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the  record- 

ffie  station  in  New  York  that 

in  1941  became  the  most  powerful  independent  station 
in  America 

in  1941  served  239  advertisers  —  more  advertisers, 

perhaps,  than  any  other  station,  anywhere 

in  1941  increased  its  primary  coverage  area  by  three 

million  listeners 

in  1941  dominated  the  News  broadcasting  field  with 

^  both  United  Press  and  Associated  Press  serv- 

ices—The Newsreel  Theatre— Fulton  Lewis,  Jr. 

—Wythe  Williams  —  Fulton  Oursler  —  George 
Hamilton  Combs,  Jr. 

in  1941  installed  its  own  "Washington  Line"  to  better 
cover  the  important  national  news  scene 

in  1941  led  in  Sports  broadcasting  with  pro  football 

and  hockey  play-by-play —  Clem  McCarthy  — 

Dick  Fishell-^Bert  Lee  — Sam  Taub  — Marty 

Glickman— al^phen  scored  the  grand  coup  by 

copping  the  1942  Brooklyn  Dodger  games 

with  Red  Barbe^/^ Exclusive! 

titat  station  is  tfie  50,000  Watt 

-  and  tiie  station  to 

watcii  in  1942! WHN 
1050  ON  THE  DIAL 



A  S  1941  hangs  up  his  hour  glass  and  scythe  to  call  it  a  day,  oui'  hats  are  lifted  high  in  his  honor  for 

the  magnificent  job  he  did  in  rustling  up  a  Construction  Permit  calling  for  a  50,000  Watt  job  to  re- 

place our  present  5,000  Watt  installation.  It's  thanks,  old  man,  and  happy  retirement. 

And  as  1942  clears  for  action  he  finds  stone  masons,  bricklayers,  carpenters,  plumbers,  structural  steel 

workers  and  engineers  plugging  away  for  dear  life  at  the  job  of  giVing  W  W  V  A  one  of  the  most  modern 

and  efficient  50,000  Watt  transmitting  plants  in  the  world — and  that's  a  lot  of  territory!  They  promise 
us  a  finished  job  before  the  youngster  travels  very  far. 

Watch  for  definite  announcement  soon. 

STILL  ONE  OF  AMERICA'S  GREATEST  5,000  WATT  BUYS! 

N.B.C.  BASIC  BLUE 

WHEELING,  WEST  VA. 

JOHN  BLAIR  Represents  Us  Nationally 



Its  the  same  traffic  liqht  but 

what  a  whale  of  a  difference  the  colors  make 

H»ES  LIGHT  ON  A  S0\3H^  SUBJECT 

To  make  a  "Go"  of  any  radio  campaign  there  must 
be  plenty  of  vivid,  colorful  showmanship.  A  slight 

suggestion  to  buy  is  a  potent  selling  force,  if  the  pro- 

gram is  packed  with  the  punch  of  showman- 

ship. Showmanship,  the  life  blood  of  radio, 

is  so  inexorably  a  part  of  WSM,  that  this 

station  feeds  more  evening  productions  to 

the  NBC  network  than  any  other  independ- 

ent station  in  America.  Seven  NBC  pro- 

grams a  week  originate  at  WSM! 

HARRY  L.  STONE,  Gen'l.  Mgr. 

This  recognition,  plus  five  showmanship  awards,  is 

more  than  a  tribute  to  WSM's  huge,  versatile  talent 
staff.  It  is  the  power,  stronger  even  than  our 

50,000  watts,  that  has  built  a  large  and 

loyal  audience  and  has  brought  over 

40,000  letters  in  response  to  a  single  pro- 

gram. It  is  the  stepping  stone  to  sales  in 

the  South.  It's  salesmanship  through 

showmanship!  And  it's  at  WSM!  May  we 
tell  you  more? 

NASHVILLE,  TENNESSEE 

.OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   AND   ACCIDENT    INSURANCE   COMPANY,  INC 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  BROADCASTING  PUBUCATIONS,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  aa second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C.  under  act  of  March  3,  1879. 



^^pplause  from 
 Alaska 

Sales  for  you  right  here  •  .  . 

WWL  Daytime  Coverage 
PRIMARY  and  SECONDARY 

You  get  both  with: 

i 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

Fan  mail  from  Alaska, 
Canada  and  every  state  in 
the  Union  demonstrates 

the  strength  of  WWL's 
50,000-watt  clear-chan- 

nel signal.  We  love  those 
foreign  postmarks! 

Fan  mail  from  advertis- 
ers who  concentrate  their 

New  Orleans  market 

money  with  WWL  is  our 
real  thrill-bringer,  how- 

ever. Each  new  success 

story  underlines  the  fact 
that  WWL  is  .  .  . 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  Inc. 
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SOMETHING  TO  KROW  ABOUT 

IN  OAKLAND-SAN  FRANCISCO! 

Unless  you've  actually  spent  time  in  the  San  Francisco 

Bay  Area,  it's  hard  to  realize  that  Oakland  is  far  more 
than  just  a  suburb  of  San  Francisco — that  Alameda 

County  (Oakland-Berkeley)  is  almost  as  important  as 

San  Francisco  County  (Pop:  506,200  against  629,600). 

Truth  to  tell,  it  is  mere  wishfulness  to  hope  that  any  one 

station,  great  or  small,  can  "cover"  the  entire  San 
Francisco  Bay  Area.  Realistically  meeting  this  situation, 

lots  of  smart  national  spot  advertisers  are  buying  one  or 

another  of  the  network  stations  in  San  Francisco,  and 

using  Station  KROW  as  a  supplement. 

Station  KROW  is  the  leading  independent  station  in  this 

section.  It  produces  more  local  live-talent  shows  than 

any  other  station  in  this  region.  In  a  5-day  coincidental 

telephone  survey  early  last  year,  it  was  proved  that,  at 

certain  hours.  Station  KROW  delivers  East  Bay  listen- 

ers at  the  lowest  cost  per  thousand  of  any  Bay  Area 
Station. . . . 

Reaching  2,314,811  people  within  its  half -millivolt  con- 
tour, KROW  does  an  excellent  supplementary  job  in  a 

hig  market.  Ask  for  the  proof ! 

KROW 

Oakland-San  Francisco 

THE  SHOWMANSHIP  STATION 

1000  watts   960  KC 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFAL* 
WCKY  CINCINNATI KDAL  DULOTH 
WDAY  FARO* 
WISH  INDIANAPOLIS 
WKZO  .    .    KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  ....  MINNEAPOLIS-ST.  PAUL WMBD  PEORIA K6D  ST.  LOUIS 
WFBL  SYRACUSE 

.  .  .IOWA.  .  . 
WHO  DES  MOINES 
WOO  DAVENPORT KMA  SHENANDOAH 

.  .  .SOUTHEAST.  .  . 
WCSC  CHARLESTON WIS  COLUMBIA WPTF  RALEIOH 
WDBJ  ROANOKE 

.  .  .SOUTHWEST.  .  . 
KGKO   FT.  WORTH-DALLAS KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .PACIFIC  COAST.  .  . 
KARM  FRESNO KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .    .    .  OAKLANO-SAN  FRANCISCO KIRO  SEATTLE 

AND WRIGHT-SONOVOX.  INC. 

FREE  &  PETERS 

Pioneer  Radio  Station 

Representatives 
Since  May,  1932 

CHICAGO:  180  N.Michigan    HVH  yOKK:  347  Park  Ave.    DZTROtT:  New  Center  BlJg.    SAN  FRANCISCO:  in  5»//«r 
Franklin  6373  Plaza  5-4131  Trinity  2-8444  Sutter  4353 

HOLLYWOOD:  xjzaN.  Gordon    ATLANTA:  322 Palmer BIJg. Gladstone  3949  Main  5667 
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Networks  Strike  Back  as  Suits  Are  Filed 

War  Effort  Cited  by  Paley,  Trammell; 
Consent  Decree  Talk  Is  Heard 

IGNORING  pending  litigation  attacking  the  validity  of  the 

FCC's  network  monopoly  regulations,  as  well  as  the  war  emer- 
gency, Assistant  Attorney  General  Thurman  Arnold's  Anti- 

trust Division  of  the  Department  of  Justice  last  Wednesday 
instituted  anti-trust  actions  against  RCA-NBC  and  CBS.  The 
civil  suits,  filed  in  Chicago,  seek  even  more  drastic  alteration 

of  network-station  operations  than  the  FCC's  punitive  regu- lations. 

Long  rumored,  the  Sherman  anti-trust  suits  to  divest  the 
networks  of  purported  domination  of  broadcasting  were  filed 
just  12  days  in  advance  of  hearings   
before  the  statutory  three-judge 
Federal  court  in  New  York  on  the 
injunction  suits  filed  by  the  net- 

works against  the  FCC's  regula- tions. 

under  court  jurisdiction,  of  both 
the  new  civil  suits  and  the  litiga- 

tion precipitated  by  the  FCC's 
regulations. 

n  £1    c^m  Ql^ofo    cnifo    c  n  wi  a    o  1  oz-i    n  -f- 

Text  of  Justice  Dept.  charges 
against  networks  will  be 
found  on  page  18. 

Violation  Claimed 

Whereas  the  FCC's  rules  were 
drafted  on  the  premise  that  it  was 
empowered  to  regulate  chain  broad- 

casting, the  Department  of  Justice 
actions  are  founded  on  purported 
violation  of  the  anti-trust  laws. 

In  addition  to  naming  NBC  and 
RCA,  the  more  detailed  suit  also 
was  against  David  Sarnoff,  as 
chairman  of  NBC  and  president  of 
RCA;  Niles  Trammell,  NBC  presi- 

dent, and  William  S.  Hedges,  Mark 
Woods  and  George  Engles,  listed 
as  vice-presidents  of  NBC.  Mr. 
Engles  resigned  several  m.onths 
ago. 

The  CBS  suit  named  William  S. 
Paley,  president,  Edward  Klauber, 
executive  vice-president,  and  Herb- 

ert V.  Akerberg,  vice-president  in 
charge  of  station  .relations.  The 
NBC  suit  was  assigned  to  Federal 
District  Judge  Charles  E.  Wood- 

ward, and  the  CBS  case  to  Judge 
John  P.  Barnes.  Parties  have  20 
days  in  which  to  answer,  or  until 
Jan.  20. 

What  effect  the  new  litigation 
will  have  on  the  New  York  proceed- 

ings is  uncertain.  Probability  that 
one  or  the  other  of  the  cases  will 
be  held  up  pending  an  initial  de- 

termination was  foreseen.  More- 
over, it  is  expected  that  following 

long  precedent,  the  Anti-trust  Di- 
vision will  undertake  overtures,  di- 

rect or  indirect,  toward  evolution 
of  a  consent  decree  which  may  have 
as  its  goal  a  negotiated  settlement, 

a  time  when  RCA-NBC  had  taken 
definite  strides  toward  divorcement 
of  the  Red  and  Blue  Networks  and 
in  fact  had  negotiations  under  way 
for  sale  of  the  Blue.  But  the  De- 

Mobile  Portions  Moved 

From  City,  Rest 
Destroyed 

BY  PREARRANGED  plan  Ma- 
nila's four  broadcast  stations  were 

"dismantled  and  destroyed"  by 
their  owners  several  days  before 
the  fall  of  the  Philippine  capital, 
according  to  official  advices  re- 

ceived last  week  by  the  War  De- 
partment. All  other  communica- 

tions operations  headquartered  in 
Manila,  including  point-to-point, 
Army  and  Navy  facilities,  so  far  as 
known,  likewise  were  dismantled. 

First  War  Casualties 

Network  pickups  from  Manila 
ceased  at  1  a.  m.,  Dec.  31,  Manila 
time,  or  8  a.  m.,  Dec.  30,  EST.  The 
dismantling  operations,  decided 
upon  to  prevent  the  facilities  from 
falling  into  the  hands  of  Jap  in- 

vaders, constituted  the  first  war 
casualties  for  stations  under  the 
American  flag.  All  five  Philippine 
stations — four  of  them  in  Manila — 
while  licensed  by  the  Philippine 
Government,  nevertheless  operated 
under  U.  S.  standards. 

The  War  Department  informa- 

partment  evidently  took  the  posi- 
tion that  the  transfer  of  the  Blue 

to  RCA  was  not  the  kind  of  sever- 
ance deemed  consistent  with  anti- 
trust requirements. 

The  suits  came  as  more  of  a  shock 
than  as  a  surprise.  For  several 
months  it  has  been  known  that  the 
Department  had  assigned  one  of 
its  ace  attorneys,  Victor  0.  Waters, 
to  preparation  of  papers.  He  had 
observed  closely  the  proceedings 
before  the  FCC  on  the  chain- 
monopoly  regulations  and  the  sub- 

sequent inquiry  before  the  Senate 
Interstate  Commerce  Committee  on 
the  propriety  of  the  regulations. 
The  Senate  Committee  has  never 
issued  a  report  on  those  proceed- 
ings. 

tion  stated  simply  that  the  stations 
had  been  "dismantled  and  de- 

stroyed" coincident  with  the  declar- 
ation of  Manila  as  an  open  city  on 

Dec.  26.  It  is  presumed  that  trans- 
mitters were  moved  and  that  all 

other  immobile  equipment,  such  as 
antennas,  were  blown  up. 

According  to  official  logs,  Ma- 
nila had  four  stations.  KZRH,  li- 

censed to  H.  E.  Heacock  Co.  Inc., 
operated  on  710  kc.  with  10,000 
watts.  It  was  managed  by  Bertrand 
H.  Silen,  who,  until  the  cessation 
of  comunications  with  Manila  last 

week,  was  NBC's  reporter. 
KZRM,  operated  on  620  kc.  with 

10,000  watts,  was  licensed  to  the 
Far  Eastern  Broadcasting  Co.,  Inc., 
and  was  a  CBS  outlet.  The  manager 
was  F.  Da  Silva.  George  J.  Vogel, 
production  manager,  was  in  the 
United  States  last  month  and  dis- 

cussed Philippine  broadcast  opera- 
tions [Broadcasting,  Dec.  8]. 

KZRF,  on  780  kc.  with  1,000 
watts,  also  was  licensed  to  Far 
Eastern  and  had  the  same  execu- 

tive personnel.  The  fourth  station 
in  Manila  was  KZIB  on  900  kc. 
with  1,000  watts,  and  was  licensed 
to  I.  Beck. 

The  Philippine's  fifth  station  is 

Both  Messrs.  Paley  and  Tram- 
mell denounced  the  action  as  un- 

timely and  as  a  serious  deterrent  to 
maximum  wartime  operations.  They 

expressed  surprise  that  the  addi- tional suits  should  be  filed  while 
the  injunction  suits  are  pending  be- 

fore the  New  York  Court. 

Beyond  Monopoly  Rules 

Going  far  beyond  the  chain- 
monopoly  regulations,  the  com- plaints ask  the  court  to  compel 
NBC  and  CBS  to  abandon  time  op- 

tions, exclusive  affiliation  contracts 
and  other  existent  practices  which 
the  Government  alleges  give  the 

networks  a  monopolistic  hold.  Un- 
like the  FCC  rules,  which  would 

allow  reasonable  time  for  disposi- 
tion by  NBC  of  the  Blue  and  for 

the  sale  of  stations  owned  by  the 
networks  in  cities  with  four  or  less 

stations,  the  Anti-Trust  Division 
would    force    prompt  liquidation, 

{Continued  on  Page  37) 

KZRC,  Cebu  City,  operating  on 
1200  kc.  with  1,000  watts.  It  is 
owned  by  the  Heacock  Co.  and 
under  the  general  management  of 
Mr.  Silen.  Whether  it  is  still  on  the 
air  is  not  known. 

Provision  for  war  insurance 
compensation  for  the  Philippine 
stations,  as  well  as  for  stations  in 
other  areas  which  may  be  victim- 

ized by  war  activities,  are  being 
made  by  the  War  Insurance  Corp., 
created  by  the  Reconstruction  Fi- 

nance Corp.,  with  an  original  cap- 
italization of  $100,000,000. 

The  purpose  is  to  reimburse  the 
properties  of  American  companies 
and  cities  damaged  by  hostile  air 
attacks  and  other  enemy  military 
activities.  The  Philippines  are  def- 

initely included  in  the  protected 
area  under  the  RFC  plan,  it  is 
understood. 

Protection  will  be  provided  also 
for  Hawaii,  Puerto  Rico  and  the 
Virgin  Islands.  Businesses  and  in- 

dividuals suffering  war  damage 
will  be  required  to  file  claims  on 
their  losses  with  the  new  corpora- 

tion. Rules  and  regulations  for  the 
filing  of  claims  now  are  being 
drafted,  it  was  learned  last  Friday, 
and  will  be  made  available  shortly. 

Manila  Broadcast  Stations  Dismantled 
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Industry  Hits  Boom  in  Early  War  Days 

But  Air  of  Uncertainty  Marks  Buyers 

Of  Time  as  Events  Occur  Quickly 

THE  WAR  hasn't  yet  come  to  radio  advertising. 
At  least,  there  have  been  few  important  upsets  since  the 

Jap  attack  and  business  seems  to  be  going  about  as  usual. 

Except  that  it's  even  better  than  usual  in  most  lines.  In 
fact,  it's  more  in  the  nature  of  a  young  and  active  boom. 

The  opening  of  a  new  year 
finds  the  broadcast  advertis- 

ing industry  at  all-time  highs 
in  nearly  every  classification. 
Stated  bluntly,  business  is 
wonderful. 

Now  if  it  will  only  keep  that 
way  for  12  months,  1942  will 
smash  all  the  business  records 
established  in  1941. 

New  York 

Danger  of  Upset 
The  catch  lies  in  the  danger  of 

a  severe  upset,  a  violent  turnover 
in  the  national  economy  This  can 
arise  from  two  factors:  1,  a  switch 
to  wartime  consumption  and  pro- 

duction; 2,  repercussions  from 
enemy  attacks  on  American  shores. 
Superimposed  on  these  economic 
factors  are  the  military  and  regu- 

latory controls  already  exercised 
and  the  all-out  power  of  the  Gov- 

ernment to  upset  the  applecart 
completely  should  such  a  measure 
become  necessary  in  conduct  of  the 
war. 

These  elements  offer  worries  to 
the  broadcast  industry  as  well  as 
to  the  affiliated  advertising  and 
business  enterprises  directly  and 
indirectly  affected.  But  on  the 
bright  side  appears  the  possibility 
that  1942  business  and  economic 
upsets  may  not  be  unduly  severe. 

Radio  is  delicately  situated  from 
the  regulatory  standpoint,  and  it 
has  not  yet  felt  the  full  import  of 
what  will  be  normal  wartime  cen- 

sorship restrictions. 
But  at  the  same  time  radio  is 

fortunately  situated  from  an  ad- 
vertising standpoint  because  its 

main  customers  are  producers  and 
distributors  of  products  least  likely 
to  suffer  from  the  effects  of 
priorities  and  switchovers  to  mili- 

tary production. 
Leading  radio  advertisers,  of 

course,  are  drugs,  foods,  tobaccos, 
soaps  and  cleansers,  and  petroleum 
products.  On  the  other  hand  auto, 
home  appliances  and  tire  indus- 

tries, hardest  hit  by  rationing,  are 
not  generally  heavy  users  of  radio 
and  even  so  they  are  known  to  be 
interested  in  institutional  cam- 

paigns to  protect  trade  names.  The 
auto  industry  and  related  lines 
were  badly  upset  by  the  bans  on 
auto  and  tire  sales. 

Main  demand  at  the  moment  is 
for  announcement  time,  especially 
adjoining  news  programs  and  com- 

mentaries. Naturally  the  demand 
for  news  broadcasts  and  com- 

mentaries has  been  lively  for  some 

years,  swelling  rapidly  the  latter 
weeks  of  1941. 

Cancellations  have  been  almost 
non-existant  despite  the  churning 
mentality  of  a  nation  caught  in  a 
surprise  armed  attack.  In  fact, 
there  aren't  even  any  war  clauses 
in  the  new  NBC  and  CBS  con- 

tracts, though  MBS  has  been  in- 
serting them.  The  other  networks 

claim  they  will  deal  considerately 
should  any  advertiser  run  into  an 

emergency,  and  they  don't  care  to 
upset  the  present  13-week  contract 

cycle. 
Apparently  most  agencies  are 

finding  that  their  clients  are  ready 
to  accept  advertising  budget  rec- 

ommendations for  1942  and  they 
expect  them  to  be  carried  out 
through  the  year,  barring  emer- 

gency. Some  delay  has  naturally 
occurred  because  of  the  delicate 
nature  of  the  economic  structure, 
but  it  has  not  been  at  all  serious. 

Blackouts  No  Trouble 

Not  even  radio  blackouts  on  the 
Pacific  Coast  have  caused  any 
lasting  disturbance.  Repercussions 
were  lively  early  in  December 
when  radio  blackouts  were  ordered 
with  considerable  abandon  but  the 
shocks  quickly  disappeared  and 
now  the  Coast  acknowledges,  as 
usual,  no  superiors  in  confidently 
anticipating  a  fancy  business  year. 
And  of  course  some  of  the  re- 

cent activity  can  be  traced  to  a 
get-it-while-the-getting's-good  feel- 

ing on  the  part  of  those  having 
goods  and  products  to  sell,  indi- 

cating considerable  fear  for  the 
future. 

AS  AMERICAN  radio  swings  into 
its  full  first  year  of  wartime  oper- 

ations, broadcasters,  advertising 
agency  radio  executives  and  station 
representatives  interviewed  by  the 
New  York  office  of  Broadcasting 
last  week  agreed  that  at  the  mo- 

ment the  industry's  revenue  from 
advertisers  is  at  an  all-time  high, 
but  they  were  also  unanimously 
chary  of  making  any  long-range 
predictions  about  the  course  of 
radio  during  1942. 

Right  now,  they  chorused,  busi- 
ness is  wonderful.  Established  us- 

ers of  radio  time  are  increasing  the 
size  of  their  networks  and  the 
extent  of  their  spot  schedules.  Ad- 

vertisers who  formerly  concentrat- 
ed their  expenditures  in  printed 

media  are  expressing  definite  inter- est in  radio. 
News  and  commentary  programs 

are  at  a  premium,  as  are  also  the 
spots  immediately  preceding  and 
following  them.  There  have  been 
almost  no  cancellations  because  of 
wartime  restrictions  or  priorities. 
As  far  as  can  be  seen  now,  1942 
ought  to  be  an  even  better  year  for 
commercial  radio  than  1941. 

BUT,  the  United  States  is  en- 
gaged in  an  all-out  war  effort  in which  there  can  be  no  business  as 

usual  and  while  the  business  out- 
look is  a  pure  rose  color  as  of  here 

and  now,  no  one  knows  what 
changes  may  occur  before  New 
Years  Day,  1943. 

The  restrictions  recently  imposed 
on  the  manufacture  and  sale  of 
automobiles  and  tires,  which  did 
not  happen  to  effect  radio  billings 
appreciably  since  neither  of  these 
industries  has  been  a  heavy  user  of 
radio  time,  may  be  followed  by 
similar  curtailments  in  other  fields 
which  might  result  in  cancellations 
of  radio  contracts. 

Leading  Clients 
At  the  moment,  this  appears  un- 

likely. Radio's  leading  advertisers 
— drugs,  foods,  tobaccos,  soaps  and 
cleansers,  petroleum  products,  to 
limit  the  list  to  the  top  five  classi- 

fications— seem  among  the  things 
least  likely  to  be  preempted  for 
military  use.  Automobiles,  home  ap- 

pliances and  other  machines,  whose 

EIGHT  PAWS  for  station  identification  belong  to  regular  employes  of 
Columbia  network  who  were  photogi'aphed  and  fingerprinted  as  a  de- 

fense measure.  The  "ordeal"  of  furnishing  digit  diagrams  hasn't  damp- 
ened the  enthusiasm  of  (1  to  r).  Photographic  Head  Michael  Fish; 

Publicity  Chief  Louis  Ruppel;  Fashion  Editor  Rosellen  Callahan  and 
Assistant  Publicity  Director  Hal  Rorke  (recently  Pacific  Coast  repre- 

sentative of  CBS  and  now  permanently  in  New  York). 

manufacturers  have  diverted  their 
materials,  men  and  plants  into  di- 

rect war  efforts,  are  not  as  a  rule 
heavily  advertised  on  the  air. 

Manufacturers  of  such  merchan- 
dise who  are  radio  advertisers — 

such  firms  as  Ford,  Chrysler,  Bell 
Telephone  System,  General  Electric, 
Du  Pont,  to  name  only  a  few — use 
their  radio  programs  chiefly  for 
institutional  advertising  and  to 
date  they  are  all  continuing  their 

programs. In  the  opinion  of  many  radio  ex- 
ecutives, such  programs  of  institu- 

tional advertising  are  likely  to  in- crease rather  than  fall  off  in  the 
coming  year,  with  advertisers  who 
formerly  used  printed  media  to 
promote  direct  sales  turning  to 
radio  to  promote  good  will  and  to 
keep  their  names  alive  until  the 
time  when  they  again  will  have 
something  to  sell  to  the  public. 

One  network  sales  chief  predicted 
that  1942  would  see  more  programs 
of  the  Treasury  Hour  type,  spon- 

sored either  by  single  manufac- turers or  by  industrial  groups  to 

aid  in  promoting  the  country's  war efforts,  with  only  a  credit  line  given 
to  the  sponsors. 

New  York  agency  men  were  op- timistic over  the  outlook  for  1942, 
with  none  of  them  expecting  any 
cancellations  among  their  clients 
due  to  war  demands.  Even  those 
handling  metal  products,  which 
might  easily  be  affected  by  war  de- 

mands, report  no  immediate 
changes  in  radio  plans.  The  manu- 

facturers of  Gillette  and  Schick  In- 
jector razors,  for  example,  are  go- 

ing right  ahead  with  their  broad- casting and  will  change  their  plans 
only  when  and  if  it  becomes  neces- 
sary. 

Net  War  Clause 
Since  the  inclusion  of  war  clauses 

in  all  MBS  contracts,  a  few  agen- cies have  tried  to  obtain  similar 
provisons  from  NBC  and  CBS,  but 
as  yet  these  older  networks  have 
not  shortened  their  13-week  can- 

cellation periods.  Executives  at  both 
NBC  and  CBS  explained  that  in 
any  emergency  they  will  be  glad  to 
discuss  the  situation  with  any  of 
their  clients  and  that  they  will  not 
stand  on  the  letter  of  the  contract 
if  to  do  so  would  work  any  hard- 

ship on  the  advertiser. 
In  most  cases,  however,  they 

pointed  out,  an  advertiser  whose 
facilities  might  be  requisitioned  by 
the  Government  would  have  at 
least  a  13-week  supply  of  his  regu- 

lar merchandise  to  dispose  of,  and 
they  did  not  wish  to  break  down 
the  established  system  of  13-week 
broadcasting  periods  for  any  but 
exceptional  individual  cases.  Gen- 

erally, most  agencies  are  content  to 
continue  under  the  present  arrange- ment. 

No  new  trends  in  programming 
were  reported,  with  the  exception 
of  the  increased  demand  for  news 
periods  and  announcements  adja- 

cent to  them.  Comedy  will  be  a 
major  part  of  the  radio  fare  as 
usual,  but  there  is  as  yet  no  notice- 

able rush  on  the  part  of  sponsors 
for  this  kind  of  program  to  the 
exclusion  of  drama,  music  or  other 
types  of  radio  entertainment.  While 
perhaps  not  strictly  speaking  a 
trend  in  programming,  there  has 
been  during  the  past  few  months  a 
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AS  A  PROTECTIVE  MEASURE  for  NBC  Chicago  studios,  identification 
badges  and  passes  will  be  issued  to  over  450  employes,  musicians  and 
artists,  who  have  been  photographed  and  fingerprinted.  Shown  here  are 
(1  to  r)  Dorothy  Masters,  press  division,  being  photographed;  John  F. 
Whalley,  business  manager  who  supervised  the  shooting;  Miles  Zdenek, 
photgrapher;  Leonard  Anderson,  assistant  office  manager;  Kenneth 
Christiansen,  mail  room  superintendent,  and  Engineer  Ed  Bernheim, 
shown  signing  his  name,  also  a  prerequisite  for  the  badges  and  passes. 

tendency  on  the  part  of  national 
advertisers  to  include  in  their 
broadcasts  a  plug  for  defense  bonds 
which  undoubtedly  will  continue  to 
grow  during  the  coming  year. 

It  seemed  significant  that  among 
all  the  New  York  interviews  con- 

ducted with  advertising  agency  ex- 
ecutives there  was  not  a  single 

mention  of  any  fear  that  radio 
schedules  might  be  disrupted  by 
blackouts  because  of  air  raids  or 
threats  of  such  raids. 

On  the  contrary,  there  were  many 
mentions  of  the  splendid  job  radio 
has  done  in  keeping  the  public  in- 

formed of  each  war  development 
and  how  this  service,  even  though 
at  times  interrupting  commercial 
programs,  had  more  than  made  up 
to  sponsors  for  such  interruptions 
by  attracting  audiences  far  larger 
than  usual. 

There  was  a  general  feeling  that 
radio  listening  is  on  the  upswing, 
not  only  for  news  but  for  all  types 
of  programs,  and  that  this  trend 
will  continue  throughout  the  dura- 

tion of  the  war. 
To  sum  up  the  radio  situation  as 

it  appears  in  New  York  at  this 
time:  Radio  advertising  reached  a 
new  high  in  1941  and,  excepting 
for  some  contingency  which  has 
not  yet  appeared,  will  achieve  an 
even  higher  peak  in  1942. 

Chicago 

LEADING  midwestern  advertis- 
ers, agency  executives,  networic 

officials,  station  managers,  and 
radio  station  representatives  ex- 

pect radio  to  retain  the  commercial 
gains  which  it  has  developed  year 
after  year.  Any  prediction,  of 
course,  is  tempered  with  that  nec- 

essary qualification  —  "dependent 
upon  the  course  of  the  war". 

In  1941  Broadcasting  on  the 
basis  of  its  survey  predicted  the 
greatest  year  in  the  history  of 
radio,  but  cautioned  even  the  most 
conservative  observers  with  an 
ominous  IF.  The  year  was  the 
greatest  in  the  history  of  the  in- 

dustry, but  on  Dec.  7,  1941,  that 
IF  became  WHEN. 
As  pointed  out  by  one  of  the 

advertising  elders  of  Chicago, 
analogies  between  World  War  I 
and  II,  do  not,  for  the  most  part, 
apply.  In  the  first  place,  commer- 

cial broadcasting  did  not  exist  dur- 
ing the  last  war.  Secondly,  priori- 
ties presented  no  problem — manu- 

facturers continued  to  turn  out 
their  products  if  they  could  get 
labor.  And  thirdly,  the  method  of 
fighting  in  this  war  is  basically 
different  than  the  last. 

Blitz  methods  mean  that  the  en- 
tire civilian  population  must  be  ss 

thoroughly  and  effectively  organ- 
ized as  the  Army.  And  that  means 

a  civilian  readjustment  to  a  war- 
time economy  —  a  readjustment 

that  will  make  necessary  some 
changes  in  advertising. 

This  is  the  Time! 

These  changes,  however,  may 
mean  immediate  utilization  of  radio 
by  advertisers  to  reap  full  benefit 
of  immediate  sales  potentialities. 
As  expressed  by  William  Polje, 
president  of  Pollyea  Adv.,  Terre 
Haute,  which  directs  advertising 
for  Hulman  Co.,  Terre  Haute 
(Clabber  Girl  baking  powder),  "I 
am  urging  marketers  to  intensify 
advertising  and  sales  promotional 

effort  while  it  is  possible  for  all 
guns  to  be  brought  to  bear  on 
market  potentialities.  This,  I  rea- 

son, is  the  time  for  intensive  effort 
toward  market  consolidation  while 
means  to  that  end  are  at  the  dis- 

posal of  the  marketer  and  in  prep- 
aration for  the  time  when  oppor- 

tunity to  use  all  of  the  tools  of 

selling  will  be  reduced". 
The  broadcasting  industry,  in 

the  opinion,  of  most  Chicago  ob- 
servers, is  in  a  singularly  fortu- 

nate position — more  so  than  other 
medium  because  radio  advertisers 
for  the  most  part  are  marketers  of 
packaged  goods,  the  least  likely 
of  all  product  groups  to  be  affected 
by  priorities.  A  breakdown  of  the 
56  current  programs  handled  by 
Chicago  agencies  on  the  three 
nationwide  networks  reveals  that 
all  but  four  of  the  products  adver- 

LEGISLATION  to  establish  day- 
light saving  time,  probably  on  a 

universal  basis  similar  to  that  en- 
forced during  World  War  I,  is  to 

be  pushed  soon  after  Congress  re- 
convenes Jan.  5.  With  the  United 

States  at  war,  and  a  premium 
placed  on  efficient  production  and 
conservation  of  electrical  power. 
Congressional  interest  in  DST  took 
a  sudden  spurt  last  week  after  a 
lull  of  several  months.  Apparently 
some  form  of  DST  is  definitely  in 
the  books  as  a  defense  matter,  with 
proponents  urging  early  establish- 

ment of  "fast  time". 
Wheeler's  Bill 

DST  legislation  as  a  war  measure 
has  been  recommended  to  Congres- 

sional leaders  by  President  Roose- 
velt, and  last  Tuesday  Senator 

Wheeler  (D-Mont.),  chairman  of 
the  Senate  Interstate  Commerce 
Committee,  introduced  a  proposal 

tised  on  these  shows  fall  into  one 
of  the  following  categories :  food, 
soap,  proprietary,  soft  drink, 
cigarettes,  chewing  gum,  dental  or 
shave  cream,  candy,  or  cosmetics. 
Although  there  is  a  possibility  of 
priorities  affecting  some  of  the 
packaging  materials,  advertisers 
queried,  in  each  case,  replied  that 
they  had  been  experimenting  with 
substitute  packages,  and  were  con- 

fident that  the  withdrawal  of  their 
conventional  package  because  of 
priorities  would  not  deter  their 
distribution. 
The  market  potentialities  for 

radio  advertisers  in  the  midwest- 
ern farm  market  will,  according 

to  all  available  estimates,  be 
greater  in  1942  than  ever  before. 
Today  the  American  farmer  has 
emerged  as  a  producer  with  the 
latest    scientific    applications  to 

(S-2160)  which  would  authorize 
the  President,  during  the  war 
emergency  and  for  six  months 
thereafter,  to  advance  or  retard 
the  nation's  clocks  by  not  more 
than  two  hours.  This  bill  resembles 
one  introduced  in  the  House  late 
in  June  by  Rep.  McLean  (R-N.J.), 
providing  for  universal  DST  during 
a  seven-month  period. 
A  half-dozen  other  DST  bills 

have  been  introduced  in  the  House 
during  the  last  year.  The  one  get- 

ting the  most  attention  was  intro- 
duced by  Chairman  Lea  (D-Cal.), 

chairman  of  the  House  Interstate 
&  Foreign  Commerce  Committee. 
The  House  committee  several 
months  ago  held  public  hearings 
on  the  Lea  proposal,  which  would 
give  the  President  power  to  set  up 
DST  in  specific  regions  or  all 
over  the  country  at  his  discretion. 

{Continued  on  page  35) 

farming;  as  a  business  man  with 
a  complete  knowledge  of  farm  mar- 

kets, and  as  a  potential  customer 
for  radio  advertised  products. 
Advertisers  are  intensifying 

their  coverage  in  rural  markets 
through  the  use  of  additional  sta- 

tions on  network  hook-ups  or  by 
adding  stations  on  spot  schedules. 
This  intensified  rural  coverage  is 
not  confined  to  the  midwest,  it  is 
reported,  but  is  evident  in  all  parts 
of  the  country. 

Rural  Markets  Lively 

Direct  mail  accounts  placed  out 
of  Chicago  have  enjoyed  a  success- 

ful year.  These  accounts  have  been 
placed  primarily  in  the  rural  mar- kets. In  most  cases  the  distributor 
buys  the  time  on  a  station  at  regu- 

lar card  rate  and  allots  a  percent- 
age of  the  selling  price  for  adver- 

tising costs,  usually  up  to  50%. 
He  drops  off  the  station  when  per 
inquiry  costs  goes  above  that  figure. 
Fountain  pens,  jewelry,  patent 
drugs,  vitamins,  books,  instruction 
courses,  and  rural  journals  have 
been  sold  successfully  by  this 
method.  The  Pen-Man,  Chicago, 
for  example,  reports  131,000  pens 
were  sold  by  direct  mail  in  three 
months  on  WLS,  Chicago.  The 
volume  of  direct  mail  accounts  are 
expected  to  increase  during  1942. 

In  the  early  part  of  1941,  it  was 
thought  by  many  advertising  exec- utives that  increased  corporate 
taxes  would  mean  larger  advertis- 

ing appropriations,  particularly  by 
those  corporations  who  as  defense 
made  greater  demands  on  their 
productive  capacity,  would  step 
into  the  institutional  field. 

This  trend  has  not  occurred  in 
radio.  Although  magazines  and 
newspapers  are  being  utilized  for 
institutional  copy,  radio  has  not 
received  any  institutional  advertis- 

ing to  speak  of.  Advertising 
sources  in  Chicago  are  doubtful 
as  to  the  extent  of  institutional 

advertising  by  automotive  com- 
panies and  heavy  goods  manufac- turers. It  has  been  pointed  out, 

however,  that  the  airplane  manu- 
facturers such  as  Lockheed,  and 

Vultee  are  using  considerable 
magazine  space. 

Studebaker  Plans 

Studebaker  Corp.,  South  Bend, 
said  it  has  not  formulated  adver- 

tising plans  for  1942.  The  13-week 
basic  radio  contract  was  not  flex- 

ible enough  for  advertisers  who 
wanted  from  time  to  time  to  get 
institutional  messages  to  the  pub- 

lic, it  was  stated. 
P.  K.  Wrigley,  president  of  the 

Wm.  Wrigley  Jr.  Co.,  Chicago,  was 
confident  that  the  country  would 
adjust  itself  after  the  first  impact 
of  the  war.  While  not  inclined  to 
make  any  predictions,  Mr.  Wrigley 
pointed  out  that  three  programs 
sponsored  by  his  company  have 

adopted  a  defense  theme.  A  Thurs- 
day evening  half-hour  period  has 

been  donated  to  the  Navy,  Scatter- 
good  Baines  is  now  designed  to 
build  civilian  morale,  while  the 
Gene  Autry  Melody  Ranch  has 

added  a  weekly  20-minute  drama- 
tization of  history  of  the  U.  S. Cavalry. 

{Continued  on  page  H) 

Daylight  Saving  Time  Proposal 

Again  Receives  Serious  Study 

White  House  and  OPM  Mull  Various  Proposals; 

House  and  Senate  to  Take  Up  Question  Soon 
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Industry  Cooperates  in  Censorship  Plan 

Ryan  Conferring 

With  Federal 

Officials 

RECOGNIZING  war  censorship 
as  its  No.  1  problem,  the  broad- 

casting industry  is  pitching  in  with 
the  recently  created  Office  of  Cen- 

sorship toward  evolution  of  a  full- 
scale  voluntary  code  which  will 
change  the  complexion  of  many 
programming  practices,  not  re- 

stricted to  the  pure  news  field. 

Working  with  Director  of  Cen- 
sorship Byron  Price  and  his  as- 

sistant director  in  charge  of  radio, 
J.  Harold  Ryan,  industry  repre- 

sentatives last  week  set  in  motion 
machinery  designed  to  produce  a 
new  wartime  code,  which  would  be 
invoked  at  the  earliest  possible 
time. 

Ideas  of  Government  agencies 
identified  with  war  operations,  as 
well  as  those  of  industry  leaders, 
will  be  submitted  to  Mr.  Ryan  with 
a  view  toward  placing  in  immediate 
effect  standards  to  govern  opera- 

tions of  stations  domestically  and 
probably  internationally.  The  al- 

ternative would  be  a  mandatory 
set  of  rules  and  regulations  drafted 
by  the  Office  of  Censorship. 

Ryan  Confers 

While  high  praise  already  has 
been  voiced  by  Government  officials 
for  the  voluntary  cooperation  of 
the  industry  in  steps  to  prevent  use 
of  broadcasting  facilities  for  sub- 

versive purposes,  it  nevertheless 
is  recognized  that  additional  re- 

straints must  be  imposed.  By  the 
same  token,  it  is  realized  that  im- 

position of  extreme  restraints 
might  tend  to  hamper  the  useful- 

ness of  radio  and  affect  public 
morale. 

Mr.  Ryan,  vice-president  and 
general  manager  of  the  Fort  In- 

dustry Co.,  who  was  named  as- 
sistant director  of  censorship  for 

radio  on  Dec.  26  by  Mr.  Price,  con- 
ferred practically  all  last  week 

with  representatives  of  the  indus- 
try. He  was  delegated  by  Mr.  Price 

to  cover  all  preliminary  ground  on 
evolution  of  a  new  code.  Mr.  Ryan's 
plan,  it  is  understood,  is  to  confer 
with  all  Government  agencies  iden- 

tified with  the  war  operations  and 
obtain  their  ideas.  The  NAB  and 
other  groups  likewise  will  solicit 
the  industry  on  similar  factors  and 
the  results  will  be  pooled. 

The  NAB  wartime  code,  pro- 
duced a  fortnight  ago,  will  be  used 

as  the  base,  though  it  is  felt  that 
the  document,  thrown  together 
quickly,  is  not  sufficiently  compre- 
hensive. 

Some  of  the  knotty  problems  that 
confront  the  industry,  totally  aside 
from  handling  of  news  broadcasts 
and  commentaries,  involve  coverage 
of  stations  along  the  borders  and 
use   of  request  numbers   on  net- 

works and  outlets  having  more 
than  local  or  regional  range.  Use 
of  request  programs  as  vehicles  for 
transmission  of  intelligence  outside 
the  country  is  regarded  as  a  dis- 

tinct danger. 

Army  Order 
Some  confusion  has  developed 

over  issuance  of  orders  regarding 
censorship.  One  incident  last  week 
was  as  an  order  from  a  West  Coast 
Interceptor  Command  that  network 
programs  carrying  request  num- 

bers and  testimonials  be  not  fed 
to  the  coast.  [See  separate  story 
below] . 

This  Monday  (Jan.  5)  represen- 
tatives of  the  news  departments  of 

the  three  major  networks  were  to 
meet  with  Mr.  Ryan  to  discuss 
problems  that  have  developed  since 
the  war.  This  session  is  to  be  fol- 

lowed by  other  meetings  with  in- 
dustry representatives,  all  geared 

toward  the  production  of  the  re- 
vised and  enlarged  code. 

TESTIMONIALS  and  request 
numbers  on  network  programs  re- 

layed to  the  West  Coast  were 
banned,  probably  temporarily,  last 
week  as  a  result  of  a  sudden  order 
from  the  Fourth  Interceptor  Com- 

mand in  Los  Angeles,  because 
of  possible  coded  espionage  which 
would  give  aid  and  comfort  to  the 
enemy.  Simultaneously,  many  sta- 

tions along  the  Coast  have  agreed 
to  forego  request  programs  and  any 
other  "communications  from  the 
public"  for  the  same  reason  and 
were  said  to  have  been  threatened 
with  shutdown  if  they  did  not  com- 

ply- The  matter  immediately  was 
taken  up  with  J.  Harold  Ryan,  as- 

sistant director  of  censorship  for 
radio,  and  the  War  Department 
Radio  Branch.  Mr.  Ryan  and  Ed 
Kirby,  chief  of  the  Radio  Branch, 
promptly  decided  to  dispatch  R.  C. 
Coleson,  administrative  chief  of  the 
Radio  Branch  and  a  former  West 
Coast  broadcaster,  to  Los  Angeles 
to  adjust  the  matter  and  eliminate 
confusion. 

Time  Lag  Involved 

Orders  to  stations  and  to  the  net- 
works came  from  the  FCC  inspec- 

tor on  the  Coast,  it  was  learned, 
following  instructions  from  the  In- 

terceptor Command.  The  networks, 
it  was  reported,  decided  last  Tues- 

day to  comply  promptly,  but  un- 
dertook steps  to  remedy  the  situa- 

tion. Misunderstanding  of  the  man- 
ner in  which  testimonials  are 

handled  in  commercial  programs 
was  ascribed  as  the  basis  for  the 
summary  order. 

From  the  war's  start,  the  mili- 
tary establishment  has  felt  that 

The  intention  of  Mr.  Price's  or- 
ganization, it  has  been  clearly  in- 

dicated, is  to  accomplish  as  much 
on  a  voluntary  basis  as  possible. 
Censorship  at  the  source  of  all  mili- 

tary information  already  is  in  full 
effect.  Little  difficulty  has  been  ex- 

perienced in  the  handling  of  news 
broadcasts  despite  one  or  two  un- 

toward instances.  The  most  diffi- 
cult problems  appear  to  be  en- 

compassed in  non-news  programs 
and  in  the  coverage  of  stations 
along  the  borders.  Every  effort  is 
being  made,  obviously,  to  plug  all 
possible  leakage  of  espionage. 

In  evolving  the  new  code,  empha- 
sis is  expected  to  be  placed  upon 

self-policing  operations.  Stations 
along  the  borders  will  be  called 
upon,  it  is  expected,  to  eliminate 
all  types  of  requests,  open  micro- 

phone (man -on -the -street,  etc.) 
programs  and  other  features  where 
intelligence  might  be  conveyed  by 
subterfuge. 

Mr.    Price's    operating  board, 

testimonials  and  request  numbers 
might  be  employed  as  a  means  of 
coding  intelligence  to  the  enemy, 
either  to  submarines  off  the  Coast 
or  on  direct  pickup  from  higher 
powered  stations.  The  fact  that  tes- 

timonials in  commercial  programs 
clear  through  at  least  three  hands 
— advertiser,  agency  and  network, 
as  well  as  the  party  whose  testi- 

monial is  used — apparently  had  not 
been  conveyed  to  military  authori- 

ties with  sufficient  clarity  to  pre- 
clude issuance  of  the  order. 

Time  Lag  a  Factor 

Moreover,  the  essential  time  lag 
in  such  presentations,  which  may 
run  several  weeks  or  months,  would 
appear  to  dispel  any  possibility  of 
subversive  use.  Request  numbers 
on  network  programs  are  at  a  mini- 

mum and  their  deletion  is  not  ex- 
pected to  cause  any  hardship,  even 

though  the  element  of  danger 
there,  too,  may  be  entirely  second- 
ary. 

With  the  issuance  through  the 
FCC  inspector  of  the  orders  to 
stations  not  to  carry  any  announce- 

ments from  the  public  to  West 
Coast  stations,  confusion  promptly 
was  provoked.  Such  intelligence, 
in  the  first  place,  falls  within  the 
purview  of  the  Office  of  Censorship, 
rather  than  the  FCC  field  force,  it 
was  pointed  out. 

One  of  the  first  repercussions 
following  issuance  of  the  order  de- 

veloped when  a  clear-channel  West 
Coast  station  carried  a  network 
testimonial.  This  brought  a  prompt 
reprimand  from  the  Interceptor 
Command  and  the  FCC  inspector. 

made  up  of  officials  from  govern- 
mental agencies  identified  with  war 

activity,  is  rapidly  being  organized. 
E.  K.  Jett,  chief  engineer  of  the 
FCC,  has  been  designated  the 
member  for  that  agency.  Herbert 
E.  Gaston,  Assistant  Secretary  of 
the  Treasury  and  a  member  of 
DCB,  already  has  been  appointed. 
Among  other  members  are  Maj.  W. 
Preston  Corderman,  War  Dept. 
censor;  Capt.  H.  K.  Fenn,  of  the 
Navy,  in  charge  of  Naval  censor- 

ship, and  Wm.  Hinze,  supervisor 
of  national  defense  of  FBI. 

The  code  eventually  evolved  will 

be  an  all-industry  proposition, 
rather  than  one  bearing  the  NAB 

imprint,  it  became  evident.  Dis- 
agreement in  industry  circles  over 

some  NAB  operations  appears  to 
have  dictated  this  policy.  The  Ra- 

dio Coordinating  Committee,  which 
met  Dec.  22-23  at  the  call  of  George 
B.  Storer,  interim  NIB  president, 
was  instrumental  in  nominating 
Mr.  Ryan  for  the  censorship  post 
and  in  taking  other  concrete  steps 
toward  establishment  of  an  overall 
industry  liaison  in  Washington. 

Regulations  Discussed 
The  regulations,  when  evolved, 

will  be  applicable  to  all  stations, 
networks,  and  international  sta- 

tions, though  the  latter  already 
voluntarily  have  been  subjected  to 
censorship  for  several  months, 
largerly  through  the  Navy  and  the 
Office  of  the  Coordinator  of  In- 
formation. 

Whether  the  coordinating  Com- 
mittee of  five  will  again  be 

convened  on  war  matters  is  not  defi- 
nitely determined.  It  was  thought, 

however,  that  the  committee  would 
function  probably  as  the  forerun- 

ner of  a  revised  trade  structure 
for  the  industry.  The  NAB  board 
of  directors,  which  meets  in  Wash- 

ington Thursday  and  Friday, 
among  other  things  will  canvass 
this  entire  situation. 

Army  Command  on  West  Coast  Forbids 

Net  Testimonials  and  Request  Programs 

Executive  Praise 
WHITE  HOUSE  Secretary 
Stephen  T.  Early,  speaking, 

he  said,  on  behalf  of  Presi- dent Roosevelt,  last  Monday 

publicly  praised  radio  and  the 
newspapers  for  their  observ- ance of  voluntary  censorship. 
Mr.  Early  extended  what  he 
termed  "a  well  deserved,  be- 

lated orchid"  to  the  two  news 
media.  He  said  the  Chief  Ex- 

ecutive was  delighted  and  has 
commented  several  times  on 
the  fact  that  no  newspaper  or 
broadcaster  released  in  ad- 

vance the  news  of  Prime  Min- 
ister Churchill's  trip  to 

Washington  when  this  fact 
had  been  more  or  less  an  open 
secret  among  the  news  corps. 
The  same  was  true,  Mr.  Early 
pointed  out,  in  connection 
with  Mr.  Churchill's  de- parture from  Washington  for 
Ottawa. 
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«THE  BIG  ONE 

MUST  BE  RIGHT."' 

Young  and  dashing  as  you  undoubtedly  are, 

perhaps  you  can  still  remember  the  days  before 

standardized  road-marking,  when  every  competing 

township  tried  to  lure  you  past  its  doors,  regardless! 

Well,  today's  situation  in  radio  sort  of  reminds  us 

of  those  "good"  old  days.  Whether  it  boasts  five 

listeners  or  five  million,  every  station  naturally 

feels  that  it's  your  main  road  to  success! 

Here  at  WHO,  we've  probably  done  more  research 

than  all  other  Iowa  stations  combined,  to  gather  the 

real  facts  of  our  coverage  and  listening  audience, 

and  to  base  our  "road  signs"  on  proven  facts.  Each 

year  for  four  years,  for  instance,  we've  helped  pub- 

lish the  largest  and  most  authentic  annual  audience 

Surveys  in  the  Middlewest, 

Perhaps,  being  human,  we  wouldn't  be  so  energetic 

if  practically  every  research  one  can  make  didn't 

support  our  contention  that  WHO  is  the  "main 

road"  to  advertising  success  in  Iowa  Plus.  But  the 

facts  not  only  support  that  contention — they  prove 

it.  Let  us  send  you  some  examples — or  if  you  pre- 

fer, just  ask  F&P. 

WHO 

+  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Representatives 
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NewCompany  to  Operate  Blue  Planned 

Charter  Will  Be  Asked; 

Slated  Executives 

Study  Duties 
FORMATION  of  a  new  company  to 
operate  the  Blue  Network  and  the 
filing  of  incorporation  papers  in 
Albany  for  the  new  oi-ganization 
which,  for  the  beginning  at  least, 
will  be  a  wholly-owned  subsidiary 
of  RCA,  is  expected  within  the  next 
few  days. 

Meanwhile,  although  no  appoint- 
ments of  personnel  can  be  made  offi- 
cially until  the  new  company  is 

formed,  those  NBC  executives  who 
are  slated  to  hold  key  jobs  in  the 
new  Blue  operations  have  already 
begun  to  devote  at  least  a  portion 
of  their  time  to  consideration  of 
their  new  duties. 

Owners  Listed 

Executive  lineup,  as  tentatively 
set  up  in  NBC-RCA  conferences,  is 
the  same  as  forecast  in  the  Dec.  8 
issue  of  Broadcasting.  Mark 
Woods,  NBC  vice-president  and 
treasurer,  will  be  president,  with 
Edgar  Kobak,  now  vice-president  of 
NBC  in  charge  of  Blue  sales,  as 
executive  vice-president  and  gen- 

eral manager.  Lunsford  P.  Yandell, 
former  assistant  treasurer  of  RCA 

and  more  recently  active  in  NBC's 
international  division,  is  named  as 
treasurer  and  vice-president  of  the 
new  Blue  organization. 

Other  scheduled  officials  include 
Fred  Thrower  and  George  Benson 
of  the  present  Blue  sales  staff  as 
general  and  eastern  sales  manager, 
respectively.  Phillips  Carlin,  who 
has  headed  the  Red  program  staff, 
will  be  program  manager.  Keith 
Kiggins,  now  sales  manager  of  the 
Blue,  will  become  manager  of  sta- 

tion relations.  Robert  Saudek  con- 
tinues as  assistant  to  Mr.  Kobak. 

E.  P.  H.  James,  now  Blue  pro- 
motion director,  will  have  charge  of 

all  advertising,  promotion,  pub- 
licity and  research  for  the  new  com- 

pany. Dorothy  Kemble,  assistant 
continuity  acceptance  editor  of 
NBC,  will  head  the  new  Blue  con- 

tinuity acceptance  staff.  Earl  Mul- 
lin,  assistant  manager  of  NBC's 
press  department,  will  be  manager 
of  the  press  department  of  the 
Blue  Network. 

John  H.  McNeil,  of  the  Blue  sales 
staff,  is  reported  slated  to  become 
manager  of  WJZ.  Philip  I.  Merry- 
man,  coordinator  of  facilities,  de- 

velopment and  research  in  NBC's 
stations  department,  under  Vice- 
President  William  S.  Hedges,  will 
have  a  similar  post  in  the  station 
relations  division  of  the  new  Blue 
operation.  William  Burke  (Skeets) 
Miller,  director  of  talks  of  NBC, 
was  understood  to  be  under  con- 

sideration for  the  post  of  director 
of  news  and  special  events  of  the 
Blue. 

Name  of  the  new  company  is  un- 
decided, but  whatever  the  corporate 

designation,  the  network  will  con- 
tinue to  be  known  as  the  Blue,  it 

was  learned.  Although  the  belief  is 

NEW  NBC  TRADE  MARK  de- 
signed by  Edward  de  Salisbury,  of 

the  NBC  General  Promotion  Divi- 
sion, under  the  direction  of  Ken  R. 

Dyke,  promotion  director.  The  trade 
mark  will  be  used  in  NBC  adver- 

tising, stationery,  etc. 

that  a  new  company  will  be  organ- 
ized, there  is  still  a  possibility  that 

this  step  will  not  be  taken  imme- 
diately but  that  RCA  may  operate 

the  Blue  Network  as  a  department 
of  its  own.  A  final  decision  is  ex- 

pected momentarily  on  these  mat- 
ters and  certainly  before  the 

general  meeting  of  all  stations  af- 
filiated exclusively  with  the  Blue 

which  has  been  called  for  Jan.  15 
in  Chicago. 

Advisory  Sessions 

Meanwhile  the  separation  of  the 
Red  and  Blue  networks  is  expected 
to  be  a  major  topic  of  discussion 
at  the  meetings  of  the  advisory 
committees  of  the  Red  and  Blue 
networks  to  be  held  during  the  next 
ten  days.  Each  committee  consists 
of  six  affiliates  cf  the  particu- 

lar network  (Red  or  Blue),  one 
representing  each  geographical 
zone  of  the  country.  The  Red  com- 

mittee will  meet  Jan.  6,  the  Blue 
committee  Jan.  14  in  Chicago. 

In  Chicago,  Edwin  R.  Borroff, 
currently  Blue  sales  manager  there, 
is  slated  to  become  general  man- 

Carlin  to  Blue 

PHILLIPS  CARLIN,  pro- 
gram manager  of  NBC-Red network,  has  been  transferred 

to  the  same  position  with  the 
Blue  following  the  resigna- 

tion of  William  Hillpot  from 
that  post  last  week.  It  is  un- derstood C  a  r  1  in  ha  s  been 
slated  to  become  the  Blue  net- 

work program  head  with  the 
reorganization  of  this  net- 

work as  a  separate  company 
outside  of  NBC,  so  the  move 
is  merely  occurring  a  little 
sooner  than  had  been  antici- 

pated. Clarence  L.  Menser, 
who  became  manager  of  all 
NBC  programs  Jan.  1  follow- 

ing the  transfer  of  Sidney  N. 
Strotz  to  Hollywood  as  NBC 
vice-president  in  charge  of 
Pacific  Coast  operations,  will 
assume  Carlin's  duties  in  con- nection with  Red  network 

programs. 

ager  of  the  Blue,  but  there  has 
been  no  decision  as  yet  about  per- 

sonnel in  other  division  offices,  it 
was  stated.  The  new  network  or- 

ganization for  the  present  at  least 
has  made  no  plans  for  maintaining 
a  staff  in  Washington.  There  will 
undoubtedly  be  a  Pacific  Coast  divi- 

sional office,  but  any  speculation 
about  personnel  there  was  labeled 

premature. 

BMI-SBAT  Pact 

THROUGH  an  agreement  with  the 
American  Performing  Rights  So- 

ciety, BMI  has  been  assigned  ex- 
clusive rights  to  grant  licenses  for 

the  performance  of  music  composed 
by  members  of  the  Sociedade  Bra- 
zileira  de  Autores  Teatrais  (SBAT- 
Brazilian  society).  The  contract, 
to  run  three  years  on  a  perform- 

ance basis  starting  Jan.  1,  is  re- 
newable year  after  year  on  notice 

of  either  contracting  parties,  and 
is  similar  to  agreements  signed 
with  the  Argentine,  Mexican  and 
Cuban  societies.  In  cases  where 
Brazilian  composers  are  publishing 
with  U.  S.  publishers  not  affiliated 
with  BMI,  it  will  be  necessary  to 
hold  a  BMI  license  to  play  the 
Latin-American  compositions  in- 

volved, of  which  more  than  1,000 
are  now  available. 

Writers  to  Serve 

AUTHORS  of  leading  national  pro- 
grams have  volunteered  to  serve  on 

the  Radio  Writers  War  Effort  Com- 
mittee which  is  being  formed  in  re- 
sponse to  a  request  from  the  Office 

of  Emergency  Management,  ac- 
cording to  a  release  from  the  Au- 

thors League  of  America.  Those 
who  have  offered  to  serve  include 
Eric  Barnouw,  Gertrude  Berg,  Clif- 

ford Goldsmith,  Katherine  Seymour 
and  Kenneth  Webb  of  New  York; 
True  Boardman,  John  Boylan,  Hec- 

tor Chevigney,  Paul  Franklin,  Carl- 
ton E.  Morse,  Don  Quinn  and  Jerry 

Schwartz  of  Hollywood.  In  addi- 
tion a  Chicago  group  is  being  or- 

ganized. Bernard  C.  Schoenfeld, 
chief  of  the  Redio  Section  of  OEM, 
will  address  a  general  meeting  of 
the  eastern  writers  Jan.  6  in  New 
York. 

Wrigley  Defense 
WM.  WRIGLEY  JR.  Co.,  Chicago,, 
on  Jan.  1,  in  the  halfhour  period 
Thursday  evening  period  at  10:15- 
10:45  on  CBS,  donated  to  the  U.  S. 
Navy,  started  Fi7-st  Line  of  De- 

fense, a  program  dramatizing  tales 
of  heroism  in  the  Naval  service. 
Program  originates  from  Chicago 
under  the  direction  of  Bobby 
Brown,  supervisor  of  Wrigley-CBS 
programs  and  is  written  by  Mr. 
Brown,  Ray  Wilson,  and  Willis 
Cooper.  Agency  is  Arthur  Meyer- hoff  &  Co.,  Chicago. 

Beechnut  Renews 

BEECHNUT  PACKING  Co.,  Ca- 
najoharie,  N.'  Y.  (gum),  during 
January  is  renewing  its  campaign 
of  chain  breaks  on  a  large  number 
of  stations  throughout  the  country. 
The  company  also  has  renewed  its 
five-minute  thrice  weekly  Beechnut 
musical  program  on  WJZ,  New 
York.  Agency  is  Newell-Emmett 
Co.,  New  York. 

NORMAN  LIVINGSTON 

VERSATILITY  is  the  word  for 
Norman  Livingston,  whose  time- 
buying  activities  with  Redfield- 
Johnstone,  New  York,  are  but  one 
part  of  his  job.  Norm,  many  in  the 
industry  will  recall,  helped  put  the 
idea  of  cooperative  network  radio 
on  a  successful,  practical  basis. 

Writer,  producer,  idea  man  and 
director,  Norm  for  a  long  time 
toyed  with  the  possibility  of  using 
a  high-priced  live  variety  or  dra- 

matic show  on  a  coast-to-coast  net- 
work for  sale  to  local  sponsors. 

Such  a  program,  he  argued,  would 
give  the  small  advertiser  the  ad- 

vantage of  a  show  he  could  never 
afford  to  put  on  alone,  together 
with  a  local  audience  equal  to  any 
commanded  by  a  regular  network 
show,  sponsored  by  a  national  ad- vertiser. 

Firmly  convinced  of  the  sound- 
ness of  the  idea.  Norm  went  ahead 

with  it  and  in  1935  Morning  Mati- 
nee featuring  some  of  the  greatest 

names  in  the  entertainment  field 
went  on  the  air.  The  idea  took  hold 
and  the  program  was  repeated  the 
next  year.  In  1937  Thirty  Minutes 
in  Hollywood,  starring  George  Jes- 
sel,  was  presented.  Show  of  the 
Week  followed  in  1939  and  1940 

and  this  year  it's  Bulldog  Drum- mond,  all  aired  on  MBS. 

Strange  paths  led  Norm  into  ra- dio. After  attending  Columbia  U  he 
became  a  runner  for  a  brokerage 
house,  deserting  that  job  to  form 
his  own  Travel  Agency  in  1926. 
Business  thrived  and  Norm  opened 
a  Paris  office  and  spent  some  time 
in  the  shadow  of  Eiffel  Tower.  Then 
another  show  reared  its  head.  Came 
1929  and  business  began  to  sag. 
Norm  turned  to  writing  to  help  pay 

the  rent,  but  it  wasn't  quite  enough, 
as  the  travel  trade  fell  to  pieces. 

Using  his  writing  as  an  entrance 
to  radio.  Norm  set  himself  up  as 
an  independent  producer,  accepted 
a  position  with  Rocke  Productions, 
program  builders.  In  1935  he  became 
associated  with  Donahue  &  Coe,  in 
the  radio  department,  moved  the 
next  year  to  Dorland  International 
and  in  1937  became  Radio  Director 
and  timebuyer  for  Redfield-John- stone. 

A  native  New  Yorker,  Norm  was 
born  June  29,  1903. 
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FCC  Rejects  Petition  to  Defer 

Press-Radio  Case  for  Duration 

A  PROPOSAL  that  the  FCC's  in- 
vestigation of  newspaper  owner- 

ship of  broadcast  stations  be  ad- 
journed for  the  duration,  made  by 

the  Newspaper-Radio  Committee, 
was  rejected  by  the  FCC  last 
Wednesday,  but  resumption  of  the 
protracted  hearings  was  postponed 
from  Jan.  8  to  Jan.  21. 

Without  formal  or  written  opin- 
ion, the  Commission  denied  the  re- 

quest of  Harold  V.  Hough,  chair- 
man of  the  committee,  presumably 

on  the  ground  that  the  war  does  not 
involve  suspension  of  regular  pro- 

cedure. While  there  was  no  formal 
vote,  it  is  understood  that  four  of 
the  Commissioners  present  indi- 

cated the  desire  to  carry  on  the 
proceedings  to  completion  as  ex- 

peditiously as  possible. 

The  fifth  member  present — Com- 
missioner Craven  —  is  understood 

to  have  maintained  his  past  posi- 
tion in  opposition  to  the  entire  pro- 

ceedings. Commissioners  Case  and 
Payne  were  absent. 

Thacher's  New  Post 
Mr.  Hough  suggested  to  the 

Commission  that  in  light  of  the 
war,  the  proceedings  be  suspended 
indefinitely.  He  pointed  out  that 
former  Judge  Thomas  D.  Thacher, 
chief  counsel  for  the  newspaper  com- 

mittee, had  been  appointed  chair- 
man of  the  Second  Alien  Enemy 

Hearing  Board  of  the  Immigration 
District  of  New  York,  at  the  re- 

quest of  the  Attorney  General ;  that 
many  of  the  key  witnesses  formerly 
available  are  now  identified  with 
the  war  effort,  and  that  transporta- 

tion and  housing  conditions  in 
Washington  are  difficult. 

Moreover,  Mr.  Hough  pointed 
out  that  the  cooperation  of  stations 
and  newspapers  is  essential  in  the 
war  effort  from  the  standpoint  of 
public  morale  and  that  these  im- 

portant duties  should  not  be  inter- 

CLASP  OF  THE  HAND  between 
Don  Searle,  vice-president  and 
general  manager  of  KOIL,  KFAB, 
KFOR,  Omaha  and  Lincoln,  and 
G.  W.  (Johnny)  Johnstone,  chair- 

man of  the  radio  committee  of  the 
Committee  for  the  Celebration  of 
the  President's  Birthday,  starts 
the  ball  rolling  in  Nebraska.  Mr. 
Searle  is  chairman  of  the  Nebraska 
radio  committee  for  the  celebration. 
Mr.  Johnstone  was  in  Omaha  to 

discuss  plans  for  Nebraska's  par- 
ticipation in  fund  raising  cam- 

paign. 

rupted  by  continuing  the  investiga- 
tion. He  proposed  that  all  news- 
paper applications,  whatever  their 

nature,  now  in  the  suspension  file, 
be  removed  and  considered  on  the 
same  basis  as  other  applications. 

The  Newspaper-Radio  Committee 
would  continue  in  existence  and 
would  be  available  to  the  FCC  at 
any  time,  Mr.  Hough  declared.  He 
suggested  that  the  hearing  be  ad- 

journed subject  to  the  call  of  the 
chairman,  and  that  if  any  develop- 

ments required  immediate  handling, 
proceedings  could  promptly  be  re- 
instituted. 

The  FCC,  it  was  learned,  consid- 
ered first  an  informal  request  made 

by  attorneys  for  the  committee  at 
an  earlier  meeting  last  week,  after 
which  it  set  the  Jan.  8  hearing  date. 
When  the  formal  request  came, 
similar  action  was  taken  with  the 
vote  overwhelmingly  in  favor  of 
continuing  the  proceedings. 

In  announcing  the  postponement, 
the  FCC  reiterated  "its  determina- 

tion to  expedite  completion  of  this 
hearing  and  will,  accordingly,  de- 

vote three  days  a  week  to  it  instead 
of  the  two  days  a  week  as  hereto- 

fore." 
KGLO  Awarded  Boost 

In  Its  Power  to  5  kw. 
AN  INCREASE  in  power  from 
1,000  to  5,000  watts  fulltime  on 
1300  kc.  was  authorized  for  KGLO, 
Mason  City,  Iowa,  by  the  FCC  in 
a  decision  announced  last  Tuesday. 
The  station,  a  CBS  outlet,  is  owned 
by  the  Mason  City  Globe  Ga- zette Co. 
KTRB,  Modesto,  Cal.,  was 

granted  a  modification  of  construc- 
tion permit  to  operate  with  1,000 

watts  day  and  night  on  860  kc, 
with  a  directional  antenna  for 
night  use.  The  station  now  oper- 

ates with  250  watts  day. 

'Penny  a  Plane' 
ENTHUSIASTIC  listener  response 
to  the  suggestion  by  Hershl  Levine, 
Yiddish  commentator  on  WHOM, 
Jersey  City,  that  all  listeners  send 
in  one  penny  every  time  an  official 
communique  announces  that  United 
States  forces  have  shot  down  an 
enemy  plane,  has  started  the 
"Penny  a  Plane"  campaign  on WHOM.  The  station  now  announces 
the  campaign  on  programs  in  eight 
foreign  languages,  requesting 
listeners  to  send  the  pennies  to  the 
station  which  turns  it  over  to  the 
Treasury  Dept.  for  use  in  any 
phase  of  the  war  effort. 

Sohio  Aids  Treasury 
STANDARD  OIL  Co.  (Ohio), 
through  its  agency,  McCann-Erickson, and  in  cooperation  with  the  Treasury 
is  now  devoting  a  greater  share  of  its 
commercials  to  the  sale  of  Defense 
Bonds  and  Stamps  in  its  16  daily 
spots  over  WTOL,  Toledo.  All  dealers 
for  the  company  are  also  selling 
Defense  Stamps. 

Army  Weather 

JIM  FIDLER,  staff  meteorol- 
ogist of  WLW,  Cincinnati, 

has  joined  the  Army  Air 
Force  as  a  weather  forecast- 

er. Mr.  Fidler's  functions  at 
the  station  were  eliminated 
by  the  ban  on  weather  broad- 

casts. WLW  had  just  in- 
stalled special  meteorological 

equipment  to  facilitate  com- 
plete weather  coverage,  and 

plans  to  maintain  the  appar- 
atus until  the  weather  service 

can  be  resumed  after  the  war. 

KFRE,  in  Fresno,  Cal., 

In  Debut,  Joins  Don  Lee 
KFRE,  new  Fresno,  Cal.,  250-watt 
fulltime  station  operating  on  1340 
kc.  following  tests,  went  on  the  air 
Jan.  1  and  on  that  date  joined  Don 
Lee  Broadcasting  System,  MBS 
West  Coast  network  affiliation. 
KFRE  was  authorized  last  Oct.  14 

\Yhen  the  FCC  issued  a  construc- tion permit  for  a  new  local  outlet 
to  J.  E.  Rodman,  Fresno  Chevrolet 
dealer.  Grant  was  for  the  facilities 
vacated  by  KARM,  Fresno,  now 
operating  on  5000  watts  on  1430  kc. 

Paul  R.  Bartlett,  in  radio  since 
1933,  is  general  manager.  One-time 
program  director  of  KERN,  Bak- 
ersfield,  Cal.,  he  started  as  an  an- 

nouncer on  KMJ,  Fresno,  and  later 
was  on  the  NBC  New  York,  and 
KOA,  Denver,  staffs.  Robert  L. 
Stoddard,  formerly  manager  of 
KERN,  has  joined  the  new  station 
as  commercial  manager.  Sheldon 
Anderson,  formerly  chief  announc- 

er and  engineer  of  KTKC,  Visalia, 
Cal.,  has  been  appointed  KFRE 
chief  engineer.  Martha  Cram  is 
traflRc  manager.  She  was  for  sev- 

eral years  on  the  KMJ  staff. 
RCA-equipped,  the  studios  as 

well  as  executive  offices  are  located 
in  the  T.  W.  Patterson  Bldg., 
Fresno.  The  264-foot  tower  and 
RCA  transmitter  plant  are  located 
on  a  10-acre  tract  at  Clinton  and 
First  Sts.,  two  miles  from  the 
center  of  town. 

I VICTORY  N
ETWORK 

San  Diego  Hookup  Designed 

 To  Assist  Defense  

AFFORDING  San  Diego  a  broad- 
casting system  which  gives  blanket 

coverage  on  short  notice,  the  tele- 
phone hook-up  known  as  the  Vic- 

tory Network  [Broadcasting,  Dec. 
29]  was  started  Dec.  18,  6:30  p.m. 
and  featured  George  Bacon,  organ- 

ist; Bailey  Warren,  soloist;  Mayor 
Benbough,  dedicating  the  new  net- 

work; Lieut.  Max  Black,  Defense 
Council  chief;  Ben  Sweetland,  con- 

ductor of  Beating  Boredom,  and 
network  officials  of  KGB,  KFSD 
and  KFMB,  stations  making  up 
the  network. 
Designed  as  morale-builders, 

programs  of  the  network  originate 
simultaneously  each  Tuesday  and 
Thursday  from  the  three  stations 
with  origination  of  the  programs 
passing  from  studio  to  studio.  Full 
talent  staffs  of  the  stations  are 
made  available  with  all  rules,  regu- 

lations and  orders  being  cleared 
through  the  local  defense  council. 
In  the  event  of  an  emergency  mes- 

sage, time  is  cleared  on  all  three 
stations  which  simplifies  the  pro- 

cedure of  handling  official  bulletins. 

DCB  Urged  to  Call 
Labor  Conference 

Advisory  Committee  Pledges 

Workers'  Cooperation 

PLEDGING  labor's  full  coopera- 
tion in  the  wartime  operation  of 

communications,  the  Labor  Ad- 
visory Committee  of  the  Defense 

Communications  Board,  after  a 
two-day  meeting  last  Monday  and 
Tuesday,  forwarded  a  request  to 
DCB-FCC  Chairman  James  Law- 

rence Fly  that  DCB  immediately 
call  a  conference  of  management 
and  labor  representatives  in  the 
communications  industry. 

The  call  would  be  made  "for  the 
express  purpose  of  considering 
some  of  the  most  immediate  prob- 

lems confronting  the  industry  and 
of  establishing  demacrotic  ma- 

chinery for  continued  consultation 

and  cooperation". The  letter,  unanimously  approved 

and  signed  by  nine  labor-leader committee  members,  was  brought 
to  the  attention  of  members  of  the 
board  at  a  meeting  last  Friday. Need  of  Efficiency  j 

"The  communications  industry  is 

a  most  vital  part  of  the  nation's 
war  effort,  and  a  great  responsi- 

bility rests  on  the  shoulders  of  Gov- 
ernment, industry  and  labor  to  do 

everything  possible  to  guarantee 
the  maximum  efficiency  of  opera- 

tion," the  committee's  letter  stated. 
"This  can  only  be  attained  if 

labor  is  permitted  and  encouraged 
to  make  its  maximum  contribution. 
Labor  in  the  communications  in- 

dustry pledges  its  utmost  coopera- tion toward  the  achievement  of  this 
end.  Government,  industry  and 
labor,  in  the  recent  historic  Wash- 

ington conference,  have  declared 
for  the  elimination  of  strikes  and 
lockouts,  the  peaceful  settlement  of 
all  disputes,  and  maintenance  of  all 
the  rights  of  collective  bargaining, 
and  the  creation  of  a  War  Labor 
Board.  Labor  in  communications 
fully  supports  this  policy. 
"The  vital  importance  of  the 

workers  in  the  communications  in- 
dustry to  the  war  effort  makes  it 

necessary  that  labor  be  accepted  as 
a  partner  in  the  determination  of 
all  policies  affecting  the  industry. 
Some  important  problems  are: 
"The  protection  of  communica- 

tions facilities  from  attack  or  seiz- 
ure; the  maintenance  of  high 

morale  among  communications 
workers;  the  determination  of  the 
skills  and  availability  of  communi- 

cations personnel  and  their  rela- 
tionship to  the  armed  forces  and 

the  civilian  defense;  the  determina- 
tion of  the  condition  and  avail- 

ability of  equipment  and  plant  in 
the  industry;  the  determination  of 
the  effect  of  auxiliary  services  in 
the  industry  on  the  rapid  flow  of 
live  traffic,  the  provision  for  the 
utmost  protection  of  communica- 

tions workers  against  attack,  the 
maintenance  of  healthful  conditions 
of  woi'k,  the  training  of  employes, 
the  recognition  of  special  services 
and  exceptional  valor — all  these  and 
many  other  aspects  of  the  prob- 

lem must  be  examined." 
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From  Knoxville  in  the  east  to  its  confluence  with 

the  Ohio  just  above  Paducah,  Kentucky,  the  surg- 

ing Tennessee  River  falls  more  than  500  feet.  It 

is  this  rapid  fall  within  a  relatively  narrow  space 

that  provides  TVA  with  the  source  for  its  indus- 

trial power  of  more  than  1,050,000  kilowatts. 

COVERED    FULLY    AND    INTELLIGENTLY  BYj 

lULHC 

NASHVILLE,  TENN. 

Here  is  the  ̂ Sbuth's  river  citadel  of  power,  serv- 

ing,  through  113  municipal  and  cooperative  elec- 

trie  systems,  approximately  410,000  customers. 

This/ is  the  territory  that  WLAC,  Columbia's 

Mshville  outlet,  serves—and  serves  powerfully! 

An  Army  air  base,  to  accommodate 

"heavy  bombers",  costing  from  $12,000,000  to 

$18,000,000  will  be  constructed  immediately  Just 

17  miles  outside  of  Nashville. 

^  TOP  CBS  PROGRflfflS 

ic  SPECIAL  €VenTS  nnD  FCIITURCS 

PAUL  H.  RAYMER  COMPANY,  National  Representatives 

J.  T.  WARD,  Owner       •       F.  C.  SOWEU,  Manager 

THe  STIITIOn  OF  TH6   GRCflT  TCnRESSCE  VALLEV 
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Katz  Drug  to  Use Networks  and  FCC  File  More  Briefs 

Radio  Extensively  Prior  to  Hearing  on  Injunction  Pleas 
Becomes  a  Major  Medium  as 
Tests  Prove  Successful 

AS  A  RESULT  of  a  successful  10- 
week  trial  of  spot  announcements, 
Katz  Drug  Co.,  Kansas  City,  has 
decided  to  employ  radio  hereafter 
as  a  major  advertising  medium. 

Henry  Gerling,  advertising  man- 
ager, disclosed  that  Katz  has 

signed  contracts  for  the  1942  first 
quarter  with  Kansas  City's  WDAF, 
WMBC,  KCKN  and  WHB  for  a 
heavy  spot  announcement  schedule, 
3  days  weekly  for  13  weeks.  Katz 
has  also  signed  a  full  year's  con- 

tract of  spot  announcements  with 
KEEQ,  St.  Joseph,  Mo.,  where  it 
operates  a  store. 

Recent  Campaign 

The  original  10-week  trial  ex- 
tended from  Oct.  26  to  Dec.  24  dur- 

ing the  Katz  Million  Dollar  Anni- 
versary and  Pre-Christnias  sales, 

using  a  total  of  1,540  spot  an- 
nouncements over  the  four  Kansas 

City  stations. 
Katz  accounts  are  handled 

through  Ferry-Hanly  Adv.  Agency, 
Kansas  City  with  M.  H.  (Mouse) 
Straight  as  account  executive  and 
continuity  writer.  Live  announce- 

ments will  be  used  in  St.  Joseph 
with  15-second  and  one-minute 
transcriptions  in  Kansas  City.  In 
addition  to  the  spot  announcements, 
Katz  will  continue  its  full-hour 
show  on  KCKN  five  nights  weekly 
and  its  15-minute  program  on 
WHB,  six  days  weekly. 

Carter  Shortwave 

CARTER  PRODUCTS,  New  York 
(liver  pills),  on  Dec.  29  started  a 
new  series  of  thrice-weekly  quarter- 
hour  news  programs  titled  Noticias 
Confidpjiciales  by  Senor  Victor 
Hugo-Vidal,  Latin  American  au- 

thority, on  WLWO,  Cincinnati 
shortwave  station  owned  by  WLW. 
WLWO  will  send  the  series  Mon- 

day, Wednesday  and  Friday  at  8:30 
p.  m.  to  eight  Latin  American 
countries,  some  of  whose  stations 
will  pick  up  the  broadcast  direct  and 
others  rebroadcast.  Countries  are 
Puerto  Rico,  Venezuela,  Cuba,  Co- 

lombia, Costa  Rico,  Mexico,  Guate- 
mala and  Peru.  Agency  for  the 

company's  foreign  advertising  is National  Export  Adv.  Service,  New 
York. 

Serutan  Promotes  Book 

SERUTAN  Co.,  Jersey  City  (pro- 
prietary), as  part  of  an  extensive 

advertising  campaign  for  the  book 
You  Are  What  You  Eat  bv  Victor 
H.  Lindlahr,  nutrition  writer,  has 
purchased  Peter  Grant,  Tuesday, 
Thursday,  Saturday,  10:30-10:45 
p.m.  on  WLW,  Cincinnati.  Book 
will  also  be  plugged  on  Lindlahr 
quarter-hour  transcribed  talks  on 
Journal  of  Living  programs  five 
times  weekly  on  15  stations.  Special 
announcements  may  also  be  in- 

cluded in  the  Pearson  &  Allen  pro- 
gram on  17  NBC-Blue  stations 

Sunday,  6:30-6:45  p.m.,  Raymond 
Spector,  agency  in  charge  indicated. 

COMING  as  an  anti-climax,  follow- 
ing the  Justice  Department's  action 

in  filing  antitrust  suits  against 
RCA-NBC  and  CBS  in  Chicago 
last  Wednesday,  lengthy  briefs 
were  filed  last  Monday  on  behalf 
of  the  two  networks  and  the  FCC 
with  the  U.  S.  District  Court  for 
the  Southern  District  of  New  York, 
in  the  NBC-CBS  move  to  secure  a 
preliminary  injunction  to  block  en- 

forcement of  the  FCC's  chain- 
monopoly  regulations. 

Briefs  supporting  their  motion 
for  temporary  injunction  and  op- 

posing the  FCC's  motion  to  dismiss 
the  complaint  and  grant  summary 
judgment  were  filed  by  CBS,  NBC 
and  Woodmen  of  the  World  Life 
Insurance  Society,  operating  WOW, 
Omaha,  and  Stromberg-Carlson 
Telephone  Mfg.  Co.,  operating 
WHAM,  Rochester.  An  opposition 
brief  also  was  filed  for  the  FCC, 
whose  position  was  supported  in 
still  another  brief  filed  in  mid-De- 

cember by  MBS,  as  intervener. 
The  three-judge  Federal  court, 

which  previouslv  had  postponed  ar- 
guments from  Dec.  15  to  Jan.  12, 

also  has  ordered  that  counter-affi- 
davits be  filed  by  Jan.  5  and  reply 

aflfidavits  or  briefs  by  Jan.  10 — 
two  days  before  the  arguments  on 
the  motions  [Broadcasting,  Dec. 15]. 

Right  of  Appeal 

Advancing  its  standing  to  appeal 
the  FCC's  order.  NBC  in  a  brief  re- 

plying to  the  FCC  declared  that 
any  claim  that  the  rule  of  the  San- 

ders case  limits  the  right  of  appeal 
under  Section  402  (b)  (2)  to  those 
who  plead  financial  injury  is  with- 

out basis.  NBC  maintained  that 
both  the  history  of  the  case  and  the 
Supreme  Court  opinion  itself 
showed  that  the  Court  decided  that 
a  financially  interested  party  could 
appeal  under  that  section,  but  not 
that  others  could  not. 

A  joint  brief  on  behalf  of  NBC, 
Woodmen  of  the  World  and  Strom- 
berg  Carlson  held  that  the  Com- 

munications Act  of  1934  precludes 
the  asserted  power  of  the  FCC  in 
its  chain-monopoly  regulations, 
pointing  out  that  non-assertion  of 
this  power  by  the  FCC  for  the  pre- 

ceding 15  years  and  the  dissents  of 
Commissioners  Craven  and  Case 

were  "significant". The  brief  also  maintained  that 
the  FCC,  as  a  matter  of  law,  must 
apply  the  prescribed  standard  of 
the  public  interest,  convenience  or 
necessity  to  each  license  applica- 

tion on  its  own  facts,  and  that  the 

chain-monopoly  order  is  "arbitrary 
and  capricious  because  it  bears  no 
reasonable  relation  to  the  public 

interest,  convenience  or  necessity'. 
Pointing  out  that  plaintiff's  will 

suff'er  immediate  and  irreparable 
injury  unless  a  preliminary  injunc- 

tion is  granted,  and  that  no  public 
injury  will  result  from  the  grant- 

ing of  such  relief,  the  joint  brief 
held  that  the  statutory  three-judge 
court  possesses  jurisdiction  over  the 
case  and  that  the  plaintiff's  com- 

plaint states  a  claim  upon  which  re- 

lief validly  may  be  granted.  The 
FCC's  motion  to  dismiss  the  com- 

plaint should  be  denied,  along  with 
the  motion  for  summary  judgment, 
the  brief  declared. 

The  CBS  brief  maintained  also 
that  the  chain-monopoly  order  ex- 

ceeded the  authority  of  the  Com- 
munications Act,  asserting  that  if 

the  Act  were  construed  to  authorize 
the  FCC  to  make  such  an  order,  it 
would  be  unconstitutional  as  an  in- 

valid delegation  of  legislative 
power  contrary  to  Article  I,  Sec- 

tion 1,  of  the  Constitution.  CBS 

held  that  the  Commission's  regula- 
tions serve  no  public  interest  which 

the  FCC  was  authorized  to  protect, 

that  they  are  "arbitrary  and  un- 
reasonable", and  that  the  FCC  un- 

lawfully is  attempting  through  a 
"misuse  of  its  licensing  power  to 
regulate  contracts  over  which  it 

has  no  authority". Declaring  that  CBS  has  a  right 
to  challenge  the  order,  on  grounds 
that  it  invades  the  network's  legal 
rights  in  the  form  of  propertv  and 
contract  rights  and  the  right  to 
freedom  of  contract,  the  brief  held 
that  the  networks'  suit  was  not 
premature,  as  argued  by  the  FCC, 
and  that  CBS  has  no  adequate  rem- 
edv  at  law. 

The  FCC  in  its  brief  supporting 

the  Government's  motion  to  dis- 
miss the  CBS-NBC  complaints  or 

enter  summary  judgment,  and  op- 
posing the  motions  for  preliminary 

injunction,  declared  that  the  court 
is  without  jurisdiction  in  the  case. 
FCC  counsel  held  that  the  suit 

was  premature,  since  the  chain 
broadcasting  regulations  them- 

selves do  not  constitute  the  FCC's 
ultimate  determination  and  are 

"wholly  without  present  Ifeal  ef- 
fect", and  because  plaintiffs  have 

still  "an  adequate  remedy  before 
the  Commission  which  they  have 

not  exhausted". FCC's  Position 
The  Government  contention,  as 

evidenced  in  the  brief,  is  that  even 
if  the  court  has  jurisdiction,  the 
motions  to  dismiss  or  for  summary 
judgment  should  be  granted,  since 
the  FCC  is  validly  exercising  au- 

thority within  provisions  of  the 
Comunications  Act.  Paralleling 
this  stand,  the  brief  declared  that 

the  plaintiff's  are  not  entitled  to  a 
preliminary  injunction,  commenting 
that  "a  preliminary  injunction  is 
not  process  to  be  granted  as  a  mat- 

ter of  course,  but  onlv  where  it 
is  probably  the  plaintiff  will  ulti- 

mately prevail". "The  position  taken  by  the  plain- 
tiffs," said  the  FCC,  "is  essentially 

that,  in  applying  the  public  interest 
standard,  the  Commission  is  limited 
to  considering  physical  and  techni- 

cal matters,  and  perhaps  the  'moral' and  financial  qualifications  and 
prior  experience  of  applicants. 
Thus  they  may  construe  Section 
303  (i)  as  empowering  the  Com- 

mission to  regulate  only  the  engi- 
neering aspects  of  chain  broadcast- 

ing operations  by  stations.  As  a 
corollary,    the    plaintiffs  dismiss 

SPECIAL  television  program  show- 
ing defense  applications  of  tele- 

vision was  presented  last  Wednes- 
day in  Chicago  before  Mayor  Ed- 

ward J.  Kelly  (right),  assistant 
national  civilian  defense  coordin- 

ator. The  45-minute  program,  tele- 
cast on  W9XBK  under  the  super- vision of  William  C.  Eddy  (left), 

station  director,  consisted  of  Red 
Cross  first  aid  demonstrations,  a 
brief  talk  by  Chicago  Fire  Chief 
Anthony  J.  Mullaney,  commen- 

taries by  Alan  Scott  and  Hugh 
Studebaker,  and  a  short  lecture  on 
nutrition  by  food  demonstrator 
Mary  Holmes.  Also  telecast  was  a 
British  film  showing  defense  opera- 

tions during  an  actual  air  raid. 
John  Balaban  (center),  president 
of  Balaban  &  Katz  Corp.,  Chicago, 
operators  of  the  station,  has  of- 

fered the  entire  facilities  of  the  sta- 
tion to  the  National  Civilian  De- fense Committee. 

matters  pertaining  to  competition 
or  concentration  of  control  as  out- 

side the  Commission's  ken. 
"Such  a  view  sits  uneasily  beside 

Supreme  Court  pronouncements 
that  the  Communications  Act  is  a 
'simple  instrument  for  the  exercise 
of  discretion  by  the  expert  body 
which  Congress  has  charged  to 

carry  out  the  legislative  policy', 
that  Congress  moved  under  the 

'spur  of  widespread  fear'  of  mon- 
opolistic domination  of  broadcast- 

ing and  sought  to  maintain  'a  grip 
on  the  dynamic  aspects  of  radio 
transmission',  and  that  the  broad- 

casting field  is  one  'of  free  compe- 

tition'." 

Supporting  the  FCC  position,  a 
brief  filed  in  mid-December  by 
MBS,  as  intervener,  reviewed  the 
background  of  network  operations 
and  competition  from  which  arose 
MBS'  sympathies  for  the  FCC's stand.  Holding  that  the  court  is 
without  jurisdiction,  the  MBS  brief 
urged  that  the  complaint  should  be 
dismissed  insofar  as  the  action  of 
NBC  and  other  plaintiffs  was 
brought  under  the  "general  equit- 

able jurisdiction  of  this  court", 
maintaining  that  the  FCC  chair- 

monopoly  order  is  not  an  "order" subject  to  review  by  the  court. 
MBS  also  contended  that  the 

FCC's  regulations  of  May  2,  1941, 
as  amended  Oct.  11,  1941,  are 
valid,  and  that  they  did  not  invade 

any  legal  right  of  the  network  or- 
ganizations. The  Commission  does 

have  jurisdiction  under  the  Com- 
munications Act  to  promulgate  the 

chain-monopoly  regulations,  the 
brief  continued,  laying  emphasis 
on  the  point  that  the  scope  of  ju- 

dicial review  of  the  FCC's  rule- 
making power  is  limited  narrowly. 
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Advertising  Flaws 

Outlined   on  CBS 

Consumers  Union  Spokesman 

Explains  What's  Wrong 
WHEN  Colston  E.  Warne,  presi- 

dent of  the  Consumers  Union,  be- 
gan his  CBS  broadcast  the 

night  of  Dec.  27  by  giving  "a thousand  thanks  and  cheers  to  CBS 
for  13  minutes  to  tell  them  what 
Consumers  Union  thinks  is  wrong 
with  the  deluge  of  advertising  they 
and  their  fellow  broadcasters  pour 

out  daily,"  he  was  paying  a  high 
tribute  not  only  to  CBS  but  to  the 
American  system  of  broadcasting. 
No  comment  regarding  his 

broadcast  has  been  forthcoming 
from  CBS,  but  it  is  presumed  he 
was  given  time  for  his  condemna- 

tion of  advertising  because  on  Nov. 
27  CBS  had  broadcast  an  inter- 

view with  Dr.  L.  D.  H.  Weld,  re- 
search director  of  McCann-Erick- 

son,  who  discussed  the  social  and 
economic  role  of  advertising  in  a 
democratic  economy. 

Sick  of  Superlatives 

After  his  opening  sentence,  Mr. 
Warne  got  right  down  to  cases. 
"For  years,"  he  stated,  "American 
radio  broadcasts  have  been  punctu- 

ated on  the  quarter-hour  by  reso- 
nant and  insincere  bleatings  on  be- 

half of  alkalizers,  cigarettes,  soaps 
and  beauty  lotions.  I  confess  I  am 
sick  of  it  and  I  believe  I  voice  the 
conviction  of  other  harassed  citi- 

zens in  frequently  wishing  to  choke 
these  intruders  who  pant  so  ex- 

citedly about  roads  to  romance  and 
the  superlative  quality  of  mouth 
washes." 

Declaring  that  people  "no  longer 
believe  the  bulk  of  the  ads  they 
hear  or  read,"  Mr.  Warne  de- 

nounced advertising  as  a  "blending 
of  downright  lies,  slippery  superla- 

tives, psuedo-science  and  irrelevant 
appeals,"  instead  of  being  em- 

ployed "to  furnish  an  accurate, 
straightforward,  nonrepetitious  and 
significant  message." 

In  a  10-point  indictment  of  cur- 
rent advertising  practice,  Mr. 

Warne  said:  "We  feel  that  adver- 
tising, by  frequent  abuse,  has:  1, 

Stressed  inconsequential  values;  2, 
brought  a  false  perspective  as  to 
merits  of  products,  often  bewilder- 

ing rather  than  informing;  3,  low- 
ered our  ethical  standards  by  the 

Rambeau  Expands 

WILLIAM  G.  RAMBEAU  Co.,  sta- 
tion representative,  has  opened  two 

West  Coast  offices,  in  addition  to 
enlarging  Chicago  headquarters. 
The  San  Francisco  office  580  Mar- 

ket St.  is  headed  by  William  S. 
Grant,  for  the  past  several  years 
representative  of  several  Pacific 
stations,  including  the  McClung 
group,  which  he  will  continue  to 
serve.  Fred  Allen,  formerly  com- 

mercial manager  of  KLZ,  Denver, 
is  in  charge  of  the  Los  Angeles 
office  in  the  Markham  building. 
Four  stations  have  been  added  to 
those  represented  by  the  company: 
KFWB,  Los  Angeles;  KJBS,  San 
Francisco;  KBUR,  Burlington,  and 
WIL,  St.  Louis. 

insincerity  of  its  appeals;  4,  cor- 
rupted and  distorted  the  press;  5, 

wasted  much  good  timber  and 
chemicals  and  spoiled  much  land- 

scape and  radio  enjoyment;  6, 
blocked  the  speedy  use  of  correct 
medication;  7,  created  many  paren- 

tal problems  by  abominable  radio 
programs  for  children;  8,  turned 
our  society  into  one  dominated  by 

style,  fashion  and  'keeping  up 
with  the  Jones';  9,  retarded  the 
growth  of  thrift  by  emphasizing 
immediate  expenditure;  10,  fos- 

tered monopoly  through  its  large 
scale  use  by  only  a  few  financially 

favored  companies." Stating  that  these  opinions  are 
shared  by  "millions  of  Americans 
who  resent  being  pestered  to  death 

by  advertising  twaddle,"  Mr. Warne  continued :  "We  realize  that 
on  occasion  ads  are  valuable  and 
that  advertising  furnishes  revenue 
for  our  radio  and  press.  But  we 
would  gladly  pay  in  one  lump  sum 
the  true  cost  of  keeping  good  pro- 

grams on  the  air  and  of  having  the 
news  if  we  could  be  spared  the 

bother  of  wading  knee-deep  in  ads." 

 \ 

•Eere's  a  Schiaparelli  creation  for  Phila- 
delphia! A  brilliant  original,  for  both  day 

and  evening  wear.  Alluringly  perfect  in  fit ! 
*       *       *  * 

And  what  a  fitting  the  Philadelphia  market 

takes !  It's  nearly  twice  as  long  as  wide : 
twenty  counties  directionally  arranged,  pre- 

senting a  neat  coverage  problem. 

KYW  has  tailored  a  coverage  pattern 

which  includes  every  county, of  the  Philadel- 

phia trading  area . .  .beams  5o,ooo  watts  over 
this  market  with  a  directional  antenna  .  .  . 

and  then  brings  more  power  to  bear  by  cut- 

ting signal  strength  in  areas  outside  Phila- 
delphia influence. 

Spot  advertisers  recognize  KYW's  direc- tional advantage.  A  call  to  NBC  Spot  Sales 
will  bring  to  light  further  advantages ...  of 
the  Red  Network  station  in  Philadelphia 

.  .  .  reaching  10,000,000  potential  listeners. 

WESTIMGHOUSE  RADIO  STATIONS  Inc  •  KDXA  KYW  WBZ 
WBZA  WOWO  WGL  >  REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 
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America  on  the  Alert;  Radio  on  the  Pan— Editorial 

ALL  AMERICA  is  on  the  alert!  We  are 
warned  to  be  prepared  for  the  worst.  There  are 
practice  black-outs.  Listen  to  your  radio;  read 
your  newspapers;  be  prepared! 

That,  and  properly  so,  from  the  Commander- 
in-Chief  to  the  deputy  air  warden  in  Peewee- 
ville. 

So  Assistant  Attorney  General  Thurman 
Arnold  institutes  sweeping  monopoly  suits 
against  the  networks,  and  strikes  at  every  af- 

filiate of  NBC  and  CBS.  The  FCC,  in  another 
corner,  continues  the  newspaper-divorcement 
inquiry,  and  other  so-called  "social  reforms", 
irrespective  of  war,  economies  or  end  results. 
We  don't  wish  to  belabor  the  issues  of  the 

new  Department  of  Justice  trust-busting  cru- 
sade, or  its  timing  in  relation  to  the  pending 

injunction  proceedings  instituted  by  the  net- 

works against  the  FCC's  chain  monopoly  rules. 
Perhaps  the  Sherman  Act  proceedings  should 
have  been  started  a  dozen  years  ago.  Maybe 
the  networks  have  been  too  ambitious,  and 
should  have  been  clipped. 

But  the  fact  remains  they  have  led  the  way 

to  establishment  of  the  world's  best  radio  sys- 
tem. And  today  all  radio  is  serving  as  the  nerve- 

center  of  war  operations  in  relation  to  public 
morale. 

Then  how  conceivably  can  the  nation's  broad- 
cast industry  perform  at  peak  efficiency  with 

anti-trust  suits,  dissolution  suits,  life-and-death 
rules,  divorcement  proceedings  and  what  not 
hanging  over  their  heads?  Ideals  and  social 
reforms,  experiments  and  guess-work  are  risks 
even  in  normal  times.  But  to  toy  with  American 
morale,  through  radio,  when  the  whole  Ameri- 

can economy  is  dislocated,  seems  to  be  going 
too  far. 

This  would  appear  to  apply  to  everything 
outside  the  war  category.  Government,  public 
and  radio  have  gotten  along  well  enough  for 

radio  to  be  the  world's  best,  with  all  these  pur- 
ported evils.  And  it  still  hasn't  cost  the  public, 

or  government,  a  thin  dime. 

It's  quite  true,  as  we  have  heard  so  often 
in  official  quarters,  that  the  civil  statutes 

haven't  been  suspended  for  the  duration.  But 
plain  common  sense  seems  to  dictate  that, 
rather  than  keep  a  vital  industry  in  an  uproar 
over  regulatory  reforms,  national  interest 

would  best  be  promoted  by  buoying  radio's 
spirit  to  keep  it  on  the  alert  to  perform  inspired 

peak  service. 

TEXT  OF  JUSTICE  DEPT.  CHARGES 

FOLLOWING  is  the  text  of 
the  body  of  the  complaint  (in- 

troduction and  description  of 
industry  deleted)  filed  by  the 
Department  of  Justice  Dec.  31 
against  RCA,  NBC,  David  Sar- 
noff,  Niles  Trammell,  William 
S.  Hedges,  Mark  Woods  and 
George  Engles,  in  the  District 
Court  of  the  United  States  for 
the  Northern  District  of  Illi- 

nois, Eastern  Division.  The 
complaint  against  CBS  was 
virtually  identical  insofar  as 
allegations  of  purported  mo- 

nopoly ivere  made  under  con- 
ditions prevailing  as  to  each 

network.  The  complaint  below, 
however,  goes  beyond  that  filed 
against  CBS,  by  virtue  of 
NBC's  dual  netivork  operation 
and  in  certain  other  secondary 
particulars : 

Position  of  Defendants  in  the  Radio 
Broadcasting  Indttstry. 

10.  That  defendant  RCA  conducts 
its  broadcasting  business  through  de- 

fendant NBC  ;  that  NBC  operates  two 
nationwide  broadcasting  networks, 
known  as  the  "Red"  and  the  "Blue"  ; 
that  both  the  "Red"  and  the  "Blue" 
networks  are  composed  of  radio  sta- 

tions which  form  the  "basic"  network 
and  others  which  are  known  as  "sup- 

plemental" affiliates ;  that  the  basic 
"Red"  network  is  composed  of  23  sta- tions eitlier  licensed  to  or  affiliated 
with  NBC  and  its  key  station  is  sta- 

tion WEAF,  owned  by  NBC  and  lo- 
cated within  the  city  and  State  of 

New  York  ;  that  in  addition  there  are 
more  than  100  stations  affiliated  with 
NBC  which  are  not  assigned  to  either 
basic  network  and  which  are  supple- 

mental to  either  the  "Red"  or  the 
"Blue"  network  and  are  available  to 
either  of  such  networks  at  the  option 
of  the  advertiser ;  that  the  affiliation 
contracts  do  not  specify  to  which  of 
the  two  networks  any  station  is  to  be 
assigned ;  that  NBC  reserves  the  right 
to  move  any  station  from  one  network 
to  the  other  even  though  affiliation 
with  the  "Red"  network  has  proved much  more  remunerative  to  a  station 
than  affiliation  with  the  "Blue"  net- 

work ; 
11.  That  of  52  existing  clear  chan- 

nel radio  stations  in  the  United  States 
NBC  owns,  controls  or  has  affiliated 
with  it  32,  and  CBS  18,  that  most  of 
the  fulltime  regional  stations  are  like- 

wise affiliated  with  either  NBC  or 
CBS ;  that  excluding  low-powered 
local  stations,  more  than  half  of  all 

the  stations  in  the  country  are  affili- 
ated with  NBC  and  CBS  ;  that  of  the 

92  cities  in  the  United  States  with 
more  than  100,000  population,  less 
than  63  have  three  or  more  fulltime 
stations  and  less  than  37  have  four  or 
more  fulltime  stations ;  that  there  are 
more  than  45  cities  in  the  United 
States  with  a  population  in  excess  of 
50,000  served  by  NBC  or  CBS  or 
both,  in  which  no  other  network  can 
procure  an  independent  fulltime  broad- 

casting station  outlet  because  of  the 
control  exerted  by  NBC  and  CBS ; 
that  in  over  20  cities  of  the  United 
States,  including  Cleveland,  Indianap- 

olis, Houston,  Birmingham,  Provi- 
dence, Des  Moines,  Albany,  Charlotte 

and  Harrisburg,  other  networks  can 
procure  only  limited  access  to  the  ex- 

isting radio  broadcasting  facilities ; 
12.  That  NBC  is  the  direct  operator 

and  licensee  under  licenses  issued  by 
the  FCC,  of  the  following  broadcasting 
stations,  having  the  call  letters,  power, 
and  location  as  set  out  below : 

CaU Letters Location Power 
WEAF New  York 50,000  w. 
WJZ New  York 50,000 WRC Washington 

5,000 WMAL Washington 
5,000 

WTAM Cleveland 50,000 WMAQ Chicago 
50,000 WENR 

Chicago 
50,000 KOA Denver 50,000 KPO San  Francisco 50,000 KGO San  Francisco 
7,500 

13.  That  for  the  years  1938.  1939 
and  1940,  the  net  time  sales  for  the 
entire  radio  industry  were  $117,379,- 
459,  $129,968,026,  and  $154,823,787, 
respectively,  as  compared  with  ,$35,- 
611,145,  $37,747,543,  and  41.683,341 
for  NBC;  $25,450,351.  $30,961,499, 
and  $35,630,063  for  CBS  ;  and  $2,272,- 
662,  $2,610,969,  and  $3,600,161  for 
MBS; 

14.  That  the  power  and  dominant 
pos'ition  of  NBC  and  CBS  are  further shown  by  comparing  the  net  operating 
income  for  the  entire  broadcasting  in- 

dustry with  that  of  NBC  and  CBS; 
that  for  the  years  1938,  1939  and 
1940,  the  net  operating  income  for  the 
entire  broadcasting  industry  was  $18,- 
854,784,  $23,837,944,  and  $33,296,708, 
respectively,  as  compared  with  $4,137,- 
503,  $4,103,909.  and  $5,834,772  for 
NBC ;  and  $4,329,510,  $6,128,686,  and 
$7,431,634  for  CBS  ; 

Profits  Compared 

15.  That  the  relative  positions  of 
NBC  and  CBS  in  the  radio  industry 
are  apparent  from  the  fact  that  in  each 
of  the  years  mentioned  NBC  and  CBS 
have  each  enjoyed  net  profits  in  excess 
of  the  gross  revenues  of  their  only  com- 

petitor in  national  network  operations  ; 
16.  That  broadcasting  stations  affili- 

ated with  NBC  have  in  excess  of  50% 
of  the  total  combined  night-time  power 
of  all  stations  in  the  United  States ; 
that  stations  affiliated  with  NBC  and 
CBS  have  over  85%  of  the  combined 
night-time  power ;  that  by  reason  of 
the  dominant  position  in  the  industry 

J. 

KISSES  FOR  KOBAK,  were  presented  by  girls  in  the  NBC  Blue  Net- 
work Sales  Division  to  Edgar  Kobak,  Vice-President  in  Charge,  as  a 

Christmas  greeting.  Each  young  lady  imprinted  a  kiss  on  this  large  card. 

of  NBC  and  CBS,  and  because  of  the  || 
large  volume  of  business  controlled  by  " them  and  the  many  advantages  af- 

forded radio  stations  through  affilia- 
tion with  them,  a  network  affiliation 

or  a  continued  network  affiliation  with 
either  NBC  or  CBS  is  desired  by  prac- 

tically all  commercial  radio  broadcast- ing stations ; 

Tying  Clauses 
That  NBC  and  CBS  have  exercised 

the  power  inherent  in  their  dominant 
position  by  imposing  upon  their  re- spective affiliated  broadcasting  stations 
certain  identical  tying  clauses  which 
have  prevented  such  stations  from  deal- 

ing with  other  competing  network  sys- 
tems and  have  prevented  NBC  and 

CBS  from  dealing  with  radio  stations 
other  than  their  regular  network  affili- 

ated stations ;  that  both  NBC  and  CBS 
have  optioned  all,  or  a  part,  of  their 
respective  affiliated  stations'  time  on the  air,  a  substantial  portion  of  which 
is  never  used  by  either  network ;  that 
CBS  as  well  as  NBC,  has  entered  into 
contracts  of  several  years  duration 
with  each  of  its  affiliated  stations,  and 
is  the  owner,  operator  and  licensee  of 
radio  stations  located  in  lucrative  mar- keting areas ; 

Jurisdiction  and  Venue. 
17.  That  this  complaint  is  filed  and 

the  jurisdiction  of  this  court  invoked 
to  obtain  equitable  relief  against  de- 

fendants RCA,  NBC,  and  certain  of 
the  officers  and  members  of  the  boards 
of  directors  thereof,  because  of  their 
violations,  jointly  and  severally,  as 
hereinafter  alleged,  of  Sections  1  and 
2  of  the  Sherman  Act ; 

Interstate  Activities 

18.  That  the  unlawful  combination 
and  conspiracy  hereinafter  described 
to  restrain  commerce  among  the  sev- 

eral States  of  the  United  States  has 
been  carried  on  in  part  within  the 
Northern  District  of  Illinois,  Eastern 
Division,  and  many  of  the  unlawful  , 
acts  pursuant  thereto  have  been  per-  ̂  
formed  by  defendants  and  their  repre- 

sentatives in  said  district ;  that  the 
interstate  commerce  in  radio  broad- 

casting, electrical  transcriptions  and 
talent,  as  hereinafter  described,  is  car- 

ried on  in  part  within  said  district; 
that  both  said  corporate  defendants 
have  usual  places  of  business  in  said 
district  and  there  transact  business 
and  are  within  the  jurisdiction  of  this 
court  for  the  purpose  of  service  ; 

Interstate  Commerce, 
a.  Radio  Broadcasting. 

19.  That  radio  broadcasting  sta- 
tions, including  network  broadcasting 

systems  in  the  United  States,  are  en- 
gaged in  commerce  among  the  several 
{Continued  on  page  Jtl) 
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FCC  Protests  Proposals  for  Transfer 

Due  to  Close  Tieups  in  Defense  Work 
DECLARING  that  the  FCC 
already  has  carried  decentraliza- 

tion of  its  organization  as  far  as 
possible,  Theodore  L.  Bartlett, 
principal  legal  administrator,  last 
Tuesday  told  a  subcommittee  of 
the  House  Committee  on  Decen- 

tralization that  because  of  its  criti- 
cal functions  in  the  defense  and 

war  effort,  it  is  imperative  that 
FCC  headquarters,  fully  staffed, 
be  maintained  in  Washington. 

Mr.  Bartlett  appeared  for  the 
FCC  at  the  subcommittee  hearings, 
which  have  been  going  on  for  sev- 

eral weeks,  on  HRes-209,  designed 
to  effect  the  removal  of  certain 
Federal  agencies  from  Washington 
to  provide  space  for  new  and  ex- 

panded defense  organizations. 
Following  recent  Budget  Bureau 

action  in  ordering  removal  of  a 

dozen  Government  offices  and  agen- 
cies from  Washington,  there  also 

was  revival  of  official  reports  in- 
volving creation  of  a  department 

or  bureau  of  transportation  and 
communication,  which  presumably 
would  embrace  the  FCC,  ICC, 
CAA  and  other  agencies  identified 
with  regulation  in  these  fields 
[Broadcasting,  Dec.  29].  How- 

ever, such  reports  are  still  talk, 
although  the  war  hubbub  was 
thought  to  increase  the  possibility 
of  such  a  move. 

Tied  to  War  Effort 

Appearing  before  Rep.  Downs 
(D-Conn.)  and  Rep.  Manasco 
(D-Ala.),  Mr.  Bartlett  pointed  out 
that  although  the  FCC  is  entirely 
in  sympathy  with  any  decentrali- 

zation move  having  an  advantage- 

Raid  Wage  Ruling 

APPLYING  to  periods  of 
station  silence.  Acting  Ad- 

ministrator Baird  Snyder,  of 
the  Wage  &  Hour  Division 
of  the  Labor  Department,  de- 

clared recently  that  time 
spent  by  employes  on  the 
premises  of  any  employer 
covered  by  the  wage-hour  law 
during  blackouts  or  air-raid 
alarms,  where  no  work  is 
done,  need  not  be  compen- 

sated for  as  "hours  worked." 

ous  effect  on  the  war  effort,  it 
nevertheless  was  indispensable  that 
the  central  offices  of  the  FCC  re- 

main located  in  Washington.  He 

cautioned  that  the  FCC's  work, 
both  independently  and  through  its 
close  association  with  the  Defense 
Communications  Board,  was  an  in- 

tegral part  of  the  overall  war 
effort  and  described  the  FCC  as 

primarily  a  service  agency,  prob- 

ably unique  in  its  situation  in  the 
defense  picture. 

In  its  Washington  headquarters, 
housed  in  several  different  build- 

ings but  mainly  in  the  New  Post- 
office  Bldg.,  the  FCC  has  approxi- 

mately 100,000  square  feet  of 
space,  Mr.  Bartlet  said,  adding 
that  recently  the  FCC  has  been 
forced  to  ask  for  substantial  addi- 

tional space  to  house  the  new  0PM- 
DCB  communications  priorities 
setup.  He  indicated  there  were 
841  FCC  employes  in  Washington. 
With  decentralization  practiced 

to  the  limit,  Mr.  Bartlett  said,  the 
FCC  now  has  23  principal  and  91 
suboffices  in  the  field,  with  about 
900  persons  now  employed  in  field 
operations  and  this  number  in- creasing rapidly. 

Arguing  that  transfer  of  any 
other  parts  of  the  FCC  operations 
to  another  city  would  impede  im- 

portant defense  work,  Mr.  Bartlett 
declared  that  such  a  transfer 
would  effect  no  saving,  either  in 
rentals  or  traveling  expenses,  and 
that  it  would  dangerously  inter- 

fere with  the  close  coordination 
necessary  during  wartime  between 
the  FCC,  the  Army  and  Navy  and 
other  defense  agencies. 

Need  of  Local  Contacts 

Asked  about  the  FCC's  consid- 
eration of  doubling-up  on  office 

space,  working  more  than  one  shift, 
he  said  this  was  being  done  and 
that  most  FCC  employes  were 
working  substantially  longer  than 
regular  hours,  although  a  survey 
conducted  in  the  Foreign  Broad- 

cast Monitoring  Service  indicated 
a  30%  loss  in  efficiency  resulted 
from  crowding.  He  declared  the 
FCC  has  as  aggravated  a  condi- 

tion of  housing  as  any  agency  in 
Washington. 

Responding  to  a  query  by  Rep. 
Downs,  Mr.  Bartlett  stated  flatly 
that  the  FCC  could  not  function 
properly  in  Chicago,  New  York, 
or  even  Baltimore,  since  its  main 
work  in  the  defense  picture  lay 
with  other  Federal  defense  agen- 

cies, with  personal  and  local  tele- 
phone contacts  necessary. 

Asked  if  the  FCC  had  given  any 

thought  to  what  it  would  do  if  this 
country  were  invaded  and  Wash- 

ington threatened,  he  said  the  FCC 
probably  would  evacuate  to  wher- 

ever the  Army  and  Navy  Depart- 
ments might  go,  adding  that  con- 

ceivably, in  such  event,  they  might 

be  "going  around  in  cars". With  some  talk  about  housing 
the  FCC  in  a  temporary  building 
to  be  erected  across  the  river  from 
Washington  in  Virginia,  he  was 
asked  for  the  FCC's  reaction  to 
this  possibility.  He  answered  that 
the  FCC  was  so  pressed  for  space 
that  it  would  strain  every  effort 
"to  accommodate  ourselves". 

NATIONAL  DAIRY  PRODUCTS 
Corp.,  New  York  (Sealtest),  signed 
Joan  Davis,  film  actress,  as  featured 
comedienne  on  its  weekly  NBO  Rudy 
Vallee  Show.  Contract  of  13  weeks, 
effective  Jan.  1  is  result  of  several 
guest  appearances  by  Miss  Davis. 
Agency  is  McKee  &  Albright  Inc., 
N.  Y. 

BLANKET  the  North 

Central  States  .  .  . 

with NCBS . . . 

tAt  This  network  of  31  aggres- 
sive local  stations  gives  you  county  by 

county  coverage  of  the  rich  area  in  the 
Upper  Mississippi  Valley.  You  get  this 
coverage  at  lower  cost  than  any  single  or 
combination  of  media  available.  A  valu- 

able plus  is  the  active  cooperation  of  5,000 

retail  outlets  who  promote  merchandise 
advertised  over  NCBS.  This  promotion  in- 

cludes distribution,  window  displays,  and 
half  a  million  hand-bills  each  month.  (If 
your  product  is  sold  by  both  food  and  drug 
stores  hand-bills  will  run  more  than  a  mil- 

lion). Investigate  NCBS  rates  now! 

31  AGGRESSIVE  RADiO  STATIONS 

WLOL,  Minneapolis,  Minn. 
WDSM,  Duluth,  Minn. 
KVOX,  Moorhead,  Minn. 
KATE,  Albert  Lea,  Minn. 
KWNO,  Winona,  Minn. 
KGDE,  Fergus  Falls,  Minn. 
KWIM,  Wilmar,  Minn. 
KGCU,  Mandan,  N.  D. 
KLPM,  Minot,  N.  D. 
KDLR,  Devils  Lake,  N.  D. 
KRMC,  Jamestown,  N.  D. 
KABR,  Aberdeen,  S.  D. 

Executive  Offices 
Commodore  Hotel 

St.  Paul,  Minn. 
Write  for  free  Folder 

WEAU,  Eau  Claire,  Wise. 
WMFG,  Hibbing,  Minn. 
WHLB,  Virginia,  Minn. 
WHBY,  Appleton,  Wise. 
KFIZ,  Fond  du  Lac,  Wise. 
WHBL,  Sheboygan,  Wise. 
WSAU,  Wausau,  Wise. 

(0  ENTRAL  ̂   ̂ 

IB  ROADCASTING 

i  YSTBM 

WEAR,  Wise.  Rap.,  Wise. 
KVFD,  Fort  Dodge,  Iowa 
KTRI,  Sioux  City,  Iowa 
WATW,  Ashland,  Wise. 
WJMS,  Ironwood,  Mieh. 
WHDF,  Calumet,  Mieh. 
WDMJ,  Marquette,  Mich. 
WDBC,  Eseanaba,  Mieh. 
WCLO,  Janesville,  Wise. 
WEMP,  Milwaukee,  Wise. 
WRJN,  Racine,  Wise. 
WIBU,  Poynette,  Wise. 

JOHN  W.  BOLER 
Pres.  and  Mng.  Director Nat.  Rep. 

Joseph  Hershey  McGillvra 
★ 
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PLAQUES,  presented  by  the  Jackson  Brewing  Corp.,  were  awarded  these 
New  Orleans  gentlemen  for  their  "public  service"  in  coverage  of  the  war. 
The  brewery  sponsors  Enjoy  Life  on  WWL.  Left  to  right  are  James  Gor- 

don, manager  of  WNOE;  Howard  Summerville,  manager  of  WWL;  James 
J.  A.  Fortier,  conductor  of  the  program;  P.  K.  Ewing,  manager  of 
WDSU,  and  Harold  Wheelehan,  manager  of  WSMB. 

Japanese  Cut-Ins 

Interrupting  KGEI 
San  Francisco  Attacks  Are 
Claimed  in  Enemy  Flashes 
RESORTING  to  an  old  propaganda 
dodge,  a  high-powered  Japanese 
shortwave  station  on  Dec.  28  cut 
in  periodically  on  the  frequency  of 
KGEL  General  Electric  interna- 

tional shortwave  outlet  in  San 
Francisco,  tying  in  simulated  news 
bulletins  of  a  purported  Japanese 
air-raid  on  San  Francisco  with  a 
regular  program  of  KGEI,  beamed 
to  Philippine  listeners. 

The  technique  employed  by  the 
Japanese  station  made  it  appear 
that  KGEI  was  interrupting  its 
own  broadcast  with  last-minute  de- 

tails of  the  "attack"  on  San  Fran- 
cisco. 

Although  the  attempted  misinfor- 
mation campaign,  apparently  de- 

signed to  create  panic  among  Amer- 
icans in  the  Philippines,  immediate- 

ly was  nipped  by  Philippine  and 
American  officials  as  a  lie,  the  Gov- 

ernment is  taking  steps  to  correct 
the  situation,  according  to  Buck 
Harris,  manager  of  KGEI.  FCC 
Chairman  James  Lawrence  Fly,  at 
his  press  conference  last  Monday, 
indicated  that  the  FCC  will  "look 
into"  the  matter. 

Busy  Schedule 

Mr.  Harris  stated  that  KGEI 
broadcasts  news  and  informatory 
matter  from  San  Francisco  on  a 
17-hour  daily  schedule.  He  added 
that  since  the  war  in  the  Pacific 
started,  the  station  had  sent  short- 

wave programs  on  two  beams, 
broadcasting  from  3  to  10  p.m. 
daily  on  a  bi-directional  beam  to 
Latin  America  and  Asia,  and  from 
10  p.m.  to  3  a.m.  on  a  undirectional 
beam  to  Asia,  the  Antipodes  and 
Africa. 

Describing  the  situation,  an  offi- 
cial statement  from  Twelfth  Naval 

District  headquarters  in  San  Fran- 
cisco said: 

"Naval  intelligence  authorities 
at  Manila  reported  that  the  regular 
early  morning  Far  Eastern  broad- 

cast from  KGEI,  San  Francisco, 
was  cut  into  three  or  four  times. 

Each  time  an  English-speaking  an- 
nouncer  would   present   a  'flash' 

ALIENS  DIRECTED 

TO  YIELD  RADIOS 

UNDER  an  order  by  Attorney 
General  Francis  Biddle,  all  "enemy 
aliens"  in  the  United  States — from 
Germany,  Italy  and  Japan — have 
been  ordered  to  register  and  sur- 

render to  Federal  authorities,  for 
the  duration,  all  radio  apparatus 
and  cameras  in  their  possession. 
The  confiscation  order,  originally 
aimed  at  aliens  on  the  West  Coast, 
was  extended  last  Wednesday  to 
apply  to  all  enemy  aliens  in  the 
country,  with  a  deadline  for  com- 

pliance set  for  11  p.m.  Jan.  5. 
In  carrying  out  its  drive  to  round 

up  radios  and  cameras  that  could 
be  used  against  America  or  the 
Allies  in  the  war  effort  in  one  way 
or  another,  the  Justice  Department 
explained  that  the  move  was  "as 
much  for  their  (aliens')  protection 
as  ours".  Although  the  Justice  De- 

partment could  not  reveal  how 
many  radio  sets  actually  were 
taken  in,  it  was  indicated  that  there 
are  an  estimated  1,100,000  non-citi- 

zens in  the  United  States  from  the 
three  Axis  countries. 

According  to  Dr.  O.  H.  Caldwell, 
editor  of  Radio  Today,  there  are 
about  34,000,000  receivers  in  this 
country  capable  of  getting  short- 

wave reception,  based  on  a  figure 
of  60%  of  the  total  of  between 
56,000,000  and  57,000,000  sets.  For 
several  years  most  receivers  have 
included  a  shortwave  band.  It  was 
thought  there  would  be  roughly 
about  one  shortwave  radio  per 
alien. 

EXCEPTIONAL  opportunities  for 
more  than  200  qualified  young  men  in 
the  Army's  Seattle- Alaska  radio  com- munications system  were  announced 
Dec.  29  at  Fort  Monmouth,  Signal 
Corps  headquarters.  Enlistment  re- 

quirements include  ability  to  send  and 
receive  International  Morse  code  mes- 

sages, typewriting  skill  and  a  high 
school  education  or  equivalent.  Allow- 

ances of  $2.35  a  day  at  Seattle  and  $4 
a  day  in  Alaska,  in  addition  to  pay, 
rations  and  quarters  are  offered. 

detailing  more  'news  of  the  San 
Francisco  disaster'. 

"The  interference  obviously  came 
from  a  powerful  Japanese  station 
deliberately  intruding  on  the  KGEI 
wavelength.  In  view  of  this  first  at- 

tempt, radio  listeners  are  warned 
to  be  on  the  alert  against  any  fu- 

ture attempts  by  the  enemy  to  con- 
fuse listeners  by  feeding  false  re- 
ports into  regular  broadcast  wave- 

lengths." 

TWO  VALUABLE  NEW  FEATURES 

HAVE  BEEN  ADDED  TO  THIS 

PRESTO  RECORDER! 

Here  is  a  more  versatile  recording  turntable,  a  recorder  with 
variable  cutting  pitch,  one  that  can  be  quickly  adjusted  for  discs 

of  varying  thickness,  a  machine  that  will  operate  "faster"  in 
busy  control  rooms.  It's  the  new  Presto  8-C  recorder  with  .  .  . 
INDEPENDENT  OVERHEAD  CUTTING  MECHANISM:  The  cutting 
mechanism  of  the  8-C  is  rigidly  supported  at  one  end  by  a  heavy 
mounting  post  2V4"  in  diameter.  The  other  end  is  free  of  the 
table  so  that  the  alignment  is  independent  of  the  disc  thickness. 
A  thumbscrew  above  the  cutting  head  carriage  adjusts  the  angle 
of  the  cutting  needle  while  cutting  for  any  direct  playback  or 
master  disc  from  .030"  to  Vi"  in  thickness.  The  cutting  mechan- 

ism swings  clear  of  the  table  for  quick  change  of  discs. 

VARIABLE  CUTTING  PITCH:  The  buttress  thread  feed  screw  is 
driven  by  a  belt  and  two  step  pulleys  beneath  the  table  giving 
accurate  cutting  pitch  adjustments  of  96,112,  120,  128  or  136 
lines  an  inch.  Changing  the  cutting  pitch  is  a  matter  of  seconds. 
A  hand  crank  and  ratchet  on  the  feed  screw  spirals  starting  and 
runout  grooves  up  to  apart. 

Other  specifications  are  identical  with  the  well-known  Presto 
8-N  recording  turntable  described  in  our  complete  catalog. 
Copy  on  request.  Cabinets  are  available  for  mounting  single  or 
dual  turntable  installations.  If  you  are  planning  to  improve  your 
recording  facilities  write  today  for  price  quotations  and  detailed 
specifications. 

PRESTO 
In  Ofher  Clllaf,  Phone  . .  .  ATLANTA,  Jack.  4372  .  BOSTON,  Bel.  4510 
CHICAGO,  Har.4240  .  CLEVELAND,  Me.  1565  .  DALLAS,  37093  •  DB4VER, 
Ch,4277  •  DETROIT,  Univ.  1-01  BO  •  HOLLYWOOD,  Hil.  9133  •  KANSAS 
CITy,Vic.463t  .  MINNEAPOLIS,  Allanlic  4216  •  MONTREAL,  Wei. 4218 
PHILADELPHIA,  Penny.  0542  .  ROCHESTER,  Cut.  5548  •  SAN  FRANCIS- 

CO, Yu.  0231    .   SEATTLE,  Sen.  2560   •    WASHINGTON,  D.  C,  Shep.  4003 

HECORDiNB  CORP. 
242  WEST  55th  ST.  M.Y. 

World's  Largatt  Matiufacturort  of  Inttanfaneovs  Sound  Ktcording  E<fuipm»nt  and  0/ic» 
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Coast  Sign-off  Signal 
SIGN-OFF  warning  for  blackout 
periods  called  by  the  FCC  or  the 
Fourth  Interceptor  Command  has 
been  set  up  by  the  four  Los  An- 

geles area  monitoring  stations, 
KHJ,  KFI,  KNX,  KFAC.  Signal 
consists  of  a  1,000-cycle  tone,  100% 
modulated,  sounded  30  seconds  be- 

fore going  off  the  air.  Automatic 
tripper,  which  will  ring  a  bell  or 
flash  a  light,  will  be  installed  by 
some  stations  as  precaution  against 
failure  to  hear  official  tone  signal. 

WEN  NILBS,  Hollywood  announcer 
on  the  weekly  CBS  Al  Pearce  &  His 
Gang,  sponsored  by  R.  J.  Reynolds 
Tobacco  Co.  (Camel  cigarettes),  has 
been  signed  for  a  narrator's  role  in 
the  Republic  Productions  film,  "Par- 

don My  Stripes". 

Busy  Districts 
STARTING  Oct.  9  and  con- 

cluding Dec.  17,  a  total  of 
762  radio  executives  of  450 
stations  attended  the  16  NAB 
district  meetings  held  this 
fall,  according  to  figures  com- 

piled by  the  NAB  from  in- 
dividual attendance  lists.  The 

group  included  principally 
owners,  sales  managers,  pro- 

gram directors  and  news  edi- 
tors. In  addition,  representa- 
tives of  the  "War  Department attended  14  of  the  16  ses- 

sions ;  two  music  licensing  or- 
ganizations attended  all  the 

meetings  and  a  third  was  rep- 
resented at  five.  NAB  Presi- 

dent Neville  Miller  attended 
the  first  14  meetings. 

As  Lemuel  Q.  Comatose  clearly  indicates,  there's  more 
than  one  way  to  thumb  a  ride!  But  there's  only  one 
way  to  reach  all  the  radio  listeners  in  the  Roanoke- 

Southwest  Virginia  area.  That's  with  WDBJ — the  only 
station  serving  the  whole  territory  with  a  strong,  clear 

signal  at  all  times.  If  you're  interested  in  this  area's 
$285,000,000  effective  buying  income,  drop  us  a  line. 

ROANOKE VIRGINIA 

CBS  Affiliate  ..  960  K.C.  1M#  IT  IT  W  5000  Watts  Full  Time 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION 

War  Emergency  Plans  Slated 

On  Agenda  for  NAB's  Board Executive,  Finance,  Code  Committees  to  Meet; 

Naming  of  Industry  Liaison  to  Be  Discussed 

Free  &  Peters,  li. 
Exdutive  National  ReprcttniMwti 

WITH  MANY  war  emergency 
measures  demanding  its  attention, 
the  NAB  Board  will  hold  its  first 
meeting  of  1942  in  Washington 
Thursday  and  Friday  (Jan.  8-9) 
at  the  call  of  President  Neville Miller. 

The  general  board  session  will 
be  preceded  Wednesday  by  meetings 
of  the  executive,  finance  and  code 
committees,  the  latter  to  appraise 
NAB  code  provisions  in  connection 
with  war  activities  and  with  parti- 

cular emphasis  upon  limitations 
within  which  news  commentators 
should  function. 

War  Liaison 

Topping  the  agenda  for  the  di- 
rectors' session  is  the  selection  of 

an  industry  liaison  officer  to  head- 
quarter in  Washington  as  key 

Government  contact  for  war  activ- 
ity. Walter  J.  Damm,  director 

of  WTMJ,  Milwaukee,  tentatively 
has  been  named  for  this  post  by 
the  Radio  Coordinating  Commit- 

tee, which  met  in  Washington  Dec. 
22-23  at  the  call  of  George  B. 
Storer,  interim  president  of  Na- 

tional Independent  Broadcasters. 
Mr.  Miller,  at  these  sessions, 

pointed  out  that  under  NAB  pro- 
cedure he  was  not  in  a  position  to 

ratify  such  a  liaison  appointment, 
but  said  the  NAB  would  cooperate 
with  anyone  designated  by  FCC 
Chairman  James  Lawrence  Fly  for 
this  work. 

Mr.  Fly,  however,  has  stated  it  is 
not  his  function,  nor  that  of  the 
Government,  to  name  such  an  in- 

dividual, but  he  personally  felt  it 
would  be  desirable  to  have  on  hand 
in  Washington  a  representative  of 
the  industry  familiar  with  overall 
station  operations  who  could  coun- 

sel with  Governmental  agencies  on 
war  measures  [Broadcasting,  Dec. 29]. 

The  NAB  Board  also  will  take 
up  the  preliminary  agenda  for  the 
annual  convention  to  be  held  at 
the  Statler  Hotel  in  Cleveland, 
May  11-14.  In  addition  to  war  meas- 

ures, it  will  be  called  upon  to  fill 
two  vacancies  on  the  board.  C.  W. 
Myers,  KOIN-KALE,  Portland, 
former  NAB  president  and  direc- 
tor-at-large  elected  at  the  last  con- 

vention, has  resigned  owing  to  the 
pressure  of  other  activities  and 
in  the  light  of  the  fact  that  he  has 
been  an  officer  or  director  for  a 
dozen  years. 

William  H.  West  Jr.,  former 
general  manager  of  WTMV,  East 
St.  Louis,  111.,  director  for  the 
9th  district,  comprising  Illinois 
and  Southern  and  Eastern  Wiscon- 

sin, relinquished  his  NAB  post  along 
with  his  association  with  the  sta- 

tion. The  Myers  term  runs  until 
the  next  NAB  convention.  That  of 
Mr.  West  does  not  expire  until 1943.  . 

Preceding  the  board  session  the 

code  committee  will  meet  Jan.  7 
to  consider  a  number  of  problems 
that  have  arisen  in  connection  with 
war  programming  activities.  Most 
important,  it  is  understood,  is  the 
imposition  of  voluntary  restraints 
on  handling  of  news  commentaries 
by  stalf  announcers  and  commenta- 

tors. Enforcement  of  NAB  code 
provisions  in  this  regard  will  be 
a  prime  consideration. 

Ryan  to  Participate 
J.  Harold  Ryan,  named  Dec.  26 

as  assistant  director  of  censorship 
for  radio,  is  a  member  of  the 
board.  It  is  expected  he  will  parti- 

cipate in  both  the  board  and  code 
committee  discussions,  with  particu- 

lar regard  to  handling  of  news  and 
commentaries. 

Members  of  the  code  committee 
scheduled  to  meet  are  Earl  J.  Glade, 
KSL,  Salt  Lake  City;  Edgar  L. 
Bill,  WMBD,  Peoria,  111.;  Gilson 
Gray,  CBS,  New  York;  Hugh  A.  L. 
Halff,  WOAI,  San  Antonio;  Henry 
P.  Johnston,  WSGN,  Birmingham; 
Janet  MacRorie,  NBC,  New  York; 
William  B.  Quarton,  WMT,  Cedar 
Rapids;  Edney  Ridge,  WBIG, 
Greensboro,  N.  C. ;  Calvin  J.  Smith, 
KFAC,  Los  Angeles. 
The  executive  committee  like- 

wise will  meet  on  Wednesday,  pre- 
paratory to  the  general  board  ses- 

sion. Members  of  the  committee,  in 
addition  to  President  Miller,  are 
James  D.  Shouse,  WLW-WSAI, 
Cincinnati;  Paul  W.  Morency, 
WTIC,  Hartford;  Don  S.  Elias, 
WWNC,  Asheville,  N.  C;  John  J. 
Gillin  Jr.,  WOW,  Omaha,  and  John 

Elmer,  WCBM,  Baltimore.  A  va- 
cancy also  exists  on  the  executive 

committee,  since  Mr.  West  was  a 
small  station  member,  along  with 
Mr.  Elmer.  Following  custom,  it  is 
expected  Edward  Klauber,  CBS 
executive  vice-president,  and  F,  M. 
Russell,  NBC  Washington  vice- 
president,  will  sit  with  the  execu- tive committee. 
Another  Wednesday  meeting 

scheduled  in  advance  of  the  general 
session  is  that  of  the  finance  com- 

mittee, of  which  Mr.  Ryan  is  chair- 
man. Other  members  are  Frank 

King,  WMBR,  Jacksonville,  and 
Howard  Lane,  KFBK,  Sacramento. 
The  1942  budget  will  be  considered. 

CAB  To  Hear  Shirer 
ANNUAL  CONVENTION  of  the 
Canadian  Association  of  Broad- 

casters, scheduled  for  Feb.  2-4  at 
Montreal,  has  been  postponed  a 
week  and  will  be  held  in  Montreal 
Feb.  9-11.  A  big  agenda  has  been 
lined  up  to  include  a  number  of 
sessions  with  American  broadcast- 

ers who  are  to  be  invited  to  Canada 
to  discuss  mutual  problems  with 
Canadians.  Guest  speaker  at  the 
formal  dinner  on  Feb.  10  will  be 
William  L.  Shirer,  CBS  commenta- 

tor, CAB  has  announced. 
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WluA  Who.  <U  tU  JbCB 

BRECKINRIDGE  LONG 

LENDING  the  diplomatic  touch  to 
DCB  is  one  of  the  nation's  best- 
known  lawyer-diplomats,  Breckin- 

ridge Long,  Assistant  Secretary  of 
State  for  the  last  two  years.  Well- 
versed  in  international  affairs, 
against  a  background  of  good, 
practical  lawyering  in  his  native 
state  of  Missouri,  Mr.  Long  also 
has  had  experience  in  communica- 

tions dating  from  World  War  I, 
when  as  Third  Assistant  Secretary 
of  State  under  President  Wilson, 
he  was  top  man  in  supervising 
international  communications  for 
the  State  Department. 

Representing  the  Department  of 
State  on  DCB,  Mr.  Long  is  in 
charge  of  the  State  Department's International  Communications  Di- 

vision, and  through  long  experi- 
ence has  acquired  a  practical 

working  knowledge  in  the  field  of 
communications,  although  it  never 
directly  has  been  his  profession. 
He  himself  has  not  attended  meet- 

ings such  as  that  in  Havana  which 
evolved  the  North  American  Re- 

gional Broadcast  Agreement,  but 
he  has  been  in  close  touch  with  all 
developments  along  this  line. 

Mr.  Long  entered  the  diplomatic 
service  after  a  successful  career 
as  a  practicing  lawyer,  and  in  the 
last  decade  he  has  become  one  of 
the  best-known  American  diplo- 

matic names.  A  former  U.  S.  am- 
bassador to  Italy,  he  also  has  been 

active  in  developing  the  Good 
Neighbor  Policy  in  Latin  America. 
The  latest  phase  of  his  career 
started  Jan.  16,  1940,  when  he 
was  named  Assistant  Secretary  of 
State. 

Listed  in  Who's  Who  as  a  law- 
yer, Breckinridge  Long  was  born 

May  16,  1881,  in  St.  Louis,  the  son 
of  William  Strudwick  and  Mar- 

garet M.  Long.  An  alumnus- 
trustee  of  Princeton  U,  he  received 
his  A.B.  from  that  school  in  1903, 
following  up  with  an  M.A.  degree 
in  1909.  Meantime,  from  1904- 
1906  he  attended  and  was  grad- 

uated with  a  law  degree  from  St. 
Louis   Law    School  (Washington 

U)  in  St.  Louis,  receiving  an 
honorary  LL.M.  degree  from  the 
university  in  1920. 

Admitted  to  the  Missouri  bar  in 
1906,  he  began  practice  of  law  in 
St.  Louis  the  following  year.  In 
the  next  10  years  he  became  a 
prominent  figure  in  Missouri  legal 
circles,  particularly  the  State  and 
St.  Louis  bar  associations.  In  1914 
he  served  as  a  member  of  the  Mis- 

souri Commission  on  Revision  of 
Judicial  Procedure. 

On  Jan.  22,  1917,  President  Wil- 
son appointed  Mr.  Long  Third 

Assistant  Secretary  of  State,  an 
office  he  held  through  World  War 
I,  until  June  7,  1920.  Returning 
to  his  native  Missouri,  he  was  a 
Democratic  nominee  for  the  U.  S. 
Senate  in  the  1920  elections.  Dur- 

ing the  next  years  he  practiced 
international  law. 
He  is  the  author  of  the  book, 

Genesis  of  the  Constitution  of  the 
United  States,  published  in  1925. 
In  1928  he  was  a  Missouri  delegate 
to  the  Democratic  National  Con- 

vention in  Houston,  Texas,  func- 
tioning on  the  committee  on  plat- 

form and  resolutions. 
In  1933  President  Roosevelt 

named  him  Ambassador  Extraor- 
dinary and  Minister  Plenipoten- 

tiary to  Italy,  a  post  he  held  until 
resigning  July  31,  1936.  In  1938 
he  was  named  ambassador  on  spe- 

cial mission  to  Brazil,  Argentina 
and  Uruguay.  The  following  year 
he  was  named  the  American  mem- 

ber of  a  commission  provided  under 
a  treaty  with  Italy  for  the  ad- 

vancement of  peace,  and  in  Sep- 
tember, 1939,  was  appointed 

special  assistant  in  charge  of  the 
Special  Division  in  the  State  De- 
partment. 
A  Presbyterian,  Mr.  Long  is  a 

member  of  the  Metropolitan  Club 
and  Burning  Tree  Country  Club 
in  Washington,  and  the  Maryland 
Jockey  Club,  Baltimore.  This  last 
evidences  probably  his  favorite 
hobby  and  great  passion — horses 
and  racing.  Others  are  golf  and 
sailing,  and  at  his  summer  home 
in  Nantucket  he  has  an  enviable 
collection  of  model  boats. 

Mr.  Long  on  June  1,  1912,  mar- 
ried Christine  Alexander  Graham, 

of  St.  Louis.  He  is  the  father  of 
one  daughter,  Mrs.  Arnold  Will- 
cox,  of  Westmoreland  Hills,  Md. 
The  Longs'  home  is  Montpelier 
Manor,  Laurel,  Md. 

Parliament  Mike 

THE  BROADCAST  by  Wins- 
ton Churchill  from  the  House 

of  Commons  at  Ottawa  on 
Dec.  30,  marked  the  first  time 
that  microphones  had  been  in- 

stalled for  broadcasting  in 
Canada's  Parliament.  Brit- 

ain's prime  minister  ad- 
dressed a  joint  meeting  of  the 

Canadian  House  of  Commons 
and  the  Senate  in  the  House 
chamber.  The  broadcast  was 
fed  to  all  Canadian  stations 
as  well  as  the  networks  of 
NBC,  CBS  and  MBS. 
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Filene  System  Said  to  Educate  Public 

Jaspert  Outlines  Progress 

In  New  Technique 
For  Stores 

THE  FILENE  technique  of  de- 
partment store  advertising  as  prac- 

ticed by  the  Worcester,  Mass., 
branch  of  the  huge  merchandising 
firm  is  another  pioneering  effort 
to  build  a  comprehensive  system 
of  broadcasting,  according  to 
George  H.  Jaspert,  commercial 
manager  of  WTAG,  Worcester, 
Mass. 

Mr.  Jaspert  briskly  defends  the 
store's  use  of  radio  following  pub- 

lication in  the  Dec.  15  Broadcast- 
ing of  a  criticism  written  by  Robert 

Miller,  of  WGES,  Chicago.  Mr. 
Miller  criticized  the  Filene  tech- 

nique as  unsound,  and  commented 
sharply  on  the  method  as  ex- 

pounded in  the  Dec.  1  Broadcast- 
ing by  Brooks  Shumaker,  manager 

of  the  Filene  store  in  Worcester. 

NRDGA  Program 
Demonstration  of  radio  tech- 

nique for  department  stores  will 
be  staged  by  the  NAB  at  the  con- 

vention of  the  National  Retail  Dry 
Goods  Assn.  to  be  held  in  New 
York  Jan.  12-16.  The  demonstra- 

tion will  occupy  the  entire  morn- 
ing session  Jan.  15  and  appears 

on  the  program  under  the  title 
"Radio  in  a  Wartime  Market". 

The  NAB  is  cooperating  with 
the  NRDGA  convention  committee 
in  the  study  of  the  broadcast  me- 

dium. Feature  of  the  morning 
will  be  a  portrayal  of  the  radio 
technique  developed  in  Worcester, 
Mass.,  by  the  Filene's  branch  store 
[Broadcasting,  Dec.  1,  8,  15]. 
Frank  E.  Pellegrin,  NAB  director 
of  broadcast  advertising,  is  in 
charge  of  the  radio  portion  of  the 
NRDGA  meeting  and  is  to  be  as- 

sisted by  Mr.  Shumaker,  man- 
ager of  Filene's  Worcester  branch, 

and  E.  E.  Hill,  general  manager 
of  WTAG,  Worcester. 

Talk  by  Pellegrin 
Opening  the  program  will  be  a 

half-hour  talk  on  radio  advertising 
by  Mr.  Pellegrin,  with  charts  and 
graphs.  Next  feature  will  be  a 
three-way  interview  about  radio 
and  department  stores,  in  which 
Mr.  Shumaker  and  Mr.  Hill  will 
participate,  along  with  George  H. 
Jaspert,  commercial  manager  of 
WTAG. 

The  Filene  radio  technique  will 
be  portrayed  by  performance  of  a 
quarter-hour  transcription  used  in 
the  widely  publicized  Worcester 
campaign.  Winding  up  the  morn- 

ing session  will  be  a  question- 
answer  panel  in  which  members  of 
the  NAB  sales  managers  executive 
committee  will  participate.  Mem- 

bers are  Eugene  Carr,  assistant 
manager  of  WGAR,  Cleveland; 
John  Outler,  commercial  manager 
of  WSB,  Atlanta;  E.  Y.  Flanigan, 
commercial  manager  of  WSPD,  To- 

ledo; Linus  Travers,  vice-presi- 
dent of  Yankee  and  Colonial  net- 

works; George  Frey,  NBC-Red 
sales  manager;  Arthur  Hull  Hayes, 
general  manager  of  WABC,  New 
York. 

"The  so-called  Filene  technique 
as  introduced  on  WTAG — as  de- 

veloped with  the  cooperation  of 
WTAG — is  but  another  pioneering 
effort  to  build  a  more  comprehen- 

sive system  of  broadcasting,  based 
on  the  belief  that  the  commercial 
has  educational,  entertainment, 
and  news  value  hitherto  generally 
buried  and  as  yet  largely  unde- 

veloped," according  to  Mr.  Jaspert. 
Must  Be  Educational 

"Naturally,  we  are  still  in  the 
experimental  stage.  Certainly, 
many  improvements  must  be  made. 
However,  a  formula  that  will  make 
broadcast  advertising  more  welcome 
to  the  department  store,  when 
judiciously  used,  and  at  the  same 
time  of  practical  benefit  to  the  list- 

ener, is  worth  consideration. 

"We  will  all  agree  that  radio 
is  primarily  a  means  of  communi- 

cation— that  it  serves  the  second- 
ary purpose  of  education  and  en- 

tertainment. As  a  matter  of  fact, 
for  years  we  have  prided  ourselves 
upon  the  fact  that  the  American 
system  of  broadcasting  has  enlight- 

ened and  edified  the  American  peo- 
ple as  no  other  ONE  factor  has 

done.  Now,  the  Filene  system  pro- 
poses to  make  a  more  intelligent 

listening  public  a  more  intelligent 
buying  public  —  to  give  to  every 
listener — and  every  listener  is  a 
consumer — a  fuller  understanding 
and  knowledge  of  the  merchandise 
or  service  he  buys. 

"It  is  a  course  of  study  which, 
with  adequate  research,  may  tell  a 
story  of  economics,  history,  geogra- 

phy, science.  Properly  written  and 

dramatized,  it  conforms  to  radio's 
aims:  It  is  newsworthy  for  it  pro- 

vides information  about  something 
before  relatively  unknown;  it  is 
educational  for  it  imparts  knowl- 

edge, informs  and  enlightens  the 
listener;  and  it  is  entertaining  for 
it  CAN  be  made  to  pleasantly  oc- 

cupy one's  attention. 
"In  the  final  analysis,  the  list- 

ener himself  is  the  supreme  judge. 
The  sponsor  must  please  him  or 
lose  money.  We  cannot  ignore  the 
unusual  and  unprecedented  results 
which  the  Filene-WTAG  effort  has 
achieved.  The  exceptional  response 
in  sales  offers  convincing  proof 
that  the  public  did  listen — and  that, 
therefore,  there  can  be  little  foun- 

dation to  the  criticism  that  "there 
would  be  few  listeners  as  we  under- 

stand the  term  today. 

Some  Examples 

"To  digress  for  a  moment;  one 
of  the  most  interesting  programs 
that  I  have  had  the  pleasure 
of  listening  to,  featured  by  NBC, 
dramatized  the  story  of  rubber, 
showing  how  Goodyear  accidentally 
discovered  the  vulcanizing  process 
which,  in  turn,  led  to  the  thousands 

of  present-day  usages  of  the  prod- 
uct. The  Dupont  program  is  an- 

other instance.  Are  not  these  ex- 
amples in  other  fields  of  the  man- 

ner in  which  we  have  attempted  to 

publicize  and  promote  Filene's  mer- chandise? 

"This  department  store  technique 
is  not  a  fallacy.  Rather  is  it  a 
fallacy  to  believe  we  must  follow 
only  the  established  or  accepted 
pattern,  that  we  must  do  no  pi- 

oneering, or  that  we  must  demon- 
strate no  initiative.  Broadcasting 

is  a  new  industry  and  can  afford 
to  experiment.  It  cannot  afford 
to  become  stereotyped. 

"The  NAB  Code  itself,  in  its 
preface,  affirms  that  the  purpose 
is  to  'maintain  it  and  to  expand  it 
.  .  .  the  NAB  Code  must  be  a  con- 

tinuous evolution  of  interpretation 
and  policy  to  suit  changing  condi- 

tions of  taste  and  circumstances.' 
"If  the  Filene  programs  as  car- 

ried on  WTAG  did  not  conform  to 
the  letter  of  the  Code,  should  we 
not  make  provision  for  a  wider  in- 

terpretation? There  is  room  and 
opportunity  in  a  young  industry  for 
growth  and  progress.  There  is  room 
for  constructive  and  foresighted thinking. 

Automatic  Brake 

"Some  there  may  be  who  will 
hold  that  the  'Filene  technique'  is 
at  variance  with  the  Code,  but 
it  does  not  follow  that  the  Code 
as  set  up  was  to  predetermine  that 
the  elements  of  better  broadcast- 

ing are  missing  when  the  Filene 
technique  is  applied.  It  is  my  opin- 

ion, too,  that  the  principle  of 
'diminishing  returns'  will  enter  into 
the  picture  to  keep  the  Filene 
method  from  going  beyond  the 
bounds  of  acceptability. 

"As  in  man-in-the-street,  ama- 
teur hour,  and  quiz  shows,  a  peak 

of  audience  acceptance  and  re- 
sponse will  be  reached  which  in 

itself  will  prevent  excessive  use 
of  the  formula.  By  that  time  de- 

partment stores  will  have  seen  the 
results  radio  can  bring  and  will 
better  understand  how  to  use  the 

medium." 
'Best  Ever  Bought' 

A  point  brought  out  in  some  of 
the  discussions  in  the  industry 
about  the  Filene  technique  was  that 
thorough  and  careful  follow- 
through  is  necessary  in  department 
store  use  of  radio.  Lack  of  this 
factor  has  caused  most  of  the 
"failures"  in  department  store 
radio  campaigns,  due  to  feeling 
among  some  advertising  managers 
that  a  radio  campaign  requires 
little  attention  and  that  it  oper- 

ates by  some  sort  of  legerdemain. 
Advantages  of  a  well-rounded 

campaign  were  stressed,  including 
such  promotion  as  special  bulletins 
and  instructions  to  sales  people, 
window  and  counter  displays,  tie- 
ins  with  other  media  and,  most  im- 

portant, the  services  of  radio- 
minded  persons  who  know  how  to 
use  the  medium. 

A  point  not  brought  out  by  Mr. 

Shumaker  in  his  original  article 
was  the  fact  that  Filene's  also 
sponsors  a  five-minute  news  period 
daily.  This  program,  Mr.  Schu- 
maker  says,  is  "the  best  advertis- 

ing the  store  has  ever  bought." 
The  Filene's  promotion  was 

widely  discussed  at  NAB  district 
meetings.  It  was  pointed  out  to 
sales  managers  that  possible  cur- 

tailment in  some  advertising 
budgets  might  be  offset  by  new 
sources  of  revenue  such  as  exten- 

sive department  store  campaigns. 
Among  a  few  other  reactions 

to  the  Filene's  article,  supplement- 
ing those  excerpted  in  the  Dec.  8 

Broadcasting,  were  such  comments 
as  these: 

"I  believe  the  fact  that  all  de- 
partment stores  in  Pittsburgh  are 

now  using  radio  ...  is  a  good  sell- 

ing point  in  itself  for  radio,"  ac- cording to  Will  Schroeder,  sales 
manager. 

Says  Vaughn  A.  Kimball,  ad- 
vertising manager  of  KGNO,  Dodge 

City,  Kan.:  "We  are  doing  con- siderable work  at  the  present  time 
in  an  effort  to  land  regular  con- 

tracts from  two  of  our  department 
stores,  and  we  believe  this  (re- 

print) will  be  of  immense  help. 
One  of  them  is  using  ten  announce- 

ments daily  on  Christmas  merchan- 
dise and  has  expressed  itself  to 

be  interested  in  a  regular  15-min- 
ute  daily  feature  after  the  first  of 

the  year." 

An  idea  of  the  problem  in  some 
cities  is  given  by  G.  H.  Highter, 
president  of  WATN,  Watertown, 
N.  Y. :  "Frankly,  we  have  had 
little  success  in  getting  department 
stores  here  to  fully  appreciate  what 
radio  could  do.  We  are  doing  a 
peach  of  a  job  for  other  lines, 
but  these  department  stores  sit 
peacefully  and  prepare  newspaper 

copy  by  the  ream,  and  notwith- 
standing the  fact  that  we  are  get- 

ting something  from  most  of  them, 
they  cannot  yet  have  confidence 
enough  in  radio  to  really  permit 
us  to  do  a  well-rounded  job  for 
them.  We  believe  this  reprint  of 
Filenes  success  will  help  us 

tremendously." Adelaide  Foerman,  of  Lee  Ringer 

Adv.,  Los  Angeles :  "Will  you  please 
advise  us  by  return  air  mail  the 
cost  of  400  to  500  reprints  of  the 
article  'Filene's  Discovers  the 

Power  of  Radio'." Said  Craig  Lawrence,  commer- 
cial manager  of  Iowa  Broadcast- 

ing Co.,  operating  the  Cowles  sta- 
tions (WMT,  KRNT,  KSO  and  af- 

filiated with  WNAX)  :  "The  Filene 
name  is  a  good  one  to  have  behind 
such  a  rousing  success  as  this.  But 
you  certainly  have  to  make  sure 
that  (advertisers)  thoroughly  un- 

derstand that  the  few  programs  de- 
scribed in  the  article  don't  consti- 

tute a  radio  schedule." 

Melville  Renews 

FOR  THE  FOURTH  consecutive 
year,  Melville  Shoe  Co.,  Boston,  has 
renewed  John  Allen  Wolf's  six 
times  weekly  news  program  on 
WABC,  New  York,  heard  in  the  in- 

terests of  Thorn  McAn  shoes,  7:45- 
8  a.m.  The  account  is  handled  by 
Neff-Rogow,  New  York. 
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to. 

THE  BILLBOARD 

for  its  Special  Award  for  "Most  Consistent  Exploitation"  in 

the  Annual  Radio  Publicity  and  Exploitation  Survey.  This 

treasured  award  is  a  constant  inspiration  for  continuous  alertness 

in  better  service  to  our  clients  and  agencies. 

to. 

II 
THE  DAVIS  AWARD  BOARD 

for  naming  KOA's  Ed  Brady  top  announcer  in  the  Moun- 
tain Time  Zone.  This  selection  of  a  KOA  announcer  further 

indicates  the  care  and  attention  given  by  this  station  to  placing  the 

right  people  on  the  job  for  better  service  to  customers  and  listeners. 

24 f  client  Cuftd  ac^e^^jcle^.  iAdvo- 

Ua4/e>  maxHe  /p^/  044/l  hedi  ̂ eo^ 

REPRESENTED  NATIONALLY  BY SPOT  SALES  OFFICES 
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MARATHON  DRIVE  TO  RAISE  FUNDS 

Montana  Stations  Toss  Aside  Everything  Except  News 

 !n  Ail-Out  Red  Cross  Campaign  

IN  A  MARATHON  fund-raising 
campaign  for  the  Red  Cross  war 
relief  drive  three  Montana  stations 

raised  their  cities'  quotas  in  the 
space  of  24  hours.  The  stations — 
KGIR,  Butte,  KPFA,  Helena,  and 
KRBM,  Bozeman  —  eliminated  all 
local  programs  with  the  exception 
of  news  and  started  the  fund  rais- 

ing task  at  8  p.m.  Dec.  13,  announc- 
ing they  would  remain  on  the  air 

until  the  money  was  collected.  The 
goal  was  achieved  at  midnight  Dec. 
14. 

With  the  exception  of  NBC  com- 
mercials, most  of  the  time,  accord- 

ing to  Barbara  S.  Craney,  station 
executive  and  wife  of  Ed  Craney, 
operator  of  the  outlets,  was  de- 

voted to  direct  appeals  and  credit 
for  the  contributors  some  of  whom 
telephoned  pledges  from  California, 
Oregon  and  Washington- 

Songs  Auctioned 
In  addition  to  direct  appeals, 

patriotic  songs  were  auctioned  to 
the  highest  bidder.  The  first,  the 
Star  Spangled  Banner,  got  $100 
with  a  starting  bid  of  $25.  The 
next  was  America,  which  went  for 
$100  and  the  last  was  the  Stars  & 
Stripes  Forever  which  brought  in 
$250  for  the  Red  Cross. 
As  soon  as  one  town  "went  over 

the  top"  listeners  were  asked  not 
to  telephone  in  any  more  requests 

This  is 

the  ONLY 

STATION 

serving 

ALL  of 

Western 

North 

Carolina! 

i 

and  the  time  thus  cleared  was  de- 
voted to  the  towns  still  lacking 

their  quota.  In  addition  to  the 
three  larger  towns  of  Butte, 
Helena,  and  Bozeman,  smaller 
communities  in  the  area  made  their 
quotas  as  a  result  of  the  unique 
campaign. 

In  a  tieup  with  the  Boy  Scouts 
it  was  arranged  to  have  a  Scout 
call  for  each  request  over  $5. 
Gifts  under  $5  had  to  be  turned 
into  Red  Cross  headquarters.  The 
Scouts  were  transported  in  cars 
supplied  by  Butte  residents. 

Quota  for  the  Butte  area  was 
$20,000,  those  of  Helena  and  Boze- 

man less  in  accordance  with  their 
population.  Success  of  the  24-hour 
campaign  was  attributed  to  the 
fact  that  the  stations  have  an  iron- 

clad rule  forbidding  solicitation  of 
funds  except  in  cases  of  national 
emergency. 

Air  Alarm  Plan 

AN  AIR-RAID  alarm  system  util- 
izing the  permanent  lines  which 

local  stations  maintain  into  one  of 
the  network  stations  to  carry  pub- 

lic service  features,  has  been  sub- 
mitted to  the  FCC  by  Peter  Testan, 

chief  engineer  of  WBYN,  Brook- 
lyn. Testan's  plan  calls  for  one 

line  from  the  Army  Interceptor 
Command,  the  sole  authority  for  air 
raid  warnings,  into  each  of  the  net- 

work outlets,  to  be  tapped  by  the 
network,  and  continue  over  the 
permanent  lines  already  installed 
into  the  local  outlets.  These  lines 
would  terminate  in  a  loudspeaker 
in  each  control  room  and  since  they 
would  always  be  open,  would  give 
the  Interceptor  Command  a  direct 
line  into  each  station.  At  a  given 
signal  the  engineer  in  each  control 
room  plugs  the  line  onto  the  air, 
giving  stations  and  listeners  in- 

structions from  the  same  point  in 
the  same  fashion. 

EDWARD  M.  KIRBY,  former  direc- 
tor of  public  relations  of  the  NAB, 

now  chief  of  the  Radio  Branch  of  the 
Bureati  of  Public  Relations  of  the 
War  Department,  on  .Tan.  4  was  fea- 

tured guest  on  the  NBC-Blue  Behind 
the  Mike  program,  heard  Sujidays  at 
4:30  p.m. 

TOM  MIX 

FITCH'S  BANDWAGON 

ADAM  HAT  FIGHTS 

THREE  MORE  REASONS 

THEY  LISTEN  TO 

5,000  Watts 
Day  and Night 

NBC  Red and  Blue 
Nets 

THE  DAYTON,  O.  STATION 

Nat.  Rep.,  Paul  H.  Raymer 

PORCINE  PREROGATIVE  of  wal- 
lowing in  the  mud  was  heartlessly 

ignored  in  this  scene  with  Ken 
Church,  director  of  national  sales 
and  promotion  of  WKRC,  Cincin- 

nati, applying  unfamiliar  (to  the 
grunter)  soap  and  water  in  a  con- test at  the  recent  stag  testimonial 
dinner  extended  Hulbert  Taft  Jr., 
WKRC's  general  manager.  Right- 

eously indignant,  the  little  pig  es- 
caped and  Church  went  home 

empty-handed  and  soaking  wet. 

FCC  to  Hold  Hearing 

On  500  kw.  WLW  Unit 
CONTINUED  operation  of  W8X0, 

highpower  adjunct  of  WLW,  Cin- 
cinnati, which  operates  from  mid- 

night to  6  a.m.  with  500,000  watts, 
will  be  the  subject  of  a  hearing 
scheduled  by  the  FCC  for  Jan.  8 
in  Washington.  The  FCC  Dec.  29 
announced  the  hearing  date,  with 
WOR  as  intervenor.  At  that  time 
a  petition  to  reconsider  and  grant 
a  renewal  was  pending  but  this 
was  denied  last  Tuesday.  The 
original  application  requested  au- 

thority to  make  changes  in  the 
transmitter  and  increase  the  maxi- 

mum operating  power  from  500,000 
to  700,000  watts  for  the  early 
morning  period. 

The  hearing  does  not  apply  to 
the  pending  request  of  WLW  for 
authority  to  broadcast  during  reg- 

ular hours  with  power  of  650,000 
watts.  A  half-dozen  applications 
for  power  in  excess  of  50,000  watts 
and  up  to  750,000  watts  still  are 
pending  before  the  Commission, 
and  would  entail  a  revision  of  the 
present  rules.  It  has  been  indi- 

cated the  whole  matter  may  be  set 
for  hearing  at  some  future  date. 

Pabst  Carries  Game 
PABST  BREWING  Co.,  Chicago, 
on  Jan.  4  sponsored  the  charity 
football  game  between  the  Chicago 
Bears  and  Professional  All-Stars 
from  the  Polo  Grounds,  New  York. 
The  game  was  described  by  Dick 
Fishell  and  Bert  Lee,  and  proceeds 
went  to  the  Naval  relief.  Agency  is 
Lord  &  Thomas,  Chicago. 

Block  Named  for  Ball 
MARTIN  BLOCK,  conductor  of  the 
Make  Believe  Ballroom  program  on 
WNBW,  New  York,  has  been  named 
vice-chairman  of  the  Dance  Orchestra 
Leaders  Division  of  the  Committee  for 
the  Celebration  of  the  President's Birthday  for  the  National  Foundation 
for  Infantile  Paralysis,  to  be  cele- 

brated nationally  Jan.  .30. 

Col.  Davis  Retires 

As  RCA's  Counsel 
Sarnoff  Names  Cahill  Firm; 
Hennessey  Set  Up  Offices 
RETIREMENT  of  Col.  Manton 
Davis  as  vice-president  and  gen- 

eral counsel  of  RCA  and  as  chief 
counsel  for  its  subsidiary  opera- 

tions was  announced  last  week  by 
David  Sarnoif,  RCA  president  and 
chairman  of  the  board  of  NBC. 
Simultaneously,  Mr.  Sarnoff  an- 

nounced appointment  of  the  firm 
of  Wright,  Gordon,  Zachary,  Parlin 
&  Cahill  as  counsel  for  the  parent 
company,  with  John  T.  Cahill,  chief 
NBC  counsel  in  the  network  mon- 

opoly proceedings,  as  director  of 
the  law  department  of  RCA. 
The  Cahill  firm  already  has 

opened  law  offices  in  Washington, 
in  the  Union  Trust  Bldg.,  to  handle 
RCA-NBC  matters.  Mr.  Cahill 
continues  as  a  member  of  the  New 
York  firm,  but  all  company  mat- 

ters involving  legal  policy  will  be 
referred  to  him. 

Hennessey  Leaves 

For  the  last  year  the  firm  of 
Hogan  &  Hartson,  of  Washing- 

ton, has  handled  NBC  legal  mat- 
ters, Mr.  Cahill,  however,  was 

retained  several  months  ago  as  spe- 
cial counsel  in  connection  with  the 

network  monopoly  proceedings.  The 

Hogan  &  Hartson  firm  will  discon- 
tinue its  representation  of  NBC 

on  a  regular  basis.  Duke  M. 
Patrick,  partner  in  the  Hogan  & 
Hartson  firm,  it  is  understood, 
will  continue  to  represent  NBC 
on  certain  unfinished  matters. 

p.  J.  Hennessey  Jr.,  Washington 

attorney,  who  for  the  last  year  has ' been  of  counsel  to  Hogan  &  Hart- 
son in  connection  with  NBC  mat- 

ters, has  left  that  firm  and  estab- 
lished law  offices  in  the  Bowen 

Bldg.,  continuing  his  specialization 
in  radio  practice.  Mr.  Hennessey 
is  jointly  occupyng  a  suite  with 
William  A.  Porter,  radio  attorney, 
but  is  not  associated  with  him  in 
a  partnership. 

Prior  to  coming  to  Washington 

several  years  ago  as  NBC  coun- 
sel, Mr.  Hennessey  was  staff  at- 

torney for  RCA  in  New  York  un- 
der A.  L.  Ashby,  vice-president 

and  general  counsel.  The  entire 
relationship  with  NBC  has  been 
severed. 

Col.  Davis,  who  has  headed  the 
RCA  legal  stalf  for  more  than  a 
decade,  will  still  be  available  to 
the  company  as  a  legal  consultant, 
Mr.  Sarnoff  announced.  He  paid 
tribute  to  Col.  Davis  for  his  many 
years  of  outstanding  service. 

AFRA  Signs  KOIN-KALE 
CONTRACT  with  the  American 
Federation  of  Radio  Artists  was 
concluded  Dec.  22  by  the  man- 

agement of  KOIN-KALE,  Port- 
land, Ore.,  bringing  the  stations' announcers  under  the  union's  wing. 

Signing  of  the  contract  brought  the 
local  membership  to  some  70  mem- 

bers including  announcers  of  KGW- 
KEX,  signed  previously. 

Page  26  •  January  5,  1942 BROADCASTING  •  Broadcast  Advertising 



KEEPING  PACE  with  swiftly  moving 
events,  both  at  home  and  abroad,  the 

Canadian  Broadcasting  Corporation 
has  geared  itself  to  the  increased 
demands  for  information  on  world 
conditions. 

Daily  program  schedules  include  a 

wide  variety  of  authoritative  broad- 
casts, carefully  selected  to  bring 

listeners  intelligent  commentaries  by 
qualified  observers.  The  CBC  operates 

its  own  complete  news  service,  main- 
taining full-time  bureaux  in  each  of 

five  regions,  in  addition  to  collaborating 
with  leading  world-wide  news-gathering 
organizations.  Overseas  and  Canadian 
broadcasts  dealing  with  world  happen- 

ings also  are  presented  regularly.* 
This  comprehensive  coverage  of 

the  international  scene  is  but  one  of 

many  reasons  why  Canadians  listen 
consistently  to  CBC  network  stations. 

*'rhe  modem  facilities  of  the  CBC  national  network  make  these  features 
available  to  93.67' c  of  Canada's  radio  homes. 

A  Few  of 

CBC's  Broadcasts 

on  World  Events 

CBC  News 
BBC  News 

Britain  Speaks 
Weel<-End  Review 

BBC  War  Commentary 
World  Affairs 

We  Have  Been  There 
Wilson  Woodside 

Talks  of  The  Times 

BBC  Radio  News  Reel 

CANADIAN  BROADCASTING  CORPORATION 

55  York  St.,  Toronto  -  COMMERCIAL  DEPARTMENT 

BROADCASTING  •  Broadcast  Advertising 

1231  St.  Catherine  St.  W.,  Montreal 

January  5,  1942  •  Page  27 



The  RADIO 

BOOK  SHELF cunxL 

Broadcast  Advertising- MARTIN  CODEL,  Publisher 

SOL  TAISHOFF,  Editor 

Published  Weekly  by 

BROADCASTING 
PUBLICATIONS,  Inc. 

Executive,  Editorial 
And  Advertising  Offices 

National  Press  Bids.     #     Washintrton,  D.  C. 
Telephone — MEtropelitan  1022 

NORMAN  R.  GOLDMAN,  Business  Manager  •  BERNARD  PLATT,  Circulation  Manager 
J.  PRANK  BEATTY,  Managing  Editor  •  W.  R.  McANDREW,  News  Editor 

NEW  YORK  OFFICE:  250  Park  Ave.,  Telephone  -  PLaza  5-8355 
BRUCE  ROBERTSON,  Associate  Editor  •  MAURY  LONG.  Advertising  Manager 

CHICAGO  OFFICE:  360  N,  Michigan  Ave.,  Telephone  -  CENtral  4115  •  s.  J.  PAUL 
HOLLYWOOD  OFFICE:  1509  N.  Vine  Street,  Telephone  GLadstone  7353  •  david  h.  glickman 
Subscription  Price:  $5.00  per  year — 15c  a  eopy  •  Copyright,  1941,  by  Broadcasting  Publications,  Inc. 

Tomorrow's  Economy 
EACH  DAY  of  war  brings  fresh  trials  for 
American  industry.  A  ban  on  automobile  pro- 

duction one  day;  tire  sales  limited  the  next; 
price  ceilings  and  the  dislocating  effect  of 
priorities  for  war  production  in  other  lines. 
And  so  it  goes. 

Thus  far  advertising  volume  has  not  been 
seriously  affected,  though  all  advertisers  and 
all  media  appear  nervous.  Costs  have  sky- 

rocketed. The  drain  on  personnel  is  serious. 
And  this,  it  is  recognized,  is  just  the  beginning. 

Radio,  newest,  brightest  and  most  effective 
medium  for  most  products  and  services,  is  look- 

ing forward  to  another  unprecedented  year. 
That  is  revealed  in  the  1942  survey  published 

in  this  issue.  It's  true  there  is  greater  uncer- 
tainty than  at  any  other  time  in  radio's  history, 

but  it's  equally  true  that  radio  listening  is  at 
its  highest  peak. 

As  the  war  economy  stiffens  there  will  be 
the  temptation  to  cut  appropriations  because 
war  requirements  are  consuming  practically  all 
production.  If  the  last  war  is  any  criterion, 

some  panicky  advertisers  who  haven't  been 
through  the  mill  will  drop  out.  Thus  many 
trade  names  well-known  in  the  pre-war  era 
will  be  forgotten  in  the  post-war  economy.  It 
happened  in  World  War  I. 

Radio's  effectiveness  as  an  institutional 
medium,  aside  from  its  tested  ability  as  a  direct 
sales-getter,  has  been  amply  demonstrated.  It 
can  keep  alive  brand-identity  and  good-will 
without  apology  to  any  medium.  It  has  that 
personalized,  living-room  aspect.  Wiser  ad- 

vertising heads  know  it,  just  as  they  know 
(as  do  we)  that  the  printed  page  performs  its 
own  particular  sales  and  institutional  function. 

The  story  of  tomorrow's  economy  has  been 
broached  by  sellers  of  advertising  since  the 
emergency  developed.  Most  of  it  has  been 
tongue-in-the-cheek  stuff ;  some  of  it  intelligent 
and  worthy.  An  effective  and  constructive  ap- 

proach is  that  of  WLW  in  its  current  national 

campaign.  It  doesn't  undertake  to  sell  its  facili- 
ties alone,  but  makes  an  all-inclusive  case  for 

advertising. 

"Industry's  yellow  pages,"  says  WLW  in  a 
current  Fortune  display,  "turn  up  scores  of  for- 

gotten names  of  honest  products — forgotten  be- 
cause their  makers  failed  to  realize  that  the 

public  is  fickle  only  because  its  memory  is 
short. 

"Yes,  tomorrow's  business  faces  fact — not 
fiction.  Tomorrow's  management  will  be  con- 

fronted once  more  with  the  problems  of  a  buy- 

er's— not  a  seller's  market.  Tomorrow's  sales- 
men will  be  forced  to  meet  the  hard-hitting 

rivalry  of  small  competitors  grown  rugged  and 

healthy  through  defense  expansion.  Tomorrow's 
advertising  must  produce,  as  never  before,  more 
effective  results  from  every  last  penny  of  the 

advertising  appropriation." 
That,  we  echo,  is  radio's  sales  story  for  to- 

morrow's economy. 

Toward  Unity 

AT  NO  TIME  in  history  has  unity  and  team- 
work been  more  essential.  Broadcasting  as  an 

industry,  up  to  the  present,  hasn't  had  it. 
Fortunately,  during  the  few  weeks  since  the 

stunning  effect  of  war,  there  has  been  no 
open  evidence  of  disunity  in  broadcasting 
ranks.  Events  of  the  preceding  months,  which 
saw  dissension  and  disorder  rife  in  trade 
circles,  practically  evaporated. 

Steps  have  been  taken  toward  proper  recog- 
nition of  broadcasting  on  the  Washington 

scene,  through  the  war-born  informal  Radio 
Coordinating  Committee,  made  up  of  the  heads 
of  five  trade  groups.  The  manner  in  which  that 
committee,  which  sprung  into  spontaneous  ac- 

tion, performed  may  have  not  been  entirely  to 
the  liking  of  all  in  the  industry.  But  it  got 
results. 

Stemming  directly  from  that  Committee's 
work  was  the  designation  by  Director  of  Cen- 

sorship Byron  Price  of  J.  Harold  Ryan,  of 
Toledo,  as  radio  censor.  That  accomplished 
something  of  importance  for  the  industry,  for 
a  practical  broadcaster,  familiar  with  the  prob- 

lems and  vicissitudes  of  station  operation,  is  on 
the  Washington  scene  to  tackle  the  toughest 
war  problem  radio  faces,  possibly  aside  from 
unforeseen  economic  factors.  He  can  and  will 
deal  sympathetically,  but  firmly,  with  station 
news  problems. 

There  will  be  rules  and  regulations  govern- 
ing news  broadcasting.  Whether  they  are 

evolved  by  the  industry  on  a  voluntary  basis, 
with  the  approval  of  the  Director  of  Censor- 

ship, or  by  government  mandate  remains  to  be 
determined.  The  industry,  through  the  NAB 
Wartime  Broadcasting  Code,  took  prompt  and 

praiseworthy  initiative  in  the  direction  of  self- 
regulation.  But  those  guideposts  will  require 
alteration — probably  stiffening — as  the  war 
tempo  increases.  The  industry  again  should 
take  the  initiative. 

Other  moves,  revolutionary  in  scope,  will 
have  to  be  taken.  Designation  of  an  industry 
liaison  officer  is  considered  desirable,  to  serve 

EIGHTH  EDITION  (1942)  of  The  Radio 
Handbook  has  been  released  by  the  editors  of 
Radio,  published  by  Editors  &  Engineers  Ltd., 
1300  Kenwood  Rd.,  Santa  Barbara,  Cal.  Hand- 

book is  a  general  compilation  of  information 
on  the  practical  aspects  of  radio,  with  contents 
divided  into  three  classifications,  concerning 
the  basic  theory  of  electricity,  constitutional 
information  on  the  building  of  a  wide  variety 
of  types  of  high  frequency  and  uhf  transmit- 

ters, receivers  for  phone  and  c.w.  use,  refer- 
ence charts,  graphs  and  a  collection  of  formu- 

las useful  to  the  practicing  radioman. 

DELVING  further  into  radio  broadcasting 
facets  of  American  college  and  university  cur- 

ricula. Dr.  Carroll  Atkinson,  well-known  writer 
and  authority  on  educational  radio,  has  writ- 

ten two  new  volumes,  American  Universities 
and  Colleges  That  Have  Held  Broadcast  Licen- 

ses and  Radio  Extension  Courses  Broadcast  for 
Credit  [Meador  Publishing  Co.,  Boston,  $1.50 
each].  In  the  former  Dr.  Atkinson  describes 
the  struggles  of  124  American  schools  that 
have  held  standard  broadcast  licenses  since 
1922.  In  the  latter  he  explains  the  attempts  of 
13  schools  to  broadcast  correspondence-exten- 

sion courses  for  academic  credit,  discussing 
approaches  to  the  problem  made  by  other  insti- 

tutions of  learning.  Dr.  Atkinson  also  is  the 
author  of  Education  by  Radio  in  American 
Schools,  Development  of  Radio  Education  Poli- 

cies in  American  Public  School  Systems,  and 
other  volumes. 

all  radio — from  independent  250-watters  to  the 
clear  channel  outlets.  This  is  a  matter  requir- 

ing prompt  action.  And  facts,  not  ideals,  must 
be  dealt  with. 

Until  a  better  set-up  is  devised,  the  Co- 
ordinating Committee  plan  should  be  continued. 

Perhaps  the  committee  should  be  more  repre- 
sentative— possibly  there  should  be  an  industry- 

wide convention  to  revamp  the  trade  group 
operation  so  that  it  can  be  streamlined  for 
wartime  functioning. 

One  thought  should  be  kept  uppermost.  This 

is  war.  The  ordinary  amenities  don't  apply. 

Seeing  Daylight 

COMPULSORY  daylight  saving  time  looms 
as  a  war  measure,  possibly  on  a  year-round 
basis.  A  longer  daylight  work-day  as  a  means 
of  conserving  electricity  is  one  of  the  basic  con- 

siderations. Another  factor,  involving  safety  of 
the  people,  is  to  get  them  home  earlier. 

Legislation  now  is  pending  to  empower  the 
President  to  establish  DST  in  his  discretion. 
He  probably  has  that  power  anyway  under  the 
broad  authority  invested  in  him  under  the  War 

Powers  Act. 
Optional  daylight  saving  time  has  been  a 

headache  for  the  broadcaster,  the  listener  and 
the  advertiser  for  years.  But  compulsory,  uni- 

versal, year-round  DST,  horizontally  moving 
the  clock  an  hour  faster  in  each  time  zone, 
would  result  in  little  foreseeable  hardship,  after 
the  initial  shakedown  period. 
We  hope  that  if  and  when  the  Administra- 

tion decrees  "fast  time"  as  a  war  measure,  it 
will  do  so  nationally  and  without  exception. 
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KENNETH  REED  DYKE 

KENNETH  REED 
 DYKE, 

Director  of  Advertising  and 
Promotion  for  NBC,  is  that 
rare  combination  of  in- 

dividualist and  organization  man, 
able  to  get  the  most  out  of  his  staff 
because  he  never  asks  them  to  do 
anything  he  is  not  able  or  willing 
to  do  himself. 

This  strong  personal  individual- 
ism expresses  itself  in  imagination 

and  ideas,  acts  as  a  stimulus  to 
himself  and  to  others,  but  is  subli- 

mated to  his  passion  for  team  work 
and  getting  things  done  "in  chan- 
nels". 

When  he  took  over  the  top  promo- 
tion job  he  made  it  clear  to  his 

staff  that  he  wanted  everyone  to 
run  his  own  job,  to  be  his  own 
executive  in  all  matters,  to  exert 
his  own  imagination.  Dyke's  func- tion, as  he  saw  it,  was  to  mold  all 
these  myriad  efforts  into  a  product 
that  would  represent  a  good  overall 
job  for  NBC. 

Dyke's  many  and  varied  experi- 
ences in  selling,  merchandising  and 

advertising  over  the  years  before 
he  joined  NBC  give  him  the  ad- 

vantage of  knowing  radio's  prob- lems from  the  other  side  of  the 
fence,  the  timebuying  side.  In  pro- 

moting sales  now  at  NBC  he  knows 
the  angles  that  interest  timebuyers. 
He  knows  what  radio  can  give  a 
client,  as  well  as  what  a  client  ex- 

pects from  radio,  and  can  com- 
promise difficult  situations  out  of 

this  two-edged  experience. 
Dyke,  in  his  early  40s,  weighs 

not  a  pound  more  than  when  he 
was  an  AEF  top  sergeant  in  1917. 

He  has  worked  as  an  oil  rigger 
in  the  fields  near  Tulsa  and  Hous- 

ton. He  did  a  month's  turn  in  a 
hard  coal  mine  near  Scranton,  Pa. ; 
was  one  of  a  thresher  crew  on  a 
farm  in  Kansas;  lumberjack  in 
Caribou,  Me.,  near  the  Canadian 
border. 

Not  any  of  these  was  part  of  his 
growing  -  up  -  and  -  earning  -  his  - 
way  -  through  -  college  period.  A 
New  Yorker  by  birth  (March  12, 
1897,  for  the  record),  the  first  of 
a  long  line  of  New  England  sea 
captains  and  farmers  to  be  born 
outside  New  England,  he  is  a  prod- 

uct of  private  schools  and  the  Uni- 
versity of  Pittsburgh. 

His  closest  brush  with  death  was 

when  a  German  gunner  in  a  plane 
swooped  down  on  a  convoy  of 
doughboys  and  picked  off  the  three 
in  front  and  two  behind  Dyke.  He 
was  left  alone,  the  only  man  alive, 
with  a  string  of  machine  gun  bul- 

let holes  through  his  mess  kit  and 
the  conviction  that  he  was  a  very 
lucky  guy. 

He  went  to  Germany  with  the 
American  Army  of  Occupation 
after  the  Armistice  and  returned  to 
New  York  in  1919.  He  had  always 
planned  to  go  to  the  Far  East  and 
went  with  the  U.  S.  Rubber  Co.  in 
its  training  section  for  foreign 
service  in  Sumatra.  His  yen  to 
write  ruined  that  ambition,  for  in 
his  spare  time  he  got  out  a  news- 

paper which  was  posted  on  the 
bulletin  board  in  the  laboratories. 
Someone  gave  it  to  the  advertising 
manager  and  Dyke  was  moved  into 
that  department  to  write  copy. 
Later  he  was  sent  to  Pittsburgh 
as  sales  promotion  manager.  He 
returned  to  New  York  in  1923  and 
worked  under  Ralph  Starr  Butler. 

In  1928  he  became  advertising 
manager  of  Johns-Manville  and 
bought  their  first  radio  program. 
He  was  made  vice-president  in  1932 
and  in  1933  left  to  join  Colgate  as 
advertising  director.  In  1936  he 
quit  to  take  a  trip  around  the 
world.  He  did  it  the  hard  way, 
on  freighters,  by  camel,  donkey 
and  on  foot.  He  was  one  of  a  small 
expedition  that  went  up  to  the 
Thibetan  border  and  back  through 
the  Khyber  Pass  into  Afghanistan, 
after  sorties  into  the  Dutch  East 
Indies  to  see  if  it's  true,  what  they 
say  about  Bali.  He  visited  all  the 
noteworthy  spots  in  Japan,  in  Man- 
chukuo,  China  and  wayposts. 

Dyke  joined  NBC  in  May,  1937, 
as  Eastern  Division  Sales  Manager. 
Two  years  later  he  was  made  sales 
promotion  director  and  a  year  ago 
Frank  Mullen  gave  him  new  and 
enlarged  duties  and  responsibili- 

ties by  appointing  him  Director  of 
Promotion  in  charge  of  all  promo- 

tion and  advertising. 
He  is  a  member  of  the  Circum- 

navigators' Club,  past  president  of the  Alpha  Delta  Sigma  Fraternity 
(1940) ,  and  was  one  of  the  original 
group  which  laid  the  base  for  the 
Advertising  Research  Foundation. 
Dyke  was  elected  chairman  of 

NOTES 

FRAZIER  REAMS,  president  of 
WTOL,  Toledo,  has  been  named  di- rector of  the  rifth  Corps  Area  office 
of  civilian  defense  headquarters  at 
Columbus,  O.  He  will  supervise  full- 
time  the  coordination  of  civilian  de- 

fense in  Ohio,  Indiana,  West  Virginia and  Kentucky. 

HERB  HOLLISTER,  president  and 
general  manager  of  KANS,  Wichita, 
Kan.,  on  New  Year's  Day  is  slated  to 
become  1942's  lone  initiate  into  the exclusive  Pikes  Peak  AdAmAn  Club, 
famed  mountain-climbers  organization. 
The  club  adds  one  member  each  New 
Year's  Day.  For  20  years  members have  climbed  Pikes  Peak  each  Jan.  1 
and  set  off  fireworks. 

MARVIN  ROSENE,  national  sales- man of  WHBF.  Rock  Island,  III.,  late 
in  December  left  to  start  active  service 
in  the  Army.  Kemper  Wilkens,  also  of 
the  WHBF  sales  staff,  is  the  father  of 
a  girl  born  Dec.  10. 
JOHN  SWALLOW,  NBC  Western 
division  program  director  has  returned 
to  his  Hollywood  headquarters  fol- 

lowing a  brief  eastern  trip  during 
which  he  conferred  with  New  York 
network  executives,  and  supervised 
broadcast  of  the  Oregon  State-Duke 
U  New  Year's  Day  football  game  held in  Durham,  N.  C. 

BILL  CARLEY,  promotion-publicity 
director  of  WBT,  Charlotte,  is  the 
father  of  a  boy,  born  Dee.  23. 

GEORGE  PASS,  formerly  in  person- 
nel work,  has  joined  the  sales  staff  of 

WBYN,  Brooklyn. 
FRANK  S.  DANIELS,  formerly  of 
the  announcing  staff  of  WBYN,  Brook- 

lyn, has  joined  the  sales  staff  of  For- 
joe  &  Co.,  New  York,  station  represen- tatives. 

J.  J.  MANGHAM  Jr.,  general  man- 
ager of  WGOV,  Valdosta,  Ga.,  is  the father  of  a  girl. 

HERB  SHERMAN,  commercial  man- 
ager of  WAIT,  Chicago,  broke  a  bone 

in  his  foot  on  Christmas  day  when  he 
tripped  over  a  rug. 

the  board  of  the  Association  of 
National  Advertisers  in  1930  and 
served  several  times.  Closely  allied 
with  advertising  as  he  was  for  so 
many  years,  it  seemed  as  strange 
to  many  as  it  seemed  natural  to 
Dyke  to  want  to  apply  that  knowl- 

edge to  radio. 
The  job  is  the  overall  coordina- 

tion of  all  the  varied  promotional 
activities  of  the  conxpany.  There 
are  17  of  these  separate  promo- 

tional setups  in  NBC,  not  count- 
ing those  of  the  M  &  0  stations. 

These  17  operations  were  function- 
ing smoothly  and  efficiently  but  it 

was  management's  idea  that  a 
top  man  over  them  all  would  stimu- 

late them  not  only  to  greater  ef- 
ficiency but  to  a  bigger  "cut  for 

the  house."  In  just  a  year  Dyke 
has  proved  the  correctness  of  the 
management's  hunch. On  the  personal  side,  he  reads 
three  books  a  week,  runs  through 
trade  papers  absorbing  everything 
he  needs  to  know  with  express  train 
speed,  and  keeps  trying  to  win  at 
poker,  gin  rummy  and  craps. 

He  wears  only  one  kind  of  tie, 
diagonal  stripes;  quiet  clothes,  and 
drives  a  rakish  black  Packard. 

He  is  a  bachelor,  which  probably 
accounts  for  a  reported  perverted 
taste  in  breakfasts — one  frosted 
chocolate,  summer  and  winter. 

CAPT.  EDWIN  P.  CURTIN,  for- 
merly director  of  radio  publicity  of 

I'.BDO,  New  York,  and  since  May  1 
imblic  relations  officer  of  Camp 
Wheeler,  Ga.,  has  been  transferred  to 
the  Radio  Branch  of  the  War  Depart- 

ment's Bureau  of  Public  Relations  in 
Washington. 
ELAINE  ADAMS,  formerly  a  buyer 
for  the  gown  shop  of  the  H  &  S  Pogue 
Co.,  Cincinnati,  has  been  named  as- sistant director  of  the  WLW  Consumer 
Foundation.  Miss  Adams  replaces  Ruth 
Wood  who  has  become  a  dietitian  at 
Fort  Custer,  Mich. 
GEORGE  H.  WOODWARD,  who  has 
been  with  the  Westinghouse  Electric  & 
Mfg.  Co.  since  1936,  has  been  ap- 

pointed manager  of  the  new  products 
division  of  the  company,  it  was  an- 

nounced by  F.  D.  Newbury,  vice-presi- dent. 

CHARLES  S.  HOLBROOK,  former- 
ly vice-president  and  advertising  man- 

ager of  the  publishing  firm  of  Yankee 
Inc.  {Yankee  Magazine,  Old  Farmers Almanac,  American  Cookery),  on  Jan. 
1  joined  the  sales  staff  of  NBC-Blue. Mr.  Holbrook  was  previously  with 
McGraw-Hill  Publishing  Co.,  where  he 
represented  Engineering  News  Record 
and  Construction  Methods,  and  prior 
to  that  with  the  New  York  Herald- Trihune. 

Beelar,  Russell  Named 

Partners  by  Law  Firm 
DONALD  BEELAR  and  Percy  H. 

Russell  Jr.,  attorneys  in  the  Wash- 
ington law  offices  of  Kirkland, 

Fleming,  Green,  Martin  &  Ellis, 
Jan.  1  became  resident  partners 
of  the  firm,  according  to  an  an- 

nouncement by  Louis  G.  Caldwell, 
senior  resident  partner  in  Wash- 
ington. 

Mr.  Beelar,  formerly  an  attor- 
ney in  the  Department  of  Justice, 

has  been  with  the  Caldwell  firm 
since  1933.  Mr.  Russell  has  been 
a  member  of  the  firm  since  1936. 
Other  resident  partners,  in  addi- 

tion to  Mr.  Caldwell,  are  Hammond 
Chaffetz,  Howard  Vesey  and  Reed 
T.  Rollo. 

WWRL  Changes 

WWRL,  New  York,  through  Rob- 
ert A.  Catherwood,  recently  named 

general  manager  of  the  station, 
has  announced  several  personnel 
shifts.  Edith  Dick,  office  manager, 
has  been  named  assistant  general 
manager.  Dudley  Connolly  becomes 
program  director;  Walter  Kaner, 
director  of  publicity  and  promotion ; 
Adolph  Gobel,  musical  director  and 
Fred  Barr,  formerly  an  announcer 
becomes  night  studio  manager,  a 
newly-created  post. 

White  Directs  GE  Lab 
WILLIAM  C.  WHITE,  formerly 
engineer  in  charge  of  the  vacuum 
tube  division  of  the  radio  and  tele- 

vision department  of  General  Elec- 
tric Co.,  has  been  appointed  by 

J.  M.  Howell,  manager  of  the 
Schenectady  works,  to  direct  an 
electronic  laboratory  which  the 
company  has  set  up  for  the  cen- tralization of  all  its  activities  in 
this  field. 

Lee  Millar 
LEE  MILLAR,  53,  Hollywood  radio 
actor,  died  Dec.  26  at  Glendale  (Cal.) 
Sanitarium  following  a  stroke.  A  radio 
veteran,  Millar  began  his  broadcasting 
career  at  NBC  San  Francisco  studios 
more  than  a  decade  ago.  With  his  wife, 
Verna  Felton,  he  was  heard  on  many 
network  programs  originating  from 
Northern  California  before  coming  to 
Hollywood  several  years  ago.  Besides 
Mrs.  Millar,  surviving  is  a  son,  Lee  Jr. 
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RICHARD  KROLIK,  assistant  to 
Lester  Gottlieb,  MBS  publicity  direc- 

tor, on  Dee.  26  resigned  to  go  into  the 
Army  Air  Corps  at  Montgomery,  Ala. 
At  WSAY,  Mutual's  Rochester  affili- ate, Announcer  Paul  Lorentz  has 
joined  the  Polish  forces  in  Canada, 
and  Bill  Rega,  head  of  the  WSAY 
continuity  department,  has  joined  the 
Army  Signal  Corps. 

BILL  BORTHWICK,  former  an- 
nouncer of  WWRL,  New  York,  has 

joined  the  Canadian  Royal  Air  Force. 
BERNICE  CRANSTON,  formerly  of 
Louis  G.  Cowan  Co.,  Chicago  advertis- 

ing and  publicity  representatives 
handling  the  Quiz  Kids  program,  has 
resigned  to  be  married  to  Dale  Bur- 

gess, staff  writer  of  the  Indianapolis 
bureau  of  Associated  Press. 
SHERMAN  FELLER,  formerly  of 
WMUR,  Manchester,  N.  H.,  and 
WLLH,  Lowell,  Mass.,  has  joined  the 
announcing  staff  of  WBEI,  Boston. 
KEN  McCLURE,  chief  newscaster  of 
WBAP-KGKO,  Fort  Worth,  has  been 
named  chairman  of  the  radio  news 
editors  of  NAB  District  13. 
ALLYN  BROOK,  announcer  of 
WFPG,  left  the  station  Dec.  20  for  a 
short  vacation  before  entering  military 
service. 
BILL  PRANCE,  farm  director  of 
WSB,  Atlanta,  is  the  father  of  a  girl 
born  recently. 

ARTHUR  JACKSON,  has  been  ap- 
pointed a  staff  announcer  of  WKZO, 

Kalamazoo,  replacing  John  Henry. 

SAM  BEARD,  formerly  a  student  an- nouncer for  the  U  of  North  Carolina, 
has  joined  WPTF,  Raleigh,  as  an  ap- 

prentice announcer. 
LARRY  DUPONT,  staff  announcer  of 
WLOL,  Minneapolis,  has  resigned  to 
go  into  partnership  with  his  brother 
in  the  furniture  business. 

WOODRUFF  BRYNE,  announcer 
and  music  director  of  WIS,  Columbia, 
S.  C,  has  accepted  a  position  as  trans- lator of  Spanish  and  French  for  the 
War  Department  in  Miami. 

BILL  SMITH,  formerly  chief  an- 
nouncer of  WKNY,  Kingston,  N.  Y., 

has  joined  WHAT,  Philadelphia. 
FRANK  L.  MILLER,  continuity 
writer  of  WOCB,  West  Yarmouth, 
Mass.,  has  resigned  to  become  an 
Army  Air  Corps  flying  cadet. 

KWKH 

Loyal  Fan 
ROBERT  MULLINS,  of  Pen- 
field,  Ga.,  has  a  cat  that 
listens  daily  to  Herbert 
Harris'  7:15  a.m.  newscast 
on  WSB,  Atlanta.  A  stool 
about  two  feet  high  in  the 
middle  of  the  room  has  a 
the  radio  on  it.  On  top  of 
the  radio,  perches  the  cat. 
Invariably,  when  7:15  a.m. 
rolls  around,  the  cat  jumps 
atop  the  radio  and  intently 
listens  with  cocked  ear  to 
Herbert's  news  broadcast. 

BRANHAM  CO.  REPRESENTATIVES 
A  SHREVEPORT  TIMES  STATION 

JACK  BRINKLEY,  freelance  actor 
and  announcer,  has  joined  the  an- nouncing staff  of  WLS,  Chicago. 

NORMAN  PIERCE,  announcer  of 
WCFL,  Chicago,  is  the  father  of  a  boy, 
Kenneth,  born  Dec.  14. 

LARRY  ROTHMAN,  chief  announcer 
and  continuity  director  of  WALB, 
Albany,  Ga.,  has  been  named  program 
director  of  the  station,  succeeding  Pete Whiting. 

JOSEPH  GRATZ,  formerly  on  the 
CBS  production  staff,  has  been  placed 
in  charge  of  popular  music  programs 
for  the  network,  under  supervision  of 
Douglas  Coulter,  CBS  assistant  direc- tor of  broadcasts. 

IRVIN  BORDERS,  formerly  adver- 
tising manager  of  Citizens  National 

Trust  &  Savings  Bank,  Los  Angeles, 
and  onetime  radio  director  and  press 
bureau  manager  of  J.  Walter  Thomp- 

son Co.,  that  city,  has  joined  CBS 
Hollywood  sales  promotion  staff.  He 
replaces  Steele  Morris,  who  resigned 
to  enter  national  defense  engineering work. 

DORIS  TURNER  has  joined  W53PH, 
FM  adjunct  of  WFIL,  Philadelphia, 
as  assistant  program  director  to  Felix 
Meyer.  She  will  be  in  charge  of  all musical  programs. 

BILL  SMITH,  who  late  in  December 
joined  the  announcing  staff"  of  WHAT, Philadelphia,  coming  from  WKNY, 
Kingston,  N.  Y.,  also  has  been  named 
publicity  director  and  music  librarian 
of  the  station.  He  succeeds  Joe  Grady, 
who  will  devote  his  full  time  to  an- nouncing. 

DOROTHY  McCAIN,  former  pub- licity director  of  KOB,  Albuquerque, 
has  joined  the  Navy  as  a  yeomanette 
at  the  Mare  Island  Navy  Yard,  Val- 
lejo,  Cal. 
BOB  WEITZELL,  announcer  of 
KCMO,  Kansas  City,  on  Dec.  24  mar- ried Jackie  Hallmark  of  Kansas  City. 

MANUEL  AVILA,  Spanish-language 
announcer  of  WLWO,  Cincinnati,  is 
the  father  of  a  boy  born  Dec.  26. 

HENRY  SULLIVAN,  program  man- 
ager of  WBIG,  Greensboro,  N.  C, 

has  left  for  the  Naval  Aviation  Train- 
ing Base  at  Atlanta.  He  will  be  suc- 

ceeded  by  Wally  Williams.  John  Bos- 
man,  formerly  of  WMGB,  Richmond, 
Va.,  has  joined  the  WBIG  announcing 
staff. 

STANTON  MOCKLER  has  joined  the 
news  staff'  of  KXOK,  St.  Louis,  re- 

placing Jim  Brennan,  now  employed 
by  the  St.  Louis  bureau  of  United Press. 

TOM  MOORE,  announcer  of  WIBG, 
Glenside,  Pa.,  has  announced  his  en- 

gagement to  Mary  Anne  Robertson. 

HARRY  SCHLEGEL,  former  news- 
paperman, has  been  named  publicity 

director  of  WPEN,  Philadelphia,  suc- 
ceeding Ira  Walsh,  who  resigned  to  be- 

come radio  and  television  co-ordinator 
for  the  Hale  America  program  under 
civilian  defense. 

HARRY  MARBLE,  announcer  of 
CBS,  New  York,  and  Doris  Havens, 
head  of  the  music  department  of 
WCAU,  Philadelphia,  and  studio  ac- 

companist, were  married  late  in  De- 
cember. 
JOHN  REDDY,  CBS  Hollywood  news 
room  writer,  and  Nora  McDivitt  of 
San  Francisco,  were  married  Dec.  28 
at  Santa  Barbara  Mission,  Cal. 
WALTER  WINCHELL,  who  holds 
the  rank  of  lieutenant  commander  in 
the  Naval  Reserve,  recently  reported 
for  duty  and  was  assigned  to  the  pub- lic relations  office  in  New  York.  He 
continues  his  radio  and  newsjiaiier 
work,  devoting  four  days  weekly  to  his 
new  duties. 
BUD  JACKSON,  has  been  shifted 
from  the  news  department  to  the  an- nouncing staff  of  KVOO,  Tulsa. 
Frank  Engle,  who  has  done  radio  work 
in  Chicago,  Florida  and  the  West 
Coast  for  more  than  15  years  has 
joined  the  news  department. 
HUGH  HOLDER,  announcer  of 
WXYZ,  Detroit,  has  joined  the  Ma- 

rine Corps.  Bill  Morgan  is  the  latest 
addition  to  the  station's  announcers. 
JOE  ALVIN,  of  NBC  Hollywood 
press  department,  is  the  father  of  a 
boy  born  Dec.  23. 
DeLAMAR  HARRELL,  staff  writer 
at  WSB,  Atlanta,  has  joined  the  armed 
forces.  Al  Flanagan,  formerly  of 
WRUF,  Gainesville,  Ga.,  takes  his 

place. 
MURIEL  EVANS  of  the  news  and 
special  features  division  of  W'OR,  New 
York,  on  Dec.  28  was  married  to 
Thomas  Newsam  Doyle  III  of  New York. 

MERCEDES  McCAMBRIDGE,  NBC 
actress  whose  husband  is  William 
Fifield,  well-known  radio  writer  and 
producer,  on  Christmas  morning  be- came the  mother  of  a  boy. 
DON  DUNPHY,  sportscaster  of  MBS 
and  WINS,  New  York,  was  announcer 
for  the  New  Year's  Day  broadcast  on MBS  of  the  Cotton  Bowl  football 
game  between  Texas  A&M  and  Ala- 
bama. 

Milton  Bacon  Leaving 

WCKY  to  Join  CBS 

MILTON  BACON,  good-will  am- 
bassador of  WCKY,  Cincinnati,  and 

conductor  of  the  station's  series. Cities  Worth  While  &  Folks  Worth 
Knowing,  has  signed  a  three-year 
contract  with  CBS,  to  take  up  his 
new  duties  in  January. 

Mr.  Bacon  for  three  years  has 
traveled  through  Ohio,  Indiana, 
Kentucky  and  other  states  in 
WCKY's  primary  area,  addressing 
clubs  and  conventions  and  gather- 

ing historical  and  human  interest 
stories  of  each  community.  His 
CBS  broadcasts,  tentatively 

planned,  will  be  of  a  similar  na- ture with  the  entire  country  as 
his  field.  The  CBS  series  Look 
Homeward  America,  will  also  in- 

clude a  folk  song  feature  with  a 
cast  including  Burt  Ives,  Colum- 

bia's exponent  of  American  folk 
music. 

JOHN BLAIR*  COMPANY 

Affiliate  Station  WLS  Chicago 
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Thomson  Opening 
Outlets  in  Ontario 

Peterborough,   Kingston  Are 
Sites  of  New  Stations 
BRANCHING  OUT  into  Southern 
Ontario,  Roy  Thomson,  of  North- 

ern Broadcasting  &  Publishing  Co., 
Timmins,  Ont.,  has  bought  a  large 
interest  in  two  new  Southern  On- 

tario stations  scheduled  to  start 
operations  early  in  1942. 

First  to  open,  about  Jan.  15,  is 
CHEX,  Peterborough,  owned  by  the 
Peterborough  Broadcasting  Co.  and 
affiliated  with  the  Peterborough 
Examiner.  The  second  station,  to 
open  about  March  1  as  CKWS,  is 
affiliated  with  the  Kingston  Whig- 
Standard  and  is  owned  by  Allied 
Broadcasting  Corp. 

Thomson's  organization  will 
operate  and  manage  the  two  sta- 

tions which  join  the  group  in 
Northern  Ontario  and  Northwest- 

ern Quebec  comprising  CFCH, 
North  Bay,  Ont.;  CJKL,  Kirkland 
Lake,  Ont.;  CKGB,  Timmins,  Ont.; 
CKRN,  Rouyn,  Que.;  CKVD,  Val 
d'Or,  Que.  This  group  of  seven  sta- 

tions is  claimed  to  be  the  largest 
in  Canada  owned  by  private  inter- 
ests. 

Headed  by  Davies 

President  of  both  new  companies 
is  W.  Rupert  Davies,  Kingston, 
who  also  owns  the  two  newspapers 
and  is  president  of  the  Canadian 

Press,  Canada's  AP.  Vice-president 
for  both  companies  is  Roy  H. 
Thomson,  and  general  manager  is 
Jack  Cooke,  who  holds  the  same 
post  with  Northern  Broadcasting  & 
Publishing.  H.  L.  Garner,  general 
manager  of  the  Peterborough  Ex- 

aminer, is  a  director  of  the  Peter- 
borough Broadcasting  Co.  Other 

officers  have  not  yet  been  named. 
Both  are  represented  in  Canada  by 
All-Canada  Radio  Facilities,  and 
the  national  sales  offices  of  North- 

ern Broadcasting  in  Toronto  and 
Montreal.  Weed  &  Co.  is  American 
representative. 
Both  stations  will  be  RCA 

equipped  throughout,  with  twin  Ca- 
nadian Bridge  Co.  towers.  CHEX 

will  operate  with  1  kw.  on  1430  kc, 
and  CKWS  with  1  kw.  on  960  kc. 
Because  the  CKWS  transmitter 
will  be  located  on  Wolfe  Island  in 
the  St.  Lawrence  River,  a  point-to- 
point  FM  license  has  been  granted, 
direct  lines  not  being  possible. 
The  Kingston  Whig -Standard 

now  operates  CFRC,  owned  by 
Queen's  University,  Kingston. When  CKWS  takes  the  air  it  will 
become  a  non-commercial  outlet 
and  the  Whig-Standard  will  no 
longer  operate  it.  James  Annand  is 
the  present  manager  of  CFRC. 
CHEX  will  join  the  CBC  sustaining 
network,  and  CKWS  will  replace 
CFRC  as  the  basic  commercial  CBC 
station  in  Kingston. 

LADIES, 

ADELE  HUNT 

POETRY  WAS  OUT  when  blonde, 
blue-eyed  Adele  Hunt  discovered 
that  though  there  is  a  good  deal  of 
feminine  interest  in  couplets,  son- 

nets and  blank  verse  there  is  a 
great  deal  more  vital  interest  in 
cooking  recipes,  household  hints  and 
tips  on  sewing  and  crocheting. 

Adele,  who  was  having  her  first 
fling  at  broadcasting  with  a  weekly 
poetry  reading  program  on  WPAT, 
Paterson,  N.  J.,  was  called  upon  to 
pinch  hit  when  the  station  recently 
discovered  it  was  without  a  wom- 

en's commentator. 

Time  for  Women,  Adele's  tenta- tive title  for  her  program,  was  an 
instantaneous  hit,  registering  high 
on  the  time-tried  thermometer — 
fan  mail.  Adele's  background  gives 
her  authority  to  speak  on  women's affairs  and  problems.  She  has  had 
considerable  sales  experience  in 
various  departments  of  two  of  New 
Jersey's  largest  stores,  for  a  time 
served  as  New  Jersey  promotional 
manager  for  a  cosmetic  manufac- 

turer and  does  a  great  deal  of  re- 
search. Adele  specializes  in  recipes 

whose  goodness  can  be  judged  by 
the  fact  that  she  receives  consider- 

able mail  from  male  listeners. 
Mother  of  three  children,  Adele 

emphatically  denies  that  they  are 
the  heroic  testers  of  evei-y  recipe 
before  broadcasting. 

WITH  AN  INCREASE  in  power  to 
1.000  watts,  CKNB,  Campbellton, 
N.  B.,  has  issued  a  new  rate  card,  ef- 

fective Jan.  1,  1942. 

New  Shortwave  Station 

Opened  Jan.  1  by  CBS 
AS  PART  of  its  New  Year's  Eve festivities,  CBS  dedicated  WCRC, 
first  of  its  two  new  50,000-watt  in- 

ternational stations,  with  a  special 
one-hour  program  for  Latin  Ameri- 

ca starting  at  12  midnight.  WCBX, 
the  network's  sister  shortwave  sta- 

tion, also  shortwaved  the  program 
southwards  as  it  was  presented 
from  new  studios  in  CBS'  New York  headquarters. 

William  S.  Paley,  CBS  president, 
spoke  in  English  on  the  program, 
and  Edmund  A.  Chester,  director 
of  shortwave  broadcasting  for  CBS, 
gave  a  short  talk  in  Spanish.  Juan 
Arvizu,  CBS  Latin  American  sing- 

er, was  m.c,  while  the  talent  was 
all  of  South  American  origin. 

New  Year's  Resolution 
A  NEW  YEAR'S  resolution  for 
Canadians  was  broadcast  three 
times  Jan.  1  over  practically  every 
Canadian  station.  The  resolution 
was  recorded  in  Montreal  and  dis- 

tributed as  a  paid  announcement  to 
Canadian  stations  by  Cockfield 
Brown  &  Co.,  Toronto  agency,  on 
behalf  of  the  Canadian  govern- 

ment's Department  of  Munitions  & 
Supply.  No  mention  of  the  govern- 

ment was  contained  in  the  resolu- 
tion, which  dealt  with  the  task  each 

Canadian  can  play  during  1942  in 
the  war  effort. 

WILLARD  PICTURES  Inc.,  New 
York,  making  an  educational  short  for 
the  Oxford  University  Press,  used 
Studio  G  of  WOR,  New  York,  to  show 
how  news  is  handled  by  radio. 

NOW  READY  FROM 

WASHINGTON 

Produced  every  Friday, 

Delivered  to  you  on Saturday 

• 

A  timely  and  expert  27 
min.  transcribed  analysis 

of  the  week's  news  of 
the  world 

• 

GOULD  LINCOLN 
The  Nation's  Foremost Political  Analyst 

CLARENCE  BROWN 
Country  Editor  and Member  of  Congress 

LOTHROP  STODDARD 
Foreign  Editor  of  the 
Washington  Star 

HERBERT  COREY 
Syndicated  Writer  and News  Analyst 

• 
FOR  EXCLUSIVE, 

Phone,  Wire  or  Write 
BROADCAST  SERVICE  STUDIOS 

1113-15  Denrike  BIdg. 
WASHINGTON,  D.  C. 

Your  Washington  Stu- 
dios for  Direct  Wire  or 

Transcribed  Pick-ups 

YOU'RE  NEVER  BLUE 

IF  you  USE  THE  RED 

You  just  can't  be  blue  with  results  if  you  use 
WMBG — the  Red  Network  Outlet  in  Richmond. 

Don't  take  our  word  for  it.  Just  ask  for  a  list  of 

WMBG's  regulars  year  in  and  year  out. 

WMBG  offers  you  the  Red  Network  audience — 

5,000  watts  daytime — 1,000  watts  night  and 

equal  density  of  coverage  at  lower  rates.  Before 

you  buy — get  the  WMBG  story. 

WBOC,  Salisbury,  Md.,  on  Dec.  iT, 
joined  MBS,  bringing  the  total  number 
of  Mutual  affiliates  to  193.  Owned  by 
the  Peninsula  Broadcasting  Co.. 
WBOC  operates  on  1230  kc,  250 
watts,  unlimited  time. 

with 

REX  DAVIS 

THREE  TIMES  DAILY 

RED  NETWORK  OUTLET  .  RICHMOND,  VA. 
JOHN  BLAIR  CO.,  REP. 
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WALTER  M.  CRAMP,  formerly  of 
the  contact  and  copy  departments  of 
BBDO,  New  York,  has  been  appointed 
account  executive  of  RuthraufE  & 
Ryan,  New  Yorlj. 
JEANETTE  MELNICK,  secretary  to 
R.  J.  Scott  of  Schwimmer  &  Scott, 
Chicago,  on  Dec.  21  was  married  to 
Peter  P.  Passman. 
WALSH  ADVERTISING  Co.  Ltd., 
Toronto,  is  moving  its  office  at  the 
end  of  January  from  80  Richmond  St., 
West,  to  larger  quarters  in  the  Con- 

course Bldg.,  100  Adelaide  St.,  West. 
ED  SCHNEBBERG,  copy  writer  of 
N.  W.  Ayer  &  Son,  New  York,  has 
joined  Comptou  Adv.,  that  city,  in  a 
similar  capacity. 

Helen  Hayes  Extended 
HELEN  HAYES,  who  was  to 
leave  the  air  Dec.  28,  has  signed  a 
five-week  contract  to  continue  the 
Helen  Hayes  Theatre  on  CBS  Sun- 

day, 8-8:30  p.m.  until  the  program 
concludes  its  13-week  cycle  for 
Thomas  Lipton  Inc.  It  was  previ- 

ously announced,  through  Young 
&  Rubicam,  agency  handling  the 
account,  that  after  Dec.  28  the 
half -hour  period  would  be  filled  with 
a  news  show  when  deliveries  of  tea 
from  Ceylon  became  uncertain  with 
the  outbreak  of  the  war  [Broad- 

casting, Dec.  22].  Miss  Hayes' 
talent  contract  terminated  with  the 
last  broadcast  in  December  and 

she  has  agreed  to  sign  the  new  one 
for  the  short  period  through  Feb.  1. 

WKBH 

LA  CROSSE,  WISCONSIN 

Joined 

NBC  Red  and  Blue 

January  First 

Need  we  say  more? 

WKBH 

LA  CROSSE,  WIS. 
HOWARD  H.  WILSON  CO. 

NATIONAL  REPRESENTATIVES 

ATMOSPHERIC  conditions  which  are  met  in  high  altitude  flight  form  the 
basis  for  this  broadcast  from  the  Southeast  Air  Corps  Training  Center's 
new  14-ton  low-pressure  chamber  at  Maxwell  Field,  Montgomery,  Ala., 
which  is  used  to  familiarize  cadets  with  conditions  they  will  meet  in 
stratosphere  flight-  One  of  the  weekly  Wings  for  Defense  programs  of 
WSFA,  Montgomery,  designed  to  show  Alabamans  some  of  the  inner  work- 

ings of  America's  pilot  training  program,  this  show  presented:  (1  to  r) 
Major  Norman  W.  White,  Air  Corps  expert  on  pressure  chambers;  An- 

nouncer Bob  Castle;  Captain  S.  S.  Sack,  Army  Medical  Corps;  and  Bert 
Ussery,  WSFA  technician.  Wings  for  Defense  is  written  and  produced  by 
the  Public  Relations  Office  of  the  Southeast  Corps  Training  Center. 

Chase  &  Sanborn  Back 

At  J.  Walter  Thompson 
STANDARD  BRANDS,  New  York 
has  rescinded  its  appointment  of 
Kenyon  &  Eckhardt,  that  city,  to 
handle  all  Chase  &  Sanborn  adver- 

tising which  was  to  go  into  effect 
Jan.  1  [Broadcasting,  Nov.  3]  and 
has  announced  the  account  will  re- 

main with  J.  Walter  Thompson  Co., 
New  York.  Company  originally  an- 

nounced the  agency  shift  Nov.  1, 
and  indicated  the  Chase  &  Sanborn 
Program  featuring  Edgar  Bergen 
&  Charlie  McCarthy  Sundays,  8- 
8:30  p.m.  on  82  NBC-Red  stations would  move  in  toto  to  K  &  E. 
Meanwhile  a  controversy  arose 

with  Abbott  &  Costello,  comedy 
team  co-starred  on  the  program 
with  Bergen  &  McCarthy,  and  it 
was  reported  the  pair  would  leave 
the  program  when  the  change-over 
took  place. 

It  is  understood  the  comedy 
team  wanted  a  release  from  their 
contract  and  took  their  case  to  the 
American  Arbitration  Assn.,  but 
later  dropped  the  arbitration  and 
by  mutual  agreement  out  of  court 
decided  to  stay  on  the  program. 

Al  Pearce  to  Red 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camel  cigarettes) , 
sponsoring  the  weekly  Al  Pearce 
&  His  Gang  on  95  CBS  stations, 
Friday,  7:30-8  p.m.  (EST),  with 
West  Coast  repeat,  7:30-8  p.m. 
(PST),  on  Jan.  8  shifts  the  pro- 

gram to  approximately  80  NBC- 
Red  stations,  Thursday,  7 :30-8  p.m. 
(EST),  with  West  Coast  repeat  7- 
7:30  p.m.  (PST)).  Format  of  the 
variety  show,  featuring  Al  Pearce 
as  Elmer  Blurt,  remains  the  same, 
with  Artie  Auerbach  and  guest 
stars  included  in  the  cast.  Lou 
Bring  remains  as  musical  director, 
with  Wen  Niles  retaining  the  an- 

nouncing assignment.  Ray  Erlen- 
born  continues  as  sound  engineer 
and  cast  member.  Wm.  Esty  &  Co., 
New  York,  has  the  account.  Bill 
Gay  is  the  agency's  Hollywood  pro- ducer. 

.JOHNSON  &  LOUD  FURNITURE 
Co.,  Denver,  sponsors  of  a  five-minute 
transcribed  Who's  Neics,  on  KOA, Denver,  has  renewed  its  contract  for 
52  weeks. 

Keystone  Network  Lists 
Total  of  152  Affiliates 
AN  AGGREGATE  of  152  affiliated 
stations  is  claimed  by  Michael  M. 
Sillerman,  president  of  Keystone 
Broadcasting  System,  in  a  year- 
end  statement  released  last  week 

by  the  transcription  network.  Dur- 
ing its  first  year  Mr.  Sillerman 

stated.  Keystone  was  used  by  two 
major  advertisers  —  Miles  Labs., 
for  Alka-Seltzer,  and  Lever  Bros, 
for  Swan  Soap — in  the  secondary 
markets  covered  by  the  group. 

Included  in  the  statement  were 
exchanges  of  telegrams  with  the 
White  House  and  the  FCC  in  con- 

nection with  an  offer  by  Mr.  Siller- 
man of  the  facilities  of  the  Key- 
stone stations  during  the  war. 

"Since  she  started  listening  to 
beauty  hints  over  WFDF  Flint 

Michigan,  she's  outstripped  all 

the  other  girls." 

Fulton  Lewis  jr.  Sponsors 

FULTON  LEWIS  jr.,  Mutual's Washington  news  analyst,  is  now  heard 
on  .53  stations  under  sponsorship  of 
31  local  advertisers,  as  well  as  on  a 
sustaining  basis  on  150  stations,  ac- 

cording to  a  recent  survey.  He  is 
heard  on  MBS  Mondays  through  Fri- 

days at  7  p.m.,  and  also  conducts  the 
weekly  Your  Defense  Reporter  pro- 

grams on  Mutual. 
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Army  Approves  Plan  for  Station  Discs 

To  Be  Sent  Troops  Outside  the  Borders 
BRIG.  GEN.  F.  H.  OSBORN,  chief 
of  the  Morale  Branch  of  the  War 
Department,  has  endorsed  a  sug- 

gestion made  by  Capt.  Gordon  Hit- 
tenmark  of  the  radio  division  of 
the  Morale  Branch  to  provide  spe- 

cial transcribed  programs  for 
troops  stationed  at  posts  outside 
Continental  United  States. 

Gen.  Osborn  termed  the  sugges- 
tion "splendid"  and  said  his  office 

would  gladly  forward  the  tran- 
scriptions to  their  proper  destina- 

tion. 
Under  the  plan  stations  are  re- 

quested to  transcribe  a  15-  or  30- 
minute  program  made  up  of  station 
talent  and  directed  to  the  troops. 
No  specific  post  should  be  men- 

tioned. It  is  suggested  that  the 
mayor  or  some  prominent  civic  of- 

ficial be  requested  to  make  a  few 
remarks  during  the  program,  stat- 

ing the  interest  of  his  city  in  the 
troops.  The  program  could  be  built 
around  the  idea  of  the  city  of 
Blank  and  station  so  and  so  greets 
the  men  of  the  United  States  Army 
stationed  outside  the  States. 

The  Morale  Branch  has  recently 
purchased  turntables  similar  to 
those  used  in  stations  and  which 
play  33%  discs.  In  the  case  of 
Alaska  the  transcriptions  may  be 
played  over  a  local  station  with 
due  credit,  of  course,  for  the  sta- 

tion originating  the  transcription. 
Acknowledgment  of  stations  par- 

ticipating in  the  campaign  will  be 
made  in  the  editorial  columns  of 
Broadcasting.  Letters  stating  a 
desire  to  participate  should  be  ad- 

dressed to  Capt.  Gordon  Hitten- 
mark,  Morale  Branch,  War  Depart- 

ment, Washington,  D.  C,  along 
with  the  transcription. 

Operation  Proves  Fatal 

To  Russell  L.  Ferguson 
RUSSELL  L.  FERGUSON,  one 
of  the  best-known  men  in  the  com- 

mercial field  of  the  industry,  died 
Dec.  22  in  Bur- 

lington, la.,  as  a 
result  of  a  thy- 

roid operation. 
Mr.  Ferguson 

had  wide  experi- 
ence in  radio  dat- 

ing back  to  1927 
when  he  was  a 
member  of  the 
sales  staff  of 
W  0  R  ,  New 
York.  Prom  1929 

through  1933  he  was  commercial 
manager  of  WLW,  Cincinnati,  and 
later  was  in  the  Chicago  sales  de- 

partment of  NBC.  He  was  also 
onetime  manager  of  WINS,  New 
York,  and  WCLO,  Janesville,  Wis., 
and  was  associated  with  Weed  & 
Co.,  station  representatives,  Chi- 
cago. 

On  Nov.  15,  1940,  Mr.  Ferguson 
was  appointed  manager  of  the 
radio  department  of  the  New  York 
office  of  National  Research  Bureau 
Inc.  He  is  survived  by  his  mother, 
Mrs.  Mary  F.  Ferguson. 

Mr.  Ferguson 

Sacred  Series  Widened 

VOICE  OF  PROPHECY  Inc.,  Los 
Angeles  (religious),  sponsoring  the 
weekly  half-hour  program,  Voice 
of  Prophecy  on  18  Don  Lee  Cali- 

fornia and  Arizona  stations,  Sun- 
day, 9:15-9:45  p.m.  (PST),  on  Jan. 

4  expanded  its  list  to  88  MBS  sta- 
tions, Sunday,  7-7:30  p.m.  (EST), 

with  West  Coast  repeat,  9:15-9:45 
p.m.  (PST).  Contract,  marking  the 
program's  fourth  consecutive  year, is  for  52  weeks.  Featuring  H.  M.  S. 
Richards,  minister-lecturer,  with 
musical  background  provided  by  the 
King's  Herald's  quartet,  weekly 
broadcast  emanates  from  KHJ, 
Hollywood.  Agency  is  Jack  Parker 
&  Assoc.,  that  city. 

Luckies  N.  Y.  Drive 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strikes),  on  Jan.  5 
will  start  a  special  promotional 
campaign  in  the  New  York  market, 
on  four  local  stations.  Two-minute 
transcribed  announcements  will  be 
aired  34  times  weekly,  on  WMCA 
[Broadcasting,  Dec.  8],  63  times 
on  WNEW,  76  times  on  WHN  and 
six  times  on  WABC.  Other  stations 
will  be  added,  according  to  Lord  & 
Thomas,  New  York,  agency  han- 

dling the  account. 

WILLIAM  W.  WELLS,  for  three 
years  in  the  research  laboratory  of 
Colonial  Radio  Corp.,  Buffalo,  and 
more  recently  head  of  that  firm's  test- ing department,  has  been  appointed 
production  manager  of  Universal 
Microphone  Co.,  Inglewood,  Cal. 
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WFAA-WBAP,  Dallas-Fort  Worth 
Quaker  Oats  Co.,  Chicago    (feeds),   13  t, 

thru  Sherman  &  Marquette,  Chicago. 
Rit  Products  Corp.,  Chicago  (dyes),  ta  till 

forbid,  thru  Earle  Ludgin  Inc.,  Chicago. 
Agfa    Ansco,    New    York    (films),    44  ta 

thru  Young  &  Rubicam,  N.  Y. 
Welch  Grape  Juice  Co.,  Westfield,  N.  Y. 

(grape  juice)   13  f,  thru  H.  W.  Kastor 
&  Sons,  Chicago. 

Falstaff  Brewing  Corp.,  St.  Louis  (beer), 
15    sa,    thru  Blackett-Sample-Hummert, 
Chicago. 

Railway  Express  Agency,  New  York 
(service)    15  t,  thru  Caples  Co.,  N.  Y. 

Fant  Milling  Co.,  Sherman,  Tex.  (flour), 
300  sp,  thru  Couchman  Adv.  Agency, 
Dallas. 

General  Foods  Corp.,  New  York  (Grape- 
Nuts)  65  t,  thru  Young  &  Rubicam, 
N.  Y. 

Greyhound  Bus  Lines,  Dallas  (service),  52 
.sa,  thru  Beaumont  &  Hohman,  Dallas. 

Colonial  Dames,  Los  Angeles  (cosmetics), 
52  f,  thru  Glasser-Gailey  &  Co.,  Los 
Angeles. 

Hecker  Products  Corp.,  New  York  (shoe 
polish),  100  ta,  thru  Benton  &  Bowles, 
N.  Y. 

Hulman  &  Co..  Chicago  (baking  powder). 
80.  till  forbid,  thru  PoUyea  Adv.,  Terre 
Haute. 

National  Biscuit  Co.,  New  York  (crackers), 
sp  till  forbid,  thru  McCann-Erickson, N.  Y. 

WNEW,  New  York 
E.  Pritchard  Inc.,  Bridgeton,  N.  J.  (Pride 

of    the    Farm    tomato    catsup),    12  sa 
weekly,  52  weeks,  direct. 

Adams  Theatre,  Newark  (current  feature), 
weekly  so,  thru  Buchanan  &  Co.,  N.  Y. 

K.    Arakelian    Inc..    New    York  (Mission 
Bell    wines ) ,    6    sp,    30    sa    weekly,  52 
weeks,  thru  Firestone  Adv.  Service,  N.  Y. 

American  Cigarette  &  Cigar  Co,  New  York 
( Pall  Mall ) .  42  sa  weekly,  6  weeks,  thru 
Ruthrauff  &  Ryan,  N.  Y. 

Cascade  Laundry,  New  York,  6  sp  weekly, 
52  weeks,  thru  J.  R.  Kupsick,  N.  Y. 

Simon  Ackerman  Inc.,  New  York  (retail 
clothes ) ,    sp    weekly,    52    weeks,  thru 
Ehrlich  &  Neuwirth,  N.  Y. 

Knox    Co.,    Los    Angeles    (Cystex,    3  sp 
weekly,   thru    Barton   A.    Stebbins,  Los 
Angeles. 

WQXR,  New  York 
J.  B.  Williams  Co.,  Glastonbury,  Conn, 

(shaving  accessories),  two  sa  daily,  52 
weeks,  thru  J.  Walter  Thompson,  Co., 
N.  Y. 

Ward  Baking  Co.,  New  York  (Tip  Top 
bread),  42  sa  weekly,  26  weeks,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

Blue  Moon  Foods,  Thorp,  Wis.  (cheese 
spreads),  sa  13  weeks,  thru  Keincke, 
Ellis,  Younggreen  &  Finn,  Chicago. 

Telephone  Answering  Service,  New  York, 
sp,  one  week,  thru  S.  T.  Seidman  &  Co., 
N.  Y. 

WHN,  New  York 
p.  Lorillard  &  Co.,  New  York  (Muriel 

cigars ) ,  sa  daily,  52  weeks,  thru  Lennen 
&  Mitchell.  N.  Y. 

Lehn  &  Fink  Products  Cotv>.,  New  York 
(Hinds  Honey  &  Almond  Cream),  ta 
daily,  five  weeks  thru  William  Esty  &  Co., 
N.  Y. 

.\merican  Chicle  Co.,  Long  Island  City, 
N.  Y.  (gum),  sa  daily,  13  weeks,  thru 
Badger  &  Browning  &  Hersey,  N.  Y. 

Paul  Kaskel  &  Sons,  New  York  (pawn- 
brokers), sp  weekly,  thru  J.  R.  Kupsick, 

N.  Y. 

CKCL,  Toronto 
Ex-Lax  Ltd.,  Montreal  (proprietary),  2  ta 

daily,  thru  Cockfield  Brown  &  Co.. 
Montreal. 

Thomas  -J.  Lipton  Ltd.,  Toronto  (soups), 
5  sa  weekly,  thru  Vickers  &  Benson, 
Toronto. 

WOR,  New  York 
Barbara  Gould,  New  York   (cosmetics),  3 

sp    weekly,    13    weeks,    thru    Lord  & 
Thomas,  N.  Y. 

William  Underwood  Co.,  Watertown,  Mass. 
( black  bean  soup ) ,   2   sp  weekly,  thru 
BBDO,  N.  Y. 

Marlin    Firearms   Co.,   New  York  (razor 
blade  div.)   6  sp  weekly,  thru  Craven  & 
Hedrick,  N.  Y. 

Olson  Rug  Co.,  Chicago,  111.  3  sp  weekly, 
thru  Presba,  Fellers  &  Presba,  Chicago. 

International     Salt     Co..     Scranton,  Pa. 
(Sterling  salt),  5  sp  weekly,  thru  J.  M. 
Mathes,  N.  Y. 

Riggio    Tobacco    Co.,    Brooklyn,  (Regent 
cigarettes),    3    sp    weekly   thru    M.  H. 
Hackett  Inc.,  N.  Y. 

Wilke  Pipe  Shop,  New  York    (pipes  and 
tobacco) ,  3  sa  weekly,  direct. 

Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy 
and  chewing  gum),   5  sp  weekly,  thru 
Platt-Forbes  Inc.,  N.  Y. 

Christian  Feigenspan  Brewing  Co.,  New- 
ark  (PON  beer,  ale.  Half  and  Half),  5 

sp  weekly,  thru  E.  T.  Howard  Co.,  N.  Y. 
WIND,  Gary,  Ind. 

Florida  Citrus  Commission,  Lakeland,  Fla. 
(lemons),  260  sa,  thru  Blackett-Sample- Hummert.  N.  Y. 

Joy     Candy     Shoppes,     Chicago  (candy 
chain).    12    so,    thru  Malcolm-Howard 
Adv.  Agency,  Chicago. 

B.  C.  Remedy  Co.,  Durham,  N.  C.   (B.  C. 
headache    tablets ) ,    2   so    weekly,  thru 
Harvey-Massengale  Co.,  N.  Y. 

Sunway    Vitamin    Co.,   Chicago  (vitamin 
tablets),  7  sp  weekly,  thru  Sorensen  & 
Co.,  Chicago. 

WNAC,  Boston 
New  England  Telephone  Co.,  Boston,  2  sa 

daily,  thru  Doremus  &  Co.,  Boston. 
Beachnut  Packing  Co.,  Canajoharie,  N.  Y.. 

so  daily,  thru  Newell-Emmett  Co.,  N.  Y. 
Ex-Lax  Co.,  Brooklyn,  sa  daily,  thru  Joseph 

Katz  Co.,  Baltimore. 
Noxema  Chemical  Co.,  Baltimore,  sp 

weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 
Lehn  &  Fink  Products  Co.,  New  York 

(Hinds  Honey  &  Almond  Cream),  so 
daily,  thru  Wm.  Esty  &  Co.,  N.  Y. 

KDYL,  Salt  Lake  City 
Rit  Products  Corp.,  Chicago,  300  sa,  thru 

Earl  Ludgin  Inc.,  Chicago. 
Standard  Oil  Co.  of  Cal.,  3  sa  daily,  52 

weeks,     thru     McCann-Erickson,  San Francisco. 
Simon  &  Schuster.  New  York,  26  sp, 

thru  Northwest  Radio  Adv.  Co.,  Seattle. 
Railway  Express  Agency,  New  York,  15 

fo.  thru  Caples  Co.,  N.  Y. 
Rainier  Brewing  Co.,  San  Francisco,  35 

sp,  thru  Buchanan  &  Co.,  Los  Angeles. 
WINS,  New  York 

Commerce  Insurance  Agency,  New  York, 
30   sp   weekly,   13   weeks,   thru  Klinger Adv.  Corp.,  N.  Y. 

P.  Lorillard  Co.,  New  York   (Old  (Solds), 
26  sa  weekly,  14  weeks,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

KFI,  Los  Angeles 
Bulova  Watch  Co..  New  York  (watches), 

13  so  weekly,  thru  Biow  Co.,  N.  Y. 

KFRC,  San  Francisco 
Euclid  Candy  Co.,  San  Francisco,  weekly 

sp,  thru  Sidney  Garfinkel  Adv.  Agency, 
San  Francisco. 

Acme  Brewing  Co.,  San  Francisco,  weekly 
sp,  thru  Brisacher,  Davis  &  Staff,  San 
Francisco. 

Castle  Films  Inc.,  New  York  (home  mov- 
ies) ,  30  so,  thru  J.  M.  Mathes  Inc.,  N.  Y. 

Standard  Beverages,  Oakland,  Cal.  (Par- 
T-Pak),  3  so  weekly,  thru  Emil  Rein- 
hardt  Adv.,  Oakland,  Cal. 

P.  Lorillard  Co.,  New  York  (Old  Gold), 
7  sa  weekly,  thru  J.  Walter  Thompson 
Co.,  N.  Y. Seven  Up  Bottling  Co.,  San  Francisco,  5  so 
weekly,  thru  Rhoades  &  Davis  Adv.,  San Francisco. 

Beneficial  Casualty  Co.,  Los  Angeles  (in- 
surance) ,  2  t  weekly,  thru  Stodel  Adv., 

Los  Angeles. 

KHJ,  Los  Angeles 
p.    Lorillard    Co.,    New   York    (Old  Gold 

cigarettes),  5  to  weekly,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Gallo   Wine   Co.,   Modesto,   Cal.,  (wines), 
6  sp  weekly,  thru  Raymond  R.  Morgan 
Co.,  Hollywood. 

Douglas  Oil  &  Refining  Co.,  Los  Angeles, 
6  ta  weekly,  thru  H.  W.  Kastor  &  Sons 
Adv.  Co.,  Chicago. 

CFAR,  Flin  Flon,  Man. 
Canada  Starch  Co.,  Montreal  (corn  syrup). 
2  t  weekly,  thru  Vickers  &  Benson, Montreal. 

Saks  Joins  the  Air 

SAKS  34th  St.,  New  York  (de- 
partment store),  used  radio  for 

the  first  time  Dec.  15  when  it 
started  five  half-minute  live  an- 

nouncements, Monday  through  Fri- 
day on  WMAC,  New  York  at  6 

p.  m.  just  before  the  New  York 
Times  news  broadcasts.  Experi- 

menting with  flexible  copy  for 
study  in  planning  future  radio  ex- 

pansion, the  department  store  will 
alternate  between  institutional  ad- 

vertisements, special  sale  items, 
well-established  items  and  the 
patriotic  theme,  stressing  articles 
tieing  in  wth  national  defense. 
Agency  is  Dundes  &  Frank,  New York  . 

New  Industry  Periodical 
NEW  MONTHLY  publication  on  the 
Canadian  broadcasting  industry  is  The 
Canadian  Broadcaster,  which  makes 
its  initial  appearance  in  January.  The 
new  trade  periodical  is  published  by 
R.  G.  Lewis  &  Co.,  104  Richmond 
St.,  West,  Toronto. 

Summer  Listening 

Is  Studied  by  CAB 

Baseball  Holds  Up  Afternoon 
Use  of  Radio  in  Summer 

BASEBALL  is  America's  national 
game  and  listening  to  baseball 
broadcasts  is  apparently  becoming 
a  national  habit,  according  to  the 
analysis  of  sets  in  use  during  the 
year  ended  Sept.  30,  1941,  just 
issued  by  the  Cooperative  Analysis 
of  Broadcasting. 

Comparing  the  average  listening 
in  the  33  CAB  cities  during  the 
Standard  Time  period,  October 
through  April,  with  the  Daylight 
Time  months,  May  through  Sep- 

tember, the  CAB  found  that  day- 
time listening  fell  off  less  than  half 

as  much  as  did  evening  listening 
and  cites  the  afternoon  baseball 
broadcasts  in  30  of  the  cities  sur- 

veyed as  the  probable  explanation. 

Program's  Absent 
During  the  7  to  11  p.m.  period, 

29%  fewer  sets  were  in  operation 
per  half-hour  than  in  the  winter, 
the  report  states,  whereas  in  the 
daytime  hours  the  average  de- 

crease was  only  13.9%.  The  decline 
in  evening  listening,  the  CAB  ex- 

plains, "may  well  be  due  in  some 
part  to  the  absence  from  the  air  of 
a  good  portion  of  that  period  of 
the  same  outstanding  programs" 
which  had  produced  so  much  eve- 

ning during  the  preceding  winter. 
Based  on  data  accumulated  in 

690,000  completed  interviews  with 
set-owners,  the  report  summarizes 
"half-hour  by  half-hour,  day  by 

day,  by  U.  S.  totals  and  by  geo- 
graphical sections,"  the  use  of  ra- dio sets  for  the  year,  devoting  some 

20  pages  of  charts  and  tables  to  the 
various  break-downs.  Average  eve- 

ning and  daytime  listening,  com- 
pared for  winter  and  summer,  is 

shown  in  the  following  tables  (av- 
erage half -hour  %  of  sets  in  use)  : 

7  to  11  p.m.  N.  Y.  Time Standard  Daylight 
Weekdays Time 

Saving 

Monday 
34.3 25.8 

Tuesday     33.9 23.1 
Wednesday 

33.2 

24.8 

Thursday 
35.8 24.1 

Friday 
30.8 21.0 

Week-end Saturday 
28.0 

19.4 

Sunday 
39.0 26.1 

9:30  a.m.  to  5:30  p.m. 
Standard  Daylight 

Weekdays  Time  Saving 
Monday   ^    17.8  15.4 
Tuesday    19.4  16.3 
Wednesday    19.0  16.4 
Thursday    18.5  16.2 
Friday    18.7  16.0 

News  Disc  Subscribers 

TWENTY  additional  stations  have 
subscribed  to  the  quarter-hour 
transcribed  series  of  commentaries 
on  the  war  by  Sam  Cuif ,  since  Nov. 
1,  NBC  Radio  Recording  division 
which  cuts  the  discs  revealed  last 
week.  Cuff  does  three  records 
weekly  which  are  airmailed  to  sub- 

scribers. New  clients  include: 
WLBZ  WBRW  KEX  WPAR 
KARK  KSAL  WAAB  WLAK 
KTSM  WGGM  KGKO  KLZ  WDBO 
WIBX  WGBR  WAKR  WORD 
WAOV  WMBR  WTRY. Adv. 
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Daylight  Saving 
{Contimied  from  page  9) 

Legislation  along  similar  lines 
(SJRes-122)  was  introduced  Dec. 
22  in  the  Senate  by  Senator  Downey 
(D-Cal.).  The  Downey  resolution 
would  authorize  the  President  to 

establish  daylight  saving  time  "in 
such  areas  and  for  such  periods 
of  time  as  he  shall  deem  necessary 
or  advisable  in  the  interest  of  the 

national  defense."  Several  weeks 
ago  Senator  Downey  declared  there 
was  heavy  support  for  DST  on  the 
Pacific  Coast. 

Introducing  his  bill,  Chairman 
Wheeler  said  he  expected  the  Sen- 

ate Committee  to  consider  the  pro- 
posal at  its  first  meeting  of  the 

new  session.  He  said  he  planned  to 

"push  the  bill  through".  Chairman Lea  has  indicated  that  the  House 
committee  will  take  executive  ac- 

tion in  the  matter  early  in  January. 
It  is  understood  the  committee  plans 
to  survey  the  Presidential  authori- 

ties provided  in  emergency  war 
legislation  to  determine  what  type 
of  DST  legislation  might  be  neces- 
sary. 

Legislation  Favored 
Some  Congressional  leaders  have 

indicated  they  believe  President 
Roosevelt  has  all  the  power  he 
needs,  under  the  recently  approved 
War  Powers  Act  and  other  emer- 

gency legislation,  to  establish  and 
enforce  a  DST  system  on  a  local, 
regional  or  national  basis,  but  they 
have  indicated  also  a  preference  to 
establish  such  a  system  by  legisla- 

tion rather  than  Executive  Order. 
The  DST  proposition  faded  from 

sight  shortly  after  the  hearings  late 
last  summer,  when  testimony  of 
Federal  Power  Commission  officials 
gave  indication  that  DST  probably 
would  be  necessary  in  only  a  few 
regions,  particularly  in  the  South- 

east, as  things  stood  then.  Follow- 
ing recommendations  of  FPC  and 

0PM,  the  President  subsequently 
called  upon  Governors  of  the  States 
in  that  region  voluntarily  to  estab- 

lish daylight  saving  time,  although 
it  was  indicated  there  was  small 
desire  to  try  and  force  DST  in 
other  areas. 

From  the  broadcaster's  view- 
point, the  proposed  legislation  did 

little  to  remedy  the  perennial  pro- 
g  r  a  m  m.  i  n  g  headaches  resulting 
from  a  hodge-podge  DST  system 
functioning  spottily  over  the  coun- 

try. At  the  hearings  on  the  House 
bill,  NAB  plumped  for  a  universal 

How  to  Sell  Bonds 
TOTAL  OF  $91,305.20 
pledged  by  435  phone  calls  is 
the  record  chalked  up  Dec.  27 
by  Railroadmens  Savings  & 
Loan  Assn.,  Indianapolis, 
which  on  Dec.  8  started  a 
daily  half-hour  program  of 
organ  music  at  10:30  p.m. 
(CST)  on  WIRE,  Indianap- 

olis, to  sell  defense  bonds  and 
stamps,  changing  to  a  weekly 
schedule  Dec.  20.  Individual 
sales  ranged  from  10-cent 
stamps  to  one  sale  of  $20,000 
in  bonds.  Eugene  C.  Pulliam, 
station's  general  manager,  is 
state  chairman  of  Indiana  de- 

fense savings  campaign. 

Returns  to  WOR 

ALTHOUGH  Paul  Reveal,  night  con- 
trol supervisor  of  WOR,  New  York, 

■was  given  an  extended  leave  of  ab- sence last  month  to  take  up  a  special 
communications  job  in  South  Amer- 

ica, he's  back  on  his  old  job  again  for the  war  emergency.  When  the  war 
broke  out.  Reveal  was  heading  south- 

ward, but  wired  .J.  R.  Poppele,  WOR's chief  engineer,  offering  to  return  at 
once  if  his  services  were  needed.  Pop- 
pele's  answer  was  an  immediate  and 
urgent  ''Yes". 

time  system,  either  daylight  saving 
or  standard  time  such  as  that  used 
by  railroad  systems,  on  grounds 
that  regional  rather  than  national 
observance  would  merely  clutter  up 
further  radio's  complicated  pro- 

gram schedule  during  the  DST  sea- son. 

o 
 • 

When  you  think  of 

SPOTS... 

think  of  John  Blair! 
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GEORGE  PUTNAM,  NBC  news- 
caster, has  taken  over  the  six-weekly 

news  spot  sponsored  by  Peter  Paul 
Inc.,  Naugatuck,  Conn.,  on  WEAF, 
New  York.  The  spot  was  formerly 
handled  by  Robert  St.  .John,  who  has 
been  trausfered  to  NBC's  London bureau. 

Bub  Burns  on  Discs 
TRANSCRIBED  campaign  for  R.  .1. 
Reynolds  Tobacco,  Winston-Salem,  N. 
C,  for  Brown's  Mule  chewing  tobacco features  Bub  Burns  as  talent,  and  not 
Bob  Burns  as  stated  in  a  photo  cap- 

tion in  the  Dec.  2i)  Broadcasting. 

Q]  liisic — io  a  C^fionsor  's  ̂)ars 

ALLEN  ROTH 

and 

THE  SYMPHONY  OF  MELODY 

Tke  kind  of  music  listeners  want  — 

wait  for — ckanoe  stations  to  kear! 

DYNAMIC  arrangements,  running  the  gamut  from 
nursery  rhymes  to  Tschaikowsky,  come  to  life  with 

dash  and  spirit  under  Allen  Roth's  magic  baton — as  he 
directs  his  orchestra,  the  Roth  Chorus  and  soloists. 

"Symphony  of  Melody"  is  just  one  example  of  the 
colorful  program  variety  offered  in  NBC  THESALRUS. 

Twenty -six  top-name  recorded  shows  are  scheduled  week- 
ly, each  complete  with  sparkling  continuity  covering  71 

program  periods  (approximately  25  hours  weekly). 

With  such  variety,  you  can  sell  more  advertisers  the 

"something  different"'  that  they  want  at  the  price  thev 
want  to  pay... if  your  station  has  NBC  THESAURUS. 

Write  today  for  the  complete  Thesaurus  storj^  Audi- 
tion samples  of  Allen  Roth  and  other  Thesaurus  programs 

available  on  request. 

^'A  Treasure  House  of  Recorded  Programs" 
RADIO-RECORDING  DIVISION 

NATION  AL  BROADCASTING  COMPANY 
A  Radio  Corporation  of  America  Service 

Radio  City,  New  York       Trans-Lux  Building,  Washington 
Merchandise  Mart,  Chicago  Sunset  &  Vine,  Hollywood 

MM         >|THAT  wins'. 

POPULAR 

Salt  Lake  Cty 
Milioail  Itprttcatalxf 
/OHM  HAIR  &  CO. 
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SCOTT  HELT,  chief  engineer  of 
WIS,  Columbia,  S.  C.  is  teaching  a 
radio  engineering  course  at  the  U  of 
South  Carolina  for  the  War  Depart- 

ment. Rex  Houser,  transmitter  oper- 
ator has  left  for  Camp  Bowie.  Tex. 

where  he  will  be  a  civilian  radio  tech- 
nician in  the  signal  repair  shop. 

JACK  R.  WAGNER,  formerly  as- 
sistant manager  of  KHITB,  Watson- 

ville,  Cal.,  and  recently  of  KSRO, 
Santa  Rosa,  has  joined  the  engineer- 

ing staff  of  KQW,  San  Jose. 
HARVEY  SENNETT,  control  engi- 

neer of  WOCB,  West  Yarmouth, 
Mass.,  has  resigned  to  join  the  Army 
Signal  Corps.  He  is  to  be  stationed  nt 
the  Signal  Corps  School,  Monmouth, 
N.  J. 

FRED  FRYE,  soundman  of  WXYZ, 
Detroit,  has  joined  the  Army  Air 
Force  as  a  flying  cadet. 
DAN  BARLOW,  engineer  of  WIP, 
Philadelphia,  is  the  father  of  a  daugh- 

ter, Judith  Ann,  born  Dec.  22  at  the 
Hahnemann  Plospital. 

Sliipinski  There! 
DIME  NOVEL  coincidence 
arose  at  a  rehearsal  recently 
of  the  Milwaukee  Through 
the  Years  show  on  W55M,MiZ- 
waukee  Journal  FM  adjunct. 
In  the  script,  dealing  with  the 
year  1917,  the  tragic  crash- 

ing of  a  water  tank  on  the 
deck  of  the  whaleback  steam- 

er Christopher  Columbus  was 
related.  As  this  point  in  the 
script,  George  Comte.  an- 

nouncer, saw  John  Slupin- 
ski,  control  operator,  jump 
from  his  chair  and  gesticu- 

late wildly.  Broadcast  of  the 
show  carried  a  note  of  reality 
for  John  had  been  the  wire- 

less operator  aboard  the 
Christopher  Columbus  and 
had  narrowly  escaped  death 
by  leaping  into  the  water  a 
moment  before  the  crash. 

IBS  Convention 
THIRD  annual  convention  of  the  In- 

tercollegiate Broadcasting  System  was 
held  at  the  International  House,  New 
York,  last  Monday  where  panel  discus- 

sions on  programs,  business  functions 
and  the  technical  side  of  campus  radio 
were  held. 

WLW,  Cincinnati,  discarded  the  regu- 
lar New  Year's  Eve  program  format 

again  this  year  and  ushered  in  1942 
with  a  pickup  from  the  Cadle  Taber- 

nacle. The  same  procedure  was  used 
last  year  upon  orders  of  James  D. 
Shouse.  vice-president  of  the  Crosley 
Corp.  in  charge  of  broadcasting,  who 
pointed  out  that  a  large  portion  of  the 
audience  would  be  thinking  of  the 
solemn  side  of  life  instead  of  joining 
in  cafe  celebrations. 

WICHITA,  KANSAS  IS  BOOMING  ♦  WICHITA,  KANSAS  IS  BOOMING 

Conservatively  Estimated 

Unbelievable,  phenomenal,  fabulous,  fantastic  .  .  . 
PQ 
era 
era -a: 
era 

-as 

C_3 

DODGE  CIT.Yi 

Yes,  the  stote  cf  affairs  in  Wichita, 
America's  Number  Two  Boomtown,  is  all of  this.  Statistics  on  the  increase  in  de- 

fense contracts,  the  growth  of  population 
and  the  upswing  in  retail  sales  are 
siapgcri/tg— but  TRUE! 

/  ̂ /\  ^/  1   i        And  now,  how  does  a  time  buyer  tap ^4    j    ''/^  \^  '"^^  ;  I     Wichita's  lush   millions   of  new  purchas- ing power?  No  use  hemming  and  hawing .  .  .  Consider  the  evidence  .  .  . 
A  survey  by  a  competitive  station  says 

95%  of  the  folks  in  rich  Sedgewick  County 
"listen  to  KFH  regularly"  .  .  .  that  57% 
of  these  same  "listen  to  KFH  most." New  transmitter  equipment  and  a  night- 

time power  boost  to  5000  watts  give  KFH a  better  contour  than  ever  before! 
KFH  rates  have  not  been  increased. 
Putting   it  in   a  single  phrase,  —  KFH 

now   reaches   more   f^eography ^    KFH  en- 
.„d  p,..,o«.  5.-...  M„,.„„,„,.-5ooo  w.n.  D„  .nd  N„h.-o-,b„  1S41  n  home  county  population  which is  nearly  double  that  of  1940;  and  KFH  sells  people  who  have  important  money  to 
spend!  Write  to— no,  better  phone  or  wire— Retry  or  us. 

Radio  and  Defense 

On  Agenda  of  IRE 
Engineers  to  Hear  Progress 
At   New  York  Convention 

RADIO'S  expanding  role  in  na- 
tional and  international  affairs  will 

be  the  general  theme  of  the  princi- 
pal addresses  to  be  given  at  the 

winter  convention  of  the  Institute 
of  Radio  Engineers,  Jan.  12-14,  at 
the  Hotel  Commodore,  New  York. 

Following  an  introduction  from 
the  incoming  president  of  the  IRE, 
A.  F.  Van  Dyck,  radio  talks  at  the 
Jan.  12  session  will  include:  "Half 
a  Year  in  Commercial  Television", 
by  Noran  E.  Kersta,  NBC;  "Auto- matic Radio  Relay  Systems  For 
Frequencies  Above  500  Mega- 

cycles", by  J.  Ernest  Smith,  RCA 
Communications;  "Automatic  Fre- 

quency &  Phase  Control  of  Syn- 
chronization in  Television  Receiv- 

ers", by  K.  R.  Wendt  and  G.  I. 
Fredendall,  RCA  Mfg.  Co.,  and 
"Color  Television",  by  P.  C.  Gold- 
mark,  J.  N.  Dyer,  E.  R.  Piore,  and 
J.  M.  Hollywood,  CBS,  with  a 
demonstration. 

Francisco  to  Speak 

On  Jan.  13,  at  the  30th  Anni- 
versary Banquet,  Don  Francisco, 

director  of  Communications,  Office 
of  the  Coordinator  of  International 
American  Affairs,  will  speak  on 
"Radio's  Expanding  Role  in  Inter- 

national Affairs",  and  Adolfo  T. 
Consentino,  Director  of  Communi- 

cations of  the  Argentine,  will  speak 
to  the  engineers.  During  the  day, 
IRE  members  will  inspect  Major 

E.  H.  Armstrong's  FM  station  at 
Alpine,  N.  J. 

At  the  final  session  Jan.  14  talks 

will  include:  "Modern  Techniques 
in  Broadcasting",  by  J.  V.  L.  Ho- 
gan,  Interstate  Broadcasting  Co., 
owner  of  WQXR,  New  York; 
"Modern  Developments  In  Elec- 

tronics", by  B.  J.  Thompson,  RCA 
Mfg.  Co.;  "Demonstration  of  Fac- 

simile Equipment",  by  J.  H.  Hack- 
enberg,  Western  Union  Telegraph 
Co.;  "RCA  10-Kilowatt  Frequency- 
Modulated  Transmitter",  by  E.  S. 
Winlund  and  C.  S.  Perry,  RCA 

Mfg.  Co.;  "A  Stabilized  Frequen- 
cy-Modulation System",  by  R.  J. 

Pieracci,  Collins  Radio  Co.;  "The 
Absolute  Sensitivity  of  Radio  Re- 

CBS 

That  Selling  Station  in  Kansas' 
Biggest,  Richest  Market 

•      5000  WATTS  DAY  AND  NIGHT  • 

KFH 

WICHITA 

BREAKING  all  previous  records, 
KLZ,  Denver,  in  its  1941  Christ- 

mas Book  Campaign  collected  thou- 
sands of  volumes  to  be  given  to  hos- 

pitals, community  centers  and 
neighboring  Army  camps  and  hos- 

pitals. KLZ  plugged  the  drive  on 
the  air,  advising  listeners  on  the 
location  of  14  collection  boxes  in 
super-markets  throughout  the  city. 
Some  also  were  mailed  to  the  sta- 

tions, and  about  5,000  Boy  Scouts 
helped  in  collecting  others  in  a 
house-to-house  canvass.  And  in  the 
midst  of  the  drive  Clayton  Brace, 
KLZ  page,  took  to  a  ladder  to  pile 
the  stacks  higher  and  higher  along 
an  entire  side  of  one  of  the  sta- tion's studios. 

ceivers",  by  D.  0.  North,  RCA 
Mfg.  Co.;  "An  Analysis  of  The 
Sign?4-to-Noise  Ratio  of  Ultra- 

High  Frequency  Receivers",  by  E. 
W.  Herold,  RCA  Mfg.  Co.;  "A  New 
Direct  Crystal-Controlled  Oscillator 
For  Ultra-Short-Wave  Frequen- 

cies", by  W.  P.  Mason  and  I.  E. 
Fair,  Bell  Telephone  Laboratories, 
and  "An  Ultra-High-Frequency 
Two-Course  Radio  Range  with  Sec- 

tor Identification",  by  Andrew  Al- 
ford  and  A.  G.  Kandoian,  Inter- 

national Telephone  and  Radio  Lab- 
oratories. 

TO  REMIND  the  public  of  the  neces- 
sity of  keeping  radio  receivers  operat- 

ing efficiently  during  present  war  con- ditions, RCA  Mfg.  Co.,  Camden,  is 
running  a  series  of  fuU-ijage,  two-color 
ads  in  consumer  publications.  Text  of 
the  ads  urges  replacement  of  worn 
tubes  at  regular  intervals,  and  routine service  checkups  every  year. 

CALL  ANY  EDWARD  RETRY  OFFICE 
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Networks  Sued 
(Continued  from  page  7) 

through  appointment  of  receivers. 
The  Anti-Trust  Division  asked 

the  court  to: 

1.  Restrain  NBC  and  CBS 
from  entering  into  an  exclusive 
affiliation  contract  with  any 
station. 

2.  Outlaw  all  time  options. 
3.  Limit  affiliation  contracts 

to  two  years. 
4.  Allow  transcribers  reason- 

able access  to  their  studios  for 
oflf-the-line  recordings. 

5.  Force  NBC  or  RCA  to  se- 
lect either  the  Red  or  the  Blue 

for  operation  and  turn  the  other 

over  to  a  receiver  for  "liqui- 
dation". 

6.  Force  the  networks  to  di- 
vest themselves  of  ownership 

of  stations  in  cities  having 
less  than  four  fulltime  outlets 
(this  presumably  would  require 
disposition  of  WBT,  Charlotte, 
by  CBS,  and  of  WTAM,  Cleve- 

land, by  NBC,  through  the  re- 
ceivership process). 

7.  Force  complete  severance 
of  talent  bureaus  from  net- 

work ownership,  operation  or 
relationship. 

8.  Force    complete  divorce- 
• ment  of  transcription  opera- tions from  the  networks. 

Familiar  allegations  heard 
throughout  the  chain-monopoly 
proceedings  that  the  networks, 
through  exclusive  contracts,  con- 

trol time  of  nearly  300  stations, 
were  made  in  the  separate  com- 

plaints. The  complaints  were  vir- 
tually identical  in  most  particulars, 

but  that  covering  RCA-NBC  was 
more  exhaustive  in  view  of  the 
Red-Blue  operation. 

While  the  complaints  were  filed 
by  Daniel  B.  Britt,  special  assist- 

ant to  the  Attorney  General,  in 
charge  of  the  Chicago  regional  of- 

fice of  the  Anti-Trust  Division,  the 
papers  were  prepared  under  Mr. 

Arnold's  direction  by  Mr.  Waters. 
The  latter  handled  all  of  the  AS- 
CAP-BMI  proceedings,  which  re- 

sulted in  last  year's  consent  de- 
crees. Holmes  Baldridge,  chief  of 

the  litigation  section  of  the  Anti- 
Trust  Division,  likewise  has  been 
identified  with  the  preparation. 

FCC  Consulted 

Last  Oct.  29,  Mr.  Arnold  con- 
'f erred  with  attorneys  representing 
all  of  the  networks  about  possible 
anti-trust  proceedings.  Then  it  was 
not  clear  whether,  if  the  Depart- 

ment moved  at  all,  it  would  do  so 
along  criminal  lines  or  civilly.  If 
the  former  course  had  been  de- 

cided upon,  MBS,  NAB  and  other 
industry  elements  might  have  been 
ijoined. 

Since  the  Oct.  29  session,  there 
have  been  repeated  reports  [Broad- 

casting, Nov.  3,  17]  that  the  De- 
partment would  act.  FCC  Chair- 

man James  Lawrence  Fly  and 
members  of  his  legal  staff  had 
/been   in   consultation   with  Anti- 

"TOUCHE"  cries  Bob  Elson  when 
Bill  Anson  gets  past  his  guard  as 
the  stars  of  An  Hour  With  Elson  & 
Anson — sponsored  on  WGN,  Chi- 

cago, by  P.  Lorillard  Co.,  New 
York,  through  J.  Walter  Thompson 
Co.,  that  city — engage  in  a  friendly 
little  duel.  Masks,  worn  topside  this 
year,  were  sent  by  a  listener  who 
apparently  felt  that  the  boys'  mike- time  rivalry  was  not  enough. 

Trust  Division  attorneys  on  paral- 
lel litigation.  Moreover,  the  De- 

partment took  the  position  it  was 
duty-bound  to  enforce  the  anti- 
monopoly  laws  and  that  if  there 
had  been  transgressions,  it  had  to 
proceed.  The  networks  have  main- 
ta  ined  that  the  FCC  was  without 
jurisdiction  in  issuing  the  chain- 
monopoly  regulations,  and  among 
other  things  cited  the  absence  of 
any  Anti-Trust  Division  action 
against  them  on  monopoly  litiga- 
tion. 

Possibility  of  triple  -  damage 
suits  by  MBS  against  NBC,  in  the 
light  of  the  anti-trust  suits,  also 
was  foreseen.  Reports  were  cur- 

rent a  fortnight  ago  that  MBS 
might  institute  proceedings  against 
NBC  for  $10,000,000  in  damage,  al- 

leging that  the  time  option  clauses 
are  in  violation  of  the  anti-trust 
laws  and  have  resulted  in  substan- 

tial loss  to  MBS.  MBS  has  sup- 
ported the  FCC  chain-monopoly 

regulations  from  the  start,  and  has 
intervened  in  the  New  York  three- 
judge  court  proceedings  to  that  end. 

For  the  last  several  weeks  the 
question  of  anti-trust  legislation 
has  been  buffeted  about  in  the  De- 

partment. The  papers  filed  had  been 
drafted  weeks  ago,  it  is  understood. 
It  was  not  until  the  go-ahead  sig- 

nal came  from  Attorney  General 
Francis  Biddle  that  the  suits  were 
filed.  The  matter  evidently  had  been 
up  at  the  White  House,  according 

365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

to  reliable  reports.  It  is  deduced 
that  Administration  officials  took 
the  view  that  civil  statutes  should 
not  be  suspended  because  of  the 
war. 

Alleged  Domination 
Mr.  Britt,  coincident  with  filing 

of  the  suits  in  Chicago,  said  the 
main  purpose  was  to  break  up  the 
system  of  ownership  and  licensing 

through  which  the  chains  "domi- nate" broadcasting.  He  referred  to 
the  makeup  of  NBC  particularly, 
pointing  out  that  its  affiliates  have 
no  choice  to  take  programs  of  either 
the  Red  or  the  Blue  and  that  if 
they  are  requested  to  carry  Blue 
they  must  do  so,  "even  though  the 
time  from  the  Red  Network  is  more 

remunerative". 

"We  ask  in  our  suit  that  the 
court  allow  the  company  to  elect 
which  network  it  may  keep  and  that 
a  receiver  be  appointed  to  take  over 
the  assets  of  the  other,  which  will 
be  sold."  The  suit  recited  that  there 
were  fewer  than  37  cities  in  the 

country  having  four  or  more  sta- 
tions with  comparable  facilities. 

In  attacking  option  time  and  ex- 
clusive affiliations,  it  said  that  in 

the  45  cities  having  populations 

of  50,000  or  more  served  exclusive- 
ly by  NBC  or  CBS,  no  other  net- work can  obtain  outlets.  Cities 

cited  among  those  blocked  because 
of  exclusive  contracts  were  Cleve- 

land, Houston,  Providence,  Des 
Moines,  Albany,  Charlotte  and  Har- 

**U$  RED  RIVER  VAiiEY  FOLKS  \S  PLENTY 

VERSATILE  IN  OUR  SPEUVING  TOO,  BY 

CRACKY'  AND  WE  GIT  MOST  OF  OUR 

BUY-DEAS   FROM  WDAY,  AT  FARGO!'' 

WDAY 

FARGO.  N.  D.  5000  WATTS-NBC 

AFFfLIATEO  WITH  THE  FARGO  FORUM 

FREE  &  PETERS.  INC.  NATIONAL  REPRESENrATIVC5 
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risburg.  The  option  time  clauses,  it 
was  contended,  were  designed  to 

"throttle  competition"  by  virtue  of 
the  28-day  notice  provision. 

Selection  of  Chicago,  rather  than 
New  York,  for  filing  of  the  suits, 
it  is  understood,  was  based  upon 
a  request  received  by  the  Depart- 

ment from  the  New  York  Court 
that  complaints  which  would  be 
filed  in  other  jurisdictions  be  han- 

dled in  that  fashion,  because  of  the 
clogged  condition  of  the  New  York 
docket.  There  were  only  three  lo- 

calities in  which  the  suits  might 
have  been  filed,  to  procure  service 
on  both  networks,  it  was  said — - 
New  York,  Chicago  or  Washington. 
Washington  was  eliminated  because 
of  the  pendency  of  other  litigation 
here. 

In  some  industry  circles,  it  was 

felt  that  many  of  the  Government's 
contentions  in  the  case  against  both 

That  Fish  Again 
REMINISCENT  of  a  stormy 
visit  to  the  NAB  convention 
in  St.  Louis  last  May,  the 
newest  addition  to  the  oflfice 
decorations  of  FCC  Chairman 
James  Lawrence  Fly  is  a 
blue  -  and  -  white  cardboard 
sign  reading:  "Committee  to 
Defend  the  Mackerel  by  Aid- 

ing the  Moonlight".  The  work of  art  was  first  exhibited  at 
a  Dec.  21  party  given  by 
Louis  G.  Caldwell,  Washing- 

ton radio  attorney,  for  Judge 
E.  O.  Sykes,  new  president  of 
the  FCC  Bar  Assn.  Chair- 

man Fly  was  unable  to  at- 
tend the  function,  but  the 

sign  was  formally  delivered 
to  him  the  next  day  by  a 
brother  commissioner. 

A/o^a  Scotia! 

FROM  the  Province  that  was  origi- 

nally Britain's  FIRST  overseas  pos- 
session, and  is  now  a  partner  in  Canada's 

war  effort,  comes  this  salute. 

In  ungrudging  admiration  and  gratitude 

for  Britain's  magnificent  stand  for  de- 
mocracy, we  have  fully  pledged  our 

resources  and  our  manhood.  As  soldier- 
visitors  during  the  last  war  and  this,  we 
have  learned  to  love  her  and  her  institu- 
tions. 

We,  in  Nova  Scotia,  love  our  beautiful 
province.  And  we  should  like  to  share  our 
opportunities.  To  you,  our  cousins  in  the 
United  States  of  America,  we  also  raise 
our  flag  to  salute  your  magnificent  support 
of  the  Mother  Country. 

RADIO  BROADCASTING  STATION 

CHNS 

HALIFAX,  NOVA  SCOTIA, 
CANADA 

U.S.A.  Rep.  -  Jos.  Weed  &  Co.  -  New  York 

networks,  and  NBC  particularly, 
were  moot.  It  was  pointed  out  NBC 
has  abandoned  exclusivity;  it  has 
taken  steps  to  dispose  of  the  Blue 
Network,  and  it  has  sold  its  artist 
bureau.  Moreover,  it  is  allowing 
off-the-line  recordings  from  its 
studios. 

CBS,  on  the  other  hand,  disposed 
of  its  artist  service  some  months 
ago  and  has  never  gone  into  the 
commercial  transcription  business 
as  such.  Through  a  subsidiary, 
Columbia  Recording  Corp.,  it  man- 

ufactures phonograph  records. 
NBC  within  the  last  week  was 

authorized  by  the  FCC  to  transfer 
the  three  owned  Blue  stations  from 

NBC  to  RCA,  as  a  step  toward  di- 
vorcement and  ultimate  sale  of  the 

Blue  Network.  NBC  is  operating 
the  three  stations  and  the  Blue  as 
an  agent  for  RCA,  it  is  reported. 

Since  the  shift,  it  has  identified 
the  Blue  Network  with  this  an- 

nouncement :  "This  is  the  Blue  Net- 
work operated  by  the  National 

Broadcasting  Co."  Heretofore,  the 
announcement  was:  "This  is  the 
Blue  Network  of  the  National 

Broadcasting  Co." 
Mr.  Woods,  cited  in  the  NBC 

complaint,  is  slated  to  become  presi- 
dent of  the  separate  Blue  Network 

operation,  with  Edgar  Kobak  as 
executive  vice-president.  This  phase 
of  the  separation,  however,  was  ap- 

parently regarded  by  the  Govern- 
ment as  a  "from  one  pocket  to  the 

other"  move. 
These  steps,  however,  have  been 

preparatory  to  sale  of  the  Blue  to 
ownership  outside  RCA  altogether, 
it  was  said. 

Mr.  Paley,  CBS  president  and 
chief  stockholder,  and  Mr.  Tram- 
mell,  bitterly  denounced  the  suits 
as  interference  with  vital  war  com- 

munications, and  held  the  Depart- 
ment should  have  waited  until  ad- 

judication of  the  injunction  suits 
before  the  New  York  court. 

"The  confusion  as  to  the  purpose 

of  this  new  Chicago  suit,"  said 
Mr.  Trammell,  "is  heightened  by 
the  fact  that  since  the  declaration 
of  war  other  high  authorities  of 
the  Government  have  expressed  to 
us  their  wish  that  nothing  be  done 
to  disturb  the  present  network 
structures  of  NBC,  as  the  full  fa- 

cilities of  these  networks  are  urg- 
ently needed  to  serve  the  Govern- 
ment and  the  public  during  the 

present  war. 
"I  can  imagine  nothing  more 

certain  to  destroy  this  vital  national 
asset  than  to  follow  the  plan  of 
receivership  and  liquidation  now 
demanded  by  the  Department  of 

Justice." 

Mr.  Paley  said  the  proceeding 
was  "evidently  an  outgrowth  of 
the  persistent  attempt  by  the  FCC 
to  tear  apart  the  present  system 
of  network  broadcasting  in  favor 

of  its  own  impractical  theories". 
He  added  it  was  "unfortunate  that 
the  networks  should  thus  be  ha- 

rassed in  wartime  when  their  whole 

energies  should  be  bent  to  further- 

ing the  national  effort". 
ENTIRE  Jan.  7  broadcast  of  Big 
Town,  sponsored  by  Lever  Bros.,  will 
be  devoted  to  promotion  of  Defense 
Savings  bonds  and  stamps.  Title  of  the 
special  production  is  What  You're  Get- ting for  Your  Money. 
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KROS  Formal  Opening 

Jan.  3;  Announces  Staff 
KROS,  Clinton,  la.,  operating  on 
1340  kc.  with  250  watts  power, 
held  its  formal  opening  Jan.  3  and 
4.  Owned  by  the  Clinton  Broad- 

casting Corp.,  the  station  officers 
are  Peter  Matzen,  president,  Wil- 

liam T.  Oakes,  vice-president,  and 
Marvin  J.  Jacobsen,  secretary  and 
treasurer.  Morgan  Sexton,  for- 

merly of  woe,  Davenport,  and 
WHBF,  Rock  Island,  is  general 
manager. 

The  new  KROS  lobby 

The  rest  of  the  staff  consists  of 
Jack  Hubbard,  program  manager, 
formerly  of  KFBB,  Great  Falls, 
Mont.  Gilbert  Andrew  is  chief  en- 

gineer, with  Dale  King  as  assist- 
ant. Other  engineers  are  Bob 

Johnson,  formerly  of  WKBB,  ^ 
Dubuque,  and  John  Hausler  of 
KWNO,  Winona,  Minn.  Announ- cers are  Bob  Irwin,  of  KFNF, 
North  Platte,  Neb.,  Blake  Lanum, 
Garrett  Jensen  and  Bob  Fulton. 
Continuity  writers  are  Darlene 
Gordon  and  Mrs.  Mildred  Leahy 
while  Lucille  DeLeers  is  book- 

keeper and  traffic  manager.  Doris 
Grey  is  cashier.  The  sales  staff 
consists  of  Vern  Carstensen,  Walter 
Teich,  Bob  Wickstrom,  and  Herb 
Heuer.  Ethel  Henry  Murphy  is 
news  editor. 

The  station  operates  full  time 
from  6  a.  m.  to  midnight  daily 
and  from  8  a.m.  to  midnight  Sun- 

days. It  is  a  member  of  BMI, 
ASCAP  and  SESAC  and  sub- 

scribes to  the  UP. 

Gleason  Joins  CBS 
RALPH  J.  GLEASON,  formerly  of 
the  news  staff  of  Printers'  Ink,  has been  appointed  CBS  trade  news  editor, 
succeeding  Robert  S.  Gei-dy,  who  has 
joined  OCX  [BROADCASTmo,  Dec.  22]. 

Ask  us  about  the  recent 

impartial  survey  of  wire 

services  by  an  important  ra- 

dio station  showing  "INS 

leading  by  wide  margin". INTERNATIONAL  NEWS  SERVICE 
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PROGRAMS 

ROUNTABLE  conference 
 at 

which  the  actual  lead  stor- 
ies and  editorials  to  be  used 

throughout  the  week  in 
newspapers  of  the  Moreau  Publi- 

cations chain  of  Northern  New 
Jersey,  is  presented  on  a  new  se- 

ries of  25-minute  programs  which 
started  Jan.  4  on  WPAT,  Pater- 
son,  N.  J.  Titled  The  Fourth  Estate, 
program  features  managing  editors 
of  the  five  newspapers  in  an  unre- 

hearsed meeting. 

Colorado  Reports 
IN  THE  INTEREST  of  National 
Defense,  KLZ,  Denver,  has  started 
a  new  series.  The  State  Reports. 
Series,  opened  by  Gov.  Ralph  L. 
Carr,  is  under  auspices  of  the  Com- 

mittee on  Public  Relations  of  State 
Departments  and  is  designed  to 
give  citizens  of  Colorado  an  up- 
to-the-minute  picture  of  what  the 
various  departments  of  State  gov- 

ernment are  doing  in  relation  to 
the  national  defense  program. *  *  ❖ 

News  Analyses 
NEW  SERIES  of  roundtable  dis- 

cussions. Views  on  the  News,  is 
heard  Sundays  at  2  p.m.  on  WLW, 
Cincinnati.  Featuring  WLWs  staff 
of  international  news  analysts,  the 
half-hour  program  includes  com- 

mentaries by  Peter  Grant,  leading 
the  discussions;  Gregor  Ziemer, 
Carroll  D.  Alcott,  William  H.  Hess- 
ler,  H.  R.  Gross.  Guest  news  au- 

thorities are  scheduled  to  appear. *  *  * 
Quotes  From  Quills 

QUOTING  editorials  from  50  lead- 
ing Georgia  newspapers,  WSB,  At- 

lanta, now  presents  weekly  Quotes 
From  Georgia  Quills.  The  station 
points  out  that  listeners  now  can 
get  a  clear,  concise  summary  of  the 
state's  editorial  opinion  at  one  sit- 

ting. Program  consists  of  short 
summaries  of  leading  editorials  on 
current  topics. *  *  * 

Psychic  Tale 
DRAMATIZATIONS  of  tales  deal- 

ing with  the  unseen  world,  involv- 
ing psychic  phenomena,  started 

last  week  on  WHN,  New  York. 
Under  the  direction  of  E.  W. 
Waldron,  series  is  titled  Immortal 
Horizons,  with  a  new  play  presented 
each  week  by  the  Sapphire  Players 
headed  by  Janet  Bayly. *  *  * 

Patrolman's  Activity 
ACTIVITIES  of  patrolmen  sta- 

tioned at  Dayton,  as  well  as  timely 
warnings  on  highway  conditions 
and  how  to  avoid  accidents,  are 
highlighted  on  a  special  program 
on  WHIO,  Dayton,  on  Friday,  3:45- 
4  p.m.  Corporal  Urton  of  the  Ohio 
State  Highway  Patrol  gives  the 
commentary. 

Poetry  Series 
MODERN  POETRY,  chiefly  that 
by  contemporary  Americans,  will 
be  stressed  on  Out  of  the  Ivory 
Tower,  a  new  weekly  series  to  start 
Jan.  8  on  WQXR,  New  York.  Each 
program  will  be  opened  by  an  in- 

terview with  the  poet  whose  works 
are  featured.  Following  the  inter- 

view, the  poet  will  read  selected 
poems  of  his  own,  choosing  those 
which  are  suitable  for  the  ear 
rather  than  the  eye,  chiefly  dra- 

matic and  lyrics.  Eve  Merriam, 
poet  and  writer,  conducts  the  series. *  *  * 

Defense  Help 

NEW  SERIES  of  defense  pro- 
grams, Help  Wanted,  was  started 

on  a  three-a-week  schedule  as  a 
public  service  feature  by  WFIL, 
Philadelphia.  Written  by  Don  Mar- 

tin, of  the  WFIL  staff,  the  pro- 
gram includes  requests  for  men  and 

women  to  fill  jobs  in  all  categories 
of  the  war  effort.  Industrial  em- 

ployment and  volunteer  civilian 
defense  jobs  will  also  be  filed  in 
addition  to  the  recruiting  announce- 

ments of  the  armed  services. 
*  -Y-  * 

More  Good-Will 
TO  PROMOTE  further  neighborly 
relations  in  the  Americas,  NBC's international  division  on  Jan.  4 
will  start  a  series  of  programs  to 
give  Latin  American  artists  visit- 

ing this  country  an  opportunity  to 
broadcast  their  talents  on  WRCA 
and  WNBI.  On  Dec.  30,  the  division 
started  a  Spanish  Amateur  Hour 
on  the  shortwave  station  WRCA, 
featuring  members  of  the  audi- 

ence acting,  singing  and  working 
out  charades. 

Citizenship  Problems 
ADVICE  on  citizenship  problems 
confronting  New  York's  foreign- 
born  population  is  given  on  Are 
You  a  Citizen,  on  WWRL  in  co- 

operation with  the  Department  of 
Justice.  Listeners  having  citizen- 

ship problems  are  invited  to  write 
the  station  for  advice  and  answers 
are  presented  by  the  Justice  De- 

partment which  clears  all  scripts 
and  questions  before  airing. 

What  People  Do 
DEVOTED  to  the  human  back- 

ground of  the  news,  particularly 
"stories  of  the  little  people  here 
and  abroad,  and  what  they  do  and 
feel  as  they  take  part  in  making 
history",  is  a  unique  type  of  news 
commentary  which  started  recently 
on  WQXR,  New  York.  Program  is 
conducted  by  Roy  de  Groot,  young 
British  commentator  on  the  March 
of  Time  staff. 

IN  PHILADEIPH/A  \ 

SELL  THR0U6, 

0t
^ 

UP's  10  Biggest 

TEN  biggest  news  stories  of  1941, 
selected  annually  through  a  poll  of 
editorial  directors  of  United  Press, 
will  be  available  for  the  first  time 
to  radio  via  quarter-hour  tran- 

scriptions supplied  without  cost  to 
UP  subscribers,  now  numbering 
more  than  370  stations.  The  series 
is  one  of  a  group  made  up  by  UP 
to  give  radio  audiences  a  look 
inside  the  methods  involved  in  gath- 

ering and  distributing  news. 
A  second  program,  also  available 

to  UP  subscribers,  tells  the  story 
of  what  wartime  disruption  of  com- 

munications means  to  a  news-gath- 
ering organization,  and  the  part 

currently  being  played  by  UP's radio  listening  post. 

Joint  Denver  Program 

ALL  STATIONS  in  Denver  par- 
ticipated in  an  hour-long  program 

Dec.  20  titled  Hi,  Soldier.  Stations 
which  donated  talent  for  the  pro- 

gram were  KFEL,  KLZ,  KOA, 
KVOD,  and  KMYR.  Purpose  was 
to  greet  soldiers  gathered  at  the 
City  Auditorium  and  to  induce  the 
public  to  invite  men  in  service  to 
Christmas  dinner.  Each  station 
broadcast  from  its  own  studios. 

WINN  Staff  Changes 
G.  F.  BAUER,  local  sales  manager  of 
WINN,  Louisville,  has  been  placed 
in  charge  of  all  local  and  national 
sales  by  D.  E.  (Plug)  Kendrick, 
WINN  president.  Clair  J.  Stone,  of 
WHBL,  Sheboygan,  Wis.,  has  been 
named  production  manager. 

When  you  buy 

yoii  get... 

A  COMPLETE,  PRACTICAL 

MERCHANPlSmG  SERVICE 

/    RETAIL  STORE  DISPLAY 

Permanent  stands  in  1 30  retail  outlets  for  use  of  WCAE 

advertisers.  Exclusive  display — minimum  of  2  weeks. 

PERSONAL  CALLS  ON  DEALERS 

Anything  from  a  one-day  survey  to  a  full  week  of  in- 
tensive  merchandising  among  retailers  and  wholesalers. 

STEADY  NEWSPAPER  PROMOTION 

3°  ̂"'-^  advertisement,  or  larger,  daily  and  Sunday 

promoting  WCAE  programs  and  sponsors. 

Out  of  these  and  many  other  special  services  available  {22  in  all)  0 

fulUfledged  merchandising  program  can  he  arranged  and  executed. 

The  KATZ  A  gency    *    National  Representatives 
New  York    Chicago    Detroit   Atlanta     Kansas  City     San  Francisco  Dallas 

VWp  A  C    PITTSBURGH,  PA. 
"  ̂   ̂         5000  Watts  .  1250  K.  C 

MUTUAL      BROADCASTING  SYSTEM 
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Standards  Bureau  Adds 

New  Carrier  Frequency 
WITH  temporary  equipment  still 
in  use  while  a  new  transmitter  is 
being  built,  the  standard  frequency 
service  of  WWV,  Washington,  ad- 

junct of  the  National  Bureau  of 
Standards,  has  been  extended  to 
include  a  new  carrier  frequency  of 
15  mc.  Broadcast  is  continuous  on 
1  kw.  and  carries  the  standard 
musical  pitch  and  other  features 
with  frequencies  ranging  from  5 
to  15  mc. 
Announcement  periods  of  WWV 

are  synchronized  with  the  basic 
time  service  of  the  U.  S.  Naval 
Observatory,  it  was  stated  in  a  re- 

lease from  NBS  which  gave  the 
carrier  frequencies  for  winter  and 
summer  day  and  night  service. 

Service  from  the  temporary 
transmitters  will  continue  for  some 
months  and  will  be  continuous  ex- 

cept for  such  breakdowns  as  may 
possibly  occur  because  of  the  use 
of  temporary  equipment.  As  rapidly 
as  possible,  the  bureau  stated,  it  is 
establishing  a  new  station  to  pro- 

vide more  fully  than  in  the  past 
standard  frequencies  reliably  re- 

ceivable at  all  times  throughout  the 
country  and  adjacent  areas. 

FM  SET  FOR  AUTO 

REL  Develops  Special  Outfit 
 For  Walter  Damm  

BELIEVED  to  be  the  first  of  its 
kind,  Radio  Engineering  Labora- 

tories has  built  a  pleasure-car  FM 
receiver  installed  in  the  car  of 
Walter  J.  Damm,  general  manager 
of  radio  for  the  Milwaukee  Journal, 
operating  WTMJ  and  W55M,  FM 
adjunct. Similar  to  the  conventional  car 
radio  outwardly,  the  FM  set  con- 

sists of  the  receiver  proper,  speak- 
er, antenna  and  control  unit.  The 

antenna  is  a  full  quarter-wave  of 
the  telescopic  type,  fed  to  the  set 
by  a  coaxial  cable.  The  receiver  is 
fixed  to  the  W55M  frequency  by 
crystal  control,  and  the  control  unit 
contains  a  signal  strength  indica- 

tor calibrated  in  microvolts  per 
meter  and  a  sensitivity  control. 

The  main  unit  of  the  receiver 
is  installed  in  the  luggage  compart- 

ment of  the  car,  with  the  speaker 
behind  the  rear  seat.  The  control 
unit  is  within  easy  reach  of  the 
driver.  Custom-built  for  Mr.  Damm, 
REL  later  may  put  the  set  into 
general  production,  it  was  indi- cated. 

Concord,  N.  C,  Grant 

WAYNE  M.  NELSON,  onetime 
chief  owner  and  general  manager 
of  WMFR,  High  Point,  N.  C, 
which  he  sold  last  year  to  its  pres- 

ent owners  [Broadcasting,  May  1, 
1940],  has  been  authorized  by  the 
FCC  to  construct  a  new  1,000-watt 
daytime  station  in  Concord,  N.  C, 
on  1410  kc.  Grant  is  the  sixth  of 
the  year  to  North  Carolina — five  of 
which  have  the  status  of  regional 
stations.  The  previously-authorized 
new  regionals  are  WAYS,  Char- 

lotte; WBBB,  Burlington;  WGBG, 
Greensboro;  and  the  recently- 
granted  station  in  Washington. 
The  sixth  new  Carolina  station, 
WHIT,  New  Bern,  is  a  local.  Con- 

cord, with  a  population  of  ap- 
proximately 12,000  is  19  miles 

northeast  of  Charlotte. 

Video  Package  Show 
FIRST  television  package  show  to  be 
produced  by  Telecast  Productions, 
New  York,  was  purchased  by  NBC  and 
presented  recently  for  W/NBT,  the 
network's  video  station  in  New  York. 
Titled  Maiihatian  Hafari,  the  pr<iKram 
featured  Harry  Ilcrshticld.  Kulii'  (iold- 
berg,  Russell  I'atterson  and  (_)tto  Sog- 
low,  and  four  girls,  described  by  My- 

ron Zobel.  TP  president,  as  the  "most 
telegenic  girls  in  New  York." 

Will  Add  Stations 

WHEN  Ainericci's  Toivn  Meeting  of the  Air  shifted  back  to  its  former  time 
on  NBC-Blue  of  9-10  p.m.  Jan.  1,  a 
total  of  10  Bine  stations  were  added 
to  the  present  network  of  110  stations. 
New  stations  to  carry  the  Thursday 
night  forum  program  will  be  WOOL 
WSAI  WING  WIZE  WKBO  WGKV 
WBLK  WRDO  WLBZ  WHIS  WLEU 
KANS  WDAY  KFYR  WSFA  KRIS 
KRGV  WJAC  and  WFBG. 
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SOUND-PROOF  room  houses  this 
GE  3,000-watt  transmitter  in  the 
studios  of  W47NY,  atop  the  third 
highest  building  in  the  world,  the 
Cities  Service  Bldg.,  70  Pine  St., 
New  York.  W47NY,  owned  by  the 
Muzak  Corp.,  is  New  York's  newest FM  station  and  represents  a  test  of 
the  FCC  service-for-fee  idea,  which 
is  an  adaptation  of  the  basic  Muzak 
operation  of  supplying  continuous 
musical  programs  uninterrupted  by 
speech  to  restaurants,  hotels,  etc., 
by  wire  on  a  fee  basis. 

New  Cathode  Tube 

A  NEW  cathode-ray  oscillograph,  de- 
signed for  lecture-room  demonstrations 

and  for  more  critical  laboratory  stud- 
ies, has  l)een  announced  l)y  Allen  B. 

I)u  Mont  Labs.  Known  as  Type  233, 
this  instrument  utilizes  the  l)u  Mont 
20-ineh  diameter  intensifier-type  ca- 

thode-ray tube  with  medium-presist- 
ence  green  screen,  amplifiers  for  signal 
defieetion  along  both  X  and  Y-axes 
and  for  Z-axis  or  intensity-modulation 
signals,  a  linear-time-l)ase  generator 
and  associated  power  and  control  cir- 
cuits. 

WORLD'S 

Jacksonville,  York 

Given  New  Outlets 

Florida  Regional  Fulltime ; 

Day  Pennsylvania  Station 
A  NEW  FULLTIME  regional  out- 

let in  Jacksonville,  Fla.,  and  a 
1,000-watt  daytime  station  in  York, 
Pa.,  were  authorized  by  the  FCC 
last  Tuesday  in  a  continuation  of 
its  policy  of  granting  facilities 
where  service  is  regarded  as  neces- 

sary. 

The  new  Jacksonville  station,  to 
operate  on  1270  kc.  with  5,000 
watts  fulltime  and  a  directional 

at  night,  is  licensed  to  the  Jack- sonville Broadcasting  Corp. 

Holders  of  Stock 

Stockholders  are  James  R.  Stock- 
ton, president  of  Telfair  Stockton 

&  Co.,  real  estate  and  mortgage 
company,  president,  with  28%; 
Ernest  D.  Black,  of  Macon,  part 
owner  of  Central  Cotton  Oil  Co., 
first  vice-president,  with  27% ;  E. 
G.  McKenzie,  of  Macon,  also  part 
owner  of  Central  Cotton  Oil  Co., 
second  vice-president,  with  28%, 
and  Robert  R.  Feagin,  of  Macon, 
manager  of  WBML,  that  city,  sec- 

retary and  treasurer. 
The  York  station  will  operate 

on  900  kc.  with  1,000  watts  daytime 
only.  It  is  licensed  to  the  Susque- 

hanna Broadcasting  Co.,  of  which 
Louis  J.  Appell,  president  and 
treasurer  of  the  Pafitzgraff  Pottery 
Co.,  of  York,  is  100%  owner.  Mr. 
Appell  also  is  identified  with  the 
York  Poster  Advertising  Co-  and 
is  vice-president  and  director  of 
the  York  National  Bank  &  Trust 
Co.  His  wife,  Helen  B.  Appell,  is 
listed  as  vice-president,  and  Philip 
H.  Kable  as  secretary. 

FCC  Suspends  Operator  Order 
IN  CONSIDERATION  of  the  neces- sity for  creating  an  additional  supply 
of  experienced  radio  oi)erators  during 
the  national  emergency,  tlie  FCC 
Dec.  16,  adopted  Order  83-A  which 
suspends  for  a  further  period  of  six 
months,  beginning  .Jan.  9,  1942,  the 
provisions  of  Section  13.61(c)  (3)  and 
(d)(2)  of  the  rules  governing  com- mercial radio  operators  which  required 

that  such  operators  possess  six  months' previous  ship  service  to  be  eligible  for 
employment  as  a  single  radio  operator on  a  cargo  ship. 

EARLE  FERRIS  Co.,  New  York,  has 
been  incororated  and  chartered  to  con- 
duet  a  general  publicity  agency  out- side of  the  radio  field,  already  covered 
by  Mr.  Ferris  with  his  Radio  Feature 
Service  Inc. 

RADIO  EIVGIIVEERIIVG  LABS.,  IN
C. 

Long   Island  City,N.Y. 

CRYSTALS  by 

The  Hipowor  Crystal  Company,  one  of 
America's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  if.  Write  today  for  full information. 

HIPOWER  CRYSTAL  CO. 
Sales  Division — 205  W.  Wacker  Drivt,.  Chicago 
Fictory — 2035  Charltston  Street,  Chicaoo,  III. 
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Text  of  NBC-CBS  Complaints 
{Continued  fr-om  Page  18) 

states  of  the  United  States,  the  Dis- 
trict of  Columbia  and  within  the 

Northern  District  of  Illinois.  I<]astern 
Division  ;  that  each  station  is  an  in- 
strunientalit.v  through  which  energ.v. 
ideas  and  entertainment  are  transmit- 

ted across  state  or  national  boundaries 
to  radio  listeners  in  the  United  States, 
the  District  of  Columbia,  and  foreign 
countries  ; 

Disc  Production 

6.  Elecfrical  Transcriptions. 
20.  That  more  than  50%  of  the 

electrical  transcriptious  produced  in 
the  I'nited  States  for  the  exclusive  use of  radio  broadcasting  is  produced  or 
manufactured  in  the  States  of  Xew 
York  and  California  and  shipped  to 
radio  broadcasting  stations  located 
throughout  the  United  States,  the  Dis- trict of  Columbia  and  within  the 
Xorthern  District  of  Illinois.  Eastern 
Division  ;  that  a  substantial  portion  of 
the  time  devoted  to  radio  broadcasting 
by  tlie  radio  broadcasting  stations  is 
consumed  by  the  broadcasting  of  in- 

telligence, entertainment  and  informa- 
tion recorded  upon  electrical  transcrip- 

tions ; 
c.  Talent. 
21.  That  a  substantial  portion  of 

radio  stations'  time  on  the  air.  includ- 
ing that  of  networks,  is  devoted  to  the 

broadcasting  of  performances  by  arti.s- 
tic  talent,  including  musicians,  virtuosi, 
speakers,  comedians,  announcers,  news 
commentators  and  actors ;  that  the  ra- 

dio broadcasting  of  talent  by  radio 
broadcasting  stations  and  network  sys- 

tems is  effected  through  perfoi-mances 
at  the  studios  of  particular  broadcast- 

ing stations  or  at  places  in  close 
proximity  thereto  and  transmitted 
across  state  or  national  boundaries 
through  the  medium  of  radio  signals 
and  telephone  wires  for  rebroadcasting 
purposes ; 

22.  That  the  creation  of  a  public 
demand  for  the  services  of  any  indi- 

vidual possessing  any  form  of  talent 
requires  some  medium  of  public  ex- 

pression ;  that  radio  broadcasting  is 
one  of  the  principal  mediums  through 
which  talent  is  brought  to  the  atten- 

tion of  the  public  and  a  demand  for 
such  talent  created  thereby  ; 

Restraints  Alleged 
The  Comhination  and  Conspiracy. 
23.  That  the  defendants  named  here- 
in together  with  affiliated  broadcasting 

stations,  each  well  knowing  the  mat- 
ters and  things  hereinbefore  iilleged. 

for  many  years  preceding  the  filing  of 
this  complaint  and  continuing  to  the 
date  of  the  filing  hereof,  have  been  en- 

gaged in  the  United  States,  and  within 
the  Xorthern  District  of  Illinois.  East- 

ern Division,  in  a  wrongful  and  unlaw- 
ful combination  and  conspiracy  in  re- 

straint of  the  aforesaid  interstate  com- 
merce and  in  a  wrongful  and  unlaw- 

ful e()ml)ination  and  conspiracy  to  at- 
tempt to  monoi)olize  the  aforesaid  in- 

terstate commerce  in  radio  broadcast- 
ing, electrical  transcriptions  and  talent, 

in  violation  of  Sections  1  and  2  of  the 
Act  of  Congress  of  .Inly  2,  1890,  en- 

titled "An  Act  to  Protect  Trade  and 
Commerce  Against  Unlawful  Re- 

straints and  Monopolies"  (15  U.S.C.A. 1  and  2),  and  have  conspired  to  do  all 
acts  and  things  and  to  use  all  means 
necessary  and  appropriate  to  make 
said  restraints  and  attempts  to  mo- 

nopolize effective,  including  the  means, 
acts  and  things  hereinafter  more  \yav- 
ticularly  alleged  ; 

24.  That  one  of  the  purposes  of  the 
conspirac.v  was  to  procure.  mc>noii(di/.e 
and  keep  within  the  control  of  the  de- 

fendants herein,  to  the  greatest  extent 
possible  and  to  the  exclusion  of  other 
persons  and  corporations,  the  business 
of  conducting  national  radio  network 
operations  and  to  sujijiress  competi- 

tion in  all  i)hases  of  such  operations, 
including  competition  in  securing  na- 

tional radio  advertisers  ;  that  as  a  part 
of  said  coml)ination  and  conspiracy  the 
defendants  have  ai'ranged  and  agreed 

among  themselves  to  do  and  have  done 
the  following  things  : 

(a)  To  require  radio  stations  affili- ated with  Xf?C  to  execute  affiliation 
contracts  containing  clauses  which  by 
their  terms  have  forbidden  said  broad- 

casting stations  from  accepting  any 
programs  from  any  other  national  net- 

work (a  copy  of  such  contract  clause 
is  attached  hereto  as  "Exhibit  B"  and made  a  part  hereof)  ; 

(b)  To  refuse  to  furnish  NBC  net- 
work programs  to  radio  stations  not 

regularly  affiliated  with  XBC,  even 
though  the  regularly  affiliated  station 
covering  substantially  the  same  area 
is  not  broadcasting  such  programs, 
thereby  preventing  many  radio  listen- 

ers from  hearing  and  enjoying  XBC 
network  programs  that  would  other- wise be  available  ; 

Option  Clauses 
(c)  To  require  radio  stations  affili- ated with  XBC  to  execute  affiliation 

contracts  containing  .so-called  option 
time  clauses.  These  clauses  usually 
provide  that  upon  28  days'  notice  the network  ma.v  exercise  the  option  to 
use  part  of  specified  hours  of  the  affili- 

ated stations'  time  on  the  air  as  the 
network  may  desire.  The  specified 
hours  optioned  by  XBC  usually  in- 

clude substantially  all  of  the  more  de- 
sirable broadcasting  time  of  the  affili- 

ated stations.  A  typical  option  time 
clause  is  attached  hereto  marked  "Ex- hibit C,  and  made  a  part  hereof ; 

(d)  To  suppress  comi^etition  among 
radio  networks  in  the  sale  to  adver- 

tisers of  time  on  the  air  by  optioning 
all  of  the  more  desirable  time  of  affili- 

ated stations,  which  options  may  be 
exercised  upon  28  days'  notice.  The 
value  of  a  program  to  a  radio  adver- 

tiser depends  largely  on  its  continua- 
tion for  such  period  of  time  as  to  fa- 

miliarize the  listening  public  with  the 
program,  the  local  station  over  which 
it  is  broadcast,  and  the  time  of  the 
broadcast. 

The  necessary  effect,  therefore,  of 
such  option  time  contracts  has  been  to 
pi-event  any  other  network  from  com- 

peting with  XBC  in  the  furnishing  of 
network  programs,  or  in  arranging 
network  broadcasts  on  behalf  of  net- 

work advertisers  to  such  stations  dur- 
ing the  stations'  more  desirable  time on  the  air  optioned  to  XBC,  even 

though  substantial  portions  of  the  af- 
filiated stations'  time  optioned  to  XBC has  not  been  purchased  by  XBC  for 

the  broadcasting  of  commercial  pro- 
grams ; 

(e)  To  suppress  competition  be- 
tween XI^)C  and  its  affiliated  radio 

stations  in  securing  commercial  radio 
advertisers  through  XBC's  practice  of 
optioning  a  substantial  part  of  its  af- 

filiated stations'  more  desirable  time (Ui  the  air,  thereby  vesting  in  XBC 
rather  than  in  the  affiliated  stations 
the  power  to  make  satisfactor.y  com- mitments with  radio  advertisers  as  to 
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the  desired  portion  of  the  affiliated 
stations'  time  ; 

(f)  To  prevent  affiliated  stations 
from  entering  into  any  commitments 
with  local  radio  sponsors  or  advertis- ers for  the  more  desirable  hours  for 
Ijeriods  longer  than  28  days,  even 
though  XBC  does  not  exercise  its  op- tion to  use  such  time  ; 

(g)  To  suppress  competition  be- 
tween XBC  and  electrical  transeip- 

tion  manufacturers  in  securing  com- 
mercial radio  advertisers  for  stations 

affiliated  with  XBC  through  exercise 
by  XBC  of  its  option  on  the  affiliated 
stations'  time  on  the  air  in  such  man- 

ner as  to  prevent  electrical  transcrip- 
tion manufacturers  or  advertisers  de- 

siring to  use  electrical  transcriptions 
for  broadcasting  purposes  from  secur- 

ing satisfactory  commitments  as  to  de- sired radio  time  and  as  to  geographic 
distribution  directly  with  the  radio 
stations  affiliated  with  XBC  ; 

(h)  To  suppress  competition  with 
other  network  systems  in  securing  net- 
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TEXT  OF  PALEY  STATEMENT 

work  station  outlets  by  requiring  affili- 
ated stations  to  execute  long  term  con- 

tracts. The  FCC  issues  licenses  for 
station  operation  for  periods  not  longer 
than  two  j-ears.  The  affiliation  con- tracts between  NBC  and  its  affiliated 
stations  are  for  periods  of  five  years 
or  more.  The  stations  affiliated  with 
NBC  have  been  forced  to  sign  these 
long  term  contracts  because  of  the 
dominant  position  in  the  broadcasting 
industry  enjoyed  by  NBC,  and  because 
CBS.  its  chief  competitor,  forces  its 
affiliated  stations  to  sign  similar  long 
term  contracts. 

(i)  To  suppress  the  develoijment  of 
existing  and  potential  radio  network 
systems  by  entering  into  the  aforesaid 
"tying"  affiliation  contracts  with  sta- tions located  in  substantially  all  of  the 
more  lucrative  marketing  areas  where 
the  number  of  radio  broadcasting  sta- 

tions available  for  network  systems  is 
limited,  well  knowing  that  their  major 
competitor,  CBS,  is  pursuing  a  similar 
policy ; 

(j)  To  acquire  complete  ownership 
and  control  of  radio  stations  located  in 
certain  cities  and  towns  in  which  the 
number  of  broadcasting  stations  having 
comparable  radio  facilities  is  insuffici- 

ent to  permit  other  national  network 
operations  to  use  exclusively  the  fa- cilities of  one  of  such  stations  ; 

Price  Fixing 
(k)  To  fix  the  price  to  be  charged 

radio  advertisers  and  advertising  agen- 
cies for  the  sale  of  their  affiliated  sta- 

tions' time  on  the  air ; 
(1)  To  make  station  outlets  un- 

available to  other  networks  and  to  sup- 
press the  development  of  additional 

national  network  systems  by  operating 
two  of  the  four  existing  national  net- 

work systems,  thereby  monopolizing 
many  of  the  limited  number  of  radio 
stations  available  for  network  systems  ; 

(m)  To  operate  two  of  the  four  ex- 
isting national  network  systems  in  a 

noncompetitive  manner  under  the  joint 
ownership,  control  and  management  of 
defendants  ; 

(n)  To  refuse  to  designate  in  the 
contracts  of  affiliation  with  radio  sta- 

tions whether  said  stations  will  be  af- 
filiated with  the  "Red"  or  the  "Blue" networks  of  NBC ;  to  discriminate 

against  the  operations  of  the  "Blue" and  the  stations  receiving  programs 
therefrom  by  routing  to  the  greatest 
extent  possible  all  commercial  pro- 

grams over  the  facilities  of  the  NBC 
"Red",  thereby  making  the  operations 
of  the  "Red"  and  an  affiliation  there- 

with far  more  lucrative  than  the  opera- 
tions of  the  "Blue"  and  an  affiliation 

therewith,  and  vesting  in  the  defend- 
ants the  power  to  shift  a  station  from 

the  far  more  remunerative  "Red  to  the 
far  less  remunerative  "Blue"  or  vice 
versa  at  any  time,  regardless  of  the 
station's  wishes ; 

(o)  To  use  the  power  to  shift  an 
affiliated  station  from  the  far  more 
remunerative  "Red'  to  the  less  re- 

munerative "Blue"  as  a  threat  against 
affiliated  stations  not  operating  ac- 

cording to  the  wishes  of  the  de- fendants ; 

WILLIAM  S.  PALEY,  CBS  presi- 
dent, made  the  following  statement 

relative  to  action  instituted  in  Chi- 
cago against  the  network  under  the 

anti-trust  laws: 
The  Chicago  proceeding,  which 

is  a  civil  action  under  the  anti- 
trust laws,  is  evidently  an  out- 

growth of  the  persistent  attempt  by 
the  FCC  to  tear  apart  the  present 
system  of  network  broadcasting 
in  favor  of  its  own  impractical 
theories. 

The  Commission  has  issued  a 
series  of  new  regulations  which  it 
describes  as  the  promotion  of  com- 

petition and  which  we  describe  as 
the  promotion  of  chaos.  We  argue 
that  this  chaos  will  be  at  our  ex- 

pense and  more  importantly,  at  the 
expense  of  the  listening  public  and 
that  freedom  of  the  air  will  be 
destroyed  if  the  Commission  is  able 
to  seize  powers  which  will  make  all 
broadcasters  completely  subservi- ent to  it. 

Monopoly  Denied 

CBS  has  challenged  the  Commis- 
sion's right  to  make  such  regula- 
tions, and  the  regulations  them- 
selves, before  a  statutory  Federal 

court  in  New  York  and  this  case 
is  to  be  argued  on  Jan.  12.  And 

(p)  To  suppress  competition  be- tween defendants  and  the  other  two 
national  networks  in  the  sale  of  time 
to  radio  advertisers  and  advertising 
agencies  through  the  operation  of  two 
network  systems  by  so  manipulating 
the  two  networks  as :  To  allow  dis- 

counts to  advertisers  based  upon  the 
amount  of  business  such  advertisers 
do  over  both  networks  of  NBC,  thereby 
giving  the  "Blue",  for  example,  a 
marked  advantage  over  the  other  net- 

works in  securing  the  business  of  a 
national  advertiser  who  is  already 
sponsoring  a  program  over  the  facili- 

ties of  the  "Red"  ;  to  allow  NBC  to 
arrange  certain  of  its  most  attractive 
facilities  into  one  combination  in  the 
event  an  advertiser  cannot  otherwise 
be  satisfied ;  and  to  allow  NBC  an  ad- 

vantage over  other  networks  in  terms 
of  programming  since  NBC  has  a- 
proximately  twice  as  many  hours  at 
its  disposal  as  either  of  the  other  two networks ; 

Tying  Up  Stations 

(q)  To  utilize  the  "Blue"  to  fore- 
stall competition  between  the  "Red" and  other  networks  in  securing  net- 
work outlets  by  tying  up  two  of  the 

best  radio  stations  in  lucrative  mar- 
kets through  the  ownership  of  stations, 

or  through  long  term  contracts  con- 

now,  in  the  Chicago  action,  the 
Department  of  Justice  apparently 

has  adopted  the  Commission's  phil- 
osophy in  toto. 

We  regard  it  as  unfortunate  that 
the  networks  should  thus  be  ha- 

rassed in  wartime  when  their  whole 
energies  should  be  bent  to  further- 

ing the  national  effort.  However, 
we  believe  that  in  any  court  we 
can  show  that  we  are  not  monopo- lists. 

We  believe,  further,  that  we  can 
prove  that  the  present  arrange- ments betwen  us  and  our  affiliated 
stations  are  lawful  and  are  essen- 

tial to  the  kind  of  practical  net- 
work operation  which  enables  CBS 

to  function  as  a  responsible  organ- 
ization with  a  long-range  interest 

in  building  both  audience  and  pub- 
lic goodwill. 

We  believe  we  can  show  that  the 
Commission's  theoretical  system, 
on  the  contrary,  will  make  good 
network  broadcasting  impractical, 
and  will  compel  the  introduction  of 
wholly  commercial  and  opportunis- 

tic program  standards.  The  inevi- 
table result  will  be  that  programs 

themselves  must  deteriorate  and 
the  non-profit  sustaining  programs 
particularly  will  be  imperiled. 

taining  exclusive  and  optioned  time 
provisions ; 

(r)  To  refuse  to  allow  electrical 
transcription  manufacturers  to  connect 
with  radio  studios  for  recording  pur- 

poses other  than  the  studios  of  the  sta- 
tion originating  the  network  program 

even  though  the  advertiser  in  whose 
behalf  the  program  is  being  broadcast 
desires  and  has  contracted  for  the 
services  of  the  electrical  transcription manufacturers ; 

Management  Contracts 

(s)  To  enter  into  management  con- 
tracts, either  directl,y  or  through  affili- 

ated companies,  with  many  artists,  in- 
cluding a  substantial  number  of  the 

best  known  and  most  popular  broad- 
casting artists  in  the  United  States. 

Such  contracts  usually  provide  that 
the  managing  company  shall  have  the 
exclusive  right  to  determine  the  use  to 
be  made  of  the  services  of  such  artists, 
and  that  the  managing  company  shall 
receive  a  specified  percentage  of  the 
revenue  paid  for  the  artists'  services from  any  and  all  sources,  including 
services  not  related  to  radio  broadcast- 

ing. The  artists  have  submitted  to  the 
terms  of  such  management  contracts 
and  have  refused  to  contract  with  so- 
called  independent  concert  or  artist 
management  agencies  because  of  de- 

fendants' power  to  popularize  talent 
through  performances  over  radio  net- works to  a  degree  not  enjoyed  by  any 
other  management  services ; 

Use  of  Talent 

(t)  To  utilize  the  power  of  popu- 
larization of  talent  through  perform- 

ance over  radio  to  the  detriment  of 
talent  not  under  their  control  and  of 
other  talent  management  services, 
through  performance  of  their  exclusive- 

ly managed  and  controlled  talent  over 
the  two  networks  operated  by  de- 

fendants to  the  greatest  extent  pos- 
sible, and  by  insisting  that  the  adver- tisers and  advertising  agencies  using 

time  on  defendants'  networks  likewise 
use  the  services  of  talent  under  con- tract to  defendants ; 

(u)  To  engage  in  the  manufacture 
and  sale  of  electrical  transcriptions  to 
affiliated  stations  over  which  they  have 
acquired  power  to  control  in  competi- 

tion with  others  who  are  similarly  en- 
gaged in  the  manufacture  and  sale  of 

electrical  transcriptions  to  said  sta- tions. 

Effect  of  Conspiracy. 
25.  That  the  defendants  have  adopt- 
ed the  means  and  engaged  in  the  ac- 

tivities aforesaid,  with  the  intent,  pur- 
pose, and  effect  of  unreasonably  and 

unlawfully  suppressing  competition  in 
the  conduct  and  development  of  na- 

tional radio  network  systems,  and  have 
otherwise  unreasonably  restrained  and 
attempted  to  monopolize  interstate 
commerce  in  radio  broadcasting,  elec- trical transcriptions  and  talent ;  that 
their  activities  aforesaid  have  pre- vented unknown  thousands  of  radio 
listeners  from  hearing  and  enjoying 
radio  network  programs  that  other- wise would  have  been  available  and 
have  affected  the  quality  of  radio  net- 

work programs  which  could  be  ex- pected to  flow  from  a  competitive  radio broadcasting  industry ; 

26.  That  there  are  unknown  thou- sands of  individuals   in  the  United 
States    possessing    talent    of  unique 
nature  many  of  whom  would  no  doubt 
rise  to  national  prominence  if  given  1 
an  equal  opportunity  for  populariza- tion over  the  radio  ;  that  the  number 
and  importance  of  talent  management  | 
services  existing  in  the  United  States  ; 
are  gradually  diminishing  because  of 
the  competitive  advantages  in  the  tal-  j 
out  management  field  enjoyed  by  de-  I 
fendants  through  the  joint  operation  I 

of  talent  management  services  and  ra-  '• ilio  network  systems ; 

Restraint  Cited 
27.  That  the  radio  stations  affiliated 

with  defendants  in  the  operation  of  i 
national  networks  have  substantial  in- 

vestments of  money,  credits  and  prop- 
erty in  their  businesses  and  said  in- vestments and  businesses  would  be 

greatly  reduced  in  value  or  destroyed 
if  defendants,  because  of  their  domi- nant position  in  the  industry,  refused 
to  allow  such  stations  to  continue  a 
network  affiliation  ; 

28.  That  the  ownership  by  defend- 
ants of  an  electrical  transcription  com- 

pany constitutes  in  itself  an  unrea- sonable restraint  of  trade  insofar  as 
their  affiliates  are  concerned  because 
defendants  control  a  substantial  por- 

tion of  the  limited  radio  facilities  of 
the  nation,  and  effectively  control  sub- 

stantially all  the  operations  of  their 
affiliated  stations. 

Power  of  Defendants 
29.  That  the  power  of  defendants, 

the  competitive  advantages  enjoyed  by 
them,  the  unreasonable  restraints  of 
interstate  commerce  inherent  in  the 
ownershiiJ  and  operation  of  two  na- tional network  systems  and  of  radio 
stations  located  in  cities  and  towns  in 
which  there  are  less  than  four  radio 
stations  with  comparable  facOities,  the 
ownership  of  an  electrical  transcrip- 

tion company,  and  the  ownership  of  a 
talent  management  service,  are  such 
that  they  are  subject  to  abuses  which 
can  be  corrected  only  by  a  severance 
of  these  ownerships  and  controls. 

Prayer. Wherefore,  the  complainant  prays : 
1.  That  summons  issue  to  each  of 
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the  defendants,  commanding  said  de- 
fendants to  appear  herein  and  to  an- 

swer the  allegations  contained  in  this 
complaint  and  to  abide  by  and  per- form such  orders  and  decrees  as  the 
court  may  malie  in  the  premises ; 

2.  That  upon  final  hearing  of  this 
cause,  the  court  order,  adjudge  and 
decree  that  the  conspiracy  and  wrongs 
herein  described  exist  and  constitute 
an  unreasonable  restraint  of  trade  and 
commerce  among  the  various  states  and 
the  District  of  Columbia  ; 

3.  That  the  defendants  be  required 
to  elect  which  of  the  two  national  net- 

works, the  "Red"  or  the  "Blue",  they desire  to  continue  to  operate,  and  that 
a  receiver  be  appointed  to  i-eceive 
forthwith  any  stock  and  share  capital 
owned  by  RCA,  NBC,  any  subsidiary 
company  or  any  officers  thereof,  which 
represents  the  ownership  of  the  net- work which  defendants  elect  not  to 
operate,  including  any  stock  of  defend- 

ants representing  the  ownership  of  ra- 
dio stations  located  in  cities  and  towns 

in  which  there  are  less  than  four  radio 
stations  with  comparable  facilities,  in- 

cluding electrical  transcription  and 
talent  management  operations,  and 
that  defendants  be  thereupon  ordered 
forthwith  to  transfer  the  aforesaid 
stock  and  share  capital  to  the  afore- 

said receiver ;  that  the  aforesaid  re- 
ceiver upon  Teceiving  the  aforesaid 

stock  and  share  capital  offer  such  oper- 
ations for  sale  and  sell  the  same,  hold- 

ing the  proceeds  subject  to  the  order 
of  the  court ; 

That  in  the  event  there  is  no  stock 
and  share  capital  of  a  severable  nature 
representing  ownership  of  the  above 
named  operations,  the  court  require 
defendants  to  sever  their  ownership, 
operation  and  control  of  the  above 
named  properties  in  such  manner  and 
form  as  the  court  shall  deem  just  and 
proper ; 

4.  That  the  defendants  and  each  and 
all  of  their  respective  ofiicers,  man- 

agers, agents,  employees,  and  all  per- 
sons acting  or  claiming  to  act  on  be- 

half of  defendants  be  enjoined  and  re- 
strained from  entering  into  any  con- 

tract, agreement,  conspiracy,  or  other- 
wise to  do  the  following  acts  end 

things : 

Effect  on  Affiliates 

(a)  To  exercise  any  right  or  power 
to  prevent  affiliated  radio  stations  from 
accepting  any  program  from  any  other 
network  during  such  stations'  time  on 
the  air  which  is  not  being  used  by  de- 

fendants ; 
(b)  To  refuse  to  furnish  NBC  .net- 

work programs  to  radio  stations  cover- 
ing substantially  the  same  area  as  the 

regularly  affiliated  stations  in  a  non- 
discriminatory manner,  when  the  regu- 

larly affiliated  station  does  not  broad- 
cast such  programs ; 

(c)  To  prevent  or  hinder  the  affili- 
ated stations  from  scheduling  pro- 

grams before  the  defendants  finally 
agree  to  use  the  time  during  which 
such  programs  are  scheduled,  or  from 
requiring  the  station  to  clear  time  al- 

ready scheduled  for  use,  either  through 
the  medium  of  live  talent  or  electrical 
transcriptions,  when  the  defendants 
seek  to  use  the  time ; 

(d)  To  enter  into  or  assert  any  con- 
tract of  affiliation  with  any  radio  sto- 

tion  for  a  period  longer  than  two 
years ; 

(e)  To  prevent  or  hinder  their  affili- 
ated stations  from  fixing  the  price  at 

which  said  stations  shall  respectively 
sell  or  offer  for  sale  time  on  the  air, 
free  from  any  influence  or  pressure 
exerted  by  defendants ; 

(f)  To  refuse  to  allow  electrical 
transcription  manufacturers  reason- able access  to  radio  studios,  including 
the  studios  of  the  stations  not  origi- 

nating the  network  program,  for  re- 
cording purposes  when  desired  by  the 

advertiser  in  whose  behalf  the  program 
is  being  broadcast ; 

5.  That  the  complainant  recover  the 
costs  and  disbursements  of  this  suit ; 

6.  That  the  complainant  shall  have 
such  other  and  further  relief  as  the 
court  shall  deem  just  and  proper. 
NOTE:  Appended  to  the  complaint 

as  exhihits  were  the  affidavit  of  Victor 
0.  Waters,  special  assistant  to  the  At- 

torney General,  who  drafted  the  com- 

TEXT  OF  TRAMMELL  STATEMENT 

COMMENTING  on  the  suit  filed 
Dec.  31  in  the  Federal  court  in  Chi- 

cago by  the  Department  of  Justice 
against  NBC,  Niles  Trammell, 
president,  said: 

As  yet  I  have  seen  no  copy  of 
the  bill  of  complaint  in  the  civil 
suit  filed  today  by  the  Department 
of  Justice  in  Chicago.  My  informa- 

tion is  based  solely  upon  reports  of 
the  suit  furnished  by  the  press. 

Substantially  these  same  matters 
are  already  in  suit  in  a  case 
brought  by  the  NBC  against  the 
FCC  in  the  Federal  court  in  New 
York  which  is  already  set  for 
hearing  during  the  next  two  weeks. 

Federal  Confusion 

Why  another  suit  was  brought 
in  Chicago  on  the  same  matters 
prior  to  the  determination  in  New 
York  of  the  powers  of  the  FCC, 
we  are  at  a  loss  to  understand. 

The  suit  in  Chicago,  I  am  told, 
asks  "liquidation"  of  one  of  the 
two  networks  operated  by  NBC.  It 
is  inexplicable  to  me  why  one 
branch  of  the  Government  should 
seek  to  compel  liquidation  of  one 
of  our  networks  when  another 
branch  of  the  Government  only  re- 

cently suspended  indefinitely  its 
prior  rule  in  that  regard. 

Contrast  the  Justice  Depart- 
ment's action  in  Chicago  with  the 

last  public  statement  on  this  sub- 
ject wherein  the  FCC  said,  "Any 

policy  requiring  the  sale  of  sub- 
stantial properties  should  be  ap- 

plied with  due  regard  for  the  pres- 
ervation of  fair  values,  and  the 

Commission  wishes  to  avoid  the 
semblance  of  pressure  on  NBC  to 
effect  a  forced  sale." The  FCC  also  said: 

"The  Commission  is  desirous  of 
seeing  that  the  network  which  is 
disposed  of  by  NBC  is  transferred 
to  a  responsible  new  owner  as  a  go- 

ing organization  with  its  person- 
nel, talent,  programs  and  stations 

intact  as  far  as  possible.  NBC's  ex- isting affiliation  contracts  and  those 
that  it  may  negotiate  in  the  future 

plaints;  an  exhibit  shoioing  a  sum- 
mary of  metropolitan  districts  in  the 

United  States  having  a  population  in 
excess  of  .50,000  with  three  or  less 
fuUtimc  com  tnerrial  stations  and  show- 

ing the  popiil(i1i<in  and  total  nnmher 
of  fulUime  outlets  in  each;  an  exhibit 
covering  the  typical  exclusive  clause 
in  NBC  contracts,  and  finally  an  ex- 
hihit  showing  a  typical  option  time 
provision  in  NBC  contracts.  Similar 
exhihits  icere  appended  to  the  CBS 
complaint. 

THE  VOICE  OF  MISSISSIPPI 

N.B.C. 
RED 
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LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 

will  be  an  important  factor  in  the 
continued  profitable  and  efficient 
operation  of  its  networks.  There- 

fore, pending  the  disposition  of  one 
of  the  NBC  networks  as  a  unit,  the 
Commission  has  deemed  it  wise  to 

suspend  this  regulation." The  confusion  as  to  the  purpose 
of  this  new  Chicago  suit  is  height- 

ened by  the  fact  that  since  the 
declaration  of  war  other  high  au- thorities of  the  Government  have 
expressed  to  us  their  wish  that 
nothing  be  done  to  disturb  the  pres- ent network  structures  of  NBC  as 
the  full  facilities  of  these  networks 
are  urgently  needed  to  serve  the 
Government  and  the  public  during 
the  present  war. 

Keenest  Competition 

I  can  imagine  nothing  more  cer- 
tain to  destroy  this  vital  national 

asset  than  to  follow  the  plan  of 
receivership  and  liquidation  now 
demanded  by  the  Department  of Justice. 

The  American  public  knows  only 
too  well  that  no  monopoly  exists  in 
radio  broadcasting.  On  the  con- 

trary, there  is  the  keenest  competi- 
tion for  stations,  for  artists,  for 

programs,  for  advertising  clients 
and  for  the  listeners'  attention. 
This  is  the  American  system  of  free 
radio  which  is  now  threatened. 

The  NBC  stands  ready  as  always 
to  cooperate  with  the  Government 
and  to  serve  the  public  interest. 
Consistent  with  that  attitude  NBC 
voluntarily  had  adjusted  all  of  the 
other  matters  referred  to  in  the 
Chicago  suit,  to  meet  the  views  of 
the  Government.  It  did  so  in  order 
to  avoid  unnecessary  disputes  dur- 

ing these  times  of  emergency  when 
all  our  efforts  should  be  devoted  to 
the  maintenance  and  improvement 

Carl  George  Appointed 
To  New  Post  at  WGAR 

CARL  GEORGE,  program  director 
of  WGAR,  Cleveland,  for  two  years, 
has  been  appointed  to  the  newly- 
created  post  of  director  of  opera- 

tions, it  was  an- 
nounced today  by 

John  F.  P  a  1 1, 
WGAR  general 
manager.  The  po- sition was  created 
to  relieve  George 
of  detail  program 

talks  and  to  as- sist Mr.  Patt  and 

Gene  Carr,  as- sistant manager, 
in  administrative 
duties. 

Mr.  George 

Mr.  George  will  coordinate  the 
activities  of  the  various  depart- 

ments in  shaping  WGAR  program 
policies.  He  joined  WGAR  in  1934, 
having  previously  been  connected 
with  WALR  (now  WHIZ),  Zanes- 
ville,  and  is  a  member  of  the  Ohio 
State  Bar  Assn.  and  the  FCC  Bar 
Assn. 

Succeeding  to  the  program  di- 
rectorship is  David  Baylor,  former 

production  manager,  who  has  been 
associated  with  WGAR  since  1935, 
having  formerly  worked  at  WCAE, 
Pittsburgh.  Wayne  Mack,  chief  an- 

nouncer, becomes  production  man- 

ager. 
of  our  nationwide  broadcasting 
services  which  play  such  an  im- 

portant part  in  promoting  the  war effort. 

To  experiment  now  with  this  val- 
uable medium  of  mass  communica- 

tion will  jeopardize  a  great  and 
necessary  national  asset. 

Wartime  is  no  time  to  impair  or 
destroy  the  cohesiveness  and  public 
usefulness  of  national  networks. 

NBC  
RE 
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S\C 
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Radio  Hits  Boom  in  Early  War  Days 

But  Air  of  Uncertainty 

Is  Apparent  Among 

Buyers  of  Time 

{Continued  from  page  9) 

Los  Angeles 

OPTIMISTICALLY,  Pacific  Coast 
advertisers  are  remaining  alert  and 
flexible  for  any  emergency.  Fear 
of  widespread  yanking  of  adver- 

tising schedules  and  cancelling  of 
radio  time  at  outbreak  of  the  v^ar 
was  alleviated  as  business  failed 
to  take  any  drastic  move  until  the 
first  smoke  of  battle  has  cleared 
and  a  more  distinct  picture  is 
discernible.  There  is  a  natural 
tightening  period  in  progress  at 
present,  but  it  is  not  expected  that 
the  conflict  will  throw  business 
plans  entirely  askew.  A  good  ex- 

ample of  this  is  found  in  the  gen- 
eral delay  of  getting  large  local, 

regional  and  national  spot  as  well 
as  network  advertising  campaigns 
under  way. 

Plans  for  Year 

It  was  pointed  out  that  January 
and  February  are  always  lag 
months,  with  many  advertisers 
planning  their  budgets  and  sched- 

uling radio  campaigns  for  the 
coming  year.  For  the  next  30  to  60 
days  at  least,  it  will  be  a  matter 
of  watchful  waiting,  opine  Pacific 
Coast  broadcasters,  station  repre- 

sentatives and  agency  timebuyers. 
Although  many  major  regional 

campaigns  are  in  the  making.  West 
Coast  seers,  recognizing  the  many 
business  hazards,  refuse  to  make 
even  off^-the-record  predictions  as 
to  how  much  radio  business  will  be 
placed  during  the  first  quarter. 
American  sentiment,  they  say,  will 
move  up  and  down  with  the  for- 

tunes of  war.  All  industrial  activ- 
ity will   be   concentrated  toward 
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producing  necessary  fighting  equip- 
ment for  the  Army  and  Navy. 

Demand  for  war  goods,  includ- 
ing food,  clothing,  and  other  essen- 

tials, will  take  up  the  temporary 
slack  caused  by  the  transition  from 
a  peacetime  economy  to  a  war  foot- 

ing. There  are  already  restrictions 
placed  on  the  manufacturing  and 
production  of  many  commodities 
utilized  in  peacetime,  thereby  af- 

fecting proposed  advertising  cam- 

paigns. Although  they  are  spending,  ad- 
vertisers seem  to  be  hedging  some- 

what and  waiting  with  bated 
breath  for  the  latest  war  reports. 
A  small  percentage  in  cancellations 
of  current  West  Coast  regional 
radio  campaigns  is  expected  be- 

cause of  inability  to  meet  demands 
for  products  due  to  priorities. 

This  may  in  part  explain  the 
general  air  of  caution.  There  is, 
however,  definite  proof  that  many 
large  campaigns  are  set  and  ready 
to  be  released  at  a  given  signal. 
Business  actually  on  the  books  in- 

dicate that  all  branches  of  broad- 
cast advertising  will  start  the  year 

well  ahead  of  1941. 
Sunkist  Active 

California  Fruit  Growers  Ex- 
change, Los  Angeles  (Sunkist 

lemons),  supplementing  its  thrice- 
weekly  quarter-hour  CBS  Hedda 
Hopjyer's  Hollywood,  on  Jan.  5 
starts  a  13-week  campaign  using 
five  spot  announcements  weekly  on 
stations  in  20  eastern  and  southern 
markets.  Following  a  three-month 
lapse,  the  schedule  will  be  resumed 
in  July.  Agency  is  Lord  &  Thomas, 
Los  Angeles. 

Soil-Off  Mfg.  Co.,  Glendale,  Cal. 
(paint  cleaner),  on  Feb.  3  renews 
for  52  weeks  and  increases  sched- 

ule of  Boh  Garred  Repoi-ting  on  3 
CBS  California  stations,  from 
Tuesday,  5:45-5:55  p.m.  (PST), 
to  Tuesday,  Thursday,  5:45-5:55 
p.m.  (PST).  Buchanan  &  Co.,  Los 
Angeles,  has  the  account. 

Los  Angeles  Soap  Co.,  Los  An- 
geles (White  King  and  Scotch 

soap),  on  Dec.  29  renewed  for  52 
weeks,  Knox  Manning,  News  on  17 
CBS  Pacific  Coast  and  Mountain 
group  stations,  Monday  through 
Friday,  12:15-12:30  p.m.  (PST). 

Firm  will  continue  to  use  spot 
announcements,  with  5,  10  and  15- 
minute  newscasts  as  well  as  par- 

ticipations on  other  stations  in  se- 
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lected  western  markets,  although  it 
has  been  forced  to  cancel  out  on 
stations  east  of  the  Rocky  Moun- 

tains due  to  possible  shortage  of 
cocoanut  oil  and  other  ingredients. 
Agency  is  Raymond  R.  Morgan  Co., 
Hollywood. 

Bekins  Van  &  Storage  Co.,  Los 

Angeles,  with  warehouses  and  re- tail furniture  stores  in  principal 
Pacific  Coast  cities,  continues  to 
sponsor  Bill  Henry,  news  analyst 
on  4  CBS  California  stations,  Mon- 

day, Wednesday,  Friday,  5:30-5:45 
p.m.  (PST),  in  addition  to  spot  an- 

nouncements on  West  Coast  sta- 
tions. Brooks  Adv.  Agency,  that 

city,  has  the  account. 
Thrifty  Drug  Co.,  Los  Angeles, 

operating  some  70  stores  in  the 
Southern  California  area,  through 
Hillman-Shane-Breyer,  that  city, 
will  substantially  increase  its  ad- 

vertising schedule  in  1942,  using 
spot  announcements  as  well  as 
various  types  of  newscasts. 

Search  for  Time 

In  the  spot  field,  station  repre- 
sentatives report  the  greatest  de- 

mand for  announcements,  with 
newscasts  and  participation  pro- 

grams as  second  and  third  choice. 
Timebuyers,  making  up  schedules 
for  proposed  campaigns,  declare 
they  are  having  a  tough  time  find- 

ing desirable  availabilities.  Neither 
have  advertisers  overlooked  actual 
combat  areas  in  mapping  out  their 
budgets,  for  Los  Angeles  Soap  Co., 
Los  Angeles  (White  King  soap), 
on  Dec.  29  renewed  its  contract 
calling  for  five  spot  announcements 
weekly  on  KGMB,  Honolulu,  and 
KHBC,  Hilo.  Lever  Bros.,  Cam- 

bridge, Mass.,  in  interests  of  Lux 
soap,  is  sponsoring  a  half -hour 
transcribed  program.  Academy 
Award,  featuring  Hollywood  per- 

sonalities in  original  dramas,  on 
the  former  station. 

The  past  year  was  the  best  in 
the  entire  business  history  of  Los 
Angeles,  broadcasters  and  agency 
timebuyers  agree.  Most  of  the 
record  figures  of  the  boom  year  of 
1929  will  be  topped  by  substantial 
margins,  they  declared.  While  the 
Jap  war  and  subsequent  blackouts 
temporarily  slowed  up  the  tempo 
of  business  for  a  few  days,  indus- 

try and  retail  business  jumped 
back  into  stride  and  is  going  at 
full  tilt. 

Buying  in  Los  Angeles  recovered 
sharply  the  week  before  Christ- 

mas to  push  retailers'  sales  aver- ages from  10  to  25  percent  above 
those  of  the  week  previous.  Many 
stores  reported  sales  as  high  as  25 
percent  in  excess  of  that  for  the 
same  week  in  1940. 

Oil  and  Gas 

Although  gasoline  rationing  for 
civilians  seems  likely  to  again  be- 

come a  moot  question  with  Japa- 
nese submarines  taking  toll  of 

American  tankers,  oil  executives 
indicated  no  cuts  in  current  radio 
advertising  budgets.  If  that  should 
come  to  pass,  agency  account  exec- utives ventured  the  opinion  they 
would  concentrate  on  public  service 

programs. Union  Oil  Co.,  Los  Angeles, 
changed  its  plans  to  cancel  the  five- 
weekly  quarter-hour  program,  Nel- 

SURVEY  of  the  foreign  news  situ- 
ation is  made  by  Edward  R.  Mur- 

row,  CBS  chief  foreign  correspond- 
ent (right),  with  Merle  S.  Jones, 

manager  of  KM  OX,  St.  Louis 
(left),  and  Francis  P.  Douglas, 
KMOX,  news  director.  Murrow  was 
in  St.  Louis  to  receive  the  Kappa 

Sigma  "Man  of  the  Year"  award. 

son  Pringle's  News  on  3  CBS  Cali- 
fornia stations,  and  on  Jan.  5  ex- 
pands the  series  to  include  KIRO 

KOIN  KFPY,  Monday  through 
Friday,  7:45-8  p.m.  (PST).  In 
addition,  the  firm,  through  Lord  & 
Thomas,  Los  Angeles,  sponsors  the 
weekly  half-hour  dramatic  pro- 

gram, Poiyit  Sublime,  on  11  NBC- Pacific  Red  stations,  Wednesday, 
8-8:30  p.m.  (PST). 

Richfield  Oil  Co.,  Los  Angeles, 
in  addition  to  its  six  weekly  quar- 

ter-hour Richfield  Reporter  on  10 
NBC-Pacific  Red  stations,  Sunday 
through  Friday,  10-10:15  p.m. 
(PST),  on  Jan.  6  is  scheduled  to 
resume  Confidentially  Yours  on  25 
MBS  stations,  Tuesday,  Thursday, 
Saturday,  7:30-7:45  p.m.  (EST). 

Agency  is  Hixson-O'Donnell  Adv., Los  Angeles  and  New  York. 
Standard  Oil  Co.  of  California, 

which  shifted  its  account  on  Jan. 
1  from  McCann-Erickson  to  BBDO, 
currently  sponsors  the  weekly 
Standard  Symphony  Hour  on  32 
Don  Lee  Pacific  Coast  stations, 
and  in  addition  a  half-hour  weekly 
Standard  School  Broadcast  on  that 
same  list  of  stations,  Thursday, 
8-9  p.m.  and  11:30-12  noon  (PST), 
respectively. 

Signal  Oil  Co.,  Los  Angeles, 
through  Barton  A.  Stebbins  Adv., 
that  city,  recently  renewed  for  52 
weeks  the  half-hour  Signal  Carni- 

val on  11  NBC-Pacific  Red  sta- 
tions, Sunday,  9:30-10  p.m.  (PST). 

General  Petroleum  Co.,  Los  An- 
geles, (Mobilgas-Oil) ,  through 

Smith  &  Drumm,  that  city,  spon- 
sors the  weekly  I  Was  There  on  8 

CBS  West  Coast  stations,  Sunday, 
8:30-9  p.m.  (PST). 

Seaside  Oil  Co.,  Los  Angeles, 
placing  through  McCarty  Co.,  that 
city,  sponsors  the  audience  partici- 

pating Seaside  Spelling  Beeliner on  6  CBS  West  Coast  stations, 
Sunday,  5:30-5:55  p.m.  (PST). 
Petrol  Corp.,  Los  Angeles  (PDQ 

gas),  placing  through  Chet  Crank Inc.,  that  city,  sponsors  the  weekly 
half  hour  PDQ  Quiz  Court  on 
KFI,  Los  Angeles. 

Other  Sponsors 

Although  Gulf  Oil  Corp.,  Pitts- 
burgh, has  no  Southern  California 

distribution,  the  firm  thinks  well 
enough  of  that  area  to  sponsor  a 
transcribed  rebroadcast  of  its 
weekly  CBS  Gulf  Screen  Guild 
Theatre  on  KNX,  Hollywood.  Pen- 

nant Oil  &  Grease  Co.,  Los  Angeles, 
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sponsors  a  twice-weekly  quarter- 
hour  program.  Don't  You  Believe 
It,  on  KECA,  that  city,  with  place- 

ment through  Brisacher,  Davis  & 
Staff,  Los  Angeles. 

Douglas  Oil  &  Refining  Co.,  Los 
Angeles,  recently  re-vamped  its 
spot  radio  campaign  on  the  West 
Coast  and  is  sponsoring  the  five- 
weekly  quarter-hour  newscasts. 
Let's  Talk  Over  the  News,  on 
KMPC,  Beverly  Hills,  Cal.,  and 
the  six-weekly  15-minute  program, 
Douglas  News  Broadcast,  on 
KRKD,  Los  Angeles.  In  addition, 
firm  is  using  a  heavy  spot  an- 

nouncement schedule  on  KNX 
KFAC  KHJ  KXO  KFXM  KTKC 
KARM,  as  well  as  KEVE,  Everett, 
Wash.,  and  XEMO,  Tia  Juana. 
H.  W.  Kastor  &  Sons,  Chicago,  has 
the  account. 

Eagle  Oil  &  Refining  Co.,  Santa 
Fe  Springs,  Cal.  (Golden  Eagle 
gasoline),  on  Nov.  9  started  for 
13  weeks.  The  World  Today,  on  3 
CBS  California  stations  (KNX 
KARM  KQW),  Sunday,  11:30-12 
noon.  Agency  is  General  Adv. 
Agency,  Los  Angeles. 
A  problem  facing  cosmetic  con- 

cerns is  obtaining  corrugated 
boxes,  tinfoil,  tubes  and  jars  for 
face  creams.  However,  Richard 
Hudnut  Inc  (Marvelous  cosmetics) , 
sponsoring  the  weekly  Hollywood 
Showcase  on  7  CBS  Pacific  Coast 
stations,  and  Colonial  Dames 
Corp.,  sponsor  of  the  weekly  five- 
minute  program,  Find  the  Woman, 
on  8  West  Coast  stations  of  that 
network,  have  not  yet  felt  the  pinch 
of  priorities  to  the  extent  of  being 
obliged  to  discontinue  those  shows. 

Logically  expected,  however,  by 
industry  executives  is  a  certain 
amount  of  cancellations  of  radio 
advertising  plans  due  to  priorities. 
Because  tin  is  now  on  the  list  of 
defense  demands,  Marney  Food 
Co.,  Huntington  Park,  Cal.  (Marco 
dog  food),  is  also  curtailing  its 
radio  advertising,  and  cancelled 
the  thrice-weekly  quarter  -  hour 
program,  Dave  Lane,  on  KNX, 
Hollywood,  as  well  as  participa- 

tions in  other  Southern  California 
programs. 

Expect  Busy  Year 

Barring  priorities,  Los  Angeles 
and  Hollywood  agency  executives 
are  confident  that  advertising 
budget  recommendations  made  to 
clients  for  1942  will  be  accepted 
and  carried  out.  They  said  recom- 

mendations in  several  instances 
called  for  increased  use  of  radio 
time,  both  spot  and  regional  net- 

work, with  campaigns  to  start  in 
late  winter  or  early  spring. 

Several  short-duration  radio 
campaigns  are  slated  for  mid- 
January.  Others  are  to  start  in 
early  February  and  March.  With 
radio  blackouts  a  problem,  the 
flexibility  offered  by  spot  radio,  it 
was  said,  will  continue  to  attract 
many  advertisers  on  the  West 
Coast.  Where  new  clients  are  con- 

cerned, advertising  budgets  also 
recommend  use  of  radio  time. 

West   Coast   station  managers, 

Calling  All  Calls 
POLICE  -  CALL  commercial 
scripts,  because  of  the  pos- 

sibility of  instilling  a  false 
alarm  spirit  in  listeners 
through  constant  repetition, 
should  be  eliminated  from 
station  schedules,  according 
to  War  Department  and  NAB 
recommendations.  The  War 
Department  cited  an  example 
in  which  an  annuoncer,  simu- 

lating the  metallic  voice  of 
a  police  radio  announcer, 
begins:  "Calling  all  men, 
calling  all  men  — •  report  to 
Glutz'  Bargain  Basement. 
.  .  ."  It  was  pointed  out  that 
during  wartime,  when  all 
men  conceivably  may  be 
called  for  some  kind  of  emer- 

gency duty,  this  type  of  com- 
mercial copy  might  have  the 

effect  of  crying  "wolf". 

and  those  of  Southern  California 
in  particular,  express  confidence 
in  the  future,  with  several  stating 
their  outlets  already  have  commit- 

ments for  sponsored  shows  that 
will  take  them  through  the  first 
quarter  of  1941.  A  great  many  of 
these  are  renewals.  Other  adver- 

tisers are  new  to  radio,  with  spot 
announcements,  transcribed  dra- 

matic shows,  and  musical  features 
to  be  used. 

Most  optimistic  are  Hollywood 
network  executives  who  are  unani- 

mous in  declaring  that  "never  have 
we  entered  a  year  with  such  a 
volume  of  definite  orders".  No 
priority  casualties  are  admitted. 
To  the  contrary,  they  declare  that 
there  will  be  a  greater  number  of 
commercial  shows  emanating  from 
the  West  Coast  than  ever  before. 
They  reiterate  that  sponsors  are 
adding  stations  to  current  lists  and 
new  advertisers  are  seeking  net- 

work time  to  start  campaign  pro- 
grams immediately. 

San  Francisco 

Due  to  the  war,  interest  in  radio 
broadcast  has  heightened  tremend- 

ously. The  public  is  expressing  its 
continued  confidence  in  this  vital 
means  of  communication-  Adver- 

tisers were  quick  to  grasp  that 
situation  and  are  busy  investing 
the  dollars  and  cents  of  San  Fran- 

cisco business  in  the  medium. 
Although  some  advertisers  have 

dropped  radio  since  the  war 
started,  due  principally  to  the  fact 
that  they  cannot  get  the  com- 

modities due  to  Government  pri- 
orities, and  others  have  suspended, 

particularly  the  smaller,  local  busi- 
nesses, either  due  to  uncertainty 

of  future  or  because  the  factory 
has  chopped  off  its  share  of  the 
merchant's  advertising  budget — 
it  was  the  concensus  of  San  Fran- 

cisco Bay  Area  broadcasters  and 
agency  men  that  radio  will  more 
than  hold  its  own  in  1942. 

WFBL 

Every  station  manager  or  sales 
manager  interviewed  looked  for 
bigger  billings  in  1942  than  last 
year,  although  some  admitted  that 
they  would  have  to  fight  to  main- 

tain the  increase  —  particularly 
where  local  accounts  are  concerned. 

Most  of  them  agreed  that  na- 
tional advertisers  have  expressed 

their  complete  confidence  in  radio 
and  will  maintain  their  broadcast- 

ing budgets  in  every  case  possible 
and  in  a  number  of  instances, 
particularly  in  the  food  and  drug 
classifications,  will  increase  their 
radio  budgets.  It  was  apparent  that 
the  war  will  not  affect  the  major- 

ity of  the  major  network  advertis- 
ers, except  of  course  the  automo- 
tive and  home  appliance  manufac- turers. 

Many  other  classifications  have 
indicated  their  intention  of  increas- 

ing their  radio  budgets.  Among 
these  are  the  beer  companies — pro- 

vided there  is  no  difficulty  in  se- 
curing cans. 

The  large  manufacturers  are  now 
geared  to  produce  more  and  there- fore will  increase  their  advertising 
proportionately. 

San  Francisco,  with  its  defense 
industries  humming  24  hours  a  day 
in  all  the  adjacent  territory,  is 
in  a  particularly  advantageous  spot 
for  augmented  advertising.  The 
mushroom  growth  of  many  of  the 
towns  and  cities  in  the  immediate 
vicinity  due  to  increased  military 
and  civilian  defense  has  added  to 
the  buying  power  several  times  over 
normal. 

San  Francisco,  too,  is  the  major 
ship-building  port  on  the  entire 
Pacific  Coast — is  the  major  port 
to  the  war  action  in  the  Far  East. 
It   is   the   principal  embarkation 

point  to  the  war  zones,  bringing 
thousands  of  the  military  to  the 
city  to  spend  its  money.  Thousands 
of  tons  of  cargo  will  funnel  through 
the  port  of  San  Francisco  for  the 
war  effort.  All  this  means  constant 
and  increased  employment  for 
many  thousands.  They  in  turn  are 
snending  more  money  than  ever  be- fore. And  business  in  this  region 
will  gear  up  its  advertising  to  meet 
the  uptrend  of  business. 

More  Listening 

Ed  Franklin,. manager  of  KJBS, 
San  Francisco,  pointed  out  that 
radio  listening  on  the  Pacific  Coast, 
a  focal  point  in  the  new  war,  has 
greatly  increased.  Listening  is  done 
on  a  24-hour  basis.  December  was 
the  biggest  month  in  advertising 
revenue  in  the  history  of  KJBS. 
January,  too,  will  be  way  up  on 

the  list. Bill  Pabst,  and  Ward  Ingrim, 

general  manager  and  sales  man- 
ager, respectively,  of  KFRC,  were 

equally  optimistic  on  the  1942  out- look. They  looked  for  a  drop  off 
in  advertising  of  some  classifica- 

tions, but  a  step-up  in  the  appro- 
priations of  other  commodities. 

Ingrim,  who  just  returned  from 
a  business  trip  to  the  East,  said: 
"From  my  observations  and  inter- 

views with  agency  men  and  big  ad- 
vertisers, war  or  no  war,  if  these 

companies  want  to  stay  in  business, 

they've  got  to  advertise."  KFRC enjoyed  a  record  1941,  Mr.  Ingrim 
stated. 

Like  some  of  the  other  San  Fran- 
cisco managers,  Al  Nelson,  skipper 

of  KGO  and  KPO,  stated  that  De- 
cember was  the  greatest  month  in 

the  history  of  the  NBC  station.  He 
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predicted  1942  will  be  even  better 
than  1941.  Mr.  Nelson  justified  his 
predictions  with  the  assertion  that 
local  department  stores,  which  only 
nibbled  at  radio  during  1941,  are 
planning  serious  participation  in 
the  medium. 

KSFO  Optimism 
Although  KSFO  was  divorced 

Jan.  1  from  CBS  as  its  San  Fran- 
cisco outlet,  Lincoln  Dellar,  general 

manager,  was  enthusiastic  about 
business  for  the  new  year.  He  said 
the  majority  of  the  national  spot 
advertisers  and  all  the  national 
strip  shows  had  decided  to  stay 
with  KSFO.  In  many  cases  they 
kept  the  same  appropriation  for 
their  advertising.  Now  a  non-net- 

work station,  KSFO  will  cultivate 
more  types  of  local  accounts,  Mr. 
Dellar  stated. 

In  the  East  Bay,  Philip  G.  Lasky, 
general  manager  of  KROW,  Oak- 

land, had  no  fears  for  the  future. 
He  said  his  station  lost  some  bill- 

ings from  merchants  who  couldn't get  their  merchandise  but  business 
on  KROW  was  15%  greater  in  1941 
than  was  in  1940. 
In  Bei'keley,  Art  Westlund, 

manager  of  KRE,  looked  for  a  con- 
tinued upswing  in  radio  business 

in  1942,  but  added  that  radio  will 
have  to  fight  to  maintain  that  busi- 

ness, particularly  that  received 
from  the  local  advertiser.  Some  of 
these  advertisers  still  have  war  jit- 

ters, others  were  forced  out  of  busi- 
ness due  to  inability  to  get  mer- 

chandise- 
Lou  Keplinger,  Harold  H.  Meyer 

and  C.  L.  McCarthy,  managers 
of  KSAN,  KYA  and  KQW,  respec- 

tively, were  fairly  optimistic  in 
the  outlook  for  1942,  particularly 
the  last  named,  because  KQW  on 
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LISTENERS  of  WTMJ  are  follow- 
ing the  progress  of  The  Milwaukee 

Journal's  monument  to  broadcast- 
ing, now  under  construction, 

through  a  series  of  programs  aired 
each  Saturday  afternoon.  A  pro- 

gram titled  Radio  City  Rises  keeps 
them  informed  as  to  the  growth  of 
the  $750,000  edifice  that  will  house 
WTMJ,  the  Journal's  standard  out- let; W55M,  the  FM  station,  and 
WMJT,  with  its  television  facilities. 
Here  T.  L.  Eschweiler,  architect, 
points  out  a  new  addition  to  An- 

nouncer George  Comte,  as  John 
Dahlman  Sr.,  contractor,  looks  on. 

Jan.  1  became  San  Francisco  affili- 
ate of  CBS. 

The  major  San  Francisco  agen- 
cies that  place  the  greatest  amount 

of  radio  accounts,  expressed  a  con- 
tinued confidence  in  the  medium. 

Walter  Burke,  radio  director  of 
McCann-Erickson,  stated  that 
many  clients  were  increasing  their 
use  of  radio  in  1942,  among  them 
the  makers  of  Lucky  Lager  Beer 
and  Dwight  Edwards  Coffee  (Safe- 

way), Del  Monte  products  will  con- 
tinue as  will  Pacific  Gas  &  Elec- 

tric Co. 
The  same  story  was  true  of  other 

agencies.  Brisacher  Davis  &  Staff 
will  continue  to  place  radio  busi- 

ness in  1942  for  Powow,  Acme 
Breweries,  Peter  Paul  Inc.,  Mar- 

garet Burnham  candies  and  others 
using  radio  in  the  past. 

Philadelphia 

ALTHOUGH  clouded  by  war  ex- 
citement, defense  priorities  and 

sundry  emergency  restrictions,  the 
optimism  that  characterized  the 
radio  and  advertising  business 
outlook  throughout  1941  is  being 
forecast  for  1942.  The  most  sig- 

nificant portend  has  been  the  wave 
of  renewals  enjoyed  by  local  sta- 

tions   throughout    the    month  of 
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December,  for  both  local  and  na- 
tional accounts,  with  many  calling 

for  continued  campaigns  well  into 
the  new  year. 

One  local  radio  station  reported 
the  renewal  of  18  local  accounts 
in  a  single  December  week — re- markable not  only  in  face  of  the 
present  national  emergency,  but 
because  of  a  28-day  cancellation 
clause  inserted  into  contracts  for 
the  first  time  because  of  the  sta- 

tion's new  network  commitments. 
It  was  seen  to  prove  that  local 
advertisers  are  more  than  ever  de- 

pendent on  radio  as  an  advertising 
medium  in  spite  of  the  absence  of 
continued  guaranteed  time. 

The  radio  advertising  of  durable 
goods  will  dwindle  almost  to  in- 

significance where  the  product  is 
in  the  line  of  defense  priorities  or 
any  other  production  difficulties 
because  of  the  national  emergency, 
it  was  thought.  However,  with  an 
increase  of  expenditures  for  de- 

fense purposes,  1942  should  see  a 
corresponding  increase  in  expendi- 

tures for  consumers'  goods. 
Bigger  Local  Accounts 

Advertising  agencies  servicing 
local  accounts  are  of  the  opinion 
that  such  accounts  will  be  better 
and  bigger  in  1942,  so  far  as  radio 
is  concerned.  Of  necessity,  some 
accounts  will  be  practically  non- 
existant  for  the  duration  of  the 
emergency.  However,  others  not 
affected  by  defense  production  will 
more  than  make  up  the  slack. 

It  has  been  pointed  out  that  the 
Philadelphia  metropolitan  area  en- 

joys the  greatest  concentration  of 
defense  workers  in  the  country. 
More  workers  are  enjoying  weekly 
payrolls  than  ever  before.  As  the 
head  of  the  one  agency  specializing 
in  local  accounts  appraised  the 
situation,  the  defense  workers  are 

making  money  and  they'll  have  to 
spend  their  wages.  They  won't  be 
able  to  buy  automobiles,  tires,  re- 

frigerators and  a  long  line  of 
luxury  items  hit  by  the  defense 
program,  but  they'll  still  be  able to  buy  clothes,  fix  their  teeth,  and 
buy  hair  tonic,  soft  drinks,  wines 
and  countless  other  items  for  daily 
consumption. 

Not  being  able  to  buy  a  new 
car,  the  workers  will  buy  new 
clothes.  And  instead  of  one  suit  a 

year,  they'll  have  the  money  to 
buy  three  or  four,  it  was  pointed 
out.  Instead  of  making  the  over- 

coat serve  for  another  season, 
they'll  have  the  money  to  buy  a new  one  this  season. 

'Luxury'  Money  Diverted 
It  is  also  brought  to  mind  that 

not  only  will  "luxury"  money  be diverted  to  available  household 
products,  but  also  the  money  that 
usually  is  spent  in  summer  and 
vacation  travels.  Rationing  of 
tires,  and  probably  gasoline,  will 
mean  a  curtailment  of  summer 
travel.  The  all-out  defense  pro- 

gram means  that  many  workers 
will  remain  at  their  posts  seven 
days  a  week  to  take  advantage  of 
the  time-and-a-half  pay  for  week- 
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ends,  and  with  more  women  going 
into  industry  as  the  country  drains 
manpower  for  the  armed  forces, 
it  all  adds  up  to  a  dark  and  gloomy 
summer  season  for  the  nearby  re- 

sort and  vacation  points.  It  means 
the  diverting  of  money  for  at-home 
expenditures. 

As  a  result,  all  local  radio  sta- 
tions anticipate  an  unprecedented 

1942  expenditure  by  radio  adver- 
tisers, both  local  and  national,  in 

food  and  drug  products  and  in 
household  furnishings.  The  tempo 
of  these  expenditures,  however, 
will  be  considerably  slowed,  it  is 
expected,  during  the  months  of 
February  and  March  and  perhaps 
in  April,  due  to  the  fact  that  tens 
of  thousands  of  people  who  never 
paid  income  taxes  before  will  have 
to  refrain  from  retail  purchases 
to  pay  Uncle  Sam. 

Clipp  Sees  Big  '42 Not  only  for  local  accounts,  but 
the  increase  in  expenditures  for 
consumers'  goods  radio  advertis- 

ing will  be  as  pronounced  for 
national  spot  products,  it  was 
thought. 

In  forecasting  the  1942  scene, 
Roger  W.  Clipp,  vice-president  and 
general  manager  of  WFIL,  voiced 
the  representative  opinion  of  local 
radio  in  predicting  that  the  amount 
of  money  spent  for  radio  adver- 

tising by  national  spot  advertisers 
in  1942  will  exceed  the  amount 
spent  by  local  advertisers. 

"Heretofore  the  ratio  of  a  radio 
station's  income  has  been  in  the 
neighborhood  of  55-60%  from  local 
sources  and  40-45%  from  national 
spot  sources,"  observed  Mr.  Clipp. 
"We  think  the  proportion  will  be 
reversed  in  1942,  particularly  be- 

cause of  a  drastic  curtailment  in 
credit  sales  and  retail  sales  on 
credit. 

"Credit  houses  will  be  reluctant 
to  extend  credit  on  account  of  the 

uncertainty  of  their  customers' 
status  in  connection  with  the  gov- 

ernment's war  plans.  That  1942 
will  be  a  better  all-around  year  for 
radio  than  1941  will  be  further 
assisted  by  the  mounting  cost  of 
production  of  other  media  com- 

pared to  a  relative  static  cost,  ex- 
cept for  labor,  of  radio  station 

operation." 

Added  to  the  business  picture  is 
the  fact  that  1942  will  unquestion- 

ably find  radio  the  most  important 
medium  of  communication  for  the 
American  public. 

"Never  before  has  it  been  so 
important  to  have  a  satisfactory, 
efficient  radio  in  every  American 
home  and  automobile,"  said  James 
T.  Buckley,  president  of  Philco 
Radio  &  Television  Corp.,  in  dis- 

cussing the  importance  of  radio  to 
civilian  defense  and  morale.  "Only 
through  radio  can  the  Government 
and  the  Civilian  Defense  authori- 

ties establish  immediate  contact 

with  all  the  people." "The  first  duty  and  privilege 
of  the  radio  industry  in  the  com- 

ing year  is  to  help  the  nation  win 
the  war,"  he  added.  "Broadcasting 
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promises  to  be  one  of  the  decisive 
factors  in  winning  the  one  now  in 

progress." 

Detroit 

THERE  is  absolute  pessimism  over 
the  1942  radio  market  in  the  De- 

troit area.  The  war  has  cast  a  pall 
over  normal  business  and  manufac- 

turing processes  which  seems  at  its 
thickest  in  the  industrial  area  of 
Michigan. 
Automotive  advertising  is  prac- 

tically non-existent  today.  It  is  ex- 
pected that  some  commitments  will 

be  made  during  January,  but  forth- 
coming promotional  effort  appears 

to  be  developing  on  strictly  an  in- 
stitutional— and  extremely  limited 

■ — basis. 
In  this  respect,  radio  appears  to 

be  the  most  fortunate  of  all  medi- 
ums, as  matters  now  stand.  With 

all  space  and  time  orders  elimi- 
nated in  December,  the  sponsors  of 

the  Ford  Sunday  Evening  Hour, 
the  Major  Boives  Program,  and  the 
Champion  transcriptions  ■ —  Ford, 
Chrysler  and  Studebaker  ■ —  con- 

tinued for  the  moment  —  being 
in  fact,  the  only  advertising  of  the 
automobile  world  appearing  since 
war's  outbreak,  aside  from  maga- zine insertions  which  were  already 
on  the  presses. 

Little  Expected 
But  radio  can  expect  little  from 

the  auto  industry  beyond  these 
shows.  Heretofore  the  greatest  use 
of  radio  by  the  auto  companies  has 
been  in  spots  of  varying  length, 
usually  paid  for  jointly  by  com- 

pany and  dealers.  Many  dealers 
have  withdrawn  almost  complete- 

ly from  advertising  effort  in  the 
light  of  their  forthcoming  sales  pro- 
grams,  eliminating  cooperative 
spending.  Factories  which  base 
their  appropriations,  beyond  small 
amounts  set  up  under  any  circum- 

stances for  institutional  efforts, 
will  have  little  to  spend  with  pas- 

senger car  output  stripped  to  the 
lowest  level  since  the  days  preced- 

ing World  War  I.  The  rationing  or- 
der of  Jan.  1  was  a  crippling  blow, 

but  its  possibility  had  been  fore- 
seen. 

This  widespi'ead  reduction  in 
manufacturing  will  result  in  dis- 
employment  of  some  300,000  auto 
workers  in  the  Detroit  and  Michi- 

gan industrial  area  by  mid-Febru- 
ary, half  of  which  are  already  idle. 

The  pickup  of  these  workers  on  de- 
fense jobs  is  not  expected  to  be  com- 

pleted until  next  mid-summer,  and 
at  present  is  proceeding  at  a  rate 
of  only  12,000  or  so  per  month. 

This  is  significant  in  any  outline 
of  radio  anticipations  for  Detroit, 
for  it  inevitably  will  color  the 
amount  of  national  advertising 
placement  in  the  motor  city.  For 
this  reason  stations  here  are  not 
too  hopeful  about  their  schedules 
for  the  first  half  of  this  year,  an- 

ticipating a  dragging  volume  from 
both  national  and  retail  sources, 
but  they  believe  that  the  last  half 
of  1942,  with  defense  industry  and 
fat  payrolls  growing  in  Detroit,  will 

[  prove  most  exceptional. 

Canada 

PROSPECTS  for  radio  advertising 
in  Canada  in  the  third  winter  of  the 
war  continues  to  look  good.  There  is 
no  note  of  pessimism  among  broad- 
:;Casters  or  advertising  agencies — in 

fact,  there  has  not  been  since  the 
start  of  the  second  world-wide  war. 

Business  in  1941  was  better  than 
1940,  and  for  the  early  part  of  1942 
this  tendency  to  better  business 
looks  like  it  will  continue.  This 
much  has  been  gathered  from  a  sur- 

vey of  broadcasters,  advertising 
agencies  and  station  representa- 

tives made  in  Toronto. 
As  one  station  representative 

pointed  out,  radio  is  in  a  fortunate 
position  in  regard  to  advertising  in 
that  most  of  the  products  advertised 
on  the  air  in  Canada  have  been 
those  least  affected  by  wartime  re- 

strictions or  material  shortages  due 
to  production  for  the  armed  forces. 
Heavy  industry  has  used  little  radio 
in  Canada,  and  as  a  result  there 
have  been  few  advertisers  who  have 
had  to  curtail  or  stop  their  radio 
advertising  due  to  lack  of  con- 

sumer products. 
New  Business  Prospects 

Prospects  for  new  radio  advertis- 
ers look  good,  both  for  local  and  na- 

tional advertisers.  In  the  local  field 
some  stations  have  already  found 
that  recent  restrictions  on  metals, 
tires,  automobile  sales,  refrigerator 
and  radio  production  curtailment, 
are  bringing  new  advertisers  to  the 
stations.  One  station  for  instance 
has  this  winter  an  ice  skate  ex- 

change service  due  to  curtailment  of 
production  of  ice  skates  and  the  ban 
on  sale  of  skates  at  the  end  of  this 
winter.  Others  are  selling  car  deal- 

ers, who  would  cancel  their  radio 
advertising  due  to  lack  of  new 
products  to  advertise,  on  the  repair 
and  used  equipment  side  of  their 
business.  These  stations  have  had 
few  cancellations  from  this  class  of 
radio  advertiser. 

Radio  is  expected  to  continue 
playing  an  important  part  in  the 
maintenance  of  morale,  buoying  up 
the  spirits  of  the  people  in  the  long 
struggle  through  dark  periods. 
Radio  will  continue  to  be  used  by 
the  government  for  war  financing 
and  other  campaigns,  the  paid  cam- 

paigns which  have  been  carried  out 
by  government  departments  having 
proved  successful  insofar  as  the  use 
of  radio  was  concerned.  It  is  also  ex- 

pected that  radio  will  be  used  by 
heavy  industry  advertisers  to  ex- 

plain scarcity  of  certain  manufac- 
tured articles.  As  one  radio  execu- 

tive emphasized,  broadcasting  can 
do  an  especially  good  job  along  that 
line,  being  especially  adapted  for 
the  personal  touch  in  any  goodwill 
or  institutional  type  of  advertising. 

Local  stations  in  manufacturing 
centers  are  finding  that  department 
stores  are  now  taking  daily  time  on 
local   and  nearby  radio  stations, 

WUene  But 

SYRACUSE 

can  you  ge
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COMBIN
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5000Wa«sa
t  570  Kc. 

HONEST  PRESS  AGENT  gets 
this  photo  published  because  of 
unique  letter,  which  opens:  "I  am taking  the  liberty  of  writing  to  you 

to  tell  you  about  our  'Little  Treas- 
ury House',  which,  of  course,  is  not either  original  or  unusual,  having 

been  promoted  by  other  radio  sta- 
tions prior  to  this."  The  booth, operated  by  WBTM,  Danville,  Va., 

has  brought  in  over  $20,000  worth 
of  bonds  and  about  $1,000  in stamps. 

changing  their  attitude  of  using 
radio  only  for  special  sales.  News 
on  the  hour  has  been  found  the 
best-selling  radio  program,  and 
more  stations  are  adopting  it.  With 
the  possibility  of  restrictions  on  the 
sale  of  direct  news  sponsorship  be- 

ing lifted  in  the  Dominion,  news 
will  become  an  even  more  valuable 
commodity,  it  is  felt. 

Agencies  representing  national 
advertisers  see  no  immediate 
changes  in  outlook  for  1942,  most 
accounts  using  radio  showing  a  nor- 

mal increase  in  the  past  year  and 
planning  such  an  increase  in  the 
coming  year.  No  effect  of  restric- 

tions, curtailment  in  production,  or 

price  ceiling  regulations  have  been 
noticed  yet  insofar  as  radio  advpr. tisers  are  concerned. 

It  is  expected,  though,  that  there 
may  be  some  cancellations  or  cur- 

tailments in  advertising  schedules 
in  the  early  months  of  1942  as  the 
effect  of  new  wartime  regulations 
are  felt.  But  to  replace  these  can- 

cellations there  will  be  new  adver- 
tisers with  new  products.  It  is  not 

expected  that  the  effect  of  recent 
regulations  will  be  felt  much  be- fore Spring. 

Representatives  point  out  that 
bookings  for  the  first  part  of  1942 
look  healthy,  that  the  past  year  was 
ahead  of  1940.  They  felt  that  every- 

one in  the  broadcasting  industry 
would  be  putting  more  effort  into 
promotion  and  program  ideas,  and 
try  to  obtain  new  accounts  to  re- 

place those  expected  to  curtail  their 
expenditures. 

1000  WATTS  •  5000  WATTS  cor 

Juneau -Alaska 
JOSEPH   HERSHEY  McGILLVRA 

NATIONAL  REPRESENTATIVES 

ANNOUNCEMENT 

THE  RADIO  EXECUTIVES  CLUB 

of  NEW  YORK  ■ 

effective  January  7,  1942 

will  hereafter  hold  its  weekly 

luncheons  in  the  Empire  Room 

of  Hotel  Lexington,  Lexington 

Avenue  at  48th  St.,  N.  Y.  C. 

John  Hymes,  President 
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ACTIONS    OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSIONS 

 DECEMBER  27  TO  JANUARY  2  INCLUSIVE  

Decisions  .  .  . 
DECEMBER  30 

NEW,    Susquehanna    Broadcasting  Co., 
York,  Pa. — Granted  CP  new  station  900  kc 1  kw  D. 
NEW,  Jacksonville  Broadcasting  Corp., 

Jacksonville,  Fla. — Granted  CP  new  station 1270  kc  5  kw  D  &  N  directional  N. 
KTRB,  Modesto,  Cal.— Granted  modifica- 

tion CP  operate  1  kw  D  &  N  install  new 
transmitter  directional  changes. 
KGLO,  Mason  City,  la.-  Granted  CP  new transmitter  increase  5  kw. 
DESIGNATED  FOR  HEARING  — 

WJMS,  Ironwood,  Mich.,  license  renewal ; 
WATW,  Ashland,  Wis.,  same  (joint  hear- ing). 
NEW,  Radio  Corp.  of  Orlando,  Orlando, 

Fla. — Placed  in  pending  file  under  order  79. 
NEW,  The  Gazette  Co.,  Cedar  Rapids,  la. 

— Denied  request  reconsider  and  grant  new station  ;  placed  in  pending  file  under  Order 
79. 
WINS,  New  York — Denied  special  service 

authorization  increase  5  kw  using  WHN 
transmitter  ;  extended  present  ssa. 
W9XYH,  Superior,  Wis.— Denied  request 

operate  FM  station  commercially. 
WAAF,  Chicago — Denied  petition  rule 

directed  against  WWJ  for  interference  pro- 
tection to  nighttime  service  as  proposed 

pending  application ;  Commission  on  own 
motion  amended  issues  to  be  determined  in 
WAAF  hearing  for  CP  and  determination 
WWJ  nighttime  operate  to  reducing  in- 

terference from  WAAF  proposed  operation 
making  WWJ  party  respondent  to  WAAF 
applic. 
WARM,  Scranton,  Pa. — Granted  license to  cover  CP. 
NEW,  Anthracite  Broadcasting  Co., 

Scranton — Dismissed  similar  applic.  with 
prejudice. 

Applications  .  .  . 
DECEMBER  30 

NEW,  Bremer  Broadcasting  Corp.,  Jersey 
City,  N.  J. — Amend  applic.  CP  new  FM station  re  studio  and  transmitter  site 
change  49.5  mc.  coverage  6,135  sq.  mi. 
equipment  changes. 
WLAK,  Lakeland,  Fla. — Transfer  con- 

trol to  O.  S.  Ward  (100%)  100  shares  com- mon stock. 
KCMC,  Texarkana,  Tex.  —  CP  change 1230  kc. 
WGPC,  Albany,  Ga. — Voluntary  assign- 

ment to  Albany  Broadcasting  Co. 
NEW,  Valley  Broadcasting  Co.,  Colum- 

bus, Ga. — CP  new  station  1270  kc  500  w N  1  kw  D  unl  directional  D  &  N. 
NEW,  Edward  E.  Reeder,  Seattle,  Wash. 

— Amend  applic.  CP  new  station  1600  kc contingent  on  KPMC  shift. 
KGHF,  Pueblo— CP  increase  1  kw  D  500 

N  transmitter  changes. 
KFQD,  Anchorage,  Alaska — Modification license  to  unl.  time. 

AGENCY 

GLOBE  GRAIN  &  MILLING  Co.,  Los 
Angeles,  division  of  Pillsbury  Flour  Mills 
Co.,  to  McCann-Erickson,  Minneapolis. 
MONARCH  CAMERA  Co.,  Chicago,  to 
United  Adv.  Cos.,  Chicago 
THRIFTY  DRUG  Co.,  Los  Angeles 
(Southern  California  chain  stores),  to 
Hillman-Shane-Breyer,  that  city.  Will  in- 

crease advertising  schedule  in  1942. 
MINNESOTA  STATE  TOURIST  BU- 

REAU to  Campbell-Mithun,  Minneapolis, Lester  Will  account  executive. 
COMER  PRODUCTS  Co..  Cleveland  (Wave- 
to-Stay),  to  Hubbell  Adv.  Agency,  Cleve- land. Said  to  use  radio. 
KING  MIDAS  FLOUR  MILLS,  Minneapo- 

lis (flour),  to  Olmstead-Hewitt,  Minneapo- lis. Plans  include  use  of  radio,  newspapers 
and   farm  papers. 
SONTAG  DRUG  STORES,  Los  Angeles 
(drug  chain),  to  Milton  Weinberg  Adv. 
Co.,  that  city.  Radio  plans  still  in  forma- tive stage. 
CALIFORNIA-GROWN  SUGAR  GROUP, 
San  Francisco,  to  McCann-Erickson,  San 
Francisco.  Said  to  use  radio. 

We f work  iKccovnls 
All  lime  EST  unless  olherwise  indicated. 

New  Business 
WM.  WRIGLEY  .JR.  Co..  Chicago, 
on  Jan.  1  started  F\rst  Line  of  De- 

fense on  69  CBS  stations,  Tbnrs., 
10 :15-10 :4.5  p.m.  Agency :  Arthur 
Meyerhoff  &  Co.,  Chicago. 
CARTER  PRODUCTS  Inc..  New 
York  (Carter's  Little  Liver  Pills),  on .Ian.  11  .starts  Those  Good  Old  Days 
on  an  unnamed  number  of  Mid-West 
NBC-Blue  stations.  Sun.  8:30-9  p.m. 
Agency :  Street  &  Finney,  N.  T. 
SEVENTH  DAY  ADVENTIST  Ra- 

dio Commission,  Los  Angeles  (re- 
ligious), on  .Tan.  4  started  The  Voice 

of  Prophecij.  on  87  MBS  stations, 
using  WMCA  in  New  York,  Sun. 
7-7  :.30  p.m.  Agency :  Parker  &  Assoc., 
Hollywood. 
SUNNYVALE  PACKING  Co.,  San 
Francisco  (Rancho  soups),  on  Jan.  5 
starts  Jane  Endicotf,  Reporter  on  5 
CBS-Pacific  stations,  Mon.  thru  Fri.. 
10.4.J-11  a.m.  (PST).  Agency:  Lord  & 
Thomas.  San  Francisco. 

Renewal  Accounts 

SUN  OIL  Co.,  Philadelphia  (Sunoco 
gas  and  oil),  on  Jan.  26  renews  for 
.52  weeks  Lowell  Thomas  on  24  NBC- 
Blue  stations,  Mon.  thru  Fri.,  6:45-7 
p.m.  Agency :  Roche,  Williams  &  Cun- 
nyngham,  iPhiladelphia. 
AMERICAN  HOME  PRODUCTS 
Corp.,  Jersey  City,  on  Jan.  27  renews 
for  52  weeks  Easij  Aces  (Anacin), 
and  Mr.  Keen  (Kolynos),  and  adds 
7  NBC-Blue  stations  making  a  total 
of  72  Blue,  Tues.,  Wed.,  Thurs.,  7- 
7  :30  p.m.  Agency  :  Blackett-Sample- Hummert,  N.  Y. 
CITIES  SERVICE  Co.,  New  York 
(gas  &  oil),  on  Jan.  30  renews  for  .52 
weeks.  Cities  Service  Concert  on  62 
NBC-Red  stations,  Fri.,  8-8  :.30  p.m. 
Agency  :  Lord  &  Thomas,  N.  Y. 

BARB  A  SOL  Co..  Indianapolis  (shav- 
ing cream),  on  Jan.  4  renewed  for  13 

weeks,  Gabriel  Heafter,  on  17  MBS 
stations.  Sun..  8 :45-9  p.m.  Agency : 
Erwin,  Wasey  &  Co.,  N.  Y. 
LEVER  BROS.  Co.,  Combridge,  Mass. 
(Silver  Dust),  on  Jan.  5  renews  for 
.52  weeks  Bright  Horizon,  on  .58  CBS 
stations,  Mon.  thru  Fri.,  11:30-11:45 
a.m.,  rebroadcast,  2-2:15  p.m.  Agency: 
BBDO,  N.  Y. 
R.  B.  SEMLER  Inc.,  New  Canaan, 
Conn.  (Kreml  hair  tonic),  on  Jan.  4 
renewed  for  52  weeks  Gabriel  Heatter 
on  20  MBS  stations.  Mon.,  Wed.,  Fri., 
9-9  :15  p.m.  Agency  :  Erwin,  Wasey  & 
Co.,  N.  Y. 
ZONITE  PRODUCTS  Corp.,  New 
York  (Forhan's  toothpaste),  on  Jan. 
4  renewed  for  52  weeks  Gabriel  Heat- ter on  10  MBS  stations,  Tues.,  Thurs., 
9-  9  :15  p.m.  Agency  :  Erwin,  Wasey  & 
Co.,  N.  Y. 
NATIONAL  DAIRY  PRODUCTS 
Corp.,  New  York  (Sealtest),  on  Jan. 1  renewed  for  52  weeks  Rudy  Vallee 
fihoio  on  74  NBC-Red  stations,  Thurs., 
10-  10:30  p.m.  (EST).  Agency:  Mc- Kee  &  Albright  Inc.,  N,  Y. 
MILES  LABS,  Elkhart,  Ind.  (Alka 
Seltzer),  on  Feb.  1  renews  for  52 
weeks  Newspaper  of  the  Air,  on  32 
Don  Lee  stations,  Sat.  thru  Sun.,  10- 
10:15  a.m.,  and  9-9:15  p.m.  (PST). 
Agency :  Associated  Adv.  Agency  Inc., 
Los  Angeles. 
THOMAS  J.  LIPTON  Ltd.,  Toronto 
(teas),  on  Jan.  4  renews  Lipton's  Tea Musicale  on  33  Canadian  Broadcasting 
Corp.  stations.  Sun.  6:15-6:45  p.m. 
(EDST).  Agency:  Vickers  «&  Benson, Toronto. 
GENERAL  FOODS,  Toronto  (.Jello), 
renews  for  39  weeks  Jack  Benny  on 
27  Canadian  Broadcasting  Corp.  sta- 

tions. Sun.  8-8:30  p.m.  (EDST). 
Agency  :  Baker  Adv.  Agency,  Toronto. 
KELLOGG  Co.  of  Canada,  London, 
Ont.  (corn  flakes),  on  Jan.  1  renews 
for  52  weeks  Madeleine  et  Pierre  on 
CKAC,  Montreal;  CHRC,  Quebec, 
Mon.  thru  Fri.  5:45-6  p.m.  (EDST). 
Agency :  .1.  Walter  Thompson  Co., 
Toronto. 

J.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn,  (shaving  cream),  on  Jan.  5  re- news for  13  weeks  True  Or  False 
on  63  NBC-Blue  stations,  Mon.,  8  :30-  ' 
9  p.m.  Agency :  J.  Walter  Thompson 
Co.,  N.  Y. 
CHARLES  H.  PHILIPS  CHEM- 

ICAL Co.,  New  York  (milk  of  mag- 
nesia), on  .Tan.  30  renews  for  52 

weeks  Waltz  Time  on  61  NBC-Red 
stations,  Fri.,  9-9:30  p.m.  Agency: 
Blackett-Sample-Hummert,  N.  Y. 

KOLYNOS  Co.,  Jersey  City  (tooth- 
paste ) ,  on  .Tan.  27  renews  for  52 

weeks,  Mr.  Keen,  Tracer  of  Lost  Per- sons, on  64  NBC-Blue  stations,  Tues., 
Wed.,  Thurs.,  7  :15-7  :30  p.m.  Agency  : 
Blackett-Sample-Hummert,  N.  Y. 

BAYER  Co.,  New  York  (proprie- 
tary), on  Feb.  1  renews  for  52  weeks 

American  Album  of  Familiar  Music, 
on  68  NBC-Red  stations.  Sun.  9:30- 
10  p.m.    Agency :  Blackett-Sample- Hummert,  N.  Y. 

ANACIN  Co.,  Jersey  City  (proprie- 
tary), on  Jan.  27  renews  for  52 

weeks.  Easi/  Aces,  on  53  NBC-Blue 
stations,  Tues..  Wed.,  Thurs.,  7-7:15 
p.m.,  rebroadcast  on  11  Pacific  Blue 
stations  12-12  :15  a.m.  Agency :  Black- 

ett-Sample-Hummert, N.  Y. 
CURTISS  CANDY  Co.,  Chicago 
(candy  bars),  on  Jan.  8  renewed for  .52  weeks  Jackson  Wheeler  d  the 
Neivs,  on  .39  CBS  stations.  Sat.,  Sun., 
11-11 :0o  a.m.  Agency :  C.  L.  Miller 
Co.,  N.  Y. 
CANADA  STARCH  Co.,  Montreal 
(corn  syrup),  on  Jan.  5  renews  Que 
Feriez  Votes  on  3  Canadian  Broadcast- 

ing Corp.  French  stations,  Mon.  8  :30- 
9  p.m.  (EDST).  Agency:  Vickers  &  | Benson,  Montreal.  j 

KRAFT  CHEESE  Ltd.,  Toronto,  on  1 
•Tan.  6  renews  Cafe  Concert  Kraft  on  I 
CKAC,    Montreal;    CHRC,    Quebec,  ! 
Tues.  8:30-9  p.m.  (EDST).  Agency: 
.1.  Walter  Thompson  Co.,  Toronto.  I 
NATIONAL  BISCUIT  Co.,  New  York  i 
(Premium  crackers),  on  Jan.  5  re- news for  26  weeks  news  broadcasts  on 
12  midwest  stations.  Agency  is  Mc- Cann-Erickson, N.  Y. 

Network  Changes 

SIGNAL  OIL  Co.,  Los  Angeles  (pe- 
troleum products),  on  Dec.  28  shifted 

Signal  Carnival  on  14  NBC-Pacific  i 
Red  stations,  from  Sunday,  8-8 :30 
p.m.  (PST),  to  Sunday,  9:30-10  p.m. 
(PST).  Agency:  Barton  A.  Stebbins  I 
Adv.,  Los  Angeles. 
PROCTER  &  GAMBLE  Co.  of 
Canada,  Toronto  (Camay),  on  Jan.  1  > 
replaced  Guiding  Light  with  Pepper 
Young's  Family  on  28  Canadian 
Broadcasting  Corp.  stations,  Mon. 
thru  Fri.,  4:30-4:45  p.m.  (EDST), 
and  Against  The  Storm  (Ivory)  is  re- 

placed with  Life  Can  Be  Beautiful  on 
28  CBC  stations  Mon.  thru  Fri.,  4- 
4:15  p.m.  (EDST).  Agency:  Compton  |  . Adv.,  N.  Y.  1 

VICK  CHEMICAL  Co.,  New  York 
(Vicks  Vapo-Rub  &  Va-tro-nol),  on 
.Tan.  23  discontinues  News  for  Women, 
on  5  CBS  stations,  Mon.  thru  Fri., 
.5:15-5:30  p.m.  Agency:  Morse  Inter- national, N.  Y.  j 

KRAFT     CHEESE     Co.,     Chicago  j 
(Parkay),  on  Jan.  4  added  20  NBC- Red  stations  to  The  Great  Gildersleeve, 
making  a  totol  of  .52  Red  stations,  i. 
Sun.,  6 :30-7  p.m.  Agency :  Needham,  '  . Louis  &  Brorby,  Chicago.  j  1 

Carnation's  Decade 
TEN  YEARS  of  musical  service  on  ,! 
the  air  is  the  record  of  the  Carna-  <i 
tion  Contented  program  which  will 
hold  a  double  celebration  Jan.  5  on  I 
NBC-Red  commemorating  its  own  , 
anniversary   and  the   New  Year,  i 
Program  on   NBC   since  Jan.   4,  ̂  
1932,  is  sponsored  by  Carnation  Co.,  ̂ 
Milwaukee,    for    Carnation    milk,  ii, 
Mondays  10-10:30  p.  m.  Agency  is  s 
Erwin,  Wasey  &  Co.,  Chicago.  '1 

FOR  ALL  YOUR  FM  NEEDS 
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IN  THE  7th  RETAIL  MARKET 

KSTP 
MINNEAPOLIS      •       SAINT  PAUL 

NIGHTTIME  SIGNAL  FROM  MINNE- 
APOLIS TO  THE  WEST  EQUIVALENT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  Waiti. 

Address  by  Churchill 

On  4;4!.7%  of  Receivers 
LARGEST  recorded  American 
radio  audience  ever  to  hear  Prime 
Minister  Winston  Churchill  of 
England  or  any  other  British 
Prime  Minister  was  scored  Dec.  26 
when  the  Cooperative  Analysis  of 
Broadcasting  found  that  44.7%  of 
the  country's  radio  set-owners  in- terviewed at  home  heard  Mr. 
Churchill's  address  before  a  joint 
session  of  Congress.  The  speech 
was  broadcast  on  NBC,  CBS  and 
Mutual,  12:30-1:05  p.  m. 
Although  the  Churchill  rating 

Dec.  26  topped  nearly  all  President 
Roosevelt's  ratings  for  daytime broadcasts,  it  fell  considerably 
short  of  the  65.7  rating  recorded 
when  Mr.  Roosevelt  broadcast  Dec. 
8  his  message  to  Congress  asking 
for  a  declaration  of  war  on  Japan. 

Harry  E.  Green 
HARRY  E.  GREEN,  58,  a  member 
of  the  advertising  department  of 
RCA  Mfg.  Co.,  Camden,  for  33 
years,  died  suddenly  at  his  desk 
Dec.  29  of  a  heart  ailment.  In  ad- 

dition to  handling  the  purchase  of 
advertising  space  in  newspapers 
and  magazines.  Mr.  Green  was  in 
charge  of  RCA's  radio  advertising, 
including  all  booking  of  the  Music 
You  Wmit  programs,  now  heard  on 
more  than  70  stations  throughout 
the  country. 

Roger  H.  Bowers 
ROGER  H.  BOWERS,  64,  musical 
comedy  composer  and  a  conductor 
for  NBC  Radio-Recording  Division, 
died  Dec.  29  in  Doctors  Hospital, 
New  York,  after  a  ten-day  illness. 
He  also  had  conducted  for  WEAF, 
WOR  and  WMCA,  New  York. 

€  LMS  $  I F I E  D 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  claisi- 
ficatiens,  12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for  box   address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

Chief  and  Staff  Engineer — Southern  sta- 
tion, new  Western  Electric  Equipment 

throughout.  Box  292A,  BROADCAST- ING. 

Newly  Licensed  Operator — $80.00  monthly, 
room  and  board  equivalent  to  $125.00 
monthly.  Draft  exempt.  Puerto  Rico. 
Box  291A,  BROADCASTING. 

Salesman — Regional  Midwest  network  sta- 
tion has  good  opportunity  for  man  with 

some  radio  sales  experience.  15%  com- 
mission, $25.00  guarantee  to  start.  Box 

293A,  BROADCASTING. 

Announcer — A-1,  for  1942's  best  250-watt station  in  America.  Tired  of  boomers. 
If  you  have  the  stulf  then  you're  on  our staff.  Salary  open.  Rush  your  voice,  ref- 

erences, etc.  to  WCMI,  Ashland,  Ken- tucky. 

Experienced  Announcer  —  Midwest  clear 
channel  station  seeking  draft  exempt  an- 

nouncer with  several  years'  experience. Capable  of  top  job  selling  commercials 
and  also  handling  emcee  work  both  air 
and  personal  appearances.  Submit  salary 
expected,  photo,  education  and  complete 
background,  including  commercial  expe- 

rience, immediately.  Box  301A,  BROAD- CASTING. 

.A  250  Watt  Local  Station— Located  in 
South  Atlantic  state  has  opening  for 
salesman  who  can  not  only  sell  but 
write  copy.  Excellent  opportunity  and 
living  conditions  for  draft  exempt  man 
who  can  qualify.  Give  full  details  and 
expected  starting  salary.  Box  290A, 
BROADCASTING. 

Situations  Wanted 

To  Help  Keep  "Japs"  Off  America's  Hands 
— Apply  lotions  of  laughter  regularly. 
For  potent  formulas,  consult  Hollywood's gag  specialist.  Box  295A,  BROADCAST- ING. 

Chief  Engineer — Desires  change.  Midwest 
or  West.  Reasonable,  experienced.  Box 
•300A,  BROADCASTING. 

•College  Woman — Single,  thoroughly  expe- 
rienced in  women's  features,  program- ming, promotion,  traffic,  continuity,  de- 

sires opportunity  with  progressive  metro- 
politan station,  eastern  location  pre- 

ferred. Now  employed,  audition,  refer- 
ences on  request.  Box  297  A,  BROAD- CASTING. 

idalesman — Draft  exempt,  young,  aggressive, 
ideas,  good  exeprience  and  record — seeks 
change  to  better  market.  Box  30.3A, 
BROADCASTING. 

Situations  Wanted  (cont'd) 
ANNOUNCER— Now  employed  but  wants 

position  offering  advancement.  Three 
years'  experience.  Network.  Can  write script.  Good  background  of  travel  and 
education.  Two  dependents.  Box  305A, 
BROADCASTING. 

Now  Operator-Announcer  at  Small  Station 
— Want  change  to  station  offering  ad- 

vancement possibilities,  expect  $140 
month.  Married,  45.  7  years  amateur.  Like 
Ohio  region.  Box  294A,  BROADCAST- ING. 

Program  Department — Young  woman  com- 
mentator-actress— director — writer,  wishes 

all  around  position  in  station  or  agency. 
Children's  programs.  Public  relations. Merchandising  ideas.  Box  304A,  BROAD- CASTING. 

Experienced   woman   radio   commentator — 
Background  three  years'  broadcasting Australia,  Hawaii,  other  countries  be- 

sides United  States  .  .  .  desires  station 
afUliation  anywhere.  Seven  years  with 
leading  international  advertiser,  merchan- 
dising-promotion.  References.  Box  306A, 
BROADCASTING. 

Your  News  Department — Is  increasingly important  because  of  the  war.  There  is 
available  a  newspaperman  of  long  ex- 

perience, with  radio  experience  as  well. 
This  man  is  now  managing  a  small  sta- 

tion, but  believes  his  experience  and 
ability  can  be  utilized  more  profitably 
elsewhere,  and  would  prefer  post  with 
lai'ger  station.  His  radio  experience  has been  confined  to  small  stations,  but  he 
has  sound  ideas,  writes  exceptional 
script  and  produces  programs  that  build 
audiences.  Experienced  at  newscasting, 
special  events,  remotes  and  handling 
talent.  This  man  is  under  45,  married, 
pleasing  personality,  draft  exempt,  and 
an  enthusiastic,  hard  worker.  Box  302A, 
BROADCASTING. 

Wanted  to  Buy 

General  Radio  Frequency  Monitor — With 
type  475-A  or  B  Oscillator  and  Type  681 
A  Deviation  Meter.  Box  296A,  BROAD- 
CASTING. 

For  Sale 

Good  condition — two  late  model  RCA,  WE, 
or  Presto  turntables  with  pickups ;  one 
RCA,  WE  or  Collins  speech  console  ;  two 
RCA  or  WE  microphones.  Quote  lowest 
cash  prices  and  condition  'all  or  part. 
Box  288A,  BROADCASTING. 

New  RCA  Recording  Head — For  use  on their  70B  table,  cost  $85.00,  will  sell  for 
$42.50.    KGVO,  Missoula. 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 

PROFESSIOi'¥AL 
DIRECTORY 

Jansky  &  Baile
y 

An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

Nstional  Press  Bide,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. Silver  Spring  Md. 
(Suburb,  Wash.,  0.  0.) 

Main  Office:  Crossroads  of 
7134  Main  St.     /''TTN       the  World Kansas  City,  IVIo.  (     jC     ]    Hollywood.  Cal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  BIdg. WASH.,  D.  C. Dl.  7417 

McNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  BIdg.      DI.  1205 
Washington,  D.  C. 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  8C  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

ADVERTISE  in 

BROADCASTING 

for  Results 
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Priorities  Plan  Being  Devised 

For  Communications  Services 

Definite  Grouping  of  Activities  Is  Planned  as 
Subcommittee  Makes  Study;  Peebles  Named 

WITH  the  Defense  Communications 

Boai'd,  through  a  subcommittee  of 
the  DCB  Priorities  Liaison  Com- 

mittee, undertaking  to  formulate 
definite  categories  for  the  defense 
functions  of  the  various  commun- 

ications services,  the  new  0PM- 
DCB  priorities  plan  is  being 
whipped  into  operation.  At  last, 
also,  the  Office  of  Production  Man- 

agement last  Thursday  formally 
announced  appointment  of  Leighton 
H.  Peebles  as  chief  of  the  new  Com- 

munications Branch  of  0PM. 
It  was  understood  the  three-man 

DCB  subcommittee — made  up  of 
FCC  Assistant  Chief  Engineer 
Gerald  C.  Gross,  FCC  Attorney 
William  Bauer  and  Lt.  Col.  Foster 
Stanley  of  the  Army  Signal  Corps 
— will  study  both  the  general  prin- 

ciples of  priorities  applying  to  the 
communications  industry  and  the 
categories  of  communications  serv- 

ices in  their  relation  to  the  war  ef- 
fort and  defense. 

Peeble's  Staff 
The  study  was  authorized  at  a 

Dec.  29  meeting  of  the  Priorities 
Liaison  Committee  (Committee  No. 
13).  Findings  are  to  be  submitted 
to  the  full  committee  and  may  form 
the  basis  of  a  later  report  to  DCB 
and  0PM.  Mr.  Peebles  attended  the 
Dec.  29  meeting. 

Since  announcement  by  DCB  Dec. 
18  of  the  far-reaching  OPM-DCB 
priorities  plan,  designed  to  alleviate 
an  increasingly  bad  materials  sup- 

ply situation  for  the  communica- 
tions industry  [BROADCASTING,  Dec. 

22,  29],  Mr.  Peebles  has  been  organ- 
izing a  staff  for  the  new  Communi- 

cations Branch  of  0PM.  Formal  an- 
nouncement of  his  appointment  has 

been  held  up  for  several  weeks  be- 
cause of  a  reorganization  within 

0PM  itself.  Originally  it  was 
planned  to  establish  the  Communi- 

cations Branch  under  the  0PM 
Civilian  Supply  Division,  headed 
by  Leon  Henderson,  but  according 
to  present  indications  the  new 
branch  will  be  set  up  more  or  less 
independently,  with  Mr.  Peebles 
responsible  directly  to  0PM  Di- 

rector General  Knudsen  and  Asso- 
ciate Director  General  Hillman 

rather  than  Mr.  Henderson. 
Mr.  Peebles  is  preparing  a  budget 

for  his  unit,  which  is  expected  to 
include  about  50  persons,  engineers 
and  a  clerical  force,  and  also  is 
receiving  from  the  Civil  Service 
Commission  a  list  of  prospective  se- 

lections for  his  staff  of  communica- 
tion engineer  experts.  Although  the 

new  unit  is  to  be  housed  in  quar- 
ters adjoining  the  FCC  engineering 

department  in  the  New  Postoffice 
Bldg.,  so  far  no  space  has  been  se- 
cured. 

As  chief  of  the  Communications 
Branch,  Mr.  Peebles  will  operate  in 
close  liaison  with  DCB  in  drafting 
plans  for  handling  the  material 
needs  for  the  entire  communications 
industry,   including  broadcasting. 

MR.  PEEBLES 

A  graduate  of  Union  College, 
Schenectady,  N.  Y.,  where  he  stud- 

ied under  the  late  Charles  P.  Stein- 
metz,  he  has  had  wide  experience 
as  an  engineer.  Entering  the  na- 

tional defense  organization  in  June, 
1941,  he  was  placed  in  charge  of 
the  power  section  of  OPACS. 

Mr.  Peebles  began  his  Govern- 
ment career  in  1931  as  chief  of  the 

lumber  division  of  the  Bureau  of 
Foreign  &  Domestic  Commerce  of 
the  Commerce  Department,  remain- 

ing there  until  1933,  when  he  was 
named  deputy  administrator  of  the 
NRA  in  charge  of  public  utilities 
and  communications.  He  became 
supervising  utility  analyst,  special- 

izing in  depreciation,  with  the  Se- 
curities &  Exchange  Commission  in 

1937. 

FORECASTERS  TOSSED 
For  a  Loss  in  Outcome  of 

 Big  Bowl  Games  ' 
WITH  Dope  charts  tossed  out  the 
window,  the  outcome  of  the  five 
New  Year's  Day  football  bowl  con- 

tests threw  radio's  prognosticators 
for  a  loss.  Leading  other  entrants 
in  Broadcasting's  Brain  Bowl  pre- diction contest  was  Charley  Bryant, 
lone-wolf  football  forecaster  of 
KVI,  Tacoma,  Wash. 

Of  the  entrants,  three  managed 
to  pick  two  winners  out  of  five 
games  and  a  third  two  out  of  four. 
Mr.  Bryant  squeaked  out  a  few 
points  ahead  of  the  others  on  the 
basis  of  his  score  predictions,  with 
only  a  five-point  diiferential  be- 

tween his  predictions  and  the  actual 
scores  in  the  games  of  the  two  win- 

ners he  picked. 
Placing  after  Mr.  Bryant  were 

the  Football  Forecast  Board  of 
KDFN,  Casper,  Wyo.,  who  sug- 

gested the  contest,  with  a  15-point 
differential,  and  Fred  C.  Wein- 
garth,  sports  announcer  of  WDAF, 
Kansas  City,  with  a  16-point  dif- 

ferential in  picking  two  winners 
in  four  games.  A  fourth  entrant, 
the  sports  depai'tment  of  the  Mos- 

cow (Ida.)  Daily  Idahoian,  partici- 
pating under  auspices  of  KDFN, 

also  named  two  winners  with  a  10- 
point  differential. 

General  Mills  'Party' GENERAL  MILLS,  Minneapolis, 
on  Jan.  10  starts  a  half -hour  Satur- 

day morning  program  at  10-10:30 
a.m.  for  21  weeks  on  an  unde- 

termined number  of  NBC-Red  sta- 
tions. Titled  Family  Party,  the  pro- 
gram, probably  institutional,  will 

originate  out  of  Chicago  with  pick- 
ups from  other  cities,  and  will  con- sist of  stars  and  talent  drawn  from 

various  General  Mills  shows  on 
three  networks.  Agency  is  Blackett- 
Sample-Hummert,  Chicago. 

Many  Enter  Opera  Contest 
RUSH  before  the  Jan.  1  deadline  in 
the  $10,500  "Great  American  Operetta" contest  conducted  by  WGN,  Chicago, 
brought  the  total  of  entries  to  more 
than  1,500,  from  45  States.  The  three 
winning  operettas  will  be  presented  on 
WGN-MBS  Chicago  Theater  of  the .  1  //•  next  s|)ring. 

WLAK,  Lakeland,  Fla. 

Is  Bought  by  S.  O.  Ward 
SALE  of  WLAK,  Lakeland,  Fla. 
local,  by  Bradley  R.  Eidmann,  to 
S.  O.  Ward,  of  Nashville,  for  $23,- 
000  is  proposed  in  an  application 
filed  last  week  with  the  FCC.  Mr. 
Ward,  an  executive  of  WLAC, 
Nashville,  and  40%  owner  of 
WHUB,  Cookeville,  Tenn.,  would 

acquire  all  of  the  station's  stock from  Mr.  Eidmann. 
Mr.  Eidmann  has  been  in  bad 

health  since  he  acquired  WLAK 
from  the  Tampa  Tribune  last  April. 
He  was  formerly  program  director 
of  WAAF,  Chicago.  His  decision  to 
sell  the  station  was  based  on  advice 
from  his  physician,  it  was  said. 
Mr.  Ward  has  been  active  in  radio 
since  1925.  He  had  resigned,  effec- 

tive Jan.  1,  from  the  WLAC  staff. 

Carter  Revision 

CARTER  PRODUCTS  Inc.,  New 
York  (proprietary),  on  Jan.  11 
starts  a  program  of  old  music  fea- 

turing old-time  stars,  on  an  un- 
named number  of  midwest  NBC- 

Blue  stations,  Sunday  8:30-9  p.  m. 
Titled  Those  Good  Old  Days,  show 
will  include  singers  from  the  Gay 
Nineties  Cafe  in  New  York.  Ac- 

count is  handled  by  Street  &  Fin- 
ney, New  York.  At  the  same  time 

company  announced  that  on  Jan.  4 
handling  of  the  Inner  Sanctum 
Mystery  series  for  Carters  Little 
Liver  Pills  on  46  NBC-Blue  sta- 

tions, Sun.  8:30-9  was  shifted  from 
Street  &  Finney  to  Stack-Goble, 
New  York.  All  other  domestic  ad- 

vertising for  the  product  remains with  the  former  agency. 

Chesterfield  Plans 

CURTAILING  of  all  newspaper 
advertising  for  Chesterfield  cigar- 

ettes during  the  month  of  Jan. 
announced  by  Liggett  &  Myers  last 
week  will  have  no  effect  on  1942 
plans  for  radio,  a  spokesman  of 
Newell-Emmett  agency  handling 
the  account,  stated.  He  also  indi- 

cated the  January  stoppage  was  not 
a  criterion  for  general  cutting  of 
newspaper  space  during  the  coming 
year  since,  1942  plans  are  not  yet 
complete.  Company  last  August 
similarly  stopped  all  paper  adver- 

tising but  returned  the  following 
month.  Radio  will  go  on  uninter- 

rupted with  Glenn  Miller  on  CBS 
and  Fred  Waring  on  NBC-Red  con- 

tinuing on  regular  schedules. 

Nesbitt  to  Expand 

NESBITT  FRUIT  PRODUCTS 
Inc.,  Los  Angeles  (orange  bever- 

age), through  Walter  K.  Neill  Inc., 
that  city,  on  Dec.  27  started  for 
52  weeks  sponsoring  Bob  Garred 
Reporting  on  6  CBS  Pacific  Coast 
stations  (KNX  KQW  KARM 
KROY  KOIN  KIRO),  Saturday, 
5:45-5:55  p.m.  Other  stations  are 
to  be  added.  In  addition,  the  firm 
will  continue  to  use  spot  announce- 

ments with  dealer  tie-in  in  other 
major  markets. 

Capt.  Johnson  Named 
CAPT.  TOM  JOHNSON,  formerly 
commercial  manager  of  KTOK. 
Oklahoma  City,  and  recently  in  the 
radio  section  of  the  Morale  Branch 
of  the  War  Department,  has  been 
named  head  of  the  foreign  depart- 

ment of  the  U.  S.  Army  Motion 
Picture  Service.  He  will  continue  to 
be  stationed  in  Washington. 

Listen,  WOOF — No  wonder  Our  Commercials  Sound  so  Indifferent  .  .  . That  Announcer  of  Yours  Still  Owes  Us  $150! 

BROADCASTING  •  Broadcast  Advertising Page  50  •  January  5,  1942 



IT  WOULD  BE  gratifying  indeed  if  management  men  in  Ameri- 

can business  could  contemplate  the  prospect  of  solving  to- 

morrow's problems  as  lightly  as  did  Scarlett  O'Hara  in  ''Gone 

With  The  Wind".  Planning  for  the  future  is  difficult,  for  man- 

agement's problems  of  the  moment  are  of  prepoUent  complexity. 

Under  present  circumstances,  it  is  not  surprising  that  the 

first  thought  of  some  business  men  is  to  curtail  advertising, 

conserve  resources.  But  business  history  proves  that  the  man 

who  reasons  thus  has  not  "found  the  philosopher's  stone". 

Industry's  yellow  pages  turn  up  scores  of  forgotten  names 

of  honest  products — forgotten  because  their  makers  failed  to 

realize  that  the  public  is  fickle  only  because  its  memory  is  short. 

Yes,  tomorrow's  business  faces  fact — not  fiction.  Tomorrow's 

management  men  will  be  confronted  once  more  with  the  prob- 

lems of  a  buyer's — not  a  seller's — market.  Tomorrow's  salesmen 

will  be  forced  to  meet  the  hard-hitting  rivalry  of  small  com- 

petitors grown  rugged  and  healthy  through  defense  expansion. 

Tomorrow's  advertising  must  produce,  as  never  before,  more 

effective  results  from  every  last  penny  of  the  advertising  ap- 

propriation. 

To  some,  it  might  not  seem  the  better  part  of  wisdom  to  sell 

increased  use  of  WLW  when  our  schedules  are  so  full — when 

sales  of  our  facilities  are  the  highest  in  our  history. 

But  we  aren't  thinking  about  this  month,  or  next — we're  con- 

cerned with  next  year,  and  the  year  after  that — when  we  return 

to  the  economy  of  the  buyer's  market  and  there  is  keen  compe- 

tition for  the  customer's  nod  of  acceptance. 

Moreover,  we  believe  that  the  best  time  to  advertise  is  when 

you  have  all  the  business  you  can  handle,  and  that  we  should 

never  miss  an  opportunity  to  leave  this  cogent  thought — when 

you  buy  WLW,  you  buy  at  what  is  probably  the  lowest  cost  per 

impression  in  modern  advertising. 

THE     NATION'S     MOST     M  E  R  C  H  A  N  D  I  S  E  A  B  L  E  STATION 



Radio ...  all  out  for  Victory 

Research  and  invention  have  placed  radio  in  the  first  line  of  battle 

COMM  UN  I  CATION—  rapid  communi- 
cation—  is  a  vital  necessity,  on  land,  at 

sea  and  in  the  air.  RCA  research  and  engi- 
neering developments  in  both  radio  and 

electronics  are  strengthening — and  will  fur- 
ther f  ortify — the  bulwarks  of  our  communi- 

cations system.  At  Princeton,  New  Jersey, 
the  new  RCA  Laboratories — the  foremost 
center  of  radio  research  in  the  world — are 
under  construction. 

★  ★  ★ 

International  circuits,  operating  on  short 
and  long  waves,  have  made  the  United 
States  the  communication  center  of  the 
world.  Today,  R.C.A.  Communications, 
Inc.,  conducts  direct  radiotelegraph  service 
with  49  countries. 

★  ★  ★ 

Production  of  radio  equipment  is  essential 

for  news  and  timely  information,  for  mili- 
tary and  naval  communications,  for  dis- 

semination of  news  among  foreign  coun- 

tries. The  "arsenal  of  democracy"  has  a 
radio  voice  unsurpassed  in  range  and  effi- 

ciency. In  the  RCA  Manufacturing  Com- 

pany's plants,  workers  have  pledged  them- 
selves to  "beat  the  promise,  "  in  production 

and  delivery  dates  of  radio  equipment  needed 
for  war  and  civilian  defense. 

★  ★  ★ 

American  life  and  property  at  sea  are  being 

safeguarded  by  ship-and-shore  stations. 

The  Radiomarine  Corporation  of  America 
has  equipped  more  than  1500  American 
vessels  with  radio  apparatus  and  is  com- 

pletely engaged  in  an  all-out  war  effort. ★  ★  ★ 

Radio  broadcasting  is  keeping  the  Ameri- 
can people  informed  accurately  and  up-to- 

the-minute.  It  is  a  life-line  of  communica- 
tion reaching  55,000,000  radio  sets  in  homes 

and  automobiles.  It  stands  as  the  very  sym- 
bol of  democracy  and  is  one  of  the  essential 

freedoms  for  which  America  fights.  The 
National  Broadcasting  Company — ^a  service 
of  RCA — and  its  associated  stations,  are 

fully  organized  for  the  coordination  of  war- 
time broadcasting. 

★  ★  ★ 

New  radio  operators  and  technicians  must 
be  trained  for  wartime  posts.  RCA  Insti- 

tutes, the  pioneer  radio  school  of  its  kind 
in  the  United  States,  has  more  than  1,200 
students  enrolled  and  studying  in  its  New 
York  and  Chicago  classrooms. 

★  ★  ★ 

When  war  came  and  America  took  its  place 
on  the  widespread  fighting  front,  radio  was 
At  the  Ready  .  .  .  with  radio  men  and  radio 
facilities  prepared  to  answer  the  call  to  duty 

"in  the  most  tremendous  undertaking  of  our 

national  history." 

PRESIDENT 

((^SrV  R^dio  Corporation  of  America RADIO  CITY,  NEW  YORK 

The  Service-i  of  RCA:  RCA  Mamifiict  uriiig  Co.,  Inc.  •  ItC^A  Lah()ratc)ries  •  11. C. A.  Communications.  Inc. 
National  Broadcasting  Company,  Inc.  .   Iladioniarine  Corporation  of  America  .   RCA  Institutes.  Inc. 



BROADASTING 

The  Weeklv Newsmagazine  of  Radio 

15c  the  Copy  $5.00  the  Year 

Canadian  &  Foreign    $6.00  the  Year 

Broadcast  Advertisingr 

JANUARY  12,  1942 
Pablished  every  Monday,  53rd  issue  (Yearbook  Number)   Published  in  February 

Vol.  22  •  No.  2 

WASHINGTON,  D.  C. 

CAVITIES  FILLED . . . 

^  ,03-con.e  t
o  think  of  it-, 

 dentistry  in a  way. 

We  do  an  exceUe
ntiob  on  c^^es,

  for  instance. 

Market  cavities,  w
e  might  add. 

man  who  had  to
  crack  Philadel- 

There  was  \  ,  uttle  less  than 

phia  or  the  job  wouldnt  ]eU.  m  ^.^M- 

^  u  ̂ vnw  not  only  opened  the  Fhiia
aei 

10  months  WOR  not  om>^  p
 

phia  market,  but  
this  mans  sales  

there 

of  his  high  New 
 York  total! 

ae  launched  n  «,7  *a^  Wo/stahilized  sales; 

;li;ra  the:  
m,  cut  this  sponsors  

advertising 
cost  in  half. 

„  ,niM  be  becau
se  more  families

  listen  to 

W^^f  It  mi#.  be
  because  these  fann

Ues  .  .  . 

but  you  get  th
e  idea. 

■ 

I 

■I 

That 
-full 

power 
station 
WOR  a 

*  From  (he  );r^*-
n>o..M„«!!/.is  of 

 25.000  fac.- 

★  t  rom  TfiK  ;  I  steners  in 

all  kmds  of  homes
-mcde  fo  the 

mmng  Study  of
  R«dioL,sten,r,gm 

 Greater 

York."
 

m 

■ 

^1 



ART  PAGE 

is  Always  There! 

WHEREVER  any  major  agricultural 

event  is  taking  place  in  the  Middle 

West,  there  you  will  find  Art  Page, 

farm  program  director  of  WLS  and  con- 

ductor of  the  noontime  "Dinnerbell"  pro- 
gram. In  the  first  eight  months  of  this 

year,  "Dinnerbell"  was  broadcast  by  re- 
mote control  34  times. 

Listeners  have  learned  to  depend  upon 

WLS  not  only  for  on-the-spot  coverage  of 

major  events,  but  for  cooperation  with 

their  own  organizations.  In  eight  months 

the  WLS  "Dinnerbell"  program  presented 
speakers  from  160  organizations  of  such 

importance  to  farm  folks  as  the  Pure  Milk 

Association,  4-H  Clubs,  Future  Farmers 
of  America,  Farm  Bureaus  and  the  United 

States  Department  of  Agriculture. 

"Dinnerbell"  is  just  one  part  in  our  pro- 
gram of  constructive  service  to  agriculture 

— a  service  which  has  gained  the  confidence 
of  listeners  for  us  and  for  our  advertisers. 

MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK— KOY  PHOENIX  *  KTUC  TUCSON  *  KSUN  BISBEE-DOUGLA; 

890  KILOCYCLES 
50,000  WATTS 
NBC  AFFILIATE 

PRAIRIE 

FARMER 
STAT  I O  N 

BuRRiDGE  D.  Butler 
President 

Glenn  Snyder 
Manager 



FOR  THE1DURATION, 
 there  will 

be  the  important  tasks  of  supplying 

the  necessities  of  life,  guarding  the  health 

of  the  nation,  maintaining  the  morale, 

and  managing  the  thousand  other  things 

which  outlast  **business-as-usuaP\ 

That's  how  advertising  will  continue  to 

serve  our  nation  at  war,  by  performing 

the  essential  functions  required  of  it. 

Life  goes  on,  and  advertising  will  rise  to 

the  new  responsibilities  of  a  wartime 

economy. 

Here  in  Connecticut's  Major  Market, 

WDRC  will  do  its  best  to  render  a  pub- 

lic service  which  is  keyed  to  the  nation's 

best  interest. 

9ASIC  CBS  FOR  CONNECTICUT 

Published  every  Monday,  53rd  issue  (Year  Book  Number)   published  in  February  by  Broadcasting  Publications.  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C.  under  act  of  March  3,  1879. 
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A  ShakermM  of  Pepper  for  the 

WEAF  mLT  WATER  
WAY" 

( 
Report  on  a  Program  Schedule 

at  the  Start  of  '42 ) 

IT  was  just  fourteen  months  ago  that  WEAF's 
new  transmitter  first  spoke  across  the  waters 

of  salty  Long  Island  Sound.  It  made  headlines 

the  w  ay  it  zoomed  WEAF  programs  New  York- 
ward  ten  times  harder  than  they  had  ever  been 
zoomed  hefore,  as  WEAF  engineers  flexed 
50,000  watts  to  their  fullest  strength  with  the 

new  "salt  water  way." 
Since  then  though,  it's  WEAF's  program 

experts  that  have  been  making  the  headlines. 

I  Reflecting  real  programming  "touch"  and  an 
1  understanding  of  the  New  York  listener,  they 

seasoned  WEAF's  local  program  schedule  with 
many  new  top-ranking  programs  during  1941. 
For  example: 

More  New  Programs — Two  new  fifteen- 
minute  ones — at  noon  and  at  6:15  P.  M.  Also 

other  shorter  news  spots  making  all-complete 

WEAF's  dawn  to  midnight  news  service. 

Mary  Margaret  McBride — The  pioneer  and 
first  lady  in  the  field  of  programs  for  wonjen. 

Studio  X — One  of  the  most  hmnorous  shows 

WEAF 

on  the  air  today,  with  Budd  Hulick  and  Ralph 
Dumke. 

These  are  just  three  of  the  1941  additions  to 

WEAF's  local  schedule.  Add  Isabel  Manning 
Hewson's  "Morning  Market  Basket"  (a  food 

show ),  the  "Spice  of  Life,"  and  the  rest.  Figure 
in  other  past  and  planned  improvements.  Put 

all  these  things  together,  and  you  have  a  sta- 
tion that's  streamlined  to  set  new  records  in 

1942  ...  a  rocket  for  your  product's  sales 
curve  in  the  World's  Richest  Market.  Today 
is  the  best  time  to  tie  up  with  it,  with 

NEW  YORK .  50,000  Watts  •  660  Kc 

Key  Station  of  the  NBC  Red  Network 

li^ROADCASTING  •  Broadcast  Advertising January  12,  1942  •  Page  5 



ONE    OF    A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    SONOVOX  SERVICE 

Graduate, 
U.  S.  Naval  Academy 

Continuity  Department, N.  B.  C.  (Eastern  Division) 
Radio  Department, 

Joseph  Katz  Company 
Director  of  Radio, 

Fletcher  &  Ellis.  Inc. 
Continuity  Editor, 

N.  B.  C.  (Midwestern  Division) 
Director  of  Radio, 

Sherman  K.  Ellis  &  Co. 

Joined  Wright-Sonovox,  Inc. — November,  1941 

-and  this  is  LAWRENCE  HOLCOMB,  our  Eastern  Manager! 

A  few  months  ago,  when  Sonovox  was  first  dem- 

onstrated to  radio  and  agency  executives  in  New 

York,  Larry  Holcomb  was  one  of  the  first  big-agency 

men  who  really  saw  the  tremendous  possibilities  of 

"talking  sound",  in  radio.  In  fact,  Larry  not  only 

saw  the  whole  idea — he  practically  went  overboard 

about  it!  So  when  the  furor  about  Sonovox  developed 

to  the  point  where  we  needed  an  Eastern  Manager, 

Larry  Holcomb  was  naturally  a  perfect  '"natural" 
for  us! 

Sonovox,  as  by  now  you  nmst  know,  is  the  astonish- 

ing new  acoustic  development  with  which  sounds  of 

almost  every  sort  can  be  made  to  articulate  actual 

words,  on  the  radio.  By  putting  words  into  the  actual 

'  voices"  of  apt  or  attractive  sound  effects,  Sonovox 
transforms  the  conventional  routine  commercial  into 

a  real  entertainment  feature.  Sonovox  puts  life  and 

attention-value  into  radio  selling! 

Today  a  lot  of  the  smartest  radio  advertisers  in  the 

business  are  climbing  aboard  the  Sonovox  sound- 

wagon.  Let  us  tell  you  about  it.  Write  us  direct,  or 

ask  your  nearest  F&P  office. 

WRIGHT-SONOVOX.  INC 

180  N.  MICHIGAN  AVE.  .  .  .  CHICAGO 

FREE  &  PETERS,  INC..  Exclusive  National  Representatives 

CHICAGO:  1 80  N.Michigan    MZ¥I  yORKi  347  Part  Ave.    OZTROtTi  New  Center  BUg.    SAN  FRANCISCO:  iii5(///fr    HOLLYWOOD:  1513N.  Gsr</an    HTLAHTA:  333  Palmer  Bldg. 
Franklin  6373  Plaza  S-41 31  Thnity  2-8444  Sutter  4353  Gladstone  3949  Main  5667 Plaza  5-4131 
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Blue  Network  Now  Operates  Independently 

Ultimate  Sale  to  Outside  Interests  Seen; 

Woods,  President;  Kobak,  Executive  V-P 
For  biographical  material  on  Blue  Personnel  see  page  Uh 

FORMATION  of  Blue  Network  Co.  Inc.,  a  separate,  wholly- 
owned  subsidiary  of  RCA,  was  announced  Friday  by  David 
Sarnoff,  president  of  RCA  and  chairman  of  the  board  of  NBC, 

following  a  joint  meeting-  of  the  board  of  directors  of  RCA  and 
NBC.  Mr.  Sarnoff  stated  that  incorporation  papers  for  the  new 
company  were  filed  Friday  at  Dover,  Del. 

As  its  first  step  in  independent  operation,  the  new  company 
applied  Friday  to  the  FCC  for  transfer  of  licenses  to  operate 
WJZ,  New  York,  WENR,  Chicago,   
and  KGO,  San  Francisco.  Licenses 
are  now  held  by  RCA  and  these 
Blue  key  stations  are  being  op- 

erated by  NBC  as  agent  for  RCA. 
Until  Dec.  24,  when  the  FCC 
granted  a  transfer  of  licenses  to 
RCA,  these  stations  had  been 
owned  and  operated  by  NBC. 

Meeting  of  Board 

Blue  Network  Co.  Inc.,  Mr.  Sar- 
noff stated,  will  continue  without 

interruption  the  programs  and 
business  heretofore  carried  on  by 
the  Blue  network  division  of  NBC. 
The  board  of  directors  of  the  new 
company  met  Friday  afternoon  and 
elected  Mai'k  Woods  as  president 
and  Edgar  Kobak  as  executive  vice- 
president. 

Niles  Trammell,  president  of 
NBC,  who  will  continue  in  that 
capacity,  was  elected  chairman  of 
the  new  company's  executive  com- 

mittee, which  includes  Mr.  Woods 
and  Mr.  Kobak  as  members. 

Mr.  Woods  is  serving  both  as 
president  and  chairman  of  the 
board.  Mr.  Kobak,  as  executive 
vice-president,  also  will  sit  on  the 
board,  along  with  Lunsford  P. 
Yandell,  vice-president  and  treas- 

urer, John  Hays  Hammond  Jr., 
Joseph  V.  Heffernan  and  Charles 
B.  Jolliffe,  the  latter  former  FCC 
chief  engineer  and  now  chief  en- 

gineer of  RCA  Frequency  Bureau. 
Blue  officers,  in  addition  to 

Messrs.  Woods,  Kobak  and  Yandell, 
include  Phillips  Carlin,  vice-presi- 

dent in  charge  of  programs,  and 
Keith  Kiggins,  vice-president  in 
charge  of  stations.  Virtually  all 
of  the  major  executive  offices  have 
been  filled  by  President  Woods, 
though  a  number  of  new 
appointments  will  be  made  in 
the  immediate  future.  Posi- 

tions filled  i  n  c  lu  d  e  Robert 
Saudek,  assistant  to  the  executive 

vice-president;  John  H.  Norton  Jr., 
stations  relations  manager;  Hugh 
M.  Feltis,  station  contact  repre- 

sentative; Philip  I.  Merryman,  en- 
gineering consultant  to  the  stations 

department;  Edwin  R.  Borroff,  cen- 
tral division  manager;  Fred  M. 

Thrower  Jr.,  general  sales  man- 
ager; George  M.  Benson,  eastern 

sales  manager;  Tracy  Moore,  west- 
ern sales  manager ;  Bert  J.  Hauser, 

sales  promotion  manager;  Earl 
Mullin,  manager  of  the  publicity 
department;  George  Milne,  chief 
engineer ;  Dorothy  Kemble,  continu- 

ity acceptance  editor;  Edward  F. 
Evans,  research  manager;  D.  B. 
Van  Houten,  office  manager;  Mur- 

ray B.  Grabhorn,  national  spot 
sales  manager;  John  H.  McNeil, 
manager  of  WJZ;  James  Rynd, 
sales  service  manager. 

Deals  Discussed 

Ultimate  disposition  of  the  net- 
work either  to  outside  interests  or 

through  a  pro-rata  stock  distribu- 
tion to  RCA  stockholders  is  fore- 

seen. A  number  of  propositions,  it 
is  known,  have  been  made  to  RCA 
for  acquisition  of  the  network  as 
an  entity,  but  these  have  not  crys- 

tallized to  the  point  where  any  sale 
is  in  immediate  prospect,  it  was 
learned. 

Published  reports  stated  that 
Dillon  Reed  &  Co.  had  been  nego- 

tiating for  outright  purchase  of  the 
network,  while  in  other  quarters 
it  was  stated  that  both  Lehman 
Bros,  and  Chatham-Phoenix  bank- 

ing interests  had  submitted  propo- 
sitions. The  name  of  Marshall 

Field  3d,  Chicago  merchant  and 
publisher,  also  has  been  mentioned 
in  connection  with  a  possible  Blue 
acquisition,  as  well  as  that  of 
George  Allen,  New  York  and  Wash- 

ington insurance  executive,  as  the 

Fly  to  Speak 
FCC  Chairman  James  Law- 

rence Fly,  at  the  invitation  of 
Niles  Trammell,  NBC  presi- 

dent and  chairman  of  the  ex- 
ecutive committee  of  the  Blue 

Network,  will  address  the 
general  meeting  of  affiliates 
in  Chicago  Jan.  15.  Chairman 
Fly  has  not  decided  on  his 
topic,  save  that  it  will  relate 
to  independent  operation  of 
the  Blue.  He  said  that  if  he 

could  "help  constructively"  in the  I'eorganization  process,  he 
would  be  happy  to  do  it. 

head  of  a  syndicate. 
Messrs.  Sarnoff  and  Trammell 

conferred  with  Chairman  Fly  last 
week  regarding  the  projected  Blue 
Network  plans.  The  anouncement 
of  the  formation  of  the  new  com- 

pany coincided  with  the  FCC's  un- derstanding of  projected  develop- 
ments, it  was  learned. 

Following  the  announcement  of 
his  election  as  president  of  Blue 
Network  Co.  Inc.,  Mr.  Woods  said: 

"In  1938  first  steps  were  taken 
toward  the  setting  up  of  the  Blue 
network  as  an  independently  op- 

erated broadcasting  unit.  One  by 
one  during  the  three  years  which 
followed,  separate  departments 
have  been  established  to  supervise 
Blue   Network  operations. 

"To  maintain  and  enhance  its 
program  standards,  the  Blue  Net- work will  avail  itself  of  the  counsel 
of  an  advisory  committee  represent- 

ing seven  regions  into  which  the 
United  States  has  been  divided 
for  broadcast  purposes.  Members 
of  the  committee  have  been  elected 

by  the  independent  stations  affili- 
ated with  the  network." 
Trammell's  Comment 

Commenting  on  the  formation  of 
the  new  company,  Mr.  Trammell 
stated : 

"A  meeting  of  the  affiliate  sta- 
tions of  the  Blue  Network  has 

been  called  for  Jan.  15  in  Chicago 
at  which  time  the  policies  and 
operations  of  the  network  will  be 
taken  up  with  the  affiliates. 

"The  Blue  Network  will  continue 
to  be  housed  in  its  present  loca- 

tions pending  the  establishment 
of  permanent  quarters  elsewhere, 
and  certain  of  its  routine  opera- 

tions will  be  carried  on  by  NBC 
until  the  new  company  has  estab- 

lished its  own  facilities.  The  segre- 
gation of  the  Blue  Network  from 

NBC  will  occasion  the  transfer  of 

approximately  500  employes,  prac- 
tically all  arrangements  for  this 

transfer  having  been  completed. 
"NBC  will  continue  uninterrup- 

tedly the  maintenance  of  its  Red 
Network  broadcasting  service 
which  includes  the  operations  of 
stations  WEAF,  New  York;  WRC, 
Washington;  WTAM,  Cleveland; 
WMAQ,  Chicago;  KOA,  Denver, 
and  KPO,  San  Francisco,  and  its 
service  to  136  independently  owned 
affiliated  stations.  NBC  also  will 

maintain  its  international  broad- 

casting service,  its  radio  record- 
ing service,  and  its  development 

n  the  fields  of  television  and  fre- 

quency modulation. "The  vital  an  dessential  services 
of  network  broadcasting  in  this 

period  of  war  will  continue  to  serve 
the  American  listeners,  the  affili- 

ated stations  and  advertisers.  NBC 
and  the  new  management  of  the 
Blue  Network  have  rededicated 

themselves  to  this  objective." 
Every  effort  will  be  made  to  com- 

plete the  segregation  of  Blue  per- 
sonnel by  Feb.  1,  it  was  said. 

Reports  of  Deals 
Reports  that  negotiations  had 

been  carried  on  in  recent  weeks 
with  Dillon,  Read  &  Co.,  Wall  St. 

brokerage  firm,  regarding  an  out- 
right sale  of  the  Blue  Network  to 

the  investing  public,  were  emphat- 
ically denied  by  NBC  executives 

who  said  that  while  they  had  been 

approached  some  months  ago  re- 
garding such  a  plan  there  had  been 

"no  conversations,  let  alone  nego- 
tiation". It  was  pointed  out  that 

until  the  Blue  Network  has  op- 
erated independently  for  at  least 

several  months  it  would  be  impos- 

sible to  place  a  price  on  the  net- 
work, since  the  price  must  obvi- 

ously be  figured  on  a  basis  of  in- come and  operating  costs. 
RCA  executives  declined  to  com- 

ment on  those  reports  or  on  the 
story  that,  if  the  Blue  were  not 
sold  through  an  investment  house, 
RCA  would  assign  a  value  to  the 
Blue  and  issue  capital  stock  against 
assets,  which  stock  would  then  be 
distributed  on  a  pro  rata  basis  to 
RCA  stockholders. 
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Formal  Censorship  Rules  to  
Be  Issued 

Ryan  Gets  Views  of  Industry  Groups; 

Regulations  for  Press  Are  Drafted 

FORMAL  rules  and  regulations  governing  the  handling  of 

news  and  other  broadcasts  having  a  war  aspect  will  be  issued 

next  week  by  the  Office  of  Censorship,  following  a  week  of 

industrywide  conferences  with  J.  Harold  Ryan,  Assistant  Di- 
rector of  Censorship  for  broadcasting. 

The  regulations  will  evolve  from  the  pooling  of  ideas  and 

suggestions  advanced  by  all  elements  in  the  industry,  plus 
those  drafted  by  Mr.  Ryan  himself,  Byron  Price,  director  of 
censorship,  and  other  sources.  Con-  .  
ferences  were  in  progress  all  last  (jent  Neville  Miller,  network  repre- 
week  between  Mr.  Ryan,  members  sentatives  and  individual  broad- 
of  the  NAB  code  committee  and  casters  who  had  ideas  to  advance, 
the  NAB  board  of  directors;  rep-  -p^^  Monday  luncheon  session 
resentatives  of  the  three  major  net-  ^^^^         ̂ -^^^^  ̂ .^igf  of  the works,  and  other  industry  trade  j^^^j^  Branch  of  the  Army,  and 
groups.  j^jg  assistant.  Jack  Harris;  Paul 

Formal  Regulations 

Whereas  originally  it  had  been 
intended  the  regulations  would  be 
voluntary  and  in  the  nature  of 
"self-censorship,"  it  was  finally  de- 

cided that  formal  regulations 
should  be  issued,  incorporating  so 
far  as  possible  the  industry  sug- 

gestions. High  praise  for  the  man- 
ner in  which  the  industry  has 

collaborated  in  the  voluntary  cen- 
sorship work  has  been  voiced  by 

Mr.  Price  and  his  associates. 

Regulations  governing  the  press 
simultaneously  are  being  drafted 
and  are  expected  to  be  announced 
shortly.  These  are  being  handled 
by  John  H.  Sorrells,  of  New  York, 
Assistant  Director  of  Censorship 
for  the  Press,  named  last  month 
along  with  Mr.  Ryan.  Both  the 
press  and  radio,  it  is  understood, 
are  being  treated  alike  as  parallel 
media.  The  broadcasting  code,  how- 

ever, because  of  the  complexity 
of  operation,  probably  will  be  more 
detailed. 

Because  radio  has  lived  in  an 
atmosphere  of  regulation  for  some 
15  years,  it  is  evident  the  censor- 

ship office  is  experiencing  less  dif- 
ficulty in  its  dealings  with  the 

medium  than  with  the  press.  De- 
spite this,  it  has  been  determined 

that  censorship  standards  evolved, 
even  with  the  collaboration  of  the 
media  affected,  should  be  promul- 

gated by  the  Government  rather 
than  invoked  on  what  would 

amount  to  a  "self-censorship"  basis. 
Confers  With  Officials 

Both  the  radio  and  press  codes 
will  emphasize  the  procedure  in 
handling  of  weather  data,  troop 
movements,  ship  departures  and 
arrivals  and  like  information  that 
would  tend  to  convey  to  the  enemy 
information  of  a  valuable  nature. 
All  dangers  inherent  in  release  of 
information  peculiar  to  war  oper- 

ations will  be  covered,  so  far  as 
possible. 

Mr.  Ryan  met  in  Washington 
Monday  with  representatives  of 
the  networks  and  the  Army  radio 
branch,  following  conferences  the 
preceding  week  with  NAB  Presi- 

W.  White,  and  A.  A.  Schechter, 
public  affairs  and  news  directors 
of  CBS  and  NBC,  respectively; 
and  Frank  M.  Russell  and  Harry 
C.  Butcher,  NBC  and  CBS  Wash- 

ington vice-presidents,  Fred  Weber, 
MBS  general  manager,  conferred 
with  him  later  in  the  afternoon. 
Memoranda,  codes  and  documents 
prepared  by  the  networks  for  the 

WITH  speed  the  keynote  after 
President  Roosevelt's  flat  declara- 

tion of  the  need  for  daylight  saving 
time  as  a  wartime  measure,  both 
the  House  and  the  Senate  last  week 
rushed  through  legislation  provid- 

ing for  the  establishing  of  DST, 
following  the  pattern  established 
in  World  War  I. 

In  a  flurry  of  activity  coming 
after  the  DST  proposition  had  lain 
dormant  for  months  due  to  disin- 

terest on  the  part  of  Congress, 
both  houses  within  a  few  days  hur- 

ried through  committee  approval 
of  two  different  versions  of  DST 
legislation  and  promptly  approved 
separate  bills. 

Difference  in  Bills 

The  Senate  passed  its  bill  (S- 
2160)  last  Wednesday,  providing 
discretionary  power  in  the  Presi- 

dent to  advance  the  clocks  of  the 
nation  not  more  than  two  hours 

"during  the  continuance  of  the 
present  war  and  for  a  period  not 
to  exceed  six  months  thereafter". 
The  measure  was  introduced  by 
Senator  Wheeler  (D-Mont.),  chair- 

man of  the  Senate  Interstate  Com- 
merce Committee,  which  had  re- 
ported it  the  preceding  day. 

The  House  bill  (HR-6314) ,  intro- 
duced by  Chairman  Lea  (D-Cal.), 

of  the  House  Interstate  &  Foreign 
Commerce  Committee,  and  passed 
by  the  House  last  Friday,  differs 
from  the  Senate  measure  in  that  it 
establishes     one-hour     DST  on 

guidance  of  their  news  staffs  were 
delivered  to  Mr.  Ryan. 

In  New  York  last  Wednesday, 
Mr.  Ryan  met  in  the  office  of  Mr. 
Weber  with  Messrs.  White,  Schech- 

ter, Weber  and  Bill  Slater,  WOR- 
MBS  newsmen,  for  further  discus- 

sion. That  evening  he  attended  a 
dinner  with  the  NBC-Red  advisory 
committee,  at  which  he  was  honor 

guest. 
Working  on  the  same  prelim- 

inary plan,  the  NAB  code  commit- tee met  in  Washington  last 
Wednesday  at  the  call  of  NAB 
President  Miller  and  the  committee 
chairman.  Earl  J.  Glade,  KSL,  Salt 
Lake  City,  preparatory  to  the  NAB 
board  sessions  the  following  two 
days  to  consider  war  emergency 
measures.  Suggestions  evolved  by 
the  committee  and  subsequently  ap- 

proved by  the  board  likewise^  were 
turned  over  to  Mr.  Ryan. 

Suggestions  also  were  expected 
from  Network  Affiliates  Inc.,  Na- 

tional Independent  Broadcasters, 
Clear  Channel  Broadcasting  Ser- 

vice and  other  industry  groups. 

Originally,  the  plan  was  to  com- 
plete drafting  of  the  new  regula- 
tions last  week,  with  immediate 

a  universal,  nationwide  basis  for 
the  duration,  without  vesting  any 

discretionary  powers  in  the  Presi- 
dent. 

From  radio's  point  of  view  the 
House  bill  answers  their  prayers 

regarding  daylight  saving  time.  Al- 
though the  NAB  in  its  appearances 

before  the  House  committee  last 
fall  during  public  hearings  on  DST 
proposals  took  no  position  one  way 
or  another  as  between  standard  and 
fast  time,  it  pointed  out  that  if 
there  was  to  be  DST,  radio  favored 
a  universal  system,  preferably 

year-round. All  this  is  provided  in  the  House 
bill.  It  also  could  be  true  of  the 

Senate  bill,  although  the  discre- 
tionary power  delegated  to  the 

President  injects  a  factor  of  un- 
certainty, in  that  the  President 

could  proclaim  DST  either  on  a 
nationwide  or  a  regional  basis. 

Representatives  of  the  broadcast- 
ing industry  have  long  pointed  out 

that  any  regional  form  of  DST, 
such  as  that  currently  operating  in 
some  parts  of  the  country,  gives 
rise  to  periodic  headaches  in  pro- 

gramming, necessitating  time-jug- 
gling by  both  networks  and  indi- vidual stations. 

A  universal  system,  whether  it 
operated  year-round  or  only  during 
the  ordinary  daylight  saving  sea- 

son, alleviate  these  programming 
troubles,  it  was  observed. 

promulgation.  Simultaneous  devel- opment of  the  press  code,  however, 
plus  the  late  meetings  of  the  NAB 
board,  forestalled  immediate  action. 

Danger  of  Extremes 

Throughout  the  week's  discus- sions, it  was  repeatedly  emphasized 
that  there  are  dangers  inherent  in 
"over-regulation"  and  that  stations 
had  to  exercise  caution  lest  they 
seriously  affect  the  medium  by 
going  to  extremes.  Handling  of  the 
raw  material  going  into  broad- 

casts, with  emphasis  on  open  mi- 
crophones and  man-on-the-street 

types,  provided  the  primary  basic consideration. 

Starting  from  scratch  on  news, 
it  was  realized  that  domestically 

practically  the  same  raw  material 
goes  to  newspapers  and  stations, 
since  press  associations  supply  that 
need.  In  local  reporting,  however, 
where  stations  maintain  their  own 
news  staffs,  surveillance  must  be 

kept  at  high  peak  to  avoid  im- 
proper material. 

One  of  the  difficulties  encoun- 
tered in  the  evolution  of  the  regu- 

lations on  a  self-censorship  basis 
was  the  fact  that  there  was  no 

one  group  which  could  speak  for 
the  entire  industry,  it  was  pointed 

out  by  the  Censorship  Office.  But 

by  procuring  composite  viewpoints from  the  NAB,  the  networks  and 
the  other  trade  groups,  it  was 

thought  a  satisfactory  solution  will 
be  found. 

Mr.  Ryan  temporarily  has 

brought  to  Washington  Bob  Rich- ardson, production  manager  of 
WSPD,  Toledo.  The  station  is  one 
of  the  Fort  Industry  group  headed 

by  Mr.  Ryan  as  vice-president  ond 
general  manager.  Mildred  Cogley, 
secretary  to  George  W.  Smith,  gen- 

eral manager  of  WWVA,  Wheel- 
ing, has  joined  Mr.  Ryan  as  his assistant.  The  station  also  is  one 

of  the  Storer  group. 

FUing  of  MBS  Action 

Against  NBC  Expected 
LONG  anticipated  triple  damage 
suit  of  MBS  against  NBC  was 
scheduled  to  be  filed  in  the  U.  S. 
District  Court  in  Chicago  Jan.  10, 
it  was  learned  Friday.  According 
to  informed  sources,  the  suit  was 
to  have  been  filed  by  MBS  and  six of  its  affiliates  WOR,  WGN,  WOL, 
WGRC,  WHBF,  and  KWK,  St. 
Louis  against  RCA  and  NBC,  ask- 

ing for  $10,275,000  damages.  MBS 
is  represented  in  Chicago  by  the 
legal  firm  of  Kirkland,  Fleming, 
Green,  Martin  &  Ellis. 

While  advance  details  were  not 
available,  it  is  understood  the  plain- 

tiffs will  charge  that  NBC  and 
specifically  the  Blue  Network  have 
entered  into  contracts  with  NBC 
affiliates  which  through  restrictive 
time  option  clauses,  illegally  de- 

prive MBS  of  an  equal  opportunity 
of  securing  outlets  for  its  network 
programs  in  cities  with  less  than 
four  stations. 

Separate  Daylight  Saving  Bills 

Approved  by  House  and  Senate 
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First  on 

.New  York's  dial, 570 

Now  first  for 
news 

OUI  WELL  DD  VOU  KHOUI  THE 

HEUI  VORK  RHDIO  STORV  ROUJ 

DO  VOU  Know 

that  the  most  important  step  made  by  any 

station  in  New  York  toward  unshackling  and 

changing  listening  habits  is  the  broadcasting 

of  news  bulletins  from  The  New  York  Times  every 

hour  on  the  hour  over  WMCA?  It  began  on 

December  1.  The  subsequent  outbreak  of  war 

further  increased  normal  interest  in  news. 

DO  VOU  Know 

that  "first  on  the  dial"  has  special  advantages 
in  the  New  York  market?  First,  of  course,  5000 

watts  at  570  (WMCA),  transmits  a  long-wave 

signal  whose  strength  holds  up  best.  Second, 

5000  watts  at  570  results  in  a  signal  of  at  least 

.5  millivolt  intensity  through  southern  Connecti- 

cut and  into  Rhode  Island,  as  far  north  as  Pough- 

keepsie,  as  far  south  as  Atlantic  City;  In  New 

York  City  and  adjacent  New  Jersey  the  signal 

has  a  strength  of  at  least  10  millivolts.  Third, 

WMCA's  position  on  the  dial  places  it  nearest 

the  four  network  stations.  Fourth,  "first  on  the 

dial"  is  easiest  to  remember  and  locate. 

DO  VOU  Know 

that  few  stations  in  the  country  can  match  the 

public  service  record  of  WMCA?  Disregarding 

spot  announcements,  WMCA  carried  935  public 

service  programs  from  federal,  civic,  patriotic, 

charitable  and  religious  organizations  in  1941. 

WMCA  is  a  respected  public  service  force  in 

its  community. 

DO  VOU  Know 

that  WMCA  is  not  affiliated  with  any  other  or- 

ganization or  network— that  it  has  no  axe  to 

grind  other  than  to  serve  New  York. 

DO  VOU  Know 

that  WMCA  offers  New  York's  most  liberal  dis- 

counts to  regular  advertisers.  For  example,  an 

advertiser  spending  $1200  per  week  gross  on 

a  52-week  contract  earns  dollar  volume  and 

consecutive  week  discounts  aggregating  30%. 

A  smarter  buy  than  ever  today  is  a  concentrated 

campaign  on  WMCA. 

AMERICA'S  LEADING  INDEPENDENT  STATION 

Western  Representative:  Virgil  Reiter  &  Co.,  400  N.  Michigan  Ave.,  Chicago 



Nets  Combat  Two-Pronged  Legal  Attack 

New  York  Court  Asked  to  Void  Actions 

Of  FCC;  Trust  Suit  Plans  Pending 
CAUGHT  in  a  legalistic  pincers  movement,  involving  future 
network-affiliate  operations,  NBC  and  CBS  on  Monday  (Jan. 
12)  will  attempt  to  fight  their  way  out  of  the  first  phase  of 

the  chain-monopoly  litigation  in  proceedings  before  the  statu- 
tory three-judge  Federal  court  in  New  York. 

The  court  will  hear  arguments  on  petitions  of  these  net- 
works for  an  injunction  to  restrain  the  FCC  from  making  ef- 

fective its  chain-monopoly  regulations  issued  last  May  and 
subsequently  revised.  The  FCC  and  MBS,  as  intervenor,  will 
resist  these  moves,  on  motions  to   
dismiss  or  for  summary  judgment 
in  favor  of  the  Government. 

Suits  'Not  Related' 
Preoccupied  with  the  New  York 

proceedings,  the  networks  have  not 
indicated  what  approach  they  will 
take  to  the  Department  of  Justice 
anti-trust  suits  brought  against 
them  New  Year's  Eve  in  Chicago, 
other  than  that  they  will  oppose 
the  actions.  Answers  to  these  far- 
reaching  suits  against  RCA-NBC 
and  CBS,  alleging  domination  of 
the  industry  and  a  purported  con- 

spiracy to  monopolize  all  aspects 
of  radio,  are  not  due  until  Jan.  20. 

Despite  protestations  both  at  the 
FCC  and  the  Department  of  Jus- 

tice that  the  suits  are  in  no  way 
related,  it  was  clearly  indicated 
that  efforts  will  be  made  to  bring 
the  new  "western  front"  litigation 
into  the  New  York  proceedings. 
Both  affect  network-affiliate  rela- 

tions up  and  down  the  line. 
But  the  Department  of  Justice 

complaints  far  transcend  the  FCC 
regulations  in  severity  in  that  they 
would  force  NBC  promptly  to  liqui- 

date one  network,  bring  about  full- 
scale  abandonment  of  time  options 
and  exclusivity,  and  otherwise  af- 

fect business  aspects  of  broadcast 
operations. 
CBS  served  notice  of  its  inten- 

tion at  least  to  comment  on  the 
Chicago  proceedings  in  counter- 
affidavits  filed  with  the  New  York 
tribunal  Jan.  5.  A  copy  of  the  anti- 

trust complaint  filed  by  the  De- 
partment of  Justice  in  the  U.  S. 

District  Court  for  the  Northern 
District  of  Illinois  was  included  in 
the  counter-affidavits,  without  com- 
ment. 

While  filing  of  the  complaints 
against  the  major  networks  struck 
the  industry  with  staggering  im- 

pact, major  attention  was  focused 
upon  the  impending  arguments  be- 

fore the  New  York  tribunal.  It 
was  assumed  both  the  FCC  and 
the  petitioning  networks  would 
seek  to  impress  upon  the  tribunal 
the  bearing  of  the  Anti-trust  Di- 

vision actions  upon  the  current 
proceedings. 

Both  NBC  and  CBS  consistently 
have  maintained  that  the  FCC 
does  not  have  jurisdiction  to  issue 
network  monopoly  regulations.  The 
FCC,  flanked  by  MBS,  has  been 

just  as  insistent  in  its  claim  that 
such  authority  clearly  is  vested  in 
the  Commission. 

Procedure  Uncertain 

The  court,  it  is  understood,  has 
agreed  to  set  aside  six  hours  for 
argument  on  the  pending  motions. 
Arguments  are  expected  to  begin 
at  10:30  a.m.  before  Federal  Judge 
Learned  Hand,  presiding,  and  Dis- 

trict Judges  Henry  W.  Goddard  and 
John  Bright.  The  court  normally 
sits  for  four  hours  a  day,  exclud- 

ing luncheon  recess.  Thus,  it  was 
concluded  that  the  proceedings 
would  run  through  Tuesday  morn- ing. 

The  precise  order  in  which  the 
parties  will  appear  apparently  had 
not  been  decided  upon  prior  to  trial. 
The  FCC  has  proposed  that  it  open 
and  close  the  proceedings.  Because 
NBC  and  CBS  filed  the  petitions 
to  enjoin  the  FCC,  they  are  the 
moving  parties  in  that  proceeding. 
Ordinarily,  they  would  open.  But 
the  Government,  joined  by  MBS, 
is  the  moving  party  in  the  motions 

to  dismiss  or  for  summary  judg- 
ment. 

The  Government  argument  will 
be  handled  by  Telford  Taylor,  FCC 
general  counsel,  presumably  as  a 
special  assistant  to  the  Attorney 
General.  He  will  be  assisted,  on 
the  jurisdictional  phase,  by  T.  E. 
Harris,  assistant  general  counsel. 
Louis  G.  Caldwell,  chief  MBS  coun- 

sel, is  expected  to  argue  for  the 
intervenor. 

Handling  arguments  for  CBS 
will  be  Charles  Evans  Hughes  Jr., 
special  counsel.  Former  Judge 
John  J.  Burns,  chief  counsel  for 
CBS  during  the  entire  chain- 
monopoly  proceedings;  Joseph  H. 
Ream,  general  counsel  of  the  net- 

work, and  Paul  A.  Porter,  Wash- 
ington counsel,  will  be  at  the  CBS 

table. 
Argument  for  NBC  will  be 

handled  by  John  T.  Cahill,  who  has 
represented  the  network  for  the 
last  six  months.  A.  L.  Ashby,  vice- 
president  and  general  counsel  of 
NBC,  will  be  at  the  counsel  table. 

Some  Inconsistencies 

Little  enlightenment  as  to  the 
sudden  filing  of  the  Chicago  anti- 

trust suits  came  during  the  last 
week.  There  was  a  storm  of  edi- 

torial protest  in  the  daily  press 
over  filing  of  the  actions  when  the 
nation  is  at  war.  And  there  was 
little  indication  of  any  collabora- 

tion, during  the  last  few  weeks, 
between  the  Department  of  Justice 
and  the  FCC  on  these  new  pro- 

ceedings. As  a  matter  of  fact,  in 
some  official  quarters  skepticism 
was  expressed  over  the  proceedings, 
particularly  since  the  position 
taken  by  the  Department  of  Justice 

SMOKE-EATERS  are  being  developed  at  WRAL,  Raleigh,  N.  C,  which 
has  installed  fire-fighting  equipment.  Participating  in  this  lesson  are  (1 
to  r).  Fire  Chief  Butts;  Assistant  Civilian  Fire  Deputy  Allen;  Lou 
Reker,  salesman:  Mrs.  Margaret  Early  (hand  on  extinguisher)  program 
director;  Mrs.  Alice  Lee,  secretary;  Mrs.  Fred  Fletcher,  wife  of  Manager 
Fletcher  of  WRAL;  William  Barham,  accountant;  Alice  Hall,  traffic 
manager;  Bill  Derby,  operator. 

is  in  some  aspects  inconsistent  with 
that  of  the  FCC. 

While  no  comment  came  from 
the  Department  or  from  Assistant 
Attorney  General  Thurman  Arnold 
with  respect  to  the  actions,  which 
long  had  been  rumored,  emphasis 
in  certain  Government  quarters 
was  placed  on  the  fact  that  the 
Government  proceeded  civilly, 
rather  than  criminally.  There  was 
no  effort,  it  was  pointed  out,  to 
invoke  penalties  or  fines,  but  its 
goal  is  to  clear  up  existing  condi- 

tions which  the  Department  be- 
lieves contravene  the  Sherman 

anti-trust  act  [Broadcasting,  Jan. 
5]. 

In  the  proceedings  before  the 
New  York  court,  whichever  way 
the  decision  goes,  a  Supreme  Court 
review  is  indicated.  The  regula- 

tions, which  were  issued  May  2 
and  went  through  a  stormy  siege 
before  the  Senate  Interstate  Com- 

merce Committee  and  were  thrice 

postponed,  now  are  indefinitely  de- 
ferred until  there  is  a  final  deci- 

sion on  the  jurisdictional  issue. 
There  is  a  direct  appeal  to  the 
highest  tribunal  and  both  sides  al- 

ready have  served  notice  that  they 
propose  to  go  to  the  Supreme  Court 
on  the  jurisdictional  phase. 

On  Jan.  5,  in  addition  to  counter- 
affidavits  filed  by  NBC  and  CBS, 
the  FCC  filed  a  new  pleading  in 
opposition  to  the  NBC  motion  for 
a  preliminary  injunction.  This  en- 

compassed certified  copies  of  ap- 
plications and  decisions  relating  to 

voluntary  assignment  of  the  li- 
censes of  WJZ,  WENR  and  KGO 

from  NBC  to  RCA,  as  a  move 

toward  separation  of  the  two  net- 
works and  ultimate  sale  of  the 

Blue,  as  well  as  the  applications 
and  decisions  on  transfer  of 
WMAL,  Washington  Blue  outlet, 
from  NBC  to  Washington  Star  Co. 

New  Filings 

Bringing  background  material 
up  to  date  for  the  Jan.  12  argu- 

ments, CBS  and  NBC  filed  addi- 
tional affidavits  with  the  court  last 

week,  including  a  copy  of  the  anti- 
trust complaint  filed  by  the  Justice 

Department  in  the  U.  S.  District 
Court  for  the  Northern  District  of 
Illinois,  Eastern  Division,  against 
NBC  and  CBS. 

In    an    81-page  supplementary 
presentation,  CBS  also  included  the 
affidavit  of  Kenneth  L.  Yourd,  CBS 
attorney  in  Washington,  covering 
the  expiration  dates  of  the  licenses 
of  CBS  affiliates;  a  further  expla-, 
nation  by  Herbert  V.  Akerberg 
CBS   station  relations  vice-presi- 

dent, of  payments  by  the  network 
to  its  affiliated  stations  since  1931 ; 
an  affidavit  of  Dr.  Frank  Stanton 
CBS  director  of  research,  covering 
sustaining  and  news  service  of  tht 
network;  another  affidavit  of  Ed 
ward  M.  Klauber,  CBS  executive 

(Continued  on  page  US) 
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On  Monday  evening,  December  29,  at  10:30,  WWJ  and 

its  associate  F.M.  station  W45D,  broadcast  a  special  pro- 

gram, asking  its  listeners  to  telephone  pledges  for  the  Red 

Gross.  Over  1900  individual  pledges  were  received  and 

read  on  the  program,  which  lasted  until  4:15  Tuesday 

morning. 

Not  only  was  this  an  important  monetary  contribution 

to  a  great  cause,  but  the  program  furnished  a  stimulus  of 

far-reaching  effect  to  the  local  drive.  Other  public  institu- 

tions have  been  quick  to  follow  the  lead  of  WWJ. 

This  is  broadcasting  in  the  public  interest. 

National  Representatives 

COMPANY 

ATLANTA 

LOS  ANGELES 

GEORGE  P.  HOLLINGBERY 

NEW   YORK  •  CH ICAGO 

SAN  FRANCISCO 
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Wakefield,  Sterling  to  Coast 

To  Clear  Broadcast  Confusion 

Order  Barring  Testimonials  Is  Quickly  Lifted; 

Plan  Inspection  of  Monitoring  Stations 

mary  order,  was  unauthorized,  it  is 
reported  [BROADCASTING,  Jan.  5]. 

A  directive  promptly  was  issued 
by  Brig.  Gen.  William  0.  Ryan,  of 
the  Fourth  Interceptor  Command, 
rescinding  the  order  insofar  as  it 
related  to  testimonials.  Another 
order,  promptly  issued,  originated 
from  La.  Gen.  John  L.  DeWitt  from 
his  Western  Defense  Command 

headquarters.  He  advised  all  com- 
manding generals  that  authority  to 

restrict  broadcasts  is  vested  in  his 
command  and  that  subordinates 
should  report  as  expeditiously  as 
possible  to  headquarters  on  any 
situations  that  might  require  ac- 

tion. Excepted  were  orders  related 
to  blackouts,  when  an  air  attack  is 
imminent. 

Gen.  DeWitt's  instructions  in  ef- 
fect were  that  on  all  matters  on 

which  no  existing  policy  has  been 
established,  contact  should  be  made 
with  his  headquarters.  In  situations 
not  otherwise  covered,  it  was  indi- 

cated, official  War  Department 
policy  will  be  determined  in  Wash- 
ington. 

COINCIDENT  with  the  rescinding 
of  the  all-inclusive  ban  on  testi- 

monials and  request  numbers  on 
West  Coast  stations,  the  FCC  an- 

nounced last  Wednesday  that  Com- 
missioner Ray  C.  Wakefield  and 

George  E.  Sterling,  chief  of  Na- 
tional Defense  Operations  Section 

of  the  Engineering  Department, 
had  left  for  a  ten-day  trip  to  the 
Coast  in  an  effort  to  clear  up  con- 

fusion over  war  broadcasting  oper- 
ations. 

Withdrawal  of  the  ban  on  "com- 
munications from  the  public", 

whether  relayed  by  networks  or 
over  independent  stations,  came 
last  Tuesday.  The  order  originally 
had  been  issued  by  an  officer  with 
the  Fourth  Interceptor  Command 
in  Los  Angeles  because  of  possible 
coded  espionage  in  such  messages. 

J.  Harold  Ryan,  assistant  di- 
rector of  censorship,  and  Ed  Kirby, 

radio  chief  of  the  War  Depart- 
ment, immediately  sent  R.  C.  Cole- 

son,  administrative  head  of  the 
Army  Radio  Branch,  to  Los  An- 

geles to  investigate  the  ban.  The 
immediate  result  was  a  relaxing  of 
the  order. 

Commissioner  Wakefield,  a  na- 
tive of  Fresno,  was  sent  to  the 

Coast  with  Mr.  Sterling  because 
of  his  familiarity  with  Coastal 
operations  generally.  During  the 
ten-day  trip,  they  will  confer  with 
the  Interceptor  Commands  along 
the  Coast  and  seek  to  clarify  con- 

ditions. Commissioner  Wakefield 
will  go  to  Los  Angeles  and  San 
Francisco  with  Mr.  Sterling  and 
consult  with  the  Interceptor  Com- 

mands there  on  the  entire  broad- 
casting situation,  the  handling  of 

blackouts  if  and  when  necessary, 

and  other  operations  during  war- time. 

Mr.  Sterling  will  visit  Los  An- 
geles and  the  monitoring  stations 

at  Santa  Ana,  San  Francisco,  Port- 
land and  Seattle  during  his  ten- 

day  trip.  He  will  make  clear  to 
broadcasters  in  these  areas  that 
the  field  inspectors  of  the  FCC  are 
simply  carrying  out  orders  of  the 
Interceptor  Commands  in  connec- 

tion with  the  broadcast  operations 
and  that  the  FCC  is  not  in  any 

manner  attempting  to  impose  cen- 
sorship upon  stations.  The  function 

is  that  of  the  Army,  it  will  be  em- 
phasized. 

Following  his  trip  to  the  Coa.st, 
Mr.  Coleson  reported  that  the  or- 

iginal order  banning  request  num- 
bers and  testimonials  had  come 

from  an  officer  in  the  Interceptor 
Command  who  presumably  had 
acted  without  the  knowledge  of  the 
department  or  of  his  superiors.  The 
threat  purportedly  made  to  stations 
that  they  would  be  shut  down  if 
they  did  not  comply  with  the  sum- 

LORRAINE  HALL,  m.c.  of  Every 
Woman's  World  on  WBBM,  Chi- 

cago, scorns  the  proverbial  string- 
around-finger  reminder  and  instead 
wears  an  embroidered  clock  on  the 
pocket  of  her  jacket  with  its  hands 
pointing  permanently  and  emphat- 

ically to  3  p.m.,  when  her  show 
goes  on  the  air.  Daily  program  is 
sponsored  on  a  participating  basis. 

JOE  O'BRIEN,  anuoimeer  of  WMCA, New  York,  and  Leon  Jason,  WMCA 
engineer,  both  became  fathers  of  baby 
boys,  boru  Christmas  Day  and  the  day after,  respectively. 

Receiving  Sets 

Are  Estimated 

RADIO  receiving  set  sales  in  1941 
reached  a  new  alltime  high  of  13,- 
100,000,  having  a  retail  value  of 
$460,000,000,  according  to  estimates 
made  by  O.  H.  Caldwell,  former 
Federal  Radio  Commissioner  and 
editor  of  Radio  Retailing  Today. 

Total  sets  in  use  in  the  United 
States  as  of  Jan.  1,  1942,  were 
estimated  at  57,000,000  as  against 
50,100,000  at  the  same  time  the 
preceding  year.  The  1941  estimated 
sales  of  13,100,000  exceeded  by 
approximately  2,000,000  estimated 
set  sales  for  the  preceding  year. 

The  number  of  homes  equipped 
with  radio  sets  was  given  as  30,- 
300,000  at  the  end  of  1941,  as 
against  an  aggregate  of  34,861,625 
occupied  dwelling  units  in  the  coun- 

try. In  1940,  the  estimated  number 
of  homes  with  sets  was  29,300,000. 

Sales  of  Auto  Sets 

Automobile  radio  sets  sold  dur- 
ing 1941  aggregated  2,000,000, 

with  a  value  of  $80,000,000.  This 
compared  to  1,800,000  sets  sold  in 
1940,  having  a  value  of  $72,000,000. 
The  total  number  of  auto  sets  in 
use  was  estimated  at  9,300,000,  as 
against  8,000,000  the  same  time 
last  year. 

Tubes  sold  during  1941  aggre- 
gated 130,000,000,  with  a  value 

of  $143,000,000,  as  against  110,- 
000,000  tubes  having  a  value  of 
$110,000,000  in   1940.  Total  sales 

Now  in  Service 

at  57  Millions 

of  broadcast  receivers,  tubes,  bat- 
teries and  parts  in  1941  was  esti- 

mated at  600,000,000  as  against 
$500,000,000  the  preceding  year. 

While  set  sales  for  1941  shattered 
all  previous  records,  the  11,150,000 
total  for  1940  having  been  the 
previous  high,  the  value  of  sales 
was  considerably  lower  than  in 
1929.  During  that  year,  with  only 
4,500,000  sets  sold,  the  value  was 
$600,000,000,  as  against  the  1941 
figure  of  $460,000,000.  While  the 
dollar  volume  hit  $450,000,000  dur- 

ing at  least  two  other  years,  the 
1941  total  of  $460,000,000  was  sec- 

ond only  to  that  of  1929. 

Increased  Power 

Is  Granted  WMBD 

WSPA,  WHKY,  KYOS,  WINN 
Are  Awarded  Better  Facilities 

WMBD,  Peoria,  111.,  CBS  out- let, was  authorized  last  Tuesday 
by  the  FCC  to  increase  its  night 
power  from  1,000  to  5,000  watts 
with  changes  in  its  vertical  an- tenna for  day  use  on  1470  kc.  A 
directional  also  will  be  installed 
for  nighttime  use. 
WSFA,  Montgomery,  was 

granted  a  construction  permit  to 
increase  its  power  from  500  watts 
night,  1,000  watts  local  sunset, 
to  5,000  watts  fulltime  with  a  new 
transmitter  and  directional  anten- 

na for  night  use. 
WHKY,  Hickory,  N.  C,  was 

granted  a  modification  permit  to  in- 
crease its  power  from  250  to  1,000 

watts  night,  5,000  day  on  1290  kc, 
along  with  installation  of  new 
transmitter  and  antenna  equip- 

ment. The  station  now  operates 
on  1400  kc. 

Merced  Shift 

KYOS,  Merced,  Cal.,  was  granted 
a  construction  permit  to  shift  fre- 

quency from  1080  to  1490  kc.  and 
increase  its  hours  of  operation  from 
daytime  to  unlimited  time,  with 
changes  in  transmitting  equipment. 
The  station  uses  250  watts. 
WINN,  Louisville,  was  granted 

a  modification  of  license  to  increase 
its  night  power  from  100  to  250 
watts,  fulltime,  on  1240  kc.  WKWK, 
Wheeling,  W.  Va.,  was  granted 
a  modification  to  increase  power 
from  100  to  250  watts  day  and 
night  on  1400  kc. 

School's  Spots 
AMERICAN  SCHOOL,  Chicago 
(Home  Study  courses),  last  week 
started  a  campaign  of  5  and  15- 
minute  news  periods  on  WJZ 
KFBK  WDGY  WJBK  WHLD 
WIBC  KITE  KWJJ  WNBC  WCOP 
and  15-minute  musical  periods  on 
KWFT  and  WINN.  Contracts  are 
for  13  weeks.  Huber  Hoge  &  Sons, 
New  York,  handles  the  account. 

KILO  Joins  MBS 

KILO,  Grand  Forks,  N.  D.,  joined 
MBS  Jan.  1,  1942,  bringing  the 
total  number  of  Mutual  affiliates 
to  194.  A  member  of  the  North 
Central  Broadcasting  System, 
KILO  operates  on  1440  kc,  with 
1,000  watts  day  and  500  watts 
iiight  power. 

TAX  BOOK  SERIES 

AGAIN  SUCCESSFUL 

SIMON  &  SCHUSTER,  New  York, 
book  publishers,  on  Jan.  5  resumed 
its  extensive  radio  campaign  for 

the  new  tax  guide  book  Your  In- come Tax  on  588  stations  through 
Feb.  28,  according  to  Edwin  A. 
Kraft,  manager  of  Northwest 
Radio  Adv.  Co.,  Seattle,  the  agency. 
A  series  of  new  transcriptions 

has  been  recorded.  Simon  &  Schus- 
ter's pre-Christmas  campaign, 

which  developed  into  one  of  the 
largest  spot  campaigns  in  radio 
history,  started  Oct.  20  and  closed 
about  Dec.  13,  suspending  over  the 
holidays.  Additional  stations  will 
be  added  for  the  January  and  Feb- 

ruary promotion. 
Mr.  Kraft  stated  that  this  direct 

sales  campaign  produced  approxi- 
mately a  half -million  orders  during 

the  six  weeks  Simon  &  Schuster 
was  on  the  air.  Northwest  is  plan- 

ning extensive  radio  campaigns 
this  spring  for  Gardner  Nursery 
Co.,  Osage,  la.;  Blue  Ribbon  Books, William  Wise  &  Co.,  Compagnie 
Parisienne  Inc.,  Alaska  Ldfe  Maga- 

WDGY  Names  Wilson 
HOWARD  H.  WILSON  Co.  has 
been  made  exclusive  national  rep- 

resentative of  WDGY,  Minneapolis, 
effective  immediately.  Station  op- 

erates on  1130  kc.  with  power  of 
5,000  watts  daytime  and  1,000 
watts  night. 
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FIRST  station  in  Indiana  in  1924 . . 

and  itill  the 

FIRST  STATION  in  Indiana  in  1942.. 

WFBM's  triple-strength  sales  appeal  makes 

^'The  Hoosier  Station"  the  dominating  factor 

in  building  your  sales  in  Central  Indiana. 

j   WFBM's  local  programs  have  a  percentage  of 

listeners  equal  to  leading  network  shows; 

j2  WPBM  has  all  the  listeners  in  Central  Indiana  who 

want  to  enjoy  CBS  features  because  no  other  station 

in  the  area  offers  a  basic  schedule  of  the  Columbia 

Broadcasting  System; 

WFBM's  exclusive  merchandising  and  promotion 

service  cannot  be  duplicated  anywhere  in  Indiana. 

FOLLOW    THE    L  E  A  D  E  R  .  .  .  WFBA1  .  .  .  T  O    GREATER  SALES 

To  Reach  the  HOOSIER  Market  —  in  Indianapolis  USE 

^^ry^\r  Jj^^npgfe;^^        hoosier  station 

^BROADCASTING  •  Broadcast  Advertising January  12,  1942  •  Page  13 



NEW  BROADCAST  STATIONS  AUTHORIZED  BY  FCC  DURING  1941 
Total:  54 

*  Asterisk  iJidicates  station  already  on  the  air. 

ALABAMA 
WJLD,  Bessemer — CP  issued  to  J.  Leslie 
Doss,  Manager  of  WJRD,  Tuscaloosa,  Ala. 
Granted  Oct.  1  ;  250  watts  on  1400  kc. 

ARKANSAS 
*KFFA,  Helena  —  Licensed  to  Helena 
Broadcasting  Co.;  partnership  of  J.  Q. 
Floyd,  motor  transportation  business;  John 
T.  Franklin,  ice,  coal  and  furniture  dealer; 
Sam  W.  Anderson,  school  superintendent. 
Granted  July  16;  250  watts  on  1490  kc. 

CONNECTICUT 
*WSRR,  Stamford — Licensed  to  Stephen  R. 
Rintoul,    account    executive    of    the  Katz 
Agency,  New  York.  Granted  Feb.  13;  250 
watts  on  1400  kc. 

CALIFORNIA 
KFRE,  Fresno — Licensed  to  J.  E.  Rodman, 
local  Chevrolet  dealer.  Granted  Oct.  14 ; 
250  watts  on  1430  kc. 
*KPAS.  Pasadena — Licensed  to  Pacific 
Coast  Broadcasting  Co.;  J.  Frank  Burke, 
chief  owner  of  KFVD,  Los  Angeles,  presi- 

dent, 87.5%  common  stockholder ;  Melvyn 
Douglas,  movie  actor,  13.33%  preferred; 
George  C.  Fischer,  retired,  13.33%  pre- ferred; Eleanor  Lloyd  Smith,  owner  of 
variovis  realty  and  other  projects,  13.33% 
preferred;  nimierous  other  stockholders, 
none  holding  as  much  as  10%  preferred  or 
common.  Granted  Sept.  9 ;  10,000  watts 
on    1110  kc. 
KWKW,  Pasadena — CP  issued  to  Southern California  Broadcasting  Co.;  Marshall  S. 
Neal,  local  merchant,  president-treasurer, 
43.61%  stockholder;  Edwin  Earl,  13.8%; 
Lee  A.  Ragan,  salesman  of  KIEV,  Glen- 
dale,  vice-president,  5%  ;  H.  H.  Cooper, KIEV  salesman,  secretary,  5%  ;  10  other 
stockholders  none  holding  more  than  10%. 
Granted  Aug.  22  ;  1,000  watts  daytime  on 
1430  kc. 
*KPRO,  Riverside — Licensed  to  Broadcast- 

ing Corp.  of  America;  W.  L.  Gleeson,  owner 
of  an  optical  firm  and  associated  with 
Miller  Adv.  Agency,  Oakland,  president, 
56%  stockholder;  E.  W.  Laisne,  with  the 
same  optical  firm,  vice-president,  20%; 
Phil  Davies,  banker,  20%;  Loyal  C.  Kelley, 
attorney,  secretary,  2%;  John  B.  Smith, 
attorney,  2%.  Granted  May  26;  1,000 watts  on  1440  kc. 

FLORIDA 
W.JDC,  Jacksonville — CP  issued  to  Jackson- 

ville Broadcasting  Corp.  ;  James  R.  Stock- 
ton, realtor,  president,  28%  stockholder ; 

Ernest  D.  Black,  cotton  seed  processor,  first 
vice-president,  27%  ;  E.  G.  McKenzie,  same 
business,  second  vice-president,  28%  ;  Rob- 

ert R.  Feagin,  manager  of  WBML,  Macon, 
Ga.,  seeretary-ti-easurer.  Granted  Dec.  30 ; 5,000  watts  on  1270  kc. 

•WWPG.  Lake  Worth — Licensed  to  Lake 
Worth  Broadcasting  Co.;  Charles  E.  Davis, 
city  commissioner,  president,  48%  stock- holder ;  Robert  S.  Erskine,  realtor  and 
banker,  20%;  Ralph  C.  Roberts,  furniture 
dealer,  vice-president,  16%;  Jerrold  F. 
Jacob,  attorney  and  city  judge,  secretary, 
4%;  Roy  E.  Gamett,  banker,  treasurer,  4%  ; 
Tom  G.  Smith,  mortician,  4%;  R.  E. 
Branch,  banker,  4%.  Granted  July  9;  250 
watts   on    1340  kc. 

GEORGIA 
*WGAA,  Cedartown — Licensed  to  North- west Georgia  Broadcasting  Co. ;  O.  C.  Lam, 
theatre  and  farm  owner,  president-treas- 

urer, 82.6%  stockholder;  R.  W.  Rounsa- 
ville,  vice-president-secretary,  16.7%;  Joe 
W.  Lam,  .8%.  Granted  May  6 ;  250  watts 
on  1340  kc. 

ILLINOIS 

•WLDS,  Jacksonville — Licensed  to  a  part- nership of  Hobart  Stephenson,  teacher, 
Illinois  School  for  Blind;  Milton  Edge, 
local  A&P  supervisor;  Edgar  J.  Korsmeyer, 
bookkeeper  and  accountant.  Granted  May 
22  ;  250  watts  daytime  on  1150  kc. 

INDIANA 
WASK.  Lafayette— CP  issued  to  WFAM Inc. ;  O.  E.  Richardson,  half  owner  of 
WJOB,  Hammond,  president,  33  1-3% 
stockholder  ;  Fred  L.  Adair,  half  owner  of 
WJOB,  vice-president,  16  1-6%  ;  Robert  C. 
Adair,  treasurer,  16  1-6%  ;  J.  Gibbs  Spring, 
secretary,  33  1-3%.  Granted  July  30 ;  250 watts  on  1450  kc. 

IOWA 
•KBUR,  Burlington — Licensed  to  Burling- 

ton Broadcasting  Co.;  E.  L.  Hirsch,  attor- 
ney and  banker,  president,  20%  stockholder; 

J.  Tracy  Garrett,  publisher  of  the  Bur- 
lington Hawk-Eye  Gazette  (deceased), 

20%  ;  14  other  business  men  of  Burling- 
ton, none  holding  more  than  5%.  Granted 

Feb.  5;  250  watts  on  1490  kc. 
*KROS,  Clinton— Licensed  to  Clinton 
Broadcasting  Corp. ;  Peter  Matzen.  presi- 

dent Arzen  Laboratories,  proprietary  manu- 
facturers, president,  130  shares  of  stock; 

C.  A.  Nordquist,  general  contractor,  100 
shares  ;  Dr.  T.  B.  Charlton,  physician,  vice- 
president,  1  share ;  W.  T.  Oakes,  post- 

master, 1  share.  Granted  Feb.  5  ;  250  watts on  1340  kc. 
KICD,  Spencer — CP  issued  to  Iowa  Groat 
Lakes  Broadcasting  Co.  ;  Lawrence  W.  An- 

drews. Iowa  state  employee  and  director 
for  old  age  assistance  and  aid  to  the  blind, 
vice-president,  30.2%  stockholder  ;  Lyle  W. 
Nolan,  theatre  operator,  secretary-treasurer, 
10%,;  Robert  G.  Lex  void,  assistant  bank 
cashier,  pi-esident,  7.7%  ;  balance  held  in small  portions  by  local  citizens.  Granted 
Dec.  16  ;  100  watts  on  1240  kc. 

KENTUCKY 

*WSON,  Henderson — Licensed  to  Padueah 
Broadcasting  Co.;  Pierce  E.  Lackey,  opera- 

tor of  WPAD,  Padueah,  and  WHOP,  Hop- 
kinsville,  Ky.,  president-treasurer,  95.5% 
stockholder;  W.  Prewitt  Lackey,  insurance 
man,  vice-president,  1.5%;  Ezelle  Lackey, 
insurance,  1.5%;  Eula  McKenney  Rivers, 
1.5%.  Granted  May  20;  250  watts  daytime on  860  kc. 

WINK,  Louisville— CP  issued  to  Mid- 
America  Broadcasting  Corp.  ;  Milton  S. 
Trost,  local  department  store  part-owner, 
vice-president.  255  shares  of  stock  ;  Emanuel 
Levi,  formerly  business  manager  of  the 
Courier-Journal  &  Louisville  Times  Co.. 
140  shares  ;  Lawrence  Jones,  a  director  of 
Frankfort  Distilleries,  140  shares ;  James 
F.  Brownlee,  president  of  Frankfort  D's- 
tilleries,  president,  70  shares ;  E.  T.  Alt- 
sheler,  head  of  a  local  tire  agency,  vice- 
president,  70  shaves  ;  Henry  and  Mary  Pea- 
body  Fitzhugh.  70  shares  each  ;  Willard 
Johnson,  50  shares  :  L.  T.  Smyser,  local 
realtor,  10  shares.  Granted  Nov.  12  ;  1,000 
watts  day  and  5,000  night  on  1080  kc. 

MASSACHUSETTS 
*WEIM,  Fitehburg — Licensed  to  Ruben  E. Aronheim,  local  furniture  dealer.  Granted 
April  16  ;  250  watts  on  1340  kc. 

MINNESOTA 
KTOM,  Brainerd— CP  issued  to  Brainerd- 
Bemidji  Broadcasting  Co.  ;  partnership  of 
John  W.  Boler,  president,  secretary  and 
general  manager  of  North  Central  Broad- 

casting System  Co.  and  part  owner  of 
KRMC,  Jamestown,  N.  D.  ;  Howard  S. 
Johnson,  vice-president  of  NCBS  and  part 
owner  of  KRMC  ;  David  Shepard  II,  treas- 

urer of  NCBS  and  part  owner  of  KRMC  ; 
and  Edmund  Tom  O'Brien,  local  green- house operator.  Granted  Nov.  25  ;  250  watts 
on  1400  kc. 

MISSISSIPPI 
*WMIS,  Natchez — Licensed  to  Natchez 
Broadcasting  Co. ;  P.  K.  Ewing,  manager  of 
WDSU,  New  Orleans,  and  owner  of 
WGRM,  Greenwood,  Miss.,  and  WGCM, 
Gulfport,  president,  91%  stockholder;  P. 
K.  Ewing  Jr.,  manager  of  WGRM,  vice- 
president,  3%;  F.  C.  Ewing,  manager  of 
WGCM,  secretary-treasurer,  3% ;  M.  M. 
Ewing,  3%.  Granted  March  19;  250  watts 
on  1490  kc. 

MISSOURI 
*KHMO,  Hannibal — Licensed  to  Courier- 
Post  Publishing  Co.,  publisher  of  Hannibal 
Courier-Poat;  same  ownership  as  Kewanee 
(111.)  Star-Courier.  Interlocking  stock- holdings with  Lee  Syndicate  Newspapers: 
Davenport  (la.)  Times  and  Democrat,  Ot- tumwa  (la.)  Courier,  Muscatine  (la.) 
Journal,  Mason  City  (la.)  Globe-Gazette, 
Madison  (Wis.)  State  Journal,  LaCrosse 
(Wis.)  Tribune  &  Leader-Press,  Lincoln 
(Neb.)  Star.  Granted  Feb.  5;  250  watts  on 
1340  kc. 

KTTS,  Springfield — CP  issued  to  Independ- ent Broadcasting  Co.;  J.  H.  G.  Cooper, 
head  of  plumbing  and  heating  and  several 
other  concerns,  president  and  treasurer, 
50%  stockholder;  Irving  W.  Schwab,  at- 

torney, secretary,  18%;  G.  Pearson  Ward, 
radio  store  owner,  8%;  Frank  L.  Sedgwick, 
furniture  dealer,  vice-president,  6%;  J.  W. 
Turner,  department  store  owner,  4%;  O.  E. 
Jennings,  4%  ;  Mary  E.  James,  4%;  O.  M. 
Griflith,  2%.  Granted  Sept.  9;  250  watta on  1400  kc. 

NEW  JERSEY 
WTTM,  Trenton— CP  issued  to  Trent 
Broadcast  Corp. ;  11  stockholders  with  25 
shares  each  including  Charles  Quinn,  at- 

torney, president;  A.  Harry  Zoog,  manager 
of  WFPG,  Atlantic  City,  vice-president; 
Richard  Endicott,  general  manager  of  At- 

lantic City  Steel  Pier  and  hotel  operator, 
treasurer ;  John  F,  Trainor,  official  court 
reporter,  secretary.  Granted  July  30;  1,000 watts  on  920  kc, 

NEW  MEXICO 
*KFUN,  Las  Vegas — Licensed  to  South- 

west Broadcasters  Inc. ;  Ernest  Thwaites, 
retired  railroad  man,  president,  82%  stock- 

holder ;  Ernest  N.  Thwaites,  formerly  of 
KVSF,  Santa  Fe,  vice-president,  16.6% ; 
Dorothy  G.  Thwaites,  secretary,  .7%; 
Laurel  Thwaites,  .7%.  Granted  July  16; 
250    watts    on    1230  kc. 
*KTNM,  Tucumcari — Licensed  to  partner- 

ship of  Lester  Q.  Krasin,  radio  technician, 
and  Otto  A.  Krutzner,  auto  body  recon- 
structor.  Granted  June  14;  250  watts  on 1400  kc. 

NEW  YORK 

WLAN,  Endicott — CP  issued  to  Thomas 
J.  Watson,  president  of  International  Busi- 

ness Machines  Corp.  Granted  March  12; 250  watts  on  1450  kc. 

WALL,  Middletown— CP  issued  to  Com- 
munity Broadcasting  Corp.  ;  Martin  Karig 

Sr.  and  Elsie  Karig.  his  wife,  180  shares 
of  stock  ;  Martin  Karig  Jr.,  20  shares  ; 
Alwyn  Karig,  brother  of  Martin,  1  share ; 
Robert  E.  Lee,  1  share.  Granted  Dec.  23  ; 250  watts  on  1340  kc. 

NORTH  CAROLINA 
*WBBB.  Burlington — Licensed  to  Alamance 
Broadcasting  Co.  Inc. ;  B.  V.  May,  hosiery 
manufacturer,  treasurer,  19.23%  stock- 

holder. Remainder  of  stock  held  by  26  local 
citizens,  none  holding  more  than  10%,  with 
V.  Wilton  Lane,  president ;  R.  R.  Isenhour, 
vice-president ;  Thomas  D.  Cooper,  secre- 

tary. Granted  April  29;  1,000  watts  day- time on  920  kc. 
*WAYS,  Charlotte — Licensed  to  Inter-City 
Advertising  Co.  ;  George  W.  Dowdy,  man- 

ager of  Belk's  department  stores  of  Char- lotte and  Concord,  N.  C,  president,  1 
share ;  Horton  Doughton,  department  store 
and  hardware  merchant  and  son  of  Rep. 
Doughton  (D-N.  C),  secretary-treasurer, 
1  share;  B.  T.  Whitmire,  manager  of 
WFBC,  Greenville,  S.  C,  vice-president,  1 share.  Granted  April  16 ;  1,000  watts  on 610  kc. 

tWEGO,  Concord — CP  issued  to  Wayne  R. 
Nelson,  former  manager  and  chief  owner 
of  WMFR,  High  Point,  N.  C.  Granted  Dec. 
16  ;  1,000  watts  daytime  on  1410  kc. 
*WGBG,  Greensboro — Licensed  to  Greens- boro Broadcasting  Co.  Inc.;  Ralph  M. Lambeth,  furniture  dealer,  president,  40% stockholder;  Helen  McAulay  Lambeth,  24% 
owner  of  WMFR,  High  Point,  N.  C,  sec- 

retary-treasurer, 40%;  James  E.  Lambeth, furniture  dealer  and  75%  owner  of  WMFR, vice-president,  20%.  Granted  Aug.  5;  1,000 watts  on  980  kc. 

WHIT,  New  Bern— CP  issued  to  Coastal Broadcasting  Co.  Inc.  ;  Philip  Howard, local  clothier,  47.6%  stockholder ;  Ellis  H. 
and  Louis  N.  Howard,  sons  of  Philip  How- 

ard, who  manage  their  father's  clothing business.  22.2%  each;  Ray  Henderson,  local 
cigar  and  candy  distributer,  2.4% ;  five 
other  stockholders,  all  holding  less  than 
2%.  Granted  Nov.  4;  250  watts  on  1450  kc. 
WRRF,  Washington— CP  issued  to  Tar  Heel 
Bi  oadcasting  Co.  ;  W.  R.  Roberson  Sr., 
president  of  local  Dr.  Pepper  Bottling  Co. 
and  hardware  dealer,  51%  stockholder;  B. 
W.  Frank,  assistant  manager  of  WEED, 
Rocky  Mount,  N.  C,  24.5%  ;  W.  R.  Rober- 

son Jr.,  bookkeeper,  24.5%.  Granted  Dec. 
3  ;  1,000  watts  on  930  kc. 

NORTH  DAKOTA 
■^KILO,  Grand  Forks — Licensed  to  Dalton 
LeMasurier,  manager  of  KFJM,  Grand 
Forks,  and  operator  of  KDAL,  DuJuth. 
Granted  Aug.  22;  500  watts  night  and 
1,000  day  on  1440  kc.  sharing  with  KFJM 
daytime. 

OHIO 
*WFIN,  Findlay — Licensed  to  Findlay  Ra- 

dio Corp.  ;  Cloyce  W.  Oxley,  local  type- 
writer agent,  president,  10%  stockholder; 

Wilmer  Bayer,  manager  of  local  Coca  Cola 
bottling  company,  vice-president,  10%  ; 
Fred  R.  Hover,  retail  druggist,  secretary- 
treasurer,  10%;  Herbert  Lee  Blye,  attorney 
and  onetime  owner  of  WLOK,  Lima,  10%; 

Grace  E.  Ingledue,  former  radio  instructor 
at  Louisiana  State  U,  10%  ;  Don  T.  Decker, 
10%  ;  Harve  T.  Blair,  10%  ;  six  others  each 
holding  5%.  Granted  Aug.  5 ;  1,000  watts on   1330  kc. 

*WRRN,  Warren — Licensed  to  partner- 
ship of  Frank  T.  Nied,  owner  of  cigar 

store-restaurant  chain  in  Akron,  and  Perry 
H.  Stevens,  Akron  attorney.  Granted  Aug. 
5;  250  watts  on  1400  kc. 

OKLAHOMA 

KWON,  Bartlesville— CP  issued  to  Bartles- 
ville  Broadcasting  Co.  ;  17  business  and 
professional  from  Bartlesville  including 
Norman  Gast,  musician,  president,  16.12% 
stockholder ;  J.  Fred  Case,  onetime  studio 
director  of  KVOO.  Tulsa,  vice-president 
and  general  manager,  9.67%  ;  Earl  H. 
Jackson,  rancher  and  meat  packer,  9.67%  ; 
John  E.  Landers,  grocer,  9.67% ;  Charles 
W.  Doornbos,  banker  and  treasurer  of 
Foster  Petroleum  Co. ;  J.  A.  Maddux,  fur- 

niture dealer,  treasurer,  4.83% ;  Matthew 
J.  Kane,  attorney,  4.03%  ;  Alton  H.  Row- 

land, city  attorney,  secretary  and  general 
counsel,  1.61%.  Granted  Nov.  25  ;  250  watts on  1400  kc. 

OREGON 
*WKRC,  Pendleton — Licensed  to  Western 
Radio  Corp.,  licensee  of  KODL,  The  Dalles; 
V.  B.  Kenworthy,  president,  50%;  Eva  O. 
Hicks,  vice-president,  25%;  T.  M.  Hicks, secretary-treasurer,  25%.  Granted  Aug.  12; 250  watts  on  1240  kc. 

PENNSYLVANIA 
♦WISR,  Butler — Licensed  to  David  Rosen- 
blum,  local  department  store  owner.  Grant- 

ed April  1 ;  250  watts  daytime  on  680  kc. 
*WMRF,  Lewistown — Licensed  to  Lewis- 
town  Broadcasting  Co. ;  Sentinel  Co.,  pub- 

lisher of  the  Lewistown  Sentinel,  33  1/3% 
stockholder ;  William  J.  Woods,  Pennsyl- 

vania Glass  Sand  Corp.,  33  1/3%;  Thomas 
C.  Matthews,  of  the  same  company,  treas- 

urer, 33.286%  ;  James  S.  Woods,  same  com- 
pany, .048%.  Granted  Feb.  25;  250  watts 

on  1500  kc. 
WSBA,  York — CP  issued  to  Susquehanna Broadcasting  Co. ;  Louis  J.  Appell,  head 
of  the  Pafltzgraff  Pottery  Co.  and  the  York 
Poster  Advertising  Co.  and  local  banker, 
100%  owner.  Granted  Dec.  30  ;  1,000  watts 
daytime  on  900  kc. 
WJPA,  Washington — CP  issued  to  Wash- ington Broadcasting  Co.;  46  stockholders 
with  38.5%  of  the  stock  held  by  individuals connected  with  WSTV,  SteubenviUe,  C, 
with  Williams  S.  Yard,  attorney,  president, 
6.38%  stockholder;  Louis  Berkman,  head 
of  WSTV,  vice-president,  10.6%;  Sherman H.  Siegel,  attorney,  treasurer,  10.6%. 
Granted  Aug.  22;  250  watts  on  1450  kc. 

SOUTH  CAROLINA 
*WCRS,  Greenwood — Licensed  to  Grenco 
Inc.  ;  Douglas  Featherstone,  attorney,  presi- dent and  treasurer,  80%  stockholder  ;  C.  A. 
Mays,  attorney,  vice-president  and  secre- 

tary, 20%.  Granted  Jan.  7;  250  watts  on 1450  kc. 
TENNESSEE 

*WJZM,  Clarksville — Licensed  to  partner- 
ship of  William  D.  Hudson,  local  mayor  and 

agent  for  Standard  Oil  Co.,  and  Violet  H. 
Hudson,  oil  retailer  and  wholesaler  in 
Christian  County.  Ky.  Granted  Feb.  19; 
250  watts  on  1400  kc. 

TEXAS 

*KSKY,  Dallas — Licensed  to  Chilton  Radio 
Corp, ;  A,  L.  Chilton,  chief  owner  of  KLRA and  KGHI,  Little  Rock,  president,  98% 
stockholder;  Leonore  H.  Chilton,  secretary- 
treasurer,  1.75%  ;  James  Ralph  Wood, 
.25%.  Granted  May  6;  1,000  watts  daytime on  660  kc. 

*KGBS,  Harlingen — Licensed  to  Harbenito 
Broadcasting  Co.;  McHenry  Tichenor,  re- 

tired newspaper  publisher,  president,  224 
shares;  Genevieve  Tichenor,  his  wife,  sec- 

retary-treasurer, 75  shares;  Hugh  T.  Ram4 
sey,  vice-president,  1  share.  Granted  FebJ 11;  250  watts  on  1240  kc. 

VERMONT 
*WWSR,  St.  Albans— Transferred  facilities 
of  WQDM,  St.  Albans,  to  Vermont  Radio, 
Corp.;  Lloyd  E.  Squier,  manager  and  half^ owner  of  WDEV,  Waterbury,  presidenti 
101/2  shares;  William  G.  Ricker,  half  -owneB  I 
of  WDEV,  vice-president  and  treasurer* 
lOy.  shares ;  Ernest  C.  Perkins,  1  share 
Granted  Feb.  18;  1,000  watts  daytime  or 1420  kc. 

( {Continued  on  Page  41) 
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Did  they  put  your  station  on  the  ̂ 'li
st''? 

You  can  use  promotion  in  Printers'  Ink 

to  help  win  their  nod  of  approval 

To  CONVINCE  an  account  that  advertising  in  your 
market  and  on  your  station  is  a  good  investment, 

you  have  to  line  up  the  votes  ol  all  the  executives  who 

influence  time-buying  decisions.  You  can  do  this  econom- 

ically through  the  advertising  pages  of  Printers'  Ink. 
Just  as  advertisers  on  your  station  want  to  win  the 

favor  of  all  members  of  the  consumer-family,  so  you 
must  sell  all  members  of  the  advertiser-family. 

In  every  firm  there  may  be  as  many  opinions  about 

radio  advertising  as  there  are  executives.  The  sales  man- 
ager of  a  firm  about  to  open  new  markets  may  think 

advertising  is  unnecessary  as  long  as  the  trade  gets  a  big 
discount.  The  account  executive  may  recommend  a 

heavy  schedule  on  one  station  in  each  market.  The  ad- 

vertising manager  may  suggest  spreading  the  appropria- 
tion over  a  combination  of  advertising  media  to  saturate 

the  new  markets. 

And,  when  all  the  opinions,  ideas,  and  facts  are 

chipped  into  the  hopper,  out  will  come  one  decision.  It 

will  say,  "Your  station  is  on  the  list,"  or  "Sorry— next 

time,  maybe." 
You  cannot  predict  when  new  advertisers  will  judge 

your  station  along  with  others.  But,  the  circulation  of 

Printers'  Ink,  concentrated  amono;  the  nation's  most 
active  advertisers,  permits  you  to  sell  these  accounts  all 
along  at  very  low  cost.  Your  story  will  be  carried  deep 

into  the  executive  chambers  of  all  industries  interested 

in  the  mass  distribution  of  goods. 

Printers'  Ink  is  the  only  publication  able  to  give 
you  balanced  representation  among  the  advertising, 
management,  sales  and  agency  executives  who  make 

time-buying  decisions.  It  can  build  business  for  you  as 
it  is  doing  for  other  advertising  media. 

A  CASE  IN  POINT 

PRODUCT  ;  Household  cleanser. 

APPROPRIATION:  $250,000  -  $500,000. 

QUESTION:  What  officials  are  factors  in  deter- 
mining the  media  you  use? 

ANSWER  :  The  agency  and  sales  promotion  man- 
ager separately  prepare  media  recommendations. 

\V'hen  all  differences  are  settled  and  there  is  com- 
plete agreement  on  a  program,  it  is  presented  to 

the  president  with  supporting  evidence,  for  his 
appro\  al.  He  seldom,  if  ever,  suggests  any  changes. 
When  he  does,  the  change  is  studied  by  the  agency 
and  our  sales  promotion  manager  who  accept  or 
reject.  If  they  reject  with  good  reason,  the  pres- ident concurs. 

■ 

PRINTERS'  Ink 
The  Weekly  Magazine  of  Advertising,  Management  and  Sales 
185    MADISON    AVENUE  •         NEW    YORK,   N.  Y. 
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IN  RESPONSE  TO  A  PLEA  for  radio  technicians  for  Army,  Navy  and 
civilian  defense  duty,  representatives  of  14  educational  institutions  met 
Jan.  3  at  Hotel  Syracuse  with  Syracuse  radio  leaders  and  a  naval  officer 
for  discussion  of  plans  for  introducing  special  radio  training  courses  in 
colleges  and  universities  of  upstate  New  York.  Among  those  who  at- 

tended the  meeting  (1  to  r)  :  Arthur  Stringer,  secretary  of  the  defense 
council  of  the  NAB;  Col.  Harry  C.  Wilder,  of  WSYR,  New  York  State 
representative  of  the  organization;  Chancellor  William  P.  Graham  of 
Syracuse  U;  Lieut.  Comdr.  Lewis  H.  Lee,  U.  S.  Navy;  Prof.  Robert  Cham- 
berlin  of  Cornell  U,  and  Samuel  Woodworth,  vice-president  and  general 
manager  of  WFBL. 

Morale  and  Defense  Stressed 

In  Nets  Orders  for  Newsmen 

Better  to  Be  Scooped  Than  Aid  the  Enemy,  NBC 

And  CBS  Suggest  in  Outlining  Wartime  Policies 

FTC  Finds  Radio 

Continuities  Clean 

Only  Minor  Number  Selected 
For  Further  Scrutiny 
INDICATING  that  radio  advertis- 

ing maintains  the  precept  of  truth 
in  advertising  to  an  overwhelming 
degree,  the  Federal  Trade  Com- 

mission in  its  annual  report  re- 
leased last  Friday  revealed  that  its 

Radio  &  Periodical  Division  dur- 
ing the  fiscal  year  ending  June  30, 

1941,  examined  871,909  commercial 
broadcast  continuities,  of  which 
only  24,535  were  marked  for  fur- 

ther study  "as  containing  repre- 
sentations that  might  be  false  or 

misleading". 
This  amounted  to  1,749,557  pages 

of  typewritten  script,  including  net- 
work, individual  station  and  tran- 
scribed programs,  the  report  stated. 

Other  Media  Examined 

Also  operating  in  other  adver- 
tising fields,  the  Radio  &  Periodical 

Division,  directed  by  PGad  B.  More- 
house, examined  377,764  advertise- 
ments in  newspapers,  magazines, 

farm  and  trade  journals,  marking 
25,022  for  further  study.  Examina- 

tion of  current  newspaper,  maga- 
zine, radio  and  direct  mail-order 

house  advertising  by  the  Division 
has  provided  the  basis  for  75.4% 
of  the  FTC  cases  arising  from  such 
advertising  during  the  year,  accord- 

ing to  the  report. 
A  breakdown,  by  advertised  prod- 

ucts, of  the  questioned  advertise- 
ments disclosed  that  65.3%  of  the 

cases  given  legal  review  arose  in 
the  food,  drug,  devices  and  cos- 

metics fields — drugs,  33%,  cos- 
metics 13.5%,  human  food  12.7%, 

animal  food  3.6%  and  devices 
2.5%.  Other  percentages  listed 
were:  Specialty  and  novelty  goods, 
10.2%;  automobile,  radio,  refrig- 

erator and  other  equipment,  3.7%; 
home  study  courses,  1.9%;  tobacco 
products,  1.2%;  gasoline  and  lu- 

bricants, .9%;  poultry  and  live- 
stock supplies  and  equipment, 

1.1%;  miscellaneous,  including  ap- 
parel, coal  and  oil  fuels,  house  fur- 

nishings and  kitchen  supplies,  spe- 
cialty building  materials,  15.7%. 

Finance  Firm's  Plans 
SEABOARD  FINANCE  Co.,  Los 
Angeles  (loans),  a  subsidiary  of 
National  Funding  Corp.,  devoting 
practically  its  entire  advertising 
appropriation  to  radio,  on  Jan.  1 
started  for  52  weeks  sponsoring  a 
five-weekly  quarter-hour  newscast 
on  KGO,  San  Francisco.  Firm  also 
is  continuing  its  weekly  15-minute 
news  program  on  KFI,  Los  An- 

geles, and  the  five-per-week  quar- 
ter-hour late  evening  transcribed 

news  commentary  The  World  To- 
day, on  KNX,  Hollywood,  with 

George  Irwin,  agency  editor-pro- 
ducer, issuing  flash  news  during 

latter  broadcasts.  In  addition  Sea- 
board is  continuing  its  heavy  week- 

ly schedule  of  time  signal  and  spot 
announcements  on  KARM  KMJ 
KPHO  KOY  KTAR  KXL  KWJJ 
KRSC  KIRO  KJR.  Smith  &  Bull 
Adv.,  Los  Angeles,  has  the  account. 

DIRECTORS  of  news  for  both 
NBC  and  CBS  have  issued  memo- 

randa to  their  news  staffs  outlin- 
ing policies  to  be  followed  as  a 

result  of  special  conditions  arising 
in  news  handling  caused  by  en- 

trance of  the  United  States  into 
the  war. 

The  memoranda,  signed  by  Paul 
White  of  CBS  and  A.  A.  Schechter 
of  NBC,  were  sent  to  CBS  news 
editors  Jan.  5  and  to  NBC  staff 
newsmen  Dec.  14. 

Similiar  in  many  details,  the 
two  sets  of  suggestions  caution 
news  editors  to  use  common  sense 
in  news  handling  and  emphasize 
the  important  part  radio  is  play- 

ing and  will  play  in  the  country's war  effort. 

Over  the  Borders 

Mr.  Schechter  told  his  staff  they 
should  not  assume  that  what  a 

newspaper  uses  is  "okay"  for  ra- 
dio. "Remember,"  he  said,  "that 

news  from  a  radio  station  can  be 
heard  outside  the  continental  lim- 

its of  our  nation,  whereas  all 
telephone,  cable,  radiogram  and 
mail  transmission  is  stopped,  cen- 

sored and  controlled  at  our  bor- 

ders." 

"In  war  time  it  becomes  more 
important  than  ever  that  we  should 
continue  to  be  the  best  informed 

people  in  the  world,"  Mr.  White 
stated.  This  is  essential,  he  ex- 

plained in  order  that  "military  and civilian  morale  may  be  kept  at 
the  highest  possible  level  so  that 
we  may  win  the  war  and  win  it 

as  quickly  as  possible"  and  "that the  nation  may  be  kept  keenly  con- 
scious of  why  we  are  fighting  this 

war,  to  the  end  that  we  may  also 

win  the  peace." Mr.  White  continued: 
"Our  news  operation  in  war  time 

is  not  essentially  different  from 
what  it  is  in  peace  time.  We  simply 
have  to  apply  the  same  judgments 
and  the  same  skills  to  new  prob- 

lems. We  have  to  be  as  energetic 
and  resourceful  as  possible  in 

keeping  the  radio  audience  in- 
formed; at  the  same  time  we  have 

to  see  to  it  that  we  do  not  broad- 
cast information  of  military  value 

to  the  enemy  and  that  we  do  not 
cause  unnecessary  and  useless  an- 

guish, suspense,  or  confusion 
among  our  own  people  or  any  part 
of  them. 

Competitive  Danger 

Mr.  Schechter  said  commenta- 
tors, unlike  straight  news  readers, 

may  have  leeway  in  handling  com- 
muniques and  claims  of  the  enemy. 

He  said  that  a  commentator  by 
elaborating  fully  and  commenting 
on  a  story  may,  by  evaluation, 
point  out  the  fallacies  of  enemy 
claims  and  explain  how  ridiculous 
or  how  untrue  such  claims  can  be 
in  view  of  the  information  released 
by  United  States  officials. 

Mr.  White  warned  that  "we  must 
never  allow  competition  among 
broadcasters  or  between  a  broad- 

caster and  other  media  of  public 
information  to  betray  us  into  reck- 

lessness or  irresponsibility.  Colum- 
bia wants  to  be  first  with  the  news 

whenever  it  can  and  as  often  as  it 
can,  but  Columbia  would  rather 
be  last,  or  never  broadcast  certain 
material  at  all,  than  rush  on  the 
air  with  news  that  should  not  have 

been  put  out." Both  news  directors  pointed  that 
unless  officially  announced,  infor- 

mation should  not  be  broadcast 
concerning  production  figures, 
movements  of  war  or  naval  vessels 
of  the  United  States  or  its  allies, 
troop  movements;  assembly,  move- 

HIGH  POWER  GRANT 

OF  KOB  CONTINUES 

KOB,  Albuquerque,  was  authorized 
last  Tuesday  by  the  FCC  to  con- 

tinue until  March  10  special  serv- 
ice authorization  on  770  kc.  with 

50,000  watts  day  and  25,000  watts 
night.  The  frequency  is  the  clear 
channel  occupied  by  WJZ,  New 
York,  against  which  RCA-NBC  has 

protested. KOB  was  given  a  regular  license 
renewal  on  1030  kc.  with  10,000 
watts  unlimited  time,  until  April 
1,  1944,  coincident  with  the  exten- 

sion of  the  special  service  (hereto- 
fore known  as  experimental)  op- eration. 

The  FCC  simultaneously  denied 
a  petition  for  rehearing  directed 
against  the  original  Commission 
action  of  Nov.  25  granting  in  part 
the  KOB  application  to  operate on  770  kc. 

WOR  Names  Van  Horn, 

Robinson  News  Editors 
REVISING  its  24-hour  news  serv- 

ice, WOR,  New  York,  has  named 
Arthur  Van  Horn  and  Prescott 
Robinson  as  news  editors  and  has 
constructed  a  modern  newsroom 
and  studios.  Both  Van  Horn  and 
Robinson  will  continue  their  daily 
news  programs  as  well  as  their 
editorial  duties,  under  direction 
of  Dave  Driscoll,  WOR  director 
of  special  features  and  news. 
Van  Horn  previously  was  with 

KFRC,  San  Francisco,  before  join- 
ing WOR  three  months  ago.  Rob- inson, with  WOR  since  April,  1941, 

formerly  was  news  announcer  for 
six  years  at  CFCF,  Montreal. 

Kelland  to  GOP 

CLARENCE  BUDINGTON  KEL- 
LAND, well-known  author  of  the 

Scattergood  Baines  stories  and 
others,  last  Monday  was  named 
executive  and  publicity  director  of 
the  Republican  National  Commit- tee by  GOP  Chairman  Joseph  W. 
Martin  Jr.  Mr.  Kelland  is  to  assist 
Rep.  Martin  in  organization  work 
and  will  supervise  publicity,  includ- 

ing radio,  in  the  1940  Presidential 
campaign  Mr.  Kelland  was  as- sistant eastern  manager  in  charge 
of  publicity.  He  will  serve  without 
salary. 

ment  or  embarkation  of  war  mate- 
rial ;  identity  of  vessels  attacked  by 

the  enemy;  details  of  strength  or 
activity  of  naval  or  military  shore 
establishments;  experiments  with 
war  materials;  laying  of  mines; 
secret  notices  relating  to  aids  to 
navigation;  weather;  selective  ser- 

vice quotas  and  casualty  lists. 
Both  sets  of  cautions  urged  an- 

nouncers to  use  matter-of-fact 
tones  in  reading  even  the  most 
sensational  news,  pointing  out  the 
tremendous  force  the  spoken  word 
carries  and  Mr.  White  warned  an- 

nouncers against  being  overly  spe- 
cific in  describing  possible  air  raids. 

There  were  also  urgent  warnings 
against  taking  telephoned  requests 
for  announcements,  use  of  the  word 
"flash"  or  "bulletin"  indiscrimi- 

nately, using  sirens  for  sound  ef- 
fects, and  allowing  unauthorized 

persons  in  newsrooms  or  studios. 
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Gives  you.... 

the  largest  markets  in 

Iowa  and  the  Corn  Country 

at  one  low  cost! 

The  spiral  of  Iowa  farm  prosperity  is  still  going  up,  cash 

farm  income  will  be  the  greatest  since  World  War  I.  Iowa 

State  College  Farm  Economist — November  issue — states:  "In  the 
August  issue  the  Iowa  Farm  Economist  reported  that  Iowa  farmers 

might  take  in  12  per  cent  more  cash  income  in  1941  than  they 

took  in  in  1940,  or  a  total  of  815  million  dollars,  as  compared 

with  729  million  in  1940.  At  the  time,  this  estimate  seemed 

high,  if  anything.  It  now  looks  far  too  low.  On  the  basis  of 

figures  computed  by  the  Bureau  of  Agricultural  Economics  for 

the  first  8  months  of  the  year,  it  appears  now  that  Iowa  cash 

farm  income  will  certainly  reach  850  million  dollars  and  may  be 

as  high  as  875  million  dollars." 

And  because  Radio  Station  WMT  is  located  in  the  center 

of  concentration  of  the  largest  markets  in  Iowa,  almost  all  of 

Iowa's  industrial  workers  live  in  the  WMT  0.5  millivolt  area  and 
74%  of  them  actually  live  in  the  WMT  primary  area.  Money 

is  flowing  freely  in  the  Corn  Country  now.  Reach  these  markets 

and  reap  a  greater  return  from  your  advertising  dollars  spent 

in  the  Middlewest  by  using  WMT. 

BASIC  COLUMBIA  NETWORK 

CEDAR  RAPIDS 

5000  Watts  Day  and  Night  •  600  K 

A  COWLES  STATION 

WATERLOO 

ency 

BROADCASTING  •  Broadcast  Advertising January  12,  1942  •  Page  17 

J 



Nearly  5  Millions  Recording  Charges  for  Disc  Libra
ries 

~    '       Reduced  by  Fox  From  $15  to  $10  a  Year For  FCC's  Budget 
Sum  Almost  Equal  to  Record 

Amount  of  Current  Funds 

NEARLY  5  million  dollars,  only  a 

few  thousand  short  of  the  record- 
breaking  figure  for  the  current 
fiscal  year,  is  provided  for  the 
FCC  during  fiscal  year  1943  in  the 

United  States'  biggest  budget  of 
all  time,  amounting  in  all  to  some 

$59,000,000,000.  This  was  revealed 
when  President  Roosevelt  sent  his 
1943  budget  estimates  to  Congress 
last  Wednesday. 
However,  the  FCC  figure  had  been 

known  since  last  Dec.  10,  when  FCC 
Chairman  James  Lawrence  Fly 

and  other  officials  of  the  Commis- 

sion appeared  before  the  House  In- 
dependent Offices  Appropriations 

Subcommittee. 

$4,991,219  Asked 

Provided  for  the  FCC  in  Budget 
Bureau  estimates  is  a  total  of 

$4,991,219,  which  includes  $2,300,- 
000  for  salaries  and  expenses,  $23,- 
600  for  printing  and  binding,  and 

$2,667,619  for  national  defense  ac- 
tivities, which  provides  for  the 

FCC's  extensive  monitoring  oper- 
ations under  the  National  Defense 

Operations  Section  and  the  Foreign 
Broadcast  Monitoring  Service.  Ac- 

cording to  the  breakdown  presented 

to  the  House  Appropriations  Com- 
mittee by  Chairman  Fly,  the  $2,- 

667,619  item  includes  $836,979  for 
FBMS,  with  the  remainder  for 
NDOS  [Broadcasting,  Dec.  15]. 

Representing  a  nominal  decrease 
from  the  total  appropriation 

granted  for  the  fiscal  year  end- 
ing June  30,  1942,  it  is  expected, 

however,  that  a  considerably  larger 
amount  may  be  asked  by  the  FCC 

for  the  coming  year,  since  the  pro- 
posed budget  was  premised  on  a 

defense  rather  than  a  war  basis. 
Just  how  much  more  may  be 

asked  in  view  of  the  FCC's  ex- 
panded wartime  activities  cannot 

presently  be  estimated,  although 

it  is  probable  that  substantial  in- 
creases for  additional  personnel 

will  be  necessary,  particularly  in 

NDOS,  charged  with  the  respon- 
sibility of  tracking  down  illegal 

broadcast  activities.  It  is  under- 
stood NDOS  already  has  presented 

to  the  Budget  Bureau  a  substan- 
tial supplementary  budget  estimate 

to  provide  for  additional  personnel 
and  equipment. 

Since  the  Defense  Communica- 
tions Board  derives  its  financial 

support,  for  clerical  and  other 
work,  from  participating  agencies, 
no  provision  was  made  in  the  1943 
budget  for  a  DCB  appropriation. 
No  DCB  personnel,  as  such,  is 
employed  directly,  although  regular 
staff  members  of  FCC  and  other 

agencies  handle  a  large  volume  of 

work  resulting  from  DCB's  all- 
inclusive  activities  in  the  broad- 

casting and  communications  field. 
The  FCC  for  fiscal  year  1942  re- 

ceived appropriations  totaling  $5,- 
068,729,  an  all-time  record  for  the 
agency,  of  which  $2,3-39,729  was  for 
regulatory  expenses  and  $2,729,000 

A  REDUCTION  in  recording 
rights  fees  for  transcription  library 
services  from  $15  per  composition 
per  year  to  $10  per  composition 
per  year  was  announced  last  week 
by  Harry  Fox,  agent  and  trustee 
for  some  500  copyright  owners,  in- 

cluding almost  all  ASCAP  publish- ers. 

Stating  that  contracts  were  prac- 
tically assured,  although  not  yet 

signed,  with  World  Broadcasting 
System  and  Associated  Music  Pub- 

lishers, Mr.  Fox  explained  that 

his  principals  are  offering  the  re- 
duced rates  for  library  transcrip- 

tions because  a  considerable  num- 
ber of  broadcasters,  including  many 

subscribers  to  these  recorded  li- 
brary services,  have  not  yet  taken 

out  licenses  enabling  them  to  broad- 
cast ASCAP  music.  When  this 

situation  is  remedied  and  most 
broadcasters  are  again  ASCAP  li- 

censees, he  said,  the  former  $15 
fee  will  be  resumed. 

Double  Service 

Although  stating  that  they  un- 
doubtedly would  accept  the  new 

terms  offered  by  Mr.  Fox  and  would 
continue  to  include  ASCAP  music 
in  their  library  recordings  for  those 
stations  which  can  broadcast  this 
music,  spokesmen  for  both  AMP 
and  WBS  expressed  concern  over 
the  situation,  which  necessitates  a 
double  program  service  if  they  are 

to  go  on  serving  both  ASCAP  li- 
censees and  stations  without  such 

licenses. 

"The  present  mechanical  rights 
situation  is  unsound  and  greatly  in 

need  of  adjudication,"  Clarence 

Finney,  AMP  president,  stated.  "As it  now  stands,  we  pay  a  fee  for 

recording  a  musical  number  which 
cannot  be  used  by  our  customers 
unless  they  also  pay  a  fee  for  that 
right,  and  we  can't  see  any  purpose 
in  making  records  that  will  not  be 

played." 

Although  there  has  been  little 
progress  made  recently  on  the  pro- 

posed test  suit  to  be  brought  by 
the  transcription  industry  to  de- 

termine the  right  of  copyright  own- 
ers to  charge  more  than  the  statu- 
tory 2-cents-per-pressing  set  as  the 

maximum  fee  for  records  by  the 

Copyright  Act,  executives  of  a 
number  of  transcription  firms  in- 

dicated that  the  plan  has  not  been 
discarded  but  merely  shelved  tem- 

porarily in  the  face  of  more  press- 
ing problems  brought  about  by 

the  war  and  other  industry  condi- tions. 
In  announcing  the  reduction  in 

library  service  recording  fees,  Mr. 
Fox  stated  that  the  fees  for  com- 

mercial transcriptions  —  25c  per 
pressing  per  broadcast,  or  50c  for 
certain  restricted  numbers  —  have 
not  been  changed.  He  also  said  that 
AMP  and  WBS  were  the  only  com- 

panies with  which  he  has  had  re- 
cent negotiations  and  that  he  has 

not  heard  from  NBC,  Standard, 
Lang-Worth  or  any  other  record- 

ing company  regarding  including 
ASCAP  music  in  their  library  serv- 

ices. NBC  has  long  been  adamant 
about  the  use  of  ASCAP  music  in 
its  Thesaurus  service  until  the  price 
has  been  reduced  to  a  more  reason- 

able figure.  It  is  estimated  that  a 
general  renewal  of  the  licenses  for 
ASCAP  music  previously  issued  by 
NBC  to  Thesaurus  subscribers 
would  cost  NBC  well  over  $10,000 

a  year. 

General  Foods  Renews 

GENERAL  FOODS  Corp.,  New 

York  (Post-Tens),  recently  re- 
newed its  schedule  of  one-minute 

transcribed  announcements  5,  10 
and  15  times  weekly  on  9  stations. 
Contracts  run  through  March  31. 
Benton  &  Bowles,  New  York, 
handles  the  account. 

Semler  News 

R.  B.  SEMLER  Inc.,  New  Canaan, 
Conn.  (Kremel  hair  tonic),  on  Jan. 

5  started  Gregor  Ziemer's  news commentaries,  Monday,  Wednesday 
and  Friday,  7:15-7:25  p.m.  on 
WLW,  Cincinnati.  Contract  is  for 
52  weeks.  Agency  is  Erwin,  Wasey 
6  Co.,  New  York. 

for  national  defense  operations. 

The  1943  figure  represents  a  de- 
crease of  $77,510  from  1942.  In  fis- 

cal year  1941  the  Commission  re- 
ceived appropriations  totaling  $2,- 

376,372,  along  with  substantial 
sums  from  the  President's  con- 

tingent funds  to  set  FBMS  into 
operation.  Since  then  FBMS  has 
been  supported  by  direct  provision 
in  the  FCC's  general  appropria- 
tions. 

DeMars  Reports  to  Navy 

And  Goes  on  Active  Duty 

PAUL  A.  DEMARS,  vice-presi- 
dent in  charge  of  engineering  of 

Yankee  Network  Inc.,  last  week  re- 
ported for  active  duty  at  the  Bu- 

reau of  Aeronautics,  Navy  De- 
partment, to  specialize  in  radio 

development.  He 
has  been  in  the 
Naval  Reserve 
for  13  years,  and 
retired  some  time 

ago  as  a  lieuten- ant. He  was  rein- stated, however, 

A  ̂ fc^S'^  been ^HhT         called    to  active 

Hk.lBntt  duty. A  native  of 
Lawrence,  Mass., 

is  well  known  in 
radio  engineering  circles  and  is  a 
pioneer  in  the  development  of  FM, 
under  its  inventor,  Maj.  Edwin  H. 
Armstrong.  Maj.  Armstrong  also 
is  on  active  duty  with  the  Army 
Signal  Corps.  From  1917  to  1919 
Lieut.  deMars  was  in  the  Army  and 
served  in  the  AEF  at  the  Officer's 
Training  School,  Langres,  France. 
He  is  a  former  professor  of  elec- 

trical engineering  at  Tufts  College 
and  has  had  wide  experience  as  a 
consulting  engineer. 

Mr.  deMars 
Lieut.  deMars 

NOT  BARBER  SHOP  quartet  but 

a  trio  representing  talent  and  net- 
work on  the  weekly  NBC  Three 

Ring  Time,  sponsored  by  P.  Ballan- tine  &  Sons  (ale).  Giving  script  the 
once-over  are  (1  to  r) ,  Milton  Berle, 
star  of  the, show;  Myron  Dutton, 
network  producer;  Tracy  Moore, 
NBC  Western  division  Blue  net- work sales  manager. 

FCC  to  Stay  in  Capital 

Chairman  Fly  Believes 

EMPHASIZING  the  important  de- 
fense aspects  of  the  monitoring  ac- 

tivities of  its  field  staff  and  the 
Foreign  Broadcast  Monitoring  Ser- 

vice, along  with  the  close  coordi- nation of  other  FCC  operations 
with  Federal  defense  agencies, 
FCC  Chairman  James  Lawrence 
Fly  at  his  press  conference  last 
Monday  indicated  he  saw  no  seri- 

ous prospect  that  the  FCC  would 
be  moved  from  Washington. 

He  said  his  "best  guess"  was that  the  FCC  would  remain  in 
Washington,  adding  that  he  would 
be  "very  much  surprised"  if  any 

serious  question  of  the  FCC's  mov- ing arose.  He  pointed  out  also  that 
the  FCC's  and  FBMS'  monitoring 
operations  were  more  important 
now,  during  wartime,  than  ever 
before. 

Furniture  Renewal 
McMAHAN  FURNITURE  Co., 

Santa  Monica,  Cal.  (Southern  Cali- fornia retail  stores),  on  Dec.  29 
renewed  for  52  weeks  the  six- 
weekly  quarter-hour  early  morning 
program,  Fleetwood  Lawton,  news 
analyst,  on  KFI,  Los  Angeles,  and 
is  continuing  its  thrice-weekly  15- minute  late  afternoon  newscast  on 
that  station.  Firm  also  sponsors 
Fleetwood  Lawton  six  times  per 
week  on  KECA,  Los  Angeles,  and 
a  six-weekly  15-minute  newscast 
on  KVOE,  Santa  Ana,  and  KFXM, 
San  Bernardino.  In  addition  24 
quarter-hour  news  programs  week- 

ly are  sponsored  on  KMJ,  Fresno, 
with  18  and  12  each  on  KMPC  and 
KERN,  Bakersfield,  respectively. 
Ad  Carpenter  Adv.  Agency,  Santa 
Monica,  Cal.,  has  the  account. 

Cellophane  Savers 
WITH  CELLOPHANE,  used 
in  creation  of  radio  sound  ef- 

fects, placed  on  the  priority 
list,  Harry  Saz,  NBC  Holly- wood sound  effects  manager, 

has  posted  notices  for  all  em- 
ployes to  save  cellophane 

wrappings  from  cigarette 

packages. 
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. .  with  Oklahoma  City  Listeners 

•  A  station  which  can  achieve  and  maintain  year  after  year 
the  decisively  standout  position  of  WKY  in  its  community  .  .  . 

which  is  the  3  to  1  choice  of  daytime  Usteners*  .  .  .  which  is,  in 
fact,  listened  to  by  more  persons  in  Oklahoma  City  from  morn- 

ing till  night  than  listen  to  all  other  stations  combined*  ...  a 
station  which  can  do  that  must  HAVE  something! 

Is  it  programming?  show  management?  community  serv- 
ice? alertness?  friendliness?  facilities?  exploitation? 
It  is  ALL  of  these  and  more,  which,  added  together  make 

WKY  the  decisive  choice  of  listeners  and  the  logical  choice  of 
advertisers  in  Oklahoma  City. 

*Results  of  week-long  telephone  coincidental  survey  by  Ross  Federal 
Research  Corporation. 

WKY  •  OKLAHOMA  CITY 

Owned  and  Operated  by  The  Oklahoma  Publishing  Co.  The  Oklahoman, 
The  Times  •)(  The  FARMER-STOCKMAN-»f  KVOR,  Colorado  Springs KLZ,  Denver 
(Vndtr  AHiliatwl  Maimiermnt)  ■¥  Rkpricsented   by   the  Katz   Agency,  Inc. 



Links  of  Networks 

Meets  Opposition 
Advisory  Committee  of  Red 
Would  Limit  to  President 

RESOLUTION  disapproving  the 
linking  of  four  nationwide  net- 

works for  any  simultaneous  broad- 
casts other  than  addresses  by  the 

President  or  in  the  event  of  na- 
tional emergencies  was  unanimous- 

ly adopted  by  the  Planning  and  Ad- 
visory Committee  of  the  NBC-Red 

Network,  which  met  in  New  York 
Jan.  6.  The  seven-man  group,  rep- 

resenting 136  stations  affiliated 
with  the  Red  Network,  elected 
Harry  Stone,  WSM,  Nashville,  as 
chairman  and  0.  L.  Taylor,  KGNC, 
Amarillo,  as  vice-chairman. 

Other  members  of  the  Committee 
include  Paul  W.  Morency,  WTIC, 
Hartford;  James  D.  Shouse,  WLW, 
Cincinnati ;  Stanley  Hubbard, 
KSTP,  St.  Paul;  Ed  Yocum,  KGHL, 
Billings,  and  Arden  Pangborn, 
KGW,  Portland,  Ore.  Each  member 
was  elected  by  the  Red  affiliates  in 
his  section  of  the  country.  Function 
of  the  committee  is  to  collaborate 
and  advise  with  the  NBC  manage- 

ment in  connection  with  network 
operations. 

Text  of  Resolution 

Resolution  follows  in  full  text: 

"In  considering  how  network 
operation  can  best  serve  the  inter- 

ests of  the  nation  during  this  war 
period,  we  urge  that  each  network 
retain  independent  operation  and 
independent  program  building.  The 
simultaneous  use  of  national  net- 

works, except  in  the  instances  when 
the  President  of  the  United  States 
addresses  the  nation,  or  in  the  event 
of  a  sudden  emergency  or  military 
necessity,  should  be  avoided. 

"Our  vast  radio  audience  is  a  re- 
sult of,  and  responds  to,  the  excel- 

lence and  variety  of  programs,  a 
product  of  the  American  system  of 
broadcasting.  Tying  up  four  net- 

works for  one  program  is  in  effect 
attemping  to  coerce  listeners  and 
will  fail  in  its  purpose,  and  will  not 
attract  a  maximum  audience, 
neither  will  it  spur  competitive  ef- 

forts for  program  quality.  The  in- 
terests and  welfare  of  the  nation 

can  best  be  served  by  following  the 
present  pattern  of  independent  sep- 

arate network  operation." 

Henry  Reid  Cockfield 
HENRY  REID  COCKFIELD,  63, 
managing  director  of  Cockfield, 
Brown  &  Co.  Ltd.,  advertising- 
agency,  Montreal,  died  following  a 
heart  attack  in  his  office  Jan.  7. 
Mr.  Cockfield,  in  addition,  was 
Canadian  director  of  Aluminum 
production  and  inter-governmental 
distribution. 

Harvester  Renews 

CONSOLIDATED  CIGAR  Corp., 
New  York  (Harvester  cigar),  on 
Jan.  9  renewed  for  13  weeks  Stand 
by  America,  five-minute  tran- 

scribed dramatic  programs  on  11 
stations.  Agency  is  Erwin,  Wasey 
&  Co.,  New  York. 

NBC-RED  PLANNERS  met  last  Tuesday  at  Radio  City  to  perfect  organi- 
zation of  their  advisory  group.  Members  are  (1  to  r)  James  D.  Shouse, 

WLW,  Cincinnati;  Paul  W.  Morency,  WTIC,  Hartford;  Stanley  Hub- 
bard, KSTP,  St.  Paul;  Arden  X.  Pangborn,  KEX,  Portland;  Ed  Yocum, 

KGHL,  Billings,  Mont.;  0.  L.  Taylor,  KGNC,  Amarillo,  vice-chairman. 
Chairman  is  Harry  Stone  (seated),  WSM,  Nashville.  

Senate  Expected  to 

For  Advertisings  in 
FURTHER  promise  that  some  of 
advertisers'  misgivings  about  in- 

creased Federal  control  of  adver- 
tising and  marketing  practices 

would  be  dispelled  came  last  week 
as  the  Senate  indicated  it  would 
closely  follow  and  augment  House 
provisions  excepting  distribution 
aids,  such  as  advertising  and  mer- 

chandising, from  the  far-reaching 
anti-inflation  price  control  legisla- 

tion scheduled  for  passage  early 
the  week  of  Jan.  12,  or  before. 

Following  the  example  set  by  the 
House  Nov.  28,  1941,  when  it  ap- 

proved its  version  of  the  Emer- 
gency Price  Control  Act  of  1942, 

the  Senate  further  limited  and 
specified  the  controls  of  the  Office 
of  Price  Administration  and  the 
Price  Administrator  as  they  ap- 

plied to  indirect  or  unsubstantial 
pricing  factors. 

Expect  Action  Soon 
Although  the  Senate  had  not 

completed  debate  and  voted  on  the 
measure  as  Broadcasting  went  to 
press  last  Friday,  passage  early 
the  following  week  was  expected, 
with  the  bill  probably  to  include 
all  the  advertising  and  merchan- 

dising safeguards  insisted  upon  by 
the  Senate  Banking  &  Currency 
Committee  and  the  House.  The  bill 
had  been  reported  by  the  Senate 
committee  Jan.  2,  and  Senate  de- 

bate started  last  Wednesday. 
The  bill  (HR-5990),  as  developed 

by  the  Senate,  exempts  the  sell- 
ing of  radio  time  and  the  selling 

or  distribution  of  newspapers,  pe- 
riodicals, books  or  other  printed 

or  written  material  and  motion 
pictures,  from  licensing  pro- 

visions; definitely  excludes  broad- 
casting or  newspaper  operation 

from  the  "commodity"  categories 
subject  to  price  controls;  objec- 

tively specifies  that  the  Price 
Administrator  may  regulate  or  pro- 

hibit only  speculative  or  manipula- 
tive practices  or  hoarding. 

Retain  Protection 

Price  Control  Bill 

These  are  substantially  equiva- 
lent to,  and  in  some  ways  exceed, 

the  protections  afforded  in  the 
House  bill,  which  declared  that 

the  Administrator's  power  "shall 
not  be  used  or  made  to  operate  to 
compel  changes  in  the  business 
practices  or  cost  practices  or  meth- 

ods, means  or  aids  to  distribution 
established  in  any  industry,  except 
to  prevent  circumvention  or  eva- 

sion of  any  ceiling  established 
under  this  Act"  [BROADCASTING, 
Nov.  17].  This  language  also  was 
included  in  the  Senate  bill  under 
an  amendment  by  Senator  Vanden- 
berg  (R-Mich.),  himself  a  former 
newspaper  publisher. 

Ad  Control  Up 

The  advertising  angle  to  the 
price-control  legislation  was  dis- 

cussed briefly  at  Senate  Banking 
&  Currency  Committee  hearings 
Dec.  11,  1941,  by  David  Ginsburg, 
general  counsel  of  the  Office  of 
Price  Administration,  and  Leon 
Henderson,  OPA  Administrator. 
Queried  by  Senator  Taft  (R-0.) 
and  Senator  Brown  (D-Mich.),  Mr. 
Ginsburg  indicated  that  advertis- 

ing cost  amounted  to  no  appreciable 
factor  in  the  price  control  picture. 

Senator  Taft  at  one  point  in  the 
examination  remarked:  "I  do  not 
think  there  is  anything  in  this  bill 
to  give  the  Administrator  the 

power  to  go  out  and  say  to  news- 
papers, 'You  cannot  spend  money 

on  advertising,'  'You  cannot  spend 
money  on  labor,'  or  tell  them  how 
to  run  their  business.'  " Asked  flatly  by  Senator  Brown, 
"It  merely  means  that  you  cannot 
dig  in  and  say,  'You  have  got  to 
cut  out  this  advertising'?"  Mr. 
Ginsburg  answered: 

"We  cannot  reduce  the  price  and 
justify  that  reduction  on  the 
ground  that  the  seller  can  take  the 
reduction  out  of  his  advertising 

budget.  That  is  all." 

Billings  of  Mutual 

Up  53.2%  for  Year December  Total  Highest  Ever 
Attained  for  Any  Month  | 

MBS  billings  for  1941  totaled  $7,- 
300,955,   establishing   an  all-time* 
high,  and  representing  an  insur-* 
ance  of  53.2%  over  the  12-month 
figure  of  1940,  when  the  total  was 

$4,767,054.  The  December,  1941  fig-| 
ure  of  $948,498  is  the  highest  everf 
attained  by  Mutual  in  any  Decem- 

ber since  the  network  was  organ- 
ized in  1934.  This  represents  an 

increase  of  64.4%  over  December, 
1940  when  the  billings  were  $576, 983. 

Discounting  1940's  political  busi- 
ness, it  being  a  Presidential  elec- 

tion year,  the  total  figure  for  that 
year  would  have  been  $4,473,156 
and  the  increase  in  1941  would  have 

jumped  to  63.2%. 
Details  for  Year 

Gross  monthly  time  sales  for  1940 
and  1941  with  the  percentage  in- 

crease each  month  are  as  follows: 19  iO 191,1 
Increase Jan.  3 317,729 

$  505,231 

59.0% 

Feb. 
337,649 442,157 

31.0% 

March 390,813 
513,774 

31.5% 

April  
363,468 480,284 

32.1% May 

322,186 503,922 

56.4% 

June 
299,478 534,513 

78.5% 

July 

235,182 
512,743 

118.0% 133.5% 

Aug. 

227,865 532,056 
Sept. 283,463 529,013 

86.6% 

Oct. 784,676 839,829 

7.0 

Nov. 
627,562 958,935 

52.8%, 

Dec. 
576,983 

948,498 

64.4% 

Total  i 
4,767,054 $7,300,955 

53.2% 

Ten  leading  agencies  and  adver- 
tisers on  MBS  for  1941  by  billings, 

according  to  figures  released  by  the 
network  last  week  were  as  follows : 

Agencies Blackett-Saraple-Hummert  $1,443,442.84 
Ivey  &  Ellington   854,410.95 
R.  H.  Alber  &  Co   656,223.70 
Erwin,  Wasey  &  Co   497,088.24 
J.  Walter  Thompson  Co   484,150.02 
Federal  Adv.  Agency   407,576.25 
William  Esty  &  Co   353,568.62 
D'Arcy  Adv.   Co   301,857.28 Maxon  Inc   281,620.25 
Hixson-O'Donnell    203,497.54 

Advertisers 
Bayuk  Cigars  General  Mills   
Gospel  Broadcasting  Assn  
General  Cigar  Co.  
Wander  Co.  
Pharmaco  Inc.   
American  Safety  Razor  Corp . 
Coca  Cola  Co  
Gillette  Safety  Razor  Co  
R.  B.  Semler  Co  

_$  786,315.20 -  662,273.92 
-  653,025.50 _  455,406.77 
_  415,252.84 _  353,568.62 
.  344,513.25 _  301,857.28 
_  281,620.25 
-  274,791.24 

Riggio  Musical RIGGIO  TOBACCO  Corp.,  Brook- 
lyn (Regent  cigarettes),  is  spon- 

soring the  thrice-weekly  quarter- 
hour  MBS  musical  show  by  tran- 

scription on  WGN,  Chicago,  which 
records  the  show  from  MBS  lines 
and  carries  it  from  10  to  10:15 

p.m.  Monday,  Tuesday  and  Thurs- 
day. Agency  is  M.  H.  Hackett,  New York. 

'Pathfinder'  on  85 

PATHFINDER  Publishing  Co., 
Chicago  (Paf/i/iwder  Magazine) ,  on 
Jan.  5  started  a  varied  schedule  of 
five-minute  news  broadcasts  and 
quarter-hour  live  hillbilly  programs 
on  85  stations  in  rural  markets. 
Contracts  are  for  13  weeks.  Agency 
is  United  Adv.  Co.,  Chicago. 
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STATION  MONITORING  IS  EASY 

with  this 

<;nme  of  the  FM
  Pioneers  Who 

Have  Already 
 Bought  G-

EMonrtors 
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John   L.   Booth  B^a
dcastlng 

Co.,  Detroit,  M'ch 

Capitol  Broadcastmg 
 Co.,  Inc., 

Schenectady,  N-  K  ■ 

ct;.5  >»,  'fir,  ̂s°" three  of  these  for  = 

DonteTBroadcastin.  
System, 

1  OS  Anaeles,  Cal. 

FM  Radio  Broadcast
ing  Co., 

Inc.,  New  York  N.  Y  . 

of  these  for    b- 1    ̂ ^"^^  , 
andonefortelevismnsound) 

Gordon  Gray,  Winst
on-Salem, 

Ue'  Vrnal  Co.,  Milw
aukee, 

Jo^Lagercrantz.  
Stockholm. 

Sweden 

Royal  Miller,  Sacra
mento,  Cal 

Midland  Broadcastmg
  Co.,  Kan 

sasCity,Mo. 

Moody  Bible  lnf"^-
Ch,ca  ° 

News  Syndicate  Co., 
 New  York 

Radio  EngineermgLabo
;.tones, 

Long  Island  Oty  N-Y
. 

San  Diego  City  Sch
ools,  San 

Diego,  Cal.  r  1 

(it.nrlard  Broadcasting  Lo.,  L
os 

Standard  or A     les,  Cal^  i.'.^  „ 

of  these  tor    ,3  i 

University  of  Illinois,  
Urbana, 

w!ier-Downing    R
adio  Cor- 

poration, Pittsburgh,  Pa. 

WFIL   Broadcastm
g  Corpora- 

tion, Philadelphia,  Pa. 

WGN,  Inc.,  Chicago, 
 Ul. 

Yankee  Network,Paxt
on,Mass^, 

and  Mt.  Washington,
  N.  H. 

Approved  by  the  F.  C.  C. 
With  this  new  monitor,  General  Electric  has  removed 
one  more  hurdle  from  your  path  to  FM.  You  will 

— find  this  self-contained,  multi-purpose*  instrument 
one  of  the  most  valuable  units  in  your  FM  station. 

It  provides: 

Direct  reading  of  center-frequency  deviation  (with  or  without modulation)  t 

Direct  reading  of  modulation  percentage t 

"i^  Instant  calibration  against  a  precision  crystal  standard 

"A  Adjustable  modulation-limit  flasher! 

"it  High  fidelity  output  for  audio  monitor f 

All  tubes  and  crystal  units  can  be  reached  easily  through  the 
top  of  the  cabinet.  Removing  chassis  assembly  from  cabinet 
allows  complete  access  to  all  panels  and  wiring. 

In  FM,  more  precise  measuring  techniques  are  a  necessity.  This 

instrument  is  custom-built  for  your  requirements.  Order  your 
monitor  now  through  the  nearest  G-E  office,  or  direct  from 
General  Electric,  Radio  and  Television  Dept.,  Schenectady, 
New  York. 

■(■Provision  has  been  made  for  remote  console  operation. 

FOR  ALL YOUR FM NEEDS 

FM  Broadcast  Transmitters 
250  to  50,000  Watts 

Relay  Transmitters Receivers  for  Home 
and  '!S-T"  Service FM  Police  and  Emergency 

Transmitters  and  Receivers 

GENERAL  m  ELECTRIC 



Hearing  Resumed 

111  WGST  Renewal 

Talmadge  Makes  Appearance 
In  Proceedings  at  FCC 
CONTINUING  one  of  its  most 
spectacular  proceedings  in  years, 
the  FCC  last  Wednesday  resumed 
hearings  on  the  application  of 
WGST,  Atlanta,  for  renewal  of  its 
license,  following  a  recess  since  last 
Dec.  5. 

Bearing  all  the  earmarks  of  a 
political  scrap,  the  four-day  ses- 

sion was  marked  by  the  appearance 
of  Governor  Eugene  Talmadge,  of 
Georgia,  star  witness  in  a  juris- 

dictional argument  that  finally  saw 
the  State  of  Georgia  emerge  with 
two  sets  of  legal  representation — 
State  Attorney  General  Ellis  Gibbs 
Arnall,  and  a  triumvirate  of  Spe- 

cial Attorneys  General  appointed 
to  handle  the  WGST  case  by  Gov. 
Talmadge:  John  E.  McClure,  Louis 
G.  Caldwell  and  Reed  T.  Rollo,  all 
Washington  attorneys. 

Talmadge  Appears 

High  spot  in  the  proceedings 
came  with  the  appearance  of  Gov. 
Talmadge  to  insist  on  olficial  rep- 

resentation by  his  specially  ap- 
pointed counsel.  Following  30-min- 

ute  formal  arguments  last  Thurs- 
day by  Attorney  General  Arnall 

and  Counsel  Caldwell,  Rosel  H. 
Hyde,  FCC  principal  attorney  pre- 

siding at  the  hearing,  ruled  with 
consent  of  all  parties  that  both 
groups  of  counsel  would  represent 
the  State  of  Georgia,  with  equal 
rights  and  authority.  The  misun- 

derstanding over  just  who  would 
represent  the  State  has  been  a  sore- 
spot  in  the  proceedings  since  they 
started  [Broadcasting,  Dec.  8]. 

FCC  counsel  at  the  hearings  were 
Marcus  Cohn  and  Russell  Rowell. 

The  WGST  application  involves 
FCC  policy  on  station  leases,  the 
question  of  renewal  revolving  in- 

directly about  the  existing  lease  of 
the  station  by  Southern  Broadcast- 

ing Stations  Inc.,  headed  by  Clar- 
ence L.  Calhoun,  Atlanta  attorney, 

and  Sam  Pickard,  former  Federal 
Radio  Commission  and  one-time 
CBS  vice-president,  who  have  op- 

erated WGST  for  the  last  10  years 
under  an  agreement  regarded  as  a 
management  contract.  Also  in- 

volved is  another  lease  offer,  al- 

legedly "more  favorable",  from  Ar- thur Lucas  and  William  Jenkins, 
Georgia  chain  theatre  operators. 

Mission  Dry  Plans 
MISSION  DRY  Corp.,  Los  Angeles 
(Mission  orange  and  other  bever- 

ages), through  McCarty  Co.,  that 
city,  has  produced  a  series  of  30 
transcribed  five-minute  announce- 

ments titled  Mission  Trails,  which 
will  be  placed  on  stations  nation- 

ally through  the  coming  year,  with 
bottler  tie-in.  Featuring  Hal  Gib- 
ney  as  narrator,  the  series  was 
written  by  Arnold  Maguire,  with 
NBC  Hollywood  Radio  Recording 
division  doing  the  cutting. 

HERBERT  EARLE  GASTON 

A  FORMER  newspaperman  and 
author,  and  an  authoritative  fis- 

cal adviser  of  the  Treasury  Depart- 
ment, Herbert  E.  Gaston,  Assistant 

Secretary  of  the  Treasury,  not 
only  is  a  member  and  secretary  of 
the  Treasury,  not  only  is  a  mem- 

ber and  secretary  of  the  Defense 
Communications  Board,  but  also  is 
a  key  figure  in  the  recently  author- 

ized censorship  organization  under 
Byron  Price,  as  a  member  of  the 
Censorship  Policy  Board  of  the 
Office  of  the  Director  of  Censorship. 

Out  of  the  sort  of  pioneer  stock 

you  read  about — his  father's  fam- ily was  among  the  early  settlers  of 
western  Illinois,  and  his  mother's father  was  a  pioneer  missionary 
preacher  in  Oregon — Mr.  Gaston  in 
recent  years  has  become  a  lay  ex- 

pert in  radio  and  communications. 
As  Assistant  Secretary  of  the 

Treasury  his  newspaper  back- 
ground is  valuable  in  approaching 

fiscal  matters.  Some  of  this  back- 
ground pertains  directly  to  his 

functions  on  DCB — ultimately  re- 
sponsible during  wartime  for  the 

most  efficient  use  of  the  nation's 
radio  and  communications  facili- 

ties. And  certainly  it  stands  him 
in  good  stead  in  his  new  place  on 
the  Censorship  Policy  Board. 

Born  Herbert  Earle  Gaston,  on 
Aug.  20,  1881,  in  Halesy,  Ore.,  he 
was  the  son  of  William  Hawks 
and  Maria  Glasgow  Gaston.  Ele- 

mentary and  preparatory  educa- 
tion followed  in  the  public  schools 

of  Washington.  Later  he  pursued 
his  academic  career  at  U  of  Wash- 

ington, in  Seattle,  and  U  of  Chi- 
cago. 

Mr.  Gaston's  first  jobs  were  with 
newspapers.  He  has  been  a  writer 
and  editor  on  papers  in  Tacoma, 
Spokane,  Fargo,  Minneapolis  and 
New  York.  He  was  editor  of  the 
Fargo  (N.  D.)  Courier-News  and 
the  Nonpartisan  Leader,  headquar- 

tering in  Fargo  and  St.  Paul,  from 
1916  to  1920.  From  1920  to  1922 
he  was  with  the  Minneapolis  Star, 
now  the  Star-Journal.  Going  to 
New  York  in  1922,  he  worked  on 
the  news  staff  of  the  old  New 
York  World  until  1929,  when  he 
became  night  editor  for  the  next 

two  years.  Out  of  the  earlier  days 
of  his  newspaper  work  came  his 
book,  The  Nonpartisan  League. 

The  public  service  phase  of  Mr. 
Gaston's  career  stared  in  1931, 
the  year  the  World  discontinued 
publication.  Henry  Morgenthau  Jr., 
now  Secretary  of  the  Treasury, 
then  was  State  Conservation  Com- 

missioner. Mr.  Gaston  had  come 
into  the  Conservation  Department 
as  its  secretary,  and  shortly  be- 

came Deputy  Conservation  Com- missioner. 
When  Mr.  Morgenthau  was  called 

to  Washington  in  March,  1933,  as 
head  of  the  Federal  Farm  Board, 
Mr.  Gaston  came  along  as  secretary 
of  the  board.  On  its  merger  into 
the  Farm  Credit  Administration, 
Mr.  Morgenthau  appointed  Mr. 
Gaston  deputy  governor. 
When  Mr.  Morgenthau  was  ap- 

pointed Undersecretary  of  the 
Treasury  by  President  Roosevelt 
on  Nov.  1,  1933,  he  named  Mr. 
Gaston  his  assistant.  With  Treas- 

ury Secretary  William  Woodin  seri- 
ously ill,  Mr.  Morgenthau  at  once 

became  Acting  Secretary  of  the 
Treasury.  And  when  Mr.  Morgen- 

thau became  Secretary  on  Jan.  1, 
1934.  Mr.  Gaston  became  Assistant 
to  the  Secretary. 

Originally  responsible  for  the 
public  relations  of  the  Treasury 
Department,  Mr.  Gaston  soon  was 
playing  an  important  advisory  role 
in  Treasury's  fiscal  matters.  On 
June  1,  1939,  he  was  nominated 
by  President  Roosevelt  as  Assistant 
Secretary  of  the  Treasury,  and  was 
confirmed  by  the  Senate  June  13, 
1939,  taking  the  oath  of  office  June 
23. 

Mr.  Gaston  married  Ethel  Bell, 
of  Tacoma,  Wash.,  on  Oct.  16,  1907. 
They  are  the  parents  of  two  daugh- 

ters, Carolyn  Frances  now  Mrs. 
John  M.  Adams,  and  Mary  Rainey. 
Their  home  is  in  Washington.  He  is 
a  member  of  Sigma  Chi  fraternity, 
the  National  Press  Club  and  Con- 

gressional Country  Club. 

SOLO  BY  YIFFNIFF 
Housewife  Faces  Town  Hal 

 Audience  as  Penalty — — 
LATEST  stunt  pulled  by  the  NBC- 
Red  Truth  or  Consequences  pro- 

gram, which  several  times  already 
has  amazed  New  Yorkers  with  the 
zany  tasks  required  of  its  contest- 

ants, happened  Saturday  night  Jan. 
3  at  New  York's  Town  Hall  where 
a  staid  audience  awaited  a  concert. 

Milton  Cross,  NBC  ace  announc- 
er, who  handles  the  announcing 

chores  for  NBC's  opera  broadcasts 
as  well  as  for  the  Procter  &  Gam- 

ble Co.'s  Truth  or  Consequences 
program,  stepped  forth  on  the  plat- 

form to  announce  that  "the  noted 
violin  virtuoso,  Yiffniff,  would  open 

the  program  playing  "The  Flight 
of  the  Bumble  Bee".  "Yiffniff" turned  out  to  be  a  startled  but 
nonetheless  game  New  Jersey 
housewife,  who  took  the  conse- 

quences bravely  and  sawed  out  a 
buzzing  piece  to  the  amused  audi- ence. 

WOSH  Takes  the  Air, 

Becomes  Blue  Member 
WOSH,  Oshkosh,  Wis.,  operating 
fulltime  with  250  watts  on  1490  kc. 
and  owned  by  Howard  H.  Wilson, 
went  on  the  air  Jan.  1,  and  three 
days  later  became  afl^iliated  with 
the  Blue.  The  station's  first  pro- gram on  the  air  was  dedicated  to 
the  branches  of  the  armed  services 
— Army,  Navy,  Marine  Corps. 

The  staff  is  headed  by  general 
manager  Ray  Schwartz,  formerly 
manager  of  KYSM,  M  a  n  k  a  t  o, 
Minn.,  and  previously  with  KFOR- 
KFAB,  Lincoln;  KOIL,  Omaha, 
Neb.,  and  before  that  with  NBC 
Chicago.  Other  members  of  the  staff 
are  Bob  Lee,  program  director,  for- 

merly of  WTAD,  Quincy,  and 
KFAA,  Helena,  Ark.;  Buck  Lever- 
ton,  announcer  and  farm  editor, 
formerly  of  WTAQ,  Green  Bay, 
Wis.  Chief  engineer  is  Nathan  Wil- 

liams, formerly  a  consulting  engi- 
neer in  Wisconsin,  assisted  by 

Walter  Ninneman,  formerly  of 
WIGN,  Medford.  Lorraine  Keuhn, 

office  manager,  is  also  the  station's women's  editor,  and  Miss  Doris 
Ranson  is  receptionist. 

Station  is  RCA  equipped  and 
subscribes  to  full  AP  wire. 

Two  Minnesota  Outlets 

Formally  Join  Networks 
WMFG,  Hibbing,  and  WHLB,  Vir- 

ginia, Minn.,  stations  owned  by  the Head  of  Lakes  Broadcasting  Co., 
have  officially  become  supplemen- 

tary outlets  to  NBC's  Basic  Blue and  Red  networks,  as  reported  in 
the  Dec.  29  issue  of  Broadcasting. 
WMFG  operates  with  250  watts  on 
1240  kc,  and  WHLB  with  250 
watts,  on  1400  kc. 

Both  stations  may  be  purchased 
by  clients  with  WEBC,  Duluth. 
Until  April  8  advertisers  wishing 
to  use  the  three  stations  may  do  so 
at  no  increased  cost,  but  no  rate 
protection  will  be  given  after  that 
date.  Evening  hour  rate  for  the 
three  stations  effective  April  9  will 
be  $160.  Advertisers  wishing  to 
purchase  WEBC  only,  on  and  after 
that  date,  may  continue  at  the  rate 
of  $140  per  evening  hour.  There 
will  be  no  cut-in  announcement 
charge  for  WMFG  or  WHLB. 

WTIC  Arranges  Series 

Of  Programs  From  Yale 
CONCLUDING  an  agreement  with 
Yale  U,  WTIC,  Hartford,  started  a 
series  of  programs  Yale  Interprets 
the  News  Sunday,  Jan.  11,  6:30 
p.m.  On  each  program  a  member 
of  Yale's  faculty  will  interpret  an 
important  aspect  of  world  affairs. 

Originating  on  the  Yale  cam- 
pus, the  first  program  presented 

A.  Whitney  Griswold,  assistant  pro- 
fessor of  Government  and  Interna- 
tional affairs  and  author  of  The 

Far  Eastern  Policy  of  the  United 
States,  outstanding  book  on  Ameri- can relations  with  China  and 

Japan. 

(;ALL  letters  assigned  to  recent 
new  station  grants  are  WEGO,  Con- 

cord, N.  C. ;  WJDC,  Jacksonville, 
Fla.,  and  WSBA,  York,  Pa. 

Bulova  Renews  on  212 

BULOVA  WATCH  Co.,  New  York, 
has  renewed  for  52  weeks  its  sched- 

ule of  time  signals  on  212  stations. 
Blow  Co.,  New  York,  handles  the 
account. 
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SHAPING  SALES  FOR  19^ 

No  self  •respecting  cartographer  would 
pass  our  drawings  of  the  USA.  But  the  time 

buyer— more  concerned  with  markets  than 

geography— will  read  great  merit  into  them. 

For  these  curves,  fascinating  in  their 

own  dull  way,  portray  a  concentration  of 

signals  where  they  count  most  — signals 
beamed  on  complete  markets,  rather  than 
cities,  counties  and  states  taken  en  masse. 

Take  WBZ;  on  the  coast.  WBZ  reverses 

the  signal  which  would  normally  float  off 
over  the  Atlantic,  thereby  strengthening 
its  beam  over  New  England.  Result:  WBZ 
covers  95  percent  of  this  wealthy  market. 

KYW  —  brilliantly  and  simply  —  executes 
a  difficult  Figure  8,  and  thereby  wraps 

up  all  twenty  counties  of  the  Philadelphia 

trading  area  — the  nation's  third  market, 
with  a  radio  audience  of  ten  million  people. 

On  the  other  hand,  KDKA  and  WOWO 
travel  in  their  own  exclusive  circles.  Their 

logical  markets  are  all  around  them.  Big 

markets  too  — more  than  eight  million  lis- 
teners for  KDKA,  two  million  for  WOWO. 

Thus  Westinghouse  Radio  Stations  Inc  — 
by  engineering  coverage -shapes  to  corre- 

spond with  market -shapes  — offers  you  a 
sound  plan  for  shaping  sales  for  1942. 

\m  WESTINGHOUSE  BADIO  STATIONS  Inc 

ii^^^jff     KDKA  KYW  WBZ  WBZA  WOWO  WGL  •  REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALIS 



Industry  Supports  Payroll  Deductions 

To  Promote  Sale  of  Defense  Securities 

RADIO  is  going  all-out  for  the 
Treasury  Department's  Payroll  De- 

fense Savings  Plan,  and  promises 
to  become  one  of  the  first  indus- 

tries in  the  country  to  install  the 
plan  on  a  universal  basis,  the 
Treasury  Department  indicated 
last  week. 

Early  returns  indicate  that  75% 
of  all  U.  S.  stations  already  have 
adopted  the  Payroll  Defense  Sav- 

ings Plan,  and  in  many  cases  sta- 
tion employes  have  signed  up  100% 

to  contribute  part  of  each  pay  check 
for  the  purchase  of  Defense  Bonds, 
according  to  depai'tment  officials. 

Sponsor  Approval 

In  addition  to  individual  sta- 
tions, some  50  sponsors,  all  with 

the  plan  in  effect  at  their  plants 
and  factories,  have  endorsed  the 
Treasury  campaign  on  150  of 
their  network  programs  or  have 
scheduled  announcements  plugging 
the  plan.  Congratulatory  messages 
from  the  Treasury  Department 
have  been  read  on  many  of  their 
programs  by  Larry  Elliot,  an- 

nouncer of  Treasury  programs,  as 
well  as  their  own  announcers  or 
guest  stars. 

Radio  news  commentators  also 
are  giving  heavy  support  to  the 
campaign  on  their  programs, 
among  them  Boake  Carter,  Elmer 
Davis,  Don  Goddard,  Paul  Sullivan, 
Merritt  Ruddock,  B.  S.  Bercovici, 
Gabriel  Heatter,  Cal  Tinney,  Ray- 

mond Gram  Swing  and  Arthur 
Hale. 

Among  radio  sponsors  plugging 
the  defense  payroll  plan  are  Chrys- 

ler Corp.;  Prudential  Insurance  Co. 
of  America;  Sherwin-Williams  Co.; 
Coca-Cola;  Lever  Bros.;  Bell  Tele- 

phone System ;  Colgate-Palmolive- 
Peet;  General  Electric;  Armour  & 
Co.;  Standard  Oil  of  New  Jersey; 
E.  I.  duPont  de  Nemours  Inc.; 
Welch  Grape  Juice;  Pillsbury  Flour 
Mills ;  Bristol-Myers ;  Wheeling 
Steel  Co.;  Cudahy  Packing  Co.; 
Standard  Brands;  General  Mills 
and  Carnation  Milk. 
Advanced  as  typical  responses 

from  cooperating  stations  were  the 
following  excerpts  from  telegrams 
received  by  the  Defense  Savings 
Staff: 

WHOM,  New  York— "All  em- 
ployes, 62  in  number,  are  100% 

participating;  $200  weekly  amount 
deducted.  WHOM  management 
pledged  to  buy  same  amount  as 

employes." 
KFJZ,  Forth  Worth— "Pleased to  advise  that  both  KFJZ  and 

Texas  State  Network  employes 
have  agreed  100%  to  immediately 
take  10%  salary  deduction  to  buy 
Defense  Bonds  and  Stamps." 
KARK,  Little  Rock,  Ark.— "All 

KARK  employes  have  adopted  plan 
for  the  purchase  of  Defense  Bonds, 
effective  Jan.  1,  1942,  and  continu- 

ing for  the  duration.  Employer 
will  deduct  a  minimum  of  2  %  % 
each  pay  day.  Employes  may 
authorize  greater  deductions." 

WGBF,  Evansville,  Ind.— "Way ahead  of  you.  Employes  signed  up 

100%  several  days  ago." 
WJTN,  Jamestown,  N.  Y.— 

"Every  pay  day  Bond  Day  in  sta- 
tion, and  every  day  Bond  Day  on 

station." WHBU,  Anderson,  Ind.— "Em- ployes this  station  start  this  week 
setting  aside  15%  pay  check  for 
purchase  of  Defense  Stamps  and 

Bonds." WMFR,  High  Point,  N.  C— 
"Happy  to  say  WMFR  staff  100% 
on  pay  day  bond  buying.  Each 
staff  member  happy  to  have  deduc- 

tions made  each  pay  day.  We  are 

with  you  200%  on  the  drive." 
Graves'  Message 

In  a  recent  letter  to  cooperating 
stations  and  concerns,  Harold  N. 
Graves,  Assistant  to  the  Secretary 
of  the  Treasury,  declared: 

"If  all  the  working  men  and 
women  in  this  country  each  week 
put  a  small  percentage  of  their 
earnings  into  defense  savings 
through  a  payroll  savings  system 
such  as  the  one  devised  by  your 
company,  then  the  Treasury  De- 

partment will  be  successful  in  its 
efforts  to  finance  our  war  program 
through  defense  savings.  And  pay- 

roll savings  funds  do  even  more 
than  this.  Every  person  who  sub- 

scribes gains  a  steadily  growing 

nestegg  of  savings." 

Brown  Plans  Book 

CECIL  BROWN,  CBS  correspon- 
dent in  the  Far  East  who  survived 

the  torpedoing  of  HMS  Repulse  by 
the  Japanese,  has  been  signed  by 
Random  House,  New  York,  to  write 
a  book  on  his  war  experiences  in 
Rome,  Belgrade,  Libya  and  Singa- 

pore, for  publication  next  June. 

New  Standard  Frequency 

A  SECOND  carreier  frequency — 
15  mc. — has  been  added  to  the  Na- 

tional Bureau  of  Standards  fre- 
quency service.  Heretofore  only  5 

mc.  was  used.  The  continuous  serv- 
ice, with  its  standard  musical  pitch 

of  440  cycles,  along  with  frequen- 
cies, is  widely  used. 

READY  TO  ENTER  active  service 
in  the  Navy  is  Howell  CuUinan 
(right),  newscaster,  who  said 
goodbye  to  Harold  E.  Fellows,  gen- 

eral manager  of  WEEI,  Boston. 
Cullinan  is  a  lieutenant-commander 
in  the  reserve. 

RCA  Deductions 

THE  8,500  employes  of  the 
Camden  plant  of  RCA  Mfg. 
Co.  have  pledged  to  buy  U.  S. 
defense  bonds  at  the  rate  of 
more  than  $1,600,000  annual- 

ly through  payroll  allotments, 
according  to  the  RCA  Victor 
Bond  Committee.  The  sum 
pledged  thus  far  represents 
88%  of  the  monthly  quota  of 
$150,000  established  by  the 
committee. 

Lyon  Expanding 
LYON  VAN  &  STORAGE  Co.,  Los 
Angeles,  through  BBDO,  Holly- 

wood, on  Jan.  5  started  participa- 
tion six  times  weekly  in  the  com- 

bined Sunrise  Salute  and  House- 
wives Protective  League  programs 

on  KNX,  that  city.  Contract  is  for 
13  weeks.  Firm  is  also  sponsoring 
five-weekly  participation  in  the 
combined  Art  Baker's  Notebook  and 
Mirandy's  Garden  Patch  on  KFI, 
Los  Angeles,  and  twice-per-week  in 
Knox  Manning's  Late  News  on 
KNX.  In  addition  14  one-minute  an- 

nouncements per  week  are  being 
used  on  KPO  KGB  KIEV.  Other 
stations  will  be  added  to  the  list, 
with  firm  continuing  its  policy  of 
occasional  special  event  programs 
on  KMPC,  Beverly  Hills,  Cal. 

Join  KFRE  Sta£E 
J.  J.  NIELSEN  Jr.,  formerly  of 
KOME,  Tulsa,  Okla.;  Peter  On- 
nigian  of  KWIL,  Albany,  Ore.,  and 
Kenneth  Aitken  of  KTKC,  Visalia, 
Cal.,  have  joined  KFRE,  Fresno, 
Cal.,  as  technician-announcers.  New 
250-watt  station,  operating  on  1340 
kc,  went  on  the  air  Dec.  31  as 
an  affiliate  of  Don  Lee  Broadcast- 

ing System,  the  West  Coast  affilia- 
tion of  MBS.  Paul  Bartlett  is  gen- 
eral manager.  Other  staff  members 

include  Dick  Vail,  formerly  junior 
announcer  of  KPO-KGO,  San  Fran- 

cisco; Bob  Rogers,  formerly  of 
KTKC,  Visalia,  and  Bob  Davies, 
formerly  of  KARM,  Fresno,  as 
announcer-salesman. 

New  OEM  Discs 

OFFICE  of  Emergency  Manage- 
ment, Radio  Section,  has  announced 

a  new  series  of  monthly  transcrip- 
tions to  replace  Building  for  De- 
fense. Up  to  the  present  124  tran- 

scribed programs  in  the  latter  se- 
ries have  been  distributed  to  more 

than  400  stations.  The  new  series 
will  be  titled  Work  for  Victory  and 
will  present  authoritative  reports 
on  war  production.  The  new  tran- 

scriptions will  consist  of  12  five- 
minute  programs  a  month. 

Chorus  Continues 

BILL  McCULLOUGH,  announcer 
of  WJR,  Detroit,  and  the  Don 
Large  chorus  of  16  voices  have  re- 

corded one-minute  spots  for  Steph- 
ans  Bros.,  Philadelphia  (Marvels 
cigarettes).  The  same  combination 
is  now  in  its  third  year  as  "Melody 
Marvels",  three  15-minute  shows 
weekly  for  the  same  account.  Ac- 

count was  placed  through  Aitkin- 
Kynett,  Philadelphia. 

Don  Lee  and  RCA 

Sign  Video  Pact Patent  Interchange  Compact 
Negotiated  by  Companies 

A  TELEVISION  patent  inter- 
change agreement  between  RCA 

and  Don  Lee  Broadcasting  System, 
Hollywood,  was  announced  Jan.  7 
by  Thomas  S.  Lee,  president  of 
the  latter  concern.  Negotiations 
leading  to  the  agreement  were 
started  in  spring  of  1939  when  it 
became  apparent  that  no  one  or- 

ganization in  the  country  held  all 
patent  rights  for  present-day  tele- vision. 
Don  Lee  Broadcasting  System 

patents  cover  inventions  of  Harry 
R.  Lubcke,  television  director  of 
that  firm.  They  are  concerned  with 
numerous  phases  of  television,  in- 

cluding synchronization,  scanning, 
cathode-ray  tubes,  and  telecasting 
of  motion  pictures  as  well  as  live 
subjects. 

A  Forward  Step 

Patents  cover  methods  and  ap- 
paratus for  both  transmission  and 

reception.  Included  are  inventions 
as  far  back  as  1930  when  Lubcke 
started  pioneering  in  television  de- 

velopment for  the  late  Don  Lee. 
Agreement  calls  for  a  non- 

exclusive, non-transferable  license 
to  RCA  from  Don  Lee  Broadcast- 

ing System  in  return  for  a  similar 
license  for  certain  equipment  of 
the  latter  organization  with  a 
monetary  consideration  included. 
Don  Lee  concern  retains  ownership 
of  patents  and  is  free  to  license 
others  in  the  television  field.  The 
agreement  was  hailed  as  a  forward 
step  in  modern  business  by  Don  Lee 
and  RCA  executives  alike,  making 
possible  joint  use  of  patent  prop- 

erties of  pioneer  organizations  in 
the  interest  of  the  adva,ncement  of  [ 
the  electronics  art.  I 

Anacin  Music 

ANACIN  Co.,  Jersey  City  (proprie- 
tary), extensive  user  of  network 

radio,  on  Jan.  10  started  a  half- 
hour  period  of  recorded  music  with 
Ray  Nelson  as  m.c,  on  WJZ,  New 
York.  Contract  is  for  52  weeks. 

Agency  is  Blackett-Sample-Hum- mert.  New  York. 

SALESMAN 

WANTED 

One  of  the  nation's  most  im- portant stations  requires  a  very 
aggressive,  averagely  good 
man,  35  to  40  years  old,  who 
has  had  3  or  4  years  success- 

ful experience  on  local  sales 
with  high-powered  stations. 
Fairly  low  salary  to  start,  but 
plenty  of  chance  of  financial 
advances  as  man  proves  him- self. 

All  replies  held  in  strictest  con- fidence. Our  men  know  of  this 
ad. 
Write  giving  full  details  (with 
figures)  to  box  15,  BROAD- CASTING. 

Page  24  •  January  12,  1942 BROADCASTING  •  Broadcast  Advertising] 



. . .  for  radio  research! 

Behind  closed  doors,  the  engineers  at  Bell  Labs 

and  Western  Electric  are  developing  new  ideas  in 

radio  at  an  unheard  of  rate. 

Right  now,  secrecy  must  surround  these  things. 

They're  going  into  many  kinds  of  equipment  for  war 

that  we're  rolling  out  by  the  trainload  for  Uncle  Sam. 

But  there's  a  time  coming  when  many  of  these  de- 

velopments can  and  will  be  adapted  to  equipment 

for  better  broadcasting.  Here's  looking  forward  to 

the  day  when  we  can  share  them  with  you! 

^  'GrayljaR 

DISTRIBUTORS:  In  U.S.A.:  Graybar  Electric  Co.,  New  York, 
N.  Y.  In  Canada  and  Newfoundland:  Northern  Electric  Co., 
Ltd.  In  other  countries:  International  Standard  Electric  Corp. 

Western  Ekctric 
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DOING  THE  REAL  JOB  OF  PERSONS! 

SHOWS  IN  THE  GREAT  CINCINNATI 

FIFTY  GRAND 





il^©AD€ASTDINl€ 

anxL 

Broadcast  Advertising- MARTIN  CODEL,  Publisher 

SOL  TAISHOFF,  Editor 

Published  Weekly  by 

BROADCASTING 
PUBLICATIONS,  Inc. 

Executive,  Editorial 
And  Advertising  Offices 

National  Press  Bide.     •     Washincton,  D.  C. 
Telephone — MEtropoIitan  1022 

NORMAN  R.  GOLDMAN,  easiness  Manager  #  BERNARD  PLATT,  Circnlation  Manaeer 
J.  FRANK  BEATTY,  Manaeine  Editor  9  W.  R.  McANDREW,  News  Editor 

NEW  YORK  OFFICE:  250  Park  Ave.,  Telephone  -  PLaza  5-8355 
BRUCE  ROBERTSON.  Associate  Editor  #  MAURY  LONG,  Advertising  Manager 

CHICAGO  OFFICE:  360  N.  Michigan  Ave.,  Telephone  -  CENtral  4115  •  s.  J.  paul 
HOLLYWOOD  OFFICE:  1509  N.  Vine  Street,  Telephone  GLadstone  7353  •  DAVID  H.  glickman 

Subscription  Price:  $5.00  per  year — 15c  a  eopy  •  Copyright,  1941,  by  Broadcasting  Publications,  Inc. 

Are  They  Listening? 
LISTENING  is  at  an  all-time  peak.  It  will 
remain  that  way  from  now  on.  Radio's  responsi- 

bility increases  in  like  proportion. 
Crossley  and  Hooper  ratings  have  zoomed  all 

down  the  line  since  the  war  began,  and  in  those 
tense  months  that  preceded  the  declaration. 
More  radios  are  tuned  in  more  hours  during  day 
and  night.  Last  year  13,100,000  new  sets  were 
sold.  And  some  50,000,000  sets  were  in  use 
when  the  year  began. 

Here  and  there  newspaper  and  magazine 
publishers  and  their  space  salesmen  have  been 
selling  radio  short  as  a  sort  of  war  waif.  They 
have  tried  to  influence  Government  officials  to 
clamp  restrictions  on  radio  via  the  censorship 
route,  and  clumsily  have  attempted  to  divert 
radio  advertisers.  They  have  hammered  away 

at  news  broadcasts,  radio  "blackouts"  (which 
already  have  become  a  rarity)  and  other  wish- 

ful and  fantastic  shortcomings. 

But  they're  riding  a  losing  horse.  The  radio 
"circulation"  story  was  never  better  and  it  is 
self-evident.  It's  only  necessary  to  ask  anyone 
on  the  street-car,  bus  or  subway,  or  perhaps 
listen  to  the  radios  in  limousines.  Or  look  into 

any  business  office  or  city  room  and  you'll  find 
a  radio  nine  times  out  of  ten. 

A  month  of  actual  war  has  had  far-reaching 
effect  on  the  American  way  of  life.  It  has 
struck  with  appalling  impact,  and  radio  is 
not  excepted.  It  is  contributing  more  of  its 
time  than  ever  to  the  war  effort.  And  it  isn't 
grumbling  particularly  about  paid  space  bought 
for  the  same  purpose  in  publications. 

But  before  the  going  gets  any  rougher  in 
the  mild  revival  of  the  newspaper  onslaught 
against  radio,  certain  other  facts  should  be 
appraised.  Radio  set  production  will  be  cur- 

tailed in  1942,  but  not  eliminated.  The  drop 
may  be  as  great  as  50  to  75%.  But  there  are 
57,000,000  sets  in  use  in  a  nation  of  130,000,000. 

Sets  don't  wear  out  overnight.  Tubes  are,  and 
presumably  will  be,  available.  A  peak  audience 
is  assured  even  if  new  sets  are  not  sold. 

In  the  publication  field,  there  is  the  paper- 
rationing  prospect.  We  wouldn't  like  to  see 
that,  any  more  than  we  relished  the  automo- 

bile ban,  or  the  tire  edict.  Newspapers  are 

essential.  So  are  most  magazines.  But  there's 
no  blinking  the  fact  that  there  is  imminent 
danger  of  a  paper  shortage. 

In  the  recent  resurgence  of  anti-radio  crusad- 
ing there  was  that  threadbare  myth  that  radio 

is  a  preponderantly  laxative-supported  medi- 

um. The  talk  is  too  ridiculous  to  warrant  ans- 
wer, but  if  any  is  needed,  the  latest  annual 

report  of  the  Federal  Trade  Commission  sup- 
plies it  eloquently. 

The  Radio  &  Periodical  Division  of  FTC 
during  the  last  fiscal  year  examined  a  total 
of  871,909  commercial  scripts,  aggregating 

about  1,800,000  pages  in  its  "truth  in  advertis- 
ing" work.  These  covered  network,  individual 

station  and  transcribed  program  commercials. 
Of  these  only  24,535  or  2.7%  were  set  aside 

for  further  scrutiny  as  containing  "represen- 
tations that  might  be  false  or  misleading". 

The  Division  examined  a  total  of  only  377,- 
764  advertisements  in  newspapers,  magazines, 
farm  and  trade  journals,  for  similar  purposes. 
Of  these,  25,022  or  6.6%  were  marked  for 
"further  study". 

It's  as  distasteful  to  us  to  engage  in  a  re- 
vival of  the  old  feud  as  it  is  to  the  majority  of 

publishers  who  do  not  condone  the  tactics  of 
their  over-zealous  colleagues.  Radio,  till  now, 
has  made  it  the  hard  way.  It  will  continue  its 
affirmative  job  of  service  (with  emphasis  on 
the  public)  and  sales. 

War's  That  Way 
ONLY  SCANT  attention  was  given  the  inci- 

dent a  few  days  ago  when  the  Fourth  In- 
terceptor Command  in  Los  Angeles  ordered 

all  stations  to  cease  carrying  testimonials  or 

request  numbers,  or  in  fact  any  "communica- 
tion from  the  public".  Reason:  The  now  familiar 

possibility  of  "aid  and  comfort  to  the  enemy". 
Radio  took  it,  even  to  the  point  of  eliminat- 

ing from  network  programs  reaching  the 
Coast  any  material  falling  in  the  banned  cate- 

gory. Since  then,  thanks  to  prompt  interces- 
sion of  the  Office  of  the  Director  of  Censorship 

and  the  Radio  Branch  of  the  Army,  the  con- 
fusion has  been  eliminated,  and  the  preemp- 

tory  order  relaxed,  insofar  as  network  clear- 
ances are  concerned. 

Certainly  the  summary  command  that  radio 
shut  off  certain  types  of  programs,  and  the 
threat  that  they  would  be  silenced  for  failure 
to  comply,  constituted  unjustifiable  interfer- 

ence with  freedom  of  the  air,  which  radio 
guards  just  as  zealously  as  newspapers  defend 
freedom  of  the  press.  But  by  use  of  logic,  au- 

thorities were  convinced  that  the  snap-judg- 
ment ruling  was  in  error. 

Other  mistakes  will  be  made  during  this 

KEEP  'EM  SINGING 

By  PAUL  J.  miller 
Production   Manager,   WWVA,  Wheeling 

FOR  almost  seven  years  we  have  been  con- ducting a  broadcast  known  as  the  Prowl- 
ing Mike  from  10:45  to  11:00  p.m.  imme- 

diately preceding  the  WWVA  Jamboree 
show.  This  broadcast  consisted  of  an  open 
microphone  into  which  thousands  attending 
the  Jamboree  were  permitted  to  speak,  and 
during  its  seven-year  run  approximately 
100,000  persons  have  had  the  opportunity  of 
saying  "Hi  Mom"  and  "Hi  Pop",  etc.,  into  the 
"Inquiring  Mike". 

In  compliance  with  defense  regulations  this 
broadcast  was  discontinued  a  few  weeks  ago, 
and  we  were  casting  around  for  an  idea  for  a 

program,  which  would  have  both  air  and  au- 
dience appeal,  for  its  replacement.  We  have 

not  only  found  the  program,  but  an  idea  which 
we  believe  could  be  used  by  all  broadcasters. 

The  new  program  is  a  song  fest  led  by  Lew 
Clawson,  popular  m.c.  of  the  Jamboree,  with 
accompaniment  by  an  eight-piece  band.  On  the 
first  broadcast  we  asked  listeners  to  suggest 
a  name  for  the  new  program,  indicating  in  our 
remarks  that  we  felt  that  in  this  time  of  great 
strife  America  wanted  to  sing.  The  resulting 
suggestions  were  very  gratifying  and  as  a 

result  this  broadcast  is  known  as  "Keep  'Em 

Singing". 
The  trend  of  the  letters  received  all  were 

along  the  lines  we  originally  had  in  mind  and 
listeners  felt  the  broadcast  would  help  to  build 

the  morale  and  bring  cheer  to  those  who  other- 
wise might  tend  to  be  morose. 

All  America  is  alive  to  the  urgent  present 

day  necessity  of  "Keeping  'Em  Moving"  — 
"Keeping  'Em  Flying"  —  and  "Keeping  'Em 
Rolling",  and  rightly  so,  because  action  aplenty 
is  the  stuff  of  what  victories  are  made. 

We  believe  that  our  own  Keep  'Em  Singing 
will  inspire  public  morale  which  is  so  essential 
during  war  times.  So  any  Saturday  night  that 
you  tune  in  WWVA  at  10:45  p.m.  you  will 
hear  thousands  of  Americans  attending  the 
WIFVA  Jamboree  singing  to  victory  on  this 

new  broadcast,  Keep  'Em  Singing. 
We  feel  it  is  radio's  job  to  keep  up  the 

civilian  morale  and  the  last  war  proved  that 

singing  was  essential  both  in  civilian  and  mili- 
tary ranks.  So  the  WWVA  Jamboree  goes  all 

out  to  "Keep  'Em  Singing." 

war — plenty  of  them.  As  a  protective  device 
a  set  of  regulations  shortly  will  be  forthcom- 

ing from  the  Office  of  Censorship,  evolved  in 
collaboration  with  the  industry.  Undue  en- 

croachments against  radio's  freedom  of  action, 
outside  the  bounds  of  war  expediency  and  good 
sense,  will  be  resisted  by  radio.  A  servile  radio 
cannot  serve  public  interest. 

But  in  achieving  the  goal  of  maximum  effi- 
ciency of  operation  and  of  all-out  collaboration 

with  the  Government  in  the  war  effort,  radio  J 
understands  it  cannot  assume  a  belligerent, 
chip-on-its-shoulder  attitude  every  time  some 
official  proposes  a  restraint  on  operations.  So 
far  things  have  worked  out.  Good  faith  has  | 
been  evident  throughout,  and  a  little  patience,  i 

even  in  these  swift-moving  times,  doesn't  hurt. 
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EDWARD  AARON  DA  VIES 

RESULTS  are  the  keynote  of the  successful  radio  career 
of  Maj.  Edward  Aaron 
Davies,  vice-president  in 

charge  of  sales  of  WIP,  Philadel- 
phia. His  life  has  been  a  succes- 

sion of  radio  firsts  and  broken 
sales  records. 

Receivers  with  vacuum  tubes 
were  a  rarity  and  crystal  sets  the 
rage  back  in  1921  when  Maj. 
Davies  first  dabbled  with  radio.  A 
year  later  he  participated  in  WIP's 
first  broadcast,  and  in  1923  be- 

came general  manager  of  the  sta- 
tion, succeeding  Henry  M.  Neely, 

later  destined  for  fame  as  "The 
Old  Stager"  of  the  networks.  Apart 
from  a  five-year  period,  1932-37, 
when  he  was  general  director  of 
radio  of  the  John  Faulkner  Arndt 
Agency,  Philadelphia,  Major 
Davies  has  been  with  WIP  since 
1922,  doing  everything  from  an- 

nouncing to  managing  the  station 
and  superintending  its  sales. 
Born  in  Philadelphia  March  1, 

1890,  he  attended  Philadelphia's 
Central  High  School  and  studied 
business  administration  at  night 
school  at  Pennsylvania  U.  Before 
breaking  into  radio.  Major  Davies 
was  assistant  personnel  manager 
at  the  Gimbel  Bros.  Philadelphia 
store,  which  he  left  in  1917  to  en- 

ter military  service.  Honorably  dis- 
charged, with  wounds,  in  1919,  he 

returned  to  Gimbel  Bros,  the  fol- 
lowing year  and  remained  there  un- 

til 1922,  when  he  joined  WIP. 
In  the  pioneer  wireless  days,  Maj. 
Davies  compiled  a  long  list  of 
"firsts".  Under  his  direction  WIP 
broadcast  the  first  football  game 
from  Franklin  Field,  Philadelphia, 
on  Thanksgiving  Day  in  1923 — 
Pennsylvania  and  Cornell.  The  fol- 

lowing summer  he  arranged  the 
first  undersea  broadcast  a  half- 
mile  off  Atlantic  City's  Steel  Pier. 

In  1925,  at  the  request  of  the 
Navy  and  Westinghouse,  he 
checked  the  results  of  using  a 
microphone,  instead  of  the  usual 
telephonic  headset,  in  a  diver's  hel- 

met. During  this  undertaking 
Westinghouse  experimented  with  a 
powerful  underwater  searchlight. 
On  the  basis  of  results  obtained 
during  this  test,  the  Navy  adopted 

as  standard  equipment  both  a 
microphone  for  undersea  work  and 
the  searchlight. 

To  WIP  also  went  the  distinc- 
tion of  broadcasting  the  first  full 

performance  of  grand  opera  direct 
from  the  stage — ^Tannhauser,  pro- 

duced by  the  German  Staats  Opera 
Co.  In  1925  the  station  conducted 
one  of  the  first  shortwave  broad- 

casts from  a  plane,  and  also  put 
the  famous  Philadelphia  Orchestra 
on  the  air.  The  radio  debuts  of  Nel- 

son Eddy,  Leopold  Stokowski  and 
Conrad  Thibault,  were  made  on 
WIP   within  a   short  time  later. 

One  of  the  most  unusual  broad- 
casts Major  Davies  ever  directed 

on  WIP  came  during  the  visit  of 
the  late  Queen  Marie  of  Roumania. 
Her  Majesty  had  refused  to  broad- 

cast— at  least  she  had  demanded  a 
huge  fee — but  since  he  held  ex- 

clusive broadcast  rights  for  WIP, 
Major  Davies  concealed  two  micro- 

phones in  the  royal  box  in  the  audi- 
torium at  the  Exposition.  When  the 

Queen  responded  in  the  course  of 
events  with  her  pre-arranged 
speech,  the  microphones  were 
switched  on  and  WIP  listeners  were 
given  an  exclusive  treat. 

In  1924  Maj.  Davies  was  named 
to  represent  his  district  at  the 
Hoover  radio  conference.  He  served 
on  the  committee  two  years.  Three 
years  later  President  Coolidge  of- 

fered Major  Davies  appointment 
as  a  member  of  the  first  Federal 
Radio  Commission,  but  the  Major 
declined  on  grounds  that  he  could 
best  serve  radio  as  an  active  sta- 

tion operator. 
Joining  the  Arndt  agency  in 

1932,  Major  Davies  was  induced 
to  return  to  WIP  in  November, 
1937,  as  sales  director.  On  June  1. 
1939,  he  was  named  vice-president 
in  charge  of  sales  by  Benedict  Gim- 

bel Jr.,  WIP  president.  WIP  ended 
1939  with  sales  up  87.5%! 

In  1922  Major  Davies  married 
Thelma  Melrose,  famous  concert 
and  operatic  singer.  His  hobbies 
are  music,  his  Army  work  and 
travel. 

He  is  an  accomplished  musician, 
both  as  singer  and  pianist,  and  is 
a  constant  attendant  at  Philadel- 

phia's musical  events.  Now  in  the 
inactive  reserve  of  the  Army,  he 

NOTES 

ARTHUR  F.  HARRE,  manager  of 
AVAAP,  Chicago  for  six  years,  on 
Jan.  19  joins  WIND,  Gary,  Ind..  as 
local  sales  manager,  as  announced  by 
Ralph  L.  Atlass,  president.  John  T. 
Carey  continues  as  station's  general sales  manager. 

GORDON  M.  WIGGINS,  former 
West  Coast  Representative  of  KOY. 
Pheonix,  and  with  the  sales  promo- 

tion department  of  WLS,  Chicago, 
has  joined  the  sales  department  of 
AVestinghouse  stations  WP.Z-WBZA. 
Boston-Springfield. 

OTIS  P.  WILLIAMS,  account  execu- 
tive of  WOR.  New  York,  has  set  a 

time  sales  record  at  WOR  it  was  an- 
nounced by  Rufus  C.  Maddux,  vice- 

president  in  charge  of  sales. 

CHARLES  SMITH  has  been  ap- 
pointed Hollywood  manager  of  Na- 

tional Concert  &  Artists  Corp.  re- 
cently organized  to  take  over  business 

of  NBC's  concert  and  talent  divisions, 
following  their  purchase  by  a  group 
headed  by  Alfred  H.  Morton,  formerly 
vice-president  in  charge  of  the  net- 

work's television  [Broadcasting. Dec.  151.  Alex  Robb,  formerly  NBC 
Hollywood  Artists  Service  manager, 
continues  with   the  network. 

J.  CLARENCE  MYERS,  in  charge 
of  publicity  and  sales  promotion  for 
KYA,  San  Francisco,  has  been  ap- 

pointed assistant  radio  and  news  edi- tor of  the  San  Francisco  office  of  the 
U.  S.  Coordinator  of  Information. 

JOHN  AVITTENMEIER,  account 
executive,  formerly  of  eastern  stations, 
has  joined  KYOS,  Merced,  Gal. 

DICK  DORRANCE,  business  man- 
ager of  FM  Broadcasters  Inc.,  is  the 

father  of  a  boy,  his  first,  Sturges  Dick 
Dorrance  3d,  born  New  Year's  Day  at Flower  Hospital,  New  York. 

JOHN  J.  KAROL,  market  research 
counsel  of  CBS.  has  joined  the  teach- 

ing stalf  of  New  York  U's  Radio 
Workshop  and  on  Feb.  5  starts  a  se- 

ries of  15  weekly  evening  lectures  de- 
voted t.o  "The  Business  Side  of  Radio." 

WILLIAM  C.  ALCORN,  general 
manager  of  WBNX,  New  York,  has 
been  appointed  chairman  of  one  of 
the  three  divisions  of  the  new  Bronx 
Tire-Rationing  Board,  recently  estab- 

lished by  the  government. 

ROBERT  A.  CATHERWOOD,  gen- 
eral manager  of  WWRL,  New  York, 

has  been  appointed  radio  director  of 
the  public  relations  committee  of  the 
Queens  Office  of  Civilian  Defense. 
WWRL  is  readying  a  series  of 
weekl,y  civilian  defense  talks  in  co- operation with  the  organization. 

FRANK  E.  MASON,  NBC  vice-presi- dent on  leave  of  absence  as  assistant 
to  the  Secretary  of  the  Navy,  on  Jan. 
28  will  speak  on  "The  Radio  and  Pub- 

lic Relations"  before  members  of  the second  annual  short  course  on  Public 
Relations  conducted  by  the  American 
Council  on  Public  Relations  at  the 
Harvard  Club,  New  York. 

works  with  the  War  Department 
in  an  advisory  capacity  in  radio 
public  relations  and  is  an  execu- 

tive officer  of  the  315th  Infantry. 
Maj.  Davies  has  made  16  Atlantic 
crossings,  and  has  visited  every 
country  in  Europe.  What  little  time 
remains  after  his  business  and  hob- 

bies are  cared  for  is  devoted  to 
his  spacious  home  in  the  Philadel- 

phia suburbs. 

DR.  GEORGE  W.  YOUNG,  owner 
and  general  managei'  of  WDGY,  Min- neapolis, has  left  for  Florida  where 
he  will  spend  several  months  at  his 
Miami  Beach  residence. 
RICHARD  COOK,  formerly  with 
Gasman  and  Cook,  publishers'  repre- .sentative.  has  joined  the  sales  depart- ment of  WHN,  New  York. 

FIN  HOLLINGER.  formerly  commer- 
cial manager  of  WHLD,  Niagara  Falls, 

has  joined  the  sales  department  of 
KDB,  Santa  Barbara,  as  account  ex- 
ecutive. 
JOCK  HUTCHINSON  Jr.,  golf  pro 
at  Forest  Hills  country  club,  Rockford, 
111.  has  joined  WROK,  Rockford,  di- 

viding his  time  between  announcing 
and  the  sales  department. 
K.  W.  RICE,  assistant  manager  and 
program  director  of  WDWS,  Cham- 

paign, 111.,  has  resigned.  Mrs.  Marajen 
Stevick  Dyess  has  assumed  his  duties. 
ASHLEY  ROBISON  has  been  named 
assistant  manager  of  WCOP,  Boston, 
and  C.  Wayland  Kline  has  joined 
the  sales  department. 
TED  BNNS,  national  sales  manager 
of  KSO-KRNT.  Des  Moines,  is  the 
father  of  a  girl  born  recently. 

C.  M.  Freeman  Named 

WLS    Sales  Manager 

APPOINTMENT  of  Charles  M. 
(Chick)  Freeman  as  sales  manager 
of  WLS,  Chicago,  succeeding  W. 
R.  Cline  who  resigned  on  Jan.  1,  has 

been  announced 

by  Glenn  V.  Sny- 
der, vice-president 

and  general  man- ager. Formerly western  manager 

of  Forbes  Maga- 
zine, on  the  sales 

C'Ufjl^  staff  of  Good ^^^H  Housekeeping, 
and  associated 
with  Farmer 
magazine  (St. 

Paul),  Mr.  Freeman  came  to  WLS 
in  October,  1938  two  years  with 
John  Blair  &  Company.  He  was  a 
lieutenant  in  the  U.  S.  Air  Service 
in  World  War  I. 

Wells  H.  Barnett,  WLS  salesman, 
has  been  appointed  sales  service 
manager,  a  newly  created  position. 
Mr.  Barnett  before  joining  the  sta- 

tion in  June,  1939,  was  an  executive 
in  Chicago  office  of  Weston-Barnett, 
of  which  his  father,  Wells  H.  Bar- 

nett of  Waterloo,  la.,  is  president. 

Mr.  Freeman 

Pearson  in  Rio 

DREW  PEARSON,  half  of  the 
famed  "Washington  Merry-Go- 
Round"  columnist  team,  currently 
sponsored  on  NBC-Blue  by  Serutan 
Co.,  Jersey  City,  is  in  Rio  de  Ja- 

neiro to  cover  the  forthcoming  con- 
ference of  Foreign  Ministers  of  the 

American  Republics.  Pearson  will 
report  developments  of  the  confer- 

ence via  telephone  to  Robert  Allen, 
his  partner,  who  will  broadcast  a 

roundup  on  the  team's  regular  Sun- 
day news  program. 

Carlton  to  Washington 

LEONARD  CARLTON,  radio  edi- 
tor of  the  New  York  Post,  has  been 

granted  an  indefinite  leave  to  join 
the  Office  of  the  U.  S.  Coordinator 
of  Information. 
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STATION 

MANAGERS 

Do  you  have  a  bank,  Loan 

Insurance  Company  or  Bond 

Company  that  desires  a 

unique  radio  program? 

"NEWS  FROM  WASHINGTON" 

is  the  answer  to  your  client. 

Sell  him  direct  pick-up  or 

transcriptions  with  the  big 
names  of  the 

"WORLD  CAPITAL". 

Complete  details  on  request. 

Phone,  wire  or  write 

Robt.  J.  Coar 

BROADCAST  SERVICE 

STUDIOS 

WASHINGTON,  D.  C. 

1113-1115  Denrike  Building 

Republic  6160 

BEtt
IND 

WALTER  KANER,  publicity  direc- tor of  WWRL,  New  York,  has  been 
named  assistant  radio  director  of  the 
Public  Relations  Committee  of  the 
Queens  County  Office  of  Civilian  De- fense. 

EDWARD  TOMLINSON,  authority 
on  South  American  affairs  and 
inter-American  adviser  to  NBC.  has 
been  assigned  to  cover  the  "Third 
Meeting  of  Consultation  of  the  Min- 

isters of  Foreign  Affairs  of  the  Ameri- 
can Republics"  to  start  Jan.  15  at Rio  de  Janeiro.  Mr.  Tomlinson  will 

make  daily  reports  on  NBC-Blue  dur- 
ing the  ten-day  meeting,  during  which 

he  will  analyze  developments  and  in- 
terview prominent  diplomats  at  the conference. 

FRANK  J.  CUHEL,  for  several  years 
associated  with  the  importing  firm  of 
Dodge  and  Seymour  in  Batavia,  Dutch 
East  Indies,  has  been  named  Mutual 
correspondent  in  that  place  to  handle 
the  Sunday  Far  Eastern  news  round- 

up at  12  :30  p.m.  Mr.  Cuhel,  previously 
a  reporter  in  America,  replaces  Eliza- 

beth Wayne  as  MBS  representative 
in  Batavia. 

LEE  BLAND,  formerly  announcer  of 
WCKY,  CBS  affiliate  in  Cincinnati, 
and  previously  production  manager  of 
WKRC  Cincinnati,  has  joined  the 
CBS  New  Tork  staff  as  a  production 
supervisor.  During  his  four  years  in 
Cincinnati,  Mr.  Bland  handled  the 
l)roduction  and  announcing  for  the 
Cincinnati  Symphony  and  Conserva- 

tory of  Music. 

DRUG  STORES 

When  the  announcer  on  your  show  tells 
your  listeners  to  "ask  your  corner  drug- 

gist" he's  speaking  to  the  customers  of 
1,422  druggists — when  he  speaks  through 
WHAM.  WHAM  gives  you  more  than 
Rochester  alone  with  its  132  druggists, 
more  than  Monroe  County.  WHAM,  in 
its  43  county  primary  area,  includes 
1,422  drug  stores — bonus  coverage — for 

WHAM 

ROCHESTER,  N,  Y. 

approximately  one-third  the  cost  of 
localized  coverage  of  the  same  area. 

WHAM's  fifty  thousand  watt,  clear  chan- 
nel signal  reaches  out  to  WHAMland's 900,000  radio  homes  with  the  programs 

these  prosperous  folks  in  suburban 
homes,  city  apartments  and  on  the  farms 
prefer.  For  economical  coverage  WHAM 
is  a  better  buy. 

National  Representatives: 

GEORGE  P.  HOLLINGBERY  CO. 

50,000  Watts  .  .  Clear  Ctiannel  .  .  .  Full 
Time  .  .  .  NBC  Blue  and  Red  Networks 

Now  a  Regular 

PINCH-HITTING  has  be- 
come a  habit  with  Everett 

Howard,  of  WING,  Win- 
chester, Va.,  when  he  drops 

in  to  visit  Ronald  Dawson, 
production  manager  of 
WGHS,  Charleston,  W.  Va. 
A  half-hour  after  he  arrived 
in  Dawson's  office  a  few  days 
ago  Howard  was  pressed  into 
service  to  substitute  on  a  re- 

mote broadcast  when  the 
scheduled  announcer  sudden- 

ly fell  ill.  That  night  Dawson 
invited  Howard  to  the  local 
West  Theatre,  origination 
point  for  a  quiz.  Again  How- 

ard was  shoved  into  an  emer- 
gency assignment — this  time the  regular  announcer  got 

caught  in  a  traffic  jam.  Up- 
shot of  the  affair  came  when 

Howard  was  added  to  the 
regular  WGHS  announcing 
staff. 

NORTHRUP  (Bun)  DAWSON  of 
the  production  department  of  WCCO, 
Minneapolis,  will  leave  in  March  to 
join  the  Naval  Air  Corps  Reserve.  Ed- 

die Gallaher,  continuing  his  radio  du- 
ties in  addition  to  public  relations 

work  for  the  Navy,  on  Jan.  3  mar- 
ried Mary  Remole. 

ARMAND  LA  POINTE  Jr.,  formerly 
Town  Crier  of  WHEB,  Portsmouth, 
N.  H.  has  joined  the  announcing  staff 
of  WMUR,  Manchester,  N.  H. 

SID  DIMOND,  formerly  director  of 
radio  activities  at  the  U  of  New 
Hampshire,  has  joined  the  production 
staff  of  WHEB,  Portsmouth,  N.  H. 
David  Carpenter.  WHEB  sales  man- 

ager, has  been  pinch  hitting  for  Bill 
Bradley,  continuity  editor,  on  Lamaies 
Tavern  Time  for  the  past  week  while 
Bradley  was  on  vacation  with  Gordon 
Kinney,  program  director,  in  the 
South. 

CHARLES  VANDA.  CBS  Western 
division  program  director,  will  remain 
in  New  York  through  the  winter  as 
liaison  between  that  network,  the  Gov- 

ernment and  organizations  presenting 
benefit  shows. 

ED  HASE  has  been  appointed  pro- 
gram director  of  WGHV,  Charlottes- 
ville, Va.,  succeeding  Alden  Aaroe 

who  has  been  inducted.  Bob  Davidson, 
formerly  of  WLAG,  La  Grange,  Ga., 
has  joined  WCHV's  announcing  staff and  George  Boone  has  rejoined  the 
staff. 

BOB  LEWIS,  formerly  of  KFSD, 
San  Diego,  Cal.,  has  returned  to  the 
nmiouncing  staff  of  KIRO,  Seattle. 

BOOM 

AREA 

and  we're doing  the  jot 

■Ga^lian  StaUtut' 

NaLReps.:  JOSEPH  HEUSHEY  MtGILLVU 
Boston  Rep.:  BER.THA  8ANNAN  , 

PAUL  BUSSARD,  formerly  on  the 
continuity  staff  of  WING,  Dayton,  O., 
is  now  stationed  at  the  Great  Lakes 
Naval  Training  School. 
JERRY  SOESBEE,  formerly  of 
WSTP,  Salisbury,  N.  C,  WWNC  and 
WISE,  Asheville,  has  joined  the  an- nouncing staff  of  WCOS,  Columbia, 
S.  C. 

HARVEY  HUDSON,  announcer  of 
WRVA,  Richmond,  Va.,  is  convalesc- ing after  an  appendectomy. 
BERNE  ENTERLINE,  formerly  of 
WSOY,  Peoria,  and  Fred  Leo,  of 
WMRO,  Aurora,  have  joined  the  an- nouncing staff  of  WMBD,  Peoria,  111. 
ED  CLELAND,  formerly  continuity 
writer  of  WBBM,  Chicago,  has  joined 
the  Canadian  Army. 

JACK  SHELLEY,  news  editor  of 
WHO,  Des  Moines,  has  been  named 
war  news  coordinator  for  Iowa  in 
NAB  District  10. 

HAROLD  MODLIN,  farm  service 
director  and  announcer  of  WLBC, 
Muncie,  Ind  on  Dee.  28  married  Miss 
Marian  Lund,  Laurens,  la. 

HARRY  CARAY.  sports  announcer 
of  WKZO,  Kalamazoo,  is  now  sta- tioned at  the  supplemental  studios  of 
the  station  in  Grand  Rapids. 
ROBERT  FERRIE,  formerly  of 
WSUI,  Iowa  City,  joined  the  an- nouncing staff  of  KFRO,  Longview. 
Tex.  where  he  will  take  the  place  of 
Ray  Whitworth  who  joined  KPLC, 
Lake  Charles,  La. 

GEORGE  SHEPARD,  announcer  of 
WMFF,  Plattsburg,  N.  Y.  has  been 
designated  station  coordinator  for  na- tional defense. 

JACK  SAMWAYS  has  resigned  as 
Ventura,  Cal.,  office  manager  of 
KTMS,  Santa  Barbara,  Cal.,  to  en- 

gage in  defense  work  in  Texas.  He 
married  Evelyn  Ramsay  of  Santa 
Paula,  Cal.,  in  that  city,  on  Dec.  31. 

CALDWELL  CLINB,  former  an- 
nouncer-producer of  WWNC,  Ashe- 

ville. N.  C.  has  joined  the  production 
staff  of  WBBM,  Chicago. 

GEORGE  COLE,  announcer  of 
WOKO,  Albany,  has  announced  his 
engagement  to  Miss  Mildred  Case, 
Guilderland,  N.  Y. 

JOE  ANTHONY,  announcer  of 
WGES,  Chicago,  recently  married 
Florence  Keen,  continuity  chief  of 
WAIT,  Chicago. 

RAYMOND  BOLEY,  resigned  as 
dramatics  director  and  announcer  of 
WLEU,  Erie  to  join  George  Heid 
Productions,  transcriptions  producer, 
Pittsburgh,  effective  Jan.  3. 

HARRY  BECKER,  formerly  of 
KHMO,  Hannibal,  Mo.,  has  joined  the 
announcing  staff  of  WALA,  Mobile, Ala. 

IRA  WALSH,  radio  and  television 
coordinator  for  the  Hale  America  pro- 

gram under  civilian  defense  and  former 
publicity  director  of  WPEN,  Phila- delphia, and  Mary  Vought  Mickle, 
daughter  of  Joseph  Wright  Mickle, 
head  of  the  Joseph  R.  Mickle  Co., 
Philadelphia  agency,  were  married  Dec. 31. 

WADE  BARNES,  formerly  announcer 
of  WTAM,  Cleveland,  has  joined 
WCAU,  Philadelphia.  He  replaced 
Hughie  Ferguson,  who  resigned  to 
join  the  Marines. 
ROSS  MULLHOLLAND,  formerly  of 
Cincinnati  and  Chicago,  has  joined  the 
announcing  staff  of  W69PH,  WCAU's FM  station  in  Philadelphia. 

RICHARD  NORMAN,  announcer  of 
W71NY,  FM  station  owned  by  WOR, 
New  York,  on  Jan.  17  joins  the  Army. 
HOWARD  M.  PAUL,  publicity  writer 
of  WTMJ,  Milwaukee,  has  been 
granted  a  leave  to  report  for  duty 
in  the  public  relations  department 
of  the  Navy  where  he  holds  the  rank of  ensign. 
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MARJORIE  OSBORNE 

AT  PRESENT  sustaining  traffic 
manager  of  WHK-WCLE,  Cleve- 

land, pretty  Marjorie  Osborne 
started  her  radio  career  with  the 
old  WJAY  in  1933  as  a  member  of 
the  Tune  Triplets  trio.  Taking  to 
radio  whole-heartedly  she  developed 
into  a  writer  as  well  as  actress  and 
comedienne,  working  her  way  up  in 
three  years  from  the  program  di- 

rector's secretary  to  her  present 
post.  In  steady  demand  for  tran- 

scribed spot  announcements.  Miss 
Osborne  is  on  the  air  frequently 
on  one  or  the  other  of  the  stations. 
She  claims  her  proudest  moment 
came  when  she  was  named  program 
director  of  W8XNT,  the  UBC  short- 

wave station. 

MART  BAKER,  formerly  assistant 
continuity  editor  of  WGES,  Chicago, 
has  joined  WAIT,  Chicago,  as  con- 

tinuity director.  She  is  replacing  Flor- 
ence Keen  who  was  married  Dec.  12 

to  Joe  Anthony,  WGES  announcer. 
JACK  SHARP,  formerly  program  di- 

rector of  WCLS,  Joliet,  111.,  has  joined 
the  continuity  staff  of  W59C,  Chicago. 
MARK  LOVE,  Chicago  concert  and 
radio  singer,  has  joined  the  Chicago 
staff  of  WHIP,  Hammond,  Ind.,  as artistic  director. 

BOB  CANNON,  Hollywood  producer 
of  Al  Pierce  &  His  Gang  when  spon- 

sored on  CBS  by  R.  J.  Reynolds 
Tobacco  Co.  (Camel  cigarettes),  re- 

signed from  the  show  in  early  Janu- 
ary to  join  the  Coast  Guard.  His  duties 

have  been  taken  over  by  Bill  Gay, 
Hollywood  producer  of  Wm.  Esty  & 
Co.,  agency  servicing  the  account. 
GRETCHEN  McMULLEN,  home 
economics  expert  of  WBZ-WBZA, 
Boston-Springfield,  on  Jan.  7  gave her  2,000th  broadcast.  On  Jan.  24 
she  will  begin  her  15th  consecutive 
year  on  the  air. 

WILLIAM  S.  GAILMOR,  author, 
lecturer  and  former  Near  East  news- 

paper correspondent,  has  taken  over 
the  four-weekly  news  period  on 
W71NY,  FM  station  owned  by  WOR, 
New  York,  replacing  Roger  Shaw 
vs^ho  is  on  indefinite  leave  because  of illness. 

JOHN  LINDSAY,  formerly  of  WGAC, 
Augusta,  Ga.,  and  Bill  Shannon, former- 

ly of  WTAL,  Tallahasse,  Fla.,  have 
joined  the  announcing  staff  of  WMAZ, 
Macon,  Ga.  They  replace  Tom  Heaton 
who  has  enlisted  in  the  Marine  Corps 
and  Cloud  Morgan  who  joined  the 
Navy. 
CHARLIE  GUS  CHAN,  announcer 
of  WWRL,  New  York,  said  to  be  the 
only  Chinese  announcer  in  American 
radio,  has  been  appointed  newscaster. 

HOWARD  RHINES,  having  been  dis- 
charged from  Army  duty,  has  returned 

to  the  announcing  staff  of  KMPC,  Bev- 
erly Hills,  Cal. 

HARRY  K.  RBNFRO,  news  editor 
and  director  of  publicity  of  KXOK, 
St.  Louis,  has  been  named  a  member 
of  the  publicity  committee  of  the  St. 
Louis  Chamber  of  Commerce.  Also  he 
is  working  with  the  organization  in 
IJroducing  South  American  Voyage,  a 
goodwill  feature  for  Latin  America. 
FRED  PARSONS.  formerly  of 
WCHS,  Charleston,  W.  Va.,  has  joined 
the  announcing  staff  of  WPAR,  Park- 
ersburg,  W.  Va. 
MILTON  BACON,  commentator  of 
WCKY,  Cincinnati,  on  Jan.  4  was 
guest  of  honor  at  a  reception  and  party 
given  by  the  station  as  a  farewell  for 
him.  Mr.  Bacon,  the  WCKY  "good- 

will ambassador",  has  signed  a  three- year  contract  with  CBS. 
BOB  SIBVBRS,  announcer  of 
WOAVO-WGL,  Fort  Wayne,  is  the  sec- 

ond staff  member  to  enlist  in  the  Navy. 
His  marriage  Dec.  27  to  Harriet  Oyer 
has  just  been  announced. 
DONN  CHOWN,  announcer  of  WJR, 
Detroit,  has  joined  the  Army  Air  Force 
and  is  stationed  at  Selfridge  Field.  Re- 

placing him  is  .Tack  Lellman,  of 
WISH,  Indianapolis. 

JEANIE  OUSLEY,  staff  copywriter 
of  WCSC,  Charleston,  S.  C,  has  left 
to  join  her  husband,  Stanley  Ousley, 
who  has  joined  the  Naval  Reserve. 

JOHN  SHERMAN,  announcer  of 
WIS,  Columbia,  S.  C.,  recently  mar- 

ried .lulia  Catherine  Warren,  Sum- 
ter, S.  C. 

GEORGE  ANDE.  formerly  a  mem- ber of  the  Oklahoma  City  Symphony 
Orchestra,  has  joined  KOCY,  Okla- 

homa City,  as  an  announcer. 

DICK  WYNNE,  freelance  announcer, 
San  Francisco,  and  Miss  Janet  Strug- 
nell  of  the  KYA  accounting  depart- 

ment, announced  their  engagement 
New  Year's  Day.  A  February  wedding 
is  planned. 
JUAN  TRASVINA,  announcer  and 
Spanish  news  editor  for  the  General 
Electric  shortwave  station,  KGBI,  San 
Francisco,  and  Carmen  Puente,  daugh- 

ter of  F.  N.  Puente,  general  agent  of 
the  National  Railwa.vs  of  Mexico,  were 
married  Dec.  29  in  San  Francisco. 

ISABELL  MANNING  HEWSON, 
pioneer  news  commentator,  and  cur- 

rently NBC's  Morning  Market  Bus- keteer,  on  .Tan.  18  celebrates  her  10th 
year  of  broadcasting. 

JACK  FARRELL  of  the  audience 
mail  division,  KDYL,  Salt  Lake  City, 
has  enrolled  as  a  Flying  Cadet,  being 
replaced  on  the  KDYL  staffs  by 
Deane  Lawrence. 

THOMAS  C.  FLYNN,  former  CBS 
page  boy  and  graduate  of  Columbia 
U,  has  been  appointed  collegiate  editor 
of  CBS  succeeding  Walter  Murphy, 
who  recently  became  publicity  director 
of  WEEI,  Boston. 

JIM  CARROLL,  announcer  of  WCSC, 
Charleston,  S.  C,  left  the  station 
Jan.  8  to  start  training  as  an  Army 
Air  Corps  flyinng  cadet  at  Maxwell Field. 

LEE  MacARTHUR,  production  man- 
ager of  KIEV,  Glendale,  is  the  father 

of  an  8%-lb.  boy  born  Dec.  28. 

PAUL  HENNING,  Hollywood  writer 
on  the  weekly  NBC  Rudy  Vallee  Show, 
sponsored  by  National  Dairy  Products 
Corp.  (Sealtest),  is  recovering  from 
a  recent  appendectomy. 

JOHNNY  FRAZBR,  NBC  Hollywood 
announcer,  has  been  signed  by  MGM 
as  narrator  for  a  series  of  crime  film shorts. 

WSPD 
soon  will  dedicate  formally  its  elaborate  new 

studios.  Five  studios  featuring  the  most  advanced 

technical  and  acoustic  treatment  are  nearing  completion  in  the 

station's  own  four-story  BROADCAST  BUILDING.  Opening  of 

these  modern  quarters  will  be  a  physical  manifestation  of 

WSPD's  march  toward  greater  accomplishments  in  broadcasting. 

Advertisers  who  use  the  modern  facilities  and  topnotch  services 

of  WSPD  have  grown  with  the  station.  You,  too,  can  find  new 

horizons  of  business  with  The  Voice  of  Toledo. 

SINCE    1  9  2  1  ...  t  H 

Represented  Natio ^ 
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While  Others  Shift 

WHIP,  Hammond,  Ind.,  is  comijleting 
construction  of  live  new  antenna  tow- 

ers located  south  of  Chicago  city  limits, 
intended  to  give  the  station  wider  cov- 

erage of  the  Chicago  area. 

WIND,  Gary,  Ind.,  and  WJJD,  Chi- 
cago, have  organized  their  engineering 

staffs  of  22  men  as  an  educational 
group  to  train  radio  operators  for  de- fense work.  Classes  will  begin  as  soon 
as  a  State  Authority  is  appointed,  and 
will  be  under  the  supervision  of  the 
(Migineering,  science  and  management 
defense  training  division  of  the  I*.  S. 
Office  of  Education. 

WAAF,  Chicago,  on  Dec.  30  started  a 
series  of  10  weekly  quarter-hour  pro- 

grams, Idki  in  Review,  as  a  public 
service  feature  on  which  dramatic 
news  events  occurring  last  year  are 
described  by  Kennedy  Nelson. 

WKZO,  Kalamazoo,  plans  three-point 
coverage  of  Golden  Gloves  eliminations 
and  finals  to  be  staged  in  Grand 
Rapids,  Kalamasioo  and  Battle  Creek. 
Harry  Caray,  Paul  Aurandt  and  other 
members  of  the  staff  will  give  the 
blow-by-blow. 

WRVA,  Richmond,  estimates  that  a 
recent  appeal  on  its  Okay,  America 
program  brought  in  the  following 
goodies  for  soldiers  at  Camp  Lee,  Va. : 
0,500  packages  of  cigarettes,  1,707 
pounds  of  candy,  285  pounds  of 
cookies,  180  pounds  of  fruit  cake,  271) 
pounds  of  nuts,  37  crates  and  bushels 
of  fruit.  The  food  was  distributed  to 
about  2,500  .soldiers  at  the  camp. 

WBNY,  Elmira,  N.  Y.,  reports  that 
on  three  Sunday  broadcasts  before 
Christmas  a  total  of  $7,400  was  sub- 

scribed by  listeners  for  the  Arctic 
League  Fund,  to  be  used  to  buy  food, 
toys  and  clothes  for  needy  children. 
For  10  years  the  station  has  given 
two  hours  each  Sunday  for  a  program 
featuring  outstanding  community  tal- 

ent, on  behalf  of  the  league  fund. 

WCBI,  Columbus,  Miss.,  has  ordered  a 
new  1000-watt  gasoline  power  unit  to 
be  used  in  the  WCBI  mobile  trans- 

mitter and  relay  transmitter,  now 
under  construction. 

WGES,  Chicago,  on  Dec.  26  donated 
office  space  and  facilities  for  the  head- 

quarters of  District  28,  headed  by 
Franklin  A.  Hahn,  in  the  local  civilian 
defense  pi'ogram. 
WITH  three  announcers  working  for 
10  hours  and  16  minutes  reading  the 
names  of  3,358  contributors  which 
used  up  46  feet  of  adding  machine 
tape  to  total  donations,  KGFW, 
Kearney,  Neb.  on  Dec.  29  directed  a 
drive  that  netted  the  Buffalo  County 
Red  Cross  $5,000  for  the  war  relief 
fund. 

WXYZ,  Detroit,  is  now  carrying  59 
news  periods  every  day  of  its  24-hour 
operation.  To  avoid  repetition  the  news 
periods  are  broken  up  into  one-minute, 
three-minute,  five-minute,  ten-minute 
and  quarter-hour  segments. 

WKZO,  Kalamazoo,  beat  firemen  to 
the  scene  of  the  Lincoln  Hotel  fire  in 
that  town  on  Dec.  22  when  Paul 
Aurandt,  program  director,  in  the  mid- 

dle of  his  10  a.m.  newscast,  saw  the 
first  puffs  of  smoke  billow  from  the 
building  a  block  away. 

WLVA,  Lynchburg,  Va.,  held  its 
Seventh  Annual  Christmas  Party,  a 
continuous  broadcast  starting  at  4  p.m. 
and  signing  off  at  10:30.  AVLVA  re- 

ceived telephone  contributions  totaling 
.'^4,500.  1'he  last  half-hour  was  used lo  acknowledge  late  donations.  Last 
year  WLVA  raised  $3,600  in  the  same 
period  of  time.  This  year's  total  was the  equivalent  of  $1  per  capita  for 
Lynchburg. 

THAT'S  SNOW  and  apropos  for 
this  scene  was  the  broadcast  of 

Salt  Lake  City's  first  annual  out- door Snow  Carnival.  Crowned  and 

ermine-bedecked  "King  Winter" (Bill  Ketchum) ,  reads  proclamation 
into  KDYL  mike  with  David  N. 
Simmons,  KDYL  promotion  man- 

ager (left)  holding  mike  and  John 
M.  Woolf,  KDYL  announcer 
(right).  Over-the-shoulder  specta- tor finds  script  amusing. 

WDAS,  Philadelphia,  has  taken  addi- tional floor  space  at  its  i)resent  location 
on  the  top  floor  of  the  1211  Chestnut 
St.  Bldg.,  which  will  double  its  studio 
si)ace  when  alterations  are  completed 
in  the  next  few  weeks. 

WIBG,  Glenside,  Pa.,  added  a  half- hour  to  its  daily  schedule  with  the  neAV 
year  in  accordance  with  its  current 
tlawn-to-dusk  license.  The  station  will 
go  fulltime  later  in  the  year  when  its 
new  10,000-watt  transmitter  is  built 
and  the  studios  are  moved  to  downtown I'hiladelphia. 

WGKV,  Charleson,  W.  Va.,  v^ith  co- 
sponsor.  The  Charleston,  Guzetie.  con- 

ducted its  third  annual  Cr///  Baskei 
show  Dec.  15-23  which  raised  over 
$1,500,  shared  by  the  local  Red  Cross 
War  Fund  and  the  Salvation  Army's Christmas  Basket  Fund.  Participants 
in  the  shows  included  :  Mack  Mathews, 
prominent  in  Charleston  political  cir- 

cles ;  Maj.  Hal  Hughes  of  tne  Salvation 
Army  ;  Joe  Mathews,  WGKV  program 
director ;  Sid  Katz.  West  \'irgiiiia  and Ohio  showman ;  Intermediate  Court 
Judge  D.  Jackson  Savage ;  Elsye 
"Buddy"  Frazier,  pianist  and  accom- 

panist ;  Jim  Fogelsong,  Nathan  Poffen- barger  and  Bill  Mandt. 

WBNS,  Columbus,  O.,  has  signed 
Paul  E.  Brown,  Ohio  State  U  football 
coach  to  another  series  of  football  chats 
and  prognostications  during  the  1942 
season,  to  be  conducted  like  the  1941 
series  which  Brown  followed  with  a 
weekly  half-hour  show  on  all  sports 
after  the  close  of  the  football  season. 

WBNX,  New  York,  through  General 
Manager  Wi.  C.  Alcorn,  received  a 
plaque  recently  from  Emanuel 
Schwartz,  past  president  and  now 
chairman  of  the  board  of  directors  of 
the  Bronx  County  Bar  Assn.  as  a 
tribute  to  the  American  Way  series 
on  WBNX. 

WGOV,  Valdosta,  Ga.,  on  Dec.  21 
broadcast  memorial  services  for  Gapt. 
Colin  Kelly,  first  United  States  hero 
of  World  War  II,  held  in  the  Presby- terian church,  Madison,  Fla. 

WTRY,  Troy,  N.  Y.,  will  be  host  to 
WGY,  Schenectady,  in  a  rubber  match 
of  a  series  of  bowling  contests  now 
being  conducted  between  teams  rep- 

resenting the  two  stations.  Third 
match  will  be  held  early  in  January. 
WGY's  team  is  led  by  its  manager, 
Kolin  Hagar,  and  Bill  Ripple,  com- 

mercial manager,  leads  the  WTRY 
keglers. 

OAX-4Z,  Radio  Nacional,  Lima,  Peru, 
on  its  English-language  I'eri(  Calls You  feature  directed  by  Victor  Llona 
is  presenting  talks  by  Peruvian  men 
and  women  and  illustrative  dialogues 
about  Peruvian  life,  with  native 
Peruvian  music.  0AX-4Z  operates  on 
6082  kc. 

KOIN,  Portland,  recently  aired  a 
series  of  transcriptions  made  by 
Johnny  Carpenter,  special  events  chief, 
who  made  the  trip  on  the  maiden 
voyage  of  the  "Star  of  Oregon". Liberty  Fleet  cargo  vessel,  down  the 
Columbia  River  and  out  into  the 
Pacific.  Transcriptions  covered  the  ac- tivities on  board,  including  engine 
room  sound  effects. 
KMYC,  Marysville,  Cal.,  cooperating 
with  the  Red  Cross  in  its  50-million 
dollar  war  relief  drive,  on  Dee.  26  car- 

ried a  special  90-minute  program  fea- 
turing Rollin  Banta  and  his  orchestra 

and  local  talent.  Expecting  to  net 
$1,000  or  $1,500  in  Yuba  and  Sutter Counties,  whose  quotas  were  $8,000 
and  $7,000,  respectively,  the  station itself  finally  collected  a  total  of  $3,700 
as  a  direct  result  of  appeals  on  the 

program. IN  RECOGNITION  of  ten  years' service  at  KFI-KEOA,  Los  Angeles, 
Earle  C.  Anthony,  owner  and  opera- 

tor, presented  gold  watches  to  H.  M. 
McDonald,  George  W.  Curran,  Harold 
S.  Christensen,  W.  H.  Alexander,  K. 
V.  Dilts,  F.  W.  Everett,  technicians, 
and  Miss  Virginia  West,  assistant 
publicity  director. 
KFI,  Los  Angeles,  has  installed  spe- 

cial automatic  equipment  to  tap  out 
the  familiar  three  dots  and  a  dash, 
the  Allied  victory  symbol,  every  half 
hour  on  its  'round  the  clock  schedule, until  the  war  is  won. 
MORE  than  1,700  veteran  employes 
of  General  Foods  Corp.,  New  York, 
with  service  records  of  from  15  to  44 
years,  were  honored  by  their  fellow 
workers  and  the  management  Dec.  23 
at  a  series  of  10  regional  banquets  in 
the  U.  S.  and  Canada,  which 
terminated  in  a  nationwide  CBS 
broadcast  with  a  special  Christmas 
message  from  C.  M.  Chester,  board chairman. 

KFEL,  Denver,  celebrated  its  19th 
birthday  Jan.  4.  The  station,  one  of 
the  oldest  in  the  West,  is  managed 
by  Gene  O'Fallon,  member  of  the board  of  directors  of  NAB  for  five 
consecutive  terms. 

CKTB,  St.  Satharines,  Out.,  on  Dec.  9 
started  operating  with  its  new  1,000- watt  RCA  transmitter  on  1550  kc. 

Divided  by  War 

THE  TWAIN  shall  meet,  but 
probably  not  until  the  war  is 
over.  Two  years  ago  Dr.  An- toinette Perillo  met  Charles 
Barbe,  CBS  correspondent  in 
Berne,  Switzerland.  They  fell 
in  love,  planned  an  early 
marriage.  But  Barbe  volun- teered to  drive  an  ambulance 
in  France,  went  abroad,  later 
went  to  Berlin,  then  Rome  and 
Berne.  Meanwhile  Dr.  Perillo 
tried  every  way  possible  to 
get  abroad.  Her  request  for 
a  passport  turned  down  by 
the  State  Department,  she 
suggested  a  proxy  marriage 
so  she  could  get  a  visa  as  a 
married  woman.  No  good! 
Next,  she  tried  to  go  abroad 
as  an  ambulance  driver.  That 
too  was  turned  down.  Then 
she  offered  her  services  as  a 
Eed  Cross  worker.  At  last, 
that  was  OK'd.  Joyfully,  she 
boarded  a  train  for  Washing- 

ton to  get  her  credentials  and 
passport — but  the  day  she 
left  for  the  capital  Japan  de- clared war.  So  the  pretty 
New  York  doctor  is  still  in 
New  York  and  still  Dr. Perillo. 

CBS  basic  since  1927 

600  kc.  since  1922 

The  Voice  of  Baltimore 

Since  1922 
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You  play  safe  when  you  put  your  money  on  WNAX.  It's 
the  station  that  really  pays  off. 

Here's  why.  The  winning  combination  of  favorable  fre- 
quency, distance  from  other  network  stations,  unusual  soil 

conductivity  plus  proper  programming  make  WNAX  the  big 
station  of  this  five-state  billion  dollar  market. 

WNAX,  THE  BIG  STATION  is  the  favorite  of  the  nearly 
four  million  people  of  its  territory — people  who  spend  their 
biUion  dollar  cash  farm  income  for  advertised  products.  Sell 
yours  to  them  with  the  sure  thing  medium — WNAX. 

Write  for  facts  that  explain  why  WNAX  has  the  largest 
commercial  schedule  of  any  station  in  this  territory — with  a 
consistent  record  for  results. 

It's  Economical  to  Buy  WNAX 

Affiliated  With CBS 

SIOUX  cirrJ
^  ̂ ^''''"''-^''^i

'^ 
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4^     t'n  Nature  it  is  instinct 
In  Business  it  is  Experience 

Our  experience  is  a  constant  asset  to  our  clients 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO 

IN  '42 

— reach  the  millions  of  able-to-buy  workers 
in  the  defense-active  Detroit  area  .  .  .  with 

CKLW.  This  live-wire  station  has  a  primary  coverage  of  over  eight 
million  people!  22  hours  daily,  the  CKLW  signal,  at  800  kc,  covers 

America's  3rd  market,  completely! 

JULIAN  M.  SNYDER,  director  of 
marketing  and  research  of  Erwin, 
Wasey  &  Co.,  New  Tork,  has  been 
appointed  vice-president  in  charge  of research  &  marketing. 

THAINE  MALLETT  and  Ford  Mc- 
Elligott  have  joined  the  production 
and  copy  departments,  respectively,  of 
McCarty  Co.,  Los  Angeles.  Fred  F. 
Hubler  has  been  added  to  the  staff  as 
account  executive. 
MARY  KINGSBURY,  formerly  of  the 
radio  department,  Blackett-Sample- 
Hummert,  Chicago,  has  joined  the 
feature  writing  staff  of  You  magazine, 
New  York. 

HELEN  KIMBALL  radio  bUling  de- 
partment, Blackett-Sample-Hummert, 

Chicago,  was  married  Dec.  8  to  F.  E. 
Evans,  St.  Louis.  Beatrice  Hune  re- 

placed Mrs.  Evans. 
ROBERT  M.  S.  WALKER,  formerly 
executive  vice-president  of  Wadsworth 
&  Walker,  New  York,  has  joined  Roy 
S.  Durstine  Inc.,  that  city. 
WILLIAM  H.  KEARNS,  for  three 
years  vice-president  of  H.  W.  Kastor 
&  Sons,  Chicago,  where  he  handled 
various  Procter  &  Gamble  accounts, 
has  been  named  general  manager  of 
the  agency's  New  York  office,  effective immediately. 

DWIGHT  MILLS,  vice-president  of 
Kenyon  &  Eckhardt,  New  York  Agency 
servicing  the  Standard  Brands 
(Fleisehmann's  Yeast)  account,  was  in Hollywood  during  early  January  to 
confer  with  Carlton  Morse,  writer  of 
the  weekly  NBC  drama,  I  Love  a 
Mystery,  sponsored  by  the  latter  con- cern. 

BURNS  LEE,  director  of  publicity  of 
Benton  &  Bowles,  New  York,  has  re- 

signed to  join  the  press  division  of 
the  Defense  Savings  Staff  in  Wash- 
ington. 

AL  MOREY,  writer  of  Uncle  Walter's 
Dog  House  for'Russel  M.  Seeds  Co., Chicago,  on  Jan.  1  joined  Edgar 
Bergen's  writing  staff  in  Hollywood. 
RICHARD  LOCKE,  junior  producer 
of  Russel  M.  Seeds  Co.,  Chicago,  has 
joined  the  Air  Corps  and  has  been 
assigned  to  the  Office  and  Supply  De- 

pot at  Jefferson  Barracks,  St.  Louis. 
CAMPBELL-EWALD  Co.,  Detroit, 
servicing  mostly  auto  accounts,  has 
discontinued  its  Los  Angeles  offices. 

L&T  Promotes  Brown 

DR.  LYNDON  0.  BROWN,  in 
charge  of  the  Lord  &  Thomas,  Chi- 

cago, marketing  and  research  de- 
partment, has  been  appointed  vice- 

president  in  charge  of  the  market- 
ing, media  and  research  division  of 

the  agency  in  New  York.  Author 
of  Market  Research  &  Analysis  and 
associate  professor  of  marketing 
and  research  at  Northwestern  U, 
Dr.  Brown  will  direct  a  newly- 
created  staff  that  will  coordinate 
these  activities  in  all  of  the  agen- cy's offices. 

Jack  Runyon  Resigns 
JACK  RUNYON,  radio  director  of 
Ted  Bates  Inc.,  New  York,  has  re- 

signed effective  Feb.  1,  he  an- 
nounced in  Hollywood  this  past 

week.  Before  joining  Ted  Bates 
Inc.,  Runyon  was  radio  director  of 
Buchanan  &  Co.  in  Hollywood. 
Prior  to  that  he  headed  that  de- 

partment of  Lord  &  Thomas  in  the 
latter  city  for  several  years. 

Lauren  C.  Eckels 

LAUREN  CHANDLER  ECKELS, 
25,  production  manager  of  Eckels 
Adv.  Agency,  Los  Angeles,  died 
Jan.  5  at  Hermosa-Manhattan  com- 

munity hospital  from  injuries  re- ceived in  an  auto  accident  the  day 
previous.  He  had  enlisted  in  the 
Army  Air  Corps  and  was  scheduled 
to  report  for  duty  on  the  day  of 
his  death.  Surviving  is  his  mother, 
Mrs.  Lulu  E.  Eckels,  head  of  the 
agency  bearing  her  name. 

JOE  MICCICHE,  for  IV2  years  at 
KRKD,  Los  Angeles,  has  joined 
Charles  Levitt  Adv.,  that  city,  as 
radio  account  executive. 

JOHN  NELSON,  head  of  all  media 
for  McCann-Erickson,  San  Francisco, 
has  taken  over  the  post  of  radio  time- 
buyer,  left  vacant  by  Phipps  Rasmus- sen,  called  to  active  duty  in  the  Navy. 
Ole  Morby  has  been  shifted  to  the 
radio  markets  division. 

CHARLES  BOWES,  formerly  pub- 
lisher of  the  La  Grande  Evening  Ob- 
server in  Oregon  and  previous  to  that 

with  the  Denver  Post  and  The  Daily 
Oklahoman,  has  joined  Gerth-Knollin 
Adv.  Agency,  San  Francisco. 
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RADIO  AIDS  DEPARTMENT  STORE 

Toyland  Promotion  Proves  Successful  as  Result 

 Of  Broadcasts  by  Columbus  Retailer  

By  HARRY  H.  HOESSLY 
Sales  and  Promotion  Manager 

WHKC,  Columbus 
RADIO  is  described  by  F.  &  R. 
Lazarus  &  Co,,  Columbus,  as  the 
most  potent  advertising  medium 
employed  in  publicizing  its  highly 
successful  Christmas  institutional 
Toyland  promotion. 

Located  in  a  new  section  of  the 
store,  Toyland  was  reached  by  a 
decorated  freight  elevator  called 
"Chimney  Express",  with  clowns 
for  operators  and  a  calliope  in  con- 

stant action.  Radio  was  used  ex- 
tensively to  tell  the  public  about 

the  special  elevator. 
Arrives  on  Plane 

Opening  event  was  the  arrival 
of  Santa  on  an  airliner.  Despite 
steady  rain  for  12  hours  preceding 
his  arrival,  20,000  persons  were 

on  hand  to  greet  the  plane.  Only 
promotion  besides  radio  was  one 
newspaper  advertisement  and  a 
sign  in  a  window.  Prior  to  his 
arrival  a  special  broadcast  from 
the  North  Pole  had  featured  read- 

ing of  letters  as  well  as  gnome 
dialogues  obtained  by  speeding 
33  1-3  transcriptions  to  78  rpm. 
WHKC  also  covered  the  arrival. 

Conclusive  Statistics 

Statistic  seekers  will  be  inter- 
ested in  the  following  figures  as 

conclusive  evidence  of  the  success 
of  the  second  year  of  this  radio 
promotion.  Santa  was  deluged  with 
9,293  pieces  of  mail,  to  which  the 
Lazarus  company  responded  with 
an  amusing  form  card  from  Santa 
Claus.  Since,  in  most  cases,  more 
than  one  child's  name  was  affixed 
to  an  individual  letter,  and  each 

youngster  was  sent  a  personal  in- 
vitation to  Santa's  "Chimney  Ex- 

press", 13,26.5  cards  were  mailed out.  Santa  talked  with  25,048  boys 
and  girls,  and  the  grand  total  of 
children  and  parents  carried  to  the 

toy  department  on  the  "Chimney 
Express"  was  79,332. 

As  an  institutional  and  good-will 
feature,  the  entire  promotion 
proved  highly  successful,  and  as  a 
direct  medium  to  attract  Mr.  and 
Mrs.  Columbus  and  their  children 
to  the  toy  department,  and  radio 
proved  itself  without  parallel,  blaz- 

ing the  trail  again  for  a  closer  al- 
liance between  the  retail  stores  and 

the  advei'tising  power  of  radio. 
Thousands  of  families  listened 

in !  Thousands  of  people  responded ! 
In  fact,  by  actual  count,  although 
the  "Chimney  Express"  was  two 
city  blocks  away  from  the  main 
entrance  of  the  store,  79,332  people 

rode  the  "Chimney  Express"  to  the 
fourth  floor  toy  department  be- 

tween Nov.  20  and  Dec.  25  at  actual 
advertising    cost    each    of  only 

9/lOths  of  a  cent.  There  were  25,- 
048  children  who  personally  talked 
to  Santa  Claus  in  his  throne-room 
in  the  Lazarus  store!  And  there 
were  9,293  letters  received,  and 
these  containing  13,265  names  of 
children  were  answered  with  a 
Santa  Claus  card. 

Scouts  Get  'Cavalcade' WBS  TRANSCRIPTIONS  of  six 
Cavalcade  of  America  broadcasts, 
NBC-Red  program  sponsored  by  E. 
I.  DuPont  de  Nemours  &  Co.,  Wil- 

mington, have  been  made  available 
to  the  Girl  Scouts  for  presenta- 

tion on  local  stations  after  Feb.  1 
by  Girl  Scout  councils,  totaling 
more  than  650,000  members  in  6,154 
communities. 

Cherniavsky  to  WEEI 
.JOSEF  CHERNIAVSKY,  radio  and 
motion  picture  conductor,  has  been 
named  musical  director  of  WEEI, 
Boston.  The  appointment  is  effective 
.Tan.  .5.  Mr.  Cherniavsky  was  formerly 
musical  director  of  WOV,  New  York, 
and  before  that  of  WLW,  Cincinnati. 

REGIONAL  FACILITY 

IS  AWARDED  WFTL 

THE  FIRST  big  station  grant  of 
1942  was  authorized  last  Tuesday 
by  the  FCC  when  it  allotted  to 
WFTL,  Ft.  Lauderdale,  Fla.,  10,000 
watts  on  710  kc.  The  transmitter 
will  be  some  25  miles,  airline, 
from  the  center  of  Miami. 

The  grant  was  to  Ralph  A.  Hor- 
ton,  investment  and  real  estate  man 
and  a  resident  of  Ft.  Lauderdale 
for  the  past  25  years.  He  acquired 
WFTL  last  July  for  $50,000  from 
Tom  M.  Bryan,  local  contractor, 
who  had  put  the  station  on  the 
air  in  December,  1939.  Mr.  Horton 
was  formerly  vice-president  of  the 
Fort  Lauderdale  Times,  but  re- 

linquished his  newspaper  connec- 
tion upon  acquisition  of  the  sta- tion. 

WFTL  now  operates  with  250 
watts  fulltime  on  1400  kc.  It  be- 

came an  MBS  outlet  Dec.  1.  The  ap- 
plication for  assignment  on  710  kc, 

a  Class  1-B  channel,  was  filed  last 
October.  The  FCC  authorization 
was  conditioned  upon  approval  of 
the  antenna  site  and  design  and 
proof  of  performance.  John  H. 
Barron,  consulting  engineer,  de- 

signed the  pattern  and  is  handling 
the  engineering,  with  Andrew  W. 
Bennett  as  the  stations  counsel. 

Simultaneously,  the  FCC  granted 
KIRO,  Seattle,  operating  on  710 
kc.  with  50,000  watts,  authority  to 
make  changes  in  its  antenna  system 
for  nondirectional  daytime  opera- 
tion. 

Skiing  Trouble 

NOW  that  all  reports  on 
weather  are  taboo  on  radio 
stations  per  orders  from  the 
U.  S.  Weather  Bureau,  Bob 
Quivey  is  having  trouble  in 
conducting  his  Let's  Go  Ski- 

ing program  Fridays  on 
WHN,  New  York.  Bill  can't tell  ski  fans  about  conditions 
of  the  sky  and  temperature, 
but  he  is  permittted  to  men- 

tion the  number  of  inches  of 
snow  in  various  neighboring 
ski  resorts. 

DURING  1940  AND  1941  repeated  surveys  have  shown  that 

when  messages  of  national  innportance  are  broadcast  over  all 

Chicago  stations — W-G-N  had  the  largest  audience.  THIS  large, 

alert  audience — the  W-G-N  audience— means  more  sales  for  you. 

The  FIRST  STATION  in  Chicago  and  the  FIRST  CHICAGO  STATION  in  the  Middle  West 

A  Clear  Channel  Station  —  720  Kilocycles 
MUTUAL    BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York,  N.  Y.  PAUL  H.  RAYMER  CO.,  Los  Angeles,  Cal.;  San  Francisco,  Cal. 
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THE  RuS.inQ.Ai.  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WLW,  Cincinnati 
Aready  Farms  Milling  Co.,  Chicago  (Farm 

Feeds).  39  sp  weekly,  thru  Presba,  Fel- lers &  Presba,  Chicago. 
Peter  Paul  Inc.,  Naugatuck,  Conn.,  3  sp 

weekly,  3  sa  weekly,  26  weeks,  thru 
Platt-Forbes,  N.  Y. 

Swift  &  Co.,  Chicago  (Pard  Dog  Food), 
3  sa  weekly,  13  weeks,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Hecker  Products  Corp.,  New  York  (Shi- 
nola  Jet  Oil),  6  ta  weekly,  15  weeks, 
thru  Benton  &  Bowles,  N.  Y. 

P.  Lorillard  Co.,  New  York  (Union  Leader 
Tobacco),  6  sp  weekly,  13  weeks  thru 
Lennen  &  Mitchell,  N.  Y. 

Bristol-Meyers  Co.,  New  York  (Sal  He- 
patica  &  Minit  Rub),  weekly  ap,  52 
weeks,  thru  Young  &  Rubican,  N.  Y. 

John  Morrell  &  Co.,  Ottumwa.  la.,  (dog 
food) ,  weekly  sp,  22  weeks,  thru  Henri, 
Hurst  &  McDonald,  Chicago. 

Utilities  Engineering  Institute,  Chicago 
(training  course),  3  sa  weekly,  26  weeks, 
thru  First  United  Broadcasters,  Chicago. 

Mohawk  Bedding  Co..  Chicago  (Mohawk 
Mattresses),  3  sp  weekly,  13  weeks  thru 
Schwimmer  &  Scott,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati  (Duz), 
o  sp  weekly,  36  weeks,  thru  Compton Adv.,  N.  Y. 

J.  A.  Smith  Co.,  St.  Louis  (Smiths  Mo- tor   Nature    Brooders),    6    sa  weekly, 
13  weeks,  thru  ShafEer,  Brennan,  Mar- 
gulis,   St.  Louis. 

New  Era  Milling  Co.,  (Polar  Bear  flour), 
3  sa  weekly.  13  weeks,  thru  Ferry-Hanly 
Company,  Kansas  City. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 
14  sa  weekly,  13  weeks,  thru  Newell- Emmett  Co.,  N.  Y. 

American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall),  21  ta  weekly.  7 
weeks,  thru  RuthraufE  &  Ryan,  Chicago. 

WMAQ,  Chicago 
Dad's  Root  Beer  Co.,  Chicago  (Dad's  Old Fashioned  Draft  Root  Beer),  65  sp,  thru 
Malcolm-Howard  Adv.  Agency,  Chicago. 

Sehulze  Div.  of  Interstate  Bakeries  Corp., 
Kansas  City  (Butternut  bread),  998  ta, 
thru  R.  J.  Potts  &  Co.,  Kansas  City. 

American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall  cigarets),  106  sa,  thru 
Ruthrauffi  &  Ryan,  N.  Y. 

Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 
(gum),  78  .sa,  thru  Newell-Emmett  Co., N.  Y. 

WJJD,  Chicago 
Coca  Cola  Bottling  Co.  of  Chicago,  Chi- 

cago, 260  sp,  thru  William  B.  Wisdom 
Inc.,   New  Orleans. 

American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall),  252  sa,  thru  Ruth- rauff  &  Ryan,  N.  Y. 

White  Labs.,  Newark  (Chooz),  448  so. 
thru  Wm.  Esty  &  Co.,  N.  Y. 

KHJ,  Hollywood 
North   American  Accident  Insurance  Co., 

Newark,    3    ta    weekly,    thru  Franklin 
Bruck  Adv.   Corp..   N.  Y. 

Lydia   E.    Pinkham    Medicine   Co.,  Lynn, 
Mass.,  9  ta  weekly,  thru  Erwin,  Wasey 
&  Co.,  N.  Y. 

WAAB,  Boston 
American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall),  ta  series,  thru  Ruth- rauff  &  Ryan,  N.  Y. 

R.  B.  Semler  Inc.,  New  York  (proprie- 
tary), 3  sp  weekly,  thru  Erwin,  Wasey 

&  Co.,  N.  Y. 
KFBK,  Sacramento 

Lever     Bros.,     Cambridge,     Mass.  (Lux, 
Swan ) ,  sa  weekly,  thru  Young  &  Rubi- cam,  N.  Y. 

Feminine    Products,    New    York  (Arrid), 
3   sa   weekly,    thru    Spot  Broadcasting, N.  Y. 

WABC,  New  York 
West  Disinfecting  Co..  Long  Island  Cit.v 

(CN),  3  s]i  weekly,  thru  Moser  &  Cotins, N.  Y. 

KFI,  Los  Angeles 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart soap ) ,  3  sp  weekly,  thru  Frank- lin Bruck  Adv.  Corp.,  N.  Y. 
Los  Angeles  Soap  Co.,  Los  Angeles  (White 
King  soap ) ,  5  sp  weekly,  thru  Ray- mond R.  Morgan  Co.,  Hollywood. 

Smart  &  Final  Co.,  Wilmington,  Cal. 
(food  distributors),  5  sp  weekly,  thru 
Heintz-Pickering  &  Co.,  Los  Angeles. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 
(chewing  gum),  4  sa  weekly,  thru 
Newell-Emmett  Co.,  N.  Y. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
( Tek  toothbrushes ) ,  5  sa  weekly,  thru 
Ferry-Hanly  Co.,  N.  Y. 

American  Chicle  Co.,  Long  Island,  N.  Y. 
( chewing  gum ) ,  10  to  weekly,  thru  Bad- ger &  Browning  &  Hersey,  N.  Y. 

Kellogg  Co.,  Battle  Creek,  Mich.  (All- Bran),  15  ta  weekly,  thru  Kenyon  & 
Eckhardt,  N.  Y. 

Welch  Grape  Juice  Co.,  Westfield,  N.  Y. 
(grape  juice),  weekly  t,  thru  H.  W. Kastor  &  Sons,  Chicago. 

White  Labs.,  Newark  (Chooz),  10  ta,  sa 
weekly,  thru  H.  W.  Kastor  &  Sons, Chicago. 

WNAC,  Boston 
Simon  &  Schuster,  New  York  (books), 

6  t  weekly,  thru  Northwest  Radio  Adv. 
Co.,  Seattle. 

Johnson  &  Johnson,  New  Brunswick, 
N.  J.  ( Tek ) ,  so.  series,  thru  Ferry- 
Hanly  Co..  N.  Y. 

Lehn  &  Fink,  New  York  (Hinds  cream), 
3  sa  weekly,  thru  Wm.  Esty  &  Co., N.  Y. 

American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall),  ta  series,  thru  Ruth- 
rauff  &  Ryan.  N.  Y. 

Kendall  Mfg.  Co.,  Lawrence.  Mass.  (Soap- 
ine) ,  4  sa  daily,  thru  Badger  &  Brown- 

ing. Boston. 

WOR,  New  York 
Riggio  Tobacco  Corp.,  Brooklyn  (Cort 

King  Size  cigarettes),  7  sa  weekly,  thru 
M.  H.  Hackett,  N.  Y. 

P.  Lorillard  Co..  New  York  (Old  Gold 
cigarettes),  5  sa  weekly,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Ward  Baking  Co.,  New  York  (Tip  Top 
Bread ) ,  sp,  5  so.  weekly,  thru  J.  Walter Thompson   Co..   N.  Y. 

Studebaker  Corp.,  South  Bend,  Ind.  (auto- 
mobiles), 2  sp  weekly,  thru  Roche,  Wil- 

liams &  Cunnyngham,  Chicago. 

WJHL,  Johnson  City,  Tenn. 
Vick  Chemical  Co.,  New  York,  15  ta 

weekly,  thru  Morse  International,  N.  Y. 
Manhattan  Soap  Co..  New  York  (Sweet- 

heart) ,  52  ta,  thru  Franklin  Bruck  Adv. 
Co.,  New  York. 

Pet  Milk  Co.,  St.  Louis,  2  t  weekly,  thru 
Gardner  Adv.  Co.,  St.  Louis. 

Scalfs  Indian  River  Medicine  Co.,  6  sp 
weekly,  direct. 

KECA,  Los  Angeles 
Piso  Co.,  Warren,  Pa.  (proprietary),  9 
sa  weekly  thru  Lake-Spiro-Shurman, 
Memphis. 

Murine  Co.,  Chicago  (eyewash),  6  ta 
weekly,  thru  BBDO,  N.  Y. 

WHN,  New  York 
Pepsi-Cola  Co..   Long  Island  City,  N.  Y. 

(beverage),    ta    daily,    52    weeks,  thru 
Newell-Emmett  Co.,  N.  Y. 

Penick    &    Ford,    New    York  (My-T-Fine desserts),  sa  daily,  13  weeks,  thru  BBDO, 
N.  Y. Bickford's,  New  York  (cafeteria),  sa,  daily, 
13  weeks,  thru  Roberts  &  Reimers,  N.  Y. 

Kellogg  Co.,  Battle  Creek,  Mich.   (Pep.  All 
Bran),  sa  daily,  26  weeks  thru  Kenyon 
&  Eckhardt,  N.  Y. American  Tobacco  Co.,  New  York  (Lucky 
Strikes),  76  ta  weekly,  13  weeks,  thru 
Lord  &  Thomas,  N.  Y. 

P.  Lorillard  Co.,  New  York   (Old  Golds), 
sa    daily,    15    weeks,    thru    J.  Walter 
Thompson  Co.,  N.  Y. 

WJZ,  New  York 
Anacin  Co.,  Jersey  City  (proprietary), 
weekly  sp,  52  weeks,  thru  Blackett-  Sam- ple-Hummert,   N.  Y. 

Ward  Baking  Co.,  New  York  (Tip-Top 
Bread),  5  sp  weekly,  24  weeks,  thru  J. Walter  Thompson  Co.,  N.  Y. 

Quaker  Oats  Co.,  Chicago  (Aunt  Jemima 
Pancake  Flour),  3  t  weekly,  13  weeks, 
thru  Sherman  K.  Ellis  &  Co.,  Chicago. 

WINS,  New  York 
Scholar  Diamond  Co.,  New  York  (diamond 

and  gold  buying  service),  30  sa  weekly, 
26  weeks,  thru  Piedmont  agency,  N.  Y. 

Stanback  Co.,  Salisbury,  N.  C.  (headache 
powders),  6  ta  weekly,  52  weeks,  thru 
Klinger  Adv.  Corp.,  N.  Y. 

Ex-Lax  Inc.,  New  York  (proprietary),  5 
ta  weekly,  12  weeks,  thru  Joseph  Katz 
Co.,  N.  Y. 

WIBG,  Glenside,  Pa. 
Automatic  Heat  Inc.,  Philadelphia  (heating 

system) ,  1  sp  daily,  13  weeks,  thru  Adrian 
Bauer,  Philadelphia. 

Fox-Weiss,  Philadelphia  (furriers),  3  sa 
daily,  thru  Harry  Feigenbaum,  Philadel- 

phia. 
United  Diathermy,  Philadelphia,  6  sp  week- 

ly, 8  weeks,  direct. 

WHO,  Des  Moines 
studebaker  Corp.,  South  Bend,  22  sp,  thru 

Roche,  Williams  &  Cunnyngham,  Chicago. 
Sargent  &  Co.,  Des  Moines  (feed),  104  sa, 

thru  Fairall  &  Co.,  Des  Moines. 

WENR,  Chicago 
Sehulze  Div.  of  Interstate  Bakeries  Corp., 

Kansas  City  (Butternut  bread),  500  ta, 
thru  R.  J.  Potts  &  Co.,  Kansas  City. 

KECA,  Los  Angeles 
Piso  Co.,  Wax-ren,  Pa.  (cough  remedy), 

9  sa  weekly,  thru  Lake-Spiro-Shurman, Memphis. 

NEWELL-EMMETT  Co.,  New  York 
agency,  is  liquidatiug  the  corporation 
under  which  it  has  been  operating  and 
is  forming  a  partnership,  continuing 
the  name  Newell-Emmett  Co. 

CLINIC  ON  RADIO 

AT  NRDGA  JAN,  14 
CLINIC  based  on  broadcast  ad- 

vertising and  the  department  store 
will  be  held  on  the  morning  of 
Jan.  14  during  the  New  York  con- 

vention of  the  National  Retail  Dry- 
goods  Assn.  at  the  Hotel  Pennsyl- 

vania. Originally  the  radio  portion 
of  the  convention,  titled  "Radio  in 
a  Wartime  Market",  had  been 
announced  by  the  NAB  as  an  event 
of  the  Dec.  15  agenda,  but  the  date 
later  was  announced  as  Dec.  14. 

Frank  E.  Pellegrin,  NAB  di- 
rector of  broadcast  advertising,  will 

direct  radio's  case  in  cooperation with  Brooks  Shumaker,  manager 
of  the  Filene's  store  in  Worcester, 
Mass.,  and  E.  E.  Hill,  general  man- 

ager of  WTAG,  Worcester.  Inter- 
views and  quiz  techniques  will  be 

included  in  the  two-hour  presenta- 
tion, with  members  of  the  NAB 

sales  managers  executive  commit- tee participating. 

Possibility  that  Filene's  Worces- ter success  in  using  radio  for  de- 
partment store  advertising  would 

form  the  basis  for  a  "case"  at the  Harvard  Graduate  School  of 
Business  Administration  was  in- 

dicated as  the  school  approached  Mr. 
Shumaker  for  further  information. 

The  story  of  Filene's  Worcester campaign  [BROADCASTING,  Dec.  1] 
has  aroused  widespread  industry 
interest,  climaxed  by  the  presenta- 

tion in  New  York  on  Wednesday. 

Rise  in  Listening 

LISTENING  to  evening  commer- 
cial programs  on  the  four  major 

networks  increased  4%  during  1941 
with  the  NBC-Red  network  alone 
showing  an  8%  rise  over  1940,  ac- 

cording to  a  special  analysis  by  the 
NBC  research  division  of  the  24 

reports  covering  1941  of  the  Co- 
onerative  Analysis  of  Broadcast- 

ing. Aggregate  CAB  ratings  earned 
by  all  networks  for  the  year  were 
2,558  points  over  1940,  with  NBC- Red  accounting  for  2,112  of  these 
points.  Red  programs,  the  tabula- tion shows,  averaged  17%  higher 
ratings  at  night  and  22%  higher 
in  the  daytime  than  the  average 
rating  for  all  networks. 

Tide  Water  Sports 
TIDE  WATER  ASSOCIATED  OIL 
Co.,  San  Francisco,  on  Jan.  2 
started  sponsorship  of  college  bas- 

ketball games  played  in  San  Fran- cisco, on  KROW,  Oakland,  Cal. 
Other  stations  are  being  added  to 
the  list  for  basketball  contests  on 
the  Pacific  Coast  and  will  be  an- 

nounced soon,  Associated  stated. 
Doug  Montell  will  handle  the 
sportscasts  on  KROW.  Agency  is 
Lord  &  Thomas,  San  Francisco. 

BMI  Has  800  Stations 
BMI  is  starting  the  New  Year, 
with  a  total  of  800  stations  as 
subscribers,  a  gain  of  245  over  the 
Dec.  31,  1940,  total  of  555  sta-j 
tions.  Among  the  latest  subscribers' 
are  WHN,  New  York;  WINC,  Win-j 
Chester,  Va.;  WFVA,  Fredericks- 

burg, Va.;  WKRO,  Cairo,  111.;! 
KVAN,  Vancouver,  Wash.,  andj 

KLBM,  LaGrande,  Ore.  BMI  esti-J mates  that  its  tunes  were  carried 

on  more  than  55,000,000  records' made  during  1941  when  the  accent 
was  on  supplying  music  in  ample 
quantity  and  variety  for  broadcast-! 
ing.  This  year  the  accent  will  be  on 
music  of  lasting  interest,  BMI stated. 

It  takes  extra  power  to  ring  the  tell! 
Adv. 
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V.  LORILLARD  Co..  New  York  (Old 
Gold  cigarettes ) ,  on  Jan.  1  renewed 
its  six-weekly  participations  on  Arthur 
Godfrey's  early  morning  program  on WABC,  New  York.  Agency  is  J. 
Walter  Thompson  Co.,  New  York. 
SMART  &  FINAL  Co.,  Wilmington, 
Cal.  (food  distributors),  for  the  third 
consecutive  year  on  Dec.  31  renewed 
for  52  weeks,  the  five-weekly  quarter- 
hour  early  morning  program,  Johnny 
Murray  Talks  It  Over,  on  KFI,  Los 
Angeles.  Firm  in  addition  sponsors 
the  weekly  half-hour  program.  Top 
O'  the  Morning  on  KNX.  Hollywood. 
Heintz-Pickering  &  Co.,  Los  Angeles, 
has  the  account. 

R.  B.  DAVIS  Co.,  Hoboken,  N.  J. 
(Coeomalt),  on  Jan.  12  starts  partici- 

pation five  times  per  week  in  Chef 
Milani  program  on  KMPC,  Beverly 
Hills,  Cal.  Contract  is  for  13  weeks, 
with  placement  through  Murray  Breese 
Assoc.,  New  York.  Other  current  par- 

ticipants in  that  program  are  Wilson 
Packing  Co.,  Los  Angeles  (hams), 
through  Brisacher-Davis  &  Staff,  that 
city ;  Dryden  &  Palmer,  Long  Island 
City  (Gravy  Master),  through  Samuel 
C.  Croot  Agency,  New  York ;  United 
States  Products,  San  Jose,  Cal.  (Sig- 

net foods),  through  Richard  Jorgen- 
sen,  that  city. 

SCHOLAR  DIAMOND  Co.,  New 
York  (diamond  &  gold  buying  serv- 

ice), on  Jan.  6  began  a  campaign  of 
3  announcements  weekly  on  three  New 
York  stations,  WHN,  WINS  and 
WMCA.  Contracts  are  for  an  indeter- 

minate period.  Piedmont  Agency,  New 
York,  handles  the  account. 

SPOT 

BROADCASTING 

permits 

SPOT  BUDGETING 

to  fit  each 

market's  Volume 

More  money  tor 
tlie  HOT  SPOTS 

Nothiat  wastoi)  on 
th8  DEAD  SPOTS 

Special  attention  lor 
PROBLEM  SPOTS 
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PIERCE  BROS.,  Los  Angeles  (mortu- 
ary), in  a  one-month  local  campaign 

which  started  Jan.  5,  is  using  a  total 
of  13  transcribed  announcements  each 
on  KMTR  KFWB  KGFJ  KFVD 
KMPC.  Philip  J.  Meany  Co.,  that  city, 
has  the  account. 

THRIFTY  DRUG  Co..  Los  Angeles 
(Southern  California  retail  chain),  on 
Jan.  1  renewed  for  52  weeks  the  six- 
weekly  quarter-hour  commentary  In- 

side the  News  with  William  I'arker, 
on  KFI,  that  city.  Firm  also  spon- 

sors a  five-per-week  15-minute  news- 
cast on  KECA,  that  city.  Latter  con- 

tract is  for  52  weeks,  having  been 
renewed  Dec.  1.  Agency  is  Hillman- 
Shane-Breyer,  Los  Angeles. 
OLD  BEN  COAL  Corp.,  Chicago 
(Green-marked  stoker  coal),  is  formu- 

lating tentative  plans  for  five-minute 
transcribed  programs  to  be  placed  on 
approximately  15  midwestern  stations. 
J.  R.  Hamilton  Adv.  Agency,  Chicago, 
handles  the  account. 

ELECTRONIC  RADIO  -  TELEVI- 
SION Institute,  operating  technical 

schools  in  Omaha  and  Minneapolis,  has 
started  announcements  on  several  mid- 
western  stations.  Currently  using 
KORN,  Fremont,  a  n  d  KGFW, 
Kearney,  Nebr..  and  KFNF,  Shanan- doah.  la.  Others  will  lie  added  in  the 
Ilea  I-  future. 

THOMAS  J.  LIPTON  Ltd..  Toronto 
(soups),  on  Jan.  12  started  5  weekly 
tran.scrilied  spot  announcements  on  40 
Canadian  statidus.  Account  was  i)laced 
by  ̂ 'ickers  &  Benson.  Toronto. 
GALLENKAMP'S  STORES  Co.,  San 
Francisco  (Pacific  coast  shoe  chain), 
has  renewed  half-hour  Sunday  after- 

noon Professor  P  iizzleivit  on  KFI, 
Los  Angeles.  New  contract  carries 
the  show  well  into  its  sixth  year  under 
single  sponsorship.  While  basically  a 
qtiiz  show,  other  features  have  been 
introduced.  Agency  is  Long  Adv.  Serv- 

ice, San  Francisco. 

CHRISTIAN  FEIGENSPAN 
BREWING  Co.,  Newark  (P.O.N, 
beer  &  ale),  on  Jan.  6  concluded  a  93- 
week  cycle  of  Red  Barber's  Sports Review  aired  three  times  weekly  on 
WOR  New  York,  but  will  resume  the 
program  Ajn-il  9  with  an  expanded schedule  Monday  through  Friday, 
9  :l.")-9  :30  p.m.  Agency  is  E.  T.  How- ard Co.,  New  York. 

DR.  F.  E.  CAMPBELL,  Los  Angeles 
(chain  dentist),  on  Jan.  12  starts 
sponsoring  the  weekly  half-hour  tran- scribed dramatic  series.  In  His  Steps, 
on  KHJ,  Hollywood.  Contract  is  for 
52  weeks.  Transcribed  show  was  pro- 

duced by  Edward  Sloman  Productions, 
Hollywood.  Agency  is  John  H.  Riordan 
Co.,  Los  Aiigeles. 
BC  REMEDY  Co.,  Durham,  N.  C. 
(headache  powders),  this  week  is  re- 

newing for  39  weeks  its  one-minute 
spot  announcement  campaign  on  WHN 
and  WINS,  New  York.  Agency  is 
Chas.  W.  Hoyt  Co.,  New  York. 

'TitQAQ  •^d[i^etii5et5  Wanted  }Qe5ult6  .  .  . 
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Chrysler  Corp. 
American  Cranberry  Exchange 
Candid  Eye 
Lincoln  Airplane  and  Flying School 
Reader's  Digest 
Winston  and  Newell 
Griggs  Cooper  Co. 
Monarch  Commission  Co. 
Lincoln  Tailors 
Washington  State  Apple 

Commission 
Little  Crow  Milling  Co. 
John  L.  Morrison  Poultry 
American  Hereford  Journal 
American  Chicle  Co. 
Aviation  Industries,  Inc. 
American  Dairy  Association 
Aladdin  Mantle  Lamp  Co. 
Continental  Oil  Co. 
Dodge  Division-Chrysler  Corp. 
Frank  H.  Fleer  Corp. 
J.  A.  Folger  Co. 

Gospel  Broadcasting  Ass'n Gardner  Nursery 
General  Mills 
General  Foods  Corp. 
G.  Heileman  Brewing  Co. 
Hall  Hardware  Co. 
Household  Magazine 
Hilex  Co. 
Lever  Brothers 
Luden's,  Inc. 
Manchester  Biscuit  Co. 
North  American  Accident 

Insurance  Co. 
Oyster  Shell  Products  Corp. 
Olson  Rug  Co. 
Pinex  Co. 
Plough,  Inc. 
Russell  Miller  Milling  Co. 
Red  Top  Brewing  Co. 
Reid  Murdoch  Co. 

W.  A.  Sheaffer  Pen  Co. 
Standard  Oil  Co.  (Indiana) 
Sieb  Hatchery 
Truax-Traer  Coal  Co. 
United  Drug  Co. 
Vick  Chemical  Co. 
William   Wrigley,   Jr.  Co. 
William  H.  Wise  Co. 
Wincharger  Corp. 
Yakima  Fruit  Growers  Assn. 
Johnson  &  Johnson 
Colgate-Palmolive-Peet F.  W.  Fitch  Co. 
Standard   Brands  Co. 
Simon  and  Schuster 
Sperry  Candy  Co. 
Smith  Mother  Nature  Brooders 
Pan  American  CofFee  Co. 
Bayer  Aspirin  Co. 
Grove  Laboratories  Co. 
Proctor  and  Gamble  Co. 
Liggett  and  Myers  Tobacco  Co. 
N.  W.  Bell  Telephone  Co. 
Firestone  Tire  &  Rubber  Co. 
Mars,  Inc. 
Brown  and  Williamson 

Tobacco  Co. 
S.  C.  Johnson  and  Son,  Inc. 
Lever  Brothers 
Phillip  Morris 
Bristol  Myers  Co. 
American  Tobacco  Co. 
Pure  Oil  Co. 
Cities  Service  Oil  Co. 
Phillips  Chemical  Co. 
Dr.  Miles  Laboratories 
The  Texas  Co. 
Paxton  &  Gallagher 
Land  O'  Lakes 
Land  O'  Nod 
Jaques  Mfg.  Co. 

F.  M.  R.  Electric  Service 
Bismarck,  North  Dakota Miller  Livestock  Auction  Co. 
Miller,  South  Dakota 

Ellendale  Livestock  Sales  Co. 
Ellendale,  North  Dakota Dickinson  Livestock  Sales  Co. 
Dickinson,  North  Dakota 

North  Dakota  Mill  &  Elevator 
Grand  Forks,  North  Dakota 

Armour  Creameries 
Bismarck,  North  Dakota 

Finneman's  Jewelry  Store 
Sidney,  Montana Wentz  and  Grenz  Store 
Napoleon,  North  Dakota Lemmon  livestock  Sales  Co. 
Lemmon,  South  Dakota Dakota  Fruit  Co. 
Minot,  North  Dakota Dickinson  Hatchery 
Dickinson,  North  Dakota 

Hettinger  Auction  Sales  Co. 
Hettinger,  North  Dakota Great  Northern  Turkey 
Cooperatives Jamestown,  North  Dakota Tavis  Co. 
Bismarck,  North  Dakota 

Northwest  Bell  Telephone  Co. 
Bismarck,  North  Dakota 

Dahner's  Music  and  Gift  Store 
Mandan,  North  Dakota 

Blue  Ribbon  Hatcheries 
Mandan,  North  Dakota 

Black  Hills  Air  Fair 
Spearflsh,  South  Dakota 

Berg's  Store 
Harvey,  North  Dakota Birks-Dingwall,  Ltd. 
Portage  Ave. 
Winnipeg,  Man. Bismarck  Bakery  Co. 
Bismarck,  North  Dakota 

Baukal  Noonan  Lignite,  Inc. 
Noonan,  North  Dakota H.  B.  Carlson  Electric  Svc. 
Bismarck,  North  Dakota 

Chesley  Lumber  and  Coal  Co. 
Fargo,  North  Dakota Heaton  Lumber  Co. 
Dickinson,  North  Dakota D.  S.  Hatch  Store 
Fort  Yates,  North  Dakota 

N.  D.  Cooperative  Wool 

Marketing  Ass'n Fargo,  North  Dakota 

M.  B.  Oilman  Garage 
Bismarck,  North  Dakota 

Fargo  Paint  and  Glass  Co. 
Fargo,  North  Dakota Farmers  Union 
Jamestown,  North  Dakota 

Corwin  Churchill  Motors 
Bismarck,  North  Dakota International  Harvester  Co. 
Bismarck,  North  Dakota 

A.  W.  Lucas  Co. Bismarck,  North  Dakota Linton  Hatchery 
Linton,  North  Dakota 

Mankato  Commercial  College 
Mankato,  Minnesota 

Miller  Livestock  Sales  Co. 
Miller,  South  Dakota Montana  Dakota  Utilities  Co. 
Bismarck,  North  Dakota 

Mandan  Beverage  Co. 
Mandan,  North  Dakota 

New  Day  Seeds,  Inc. 
Fargo,  North  Dakota Patterson  Land  Co. 
Wing,  North  Dakota Patterson    Land  Co. 
Bismarck,  North  Dakota 

Regan  Brothers  Co. 
Fargo,  North  Dakota Rausch  Furniture  Co. 
Bismarck,  North  Dakota 

Montana  Dakota  Beet 

Growers  Ass'n Sidney,  Montana Morrey-Alan  Store 
Bismarck,  North  Dakota 

Shoe  Mart 
Bismarck,  North  Dakota Stokes  Mfg.  Co. 
Carrington,  North  Dakota Shark's  Mens  Stores 
Bismarck,  North  Dakota State  Fur  Co. 
Bismarck,  North  Dakota 

Oscar  H.  Will  Co. 
Bismarck,  North  Dakota 

Wasagaming  Board  of  Trade 
Wasagaming,  Manitoba Vantine  Paint  and  Glass  Co. 
Bismarck,  North  Dakota Universal   Motors,  Inc. 
Bismarck,  North  Dakota 

Christy  Beauty  School 
Bismarck,  North  Dakota 

Northwest  Insecticide  Co. 
Fargo,  North  Dakota 

NBC  Affiliate 

550  Kilocycles 

THE  REGIONAL  STATION  WITH 

THE  CLEAR  CHANNEL  COVERAGE 

KFYR 

MEYER  BROADCASTING  CO. 

BISMARCK,  N.  DAK. 

Ask  any  John  Blair  Man 

5  000  Watts 

Day  and  Night 
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RICHARD  HUDNUT  Co.,  N.  Y.  (cos- 
metics), to  new  agrency  with  Benton  & 

Bowles,  New  York,  handling  account  until 
new  agency  is  selected. 
GENERAL  DRUG  Co.,  New  York  (Midol), 
to  Joseph  .Jacob  Jewish  Market  Org.  as 
merchandising  and  advertising  counsel  for 
the  Jewish  markets.  To  use  five-weekly 
quarter-hour  program  on  WEVD.  New York. 
PETERMANN  BEVERAGES,  Union 
City,  N.  J.,  to  United  States  Adv.,  Newark. 
Plans   call  for  radio. 
U.  S.  INDUSTRIAL  Chemicals  Inc. 
(Super-Pyro  anti-f recze) ,  to  Tracy-Locke- 
Dawson,  New  York.  Product  is  marketed 
direct  to  consumers  by  USI. 
B.  MEIER  &  SON,  New  York  (food  prod- 

ucts), to  Neff-Rogow,  N.  Y.,  for  radio only. 
W.  H.  Y.  &  KEVO  PRODUCTS  Co., 
Azusa,  Cal.  (food  products),  to  Eugene 
F.  Rouse  &  Co.,  Los  Angeles. 
CHARLES  MARCHAND  Co.,  New  York, 
to  Joseph  Katz  Co.,  N.  Y. 
AMERICAN  STORES  Co..  Philadelphia,  to 
Norman  S.  S.  MacAfee,  Philadelphia. 
IRMA  COLEMAN  Corp.,  Philadelphia  (cos- 

metics), to  Aitkin-Kynett  Co.,  Philadelphia. 
SONTAG  DRUG  STORES,  Los  Angeles 
(drug  chain),  to  Milton  Weinberg  Adv. 
Co.,  that  city.  Radio  plans  still  in  forma- 

tive stage. 
HOTEL  MARK  HOPKINS,  San  Francisco, 
to  Erwin,  Wasey  &  Co.,  San  Francisco. 
Radio  included  in  plans. 

WGN's  Best  Year 

IN  A  YEAR  END  business  state- 
ment issued  Dec.  31  by  WGN,  Chi- 
cago, Manager  Frank  P.  Schreiber 

reported  that  the  station  has  just 
completed  the  best  business  year  in 
its  history.  December  was  the  24th 
consecutive  month  which  shows  a 
gain  over  the  preceding  month  in 
local  billings.  The  gross  revenue, 
which   in    1940   was    17.9%  over 
1939,  will  show  an  increase  of  ap- 

proximately  23%    for   1941  over 
1940.  Commercial  time  sold  has 

risen  from  32.1%  of  the  station's 
total  air  time  in  1939  through 
Sg.l^*  in  1940  to  49.7%  in  1941. 

Report  also  pointed  out  that  WGN's station,  W59C,  has  four  regularly 
sponsored  programs  and  a  spot  an- 

nouncement account. 

ECKHARDT  &  BECKER  BREWING  Co., 
Detroit,  to  Martin,  Frank  Inc.,  Detroit. 
CKY,  Winnipeg,  to  McConnell  Eastman 
&  Co.,  Toronto.  Plans  not  yet  formulated. 
M.  J.  MERKIN  PAINT  Co.,  New  York, 
to  Humbert  &  Jones,  that  city.  May  use 
radio. 
AMERICAN  UTILITIES  Co.,  Los  An- 

geles (retailers  of  home  utilities),  to 
Milton  Weinberg  Adv.  Co.,  that  city. 
Plans  extensive  announcement  campaign 
in  eight  major  California  markets  and 
Kansas  City,  Kan. 
ACCIDENT  &  CASUALTY  INSURANCE 
Co.,  Switzerland,  to  Harry  A.  Berk  Inc., 
N.  Y. 

By  LIGGETT  &  MYERS  TOBACCO  CO. 

'Way  back  in  1934,  WMBD  was 
on  the  LIGGETT  &  MYERS  TO- 

BACCO CO.  CBS  schedule  for 
CHESTERFIELD  CIGARETTES. 
WMBD  still  continues  as  a  specified 
CBS  outlet,  advertising  Chester- 

fields— with  "Glenn  Miller's  Orches- 
tra". Recently,  WMBD  was  AGAIN 

specified  by  Liggett  &  Myers  Co. — 
this  time,  for  a  3-a-week,  15-min. 
transcribed  feature,  advertising 
VELVET  TOBACCO. 

Here's  Why  ,  ,  . 
WMBD    is    the  local    favorite    In  rich 

"Peoriarea",  where  610,000  urban  and 
rural   people  regularly   push   the  WMBD 
button.  They  LISTEN  to  their  OWN  station  MOST! 

Here's  a  chance  to  give  YOUR  product  real  promo- 
tion in  this  prosperous  agricultural-industrial  section. 

Put  WMBD   on   your  SELECT 
list — a  SPECIFIED  station  for 
spot  sales. 

i 

PETERS,  l.\C. 
Exc/usive  Nalional 

Rtpreuntalives 
5000 yiEMRER NETWORK 

wnnn 
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PEORIA,  ILLINOIS 

JIUGBY  GAME,  possibly  one  of 
the  first  broadcast  in  the  United 
States,  was  aired  recently  by 
WBML,  Macon,  Ga.  Game,  between 
two  teams  of  RAF  cadets  from 
Cochran  Field,  Ga.  was  played  for 
the  benefit  of  Bundles  for  Britain 
and  the  local  Community  Chest 
Campaign.  Seated  (1  to  r),  are 
Robert  A.  Feagin,  WBML  man- 

ager; RAF  Cadet  Anderson,  who 
handled  the  last  half  of  the  game; 
Carter  Collins,  executive  officer  of 
the  Third  Regiment  at  Camp 
Wheeler;  and  Jim  Williams, 
WBML  sports  announcer  who  did 
the  first  half  play-by-play. 

Guests  at  Radio  Lunch 

FIRST  1942  meeting  of  the  Radio 
Executives  Club  of  New  York,  was 
held  last  Wednesday  in  its  new 
quarters  at  the  Empire  Room  of 
Hotel  Lexington.  Among  out-of- 
town  station  men  attending  were 
Milt  Wiener  and  Howard  Cham- 

berlain, WLW;  Frank  Eschen, 
KSD;  Gilmore  Nunn,  president  of 
WCMI-WLAP-KFDA;  John  Carey, 
WIND;  Ray  Linton,  KFBI,  and 
Barney  Lavin,  WDAY.  Margaret 
Scott,  concertina  artist  and  Lionel 
Stander,  stage  and  screen  star,  en- tertained. Next  week  has  been 

designated  "NAB  Day"  with  Ne- 
ville Miller,  president;  Frank  Pel- 

legrin,  director  of  the  department 
of  broadcast  advertising,  and  mem- 

bers of  the  Sales  Managers'  Execu- tive Committee  scheduled  to  speak. 

Heads  'Dimes'  Drives 
FOR  THE  THIRD  consecutive  year 
Eddie  Cantor,  radio,  stage  and  screen 
star,  will  serve  as  chairman  of  the 
"March  of  Dimes  of  the  Air"  in  the 
Infantile  Paralysis  campaign,  which 
officially  opens  Jan.  12.  Assisting  him 
as  vice-chairmen  will  be  Arch  Oboler 
and  Vick  Knight,  noted  radio  writers and  directors. 

FIRE  BOMB  FILM 
Has  Premiere  In  New  York 

 Over  WNBT  Video 

ork  I 

FIRST  OFFICIAL  training  film 
approved  by  the  Office  of  Civilian 
Defense,  Fighting  the  Fire  Bomb, 
had  its  premiere  Jan.  5  by  tele- 

vision from  WNBT,  New  York, 
and  in  other  special  showings  in 
81  schools,  before  air  raid  wardens 

being  trained  by  New  York's  Police 
Department. 

Filmed  under  the  technical  super- 
vision of  the  Chemical  Warfare 

Service  of  the  Army  and  the  Na- 
tional Fire  Protection  Assn.,  the 

15-minute  production  contains  all 
vital  information  on  methods  and 

equipment  to  be  employed  in  fight- 
ing fire  bombs  and  preventing 

spread  of  fire.  Prints  of  the  16  mm. 
film  are  being  released  to  state 
and  local  civilian  defense  training 
organizations  as  well  as  to  private 
groups  and  industries  that  may  be 
subject  to  air  attack  and  is  accom- 

panied by  a  special  instructor's manual  prepared  by  Safety  Re- 
search Institute,  420  Lexington 

Ave.,  New  York  City. 

Author  -  director  -  producer  was 
Sherman  Price,  president  of  Trans- film  Inc.,  9  Rockefeller  Plaza,  New 
York  City,  and  narration  was  by 
James  Lehmann. 

New  York  State  Local 

Names    Staff  Members 

STAFF  of  the  new  WALL,  under 
construction  in  Middletown,  N.  Y., 
has  been  announced  by  Martin 
Karig  Jr.,  recently  named  station 
manager  and  chief  of  the  new 
local.  Mr.  Karig  is  the  son  of  Elsie 
and  Martin  Karig  Sr.,  majority 
stockholders  of  the  permittee,  as 
well  as  having  a  minority  inter- est of  his  own. 

Commercial  manager  is  to  be 
James  Abel  while  Robert  E.  Lee, 
another  minority  stockholder  in 
WALL,  and  Fred  Germain  will 
head  the  programming  department, 
with  Stan  Kramer  handling  sta- 

tion promotion.  Headquarters  are located  at  15  King  St. 

WALL  was  authorized  Dec.  26 
by  the  FCC  [Broadcasting,  Dec. 
29]  after  it  previously  had  been 
proposed  by  the  Commission  to  be 
granted  in  a  decision  announced  a 
month  prior. 

5000 
WATTS 

920  Kc 

MEMBER    SQN  :  KARK  -  KTBS  -  KWKH  -  WJDX  -  WMC 
NATIONAL  REPRESENTATIVE     -  -  EDWARD  PETRY  a  CO. 
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OFFICES  and  stations  of 
 the 

Pure  Oil  Co.,  throughout 
the  country,  are  selling  a 
1942  War  Atlas  of  11 

large  maps  with  text  edited  by 
H.  V.  Kaltenborn,  NBC-Red  news 
analyst.  An  outgrowth  of  brochures 
Kaltenborn  has  been  supervising 
for  the  past  several  years,  the  atlas 
contains  a  chronology  of  the  pres- 

ent war  from  Jan.  14,  1939,  through 
Dec.  13,  1941.  An  accompanying 
card,  signed  by  Mr.  and  Mrs.  Kal- 

tenborn, reads:  "May  these  maps 
help  you  spot  the  good  news  of 
1942." 

FOR  STRANGERS  in  town, 
WCCO,  Minneapolis,  has  placed 
boards  like  the  one  above  in  lead- 

ing hotels  in  Minneapolis  and  St. 
Paul  to  familiarize  newcomers  with 
news  programs.  Attractive  guest 
of  Hotel  Curtiss,  Minneapolis,  looks 
over  unique  display. *  *  * 

Admission  by  Stamps 
DEFENSE  STAMPS,  in  lieu  of  ad- 

mission tickets,  will  be  sold  by  the 
Kokomo  Voiture  of  the  40  &  8 
when  Peter  Grant,  commentator  of 
WLW,  Cincinnati,  fills  a  speaking 
engagement  Jan.  19  before  the 
veterans'  organization  in  Kokomo, 
Ind.  Stamps  will  later  be  pasted 
in  books  and  converted  into  bonds. 

Grant's  regular  11  p.m.  broadcast 
of  the  world's  news  will  be  given from  the  Kokomo  auditorium. 

*  *  * 
Topeka  Slate 

HIRE  WIBW,  Topeka,  Kan.,  to 
wipe  the  old  sales  slate  clean, 
WIBW  admonishes  on  the  lid  of  a 
box  containing  an  old-fashioned 
slate  on  which  are  inscribed  appro- 

priate messages.  And  enclosed  is  a 
business-reply  card  offering  more 
slates  so  the  youngsters  will  "play 
more  peaceably"  and  also  volun- 

teering details  on  WIBW  availa- 
bilities. An  eraser  is  enclosed  in  the 

box. 

SOUTH  CAROLINAS 

No.l  M\rkct 

FIRST  IN 
•  lota!  Poputifion-Whife  Population 
•  Whol«sa,le  6,  R«la.il  Stales 
•  Industrial  &  Business  Pd.^  RoiU 
•  Automobile  Registr&tioiv 

DOMINATED  BY 

r.  UJf  BC-GRttNVILLt HBART OF  WE  FAMOUS  INDUSTRIAL 
pieoMONT  sEcnCw 

NATIONAL  REPRESENTATIVE  -  WEED   4,  CO. 

Maps,  Maps  and  Maps — Stamps  for  Tickets — Slate 
Message — Phillips'  Stamp  House 

Drive  for  Dimes 
MORE  THAN  100  broadcasts  will 
be  contributed  by  NBC  in  the  1942 
New  York  "Mile  O'  Dimes"  drive 
for  funds  for  the  "Fight  Infantile 
Paralysis"  campaign,  according  to Niles  Trammell,  N13C  president, 
who  stated  that  the  broadcasts 
would  be  heard  locally  on  WJZ  and 
WEAF  starting  Jan.  15  and  cul- 

minating Jan.  30  with  the  Diamond 
Jubilee  celebration  of  the  Presi- 

dent's 60th  Birthday. 
In  a  conference  with  Keith  Mor- 

gan, national  chairman  of  the  Cele- 
bration, Mr.  Trammell  said  that  in 

addition  to  the  special  programs, 

NBC  would  again  erect  "Mile  0' 
Dimes"  booths  in  prominent  loca- 

tions throughout  the  city,  manned 
by  members  of  the  NBC  guest  rela- 

tions staff,  and  would  have  a  mo- 
bile NBC  broadcasting  unit  tour- 
ing the  city  for  mass  appeals  to 

the  public  for  funds. 

Yankton  Map 
WITHIN  48  hours  after  the  war 
news  flashes  on  Sunday,  Dec.  7, 
WNAX,  Yankton,  had  ordered  pro- 

duction on  a  war  map  to  be  distrib- 
uted free  to  any  listener  desiring 

it.  Announcements  of  the  offer  were 
made  during  newscasts  but  had  to 
be  cancelled  at  the  end  of  five 
days. sis      ̂   ^ 

Maps  in  Demand 
WOR,  New  York,  has  received  over 
75,000  requests  to  date  for  the  spe- 

cial "WOR  International  Radio 
News  Map,"  which  it  offered  to listeners  via  announcements  from 
Dec.  25-29.  In  fact,  the  station  is 
still  receiving  so  many  requests 
that  a  second  printing  was  ordered. 

BROCHURES 

KFH,  AVicliita  —  Multi-paged  plastic 
bound  brochure  inchiding  innovations 
in  equipment,  day  and  night  maps, 
area  covered,  audience  type,  etc. 

2K0,  Sydney,  Australia — 10th  anni- versary album  pointing  out  growth  and 
past  performance  and  guaranteeing 
best  possible  service  in  face  of  exigen- 
cies. 

SERVICE  f 
§ 

CJOR's  policy  of  service  & 
to  listeners  has  built  a  § 

loyalty  that  will  pay  ad-  § 

vertisers  real  dividends.  ̂  

CJOR 
Vancouver — B.  C. 

Nat.  Rep.: 

J.  H.  McGillvra  (US) 
H.  N.  Stovin  (Canada) 

600  KG  1000  Watts 

Phillips'  Place 
WITH  KOCY,  Oklahoma  City, 
moving  in  mikes  and  a  United 
Press  teletype  for  special  news- 

casts, Phillips  Petroleum  Co.  has 
erected  a  "Defense  House"  in  Muni- 

cipal Plaza  in  downtown  Oklahoma 
City  and  staffed  it  with  hostesses 
to  sell  defense  bonds  and  stamps. 

A  big  buyers'  feature  of  the  promo- tion is  the  free  ride  in  an  Army 
jeep,  from  Defense  House  to  the 
postoffice,  given  to  each  stamp  or 
bond  purchaser. 

365,000  people  make  the 
Youngstown  metropoli- 

tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 
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CLAIMED  the  first  of  its  kind
 

on  the  West  Coast.  Women's 
Place,  show  devoted  to  in- 

forming women  of  how  they 
can  aid  in  the  war  effort,  has  been 
started  by  KGW-KEX,  Portland. 
Conducted  by  Peggy  Williams  and 
Vere  Kneeland,  the  15-minute 
show's  format  is  divided  in  three 
five-minute  periods — news  of  women 
in  defense,  in  the  home  and  in  the 
news — and  the  program  acts  as  a 
clearing  house  for  questions  of 
women  wishing  to  know  how  they 
can  be  of  help. 

Men  of  History 

SIX  CONSPICUOUS  men  in  Cana- 
dian history  whose  efforts  brought 

into  being  the  freedoms  which 
Canadians  enjoy  today,  will  be  fea- 

tured in  a  series  of  radio  plays  The 
Birth  of  Canadian  Freedom.  Pro- 

duced by  the  Canadian  Broadcast- 
ing Corp.  with  the  Canadian  Coun- 
cil on  Education  for  Citizenship, 

the  series  will  be  heard  on  the  CBC 
national  network  on  Wednesday 
evenings  starting  Jan.  14.  The  se- 

ries is  produced  in  the  interest  of 
better  citizenship.  Featured  on  the 
series  will  be  the  historical  figures 
of  William  Lyons  Mackenzie,  Louis 
Papineau,  Robert  Baldwin,  Joseph 
Howe,  Lord  Durham  and  Lord  El- 
gin. 

PROGRAMS 

Child  and  Blitz 

CHILD  GUIDANCE,  as  affected  by 
life  under  the  shadow  of  a  possible 
blitz,  is  the  theme  of  a  new  pro- 

gram designed  to  safeguard  chil- 
dren in  wartime  started  on  NBC- 

Blue  Jan.  5  11-11:15  a.m.  Series, 
titled  Children  in  Wartime  will  be 
produced  by  NBC  in  cooperation 
with  the  Children's  Bureau  of  the 
Department  of  Labor  under  the 
direction  of  Katherine  Lenroot,  of 
that  bureau.  Interviews  with  lead- 

ers in  child  care  and  round-table 
discussions  with  prominent  civilian 
defense  workers  will  be  featured. 

At  Low  Cost 

ADVERTISERS  with  the  smallest 
budgets  can  do  radio  advertising  on 
Classified  ov  Parade,  on  WWRL, 
New  York.  Comparable  to  the  class- 

ified ads  in  a  newspaper,  the  pro- 
gram which  features  recorded 

music  and  shopping  hints  as  where 
the  best  buys  are  available,  is  a 
participating  show  with  the  vari- 

ous sponsors  purchasing  mentions. 

PEOPLE  ARE  YOUR  MARKET 

at  wn7 
Here  you  see  part  of 

the  crowd  of  18,000  viewing  a 
Sunday  afternoon  WDZ  broad- 

cast from  Patterson  Springs,  Illi- 
nois. WDZ  promotions  like  this, 

coupled  with  sincere  local  serv- 
ice, are  constantly  creating  new 

friends,  invaluable  good  will, 
greater  audiences  and  SALES 
RESULTS  for  WDZ  ADVER- 
TISERS. 

^e<lWDZ  FOLKS  ARE  THE  ScUt  oJ.  tlte  ZonUl 

'   ■A\\%i\Jr.  ̂  THE/  WORK  WITH  THEIR  x^^\J  ;;(aND  BUY  WITH  WDZ 

HOWARD  H.  WILSON  CO. 
NEW  yORK 

CHICAGO  KANSAS  CIT/ 
ST.  LOUIS 

Women  in  Defense 
AS  A  SPECIAL  feature  of  the 
twice-daily  De  tense  News  programs 
on  NBC's  New  York  stations  WJZ 
and  WEAF,  Kathleen  McLaughlin, 
women's  editor  of  The  New  York 
Times,  is  now  featured  on  the  Sun- 

day programs  with  her  own  reports 
on  defense  activities  as  they  affect 
women  in  their  homes  and  offices. 
The  other  days  of  the  week,  the 
series  is  prepared  by  Martin  Hoade, 
NBC  defense  news  editor.  At  the 
request  of  the  OCD,  the  series  is 
available  to  foreign  language  sta- 

tions, eight  of  which  are  now  using 
the  scripts  in  the  New  York  area. 

Citizenship  Series 

TO  ADVISE  foreign-born  resi- 
dents of  their  status  under  wartime 

conditions  and  to  answer  their 
questions,  the  Department  of  Jus- 

tice on  Jan.  5  starts  a  weekly 
quarter-hour  Question  &  Answer 
Citizenship  Program  in  English  on 
WBYN,  Brooklyn,  with  Maurice 
Dreicer  serving  as  coordinator  for 
the  problems  sent  in  by  listeners. 
WBNX,  New  York,  is  conducting 
a  similar  series  titled  You  &  Your 
Citizenship,  also  handled  by  Mr. 
Dreicer  in  cooperation  with  the 
Department  of  Justice. 

Hour  of  Music 

GLENN  MILLER'S  Sunset  Sere- 
nade series,  one  hour  of  music  dedi- 

cated to  all  men  in  military  serv- 
ice, started  Jan.  10  on  Mutual  as  a 

sustaining  program  similar  to  that 
which  ran  on  NBC-Blue  last  year. 
Each  week  five  camps  are  chosen 
at  random  to  choose  the  top  tunes, 
the  camp  choosing  the  tune  also 
selected  by  listeners  to  receive  a 
radio-phonograph  and  50  record- 

ings from  Glenn  Miller. 

Tease  Preview 

TEASE  PREVIEW  of  forthcom- 
ing MBS  Chicago  Theatre  of  the 

Air  operettas  has  been  presented 
by  Harold  Turner  in  a  weekly 
quarter-hour  piano  recital  on  WGN, 
Chicago,  since  Jan.  1.  Series  will 
feature  bits  of  outstanding  music 
from  the  next  scheduled  operetta, 
interwoven  with  bits  of  the  story. 

All  the  dough  in  Alaska 
isn't  sourdough.  Some  is 
mighty  sweet.  100,000 
Alaskans  spend  $150,000,- 
000  a  year.  Get  your 
share.  Tell  'em  about  your- self through  KINY. 

Executive  Offices 
Am.  BIdg.,  Seattle,  Wash. 

1000  WATTS  •  5060  WATTS CONST. 

*  WDZ  BROADCASTING  COMPANY  -k 

Juneau -Akska 
JOSEPH    HERSHEY  McGILLVRA 

NAnONAL  BEPRESENTATIVES 

Chance  for  Women 
ARTISTIC  abilities  of  women  in 
the  Metropolitan  area  will  be  mar- 

shalled for  defense  through  a  new 
series.  Design  for  Defense,  on 
WQXR,  New  York.  To  function  as 
a  clearing  house  on  ideas  and  in- formation for  women  with  creative 
ability  who  desire  to  use  it  in  their 
communities  or  in  business,  the 
programs  each  week  will  stress 
one  particular  field  of  design  in 
which  women  are  needed  to  re- 

place men  being  called  for  military 
service,  or  to  fill  an  increasing  de- 

mand for  certain  products.  A 
well-known  guest  will  appear. 

Menu  Exchange 

NEWS,  RECIPES,  style  hints,  sug- 
gested menus  and  items  of  interest 

to  women,  all  presented  with  a 
novel  twist,  are  featured  in  Be- 

tween Us  Girls  on  WGAC,  Augus- 

ta, Ga.  On  the  program  a  "WGAC 
Exchange  Club"  is  conducted.  Mrs. Housewife  receives  a  copy  of  any 

recipe  or  menu,  provided  she  of- 
fers a  recipe  or  menu  in  return. 

The  initial  exchange  makes  her  a 
member  of  the  Club,  and  as  such 
she  receives  copies  of  all  material 
on  request.  Program  is  conducted 
by  Flo  Thomson. 

Phases  of  Defense 
DEFENSE  ACTIVITIES  now 
under  way  to  protect  America  are 
dramatized  weekly  on  the  series  of 
Sunday  half-hour  programs  titled 
We  Are  Prepared,  broadcast  on 

WNYC,  New  York's  Municipal  sta- tion, under  the  direction  of  Mitchell 
Grayson.  Each  program  is  devoted 
to  one  facet  of  civilian  and  armed 
defense.  Members  of  the  studio 
audience  are  invited  to  ask  about 

any  part  of  the  work  they  don't understand. 

Press  Conferences 

PRESIDENT  ROOSEVELT'S  ans- 
wers to  reporters'  questions  a  few 

minutes  after  the  Chief  Executive's 
press  conference  are  given  by  Ful- 

ton Lewis  jr.  on  President's  Press Confereyice  which  started  as  an 
MBS  sustainer  Jan.  6.  Programs 
are  five-minute  periods  Tuesdays 
at  5  p.m.  and  Fridays  11:30  a.m. 

Late  at  Night 

GEARED  to  reach  late  shift  air- 
craft and  shipbuilding  workers, 

KNX,  Hollywood,  broadcasts  an 
after  1  a.m.  quarter-hour  newscast 
seven  times  per  week,  titled  Swing 
Shift  News.  Tom  Hanlon,  an- 

nouncer, gives  wire  services  and 
CBS  listening  post  coverage. 

Minute  of  Prayer 

STARTING  Jan.  1,  WWVA,  Wheel- 
ing, is  carrying  a  nightly  60-sec- 

ond  feature,  America's  Minute  of 
Prayer.  Local  clergymen  record  a 
45-second  prayer  for  the  daily  pro- 

gram. The  broadcast  opens  with 
actual  church  chimes  tolling  6 

o'clock. 

Wildlife  Items 
COOPERATING  with  the  U.  S. 
Department  of  the  Interior  and  the 
American  Wildlife  Institute,  KLZ, 
Denver,  is  presenting  a  15-minute 
series,  Life  for  Wildlife,  dealing 
with  problems  in  conservation  of 
the  nation's  wildlife. 
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New  Station  Grants 

(Continued  from  page  H) 
VIRGINIA 

*WJMA,  Covington — Licensed  to  John  and Marcia  Arrington,  former  operators  of 
WCHV,  Charlottesville,  Va.  Granted  April 
22;  250  watts  on  1340  kc. 
*WINC,  Winchester — Licensed  to  Richard Fiela  Lewis  Jr.,  chief  owner  of  WFVA, 
Fredericksburg,  Va.  Granted  Feb.  4 ;  250 
watts  on  1400  kc. 

WASHINGTON 
*KEVE,  Everett — Licensed  to  Cascade 
Broadcasting  Co.  Inc.;  Dr.  J.  R.  Binyon, 
optical  company  owner  and  25%  owner  of 
KWAL.  Wallace,  Ida.,  president,  50% 
stockholder;  L.  E.  Wallgren,  telephone  en- 

gineer and  radio  operator,  vice-president 
and  treasurer,  49.2%  ;  C.  A.  Hamton,  radio 
dealer,  secretary,  .8%.  Granted  May  6; 
500  watts  on  1460  kc. 
KTRN,  Tacoma— CP  issued  to  Michael  J. 
Mingo,  former  newspaper  editor  and  exec- 

utive. Granted  May  7 ;  1,000  watts  on 
1430  kc. 
*KTBI,  Tacoma — Licensed  to  Tacoma 
Broadcasters  Inc.  ;  C.  C.  Cavanaugh,  lum- 

berman, president,  52.5%  stockholder ;  J. 
T.  S.  Lyle,  banker,  vice-president,  22.5%  ; 
Harold  Woodworth,  construction  company 
manager,  treasurer,  18.5%  ;  William  Mc- 
Cormick,  lumberman,  2.5%;  C.  S.  Chap- 

man, lumberman,  secretary,  1%;  James 
Dempsey,  lumberman  1%;  Roy  E.  Davison, 
connected  with  the  Standard  Paper  Co., 
1%  ;  B.  E.  Buckmaster  North  Pacific  Note 
Co.,  1%.  Granted  May  7;  250  watts  on  1490 ke. 

WISCONSIN 

«'WOSH.  Oshkosh— Licensed  to  Howard  H. Wilson,  Chicago  station  representative. 
Granted  Aug.  5;  250  watts  on  1490  kc. 

PUERTO  RICO 

*WIAC,  San  Juan — Licensed  to  Enrique Abarca  Sanfeliz,  sugar  refining  machinery 
manufacturer.  Granted  April  25;  5,000 
watts  on  580  kc. 

Note:  CP  issued  Feb.  18  to  Hawaiian 
Broadcasting  System  Ltd.  for  KHON,  Hon- 

olulu. 250  watts  on  1340  kc,  recalled  pend- 
ing further  hearing. 

No  Signs  in  Quebec 
BROADCASTING  stations  with 
outdooi"  electric  signs  in  the  prov- ince of  Quebec  were  affected  when 
the  provincial  government's  Civil- ian Protection  Committee  banned 
the  use  of  electric  outdoor  signs  at 
night  for  the  duration.  This  order 
may  be  extended  by  other  provin- 

cial committees  throughout  Canada. 
The  federal  government  from  Ot- 

tawa prohibited  the  use  of  metal 
in  all  outdoor  signs,  whether  il- 

luminated or  not,  at  the  same  time 
that  it  stopped  supplies  for  the 
manufacture  of  practically  all 
metal  office  and  household  furni- 

ture, and  prohibits  after  April  30, 
1942,  the  selling,  exhibiting  for 
sale  or  taking  of  orders  for  future 
delivery  of  a  large  line  of  con- 

sumer goods  manufactured  with  a 
large  metal  content.  The  ban  falls 
on  all  types  of  metal  office  furni- 

ture, and  covers  products  such  as 
toys,  electric  appliances  and  house- 

hold goods  advertised  by  radio. 

GEOFFREY  HEYWORTH,  vice- 
chairman  of  Lever  Brothers  and  Uni- 

lever Ltd..  London,  has  been  named 
chairman  of  tlie  fonipaiiy. 

ARMCHAIR  tickets  to  the  Georgia- 
TCU  football  game  Jan.  1  was 
presented  by  E.  K.  Cargill  (left), 
manager  of  WMAZ,  Macon,  Ga.,  to 
Dr.  C.  C.  Harrold,  prominent 
Georgia  alumnus.  The  tickets  were 
pin-mounted  on  Florida  oranges 
and  placed  in  clubs  and  prominent 
places  around  the  town.  Many  were 
mailed  to  Georgia  alumni. 

Navy  Is  Given  Control 

Over   All   Ship  Radios 

ISSUING  its  "Order  No.  1",  the Defense  Communications  Board  on 
Dec.  26  prescribed  that  all  ship 
radio  stations  and  facilities  shall 
be  subject  to  use,  control,  super- 

vision, inspection,  or  closure  by  the 
Navy  Department.  The  order  was 
the  first  promulgated  under  au- 

thority given  DCB  by  the  Dec.  10 
Executive  Order  under  which  Presi- 

dent Roosevelt  delegated  to  that 
agency  all  the  wartime  powers  over 
communications  services  accruing 
to  the  Chief  Executive  in  Section 
606  of  the  Communications  Act. 

In  announcing  the  order,  DCB 
stated  that  the  Secretary  of  Navy 
will  issue  regulations  to  carry  out 
such  authority  as  he  may  deem  nec- 

essary for  the  national  security  and 
defense  and  the  successful  conduct 
of  the  war.  It  also  pointed  out  that 
the  FCC's  rules  and  regulations 
covering  ship  radio  service  will 
continue  in  effect  except  in  cases 
where  such  rules  may  be  in  conflict 
with  the  regulations  prescribed  by 
the  Secretary  of  Navy. 

CBS  First  Aid 

CBS  EMPLOYES  since  Jan.  8  have 
been  receiving  a  standard  Ameri- 

can Red  Cross  course  in  first  aid 
in  conjunction  with  the  CBS  Air 
Raid  Precaution  System,  the  latter 
directed  by  G.  S.  McAllister,  di- 

rector of  building  operations,  CBS' Chief  Warden  William  Kohler  and 
Chief  Alternate  Warden  John 
Carey.  Instructing  the  first  aid 
classes  is  Jan  Schimek,  head  of  the 
music  clearance  and  copyright  de- 

partment of  CBS,  with  supervision 
of  work  by  Charles  Benzinger,  Red 
Cross  Instructor  of  First  Aid  and 
a  member  of  the  CBS  publicity  de- 
partment. 
INSURANCE  ADVISORY  Bureau, 
Philadelphia  (insurance  counsellors), 
on  .Ian.  10  started  sponsorsliii)  of  Joe 
Dillon's  Irhh  Hour,  each  Saturday  at 
7:30  p.m.  for  a  half-hour  on  WPEN. 
Philadelphia. 

Missed  by  Plane 
LIEUT.  ERNEST  G.  UN- 

DERWOOD of  the  Navy 
communications  division,  for- 

merly chief  engineer  of 
KFRC,  San  Francisco,  under- 

went a  hair-raising  experi- 
ence during  the  Japanese 

bombing  of  Honolulu.  In  a 
censored  letter  received  by 
Mrs.  Underwood  in  San 
Francisco,  he  stated  that  he 
and  several  other  officers 
were  speeding  to  the  Navy 
yard  after  the  attack  alarm 
when  a  Jap  plane  swooped 
down  upon  their  taxicab  and 
peppered  it  with  machine-gun fire.  No  one  was  hit  however. 

Royal  to  Rio TO  INSURE  perfect  coverage  by 
NBC  of  the  Pan-American  con- 

ference to  take  place  in  Rio  de 
Janeiro  Jan.  15,  John  F.  Royal, 
NBC  vice-president  in  charge  of 
international  relations,  with  a 

group  of  members  of  the  network's international  division,  left  by  plane 
for  Rio  on  Jan.  10.  The  NBC  con- 

tingent will  arrange  for  eye-wit- ness accounts  of  the  proceedings 

by  Eli  B.  Canel,  chief  of  NBC's Spanish  section,  and  others,  as  well 
as  immediate  reports  of  all  resolu- 

tions for  broadcast  all  over  the 
world.  While  in  Brazil,  Mr.  Royal 
plans  to  further  consolidate  and 

enlarge  NBC's  Pan-American  Net- work, which  now  numbers  more 
than  100  stations. 

When  you  buy  WCAE  you  get... 

A  COMPLETE,  PRACTICAL 

MERCHANDISING  SERVICE 

/    RETAIL  STORE  DISPLAY 

-     Permanent  stands  in  1 30  retail  outlets  for  use  of  WCAE 

advertisers.  Exclusive  display — minimum  of  2  weeko. 

PERSONAL  CALLS  ON  DEALERS 

Anything  from  a  one-day  survey  to  a  full  week  of  in- 
tensive  merchandising  among  retailers  and  wholesalers. 

hU0^  steady  newspaper  promotion 

30  inch  advertisement,  or  larger,  daily  and  Sunday 

promoting  WCAE  programs  and  sponsors. 

Out  of  these  and  many  other  special  services  available  {22  in  all)  0 

full'fledged  merchandising  program  can  he  arranged  and  executed. 

The  KATZ  Asency     '     National  Representatives 
New  York    Chicago    Detroit   Atlanta     Kansas  City     San  Francisco  Dallas 

\i[/C  A  F    PITT
SBURGH,  PA< W        r\  L     5000  Watts  .  1250  K.  C 

MUTUAL      BROADCASTING  SYSTEM 
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PRAYER  FOR  AMERICA 

MBS  Devotes  Minute  a  Day  to 

 Spiritual  Ceremony  

STARTING  Jan.  6  on  WOR,  New 
York,  and  the  West  Coast  network 
(Don  Lee)  of  MBS,  a  moment  is 
being  set  aside  each  day  at  6  p.m., 
Monday  through  Saturday,  for 
prayers  designed  as  a  contribution 
by  radio  to  the  spiritual  welfare 
of  America  at  war. 

Beginning  with  the  line,  ".  .  .  at 
this  hour  daily  we  join  with  the 
nation  in  a  minute  of  prayer", 
the  text  will  be  supplied  by  clergy 
from  every  state.  The  prayers  will 
be  presented  under  the  same  or- 

ganizational auspices  as  Mutual's 
Radio  Chapel,  WOR-MBS  Sunday 
morning  religious  series :  the  Fed- 

eral Council  of  the  Churches  of 
Christ  in  America,  the  Synagogue 
Council  of  America  and  the  Catho- 

lic Charities  of  the  Archdiocese 
of  New  York. 

Announcers  Marshall  Dane  and 
Robert  Shepard  will  alternate  in 
reading  the  prayers. 

RE9  J IV 

NOT  CASH  and  carry  but  pay-off  on  the  weekly  half-hour  audience  par- 
ticipation NBC  Whodunit,  is  explained  by  Lew  Lansworth,  writer  of  the 

mystery  drama  (seated),  as  sponsor,  network,  talent,  and  agency  repre- 
sentatives give  attention.  They  are  (1  to  r),  Jim  Fonda,  Lord  &  Thomas 

Hollywood  producer;  Don  Manchester,  Lord  &  Thomas  San  Francisco 
account  executive;  C.  L.  Kolvoord,  Southern  California  sales  manager 
of  Albers  Milling  Co.  (flapjack  flour,  Friskies),  firm  sponsoring  the  pro- 

gram; Sydney  Dixon,  NBC  Western  division  Red  network  sales  manager; 
Gale  Gordon,  who  portrays  Inspector  Case,  star  of  the  show;  Ben  Alex- 

ander, narrator-announcer. 

Hero's  Letter 
HIGHLY  PRIZED  now  is  the 
letter  received  last  July  by 
KIRO,  Seattle,  from  the  late 
hero  of  the  Far  Eastern  War, 
Capt.  Colin  P.  Kelly  Jr.,  whose 
daring  in  single  -  handedly 
sinking  the  Japanese  battle- 

ship Hariina  earned  him  the 
distinction  of  being  the  first 
American  hero  of  the  present 
conflict.  Letter  was  written 
at  Hickam  Field,  T.  H.  July 
20  in  appreciation  of  the 
KIRO  July  15  Concert  Hour 
broadcast  which  honored  Stu- 

art McPherson,  and  requested 
information  on  the  time  of 
the  program  honoring  the 
Air  Corps  as  well  as  the  wish 
that  the  show  be  opened  and 
closed  with  the  "Army  Air 
Corps"  song. 

ABTU  SIGNS  PACTS 

AT  FOUR  STATIONS 
NEGOTIATIONS  were  recently 
completed  between  the  ABTU  of 
IBEW  and  four  stations.  Con- 

tract with  WQXR,  New  York,  ac- 
cording to  Fred  L.  Jessee,  business 

manager  of  Local  1212,  includes 
salary  increases  up  to  as  much  as 
25%  and  three  weeks'  vacation 
with  full  pay  for  technicians  em- 

ployed for  a  year  or  more. 
At  WEVD,  New  York,  seven  en- 

gineers were  covered  in  a  contract 
which  allowed  for  an  approximate 
30%  increase  in  wages  with  an  im- 

mediate $6  raise  plus  periodic 
raises  every  three  months  to  reach 
$12.50  at  the  end  of  the  year. 
Organization  of  engineering  em- 

ployes of  WMBD,  Peoria,  111.,  into 
Radio  Broadcast  Technician's  Local 
Union  1292  of  the  IBEW  was  an- 

nounced last  week  by  Freeman  L. 
Hurd,  IBEW  international  repre- sentative in  Chicago. 

Paul  Kalbfleisch  is  president  and 
Vernon  L.  Fulton  is  secretary  of 
the  new  local,  affiliated  with  the 
ABTU  unit  of  IBEW.  Standard 
IBEW  agreement  was  made  with 
WMBD.  Negotiations  for  an  agree- 

ment at  WDZ,  Tuscola,  111.,  have 
been  concluded,  Mr.  Hurd  an- nounced. Both  WMBD  and  WDZ 
are  owned  by  Edgar  L.  Bill. 

•  more  than  400 

broadcasting  stations 

employ  C.  R.  £.  I.  men 
0  The  marked  success  of  CREI  trained 

men  in  every  branch  of  Radio  is 
indicative  of  the  type  of  men  and 
type  of  training  we  are  proud  to offer.  Through  the  years  our  policy 
has  been  directed  toward  training 
better  engineers  for  the  future. 
Our  record/  to  date,  we  believe  is 
in  step  with  that  policy.  Our  free 
booklet  explains  in  detail. 

CAPITOL  RADIO 

ENGINEERING  INSTITUTE 

Dept.B-l  3224-16th  St.,  N.W.,Wash.,D.C. 

CONTROL 

ROOM 

MARSHALL  G.  DAVIE  Jr.,  engineer 
of  WSB,  Atlanta,  on  Dec.  26  married 
Frances  Elizabeth  Walker. 

FRED  L.  HAMILTON,  formerly  in 
radio  service  work,  has  .ioined  the 
engineering  staff  of  WRVA,  Rich- mond, Va. 

FRANK  B.  RIDGE  WAY,  chief  engi- 
neer of  WTOL,  Toledo,  has  taken 

leave  of  absence  to  supervise  construc- 
tion of  the  new  5,000-watt  WINK, Louisville. 

R.  R.  OWEN,  formerly  of  the  engi- neering staff  of  WAPO,  Chattanooga, 
is  now  in  Washington  with  the  Stor- 

age &  Issue  Department  of  the  Army Signal  Corps. 

WOODIE  WILSON,  formerly  engi- 
neer of  KUOA,  Siloam  Springs,  Ark. 

is  now  flight  instructor  at  Randolph Field,  Tex. 

ALLEN  WATSON,  formerly  in  the 
radio  supply  business,  has  .ioined 
KOCY,  Oklahoma  City,  as  an  en- 

gineer. GENE  GOLDRUP,  formerly  chief  en- 
gineer of  the  Honolulu  Broadcasting 

System,  has  been  named  supervising 
engineer  for  the  three  McClung  sta- 

tions in  California. 

THOMAS  M  AGO  WAN,  engineer,  for- 
merly of  KHUB.  Watsonville,  Gal.,  has 

joined  KYOS,  Merced,  Gal. 

F.  J.  GHRISTMAN,  engineer  of 
KYA,  San  Francisco,  has  resigned  to 
join  the  civilian  division  of  the  Army 
Signal  Corps. 

HAL  FORWARD,  engineer  in  charge 
of  the  Grand  Rapids  studios  of  WKZO. 
Kalamazoo,  Mich.,  on  Dec.  28  married Alta  Jane  Francoise. 

HARRY  Simington,  engineer  of 
KRGV,  Weslaco,  Tex.,  has  joined 
the  Naval  Reserve  and  Bob  Sheldon  is in  the  Army. 

BLAIR  DOBBINS,  for  8  years  a 
member  of  the  engineering  staff  of 
KMx\,  Shenandoah,  la.,  has  resigned 
to  become  a  radio  inspector  for  the 
AVar  Department.  He  has  been  sta- 

tioned temporarily  at  Springfield,  111. 
Franz  Cherny,  formerly  of  KFAB, 
Lincoln,  Neb.,  replaces  Dobbins. 

Reed  Joins  OPM 

PHILIP  D.  REED,  chairman  of 
the  board  of  General  Electric  Co., 
on  Jan.  2  was  named  special  as- 

sistant in  charge  of  industrial 
branches  in  the  Office  of  Produc- 

tion Management.  Formerly  deputy 
director  of  the  OPM  Materials  Divi- 

sion, Mr.  Reed  will  receive  direct 
reports  from  all  industrial  branches 
in  the  Division  of  Civilian  Supply 
and  the  Division  of  Purchases,  and 
will  clear  these  reports  to  OPM 
Director  General  Knudsen  and  As- 

sociate Director  General  Hillman. 

MBS  stations  outside  of  New  York 
and  AV71NY,  FM  station  owned  by 
WOR,  New  York,  are  giving  exclusive 
coverage  this  season  to  all  intercol- legiate basketball  games  played  at 
Madison  Square  Garden,  New  York, 
through  March  4.  Stan  Lomax  will 
handle  the  play-by-play  action. 

RADIO  EISIGIIMEERIIMG  LABS.,  INC. 

  long  f  siand  C  i  fc  y  ,  N  .  Y.  
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Nets  Fight  Legal  Pincers 
{Continued  from  page  10) 

vice-president,  concerning  the  net- 
work's program  policies. 

Dr.  Stanton  presented  an  analy- 
sis of  sustaining  program  accept- 

ance reports  by  CBS  stations  for 
four  typical  weeks  in  1941,  indicat- 

ing that  during  the  Feb.  2-8  week 
57.1%  of  available  network  sus- 

taining programs  were  broadcast; 
May  4-10,  56.4%;  Aug.  3-9,  60%; 
Nov.  2-8,  52.9% — an  overall  av- 

erage of  56.7%,  averaging  slightly 
less  than  five  hours  a  day.  In  the 
news  and  cultural  program  cate- 

gory. Dr.  Stanton  indicated,  during 
the  Feb.  2-8  week  74.5%  of  the 
available  sustaining  news  programs 
on  the  network  and  65.5%  of  the 
available  cultural  programs  were 
broadcast  by  affiliated  stations; 
May  4-10,  71.8%  and  58.6%;  Aug. 
3-9,  71.5%  and  66.1%;  Nov.  2-8, 
67%  and  61.9% — an  overall  aver- 

age of  71%  and  63.2%  respec- 
tively. Discussing  public  reliance 

on  radio  and  newspapers  for  news. 
Dr.  Stanton  cited  various  polls  by 
Fortune  Magazine,  Princeton  U 
and  others  which  indicated  the 
growing  dependence  on  radio  for 
news. 

In  another  affidavit  Mr.  Aker- 
berg  traced  the  trend  of  the  per- 

centage of  amounts  of  revenue  re- 
ceived by  CBS  and  paid  to  affiliated 

stations.  Using  1931  as  an  index 
of  100  for  amount  paid  to  affiliates, 
the  table  showed  that  since  1931, 
with  the  exception  of  1938,  stations 
have  received  "ever-increasing  per- 

centages" of  the  amounts  received 
by  CBS  from  advertisers  and  agen- 

cies. With  1931  as  100,  the  table 
showed  1932,  127;  1933,  142;  1934, 
171;  1935,  185;  1936,  192;  1937, 
197;  1938,  181;  1939,  201;  1940, 
211;  1941  (10  months),  222. 

Cultural  Features 

On  behalf  of  NBC,  further  af- 
fidavits were  offered  the  court  by 

Sidney  N.  Strotz,  NBC  vice-presi- 
dent in  charge  of  programs  (re- 

cently shifted  to  the  Pacific  Coast)  ; 
Frank  E.  Mullen,  NBC  vice-presi- 

dent and  general  manager;  P.  J. 
Hennessey  Jr.,  NBC  counsel 
through  the  chain-monopoly  pro- 
ceedings. 

Reviewing  NBC's  program  ac- 
tivities, Mr.  Strotz  in  his  affidavit 

pointed  to  the  increasing  and  sub- 
stantial amount  of  time  devoted  by 

the  network  to  news  and  cultural 
features.  One  table  showed  that 
the  number  of  news  program  hours 
had  grown  from  254,  or  2%  of  the 
total  program  hours  of  NBC,  in 
1932  to  an  estimated  1,703  hours, 
or  8.8%  of  total  program  hours, 
in  1941. 

In  the  public  discussion  field,  he 
said,  NBC  during  1941  carried  21 
radio  speeches  by  President  Roose- 

velt, 106  by  Vice-President  Wallace 
and  cabinet  members,  and  215  by 
Congressmen.  During  1940  the  net- 

work also  made  available  1,220 
program  hours,  or  9.6%  of  all  its 
sustaining  program  time,  for  broad- 

casts by  352  organized  groups,  rep- 
resenting business,  charity,  educa- 

tion, g-overnment,  labor,  etc..  he 
indicated.  Mr.  Strotz  estimated  that 

NBC's  public  service  proerams  ac- 
count for  about  35%  of  the  total 

NBC  program  day. 

Callinq-  attention  to  complica- 
tions followinq-  the  FCC's  network- 

mononolv  order,  Mr.  Mullen  de- 
clared that  between  Mav  2,  1941, 

and  Oct.  30,  1941,  "not  less  than 
48  affiliated  stations  having  effec- 

tive contracts  of  affiliation  with 
NBC  containing  one  or  more  pro- 

visions of  the  tynes  described  in 
the  Commissioner's  order,  served 
notice  upon  NBC  of  cancellation 
of  said  contracts  or  of  refusal 
to  abide  by  the  existing  terms 
thereof."  Included  with  his  affidavit 
were  copies  of  15  letters  from  such 
affiliated  stations. 

Mr.  Hennessey,  in  another  affi- 
davit, held  that  the  network-monop- 

oly proceedings  were  legislative  in 
character  rather  than  judicial  and 
that  "the  public  record  of  the  pro- 

ceedings in  Docket  5060  does  not 
contain  any  evidence  of  the  eco- 

nomic effect  of  the  regulations  pro- 
mulgated by  the  Commission  on 

May  2,  1941,  as  amended  there- 

after". 

P&G  Expands  Serials 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  Jan.  7  added  a  group  of 

CBS  Florida  stations  to  four  of  its 
Monday  -  through  -  Friday  daytime 
serials.  Six  stations  were  added  to 
Woman  in  White  (Oxydol),  1:15- 
1:30  p.m.  making  a  total  of  57, 
through  Blackett  -  Sample  -  Hum- 
ert,  New  York,  and  a  like  number 
to  Life  Can  Be  Beautiful  (Ivory 
Soap),  now  on  54  stations,  1-1:15 
p.m.,  through  Compton  Adv.,  New 
York.  Five  have  been  added  to  The 
Goldbergs  (Duz)  for  rebroadcast 
1:45-2  p.m.,  through  Compton,  and 
a  recorded  rebroadcast  of  Lone 
Journey  (Dreft),  1:30-1:45  p.m., 
heard  originally  on  23  NBC-Red 
stations,  11:30-11:45  a.m.,  on  six  of 
the  Florida  stations,  through  Black- 
ett-Sample-Hummert,  Chicago. 

WITH  THE  START  of  the  special 
war  relief  campaign  of  the  American 
Red  Cross,  WWNY.  Watertown,  N. 
Y.,  has  donated  time  for  45  station 
hreaks  daily  featuring  transcribed  ap- 

peals for  funds,  as  well  as  for  special 
Red  Cross  programs. 

WHO 

P.  I.  Cancellation 
"CANCELLATION  due  to 
war"  —  an  ominous  phrase 
used  for  the  first  time  in 
American  broadcasting  ap- 

peared last  week  in  an  NBC 
supplementary  executive  ord- 

er cancelling  delayed  broad- casts for  affiliate  stations 
KZRH,  Manila  and  KZRC, 

Cebu.  Date  recorded  was  "12- -25-42"— Christmas  Day.  The 
stations  had  been  putting  reg- 

ular programs  on  the  air 
when  they  could,  despite  fire 
and  bombs.  The  cold  phrase 
doesn't  begin  to  tell  the  dra- 

matic story  of  conditions  dur- 
ing the  war  days  Dec.  7  to  25, 

— an  idea  of  which  was  indi- 
cated by  Bert  Silen,  manager 

of  both  stations,  who  gave  an 
eyewitness  description  of  the 
first  bombing  of  Manila. 

Phila.  Music  Deal 

PHILADELPHIA  Musicians'  Un- 
ion on  Jan.  15  will  enter  into  nego- 

tiations for  new  music  contracts  at 
WCAU,  KYW  and  WFIL.  In  addi- 

tion to  arrangements  for  the  con- 
tinuance of  studio  bands  at  the  sta- 

tions, the  union  also  aims  to  reach 
an  agreement  with  the  stations  on 
setting  a  music  scale  for  PM  broad- 

casts. Both  WCAU  and  KYW  op- 
erate FM  stations,  and  until  now, 

the  union  has  permitted  the  regu- 
lar staff  musicians  to  be  used  on  the 

FM  stations.  Since  regular  union 
laws  prohibit  doubling,  it  is  be- 

lieved the  union  will  seek  separate 
studio  orchestras  for  the  FM  sta- 

tions, allowing  for  a  minimum  num- 
ber of  men  at  a  scale  comparatively 

lower  than  that  paid  musicians  on 
the  regular  AM  band. 

Benefit  Clearance 
TO  AVOID  confusion  on  question 
of  free  talent  appearances  on  bene- 

fit shows,  the  newly-organized 
Hollywood  Coordinating  Committee 
for  Stage,  Screen  &  Radio  has  set 
up  a  clearance  source  for  all  such 
requests.  Fred  W.  Beetson,  vice- 
president  of  Motion  Picture  Pro- 

ducers Assn.  has  been  appointed 
chairman,  with  Charles  K.  Feld- 
man  executive  of  Feldman-Blum 
Corp.,  artists  service,  serving  as 
talent  director.  All  branches  of  the 
entertainment  industry,  including 
producers,  writers,  directors,  ac- 

tors, networks  and  theatre  author- 
ity, have  voted  full  approval  of  the 

committee's  function  of  investigat- 
ing free  talent  calls  whether  to  in- 

dividuals, radio  or  film  studios. 
After  ascertaining  bona  fide  stand- 

ing of  such  requests,  the  commit- 
tee then  refers  them  to  the  actors' committee,  headed  by  Clark  Gable, 

film  star,  for  staffing. 

for  Iowa  Plus! 

DES  MOINES  — 50,000  WATTS 

Syracuse  Club 
MALE  members  of  the  program 
departments  of  the  four  Syracuse 
stations— WAGE  WFBL  WOLF 
WSYR— have  formed  the  Mike- 
Men's  Club  which  meets  every  Mon- 

day. Purpose  is  purely  social  with 
"bull  session"  of  shop  talk  center- 

ing around  the  problems  of  the  vari- 
ous program  departments.  Officers 

elected  at  the  Jan.  5  meeting  were 
George  Perkins,  WFBL,  president; 
Jim  Delins,  WFBL,  vice-president; 
Jack  Deal,  WAGE,  secretary. 

Lieut.  Hayes  Assigned 

New  Army  Publicity  Post 
LIEUT.  JOHN  S.  HAYES,  since 
last  April  executive  officer  in  pub- 

lic relations  for  the  Plant  Protec- 
tion &  Intelligence  Branches  of  the 

Office  of  the  Quartermaster  Gen- 
eral of  the  Army,  has  been  named 

chief  of  the  Public  Relations  Office 
of  the  Office  of  the  Quartermaster 
General,  according  to  a  War  De- 

partment announcement  last  Wed- nesday. 

Lieut.  Hayes,  31,  a  native  of 
Philadelphia,  entered  radio  in  1931 
and  for  several  years  served  as  pro- 

gram director  of  WIP,  Philadel- 
phia. Six  years  ago  he  joined  the 

New  York  staff  of  MBS.  Before 

going  to  Washington  he  was  as- sistant program  director  of  WOR, 
New  York,  and  MBS.  In  his  new 
post  he  will  supervise  radio  and 
speech,  planning,  press,  trade  con- tacts and  exhibit  sections  of  the 
Public  Relations  Branch. 

LEE  CHADWICK,  formerly  gen- 
eral manager  of  WPID,  Petersburg, 

Va.,  has  been  named  an  informa- 
tion specialist  in  the  War  Depart- ment and  will  become  chief  of  the 

radio  section,  Public  Relations  sec- 
tion. Office  of  the  Quartermaster 

General. 

Muster ole  Music 

MUSTEROLE  Co.,  Cleveland  (pro- 
prietary), on  Jan.  12  starts  a  Mon- 

day-Wednesday-Friday five-minute 
period  of  transcribed  music,  titled 
Ole  Dan,  on  WOR  WMCA  and 
WJZ,  New  York,  and  WGN,  Chi- 

cago. Contracts  run  13  weeks. 
Agency  is  Erwin,  Wasey  &  Co., 
New  York. 

for  a  FULLTIME 

RADIO  JOB 

in  BOSTON 

With  a  new,  powerful  radio  trans- 
mitter— the  only  one  located  within 

the  City  of  Boston — WCOP,  now 
on  full  time,  is  gaining  new  lis- 

teners day  and  night.  A  new  pro- 
gramming policy  —  better  bands, 

better  music  .  .  .  constant  evening 

news  flashes,  and  complete  eve- 
ning news  programs  every  hour 

make  WCOP  a  powerful  selling 
force  in  the  Boston  Market. 

WCOP 
MASSACHUSETTS 
BROADCASTING 

CORP. 
COPLEY-PLAZA 

HOTEL 
BOSTON,  MASS. 

BOSTON'S  "STAR  SALESMAN'' 
^  Ask  your  Agency  to  ask  the  Colonel! 
W  FREE  ̂   PETERS,  Inc.,  Nationol  Representotive« 
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WHO 

at  Des  Moines 

is  "Heard  Regularly" 
all  over  IOWA  .with 

50,000  WATTS 

from  the  center 

of  the  State 
• 

J.  O.  MALAND.  Manager 
,. .     FREE  &  PETERS.  Inc. 

National  Representatives 

Turn  the 

Tables! 

Give  lagging  sales  a  healthy 
dose  of  WAIR  and  watch  vol- 

ume shoot  skyward.  We've  GOT 
SOMETHING  and  what  we've 
got  you  need! 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nat'l  Rep.  -  The  Katz  Agency  Inc. 

Columbia's  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

WHO'S  WHO  ON 

FROM  Executive  Committee  Chair- 
man Niles  Trammell  on  down,  the 

Blue  executive  staff  is  made  up  al- 
most without  exception  of  individ- 
uals who,  while  young  in  years, 

are  veterans  in  terms  of  radio  ex- 

perience. Mr.  Trammell,  who  is  adding  the 
new  position  to  his  current  job  as 
president  of  NBC,  is  still  safely  on 
the  sunny  side  of  50,  yet  he  has 
been  in  radio  for  nearly  20  years, 
first  as  a  salesman  for  RCA,  and 
since  1928  with  NBC,  successively 
as  central  division  manager,  vice- 
president,  executive  vice-president 
and  finally  NBC  president. 

Mark  Woods 
Mark  Woods,  president  of  the 

Blue  Network,  tops  even  Mr.  Tram- 
mell as  a  radio  veteran  although 

he  celebrated  his  40th  birthday  less 
than  a  month  ago.  Starting  in  radio 
with  the  broadcast  department  of 
AT&T,  original  operator  of  WEAF, 
Jan.  1,  1922,  Mr.  Woods  became  an 
officer  of  NBC  at  its  organization 
in  1926  and  has  supervised  the 
network's  financial  policies  ever 
since.  For  several  years  he  has  been 
vice-president  and  treasurer  of 
NBC  and  in  addition  to  his  nominal 
duties  has  had  charge  of  all  labor 
relations  for  the  network. 

Edgar  Kobak 
Edgar  Kobak,  executive  vice- 

president  of  the  Blue  Network, 
studied  engineering  at  Georgia 
Tech,  switched  to  publishing  as  edi- 

tor and  salesman  for  McGraw-Hill,, 
and  became  a  vice-president  before 
he  was  30.  He  was  appointed  presi- 

dent of  McGraw-Hill  Co.  of  Cali- 
fornia, board  chairman  and  secre- 

tary-treasurer of  Electrical  Trade 
Publishing  Co.,  and  board  member 
of  several  other  McGraw-Hill  subsi- 

diaries before  he  broke  away  to 
join  NBC  as  vice-president  in 
charge  of  sales  in  1934. 
Two  years  later  he  entered  the 

agency  field  as  vice-president  of 
Lord  &  Thomas,  returning  to  NBC 
in  the  fall  of  1940  as  vice-presi- 

dent in  charge  of  Blue  Network 
sales. 

Saudek,  Yandell 
Robert  Saudek,  assistant  to  the 

executive  vice-president  in  the  new 
Blue  setup,  entered  radio  while  a 
student  at  Harvard  with  a  night 
job  at  WBZ-WBZA,  Baston.  He 
joined  the  program  department  of 
KDKA  in  his  native  Pittsburgh  in 
1933  and  went  to  NBC  in  New 
York  in  1938.  Since  then  he  has 
been  continuously  identified  with 
Blue  sales  activities. 

Vice-President  and  treasurer  of 
the  Blue  is  Lunsford  P.  Yandell, 
who  left  a  career  in  banking  and 
mining  to  join  RCA  as  a  financial 
executive.  Granted  leave  of  ab- 

sence to  study  European  financial 
markets  for  the  Securities  &  Ex- 

change Commission,  Mr.  Yandell 
moved  to  NBC  as  sales  manager 
and  then  executive  manager  of  in- 

ternational broadcasting.  Recently, 
he  has  been  working  on  special  as- 

signments on  the  Blue  Network. 

THE  NEW  BLUE 

Keith  Kiggins,  vice-president  in 
charge  of  stations,  is  a  Westerner 
who  was  running  a  cattle  ranch 
while  attending  college  when  World 
War  I  took  him  overseas.  On  his 

return,  he  finished  college  and  en- 
tered the  investment  banking  busi- ness. 

Kiggins,  Norton 
When  that  dwindled  in  1929,  he 

made  a  worldwide  survey  of  the 
commercial  aspects  of  radio  which 
so  interested  NBC  executives  that 
he  was  invited  to  join  the  station 
relations  department,  serving  first 
as  assistant  and  later  as  manager. 
In  1939,  Mr.  Kiggins  was  named 
director  of  the  Blue  Network  and 
in  1940  Blue  sales  manager. 

Station  relations  manager  under 
Mr.  Kiggins  is  John  H.  Norton  Jr., 
who  has  been  assistant  to  the  vice- 
president  in  charge  of  stations  and 
manager  of  the  Blue  network  divi- 

sion of  the  NBC  stations  depart- ments. 

Before  joining  NBC,  he  was  as- 
sociated with  Gulf  Refining  Co.  and 

the  financial  house  of  Hemphill, 
Noyes  &  Co.  Otto  Brandt,  who 
joined  NBC  in  1933  as  a  page  and 
who  has  latterly  served  as  assist- 

ant to  Mr.  Norton,  will  become  a 
Blue  station  contact  representative. 

Feltis,  Merryman 
Hugh  M.  Feltis,  also  a  station 

contact  representative,  left  KOMO- 
KJR,  Seattle,  where  he  was  com- 

mercial manager,  to  join  the  Blue. 
Engineering  consultant  to  the 

stations  department  will  be  Philip 
I.  Merryman.  In  1927  he  joined 
NBC  as  operations  supervisor, 
handling  the  engineering  end  of 

network  operations  for  NBC's 
Washington  affiliates  until  1937 
when  he  was  transferred  to  the 
New  York  station  relations  depart- 

ment beginning  the  work  that  led 
to  his  present  post. 

Carlin,  Borroff,  Stirton 
Phillips  Carlin,  vice-president  in 

charge  of  programs,  entered  New 
York  U  with  an  athletic  and  debat- 

ing scholarship  and  came  out  with 
a  Phi  Beta  Kappa  key;  tried  an 
experiment  at  WEAF  which  landed 
him  a  job  as  announcer.  Since  then 
he  has  been  studio  director,  station 
manager,  sustaining  program  direc- 

tor. Red  Network  program  man- 
ager, and  now  vice-president  in 

charge  of  programs  for  the  Blue 
Network. 

Edwin  R.  Borroff,  central  divi- 
sion manager  of  the  Blue  Network, 

started  in  radio  in  1923  with  KYW, 
then  in  Chicago.  He  became  sales 

manager  of  WENR  in  1928.  Two 

years  ago  he  was  named  Blue  Net- 
work sales  manager  in  the  central 

division.  Program  Manager  of 
central  division  is  James  Stirton, 

who,  although  only  29  has  had  more 
than  a  decade  of  programming, 

artists'  management  and  theatrical 
chores.  Joining  NBC  Artists  Serv- 

ice, he  was  subsequently  moved  to 
Chicago  as  Artists  Service  man-i 
ager.  | 

Thrower,  Benson,  Moore  * Fred  M.  Thrower  Jr.,  general 

sales  manager  of  the  Blue  Net- 
work, has  spent  his  entire  business 

career  with  NBC,  which  he  joined 
in  1929.  After  four  years  at  vari- 

ous jobs,  he  was  transferred  to  the 
sales  department  as  junior  and 
then  as  full  salesman. 

Eastern  sales  manager,  George 

M.  Benson,  left  the  Harvard  Grad- 
uate School  of  Business  Adminis- 

tration in  1931  to  join  McGraw- 
Hill  in  sales  and  sales  promotion, 

moving  to  NBC's  sales  staff  in 
1934.  When  a  separate  sales  staff 
for  the  Blue  Network  was  organ- 

ized, he  was  transferred  there. 
Tracy  Moore,  western  sales  man- 

ager, graduated  from  Oregon  State 
as  a  civil  engineer,  a  profession 
that  after  four  years  led  to  the 

engineering  and  technical  advertis- 
ing business.  Mr.  Moore  organized 

Western  Catalog  Service  and  in 
1932  switched  to  radio  as  sales 
manager  of  KEX,  Portland,  Ore. 
In  1934  he  joined  the  NBC  sales 
staff,  subsequently  becoming  west- 

ern sales  manager  for  the  Blue 
Network  of  NBC. 

Grabhorn,  McNeil 
Murray  B.  Grabhorn,  national 

spot  sales  manager  for  Blue  Net- 
work stations  WJZ,  WENR,  KGO 

and  WMAL,  entered  radio  as 
salesman  for  the  Don  Lee  Broad- 

casting System,  later  becoming 
sales  manager  of  KHJ  and  KFRC. 

After  a  year  back  East  as  man- 
ager of  the  New  York  office  of  John 

Blair  &  Co.,  Mr.  Grabhorn  joined 
Hearst  Radio,  organizing  Interna- 

tional Radio  Sales.  He  next  was 
national  sales  manager  of  WFIL, 
Philadelphia.  Next  step  was  to 
Transamerican  Broadcasting  & 

Television  Corp.  as  New  York  man- 
ager of  WLW. John  H.  McNeil,  recently  of  the 

Blue  Network  sales  staff,  has  been 
appointed  to  the  newly-created  post 
of  manager  of  WJZ,  New  York  key 
station  of  the  Blue. 

Four  years  of  advertising  agencyl 
work  in  Detroit  and  New  York  ledj 
to  a  promotion  job  and  then  to  aL 
sales  position  with  Liberty  Maga-I 
zine,  from  which  in  1936  he  joinedj, 
NBC's  sales  staff. 

TESTINGl 

Reach  a  big  chunk 
of  ILLINOIS  ...  do 

your  testing  thru  the 
DECATUR  station 

250  W.  1340.  Full  Time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 

f 
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Charles  E.  Rynd,  sales  service 
manager,  left  MIT  as  an  engineer, 
but  soon  got  sidetracked  into  sales 
work.  Joining  NBC  in  1935,  he  was 
appointed  assistant  to  the  sales 
traffic  manager,  holding  that  post 
until  the  formation  of  a  separate 
Blue  Network  sales  organization 
when  he  was  placed  in  charge  of  the 
Blue  Network  sales  service  section. 

E.  P.  H.  James,  in  charge  of  the 
Blue  Network's  publicity,  advertis- 

ing, sales  promotion  and  research, 
was  born  in  London  where  he  got 
his  education  both  at  the  U  of  Lon- 

don and  from  his  father,  president 
of  the  P.  F.  James  Adv.  Agency. 
Coming  to  America  in  1926,  Mr. 
James  worked  as  a  salesman  and 
agency  copy  man  for  a  few  months 
before  joining  NBC  in  1927  to  start 
its  sales  promotion  department.  He 
has  been  promoting  sales  ever  since 
and  in  the  meantime  has  become  an 
American  citizen. 

Hauser,  Mullin 

Bert  J.  Hauser,  sales  promotion 
manager  of  the  Blue,  began  his 
business  career  as  a  publicity  man 
but  soon  joined  American  Thermo- 
Ware  Co.  as  sales  promotion  man- 

ager. After  a  turn  with  Robert  E. 
Ramsay  Organization,  agency  spe- 

cializing in  sales  promotion,  he 
joined  NBC  where  he  has  handled 
a  wide  variety  of  promotional  ac- 
tivities. 

For  several  years  he  was  NBC's 
manager  of  station  promotion, 
supervising  the  advertising  of  the 
spot  division  and  the  M&O  stations. 
More  recently  he  has  concentrated 
on  Blue  network  promotion. 

Earl  Mullin,  manager  of  the  pub- 
licity department,  began  a  journal- 

istic career  by  covering  police  for 

'the  Chicago  City  News  Bureau 
while  attending  Northwestern. 
He  joined  NBC  in  1938  as 
a  staff  writer,  served  in  the  presi- 

dent's office  and  has  since  been  as- 
sistant manager  of  the  NBC  press 

department. 

(Milne
,  Kemble

 
Chief  Engineer  George  Milne 

'Started  in  radio  as  an  amateur  and 
'when  the  broadcastin

g  
division  of 

'AT&T  was  organized,  his  ham  ac- 
tivities led  to  his  transfer  from 

Western  Electric  where  he  had  been 
^smployed.  Mr.  Milne  joined  NBC  at 
(its  inception  as  operations  super- 
insor  and  engineering

  
advisor  to 

network  stations,  subsequently
  

ad- 

?^ancing  to  eastern  division  engi- leer. 

Dorothy  Kemble  becomes  conti- 
luity  acceptance  editor  for  the  Blue 
ifter  four  years  service  as  assist- 
mt  to  Janet  MacRorie,  head  of 

■^BC's  continuity  acceptance  de- 
)artment. 
Edward  F.  Evans,  research  man- 

iger,  has  been  a  member  of  NBC's 
'esearch  division  since  1934  and 
or  the  past  three  years  has  super- 

vised all  surveys  and  sales  research 
projects  for  that  department. 

D.  B.  Van  Houten  joined  NBC 
n  1930  as  assistant  purchasing 
igent  and  later  was  shifted  to  the 

NAB  Goes  AU-Out 

For  War  Planning 

WITH  ALL-OUT  for  war  the  key- 
note, the  NAB  board  of  directors 

met  in  Washington  last  Thursday 
and  Friday,  approving  a  series  of 
projects  directly  related  to  the  war 
emergency.  Proposals  for  new  cen- 

sorship regulations  (see  Page  8) 
was  approved  as  the  major  action. 

The  Board  discussed  at  length 
proposed  appointment  of  a  liaison 
officer  for  the  industry,  to  contact 
war  agencies.  Such  an  appointment 
had  been  suggested  by  the  Radio 
Cordinating  Committee  of  five, 
formed  by  George  B.  Storer,  Fort 
Industry  president,  and  the  name 
of  Walter  J.  Damm,  WTMJ  gen- 

eral manager,  had  been  mentioned, 
with  qualified  acceptance  indicated. 

Industry  Appointment 

In  view  of  the  ambiguity  sur- 
rounding this  proposed  appoint- 

ment, the  Board  concluded  it  would 
cooperate  with  anyone  named  by 
FCC  Chairman  Fly.  Mr.  Fly,  how- 

ever, has  said  he  would  not  name 
anyone,  but  the  appointment  should 
be  made  by  the  industry.  Further 
exploration  will  be  undertaken. 

The  Board  approved  a  plan  pre- 
sented by  A.  J.  Fletcher,  WRAL, 

Raleigh,  for  training  of  operators, 
not  only  to  keep  an  ample  supply 
of  technicians  available  for  the  in- 

dustry, but  also  to  meet  the  ex- 
haustive needs,  running  up  to  some 

200,000,  of  the  armed  services.  En- 
gineers at  stations  will  train  such 

student  technicians  to  the  limit,  in 
collaboration  with  the  U.  g.  Office 
of  Education,  which  has  included 
radio  technicians  among  essential 
defense  training  pursuits. 

The  Board  voted  to  pursue  a  plan 
for  non-strike  arrangements  in  the 
industry  for  the  duration,  in  con- 

formity with  President  Roosevelt's 
suggestions. 

It  reiterated  its  approval  of  uni- 
versal, rather  than  piecemeal  day- 

light saving  time  as  a  war  measure. 

general  service  department.  After 
supervising  installation  of  office 
systems  in  New  York  and  other 
NBC  offices,  he  became  manager  of 
the  office  services  division,  which 
led  to  his  election  as  office  manager 
for  the  Blue  Network. 

Ask  us  about  the  recent 
impartial  survey  of  wire 

services  by  an  important  ra- 

dio station  showing  "INS 

leading  by  wide  margin". 
INTERNATIONAL  NEWS  SERVICE 

Twenty-three  of  NAB's  26-man board  were  present. 
Absentees  were  Clarence  Wheel- 

er, WHEC;  Harrison  Holliway, 
KFI-KECA,  and  George  W.  Nor- 

ton Jr.,  WAVE. 
Mr.  Norton  was  elected  at  the 

session  to  succeed  Charles  W.  My- 
ers, KOIN-KALE,  Portland,  for- 
mer NAB  president,  as  a  director 

at  large  for  medium  stations  who 
had  resigned  because  of  pressure 
of  other  activities,  after  having 
served  as  an  NAB  officer  or  direc- 

tor for  more  than  a  dozen  years. 
Mr.  Bill,  code  committee  chairman 
last  year,  was  elected  to  succeed 
William  H.  West  Jr.,  former  gen- 

eral manager  of  WTMV. 

Insurer  Using  60 

WESTMINISTER  LIFE  Insur- 
ance Co.,  Chicago  (family  group 

life  insurance),  on  Jan.  12  starts 
weekly  live  talent  barn  dances 
ranging  from  quarter  to  half -hour 
in  length  and  daily  one-minute  spot 
announcements  on  60  stations. 
Agency  is  United  Adv.  Cos.,  Chi- cago. 

POWER! 
—WHERE  POWER 

COUNTS  MOST 

TEN  N 

WLAC 

NASHVILLE,  TENN: 
soon  going  fo 

50,000  WATTS 

REPRESENTED  BY 

PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 

THE  PERFECTLY 
BALANCED  MARKET 

World's  Farm  Implement 
Capital,  home  of  the  Nation's Greatest  Arsenal— an  industrial 
payroll  totaling  nearly  a BILLION  DOLLARS  annually 
.  .  .  TOGETHER  WITH  .  .  . 
52  of  the  Nation's  richest 
farming  counties,  now  boom- 

ing with  "Food  for  Defense" production— served    by  WHBF! 
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.  .  .  and  the  PROVED  Tri-City  "Inside  Pull"  for 
sales  is  WHBF!  Our  full  schedule  of  advertisers 
are  proving  it  to  themselves — every  day.  There's 
no  secret  about  it — any  one  of  the  25,466  retail 
stores  or  3,221  wholesale  establishments  in  the 
Tri-City  area  can  tell  you.  WHBF  is  by  far  the 
most  powerful  Tri-City  "voice"  .  .  .  bringing 
18  hours  daily  of  local  news,  activities  and  top- 

flight entertainment — regardless  of  weather.  We 
have  some  very  significant  PROOF  of  what 
"Inside  Pull"  can  do  for  YOUR  Tri-City  sales. 
Why  not  look  it  over?  Write  WHBF,  the  station* 
preferred    by    Tri-City    listeners,    or — 

Howard  H.  Wilson  Co. 

National  Representatives 

Basic  Mutual  Network  Outlet 
_  ■      .        FULL  TIME  127a..K  C^  

THE  SOOO  WATT 
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Bonus  News 

"Looks  like  we're  in  the  right  ter- 
ritory, Spike.  WFDF  Flint  Michi- 

gan just  said  they  cover  a  payroll 

of  $137,933,922." 

WUe^  Bid 

UlSVR 

SYRACUSE 

J  THIS  STATION 

w V2  Million  People  in 
Northeastern  Wiscon- 
sin  Listen  Nearly  60% 

of  the  Time — The  Only 

^^^k  Big  Station  in  This  Rich 
Area.  No  Other  CBS 
Station  can  be  Heard 

^^^^^  Regularly. 

GREEN  BAY,  WISCONSIN 

I    The    Norfhwesf'i    Best  U;;^^ 
— Broadcasting      Boy  I 

WTCN 

AN  NBC  STATION 
MINNEAPOLIS  ST.  PAUL 

Owned  and  Operated  by  I 
ST.  PAUL  DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS 
DAILY  TIMES.  | 
&     PETERS,     INC.  —  Natl. FREE Rep. 

WTMJ,  Milwaukee,  shared  with  em- 
ployes of  the  Milwaukee  Journal, 

owner  of  the  station,  in  the  $250,000 
Christmas  bonus  distributed  to  1,050 
employes  and  represented  10%  of  each 
staff  members's  annual  salary. 

A  BONUS  of  20%  of  their  year's  sal- ary, half  in  Defense  Bonds,  was  given 
the  entire  staff  of  WGAR,  Cleveland, 
as  a  Christmas  gift  from  John  F. 
Patt,  vice-president  and  general  man- 

ager, and  directors  of  WGAR  Broad- casting Co. 

WHB,  Kansas  City,  distributed  a 
Christmas  bonus  of  one  week's  pay  to employes. 

WING,  Dayton,  O.  continuing  a  policy 
inaugurated  last  year,  has  again  dis- 

tributed a  Christmas  bonus,  consisting 
this  year  of  20%  of  the  station  earn- 

ings and  divided  among  the  employes 
on  the  basis  of  value  and  length  of 

KHQ-KGA,  Spokane,  following  the 
policy  established  20  years  ago,  gave 
Christmas  bonuses  to  staff  members 
at  the  annual  Christmas  party  in  De- 

fense Savings  Bonds  instead  of  the 
usual  checks  presented  by  Louis  Was- 
mer,  stations  owner.  Harold  Zent,  pub- 

lic relations  director  of  KHQ-KGA, 
outlined  the  procedure  by  which  em- 

ployes may  secure  more  Defense  Sav- 
ings Bonds  through  the  Voluntary  Pay- roll Deduction  Plan. 

WJBK,  Detroit,  joined  the  list  of 
stations  giving  U.  S.  Savings  Bonds  as 
the  annual  Christmas  bonus.  Each  of 
the  63  employes  of  the  station  re- 

ceived a  gift  of  a  bond  ranging  in 
value  from  $25  to  $250,  depending  on 
length  of  service. 
WBRK,  Pittsfield  Mass.,  distributed 
among  its  employes  a  Christmas  bonus 
amounting  to  three  weeks'  salary,  the fifth  bonus  given  by  the  station  since 
May  1,  1941,  according  to  Monroe  B. 
England,  WBRK  owner. 

WMAZ,  Macon,  Ga.,  presented  each 
of  its  employes  with  a  Christmas 
bonus  of  three  weeks'  salary.  This was  in  addition  to  a  10%  increase 
given  in  July  and  dated  back  to  Jan. 
1.  1941,  with  checks  presented  for  the amount  due. 

WJHL,  .Johnson  City,  Tenn.,  dis- tributed Christmas  bonuses  totaling 
more  than  $1,000,  the  second  bonus 
of  the  year,  the  first  in  July  totaling 
over  $500,  paid  by  W.  H.  Lancaster, 
president  and  general  manager. 

BONUS  of  a  half-week's  pay  was given  over  40  staff  member  of  WHBF, 
Rock  Island,  Moline  and  Davenport, 
the  second  time  this  year  for  such  a 
bonus,  the  other  given  in  July. 

KTSA,  San  Antonio,  gave  its  staff  a 
Christmas  bonus  equivalent  to  two 
weeks  in  pay,  half  in  cash  and  half  in 
Defense  Bonds. 

BONUS,  amounting  to  approximately 
one  week's  salary  was  paid  to  100 
regular  and  semi-regular  staff  em- 

ployes of  KOIN-KALE,  Portland, Ore.  by  Charles  L.  (Chuck)  Myers, 
president. 
KDYL,  Salt  Lake  City,  through  S.  S. 
Fox,  president  and  general  manager, 
presented  each  employe  a  Christmas 
bonus  check. 

KOCY.  Oklahoma  City,  gave  staff 
members  Defense  Bonds  as  Christmas 
bonuses. 

WOR,  New  York,  paid  out  aU  Christ- mas bonuses  in  the  form  of  Defense 
Bonds  and  Stamps.  Employes  who 
were  with  the  station  prior  to  Jan.  1, 
1941  received  the  equivalent  of  two 
weeks'  salary ;  those  who  joined  the staff  between  .Jan.  1  and  Sept.  1,  1941, 
one  week's  salary  in  bonds  and  stamps and  those  who  came  after  Sept.  1,  one 
Defense  Bond. 

Chambers  to  Navy 

JOSEPH  A.  CHAMBERS,  partner 
in  the  Washington  consulting  engi- 

neer firm,  McNary  &  Chambers, 
last  Friday  en- tered active  duty 
with  the  Bureau 
of  Engineering  of 
the  Navy  Depart- 

ment. He  was  giv- 
en the  rank  of 

Lieutenant  Com- mander. James  C. 
McNary,  senior 

partner,  will  con- tinue operation  of 
the  firm,  under 

his  own  name.  Lieut.  Comdr.  Cham- 
bers was  chief  engineer  of  WLW, 

Cincinnati,  before  joining  the  firm 
six  years  ago. 

Mr.  Chambers 

LABOR  IS  INVITED 

TO  JOIN  DCB  WORK 

ENHANCING  the  position  of  labor 
and  industry  in  Defense  Commu- 
unications  Board  functions  DCB- 
FCC  Chairman  James  Lawrence 
Fly  last  Friday  announced  that 
representatives  of  labor  would  be 
invited  to  participate  in  the  work 
of  seven  DCB  communications 
committees. 
He  indicated  also  that  joint 

meetings  of  the  Industry  and  Labor 
Advisory  Committees  will  be  "held 
as  needed  in  order  to  assure  com- 

plete industry  solidarity  in  the 
tasks  ahead".  The  move  is  part  of 
a  plan  developed  by  DCB,  after  a 
meeting  with  its  Labor  Advisory 
Committee. 

The  board  authorized  Chairman 
Fly  to  invite  the  AFL,  CIO  and 
National  Federation  of  Telephone 
Workers  to  certify  nominees  for 
members  and  alternates  on  seven 
DCB  committees — aviation,  cable, 
domestic  broadcasting,  interna- 

tional broadcasting,  radio  commu- 
nications, telegraph,  telephone.  Ac- 

tual appointments  are  to  be  made 
by  DCB  itself,  with  the  three  labor 
organizations  submitting  nomina- tions. 

The  board  last  Wednesday  also 
invited  the  Labor  Advisory  Com- 

mittee to  name  one  of  its  mem- 
bers to  Committee  XII,  the  Commu- 

nications Liaison  Committee  for 
Civilian  Defense,  Chairman  Fly 
revealed.  In  making  the  announce- 

ment, Chairman  Fly  praised  la- 
bor's and  industry's  cooperation with  DCB. 

WDAY,  Fargo,  N.  D.,  gave  employes 
a  New  Year's  bonus  in  accordance 
with  their  years  of  service  with  the 
station. -Persons  with  more  than  ten 
years'  service  got  two  weeks  salary ; 
five  years  a  week  and  a  half,  and  those 
less  than  five  years,  a  week.  Fifty  per- 

sons received  the  bonus. 

WPAT,  Paterson,  N.  .J.,  celebrating 
its  first  Christmas  on  the  air,  paid  out 
bonuses  of  one  week's  salary. 

WPTF  Bonuses 
FOLLOWING  a  Christmas 
bonus  of  a  week's  salary  to 
employes  of  WPTF,  Raleigh, 
was  a  notice  of  an  Emergency 
Bonus  for  all  receiving  $55 
weekly  or  less.  Instituted  by 
J.  R.  Weatherspoon,  presi- 

dent, and  Richard  H.  Mason, 
general  manager,  the  plan 
calls  for  a  5%  bonus  in  the 
$55  weekly  or  less  category. 
This  bonus  is  to  be  continued 
for  the  duration  and  is  de- 

signed to  help  meet  the  rising cost  of  living. 

FDR  Congress  Message 

Near  to  Daytime  Record 
SECOND  LARGEST  daytime  audi- 

ence or  52%  of  the  country's  radio set-owners  interviewed  at  home  by 
the  Cooperative  Analysis  of  Broad- 

casting heard  President  Roosevelt 
deliver  to  Congress  Jan.  6  his  an- 

nual message  on  the  state  of  the 
Union,  which  was  broadcast  12:30- 
1:10  p.m.  on  all  major  networks. 

On  Dec.  8  the  President's  appeal 
to  Congress  for  a  declaration  of 
war  against  Japan  attained  a  rat- 

ing of  65.7%,  his  highest  evening 
audience,  and  the  next  evening  Dee. 
9  his  broadcast  on  the  war  broke 
all  nighttime  listening  levels  with 
a  rating  of  83%  of  set-owners  in- terviewed at  home.  On  Sept.  11, 
1941,  his  Greer  Incident  speech,  de- 

livered at  10  p.m.,  rated  72.5%,  and 
on  Dec.  15,  when  participating  in 
the  Bill  of  Rights  evening  broad- 

cast, he  was  heard  by  63.3%  of  set- owners  interviewed. 

IBEW  Loses  RCA  Vote 

HOURLY  production  workers  of 
the  Hollywood  plant  of  RCA  Mfg. 
Co.  have  voted  against  making  Los 
Angeles  Local  40  of  International 
Brotherhood  of  Electrical  Workers 
their  bargaining  agency,  it  was  dis- closed Jan.  7  when  ballots  were 
tabulated  in  an  election  ordered  by 
the  National  Labor  Relations 
Board.  Although  208  employes 
were  eligible  to  vote,  only  159  cast 
ballots,  with  84  voting  against 
IBEW.  Although  no  other  organ- 

ization appeared  on  the  ballot,  it 
is  understood  that  United  Radio 
Electrical  &  Machine  Workers  Un-  i 
ion,  CIO,  claims  to  represent  the  | 
majority.  IBEW  lias  petitioned 
NLRB  to  be  declared  bargaining  | 

agent. ROBERTO  I.  UNANUE,  CBS  Latin  1 
American  news  editor,  has  been  sent  ( 
to  Rio  de  Janeiro  to  cover  the  Confer-  j 
ence  of  Foreign  Ministers  this  week,  to  | 
broadcast  reports  of  the  proceedings  | 
in  Spanish  via  CBS  shortwave  stations! 
WCRC  and  WCBX,  which  will  send 
the  programs  to  any  of  the  74  CBS| afiiliates  in  Latin  America  wishing  toj 
carry  them.  Eric  Sevareid,  CBS  Wash- 

ington correspondent,  will  repoi-t  thej] conference  for  the  CBS  domestic  work. 

250    WATTS  •   1  4  00  KILOCYCLES 

i NEWS 

Every  Hoar  on  the  Hour 

WHBO 
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MORTON    BASSETT  Jr. 

A  FIVE-Year  radio  veteran  at  24, 
Mort  Bassett,  time-buyer  of  Morse 
International,  New  York,  is  a 
claimant  to  the  "youngest"  title,  in 
the  timebuying  field.  Mort  handles 
the  radio  buying  for  all  the  Vick 
Chemical  Co.  products  on  well  over 
275  stations  —  some  200-odd  spot 
and  75  for  the  Vick  Red  network 

show,  The  Nichols'  Family  of  Five, 
in  campaigns  for  Vapo-Rub,  Vatro- 
nol,  Vicks  cough  drops,  AQ  nose 
drops  and  Vicks  inhaler. 
A  friendly  smile,  a  warm  hand- 

shake, is  Mort's  welcome  to  his  of- 
'  fice  in  the  Chanin  Bldg.,  New  York, 
where  the  Vick  company  also  is 
located,  with  agency  and  client 
working  closely  together.  Radio  has 
always  been  his  life's  ambition, 
Mort  says. 

From  his  early  school  days  he  at- 
tended broadcasts,  studied  sound 

effects,  tinkered  with  radio  sets  at 
home.  On  graduation  from  New- 

town high  school  in  Elmhurst,  L.  I., 
]  in  1934,  he  took  a  night  course  in 
radio  technique  at  Textile  Institute 
and  later  entered  the  Central 
School  of  Business  and  Art  in  New 
York  to  study  public  speaking. 
Mort  wanted  to  be  a  radio  actor 
or  announcer. 

But  his  first  job  was  a  little  far 
afield.  In  1935  he  became  a  junior 

-  law  clerk  in  the  firm  of  Davis, 
Polk,  Wardwell,  Gardner  &  Reed 
I  (he  rattles  it  off  without  blinking 
'an  eyelash)  but  in  the  latter  part 
of  '36  got  his  toe-hold  in  radio.  He 
landed  with  NBC  as  a  general  all- 
round  service  man.  In  1938  he  be- 

came  assistant   circulation  man- 
•  ager  under  Jack  Greene.  Here 
Mort  acquired  foundations  for  his 
present  job.  While  conducting  sur- 

veys of  listening  habits  in  local 
areas  throughout  the  country,  he 
gained  a  thorough  knowledge  of 
local  stations,  power  and  coverage. 
During  these  years  he  became 
something  of  a  cartographer,  re- 

cording survey  results  on  maps  of 
his  own  making. 

Mort  was  born  in  Astoria,  Long 

Flash  Signals 
A  SPECIAL  SYSTEM  of 
signals  to  warn  technicians 
at  every  affiliated  station  that 
special  news  will  follow  has 
been  designed  by  Hugh  A. 
Cowham,  CBS  commercial  en- 

gineer in  charge  of  traffic. 
Five  minutes  before  a  regu- 
1  a  r 1 y  scheduled  broadcast 
goes  off  the  air,  an  unob- 

trusive tone  signal  is  added 
to  the  sounds  of  the  program, 
just  a  little  less  loud  than  the 
level  of  the  program  which  is 
on  the  air.  Three  short  dashes 
indicate  that  special  bulletins 
will  follow  the  end  of  the  cur- 

rent show  while  five  short 
dashes  mean  the  news  to  be 
heard  is  more  than  usually 
important.  One  long  tone  ad- 

vises technicians  that  an  ur- 
gent announcement  will  be 

made,  not  in  five  minutes,  but 
at  once.  Ten  seconds  after 
that  dash  of  tone  is  heard, 
whatever  is  being  broadcast 
is  interrupted  for  the  flash. 

Ilka  Chase  Sustaining 

ILKA  CHASE,  whose  Penthouse 
Party  program  on  NBC-Blue, 
Wednesdays,  9:30-  10  p.  m.  was 
dropped  by  R.  J.  Reynolds  Tobacco 
Co.,  (Camels)  on  Dec.  31  [Broad- 

casting, Dec.  22],  will  continue  on 
NBC  as  a  Red  sustainer,  Saturdays, 
12:30-1  p.  m.  Title  of  her  show  will 
be  changed  to  Luncheon  Date  With 
Ilka  Chase  and  a  new  cast  will  in- 

clude Brad  Raynolds,  Paul  Laval's Orchestra  and  three  guests.  First 
of  the  new  series  will  be  aired  Jan. 
10.  Program  will  continue  to  be  pro- 

duced by  the  William  Morris 
Agency  with  Jack  Meakin,  of  the 
NBC  staff  doing  the  directing. 

Island,  Sept.  21,  1917.  He  is  mar- 
ried (Dorothy  Miller  of  New  York, 

November  1940).  At  home  in  the 
Jackson  Heights  section  of  New 
York,  he  is  busy  these  days  as  an 
auxiliary  fireman.  An  amateur 
photographer  and  dog  fancier,  he 
recently  bought  a  recorder  and  is 
trying  to  synchronize  home  pic- tures with  sound  tracks  for  home 
talkies;  and  in  addition  to  his  Dal- 

matian, "Chief",  he  is  about  to  add two  more  of  the  canine  pedigreeds. 
In  tune  with  the  times  will  name 

them  "Captain",  and  "Lieutenant". 

NASHVILLE.  TENNES 

High-Power  Probe 

Conducted  by  FCC 

WHAT  WAS  to  have  been  a  hear- 
ing on  operation  of  W8X0,  high- 

power  experimental  subsidiary  of 
WLW,  which  operates  with  500,- 
000  watts  during  the  early  morn- 

ing hours,  developed  into  a  "no 
contest"  proceeding  before  the  FCC 
last  Thursday.  WOR,  New  York, 
operating  on  the  adjacent  frequen- 

cy of  710  kc,  however,  placed  in 
the  record  testimony  of  witnesses 
regarding  interference  that  would 
be  caused  by  the  high-power  op- 

eration, particularly  in  the  light  of 
war-defense  activity  of  the  station. 

At  the  outset  William  J.  Demp- 
sey,  Crosley  counsel,  placed  in  the 
record  a  statement  waiving  the 
right  to  present  any  evidence  and 
admitting  the  allegations  of  WOR 
as  to  interference  conditions.  WOR, 
through  Frank  D.  Scott,  counsel, 
offered  testimony  of  experts  on  pos- 

sible interference. 

Contribution  to  Art 

Crosley  said  the  proceedings 
arose  from  the  filing  of  an  applica- 

tion for  authority  to  operate  W8X0 
as  a  developmental  station  from 
midnight  until  6  a.m.  with  maxi- 

mum power  of  750,000  watts  in- 
stead of  500,000  watts.  The  in- 

creased power  was  requested  to 
test  technical  feasibility  of  750,- 
000  watt  transmitting  equipment. 

Since  Crosley  has  already  sub- 
mitted all  of  the  evidence  to  the 

Commission  which  it  deems  rele- 
vant to  the  issues  raised  by  the 

application,  it  said  the  hearing 
would  be  a  waste  of  the  Commis- 

sion's time  as  well  as  that  of  the 
other  parties  and  a  needless  expen- 

diture of  money  to  put  witnesses  on 
the  stand  to  testify  to  facts  which 
are  either  conceded  or  which  have 
nothing  to  do  with  the  matter 
under  consideration."  Regarding 
the  WOR  contentions,  Crosley  said 
it  "concedes  the  accuracy  of  the 

facts"    which    WOR  alleged. 
Meanwhile,  published  reports 

that  WLW  had  offered  its  500,000- 
watt  experimental  transmitter  to 
the  Government  for  placement  by 
the  Donovan  Committee  in  Ice- 

land as  a  propaganda  outlet,  re- 
ceived no  confirmation  in  official 

quarters.  It  is  known,  however,  that 
the  Donovan  Committee  has  made 
inquiries  about  use  of  high-power 
stations  both  in  this  country  and abroad. 

/ 

iT4G6EElH6  THE  IMAGINATIOU  ... 

....ALL  M  m  sporj 

Here's  the  New  market  you've  been 
looking  for  -  $100,000,000.00  in 
Defense  Contracts  dropped  right 
into  the  heart  of  this  concentrated 
Texas  Gulf  Coast  Industrial  Area 
—  and  that  in  addition  to  the  al- 

ready prosperous  retail  trade  in  the 
Beaumont-Port  Arthur  Metropolitan 
Areas.  $53,628,000.00  was  spent 
in  the  retail  stores  of  these  two 
cities  in  1939,  according  to  official 
census  reports.  PLACE  YOUR 
SCHEDULES  WHERE  YOU  KNOW 

THE  PAYROLL! 

^1 

 i^^sc 

BLUE  NETWORK 

FULL  TIME 
560  KC 

MM^^,   /OOO  WATTS BEAUMONT 
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ACTIONS    OF  THE 

FEDERAL  COMMUNICATIOJNS  COMMISSIONS 

^-  JANUARY  3  TO  JANUARY  9  INCLUSIVE  

Decisions  .  .  . 

JANUARY  6 
WROL,  Knoxville,  Tenn. — Granted  con- 

sent voluntary  assignment  license  to  Stuart 
Broadcasting  Co. 
WFTL,  Fort  Lauderdale,  Fla. — Granted CP  new  transmitter  directional  N  increase 

10  kw  change  710  kc. 
WINN,  Louisville,  Ky. — Granted  modifi- cation   license   increase   250   w  unl. 
WHKY,  Hickory,  N.  C.~Granted  CP  new transmitter  directional  increase  1  kw  N 

5   kw  LS   change   1290  kc. 
WKWK,  Wheeling,  W.  Va.— Granted modification  license  250  w  D   &  N. 
WSFA,  Montgomery,  Ala.— Granted  CP 

increase  5  kw  install  new  transmitter,  di- rectional. 
WMBD,  Peoria,  111.— Granted  CP  direc- tional N  increase  5  kw  N. 
KYOS,  Merced,  Cal.— Granted  CP  change 1490  kc  increase  unl.  hours  equipment 

changes. 
WWVA,  Wheeling,  W.  Va.— Granted  ex- tension special  service  authorization  for 

period  not  to  exceed  one  year. 
WOWO,  Fort  Wayne,  Ind.— Granted  ex- 

tension special  service  authorization  for  pe- 
riod not  to  exceed  one  year. 

KVOO,  Tulsa,  Okla. — Granted  extension 
special  service  authorization  for  period 
ending   April   5,  1942. 
DESIGNATED  FOR  HEARING— NEW, 

Newark  Broadcasting  Corp.,  Newark,  N. 
J. ;  NEW,  Frequency  Broadcasting  Corp., 
Brooklyn;  Yankee  Broadcasting  Co.,  New 
York;  advanced  consolidated  hearing  date 
to  1-19-42  ;  NEW,  Mosby's  Inc.,  Anaconda, Mont.,  CP  new  station  1230  kc  250  w 
unl. ;  NEW,  Donald  Flamm,  New  York, 
CP  new  station  620  kc  5  kw  directional 
D  &  N. 
WJZ,  New  York — Denied  petition  for 

rehearing  against  10-25-41  action  on  KOB. 
WELL,  Battle  Creek,  Mich.— Denied  pe- 

tition reconsider  and  grant  without  hear- 
ing license  renewal  now  designated  for 

hearing. 
NEW,  Allen  B.  DuMont  Labs.  Inc.,  New 

York — Granted  CP  new  commercial  tele- 
vision station  channel  No.  4  ESR  of  950 

A5  and  special  emission  for  FM. 
KOB,  Albuquerque — Renewed  regular  li- 

cense to  4-1-44  ;  extended  SSA  to  3-10-42. 

Applications  .  .  . 
JANUARY  8 

KFQD,  Anchorage,  Alaska — Modification license  to  unl.  time. 
NEW,  Green  Mountain  Broadcasting 

Corp.     Inc.,     Brattleboro,     Vt. — CP  new station  1490  kc  250  w  unl. 
WCBM,  Baltimore— CP  change  820  kc increase  5  kw  new  transmitter  directional 

D  &  N. 
NEW,  The  American  Network  Inc.,  New 

York — CP  new  FM  station  47.9  mc  8,840 sq.  mi.  population  12,526,151. 
WDSU,  New  Orleans — CP  reinstate  as- 

signment increase  5  kw  new  transmitter 
directional   D    &  N. 
NEW,  J.  A.  Eisele,  Fort  Worth,  Tex.— CP  new  station  1400  kc  250  w  unl. 
WMSL,  Decatur,  Ala. — Acquisition  con- 

trol by  Mutual  Savings  Life  Insurance  Co. 
thru  purchase  40%  common  stock  from C.  H.   Calhoun  Jr. 
NEW,  Nashville  Broadcasting  Co.,  Nash- 

ville, Tenn. — Amend,  applic.  CP  new  sta- 
tion to  partnership  adding  name  J.  C. Buchanan.  1 

KOMA,  Oklahoma  CitK  Okla.— Amend 
CP  request  10  kw  directional  changes  and 
equipment. 
KVOS,  Bellingham,  Wash. — Special  serv- 

ice authorization  790  kc  250  watts  to 
10-1-42. 
KFMB,  San  Diego,  Cal.— CP  change  1170 increase  5  kw. 

JANUARY  9 
WGKV,  Charleston,  W.  Va.— CP  equip- ment changes  increase  250  w. 
KOCA,  Kilgore,  Tex. — Authority  trans- 

fer control  to  Roy  G  Terry  thru  transfer 
90  shares  common  stock. 
NEW,  Fred  Jones  Broadcasting  Co.,  Tul- 

sa, Okla. — Amend  CP  new  station  to  1030 
kc.  contingent  on  KOB  release ;  request 
50  kw  D  &  N  directional  N. 
NEW,  Murfreesboro  Broadcasting  Co., 

Murfree-sboro,  Tenn. — CP  new  station  1450 kc  250  w  unl. 
NEW,  Associated  Broadcasters  Inc.,  In- 

dianapolis— Applic.  CP  new  station  amend- ed to   250  w   day  only. 
KWK,  St.  Louis — Amend  applic.  CP  to request  25  kw  N  50  kw  D  with  direc- 

tional changes. 

Tentative  Calendar  .  .  . 

NEW,  Utica  Observer-Dispatch  Inc.,  Uti- ca.  New  York,  CP  1450  kc.  250  w  unl. ; 
NEW,  Utica  Broadcasting  Co.  Inc.,  Utica, 
same ;  NEW,  Midstate  Radio  Corp.,  Utica, 
CP  1470  kc  1  kw  unl  dii-ectional  D  &  N 
(consolidated   hearing,   Jan.  12). 
WAAF,  Chicago,  CP  950  kc  1  kw  unl. 

directional  N  (Feb.  24). 
KALB,  Alexandria,  La.,  CP  580  kc  1  kw 

directional  N  unl  (Feb.  27). 

Welwork  Accounts 
All  lime  EST  unless  olherwise  indicaled. 

New  Business 

PET  MILK  Co.,  St.  Louis  (irradiated 
milk),  on  Jan.  6,  13,  15  and  20  adds 
9  CBS  stations  to  Mary  Lee  Taylor's Experimental  Kitchen  making  a  total 
of  73  stations,  Tues.  and  Thurs.,  11- 
11:15  a.m.  (rebroadcast,  1:45-2  p.m.). 
Agency :  Gardner  Adv.  Co.,  St  Louis. 
CARTER  PRODUCTS,  New  York,  on 
Jan.  4  started  Inner- Sanctum  Mystery 
on  15  Canadian  Broadcasting  Corp. 
second  network  stations,  Sun.  9:30- 
10  p.m.  (EDST).  Agency:  Street  & 
Finney,  N.  Y. 
J.  B.  WILLIAMS  Co.  (Canada), 
Montreal  (shaving  cream),  on  Jan.  5 
started  True  or  False  on  16  Canadian 
Broadcasting  Corp.  second  network 
stations,  Mon.  9:30-10  p.m.  (EDST). 
Agency :  J.  Walter  Thompson  Co., 
Montreal. 

QUAKER  OATS  Co.,  Chicago 
(Quaker  and  Mother  Oats),  on  Jan.  5 
added  14  NBC-Red  stations  to  That 
Bretvs.ter  Boy,  making  a  total  of  64 
Red  .stations,  Mon.,  9 :30-10  p.m. 
Agency  :  Ruthrauff  &  Ryan,  Chicago. 
CELANESE  Corp.  of  America,  New 
York  (yarns  &  fabrics),  on  Jan.  7 
added  five  stations  (WBT  KROY 
WBIG  WDBJ  WREC)  and  dropped 
one  (WNOX),  on  Great  Moments  in 
Music,  making  a  total  of  56  CBS  sta- 

tions, Wed.,  10  :15-10  :45  p.m.  Agency  : 
Young  &  Rubicam,  N.  Y. 

LEVER  BROS.,  Toronto  (Rinso),  on 
Jan.  5  started  Lionel  Parent  on  4 
Canadian  Broadcasting  Corp.  French 
stations,  Mon.  thru  Fri.,  6 :30-6 :45 
p.m.  (EDST).  Agency:  Ruthrauff  & 
Ryan,  N.  Y. 
CALIFORNIA  PACKING  Co.,  San 
Francisco  (canned  foods),  on  Jan.  12 
starts  for  52  weeks,  William  Winter, 
news  analyst,  on  15  CBS-Pacific  and 
Mountain  group  stations.  (KNX 
KARM  KQW  KROY  KOIN  KIRO 
KFPY  KOY  KTUC  KLZ  KSL  KVOR 
KGGM  KVSF  KROD),  Mon.  thru 
Fri.,  12:30-12:45  p.m.,  (PST). 
Agency :  McCann-Eirickson,  San  Fran- cisco. 
PHILLIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Jan.  2  added  8  sta- tions to  Phillip  Morris  Playhouse, 
making  a  total  of  101  CBS  stations, 
Fri.,  9-9 :30  p.m.  Agency  is  Biow 
Co.,  N.  Y. 
PHILLIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Jan.  4  added  6  sta- tions to  Crime  Doctor,  making  a  total 
of  74  CBS  stations,  Sun.,  8:30-8:55 
p.m.,  rebroadcast  11-11 :25  p.m. 
Agency  :  Biow  Co.,  N.  Y. 
LEVER  BROS.,  Toronto  (Sunlight 
Soap),  on  Dec.  30  started  In  the  Sun 
With  Aunt  Lucy  on  5  Canadian 
Broadcasting  Corp.  French  stations, 
Mon.,  thru  Fri.,  1 :30-l  :45  p.m. 
(EDST).  Agency:  Ruthrauff  &  Ryan, 
N.  Y. 

Renewals 

B.  T.  BABBITT  Inc.,  New  York 
(Bab-O  and  Lycons),  on  Feb.  16  re- 

news David  Harum  and  adds  7  NBC- 
Red  stations,  making  a  total  of  52 
Red  stations,  Mon.  thru  Fri.,  11 :45 
a.m.-12  noon.  Agency :  Maxon  Inc., 
N.  Y. 
SEASIDE  OIL  Co.,  Los  Angeles,  on 
Jan.  4  renewed  for  13  weeks  Seaside 
Spelling  Bee  Liner  on  6  CBS  Pacific 
Coast  stations  (KNX  KQW  KROY 
KARM  KOY  KTUC),  Sunday,  5:30- 
5:55  p.m.  (PST).  Agency:  McCarthy 
Co.,  Los  Angeles. 

KRAFT  CHEESE  Ltd.,  Toronto, 
on  Jan.  1  renewed  Kraft  Music  Hall 
on  28  Canadian  Broadcasting  Corp. 
stations,  Thurs.,  10-11  p.m.  (EDST). 
Agency :  J.  Walter  Thompson  Co., 
Toronto. 

STANDARD  BRANDS,  New 
York  (Chase  &  Sanborn  coffee),  on 
Jan.  4  renewed  for  52  weeks  Chase  & 
Sanhorn  Show,  on  90  NBC  and  41 
CBC  stations,  Sunday,  8-8:30  p.m. 
(EST).  Agency:  J.  Walter  Thompson 
Co.,  N.  Y. 
STERLING  PRODUCTS  Inc., 
Wheeling  (Bayer  Aspirin),  on  Feb. 
1  renews  for  52  weeks  American  Al- 

lium of  Familiar  Music  on  68  NBC- 
Red  stations,  Sun.,  9:30-10  p.m. 
Agency :  Blackett-Sample-Hummert, 
N.  Y. 
CARTER  PRODUCTS  Inc.,  New 
York  (liver  pills),  on  Jan.  4  re- newed for  52  weeks  Inner  Sanctum 
Mystery  on  63  NBC-Blue  stations, 
Sun.,  8 :30-9  p.m.  Agency :  Stack- Goble  Adv.  Agency,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Jell-0),  on  Dec.  29  renewed  The Second  Mrs.  Burton  on  5  CBS  Pacific 
stations,  Mon.  thru  Fri.,  4-4:15  p.m. 
(PST).  Agency:  Young  &  Rubicam, N.  Y. 

LEWIS-HOWEi  Co.,  St.  Louis 
(Tums),  on  Jan.  20  renews  for  52 
weeks  Horace  Heidi's  Treasure  Chest on  69  NBC-Red  stations,  Tuesday, 
8:30-9  p.m.  (EST).  Agency:  Stack- Goble  Adv.  Agency,  Chicago. 

DR.  MILES  CALIFORNIA  Co.,  Los 
Angeles  (Alka-Seltzer) ,  on  Feb.  1  re- 

news for  52  weeks,  Alka-Seltzer  News- 
paper of  the  Air,  on  32  Don  Lee 

Pacific  Coast  stations,  Sun.  thru  Sat., 
10-10:15  a.m.,  9-9:15  p.m.  (PST). 
Agency  :  Associated  Adv.,  Los  Angeles. 

PHILLIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Jan.  27  renews  for 
52  weeks  Johnnie  Presents  on  98  NBC- 
Red  stations,  Tues.,  8-8:30  p.m. 
Agency :  Biow  Co.,  N.  Y. 

Network  Changes 

LEVER  BROS.,  Toronto  (Lux),  on 
Jan.  5  changed  the  weekly  half-hour 
C'Est  La  Vie  to  daily  quarter-hour 
program  of  the  same  name  on  5 
Canadian  Broadcasting  Corp.  French 
stations,  Mon.  thru  Fri.,  10:45-11 
a.m.  (EiDST).  Agency:  J.  Walter 
Thompson  Co.,  Toronto. 

LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Lifebuoy),  on  Jan.  21  shifts Meet  Mr.  Meek  on  59  CBS  stations 
Wed.,  from  7:30-8  p.m.  to  8-8:30 
p.m.  Agency  :  Ruthrauff  &  Ryan,  N.  Y. 

CHRYSLER  Corp.,  Detroit  (autos), 
on  .Tan.  22  cuts  Major  Boioes'  Original Amateur  Hour,  on  84  CBS  stations 
from  Thursday,  9-10  p.m.  to  9-9:30 p.m.  Agency :  Ruthrauff  &  Ryan,  N. 

P.  LORILLARD  Co.,  New  York  (Old 
Gold  cigarettes),  on  Jan.  30  shifts  the 
Netv  Old  Gold  Shoio  on  62  NBC  sta- tions from  Mon.,  7-7:30  p.m.  (EST), 
with  West  Coast  repeat  8-8 :30  p.m. 
(PST),  to  Fri.,  8-8:30  p.m.  (EST), 
with  West  Coast  repeat,  8-8 :30  p.m. 
(PST).  Agency:  J.  Walter  Thompson 
Co.,  N.  Y. 

FIRESTONE  TIRE  &  RUBBER  Co., 
Akron,  on  Jan.  19  shifts  Voice  of  Fire- 

stone on  82  NBC-Red  Stations,  Mon- 
day 8.30-9  p.m.  (EST),  with  West 

Coast  repeat  8.30-9  p.m.  (PST),  from 
New  York  to  Hollywood  for  two  weeks. 
Agency :  Sweeney  &  James  Co.,  Cleve- 
land. 

ALVIN  E.  UNGER,  for  three  years 
in  the  transcription  division  of  the 
firm,  has  been  named  a  vice-president 
of  Frederic  W.  Ziv  Inc.,  Cincinnati agency. 

FOR  ALL  YOUR  FM  NEEDS 
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IN  THE  7th  RETAIL  MARKET 

KSTP 

MINNEAPOLIS      •      SAINT  PAUL 

lilfiHTTIME  SIGML  FROM  MIRIIE- 
APOLIS  TO  THE  WEST  EQUHLEIT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  Waitl 

Tower  in  Budapest 
Foreign  Radiator  Claimed  to 

 Beat  That  of  WKY  

Editor,  Broadcasting: 
Page  24,  your  issue  Dec.  29  car- 

ries a  description  of  the  antenna 
set-up  of  Radio  Station  WKY.  As 
a  part  of  that  description  of  the 
statement  is  made  that  the  height 
of  910  feet  is,  "Tallest  in  the  na- 

tion and  equal  to  the  highest  in  the 
world". 

The  latter  statement  is,  we  be- 
lieve, in  error.  At  Budapest,  Hun- 
gary, some  ten  years  ago,  was 

erected  a  1,045-foot  self-supporting vertical  radiator  on  our  insulators. 
What  the  vagaries  of  war  may  have 
done  to  this  structure  we  do  not 
know  but  presumably  the  station 
is  still  there  and  in  operation. 

So  far  as  we  are  aware,  this 
structure  is  the  tallest  in  the  world. 

Lapp  Insulator  Co.,  Inc., 
Brent  Mills,  Sales  Mgr., 
LeRoy,  N.  Y. 

Jan.  2.  .  

EDITOR'S  NOTE :  Broadcasting, after  contacting  eight  members  of  the 
International,  Broadcasting  and  Infor- 

mation Divisions  of  the  FCC,  finally 
learned  that  the  tower  in  Budapest 
was  1,0.35  feet  high  but  no  confirma- 

tion could  be  given  that  the  tower  still 
was  in  use. 

Radio  Writers  Are  Told 

Of  Wartime  Opportunity 
CONTRIBUTIONS  radio  drama 
writers  can  make  toward  a  final 
victory  in  the  war  were  outlined 
last  week  by  Bernard  Schoenfeld, 
chief  of  the  radio  division  of  the 
Office  of  Emergency  Management. 
Speaking  before  more  than  200 
members  and  visitors  at  an  open 
meeting  of  the  Radio  Writers'  Guild 
in  New  York,  called  to  consider 
"how  radio  broadcasting  may  be 
made  a  more  efficient  weapon  in  the 
war  for  democracy",  Mr.  Schoen- 

feld told  the  group  their  talent  can 
be  used  to  give  the  people,  in  dra- 

matic form,  a  vivid  blueprint  of victory. 

To  accomplish  this  end,  writers 
should  incorporate  in  their  scripts 
information  on  what  the  Govern- 

ment is  doing;  interpretation  of 
that  information  and  exhortations 
for  the  people  to  rise  to  greater 
war  efforts  and  united  action,  Mr. 
Schoenfeld  pointed  out. 

Pepsi-Cola  Renews 
PEPSI-COLA  Co.,  Long  Island  City 
(beverage),  during  the  first  weeks  in 
January  is  renewing  for  1942  all  eon- tracts  for  transcribed  announcements 
on  the  recently  expanded  list  of  12 
stations  in  the  New  York  metropolitan 
area.  Agency  is  Newell-Emmett  Co., 
New  York. 

€        $ I F I E  D 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  dasii- 
ficatiens,  12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimum  charge  $L00.  Payable  in  advance.  Count  three 
words   for  box  address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

Salesman — Regional  Midwest  network  sta- 
tion has  good  opportunity  for  man  with 

some  radio  sales  experience.  15%  com- mission, $25.00  guarantee  to  start.  Box 
1,  BROADCASTING. 

Sports  Announcer — Experienced  in  base- ball announcing,  preferably  major  league, 
to  work  with  one  of  nation's  leading sports  announcers  on  play-by-play  of 
games  in  major  market.  Must  be  co- 

operative as  well  as  able.  Minimum  scale 
$85.  More  if  worth  it.  State  experience 
and  draft  classification.  Box  4,  BROAD- CASTING. 

First  Class  Operator — Draft  deferred/ex- empt; N.  Y.  State;  state  qualifications 
fully.  Box  5,  BROADCASTING. 

Chief  Engineer — Local  eastern  station 
major  network  affiliation.  Please  reply 
fully  giving  age,  draft  status  and  salary 
desired.  Address  Box  6,  BROADCASTING. 

Engineer — Licensed,  draft  exempt  engineer, Virginia  local.  Permanent  job  to  sober, 
steady  worker.  Box  7,  BROADCAST- ING. 

Situations  Wanted 

Transmitter  Engineer — Experienced  control 
room,  transmitter  maintenance,  marine 
radio  operating.  Hold  first  class  Tele- 

phone-Telegraph licenses.  Available  im- 
mediately. Married.  Draft  exempt.  De- 

pendable. Box  3,  BROADCASTING. 

Engineer — Now  employed  in  Northern  50 
kw.  station  desires  position  in  Central 
or  Southern  U.  S.  A.  Previous  experience 
as  Chief  Engineer,  construction,  installa- 

tion. Box  8,  BROADCASTING. 

PROGRAM  DIRECTOR— STUDIO  CON- 
TROL ENGINEER— Sixteen  years'  expe- rience. Draft  exempt.  Box  9,  BROAD- CASTING. 

Situations  Wanted  (cont'd) 
Combination — Announcer,  Program  Direc- 

tor, Continuity  Writer,  News  and  Sports 
Commentator  available  for  immediate 
duty  in  Eastern  states.  Single,  twenty- 
nine,  college  graduate,  draft  exempt  by 
impaired  vision.  References  and  audition 
upon  request.  Box  11,  BROADCAST- ING. 

Announcer — College  graduate,  excellent 
musical  background  plus  commercial  ex- 

perience, desires  position  with  progres- 
sive station.  23,  draft  exempt,  best  refer- 

ences, dependable.  Box  12,  BROADCAST- 
ING. 

Good  announcer  —  newscaster;  former  mu- 
tual, now  employed  NBC.  Control  room 

operator.  Box  14,  BROADCASTING. 

Experienced  radio  engineer  —  15  years 
background  all  phases  standard  broad- 

casting engineering,  desires  position  pro- 
gressive station.  Draft  exempt.  Box  13, 

BROADCASTING. 

Wanted  ta  Buy 

Good  Condition — Two  late  model  RCA,  WE, 
or  Presto  turntables  with  pickups;  one 
RCA,  WE  or  Collins  speech  console;  two 
RCA  or  WE  microphones.  Quote  lowest 
cash  prices  and  condition  all  or  part. 
Box  288A,  BROADCASTING. 

Turntables  and  Vertical-Lateral  Pickups — General  Radio  Frequency  and  Modulation 
Monitors,  Microphones  and  speech  equip- 

ment. Advise  details  and  price.  Box  No. 
643,   Cherokee,  Iowa. 

Will  Buy — A  used  Ikw.  transmitter.  Also 
used  microphones  in  good  condition.  State 
full  particulars  and  price.  Box  10, BROADCASTING. 

For  Sale 

New   RCA    Recording    Head — For   use  on 
their  70B  table,  cost  $85.00,  will  sell  for 
$42.50.  KGVO.  Missoula. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey 
An  Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Press  Bide-,  Wash..  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  IVId. 

(Suburb,  Wash.,  D.  C.) 
IVIain  Office:    Crossroads  of 

7134  Main  St.     /'"^N,       the  World Kansas  City,  Mo.  (     X     ]    Hollywood,  Cal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  BIdg.    •    WASH.,  D.  0.    •    Dl.  7417 

McNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-785? 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

ADVERTISE  in 

BROADCASTING 

for  Results 
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Radio  Rights  in  Lone  Ranger 

Upheld  in  Drastic  Court  Ruling 

Cox-Powell  Use  of  Name  Draws  Harsh  Opinion 

From  Three- Jndge  Federal  Appellate  Body 

IN  A  SWEEPING  decision  estab- 
lishing new  legal  protection  of  ra- 

dio dramatic  property,  the  U.  S. 
Circuit  Court  of  Appeals  in  Rich- 

mond last  Monday  (Jan.  5)  upheld 
the  rights  of  the  Lone  Ranger  Inc. 
against  0.  C.  Cox,  doing  business 
as  Wallace  Bros.  Circus,  and  Lee 
Powell,  an  actor  who  played  the 
part  of  the  "Lone  Ranger"  in  a  mo- 

tion picture  produced  in  1937. 
Reversing  the  decision  of  the  Dis- 

trict Court  of  the  United  States  at 
Greenville,  S.  C,  Circuit  Judges 
Parker  and  Dobie  and  District 
Judge  Chestnut,  in  an  unanimous 
opinion  written  by  Judge  Parker, 
accorded  the  owners  of  radio  dra- 

matic property  fullest  protection 
against  unfair  competition  of  "filch- 

ing" of  scripts,  personalities  or characters. 

Long  Legal  Battle 

The  action  culminated  a  long- 
fight  by  Lone  Ranger  Inc.  and 
George  W.  Trendle,  president  of 
King-Trendle  Broadcasting  Corp., 
to  protect  the  mythical  cowboy  hero, 
brain-child  of  Mr.  Trendle. 

The  Lone  Ranger,  which  origi- 
nates at  WXYZ,  Detroit,  is  spon- 

sored in  the  United  States  and  Can- 
ada by  General  Mills,  American 

Bakeries,  Western  Bakeries,  Kil- 
patrick  Bakeries  Co.,  both  network 
and  by  transcription.  Nehi  sponsors 
in  Honolulu. 

Lee  Powell,  the  actor,  played  the 
part  of  Allan  King  in  the  Lone 
Ranger  in  the  1937  motion  picture. 
Since  then  Powell  has  been  appear- 

ing in  the  circus,  prominently  billed 
as  "the  original  Lone  Ranger",  rid- 

ing masked  on  the  well-known  white 
horse  and  emitting  the  distinctive 
cry,  "Hi-Yo  Silver."  The  effect  of 
widespread  advertisements,  ad- 

dressed particularly  to  children  (a 
Lone  Ranger  Safety  Club,  promoted 
in  connection  with  the  radio  pro- 

gram, has  attained  a  membership 
of  between  3  and  4  million  young 
people) ,  was  to  create  definitely  the 
impression  that  the  Lone  Ranger — 
made  famous  by  the  nationally- 
heard  radio  programs — was  show- 

ing in  person. 
High  lights  of  the  opinion  handed 

down  by  Judges  Parker,  Dobie  and 
Chestnut  were: 

"The  Lone  Ranger  should  be  con- sidered as  a  trade  name  under 

which  plaintiff's  radio  programs  are 
broadcast,  and  defendants  infringed 
plaintiff's  rights  therein  when  they 
advertised  Powell  as  the  'original 
Lone  Ranger'. 
"The  principle  involved  is  the 

same  as  that  recognized  in  that  kind 
of  unfair  competition  involving  the 
use  of  a  corporate  or  business  name 
or  to  the  ordinary  case  involving 
the  unfair  use  of  trade  marks  and 
names. 

"We  are  not  impressed  by  the 
argument  that  defendants  are  pro- 

tected in  what  they  have  done  be- 
cause of  Powell's  connection  with 

the  motion  picture  licensed  by  plain- 
tiff. Powell  is  not  'The  Lone  Ranger' 

at  all — he  is  merely  a  moving  pic- 
ture actor  who  took  the  pai't  of  the 

'Lone  Ranger'  in  a  motion  picture 
play  of  that  name  produced  long 
after  the  Lone  Ranger  of  radio  had 
become  widely  known. 

"The  only  reason  for  defendant's 
desire  to  call  himself  the  'talking 
picture  Lone  Ranger'  with  'Lone 
Ranger'  emphasized  and  the  quali- 

fying words  in  smaller  lettering,  is 
to  attract  the  patronage  of  those 
who  will  confuse  him  with  the  Lone 
Ranger  of  the  radio  programs. 

"The  plaintiff's  program,  titled 
The  Lone  Ranger,  and  the  specific 
and  distinctive  characteristics  of 
said  radio  broadcast  presentation 
have  a  peculiar  monetary  value  and 
the  plaintiff  and  its  licensees  are 
entitled  to  protection  as  against 
any  person  or  persons  without  li- 

cense by  the  plaintiff  who  announce, 
advertise,  perform,  represent  or 
publish  in  any  manner,  sound  or 
form,  which  leads,  or  tends  to  lead, 
the  public  to  believe  that  there  is 
some  connection  or  association  with 
the  radio  program  of  the  plaintiff, 
the  name  or  the  character  of  the 
program  which  have  been  identified 

to  the  general  public." Commenting  upon  the  decision, 
Raymond  J.  Meurer,  general  coun- 

sel for  The  Lone  Ranger  Inc.,  ob- 
served: "The  decision  is  a  master- 

piece of  logic  and  yet  so  clear  that 
nothing  is  left  to  the  imagination. 
It  is  truly  a  milestone  in  the  legal 
protection  of  radio  dramatic  prop- 

erty, and  particularly  pleasing  to 
us  since  it  confirms  theories  ad- 

vanced nine  years  ago  when  a 
foundation  for  the  protection  of 

the  Lone  Ranger  was  first  begun." 

AGENCY  OPTIMISM 

DESPITE  OEM  BAISS 

RESTRICTIONS  recently  ordered 
by  the  Office  of  Emergency  Man- 

agement on  sugar  deliveries,  use  of 
ethyl  and  methyl  alcohol  and  other 
products  will  have  no  immediate 
effect  on  the  bright  prospect  for 
radio  advertising  reported  in 
Broadcasting's  outlook  stories  of 
Jan.  5,  a  check  with  agency  account 
executives  showed  last  week. 

However,  none  would  venture  to 
guess  what  the  long-range  effect 
might  be,  though  most  took  an  opti- 

mistic view,  and  felt  the  next  60 

days  would  be  a  period  of  "watch- 
ful waiting"  after  which  definite 

trends  will  begin  to  emerge. 

Packaging  Troubles 
Agencies  handling  toilet  soaps, 

mouth  washes,  hair  and  scalp  prep- 
arations, shampoos,  face  and  hand 

lotions,  deodorants,  perfumes,  shav- 
ing cream,  tooth  preparations  and 

perfume  materials — products  con- 
taining ethyl  alcohol,  consumption 

of  which  is  to  be  cut  15%  in  Janu- 
ary compared  to  January  1941,  and 

30%  next  month — all  stated  that 
1942  plans  would  proceed  unaltered. 

Curtailed  deliveries  of  sugar, 
which  have  been  restricted  to  the 
rate  prevailing  in  the  previous  year 
based  on  the  individual  sugar  buy- 

ers' record  of  inventory  purchases 
during  that  period,  likewise  will 
have  no  immediate  effect  on  radio 
advertising.  Among  the  beverage 
advertisers  Coca  Cola,  Canada  Dry 
and  Pepsi-Cola — large  users  of 
sugar — are  continuing  as  planned, 
and  here,  too,  it  was  indicated  chat 
new  sources  of  sugar,  particularly 
in  Cuba,  would  be  tapped  to  un- 

freeze the  situation  which  now 
looms. 

However,  on  the  other  side  of  the 
ledger,  coming  on  the  heels  of  the 
Government  edict  curtailing  all 
automobile  manufacturing,  is  the 
announcement  by  Chrysler  Corp. 

that  on  Jan.  22  Major  Bowes'  Orig- inal Amateur  Hour  will  be  cut  to  a 
half -hour  on  84  CBS  stations, 
Thursdays,  9-9:30  p.m. 

fli) 

n 

Drawn  for  Broadcasting  by  Sid  Hix 

"Noiv  Wr'i'c  flccii  Sued  hy  flic  Japavcse  Government!" 

Franchise  Impost 

In  Tax  Bill  Seen 

Prospect   of   Broadcast  Levy 
On  Net  Income  Studied 

WITH  EITHER  some  sort  of  fran- 
chise tax  on  broadcasting  facilities 

or  a  Federal  levy  covering  all  ad- 
vertising media  considered  entirely 

possible,  the  broadcasting  industry 
probably  faces  the  prospect  of 
about  $5,000,000  in  additional  taxes 
as  part  of  the  huge  $9,000,000,000 
Federal  tax  program  now  under 

study,  according  to  official  and  in- 
dustry observers. 

Some  possibility  even  is  seen  for 
the  enactment  of  both  types  of 

taxes,  although  presumably  a  fran- 
chise tax  would  be  deductible  from 

an  advertising  impost. Hearings  Soon  ^ 

Although  Congressional  hearings 
on  the  new  tax  bill,  asked  by  Presi- 

dent Roosevelt  in  his  budget  mes- 
sage last  week,  are  not  slated  to 

start  until  about  Jan.  15,  reports 

have  been  current  that  the  Treas- 

ury Department  is  disposed  to  en- 
tertain favorably  a  radio  franchise 

tax  plan.  Also  it  is  thought  that  a 
cost-of-regulation  tax  plan  for  the 
communications  industry  has  gone 

by  the  boards,  principally  because 
it  would  not  net  the  amount  of  reve- 

nue on  which  sights  have  been  set — 
probably  a  figure  in  the  neighbor- hood of  $5,000,000. 

The  proposition  of  levying  a  tax 
on  advertising  activities  per  se, 
or  on  media,  came  up  recently,  pre- 

sumably following  some  of  the 
footsteps  of  the  abortive  attempt 
last  session  to  impose  a  5-15% 
Federal  tax  on  radio's  net  time 
sales  and  another,  tax  on  billboard 
space.  However,  it  can  be  taken  for 
granted  that  if  the  advertising  tax 
gets  any  real  consideration,  the 
pitfalls  of  the  time  sales  and  bill- board taxes  will  be  avoided  by  the 

Treasury  Department  and  Con- 

gress. 
When  these  proposals  were  ap- 

proved by  the  House  last  year, 
they  met  a  united  front  attack  by 
the  advertising  fraternity  in  gen- 

eral, on  grounds  of  discrimination, 
and  the  Senate  Finance  Committee 
deleted  the  provisions  from  the  tax 
bill.  Presumably  any  new  move 
in  this  direction  would  cover  all 
media,  to  escape  the  discrimination 
charge,  although  it  may  provide 
as  much  revenue  from  radio  as  the 

previous  proposal. The  franchise  tax  proposition, 
however,  to  some  observers  holds 
the  upper  hand.  Certain  advantages 
have  been  noted,  as  between  a  fran- 

chise and  other  forms  of  specific 
taxes,  principally  that  something 
definite  in  the  way  of  a  Federal 
franchise  would  be  granted  for  pay- 

ment of  the  taxes.  However,  it  also 
has  been  pointed  out  that  Federal 
franchises  for  operations  such  as 
radio  stations  may  lay  the  entire 
industry  open  to  additional  State and  local  tax  levies. 
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If 

A  BADIO  STATION 

BEAOEBSHIP  ? 

BUY  W14Y  is  WLWs  twice  monthly  radio  merchandising 
newspaper. 

BUY  way's  circulation  is  more  than  11.000  among  whole- 
salers, retailers  and  salesmen  in  the  grocery,  drug  and  tobacco 

field. 

BUY  WAY  is  not  a  "throwaway";  only  those  who  personally 
ask  to  be  placed  on  the  list  receive  it. 

BUY  way's  tabloid  size  pages  are  packed  with  selling  news 
about  WLW  advertised  products.  Its  sole  purpose  is  to  in- 

form dealers  about  WLW  campaigns  designed  to  sell  consumer 

goods  merchandise. 

\^  LW  sent  a  questionnaire  to  6,668  grocery,  drug  and  to- 
bacco wholesalers  and  retailers  who  get  BUY  WAY  regularly. 

Here  is  what  we  found  out 

about  BUY  WAY  readership : 

97%  of  the  dealers  who  answered  the  questionnaire 
informed  us  that  they  read  BUY  WAY  regularly; 

—  85.2%  told  us  that  others  in  their  places  of 
business  read  BUY  WAY — 4.8  readers  per  copy 
were  indicated; 

—92.5%  said  that  they  found  BUY  WAY  helpful 
in  their  merchandising. 

In  the  comments  that  accompanied  their  replies,  wholesalers 

said  they  read  BUY  W^AY  "to  anticipate  demand".  Many  re- 

tailers said  "this  information  is  an  aid  to  our  stocking"  and 
"BUY  WAY  guides  me  in  making  special  displays  of  goods 

advertised  over  WLW". 

BUY  way's  high  reader  interest  is  significant  because  it  is 
purely  a  WLW  merchandising  newspaper.  This  interest  re- 

flects, on  the  part  of  dealers,  a  keen  enthusiasm  for  WL\'Si'  as 
a  merchandise-moving  influence — it  shows  how  firmly  the 
success  legend  of  WLW  has  become  implanted  in  their  minds, 

and  indicates  how  completely  cooperation  with  WLW  adver- 
tised products  has  become  a  part  of  the  daily  business  routine 

of  the  men  who  move  your  merchandise. 



USE  THESE  RCA  TRANSMITTING  TUBE 

INSTRUCTI0N  IHeETS  AS  YOUR  GUIDE 

INSURE  LONGER  LIFE 

FOR  TUBES  THAT  MAY  BE  DIFFICULT  TO  REPlACEf 

FOR  LONGER  TUBE  LIFE— 

For  types  using  pure  tungsten 
filaments,  a  reduction  in  filament 

voltage  greatly  lengthens  tube  life. 

For  types  using  thoriated-tung- 
sten  filaments,  maintaining  filament 
at  rated  voltage  results  in  longer  life. 

Operation  either  under  or  over  nor- 
mal voltage  may  result  in  shorter  life. 

For  types  using  oxide-coated 
cathodes,  maintain  filaments  at  rated 
voltage. 

For  all  types,  reduce  dissipation 
in  grids  and  plates  to  o  minimum 
to  avoid  overloading  and  to  obtain 
materially  longer  life. 

MANY  new  Transmitting  Tubes  for  commercial  and  civilian  uses  may  become 
even  harder  to  obtain  because  of  the  tremendous  War-purpose  demand.  It  is, 

therefore,  not  only  a  patriotic  duty,  but  sound  business  policy  as  well,  for 
tube  users  to  conserve  tube  life  by  observing  special  care  and  operating  prac- 

tices which  may  add  thousands  of  hours  of  life  to  tubes  now  in  operation. 

It  is  an  old  story  that  RCA  Transmitting 
Tubes  are  built  to  withstand  plenty  of  abuse 
— so  much  so  that  abnormal  operating  con- 

ditions are  frequently  accepted  as  "normal." Even  though  tube  life  has  been  entirely 
satisfactory  under  such  conditions,  it  is  by 
no  means  as  long  as  might  be  obtained, 
simply  by  careful,  conservative  use  of  the 
tubes  as  outlined  in  the  Instruction  Booklet 
packed  with  each  one. 

In  short,  these  are  days  when  it  is  essential 

to  give  tubes  all  the  care  you  can  give  them. 
Maximum  life  now  becomes  far  more 
important  than  optimum  performance.  RCA 
welcomes  the  opportunity  to  cooperate  in 
helping  RCA  Transmitting  Tube  users  ex- tend tube  life  to  its  fullest! 

If  you  do  not  have  Instruction  Booklets 
on  the  RCA  Tube  types  in  your  transmitter, 
write  Commercial  Engineering  Section, 
RCA  Mfg.  Co.,  Inc.,  Harrison,  N.  J.  for  free 
copies.  Be  sure  to  mention  type  njimber. 

RCA  MANUFACTURING  CO.,  Inc.,  Camden,  N.J.  •  A  Service  of  The  Radio  Corporation  of 
In  Conado:  RCA  Victor  Company  Limited,  Montreal 
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"YESSIRf-MAIt  FROM 

46  STATES  TODAY.'* 

9  Every  50,000-watt  station,  we  suppose,  gets 

mail  from  a  very  wide  area.  So,  here  at  WHO,  we 

don't  get  exactly  excited  even  when  we  receive 

letters  from  such  distant  places  as  Timbuctoo  and 

the  Antipodes. 

But  it  does  seem  significant  to  us  that  WHO  draws 

a  good  deal  of  mail — regularly — from  practically 

every  State  in  the  Union. 

What's  the  significance,  you  say?  Well,  for  one 

thing,  it  indicates  on  a  grand  scale  the  overwhelm- 

ing preference  that  our  power  and  personality 

MUST  give  us  in  Iowa  Plus.  Since  we  compete 

favorably  with  other  50,000  watters,  hundreds  and, 

yes,  thousands  of  miles  away,  it's  a  cinch  that  we're 

competing  even  more  favorably  with  other  stations 

a  few  dozens  of  miles  away! 

Power  and  personality.  That's  a  hard  combination 

to  beat.  And  nobody  does  beat  it  in  Iowa  Plus — 

either  singly  or  with  any  other  kind  of  "combina- 

tion"! Let  us  prove  it  with  actual  figures! 

WHO 

IOWA  PLUS!  "4- 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Representatives 



So  that  our  next  generation  will  not  be  born  to  a  world  of  violence, 

shortages,  rationing  and  sacrifice  ...  a  world  wherein  advancements 

are  distorted  into  mechanics  of  destruction  ...  a  world  in  which  peace- 
time economies  are  harnessed  to  the  maintenance  of  colossal  war 

machines  .  .  .  we  pledge  ourselves  and  our  facilities. 

Our  nation  is  engaged  in  WAR,  and  our  products,  transmitting  and 

rectifying  tubes,  are  employed  in  the  establishment  and  maintenance  of 

vital  communications  lines.  These  same  tubes,  which  serve  in  our  broad- 

casting stations  to  bring  us  laughter,  music  and  culture;  in  research — 

and  in  electro-medical  apparatus  to  alleviate  sufFering  and  disease;  and 

in  many  industrial  applications;  must  NOW,  more  than  ever,  serve  in  the 

protection  of  our  shores.  To  this  end,  we  cooperate  willingly. 

We  must  therefore  ask  your  cooperation  in  anticipating  essential, 

normal  requirements  so  that  we  may  continue  to  serve  both  you  and  our 

country  to  the  best  of  our  ability. 

Amperex  Electronic  Products 

79  WASHINGTON  STREET BROOKLYN,  NEW  YORK 



IN  GREATER  ST.  LOUIS 

Scores  Again! 

For  the  NBC  Red  Network 

and  Radio  Station  KSD 

In  the  Annual  Poll  of  the  Radio  Editors  of  nnore 

than  600  leading  daily  newspapers  in  the  United 

States  and  Canada  recently  connpleted  by  the 

Motion  Picture  Daily,  the  various  groups  show: 

KSD  Carried  16  Firsts  — 12  Seconds  — 11  Thirds 

Channpions  of  the  Champions Outstanding  New  Stars 

The  FIRST  THREE       The  FIRST  THREE 

Are  on  Sfafion  KSD Are  on  Sfafion  KSD 

In  five  of  the  Groups  N.  B.  C.-KSD  took  all  three  places — 
first,  second  and  third  nnost  popular.  In  four  of  the  groups, 

N.  B.  C.-KSD  took  both  first  and  second  places.  In  three 

groups  N.  B.  C.-KSD  took  both  first  and  third  places. 

A  Distinguished  Broadcasting  Station 

Station  KSD — The  St.  Louis  Post-Dispatch POST-DISPATCH  BUILDING,  ST.  LOUIS,  MO. 

FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO        DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELES 

'uWisVieH  every  Monday.  SSrd  issue  (Year  Rook  Number)   published  in  Februnry  by  BROADCASTING  PUBLICATIONS,  INC.,  870  National  Press  BuildinET,  Washington.  D.  C.  Entered second  class  matter  March  14,  19.33.  at  the  Post  Office  at  Washington,  D.  C.  under  act  of  March  3,  1879. 



JP^pp\ause  from
  Alaska 

Sales  for  you  right  here  .  . 

VWL  Daytime  Coverage 
PRiMaPY  ard  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50/000  watts  -  -  clear  channel 

Fan  mail  from  Alaska, 
Canada  and  every  state  in 
the  Union  demonstrates 

the  strength  of  WWL's 
50,000-watt  clear-chan- 

nel signal.  We  love  those 
foreign  postmarks! 

Fan  mail  from  advertis- 
ers Avho  concentrate  their 

New  Orleans  market 

money  with  WWL  is  our 
real  thrill-bringer,  how- 

ever. Each  new  success 
story  underlines  the  fact 
that  WWL  is  .  .  . 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  Inc. 
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WANT 

A  NEW  AUTOMOBILE p 

KFAB's  a  better  vehicle.  Covers  more  area  in 
the  wink  of  an  eye,  than  a  car  in  a  month  of 
Sundays.  More  powerful,  too!  Carries  the 
heaviest  sales  load  over  the  peak,  in  high. 
KFAB  does  all  its  driving  in  a  fertile  farm 

region,  there's  plenty  of  money,  and  KFAB 
listeners  are  spending  it.  That's  why  adver- tisers are  concentrating  on  the  farm  markets 
of  Nebraska  and  her  neighbors,  and  using 
KFAB  to  deliver  their  sales  messages. 
KFAB  isn't  rationing  its  time  to  clients, 

yet. . .  but  you'd  better  wire  today. 

DON  SEARLE-Gen'l  Mgr. 

Ed  Petry  &  Co.,  Nat'l  Rep. 
LINCOLN 
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Theiite  both  ¥Uiiis^  bufmamf  impwtant 

aduatifaqes  make  the  Stradivari  us  a  masterpiece 

AND  MANV  IMPORTANT  ADVANTAGES  MAKE  WSMti  SEUING  FORCE 

No  one  thing  accounts  for  the  success  of  WSM  pro- 

grams. This  advertiser  says,  "It's  their  50,000  watts 

that  blasts  my  message  all  over  the  South."  Another 

says:  "WSM's  unusually  low  frequency 
strengthens  their  power  and  gives  my  mes- 

sage greater  coverage."  Still  another  says: 

''It  was  WSM  talent  .  .  .  talent  that  feeds 

NBC  seven  night-time  productions  that 

gave  me  listeners  .  .  .  and  buyers."  All  these 

clients  are  right.  Yet  they're  all  wrong.  For 

HARRY  L.  STONE,  Gen'l.  Mgr. 

it  is  the  combination  of  many  important  advantages 

that  makes  WSM  the  South's  dominant  station.  50,000 

watts  ...  a  clear  channel  .  .  .  650  kilocycles  ...  a  fast 

growing,  defense-booming  market  .  .  .  and 

one  of  radio's  largest  talent  stafifs  ...  all 
these  combine  to  make  WSM  the  radio 

station  for  sales.  Be  critical  ....  ask 

about  our  fan  mail,  our  production,  facilities, 

our  coverage,  or  anything  you  want  in  a  ra- 

dio station.  You'll  find  we  have  the  answers. 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NflTIONjflL   LIFE   flND   ACCIDENT    IN  S  U  RflNCE   COMPANY,  INC. 
NATIONAL  REPRESENTATIVES,   EDWARD  PETRY  &  CO.,  INC. 
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WANT 

TWO  MORE  TOP-NOTCH  SOUND  ENGINEERS! 

Since  its  radio  introduction  only  a  fe^' 

short  months  ago,  Sono vox's  talking  and 

singing  sound  has  met  with  an  unexpect- 

edly quick  demand.  Buick,  Colgate- 

Palmolive-Peet,  and  Lever  Bros,  are 

already  Sonovox  users.  Things  have 

moved  so  fast  that  our  engineers  have 

not  been  able  to  keep  up  with  our  need 

for  experimental  and  development  work, 

either  for  our  regular  broadcasting  ap- 

plications or  for  various  new  defense  uses. 

Hence  we  are  now  seeking  two  more 

highly-qualified  radio  engineers.  Please 

read  every  word  of  this  advertisement. 

If  you  feel  that  you  answer  the  descrip- 

tion, get  in  touch  with  us  at  once. 

THE  MEN — Must  be  top-notch  radio  engi- 

neers with  experience  in  experimental 

or  development  work.  Must  have  a  good 

educational  background  in  electric  or 

radio  engineering.  Must  have  at  least  five 

years'  experience  in  broadcasting-station 

or  network  engineering.   Should  have 

some  experience  in  instantaneous  record- 

ing. Should  have  both  theoretical  and 

practical  knowledge  of  loud-speaker  de- 

sign and  operation. 

THE  OPPORTUNITY— Virtually  imlimited. 

The  possibilities  of  various  defense  ap- 

plications now  in  development  are  such 

as  to  make  Sonovox  a  high-priority  war- 

time project.  As  to  future  peace-time  op- 

portunities, Sonovox  is  a  new  acoustical 

development  destined  to  become  as 

standard  in  radio  as  "talkies"  are  in  the 

movies.  Sonovox  engineers  have  the 

opportunity  to  share  in  the  establishment 

of  a  new  and  revolutionary  art. 

WRITE  IMMEDIATELY— If  you  want  fur- 

ther  information  about  Sonovox,  please 

drop  me  a  line  at  once.  Applications 

must  be  submitted  by  letter — not  by 

personal  calls.  Write  today,  giving  all 

qualifications,  plus  age,  dependents,  and 

selective  service  classification.  Your  let- 

ter will  be  held  in  strictest  confidence. 

Address:  James  L.  Free,  President 

WRIGHT-SONOVOX.  INC 

180  N.  MICHIGAN  AVE.  ,  .  .  CHICAGO 

FREE  &  PETERS,  INC..  Exclusive  National  Representatives 

CHICAGO:  180  N.  Michigan NEW  YORK:  i^-;  Park  Ave. DETROIT:  Niw  Center  Bldg. SAN  FRANCISCO:  iii  Suffer HOLLYWOOD:  1512N.  Gordon ATLANTA:  333  Palmer  Bldg. 
Franklin  6373 Plaza  5-4131 Trinity  2-8444 

Sutter  4353 Gladstone  3949 Main  5667 
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Freezing  of  Assignments  Expected  Soon 

Only  Grants  Vital 

To  War  Will 

Be  Issued 

FREEZING  of  broadcast  assign- 
ments, along  with  stoppage  of  new 

grants  and  construction  permits  ex- 
cept where  deemed  essential  in  the 

war  operation,  will  come  in  a  few 
weeks.  The  Office  of  Production 
Management,  in  collaboration  with 
the  Defense  Communications  Board, 
is  expected  to  establish  the  new 
policy  which  will  govern  future 
licensing  operations  of  the  FCC. 

Long  anticipated,  the  policy  is 
being  forced  by  peak  operation  of 
all  radio  manufacturing  plants, 
both  transmitting  and  receiving, 
on  nearly  two  billion  dollars  in 
war  production,  with  civilian  man- 

ufacture to  be  sharply  curtailed 
and  possibly  eventually  terminated, 
save  for  replacement  and  repairs 
and  for  new  essential  installations. 
0PM  disclosed  last  Wednesday 
that  civilian  radio  receiving  set 
production  shortly  would  be  cut 
approximately  30%  and  that  it 
might  be  stopped  entirely  later  on. 

Preliminary  Action 

FCC  Chairman  James  Lawrence 
!Fly  told  Broadcasting  last  week 
that  definite  policy  would  have  to 
be  established  and  that  conditions 
now  had  approached  the  point 
where  curtailments  are  essential. 
He  said  0PM  and  DCB  would  act 
shortly — possibly  within  a  month. 

Preliminary  work  already  has 
been  undertaken  on  curtailments. 
The  problem  transcends  purely 
broadcast  transmitter  and  receiver 
manufacture,  however.  To  be  eval- 

uated also  are  other  extensive  ra- 
dio services  such  as  point-to-point, 

police,  aviation  and  the  numerous 
other  secondary  operations  licensed 
through  the  FCC. 

Before  the  integrated  order  can 
be  promulgated,  something  in  the 
nature  of  established  ratings  and 
priorities  to  cover  possible  contin- 

gencies will  be  evolved.  This  work, 
as  a  matter  of  fact,  now  is  under- 

stood to  be  in  progress.  The  cur- 
tailment order,  when  it  comes, 

probably  will  be  based  on  specific 
I classifications  of  service  in  each 
category. 

Mr.  Fly  felt  a  "little  latitude 
must  be  allowed"  so  essential  op- 

erations can  continue.  In  the  broad- 
cast field,  any  affirmative  showings 

of  need  for  additional  facilities 
for  the  war  effort  will  be  favorably 
considered,  he  indicated.  Under  the 
new  priorities  procedure  to  be  es- 

tablished by  0PM,  with  the  advice 
of  the  DCB,  adequate  provision 
would  be  made  for  necessary  new 
constructions  or  modifications,  it 
was  made  clear.  Existing  construc- 

tion permits,  Mr.  Fly  said,  "will 
be  protected  within  reasonable  limi- 

tations", but  he  saw  no  basis  for 
issuance  of  additional  permits  for 
new  or  improved  facilities  if  the 

equipment  would  not  be  procurable 
and  if  the  operations  are  not 
deemed  essential. 

Outstanding  CPs 

While  the  detailed  plans  have 
not  yet  been  formlated,  it  has  been 
obvious  for  some  time  that  steps 

must  be  taken,  and  it  is  "outside 
the  field  of  debate",  the  chairman 
said.  Once  the  specific  policy  is 
enunciated,  the  FCC  will  revise  its 
operations  to  conform  with  the 
over-all  war  picture. 

According  to  FCC  records  35  con- 
struction permits  for  new  broadcast 

stations  are  outstanding.  FM  con- 

struction permits  outstanding  total 
59.  There  are  210  applications  for 
new  stations  pending,  of  which  160 
are  for  standard  broadcast  and  50 
for  FM  outlets.  In  addition  there 

are  pending  several  hundred  appli- 
cations for  modification  of  existing 

facilities,  in  various  stages  of  con- 
sideration. 

It  is  likely  some  construction  per- 
mits already  issued  will  be  held 

in  abeyance.  If  the  areas  affected 
have  adequate  broadcast  service, 
this  probably  will  be  the  case. 
Where  inadequate  service  exists, 
however,  the  DCB,  in  conjunction 

(Continued  on  page  4-5) 

Daylight  Time  Begins  in  Mid-February 

Compulsory  Change  for 
All  Nation  Passed 

By  Congress 
BROADCASTING'S  semi  -  yearly 
headache,  partial  daylight  saving 
time,  will  disappear  in  mid-Febru- 

ary it  was  indicated  in  Washing- 
ton last  week  as  both  Houses  of 

Congress  completed  action  on  a 
daylight  saving  time  measure  pro- 

viding for  universal  "fast"  time 
20  days  after  the  bill  is  signed  by 
President  Roosevelt.  It  appeared 
last  Friday  that  barring  unfore- 

seen delays  daylight  time  would 
become  effective  between  Feb.  10 
and  15. 
Because  of  a  parliamentary 

technicality  in  the  House  last 
Thursday,  when  that  body  ap- 

proved the  bill,  it  did  not  go  to 
the  White  House  immediately  but 
was  held  over  to  Monday  for 

Speaker  Rayburn's  signature.  The 
Senate  agreed  to  the  conference 
report  on  the  measure  Wednesday. 

Aids  Radio  Industry 

Conferees  after  meeting  once 
agreed  to  the  House  bill,  most  fav- 

orable to  radio.  The  Senate  version 
would  have  given  the  President 
discretionary  power  to  advance 
clocks  not  more  than  two  hours 
during  continuance  of  the  present 
war  and  not  more  than  six  months 
thereafter.  Senator  Wheeler  (D- 
Mont.),  chairman  of  the  Inter- 

state Commerce  Committee,  intro- 
duced  the   Senate   bill   while  the 

House  bill  was  introduced  by  Chair- 
man Lea  (D-Cal.)  of  the  Interstate 

&  Foreign  Commerce  Committee 
who  sponsored  the  House  measure. 

The  bill  as  passed  by  both  Houses 
inadvertently  fulfills  an  industry 

campaign  favoring  "fast"  time  on a  universal  basis,  preferably  year- 
round. 

Full  text  of  the  final  bill  follows: 
Be  it  enacted  by  the  Senate  and 

House  uf  Representatives  of  the  United 
States  of  America  in  Congress  as- 

sembled. That  beginning  at  2  o'clock antemeridian  of  the  twentieth  day 
after  the  date  of  enactment  of  this 
Act.  the  standard  time  of  each  zone 
estalilished  pursuant  to  the  Act  entitled 
"An  Act  to  save  daylight  and  to  pro- vide standard  time  for  the  United 
States",  approved  March  19,  1918,  as amended,  shall  be  advanced  one  hour. 

Sec.  2.  This  Act  shall  cease  to  be  in 
effect  six  mouths  after  the  termination 
of  the  present  war  or  at  such  earlier 
date  as  the  Congress  shall  by  concur- 

rent resolution  designate,  and  at  2 
o'clock  antemeridian  of  the  last  Sun- 

day in  the  calendar  month  following 
the  calendar  month  during  which  this 
Act  ceases  to  be  in  effect  the  standard 
time  of  each  zone  shall  be  returned  to 
the  mean  astronomical  time  of  the  de- 

gree of  longitude  governing  the  stand- ard time  for  such  zone  as  provided  in 
such  Act  of  March  19.  1918.  as 
amended. 

Trade  Approval 
A  uniform,  nationwide  system  of 

daylight  saving  time,  becoming  ef- 
fective simultaneously  for  the  en- 

tire country,  was  hailed  as  a  boon 
to  broadcasting  by  station  and  net- 

work officials,  agency  timebuyers 
and  station  representatives  queried 
by  Broadcasting. 

Without  a  dissenting  voice,  rep- 

resentative members  of  each  group 
stated  such  a  national  plan  would 
relieve  the  industry  of  the  annual 
problems  incurred  when  part  of  the 

country  goes  on  DST  while  the  re- 
maining cities  stay  on  standard 

time,  disrupting  program  schedules 
across  the  map  and  causing  a 
major  rearrangement  of  programs 
that  affects  not  only  the  networks 
and  their  sponsors,  but  also  the 
spot  or  local  advertisers  using  time 
on  stations  which  are  affiliated 
with  the  networks. 

Executives  questioned  were  unan- 
imous in  stating  that  universal 

DST  will  leave  radio  schedules  un- 
changed, each  program  continuing 

to  be  broadcast  at  its  scheduled 
time  on  the  clock,  which  would  of 
course  be  one  hour  earlier  by  the 
sun. 

This,  it  was  agreed,  is  a  most 

happy  situation,  especially  in  con- trast to  the  final  Sundays  in  April 
and  September  which  in  previous 
years  ushered  DST  in  and  out.  Pre- 

ceding each  of  these  fatal  Sundays 
was  a  period  of  several  weeks,  or 
in  some  cases  months,  of  intense 

activity  trying  to  adjust  their  sched- ules to  fit  cities  with  both  kinds 
of  time. 

The  consensus  seemed  to  be  that 
of  all  the  sacrifices  the  broadcast- 

ing industry  has  been  and  will  be 
asked  to  make  as  its  part  of  the 
all-out  war  program,  giving  up  the 
disintegrated,  local  option  plan  of 
DST  will  be  by  all  odds  the  least 
painful  for  everyone  concerned. 
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War  Code  Brings  Program  Changes 

Ad  Lib,   Interview  and 

Quiz  Types  Are 
Restricted 

FAR-REACHING  changes  in  nor- 
mal programming  operations  of  all 

broadcast  stations,  entailing  dis- 
continuance of  certain  types  of  ad 

lib  programs  such  as  man-on-the- 
street,  airport,  train  terminal  and 
other  "open  mike"  interviews  and 
requiring  rigid  control  over  other 
program  emanations,  were  decreed 
in  the  Wartime  Code  of  Practices 
for  Broadcasters,  released  last  Fri- 

day by  the  Office  of  Censorship. 
Couched  in  terms  permitting  vol- 

untary rather  than  mandatory  ac- 
tion, the  Code  becomes  immediate- 

ly effective  except  for  the  quiz 
bans.  It  was  drafted  by  Byron 
Price,  Director  of  Censorship,  and 
J.  Harold  Ryan,  Assistant  Director 
of  Censorship,  after  extensive  con- 

ferences with  industry  representa- 
tives. 

Mr.  Ryan,  vice-president  and 
general  manager  of  the  Fort  In- 

dustry Co..  operating  six  stations, 
is  in  charge  of  administration.  He 
will  be  aided  by  a  council  of  five  to 
seven  broadcasters,  probably  in- 

cluding the  heads  or  the  selected 
representatives  of  the  five  indus- 

try trade  groups. 
There  were  prompt  repercussions 

to  the  banning  of  remote  quiz  pro- 
grams, with  steps  initiated  for 

modification.  These  stringent  pro- 
visions, covered  in  Paragraph  II 

(b),  [see  opposite  page]  will  not 
become  effective  until  Feb.  1,  how- 

ever, Mr.  Ryan  announced,  to  allow 
changes  of  format,  and  adjust- 

ments of  commercial  commitments. 
While  the  Code  itself  does  not 
specify  this  future  effective  date, 
Mr.  Ryan  told  Broadcasting  it 
would  be  covered  in  a  letter  to  all 
stations  to  go  out  this  week,  along 
with  official  copies  of  the  Code.  All 
other  provisions  are  immediately 
effective. 

Local  Programming 

Most  of  the  precautions  empbii- 
sized  in  the  Code  "are  being  exer- 

cised already  by  broadcasters  on  a 
voluntary  basis,"  the  Censorship Office  stated.  It  nevertheless  was 
appreciated  that  the  restrictions  on 
ad  lib  and  quiz  programs  will  re- 

sult in  changes  in  the  formats  of 
many  programs.  The  greatest  im- 

pact, however,  will  be  felt  in  local 
programming,  where  many  stations 
derive  appreciable  revenue  from 
variations  of  the  Man  on  the 
Street  quiz  type  of  feature. 

Little  effect  is  seen  on  network 
quiz  or  audience  participations. 
Where  large  studio  audiences  are 
involved,  there  is  appreciably  less 
danger  of  exploiting  radio  to 
expedite  work  of  saboteurs  and 
request  programs,  while  not  banned 
outright,  nevertheless  must  be 
closely  scrutinized.  In  this  connec- 

tion, the  Code  was  not  as  drastic 
as  some  broadcasters  had  urged. 

Foreign  language  programs,  a 
knotty  question  even  before  the 
war,  are  dealt  with  leniently.  The 
Price  office  requests  that  full  tran- 

scripts, whether  written  or  record- 
ed, be  kept  of  all  such  programs. 

Beyond  that  it  is  only  suggested 
that  broadcasters  "take  all  neces- 

sary precautions  to  prevent  devia- 
tion from  script  by  foreign  lan- 
guage announcers  and  performers." 

Weather  broadcasts,  already 
banned  by  Army  mandate,  are  re- 

stricted in  more  detailed  fashion. 
With  regard  to  handling  of  news 
programs,  the  Code  in  general  par- 

allels that  issued  last  Wednesday, 
covering  wartime  practices  for 
newspapers,  magazines,  and  other 
periodicals. 
News  falling  in  specified  cate- 

gories should  be  kept  off  the  air, 
the  Code  states,  except  in  cases 
where  the  release  has  been  author- 

ized by  appropriate  authorities.  In 
addition  to  weather  reports,  these 
cjver  road  condition?,  troop  raovo- 
ments,  ships,  dispositions  of  planes, 
military  experiments,  fortifications, 
war  contract  production,  casualty 
lists,  release  of  figures  on  selec- 

tive enrollments,  unconfirmed  re- 
ports having  a  military  aspect,  in- 

formation concerning  establish- 
ment of  international  communica- 
tions, and  movements  of  material 

or  public  officials. 

"99.9%  Pure" 

At  a  press  conference  last  Thurs- 
day, prior  to  release  of  the  Cen- 

sorship Code,  Mr.  Price  said  that 
radio  "because  of  its  international 
aspects"  necessarily  is  placed  un- 

der stricter  censorship  than  news- 
papers. He  pointed  out  the  industry 

was  fully  cognizant  of  the  fact 
that  its  restrictions  would  be  heav- 

ier. But  he  praised  radio  for  its 
voluntary  cooperation  and  its  ap- 

preciation of  the  war  problem. 
Asked  regarding  forms  of  re- 

strictions or  punishment  for  viola- 
tions of  either  Code,  Mr.  Price 

said  thus  far  there  had  been  no 
need  for  serious  consideration  of 
this  aspect.  Voluntary  adherence 
to  the  wishes  of  the  President  and 
the  Office  of  Censorship  thus  far 

has  been  "99.99(  pure". 
Advisory  Plan 

"I  have  great  confidence  in  the 
common  sense  of  the  broadcasters," 
Mr.  Ryan  declared.  He  pointed  out 
that  unquestionably  inconveniences 
would  be  experienced  but  empha- 

sized that  wartime  operation  af- 
fects the  entire  economy. 

The  Advisory  Council  of  Broad- 
casters will  be  appointed  within  a 

fortnight.  Mr.  Ryan  ah'eady  has 
designated  Stanley  P.  Richardson, 
former  newspaperman  and  coordi- 

nator of  international  broadcast- 
ing, as  his  chief  assistant.  He  was 

to  report  Jan.  19. 
Handling  of  the  ad  lib  type  of 

program  proved  most  troublesome 
of  the  problems  in  writing  the  code. 

Complaints  already  have  been  re- 
ceived. But  the  code  is  left  suffi- 

ciently flexible  so  that  changes  can 
be  made  when  practical  solutions 
are  found.  "As  experience  dictates 
the  need  of  changes,  they  will  be 

made  and  all  stations  notified,"  the code  states. 

Apropos  request  programs,  the 
code  requests  that  no  telephoned 
or  telegraphed  requests  for  musical 

selections  be  accepted  "for  the  du- 
ration of  the  emergency". 

It  also  asks  that  all  mail  bear- 
ing requests  be  held  for  an  un- 

specified time  before  honored  on 
the  air.  It  was  suggested  that 
broadcasters  stagger  replies  to  re- 

quests. Care  should  be  exercised  in 
guarding  against  honoring  a  given 
request  at  a  specified  time. 

Personal  Items 

Emphasis  was  given  the  handling 
of  "lost  and  found"  announcements 
and  broadcast  material  of  a  simi- 

lar nature.  Broadcasters  were 
asked  to  refuse  material  when  it 
is  submitted  via  telephone  or  tele- 

graph by  a  private  individual.  The 
broadcaster  was  advised  to  demand 
written  notice  involving  a  lost  per- 

son, lost  dog,  or  other  property. 
Confirmation  of  the  source  on 

emergency  announcements  was  ur- 
gently suggested. 

Requests  for  mass  meetings,  un- 
less they  come  from  accredited 

Governmental  or  civilian  represen- 
tatives, should  be  rejected. 

Interpreted  as  banning  some 
Town  Hall  and  general  audience 
participation  forums  as  now  pre- 

sented is  the  restriction  on  quiz 
programs.  The  code  requests  that 
all  audience  pai-ticipations  origin- 

ating from  remote  points,  either 

by  wire,  transcription  or  short- 
wave, be  discontinued  except  under 

specified  conditions.  The  greatest 
danger  lies  in  informal  interviews 
conducted  in  a  small  group.  In 
larger  groups,  where  participants 
are  selected  from  a  theatre  audi- 

ence, "the  danger  is  not  so  great". 
Avoidance  of  "guaranteed  partici- 

pation" in  studio  audience  type  quiz 
shows  was  urged. 

In  forums  and  interviews  in 

which  the  public  is  permitted  ex- 
temporaneous comment  and  in 

panel  discussions  in  which  two  or 
more  persons  participate,  the  code 
states  that  while  likelihood  of  ex- 

ploitation is  slight,  there  are  cer- 
tain forums  during  which  comments 

are  sought  "from  the  floor"  which 
demand  "cautious  production". 

Ad  Lib  Reporting 

Avoidance  of  ad  lib  reporting 

where  specific  reference  to  loca- 
tions and  structures  is  made,  fol- 

lowing air  raids  or  enemy  offensive 
action,  is  urged.  Commentators 
should  beware  of  using  any  descrip- 

tive material  "which  might  be  em- 
ployed by  the  enemy  in  plotting 

an  area  for  attack". 

Mr.  Damm 

Radio  Trade  Group 

Notes  Code  Flaws 

Loss  of  Revenues  Is  Seen  if 

Quiz  Ban  Is  Enforced 
CONTENDING  that  provisions  of 
the  new  war-time  code  of  the  Office 
of  Censorship  will  mean  the  loss  of 
"millions  in  revenue"  to  small  and 

large  stations 
alike,  the  Radio 

Coordinat- 
i  n  g  Committee, 

representing  in- dustry trade 

groups,  at  a  spe- cial meeting  in 

Chicago  last  Fri- 
day decided  to initiate  steps  to 

effect  changes. 

Banning  of  re- mote quiz  programs,  it  was  held, 
would  cut  sharply  into  basic  sta- 

tion revenue. 

The  committee,  created  at  the 
instance  of  George  B.  Storer,  presi- 

dent of  the  Fort  Industry  Co.  and 
interim  head  of  NIB,  met  primarily 
to  consider  appointment  of  Walter 
J.  Damm,  managing  director  of 
WTMJ,  Milwaukee,  as  industry 
liaison  officer  in  Washington,  to 
contact  Governmental  agencies 
identified  with  the  war  effort  from 
the  radio  standpoint.  Action,  how- 

ever, had  not  been  taken  late  Fri- 
day night. 

Discussed  with  Fly 

FCC  Chairman  James  Lawrence 
Fly  lunched  with  the  committee 
and  presumably  discussed  the 
Damm  appointment.  He  had  stated 
previously  that  it  would  be  desir- 

able to  have  a  liaison  man,  but 
that  he  was  not  in  a  position  to 
designate  the  individual.  Because 
Mr.  Damm  is  not  a  member  of  the 
NAB,  controversy  had  developed 
over  his  appointment  [Broadcast- ing, Dec.  29]. 

Attending  the  meeting,  in  addi- 
tion to  Chairman  Storer,  were 

Neville  Miller,  NAB  president; 
James  D.  Shouse,  WLW-WSAI, 
Cincinnati,  representing  the  Clear 
Channel  Broadcasting  Service,  and 
an  NAB  director;  John  Shepard  3d, 
Yankee  Network,  president  of  FM 
Broadcasters  Inc.;  Eugene  C. 
Pulliam,  WIRE,  Indianapolis,  pres- 

ident of  Network  Affiliates  Inc., 

and  John  E.  Fetzer,  WKZO,  Kala- 
mazoo, NAB  director.  Mr.  Damm 

also  sat  in. 

The  Censorship  Office  said  it 
may  find  it  necessary  to  issue 
further  instructions  which  will 
either  interpret  certain  existing 
requests,  amend  or  delete  them, 
establish  new  ones,  or  cover  spe- 

cial emei'gency  conditions.  These 
will  go  to  managers  of  stations  and 
networks.  They  should  have  pref- 

erential handling  and  alternate 
executives  shoud  be  named  to  exer- 

cise them  in  the  absence  of  the 
regularly  constituted  authority. 
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WAR-TIME  CODE  OF  PRACTICES  FOR  BROADCASTERS 

Herewith  is  the  text  of  the  war-time  code  of  practices  for  broadcast 
stations  issued  Jan.  16  hy  the  Office  of  Censorship.  Drafted  by  Director 
Byron  Price  and  Assistant  Director  J.  Harold  Ryan,  after  conferences 
with  the  industry.  The  Code  becomes  immediately  effective,  except  for 
Paragraph  II  (b)  covering  banning  of  certain  ad  lib  quiz  programs, 

1  which  is  delayed  until  Feb.  1,  to  permit  changes  in  format  and  alteration 
■  of  commercial  contracts. 
THE  OFFICE  of  Censorship  issued 
this  statement : 

In  wartime  it  is  the  responsibility 
of  every  citizen  to  help  prevent  the 
enemy,  insofar  as  possible,  from  ob- 

'  taining  war,  navy,  air  or  economic  in- 
•  telligence  which  might  be  of  value  to 
him  and  inimical  to  our  national  ef- 
fort. 

The  broadcasting  industry  has  en- 
'  listed  with  enthusiasm  in  the  endeavor, 
1  and  the  following  is  intended  to  be 
helpful  in   systematizing  cooperation 
on  a  voluntary  basis  during  the  period 
of  the  emergency. 

Two  possibilities  exist : 
(1)  Enemy  exploitation  of -stations 

heard  only  within  our  borders,  to  ex- 
pediate  the  work  of  saboteurs,  and 

5      (2)  Enemy  exploitation  of  stations 
.  heard  internationally  (both  short  and 
I  long  wave)  to  transmit  vital  informa- tion. 

All  American  stations  desire  to  pre- 
1  vent  such  exploitation.  The  statement 
1  herewith  set  forth  is  presented  under 
,  three  headings : 
'      (1)  News  programs. 
«      (2)  Ad  lib  programs. 
i      (3)  Foreign  language  programs. 
,  Radio  management  can  do  much  in 
other  ways  to  win  the  war.  It  can 
act,  in  the  light  of  experience,  as  its 

•  own  censor  above  and  beyond  the  sug- gestions contained  in  this  statement  of 
conduct. 

NEWS  PROGRAM 
,     It   must   be   remembered   that  all 
_  newspapers,    magazines   and  periodi- 

cals are  censored  at  our  national  bor- 
;  ders.  No  such  post-publication  censor- 
I  ship  is  possible  in  radio.  Scores  of  sta- 

tions operating  on  all  classifications 
of  frequencies  are  heard  clearly  in 

I  areas  outside  the  United  States.  These 
c  stations  especially  should  exercise  skill 
and  caution  in  preparing  news  broad- casts. 
■  Ninety-nine  per  cent  of  the  com- 
t  mercial  stations  operating  in  the 
I  United  States  are  serviced  by  one  or 
more  news  agencies.  News  teletyped 
to  stations  and  networks  by  these  agen- 

.  cies  will  be  edited  at  the  source,  with 
^  a  view  to  observing  certain  requests 
-  set  down  by  the  press  section  of  the :  Office  of  Censorship.  These  precautions 
,  nothwithstanding,  the  GflBce  of  Cen- 
.|  sorship  stresses  the  need  for  radio  to 
process  all  news  in  the  light  of  its  own 
specialized    knowledge.  Broadcasters 

,  should  ask  themselves  the  question, 
]  "Would  this  material  be  of  value  to me  if  I  were  the  enemy"  Certain  mate- 
'  rial  which  may  appear  on  the  news service  wires  as  approved  for  news- 

papers may  not  be  appropriate  for radio. 
It  is  requested  that  news  falling  into 

any  of  the  following  classifications  be 
kept  off  the  air,  except  in  cases  when 
the  release  has  been  authorized  by  ap- 

_  propriate  authority. 
Weather  Reports 

t  _  (1)  Weather  reports.  This  category 
,  includes  temperature  readings,  baro- 
'  metric  pressures,  wind  directions,  fore- 1  casts  and  all  other  data  relating  to 
,  weather  conditions.  Frequently  weath- 
'  er  reports  for  use  on  radio  will  be ■  authorized    by    the    United  States 
•  Weather  Bureau.  This  material  is  per- 
_  missible.  Confirmation  should  be  ob- 

tained that  the  report  actually  came 
I  from  the  Weather  Bureau.  Special 
care  should  be  taken  against  inad- 

vertent references  to  weather  condi- 
tions  during  sports   broadcasts,  spe- 

.  cial  events  and  similar  projects. 
Information    concerning    road  con- 

•Iditions,  where  such  information  is  es- 
i«sential   to  safeguarding   human  life, 

may  be  broadcast  when  requested  by  a 
Federal,  State  or  municipal  source. 

(2)  Troop  movements.  The  general 
character  and  movements  of  units  of 
the  United  States  Army,  Navy  and 
Marine  Corps,  or  their  personnel, 
within  or  without  the  continental  lim- 

its of  the  United  States ;  their  loca- 
tion, identity  or  exact  composition, 

equipment  or  strength  ;  their  destina- 
ation,  routes  and  schedules ;  their 
assembly  for  embarkation  or  actual 
embarkation.  Any  such  information 
regarding  the  troops  of  friendly  na- 

tions on  American  soil.  (The  request 
as  regards  location  and  general  char- 

acter does  not  apply  to  training  camps 
in  the  United  States,  nor  to  units 
assigned  to  domestic  police  duty.) 

(3)  Ships.  The  location,  movements 
and  identity  of  naval  and  merchant 
vessels  of  the  United  States  and  of 
other  nations  opposing  the  Axis  pow- 

ers and  of  personnel  of  such  craft ; 
the  port  and  time  of  arrival  of  any 
such  vessels ;  the  assembly,  departure 
or  arrival  of  transports  or  convoys, 
the  existence  of  mine  fields  or  otlier 
harbor  defenses ;  secret  orders  or  other 
secret  instructions  regarding  lights, 
buoys  and  other  guides  to  navigators  ; 
the  number,  size,  character  and  loca- 

tion of  ships  in  construction,  or  ad- 
vance information  as  to  the  date  of 

launchings  or  commissionings ;  the 
physical  setup  of  existing  shipyards, 
and  information  regarding  construction 
of  new  ones. 

(4)  Planes.  The  disposition,  move- 
ments and  strength  of  army  and  navy 

units.  The  time  and  location  of  corps 
graduations  or  the  equipment  strength 
of  any  training  school. 

New  Inventions 
(5)  ELxperiments.  Any  experiments 

v^ith  war  equipment  or  materials,  par- 
ticularly those  relating  to  new  inven- 

tions. Any  news  of  the  whereabouts 
of  camouflaged  objects. 

(6)  Fortifications.  Any  information 
regarding  existing  or  projected  forti- 

fications of  this  country,  any  infor- 
mation regarding  coastal  defense  em- 

placements or  bomb  shelters  ;  location, 
nature  or  numbers  of  antiaircraft 

guns. (7)  Production.  Specific  informa- 
tion about  war  contracts,  such  as  the 

exact  type  of  production,  production 
schedules,  dates  of  delivery,  or  prog- 

ress of  production  ;  estimated  supplies 
of  strategic  and  critical  materials 
available;  or  nationwide  "round-ups" of  locally-published  procurement  data 
except  when  such  compo.site  informa- 

tion is  officially  approved  for  publica- tion. 
Specific  information  about  the  loca- 

tion of,  or  other  information  about, 
sites  and  factories  already  in  exist- 

ence, which  would  aid  saboteurs  in 
gaining  access  to  them ;  information 
other  than  that  readily  gained  through 
observation  by  the  general  public,  dis- 

closing the  location  of  sites  and  fac- 
tories yet  to  be  established,  or  the 

nature  of  their  production.  Any  in- 
formation about  new  or  secret  military 

designs,  or  new  factory  designs  for 
war  production. 

(8)  Casualty  lists.  Total  or  round 
figures  issued  by  the  Government  may 
be  handled.  If  there  is  special  news- 
worthiness  in  the  use  of  an  individual 
name,  such  as  that  attending  the  re- 

lease concerning  Capt.  Colin  Kelly, 
it  is  permissible  material.  Stations 
should  use  own  judgment  in  using 
names  of  important  personages  from 
their  own  areas  killed  in  action.  The 
Government  notifies  nearest  kin  BE- 

FORE casualty's  name  is  released  to the  press. 

(9)  Release  of  figures  on  selective service  enrollments. 
Unconfirmed  Reports 

(10)  Unconfirmed  reports.  Reports 
based  on  information  from  unidentified 
sources  as  to  ship  sinkings  or  land 
troops  reverses  or  successes  should 
not  be  used.  In  the  event  enemy  claims 
have  been  neither  confirmed  nor  denied 
by  established  authority,  the  story  ordi- 

narily should  be  handled  without  in- 
clusion of  specific  information ;  there 

should  be  no  mention  of  ship's  name — only  its  classification  ;  there  should  be 
no  mention  of  army  unit  designation — 
just  its  general  description  (tank,  ar- 

tillery, infantry,  etc.).  Commentators, 
through  sensible  analyses  of  reports 
from  enemy  origins,  stressing  the  ob- 

vious fallacies,  can  do  much  to  cor- 
rect any  false  impressions  which  might 

be  created. 
(11)  Communications.  Information 

concerning  the  establishment  of  new  in- 
ternational points  of  communication 

should  be  withheld  until  ofiicially  re- 
leased by  appropriate  federal  author- 

ity. 

(12)  General.  Information  disclos- 
ing the  new  location  of  national  ar- 

chives, art  treasures,  and  so  on,  which 
have  been  moved  for  safekeeping ; 
damage  to  military  and  naval  objec- 

tives, including  docks,  railroads,  or 
commercial  airports,  resulting  from 
enemy  action  ;  transportation  of  muni- tions or  other  war  materials,  including 
oil  tank  cars  and  trains ;  movements 
of  the  President  of  the  United  States, 
or  of  official  military  or  diplo- matic missions  of  the  United  States 
or  of  any  other  nation  opposing  the 
Axis  powers — i-outes,  schedules,  or 
destination,  within  or  without  the  con- tinental limits  of  the  United  States ; 
movements  of  ranking  army  or  naval 
oflficers  and  staffs  on  official  business  ; 
movements  of  other  indivirlnals  or 
units  under  special  orders  of  the  army, 
navy  or  State  Department. 

Summation :  It  should  be  empha- 
sized that  there  is  no  objection  to  any 

of  these  topics  if  officially  released. 
These  restraints  are  suggested : 

( 1 )  Full  and  prompt  obedience  to 
all  lawful  requests  emanating  from 
constituted  authorities.  If  a  broadcast- 

er questions  the  wisdom  of  any  request, 
he  should  take  it  up  with  the  Office 
of  Censorship. 

(2)  Exercise  of  common  sense  in 
editing  news,  meeting  new  problems 
with  sensible  solutions.  Stations  should 
feel  free  at  all  times  to  call  on  the 
Office  of  Censorship  for  clarification 
of  individual  problems. 

II 

AD  LIB  PROGRAMS 
Certain  program  structures  do  not 

permit  the  exercise  of  complete  discre- 
tion in  pre-determining  the  form  they 

will  take  on  the  air.  These  are  the 
ad  lib  or  informal  types  of  programs. 
Generally  they  fall  into  four  classifica- tions : 

(a)  Request  programs. 
(b)  Quiz  programs. (c)  Forums  and  interviews  (ad 

Uh). 

(d)  Commentaries  and  descriptions 
{ad  lib). As  experience  dictates  the  need  of 
changes,  they  will  be  made,  and  all 
stations  notified.  Stations  should  make 
certain  that  their  program  depart- 

ments are  fully  acquainted  with  these 
provisions. 

(a)  Request  programs.  Certain  safe- 
guards should  be  adopted  by  the  broad- caster in  planning  request  programs. 

It  is  requested  that  no  telephoned  or 
telegrai)hed  requests  for  musical  selec- tions be  accepted  for  the  duration  of 
the  emergency.  It  is  also  requested  that 
all  mail  bearing  requests  be  held  for  an 
unspecified  length  of  time  before  it  is 
honored  on  the  air.  It  is  suggested  that 
the  broadcaster  stagger  replies  to  re- 

quests. Care  should  be  exercised  in 
guarding  against  honoring  a  given  re- quest at  a  specified  time. 

Special  note  is  made  here  of  "lost 
and  found"  announcements  and  broad- cast material  of  a  similar  nature. 
Broadcasters  are  asked  to  refuse 
acceptance  of  such  material  when  it 
is  submitted  via  telephone  or  tele- 

graph by  a  private  individual.  If  the ease  involves  a  lost  person,  lost  dog, 
lost  property  or  similar  matter,  the 
broadcaster  is  advised  to  demand  writ- 

ten notice.  It  is  suggested  that  care 
be  used  by  station  continuity  depart- 

ments in  re-writing  all  such  personal 
advertising.  On  the  other  hand,  emer- 

gency announcements  asked  by  po- 
lice or  other  authorized  sources  may 

be  accepted.  Announcements  bearing 
official  authorization  seeking  blood  don- 

ors, lost  persons,  stolen  cars,  and  sim- 
ilar material  may  be  accepted  by  tele- 

phone, but  confirmation  of  the  source 
is  suggested. 

It  is  requested  that  announcements 
of  mass  meetings  not  be  honored  unless 
they  come  from  an  authorized  repre- 

sentative of  an  accredited  Govern- 
mental or  civilian  agency.  Such  re- 

quests should  be  accepted  only  when 
submitted  in  writing. 

(b)  Quiz  program.  It  is  requested that  all  audience-participation  type 
quiz  programs  originating  from  remote 
points,  either  by  wire,  transcription 
or  shortwave,  be  discontinued,  except 
as  qualified  hereinafter. 

Any  program  which  permits  the  pub- 
lic accessibility  to  an  open  micro- 

phone is  dangerous  and  should  be  care- 
fully supervised.  Because  of  the  na- ture of  quiz  programs,  in  which  the 

ljublic  is  not  only  permitted  access 
to  the  microphone  but  encouraged  to 
speak  into  it,  the  danger  of  usurpation 
by  the  enemy  is  enhanced.  The  great- 

est danger  here  lies  in  the  informal  in- 
terview conducted  in  a  small  group — 10  to  25  people.  In  larger  groups, 

where  participants  are  selected  from  a 
theatre  audience  for  example,  the  dan- 

ger is  not  so  great. 
Care  in  Small  Crowds 

Generally  speaking,  any  quiz  pro- 
gram originating  remotely,  wherein 

the  group  is  small,  and  wherein  no 
arrangement  exists  for  investigating 
the  background  of  participants,  should 
be  discontinued.  Included  in  this  classi- 

fication are  all  such  productions  as 
man-on-the-street  interviews,  airport 
interviews,  train  terminal  interviews, 
and  so  forth. 
In  all  studio-audience  type  quiz 

shows,  where  the  audience  from  which 
interviewees  are  to  be  selected  numbers 
less  than  50  people,  program  con- ductors are  asked  to  exercise  special 
care.  They  should  devise  a  method 
whereby  no  individual  seeking  partici- 

pation can  be  GUARANTEED  PAR- TICIPATION. 
(c)  Forums  and  interviews.  This 

refers  specifically  to  forum-s  in  which 
the  general  public  is  permitted  ex- 

temporaneous comment ;  to  panel  dis- 
cussions in  which  more  than  two  per- 

sons participate ;  and  to  interviews 
conducted  by  authorized  employees  of 
the  broadcasting  company.  Although 
the  likelihood  of  exploitation  here  is 
slight,  there  are  certain  forums  during 
which  comments  are  sought  "from  the 
floor,"  or  audience,  that  demand  cau- 

tious production. 
(d)  Commentaries  and  descriptions. 

(Ad  lib).  Special  events  reporters  are advised  to  avoid  specific  reference  to 
locations  and  structures  in  on-the-spot 
broadcasts  following  air  raids  or  other 
enemy  offensive  action.  Both  such  re- 

porters and  commentators  should  be- 
ware of  using  any  descriptive  mate- rial which  might  be  employed  by  the 

enemy  in  plotting  an  area  for  attack. 
THE  BROADCASTER  IN  SUM- 

MARY. IS  ASKED  TO  REMEM- BER THAT  THERE  IS  NEED  FOR 
EXTRAORDINARY  CARE  ESPE- 

CIALLY, IN  CASES  WHERE  HE 
OR   HIS   AUTHORIZED  REPRE- (Continued  on  page  44) 
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Affiliates  Endorse  Blue  Network  Operation 

NEW  BLUE  AND  WHITE  mike  plates  of  the  new  Blue  Network  are 
examined  at  the  affiliates  meeting  in  Chicago  on  Jan.  14-15  by  members 
of  the  network's  advisory  committee  (1  to  r)  :  Harold  Hough,  KGKO,  Fort 
Worth  Henry  P.  Johnston,  WSGN,  Birmingham;  Howard  Lane,  KFBK, 
Sacramento,  Chairman;  Harry  Wilder,  WSYR,  Syracuse;  Earl  May, 
KMA,  Shenandoah,  la.;  Tracy  McCraken,  KFBC,  Cheyenne. 

Fund  of  2  Million 

Is  Provided 

By  RCA 
OPERATION  of  the  new  Blue  Net- 

work as  a  vigorous  competitive  en- 
tity in  broadcasting  was  enthusi- 

astically endorsed  last  Thursday  at 
a  meeting  of  more  than  100  of  the 
113  stations  affiliated  with  the  re- 

organized network.  Working  capital 
of  $2,000,000  has  been  placed  at  the 
disposal  of  the  Blue  by  its  parent, 
RCA,  the  affiliates  were  told  by 
Mark  Woods,  president  and  chair- 

man of  the  board  of  Blue  Network 
Co.  Inc. 
From  FCC  Chairman  James 

Lawrence  Fly  the  meeting  heard 
official  approval  of  the  corporate 
formation  of  the  separate  network. 
In  closed  sessions  the  affiliates  dis- 

cussed realignment  of  affiliation 
contracts  and  heard  officials  of  the 
network  outline  operations  of  the 
"streamlined  network,  new  in  scope, 
experienced  in  operation  and  per- 

sonnel, and  dedicated  solely  to  the 
interests  of  an  America  at  war." 

Predict  a  Profit 

Both  President  Woods  and  Exec- 
utive Vice-President  Edgar  Kobak 

predicted  the  Blue  would  show  a 
profit  during  the  first  half-year  of 
operation.  Mr.  Woods  said  the  net- 

work is  for  sale,  subject  to  finding 
interests  capable  of  paying  the 
price  and  competent  to  operate  it 
to  suit  the  affiliates.  But  he  added 
it  would  be  some  time  before  it  is 
sold. 

More  than  30  stations  not  hither- 
to affiliated  with  NBC  had  ex- 

pressed interest  in  becoming  Blue 
outlets,  Mr.  Woods  declared.  The 
Blue  will  operate  WJZ,  New  York; 
WENR,  Chicago,  and  KGO,  San 
Francisco,  as  owned  stations. 

In  his  address  to  the  affiliates  at 
the  luncheon  session  Chairman  Fly 
remarked,  "There  has  been  much 
difference  of  opinion  about  the  im- 

pact of  various  network  practices 
upon  listeners  and  upon  stations, 
but  there  has  been  no  difference  of 
opinion  whatever  on  the  funda- 

mental point  that  the  Blue  Net- 
work, like  other  great  networks  of 

this  country,  is  an  indispensable 
part  of  our  broadcasting  system. 
The  future  of  the  Blue  Network 

must  be  assured." 
"I  have  no  quarrel  with  RCA  or 

NBC,"  he  said.  "The  monopoly  reg- ulations are  before  a  New  York 
court  today.  That  is  perfectly 
proper.  On  the  various  regulations 
and  positions  of  policy,  as  a  matter 
of  actual  fact,  and  practice,  we  have 
today  only  a  limited  area  of  dis- 

agreement." 
Commenting  on  his  desire  to  ren- 

der all  help  possible  in  the  reorgan- 
ization plan  of  the  Blue  Network, 

Chairman  Fly  asserted  that  cer- 
tain principles  of  mutual  agreement 

predominate:  (1)  Unbroken  con- 
tinuity  in   the   splendid  national 

service;  (2)  protection  of  all  con- 
tracts and  relations  with  person- 

nel, program  sources,  advertisers, 
(2)  the  preservation  of  the  Blue 
as  a  unit;  (4)  the  maintenance  of 
comprehensive  and  mutually  satis- 

factory station  affiliations  and  re- 
lations. 

Bona-Fide  Separation 

At  the  Commission,  he  said,  "we 
have  been  concerned  from  the  very 
beginning  that  the  necessary  di- 

vorcement of  the  Red  and  Blue 
should  be  carried  through  without 
dislocation  of  the  functions,  and 
the  same  policy,  if  I  may  conjec- 

ture, apparently  underlies  the  anti- 
trust suit  brought  by  the  Depart- 
ment of  Justice." As  to  the  eventual  sale  of  the 

Blue,  Chairman  Fly  remarked  that 
there  had  been  some  criticism  in 
certain  quarters  to  the  effect  that 

the  present  step  was  a  "mere  token 
acknowledgement  of  the  need  for 
separation,  that  it  was  in  effect 
merely  taking  something  out  of  one 

pocket,  and  putting  it  in  another". 
To  this  Chairman  Fly  replied,  "we 
have  been  assured  the  present  cor- 

porate change  is  merely  prelimin- 

Gilman  Blue  V-P 
DON  E.  OILMAN,  formerly 
NBC  vice-president  in  charge 
of  public  relations  on  the  Pa- 

cific Coast  and  previously 
vice-president  in  charge  of 
NBC's  Pacific  Division,  has 
been  appointed  vice-president 
in  charge  of  the  Western  Di- 

vision of  the  Blue  Network 
Co.  The  son  of  a  newspaper- 

man, Oilman  showed  an  early 
interest  in  printing  and  start- 

ed his  business  career  as  a 
printer's  devil  on  the  Indi- 
a.yiapolis  Sentinel,  shortly  ad- 

vancing to  plant  superinten- 
dent. Continuing  in  the  news- 
paper field  in  the  west,  he  be- came interested  in  radio  and 

in  1927  joined  NBC  as  west- 
ern manager. 

ary  to  the  actual  bona-fide  separa- 
tion of  ownership  control,  and  man- 

agement. Viewed  in  this  light,  the 
change  is  a  step,  and  not  an  unim- 

portant step,  in  the  right  direc- 
tion, and  as  such,  I  welcome  it." 

The  chairman  read  a  congratula- 
tory wire  of  the  formation  of  the 

Blue  from  M.  H.  (Deac)  Ayles- 
worth  addressed  to  Niles  Trammell, 
NBC  president  and  chairman  of 
Blue  Executive  Committee.  Mr. 

Aylesworth  was  NBC's  first  presi- dent and  now  is  radio  head  of  the 
Rockefeller  Committee  on  Inter- 
American  Affairs. 
Howard  Lane,  KFBK,  Sacra- 

mento, chairman  of  the  Blue  Ad- 
visory Committee,  inquired  of  Mr. 

Fly  as  to  the  attitude  of  the  Com- 
mission regarding  the  assignment 

of  contracts  by  affiliated  stations  to 
the  new  Blue  Network  Co.  He  re- 

plied, "the  monopoly  regulations 
have  been  held  in  abeyance  through 
a  stipulation  which  has  provided 
that  for  the  time  being,  those  regu- 

lations will  not  be  enforced  by  the 
Commission  in  any  way;  therefore 
from  that  point  of  view,  I  see  no 
obstacle  to  the  assignment  of  con- 

tracts of  present  affiliation  con- 

tracts." 

The  assignment  of  contracts  was 
discussed  at  the  Blue  Advisory 
Committee  meeting  Wednesday 
which  eelcted  Mr.  Lane,  chairman. 
The  committee  comprised  Harry 
Wilder,  WSYR,  Syracuse;  Allen 
Campbell,  WXYZ,  Detroit;  Earl 
May,  KMA,  Shenandoah,  la.; 
Henry  P.  Johnston,  WSGN,  Bir- 

mingham; Harold  Hough,  KGKO, 
Fort  Worth ;  and  Tracy  McCraken, 
KFBC,  Cheyenne. 

Some  Also  Have  Red 

Under  the  new  Blue  arrange- 
ment,, some  56  stations  which  here- 
tofore have  been  optional  Red  and 

Blue  outlets  under  NBC  will  con- 
tinue as  affiliates  of  NBC's  Red 

Network.  But  they  also  will  con- 
tinue to  receive  Blue  commercials 

and  sustaining  on  the  same  basis 
as    before,    according   to    an  an- 

nouncement to  stations  by  William 
S.  Hedges,  NBC  vice-president  in 
charge  of  stations.  The  present 
flow  of  service  "will  not  be  dis- 

rupted as  a  result  of  separation  of 
the  networks",  he  advised. Stations  falling  in  this  category 
are: 
KANS  KELO  KFAM  KFYR  KGBX  KGHL 
KGIR  KGLU  KGU  KIDO  KMED  KOAM 
KPFA  KRBM  KRGV  KRIS  KROC  KSEI 
KSOO  KTAR  KTFI  WSM  KTSM  KVOA 
KYSM  KYUM  WAPO  WBLK  WBOW 
WBRE  WCFL  WOOL  WDAY  WOOD 
WORK  WRDO  WROL  WSAI  WSAM 
WEAU  WEBC  WFBG  WGAL  WGBF 
WGKV  WGL  WHIS  WHIZ  WHLB  WIBA 
WJAC  WKBH  WKBO  WLBZ  WLW WMFG. 

At  the  afternoon  session  resolu- 
tions were  adopted  opposing  the 

linking  of  the  four  nationwide  net- 
works for  simultaneous  broadcasts 

except  in  the  case  of  a  presidential 
speech  of  a  national  emergency; 
urging  the  unity  and  loyalty  of  all 
affiliates  to  the  management  of  the 
network;  expressing  confidence  in 
its  own  officials;  commending  the 
progressive  programming  policy  of 
the  network,  while  cautioning  econ- 

omy in  technical  operation,  and  rec- 
ommending that  a  representative  of 

the  station  advisory  committee  be 
elected  to  the  board  of  directors  of 
the  Blue  Network  Co.,  to  serve  for 

one  year,  and  ineligible  for  re- election. 
An  additional  resolution  was 

passed  providing,  in  event  the  net- 
work was  sold,  that  contracts  would 

not  be  transferred  without  the  con- 
sent of  the  affiliates.  Considerable 

legal  discussion  centered  around 
this  resolution. 

A.  L.  Ashby,  NBC  general  coun- 
sel, maintained  that  if  the  network 

were  sold,  the  contracts  could  not 
be  reassigned  with  the  permission 
of  the  individual.  However,  it  was 
agreed  to  include  the  provision  in 
the  contracts  which  were  distrib- 

uted at  the  meeting.  New  con- 
tracts are  identical  with  the  old 

NBC  Blue  documents,  and  must  be 
returned  before  March  1. 

Operating  Plans 
The  closed  morning  session  of  the 

affiliates  was  occupied  with  ad- 
dresses by  Messrs.  Trammell, 

Woods  and  Kobak.  Department 
heads  outlined  plans  for  the  oper- 

ation of  their  respective  depart- 
ments. The  meeting  was  attended 

by  the  entire  executive  personnel  of 
the  Blue  [BROADCASTING,  Jan.  21]. 

Throughout  the  two-day  sessions 
there  was  considerable  speculation, 
in  and  out  of  the  meetings,  as  to 
when  the  Blue  will  be  sold,  to  whom, 
and  for  how  much. 

At  a  press  interview  Wednesday, 
Mr.  Woods  emphasized  that  there 
were  three  points  of  consideration 
in  the  sale  of  the  Blue,  (1)  finding 
the  right  party,  (2)  obtaining  the 
stations'  agreement  to  the  transfer, 
and  (3)  securing  the  right  price. 
"However,  I  believe  it  will  be  some 
time  before  the  network  is  sold,"  he (Continued  on  page  54-) 
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At  Gilpin's,  Too 
(Drug  Wholesalers  Since  1845) 

•  Luther  C.  Dawson,  City  Department  Manager, 
and  Leroy  Suehs,  Manager  of  the  Out-of-City 
Department,  of  the  Henry  B.  Gilpin  Co.,  Balti- 

more, are  neither  statisticians  nor  trade  experts. 
But  they  know  when  business  is  better  in  Balti- 

more. Orders  are  bigger,  stocks  turn  faster. 
And  right  now,  like  hundreds  of  thousands  of 
other  Baltimoreans,  they're  talking  about  better 
Business  in  Baltimore. 

J.  O.  Robinson,  President 
The  Henry  B.  Gilpin  Company 

At  Henry  B.  Gilpin's  they  should  know  about  Business  in  Baltimore.  For  they've  seen 

business  cycles  come  and  go  for  nearly  one  hundred  years!  In  the  past  few  years  they've 

seen  100,000  new  persons  move  into  the  Baltimore  area,  seen  millions  of  dollars  in 

Defense  Contracts  flow  into  this  rich  territory. 

Better  Business  in  Baltimore  is  obvious.  For  it  has  affected  every  person  in  this  busy 

area,  with  its  many  and  varied  Defense  industries. 

Equally  obvious,  too,  is  the  change  in  Baltimore's  Radio  listening  habits  brought 

about  by  WBAL's  50,000  watt  station,  plus  the  tremendous  audience  of  the 

Basic  NBC  Red  Network  programs.  This  combination  gives  you  one  of  the  country's 

most  powerful  sales  mediums,  in  one  of  your  most  prosperous  markets. 

NBC  RED 
The  Network  most 

people  listen  to  most. 
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Radio  Vital  to  Stores^  Says  Shumaker 

NRDGA  Hears  Story  of 

Fileiie's  Experiment 
In  Worcester 

"THE  DEPARTMENT  store  pub- 
licity budget  for  1942  which  does 

not  provide  for  radio  may  appear 
in  retrospect  like  an  army  or  navy 
without  air  power,"  Brooks  Shu- 

maker, general  manager  of  the 
Worcester  store  of  William  Filene's 
Sons  Co.,  told  the  sales  promotion 
division  of  the  National  Retail  Dry 
Goods  Assn.  last  Wednesday  at  a 
departmental  meeting  of  the 
NRDGA's  31st  annual  convention, 
held  at  the  Hotel  Pennsylvania, 
New  York,  Jan.  12-16. 

Dedicated  to  the  theme  "Radio 
in  a  Wartime  Market",  the  meeting 
was  held  in  cooperation  with  the 
NAB  department  of  broadcast  ad- 

vertising, whose  director,  Frank  E. 
Pellegrin,  acted  as  chairman.  Open- 

ing the  session,  which  was  attended 
by  about  100  NRDGA  members, 
Mr.  Pellegrin  outlined  American 

radio's  services  to  the  country  since 
Dec.  7,  "reporting,  instructing,  per- 

suading, warning,  mobilizing,  re- 
assuring." 

What  Radio  Offers 
Stating  that  American  radio  has 

been  able  to  aid  its  country  in  time 
of  need  because  of  its  freedom, 
which  is  based  on  its  history  of 
paying  its  own  way  by  sei'ving  as 
an  effective  advertising  medium  for 
American  industries  and  institu- 

tions, including  department  stores, 
Mr.  Pellegrin  cited  case  histories  of 
a  few  of  the  more  than  500  de- 

partment stores  using  radio  suc- 
cessfully and  urged  other  stores 

that  now  is  the  time  to  follow  suit. 

"Radio  has  much  to  offer  you," 
he  told  his  audience  of  department 
store  executives.  "Specifically,  it 
will  cut  your  advertising  and  your 
distribution  costs.  It  will  explain 
your  services  and  your  problems.  It 
will  sell  your  merchandise.  It  will 
sell  your  institution.  It  will  carry 
you  into  86  of  all  the  homes  in 
your  market.  You  will  go  there  by 
invitation,  in  such  a  manner  that 
your  message  cannot  be  overlooked. 
Your  story  will  be  told  in  person, 
by  the  understanding,  warm,  com- 

pelling human  voice,  just  as  you 
yourself  would  tell  it.  For  a  frac- 

tion of  your  advertising  budget 
you  will  be  able  to  reach  an  amaz- 

ingly high  percentage  of  your 
customers.  Because  radio,  already 
the  nation's  most  economical  medi- 

um of  mass  communication,  since 
the  outbreak  of  war  is  continually 
reaching  more  listeners,  more  hours 
per  day,  than  ever. 

"All  national  indices  prove  this, 
with  measurements  of  actual  listen- 

ing audiences  ranging  up  to  28% 
above  the  normal  averages.  That 
you  should  take  advantage  of  this 
opportunity  seems  to  me  to  be  be- 

yond question.  It  seems  apparent 
that  never  before,  in  the  entire  his- 

tory of  merchandising,  has  the  de- 
partment store  industry  been  af- 

forded such  an  opportunity." 
Explaining  that  radio  offers  no 

"magic  formula"  for  success,  he 
advised  the  store  advertising  men 
to  consult  with  their  local  broad- 

casters as  to  how  best  to  plan  a 
radio  campaign  that  will  decrease 
costs  and  increase  effectiveness. 

AFRA  Maestros? 

LOS  ANGELES  Chapter  of 
American  Federation  o  f 
Radio  Artists  is  considering  a 
proposal  to  require  orchestra 
leaders  who  read  radio  scripts 
to  enroll  in  that  organization. 

of  experts  to  answer  questions  from 
the  floor. 

The  board  was  stumped,  how- 
ever, when  Walter  E.  Anderson  of 

the  J.  N.  Adams  store  in  Buffalo, 
asked  for  a  set  of  criteria  for 

judging  radio  programs  and  sta- 
tions. Stating  that  with  news- 
papers he  could  depend  on  the  ABC 

figures,  he  said  that  in  radio  each 
station  had  presented  him  vdth 
surveys  showing  that  it  has  the 
best  coverage  and  largest  audience, 
all  apparently  dependable,  with  the 
result  that  he  was  more  confused 
than  informed.  What  figures  should 
he  believe,  he  asked. 

Stumped  the  Experts 

Is  a  50-kw  station  necessarily 
better  than  one  with  5  kw.,  or  the 
network  affiliates  better  than  the 
local  independent  with  250  watts? 
How  much  better?  And  on  the  pro- 

gram side,  he  said  that  although  his 
store  had  used  an  afternoon  musi- 

cal program  for  almost  a  year,  as 
well  as  some  1,600  spot  announce- 

ments, he  still  has  no  definite 
knov/ledge  as  to  whether  he  should 
continue  that  schedule  or  change 
to  some  other  type  of  program  or, 

in  fact,  stay  on  the  air  at  all.  Stat- 
ing that  he  was  sure  that  radio 

offered  something  for  a  department 
store,  he  said  that  so  far  no  one 
had  told  him  what  it  was  or  how 
to  use  it. 

Answering  such  a  many-sided 
question  in  a  few  minutes  was  im- 

possible, even  for  such  a  board  of 
experts,  but,  as  Frank  Pellegrin 
put  it,  "We  came  to  tell  the  de- partment store  men  how  to  use 
radio  and  left  with  them  showing 

us  how  to  sell  them  on  using  it." 

Y.  &  R.  Changes 

YOUNG  &  RUBICAM,  New  York, 
through  C.  J.  LaRoche,  chairman, 
last  week  announced  an  amplifica- 

tion of  the  agency's  public  rela- tions facilities.  William  H.  Jenkins, 
president  of  the  Bureau  of  Indus- 

trial Service,  Inc.,  publicity  sub- 
sidiary of  Y.  &  R.,  has  been  made 

director  of  the  agency's  new  public 
relations  and  publicity  department. 
Fred  Smith,  formerly  a  partner  in 
the  public  relations  firm  of  Selvage 
&  Smith,  New  York,  will  manage 
the  public  relations  activities  and 
Torrey  B.  Stearns,  of  the  publicity 
staff,  will  manage  publicity  opera- tion. 

Bristol-Myers  Renewal 
BRISTOL-MYERS  Co.,  New  York, 
has  renewed  for  another  26  weeks 
its  15-minute  newscasts  seven  days 
weekly  on  the  Cadena  Radio  Inter- 
Americana,  Crosley  Latin  Ameri- can Network  covering  Honduras, 
Salvadore  and  Guatamala,  Pro- 

grams, titled  El  Noticiero  Mundial, 
originate  on  WLWO,  Crosley  inter- 

national station  in  Cincinnati.  Boc- 
laro  Adv.  Agency  handles  the  ac- count. 

In  planning  these  campaigns,  he 
suggested  they  follow  a  four-point 
method  of  procedure:  "1.  Carefully 
survey  and  study  your  problems. 
2.  Determine  specifically  your  ob- 

jectives. 3.  Decide  definitely  upon 
your  own  particular  long-range 
and  adequate  radio  campaign.  4. 
Carry  out  this  integrated,  co- 

ordinated campaign  completely." 

Shumaker's  Talk 
Reviewing  the  radio  experience 

of  Filene's  Worcester  [which  he 
described  in  detail  in  a  by-line 
article  in  Broadcasting,  Dec.  1, 
1941],  Mr.  Shumaker  reported  a 
series  of  programs,  which,  in  con- 

junction with  his  store's  usual 
newspaper  advertising,  had  greatly 
increased  sales  and  lowered  the  cost 
of  advertising  expenditure  per 
sale. 

Transcriptions  of  a  one-minute 
announcement  for  women's  shoes, 
a  five-minute  morning  shopper's 
program  and  a  quarter-hour  drama 
depicting  the  creation  of  a  shirt 
under  wartime  conditions,  from  the 
cotton  growing  in  Egypt  to  the 
mills  in  wartorn  England  and 
across  dangerous  seas  to  American 
factories  (a  program  which  re- 

sulted in  a  record  breaking  sale 

of  men's  shirts),  were  played  fol- 
lowing Mr.  Shumaker's  talk. 

Although  board  of  director 
members  met  on  Jan.  12  to 
discuss  the  plan,  they  declined 
to  comment,  declaring  a  state- 

ment of  policy  would  be  is- sued at  a  later  date. 

"Frankly,"  he  stated,  "we  have 
considered  radio  as  an  auxiliary  to 
newspaper  advertising.  Frankly,  up 
to  now  we  haven't  had  the  nerve 
to  run  a  major  promotion  on  radio 
alone — but  we  are  planning  one. 
We  are  experimenting  with  radio 
alone  on  smaller  promotions — in 
fact  a  100-word  announcement  of 
a  daily  radio  special  in  our  bar- 

gain basement  has  demonstrated 
over  a  period  of  two  months  its 
ability  to  meet  and  beat  the  cost 
of  moving  goods  by  newspaper  ad- 

vertising." In  the  question  period  that  fol- 
lowed the  talks,  Messrs.  Pellegrin 

and  Shumaker;  E.  E.  Hill,  man- 
ager, and  G.  H.  Jaspert,  commercial 

manager  of  WTAG,  Worcester,  used 
by  Mr.  Shumaker  in  his  radio  ex- 

periments; and  the  seven  members 
of  the  NAB  sales  managers  execu- 

tive committee:  Eugene  Carr, 
WGAR;  John  Outler,  WSB;  E.  Y. 
Flanigan,  WSPD;  Dietrich  Dirks, 
KTRI;  George  Frey,  NBC;  Arthur 
Hull  Hayes,  CBS;  Linus  Travers, 
Yankee  Network,  served  as  a  panel 

USING  A  STUDIO  as  the  classroom,  15  members  of  the  WHIO  staff  have 
been  receiving  instructions  in  first  aid  from  the  Dayton  chapter  of  the 
American  Red  Cross.  Jack  Hodgkinson,  control  engineer,  made  special 
arrangements  to  be  present  each  week  by  listening  while  Earl  Tullis, 
instructor,  spoke  through  the  studio  mike.  The  course  requires  two  hours 
each  week  for  ten  weeks.  Thomas  Stewart,  WHIO  salesman,  is  the  patient 
here.  Watching  Instructor  Earl  Tullis  are  Les  Spencer  (lower  left)  and 
(1  to  r)  Thomas  Dunkelberger,  musician;  Bud  Baldwin,  publicity  director; 
Earl  Christman,  musician;  Louis  Emm,  announcer;  Ed  Lytle,  announcer. 
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WHO'S  WHO 

LUNSFORD  P.  YANDELL 
Vfce  President  and  Treasurer 

KEITH  KIGGINS 
Vice  Presideni  in  Charge  of  Sfafions 

MARK  WOODS -President 
Mark  Woods  has  an  unusual!/  broad  background  in  Radio.  A  network 
broadcasting  executive  even  before  the  formation  of  the  National  Broad- 

casting Company,  he  played  an  important  part  in  NBC's  financial  and 
operative  policies  from  its  inception,  as  administrative  officer,  vice  presi- 

dent, and  treasurer. 

PHILLIPS  CARIIN 
Vice  FresidenI  in  Charge  of  Programs 

DON  E.  GILMAN 
Vice  President  in  Charge  of  Weiferft  Oiyisian 

EDWARD  R.  BORROFF 
Vice  President  in  Charge  of  Central  Division 

FRED  M.  THROWER,  JR. 
Genera/  Soles  Manager 

EDGAR  KOBAK  — Executive  Vice  President 
Edgar  Kobak  takes  office  with  a  unique  record  of  executive  experience 
behind  him,  both  in  radio  and  in  other  fields.  When  not  yet  thirty  he  had 
become  vice  president  of  McGraw-Hill,  and  since  then  has  served  as  NBC 
sales  vice  president,' advertising  agency  executive,  and  vice  president  in charge  of  Blue  Network  sales. 

E.  P.  H.  JAMES 
Director  of  Publicity  and  Promotion 

DOROTHY  KEMBLE 
Continuity  Acceptance  Editor 

TRACY  MOORE 
Western  Sales  Manager 

MERRITT  R.  SCHOENFELD 
Central  Soles  Manager 

GEORGE  M.  BENSON 
Bastern  Sales  Manager 

B.  J.  HAUSER 
Sales  Promotion  Manager 



ON  THE  BLUE 

Key  people  who  will  direct  advertising 

and  sales  services  of  the  Blue  Network  Company,  Inc. 

A COMPANY  is  people.  And  we  are,  proud  of 

the  people  who  make  up  the  newly  formed 

Blue  Network  Company  — some  500  men  and 

women,  young  in  years  but  nearly  all  of  them 

old  in  radio.  We  ̂ vish  we  had  room  to  let  them 

all  take  a  bow  on  these  pages,  for  it  is  on  their 

teamwork  that  our  new  Company's  service  to 
you  will  depend. 

But  at  least,  and  without  false  modesty,  we'd 
like  to  present  to  you  the  key  people  who  are  most 

directly  concerned  with  the  sales  and  advertis- 

ing services  of  the  Blue.  We'd  like  you  to  know 
them  better,  because  they  are  the  ones  ̂ vho  will 

be  calling  on  you,  and  working  with  you  to 

reach  more  ears  per  dollar,  to  make  "sales  thru 

the  air  with  the  greatest  of  ease." 

The  Blue  is  now  commencing  its  sixteenth 

year.  The  new  Company  will  own  and  operate 

stations  WJZ  in  New  York,  WENR  in  Chicago 

and  KGO  in  San  Francisco.  Blue  Network  pro- 

grams will  also  be  heard  over  more  than  100 

independently  owned  stations  affiliated  with  the 

network— stations  whose  public-spirited  service 

to  their  communities  has  been  a  major  factor  in 

the  success  of  the  Blue  in  the  past. 

For  fifteen  years,  the  Blue  Network's  adver- 
tisers have  presented  a  diversified  schedule  of 

popular  programs,  and  the  Blue  has  supported 

and  balanced  these  commercially-sponsored  pro- 

grams ^vith  radio's  greatest  roster  of  cultural, 

news  and  public-service  features.  The  Metropol- 

itan Opera  broadcasts  (now  sponsored),  Amer- 

ica's To^vn  Meeting  of  the  Air,  the  National 
Farm  and  Home  Hour,  the  Music  Appreciation 

Hour,  the  Symphony,  National  Vespers,  Great 

Plays,  the  Breakfast  Club,  Club  Matinee,  and 

many  of  the  country's  leading  dance  orchestras 

are  examples.  To  maintain  and  impro\'e  such 

high  program  standards,  the  Blue  NetTvork  will 

be  counselled  by  an  Advisory  Committee  elected 

by  the  nef^vork's  independent  affiliated  stations. 

To  advertisers,  the  Blue  ̂ vill  continue  to  offer 

a  nation'wide  medium  which  means  lower  distri- 

h  ution  costs.  To  Radio  Row  and  advertisers  alike, 

the  ability  and  wide  experience  of  the  men  and 

^vomen  of  the  Blue  Network,  and  the  ne^v  en- 

thusiasm with  which  they  approach  their  jobs, 

mean  that  America's  second  oldest  network  has 

taken  a  great  step  for^vard.  Today,  more  than 

ever,  "It's  easy  to  do  business  with  the  Blue!" 

BLUE  NETWORK  COMPANY,  Inc.  A  Radio  Corporation  of  America  Service 

NETWORK 



Network  Sales  of  107  Million 

Shown  in  Estimates  for  1941 

NATIONAL  network  business  dur- 
ing 1941  totaled  approximately 

$107,000,000— nearly  10%  in  ex- 
cess of  the  preceding  year — for  a 

new  alltime  high,  according  to  both 
official  and  unofficial  data  released 
last  week.  CBS  and  MBS  totals  are 
official,  but  those  of  NBC  are  es- 

timated, since  it  has  adhered  stead- 
fastly to  its  policy  invoked  last  year 

of  withholding  vital  statistics. 
Computations  of  Dr.  Frank  Stan- 

ton, director  of  research  of  CBS, 

revealed  an  aggregate  gross  busi- 
ness of  $106,885,000  for  1941  on 

CBS,  NBC-Red,  the  Blue  and  MBS. 
All  showed  increases,  ranging  from 
3%  for  the  Blue  to  53.2%  for  MBS 
over  the  preceding  year.  And  all 
were  all-time  records  for  each  in- 

dividual network  entity. 
Following  is  a  table  showing 

gross  sales  of  network  time  from 
1935  through  1941,  with  the  Red 
and  Blue  figures  estimated  for  the 
year,  compiled  by  Dr.  Stanton : 

NBC 
MBS  CBS  RED  BLUE 

1935  $  1,293,000        $17,638,000         $19,499,000  $11,650,000 
1936   1,979,000  23,168,000  22,646,000  11,878,000 
1937    2,239,000  28,722,000  27,172,000  11,479,000 
1938   2,920,000  27,345,000  31,187,000  10,275,000 
1939   3,330,000  34,540,000  34,399,000  10,846,000 
1940   4,767,000  41,026,000  38,800,000  11,863,000 
1941   7,301,000  44,584,000  42,777,000  12,223,000 

The  MBS  increase  in  gross  time  The  CBS  breakdown  of  billings 
sales  in  1941  over  1940  was  given  by  accounts  and  agencies  revealed 
as  53.2%;  NBC-Red  at  10.3%;  that  Ruthrauff  &  Ryan,  with  $5,- 
CBS  at  8.7%  ;  Blue  at  3%.  These  040,000  was  top  agency  for  the  net- 
calculations  were  contained  in  an  work.  Food  accounts,  aggregating 
affidavit  of  Dr.  Stanton  filed  in  the  nearly  $14,000,000,  constituted 
chain-monopoly  proceedings.  the      leading      revenue  source. 

CBS  Gross  Billings 

General  Foods  Corp  $4,530,421 
Campbell  Soup  Co  4,316,450 
Lever  Brothers  Co   3,792,812 
Colgate-Palmolive-Peet  Co   3,774,514 
Procter  &  Gamble  Co   2,866,532 
Liggett  &  Myers  Tobacco  Co.—  1,657,108 
William  Wrigley  Jr.  Co   1,453,366 
R.  J.  Reynolds  Tobacco  Co   1,176,236 
Chrysler  Corp  1.147,710 
The  Texas  Co   1,120,705 
Philip  Morris  &  Co.,  Ltd.  Inc  1,114,125 
American  Home  Products  Corp   1,075,501 
American  Tobacco  Co   974,333 
Sterling  Products,  Inc   971,541 
Ford  Motor  Co.   900,518 
General  Mills,  Inc   876,466 
Pet  Milk  Sales  Corp   768,736 
E.  R.  Squibb  &  Sons   658.362 
Prudential  Insurance  Co.  of 
America    647,945 

Coca-Cola  Co.    587,056 
Eversharp.  Inc.   574,660 
Brown   &  Williamson  Tobacco 
Corp.    545,260 

Lady  Esther  Co   537,048 
Gulf  Oil  Corp   505,070 
Thomas  J.  Lipton,  Inc   498,465 
American  Oil  Co   483,263 
Chesebrough  Manufacturing  Co   474,457 
California  Fruit  Growers  Ex- 

change   452,206 
United  States  Tobacco  Co   441,228 
Continental  Baking  Co.,  Inc   430.364 
Armour  &  Co   404,593 
Campana  Sales  Co   377,288 
International  Silver  Co   315,817 
Florida  Citrus  Commission   271,145 
Commercial  Credit  Co   268,676 
Magazine  Repeating  Razor  Co   264,498 
Pacific  Coast  Borax  Co   258.846 
Luxor,  Ltd.    248,515 
Emerson  Drug  Co.   235.663 
Johnson  &  Johnson   215,441 
Penn  Tobacco  Co   215,428 
Best  Foods,  Inc.    204,415 
Bowey's,  Inc.   185,410 Gillette  Safety  Razor  Co   152,105 
Curtiss  Car.dy  Co   136,872 
Los  Angeles  Soap  Co   121,765 
Libbey-Owens-Ford  Glass  Co   96,580 
Cudahy  Packing  Co   91,872 
Armstrong  Cork  So.   91,801 
Mennen  Co.    90,528 
Travel  &  Publicity  Bureau  of  Ont. 
Govt.    88,285 

Vick  Chemical  Co   75,214 
Johns-Manville  Corp   73,945 
Planters  Nut  &  Chocolate  Co   72,396 
American  Chicle  Co   56,056 
General  Petroleum  Corp.  of  Calif.  47,956 
International  Cellucotton  Products 
Co.    46,022 

Elgin  National  Watch  Co   44,468 
P.  Lorillard  Co   44,144 
Richard  Hudnut   40,920 
National  Lead  Co   35,757 
Macfadden  Publications,  Inc   32,873 
Peter  Paul,  Inc   31,659 

Art  Metal  Works   25,974 
Union  Oil  Co   25,344 
Smith  Brothers   21,643 
C.  F.  Mueller  Co   20,699 
Soil-Off  Manufacturing  Co   20,217 
Bathasweet  Corp.   20,176 
Knox  Gelatine  Co.,  Inc   19,602 
Breakfast  Club  Coffee   16,690 
Albers  Brothers  Milling  Co   16,224 
Colonial  Dames,  Inc   16,054 
Seaside  Oil  Co   15,701 
Wilmington  Transportation  Co   13,737 
Atlantic  Refining  Co   11,265 
Alexander  Smith  &  Sons  Carpet 
Co.    10,569 

Bekins  Van  &  Storage  Co   7,881 
General  Motors  Corp   6,431 
Luden's,  Inc   6,137 
Nestle's  Milk  Products,  Inc   5,597 Gallenkamp  Stores  Co   4,413 
Tayton  Co.   4,152 
Shell   Oil   Co   3,556 
Eagle  Oil  &  Refining  Co   2,384 
Vultee  Aircraft  Corp   521 
GRAND  TOTAL  $44,584,378 

MBS  Gross  Billings 

Bayuk  Cigars,  Inc  $786,315.20 
General  Mills,  Inc   662,273.92 
Gospel  Broadcasting  Association.  653,025.50 
General  Cigar  Company   455,406.77 
Wander  Company   415,252.84 
*Pharmaco,  Inc   353,568.62 American  Safety  Razor  Corp.__  344,513.25 
Coca-Cola  Company    301,857.28 
Gillette  Safety  Razor  Co   281,620.25 
R.  B.  Semler,  Inc   274,791.24 
Anacin  Company   227,365.50 
Whitehall  Pharmacal  Co   227,165.50 
**Richfield    Oil    Corp.    of  New 
York   224,033.44 

Lutheran  Laymen's  League   157.390.39 Wheeling  Steel  Corporation   127,138.90 
Axton-Fisher  Tobacco  Co   104,190.44 
P.  Ballantine  &  Sons   91,806.25 
Zonite  Products,  Inc   90,046.00 
American  Can  Company   87,591.00 
Barbasol  Company    87,327.00 
Delaware,  Lackawanna  &  West- 

ern Coal  Co   78,564.00 
Young   People's   Church  of  the Air    71,203.95 
Howard  Clothes,  Inc   69,685.00 
Marrow's,  Inc.   64,953.20 Piel  Brothers   58,178.94 
Macfadden  Publications   44,924.00 
Parker  Pen  Company   40,447.00 
Iglehart  Brothers   40,217.32 
American  Economic  Foundation.  35,513.00 
Detroit  Bible  Class   33,184.18 
Griffin  Manufacturing  Company.  32,795.00 
Studebaker  Corporation   32,795.00 
Illinois  Meat  Company   31,900.00 
Cudahy  Packing  Company   29.610.00 
Hecker  Products  Corp.    29.550.00 
Land  O'Lakes  Creameries,  Inc..  28,739.72 Chrysler  Sales  Division  24,832.00 

CBS  1941  BILLINGS  BY  AGENCIES,  SPONSORS 
*Handled  by  More  Than  One  Agency 

ANDERSON,  DAVIS  &  PLATTE  ... 
Alexander  Smith  &  Sons  Carpet  Co.. 

LEE  ANDERSON  ADV.  AGENCY  .. 
Chrysler  Corp.*   AUBREY,  MOORE  &  WALLACE  .__ 
Campana  Sales  Co.   N.  W.  AYER  &  SON  
Atlantic  Refining  Co.   

BADGER,  BROWNING  &  HERSEY  . American  Chicle  Co.   
TED  BATES  Inc.   
Colgate-Palmolive-Peet  Co 

Dental  Cream*   Shaving  Cream   
Octagon  Products  
Crystal  White*   Continental  Baking  Co.   
BBDO  

Armstrong  Cork  Co.   
Brown  &  Williamson  Tobacco  Corp.   
Lever  Brothers  Co. — Silver  Dust   
Tayton  Co.   

BENTON  &  BOWLES   
Best  Foods   
General  Foods  Corp. — Post  Toasties   

Post  40%  Bran  Flakes  
Maxwell  House  Coffee   
Diamond  Salt   
Baker's  Chocolate   Richard  Hudnut   

Prudential  Insurance  Co.  of  America  
Procter  &  Gamble  Co. — Ivory  Snow   Blow  Co.   
Eversharp  Inc.   
Philip  Morris  &  Co.  Ltd.  Inc.  

BLACKETT-SAMPLE-HUMMERT   
American  Home  Products  Corp. — Anacin   
Bisodol   
Edna  Wallace  Hopper   
Kolynos   

Cudahy  Packing  Co.   
General  Mills — Bisquick  Gold  Medal   
Procter  &  Gamble  Co. — Dreft  
Oxydol   

Sterling  Products — Bayer  Aspirin   
BRISACHER,  DAVIS  &  STAFF  

Peter  Paul  Inc.   
BROOKS  ADV.  AGENCY   

Bekins  Van  &  Storage  Co.   
BUCHANAN  &  Co.   

The  Texas  Co.   
CECIL  &  PRESBREY   

Art  Metal  Works   
COMPTON  ADV.   

Procter  &  Gamble  Co. — Crisco   
Duz   
Ivory  Soap   
Ivory  Flakes   

D'ARCY  Co.  
Coca-Cola   

ERWIN,  WASEY  &  Co.   
Macfadden  Publications   
National  Lead  Co.   

WILLIAM  ESTY  &  Co.   
Elgin  National  Watch  Co.   
Lever  Brothers  Co. — Lifebuoy   
R.  J.  Reynolds  Tobacco  Co.   

FULLER  &  SMITH  &  ROSS   
Libbey-Owens-Ford  Glass  Co.*   GARDNER  ADV.  Co.   
Pet  Milk  Sales  Corp.*  GENERAL  ADV.  AGENCY   
Eagle  Oil  &  Refining  Co.   

GEYER,  CORNELL  &  NEWELL  
E.  R.  Squibb  &  Sons   

GILLHAM  ADV.  AGENCY   
Pet  Milk  Sales  Corp.*   GLASSFR  ADV.  AGENCY   
Colonial  Dames   

HILLMAN-SHANE  ADV.  AGENCY  
Soil-Off  Mfg.  Co.  

H.  W.  KASTOR  &  SONS  ADV.  Co.  
Procter  &  Gamble  Co. — Teel   JOSEPH  KATZ  Co.   
American  Oil  Co.   

KENYON  &  ECKHARDT   
Knox  Gelatine  Co.   -- 

{Continued  on  page  52) 
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V.  LaRosa  &  Sons,  Inc   24,365.16 
Peter  Paul,  Inc   22,375.00 
American  Bird  Products,  Inc   17,999.50 
Paul  F.  Beich  Co   16,464.50 
Tayton  Company   14,786.00 
United  Air  Lines,  Inc   12,644.73 
Charles  B.  Knox  Gelatine  Co   11,939.57 
Paramount  Pictures  Corp.   7,069.50 
Roma  Wine  Company   5,864.40 
Pabst  Sales  Company   4,842.29 
Hebrew  Evangelization  Society.  4,548.50 
Shrine  East-West  Football  Game.  3,592.00 
Cessna  Aircraft,  Inc   3,217.00 
National  Fellowship  for  Prayer 
and  Evangelism   2,066.00 

Walter  Wanger  Productions   1,557.88 
John  B.  Canepa  Co   935.00 
El  Paso  Board  of  Development..  856.75 

1941  CBS  BILLINGS, 

by  Industries 

$6,854,985.38 Locally  sponsored   445,970.64 
GRAND  TOTAL  $7,300,956.02 
*  Includes  billing  for  White  Laboratories. 

**  Includes  billing  for  Sherwood  Brothers, 

Automotive   $  2,054,659 
Building  Materials    170,525 
Cigars,  Cigarettes,  Tobacco   6,193,836 
Confectionery,  Soft  Drinks   2,265,009 
Drugs,  Toilet  Goods  10,713,107 Financial,  Insurance    916,621 Foods,  Food  Beverages   13,862,991 
House  Furnishings    102,370 
Jewelry,  Silverware    360,285 
Lubricants,  Fuel    2,215,244 Paints    35,757 
Shoes,  Leather  Goods   4,413 
Laundry     Soaps,  Housekeepers 
Supplies    4,971,604 

Stationery,  Publishers    607,533 
Travel,  Hotels    109,903 
Sporting,  Aircraft   521 
GRAND  TOTAL   $44,584,378 
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WKY  WILL  DOMINATE  OKLAHOMA  IN  1942 

•  Who  can  say  what  lies  ahead  for  us 
in  1942?  What  seer  can  envision  the 

changes  in  our  hves,  habits,  customs 
and  business  routines  which  the  com- 

ing year  will  bring? 

The  answers  to  most  of  our  ques- 
tions concerning  the  new  year  can  only 

be  guesses.  But  there  is  one  thing  cer- 
tain: WKY  will  dominate  Oklahoma 

in  1942. 

This  certainty  is  based  upon  the 

longtime  predominant  position  which 
WKY  has  occupied  in  this  state.  For 

21  years  WKY  has  maintained  leader- 
ship in  facilities,  listenership  and  adver- 

tising results  by  its  deliberate,  aggres- 

sive, pace-setting  program  of  alert  radio 
service  on  every  front. 

Because  its  position  in  this  market 
means  something  to  WKY,  it  means  to 
maintain  this  position  with  everything 

it  possesses,  with  all  its  resources,  skill 

and  determination.  And  that's  why  it 
is  as  certain  as  anything  can  be  that 
WKY  will  continue  to  dominate  Okla- 

homa in  1942.  ^ 

OKLAHOMA  CITY 

Owned  and  Operated  bv  The  Oklahoma  Publishing  Co. 
The  Daily  Oklahoman  and  Times*The  Farmer-Stockman 
KVOR,  Colorado  Springs  -^t  KLZ,  Denver  (Afliliated  Mgmt.) 
Represented  Nationally  by  the  Katz  Agency,  Inc 



Radio  Is  Found  Superior  to  Other  Media 

'Overwhelmingly'  Better  as  a  Force  to 

Impel  Sales,  Kent  College  Finds 

RADIO  completely  overwhelms  magazines  and  newspapers 
among  paid  forms  of  advertising  in  influencing  consumer  pur- 

chases, according  to  results  of  an  extensive  survey  just  com- 
pleted by  Kent  State  U,  Kent,  0. 

Analyzing  the  study,  titled  "A  Survey  of  Brand  Conscious- 
ness and  Brand  Usage  in  Northeastern  Ohio"  [50  cents],  Dr. 

Harry  Dean  Wolfe,  director  of  Kent's  Bureau  of  Business 
Research,  drew  this  conclusion  after  an  exhaustive  analysis 
of  results  from  2,410  samples   :  
(2,007  urban,  403  rural)  taken  in 
20  cities  and  towns  and  rural  areas 
in  11  counties  in  Northeastern 
Ohio: 

Radio  Leads  All  Others 

"This  writer  feels  that  the  evi- 
dence points  strongly  in  the  direc- 

tion of  the  sales-impelling  force  of 
radio.  The  vote  favoring  radio  over 
other  media  is  so  overwhelming 
that  its  power  cannot  be  too  strong- 

ly emphasized.  Of  course  it  must  be 
admitted  that  one  study  cannot  be 
taken  as  complete  proof.  Further 
research  must  be  undertaken.  How- 

ever, the  increasing  use  of  radio  by 
advertisers  attests  to  the  signifi- 

cance of  these  findings. 
"Granted  women  do  not  know 

precisely  what  influences  outside  the 
product  itself  affect  their  choices. 
Is  it  pure  coincidence,  is  it  error  of 
sampling,  or  is  there  some  basis  in 
fact  that,  for  every  one  of  the 
products  under  study,  radio  led  all 
the  rest"? 
The  survey  was  independently 

conceived  and  carried  out  by  the 
Kent  research  staff  under  Dr. 
Wolfe's  direction.  "A  random  sam- 

ple of  middle-income  housewives 
was  taken,"  says  Dr.  Wolfe.  "The 
representativeness  of  the  sample 
was  attained  by  interviewing  urban 
and  rural  residents  in  cities  and 
towns  of  varying  sizes.  The  re- 

spondents were  of  all  age  groups 
above  21  years,  and  included  fam- 

ilies from  representative  occupa- 
tional groups. 

"Urban  middle-income  families 
were  defined  as  those  owning  homes 
valued  at  from  $3,000  to  $7,500,  or 
having  a  monthly  rental  of  from 
$30  to  $75.  Middle-income  farm 
families  were  selected  on  the  basis 
of  an  annual  income  estimated  at 
about  $1,500.  The  personal  inter- 

view method  was  used  and  student 
interviewers  were  carefully  in- 

structed and  trained.  The  adequacy 
of  the  sample  was  checked  for  sta- 

bility or  consistency. 
"Some  proof  that  there  is  a  re- 

lationship between  brand-conscious- 
ness and  brand  usage  is  now  avail- 

able. To  the  information  on  this 
subject  (which  is  scant)  this  sur- 

vey is  added.  Subject  to  the  limita- 
tions of  any  sampling  procedure, 

it  may  be  stated  that: 

"1.  Users  of  a  product  are  able 
to  identify  correctly  advertising 
slogans  and  radio  programs  to  a 

greater  degree  than  non-users;  2. 
Urban  users  rank  slightly  higher 
than  rural  users  in  correct  identifi- 
cation. 

"Furthermore,  it  is  apparent  that 
there  is  a  reverberatory  effect  of 
advertising.  Further  analysis  re- 

veals that  correct  identification  by 
non-users  is  not  much  lower  than 
that  of  users. 

"Two  additional  conclusions  from 
this  finding  are: 

"(1)  More  effective  advertising 
appeals  may  possibly  alienate  cer- 

tain users  of  other  brands  because 
much  spade  work  has  already  been 
done. 

Stock  Control 

"(2)  Sizeable  sales  increases  are 
possible  through  the  inauguration 
or  installation  of  some  simple  stock 
control  device. 

"Brand  usage  was  determined 
from  the  question,  'What  brand  of 
the  following  products  do  you  use 
regularly?'  The  door-step  method 
rather  than  the  pantry-count-sur- 

vey was  used.  Usually,  interviewees 
can  more  easily  and  more  accurate- 

ly delineate  the  products  they  reg- 
ularly use  than  they  can  report  the 

brand  in  the  pantry  at  the  time  of 
interview.  Furthermore,  pantry 
counts  may  disclose  brands  not  used 
regularly  but  which  happen  to  be 
on  the  shelf  because  of  (1)  substi- 

tutions made  by  retailers,  and  (2) 
goods  purchased  the  use  of  which 
has  been  discontinued  for  various 
reasons. 

Why  They  Bought 
"After  the  brand  used  regularly 

was  stated,  respondents  were  asked 
one  of  two  questions:  Question  1, 
'What  influenced  you  to  buy  this 
Brand?'  or.  Question  2,  'Why  do 
you  use  this  Brand?'  Question  1 
dealt  with  influences  such  as  radio, 
magazines,  etc.  Question  2  was  con- 

cerned with  attributes  of  the  prod- 

Bulova's  Year 
ANNOUNCING  that  1941 
was  the  greatest  in  Bulova 
Watch  Co.  history,  John  H. 
Ballard,  president,  in  a  re- cent announcement  held  that 

the  company's  extensive  pro- 
gram of  year-round  advertis- 

ing was  responsible  for  a 

major  portion  of  the  year's gains,  and  for  the  coming 
year  Bulova  will  emphasize 
more  than  ever  before  its 

slogan  "Year  'Round  Adver- 
tising Means  Year  -  Round 

Sales".  As  a  first  step  com- 
pany has  renewed  its  time- 

signal  announcements  on  212 
stations,  through  Blow  Co., 
agency  handling  the  account 
[Broadcasting,  Jan.  12]. 

uct  itself,  such  as  size,  speed,  taste, 

etc. "A  check  list  was  provided  and 
respondents  were  asked  to  check  all 
reasons  that  might  have  played  a 
part  in  their  purchases  of  the  par- 

ticular brand." The  Kent  study  showed  that  ad- 
vertising slogans  are  recognized  by 

a  larger  percentage  of  housewives 
then  are  radio  shows  and  radio  per- 

sonalities. Slogans,  on  the  average, 
were  recognized  by  approximately 
50%  more  women  then  were  the 
radio  shows  advertising  the  same 

products. "This  finding  demonstrates  (if 
any  proof  was  necessary)  the  ad- 

visability of  developing  and  using 
a  slogan  which  contains  an  idea — a 
selling  idea,"  the  survey  concludes. 
"For  slogans,  good  slogans  at 
least,  touch  a  responsive  chord  in  the 
consumer.  And  since  the  sales  mes- 

sage must  be  brief  on  the  air,  slog- 
ans that  are  simple,  concise  and  apt 

may  more  easily  crystallize  sales 
arguments  into  sales  than  any 
other  device. 

"A  further  conclusion  reached  is 
that  more  attention  to  slogan-build- 

ing may  further  increase  the  effec- 
tiveness of  magazine  and  newspa- 

per advertising  where  advertisers 
use  these  media  in  combination 
with  radio.  Some  claim  the  middle- 
income  group  is  more  susceptible 
to  the  combination  of  radio  and 
printed  advertising  than  either  the 
high  or  low  income  groups. 

"If  this  claim  can  be  substanti- 
ated, a  much  greater  effect  from  the 

combined  use  of  media  is  attained 

MEDIA  AS  SALES  INFLUENCES 

Ranking  Determined  in  Kent  U  Survey^ 

Selected 
Products 
Radio-  Magazines  - Newspapers 

Coffee 
17.0% 

2.7 
2.5 

Gelatin 
Deaaert 
33.9% 

6.4 2.8 
Canned 
Soup 
24.2% 

13.2 
4.2 

Dry 

Cereal 

29.7% 

6.5 

3.5 

Tooth 
Paste 

23.8% 

12.3 

3.8 

All-Purpose 
Shortening 

28.7% 

9.5 

5.0 

Gran. Washing 
Soap 34.9% 

7.5 
4.5 

through  a  sales-impelling  slogan 
than  by  adhering  to  a  policy  which 
does  not  recognize  the  true  sales- 
building  value  of  such  an  expedient. 

Acceptance  of  Serials  1 

"Further  evidence  that  some  day- 
time radio  serials  have  good  ac- 

ceptance while  others  lag  behind  is 
shown  from  a  comparison  of  Ma 
Perkins  with  Young  Dr.  Malone. 
While  Ma  Perkins  received  a  total 

program  -  product  association  of 
62.6%  among  urban  users.  Young 
Dr.  Malone  received  only  11.8%  cor- 

rect recognition  from  this  group.  As 
was  shown  in  a  previous  study,  ra- 

dio programs  which  have  a  large 
listening  audience  show  high  corre- 

lation between  listenership  and 

brand-consciousness." 

Feltis'  Post  to  Stuht 
NAMING  of  W.  B.  (Bud)  Stuht  as 
commercial  manager  of  KOMO- 
KJR,  Seattle,  replacing  Hugh 
Feltis,  who  has  joined  the  Chicago 

staff  of  the  new 
Blue  network, 

has  been  an- nounced  by  the 

stations'  m  a  n  - 
ager,  Birt  Fisher, 
effective  immedi- 

ately. A  graduate 
of  the  U  of  Wash- 

ington, Mr.  Stuht 
has  been  employ- ed successively  by 

Foster  &  Kleiser 
Co.  Seattle,  Pacific  Railways  ad- 

vertising representative  for  Seattle, 
Tacoma  &  Spokane  and  in  1935 
joined  the  sales  staff  of  KOMO- 
KJR.  He  is  the  father  of  two  chil- 

dren, a  boy  and  girl,  aged  10  and 
8  respectively. 

Mr.  Stuht 

Return  of  Nathan  David 

To  the  FCC  Is  Expected 
RETURN  of  Nathan  David,  radio 
liaison  officer  with  the  Office  of 
the  Coordinator  of  Information, 
headed  by  Col.  William  J.  Dono- 

van, to  a  legal  executive  post  with 
the  FCC,  was  reported  likely  in 
Washington  radio  circles  last  week. 

Mr.  David  joined  the  FCC  in 
latter  1939  as  secretary  to  FCC 
Chairman  James  Lawrence  Fly. 
A  year  later  he  was  appointed  to 
the  law  department  as  a  broadcast 
attorney.  Several  months  ago  he 
joined  the  Donovan  Committee 
as  radio  liaison  officer. 

His  reported  return  to  the  FCC, 
it  is  understood,  will  be  in  con- nection with  legal,  investigatory 
and  possible  defense  operations. 
The  FCC  is  expected  to  act  on  the 
appointment  this  week. 

^  Percentages  do  not  add 
media  affected  sales. 

-  Based  on  1,256  samples. 

to  100  per  cent  because  factors  other  than  advertising 

Stromberg-Carlson  Shifts 
APPOINTMENT  of  Stanley  H. 
Manson  as  chairman  of  the  cabinet 
committee  in  addition  to  his  duties 
as  sales  promotion  manager,  was 
among  the  promotions  announced 
recently  by  Dr.  Ray  H.  Hanson, 
general  manager  of  Stromberg- 
Carlson  Tel.  Mfg.  Co.,  Rochester. 

Page  20  •  January  19,  1942 BROADCASTING  •  Broadcast  Advertising 



W51C  JUMPS  TO  50,000  WATTS 

GL-88
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ah  canal  Str
eet 

Chicago.  1^^
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Chicago 

Chicago.  11^  Station 

accordance  planned  ^  stase' 
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(Left)  G.  E.  Gustafson,  Asst. 
Vice  President  in  Charge  of 
Engineering:  (right)  i.  E. 
Brown,    Executive  Engineer 

This  tube,  although  developed  pri- 
marily for  FM  and  television,  has  unusual 

efificiency  at  international  and  standard 
broadcast  frequencies,  and  as  a  modu- 

lator. A  pair  will  give  a  50-kw  plate- 
modulated  carrier  at  25  mc! 

The  GL-880  is  just  one  tube  in  General 

"the  most  efficient  tubes 

frequencies" 

The  GL-880's  ingenious  ''folded"  anode  reduces 
internal  lead  lengths  by  10  inches  without  sacri- 

ficing cooling  surface. 

"easy  to  drive" 
Two  GL-880's  with  only  1500  watts  driving 
power  will  deliver  an  easy  50. kw  of  FM  at  50  mc. 

"easy  to  neutralize" Dual  grid  leads  for  separation  of  excitation  and 
neutralization  minimize  neutralizing  problems. 

"no  cooling  problems" 

Electric's  complete  line  of  top  perform- 
ers. Specify  "G-E"  on  your  next  tube 

order,  and  measure  the  difference  your- 
self. Ask  your  nearby  G-E  representative 

or  dealer  for  your  copy  of  our  transmit- 
ting-tube  bulletin  (GEA-3315C),  or  write 
General  Electric,  Schenectady,  N.  Y. 

i FOR 
ALL YOUR 

NEEDS  .m 

FM  Broadcast  Transmitters  S-T  Transmitters         Measuring  &  Testing 
250  to  50,000  Watts  Equipment 

Receivers  for  Home         FM  Police  and  Emergency 
and  S-T  Service         Transmitters  and  Receivers 

GENERAL  i%)  ELECTRIC 



Fate  of  Network  Rules  in  Court's  Hands 

Two-Day  Session  Finds  Federal  Tribunal  Going  Deeply 

Into  Industry  Problems;  Decision  in  3  to  6  Weeks 

AFTER  HEARING  SVz  hours  of 
argument  last  Monday  and  Tues- 

day on  the  pros  and  cons  of  the 
FCC's  far-reaching  network- 
monopoly  regulations,  with  dire 
consequences  predicted  either  way, 
the  statutory  three-judge  Federal 
Court  in  New  York  took  under  ad- 

visement the  all-embracing  question 
of  its  jurisdiction  in  the  proceed- 
ings. 
An  opinion,  either  granting  the 

NBC-CBS  pleas  for  a  temporary  in- 
junction restraining  the  FCC  from 

making  its  orders  effective,  or  dis- 
missing them  in  their  entirety  for 

lack  of  jurisdiction,  is  expected 
within  three  to  six  weeks. 

Notice  already  has  been  served 
by  both  sides  that  they  intend  to 
carry  the  jurisdictional  question 
to  the  U.  S.  Supreme  Court,  how- 

ever the  statutory  tribunal  may 
act.  The  appeal  is  automatic  to  the 
highest  tribunal. 

May  Lose  Band  Series 

Grave  injury  to  operations  of 
NBC  and  CBS  and  their  ability  to 
perform  maximum  public  service 
was  predicted  by  counsel  for  these 
networks  if  the  rules,  now  in  abey- 

ance pending  the  court's  opinion, 
are  made  effective.  Conversely, 
MBS  contended  it  would  suffer  ir- 

reparable injury  and  even  now  is 
threatened  with  the  loss  of  the 
Coca-Cola  Spotlight  Bands  pro- 

gram, an  account  which  returns  to 
it  one-third  of  its  gross  revenues, 
to  the  Blue  Network,  because  of 
existing  time  options. 
The  FCC  argued  that  it  had 

ample  authority  to  issue  the  regu- 
lations; that  the  court  was  without 

jurisdiction  at  this  time,  and  that 
injury  would  not  result  to  the  older 
networks  but  that  public  good 
would  result. 

The  basic  Commission  contention 
projected  by  General  Counsel  Tel- 

ford Taylor  and  Assistant  General 
Counsel  Thomas  E.  Harris  was  that 
the  petitions  to  enjoin  the  regula- 

tions were  premature  and  that  not 
until  the  FCC  had  refused  to  renew 
licenses  of  affiliated  stations  or  had 
resorted  to  revocation  proceedings 
could  the  court  properly  assume 
jurisdiction. 

Efforts  by  both  the  FCC  and 
MBS  to  procure  prompt  dismissal 
of  the  NBC-CBS  injunction  pleas 
proved  futile.  Following  the  con- 

tinuous 8 -hour  argument.  Fed- 
eral Judge  Learned  Hand,  presid- 
ing, and  District  Judges  Henry  W. 

Goddard  and  John  Bright,  took  the 
entire  case  under  advisement. 
Briefs,  affidavits,  counter-affidavits 
and  other  documents  filed  in  the 
proceedings  were  checked  by  the 
court  and  the  argument  adjourned. 

The  court  has  before  it,  in  addi- 
tion to  the  CBS-NBC  pleas  for  pre- 

liminary injunction,  the  FCC  mo- 
tion for  dismissal  or  for  summary 

judgment,  which  is  tantamount  to 
dismissal,  and  the  supporting  peti- 

tions of  MBS  as  intervenor. 

NBC's  two-hour  argument  was 
presented  by  John  T.  Cahill,  chief 
counsel  for  the  network,  in  opening 
the  proceedings.  He  was  followed 
by  Charles  Evans  Hughes  Jr.,  for 
CBS.  Mr.  Taylor  argued  the  main 
Government  case  for  approximately 
two  hours,  with  Mr.  Harris  han- 

dling the  jurisdictional  phase. 
Louis  G.  Caldwell,  chief  counsel  for 
MBS,  concluded  the  argument 
Tuesday,  delving  deeply  into  the 
competitive  network  picture. 

Court  to  Make  Study 

The  court,  in  repeated  questions, 
sought  to  ascertain  injury  that 
would  result  to  the  respective  net- 

works in  event  the  rules  became 
effective.  At  the  outset  Judge  Hand 
said  the  court  attached  considerable 
significance  to  the  proceedings  and 
therefore  had  set  aside  two  days 
for  the  argument. 

It  was  presumed  the  court  would 
make  an  exhaustive  study  of  the 
proceedings  and  probably  delve  into 
the  massive  record,  covering  the 
chain-monopoly  inquiry  before  the 
FCC  which  began  in  1938,  the  pro- 

ceedings before  the  Senate  Inter- 
state Commerce  Committee  on  the 

White  resolution  to  suspend  the 
regulations  until  Congress  could 
act  on  the  new  statute,  and  the  sub- 

sequent developments,  resulting  in 
postponement  of  the  regulations 
until  such  time  as  the  court  settles 
the  jurisdictional  phase. 

Reference  was  made  in  the  argu- 
ments to  the  anti-trust  suits  filed 

by  the  Department  of  Justice 
against  RCA-NBC  and  CBS,  alleg- 

ing monopoly  and  covering  vir- 
tually the  same  issues  projected  in 

the  FCC  regulations  themselves. 
Answers  to  these  charges  are  due 
Jan.  20,  but  additional  time  will  be 
sought.  Because  of  the  preoccupa- 

tion of  the  networks  with  the  New 
York  proceedings,  it  is  thought 
additional  time  will  be  obtained 
without  difficulty. 

Similarly,  cognizance  was  taken 
of  the  MBS  triple-damage  suit 
against  RCA-NBC  seeking  $10,275,- 
000  in  damages  under  the  anti- 

trust laws,  filed  Jan.  10  in  Chicago. 
These  proceedings  likewise  are  ex- 

pected to  be  deferred. 
Stock  Ownership 

Before  the  arguments  got  under- 
way, some  question  was  raised 

about  the  qualifications  of  members 
of  the  court  to  sit  by  virtue  of 
stock  ownership  in  companies 
which  might  be  involved  in  the  pro- 

ceedings. Judge  Goddard  pointed 
out  that  he  owned  General  Elec- 

tric stock  and  inquired  whether 
that  company  was  involved  in  the 
cases. 

After  a  discussion  of  the  remote 

relationship  of  GE  in  the  proceed- 
ings, based  on  its  ownership  of  sta- 
tions affiliated  with  or  operated  by 

NBC,  it  was  concluded  that  the 
court  could  hear  the  arguments. 
Judge  Hand  observed  jocularly 
that  if  the  court  was  called  to  act 

on  impeachment  proceedings,  "we 
will  expect  all  of  you  to  come  for- 

ward." 

Mr.  Cahill  in  opening  the  argu- 
ment charged  that  the  FCC  was 

usurping  the  functions  of  the  De- 
partment of  Justice,  the  courts  and 

Congress  in  attempting  to  decide 
monopoly.  He  challenged  its  power 

CLAIM,  WITH  JUSTIFICATION,  is  made  by  H.  K.  Carpenter,  general 
manager  of  WHK-WCLE,  Cleveland,  to  one  of  the  loveliest  radio  station 
reception  crews  in  the  country.  Nicely  grouped  for  study  of  Carpenter 
claim  are  (1  to  r) :  Lenore  Steppke,  Carol  Decker,  Elma  Kendall  and 
Alice  Brady.  Misses  Steppke  and  Kendall  also  are  professional  models. 

all  down  the  line  to  issue  the  regu- 
lations, which  he  said  would  re- 

sult in  cancellation  of  existing  con- 
tractual relations  between  NBC 

and  some  200  affiliated  stations.  If 
the  Commission  can  issue  such 
regulations,  he  said,  it  is  but  a 
short  haul  to  exercise  of  direct  cen- 

sorship. This  precipitated  questions 
from  the  bench  which  threaded 
throughout  the  subsequent  argu- ment. 

NBC  voluntarily  has  segregated 
the  Blue  from  the  Red,  Mr.  Cahill 
said,  but  pointed  out  that  the  net- 

work still  challenged  the  FCC's authority  to  order  the  separation. 
The  difference  in  operations  of 
NBC  as  contrasted  to  the  MBS  co- 

operative structure  was  cited  by the  attorney. 

He  called  the  option  time  clause 
the  heart  of  the  network  affiliation 

contract  and  said  the  FCC's  regu- 
lations providing  for  a  "non-exclu- 

sive option"  actually  made  no  pro- 
vision for  options  at  all.  Without 

time  options,  he  said,  it  is  impos- 
sible for  the  network  to  acquaint 

the  prospective  advertiser  with  the 
facilities  available. 

Must  Have  Options 

NBC's  firm  business  judgment, 
he  said,  is  that  network  broadcast- 

ing as  it  is  known  today  cannot 
continue  without  firm  option  time. 
A  dynamic  business  such  as  radio, 
operating  on  a  split-second  sched- 

ule, would  be  unable  to  function 
without  them,  he  said. 

Mr.  Cahill  relied  on  Congres- 
sional debates  to  bolster  his  con- 

tention that  the  FCC  was  never 

delegated  power  to  regulate  busi- 
ness aspects  of  broadcasting  in  the 

manner  provided  under  the  far- 
reaching  regulations.  Section  303-1 
of  the  Communications  Act,  upon 
which  the  Commission  relies  to 
issue  the  regulations,  he  said, 
clearly  relates  only  to  technical 
problems.  He  cited  the  Supreme 
Court  opinion  in  the  Sanders  case 
on  this  point,  as  well  as  comments 
of  former  Senator  Dill,  who  was 
floor  manager  and  co-author  of  the 
Radio  Act  of  1927. 

Charging  that  the  FCC  is  at- 
tempting to  apply  the  "common 

carrier  concept  to  broadcasting", 
he  contended  the  language  in  the 
Sanders  case  that  the  Commission 

shall  not  "interfere  with  the  busi- 

ness practices  of  the  broadcasters", 
was  proof  that  the  FCC  had  ex- 

ceeded its  authority. 

Should  the  Commission  invoke 
the  existing  regulations  by  pur- 

ported usurpation  of  powers,  he 
said,  there  is  no  reason  why  to- 

morrow it  should  not  decide  to 
take  into  account  the  Securities 
Act,  Labor  Relations  Act  and  other 
statutes,  despite  creation  by  Con- 

gress of  other  agencies  to  adminis- 
{Continued  on  page  Jf8) 
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•  The  story  of  TV  A  is  the  story  of  the  industrial  development 

of  40,600  square  miles  of  territory  in  7  states.  Harnessing  the 

violent  Tennessee  River  has  resulted  in  more  than  1,000,000 

COVERED    FULLY    AND     INTELLIGENTLY  BY 

m/nmixmnsmr/ 

kilowatts  of  power  -  -  power  that  has  attracted  both  defense 

and  permanent  industries  to  the  Tennessee  Valley. 

This  is  the  listening  area  of  WLAC,  the  station  that  covers  "The 

Valley"  with  power  where  power  counts  most. 

Nashvillejennessee 

TOP  CBS  PROGRflmS 

spcciRL  mm  m  fmms 

I.  T.  WARD,  Owner  •  F.  C.  SOWELL,  Manager  *  paul  h.  raymer  company,  national  representatives 

TH€   STRTIOn  Of  THC   GRCRT  TCRRESSCE  VflLLCV 
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Long  Delay  Foreseen  in  Trial 

Of  MBS  Action  Against  NBC 

Anti-Trust  Violation  Claimed  in  Action 
For  Triple  Damages,  Also  Involving  RCA 

Filed 

CHARGING  violation  of  the  anti- 
trust laws,  MBS  on  Jan.  10  for- 
mally filed  the  long  anticipated  suit 

against  RCA-NBC  asking  triple 
damages  based  on  $3,425,000  or  a 
total  of  $10,275,000.  The  complaint 
filed  in  the  U.  S.  District  Court  of 
Chicago,  closely  parallels  the  Dept. 
of  Justice  action  against  both  RCA- 
NBC  and  CBS  filed  ten  days  previ- 

ously in  the  same  court. 
MBS  is  joined  in  the  action  by 

six  affiliates,  WOR,  New  York; 
WGN,  Chicago;  WHBF,  Rock  Is- 

land; KWK,  St.  Louis;  WOL, 
Washington,  and  WGRC,  Louis- 

ville. Of  the  six  affiliates,  WOR 
and  WGN  are  stockholders  of 
Mutual,  each  holding  25  shares 
out  of  a  total  99. 

Option  Complaint 
The  suit  has  been  assigned  to 

Federal  District  Judge  John  P. 
Barnes,  to  whom  the  Government 
suit  against  CBS  has  also  been 
assigned.  As  in  the  Government 
suit,  NBC  has  20  days  to  reply 
to  MBS  charges,  or  until  Jan.  30. 
Dilatory  pleadings  will  probably 
be  entered,  however,  by  NBC  for 
more  time  in  which  to  reply,  par- 

ticularly in  view  of  the  pendency 
of  the  Government  anti-trust  suits. 

Essentially,  the  MBS  charges 
against  RCA-NBC  of  "unlawful 
combination  and  conspiracy  to  in- 

jure the  plaintiff"  are  based  on 
the  time-option  provisions  of  the 
NBC  affiliation  contracts.  These 
provisions  of  the  affiliation  con- 

tracts of  the  Blue  network,  accord- 
ing to  Mutual,  tie  up  large  blocks 

of  time  that  are  not  entirely  utilized 
by  the  network,  but  prevent  MBS 
from  clearing  programs  on  those 
stations.  MBS  charges  that  the 
time-option  clause  prevents  it  from 
securing  outlets  for  Mutual  pro- 

grams in  cities  having  less  than 
four  stations  because  existing  sta- 

tion facilities  are  contracted  by 
NBC  and  CBS. 

"Many  large  national  advertising 
agencies,"  states  the  Mutual  com- 

plaint, "have  refused  to  contract 
with  Mutual,  .  .  .  and  some  have 
transferred  their  programs  from 
the  Mutual  network  to  other  na- 

tional networks,  solely  by  reason 
of  the  fact  that  Mutual  was  unable 
...  to  furnish  outlets  to  such 
advertising  agencies  in  many  key 
cities  cn  a  basis  of  equality  with 
defendant,  NBC."  On  this  basis, 
MBS  charges  the  network  and  af- 

filiated stations  have  been  injured 
through  loss  of  additional  revenue. 

The  suit  drew  immediate  com- 
ment from  Niles  Trammell,  presi- 

dent of  NBC,  who  stated  that,  "It 
should  now  be  revealed  that  about 
two  years  ago  the  dominant  inter- 

ests in  MBS,  R.  H.  Macy  &  Co., 
and  the  Chicago  Tribune,  sought  to 
purchase  the  Blue  network  from 

us,  which  would  have  destroyed 
the  Blue  as  a  coast-to-coast  net- 

work. By  such  elimination  of  the 
Blue  these  interests  sought  to 
diminish  rather  than  increase  net- 

work competition.  There  would 
have  been  three  nationwide  net- 

works instead  of  four  as  present." 
"The  issues  in  this  suit,"  Mr. 

Trammell  continued,  "are  the  same 
as  those  in  the  two  earlier  suits 
now  in  litigation  with  the  Govern- 

ment. The  first  of  these  suits, 
of  which  MBS  is  a  participant,  is 
being  heard  at  present  in  New 
York.  This  new  suit  by  MBS  pro- 

vides an  opportunity  to  expose  the 
motives  behind  the  campaign  to 
break  down  the  networks  of  NBC." 

MBS  Officials  Reply 

Reply  of  W.  E.  Macfarlane, 
president  of  MBS,  to  Mr.  Tram- 
mell's  comment  was  that  "Evidently 
Mr.  Trammell  wants  to  have  his 
case  tried  in  the  newspapers." 
E.  M.  Antrim,  secretary-treasurer, 
added  that  "Mr.  Trammell's  sur- 

prising statement  sounds  like  the 
political  speech  of  a  candidate 
who  was  sure  he  was  going  to 

be  defeated." 
In  some  quarters  the  view  was 

advanced  that  MBS  considered  fil- 
ing its  suit  against  RCA-NBC  as 

a  supporting  action  to  the  Dept.  of 
Justice  complaint  filed  against 
RCA-NBC  on  Dec.  31,  but  that  on 
the  advice  of  the  Department,  MBS 
filed  a  separate  complaint.  The 
suit  itself  had  been  ready  for 
some  time. 

Three  Ring  Time 
When  Three  Ring  Time,  half- 

hour  program  sponsored  by  P.  Bal- 
lantine  &  Sons,  Newark,  shifted 
from  MBS  to  NBC-Blue  on  Dec.  12, 
reports  were  current  that  the  triple 
damage  suit  would  be  filed  momen- 

tarily. However,  it  is  known  that 
strong  elements  on  the  Mutual 
board  have  objected  strenuDusly  to 
the  suit,  but  agreed  they  would 
not  stand  in  the  way  if  MBS  de- 

cided to  file. 

While  it  had  been  suggested  the 
Dept.  of  Justice  suit  might  eventu- 

ally evolve  into  a  consent  decree, 
the  filing  of  the  MBS  suit  makes 
this  possibility  remote.  It  appears 
that  NBC  will  not  enter  into  a 
negotiated  settlement  but  will  ask 
the  court  for  decision  in  both  cases. 
The  Government  case  against  RCA- 
NBC  and  CBS  will  precede  the 
MBS  damage  suit  on  the  court 
dccket. 

The  18-page  MBS  brief  was  filed 
by  Kirkland,  Fleming,  Green,  Mar- 

tin &  Ellis,  Chicago  attorneys, 
through  Louis  G.  Caldwell  and  sup- 

porting counsel  of  six  affiliated  sta- 
tions. Appended  to  the  brief  is  a 

list  of  120  cities  with  less  than 
four  stations. 

GONZAGA  GOES  GAGA 

War  Keeps  Upsetting  Plans 
 Of   GE  Announcer  

IT'S  HARDLY  necessary  to  say 
that  smiles  were  in  evidence  re- 

cently at  the  signing  of  Rogers 
Jewelry  for  the  fourth  consecutive 
year  of  news  sponsorship  on  KLZ, 
Denver.  Witnessing  important  pen- 

manship of  Harry  Rogers  are  For- 
rest Means  (standing),  KLZ  sales 

representative,  and  Ted  Levy  whose 
agency  placed  the  account. 

Census  Bureau  Ceases 

Distributing  Releases 
GENERAL  distribution  of  census 
publications  and  other  releases  has 
been  discontinued  by  the  U.  S. 
Census  Bureau  to  make  more  funds 
and  material  available  for  war  pur- 

poses. In  the  future,  reports  will 
be  sent,  when  available,  only  in 
response  to  specific  written  re- 

quests. After  pending  distribution 
has  been  completed,  general  re- 

leases will  cease. 
The  bureau  will  continue  to  supply 

certain  libraries  with  complete  files 
of  census  publications  and  a  list  of 
such  libraries  may  be  obtained  from 
the  bureau.  Most  final  published 
census  reports  may  be  purchased 
from  the  Superintendent  of  Docu- 

ments, Government  Printing  Of- 
fice, Washington.  Price  lists  of  pub- 

lications may  be  obtained  from  the 
bureau. 

Marlin  Adds 

MARLIN  FIREARMS  Co.,  New 
Haven,  Conn,  (razor  blades),  since 
the  first  of  the  year  has  added  20 
stations  to  its  spot  list  which  are 
featuring  one-minute  transcribed 
spot  announcements  of  ditties,  a 
wise-crack  dramatic  by  Phil  Cook 
and  the  commercial,  woven  into  a 
military  background  with  appro- 

priate sound  eflFects.  Series  of  18 
was  produced  in  cooperation  with 
Leonard  Harrison  company  adver- 

tising manager.  Cravin  &  Hedrick 
is  the  agency.  New  stations  include : 
WMAQ  KGO  WGY  KQW  KTRH 
KDKA  WCCO  KOMO  KOA  WGST 
KGKO  WFBM  KFAB  KOIL 
WAGA  WCAE  WHEC  WSAY KFPY  KHQ. 

KROY  CBS  Basic 

KROY,  Sacramento,  became  a  basic 
station  of  the  CBS  Pacific  Network 
Jan.  1,  according  to  Arthur  J. 
Kemp,  Pacific  Coast  sales  manager 
of  CBS.  The  move  was  part  of  a 
general  realignment  of  CBS  Coast 
stations  in  Northern  California 
which  saw  KQW,  San  Francisco, 
become  a  CBS  affiliate,  and  an  in- 

crease in  power  for  KARM,  Fresno, 
going  from  250  to  5,000  watts.  Cur- 

rent advertisers  will  get  all  three 
stations  for  the  same  rate  as  they 
are  now  paying  for  San  Francisco 
and  Fresno  alone. 

REPORTS  from  all  over  the  na- 
tion indicate  the  war  has  caused 

marriages  by  the  millions  but  in 
one  particular  case  the  emergency 
almost  performed  vice  versa.  Luis 
Gonzaga,  Portuguese  announcer  of 
General  Electric's  shortwave  sta- 

tion in  Schenectady,  unaware  of 
things  to  come,  had  made  arrange- 

ments to  marry  his  prospective 
bride  in  her  native  Cuba  on  Dec. 
10.  A  scant  three  days  before  the 
big  event  the  Pearl  Harbor  incident 
threw  young  Gonzaga  on  a  12-hour 
daily  schedule  with  all  leave  can- celled. 

Undaunted,  he  rushed  all  the 
necessary  affidavits  to  Cuba  where 

on  the  appointed  day  his  fiancee's brother  took  his  place  by  proxy  in 
the  ceremony.  A  fortnight  ago  Mrs. 
Gonzaga  met  her  real  husband  in 
New  York  City  for  a  12-hour  hon- 

eymoon before  Luis  rushed  back  to Schenectady. 

As  his  bride  spoke  no  English, 
Luis  had  a  phone  installed  immedi- 

ately so  that  she  could  call  him  on 
any  problems.  Two  hours  later  tele- 

phone conversations  in  foreign 
languages  were  forbidden  at 
WGEA. 

Melvin  Purvis  Acquires 

WOLS,  Florence,  S.  C. 
MELVIN  G.  PURVIS,  former  FBI 
agent  credited  with  the  capture  of 
John  Dillinger,  and  M.  F.  Schnib- 
ben,  theatre  chain  operator,  ac- 

quired WOLS,  Florence,  S.  C, 
when  the  FCC  last  Tuesday  ap- 

proved the  application  of  0.  Lee 
Stone,  present  owner  of  the  station, 
to  sell  to  The  Florence  Broadcast- 

ing Co. 
Mr.  Purvis,  who  retired  as  a  G- 

man  several  years  ago  to  become 
publisher  of  the  Florence  Star, 
which  he  in  turn  sold  to  enter  radio 
on  the  WOLS  staff,  is  president  of 
the  new  licensee  with  a  40%  inter- 

est. Mr.  Schnibben,  whose  brother 
and  partner  in  the  amusement  field, 
G.  E.  Schnibben,  applied  last  year 
for  a  new  station  in  Norfolk,  Va., 
is  secretary-treasurer  with  a  60 9(- 
interest.  Entire  purchase  price  was 
set  at  $30,000.  WOLS,  on  the  air 
since  November,  1937,  operates  on 
1230  kc.  with  250  watts. 

Soft  Drink  Curtails 

SUGAR  RATIONING  for  soft- 
drink  bottlers  has  caused  Seven-Up 
Bottling  Co.,  Philadelphia,  to  can- 

cel its  nightly  12-2  a.m.  recorded 
show  on  WFIL,  Philadelphia,  effec- 

tive Jan.  10.  As  a  result,  WFIL 
now  ends  its  broadcasting  day  at  1 
a.m.  with  an  hour  of  network  dance 
remotes.  A  heavy  user  of  radio  time 
in  the  area,  Philip  Klein  Adv.  Agen- 

cy, handling  the  account,  does  not 
contemplate  any  further  curtail- 

ment in  present  radio  schedules  and 
continues  its  spot  announcement 
campaign  on  WFIL. 

KNOX  MANNING,  Hollywood  com- 
nientiitor,  has  completed  a  nan-atins 
assignment  on  the  Twentieth  Century 
Fox  film.  To  the  Shores  of  Tripoli,  and 
has  been  signed  by  United  Artists  in 
a  similar  capacity  on  the  "To  Be  Or 
Not  To  Be"'  film,  with  Jack  Benny. 

I 
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I     ̂   ̂      "Radio?...lt's  Terrific 

Out  He
re! " 

"Radio?  .  .  .  it's  terrific  out  here  on  the  Pacific 

Coast,  Joe!  It's  more  popular  than  ever." 

"I  guess  at  a  time  like  this,  radio  IS  the  people's 
best  medium  of  entertainment  .  .  .  eh?" 

"You  bet,  it's  also  their  best  news  medium. 
Radio  gives  it  to  them  constantly  and  instantly. 

On  the  Pacific  Coast  they're  eating  the  news  up. Lots  of  the  war  news  out  here  even  has  LOCAL 

significance." 

"For  instance,  for  three  successive  days  when 
the  Japs  were  shelling  ships  off  the  California 
Coast,  DON  LEE  was  right  on  hand  to  bring 
listeners  the  first  exclusive  interviews  with  the 

ships'  captains  immediately  after  they  were 
brought  ashore.  Furthermore,  DON  LEE  has  the 
most  comprehensive  news  coverage  of  any 

Pacific  Coast  network." 

"I  guess  that  means  DON  LEE.  Aren't  they  the ONLY  network  that  ALL  the  listeners  on  the 

Coast  can  hear?" 

"That's  right,  Joe,  the  mountains  out  here  make 
long  distance  reception  impossible.  DON  LEE 
has  a  local  outlet  in  each  of  the  32  important 
Coast  markets.  This  setup  enables  DON  LEE 
to  be  right  on  the  spot  when  and  where  things 

happen." 

"DON  LEE  has  the  world-wide  services  of  both 
A. P.  and  I.N.S.  in  addition  to  the  regular  local 

newsgathering  agencies." 
"This  DON  LEE  sure  sounds  like  the  best  bet 

on  the  Pacific  Coast." 
"It  IS  the  best  bet  as  plenty  of  advertisers  will 
agree,  for  DON  LEE  carries  twice  as  much 
Pacific  Coast  business  as  the  other  three  net- 

works combined. " 

THOMAS  S.  LEE,  Pres.     •     LEWIS  ALLEN  WEISS,  Vice-Pres.  &  Gen.  Mgr. 
5515  Melrose  Ave.,  Hollywood,  Calif. 

DON  LEE 
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THESE  DISTINGUISHED  members  of  the  Advisory  Board  will  select 
the  1942  winners  of  the  George  Foster  Peabody  Radio  Awards  for  Out- 

standing Meritorious  Public  Service.  They  are — Top  row  (1  to  r),  Jona- 
than Daniels,  editor,  Raleigh  (N.  C.)  News  &  Observer;  Bruce  Barton, 

president,  BBDO,  New  York;  Norman  H.  Davis,  chairman,  American 
Red  Cross;  Edward  Weeks,  editor,  Atlantic  Monthly.  Second  from  top, 
Alfred  A.  Knopf,  publisher.  New  York;  the  medal  itself;  Virginius  Dab- 
ney,  editor,  Richmond  (Va.)  Times-Dispatch.  Third  row,  Mark  F.  Eth- 
ridge,  vice-president,  Louisville  (Ky.)  Courier -Journal  and  Times;  Grace 
Moore,  opera  singer;  Mrs.  Marjorie  Peabody  Waite,  president  of  'Yaddo' and  daughter  of  George  Foster  Peabody;  Waldemar  Kaemplfert,  science 
editor.  New  York  Times.  Bottom  row,  John  E.  Drewry,  dean,  Henry  W. 
Grady  School  of  Journalism,  U  of  Georgia,  responsible  in  conjunction 
with  the  NAB  for  the  awards;  John  H.  Benson,  president  AAAA;  John 
W.  Studebaker,  U.  S.  Commissioner  of  Education;  Dr.  S.  V.  Sanford, 
chancellor,  University  System  of  Georgia,  ex-officio. 

Plans  for  Use  of  Television  to  Teach 

New  York  Air  Raid  Wardens  Described 

KSFO  Is  Denied  Plea 

Against  Grant  to  KPQ 
THE  FCC  at  a  meeting  Tuesday 
denied  the  petition  of  KSFO,  San 
Francisco,  protesting  the  Aug.  22 
grant  without  hearing  of  a  con- 

struction permit  to  KPQ,  Wenat- 
chee,  to  operate  on  560  kc.  in  lieu 
of  1490  kc.  and  increase  power  fr-om 
250  to  500  watts  night,  1,000  day. 
On  its  own  motion  the  FCC  modi- 

fied the  KPQ  authorization  to  per- 
mit use  of  560  kc.  with  5,000  watts 

fulltime,  employing  a  directional 
antenna  day  and  night  to  protect 
KVI,  Tacoma,  KSFO,  and  KLZ, 
Denver,  within  certain  limitations. 

The  grant  was  made  contingent 
upon  filing  with  the  Commission  by 
KPQ  within  60  days  of  a  modifica- 

tion of  construction  permit.  The 
action  was  without  prejudice  to 
KPQ  filing  a  request  for  special 
service  authorization  to  operate  on 
560  kc.  with  1,000  watts  day,  500 
night,  pending  construction  of  the 
5,000-watt  transmitter  and  an- 
tenna. 

Radio  Figures  Present 
At  Poor  Richard  Club 

RADIO  personages  were  in  promi- 
nence at  the  annual  Poor  Richard 

Club  banquet  Jan.  16  at  the  Belle- 
vue-Stratford  Hotel,  Philadelphia. 
Headed  by  Neville  Miller,  NAB 
president,  the  radio  contingent  at 
the  speaker's  table  included  Niles 
Trammell,  president  of  NBC,  Ed 
Kobak,  vice-president  of  Blue  Net- 

work Co.;  William  S.  Paley,  presi- 
dent of  CBS;  T.  C.  Streibert,  vice- 

president  of  MBS,  and  Robert  E. 
Dunville,  sales  manager  of  WLW, 
Cincinnati. 

NBC-Blue  broadcast  presenta- 
tion of  the  annual  Achievement 

Award,  which  went  to  Walter  M. 
Dear,  president  of  the  American 
Newspaper  Publishers  Assn.  Roger 
W.  Clipp,  vice-president  and  gen- 

eral manager  of  WFIL,  Philadel- 
phia, was  chairman  of  the  enter- 

tainment committee. 

Canadian  Session 

NEVILLE  MILLER,  president  of 
NAB,  will  be  luncheon  guest  speak- 

er Feb.  9,  at  the  annual  meeting 
of  the  Canadian  Assn.  of  Broad- 

casters at  the  Windsor  Hotel,  Mon- 
treal, it  was  announced  by  the 

CAB  office  at  Toronto.  Lynne  C. 
Smeby,  NAB  director  of  engineer- 

ing, with  address  the  breakfast 
meeting  on  Feb.  10,  on  technical 
and  wartime  engineering  problems. 
Donald  Gordon,  chairman  of  the 
Canadian  Wartime  Prices  and 
Trade  Board,  and  price  and  wage 
ceiling  czar,  or  one  of  his  associ- 

ates will  be  guest  speaker  at  the 
Feb.  10  luncheon.  Guest  speaker 
at  the  banquet  Feb.  10  will  be  Wil- 

liam L.  Shirer,  CBS  commentator. 

Renews  for  16th  Year 

SACHS  QUALITY  FURNITURE. 
New  York,  on  Jan.  18  will  renew  for 
the  16th  consecutive  year  its  Ous  Van 
Revieiv  program  on  WHO  A,  New 
York,  which  has  carried  the  show  since 
Aug.  21,  1924,  in  its  original  format 
but  with  numerous  personnel  changes. 
One  of  the  oldest  programs  in  radio, 
the  series  featured  the  original  "Thret- 
Little  Sachs",  who  now  are  made 
of  Gus  Van.  Ruth  Person  and  WMf'A 
Announcer  Don  Douglas,  supported  l)y 
Joe  Rines  Orchestra. 

TELEVISION  was  described  as  a 
factor  in  training  300,000  New 
York  City  air  raid  wardens  by 
Norman  E.  Kersta,  manager  of  the 
television  department  of  NBC,  in  a 
talk  before  the  winter  convention 
of  the  Institute  of  Radio  Engineers 
at  the  Hotel  Commodore,  New  York. 
Plans  under  way,  Mr.  Kersta  said, 
would  shortly  result  in  the  installa- 

tion of  one  or  more  television  re- 
ceivers in  police  department  class- 

rooms in  each  of  the  city's  air  raid zones. 

"Preliminary  work  in  acquiring 
these  television  receivers  for  New 

York  City,"  Mr.  Kersta  added,  "has 
met  with  such  cooperation  from 
manufacturers  of  radio  equipment 
that  it  seems  certain  that  this  plan 
for  organizing  the  training  of  vari- 

ous defense  groups  such  as  the  air 
raid  wardens  and  Red  Cross  work- 

ers, will  shortly  be  realized." 
Telecasts  by  NBC  and  CBS  in- 

structing   civilians    in  approved 

methods  of  dealing  with  incendiary 
bombs  have  aroused  wide  comment 
in  many  quarters.  Office  of  Civilian 
Defense  officials  in  Washington  ex- 

pressed great  interest  in  the  experi- 
ments, stating  that  the  unique 

method  of  instruction  should  play 

a  substantial  part  in  OCD  efi'orts 
to  get  widespread  dissemination  of 
civilian  defense  information. 

Officials  of  the  British  Press  Ser- 
vice also  expressed  interest  in 

utilization  of  television  in  the  war 
effort  but  stated  that  British  tele- 

vision has  been  discontinued  due 

to  the  enemy's  use  of  the  frequency 
waves  in  the  location  of  key  points 
in  London  and  other  large  British 
cities.  British  efforts  in  television 
had  made  great  advances  prior  to 
the  war,  they  said. 

Enthusiastic  response  to  the  NBC 
and  CBS  experiments  resulted  in 
the  setting  up  of  a  regular  sched- 

ule of  programs  of  this  type. 
American  Television  Society,  inde- 

pendent organization,  which  is  at- 
tempting to  function  as  a  clearing 

house  for  the  coordination  of  Gov- 
ernment agencies,  telecasters  and 

public  in  the  war  effort,  announced 
it  is  proceeding  with  its  plans  for 

establishing  "defense  units  of  tele- 

vision". 

Public  reaction  to  the  NBC  show- 

ing of  "Fighting  the  Fire  Bomb" [Broadcasting,  Dec.  12]  relayed 

to  WPTZ,  Philadelphia  and  the  ini- 
tial CBS  series  on  first  aid,  has 

been  highly  favorable,  it  was  stated. 
Officials  of  General  Electric  Co., 

Schenectady,  which  picked  up  the 
NBC  telecast  at  its  Helderburg 
Mountain  transmitter,  also  were 

high  in  their  praise  of  the  experi- 
ment. Civilian  defense  officials  from 

the  area  gathered  to  watch  the 
demonstration.  GE  officials  said 
that  television  receivers  placed  at 

key  points  could  give  simultaneous air  raid  instruction  to  every  warden 
in  New  York  State. 

To  assist  in  the  presentation  of 
more  telecasts  of  this  nature,  ATS 
enrolled  more  than  a  score  of  ac- 

tors into  a  "defense  talent  pool" whose  services  are  available  for 
any  defense  telecasts.  In  addition, 
the  society  has  also  prepared  sev- 

eral package  video  shows  which  it 
is  offering  to  Government  defense 
agencies.  Norman  D.  Waters,  New 
York  agency  head  who  is  president 
of  ATS,  conferred  recently  with 
Will  Hays,  movie  industry  czar, 
to  whom  he  presented  an  urgent 
request  that  the  motion  picture 
producers  make  available  for  such 
television  programs  any  of  their 
short  films  containing  suitable  edu- 

cational or  patriotic  material.  NBC, 
CBS,  Allen  B.  Dumont  Labs.,  and 
other  telecasters  have  offered  their 
facilities  for  such  programs,  Mr. 
Waters  said. 

Shifts  at  KHJ 

SHIFT  in  KHJ,  Hollywood  person- 
nel, has  been  necessitated  by  the 

emergency  24-hour  broadcasting- schedule,  now  in  effect,  according 
to  Van  C.  Newkirk,  program  di- rector of  Don  Lee  Broadcasting 
System,  operating  that  station. 
Stuart  (Stu)  Wilson,  m.c.  of  the 
six-weekly  half-hour  participating 
program.  Rise  <&  Shine,  has  been 
appointed  night  supervisor.  His  for- mer duties  have  been  taken  over  by 
Hal  Moan,  announcer.  Tony  La- 
Frano,  announcer,  has  been  made 
day  supervisor.  Dick  Ross,  formerly 
program  director  of  KMO,  Tacoma, 
has  joined  the  station  as  an- nouncer and  weekend  supervisor. 
Norman  Rogers  has  been  trans- ferred from  the  news  room  writing 
staff  to  announcing. 

Planters'  Newscasts 

PLANTERS  NUT  &  CHOCO- 
LATE Co.,  Wilkes  Barre,  Pa.  (pea- 

nut and  chocolate  products),  has 
purchased  five-minute  early  morn- 

ing newscasts  five  times  weekly  on 
WCCO,  Minneapolis;  six  times weekly  on  WBBM,  Chicago; 
KMBC,  Kansas  City;  WSPD,  To- 

ledo, and  WTAR,  Norfolk.  Agency 
is  Goodkind,  Joice  &  Morgan,  Chi- cago. 
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ervice  to  the  nation  in  peace  and  war' 

Following  the  last  World  War  a  bronze  and  marble  group  was  placed  in  the 

lobby  of  the  American  Telephone  and  Telegraph  Company  building  in  New 

York.  On  it  are  inscribed  these  words,  "Sei"vice  to  the  nation  in  peace  and  war." 

They  are  more  than  words.  They  are  the  very  spirit  of  the  entire  Bell 

System  organization.  In  these  stirring  days,  we  pledge  ourselves  again  to  the 

service  of  the  nation  ...  so  that  "Government  of  the  people,  by  the  people, 

for  the  people,  shall  not  perish  from  the  earth." 

BELL    TELEPHONE  SYSTEM 
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Reiiiiger  Leaves  Post 

At  REL  to  Join  Army 
GUSTAVUS  REINIGER,  sales 
engineer  of  Radio  Engineering 
Labs.,  FM  equipment  manufac- 

turer, has  been  called  to  active 
duty  as  a  Lieu- 

tenant Colonel, 
Field  Artillery. 
He  is  assigned  to 
Fort  Bragg. 
An  Annapolis 

graduate.  Col. 
Reiniger  was  for- 

'  ̂   merly  on  the  sales 
staff  of  NBC,  and 
had  handled  such 

BONDS  BOUGHT  FROM  PAYROLLS 

Many  Staffs  Cooperate  With  Treasury  by  Allotting 

 Part  of  Each  Pay  Envelope  

Col.  Reiniger programs  as 
Rudy  Vallee  and 

Chase  &  Sanborn.  He  served  as  a 
Major  in  the  Army  during  the 
World  War,  and  later  was  as- 

signed, with  rank  of  Lieutenant 
Colonel,  to  the  general  staff  under 
Gen.  Pershing.  Before  going  into 
radio  with  NBC  he  was  in  the  Con- 

sular Service' of- the  State  Dept. 

NBC  School  Discs  ' 
AFTER  -four  .  years'  experimental 
study  on  the  value  of  educational 

recordings  as  a  teaching  aid,  NBC's 
public  service  division  has  now 
established  a  transcription  service 
for  American  schools  and  colleges 
to  supplement  the  effectiveness  of 
NBC's  regular  public  service  pro- 

grams presented  during  out-of- 
school  hours,  and  to  provide  re- 

cordings in  classrooms  at  times 
best  suited  to  each  school's  indi- 

vidual needs. 

PERSONNEL  of  113  stations  have 
volunteered  100%  cooperation  in 
the  Payroll  Allotment  Plan  for  the 
purchase  of  Defense  Bonds  and 
Stamps  the  Treasury  Department 
announced  last  week. 

Individual  plans  for  payroll  de- 
ductions have  been  worked  out  by 

stations  participating  in  the  drive 
for  bonds  and  stamps  but  the  es- 

sentials of  the  payroll  allotment 
plan  have  been  retained.  In  addi- 

tion to  employe  purchases  many 
stations  have  carried  programs 
to  promote  purchase  of  bonds 
among  listeners.  Typical  of  sta- 

tions' efforts  was  the  drive  con- 
ducted by  WXYZ,  Detroit,  whose 

Dec.  30  show  resulted  in  pledging 
by  Detroit  listeners  of  $155,835  for 
Bonds.  Taking  advantage  of  the 
audience  built  up  through  the 
Treasury  Hour  show,  the  King- 
Trendle  station  assembled  a  cast 
of  over  100  for  a  one-hour  musical 
and  variety  program  titled  Buy  a 
Bond  —  Tonight!  —  Right  Now! 
Plugging  for  bonds  was  conducted 
by  telephone  during  the  run  of  the 
show. 

Sale  of  $75,000  in  Bonds  and 
Stamps  was  reported  after  the  re- 

cent Buy  a  Bond  show  conducted 
over  WCBW,  CBS  television  out- 

let. New  York.  Audience  appeals 
were  made  by  Robert  Sparks  of 
the  Treasury,  who  explained  the 
features  of  the  bonds  and  stamps. 

Presentation  of  bonuses  in  the 
form  of  bonds  and  stamps  has  been 

widespread  among  station  own- ers. At  KHQ  and  KGA,  Spokane, 
Louis  Wasmer,  owner  presented 
employes  with  a  total  of  $22,000 
in  bonds  in  lieu  of  the  usual  Christ- 

mas checks. 

Dried  Fruit  Series 

CALIFORNIA  PRUNE  &  Apricot 
Growers  Assn.,  San  Jose  Cal. 
(dried  fruit),  through  Long  Adv. 
Service,  that  city,  for  the  fifth 
consecutive  season  in  a  Southern 
California  campaign  has  started  for 
13  weeks  sponsoring  daily  partici- 

pation in  the  combined  Sunrise 
Salute  and  Housewives  Protective 
League  programs  on  KNX,  Holly- 

wood. Other  current  participating 
sponsors  include  Par  Soap  Co., 
Oakland,  Cal.  (granulated  soap), 
through  Tomaschke-Elliott,  Oak- 

land; Pillsbury  Flour  Mills  Co., 
Minneapolis,  through  McCann- 
Erickson,  Los  Angeles;  Lindsay 
Ripe  Olive  Co.,  Lindsay,  Cal.  (bot- 

tled olives),  through  Lord  & 
Thomas,  San  Francisco;  Hecker 
Products  Corp.,  New  York  (H-0 
Oats),  through  Maxon  Inc.,  New 
York;  Prudence  Foods  Inc.,  Bos- 

ton (Prudence  hash),  through 
Chambers  &  Wiswell,  Boston;  Bu- 
Tay  Products,  Huntington  Park, 
Cal.  (water  softener  and  bluing 
combination),  through  Glasser- 
Gailey  &  Co.,  Los  Angeles. 

IBEW  For  WCKY 
NEGOTIATIONS  have  been  opened 
with  WCKY,  Cincinnati,  owned  and 
operated  by  L.  B.  Wilson  Inc.,  ac- 

cording to  Howard  Hayes,  presi- 
dent of  Local  1224,  IBEW.  The 

Wilson  station  will  be  the  last  of 
the  Cincinnati  stations  to  come  un- 

der the  jurisdiction  of  the  tech- 
nicians union,  contracts  having 

been  previously  concluded  with 
WLW,  WSAI,  WLWO,  WKRC 
and  WCPO.  Russ  Rennacker,  na- 

tional business  manager  of  the 
IBEW,  flew  from  Washington  for 
the  preliminary  conference.  Fur- 

ther meetings  have  been  scheduled 
for  the  near  future,  it  is  under- stood. 

Hams  Put  Off  Air 

COMPLETE  and  immediate  cessa- 
tion of  all  amateur  radio  operations 

was  ordered  suddenly  last  Friday 
by  the  FCC  at  the  request  of  the 
Defense  Communications  Board. 
A  Commission  order  of  Dec.  8  sus- 

pended amateur  activities  save  for 
those  authorized  by  DCB  upon  rec- 

ommendation of  Federal,  state,  or 
local  officials  in  connection  with 
defense.  While  many  such  requests 
have  been  approved,  it  was  stated 
that  "subsequent  events  and  mili- 

tary requirements"  resulted  in  the 
blanket  suspension,  with  all  spe- 

cial authorizations  granted  since 
Dec.  8  now  concelled. 

WINS,  New  York,  starting  the  sale 
of  defense  savings  bonds  and  stamps, 
Jan.  15  will  start  a  monthly  contest 
among  its  51  employes,  the  winner 
each  month  to  receive  a  $25  defense 
bond  for  purchasing  from  WINS  on 
behalf  of  himself,  his  family  or  friends 
the  largest  amount  of  bonds  or  stamps 
in  proportion  to  his  own  salary. 

COMPLETE  ERECTION  SERVICE,  INCLUDING  LIGHTINO  EQUIPMENT,  ANCHORS,  BASE  AND  GROUND  SYSTEM,  IS  AVAEABLE. 

WINCHARGER  VERTICAL  RADIATOR 

WINCHARGER  CORPORATION     -        SIOUX  CITY,  IOWA 
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According    to    the    latest    C.    E.    HOOPER    Radio  Report 

HERB  RINGOLD 

LITTLE  WONDER  that  Herb 
Ringold,  radio  timebuyer  for  Philip 
Klein  Adv.  Agency,  Philadelphia, 
has  earned  the  sobriquet,  "Radio's 
Boy  Wonder".  Still  at  the  tender 
age  of  25,  Herb  already  has  five 
years  of  agency  experience  under 
his  belt.  He  landed  his  first  agency 
job  while  still  a  student  at  Temple 
U,  Philadelphia,  vv^riting  copy  after 
school  hours. 

One  of  his  first  programs  for 
radio,  Songo,  an  audience  partici- 

pation showi  for  Nevins  Drug 
Stores,  Philadelphia,  heard  on  WIP, 
Philadelphia,  is  said  to  be  holder 
of  a  local  record  for  the  greatest 
listener  response  of  any  Philadel- 

phia radio  show^.  To  play  the  game, 
the  listener  had  to  go  to  a  Nevins 
store  for  a  card.  An  average  of 
100,000  cards  were  distributed  each 
week.  Multiplying  each  card  by  a 
couple  of  listeners,  the  wide  popu- 

larity of  the  show  was  most  ap- 
parent. 

For  three  years,  he  has  been  in 
complete  charge  of  the  radio  de- 

partment of  the  Philip  Klein 
agency.  He  writes  his  own  radio 
copy,  produces  his  own  program 
and  buys  his  own  time.  And  in  all 
that  time  the  agency  has  not  lost 
a  single  account  that  has  used 
radio. 

Apart  from  his  agency  chores, 
he  is  teaching  a  course  in  Writing 
for  Radio  at  the  Junto  School,  new 
adult  school  started  in  Philadel- 

phia. Oddly  enough,  one  of  the 
pupils  in  his  class  in  his  high 
school  English  teacher. 
His  hobby  is  listening  to  the 

radio.  He  claims  to  play  the 
world's  worst  game  of  golf  and  the 
best  game  of  gin  rummy,  and  is 
ever  ready  to  challenge  anybody  on 
either  of  those  two  claims. 
At  present,  Herb  is  unmarried. 

But  not  for  long,  he  hints. 

^7"<^/^_NBC-Edgar  Bergen  30.1 

J<TAR -m(:-?\bher  McGee  29.0 

^/■^/f  _NBC-Walter  Winchell  28.6 

4^/W/?-NBC-Aldrich  Family  28.2 

NBC-Bob  Hope  27.7 

^7"^/? -NBC-Jack  Benny  27.6 
CBS-Lux  Theatre  26.4 

^TWi? -NBC-Maxwell  House  23.3 

^7W^ -NBC-Eddie  Cantor  19.3 

KTAR -mC-tAr.  District  Attorney  18.3 

CBS-Orson  Welles  18.0 

CBS— Major  Bowes   17.4 

A'7W/?-NBC-Kraft  Music  Hall  17.3 

CBS-Kate  Smith  16.8 

NBC-One  Man's  Family  16.8 

NEWSWEEK -December  1,  1941 

^  JSTENERS  in  THIRTY-TWO  representative  cities  were  polled  to  prove  the 
comparative  ratings  of  the  nation's  program  preferences.  The  first  FOUR  of  the 
FIFTEEN  leaders  are  regular  KTAR  releases . . .  EIGHT  of  the  first  TEN  are 

regular  KTAR  favorites ...  NINE  of  the  entire  FIFTEEN  are  regularly  heard 
from  KTAR.   Follow  the  leaders!   Buy  KTAR . . . 

For  MORE  of  the  BEST  in  RADIO! 

PHOENIX,ARIZONA 

^ 2  Key  Station  of  the  i\ 

C/%4^tfnd-BKOADCASTIHG  0:>.c/nXL. Represented  Nationally  by 

PAUL  H.  RAYMER  COMPANY 

New  York         Chicago         Cleveland         Detroit         San  Francisco         Los  Angeles 

SOOO  tv 
looo  w 

(iARDBN  CITY  PUBLISHING  Co.. 
New  York,  has  stipulated  with  the 
Federal  Trade  Commission  to  stop  cer- 

tain representations  for  various  books 
published  l).y  the  company,  according 
to  a  Jan.  11  FTC  announcement. 

AFFILIATED  WITH  THE  PHOENIX  REPUBLIC  AND  GAZETTE 
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i'NAMES"  LIKE  THESE! 

SEVEN  KEYS 

SAMMY  KAYE HORACE  HEIDT 

CARSON  ROBISON HARRY  HORLICK 

IN  SEVEN  YEARS  of  service  to  radio  stations  and  their 

clients  —  from  Portland,  Maine,  to  Portland,  Oregon, 

and  from  Alaska  to  the  Gulf  —  NBC  Thesaurus  has 

proved  over  and  over  again  that  it  is  the  complete 

musical  program  service  . .  .  Thesaurus  provides  seven 

keys  to  successful  programming  and  sales  to  sponsors: 

THESAURUS  "NAMES" Names  such  as  Allen  Roth,  Sammy  Kaye, 

Horace  Heidt,  Carson  Robison,  Harry  Hor- 

lick.  The  Jesters,  Golden  Gate  Quartet,  Ro- 
sario  Bourdon,  Richard  Leibert,  Thomas  L. 

Thomas,  John  Seagle  and  the  host  of  others  in 

NBC  Thesaurus  give  you  the  top-ranking  stars 

sponsors  go  for! 

THESAURUS  SCOPE 

From  swing  and  sweet,  military  band,  sym- 

phonic, cowboy  and  hill-billy,  sacred,  concert 
and  novelty  selections — from  all  of  these  are 
built  balanced,  unified  musical  programs  of 

every  variety — with  smooth,  professional  con- 

tinuity worthy  of  any  sponsor's  identification. 

THESAURUS  RANGE 

More  than  2500  selections  in  the  basic  library 

.  .  .  with  new  releases  adding  75  to  80  selec- 
tions monthly... help  the  most  modest  budget 

)lossom  into  a  full  and  highly-rated  station 
schedule. 

THESAURUS  ECONOMY 

Best  of  all,  these  topnotch  programs  may  be 

made  available  to  sponsors  at  a  cost  so  low  that 

your  prospect  will  not  shy  at  the  dotted  line! 



TO  UNLOCK  A 

SPONSOR'S  HEART... 

^ and  pocketbook!  J 

THESAURUS  PRODUCTION 

Each  of  the  70  program  periods  (approxnnately 

■25  hours)  each  week,  making  up  25  outstand- 
ing shows  for  which  weekly  continuity  is  pro- 

vided, is  produced  with  every  facihty  that 

modern  radio  technique  affords  ...  by  skilled 

directors  who  kno  w  broadcasting  and  the  needs 
of  the  individual  station! 

THESAURUS  SALES-HELPS 

To  help  your  salesmen  sell  these  features. 

Thesaurus  provides  a  colorful,  dramatic  pres- 

entation in  portfolio  form  for  each  of  them  — 

a  sales  manual  and  a  complete  publicity  kit  of 

photos,  mats  and  news  stories ! 

THESAURUS  RECORDING 

NBC  Orthacoustic — is  tops . . . putsyourshows 
on  the  air  with  all  the  flavor  and  character  of 

live  sound.  Evidence: .  .  .  Thesaurus  artists  are 

among  the  top  mail-pullers  on  many  stations 
where  they  are  heard. 

Write  today  for  the  complete  Thesaurus  story — 
including  information  on  rates,  availability, 

presentation  and  auditioyi  samples. 

A  Treasure  House  of  Recorded  Programs 
RADIO-RECORDING  DIVISION -NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA  Bide. .  Radio  City,  N.  Y.  •  Merchandise  Mart,  Chicago  •Trans-Lux  BIdg. ,  Waslilngton,  D.  C.  •  Sunset  &  Vine,  Hollywood 
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Freezing  Out 
THE  INEVITABLE  is  about  to  happen  to 
radio.  Broadcast  station  assignments  are  going 
to  be  frozen,  in  effect,  as  a  sequel  to  the  im- 

pending ban  on  radio  receiver  production  so 
the  entire  capacity  of  the  radio  manufacturing 
industry  can  be  diverted  to  war  production. 

Cessation  of  assignments  for  new  or  im- 
proved facilities  except  where  there  is  a  defin- 

ite need  having  a  war  aspect,  should  not  re- 
sult in  deterioration  of  broadcast  service.  Nor 

will  the  receiving  set  production  curtailment, 
and  eventual  ban,  mean  that  listening  will 
diminish  or  circulation  suffer. 

Because  broadcasting  is  a  fundamentally 
essential  instrumentality  in  the  wartime  econ- 

omy, it  is  reasonable  to  suppose  there  will  be 
sufficient  latitude  in  whatever  regulations  are 
issued  to  provide  replacements,  tubes  and 
parts  for  transmitting  as  well  as  the  receiv- 

ing operations.  Where  additional  facilities  may 
be  needed  in  specified  areas  for  war  purposes, 
these  also  will  be  provided. 

There  are  today  nearly  900  stations  licensed 
or  under  construction.  There  are  57,000,000 
receiving  sets  in  use.  Save  for  certain  remote 
areas,  the  nation  is  saturated  with  reliable 
broadcast  service.  Not  all  of  the  outstanding 
construction  permits  will  be  transformed  into 
operating  units.  And  under  the  policy  to  be 
enunciated  by  the  Defense  Communications 
Board  in  collaboration  with  the  Office  of  Pro- 

duction Management,  it  is  likely  that  all  new 
construction,  in  areas  adequately  served,  will 
be  barred. 

Of  necessity,  the  radio  manufacturing  ban 
will  hurt  that  billion-dollar  industry,  just 
as  the  automotive  and  tire  embargoes  have  all 
but  disrupted  thousands  of  dealers  in  those 
lines.  That  is  the  grim  but  essential  result  of 
all-out  war. 
New  competition  goes  out  the  window  in 

the  broadcasting  field,  with  the  advent  of  the 
freezing  order.  But  stations  and  networks  do 
not  yet  realize  the  staggering  load  they  must 
carry  as  the  war-time  operation  intensifies. 
And,  as  things  stand  now,  the  FCC's  myriad 
social  reforms,  the  Department  of  Justice  anti- 

trust suits,  go  forward  apace. 
For  radio  to  render  peak  service  during  the 

nation's  greatest  crisis,  it  must  be  released 
from  the  shackles  and  restraints  of  crusading 
peacetime  campaigns.  Now,  more  than  ever, 
the  futility,  wastefulness  and  utter  triviality 
of  all  these  reforms  are  evident. 

The  freezing  process  should  go  beyond  li- 
censing and  priorities.  It  should  envelop  the 

whole  regulatory  field.  It  should  preserve  for 
radio  its  essential  employes  so  that  stations, 
particularly  the  smaller  remote  units,  will  not 
be  stripped  of  minimum  operating  personnel. 
Government  lawyers,  engineers  and  account- 

ants shouldn't  be  devoting  their  energies  to 
far-away  chain-monopoly  or  other  visionary 
and  experimental  changes  when  all  communi- 

cations are  so  vital  in  the  over-all  war  effort. 

It's  going  to  be  a  long,  hard  war.  Why  risk 
slowing  down  any  phase  of  it,  no  matter  how 
remote  from  the  firing  line,  with  artificial  or 
non-essential  diversions? 

Forced  Listening 
JUST  ABOUT  the  most  difficult  thing  to  do 
these  days  is  to  convince  a  Government  official 

that  he  shouldn't  have  his  speech  carried  on  all 
four  networks,  hooked  up  universally.  This  pro- 

gramming development,  which  had  its  onset 
with  the  national  emergency,  has  reached  the 
proportions  of  abuse,  inflicting  punishment  not 
only  upon  stations,  but  upon  listeners  as  well. 
It's  bad  radio  and  bad  public  relations. 

There  can  be  no  question  that  the  President 
of  the  United  States,  when  he  speaks,  should 
reach  the  ears  of  all  available  listeners.  Simi- 

larly, reports  incident  to  a  national  emergency 
should  have  universal  coverage.  That's  good 
radio,  because  the  public  automatically  is  at- 

tracted, and  stations  that  do  not  carry  such 
events  are  virtually  listener-less  anway. 

Action  of  the  Red  Network  Planning  and 
Advisory  Committee  a  few  days  ago  in  adopt- 

ing a  resolution  disapproving  the  linking  of 
all  networks  for  other  than  Presidential 
or  emergency  broadcasts,  is  timely  and  im- 

portant. Networks,  and  their  affiliated  sta- 
tions, must  maintain  independent  operation  and 

independent  programming  if  they  are  to  pro- 
vide maximum  service.  To  schedule  every  ad- 

dress of  an  official  over  all  networks  would 
drive  a  big  portion  of  the  audience  from  their 
radios,  stifle  competitive  programming,  and  in 
some  measure  provoke  ill-will  against  the  very 
speakers  seeking  to  promote  understanding  and 

good-will. Regimentation  of  this  character  should  be 
avoided  by  the  Government,  which  is  interested 
in  maintaining  public  morale  at  highest  level 
in  the  war  effort.  An  overdose  of  talk,  however 
meritorious  the  cause,  will  repel,  rather  than 
encourage  listening.  The  war  effort,  via  the  air, 
must  be  consistent  with  good  radio  if  maximum 
results  are  to  be  gained.  Coercive  listening, 
which  results  from  indiscriminate  tandem  net- 

work broadcasts,  is  certain  to  boomerang. 

HOW  radio  "in  the  few  years  since  the  Nazis' 
rise  to  power,  has  become  the  most  important 
single  instrument  of  political  warfare  that 
the  world  has  ever  known"  is  told  in  Radio 
Goes  to  War,  by  Charles  J.  Rolo,  an  original 
staff  member  of  the  Princeton  U  Listening- 
Center  [G.  P.  Putnam's  Sons,  New  York, 
$2.75].  Drawing  upon  his  experience  in  moni- 

toring and  analyzing  foreign  broadcasts,  Mr. 
Rolo  traces  the  functions  of  radio  on  World 

War  IPs  "fourth  front",  going  into  such  mat- 
ters as  Germany's  notorious  Lord  Haw-Haw, 

Axis  broadcasts  to  Latin  America,  America's 
"Foreign  Legion"  of  multi-lingual  radio  an- 

nouncers and  programmers  and  the  "Hundred 
Million  Allies"  of  democracy — Europe's  army 
of  bootleg  listeners  "who  brave  the  death  pen- 

alty to  tune  in  to  British  and  American  sta- 

tions." 

PRACTICAL  discussion  of  television  funda- 
mental principles,  written  from  the  engineer- 

ing viewpoint  is  presented  in  Television,  Elec- 
tronics of  Image  Transmission,  recently  pub- 

lished by  John  Wiley  &  Sons,  New  York,  writ- 
ten by  V.  K.  Zworykin  and  G.  A.  Morton 

of  the  RCA  Mfg.  Co.  The  646  page— 494  illus- 
trations— book  gives  an  analysis  of  funda- 

mentals of  television  transmittal  and  resolu- 
tion with  a  discussion  of  physical  principles 

involved  in  electronic  engineering.  Other  sec- 
tions consider  the  problems  of  video  amplifica- 

tion, radio  transmission,  reception,  etc. 

'Overwhelming' 

RADIO  as  a  sales-impelling  force  stands  in  a 
class  by  itself. 

Every  station  and  network  executive,  every 
salesman  knows  that! 

But  it's  encouraging  now  and  then  to  hear 
new  and  unbiased  affirmation  of  the  power  of 
the  broadcast  medium.  Such  affirmation  comes 
from  the  Bureau  of  Business  Research  at  Kent 
University,  Kent,  O.  The  Bureau  has  just 
completed  a  thorough  and  carefully  planned 
survey  of  middle  class  housewives,  with  Dr. 
Harry  Dean  Wolfe,  bureau  director,  in  charge 
(see  story  on  page  20). 
As  in  all  such  independent  surveys,  con- 

ducted impartially  with  absolutely  no  business 
or  media  tieups  of  any  sort,  the  conclusions 
are  carefully  drawn  and  factually  recited  in 
the  prosaic  language  of  the  economist  and 
statistician. 

So  it  comes  as  a  startling  and  pleasant  sur- 
prise to  the  broadcaster  when  Dr.  Wolfe  de- 

scribes as  "overwhelming"  the  superiority 
shown  by  radio  over  magazines  and  newspapers 

as  a  sales-impelling  force.  Let  Dr.  Wolfe's  own 
words  sink  in: 

This  writer  feels  that  the  evidence  points 

strongly  in  the  direction  of  the  sales- 
impelling  force  of  radio.  The  vote  favoring 
radio  over  other  media  is  so  overwhelming 

that  its  power  cannot  be  too  strongly  em- 

phasized. Every  person  interested  in  the  sale  of  prod- 
ucts to  the  consuming  public  should  make  a 

careful  study  of  the  Kent  survey.  It  is  a  no- 
table contribution  to  the  available  knowledge  on 

the  subject  of  salesmanship  and  advertising. 
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ROLAND  MARTINI 

^^■^r^THICH  way  does  the Wang  Poo  River  flow, 

T  T  anyway?"  asked  a 
handsome  young  pulp 

magazine  writer  of  Chinese  ad- 
venture, holding  a  letter  from  a 

perplexed  reader.  No  one  knew, 
so  in  the  next  installment,  the  Chi- 

nese bandits  were  plying  their 
plundering  trade  on  another  river 
and  the  Wang  Poo  was  left  to 
flow  its  way  in  peace.  That  young 
author  was  Roland  Martini,  now 
vice-president  in  charge  of  radio 
of  Gardner  Adv.  Agency,  New 
York,  whose  pulp  magazine  career, 
strangely  enough,  led  him  into 
radio. 

Just  11  years  ago,  in  1931,  E.  F. 
Hummert,  vice-president  of  Black- 
ett-Sample-Hummert,  was  looking 
for  someone  to  write  a  three-a- 
week  kid  detective  strip.  He  called 
in  several  known  writers  in  the 
field,  among  them,  Roland  Martini, 
who,  with  Chinese  bandits  long  for- 

gotten, was  gaining  a  reputation 
as  a  writer  of  detective  thrillers. 
Roland  got  to  the  job,  and  within 
two  weeks  was  writing  13  to  15 
scripts  weekly —  on  a  freelance 
basis — for  three  network  shows :  A 
radio  adaptation  of  Booth  Tarking- 
ton's  Penrod  &  Sam  for  Phillips Milk  of  Magnesia ;  Secret  Three  for 
Three-Minute  Oat  Flakes  and  hi- 
spector  Stevens  &  Son  for  Choco- 

late Flavored  Cascarets. 
Gardner  Adv.  Agency  at  this 

time  had  several  clients  whose 
radio  advertising  was  handled  by 
other  agencies,  since  Gardner  had 
no  radio  department.  In  1932  a 
merger  was  effected  between  Gard- 

ner and  B-S-H,  and,  when  the 
agencies  separated  less  than  a 
year  later,  H.  S.  Gardner,  now 
chairman  of  the  board  of  Gardner 
Adv.,  asked  Roland  to  join  him 
and  form  a  radio  department. 

There  was  an  immediate  task  to 
be  done.  Ralston  Purina  Co.,  a 
client  of  Gardner  for  more  than 
30  years,  whose  radio  was  being 
handled  by  another  agency,  prom- 

ised Gardner  the  radio  end  if 
the  agency  could  find  good  pro- 

grams for  Ralston  and  Ry-Crisp. 

Roland  went  to  work.  Within  a  few 
weeks  both  shows  were  in  pro- 

duction. One,  Tom  Mix  &  His  Ral- 
ston Straight  Shooters  is  still  a 

children's  favorite.  The  other, 
Madam  Sylvia,  featured  a  former 
Hollywood  masseuse  who  told  how 
the  movie  stars  used  Ry-Crisp  to 
reduce. 

In  1935  Roland  was  made  vice- 
president  in  charge  of  radio.  That 
year  he  started  his  third  network 
show,  Saturday  Night  Serenade  for 
Pet  Milk,  which  is  still  on  the  air 
in  the  same  spot  after  six  years. 
It  was  one  of  the  first  big  Satur- 

day evening  network  shows  and 
helped  dispel  the  idea  then  preva- 

lent that  Saturday  was  not  a  good 
evening  for  listening. 

Roland  was  born  in  New  Hav- 
en, Conn.,  April  1,  1903,  entered 

Yale  in  1922,  intending  to  be  a 
journalist.  During  his  college  years 
he  worked  on  the  New  Haven  Eve- 

ning Register.  In  1926  the  year  he 
was  graduated  from  Yale,  Roland, 
with  a  few  dollars  he  had  saved, 
headed  for  New  York  to  get  a  job 
writing.  For  some  time  Roland  had 
been  sending  stories  to  a  certain 
pulp  magazine  and  he  noted  that 
while  his  stories  were  not  bought, 
neither  were  they  returned.  One 
day  he  went  over  to  the  maga- 

zine's headquarters  and  was  told 
by  a  friendly  editor  that  she  could 
not  make  up  her  mind  about  his 
stories.  His  stuff  was  good,  she 
said,  but  she  feared  it  might  be 
too  good  for  their  class  of  readers. 
If  he  would  only  alter  his  style 
to  fit  the  magazine's  pattern  he would  have  no  trouble.  Roland  left 
the  office;  then  suddenly  he  got 
the  idea  that  if  he  was  as  good 
as  she  said,  why  not  try  to  get  a 
job  with  the  magazine.  He  rushed 
back  upstairs  to  the  editor — Wanda 
von  Kettler — and  got  the  job. 

Progress  was  rapid  after  that. 
Roland  went  through  the  love-story 
magazine  period,  wrote  for  war- 
story  magazines,  passed  through 
the  Wang  Poo  stage  to  detective 
stories.  In  1929,  one  of  his  short 
stories,  written  for  War  Stoj-ies, was  mentioned  for  a  Pulitzer  Prize. 

LIEUT.  BARRY  BINGHAM,  pub- 
lisher of  the  Louifsville  Courier-Journal 

and  Times,  operating  WHAS,  has  ar- rived in  London  to  be  attached  to  the 
U.  S.  Embass.v.  He  will  make  a  study 
of  civilian  defense  in  Great  Britain. 
Lieut.  Bingham  is  Navy  liaison  to  the 
Office  of  Civilian  Defense. 

.T.  LEONARD  REINSCH..  manager 
of  WSB,  Atlanta,  has  been  appointed 
chairman  of  the  Radio  Communica- 

tions Division  of  the  Citizens  De- 
fense Committee  of  Georgia. 

HAL  S.  LAMB,  formerly  of  the  Albert 
H.  Dorsey  Adv.  Agency.  Philadelphia, 
has  joined  the  sales  staff  of  KYW. 
Philadelphia.  He  replaces  Leonard 
Taylor,  resigned. 

ARTHUR  SIMON,  general  manager 
of  WPEN,  Philadelphia,  was  tendered 
a  surprise  birthday  part.v  by  the  sta- tion staff  on  Jan.  9. 

WILLIAM  A.  BACHER  has  resigned 
as  program  director  of  WGN,  Chicago, 
and  is  in  New  York  conferring  with 
the  William  Morris  agency  on  future 

plans. JUDITH  CORTADA.  formerly  of  the 
editorial  staff  of  Advertising  Age,  has 
been  appointed  trade  news  editor  of 
the  Blue  Network. 

EL  JONES,  salesman  at  CJKL.  Kirk- 
land  Lake.  Ont..  early  in  .January  mar- 

ried Gerry  Monsseau  of  Kirkland  Lake. 

F.  A.  WANKEL.  for  two  yeai's  senior television  supervisor  of  NBC.  has  been 
appointed  New  York  Division  Engi- neer for  the  network,  siicceeding  G.  O. 
Milne,  who  has  become  chief  engineer 
of  the  Blue  Network. 

RALPH  SAYRES.  form-r  sales  man- 
ager of  KYW.  I'hiladeliihia.  and  radio advertising  agent  and  salesman,  has 

retnrned  to  the  Navy  as  instructor  in 
radio  at  Floyd  Bennett  Field. 

ALEXANDER  L.  CHARLES,  com- 
mercial department  of  WHYN.  Holy- 

oke.  Mass..  on  Christmas  Day  married 
Gertrude  Kaye  Silber.  former  school 
teacher  of  Poughkeepsie.  N.  Y. 

WILLIAM  T.  CARLEY.  promotion 
manager  of  WBT.  Charlotte,  is  recov- ering from  a  brain  hemorrhage.  He 
will  be  hospitalized  about  a  month. 

CAPT.  CARL  HOLDEN.  who  has 
been  serving  in  naval  communications 
assignments  since  1920  and  who  was 
promoted  from  commander  to  captain 
Jan.  1,  has  been  appointed  communi- cations officer  to  Adm.  Ernest  J.  Kiny. 
commander  in  chief  of  the  I'.  S.  Fleet. 

That  was  an  eventful  year  in 
Roland's  life  for  it  also  marked  his 
marriage  to  Wanda  von  Kettler, 
the  same  editor  who  had  helped 
him  get  his  start. 

In  1930  Roland  quit  to  freelance, 
but  shortly  afterwards  became  as- 

sociate editor  of  Argosy  and  was  in 
this  capacity  when  Mr.  Hummert 
called. 

Roland  says  that  if  he  ever  re- 
tires, he  will  probably  get  out  his 

old  portable  and  go  back  to  writ- 
ing. It  is  still  one  of  his  hobbies, 

together  with  music  and  amateur 
photography,  in  which  he  special- 

izes in  character  studies.  He  re- 
sides in  Larchmont,  New  York, 

with- his  family  which  includes  one 
daughter,  Mimi-Lou,  aged  11. 

EARL  POLLOCK,  formerly  inauM^n- 
of  KDB,  Santa  Barbara.  Cal..  ba:- 
.ioined  staff  of  Homer  ( >\veH  (iriflith. 
Hollywood  station  representatives,  as 
account  e.xecutive.  Firm  has  been  ap- 

pointed Southern  California  repre- 
sentative for  KSFO,  San  Francisco. 

PAUL  J.  SEXFT.  formerly  of  BBDO. 
li.-is  joined  I  he  New  York  staff  of 
(Jeorge  P.  Ilollingbery,  station  repre- sentatives. 

CHARLES  O'MALLEY,  formerly  of 
the  Chicago  sales  staff  of  Walker  Co.. 
has  joined  the  stales  staff  of  KHMO, 
Hannibal,  Mo. 

TOM  LARSON,  salesman  of  WDAY. 
Fargo.  X.  D..  has  been  named  con- tinuity chief  succeeding  Bob  Dobliin. 
former  farm  and  continuity  editoi'  of 
the  station,  who  has  enlisted  in  the 
Army  Air  Force.  Tom  Barnes  will 
take  over  Dobbin's  farm  chores. 

ERXEST  POPE,  author  of  Muuirh 
I'la !/(/rou  11)1 .  has  been  named  assistant 
editor  of  the  reports  section  of  the 
Federal  Broadcast  Monitoring  Service. 

GEORGE  F.  BOOTH,  owner  of 
AYTAG.  AVorcester.  has  been  ap- 
))ointed  by  Gov.  Saltonstall  to  the 
Massachusetts  State  Tire  Rationing 
Board. 

EYERET^rE  L.  THOMPSON,  former- 
ly of  WEI^U.  Reading.  Pa.,  has  joined 

the  local  sales  staff  of  WKF.X. 
Youngstown. 
DAN  E.  JAYNE.  manager  of  WELL. 
Battle  Creek,  Mich.,  has  been  named 
coordinating  chairman  of  the  Battle- Creek  Civilian  Defense  Committee. 

HOWARD  L.  TULLIS,  formerly  com- 
mercial manager  of  KDB,  Santa  Bar- 

bara, has  joined  the  sales  staff  of  tlie 
new  KPAS.  Pasadena.  Cal. 

HAL  SEVILLE,  general  manager  of 
WBAX.  Wilkes-Barre,  Pa.,  has  re- 

signed and  has  taken  a  trip  to  Florida. 

JACK  MOHLER  of  the  sales  pro- 
motion department  of  WOR,  New 

York,  served  as  the  principal  research- 
er for  "Radio  Goes  to  War",  book  by 

Charles  J.  Rolo  published  last  week 
by  G.  P.  Putnam  Sons,  New  York. 
Two  of  the  chapters  in  the  book  are 
also  based  directly  on  "Uncle  Sam. 
Radio  Propagandist?"  which  Mr.  Moh- ler  wrote  as  his  senior  thesis  at  Prince- ton U. 

JOHN  J.  KAROL,  CBS  market  re- search counsel,  starting  Feb.  5  will 
give  a  l.")-week  lecture  series  on  the 
broadcasting  business  in  the  radio. Workshop  course  of  New  York  U. 

Joseph  F.  Rutherford 
JOSEPH  FRANKLIN  RUTHER- 

FORD, 72,  founder  of  Jehovah's Witnesses,  and  head  of  the  Watch 
Tower  Bible  &  Tract  Society,  which 
operates  WBBR,  Brooklyn,  died 
Jan.  9  at  his  home  in  San  Diego. 
Known  as  Judge  Rutherford,  he 
founded  the  anti-war,  anti-Fascist 
group  in  1919,  and  in  the  past  sev- 

eral years  made  numerous  radio 
talks  through  the  Watch  Tower 
Society  on  WBBR  and  on  as  many 
as  100  stations  throughout  the 
country.  He  is  survived  by  his  wife 
and  a  son. 

MackHn  Heads  WMAM 

JOSEPH  MACKIN,  former  com- 
mercial manager,  has  been  named 

manager  of  WMAM,  Marinette. 
Wis.,  replacing  M.  F.  Chapin.  Suc- 

ceeding Mr.  Mackin  as  commercial 
manager  is  L.  A.  Curnutt,  who  held 
a  similar  position  with  WIBA, 
Madison,  Wis.  Effective  Jan.  19 
Don  Wirth,  formerly  of  WTMJ, 
Milwaukee,  joins  the  sales  staff  of 
WMAM. 
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LISTENERS  DEMAND 

NEWS 

WASHINGTON  OPINION 

BIG  NEWS 

Give  your  client  "THE"  news  pro- 
gram your  listeners  demand.  Sell 

your  department  store,  bank,  loan 
or  Insurance  company. 

"Washington  Viewpoints" 
This  non-partisan  weekly  review 
by  four  nationally  known  experts 
direct  from  the  Nation's  Capitol sells  the  client  and  increases 
audience. 

Washington  viewpoints  transcribed 
every  Friday,  for  Saturday  or  Sun- 

day presentation,  by  Air  Express. 

For  complete  details,  phone, 
write  or  wire 

Robt.  J.  Coar 

BROADCAST  SERVICE 

STUDIOS 

WASHINGTON,  D.  C. 
1113-1115  Denrike  Building 

REpublic  6160 

BEW
NP 

LEO  FREMONT,  promotion  director 
(jf  KSTP,  St.  Paul,  is  confined  to 
the  hospital  for  an  appendectomy.  Ben 
Leighton,  newscaster,  has  been  added 
to  KSTP's  announcing  staff,  Rolf Eriekson.  sportseaster.  has  left  for 
"Washington  to  work  for  a  Federal 
agency  and  Greg  O'Brien,  newspaper 
columnist,  has  joined  the  sports  an- nouncing staff. 

WILFRED  (Doc)  LINDSEY,  for- 
merly with  Metropolitan  Broadcasting 

Services,  Toronto,  and  prior  to  that 
with  CJCS,  Stratford.  Ont.,  and 
( "K(  'R.  Kitchener.  Ont..  has  joined 
Xortheru  Broadcasting  &  Publishing 
Co..  Timmins,  Out.,  as  production  chief 
I  if  the  seven  stations  operated  by  that 
organization. 

r.ERX  YOUNG,  announcer  of  WTOL, 
Toledo,  was  to  leave  Jan.  15  to  join 
the  Marine  Corps. 

SGT.  PILOT  BRIAN  HODGKIN- 
SON.  former  stalf  announcer  at  CKY, 
Winnipeg,  and  now  a  prisoner  of  war, 
in  a  letter  to  his  parents  in  Winnipeg, 
states  that  he  "came  out  second  best 
in  a  dog-fight  and  was  burnt  up  pretty 
liadly  but  will  be  okay". 
DAVE  ROBBINS.  news  editor  at 
CKOC.  Hamilton.  Out.,  has  joined 
the  Royal  Canadian  Active  Service 
Force.  He  is  replaced  by  Perce 
LeSueiir. 
.TACK  HELMKEN.  formerly  of 
WKAT.  Miami  Beach;  WFTL,  Fort 
Lauderdale,  and  WAYX.  Waycross, 
Ga.  has  joined  the  announcing  staff  of 
WGOV,  Yaldosta.  Ga 

In  radio,  too,  it's  Better  to  be  Lower 

"Thank  your  lucky  star,  skier  number  1 . 
If  you  weren't  lower  you  wouldn't  have 
that  pleased  look  on  your  face  either.'' 
Let's  stick  to  facts.  Whenever  a  radio 
station  gets  a  chance  to  go  to  a  lower 
frequency  it  goes.  Radio  engineers 
know  that  a  lower  frequency  means  a 
longer  wave  and  a  longer  wave  results 

in  a  stronger  signal.  WMCA  has  New 
■Vbrk's  lowest  frequency  (570)— down 
near  the  four  network  stations.  A  smart 
buy?  More  so  today  than  ever. 

WMCA 

Ladies  Next 
IN  PREPARATION  against 
a  possible  shortage  of  men  an- 

nouncers and  control  opera- 
tors, WCBS,  Springfield,  111., 

is  training  women  staff  mem- 
bers in  mike  duty  and  con- 
trol operation.  Jane  Abbey, 

former  woman  commentator 
on  WCBS  has  been  picked  by 
Manager  Jack  Heintz  as  the 
first  student  and  Louise  Et- 
ter,  station  receptionist,  is 
next  in  line  for  this  instruc- 
tion. 

FIRST  ON   NEW  YORK'S  DIAL 

ERNEST  H.  TAUB  has  joined 
WPTZ,  Philco  television  station  in 
Philadelphia,  as  news  analyst. 
DAVID  EVANS,  formerly  a  freelance 
announcer  in  New  York,  has  joined 
WAAF,  Chicago. 

JOHN  MARTIN,  formerly  on  the 
program  staff  of  WGN,  Chicago,  has 
been  drafted  into  the  Army. 

PAUL  DEMPSEY,  WGN  and  W.59C, 
Chicago,  continuity  writer,  has  entered 
the  U.  S.  Naval  Academy.  Annapolis, 
for  six  weeks  training  as  a  line  ofiicer 
with  naval  engineers. 

FRANK  BURKE.  merchandising 
manager  at  CKLW.  WindsoK  '  Ont., has  been  appointed  publicity  director. 
MAC  C.  MATHESON.  formerly  pro- 

gram manager  of  KTUC.  Tucson,  has 
been  appointed  KOY,  Phoenix,  traffic 
manager.  Elna  Lee,  graduate  of  North- 

western U,  has  joined  the  station  as continuity  writer. 

HARRY  KRONMAN,  Hollywood radio  writer,  and  Roselln  Towne.  film 
actress,  were  married  Jan.  7  in  Bev- erly Hills,  Cal. 
FRANK  HEMINGWAY,  announcer 
of  KOIN-KALE,  Portland,  recently became  the  father  of  a  girl,  his  fourth child. 

BILL  GOODWIN.  Hollywood  an- nouncer on  the  NBC  Burns  &  Alien 
Show,  sponsored  by  Lever  Bros 
(Swan  soap),  is  the  father  of  a  OVg-lb 
boy,  born  Jan.  8. 
BUDD  LYNCH,  announcer  of  CKLAV, 
Detroit-Windsor,  recently  left  for  ac- tive service  with  the  Canadian  Army 
as  a  lieutenant.  Hal  Lawrence,  for- merly of  Hamilton  and  Toronto,  has joined  the  CKLW  announcing  staff  and will  handle  the  Brown  &  Williamson 
newscast  in  addition  to  regular  an- nouncing duties. 

GENE  ZACHER,  formerly  a  musical 
arranger,  has  been  named  musical  di- 

rector of  WHAM,  Rochester,  taking 
over  the  duties  of  Charles  Siverson, 
now  program  director  of  WHAM  and 
W.jlR,  FM  adjunct. 

AL  FITZGERALD,  Toronto,  has 
joined  the  announcing  staff  of  CFCH, North  Bay,  Ont. 

CARL  RUFF,  on  leave  from  the  press 
department  of  WOR,  New  York,  to 
serve  as  a  private  in  the  public  rela- 

tions section  of  the  First  Army,  has 
been  selected  for  the  Signal  Corps  Of- 

ficers' Candidate  School  at  Ft.  Mon- 
mouth, N.  J.,  entering  there  in  March. 

IAN  WYTHE  WILLIAMS,  son  of 
the  Commentator  Wythe  Williams,  has 
joined  NBC's  international  division  as an  announcer  in  the  French  section. 
Mr.  Williams  has  spent  the  past  year 
in  occupied  and  unoccupied  zones  of 
France  and  prior  to  the  war  was  on 
the  staff  of  the  U.  S.  Embassy  in  Paris. 

ERSKINB  CHENE,  formerly  free- 
lance radio  and  national  magazine 

writer,  has  joined  the  continuity  staff 
of  WGN,  Chicago.  He  was  formerly  an 
announcer  at  WXYZ,  Detroit ;  assist- 

ant to  the  manager  of  WBEN.  Buf- 
falo ;  commercial  manager  of  WWVA, 

West  Virginia. 

STUART  NOVINS,  staff  announcer 
of  WEEI,  Boston,  has  been  appointed 
news  editor,  succeeding  Howell  CuUi- 
nan,  now  a  Lieut.-Comdr.  in  the  Navy. 
BILL  WINTER,  formerly  announcer 
of  KUOA,  Siloam  Springs,  Ark.  is 
now  at  Fort  Leonard  Wood,  near 
Rolla.  Mo.  in  the  radio  school  while 
.Tim  Hendrix,  also  a  former  announcer 
of  KUOA  has  left  for  Canada  where 
he  will  join  the  RCAF. 

BOB  PROVENCE,  news  editor  of 
WKBN.  Youngstown,  has  returned 
from  a  honeymoon  trip  with  his  bride 
the  former  Rachel  Tuckwiller.  society 
editor  of  the  Raleigh  Register,  Beckley, 
W.  Va. 

HAROLD  BAKER,  former  UP  em- 
ploye in  Omaha,  has  joined  the  news 

staff  of  WOW.  Horace  Hamacher,  for- 
mer newsman,  has  joined  the  Coast Guard. 

JACK  WYATT,  formerly  of  the  NBC 

production  staff,  has  joined  WN^EW, X'ew  York,  as  assistant  to  William 
McGrath,  director  of  programs  and IJi'oduction. 

STERLING  V.  COUCH,  educational 
director  of  WDRC,  Hartford,  has  been 
named  a  member  of  the  Victory  Book 
campaign  committee  for  Connecticut. 
Mr.  Couch  will  be  in  charge  of  radio 
publicity  for  the  committee,  which  is 
gathei'ing  books  for  distribution  to men  in  the  armed  services. 

HARRY  BRIGHT,  formerly  chief  an- 
nouncer-production manager,  has  been 

named  program  manager  of  WGBR, 
Goldsboro,  N.  C,  replacing  Irene  Mor- ris who  has  been  transferred  to  the 

sales  foi'ce. 
CLIFF  HOLMAN,  formerly  of 
WLNH,  Laconia,  N.  H.,  and  WHDH, 
Boston,  has  joined  the  announcing 
staff  of  WFCI.  Pawtucket,  R.  I.  He 
replaces  .Jack  Gibbous,  who  has  be- come a  flying  cadet  in  the  Army  Air Forces. 

DR.  SOL  BALSAM,  traveler,  author 
and  lecturer,  formerly  instructor  at 
Columbia  U,  has  been  appointed  for- 

eign news  analyst  of  WCN^W,  New York. 

GILBERT  CANFIELD,  announcer 
of  WHYN,  Holyoke,  Mass..  on  Jan. 
23  is  to  marry  Betty  Lane  of  the  copy 
department. 
HENRY  STAMBAUGH.  formerly  of 

WLOK.  Lima,  O.,  and  Toledo's  win- ner of  "Gateway  to  Hollywood",  has joined  the  announcing  staff  of  WTOL, 
Toledo. 
.JOHN^  DILLON,  sports  chief  and  di- rector of  special  events  at  WFAS, 
White  Plains,  N.  Y.,  was  to  marry 
Rita  Brennan.  New  York,  on  Jan.  17. 

CHARLES  SPEARS,  former  produc- tion manager  of  WORD,  Spartanburg, 
S.  C,  has  joined  the  announcing  staff 
of  WSPA,  same  city. 
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LOTTA  DEMPSEY 

FIRST  Canadian  radio  commenta- 
tor to  visit  a  U.  S.  military  train- 
ing camp  is  Lotta  Dempsey,  who  at 

the  War  Department's  invitation was  a  guest  of  the  officers  at 
Fort  Niagara.  She  told  Canadian 
Broadcasting  Corp.  listeners  all 
about  her  visit  and  how  their 
American  neighbors  were  training. 
The  trip  came  only  after  she  had 
demonstrated  for  the  CBC  that  a 
woman  could  be  a  good  commenta- 

tor while  riding  a  tank,  taking  a 
trip  on  a  minesweeper  or  visiting 
an  internment  camp — all  of  which 
she  has  done. 

Recently  she  conducted  a  series 
of  interviews  for  the  CBC  with 
men  and  women  in  Canadian 
war  industries.  Mrs.  Richard  A. 
Fisher  in  private  life,  she  was 
woman's  editor  of  the  Edmonton 
(Alta.)  Journal  before  coming  to 
Eastern  Canada.  While  with  the 
Journal  she  got  her  first  taste  of 
radio  on  CJCA,  Edmonton. 
When  she  came  east,  she  free- 

lanced for  newspapers  and  maga- 
zines, married  a  Toronto  architect 

who  is  now  with  the  Royal  Cana- 
dian Engineers,  took  a  post  as  as- 

sistant editor  of  a  Canadian  wo- 
man's magazine  in  Toronto.  In  ad- 
dition to  her  special  radio  assign- 
ments, she  does  a  shift  in  the  CBC 

news  room  at  Toronto  and  writes 
features  for  the  monthly  magazine. 
Her  spare  time  goes  toward  raising 
her  two-year-old  son  and  two  teen- 

age stepsons. 

RAY  CLARK,  newscaster  of  WOW. 
Omaha,  is  the  father  of  an  8-pound 
sirl  born  .Ian.  3. 
VERNOR  ANDERSON  of  the  audi- 

ence mail  department  of  KDYL,  Salt 
Lake  City,  left  Jan.  8  to  join  the  Ma- rines. 

.1.  LLOYD  ANDERSON,  former  an- 
nouncer of  KMOX,  St.  Louis,  now 

an  Army  lieutenant,  on  Dec.  27  mar- 
ried Mary  Lucille  Ashworth,  Dayton. 

CHUCK  SIMPSON,  formerly  chief 
announcer  of  WDOD,  Chattanooga, 
has  joined  the  announcing  staff  of 
WKBN,  Youngstown,  O. 
PAUL  RIDGBLY,  employe  of  the 
House  of  Representatives,  has  been 
named  assistant  to  Robert  Menaugh, 
superintendent  of  the  House  Radio 
Gallery. 

SIDNEY  B.  TREMBLE,  program  di- 
rector of  KSAL,  Salina,  Kan.,  has 

resigned  to  enter  the  Army. 
.lOEL  GHESNEY,  announcer  of 
WAAT,  .lersey  City,  recently  became 
the  father  of  a  boy,  Ronald. 

"SPARK" 

YOUR 

PROGRAMS 

WITH  MUSIC  OF  THE  MAGIC 

NOVACHORD! 

At  its  piano-like  keyboard  your  staff  pianist  can 
create  dozens  of  musical  effects  that  sell. 

Brilliant  effects  of  orchestral  instruments 
.  .  .  both  solo  and  ensemble  .  .  .  are  at  your 
command  for  every  program  with  the  won- 

derfully versatile  Hammond  Novachord. 
Whatever  the  musical  requirement  may  be, 
your  many-voiced  Novachord  stands  ready 
to  solve  the  problem  perfectly.  It  provides 
you  with  colorful  fill-ins  .  .  .  distinctive 
themes  and  signatures  .  .  .  melodic  transi- 

tions ...  or  rich,  beautiful  music  that  is 
complete  entertainment  in  itself. 
Easily  played  by  any  pianist  .  .  .  conveni- 

ently movable  .  .  .  the  Novachord  has 
proved  itself  a  practical,  economical  invest- 

ment for  radio  stations  both  large  and 
small.  Find  your  nearest  Hammond  dealer 

in  the  classified  telephone  directory.  Let 
him  demonstrate  the  profit  possibilities  of 
the  Novachord  for  your  own  station.  Let 
him  show  you  how  the  Novachord  makes 

program  music  "sparkle." Anyone  familiar  with  the  piano  keyboard  can 
play  the  Novachord  with  its  brilliant  array  of 
instrumental  effects,  as  of: 
PIANO  •  VIOLIN  •  FLUTE  •  TROMBONE  •  CELLO 
•  ENGLISH  HORN  •  BASSOON  •  GUITAR  • 
HARMONIUM  •  HARPSICHORD  •  CORNET  • 
BRASS  ENSEMBLE  •  SLEIGH  BELLS  •  CHIMES  • 
TRUMPET  •  CELESTE  •  OBOE  •  SAXOPHONE 
•  BASS  VIOL  •  FRENCH  HORN  •  PICCOLO  • 
BANJO  •  CLAVICHORD  •  VIBRAPHONE  •  MUSIC 
BOX  •  STRING  ENSEMBLE  •  HAWAIIAN  GUITAR 
•  CLARINET  •  and  MANY  MORE 

Your  fingers  touch  the  piano-like  keyboard  .  .  . 
and  as  you  turn  the  Tone  Selectors  you  color 
your  music  with  effects  of  orchestral  instruments. 

HAMMOND 

NOVACHORD 

The  NEW  idea  in  music — by  the 
makers  of  the  HAMMOND  ORGAN. 

Send  for  your  FREE  recording  of 
Collins  Driggs  at  the  Novachord. 
There's  a  full  half-hour  of  thrill- 

ing music  on  its  two  sides,  all 
Public  Domain  for  your  use  .  .  . 

any  time.  Write:  Hammond  Ins- 
trument Co.,  2989  N.  Western 

Ave.,  Chicago. 

•USED  BY  ALL  MAJOR  NETWORKS  AND  BY  INDEPENDENT  STATIONS  EVERYWHERE- 
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VALUE  of  MANUFACTURED  PRODUCTS 
Source  :      Census  o/  Manufactures  -  J  9^9 

AVERAGE  OF 
Af/AfE  OTHER 

SOi/THERIV  STATES 

WTMV,  E'.  St.  Louis,  since  tlie Japanese  attack  on  Pearl  Harbor  has 
revamped  its  announcements  of  call 
letters  with  special  emphasis  on  the 
"V.  Listeners  are  told.  "You  are 
listening  to  the  Home  Folk's  station in  East  St.  Louis,  WTM  ...  V  for 
Victory.  Now  is  the  time  to  insure 

Victory  by  buying  defense  bonds". 
WOW,  Omaha,  has  installed  a  com- plete set  of  floodlights,  similar  to  those 
used  for  night  baseball,  at  its  trans- 

mitter site  as  protection  against sabotage. 

SECOND  SEMESTER  of  the  Junto, 
Philadelphia  adult  school,  beginning 
Jan.  19.  will  include  two  radio 
courses.  Herbert  H.  Ringold,  radio  di- rector of  Philip  Klein  Adv.  Agency, 
will  conduct  a  course  in  the  practical 
art  of  planning,  writing  and  produc- 

ing radio  programs.  Donald  Martin, 
production  manager  of  WFIL.  will 
conduct  a  course  in  announcing  and 
acting  for  radio. 
WBRK,  Pittsfield,  Mass.,  cooperates 
with  the  Berkshire  County  schools  by 
presenting  a  high  school  news  feature 
every  Saturday.  A  student  from  a  dif- ferent school  takes  a  turn  at  the 
"mike"  each  week  giving  news  gath- 

ered by  student  reporters. 

ALL  EMPLOYEES  of  WDNC,  Dur- 
ham, N.  C.  were  given  Christmas 

bonus  checks  of  three  weeks  salary. 

KXOK,  St.  Louis  recently  aired  the 
900th  presentation  of  Goodwin  Devo- 

tions, sponsored  by  Goodwill  Indus- 
tries, non-profit  welfare  organization, 

which  presented  the  first  program  on 
KXOK's  first  day  of  operation  in 1938. 

KLZ,  Denver,  recently  presented  tran- 
scription of  proceedings  by  which 

Bishop  Urban  .T.  Vehr  was  made  an 
Archbishop  of  the  Catholic  Church, 
Denver,  was  raised  to  the  rank  of  an 
archdiocese,  and  Pueblo,  Col.,  was 
made  a  diocese. 

CJCA,  Edmonton,  Alb.,  aiding  the 
provinces'  recruiting  drive,  recently  de- scribed a  triple  parachute  jump  by 
meml)ers  of  the  RCAF.  Announcer 
Paul  Guy  and  Chief  Engineer  Gordon 
Shillabeer  went  up  in  a  twin-motored 
Training  ship  while  Announcer  Reo 
Thompson  described  the  leap  from  the 
ground.  A  recruiting  talk  followed  the description. 

AS  A  WAR  service.  CKLW.  AVind- 
sor.  Ont..  has  started  Sunday  evening 
half-hour  broadcast  concerts  from  a 
local  theatre  with  the  Windsor  Fed- 

eration of  Muscians'  35-piece  philhar- 
monic orchestra  and  guest  artists.  Pro- 

ceeds of  these  concerts  are  turned  over 
each  week  to  a  different  branch  of  the armed  forces. 

AVGKV.  Charleston,  AV.  A^a..  formerly 
in  the  AA''est  A^irginia  Network  Bldg., has  moved  to  the  top  floor  of  the 
Empire  Bldg..  Charleston,  where  new 
studios,  offices  and  additional  facilities 
for  news  have  been  set  up. 

AA'SAI,  Cincinnati,  has  added  13  news- casts each  week.  Titled  Voice  of  the 
Enquirer,  the  series  features  Robert 
Bentley,  recently  named  radio  editor 
of  the  Cincinnati  Enquirer  morning 
and  Sunday  editions.  Newscasts  are 
heard  seven  days  weekly. 

INPHILAmPHM 

SIXTEEN  YEARS  of  intercolle- 
giate sports  broadcasting  on  the 

Pacific  coast  by  Tide  Water  As- 
sociated Oil  Co.,  were  recognized 

when  the  company  was  given  the 
Helms  Athletic  Foundation  Award 
for  noteworthy  contribution  to  ath- 

letics. W.  A.  Reanier  (left)  domes- 
tic sales  manager  of  the  Associ- 
ated Division  beams  approval  as  he 

and  Harold  R.  Deal,  manager  of 
advertising  and  sales  promotion 
hold  the  coveted  award  certificate. 

FRANKLIN  M.  DOOLITTLE.  gen- 
eral manager  of  AVDRC,  Hartford, 

has  been  named  by  the  National  De- 
fense Committee  of  the  NAB  to  repre- 
sent Connecticut's  11  stations  in  the 

cooperative  education-radio  move  to 
train  radio  technicians  and  operators. 
Dean  .1.  H.  Lamjie,  department  of  en- 

gineering, U  of  Connecticut,  has  been 
named  to  represent  the  State's  uni- versities and  colleges.  Special  com- 

mittees will  be  set  up  to  consider  ap- 
plications and  instructors  will  be  pro- 

vided by  the  engineering  staffs  of  sta- 
tions and  faculties  of  the  State's  educa- tional institutions. 

AA'LAA',  Cincinnati,  through  its  agri- 
cultural department  is  cooperating 

with  universities  in  a  four-state  area 
by  broadcasting  i^reviews  of  farm  and 
home  celebrations  scheduled  by  these 
schools  during  a  six-week  period.  First 
program  on  Jan.  7  was  from  Purdue 
U.  Others  to  come  are  Ohio  State  tl, 
•Ian.  21 ;  U  of  Kentucky,  Jan.  26 ;  and 

the  Agricultural  College  of  West  A^ir- g'inia,  .Jan.  30. 

LIFE  of  AA^'inston  Churchill,  Imperial 
Leader,  is  being  presented  over  KROD. 
El  Paso,  sponsored  by  the  El  Paso 
Electric  Co.  Transcribed  series  was 
made  from  historical  afiidavits  with 
the  approval  of  Mr.  Churchill. 

KDYL,  Salt  Lake  City,  has  taken  ad- 
ditional office  space  in  the  Tribune- 

Telegram  Bldg..  Salt  Lake  City,  to 
liouse  the  accounting  department  and 
private  offices  of  S.  S.  Fox,  president 
and  general  manager.  Station  also  oc- 

cupies the  sixth  floor. 
NEAA'  enlarged  studio  and  auxiliary control  room  have  l>een  completed  by 
AVSB.  Atlanta.  The  studio  seats  100 
and  is  designed  primarily  for  the  Quis 

of  Tivo  Cities. 
KFBB.  Great  Falls.  Mont.,  on  Jan.  3 
conducted  an  eight-hour  program  for 
Ihe  American  Red  Cross,  from  7  p.m. 
to  3  a.m..  during  which  .$13,000  was 
raised  in  Red  Cross  pledges. 

KSFO.  San  Francisco,  presented 
Christmas  bonus  checks,  representing 
one  week's  salary  to  every  member of  the  staff. 

FREE  &  PETERS,  Inc.,  National  Representatives 

SF/1  TUBOtJS. sni  THRousff  WFIL 
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CARTER  PRODUCTS,  New  York,  to 
Stack-Goble  Adv.  Agency,  New  York,  for 
radio  on  Carter's  Little  Liver  Pills. 
ECKHARDT  &  BECKER  BREWING  Co., 
Detroit,  to  Martin,  Frank  Inc.,  Detroit. 
GLOBE  MILLS,  division  of  Pillsbury  Flour 
Mills  Co.,  Los  Angeles,  to  McCann-Erickson, Los  .Angeles. 
GROCERY  STORE  PRODUCTS  Co.,  New 
York  I  B  in  B  Mushrooms — a  new  product), 
to  Ruthrauff  &  Ryan,  N.  Y.  No  radio  con- 
templated. 
UNITED  STATES  INDUSTRIAL  CHEMI- 

CALS Inc.,  New  York  ( Super-Pyro  Anti 
Freeze),  to  Traey-Locke-Dawson,  N.  Y. Plans  not  yet  formulated. 
LAPP  LABS.,  Minneapolis  (Hygeno),  to 
Olmsted-Hewitt,  Minneapolis. 
WARREN  FEATHERBONE  Co..  Three 
Oaks,  Mich.,  to  Reiss  Adv.,  N.  Y.  for  chain 
store  division. 

FT.  WORTH-DALLAS 

FORM  WAR  HOOKUP 
A  COOPERATIVE  network  has 
been  formed  by  Fort  Worth  and 
Dallas  stations  to  provide  simul- 

taneous broadcasts  of  pi'ograms  of interest  to  the  war  effort.  Stations 
in  San  Diego  announced  foi'mation 
of  a  Victory  Network  for  the  same 
purpose  three  weeks  ago  [Broad- 

casting, Dec.  29,  Jan,  5],  The  new 
Texas  network  differs  from  the 
Victory  network  inasmuch  as  it 
links  two  cities. 

The  Fort  Worth-Dallas  hookup 
consists  of  six  fulltime  stations  in 
both  cities  and  according  to  Charles 
B.  Meade  of  the  Texas  State  Net- 

work, will  be  available  whenever 
required. 

Program  and  engineering  depart- 
ments of  the  six  stations — WFAA, 

KRLD,  WRR,  KGKO-WBAP,  Dal- 
las, and  KFJZ,  and  KGKO-WBAP, 

Fort  Worth  —  working  together 
have  made  arrangements  whereby 
any  message  concerned  with  the 
war  or  civilian  defense  made  be 
instantly  carried  over  all  the  co- 

operating stations  using  any  one 
outlet  as  an  origination  point.  A 
committee  comprising  chief  engi- 

neers of  all  the  stations  supervises 
the  technical  operations.  There  are 
no  officiers  other  than  a  committee 
of  executives  from  the  stations  par- 

ticipating which  supervises  general 
operations.  The  network  got  its 
first  test  Jan.  10  when  a  blackout 
was  held  in  the  two  cities. 

WTAG  Living  Cost  Plan 
PATTERNED  after  the  so-called 
Canadian  Plan,  "Cost  of  Living" 
pay  increases  have  been  awarded 
employes  of  WTAG,  Worcester,  in 
accordance  with  the  new  bonus 
plan  announced  by  George  F. 
Booth,  station  owner.  Using  figures 
of  the  Division  of  the  Necessaries 
of  Life,  Massachusetts  Department 
of  Labor,  index  for  Oct.  1941,  as  a 
base  from  which  to  determine  in- 

creases, the  policy  provides  for  an 
addition  to  the  employes'  pay  com- 

mensurate with  the  monthly  in- 
crease in  the  cost  of  living.  Em- 

ployes earning  up  to  $25  weekly  re- 
ceive IVc  of  their  salary  for  each 

IVc  increase  in  the  cost  of  living 
over  that  of  October,  1941.  Higher 
salary  groups  receive  a  lower  per- 

centage. A  minimum  bonus  of  $1 
weekly  is  provided  in  the  plan. 

Auto  Dealers  Promote 

Service  in  Radio  Drive 
DESPITE  inability  to  get  new  cars 
because  of  Government  restrictions. 
Ford  Dealers  Advertising  Fund  of 
Southern  California,  Los  Angeles, 
through  McCann-Erickson,  that 
city,  has  renewed  for  15  weeks, 
effective  Feb.  2,  the  six-weekly 
quarter-hour  late  evening  news- 

cast. Bob  Garred  Reporting,  on 
KNX,  Hollywood.  Spending  around 
$1,100  weekly  for  station  time  and 
talent,  dealers  will  concentrate  on 
auto  service  in  its  radio  advertis- 

ing campaign. 
Organization  has  been  sponsor- 

ing the  10  p.m.  news  period  since 
May  10,  1941,  having  started  on  a 
twice-weekly  basis  with  gradual  in- 

crease to  its  present  six-weekly 
schedule.  Richfield  Oil  Co.,  Los  An- 

geles, sponsors  the  six-weekly  quar- 

ter-hour Richfield  Reporter  at  a 
similar  time  on  NBC-Pacific  Coast 
stations,  with  release  in  the  Los 
Angeles  area  over  KFI.  News  list- 

ening at  10  p.m.  in  Southern  Cali- 
fornia has  increased  from  22.5  to 

28.8  within  two  weeks  following 
declaration  of  war,  according  to  a 
coincidental  survey  made  by  Jessie 
L.  MofTett,  Los  Angeles  representa- 

tive of  Crossley  Inc. 

Peggy  Cave  to  KSD 
PEGGY  CAVE,  St.  Louis  radio 
commentator  and  fashion  writer, 
has  joined  KSD,  that  city,  as  direc- 

tor of  women's  activities,  George 
M.  Burbach,  general  manager  of 
the  station,  announced  recently. 
Miss  Cave  will  be  in  charge  of  all 
women's  contacts  and  will  handle 
women's  programs  and  interviews. 

Tacoma  Hookup 

FOR  SIMULTANEOUS  release  of 

programs  geared  to  morale  build- 
ing, defense  precaution  information 

and  other  matters  of  civilian  na- 
ture, a  three-station  network,  giv- 

ing blanket  coverage  on  short  no- 
tice of  the  Tacoma  area,  has  been 

organized  by  KMO,  KVI  and  KTBI 
officials.  Besides  that  special  hook- 

up, stations  are  also  units  of  the 
Victory  Network  composed  of  all 
Washington  stations  releasing  the 
Sunday  program  originated  by  the 
State  Defense  Council. 

JOHN  GAMBLING,  veteran  WOR. 
Xew  York,  earlj-  morning  announcer 
and  m.c.  who  has  conducted  GamhUng' s Musical  Clock  for  over  17  years,  on 
Jan.  11  started  a  new  Monday-through- 
Saturday  .show.  3 :4ij-4  p.m.,  titled 
Rumhling  With  Gamhling.  Semi-classi- 

cal records,  amiable  chatter,  and  jokes 
of  ancient  vintage  are  featured. 

"THERE  IS  A  TRUE  GLORY  AND  A  TRUE  HONOR: 
THE  GLORY  OF  DUTY  DONE  .  .  .  THE  HONOR  OF 

THE  INTEGRITY  OF  PRINCIPLE."  —  K.  E.  LEE. 

IN  CHOOSING  THE  BIRTHDAY  OF  ROBERT  E.  LEE  AS 

THE  DATE  OF  ITS  DEBUT  AS  A  5, 000- WATT  STATION, 

WRNL  PAYS  TRIBUTE  TO  AN  IDEAL  OF  LEADERSHIP  .  .  . 

TO  A  CODE  OF  LIVING  THAT  HAS  STOOD  THE  TEST  OF 

TIME  AS  A  GOAL  FOR  ALL  THOSE  WHO  WOULD  BE 

HONORABLE  AND  FAITHFUL  PUBLIC  SERVANTS. 

AS  A  RADIO  STATION  WRNL  IS  A  PUBLIC  SERVANT. 

ON  JANUARY  19TH,  1942,  IT  ASSUMES  A  NEW  RESPONSI- 
BILITY OF  LEADERSHIP  IN  THE  BROADENED  AREA  IT 

SERVES.  IT  WILL  ENDEAVOR  TO  UPHOLD  THAT  OBLI- 

GATION ACCORDING  TO  THE  HIGHEST  TRADITIONS  OF 

SERVICE  ...  TO  ITS  LISTENERS,  AND  TO  THOSE  WHO 

MAKE  POSSIBLE  THE  WEALTH  OF  ENTERTAINMENT,  OF 

INFORMATION  AND  CULTURE  WHICH  IS  RADIO. 

LIKE  THE  VIRGINIAN  WE  HONOR,  WRNL  ASSUMES 

ITS  LARGER  RESPONSIBILITY  IN  A  TIME  OF  CRISIS. 

WRNL  PLEDGES  ITSELF  TO  THE  TASK  WITH  THE  REALI- 

ZATION OF  ITS  DUTY  NOW  AND  IN  THE  DAYS  OF 

PEACE  TO  COME. 
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Aletckand.i5in^  &  Ptomotion 

Paramount  &  Bowey's — Snow  Charts — Meet  the 
Sponsor — Desk  Maps — Scrap  Iron 

IT'S  SAD— BUT  TRUE! 
Get  this  picture.  It's  the  week before  Christmas.  500  frantic 
females  and  one  (1)  mere  man 
are  shopping  in  a  leading  Balti- 

more dept.  store.  Suddenly  one 
of  the  women  squeals:  "Look, 
girls,  it's  WCBM's  Mr.  Fortune! 
Let's  get  his  autograph!"  Result: 
No  Xmas  shopping  for  Mr.  For- 

tune— instead,  cards  that  suf- 
fered from  writer's  cramp! 

Moral:  What  price  WCBM  glory! 
P.  S.  And  what  low  rates! 

*  *  * 

Shakespeare  never  asked : 
"What's  in  a  nickname?"  So, 
taking  up  the  bard's  slack,  I'm 
telling  you  that  Baltimore — 
"City  of  Homes"— had  227,811 
occupied  dwellings  as  of  Sum- 

mer, 1941.  All  solid  citizenry 
.  .  .  all  permanent  purchasers! 
And  WCBM  delivers  this  rich, 
diversified  market  to  you  com- 

pletely .  .  .  intelligently  .  .  .  least 
expensively!  PENNY  FOR 
PENNY,  COVERAGE  BET- 

TER THAN  ANY! 
*  *  * 

Short  story — and  to  the  point! 
Recently  a  national  manufact- 

urer conducted  a  radio  campaign 
in  many  sizable  cities.  A  prem- 

ium was  offered.  WCBM  pulled 
the  second  highest  total  of  re- 

turns throughout  the  nation! 
*  *  * 

Baltimore  grid  fans  were  agog 
last  month.  One  of  their  high 
schools  was  chosen  to  play  in 
Miami  for  the  U.  S.  champion- 

ship! Interest  was  high  .  .  .  but 
Miami  was  distant.  So  what?  So 
WCBM  arranged  a  play-by-play 
sponsored  broadcast  .  .  .  direct! 
3000  students,  countless  alumni 
and  well-wishers  sat  at  home 
and  cheered  the  team  .  .  .  and 
WCBM! 

*  *  * 

It's  "follow-through"  in  radio, 
too!  One  of  our  many  popular 
Baltimore  -  sponsored  shows 
wanted  a  point-of-sale  tie-in. 
Station,  agency,  client  put  their 
heads  together.  The  result:  a  3- 
minute  transcribed  condensation 
of  the  program,  containing  both 
entertainment  and  commercial, 

is  now  heard  daily  in  sponsor's 
store!  Merchandising  DOES  hap- 

pen here! 

BALTIMORE,  MD. 
National  Representatives: 

Foreman  Co.,  N.  Y.  &  Chicago 

JOHN  ELMER,  President 
GEORGE  H.  ROEDER,Gen.Mgr. 

IN  AN  ADVERTISING  tie-up effected  by  Paramount  Pic- 
tures Inc.  with  Bowey's  Inc. 

(Dari-Rich  chocolate  milk 
drink),  starting  Feb.  14  for  four 
weeks,  the  Cecil  B.  DeMille  pro- 

duction, "Reap  the  Wild  Wind," will  receive  extensive  free  plugs 
on  the  weekly  half-hour  program, 
Stars  Over  Hollywood,  sponsored 
by  the  latter  firm  on  45  CBS 
stations,  Saturday,  12:30-1  p.m. 
(EST).  In  addition,  a  recording 
of  DeMille  directing  Ray  Milland, 
John  Wayne  and  Paulette  Goddard 
in  a  "Reap  the  Wild  Wind"  scene 
will  be  given  program  listeners  up- 

on sending  in  10  cents  and  a  bottle 
top.  Tie-ins  have  also  been  made 
on  all  newspaper  and  magazine  ad- 

vertising, street  car  cards  in  32 
cities,  posters  and  bottleneck  hang- 

ers as  well  as  local  dealer  displays 
from  coast-to-eoast.  Paramount 
plans  an  added  extensive  independ- 

ent exploitation  campaign,  includ- 
ing radio  along  with  other  media. 

Ski  Maps 

KLZ,  Denver,  cooperating  with  the 
Colorado  Winter  Sports  Commit- 

tee, is  offering  listeners  a  free  fold- 
er including  illustrated  map  of  the 

state  showing  ski  areas;  also  in- 
structions on  facilities  in  each  local- 

ity plus  action  shots  taken  at  lead- 
ing sports  centers.  KLZ,  on  behalf 

of  Baird  Whitaker  Insurance  Agen- 
cy, has  mailed  special  letters  to 

200  morticians  in  Colorado  and  Wy- 
oming advising  them  of  the  insur- 

ance company's  broadcasts  dealing 
with  policies  designed  to  pay  fun- 

eral expenses. 

Preview  Stunt 

KDYL,  Salt  Lake  City,  invited  all 
salesmen,  executives  and  other  in- 

terested parties  of  the  Sweet  Candy 
Co.  of  Salt  Lake  City,  sponsors  of 
the  new  Superman  program  on  the 
station,  to  its  studios  recently  for 
a  special  preview.  A  disc  made  by 
KDYL  announcers  was  a  feature 
of  the  preview.  It  described  in  de- 

tail the  entire  merchandising  setup 
for  the  program,  together  with  sug- 

gestions on  sales  contacts  and  sales 
arguments  for  obtaining  greater 
distribution. 

Grand  Forks  AfBliation 
AFFILIATION  of  KILO,  Grand 
Forks,  N.  D.,  with  MBS,  Jan.  4, 
was  observed  by  a  special  tabloid 
section  of  the  local  newspaper,  The 
Grand  Forks  Herald,  which  gave 
news  of  Mutual  features  on  KILO 
and  included  tributes  by  local  ad- 
vertisers. 

Tribute  to  WTAG 
EIGHT-PAGE  radio  supplement  to 
the  magazine  section  of  the  Worces- ter Sunday  Telegram  recently  was 
devoted  to  WTAG,  Worcester,  and 
WIXTG,  FM  affiliate,  on  the  occa- 

sion of  the  stations'  night-time 
power  increase  to  5,000  watts. 
Tribute  presented  stations'  leading 
personalities  with  description  of 
top  local  shows  as  well  as  NBC- Red  network  stars  and  programs. 
Another  feature  was  the  WTAG 
time  schedule  designed  for  use  as  a 
reference  manual,  giving  a  complete 
list  of  programs  with  broadcast times. 

Meeting  Sponsors 
PAYING  TRIBUTE  each  week  to 
the  sponsor  of  a  program,  WSAI, 
Cincinnati,  has  started  Meet  the 
Sponsor,  Mondays,  9  p.m.  Intended 
as  a  good-will  gesture  by  the  WSAI 
management,  the  format  of  the 
program  is  changed  each  week  and 
adapted  to  the  sponsor  being  hon- 

ored. An  outstanding  individual  or 
group  ordinarily  identified  with  the 
sponsor's  show  is  featured  on  the 

program. KYW  Movie  Tieup 

KYW,  Philadelphia,  has  a  tie-up 
with  a  local  movie  house  to  provide 
regular  news  service.  Linking  with 
the  Trans-Lux  Theatre,  KYW  pro- 

vides regular  newscasts  during  the 
day  wrhich  are  flashed  upon  the 
screen  as  part  of  the  regular  movie 
program.  For  the  service,  KYW 
receives  screen  and  lobby  credits. 

Greensboro  Globes 
STRIKING  promotion  stunt  is  the 
desk-sized  globe  sent  to  the  trade 
by  Maj.  Edney  Ridge,  operator  of 
WBIG,  Greensboro,  N.  C.  The  globe 
has  a  WBIG  legend  on  the  base.  Re- 

vised map  sections  are  to  be  sent  by 
the  map  firm  when  boundaries  are 
changed  after  the  war. 

News  of  Schools 
SO  STUDENTS  can  read  the  latest 
news  on  their  lunch  hour,  WSYR, 
Syracuse,  has  extended  its  news 
service  by  sending  bulletins  to  be 
placed  on  display  boards  in  the 
hallways  of  schools. 

KYW  Uses  Space 

IN  A  SERIES  of  newspaper  ad- 
vertisements, KYW,  Philadelphia, 

is  reminding  the  public  that  Uncle 
Sam,  when  he  gives  out  the  facts, 
deals  in  "facts  not  fantasies".  The 
station  calls  upon  all  citizens  to  be- 

lieve what  they  read  in  American 
newspapers  or  hear  on  American 
stations  and  discount  all  rumors. 

Entitled,  Your  Government  Will 
Give  You  the  Facts,  the  advertise- 

ment was  written  by  Harold 
Coulter,  KYW  sales  promotion 
manager,  and  is  being  run  in  all 
Philadelphia  newspapers  with  the 
full  approval  of  Byron  Price,  Fed- 

eral Director  of  Censorship.  The 
station  reminds  readers  that 
KYW's  newsroom,  has  five  United 
Press  wires,  one  Associated  Press 
and  one  Reuter's  wire. 

Stamps  for  Scrap  Iron 
TO  ASSIST  in  the  nationwide  cam- 

paign sponsored  by  the  Department 
of  Agriculture  Defense  Board  drive 
for  scrap  iron,  WHO,  Des  Moines, 
has  announced  it  will  give  defense 
bonds  and  stamps  to  Iowa  farm 
boys  and  girls  assisting  in  the 
drive.  Directed  by  Herb  Plambeck 
and  Mai  Hansen,  WHO  farm  news 
editors,  the  contest  offers  a  $25 
defense  bond  plus  an  expense-paid 
trip  to  Des  Moines  for  the  boy  or 
girl  who  assists  in  selling  the 
greatest  number  of  pounds  of  scrap 
iron  during  the  campaign  which 
started  Jan.  9-Feb.  3.  Other 
awards  of  defense  stamps  will  be made. 

Affiliation  Plugged 

NEWSPAPER  space  reaching  into 
every  home  and  community  in  the 
Bay  Area  has  been  placed  by  KQW, 

San  Francisco,  announcing  its  affili- ation with  CBS.  Three  fullpage 
and  three  quarter-pages  were 
scheduled  to  run  in  25  papers  dur- 

ing the  first  week  of  January.  Win- 
dow cards  in  radio  dealers  win- 
dows and  street  car  bulletins  are 

being  used  to  supplement  the  news- 
paper campaign. 

Defense  Service 

IN  RECOGNITION  of  the  out- 
standing civilian  service  of  the 

week  in  national  defense,  John  A. 
Reilly,  manager  of  KOY,  Phoenix, 
has  started  a  citation  program  dur- 

ing which  the  event  or  occurance 
is  dramatized,  with  the  award  be- 

ing made. 

"You  see,  WFDF  Flint  Michigan 

is   my   wife's  favorite  station." 

WW 

ikiWTo  Bring  Home  the  Bacon 

For  15  years  WWNC  has  done  a  real  job  of  "bring- 
ing home  the  sales."  Located  in  a  good,  moderate- 

size  market,  WWNC  oftentimes  delivers  sales  far 

in  excess  of  what  those-who  -  don't  -  know  -  this  - 
great  station  might  expect.  Why?— WWNC  does 
a  top-notch  job  of  promotion  for  its  advertiser  that 
results  in  much  plus  business! 

Get  Results!  —  Use  

ASHEVILLE,N.C. 
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ROOM 

JACK  SEIGAL,  formerly  chief  en- 
gineer of  WLPM,  Suffolk,  Va.,  WCNC. 

Elizabeth  City,  N.  C,  and  WFTC, 
Kingston,  N.  C,  has  been  named 
chief  transmitter  engineer  of  WCHS, 
Charleston,  W.  Va.  Woody  Eberhardt 
has  been  named  assistant  technical 
chief. 

HOWARD  W.  THORNLBY,  chief 
engineer  of  WFCI,  Pawtucket,  R.  I., 
has  been  made  a  member  of  the  State 
Council  Communications  Defense  and 
has  organized  amateur  operators  of  the 
area  into  a  Defense  Communications 
Club.  Francis  Foisey,  WCFI  engi- 

neer, has  joined  the  Pan-American  air- 
ways and  has  gone  to  South  America 

for  service.  John  Fiore,  fornierl.v  of 
WPRO,  Providence,  and  Al  Rice,  are 
new  additions  to  the  staff. 

HUGH  S.  McCartney,  chief  en- 
gineer of  WCCO,  Minneapolis,  has 

been  appointed  to  represent  radio  on 
the  Technical  Advisory  Committee  of 
the  Minenapolis  Defense  Board. 

FREDERICK  JOHN  SHEEHAN, 
formerly  operator  in  charge  of  WQOL, 
Ottawa"  Hills  Police  of  Toledo,  has joined  the  engineering  staff  of  WTOL, 
Toledo. 

TOM  WATSON,  engineer  of  CKVD, 
Val  d'Or,  Que.,  has  been  appointed chief  engineer  at  CJKL,  Kirkland 
Lake,  Ont.  Other  additions  to  the 
operating  staif  at  CJKL  are  Lucien 
Guitard  and  Florian  LeBlane. 

HAROLD  SMITHSON,  member  of 
the  technical  department  of  WDAY, 
Fargo,  N.  D.,  on  Jan.  2  became  the 
father  of  twins. 

CLIFF  CORBETT,  engineer  of 
WNEW,  New  York,  has  resigned  to 
enter  the  Army. 

BART  HEALY  and  Norman  Sim- 
mons, both  of  Bristol,  Conn.,  have  suc- 
ceeded George  Dlugos  and  Owen  Mc- 

Cabe  on  the  engineering  staff  of  WELI, 
New  Haven. 

GEORGE  W.  ENK  has  taken  over 
the  duties  of  Frank  B.  Ridgeway,  chief 
engineer  of  WTOL,  Toledo,  who  is  on 
leave. 

JACK  TRAPKIN,  WWRL,  New 
York,  transmitter  engineer,  has  re- 

signed to  join  the  CBS  engineering 
staff. 

THOMAS  R.  HUMPHREY,  chief  en- 
.  gineer  of  WHYN,  Holyoke,  Mass.,  on 
Jan.  2  married  Helen  Bresnahan  of 
the  continuity  department. 

i  DON  MacMILLAN  has  joined  the 
transmitter  staff  of  CKOC,  Hamilton, 
Ont. 

DAN  TRUEBLOOD,  former  ham,  has 
joined  the  engineering  staff  of  WGBR, 
Goldsboro,  N.  C. 

PRESTON  PEARSON,  control  engi- 
neer of  WPTF,  Raleigh,  N.  C,  has 

enlisted  in  the  Naval  Reserve. 

Drive  for  New  Ale 
TERRE  HAUTE  BREWING 
Co.,  Terre  Haute,  Ind.,  has 
introduced  a  new  product,  '76 Ale,  and  is  using  a  schedule 
of  spot  announcements  in 
four  markets:  Atlanta,  and 
Augusta,  Ga. ;  Jackson, 
Mich.;  Decatur,  111.  Original 
plans  included  distribution  in 
midwestern  key  cities.  Pollyea 
Adv.,  Terre  Haute,  is  agency. 

RCA  Restores  Traffic 

To    Philippine  Islands 
DIRECT  commercial  radiotele- 

graph communication  between  the 
U.  S.  and  the  Philippines,  broken 
since  the  Army  demolished  all  radio 
and  cable  installations  at  Manila 
Dec.  31  [Broadcasting,  Jan.  5], 
was  reestablished  Jan.  9  by  RCA 
with  the  opening  of  a  circuit  be- 

tween San  Francisco  and  Cebu  on 
the  island  of  that  name,  lying  about 
half  way  between  Manila  and 
Davao,  in  Mindanao. 
RCA  stated  that  message  traffic 

to  and  from  Visayas  and  Min- 
danao— also  in  the  Philippine 

Archipelago  —  may  be  handled 
through  Cebu  facilities.  The  Philip- 

pines Bureau  of  Posts  operates  an 
inter-island  cable  system  and  it  is 
believed  that  the  links  between 
Cebu  and  the  other  two  islands  may 
still  be  open.  RCAC  officials  Jan. 
8  requested  permission  of  the  FCC 
to  make  the  effort.  Prior  to  Dec. 
31,  all  radio  circuits,  for  both  tele- 

phone and  telegraph,  between  the 
U.  S.  and  the  Philippines  had  Man- 

ila for  their  western  terminal. 

OPERATORS  NEEDED 
Signal  Corps  Makes  Appeal 

 To  All  Amateurs  

IN  A  RADIO  address  originating 
over  WMAL,  Washington,  and  fed 
to  NBC-Blue,  Col.  O.  K.  Sadtler, 
Chief  of  Army  Communications 
Branch  in  the  Signal  Corps,  point- 

ing out  the  importance  of  radio 
communication  in  the  war  effort, 
made  an  appeal  for  radio  operators 
in  the  Air  Corps,  Infantry,  Field 
Artillery,  Coast  Artillery  and 
especially  in  the  Signal  Corps. 

Col.  Sadtler  stated  that  members 
of  the  Army  Amateur  Radio  Sys- 

tem are  especially  needed.  Ama- 
teurs who  are  ineligible  for  active 

military  duty  are  also  desired  to 
serve  in  a  civilian  capacity  under 
Civil  Service. 

New  DiiMont  CP 

ALLEN  B.  DuMONT  LABS.,  has 
been  granted  construction  permit 
for  a  commercial  television  station, 
following  about  six  months  of  ex- 

perimental operation  as  W2XWV. 
Transmitter,  located  in  midtown 
New  York,  is  already  completely 
installed  and  operating,  except  for 
the  permanent  antenna  which  has 
not  yet  been  delivered  although 
promised  for  Aug.  1,  1941.  Test 
programs  have  been  telecast  one  or 
two  evenings  weekly,  in  addition 
to  experimentation  with  television 
technical  problems,  from  a  tem- 

porary antenna  and  these  will  con- 
tinue until  the  permanent  antenna 

can  be  installed,  at  which  time 
the  station  will  join  those  of  NBC 
and  CBS  in  supplying  a  minimum 
of  15  hours  weekly  programs  for 
set    owners    in    the  metropolitan 

WWRL,  New  York,  widening  the 
scope  of  its  special  feature  broadcasts, 
has  installed  wires  into  W(  )R  and  the 
Mutual  network  to  permit  fuller  cov- 

erage of  all  nationally  important  pub- lic service  events. 

WALKER  Co.  has  been  named  ex- 
clusive national  representative  of 

KXL,  Portland,  Ore.  Station  operates 
with  30.000  watts  power  on  750  kc. 

If  you  want  to  know  Ohio's  reaction  to  your  advertising  cam- 

paign, test  it  on  the  Buckeye  State's  pace-setting  community 

radio  station — WLOK  in  Lima.  A  city  of  44,71 1  population, 

Lima  is  diversified  in  industry,  it  has  its  quota  of  thriving  busi- 

nesses and  manufacturers,  small  and  large.  It's  a  typical  Ohio 

Market.  WLOK,  Lima's  radio  station,  is  heard  and  respected  in 

126,685  radio-equipped  homes.  Try  your  campaign  in  Ohio's 
Test  Market  No.  1. 

THE  VOICE  THAT  SPEAKS  FROM  THE  HEART  OF  LIMA' 

NBC    Affiliate  .  .  ,  Full    T  i  m  e   O  p  e  r  a  1 1  on 
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WKBW 

goes  to 

50,000  WATT? 

blanketing  11  states 

and  12  million  people 

New  $350,000  Transmitter  Plant 

WKBW   1520  K.C 

BUFFALO'S  50,000  watt 
flUMBIA  NETWORK  STATION 

BUFFALO 

)ADCASTING  CORPORATI 

National  Represenfatives 

ImfREE  &  PETERS,  Inc. 

TOM  LEWIS,  Hollywood  manager  of 
Young  &  Riibicam,  has  been  elevated 
to  vice-president  in  charge  of  radio 
production  and  will  continue  to  be 
headquartered  on  the  West  Coast.  He 
has  been  with  that  agency  five  years 
;ind  took  over  Hollywood  operation 
last  fall  when  Joe  Stauffer  resigned  to 
join  Kenyon  &  Eckhardt,  New  York, 
as  radio  director. 
S.  R.  CLAWSON,  executive  of  Ideas 
Associated,  Glendale,  Cal.,  agency,  has 
resigned  to  become  a  ground  school  in- 

structor at  Arcadia,  Fla.  Ralph  W. 
Hulett  has  joined  the  agency  as  pro- 

duction and  art  director,  taking  over 
many  duties  formerly  handled  by  Claw- son. 

RICHARD  E.  CRUIKSHANK,  pro- 
duction manager  of  Albert  Frank- 

Guenther  Law,  San  Francisco,  on  Jan. 
12  went  on  active  duty  with  the  Navy. 
WILLIAM  DAY,  formerly  in  charge 
of  creative  planning  of  J.  Walter 
Thompson  Co.,  New  York,  has  joined 
Benton  &  Bowles  as  head  of  the 
creative  planning  board. 
DOROTHY  A.  FREEMAN,  formerly 
in  the  production  department  of  Lord 
&  Thomas,  Los  Angeles,  has  joined 
West-Marquis,  that  city,  as  production 
manager.  John  Lo  Buono  has  joined 
the  agency  staff  as  account  execu- 

tive, having  been  with  Erwin  Wasey 
&  Co.,  Los  Angeles,  in  a  similiar 
capacity. 

TONY  STANFORD,  Hollywood  pro- ducer of  Russel  M.  Seeds  Co.  on  the 
weekly  NBC  Red  Skelton  &  Co.,  spon- 

sored by  Brown  &  Williamson  Tobacco 
Corp.,  has  been  granted  release  effec- 

tive the  end  of  January.  He  returns 
to  J.  Walter  Thompson  Co.,  that  city, 
as  producer  of  the  weekly  NBC  Chase 
&  ISanhorn  Show,  sponsored  by  Stand- 

ard Brands  Inc.  (coffee).  Maury  Hol- 
land now  producing  the  coffee  program, 

has  been  shifted  to  the  NBC  Three 
Ring  Time,  sponsored  by  P.  Ballantine 
&  Sons  (beer,  ale). 
RODERICK  MAYS  ADV.,  new  Los 
Angeles  agency  specializing  in  radio, 
has  been  established  at  811  W.  Sev- 

enth St.,  by  Rod  Mays,  formerly 
CBS  Hollywood  writer-producer-an- nouncer. Telephone  is  Tucker  6842. 
Accounts  include  Barker  Bros.,  Los 
Angeles  (home  furnishers),  currently 
sponsoring  the  thrice-weekly  quarter- 
hour  Backgrounds  for  Living,  on 
KNX,  Hollywood,  and  nightly  spot  an- nouncements on  KHJ,  that  city. 

FORMAL  PRESENTATION  of  the  WBS  transcription  Cavalcade 
of  America,  NBC-Red  program  sponsored  by  Du  Pont,  takes  place 
in  the  office  of  Dr.  James  Rowland  Angell,  NBC  educational  counsellor, 
as  Mrs.  Paul  Rittenhouse,  national  director  of  the  Girl  Scouts,  receives 
one  of  the  discs  for  her  organization.  Watching  are  two  Girl  Scouts 
and  Margaret  Cuthbert,  NBC  director  of  women's  and  children's  pro- 

grams (right).  The  series  has  been  made  available  to  the  Scouts  for 
broadcast  on  local  stations  throughout  the  country  by  local  GS  councils. 

JACK  UPTON,  account  executive  of 
N.  W.  Ayer  &  Son,  New  York,  on  Jan. 
12  became  the  father  of  a  baby  girl, 
Mary  Davis. 
JOHN  ROCHE  of  the  radio  depart- ment of  N.  W.  Ayer  &  Son,  New  York, 
in  February  will  join  the  teaching  staff 
of  New  York  U's  Radio  Workshop  to 
conduct  a  15-week  evening  course  in 
writing  for  commercial  radio. 
SOL  SILVERSTEIN,  forme  rly 
with  Solis  S.  Cantor  Adv.  Agency, 
Philadelphia,  has  opened  his  own 
agency  in  Philadelphia,  as  Integrity 
Adv.  Service,  with  offices  at  220  S. 16th  St. 

WILLARD  G.  MYERS  has  opened 
his  own  agency  in  Philadelphia,  to  be 
known  as  Willard  G.  Myers  Adv. 
Agency,  with  offices  at  12  S.  12th  St. 

A.  K.  SPENCER,  New  York  produc- 
tion executive  of  J.  Walter  Thompson 

Co.,  is  in  Hollywood  to  work  with 
agency  producers  and  writers  on  net- 

work programs. 
ERNEST  S.  EDMONDSON  and  Sara 
T.  Langton  have  established  a  new 
advertising  agency  in  Philadelphia,  to 
be  known  as  the  E.  S.  Edmondson  Co., 
with  offices  at  1700  Walnut  St. 

WW 
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X 

Borton  Outlines  Power 

Of  Advertising  in  War 
SPEAKING  at  a  luncheon  of  the 
Advertising  Club,  Boston,  Elon  G. 
Borton,  Chicago,  chairman  of  the 
Board  of  the  Advertising  Federa- 

tion of  America,  stated  that  the 
U.  S.  has  the  machinery  with  which 

to  put  into  operation,  "the  most stupendous  dissemination  of  propa- 
ganda ever  known,  if  that  is  what  is 

needed  to  win  this  war." 
Claiming  U.  S.  advertisers  to  be 

the  masters  of  publicity  and  sales 
long  before  the  German  Propa- 

ganda Ministry  came  into  being, 
Mr.  Borton  said  that  when  his 
organization  held  its  international 
convention  in  Berlin  in  1929  at  the 
"urgent"  solicitation  of  the  Ger- 

mans "they  naively  said  .  .  .  they 
wanted  to  learn  from  our  master 
salesmen-in-print  how  to  use  adver- 

tising and  publicity  more  effec- 

tively." 

Mr.  Borton  went  on  to  claim  that 
with  our  radio,  newspapers,  pe- 

riodicals and  understanding  of  the 
technique  and  psychology  of  mass 
sales  through  advertising  and  pro- 

motion the  propaganda  equipment 
of  the  U.  S.  is  in  every  way  equiva- 

lent to  the  capacity  of  U.  S.  indus- 
trial plants  that  are  producing  war materials. 

5000  WATTS 

OVER  METROPOLITAN  NEW  YORK 

365,000  people  make  the 
Youngstown  metropoli* 
tan  district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatires 

Page  40  •  January  19,  1942 BROADCASTING  •  Broadcast  Advertising 



IN  BUFFALO 

WGR NOW, 

more  than  ever, 

BUFFALO'S  FIRST 

for  regional 
coverage 

CLAIMED  the  first  of  i
ts  kind 

on  the  West  Coast,  Women's 
Place,  show  devoted  to  in- 

forming women  of  how  they 
can  aid  in  the  war  effort,  has  been 
started  by  KGW-KEX,  Portland. 
Conducted  by  Peggy  Williams  and 
Vere  Kneeland,  the  15-minute 
show's  format  is  divided  in  three 
five-minute  periods  —  news  of 
women  in  defense,  in  the  home  and 
in  the  news — and  the  program  acts 
as  a  clearing  house  for  questions  of 
women  wishing  to  know  how  they 
can  be  of  help. 

Bond  Buyers  Saluted 
PATRIOTISM  AMONG  FOREIGN 
language  groups  is  getting  a  boost 
in  six  languages  on  WGES,  Chi- 

cago, in  a  new  weekly  program  se- 
ries Defense  Bond  Honor  Roll.  The 

program  consists  of  a  quarter-hour salute  to  the  tune  of  American 
march  music,  honoring  national  for- 

eign language  or  organizations  that 
made  substantial  purchases  of  De- 

i  fense  Bonds  the  previous  week.  The 
language   groups   include  Polish, 

>  Italian,  German,  Bohemian,  Jewish 
and  Swedish. 

Defense  Interests 
WORKING  in  the  store  of  Sibley, 
Lindsay  &  Curr  Co.,  Rochester,  Old 

'  Man  Sunshine,  Uncle  Bob  Pierce 
of  WHAM,  Rochester,  tells  human 
interest  stories  associated  with  the 
sale  of  Defense  Bonds  and  Stamps. 
Listeners  are  urged  to  save  stamps 
and  telephone  operators  of  the  de- 

partment store  take  pledges  that 
are  later  read  over  the  air.  Program 
is  heard  Monday  through  Friday, 
4  p.m. rjt  Jl:  ^ 

Opera  for  Red  Cross 
CONTINUOUS  OPERA  daily, 
11:15-11:45  a.m.,  has  been  started 
by  the  Lido  Belli  Radio  Production 
Co.,  directing  Italian  language  pro- 

grams for  WBNX,  New  York.  Pro- 
gram is  dedicated  to  the  Red  Cross 

and  collections  for  the  organization 
'  will  be  carried  on  for  the  30-day 
■  series.  Show  is  a  contribution  of 
the  Lido  Belli  company. 

Steele  Show 

NEW  all-variety  program  titled 
;  Ted  Steele  Show,  made  its  debut 
'  Jan.    10    as    a    Blue  sustainer. 
Steele  is  m.c,  music  is  supplied  by 

1  Paul  Laval  and  his  orchestra  and 
the  Five  Marshalls.  In  addition, 
two  or  three  guest  artists  are  fea- 

tured on  each  program. 
❖      *  * 
Joining  In 

GOING  direct  to  the  local  recruit- 
ing station,  WSIX,  Nashville,  has 

started  a  new  feature,  America  An- 
swers, built  around  interviews  with 

applicants  for  enlistment  in  the 
armed  forces  of  the  United  States. 

Intermeuntain  Market 

I  people  prefer  the  lively  ̂  

tSAott^mimah^  of  ̂  

PROGRAMS 

Research  in  Industry 
INTERVIEWS,  dramatizing  activi- 

ties in  industrial  research,  has  been 
started  by  KDKA,  Pittsburgh. 
Titled,  Adventures  in  Research,  the 
program  features  an  interview  with 
a  leading  engineer  or  scientist  from 
the  Westinghouse  Research  Labs, 
while  on  the  job  by  means  of  tran- 

scription. First  interview  presented 
R.  E.  Peterson,  manager  of  the 
Mechanics  Division  of  WRL,  and 
future  programs  will  present  Dr. 
E.  Bruce  Ashcraft,  developer  of  the 
"Tom  Thumb"  Tools,  Dr.  Gilbert  D. 
McCann,  lighting  expert  and 
others. 

Citizens  in  Defense 
FEATURING  national  defense  an- 

nouncements and  civilian  defense 
committee  information,  a  five-week- 

ly quarter-hour  public  service  pro- 
gram, You  &  Uncle  Sam  Inc.,  has 

been  started  on  KOY,  Phoenix.  Em- 
phasizing the  part  citizens  play  in 

national  defense,  the  series  gives 
blackout  and  other  emergency  in- 
instruction  as  well  as  information 
for  enrollment  in  volunteter  work. 

Intimate  Problems 

PROBLEMS  of  the  listener  per- 
taining to  heart  and  home  are 

answered  during  the  new  program 
Listeyi  to  Reason  conducted  three 
times  weekly  by  Bob  Reason  on 
KROW,  Oakland,  Cal. 

Own  'Treasury  Hour' NEW  ENGLAND  now  has  its  own 
Treasury  Hour.  WBZ-WBZA,  Bos- 

ton-Springfield in  cooperation  with 
the  Hotel  Statler,  Boston,  devote  a 
half-hour  each  Saturday  night  to 
a  campaign  urging  purchase  of  de- fense bonds  and  stamps.  Show, 
titled  Remember  Pearl  Harbor, 

features  the  Leighton  Noble's  or- 
chestra and  guests  stars.  First  pro- 

gram Jan.  10  brought  $12,000  in 

pledges. *  *  * 
At  the  Mission 

FIRST  HEARD  on  the  air  ten 
years  ago  on  WMCA,  New  York, 
the  well-known  Chinatown  Mission 
in  New  York  is  back  on  WMCA 
with  a  series  of  Sunday  afternoon 
programs  under  the  direction  of 
Howard  Wade  Kimsey.  The  pro- 

grams include  music,  sermons,  and 
interviews  with  the  homeless  men 

seeking  shelter  at  the  famous  "Res- 
cue Society". 

Weather  School 
BECAUSE  of  governmental  ban  on 
weather  forecasts,  the  Dinnerbell 
program  of  WLS,  Chicago,  has  sub- 

stituted a  new  "weather  school" 
during  the  usual  time  for  the  noon- 

day forecast  for  Midwest  farmers. 
Harry  Geise,  WLS  staff  meteorolo- 

gist, gives  a  two-minute  talk  daily 
on  interpreting  cloud  formation  and 
wind  direction  to  predict  weather. 

/  nil  you  J.B.  ws  gotta 

GET  ACTION  -  AHV  WE'LL  GET
 

IT  ON  STATION  KCMO! 

Jhe  POPULAR  Static 

In  Kansas  City,  KCMO  is  the  "buy: 

KCMO  has  the  audience — on  audience  that's  getting  bigger  and  bigger. 
And,  now  you  can  buy  this  basic  blue  station  at  no  increase  in  rates. 

Wire  or  write  about  available  time  and  KCMO's  merchandising  service. 

John   E.  Pearson 
Representative 

Basic  Blue  Network  Affiliate 

New  $350,000  Transmitter  Plant 

WGR    550  K.  C. 
BUf  FAIO'S  SOOO  watt 

MUTUAL  NETWORK  STATION 

BUFFALO 

&KOADCASTING  CORPORAftON 

Nafiohat  Keprii^<etntafives 
FREE  &  PETERS,  Inc. 

BROADCASTING  •  Broadcast  Advertising January  19,  1942  •  Page  41 



THE  dudindd  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
so — spot  announcements 

ta — transcription  announcements 

WIS,  Columbia,  S.  C. 
Lehn  &  Fink  Products  Corp.,  New  York 

(Hinds  Cream),  10  sa  weekly,  thru  Wil- liam Esty  &  Co.,  N.  Y. 
Proctor  &  Gamble  Co.,  Cincinnati  (Duz), 

5  sa  weekly,  thru  Compton  Adv..  N.  Y. 
Musterole  Co.,  New  York,  5  sa  weekly,  thru 

Erwin,  Wasey  &  Co.,  N.  Y. 
General  Foods  Co.,  New  York  (Grapenuts), 
5  f  weekly,  thru  Young  &  KuDicam, 
N.  Y. 

Carnation  Co.,  New  York,  2  t  weekly, 
thru  Erwin,  Wasey  &  Co..  N.  Y. 

Miles  Labs.,  Elkhart,  Ind.,  ( Alka-Seltzer) , 4  *  weekly,  thru  Wade  Adv.  Agency, 
Chicago. 

Skinner  Mfg.  Co.,  Omaha  (raisin-bran),  6 
sa  weekly,  thru  Ferry-Hanly  Co.,  Kan- sas City. 

Pet  Milk  Co.,  St.  Louis.  2  t  weekly,  thru 
Gardner  Adv.  Co.,  St.  Louis. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y., 
7    sa    weekly,   thru   Newell-Emmett  Co.. N.  Y. 

California   Fruit   Growers   Exchange,  Los 
Angeles,     5    sa    weekly,    thru  Lord 
Thomas,    Los  Angeles. 

American  Chicle  Co.,  17  sa  and  12  sa  weekly, 
thru   Badger,   Browning  &   Hersey  Co.. 
N.  Y. 

Standard  Oil  Co.  of  New  Jersey,  New  York, 
26  sp  weekly,  thru  Marschalk  &  Pratt, 
N.  Y. 

American  Home  Products,  Chicago  (Ana- 
cin).  3  t  weekly,  thru  Blackett-Sample- Hummert,  N.  Y. 

Gospel  Broadcasting  Assn..  Los  Angeles,  t 
weekly,  thru  R.  H.  Alber  Co.,  Los  An- 
geles. Ralston  Purina  Co.,  St.  Louis.  3  t  weekly, 
Gardner  Adv.  Co.,  St.  Louis. 

Kellogg  Co.,  Battle  Creek,  Mich.  (All- 
Bran),  10  sa  weekly,  thru  Kenyon  & 
Eckhardt,  N.  Y. 

Ex-Lax  Inc..  New  York.  3  sa  weekly, 
thru  Joseph  Katz  Co.,  N.  Y. 

CFCO,  Chatham 

Dodds  Medicine  Co.,  257  to,  thru  All-Canada 
Radio  Facilities,  Toronto. 

National  Feeds  &  Fertilizer,  Ingersoll,  Ont.. 
2   t   weekly,  thru  Ardiel  Adv.  Agency, 
Oakville. 

National  Drug  &  Chemical  (CBQ  Bromo 
Quinine  &  Pasmore's  Bronchial  Syrup) 95  so  thru  Cockfield,  Brown  &  Co.,  Mont- real. 

Western  Canada  Flour  Mills  (Pioneer 
Feeds)  104  ta,  thru  A.  McKim,  Ltd., Montreal. 

Carters  Inc..  New  York  (Arrid),  5  ta 
weekly,  thru  Spot  Broadcasting,  N.  Y. 

Department  of  National  War  Services  (sal- 
vage campaign ) ,  72  so,  thru  R.  C.  Smith 

6  Son,  Toronto. 
Swift  Canadian  Co.,  Toronto  (concentrates) , 

156  sa,  thru  J.  Walter  Thompson  Co., 
Toronto. 

Standard  Brands,  Montreal  (Magic  Baking 
Powder),  2  sa  daily,  thru  J.  Walter 
Thompson  Co.,  Montreal. 

Standard  Brands,  Montreal  (Fleischmann's Yeast),  3  so  daily,  thru  J.  Walter  Thomp- son  Co.,  Montreal, 
Thos.  J.  Lipton  Ltd.,  Toronto  (tea),  255 

ta,  thru  Vickers  &  Benson,  Toronto. 
Thos.  J.  Lipton  Ltd.,  Toronto  (soup).  245 

ta,  thru  Vickers  &  Benson,  Toronto. 

WDRC,  Hartford 
Simon  &  Schuster,  New  York  (instruc- 

tion books),  6  ta.  thru  Northwest  Radio 
Adv.  Co.,  Seattle. 

La  Touraine  Coffee  Co.,  Boston,  4  ta  weekly, 
13  weeks,  thru  Ingalls-Miniter  Co.,  Bos- ton. 

Esso  Marketers,  New  York  (gas  &  oil),  30 
so   daily,   52   weeks,   thru   Marschalk  & 
Pratt,   N.  Y. 

Bond    Clothing    Co.,    New    York  (men's clothes ) ,    6    sa    daily,    52    weeks,  thru 
Neff-Rogow,  N.  Y. 

KMPC,  Beverly  Hills,  Cal. 
Sunway  Vitamin  Co.,  Chicago  (vitamin 

tablets),  3  sa  weekly,  thru  Sorenson  & 
Co.,  Chicago. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (laxative)  5 
so  weekly,  thru  Joseph  Katz  Co.,  N.  Y. 

WDAY,  Fargo,  N.  D. 
Lincoln  Flying  School,  Lincoln,  Neb.  (in- 

struction), 104  so  thru  Buchanan-Thomas, Omaha. 
Smith  Bros.,  Poughkeensie.  N.  Y.  (cough 

drops),  104  so,  thru  J.  D.  Tarcher  &  Co., N.  Y. 
Chamberlain  Labs,  Des  Moines  (lotion),  78 

so.  thru  Cary-Ainsworth,  Des  Moines. 
Winston  &  Newell  Co.,  Minneapolis  (IGA 

products),  104  to,  thru  Campbell-Mithun. Minneapolis. 
Utilities  Engineering  Inst.,  Chicago  (weld- 

ing school),  5  sp  weekly,  thru  First United  Broadcasters,  Chicago. 
Plough  Inc.,  Memphis  (St.  Joseph  drugs), 

2S0  ta,  thru  Lake-Spiro  Shurman,  Mem- 

phis. Theo  Hamm  Brewing  Co..  St.  Paul  (beer) , 
312  sp,  thru  Mitchell-Faust  Adv.  Ag., 
Chicago. 

Wm.  Wrigley  Co.,  Chicago  (Wrigley  prod- ucts), 13  ta,  thru  Arthur  Meyerhoff  &  Co., Chicago. 
Ludens  Inc..  Reading,  Pa.  (Menthol  cou^rh 

drops),  60  ta,  thru  J.  M.  Mathes  Inc. N.  Y. 
Vick  Chemical  Co.,  N.  Y.  (Vatrorol),  26 

so,  thru  Morse  International,  N.  Y. 
Olson  Drug  Co.,  Chicago  (Olson  rugs).  30 

sp,  thru  Presba  Fellers  &  Presba,  Chicago. 
American  Poultry  Journal,  Chicago  (poul- 

try magazine),  3  weekly  sn.  13  wee's, thru  Shaffer,  Brennan.  Margulis,  St. Louis. 
Block  Drug  Co.,  Jersey  City  (Gold  Medal 

pills),  260  ta,  thru  Raymond  Spector  Co., N.  Y. 
Tanvilac  Co.,  Wilmington  (Bayer  Seme- 

san).  26  sa  thru  Thompson-Koch  Co.. Cincinnati. 
Colgate-Palmolive-Peet,  Jersey  City  (Vel), 

522  ta,  thru  Ward  Wheelock  Co.,  Phila- delphia. 

KFBK,  Sacramento,  Cal. 
Washington  Cooperative  Egg  &  Poultry 

Assn..  Seattle  (Lynden  products),  3  so 
weekly,  thru  Pacific  National  Adv. 
Agency,  Seattle. General  Foods,  New  York  (Postum).  15 
ta  weekly,  thru  BePton  &  P- wles,  N.  Y. Nehi  Corp.,  New  York  (Royal  Crown 
Cola).  4  to  weekly,  t^ru  FBPO.  N  Y. 

Langendorf  United  Bakeries.  San  Fran- 
cisco (bread),  3  to  weekly,  thru  RuthraufT 

&  Ryan,  San  Francisco. 
Sunway  Vitamins.  Chicago  (vitamin  tab- lets), 3  fa  weekly,  thru  Sorenson  &  Co., 

Chicago. 
American  School,  Chicago  (high  school 

course) ,  6  so  weekly,  thru  HuOer  Hoge 
&  Sons,  N.  Y. 

KROW,  Oakland,  Cal. 
North  American  Accident  Insurance  Co., 
New  York,  6  t  weekly,  thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 

Fashion  Frocks  Inc.,  Cincinnati  (dresses), 
sa,  seines,  thru  Franklin  Bruck  Adv. 
Corp.,  N.  Y. 

R.  B.  Davis  Co.,  Hoboken,  N.  J.  (Coco- malt),  so  series,  oartic,  thru  Murray 
Breese  Assoc.,  N.  Y. 

KDYL,  Salt  Lake  City 
Beechnut  Packing  Co.,  Canajoharie.  N.  Y., 

52  to,  thru  Newell-Emmett  Co.,  N.  Y. 
Sweet  Can  ly  Co..  Salt  Lake  Citv.  39  s?(. 
thru  Gillham  Adv.  Agency.  Salt  Lake 
City. 

KFRC,  San  Francisco 
Quaker  Oats  Co.,  Chicago  (Aunt  Jemima 

Pancake  Flour) ,  3  sp  weekly,  thru  Sher- man K.  Ellis  &  Co.,  Chicago. 
North  American  Accident  Insiirance  Co., 
New  York,  8  so  weekly,  thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 

Fashion  Fx-ocks,  New  York  (dresses),  6 
so  weekly,  thi-u  Franklin  Bruck  Adv. 
Corp.,  N.  Y. American  Cigarette  &  Cigar  Co.,  New  York 
(Pall  Mall),  36  to  weekly,  thru  Ruth- rauff  &  Ryan,  N.  Y. 

Landendorf  United  Bakeries,  San  Fran- 
cisco (Homestead  bread),  6  sn  vi'eekly, thru  Ruthrauff  &  Ryan,  San  Francisco. 

Axton-Fisher  Tobacco  Co.,  Louisville 
(Spuds),  6  so  weekly,  thru  Blackett- Sample-Hummert,  N.  Y. 

Lydia  Pinkham  Medicine  Co.,  New  York 
(compound  and  tablets),  5  sa  weekly, 
thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Standard  Brands,  New  York  (Fleischmann's Yeast) ,  weekly  sp,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Riggio  Tobacco  Co.,  Brooklyn  (Regent 
cigarettes),  3  sp  weekly,  thru  M.  H. 
Hackett  Inc.,  N.  Y. 

Simon  &  Schuster,  New  York  (tax  in- struction books),  6  t,  thru  Northwest 
Radio  Adv.  Co.,  Seattle. 

Ex  Lax  Inc..  New  York  (Ex-Lax),  135  sa, 
thru  Joseph  Katz  Co..  N.  Y. 

J.  C.  Eno  Co.,  New  York  (Eno),  68  so, 
thru  Atherton  &  Currier,  N.  Y. 

White  Labs,  New  York  ( Giwoz ) ,  5  to 
weekly,  thru  H.  W.  Kastoi  &  Son,  Chi- cago. 

Benefic-.j,!  Casuait:/  Co.,  Los  Angeles  (m- 
surance),  t  series,  thru  Stodel  Adv.  Co., 
Los  Angeles. 

KGKO,  Ft.  Worth-Dallas Greyhound  Bus  Lines,  Dallas  (service)  so, 
series,  thru  Beaumont  &  Hohman,  Dallas. 

Great  Western  Garment  Co.,  Wichita  Falls 
(work  clothes),  156  ta,  thru  Tracy- Locke-Dawson,  Dallas. 

Bulova  Watch  Co.,  New  York  (time- 
pieces), so.  thru  The  Blow  Co.,  N.  Y. Fashion  Frocks,  New  York  (dresses),  15  t, 

thru  Franklin  Bruck  Adv.  Corp.,  N.  Y. 
North  American  Accident  Insurance  Co., 
Newark,  13  f,  thru  Franklin  Bruck  Adv. 
Corp.,  N.  Y. Studebaker  Corp.,  South  Bend,  18  sp,  thru 
Roche,  Williams  &  Cunnyngham,  Chicago. 

Piso  Co.,  Warren,  Pa.  (proprietaries),  sa, 
thru  Lake-Spiro-Shurman,  Memphis. 

WMEX,  Boston 
Postal  Telegraph-Cable  Co.,  New  York, 

so  daily,  thru  Biow  Co.,  N.  Y. 
Borden  Co.,  New  York  (cocktail  cheese), 

so  series,  thru  Young  &  Rubicam.  N.  Y. 
Ward  Baking  Co.,  New  York  (Tip-Top 

bread),  sa  daily,  thru  J.  Walter  Thomp- 
son   Co.,    N.  Y. 

Bookhouse  for  Children,  Chicago,  one- 
minute  participations,  thru  Presba,  Fel- lers &  Presba,  Chicago 

Bulova  Watch  Co..  New  York  (watches), 
sa  daily,  thru  Biow  Co.,  N.  Y. 

WHO,  Des  Moines 
Omar  Inc.,  Omaha  (flour),  16  so,  thru 
Hays  MacFarland  &  Co.,  Chicago. 

Poultry  Tribune,  Mt.  Morris,  111.  (maga- 
zine), 6  so,  thru  First  United  Broadcast- 

ers, Chicago. 
Olson  Rug  Co.,  Chicago,  13  sp,  thru 

Presba,  Fellers  &  Presba,  Chicago. 

SECOND  CBC  NET 
HAS  3  SPONSORS 

LONE  OCCUPANT  of  the  Cana- 
dian Broadcasting  Corp.'s  second 

national  network,  started  last  sum- 
mer to  accommodate  the  MBS  fight 

broadcasts,  the  Gillette  Safety 
Razor  Co.,  Montreal,  has  been  joined  )j 
with  the  opening  of  1942  by  two  p 
other  sponsors — J.  B.  Williams  Co.,  p 
Toronto  (shave  creams),  with  the  !) 
NBC  show  True  or  False  and  Car- 
ter  Products  Inc.,  New  York  (liver  ° pills),  with  the  NBC  show  Inner  \  J 
Sanctum  Mysteries.  CBC,  a  public-  ;  j, 
ly-owned  organization,  has  sold  out  :  ] 
its  evening  hours.  The  second  net-  ̂  
work  makes  available  another  -  j 
group  of  privately-owned  stations  j and  three  CBC  stations  spread  S 
across  the  Dominion  for  evening  or  ,  1 
daytime  commercial  broadcasts.  j 
The  second  network  does  not  t 

function  as  an  entity  with  sustain-  '\  j ing  programs,  is  only  organized  for  j 
commercial  broadcasts.  As  the  num-  j 
ber  of  sponsors  grows  it  is  expected  I 
to  become  a  fulltime  set-up  with 
sustaining  feature  presentations 
and  regular  programs.  While  there  j 
continues  to  be  talk  of  a  national  ,  f 
network  outside  CBC  supervision,  i  [ 
the  Canadian  Radio  Act  gives  only  i 
the  CBC  the  right  to  operate  net- 

works. This  means  that  all  net- 
work programs,  whether  or  not 

CBC  stations  are  involved,  must 
be  routed  through  the  CBC. 

Zeimer  for  Kreml 

R.  B.  SEMLER  Co.,  N.  Y.  (Kreml 
hair  tonic),  has  signed  with  WLW, 
Cincinnati,  for  three  15-minute 
shows  weekly  for  52  weeks  featur- 

ing Gregor  Zeimer,  author,  lec- turer and  world  traveler,  recently 
returned  to  the  United  States  after 
a  12-year  stay  in  Berlin,  Germany. 
Zeimer  replaces  Gabriel  Heatter 
who  was  heard  via  transcribed  play- 

back, and  is  heard  Mondays, 
Wednesdays  and  Fridays,  7:15  p.m. 
Erwin,  Wasey  &  Co.,  New  York,  is 
agency. 

Kramer  Heads  WGKV 

WORTH  KRAMER,  formerly  pro- 
gram director  of  WGAR,  Cleve- 

land, and  more  recently  producer- 
manager  of  the  Negro  chorus 
"Wiyigs  Over  Jordan",  has  joined 
WGKV,  Charleston,  W.  Va.,  as 
general  manager.  Starting  in  radio 
while  a  student  at  Ohio  Wesleyan 
U,  Mr.  Kramer  later  joined 

WTAM,  Cleveland,  with  the  "Col- 
legians" trio  and  then  became  as- 
sociated with  WGAR  as  a  singer- announcer,  later  becoming  program 

director. 

The  tvhole  show 

War  Sponsors 
THE  WAR  has  had  a  definite  ef- 

fect on  radio  advertising — a  good 
effect.  Since  Dec.  7,  WWRL,  New 
York,  reports  four  new  sponsors 
each  advertising  civilian  defense 
materials.  Using  spot  announce- 

ments are  McCormick  Transit  Con- 
crete Co.  (bomb  shelters),  Picone 

Bros,  (sandbags) ;  Beiber  Bros, 
(air-raid  shelters),  and  Jiffy  Black- out Screen  Co.  (blackout  shades). 

Adv. 

KIRKMAN  &  SON,  New  York  (soap), 
will  use  the  name  of  its  radio  program, 
Can  You  Top  This,  on  WOR,  New 
York,  as  a  slogan  on  its  letters,  inter- 

office memos,  salesmen's  blanks  and other  letter-heads. 

Page  42  •  January  19,  1942 BROADCASTING  •  Broadcast  Advertising 



'  MUSTEROLE  Co.,   Cleveland  (pro- 
■  prietary),  on  Jan.  12  became  the  first 
participating  sponsor  five  times  week- 

:  ly  on  Rambling  With  Gambling,  new 
Monday  -  through  -  Thursday  and  Sat- 

[  urday  program  which  started  on  WOB, 
New  York  on  that  date.  Series,  made 
up  of  recordings,  chatter  and  comedy, 
is  aired  3  :45-4  p.m.  Agency  is  Erwin, 

I  Wasey  &  Co.,  New  York. 
]  WITH  the  addition  last  week  of  three 
new  participating  sponsors  Dear  Imo- 

■  gene,  Monday  through  Saturday  9- f  9:15  a.m.  program  on  WOR,  New 
1  York,  now  has  a  total  of  13.  Additions 
include  :  R.  B.  Davis  &  Co.,  Hoboken, 

I  N.  J.  (Cocomalt),  through  Murray 
Breese  &  Assoc.,  New  York ;  O.  «&  C. 
Potato  Sticks,  New  York,  through 
Fuller,  Smith  &  Ross,  New  York,  and 

■  Joseph  Burnnett  Co.,  Boston,  through 
I  H.  B.  Humphrey  Co.,  that  city. 
:  WM.  STONE  SONS,  Ingersoll,  Ont. 
'  (fertilizer),  has  started  Big  National [  Barn  Dance  eight  times  weekly  on 
four  Ontario  stations.  Account  was 

,  placed  by  Ardiel  Adv.  Agency,  Oak- 
■  ville,  Ont. 

■  SONTAG  DRUG  STORES,  Los  An- geles (chain  stores),  in  a  2i/^-week 
Victory  sale  which  ends  Jan.  24. 
is  using  from  one  to  five  transcribed 
one-minute  announcements  daily  on 9  Southern  California  stations.  List 
includes  KFI  KECA  KHJ  KFWB 
KGFJ  KIEV  KFOX  KVOE  KFXM. 
Agency  is  Milton  Weinberg  Adv.  Co., 
Los  Angeles. 

DR.  A.  W.  CHASE  MEDICINE  Co.. 
Oakville,  Ont.,  is  scheduled  to  start 
soon  a  spot  announcement  campaign 
on  34  Canadian  stations.  Account  is 
handled  by  Ardiel  Adv.  Agency,  Oak- 

ville, Ont. 

TUCKETT  TOBACCO  Co.,  Hamilton, 
Ont.  (Wing  cigarettes,  tobacco),  has 
started  daily  flash  announcements  on 
11  western  Canadian  stations.  Account 
was  placed  by  MacLaren  Adv.  Co., 
Toronto. 

RETURNING  to  WBZ-WBZA,  Bos- 
ton-Springfield, is  Keep  Guessing,  quiz 

show,  which  is  heard  Sundays  at  6  p.m. 
with  Fred  B.  Cole  again  as  quizmaster. 
Program  awards  cash  priaes  to  both 
studio  contestants  and  radio  listeners. 
Keep  Guessing  replaces  Barrel  of  Fun 
and  is  sponsored  by  the  Andy  Boy 
A''egetable  Products  Co. 
AGNEW  SURPASS  SHOE 
STORES,  Brantford,  Ont.  (chain 
stores),  has  started  weekly  half-hour 
transcribed  program  Ports  of  Call  on 
CJKL,  Kirkland  Lake,  Ont.,  and 
CKGB,  Timmins,  Ont.  Account  was 
placed  direct. 

WWL — New  Orleans 
and 

KROD— El  Paso 

BUY 

"IMPERIAL  LEADER" 

The  transcribed  story  of 
the  life  of  Winston 

Churchill. 

52  Thrilling  Episodes 
For   information   write   or  wire 

Kasper-Gordon,  Inc.,  140  Boylston  St. 
Boston  —  or  —  Howard  C.  Brown  Co. 
6418  Santa  Monica  Blvd.,  Hollywood 

BARNEY'S,  New  York  (clothier),  to 
prevent  possible  confusion  during  the 
emergency  has  modified  its  "Calling 
All  Men"  slogan  which  for  the  past eight  years  has  been  used  a  total  of 
200,000  times  on  up  to  10  stations  in 
the  New  York  area.  A  new  version 
has  set  the  slogan  to  a  musical  theme 
signature,  using  the  familiar  four- 
note  musical  auto  horn.  Emil  Mogul 
Co.,  New  York,  handles  the  account. 

FLYING  CADET  TRAINING  Corps., 
Los  Angeles  (ground  training  school), 
a  division  of  Aero  Industries  Technical 
Institute,  that  city,  in  a  test  campaign, 
is  sponsoring  five-weekly  participation 
in  Rise  c£  Shine  on  KH.I,  Hollywood, 
with  daily  spot  announcements  on 
KIEV,  Glendale,  Cal.  If  test  is  suc- 

cessful, radio  schedule  will  be  ex- 
panded to  include  stations  nationally, 

according  to  John  R.  West,  executive 
of  West-Marquis,  Los  Angeles  agency. 
CANADIAN  CHEWING  GUM 
SALES,  Toronto,  has  renewed  daily 
spot  announcements  on  16  Canadian 
stations.  Account  was  placed  by  Baker 
Adv.   Agency,  Toronto. 

CALIFORNIA  PACKING  Co.,  San 
Francisco  (food  products),  on  Jan.  12 
st_arted  William  Winter,  Neios  Analyst, 
five  times  weekly  over  14  CBS  stations 
in  the  West.  Agency  is  McCann-Erick- 
son,  San  Francisco. 

CHR.  HANSEN  CANADIAN  LAB., 
Toronto  (Junket),  on  Jan.  12  added 
CHNS,  Halifax;  CHSJ,  St.  John, 
N.  B. ;  CKTB,  St.  Catherines,  Ont.; 
to  a  thrice-weekly  transcribed  spot  an- 

nouncement campaign  which  now 
totals  13  stations.  Account  was  placed 
by  A.  McKim  Ltd.,  Toronto. 

NATIONAL  DRUG  Co.,  Montreal 
(gin  pills),  has  started  a  spot  an- 

nouncement campaign  on  a  number  of 
Canadian  stations.  Account  was  placed 
by  A.  McKim  Ltd.,  Montreal. 

SPOTCASTING 

BUILDS  MORE  SALES 

...AT  LOWER  COST! 

More  money  for 'IheHOT  SPOTS 

Nothing  wasted  on 
the  DEAD  SPOTS 

Special  iittentlon  to 
the  TOUGH  SPOTS 

QU  THIS 

Green  Bay,  Wis. 

Applelon,  Wis. 
Oshkosh,  Wis. 
Fond  du  Lac,  Wis. 

Sheboygan,  Wis. 
Muskegon,  Mich. 
Grand  Rapids, Mich. 
Madison,  Wis. 
Racine,  Wis. 
Kenosha,  Wis. 

Dubuque,  Iowa 
Waukegan,  III. 
Rockford,  III. 

Elgin,  III. 
Aurora,  III. 
Clinton,  Iowa 

Davenport,  Iowa 
Moline,  III. 
Rock  Island,  III. 
Elkhart,  Ind. 
South  Bend,  Ind. 
Michigan  City,  Ind. 

Gary,  Ind. 
Joliet,  III. 
Galesburg,  III. 
Peoria,  III. 
Bloomington,  III. 
Lafayette,  Ind. 
Danville,  III. 
Quincy,  III. 
Decatur,  III. 

Springfield,  III. 

CHICAGO 

Yes,  sir,  you  have  the  attention  of  these  32  impor- 
tant trading  centers  in  addition  to  Chicago  when 

you  use  WMAQ. 
A  recent  survey  showed  that  people  in  the  above- 

mentioned  points  listen  more  to  WMAQ  than  to 
any  other  Chicago  station. 

If  you  would  like  to  know  what  these  32  trading 
centers  outside  of  Chicago  covered  by  WMAQ 

mean  to  you — just  call  or  write  and  the  information will  be  sent  promptly. 

WMAQ  — Chicago  — Superior  8300 

Represented  Nationally  by  the  N  BC  Spot  Offices  in 
New  York  Chicago  Boston 

Washington  Cleveland 
Denver  San  Francisco  Hollywood 
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UP 

IN 

THE  A
IR 

ABOUT
 

KITE 
 iKy-^'

 

tUis  State,  just  ''^^^^..^.earth 
one  Trading  Area 

^-^••^\%'^r%  retail  pur- makes  17-6/0  "^  f  Kentucky 
ehases  than  the  r  ^^^^^^^^^,^ 
combined!  And«  ^^ver 

,UUWAVE,U  costs  les^_^^ 
^te^hole  area  tba  ̂ ^^^^d 

than  a  kite! 

THE  VOICE  OF  MISSISSIPPI 

N.B.C. 
RED 

JACKSON  SALES 

CONTINUE  GAIN 

1 8  %  increase  in  retail  sales  au- 
thoritatively predicted  for  Jackson 

for  year  ending  Feb.  28,  1942. 
Dollars  and  cents  gain  is  expected 
to  reach  5.8  millions  for  same 
period. 
Invest  your  advertising  dollars  with 
WJDX — Dominant  radio  station  in 
the  grow/ing  Mississippi  Market. 

Member  of  Southcentral 
Quality  Network 

WJDX    -    WMC    -    WSMB    .  KARK 
KWKII  ■  KTBS 

War  Code 

(Continued  from  page  11) 

SENTATIVE  IS  NOT  IN  FULL 
CONTROL  OF  THE  PROGRAM. 

Ill 

FOREIGN  LANGUAGE 
PROGRAMS 

It  is  reque.sted  that  full  transcripts, 
either  written  or  recorded,  be  kept  of 
all  foreign  language  programs ;  it  is 
suggested  that  broadcasters  take  all 
necessary  precautions  to  prevent  devi- 

ation from  script  by  foreign  language 
announcers  and  performers.  ("Foreign 
language"  is  here  taken  to  mean  any language  other  than  English). 

MISCELLANEOUS 

From  time  to  time,  the  Office  of 
Censorship  may  find  it  necessary  to 
issue  further  communications,  which 
will  either  interpret  certain  existing 
requests,  amend  or  delete  them,  estab- 

lish new  ones  or  cover  special  emer- 
gency conditions. 

These  communications  will  be  ad- 
dressed to  managers  of  radio  stations 

and  networks.  They  sliould  have  pref- 
erential handling  and  it  is  therefore  ad- 
visable that  certain  alternate  execu- 

tives be  appointed  to  execute  them 
in  the  absence  of  the  regularly  con- 

stituted authority.  All  such  communi- cations will  be  coded  in  numerical 
order,  i.e.:  R-1 ;  R-2 ;  R-3 ;  etc.  Sta- 

tions are  advised  to  keep  them  in  care- 
ful filing  order. 

The  American  broadcasting  indus- 
try's greatest  contribution  to  victory will  be  the  use  of  good  common  sense. 

Too  frequentl.v  radio  in  general  instead 
of  the  individual  offender  is  blamed 
for  even  the  most  minor  dereliction. 
If  material  is  doubtful,  it  should  not 
be  used  ;  submit  it  to  the  Office  of  Cen- 

sorship for  review.  Free  speech  will 
not  suffer  during  this  emergency  pe- 

riod beyond  the  absolute  precautions 
which  are  necessary  to  the  protection 
of  A  culture  which  makes  our  radio  the 
freest  in  the  world. 

Broadcasters  are  asked  merely  to 
exercise  restraint  in  the  handling  of 
news  that  might  be  damaging,  for 
the  Army  behind  the  Army  repre- 

sents a  great  force  iu  the  war  effort. 
Radio  is  advised  to  steer  clear  of  dra- 

matic programs  which  attempt  to  por- 
tray the  horrors  of  combat ;  to  avoid 

sound  effects  which  might  be  mistaken 
for  air  raid  alarms.  Radio  is  one  of 
the  greatest  liaison  officers  between 
the  fighting  front  and  the  people.  Its 
voice  will  siDeak  the  news  first.  It 
should  speak  wisely  and  calmly.  In 
short,  radio  is  endowed  with  a  rich 
opportunity  to  keep  America  enter- 

tained and  intei-ested,  and  that  op- 
portunity should  be  pursued  with  vigor. 

THE  OFFICE  OF  CENSORSHIP, 
Byron  Price,  Director. 

330,570 
RADIO  HOMES 

(Certified  Mail  Count) 
In  Our  Primary 
Located    in  a 
Boom  Area! 

DURING  BLACKOUTS  in  the  Dallas-Fort  Worth  area  Jan.  19  under 
the  direction  of  the  Army,  stations  of  the  twin  cities  plans  cover  the 
event  from  both  land  and  air.  All  stations  are  to  be  fed  the  same  pro- 

gram through  the  master  control  of  WFAA  in  Dallas.  Here  is  the 
group  of  representatives  of  five  stations  who  are  coordinating  the  activi- 

ties. Clockwise,  they  are  Hal  Thompson,  director  of  special  events, 
WFAA,  Dallas;  Dale  Drake,  WRR,  Dallas;  Russ  Lamb,  KFJZ,  Fort 
Worth;  Charles  Meade,  Texas  State  Network;  John  Hicks,  KGKO,  Fort 
Worth-Dallas;  Roy  Flynn,  KRLD,  Dallas;  Charles  Jordan,  WRR,  Dallas; 
Clyde  Rembert,  KRLD,  Dallas;  Ken  McClure,  WRAP,  Fort  Worth,  and 
J.  W.  Crocker,  KRLD,  Dallas. 

FEDERAL  BUREAUS 

ON  CENSOR  BOARD 

APPOINTMENT  of  16  representa- 
tives of  Government  departments 

and  agencies  in  the  Censorship 
Operating  Board,  which  will  utilize 
the  specialized  activities  of  the 
Governmental  divisions  repre- 

sented, was  announced  Jan.  11  by 
Byron  Price,  Director  of  Censor- 
ship. 

Those  appointed  were:  State  De- 
partment, Michael  J.  McDermott, 

chief  of  division  of  current  in- 
formation; Treasury,  Herbert  E. 

Gaston,  assistant  secretary;  War 
Department,  Maj.  W.  Preston  Cor- 
derman,  chief  postal  censor;  Justice 
Department,  Inspector  L.  A.  Hince, 
FBI;  Postoffice  Department,  In- 

spector William  A.  Kenyon;  Navy 
Department,  Capt.  H.  K.  Fenn, 
chief  cable  censor;  Commerce  De- 

partment, Norman  Baxter,  assist- 
ant to  the  secretary;  Board  of 

Economic  Warfare,  Allen  Peyser, 
consultant;  Board  of  Governors  of 
the  Federal  Reserve  System,  Ernest 
G.  Draper,  board  member;  FCC, 
E.  K.  Jett,  chief  engineer;  Federal 
Loan  Agency,  W.  C.  Costello,  as- 

sistant to  the  Federal  Loan  Ad- 
ministrator; Library  of  Congress, 

Luther  H.  Evans,  chief  assistant 
librarian ;  Maritime  Commission, 
Mark  O'Dea,  director  division  of 
maritime  promotion  and  informa- 

tion; Office  of  Coordinator  of  In- 
formation, David  K.  E.  Brunce, 

special  assistant;  Office  of  the  Co- 
ordinator of  Inter-American  Af- 

fairs, Francis  A.  Jamieson,  chief 
of  press  division;  Office  of  Govern- 

ment Reports,  Lowell  Mellett,  di- rector. 

WMCA  Makes  Shifts 

As  Army  Reduces  Staff 
DONALD  S.  SHAW,  general  man- 

ager of  WMCA,  New  York,  an- 
nounced last  week  a  number  of 

staff  promotions  and  changes  at 
the  station  because  of  Army  in- 

duction orders  or  resignations. 
Alun  Williams,  staff  announcer, 
has  been  promoted  to  night  pro- 

gram manager;  Bob  Bach,  director 
of  WMCA's  Platterbrains  program, 
becomes  director  of  recorded  music, 
replacing  Paul  Scheiner  who  has 
been  inducted  into  the  Army  Air 
Corps.  Bob  White  of  the  music  de- 

partment was  inducted  last  week. 
Other  changes  include  the  resig- 

nation of  Robert  Goldstein  as  di- 
rector of  the  artists  bureau,  and 

Hal  Janis  as  director  of  sports  and 
news  to  join  the  Rockefeller  Com- 

mittee coordinating  defense  broad- casts to  South  America.  The 
WMCA  news  department  is  being 
consolidated  with  the  publicity  de- 

partment and  special  features 
under  the  direction  of  Leon  Gold- 

stein, with  Fay  Schulman  pro- 
moted to  assistant  director  of  pub- 

licity and  special  features. 

New  3IBS  Affiliates 

WJZM,  Clarksville,  Tenn.,  has 

joined  MBS  as  that  network's  195th affiliate.  Operating  on  1400  kc  with 
250  watts,  WJZM  is  owned  by  W.  D. 
Hudson.  Effective  Feb.  1,  WAYS 
becomes  the  Charlotte,  N.  C.  affil- 

iate of  MBS,  replacing  WSOC. 
WAYS  owned  by  Inter-City  Adv. 
Co.,  operates  on  610  kc,  1,000  w. 

RADIO  REPRESENTATIVES, 
Toronto,  announce  tliat  they  now  rep- 

resent CKMO,  Vancouver,  at  Toronto 
and  Montreal,  and  that  as  of  Feb.  1, 
they  will  represent  CKCL,  Toronto, in  Montreal. 

NBC's  1941  Mail 

THE  YEAR  1941  was  NBC's  ban- ner year  in  mail  response,  the  network 
reports,  estimating  that  more  than 
(),7r)(),000  pieces  of  mail  were  received, 
making  the  rate  total  18,493  ijersons 
writing  to  NBC  each  day  in  the  year. 

N3t.REps.:  JOSEPH  HtHSHEY  MtGILLVHA 
Boston  Hep.:  BERJHA  B ANNAN 

woe for  Tri-Cities 

DAVENPORT  •  ROCK  ISLAND  •  MOLINE 

Owntd  and  Operated  By 
LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI V  Ask  your  Agency  to  ask  the  Colonel! 
W  FREE  €»■  PETERS.  Inc.,  National  Representotives 

Page  44  •  January  19,  1942 BROADCASTING  •  Broadcast  Advertising 



Frozen  Assignments      PRESS-RADIO  PROBE 
(Continued  from  page  9) 

with  0PM,  will  issue  high  priority 
ratings  for  equipment  procurement. 

In  the  receiving  set  field,  curtail- 
ment and  the  indicated  complete 

stoppage  of  production  would  seri- 
ously affect  thousands  of  radio 

dealers.  But  it  is  not  expected  to 
disturb  listening  or  radio  circula- 

tion, since  there  are  some  57,000,- 
000  receivers  in  use.  Moreover, 
large  inventories  are  held  by  deal- 

ers and  the  plan  provides  for  an 
adequate  supply  of  repair  and  main- 

tenance parts  and  tubes. 
The  entire  capacity  of  manufac- 

turing plants,  both  receiving  and 
transmitting,  will  be  utilized  for 
war  production  under  existing 
plans.  A  greater  part  of  two  billion 
dollars  in  orders  for  Army  and 
Navy  radio  equipment  are  being 
placed  through  1942  and  1943. 
•  Radio  Manufacturers  Assn.  was 
quick  to  refute  published  reports 
that  0PM  would  shut  down  radio 
production  altogether.  Bond 
Geddes,  executive  vice-president, 
said  the  industry  is  already  widely 
engaged  in  military  work  and  that 
reduced  manufacture  of  civilian 
radio  obviously  is  involved  and  an 
0PM  order  is  expected  shortly 
"curtailing  civilian  radio  by  about 
30%  during  the  first  three  months 
of  this  year,  but  not  a  complete 
shutdown".  Further  reduction  later 
in  1942  is  expected  as  the  industry 
becomes  more  extensively  engaged 
on  the  military  program,  he  said. 

The  official  policy,  Mr.  Geddes 
declared,  is  understood  to  contem- 

plate supplies  of  tubes  and  other 
replacements  and  repair  parts  for 
sets  and  "we  are  not  advised  of  any 
official  plans  for  'rationing'  of 
radio.  The  average  production  has 
been  about  a  million  sets  per  month. 
Last  year  13,100,000  sets  were 
produced,  or  2,000,000  more  than 
the  preceding  year.  The  retail  value 
of  these  sets  was  $460,000,000. 

FISHING  IS  BETTER  i 
WHERE  THERE  ARE  MORE  FISH.' 

WHERE  THERE  ARE  MORE  ̂  

DOMINATED  BY 

UUfBC 
5000  WATTS 

GR£€NVILL€- FIRST  m~  POPULATION,  RSTAIL  i. 
WHOLiSAU  SMcs.  mi/miAL  &  Busi- ness f AY  ROUS  &  moMoBiLt  nummim 

NBC  RED 
NETWORK 

NATIONAL  REPRESENTATIVE 
WEED  &  COMPANY 

TO  RESUME  JAN.  21 
WITH  THE  reopening  of  the  news- 

paper-radio inquiry  next  Wednes- 
day, the  Newspaper-Radio  Commit- 

tee will  begin  presentation  of  its 
affirmative  case,  with  appearances 
scheduled  for  three  of  the  nation's 
foremost  journalistic  professors. 
They  are  Dr.  Ralph  D.  Casey,  di- 

rector of  the  Minnesota  School  of 
Journalism;  Frank  Luther  Mott, 
director  of  the  School  of  Journal- 

ism of  the  U  of  Iowa,  and  Dr.  Fred- 
erick S.  Siebert,  director  of  the 

School  of  Journalism,  U  of  Illinois. 
The  three  witnesses  probably  will 

consume  the  time  of  the  first  week's 
session  Jan.  21-22-23.  They  will  be 
followed  by  other  journalism  and 
radio  witnesses,  with  the  presenta- 

tion of  financial  and  economic  data, 
to  oflfset  FCC  analysis,  likely  to  be 
the  high  spot. 
The  proceedings  have  been 

stepped  up  three  days  a  week  by 
the  FCC  toward  the  goal  of  bring- 

ing them  to  a  speedy  conclusion. 
Proposals  by  the  Newspaper-Radio 
Committee  that  the  inquiry  be 
dropped  for  the  duration  was  re- 

jected by  the  FCC  Dec.  30  [Broad- casting, Jan.  5]. 

Facts  on  Releases 
FACTS  about  the  radio  industry 
were  included  at  the  bottom  of  sev- 

eral pages  of  the  NBC-Red  news 
releases  dated  Jan.  8,  whenever 
data  on  programs  or  talent  did  not 
quite  fill  the  page. 

Receiving  set  plants,  as  well  as 
the  transmitter  manufacturing 
plants,  will  be  employed  to  produce 
sets  for  tanks,  parachute  troops, 
ground  troops,  mobile  communica- 

tions systems  and  other  military 
pursuits.  Large-scale  production 
for  the  establishment  of  intercom- 

munication systems  in  coastal 
areas,  as  civilian  defense  needs 
warrant,  also  is  contemplated. 

While  the  radio  manufacturing 
business  has  a  volume  of  around 
a  half-billion  dollars  a  year,  the 
diversion  to  war  production,  with 
orders  totaling  in  excess  of  a  bil- 

lion dollars,  will  not  necessarily 
mean  greater  production  profit.  In 
business  circles  it  was  said  the 
profit  will  not  be  as  great  on  a 
dollar  percentage  basis  but  will  ag- 

gregate more  in  volume  by  virtue 
of  the  more  than  doubled  produc- 

tion ratio. 

Ask  us  about  the  recent 

impartial  survey  of  wire 

services  by  an  important  ra- 

dio station  showing  "INS 

leading  by  wide  margin". 

INTERNATIONAL  NEWS  SERVICE 

WJNO  Plays  Cupid 

SWEETHEART'S  birthday 
message  to  a  British  flying 
cadet  training  at  Clewiston, 
Fla.,  was  delivered  Jan.  10 
through  the  cooperation  of 
WJNO,  West  Palm  Beach. 
Marjorie  T.  Irman,  East 
Croyden,  Surrey,  England, 
made  the  request  and  speci- 

fied the  song,  "Yours".  Mary Helen  Shelton  of  the  WJNO 
staff  sang  "Yours"  to  Cadet John  E.  Cowan.  Station  later 
presented  Cowan  with  a  tran- 

scription of  the  complete 
birthday  message  and  pro- 

gram. 

Mennen  Cancels 

CURTAILMENT  of  raw-material 
ingredients,  especially  alcohol,  has 
led  Mennen  Co.,  of  Newark  to  can- 

cel Capt.  Flugy  &  Sgt.  Quirt  on  92 
NBC-Blue  stations,  Sundays,  7:30- 
8  p.m.  after  the  Jan.  25  broadcast. 
Starring  Victor  McLaglen  and 
Edmund  Lowe  in  title  roles,  pro- 

gram written  for  radio  by  John  P. 
Medbury,  started  Sept.  28.  [Broad- 

casting, August  18].  Agency  is 
Russel  M.  Seeds  Co.,  New  York. 

YICK  KNIGHT,  producer  of  the  Fred 
Allen  Texaco  Star  Theatre  program, 
who  wrote  the  song  "We've  Got  a  Job 
to  Do"  for  the  Dee.  19  broadcast,  re- 

ceived so  many  requests  for  permission 
to  use  the  song,  that  he  has  had  it 
published,  and  has  assigned  royalties 
to  the  Red  Cross. 

**US  RED  RIVER  VALLEY  FOLKS  CUT  FANCV 

flGURES  ON  SALES  CHARTS,  TOO!  FER 

YOUR  (NFORMAT/ON.  WVAY  IS  OUR 

STATION-THE  ONE  STATION  SERVING 

THE  WHOLE  VALLEY!" 

WDAY. FARGO,  N.D.  5000  WATTS-  NBC 

AFFILIATED  WITH  THE  FARGO  FORUM 

FREE  &  PETERS,  NAT't  REPRESENTATIVES 
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Radio  Problem  Receives  Study 

By  Selective  Service  System 

SYMPATHETIC  attention  to  the 
problem  of  induction  of  broadcast 
station  personnel,  especially  tech- 

nicians, with  a  possibility  that 
definite  rules  will  be  established,  is 
being  devoted  by  Selective  Service 
officials,  it  was  indicated  last  Thurs- 

day by  Brig.  Gen.  Lewis  B. 
Hershey,  Director  of  Selective  Serv- 
ice. 

"The  subject  of  deferment  of 
radio  station  employes  has  created 
much  discussion  in  selective  serv- 

ice official  circles,"  the  general 
stated,  "and  deep  consideration  has 
been  given  the  problem  of  induct- 

ing radio  station  personnel,  espe- 
cially those  engaged  in  technical 

operations." 
Young  Employes 

"One  of  the  difficulties  en- 
countered in  laying  down  specific 

rules  or  regulations  regarding  this 
type  of  civilian  employment,"  he 
added,  "is  due  to  the  fact  that  most 
of  the  employes  have  been  found 
to  be  young  and  in  the  desirable 
age  group  for  induction  into  the 
armed  forces." 

"However,"  Gen.  Hershey  con- 
tinued, "I  feel  that  there  is  justi- 

fication in  station  employes  re- 
questing deferment,  especially  so  if 

the  induction  of  the  employes  would 
result  in  serious  disruption  or  ces- 

by 

ENGINEERS 

Wherever  installed  — 
Lingo  Radiators  have 
Exceeded  all  efficiency 
expectationt.  No  wonder 
alert  engineers  look  to 
Lingo  for  top  efficiency 
and  managers,  are  en- 

thused by  fhe  increased 
sales  made  possible 
by  increased  signal 
strength  and  coverage. 

Photo  ahowt  in- 
stallation of  the 

350  ft.  Lingo  Tub- ular Steel  Radiator 
at  station  WBOC, 
SaliBbttry,  Md. 

LiNGO 

sation  of  the  operation  of  the  sta- 

tion affected." In  amplifying  this  statement 
Gen.  Hershey  stated  that  stations 
perform  an  essential  duty  in  the 
war  effort,  pointing  out  the  use  of 
radio  in  the  dissemination  of  war 
information  and  maintenance  of 
morale. 

The  selective  service  head  indi- 
cated that  because  of  the  difficulty 

of  making  blanket  rules  for  civilian 
employment  classifications,  the  mat- 

ter of  station  employe  draft  status 
would  necessarily  have  to  be 
handled  by  local  boards  with  discre- 

tion in  each  specific  case  being  a 
local  consideration. 

P.  &  G.  Buys  Classic 

PROCTER  &  GAMBLE,  Cincin- 
nati (Drene  shampoo),  starting 

Jan.  24  will  feature  "Abie's  Irish 
Rose"  for  an  indefinite  run  on 
Knickerbocker  Playhouse  heard  on 
30  NBC-Red  stations.  Sat.,  8-8:30 
p.m.  Anne  Nichols,  author-pro- 

ducer-director of  the  legitimate 
show  which  ran  for  five  years  on 
Broadway,  will  write  the  script  and 
direct  the  radio  version.  With  the 
start  of  the  series  Knickerbocker 
Playhouse,  which  now  originates  in 
Chicago,  and  is  handled  by  that 
office  of  H.  W.  Kastor  &  Sons, 
moves  to  New  York  with  the 
agency's  New  York  office  taking 
over. 

String  Orchestra  on  FM 
NEWLY  -  ORGANIZED  Boston 
String  Orchestra  made  its  debut  over 
W43B,  FM  adjunct  of  the  Yankee 
Network,  Boston,  Jan.  11.  In  addition 
the  program  was  relayed  to  W39B, 
Mt.  Washington,  N.  H.,  W65H,  Hart- 

ford and  W47A,  Schenectady.  Other 
concerts  of  the  season  will  be  broad- 

cast by  the  Yankee  stations. 

ASSISTANT  TO  PRESIDENT  of 
RCA  is  new  title  of  Dr.  Charles  B. 
Jolliffe  (left),  a  post  he  holds  in 
addition  to  his  title  as  chief  engi- 

neer of  RCA  Laboratories.  More- 
over he  is  a  member  of  several  com- 

mittees of  the  Defense  Board  and 
has  been  aiding  the  Office  of  Scien- 

tific Research  &  Development. 
David  Sarnoff,  RCA  president,  an- 

nounced the  appointment.  Here  is 
Dr.  Jolliffe  as  he  talked  last  week 
with  Seiior  Adolfo  T.  Cosentino, 
Argentine  director  of  radio  com- 

munications, at  the  Waldorf- 
Astoria.  Other  RCA  and  NBC  of- 

ficials were  present  at  a  dinner  for 
Senor  Cosentino. 

New  Phila.  FM 

PHILADELPHIA'S  sixth  commer- 
cial FM  station  was  authorized  last 

Tuesday  when  the  FCC  issued  its 
first  construction  permit  of  the  year 
for  high-frequency  facilities  to  the 
William  Penn  Broadcasting  Co., 
also  licensee  of  standard  station 
WPEN.  Grant  specified  operation 
on  47.3  mc.  to  cover  9,300  square 
miles  and  call  letters  of  the  new 
outlet  will  be  W73PH.  Total  com- 

mercial FM  stations  to  date  number 
61.  The  five  other  FM  stations  in 
the  Quaker  City  are  also  affiliated 
with  standard  AM  stations.  They 
are:    W49PH     (WIP)  ;  W53PH 
(WFIL)  ;  W57PH  (KYW)  ; 
W69PH    (WCAU);    and  W81PH 
(WIBG). 

Writers  Organize 

Chicago  War  Unit 

Meeting  Called  for  Defense 
Becomes  Union  Project 

CHICAGO  radio  writers  and  pro- 
ducers at  a  meeting  at  the  Drake 

Hotel  in  Chicago  last  Tuesday 
selected  an  advisory  committee  to 
organize  the  Midwest  Radio  Writ- 

ers War  Effort  Committee  under 
chairmanship  of  Henry  Carlton, 
New  York,  national  president  of 
the  Radio  Writers  Guild,  associated 
with  the  Authors  League  of  Amer- 
ica. 

Formed  at  the  request  of  the 
OEM,  the  writers  group  plans  to 
disseminate  vital  Government  in- 

formation and  at  the  same  time 
maintain  entertainment  values. 
Discussion  centered  around  the  im- 

portance of  daytime  serials  in  con- 
veying the  civilian  defense  aims 

for  economy  in  the  home. 
Advisory  Group 

Members  of  the  Chicago  advisory 
committee  are:  Mel  Williamson, 
producer  of  NBC-Red  Wings  of 
Destiny,  chairman;  Max  Wylie, 
vice-president  and  radio  director 
of  Blackett-Sample-Hummert,  Chi- 

cago; George  Steelman,  continuity 
director  of  WBBM;  Jack  Payne, 
WGN  continuity;  Jim  Peas  and 
Leslie  J.  Edgley,  NBC  news; 
George  Roosan,  CBS  producer; 
Pauline  Hopkins,  author  of  NBC- 
Red  That  Bxewster  Boy;  Bill  Cos- 
tello,  WBBM  news;  Clifton  Utley, 
WGN  commentator;  Oren  Tovrov, 
author  of  NBC-Red  Ma  Perkins. 

Second  meeting  of  the  War  Ef- 
fort Committee  will  be  held  the  last 

week  of  January,  according  to 
plans  announced  by  Williamson, 
and  at  that  time  lists  of  volunteers 
will  be  selected  for  defense  pro- 

grams. 
Discussion  of  organization  of  a 

Chicago  Radio  Writers  Guild  fol- 
lowed appointment  of  members  for 

the  War  Effort  Committee.  This 

aspect  of  the  sessions  had  immedi- 
ate repercussions,  with  complaints 

reaching  Washington.  These  pro- 
tests were  against  use  of  a  war- 
time venture  for  what  were  de- 

scribed as  union  springboard  pur- 

poses. 

i 

'''' 

RICHARD  HUDNUT  Co.,  New  York 
(cosmetics),  last  week  announced  it will  shift  its  account  to  a  new  agency, 
with  Benton  &  Bowles,  New  York, 
now  handling  the  account,  continuing 
until  the  new  agency  is  selected. 

radiators!  radio  engineering  LABS.,  INC. JOHN  E.  LINGO  &  SON,  INC.,  CAMDEN,  N.  J. 
Long  Island  City  ,  N  .  Y. 

auincYJLLinoi5.a5.A.i 
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NOT  TOO  LITTLE  -  -  -  NOT  TOO  LATE 

These  four  words  are  the  epitaph  written  for  the  people  of  so  many  countries  in  Europe! 

"Too  Little  .  .  .  Too  Late"  to  save  France,  to  succor  Holland,  to  help  Belgium  and  Greece. 

WE    WILL    NOT   HAVE    THAT    HERE    IIS  AMERICA 

We  will  not  do  too  little.  We  will  not  be  too  late.  One  hundred  and  thirty  million  Americans 

are  today  united  in  their  determination  that  the  rising  sun  of  aggression  must  set.  WE 
ARE  AT  WAR.  We  are  just  beginning.  We  are  fighting  the  Japanese.  We  are  fighting 
Hitler.  We  are  fighting  Mussolini. 

WE  WILL  NOT  DO  TOO  LITTLE   ...    WE  WILL  NOT  BE  TOO  LATE 

THERE  IS  STILL  ANOTHER  WAR 

We  have  been  fighting  it  here  in  the  United  States  every  year,  all  year,  for  nine  years.  It  is  a  war 

led  by  our  Peace-and-War  Leader — President  Franklin  D.  Roosevelt. 

IT  IS  OUR  NEVER-CEASING  WAR  AGAINST  INFANTILE  PARALYSIS 

WE   WILL  NOT   DO   TOO   LITTLE.     WE    WILL   NOT    BE   TOO  LATE. 

January  12  officially  opened  the  annual  Appeal  of  the  Committee  for  the  Celebration  of  the  Presi- 

dent's Birthday  for  the  National  Foundation  for  Infantile  Paralysis.  On  January  30,  the  entire 
nation  will  honor  President  Roosevelt  with  a  Diamond  Jubilee  Birthday  Celebration. 

Stars  of  the  stage,  screen  and  radio  have  already  contributed  their  talents  to  the  most  noble 
cause  of  current  times. 

Scores  of  radio  stations  have  already  volunteered  their  facilities  and  cleared  their  time. 

BUT,  NOT  ENOUGH  ★  ★  WE  ARE  APPEALING  TO  THOSE  OF  THE  ENTERTAINMENT 

WORLD  ...  WE  ARE  APPEALING  TO  THE  RADIO  STATION  OWNER,  MANAGER, 

ANNOUNCER,  AND  ADVERTISING  EXECUTIVE  ...  TO  HELP  US 

FIGHT  INFANTILE  PARALYSIS 

DO    NOT    DO    TOO    LITTLE.    DO    NOT    BE    TOO  LATE. 

THE  COMMITTEE  FOR  THE  CELEBRATION  OF  THE  PRESIDENT'S  BIRTHDAY 

FOR    THE    NATIONAL    FOUNDATION     FOR     INFANTILE  PARALYSIS 

50  East  42tid  Street,  New  York  City 

G.  W.  JOHNSTONE  KEITH  MORGAN 
Chairman,  Radio  Division  National  Chairman 

J.  H.  KNOX 
Radio  Director 
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AL  PEARCE 

AND  HIS  GANG 

ELSA  MAXWELL 

DR.  HARRY  HAGEN 

AND  HIS 

"TRUE  OR  FALSE" 
SHOW 

ALL  NOW  ON 

5,000Watts  -^-^  TTri^.TY^  NBCRed Day  and      Vv      1%^  1  T    and  Blue 
Night        ̂   ̂   JLA.     ̂   N^jj 
THE  DAYTON,  O.  STATION 

Nat.  Rep.,  Paul  H.  Raymer 

Network  Rules  Up  To  Court 
(Continued  from  page  22) 
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USE  RADIO 

wow 

FOR  276  RICH  COUNTIES 
Mainly  in  Nebraska  and  Iowa 

590  KG.'' 5000  WATTS 

JOHN  J.  GILLIN,  JR.,  GEN'L  MGR. 
JOHN  BLAIR  CO..  REPRESENTATIVES 

ter  these  acts.  Mr.  Cahill  attacked 

the  "purely  selfish  interest"  of 
MBS,  which  he  charged  was  oper- 

ated by  "big  stations  and  regional 
networks". 

Holding  that  the  order  was  re- 
viewable and  that  serious  injury 

would  result  to  NBC,  Mr.  Cahill 
said  that  notice  of  cancellation  of 
contracts  had  been  received  from 
some  50  stations  since  the  issuance 
of  the  regulations  last  May  2.  He 
asked  that  the  decision  be  reserved 
at  least  until  all  evidence  is  taken 

on  the  question  of  the  court's  juris- diction. 

The  FCC  has  admitted  the  regu- 
lations are  "experimental"  and  he 

concluded  that  in  his  judgment 
there  never  had  been  a  stronger 
showing  made  for  a  temporary  in- 
junction. 

Death  Blow,  Says  Hughes 

Mr.  Hughes,  appearing  for  the 
first  time  as  CBS  counsel,  con- 

tended the  regulations,  instead  of 
promoting  competition,  would  seri- 

ously lessen  it.  A  death  blow  would 
be  struck  network  advertising  as 
it  is  known  today,  he  asserted. 

"The  whole  business  of  a  na- 
tional radio  network  depends  on 

its  ability  to  sell  the  time  of  its 

stations  to  a  national  advertiser," 
he  explained.  "To  negotiate  suc- 

cessfully the  network  must  be  able 
to  state  concretely  what  it  has  to 
offer.  It  sometimes  requires  months 
of  market  study  and  research,  pro- 

gram planning  and  negotiations 
before  an  advertiser  can  decide 
whether  or  not  to  use  network 
broadcasting,  and  if  so,  what  sta- 

tions and  program  to  utilize.  Under 
the  regulations  the  network  would 
be  in  no  position  to  make  a  firm 
offer  of  any  definite  program  cover- 

age during  this  period  of  negotia- 

tions." 
Reviewing  the  six  FCC  rules 

being  challenged,  Mr.  Hughes  said 
that  practically  all  contracts  of 
CBS  with  stations  have  five-year 
terms.  He  called  these  necessary 
because  of  long-term  commitments 
for  buildings,  studios  and  other 
essential  obligations. 

The  effect  of  the  rule  banning 
ownership  of  stations  by  networks 
in  cities  having  less  than  four  full- 
time  outlets  will  immediately  be 
felt  on  WBT,  Charlotte,  he  said, 
where  only  two  stations  are  li- 

censed. Notice  already  has  been 
served,  he  said,  that  the  station 
license  will  not  be  renewed.  He  said 
he  had  been  told  also  that  there 

was  a  "very  strong  possibility" 
that  the  licenses  of  WCCO,  Minne- 

apolis, and  WJSV,  Washington, 
likewise  would  not  be  renewed. 

Loss  of  exclusive  affiliation,  Mr. 
Hughes  said,  would  undermine  the 
whole  broadcasting  structure.  It 
would  result  in  outlawing  the  very 
features  of  network  broadcasting 
that  have  resulted  in  radio's  me- 

teoric development.  These  covered 
the  very  factors   praised  by  the 

FCC  in  its  report  on  its  network 
monopoly  inquiry. 

The  FCC,  Mr.  Hughes  said,  is 
laboring  under  a  misapprehension 
as  to  its  duties  under  the  Act.  He 
also  cited  the  Sanders  case,  de- 

claring that  the  highest  tribunal 

said  that  Congress  "intended  to 
leave  competition  where  it  found 
it".  Any  attempt  by  the  Commis- 

sion to  strip  networks  of  program 
material  is  interference  with  com- 

petition, he  declared. 

"Exerts  Compulsion" 

The  Commission's  action,  he  said, 
is  the  antithesis  of  the  proper  ap- 

plication of  the  standard  of  public 
interest,  convenience  and  necessity. 
He  called  it  a  "fiagrant  misuse  of 
its  licensing  powers",  since  it  would 
cut  off  the  program  supply  of  net- 

works to  some  300  stations.  Be- 
cause the  FCC  order  "exerts  com- 

pulsion", he  declared,  it  is  review- 
able by  the  court. 

Stations  have  indicated  they 
would  not  contest  the  rules,  he  said, 

because  they  do  not  want  to  "incur 
the  displeasure  of  the  Commis- 

sion". 

Mr.  Taylor,  in  a  forceful  argu- 
ment that  won  praise  of  observers, 

contended  the  Government  has  am- 
ple legislative  authority  for  the 

issuance  of  the  rules.  Rules  of 
this  type  have  never  been  chal- 

lenged before,  he  declared,  calling 
them  "mere  declarations  of  policy". 

Seeking  court  action  on  his  mo- 
tion to  dismiss  and  denial  of  the 

pleas  for  temporary  injunction, 
Mr.  Taylor  argued  the  regulations 
were  necessary  to  preserve  and 
promote  competition  between  sta- 

tions and  to  insure  the  fullest  use 
of  radio  facilities  for  the  public 
service. 

Taylor's  Argument 

There  are  only  35  cities  with 
four  or  more  stations,  he  declared, 
and  unless  exclusive  affiliations 
and  time  options  are  eliminated,  as 
proposed  in  the  rules,  competition 
among  networks  is  restricted.  He 
said  that  dual  network  operation 
was  no  longer  involved  in  the  case, 
since  NBC  had  segregated  the  Blue 
from  the  Red. 

Challenging  arguments  of  the 
networks  that  valuable  sustaining 
service  is  provided,  Mr.  Taylor 
said  stations  make  "very  substan- 

tial indirect  payments"  for  such service  in  free  time  and  in  other 
ways. 
Whereas  Messrs.  Cahill  and 

Hughes  had  cited  Senator  Dill  as 
authority  for  their  contention  that 
the  Commission  was  never  em- 

powered to  regulate  business  prac- 
tices, Mr.  Taylor  quoted  from  other 

comments  by  Senator  Dill  to  prove 
that  the  authority  had  been  vested 
in  the  Commission. 
When  Judge  Hand  asked  why 

the   FCC   had   not   exercised  its 

NINTH  CONSECUTIVE  annual 
contract  for  a  schedule  on  WSJS, 
Winston-Salem,  N.  C,  was  signed 
by  W.  P.  Covington  Jr.  (right), 
manager  of  Anchor  Co.,  department 
store.  Anchor  has  found  radio  a 
good  investment,  according  to  Mr. 
Covington.  "Radio  has  done  an  ex- 

cellent job  for  us  and  I  believe  that 
it  can  do  the  same  for  other  depart- 

ment stores  if  given  the  oppor- 
tunity." Watching  the  ceremony  is 

Bob  Lambe,  WSJS  salesman. 

right  to  revoke  a  license  and  there- 
by bring  the  rules  into  direct  liti- 

gation, Mr.  Taylor  said  this  was 
"a  very  cumbersome  process". 
Regarding  exclusive  affiliation, 

Mr.  Taylor  said  some  30  stations 
are  affiliated  both  with  NBC  and 
MBS,  and  as  to  these  outlets,  the 
exclusive  contracts  do  not  exist. 
If  it  can  function  in  that  manner 
for  those  stations,  he  said,  it  could 

be  applied  universally  without  seri- 
ous repercussions. 
Works  Only  One  Way 

By  increasing  the  time  option 
call  period  from  28  to  56  days, 
Mr.  Taylor  said,  it  would  make 
possible  the  sale  of  more  local  and 
spot  time  by  affiliates.  He  also  re- 

lied upon  the  Sanders  case  to  but- tress his  contention  that  the  FCC 

had  jurisdiction.  He  quoted  an  ex- 
cerpt from  this  important  decision 

that  Congress  had  not  "abandoned 
the  principle  of  free  competition" in  radio. 

Insisting  that  freedom  of  speech 
was  in  no  wise  involved  and  de- 

claring that  the  rules  were  reason- 
able, Mr.  Taylor  called  upon  the 

court  to  decide  the  question  on 
what  was  before  it.  He  contended 
the  Commission  could  have  issued 

"Do  You  Know" 
Over  half  the  people 
in    Alaska    listen  to 
KINY.    Your    message  on 
KINY  will  get  action  that 
rings  the  cash  register. 

Executive  OfRces 
Am.  BIdg.,  Seattle,  Wash. 

1000  WATTS  •  5000  WATTS 

Juneau -Ak  ska 
JOSEPH   HERSHEY  McGILLVRA 

NATIONAL  REPRESENTATIVES 
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the  regulations  without  hearing, 

but  by  "grace  and  favor"  it  had 
held  protracted  hearings. 

Judge  Goddard  inquired  why  it 
was  advisable  to  permit  a  station 
to  have  first  call  on  the  time  of 
the  networks  but  "not  the  other 
way  around".  He  said  as  he  under- 

stood it,  the  station  actually  ac- 
quires a  firm  option  on  network 

time,  but  the  network  is  not  per- 
mitted to  acquire  an  option  on 

the  station's  time,  except  on  a 
non-exclusive  basis. 

"It  seems  to  me  that  you  won't 
allow  a  station  to  do  indirectly 
what  you  allow  it  to  do  directly," he  commented. 
When  Judge  Hand  began  to  pro- 

pound a  question,  an  FCC  attor- 
ney passed  to  Mr.  Taylor  a  note. 

Judge  Hand  clipped  his  question 
short.  Afterward  he  said  that  he 
"resented  the  deflection  of  atten- 
tion". 

Mr.  Taylor  commented  on  the 
intervention  of  WOW,  Omaha,  and 
WHAM,  Rochester,  in  the  preceed- 
ings  on  behalf  of  NBC.  He  pointed 
out  that  WHAM  has  an  evening 
hour  rate  of  $380,  whereas  the  sec- 

ond station  has  a  rate  of  $180. 
While  the  WOW  rate  is  $340  for 
an  evening  hour,  the  second 
station  rate  is  $260.  He  called  them 
the  largest  stations  in  their  re- 

spective cities  and  said  that  if 
business  would  gravitate  to  bigger 
stations,  as  the  networks  had  con- 

tended, then  these  stations  would 
stand  to  benefit. 

Licenses  To  Expire 

Attacking  the  court's  jurisdic- 
tion, Mr.  Harris  contended  the  reg- 

ulations are  not  reviewable  at  this 
time  by  any  court  but  that  if  any 
court  has  jurisdiction  "it  is  this 
court".  He  said  the  FCC  had 
adopted  a  minute  last  October 
which  provides  the  method  by 
which  a  station  can  raise  the  juris- 

dictional question.  He  said  he  felt 
the  question  could  be  better  liti- 

gated after  further  administrative 
proceedings  before  the  Commission, 
involving  renewal  proceedings 
against  affiliates  who  have  not 
abided  by  the  regulations. 

The  court,  however,  did  not  ap- 
pear to  go  along  with  this  con- 

tention. Judge  Hand  observed  the 
networks  had  contended  they  are 
helpless  unless  they  have  some  re- 

lief in  equity  because  their  affili- 
ates would  drop  off. 

Mr.  Harris  said  many  stations 
will  have  their  licenses  expire  Feb. 
1.  The  only  thing  that  had  prevent- 

ed the  Commission  from  setting 
these  applications  for  renewal  is  the 
restraining  order  holding  the  rules 
in  abeyance.  He  added  that  nothing 
would  ever  happen  to  these  stations 
until  the  proceedings  had  ended  and 
that  they  would  be  given  renewals 
of  licenses  anyway  if  they  agreed 
to  comply  with  the  regulations. 

Although  the  regulations  have  no 
legal  effect,  Mr.  Harris  said,  they 
have  encouraged  affiliates  to  "as- 

sert themselves"  and  procure  bet- ter contracts  from  the  networks. 
Answering  the  contention  of  im- 

pairment of  freedom  of  speech,  Mr. 
Harris    said   the   American  Civil 

Stamps  for  Lunch 
HERE'S  the  latest  method  of 
aiding  Uncle  Sam.  Jack 
Dunn,  news  editor  of  WDAY, 
Fargo,  N.  D.,  carries  his 
lunch  to  work.  With  lunch 
money  saved  he  purchases  de- 

fense stamps.  Idea  is  spread- 
ing so  widely  through  station 

personnel  that  it  is  planned 
to  establish  a  "mess  hall"  for the  lunch  carriers. 

Liberties  Union  has  supported  the 
regulations  and  takes  the  position 
that  they  would  promote  freedom  of 
speech. 

In  opening  his  argument,  with 
only  43  minutes  of  time  remaining, 
Mr.  Caldwell  sought  additional 
time.  This  was  denied  him  by  Judge 
Hand  at  the  outset  in  a  stiff  col- 

loquy but  afterward  an  additional 
half-hour  was  allowed  in  two  15- 
minute  blocks.  He  contended  the 
FCC  had  ample  jurisdiction  as  re- 

flected in  the  history  of  the  original 
Radio  Act  of  1927  and  in  subse- 

quent expression  in  Congress  arid 
the  courts. 

MBS  Argument 

Challenging  the  NBC-CBS  con- 
tentions that  option  time  is  essen- 

tial, Mr.  Caldwell  said  these  net- 
works use  only  a  small  fraction  of 

time  for  programs.  He  cited  the  in- 
ability of  MBS  to  procure  outlets 

in  important  markets,  such  as  Des 
Moines.  When  the  network  is  un- 

able to  provide  such  outlets,  it 
stands  to  lose  an  account  entirely, 

he  continued.  MBS'  main  competi- 
tion, he  said,  is  with  the  Blue.  In 

26  important  cities,  he  declared, 
MBS  is  on  the  least  desirable  sta- 

tions and  in  20  others  it  can't 
get  in  at  all  because  of  the  ex- 

clusive option. 
Mr.  Caldwell  recited  the  recent 

Ballentine  Ale  experience,  which 
shifted  from  MBS  to  the  Blue  after 
the  Blue  purportedly  exercised  its 
time  options.  Loss  of  this  unusually 
popular  program,  which  had  added 
a  great  deal  of  prestige  to  MBS, 
was  a  serious  blow,  he  said. 

Then  he  revealed  that  the  Coca 
Cola  program  now  on  MBS  six 
nights  a  week  and  which  accounts 
for  2%  million  dollars  in  annual 
revenue,  or  one-third  of  the  net- 

work's gross,  is  in  question. 
"NBC  is  trying  to  get  that 

away,"  he  said.  He  charged  that 
NBC  is  seeking  to  exercise  its 
option  on  Blue  stations  which  also 

carry  this  program  for  MBS.  Some 
of  the  Blue  stations  have  been 
"holding  out  on  NBC,"  he  said,  be- 

cause of  the  prospect  of  the  FCC 
rules  becoming  effective.  If  they  do 
not  go  into  effect,  he  said  MBS 
may  lose  the  business. 

Moreover,  Mr.  Caldwell  charged 
the  Blue  Network  changed  its  pol- 

icy to  get  the  Ballentine  program, 
since  it  had  not  accepted  beer  ad- 

vertising for  several  years.  It  is 
still  banned  on  the  Red  Network 

but  it  is  "O.K.  on  the  Blue",  he  said. 
When  Mr.  Caldwell  began 

analyzing  the  revenues  of  the  major 
networks,  Judge  Hand  interposed 
that  he  did  not  regard  the  argu- 

ment as  "very  material".  Mr.  Cald- 
well said  the  gravity  of  the  situa- 
tion was  such  that  if  a  temporary 

injunction  is  issued,  "it  would  be 
almost  fatal  to  us".  He  expressed 
the  hope  that  the  court  would  be 
disposed  to  act  immediately  but 
Judge  Hand  said  he  would  be  dis- 

appointed on  that  score. 
He  asked  the  court  to  be  on  its 

guard  against  statements  made  by 
Niles  Trammell,  NBC  president,  in 
his  detailed  affidavit  "because  it 
does  not  present  a  true  picture". Mr.  Caldwell  said  there  was  no 
mystery  about  the  business  aspects 
of  network  broadcasting.  He  said 
there  would  be  no  chaos  or  confus- 

ion under  the  regulations  and  no 

danger  of  the  business  "going  to 
another  medium".  There  would  be 
no  difficulty  in  clearing  time,  he 
said,  because  MBS  can  clear  an 
active  network  within  an  hour. 

The  idea  that  business  will  gravi- 
tate to  larger  cities  is  "surprising", 

Mr.  Caldwell  said,  because  that's where  it  is  already.  He  also 
disparaged  the  contention  that  a 
"super  network"  might  develop. 

Black  to  MeyerhofE 

JOHN  H.  BLACK,  former  publish- 
er of  the  Milwaukee  Sentinel  and 

Wisconsin  News,  has  joined  the 
executive  staff  of  Arthur  Meyer- 
hoff  &  Co.,  Chicago.  A  graduate  of 
the  U  of  Wisconsin,  Mr.  Black 
was  successively  a  member  of  the 
sales  staff  of  the  Chicago  Americayi, 
advertising  manager  of  the  Wiscoyi- 
sin  News,  assistant  publisher  of 
the  Chicago  American  in  addition 
to  his  publishing  positions.  He  was 
also,  until  1938,  president  of  the 
John  H.  Black  Building  Corp., 
builders  and  realtors,  Houston. 

He***"}* Gel  the  facts  from  WOl- WASHINGTON,  D.  C. 
Affiliated  with  MUTUAL  BROADCASTING  SYSTEM 

1260  ON  YOUR  DIAL 

""THE  KEY  TO 

somimDouARs/f 

CLARK 

synonym  for 

QUALITY TRANSCRIPTION 

PROCESSING 

Think  of  quality  transcrip- 
tion processing  and  you 

think  of  CLARK.  That's  na- 

tural as  ABC.  Since  radio's 
pioneer  days  CLARK  has 
been  the  symbol  for  pride  of 

workmanship  and  depend- 

ability of  performance.  All 
over  America  electrical 

transcriptions  bear  the 

stamp  of  CLARK  experi- 
ence. Today  nearly  every 

sizable  transcription  pro- 
ducer is  a  CLARK  client. 

How  about  you? 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2  0880 

221  N.LaSaileSt.  Central  5275 
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BROADCASTING  CODE 

PLAmED  IN  CANADA 

FAR-REACHING  radio  reform  in 
commercial  programs  is  overdue  in 
Canada  and  the  United  States,  Maj. 
Gladstone  Murray,  general  man- 

ager of  the  Canadian  Broadcasting 
Corp.,  told  the  Ottawa  Canadian 
Club  at  luncheon  Jan.  14.  He  stated 
the  CBC  was  taking  the  initiative 
in  establishing  a  new  code  of  good 
taste  to  be  accepted  and  applied  by 
all  North  American  networks. 

His  reference  to  the  proposed 
code  was  made  when  he  spoke  of 
commercial  programs,  which  ac- 

counted for  an  average  of  16%  of 
broadcasting  time  on  CBC. 

He  mentioned  an  afternoon  group 
of  serials  which  he  termed  the 

"war  of  the  soap  operas,"  but  he 
said  he  was  not  saying  any  special 
set  of  commercial  programs  was 
simply  trash.  "But  I  am  suggest- 

ing that  an  improved  ethical  tone 
flowing  from  a  greater  sense  of 
public  responsibility  should  char- 

acterize many  commercial  pro- 
grams," he  said. The  CBC  from  Nov.  2,  1936,  to 

March  31,  1941,  had  a  surplus  of 
$1,000,000. 

More  than  80  New  York  televiewers 
have  offered  to  contribute  to  a  branch 
of  the  "blood  bank"  established  by 
NBC's  television  department  for  the benefit  of  soldiers  and  sailors,  after 
announcements  were  made  on  station 
WNBT,  NBC  video  adjunct.  In  rec- 

ognition of  the  gifts,  the  department 
is  giving  each  donor  a  monogram  of 
WNBT's  call  letters. 

Revere  Joins  Bates 

TOM  REVERE,  vice-president  in 
charge  of  radio  of  Benton  &  Bowles, 
New  York,  resigned  effective  Feb.  1 
to  become  radio  director  of  Ted 
Bates  Inc.,  that  city,  succeeding 
Jack  Runyon  who  resigned  last 
week.  At  the  same  time  Benton  & 
Bowles  announced  a  reshifting  of 
executive  duties  in  the  radio  de- 

partment with  Kirby  Hawkes,  in 
charge  of  daytime  radio  becoming 
production  and  creative  head  of  all 
agency  radio  shows  originating  in 
New  York;  and  Esty  Stowell,  for- 

merly an  account  executive  taking 
over  as  business  manager.  Mr. 
Revere  came  to  B  &  B  in  1930  as 
publicity  director,  was  made  radio 
director  in  1934  and  vice-president 
in  1937.  Previous  to  1930  he  was  as- 

sistant city  editor  of  the  New  York 
Post. 

Lorr  to  Use  Spots 
LORR  LABS.,  Paterson,  N.  J. 
(Dura-Gloss  nail  polish),  about 
Feb.  15  starts  a  campaign  of  one- 
minute  transcribed  announcements 
four  times  weekly  in  19  markets. 
Station  list  has  not  yet  been  set  up, 
according  to  H.  M.  Kieswetter  Adv. 
Agency,  which  handles  the  account. 
Contracts  will  be  for  13  weeks. 

LARGE  American  flags  are  being 
placed  in  all  the  major  studios  of  NBC. 
They  hang  on  upright  standards  at 
the  side  of  the  stage  in  studios  which 
have  facilities  for  audiences. 

V  for  30 

SYMBOL  "30"  for  "end" used  by  newspapers  and  sta- 
tion newsrooms  has  disap- 

peared from  continuity  and 
publicity  of  WCKY,  Cincin- nati. Instead  the  Morse  code 
symbol  for  "V"  (for  victory) 
consisting  of  three  dots  and  a 
dash  now  is  used. 

SPONSORS  ADVISED 

TO  REMAIN  ON  AIR 

RADIO  salesmen  must  encourage 
their  accounts  to  stay  on  the  air 
during  the  war  because  the  man 
who  has  kept  his  name  and  his 
product  or  services  before  the  pub- 

lic is  the  one  who  is  going  to  stay 
on  top  after  the  war,  Arthur  Hor- 
rocks,  public  relations  director  of 
the  Goodyear  Tire  &  Rubber  Co., 
Akron,  told  the  fourth  annual 
meeting  of  the  Ohio  Assn.  of 
Broadcasters  Sales  Institute  meet- 

ing in  Columbus,  Jan.  9. 
R.  M.  Dowling,  sales  manager, 

Sanforized  Division,  of  Cluett-Pea- 
body  Co.,  New  York,  said  that 
in  order  to  sell  department  stores 
successfully  on  radio  advertising, 
"you've  got  to  talk  their  language 
and  know  all  about  the  operation 
of  the  store  because  it's  a  com- 

bination of  a  number  of  small 

stores  with  a  manager."  He  ad- 
vised that  department  stores  be 

sold  institutional  programs  rather 
than  merchandising  shows. 

"The  department  store  program 
to  be  a  success,"  he  said,  "should 
be  on  the  air  daily.  Avoid  short- 
term  contracts  because  radio  must 
be  given  a  fair  trial.  Short-term 
contracts  are  neither  fair  to  the 

advertiser  nor  to  the  station." 
John  Outler,  sales  manager  of 

WSB,  Atlanta,  described  the  oper- 
ation of  that  station's  sales  force 

and  the  Georgia  Radio  Sales  In- 
stitute which  was  organized  last 

year  and  modeled  after  the  Ohio 
institute. 

Carnation  Renews  Discs 
CARNATION  Co.,  Milwaukee, 
Wis.  (irradiated  evaporated  milk), 
has  renewed  for  52  weeks  its 
quarter-hour  transcriptions  of 
Arthur  Godfrey  and  Carnation  Bo- 
quet  on  36  stations.  Agency  is 
Erwin,  Wasey  &  Co.,  New  York. 

A.  C.  MONAGLB,  since  1980  vice- 
president  of  Standard  Brands,  New 
York,  has  retired  from  active  busi- 

ness, effective  .Jan.  2. 

Columbia's  Station  for  the 

SOUTHWEST 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

New  Fight  Begun 

On  Benny  Renewal 

$25,000  Called  New  Figure; 
General  Foods  Adamant 

AS  CONTRACT  expiration  date 
draws  near,  a  new  battle  of  the 
agencies  is  centering  around  Jack 
Benny,  comedian,  for  approxi- 

mately 10  years  star  of  the  week- 
ly NBC  Jack  Benny  Show,  spon- 

sored by  General  Foods  Corp.  for 
Jell-O.  Benny,  packaged  with  the 
present  show  cast,  is  being  offered 
to  advertising  agencies  and  pro- 

spective sponsors  for  a  flat  $25,000 
per  week  by  A.  &  S.  Lyons  Inc., 
his  agents. 

Offer  covers  the  1942-48  radio 
season  with  options.  Benny  is  re- 

portedly receiving  $18,500  weekly 
for  the  current  packaged  show 
which  includes  besides  himself, 
Mary  Livingstone,  Phil  Harris  and 
orchestra,  Dennis  Day,  vocalist, 
Don  Wilson,  announcer,  with  Bill 
Morrow  and  Ed  Beloin,  writers,  as 
well  as  Rochester  (Eddie  Ander- 

son) . 

General  Foods  Adamant 

Tom  Harrington,  Young  &  Rubi- 
cam.  New  York  vice-president  in 
charge  of  radio,  and  L.  N.  Brock- 
way,  agency  vice-president  on  the Jell-O  account,  flew  into  Hollywood 
Jan.  12  for  conferences  with  Benny 
and  his  agent.  It  is  understood  that 
General  Foods  offered  to  renew  the 

package  show  for  the  coming  sea- 
son, under  the  present  contract  fig- 
ure, but  turned  down  the  $25,000 

per  week  request. 

Although  there  was  no  confirma- 
tion, Lawton  Campbell,  New  York 

vice-president  and  radio  director 
of  Ruthrauff  &  Ryan,  slated  to  ar- 

rive in  Hollywood  last  Thursday, 
was  also  to  confer  with  Benny. 

Campbell  ostensibly  is  in  Holly- 
wood for  program  conferences  on 

the  Lever  Bros.  (Lifebuoy)  ac- 
count, recently  acquired.  Ward 

Wheelock,  head  of  the  Philadelphia 

agency  bearing  his  name,  reported- 
ly made  a  deal  last  year  with  Benny 

for  an  unnamed  client,  but  it  was 
called  off  when  the  comedian  de- 

cided to  remain  with  General 
Foods.  It  is  expected  Wheelock  will 
again  put  in  his  bid. 
When  Benny  re-signed  last  year 

with  General  Foods  at  the  reported 
figure  of  $18,500  it  was  with 
provision  that  the  NBC-Red  net- work time  revert  to  his  control  at 
close  of  the  current  season  in 

June.  Agreement  also  included  re- 
placement of  his  live  West  Coast 

repeat  with  a  transcribed  version 
of  the  early  broadcast,  long  op- 

posed by  the  sponsor. 
Benny,  following  the  Jan.  25 

broadcast  will  originate  his  show 
from  New  York  for  two  weeks  with 
a  program  also  to  emanate  from 
Great  Lakes  Training  Station  at 
Chicago.  Although  shift  to  New 
York  is  done  a  couple  times 
yearly  for  change  of  scene,  it  is 

generally  believed  that  he'll  listen to  talk  from  various  agency  heads 
and  prospective  sponsors  before  re- 

turning to  Hollywood. 

In  CANADA -It's  the  'All-Canada'  Stations 

(N  wiSTSRN  camoA 

oveRTHS 

iML-mNADA  STAWNS 
Look  at  Canada's  Western  markets 
from  the  "High  Riggers"  perch  and you  will  find  them  big  in  sales 
potential.  SPEAK  to  those  markets 
through  spot  programmes  over  the 
'All-Canada'  stations  and  convert 
potential  sales  to  orders.  For  Western 
listeners  are  tuned  in  on  all  Canada 

—  and  'All-Canada'  stations  are  tuned  to  the  key  markets  of  the  West. 
First  in  listener  preference— first  in  local  merchandising  cooperation 
—  first  in  technical  programme  service. 
Check  with  your  advertising  agency  or  All-Canada  representative 

THE  ALL-CANADA  'WESTERN  GROUP' 
British  Columbia 
Victoria  CJVl 
Trail   CJAT 
Kelowna  CKOV 
Vancouver  CKWX 
Kamloops  CFJC 
Alberta 
Calgary   CFAC 

Edmonton   CJCA 
Grande  Prairie  CFGP 
Lethbridge   CJOC 

Saskatchewan 
Moose  Jaw  CHAB 
Prince  Albert  CKB! 
Regina  CKCK 

Manitoba Winnipeg .CJRC 

Exclusive  Representatives 

U.S.A.-WEED  and  COMPANY 

CANADA  — All-Canada  Radio  Facilities  Limited 
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Our  task  now  is 

.  .  .  to  do  our  part  towards  contributing  to  the  national 

morale  by  assuring  that  the  American  people  shall  continue 

to  be  the  best  informed  people  in  the  world. 

We  have  formulated  no  new  policies  with  regard  to 

the  war.  It  is  of  the  essence  of  radio  broadcasting  that  it 

should  be  swiftly  and  flexibly  responsive  to  the  ever-chang- 

ing opportunities  and  ever-changing  needs  of  a  democracy. 

Many  of  the  patterns  of  peace  will,  of  course,  continue 

in  our  broadcasting,  but  with  a  new  significance.  Religious 

programs  will  nourish  the  deepened  need  for  spiritual 

values  in  the  trying  times  ahead.  Listening  to  great  music 

will  have,  for  millions,  a  new  and  richer  meaning  in  a  nation 

at  war.  Light  and  gay  music,  as  well  as  programs  of  fun 

and  frolic,  will  have  their  place  too— perhaps  a  stronger 

place  than  ever,  because  buoyancy  and  laughter  play  a 

vital  part  in  winning  wars.   

Columbia  will  devote  itself  without  stint  to  this  oppor- 

tunity to  serve  the  nation. 

From  the  annual  statement  of 

William  S.  Paley,  President 

THE   COLUMBIA  BROADCASTING  SYSTEM 



CBS  Billings  by  Agencies,  Accounts 
(Continued  from  page  18) 

HOAV  WE  KNOAV  how  they  listen  was  explained  by  Dr.  Frank  N.  Stanton, 
CBS  director  of  research  and  acting-  director  of  sales  promotion  speaking 
before  the  Boston  Advertising  Club.  He  used  charts  to  illustrate  his  data. 

AFRA  Approaches 

Talking  Musicians 
Says  They  Should  Join  Since 
Parts  Are  Mostly  Vocal 
QUESTION  of  union  status  of 
musicians  and  orchestra  leaders  on 
radio  programs  chiefly  as  actors, 
with  extensive  speaking  parts,  will 
be  discussed  at  a  meeting  between 
James  S.  Petrillo.  president  of  the 
American  Federation  of  Musicians, 
and  officials  of  the  American  Fed- 

eration of  Radio  Actors. 
Long  a  point  of  issue,  the  matter 

has  never  been  raised  nationally, 
being  settled  by  the  local  unions 
whenever  it  arose.  Recently,  how- 

ever, AFRA  executives  on  the  West 
Coast  asked  Kay  Kyser,  conductor 
of  the  Kollege  of  Musical  Knowl- 

edge for  Lucky  Strikes  on  the  Red 
Network;  Paul  Whiteman  on  the 
Burns  &  Allen  show  also  on  the  Red 
for  Swan  Soap,  and  Bob  Crosby, 
on  the  Ballentine  Beer  program  on 
the  Blue,  to  take  out  AFRA  mem- 

berships since  their  radio  roles  are 
largely  speaking  rather  than  play- 

ing or  conducting. 
Refused  to  Comply 

The  musicians  refused  to  comply, 
stating  they  are  already  members 
of  AFM,  which  should  be  enough. 

Question  had  reached  the  ulti- 
matum state  early  last  week,  with 

AFRA  ready  to  notify  the  spon- 
sors that  its  members  would  not 

appear  on  the  programs  unless  Ky- 
ser, Whiteman  and  Crosby  took  out 

CBS  GROSS  SALES 
BY  MONTHS 

% 1941  1940  Increase 
Jan.  S3. 909, 638  .$  3  575.946  9.3 
Feb.                     3  502.557  3,330,627  5.1 
March                 3,928,902  3,513,170  11.8 
April                 3,891,422  3,322,689  10.7 
May                    3.825.466  3.570,727  7.1 
June                   3,706,983  3,144.213  17.9 
July                    3,498.594  3,071.398  13.9 
Aug.                   3,414,820  2,875,657  18.7 
Sept.                   3,527.262  3,109.863  13.4 
Oct.                    3,898.979  4,001,492  *2.5 
Nov.                   3,708,095  3,689,778  .5 
Dee.                  3.771,654  3,819,989  *1.3 
TOTAL         $44,584,378  $41,025,549  8.7 
*  Decrease. 

Serial  Renewals 
FIVE  TIMES  weekly  serial  Betty 
&  Bob,  now  in  its  second  year  as 
an  NBC  Radio-Recording  Division 
feature  and  currently  on  29  sta- 

tions under  sponsorship  of  regional 
and  local  advertisers,  has  been  re- 

newed for  13  weeks  by  two  of  its 
sponsors.  Union  Biscuit  Co.,  St. 
Louis,  has  renewed  the  show 
through  its  agency  Gardner  Adv., 
St.  Louis,  on  KSD  WJDX  WAML 
WQBC  and  WFOR,  and  has  added 
to  the  schedule  stations  WREC 
WGBF  KWTO  KMLB  and  WCOC. 
Also  renewing  the  serial  is  A.  E. 
Staley  Mfg.  Co.,  Decatur,  111., 
through  Blackett  -  Sample  -  Hum- 
mert,  Chicago,  on  WTAM  WPTF 
WENR  and  WDAF. 

AFRA  cards,  but  action  was  de- 
ferred until  the  national  officers  of 

the  two  AFL  unions  have  talked  the 
matter  over  in  New  York. 

H.  M.  KIESEWETTER  ADV.  AGENCY   
Bathasweet  Corp.   
Mennen  Co.   
Penn  Tobacco  Co.*   ARTHUR   KUDNER  Inc.   
Florida  Citrus  Commission   
General   Motors  Corp.   
United  States  Tobacco  Co.   

LENNEN  &  MITCHELL,  Inc.  
P.  Lorillard  Co. — Old  Gold  Cigarettes  

Beechnut  Cigai-ettes   Sensation  Cigarettes   
LEON  LIVINGSTON  AGENCY   

Nestle's  Milk  Products   
LOCKWOOD-SHACKELFORD  ADVERTISING  AGENCY_ Breakfast  Club  Coffee   
LOGAN  &  ARNOLD   

Vultee  Aircraft  Corp.  
LONG  ADV.  SERVICE  

Gallenkamp  Stores  Co.   
LORD  &  THOMAS   

Albers  Brothers  Milling  Co.   
American  Tobacco  Co.   
Armour  &  Co.   
California  Fruit  Growers  Exchange  _   
Colgate-Palmolive-Peet  Co. — Dental  Cream*   International  Cellucotton  Products  Co.  
Luxor,  Ltd.   
Union  Oil  Co.   

J.  M.  MATHES  Inc.   
Magazine  Repeater  Razor  Co.  
Luden's  Inc.   MAXON  Inc.   
Gillette  Safety  Razor  Co.  
C.  F.  Mueller  Co.   
McCANN-ERICKSON   

Chesebrough  Mfg.  Co.   
Ford  Motor  Co.  
Pacific  Coast  Borax  Co.   

Mccarty  Co.   
Seaside  Oil  Co.   

ARTHUR  MEYERHOFF  &  Co.   
Wilmington  Transportation  Co.  
William  Wrigley  Jr.  Co.*   C.  L.  MILLER  Co.  
Curtiss  Candy  Co.   

RAYMOND  R.  MORGAN  Co.   
Los  Angeles  Soap  Co  
Planters  Nut  &  Chocolate  Co.   

MORSE  INTERNATIONAL   
Vick  Chemical  Co.   

NEWELL-EMMETT  Co.   
Liggett  &  Myers  Tobacco  Co. — Chesterfield  Cigarettes   

Velvet  Tobacco  
O'DEA,  SHELDON  &  CANADY  Commercial  Credit  Co.   
PEDLAR  &  RYAN   
Lady  Esther  Co.   
Procter  &  Gamble  Co. — 
Camay   
Chipso   

KNOX  REEVES  ADV.   
General  Mills — Wheaties   RUTHRAUFF  &  RYAN   
Campbell  Soup  Co. — Franco  American  Products   
Soups'   

Chrysler  Corp.*  Emerson  Drug  Co.   
Lever  Bros.  Co. — Rinso   
Spry   

Penn  Tobacco  Co.*  
Sterling  Products — Ironized  Yeast  

SHERMAN  &  MARQUETTE   
Colgate-Palmolive-Peet  Co. — Cashmere  Bouquet,  Halo   

Crystal  White*   Dental  Powder   
Super  Suds  

SMITH  &  DRUM   
General  Petroleum  Corp.  of  Cal.   

SORENSEN  &  Co.   
Bowey's  Inc.   :  J.  D.  TARCHER  Co.  
Smith  Brothers   

J.  WALTER  THOMPSON  Co.   
Johns-Manville  Corp.   ;  
Lever  Brothers  Co. — Lux  Toilet  Soap  Shell  Oil  Co.   
William  Wrigley  Jr.  Co.*   UNITED   STATES  ADV.  Co.   
Libbev-Owens-Ford  Glass  Co.*   

VICKERS   &  BENSON   
Thomas  J.  Lipton  Inc.*   WALSH  ADV.  Co.  
Travel  &  Publicity  Bureau  of  Ont.  Govt.   

WARD  WHEELOCK  Co.   
Campbell  Soup  Co. — All  Products   
Soups*   Tomato  Juice  

Colgats-Palmolive-Peet  Co. — Palmolive  Soap   
YOUNG  &  RUBICAM   

General  Foods  Corp. — Minute  Tapioca   
LaFrance,  Satina   
Postum   
Calumet,  Swansdown  
Grapenuts   
Sanka   
Jello   

Gulf  Oil  Corp.   
International  Silver  Co.   
Johnson  &  Johnson   
Thomas  J.  Lipton  Co. — 
Lipton's  Tea*   Continental  Soup   

GRAND  TOTAL   

20,176 
90,528 106,880 

271,145 

6,431 
441,228 

1,584 13,299 
29,261 

5,597 16,690 
521 

4,413 
16,224 974,333 404,593 

452,206 

14,120 
46,022 248,515 
25,344 

264,498 
6,137 

152,105 
20,699 

474,457 
900.518 258,846 

15,701 
13,737 

1,096,947 
136,872 
121,765 

72,396 
75,214 

1,373,042 284,066 

268,676 
537,048 
126,235 
301,176 
500,306 

872,328 139,065 
1,064,579 235,663 

1,431,507 654,198 
108,548 
534,428 

2,737,002 243,335 
324,720 
998,343 

152,462 
362,017 
106,662 
772,892 929,378 
677,373 

547 
505,070 
315,817 
215,441 
474,269 
22,126 

$217,584 

718,804 

44,144 

5,597 
16,690 

521 

4,413 2,181,357 

270,635 

172,804 

1,633,821 

15,701 

1,110,684 
136,872 

194,161 

75,214 
1,657,108 

268,676 
964,459 

500,306 

5,040,316 

1,491,056 
35,857 165,470 

550,174 739,555 
47,956 

47,956 
185,410 

185,410 
21,643 

21,643 1,325,700 
73,945 

891,780 

3,556 
356,419 

40,610 40,610 

2,070 2,070 88,285 88,285 

4,303,400 

4,534,054 

,,584,378 

WISN 

MILWAUKEE 

5.000 

COLUMBIA 

International  Radio  Sales  -  Representatives 

WATTS 
DAY  & 

NIGHT 
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1941  CBS  GROSS 

Billings  by  Agencies 

Ruthrauff  &  Ryan    $5,040,316 
Young  &  Rubicam    4.534,054 
Ward  Wheelock  Co.   4,303,400 
Benton  &  Bowles   2,554,656 
Blackett-Sample-Hummert    2,507,326 
Lord  &  Thomas    2,181,357 
William  Esty  &  Co.    1,947,404 
Ted  Bates  Inc.    1,701,359 
Biow  Co.    1,688,785 
Newell-Emmett  Co.    1,657,108 
McCann-Erickson    1,633,821 
Compton  Adv.   ^   1,492,362 
Sherman  &  Marquette   1,491,056 
J.  Walter  Thompson  Co.    1,325,700 
Buchanan  &  Co.    1,120,705 
Arthur  Meyerhoff  &  Co.   1,110,684 
Pedlar  &  Ryan   964,459 
Gardner  Adv.  Co.    759,916 
BBDO    729,840 
Arthur  Kudner  Inc.   718,804 
Geyer,  Cornell  &  Newell   658,362 
D'Arcy  Adv.  Co.    587,056 Knox  Reeves  Adv.   500,306 
Joseph  Katz  Co.    483,263 
Aubrey,  Moore  &  Wallace   377,288 
H.  W.  Kastor  &  Sons  Adv.  Co.__  287,793 
J.  M.  Mathes  Inc.    270,635 
O'Dea,  Sheldon  &  Canady   268,676 H.  M.  Kiesewetter  Adv.  Agency  217,584 
Raymond  R.  Morgan  Co.   194,161 
Sorensen  &  Co.   185,410 
Maxon  Inc.    172,804 
C.  L.  Miller  Co.    136,872 
Walsh  Adv.  Co.    88,285 
Lee  Anderson  Adv.  Agency   83,131 
Morse  International   75,214 
Erwin,  Wasey  &  Co.    68,630 
Badger,  Browning  &  Hersey   56,056 
Fuller  &  Smith  &  Ross   55,970 
Smith  &  Drum    47,956 
Lennen  &  Mitchell    44,144 
U.  S.  Adv.  Co.    40,610 
Brisacher,  Davis  &  Staff   31,659 
Cecil  &  Presbrey    25,974 
J.  D.  Tarcher  Co.    21,643 
Hillman-Shane  Adv.  Agency   20,217 
Kenyon  &  Eckhardt   19,602 
Lockwood-Shackelford  Adv.  Agy.  16,690 
Glasser  Adv.  Agency   16,054 
McCarty  Co.    15,701 
N.  W.  Ayer  &  Son    11,265 
Anderson,  Davis  &  Platte   10,569 
Gillham  Adv.  Agency   8,820 
Brooks  Adv.  Agency    7,881 
Leon  Livingston  Agency    5,597 
Long  Adv.  Service    4,413 
General  Adv.  Agency    2,384 
Vickers  &  Benson    2,070 
Logan  &  Arnold   521 

GRAND  TOTAL   $44,584,378 

Spots  for  Tags 
GENERAL  IDENTIFICATION 
Co.,  Chicago  (engraved  silver  per- 

sonal identification  tags),  is  plac- 
ing varied  schedule  of  one-minute 

spot  announcements  on  45  East  and 
West  Coast  stations  thru  United 
Adv.   Cos.,   Chicago.    Station  list 

I  being  compiled  includes :  WRVA, 
Richmond,  Va.;  KFBK,  Sacramen- 

!to;  KTSA,  San  Antonio;  KFRC, 
:  San  Francisco;  KQW,  San  Jose; 
KIT,  Yakima,  Wash.;  KARM  and 
KMJ,  Fresno;  WLAW,  Lawrence, 
Mass. 

WILLIAM  T.  .JOHNSON  has  joined 
the  Hollywood  radio  division  of  Para- 

mount Pictures,  Inc.,  advertising  de- 
partment to  handle  spot  announce- 

ments, recordings  and  transcriptions. 
He  replaces  Leon  Benson,  transferred 
to  the  film  studio's  trailer  division. 

Fitzpatrick,  St.  Louis  Post-Dispatch 

Somewhere  in  Europe.  The 
President's  Address 

1941  MBS 

Billings  by  Agencies 

Blackett-Sample-Hummert  $1,443,442.84 
Ivey  &  Ellington    854,410.95 
R.  H.  Alber  Co.    656,223.70 
Erwin,  Wasey  &  Co.  .  ̂     497,088.24 
J.  Walter  Thompson  &  Co.  484,150,02 
Federal    Advertising    Agency   407,576.25 
William  Esty  &  Co.    353,668.62 
D'Arcy  Advertising  Co.    301.857.28 Maxon   Inc.    281,620.25 
Hixson-O'Donnell   __    203.497.54 Knox.  Reeves  Advertising   158,671.92 
Kelley,   Zahrndt,  Kelly    157,390.39 
Young  &  Rubicam   127,808.32 
Critchfield  &  Co.   127,138.90 
Ruthrauff  &  Rvan    78,564.00 
Sherman  K.  Ellis  &  Co.   73,998.44 
Redfield-Johnstone    69,685.00 
MacFarland,  Aveyard  &  Co   64,953.20 
Weiss  &  Geller    56,095.16 
McCann-Erickson    48,095.28 
Bayless-Kerr  Co.    35,513.00 
Aircasters  Inc.      33,184.18 
Birmingham,  Castleman  & 
Pierce    32,795.00 

Roche.  Williams  &  Cunnyngham  32.795.00 
Arthur  Meyerhoff  &  Co.   31,900.00 
Leo  Burnett  &  Co.    29,550.00 
N.  W.  Ayer  &  Son    29.109.23 
Campbell-Mithum    28,739.72 
Lee  Anderson  Adv.  Co.   24,832.00 
Commercial  Radio  Service  Adv.  24,365.16 
Platt-Forbes    22.375.00 
Weston-Barnett  __-    17,999.50 
Batten,     Barton,    Durstine  & 
Osborne    14,786.00 

Kenyon  &  Eckhardt   11,939.57 
Buchanan  &  Co.   7,069.50 
Cesana  &  Associates    5,864.40 
Lord  &  Thomas    4,842.29 
Van  Sant,  Bugdale  &  Co.   4,716.40 
Tom  Westwood  Adv.  Agency   4,548.50 
Shrine  East-West  Football 
Game  Committee   3,592.00 

H.  W.  Kastor  &  Sons   3,217.00 
National  Fellowship  for  Prayer 
&  Evangelism    2,066.00 

Donahue  &  Co.    1,557.88 
Edward  J.  Long  Adv.  Agency  -  935.00 
Mithoff  &  White  Adv.   856.75 

LOCALLY  SPONSORED 
GRAND  TOTAL   

$6,854,985.38 _  445,970.64 

.$7,300,956.02 

^^etc  Bid 
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OUT  OF  PRICE  BILL 
ALTHOUGH  sharp  controversy  has 
developed  over  the  price  control 
bill  passed  Jan.  10  by  the  Senate 
as  a  result  of  its  farm  parity  and 
single  administrator  provisions,  the 
final  draft  of  the  measure  which 
was  still  being  considered  by  House 
and  Senate  conferees  Friday  will 
contain  a  provision  excepting  dis- 

tribution aids,  such  as  advertising, 
from  price  restrictions. 

The  House  had  previously  passed 
a  bill,  which  although  not  as  spe- 

cific as  the  Senate  version  as  re- 
gards distribution  aids,  in  effect, 

eliminated  advertising  from  the 
price  fixing  provisions.  It  was 
deemed  a  certainty  this  section  of 
the  bill  will  be  included  in  the  final 
draft  as  there  was  no  opposition to  it. 

The  Senate  bill  exempts  selling 
of  radio  time  and  the  selling  or 
distribution  of  newspapers,  periodi- 

cals, books  or  other  printed  or  writ- 
ten material  and  motion  pictures 

from  licensing  provisions  and  defi- 
nitely excludes  broadcasting  or 

newspaper  operation  from  the 
"commodity"  categories  subject  to 
price  controls. 

Air  Raid  Alert 

A  DEVICE  to  inform  a  radio 
station  automatically  of  an 
air  raid  alert,  as  developed  by 
Frank  Marx,  chief  engineer 
of  WMCA,  New  York,  is  now 
being  installed  at  WMCA  to 
supplant  manual  listening  for 
alert  alarms.  Attachable  to 
any  standard  radio  receiver, 
the  device  is  an  electronic 
control  system  and  can  be  ap- 

plied to  other  control  uses. 

Gypsum  Schedule U.  S.  GYPSUM  Co.,  Chicago  (build- 
ing materials),  has  started  week- 
day quarter-hour  newscasts  on KMA,  Shenandoah,  WHO,  Des 

Moines,  WLW,  Cincinnati;  daily 
one-minute  announcements  on  WLS, 
Chicago;  on  WCCO,  Minneapolis, 
off'ers  10-cent  booklet  Planning 
Your  Farm  Home.  Present  schedule 
follows  two-month  test  campaign 
of  spot  announcements  on  KMA. 
Agency  is  Fulton,  Horne,  Mori-isey Co..  Chicago. 

Pertussin  Songs 

SEECK  &  KADE,  New  York  (Per- 
tussin), on  Jan.  12  started  Sinc/ing 

Neighbor,  a  five-minute  period 
of  transcribed  music,  Monday, 
Wednesday  and  Friday  on  KYW, 
Philadelphia;  WGN,  Chicago  and 
on  Jan.  26  on  WOR,  New  York. 
Contracts  are  for  13  weeks.  Agency 
is  Erwin,  Wasey  &  Co.,  New  York. 

Lane  Test 
CHARLES  E.  LANE  &  Co.,  St. 
Louis  (proprietary),  on  Jan.  12 
started  a  26-week  test  campaign 
of  one-minute  transcribed  an- 

nouncements thrice-weakly  on  nine 
Alabama  stations,  WSGN  WMSL 
WJRD  WSFA  WHBB  WMOB 
WJBY  WJHO  WMSD.  Jasper, 
Lynch  &  Fishel,  New  York,  agency 
handling  the  account  indicated  that 
"considerable  expansion"  was  con- 

templated if  results  proved  satis- factory. 

* 

★ 

PRESIDENT  ROOSEVELT  SAID: 

"The  militarists  of  Berlin  and  Tokyo  started  this  war,  but 
the  massed,  angered  forces  of  common  humanity  will 
finish  it. 

"We  cannot  wage  this  war  in  a  defensive  spirit.  As  our 
power  and  resources  are  fully  mobilized  we  shall  carry 
the  attack  against  the  enemy. 

"We  must  keep  him  far  from  our  shores,  for  we  intend  to 

bring  this  battle  to  him  on  his  own  home  grounds." 

Which  Transferred  to  Tin  Pan  Alley  Reads: 

"THEY  STARTED  SOMETHIN' 
BUT  WE'RE  GONNA  END  IT  RIGHT 

IN  THEIR  OWN  BACKYARD!" 

BMI'S  NEW  WAR  SONG 

INTRODUCED  AND  RECORDED  BY  KATE  SMITH 

MALE  QUARTETTE,   BRASS   BAND  AND   DANCE   ORCHESTRATIONS  AVAILABLE 

Published  by 
BROADCAST  MUSIC,  Inc. 

580      FIFTH      AVENUE,      NEW      YORK  CITY 

★  ★★★★★★★★★★★★★★  ★★★★★★ 
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Blue  Meeting 

{Continued  from  page  12) 

said.  "It  will  take  at  least  three 
to  four  months  to  complete  the  sep- 

aration from  the  Red.  In  the  mean- 
time, our  objective  is  to  build  the 

Blue  into  the  country's  No.  1  net- 
work". 

"The  plan  to  separate  the  Blue 
was  first  proposed  by  Niles  Tram- 
mell,  as  far  back  as  1932,  but  it 
was  turned  down  by  the  RCA  board 
of  directors,"  Mr.  Woods  said.  "It 
was  again  proposed  and  again  re- 

jected in  1936.  In  1940,  the  sales 
departments  of  the  Blue  and  Red 
were  separated,  and  Mr.  Kobak  re- 

joined NBC  as  head  of  the  Blue 
Sales  Division  after  an  absence  of 
four  years,  during  which  he  served 
as  executive  vice-president  of  Lord 
&  Thomas,  New  York." 

Will  Rent  Facilities 

Mr.  Woods  stated  the  Blue  would 
not  augment  its  personnel;  that  it 
was  necessary  to  keep  the  opera- 

tion streamlined,  with  an  experi- 
enced staff  working  at  maximum 

efficiency.  Many  of  the  facilities  of 
the  Red  will  be  utilized.  The  news 
department  and  the  special  events 
section  of  the  Red  will  be  shared 
until  such  time  as  the  Blue  can  set 
in  motion  its  own  news  and  special 
events  departments. 

NBC  foreign  radio  correspon- 
dents will  be  carried  by  the  Blue, 

CO 

Kj        f.-'.  ̂   «V  r,-> 

To  send  telegrams 
conveniently,  economically 
and  swiftly  —  PHONE  POSTAL 
TELEGRAPH.  For  your  conveni- 

ence, charges  appear  on  your 
phone  bill. 

EXECUTIVES  AND  SALESMEN  of  WLW  gathered  in  Cincinnati  over 
the  weekend  of  Jan.  8-10  when  it  was  announced  that  1941  was  the  most 
profitable  year  in  the  history  of  the  station.  Taking  a  snack  between 
conferences  are  (1  to  r):  Gregor  Ziemer,  European  commentator;  Bill 
Dowdell,  editor  of  the  WLW-WSAI-WLWO  newsroom;  Carroll  D.  Alcott, 
Far  East  expert;  Frank  Fenton,  New  York  office;  George  Camtais,  New 
York;  Warren  Jennings,  sales  manager  of  New  York  office;  Eldon  Park 
and  Lou  Sargent,  of  New  York,  trying  to  get  a  look  at  the  food;  James 
D.  Shouse,  vice-president  of  Crosley  Corp.  in  charge  of  broadcasting; 
Dick  Garner,  of  Chicago;  Bob  Dunville,  vice-president  and  general  sales 
manager  for  WLW-WSAI-WLWO;  and  Harry  Smith,  WLW  sales  man- 

ager. Others  attending  the  semi-annual  sales  conference  from  out  of  town 
were:  Walter  Callahan,  sales  manager  of  the  Chicago  office;  George 
Clark,  also  of  Chicago  and  Bernard  Musnik  of  New  York. 

but  at  different  times  than  the  Red. 
Dr.  James  Rowland  Angell,  pub- 

lic service  counsellor  for  NBC,  will 
continue  in  that  capacity  for  both 
networks. 

In  response  to  a  query,  Mr. 
Trammell  remarked  that  the  name, 
Red  Network,  will  eventually  be 
supplanted  entirely  by  the  identi- 

fication, NBC.  Where  the  two  net- 
works have  been  using  the  same 

studios  and  technical  facilities,  the 
Blue  will  rent  those  facilities  from 
the  Red.  Mr.  Woods  and  Mr.  Kobak 
spent  most  of  last  week  in  Chicago 
with  E.  R.  Borroff,  Central  Divi- 

sion vice-president,  completing  the 
organization  of  the  Chicago  offices. 

Merritt  Schoenfeld,  NBC,  Chi- 
cago salesman,  has  been  named 

Central  Division  sales  manager. 
Program  Department,  under  James 
Stirton,  includes  Leslie  J.  Edgeley, 
continuity  editor;  Maurice  Wetzel, 
chief  of  productions,  and  Gene 
Rouse,  chief  announcer.  Tony  Koel- 
ker,  of  the  NBC  Chicago  press  de- 

partment, will  head  the  Blue  Cen- 
tral Division  press  section.  Other 

Chicago  appointments  will  be  made 
within  the  next  few  days. 

The  following  attended  the  ses- 
sion : 

WBZ-WBZA,  Lee  B.  Wailes :  WEAN, 
.John  Shepard  3d:  WFCI,  Frank  F.  Crook; 
WFIL,  Samuel  Rosenbaum:  WCBM,  John 
Elmer;  WSYR,  Harry  C.  Wilder;  WHAM, 
E.  A.  Hanover;  WEBR,  A.  H.  Kirch- 
hofer;  KQV,  H.  J.  Brennan  Jr.  ;  WAKR. 
S.  Bernard  Berk;  WXYZ,  George  W. 
Trendle. 
KFRU.  Elzey  Roberts ;  WTCN.  William 

F.  Johns;  KSO,  Gardner  Cowles  Jr.; 
KCMO,  T.  L.  Evans;  WISH,  C.  Bruce 
McConnell;  WWVA,  George  B.  Storer; 
woe.  Ralph  Evans  ;  KMA.  Earl  E.  May  . WCHV,  Charles  Barham  Jr.;  WCBS, 
Harold  L.  Dewing. 
WFMJ.  William  F.  Maag  Jr.;  KSCJ, 

Elizabeth  Sammons;  WEMP,  Glenn  Rob- 
erts; WINN.  D.  E.  Kendrick;  WFDF 

Howard  M.  Loeb ;  WELL,  D.  E.  Jayne ; 
WJIM,   Harold   F.   Gross;   KFSD,  Thomas 
E.  Sharp;  KFBK,  Guv  C.  Hamilton;  KJR. 
O.  D.  Fisher;  KVOD,  William  D.  Pyle; 
KFBC,  Tracy  S.  McCraken  ;  KLO,  A.  L. 
Glassman:  KUTA,  Frank  C.  Carman  ; 
WMPS,  Jack  Howard. 
WSLI,  L.  M.  Sepaugh;  WSGN,  Henry 

P.  Johnston;  KTHS,  C.  L.  Brenner  . 
WJBO,  Charles  P.  Manship;  WJHL,  W.  H. 
Lancaster;  WMFD,  R.  H.  Dunlea  ;  WEED, 
William  Avera  Wvnne ;  WMRC,  R.  A. 
Jolley;  WORD,  Walter  J.  Brown;  WGAC, 
J.  B.  Fuqua;  WFTC,  Jonas  Weiland; 
KTOK,  Harold  V.  Hough. 
KBIX,  Tarns  Bixby  Jr.;  KVSO,  Albert 

Riesen;  KCRC,  Milton  B.  Garber;  KGFF, 
Joseph  W.  Lee;  WFIL,  Roger  W.  Clipp; 
WCBM,  George  H.  Roeder;  WHAM,  Wil- 

liam Fay ;  WEBR,  C.  Robert  Thompson  ■ 
KQV,  G.  S.  Wasser;  WHK,  H.  K.  Carpen- 

ter; WRNL.  E.  S.  Whitlock;  WXYZ,  H. 
Allen  Campbell ;  WOWO,  J.  B.  Conley. 
WENR,  Harry  Kopf. 
WLS,  Glenn  X.  Snyder;  WTCN,  C.  T. 

Hagman;  WREN,  Verl  Bratton  ;  WWVA- George  W.  Smith;  WOO,  Buryl  Lottridge; 
WING,  Ronald  B.  Woodyard;  WMUR,  Leslie 
F.  Smith;   WTOL,   Arch   Shawd;  WCBS, 
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CBS  AWAITS  REPLY 

ON  BROWN  BANNING 
CBS  last  week  was  still  awaiting 
the  result  of  its  appeal  of  the  de- 

cision of  British  authorities  in 
Singapore  to  ban  Cecil  Brown, 
CBS  correspondent,  from  broad- 

casting news  reports  out  of  that 
city.  Although  still  in  cable  con- tact with  Mr.  Brown,  CBS  has  not 
carried  broadcasts  by  him  since 
Jan.  11,  when  the  network  received 
word  from  an  unidentified  Ameri- 

can reporter  broadcasting  from 
Singapore  that  Mr.  Brown  had 
been  barred  from  the  air. 

Immediately  following  this  re- 
port CBS  appealed  to  the  "proper 

British  authorities".  Brown,  mean- while cabled  CBS  headquarters  in 
New  York  that  Sir  George  Sansom, 
director  of  the  Far  East  Bureau  of 
the  British  Ministry  of  Informa- 

tion, "admitted  that  the  pessimistic 

picture  painted  in  some  of  Brown's broadcasts  was  justified  by  the 
facts  and  was  advantageous  in  im- 

pressing America  with  the  urgency 
of  American  help  and  the  recogni- 

tion of  Singapore's  importance." Sir  George  added,  however,  that 
Brown's  broadcasts  were  heard  lo- 

cally in  Singapore  and  although 
accurate,  were  bad  for  public morale. 

Mr.  Brown,  who  was  barred  from 
the  air  by  the  Italian  Govt,  last 
year,  has  been  in  Singapore  since 
August.  He  was  one  of  the  sur- 

vivors of  the  sinking  of  HMS  Re- 
pulse, sending  CBS  an  eyewitness 

account,  which  was  a  highlight  of 
the  first  weeks  of  the  war. 

MBS  Chicago  Meeting 
REPRESENTATIVES  of  some  15 
Blue  Network  stations,  which  also 
serve  as  MBS  outlets,  met  in  Chi- 

cago last  Friday  with  Fred  Weber, 
MBS  general  manager,  to  discuss 
network  operations  generally. 
Questions  regarding  clearing  of 
time  for  MBS,  in  the  light  of  the 
new  Blue  operations,  predominated. 
Mr.  Weber  called  the  meeting  fol- 

lowing issuance  of  the  Blue  Net-: 
work  invitations  for  its  general 
sessions  the  preceding  day. 

Harold  L.  Dewing  ;  WKBB,  James  D.  Car- penter; WEMP,  Charles  Lanphier ;  WOSH, 
Ray  E.  Schwartz;  KOWH,  H.  Vernon 
Smith. 
WIBM,  Roy  Radner;  KECA,  Harrison 

Holiway  ;  KFSD,  Thomas  E.  Sharp;  KTMS, 
Charles  A.  Storke ;  KFBK,  Howard  Lane; 
KEX,  Judge  Kendall;  KJR,  Birt  F.  Fisher; 
KGA,   Judge  Kendall. 
KGHF,  C.  P.  Ritchie;  KUTA,  Frank 

C.  Carman;  WMPS,  James  C.  Hanrahan ; 
Scripps  Howard  Stations,  Jack  Howard; 
KTHS,  Hub  Jackson  ;  WDSU,  P.  K.  Ewing: 
WHMA,  Vernon  Story;  KTOK,  Robert 
Enoch. 
KXYZ,  T.  Frank  Smith;  KOME,  John 

M.  Whitney ;  WSUN,  C.  V.  Leland. 

mm 
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PHOENIX 

ARIZONA'S  FIRST  STATION First  on  the  dial 
First  with  listeners 
First  in  results  for advertisers 

550 

Ma!l  response  means  s^les  re- 
sponse— and  KOY  pulled  over 

90,000  letters  in  1940! 
JOHN  BLAIR  &  COMPANY 

AFFILIATE  STATION  WLS  CHICAGO 
J 
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Radio's  War  Role 

Is  Recited  to  IRE 

Extension  of  Inter-American 

Joint   Program  Advised 

WITH  ITS  KEYNOTE  "Radio's 
Expanding  Role  in  the  Present 
Emergency",  the  Institute  of  Radio 
Engineers  held  its  30th  convention 
at  the  Hotel  Commodore,  New 
York,  Jan.  12-14. 

Pointing  out  that  the  Signal 
Corps  alone  will  expend  over  a 
billion  dollars  for  i-adio  equipment 
and  that  expenditures  on  behalf 
of  the  other  combat  branches  will 
even  top  that  figure,  I.  S.  Cogges- 
hall,  convention  committee  chair- 

man, declared  "the  recognition  of 
I'adio  in  fighting  a  world  war  comes 
not  one  whit  too  soon,"  and  "we 
must  get  to  work  to  beat  the  amaz- 

ing coordination  due  to  radio  shown 

by  the  enemy  in  the  field  of  battle". 
Color  Television 

A  report  on  the  progress  of  ex- 
perimental color  television  was 

given  by  Dr.  Peter  C.  Goldmark, 
chief  television  engineer  of  CBS. 

Adolpho  T.  Cosentino,  director  of 
communications  of  the  Argentine 
and  retiring  vice-president  of  the 
IRE,  declared  "radio  must  estab- 

lish an  ample  Inter-American  net- 
work through  which  our  respective 

national  expressions  may  circulate 

throughout  the  whole  continent." 
Don  Francisco,  director  of  com- 

munications of  the  Ofiice  of  the  Co- 
ordinator of  International  Affairs, 

said  his  division  has  adopted  "know 
your  neighbor'  as  its  watchword. 
He  reviewed  the  programs  directed 
to  Latin-America  from  the  United 
States,  and  the  facilities  American 
broadcasters  have  developed  to 
transmit  them. 

A  feature  of  the  dinner  was  the 
presentation  of  the  IRE  Medal  of 
Honor  for  1942  to  Dr.  A.  Hoyt 
Taylor,  superintendent  of  the  radio 
division  of  the  Naval  Research 
Laboratory,  Washington.  Engi- 

neering fellowships  were  conferred 
on  W.  L.  Barrow  of  Mass.  Institute 
of  Technology;  George  H.  Brown, 
RCA;  Geoffrey  Builder,  Australian 
engineer;  A.  B.  Chamberlain,  CBS; 
E.  D.  Cook,  General  Electric;  W.  P. 
Mason  and  G.  E.  Southworth,  Bell 
Labs.;  H.  S.  Knowles  Jenson  Mfg. 
Co.;  H.  0.  Peterson,  RCA  Com- 
munications. 

At  the  opening  of  the  sessions 
Arthur  F.  Van  Dyck,  manager  of 
RCA  License  Labs.,  New  York  was 
inducted  as  1942  president,  suc- 

ceeding Dr.  F.  E.  Terman  of  Stan- 
ford U. 

KFVD.  Los  Aiigele.s,  recently  acquired 
three  Gates  remote  pickup  units,  with 
AC  power  supply  in  compact  carry- 

ing cases. 

IF  SWORDS  COUNT,  Larry  Bailey  (at  left),  engineer  of  WBEN,  Buf- 
falo, is  all  set  for  some  anti-Nippon  crusading.  This  emblem  of  affection 

was  donated  to  him  by  members  of  the  technical  and  production  staffs 
just  before  he  left  to  join  the  Naval  Reserve  as  a  warrant  radio  elec- 

trician. Presenters  are  (1  to  r)  Herbert  Korts,  Ed  Reimers,  Pat  Hill  and 
Philo  Stevens. 

Sales  Managers  Plan  for  NAB  Session 

In  Cleveland;  Report  on  Uniform  Rules 
PLANS  for  participation  of  station 
sales  managers  in  the  next  NAB 
convention  at  Cleveland  in  May 
were  discussed  by  the  NAB  Sales 
Managers  Executive  Committee  in 
New  York  last  Tuesday  and  Wed- nesday. 

The  group  listened  to  a  report  on 
the  sales  managers  meetings  held 
during  the  fall  and  early  winter 
in  the  various  NAB  districts,  made 
by  Frank  S.  Pellegrin,  director  of 
the  NAB  depai'tment  of  broadcast 
advertising,  who  spoke  both  at 
their  private  session  on  Tuesday 
and  at  their  joint  meeting  with 
the  time-buyers  committee  of  the 
American  Assn.  of  Advertising 
Agencies  the  following  day. 

The  committee  attended  the  radio 
session  of  the  National  Retail  Dry 

Goods  Assn.  Wednesday  niDrning- 
and  the  Radio  Executives  Club  of 
New  York  luncheon  that  noon. 

Managers  Cooperate 

In  general,  Mr.  Pellegrin  re- 
ported, station  commercial  man- 

agers have  accepted  the  proposals 
for  standardization  of  rate  cards 
and  of  station  program  schedules 
advanced  by  the  committee  after  its 
initial  meeting  with  the  agency 
timebuyers  last  August  [Broad- 

casting, Sept.  1,  1941]. 
Other  suggestions  of  the  time- 

buyers  regarding  coverage  maps, 
surveys  and  program  interruptions, 
postponements  and  failures,  have 
also  received  station  action,  he 
said. 

Tentatively  scheduled  for  the 
NAB  convention  are  a  meeting  of 
the  committee  on  Monday,  May 
11,  opening  day,  with  breakfast 
meetings  of  the  entire  sales  man- 

agers group  on  the  following  three 
days.  One  or  two  half-day  depart- 
mentals  are  planned,  in  addition  to 
the  Wednesday  afternoon  session 
of  the  general  convention  to  be  con- 

ducted by  the  sales  managers. 
Full  committee  was  in  attend- 

ance, including:  Eugene  Carr, 
WGAR,  Cleveland,  chairman;  John 
Outler,  WSB,  Atlanta,  represent- 

ing large  stations;  E.  Y.  Flanigan, 
WSPD,  Toledo,  medium  stations; 
Dietrich  Dirks,  KTRI,  Sioux  City, 
la.,  small  stations;  George  Frey, 
NBC  Red  Network;  Arthur  Hull 
Hayes,  WABC,  New  York,  repre- 

senting CBS;  Linus  Travers, 
W  A  A  B  ,  Boston,  representing 
Mutual-affiliated  stations,  although 
MBS  is  no  longer  an  NAB  member; 
C.  E.  Arney  Jr.,  assistant  to  the 
NAB  president. 

At  the  Wednesday  afternoon  ses- 
sion were :  John  Hymes,  Lord  & 

Thomas ;  William  Maillef ert,  Comp- 
ton  Adv.;  Charles  Ayers,  Ruth- 
rauff  &  Ryan;  Richard  Marvin, 
Wm.  Esty  &  Co.;  Carlos  Franco, 
Young  &  Rubicam,  with  George 
Boiling,  John  Blair  &  Co.,  sitting 
in  for  station  representatives. 

CENSORSHIP  RULES 

BRING  NET  PRAISE 
OFFICIALS  of  the  three  major 
networks  expressed  confidence  last 
Friday  that  the  new  radio  censor- 

ship code  (see  page  11)  released 
Friday  by  the  Office  of  Censorship 
would  cause  little  difficulty  in  their 
operations.  Digest  of  the  comment 
follows : 
CBS— "After  study  of  the  radio 

censorship  code  announced  today 
by  Byron  Price,  executives  of  CBS 
replied  that  they  regard  the  rules 

as  both  reasonable  and  intelligent." NBC  —  "Clarence  L.  Menser, 

NBC  program  manager,  said:  "We 
do  not  anticipate  that  the  censor- 

ship code  will  cancel  any  of  the 

quiz  programs  now  on  NBC.  In- 
structions have  been  issued  to  pro- 

ducers, announcers,  and  masters 
of  ceremonies  on  these  shows  to 
veer  away  from  all  subjects  which 

the  Government  regards  as  taboo." MBS  —  Fred  Weber,  general 

manager  of  MBS,  stated:  "MBS is  confident  that  our  affiliated  and 
member  radio  stations  will  recog- 

nize the  practicability  and  sound- 
ness of  the  newly-issued  Govern- 
ment radio  censorship  instructions 

and  will  comply  with  them  in  all 
their  programs  which  are  trans- mitted to  the  network.  None  of  the 
quiz  or  audience  participation  pro- 

grams transmitted  to  Mutual  by  the 
stations  originate  from  remote  lo- 

cations." 

LEK  RIL
EY  S 

FIELD  0  SPORTS 

WCKY 

50,000  WATTS 
CBS  PROGRAMS 

QJiiBF 
AFFaiATE  OF  ROCK  ISLAKO,  (LLIIIOIS  MODS 

Basic  Mutual  Network  Outlet 
FULL  TIME  1270  K  C 

THE  5000  WATT 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE 

•  MILLIONS  IN  DEFENSE  SPENDING  HAS  COME  TO  JOHN- 
SON CITY,  TENNESSEE.  The  government  has  just  authorized  two 

new  TVA  dams  for  this  territory  costing  more  than  ̂ 50,000,000.  Both 
are  located  within  15  miles  of  WJHL.  The  first  vanguard  of  5,000  to 

10,000  workers  plus  their  families  has  already  arrived.  WJHL  is  the 

only  station  of  regional  or  greater  power  that  can  offer  adequate  radio 
coverage  of  this  market. 

1000  WATTS -910  KG  -  BLUE  NET 

International  Radio  Sales 

Representatives 

WJHL 
Johnson  City,  Tenn. 

W.  Hanes  Lancaster 
Manager 
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ACTIONS    OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSIONS 

 JANUARY  10  TO  JANUARY  16  INCLUSIVE  

Decisions  .  .  . 

JANUARY  13 
KTAR,  Phoenix — Granted  modification  li- 

cense directional  changes  and  to  nighttime directional. 
KLRA,  Little  Rock,  Ark.  —  Granted 

modific.  CP  transmitter  change  increase  10 
kw  D  change  type  directional  transmitter. 
WOLS,  Florence,  S.  C— Granted  volun- 

tary assignment  license  to  The  Florence 
Broadcasting  Co. 
KSFO,  San  Francisco;  KPQ,  Wenatchee, 

Wash. — Denied  KSFO  petition  against  ac- 
tion 8-22-41  ;  FCC  on  own  motion  KPQ  au- thorization to  560  kc  5  kw  unl.  directional 

D  &  N  protect  KVI,  KSFO.  KLZ  provided 
KPQ  file  CP  and  SSA  500  w  N  1  kw  D 
560  kc  pending  construction. 
NEW,  William  Penn  Broadcasting  Co., 

Philadelphia — Granted  CP  new  FM  station 
47.3  mc.  9,300  sq.  mi. 
WDNC,  Durham,  N.  C— Granted  con- 

tinuance hearing  to  3-30-42. 

Applications.  .  .  . 
JANUARY  13 

NEW,  E.  Ogden  Driggs  &  Louise  Rust 
Briggs  d  /b  Frankfort  Broadcasting  Co., 
Frankfort,  Ky.— CP  new  station  1340  kc. 250  w  unl. 
KWKW,  Pasadena,  Cal. — Amend  applic. 

modification  CP  omit  request  change  830  kc, 
install  directional. 

Tentative  Calendar  .  .  . 

NEW,  Charles  P.  Blackley.  Staunton,  Va., 
CP  new  station  1240  kc  250  w  unl.  (Jan. 
19). 
NEW,  Frequency  Broadcasting  Corp., 

Brooklyn,  N.  Y.,  CP  new  station  620  kc  500 
w  D  ;  NEW,  Yankee  Broadcasting  Co.  Inc., 
New  York,  CP  new  station  620  kc  1  kw 
unl.  directional  D  &  N;  NEW,  Newark 
Broadcasting  Corp.,  Newark,  N.  J.,  CP  new 
station  620  kc  5  kw  unl.  directional  D  &  N 
I  consolidated  hearing,  Jan.  19). 
NEW,  Cuyahoga  Valley  Broadcasting  Co., 

Cleveland,  CP  new  station  on  1300  kc  1  kw 
D  ;  NEW,  Lake  Shore  Broadcasting  Corp., 
Cleveland,  CP  new  station  1300  kc  5  kw  unl. 
directional  D  &  N  (consolidated  hearing. 
Jan.  22). 

Listeners  Per  Receiver 

Called  Important  Factor 

RATINGS  of  a  program's  listening audience  are,  and  will  continue  to 
be,  only  surface  indicators  of  the 
program's  popularity,  according  to 
"The  WOR  Continuing  Study  of 
Radio  Listening  in  Greater  New 
York." 
WOR  analysts  found  that,  al- 

though competing  programs  can 
have  equally  good  ratings,  the  num- 

ber of  people  listening  in  each  home 
contacted  can  vary  greatly.  This 
radio  timebuying  calls  for  consid- 

eration of  all  factors  that  influence 
the  family  as  a  unit  as  well  as  indi- 

vidual listeners. 
WOR  found  that  of  the  total  audi- 

ence, 249^  were  men,  65^"^  women, 11%  children,  and  of  these  male 
listeners,  60%  were  tuned  to  news. 
From  this  fact,  the  study  offers  the 
theory  that  perhaps  a  great  many 
men  come  home  for  lunch  in  New 
York. 

HEWLETT  -  PACKARD  Co.,  Palo 
Alto,  Cal.,  has  announced  a  new 
vacuum  tube  voltmeter  which  the  com- 

pany says  will  make  tube  measure- 
ments up  to  1  m.c.  as  simple  as 

measurements  with  the  usual  multi- 
range  meter  at  d-e.  The  new  meter  has 
a  frequency  range  from  10  eps.  to 
1  m.c.  Nine  voltage  ranges  are  pro- vided with  full  scale  sensitivities 
from  .03  to  300  volts. 

NAVY  RADIO  SCHOOL 

OPENED  IN  CHICAGO 

UTILIZING  facilities  offered  by 
Balaban  &  Katz  Corp.,  Chicago, 
operators  of  W9XBK,  Chicago  tele- 

vision station,  the  U.  S.  Navy  has 
opened  a  training  school  in  Chicago 
to  train  radio  technicians  in  the 
application  of  high-fidelity  radio 
used  in  the  detection  of  enemy  air- 

craft and  naval  vessels.  The  school, 
according  to  the  Navy,  is  to  be 
under  the  administration  of  Lieut. 
William  C.  Eddy,  U.  S.  Navy  re- 

tired, director  of  B&K  television 
operations. 

The  entire  top  floor  of  the  State- 
Lake  Bldg.  has  been  outfitted  to 
accommodate  the  school  at  an  es- 

timated cost  of  $30,000  to  Balaban 
&  Katz,  which  is  presenting  fa- 

cilities to  the  Navy  without  charge. 
The  course  requires  approximately 
two  months  and  is  available  only  to 
men  enlisted  in  the  Navy  who  have 
a  high  school  education,  and  an 
amateur  class  A  or  B  radio  li- 

cense. In  the  absence  of  the  latter 
requirement  the  applicant  must  be 
actively  engaged  in  radio  repair  or 
service  work  or  must  be  experienced 
in  high-frequency  design,  transmis- 

sion or  reception.  The  television 
station,  W9XBK,  which  last  month 
applied  for  a  commercial  license, 
will  continue  as  a  civilian  operation 
under  Lieut.  Eddy. 

Raleigh  to  Australia 
JOHN  RALEIGH,  of  the  CBS 
Far  Eastern  news  staff  in  Batavia, 
Java,  has  been  transferred  to  Dar- 

win on  the  North  Coast  of  Aus- 
tralia in  view  ef  the  increasing  im- 

portance of  the  Antipodes  in  the 
war  situation  and  enemy  activities 
in  both  the  Pacific  and  Indian 
oceans.  William  J.  Dunn,  chief  of 
CBS  Far  East  news  staff,  remains 
in  Batavia  to  cover  news  broad- 

casts from  there  and  to  direct  the 
network's  staff  in  that  area. 

ASCAP  Nebraska  Action 
ASCAP  has  announced  that  in 

view  of  its  inability  "to  protect 
the  rights  of  its  members  in  the 
State  of  Nebraska  because  of  a 
statute  making  it  impossible  for 
the  society  to  function  there,  the 
Society  has  released  its  members 
for  that  State."  ASCAP  explains 
that  this  action  permits  individual 
writers  and  publishers  to  issue  li- 

censes for  their  copyrighted  music 
in  Nebraska  and  to  protect  tkem- 
selves  against  unauthorized  public 
performances  of  their  works. 

Petrillo  Granted  Plea 
FURTHER  postponement  of  one  week 
has  been  granted  to  James  C.  Petrillo, 
president  of  the  American  Federation 
of  Musicians,  for  his  examination  be- 

fore trial  in  New  York  Supreme  Court 
in  the  suit  brought  against  him  by  the 
American  Guild  of  Musical  Artists  to 
enjoin  him  from  interfering  with 
AGMA  members.  Originally  set  for 
.Jan.  6,  the  examination  is  now  sched- uled for  Jan.  13. 

Connecticut  Survey 
WILLIAM  F.  MALO,  commercial 
manager  of  WDRC,  Hartford,  has 
started  a  special  survey  of  business 
conditions  in  his  state  and  the  ef- 

fect the  war  economy  will  have  on 
broadcasting.  The  survey,  accord- 

ing to  Mr.  Malo,  is  being  made  to 
determine  how  best  stations  can 
meet  the  growing  problems  of 
shortages  of  consumers  goods.  New 
avenues  of  approach  are  being  in- 

spected and  possible  new  fields  of 
war-time  advertising  by  concerns 
not  ordinarily  using  radio  are  be- 

ing studied. 

PERFORMANCE  CHARACTERISTICS  OF  lAff 
RADIO  INSULATORS  ARE  DEPENDABLE  FACTORS 

Lapp's  contributions  to  radio  broadcast  engineering  are recognized  as  highly  significant  in  the  advance  of  the  science. 
Because  Lapp  developments  have  been  wholly  pioneering  in 
nature,  it  has  been  necessary  to  maintain  complete  testing 
facilities.  Equipment  includes  that  for  60-cycle  electrical, 
mechaiiical  and  ceramic  quality  testing,  as  well  as  that  for 
determining  characteristics  of  units  at  radio  frequency — heat 
run,  radio  frequency  flashover,  corona  determination  and 
capacitance.  A  1,500,000  lb.  hydraulic  press  is  used — for 
strength  test  of  new  designs,  and  for  proof-test  of  every  insula- 

tor before  shipment.  Lapp  Insulator  Co.,  Inc.,  LeRoy,  N.  Y. 

He/mrA  iKccovnts 
All  Hmfi  EST  unless  olherwise  indicated. 

New  Business 
CALIFORNIA  PACKING  Corp.,  San 
Francisco  (Del  Monte  food),  on  Jan. 
12  started  for  13  weeks  William 
W infer,  news  analyst,  on  14  CBS  sta- 

tions (KQW,  KNX  KARM  KROY 
KOIN  KIRO  KSL  KLZ  KVOR  KOY 
KTUC  KROD  KGGM  KVSF)  Mon. 
thru  Fri.,  12:30-12:4.5  p.m.  (PST). 
Agency  :  MeCann-Eriekson,  San  Fran- cisco. 

CONTINENTAL  OIL  Co..  New  York 
(Conoco),  as  the  result  of  a  success- 

ful one-month  test  in  June,  1941,  has 
signed  to  sponsor  for  52  weeks  the 
WDGY,  Minneapolis,  Sports  Show  in 
the  Bleachers,  Monday  through  Satur- 

day, 5  :45-6  p.m.  Company  is  planning 
an  extensive  spot  campaign  to  get  un- 

der way  the  latter  part  of  March. 
Agency  is  Tracy-Locke-Dawson,  New York. 

Renewal  Accounts 

R.  L.  WATKINS  Co.,  New  York 
(Dr.  Lyons  toothpowder) ,  on  Feb.  1 
renews  Blanhattan  Merry-G-o-Round 
for  52  weeks  on  38  NBC-Red  stations. 
Sun.,  9-9:30  p.m.  Agency:  Blackett- Sample-Hummert,  N.  Y. 

P.  LORILLARD  Co.,  New  York  (Old 
Gold  cigarettes),  on  Jan.  30  renews 
Netv  Old  Gold  Show  on  54  Blue  sta- 

tions, for  13  weeks,  Fri.,  8-8 :30  p.m. 
(rebroadcast,  11-11:30  p.m.).  Agency: 
J.  Walter  Thompson  Co.,  N.  Y. 

STERLING  PRODUCTS  Inc.,  Wheel- 
ing. W.  Va.  (Philips  Milk  of  Mag- 

nesia), on  Jan.  15  renewed  for  52 
weeks  Amanda  of  Honeymoon  Hill,  on 
54  Blue  stations,  Mon.  thru  Fri.,  3  :15- 
3 :30  p.m.  Agency  :  Blackett-Sample- ple-Hummert,  N.  Y. 

LEWIS-HOWE  MEDICINE  Co.,  St. 
Louis  (Tums),  on  Jan.  20  renews 
Horace  Heidt's  Treasure  Chest  on  68 
NBC-Red  stations,  Tues.,  8:30-9  p.m. 
Agency :  Stack-Goble  Adv.  Agency, Chicago. 

Network  Changes 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Drene),  on  Jan.  27  transfers 

Knickerbocker  Playhouse  on  NBC- 
Red  Sat..  8-8:30  p.m.,  from  Chicago 
to  New  York.  Agency  :  H.  W.  Kastor 
&  Sons. 
P.  LORILLARD  Co.,  New  York  (Old 
Golds),  on  Jan.  30  shifts  The  Neiv 
Old  Gold  program  on  33  Blue  stations, 
Mon.,  8-8  :30  p.m.  to  Fri.,  8-8  :30  p.m. 
Agency :  J.  Walter  Thompson  Co., 
N  Y. 
LEVER  BROS..  Cambridge  (Rinso). 
on  Jan.  22  shifts  Big  Town  on  72 
CBS  and  31  CBC  stations,  from  Wed., 
7:30-8  p.m.  (EST),  with  West  Coast 
repeat  6:30-7  p.m.  (PST),  to  Thurs., 
9:30-10  p.m.  (EST),  eliminating  West 
Coast  repeat.  Agency :  Ruthrauff  & 
Ryan,  X.  Y. 
JOHNSON  &  JOHNSON,  New 
Brunswick,  N.  J.  (Band-Aid),  on  .Tan. 
15  shifted  Dorothy  Kilgallen's  Voice of  Broadicay  on  58  CBS  stations  from 
Sat.,  11 :30-ll  :45  a.m.  to  Thurs..  6  :15- 
6  :.30  p.m.,  continuing  the  program  on 
65  CBS  stations,  Tues.,  6  :15-6  :30  p.m. 
Agency  :  Young  &  Rubicam,  N.  Y. 
SUNNYVALE  PACKING  Co.,  San 
Francisco  (Raneho  soups),  on  .Jan.  5 
added  3  CBS  Pacific  stations  to  Jane 
Endicott.  Reporter,  making  a  total  of 
8  CBS  Pacific  stations,  Mon.,  Wed., 
Fri..  10:45-11  a.m.  (PST).  Agency: 
Lord  &  Thomas,  San  Francisco 

MENNEX  Co.,  Newark  (Menuen 
products),  on  Jan.  25  discontinues 
Capt.  Flagg  &  Sgt.  Quirt,  on  92  NBC- stations,  Sunday,  7  :30-8  p.m.  Agency  : 
Russel  M.  Seeds  Co.,  N.  Y. 
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C  LMS  $  I  F I  E  D 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  clossi- 
flcatiens,  12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimom  charge  $1.00.  Payable  in  advance.  Count  three 
wards   for  box   address.   Forms   clese  one  week   preceding  issue. 

Help  Wanted 

Leading    agency,    Portland    and  Seattle — 
wants  to  build  up  radio  billing.  Requires 
young  man  draft  exempt  for  selling  and 
writing.  Must  have  had  close  contact  with 
radio  successes  from  retail  and  manufac- 

turing. Fine  opportunity  to  ambitious, 
hard-worker.  Salary  and  bonus.  Box  36, BROADCASTING. 

Chief  and  Staff  Engineer — Southern  sta- 
tion, new  Western  E'etric  Enuioment 

throughout  Box  47,  BROADCASTING. 
ING. 

New  England — major  market  station  has 
permanent  position  for  experienced  an- nouncer. Real  opportunity.  Wire  box  45, 
BROADCASTING. 

Program  Director — Thoroughly  experienced, for  250  watt  independent  station.  State 
qualifications,  draft  status,  salary  ex- 

pected. Box  44.  BROADCASTING. 

Engineer-Announcer — For  radio  station  in 
small  southern  town.  $35  per  40-hour 
week.  Box  32,  BROADCASTING. 

New  England  Station — needs  a  chief  engi- neer who  is  desirous  of  a  permanent 
long-pull  position.  Major  market,  new 
equipment,  college  background  preferred. 
Box  29,  BROADCASTING. 

Salesman — with  minimum  3  years  radio time  selling  for  local  station  in  Iowa 
with  large  rural  audience.  Commission 
with  drawing  account.  Excellent  oppor- 

tunity for  man  who  can  intelligently 
present  an  idea  and  sell  large  as  well  as 
small  accounts.  Give  complete  sales  ex- 

perience, age,  family,  draft,  etc.,  to- gether with  references  in  first  letter. 
Position  open  immediately.  Box  22, 

j  BROADCASTING. 
,  Two  Announcers — with  first  class  licenses. 

$35  weekly  for  40  hours.  Permanent  job 
with  good  future.  Box  21,  BROADCAST- ING. 

New   Station — network   regional,  selecting 
staff.    Prefer    reliability    to  exceptional 
brilliance.  Good  hours  and  pay.  Box  20, 

,  BROADCASTING. 

I  First  Class  Operator — Draft  deferred/ex- empt ;  N.  Y.  State ;  state  qualifications 
fully.  Box  18,  BROADCASTING. 

I  Engineer — Licensed,  draft  exempt  engineer, 
I  Virginia  local.  Permanent  job  to  sober, 
,  steady  worker.  Box  17,  BROADCAST- ING. 

Situations  Wanted 

DRAFT  EXEMPT— commercial  and  news 
announcer.  Four  years  experience.  New 
York  and  Philadelphia  stations.  Avail- 

able January  15.  Out-of-town  offers  con- 
sidered if  salary  and  commercial  fees 

satisfactory.   Box  34,  BROADCASTING. 

ANNOUNCER— Now  employed  as  staff  an- 
nouncer and  newscaster  desires  change 

to  progressive  station.  Control-room  ex- 
perience, turntable  experience,  newscast- 

ing,  sportscasting,  commercials,  general 
station  routine.  Married — 28.  Best  of  ref- 

erences. Harold  Oilman,  WSLB,  Ogdens- 
burg.  New  York. 

Chief  Engineer — Small  station.  Proved 
ability  and  willingness  for  hard  work.  Ex- 

perienced design,  construction,  installa- 
tion of  equipment.  Desires  opportunity 

with  progressive  station.  Box  46,  BROAD- CASTING. 

Sales  Manager — Commercial  manager.  Fif- 
teen years  executive  sales  and  advertis- 

ing experience  in  radio  and  newspapers, 
with  an  excellent  record  of  accomplish- 

ment. Available  January  fifteenth  at  any 
point  where  a  real  opportunity  exists. 
Address  Box  16,  BROADCASTING. 

MAN  WITH  IDEAS— long  business  and 
technical  radio  experience,  capable  of 
constructing  and  managing  small  sta- 

tion, or  managing  your  present  station, 
well  and  profitably  for  you.  Small  city 
or  community  preferred.  Box  41,  BROAD- CASTING. 

Situations  Wanted  (cont'd) 
SUPERVISING  ENGINEER— Varied  busi- 

ness and  12  years  Technical  experience 
including  major  network.  Conversant  all 
leading  equipment,  also  personnel  prob- lems. Prefer  mid  or  southwest.  Draft 
exempt.  Immediate  availability  possible. 
Box  40,  BROADCASTING. 

ANNOUNCER-LICENSED  OPERATOR— 
Desires  position  program  direction  in 
comparatively  new  station  in  South  :  ex- 

perienced news  casting.  commercials, 
progi-ams.  continuity  and  control  boai'd operation.  Box  39.  BROADCASTING. 

ENTIRE  STAFF— Consisting  of  engineers, 
announcers  and  secretary  desire  positions 
with  progressive  station.  Present  work- ing conditions  intolerable.  Box  38, 
BROADCASTING. 

Woman  —  Program  Director,  experienced 
writing,  announcing,  producing,  five  years 
with  international  shortwave  station,  em- 
p'oyed  in  large  radio  company,  wants  job where  willingness  to  work,  ability,  and 
experience  can  show  results.  Box  37, 
BROADCASTING. 

DRAFT-EXEMPT  MAN— qualified  as  man- 
ager, program  director  and  staff  organ- ist. Five  years  at  last  position,  including 

2^2  years  at  Ass't  Mgr..  4  years  as  Pro- gram Director  and  5  years  as  staff  Mu- 
sician. Box  35.  BROADCASTING. 

Ace  woman  continuity  writer — wants  more 
money !  Four  yeai-s  radio,  twelve  years department  store  advertising.  Can  deliver 
pounding  sales  copy,  drama,  children's programs,  lyrical  institutional  copy  and 
significant  fashion  copy.  Box  33,  BROAD- CASTING. 

Technician — Holding  new  First  Class  Tele- 
phone license,  draft  exempt,  forty  years 

old,  with  twenty  years  experience  meet- 
ing the  public  thru  service.  P. A.  work, 

and  territorial  engineer  with  large  com- 
pany, wants  connection.  Earl  Gibbs,  Las 

Vegas,  N.  M. 

JUNIOR  ANNOUNCER— Age  20.  Con- 
tinuity writing.  2  yrs.  experience.  Pre- fer small  station  connection.  Box  30. 

BROADCASTING. 

Engineer — 1st  class  license.  7  years  experi- 
ence. 3  yrs.  chief,  construction,  operation, 

maintenance.  Married,  draft  exempt.  Now 
employed  5  kw.  network.  Desii'es  immedi- ate change  South  or  East  with  steady 
emplovment  and  possible  advancement. 
Box  28,  BROADCASTING. 

NEWS  -  CONTINUITY  -  MERCHANDIS- 
ING— Experience:  10  years  radio,  five 

advertising,  promotion.  Voice:  c'ear.  dis- tinctive. Continuity  :  live,  forceful,  selling. 
Merchandising:  Practical,  tested  promo- 

tion ideas.  Draft  exempt.  Desire  com- 
bine any  or  all  of  above,  locate  with  sta- 
tion having  considerable  local,  spot  busi- 

ness. Now  employed.  Box  27,  BROAD- CASTING. 

Program-production  man — 16  years  experi- ence writer,  announcer,  currently  with 
10.000  watter  network.  Wants  to  make 
change.  Box  26,  BROADCASTING. 

Chicago  -  New  York  -  Detroit  -  St.  Louis- Cincinnati-Cleveland.  Network  specialty 
and  news  announcer — 7  years  experience 
with  CBS.  NBC,  local  stations.  Now 
handling  morning  personality  program 
on  major  station.  Married.  Draft  exempt. 
Will  visit  these  cities  in  February  to  au- 

dition for  new  position.  Would  like  to 
hear  in  advance  from  interested  stations. 
Box  25,  BROADCASTING. 

Combination  —  Announcer-engineer,  first 
c'ass  phone,  desires  change,  prefer  north- 

east, remotes,  recording,  special  events. 
Over  two  years  experience,  draft  exempt. 
Available  two  week  notice.  Box  43. 
BROADCASTING. 

Transmitter  Engineer — Five  years  high 
medium  low  power  experience.  First 
phone,  second  telegraph.  Gates,  Western 
Electric,  Collins,  RCA  equipment.  Draft 
deferred.  Present  employed.  Desire  change 
preferably  New  York  or  vicinity.  Box  19, 
BROADCASTING. 

Situations  Wanted  (cont'd) 
Sports — special  events-program  man.  Out- 

standing play  by  play  all  sports.  Now 
with  leading  station  having  limited  sports 
program.  Box  24.  BROADCASTING. 

Continuity-Production  Man — Local  station 
and  network  commercial  program  experi- 

ence. Create,  write,  produce  all  types  of 
copy  and  programs.  Box  23,  BROAD- CASTING. 

Wanted  to  Buy 

Will  Buy — One  vertical  towei'.  170  feet  or above.  Box  31,  BROADCASTING. 

 For  Sale  
Two  practically  new — Western  Electric  9-A 

Reproducer  Sets,  complete  with  equal- izers, switches,  arms  and  pickup  heads. 
Good  discount.  Box  42.  BROADCASTING. 

CHNS 

Halifax,  N.  S. 

The  Finest  Facilities 
In  the  Maritimes 

Ask  JOE  WEED 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Prea»  Bide-  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 
982  National  Press  BIdg. 

Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Eorle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb,  Wash..  0.  C.) 
Main  Office:    Crossroads  of 

7134  Main  St.     /^Z7\       ̂ he  World Kansas  City,  Mo.  f     A     j    Hollywood,  Cal. 

RAYMOND  M.  WILMOHE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  BIdg.    •    WASH.,  D.  C.    •    Dl.  7417 

JAMES  C.  McNARY 

Radio  Engineer 

National  Press  BIdg.      Dl.  1205 
V/ashington,  D.  C. 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineer* 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communieationa,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

ADVERTISE  in 

BROADCASTING 

lor  Results 
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Clearing  of  Federal  Programs 

Placed  Under  OFF  Direction 

Lewis  Is  Coordinator  of  Work  With  Meservey  as 

Chief  Assistant ;  Series  of  Meetings  Called 
BY  DIRECTION  of  President 
Roosevelt,  the  radio  division  of  the 
war-born  Office  of  Facts  &  Figures 
was  designated  last  Friday  as  the 
clearing  house  for  Governmental 
broadcasting,  with  William  B. 
Lewis,  recently  resigned  vice-presi- 

dent in  charge  of  programs  of  CBS, 
as  coordinator.  Mr.  Lewis'  chief  as- 

sistant is  Douglas  Meservey,  for- 
mer assistant  to  the  vice-president 

in  charge  of  programs  of  NBC. 
Long  under  consideration  and 

urgently  suggested  by  the  indus- 
try as  a  means  of  coordinating  Gov- 

ernment programming,  the  Divi- 
sion is  expected  to  serve  as  the 

radio  traffic  control  for  all  Govern- 
ment programs.  A  tug-of-war  has 

been  going  on  for  more  than  a  year 
among  Governmental  agencies  for 
this  important  function.  Selection 
of  Mr.  Lewis,  a  practical  broad- 

caster, as  head  of  the  unit,  won 
praise  in  industry  circles. 

Lewis  Calls  Meetings 
Announcement  of  the  action  was 

made  by  Archibald  MacLeish,  direc- 
tor of  OFF,  following  receipt  of  a 

letter  from  Presidential  Secretary 
Stephen  T.  Early. 

Mr.  Lewis  said  he  will  seek  the 
"advice  and  counsel"  of  both  Gov- 

ernment and  industry  in  devising 
a  system  of  operation.  Meetings 
will  be  held  beginning  Monday 
(Jan.  19)  with  representatives  of 
Government  agencies,  networks,  in- 

dependent stations,  and  sponsors, 
he  added. 

The  Division  does  not  contem- 
plate engaging  in  program  produc- 
tion, Mr.  Lewis  asserted.  "Work 

will  be  done  by  the  people  best 

qualified  to  do  it,"  he  explained. 
Mr.  Early  advised  Mr.  MacLeish 

that  through  Coordinator  Lewis, 
OFF  should  "give  guidance  to  Gov- 

ernment departments  and  agencies 
and  to  the  radio  industry  as  a  whole 
concerning  inquiries  originating 
within  the  Government  and  received 
by  the  Government  from  the  broad- 

casting companies  and  stations,  and 
to  handle  certain  Government  pro- 

grams on  the  networks  within  the 
United  States." 
The  White  House  letter  con- 

tinued: "It  is  requested  that  you 
advise  all  departments  and  agen- 

cies of  the  Government,  especially 
those  in  the  office  of  the  Director  of 
Censorship,  the  FCC  and  the  Co- 

ordinator of  Information,  as  well  as 
the  national  networks  and  the  Na- 

tional Defense  Committee  of  the 
NAB,  that  this  assignment  has 
been  given  to  the  Radio  Division, 
OFF. 

"It  is  not  intended  that  the  func- 
tions of  the  Radio  Division,  OFF, 

shall  in  any  way  conflict  with  the 
shoi'twave  or  foreign  broadcasting 
woi'k  now  being  carried  on  by  the 
Office  of  the  Coordinator  of  Infor- 

mation or  by  the  Office  of  Mr.  Nel- 

son Rockefeller.  It  is  recognized, 
however,  that  certain  programs  ar- 

ranged by  the  Radio  Division,  OFF, 
may,  from  time  to  time,  be  broad- 

cast to  the  world  at  large  and  it  is 
suggested  that  the  Radio  Division, 
OFF,  on  all  such  occasions,  consult 
with  and  arrange  broadcasts  of  this 
nature  in  cooperation  with  the 

officials  of  Mr.  Rockefeller's  office  ' 
and  those  in  Col.  Donovan's  office 
in  order  to  avoid  conflict  and  pos- 

sible overlapping  of  radio  pro- 

grams." 
The  White  House  action  termi- 

nates confusion  regarding  Govern- 
ment programming  that  has  ex- 
isted practically  since  the  war 

emergency  began.  Last  September, 
Mayor  F.  H.  LaGuardia,  as  director 
of  the  Office  of  Civilian  Defense, 
drafted  Mr.  Lewis  as  his  radio  ad- 

visor. Shortly  afterward  he  an- 
nounced that  radio  branches  of  all 

Federal  agencies  in  Washington 
would  coordinate  program  clear- 

ance through  OCD.  This  apparently 
had  been  done  with  Presidential  au- thority. 

Both  Leave  Net  Posts 

Subsequently,  Mr.  Lewis  trans- 
ferred to  OFF  as  head  of  its  radio 

division.  Later  he  was  named  as- 
sistant director  of  OFF  in  charge 

of  its  bureau  of  operations,  which 
includes  the  radio  division.  He  re- 

cently I'esigned  his  position  as  vice- 
president  of  CBS,  after  having  been 
borrowed  to  serve  on  the  Govern- 

ment assignments.  Mr.  Meservey 
likewise  originally  had  been  given 
leave  from  NBC  to  assist  Mr. 
Lewis.  He  also  has  terminated  his 
NBC  connection  to  devote  full  time 
to  Government  work. 

MR.  LEWIS 

MR.  MESERVEY 

.TIMMY  POWERS,  sports  editor  of 
1'he  Neir  York  Baili/  Neir.f.  and  sports 
coinnu'utator  on  WMCA.  New  York, 
has  signed  as  sports  editor  of  WMCA 
f(»r  another  year  to  handle  nightly 
(liiarter-hour  sports  resumes. 

Sunday  Evening  Series 

Is   Suspended  by  Ford 

FORD  MOTOR  Co.  announced  last 
Friday  that  it  was  indefinitely  sus- 

pending its  Sunday  Evening  Hour 
on  CBS  after  the  March  1  broad- 

cast. No  reason  was  given  by  Ford 
officials  in  Detroit  and  at  CBS  in 
New  York  it  was  merely  stated  that 
the  program  was  cancelling  at  the 
end  of  its  present  13-week  contract. 
The  agency  handling  the  program, 
McCann-Erickson,  New  York,  said 
it  had  no  official  statement.  The 
program,  which  has  been  on  the  air 
seven  years,  is  heard  on  58  stations, 9-10  p.m. 

While  all  concerned  refused  to 
comment,  it  was  generally  assumed 
in  industry  circles  that  it  was 
caused  by  Government's  ban  on 
selling  new  cars  and  tires.  How- 

ever, it  was  pointed  out  that  prac- 
tically the  same  conditions  face 

Firestone  Tire  &  Rubber  Co.,  spon- 
sors of  the  Firestone  Hour  on  NBC, 

and  that  officials  of  the  latter  com- 
pany had  announced  the  program 

would  continue,  stressing  the  war 
effort  activities  of  the  company. 

75%  ASCAP  PACTS 
ON  BLANKET  BASIS 

OF  THE  460  stations  which  had 
taken  out  ASCAP  licenses  as  of 
the  first  of  the  year,  345,  an  exact 
75Vr,  had  taken  blanket  commer- 

cial and  sustaining  contracts,  ac- 
cording to  a  breakdown  made  by 

the  Society.  This  total  includes,  of 
course,  the  100  or  so  stations  which 
continued  their  ASCAP  licenses 
during  1941. 

It  was  learned,  however,  that 
after  the  initial  rush  of  stations  for 
contracts  —  nearly  all  of  them 
blanket  ones  covering  both  sustain- 

ing and  commercial  programs — was over,  the  percentage  of  per  program 
contracts  to  blanket  contracts  has 
steadily  risen,  with  the  probability 
that  by  the  end  of  1942  the,  figures 
will  show  an  equal  division  between 
blanket  and  per  program  licenses. 
Complete  breakdown  follows : 
Blanket  sustaining  and  commercial  eon- tracts.  345. 
Program  sustaining  and  commercial  con- tracts, 34. 
Blanket  sustaining  contracts,  42. 
Blanket  commercial  contracts,  12. 
Program  commercial  contracts,  3. 
Blanket  sustaining  and  commercial  con- tracts. 23. 
Program  sustaining  and  commercial  con- tracts, 1. 

EUiott's  New  Post 

CLINTON  ELLIOTT,  former  vice- 
president  of  Bermingham,  Castle- 
man  &  Pierce,  New  York,  and  previ- 

ously with  Eastern  Adv.  Co.,  New 
York,  has  joined  Sponsored  Radio 
Programs  Inc.,  New  York,  as  presi- 

dent. SRP,  which  conducts  an  ad- 
vertising feature  for  the  radio  pro- 

gram pages  of  newspapers,  has  in- ti'oduced  a  cartoon  continuity  called 
"The  Dial  Twisters"  to  appear  on 
radio  pages  as  special  promotion 
for  five  to  seven  programs  daily. 

Drawn  for  Broadcasting  by  Sid  Hix 

'But  You've  Got  to  Let  Us  In!  We're  the  Moyden  Sisters 
and  We  Work  Here!" 

.lOSKl'IIINE  TUMINIA,  Metropoli- 
tan Opera  coloratura,  has  been  se- lected as  permanent  star  on  the  new 

Ciiiiti  Products  series  Treasiirt/  Hour 
of  Soil)/  which  started  .Jan.  10  on  20 
MP.S  stations.  Friday,  9:30-10  p.m. 
[  Hi!0.\DC.^STiXG,  Dec.  29,  1941],  Berm- ingliam,  Castleman  &  Pierce,  New 
York,  handles  the  account. 
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He  is  one  of  WLW's  field  representatives  who  call 
on  retailers  every  week  in  the  major  cities  of 
WLW  Land. 

What  he  found  out  is  contained  in  WLW's  latest 
book: 

"28,037  calls  on  the  Men  Who 

Move  Your  Merchandise" 

It's  mighty  interesting  reading! 

If  you  haven't  received  your  copy  write  WLW  or 
call  one  of  our  sales  offices. 

New  York — Transamerican  Broadcasting 
&  Television  Corp. 

Chicago — WLW,  360  N.  Michigan  Avenue 

San  Francisco — International  Radio  Sales 

THE     NATION'S     MOST     MERCHANDISE-ABLE  STATION 



HOW  TO  START  A  STATION 

Here's  the  RCA  Transmitter  chosen  by 

84  American  Broadcasting  Stations! 

ing  a  new  station — ?  Whether 

construction  permit  has  al- 

|tady  been  granted,  or  your  appli- 
cation is  still  to  be  filed,  choose  the 

transmitter  that  is  America's  first 
choice  by  an  impressive  margin — 

the  RCA  Type  2  50-K,  for  efficient, 
economical,  dependable  operation 

at  100/2  50  watts. 

84  stations,  built  or  being  built, 

have  purchased  this  outstanding 

broadcast  transmitter.  Foreign 

purchasers  account  for  nine  more. 
Vet  the  2  50-K  has  been  on  the 

market  less  than  two  years! 

The  reasons  for  such  unequalled 

ictcptance  are  inherent  in  the 

2Sn-K   itself.  Flat  within  IH  db. 

from  30  to  10,000  cycles,  it  delivers 

program-quality  difficult  to  match 
even  at  a  higher  price.  High-level 
Class  B  Modulation,  and  efficient 

RCA-engineered  circuits,  keep 

operating  costs  low.  It  draws  only 

162  5  watts  from  your  power-line 
while  operating  at  average  program 

modulation  on  a  2  50-watt  carrier. 

Installation  is  simple  and  inexpen- 
sive; operation  is  simplicity  itself. 

And — a  thought  for  the  future — 
the  2  50-K  is  easily  adapted  to 

l,000-watt  operation  at  any  time, 
by  the  simple  addition  of  the  RC  A 

amplifier  unit.  Type  MI-7185  and 
suitable  power-supply.  Write  for 
complete  data  today. 

American  Broadcasting  Stations  Equipped  with  tlie  250-K 
including  1,000-watt  stations  using  it  as  a  250-watt  exciter  unit 

KANA 
KFXM 
KVFD 
WBTA 
WFIG 
WGAC 
WMOB 
WTHT 

KBIX 
KHAS 
KVOE 
WCED 
WGTC 
WLBJ 
WMOG 
WTMA 

KBWD 
KHON 

KWIL 
WBOC WHBQ 

WKIP 

WOSH 
WTJS 

KBUR 
KLS 
KWRC 
WDAS 
WGOV 
WKMO 

WORD 
WWNY 

KFBG 
KLUF 
KYCA 
WDEF 
WISR 

WKWK 
WSAV 

KFIZ 
KRJF 
KYOS 
WCBI 
WHUB 
WKPA 
WSGN 

KGLO 
KROD 
WAJR 

WCRS 
WFPG 
WLAV 

WSOO 

KFMB 
KSKY 
WARM 
WDAK 
WINX 
WLOK 

WSRR 

KFIO 
KSRO 
WATN 
WFDF 

WIZE 
WMJM 
WSLB 

KFPW 
KUJ WBIR 
WHKY 
WHYN 
WMRN 
WSOC 

RCA  250-WATT 

TYPE  250-K 

plus  strll  others  to  foreign  countries,  American  police  Installations,  and  for  stations  now  under  construction! 
wm 

mm, 

Ji 

Microphones 
Speech  Input  Systems Associated  Equipment Transmitters  j 

Xew  York:  411  Fifth  Ave.      Chicago:  589  E.  IllinoiB  St.     Atlanta:  530  Citizens  &  Southern  Bank  Bldg.     Dallas:  Santa  Fe  Bldg.     San  Francisco:  170  Ninth  St.      Hollywood:  1016  N.  Sycamore  Ave. 
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At  the  same  time,  Mr.  Snyder 

announced  the  appointment  of 
Wells  H.  Barnett,  Jr.,  as  sales 

service  manager,  a  new  position 

at  WLS.  Barnett  joined  the  sales 

department  of  WLS  in  June, 

1939,  coming  to  the  station  from 

the  Chicago  office  of  Weston- 
Barnett,  Inc.,  advertising  agency. 

Creation  of  this  new  position, 

filled  by  a  capable  and  experi- 

enced radio  advertising  man,  assures  agencies  and 

WLS  advertisers  of  expeditious,  more  efficient  han- 
dling of  their  inquiries,  suggestions  and  orders. 

890  KILOCYCLES 
50,000  WATTS 
NBC  AFFILIATE 

WELLS  H.  BARNETT,  JR. 

^^^^^^^^^ 

MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK-KOY  PHOENIX  *  KTUC  TUCSON  *  KSUN  BISBEE-DOUGLAS 



Tonic  for  Healthier  Sales 

in  New  England 

HERE'S  a  stimulating  tonic  that  has  proven  highly 
beneficial  on  scores  of  occasions.  Especially  ef- 

fective for  undernourished  cash  registers  and  unrespon- 

siveness by  dealers  and  consumers. 

One  prescription  is  good  for  1 3  weeks  or  longer  and 

may  be  renewed  at  any  time  for  any  number  of  times. 

If  your  sales  are  anemic,  you  should  give  imme- 

diate treatment  to  get  the  benefit  of  tremendously  in- 

creased buying  power 

in  one  of  America's 
most  populous  and 

prosperous  markets, 

where  employment  is 

at  an  all  time  peak. 

Keyed  by  WNAC,  The  Yankee  Network  offers  every- 

thing you  need  for  maximum  coverage,  acceptance 

and  results  in  all  of  the  chief  sales  sectors  of  New 

England. 

No  single  station  or  small  group  can  give  the  com- 

prehensive, all-inclusive  overspread  that  The  Yankee 

Network  provides. 

And  no  "strangers  from  afar"  receive  the  friendly 
welcome  or  possess  the  consistently  loyal  listenership 

that  Yankee  Network  community  stations  have  ac- 

quired by  nearly  two  decades  of  service. 

Priorities  in  radio  time  in  1942  will  go  to  foresighted 

advertisers  who  place  their  orders  early.  Will  YOU 

be  one  of  these? 

THE  YANKEE  NETWORK, 
INC. 

1  BROOKLINE  AVENUE BOSTON,  MASS. 

EDWARD  RETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representative 

ublished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  BROADCAsmiG  Pubucations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  aa 
second  class  matter  March  14.  1933.  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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X  HIS  unpretentious  stone  with  its  simple  but  significant  inscription  has  no  counterpart  in  all  the 
world.  Plymouth  Rock  is  a  symbol  of  opportunity  today  just  as  it  was  in  1620  when  our  forefathers 
leaped  ashore  on  this  rocky  New  England  Coast  to  build  a  new  life  for  themselves. 

New  England  is  still  the  land  of  opportunity.  Its  buying  income,  especially  in  Southern  New  England,  is 

now  (as  always)  far  above  the  national  average.*  These  people  have  money  to  spend,  and  wise  nation- 
al advertisers  are  finding  that  out. 

Acquaint  them  with  your  product  through  WTIC.  Back  up  your  sales  message  with  the  prestige  and 

dependable  service  which  has  made  WTIC  this  section's  "listening  habit."  For  richness  of  opportunity 
combined  with  power  of  coverage 

THERE'S  NOT  ANOTHER  LIKE  IT ! 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Red  Network  and  Yankee  Network 

Represeniatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 
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THINGS  HAVE  CHANGED 

TWO  WAYS  IN  DULUTH! 

During  the  past  year,  two  tremendous  changes  have  oc- 

curred to  warrant  your  immediate  revaluation  of  the 

great  territory  around  Duluth,  Minnesota. 

First,  the  nation's  need  for  iron  ore  has  made  the  Duluth 

area  a  bee-hive  of  rich  activity — has  made  Duluth  itself 

the  nation's  busiest  port,  next  only  to  New  York. 

Second,  a  little  250-watt  station  named  KDAL  upped  its 

power  to  1000  watts,  and  went  from  1490  K.C.  to  610 

K.C. — at  one  step  became  the  important  station  in  a  tre- 

mendously important  area. 

But  power  and  frequency  alone  are  not  the  only  reasons 

for  KDAL's  ascendency.  KDAL  has  set  a  pace  for  pro- 

motion and  merchandising  that  would  do  great  credit  to 

many  a  50,000  watter  ...  If  you  are  thinking  of  radio 

in  Duluth,  let  us  send  you  the  whole  new  story.  We  know 

you'll  be  surprised. 

KDAL 

C.B.S.  •  1000  Watts  •  610  KC 

DULUTH 

FREE&PETERSiNc 

Pioneer  Radio  Station 

Representatives 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFAH  ! 
WCKY  CINCINNATI 
RDAL  ""LUTH WDAY  
WlS-14  INDIANAPOLIS 
WKZO  .    .    KALAMAZOO-CRAND  RAPIBS KHBG  KANSAS  CfTY 
WAVE  LOUISVILLE 
WTDN  ....  MINNEAPOLIS-ST.  PAUL WM«D  PEORIA IC8D  ST.  LOUIS 
WFBL  SYRACUSE 

.  .  .IOWA.  .  . 
WHO  DES  MOINES 
woe  DAVENPORT KMA  SHENANDOAH 

.  .  .SOUTHEAST.  .  . 
WCSC  CHARLESTON WIS  COLUMBIA WPTF  RALEfOH WDBJ  ROANOKE 

.  .  .SOUTHWEST.  .  . 
KGKO   FT.  WORTH-DALLAS KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .PACIFIC  COAST.  .  . 
KARM  FRESNO KEQA  LOS  ANGELES KOIN-KALE  PORTLAND 
KROW  .    .    .  OAKLAND-SAN  FRANOI«CO KIRO  SEATTLE 

AND 
WRIGHT-SGNOVOX,  INC. 

Since  May,  1932 

CHICAGO:  7^;o  V.  M/cA/«-»»    HEW  YORK:  247 Par*. DETROIT:  \f«  r*»/frB/<iif.    SAN  FRANCISCO:  rz/S«««r    HOLLYWOOD:  1573  N.  Gcr</on    ATLANTA:  3J2  Ptf/mtr /3W?. 
Franklin  63"?  Plaza  5-41.^1  I'riniity  2-844  «  Suiter  4J?3  Gladstone  3949  Main  566:' 
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Easing  of  Code  for  Disc  Remotes  Asked 

Shepard  Leader  of 

Move;  3  Million 

Loss  Seen 

■A  PLEA  to  the  Office  of  Cen- 
sorship that  the  Radio  Cen- 
sorship Code  provisions  ban- 

ning "open  mike"  interviews 
be  modified  to  permit  tran- 

scribed versions  in  lieu  of  live 
pickups,  was  made  last  Friday 
by   an   industry  committee, 
and  has  been  taken  under  ad- 

visement.   These  provisions 
are  not  slated  to  become  ef- 

fective until  Feb.  1,  and  the 
^committee  requested  that  ac- 
|tion  be  taken  prior  to  that 
idate  if  smaller  stations  are 

Ito  be  spared  the  loss  of  sub- 
|stantial  revenue. 

Led  by  John  Shepard  3d, 
president  of  Yankee  Network 
and  chairman  of  the  NAB  Na- 

tional Defense  Committee,  the 
Igroup  which  met  with  Direc- 
|tor  of  Censorship  Byron  Price 
|along  with  Radio  Censor  J.  Harold 
'Ryan  and  his  staff,  insisted  that through  transcribed  handling  even 
greater  protection  against  enemy 
exploitation  is  afforded  than  under 
certain  types  of  studio  audience 
quizzes,  which  are  not  banned  by 

fithe  Code.  It  was  roughly  estimated 

'that  some  $3,000,000  in  existing local  commercial  contracts  will  be 
affected    by    enforcement    of  the 
"open  mike"  ban. 

Industry  Viewpoint 

It  has  been  evident  that  the  Cen- 
sorship Office  is  reluctant  to  alter 

any  Code  provisions  at  this  stage. 
Full    consideration,    according  to 

[  Mr.  Ryan,  was  given  the  quiz  pro- 
'  gram  ban,  which  proved  the  most 
controversial    of    the  censorship 
provisions.  The  industry  committee, 
nowever,  commended  that  "practical 

\  broadcasters"  were  not  consulted 
I  on  these  provisions  and  that  advice 
j  of  attorneys  and  others  solicited 
did  not  represent  the  attitude  of 

1  the  industry  at  large. 
Others  in  the  group  which  met 

Friday  at  the  Office  of  Censorship 
were  Neville  Miller,  NAB  Presi- 

dent; Ed  Kirby,  chief  of  the  Army 
(Radio  Branch  and  NAB  public  rela- 
;ions  director,  and  Arthur  Stringer, 

NAB  promotion  and  defense  di- 
rector. Stanley  P.  Richardson,  aide 

to  Mr.  Ryan,  and  Bob  Richards, 
his  assistant,  also  participated. 

Generally  favorable  reaction  to 
the  censorship  code  was  reported 
last  week  aside  from  the  discord 
on  quiz  programs.  At  the  censorship 
office  emphasis  was  placed  upon  the 
principle  that  in  the  war  effort  the 
industry  cannot  "put  dollars  over 
public  safety".  No  matter  how  re- 

mote the  danger,  it  was  felt  that 
absolute  certainty  must  be  assured 
that  broadcast  facilities  will  be 
protected  against  any  possible  ex- 

ploitation by  the  enemy.  The  bulk 
of  the  communications  received  by 
Mr.  Ryan  since  promulgation  of 
the  code  Jan.  26  have  sought  inter- 

pretation, particularly  of  the  quiz 
ban  and  request  program  provi- 

sions. Only  a  handful  of  direct 
complaints  have  been  received. 

Prior  to  and  after  issuance  of 
the  Censorship  Code,  Director 
Price  and  Mr.  Ryan  asserted  there 
was  no  intention  of  interfering  with 

ordinary  types  of  quiz  programs 
[such  as  Information  Please  and 
Dr.  I.  Q.I  where  the  broadcaster  is 
in  control.  The  serious  threat,  it 
was  held,  is  where  the  broadcaster 
is  not  in  a  position  to  control 
facilities. 

Shepard  Plan 
The  transcription  plan  left  with 

Censor  Ryan  by  Mr.  Shepard, 

after  consultation  with  "'practical 
broadcasters",  was  as  follows: 

Policing  of  the  Man-in-the-Street  pro- 
gram could  be  done  effectively  in  the 

following  manner. 
(a)  Equip  the  interviewer's  microphone with  a  device  whereby  he  has  one  second 

control   of   the  air. 
(b)  Use  a  production  man  to  stand  be- side him  and  aid  in  the  selection  of  the 

participants. 
(c)  Do  not  ask  the  name,  address,  home 

town,  reason  why  in  town,  occupation, 
etc.  of  participant. 

(d)  Carefully  select  questions  that  have not  the  remotest  relation  to  Army,  Navy, 
Air,  Government,  foreign  policy,  foreign 
government,  personality  in  these  services, 
or  professions.  This  leaves  a  great  num- 

ber of  questions  whose  answers  are  fac- 
tual. No  question  should  be  identified  as 

being  sent  in  by  a  listener.  This  phase 
of  the  quiz  should  be  eliminated  and 
questions  selected  only  by  the  studio 
producer. 

(e)  The  interviewer  should  refrain 
from  pyramiding  situations  by  eliminating 
any  observation  on  the  manner  the  par- ticipant answers,  or  on  the  quality  of  his 
answer.  This  type  of  "cross-fire"  always invites  an  impulsive  ad  lib  on  the  part  of 
the  person  interviewed.  It  also  creates 
a  spirit  of  aggressiveness  on  the  part  of 
the  prospective  participant  in  the  group. 

(f)  Care  must  be  used  in  the  selection 
of  the  interviewer.  He  should  know  broad- 

casting, microphone  technique,  and  be 
thoroughly  eJtperienced  in  handling  people. 
His  own  manner  always  controls  the  be- 

havior of  the  participant  at  the  micro- 

phone. (g)  Do  not  interview  anyone  who  is  in- 
sistent upon  getting  access  to  the  micro- 

phone. (h)  With  care  exercised  in  carrying  out 
the  above,  the  use  of  delayed  broadcasts 
by  transcription  should  definitely  eliminate 
any  hazard.  The  transcription  checked  at 
the  studio  before  broadcast  could  be  killed 
if  there  was  any  violation  of  the  above 
procedure  by  the  interviewer  or  the  par- ticipant. 

Lifting  the  Needle 
Since  issuance  of  the  Code  Jan. 

16,  there  has  been  little  unfavor- 
able reaction  from  networks  or  na- 

tional advertisers  and  agencies.  The 
industry  committee  took  the  posi- 

tion that  while  no  one  in  radio 
wants  to  risk  use  of  their  facilities 
for  subversive  purposes,  they  never- 

{Continiied  on  page  36) 

OFF  Meeting  With  Industry  Groups 

Discusses   Proposals  to 
Coordinate  Federal 

Use  of  Radio 
FOLLOWING  UP  his  announced 

plan  to  seek  the  "advice  and  coun- 
sel" of  Government  and  industry 

in  devising  an  operating  technique 
for  the  radio  activities  of  the  Of- 

fice of  Facts  &  Figures,  William 
B.  Lewis,  recently  resigned  CBS 
program  vice-president  and  now 
assistant  director  of  OFF  and  co- 

ordinator of  its  radio  division,  last 
week  met  in  New  York  and  Wash- 

ington for  exploratory  conversa- 
tions with  broadcasting  and  ad- 

vertising officials  and  Government 
information  and  radio  specialists. 

Clearing  House 

In  company  with  Douglas  Meser- 
vey,  former  assistant  to  the  NBC 
vice-president  in  charge  of  pro- 

grams, his  chief  assistant  at  OFF, 
Mr.  Lewis  listened  to  working  ra- 

diomen's suggestions  for  the  op- 
eration of  OFF  as  the  official  co- 

ordinating agency  for  Govern- 
mejit  programs. 

The  meetings,  with  others  still  to 
come,  were  scheduled  promptly 
after  President  Roosevelt  on  Jan. 

16  designated  OFF  as  the  clearing 
house  for  Governmental  broadcast- 

ing [Broadcasting,  Jan.  19].  They 
are  being  held  primarily  to  secure 
the  reactions  of  the  various  com- 

ponents of  the  Government  broad- 
casting picture,  including  indivi- 

dual stations,  networks,  advertis- 
ers and  Government  radio  special- 

ists, Mr.  Lewis  has  indicated. 
After  completing  the  series  of 

meetings,  it  is  understood  Mr. 
Lewis  and  Mr.  Meservey  plan  to 
organize  the  staff  of  the  OFF  ra- 

dio division  as  soon  as  possible. 
It  has  long  been  emphasized  that 
the  OFF  radio  organization  will 
not  be  a  production  unit,  but 
rather  will  function  as  a  program 
funnel  designed  to  insure  priority 
for  the  more  important  Govern- 

ment programs,  as  against  others, 
ais  well  as  practical  and  efficient 
use  of  radio  by  the  Government. 

The  organization's  two  main  ob- 
jectives, it  is  understood,  will  be 

to  act  as  a  traffic  control  or  pro- 
gram priorities  board  to  which 

Federal  agencies  can  direct  their 
requests  for  cooperation  from 
broadcasters  and  sponsors  and  to 
which  broadcasters  and  advertising 
men  can  come  with  offers  of  co- 

operation or  requests  for  informa- 
tion and  guidance,  as  in  determining 

which  of  several  requests  for  a 
limited  amount  of  time  shall  be 
granted;  and  to  study  the  overall 
picture  of  how  radio  best  can  serve 
the  nation's  war  effort  and  make 
recommendations  to  the  broadcast- 

ing industry  and  to  the  Govern- ment. 

Last  week's  series  of  meetings 
started  Tuesday  in  Washington, 
with  information  directors  and  ra- 

dio specialists  of  18  Federal  agen- 
cies. In  New  York  on  Wednesday 

Messrs.  Lewis  and  Meservey  met 
with  network  officials,  and  on 

Thursday  with  advertising  coun- 
sel of  ANA  and  AAAA.  On  Friday 

they  returned  to  Washington  to 
meet  with  NAB  officials.  Other 
meetings,  with  NAI  and  NIB,  also 
are  planned. 

Representing  the  four  national 
networks  at  Wednesday  meetings, 
held  in  the  NBC  board  room,  were 
William  S.  Paley,  president,  Doug- 

las Coulter,  director  of  broadcasts, 
and  Charles  Vanda,  western  pro- 

gram manager,  CBS;  Niles  Tram- 
mell,  president,  Frank  E.  Mullen, 
executive  vice-president,  William 

{Continued  on  page  37) 
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1941  Audience  Far  Ahead  of  Past  Years 

President's  Talks 

Break  Past 

Records 

By  A.  W.  LEHMAN 
Manager,    Cooperative   Analysis  of 

Broadcasting  (CAB) 

NEVER  in  radio's  history  
has 

there  been  a  development  of 
such  significance  as  in  the 
latter  part  of  1941. 

In  that  sombre  period  it  was  dem- 
onstrated that  the  potentials  of  the 

medium  had  not  been  approached 
even  remotely  in  the  12  years  of 
CAB  existence,  that  the  leading 
commercial  programs — at  least  on 
the  basis  of  past  ratings — were  no 
longer  the  yardstick  of  maximum 
audience  size. 

Specifically,  the  addresses  of 
President  Roosevelt  and  Prime 
Minister  Winston  Churchill  created 
audiences  of  such  vast  dimensions 
that  the  most  brilliant  ratings  of 
years  gone  by  were  not  only  out- 

stripped, but  indeed  doubled  or 
more. 

Twice  in  Two  Days 

This  elasticity  of  the  audience- 
potential  was  even  more  remark- 

ably demonstrated  when  the  Presi- 
dent broke  all  audience  records  two 

days  hand  running.  On  Monday 
noon,  Dec.  8,  the  President's  apneal for  declaration  of  war  against 
Japan  attained  a  rating  of  65.7%. 
The  next  evening,  his  speech  at  10 
p.  m.  similarly  shattered  all  night- 

time listening  levels  with  a  rating 
of  83%. 

For  the  sake  of  comparison,  these 
superlative  figures  may  be  gauged 
against  the  President's  Charlottes- 

ville speech  of  June  10,  1940  (7:15 
p.  m. — all  four  networks),  in  which 
he  denounced  Italy's  entrance  into the  war.  That  memorable  address 
rated  45.5% — the  highest  mark, 
up  to  that  time,  recorded  by  the 
CAB  for  a  speech  of  any  kind. 
Other  Presidential  addresses 

broadcast  over  all  the  major  net- 
works, throughout  1941  likewise 

brought  inordinately  high  audi- 
ences : 

March  15  (Press  Correspondent's  Dinner), 9:30  p.m.,  47.0% 
April  30,  10:30  p.m.,  26.7%. 
Sept.  11  (Greer  Incident),  10:00  p.m., 

72.5%. 
Nov.  6  (Navy  Day  Address),  3:00  p.m., 

20.0%. 
Nov.  11  (Armistice  Day  Ceremonies), 

11:30  a.m.,  28.4%. 
Dec.  15  (Bill  of  Rights  Program),  10 

to  11  p.m.,  63.3%. 
A  relative  newcomer  to  the  ranks 

of  radio  during  1941  was  Prime 
Minister  Winston  Churchill.  On 
four  separate  occasions  his  speeches 
were  rated  by  the  CAB.  The  first 
one  occurred  at  3  p.m.  on  Sunday, 
Feb.  9,  and  bore  a  rating  of  23.7%. 
At  the  same  time  of  day,  and  the 
same  day  of  the  week,  on  June  22, 
he  attained  a  rating  of  16.5%.  On 
Sunday,  Aug.  24,  at  4  p.m.,  he  reg- 

istered 26.1%.  With  his  visit  to  the 
U.  S.,  his  audience  jumped  im- 

mensely. His  most  recently  rated 
address — at  noon  on  Friday,  Dec. 
26 — showed  a  mark  of  44.7%  . 
As  of  December,  1941,  the  20 

I — Monthly  Ranking  of  the  Ten  Leaders 

For  Standard  Time  Months,  1941 

For  the 
Period 

Jack  Benny    1 
Chase  &  Sanborn    2 
Fibber  McGee  &  Molly   3 
Lux  Radio  Theatre   4 
Aldrich   Family    5 
Bob  Hope  .    6 
Maxwell  House   7 
Major  Bowes    8 
Kate  Smith  Hour   9 
One  Man's  Family  10 

Jan. 
Feb. Mar. 

A  pril 
Oct. Nov. 

Dec. 1 1 1 1 4 2 2 
2 2 2 3 2 1 1 
3 5 5 2 1 3 3 
4 3 4 4 3 5 4 
6 4 o 5 5 4 5 
5 6 6 6 6 6 6 
9 8 9 7 7 7 7 
7 7 7 11 8 9 

13 

8 9 8 8 9 13 9 
13 

11 12 10 

11 

8 12 

II— Monthly  Ranking  of  the  Ten  Leaders 

For  Daylight  Saving  Months,  1941 

For  the 
Period    May  June  July      Aug.  Sept, 

Chase  &  

Sanborn                                                         1
4
 
 3  N.R.  M.R.  S 

Lux   Radio   

Theatre                                                 2           6  2  N.B.  N.B.  1 

Aldrich  

Family                                                         3           5  4  N.B.  N.B.  2 

Maxwell    

House                                                        4          9  5  N.B.  N.B.  10 

Walter    

Winchell                                                      5         10  6  3  N.B.  8 

Kraft  Music  

Hall                                                     6         13  7  1  1  9 

Kay  

Kyser                                                               7           7  17  2
 
 2
 
 4 

One  Man's  

Family                                                   8         11  8  4  3  5 

Eddie    

Cantor                                                           9         14  9  N.B.  N.B.  11 

Mr.  District  

A
t
t
o
r
n
e
y
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 10         15  12  10  9
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N.B. — Off  the  air.  Only  programs  broadcast  three  or  more  months  out  of  the  five 
summer  months   were  used  for  the  purpose  of  this  analysis. 

leading  evening  programs,  listed  in 
order  of  their  ratings,  were : 

Chase  &  Sanborn  Program 
Jack  Benny 
Fibber  McGee  &  Molly 
Lux  Radio  Theatre 
The  Aldrich  Family 
Pepsodent  Program — Bob  Hope Maxwell  House  Coffee  Time 
Walter  Winchell 
Kate  Smith  Hour 
Kraft  Music  Hall 
Fitch  Bandwagon 
One  Man's  Family Major  Bowes  Amateur  Hour 
Time  to  Smile — Eddie  Cantor 
Kay  Kyser Lowell  Thomas 
Texaco  Star  Theatre — Fred  Allen 
Mr.  District  Attorney 
Burns  &  Allen 
Red  Skelton 

As  against  the  year  before,  there 
was  very  little  fluctuation  in  this 
list.  Only  four  newcomers  ap- 

peared: Lowell  Thomas,  Mr.  Dis- 
trict Attorney,  Burns  &  Allen,  and 

Red  Skelton.  The  1940  quartet  thus 
displaced  included  Dr.  Christian, 
Rudy  Vallee,  Hit  Parade,  and  Big 
Town. 

In  Table  I  the  10  evening  leaders 
for  the  standard  time  months  of  '41 
are  noted  by  rank.  Changes  in  posi- 

tion are  confined  to  very  limited 
movements. 

On  the  other  hand,  during  the 
daylight  saving  time  period  (Table 
II)  fluctuations  of  a  fairly  high 
order  appeared.  In  consideration  of 
the  fact  that  summer  schedules 
undergo  many  changes,  and  leading 
winter  programs  are  at  times  ab- 

sent, such  ups-and-downs  are  not 
unexpected. 

During  the  daytime,  the  network 
leaders  as  of  December,  1941,  in 
order  of  their  ratings,  were: 

Life  Can  Be  Beautiful 
Kate  Smith  Speaks 
The  Woman  in  White 
Right  to  Happiness 
Romance  of  Helen  Trent 
Our  Gal  Sunday 
The  Guiding  Light 
Ma  Perkins 
Road  of  Life 
Mary  Martin Vic  &  Sade 

Tie  for  Tenth 

It  will  be  seen  that  it  takes  11 

programs  to  make  a  list  of  10  lead- 
ers this  year  due  to  a  tie  for  tenth 

position.  Eight  of  these  10  pro- 
grams were  also  in  the  list  of  last 

year's  leaders.  The  three  newcomers 
are  Kate  Smith  Speaks,  Romance  of 
Helen  Trent,  and  Guiding  Light. 
Since  the  list  last  year  required 
only  10  programs  to  fill  10  posi- 

tions, there  are  now  only  two  dis- 

placements. Pepper  Young's  Fam- ily (currently  in  16th  position)  and 
Stella  Dallas  (in  18th  place)  are 

the  two  dropped  in  favor  of  new- 
comers. 

While  the  daytime  schedule  — 
like  the  evening  list — seems  to  sug- 

gest a  lack  of  change,  the  stability 
is  not  so  great.  The  foregoing  list 
really  includes  only  the  Monday- 
through-Friday  broadcasts.  If  Sun- 

day programs  are  included,  three 
changes  occur  —  Pause  That  Re- 

freshes on  the  Air,  and  William  L. 
S hirer  (both  of  which  out-rank  any 
of  the  weekday  shows),  and  Pru- 

dential Family  Hour  (which  out- 
ranks eight  of  the  weekday  series). 

By  way  of  contrast,  the  1940 
weekday  programs- — in   every  in- 

Changes  Slight  in 
Commercial 

Programs 

stance — were  able  to  out-rate  the 
weekend  broadcasts. 

Programs  by  Types 

Although  winter  and  summer 
network  evening  schedules  exhibit 
many  changes  and  substitutions  in 
individual  programs,  the  propor- 

tion of  time  devoted  to  the  various 

program  types  (Charts  III  &  IV) 
nonetheless  remains  about  the 
same. 
When  the  winter-season  evening 

program  types  for  1940-1941  are compared  with  the  types  prevalent 
in  1939-1940,  a  marked  swing  away 
from  the  expensive  variety  shows  to 
drama  and  audience-participation 
is  found. 

The  Audience  Level 

During  1940,  the  level  of  the  net- work audience  reached  a  new 
zenith.  As  previously  mentioned, 
during  several  special  periods  in 
1941  these  1940  high  marks  were 
virtually  doubled. 

On  the  other  hand,  from  the 
standpoint  of  seasonal  averages, 
night  time  sets-in-use  on  the  basis 
of  three  months  ending  Dec.  31, 
1941  was  about  8%  less  than  for 
the  comparable  1940  period  while 
daytime  listening  dropped  11% 
during  the  same  interval. 

Naturally,  this  tilt  in  the  listen- 
ing plane  was  reflected  in  the  dis- tribution of  programs  ratings 

(Table  V) .  Which  means  that  there 
was  a  drop-off  in  the  upper  strata 
and  a  concommittant  increase  in  the 
number  of  programs  at  the  lower 
end  of  the  scale. 

Programs  in  Rural  Areas 
Keeping  in  mind  the  fact  that 

normal  network  program  ratings 
cover  only  metropolitan  set-owners, 
although  43%  of  the  U.  S.  popula- 

tion is  still  rural,  the  CAB,  in  the 
spring  of  1941,  made  its  fourth 
study  in  rural  sections  and  small 
towns  of  the  basic  area.  About 
75,000  interviews  were  made  and 
the  results  show: 

Greater  daytime  set-use  in  rural 
areas  than  in  metropolitan  areas. 
After  8  p.m.  on  weekdays,  however, 
city  dwellers  use  their  sets  more 
than  small  town  and  rural  people. 

Similarly,  daytime  commercial  pro- 
grams, as  a  whole,  enjoy  higher 

V— Distribution  of  Sponsored  Network  Evening 

Programs  According  to  Ratings— December 1940 

Rating 

(%  of  Set  Owners) 40%  and  over  35.0—39.9   
30.0—34.9   
25.0—29.9   
20.0—24.9   
15.0—19.9   10.0—14.9   
5.0—  9.9   
0.0—  4.9   

TOTAL 

No.  of 

%  of 

No.  of 

%  of 

Programs Total  Programs 
Total 0 0 1 0.9 

2 1.8 1 

0.9 

3 2.6 3 2.7 
2 1.8 4 

3.6 

6 5.3 7 

6.3 

14 12.4 14 
13.1 32 

28.3 

■41 

38.2 
34 

30.1 

30 

28.0 20 
17.7 

7 

6.3 

113  100.0 108 
100.0 
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Ill— Comparison  by  Program  Types  of  Ratings 
And  Amount  of  Time :  Evening  Programs 

(October  1940-April  1941) 

IV— Comparison  by  Program  Types  of  Ratings 
And  Amount  of  Time :  Evening  Programs 

(May-September,  1941) 

FAMILIAR  MUSIC  4.9 CLASSICAL  AND  SEMI-CLASSICAL  3.2 
FAMILIAR  MUSIC  5.1 SEMI -CLASSICAL  3.7 

POPULAR  MUSIC 
11.1 

COMMENTATORS,  NEWS 
AND  TALKS 

12.3 

VARIETY 
18.9 

DRAMA  AND 
SERIAL  DRAMA 

28.0 

AUDIENCE 
PARTICIPATION 

21.6 

! 

1  Amoutit  uf  I'lme )  On  the  Air 
Ratings  Range  No.  of  %  of  Rank  in  % 

■            Type                         Average  Rank       Low  High    Programs   Time     of  Time Variety   17.1  1          2.2           39.9  24  18.9  3 
Drama  &  Serial  Drama   11.7  2           2.3           32.3  40  28.0  1 
Audience  Participation   11.4  3           3.8           25.5  28  21.6  2 
Class.  &  Semi-Class   10.5  4          6.5           13.8  3  3.2  7 
Popular  Music   10.0  5           4.1           22.3  13  11.1  5 
Familiar  Music                           9.8  6  7.0           12.6  7  4.9  6 
Commentators,  News  and 

'     Talks                                        6.5  7  2.1           20.5  14  12.3  4 
(NOTE — Each  program  type  has  been  allotted  the  number  of  hours  which  all  programs 
in  that  type  x-epresent.  The  chart  is  based  on  the  table  of  program  types.  15-minute  pro- grams broadcast  five  times  a  week  have  been  considered  as   1%   hours  per  week  for 
■the  number  of  weeks  investigated,  15-minute  programs  three  times  a  week  %  hour,  etc. 

POPULAR  MUSIC 
12.8 

STRAIGHT  DRAMA 1).9 

/    COMEDY  DRAMA 

COMMENTATORS,  NEWS 
AND  TALKS 

12.8 

X 

9.7 

MELODRAMA 

7.0 

AUDIENCE 
PARTICIPATION 20.8 

Ratings  Range 
Type                        Average  Rank       Low  High 

Variety                                      13.9  1 
Drama Straight  Drama  9.4  4.8 
Melodrama  7.0  3.6 
Comedy  Drama   6.9  2.5 
All  Drama   8.0  2 

Audience  Participation   7.6  3 
Popular  Music   7.5  4 
Familiar  Music    V.3  5 
Semi-Classical    6.8  6 
Commentators,  News.  Talks  5.3  7 

No.  of 

Programs 

Amount  of  Time 
On  the  Air 

%  of  Rank  in  % Time     of  Time 
4.2 

30.0 

24 

16.1 

3 26.2 
20 

11.9 
14.2 

9 7.0 
23.9 

16 

9.7 2.5 

26.2 

45 

28.6 
1 

1.9 
19.7 

33 20.8 2 
3.9 13.6 4 

12.8 
4 

5.7 9.0 6 

5.1 

6 
4.8 8.7 4 3.7 7 
1.5 

17.8 
13 

12.8 
4 

!  ratings  in  rural  communities  than 
1  in  big  cities,  but  nighttime  pro- 
^  grams  exhibit  the  contrary  ten- 

dency. The  average  daytime  rating 

'  is  6.2  in  rural  areas  as  against  5.5 lin  big  cities.  At  night,  the  average 
i  program  rating  in  rural  areas  is 

10.6,  whereas  in  cities  the  average 
program  is  rated  at  12.8. 

A  tabulation  of  rural  and  city 
ratings,  which  arranges  evening 
programs  in  five  groups  according 
to  size  of  rating,  shows: 

Number  and  percentage  of  programs  falling  into  each  group  by: 
RURAL  AREAS  CITIES 
No.  of  %  of  No.  of    f/p  of RATING                                                                                     •     Programs  Programs 

30.0  
and  

o
v
e
r
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 3
 
 
3
 
 
5
 
 

5 

20.0  
to  

2
9
.
9
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 5
 
 
5
 
 
9
 
 

8 

10.0  
to  

1
9
.
9
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 3
9
 
 

3
6
 
 

5
4
 
 

49 

5.0  to    

9
.
9
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 4
7
 
 

4
3
 
 

2
8
 
 

26 

0  to    

4
.
9
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 1
5
 
 

1
4
 
 

1
3
 
 

12 

109      100%  109  100% 

Note  that  68  (or  62%)  of  evening 
programs  rate  10  or  over  in  the 
cities,  while  in  rural  areas  62  (or 
577f)  have  a  rating  less  than  10. 

Repeating  the  same  type  of  fre- 
quency distribution  analysis  for 

daytime  commercial  programs,  we 
get  the  following  results : 

Number  and  percentage  of  programs  falling  into  each  group  by: 
RURAL  AREAS  CITIES 
No.  of    %  of  No.  of    %  of 

RATING                                                                                    Programs  Programs 

1 0.0  
and  

o
v
e
r
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 7            
9
 
 
1
1
 

7.5  
to  

9
.
9
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 23           
3
0
 
 

1
9
 
 

25 

5.0  
to  

7
.
4
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 14           
1
8
 
 

2
3
 
 

30 

2.5  
to  

4
.
9
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 22           
2
9
 
 

2
2
 
 

29 

Less  
than  

2
.
5
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 10           
1
3
 
 

1
1
 
 

14 

76         100%;       76  100% 

This  time  the  rural  areas  take 

precedence  in  the  high-rating  cate- 
gories, for  during  the  daytime  30 

(or  39%)  of  programs  rate  7.5  or 
over  in  agricultural  communities, 
while  only  20  (or  26%)  attain  sim- 

ilar ratings  in  the  cities. 
An  examination  of  the  10  high- 

est-rating evening  programs  in 
rural  areas  and  cities,  respectively, 
shows  that  8  programs  are  common 
to  both  lists.  The  two  programs  pre- 

ferred by  the  rural  audience,  but 
not  by  its  big-city  counterpart, 
are: 

Lowell  Thomas 
National  Barn  Dance 

Conversely,  the  city  audience  pre- 
fers two  programs  which  do  not  ap- 

pear on  the  rural  "first  10"  list. 
They  are: 

Bob  Hope  Program 
Kate  Smith  Hour 
Some  network  evening  programs 

show  an  especially  strong  prefer- 
ence among  rural-set-owners  as 

compared  with  metropolitan  radio 
homes.  This  group  includes,  in 

part: 

Plantation  Party 
Lowell  Thomas 
Uncle  Jim's  Question  Bee National  Barn  Dance 

Easy  Aces Death  Valley  Days 
Mr.  Keen,  Tracer  of  Lost  Persons Battle  of  the  Sexes 

Likewise,  city  set-owners  have 
certain  favorites  which  do  not 
evoke  nearly  so  high  a  response 
among  the  rural  listeners.  On  this 
list  would  be,  among  others: 

Goodwill  Hour 
Guy  Lombardo Helen  Hayes 
Screen  Guild  Theatre Take  It  or  Leave  It 
Wayne  King 
Uncle  Walter's  Doghouse Campbell  Playhouse 
Lux  Radio  Theatre 
Because  of  rural  living  habits, 

either  one  or  both  of  these  two 
groups  of  programs  may  possibly 
be  influenced  by  time  of  broadcast. 
Ratings  of  the  10  Leading  Evening 
Programs  in  Rural  Areas  Com- 

pared With  Their  City  Ratings: 
BASIC  ARE.A. Rural  Cities 
Rank  Rank 

Aldrich  Family                                1  3 
Lowell  Thomas                                2  15 
Jell-O  Program — Jack  Benny-    3  1 
Chase  &  Sanborn  Program            4  2 
Fibber  McGee  &  Molly                  5  5 
Truth  or  Consequences                   6  10 
Major  Bowes  Amateur  Hour          7  7 
National  Barn  Dance                     8  35 
Maxwell  House  Coffee  Time          9  8 
Lux  Radio  Theatre  10  4 

(Continued  on  page  38) 
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Storer  Urges  New  Trade  Association 

National  Institute  of 

Broadcasters  Would 

Be  Its  Name 

REORGANIZATION  of  the  NIB 
as  a  full-scale  trade  association, 
competitive  with  NAB  but  with 
networks  themselves  excluded  from 
membership,  was  advocated  by 
George  B.  Storer,  station  owner 
and  NIB  president,  in  a  letter  last 
week  to  800  stations,  embracing 
the  "platform"  of  himself  and  of 
L.  B.  Wilson,  WCKY,  Cincinnati, 
NIB  vice-president.  Both  broad- 

casters were  drafted  in  a  tele- 
graphic election  last  month. 

Asking  broadcasters  to  submit 
views  on  the  proposed  platform, 
Mr.  Storer  suggested  that  the  name 
be  changed  from  "National  Inde- 

pendent Broadcasters"  to  "National 
Institute  of  Broadcasters".  The  old 
name,  he  said,  connotes  a  division 
of  opinion.  He  suggested  a  paid 
managing  director  (in  essence  a  re- 

turn to  the  former  NAB  structure) 
and  a  sharply  reduced  budget. 

Small  Budget 

"It  is  the  writer's  opinion,"  Mr. 
Storer  declared,  "that  it  is  unneces- 

sary for  a  comprehensive  radio 
trade  association  to  spend  upwards 
of  $300,000  per  year,  as  does  an- 

other association.  A  budget  of  ap- 
proximately 25%  of  that  amount 

should  be  ample." 
Both  Mr.  Wilson  and  himself,  Mr. 

Storer  said,  feel  their  terms  can  be 
only  temporary,  until  a  meeting  of 
the  association  can  be  called  and 
officers  elected. 
The  four-point  platform  ex- 

pressed the  belief  that  broadcast- 
ers should  endeavor  to  cooperate 

with  the  duly  appointed  representa- 
tives of  the  Government.  "A  spirit 

of  harmony  between  executives  of 
Government  and  officers  of  broad- 

cast trade  associations  should  exist 
at  all  times,  so  that  broadcasters 
may  be  queried  on  the  advisability 
of  impending  regulations,  rather 
than  be  advised  after  the  means  of 
implementing  same  have  been  exe- 

cuted." This  was  interpreted  as  a criticism  of  the  NAB. 
A  trade  association,  moreover, 

Mr.  Storer  declared,  should  accept 
for  consideration  and  action  only 
questions  which  affect  the  "entire 
membership  rather  than  any  seg- 

ment thereof."  Regarding  network 
membership,  he  said  that  since  a 
comprehensive  trade  association 
must  consist  of  both  non-members 
and  members  of  networks,  and 
since  network  contractual  relation- 

ships can  take  several  different 
forms  varying  from  complete  own- 

ership to  a  mutual  basis  of  opera- 
tion, he  believed  "it  is  in  the  best 

long  term  interest  of  broadcasters 
and  networks,  that  the  association 
should  be  independent  of  network 
influence." 

Recognition  should  be  given,  how- 
ever, to  the  "great  service"  per- 

formed by  chains  and  the  associa- 
tion should  "deplore  any  adverse 

action  which  might  actually  impair 
the  maintenance  of  successful  op- 

eration of  network  service  at  its 

present  high  standard,"  he  said. 
Concerted  Action 

Proposing  a  stream-lined  asso- 
ciation, Mr.  Storer  suggested  that 

representatives  or  directors  be  se- 
lected on  the  basis  of  four  national 

time  zones,  divided  by  north  and 
south  boundaries,  such  as  the 
Mason-Dixon  line  projected  across 
the  country.  On  this  basis  there 
would  be  eight  districts,  each  hav- 

ing two  representatives.  Each  dis- 
trict would  have  two  representa- 

tives, one  of  whom  is  associated 
with  an  independent  non-network 
affiliated  station.  Officers  would  con- 

sist of  president,  vice-president, 
secretary-treasvirer  and  managing 
director,  the  last-named  a  paid  em- 

ploye. The  officers,  together  with 
the  representatives  of  each  district 
would  make  up  the  board  of  19 
directors.  An  executive  committed 
of  five  members  of  the  board,  to- 

gether with  the  president  and  man- 
aging director,  would  be  created. 

No  officer  would  serve  more  than 
two  terms  of  one-year  each,  except 
the  paid  managing  director,  whose 

FLATLY  prohibiting  the  payment 
of  a  Federal  salary  to  Dr.  Goodwin 

Watson,  chief  analyst  of  the  FCC's 
Foreign  Broadcast  Monitoring 
Service,  on  grounds  of  alleged  Com- 

munist-front activities,  the  House 
last  Thursday  approved  an  appro- 

priation of  nearly  $5,000,000  for 
the  FCC  for  fiscal  year  1943. 

The  preceding  day  the  Commis- 
sion's 1942  budget,  already  an  all- 

time  high,  was  boosted  substantial- 
ly when  President  Roosevelt  sent  to 

Congress  a  request  for  a  supple- 
mental appropriation  of  $587,195 

for  the  FCC's  expanding  national 
defense  operations  during  the  re- 

mainder of  the  fiscal  year  1942, 
ending  June  30. 

May  Need  More 
When  the  supplemental  appro- 

priation is  approved,  as  expected, 
the  FCC  during  the  present  fiscal 
year  will  have  amassed  a  total  of 
$5,655,924  in  appropriations.  How- 

ever, in  view  of  the  rapid  expan- 
sion of  FCC  activities  in  the  na- 

tional defense  field,  principally 
through  its  National  Defense  Oper- 

ations Section  and  Foreign  Broad- 
cast Monitoring  Service,  it  is  taken 

for  granted  additional  funds  will 
be  secured  subsequently  for  1943, 
and  the  total  eventual  1943  appro- 

priation is  expected  to  far  exceed 
the  1942  totals. 

In  approving  its  Appropriations 
Committee's  recommendation  of  a 
$4,991,219  1934  appropriation  for 

employment  contract  would  be  lim- 
ited to  two  years,  and  renewed 

by  the  board. Mr.  Storer  said  he  felt  this  was 
not  the  time  to  act  independently 
but  rather  in  concert  with  other 
elements  of  the  industry.  To  that 
end,  he  pointed  out  he  had  called 
a  meeting  of  heads  of  other  trade 
associations  to  "definitely  assure 
the  selection  of  radio  executives 
for  key  posts  in  Washington  who 
are  truly  independent,  and  also 
those  who  are  practical,  experi- 

enced radio  operators."  This  com- mittee recommended  the  selection 
of  J.  Harold  Ryan,  Fort  Industry 
Co.  vice-president  and  general 
manager,  as  Assistant  Director  of 
Censorship  in  charge  of  radio,  and 
the  tentative  selection  of  Walter  J. 

Damm,  director  of  WTMJ,  Mil- 
waukee, as  industry  liaison  officer 

in  Washington.  The  latter  appoint- 
ment, however,  has  not  been  con- 
firmed but  was  considered  at  a  two- 

day  meeting  in  Chicago  Jan.  16-17 
[Broadcasting,  Jan.  19].  Further 
sessions  are  to  be  held  by  the  Co- 

ordinating Committee,  made  up  of 
the  heads  of  or  representatives  of 
the  five  trade  groups  identified 
with  radio.  Future  meetings  will 
be  held,  it  is  understood. 

the  FCC,  the  House  also  supported 
the  drastic  committee  recommenda- 

tion to  prohibit  the  use  of  any  of 
the  appropriated  funds  to  pay  the 

$5,600  per  year  salary  of  Dr.  Wat- 
son, who  ever  since  his  appoint- 
ment several  months  ago  has  been 

under  Congressional  fire  for  his  al- 
leged membership  and  activity  in 

Communist  -  front  organizations. 
[Broadcasting,  Nov.  24,  Dec.  8], 
The  committee's  ban  on  payment  of 
a  Federal  salary  to  Dr.  Watson  was 
agreed  upon  unanimously  just  be- 

fore the  Independent  Offices  Appro- 
priations Bill,  providing  FCC 

funds,  was  reported  to  the  House. 

Fly  Queried  on  Watson 
FCC  Chairman  James  Lawrence 

Fly  had  been  confronted,  during 
committee  hearings  on  the  bill  Dec. 

10,  with  "documentary  evidence" 
purporting  to  establish  Dr.  Wat- 

son's Communist-front  connections, 
gathered  by  the  Dies  Committee. 
Apparently  dissatisfied  with  Chair- 

man Fly's  response  to  intensive 
questioning  by  Rep.  Starnes  (D- 
Ala.),  vice-chairman  of  the  Dies 
Committee,  the  committee  included 
the  prohibition  against  Dr.  Watson 
in  the  bill  presented  to  the  House. 
It  is  understood  this  is  only  the 
second  time  such  action  has  been 

taken  by  the  House.  The  extraordi- 
nary move  drew  no  comment  from 

Chairman  Fly  or  FBMS  officials, 

pending  action  by  the  Senate,  al- 
though   Chairman    Fly    called  a 

Banner  Year  Reported 

For   Blue  by  Thrower 
WITH  the  addition  to  the  Blue  Net- 

work of  31  stations  and  40  new 
accounts  during  1941,  a  banner 
year  was  reported  for  the  network 
by  Fred  M.  Thrower,  Blue  general 
sales  manager.  A  total  of  31  Blue 
stations  increased  their  power  last 
year,  four  moved  to  better  frequen- 

cies, seven  installed  new  transmit- 
ters or  antennas,  while  21  power 

increases  and  5  frequency  improve- 
ments are  now  under  way. 

The  average  number  of  Blue  sta- 
tions used  by  advertisers  per  pro- 
gram averaged  57  last  year,  show- 

ing a  66%  increase  over  1940  when 
the  average  number  of  stations 
used  was  38.  According  to  Mr. 
Thrower's  report,  an  even  higher 
number  is  forecast  for  1942,  the 
average  already  totaling  62  stations 
per  program  or  almost  100%  over 
1940.  Also  during  1941,  50  spon- 

sors renewed  contracts  for  their 
programs  on  the  Blue  Network. 

HUGHES  ABANDONS 

COAST  FM  GRANTS 
PLEADING  that  national  defense 
activities  necessitated  confining 
broadcast  activities  to  the  televi- 

sion station  which  the  permittee  is 
constructing  in  Los  Angeles  and 
San  Francisco,  the  Hughes  Tool 
Co.,  holder  of  construction  permits 
for  K49LA  and  K45SF,  commercial 
FM  stations  in  Los  Angeles  and 
San  Francisco,  has  returned  the 
permits  to  the  FCC.  The  Commis- 

sion, acting  on  this  request  last 
Tuesday,  officially  made  the  cancel- lations and  deleted  call  letters. 
Hughes  Tool  Co.  is  owned  by 

Howard  Hughes,  famed  aviator- 
millionaire-movie  director.  Action 
makes  the  frequency,  44.9  mc, 
again  available  in  Los  Angeles  to 
other  FM  applicants,  as  well  as 
opening  the  44.5  mc.  channel  to  San 
Francisco  applicants. 

commission  meeting  on  the  matter last  Friday. 

In  informed  quarters  it  was 
learned  the  House  Committee  had 
instructed  the  FCC  to  dismiss  Dr. 
Watson.  The  almost  unprecedented 
action  in  withholding  his  salary, 
it  was  learned,  resulted  from  the 

'  purported  failure  of  the  FCC  to 
heed  the  Committee's  demand. 

Although  no  date  has  been  set,  it 
is  expected  Senate  subcommittee 
hearings  on  the  supply  bill  will 
start  during  the  Jan.  26  week.  The 
$4,991,219  total  approved  by  the 
House  last  Thursday  provides 

$2,300,000  for  salaries  and  ex- 
penses, $23,600  for  printing  and 

binding  and  a  total  of  $2,667,619 
for  national  defense  activities,  in- 

cluding $836,979  for  FBMS,  with 
the  remainder  for  NDOS  monitor- 

ing operations  [Broadcasting,  Jan. 

12]. 

Indicative  of  what  is  to  come  is 

the  $587,195  supplemental  appro- 
priation asked  for  1942.  According 

to  the  FCC,  $343,433  of  this  amount 
will  be  used  for  personal  services, 
including  the  hiring  of  386  new  na- 

tional defense  employes.  The  re- 
maining $243,762  is  to  go  for  oper- 

ating expenses  and  other  obliga- 
tions, including  $70,500  for  pur- chase of  technical  equipment. 

House  Group  Votes  FCC  Fund 

But  Bars  Pay  for  Dr.  Watson 
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50  kw.  Outlet  Given  Waterloo; 

W  JW  Becomes  Regional  on  850 

Akron  Station  Assigned  to  KOA  Clear  Channel; 

DuMond  Heads  Prominent  Group  in  Iowa  Grant 

Washington;  John  Blair,  Chicago 
station  representative,  and  Dan  T. 
Riley  and  Richard  H.  Plock,  presi- 

dent and  vice-president  respectively 
of  KBUR.  Mr.  DuMond  owns  50% 
of  the  common  stock  issued;  Mr. 
Fetzer  has  an  11.6%  interest,  and 
Messrs.  Godley  and  Blair,  5%  each. 
Messrs.  Riley  and  Plock  along  with 
13  prominent  business  men  of 
Waterloo  hold  the  balance  of  the 
stock  in  small  blocks. 

CONSISTENT  with  its  new  policy 
of  granting  new  stations  in  areas 
now  regarded  as  under-served,  the 
FCC  last  Tuesday  authorized  a 
new  50,000-watt  station  on  1540  kc. 
in  Waterloo,  la.,  and  authorized 
regional  operation  on  850  kc.  in 
Akron  for  WJW,  now  a  local  out- 
let. 

In  recent  FCC  utterances,  not- 
ably by  Chairman  James  Lawrence 

Fly,  stress  has  been  given  lack 
of  service  in  particular  areas. 
While  Waterloo  does  not  have  a 
station  in  its  own  right,  it  is  re- 

ceiving service  from  other  Iowa  sta- 
tions, notably  WMT  in  Cedar 

Rapids,  which  maintains  studios  in 
Waterloo,  and  WHO,  Des  Moines, 
50,000-watter.  The  Akron  station, 
on  its  new  assignment,  according 
to  the  FCC,  is  expected  to  provide 
service  to  Cleveland,  which  the 
Commission  repeatedly  has  stated 
does  not  have  adequate  service  to 
accommodate  all  networks. 

Involved  in  Litigation 

The  Akron  grant  came  as  a  sur- 
prise for  another  reason,  however. 

It  is  assigned  to  the  clear  channel 
of  KOA,  Denver,  broken  down  by 
the  FCC  when  it  granted  WHDH, 
Boston,  fulltime  on  the  wave.  The 
whole  matter  now  is  in  litigation 
and  a  decision  of  the  U.  S.  Court 
of  Appeals  for  the  District  of 
Columbia  is  expected  momentarily. 

At  the  FCC  it  was  stated  that 
the  Commission  regards  850  as  a 
broken  down  channel,  and  has 

granted  both  KOA  and  WHDH  re- 
newals on  it  under  such  conditions. 

Apparently,  it  did  not  feel  that 
the  pending  litigation  made  any 
difference. 

WJW  now  operates  on  1240  kc. 
with  250  watts  and  is  operated  by 
William  M.  O'Neil,  son  of  the  presi- 

dent of  General  Tire  &  Rubber  Co. 
Under  the  grant,  the  station  will 
move  to  a  location  in  Franklin 
Township,  which,  with  a  directional 
antenna  for  night  use  on  850  kc, 
will  provide  reasonably  satisfactory 
service  in  Cleveland.  The  station  is 
an  MBS  outlet  and  was  acquired  in 

1940  by  the  O'Neils. 
Josh  Higgins  Broadcasting  Co., 

applicant  for  the  Waterloo  station, 
is  headed  by  Joe  DuMond,  manag- 

er of  KBUR,  Burlington,  la.,  and 
former  radio  director  of  Henri, 
Hurst  &  MacDonald.  A  decade  ago 
he  was  manager  of  WMT,  then  in 
Waterloo,  under  ownership  of 
Harry  Shaw.  He  is  the  creator  and 
principal  in  the  NBC  Josh  Higgins 
Finchville  series  out  of  Chicago. 

Associated  with  Mr.  DuMond  in 
Josh  Higgins  Broadcasting  Co.  are 
John  E.  Fetzer,  president  and  gen- 

eral manager  of  WKZO,  Kalama- 
zoo; Paul  Godley,  consulting  en- 

gineer of   Montclair,  N.  J.,  and 

Equipment  Problem 
Both  the  Waterloo  and  Akron 

grants  are  contingent  upon  pro- 
curement of  priorities  for  equip- 

ment. The  FCC  has  embarked  upon 
a  new  policy  [Broadcasting,  Jan. 
19],  of  granting  new  facilities  only 
in  areas  now  inadequately  served, 
with  regard  to  defense  require- 

ments. The  new  grants,  it  was 
stated,  are  not  inconsistent  with 
that  policy,  shortly  to  be  formalized 
in  an  order  jointly  prepared  by 
0PM  and  the  Defense  Communica- 

tions Board. 

Lester  Lindow  Called 

For  Active  Army  Duty 

LESTER  W.  LINDOW,  general 
manager  of  WFBM,  Indianapolis, 
on  Jan.  28  reports  for  active  duty 
as  a  first  lieutenant,  Infantry,  at 

Camp  Wolters, 
Tex.  He  has  been 
a  reserve  officer 
for  the  last  seven 
years.  Harry  M. 
Bitner  Jr.,  office 
manager  of 

WFBM  and  secre- 
tary-treasurer of 

the  company,  will 
take  over  Mr. 
Lindow's  duties, 
it  was  announced. 

Chief  stockholder  of  WFBM  is 
Harry  M.  Bitner,  publisher  of  the 
Pittsburgh  Sun-TelegraTph.  Lieut. 
Lindow  in  1935  joined  WCAE, 
Pittsburgh,  as  salesman,  and  be- 

came sales  manager  in  1938.  He 
joined  WFBM  as  acting  manager 
in  1940  and  became  general  man- 

ager last  July  1. 

Mr.  Lindow 

Benef  ax  Tests 

ANACIN  Co.,  Jersey  City  (Bene- 
fax),  through  its  newly-appointed 
agency,  William  Douglas  McAdams, 
New  York,  is  using  transcribed 
announcements  and  participations 
on  WTIC  and  WNBC,  Hartford, 
and  WIRE  and  WFBM,  Indian- 

apolis, in  a  test  campaign. 

NEWS  BOOM  ON  WEST  COAST 

Regional  Networks  Book  Many  Sponsors  as 

 Roundups  Become  More  Intense  

SINCE  bombing  of  Pear  Harbor, 
news  listening  interest  on  the  West 
Coast  has  increased  by  a  conserva- 

tive 35  to  50%,  with  a  multiple  of 
firms  sponsoring  regional  network 
newscasts  in  that  area. 

Long  a  holdout  from  the  radio 
ranks,  California  Packing  Corp., 
San  Francisco  (Del  Monte  brands), 
one  of  the  nation's  leading  food 
merchandisers,  initiated  its  first 
network  advertising  in  more  than 
a  decade  on  Jan.  12,  and  is  spon- 

soring William  Winter,  news  ana- 
lyst, on  14  CBS  West  Coast  sta- 

tions, Monday  through  Saturday, 
12:30-12:45  p.m.  Contract  is  for  52 
weeks,  with  placement  through 
McCann-Erickson,  San  Francisco. 

Slated  to  cancel  its  five-weekly 
quarter-hour  program.  Nelson 
Pringle's  News  on  3  CBS  Califor- 

nia stations.  Union  Oil  Co.,  Los 
Angeles,  through  Lord  &  Thomas, 
that  city,  on  Jan.  5  expanded  the 
series  to  include  KIRO  KOIN 
KROY,  and  renewed  for  26  weeks, 
Monday  through  Friday,  7:45-8 
a.m.  This  new  contract  and  re- 

newal gives  the  CBS  western  net- 
work three  half-hour  Monday 

through  Friday  strips  with  news 
and  news  analysis  "back  to  back" 
at  three  different  times  per  day — 
early  morning,  noon  and  late  after- noon. 

Magazine's  News 
Macfadden  Publications,  New 

York  {Liberty  magazine),  through 
Erwin,  Wasey  &  Co.,  that  city, 
sponsors  Bob  Garred  Reporting,  on 
6  CBS  West  Coast  stations,  thrice- 
weekly,    with    Bathasweet  Corp., 

New  York,  taking  over  the  quar- 
ter-hour news  period  at  7:30  a.m., 

twice  per  week.  H.  M.  Kiesewetter 
Adv.  Agency,  New  York,  has  the 
latter  account. 

Knox  Manning's  round-up  of  the 
days  events  is  sponsored  by  Los 
Angeles  Soap  Co.  on  14  CBS  West 
Coast  stations,  Monday  through 
Friday,  12:15-12:30  p.m.  That  firm, 
placing  through  Raymond  R.  Mor- 

gan Co.,  Hollywood,  also  sponsors 
an  early  morning  newscast  by  Nor- man Nesbitt  on  32  Pacific  Coast 
Don  Lee  stations,  Monday  through 
Friday,  7-7:15  a.m. 

Final  half-hour  news  and  news 
analysis  correlation  occurs  on  the 
CBS  western  network  late  sched- 

ule where  the  afternoon  edition  of 
Bob  Garred  Reporting  is  contigu- 

ous with  observations  on  war  prog- 
ress by  Bill  Henry,  CBS  and  Los 

Angeles  Times  war  correspondent. 
Peter  Paul  Inc.,  Naugatuck,  Conn. 
(Mounds  candy),  through  Bris- 
acher,  Davis  &  Staff,  San  Fran- 

cisco, sponsors  Garred  on  6  CBS 
West  Coast  stations  for  10  minutes 
thrice-weekly  at  5:45  p.m. 

Nesbitt  Fruit  Products,  Los  An- 
geles (orange  beverage),  on  Dec. 

27  started  for  52  weeks,  sponsor- 
ing him  on  Saturdays,  utilizing  the 

same  list  of  stations  and  time. 
Soil-Off  Mfg.  Co.,  Los  Angeles, 
sponsoring  that  newscast  on  4  CBS 
California  stations  on  Thursdays, 
adds  Tuesday  to  the  schedule,  effec- 

tive Feb.  3.  Agency  is  Buchanan  & 
Co.,  Los  Angeles. 

Bekins  Van  &  Storage  Co.,  Los 
Angeles  (chain  service),  through 
Brooks  Adv.,  that  city,  sponsors 
Bill  Henry,  News  Analyst,  on  3 

CBS  California  stations,  Monday, 

Wednesday,  5:30-5:45  p.m.  Ameri- can Chicle  Co.,  Long  Island  (gum) 
sponsors  the  news  analyst  on  6  CBS 
western  stations,  Tuesday,  7:45 
p.m.,  Thursday,  7 :15  p.m.  Agency  is 
Badger,  Browning  &  Hersey,  New York. 

Dr.  Miles  List 

Dr.  Miles  California  Co.,  Los  An- 
geles (Alka-Seltzer) ,  through  As- sociated Adv.,  that  city,  on  Feb.  1 

renews  for  52  weeks,  Alka-Seltzer 
Newspaper  of  the  Air,  on  32  Don 
Lee  Pacific  Coast  stations,  Monday 
through  Saturday,  10-10:15  a.m., 
Sunday  through  Saturday,  9-9:15 
p.m.  Roma  Wine  Co.,  San  Francisco 
(wines),  through  Cesana  &  Assoc., 
Hollywood,  sponsors  News  With 
Jim  Doyle,  on  that  same  list  of  sta- tions, Monday,  Wednesday,  Friday, 
6:15-6:30  p.m. 

Placing  through  Roche,  Williams 
&  Cunnyngham,  Chicago,  Stude- baker  Sales  Corp.,  South  Bend, 
sponsors  John  B.  Hughes,  News, 
thrice  weekly  at  7  p.m.,  on  the  32 
Pacific  Coast  Don  Lee  stations,  An- 
acin  Co.,  Chicago,  through  Blacket- 
Sample-Hummert,  that  city,  also 
sponsors  Hughes  Monday  through 
Friday,  9-9:15  a.m.,  on  those  sta- 

tions, in  addition  to  a  group  of 
MBS  outlets.  Bond  Stores  Inc.,  New 
York  (men's  clothes),  sponsors  a 
daily  quarter  hour  newscast  on  2 
California  Don  Lee  stations  (KFRC 
KHJ),  Monday  through  Friday, 
7:45-8  a.m.  Neff-Rogow,  New  York, is  agency. 

Richfield  Oil  Co.,  Los  Angeles,  is 
continuing  its  six  weekly  quarter- 
hour  Richfield  Reporter  on  10  NBC- Pacific  Red  stations,  Sunday 
through  Friday,  10-10:15  p.m. 
Agency  is  Hixson-O'Donnell  Adv., Los  Angeles.  Sperry  Flour  Co.,  San 
Francisco  (waffle  and  pancake 
flour) ,  placing  through  Westco  Adv. 
Agency,  that  city,  sponsors  News 
by  Sam  Hays,  on  NBC-Pacific  Red stations,  Monday  through  Saturday, 
7:45-8  a.m.  Up-to-the-Minute  News 
by  Franklin  Bingman,  is  sponsored 
by  Bristol-Myers  Co.,  New  York 
(Minit-Rub),  on  8  NBC-Pacific  Red 
stations,  Monday,  Wednesday,  Fri- 

day, 4:45-5  p.m. 

Benny's  Bereavement 
IN  RESPECT  to  Carole  Lombard, 

his  co-star  in  "To  Be  or  Not  to  Be," 
an  Alexander  Korda-Ernest  Lu- 
bitsch  film,  to  be  released  through 
United  Artists,  Jack  Benny  can- celled his  Jan.  18  broadcast  of  the 
NBC  Jack  Benny  Show,  sponsored 
by  General  Foods  Corp.  (Jell-0). 
Although  no  specific  explanation 
was  given,  the  show  was  replaced 
by  a  musical  program,  featuring 
Mahlon  Meerick's  orchestra,  Den- 

nis Day,  soloist,  and  the  Sports- 
man's Quartet,  vocal  group.  Don 

Wilson  announced.  Miss  Lombard 
was  scheduled  for  a  guest  appear- 

ance on  the  Jan.  25  Jell-0  pro- 

gram. Fisheries  Series 

SOUTHCOAST  FISHERIES,  Ter- minal Island,  Cal.  (Top  Form  cat 
food),  in  a  two-week  campaign  which 
starts  Jan.  19,  will  use,  on  a  stag- 

gered schedule,  a  total  of  7.5  tran- scribed announcements  on  11  West 
Coast  stations.  List  includes  KFSD 
KMPC  KECA  KFWB  KJBS  KSFO 
KFBK  KOIN  KOMO  KJR  KHQ. 
Agency  is  Barton  A.  Stebbins  Adv.. Los  Angeles 
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The  world's  finest  transmitter  •  •  • 

Just  22  years  ago  this  Western  Electric 
transmitter  was  the  finest  in  the  world.  And 

it  might  still  hold  that  title  today  if  there 

hadn't  been  a  constant  urge  for  Better 
Broadcasting. 

It  was  this  urge,  this  never  ceasing  effort, 
that  made  the  remarkable  Western  Electric 

transmitter  of  1920  but  a  single  step  in  the 

development  of  Commercial  Broadcasting. 

Improvements  such  as  water-cooled  tubes, 
crystal  control,  stabilized  feedback,  the 

Doherty  circuit  and  many  others — each  was 

a  step  forward  toward  today's  equipment. 

By  paralleling  this  record  with  micro- 
phones, speech  input  and  antenna  equip- 

ment. Western  Electric  has  earned  the 

dominant  position  it  now  holds  in  the 
broadcasting  industry. 

Today  Western  Electric  is  engaged  in  the 

great  drive  for  Victory.  Speeded-up  research 
is  resulting  in  huge  strides  in  the  art  of  radio 
communication.  And,  after  the  emergency, 

you  can  feel  sure  that  many  of  these  new 

developments  will  be  available  to  you  in 
Western  Electric  equipment  for  Better 
Broadcasting. 

DISTRIBUTORS:  In  U.S.A.:  Graybar  Electric  Co.,  New  York, 
N.Y.  In  Canada  and  Newfoundland:  Northern  Electric  Co. ,  Ltd. 
In  other  countries:  International  Standard  Electric  Corporation. 

Westem^tectrk 

Hi  dii^^^  EQU
IPPED  FOR 

V^BETTER  BROADCASTING 
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Industry  Plans  to  Cooperate 

In  Technician  Training  Drive 

Every  Community  to  Provide  Courses  Designed 

To  Provide  Another  200,000  Radio  Operators 

Mr.  Fletcher 

WITH  FCC  Chairman  James  Law- 
rence Fly  indicating  at  his  press 

conference  last  Monday  that 
"everyone  down  the  line  will  have 
to  find  a  way  to  broaden  their  base" 

in  dealing  with 
the  shortage  in 
broadcast  e  n  g  i- 
neers,  it  was  indi- 

cated by  the  NAB 
National  Defense 
Committee  that 
radio  technician 
training  courses 
will  get  underway 
within  the  next 
few  weeks  in 
practically  every 

community  in  the  United  States. 
The  broad-scale  technical  train- 

ing program,  being  set  up  with 
NAB  cooperating  through  the  Di- 

vision of  Engineering,  Science, 
Management  Defense  Training  of 
the  U.  S.  Office  of  Education,  is  de- 

signed to  provide  an  additional 
200,000  radio  technicians  and  op- 

erators, according  to  A.  J.  Fletcher, 
of  WRAL,  Raleigh,  N.  C,  member- 
in-charge  of  radio  training  of  the 
NAB  National  Defense  Committee. 

Support  Asked 

Calling  on  stations  to  get  solidly 
behind  the  training  drive  with  a 
continuing  schedule  of  announce- 

ments, Mr.  Fletcher  indicated  that 
broadcasters  should  prepare  their 
own  continuity  announcing  the 
availability  of  the  ESMDT  courses. 

The  expense  of  the  courses  is 
covered  by  Congressional  appro- 

priation. He  emphasized  also  that 
continuity  should  make  clear  that 
the  courses  are  available  not  only 
to  young  men  eligible  for  military 
service,  but  also  to  men  and  women 
who  may  not  be  accepted  for  such 
service,  but  who  can  take  the  place 
of  those  in  the  service. 

Under  the  plan  set  up  by  Mr. 
Fletcher,  all  inquiries  received  in 
response  to  station  announcements 
are  to  be  sent  to  state  coordinators, 
representing  various  schools.  In- 

dustry representatives,  to  cooper- 
ate with  the  State  coordinators,  also 

have  been  appointed  by  NAB. 
These  responses  will  then  be  allo- 

cated among  various  institutions  in 
the  State  designated  to  supervise 
the  training.  Station  engineers  in 
many  cases  will  handle  actual  class 
instruction,  according  to  the  pres- 

ent plan. 
Such  instructor-engineers — every 

station  is  estimated  to  have  at  least 
one  engineer  capable  of  a  teaching 
assignment — may  be  deferred  from 
induction  into  active  service  to  let 

them  continue  "in  this  larger  field 
of  service"  upon  request  to  the 
proper  authorities,  it  was  indicated. 

The  question  of  draft  deferment 
for  class  enrollees  now  is  under 
advisement.  Teachers  supplied  by 
stations  will  be  paid  for  their  ser- 

vices by  the  ESMDT  institutions 
supervising  the  training,  Mr. 
Fletcher  explained. 

All  stations  have  been  requested 
to  keep  an  accurate  record  of  all 
inquiries,  furnishing  monthly  or 
weekly  reports  to  Mr.  Fletcher  and 
continuing  reports  to  State  coordi- 

nators. Stations  also  were  advised 
to  continue  the  special  announce- 

ments until  advised  to  discontinue 
them  by  Mr.  Fletcher. 

"The  reason  for  this  is  obvious," 
he  commented.  "Experience  has 
shown  that  from  25%  to  83  1-3% 
of  those  who  send  in  their  inquiries 
cannot  qualify  to  take  the  course. 
This  means  that  the  radio  stations 
should  not  stop  short  of  approxi- 

mately 300,000  inquiries,  200,000  of 
which  may  qualify  and  actually  be 
enrolled  in  the  classes." 

Repairmen  Needed 
At  a  recent  meeting  of  regional 

ESMDT  advisers  with  Dean  R.  A. 
Seaton,  director  of  the  ESMDT  di- 

vision of  the  Office  of  Education, 
the  proposition  of  providing  radio 
repairmen  for  Army  and  Navy  duty 
also  was  discussed.  A  plan  now  is 
being  worked  out  through  the  Fed- 

eral vocational  training  department 
to  provide  training  of  such  person- 

nel through  State  vocational  train- 
ing departments. 

"This  is  the  biggest  thing  that 
the  Government  has  asked  the  ra- 

"KAY-0",  the  calf  caught  in  a  con- 
test of  the  National  Western  Stock 

Show  is  now  full-sized  porterhouse. 
Wilbur  Letterly  (over  ailed)  of 

Brighton,  Col.,  sold  "Kay-0" (named  in  honor  of  KOA,  Denver, 
who  donated  the  calf)  at  the  re- 

cent stock  show.  Beaming  approval 
of  Wilbur's  stock  handling  are 
KOA  General  Manager  Lloyd  E. 
Yoder  (left),  and  Program  Direc- 

tor Clarence  C.  Moore. 

RCA  VICTOR  Broadcast  Transcrip- 
tion studios  in  the  Royal  York  Hotel 

at  Toronto  have  been  expanded  with 
addition  of  another  studio.  Miss  G. 
Lenore  Reinke  has  been  promoted  to 
assistant  manager  of  the  transcrip- 

tion studios. 

dio  broadcasters  to  do,"  Mr. 
Fletcher  declared.  "In  my  opinion 
it  will  constitute  our  most  direct, 
and  if  well  done,  our  most  eifective 
contribution  to  national  defense. 

This  is  the  job.  It  is  a  big  one.  Let's 
do  it  quickly  —  conscientiously. 
Upon  our  eiforts  for  the  next  few 
months  may  depend  the  issue  of  vic- 

tory or  defeat  in  many  a  battle.  We 

must  not  fail!" 

U.  S.  Censorship  Rules 

Are  Studied  by  Canada 

CANADIAN  broadcasters  are  fol- 
lowing with  interest  censorship  de- 

velopments in  the  United  States. 
Since  the  start  of  the  war  a  broad 
censorship  rule  under  the  Canada 
Defense  Regulations  bans  broad- 

casts of  public  speeches  outside 
the  studios.  This  was  interpreted 
to  include  man-on-the-street  broad- 

casts, interviews  at  railway  trains 
and  planes,  at  hockey  games,  etc. 
Public  speeches  in  studios  require  a 
prepared  text  which  must  be  sub- mitted in  advance. 

Only  exception  to  the  regulation 
has  involved  speeches  relating  di- 

rectly to  the  war  eff'ort,  such  as those  made  by  Wendell  Willkie  in 
Canada,  and  by  authorities  in  con- 

nection with  financial  or  other  cam- 
paigns. Under  the  Canada  Defense 

Regulations  the  responsibility  for 
questions  on  quiz  shows  rests  on 
the  station  management  and  there 
has  been  no  falling  off  in  quiz  shows 
on  Canadian  stations  since  the  out- 

break of  war  in  September  1939. 
Canadian  censorship  regulations 
went  into  force  early  that  month 
[Broadcasting,  Sept.  15,  1939]  and 
were  gradually  eased.  Defense  of 
Canada  Regulations  pertaining  to 
broadcasting  stations  were  posted 
in  all  stations  early  in  November 
[Broadcasting,  Nov.  15,  1939]. 

Bond  Reductions 
LOCAL  1221,  Omaha  Chapter  of  the 
ABTU  of  IBEW,  has  voted  to  pur- 

chase as  many  Defense  Bonds  as  pos- 
sible until  the  war  is  over.  The  local 

will  utilize  the  Treasury  Department's 
payroll  deduction  plan  in  purchasing 
bonds  and  stamps.  It  was  voted  that 
a  minimum  of  5  per  cent  be  deducted 
for  the  purpose  each  month. 

Industry  Ready  for  Time  Change  Feb.  9 

Usual    Confusion  Will 

Be  Avoided  Under 

New  Statute 
ENDING  at  least  for  the  duration 
of  twice-yearly  disruption  of  pro- 

grams as  a  result  of  partial  day- 
light savings  time,  President  Roose- 
velt last  Tuesday  signed  a  bill 

placing  "fast"  time  in  effect 
throughout  the  country  beginning 
at  2  a.m.  Monday  Feb.  9. 

Effects  of  the  law  were  hailed  as 
a  boon  by  station  and  network 
officials,  agency  timebuyers  and 
station  representatives  [Broad- 

casting, Jan.  19]  as  it  will 
eliminate  weeks  of  complicated  re- 

adjustment of  schedules.  Despite 
the  fact  that  networks  and  stations 
had  set  up  elaborate  machinery  to 
handle  the  time  switch  with  the 
least  possible  confusion,  many  local 
programs  had  to  be  shifted  to  en- 

tirely new  periods  resulting  some- 
times in  lucrative  local  accounts 

suspending  in  the  summer  because 
of  lack  of  a  suitable  period. 
As  an  outgrowth  of  the  new 

"fast"  time  law,  problems  of  sta- 
tions operating  daytime  only  and 

those  with  limited  time  will  be  con- 
sidered by  the  Rules  Committee  of 

the  FCC  probably  at  its  next  meet- 
ing, it  was  indicated  by  the  FCC 

engineering  division. 
It  was  pointed  out  that  stations 

going  on  the  air  at  6  a.m.  standard 
time  would  begin  operations  under 
the  new  law  at  7  a.m.  but  could  re- 

main on  the  air  until  7  p.m.  Under 
standard  time  they  would  sign  off 
at  6  p.m.  The  FCC  recently  adopted 
a  rule  which  allows  limited-time 
stations  on  a  clear  channel  to  be- 

gin operations  at  4  a.m.  These 
probably  would  not  be  affected  by 
the  new  law. 

Special  Problems 
However,  it  was  pointed  out  that 

stations  now  operating  from  6  a.m. 
until  12  midnight  will  lose  an  hour 
under  fast  time  since  they  must 
sign  off  at  midnight  by  the  clock, 
actually  11  p.m. 

Congressional  action  was  com- 
pleted on  the  bill  Jan.  15  but  be- 
cause of  a  parliamentary  techni- 
cality it  did  not  reach  Speaker 

Rayburn  of  the  House  until  Mon- 
day for  his  signature.  The  Senate 

completed  action  on  the  bill  Jan. 
14.  As  finally  passed,  the  bill  sub- 

stituted the  House  version  provid- 
ing universal  "fast"  time  starting 

20  days  after  enactment  for  the 

original  Senate  approved  measure 
which  gave  the  President  power  to 
order  discretionary  daylight  time 
in  certain  areas.  Theoretically  this 
could  have  resulted  in  the  same 
situation  that  has  faced  broadcast- 

ing schedule  makers  every  spring 
and  fall. 

As  signed  by  the  President,  the 

daylight  law  provides  that  "fast" time  will  remain  in  effect  for  six 
months  after  the  termination  of  the 
present  war  or  at  such  earlier  time 
as  the  Congress  shall  designate. 
The  bill  was  introduced  in  the 
House  by  Chairman  Lea  (D-Cal.) 
of  the  Interstate  &  Foreign  Com- 

merce Committee  and  in  the  Sen- 
ate by  Chairman  Wheeler  (D- 

Mont.)  of  the  Interstate  Com- 
merce Committee. 

The  pen  with  which  Mr.  Roose- 
velt signed  the  law  will  be  sent  to 

Robert  Garland,  of  Pittsburgh, 
leader  of  the  national  committee 

appearing  before  Congress  in  sup- 
port of  the  bill.  Mr.  Garland  worked 

on  behalf  of  daylight  saving  time 
invoked  in  the  first  World  War  and 
was  given  the  pen  with  which 
President  Wilson  signed  the  World 
War  bill. 
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A  DEEP  BOW  OF  APPRECIATION  TO 

,  national  and  regional  accounts*  whose  business 
helped  to  make  1941  our  biggest  year  to  date 

*  More  than  170  accounts  strictly  local  In  nature  are  not  included  in  this  tabulation. 
Absorene  Mfg.  Co. 
Adams  Hat  Stores,  Inc. 
Affiliated  Products,  Inc. 
Allcock  Mfg.  Company 
American  Bird  Products,  Inc. 
American  Chicle  Company 
American  Dairy  Association 
American  Economic  Foundation 
American  Safety  Razor  Corp. 
American  Tobacco  Company 
Anacin  Company 
Armour  and  Company 
Armstrong  Cork  Company 
Associated  Serum  Producers,  Inc. 
Axton-Fisher  Tobacco  Co. 
Bayer  Company,  Inc. 
Beaumont  Company 
Paul  F.  Beich  Company 
Bendix  Aviation  Corp. 
Berd  Products  Company 
Bond  Clothing  Stores 
Bowey's,  Inc. 
Bristol-Myers  Company 
Brown  &  Williamson  Tobacco  Corp. 
Bulova  Watch  Company 
Butler  Mfg.  Company. 
Dr.  W.  B.  Caldwell,  Inc. 
California  Fruit  Growers  Exchange 
Campana  Sales  Company 
Campbell  Soup  Company 
Canada  Dry  Ginger  Ale,  Inc. 
Carter  Products,  Inc. 
Carter  Products  Corp. 
Catspaw  Rubber  Company,  Inc. 
Chatham  Mfg.  Company 
Chicago,  Milwaukee,  St.  Paul  & 

Pacific  Railroad 
Chesebrough  Mfg.  Company 
Chrysler  Corp. 
Harold  H.  Clapp,  Inc. 
Chocolate  Products  Company 
D.  L.  Clark  Company 
Clicquot  Club  Company 
Clinton  Company 
Coca  Cola  Company 
Colgate-Palmolive-Peet  Company 
Commercial  Credit  Company 
G.  E.  Conkey  Company 
Consolidated  Royal  Chemical  Corp. 
Continental  Baking  Company,  Inc. 
Continental  Oil  Company 
Crescent  Marcaroni  and  Cracker  Co. 
Crete  Mills 
Cummer  Products  Company 
Curtiss  Candy  Company 
Derby  Foods,  Inc. 
Emerson  Drug  Company 
Eversharp,  Inc. 
Ex-Lax,  Inc. 

Ford  Motor  Company 
Friday,  Inc. 
Fruit  Growers  Co-Operative 
Garden  City  Publishing  Co.,  Inc. 
General  Cigar  Company 
General  Foods  Corp. 
General  Mills,  Inc. 
General  Motors  Corp. 
Geppert  Studios 
Gillette  Safety  Razor  Co. 
Golden  Glint  Co.,  Inc. 
Gooch  Milling  &  Elevator  Co. 
Goodyear  Tire  &  Rubber  Co. 
Gospel  Broadcasting  Assn. 
Green  Gable  Builders 
GrifBn  Mfg.  Co.,  Inc. 
Grove  Laboratories,  Inc. 
Hartz  Mountain  Products  Company 
Haskins  Brothers  and  Company 
Hi  lex  Company 
Holland  Furnace  Company 
Hurley  Machine  Co. 
Inland  Milling  Company 
International  Cellucotton  Products  Co. 
International  Silver  Company 
Iowa  Master  Breeders,  Inc. 
Iowa  Packing  Company 
Ironized  Yeast  Company,  Inc. 
Jaques  Mfg.  Company 
Andrew  Jergens  Company 
Johns  Manville  Corp. 
Johnson  and  Johnson 
Johnson  Candy  Co. 
Kolynos  Company 
Lady  Esther,  Ltd. 
Landers,  Frary  and  Clark 
Thomas  Leeming  &  Co.,  Inc. 
Lever  Brothers  Company 
Lewis  Hotel  Training  Schools 
Lewis  Howe  Company 
Libbey-Owens-Ford  Glass  Co. 
Liggett  &  Myers  Tobacco  Co. 
Thomas  J.  Lipton,  Inc. 

Longines-Wittnauer  Watch  Co. 
Look,  Inc. P.  Lorillard  Company 
Ludens,  Inc. 

Lutheran  Laymen's  League Luxor,  Ltd. 
Magazine  Repeating  Razor  Co. 
Manchester  Biscuit  Co. 
Manhattan  Soap  Company,  Inc. 
Marlin  Firearms  Co. 

Marrow's,  Inc. Marshall  Canning  Company 
Mennen  Company 

Michigan  Fruit  Growers 
Mid-Continent  Petroleum  Corp. 
Miles  Laboratories,  Inc. 
Miller  Cereal  Mills 
Minnesota  Mining  &  Mfg.  Co. 
Morton  Salt  Company 
Philip  Morris  &  Co.,  Ltd.,  Inc. 
Nash  Kelvinator  Corp. 
National  Refining  Company 
Nitragin  Company,  Inc. 
North  American  Accident  Insurance  Co. 
Northwestern  Bell  Telephone  Co. 
Nu-Way  Mfg.  Company 
Omar,  Inc. 
Owens-Illinois  Glass  Company 
Pacific  Coast  Borax  Company 
Packard  Motor  Car  Company 
Pan  American  Coffee  Bureau 
Paramount  Pictures,  Inc. Parker  Pen  Company 
Penn  Tobacco  Company 
Pennsylvania  Salt  Mfg.  Co. 
Pepsi-Cola  Company 
Peosodent  Company 

Pequot  Mills Pet  Milk  Sales  Corp. 
Peter  Paul,  Inc. 
Charles  H.  Phillips  Chemical  Co. 
Phillips  Petroleum  Company 
Pierce's  Proprietaries,  Inc. 

RSO  ̂   RRIT NBC  BLUE  AND  MUTUAL      BASIC  COLUMBIA 
5000  WATTS  5000  WATTS 

THE  COWLES  STATIONS  IN  DES  MOINES 

Affiliated  with  the  Oes  Moines  Register  &  Tribune 
Represented  by  The  Kalz  Agency 

Pillsbury  Flour  Mills  Company 
Lydia  E.  Pinkham  Medicine  Co. 
Plough,  Inc. 
Postal  Telegraph-Cable  Co.,  Inc. 
Potter  Drug  and  Chemical  Corp. 
Procter  and  Gamble  Co. 
Progress  Feather  Company 
Prudential  Life  Insurance  Co. Pure  Oil  Company 
Rath  Packing  Company 
RCA  Mfg.  Company 
Refinoil  Mfg.  Company 
Reid,  Murdoch  &  Company 
Rival  Packing  Company 

R.  J.  Reynolds  Tobacco  Co. 
Rollins  Hosiery  Mills,  Inc. 
Russell-Miller  Milling  Co. 
Sargent  and  Company 
Schulze  Baking  Company 
F.  Schumacher  &  Company 
Seiberling  Rubber  Company 
R.  B.  Semler,  Inc. 
Shell  Oil  Company,  Inc. 
Sherwin-Williams  Co. 
Simon  &  Schuster,  Inc. Simoniz  Company 
Sinclair  Coal  Company 
Skelly  Oil  Company 
Smith  Brothers 
Socony  Vacuum  Oil  Co. 
E.  R.  Squibb  &  Sons 
Staley  Milling  Company 
Standard  Brands,  Inc. 
Standard  Oil  Co. 
Sterling  Products,  Inc. Swift  and  Company 
Tayton  Company Texas  Company 

Time,  Inc. 
Tone  Brothers 
Trimont  Clothing  Company 
United  Drug  Company 
United  States  of  Brazil U.  S.  Tobacco  Company 
Vick  Chemical  Company 
Waltham  Pen  Company 
Wander  Company 

Walter  Wans^er  Productions 
William  R.  Warner  &  Co.,  Inc. 
R.  L.  Watkins  Co. 
Welch's  Grape  Juice  Company 
Wheeling  Steel  Corn. 
White  Laboratories,  Inc. 
J.  B.  Williams  Company 
Williamson  Candy  Companv 
Winston  &  Newel  1  Compan^ 
J.  H.  Woodbury,  Inc. "William  Wrigley,  Jr.,  Co. 
W.  F.  Young,  Inc. 
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Social  Reforms  Will  Continue, 

Fly  Indicates  to  House  Group 

Tells  Appropriations  Committee  of  Inquiries; 
Increase  in  Work  Basis  of  Pleas  for  Funds 

CLEAR-CUT  indication  that  the 
FCC  proposes  to  intensify  rather 
than  let  down  on  social  reforms  in 
the  broadcast  field  during  the  en- 

suing year,  despite  war  conditions, 
was  given  Congress  by  FCC  Chair- 

man James  Lawrence  Fly  in  testi- 
mony on  appropriations  for  the 

1943  fiscal  year,  made  public  last 
'Thursday  coincident  with  introduc- 

tion of  the  Independent  Offices  Ap- 
propriation Bill  in  the  House. 

A  multi-phased  series  of  investi- 
gations, going  into  identification  of 

sponsors  of  programs,  surveys  of 

outside  business  interests  of  li- 
censees, alien  ownership  or  control, 

regulation  of  chain  broadcasting, 
newspaper  ownership  and  super- 

power was  outlined  by  Chairman 
Fly  in  a  statement  given  the  Sub- 

committee of  the  House  Appropria- 
tions Committee  handling  appro- 

priations for  independent  establish- 
ments and  agencies.  The  testimony 

was  given  Dec.  10  but,  following 
custom,  was  not  released  until  in- 

troduction of  the  appropriations 
bill  last  Thursday. 

The  testimony  came  during  the 

week  of  the  Pearl  Harbor  attack 
and  the  justifications  had  been  pre- 

pared in  advance  of  the  declaration 
of  war.  However,  there  have  been 
no  indications  from  the  Commission 
since  the  war's  advent  that  it  would 
slow  down  on  normal  civil  func- tions. 

The  FCC  justifications  did  not 
take  into  account  the  imminent 
freezing  of  broadcast  assignments 
along  with  stoppage  of  new  grants 
and  construction  permits,  except 
where  essential  in  the  war  opera- 

tion, foreseen  as  a  result  of  war 
requirements.  This  step,  to  be  taken 
by  0PM  in  collaboration  with  the 
Defense  Communications  Board, 
will  be  the  outgrowth  of  transition 
of  practically  all  radio  manufactur- 

ing plants  to  Army  and  Navy  pro- 
duction requirements  [Broadcast- 

ing, Jan.  19]. 
In  outlining  requirements  of  the 

FCC  law  department  for  the  1943 

fiscal  year,  which  begins  July  1, 
1942,  Chairman  Fly  enumerated 
these  new  problems: 

(1)  Extension  of  the  scope 
of  investigation  and  enforce- 

ment function,  including  in- 
vestigations into  the  direct  and 

indirect  alien  ownership  or  con- 
trol of  radio  stations,  identifi- 

cation of  sponsors  of  broad- 
cast programs,  and  a  survey  of 

outside  business  interests  of 
licensees  and  persons  con- 

trolling stations. 

(2)  Increased  attention  re- 
quired to  be  given  to  alleged 

propaganda  broadcasts  and  to 
the  matter  of  the  provision 
made  by  stations  for  well- 
rounded  rather  than  one-sided 
discussion  of  public  questions, 
particularly  those  arising  out 
of  the  war  issues. 

(3)  Increase  in  the  difficulty and  amount  of  time  consumed 
in  handling  broadcast  applica- 

tions due  to  the  promulgation 
of  the  chain  broadcasting  rules. 
(4)  Anticipated  develop- ments in  the  newer  broadcast services  recently  placed  on  a 

commercial  basis,  i.e.,  tele- 
vision and  frequency-modula- 

tion (FM)  stations. 
(5)  Provision  for  the  hand- 

ling of  new  work  assignments flowing  from  the  newspaper, 
superpower  and  other  inquiries when  completed. 

(6)  Carrier  contract  analysis which  must  be  undertaken  in 
part  for  purposes  related  to  the national  defense  and  for  the 
promotion  of  inter-American relations. 

(7)  Closer  supervision  over 
radio  operators  and  unlicensed 
operation. 
In  the  engineering  field  Mr.  Fly 

told  the  committee  it  will  be  neces- 
sary to  revise  channel  studies  of 

the  standard  broadcast  band,  par- 
ticularly in  view  of  the  North 

American  Regional  Broadcasting 
Agreement  (Havana  Treaty) 
which  makes  allocation  of  fre- 

quencies necessary  on  the  basis 
of  the  entire  continent  instead  of 
the  United  States  and  immediately 
bordering  countries  only. 

Special  Studies 

Among  special  studies  which  he 
said  cannot  be  satisfactorily  de- 

layed, he  listed: 
(1)  Revision  of  standards  of  good 

engineering  practice;  (2)  revision 
of  the  ground  conductivity  map; 
(3)  further  analysis  of  sky  wave 
propagation;  (4)  study  of  antenna 
design;  (5)  study  of  proposed 
standards  for  transcriptions  and 
records  to  be  used  by  the  various 
classes  of  broadcast  stations;  (6) 
detailed  study  of  the  service 
rendered  by  standard  broadcast 
stations  and  methods  of  improving 
this  service;  (7)  study  of  equip- 

ment developments  and  further  re- 
quirements relative  to  equipment  of 

all  classes  of  broadcast  stations; 

(8)  study  of  international  alloca- 
tion of  broadcast  stations  in  prepa- 

ration for  the  next  North  Ameri- 
can Conference. 
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WAIM  SERVES  AS  LABORATORY 

Northwestern  U  Arranges  Survey  of  Station 

 Influence  of  Outlet  to  Be  Measured  

TREK  TO  KHAKI-LAND  was  recently  staged  by  the  Jack  Benny  troupe, 
when  they  broadcast  the  weekly  NBC  program,  sponsored  by  General 
Foods  Corp.  (Jell-0) ,  from  March  Field,  Cal.  Birdie  watchers  are  (1  to  r) , 
Walter  Bunker,  NBC  Western  division  production  manager;  Ed  Beloin, 
writer  on  the  Jack  Benny  program;  Murray  Bolen,  Young  &  Rubicam 
Hollywood  producer;  Lt.  Albert  Norton,  morale  officer  of  March  Field; 
Jack  Benny. 

Value  of  Criticism 

Is  Cited  by  Thomas 
Socialist   Leader   Says  Radio 
Must  Be  Free  and  Open 
A  PLEA  to  the  Government  to 
"make  it  clear  that  it  will  not  take 
over  radio"  and  to  the  broadcasters 
to  remember  that  "one  of  their 
great  services  is  to  provide  the 
people  with  authentic  information, 
and  another — to  keep  clear  the 
channels  of  discussion"  was  made 
by  Norman  Thomas,  Socialist 
leader,  in  a  Jan.  11  broadcast  on 
WQXR,  New  York.  Program  was 
one  of  a  13-week  series  of  Sunday 
afternoon  quarter-hour  talks  spon- 

sored by  the  Call,  Socialist  Party 
newspaper. 

Speaking  on  the  topic,  "The 
Value  of  Constructive  Criticism," Mr.  Thomas  first  dealt  with  means 
of  preventing  alleged  unfair  Post 
Office  censorship  of  publications 
during  time  of  war  and  then  con- 

tinued : 
Unbiased  News 

"More  difficult  is  the  problem  of 
preserving  freedom  over  the  radio 
— an  instrument  that  did  not  exist 
in  the  first  World  War,  but  is  now 
even  more  powerful  than  the  press. 
Certainly  there  must  be  enough 
censorship  to  prevent  military  in- 

formation from  falling  into  the 
hands  of  the  enemy.  The  real  ques- 

tion is  how  to  keep  the  radio  open 
as  a  source  of  unbiased  news  and  a 
forum  for  free  and  democratic  dis- 

cussion of  issues. 
"If  the  American  Government 

should  take  radio  over  as  most 
other  Governments  have  done,  it 
could  not  and  would  not,  under  the 
circumstances  of  emergency  action, 
set  up  as  fair  public  control  as  the 
BBC  provides,  and  what  it  offers  is 
inferior  to  what  we  Americans 
have  enjoyed  from  our  competitive 
radio  systems.  Excellent  as  the 
work  of  broadcasting  stations  has 
been,  there  is  a  growing  tendency, 
by  no  means  universal,  to  rule  out 
speeches  or  comment  suspected  of 
being  critical  of  the  Administration 
from  a  leftest  angle 

"My  sponsor,  the  Call,  and  I  have 
found  this  out  in  dealing  with  some 
stations  with  which  we  had  con- 

tracts. This  unofficial  but  effective 

censorship  by  private  companies 
appears  to  arise  in  part  out  of  fear 
of  what  the  Government  might  do, 
and  in  part  out  of  a  mistaken  con- 

ception of  certain  managers  of 
what  patriotism  in  a  democracy 

requires." 

NORTHWESTERN  U,  Evanston, 
111.  has  selected  WAIM,  Anderson, 
S.  C,  CBS  affiliate,  for  the  first 
Radio  Listener  Study  and  Com- 

munity Service  to  be  conducted  by 
the  university's  Medill  School  of Journalism. 

The  project,  under  the  direction 
of  Dr.  Charles  L.  Allen,  research 
director,  is  scheduled  to  begin  Jan. 
26.  WAIM  was  chosen,  it  was  said, 
in  recognition  of  its  record  in  the 
field  of  public  service  since  its  es- tablishment in  1935. 

The  survey  will  be  undertaken  to 
reveal  the  commercial  value  of  the 
station's  efforts  on  behalf  of  the 
community,  the  influence  the  sta- 

tion wields,  its  merchandising  ef- 
fectiveness, relative  results  from 

radio  and  newspapers,  the  attitude 
of  the  listening  public  toward  the 
station,  the  pulling  power  of  spon- 

sored programs  and  spot  announce- 

ments, and  other  data.  A  factual 
report,  showing  how  far  the  station 
has  progressed  in  the  realm  of  pur- 

poseful broadcasting,  is  expected from  the  survey. 

Owned  and  operated  by  Wilton 
E.  Hall,  publisher  of  the  Anderson 
Daily  Independent  and  Daily  Mail, 
WAIM  also  maintains  studios  at 
Anderson  and  Clemson  Colleges  and 
serves  Erskine  and  Presbyterian colleges. 

UP  Book  on  War 
AS  AN  EXAMPLE  of  United  Press 
reportorial  technique  during  the  war, 
the  UP  promotion  department  has 
compiled  dispatches  sent  by  Wallace 
Carroll,  manager  of  the  UP  London 
bureau,  on  his  special  tour  of  Russia 
last  fall,  and  reprinted  them  in  a  book- 

let titled  "Inside  Warring  Russia"  for 
distribution  to  UP's  radio  and  news- 

paper clients  and  prospects. 

DEFINITELY  IN  THE  TEXAS  PICTURE! 

TAKE  a  look  at  Texas  .  .  .  BIG,  isn't  it?  The  Lower  Rio  Grande  Valley,  alone,  is 
a  gigantic  market — an  important  one,  too.  $8,500,000  worth  of  defense  con- 

struction— $30,000,000  winter  vegetable  and  citrus 
crop — millions  of  barrels  of  oil — high-priced  cattle 
and  cotton — a  rich  tourist  trade  ...  no  wonder  retail 
sales  are  sky-rocketing.  40  cities  and  towns  in  the 

isolated  tip  end  of  Texas  turn  to  KRGV,  the  Valley's NBC  Red  and  Blue  outlet  for  entertainment,  for  news 
of  the  day  and  of  your  product.  KRGV  is  celebrating 
its  15th  anniversary  in  serving  the  people  of  the 

Lower  Rio  Grande  Valley.  That's  the  picture,  and  a 
mighty  pretty  one,  too,  for  alert  advertisers. 

Get  the  attractive  combination  rate  on  the 
four  close-knit  stations  of  the  Taylor-Howe- 
Snowden  Group. 

CENTRAL  SALES  OFFICE — 805-6  Tower  Petroleum 
BIdg.,  Dallas,  Texas 

Ken  L.  Sibson,  General  Sales  Manager. 
Telephone  Riverside  5663  TWX  DIs  297 
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SILVER  IN  DEMAND 
Rancher  Wants  His  Mare  Bred 

 To  Famed  Steed  

"IT'S  HAPPENED!"  cried  Jimmy 
Creasman,  announcer  of  KTAR, 
Phoenix,  Ariz.,  as  he  stormed 
through  the  studios  waving  the 
following  letter : 
Lone  Ranger,  KTAR, 
Phoenix,  Ariz. 

Dear  Sir:  I  listen  to  your  pro- 
gram every  time  I  can.  I  think  the 

horse  Silver  you  ride  is  the  grat- 
est  horse  in  the  world.  I  am  work- 

ing on  a  couranch  (cow  ranch)  an 
I  have  a  black  mare  of  my  own.  If 
it  is  possible  I  would  like  to  have 
my  mare  bred  to  your  horse  Silver. 
I  may  not  have  enough  money  to 
pay  all  the  cost  at  onest  but  I 
would  be  willing  to  give  you  a  mor- 
gage  on  my  mare  for  the  bal.  Please 
give  me  your  answer  on  your  pro- 

gram. 1' 11/42. 
Yours  Very  Truly, 

HANK  DAVIS, 
C/o  0.  L.  Bender, 
Casa  Grande,  Ariz. 

SALT-SHAKER  collecting  is  the 
hobby  of  Fred  Greenlee,  farm  an- 

nouncer of  WNAX,  Yankton,  S.  D. 
To  proclaim  opening  of  the  new 
Carey  Salt  news  series,  Greenlee 
staged  an  exhibit  of  1,500  shakers. 
Here  are  some  of  them. 

Illini  Honors  Zeimer 

GREGOR  ZEIMER,  news  com- 
mentator of  WLW,  Cincinnati,  and 

former  head  of  the  American  school 
in  Berlin,  has  been  selected  by  the 
U  of  Illinois  as  the  alumnus  who 
has  accomplished  the  most  note- 

worthy achievement  during  the  last 
year.  Mr.  Ziemer  will  deliver  the 
principal  address  at  the  annual 
founder's  day  ceremonies  at  the 
university  March  1.  His  book  Edu- 

cation for  Death  has  been  selected 
by  the  Book-of-the-Month  Club  as 
one  of  the  best  non-fiction  works 
for  January  and  a  condensed  ver- 

sion is  being  printed  in  the  current 
issue  of  Reader's  Digest. 

F.  &  M.  SHAEFER  BREWING  Co., 
Brooklyn,  on  Jan.  28  shifts  The 
tichaefer  Revue  on  WJZ,  New  York 
Thursday  7  :30-8  p.m.  to  the  same  time 
Wednesday    on    WEAF,    that  city. 

Swing's  Song  on  MBS 
RAYMOND  GRAM  SWING,  MBS 
commentator  will  have  his  long 
"art"  song,  "La  Belle  Dame  Sans 
Merci,"  performed  publicly  for  the 
first  time  Jan.  30  on  the  Mutual  pro- 

gram Russell  Bennett's  Notehook.  The composition,  composed  in  the  early 
1920's,  will  be  sung  by  Swing's  broth- er, H.  Dolf  Swing,  New  York  vocal 
teacher  and  concert  baritone. 

Despite  impassable  roads,  Elmer,  Hilton,  Gene 

and  forty  other  WIBW  personalities  make  regu- 

lar daily  visits  to  4,811,511  members  of  OUR 

FAMILY  in  five  states.  As  invited  guests,  known 

by  their  first  names,  they  get  fast  action  when 

they  deliver  your  "commercial"  as  the  personal 
recommendation  of  one  neighbor  to  another. 

WIBW's  smashing  signal  bangs  into  five  states 
because  ( 1  )  our  enviable  580  kc  frequency, 

and  (2)  the  fact  that  we  are  grounded  in  soil 

with  America's  highest  conductivity  rating. 

Here,  Mr.  Time  Buyer,  is  the  power  to  "get 

through"  plus  proved  selling  ability  ...  an 
unbeatable  combination  for  RESULTS. 

Richardson 

Richardson  Aide 

To  Radio  Censor 

Ryan  Appoints  Coordinator 
Of  Shortwaves  to  Post 

STANLEY  P.  RICHARDSON,  co- 
ordinator of  international  broad- 

casting, recently  named  as  chief 
assistant  to  J.  Harold  Ryan,  assist- 

ant director  of  censorship  for 
broadcasting,  reported  for  duty  in 
Washington  last  week.  He  has 

been  given  a  leave 
of  absence  by  the 

American  short- 
wave broadcast- ing industry, 

which  last  April 
named  him  to  the 
coordinating  post. 

The  new  ap- 

pointee, a  veteran 
newspaper  corre- spondent with 
wide  foreign  and 

domestic  experience,  has  acted  for 
about  a  year  as  the  representative 
in  New  York  and  Washington  o' the  six  companies  engaged  in  it, 
ternational  broadcasting,  with  par 
ticular  reference  to  their  activitie. 
in  behalf  of  national  defense. 

Around  the  Clock 

These  companies,  which  operat., 
the  entire  licensed  shortwave  facili 
ties  of  the  United  States,  are  CBS, 
Crosley  Corp.,  General  Electric  Co., 
NBC,  Westinghouse  Electric 
Mfg.  Co.,  and  World  Wide  Broad- 

casting Foundation. 
Divided  among  them  are  11  short- 

wave transmitters,  in  locations 
from  Boston  to  San  Francisco, 
which  broadcast  news  and  other 
programs  to  all  parts  of  the  world 
around  the  clock  in  more  than  a score  of  languages. 

Admonishing  stations  that  there 
is  need  for  extraordinary  care, 
especially  in  cases  where  the  owner 
or  his  authorized  representative  is 
not  in  full  control  of  the  program, 
the  Code  urges  broadcasters  to  use 
"good  common  sense".  If  material 
is  doubtful,  it  should  not  be  used. 
The  censorship  office  will  review 
it  on  request. 

"Free  speech  will  not  suffer  dur- 
ing this  emergency  period  beyond 

the  absolute  precautions  which  are 
necessary  to  the  protection  of  a 
culture  which  makes  our  radio  the 

freest  in  the  world,"  Mr.  Price 
stated.  He  characterized  radio  as 
"one  of  the  greatest  liaison  officers 
between  the  fighting  front  and  the 

people." 

BUP  Names  Cain 

CLAUDE  CAIN,  veteran  news- 
paper and  radio  man,  has  been 

named  radio  news  manager  of 
British  United  Press,  it  was  an- 

nounced Jan.  15  by  R.  W.  Keyser- 
lingk,  BUP  general  manager.  Mr. 
Cain  joined  BUP  last  year  and  has 
been  day  editor  on  the  Montreal  ra- 

dio news  desk.  His  10-year  radio 
career  has  covered  program  direc- 

tion and  station  management  as 
well  as  news  work. WI BW 

 -'-^^   
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WW  A  WW  ^ri^  r  COLUMBIA  OUTLET  FOR  KANSAS  BEN  LUDY,  G..  Mgr.   
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

NEW  YORK  DETROIT  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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RYAIS'S  FUNCTIONS 
TAKEN  BY  STORER 

FUNCTIONS  of  J.  Harold  Ryan, 
vice-president  and  general  manager 
of  Fort  Industry  Co.,  who  since 
the  first  of  the  year  has  been  serv- 

ing as  assistant  director  of  censor- 
ship, largely  have  been  taken  over 

by  George  B.  Storer,  president  of 
the  company,  which  operates  six 
broadcast  stations.  Mr.  Ryan  is 
spending  fulltime  in  Washington  as 
radio  censor,  having  been  drafted 
for  the  post  by  Byron  Price,  di- 

rector of  censorship,  acting  in  ac- 
cord with  industry  suggestions 

[Broadcasting,  Dec.  29]. 
E.  Y.  Flanigan,  commercial  man- 

ager of  WSPD,  Toledo,  is  acting  as 
station  manager  during  Mr.  Ryan's 
Washington  incumbency.  Mr.  Stor- 

er, who  has  headquartered  hereto- 
fore in  Detroit  where  he  operates 

the  Standard  Tube  Co.,  steel  fabri- 
cating concern,  is  dividing  his  time 

between  Detroit  and  Toledo,  head- 
quarters of  the  station  operations. 

Mr.  Ryan,  however,  is  available 
for  consultation  on  station  operat- 

ing matters. 
Bob  Richards,  production  man- 

ager of  WSPD,  has  been  detached 
from  service  with  the  station  to 
act  as  Mr.  Ryan's  assistant  in 
Washington.  Mildred  Cogley,  secre- 

tary to  George  W.  Smith,  general 
manager  of  WWVA,  Wheeling, 
W.  Va.,  also  of  the  Ft.  Industry 
group,  has  joined  Mr.  Ryan  as  his 
assistant.  Stations  in  the  Fort  In- 

dustry group,  in  addition  to  WSPD 
and  WWVA,  are  WMMN,  Fair- 

mont; WLOK,  Lima;  WHIZ, 
Zanesville,  and  WAGA,  Atlanta. 

WJRD's  BOND  PLAN 
Treasury  To  Exploit  Idea  On 

 National  Basis  
DEFENSE  SAVINGS  staff  of  the 
Treasury  Department  is  planning 
to  release  nationally  a  presenta- 

tion describing  "Buy  Defense  Bond 
Week"  sponsored  by  WJRD,  Tusca- 

loosa, Ala. 
Treasury  officials  were  high  in 

their  praise  of  the  idea  and  ex- 
pressed the  opinion  that  if  adopted 

by  stations  of  similar  size  to 
WJRD  a  whole  new  source  of 
revenue  would  be  opened  up  to  the 
bond  and  stamp  drive.  Under  the 
plan  a  week  is  set  aside  for  con- 

tinual promotion  of  bonds  and 
stamps.  Sponsors  on  the  station 
contribute  their  commercial  an- 

nouncements and  the  station  ar- 
ranges special  features  tied-in  with 

the  Treasury  promotion. 
On  WPRD,  Buy  Defense  Bonds 

Week  was  directed  by  J.  R.  Doss, 
Jr.,  owner  of  the  station  and  J.  Ed. 
Reynolds,  manager. 

Williams'  $2,000,000 
OTIS  P.  WILLIAMS,  account  ex- 

ecutive of  WOR,  New  York,  last 
week  reached  a  total  of  $2,000,000 
in  time  sold  since  he  joined  the 
station  in  the  fall  of  1935,  the 
second  WOR  salesman  to  reach  that 
figure.  George  Schmidt  was  the 
first.  In  recognition  of  this  achieve- 

ment, WOR  presented  to  Mr.  Wil- 
liams a  bonus  in  the  form  of  de- 
fense bonds.  Williams  also  set  a 

new  record  for  WOR  account  execu- 
tives when  he  recently  became  the 

first  to  reach  a  half -million  in  time 
sales  in  one  year. 

KYW-AFM  Impasse 
AN  IMPASSE  HAS  been  reached 
in  the  negotiations  of  the  Philadel- 

phia musicians'  union.  Local  77, 
AFM,  for  a  new  music  contract 
with  KYW.  Although  the  old  con- 

tract expired  Jan.  17,  the  union  has 
permitted  the  studio  orchestra  to 
continue  for  an  additional  two 
weeks  pending  the  completion  of 
negotiations  for  a  new  contract. 
Pending  such  successful  negotia- 

tion of  contract,  KYW  has  can- 
celled the  12  network  shows  it  has 

been  originating  each  week  for  the 
NBC-Red. 

Salute  to  Damrosch 

THE  world  of  music  will  pay 
tribute  Jan.  31  to  Dr.  Walter  Dam- 

rosch, noted  musician  and  conductor 
of  the  NBC  Music  Appreciation 
Hour  for  the  past  14  years,  with 
an  hour  program  on  the  Blue  Net- 

work, on  the  occasion  of  Dam- 
rosch's  80th  birthday.  David  Sar- 
noff ,  president  of  RCA,  will  appear 
on  the  program. 

January  Survey  Shows 

Hooper  Ratings  Higher 
FOLLOWING  the  usual  seasonal 
trend,  the  January  Hooper  Na- 

tional Ratings  Report  on  Evening 
Programs  shows  higher  program 
ratings  for  the  leading  network  pro. 
grams  than  in  December.  First 
place  goes  to  Charlie  McCarthy 
with  a  35.2  rating,  his  highest  since 
1939.  Fibber  McGee  and  Walter 
Winchell  are  second  and  third  with 
33.3  and  33.1,  while  the  next  12  are 
Bob  Hope,  Jack  Benny,  Aldrich 
Family,  Radio  Theatre,  Cojfee 
Time,  Time  to  Smile,  Bing  Crosby, 
Major  Bowes,  Orson  Welles,  One 
Man's  Family,  Bandwagon,  and  Mr. District  Attoryiey. 

In  the  group  of  programs  mea- 
sured by  partial  instead  of  full  "na- tional" interviewing  coverage.  Red 

Skelton  continues  to  lead  with  a 

Hooper  rating  of  28.  The  "Sets-in- 
Use"  percentages  are  above  the normal  seasonal  level  with  the 
monthly  evening  average  for  Janu- 

ary of  this  year  approximately 
three  percentage  points  higher  than 
for  January,  1941. 

Food  Leads  at  CBC 

MORE  FOOD  advertising  continu- 
ity (75%)  is  handled  by  the  sta- 
tion relations  division  of  the  Cana- 
dian Broadcasting  Corp.  at  Tor- 
onto, than  any  other  commodity 

for  which  commercial  continuity 
approval  must  be  obtained  from 
some  Government  department,  ac- 

cording to  a  tabulation  of  continu- 
ity copy  cleared  through  this  de- partment. Other  types  include 

drugs,  15.576 ;  patent  medicines, 
6.9%.  All  copy  for  foods,  drugs 
and  patent  medicines  must  be  ap- 

proved by  the  Department  of  Pen- 
sions &  National  Health  at  Ot- 
tawa, before  being  permitted  on 

any  Canadian  station.  Only  one 
piece  of  continuity  was  thrown  out 
in  1941  by  the  department. 

BREWSTER  MORGAN,  CBS  direc- toi-  of  defense  programs,  on  .Jan.  23 
was  a  member  of  a  panel  discussion 
on  radio  before  80  members  of  New 
York  State's  leading  colleges  and  uni- 

versities, given  at  West  Point  under 
the  auspices  of  the  American  College 
Publicity  Assn. 

How  DO  Yoiv^STAND  AT  THE 

In  self-service  or  supermarkets,  there's  no 
clerk  to  coax  her.  The  whole  sales  job  must 

be  done  before  Mrs.  Consumer  reaches 

the  store.  This  is  the  payoff  for  your  adver- 

tising efforts. 

W-G-N  adds  an  "extra"  to  your  radio  pro- 

gram that  increases  your  effectiveness  at 

the  point  of  sale.  This  "extra"  is  an  aware- 
ness of  W-G-N  among  Chicago  housewives, 

demonstrated  in  a  survey  conducted  in  the 

homes  of  1,027  Chicago  families.  By  a 

considerable  margin,  W-G-N  was  chosen 

Chicago's  most  outstanding  radio  station. 
Buy  W-G-N  and  reach  more  buyers! 

FIRST  STATION  IN  CHICAGO-FIRST  CHICAGO  STATION  IN  THE  MIDDLE  WEST 

A  clear  channel  station— 720  kilocycles 
MUTUAL  BROADCASTING  SYSTEM 
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STATION  MANAGERS:- 

♦What  Do  You  Want  from 
Washington? 

"Washington  Viewpoints" 
Released  Each  Friday 

"YOUR  CONGRESSMAN 

REPORTS" 
Write  for  Details  for  Your  Area. 

"NATIONAL  RADIO  NEWS 

REEL" Three  Times  a  Week  Release 
Ready  Soon. 

WE  SERVE  YOU  FROM  THE 

NATION'S  CAPITOL 

*A1I  transcribed  programs  released  by Broadcast  Service  Studios  wili  comply 
with  all  censorship  regulations  and 
suggestions  of  FCC  and  the  War  De- 
partment. 

What  Do  YOU  Want  From 

"The  Capitol  of  the  World?" 
WRITE,   WIRE,   OR  PHONE 

BROADCAST  SERVICE 

STUDIO 

ROBERT  J.  COAR,  Director 
1113-15  Denrike  BIdg. 

WASHINGTON,  D.  C. 
Phone:  REpublic  6160 

RICHARD  FRANCIS,  formerly  Los 
Angeles  manager  of  Campbell-Ewald 
Co.,  has  joined  Buchanan  &  Co.,  that 
city,  as  copy  writer. 
VICTOR  ARMSTRONG,  formerly 
production  manager  of  West-Marquis, 
Los  Angeles  agency,  recently  joined 
the  sales  division  of  Gore  Bros.,  that city. 

WILLIAM  MOORE,  West  Coast  man- 
ager of  Wm.  Esty  &  Co.,  has  returned 

to  Los  Angeles  following  New  Tork 
conferences. 

PAUL  MUNROE,  New  York  radio 
director  of  Buchanan  &  Co.,  was  on 
the  West  Coast  during  mid-January 
for  conference  with  airplane  plant 
executives  on  a  proposed  plan  of  joint 
sponsorship  of  a  network  defense  pro- 

gram. 
JOHN  ROCHE,  of  the  radio  depart- ment of  N.  W.  Ayer  &  Son,  New 
York,  will  conduct  a  15-week  evening 
course  in  commercial  radio  writing  at 
New  York  U  starting  Feb.  4. 

HARRY  S.  PEARSON,  since  1938 
production  manager  of  Pacific  Na- tional Adv.  Agency,  Seattle,  has  been 
elected  a  vice-president. 
MRS.  CORA  GEIGER  NEWALD, 
for  ten  years  account  representative  of 
BBDO  in  Buffalo  and  Cleveland  and 
former  president  of  the  Buffalo  League 
of  Advertising  Women,  has  joined 
Lang,  Fisher  &  Kirk,  Cleveland. 
LAURENCE  EVERLING,  account 
executive  and  formerly  radio  director 
of  Richard  A.  Foley  Adv.  Agency, 
Philadelphia,  has  joined  Carter-Thom- 

son Agency,  Philadelphia,  as  account 
executive. 

th€ €flST 

YOU  CAN  DEPEND  ON  THAT 

YOU    CAN   ALSO  DEPEND 
ON 

IIIE  E  D 

AiiD  comPAnv 

RADiO    STATIOfi    K  SPKi  S  C  MTAT I V  £  S 
NEWYORK  0  DETROIT  •  CHICAGO  •  SAN  FRANCISCO 

LEONARD  BUSH,  vice-president  and treasurer  of  Compton  Adv.,  New  York, 
is  in  Florida  for  several  weeks  recu- 

perating from  pneumonia. 

ROBERT  MORTBNSON,  office  man- ager of  the  radio  department  of  N.  W. 
Ayer  &  Son,  New  York,  has  resigned 
to  join  the  Office  of  Facts  &  Figures. 
During  his  absence,  Dick  Dunn  and 
Dick  Bunbury  of  the  radio  depart- 

ment are  dividing  his  duties. 

LUCILLE  WEBSTER,  business  man- 
ager of  the  radio  department  of  Ted 

Bates  Inc.,  New  York,  has  resigned 
because  of  illness. 
TOM  MURRAY,  formerly  Hollywood 
copywriter  of  Cesana  &  Assoc.,  has 
joined  Raymond  R.  Morgan  Co.,  that 
city. 

PAA  Plans  June  Session 

ADVERTISING'S  place  in  Amer- ica at  war  was  discussed  by  key 
West  Coast  advertising  executives 
at  the  mid-winter  conference  of  the 
Pacific  Advertising  Assn.,  held 
Jan.  16-17  in  the  Fairmont  Hotel, 
San  Francisco.  Don  Belding,  Los 
Angeles  vice-president  of  Lord  & 
Thomas  and  PAA  president,  pre- 

sided. PAA  will  hold  its  annual  con- 
vention June  21-25  at  Paradise  Inn, 

Rainier  National  Park,  under  aus- 
pices of  the  Tacoma  Ad  Club. 

Chain  Barber's  Test 
TERMINAL  BARBER  SHOPS 

Inc.,  New  York,  world's  largest chain  of  barber  shops,  returning 
to  radio  after  a  lapse  of  12  years, 
is  conducting  a  test  of  a  five-minute 
recorded  show.  Musical  Variety,  on 
WOR,  New  York,  Monday  thru 
Friday,  6:55  a.m.  If  test  is  suc- 

cessful, Terminal  plans  to  use  out- 
lets in  five  other  cities  through- 
out the  country  where  the  chain 

has  outlets.  Maxon  Inc.,  handles 
the  account. 

Mary  Dunlavey  Quits 
MARY  DUNLAVEY,  timebuyer 
of  Erwin,  Wasey  &  Co.,  New  York, 
resigned  last  week.  She  has  not 
announced  future  plans.  Miss  Dun- 

lavey joined  the  radio  department 
of  the  agency  in  1939,  was  made 
assistant  timebuyer  in  January, 
1941,  and  timebuyer  in  May. 

WELCOMED  to  the  West  Coast  by 
Southern  California  agency  execu- t  ives  was  Sidney  N.  Strotz  (top, 

left),  newly-appointed  NBC  West- ern division  vice-president,  at  Los 
Angeles  reception  held  in  his  honor. 
\\'^ith  him  are  (1  to  r),  William 
Pringle,  vice-president  of  Lord  & 
Thomas,  Los  Angeles;  Art  Farlow, 
San  Francisco  vice-president  of  J. 
Walter  Thompson  Co.;  Danny 
Danker,  Hollywood  vice-president of  that  agency.  Below  are  (1  to  r) 
Jack  Smalley,  Hollywood  manager 
of  BBDO;  Fred  Jordan,  Los  An- 

geles manager  and  vice-president of  Buchanan  &  Co.;  Raymond  R. 
Morgan,  head  of  the  Hollywood 
agency  bearing  his  name;  Barton 
A.  Stebbins,  head  of  Barton  A. 
Stebbins  Adv. 

Bigger  Red  Hookups 
SUBSTANTIAL  increases  in  the 
number  of  network  stations  used 
by  advertisers  on  NBC-Red  during 
the  past  year  were  reported  by 
Roy  C.  Witmer  vice-president  in 
charge  of  sales  in  his  annual  state- ment to  the  president  of  NBC. 
Average  number  of  stations  for 
evening  programs  rose  from  63  in 
1940  to  73  in  1941  an  increase  of 
15.9%,  while  the  daytime  programs 
station  average  went  up  31.9%  for 
the  year,  from  47  stations  in  1940 
to  62  in  1941.  While  no  billings 
figures  were  released  by  NBC  in 
1941,  Mr.  Witmer  said  1941  was  the 
best  year  in  the  network's  history, 
with  December  the  all-time  high 
month  in  net  revenue. 

Studebaker  Active 
STUDEBAKER  Corp.,  So.  Bend, 
Ind.,  is  continuing  its  schedule  of 
five-minute  and  quarter-hour  news- 

casts and  sport  programs  through- out the  month  of  January  using 
institutional  copy.  The  company  has 
renewed  Stan  Lomax  twice-weekly 
quarter-hour  sportscasts  on  WOR, 
New  York,  and  has  indicated  that 
it  will  continue  Clifton  Utley's  six- 
weekly  quarter-hour  news  program 
on  WGN,  Chicago.  Agency  is  Roche, 
Williams  &  Cunnyngham,  Chicago. 

Sponsors  to  Remain  on  WDRC 
ALTHOUGH  WDRC,  Hartford,  has 
cancelled  its  six-weekly  man-on-the- street  shows  because  of  National  De- 

fense regulations,  the  sponsors — How- 
ard's Cleaners,  A.  C.  Peterson  Dairy 

and  Harry's  Clothing  Store — will  re- tain sponsorship  of  the  period,  using 
other  xerograms. 

WILLIAM  G.  RAMBEAU  Co.,  has 
been  appointed  exclusive  representa- tive for  WKNY,  Kingston,  N.  Y. 

Ross  Federal  Change 
ROSS  FEDERAL  RESEARCH 
Corp.,  New  York,  has  changed  the  title 
of  its  nationwide  study  of  population 
and  economic  trends  from  "National 
Defense  &  Your  Shifting  Markets"  to "Ross  Federal  Market  Reporting  Ser- 

vice", although  no  change  in  the  con- 
tents of  the  periodical  survey  is  con- templated. 
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Work  Under  Way 

On  Shortwave  Unit 

KWID  to  Be  Ready  to  Take 
The    Air    in    the  Spring 
WORK  has  started  on  the  new 
$250,000  transmitter  of  KWID,  San 
Francisco  described  as  the  most 
powerful  shortwave  station  in  the 
world.  It  will  take  the  air  this 
spring  and  be  operated  by  Asso- 
c  i  a  t  e  d  Broadcasters,  operating 
KSFO,  San  Francisco. 
KSFO  transmitter  housing  and 

ground  facilities  are  being  rede- 
signed, with  large  additions  under 

way.  In  charge  is  Royal  V.  Howard, 
KSFO  chief  engineer,  in  collabora- 

tion with  William  Ambrose,  San 
Francisco  architect,  and  Harold  B. 
Hammill,  civil  engineer. 

According  to  Lincoln  Dellar,  gen- 
eral manager  of  Associated  Broad- 

casters, KSFO  engineers  are  receiv- 
ing special  shortwave  training  and 

others  are  to  be  added  to  the  staff. 

Powerful  Signal 

Among  unique  features  is  the 
antenna  switching  roundhouse.  The 
operating  power  of  100,000  will 
provide  a  peak  beam  equivalent  to 
5,200,000  watts.  One  of  the  many 
transformers  had  to  be  stripped  of 
insulators  and  other  equipment  to 
permit  shipment  by  rail  from  the 
General  Electric  plant  at  Schenec- 
tady. 
Wesley  I.  Dumm,  Associated 

Broadcasters  president,  is  complet- 
ing plans  for  new  KSFO-KWID 

studio  facilities,  using  latest  techni- 
cal equipment.  Eight  individual 

broadcasting  studios  are  proposed. 
Program  plans  are  being  worked 

out  by  Mr.  Dellar.  Countries  to  be 
reached  will  include  Alaska,  the  Far 
East,  Australia,  the  Orient  and 
Latin  American  countries.  The  sta- 

tion will  cooperate  with  the  Coordi- 
nator of  Information  and  the  De- 
fense Communications  board.  The 

station  will  be  on  the  air  17  to  20 
hours  daily  in  10  languages. 

'Lux'  Shows  High  Mark 
In  Identification  Survey 
DRAMATIC  program.  Lux  Radio 
Theatre,  sponsored  on  CBS  by 
Lever  Bros.  Co.,  Cambridge,  for 
Lux  toilet  soap,  showed  the  highest 
sponsor-identification  score  of  28 
leading  network  programs,  accord- 

ing to  a  breakdown  of  "listening 
homes"  and  "sponsor  identifying 
homes"  by  Sponsored  Radio  Pro- 

grams Inc.,  New  York,  as  based  on 
the  1941  figures  of  29,000,000  radio 
homes  in  the  United  States. 

Next  two  programs  in  the  group 
showing  high  sponsor-identification 
in  proportion  to  the  homes  listen- 

ing to  them  are  Battle  of  the  Sexes, 
sponsored  on  NBC-Red  by  Cummer 
Products,  Bedford,  Ohio,  for  Molle 
Shaving  Cream,  and  the  Good  Will 
Hour,  sponsored  on  the  Blue  Net- 

work by  Ironized  Yeast  Co.,  At- 
lanta. 

The  breakdown  was  conducted  by 
SRP  to  promote  its  "Dial  Twister" 
feature  for  programs  on  radio 
pages  of  newspapers. 

is  edited 
AM 

for  FARMERS 

dowagers! 

77 

^  If  you  think  radio  audiences  are 
pretty  much  alike  the  country  over, 
listen  to  this :  In  the  average  KMA  family, 
father  wants  weather  forecasts,  market 

quotations,  information  on  soil,  seed 

and  growing  conditions;  mother  wants 
household  helps,  gardening  hints,  news 

about  successful  homemaking;  the  fam- 

ily as  a  whole  wants  homespun  enter- 
tainment, prefers  old-fashioned  music 

and  ballads,  sincere,  friendly  announce- 
ments. 

Obviously,  such  an  audience  demands 

specialized  programming.  KMA's  audi- 
ence gets  it — out  of  19^/2  hours  daily, 

131/^  are  devoted  to  serving  local  needs 
and  wants !  Result :  One  of  the  most  loyal 

and  responsive  audiences  anywhere  in 

the  world.  Write  for  the  proof! 

The  No.  1  Farm  Station  in  The  No.  1  Farm  Market — 

150  Counties  Around  Shenandoah,  Iowa 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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It  Could  Be  Worse 

THE  WAR-TIME  censorship  code  is  a  bitter 
pill,  particularly  for  rank-and-file  stations. 
A  substantial  amount  of  income  is  derived 

from  "open-microphone"  features  falling  with- 
in the  rigidly  banned  renditions.  There  are 

other  provisions  that  appear  onerous  and 
stringent. 

But  it  could  be  w^orse! 
Censor  Byron  Price  and  his  radio  assistant, 

J.  Harold  Ryan,  a  practical  broadcaster,  feel 
that  the  open  mike  presents  too  easy  access 
for  enemy  exploitation.  To  the  250-watter  in 
Peevi^eeville,  a  thousand  miles  from  any  bor- 

der, this  appears  ludicrous.  It  is!  But  the 
stakes  are  too  great  at  this  stage  to  howl 
calamity.  The  code  is  flexible.  It  can  be  altered, 
and  probably  will  be  as  the  industry  makes 
its  case. 

To  us,  for  example,  it  seems  entirely  feasible 
to  transcribe  man-on-the-street,  at  the  air- 

port, or  other  quiz  programs,  edit  them  before 
rendition  for  deletion  of  even  remotely  suspi- 

cious material,  and  then  present  them  on  a 
staggered  basis,  so  that  no  possible  timing 
element  would  be  involved.  But  even  that  is 
collateral. 

Certainly  broadcasters  have  proved  them- 
selves sufficiently  versatile  to  supplant  the 

banned  types  with  other  programs.  Accounts 

won't  be  lost  simply  because  a  station  is  ac- 
ceding to  a  Government  mandate  in  the  war 

effort.  And  what  a  beautiful  opportunity  for 
the  sponsor  to  tell  his  audience  that  he  has 
switched  from  a  banned-type  program  to  some- 

thing else  in  the  interest  of  the  national  wel- 
fare! 

We  don't  contend  that  the  industry  should 
take  every  Government  edict  lying  down.  It  has 
taken  too  many  that  way  already  from  other 
agencies  during  peace-time.  But  this  is  war. 
And  war  can't  be  molded  to  suit  the  convenience 
of  any  industry  or  group — not  even  labor  which 
has  been  administration  spoon-fed  till  now. 
Radio  must  orient  itself.  By  logic  and  some 
patience  it  can  remedy  injustices. 

Broadcasters  should  keep  in  mind  that  there 
exists  in  Washington  a  radical  fringe  still 
fostering  Government  ownership.  There  are 
adherents  of  this  view  on  the  FCC.  The  staff 
is  permeated  with  them. 
What  has  happened  to  radio  under  the  code 

is  drastic,  but  hardly  fatal.  The  automotive 
industry  has  diminished  in  civil  life.  So  have 
tires.  And  radio  receivers  are  on  the  list. 

Fortunately  the  broadcasting  industry  isn't 

in  any  danger  of  that  sort,  because  it  isn't  a 
heavy  goods  operation.  But  it  is  the  most 
potent  influence  on  public  opinion  in  the 
Democracy.  It  must  be  kept  that  way,  under 
private  management,  but  consistent  with  the 
conclusions  reached  by  the  men  of  Govern- 

ment responsible  for  the  nation's  welfare  in 
the  war  effort. 

OFF's  Opportunity AT  LAST  the  Administration  has  taken 
steps  to  coordinate  Government  programming. 
President  Roosevelt  has  designated  the  Office 
of  Facts  &  Figures  as  the  clearing  house  for 
Governmental  broadcasting.  William  B.  Lewis, 
who  has  taken  leave  from  his  post  as  CBS 
vice-president  in  charge  of  programs,  as  as- 

sistant director  of  OFF  in  charge  of  opera- 
tions, heads  the  operation.  He  is  a  top-flight 

broadcaster,  thoroughly  conversant  with  time 
and  audience  equations,  as  is  his  assistant, 
Douglas  Meservey,  former  NBC  official. 

The  task  is  not  an  easy  one.  Government 
press  agents  and  radio  departments  have  had 
relatively  easy  sailing,  particularly  under  the 
duress  of  the  national  emergency,  in  grabbing 
time  on  networks  and  stations  alike.  It  has 
been  a  source  of  increasing  tribulation  to 
every  broadcaster,  who  is  loath  to  turn  down 
any  Governmental  request  but  who  must  make 
a  living.  And,  all  too  sadly,  he  has  learned 
that  an  overdose  of  miscellaneous  Govern- 

mental programming,  no  matter  how  valid 
the  cause,  is  the  swiftest  means  known  of  driv- 

ing away  audience. 
Mr.  Lewis,  having  been  on  the  other  end 

of  the  line,  knows  the  broadcasters'  plight. 
Agencies  with  their  established  radio  branches, 
of  course,  can  be  expected  to  continue  pro- 

duction. But  policies  properly  will  be  estab- 
lished by  OFF.  And  OFF,  as  we  read  the 

Presidential  mandate  [Broadcasting,  Jan.  19], 
will  do  the  booking,  determine  priorities  on 
programs  when  and  where  placed,  and  decide 
which  should  be  dropped.  There  must  be  a 
ceiling  on  Government  time. 

Increased  demand  for  time,  coming  with 
staggering  rapidity,  revives  the  issue  of  free 
time  for  all  Government  campaigns,  while 
competitive  media  are  getting  space  rates  for 
similar,  and  admittedly  less  effective,  efforts. 
Radio  can  give  away  only  so  much  of  its  sub- 

stance. It  costs  just  as  much  in  overhead  to 
run  a  "commercial"  for  Government  as  it  does 
for  private  sponsors. 

Some  weeks  ago  the  NAB  National  Defense 

Committee  recommended  free  access  to  radio  by  | 
Government  agencies  with  a  national  welfare 
message  to  tell.  That  was  an  excellent  and 
magnanimous  gesture  within  limitations.  Those 
limitations,  particularly  for  the  less  profitable 
stations  in  smaller  markets,  now  appear  to 
have  been  exceeded. 

OFF's  Radio  Division,  we  think,  as  the  pol- 
icy-making agency  on  Government  program 

clearance,  could  well  conclude  that  radio  be 
treated  on  equal  footing  with  competitive 
media.  If  radio,  after  fair  and  competitive  ap- 

praisal, can  get  results,  it  should  share  with 
other  media  in  advertising  expenditures,  com- 

mensurate with  results  attained. 

OFF  has  a  golden  opportunity  to  perform  an 
outstanding  service  to  the  nation.  By  discreet 
use  of  radio,  and  by  equitable  allocation  of 
budgets,  it  can  do  a  peak  job. 

Purely  Technical 

WHEN  THE  history  of  World  War  II  is  writ- 
ten there  will  be  a  chapter  tucked  away  some- 

where on  a  new  high  water  mark — the  greatest 
mobilization  of  military  manpower  in  the  short- 

est span  of  time.  Much  of  the  credit  will  go  to radio. 

The  stupendous  job  that  radio  is  performing 
in  recruiting  for  the  armed  services,  in  advis- 

ing and  locating  craftsmen  for  mechanical 
work,  and  in  finding  stenographers  and  clerks 
for  the  Government  is  now  a  part  of  daily  sta- 

tion routine.  Literally  millions  have  been  gal- 
vanized into  action  for  the  war  effort  by 

stirring  radio  appeals.  Radio  has  contributed 
all  of  that  time,  effort  and  production. 

Now  radio  enters  a  new  recruiting  drive — 
for  200,000  radio  technicians  and  operators. 
The  NAB  has  handed  over  the  job  to  A.  J. 
Fletcher,  president  of  WRAL,  Raleigh,  as 
member-in-charge  of  radio  training  of  its 

National  Defense  Committee.  It's  a  job  for 
radio  itself,  as  well  as  for  Uncle  Sam,  for  the 
control  room  is  the  nerve-center  of  station 

operation.  The  elaborate  plan  of  radio  promo- 
tion and  training  is  recounted  in  this  issue. 

It  takes  time  to  train  technicians.  There  is 
a  serious  shortage  of  technicians  in  radio  even 
now,  and  it  is  getting  worse  as  these  young 
men  volunteer,  or  are  called  to  duty  either  by 
virtue  of  reserve  status  or  under  selective 
service. 

Small  and  large  stations  alike  are  being  hit 
by  personnel  shortages  in  all  departments.  The 
most  serious  inroads,  however,  are  in  the  tech- 

nical end.  Civilian  industry,  particularly  that 
portion  which  has  an  essential  defense  aspect, 

can't  be  stripped  of  personnel  to  the  point  of 

impaired  efficiency.  Radio's  niche  is  in  the  "es- sential" category. 

Brig.  Gen.  Lewis  B.  Hersey,  director  of 
Selective  Service,  is  aware  of  the  plight  of 
radio,  as  well  as  of  other  civilian  functions 
which  face  disruption.  He  already  has  appealed 
to  the  Army  and  the  Navy  to  stop  voluntary 
enlistments  from  these  fields. 

Local  draft  boards  should  take  cognizance  of 
radio's  minimum  personnel  requirements,  just 
as  they  largely  exempt  farmers,  doctors  and 
other  specified  groups.  Engineers,  announcers, 
in  fact  practically  all  in  radio,  should  feel  that 

they  are  a  part  of  that  legion  of  the  "men  be- 
hind the  men  behind  the  gun"  in  the  war  effort. 
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WILLIAM  CARLTON  ALCORN 

ONE  of  the  better-known  f
or- 

eign language  stations  is 
WBNX,  located  in  the 
Bronx,  New  York  City.  Wil- 

liam Carlton  Alcorn,  general  man- 
ager, has  won  for  WBNX  numerous 

awards  and  citations  for  public 
service  to  foreign  language  groups. 

In  the  city  of  Elkhart,  Ind.,  made 
famous  by  horn-blowers  the  world 
over,  was  born  a  man  whose  horn 
has  to  be  blown  for  him  because 

he's  characteristically  too  modest 
to  do  it  himself.  That  man  is  W. 
C.  Alcorn. 

Born  July  29,  1878,  this  soft- 
spoken,  yet  determined  Hoosier  has 
always  been  burdened  with  au- 

thority— authority  that  comes  from 
being  a  natural  leader. 

William  Alcorn  left  high  school 
to  take  up  the  trade  of  machinist 
in  a  nearby  shop.  Soon  he  became 
a  professional  trouble-shooter. 
When  plants  needed  supervision, 
new  ideas  or  doctoring  of  ills, 
Alcorn  was  the  man  called  in  for 
reports  and  advice.  Many  of  the 
biggest  firms  in  the  country  used 
his  services  in  this  manner. 

He  entered  broadcasting  through 
Amory  Haskell,  who  found  himself 
in  possession  of  three  small  New 
York  City  stations  —  WBNX, 
WCDA  and  WMSG— in  1933.  Op- 

erations were  proceeding  rather  fit- 
fully and  Haskell  turned  over  com- 
plete control  to  Alcorn.  After  a 

survey  of  the  situation,  Alcorn  de- 
cided to  merge  the  stations  into 

WBNX  and  enter  the  foreign-lan- 
guage field.  He  found  that  New 

York  local  stations  had  the  English 
field  well-covered,  but  nobody  was 
aiming  the  right  kind  of  material 
at  the  70  per  cent  of  the  metropoli- 

tan population  who  were  either  of 
foreign-parentage  or  foreign-born. 

So  with  250  watts  and  a  small 
staff,  Alcorn  tossed  himself  into 
the  problems  of  a  foreign-language 
radio  station.  He  surrounded  him- 

self with  such  men  as  Frank  John- 
son, Bill  Moore  and  Ned  Ervin,  all 

enthusiastic  and  talented  young 
executives.  His  problems  were 
doubled  by  the  fact  that  WBNX, 
in  addition  to  its  foreign-language 
coverage,  was  also  the  lone  voice 
of  the  Bronx,  the  sixth  largest 
population  center  in  the  country. 

Alcorn  solved  that  difficulty  by 
turning  virtually  all  of  his  English 
time  over  to  civic  and  governmental 
programs.  His  staff  became  affiliat- 

ed with  all  Bronx  organizations  and 
carried  out  a  continual  attack  along 
the  lines  of  dinner  speaking  and 
availability  for  all  functions  as 
WBNX  ambassadors. 
Power  and  prestige  increased 

rapidly.  A  $100,000  transmitter 
was  completed  and  put  into  opera- 

tion in  1940.  Power  increase  to 
5,000  watts  day  and  night  enlarged 
the  scope  and  field  of  the  WBNX 
program  policy. 

Recent  controls  on  foreign-lan- 
guage stations  by  the  Government 

have  found  WBNX  ahead  of  the 

parade.  Alcorn  had  already  in- 
stituted strict  controls  over  all  for- 

eign language  broadcasts. 
Alcorn  believes  it  is  vitally  im- 

portant to  keep  on  broadcasting  in 
all  languages.  A  friendly  voice  on 
the  air,  advising,  counseling,  re- 

vealing news  and  giving  informa- 
tion, is  an  absolute  necessity  for 

many  listeners  who  have  only  a 
vague  command  of  English  and 
who  listen  eagerly  for  information 
in  their  native  tongue,  he  feels. 

WBNX  is  Alcorn's  baby  and  he 
devotes  practically  every  waking 
hour  to  the  station,  except  for  time 
given  to  local  civic  activities.  He 
is  a  director  of  the  Bronx  Board 
of  Trade,  a  member  of  the  New 
York  City  Civic  Defense  Council 
and  has  recently  been  appointed 
chairman  of  B-1  division  of  the 
Tire  Rationing  Board  of  the  Bronx. 
When,  as  infrequently  happens, 

he  and  Mrs.  Alcorn  slip  away  for 
a  change  of  scene  and  to  secure 
some  real  relaxation,  he  always 
comes  back  with  plans  for  a  new 

LUTHER  L.  HILL,  vice-president  of 
Iowa  BroadcastinR  Co.  and  station 
manager  of  KSO-KRNT,  is  in  the  Iowa 
Methodist  Hospital,  recovering  from 
an  operation. 
AVILLIAM  F.  MALO,  commercial 
manager  of  WDRC.  Hartford,  cele- 
))rates  his  20th  anniversary  in  radio 
this  month.  He  has  been  with  WDRC 
for  12  years  and  previously  was  in 
the  wholesale  end  of  the  industry. 

W.  H.  SUMMERVILLE,  general 
manager  of  WWL,  New  Orleans,  and 
Henry  Dupre,  program  director  and 
conductor  of  The  Dawnhusters,  have 
been  appointed  special  officers  by  the 
New  Orleans  Police  Department. 

LINCOLN  DELLAR,  general  man- 
ager of  KSFO,  San  Francisco,  has 

been  named  a  member  of  the  Commit- 
tee on  Morale,  San  Francisco  Civilian 

Defense  Council. 

AL  LARSON,  accountant  of  WOW, 
Omaha,  has  joined  the  WOW  local 
sales  staff. 

HAL  BROWN,  formerly  sales  man- 
ager and  special  events  announcer  of 

KM.T.  Fresno,  is  now  manager  of 
KERN,  Bakersfield,  Cal. 
HAROLD  DESFOR,  formerly  account 
executive  of  David  O.  Alber  Associates, 
New  York,  has  joined  the  press  division 
of  RCA  Mfg.  Co.,  Camden. 

WILLIAM  MURPHY,  former  senior 
writer  of  the  CBS  script  department, 
has  been  appointed  assistant  director 
of  the  network's  production  depart- ment, under  the  direction  of  Roy 
Langham,  CBS  production  manager. 
HARRY  E.  BROWNE,  formerly 
theatre  manager,  was  recently  ap- 

pointed manager  of  KMYC,  Marys- 
ville,  Cal.  He  succeeds  Walter  Con- 

way who  resigned  to  engage  in  busi- ness with  his  father. 

COMDR.  JOSEPH  F.  •  FARLEY, chief  communications  officer  of  the 
U.  S.  Coast  Guard,  has  been  promoted 
to  the  temporary  rank  of  captain,  with 
rank  retroactive  to  Dec.  1. 

JAMES  PARSONS  of  the  sales  staff 
of  WWNY,  Watertown,  N.  Y.,  has 
been  inducted  in  the  Army.  Bob  Wal- 

ters, WWNY  farm  program  director, 
married  Stella  Johnson  of  Fine,  New 
Yorlj,  on  Dec.  31,  1941. 

ROBERT  A  CATHERWOOD,  gen- 
eral manager  of  WWRL,  New  York, 

has  been  appointed  a  member  of  the 
Greater  New  York  Radio  Committee 
of  the  Diamond  Jubilee  Celebration  of 
the  President's  Birthday. 

RICHARD  COOK,  formerly  of  Gas- 
man &  Cook,  publishers'  representa- tive, has  joined  the  sales  department 

of  WHN,  New  York. 

FRANK  OXARART,  account  execu- 
tive, formerly  of  KSFO,  San  Fran- 
cisco, has  joined  KQW,  San  Jose. 

PAUL  F.  HARRON,  president  of 
WIBG,  Glenside,  Pa.,  is  the  father 
of  a  boy  born  Jan.  19. 

JOHN  W.  O'HARROW,  general  sales 
manager  of  WKZO,  Kalamazoo,  bed- 

ridden with  pneumonia,  is  rapidly  re- covering. 

FRANK  OXARART,  salesman  of 
KSFO,  San  Francisco,  has  joined  the 
sales  staff  of  KQW,  San  Jose. 

program  series  or  improvements  for 
an  old  one.  His  golf  score  is  per- 

manently stuck  in  the  90 's  and  his 
only  major  hobby  is  photography. 

MERLE  S.  JONES,  manager  of 
KMOX,  St.  Louis,  has  been  named  to 
the  board  of  directors  of  the  Better 
Business  Bureau  of  St.  Louis  for  the 
new  year. 
H.  V.  KALTENBORN,  NBC  com- 

mentator, and  Walter  Lippman,  news- 
paper columnist,  were  guests  of 

honor  at  a  dinner  given  last  Wednes- 
day by  the  Hai-vard  Club  of  Boston. Both  are  Harvard  alumni. 

ROBERT  M.  SCHOLLE,  formerly 
of  E.  T.  Howard  Co.,  New  York,  and 
previously  sales  manager  of  WQXR, 
New  York,  has  joined  the  sales  staff 
of  WOV,  New  York,  to  specialize  on national  business. 
EDWARD  F.  FRIENDLY,  formerly 
on  the  sales  staff  of  WBAB,  Atlantic 
City,  and  Fred  Stengel  of  the  sales 
department  of  KVOS,  Tucson,  have 
joind  WBYN,  Brooklyn,  as  salesmen. 
LOUIS  RUPPEL,  CBS  publicity  di- 

rector, has  been  named  one  of  the 
publicity  chairman  of  the  1942  cam- 

paign for  the  Boy  Scouts  of  Greater 
New  York,  while  Patrick  Dolan,  ad- 

vertising manager  of  Columbia  Record- 
ing Corp.,  Bridgeport,  is  promotional chairman  of  the  campaign. 

ED  CUNNIFF,  formerly  commercial 
manager  of  WKBH,  La  Crosse,  Wis., has  joined  KFMB,  San  Diego,  Cal., in  a  similar  capacity. 
RICHARD  GRAHAM,  Hollywood 
NBC-RCA  attorney,  was  in  New York  during  mid-January. 

Wilbur  E.  Johnson 

WILBUR  E.  JOHNSON,  54,  vice- 
president  of  Marschalk  &  Pratt, 
New  York,  died  suddenly  Jan.  8  of 
heart  strain  at  the  New  York  Hos- 

pital. Death  was  probably  caused 
by  uncertainty  about  the  fate  of  his 
eldest  son  who  was  recently  forced 
down  during  an  RCAF  air  raid 
over  Germany.  With  Marschalk  & 
Pratt  for  nearly  20  years,  Mr. 
Johnson  was  formerly  with  the 
New  York  Telephone  Co. 

Beghold  to  WARM 
KENNETH  BEGHOLD,  former 
program  director  of  WBAX, 
Wilkes-Barre,  Pa.,  WCPO,  Cincin- 

nati, and  WIBM,  Jackson,  Mich., 
has  been  named  program  director 
of  WARM,  Scranton,  Pa.  A  native 
of  Jackson,  Mich.,  Mr.  Beghold 
entered  radio  in  1934  as,  succes- 

sively, announcer,  producer  and  as- 
sistant program  director  of  WXYZ, Detroit. 

Heitmeyer  on  Duty 
PAUL  R.  HEITMEYER,  general 
manager  of  KLO,  Ogden,  Utah,  and 
for  the  last  few  weeks  acting  as 
manager  of  KITE,  Kansas  City,  on 
Jan.  20  reported  for  active  duty  as 
a  first  lieutenant  in  the  Quarter- 

master Corps  at  Fort  Leavenworth, 
Kan.  His  duty  at  Fort  Leaven- 

worth is  temporary  and  he  has  re- 
ceived orders  for  eventual  transfer 

to  Fort  Francis  E.  Warren, 

Cheyenne. 

Fred  C.  Andrews,  Jr. 
FRED  C.  ANDREWS  Jr.,  24, 
United  Press  rewrite  man  of  KSTP, 
St.  Paul,  died  recently  following 
an  illness  of  three  months.  He 
had  come  to  KSTP  in  his  last  year 
at  the  U  of  Minnesota  and  re- 

mained there  after  graduation. 

Larry  Larsen 
LARRY  LARSEN,  organist  of  NBC- 
Chicago  since  1929,  died  Jan.  18  in 
Chicago  of  a  heart  ailment. 
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E WILLIAM  J.  SLOCUM  Jr.,  in  charge 

of  sports  and  special  events  for  CBS, 
who  flew  to  San  Francisco  at  the  out- 

break of  the  Japanese  war  to  aid  in 
the  formation  of  a  CBS  news  bureau 
in  the  Golden  Gate  City,  left  San  Fran- 

cisco Jan.  14.  With  Mrs.  Slocum  he 
planed  to  Hollywood  for  a  short  vaca- 

tion and  planned  to  return  to  New 
York  later. 

RAY  OWENS,  former  announcer  of 
WMBO,  Auburn,  N.  Y.,  has  been  ap- 

pointed to  the  announcing  stafE  of 
WFBL,  Syracuse,  succeeding  Ronald 
Dunlavey  who  has  entered  the  Army. 
Dunlavey  was  guest  of  honor  at  a 
farewell  staff  party. 

JIM  CARROLL,  announcer  of  WCSC, 
Charleston,  S.  C.  has  resigned  to  join 
the  Army  Air  Corps  at  Maxwell  Field. 
WANDA  WANSER  has  been  added 
to  the  traflSc  department  of  KGNC, 
AmariUo,  Tex. 
J.  MAXWELL  MURPHY,  former 
GOP  publicity  director  in  Wisconsin 
and  city  editor  of  the  Milwaukee 
Fientinel,  has  joined  the  news  staff  of 
WBBM,  Chicago. 
FRED  LEVINGS,  formerly  free  lance 
publicity  director,  has  joined  the  staff 
of  Hal  R.  Makelim  Productions,  Chi- 

cago, as  publicity  director,  and  will 
work  on  Service  With  a  Bmile  on  the 
Blue,  sponsored  by  D.  L.  Clark  Candy 
Co.,  Pittsburgh. 
RICHARD  LINKROUN,  of  the  CBS, 
New  York,  program  department  has 
joined  WJSV,  Washington,  as  pro- 

gram director.  He  replaces  Lloyd 
Dennis,  on  active  duty  with  the  Navy. 
Paul  Green,  of  Washington  City  News 
Service,  has  joined  the  WJSV  news 
department. 
DOUG  MacNAMEE  has  been  named 
patriotic  activities  director  of  WOPO, 
Cincinnati.  He  succeeds  Robert  Bent- 
ley  who  has  resigned  to  become  radio 
editor  of  the  Cincinnati  Enquirer. 
TOM  LIVEZEY,  chief  announcer  of 
WEEU,  Reading,  Pa.,  is  the  father 
of  a  boy  born  Jan.  12. 
ZACK  DOWLING,  formerly  announc- 

er of  WAAT,  Jersey  City,  and  pre- 
viously with  WWNC,  Asheville ; 

WSPA,  Spartanburg,  and  WATL  At- 
lanta, has  joined  WWRL,  New  York, 

to  handle  newcasts. 

Gummed  Up 

THE  right  church  but  the 
wrong  pew  describes  one 
hopeful  listener  to  WCHS, 
Charleston,  W.  Va.  The  sta- 

tion received  an  entry  in  a 
contest  for  Peter  Paul  Inc. 
charcoal  gum.  It  would  have 
been  a  prize  winner  BUT  the 
entry  included  a  Dentyne 
label. 

HARRY  ERNEST  FOSTER,  Canadi- 
an Broadcasting  Corp.  script  writer 

at  Toronto,  has  received  a  medal  from 
the  consul  at  Toronto  of  the  Free 
Czechoslovakian  government  for  his 
script  on  the  Czechs  and  Slovaks  in 
the  CBC  weekly  series  Brothers  in 
Arms.  The  medal  was  adopted  by 
President  Benes  of  the  exiled  govern- ment. 

RALPH  ELLIS,  former  New  York 
actor,  has  joined  the  announcing  staff 
of  WGAC,  Augusta,  Ga.,  to  specialize 
in  news  and  news  analysis. 

RUDOLPH  WILLS,  former  studio 
engineer  and  staff  announcer  of 
WGPC,  Albany,  Ga.,  has  joined  the 
announcing  staff  of  WALB,  Albany, 
to  handle  Time  &  the  Tunes,  musical 

program. LESTER  TALKINGTON,  copywriter 
of  BBDO,  New  York,  is  serving  as 
assistant  scriptwriter  for  the  Queens 
Civilian  Defense  program,  on  WWRL, 
New  York. 
BERT  SCHWARTZ,  former  account 
executive  of  Constance  Hope  Asso- 

ciates, New  York  publicity  firm,  has 
joined  the  MBS  press  department. 
CHARLES  DAVIDSON,  a  private  in 
the  Army  and  formerly  an  engineer  of 
WOR,  New  York,  has  been  made  a 
second  lieutenant  in  the  Signal  Corps. 
ALLAN  WRAY,  former  announcer 
of  WNYC,  New  York's  municipal  sta- tion, WLW,  Cincinnati,  and  NBC  in 
Chicago,  has  joined  the  announcing 
staff  of  W71NY,  New  York  FM  sta- tion owned  by  WOR. 
ARCH  FARMER  has  been  appointed 
chief  of  news  department  and  Chuck 
Logan  director  of  special  events  of 
WBBM,  Chicago,  taking  over  the 
work  of  J.  Oren  (Buck)  Weaver, 
formerly  head  of  news  and  special 
events  who  recently  joined  the  War 
Department. 
BOB  MILES,  formerly  announcer  of 
WOI,  Ames,  la.,  has  joined  KSO- 
KRNT,  Des  Moines. 
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BOB  CORNWELL,  formerly  of 
KFBC,  Cheyenne,  Wyo.,  has  joined 
the  announcing  staff  of  KFEL,  Denver. 
SIDNEY  B.  TREMBLE,  since  1938 
progi-am  director  of  KSAL,  Salina, 
Kan.,  has  enlisted  in  the  Navy.  Alfred 
M.  Thompson,  KSAL  musical  director, 
has  taken  over  his  duties.  Richard  M. 
Mall  also  has  been  named  head  of  the 
continuity  and  production  department, 
and  Grover  C.  Cobb,  recently  of 
WLVA,  Lynchburg,  Va.,  has  returned to  KSAL. 

JOSEPHINE  ANDREWS,  formerly 
of  WCBD,  Dubois,  Pa.,  has  joined  the 
continuity  staff  of  WING,  Dayton,  O. 
DICK  ROLL,  newscaster  of  WTOL, 
Toledo,  O.,  is  convalescing  after  an 
appendectomy. 

PAUL  G.  ENGLAND,  formerly  actor- writer  of  the  CBS  Hollywood  junior 
staff,  is  training  to  become  an  Army 
Air  Corps  flier  at  Kelly  Field,  Tex. 

WILLIAM  TARA,  nationally  known 
artist  and  illustrator,  formerly  with 
R.  W.  Webster  «&  Staff,  Los  Angeles 
agency,  has  been  appointed  CBS  Holly- wood art  director. 

BOB  BURNS,  Hollywood  star  of  the 
weekly  CBS  Arkansas  Traveler,  spon- 

sored by  Campbell  Soup  Co.,  is  credited with  originating  the  sales  slogan,  Buy 
Defense  Bonds  and  Stamps — and  Lick the  Other  Side. 

GRANT  THEIS,  of  CBS  Hollywood 
junior  division,  inducted  into  the  Navy 
as  yeoman  third  class,  has  been  as- 

signed to  public  relations  in  that  city. 
L.  ARDEN  GIFFORD,  formerly 
KPRO,  Riverside,  Cal.,  account  execu- tive and  prior  to  that  Salt  Lake  City 
manager  of  Intermountain  Network,  is 
now  program  director  of  KVFD,  Fort 
Dodge,  la. 

RAYMOND  DIAZ,  formerly  super- visor of  night  announcers  at  NBC, 
has  been  named  supervisor  of  an- nouncers for  the  Blue  Network. 

BLBVINS  DAVIS  of  the  NBC  talent 
sales  division  and  formerly  assigned  to 
NBC  educational  dramatic  programs, 
has  resigned.  No  successor  has  been 
named.  Also  resigning  from  NBC  are 
Ruby  Cowan,  of  program  and  talent 
sales,  and  Ethel  Gilbert,  of  sales. 

CY  NEWMAN,  sportscaster  formerly 
of  CBS,  WOR,  New  York,  WBAL, 
Baltimore,  and  WHN,  New  York,  has 
joined  WWRL,  New  York,  to  handle 
the  program  The  Last  Word  in  Sports. 

ALLAN  McKEE,  formerly  in  the  pro- 
duction department  of  Allied  Adv. 

Agencies,  Los  Angeles,  has  joined 
KFAC,  that  city,  as  announcer.  He 
succeeds  Dwight  Whiting  who  resigned 
to  become  an  airplane  radio  tester. 

WILLIAM  STRANGE,  Canadian 
Broadcasting  Corp.  script  writer,  has 
been  attached  for  special  duty  to  the 
Plans  &  Signals  Division  of  the  Royal 
Canadian  Navy,  with  the  rank  of 
Lieutenant  Commander.  Ian  Smith, 
CBC  producer  of  They  Fly  for  Free- 

dom, has  joined  the  Royal  Canadian 
Air  Force  Ferry  Command.  He  was 
a  member  of  the  Royal  Air  Force  be- fore the  war. 

ALBERT  J.  DURANTE,  formerly 
writer-photographer  of  the  New  York 
Daily  News  and  previously  of  Public 
Relations  Inc.,  is  handling  sustaining 
publicity  in  the  press  department  of 
WOR,  New  York,  replacing  Tom 
Braden,  who  recently  joined  the  Army. 

PRESCOTT  ROBINSON,  news  editor 
and  newscaster  of  WOR,  New  York,  is 
the  father  of  twin  girls,  born  Jan.  11 
in  New  York. 

RUTH  KEATOR,  home  economist  of 
KYA,  San  Francisco,  known  on  the 
air  as  Kathryn  Allen,  has  been  as- 

signed the  additional  duties  of  publi- 
city director,  succeeding  J.  Clarence 

Myers,  recently  named  assistant  radio 
and  news  editor  of  U.  S.  OflBce  of  the 
Coordinator  of  Information  in  San Francisco. 
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MARY  PROAL 

CARRYING  OUT  microphone  dia- 
logues with  Tallulah  Bankhead, 

Ruth  Chatterton,  Laurits  Melchior, 
Gracie  Fields,  Dr.  Vojta  Benes, 
Richard  Arlen,  Colleen  Moore,  Jes- 

sica Dragonette,  McClellan  Bar- 
clay, Rockwell  Kent,  Richard 

Crooks,  Dimitri  Mitropoulos,  Eve- 
lyn Chandler  and  other  interna- 

tional celebrities,  For  the  Ladies, 
presented  by  Mary  Proal  Lindeke 
over  WTCN,  Minneapolis,  was  re- 

cently aired  for  the  500th  time. 
Mary  has  the  ability  to  draw  out 

her  guests  on  every  subject  in 
which  they  may  be  interested  and 
her  programs  are  novel  for  origi- 

nality of  thought;  piquance  or  man- 
nerism. 

She  is  adept  at  human  explora- 
tions, questing  for  talented  un- 

knowns. "It  has  been  interesting  to 
'dig  around'  and  find  such  indi- 

viduals," she  says.  "Individuals  like 
foreign  students  at  the  U  of  Min- 

nesota, who  come  from  many  lands ; 
or  men  and  women  with  unusual 
hobbies,  inventors  or  women  who 
are  engaged  in  unusual  occupa- 

tions. It's  a  great  field  of  discov- 
ery." 
Success  of  Foj-  the  Ladies  indi- 

cates that  the  show  and  Mary  Proal 
Lindeke  will  continue  indefinitely. 

30RP.  GLENN  TAYLOR,  former 
staff  announcer  of  W.T.TD  and  WIND, 
Chicago,  is  program  director  of  the 
?adio  section  of  the  public  relations 
office  at  Camp  Croft,  S.  C.  Head  of 
;he  section  is  Lieut.  Joseph  Kent 
Saunders,  former  continuity  director 
)f  WDZ,  Tuscola,  111. 
LARRY  ROTHMAN  has  been  named 
urogram  director  of  WALB,  Albany, 
jra.,  replacing  Pete  Whiting. 
5.  T.  McKENZIE  (Ed  Thomas),  an- 
louncer  of  WJBK,  Detroit,  on  Jan. 
-4  became  the  father  of  a  boy,  Thomas 
Uexander.  Mrs.  McKenzie  was  for- 
nerly  Madeline  Nixon,  former  ti>afEc 
nanager  of  W.JBK. 

^'RED  WOOD,  formerly  of  WIP md  WFIL,  Philadelphia,  has  .ioined 
he  sports  announcing  staif  of  WJNO, 
■Vest  Palm  Beach,  Fla. 
tIATHEW  (BUD)  MICHELSON, 
taff  photographer  of  KTSP,  St.  Paul, 
nd  Dick  Hanee.  son  of  KSTP's  vice- 
>resident  and  general  manager,  Ken- 
leth  M.  Hanee,  have  joined  the  Ma- 

ine's pliotography  section. 
•RAIG  ROGERS,  traffic  manager  of 
IDYL.  Salt  Lake  City,  has  joined 
he  Army.  Ilis  duties  will  be  assumed 
y  Roy  Drushall,  formerly  on  the 
nnouncing  staff. 

BERTRAND  HEFLIN,  publicity  di- 
rector, and  Theo  Ezell,  of  WFAA- 

KGKO,  Dallas,  have  joined  the  Naval 
Reserve,  George  Utley,  mail  room, 
has  signed  with  the  Army  Air  Forces 
and  Del  Gibbs,  continuity,  and  Gor- 

don Suits,  staff  artist,  have  joined 
the  Army. 

JACK  GERTZ,  former  news  editor 
of  KMYR,  Denver,  is  now  in  Denver 
as  a  recruiting  sergeant  in  the  Marine 
Corps. 

YERNE  HINER,  announcer  of 
KMYR,  Denver,  who  served  in  the  last 
AYorld  War,  has  received  a  special  cita- 

tion from  the  Marine  Corps. 

HARRY  BURKE,  program  manager 
of  WOW.  Omaha,  has  been  named 
communications  officer  for  the  Ne- 

braska Civil  Air  Patrol. 

HARRY  C,  RISNEY,  recently  tour 
guide  at  NBC.  Hollywood,  has  joined 
KERN.  Bakersfield,  Cal.,  as  an- 

nouncer and  publicity  director. 

CHARLES  ROBERTS,  of  KLZ,  Den- 
ver, is  the  father  of  a  girl  born  Jan.  5. 

HARLEY  LUCAS,  formerly  of 
WLOK,  Lima,  O.,  is  the  latest  addi- 

tion to  the  announcing  staff  of  WING, 
Dayton,  0. 

JIM  POOL,  member  of  the  press  de- 
partment of  NBC,  San  Francisco,  has 

been  called  to  active  duty  with  the Army. 

RUS  SHEPARD,  announcer  of  KLS, 
Oakland,  Cal.,  has  resigned  to  join  the 
General  Electric  shortwave  station, 
KGEI,  in  San  Francisco. 

DIXON  GAYER,  announcer,  recently 
resigned  from  KROW,  Oakland,  Cal. 

HARLAN  DUNNING,  announcer  of 
KFRC,  San  Francisco,  has  rejoined 
KSFO,  San  Francisco. 

DAVID  VAILE,  announcer,  formerly 
of  KOA,  Denver,  and  more  recently 
with  KFRC,  San  Francisco,  has  joined 
KQW,  San  Jose. 
FRED  MORE,  formerly  of  WTRC, 
Elkhart,  Ind.,  and  Clare  Widenaar, 
formerly  with  Wade  Adv.  Agency,  have 
been  added  to  the  announcing  staff  of 
WOWO-WGL,  Fort  Wayne. 

JAY  JACKSON,  announcer  of 
WBNS,  Columbus,  recently  became 
the  father  of  a  boy,  Jay  Stephen. 

CHARLIE  ROBERTS,  announcer  of 
KLZ.  Denver,  is  the  father  of  a  girl, 
Jill  Suzanne,  born  Jan.  5. 

CARL  WILL,  news  editor  of  WIP, 
Philadelphia,  has  become  editor  of  the 
Philadelphia  Labor  Record,  labor  news- 

paper. 
BOB  BO  YARD,  formerly  on  Honolulu 
stations  and  more  recently  of  KYA, 
San  Francisco,  has  joined  the  announc- 

ing staff  of  KSFO,  San  Francisco. 
MAX  MELLINGER,  formerly  in 
charge  of  the  Salinas  office  of  KHUB, 
Watsonville,  Cal,,  has  been  name(l 
production  and  program  manager  of 
the  station,  replacing  Hal  O'Donnell who  has  been  called  for  active  service 
in  the  INIarine  Corps  Reserve, 

J.  T.  AINLEY,  producer  of  CBS  First 
Nighter,  has  been  appointed  to  produce 
the  WGN-MBS  Chicago  .  Theatre  of 
the  Air  for  the  remainder  of  the  sea- 
sou,  succeeding  William  A,  Bacher, resigned. 

KEN  McAllister,  former  promo- 
tion manager  of  WGY,  Schenectady, 

has  joined  the  advertising  staff  of 
Columbia  Recording  Corp.,  Bridge- 

port, Conn.,  to  handle  promotion  of 
Columbia  and  Okeh  Popular  records. 
MURRAY  MESSNER,  of  Winnipeg, 
has  joined  the  announcing  staff  of 
CFAR,  Flin  Flon,  Man. 

THAT  COOiVTS  / 

In  today's  Fighter  Planes  .  .  .  Bombers  .  .  .  tanks  and  mechanized 

divisions  .  .  .  "It's  performance  that  counts!"  And  the  same  holds  true 

in  RADIO!  WHIZ's  program  preference  ...  its  public  acceptance, 

make  it  the  "lowest  cost-per-ear"  station  in  the  rich  Mining  and 

Pottery  territory  of  Southeastern  Ohio.  NBC  Red  and  Blue  programs 

.  .  .  PLUS  outstanding  local  production  make  WHIZ  "TOPS"  in  per- 
formance in  Southeastern  Ohio!  ...  SEE  JOHN  BLAIR 

'OHIO'S    BIGGEST    LITTLE    RADIO  STATION" 

NBC  Red  &  Blue  .  .  .  Blair  Represents  Us  Nationally 
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THE  SudlnaAd.  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KDKA,  Pittsburgh 
American  Chicle  Co.,  New  York  (Black 

Jack),  312  ta,  thru  Badger  &  Browning, 
Boston. 

American  Chicle  Co.,  New  York  (Adams 
Clove    Gum),    260    sa.,   thru    Badger  & 
Browning,  Boston. 

Beechnut  Packing  Co.,  New  York  (gum), 
120  sa,  thru  Newell  Emmett  Co.,  N.  Y. 

Book  House  for  Children,  Chicago,  26  sp, 
thru  Presba,  Fellers  &  Presba,  Chicago. 

Braun  Baking  Co.,  Pittsburgh,  65  sp,  5  ta, 
thru  W.  E.  Long  Co.,  Chicago. 

Bristol-Myers  Co.,  New  York  (Sal  Hepati- 
ca) ,  156  sp,  thru  Young  &  Rubicam,  N.  Y. 

Candy    Bros.    Mfg.    Co.,    St.    Louis  (Red 
Cross  cough  drops),  36  sa,  thru  H.  W. 
Kastor  &  Sons,  Chicago. 

Dairy  Assn.,  Co.,  Lyndonville,  Mass  (Kow 
Kare),  78  sp,  thru  Hays  Adv.  Agency, 
Burlington,  Vt. 

Duquesne  Brewing  Co.,  Pittsburgh,  104  sp, 
thru  Walker  &  Downing,  Pittsburgh. 

Hulman  &  Co.,  Terre  Haute,  Ind.  (Clabber 
Girl   Baking  Powder) ,   156   sa,  Pollyea, 
Adv.  Terre  Haute. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(Tek  tooth  brush),  260  sa,  thru  Ferry- 
Hanly  Co.,  N.  Y. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart soap),  20  sa,  thru  Franklin  Bruck 

Adv.  Corp.,  N.  Y. 
John   Morrell   &   Co.,    Chicago    (E-Z  Cut 

Hams),    180    t,    thru    Henri,    Hurst  & 
McDonald,  Chicago. 

Olson  Rug  Co.,  Chicago,  65  sa,  thru  Presba 
Fellers  &  Presba,  Chicago. 

Piso  Co.,  Warren,  Pa.  (cough  syrup),  39  sa, 
thru  Lake-Spiro-Shurman,  Inc.,  Memphis. 

Quaker  Oats  Co.,  Chicago   (Aunt  Jemima 
Pancake  Flour),  78  t,  thru  Sherman  K. 
Ellis  &  Co.,  Chicago. 

Sterling  Oil  Co.,  Oil  City,  Pa.,  130  sa,  thru 
Walker  &  Downing,  Pittsburgh. 

Van    Camp    Inc.,    Indianapolis    (pork  & 
beans),   26   sp,   26   sa,   thru  Calkins  & 
Holden,  N.  Y. 

Ward  Baking  Co.,  New  York,  130  so,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

WHK-WCLE,  Cleveland 
Lever  Bros.  Co.,  Cambridge  (Lifebouy 
soap),  24  ta,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Thomas  Leeming  &  Co.,  New  York  (Pac- 
quin's  hand  cream),  52  ta,  thru  William Esty  &  Co.,  N.  Y. 

Poultry  Tribune,  Mt.  Morris,  lU.  (maga- 
zine), 6  sp,  thru  First  United  Broad- casters, Chicago. 

L.  B.  Leffingwell  Co.,  Chicago  (service 
flags ) ,  5  sp  weekly,  indefinitely,  thru 
Paul  Grant  Adv.  Co.,  Chicago. 

P.  Lorillard  Co.,  New  York  (Old  Gold 
cigarettes),  106  ta,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Ward  Baking  Co.,  New  York  (Tip  Top 
bread),  260  sa,  thru  J.  Walter  Thomp- son Co.,  N.  Y. 

Ranger  Joe  Inc.,  Philadelphia  (Ranger  Joe 
cereal),  39  sa,  thru  Clements  Co.,  Phil- 
adelphia. 

Art    Metal    Works,    New    York  (Ronson 
lighters ) ,  3  ta  weekly,  indefinitely,  thru 
Cecil  &  Presbrey,  N.  Y. 

Healthaids  Inc.,  New  York  (Serutan),  260 
t,  thru  Raymond  Spector  Co.,  N.  Y. 

Dill    Co.,    Philadelphia    (Espotabs),    5  so 
weekly,   39  weeks,  thru  Carter-Thomson 
Co.,  Philadelphia. 

Beech-Nut  Packing  Co.,  Canojaharie,  N.  Y. (Beech    Nut    gum),    3    to    weekly,  39 
weeks,  thru  Newell-Emmett  Co.,  N.  Y. 

Fashion  Frocks,  New  York  (frocks),  13  sa, 
thru  Franklin  Bruck  Adv.  Corp.,  N.  Y. 

KECA,  Los  Angeles 
Dr.  Pepper  Co.,  New  York   (soft  drink), 

3  sp  weekly,  thru  Benton  &  Bowles,  N.  Y. 
Sontag  Drug  Co.,  Los  Angeles  (drug  chain), 

6  sp  weekly,  thru  Milton  Weinberg  Co., 
Los  Angeles. 

KHJ,  Hollywood 
J.  C.  Eno  Ltd.,  New  York   (Eno  salts), 

4  sp  weekly,  thru  Atherton  &  Currier, 
N.  Y. 

WLW,  Cincinnati 
Health  Aids,  Inc.,  Jersey  City  (Serutan), 
sp  weekly,  52  weeks,  thru  Raymond 
Spector  Co.,  N.  Y. 

Book  House  for  Children,  Chicago,  sa 
weekly,  39  weeks,  thru  Presba,  Fellers 
&  Presba,  Chicago. 

Marlin  Firearms  Co.,  Blade  Division,  New 
Haven,  3  sa  weekly,  13  weeks,  thru 
Craven  &  Hedrick,  N.  Y. 

Hulman  &  Co.,  Terre  Haute  (Clabber  Girl 
Baking  Powder) ,  3  sa  weekly,  23  weeks, 
thru  Pollyea  Adv.  Agency,  Terre  Haute. 

Sieb  Hatcheries,  Lincoln,  111.  (baby  chicks), 
sp  weekly,  13  weeks,  thru  Shaffer,  Bren- nan,  Margolis,  St.  Louis. 

Fashion  Frocks  Inc.,  Cincinnati,  3  sa  week- 
ly, 13  weeks,  thru  Franklin  Bruck  Adv. 

Corp.,  New  York  City. 
North  American  Accident  Insurance,  New- 

ark, 5  sa  weekly,  13  weeks,  thru  Frank- lin Bruck  Adv.  Co.,  N.  Y. 
Olson  Rug  Co.,  Chicago,  3  so  weekly,  13 

weeks,  thru  Presba,  Fellers  and  Presba, 
Chicago. 

Sun  Oil  Co.,  Philadelphia,  5  sp  weekly,  52 
weeks,  thru  Roche,  Williams  &  Cunning- 

ham, Phila. 
Sealtest  System  Labs.,  New  York  (Sealtest 

products),  sp  weekly,  52  weeks,  thru  Mc- 
Kee  &  Albright,  Philadelphia. 

Procter  &  Gamble  Co.,  Cincinnati  (White 
Naptha) ,  5  sp  weekly,  26  weeks,  thru 
Compton  Adv.,  N.  Y. 

Carnation  Co.,  Milwaukee  (milk),  sp  week- 
ly, 13  weeks,  thru  Erwin,  Wasey  &  Co. 

Chicago. 
Bristol-Meyers  Co.,  New  York  (Minit-Rub), 

6  sp  weekly,  52  weeks,  thru  Young  & 
Rubicam,  N.  Y. 

Candy   Bros.    Mfg.    Co.,    St.    Louis  (Red 
Cross  cough  drops),  28  sa,  thru  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago. 

WJJD,  Chicago 
Sears  Roebuck  &  Co.,  Chicago  (city  retail 

stores).  6  sp  weekly,  thru  Schwimmer  & 
Scott,  Chicago. 

Parr     Vitamin     Co.,     Chicago  (vitamin 
pills),  7  sp  weekly,  thru  United  Adv.  Co., Chicago. 

Sterling    Insurance    Co.,    Chicago,    7  sp 
weekly,  thru  Neal  Adv.  Agcy.,  Chicago. 

Chicago      Air     College,     Chicago  (pilot 
courses),  sp  weekly,  direct. 

American    Chicle   Co.,    Long   Island  City, 
N.  Y.,    (Beeman's  Gum),   375  ta,  thru Grant  Adv.  Agcy.,  N.  Y. 

International  Amphitheater  Rodeo,  Chicago, 
(rodeo)  150  sa,  thru  Schwimmer  &  Scott, 
Chicago. 

Fashion  Frocks  Inc.,  Cincinnati,  (women's dresses)  15  so.  thru  Franklin  Bruck  Adv. 
Corp..  Chicago. 

WNEW,  New  York 
Hennafoam  Co..  New  York.  6  sp  weekly, 

52  weeks,  thru  Arthur  Rosenberg,  Co., 
N.  Y. 

Taylor-Reed  Corp.,  Mamaroneck,  N.  Y. 
(Tumbo  Chocolate  Pudding),  3  sp  week- 

ly, 13  weeks,  thru  W.  I.  Tracy  Inc.. N.  Y. 
Charles  Gulden  Inc.,  New  York  (mustard), 

3  sp  weekly,  13  weeks,  thru  Charles  W. 
Hoyt  Co.,  N.  Y. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (gum),  3  so  weekly,  5  weeks,  thru 
Badger,  Browning  &  Hersey,  N.  Y. 

WOR,  New  York 
Seeck  &  Kade,  New  York  (Pertussin  cough 

syrup),  3  t  weekly,  thru  Erwin,  Wasey 
&  Co.,  N.  Y. Washington  State  Apple  Adv.  Commission, 
Wenatchee,  Wash.,  3  so  weekly,  thru 
J.  Walter  Thompson  Co.,  San  Francisco. 

Terminal  Barber  Shops,  New  York,  5  t 
weekly   thru   Maxon   Inc.,    N.  Y. 

Calco  Chemical  Co.,  New  York  (household 
chemicals ) ,  5  sp  weekly,  thru  J.  M. 
Mathes  Inc.,  N.  Y. 

G.  Krueger  Brewing  Co.,  Newark,  weekly 
sp,  thru  Compton  Adv.,  N.  Y. 

Joseph  Burnett  Co.,  Boston  (Vanilla  ex- 
tract) ,  sp,  2  so  weekly,  thru  H.  B. 

Humphrey  Co.,  Boston. Serutan  Co.,  New  York  (Serutan,  V-Bev), 
5  sp  weekly,  thru  Raymond  Spector  Co., N.  Y. 

Carnation  Co.,  Milwaukee  (milk),  2  sp 
weekly,  thru  Erwin,  Wasey  &  Co..  N.  Y. 

Conti  Products,  Brooklyn  (shampoo  and 
soap),  weekly  sp,  thru  Bermingham, 
Castleman  &  Pierce,  N.  Y. 

WOWO-WGL,  Fort  Wayne 

Nehi  Corp.,  Columbus,  Ga.   (Royal  Crown 
Cola) ,  156  t,  thru  BBDO,  N.  Y. 

American   Chicle   Co.,    Long   Island  City, 
N.  Y.,  624  ta,  thru  Badger,  Browning  & 
Hersey,  N.  Y. 

Chicago  Motor  Club,  Chicago  (insurance) 
39  sp,  thru  Aubrey,  Moore  &  Wallace, Chicago. 

Ex-Lax  Inc.,  Brooklyn   (proprietary),  260 
ta,  thru  Joseph  Katz  Co.,  N.  Y. 

Pet  Milk  Sales  Corp.,  St.  Louis,  104  t,  thru 
Gardner  Adv.  Co.,  St.  Louis. 

Kellogg  Co.,  Battle  Creek  (All  Bran),  260 
to,  thru  Kenyon  &  Eckhardt,  N.  Y. 

Foster-Milburn  Co.,  Buffalo  (Doan's  pills), 156  to,  thru  Street  &  Finney,  N.  Y. 
Vick  Chemical  Co.,  New  York,  195  ta,  thru 

Morse  International,  N.  Y. 

WIND,  Gary,  Ind. 

International  Amphitheater  Rodeo,  Chicago 
(rodeo),    150   so   before   Jan.   24,  thru Schwimmer  &  Scott,  Chicago. 

Fairfield  Savings  &  Loan  Assn.,  Chicago 
(savings),  12  so  thru  Buchanan  &  Co., CJhicago. 

Studebaker  Sales  Co.,  Chicago  (used  autos), 
6  sp  weekly.  Sat.  thru  Schwimmer  & 
Scott,  Chicago. 

WHN,  New  York 
Scholar  Diamond  Co.,  New  York  (jewelry), 

so  daily,  52  weeks,  thru  Piedmont  Agency, 
N.  Y. 

Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 
(gum),  so  daily,  13  weeks,  thru  Newell- Emmett  Co.,  N.  Y. 

Washington  State  Apple  Commission, 
Wenatchee,  Wash.,  so  daily,  6  weeks,  thru 
J.  Walter  Thompson  Co.,  Seattle. 

WINS,  New  York 
American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Malls),  54  sa  weekly,  6 
weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Simon  &  Schuster,  New  York  (tax  instruc- 
tion), 6  t  weekly.  4  weeks,  thru  North- west Radio  Adv.  Co.,  Seattle. 

Stations  in  Philadelphia  ; 

Merge  for  Navy  Series 
AN  ALL-OUT  radio  campaign  in 
the  interests  of  the  Navy  has  been 
started  by  stations  in  Philadelphia, 
acting  in  concert.  Five  of  the  nine 
local    stations  —  WCAU,  KYW, 
WFIL,  WIP,  WPEN— each  agreed  | 
to  produce  a  series  of  13  quarter- 
hour  programs  devoted  to  the  Navy.  ' 
Started  Jan.  19,  each  station  pro- 

duces its  own  weekly  show  and  , 
makes  a  master  and  an  instan-  j 
taneous  at  its  own  expense.  The 
master  is  turned  over  to  the  Navy 
for  processing  while  the  instan- 

taneous goes  to  one  of  the  other 
local  stations.  Production  resources,  \ 
writers,  musicians  and  actors  are 

pooled. 

A  three-color  brochure  is  being 

gotten  up  for  distribution  to  all  of  ' 
the  radio  stations  in  the  4th  Naval  ' 
District,  offering  all  or  any  of  the    I  | 
Navy  series  in  transcription  form 
free  of  any  charge.  Embracing  all 
of    Pennsylvania,    Southern    New  ! 
Jersey  and  Delaware,  there  are  a 
total  of  42  stations  in  the  district. 
The  project  was  worked  out  by  a 
committee  headed  by  Joe  Connolly, 
WCAU  station  promotion  head,  and 
including  James  Alan,  WFIL  pub- 

licity chief;  Murray  Arnold,  WIP 
program   director;    Don  Bennett, 
KYW  production  head;  and  Lou  j 
London,  WPEN  program  director. 
The  committee  is  working  in  co- 

operation  with   Lieut.   Dr.  Leon  ! 
Levy,  head  of  the  radio  division  of 
the  public  relations  staff  of  the  4th 
Naval  District,  and  president  of  ! 
WCAU.  : 

OREGON  STATIONS 

PLAN  FOR  DEFENSE 

CENSORSHIP,  defense  savings, 
training  of  radio  technicians  and 
numerous  resolutions  were  featured 
at  the  meeting  Jan.  16  of  the  Ore- 

gon State  Broadcasters  Assn.  in  the 
Benson  Hotel,  Portland. 

Speakers  included  Palmer  Hoyt, 
Oregon  state  defense  bond  and 
stamp  chairman,  publisher  of  The 
Oregonian;  Kenneth  G.  Clark, 
FCC;  Capt.  Robinson,  U.  S.  Army 
Second  Interceptor  Command;  and 
Prof.  A.  L.  Albert,  school  of  engi- 

neering of  Oregon  State  College 
who  announced  that  Gov.  Charles 
A.  Sprague  had  given  authority  to 
Dean  R.  H.  Dearborn,  Oregon  State 
College,  to  train  radio  technicians 
for  the  armed  forces.  The  first  such 
school  was  planned  to  be  set  up 
shortly  in  Portland  with  Harold 
Singleton,  chief  engineer  of  KGW- 
KEX,  Portland,  as  instructor. 

Lee  Bishop  of  KMED,  Medford, 
and  Frank  Logan,  KBND,  Bend, 
were  re-elected  president  and  sec- 

retary-treasurer, respectively,  of 
OSBA.  Arden  X.  Pangborn,  KGW- 
KEX,  was  named  vice-president with  Frank  Hill,  KORE,  Eugene, 
and  Hank  Swartwood,  KOIN- 
KALE,  elected  directors. 

Northwest  Net  Adds  Two 

TWO  Minnesota  stations,  WMFG, 
Hibbing,    and    WHLB,  Virginia, 
have  joined  the  Northwest  Network  i 
of  NBC,  it  .was  announced  by  Stan-  || 
ley  E.  Hubbard,  president  and  gen- eral manager  of  KSTP,  St.  Paul,    I  ̂ 
which  feeds  the  network.  The  north- 

west loop  now  has  a  total  of  10 
stations,  located  in  Minnesota,  Wis-  i« consin  and  North  Dakota.  ^ 

".  .  .  An'  I  got  all  three  for  th'  price  of  one  .  .  .  ! !" 
Adv. 
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WASHINGTON  STATE  Apple  Com- 
mission, Wenatchee,  Wash.,  last  week 

became  the  second  sponsor  on  the  new 
WOR,  New  York,  3:45-4  p.m.  pro- 

gram, Rambling  With  Gambling,  us- 
ing participating  announcements  on 

Wed.,  Thurs  and  Fri.  Musterole  Co., 
Cleveland,  became  the  first  sponsor  on 
Jan.  12  [Broadcasting,  Jan.  19]. 
Agency  is  J.  Walter  Thompson  Co., Seattle. 

WESTERN  AUTO  SUPPLY  Co., 
Los  Angeles,  is  sponsoring  a  twice- 
weekly  quarter-hour  of  recorded  music 
titled  Siesta  Time,  on  KECA,  that 
city.  Contract  is  for  52  weeks,  hav- 

ing started  Jan.  13.  Firm  also  uses, 
on  a  changing  schedule,  spot  announce- 

ments on  West  Coast  stations.  Agency 
is  Dan  B.  Miner  Co.,  Los  Angeles. 

BEECH-NUT  PACKING  Co.,  Cana- 
joharie,  N.  Y.,  on  Jan.  13  started  Odd 
Side  of  the  Neios,  on  WABC,  New 
York,  Tuesdays,  Thursdays  and  Satur- 

days, 8  :25-8  :30  p.m.  Agencies  Newell- 
Emmett  Co.,  N.  Y. 

CALAVO  GROWERS  OF  CALI- 
FORNIA, Los  Angeles,  (avocados), 

for  the  18th  consecutive  year,  elected 
C.  V.  Newman  as  president.  J. 
Walter  Thompson  Co.,  Los  Angeles, 
services  the  account. 

DAWES  BREWERY,  Montreal,  has 
started  skicasts  on  CFCF  and  CKAC, 
Montreal,  giving  snow  conditions, 
weather  reports  and  ski  club  news 
Friday  evenings  for  15  minutes,  and 
Saturday  mornings  and  evenings  for 
5  minutes.  Account  is  placed  through 
J.  Walter  Thompson  Co.,  Montreal. 

When  you  think  of 

SPOTS... 

think  of  John  Blair! 

• 

NATIONAL  STATION 
REPRESENTATIVES 

GIVING  the  low-down  on  gag  lines 
is  John  E.  McMillin,  New  York 
vice-president  in  charge  of  radio 
for  Compton  Adv.  (center),  as 
Ransom  Sherman  (left) ,  Hollywood 
star  of  the  weekly  CBS  Hap  Haz- 

ard show,  sponsored  by  Procter  & 
Gamble  Co.,  and  William  E.  Forbes, 
network's  Hollywood  sales  service 
manager,  give  full  attention. 

SUNNYVALE  PACKING  Co..  San 
Francisco  (Rancho  soups),  on  Jan.  5 
added  3  stations  to  Jane  Endicott, 
making  a  total  of  9  Pacific  Coast  and 
Arizona  stations.  Mon..  Wed..  Fri., 
10:4.5-11  a.m.  (PST).  Agency  :  Lord  & 
Thomas,  San  Francisco. 
LEVER  BROS.  Co.,  Cambridge,  Mass. 
(Lifebuoy  soap),  on  Jan.  12  started 
weekly  quarter-hour  Musical  Clock 
and  15  one-minute  transcribed  spot 
announcements  weekly  for  eight  weeks 
on  WBBM,  Chicago.  Agency  is  Ruth- 
rauff  &  Ryan,  N.  Y. 

RAINIER  BREWING  Co.,  San  Fran- 
cisco, currently  planning  its  1942  ad- 

vertising, will  include  a  heavy  radio 
appropriation.  Agency  is  Buchanan  & 
Co.,  Los  Angeles. 
LEHN  &  FINK  (Canada),  Toronto 
(Hind's  cream),  has  started  Let's Listen  to  Lester  five  times  weekly  on 
CFRB,  Toronto.  Account  was  placed 
by  McCJonnell  Eastman  &  Co.,  Toronto. 
FRUITATIVES  PRODUCTS,  Hull. 
Que.  (Fruitatives) ,  has  started  a 
quarter-hour  of  recorded  music  daily 
on  CKCO.  Ottawa,  and  announce- 

ments varying  from  5  to  14  weekly  on 
8  other  Canadian  stations.  The  cam- 

paign is  to  be  gradually  expanded.  Ac- count was  placed  by  Lord  &  Thomas 
of  Canada  Ltd.,  Toronto. 
EVANS  FUR  Co.,  Chicago  (fur  re- 

tailers), on  Jan.  4  started  a  weekly 
half-hour  live  talent  remote  from  the 
National  Catholic  Service  Men's  Cen- 

ter, on  WCFL,  Chicago,  titled  Service 
Men's  Jamboree.  Account  was  placed direct. 

HUMP  HAIRPIN  MFG.  Co.,  St. 
Hyacinthe,  Que.,  has  renewed  its 
thrice-weekly  quarter-hour  programs 
on  CHRC,  Quebec.  Account  was 
placed  by  Cockfield-Brown  &  Co., Montreal. 
CARNATION  Co.,  Milwaukee,  for  the 
third  successive  year  signed  a  year's renewal  contract  with  WEVD,  New 
York,  for  the  five-weekly  program 
The  Jewish  Philosopher  on  behalf  of 
Carnation  milk.  Agency  is  Erwin, 
Wasey  &  Co.,  New  York. 

Benrus  Continues 

BENRUS  WATCH  Co.,  New  York, 
at  a  meeting  of  its  sales  representa- 

tives last  week  announced  that  its 
extensive  advertising  campaign,  in- 

cluding radio  time  signals,  would 
continue  on  a  national  scale  during 
1942,  and  that  1941  had  been  the 

biggest  year  in  the  company's  his- tory. Although  no  figures  were 
available  as  to  how  many  stations 
are  currently  carrying  Benrus  time 
signals  and  announcements,  the 
agency,  J.  D.  Tarcher  &  Co.,  New 
York,  stated  that  Benrus  might 
even  add  more  stations  during  the 
coming  year. 

Stamps  for  Tips 

HAL  JOHNSON,  advertising 
manager  of  Blatz  Brewing 
Co.,  Chicago,  still  tips  bell- 

hops, waiters  and  pullman 
porters  but  no  longer  gives 
them  cash.  Instead,  Mr.  John- 

son hands  out  Defense 
Stamps  attached  to  the  back 
of  his  business  card.  Back  of 
the  card  is  imprinted  with 
"Thanks  for  the  Service", 
"Remember  Pearl  Harbor", 
"Buy  United  States  Defense 
Bonds  and  Stamps"  and  the 
telegraphic  code  of  "V  for 

Victory". 

Blue  Outlets  Granted 

ACTING  PROMPTLY,  the  FCC 
last  Tuesday  granted  transfer  of 
the  licenses  of  WJZ,  New  York- 
WENR,  Chicago,  and  KGO,  San 
Francisco,  from  RCA  to  the  new 
Blue  Network  Co.  Inc.  A  fortnight 
ago  it  had  approved  transfer  of  the 
licenses  from  NBC  to  RCA.  The 
new  assignment  resulted  from  the 
formal  corporate  organization  of 
Blue  Network  Co.  Inc.  [Broad- 

casting, Jan.  12-19]. 

NEW  YORK  offices  of  Mutual  at 
1440  Broadway  last  week  moved  from 
the  23d  to  the  20th  floor  of  that building. 

IN  LINE  WITH  its  change  Dec.  1 
to  a  frequency  of  1130  kc.  and  in- creased power  to  10,000  watts, 
WNEW,  New  York,  has  increased  its 
rates  approximately  35%  on  its  new 
rate  card  No.  22  to  become  effective 
Feb.  15.  Contracts  of  present  and  pros- 

pective advertisers  with  52-week  con- tracts signed  before  that  date  will  be 
honored  at  the  present  rates. 

WHIT
TLE 

 (Ky.
) 

AI
N'
T 

CA
RV
IN
G 

A  N
AME

 

FOR
  IT

SEL
FI 

rd  of  Whi
ttle 

Chance,  are,  you'
ve  neve,  even^^^

;"  ̂ ^^^  , „l.abW  because  its  P»  Conversely, 

*'''';Cen'  "  ̂57  r%  of  Keu.ueky'» 

rL:^-«eT,aain,A-,-^;_,„  ,„.s^« 

fftctxve  buying  income,  .s  
cu  ^^.^  ̂ ^.^ess, 

effectxv       '^i,„e  yourself  a*  .„  aouble- 

"''"^  le  only  tool  you  cos.'. 
WAVE  IS  the  o   y  

at 

^rite  tor 
 tbe  too"' r  the 

H.B.C.  Basi
c  1 

FREE 
IROADCASTING  •  Broadcast  Advertising January  26,  1942  •  Page  29 



CJOR  carried  EIGHT  of  | 

the  ten  leading  Canadian  ̂  
daytime  programs  of  ̂  
1941,  as  rated  by  Elliott-  § 
Haynes  Ltd.  § 

CJOR 

Vancouver — B.  C. 
Nat.  Rep.: 

J.  H.  McGillvra  (US) 
H.  N.  Stovin  (Canada) 

600  KC  1000  Watts 

Turn  the 

Tables! 

Give  lagging  sales  a  healthy 
dose  of  WAIR  and  watch  vol- 

ume shoot  skyward.  We've  GOT 
SOMETHING  and  what  we've 
got  you  need! 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

5O9OOO  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nal'l  Rep.  -  The  Katz  Agency  Inc. 

The    Northwatt't  BatI 
Broadcasting 

Buy 

WTCN 

AN  NBC  STATION 
MINNEAPOLIS  ST.  PAUl 

Owned  and  Operated  by  [ 
sr.    PAUL    DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS  I 
DAILY  TIMES. 
&    PETERS,     INC.  —  Noll.  Rap. FREE 

TO  FURNISH  a  weekly  after- noon of  entertainment  and 
recreation  for  the  thousands 
of  young  defense  workers  in 

and  around  Paterson,  N.  J.,  who 
are  strangers  in  that  area,  WPAT 
has  started  a  series  of  "defense 
workers'  parties",  staged  Sunday 
afternoons  in  the  113th  Infantry 
Armory.  Blanket  invitations  were 
sent  out  to  every  defense  worker 
in  the  area  to  attend  the  first  party 
last  Sunday  (Jan.  25),  at  which 
WPAT  anticipated  an  attendance 
of  between  5,000  and  10,000  men. 
Two  name  bands  supply  music 

for  dancing  each  week,  and  the 
Paterson  branch  of  the  USO  sup- 

plies 500  girls  as  partners.  Enter- 
tainment includes  a  three-round 

exhibition  boxing  bout,  with  Bob 
Pastor  scheduled  for  the  first  party 
and  Lou  Nova,  Tami  Mauriello, 
Gus  Lesnevitch,  Kid  McCoy  and 
Ray  Robinson  among  those  who  will 
appear  on  subsequent  Sundays.  Two 
girl  bands  played  for  the  dancing 
at  the  opener — Ina  Ray  Hutton  and 
Dolly  Dawn.  Other  bands  sched- uled for  later  weeks  include  those 
of  Vaughn  Monroe,  Harry  James, 
Benny  Goodman,  Jimmy  Dorsey, 
Sammy  Kaye,  etc.  Idea  was  con- 

ceived by  Steve  Ellis,  WPAT  spe- 
cial events  announcer. 

Ward  Chicago  Session 
WARD  BAKING  Co.  New  York 
executives  and  Chicago  district 
salesmen  met  in  Chicago  last  Tues- 

day for  a  promotional  session  with 
commercial  managers  of  the  Chi- 

cago stations  on  the  present  Ward 
schedule.  Stations  represented 
were:  WGN  WAAF  WSBC  WJJD 
WIND.  Agency  is  W.  E.  Long  Co., 
Chicago. 

From  Latin  Fair 

DURING  the  three-week  period  of 
the  Latin  American  Fair  at  R.  H. 
Macy  &  Co.,  New  York  department 
store,  WOR,  New  York,  is  pre- 

senting Tuesday,  Thursday  and 
Saturday  broadcasts  from  "Fiesta 
Square"  at  the  Fair,  featuring 
Latin  America  artists  as  guests  of 
various  feminine  representatives 
from  Latin  American  republics. 

Greensboro  Hostess 
WBIG,  Greensboro,  N.  C,  uses 
southern  hospitality  to  acquaint 
new  residents  of  its  area  with  the 
station.  A  hostess  visits  a  half-doz- 

en towns  in  the  neighborhood  of 
Greensboro  to  welcome  newcomers 
and  gives  them  information  about 
the  services  rendered  by  the  station 
including  a  complete  set  of  pro- 

grams. *    *  * 

Date  With  Betty 

LAPEL  buttons  bearing  the  re- 
minder "You  have  a  date  with 

Betty  &  Bob— 8  p.m.— CKWX,  Van- 
couver" were  distributed  to  1,000 

employes  of  the  Hudson  Bay  Co.'s Vancouver  store  which  sponsors  the 
program  on  CKWX,  during  the 
first  week  the  program  was  on  the 

Defense  Manual 

WCSC,  Charleston,  S.  C,  has  pre- 
pared a  pocket-size  manual  for 

civilian  defense,  which  is  being 
given  to  listeners  who  make  mail 
requests.  Manual  is  illustrated 
and  contains  condensed  instructions 
for  civilians  in  war  emergencies. 

Metckandl6in^  &  J^tomotian 
Sunday  Party — Bakery  Session — Buttons  to  Wear — 

Charters — Pepper  Plugs — Cab  Signs 

Chartered  Members 
LISTENERS  of  the  Chicago  Thea- 

tre of  the  Air,  MBS  Saturday  eve- 
ning full-hour  operetta  series,  are 

displaying  charters  in  local  fan 
clubs  in  43  States.  WGN,  Chicago, 
has  mailed  300  such  charters  to 
Theatre  of  the  Air  clubs  who  also 
receive  a  monthly  magazine  and 
autographed  pictures  of  the  stars. *  * 

National  Anthem 

KFDM,  Beaumont,  Tex.,  is  distrib- 
uting printed  copies  of  the  first 

three  stanzas  of  the  "Star  Spangled 
Banner".  Copies  have  been  distrib- uted to  all  schools  in  the  Beaumont 
region.  Superintendents  of  schools 
in  the  area  have  ordered  all  schools 
to  devote  a  special  study  session  to 
the  anthem. 

*  *  * 
Plugs  for  Dr.  Pepper 

WHEN  the  new  Dr.  Pepper  10-^-2 
Ranch  series  started  on  KLZ,  Den- 

ver, recently  it  was  promoted 
through  use  of  sound-movie  trail- 

ers, taxi  signs,  a  window  display  in 
the  Shirley  Savoy  Hotel  and  a  box 
in  the  station's  monthly  program 
schedule  mailed  to  6,000  homes  by 
request. *  *  * 

Show  for  Druggists 
A  HALF-HOUR  version  of  Satur- 

day Mor7iing  Open  House  heard  on 
WCCO,  Minneapolis,  was  put  on 
for  the  Twin  City  Retail  Druggists 
Assn.  Jan.  21.  Druggists  and  their 
families  participated  in  the  pro- 

gram which  was  transcribed  and 
broadcast  later  on  the  station. 

Gaspipe  Promotion 
IF  YOU'RE  an  advertiser  who 
wants  to  sell  his  product  to  college 
students,  try  the  college  stations 
themselves,  according  to  the  pro- 

motion booklet  just  issued  by  the 
Intercollegiate  Broadcasting  Sys- 

tem, representative  for  some  17 
college  stations. 

:|c 
Cab  Signs 

KFEL,  Denver,  placed  metal  signs 
on  Checker  and  Zone  Cabs  calling 
attention  to  Coca-Cola's  MBS  Spot- light Bands  show  on  the  station. 

MERCHANDISING  and  promotion 
plans  for  the  six-weekly  quarter- 
hour  series,  William  Winter,  news 
sponsored  on  14  CBS  Pacific  Coast 
stations,  by  California  Packing 
Corp.  (Del  Monte  brand  products), 
were  given  thorough  attention  as 
this  group,  representing  network 
and  sponsor,  gathered  for  a  recent , 
informal  discussion  in  front  of  net- 

work's Hollywood  studios.  They  are 
(1  to  r) ,  Edwin  Buckalew,  CBS  Pa- cific Coast  sales  service  manager; 

George  Moskovics,  network's  West Coast  sales  promotion  director; 

Lyman  Dunbar,  sponsor's  Southern California  district  manager. 

BROCHURES 

NBC — Eight-page  booklet,  "For Thousand  Years  A  Dream,  For  Fif- 
teen Years  A  Vital  Reahty",  recapitu- 

lating NBC's  15th  Anniversary  Cele- bration, those  who  took  part  in  tht 
anniversary  program,  and  reprinting 
with  a  photograph  the  congratulatory 
letter  from  President  Roosevelt  to 
Niles  Trammell,  i^resident  of  NBC. 
WOR,  New  York  —  16-page  white 
booklet  "Needlework",  telling  the  fine 
points  of  the  WOR  transcription  and 
recording  service,  under  the  direction 
of  Ray  S.  Lyon,  manager. 
WOWO-WGL — Four-page  black-and- 
white  folder  with  a  miniature  basket- 

ball hoop  including  real  netting,  cit- 
ing stations'  coverage  of  Indiana  court 

games. KFAR,  Fairbanks,  Alaska — Blue  and 
white  "Christmas  card"  brochure  with 
pictures  of  staff  members  and  studio activities. 

WTAR,  Norfolk,  Va. — Pamphlet  with illustrations  giving  vital  statistics  on 
WTAR  area. 

WFBM  RESULTS 

tell  the  story  of  successful 

coverage  in  the  Hoosier 

markets 

TO  fCACH  THf  HOOSIf«  UAmtJ—  IN  I N  01  AN  AFO  LIS  U  it 

NATIONAL    SALIS    It  I  fl)  I  S  I  N  T  A  T  I  V  t —TH I    KATI  AGCNCr 
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WDBO,  Orlando,  Fla.,  to  obtain  ad- 
mission of  employes  to  the  Orlando 

air  base  and  various  manufacturing 
concerns,  has  issued  identification 
cards  to  personnel,  signed  by  Col. 
Geo.  C.  Johnston,  president.  Card 
gives  date  of  birth  of  holder,  color 
of  eyes,  height,  vreight,  etc.  and  bears 
a  photograph  of  the  station  worker. 

WHK,  Cleveland,  which  has  been 
presenting  Murray  Young,  news  com- 

mentator, sponsored  by  the  Dougherty 
Lumber  Co.,  Cleveland,  has  announced 
the  company  has  launched  a  new 
series  that  will  take  Young  all  over 
the  United  States  with  his  dispatches 
being  announced  by  Lehman  Otis, 
chief  news  editor  of  United  Broadcast- 

ing Co.,  WHK-WCLE  owners.  Young 
has  received  a  discharge  from  the 
Army  Air  service  and  has  been  given 
radio  credentials  to  admit  him  to  vital 
defense  industries.  His  wife,  the  for- 

mer Louise  Roberts,  will  accompany 
him  and  contribute  the  women's  angle. 
A  N  N  O  U  N  C  E  M  E  N  T  on  WCBS, 
Springfield,  111.  by  Stretch  Miller, 
chief  announcer  during  his  Stretch 
with  Stretch  program,  that  tempera- 

ture readings  would  be  given  by  tele- 
phone upon  request  brought  so  many 

calls  to  the  station  that  WCBS  has 
installed  temperature  reading  via  tele- 

phone on  a  fulltime  basis. 

SALES  OF  $1,750  worth  of  defense 
stamps  and  bonds  on  the  National 
Barn  Dance  of  WLS,  Chicago,  on  Jan. 
10  convinced  WLS  National  Defense 
Director  Frank  Baker  that  a  portion 
of  the  barn  dance  for  selling  the  stamps 
and  bonds  should  be  made  a  permanent 
feature  of  the  weekly  Saturday  night 
program.  Although  no  solicitations 
were  made  on  the  original  10-minute 
spot  replacing  the  usual  barn  dance 
audience  quiz,  radio  listeners  tele- 

phoned to  pledge  purchase  of  $1,200 
worth  of  bonds  and  in  the  studio, 
spectators  bought  $50  worth  of  de- 

fense stamps  and  pledges  $500  for 
purchase  of  bonds. 

KQW,  San  Jose  is  again  presenting 
its  reverse  student  quiz.  On  the  pro- 

gram, which  has  started  its  spring 
series,  students  of  San  Francisco  State 
College  quiz  professors  on  any  topic 
they  wish.  In  addition,  the  speech 
department  of  San  Jose  State  Col- 

lege presents  a  program  over  the  sta- 
tion called  the  Story  Hour.  Program 

is  written,  produced  and  acted  by  stu- dents. 

WOW,  Omaha,  is  sending  its  Red, 
White  &  Blue  Follies  around  10  cities 
to  stimulate  sales  of  defense  bonds 
and  stamps.  Admission  in  stamps  is 
charged  to  performances. 
KERN,  Bakersfield,  Cal.,  has  erected 
a  12-foot  steel  fence  around  the  22- 
acre  transmitter  tract.  A  Victory 
Garden  will  be  planted  by  transmitter 
engineers. 
WEIM,  Fitchburg,  Mass.,  in  addition 
to  its  regular  daily  schedule  of  an- 

nouncements promoting  the  sale  of 
Defense  Bonds  &  Stamps,  on  Jan.  16 
aired  a  special  promotion  during  a 
high  school  basketball  broadcast  which 
brought  in  $8,000  in  sales  of  stamps 
and  bonds  within  seven  minutes  after 
the  first  announcement  and  accounted 
for  a  total  of  $22,000  in  verified  sales 
within  an  hour. 

WOPI,  Bristol,  Tenn..  taking  full 
responsil)ility  for  raising  $8,500  in  the 
community  for  the  Red  Cross  War 
Relief  Drive,  recently  raised  that 
amount  in  an  eight-day  campaign,  do- 

nating 15  hours  and  20  minutes  of 
uirtime  to  the  promotion.  Cooperating 
with  the  station  was  the  local  Yellow 
Cab  Co.  and  Boy  Scouts.  The  campaign 
ran  from  Dec.  13-20,  starting  only  a 
few  days  after  the  Red  Cross  had  com- 

pleted its  regular  membership  drive. 

ENTIRE  STAFF  of  KDKA,  Pitts- 
burgh has  signed  the  Westinghouse 

employe  purchase  plan  for  Defense 
Savings  Bonds  through  weekly  pay- 

rolls, it  was  announced  by  James  B. 
Rock,  general  manager.  Employes  at 
both  KDKA  studios  and  transmitter 
at  Allison  Park  are  included  in  the 

plan. 
WGAR,  Cleveland,  on  Feb.  4  will 
present  Edward  R.  Murrow  and  Wil- 

liam L.  Shirer,  CBS  foreign  corre- 
spondents in  the  Cleveland  Public 

Auditorium.  All  proceeds  will  go  to 
the  Cleveland  Civilian  Defense  Com- 

mittee. John  F.  Patt,  WGAR  gen- 
eral manager,  is  chairman  of  the  radio committee. 

KTSA,  San  Antonio,  has  substituted 
Defense  Bonds  for  cash  as  prizes  on 
its  15-minute  show,  Fifteen  Silver 
Minutes,  heard  Wednesdays  12-12:15 
p.m.  Program  rewards  listeners  called 
at  random  on  the  telephone  for  an- 

swering brain  twisters.  Jack  Mitchell 
and  Doug  Romine  are  announcers. 
Franklins  Ladies  Ready  to  Wear  is 
sponsor. 

KROD,  El  Paso,  has  initiated  a  week- 
ly review  of  the  news  titled  The  War 

This  Week.  Program  is  sponsored  by 
the  White  House  Store  for  Men. 

WSPD,  Toledo,  will  soon  have  an 
extra  special  mural  decorating  the 
reception  room  of  its  new  studios. 
Robert  Kumler,  former  pupil  of  the 
American  artist.  Grant  Wood,  is  paint- 

ing the  mui-al  in  oil  depicting  the consciousness  of  people  in  all  walks 
of  life  to  radio. 

WNYC,  New  York,  cooperating  with 
the  New  York  City  Victory  Book  Gam- 
paign  to  send  2  million  books  to  ships, 
Army  camps  and  USO  centers,  is  pre- 

senting five  special  public  meetings 
from  the  steps  of  the  New  York  Public 
Library  Jan.  19,  21,  22,  26  and  29. 
Stage  stars,  singers,  authors  and  jiublic 
officials  are  participating. 

KOAj  Denver,  through  General  Man- 
ager Lloyd  E.  Yoder,  reports  100% 

participation  of  KOA  employes  in  the 
purchase  of  Defense  Bonds.' 
WHP,  Harrisburg,  covered  the  State 
Farm  Show  Jan.  19-23  with  a  series 
of  19  programs  right  from  the  scene, 
following  the  formal  opening  of  the 
26th  annual  exhibit, 

WCCO,  Minneapolis,  has  started  a 
twice-weekly  series  based  on  condensed 
versions  of  lectures  given  at  the  U  of 
Minnesota.  The  programs  are  presented 
in  cooperation  with  the  school's  de- fense committee.  Purpose  of  the  series 
is  to  bring  to  the  public  a  compre- 

hensive background  of  the  war. 
SCHOOL  CHILDREN  in  Alaska  are 
now  hearing  regular  recordings  of  the 
CBS  School  of  the  Air  of  the  Ameri- 

cas program,  as  shipped  monthly  to 
KFAR.  Fairbanks,  from  KIRO,  CBS 
outlet  in  Seattle. 

REQUESTS  from  soldiers  of  Camp 
Haan,  Cal.,  for  classical  music,  re- 

sulted in  donation  of  500  recordings 
b.v  CBS  Hollywood  transcription  divi- sion. 

STAFFS  of  WING,  Dayton,  O.  and 
WIZE,  Springfield,  O.  have  joined 
the  Treasury  payroll  deduction  plan 
for  the  purchase  of  defense  bonds  and 
stamps.  Amount  to  be  purchased  by 
each  employe  will  be  determined  by 
his  or  her  monthly  earnings. 
IRVING  F.  WELCH,  manager  of 
WCOA.  Pensacola.  Fla..  announced 
last  Friday  that  the  entire  personnel 
of  the  station.  16  employes,  had  voted 
unanimously  to  divert  7V2%  of  their 
weekly  earnings  to  the  pui-chase  of  De- 

fense Bonds  and  Stamps  in  coopera- 
tion with  the  Treasury  Department's Payroll  Defense  Savings  Plan. 

WCHS.  Charleston,  W.  Va.,  stiirted 
Jan.  20  broadcasting  a  one-minute 
transcribed  prayer  as  part  of  its  daily 
signoff.  Fifty  clergymen  have  cooper- 

ated in  the  transcription. 

BUY 

DEFENSE 

BONDS 

A  leader  in  its  field 

in  Cleveland,  the  Dougherty 

Lumber;t^ompany,  was  new  to 

radio.  \i?i/^HK  developed  the 

time  and  tiie  talent  -  Dougherty 

supplied  vy^he  commercials. 

Then . .  weltvlisten  to  this,  "the 
direct  merchandising  has  pro- 

duced actuai^cash  register 

response  to  av^roportion  that 

justifies  our  vjfaith  in  this 

(WHK)  advertttjng  medium. 

CLEVELAND,  OHIO 
Represented  by 

PAUL  H.  RAYMER  COMPANY 

America's  Greatest 

WAU  SO^G!!$ 

★★★★★★★★★★★★★★★★★★★★★★★ 

THEY  STARTED  SOMETHIN' 

BUT  WE'RE  GONNA  END  IT 

KATE  SMITH  started  something  when  she  introduced  it. 

Nick  Kenny  wrote  in  the  New  York  Daily  Mirror:  "It  was  thrilling  .  .  . 
'They  Started  Somethin'  '  should  soon  be  one  of  the  big  patriotic 

songs  of  the  nation." 
Now  KATE  SMITH  Has  Made  a  Sensational 

Record  of  it 

CO  36498 

★  ★★★★★★★ 

KEEP  'EM  FLYING 
Dedicated  to  the  Army  Air  Corps,  okayed  by  the  War  Department, 
recorded  by  l*E.\E  KRUPA9  listed  at  the  head  of  The 

Week's  Best  Releases  in  Billboard,  shot  with  war  excitement  by  the 
service  orders  shouted  by  Col.  John  F.  Daye  of  the  Army  Recruiting 
Service. 

OK  6506 

★  ★★★★★★★★★★★★★★★★★★★★★★★ 
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SGT.  HAROLD  J.  MARSH,  former 
chief  maintenance  man  of  WSPD, 
Toledo,  has  been  called  back  to  ac- 

tive duty  with  the  Army  Signal 
Corps.  Marsh  served  from  March, 
1941,  until  October  and  then  was 
released. 

BOBBY  GREVEMBERG,  engineer 
of  WWL,  New  Orleans  is  father  of  a 
boy  born  Jan.  •  13.  Mrs.  Grevemberg 
is  the  former  Dotty  Griffin,  former 
WWL  stenographer. 

BILL  TORREY,  once  with  KGNC, 
Amarillo,  Tex.,  and  more  recently 
with  KFYO.  Lubbock,  Tex.  has  re- 

turned to  KGNC  as  chief  engineer. 

RAY  LAWTON,  mail  clerk  of  WWL, 
New  Orleans  is  being  schooled  as  an 
engineer  and  his  brother  Bob.  WWL 
engineer,  has  enlisted  in  the  Navy. 

.TIMMY  LaSHAUM,  KMPC  Beverly 
Hills.  Cal.,  engineer,  has  been  ap- pointed studio  supervisor,  replacing 
Roger  Love,  who  is  now  transmitter 
engineer.  Mike  O'Bradovick  con- tinues as  transmitter  supervisor,  ac- 

cording to  L.  C.  Sigmon,  chief  engi- neer. 

VERNON  KOEHLER,  technician  of 
KOIN-KALE,  Portland,  Ore.,  and 
Jayne  Pace  were  married  Jan.  10. 

MARVIN  MEYERS,  formerly  engi- 
neer for  WBAP-KGKO,  Fort  Worth 

has  been  named  chief  engineer  for 
KGBS,  Harlingen,  Tex. 

H.  H.  LANCE,  formerly  chief  en- 
gineer and  station  director  of  WGBR. 

Goldsboro,  N.  C,  has  been  named 
transmitter  engineer  of  WIBC,  Indian- 
apolis. WILLIAM  M.  STRINGFELLOW. 
chief  engineer  of  WSPD,  Toledo,  and 
Edward  L.  Goon,  transmitter  tech- 

nician, are  teaching  courses  in  de- fense communications  at  the  U  of 
Toledo. 
ALLAN  GUNDERSON,  assistant 
chief  engineer  of  KDYL,  Salt  Lake 
City,  has  left  for  active  duty  as  a 
member  of  the  U.  S.  Naval  Reserve. 

AL  BATES,  studio  engineering  super- 
visor of  KOIL,  Omaha,  is  the  father 

of  a  boy  born  Jan.  7. 
HARRY  W.  BECKER,  formerly 
sound  technician  for  RCA  Victor,  has 
joined  Clock  Sales  Co.,  Chicago,  as 
chief  engineer. 
CHARLES  HASTINGS,  chief  engi- 

neer of  KFEL,  Denver,  has  invented 
a  device  to  shut  off  electric  signs  by 
radio  during  blackouts. 

JOSEPH  LANDELLS,  technician  of 
KYA,  San  Francisco,  resigned  Jan.  21 
to  become  radio  instructor  at  the 
Gompers  Trade  School  in  San  Fran- cisco. He  has  been  replaced  bv  Willard 
J.  Starkey,  formerly  of  KVEC,  San 
Luis  Obispo,  Cal. 
H.  M.  FULMER,  formerly  of  KSO, 
Des  Moines,  has  .ioined  the  trans- 

mitter staff  of  KFOR,  Lincoln,  Neb. 

A.  B.  JONES,  transmitter  engineer 
of  KFOR,  Lincoln,  Neb.,  is  the  fa- ther of  a  boy  born  Jan.  5. 
D.  C.  COMBS  has  .ioined  the  studio 
engineering  staff  of  KFAB.  Lincoln. 
Neb. 
WALTER  C.  WARD,  and  Pete  Mei- 
singer,  engineers  of  WINX,  Washing- 

ton, recently  became  fathers — a  girl 
and  a  boy  respectively.  William  Jones, 
formerly  engineer  of  W.IE.I.  Hagers- 
town,  Md.,  has  joined  the  engineering 
staff  of  WINX. 
EVERETT  STURDY.  KFVD,  Los 
Angeles,  engineer,  has  resigned  to 
join  the  Army  communications  divi- sion in  a  civilian  capacity. 

GIVING  AWAY  the  works.  That's 
what  Arthur  Wuth,  former  traffic 
manager  of  KLZ,  Denver,  is  say- 

ing to  his  successor,  Don  McCaig. 
The  former  is  leaving  to  take  up  a 
new  job  and  here  he  turns  over  the 
KLZ  commercial  schedule  board  to 
Traffic  Manager  McCaig. 

BETTER  FACILITIES 

GIVEN  woe,  KGDM 
FULLTIME  5,000-watt  regional 
facilities  for  WOC,  Davenport,  la., 
and  KGDM,  Stockton,  Cal.,  were 
authorized  by  the  FCC  last  Tues- 

day under  construction  permits. 
WOC,  sister  station  of  WHO, 

Des  Moines,  was  granted  a  modifi- 
cation to  operate  on  1420  kc.  with 

5,000  watts  day  and  night,  and  in- 
stall a  directional  for  day  and  night 

use.  Now  licensed  on  1450  kc.  with 
250  watts,  the  station  had  held 
a  construction  permit  for  1420  kc. 
with  1,000  watts  with  a  directional antenna  at  night. 

KGDM  was  granted  a  construc- tion permit  to  change  frequency 
from  1130  to  1140  kc,  with  an  in- 

crease in  power  from  1,000  watts 
daytime  to  5,000  watts  fulltime  and 
changes  in  hours  from  daytime  to 
unlimited  with  a  directional  for 
night  use.  The  grant  was  made 
subject  to  submission  of  proof  of 
performance  protecting  XENT, 
Monterrey,  Mexico. 

CKLW  Adapts  Format 

To  Censorship  in  U.  S. 
ALTHOUGH  not  subject  to  U.  S. 
rules,  CKLW,  Windsor-Detroit,  is 
restricting  ad  lib  programs  in  ac- 

cordance with  the  U.  S.  War-Time 
Code  of  Practices  for  Broadcast- 

ers released  by  the  Office  of  Censor- 
ship. It  was  said  at  CKLW  that 

limitations  on  "open  mike"  pro- 
grams were  undertaken  so  that  in- tent of  the  new  U.  S.  rules  would 

not  be  lost  in  the  Detroit-Windsor 
area. 

The  restrictions  struck  at  two  of 
the  station's  shows  built  on  audi- 

ence requests,  Morning  Frolic  of 
"Happy  Joe"  Gentile  and  his  gang 
and  the  Dawn  Patrol  conducted  by 
Larry  Gentile.  It  was  announced 
that  requests  for  particular  record- 

ings would  not  be  met  and  that 
there  would  be  no  announcements 
of  requestors  or  dedication  to  parti- cular individuals. 

WHOM  Defense  Branch 
TO  COORDINATE  the  increasing 
number  of  defense  and  war  announce- 

ments and  to  arrange  for  talks  and 
speakers  relating  to  defense,  WHOM, 
Jersey  City,  has  set  up  a  Department of  Defense  Activities.  J.  M.  Compter, 
formerly  of  the  WHOM  sales  staff, 
will  manage  the  new  department,  as- 

sisted by  Charles  Baltin,  announcer 
and  former  head  of  the  WHOM  nat- uralization school. 
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ROBERT  L.  (Believe  I
t  Or 

Not)  Ripley  brings  to  North 
American  listeners  little 
known  facts  and  oddities  on 

the  culture,  arts  and  sciences  of 
the  Other  Americas  in  a  new  series 
of  Believe  It  or  Not  programs  which 
started  Jan.  17  on  NBC-Blue. 
Heard  each  Saturday,  10-10:30,  the 
series  under  the  direction  of  Joseph 
Bell,  NBC-Blue  assistant  Eastern 
production  director,  is  presented 
in  cooperation  with  the  office  of  the 
Coordinator  of  Inter-American  Af- 

fairs. B.  A.  Rolfe,  conductor,  is 
commentator  and  musical  back- 

ground is  supplied  by  D'Artega  & His  Orchestra.  Guest  artists  and 
personalities  prominent  in  Inter- 
American  affairs  are  presented. 

Folk  Lore  and  Unknowns 
TALES  of  little-known  men  and 
women  in  small  towns  who  are  con- 

tributing their  bit  to  the  nation's 
war  effort,  presented  in  a  back- 

ground of  folk  songs  of  that  par- 
ticular locale,  is  presented  in  God's 

Country  on  CBS  Saturdays  11:15- 
11:30  a.m.  Milton  Bacon,  who  has 
made  a  career  of  studying  histori- 

cal background  and  human  inter- 
est of  American  small  towns,  pre- 

sents his  findings  while  Burl  Ives, 
who  has  gathered  songs  from  every 
part  of  the  country,  adds  the  folk- 

lore color  to  the  broadcast. 
*      *  * 

Oboler's  Series 
AS  A  CONTRIBUTION  by  NBC 
to  the  war  effort,  a  new  series  of 
patriotic  plays,  written  by  Arch 
Oboler  and  dedicated  to  civilian 
morale  of  the  Americas,  will  start 
Feb.  1  on  NBC-Red,  Sundays  4:30- 
5  p.  m.  As  announced  by  C.  L.  Men- 
ser,  NBC  program  manager,  the 
series  will  follow  the  theme  of 
"This  Precious  Freedom,"  one  of 
Oboler's  most  successful  works,  in 
pointing  out  through  dramatic  epi- 

sodes the  freedoms  that  Americans 
are  now  striving  to  preserve. 

If  Germans  Come 

TO  AID  in  Canada's  forthcoming 
Victory  Loan,  Winnipeg  is  staging 
a  dramatization  Feb.  19  of  what 
might  occur  should  the  Germans 
occupy  the  city.  Tentative  plans 
call  for  CKY  and  CJRC,  Winnipeg, 
to  broadcast  a  "ceremony"  from 
the  provincial  legislative  building 
where  a  "Gauleiter"  will  be  in- 

stalled, and  for  announcements 
from  the  stations  that  an  army  of 
occupation  has  taken  over  with  a 
"headquarters"  in  the  city. 

Citizenship  Quiz 
TO  LEARN  more  of  the  citizenship 
status  and  background  of  new 
talent,  WWRL,  New  York,  is  using 
a  new  audition  questionnaire  which 
asks  for  the  individual's  political 
and  social  affiliations,  references, 
whether  he  is  a  citizen  or  not,  in 
addition  to  routine  radio  back- 

ground questions 

M  PROGRAMS  I 

War  Duties 
TO  AWAKEN  local  citizens  to 
their  increasingly  important  re- 

sponsibility in  the  war  effort, 
WMBD,  Peoria,  111.,  on  Jan.  16  car- 

ried a  special  55-minute  feature, 
All  Out,  Peoria,  featuring  inter- 

views with  community  leaders  in 
industry,  labor,  civilian  defense, 
women's  organizations  and  other 
groups.  Music  on  the  program  was 
furnished  by  the  local  American 
Legion  band,  and  a  special  Legion 
color  presented  the  colors  in  an 
opening  ceremony. 

❖  *  * 

Morale  Matter 
PREPARED  under  the  direction  of 
the  Fort  Eustis  Morale  Section, 
Fort  Eustis  Women's  Forum,  which 
has  completed  its  first  13  weeks  on 
WTAR,  Norfolk,  has  presented  in- 

terviews with  prominent  women  of 
the  Tidewater  area.  Show,  conduct- 

ed by  Ellen  H.  Straw,  junior  host- 
ess in  charge  of  entertainment  at 

the  Army  post,  presents  Army  news 
of  general  interest  to  women  and 
gives  viewpoints  of  soldiers  on  the 
war  effort. 

*  *  * 

Week  of  War 

FOUR  NBC  commentators,  speak- 
ing from  London,  Washington  and 

San  Francisco,  are  presenting  a 
trio  of  Saturday  reviews  on  the 
NBC-Red  This  Week  of  War  pro- 

gram, summarizing  the  week's  war activity.  Reports  are  by  Robert  St, 
John,  NBC  commentator  in  Lon- 

don, William  Hillman  and  Earl 
Godwin,  news  analysts  stationed  in 
Washington,  and  Upton  Close,  Far 
Eastern  authority  in  San  Fran- 

Learned  About  City 
A  NON-NATIVE  writes  Facts 
About  Philadelphia,  daily  feature 
on  WIBG.  Rupe  Werling,  produc- 

tion manager  of  the  station,  writes 
the  program.  When  he  came  to 
Philadelphia  about  three  years  ago 
he  knew  little  about  the  Quaker 
City  and  started  out  to  learn.  The 
facts  he  has  amassed  are  the  bases 
for  the  new  show.  Program  is  spon- 

sored by  the  House  of  Morris  Gold, 
furrier. 

On  The  Spot 

ANNOUNCERS  at  CKGB,  Tim- 
mins,  Ont.,  are  placed  on  the  spot 
weekly  by  the  station  manager  in  a 
Pronunciation  Bee.  Listeners  are 
invited  to  send  in  words  which  they 
have  heard  mispronounced  during 
the  week,  and  the  station  manager 
spells  out  the  word  and  asks  the 
announcers  to  pronounce  it.  Let- 

ters from  listeners  are  awarded 

prizes. 

Britain  to  Canada 
TWO  NEW  weekly  programs  are 
being  produced  in  Great  Britain  by 
the  Canadian  Broadcasting  Corp. 
Overseas  Unit.  The  first.  Khaki 
Scrapbook,  replacing  With  the  Ca- 

nadians in  Hospital,  is  designed  as 
a  miniature  newsreel  with  short 
recorded  flashes  of  recent  doings 
among  the  Canadian  troops.  The 
second.  Wings  Abroad,  deals  with 
the  activities  of  the  Royal  Canadi- 

an Air  Force  in  Great  Britain. 
Rooney  Pelletier,  head  of  the  CBC 
Overseas  Unit,  produces  the  first, 
and  Jack  Peach  of  the  CBC  Over- 

seas Unit  cooperates  with  the  edi- 
tors of  the  RCAF  magazine  Wings 

Abroad,  published  in  Britain,  to 
produce  the  second  program.  Both 
are  shortwaved  to  Canada  for  re- 
broadcasting. 

Detroit  Opinions 
WJR  and  the  Detroit  Free  Press 
have  started  a  new  series  dealing 
with  current  events.  Titled  In  Our 
Opinion,  the  program  has  George 
Gushing,  station  news  editor,  lead- 

ing a  discussion  which  regularly 
includes  Adrian  Fuller,  travel 
writer,  and  Royce  Howes,  military 
expert  of  the  Free  Press.  Guest 
speakers  will  appear  from  time  to 
time.  First  was  Harry  Chung,  un- 

official leader  of  the  Detroit  Chi- nese colony. 

News  Questions 
SPONSORED  by  the  Dallas  Morn- 

ing News  is  the  new  half-hour 
quiz  program.  Do  You  Know  the 
News,  on  KGKO,  Dallas.  Questions 
are  based  on  local,  state  national 
and  international  news  items  con- 

tained in  the  paper.  The  weekly 
show  features  two  six-man  teams 
representing  local  organizations. 
Awards  are  Defense  Savings 
Stamps. 

^  ^ 

Tales  of  the  Great 
NEW  DRAMATIC  series,  titled 
Confessions,  written  and  produced 
by  Celeste  Rush,  started  Jan.  18 
for  13  weeks  on  Don  Lee  Broad- 

casting System.  Based  on  historic 
facts,  weekly  half-hour  show  dra- 

matizes life  stories  of  great  per- 
sonalities. 

WHERE  THEY'LL  DO 
THE  MOST  GOOD! 

TEXAS'  BOOMING  GULF  COAST  INDUSTRIAL  AREA 

560  KG  "^^^'"^     NBC  BLUE 

Repi«»nl«d  by  HOWARD  H.  WILSON  COMPANY 

outlet. for 

NBC  RED  NETWORK 

and 

BLUE  NETWORK 

PROGRAMS 

in  the 

TENNESSEE  VALLEY 
• Including 

KAY  KYSER 

FRANK  FAY 

KALTENBORN 

RUDY  VALLEE 
FRED  WARING 

LUM  &  ABNER 

EDDIE  CANTOR 

JUST  PLAIN  BILL 

TREASURY  HOUR 

MRS.  ROOSEVELT 

MARCH  OF  TIME 

TELEPHONE  HOUR 

BURNS  AND  ALLEN 

REVEILLE  ROUNDUP 

LINCOLN  HIGHWAY 

JOHN'S  OTHER  WIFE 

DR.  PEPPER  PARADE 

RED  SKELTON  &  CO. 

FITCH  BAND  WAGON 

LIGHT  OF  THE  WORLD 

INFORMATION  PLEASE 

MR.  DISTRICT  ATTORNEY 

FIBBER  McGEE  AND  MOLLY 

NICHOLS  FAMILY  OF  FIVE 

• 

5000  Watts- 11 50  kc. 

National  Representatives 

Head  ley-Reed  Co. 

WAPO 

Chattanooga,  Tenn. 
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CO  000  MJ°
" 

One 

stcoM
O 

WTRY 

looow  9eOKC 

Bask  NBC  Blue 

An  H.  C  Wilder  Station 

Represented  by  Raymer 

365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatiyes 

NASHVILLE.  TENNESJ 

THE  NflTIONflL  LIFE  AND  ACCIDENT  mSUMNCE  COMPflNY. 

Columbia's  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

^ppprifthneith 

E.  PRITCHARD  Inc.,  Bridgeton,  N.  J. 
(Pride  of  the  Farm  food  products)  ; 
Thomas  Gill  Soap  Co.,  Brooklyn  (soaps), 
and  Wall-Streeter  Shoe  Co.,  North  Adams. 
Mass.  (Styl-Eez  shoes),  to  Roy  S.  Durstine 
Inc.,  N.  Y.,  Pritchard  using  WNEW  and 
WJZ.  Plans  for  other  accounts  not  yet 
formulated. 

D.  M.  BODINE  &  SONS,  Trenton  (meat), 
to  Oswald  Adv.  Agency,  Philadelphia. 
Ralph  EcofT  account  executive. 
IVANHOE  FOODS.  Auburn.  N.  Y.,  to 
Charles  W.  Hoyt  Co.,  N.  Y. 
LANGENDORF  UNITED  BAKERIES, 
San  Francisco,  to  Ruthrauff  &  Ryan,  San Francisco. 

ADAM  SCHEIDT  BREWING  Co.,  Norris- 
town.  Pa.,  to  Carter-Thompson  Co.,  Phila. 
ROLLINS  HOSIERY  MILLS,  Des  Moines 
(hosiery  and  underwear) ,  to  Al  Paul  Lefton 
Co.,  N.  Y.  Plans  not  yet  formulated. 
IVANHOE  FOODS,  Auburn,  N.  Y.,  to 
Charles  W.  Hoyt  Co.,  N.  Y.  Plans  not  yet formulated. 

STANDARD  GAS  EQUIPMENT  Corp., 
New  York  (heavy  duty  cooking  equip- 

ment) ,  to  Hixson-O'Donnell  Adv.,  N.  Y. No  radio  contemplated. 

TIARA  PRODUCTS  Co.,  New  York  (Ver- 
mouth), to  Gotham  Adv.  Co.,  New  York. 

Plans  not  yet  formulated. 
LOS  ANGELES  Bureau  of  Power  &  Light, 
Los  Angeles  ( public  utility ) ,  to  Buchanan 
&  Co.,  that  city. 

Defense  Deduction  Plan 

Offered   Staff   of  CBS 

THE  2,000  regular  employes  of 
CBS  have  been  offered  a  payroll  al- 

lotment plan  by  Frank  K.  White, 
CBS  treasurer,  whereby  they  may 
authorize  the  network  to  make 
weekly  deductions  from  their  sal- 

aries for  the  monthly  purchase  of 
either  Defense  Bonds  or  Treasury 
Tax  Notes,  or  both,  as  the  employe 
may  request.  The  first  deductions 
were  expected  for  the  week  ending 
Jan.  23. 

In  a  booklet  to  employes  covering 
the  plan,  CBS  stated  "President Roosevelt  recently  said  that  the 
purchase  of  Defense  Bonds  should 
not  be  in  the  spirit  of  sacrifice  but 
should  be  regarded  by  all  Ameri- 

cans as  a  privilege.  The  Payroll  Al- 
lotment Plan  seems  to  provide  the 

most  convenient  and  systematic 
method  by  which  the  salaried  peo- 

ple of  America  can  exercise  this 
privilege  of  investing  in  a  share  of 
their  own  Government." 

CBS  Names  Hutcheson 

GUY  C.  HUTCHESON  of  the  CBS 
engineering  department  since  1935 
and  recently  returned  from  a  25, 
000-mile  trip  through  Central  and 
South  America  for  the  network, 
has  been  appointed  CBS  engineer 
in  charge  of  international  broad- 

casting. Assisting  him  will  be  Eu- 
gene Fubini,  CBS  acting  engineer- 

in-charge  during  the  five  months 
Mr.  Hutcheson  has  been  in  Latin 
America. 

NATIONAL  RADIO  INSTITUTE, 
Washington,  has  stipulated  with  the 
Federal  Trade  Commission  to  stop  cer- 

tain representations  in  connection 
with  its  correspondence  courses,  ac- 

cording to  a  Jan.  22  FTC  announce- ment. 

SOCONY  salesmen  (and  dealers)  supped  on  the  Buffalo  Broadcasting 
Corp.  recently  marking  the  6,000th  news  broadcast  over  WKBW  spon- 

sored by  the  oil  company.  A  special  program  dramatizing  the  "scoops" 
credited  to  Socony's  news  service  followed  the  dinner.  Gathered  around 
the  mike  are  (1  to  r)  L  R.  Lounsberry,  executive  vice-president  of  BBC; 
H.  Stewart  Merriman,  division  manager  of  Standard  Oil  Co.  of  New  York, 
and  C.  A.  Snyder,  of  J.  Sterling  Getchell,  agency  handling  the  account. 

Engineers  to  Discuss  War  Operations 

At  Columbus;  Jett  Is  Keynote  Speaker 
DEVOTING  its  discussions  almost 
entirely  to  problems  of  wartime 
operation,  the  annual  Broadcast 
Engineering  Conference  will  open 
Feb.  23  on  the  campus  of  Ohio 
State  U,  Columbus,  with  an  ad- 

dress by  E.  K.  Jett,  chief  engineer 
of  the  FCC.  The  conference  will 
run  through  Feb.  27. 

The  conference,  which  serves  as 
the  engineering  convention  of  the 
NAB,  this  year  will  be  co-sponsored 
by  the  Institute  of  Radio  Engineers. 
Lynne  C.  Smeby,  director  of  en- 

gineering of  NAB,  is  arranging 
the  program  of  the  meeting,  as- 

sisting Dr.  W.  L.  Everitt,  of  Ohio 
State,  who  is  general  director  of 
the  conference. 

Recent  Problems 

A  panel  on  Broadcast  Station 
Operation  Under  Wartime  has  been 
arranged  by  Mr.  Smeby  and  will 
consider  such  subjects  as  priorities, 
and  procurement,  fire  fighting,  and 
property  protection,  telephone  lines, 
battery  operated  equipment  for 
emergency  use,  radio  broadcast  si- 

lencing system,  temporary  and 
auxiliary  antennas  and  emergency 

equipment. Members  of  the  panel  will  be 

Frank  Cowan,  AT&T;  J.  D'Agos- tino,  NBC;  Raymond  F.  Guy,  NBC; 
R.  V.  Howard,  KFSO;  William 
Lodge,  CBS;  and  Andrew  D.  Ring, 
consulting  engineer  and  former 
assistant  chief  engineer  of  the  FCC. 
All  members  of  the  panel,  with  the 
exception  of  Mr.  Howard,  have 
participated  in  the  work  of  various 
committees  of  the  Defense  Com- 

munications Board.  Mr.  Howard  is 

expected  to  discuss  his  own  experi- 

ences on  the  Pacific  Coast  under 
war  conditions. 

Orrin  Towner,  chief  engineer  of 
WHAS,  Louisville,  will  describe  the 
operation  of  that  station  during  the 
Ohio  River  flood,  which  has  been 
called  one  of  the  outstanding  ap- 

plications of  broadcast  facilities  in 
time  of  emergency.  Gerald  Gross, 
assistant  chief  engineer  of  the  FCC 
who  recently  returned  from  a  sur- 

vey trip  to  England,  will  tell  of 
radio  operations  under  fire. 

Mere  Talks 

Other  speakers  will  include: 

Karl  Troeglen  of  WIBW,  To- 
peka,  engine-driven  emergency 
power  plants;  Daniel  Noble,  mo- 

bile FM  equipment;  Jack  DeWitt 
WSM,  Nashville,  studio  transmit- 

ter links  and  high-frequency  an- 
tennas; A.  S.  Van  Dyck,  president 

of  IRE,  application  of  alert  calling 
system  in  wartime;  Charles  Singer 
of  WOR,  New  York,  will  lead  a 
roundtable  on  repair  material  and 
changing  personnel. 
Howard  Chinn,  audio  facilities 

engineer  of  CBS,  will  discuss  the 
work  of  the  Recording  &  Reproduc- 

ing Standards  Committee  formed 
last  June.  Although  work  of  the 
committee  has  not  been  completed, 
officials  of  the  conference  state 
enough  important  items  have  been 
standardized  so  engineers  can  be- 

gin to  make  their  equipment  con- form. 

The  pressing  problem  of  engi- 
neering replacements  because  of  the 

demands  of  the  armed  forces  and 
the  general  war  effort  will  be  cov- 

ered in  a  roundtable  led  by  Dr. Everitt. 

KMA 

The  Earl  May  Station 
The  Mail  Station 

5000  -  1000  WaHs  •NBC 
SHENANDOAH,  IOWA 

Ask  your  Agency  to  ask  the  Colonel! 
FREE  &-  PETERS,  Inc.,  Natfona!!  Representatives 
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Excessive  Competition  Given 

FCC  Recognition,  Asserts  Fly 

Tells  Hovise  Committee  Cognizance  Is  Taken  of 

Danger  Involved  in  Too  Many  Outlets 

EXCESSIVE  competition  would  be 
considered  by  the  FCC  in  denying 
additional  facilities  in  the  same 
area,  under  what  appears  to  be  a 
new  concept  of  FCC  policy  revealed 
last  week  by  FCC  Chairman  James 
Lawrence  Fly  with  the  release  of 
testimony  given  in  conection  with 
the  FCC  appropriation  for  the 
fiscal  year  1943. 

In  an  appearance  before  the  sub- 
committee of  the  House  Appropri- 

'  ations  Committee  on  Dec.  9,  Chair- 
'  man  Fly  responding  to  queries  of 
committee  members,  said  the  FCC 
could  take  cognizance  of  the  impact 
of  excessive  competition  in  consid- 

j  ering  applications  for  new  stations. 
This  was  viewed  as  a  departure 

'  from  established  Commission  pro- 
cedure during  the  last  several  years. 

Dr.  Watson  Again 

]     Chairman  Fly  also  covered  other 
,  phases  of  FCC  operations  in  justi- 
;  fying  the  $4,991,219  FCC  budget 
(  estimates  for  1943.  At  one  point  in 
the  proceedings  he  underwent  in- 

I  tensive  questioning  at  the  hands  of 
Rep.  Starnes  (D-Ala.),  vice-chair- 

■  man  of  the  Dies  Committee,  on  the 
appointment  of  Dr.  Goodwin  Wat- 

]  son  as  chief  analyst  of  the  Foreign 
Broadcast  Monitoring  Service.  The 
hearings  were  not  made  public  until 
last    Thursday,    when    the  Inde- 

pendent Offices  Supply  Bill  was  re- 
ported to  the  House  by  the  Appro- 

j  priations  Committee. 
Queried  by  Chairman  Woodrum 

(D-Va.),    of    the  subcommittee, 
.  Chairman  Fly  stated  that  in  cases 
.  of  applications  for  new  service  in 
j  areas  already  supporting  one  or 

I  more  stations   "where  it  can  be shown  in  the  extreme  case  that 
(existing  service  will  be  destroyed, 
[that  in  some  way  the  public  inter- 

est will  be  substantially  affected  in 
,  terms  of  destruction  of  service,  then 
,  conceivably  we  may  take  cognizance 
.  of  it — because  there  -it  would  have 
I  an  impact,  and  a  substantial  im- 
ipact,  upon  the  public  service." 
1  Like  Grocery  Stores 

i  Answering  the  series  of  questions 
along  this  line  posed  by  Rep.  Wood- 
rum,  Chairman  Fly  stated: 

"There  has  not  been  any  sub- stantial deviation  in  Commission 
policy.  On  the  whole,  I  think  the 
I  Commission  has  recognzed  that  it 
cannot  very  well  regulate  the  com- 

petition in  the  broadcast  field.  That 
is,  in  the  statute  you  declared  that 
it  is  a  competitive  industry  and  we 
cannot  limit  the  income,  we  cannot 
regulate  their  advertising  rates  or 
have  any  control  over  profits,  or 
anything  of  that  sort.  Of  course,  we 
would  not  endeavor  to  do  so.  It  is 
supposed  to  be  wholly  competitive. 

"Then  there  arises  a  serious  ques- 
tion as  to  whether  we  can  guaran- 

;ee  existing  stations'  income  by  re- 

fusing to  grant  a  license  to  an  ap- 
plicant who  is  qualified,  where  the 

existing  stations  insist  that  it  will 
not  be  a  profitable  operation,  and 
where  it  may  even  cause  loss  to 
themselves. 

"The  Supreme  Court  has  indi- 
cated a  pretty  definite  disinclination 

to  go  into  that  question,  leaving 
the  industry  pretty  nearly  as  com- 

petitive as  in  retail  grocery  stores 
or  drug  stores,  where  there  is  no 
guaranty  of  income,  and  there  is 
no  limit  on  income,  and  you  go  in 
and  establish  your  store  and  suc- 

ceed if  you  can.  The  mere  fact  that 
there  are  one  or  two  stores  across 
the  street  is  no  bar  to  your  going 

in." 

Rep.  Woodrum  pointed  out  that 
the  parallel  between  radio  stations 
and  grocery  stores  was  not  proper, 
since  the  Government  does  not  have 
the  same  supervisory  interest  in 
groceries  as  it  does  in  radio.  He 
added  the  observation  that  privately 
operated  stations  necessarily  must 
make  a  reasonable  profit,  and  that 

there  probably  are  "exaggerated" cases  in  which  the  addition  of 
"wildcat"  stations  would  jeopardize 
the  operation  of  stations  previously 
making  a  fair  economic  return  and 
rendering  good  service  to  their  com- munity. 

"Certainly  the  Commission  would 
not  want  to  see  three  or  four  other 
wildcat  stations  come  in  there  and 
throw  the  whole  thing  out  of  gear, 
and  all  they  would  get  would  be 
victrola  records  played  all  day  long 
by  three  or  four  stations  instead  of 
getting  good  programs  by  two  sta- 

tions," Rep.  Woodrum  declared. 
Wakes  Them  Up 

Continuing  the  discussion.  Chair- 
man Fly  stated: 

"Competition  is  generally  as- 
sumed to  spur  improvement  in  serv- 

ice. And  then,  too,  quite  frequently 
competition  in  the  facilities  for  ad- 

vertising serves  to  stimulate  ad- 
vertising itself.  If  one  wholesaler 

starts  advertising  his  products,  the 
other  fellow  begins  to  look  alive  and 
may  determine  that  he  has  got  to 
have  a  comparable  means  of  ad- 

vertising. So  you  cannot  assume  in 
advance  that  the  income  of  two  or 
three  or  four  existing  stations  is 
going  to  be  cut  down,  and  that  there 
will  be  an  equal  division  between 
them  and  the  new  station.  It  just 

does  not  work  out  that  way." 

Monarch  Foods  on  FM 

REID,  MURDOCH  &  CO.,  Chi- 
cago, for  Monarch  Finer  Foods  is 

currently  using  14  spot  announce- 
ments weekly  on  W71NY,  FM  sta- 

tion in  New  York  owned  by  WOR. 
Agency  is  Rogers  &  Smith,  Chi- 
cago. 

RUMPLE  DlRECTllSG 

RESEARCH  AT  ISBC 

BARRY  T.  RUMPLE,  chief  statis- 
tician of  NBC,  has  been  elevated  to 

research  manager,  succeeding 
Hugh  M.  Beville  Jr.,  who  was  called 
to  active  duty  as  a  First  Lieuten- 

ant, Signal  Corps  Reserve,  earlier 
this  month. 

Ken.  R.  Dyke,  director  of  adver- 
tising and  promotion  of  NBC,  also 

announced  appointment  of  J.  Rob- 
ert Myers,  assistant  research  di- 

rector of  the  NAB  in  Washington, 
as  Mr.  Rumple's  successor.  Mr. 
Myers  has  been  with  the  NAB  since 
June,  1939,  prior  to  which  he  was 
financial  statistician  of  NBC. 

Paul  F.  Peter,  NAB  research  di- 
rector, announced  that  Mrs.  Helen 

H.  Schaefer,  in  charge  of  tabula- 
tion of  broadcast  advertising  rec- 
ords, had  been  named  assistant  di- 

rector of  research. 

Hecker  Adds  Markets 

HECKER  PRODUCTS  Corp.,  New 
York  (Force  cereal),  recently 
added  four  markets — WAGE,  Syra- 

cuse, WGR,  Buffalo,  WBZ,  Boston 
and  WTRY,  Troy— for  its  10- 
minute  transcribed  five  -  times 

weekly  show,  Capt.  Tim  Healy's Adventure  Club.  Series  continues 
to  be  aired  live  on  WHN,  New 
York  and  via  transcription  on 
WFIL,  Philadelphia.  Agency  is 
Maxon  Inc.,  New  York. 

Dr.(«'>SUN  Delivers 

Since  1927,  Ol'  Doc  (W)SUN  has 
been  the  LISTENING  PREFERENCE  in 

Florida's  largest  and  best  market 
area  ...  St.  Petersburg,  Tampa  and 

Central  Florida.  He's  got  a  SIGNAL 
that  CAN  BE  HEARD  DAY  AND 
NIGHT  and  no  other  stations  come 

riding  in  "fo'  free".  Dr.  (W)SUN 
is  a  hustling  fellow  who  gets  out 
and  WORKS  for  you  like  anything. 

He'll  DELIVER  your  message  where 
it  will  do  the  most  good. 

A  40-FOOT  mural  was  unveiled  at 
the  new  NBO  Bldg.,  in  San  Francisco 
.Jan.  17  before  an  invited  audience  of 
several  thousand  persons. 

WEED  &  COMPANY 
NtW  YORK,  DETROIT,  CHICAGO,  SAN  fRANClSCO 

1942  DOLLAR  TO  BUY 

DON'T  FORGET 

DOUBLE 

Savings! 

•  through  our 

COMBINATION 
RATES 

•  .  .  .  and 

BONUS  POINT 
ADVERTISING 

The  TWINS  do  the 

IMPOSSIBLE! 

The  quickened  tempo  of  1942  is  giving 

every  advertiser  on  KXYZ-KRIS  an  un- 
dreamed-of listener  bonus.  Thousands  more 

Texans  than  ever  before  keep  tuned  night 
and  day  to  their  nearest  twin  station  to  hear 
history  made.  These  twin  stations  are  the 
only  combination  to  blanket  the  immensely 
rich  and  vital  Texas  Gulf  Coast.  1941  rates 

bring  you  a  1942  bonus  of  listeners.  Write 
for  important  survey  data. 

National  Representatives 
THE  BRANHAM  COMPANY 

KXVZf  KRIS 
HOUSTON       /       CORPUS  CHRISTI 

Rotk  station  MUTUAL        LONE  STAR  CHAIN  M^duUeA 
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Censorship  Protest 
{Continued  from  page  7) 

theless  felt  that  all  of  the  objec- 
tives of  the  Censorship  Office  could 

be  met  without  completely  banning 
man-on-the-street  and  other  remote 
quiz  programs. 

It  was  contended  that  by  tran- 
scribing these  programs  and  delay- 

ing or  staggering  time  of  rendi- 
tion, complete  control  of  programs 

would  be  in  the  hands  of  the  sta- 
tion. It  would  only  be  necessary  to 

"lift  the  needle"  to  eliminate  mate- 
rial even  remotely  questionable. 

The  overall  contention  of  indus- 
try spokesmen  opposing  the  rigid 

ban,  is  that  ample  safeguards  can 
be  thrown  around  all  programs 
falling  in  the  quiz  category  to 
avoid  sabotage  or  conveyance  of  in- 

telligence of  aid  and  comfort  to 
the  enemy.  They  contend  that  a 
horizontal  ban  will  result  in  loss  of 
audience  interest  and  appeal,  as 
well  as  revenue.  The  cudgels  were 
taken  up  primarily  for  smaller  sta- 

tions with  limited  program  re- 
sources of  outstanding  public  inter- 

est, which  have  learned  to  rely 
largely  upon  the  interview  type  of 
program  as  top  features  of  their 
daily  program  schedules. 

Mr.  Ryan  last  Wednesday  sent 
to  the  entire  roster  of  broadcast 
stations,  as  well  as  to  the  radio 
directors  of  all  advertising  agen- 

cies, a  letter  transmitting  the  Cen- 
sorship Code,  together  with  three 

copies  of  the  code. 
"At  this  important  time  in  the 

history  of  American  broadcasting," 
he  said,  "it  is  most  essential  that 

"Shopping  for  anything  that's advertised  over  WFDF  Flint 

Michigan  reminds  me  of  my  grid- 

iron days" 

NOT  SO  FAR  OFF  as  many  per- 
sons might  believe  is  this  mode  of 

transportation.  Suzanne  Javeau, 
conductor  of  the  Women's  Forum and  of  Women  in  the  News  over 
WWL,  New  Orleans,  is  telling 
women  in  her  audience  to  go  shop- 

ping, visiting,  by  bicycle.  Not  one  to 
talk  without  action  here's  Suzanne 
practicing  what  she  preaches. 

the  support  of  the  entire  industry 
be  given  wholeheartedly  to  these 
suggestions.  It  is  hoped  by  this 
that  the  fine  spirit  exhibited  by 
broadcasters  in  the  imposition  of 
self-regulation  prior  to  the  issu- 

ance of  this  Code  will  be  continued 
in  the  fullest  support  of  these 

suggestions." He  pointed  out  that  under  Sec- 
tion 2,  Subtitle  B,  covering  quiz 

programs,  "it  is  requested  that  cer- 
tain types  of  these  programs  be 

withheld  from  the  air."  Changes 
necessary  to  make  this  request  ef- 

fective should  be  completed  by  Feb. 
11,  he  advised.  Finally,  he  asked  all 
recipients  to  acknowledge  receipt 

of  the  letter,  together  with  "any 
comments  you  may  care  to  make  on 

the  content  of  the  code." 
Mr.  Ryan  and  his  staff  met  last 

Thursday  with  representatives  of 
international  broadcast  stations  to 
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Longer  Hours 
AS  A  DEFENSE  agency,  the 
FCC  effective  Jan.  26  will 
increase  the  work  week  from 
39  to  45  hours.  The  day  will 
start  at  9:15  a.m.  and  end  at 
5:45  p.m.,  with  a  half -hour for  lunch.  Saturday  work 
nominally  will  be  a  half-day, 
though  a  substantial  portion 
of  the  staff  has  been  working 
full  days  voluntarily. 

KPRO  Selects  Jessup 

For    Commercial  Post 
APPOINTMENT  of  John  Jessup 
as  commercial  manager  of  KPRO, 
San  Bernardino,  Cal.,  has  been  an- 

nounced, with  other  changes  in 
staffs  and  creation  of  additional  de- 

partments. Mr.  Jessup  formerly 
held  the  same  position  at  WTAD, 
Quincy,  111. 

Al  Kiersey,  formerly  newsman  at 
KROD,  El  Paso,  has  been  named 
news  editor  of  KPRO,  which  is  now 
serviced  by  International  News 
Service  and  Transradio  in  addition 
to  having  a  local  news  reportorial 
staff.  Headed  by  H.  A.  P.  Polite, 
formerly  commercial  manager,  a 
merchandising  department  has  been 
created  at  KPRO  to  service  na- 

tional advertisers  and  dealers. 

Meredith  to  WLW 

WILLIAM  MEREDITH,  radio  di- 
rector of  Presba,  Fellers  &  Presba, 

Chicago,  shortly  after  Feb.  1,  will 
join  the  staff  of  WLW,  Cincinnati, 
as  a  continuity  editor.  Well-known 
in  Chicago  radio  and  agency  cir- 

cles, Mr.  Meredith  was  formerly 
continuity  editor  of  WLS,  Chicago, 
and  before  that  with  continuity 
department  of  NBC-Chicago. 

discuss  Code  provisions  applicable 
to  their  operations.  Functioning  in 
collaboration  with  the  Coordinator 
of  Information,  the  international 

group  for  nearly  a  year  has  ad- 
hered to  voluntary  restrictions  on 

program  matter.  Mr.  Richardson 
has  taken  leave  of  his  post  as  co- 

ordinator of  international  broad- 
casting to  join  Mr.  Ryan. 

Present  at  the  session  were:  Ed- 
mund Chester,  director  of  short- 
wave, CBS;  William  Fineshreiber, 

shortwave  program  director,  CBS; 
John  Edwards,  shortwave  news 
editor,  CBS;  Lee  Wailes,  Westing- 
house  Radio  Stations,  Phila- 

delphia; John  Elwood,  manager, 
international  division,  NBC;  Rob- 

ert L.  Gibson,  assistant  manager 
of  broadcasting.  General  Electric 
Co.,  and  Douglas  Schneider,  news 
editor,  World  Wide  Broadcasting 
Foundation. 

Contracts  Mailed 

Affiliates  of  Blue 

NBC  and  Blue  Continuing  to 
Permit  Split  Hookups 

BLUE  NETWORK  officials  last 
Thursday  mailed  out  to  the  115 
Blue  affiliates,  assignment  blanks 
for  the  stations  to  sign  if  they  are 
willing  to  authorize  the  transfer  of 
their  network  contracts  from  NBC 
to  the  Blue  Network  Co.  Inc. 

In  their  final  form  these  assign- 
ments include  a  number  of  changes 

that  were  suggested  during  the  dis- 
cussions in  Chicago  the  previous 

week,  it  was  stated.  Returns  from 
the  stations  are  expected  to  start 
coming  in  early  this  week,  some 
stations  signing  them  immediately 
and  others  waiting  until  their  at- 

torneys have  studied  them  and  re- 
ported back  to  station  owners  and 

directors. 
Divided  Hookups 

No  immediate  change  is  con- 
templated in  the  present  practice  of 

permitting  sponsors  to  use  split 
networks  comprising  both  Red  and 
Blue  stations,  it  was  stated.  A  con- 

siderable number  of  advertisers 
currently  use  Blue  stations  to  sup- 

plement Red  Network  coverage  and 
vice-versa  and  Blue  officials  said 
they  saw  no  reason  for  changing 

the  practice  at  this  time.  Both  net- 
work companies,  they  pointed  out, 

are  subsidiaries  of  RCA. 

Phillips  Carlin,  Blue  vice-pi-esi- dent  in  charge  of  programs,  named 
Charles  C.  Barry,  acting  NBC  pro- 

gram manager,  as  the  Blue's  east- ern program  manager,  effective 
Feb.  1.  Ron  Ferguson,  script  writer, 
was  named  to  head  a  staff  of  six 

writers,  not  yet  designated.  He  re- 
cently was  with  Paul  B.  Littlehate 

Agency.  Harry  Frazee,  freelance 
dii-ector  working  on  Ganghusters, 
was  named  Blue  production  man- 

ager. Samuel  Chotzinoff,  formerly 
NBC  music  division  director,  was 
named  manager  of  the  Blue  music 
division. 

Additional  appointments  to  the 
central  division  staff  of  the  Blue 
Network  in  Chicago  are  William  E. 
Drips,  director  of  agriculture  of 
NBC-Blue,  as  public  service  direc- 

tor, and  G.  A.  Vernon,  of  the  Blue 
sales  department,  as  director  of 
research. 

KLRA,  Little  Rock,  Jan.  13  was 
granted  a  modification  in  construction 
permit  to  increase  its  power  from 
5,000  watts  to  10,000  watts  and  shift 
frequency  from  1420  to  1010  kc.  It 
represented  a  modification  of  a  previ- ous authorization  to  operate  on 
1010  ke. 

ILLINOISl 

For  a  big  chunk 

of  it,  use  the 

DECATUR  station, 

250  W.  1340.  Full  time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 

920  Kc 

MEMBER    SON  :  KARK  -  KTBS  -  KWKH  -  WJDX  -  WMC 
NATIONAL  REPRESENTATIVE     -  -  EDWARD  PETRY  &  CO. 
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David 

New  FCC  Branch 

Headed  by  David 

Takes  Over  Inquiry  Division 
Handling  Defense  Matters 
NATHAN  DAVID,  radio  liaison 
officer  in  the  Office  of  the  Coordina- 

tor of  Information,  last  Tuesday 
was  appointed  by  the  FCC  as  chief 
of  a  newly-created  division  which 
will  handle  national  defense  mat- 

ters and  liaison  with  other  govern- 
mental agencies.  The  Inquiry  Sec- 

tion of  the  Law  Department,  previ- 
ously a  separate 

operation,  will  be 
combined  with  the 
new  unit  under 

Mr.  David's  direc- 
tion. 

The  FCC  at  its 
meeting  last 
Tuesday  upon  rec- 

ommendation o  f 
Chairman  Fly  ap- 
proved  Mr. 
David's  return  at 

$6,500.  With  more  and  more  time 
devoted  to  defense  work  and  with 
new  policies  to  be  established  re- 

garding future  grants  of  broadcast 
facilities,  creation  of  the  separate 
division  was  recommended  by  Gen- 

eral  Counsel   Telford  Taylor. 
Steps  now  are  being  taken  for 

establishment  of  policy  on  future 
gi-ants,  which  is  expected  to  result 
in  freezing  of  most  broadcast  as- 

signments and  new  grants  except 
where  service  is  regarded  as  es- 

sential in  the  war  operation 
[Broadcasting,  Jan.  19]. 
The  appointment  came  by  a  5-2 

vote,  with  Commissioners  Craven 
and  Case  dissenting  vigorously.  Mr. 
David's  past  association  with  the 
FCC  had  caused  controversy  on 
several  issues  primarily  related  to 
broadcasting. 

Mr.  David  joined  the  FCC  in 
1939  as  secretary  to  Mr.  Fly  and 
a  year  later  was  appointed  to  the 
Law  Department  as  a  broadcast 
attorney.  He  joined  the  Donovan 
office  last  year  to  handle  radio 
liaison  in  connection  primarily  with 
international  broadcast  operations. 

Allen  W.  Sayler,  acting  chief  of 
the  Inquiry  Section  will  work  under 
Mr.  David. 
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Nets  Get  Delays 
BOTH  CBS  and  RCA-NBC 
last  Wednesday  were  granted 
a  30-day  extension  in  which 
to  reply  to  the  Department 
of  Justice  anti-trust  suits, 
filed  in  Chicago  on  Dec.  31 
in  the  Federal  Court.  CBS 
now  has  until  Feb.  24  in 
which  to  reply,  and  RCA- 
NBC  until  Feb.  25.  Orders 
were  entered  by  Federal  Dis- 

trict Judge  Charles  E.  Wood- 
ward to  whom  the  case  has 

been  assigned.  An  extension 
allowing  the  networks  more 
time  in  which  to  reply  to  the 
anti-trust  action  was  ex- 

pected in  view  of  the  pending 
network  litigation  before  a 
New  York  Federal  court  in- 

volving the  validity  of  the 
FCC  network  monopoly  regu- 

lations [Broadcasting,  Jan. 19]. 

MBS-ASCAP  Meet 

NO  SOLUTION  to  the  differences 
in  interpretation  of  the  "favored 
nation"  clause  in  the  ASCAP-MBS 
contract  had  been  arrived  at  last 
weekend,  although  MBS  executives 
had  met  Thursday  and  Friday  in 
an  effort  to  reach  a  common  ground 
for  revision  of  the  MBS  licenses 
in  line  with  the  agreements  made 
with  ASCAP  last  fall  by  NBC  and 
CBS.  Meetings  were  called  after 
John  Paine,  general  manager  of 
ASCAP,  and  Fred  Weber,  MBS 
general  manager,  had  failed  to 
come  to  an  agreement  in  their 
preliminary  conversations.  Alfred 
J.  McCosker,  chairman  of  the 
board  of  MBS,  and  Keith  Masters, 
network  attorney,  accompanied  Mr. 
Weber  in  his  appearances  before 
the  society's  radio  committee. 

OFF  MEETINGS 

{Continued  from  page  7) 

Burke  Miller,  director  of  talks, 
Janet  MacRorie,  continuity  ac- 

ceptance editor,  and  C.  L.  Menser, 
program  manager,  NBC;  Mark 
Woods,  president,  Edgar  Kobak, 
executive  vice-president,  Phillips 
Carlin,  vice-president  in  charge  of 
programs,  and  Charles  C.  Barry, 
eastern  program  manager,  Blue 
Network;  Adolph  J.  Opfinger,  pro- 

gram service  manager,  MBS,  and 
Julius  F.  Seebach,  program  direc- 

tor, WOR,  New  York. 
Attending  the  Tuesday  session 

in  Washington  were  the  following- 
information  and  radio  specialists 
of  Federal  agencies: 

Robert  W.  Straus.  Bernard  C.  Schoen- 
feld,  Office  for  Emergency  Manag-ement; M.  L.  Ramsay,  Leigh  E.  Ore,  Federal 
Works  Agency;  Carl  L.  Gebuhr,  R.  E. 
Scneder,  Civil  Service  Commission;  George 
O.  Gillingham,  FCC  ;  M.  E.  Gilfond,  Jus- tice Department;  Roscoe  Wright,  Norman 
W.  Baxter,  Commerce  Department;  Jesse 

O.    Irvin,    Federal    Security   Agency ;  Col 

SLASHES  ORDERED 

IN  SET  PRODUCTIOJS 
CLAIMING  it  will  conserve  large 
amounts  of  strategic  materials,  the 
War  Productions  Board  last  Satur- 

day ordered  cuts  in  domestic  radio 
receiver  and  phonograph  production 
amounting  to  from  35'/:  to  45% 
of  average  production  for  the  first 
nine  months  of  1941. 

The  limitation  order,  signed  by 
James  S.  Knowlson,  acting  direc- 

tor of  priorities  and  former  presi- 
dent of  Radio  Manufacturers  Assn., 

also  required  corresponding  cuts 
in  the  use  of  tube  sockets  for 
domestic  receivers.  The  order  went 
into  effect  immediately  for  90  days, 
when  the  situation  will  be  resur- 
veyed  and  further  restrictions  con- 

sidered, it  was  understood. 
Under  the  order,  Class  A  manu- 

facturers, those  producing  more 
than  $1,000,000  worth  of  domestic 
receivers  during  the  first  nine 
months  of  1941,  will  be  forced  to 
cut  production  45';'(  below  the  nine- 
month  average,  while  Class  B 
manufacturers,  producing  less  than 
$1,000,000  worth,  are  to  cut  35%. 
The  corresponding  limitations  on 
tube  sockets  may  place  a  premium 
on  large,  multi-tube  sets,  it  was 
thought,  although  the  order  itself 
imposes  no  restrictions  on  size  or 
construction  of  receiver.  Defense 
and  lend-lease  receiver  production 
was  excepted  from  the  order. 

In  announcing  the  limitation,  the 
War  Production  Board  estimated 
that  during  the  90  days  covered  by 
the  order  750  tons  of  copper,  100 
tons  of  aluminum,  25  tons  of  nickel 
and  3,400  tons  of  steel  would  be saved. 

Orson  Plans  Trip 

FACED  WITH  THE  probability 
that  Orson  Welles  will  leave  for  a 
good-will  tour  of  South  America 
the  first  week  in  February,  at  the 
request  of  the  Office  of  Coordinator 
of  Information,  Lady  Esther  Ltd., 
through  its  agency,  Pedlar  &  Ryan, 
New  York,  is  considering  several 
possible  changes  for  its  CBS  show, 
Monday,  10-10:30  p.m.  Arrange- 

ments inay  be  made,  an  agency 
spokesman  indicated,  to  have 
Welles  continue  via  shortwave 
while  on  his  trip.  In  that  case  for- 

mat of  the  show  will  be  changed  to 
emphasize  a  good  neighbor  angle 
and  new  talent  will  be  recruited 
from  the  countries  visited.  Another 
possibility,  he  said,  is  that  an  in- 

terim program  will  be  substituted, 
probably  a  name  band. 

R.  Ernest  Dupuy,  E.  M.  Kirby,  War 
Department ;  Comdr.  R.  W.  Berry.  Frank 
E.  Mason,  J.  Harrison  Hartley,  John  P. 
Ware,  Navy  Depai-tment;  Charles  Schwartz, Harford  Powel,  Vincent  F.  Callahan, 
Treasury;  Michael  Straus,  Walton  Onslow, 
Shannon  Allen,  Interior  Department;  Morse 
Salisbury,  Wallace  L.  Kadderly,  Agricul- 

ture Department;  William  D,  Boutwell, 
Office  of  Education  ;  John  Ogilvie,  Rocke- feller Committee ;  Herman  Kehrli,  Budget 
Bureau;  M.  J.  McDermott.  State  Depart- 

ment; Robert  I.  Berger,  Office  of  Gov- ernment Reports;  Murry  Brophy,  Nathan 
H.  David,  Office  of  Coordinator  of  In- formation. 
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Audiences  Ahead 

(Continued  from  page  9) 

Ratings  of  the  10  Leading  Evening 
Programs  in  Cities  Compared 
With  Their  Rural  Ratings: 

BASIC  AREA 
Cities  Rural 
Rank  Rank 

Jell-O  Program — Jack  Benny        1  3 Chase  &  Sanborn  Program           2  4 
Aldrich  P'amily                             3  1 Lux  Radio  Theatre                        4  10 
Fibber  McGee  &  Molly                    5  5 
Bob  Hope  Program                       6  12 
Major  Bowes  Amateur  Hour          7  7 
Maxwell  House  Coffee  Time___    8  9 
Kate  Smith  Hour                          9  14 
Truth  or  Consequences  10  6 

Among  the  daytime  leaders, 
there  are  only  three  which  ore  com- 

mon to  both  the  rural  and  big-city 
lists : 

Ratings  of  the  10  Leading  Daytime 
Programs  in  Rural  Areas  Com- 

pared With  Their  City  Ratings: 
BASIC  AREA 
Rural  Cities 
Rank  Rank 

Ma  Perkins                                   1  1 
Pepper  Young's  Family                2  9 Tom  Mix — Ralston  Straight Shooters                                     2  50 
Jack  Armstrong                            4  18 
Stella  Dallas                                  5  11 
Guiding  Light  _^                          6  14 
Young  Widder  Birown                   7  15 
Vic  and  Sade                                8  11 
Light  of  the  World                        8  13 
Mary  Marlin  10  7 

Ratings  of  the  10  Leading  Daytime 
Programs  in  Cities  Compared 
With  Their  Rural  Ratings: 

BASIC  AREA 
Cities  Rural 
Rank  Rank 

Ma  Perkins                                   1  1 
Life  Can  Be  Beautiful  (C)            2  17 
Our  Gal,  Sunday                          3  33 
The  Woman  in  White                  4  13 
Right  to  Happiness                     5  14 
Kate  Smith  Speaks                        6  30 
Romance  of  Helen  Trent              7  37 
Mary  Marlin                                  7  10 
Pepper  Young's  Family                9  2 Road  of  Life  (R)   10  12 

Special  Events 

Aside  from  measuring  the  audi- 
ences of  President  Roosevelt  and 

Prime  Minister  Winston  Churchill 
(noted  in  the  opening  paragraphs 
of  this  article),  the  CAB  also  eval- 

uated a  representative  number  of 
other  special  and  newsworthy 
events.  Among  them  were: 

The  Human  Needs  Mobilization  program 
staged  Oct.  3.  With  President  Roosevelt, 
Wendell  Willkie,  and  the  Aldrich  Family  as 
features,  the  broadcast  rated  19.2%. 

Wendell  Willkie's  address  at  11  p.  m.  on Friday.  June  6,  was  tabulated  at  14.4%. 
Queen  Elizabeth,  on  Sunday,  Aug.  10 

(4  p.  m.).  was  tuned  in  by  10.5%  of  set owners. 
One  rating  was  also  made  on  Charles 

Lindbergh.  His  address  of  Friday,  Oct.  3, rated  6.5%. 

CHNS 

Halifax,  N.  S. 

Key  Station 
of  the  Maritimes 

Ask  JOE  WEED 

IT'S  DONE  LIKE  THIS,  explains  Percival  Black  (right),  former  NBC- 
Red  salesman  now  learning  to  drop  bombs  in  the  Navy  Air  Corps.  Listen- 

ing are  Ensign  Gordan  Vanderwarker  (left),  former  assistant  to  George 
Frey,  Red  sales  service  manager,  and  Chick  Showerman,  Red  general  sales 
manager.  Showerman  was  wounded  three  times,  decorated  twice,  in  the 
last  war.  Black  is  flying  land-based  bombers. 

Sports 
As  is  customary,  the  CAB  in  1941 

reported  on  all  the  regular  sports, 
plus  numerous  athletic  events  of  a 
special  nature. 
KENTUCKY  DERBY  —  The 

year's  annual  classic  at  Churchill Downs  occurred  on  Saturday,  May 
3.  It  was  reported  as  having  been 
heard  by  16.7%  of  set-owners.  In 
1940  the  rating  was  15.2%. 

Baseball  and  Football 

BASEBALL  —  During  the  base- 
ball season,  the  CAB  again  re- 

ported on  listening  to  play-by-play 
broadcasts,  both  major  and  minor 
leagues,  heard  in  the  33  CAB  cities. 

Averaged  out  from  May  through 
September,  daytime  baseball  (7 
days)  listening  stood  at  a  level  of 
15.0%.  The  monthly  figures  are: 

May   15.6 June    14.6 
July   15.1 
August    13.6 
September    15.7 
Average    15.0 

The  season  average  for  baseball 
listening,  for  the  average  weekday 
Monday  through  Friday  inclusive, 
was  13.8. 

Meantime,  a  notable  increase  in 
listening  to  the  World's  Series  was 
recorded.  The  games  this  time  were 
played  between  Brooklyn  and  the 
New  York  Yankees  on  October  1, 
2,  3,  4,  5,  and  6.  The  average  rating 
was  32.8%  as  against  25.2%  the 
year  before  when  Detroit  and  Cin- 

cinnati were  the  contenders.  In  both 
years  the  Mutual  network  carried 
the  play-by-play  description. 
FOOTBALL— the  ratings  for 

college  football  broadcasts  were  as 
follows : 

Oct.   18    28.2 
Nov.  1    32.4 
Nov.  15    34.9 
Nov.  29   27.2 

CAB  Organization 
The  foundation  for  the  CAB  was 

laid  by  the  radio  committee  of  the 
Ass'n  of  National  Advertisers  in 
January,  1929.  As  a  result  of  the 
committee's  discussion  of  a  study 
made  by  Crossley,  Inc.,  a  number  of 
leading  advertisers  employed  that 
organization  to  make  individual 
surveys.  Later  these  were  combined 
into  a  report  for  the  ANA  and  at 
the  tame  time  Crossley  was  re- 
Qixested  to  submit  an  outline  for  a 
cooperative  investigation  which 
would  include  "the  checking  of  pro- 

gram popularity."  The  ANA  ap- pointed a  special  committee  to  work 
out  the  details.  The  field  v/ork  was 
started  by  Crossley  Inc.,  on  March 
1,  1930. 

In  1934  the  CAB  was  reorgan- 
ized, taking  its  present  set-up  as  a 

mutual,  non-profit  organization 
with  a  governing  committee  of  six, 
three  of  whom  are  appointed  by  the 
ANA  and  three  by  the  American 
Association  of  Advertising  Agen- 

cies. This  committee  sets  all  poli- 
cies, business,  financial  and  re- 

search. Crossley  Inc.  is  still  em- 
ployed to  do  the  field  and  technical 

work.  The  CAB  is  the  official  or- 
ganization for  rating  radio  pro- 

grams. It  is  supported  by  leading 
advertisers,  agencies  and  networks 
on  the  basis  of  their  respective 
stakes  in  radio. 

The  Method  Used 

The  loosely  defined  term  "recall" should  not  be  applied  to  the  tech- 
nique the  CAB  now  uses.  As  the 

result  of  12  years  of  practice,  con- 
stant experimentation  and  revision, 

it  is  now  using  a  method  which  per- 
haps would  be  better  defined  as  "the 

triple  check  method  of  identifica- 

tion". 

Under  this  method  the  listener 
need  not  remember  the  exact  pro- 

^^OTratWE  or  rook  isiflup,  miiois  max^ 
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gram  name.  He  or  she  needs  to  give 
sufficient  information  about  the 
program  to  enable  the  investigator 
by  cross  checking  station,  time,  or 
description  of  the  program,  to  enter 
it  on  CAB  records  as  having  been 
heard.  This  method  has  several  out- 

standing advantages  such  as  speed, 
accuracy,  economy.  It  obtains  the 
answer  to  the  vital  question  "Has 
the  program  made  a  conscious  im- 

pression?"— a  factor  which  the  ad- 
vertiser, to  be  successful,  must 

know. 
Fifty-two  investigators,  making 

calls  at  eight  stated  times  each  day, 
working  simultaneously  168  days  of 
the  year  in  33  major  cities  from 
coast  to  coast,  complete  690,000  in- 

terviews based  on  more  than  1,100,- 
000  telephone  calls.  The  geographi- 

cal distribution  of  calls  coincides 
with  the  distribution  of  radio  sets 
and  calls  are  distributed  by  income 

groups  in  accordance  with  the  dis- tribution of  radio  set  ownership  by 
income  groups.  Thus  the  criticism 
leveled  at  most  telephone  surveys, 
that  they  reach  an  undue  propor- 

tion of  persons  in  the  upper  income 
groups,  has  been  eliminated  as  far 
as  the  CAB  is  concerned. 

The  results  of  these  investiga- 
tions are  sent  to  subscribers  in  the 

form  of  24  semi-monthly  reports 
which  include  ratings  for  each 
sponsored  network  program.  Each 
rating  which  appears  is  a  percent- 

age of  set  owners  and  not  of  listen- ers. To  illustrate  simply: 

If,  out  of  each  100  set-owners 
who  are  interviewed  in  the  area 

covered  by  a  given  program,  20  re- 
port that  they  heard  it,  then  the 

rating  which  appears  in  the  report 
is  20.  The  number  of  stations  car- 

rying a  program  does  not  affect the  size  of  the  rating. 

Programs  Compared 
The  twice-a-month  program  re- 

ports— long  a  mainstay  of  CAB  in 
formation  —  were,  during  1940, 

amplified  by  the  monthly  "CAB  Set- 
User  Program  Report".  This  report 
compares  chronologically  all  com- 

mercial network  programs.  It 
places  the  program  rating  in  its 
proper  perspective.  In  addition  to 
the  regular  monthly  CAB  rating, 
the  report  gives  the  percentage  of 
set-users  who  were  listening  to  the 
radio  at  any  given  time  and  the  per- 

centage of  set-users  who  were  lis- 
tening to  each  individual  program, 

thereby  showing  not  only  the  pro- 
gram rating  but  the  share  of  the 

audience  which  the  program  is  get- 
ting at  the  time  of  the  broadcast. 

It  presents  a  well-rounded  view 
of  whether  each  program  is  gaining 

or  losing  in  public  favor.  The  re- 
port also  shows  what  competing 

programs  are  doing  because  its 
chronological  set-up  compares  all 
the  commercial  programs  broadcast 
over  the  four  national  networks 
hour  by  hour,  night  by  night,  and 
day  by  day. 

The  semi-monthly  and  monthly 
reports  are  rounded  out  by  two 
semi-annual  .publications — one  an- 

alyzing the  trend  and  makeup  of 
program  audiences,  the  other  an- 

alyzing the  use  of  radio  sets  and 
trends  in  listening  habits.  Both  are 
accumulations  of  the  previous 
months  of  summer  or  winter  inves- 
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tigation.  The  summer  reports  — 
covering  the  five  months  of  daylight 
saving  time — are  based  on  approx- 

imately 285,000  completed  inter- 
vievi^s  Mvith  radio  set-owners;  the 
seven-month  winter  reports  on 
405,000. 
The  report  "Radio  Program 

Audiences"  analyzes  programs  by 
type,  compares  programs  by  length 
of  broadcast,  gives  variations  in 
popularity  preferences — both  geo- 

graphically and  by  income  levels, 
gives  the  relationship  between  the 
amount  of  time  devoted  to  types  of 
programs  and  the  average  popular- 

ity of  those  types. 
The  "CAB  Analysis  of  the  Use  of 

Radio  Sets"  issues  information  on 
the  ebb  and  flow  of  the  radio  audi- 

ence— comparing  the  number  of 
sets  in  operation  by  years,  by  sea- 

sons of  the  year,  by  parts  of  the 
day,  by  half-hours  of  the  day,  by 
income  levels,  and  by  geographical 
sections. 

From  time  to  time  special  reports 
and  ratings  on  outstanding  events 
such  as  political  speeches,  interna- 

tional crises,  prize  fights,  World 
Series  baseball,  football,  etc.,  have 
been  issued. 

Further  the  CAB  supplies  special 
analyses  of  radio  programs  from 
statistical  material  already  com- 

piled. For  example,  after  a  program 
has  been  on  the  air  for  a  season  a 
subscriber  can  obtain  breakdowns 
showing  the  relative  popularity  of 
the  program  for  A,  B,  C  and  D  in- 

come levels,  by  cities,  major  geo- 
graphical sections  or  sales  areas. 

Subscribers  can  also  obtain  com- 
plete case  histories  of  all  commer- 

cial programs  broadcast  during  the 
past  ten  and  one-half  years. 

How  Service  Is  Used 

Subscribers  use  the  CAB  reports 
to  help  them: 

1.  Determine  the  best  day  and 
hour  to  select  whenever  a  choice  of 
radio  time  is  offered. 

2.  Follow  the  popularity  trend  of 
various  programs  and  types  of 
programs  and  discover  when  a 
given  program  or  type  of  program 
is  worn  out. 

3.  Purchase  talent  advanta- 
geously by  comparing  the  perform- 

ers on  different  programs. 
4.  Decide  whether  a  given  season 

should  be  included  or  dropped. 
5.  Make  comparisons  between 

daytime  and  evening  programs. 
6.  Compare  the  difference  in  pro- 

gram audiences  by  sections  of  the 
country,  population  groups,  income 
levels,  etc. 

7.  Discern  by  study  of  the  lead- 
ers and  laggards  what  makes  a 
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DUE  TO  SUGAR  BAN 
WARTIME  restriction  on  sugar 
deliveries  to  industrial  users  is  re- 

sponsible for  the  withdrawal  on 
Feb.  6  of  the  Blue  Network  pro- 

gram Michael  &  Kitty,  sponsored 
by  Canada  Dry  Ginger  Ale,  New 
Yoi'k,  for  its  soft  drink  Spur.  Pro- 

gram is  heard  currently  on  96  sta- 
tions, Fridays,  9:30-9:55  p.m. 

In  a  letter  to  F.  M.  Thrower,  gen- 
eral sales  manager  of  the  Blue  Net- 

work, Wilfred  King,  vice-president 
in  charge  of  radio  of  J.  M.  Mathes 
Inc.,  New  York,  Canada  Dry's 
agency,  described  the  sugar  situa- 

tion as  a  handicap  which  makes  it 
"not  only  impracticable  but  al- 

most impossible  for  our  client  to 
function  excapt  in  a  very  limited 
fashion."  He  said  the  program  was 
being  dropped  for  this  "one  rea- 

son only"  and  that  the  withdrawal 
was  not  "to  be  interpreted  as  a criticism  of  the  network  or  the 

program". Despite  sugar  restrictions  Pepsi- 
Cola  Co.,  Long  Island  City,  does 
not  plan  to  curtail  its  national  cam- 

paign of  musical  jingles  for  its 
soft  drink,  although  it  does  not  ex- 

pect as  large  a  sales  gain  this  year 
as  last,  according  to  Newell-Em- 
mett  Co.,  New  York,  agency  in 
charge. 

CARNATION  Co.,  Milwaukee,  for  the 
third  successive  year  signed  a  year's renewal  contract  with  WBVD,  New 
York,  for  the  five-weekly  pros'ram The  Jewish  Philosopher  on  behalf  of 
Carnation  milk.  Agency  is  Erwin, 
Wasey  &  Co.,  New  York. 

good  radio  program. 
8.  Check  where  the  most  im- 

portant competition  is  and  thus  find 
the  most  desirable  time  to  buy. 

The  CAB  provides  within  a  fort- 
night the  "box-office"  on  all  spon- 
sored network  programs  based  on  a 

comprehensive,  nation-wide  sample, 
regardless  of  the  time  of  day  or 
night  program  is  broadcast. 

Cities  Surveyed 

The  investigation  work  is  regu- 
larly carried  on  in: 

Eastern  Cities — Boston,  New  York,  Phil- 
adelphia, Pittsbui-gh.  Baltimore,  Detroit. Cleveland,  Buffalo,  Cincinnati,  Hartford, 

Providence,  Syracuse,  Rochester,  Washing- ton. 
Southern  Cities — Louisville,  Memphis. 

Atlanta,  New  Orleans,  Dallas,  Houston, 
Oklahoma  City. 
Midwestern  Cities — Chicago,  St.  Louis, 

Des  Moines,  Kansas  City.  St.  Paul,  Minne- 
apolis. Omaha. 

Pacific  Coast  Cities — San  Francisco,  Los 
Angeles,  Portland,  Seattle,  Spokane. 

SWAPPING   SMILES    at  Sardi's 
New  York  restaurant  seemed  right 
in  order  at  the  recent  dinner  for  its 
soap  flakes  salesmen  which  Kirk- 
man  &  Son,  Brooklyn,  gave  to  cele- 

brate its  sponsorship  of  the  Can 
Yoii  Top  This?  joke  program  on 
WOR,  New  York.  The  grins  belong 
to  (1  to  r)  Jerome  A.  Straka,  Kirk- 
man  general  manager;  "Senator" Ford,  one  of  the  three  humorists  on 
the  show;  John  D.  Upton,  account 
executive  of  N.  W.  Ayer  &  Son,  the 
Kirkman  agency,  and  Peter  S. 
Dech,  Kirkman  sales  manager. 

Kesten  Says  CBS 

Continues  Rebates 

No  Change  Made  in  Policies 
He  Informs  the  Trade 
EXPLAINING  that  in  times  of 

crisis,  radio's  standards  of  service 
to  the  public  require  both  an  ex- 

traordinary additional  expense  for 
news  coverage  and  a  reduction  in 
revenue  as  news  programs  are  sub- 

stituted for  commercials,  Paul  W. 
Kesten,  CBS  vice-president,  has 
notified  the  network's  clients  and 
their  advertising  agencies  that  in 
spite  of  this  the  present  intention 
is  "to  continue  without  change  our 
time  and  talent  debate  policies,  al- 

though these  were  formulated  for 

days  of  peace,  not  days  of  war." CBS  policy  is  to  rebate  full  time 
charges  when  commercial  programs 
are  cancelled  and  to  make  propor- 

tionate rebates  when  programs  are 
interrupted  for  news  flashes.  When 
programs  are  cancelled  at  such 
short  notice  that  the  advertiser  is 
obligated  to  pay  his  talent,  such 
out-of-pocket  expenses  are  also 
paid  by  the  network. 

Asking  whether  American  broad- 
casting can  "rise  to  the  challenge 
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of  keeping  America  constantly,  ac- 
curately and  calmly  informed  of  its 

destinies  in  a  world  war,  without 
seriously  disturbing  its  value  to 
advertisers  upon  whose  support 

must  rest  the  greatest  public  serv- 
ice radio  has  ever  been  called  upon 

to  render,"  Mr.  Kesten  states  that 
the  answer  is  "unequivocally  yes". 
In  an  analysis  of  the  situation  he 
divides  the  30  days  following  the 
bombing  of  Pearl  Harbor  into  three 

days  which  represent  "the  probable 
maximum  of  any  news  broadcasting^ 
crisis  we  are  likely  to  encounter", 
and  27  days  during  which  the  des- tinies of  our  armed  forces  and  of 

those  of  our  allies  "have  achieved 
a  new  and  all-time  high  of  listener 

interest." 

Of  the  first  three  days,  he  states 
that  only  eight  out  of  a  total  of 
137  commercial  programs  on  CBS 
were  wholly  preempted  for  war 
news  broadcasts;  news  bulletins  of 
overwhelming  importance  were 
broadcast  before  the  start  of  only 
18  commercial  programs,  and  only 
one  network  program  was  actually 
interrupted  after  it  had  begun.  In 
the  following  27  days  CBS  wholly 
preempted  only  two  out  of  a  total 
of  829  commercial  programs;  in- 

serted news  bulletins  before  the 

start  of  only  27  commercial  broad- 
casts, and  interrupted  only  three 

programs  after  they  had  started. 

Beeman's  Campaign 
AMERICAN  CHICLE  Co.,  Long 
Island  City,  N.  Y.,  through  its 
newly-appointed  agency  for  Bee- 
man's  Pepsin  Gum,  Grant  Adv. 
Agency,  New  York,  after  a  success- ful test  last  fall  on  WENY,  Elmira, 
N.  Y.,  has  launched  an  extensive 
test  campaign  of  novel  transcribed 
announcements  of  3% -seconds 

duration.  Featuring  a  woman's voice,  the  announcements  are  aired 
20-60  times  weekly  on  22  stations. 
If  test  is  successful,  plans  call  for 
expansion  of  station  list. 

—WHERE  POWER 

COUNTS  MOST 

WLAC 

NASHVILLE,  TENN. soon  going  to 

50,000  WATTS 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 
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ACTIONS    OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSIONS 

 :  JANUARY  17  TO  JANUARY  23  INCLUSIVE  

Decisions  . . . 

JANUARY  20 

NEW,  Josh  Higgins  Broadcasting  Co., 
Waterloo,  la. — Granted  CP  new  station 1540  kc  50  liw  unl  directional  D  &  N. 
WENR.  Chicago — Granted  consent  volun- 

tary transfer  control  to  Blue  Network  Co. 
Inc. 
KGO,  San  Francisco — Same. 
WJZ,  New  York— Same. 
KMJ,  Fresno,  Cal.— Granted  CP  move transmitter  and  install  directional  D  &  N. 
WJW,  Akron,  O. — Granted  CP  increase 

5  kw  change  850  kc  new  transmitter  direc- tional N. 
KGDM,  Stockton,  Cal.— Granted  CP 

change  1140  kc,  submitting  proof  of  per- 
formance protecting  XENT,  Monterey,  Mex- ico, and  increase  5  kw  D  &  N  directional 

N  new  transmitter. 
KFAB.  Lincon — Granted  one  year  exten- 

sion SSA  synchronize  WBBM. 
WBBM,  Chicago— Same, 
woe,  Davenport,  la. — Granted  modifica- tion   CP    increase    5   kw    D    &    N  new 

equipment  directional  changes  for  D  &  N. 
DESIGNATED  FOR  HEARING— WAGE, 

Syracuse,  N.  Y.,  applic.  CP  increase  5  kw 
unl.  new  transmitter  and  directional  (joint 
hearing  with  apple.  Donald  Flamm,  new 
station)  :  NEW,  Cleveland  Broadcasting  Inc., 
applic.  CP  new  station  1300  kc  kw  unl. 
directional  D  &  N  ;  KFXD,  Nampa,  Ida., 
applic.  CP  change  1030  kc  increase  1  kw 
D  &  N ;  KRNR,  Roseburg,  Ore.,  applic. 
CP  install  new  transmitter,  directional, 
increase  10  kw  unl.  change  1030  kc.  (joint 
hearing  with  KFXD). 
KFNF,  Shenandoah,  la. — Denied  petition 

reconsideration  and  grant  applic.  now  sched- 
uled for  Feb.  2  hearing. 

K45SF,  San  Francisco;  K49LA,  Los  An- 
geles, Cal. — On  request  of  permittee  CPs for  new  FM  stations  cancelled. 

W71RF,  Rockford,  111.— Denied  request 
special  temporary  authority  begin  commer- cial operation. 

Applications . . . 
JANUARY  20 

W47NY,  New  York — Consent  assignment CP  to  Muzak  Radio  Broadcasting  Station 
Inc. 
WOPI,  Bristol,  Tenn.— CP  change  550  kc 

100  w  N  250  D  antenna  and  equipmtnt 
changes. 
WJHL,   Johnson    City,    Tenn.    CP  new 

transmitter  increase  1  kw  N  5  kw  D  di- 
i-ectional  N. 
WWNC,  Asheville,  N.  C.—Relinquishment 

of  control  by  Chas.  A.  Webb  through  pay- 
ment accrued  preferred  stock  dividends  by 

licensee  corp. 
NEW,  The  Constitution  Publishing  Co., 

Atlanta,  Ga. — CP  new  FM  station  45.3  mc. 
7,380  sq.  mi.  826,864   sq.  mi. 
NEW,  Sikeston  Broadcasting  Co.,  Sikes- 

ton.  Mo. — CP  new  station  1300  kc  D  hours. 
NEW,  Homer  Rodeheaver,  Warsaw,  Ind. 

— Amend  applic.  CP  new  station  from Winona  Lake  to  Warsaw,  Ind. 
WTNM,  Tucumcari,  N.  M.— Modification 

license  from  unl.  to  specified  hours  opera- tion. 
KWID,  San  Francisco— Modification  CP change  15350  kc. 
WMAL,  Washington,  D.  C— Modifica- tion license  change  name  to  The  Even.ng 

Star  Broadcasting  Co. 
WHIS,  Bluefied,  W.  V.  -  CP  increase  5 kw  directional  N  new  transmitter  and  move. 
WMRO,  Aurora,  111.— Modification  li- cense 100  w  N  250  unl.  hours. 

JANUARY  23 
KFAR,  Fairbanks,  Alaska — CP  change 660  kc  increase  10  kw  new  transrnitter. 
WNAC,  Boston  —  CP  reinstatement  as 

modified  for  increase  5  kw  D  &  N  direc- 
tional D  &  N  for  N  use. 

KPAB,  Laredo,  Tex. — Voluntary  assign- ment license  to  Pan  American  Broadcasting 
Co. 
WGTM,  Wilson,  N.  C. — Voluntary  as- 

signment license  to  Penn  T.  Watson. 
WOPI,  Bristol,  Tenn.  -  CP  equipment chages  shift  550  kc. 

NEW  SALES  AGENCY 

FOR  WLW'S  AREA 
NEW  sales  service  agency,  Spe- 

cialty Sales  Inc.,  has  been  made 
available  to  manvifacturers  in  the 
merchandising  area  of  WLW,  Cin- 

cinnati, it  was  announced  by  Robert 
E.  Dunville,  vice-president  and  gen- 

eral sales  manager  of  the  broad- 
casting division  of  Crosley  Corp. 

Headed  by  Lou  E.  Sargent,  former- 
ly with  the  Harold  F.  Ritchie  & 

Co.,  the  new  company  will  function 
separately  but  will  work  in  cooper- 

ation with  WLW,  with  financial  se- 
curity guaranteed  by  Crosley. 

Specialty  Sales  activities  at  first 
will  be  confined  to  Greater  Cincin- 

nati with  plans  calling  for  the 
opening  of  nine  additional  terri- 

tories later.  Concentration  in  Cin- 
cinnati will  be  in  the  drug  and 

grocery  items  field.  Not  more  than 
four  non-competing  accounts  at  one 
time  will  be  handled,  it  was  said, 
and  contracts  will  be  offered  for  a 
minimum  of  one  week  and  for  a 
maximum  of  90  days  on  either  a 
flat  rate  or  per-call  basis. 

Weaknesses  in  the  distribution 
plans  of  many  manufacturers  were 
given  as  reason  for  the  organiza- tion of  the  sales  company. 

Campbell  Change 
CAMPBELL  SOUP  Co.,  Camden, 

sponsoring  the  weekly  A^'kansas Traveler  on  64  CBS  stations,  Tues- 
day, 8:30-8:55  p.m.  (EST),  with 

West  Coast  repeat,  9:30-9:55  p.m. 
(PST),  is  experimenting  with  a 
guest  star  policy.  Edna  Mae  Oliver, 
film  actress,  and  Ginny  Simms,  vo- 

calist, are  scheduled  for  the  Jan. 
27  broadcast.  Other  guest  stars  for 
future  broadcasts  are  yet  to  be  set. 
Built  around  Bob  Burns,  comedian, 
as  the  Arkansas  Traveler,  the  25- 
minute  program  also  includes  Billy 
Artzt's  orchestra  with  Ken  Niles 
as  announcer.  Thomas  Freebairn- 
Smith  is  Hollywood  producer. 
Harry  Ommerle,  New  York  radio 
executive  of  Wm.  Morris  Agency, 
and  Lawton  Campbell,  vice-presi- 

dent in  charge  of  radio  for  Ruth- 
rauff  &  Ryan,  agency  serving  the 
account,  were  on  the  West  Coast  in 
mid-January  to  confer  and  inaug- 

urate the  program  format  change. 

KWAL  on  Don  Lee 

KWAL,  Wallace,  Id.,  on  Jan.  17 
joined  Don  Lee  Broadcasting  Sys- 

tem, Hollywood,  West  Coast  affiliate 
of  MBS,  and  is  taking  service 
through  KGA,  Spokane.  Owned  by 
Silver  Broadcasting  Co.,  KWAL 
operates  on  1450  kc,  250  watts  full- 
time.  R.  G.  Binyon  is  manager.  Ad- 

dition of  KWAL  extends  the  Don 
Lee  network  into  four  states;  Cali- 

fornia, Oregon,  Washington  and 
Idaho. 

Cline  Joins  WIBC 
WILLIAM  R.  CLINE,  formerly 
sales  manager  of  WLS,  Chicago, 
has  joined  WIBC,  Indianapolis,  as 
general  supervisor  and  coordinator 

of  all  depart- 
ments, as  an- nounced by  H.  G. 

Wall,  president. Mr.  Cline  broke 
into  radio  in  1930 
at  WEAU,  Eau 
Claire,  Wis.,  and 
has  been  with 
WLS  for  the  past 

nine  years,  start- ing as  manager  of 
William  R.  Cline  program  relations 

during  the  Chi- cago World's  Fair  in  1933.  He  is one  of  the  founders  of  the  sales 
manager  division  of  NAB. 

FOR  ALL  YOUR  FM  NEEDS 

Calendar . . . 

NEW,  Yankee  Broadcasting  Co.  Inc.,  New 
York,  CP  620  1  kw  unl  directional  D  &  N  ; 
NEW,  Newark  Broadcasting  Corp.,  Newark, 
CP  020  kc  5  kw  unl.  (consolidated  hearing, 
Jan.  28). 

GENERAL  «  ELECTRIC 

N^/«w/  Accounts 
All  lime  E ST  ui^ess  olherwise  indLcaled. 

Renewal  Accounts 
COCA  COLA  Co.,  Atlanta  (soft 
drink ) ,  on  Feb.  2  renews  for  13  weeks 
Spotlight  Bands  on  74  MBS  stations. 
Colonial  and  Don  Lee  networks,  Mon. 
thru  Fri.,  shifting  from  10:15-10:30 
p.m.  to  9:30-9:4.5  p.m.  Mon.  thru  Fri., 
and  from  10  :15-10  :45  p.m.  to  9  :30-10 
p.m..  Sat.  Agency :  D'Arcy  Adv.  Co., St.  Louis. 
STERLING  PRODUCTS  Inc.,  Wheel- 

ing, on  Jan.  15  renewed  for  52  weeks 
Orphans  of  Divorce  (Dr.  Lyons  tooth- 

paste), on  55  Blue  stations,  Mon.  thru 
Fri.,  3-3 :15  p.m.  Agency :  Blackett- 
Sample-Hummert,  N.  Y. 
SWIFT  &  Co..  Chicago  (premium 
bacon),  on  Feb.  7  renews  for  52  weeks 
Breakfast  Clul),  and  adds  9  Blue  Net- 

work stations,  making  a  total  of  97 
Blue  stations,  Thurs.,  Fri.,  Sat.,  9  :30- 
9  :45  a.m.  Agency :  J.  Walter  Thomp- son Co.,  Chicago. 

LEVER  BROS.  Co.,  Toronto  (Lux 
Toilet  soap),  has  renewed  Lux  Radio 
Theatre  on  30  CBC  stations,  Mon., 
9-10  p.m.  Agency  :  ,7.  Walter  Thomp- son Co.,  Toronto. 
MacFADDEN  PUBLICATIONS, 
New  York  (Liherty  magazine),  on 
Feb.  16  renews  for  13  weeks  Bol>  Gar- 
red  Netvs  on  6  CBS  Pacific  Coast  sta- 

tions (KNX  KARM  KQW  KIRO 
KOIN  KROY),  Mon.,  Wed.,  Fri., 
7:30-7:45  a.m.  (PST).  Agency:  Er- 
win,  Wasey  &  Co.,  N.  Y. 

DR.  JOHN  MATTHEWS,  Los  An- 
geles (religious),  on  Jan.  18  renewed 

for  26  weeks  on  9  Southern  California 
Don  Lee  stations  (KHJ  KGB  KFXM 
KPMC  KVOE  KXO  KVEC  KDB), 
Sat.,  4-4:30  p.m.  (PST).  Agency: 
Tom  Westwood  Adv.,  Los  Angeles. 

Network  Changes 

GENERAL  PETROLEUM  Corp.,  Los 
Angeles  (Mobiloil,  Mobligas),  on  Jan. 
26  shifts  I  Was  There  on  11  CBS 
Pacific  Coast  stations,  from  Sun., 
8:30-9  p.m.  (PST)  to  Mon.,  9-9:30 
p.m.  (PST).  Agency:  Smith  & 
Drum,  Los  Angeles. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Ivory  soap),  on  Jan.  19  added 

25  CBC  stations  to  Life  Can  Be  Beau- tiful, also  heard  on  54  CBS  stations, 
Mon.  thru  Fri.,  4-4:15  p.m.  Agency: 
Compton  Adv.,  N.  Y. 
CALIFORNIA  PACKING  Co.,  San 
Francisco  (Del  Monte  products),  on 
Jan.  17  shifted  William  Winter,  Neios 
Analyst,  on  14  CBS  Pacific  stations, 
from  Mon.  thru  Fri.,  to  Mon.  thru  Sat., 
12:30-12:45  p.m.  (PST).  Agency: 
McCann-Erickson,  San  Francisco. 
IRONIZED  YEAST  Co.,  Atlanta,  in 
Feb.  2  shifts  A  Helping  Hand  on  4 
CBS  stations,  Mon.  thru  Fri.,  3-3:15 
p.m.  to  4-4 :15  p.m.  Agency :  Ruth- rauff  &  Ryan,  N.  Y. 

TEXAS  Co.,  New  York,  on  March  8 
shifts  Texaco  Star  Theatre  on  85 
CBS  stations,  from  Wed.,  9-10  p.m.  to 
Sun.  9-10  p.m.  Agency  :  Buchanan  & 
Co.,  N.  Y. 
B.  T.  BABBITT  Inc.,  New  York 
(Bab-O-Cleaner),  on  Feb.  2  adds  a 
rebroadcast  of  14  CBS  stations,  Mon. 
thru  Fri.,  3-3  :15  p.m.  to  David  Harum which  on  Feb.  16  renews  for  52  weeks 
on  45  NBC-Red  stations,  11:45-12 
noon.  Agency :  Ma.xon  Inc.,  N.  Y. 
EMERSON  DRUG  Co..  Baltimore 
(Bromo-Seltzer) .  on  Jan.  19  originates 
Vox-Pop,  now  on  tour,  on  68  CBS 
stations,  Mon.,  8-8:30  p.m.  (EST), 
from  Southern  California  key  defense 
points  for  three  consecutive  broad- casts. Agency :  Ruthraulf  &  Ryan, 
N.  Y. 
PROCTOR  &  GAMBLE  Co.,  Cin- 

cinnati, (Ivory  soap),  on  Jan.  23  add- ed 59  CBS  stations  to  Hap  Hazard, 
making  a  total  of  65,  Fri.,  10-10:30 
p.m.  (EST).  Agency  ;  Compton  Adv., N.  Y. 
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Ill 

CLASSIFIED 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for  box   address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

PROGRAM    MANAGER  -  PRODUCER- AN- 
NOUNCER—Must  be  combination  of  all 

three  with  not  less  than  three  years  pro- 
gram  managing  experience.   Must  have 

good    commercial    voice.    Knowledge  of 
I      rural  as  well  as  metropolitan  production desirable.  Draft  exempt.   Send  complete 
'      details  of  experience,  salary  expected,  age, 
;      family,  etc.,  first  letter.  Send  transcrip- I      tion  if  possible.  KBIZ,  Ottumwa.  Iowa. 

.  Wanted  Immediately — Experienced  control 
and  transmitter  engineer  by  network  sta- 

tion. Give  complete  infoimation  in  reply 
to  H.  M.  Stead,  WLAV,  Grand  Rapids, 

I  Michigan. 

'  Live  1000  Watt — Mutual  Outlet  needs  good steady  plugging  commercial  salesman. 
No  hot-shots,  booze-heads  or  hangers-on 
considered.  A  real  opportunity  for  right 
man.    Draft    exempt    preferred.  Write 

'  WBBB,  Burlington,  North  Carolina.  Box 75,  BROADCASTING. 

I  Two  Announcers — with  first  class  licenses, 
$35  weekly  for  40  hours.  Permanent  job 
with  good  future.  Box  73,  BROADCAST- ING. 

New   Station — network   regional,  selecting 
I      staff.    Prefer    reliability    to  exceptional brilliance.  Good  hours  and  pay.  Box  72, 
j  BROADCASTING. 
,  WE  NEED — operators,  combination  opera- tor-announcers and  other  classifications 

in  many  sections  of  the  country.  Register 
with  recognized  bureau.  National  Radio 
Employment  Bureau,  Box  864,  Denver, 
Colorado.  Box  69,  BROADCASTING. 

,  First  class  operator — and/or  chief  engineer 
j  draft  deferred/exempt.  Excellent  sur- roundings progressive  250-watt  Network 
;  station  Alabama.  Box  64,  BROADCAST- '  ING. 
Texas  Non-Network  Station — desires  serv- 

ices of  competent  announcer.  Send  full 
;      details,   picture.   Box   62,  BROADCAST- I  ING. 

I  Composite — High-level  One  Kilowatt  Trans- 
;  mitter  with  two  sets  of  tubes  complete 

with  three  phase  220  power  supply,  used 
for  several  years  by  High  Fidelity  Metro- 

I     politan  station.  Approved  by  Commission. 
,  Immediate  delivery.  Box  61,  BROAD- CASTING. 

'  Combination  Assistant  Engineer — Announc- er for  new  local  station.  Submit  details 
first  letter.  Box  60,  BROADCASTING. 

Wanted — continuity  writer  and  announcer. 
State  age,  experience,  draft  status  and 
salary  first  letter.  Box  59,  BROADCAST- ING. 

'  WANTED — Experienced  control  operator, with  first  class  telephone  license.  Steady 
job,  $35.00  per  week.  Write  full  particu- 

lars, giving  draft  classification.  South 
Florida  Station.  Box  56,  BROADCAST- ING. 

Situations  Wanted 

Program-production  man — 16  years  experi- 
ence  wi'iter,    announcer,    currently  with 10,000   watter   network.   Wants  to  make 

,      change.  Box  76,  BROADCASTING. 

'■SUPERVISING  ENGINEER— Varied  busi- ness and  12  years  Technical  experience 
I  including  major  network.  Conversant  all 
■  leading  equipment,  also  personnel  prob- lems. Prefer  mid  or  southwest.  Draft 

exempt.  Immediate  availability  possible. 
Box  74,  BROADCASTING. 

NBC  RED  NETWORK  SALESMAN— with 
15  years  intensive  background  in  na- 

tional, regional,  local  advertising,  sell- 
ing, merchandising,  promotion — desires Station  Manager  or  Commercial  Manager 

position  with  Network  Affiliated  Station. 
The  best  national  advertising  agency  and 

I  client  contacts;  age  38;  draft  exempt; family.    References :    leading    radio  and 
'  agency  executives.  Box  70,  BROADCAST- ING. 

Situations  Wanted  (cont'd) 
Program  Department  —  Long  experience 

stage  and  radio ;  actor-pi'oducer,  singer, commentator,  writer,  station  manager 
three  years ;  New  York  Theatre  Guild, 
NBC.  Dependents.  Box  68,  BROADCAST- ING. 

ANNOUNCER  -  CONTINUITY  WRITER— 
Age  20,  experienced.  Writes  copy,  does 
programming.  Control  room  experience. 
Box  67,  BROADCASTING. 

SPORTS  ANNOUNCER— Baseball  a  spe- cialty. Field  and  wire  reports.  Married. 
Family.  South  preferred.  Box  65, 
BROADCASTING. 

Sports  Announcer — experienced  play  by 
play.  Own  morgue  with  features.  Able 
turn  out  show  you  can  sell.  2  years  na- tional commercial.  Covered  major  league 
club.  9  years  radio  for  top  notchers.  Will 
send  record.  Married.  29,  draft  exempt. 
Box  66,  BROADCASTING. 

Engineer  Announcer  —  desires  location. 
Draft  exempt,  married.  Reasonable.  Ex- 

perienced. Box  63.  BROADCASTING. 

Singer-Assistant  to  Radio  Executive — Fine 
all  round  professional  singer  with  splen- did record  of  achievement  desires  staff 
appointment  with  added  opportunity  to 
work  and  advance  in  Management  end  of 
business.  Of  good  approach,  affable,  in- 

telligent. Professional  experience  covers 
picture  houses,  hotel,  church  and  com- 

mercial radio.  Now  occupied  as  advertis- 
ing salesman  on  Metropolitan  News- 

paper, church  solist  and  commercial  pro- 
gram artist.  Box  58,  BROADCASTING. 

Manager-Program  Director  —  Employed  in 
regional  station-college  grad-married- 
draft  exempt,  best  refei-ences.  Specializes in  building  up  weekly  billing  and  salable 
programs.  Prefer  local  or  regional  sta- tion. Box  57,  BROADCASTING. 

Transmitter  Operator — Prefer  South.  Li- 
cense Radio  Telephone  First  Class.  Ex- 

perienced transmitter  maintenance.  Draft 
3-A.  Box  54,  BROADCASTING. 

Employed — 250  W.  Broadcast,  1st  class  li- cense, want  transmitter  job.  After  Feb. 
one.  7  years  amateur,  married,  45,  Ohio 
region,  full  details,  $140.00  start,  de- 

pendable. Box  53,  BROADCASTING. 

ANNOUNCER — Five  years  with  three  mid- west network  stations.  Every  type  show, 
specializing  in  news  and  commercial 
announcing.  Also,  writing,  producing  and 
acting.  Reliable,  alert,  aggressive.  Ex- cellent background  of  e.xperience  and 
education.  Draft  exempt.  Prefer  mid- 

west network  afliliate.  Box  52,  BROAD- 
CASTING. 

Station  .Manager — Live,  aggressive,  unus- 
ually versatile.  17  years  radio  experi- 
ence. Network  and  independent  affilia- 
tions. Reasonable  compensation.  Box  51 

BROADCASTING. 

Young — capable,  draft  exempt  writer  de- 
sires i-adio  writing  job.  All  inquiries 

answered.  Box  50,  BROADCASTING. 

Business-Commercial     Manager — Now  em- 
plo.ved,  ten  years  radio  experience,  an- nouncer, copy-writer,  production  man. 
salesman,  sales-manager,  business  man- 

ager .  .  .  College  education,  draft  ex- 
empt, proven  record  of  success  .  .  .  Top- 

notch  repeating  salesman.  Don't  drink, excellent  character  and  business  refer- 
ences. Good  reason  for  desiring  change 

.  .  .  prefer  south-east,  commission.  Box 
49,  BROADCASTING. 

Announcer-Continuity  Man  —  Experienced 
in  news,  sports,  commercials,  small-sta- tion routine,  turntable  operation.  Can 
go  anywhere,  anytime.  Newspaper  ex- 

perience. Desires  change.  Draft  exempt. 
Box  48,  BROADCASTING. 

ANNOUNCER— draft  exempt,  seeks  posi- 
tion with  Mid-west  regional  station.  Best 

references.  Contact  Box  77,  BROAD- 
CASTING. 

 For  Sale  APPROXIMATELY  LAST  of  April  one 
transmitter  plant  complete,  consisting 
of  the  following  major  items :  1  RCA 
5  KW  5C  Transmitter,  1  uniform  cross 
section  guyed  antenna  365  ft.,  complete 
transmitter  speech  equipment.  Box  71, BROADCASTING.  

254'  Center  Tension-  -five  insulator  type 
Blaw  Knox  vertical  radiator.  Six  years 
old,  good  condition.  Can  be  had  with  or 
without  steel  normally  underground. 
WTBW.  Topeka.  Kansas.  

Tower -Standard  275  ft.  Blaw-Knox  insu- 
lated tower.  Complete  with  lighting 

equipment  and  RCA  Tuning  Unit.  Avail- able immediately.  WIP.  Philadelphia. 
TOWER    LIGHTING    MOTOR  GENERA- 
TOR  SET--GE  Motor  3hp  3  phase  220 
volts  a.c.  GE  Generator,  110  volts  DC, 
1500  watts  output.  Motor  isolated  from 
fiame  and  generator  by  Isolantite  insula- tors, drive  shaft.  KUOA,  Siloam  Springs, Ark. lOUintY.  ILUnOIS.IlL5AI 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey
 An  Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Press  Bide-,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb,  Wash.,  D.  C.) 
Main  Office:    Crossroads  of 

7134  Main  St.     /^''T7~\  World Kansas  City,  Mo.  (     X     J    Hollywood,  Gal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  Bldg.    •    WASH.,  D.  0.    •    Dl.  7417 

JAMES  C.  McNARY 
Radio  Engineer 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

ADVERTISE  in 

BROADCASTING 

for  Results 
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FCC  Refuses  to  Stop  Press-Radio  Probe 

Calls  It  a  Help  to 

Nation's  War 
EfiFort 

DENYING  a  formal  petition  by 
the  Newspaper-Radio  Committee 
to  adjourn  the  newspaper-owner- 

ship inquiry  for  the  duration,  the 
FCC  last  Wednesday  held  that  the 
nation's  war  effort  would  be  aided, 
not  hindered,  by  completion  of  the 
long-drawn  investigation. 

Rejection  of  the  industry-backed 
suggestion,  the  second  such  action 
by  the  FCC  during  the  proceeding, 
came  after  an  hour-long  FCC  meet- 

ing which  immediately  followed  the 
55-minute  argument  for  the  motion 
by  Judge  Thomas  D.  Thacher,  gen- 

eral counsel  of  the  Newspaper- 
Radio  Committee. 

The  inquiry  resumed  immediate- 
ly after  the  FCC  decision  was  an- 

nounced, with  the  Newspaper- 
Radio  Committee  beginning  its  af- 

firmative presentation.  The  FCC 
presentation  against  newspaper 
ownership  of  radio  facilities  was 
concluded  Dec.  5,  when  the  inquiry 
was  recessed,  first  until  Jan.  8 
and  later  extended  to  Jan.  21. 

History  of  Press 

Appearing  ,as  Committee  wit- 
nesses at  the  Wednesday  and 

Thursday  sessions  were  Dr.  Ralph 
D.  Casey,  director  of  the  Minnesota 
U  School  of  Journalism,  and  Dr. 
Frank  Luther  Mott,  director  of  the 
Iowa  U  School  of  Journalism. 
Countering  much  of  the  academic 
testimony  supplied  by  a  series  of 
FCC  witnesses  at  last  year's  ses- 

sions, Dr.  Casey  testified  on  the 
history  and  development  of  press 
associations  and  their  present  "co- 

operative and  accommodating"  rela- 
tions with  radio,  and  Dr.  Mott  on 

the  history  of  the  American  press. 
Scheduled  to  appear  at  the  resump- 

tion of  hearings  on  Jan.  28  also 
is  Dr.  Frederick  S.  Siebert,  director 
of  the  U  of  Illinois  School  of  Jour- 

nalism, well-knovvm  authority  on 
freedom  of  the  press  and  author 
of  Rights  &  Privileges  of  the  Press. 

Other  witnesses  to  be  called  by 
the  Committee,  Judge  Thacher  told 
the  FCC,  will  include  Andrew  D. 
Ring,  former  FCC  assistant  chief 
engineer  and  now  a  Washington 
consulting  engineer;  Dr.  Paul  F. 
Lazarsf eld,  of  Columbia  U ;  Prof. 
J.  Parker  Bursk,  U  of  Pennsyl- 

vania, and  several  "eminent  citizens 
who  have  given  much  consideration 
to  the  problems  of  press  and  radio". 
He  indicated  also  that  the  Commit- 

tee presentation  would  take  from 
nine  to  12  hearing  days,  probably 
at  least  a  month  on  the  present 
thrice-weekly  schedule. 

Judge  Thacher,  flanked  by  Sid- 
ney M.  Kaye  and  A.  M.  Herman, 

associate  counsel  of  the  Committee, 
opened  the  Wednesday  session  with 
a  detailed  argument  in  favor  of  the 
petition  to  adjourn  the  hearing  for 

the  duration  of  the  war.  The  for- 
mal petition  was  signed  by  Harold 

Hough,  chairman  of  the  Commit- tee. 

Pointing  out  that  the  general 
question  involved  in  the  long-drawn 
newspaper  inquiry  was  whether  the 
granting  of  broadcast  licenses  is  in 
the  public  interest,  convenience  and 
necessity  when  it  vests  common 
control  of  one  or  more  radio  sta- 

tions in  one  or  more  newspapers. 
Judge  Thacher  declared  that  the 
only  legal  function  of  the  entire 
proceeding  could  be  legislative  in 
character  and  that  the  inquiry 
necessarily  must  be  limited  to  de- 

veloping legislative  recommenda- 
tions, if  any,  for  Congress.  He 

stated  flatly  that  testimony  to  be 
presented  by  witnesses  on  behalf  of 
the  committee  would  be  presented 
with  this  in  mind. 

Legislative  Function 
He  argued  that  in  view  of  the 

legal  limitations  on  the  FCC,  only 
the  legislative,  and  not  the  judi- 

cial function,  of  the  Commission 
could  be  exercised  in  the  hear- 

ings. He  declared  also  that  news- 
paper-connected applications  for 

broadcast  facilities  never  should 

have  been  placed  in  the  "suspense" 
files,  as  has  been  done,  since  a 
legislative  hearing  could  have  no 
effect  on  them.  "The  FCC's  duty  is 
clear  as  a  bell,  and  you  have  been 
avoiding  it  every  since  you  put  the 
newspaper  applications  in  the 
suspense  file,"  Judge  Thacher  heat- 

edly commented  to  Commissioner 
Walker,  presiding  in  the  absence 
of  Chairman  Fly. 

The  petition  of  the  Committee 
stated  in  part: 

"Under  existing  law  the  statu- 
tory powers  of  the  FCC,  as  in- 

terpreted by  the  Supreme  Court,  are 
of  such  a  character  as  to  exclude 
authority  to  adopt  any  policy,  rule 

or  regulation  pursuant  to  which 
the  Commission  may  deny  a  broad- 

casting license  because  the  appli- 
cant owns,  is  interested  in  or  as- 

sociated with  a  newspaper.  More- 
over, the  testimony  adduced  by 

Commission  counsel  discloses  that 
even  if  the  Commission  possessed 
the  power  to  discriminate  between 
applicants  because  of  their  business 
interests,  there  is  no  ground  for 
such  discrimination  against  appli- 

cants interested  in  newspapers. 

"In  view  of  the  legal  limitations 
upon  the  powers  of  the  Commission, 
the  present  investigation  must  be 
regarded  as  legislative  in  charac- 

ter, and  designed  to  ascertain 
whether  the  Commission  should 

recommend  to  the  Congress  the  en- 
actment of  legislation  authorizing 

the  promulgation  of  policies,  rules 
or  regulations  discriminat- 

ing against  applicants  for  broad- 
casting licenses  because  of  their 

ownership,  interest  in  or  associa- 
tion with  newspapers. 

Would  Be  Hindrance 

"Continuation  of  these  hearings, 
which  are  inherently  legislative  in 
character,  will  not  contribute  to 
our  victory  against  the  nations 
which  have  waged  war  against  us, 
and  will  create  a  diversion  of  the 
energies  of  all  parties  concerned 
from  the  necessary  and  essential 
activities  of  wartime.  Nor  is  it  rea- 

sonable to  believe  that  Congress 
will  turn  aside  from  the  national 
emergency  to  consider  legislation 
discriminating  against  press  activi- 

ties in  the  radio  field.  Such  meas- 
ures, which  will  impede  cooperation 

between  Government,  press  and 
radio,  should  in  the  interest  of  the 
nation  be  postponed  until  after  vic- 

tory is  gained." The  petition  went  on  to  hold  that 
"none  but  an  academic  purpose 
could  be  served  by  the  continuance 

of  these  hearings  at  this  time"  and 
that  "interference  with  newspaper- 
radio  operation  would  not  only  be 
unwarranted  but  would  be  a  definite 

hindrance  to  a  unified  war  effort". 
It  also  asked  that  all  pending  news- 

paper applications  be  removed  from 
the  suspense  file  and  receive  "the 
same  consideration  as  other  appli- 

cations involving  no  newspaper  in- 

terest". 

Responding  to  this  request  for 
sine  die  adjournment,  Commission- 

er Walker  read  a  formal  answer : 
"The  petition  does  not  present 

a  new  matter.  It  was  informally 
presented  on  Dec.  18  and  formally 
passed  on  by  the  Commission  in 
meeting  shortly  thereafter,  and, 
after  thoi-ough  consideration,  was 
denied. 

"A  great  deal  of  time  and  money 
has  already  been  expended  in  the 
preparation  of  this  case,  including 
the  collection  of  a  great  deal  of 
statistical  material,  much  of  which 
is  of  peculiarly  current  value.  The 
Newspaper-Radio  Committee  has 
prepared  the  evidence  which  it  is 
to  submit  and  which  counsel  for 
the  Committee  estimates  will  re- 

quire from  nine  to  12  days. 
"Under  the  circumstances,  the 

Commission  is  not  impressed  with 
the  argument  that  the  war  effort 
will  be  forwarded  by  adjourning 
the  proceedings  sine  die  and  lose 
the  benefit  of  the  tremendous 
amount  of  work  which  has  already 
been  done.  The  Commission  believes 
the  war  effort  will  be  advanced  by 
completing  this  investigation  at  the 

earliest  possible  moment." Praises  News  Services 

Dr.  Casey  declared  that  Ameri- 
can news  services  were  more  free, 

less  controlled  by  Government  in- 
fluences, and  more  trustworthy 

than  the  national  news  services  of 
other  countries. 

He  pointed  out  that  the  services 
had  been  formed  in  America  to 

serve  newspapers  and  had  not  ac- 
cepted any  subsidies  from  the  State 

Department,  nor  were  they  tied  to 
a  Ministry  of  Information. 

Dr.  Mott  reviewed  American 
newspaper  history  from  colonial 
times,  covering  a  description  of  the 
colonial  press  itself,  the  rise  and 
fall  of  the  so-called  partisan  press, 
and  the  newspaper  consolidation 
movement.  Asked  by  Eugene  Cot- 

ton, FCC  counsel,  for  his  opinion 
on  the  economic  and  social  implica- 

tions of  newspaper-radio  relation- 
ships. Dr.  Mott  declared: 

"It  is  logical  that,  after  all, 

radio  adopts  the  newspaper's  func- tions and  develops  them  under  a 
different  technology.  The  news- 

paper offers  radio  economic  stabili- zation and  trained  personnel,  along 
with  respect  for  handling  news. 
Radio  offers  newspapers  a  chal- 

lenge. When,  you  forbid  newspapers 
to  own  stations,  you  are  leading 
them  down  a  blind  alley  and  threat- 

ening the  future  stability  of  the 

press." 

Drawn  for  Bkoadcasting  by  Sid  Hix 

"This  Is  Jones'  Last  Newscast — He's  Quit  Because  There  Won't 
Be  a  Crowd  After  the  Window's  Blacked  Out!" 
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WHY  MR.  BLACK 

KEEPS  COMING  BACK 

ovoUob'W'"'  ,V,e<e«e
r  soys. 

FREE  &  PETERS,  INC. 

On©  of  our  clients  (whom  we  shall  call  Mr.  Black*) 

began  a  13-week  test  campaign  on  KMBC  in  1932. 

Every  fifty-two  weeks  for  nine  solid  years,  Mr.  Black 

has  renewed  his  contract. 

Why  does  he  keep  coming  back? 

It's  not  the  allure  of  our  pretty  receptionist— nor 

the  decorative  scheme  of  our  studios.   Nothing  like  that. 

Mr.  Black  keeps  coming  back  to  KMBC  because  he  gets 

results  from  KMBC. 

That's  the  only  reason  any  of  our  advertisers  renew 

their  contracts.   So  it's  rather  significant  that 

three  out  of  every  four  local  and  national  spot  accounts 

on  KMBC  are  renewals.  Only  one  in  four  is  trying  KMBC 

for  the  first  time. 

Three  out  of  four  are  renewals.  Pretty  conclusive 

proof  that  KMBC  gets  results. 

*Mr.  Black's  real  name  upon  request. 

KMBC  of  Kansas  City 

CBS  BASIC  NETWORK 



HIGH-FIDELITY  quality  output,  that 
pleases  advertisers  and  audiences 

alike,  can  be  combined  with  impressive 

savings  in  a  50  kw.  transmitter!  Here's howadvancedRCAengineeringdoesit: 

HIGH-LEVEL  CLASS  "B''  MODULATION 
in  the  50-E  gives  you  the  double  econ- 

omy of  low  power-consumption  and 
extremely  long  tube  life.  At  average 
modulation,  the  transmitter  draws  ap- 

proximately 115  kw.  from  your  power 
line — less  than  S2.50  an  hour  at  New 

York  City  current  rates.  And  high-level 
modulation  means  better  audio  quality, 
too  .  .  .  the  50-E  is  virtually  free  from 
cross-modulation  distortion;  flat  with- 

in ±1  db.  from  30  to  10.000  cycles 

AIR-COOLED  TUBES  THROUGHOUT  cm 
down  both  installation  and  operating 

costs.  No  water-pumps.  No  water- 
coolers.  No  water-problems,  pipes  or 

tanks!  Aht/  no  monthly  water-bills  .  .  . 
BUILT-IN  WIRE-DUCT  still  further  rc 

duces  your  installation  costs  by  eliminat- 
ing floor-trenches  between  units.  UNI- 

FIED FRONT  PANEL  construction 
presents  a  more  pleasing  appearance 
combined  with  cleaner  mechanical 
design  and  mounting  of  equipment. 
VERTICAL  CHASSIS  CONSTRUC- 

TION, without  horizontal  shelves, 
makes  all  parts  easily  accessibi 

Only  281  square  feet  of  floor  space  is 
ample  for  the  50-E  (less  external  blower 
and  transformer  equipment).  Compli- 

cated and  cumbersome  mechanical 
controls  are  eliminated  by  the  use  of 
■  lectrical  tuning  on  the  RF  power  am- 
>iifier  and  exciter  stages — adjustments 

are  made  by  push-buttons  on  the  front 
panel . . .  Ask  your  nearest  district  o£Sce 
sales  representative  to  tell  you  the  com- 

plete story. 

Use  RCA  Radio  Tubes  in  your  station  for  finer  fverformance 

New  York  :  -111  Fifth  Ave.    Chicago :  589  E.  Illinois  St.    Atlanta  :  530  Citizens  &  Southern  Bank  Bldg.     Dallas:  Sante  l-e  Bldg.     San  Francisco:  170  Ninth  St.      Hollywood:  1016  N.  Sycamore  Ave. 
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FROM  TOWNS  AND  FARMS  listeners 

again  sent  WLS  a  million  letters  in  1941 

(1,191,775  to  be  exact),  making  it  12  million  in 

12  years — the  period  WLS  has  been  under  its 
present  management.  Another  y^ar,  another 

million  —  for  the  twelfth  consecutive  year! 

That's  a  lot  of  mail,  representing  a  lot 
of  listeners,  listeners  loyal  and  responsive  to 

WLS  programs  and  the  advertisers  who 

present  them.  It  proves  that  WLS  Gets 

Results!  And  it's  an  audience  that  can  be 
your  audience;  ask  any  John  Blair  man. 

Management  Affiliated  With 
KOY,  Phoenix  and  y. 

The  Arizona  Network  ^' KOY,  Phoenix 
KTUC,  Tucson 

ksun,  bisbee-douglas. 
Represented  by  John  Blair 

CHICAGO 

890  KILOCYCLES 
50,0  00  WATTS 
BLUE    N  ETWO  R  K 

k 

PRAIRIE 

FARMER 

STAT! O  N 

BuRRiDGE  D.  Butler 
President 

Glenn  Snyder 
Manager 

4- 



Yes,  we  certainly  keep  the  mail  man  busy! 

In  1941  operatins  with  1,000  watts  nisht- 

time  we  pulled  well  over  376,000  pieces 

of  mail  from  thriving  West  Virginia  where 

WMMN  is  a  real  factor  in  the  daily  lives 

of  thousands  of  people!  71  percent  of 

this  mail  contained  proof  of  purchase! f 

We'll  soon  be  ready  to  boost  our  night-time  power  to 
5,000  watts!  This  added  pow^r  means  a  new  era  for 

WMMN  advertisers!  More  power  .  .  .  means  more  results 

.  .  through  more  mail!  We're  setting  our  sights  for  500,000 
pieces  of  mail  for  our  sponsors  in  1 942. 

Get  on  the  receiving  end  and  reap  the  benefits  of 

WMMN's  new  night-time  power.  We're  out  to  do  a 
major  job  in  what  might  seem  to  be  a  minor  market!  1942 

is  going  to  see  WMMN  with  no  peer  in  mail  pull! 

FOR  PROOF  OF  THE  PUDDING 

ASK  A  JOHN  BLAIR  MAN 

"THE  VOICE  OF  THE  MONONGAHELA  VALLEY" 

Member    CBS  .  .  .  Blair    Represents    Us  Nationally 



Same  si le... same  shape... but 

the  diamond  has  moi'e  spa  ride 

'SPARKLS^  IS  IMPORTANT  IN  OADIO^  TOO 
"Sparkle"  is  that  intangible  something  that  sets  a 
radio  program  apart  from  the  mediocre  and  drives  it 

into  the  minds  and  hearts  and  purses  of  listeners. 

Watts  cannot  produce  it.   High  power  and 

a  low  frequency  would  only  make  more 

people  realize  that  a  poor  program  is  not 

worth  listening  to. 

But  talent  does  produce  it.  High  caliber 

talent,  like  WSM's  artist  staff,  a  group  that 
has  won  five  showmanship  awards  and  is 

now  producing  seven  network  productions 

HARRy  L.  STONE,  Gcn'l.  Mgr. 

for  NBC,  gives  a  program  the  brilliance  and  "sparkle" 

that  flashes  into  sales.  And  when  you  add  WSM's 
50,000  watts,  a  clear  channel,  a  fast  growing  de- 

fense booming  market  and  one  of  radio's 
lowest  frequencies,  you  have  more  than 

"sparkle"  .  .  .  you  have  sales.  At  a  low 
cost  too. 

»  »  »      «  «  « 

A  post  card  will  bring  some  important  facts 

and  figures.  Why  not  send  it  now  while 

you're  thinking  about  it? 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NATIONAL    LIFE    AND    ACCIDENT    INSURANCE   COMPANY,  INC 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 

blished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  aa 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 



^[otes  from  New  Zealand 

Sales  for  you  right  here  •  •  • 

W'A'I-  Daytime  Coverage 
F^vlMARY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

You  won't  find  WWL  on 

many  radio  push-buttons 
in  New  Zealand  or  Cuba 

or  Alaska,  though  we 
have  received  letters  from 
listeners  in  all  of  these 

places  —  and  throughout 
the  United  States. 

But  in  the  Deep  South 

this  50,000-watt,  clear- 
channel  station  is  not  only 

first  on  the  push-buttons 
but  first  in  the  hearts  of 
its  millions  of  friends. 
That  means  real  results 

for  every  user  of   .   .  . 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  inc. 
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j>s.sr/mNTA-R
UBBER  TIRE?

 
A  better  bet  is  KFAB.  Your  money  stretches  on 
this  station,  to  buy  extra  value  in  merchandis- 

ing and  responsive  listeners.  KFAB  covers  more 
ground  than  the  best  tires  ever  miide,  and  it's fertile  ground,  too,  where  farm  families  have 
plenty  of  money,  and  are  spending  it.  That's why  advertisers  are  grabbing  priority  time  on 
KFAB  right  now,  to  reach  the  farm  markets 
throughout  Nebraska  and  her  neighbors. 
KFAB  isn't  rationing  availabilities  to  clients, 

yet . . .  but  you'd  better  wire,  today. 

DON  SEARLE-Gen'l  Mgr. 

Ed  Petry  &  Co.,  Nat'l  Rep. 
LINCOLN 
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#  With  all  due  respect  for  the  virtues 

of  modesty,  we'd  like,  this  once,  to  cast 

modesty  aside  and  mention  a  fact  that 

more  and  more  agencies  and  advertis- 

ers are  coming  to  recognize.  To  wit: 

Free  &  Peters  knows,  or  can  quickly 

get,  the  answer  to  almost  any  problem 

you  may  have  concerning  radio  adver- 

tising! 

Yes,  we  know  that  sounds  like  one  for 

the  Department  of  Overstatement — 

until  you  consider  that  our  15  good 

men  spend  all  their  time  with  radio; 

that  our  cumulative  experience  in  radio 

and  advertising  totals  more  than  two 

centuries;  and  that  each  of  our  six 

offices  maintains  a  fine  data  library. 

We'd  like  nothing  better  than  taking 

a  shot  at  your  radio  questions.  Why 

not  give  us  a  try — just  to  see  how  we 

work  in  this  group  of  pioneer  radio- 

station  representatives? 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY   CINOINNATI 
KDAL  DULUTH WBAY  FAROO 
WISH  INDIANAPatlS 
WKZO  .  KALAMAZOO-GRAND  RAPIDS KMIC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN    .    .    MINNEAPOLIS-ST.  PAUL WMBD  PEORIA KSD  ST.  L0UIS 
WFBL  SYRACUSE 

.  .  .IOWA.  .  . 
WHO  DES  MOINES 
woe  DAVENPORT KMA  SHENANDOAH 

.  .  .SOUTHEAST.  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH WDBJ    ROANOKE 

.  .  .SOUTHWEST.  .  . 
KSKO    ....    FT.  WORTH-DALLAS KOMA      ....      OKLAHOMA  CITY KTUL  TULSA 

.  .  .PACIFIC  COAST.  . . 
KARM  FRESNO 
KECA  LOS  ANGELES KOIN-KALE    PORTLAND 
KROW    .    OAKLAND-SAN  FRANCISCO KIRO  SEATTLE AND 

WRIGHT-SONOVOX,  INC. 

Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives Since  May,  1932 

CHICKGO:  180  N.Michigan    HSMH  YOHKi  247  Park  Ave.    DETROtT:  Sew  Center  Bldg.    SAN  FRANCISCO:  iii  i</»«r    HOLLYWOOD:        N.  Gort/an    ATLAHT  A:  333  Palmer  BIdg. 
Franklin  6373  Plaza  5-4131  Trinity  2-8444  Sutter  4353  Gladstone  3949  Main  5667 
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Gross  Time  Sales  $237,600,000  in  1941 

14.2%  Gain  Over  Previous  Year  Shown; 
Net  Time  Sales  Were  $176,280,000 

DESPITE  pre-war  uncertainty  manifested  in  business  during the  entire  year,  broadcast  advertising  in  1941  attained  a  new -14.2%  over  the high,  with  gross  time  sales  of  $237,600,000 
preceding  year. 

Net  time  sales  of  stations  and  networks  (gross  billings  less 
frequency  and  promotional  discounts)  aggregated  $176,280,- 
000,  or  13.2%  ahead  of  the  preceding  year.  The  1941  analysis is  based  on  estimates  made  by  Broadcasting  to  be  released  in 
its  19i2  Yearbook  Number,  now  on  the  presses  with  distribu- tion to  start  this  week. 

These  preliminary  data  indicate 
that  while  dollar  volume  increased 
in  all  classifications,  the  greatest 
ratio  of  increase  was  in  national 
and  regional  non-network  (spot). 
The  latter  classification,  based  on 
net  time  sales,  aggregated  $45,670,- 
000  or  26%  of  the  year's  total,  as 
against  $37,140,000  for  1940,  23.8% 
of  the  aggregate. 

Big  Network  Gain 

National  network  net  time  sales 
aggregated  $80,500,000,  or  45.6% 
of  the  1941  total,  as  against  $71,- 
919,000,  or  46.2%  during  1940. 

While  local  business  reached  a 
new  all-time  high  of  $47,610,000  in 
1941 — 27%  of  the  year's  aggregate 
in  net  time  sales — it  did  not  main- 

tain its  ratio  of  the  preceding  year. 
In  1940,  local  business  totaled  $44,- 
757,000,  or  28.8%  of  the  whole.  Re- 

gional network  business  amounted 
to  $2,500,000,  1.4%  of  the  1941 
total,  as  against  $1,870,000  in  1940, 
when  it  constituted  1.2%. 
Estimates  of  gross  billings, 

broken  down  by  classifications,  gave 
national  networks  $106,900,000  of 
the  1941  aggregate;  national  and 
regional  non-network  $64,200,000, 
and  local  $63,500,000.  Regional  net- 

works accounted  for  $3,000,000. 
While  net  time  sales  are  viewed 

as  the  more  eff'ective  index  to  in- 
dustry volume,  the  conventional 

gross  figures  used  by  competitive 
media  reflect  comparative  develop- 

ment of  the  media.  G)oss  billings 
of  stations  and  networks  repre- 

sent the  volume  of  time  sold  multi- 
plied by  the  one-time  rate  charged 

for  facilities,  without  the  deduction 
of  frequency  and  promotional  dis- 
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that  it  does  not  represent  the  actual 
dollars  received,  the  gross  figure 
is  recognized  as  the  only  common 
denominator  whereby  the  revenues 
of  various  media  can  be  compared 
on  an  annual  basis,  or  where  a 
comparative  study  can  be  made  by 
use  of  diff'erent  media  by  various 
product  groups  or  by  individual  ad- vertisers. 
The  analysis  of  1941  revenues 

was  made  for  Broadcasting  by  Dr. 
Herman   S.    Hettinger,  associate 

professor  of  marketing,  U  of  Penn- 
sylvania, well-known  radio  econo- 

mist. The  complete  analysis,  de- 
picting trends  for  the  various  com- 
munity groups  and  detailed  com- 

parisons with  other  media,  and  a 
1935-40  analysis  of  the  industry's 
fiscal  development  as  compared  to 
other  media,  are  featured  in  the 
1942  Yearbook  Number-. 

Profit  Data  Unavailable 

Despite  the  13.2%  increase  in 
net  time  sales  over  1940,  indica- 

tions are  that  the  industry  as  a 
whole  will  not  show  any  substan- 

tial improvement  in  net  profit.  The 
latter  figures  will  not  be  available 
for  several  months,  or  until  the 
FCC  completes  its  analysis  of 
financial  returns  from  stations  and 
networks,  questionnaires  on  which 
now  are  being  dispatched. 

Substantially  increased  costs  all 
down  the  line,  plus  sharply  in- 

creased taxes,  will  be  reflected  in 
proportionately  lower  net  return, 
it  is  predicted.  Moreover,  wide- 

spread installation  of  new  equip- 
ment, large-scale  investment  in  FM 

and  other  plant  developments  aside 
from  vastly  increased  overhead, 
will  be  reflected  in  net  return. 

Dr.  Hettinger  pointed  out  that 
radio  advertising  volume  as  rep- 

resented by  net  time  sales  increased 
at  a  slightly  slower  rate  during 
1941  than  during  1940.  In  the  lat- 

ter year,  the  figure  was  $155,868,- 
000,  or  19.7%  ahead  of  1939. 

"The  marked  relative  growth  of 
national  and  regional  non-network 
advertising  continued  to  hold  the 
spotlight  in  1941  as  it  has  done 
almost  without  exception  since 
about  1934,"  states  the  Yearbook 
analysis.  "National  spot  advertis- 

ing time  sales  during  the  year  rose 
22.9%  above  the  1940  level  a  rate 
of  growth  almost  identical  to  that 
of  1940  when  spot  business  in- 

creased 23.8%.  National  and  re- 
gional non-network  advertising  has 

increased  97.5%  since  1937  and  ap- 

proximately threefold  since  1935." 
Analysis  of  Net  Sales 

In  recent  years,  net  time  sales 
have  accounted  for  approximately 

Shepard  Named  Radio  Capital  Liaison 

Will  Represent  Industry 
Before  Government 

Agencies FORMAL  creation  of  the  Broad- 
casters' Victory  Council,  with  John 

Shepard  3d,  president  of  the  Yan- 
kee Network  and  one  of  the  in- 

dustry's best-known  figures,  as  its 
chairman,  was  effected  last  week 
as  the  liaison  with  all  Government 
agencies  having  radio  functions  in 
the  wartime  economy. 
The  culmination  of  weeks  of 

planning,  the  Council  represents  a 
coalition  of  industry  trade  groups 
toward  the  goal  of  effective  action 
for  the  industry  during  the  emer- 

gency. Mr.  Shepard  was  drafted 
for  the  chairmanship  by  the  Coun- 

cil and  already  has  established 
temporary  headquarters  in  Wash- 
ington. 

Council  Members 

Members  of  the  Council,  in  ad- 
dition to  Chairman  Shepard,  are 

George  B.  Storer,  president  of  the 
Fort  Industry  Co.  and  interim 
president  of  NIB;  James  D.  Shouse, 

MR.  SHEPARD 

vice-president  of  WLW-WSAI, 
designated  for  the  Clear  Channel 
Broadcasting  Service  in  lieu  of  Ed- 

win W.  Craig,  WSM,  Nashville, 
its  chairman;  John  E.  Fetzer, 
WKZO,  Kalamazoo,  owner  and 
NAB  director,  who  was  named  in 
lieu  of  NAB  President  Neville  Mil- 

ler, and  Eugene  C.  Pullman,  presi- 

dent of  WIRE,  Indianapolis,  and 
president  of  Network  Affiliates  Inc. 

Mr.  Fetzer's  designation,  it  is 
understood,  came  as  a  result  of 

the  Council's  conclusion  that  prac- tical broadcasters  should  be  named. 
FCC  Chairman  James  Lawrence 
Fly  had  advocated  fo^rmation  of  the 
Council,  but  steadfastly  had  re- 

fused to  name  the  liaison  officer, 
contending  this  was  not  a  Gov- ernment matter. 

As  one  of  its  first  oflScial  acts, 
the  Council  announced  last  Thurs- 

day the  appointment  of  a  legal 
committee  to  determine  "any  legal 
questions  which  might  arise"  in connection  with  its  work.  To  serve 
without  compensation,  the  commit- 

tee comprises  Louis  G.  Caldwell, 
William  J.  Dempsey,  Phillip  J.  Hen- 

nessey, Philip  G.  Loucks,  Paul  M. 
Segal,  and  Paul  D.  P.  Spearman, 
chairman. 
Whether  the  Council  will  func- 

tion as  a  permanent  body  is  prob- 
lematical. It  will  continue,  however, 

until  such  time  as  a  "sufficiently (Continued  on  page  iO) 
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92%  of  the  medium's  revenue  so 
that  total  station  and  network  re- 

ceipts for  1941  probably  were  in 
the  neighborhood  of  $190,000,000, 
although  talent  and  miscellaneous 
income  are  extremely  difficult  to  es- 

timate, Dr.  Hettinger  brought  out. 
Net  time  sales  during  1937-41, 
the  former  year  being  the  first  in 
which  the  FCC  collected  fiscal  in- 

formation from  broadcasters,  are 
set  forth  in  the  following  table: 

Total  Radio  Net  Time  Sales 

(1937-1941)* 
%  Change Year  Net  time  sales    previous  yr. 

1937   $117,903,973   
1938    117,379,459       —  0.4% 
1939    129,968,026  -|-10.7% 
1940    155,686,247  -|-19.7% 
1941  -   176,280,000  -t-13.2% (Estimated) 

•Sources :  1937-1940,  FCC  releases  ;  1941, estimated. 

Local  radio  advertising  grew 
more  slowly  than  other  forms,  with 
1941  business  having  increased  but 
6.8%  over  the  previous  year's  level 
as  compared  to  a  general  rise  in 
net  time  sales  of  13.2%.  Part 
of  this  comparatively  small  increase 
may  have  been  due  to  the  marked 
rise  in  national  non-network  busi- 

ness, Dr.  Hettinger  found,  for  at 
various  times  in  the  past  rising 
spot  volume  appears  to  have  acted 
as  a  brake  upon  local  advertising 
development. 

Analyzing  types  of  business  dur- 
ing the  year,  Dr.  Hettinger  ob- 

served : 

"The  extremely  rapid  rise  of  na- 
tional and  regional  non-network 

advertising,  and  lag  in  local  busi- 
ness, have  resulted  in  important 

shifts  in  the  relative  importance 
of  the  various  portions  of  the 
medium  during  recent  years. 
Whereas  national  network  time 
sales  represented  approximately 
50%  of  the  industry's  revenues  in 
1935  and  1937,  they  accounted  for 
but  45.6%  in  1941. 

Local  Decline 

"In  contrast  to  this  downward 
tendency,  national  and  regional 
non-network  advertising  repre- 

sented 17.3%  of  the  industry  total 
in  1935,  19.7%  in  1937,  and  26.0% 
in  1941.  Local  broadcast  advertis- 

ing during  the  same  period  declined 
in  relative  importance  from  32.3% 
of  total  time  sales  in  1935  to  30.3% 
in  1937  and  27.0%  in  1941." 

Estimated  gross  billings  (as  dis- 
tinguished from  net)  for  the  years 

1927-41  are  as  follows: 

Estimated  Radio  Gross  Billings 
(1927-1941)* National 

Year  Networks  Others  Total 
1927  3,833,000  987,000  $4,820,000 
1928  —  10,227,000  3,873,000  14,100,000 
1929  __  19,196,000  7,604,000  26,800,000 
1930  27,694,000  12,806,000  40,500,000 
1931  37,502,000  18,498,000  56,000,000 
1932  39,107,000  22,793,000  61,900,000 
1933  31,516,000  25,484,000  57,000,000 
1934  42,659,000  30,228,000  72,887,000 
1935  —  49,315,000  38,209,000  87,524,000 
1936  __  59,671,000  47,880,000  107,551,000 
1937  —  68,828,000  75,314,000  144,142,000 
1938  71,728,000  78,390,000  150,118,000 
1939  83,114,000  88,000,000  171,114,000 
1940  96,456,000  111,500,000  207,956,000 
1941  _,106,900,000  130,700,000  237,600,000 

*  Estimates  by  Dr.  Hettinger  and  Paul  F. Peter,  director  of  research,  National  Asso- 
ciation of  Broadcasters. 

Breaking  down  1941  business  by 
class  of  station,  Dr.  Hettinger  es- 

timated that  national  and  regional 
non-network  advertising  on  50,000- 

Ryan  Denies  Shepard's  Appeal 

To  Ease  Open-Mike  Decision 
Holds  Stakes  Are  Too  High  to  Take  Chances; 

New  Remote  Plan  Is  Offered  by  Taft 

HOLDING  "there  is  too  much  at 
stake  both  for  the  country  and 
for  the  broadcasting  industry  to 

run  even  the  slightest  risk",  J. 
Harold  Ryan,  assistant  director 
of  censorship  in  charge  of  broad- 

casting, last  Wednesday  rejected 

industry  proposals  that  "open 
mike"  interviews  falling  in  the 
nian-on-the-street  category  be  per- 

mitted on  a  rigidly  controlled  tran- 
scribed basis. 

He  advised  John  Shepard  3d, 
Yankee  Network  president,  as 
chairman  of  the  NAB  National  De- 

fense Committees,  that  the  provi- 
sions would  become  effective  Feb.  1 

as  provided  in  the  radio  censorship 
code  and  remain  in  effect  for  the 
duration. 

Interpretations  Sought 

Mr.  Shepard  had  petitioned  for 
relaxation  of  the  ban  under  speci- 

fied conditions  prior  to  the  Feb.  1 
effective  date  [Broadcasting,  Jan. 
26].  It  had  been  estimated 
that  in  the  neighborhood  of  $3,000,- 
000  in  local  commercial  business 
would  be  affected  by  enforcement 
of  the  ban. 

Meanwhile,  the  Censorship  Office 
has  been  besieged  with  requests  for 
interpretations  on  borderline  cases, 
with  several  hundred  inquiries  on 
hand  since  the  code  was  issued 
Jan.  16.  In  certain  instances  Mr. 

Ryan  has  found  it  feasible  to  au- 
thorize continuance  of  particular 

types  of  quiz  programs  and  those 
that  appear  questionable,  it  is  felt, 
should  be  checked  with  his  office. 

Last  Friday  the  Censorship  Office 
took  under  advisement  a  plan  pro- 

posed by  Hulbert  Taft  Jr.,  general 
manager  of  WKRC,  Cincinnati,  for 
modification  of  the  rigid  ban  to 
permit  pre-selection  of  interviewees 

on  "Man-on-the-street"  broadcasts. 
Interviewees  would  be  selected  in 
advance  from  reputable  organiza- 

tions, such  as  civic  groups,  women's clubs  and  church  groups.  Mr.  Taft 
emphasized  the  desirability  of  re- 

taining "street  noises"  and  pointed 
out  that  all  danger  of  exploitation 
would  be  effectively  blocked  by  pre- booking. 

The  proposal  was  laid  before  Di- 
rector of  Censorship  Byron  Price 

and  Mr.  Ryan  by  the  new  Broad- 
casters' Victory  Council  at  the  Fri- 

day meeting.  Mr.  Taft  appeared 
as  proxy  for  Eugene  C.  Pulliam, 
WIRE,  Indianapolis.  Others  pres- 

ent were  Chairman  Shepard  and 
James  D.  Shouse,  WLW,  Cincin- 

nati, for  the  Clear  Channel  Broad- 
casting Service,  John  Fetzer, 

WKZO,  Kalamazoo,  NAB  repre- 
sentative, and  George  B.  Storer, 

Fort  Industry  Co.,  NIB  president 
and  organizer  of  BVC. 

No  Time  for  Risks 

Mr.  Ryan  wrote  Mr.  Shepard: 

"While  we  recognize  the  extreme 
care  you  have  given  the  entire 
matter  in  suggesting  the  safe- 

guards that  you  have  interposed 
in  the  type  of  quiz  program  known 
as  'man-in-the-street',  this  office  is 
still  very  reluctant  to  recede  from 
its  stated  position  in  the  Code  of 
Wartime  Practices  for  American 
Broadcasters  that  this  type  of  pro- 

gram should  be  withdrawn  for  the 
duration  of  the  war. 

"This  office  feels  there  is  too 
much  at  stake  both  for  the  country 
and  for  the  broadcasting  industry 
to  run  even  the  slightest  risk,  and 
certainly  risk  still  does  remain  in 

spite  of  the  safeguards  suggested." 

watt  unlimited-time  clear-channel 
stations  rose  approximately  25% 
during  the  year,  slightly  more  than 
the  average  for  the  industry  as  a 
whole.  National  spot  business  on 
this  class  of  station  has  shown  con- 

tinued strength  for  several  years. 
Parttime  50,000-watt  clear-chan- 

nel stations  showed  a  gain  in  na- 
tional spot  of  slightly  in  excess  of 

10%.  The  gain  in  national  spot  was 
particularly  strong  on  stations  in 
the  5,000-25,000  watt  group,  where 
revenues  from  this  source  increased 
in  the  neighborhood  of  45%. 

Product  Groups 

National  and  regional  non-net- 
work business  on  regional  unlim- 

ited-time stations  increased  about 
25%,  while  receipts  from  this 
source  increased  in  the  neighbor- 

hood of  30%.  Local  station  rev- 
enues from  spot  increased  between 

157c  and  20%  during  1941. 
Local  broadcast  advertising  is  a 

comparatively  unimportant  item  on 
50,000-watt  clear-channel  outlets, 
having  risen  approximately  10%. 
On  parttime  stations  of  this  class 
it  remained  comparatively  un- 

changed. Local  volume  on  stations 
in  the  5,000-25,000  fulltime  group 
increased  about  15%  during  1941. 
There  was  but  a  slight  increase 
in  local  business  on  regional  un- 

limited time  stations,  probably  un- 
der 5%,  due  principally  to  the 

crowded  network  and  spot  sched- 
ules. On  the  other  hand,  local 

broadcast  advertising  on  all  classes 
of  local  stations  increased  about 12%. 

Computation  of  gross  hillings  by 

product  groups  for  1941,  Dr.  Het- 
tinger pointed  out,  was  seriously 

complicated  by  failure  of  NBC  to 
make  public  any  gross  billing  fig- 

ures for  that  year.  Summaries  by 
product  groups  have  been  available 
for  CBS  and  detailed  information 

PROBLEMS  CREATED  by  prior- 
ity demands  were  discussed  by  Wil- 

liam Ramsay,  Cincinnati  radio  di- rector of  Procter  &  Gamble  Co. 
(left)  and  Donald  W.  Thornburgh, 
CBS  Pacific  Coast  vice-president,  as 
they  peered  intently  from  the  side- lines during  recent  rehearsal  of  the 
weekly  half-hour  program,  Hap 
Hazard.  Mr.  Ramsay  was  on  the 
West  Coast  in  late  January. 

also  has  been  published  by  MBS, 
he  pointed  out.  It  has  been  possible, 
on  the  basis  of  this  and  other  in- 

formation, to  make  a  reasonably 
accurate  estimate  of  national  net- 

work gross  billings  by  types  of 
products  advertised.  These  were  as 
follows : 

Estimated  National  Network 
Advertising  by  Product 

Groups,  1941 
Product  group              Gross  hillings  %  total Automotive  $  3,120,000  2.9% 
Housing    equipment  & 
supplies    2,020,000  1.9% 

Tobacco  products   15,380,000  14.4% Confectionery     &  soft 
drinks   4,200,000  3.9% 

Drug  &  toilet  goods  31,690,000  29.6% 
Financial  &  insurance  _  1,010,000  .9% 
Grocery  food  products  _  25,790,000  24.1% 
Jewelry  &  silverware  _  360,000  .3% 
Petroleum    products  & 
fuel    6,040,000  5.6% 

Laundry  soaps  &  house- hold supplies   13,890,000  12.9% 
Publications    1,050,000  1.0% 
Travel  &  Hotels   120,000  .1% 
Miscellaneous    2,750,000  2.5% 

Total  gross  billings  _$106,900,000  100.0% 
On  the  basis  of  estimated  gross 

billings,  and  despite  the  slacking 
off  of  automotive  production  during 
the  latter  part  of  the  year,  national 
network  automotive  billing  in- 

creased approximately  10%  over 
the  preceding  year  and  once  more 
reached  the  1939  level.  There  has 
been  comparatively  little  change  in 
the  volume  of  automotive  advertis- 

ing since  1937,  when  there  was  a 
fairly  sharp  decline,  Dr.  Hettinger 
pointed  out.  But  the  outlook  for 
1942  is  virtually  nil  in  view  of  the 
war  ban  on  production. 

Network  advertising  on  housing 
equipment  and  supplies  rose  sharp 
ly  during  1941  and  was  25%  above 

the  preceding  year's  level.  This sphere  likewise  is  expected  to  suf 
fer  during  1942  because  of  pri- 

orities, though  institutional  themes 
will  take  up  most  of  this  slack. 

Tobacco  advertising  showed  little 
change  during  the  year,  rising  5% 
It  has  climbed  steadily,  however, 
since  1937,  when  it  amounted  to 

$8,800,000,  and  in  1941  was  esti- mated to  have  totaled  $15,380,000 
{Continued  on  page  36) 
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Assignments  Frozen  Pending  Nelson  Order 

New  Construction  in  Areas  Having  Some 
Primary  Service  Shut  Off 

ALL  FUTURE  construction  of  broadcast  stations  in  areas  now 
receiving-  primary  service  from  one  or  more  stations  has  been shut  off  by  the  FCC  pending  issuance  of  orders  by  Donald  M. 
Nelson,  War  Production  Board  chief,  which  will  result  in  freez- 

ing of  broadcast  assignments. 
FCC  Chairman  James  Lawrence  Fly  told  Broadcasting  last 

Friday  that,  as  a  prelude  to  the  form.al  promulgation  of  pri- 
orities on  broadcast  construction,  the  FCC,  upon  recommenda- 

tion of  the  Defense  Communications  Board,  already  has  re- 
vised its  procedure  to  conform  to  the  anticipated  requirements. DCB,  of  which  Chairman  Fly  also  ..  [ 

is  head,  at  its  meeting  this  Thurs 
day  will  complete  its  formal  recom- 

mendations to  Director  Nelson,  with 
the  order  to  come  shortly  there- 
after. 

To  Honor  CPs 

For  the  time  being,  at  least,  it 
appears  that  construction  permits 
now  outstanding  will  be  honored, 
with  completion  of  installation  al- 

lowed in  accordance  with  priority 
ratings  already  assigned.  There  are 
some  150  broadcast  construction 
permits  in  various  stages  of  com- 

pletion for  both  new  and  improved 
facilities.  It  is  presumed  that  where 
stations  have  made  progress  in 
installation  or  have  equipment  on 
order,  completion  will  be  allowed. 
But  pending  applications  for  new 
or  improved  facilities  involving 
substantial  new  construction  will  be 
pigeonholed. 
There  are  outstanding  some  35 

construction  permits  for  new  broad- 
cast stations,  as  well  as  about  60 

construction  permits  for  FM  out- 
lets. In  addition,  there  are  some 

200  applications  for  new  stations 
pending — 160  for  standard  and  50 
for  FM  outlets. 

Following  is  the  text  of  the  FCC 
announcement  late  Friday  on  the 
freezing  order: 

At  the  request  of  the  DOB  ,  pending 
the  adoption  of  a  specific  policy  by that  Board  and  the  War  Production 
Board  with  respect  to  euirtailing 
standard  broadcast  construction  to 
meet  materiel  requirements  by  the military,  the  FCO  will  make  no  fur- 

ther grants  for  the  construction  of 
new  standard  broadcast  stations  or 
authorize  changes  in  existing  standard 
broadcast  transmitting  facilities  where 
all  or  a  substantial  part  of  the  prim- 

ary area  in  either  category  already  re- 
ceives good  primary  coverage  from  one or  more  other  stations. 

In  general  the  FCG's  standards 
of  good  engineering  practice  wiU  be 
used  as  a  guide  in  the  determination 
of  good  primary  service.  National  de- 

fense requires  that  there  be  adequate broadcast  facilities,  but  this  does  not 
alter  the  fact  that  every  economy  in 
the  use  of  critical  materials  for  secur- 

ing and  maintaining  these  facilities 
must  be  practiced  to  the  end  that 
there  will  be  the  greatest  possible  sav- 

ing in  materials. 
Today's  announcement  concerns standard  broadcast  facilities  only.  It 

IS  understood  that  the  DCB  is  pro- 
iceeding  with  studies  looking  toward  the 
conservation  of  materials  in  all  other 
I  radio  services  and  will  submit  rec- 

ommendations at  the  earliest  prac- ticable date. 

Chairman  Fly  said  that  only  in 
territory  where  there  exists  a  real 
demand  for  service  will  future  au- 

thorizations be  made.  This  does  not 
mean  that  new  frequency  assign- 

ments using  existing  equipment  will 
be  banned,  however.  The  test  will 
be  whether  the  area  in  question  has 
adequate  primary  service  as  dis- 

tinguished from  secondary  or  in- 
termittent service. 

Plants  at  Capacity 
Practically  all  manufacturing 

plants  engaged  in  both  transmitter 
and  receiver  production  are  work- 

ing at  capacity  on  some  $2,000,000,- 
000  of  radio  and  related  equipment 
for  the  military  services.  Planes, 
tanks,  submarines  and  other  fight- 

ing equipment  must  be  supplied.  In 
addition,  new  plants  are  being  built 
for  tube  and  transmitter  produc- 

HIS  RADIO  SHOW  isn't  something abstract  for  Martin  Straus,  head 
of  the  Eversharp  Pen  &  Pencil  Co. 
Mr.  Straus'  offices  are  in  Chicago 
but  he  frequently  boards  a  plane 
and  flies  to  New  York  to  sit  in  on 
Take  It  or  Leave  It,  sponsored  by 
his  company.  That's  Mr.  Straus  on 
the  left  going  over  the  script  with 
Phil  Baker,  comedian  and  quiz  mas- 

ter of  the  program. 

tion.  The  military  demand  greatly 
exceeds  existing  factory  capacity. 

The  priorities  on  broadcast  trans- 
mitting equipment  will  be  followed 

by  similar  restrictions  of  a  greater 
or  lesser  degree  on  other  radio 
services.  These  will  cover  police, 
civil  aviation,  point-to-point  and  the 
miscellaneous  operations. 

While  the  impending  restrictions 
mean  in  effect  there  will  be  little 
or  no  new  construction,  provision 

Ban  Against  Press  Ownership 

Is  Dangerous,  Hays  Declares 

Windup  of  FCC  Hearing  by  mid-February  Is  Seen; 
Technical  Witnesses  Favor  Press  Operation 

PRESAGING  conclusion  of  the 
protracted  newspaper  -  ownership 
inquiry  by  mid-February,  the  News- 

paper-Radio Committee  continued 
presentation  of  its  affirmative  case 
for  newspaper-ownership  of  broad- 

casting facilities  from  Wednesday 
through  Friday  last  week. 

Following  presentation  of  aca- 
demic and  technical  testimony,  the 

sessions  were  highlighted  Friday 
by  the  appearance  of  Arthur  Gar- 

field Hays,  internationally  known 
lawyer  who  for  21  years  has  been 
counsel  for  the  American  Civil 
Liberties  Union. 

'Dangerous  Precedent' 
Countering  previous  testimony  of 

Morris  Ernst,  another  well-known 
lawyer  member  of  the  Union,  Mr. 
Hays  described  the  indicated  move 
of  the  FCC  to  prohibit  ownership  of 
radio  stations  by  newspapers  as  a 
"dangerous  precedent".  He  pointed 
out  that  such  a  move  was  only  the 
first  step  toward  similar  prohibi- 

tions against  station  ownership  and 
operation  by  other  outside  inter- 

ests, from  department  stores  to 
schools. 

Mr.  Hays  emphasized  the  danger 
of  any  discriminatory  eifort,  de- 

signed to  benefit  the  public  inter- 
est, which  is  based  on  a  general 

rule  depriving  any  individual  or 
group  in  any  business  or  profession 
of  their  civil  rights  under  the  law. 

In  explaining  his  appearance,  Mr. 
Hays  declared,  "I'm  here  today  be- cause I  think  a  problem  of  free 
speech  is  involved,  and  a  very  sub- 

stantial one." During  the  sessions,  which  were 
recessed  Friday  until  Feb.  5,  it  was 
indicated  by  Sydney  M.  Kaye, 
Newspaper-Radio  Committee  asso- 

ciate counsel,  that  presentation  of 
the  committee's  case  probably  will 
be  completed  by  mid-February.  Mr. 
Kaye,  flanked  by  associate  counsel, 
A.  M.  Herman  and  George  K.  Hour- 
wich,  has  handled  the  committee's 
presentation  during  the  last  two 
weeks.  Judge  Thomas  D.  Thacher, 
chief  counsel  of  the  committee,  has 
been  absent  because  of  other  com- 

mitments in  New  York  in  connec- 

will  be  made  for  repair  and  main- 
tenance equipment.  Essential  broad- 

cast operations  will  be  maintained, 
it  is  felt,  with  adequate  provision 
made  for  replacements. 

To  Consider  Applications 

Last  month  Mr.  Fly  declared  that 
freezing  of  assignments  was  in- 

evitable [Broadcasting,  Jan.  19]. 
At  that  time  the  DCB  was  formu- 

lating its  recommendations  for  the 
then  Office  of  Production  Manage- 

ment, now  succeeded  by  the  War 
Production  Board.  The  FCC  staff 
is  devoting  more  and  more  time  to 
war  factors  and  a  War  Liaison 
Committee  is  being  set  up  within 
the  Commission  to  maintain  contact 
with  all  Government  agencies,  par- 

ticularly on  priority  status. 
In  a  nutshell,  the  new  policy  is 

expected  to  result  in  freezing  of  as- 
signments in  areas  now  regarded  as 

adequately  served,  thus  avoiding: 
duplication  of  service.  New  con- 

struction will  be  denied  in  all  such 

areas.  Applications  for  modifica- 
tion in  areas  not  adequately  served 

will  be  considered,  assuming  equip- 
ment is  available  or  that  existing 

equipment  can  be  used. 

Robson  Aids  OEM 

WILLIAM  ROBSON,  radio  direc- 
tor of  Lennen  &  Mitchell,  New 

York,  last  Jan.  15  joined  the 
radio  division  of  the  Office  of  Emer- 

gency Management  as  special  radio consultant  under  Bernard  C. 
Schoenfeld,  division  chief.  He  will 
continue  his  agency  duties  spend- 

ing Monday,  Tuesday  and  Wednes- 
day in  New  York  and  the  remain- 

ing three  days  each  week  in  Wash- 
ington. 

tion  with  national  defense.  In  the 
absence  of  FCC  Chairman  James 
Lawrence  Fly,  Commissioner  Paul 
A.  Walker  has  presided  at  recent 
hearings  sessions. 

Committee  Witnesses 

Appearing  as  Newspaper-Radio Committee  witnesses  during  the 
three-day  session  were  Dr.  Freder- 

ick S.  Siebert,  director  of  the  Illi- 
nois U  School  of  Journalism; 

Richard  Cluett,  insti"uctor  of  mar- 
keting at  the  Wharton  School  of 

Commerce,  U  of  Pennsylvania; 
A.  D.  Ring,  Washington  consulting 
engineer  and  former  FCC  assist- 

ant chief  engineer;  Dr.  Paul  La- 
zarsfeld,  director  of  the  Columbia 
U  Office  of  Radio  Research;  Mr. 
Hays. 
Examination  of  witnesses  was 

handled  by  Sydney  M.  Kaye,  as- 
sociate counsel  of  the  Committee, 

with  Eugene  Cotton  cross-examin- 
ing as  FCC  counsel. 

Tracing  the  origin  and  history 
of  the  doctrine  of  freedom  of  the 
press  in  England  and  America,  Dr. 
Siebert  commented  that  the  main 

purpose  of  the  First  Amendment 
was  "to  set  up  a  warning,  a  guide- 

{Continued  on  page  52) 

BROADCASTING  •  Broadcast  Advertising February  2,  1942  •  Page  9 



Early  Probe  by  House  Into  FCC  Seen 

Cox  Leads  Movement  to 

Investigate  'Abuse 

Of  Power' 
RESURGENCE  of  Congressional 
sentiment  for  a  full-scale  inquiry 
into  radio  regulation,  irrespective 
of  the  war,  developed  last  week, 
with  strong  indications  that  hear- 

ings will  be  called  either  by  a  se- 
lect five-man  investigating  commit- 

tee or  by  the  full  House  Interstate 
&  Foreign  Commerce  Committee. 

Despite  known  FCC  majority  and 
possibly  Administration  opposition 
to  an  inquiry,  sentiment  among  the 
House  leadership  appeared  suffi- 

ciently strong  to  warrant  the  con- 
clusion that  a  legislative  inquiry 

will  be  convened. 

Plans  Resolution 

The  strongest  expression  came 
from  Rep.  E.  E.  Cox  (D-Ga.), 
ranking  majority  member  of  the 
House  Rules  Committee,  who  loosed 
a  vitriolic  attack  upon  FCC  Chair- 

man James  Lawrence  Fly,  charg- 
ing him  with  "monstrous  abuse  of 

power"  and  describing  him  as  "rap- 
idly becoming  the  most  dangerous 

man  in  the  Government". 
Rep.  Cox,  a  member  of  the  House 

leadership,  delivered  the  attack  on 
the  House  floor  last  Wednesday  as 
a  prelude  to  introduction  of  a  reso- 

lution calling  for  a  sweeping  in- 
estigation.  Afterward  he  conferred 
with  House  leaders,  including 
Chairman  Clarence  F.  Lea  (D- 
Cal.),  of  the  House  Interstate  Com- 

merce Committee,  and  Rep.  Jared 
Y.  Sanders  (D-Ala.),  author  of  a 
bill  (HR-4597)  to  reorganize  the 
FCC.  Two  months  ago  the  commit- 

tee decided  to  hold  hearings  early 
this  year  on  the  Sanders  Bill  and  a 
meeting  to  set  the  date  will  be  held 
shortly. 

Rep.  Cox  said  last  Friday  he 
would  introduce  his  resolution  early 
this  week.  He  said  he  is  confident 

"there  is  going  to  be  an  investiga- 
tion" in  the  House,  and  indicated 

he  favored  the  select  five-man  com- 
mittee. His  resolution,  when  intro- 

duced, will  be  referred  to  the  all- 
powerful  Rules  Commitee,  of  which 
Rep.  Cox  is  recognized  as  the 
strongest  member. 

Industry  Sentiment 

Rep.  Martin  Dies  (D-Tex.)  also 
is  a  member  of  the  committee  and 
recently  attacked  Chairman  Fly 
and  the  FCC  because  of  the  Com- 

mission's retention  of  Dr.  Goodwin 
Watson,  senior  analyst  of  the  For- 

eign Broadcast  Monitoring  Service, 
charged  with  Communistic  leanings. 

Industry  sentiment  in  favor  of 
hearings  to  reappraise  the  15-year- 
old  Communications  Act  has  tap- 

ered off  somewhat  since  the  war. 
The  NAB  Executive  Committee  in 
New  York  last  Thursday  concluded 
that  now  is  not  the  time  to  press 
for  new  legislation,  in  the  light  of 
war  developments. 

This  expression,  however,  appar- 
ently has  not  altered  the  view  of 

interested  members  of  Congress. 
NAB  President  Neville  Miller,  it  is 
understood,  favored  preparation 
for  the  hearings  on  the  ground  that 
the  industry  has  been  seeking  Con- 

gressional reappraisal  of  the  stat- 
ute practically  since  enactment  of 

the  Communications  Act  in  1934, 
which  encompassed  the  same  pro- 

visions embraced  in  the  1927  Act. 
The  FCC,  industry  leaders  have 

maintained  insistently  until  now, 
has  arrogated  to  itself  authority 
and  functions  not  contemplated  by 
Congress. 

Sanders  Bill 

The  Sanders  Bill,  introduced  on 
Aug.  5,  provides  for  reorganiza- 

tion of  the  FCC  into  two  separate 
divisions — one  to  handle  broadcast- 

ing and  related  services  and  the 
other  common  carriers.  The  chair- 

man would  be  the  executive  officer 
with  no  vote,  except  when  serving 
as  a  substitute  for  an  absent  mem- 

ber on  either  division.  The  bill 

would  restrict  the  FCC's  authority 
in  many  particulars,  and  would  be 
designed  to  stop  such  regulations 
as  the  industry  in  the  past  has  re- 

garded as  onerous. 
Opponents  of  legislative  hearings 

at  this  time  feel  that  the  industry 
might  be  saddled  with  undue  re- 

strictions because  of  the  war  emer- 
gency. On  the  other  hand,  industry 

supporters  of  legislation  contend 
that  the  FCC's  new  regulations  are 
little  short  of  "slow  death"  for 
commercial  broadcasting. 

Rep.  Cox  assailed  Chairman  Fly 
and  the  Commission  in  a  brief  ad- 

dress to  the  House  last  Wednesday. 
In  informed  circles  it  is  thought  he 
has  taken  cognizance  of  proceed- 

ings involving  renewal  of  the  li- 
cense of  WGST,  Atlanta,  now 

operating  under  lease  to  a  company 
headed  by  Sam  Pickard,  former 
CBS  vice-president,  but  owned  by 
the  Georgia  School  of  Technology. 

Sharp  exchanges  already  have 
been  occasioned  during  the  renewal 
proceedings,  with  Gov.  Eugene  Tal- 
madge  favoring  a  new  leasehold  ar- 

rangement whereby  Lucas  &  Jen- 
kins, station  and  theatre  operators 

in  the  South,  would  operate  the  sta- 
tion. Chairman  Fly  several  weeks 

ago  strong^ly  condemned  the  Lucas 
&  Jenkins  group  for  allegedly  ex- 

erting political  influence  in  the  pro- ceedings. 
'Gestapo'  Charge 

In  addressing  the  House  last 
Wednesday,  Rep.  Cox  charged  that 
Chairman  Fly  "is  using  a  good  law 
to  a  bad  end".  Speaker  Sam  Ray- 
burn  (D-Tex.)  several  months  ago 
is  reported  to  have  made  a  some- 

what similar  allegation  against  the 
FCC,  contending  that  the  statute 
was  excellent  but  that  its  adminis- 

tration was  faulty. 

Rep.  Cox  charged  that  Chairman 
Fly  "maintains  an  active  and  am- 

bitious Gestapo  and  is  putting 
shackles  on  the  freedom  of  thought, 

press  and  speech  without  restraint". He  continued: 

"In  the  pretended  regulation  of 
the  broadcasters,  which  need  regu- 

lating, he  is  breaking  down  those 
freedoms  which  guard  all  others. 
He  is  taking  advantage  of  the  stress 
of  the  moment  to  federalize  all 
means  of  communication. 

'Must  Be  Stopped' 

"I  had  therefore  opposed  the  in- 
vestigation of  executive  depart- 

ments of  the  Government,  but  the 
Communications  Commission  as 
now  operating  under  Mr.  Fly  must 
be  stopped  and  I  intend  offering  a 

resolution  for  House  investigation." 
The  Goodwin  Watson  affair  like- 

wise has  tended  to  arouse  opposi- 
tion to  the  FCC  in  the  House.  The 

House,  in  acting  on  the  FCC  ap- 
propriation for  the  fiscal  year 

1943,  prohibited  the  payment  of 
salary  to  Dr.  Watson  on  grounds 
of  alleged  Communist  front  activi- 

ties [Broadcasting,  Jan.  26]. 
Considerable  feeling  has  been 

provoked  against  the  FCC  because 
of  this  incident,  and  it  has  been 
reliably  reported  that  the  almost 
unprecedented  action  of  withhold- 

ing an  employe's  salary  came  as  a 
result  of  purported  failure  of  the 
FCC  to  carry  through  on  a  commit- 

ment to  dismiss  Dr.  Watson. 

Durr  Confers 

Commissioner  Clifford  J.  Durr  is 
understood  to  have  been  assigned 
ten  days  ago  to  the  Watson  matter 
and  was  to  have  conferred  with 
Congressional  leaders  regarding  it. 
He  was  absent  several  days  last 
week,  however,  due  to  illness,  and 
disposition  of  the  Watson  case  evi- 

dently has  not  yet  been  completed. 
Rep.  Sanders  told  Broadcasting 

last  Friday  that  he  was  confident 
there  would  be  a  hearing  and  that 
he  felt  "most  emphatically  there 
should  be  one".  The  committee  has 
one  or  two  matters  to  handle  before 
it  can  set  a  date,  he  said,  explain- 

ing that  it  was  likely  three  weeks 
or  a  month  would  be  allowed  part- 

ies to  prepare  for  the  proceedings. 

DIGIT  DOCKET  of  the  staff  of 
KMBC,  Kansas  City,  was  compiled 
by  local  police,  with  Manager  Ar- thur B.  Church  as  the  first  to  get 
himself  on  record.  One  set  of  prints 
was  sent  to  the  FBI,  Washington; 
the  other  retained  by  the  local 
authorities  for  their  files. 

NAB  Defense  Post 

Is  Given  to  Fetzer 

Regional  Meetings  Proposed; 
House  Probe  Opposed 

APPOINTMENT  of  John  E.  Fet- 
zer, owner  of  WKZO,  Kalamazoo, 

as  chairman  of  the  NAB  National 
Defense  Committee,  to  replace  John 
Shepard  3d,  Yankee  Network  presi- 

dent, resigned,  highlighted  the 
meeting  of  the  NAB  executive  com- 

mittee last  Thursday  in  New  York. 
Mr.  Shepard,  who  last  week  was 
named  chairman  of  the  Broadcast- 

ers' Victory  Council,  voluntarily 
relinquished  the  NAB  post. 

As  chairman  of  the  defense  com- 
mittee, Mr.  Fetzer  was  named  to 

represent  the  NAB  on  the  Broad- 
casters' Victory  Council.  Members 

of  the  council  represent  each  of  the 
five  trade  groups  in  the  industry. 

Hearings  Opposed 

The  committee,  over  the  opposi- 
tion of  NAB  President  Neville 

Miller,  indicated  it  did  not  favor 
legislative  hearings  at  this  session 
of  Congress  for  revision  of  the 
Communications  Act.  Plans  are  un- 

der way,  however,  for  hearings 
either  before  the  House  Interstate 
&  Foreign  Commerce  Committee 
or  before  the  House  committee  of 
five,  which  will  be  proposed  by 
Rep.  Cox  (D-Ga.)    [see  page  9]. 

Plans  for  a  group  of  district 
meetings  in  the  eight  even  num- 

bered districts  during  the  next 
few  weeks  were  discussed  by  the 
executive  committee.  One-day  ses- 

sions, for  the  purpose  of  electing 
district  directors,  are  involved.  A 
schedule  of  the  sessions  shortly  will 
be  issued. 

The  board  discussed  the  current 

war  situation,  plus  a  number  of  in- 
dusti-y  matters,  without  action.  A 
plan  proposed  by  Roger  Clipp,  gen- 

eral manager  of  WFIL,  Philadel- 
phia, that  the  industry  establish 

a  war  relief  fund,  with  money  conr 

tributed  by  broadcasters  to  be  dis- 
tributed to  the  families  of  broad- 

casters who  may  be  killed  in  action, 
was  considered  and  a  committee 
will  be  appointed  to  study  it.  Mr. 
Clipp  will  be  named  chairman,  Mr. Miller  said. 

Attending  the  session,  in  addi- 
tion to  President  Miller,  were 

James  D.  Shouse,  WLW-WSAI, 
Cincinnati;  Paul  W.  Morency, 
WTIC,  Hartford;  John  Elmer, 
WCBM,  Baltimore;  John  J.  Gillin 
Jr.,  WOW,  Omaha,  and  0.  L.  (Ted) 
Taylor,  KGNC,  Amarillo.  Also 
present  were  Edward  Klauber,  CBS 
executive  vice-president,  and  F.  M. 
Russell,  NBC  Washington  vice- 
president.  Don  Elias,  WWNC, 
Asheville,  was  absent. 

JACK  MILBY,  New  York  sports- writer  formerly  of  the  Mirror,  Daily 
News  and  Post,  has  been  assigned  the 
five-weekly  6  :30  p.m.  sport  news 
period  on'  WJZ,  New  York,  formerly 
handled  by  Bill  Stern.  NBC  sports  di- 

rector. The  program  will  be  titled 
Sports  Today  With  Jack  Miley,  as  of 
Feb.  2.  Bill  Stern,  at  the  same  time  will 
move  his  sports  series  to  6 :4.5-7  p.m. 
on  NBC,  originating  at  WEAF,  New York. 
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"WHICH  CAN  you 

HEAR  THE  BEST?" 

One  thing  you  big-city  cosmopolites  may  possibly 

forget  when  you're  buying  Iowa  radio  time,  is  this: 

Out  here  in  Iowa,  we  can't  do  as  you  do  in  big 

cities — we  can't  just  dial  in  any  one  of  three  or 

four  big  stations,  all  of  which  are  actually  located 

within  a  few  miles  of  our  homes.  To  most  Iowa 

listeners,  the  nearest  station  is  a  long  distance 

away.  And  even  then,  the  nearest  station  is  proba- 

bly just  a  small  station. 

That's  one  reason  why  WHO,  the  only  50,000- 

watter  in  Iowa,  is  really  the  most  hearable  station 

to  a  very  large  percentage  of  ALL  Iowa  people. 

WHO,  with  50,000  watts,  comes  booming  into 

every  section  of  the  State — and  is  the  ONLY 

station  that  does. 

Iowa  people,  like  you,  are  inclined  to  listen  to 

the  station  they  hear  best.  And  that  is  Station 

WHO!  May  we  send  you  the  proof  of  this  listening? 

WHO 

+  fir  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  M ALAND,  MANAGER 

FREE  8C  PETERS,  INC.  .  .  .  National  Representatives 
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Court  Clips  FCC  Press-Radio  Authority 
Powers  Defined  in 

Denying  Appeal 
Of  Stahlman 

"THE  FCC  won  the  battle  but  lost 
the  war." 

That  was  the  way  radio's  legal 
fraternity  was  disposed  to  inter- 

pret the  momentous  opinion  of  the 
U.  S.  Court  of  Appeals  for  the  Dis- 

trict of  Columbia  last  Monday 
(Jan.  26)  sustaining  the  right  of 
the  FCC,  within  limitations,  to  sub- 

poena witnesses  and  to  conduct  its 
newspaper  ownership  investigation. 
[See  text  below]. 
While  the  court  upheld  the  opin- 

ion of  the  District  Court  in  Wash- 
ington, ordering  appearance  of 

Comdr.  James  G.  Stahlman,  publish- 
er of  the  Nashville  Banner  now  on 

active  duty  in  the  Navy,  at  the 

FCC's  newspaper  inquiry.  Chief Justice  D.  Lawrence  Groner  and 
Associate  Justice  Fred  M.  Vinson 
nevertheless  served  notice  on  the 
Commission  that  the  court  knew  of 
nothing  in  the  statute  which  would 
allow  the  FCC  to  discriminate 
against  newspaper  ownership. 

Associate  Justice  Henry  W. 
Edgerton  did  not  commit  himself 
on  the  newspaper  ownership  issue, 
on  the  ground  that  it  was  not  be- 

fore the  court. 

Limited  Power 

The  court's  unexpected  opinion, 
written  by  Chief  Justice  Groner, 
was  regarded  as  one  that  will  have 
an  important  bearing  on  the  out- 

come of  the  newspaper  ownership 
inquiry  and  on  regulations  which 

the  FCC's  majority  may  or  may  not have  had  in  mind.  Chief  Justice 

Groner's  pointed  analysis  of  the 
limitations  of  the  FCC's  power  was 
seen  as  vindication  of  the  position 
taken  by  Commissioners  T.  A.  M. 
Craven  and  Norman  S.  Case  in  op- 

posing the  newspaper  ownership 
order  issued  nearly  a  year  ago. 

There  is  little  likelihood  of  ap- 
peal by  Comdr.  Stahlman.  Although 

his  counsel,  Elisha  Hanson,  would 
not  comment  formally  on  the  rul- 

ing, it  was  apparent  at  the  outset 
of  the  proceedings  that  the  chal- 

lenge of  the  Commission's  right  to 
subpoena  the  Nashville  publisher 
was  based  largely  on  the  conten- 

tion that  the  FCC  was  without 
authority  to  do  anything  about  di- 

vorcement of  newspapers  from  sta- 
tion ownership. 

Thus,  it  is  deduced,  the  principle 
for  .which  Mr.  Hanson  fought  has 
been  established  by  the  court, 
though  the  Commission's  right  to 
subpoena  witnesses  was  upheld. 

But  even  the  Commission's  right 
to  subpoena  witnesses  was  circum- 

scribed by  the  court.  It  bars  "fish- 
ing expeditions"  and  holds  that 

the  Commission  cannot  require  wit- 
nesses whom  it  may  summon  to 

bare  their  records  "in  the  hope 
that  something  will  turn  up,  or  to 

invade  the  privacy  protected  by  the 
Fourth  Amendment  .  .  .".  There 
had  been  complaint  from  industry 
sources  that  the  FCC,  in  its  pre- 

liminary investigation  prior  to  the 
opening  of  the  inquiry,  had  prac- 

tically rifled  files  of  some  stations 
and  had  proceeded  on  what  was 
tantamount  to  a  "dragnet"  basis. 

Possibility  of  Appeal 

The  FCC  found  itself  in  an 
anomalous  position  as  a  result  of 
the  decision.  Whether  it  can  seek 
a  Supreme  Court  review  on  cer- 

tiorari is  debatable,  since  it  ac- 
tually won  the  point  in  litigation 

— its  right  to  subpoena  Stahlman. 
Should  the  other  side  appeal,  how- 

ever, it  would  have  a  basis  on  which 
to  participate,  but  this  is  regarded 
as  extremely  unlikely. 

While  Chief  Justice  Groner's  ob- 
servations regarding  the  FCC's 

authority  to  distinguish  between 
newspaper  licensees  and  others 
were  described  as  in  the  legal  realm 
of  "dicta",  it  nevertheless  was 
pointed  out  they  effectively  served 
notice  that  at  least  Justices  Groner 
and  Vinson  feel  the  FCC  cannot 
forestall  newspaper  ownership  of 

Following  is  the  full  text  of  the 
opinion  of  the  U.  S.  Court  of  Ap- 

peals for  the  District  of  Columbia, 
rendered  Jan.  26,  on  the  appeal  of 
James  G.  Stahlman,  publisher  of 
the  Nashville  Banner",  challeng- 

ing the  FCC's  right  to  subpoena 
witnesses  for  its  newspaper-owner- 

ship inquiry.  The  case  was  argued 
Dec.  3  before  the  court  by  Elisha 
Hanson,  for  Comdr.  Stahlman, 
and  by  Thomas  E.  Harris,  FCC 
assistant  general  counsel: 
Before  Gboner,  C.  J.,  and  ViNBON 

and  Edgerton,  JJ. 
Groner,  C.  J. :  On  March  20,  1941, 

the  FCC  issued  its  order  No.  79,  which 
directed  that  it 

".  .  .  undertake  an  immediate  in- 
vestigation to  determine  what  state- 

ment of  policy  or  rules,  if  any,  should 
be  issued  concerning  applications  for 
high  frequency  broadcast  stations 
(FM)  with  which  are  associated  per- 

sons also  associated  with  the  publica- 
tion of  one  or  more  newspapers  .  .  . 

and  that  such  investigation  .  .  .  shall 
also  include  consideration  of  state- 

ments of  policy  or  rules,  if  any,  which 
should  be  issued  concerning  future 
acquisition  of  standard  broadcast  sta- 

tions by  newspapers." 
In  .July  following,  the  Commission 

issued  a  supplemental  order  No.  79- A,^ 

1  Now,  therefore,  it  is  ordered,  that,  pur- suant to  the  aforesaid  order,  testimony 
and  other  evidence  be  taken  with  reference 
to  the  following  matters,  in  addition  to 
such  other  matters  as  the  Commission  may 
from  time  to  time  direct: 

1.  To  what  extent  broadcast  stations 
are  at  present  associated  with  persons 
also  associated  with  publication  of  one  or 
more  newspapers,  the  classification  (in 
terms  of  power,  location,  network  affilia- 

tion, etc.)  of  broadcast  stations  so  asso- ciated, the  circumstances  surrounding  such 
association,  and  the  tendency  toward  such 
association  in  the  future. 

2.  Whether  joint  association  of  news- 
papers and  broadcast  stations  tends  or  may 

tend  to  prejudice  the  free  and  fair  presen- tation of  public  issues  and  information 
over  the  air,  or  to  cause  editorial  bias  or 
distortion,  or  to  inject  editorial  policy  or 
attitude  into  the  public  service  rendered  by 
broadcast  stations  as  a  medium  of  public 
communication. 

3.  Whether  joint  association  of  news- 

stations,  all  other  things  being 

equal. The  FCC,  of  course,  takes  the 
position  that  it  won  its  point  and 
that  therefore  the  hearings  will 
continue  as  scheduled.  But  there  is 
no  question  that  the  majority  is 
crestfallen  over  the  result.  The 
Commission  only  the  preceding 

week  (Jan.  21)  had  denied  a  for- 
mal petition  by  the  Newspaper- 

Radio  Committee  to  adjourn  the  in- 
quiry for  the  duration.  It  held 

that  the  nation's  war  effort  would 
be  aided,  rather  than  hindered,  by 
completion  of  the  investigation. 

Cites  Other  Cases 

With  notice  already  served  by 
the  court  that  it  finds  no  legal 
basis  on  which  the  FCC  can  pre- 

vent a  newspaper  from  receiving 
a  station  license,  it  is  obvious  that 
should  the  Commission  attempt  to 
limit  newspaper  ownership  in  any 

fashion,  protracted  litigation  im- 
mediately would  ensue.  Thus,  it  was 

pointed  out,  the  FCC's  conclusion in  denying  the  petition  to  adjourn 
for  the  duration  as  a  means  of  ex- 

pediting the  whole  matter  does  not 
hold  water. 

in  which  it  particularized  the  subjects 
to  be  considered  at  the  hearing.  About 
the  same  time  the  Commission  for- 

warded to  broadcast  station  licensees  a 
questionnaire  intended  to  elicit  infor- 

mation concerning  the  relations  be- 
tween licensees  and  newspapers  in  their 

respective  communities,  and  in  the 
latter  part  of  July  issued  and  served  on 
appellant  a  subpoena  requiring  his 
presence  in  Washington  on  Aug.  1, 
"then  and  there  to  testify  in  the  above- 
entitled  cause  now  pending  before  this 

Commission". Appellant  is  the  publisher  of  the 
Nashville  Banner,  and  in  times  past 
has  been  president  of  the  American 
Newspaper  Publishers  Assn.,  president 

{Continued  on  page  Jf5) 

papers  and  broadcast  stations  tends  or  may 
tend  to  restrict  or  distort  the  broadcasting 
of  news,  or  to  limit  the  sources  of  news 
to  the  public,  or  to  affect  adversely  the 
relation  between  newsgathering  services 
and  broadcast  stations. 

4.  Whether  the  joint  association  of 
newspapers  and  broadcast  stations  has  or 
may  have  any  effect  upon  freedom  of 
access  to  the  radio  forum,  for  the  discus- 

sion of  public  issues. 
5.  Whether  the  joint  association  of 

newspapers  and  broadcast  stations  tends 
or  may  tend  to  lessen  or  increase  compe- 

tition among  broadcast  stations  or  to  re- 
sult in  the  monopolization  of  local  broad- cast facilities. 

6.  Whether  the  joint  association  of 
newspapers  and  broadcast  stations  tends 
or  may  tend  to  increase  or  decrease  con- 

centration of  control  over  broadcast  facili- 
ties or  the  use  thereof. 

7.  Whether  the  joint  association  of 
newspapers  and  broadcast  stations  consti- 

tutes or  may  constitute  an  undue  concen- tration of  control  over  the  principal  media 
for  public  communication. 

8.  Whether  joint  association  of  news- 
papers and  broadcast  stations  tends  or  may 

tend  to  result  in  the  utilization  of  im- 
proved facilities  and  skilled,  experienced 

personnel  for  the  procuring  and  dissemi- nation of  information  and  opinion  by 
broadcast  stations. 

9.  Whether  joint  associations  of  news- 
papers and  broadcast  stations  tends  or  may 

tend  to  insure  greater  economic  stability 
for  broadcast  stations  and  to  encourage 
the  maximum  technological  development  of 
radio. 

10.  What  considerations  influence  news- 
paper interests  to  acquire  broadcast  sta- tions. 

Chief  Justice  Groner,  in  his  strong- 
ly worded  opinion,  referred  to  the 

Tri-State  Broadcasting  Co.  case, 
involving  an  El  Paso  newspaper 
application,  as  precedent,  pointing 
out  that  the  court  previously  held 
that  there  is  nothing  in  the  act 
which  prejudices  the  right  of  a 
newspaper  as  such  to  operate  a  sta- 
tion. 

He  also  alluded  to  the  Supreme 
Court  opinion  in  the  Sanders  case 
as  the  basis  for  the  conclusion 

that  an  applicant's  eligibility  is  un- 
challengeable if  proof  of  citizen- 

ship, character  and  financial  and 
technical  qualifications  to  operate 
in  the  public  interest  is  ascertained, 
and  if  a  facility  is  available. 

It  is  presumed  that  in  due  course 
the  FCC  will  command  Comdr. 
Stahlman  to  appear  before  it.  It 
had  set  forth  at  the  time  the  right 
to  issue  the  subpoena  had  been  chal- 

lenged that  it  desired  to  question 
him  on  various  phases  of  news- 

paper ownership  and  the  relation- ship of  the  newspaper  industry 
and  press  associations  in  overall 
station  operation. 

The  court  said  that  the  highest 
tribunal  in  the  old  Nelson  Bros, 
case  had  held  that  the  Commis- 

sion's right  to  grant  or  refuse  li- 
censes in  the  public  interest  is  not 

a  grant  of  unlimited  power  but 
only  the  right  to  control  the  range 
of  investigation  in  ascertaining 
what,  within  the  compass  of  the 

act,  is  proper  to  satisfy  the  re- 

quirements. "It  does  not  embrace  and  should 
not  be  extended  by  implication  to 
embrace  a  ban  on  newspapers  as 

such,  for  in  that  case  it  would  fol- 
low that  the  power  to  exclude  ex- 
ists also  as  to  schools  and  churches ; 

and  if  to  these,  the  interdict  might 

be  applied  wherever  the  Commis- 
sion chose,"  the  court  held.  "This, 

we  think,  would  be  in  a  total  con- 
travention of  that  equality  of  right 

and  opportunity  which  Congress 
has  meticulously  written  into  the 

Act,  and  likewise  in  contraven- 
tion of  that  vital  principle  that 

whatever  fetters  a  free  press  fet- 
ters ourselves.  In  this  view,  we 

need  not  consider  whether  the  pow- 
er exists  even  in  Congress,  for 

Congress  has  not  undertaken,  and 
probably  never  will  undertake,  to 

delegate  such  power  to  the  Com- 

mission." 

Groner  Quotes  Bible 
Then  the  court  added  a  Biblical 

phrase  that  will  often  be  quoted 
in  future  radio  litigation.  It  said 
that  in  the  present  state  of  the 
law  a  newspaper  owner  who  is  also 
the  owner  of  a  broadcast  station 

may  very  well  say  to  whoever  chal- 
lenges this  dual  right:  "Who  art 

thou  that  judgest  another  man's servant?  To  his  own  master,  he 

standeth  or  falleth." 

TEXT  OF  NEWSPAPER  DECISION 
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Why  deal  in  understatement?  These  men  are  talk- 

ing about  the  biggest  business  in  Baltimore's 
history  .  .  .  helping  to  preserve  the  American  way. 

Ten  men  around  a  table  .  .  .  leaders  of  the  ever-active 

Advertising  Club  of  Baltimore  .  .  .  tackling  the  tough- 
est and  most  welcome  job  of  their  lives.  Suddenly  an 

idea  was  born.  Why  not  utilize  their  annual  banquet 

for  DEFENSE?  Why  not  remove  its  social  trappings— 
and  do  a  man-size  SELLING  job?  Why  not  use  it  to 
sell  Americans  a  share  in  America? 

Once  the  mental  machinery  started  rolling,  there  was 
no  stopping  this  assembly  line  of  patriotic  Baltimoreans. 

They  chose  as  their  keynote  the  Defense  Payroll  Allot- 
ment Plan.  They  pledged  to  buy  ONE  MILLION 

DOLLARS  worth  of  Defense  Stamps  and  Bonds  in 

1942  through  the  cooperation  of  every  Ad  Club 
member  and  his  employees.  They  rechristened  their 

banquet  "THE  MILLION  DOLLAR  DEFENSE 
DINNER" — secured  as  guest  of  honor  Secretary  of 

the  Treasury  Morgenthau.  "Fun  For  A  Night"  was 
replaced  with  "Freedom  Forever." 

The  Advertising  Club  of  Baltimore  represents 

the  "cream"  of  the  city's  merchants.  As  such, 

they  prefer  WBAL  to  promote  their  own  busi- 
nesses. They  use  WBAL  to  get  their  products  in 

countless  more  homes  in  Baltimore  and 

surrounding  states.  They  know  full  well  the 

worth  of  WBAL's  50,000  watts. 

one  OF  HmcRiCfls  great  radio  STATIOnS 

NBC  RED-The  Network  Most  People  Listen  To  Most 
This  advf nisemtnt  prfparfd  by  Theodore  A.  Newhoff  Adienlsine  Aeency 



Radio  Transmitters,  Receivers 

To  Receive  Priority  in  Power 

Fears  of  ShutofE  Unwarranted,  FPC  Insists  ; 

Miller  Points  to  Vital  Industry  Functions 

FEARS  of  an  eventual  power  shut- 
off  affecting  radio  transmitters  and 
possibly  home  receiving  sets  were 
dispelled  last  week  by  high  officials 
of  the  Federal  Power  Commission. 

The  fears  arose  from  a  report 

to  the  House  Appropriations  Com- 
mittee by  FPC  Chairman  Leland 

Olds,  whose  statements  were  inter- 
preted in  some  industry  quarters 

as  endangering  the  industry's  power supply.  ,  , . 
FPC  officials  stated  that  radio 

transmitters  have  been  placed  in 

the  same  category  with  other  essen- 
tial utilities  and  that  there  will 

definitely  be  no  shut-down  of  power 
to  transmitters.  It  was  also  stated 
that  home  power  consumption 
would  not  be  shut  off  in  any  case 

except  in  the  most  extreme  emer- gency. 

Voluntary  Conservation 
In  testimony  in  hearings  on  the 

1943  Independent  Offices  Appropri- 
ation Bill,  Chairman  Olds  stated 

"that  the  tremendous  American 
war  production  effort  was  demand- 

ing more  power  than  there  is  avail- 
able in  many  sections  of  the  coun- 
try." He  added  that  as  a  result  the 

power  that  is  now  running  "home 
radios,  general  gadgets,  and  even 
home  lighting  may  have  to  go  into 
the  production  of  planes,  tanks  and 

guns." At  the  FPC  it  was  said  that  this 
statement  had  been  made  to  take 
care  of  any  unforeseeable  emer- 

gencies. An  analogy  was  made  to 
the  possible  confiscation  of  all  pri- 

vate automobiles,  which  at  present 
has  no  place  on  the  schedule  of 
war  appropriations. 

It  was  said  that  if  in  some  locali- 
ties there  is  need  for  economical 

use  of  power  in  homes  it  will  be 
on  a  purely  voluntary  basis.  In  the 
Southeast  a  campaign  was  carried 
on  last  spring  by  the  FPC  for  vol- 

untary curtailment  of  home  con- 
sumption of  power,  it  was  pointed 

out.  This  was  said  to  be  satisfactory 
in  most  instances.  The  only  manda- 

tory regulations  instituted  by  the 
FPC,  it  was  said,  were  those  re- 

garding street  lights,  store  window 
advertisements,  etc.,  in  the  South- 

east last  fall  which  were  made 
necessary  because  of  the  lack  of 
cooperation  in  some  quarters. 

It  was  stated  emphatically  at  the 
FPC  that  there  is  no  plan  on  the 
schedule  of  the  Commission  to  re- 

strict transmitter  or  home  con- 
sumption of  power  in  any  way  and 

any  fears  on  the  part  of  the  in- 
dustry in  that  regard  are  ground- less. 

Not  Luxury,  Says  Miller 

Neville  Miller,  NAB  president, 
in  a  letter  to  Chairman  Olds,  Jan. 
27,  quoted  an  Associated  Press  dis- 

patch in  which  it  was  stated  that 
Mr.  Olds  in  his  House  Appropria- 

tions Committee  report  had  re- 
ferred to  home  use  of  radio  as  "es- 

sentially" a  "luxury". 
"I  am  fully  aware,"  Mr.  Miller 

said  in  his  letter,  "that  very  often 
single  sentences  taken  from  the  ex- 

pression of  a  complete  thought  con- 
vey a  wrong  impression,  and  I  hope 

that  you,  as  the  head  of  the  Fed- 
eral Power  Commission,  do  not  look 

upon  the  use  of  electricity  for  radio 
in  the  home  as  a  luxury.  Even  if 
home  listening  were  confined  to  en- 

tertainment, we  feel  that  its  de- 
scription as  a  'luxury'  could  be  chal- 

lenged in  days  when  maintenance 
of  morale  is  only  one  of  the  many 
functions  that  the  broadcasting  in- 

dustry is  performing  to  further  the 
country's  war  effort." 

He  added  that,  "through  its  news 
broadcasts,  radio  is  keeping  the 
American  people  better  informed 
than  they  have  ever  been  in  the 
past.  Radio  now  constitutes  the  pri- 

mary source  of  news  for  many  peo- 
ple and  we  feel  that  the  removal  of 

a  primary  source  of  information 
such  as  you  suggest  would  be  a 
staggering  blow  to  democracy." 

At  the  FPC  appreciation  was  ex- 
pressed of  radio's  functions  in  the 

maintenance  of  morale,  dissemina- 
tion of  war  information,  and  other 

help  in  the  war  effort. 

WOMEN  INSTALLED 

IN  STATION  JOBS 

STATION  owners  in  various  sec- 
tions, faced  with  the  loss  of  male 

personnel  because  of  the  draft  and 
other  war  activities,  have  made 
plans,  wherever  possible,  to  fill  va- cancies with  women. 

With  its  entire  male  announcing 
staff  subject  to  draft,  KGVO,  Mis- 

soula, Mont.,  has  readied  a  com- 
plete staff  of  feminine  announcers, 

ready  to  take  over  in  an  emergency. 
Possible  distaff  announcers  will  be 
Dorothy  Burgess  who  conducts 
Calling  All  Women,  Joan  Morrison, 
"The  Story  Lady"  of  Land  of  Make 
Believe,  Ruth  Greenough  Schleber, 
long-time  European  resident  and 
Hermina  Girson,  traffic  manager. 

WDAS,  Philadelphia,  also  fac- 
ing draft  inroads  in  personnel,  re- 

ports a  large  number  of  women 
applying  to  the  station  for  posi- 

tions as  announcers  and  production 
assistants.  Experiments  are  being 
conducted  with  women  announcers 

for  music  programs.  A.  W.  Dan- 
nenbaum,  WDAS  president,  reports 
that  as  a  last  resort  women  will 
be  used  to  give  news  reports  claim- 

ing that  female  voices  lack  the 
authority  required  for  news  casts. 
KYW,  Philadelphia,  has  already 

replaced  Walter  Smith  and  Walter 
Feeley,  mail  department,  both  now 
in  the  Army,  with  Jane  Durnin 
and  Claire  Kelly. 

New  SESAC  Catalog 

CATALOG  of  national  and  patri- 
otic songs  has  been  released  by 

SESAC  in  a  special  four-page 
folder.  Listed  are  marches,  songs 
and  hymns  adapted  for  bands,  or- 

chestras, pianos,  choruses,  etc., 
with  the  names  and  addresses  of 
the  publishers. 

New  Shell  Oil  Drive 

SHELL  OIL  Co.,  New  York,  on 
Feb.  9  will  start  a  test  campaign 
for  its  oil  and  gasoline  products 
using  six  times  weekly  evening  spot 
announcements  in  four  Florida 
cities.  No  further  details  of  the  test 
were  revealed  by  J.  Walter  Thomp- 

son Co.,  New  York,  agency  in charge. 

Mr.  Johnstone 

Johnstone  Named 

To  Blue  Net  Post 

Slated  to  Direct  News  and 

Special  Events  Division 

G.  W.  (Johnny)  JOHNSTONE  has 
been  named  head  of  the  news  and 
special  features  division  of  the  new 
Blue  Network  effective  Feb.  1. 

It  is  understood 

official  announce- 
ment of  his  ap- 

pointment will 
not  be  made  un- 

til he  completes 
his  duties  as 
chairman  of  the 
radio  division  of 
the  Committee  for 
the  Celebration  of 

the  President's Birthday  for  the  National  Founda- 
tion for  Infantile  Paralysis. 

Long  Radio  Career 

A  combination  of  musician,  news- 

paperman and  radio  "ham",  John- ny entered  the  broadcasting  field  in 
1923,  beginning  as  an  engineer  with 
WEAF  but  shortly  thereafter 
transferring  to  the  publicity  de- 

partment, of  which  he  was  made 
head  in  1924.  When  NBC  was 
founded  in  1926,  Johnny  was  named 
director  of  press  relations,  later  be- 

coming assistant  to  M.  H.  Ayles- 
worth,  then  president  of  NBC. 

Shortly  before  the  formation  of 
Mutual  network,  he  moved  to  WOR 
as  director  of  publicity,  news  and 
special  events,  leaving  there  after 
five  years  to  direct  the  radio  ac- 

tivities of  the  Democratic  National 
Committee,  which  he  handled 
throughout  the  1940  Presidential 
campaign. 

Blue  Announcers 

ANNOUNCERS  appointed  to  the 
Blue  Network,  with  Ray  Diaz  as 
chief  announcer,  are:  William 
Abernathy,  George  Ansbrough, 
Milton  J.  Cross,  Jack  Frazer, 
George  Hayes,  George  Hicks,  Jack 
McCarthy,  Hugh  James,  H.  Gilbert 
Martyn,  Ray  Nelson,  Charlie 
Nobles,  Glenn  Riggs,  Bill  Spar- 
grove  and  Bob  Waldrop.  Reginald 
Stanborough,  a  member  of  the 
NBC  announcing  staff  for  the  past 
four  years,  has  been  named  super- 

visor of  night  announcers  for  the Blue. 

GLAMOR,  SUM!  is  a  southern  product,  says  WRVA,  Richmond,  Va., 
after  ogling  the  bevy  submitted  recently  to  BROADCASTING  by  H.  K. 
Carpenter,  manager  of  WHK-WCLE,  Cleveland.  WRVA's  winsome  quar- 

tet consists  of  (1  to  r)  Emily  Trevillian,  Elizabeth  Nuckols,  Betty  Dicker- 
son  and  Barbara  Tripp.  Emily's  just  become  a  bride. 

Chicago  Game  Sponsors 
RIGHTS  to  home  games  of  the 
Chicago  Cubs  and  White  Sox  for 
1942  have  again  been  sold  to  P. 
Lorillard  Co.  for  Old  Golds  (J. 
Walter  Thompson  Co.)  on  WGN. 
Central  Division  of  Texaco  Co. 
(Buchanan  &  Co.)  will  sponsor 
games  on  WCFL  for  the  eighth 
year.  Walgreen  Drug  Co.  (Schwim- mer  &  Scott),  will  sponsor  games 
on  WJJD.  Payments  for  game 
rights  total  $82,000,  an  increase  of 
$12,000  over  last  year. 

GEORGE  P.  HOLLIXGBERY  Co., 
has  been  appointed  exchisive  national 
representative  of  KQV,  Pittsburgh. 
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f.  

Horoscope  for  the  Spot  Advertiser 

You  are  destined  for  success.  Watch  for  certain  combina- 

tions of  letters  to  come  into  your  life.  They  will  be  par- 

ticularly favorable  to  your  business: 

KDKA 

Pittsburgh 

KYW 

Philadelphia 

WBZ 
Boston 

WOWO 

Fort  Wayne 

A  prediction  based  not  on  the  stars  but  on  hard, 

down-to-earth  facts.  On  sales  records  of  spot  advertisers 

who  are  using  these  Westinghouse  stations  to  gain  sales 

ascendency  in  four  major  markets.  Here  are  these 
markets  in  terms  of  radio  families  within  Primary  areas: 

KDKA 

1,259,000 

KYW 

1,289,000 

WBZ 

1,503,000 

WOWO 

496,000 

Which  are  your  markets?  Are  you  getting  total-market 

coverage  in  Pittsburgh  and  Philadelphia?  Covering  New 

England  at  a  single  cost?  Do  you  know  that  Fort  Wayne  is 

one  of  the  country's  first  test  markets,  with  the  remarkable 
listener  ratio  of  49  percent  rural  to  5 1  percent  urban? 

Today,  says  the  Horoscope,  is  favorable  to  quick,  decisive 

action.  Bring  these  letters  into  your  life  now  by  calling 

NBC  Spot  Sales. 

@  WESTINGHOUSE  RADIO  STATIONS  Inc KDKA      KYW      WBZ      WBZA     WOWO  WGl 
REPRESENTED    NATIONALLY    BY    NBC    SPOT  SALES 



Tire  Ban  Halts  Many  Remote  Series 

UNDAUNTED  by  wartime  priorities  are  these  KFXM,  San  Bernardino, 
Cal.,  staff  members  as  they  return  to  primitive  and  juvenile  modes  of 
transportation  to  reach  station  duties.  Accompanied  by  their  respective 
choices  of  locomotion  are  (1  to  r)  Gene  Lee,  co-ov^^ner;  George  Burns, 
general  manager;  Doris  Williams,  receptionist;  Lowell  Smith,  program 
director. 

New  York  Stations  Not 

Concerned ;  Others 
Have  Problems 

BAN  ON  the  sale  of  new  cars  and 
rationing  of  tires  has  caused  the 
dropping  of  many  special  events 
programs  on  stations  throughout 
the  nation  as  officials  are  forced  to 
conserve  tires  and  prevent  depre- 

ciation on  mobile  units,  a  survey 
by  Broadcasting  has  revealed. 

Special  events  officials  of  the 
major  networks  in  New  York, 
however,  anticipated  no  difficulties, 
pointing  out  that  fast  subway  and 
taxi  service  is  available  to  most 

points  in  the  city  and  outlying  dis- 
tricts. 

Tire  Problems 

In  Washington,  however,  net- 
work officials  were  more  concerned 

about  the  tire  and  car  ban.  Here 
it  was  pointed  out  that  for  the 
time  being  there  may  be  no  press- 

ing problem  but  Price  Administra- 
tor Henderson  has  already  gone  on 

record  that  no  new  tires  will  be  al- 
lowed taxis  and  if  they  can't  obtain 

retreading  or  recapping,  they'll  be out  of  luck. 

In  the  latter  regard  a  pinch  has 
already  been  felt  in  material  neces- 

sary for  the  retreading  and  re- 
capping operations.  With  the  num- 

ber of  outside  pickups  increasing 
due  to  the  war,  it  is  felt  the  situa- 

tion may  become  serious  in  the  next 
six  months.  Engineers,  who  for- 

merly used  their  own  cars  for  the 
transportation  of  equipment,  are 
reported  as  being  reluctant  to  use 
their  own  tires  with  no  hope  of 
replacement. 

The  car  and  tire  bans  were  also 
expected  to  cause  hardships  on  sta- 

tions in  rural  areas  which  concen- 
trate to  a  large  extent  on  outside 

pickups  requiring  special  equip- 
ment and  with  automobiles  as  the 

principal  mode  of  transportation. 
Some  stations  expressed  the  hope 
that  tires  would  be  alloted  stations 
for  their  mobile  units,  but  the  hope 
is  not  shared  by  Price  Administra- 

tion officials  who  point  out  that 
there  will  not  be  enough  tires  to 
supply  all  those  who  have  been  de- 

clared eligible  to  date. 

Chicago's  problem  is  the  same 
as  the  rest  of  the  country,  with 
chief  engineers  of  seven  stations 
taking  the  attitude  that,  while 
there  was  worry  about  the  short- 

age, nothing  could  be  done  about  it. 
Ralph  Atlass  of  WIND  and 

WJJD  stated  that  fortunately  the 
tires  on  his  mobile  unit  vehicles 
were  practically  new.  Frank  Falk- 
nor,  chief  engineer  of  WBBM, 
CBS  outlet,  said  the  shortage  would 
eventually  force  his  mobile  unit  off 
the  streets  unless  the  situation 
was  remedied.  Other  stations  ex- 

pressed little  concern. 
Chicago  stations  on  remote 

broadcasts  and  band  pickups  allow 

engineers  and  announcers  to  travel 
by  cab  or  use  their  own  cars,  with 
expenses.  The  majority  choose  the 
latter  means. 

Biggest  worry  has  been  trans- 
portation of  transmitter  engineers. 

Most  of  Chicago's  stations  have 
their  transmitters  away  from  the 
cities  in  places  inaccessible  to  pub- 

lic transportation.  WGN,  for  ex- 
ample, has  its  transmitter  three 

miles  from  transportation. 
At  NBC  the  engineers  connected 

with  the  WENR-WLS  and  WMAQ 
transmitters  have  been  doubling 
up  in  private  cars,  alternating  in 
using  each  others  cars. 

West  Coast  Rationing 

West  Coast  network  and  station 
executives,  point  out  that  due  to 
Army  and  Navy  regulations,  since 
start  of  the  war,  there  have  been 
fewer  special  event  broadcasts  on 
the  Western  slope  with  consequent 
less  need  for  portable  units. 

Although  NBC  utilizes  mobile 
units  of  its  West  Coast  affiliates  for 
special  events,  that  network  has 
ten  different  kinds  of  portable  pack 
units,  which  can  be  transported 
around  if  necessary,  on  public 
busses,  street  cars,  taxi  cabs  or 
trains,  according  to  A.  H.  Saxton, 
chief  engineer. 

With  special  event  broadcasts  in 
his  opinion  a  vital  public  service, 
Fox  Case,  CBS  West  Coast  direc- 

tor of  special  events,  expressed 
hope  that  some  arrangement  will  be 
worked  out  with  authorities  for 
securing  new  tires.  Meanwhile,  the 
network  will  continue  to  use  its 
equipment  as  in  the  past,  covering 
such  events  as  is  deemed  important. 

Don  Lee  Broadcasting  System's 
special  events  have  been  slim  dur- 

ing recent  months,  and  therefore, 
according  to  Van  C.  Newkirk, 
special  events  director,  tires  on  its 
three   mobile   units,   trailer  and 

truck  are  in  good  condition.  When 
the  time  comes,  tires  will  have  to 
be  retreaded,  he  said. 

With  tires  worn  smooth,  KMTR, 
Hollywood,  will  shortly  be  in  need 
of  new  ones  for  its  three  mobile 
units  and  two  service  cars  which 
are  utilized  for  its  syndicate  tran- 

scribed news  and  feature  services. 
Radio  News  Reel,  and  Radio  Enter- 

prises, according  to  Kenneth  Tink- 
ham,  general  manager.  Present 
tires  will  have  to  be  retreaded  al- 

most immediately,  he  said. 
KFWB,  Hollywood,  is  adequately 

protected  for  the  time  being,  hav- 
ing recently  equipped  its  two  mobile 

broadcast  units  with  new  tires,  ac- 
cording to  station  executives. 
In  San  Francisco 

In  San  Francisco,  KPO-KGO 
suspended  all  special  events  pro- 

grams four  days  after  war  was  de- 
clared, to  save  wear  on  trucks  and 

manpower.  KFRC  is  continuing 
special  events  but  putting  its  mo- 

bile unit  to  multiple  services.  KSFO 
still  maintains  a  complete  special 
events  department  but  is  lessening 
special  event  pickups,  planning  to 
keep  productions  closer  to  home  to 
conserve  its  mobile  unit  and  tires 
unless  an  emergency  arises. 

Implications  of  tire  rationing  and 
the  auto  ban  will  have  little  or  no 
effect  on  special  events  program  of 
Philadelphia  stations.  W  F  I L 
officials  stated  there  is  no  intention 
to  curtail  or  limit  special  events. 
Since  most  of  such  programs  are 
picked  up  within  the  city,  the  sta- 

tion will  continue  to  use  city  taxi- 
cabs  for  transportation  of  engi- 

neers and  announcers.  It  was  felt 
that  some  means  of  transportation 
will  be  found  in  any  emergency. 
Even  if  it  means  inconvenience  in 
travel,  the  station  feels  that  there 
should  be  no  curtailment  of  broad- 

casts in  that  category. 

KB  ON  Operation 

To  Start  Feb.  15 

Ernest  F.  Bader  to  Manage 
New  Station  in  Omaha 

KBON,  Omaha,  designated  for  the 
last  two  years  under  a  construc- 

tion permit  as  KBON,  and  owned 
and  operated  by  Inland  Broadcast- 

ing Co.,  plans  to  begin  regular  op- 
eration Feb.  15,  with  250  watts 

on  1490  kc. 

Manager  of  the  new  KBON  is 
Ernest  F.  Bader,  formerly  radio 
director  of  Caples  Co.  and  head 
of  his  own  agency.  Commercial 
manager  is  James  D.  Farris,  for- 

merly merchandising  manager  of 
KYSM,  Mankato,  Minn.  Sales  pro- 

motion and  publicity  is  under  di- 
rection of  Paul  R.  Fry.  Marie  C. 

Maher  is  continuity  director.  Chief 
engineer  is  Lee  Gutafson,  formerly 
of  KGFW,  Kearney,  Neb. 

Equipment  About  Ready 
New  studios  are  being  completed 

in  the  Central  Club  Bldg.  The 
plant  installation  includes  a  West- 

ern Electric  250-watt  transmitter 
and  a  165-foot  guyed  vertical  radio 
on  the  roof  of  the  building.  West- 

ern Electric  studio  turntable 

equipment  and  a  high-fidelity 
Presto  portable  recording  unit  also 
are  included. 

The  program  schedule  will  em- 
phasize news,  according  to  Man- 

ager Bader,  using  24-hour  Associ- ate Press  radio  wire,  along  with 

sports,  special  events  and  music, 
including  the  C.  P.  MacGregor 

transcription  service.  W.  G.  Ram- 
beau  represents  the  station  na- 
tionally. 

The  same  attitude  was  voiced  by 
WCAU,  where  special  events  play 
a  greater  part  in  the  program 
schedule  than  at  any  other  local 
station.  All  such  broadcasts  have 
been  of  a  public  service  nature,  and 
since  tire  rationing  might  mean 
eventual  curtailment  of  the  opera- 

tion of  its  mobile  unit.  WCAU 

officials  say  that  the  present  emer- 
gency will  only  mean  a  more  dis- criminate selection.  Both  WIP  and 

KYW  have  their  own  mobile  units 

and  are  affected  in  the  same  man- 
ner. 

Not  Worried 
•  Detroit  stations  were  apparently 
unconcerned  about  the  ban,  two 

stations  reporting  that  they  hadn't 
given  it  a  thought,  a  third  indicat- 

ing there  would  be  no  curtailment 
of  such  programs  while  a  fourth 
reported  it  did  little  of  that  type  of 
programming  anyway  and  thus 
didn't  expect  to  be  affected. 

Production  and  special  events 
men  of  WSB,  Atlanta  have  been 
forced  by  the  tire  ban  to  lessen 
mobile  units'  work.  Salute  broad- 

casts to  Georgia  counties,  formerly 
made  weekly,  will  be  transcribed 
in  series  of  five  weekly  with  broad- 

casts following  the  former  weekly 
schedule. 
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Canadian  Government  Using  64  Stations 

In  Sponsoring  Drive  for  War  Finance 

EVERY  CANADIAN  station  will 
be  used  in  the  Second  Victory  Loan 
campaign  for  $600,000,000  which 
starts  Feb.  16.  All  will  carry  paid 
broadcasts,  and  most  will  be  used 
for  some  of  the  sustaining  fea- 

tures planned  for  the  four-week 
period  starting  Feb.  8  by  the  De- 

partment of  Finance  officials  and 
the  National  War  Finance  Radio 
Committee. 

On  English-speaking  stations  the 
campaign  opens  Feb.  8  with  Sun- 

day evening  half-hour  sustaining 
talks  by  prominent  speakers  in  the 
half-hour  between  the  Jack  Benny 
and  Charlie  McCarthy  programs 
carried  on  the  Canadian  Broad- 

casting Corp.  network 

For  Young  People 

To  attract  young  people,  many  of 
whom  are  working  for  the  first 
time,  Mart  Kenney  and  his  orches- 

tra will  be  featured  from  Toronto 
on  a  51-station  net,  Monday  eve- 

nings 10-10:30  o'clock  (EDST). 
Commercials  will  be  interspersed  in 
this  program  from  young  workers. 
On  Wednesday  evenings  at  the 
same  time  over  the  same  network 
will  be  heard  radio  adaptations  of 
current  motion  pictures,  with 
Canadian  actors  depicting  scenes 
from  current  war,  spy  and  other 
motion  pictures. 

On  Friday  evenings,  10  to  11,  all- 
star  variety  shows  are  planned  on 
the  51-station  network,  with  lead- 

ing American  stars  from  stage, 
screen  and  radio  contributing  their 
services.  A  committee  is  currently 
in  New  York  arranging  these 
shows. 

Eighteen  English-speaking  sta- 
tions not  carrying  the  network 

shows  will  use,  Mondays  to  Sat- 
urdays, three  transcribed  drama- 

tized spot  announcements  daily, 
while  the  network  stations  will  use 
one  of  these  transcribed  spots  daily 
six  days  per  week. 

French  language  stations,  13 
in  all,  will  carry  a  similar  series 
out  of  Montreal.  In  addition  these 
stations  will  use  a  preliminary  edu- 

cational series  of  five-minute  talks 
starting  Feb.  2  for  one  week  on  a 
sustaining  basis. 

Producers  Rupert  Lucas,  Rupert 
Caplan,  Frank  Willis  and  John 
Adaskin,  have  been  loaned  without 
cost  by  the  Canadian  Broadcasting 
Corp.  to  develop  the  shows.  All 
commercial  copy  is  being  handled 
without  charge  to  the  Government 
by  Advertising  Agencies  of  Canada, 
which  has  set  up  a  special  wartime 
organization  covering  all  media. 

The  entire  four-week  campaign 
is  timed  just  preceding  and  during 
the  actual  loan  drive.  This  marks 
the  fifth  war  finance  campaign  in 
which  radio  has  been  used  as  a 
paid  medium  since  the  outbreak  of 
war.  At  that  time  a  national  war 
financTe  radio  committee  was  set 

up  by  the  Canadian  Assn.  of  Ad- 
vertising Agencies,  Canadian 

Broadcasting  Corp.  and  the  Cana- 
dian Assn.  of  Broadcasters. 

The  committee  which  negotiated 
with  Ottawa  on  Jan.  19,  1942,  for 
the  present  compaign  consists  of 
E.  W.  Reynolds,  Toronto,  of  E.  W. 
Reynolds  &  Co.,  and  president  of 
the  CAAA,  chairman;  Harry  Sedg- 

wick, CFRB,  Toronto,  representing 
the  CAB ;  Guy  Herbert,  All-Canada 
Radio  Facilities,  Toronto;  Glen 
Bannerman,  CAB  president  and 
general  manager,  Toronto;  Jos. 
Sedgwick,  CAB  counsel,  Toronto; 
Ernest  Bushnell,  national  program 
supervisor,  Toronto,  representing 
the  Canai^ian  Broadcasting  Corp.; 
E.  A.  Weir,  national  commercial 
manager,  Toronto;  G.  Taggart,  as- 

sistant national  program  supervis- 
or, Toronto;  Alex  Phare,  R.  C. 

Smith  &  Son,  Toronto,  representing 
the  advertising  agencies;  vice- 
chairman,  W.  McQuillin,  Cockfield 
Brown  &  Co.,  Toronto;  C.  M.  Pas- 
more,  MacLaren  Adv.  Co.,  Toronto. 

The  French  language  committee 
consists  of  Phil  Lalonde,  CKAC, 
Montreal;  A.  Dupont,  CBC  com- 

mercial department,  Montreal;  0. 
Carignan  and  J.  Gallagher,  Mon- 

treal, representing  Advertising 
Agencies  of  Canada. 

Found  in  Florida 
MISSING  PERSON  descrip- 

tion broadcast  by  Julian 
Bentley,  WLS,  Chicago,  on 
his  evening  newscast  at  the 
request  of  the  Illinois  State 
Police,  got  a  quick  reply  when 
a  wire  filed  15  minutes  after 
the  close  of  the  program  came 
from  the  commandant  of  the 
Naval  Air  Station,  Pensa- 
cola,  Fla.  The  missing  person 
was  reported  suffering  from 
amnesia  and  had  been  con- 

fined to  the  base  hospital. 

WSAI  Granted  Permit 

For    100-Watt  Booster 

TO  IMPROVE  its  daytime  signal, 
WSAI,  Cincinnati,  last  Tuesday 
was  authorized  by  the  FCC  to  in- 

stall a  100-watt  booster  amplifier. 
The  station  operates  on  1360  kc, 
with  5,000  watts  day  and  1,000 
watts  night,  but  holds  a  construc- 

tion permit  for  5,000  watts  full- 
time.  The  booster  will  be  used  day- 

time only  as  an  amplifier. 
The  FCC  also  granted  KIEM, 

Eureka,  Cal.,  a  modification  to  in- 
crease night  power  from  500  watts 

to  1,000  watts,  subject  to  proof  of 
interference  protection  to  Canadian 
Station  CFCT  (now  CJVI),  Vic- 

toria, B.  C. 

Wire  Seizure  Measure 

Is  Signed  by  President 
PRESIDENT  ROOSEVELT  last 
Monday  signed  a  bill  (HR-6263) 
amending  Section  606  of  the  Com- 

munications Act  to  authorize  the 
President  to  seize  wire  communi- 

cations during  wartime.  The  meas- 
ure was  approved  by  the  Senate  on 

Jan.  19,  following  House  passage 
early  in  December.  The  bill  in- 

corporates a  proviso  that  such  seiz- ure should  end  not  later  than  six 
months  after  termination  of  a  state 
or  threat  of  war.  After  House  ap- 

proval of  the  measure,  considerably 
changed  from  the  version  originally 
suggested  by  the  FCC  as  a  defense 
bill,  efforts  were  made  by  industry 
spokesmen  to  secure  an  extension  of 
the  six-month  proviso  in  the  Senate 
to  include  similar  protection  for 
broadcast  facilities,  wartime  seiz- 

ure of  which  was  provided  in  the 
Communications  Act  itself. 

Canada's  Time  Shift 
CANADA  will  adopt  daylight  sav^ 
ing  time  Feb.  9,  in  conjunction  with 
the  United  States.  In  the  larger 
centers  of  Ontario  and  Quebec,  day- 

light time  has  been  officially  used 
since  the  summer  of  1940,  and  all 
Canadian  network  broadcasting  has 
been  maintained  on  a  daylight  time 
basis.  Ontario  and  Quebec  centers 
have  been  on  daylight  time  for  the 
last  two  winters  in  order  to  con- 

serve electric  power  in  these  indus- 
trial centers. 

BYE-BYE  PARTY  was  given  by  staff  members  for  Joseph  E.  McCormick, 
engineer  of  WGAA,  Cedartown,  Ga.,  recently  when  he  was  called  to 
active  service  in  the  Navy  as  a  warrant  officer.  Gathered  outside  the 
studios,  just  before  the  Naval  Reservist  hopped  into  his  auto  to  report 
for  duty,  were  (1  to  r)  Marilyn  Morgan,  assistant  to  the  program 
director  of  WGAA;  Robert  Corley,  chief  announcer;  Clarence  Landress, 
chief  engineer;  Mr.  McCormick,  seated  on  his  gladstone;  Dorothy  Holt, 
publicity  director;  R.  W.  Rounsaville,  general  manager  of  the  station. 

Lawrence  Elected 

As  Vice  -  President 
Iowa  Broadcasting  Co.  Also 
Advances  Hill,  Quarton 

ELECTION  of  Craig  R.  Lawrence, 
commercial  manager  and  assistant 
general  manager  of  KSO  and 
KRNT,  Des  Moines,  as  a  vice- 
president  of  the 
Iowa  Broadcast- 

ing Co.,  which 
also  operates 
WMT,  Waterloo and  WNAX, 

Yankton,  was  an- nounced last  week 

at  the  company's annual  meeting. 
Luther  L.  Hill, 

vice  -  president 

and  general  man- ager, was  elected  executive  vice- 
president  and  treasurer.  Sumner 
Quarton,  of  Cedar  Rapids,  who  di- rects WMT  of  the  Cowles  group, 
also  was  elected  a  vice-president. 
Other  officers  are  Gardner  Cowles 

Jr.,  president;  John  Cowles,  vice- 
president;  Fred  A.  Little,  secre- 

tary; Arthur  T.  Gormley,  assistant 
treasurer  and  assistant  secretary. 

Wide  Experience 
Mr.  Lawrence  started  in  radio 

in  November,  1932,  a  month  after 
KSO  began  operating.  Before  that 
he  had  been  associated  with  the 
Pauli  Corp.,  which  was  engaged  in 
advertising  and  merchandising  dry 

goods  and  textiles.  He  joined  Con- tinental Adv.  Agency  in  1926,  this 
company  later  becoming  the  Pauli 
Corp.,  with  headquarters  in  Des 
Moines  and  a  branch  in  New  York. 
While  serving  in  the  New  York 
office  he  resigned  to  join  KSO  as 
merchandising  manager. 

Mr.  Lawrence  was  born  in  Osh- 
kosh  on  Nov.  6,  1904,  graduated 
from  Escanaba  (Mich.)  high 
school  and  attended  Iowa  State 
College  School  of  Journalism,  at 
Ames.  He  is  married  and  the  father of  two  boys. 

WABC  Night  Rates 
WABC,  New  York,  which  has  been 
testing  all-night  operation  since 
Dec.  8,  1941,  on  Jan.  19  opened  the 
1-6  a.m.  period  to  sponsorship  and 
announced  rates  for  announce- 

ments during  the  five-hour  shift. 
Jesse  Sparks,  former  announcer  for 
the  CBS  FM  station,  W67NY,  will 
be  in  charge  of  broadcast  opera- 

tions during  that  time,  and  definite 
announcers  are  to  be  assigned.  One- 
minute  transcriptions  are  $25  for 
one  time  and  $140  for  seven  times; 
100-word  live  announcements  cost 
advertisers  $20  for  one  time  and 
$112  for  seven  times.  Early  morn- 

ing rates  are  subject  to  WABC's usual  card  rate  discounts  and  day- 
time  acceptance  policies. 

Baseball  Plans 
HYDE  PARK  BREWERIES 
Assn.,  St.  Louis,  through  its  newly- 
appointed  agency,  Young  &  Rubi- 
cam,  Chicago,  is  negotiating  to  con- 

tinue its  play-by-play  broadcasts 
of  the  Browns  and  Cardinals  base- 

ball games  on  KXOK,  St.  Louis 
Understood  Falstaff  Brewing  Corp., 
St.  Louis,  through  its  agency,  Sher 
man  K.  Ellis  Co.,  Chicago  is  also 
negotiating  for  the  games. 
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WELL   WHAT   DO  i/^ti  THINK? 

Ihe  thousands  of  listeners 

throughout  Tennessee, 

North  Georgia^  Alabama 

and  Mississippi  look  to 

WLAC  for  outstanding 

radio  entertainment. 

They  are  not  only  listenin' 

.  .  .  they  are  buy  in'! 

Now  Carrying 

239 

SPOnSORED  PROGRRmS 

PER  lUeEK 

Columbialocal-Ndtional  Spot 

CBS         UP  NEWS 

THE  STATION  OF  THE  GREAT  TENNESSEE  VALLEY 

^  fmfk^nikSO^OOO  WATTS 
J.  T.  WARD,  Owner  *  F.  C.  SOWELL,  Mgr.  *  PAUL  H.  RAYMER  CO.,  Nat'l.  Representatives 

"/fot  only  POWER  where  power  counts  most 

—  but  PROGRAMS  that  please  most,  tool 
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WHAT  IS  IT... 
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ANSWER 

"The  WOR  Continuing  Study  of  Radio  Listening  in 

Greater- New  York". 

Yes,  here  for  the  first  time  a  radio  station  tells  you,  in 

terms  of  people,  what  listeners  like  and  dislike,  what  they 

respond  to  and  what  they  don't. 

This  personal  interview  study  goes  on  continuously— 

daytime  and  evening,  month  after  month— checking  beyond 

mere  likes  and  dislikes.  Checking  continuously  for  the  first 

time  into  such  vital  questions  as  .  .  .  what  commercial 

radio  programs  and  products  command  the  greatest 

listening  attention  by  the  public  .  .  .  what  programming 

and  commercial  devices  have  proved  most  profitable. 

These  findings  are  not  for  the  exclusive  use  of  WOR 

and  its  sponsors.  They  are— with  certain  confidential 

restrictions — available  to  all  advertisers  and  agencies. 

Their  pvirpose,  obviously,  is  to  give  our  present  and 

prospective  sponsors  a  greater  profit  for  their  radio  dollar. 

WOR 

at  IJfJfO  Broadway,  in  New  York 



NBC,  Blue  Name 

West  Coast  Staff s 

Executives  Are  Drawn  Mainly 
From  Personnel  of  NBC 

REALIGNMENT  of  personnel  for 
Pacific  Coast  operations  of  the 
NBC-Red  and  the  new  Blue  Net- 

work were  put  into  effect  Feb.  1. 
Announcement  was  made  by  Sid- 

ney Strotz,  NBC  Western  division 
vice-president  and  Don  E.  Oilman, 
who  holds  a  similar  post  with  the 
Blue.  Operations  of  both  will  con- 

tinue from  the  NBC  Hollywood 
and  San  Francisco  buildings.  NBC 
will  rent  studios  and  other  facili- 

ties to  the  Blue. 
Under  direction  of  Mr.  Strotz, 

heading  NBC  western  division  de- 
partments at  Hollywood  headquar- 

ters are  John  W.  Swallow,  pro- 
gram; Sydney  Dixon,  sales;  Walter 

Bunker,  production;  Harold  J. 
Bock,  publicity;  Robert  J.  Mc An- 

drews, sales  promotion. 
Nelson  Heads  KPO 

A.  H.  Saxton  is  chief  engineer, 
with  Frank  Dellett,  auditor,  and 
Lewis  S.  Frost,  assistant  to  the 
vice-president.  Mr.  Strotz  further 
revealed  that  Al  Nelson  will  head 
KPO,  San  Francisco,  as  general 
manager,  with  Robert  Seal,  pro- 

gram manager,  and  George 
Greaves,  chief  engineer.  Kay  Barr 
is  publicity  director  and  A.  G.  Die- 
derichs,  chief  auditor. 

Building  his  western  division 
staff  from  former  NBC  employes, 
Mr.  Oilman  announced  the  Blue 
Network  Co.  Hollywood  department 
managers  as  follows:  Tracy  Moore, 
sales;  Leo  Tyson,  program;  Milton 
Samuel,  publicity;  Robert  Moss, 
production;  David  Lasley,  sales 
promotion.  Sidney  Dorais  is  chief 
auditor. 

William  B.  Ryan,  NBC  San  Fran- 
cisco sales  manager  since  1937,  has 

been  appointed  manager  of  KOO, 
the  Blue  Network  station  in  that 
city.  Robert  Dwan,  with  NBC  as 
producer  for  six  years,  has  been 
made  KGO  program  director,  with 
Gilbert  Paltridge  in  charge  of  sales 
promotion. 

Blue  Network  Completes 

Chicago  Executive  Staff 
E.  R.  BORROFF,  vice-president  of 
the  central  division  of  the  Blue 
Network,  has  completed  the  execu- 

tive staff  in  Chicago  with  appoint- 
ment of  E.  J.  Huber,  formerly  of 

BBDO,  Chicago,  as  manager  of  the 
promotion  department.  Mr.  Huber 
was  previously  of  Hutchinson  Adv. 
Co.,  and  Kellogg  Co. 

Other  Chicago  appointments  are 
Gil  Berry,  local  sales  manager; 
Rudi  Neubauer,  member  of  local 
sales  staff ;  Ray  M.  Neijienge,  man- 

ager of  sales  traffic,  and  R.  S.  Pet- 
erson, former  assistant  auditor  for 

the  NBC  central  division,  auditor 
and  office  manager. 

KEY  MEN  OF  BLUE  NEWORK  discuss  plans  for  the 
future  as  the  new  company  prepares  for  its  first  day 
of  independent'  operations  Feb.  1.  Seated  at  the  table 
(1  to  r)  are:  Murray  B.  Grabhorn,  national  spot  sales 
manager;  John  H.  Norton  Jr.,  station  relations  man- 

ager; Fred  M.  Thrower,  general  sales  manager; 
Keith  Kiggins,  vice-president  in  charge  of  stations; 

Edgar  Kobak,  executive  vice-president;  Mark  Woods, 
president;  Lunsford  P.  Yandell,  vice-president  and 
treasurer;  Phillips  Carlin,  vice-president  in  charge  of 
programs;  George  M.  Benson,  eastern  sales  manager; 
John  H.  McNeil,  manager  of  WJZ;  E.  P.  H.  James, 
director  of  publicity  &  promotion.  Personnel  of  the 
network  in  other  cities  has  been  almost  completed. 

OREGON  STATIONS 

FORM  NEWS  BOARD 

BECAUSE  the  smaller  Oregon  sta- 
tions do  not  maintain  fulltime 

newsmen  to  edit  and  rewrite  copy, 
the  four  large  Portland  stations, 
KGW-KEX  and  KOIN-KALE,  have 
set  up  a  plan  in  cooperation  with 
Associated  Press  and  United  Press 
whereby  the  smaller  stations  will 
have  the  advice  of  Portland  news- 

men on  what  stories  are  to  be  with- 
held from  the  airwaves. 

Arden  X.  Pangborn,  managing 
director  of  KGW-KEX,  has  directed 
his  news  staff  to  notify  AP  when 
stories  are  to  be  withheld  from  the 
air.  KOIN-KALE  extends  the  same 
service  to  UP.  The  news  services 
in  turn  advise  their  clients  through- 

out the  State  via  teletype. 

Marine  Comedy  Stays 

BECAUSE  of  its  unusual  popular- 
ity and  high  CAB  rating,  the  Blue 

Network  program,  Captain  Flagg 
&  Sergeant  Quirt,  is  continuing  on 
the  network  as  a  regular  sustaining 
feature,  Sundays  7:30-8  p.m.  The 
program  was  sponsored  on  the  Blue 
through  Jan.  25  by  Mennen  Co., 
Newark,  which  was  forced  to  can- 

cel the  series  because  of  a  shortage 
of  alcohol  and  glycerine,  ingredi- 

ents of  its  shaving  cream  and  tal- 
cum products. 

Food  Firm  Testing 

TRINIDAD  BEAN  &  ELEVA- 
TOR Co.,  Denver  (Cookquik  dried 

beans,  peas),  recently  started  a 
test  campaign  using  transcribed 
dramatic  spot  announcements  10 
times  weekly  on  KYA,  San  Fran- 

cisco. The  campaign  is  to  introduce 
the  brand  name  Cookquik  in  the 
San  Francisco  area.  If  successful, 
it  may  be  extended  to  other  sta- 

tions. Agency  is  MacGruder  &  Co., 
Denver,  Colo. 

MONDAY  night  dramatic  serial  titled 
Miss  Trent's  Children  will  start  Feb. 
2  on  Mutual  in  the  9 :45-10  p.m.  spot 
immediately  following  the  Coca  Cola 
Spotliffhl  Banth  show. 

NBC  Latin  Expansion 
THREE  STATIONS  have  been 
added  to  NBC's  Pan  American 
Network,  bringing  the  total  to  120 
stations  located  in  each  of  the  20 
Latin  American  republics.  New 
stations  are  Radio  Trujillo  at  Tru- 
jillo,  Dominican  Republic;  La  Voz 
de  la  Sierra  at  Merida,  Venezuela, 
and  Emisora  Electra  at  Manizales, 
Colombia. 

Quaker  Oats  Plans 
QUAKER  OATS  Co.,  Chicago 
(Aunt  Jemima  flour),  is  consider- 

ing the  placement  of  spot  announce- 
ments in  key  markets  to  supple- 

ment the  present  schedule  of  15 
stations  carrying  the  five-minute 
transcribed  Aunt  Jemima  program. 
The  program,  which  is  said  to  be 
bringing  excellent  results,  is  heard 
six  times  a  week  on  WABC  WEEI 
KYW  WJR  WTAM  WON  KNX 
WBAL  WCPO;  thrice  weekly  on 
WEAF  and  WJZ,  New  York;  and 
KFRC  and  KPO,  San  Francisco; 
once  a  week  on  WOR,  New  York. 
The  latter  six  stations  were  added 
in  January,  the  others  renewed 
through  the  agency,  Sherman  K. 
Ellis  &  Co.,  Chicago. 

Craven  Represents  FCC 
COMMISSIONER  T.  A.  M. 
CRAVEN,  radio  engineer,  was 
named  last  week  to  represent  the 
FCC  on  the  Interdepartment  Radio 
Advisory  Committee  in  lieu  of 
Chief  Engineer  E.  K.  Jett.  Lt.  Jett 
is  occupied  with  affairs  of  the  De- 

fense Communications  Board.  Com- 
missioner Craven  was  formerly  on 

IRAC  when  he  was  FCC  chief  en- 

gineer. 

Eastern  Program  Post 

Of  NBC  Given  Miller 
WILLIAM  BURKE  MILLER, 
NBC  director  of  talks,  has  been 
appointed  eastern  program  manag- er of  the  network  by  C.  L.  Menser, 

NBC  program 

manager,  suc- ceeding Phillips 
Carlin,  now  Blue 
Network  vice- 
president  in 
charge  of  pro- 

grams. 

"Skeets"  Miller 

joined  NBC  in 
1927  as  special 
writer  for  the 

press  department,  later  becoming 
assistant  manager  of  that  division. 
NBC  executives  created  a  special 
events  department  in  1930  with 
Miller  in  charge.  In  1935,  he  was 
made  night  program  manager,  a 
position  he  held  until  January, 
1941,  when  he  was  appointed  direc- 

tor of  talks  to  coordinate  the  prob- 
lems of  talks  on  controversial  sub- 
jects, forums  and  debates. 

Miller 

Price  Control  Bill 

Passes  Congress 

PROVIDING  essential  protection 
against  price-fixing  for  newspaper 
and  radio  advertising,  the  House 
and  Senate  last  Monday  and  Tues- 

day accepted  a  conference  version 
of  the  Emergency  Price  Control 
Act  of  1942  (HR-5990).  The  far- 
reaching  measure,  designed  to  cope 
with  inflationary  trends  growing 
out  of  the  war  effort,  was  signed 
by  President  Roosevelt  last  Friday. 

The  price  control  bill,  a  center  of 
Congressional  controversy  for  six 
months,  not  only  specifically  ex- 

empts advertising,  newspapers  and 
motion  pictures  from  price  controls 
authorized  to  a  Price  Administra- 

tor, but  also  exempts  them  from 
licensing  provisions  [Broadcast- 

ing, Nov.  17,  1941].  The  advertis- 
ing safeguards  provided  in  the 

House  version,  passed  Nov.  28,  were 
also  finally  provided  in  the  Senate 
version,  approved  Jan.  10. 

Specifically  exempt  from  the  defi- 
nition of  "commodity"  subject  to 

the  price  controls  of  the  Act  were 
"rates  charged  by  any  person  en- 

gaged in  the  business  of  operating 
or  publishing  a  newspaper,  periodi- 

cal, or  magazine,  or  operating  a 
radio-broadcasting  station,  a  mo- 

tion picture  or  other  theatre  enter- 
prise, or  outdoor  advertising  facili- 
ties". The  Act,  as  approved  by  the 

House  and  Senate,  also  provided 

that  no  sales  license  "may  be  re- 
quired as  a  condition  of  selling  or 

distributing  (except  as  waste  or 
scrap)  newspapers,  periodicals, 
books  or  other  printed  or  written 
material,  or  motion  pictures,  or  as 

a  condition  of  selling  radio  time". 
Another  section  of  the  Act,  cov- 

ering market  practices,  declared: 
"The  powers  granted  in  this  sec- tion shall  not  be  used  or  made  to 
operate  to  compel  changes  in  the 
business  practices,  cost  practices  or 

methods,  or  means  or  aids  to  dis- 
tribution, established  in  any  indus- 

try, except  to  prevent  circumven- tion or  evasion  of  any  regulation, 

order,  price  schedule,  or  require- 
ment under  this  Act." 
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Continues  With 

MORE  'TIRSTS 

In  NATION'WIDE 

Popularity  Polls 

Motion  Picture  Daily 

POLL  SHOWS 

KSD-NBC  CARRIED 

The  FIRST  3 

Champions  of  Champions 

The  FIRST  3 

Outstanding  New  Stars 

RADIO  DAILY 

POLL  SHOWS 

KSD-NBC  CARRIED 

5  of  the  FIRST  7 

FAVORITE  PROGRAMS 

3  of  the  FIRST  IQ 

Favorite  Entertainers 

It's  KSD-NBC  for  the  BEST  in  GREATER  ST.  LOUIS 

A  Distinguished  Broadcasting  Station) 

Station  KSD— The  St.  Louis  Post- Dispatch POST-DISPATCH  BUILDING,  ST.  LOUIS,  MO. 

FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO        DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELE$ 
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The  best  informed  man 

in  the  world 

HERB  CHASON  hasn't  been  to  town  for  weeks.  Passed  a  couple  of 

friends  on  the  road,  though,  and  got  some  of  the  news  about  what 

his  neighbors  did  last  week. 

But  Herb  knows  what  happened  today  on  the  Malayan  Coast,  and  he 

could  give  you  a  pretty  fair  picture  of  the  shifting  battle  between  Russia 

and  Germany  (even  saying  Kuibyshev  so  you  could  understand  it). 

What's  more,  he's  got  a  lot  of  personal  admiration  for  Donald  Nelson, 

and  he  and  Mrs.  Chason  have  $60  saved  for  a  Defense  Bond. 

Not  that  men  and  women  in  his  county  look  up  to  Herb  especially. 

Most  everything  he  knows,  they  know.  So  do  the  people  in  Barton, 

twenty  miles  away,  and  so  do  the  people  in  Memphis,  where  the  Chasons 

go  once  or  twice  a  year. 

Not  everybody,  of  course,  gets  all  his  news  from  radio  the  way  Herb 

Chason  does.  But  millions  like  Herb  on  farms,  and  in  small  towns,  do  get 

all  their  news  from  radio  most  of  the  time.  And  millions  more  who  are 

eager  readers  of  the  daily  press  are  still  more  eager  radio  listeners. 

The  Columbia  Network  has  89  regularly  scheduled  news  broadcasts 

each  week  — some  from  Batavia  and  Moscow  and  London,  going  straight- 

to  Herb  Chason.  And  some  from  CBS  news  headquarters  in  New  York  — 

the  famous  Studio  9. 

The  CBS  news  staff  is  generally  conceded  to  be  outstanding  in  radio 

journalism.  And  throughout  the  war,  it  will  devote  itself  to  seeing  to  it 

that  Herb  Chason  and  his  130,000,000  fellow  Americans  remain  the 

"best  informed  people  in  the  world." 

COLUMBIA  BROADCASTING  SYSTEM 



ASCAP  APPROVES 

DISC  FEE  BASIS 

ALL  OUT  for  the  purchase  of  Defense  Bonds  and  Stamps  is  the  staff  and 
management  of  WOPI,  Bristol,  Tenn.  Staff  members  are,  first  row  (1  to 
r)  :  Russell  Robinson,  operator;  Mike  Cady,  continuity  director;  Ross 
Nelson,  Bill  Murphy,  announcers.  Second  row,  Eugene  Dickerson,  jani- 

tor; Robert  Daugherty,  technician;  Charles  McEwen,  announcer;  Mary 
Perry,  accountant;  Mrs.  Bill  Murphy,  stenographer.  Last  row.  Fey 
Rogers,  program  director;  Roy  Russell,  commercial  manager;  W.  A. 
Wilson,  president  and  general  manager;  R.  H.  Smith,  chief  engineer, 
and  Mrs.  Guy  Abell,  traffic  manager.  James  C.  Wilson,  technician  and 
Mark  Thompson,  operator,  are  not  in  the  picture. 

ASCAP  Conversations  With  OMcials 

Of  Florida  and  Kansas  Are  Scheduled 

i CLEARANCE  at 
 the  source  of 

electrical  transcriptions  on  the  "S'/r 
and  2%  basis"  has  been  approved by  ASCAP  with  frequency  and 
agency  commission  discounts,  John 

'  G.  Paine,  ASCAP  general  manager, advised  NAB  President  Neville 
Miller  last  week, 

if  Mr.  Paine  told  the  NAB-BMI 
i  President  he  had  now  been  empow- 

'I  ered  "to  clear  electrical  transcrip- 
;|    tions  at  the  source  on  the  8%  and 
I  2%  basis,  in  accordance  with  my 
j|    letter  to  you  of  Sept.  3,  1941,  and 
II  "we  will  allow  from  the  gross 
if  amount  paid  for  the  station  time, 
I  a  deduction  of  the  frequency  dis- 
j|  count  and  a  deduction  of  a  15% 
'I  agency  commission,  if  and  when 
!f  paid." ASCAP  will  require  clearance  at 

the  source  only  for  such  stations  as 
may  be  requested  by  the  advertising 
agency  or  transcription  company, 

'  as  the  case  may  be,  Mr.  Paine  said. 
I    He  added  that  ASCAP  "will  not I  require  clearance  at  the  source  for 

stations    holding    ASCAP  license 
:  agreements,  either  per  program  or 

blanket,  to  whom  the  transcriptions 
may  be  sent,  unless  the  agency  or 

;    transcription  company  for  any  rea- 

Iso
n  wishes  to  inc

lude  such  st
ations." 

MBS  Discussions 

Conversation
s    

between  execu- 
tives of  MBS   and  ASCAP  con- 

tinued  last   week,   but   again  no 
progress  was  reported  toward  a 
settlement  of  the  differences  of  the 
network  and  the  Society  interpret- 

ing the  "favored  nation"  clause  in their  contract  or  in  working  out 
a  revision  of  this  agreement  in 

1    line   with   those   later  negotiated 

I    by  NBC  and  CBS  with  ASCAP 
I    [Broadcastin

g,  
Jan.  26]. 

I        The  contracts  signed  by  CBS  and 
'    NBC  (the  latter  also  covering  the 

Blue   Network,   which  has  taken 
over  intact  all  such  contracts  made 

by  NBC  and  covering  Blue  Net- 
work operations) 

 
call  for  the  net- 

works to  pay  to  ASCAP  2%%  of 
net  time  sales  revenue  on  commer- 

cial programs  and  sustaining  fees 
of  $200  a  year  for  each  regular 
affiliated  station. 

Under    the    contract  between 
ASCAP    and    MBS  this  network 
pays  a  commercial  fee  of  3%  of 
net  time  sales  for  four  years  (or 
until   May,   1945)    and  of  31/2% 
from  then  until  the  end  of  Decem- 

ber, 1949.  MBS  also  pays  an  an- 
;    nual  sustaining  license  fee  of  $1 
'    for  each  of  its  affiliates  which  has 
:i     an  individual  blanket  license  from 

ASCAP  for  sustaining  programs. 

I:'        Both  ASCAP  and  Mutual  agree that  under  the  contract  signed  last 
May  the  network  is  entitled  to  ob- 

tain the  advantages  of  any  more 
favorable  terms  obtainable  by  any 
other  network.  MBS  interprets  this 

^    to  mean  that  these  more  favorable 
I    terms  should  be  retroactive  to  the 
1    beginning  of  its  contract. 

I  Col.  Saltzman  on  Duty 
I  LIEUT.  COL.  CHAKLES  E.  SALTZ- I  MAN,  son  of  former  Federal  Radio 
I  Commission     Chairman     Maj.  Gen. 
I  Charles  McK.  Saltzman,  last  week  en- 
I  tered  the  Army  for  active  service  and \  was  appointed  head  of  the  executive 
I  control  division  in  the  ofiBee  of  Maj. 
I  Gen.  Dawson  Olmstead,  chief  signal 
I  ofBcer.  Col.  Saltzman  is  the  viee-presi- 
I  dent  and  secretary  of  the  New  York :l  Stock  Exchange  and  is  a  West  Point 
%  graduate. 

FOLLOWING  the  same  plan  of  ac- 
tion which  in  the  state  of  Wash- 

ington resulted  in  an  arrangement 
whereby  state  officials  have  ruled 
that  ASCAP's  present  system  of 
operation  is  in  accordance  with  the 

requirements  of  the  state's  anti- 
monopoly  legislation,  ASCAP  has 
recently  begun  conversations  with 
the  attorney  general  of  Florida  and 
the  week  of  Feb.  2  will  confer  with 
the  attorney  general  of  Kansas. 
John  Paine,  ASCAP  general  man- 

ager, and  Herman  Finkelstein  of 
the  firm  of  Schwartz  &  Frohlich, 
ASCAP  general  counsel,  are  in 
charge  of  these  negotiations. 

Change  in  Methods 

ASCAP's  attitude  is  that  the  re- 
organization of  the  society  as  re- 

quired by  the  government  consent 
decree  accepted  by  ASCAP  last 
year  has  generally  eliminated  the 
practices  at  which  the  various  state 
anti-ASCAP  laws  were  aimed.  By 
permitting  its  members  to  license 
their  music  individually  to  the 
broadcasters,  hotels,  theatres  and 
other  users  of  music,  ASCAP  be- 

lieves it  has  surmounted  the  major 
objections  to  its  operations  which 
brought  about  such  state  legisla- 

tion, and  that  in  such  states  as 
Florida  and  Kansas  only  minor 
modifications  are  necessary  to  per- 

mit ASCAP  to  operate  legally  with- 
in those  states. 

In  other  states,  where  the  ex- 
isting laws  can  not  practically  be 

complied  with,  the  users  of  music, 
including  some  of  those  who  most 
strongly  supported  the  legislation 
when  it  was  passed,  are  uniting 
with  ASCAP  to  secure  the  amend- 

ment of  revocation  of  these  meas- 

ures. In  South  Carolina,  for  ex- 
ample, the  governor  recently  vetoed 

that  state's  anti-ASCAP  law  and 
the  state  Senate  uanimously  upheld 
the  veto. 

Papers  were  served  last  week 
against  ASCAP  and  the  individual 
directors  of  the  Society  in  an  ac- 

tion for  money  claimed  to  be  due 
him  instituted  in  the  New  York 
S  u  p  re  m  e  Court  by  Arthur 
Schwartz,  one  of  the  most  prolific 
composers  of  popular  music  among 
ASCAP  members.  Mr.  Schwartz 
alleges  that  in  June,  1939,  the 
board  improperly  rejected  his  re- 

quest for  reclassification  from 
Class  A  to  Class  AA  and  that  this 
reclassification  was  not  made  until 
October,  1941.  He  is  asking  for  an 
accounting  of  funds  and  for  dam- 

ages in  the  amount  of  the  differ- 
ence between  the  payments  he  actu- 
ally received  from  ASCAP  during 

the  two-year  interval  and  those  he 
would  have  received  as  a  Class  AA 
member. 

In  1940,  Class  A  writers  received 
$13,857  and  Class  AA  members 
$18,476.  1941  figures  are  not  yet 
available.  Counsel  for  Mr.  Schwartz 
is  the  law  firm  of  Winthrop,  Stim- 
son,  Putnam  and  Roberts. 

Join  CBS  Latin  Hookup 

YV4RE  and  YV4RP,  Valencia,  Ven- 
ezuela, have  joined  the  CBS  Latin 

American  network  making  a  total 
of  76  affiliates  throughout  Central 
and  South  America.  Jointly  owned 
and  operated  by  Miguel  and  Teo- 
dore  Ache,  brothers,  YV4RE  oper- 

ates with  1,138  watts  on  1400  kc, 
and  YV4RP  with  680  watts  on 

3,460  kc. 

Bartlett  Called  To  Army 

From  FCC  Legal  Post 
THEODORE  L.  BARTLETT, 
principal  legal  administrator  of 
the  FCC  law  department,  has  been 
called  to  active  duty  as  a  Major, 
Communications  Division,  Air 
Corps,  and  will  report  about  Feb. 
5  to  Washington  headquarters.  As 
in  the  case  of  other  FCC  employes 
called  to  active  duty,  Maj.  Bartlett 
will  be  on  leave  for  the  duration. 
A  charter  member  of  the  FCC 

when  it  was  created  in  1934,  Maj. 
Bartlett  has  served  in  its  law  de- 

partment since  1935.  When  the  FCC 
was  created,  he  became  legal  as- 

sistant to  Commissioner  Hampson 
Gary,  then  chairman  of  the  broad- 

cast division. 
Maj.  Bartlett,  an  expert  in  com- munications law,  is  expected  to 

headquarter  in  Washington  in  con- 
nection with  communications  activi- 

ties of  the  Air  Corps.  Col.  Edwin 
Lee  White,  former  FCC  principal 
engineer  assigned  to  police  and 
municipal  services,  is  assigned  to 
the  Air  Corps  Communications 
Division. 

Wisconsin  Broadcasters 

Hold  Sessions  in  Racine 

BUSINESS  SESSION  of  the  Wis- 
consin Network  affiliates  was  held 

Jan.  25  in  Racine,  preceding  the 

general  open  meeting  of  the  Wis- consin League  of  Radio  Stations 
last  Monday.  Addresses  on  wartime 
radio  were  given  by  C.  E.  Arney 
Jr.  of  the  NAB  and  Maj.  Glenn  R. 
Douglas  of  the  Sixth  Corps  Area, 
Chicago.  Meeting  was  attended  by 
representatives  of  WIBU  WHBL 
WRJN  WSAU  WFHR  WCLO 

WTAQ,  WHBY. 
Election  of  League  officers  re- 

sulted in  naming  of  James  F. 

Kyler,  WCLO,  Janesville,  as  presi- dent; James  A.  Wagner,  WTAQ, 
vice-president;  Don  Burt,  WSAU, 
Wausau,  treasurer;  Noel  Ruddell, 
WATW,  Ashland,  secretary;  Ed 
Allen,  WIBA,  Madison,  and  Harry 
Le  Poidevin,  WRJN,  Racine,  di- rectors. 

BMI  Conserves  Paper 

AS  ITS  PART  in  the  campaign  to 
conserve  paper  BMI  is  eliminating 
the  customary  "inserts"  in  sales copies  of  its  music  and  is  making 
reductions  in  the  use  of  paper  in 

professional  copies  and  orchestra- 
tions, according  to  an  announce- 

ment by  M.  E.  Tompkins  vice-presi- 
dent and  general  manager  who  es- timated that  the  savings  will 

amount  to  one-third  of  the  paper 
now  used  in  sales  copies,  one-half 
that  used  in  professional  copies 
and  one-quarter  of  that  used  in 
orchestrations. 

Schools  Testing 

ASSN.  OF  TRAINING  SCHOOLS, 
New  York,  recently  started  a 
quarter-hour  test  program  featur- 

ing in  dramatic  form  technical 
courses  offered  and  their  place  and 
need  in  industry  during  the  pres- 

ent emergency,  on  WOV,  New  York. 
Seven  schools  are  cooperating  in 
the  venture,  and  plan  to  expand 
radio  activity  if  test  is  successful. 
Show  is  produced  by  Loye  Minor, 
Huber  Hoge  &  Sons,  New  York,  the 
agency  handling  the  account. 
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Ed  Cooper  Given  Appointment 

As  FCC  Assistant  Secretary 

Wheeler  Aide  Takes  Post  Vacated  by  Reynolds; 

Handled  Several  Senate  Committee  Inquiries 

APPOINTMENT  of  Edward  Coop- 
er, of  Montana,  aide  to  Senator 

Wheeler  (D-Mont.),  and  a  former 
newspaper  correspondent,  as  as- 

sistant secretary  of  the  FCC  was 
unanimously  approved  last  Tuesday 
by  the  Commission.  He  fills  a  post 
that  has  been  vacant  since  the 
spring  of  1941  when  John  B.  Rey- 

nolds, now  general  manager  of 
WKWK,  Wheeling,  W.  Va.,  re- 

signed after  a  tenure  of  a  decade. 
Well-known  in  Washington  Con- 

gressional, newspaper  and  com- 
munications circles,  Mr.  Cooper 

since  July,  1939,  has  been  chief  of 
staff  of  the  Senate  Interstate  Com- 

merce subcommittee  investigating 
telegraph.  He  also  acted  as  commit- 

tee clerk  during  the  hearings  last 
June  on  the  White  Resolution,  and 
on  other  proceedings  involving 
radio  and  communications  legisla- 
tion. 

War  Functions 

While  the  functions  of  assistant 
secretary,  under  Secretary  T.  J. 
Slowie,  relate  primarily  to  matters 
of  budget  and  personnel,  Mr.  Coop- 

er's familiarity  with  a  wide  range  of 
Governmental  activity  is  expected 
to  result  in  duties  outside  the  pure- 

ly administrative  phases.  With  the 
FCC  devoting  more  and  more  at- 

tention to  war  communications  ac- 
tivities, under  the  policy  direction 

of  the  Defense  Communications 
Board,  it  is  presumed  the  secre- 

tary's office  will  figure  prominent- 
ly in  organizational  developments. 
Mr.  Cooper  is  not  expected  to 

assume  his  new  post,  a  Civil  Serv- 
ice assignment,  until  preliminary 

requirements  as  to  classification  are 
cleared.  He  may  take  over  before 
the  middle  of  the  month,  however. 
There  were  a  dozen  candidates  for 
the  post,  it  is  understood. 

Born  in  New  York  City  Oct.  21, 
1903,  Mr.  Cooper  was  raised  on  a 
ranch  in  Montana  and  calls  the 
State  his  home.  He  attended  Q:ram- 
mar  and  high  school  in  Butte, 
worked  on  his  father's  ranch,  made 
a  deck-hand  trip  to  South  America, 
worked  on  ranches,  irrigation  proj- 

ects, lumber  camps  and  at  a  dyna- 
mite factory  during  the  last  war. 

In  1924  he  enrolled  as  a  pre- 
medical  student  at  Montana  State 
College  in  Boseman,  working  his 
way  through  by  clerking  in  a  cloth- 

ing store,  and  as  a  student  and 
instructor  in  English,  among  other 
parttime  jobs. 

In  1928,  following  college,  Mr. 
Cooper  joined  the  Anaconda  Stand- 

ard, in  Butte,  as  a  cub  reporter  and 
later  become  courthouse  reporter 
for  the  Montana  Standard.  He 

woi'ked  on  the  latter  paper,  the 
State's  largest  daily,  as  a  reporter, 
desk  man,  sports  editor  and  assist- 

ant city  editor. 
Mr.  Cooper  came  to  Washington 

in  February,  1934,  to  join  Con- 
gressional Intelligence,  a  factual 

Washington  news  service.  During 
five  years  with  this  service,  he 
served  as  reporter,  writer  and  finally 
managing  editor.  He  edited  and 
supervised  publication  of  a  number 
of  daily  and  weekly  reports,  as 
well  as  the  five  volumes  of  CPs 

"Factual  History  of  the  New  Deal". 
He  procured  a  leave  of  absence  in 
July,  1939,  at  the  request  of  Sen- 

ator Wheeler,  to  become  chief  of 
the  Senate  Interstate  Commerce 
Committee  staff  investigating  tele- 

graph. 
Following  the  two-year  investiga- 

tion of  telegraph  companies,  he  pre- 
pared the  official  report  and  rec- 

ommendations of  the  committee 
submitted  to  the  Senate  last  Octo- 

ber. He  has  been  a  contributor  to 
a  number  of  magazines,  including 
a  stint  as  Washington  correspond- 

ent for  Literary  Digest. 
Mrs.  Cooper  is  the  former  Mary 

O'Hagan,  of  Butte.  Mr.  Cooper 
is  a  Mason  and  a  member  of  the 
National  Press  Club. 

ISET  RADIO  BOOTHS 

lis  ARMY  OFFICES 

TO  FACILITATE  network  pick- 
ups of  war  news,  special  broad- 

casting booths  have  been  installed 
in  the  Radio  Branch  of  the  Bureau 
of  Public  Relations  of  the  War  De- 

partment. Since  the  beginning  of 
the  war  NBC,  CBS  and  MBS  have 
maintained  temporary  lines  into 
the  War  Department.  Permanent 
lines  now  are  being  routed  to  the 
new  booths,  which  are  to  be  used 
on  occasion  by  network  newsmen 
and  commentators  in  handling  war 
communiques  and  other  war  news 
direct  fi'om  the  Munitions  Bldg.,  in 
Washington. 

The  staff  of  the  Radio  Branch, 
under  direction  of  E.  M.  Kirby, 
plans  to  gear  operations  to  coop- 

erate with  the  networks  in  handling 
such  news  breaks  as  may  arise  dur- 

ing particularly  active  war  news 
periods.  At  present  an  18-hour 
daily  schedule  is  maintained  seven 
days  a  week. 

John  Cullom,  formerly  of  WLAC, 
Nashville,  recently  joined  the  Radio 
Branch  as  agency  contact  man.  A 
fulltime  employe,  he  at  one  time 
was  with  World  Broadcasting  sys- 

tem and  in  the  agency  field. 
Louis  G.  Cowan,  head  of  Louis  G. 

Cowan  Inc.,  Chicago  program  firm, 
and  originator  of  the  Quiz  Kids 
program,  also  has  joined  the  Radio 
Branch  on  a  parttime  basis  as  a 
special  consultant  on  programs  and 
production. 

NEW  tijuismittt'i-  .schedule  sheets  for 
WKZO.  Kalamazoo,  are  decorated  by 
order  of  Chief  Artliur  Covell,  with  a 
minute  upper  i)age  inscription  read- 

ing. "Keep  'Em  Radiating". 

Named  by  FCC 

MR.  COOPER 

Child  Radio  Conference 

Is  Called  by  Studebaker 
CONFERENCE,  scheduled  for  Feb. 
9  in  Washington,  has  been  called 
by  J.  W.  Studebaker,  Commissioner 
of  Education  and  chairman  of  the 
Federal  Radio  Education  Commit- 

tee, to  consider  creation  of  a  perma- 
nent self-supporting  research  and 

service  agency  for  improvement  of 
children's  radio  programs.  The 
agency  was  proposed  some  months 
ago  by  the  Evaluation  of  School 
Broadcasts  project  at  Ohio  State  U. 

Invitations  are  being  extended  to 
agencies,  sponsors,  the  radio  indus- 

try, and  to  educational  and  parent 
groups.  "The  purpose,"  Mr.  Stude- 

baker said,  "is  not  to  discuss  either the  merits  or  the  weaknesses  of 
children's  programs,  but  rather  to consider  whether  the  establishment 
of  such  an  agency,  supported  by 
sponsors,  advertising  agencies  and 
the  industry,  would  be  of  assistance 
to  producers  of  programs  in  im- 

proving these  programs  so  as  to 
secure  larger  audiences  and  pro- 

vide data  with  which  to  meet  the 
objections  to  programs  which  have 

frequently  arisen  in  the  past." 

KVEC  Service  Group 

ROBERT  (Bob)  PERRY,  an- 
nouncer-producer of  KVEC,  San 

Luis  Obispo,  Cal.,  has  resigned  to 
enlist  in  the  radio  technicians  school 
of  the  Naval  Reserve.  Other  staff 
members  in  service  are:  John  Clif- 

ton, formerly  commercial  manager, 
now  second  lieutenant  and  instruc- 

tor at  the  Barksdale  Field,  La., 
bomber  school;  Hank  Wood,  an- 

nouncer-writer, with  the  Observa- 
tion Squadron  at  Brooks  Field, 

Tex.,  in  a  similar  capacity;  Bill 
Barton,  formerly  announcer-com- 

mentator, sergeant  stationed  in  the 
public  relations  department  of  Mof- 
fett  Field,  Cal.,  and  writing  air 
corps  spot  announcements;  Rod 
Myers,  station  engineer,  has  re- 

ported in  the  East  for  training  with 
the  Signal  Corps. 

WEM.J.  Youngstown.  reports  that  all 
its  employes  are  regularly  purchasing 
Defense  Bonds  and  Stamps  through  a 
payroll  deduction  plan. 

Schenectady  Grant 

Proposed  by  FCC 
Decision    Would   Also  Deny 

Van  Curler  Application 
WINSLOW  LEIGHTON  and 
George  R.  Nelson,  partners  in  the 
advertising  agency  of  Leighton  & 
Nelson,  handling  many  large  radio 
accounts,  head  Western  Gateway 
Broadcasting  Corp.,  proposed  last 
Tuesday  by  the  FCC  to  be  awarded 
a  construction  permit  for  a  new 
local  station  in  Schenectady,  N.  Y. 

The  Commission  proposed  denial 
of  a  rival  application  by  the  Van 
Curler  Broadcasting  Corp.  for  the 
same  facilities.  Facilities  would  be 
250  watts  unlimited  time  on  1240 
kc.  Schenectady  at  present  has  one 

other  station.  General  Electric's 
50,000-watt  WGY  on  810  kc. 

Other  Stockholders 

In  addition  to  Messrs.  Leighton 
and  Nelson,  each  with  26  of  the 
96  shares  of  stock  so  far  issued  and 

who  will  be  president  and  vice- 
president,  respectively,  the  success- 

ful applicant's  ownership  includes 
David  A.  TerBush,  local  insurance 
agent  and  member  of  the  city 
finance  committee,  with  10  shares;; 
James  T.  Healey,  newswriter  and 
radio  commentator,  4  shares;  Wil- 

liam G.  Avery,  president  of  the 
local  Morris  Plan  Bank  as  well 
as  secretary-treasurer  of  Western 
Gateway,  2  shares;  eight  other 
stockholders  with  minor  interests 
not  exceeding  57c. 

The  FCC  on  Aug.  14,  1940,  had 
granted  the  application  of  Van 
Curler  Broadcasting  Corp.,  headed 

by  Mayer  L.  Cramer,  oil  dealer,  for 
a  new  station  on  1210  kc.  with 
250  watts  with  call  letters  of 
WGMA  [Broadcasting,  Sept.  1, 
1940].  Subsequently,  however,  upon 
consideration  of  petitions  of  West- 

ern Gateway  Broadcasting  Corp. 
and  Mohawk  Radio  Inc.,  also  ap- 

plicable for  a  Schenectady  station, 
the  Commission  rescinded  the  new 
station  grant,  designating  it  for 
further  hearing. 

The  Commission  in  its  proposed 

findings  announced  last  week  con- cluded that  Western  Gateway  was 
qualified  in  every  respect  for  the 
station  sought.  The  same  findings 
stated  in  regard  to  the  Van  Curler 
application:  "As  already  shown, one  of  the  three  directors  of  Van 
Curler  Broadcasting  Corp.,  while 
testifying  under  oath,  deliberately 
misrepresented  the  facts  concerning 

the  payment  for  stock  in  the  com- 
pany and  it  was  only  after  con- sistent cross-examination  that  he 

finally  revealed  the  true  facts  in 

connection  therewith." The  FCC  therefore  concluded 
that  since  they  ai'e,  of  necessity, 
required  to  rely  largely  upon  state- 

ments of  licensees  in  determining 
such  matters  and  taking  cog- 

nizance of  the  attempt  of  the  wit- 
ness to  mislead  the  Commission, 

and  his  connection  with  Van  Curler, 
the  FCC  was  of  the  opinion  that  the 

applicant  was  not  qualified  to  be- come licensee  of  the  station  sought. 
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MERRILL  MULREADY 
heads  the  news  staff  at 
WNAX.  He  handles 

several  newscasts  him- 
self, as  well  as  direct- 

ing the  station's  effi- 
cient news  department. 

news  oi  local  interest  gathered  on  the  spot. 

When  you  put  these  news  facilities  behind  your  product,; 

over  the  strategically  located  stations  in  The  Cowles  Group,  i 

you  get  results  from  a  genuine  news  service  that  can't  be  ; 

duplicated  by  a  "we-cover-everything"  station. 

Results  count  1  And  the  Cowles  Stations  do  get  results. ; 

J 



saving  is  no  accident.  In  designing 

Westinghouse  engineers  set  out  to  achieve  low 

erating  cost  because  Westinghouse,  as  an  operator  of  com- 

mercial broadcasting  stations  since  the  industry's  earphone 

days,  knows  the  importance  of  low  operating  cost  in  commercial 

station  management. 

Out  of  this  same  operating  knowledge  have  come  other 

advantages  which  add  up  to  new  operating  convenience,  high 

fidelity  transmission,  and  extra  protection  against  program 

interruptions.  That's  why  the  Westinghouse  50-HG  is  a  good 

set  to  become  acquainted  with. 

KEEP  AN  EYE  ON  THESE  STATIONS... 

For  new  light  on  today's  50, 000- watt  broadcast  transmitters  look  at  WBAL, 
WPTF,  WKBW,  KDKA,  and  WBZ.  In  each  of  these  stations  you  find  the 

Westinghouse  50-HG  Transmitter — a  set  that  revolutionized  transmitter  de- 

sign, a  set  that  meets  the  commercial  station's  most  important  requirements, 
a  set  that  embraces  knowledge  acquired  through  20  years  of  actual  station 

operating  experience.  Result:  low  operating  cost,  air-cooled  tubes  through- 
out, fuseless  operation,  surgeproof  metal  rectifiers,  and  other  equally 

important  advantages.  That's  why  we  say  "Keep  an  eye  on  these  stations." 

J-08040 
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FCC  Court-Nipped 
THE  FCC  GOT  more  than  it  bargained  for 
when  it  went  to  the  legal  mat  with  Publisher 
(now  Naval  Commander)  James  G.  Stahlman 
on  its  right  to  subpoena  witnesses  for  its  news- 

paper-divorcement inquiry.  Unwittingly,  it  col- 
lided with  the  sudden  juridical  fact  that  its 

inquiry,  at  least  insofar  as  a  majority  of  the 
U.  S.  Court  of  Appeals  for  the  District  of 
Columbia  is  concerned,  is  a  forlorn  hope.  The 
court  made  it  abundantly  clear  it  will  not  con- 

done discrimination  against  newspapers  as 
broadcast  licensees. 

As  reported  in  this  issue,  the  preponderant 
legal  view  in  Washington  is  that  the  FCC  won 
the  battle  but  lost  the  war.  In  measured 
phrases,  Chief  Justice  D.  Lawrence  Groner, 
supported  by  Associate  Justice  Fred  M.  Vinson, 
told  the  FCC  that  while  it  legally  can  conduct 

the  inquiry,  it  can't  do  anything  about  news- 
paper ownership  of  stations  under  the  existing 

statute  or  under  established  court  precedent. 
In  significant  language.  Chief  Justice  Groner 

served  notice  on  the  FCC  that,  all  other  things 

being  equal,  the  FCC  can't  deny  a  newspaper 
the  privilege  of  operating  a  station.  This  issue 
was  not  squarely  before  the  court;  the  only 
question  involved  in  the  appeal  was  the  right 
of  the  FCC  to  subpoena  witnesses  for  such  an 
inquiry.  Yet,  in  its  dicta  the  court  put  its 
finger  on  the  heart  of  the  controversy,  and 
without  equivocation  told  the  FCC  what  it 
thought. 

Even  the  FCC's  right  to  conduct  the  inquiry 
was  circumscribed  in  the  momentous  decision. 

The  Commission  can't  indulge  in  a  fishing  expe- 
dition and  require  witnesses  to  bare  their  rec- 

ords "in  the  hope  that  something  will  turn  up, 
or  to  invade  the  privacy  protected  by  the 

Fourth  Amendment",  it  commented.  That's  pre- 
cisely what  the  FCC's  investigating  staff  under- 
took in  the  pre-hearing  phases,  according  to 

industry  spokesmen. 
The  sudden  and  totally  unexpected  comment 

of  the  court  (lawyers  call  it  dicta)  is  causing 

the  FCC's  majority  no  little  consternation.  Only 
a  week  before,  the  FCC's  majority  for  the  sec- 

ond time  denied  a  request  of  the  Newspaper 
Radio  Committee  that  the  proceedings,  which 
have  limped  along  since  last  July,  be  suspended 
for  the  duration.  The  majority  said  it  would  be 
in  the  public  interest  to  rush  the  proceedings  to 
a  conclusion,  holding  it  would  be  a  benefit 
rather  than  a  detriment  in  the  war  effort. 

The  Commission  might  have  been  spared  the 
humiliation  it  now  must  shoulder  had  it  heeded 

the  deferment  request.  It  has  been  told  now 
that  it  is  fighting  a  lost  cause.  The  majority, 
however,  obviously  clings  to  its  contention 
that  it  is  conducting  the  inquiry  with  an  open 
mind;  that  the  court  has  upheld  its  right  to 
make  the  investigation,  and  that  the  public 
interest  is  being  served. 

Nevertheless,  the  court's  thumping  opinion 
can  only  be  interpreted  as  a  repudiation  of  the 
FCC.  One  cannot  banish  the  thought  of  the 
many  thousands  of  dollars  in  public  and  in- 

dustry funds  that  have  been  expended;  of  the 
valuable  man-hours  frittered  away,  and  of  the 
anguish  caused  an  industry. 

In  the  light  of  the  ruling,  it  would  appear 
that  the  FCC  now  has  no  yalid  reason  for  hold- 

ing newspaper  applications  in  its  "suspense" file,  since  the  court  directs  that  all  applicants 
must  be  treated  alike.  A  test  case  on  this  score 
would  prove  illuminating. 

Comdr.  Stahlman's  defiance  of  the  FCC's 
subpoena,  ably  advocated  by  Attorney  Elisha 
Hanson,  transcended  the  mere  issue  of  appear- 

ance before  the  FCC.  He  challenged  the  Com- 
mission's right  to  conduct  an  inquiry  calculated 

to  discriminate  against  newspaper  or  other 
applicants  for  facilities.  The  principles  for 
which  the  litigation  was  initiated  now  have 
been  established. 

And  the  FCC's  minority.  Commissioners 
Craven  and  Case,  who  have  consistently  op- 

posed the  newspaper  inquiry,  can  properly  feel 
their  judgment  has  been  sustained. 

Chips,  War  &  Abuse 
SINCE  THE  WAR  began,  expressions  have 
come  from  the  FCC,  the  Department  of  Justice 
and  other  Governmental  regulatory  agencies 

that  the  civil  statutes  haven't  been  suspended 
and  that  business  in  the  investigatory,  regula- 

tory and  litigation  lines  must  go  forward  as 

usual.  "Let  the  chips  fall  where  they  may"  is 
the  approach. 

The  same  approach,  it  seems  to  us,  should 
prevail  in  Congress.  For  years,  broadcasters 
have  been  demanding  a  reappraisal  of  the  15- 
year-old  law  governing  broadcasting.  There 
have  been  several  half-hearted  preliminary  in- 

vestigations during  the  last  few  years.  Then 
the  House  Interstate  &  Foreign  Commerce 
Committee  decided  it  should  do  something 
about  modernizing  the  law  and  clarifying  its 
intent.  Hearings  were  authorized,  but  no  date 
has  yet  been  set. 

Since  the  war  developed,  however,  there  have 
been  indications  of  lack  of  interest  in  such 

hearings,  both  within  the  industry  and  with- 
out. The  FCC  majority  is  opposed  to  a  new 

legislative  study. 
Last  week  there  suddenly  developed  a  new 

demand  for  an  inquiry — from  Rep.  E.  E.  Cox 
(D-Ga.),  ranking  majority  member  of  the 
House  Rules  Committee.  He  charges  the  FCC 
and  its  chairman  with  "monstrous  abuse  of 
power"  and  lambasts  the  "active  and  ambitious 
Gestapo"  allegedly  maintained  by  Chairman 
Fly.  He  alleges  an  attempt  to  "federalize  all 
means  of  communications". 

Those  charges  are  serious.  They  have  been 
heard  before.  Rep.  Cox  is  no  junior  member  of 
Congress.  He  is  one  of  the  recognized  leaders 
in  that  body.  Chairman  Lea  (D-Cal.),  of  the 
House  Interstate  &  Foreign  Commerce  Com- 

mittee, likewise  is  one  of  the  key  members  of 
Congress  and  he  has  seen  the  necessity  for  a 
reappraisal  of  the  Communications  Act. 

If  the  civil  statutes  are  not  to  be  suspended, 
then  it  is  the  duty  of  Congress  to  undertake 

an  inquiry  into  regulatory  aspects  of  communi- 
cations. And  it's  up  to  the  industry  it  seems 

to  us  to  prepare  a  comprehensive  and  formida- 
ble case  for  a  revised  statute  that  will  spell 

out  the  functions  of  the  regulatory  authority 
and  dispel  all  doubt.  Grave  charges  have  been 
made  against  the  FCC.  It  should  be  given  an 

opportunity  to  answer  them. 

Shepard:  No.  1  Man 
RADIO  MAN  No.  1  in  Washington  is  John 
Shepard  3d,  president  of  Yankee  Network  and 
for  20  years  a  practical  broadcaster  and  in- 

dustry leader.  His  selection  as  chairman  of  the 
Broadcasters'  Victory  Council  wins  spontane- 

ous industry  support  because  no  broadcaster 
is  more  thoroughly  conversant  with  industry 
problems  or  has  displayed  greater  energy  to- 

ward their  solution. 

America  is  at  war.  So  is  radio.  Stern  meas- 
ures must  be  taken  in  the  national  welfare. 

Strong-willed  men,  familiar  with  radio's  mini- 
mum requirements  and  having  the  industry's 

confidence  as  well  as  that  of  key  Government 
figures,  must  be  on  the  Washington  scene. 

It  is  most  unfortunate  that  the  industry  has 
not  been  able  to  present  a  united  front  the  last 
few  months.  The  fact  that  the  NAB,  by  virtue 
of  personality  reasons,  has  not  been  able  to 
function  adequately,  made  swift  action  essen- 

tial. George  B.  Storer,  as  interim  NIB  presi- 
dent, established  a  strong  group  by  effecting  a 

coalition  of  the  existing  trade  association, 

which  drafted  Mr.  Shepard  for  the  all-im- 
portant Washington  liaison  assignment. 

Whether  all  agree  with  the  manner  in  which 
the  Council  was  created  is  not  of  paramount 
importance.  These  are  not  normal  times,  and 
ordinary  procedures  cannot  be  followed.  The 
fact  that  feelings  may  be  hurt,  or  that  conven- 

tions have  not  bean  adhered  to,  should  not  be 
taken  into  account. 

Rough  days  are  ahead — rougher  than  most 
broadcasters  anticipate.  With  a  man  like  John 
Shepard  on  the  scene — a  broadcaster  who 
knows  what  it  takes  to  run  a  station  (and  a 
regional  network)  for  18  hours  a  day,  365  days 
a  year — every  broadcaster  can  rest  assured 
his  maximum  interests  will  be  served.  It's  a 
thankless  job  for  Mr.  Shepard  and  for  those 
others  who  will  volunteer  their  services.  The 
industry  should  be  gratified  it  has  such  men 
around. 
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VICTOR  MICHAEL  RATNER 

WHEN  he  was  14  years  old, Victor  Michael  Ratner  threw 
away  his  school  books,  lied 
about  his  age,  and  went  to 

sea.  Before  he  was  21,  he  had  at- 
tended two  universities,  dropped 

out  of  both,  and  defeated  Ed  Don 
George  in  a  college  wrestling  match. 
Today  he  is  working  in  an  execu- 

tive capacity  at  Lord  &  Thomas. 
Ratner  admits  that  his  career 

set  out  in  a  number  of  different  di- 
rections— sailing  and  studying  and 

wrestling — until  he  became  an  ad- 
vertising man  in  1927.  But  from 

that  time  on,  there  has  been  single- 
ness of  purpose  and  progress.  Any 

personal  history  of  him  is  not  a 
record  of  travels  or  medals  or  din- 

ner-table speeches — but  of  jobs 
started  and  finished  and  of  defini- 

tive pieces  of  promotion. 
Born  in  New  York  City  on  June 

10,  1904,  and  educated  in  its  public 
schools,  Ratner  turned  rebel  mid- 

way through  high  school  and  signed 
up  on  a  ship.  His  boat  had  docked 
at  England,  France  and  Honduras 
before  he  returned  to  New  York, 
fifteen  years  old  and  a  full-fledged 
man  of  the  sea.  Then  he  went  back 
to  his  textbooks  and  finished  high 
school. 

Ratner  likes  to  poke  fun  at  his 
own  college  career.  He  entered  Co- 

lumbia University  and  stuck  it  out 
for  a  year-and-a-half,  then  started 
at  the  University  of  Michigan  and 
again  dropped  out  after  a  year-and- 
a-half.  He  wrestled  at  both  colleges, 
won  the  freshman  championships. 

At  a  small,  a  very  small  agency 
to  start  with,  Ratner  joined  the 
J.  L.  Arnold  Adv.  Co.  as  an  office 
boy,  and,  within  two  years,  had 
charged  up  to  the  top  as  a  $60-a- 
week  vice-president — but  the  de- 

pression caught  up  with  this  small 
firm  and  Ratner  left  in  1930  to 
join  the  CBS  promotion  depart- 
ment. 

Ratner's  history,  in  the  next  dec- 
ade, follows  the  same  sharp  curve 

as  Columbia's.  He  started  as  a  tal- 
ented but  obscure  copywriter  for 

a  network  that  was  just  beginning 
to  get  sure-footed  and  to  climb  into 
nationwide  audiences  and  adver- 

tising. Ratner's  chief  at  CBS  was 
Paul  W.  Kesten,  now  vice-president 
of  the  network  but  at  that  time 

newly-appointed  director  of  sales 
promotion. 

Kesten's  early  CBS  promotion 
is  legendary  among  network  copy- 

writers and  indeed  in  the  whole 
industry.  It  came  at  a  time  when 
radio  had  to  prove  itself,  to  show 
in  intelligible  but  scientific  terms 
that  it  belonged  with  other  tested 
nation-wide  media.  Kesten's  answer 
to  that  challenge — his  kind  of  pro- 

motion— has  been  one  of  the  strong- 
est influences  on  the  work  of  Vic 

Ratner.  "Paul  Kesten,"  Ratner 
said  recently,  "created  the  style  and 
pattern  for  CBS  promotion.  All  I 
had  to  do  was  to  follow  the  pat- 

tern he  had  set." 
But  it  was  not  as  easy  as  that. 

It  was  a  demanding  pattern  that 
required  tough  economical  writing 
— and  an  even  tougher  ability  to think  hard. 

In  1935,  Kesten  was  graduated  to 
the  CBS  executive  floor  and  Ratner 
took  over  as  promotional  director. 
He  set  an  amazing  pace  in  his  five 
years  as  head  of  the  department: 
CBS  promotion  was  always  skill- 

fully adjusted  to  fit  into  the  chang- 
ing radio  picture,  pulling  its  oar 

in  the  great  display  of  teamwork 
which  has  carried  CBS  to  its  pres- 

ent position. 
An  unusual  feature  of  Ratner's 

work  was  that  it  often  passed  be- 
yond the  simple,  hit-them-again- 

harder  promotional  formula  and 
stretched  into  wider  fields.  Already 
famous  in  a  select  circle  is  the  sec- 

tion in  the  CBS  presentation.  Ra- 
dio Today,  which  explored  the  psy- 

chological reasons  why  radio  is 
such  an  effective  medium — quite 
apart  from  the  enormous  circula- tion it  delivers. 

In  another  field,  radio  news  cov- 
erage, he  turned  out  a  new  style 

of  history  book — Vienna  and  Crisis, 
which  told  the  story  which  radio 
reported  as  it  happened.  Both  these 
footnotes  for  historians  of  the  fu- 

ture (and  particularly  the  hand- 
some Crisis  volume)  are  treasured 

parts  of  many  advertising  men's libraries. 
Toward  the  end  of  Ratner's  half- 

decade  as  CBS  promotion  direc- 
tor, he  turned  his  attention  to  heav- 
ily documented  presentations  and 

research  pieces — for  the  general 
radio  job  had  been  well  taken  care 

GEORGE  H.  JASPERT,  commercial 
manager  of  WTAG,  Worcester,  lias  re- 

ceived notice  from  H.  V.  Kaltenborn, 
NBO  news  analyst,  of  his  eligibility 
to  qualify  as  a  "charter  member"  in the  Twenty-Year  Club.  He  participated 
Nov.  2,  1920,  in  the  Harding-Cox 
election  broadcast  on  KDKA,  Pitts- burgh. 

BILL  PAPE,  owner  of  WALA,  Mo- 
bile, Ala.,  was  honored  by  a  special 

anniversary  edition  of  The  Gulf  Coast 
Farmer,  monthly  farmer  magazine, 
dedicated  to  him. 

GEORGE  MELHINEY.  member  of 
the  sales  staff  of  KXOK,  St.  Louis, 
is  confined  to  Mt.  St.  Rose  Hospital. 

AL  NELSON,  manager  of  KPO-KGO, 
San  Francisco,  has  been  elected  to  the 
board  of  directors  of  the  San  Francisco 
Chamber  of  Commerce. 

BOYD  LAWLOR,  station  and  com- 
mercial manager  of  W.JMA,  Coving- 

ton, Va.,  resigned  .Jan.  .31.  No  future 
plans  were  announced. 

.TAMES  M.  (Don)  MINIFIE,  White 
House  correspondent  for  the  Netv 
Yoric  Herald-Tribune,  was  appointed 
recently  as  Canadian  Broadcasting 
Corp.  Washington  correspondent.  He 
gives  fortnightly  Saturday  evening 
commentaries  on  happenings. 

CARROLL  B.  LARRABEE,  former 
managing  editor,  has  been  elected 
president  of  Printers  Ink  Publishing 
Co.,  succeeding  C.  Roy  Dickinson  who 
has  resigned  to  enter  active  service  as 
a  lieutenant-colonel.  R.  W.  Palmer, 
former  editor,  has  become  managing 
editoi-,  succeeding  Mr.  Larrabee. 
.JACK  FOSTER,  announcer  of 
WCKY,  Cincinnati,  has  been  named 
night  manager. 
RALPH  HARDY,  account  executive 
of  KSL,  Salt  Lake  City,  has  been 
named  coordinator  of  the  station's defense  activities. 
LESLIE  H.  PEARD,  sales  manager 
of  WBAL,  Baltimore,  has  been  ap- 

pointed a  radio  member  of  the  Mary- land State  Council  for  Defense.  Jack 
Mayer,  WBAL  publicity  chief,  has 
resigned  to  handle  the  promotion  and 
publicity  for  the  Council. 
MAURICE  DOLBIER,  program  di- 

rector of  WABI,  Bangor,  Me.,  and 
onetime  Shakespearean  actor,  is  the 
author  of  "The  Bus  That  Nobody 
Loved",  a  playlet  produced  on  the Columhia  Workshop  Feb.  1.  He  has 
written  more  than  200  plays  for  local 
broadcasts  but  this  was  his  first  net- 

work production. 
PHIL  ABRAHAMS,  previously  in 
the  sales  department  of  WMCA.  New 
York,  and  for  five  years  active  in  the 
agency  field,  has  joined  the  sales  de- partment of  WBYN,  Brooklyn. 

of,  and  promotion  was  beginning 
to  boil  down  to  hard-headed,  figure- studded  studies. 

Another  thing  that  happened  to 
Ratner,  as  CBS  advertising  chief, 
was  that  he  was  the  head  of  a 
quickly-growing  department;  and, 
in  the  last  few  years,  he  was  in- 

creasingly absorbed  in  the  execu- tive operations  of  a  vastly  enlarged 

department. Married  to  the  former  Letitia  Ide, 
Vic  has  two  children — four-year- 
old  Stephanie  and  baby  Timothy — 
and  a  farm  in  Vermont.  He  claims 
to  be  remarkably  incompetent 
around  the  house,  reads  enormous- 

ly, and  (used  to)  love  fast  driving. 

partment  head  of  the  Iowa  Broadcast- 
ing Co.,  has  joined  the  Navy  as  a 

yeoman,  seccnid  class,  being  succeeded 
by  Gerald  Patterson,  his  former  as- sistant. .Jules  Hack,  announcer  of 
KSO,  Des  Moines,  is  a  yeoman,  .second 
class,  with  the  Coast  Guard. 
DONALD  BILLINGS,  formerly  on 
the  production  staffs  of  KPWB,  Holly- 

wood and  KYA,  San  Francisco,  re- 
cently joined  the  sales  staff  of  KYA. 

HAL  SEVILLE,  formerly  sales  man- 
ager of  WBAX.  Scranton,  Pa.,  has 

joined  WJEJ,  Hagerstown,  Md. 
JACK  DIAMOND,  a  member  of  the 
sales  staff  of  WPEN,  Philadelphia, 
and  Sylvia  Ostroff,  of  the  office  staff 
of  WIP.  Philadelphia,  have  an- 

nounced their  engagement. 
JACK  FOSTER,  announcer  of 
WCKY^,  Cincinnati,  has  been  named 
night  manager  of  the  station. 
JUDITH  WALLER,  NBC  central  di- 

vision educational  director,  has  been 
named  to  represent  NBC  on  the  exec- 

utive committee  of  the  Federal  Radio 
Education  Committee. 
CARROLL  D.  ALCOTT,  Far  Eastern 
commentator  of  WLW.  Cincinnati, 
spoke  on  that  war  theatre  at  the  Ra- 

dio Executive  Club  Jan.  28  luncheon, 
FRED  MORRISON,  formerly  cor- 

respondent in  the  House  of  Represen- 
tatives for  the  Washington  bureau  of 

Transradio  Press,  has  ioined  the  staff 
of  Fulton  Lewis  jr.,  MBS  Washing- ton commentator. 
ARTHUR  J,  KEMP,  CBS  Pacific 
Coast  sales  manager,  is  in  New  York 
contacting  network  clients  and  agen- cies. 

MARTIN  CODEL,  publisher  of Broadcasting,  is  back  at  his  desk 
following  a  protracted  illness  and  op- eration. 

Mrs.  John  F.  Royal 

MRS.  ANNE  KENNY  ROYAL, 
wife  of  John  P.  Royal,  NBC  vice- 
president  in  charge  of  international 
relations,  died  Jan.  26  at  her  home 
in  New  York,  following  a  long  ill- 

ness. A  native  of  Mount  Sterling, 
Ky.,  Mrs.  Royal  was  a  graduate  of 
St.  Ursula  Academy,  Newport,  Ky. 
In  addition  to  her  husband  she  is 
survived  by  a  son,  Edward  F.  Royal, 
a  daughter,  Schatzie  Royal;  two 
sisters,  Mrs.  Larry  Enneking,  of 
Cincinnati,  and  Mrs.  Neal  Guilfoile, 
of  Mount  Sterling;  a  brother,  Al- bert Kenny  of  Newport,  Ky. 

Killed  in  Action 

TWO  FORMER  members  of  the 
NBC  page  staff,  Don  Crocker  and 
Jean  Tartrier,  have  lost  their  lives 
in  action  in  the  war.  Crocker,  a 
Navy  flier,  was  killed  at  Manila, 
but  no  details  of  his  death  were 
learned,  while  Tartrier,  with  the 
French  Army,  was  killed  leading 
his  company  in  the  assault  on 
Damascus.  Harry  Weir,  also  a 
former  page  at  NBC,  joined  the 
Spanish  Loyalists  in  1937  and  died from  wounds  in  action. 

Sydney  Flamm  to  WBYN 
SYDNEY  J.  FLAMM,  formerly 
treasurer  of  WMCA,  New  York, 
has  joined  WBYN,  Brooklyn,  as 
vice-president  in  charge  of  sales 
to  handle  sales  policies  and  super- 

vise program  planning.  His  secre- 
tary at  WMCA,  Florence  Schwartz, 

has  also  joined  WBYN  in  a  similar 
capacity.  New  musical  director  of 
WBYN  is  Lee  Grant,  who  held  a 
similar  post  at  WMCA. 
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DAN  RUSSELL,  production  super- 
visor of  CBS'  international  division, 

has  been  named  roving  field  represent- ative for  the  CBS  Latin  American 
network  by  Edmund  A.  Chester,  CBS 
director  of  shortwave  broadcasting 
and  Latin  American  relations.  He  will 
go  in  the  field  for  CBS  in  early  March 
when  the  Latin  American  chain  of  76 
affiliates  in  20  neighbor  republics  starts 
full  operations. 

DEL  CAMP,  announcer  and  supervis- 
or of  the  transcription  department  of 

WTAG,  Worcester,  has  been  appointed 
Industrial  Specialist  in  the  Radio 
Division  of  0PM,  effective  Jan.  19. 
Bill  Brenna,  formerly  of  WORC, 
Worcester,  takes  his  place. 
RAYMOND  C.  SIMMS,  announcer  of 
WFAS,  White  Plains,  N.  T.,  on  Feb. 
G  is  to  marry  Catherine  Webster. 

VERNON  MARVEL,  formerly  of 
John  B.  Rogers  Production  Co.,  has 
joined  the  announcing  staff  of  WBTM, 
Danville,  Va.  J.  A.  Black,  head  of  the 
WBTM  continuity  department,  recent- 

ly married  Bernice  Elizabeth  Fentriss. 
Arch  Morgan  Jr.,  of  the  WBTM  staff, 
plans  to  join  the  Navy  shortly. 

SELWYN  JAMES,  foreign  cor- 
respondent, on  Jan.  25  started  a  Sun- 

day series  on  WINS,  New  York,  dur- 
ing which  he  comments  on  world  news. 

VINCENT  ROSCI  of  the  accounting 
staff  of  WBBM,  Chicago,  has  enlisted 
in  the  Marines. 

ROBERT  HAFTER,  until  recently 
Chicago  manager  of  Columbia  Man- 

agement and  prior  to  that  production 
manager  of  WBBM,  that  city,  has 
joined  the  CBS  Hollywood  production 
staff,  assigned  to  /  Was  There,  spon- 

sored by  General  Petroleum  Corp.  on 
9  CBS  Western  stations.  Monday,  9- 
9:30  p.m.  (PST).  Ralph  Scott,  one- 

time CBS  Hollywood  producer,  has  re- 
joined the  network  as  San  Francisco 

production  head. 

TED  HEDIGER,  NBC  Hollywood 
Ijroducer,  is  on  leave-of-absence  to  take 
over  a  writing  assignment  on  the 
Rudy  Vallee  Shoiv,  sponsored  by  Na- 

tional Dairy  Products  Corp.,  on  Blue 
Network. 

CLETE  ROBERTS,  program  director 
and  news  editor  of  KMPC,  Beverly 
Hills,  Cal.,  has  resigned.  Bill  Conrad, 
producer,  is  also  leaving. 

GAYNE  WHITMAN,  Hollywood 
commentator,  has  been  signed  in  that 
capacity  on  17  defense  training  shorts 
to  be  filmed  under  Navy  supervision. 

TOM  FRANDSEN,  KFI-KECA,  Los 
Angeles,  announcer,  has  joined  the 
Naval  Reserve. 

CLIFF  DANIEL,  program  director  of 
WCAE,  Pittsburgh,  was  hospitalized 
by  a  "strep"  infection  of  the  throat. 
EVELYN  TOLIN,  since  1937  a  staff 
member  of  WEEI,  Boston,  has  been 
named  assistant  publicity  director. 
Carol  Savage  has  joined  the  staff  as 
secretary  to  Walter  Murphy,  WEEI 
publicity  director. 
WILLIAM  JOLESCH,  director  of 
iniblicity  and  continuity  at  KROD,  El 
Paso,  has  resigned  to  accept  a  position 
in  the  publicity  department  of  the 
Blue  Network  in  Chicago. 
GUY  RUNNION,  news  commentator 
of  KMOX,  St.  Louis,  is  the  father  of 
a  girl  born  Jan.  21. 

GEORGIA  LANE,  Twin  City  styl- 
ist and  home  economist,  has  joined 

WDGY,  Minneapolis,  to  handle  a  new 
daily  women's  program. 

W.  A.  O'CARROLL,  Chicago  Tribune correspondent  in  Sidney,  Australia,  has 
been  appointed  MBS  news  commenta- tor from  that  country. 

DAVID  HALL,  formerly  of  Colum- 
bia Recording  Corp.,  New  York,  and 

author  of  The  Record  Book,  a  guide 
for  music  lovers,  is  now  writing  pro- 

gram notes  for  serious  music  broad- 
casts on  NBC,  under  the  direction  of 

Lewis  Titterton,  NBC  manager  of  con- 
tinuity. Hall  replaces  Richard  Porter 

Leach,  who  has  joined  the  staff  of 
National  Concerts  &  Artists  Corp. 

KEN  GIVEN,  sports  announcer  of 
WCHS,  Charleston,  W.  Va.,  recently 
was  awarded  a  trophy  by  the  Kanawha 
Game  &  Fisheries  Assn.  for  his  serv- 

ices in  furthering  the  cause  of  sports. 

ALVIN  G.  FLANAGAN,  formerly 
program  director  of  WRUF,  Gaines- 

ville, Fla.,  has  joined  the  announcing 
and  production  staff  of  WSB,  Atlanta. 
Sam  Fonts  has  replaced  him  as  pro- 

gram director  of  WRUF,  with  Ernest 
Stanley  succeeding  Fonts  as  continu- 

ity writer  and  publicity  director. 

LEW  SARGENT,  announcer  of 
WEEI.  Boston,  is  the  father  of  a 
boy,  Donald  Lewis. 

JOE  DANA,  KOY.  Phoenix,  chief  an- 
nouncer, is  the  father  of  a  boy  born 

Jan.  20. 

JOCK  FERNHEAD,  NBC  Hollywood 
auditor,  and  Joy  Richards,  of  Los 
Angeles,  were  married  Jan.  21. 
HENRY  M.  NORTON,  of  the  con- 

tinuity staff  of  KGW-KEX,  Portland, 
has  resigned  to  fi-eelance  in  short 
stories  and  radio  scripts.  Norton,  for- 

merly of  KIRO,  Seattle,  will  continue 
to  write  the  Blue  network's  West 
Coast  show,  Granpappij  &  His  Pals. 
ELEANOR  (Pat)  HURLEY,  secre- 

tary to  Jerry  Danzig,  director  of  pub- 
licity of  WOR,  New  York,  has  been 

named  a  staff  member  of  the  publicity 
department  in  charge  of  photographs. 
Helen  Dunlop  will  succeed  Miss  Hur- 
ley. 

THOMAS  C.  KERRIGAN  of  the 
continuity  and  news  staff  of  WTAQ, 
Green  Bay,  Wis.,  has  been  appointed 
publicity  director  of  WTAQ. 
LEO  G.  (Uncle  Louie)  RBETHS, 
announcer  of  WTAQ,  Green  Bay. 
Wis.,  recently  became  the  father  of 
a  boy,  his  third. 
TOM  DOLAN,  formerly  NBC  general traffic  supervisor,  has  been  appointed traffic  manager  of  the  Blue  Network. 

IADIE&; 

Auto  Irony 

CATHERINE  MORGAN, 
KFAC,  Los  Angeles,  commen- 

tator who  gives  advice  to 
pedestrians  and  motorists 
during  her  four-v^^eekly  quar- 

ter-hour program,  The  Back- 
seat Driver,  was  seriously  in- 

jured in  an  auto  accident 
Jan.  23. 

GRACE  GUNDERMAN,  formerly  in 
the  script  division  of  Blackett-Sample- Hummert,  New  York,  and  with  NBC 
for  two  years,  has  been  named  pro- 

gram booking  chief  of  the  Blue  iSfet- work. 
WILLIS  HOMAN.  Pacific  Coast 
newspaperman,  has  been  named  man- ager of  the  new  CBS  West  Coast  news 
bureau  and  listening  station  in  San 
Francisco,  formed  after  the  Pearl 
Harbor  attack. 

GILBERT  WALES,  former  Euro- 
pean correspondent,  has  started  a 

series  of  news  commentaries  five 
times  weekly  on  KYA,  San  Francisco. 
DON  FREDERICK,  announcer,  for- merly of  KFOX,  Long  Beach,  Cal., 
has  joined  KQW,  San  Jose-San  Fran- cisco. 

ROBERT  BENSON,  news  announcer 
of  WDAS,  Philadelphia,  has  resigned. 

ELEANOR  BOYD 

THOUGH  a  comparative  newcomer 
to  radio,  the  name  of  Eleanor  Boyd 
is  already  well  known  in  Mobile 
and  nearby  communities.  Her  In 
a  Woman's  World  program  on 
WMOB,  Mobile,  in  which  she  gives 
timely  comments  on  women's  affairs and  their  part  in  the  world  today, 
has  become  one  of  the  outstanding 
program  periods  on  the  station. 

Officially  Miss  Boyd  is  WMOB 
continuity  editor.  Through  her  pro- 

gram and  through  her  activities  in 
the  Mobile  Civic  Theatre  and  the 
Woman's  Club  of  Mobile,  Eleanor  is 
kept  pretty  busy,  especially  since 
she  is  in  demand  as  a  speaker  be- 

fore various  civic  groups.  These 
days  Eleanor  is  aspiring  to  become 
an  operator.  The  emergency  is  tak- 

ing so  many  engineers  from  the 
stations  that  women  might  soon  be 
in  demand  to  take  over  some  of  the 
duties  and  she  wants  to  do  her  part. 
A  graduate  of  Alabama  Polytech- 

nic Institvite,  she  has  background 
for  her  new  aspirations. 

DON  C.  HARVEY,  formerly  farm 
service  director  of  KSOO  and  KELO, 
Sioux  Falls.  S.  D.,  has  joined  KOAM, 
Pittsburg,  Kan. 

SAM  ETTINGER,  formerly  of  the 
defunct  Philadelphia  Evening  PuMic 
Ledger,  has  been  named  news  editor 
of  WIP,  Philadelphia,  replacing  Carl 
Will,  who  left  to  become  editor  of  the 
Philadelphia  Lahor  Record. 

RxVYMOND  ROGERS,  formerly  with 
Eastern  Air  Lines,  has  joined  the 

announcing  staff  of  W53PH,  WFIL's FM  station  in  Philadelphia. 

GORDON  SHAW,  of  the  production 
staff  at  CKGB,  Timmins,  Ont.,  has 
joined  the  program  department  of 
CJKL,  Kirkland  Lake,  Ont. 

BILLIE  RANDALL,  of  CBS  Holly- 
wood sales  promotion  department,  is 

recovering  from  a  recent  appendicitis 
operation. 
WILLIAM  J.  BAILEY,  formerly  of 
the  NBC  announcing  staff  in  New 
Y'ork.  recently  freelancing,  has  joined 
KYW,  Philadelphia. 

JOHN  DOWLER,  freelance  writer, 
has  joined  the  script  staff  of  WTAG, 
Worcester,  Mass. 

JOHN  BRADFORD,  formerly  of 
WHIO,  Dayton,  has  joined  the  an- nouncing staff  of  WLW,  Cincinnati. 

ALUN  WILLIAMS,  senior  announcer 
of  WMCA,  New  York,  has  been  ap- 

pointed chief  announcer. 

B.  S.  BERCOVICI.  news  analyst  of 
WSAY,  Rochester,  has  joined  WJW, 
Akron,  where  he  will  originate  his 
MBS  network  programs. 
GEORGE  SHEPARD,  announcer  of 
WMFF,  Plattsburg,  N.  Y.,  is  now  in 
training  at  the  Officers'  Training School  at  the  Marine  base  in  Quantico, 
Va.  He  is  succeeded  at  WMFF  by  Earl 
Sharland,  formerly  program  director 
of  WNBZ,  Sarfinac  Lake,  N.  Y. 
PRIVATE  CHUCK  WALDMAN, 
chief  of  radio  division,  public  relations 
office.  Turner  Field,  Ga.,  is  announcing 
thrice-weekly  field  news  on  WGPC, 
Albany,  and  the.  thrice  weekly  pro- 

gram of  the  Turner  Field  Orchestra on  WALB,  Albany. 

HANK  SWARTWOOD,  program  di- 
rector of  KOIN-KALE,  Portland, 

Ore.,  recently  became  the  father  of  a 
baby  girl,  his  second  child. 
POLLY  GSCHWINDT  has  joined 
WROK,  Rockford,  111.,  as  continuity 
writer  succeeding  Marjorie  Hilliard, 
continuity  editor,  who  resigned  to  ac- 

cept a  similar  position  at  WOSH, 
Oshkosh.  Wis. 
RALPH  WILLIAMS,  publicity  direc- 

tor of  WSB,  Atlanta,  Ga.,  has  entered 
the  Marine  Corps  Candidates  Class  at 
Quantico,  Va.,  and  Elmo  Ellis,  studio 
production  manager,  was  to  be  in- 

ducted into  the  Army  at  Ft.  McPher- 
son,  Ga.,  Feb.  5. 
LOUIS  PELLETIER,  co-author  of 
the  Broadway  show  "Howdy  Stran- 

ger", has  been  appointed  a  writer  in 
the  CBS  script  department,  and  is 
currently  working  on  Kay  Thompson 
(£-  Co. 

RICHARD  COOPERMAN,  former 
CBS  page  boy,  has  been  appointed 
desk  assistant  in  the  CBS  news  room. 

TOM  DECKER,  newscaster  and  con- tinuity writer  at  KOIN,  Portland, 
Ore.,  has  been  hospitalized  with  pneu- monia. 

BILL  HINN,  special  events  director 
of  WMRC,  Greenville,  S.  C,  has  joined 
the  Royal  Air  Force  and  is  serving 
overseas.  Raymond  Caddell,  of  Flor- 

ence, has  taken  his  place. 
SAM  KERNER,  Hollywood  producer, 
is  the  father  of  a  girl  born  Jan.  26. 
BILL  HAMPTON,  Hollywood  writer 
on  the  NBC  College  of  Musical  Knoiol- 
edge,  sponsored  by  American  Tobacco 
Co.,  has  been  signed  to  do  comedy  dia- 

logue and  gags  for  the  RKO  film  "My 
Favorite  Spy". 
LARRY  PAYNE,  who  handles  all  de- 

fense programs  for  WJR.  Detroit,  has 
been  named  Civilian  Adviser  on  Radio 
for  the  Detroit  Naval  Recruiting  dis- trict. 

JOHN  KRESGE,  music  librarian  of 
KDKA,  Pittsburgh,  reports  for  induc- 

tion into  the  Army.  He  was  to  be  mar- ried before  departure  to  Phyllis  Maihle, 
of  Marietta.  O.  .To=e"h  Schertler.  as- 

sistant editor  of  KDKA,  has  enlisted in  the  Navy. 

.TEANE  BROWN,  music  director  of 
WOWO-WGL,  Fort  Wayne,  has  re- 

turned following  an  operation. 

WCMI  Names  Tyler 

As  Head  of  Sales  Staff 
AL  TYLER,  formerly  of  WLNH, 
Laconia,  N.  H.,  has  been  named 
commercial  manager  of  WCMI, 
Ashland,  Ky.  Additions  to  the  sales 
staff  are  Lorrain  Ford,  succeed- 

ing Woody  First  in  Ashland.  In 
Huntington,  Manager  Lee  Newman 
has  added  Robert  Bell. 

John  Wymer,  formerly  of  WHIO, 
Dayton,  has  been  promoted  to  chief 
announcer.  New  members  of  the 
announcing  staff  are  Gene  Waters 
and  Paul  Clark.  In  the  traffic 
Department,  Lota  Segraves  re- 

places Mrs.  Ruth  Lanter.  Hugh 
Harling  is  commercial  representa- tive in  Ironton.  Additions  to  the 
engineering  staff  include  William 
B.  Fletcher  and  Paul  Hunt. 
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IT  CAN  BE WITH  THE 

RIGHT   PROGRAM  MATERIAL 

No  block  of  time  on  any  station  is  productive  in  itself.  It's  what 

goes  into  that  time  that  sells  goods  .  .  .  it's  the  program  that 
counts.  And  the  feature  you  can  recommend  with  confidence 

to  advertisers— present  with  pride  to  listeners— is  THE  TEXAS 

RANGERS  LIBRARY!  More  than  300  different  selections— western, 

Latin,  hill-billy,  novelty,  vocal  and  instrumental  numbers,  bril- 

liantly produced  and  recorded  in  Hollywood  by  America's  most 

versatile  eight-man  musical  organization!  At  a  new  low  cost. 

The  Texas  Rangers  Library  can  make  your  time  BIG-TIME  any  time! 

The 

TEXAS  RANGERS 

of  CBS  and  Hollywood 

Nationally  famous  Men  of  Music,  who 

have  built  a  loyal  following  of  millions, 

coast  to  coast.  Veterans  of  network  com- 

mercials and  sustainers— stars  of  outstand- 

ing transcribed  spot  successes  for  Old 

Gold,  Socony-Vacuum,  Mid-Continent  Pe- 
troleum and  others— featured  in  a  whole 

string  of  big  westerns  .  .  .  The  Texas 

Rangers  are  ready  now  to  appear  on  your 

station  exclusively  in  your  market! 

TODAY,  WRITE  FOR  YOUR  STATION'S 

COPY  OF  THE  TEXAS  RANGERS'  NEW 

BOOK   .    .   .   "ROPE  'EM  IN" 

K„  ̂^'^y  BUT 

^'"°99's  have 

has  d  '^°'^^fondc 
"^'^^  open  '^'"■kets  ore 

served'  '  ̂"'^^ 

The  TEXAS  RANGERS  LIBRARY 

^    AN   ARTHUR   B.    CHURCH    PRODUCTION  ^ 
HOTEL    PICKWICK  10th    &    McGee  Kansas    City,  Mo. 
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1941  Business 

{Continued  from  page  8) 

A  slight  increase  in  confectionery 
advertising  was  noted,  though  the 
problem  was  complicated  by  re- 

classification of  products.  Network 
drug  and  toilet  goods  advertising 
experienced  the  greatest  growth  in 
dollar  volume  as  compared  with 
1940,  rising  more  than  $5,000,000. 
The  principal  increase  has  come 
since  1939,  when  its  volume 
amounted  to  $22,500,000.  The  per- 

centage increase  for  this  class  of 
business  over  the  previous  year 
was  20%  in  1941. 

Financial  and  insurance  ad- 
vertising over  networks  I'e- 

mained  comparatively  unchanged 
in  1941,  though  advertising  by  this 
product  class  has  nearly  tripled 
since  1938.  A  slight  increase  in 
food  advertising  was  detected,  but 
the  changes  were  obscured  by  re- 

classification of  business  types. 

Jewelry  and  silverware  advertis- 
ing increased  about  16%  and  was 

more  than  double  the  1939  volume 
of  $500,000.  Petroleum  products 
and  fuel,  almost  entirely  compris- 

ing gasoline  and  motor  oil  advertis- 
ing, rose  about  40%  in  1941  as 

compared  to  the  preceding  year. 
Net  Product  Data 

Network  advertising  of  soaps  and 
household  supplies  increased  24%. 
in  1941  as  compared  to  the  previ- 

ous year,  and  experienced  the  sec- 
ond greatest  gain  in  dollar  volume 

—approximately  $2,700,000. 
Advertising  by  publications  is  es- 

timated to  have  experienced  the 
greatest  relative  growth  of  any 
product  class,  rising  in  the  neigh- 

borhood of  80%.  Travel  advertis- 
ing dropped  sharply,  as  was  ex- 

pected. The  necessary  reshifting  of 
minor  classifications  from  recent 
years  renders  any  analysis  of  the 
miscellaneous  group  impracticable. 

Shifts  in  the  relative  use  of  na- 
tional network  advertising  by  dif- 
ferent classes  of  products  in  re- 

cent years  have  resulted  in  signif- 
icant changes  in  the  percentage  of 

gross  hillings  represented  by  vari- 
ous product  groups.  These  are  de- 

picted for  1935,  1939  and  1941  in 
the  following  table: 

Estimated  Percentage  of  National 
Network  Gross  Billings  Represent- 

ed by  Different  Product  Groups 
%  of  total  gross  billings Product  Group              1935  1939  19U1 

Automotive  7.9%  3.7%  2.9% 
Housing     equip.  & 
supplies  1.4%  .8%  1.9% 

Tobacco  products  ___  7.0%  14.0%  14.4% 
Confectionery  &  soft 
drinks   2.6%  2.7%  3.9% 

Drugs  &  toilet  goods_33.0%  27.0%  29.6% 
Financial  &  insur- 

ance                            .8%  1.2%  .9% 
Grocery  food  pro- 

ducts  27.0%  29.6%  24.1%' Jewelry  &  silverware,    .3%  .2%  .3% 
Petroleum  products  & 
fuel  7.6%  5.1%  5.6% 

Soaps  &  kitchen  sup- 
plies  5.0%  11.7%  12.9% 

Publications                   .9%  .4%  1.0% 
Travel  &  hotels             .1%  .1%  .1% 
Miscellaneous  6.4%  3.5%  2.5% 

Total  gross  billingS-100.0%  100.0%  100.0% 

Probably  tthe  most  important 
tendency  to  be  noted  from  the  table 
above.  Dr.  Hettinger  said,  is  the 
increasing  concentration  of  network 

Canadian  Broadcasters  Plan  Discussion 

Of  War  Problems  at  Feb.  9-11  Meetino^ 
THE  THIRD  wartime  convention 
of  the  Canadian  Assn.  of  Broad- 

casters to  be  held  in  Montreal  Feb. 
9-11  will  deal  mainly  with  the  part 
Canadian  broadcasting  stations  are 

taking  in  the  Dominion's  war  ef- fort. Government  officials  and 
American  broadcasters  are  on  the 

agenda. The  convention  will  be  conducted 
on  a  more  formal  basis  than  usual. 
Two  luncheons  and  a  formal  dinner 
are  scheduled. 

Miller,  Shirer  Slated 
Speakers  include  Herbert  Lash, 

director  of  public  information,  Ot- 
tawa; J.  W.  G.  Clark,  director  of 

Royal  Canadian  Air  Force  and 
Canadian  Army  public  relations, 
Ottawa;  Frank  Ryan,  formerly 
manager  CKLW,  Windsor,  now  of 
the  public  relations  staff"  at  the Wartime  Prices  &  Trade  Board, 
Ottawa;  John  Atkins,  administra- 

tor of  the  Publishing,  Printing  & 
Allied  Industries  for  the  Wartime 
Prices  &  Trade  Board,  Toronto; 
Neville  Miller,  NAB  president, 
Washington;  Lynne  C.  Smeby, 
NAB  director  of  engineering, 
Washington;  William  L.  Shirer, 
CBS  commentator,  New  York.  In 

First  Permits  for  FM 

Awarded  to  Jersey  Area 
IN  LINE  with  its  establishment 
of  a  North  Jersey  service  area 
last  year  to  alleviate  the  congestion 
of  new  commercial  FM  station  ap- 

plicants as  well  as  those  already 
granted  in  the  New  York  City 
service  area,  the  FCC  last  Tuesday 
issued  its  first  FM  construction 
permits  for  use  of  this  separate 
Jersey  service  area. 

Action  represented  a  dual  grant 
to  Jersey  City  with  New  Jersey 
Broadcasting  Co.,  licensee  of 
WHOM,  and  Bremer  Broadcasting 
Corp.,  operator  of  WAAT,  receiv- 

ing authorization  for  the  commer- 
cial FM  facilities.  Stipulated  was 

use  of  the  49.1  mc.  channel  to  serve 
an  area  of  6,200  square  miles  for 
New  Jersey  Broadcasting  Corp., 
while  the  Bremer  CP  is  for  49.5 
mc.  with  an  identical  service  area. 
The  two  are  the  first  commercial 
high-frequency  assignments  in  New Jersey. 

WTIC,  Hartford,  Conn.,  and  its  FM 
station,  W53H,  has  subscribed  to  the 
payroll  deduction  plan  whereby  em- 

ployes of  the  stations  are  enabled  to 
purchase  U.  S.  Defense  Savings  Bonds. 

gross  billings  in  the  convenience 
goods  field,  i.e.,  articles  sold  in 
small  units  by  a  multiplicity  of  re- 

tail outlets  for  a  small  price  and 
which  are  purchased  frequently  by 
consumers. 

If  one  leaves  gasoline  and  lu- 
bricating oil  out  of  the  picture, 

which  seems  desirable  in  view  of 
the  present  wartime  emergency, 
goods  of  this  type  represented 
74.6%  of  network  billings  in  1935, 
85.0%  in  1939  and  84.9%  in  1941. 

addition  there  will  be  a  director 
of  the  Canadian  Assn.  of  Adver- 

tisers, and  most  likely  officials  from 
the  Canadian  Broadcasting  Corp., 
including  Maj.  Gladstone  Murray, 
general  manager,  and  Dr.  Augustin 
Frigon,  assistant  general  manager. 

Measures  to  be  discussed  also  in- 
clude standardization  of  rate  struc- 
ture and  the  possibility  of  devel- 

oping a  standard  measurement  of 
station  listening  habits;  bulk  buy- 

ing practices;  free  time;  agency 
franchise  revision ;  Churchill  Fund 
for  which  biographical  booklets 
were  sold  through  member  stations ; 
plans  to  form  a  school  for  an- 
nouncers. 
A  closed  meeting  will  be  held 

with  the  directors  of  the  Canadian 
Assn.  of  Advertising  Agencies,  and 
also  one  to  deal  with  revision  of 
the  CAB  constitution  and  financial 
report.  It  is  hoped  to  have  separate 
sessions  on  the  last  afternoon  for 
stations  affiliated  with  the  CBC 
commercial  networks,  and  stations 
not  affiliated  with  the  CBC. 
Wartime  discussion  will  include 

work  of  the  National  War  Finance 
Radio  Committee,  through  which  all 
governmental  radio  advertising  is 
being  handled. 

SPIRIT  OF  FUN  dominated  re- 
cent welcome  ceremonies  bringing 

KQW,  San  Jose-San  Francisco  into 
the  CBS  family.  Planters  Peanut 
brought  its  show  to  San  Francisco 
for  the  occasion.  After  the  show, 
these  four  had  fun  (1  to  r),  C.  L. 
McCarthy,  KQW  manager;  E.  H. 
Jenanyan,  Planters  manager  in  San 
Francisco;  Raymond  R.  Morgan, 
president  of  the  Hollywood  agency 
bearing  his  name;  Arthur  J.  Kemp, 
CBS  Pacific  Coast  sales  manager 
(on  bicycle). 

Program  Censorship  Notes 

COMPLETE  change  in  schedule,  fol- 
lowing the  publication  of  the  sug- 

gested broadcast  policy  changes  in  the 
War  Censorship  Code,  was  instituted 
by  WLAC,  Nashville.  Street  Reporter 
shows  and  an  airport  feature  were 
eliminated.  WLAC  reports  complete 
cooperation  of  sponsors  with  Curb- 

stone College  now  aired  from  WLAC's 
studios  with  picked  contestants  parti- 

cipating and  the  street  broadcasts  be- 
ing replaced  by  a  musical  feature  star- 
ring Little  Texas  Daisy,  the  "Yodeling 

Cowgirl". AVTOL,  Toledo,  has  suspended  its  pro- 
gram, Union  Station,  which  featured 

interviews  with  travelers  arriving  in 
that  city.  Sponsor  of  the  show,  Schiff 
Shoe  Stoi-es,  agreed  to  the  suspension 
for  the  duration.  In  announcing  the 
move  the  station  said  "it  prided  itself 
on  honoring  every  suggestion  which  the 
various  offices  of  the  Government  rec- 

ommend". 
OFFICE  of  Censorship  War  Code  has 
resulted  in  either  cancellation  or  revi- 

sion of  12  weekly  programs  of  WDRO, 
Hartford.  Main  Street,  Hartford,  man- 
on-the-street  show  has  been  replaced 
by  Inside  Page  with  same  sponsors. 
Howard's  Cleaners  and  A.  C.  Peter- 

son Farms.  Harry's  Clothing  Store  is 
sponsoring  a  musical  show  to  replace 
the  Saturday  morning  street  program. 
Six-weekly,  6-7  a.m.,  Steepy  Jim's Serenade,  conducted  by  Harvey  Olson 
has  been  i-evised  to  eliminate  requests 
and  is  now  of  a  variety  nature. 

WHEN  CENSORSHIP  resulted  in 
discontinuance  of  its  daily  man-on- 
the-street  broadcasts,  WDAS,  Phila- 

delphia, found  it  had  on  its  hands 
scores  of  defense  stamps  in  specially 
designed  booklets  which  it  gave  to  each 
participant  on  the  broadcast.  Listen- ers are  now  being  asked  to  write  to 
the  station  criticizing  any  phase  of 
the  station's  activities  and  suggest 
changes.  The  best  suggestions  earn defense  stamps. 

AFTER  CONDUCTING  a  mau-on- the-street  show  for  ten  years,  Dale 
Morgan,  KSO-KRNT,  Des  Moines, 
has  changed  the  format  to  include 
imjjromptu  forums  by  a  series  of  in- terviews and  industrial  broadcasts. 
Visiting  celebrities  and  Iowa  people 
with  an  interesting  background  are 
subjects  for  broadcasts,  Mondays, 
Wednesdays  and  Fridays.  On  the 
other  three  days  Morgan  visits  the 
various  industrial  plants,  mines  and 
unusual  business  institutions  in  the 
state. 

FOLLOWING  suggestions  of  the  War 
Censorship  Code  on  "opeu-mike"  shows, WKZO,  Kalamazoo,  has  offered 
awards  to  listeners  submitting  sug- 

gestions for  supplanting  man-on-the- street  and  bus  station  broadcasts. 

Audience  Gains  Shown 

Since  Attack  on  Hawaii 
LISTENING  audiences  to  evening 
network  commercials  have  gained 
at  least  13%  as  a  result  of  the 
Pearl  Harbor  attack,  according  to 
a  special  analysis  released  by  the 
NBC  Research  Division  from  tabu- 

lations of  C.  E.  Hooper  nighttime 
network  sponsored  ratings. 

Analysis  shows  a  21%  rise  in  ag- 
gregate ratings  between  the  No- vember and  January  surveys,  while 

a  study  of  the  previous  two  winters 
shows  a  normal  8%  seasonal  gain 

was  expected.  According  to  the  Jan- uary study  of  listening  by  the 
Pulse  of  New  York,  there  was  a 
decrease  in  listening  by  New  York- 

ers this  month  compared  to  the 
peak  reached  in  December  immedi- 

ately following  the  Japanese  at- tack. 
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NOW-yihanWrn  is  hottest.. 

GET  ON  THE  WHN  NEWSwAGON  / 

THE  NEW  YORK  audience  instinctively 

dials  ten-fifty  for  news,  because  WHN 

offers  the  most  complete  news  service, 

in  number  of  features  and  commentators. 

Look  at  'em.  Four  of  the  biggest  news- 

names  in  radio,  and  all  of  them  heard 

regularly  on  America's  most  powerful 

independent  station. 

Then  there's  WHN's  famed  "NEWSREEL 

THEATRE  OF  THE  AIR"  (the  feature  that 

helped  increase  an  advertiser's  distri- 

bution six-fold),  and  thirteen  newscasts 

a  day  of  complete  UNITED  PRESS  and 

ASSOCIATED  PRESS  news. 

Still  room  for  another  advertiser  or 

two  in  the  WHN  News  schedule— but 

better  get  the  dope  from  us  right  away! 

1540  Broadway  •  New  York  •  BRyant  9-7800 

Chicago  Office  •  360  N.  Michigan  •  Randolph  5254 

WHN's  line-up  of  distinguished 

news  commentators 

FULTON 

LEWIS  Jr. 
—  by  direct 

^    WHN  wire  from 
Washington 

WYTHE 

WILLIAMS 'radio's  ace 

shot  caller'' 

FULTON 

OURSLER 

-dynamic  editor  of 

Liberty  Magazine 

GEORGE 

HAMILTON 

COMBS  Jr. —former 

Congressman  and 

five  years  on  WHN 

50,000  WATTS 

1050  KILOCYCLES 

AMERICA'S  MOST  POWERFUL  INDEPENDEKT  STATION 
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Wage-Hour  Move 
THE  Wage  &  Hour  Division  of  the 
Department  of  Labor,  headquar- 

tered in  Washington  since  it  started 
■operation  in  October,  1938,  is  sched- uled to  be  moved  to  New  York 
about  Feb.  15  or  March  1.  New 
headquarters  of  the  agency, 
■charged  with  administration  of  the 
Fair  Labor  Standards  Act,  will  be 
at  1560  Broadway,  New  York.  About 
500  employes  are  involved  in  the 
transfer,  including  a  number  of  at- 

torneys detailed  from  the  Labor 
Department  legal  staff  to  handle 
wag?  hour  litigation.  The  Wage  & 
Hour  Division  is  one  of  about  a 
dozen  Federal  agencies  being  moved 
from  Washington  under  a  decen- 

tralization plan  to  make  room  for 
mushrooming  defense  agencies. 

WFNC  Joins  MBS 

WFNC,  Fayetteville,  N.  C,  on  Feb. 
8  will  join  Mutual,  bringing  the 
total  number  of  MBS  affiliates  to 
197.  Owned  by  the  Cumberland 
Broadcasting  Co.,  WFNC  operates 
on  1450  kc.  with  250  watts  power 
unlimited. 

Baiter  for  Ziv 
SAM  SALTER,  whose  Inside  of 
Sports  was  heard  over  the  Mutual 
Network  sponsored  by  Bayuk  Phillies 
cigars,  has  arranged  with  Frederic 
W.  Ziv  Inc.  for  a  series  of  transci'ibed 
shows  to  be  titled  It  May  Never  Hap- 

pen Again.  Transcriptions  are  being 
cut  in  the  World  Broadcasting  System 
studios  under  the  direction  of  John  L. 
Sinn,  vice-president  in  charge  of  the Ziv  New  York  offices. 

^*THAT  REMINDS  ME-THERE'S  A  BARREL  OF 

BUSINESS  IN  THE  RED  RIVER  VALLZY!  AND 

WDAV'S  SMART  ADVERTISERS  ARE  SURE 

CASHIN'  IN.'" 

C.  M.  PASMORE 
FOR  SIX  MONTHS  of  the  year 
Saturday  night  is  Hockey  Night 
to  Canadian  radio  listeners,  and 
the  man  responsible  for  forming 
this  habit  with  radio  audiences  is 
C.  M.  Pasmore,  dean  of  Canadian 
timebuyers.  "Pas"  as  he  is  known in  the  broadcasting  and  advertising 
industry,  has  been  with  MacLaren 
Adv.  Co.,  Toronto,  since  1929,  when 
he  started  the  radio  department  for this  agency. 

His  experience  with  radio  as  a 
medium  was  nil ;  he  didn't  even own  a  radio  receiver  when  Jack 
MacLaren,  agency  president, 
dumped  the  radio  end  of  the  Cana- dian General  Electric  account  in 
his  lap  and  told  him  to  go  ahead 
with  it,  expand  it  from  a  one-sta- tion to  a  network  show. 
From  that  first  radio  venture 

Pas  (no  one  knows  and  he  won't tell  what  the  C.  M.  stands  for)  be- 
gan hockey  broadcasts  for  General 

Motors  of  Canada,  first  on  Ontario 
stations,  gradually  increasing  to 

'  coast-to-coast  coverage  till  28  sta- 
tions were  on  the  roster.  The  de- 

pression cut  this  to  18,  and  after 
5  years  General  Motors  was  suc- 

ceeded as  sponsor  of  the  Saturday 
night  hockey  broadcasts  by  Im- 

perial Oil  Ltd.,  subsidiary  of  Stand- 
ard Oil.  Under  Imperial  Oil's sponsorship  the  broadcasts  are  now 

in  their  sixth  year,  are  carried 
every  week  from  Toronto  on  39 
stations,  from  Montreal  in  French 
on  8  stations,  the  largest  sponsored 
weekly  network  show  in  the  Domin- 
ion. 
"Pas"  has  also  handled  other 

network  shows  for  advertisers  as 
Dominion  Rubber,  subsidiary  of 
United  States  Rubber,  Ontario 
Hydro,  Tuckett  Ltd.  (tobacco)  and 
other  nationally  known  Canadian firms. 

He  was  born  53  years  ago  in 
Western  Ontario,  educated  at 
Toronto,   and   entered  newspaper 

Set  Survey  Shows 

New  York  in  Lead 

Has  11.9%  of  the  57,400,000 
Receivers  in  the  Nation 

WITH  AN  estimated  6,750,000  sets 
in  use.  New  York  State  had  11.9% 
of  the  aggregate  of  57,400,000  re- 

ceivers in  the  United  States  when 
the  new  year  began,  leading  all 
other  States,  according  to  the  pre- 
census  estimates  of  O.  H.  Caldwell, 
editor  of  Radio  Retailing  Today 
and  former  member  of  the  Federal 
Radio  Commission.  Pennsylvania 
ranked  second  with  an  estimated 

4,740,000  sets  or  8.3%  of  the  na- 
tion's aggregate;  Illinois  third, 

with  4,000,000  sets  or  7%  and  Cali- 
fornia fourth  with  3,700,000  or 

6.5%. 

By  States 

Following  are  the  State  esti- mates : 

Alabama    790,000 
Arizona    169,000 
Arkansas   534,000 
California    3,700,000 
Colorado    505,000 
Connecticut    875,000 
Delaware    122,000 
Dist.  of  Columbia   335,000 
Florida    640,000 
Georgia    780,000 
Idaho    208,000 
Illinois    4,000,000 
Indiana    1,750,000 
Iowa    1,240,000 
Kansas    790,000 
Kentucky    1,070,000 
Louisiana    640,000 
Maine    439,000 
Maryland    762,000 
Massachusetts    2,300,000 
Michigan    2,440,000 
Minnesota    1,200,000 
Mississippi    400,000 
Missouri   1,860,000 
Montana    240,000 
Nebraska    610,000 
Nevada    62,000 
New  Hampshire    261,000 
New   Jersey    2,200,000 
New  Mexico    132,000 
New  York    6,750,000 
North  Carolina    878,000 
North  Dakota   252,000 
Ohio    3,560,000 
Oklahoma    960,000 
Oregon    601,000 
Pennsylvania    4,740,000 
Rhode  Island    330,000 
South   Carolina    420,000 
South  Dakota    278,000 
Tennessee    975,000 
Texas    2,226,000 
Utah    235,000 
Vermont    188,000 
Virginia    850,000 
Washington    940,000 
West  Virginia   738,000 
Wisconsin    1,320,000 
Wyoming    105,000 

Total,    U.    S   57,400,000 

work,  holding  executive  posts  vdth 
the  former  Toronto  News  and  the 
Regina  Leader.  He  began  to  sell 
space  in  newspapers  and  magazines 
in  1923,  then  edited  the  advertis- 

ing trade  weekly  Marketing  at 
Toronto  for  a  year,  following  which 
he  was  asked  to  form  the  radio  de- 

partment for  MacLaren's. 

,WDAY
 f  ARGO.  N.  D.  5000  WATTS  -  NBC 

AFFILfATED  WITH  THE  FARGO  FORUM 

FREE  &  PETERS,  NAT'i  REPRESENTATIVES 
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HOME  ECONOMIST  and  director  of  women's  activities  for  WRC,  Wash- 
ington, Mary  Mason,  also  has  the  big  job  of  providing  emergency  feed- 

ing for  residents  of  the  Nation's  Capital  in  case  of  an  air  raid.  Here 
"Cousin"  Mary  (far  right)  supervises  an  "emergency  feeding"  drill  of feminine  members  of  the  station  staff  (1  to  r),  Hilda  Kirby,  Betty  Ballou, 
Mrs.  Fritz  Balzer,  Mrs.  Elsie  Ramby,  wearing  women  canteen  workers  uni- 

form; Mrs.  Lillian  0.  Banks,  Audrey  Howell  and  "Cousin"  Mary  in  an official  Civilian  Defense  outfit. 

TOM  McAVITY,  formerly  Lord  & 
Thomas  New  York  vice-president  in 
charge  of  radio,  has  joined  James  L. 
Saphier  Agency,  Hollywood  talent 
service,  as  an  associate,  assuming  his 
duties  in  early  February. 
NEWBY.  PERON  &  FLITCRAFT, 
Chicago,  has  moved  to  new  quarters  at 
59  E.  Van  Buren  St.,  Socouy- Vacuum 
Bldg.  Telephone  is  Harrison  9494. 
HERB  A.  SHUTTS,  formerly  direc- 

tor of  research  for  MacManus,  John 
&  Adams,  Detroit,  has  joined  MacFar- 
land,  Aveyard  &  Co.,  Chicago,  as  di- rector of  research  and  marketing. 

ADCO  ADV.,  Los  Angeles  agency,  has 
closed  its  offices  at  5212  Wilshire  Blvd. 
Faraon  Jay  Moss,  associate  of  that 
firm,  will  continue  to  operate  the 
Hollywood  agency  bearing  his  name 
at  1462  N.  Stanley  Ave. 

GAYB  LITTLE,  for  nine  years  ad- 
vertising and  public  relations  director 

of  Adohr  Milk  Farms,  Los  Angeles, 
has  established  a  general  advertising 
agency  at  645  S.  Oxford  Ave.,  that 
city,  under  firm  name  of  Little  &  Co. 
Associated  with  him  is  Alice  Walsh, 
also  of  the  former  firm.  Clients  in- 

clude Kelite  Products  Inc.,  U.  S. 
Spring  &  Bumper  Co.,  Kaufman  Furs, 
as  well  as  Adohr. 

EDWARD  BATTEY  jr.,  director  of 
research  of  Compton  Adv.,  New  Yoi'k, 
has  been  named  a  vice-president. 
HORTON  MALLINSON,  New  York 
executive  of  Badger,  Browning  &  Her- 
sey,  was  on  the  West  Coast  in  late 
January  to  check  American  Chicle  Co. 
radio. 

BOB  BLISS,  formerly  assistant  to  the 
publisher  of  PM.  New  York  newspaper, 
and  previously  of  J.  Walter  Thompson 
Co.,  New  York,  has  joined  Compton 
Adv.,  New  York,  in  an  executive 
capacity. 

ROBERT  L.  NOURSE,  New  York 
executive  of  Al  Paul  Lefton  Co.,  on 
the  Personal  Finance  Co.  account,  is 
in  Hollywood  to  discuss  1942  adver- 

tising plans  with  Robert  P.  Scott, 
regional  promotion  supervisor,  and 
Dorothy  Stewart,  agency  manager  in 
that  city. 

CLIFF  SAMUELSON,  advertising 
director  of  General  Mills.  Minneapolis, 
and  R.  W.  Stafford,  San  Francisco 
manager  of  Westco  Adv.  Agency,  were 
in  Hollywood  during  mid-January. 
R.  CALVERT  HAWS,  for  the  last 
year  an  account  executve  of  The  Mc- 
Carty  Co.,  Los  Angeles,  has  joined 
'Western  Precipitation  Corp.  as  as- 

sistant to  Richard  F.  O'Mara,  sales 
manager,  in  advertising  and  sales  pro- 

motion. Mr.  Haws  formerly  was  with 
Henri,  Hurst  &  McDonald,  and  at  one 
time  headed  his  own  agency  in  Chi- 
cago. 

B  &  B  Names  Hawkes 

KIRBY  HAWKES,  formerly  in 
charge  of  daytime  radio  programs 
for  Blackett-Sample-Hummert,  Chi- 

cago, has  been  apopinted  produc- 
tion and  creative  head  of  all  radio 

programs  produced  by  Benton  & 
Bowles,  New  York.  Mr.  Hawkes,  an 
actor  and  playwright,  was  pre- 
/iously  a  writer-director  at  CBS, 
vhere  he  worked  on  the  American 
School  of  the  Air  programs,  and 
produced  numerous  programs  prior 
:o  his  affiliation  with  CBS.  Newly- 
ippointed  business  manager  of  the 
Benton  &  Bowles  radio  department 
s  Esty  Stowell,  who  joined  the 
igency  in  1934,  and  for  two  years 
las  been  in  the  radio  department 
vorking  on  General  Foods;  par- 
icularly  Maxwell  House  Coffee. 

BAUKHAGE  OFFERED 

LOCALLY    BY  BLUE 

BLUE  NETWORK  has  entered  the 
field  of  locally  sponsored  network 
programs  carried  on  a  cooperative 
basis.  First  program  of  this  type 
will  be  carried  on  a  sustaining  basis 
Feb.  2  to  16  and  will  feature  Bauk- 
hage,  Blue  Washington  commenta- 
tor. 

Meantime  the  program  is  being 
offered  to  local  sponsors  starting 
Feb.  16.  Titled  Baukhage  Talking, 
they  will  be  heard  1-1:15  p.m.  with 
Baukhage  serving  as  special  Wash- 

ington correspondent  for  the  Blue 
Network  in  his  mid-day  summary 
of  Washington  and  world  news.  To 
insure  comprehensive  coverage  of 
the  news  from  the  capital.  Senators, 
Representatives,  Cabinet  officers, 
members  of  the  Diplomatic  Corps, 
Army,  Navy  and  other  Government 
officials  will  be  invited  to  appear. 
Baukhage  will  be  paid  on  a  sliding- 
scale  basis. 

DeAngelo  to  Agency 

CARLO  DeANGELO,  freelance  di- 
rector currently  associated  with 

shows  produced  by  Henry  Souvaine 
Inc.,  and  Ed  Wolf  Assoc.,  New 
York,  on  Feb.  2  was  to  join  Sher- 

man &  Marquette,  Chicago,  as 
director  and  supervisor  of  the 
agency's  programs  originating  in New  York.  These  include  the  three 
Colgate  -  Palmolive  -  Peet  shows, 
Myr-t  &  Marge,  on  CBS;  Bess 
Johnson,  and  Bill  Stern's  Sports Newsreel  of  the  Air.  Agency  is 
currently  considering  opening  a 
New  York  branch  office  in  the  near 
future. 

Seattle  Agency  Merger 
CONSOLIDATION  of  three  Seattle 
advertising  agencies  recently  was 
effected  with  formation  of  Lunke- 
Ryan,  Advertising,  with  offices  in 
the  Joseph  Vance  Bldg.,  Seattle. 
The  new  organization  is  a  con- solidation of  James  R.  Lunke  & 
Associates,  H.  J.  Ryan  &  Asso- 

ciates, and  Tom  Jones  Parry  Inc. 
Partners  in  the  new  agency  are 
James  R.  Lunke  and  H.  J.  Ryan. 

VOLUNTARILY  participating  in  the 
Treasury  Department's  Payroll  De- fense Savings  Plan,  employes  of 
WJBK,  Detroit,  have  authorized  pay- roll deductions  amounting  to  $788.33 
per  month. 

Red  Ryder  Coast  Series 

Slated   for  Syndication 
LANGENDORF  UNITED  Bager- 
ies,  San  Francisco  (chain),  through 
Ruthrauff  &  Ryan,  that  city,  on 
Feb.  10  starts  for  52  weeks  soon- 
soring  a  radio  version  of  the  Fred 
Harman  newspaper  comic  strip, 
"Red  Ryder",  on  9  Blue  Network 
Pacific  Coast  stations  (KECA 
KGO  KJR  KPQ  KFSD  KFBK 
KWG  KERN  KOH),  Tuesday, 
Thursday,  Saturday,  7:30-8  p.m. 
(PST). 
Under  a  package  deal  made  with 

Art  Rush  Inc.,  Beverly  Hills,  Cal. 
talent  and  production  agency.  Din 
Clark  has  been  signed  as  producer 
with  Ben  Alexander,  announcer. 
Hector  Chevigny  is  writer  of  the 
radio  serial.  Rush  will  direct.  Reed 
Hadley  will  be  featured  as  Red 
Ryder  with  Tommy  Cook  portray- 

ing Little  Beaver.  Martha  Went- worth  is  cast  as  the  Duchess. 
Charlie  Lung  will  portray  Ching 
How.  An  extensive  merchandising 
and  promotional  campaign  will  be 
launched.  Serial  will  also  be  tran- 

scribed for  syndication  in  other 
markets. 

Dreier,  Bate  Back 

ALEX  DREIER,  NBC's  former 
correspondent  in  Berlin  and  one  of 
the  last  newsmen  to  leave  that  city, 

and  Fred  Bate,  chief  of  NBC's London  bureau,  are  temporarily 
back  in  New  York.  Dreier,  who  ar- 

rived by  clipper  by  way  of  Africa 
and  South  America,  will  complete 
several  writing  assignments  before 
resuming  active  radio  work.  Bate, 
home  on  furlough  from  his  strenu- 

ous duties  in  England,  came  by  a 
boat  whose  submarine-dodging  At- 

lantic crossing  experiences  are  pro- 
hibited from  publication  by  war- 

time censorship  restrictions. 

Aid  Sought  for  Ad  Men 
A  PLEA  that  advertising  men 
be  included  in  the  unemployment 
insurance  plan  proposed  for  work- 

ers who  have  lost  their  jobs  due  to 
changes  imposed  on  American  in- 

dustry through  the  nation's  war  ef- fort has  been  made  by  William  H. 
Rankin,  president  of  the  agency 
bearing  his  name,  in  an  address  be- 

fore the  Assn.  of  Advertising  Men 
in  New  York  last  Thursday. 

OFF  and  Agencies 

Plan  Cooperation 
Federal  Ofiice  About  Ready 

To  Book  U.  S.  Programs 
A  TENTATIVE  PLAN  for  central 
placement  of  Government  radio 
programs  is  being  prepared  by  the 
radio  division  of  the  Offices  of 
Facts  &  Figures  and  may  be  ready 
the  week  of  Feb.  2,  according  ta 
William  B.  Lewis,  assistant  direc- 

tor of  OFF  and  coordinator  of  ra- 
dio for  the  Federal  Government. 

At  present.  Government  agencies, 
handle  the  scheduling  and  to  some 
extent  production  of  their  own  pro- 

grams. Under  instructions  con- 
veyed to  OFF  from  President 

Roosevelt  by  his  secretary,  Stephen 
T.  Early,  that  agency  will  be 
charged  with  clearing  these  pro- 

grams as  to  priority  and  preven- 
tion of  overlapping  and  duplication. 

[Broadcasting,  Jan.  19,  26]. 
Mr.  Lewis  said  last  week  that 

suggestions  were  still  coming  into 
his  office  from  Government  radio 
directors,  network  officials,  trade 
association  heads  and  advertising 
executives  with  whom  he  has  met 
during  the  last  two  weeks.  It  will 
be  impossible,  he  said,  until  these 
are  all  in  to  whip  any  plan  into 
shape.  He  emphasized  that  once  the 
plan  is  drawn  that  it  would  be  sub- 

ject to  a  working  test  and  possible 
revision  as  "bugs"  are  revealed. 

There  is  no  plan,  he  said,  to  elim- 

inate any  so-called  "secondary"' programs,  pointing  out  that  sucK 
is  not  the  function  of  his  office  and 
that  it  is  a  problem  for  the  net- 

works or  individual  stations. 

Agencies  Prepare 

To  cooperate  with  OFF  in  de- 
veloping coordination  b  e  t  w  e  e 

sponsors  and  producers  of  commer- 
cial radio  programs  and  the  vari- 
ous Government  agencies,  a  com- 

mittee of  agency  radio  executives  is 
being  organized  with  Frederic  W. 
Wile  Jr.,  assistant  to  the  director 
of  radio  of  Young  &  Rubicam,  New 
York,  as  temporary  chairman.  The 
agency  committee  acts  as  a  coordi- 

nator for  the  offers  of  time  on  com- 
mercial programs  made  by  the 

sponsors  to  the  Government. 
First  fruit  of  the  conference  held 

in  New  York  Jan.  22  between  of- 
ficials of  the  OFF  radio  division, 

and  leading  advertisers  and  adver- 
tising agency  executives,  this  radia 

committee  is  said  to  be  only  the 
first  of  a  number  of  such  groups  ta 
arrange  cooperation  of  all  adver- 

tising media  with  the  Government 
war  program.  It  is  believed  the 
agency  plan  will  eventuate  in  the 
formation  of  an  advertising  coun- 

cil whose  membership  will  include 
the  country's  foremost  advertising 
executives,  comprising  representa- 

tives of  both  advertisers  and  agen- cies. 

First  plans  for  such  a  council 
were  made  at  the  joint  convention 
of  the  American  Assn.  of  Advertis- 

ing Agencies  and  the  Assn.  of  Na- tional Advertisers  at  Hot  Springs 
last  November  [Broadcasting^ Nov.  17]. 

Concert  Name  Change 
THE  NBC  Symphony  concerts, 
regularly  heard  on  the  Blue  Net- 

work, will  continue  to  be  designated 
"NBC",  it  was  reported  last  week, 
but  Blue  officials  have  decided  to 

drop  the  "NBC"  from  the  NBC 
Music  Appreciation  Hour. 
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Shepard  Named 
(Continued  from  page  7) 

formidable"  trade  association  is  on 
the  scene,  persona  grata  with  the 
regulatory  authorities. 

The  Council  organization  augurs 
for  a  reorganization  of  the  NAB,  or 
in  lieu  of  that,  possible  creation  of 
a  new  trade  association.  This  is 
expected  to  crystallize  at  the  NAB 
Convention  in  Cleveland  May  11-14, 
when  moves  will  be  made  to  dis- 

enfranchise the  major  networks  in 
industry  affairs,  affording  them 
only  associate  memberships,  similar 
to  those  held  by  other  industry 
groups  not  actually  licensed  sta- 
tions. 

The  future  status  of  NAB  Presi- 
dent Miller,  who  has  been  under 

fire  because  of  the  NAB  position 
on  regulatory  matters,  unquestion- 

ably will  be  thrown  into  con- 
troversy by  the  Council  develop- 

ment. 
Mr.  Storer,  president  of  the  NIB 

and  proponent  of  the  Council  plan, 
was  the  moving  spirit  in  the  crea- 

tion of  the  liaison  post.  Originally, 
Walter  J.  Damm,  managing  direc- 

tor of  WTMJ,  Milwaukee,  tenta- 
tively had  been  selected  for  the  top 

post  in  Washington.  Now  supervis- 
ing a  large-scale  FM-television 

building  project  in  Milwaukee,  Mr. 
Damm  was  unable  to  arrange  af- 

fairs at  home  to  allow  sufficient 
time  for  the  Washington  assign- 
ment. 

Mr.  Shepard  arrived  on  the  scene 
last  Wednesday  and  established 
temporary  offices  in  the  Munsey 
Bldg.  An  executive  secretary,  on  a 
full-time  basis,  shortly  will  be  ap- 

pointed without  salary.  Mr.  Shep- 
ard will  remain  in  Washington  for 

the  next  month  or  six  weeks,  or- 
ganizing Council  affairs  and  estab- 

lishing liaison  with  the  multitude 
of  Government  agencies  identified 
with  the  war  effort.  Afterward, 
with  the  office  established  and  the 
executive  secretary  on  the  job,  he 
will  devote  one  or  two  days  per 
week  to  the  Washington  activity. 

To  finance  the  project,  all  sta- 
tions are  being  asked  to  contribute 

their  highest  quarter-hour  rate. 
Whether  this  would  defray  the 
overhead  for  six  months  or  for  a 
year  depends  upon  the  magnitude 
of  the  Washington  task.  Between 
$20,000  and  $30,000  may  be  en- 

tailed for  this  work. 

Miss  Ruppe  Named 

Mr.  Shepard  has  named  Miss 
Elsbeth  Ruppe,  secretary  to  Henry 
I.  Christal,  partner  of  Edward 
Petry  &  Co.,  station  representa- 

tives, as  his  Washington  secretary. 
Her  services  are  being  donated,  as 
will  be  those  of  the  executive  sec- 
retary. 

Several  prominent  broadcasters 
have  been  suggested  for  the  post 
of  executive  secretary.  The  Council 
met  in  Washington  last  Friday  on 
the  selection  and  word  probably 
will  be  forthcoming  shortly  on  the 
appointment. 

Mr.  Shepard  asserted  it  was  his 
view  that  the  NAB  might  be  re- 

organized at  the  next  convention 
to  provide  a  more  harmonious  and 

14* 

FRIENDSHIPS  were  renewed  at  court  martial  of  Charlie  McCarthy 
staged  recently  at  Stockton  (Cal.)  Training  Field,  during  the  NBC 
Chase  &  Sanborn  Show,  sponsored  by  Standard  Brands.  A.  K.  Spencer 
(right),  J.  Walter  Thompson  Co.,  New  York  production  executive,  now 
on  the  West  Coast,  met  (1  to  r)  Private  John  Christ,  formerly  Hollywood 
producer  of  that  agency;  Lieut.  Frank  P.  Healy,  formerly  radio  direc- 

tor of  Frank  Stempel  Agency,  Beverly  Hills,  Cal.,  talent  service,  and 
Lieut.  James  Stewart,  former  film  star,  all  now  stationed  at  Moffett 
Field,  Cal.  Spencer  produced  the  program,  with  Lieut.  Stewart  defending 
Charlie  against  charges  that  he  accepted  an  honorarium  from  the  Marines 
after  being  commissioned  by  the  Air  Corps. 

representative  organization,  parti- 
cularly on  the  Washington  scene. 

He  said  he  would  propose  amend- 
ment of  the  by-laws  regarding 

segregation  of  networks  in  the 
associate  group. 
NBC  President  Niles  Trammell, 

he  declared,  already  has  indicated 
he  would  favor  such  a  provision, 
which  would  deprive  networks  of 
voting  rights  and  of  membership 
on  the  NAB  Board  or  Executive 
Committee.  CBS  has  opposed  such 
a  move  but  no  expression  has  been 
forthcoming  from  the  network  re- 

cently. MBS  is  not  represented  on 
the  NAB,  having  resigned  at  the 
St.  I;Ouis  convention  last  year  fol- 

lowing the  controversy  precipi- 
tated over  Chairman  Fly's  appear- ance. 

Washington  Contacts 

Mr.  Shepard's  liaison  function 
will  involve  regular  contacts  with 
the  FCC,  the  War  Productions 
Board  on  Priorities,  military  serv- 

ices. Office  of  Censorship,  Defense 
Communications  Board,  and  Office 
of  Facts  &  Figures,  which  has  un- 

dertaken the  function  of  funneling 
Government  programs  for  radio.  In 
addition,  there  will  be  contacts  with 
other  Governmental  agencies  and 
with  Congress  relating  to  radio  ac- 

tivities during  wartime. 
One  of  radio's  best-known  fig- 

ures. Mr.  Shepard  has  been  active 
in  industry  affairs  practically  since 
he  began  in  radio  in  1922.  In  addi- 

tion to  the  Yankee  Network  and 
the  parallel  Colonial  Network, 
which  he  directs,  Mr.  Shepard  oper- 

ates four  stations — WNAC  and 
WAAB,  Boston;  WEAN,  Provi- 

dence, and  WICC,  Bridgeport. 
He  has  been  a  director  of  the 

NAB  several  times  and  is  one  of 
its  pioneer  members.  Among  other 
posts,  he  is  chairman  of  the  NAB 
Defense  Committee,  formed  last 
year,  and  is  president  of  FM  Broad- 

casters Inc.  It  was  largely  due  to 
his  initial  effort  that  FM  broad- 
casting  made  such  prodigious 
strides  during  the  last  several 

years. 

LEE  WILL  MANAGE 

NET  IN  OKLAHOMA 

ELECTION  of  Joseph  W.  Lee,  gen- 
eral manager  of  KGFF,  Shawnee, 

Okla.,  as  president  of  the  Oklahoma 
Network  was  announced  last  week 
following  the  annual  meeting  of 
the  organization.  Ross  Porter,  also 

of  Shawnee, 
founder  and  first 
president  of  the network,  was 
named  honorary 

president.  Now  an 
independent  oil 

operator,  Mr.  Por- ter also  continues 

as  a  board  mem- ber. 
Other  officers 

elected  at  the  Jan. 
22  meeting  were  Tams  Bixby  Jr., 
KBIX,  Muskogee,  vice-president; 
Milton  B.  Garber,  KCRC,  Enid, 
secretary-treasurer,  and  Robert  D. 
Enoch,  KTOK,  Oklahoma  City, 
managing  director.  Mr.  Enoch  is 
in  charge  of  network  operations 
from  KTOK. 

The  network,  which  observed  its 
fifth  anniversary  Jan.  24,  comprises 
KTOK,  KGFF,  KCRC,  KBIX, 
KOME,  Tulsa;  KVSO,  Ardmore, 
and  KADA,  Ada.  All  are  affiliated 
with  the  Blue  Network.  Mr.  Lee 
will  administer  his  duties  as  net- 

work president  from  Shawnee, 
along  with  active  management  of 
KGFF. 

Mr.  Lee 

ASCAP  Appeal  Dismissed 
THE  United  States  Supreme  Court 
on  Jan.  19  dismissed  the  ap- 

peal of  ASCAP  for  relief  from 
the  provisions  of  the  anti-ASCAP 
law  of  the  State  of  Washington, 
which  had  been  upheld  by  a  Fed- 

eral Court  in  that  State.  Appeal 
was  dismissed  by  stipulation  of 
counsel  for  both  parties,  as  since 
the  appeal  was  filed  ASCAP  has 
entered  into  a  stipulation  with  the 
attorney  general  of  the  State,  who 
has  ruled  that  ASCAP  is  now  op- 

erating in  accordance  with  the  law 
and  therefore  there  is  no  need  for 
an  appeal. 

CONTROL^ 

ROOM 

LIEUT.  KEITH  McCONNELL,  for- 
merly control  operator  at  CJRC,  Win- 
nipeg, and  now  with  the  Royal  Cana- 

dian Corps  of  Signals,  while  on  fur- 
lough recently  married  Judy  Osborne, traffic  director  at  CJRC. 

HUGH  HOSIER,  new  to  radio,  has 
joined  KOY,  Phoenix,  as  transmitter 
engineer. 
R.  E.  KAISER,  transmitter  engineer 
at  KFYR,  Bismarck,  N.  D.,  has  re- 

signed to  accept  a  civilian  inspector 
position  with  the  Army  Air  Corps 
at  Wright  Field,  Dayton.  He  will  be 
replaced  by  Ole  Orson,  formerly  of 
KGCU,  Mandan,  N.  D.,  and  KWLM, 
Wilmar,  Minn. 
MICHAEL  CHUCKRAT,  staff  en- 

gineer of  KXOK,  St.  Louis,  has  en- listed in  the  Navy  and  is  awaiting 
orders  to  report  to  the  Naval  Radio 
Training  School. 

JOHN  M.  BALDWIN,  formerly  of 
the  engineering  staff  of  KDYL,  Salt 
Lake  City,  has  been  appointed  as  en- 

gineer in  charge  of  the  technical  set- 
up of  Utah's  State  Communications Division.  Edwin  Done,  formerly 

KDYL  transmitter  operator,  has  been 
assigned  to  Hill  Field,  Utah,  where 
he  is  employed  in  a  civilian  capacity 
with  the  Army.  Douglas  Eldredge, 
regular  studio  operator,  is  now  as- 

signed to  transmitter  duty.  Additions 
to  the  KDYL  engineering  staff  in- 

clude :  Nepbi  Sorenson  to  the  con- trol room  and  Howard  Mills,  formerly 
of  KJR,  Seattle,  to  maintenance. 

MARJORIE  ALLEN,  formerly  in- structress iu  radio  communications  for 
the  American  Women  Volunteer  serv- 

ices, has  joined  the  new  Muzak  FM 
station  W47NY,  New  York,  as  trans- mitter engineer  and  announcer. 
ALEX  MESTER,  formerly  of  WKPA, 
New  Kensington,  Pa.,  has  joined 
WCAE,  Pittsburgh,  replacing  Giff  Bix- bee,  now  in  the  Army. 
DAVID  BAIN,  chief  engineer  of 
WBML,  Macon,  Ga.,  has  resigned  to 
accept  an  appointment  as  assistant  ra- dio engineer  in  the  Bureau  of  Ships, 
NiLvy  Department,  in  Washington. 
GENE  TWOMBLEY,  CBS  Holly- 

wood sound  effects  engineer,  was  in- ducted into  the  Army  Jan.  26,  the 
sixth  member  of  the  network's  staff in  that  city  to  join  the  armed  forces 
since  start  of  war. 
HENRY  BRODERICK  Jr.,  engineer 
of  WDRC,  Hartford,  is  the  father  of 
a  boy  born  Jan.  26. 
FRANK  HIGGINS,  transmitter  op- erator of  WPTF,  Raleigh,  N.  C,  has 
volunteered  for  duty  with  the  Naval Reserves. 

CHARLES  HARTMAN,  engineer  of 
WCAU,  Philadelphia,  has  joined  the 
Army. 

EUGENE  G.  PACK,  technical  direc- tor of  KSL,  Salt  Lake  City,  has 
also  been  named  manager  of  the  new 
traffic  department  of  the  station. 
GLENN   (Arkie)   HAGLUND,  oper- ator of  WTAQ,  Green  Bay,  Wis.,  has 
resigned  to  join  the  Navy.  He  will  j 
go  to  Indianapolis  for  training. 

VERNE  HARVEY,  technician,  for- merly of  KGDM  and  KENO,  has  been 
added  to  the  staff  of  KYA,  San  Fran- cisco. , 

PAUL  WARE,  mechanical  engineer, 
"ham"  radio  operator,  and  currently 
with  Allen  B.  Du  Mont  Labs.,  Passaic,  j 
N.  J.,  has  been  named  head  of  the  | 
Radio  Club  of  America. 

RAY  ERLBNBORN,  Hollywood 
sound  effects  engineer  on  the  weekly 
NBO  Al  Pearce  &  His  Oang,  has  been 
signed  hy  Republic  Studios  for  a  simi- lar role  in  film. 
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How  many  planes  do  we  need,  100,  500,  5000,  50,000  .  .  .  ?  The  answer  is  .  .  .  We  need 

enough  to  do  the  job  completely.  Any  less  than  that  just  isn't  enough.  The  same  applies 
to  radio.  To  do  a  complete  job  of  selling  on  the  Pacific  Coast,  use  a  network  that  covers 

the  coast  completely.  Due  to  the  fact  that  many  of  the  important  markets  on  the  Pacific 

Coast  are  surrounded  by  high  mountains,  reliable  long  range  reception  is  impossible. 

Buy  the  only  network  that  has  a  local  station  in  every  one  of  the  32  important  Pacific 

Coast  markets.  Remember,  more  than  9  out  of  every  10  radio  families  on  the  Pacific 

Coast  live  within  25  miles  of  a  Don  Lee  station.  This  is  Controlled  Power  .  .  .  power 

where  it  counts.  And  plenty  of  advertisers  know  it  counts  .  .  .  nearly  twice  as  many 

Pacific  Coast  network  accounts  use  Don  Lee  than  use  the  other  3  networks  combined. 

THOMAS  S.  LEE,  PRESIDENT 

LEWIS   ALLEN  WEISS,  VICE  PRESIDENT, 
GENERAL  MANAGER 

IMVTVAI.  nOIV  LEE  BROADCASTIIVG  SYSTEM  •  351.7  MELROSE  AVENITE,  HOLLYWOOD,  CALIFORNIA 
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LONG-TERM  CONTRACT  for  hour-and-half-hour  Saturday  Night 
Dancing  Party  on  WSAV,  Savannah,  Ga.,  is  signed  by  J.  F.  Gazan,  Sa- 

vannah Esslinger's  Beer  distributor.  Smiles  beam  from,  seated  (1  to  r)  : 
Robert  M.  Brown,  advertising  manager  for  Esslinger's;  J.  P.  Dyer, WSAV  account  executive;  Mr.  Gazan.  Standing  (1  to  r)  :  N.  W.  Brandon; 
James  Rogers  Brown,  Esslinger's  sales  manager;  Clark  Earl,  Esslinger's New  England  representative. 

Federal  Agency  Planning  Joint  Survey 

To  Develop  Industry  Roster  Personnel 

Four  Video  Firms 

Plan  Joint  Hookup 

NBC,  Du  Mont,  GE  and  Philco 
To  Submit  Project  to  FCC 

PLANS  for  erection  of  a  television 
station  in  Washington  and  for  ex- 

tension of  the  radio-relay  system 
of  inter-city  connection  already  in 
use  between  New  York  and  Phila- 

delphia to  link  the  latter  city  with 
Washington  have  been  studied  by 
officials  of  four  television  compan- 

ies and  are  just  about  ready  for 
submission  to  the  FCC,  it  was 
learned  last  week. 

In  place  of  the  original  plan  of 
RCA-NBC  to  establish  its  own 
television  network  along  the  East- 

ern Seaboard,  the  scheme  calls  for 
a  cooperative  set-up,  with  NBC, 
Allen  B.  Du  Mont  Labs.,  General 
Electric  Co.  and  Philco  Corp.  par- 
ticipating. 

Direct  Pickup 

At  present  certain  programs  of 
WNBT,  NBC  sight-and-sound  sta- 

tion in  New  York,  are  picked  up 
directly  and  rebroadcast  by  the  GE 
video  transmitter  in  Schenectady 
and  are  also  being  transmitted  via 
the  ultra-high-frequency  radio  re- 

lay system  to  WPTZ,  Philco  station 
in  Philadelphia,  for  rebroadcast. 

If  Commission  approval  is  forth- 
coming, Du  Mont  would  erect  a 

station  in  Washington  and  the  re- 
lay system  would  be  extended  to 

that  city.  Du  Mont  already  has  a 
permit  to  construct  a  television 
station  in  Washington  and  more- 

over has  equipment  on  hand  which, 
it  was  learned,  could  be  installed 
in  that  city  within  two  weeks  after 
the  FCC's  OK  has  been  received 
for  the  project  and  the  erection  of 
a  tower  approved  by  the  city's 
building  authority. 

Towers  are  also  available  for  the 
three  relay  stations  necessary  to 

relay  programs  between  Washing- 
ton and  Philadelphia,  it  is  under- 

stood, so  that  the  priority  situation 
would  not  cause  delay. 

Great  Value 

While  executives  declined  to  talk 

for  quotation  at  this  stage  of  af- 
fairs. Broadcasting  was  informed 

that  the  plan  offers  an  opportunity 
for  immediate  public  service  in  the 
transmittal  of  Army.  Navy  and 
Civilian  Defense  information  which 
could  be  of  inestimable  value  at  this 
time. 

The  projected  network  offers  op- 
portunity for  television  to  con- 

tinue its  development,  especially 
with  program  techniques,  during 
the  war  period.  The  four  compan- 

ies are  all  manufacturers  as  well  as 
telecasters,  so  that  from  its  incep- 

tion it  excludes  any  possibility  of 
its  use  to  foster  a  television  monop- 

oly, it  is  stated.  By  sharing  costs 
the  plan  would  reduce  the  heavy 
expenditure  of  these  telecasts  for 
each  participant. 

TO  ESTABLISH  a  comprehensive 
roster  of  the  program  and  produc- 

tion personnel  of  broadcasting  and 
related  fields,  the  National  Roster 
of  Scientific  &  Specialized  Person- 

nel, an  agency  jointly  administered 
by  the  National  Resources  Plan- 

ning Board  and  the  U.  S.  Civil 
Service  Commission,  is  completing 
plans  for  a  questionnaire  survey 
of  all  the  nation's  broadcast  sta- 

tions, as  well  as  the  radio  depart- 
ments of  upwards  of  1,000  adver- 
tising agencies,  and  transcription 

companies. 
With  cooperation  of  NAB,  the 

Civil  Service  Commission  plans  to 
immediately  contact  every  U.  S. 
broadcast  station,  requesting  that 
all  employes  in  the  program  and 
production  end  of  radio  fill  in  one 
of  the  questionnaires  to  be  sent 
them  by  NRSSP. 

First  questionnaires  will  go  out 
to  station  management,  with  in- 

structions to  furnish  a  complete 
list  of  program-production  person- 

nel. Questionnaires  also  will  be 
sent  to  the  radio  departments  of 
advertising  agencies  and  to  tran- 

scription companies. 
In  announcing  the  registration 

drive,  designed  to  provide  a  reser- 
voir of  potential  personnel  for  Gov- 

ernment or  defense  needs,  the  Civil 
Service  Commission  emphasized 
that  it  would  extend  only  to  the 
program-production  side  of  the 
broadcast,  agency  and  transcrip- 

tion operation.  It  was  pointed  out 
that  data  on  technical  employes  al- 

ready is  on  file.  Data  supplied 
through  the  forthcoming  question- 

naires is  to  be  card-indexed 
mechanically  and  kept  on  file  by 
NRSSP. 

Announcing    the    radio  survey. 

the  Civil  Service  Commission  de- 
clared : 

"Within  the  next  few  weeks  the 
National  Roster,  with  the  coopera- 

tion of  NAB,  will  begin  its  sur- 
vey of  the  field  of  radio  broadcast- 
ing. The  importance  of  this  field  to 

the  victory  effort  of  the  nation  need 
not  be  restated  here,  other  than 
to  again  call  it  to  the  attention 
of  the  members  of  the  field  and  im- 

press upon  them  the  importance  of 
returning  their  completed  question- 

naires to  NRSSP  as  soon  as  pos- 
sible after  their  receipt." 

Questionnaires  already  have  been 
distributed  in  52  separate  fields, 
it  was  explained,  and  when  com- 

pleted the  Roster  will  cover  more 
than  150  sciences  and  professions. 
The  questionnaire  is  accompanied 

by  a  form  known  as  a  "technical 
check  list",  designed  to  furnish  spe- 

cific information  relating  to  parti- 
cular fields  under  survey.  A  check 

list  is  developed  for  each  science  or 
profession,  providing  a  comprehen- 

sive classification  of  the  activities 
in  the  field.  Additional  question- 

naires and  check  lists  may  be  ob- 
tained by  writing  to  the  National 

Roster  of  Scientific  &  Specialized 
Personnel,  Washington,  D.  C. 

Burroughs  Joins  Navy 
HOWARD  BURROUGHS,  since 
March,  1941,  administrative  assist- 

ant to  FCC  Commissioner  Ray  C. 
Wakefield,  on  Jan.  26  left  for  active 
duty  with  the  Navy.  A  lieutenant, 
junior  grade,  in  the  Naval  Reserve, 
he  has  been  assigned  to  duty  with 
the  Ship  Section  of  the  Radio 
Branch  of  the  Bureau  of  Ships  in 
Washington.  Samuel  Miller,  of  the 
FCC  law  department,  has  been 
designated  to  assist  Commissioner 
Wakefield  until  a  successor  to 
Lieut.  Burroughs  is  named. 

KSFO  SUED  BY  CBS 

FOR  USING  STUDIOS 

CBS,  through  Attorney  W.  P. 
Caubu,  has  filed  action  in  San 
Francisco  Superior  Court  to  eject 
KSFO  from  CBS  studios  in  the  Pal- 

ace Hotel.  The  complaint,  in  unlaw- 
ful detainer,  states  that  Associated 

Broadcasters  has  possession  "with- 
out any  right  and  without  any  per- 

mission or  consent"  of  the  plaintiff, 
after  expiration  period. 

The  complaint  asks  restitution  of 
the  Palace  Hotel  premises,  plus 

$1,000  per  month  damages.  KSFO's agreement  with  CBS  expired  at 
13:01  a.m.  Jan.  1,  1942,  but  KSFO 
continued  to  retain  the  studios  and 
offices,  it  is  alleged.  A  contract  at- 

tached to  the  complaint  reveals  that 
KSFO  has  been  paying  $650  a 
month  rental. 

KSFO  had  not  answered  the  com- 
plaint Jan.  28.  It  had  until  Jan.  29 

to  file,  but  there  was  a  possibility 
it  would  get  a  delay  in  filing  an 
answer.  KQW  replaced  KSFO  as 
CBS  affiliate  in  San  Francisco  on 
Jan.  1. 
KSFO  is  reported  to  be  negoti- 

ating with  the  Hotel  Mark  Hopkins 
for  studio  and  office  space  both  for 
KSFO  and  shortwave  s  t  a  ti  o  n 
KWID,  now  under  construction.  On 
Jan.  28  no  lease  had  yet  been 
signed,  according  to  General  Man- 

ager Lincoln  Dellar. 

Colgate  Names  Healy 
ROBERT  E.  HEALY,  advertising 
manager  on  certain  accounts  of 
Colgate-Palmolive-Peet  Co.,  Jersey 
City,  has  been  named  advertising 
manager  of  the  company,  it  was 
announced  last  week  by  E.  H.  Lit- 

tle, Colgate  president.  Mr.  Healy 
has  handled  all  advertising  for 
Palmolive  soap  and  shaving  cream, 
Octagon  products.  Crystal  White 
soap,  Klek  and  Cue  liquid  denti- frice. Savington  Crampton  and 
George  MacGregor,  also  of  the  com- 
p  a  n  y  '  s  advertising  department, 
were  made  assistant  advertising 
managers  to  Mr.  Healy,  who  was 
formerly  of  Johns-Manville  Corp., 
New  York,  where  he  handled  pro- duction advertising. 

TRUVAL  MFRS.,  New  York,  to  Weiss  & 
Geller,  New  York,  for  TruVal  shirts,  pa- 

jamas and  sport  apparel.  Some  spot  radio 
contemplated,  but  no  plans  made  as  yet. 
U.  S.  L.  BATTERY,  Toronto,  to  Walsh 
Adv.  Co.,  Toronto.  Plans  for  spring  and 
fall  campaigns  using  radio  now  being formulated. 

CANADIAN  Government  Travel  Bureau, 
Ottawa,  to  McCann-Erickson,  New  York, 
acting  U.  S.  .representative  of  Cockfield, Brown  &  Co.,  Montreal. 
DENTU-GRIP,  New  York  (proprietary), 
to  Raymond  Spector  Co.,  New  York.  Spot 
announcements  will  be  used  probably  the end  of  February. 

ANNIS  FURS,  Detroit,  to  E.  A.  Oppen- heim  Co.,  Detroit. 
DICTOGRAPH  SALES  Corp.,  New  York 
( intercommunications  systems,  Acousti- 
con ) ,  to  Ruthrauff  &  Ryan,  N.  Y. 
ROSEFIELD  PACKING  Co.,  Alameda, 
Cal.  (Skippy  peanut  butter),  to  Sydney 
Garfinkel  Adv.  Agency,  San  Francisco. 
Firm  has  regional  distribution  and  is  said to  use  radio. 
H.  PIPER  Co.,  Chicago  (wholesale  bakery), 
to  MacDonald-Potter,  Chicago.  Said  to  use 
radio 
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A  MARKET  WITHIH  A  MARKET 

"^Over  One-fourth  of  Canada's  Population 
Must  Be  Spoken  to  in  the  French  Language 

and  Appealed  to  in  a  Special  Way 

THE  PROVINCE  OF  QUEBEC,  where  85%  of  the  population 

is  French-speaking,  is  a  market  of  exceptional  impor- 
tance. It  must  have  special  recognition  from  advertisers 

who  seek  to  cover  Canada.  French-Canadians  listen  to 

their  radios  more  consistently  than  other  citizens  of  the 
Dominion  .  .  .  but  because  95%  listen  to  broadcasts  in  the 

French  language,  they  require  special  consideration. 

Through  its  French  network  of  seven  stations,  the  CBC 

is  fully  equipped  to  meet  these  special  conditions  and  to 
reach  Quebec  listeners  over  their  own  French  stations, 

on  their  own  French  network  and  by  means  of  their  own 

French  programmes. 

The  CBC  has  complete  information  about  the  listening 
habits  of  French-speaking  Canadians  and  the  Quebec  market. 

*French-speaktng  population  of  Quebec  alone — 2,744$iiO  (Estimated  as  of  January  1st,  1940). 

THESE  SPONSORED  PROGRAMMES 
ARE  HEARD  REGULARLY 

OVER  THE 

CBC  FRENCH  NETWORK 

Jeunesse  Doree  -  Campbell  Soup  Co. 
Le  Quart  d'Heure  do  Detente    .  .  .  Carnation  Co. 
La  Mine  d'Or  Colgate-Palmolive 
Les  Joyeux  Troubadours  ....  Colgate-Palmolive 
Le  Cure  de  Village  General  Foods 
Tommy  Duchesne  L.  0.  Grothe 
NHL  Hockey  Broadcasts  Imperial  Oil 
Le  Vieux  Maitre  d'Ecole  ...  S.  C.  Johnson  &  Son 
Grande  Soeur   Lever  Bros. 
C'est  La  Vie  Lever  Bros. 
Vers  le  Soleil  avec  Tante  Lucie  ....  Lever  Bros. 
Lionel  Parent  Chant  Lever  Bros. 
Vie  de  Famille   Procter  &  Gamble 
Quelles  Nouvelles   Procter  &  Gamble 
La  Rue  Principale   Procter  &  Gamble 
La  Pension  Voider  Procter  &  Gamble 
Album  of  Familiar  Music  Sterling  Products 
Waltz  Time  Sterling  Products 
Les  Secrets  du  Dr.  Morhanges  .  .  Sterling  Products 

CANADIAN  BROADCASTING  CORPORATION 
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THE  Hudlnadl  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KYW,  Philadelphia 
Seeck  &  Kade,  New  York  (Pertussin),  3 

t  weekly,  thru  Erwin,  Wasey  &  Co., N.  Y. 
Illinois    Meat    Co.,     Chicago  (Broadcast 

Hash ) ,  5  sp  weekly,  thru  Arthur  Meyer- 
hofl  &  Co.,  Chicago. 

G.  Washington  Coffee  Refining  Co.,  Morris 
Plains,  N.  J.,  5  sp  weekly,  thru  Cecil  & 
Presbrey,    N.  Y. 

Iowa  Soap  Co.,  Camden,  N.  J.,  5  sp  weekly, 
thru  James  G.  Lamb,  Philadelphia. 

Edgar  F.  Hurff  Co.,   Swedesboro,  N.  J. 
(canned  food),  3  so.  weekly,  thru  John 
Falkner  Arndt,  Philadelphia. 

Procter  &  Gamble  Co.,  Cincinnati  (Ivory 
Snow),    3    ta    weekly,    thru    Benton  & 
Bowles,  N.  Y. 

Piso  Co.,  Warren,  Pa.  (Piso  cough  syrup), 
5  sa  weekly,  thru  Lake-Spiro-Shurman, Memphis. 

7-Up  Co.  of  Philadelphia,  Philadelphia 
(soft  drink),  3  ta  weekly,  thru  J.  M. 
Korn,  Philadelphia. 

B-C  Remedy  Co.,  Durham,  N.  C.  (B-C 
headache  pills ) ,  4  ta  weekly,  thru 
Harvey-Massengale,  Durham,  N.  C. 

W.  A.  Scheaffer  Pen  Co.,  Fort  Madison, 
la.,  sa  weekly,  thru  Russel  M.  Seeds  Co., 
Chicago. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (Chiclets),  3  ta  weekly,  thru 
Badger  &  Browning,  Boston. 

WFIL,  Philadelphia 
Fashion   Frocks,   Cincinnati    (dresses) ,  3 

sp   weekly,   thru   Franklin   Bruck  Adv. 
Corp.,  N.  Y. 

J.  B.  Ford  Sales  Co.,  Wyandotte,  Mich. 
(cleanser),  10  ta  weekly,  thru  N.  W. 
Ayer  &  Son,  Philadelphia. 

Pepsi-Cola  Co.,  Long  Island  City.  N.  Y. 
(Pepsi-Cola),  21  sa  weekly,  thru  Newell- Emmett.  N.  Y. 

Electric  Storage  Battery  Co.,  Philadelphia, 
6  sp  weekly,  thru  Geare-Marston,  Phila- delphia. 

K.  Arakelian,  Inc.,  Philadelphia  (wine), 
28  sa  weekly,  thru  Adrian  Bauer  Adv. 
Agency,  Philadelphia. 

KECA,  Los  Angeles 
Household  Finance  Corp.,  Chicago  (fam- 

ily finance  service),  6  t  weekly,  thru 
BBDO,  Chicago. 

Washington  State  Apple  Commission,  We- natchee.  Wash,  (apples ) ,  weekly  ep, 
thru  J.  Walter  Thompson  Co.,  San  Fran- cisco 

KFRC,  San  Francisco 
Nestles  Milk  Products  Co.,  New  York 

(Nescafe),  2  sp  weekly,  thru  Leon  Liv- 
ingston Adv.,  San  Francisco. 

American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  MaU),  42  ta  weekly,  thru 
Ruthrauff  &  Ryan,  N.  Y. 

WINS,  New  York 
Hebrew  Evangelization  Society,  Los  An- 

geles, weekly  sp  26  weeks,  thru  Tom 
Westwood  Adv.  Agency,  Los  Angeles. 

Cigarette  Expands 
BENSON  &  HEDGES,  New  York 
(Virginia  Rounds  cigarettes),  last 
week  started  a  series  of  news 
periods  daily  Monday  through  Sat- 

urday on  KMPC,  Los  Angeles; 
Monday  through  Friday,  on  KSFO, 
San  Francisco  and  twice  daily 
Monday  through  Saturday  on 
WIND,  Gary,  Ind.  Agency  is 
Maxon  Inc.,  New  York. 

GERARD  Leonard  Frederick  Philips, 
83,  founder  of  Philips  Radio  and 
Electric  Corp.,  died  last  Monday  in 
The  Hague,  Holland,  according  to  the 
Netherlands  Aneta  news  agency. 

KSFO,  San  Francisco 
J.  A.  Folger  &  Co.,  San  Francisco  (coffee), 

weekly  sp,  thru  Raymond  B.  Morgan  Co., Hollywood. 
General  Brewing  Corp.,  San  Francisco 

(Lucky  Lager  Beer),  7  t  weekly,  thru 
McCann-Erickson,  San  Francisco. 

Colonial  Dames  Co.,  Los  Angeles  (cos- 
metics), 6  sa  weekly,  thru  Glasser-Gailey 

&  Co.,  Los  Angeles. 
South  Coast  Fisheries  Inc.,  Los  Angeles 

(Top  Form  Cat  Food),  sa  series,  thru 
Barton  A.  Stebbins,  Los  Angeles. 

CHML,  Hamilton,  Ont. 
Swift  Canadian  Co.,  Toronto  (hog  and 

chick  feeds),  3  ta  weekly,  thru  J.  Walter 
Thompson  Co.,  Toronto. 

F.  W.  Fitch  Co.,  Toronto  (Fitch  shampoo), 
3  to  weekly,  thru  L.  W.  Ramsey  Co., 
Davenport,  la. 

Thomas  J.  Lipton  Ltd.,  Toronto  (soup) 
5  ta  weekly,  thru  Vickers  &  Benson.  To- ronto. 

Canadian  Chewing  Gum  Co.,  Toronto,  6 
ta  weekly,  thru  Baker  Adv.  Agency,  To- ronto. 

KHJ,  Hollywood 
W.  A.  Sheaffer  Pen  Co.,  Fort  Madison,  la., 

( fountain  pens ) .  2  sa  weekly,  thru  Russell 
M.  Seeds  Co.,  Chicago. 

White  Labs.,  New  York  (Chooz),  5  sa 
weekly,  thru  H.  W.  Raster  &  Sons,  Chi- 
cago. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (laxative),  5 
ta  weekly,  thru  Joseph  Katz  Co.,  N.  Y. 

KFI,  Los  Angeles 

Coast  Federal  Savings  &  Loan  Ass'n.,  Los Angeles  ( investments ) ,  5  sp  weekly, 
thru  Robert  F.  Dennis  Adv.  Agency, 
Los  Angeles. 

CBC  Commercials 

COMMERCIAL  broadcasting  is 
still  the  smallest  part  of  the  fare 
given  Canadian  listeners  through 
Canadian  Broadcasting  Corp.  sta- 

tions or  network  which  includes  a 
number  of  privately-owned  sta- 

tions. Stated  Major  Gladstone  Mur- 
ray, CBC  general  manager  in  Ot- 

tawa, recently:  "A  certain  pro- portion of  commercial  programs  is 
necessary  in  order  to  pay  for  the 
sustaining  service;  many  are  also 
valuable  in  the  entertainment 
sense,  and  some  culturally.  In  the 
month  of  November  1941,  the  CBC 
broadcast  an  average  of  6%  hours 
of  commercial  programs  daily  as 
compared  with  35%  hours  of  sus- 

taining programs.  Some  stations 
carry  more  and  some  less  but  the 
overall  average  of  commercials  was 
16%,  the  maximum  on  any  one  sta- 

tion being  27.1%." 

WCAE,  Pittsburgh 

Yager  Liniment  Co.,  Baltimore,  6  so  week- 
ly, thru  Harvey-Massengale  Co.,  Atlanta. 

North  American  Accident  Insurance  Co., 
Newark.  3  sp  weekly,  thru  Franklin Bruck  Adv.  Corp.,  N.  Y. 

Fashion  Frocks,  New  York,  3  sp  weekly, 
thru  Franklin  Bruck  Adv.  Corp.,  N.  Y. 

Macfadden  Publications,  New  York,  5  sa 
weekly,  thru  H.  C.  Morris  &  Co..  N.  Y. 

Pacquins  Inc.,  New  York  (cosmetics),  8  sa 
weekly,  thru  Wm.  Esty  &  Co.,  N.  Y. 

Carnation  Milk  Co.,  Racine,  Wis.,  2  t  week- 
ly, thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Alkine  Labs.,  New  Brunswick,  5  ta  week- 
ly, thru  Redfield-Johnstone,  N.  Y. 

Marlin  Firearms  Co.,  New  Haven,  3  sa 
weekly,  thru  Craven  &  Hedrick,  N.  Y. 

Extensive  Radio  Drive 

For  Columbia  Baking  Co. 

BROADSIDE  issued  by  Freitag 
Adv.  Agency,  Atlanta,  describes 
the  radio  activities  prepared  by 
the  agency  for  the  14  plants  of 
Columbia  Baking  Co.  for  the  first 
26  weeks  of  1942.  Broadside  reveals 
that  the  Columbia  Baking  Co.  will 
institute  a  schedule  of  5,330  pro- 

grams over  31  stations  in  the  26 
weeks  over  the  following  outlets: 

Florida  —  WMFJ,  D  a  y  t  o  n  a 
Beach;  WFTM,  Ft.  Meyers; 
WJAX,  Jacksonville;  WEAK,  Lake- 

land; WIOD,  Miami;  WDBO, 
Orlando;  WLOF,  Orlando;  WSUN, 
St.  Petersburg;  WTAL,  Tallahas- 

see; WDAE,  Tampa.  Georgia  — 
WALB,  Albany;  WSB,  Atlanta, 
WRBL,  Columbus;  WMAZ,  Macon; 
WAYX,  Waycross;  WDAK,  West 
Point.  North  Carolina  —  WWNC, 
Ashtville;  WBT,  Charlotte;  WBIG, 
Greensboro;  WMFR,  High  Point; 
WPTF,  Raleigh.  South  Carolina— 
WAIM,  Anderson;  WCSC,  Charles- 

ton; WIS,  Columbia;  WCOS,  Col- 
umbia; WFBC,  Greenville;  WSPA, 

Spartansburg.  Virginia  —  WCHV, 
Charlottesville;  WJMA,  Covington, 
Harrisonburg;  WINC,  Winchester. 

EMPLOYES  of  WJJD,  Chicago,  and 
WIND,  Gary,  Ind.,  have  pledged  co- operation with  the  payroll  allotment 
plan  of  purchasing  defense  bonds  and 
stamps.  Total  of  87  employes  are  buy- 

ing $3,000  in  bonds  and  stamps  each 
week. 

Associated  Books 

Coast  Cage  Series 
Record  Coverage  Provided  in 
Winter  Court  Schedule 

TIDE  WATER  Associated  Oil  Co., 
San  Francisco,  is  broadcasting  its 
most  comprehensive  schedule  of  in- 

tercollegiate basketball.  Harold  R. 
Deal,  manager  of  advertising  and 
sales  promotion,  stated  that  Associ- 

ated has  planned  a  wide-spread  cov- 
erage of  basketball  in  Idaho,  Wash- 

ington, Oregon  and  California. 
A  total  of  104  games  are  on  the 

company's  sponsored  broadcast schedule,  representing  games 
played  by  the  Southern  California, 
UCLA,  California,  Stanford,  St. 
Mary's,  Santa  Clara,  San  Francis- 

co, Oregon,  Washington,  Washing- 
ton State,  Gonzaga,  Montana,  Ore- 
gon State  and  Idaho 

The  regular  playing  season  ex- 
tends through  March  7,  following 

which  the  playoff  series  between 
the  winner  of  the  Northern  and 
Southern  Divisions  will  be  broad- cast. 

Local  Arrangements 

Early  season  games  in  the  Los 
Angeles  area  were  covered  by 
KRKD,  Los  Angeles,  and  KMTR, 
Los  Angeles.  Newly  constructed 
KPAS,  Pasadena,  will  broadcast 
the  majority  of  the  games  from  this 
section  with  Frank  Bull  doing  the 
play-by-play. 

In  the  San  Francisco  area  KLX, 
Oakland,  originates  all  broadcasts 
from  Berkeley;  KROW  handles  the 
San  Francisco  broadcasts  and 
KSFO,  San  Francisco,  carries  all 
broadcasts  from  Palo  Alto  and  San 
Jose.  Sportscasters  Doug  Montell 
and  Martil  Hill  handle  these  games. 

A  special  Associated  network  has 
been  created  for  the  basketball  sea- 

son, involving  KWJJ,  Portland, 

Ore.;  KRSC,  Seattle;  KRLC,  Lew- 
iston.  Id.,  and  KFIO,  Spokane. 
Home  games  of  Oregon  at  Eugene 
and  Oregon  State  at  Corvallis  are 
broadcast  by  Hal  Byers,  with 
KWJJ  originating.  Home  games  of 
Washington  at  Seattle  are  described 
by  Ted  Bell,  with  KRSC  as  the 
originating  station. 
Home  games  of  Washington 

State  at  Pullman  originate  at 
KFIO,  Spokane,  with  Rod  Klise 
at  the  mike.  KFIO  will  also  handle 
home  games  of  Gonzaga  in  Spo- kane with  the  description  by  Roy 
Civille.  From  the  home  court  of 

Idaho,  at  Moscow,  Rod  Klise  de- 
scribes on  KRLC,  Lewiston. 

Armour  Drops  Two 

ARMOUR  &  Co.,  Chicago,  is  drop- 
ping its  two  CBS  network  pro- 

grams with  the  expiration  of  their 
present  13-week  cycles.  Treet  Time, broadcast  on  50  stations,  Monday, 

Wednesday,  Friday,  11-11:15  a.m. for  Treet,  ends  Feb.  20.  Wayne 
King  and  his  Orchestra,  on  35  sta- 

tions, Saturday,  7:30-8  p.m.  for 
Luxor  products,  goes  off  after  the 
broadcast  of  Feb.  14.  Lord  & 

Thomas,  Chicago,  handles  the  ad- 
vertising. Adv. 

Page  44  •  February  2,  1942 BROADCASTING  •  Broadcast  Advertising 



Text  of  Press  Suit 
{Continued  from  page  12) 

of  the  Southern  Newspaper  Publishers 
Assn.,  vice-chairman  of  the  Publishers 
National  Radio  Committee,  and  a  mem- ber of  the  Radio  Committee  of  the 
American  Newspaper  Publishers  Assn. 
The  Commission  advised  appellant  by 
letter  of  July  10  that  at  the  hearings  to 
begin  July  23  the  Commission  planned 
to  receive  testimony  concerning  the 
past  and  present  relations  between  the 
radio  industry  and  radio  networks  on 
the  one  hand,  and  the  newspaper  indus- 

try and  press  services  on  the  other, 
with  respect  to  the  joint  association  of 
newspapers  and  radio  stations. 
And  it  was  stated  further  that  the 

Commission  would  inquire  into  the  ar- 
rangements made  in  the  past  for  broad- 

casting of  news,  the  part  played  by 
radio  stations  associated  with  news- 

papers in  that  respect,  the  availability 
of  newspaper  reports  for  broadcasts, 
the  collection  of  news  for  radio  broad- 

casting, and  other  related  matters  com- 
ing within  the  scope  of  the  topics  set 

forth  in  the  order. 
Appellant  referred  the  papers  served 

on  him,  including  the  letter,  to  his 
counsel,  who  advised  him  that  the  sub- 

poena was  a  nullity,  inasmuch  as  it 
purported  to  command  him  to  appear 
and  testify  in  a  proceeding  not  author- 

ized by  the  Act.  Subsequently  in  the 
hearing,  the  American  Newspaper  Pub- 

lishers Assn.  appeared  specially  and  on 
the  grounds  just  mentioned  moved  the 
Commission  to  terminate  the  proceed- 

ing. The  motion  was  denied.  Appellant 
did  not  appear  as  commanded,  and  on 
Aug.  2  the  Commission  filed  in  the  Dis- 

trict Court  an  application  to  require 
his  appearance.  An  order  to  show 
cause  issued,  to  which  appellant  filed 
his  return  and  answer.  A  hearing  was 
had,  and  the  District  Judge  entered  an 
order  requiring  appellant  to  appear  be- 

fore the  Commission  to  testify  concern- 
ing the  matters  to  be  investigated 

under  Commission  order  No.  79. 
On  this  appeal,  appellant  insists  very 

earnestly   that   the   sole   question  is 

TO  THE  NAVY  goes  Wilfred 
Guenther,  general  manager  of 
WLWO,  Cincinnati,  Crosley  inter- 

national shortwave  station.  Putting 
aside  his  civilian  clothes  for  the 
Navy  blue,  Mr.  Guenther  becomes 
Lieutenant,  junior  grade.  He  has 
been  assigned  to  special  duty. 
Lieut.  Guenther  recently  returned 
from  an  assignment  in  the  office  of 
Col.  William  Donovan,  Coordinator 
of  Information.  He  has  been  man- 

ager of  WLWO,  for  the  last  two 

years. 
whether  the  Commission  has  the  power 
to  consider  or  to  adopt  and  apply  a  gen- 

eral policy  or  rule  by  which  persons 
engaged  in  the  newspaper  publishing 
business  or  associated  therewith  may, 
by  reason  of  that  fact  alone  be  differ- 

entiated as  a  class  apart  from  all  other 
persons  for  the  purpose  either  of 
preference  in  the  assignment  of  radio 
facilities  or  to  disqualification  from 
engaging  in  the  radio  broadcasting 
business. 

The  Commission,  on  the  other  hand, 
contends  that  its  inquiry  under  order 

79  is  proper  in  connection  with  its 
licensing  functions  under  Section 
309(a)  of  the  Act  ;-  and  would  also  be 
proper  under  Section  4(k),  which  di- rects the  Commission  to  make  annual 
reports  to  Congress  as  to  additional 
legislation  deemed  by  it  to  be  necessary. 
But  in  its  order  Section  4(k)  is  not 
mentioned.  Nor  is  the  language  or  form 
of  the  order  responsive  to  that  section. 
We  have,  therefore,  considered  the 
question  solely  under  the  Commission's general  powers  and  duties  and  to  the 
exclusion  of  that  section. 

Both  sides  apparently  are  in  agree- 
ment that  the  validity  of  the  subpoena 

may  be  tested  in  the  manner  in  which 
the  question  is  presented  here. 

The  rule  most  frequently  invoked  in 
challenging  the  powers  of  an  adminis- 

trative body  to  constitute  itself  an  in- 
quisitorial or  visitorial  body  as  to  all 

matter  direct  and  collateral  within  its 
general  jurisdiction  was  stated  by  Mr. 
.Justice  Holmes  in  Harriman  v.  Inter- 

state Commerce  Commission,  211  U.  S. 
407.  In  that  case  the  ICC  had  of  its 
own  motion  undertaken  an  investiga- 

tion in  relation  to  carrier  community  of 
interests  as  tending  to  violate  or  to  de- 

feat the  purposes  of  the  Act.  Mr.  Har- 
riman, an  official  of  the  Union  Pacific, 

was  called  as  a  witness,  and  the  case 
went  to  the  Supreme  Court  as  the  re- 

sult of  his  refusal  to  answer  a  question 
in  relation  to  certain  investments  in 
the  securities  of  competing  carriers. 
The  Supreme  Court  sustained  his 

position,  holding  in  effect  that,  as  the 
Act  was  drawn,  an  investigation  by  the 
ICC  of  its  own  motion  must  be  an- 

cillary to  a  lawful  purpose  embraced 
within    the    powers    granted   in  the 

=  See.  309  (a)  : 

If  upon  examination  of  any  application 
for  a  station  license  or  for  the  renewal  or 
modification  of  a  station  license  the  Com- 

mission shall  determine  that  public  inter- 
est, convenience,  or  necessity  would  be 

served  by  the  granting  thereof,  it  shall authorize  the  issuance,  renewal,  or  modi- fication thereof  in  accordance  with  said finding  .  .  . 
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SUCCESS 

Bond  Clothing  Co.  is  now  well  in  its 

third  year  as  sponsor  of  our  daily  7:45 

a.m.  United  Press  newscast.  Their  re- 

tail unit  in  St.  Louis  is  the  largest  and 

most  successful  in  its  classification  in 

the  city:  KWK  news  has  proved  an  ap- 

propriate medium  toward  that  end. 

ST.  LOUIS 

KWK -  MUTUAL 
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statute.  Subsequently,  Section  13  of  the 
Commerce  Act  was  amended  to  author- 

ize investigations  by  the  Commission 
on  its  own  motion  concerning  any  ques- 

tion which  might  arise  under  any  of  the 
provisions  of  the  Act  or  relating  to  the 
enforcement  of  any  provision  of  the 
Act,  and  in  Smith  v.  ICC,  245  U.  S.  33, 
the  court  sustained  the  power  of  the 
Cemmission  to  investigate  the  expendi- 

ture by  railroads  of  money  for  political 
purposes. 

In  the  Communications  Act."  as  in 
the  amendment  to  the  Interstate  Com- 

merce Act,  full  authority  and  power  is 
given  to  the  Commission  with  or  with- 

out complaint  to  institute  an  inquiry 
concerning  questions  arising  under  the 
piovisions  of  the  Act  or  relating  to  its 
enforcement.  This,  we  think,  includes 
authority  to  obtain  the  information 
necessary  to  discharge  its  proper  func- 

tions, which  would  embrace  an  investi- 
gation aimed  at  the  prevention  or  dis- 

closure of  practices  contrary  to  public 
interest.  Cf.  Federal  Trade  Commission 
v.  National  Biscuit  Co.,  18  F.  Supp. 
667;  Fleming  v.  Montgomery  Ward  <£• 
Co.,  114  F.  2d.  384,  cert,  den'd.,  311 U.  S.  690. 

If  in  this  ease  it  had  been  made  to 
appear,  as  counsel  for  api^ellant  insist, 
that  the  Commission's  investigation 
was  solely  for  the  purpose  of  the  con- 

sideration or  adoption  of  a  hard  and 
fast  rule  or  policy,  as  the  result  of 
which    newspaper    owners    may  be 

3  Sec.  403: 
The  Commission  shall  have  full  authority 

and  power  at  any  time  to  institute  an  in- 
quiry, on  its  own  motion,  in  any  case  and 

as  to  any  matter  or  thing  concerning  which 
complaint  is  authorized  to  be  made,  to  or 
before  the  Commission  by  any  provision  of 
this  Act,  or  concerning  which  any  question 
may  arise  under  any  of  the  provisions  of 
this  Act,  or  relating  to  the  enforcement  of 
any  of  the  provisions  of  this  Act. 

placed  in  a  proscribed  class  and  thus 
made  ineligible  to  apply  for  or  receive 
broadcast  licenses,  we  should  be  obliged 
to  declare  that  such  an  investigation 
would  be  wholly  outside  of  and  beyond 
any  of  the  powers  with  which  Congress 
has  clothed  the  Commission.  For  we 
have  previously  held  that  there  is 
nothing  in  the  Act  which  either  pre- 

vents or  prejudices  the  right  of  a  news- 
paper, as  such,  to  apply  for  and  receive 

a  license  to  operate  a  radio  broadcast 
station.  Tri-8tate  Broadcasting  Go.  v. 
FCC,  68  App.  D.  C.  292,  96  F.  2d.  564. 
Further  consideration  confirms  that view. 

The  Communications  Act  requires  no 
more  of  an  applicant  for  a  radio  license 
than  proof  of  citizenship,  character, 
and  financial  and  technical  qualifica- 

tions to  oi^erate  in  the  public  interest. 
Possessing  these,  the  applicant's  eligi- bilit.v  is  unchallengeable,  assuming 
there  is  an  unused  frequency  free  of 
interference  with  an  established  sta- 
tion. 

This  is  the  rule  announced  by  the 
Supreme  Court  in  the  Sanders  case.* 
But  the  determination  of  these  qualifi- 

cations is  an  administrative  function 
which  Congress  has  committed  to  the 
Commission,  subject  only  to  the  re- 

quirement that  in  granting  or  refusing 
the  license  it  shall  act  as  the  public 
convenience,  interest,  or  necessity  re- 

quires. This,  however,  as  the  Supreme 
Court  remarked,  is  not  a  grant  of  un- 

limited power,  but  only  the  right  to 
control  the  range  of  investigation  in 
ascertaining  what,  within  the  compass 
of  the  Act,  is  proper  to  satisfy  the 

requirements.'^ 
*  Federal  Communications  Comm.  v.  San- 

ders Radio  Station,  309  U.  S.  470. 

PAUL  H.  RAYMER  CO.,  NATIONAL  REPRESENTATIVE 

It  does  not  embrace  and  should  not 
be  extended  by  implication  to  em- brace a  ban  on  newspapers  as  such, 
for  in  that  case  it  would  follow  that 
the  power  to  exclude  exists  also  as  to 
schools  and  churches ;  and  if  to  these, 
the  interdict  might  be  applied  wherever 
the  Commission  chose  to  apply  it. 
This,  we  think,  would  be  in  total  con- travention of  that  equality  of  right  and 
opportunity  which  Congress  has 
meticulously  written  into  the  Act,  and 
likewise  in  contravention  of  that  vital 
principle  that  whatever  fetters  a  free 
press  fetters  ourselves. 

In  this  view,  we  need  not  consider 
whether  the  power  exists  even  in  Con- 

gress, for  Congress  has  not  under- 
taken, and  probably  never  will  under- take, to  delegate  such  power  to  the 

Commission.  Hence  it  is  that  in  the 
present  state  of  the  law  a  newspaper 
owner  who  is  also  the  owner  of  a 
broadcast  station  may  very  well  say 
to  whoever  challenges  this  dual  right : 

"Who  art  thou-  that  judgest  another 
man's  servant.  To  his  own  master  he 
standeth  or  falleth." 

But  in  the  view  we  take  of  this  con- 
troversy, the  Commission's  independ- 

ent right  to  carry  on  its  proposed  in- 
vestigation is  not  foreclosed  by  any- 

thing we  have  said  as  to  its  lack  of 
power  to  proscribe  newspapers  or, 
conversely,  its  power  to  place  them  in 
a  preferred  class.  Nor  is  this  right 
prejudiced  by  the  fact — if  it  is  a  fact^ — that  the  Commission  in  inaugurating 
the  investigation  has  misapprehended 
the  limits  of  its  powers.  The  Commis- 

sion's right  to  grant  licenses  or  to  re- voke licenses  in  the  public  interest, 
and  likewise  to  make  rules  and  regu- 

lations necessary  to  the  carrying  out  of 
the  provisions  of  the  Act,  implies  the 
grant  of  all  means  necessary  or  appro- 

priate to  the  discharge  of  the  powers 
expressly  granted. 

In  the  case  we  have,  the  Commission 
in  its  supplementary  order  has  speci- 

fied the  subjects  about  which  it  wishes 
to  obtain  information.  These  are : 
AVhether  the  joint  association  of  news- 

papers and  broadcast  stations  tends  to 
prejudice  the  free  and  fair  presenta- tion of  public  issues  and  information 
over  the  air ;  whether  such  association 
tends  to  restrict  or  distort  the  broad- 

casting of  news  or  to  limit  the  sources 
of  news  to  the  public ;  whether  such 
association  affects  freedom  of  access  to 
the  radio  forum  for  the  discussion  of 
public  issues,  or  unduly  limits  access 
of  newsgathering  services,  to  the  in- 

jury of  the  public. 
From  the  other  side  of  the  picture, 

the  Commission  proposes  to  inquire 
whether  association  of  newspapers  and 

broadcast  stations  will  result  in  utiliza- 
tion of  improved  facilities  and  experi- 

enced personnel  in  the  procuring  and 
dissemination  of  information,  and 
whether  such  association  may  tend  to 
insure  greater  economic  stability  and 
encourage  maximum  technological  de- 

velopment, and  finally,  what  considera- tions influence  newspaper  interests  to 
acquire  broadcast  stations. 

These  subjects,  except  perhaps  the 
last  named,  are  clearly  within  the  in- 

herent powers  of  the  Commission. 
Based  on  these  considerations,  and  al- 

though the  information  is  not  for  use 
in  any  pending  proceeding  or  pending 
legislation,  it  was  nevertheless  within 
the  administrative  powers  of  the  Com- 

mission to  initiate  the  proposed  in- 
vestigation for  the  purpose  of  ascer- 

taining the  facts  for  its  guidance  in 
making  reasonable  and  proper  public 
rules,  for  application  to  existing  sta- tions, and  in  the  consideration  of 
future  requests. 

In  saying  this  we  do  not  mean  to 
hold  or  to  suggest  that  the  Commission 
is  authorized  to  require  appellant  or 
other  witnesses  whom  it  may  summon 
to  bare  their  records,  relevant  or  ir- 

relevant, in  the  hope  that  something 
will  turn  up,  or  to  invade  the  privacy 
protected  by  the  Fourth  Amendment, 
cf.  Federal  Trade  Com.  v.  American 
Tobacco  Co.,  264  U.  S.  298,  but  only 
that  the  Commission  may,  without  in- 

terference, seek  through  an  investiga- 
tion of  its  own  making  information 

properly  applicable  to  the  legislative 
standards  set  up  in  the  Act.  We  should 
not  assume  that  the  investigation  will 
be  conducted  for  any  other  purpose  or 
in  disregard  of  the  constitutional  limits 
which  govern  such  procedure.  Fed.  Ra- dio Com.  V.  Nelson  Bros.  Co.,  289  U.S. 
266,  276.  Cf.  Guthrie  v.  Harkness, 
199  U.  S.  148. 
The  order  of  the  court  below  is 

accordingly  affirmed. 
Edgeeton,  J. :  Since  the  Commis- sion does  not  appear  to  have  forbidden 

common  control  of  newspapers  and 
broadcast  stations,  or  to  have  found 
that  such  control  is  contrary  to  the 
public  interest,  or  to  have  initiated  an 
investigation  with  a  view  to  such  a 
finding,  we  need  not  determine  whether 
it  should  or  could  do  those  things.  I 
express  no  opinion  on  that  question.  I 
think  we  should  wait  until  it  arises 
and  the  interested  parties,  including 
the  Commission,  are  heard  upon  it.  In 
other  respects,  I  concur  in  the  opinion of  the  court. 

"  Fed.  Radio  Com.  v.  Nelson  Bros.  Co., 
289  U.  S.  266,  285. 

Navy  Series 
RADIO  writers  and  actors  are  volun- 

teering their  services  for  a  series  of 
Navy  programs  on  WMCA,  New  York, 
in  cooperation  with  the  Third  Naval 
District.  Titled  It's  the  Navy,  the 
series  is  heard  Fridays,  8  :05-8  :30  p.m. 
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STERLING  INSURANCE  Co.,  Chi- 
cago (sickness  and  accident  insur- 
ance), has  purchased  on  WJJD,  Chi- 

cago, one  weekly  half-hour  program 
Church  on  the  Hillside,  also  39  quar- 

ter-hour periods  and  six  live-minute 
periods  a  week  of  live  hillbilly  music, 
transcribed  popular  music  and  news. 
Account  was  placed  by  Neal  Adv. 
Agency,  Chicago. 

KELLOGG  Co.  of  Canada,  London. 
Ont.  (cornflakes),  starts  on  Feb.  16 
a  weekly  half-hour  transcription  The 
Green  Hornet  on  VONF,  St.  John's. 
Newfoundland.  Account  was  placed  by 
J.  Walter  Thompson  Co.,  Toronto. 

CATELLI  FOOD  PRODUCTS,  Mon- 
treal (Creamo),  started  Feb.  1 

Creamo  Bollar-a-Minute  quarter-hour 
studio  program  twice-weekly  on  CKT, 
Winnipeg  ;  CFRN,  Edmonton  ;  weekly 
on  CKCK,  Regina;  CFCN.  Calgary; 
C.TOR,  Vancouver  ;  CFQC,  Saskatoon  ; 
CKPR,  Fort  William.  Ont.  Account 
was  placed  by  E.  W.  Reynolds  &  Co., 
Toronto. 

CANADIAN  COOPERATIVE  Wool 
Growers,  Toronto,  have  started  a  spot 
announcement  campaign  on  a  number 
of  Canadian  stations.  Account  was 
placed  by  E.  W.  Reynolds  &  Co.,  Tor- onto. 

VITA-PEP  PRODUCTS,  Los  Angeles (dog  food),  m  a  test  campaign  to 
promote  a  new  product,  Vitralis,  is 
using  twice-weekly  participation  in Eddie  Albright,  on  KHJ,  Hollywood. Contract  is  for  13  weeks  ending  April 
16.  Lockwood-Shackelford  Adv.  Agen- cy, Los  Angeles,  has  the  account. 

CUSHMAN  MOTORS  Co.,  Los  An- 
geles (motor  scooters),  new  to  radio, 

in  a  test  campaign  ending  in  mid- 
March,  currently  is  using  daily  parti- 

cipation in  Rise  d  Shine  on  KHJ. 
Hollywood.  If  test  is  successful,  firm 
will  extent  compaign  to  other  South- 

ern California  stations.  Advertising Arts  Agency,  Los  Angeles,  has  the account. 

WILMINGTON  TRANSPOR- 
TATION Co.,  Santa  Catalina  Island, 

Cal.,  continuing  its  fall  and  winter 
advertising  campaign  to  promote  tour- 

ist trade,  currently  is  using  from  10 
to  15  announcements  weekly  on  KNX 
KFOX  KGER  KFXM  KVOB  KFAC 
KMPC  KMTR  and  XELO,  Tia  Juana, 
Mex.  Agency  is  Arthur  Meyerhoff  & 
Co.,  Los  Angeles. 

GENERAL  FOODS  Corp.,  New  York, 
on  Jan.  24  started  a  special  Jewish 
program  on  WEVD.  New  York,  on 
behalf  of  its  Diamond  Crystal  Kosher 
Salt.  Titled  Songs  of  the  Synagogue, 
the  weekly  quarter-hour  series  will 
feature  liturgic  music  sung  by  noted 
Jewish  cantors  and  a  male  chorus, 
conducted  and  arranged  by  Oscar 
Julius.  Agency  is  Benton  &  Bowles, New  York. 

O'KEEFE'S  BEVERAGES  Ltd.,  To- ronto (gingerale),  on  Feb.  1  started 
an  evening  half-hour  studio  show  OK 
Democracy,  dedicated  to  Canada's  war 
effort,  on  CFRB,  Toronto.  It  is  ex- 

pected the  program  may  be  expanded 
into  a  network  show.  Account  is 
placed  by  A.  McKim  Ltd.,  Toronto. 
NUTRALITB  SALES  Corp.,  Los  An- 

geles (vitamin  compound),  having 
completed  a  test  campaign  on  local 
stations  is  planning  extensive  use  of 
Southern  California  radio.  Allied  Adv. 
Agencies,  Los  Angeles,  has  the  account. 
Howard  Esary  is  account  executive. 

J.  A..  FOLGER  &  Co.,  San  Francisco 
(colfee),  recently  started  Today's  Best 
Buys,  quarter-hour  program  weekly 
on  KSFO,  San  Francisco.  Agency  is 
Raymond  R.  Morgan  Co.,  Hollywood. 

NOBLE  EFFORTS  of  male  staff 
members  of  KILO,  Grand  Forks, 
N.  D.,  at  beard  raising  for  Junior 
Chamber  of  Commerce  annual  Win- 

ter Carnival  promotion  ended  with 
a  shearing  session  conducted  by 
Bill  Walker  (left)  promotion  di- 

rector, and  George  Chance,  sales- 
man, on  chief  engineer  Harvey 

Kees  (under  the  lather). 

Oglivie  Leaves  BBC 
RESIGNATION  of  Frederick 
Wolff  Oglivie,  director  general  of 
the  British  Broadcasting  Corp. 
since  1938,  was  announced  Jan.  25. 
BBC  stated  that  the  resignation 
was  accepted  in  the  move  to  facili- 

tate the  reorganization  of  the  cor- 
poration in  the  face  of  existing 

conditions.  Duties  of  Mr.  Oglivie 
will  be  undertaken  by  Sir  Cecil 
George  Craves,  former  deputy  di- 

rector general,  and  Robert  Foot 
for  the  duration  of  the  war. 

Ohio  Oil  Series 

OHIO  OIL  Co.,  Cincinnati  (petrole- 
um products)  on  Mar.  15  will  start 

a  weekly  half-hour  news  roundup 
and  symposium  titled  Views  on  the 
News,  on  a  split  network  of  seven 
NBC-Red  stations,  Sundays  at  3:30- 
4  p.m.  Program  will  originate  from 
WLW,  Cincinnati,  and  will  be  han- 

dled by  four  of  that  station's  news 
analysts,  Peter  Grant,  Gregor  Zie- 
mar,  Carroll  Alcott,  William  H. 
Hessler.  The  39-week  contract  was 
placed  by  Stockton,  West,  Burkhart, 
Cincinnati. 

''John  keeps  WFDF  Flint  Michi- 

gan turned  up  so  loud,  I  can't 
hear  a  word  the  neighbors  are 

saying." 

TWO  VALUABLE  Hl\N  FEATURES 

HAVE  BEEN  ADDED  TO  THIS 

PRESTO  RECORDER! 

Here  is  a  more  versatile  recording  turntable,  a  recorder  with 
variable  cutting  pitch,  one  that  can  be  quickly  adjusted  for  discs 

of  varying  thickness,  a  machine  that  will  operate  "faster"  in 
busy  control  rooms.  It's  the  new  Presto  8-C  recorder  with  .  .  . 
INDEPENDENT  OVERHEAD  CUTTING  MECHANISM:  The  cutting 
mechanism  of  the  8-C  is  rigidly  supported  at  one  end  by  a  heavy 
mounting  post  2Vi"  in  diameter.  The  other  end  is  free  of  the 
table  so  that  the  alignment  is  independent  of  the  disc  thickness. 
A  thumbscrew  above  the  cutting  head  carriage  adjusts  the  angle 
of  the  cutting  needle  while  cutting  for  any  direct  playback  or 
master  disc  from  .030"  to  V4"  in  thickness.  The  cutting  mechan- 

ism swings  clear  of  the  table  for  quick  change  of  discs. 

VARIABLE  CUTTING  PITCH:  The  buttress  thread  feed  screw  is 
driven  by  a  belt  and  two  step  pulleys  beneath  the  table  giving 
accurate  cutting  pitch  adjustments  of  96,112,  120,  128  or  136 
lines  an  inch.  Changing  the  cutting  pitch  is  a  matter  of  seconds. 
A  hand  crank  and  ratchet  on  the  feed  screw  spirals  starting  and 

runout  grooves  up  to  '4"  apart. 
Other  specifications  are  identical  with  the  well-known  Presto 

8-N  recording  turntable  described  in  our  complete  catalog. 
Copy  on  request.  Cabinets  are  available  for  mounting  single  or 
dual  turntable  installations.  If  you  are  planning  to  improve  your 
recording  facilities  write  today  for  price  quotations  and  detailed 

specifications. 

PRESTO 
In  Other  atiei,  Phone  .  .  .  ATIANTA,  Jack.  4372  •  BOSTON,  Bel.  4S10 
CHICAGO,  Har.4240  •  CLEVELAND,  Me.  1565  «  DALLAS,  37093  •  DENVER, 
Ch.4277  •  DETROIT,  Univ.  1-0180  •  HOLLYWOOD,  HII.  9133  •  KANSAS 
CITY,  Vi<.  4631  «  MINNEAPOLIS,  Allanlk  4216  .  MONTREAL,  Wel.  421» 
PHILADELPHIA,  Penny.  0542  .  ROCHESTER,  Col.  S548  .  SAN  FRANCIS- 

CO, Yu.  0231   •  SEAnU,  Sen.  2560   •   WASHINGTON,  D.  C,  Shep.  4003 
RECORDING  CORP 
242  WEST  55th  ST.  H.Y 

World's  Larg»tf  Manvfactur»rt  of  lntlai)lan»ovt  Sound  fttcording  Equipment  and  Dit<t 
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To  PROMOTE  the  Go  Ge
t  It 

program,  which  K  r  u  e  g  e  r 
Brewing  Co.  starts  sponsor- 

ing on  WOR,  New  York,  Feb. 
4,  the  company  has  given  teaser 
buttons  with  the  title  of  the  show 
on  them  to  all  members  of  the 
Krueger  plant  in  Newark  with 
postcards  plugging  the  show  for 
employes  to  mail  to  their  friends. 

Compton  Adv.,  New  York,  agency 
for  the  account,  is  putting  out  a 
pictorial  brochure  on  the  show  for 
distribution  to  salesmen  and  dis- 

tributors. Miniatures  of  the  bro- 
chure are  being  given  to  retailers. 

During  the  past  few  weeks  special 
gags  have  been  introduced  into  the 
script  of  each  Wednesday  night 
show  announcing  the  approach  of 
a  sponsor  as  if  it  were  the  object  of 
a  Go-Getter's  hunt. 

News  About  News 
KTSA,  San  Antonio,  has  printed  in 
calendar  form  a  complete  news 
schedule  of  the  station.  The  reverse 
of  the  schedule  gives  distances  of 
warfare  locales  and  the  bombing 
routes  to  these  places  from  the 
United  States  and  its  bases.  A  time 
schedule  is  also  included,  giving 
time  differences  in  various  parts  of 
the  globe  compared  to  12  noon  in 
San  Antonio. 

New  AP  Maps 
FOR  REFERENCE  use  by  radio 
editors  and  commentators,  Press 
Assn.  is  distributing  its  new  mas- 

ter map  for  radio,  comprising  11 
news  maps  prepared  by  Associated 
Press  with  additional  material  and 
statistics  relative  to  the  war  activ- 

ities in  each  area. 

A(ctckandi5in^  &  J^tomotion 
Teaser  Buttons — Boston  Buttons — Money  for  Songs — 

New  Maps — Funds  for  Uncle  Sam 

$1,000  for  Songs 
WGN,  Chicago,  is  offering  $1,000 
in  prizes  to  find  out  which  song, 
from  which  operetta,  its  listeners 
would  like  best  to  hear  Marion 
Claire  sing.  Winning  letters,  need- 

ing no  boxtops  or  labels  but  only 
the  names  of  song  and  operetta 
and  explanations  of  50  words  or 
less,  will  be  awarded  $300  for  first 
prize,  $150  for  second,  $100  for 
third,  $75  for  fourth  and  $5  each 
for  the  75  next-best.  Letters  will 
be  used  in  planning  future  Satur- 

day night  broadcasts  of  Chicago 
Theatre  of  the  Air  on  MBS,  on 
which  Miss  Claire  has  already  been 
heard  in  many  popular  operettas. 

Preferred  Time 
WDRC,  Hartford,  has  just  printed 
a  special,  four-page  circular  calling 
attention  to  its  6  to  9  a.m.  daily 
schedule,  now  highly-productive  in 
a  national  defense  territory.  The 
circular  says  more  than  200,000  in- 

dustrial workers  in  the  WDRC 
area  get  up  between  6  and  7  a.m., 
making  that  hour  "preferred  radio 

time". 

55*  ^  ^ 

Defense  Manual 

WBIG,  Greensboro,  N.  C,  has  is- 
sued a  15-page  pocket-size  booklet, 

Manual  For  Civilian  Defense,  which 
gives  blackout  instructions,  first  aid 
treatment  and  other  data. 

WICHITA,  KANSAS,  IS  BOOMING WICHITA,  KANSAS,  IS  BOOMING 

f^»|sp' 

to 
cn 

CBS 

MILITARY  SECRETS  are  military  secrets,  so  we  won't  translate  the  symbols 
above  into  X  dollars'  worth  of  Wichita  Wings  to  lick  the  Japs.  But  compare the  size  of  the  1942  ship  with  those  of  1941  and  1940.  Things  are  happening  in 
and  to  Wichita,  Kansas! 

Sedgwick  County  population  nearly  double  that  of  1940!  Per  capita  buying  power 
about  double,  too !  Wichita  is  four  times  the  market  it  was  just  two  years  ago 
— yet  KFH  advertising  is  yours  at  the  same  rate  you  gladly  paid  before  KFH 
became  America's  Number  Two  Boom  Town. And  let  us  merely  mention  (no  one  asks  us  to  prove  this  point  any  more) 
.   .    .    If    you   want    to    cover    Defense-rich    Sedgwick    County    and  Wealthy 

Wichita,  you  must  use  KFH  !  The 
statistics  say  95%  of  the  county 
population  "listens  to  KFH  regu- 

larly"— that  57%  "listen  to  KFH most."  Not  bad! 
Let  us  spin  your  platter,  put 

real  production  spark  into  your 
live  copy  or  tell  you  about  one 
of  our  pre-tested  "program  pack- 

ages." A  call  or  wire  to  Petry  or 
to  us  will  bring  prompt,  enthusi- astic service! 
THAT  SELLING  STATION 
IN    KANSAS'  BIGGEST, RICHEST  MARKET 

KFH 
WICHITA 

CALL  ANY  EDWARD  PETRY  OFFICE 

Flashes  on  Board 
AIR  CORPS  men  form  a  large  part 
of  news  listeners  of  WCBI,  Colum- 

bus, Miss.,  which  has  installed  bill- 
boards in  the  Gilmer  Hotel,  Colum- 

bus, for  the  benefit  of  guests,  visi- tors and  men  in  service.  Associated 
Press  news  flashes  are  taken  from 
the  teletype  and  pasted  to  the  board 
several  times  during  the  day.  WCBI 
offers  15  news  programs  each  day, 
including  three  shortwave  rebroad- 
casts  from  London,  featuring  BBC news. 

^  ^  ^ 
Drug  Store  Project 

JOINING  the  National  Assn.  of 
Retail  Druggists  in  cooperation 
with  wholesale  and  retail  drug 
dealers  of  the  Chicago  area, 
WMAQ,  Chicago,  on  Feb.  1,  starts 
a  series  of  twice-daily  announce- 

ments urging  increased  patronage 
of  drug  stores.  First  two  weeks 
promotion  stresses  Valentine  Day 
items,  to  be  followed  by  two  weeks 

of  plugs  dealing  with  smokers' articles. 

Portland  Pledges 
AIDING  in  the  kickoff  for  the  new 
defense  savings  pledge  campaign 
started  by  the  Treasury,  Oregon 
stations  on  Jan.  19  cooperated  in  a 
special  statewide  hookup  to  carry 
a  30-minute  program  promoting 
bond  sales.  Featuring  local  and 
State  personages,  the  program  also 
included  an  original  radio  drama. 
The  Knock  on  Your  Door,  enacted 
by  talent  from  KGW-KEX  and 
KOIN-KALE,  Portland. 

❖  ❖  Hi Soft  Drink  Plugging 

PROMOTION  of  Dr.  Pepper's  new 
program,  10-2-4-  Ranch,  was  under- taken by  WROK,  Rockford,  111., 
with  the  distribution  of  900  plac- 

ards to  dealers,  signs  for  all  Dr. 
Pepper  trucks,  promotional  an- nouncements, extensive  newspaper 
publicity  and  a  meeting  of  Dr.  Pep- 

per salesmen. 

Boston  Buttons 

WMEX,  Boston,  has  started  dis- 
tributing Buy  Defense  Bonds  but- tons with  the  inside  of  the  button 

inscribed  "This  button  distributed 

by  WMEX". 

THREE  STATIONS  of  Rochester, 
N.  Y.,  recently  pooled  their  talent 
and  facilities  to  aid  the  Red  Cross 
War  Relief  drive.  Managers  Gunnar 
WIIG,  WHEC,  Bill  Fay,  WHAM, 
and  Mort  Nusbaum,  WSAY,  are 
shown  as  they  took  time  out  for  a 
Dagwood  sandwich  between  acts. 

New  Educational  Station 

In  Buffalo  Is  Authorized 

NEW  NON-COMMERCIAL  educa- 
tional broadcast  station  in  Buffalo 

was  authorized  last  Tuesday  by 
the  FCC  which  issued  a  construc- 

tion permit  to  the  Board  of  Edu- 
cation, City  of  Buffalo.  Operation 

with  1,000  watts  and  special  emis- sion for  frequency  modulation  is 
specified  on  42,900  kc. 

The  permittee  has  stipulated  to 
the  FCC  that  an  array  of  educa- 

tional programs  will  be  broadcast 
for  the  Buffalo  school  system  of 
13  high  schools  and  80  grammar 
schools  with  an  attendance  exceed- 

ing 75,000  pupils.  In  addition  gen- eral educational  and  patriotic  pro- 
grams will  be  prepared  for  the 

general  public.  Station  will  be  lo- cated in  the  Seneca  Vocation  High 
School,  where  at  present  the  non- 

commercial standard  broadcast  sta- 
tion of  the  school,  WSVS,  is  operat- 

ing. 

Nescafe  on  Coast 

A  TEST  CAMPAIGN  on  the 
Breakfast  Club  of  KFRC,  San 
Francisco,  has  proved  so  success- 

ful that  Nestles  Milk  Products 
Co.,  New  York,  on  behalf  of  its  in- stant coffee,  Nescafe,  on  Feb.  3 
will  extend  its  participation  on  the 
Breakfast  Cluh  to  six  Don  Lee  sta- 

tions, KFRC  KHJ  KGA  KALE 
KMO  KOL.  Agency  is  Leon  Liv- 

ingston Adv.,  San  Francisco 

KPRO,  Riverside,  Cal.,  has  installed 
complete  dual  turntable  portable 
Presto  recording  equipment.  Station  is 
also  using  two  Presto  63-A  type  tran- 

scription tables  equipped  with  West- ern Electric  9-A  pickups. 

WISN 

MILWAUKEE 

5.000Er 

COLUMBIA 

5000  WATTS  DAY  AND  NIGHT 
International  Radio  Sales  ̂   Representatives 
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DEFENSE  contributions  which 
American  women  can  make  at  home 
and  in  clubs  are  discussed  by  promi- 

nent women  war  workers  on  ~Women 
in  Defense,  thrice-weekly  10-minute 
program  started  on  WGN,  Chicago, 
Jan.  26.  Remote  pickups  from  Army 
and  Navy  camps,  service  centers  and 
other  locations  where  women  are  en- 

gaged in  war  work  are  included. 

KLZ,  Denver,  received  a  certificate 
from  the  Denver  Junior  Chamber  of 
Commerce  for  services  rendered  on 
behalf  of  civic  and  social  advancement 
in  the  community. 

U  OF  KENTUCKY,  operating 
WBKY,  Beattyville,  Ky.,  has  issued 
copies  of  the  program  schedule  cov- 

ering the  first  six  months  of  1942. 
Programs  place  strong  emphasis  on 
morale,  Western  Hemisphere  appreci- ation and  educational  phases  aimed 
to  assist  in  the  war  efEort. 

WIOD,  Miami,  is  now  running  a 
popularity  contest  between  Roy  AcufE 
and  Gene  Autry,  cowboy  movie  stars, 
conducted  by  Layman  Cameron  on  his 
5:54  a.m.  Sunrise  Roundup.  Repre- 

sented in  mail  received  were  67  Florida 
counties,  21  of  the  48  states,  Cuba, 

'    Bahamas  and  British  West  Indies. 

I  WMCA,  New  York,  in  cooperation 
with  the  Third  Naval  District,  has 
started  It's  The  Navy.   Initial  pro- 

:  gram,  Jan.  23,  included  Harry 
Hershfield   as   m.c.    and   Joe  Rines 

■  orchestra  with  Felix  Knight  and  Larry Adler  as  soloists.  Written  by  Gene 
Wang,  radio  writer,  and  directed  by 

.    Milton    Brown,    the    broadcast  also 
,    offered  a  brief  message  by  Capt.  Paul 

B.   Blackburn,    chief   of   the  Naval 
Reserve  in  the  Third  Naval  District. 

'    Other  writers  and  talent  have  offered 
their  services  for  the  series. 

.  WMFF,  Plattsburg,  N.  Y.,  has  started 
a  bond  buying  plan  with  each  em- 

ploye setting  aside  a  weekly  sum 
to  purchase  defense  stamps.  Stamps 
are  then  turned  into  bonds.  In  addi- 

tion to  the  payroll  plan,  members  of 
;    the  staff  have  organized  a  weekly  raffle 
1    with    the    prizes    given    in  defense 
.  stamps. 

'  WFCI,  Pawtucket,  R.  I.,  on  Jan.  20 
■ :  (  carried  a  special  program  dedicating 
>  I  the  new  broadcasting  studio  estab- 
e  !  lished  by  the  Radio  Club  of  East 
■  '  Senior  High  School,  Pawtucket,  R.  I. 
J  Weekly  WCFI  broadcasts,  featuring 
.  I  student  members  of  the  Pawtucket senior  and  junior  high  school  radio 

clubs,  will  originate  in  the  new  studios 

WBTM,  Danville,  Va.,  has  accounted 
«  I  for  sales  of  $40,000  in  Defense  Bonds 

and  Stamps  through  its  Little  Treas- 
'■  ury  House,  which  the  station  has  pre- 
!•    sented  to  the  city. 

KDYL,  Salt  Lake  City,  has  started 
a  series  of  half-hour  shows.  All  Out 
For  Victory,  designed  to  promote  sales 
of  Defense  Savings  Bonds,  sponsored 
by  industrial  and  mining  concerns  of 
Utah.  Sponsor  of  first  group  of  shows 
was  the  Eimco  Corp.,  iron  and  metal. 
Salt  Lake  City.  Show  is  presented 
from  the  theatre  of  Ft.  Douglas,  Utah, 
and  includes  brief  interviews  with 
selectees ;  music  and  entertainment 
by  Ed  Stoker  and  the  KDYL  staff 
orchestra ;  a  contest  with  a  Defense 
Bond  going  to  the  writer  of  the  best 
letter  on  "Every  American  Should  Go 
All  Out  for  Victory  and  Keep  on  Buy- 

ing Defense  Savings  Bonds". 
OREGON  stations  united  last  week 
for  a  special  half-hour  program  signal- 

ling the  start  of  Oregon's  Pledge  De- [  fense  Savings  Week.  Presented  from 
the  studios  of  KOIN-KALE,  Port- 

land, messages  from  Secretary  of 
Treasury  Morgantheau,  Gov.  Charles 
Sprague  and  an  Oregon  resident  who 
went  through  the  attack  of  Pearl  Har- 

bor were  presented.  KOIN  later  re- 
peated the  show  by  transcription. 

WTAG,  Worcester,  cooperating  with 
the  Massachusetts  Committee  of  Pub- 

lic Safety,  is  broadcasting  a  series  of 
talks  on  air  raid  precaution  measures. 

WKRC,  Cincinnati,  on  Jan.  28  broad- 
cast Quie  Bowl,  from  a  sports  dinner 

held  at  Cuvier  Press  Club.  Special 
guest,  with  board  of  experts,  was  J.  G. 
Taylor  Spinks,  publisher  of  Sporting 
News,  who  came  from  St.  Louis  to 
present  Hulbert  Taft  Jr.,  WKRC  gen- eral manager  with  a  special  trophy 
for  the  station  "which  during  the past  year  has  done  most  to  promote 
baseball".  Present  at  the  dinner  were 
prominent  sports  figures.  Regular 
broadcast  board  includes  Dick  Nesbitt, 
former  Chicago  Bears  football  star 
and  now  WKRC  sportscaster ;  Dan 
Tehan,  Big  Ten  and  professional  foot- ball official,  and  Charles  (Irish) 
O'Connor,  Cincinnati  Times-Star 
sports  writer.  Quia  Bowl  is  heard  each 
Wednesday  and  is  sponsored  by  Con- 

gress Cigar  Co.,  for  La  Palina  cigars. 

WPEiN,  Philadelphia,  has  reported 
that  its  employes  are  buying  more 
than  $2,000  worth  of  defense  bonds 
weekly.  They  participate  in  a  Defense- 
Bond-a-Week  campaign  developed  by 
Manager  Arthur  Simon. 

WLS,  Chicago,  has  started  weekly 
half-hour  musical  program  Meet  Your 
Navy,  originating  from  Great  Lakes 
Naval  Training  Station,  EL,  and 
featuring  a  2()0-voiee  choir  of  ap- 

prentice seamen ;  an  orchestra  led  by 
Lieut.  Al  Kvale ;  banjoist  Eddie  Pea- 
body,  now  a  Lieutenant-Commander, 
and  formerly  of  the  WLS  National 
Barn  Dance,  and  other  radio  talent 
now  in  the  Navy  service  at  Great 
Lakes.  Planned  as  a  local  WLS  show, 
it  became  a  regular  Tuesday  evening 
Blue  network  program  on  Jan.  20, 
after  the  second  week  on  the  air. 

WCMI,  Ashland,  Ky.,  reports  that  its 
staff  has  agreed  to  donate  57%  of 
the  December  bonus  to  purchase  De- 

fense Bonds  and  Stamps.  In  addition, 
employes  in  both  the  Ashland  and 
Ironton,  O.,  studios  will  make  regular 
weekly  purchases. 
WAGA,  Atlanta  affiliate  of  the  Blue 
Network,  on  April  1  will  increase  its 
evening  hour  rate  from  $140  to  $200 
when  the  station  begins  operations  on 
5,000  watts  day  and  night  power  on 
590  kc. 
TAKING  advantage  of  an  estimated 
potential  audience  of  several  hundred 
thousand  created  by  Southern  Cali- 

fornia workers  reversing  their  day  and 
night  routines  because  of  war  work. 
KNX,  CBS  affiliate  in  Los  Angeles, 
has  started  an  all-night  program  1-5 a.m.  for  workers  and  their  families. 
TO  SETTLE  debate  on  controversial 
pronunciations  in  newscasts  a  black- 

board system,  instituted  by  Clive  Davis 
of  WTAG,  Worcester,  has  been  set  up 
with  a  listing  of  words  daUy.  Vote  is 
then  taken  among  announcers  after 
reference  to  authentic  information 
sources. 

WOWO-WGL,  Fort  Wayne,  Ind.,  have 
expanded  their  defense  and  victory 
programs.  Included  will  be  civilian 
defense  instructions,  morale  promo- 

tion. Army  enlistment  campaigns  and 
defense  bond  sale  stimulation.  Nation 
at  War  II,  5  :30-5  :45  p.m.  on  WOWO, 
is  devoted  to  news  on  civilian  defense, 
conservation  of  needed  materials,  sales 
and  bond  sales,  conducted  by  Luther 
Brand.  Transcriptions,  10 :30-10 :45 
p.m.,  Monday  thru  Friday  on  WOWO, 
promote  bond  sales  and  enlistments, 
with  transcribed  episodes  of  You  Can't Do  Business  with  Hitler,  from  the 
Douglas  Miller  book.  At  6-6:15  p.m. 
Monday,  Wednesday  and  Friday,  WGL 
presents  Fort  Wayne  vs.  the  Axis,  fea- turing local  speakers. 

WBAL,  Baltimore,  and  the  other  Balti- more stations  have  cleared  7  :55-8  a.m. 
and  6 :15-6 :20  p.m.  for  simultaneous 
Civilian  Defense  news  bulletins. 
Hochschild,  Kohn  &  Co.,  Baltimore 
department  store,  has  given  the  last 
five  minutes  of  its  news  period  on 
WI3AL  to  the  defense  news  each morning. 

Phone  Greeting 
"KEEP  'em  flying!"  is  the 
salutation  of  Ross  H.  Merritt 
of  the  radio  department  of 
Henri,  Hurst  &  McDonald, 
Chicago,  upon  answering  the 
telephone.  Ross,  slated  to  join 
the  Army  Air  Corps  soon, 
contends  that  his  new  answer 
in  time  can  be  just  as  fluent 

as  the  conventional  "hello". 

WITH  A  FORMAT  similar  to  that  f 
used  two  years  ago.  The  Answer  Man,  ij 
thrice-weekly    quarter-hour    program  $ 
which  answers  questions  sent  in  by 
listeners,  has  returned  to  WOR,  New 
York,    with    Mark    Goodsin    as  the 
"voice".  Answers  are  supplied  by  the  I: 
program's  originator,  Albert  Mitchell,  ! who  conducts  a  similar  series  on  a  ^ 
midwest    regional    group   of    Mutual  I 
stations.  , 

Many  are  the  ways  for  a  maid  to  win  a  man!  But 

there's  only  one  way  to  win  the  whole  rich  Roanoke- 

Southwest  Virginia  market.  That's  with  WDBJ — the  only 
station  that  can  be  heard  satisfactorily  at  all  times 

throughout  the  entire  territory.  Twenty-seven  primary 

counties — 798,000  people — 25.7%  of  Virginia's  retail 
sales!  It's  a  "buy"  any  way  you  look  at  it — want  it? 

ROANOKE 

CBS  Affiliate  .  .  960  K.C.  1A#  IT  IT  W  5000  Watts  Full  Time 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION 

ta&  Peters,  II. 
r  National  Repretentatn 
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NEWS  devoted  entirely  t
o  un- restricted information  from 

letters  or  similar  sources 
about  boys  in  the  armed 

service  comprises  Victory  News, 
heard  every  Sunday  over  KFBI, 
Wichita,  Kan.  The  15-minute  fea- 

ture has  a  tieup  with  local  news- 
papers which  feature  the  program 

and  urge  readers  to  send  in  infor- 
mation. In  turn  the  station  urges 

listeners  to  send  news  to  the  papers. 

Whence  Names? 
GENEOLOGY  of  family  names  is 
given  by  Frank  Nicholson  during 
the  new  KFRC,  San  Francisco 
What's  Your  Name?  released 
thrice-weekly.  Each  program  pre- 

sents interesting  highlights  in  the 
history  and  derivation  of  surnames. 
Listeners  may  write  in  for  more 
complete  history,  family  coat  of 
arms,  etc. 

fi^  PRO
GRAMS 

NOVA  SCOTIA 

Nearest  To 

World  Markets 

NOVA  SCOTIA,  through  its  capital 
and  main  port  Halifax,  is  actual- 

ly NEAREST  of  all  Atlantic  areas  to  the 
leading  markets  of  the  world.  This 
strategic  position  cuts  haulage  costs  on 
imported  raw  materials — as  likewise 
on  fabricated  exports  through  Nova 
Scotia's  many  sheltered,  ice-free  har- bours. 

Richly  endowed  with  natural  resources. 
Nova  Scotia  can  also  claim  a  greater 
diversity  of  raw  materials  than  any 
other  district  of  similar  size  on  the  con- 

tinent. These  include  the  products  of 
fine  fruit  and  farm  lands,  immense  soft 
and  hardwood  forests,  extensive  deep- 
sea  fisheries,  huge  cool  deposits,  and  a 
wide  variety  of  other  minerals. 

It  is  our  hope  that  Industry  will  further 
explore  these  advantages  and  these  re- 

sources, and  investigate  the  opportuni- 
ties in  Nova  Scotia. 

CHNS 

HALIFAX,  NOVA  SCOTIA, 
CANADA 

U.S.A.  Rep.  -  Jos.  Weed  &  Co.  -  New  York 

Theatre's  Production 
SERIES  of  five-minute  programs. 
People  in  Defense,  transcribed  in 
the  studios  of  WCSC,  Charleston, 
S.  €.,  by  the  Dock  Street  Theatre 
staff,  has  received  national  recog- 

nition from  the  OEM  in  Wash- 
ington. Subjects  covered  in  record- 

ings include  first  aid,  salvage,  nu- 
trition, and  volunteer  police  duty. 

Bernard  C.  Schoenfield,  chief  of  the 
radio  section,  OEM,  has  written 
the  Dock  Street  Theatre  request- 

ing scripts  of  the  plays,  and  Hey- 
ward  Mahon,  director  of  the  South 
Carolina  Council  for  Civilian  De- 

fense, has  also  made  a  request  for 
scripts  for  use  in  other  cities. 
People  in  Defense  is  written  by 
Philip  Clark,  dramatist  and  short 
story  writer. 

Ikes  and  Mikes 
RECIPROCAL  exchange  between 
a  television  and  regular  broadcast 
station  has  been  worked  out  by 
WDAS,  Philadelphia,  and  WPTZ, 
Philco's  video  station  in  the  same 
city.  Regular  WDAS  cowboy  fea- 

ture. Pop  Johnson's  Roundup,  is arranged  before  the  cameras  and 
microphones,  enabling  the  seeing 
audience  to  witness  the  radio  aspect 
and  the  radio  audience  to  hear  the 
descriptions  of  the  television  set- 
ups. 

Alamogordo  Color 
TO  ACQUAINT  people  of  the 
Southwest  with  the  colorful  history 
and  background  of  Alamogordo,  a 
program  of  variety,  drama  and 
narration,  Alamogordo  Calvacade, 
has  been  started  by  KROD,  El  Paso. 
Series,  which  dealt  with  the  life  of 
Cabeza  de  Vaca  in  the  opening 
show  and  which  will  include 
sketches  on  Billy  the  Kid  and 
Geronimo,  is  sponsored  by  the  mer- 

chants of  the  Texas  City. 
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Radio  plays  by 

NORMAN  CORWIN 

'T~'HE  best  that  Corwin  has 
written — to  enjoy,  to  study, 

to  produce.  CARL  VAN 
DOREN  says:  "The  richest  con- 

tribution yet  to  the  newest  form 
of  literature.  Corwin  is  to 
American  radio  what  Marlowe 

was  to  the  Elizabethan  stage." 
^2.75,  wherever  books  are  sold. 

Henry  Holt  &  Company,  New  York 

H€NRyHOCrANDC(NMl>>ANy>H9IPyHOUANI 

Songs  for  Soldiers 
SERVICE  MEN  will  hear  their  fav- 

orite songs — and  what's  more,  re- ceive a  recording  of  them  just  as 
broadcast — on  the  series  of  Tues- 

day evening  programs  on  CBS 
starting  Jan.  27.  Titled  Wherever 
You  Are,  the  programs  will  fea- 

ture Gwen  Davies  singing  numbers 
requested  by  some  member  of  the 
armed  forces  selected  for  giving 
the  most  interesting  reasons  for 
wanting  to  hear  certain  selections. 
Transcriptions  are  made  of  the 
program  and  sent  to  the  man  whose 
requests  are  filled. 

*  ❖  ^ 
Rumor  Problems 

THE  CONFUSING  questions  of 
propaganda,  censorship,  rumor  and 
other  devices  launched  through 
enemy  sources,  and  the  problems  of 
erecting  psychological  ramparts  at 
home  to  combat  them  will  be  dis- 

cussed on  a  weekly  series  of  five 
forums  on  WQXR,  New  York,  with 
Edward  L.  Bernays,  counsel  on 
public  relations,  as  chairman. *  *  * 

Victory  Forum 
WBAL,  Baltimore,  presents  Victory 
Forum  each  Sunday  dramatizing 
activities  of  the  air  raid  filter 
center,  defense  industries,  salvage 
work  and  other  civilian  defense 
work.  A  13-piece  orchestra  is  heard 
on  the  show  which  in  addition  to 
the  dramatizations  includes  inter- 

views and  the  Free  State  Four,  a 
male  quartet. 

*  *  * 
Volunteers  to  Appear 

FROM  ARMY  recruiting  head- 
quarters in  Chicago,  announcers  of 

WLS,  Chicago,  will  interview  vol- unteers as  they  are  accepted,  in  a 
weekly  quarter-hour  program  pro- 

duced in  cooperation  with  Army 
recruiting  officers,  starting  Feb.  6. 

Soldiers'  Silver 
ANY  MAN  in  uniform  may  com- 

pete in  Silver  for  Soldiers,  new 
amateur  talent  show  originated  at 
Fort  Bliss  by  KROD,  El  Paso.  The 
best  soldier  talent  wins  $20  in  sil- 

ver each  week.  Nine  local  firms 
sponsor  the  show  and  awards. 

Kidcasts 

NEWSCASTS  designed  for  youths 
ful  listeners  is  Youth  Views  the 
News  on  KOAC,  Corvallis,  Ore. 
Programs  bring  current  news  to 
school  children  in  terms  that  they 
readily  comprehend. *  *  * 

Fight  for  Freedom 
DRAMATIC  series,  John  Freedom, 
based  on  an  American's  fight  to 
keep  his  freedom,  is  released  week- 

ly on  KPO,  San  Francisco,  written 
by  Forrest  Barnes. 

CHIEF  ANNOUNCER  Holly 
Wright  (left)  and  special  events 
chief  Gil  Hodges  of  WTAG,  Worces- 

ter, test  equipment  developed  in 
one  of  Worcester's  big  industrial 
plants  for  use  against  incendiaries. 
Use  of  foglike  spray  shown  pouring 
from  the  nozzle  were  explained  on 
the  duo's  weekly  program  Inside 
of  Industry  over  WTAG. 

Florida  Stations  Granted 

Transfers  in  Ownership 
CONTROL  of  the  new  WWPG, 
Lake  Worth,  Florida,  which  just 
recently  went  on  the  air,  was  ac- 

quired by  Charles  E.  Davis,  al- 
ready president  and  48%  stock- 
holder, when  the  FCC  granted  con- 

sent to  a  deal  whereby  R.  S.  Er- 
skine,  local  realtor  and  banker,  dis- 

posed of  40  shares  of  his  stock 
in  WWPG  to  Mr.  Davis.  Considera- 

tion involved  was  reported  by  the 
FCC  to  be  $4,000  and  gives  Mr. 
Davis  a  64%  controlling  interest. 
Mr.  Davis  was  elected  last  year 
as  city  commissioner  of  Lake 
Worth. 

The  Commission  at  the  same 
meeting  approved  the  application 
of  Laura  O'Brien,  widow  and 
executrix  of  the  estate  of  the  late 
J.  J.  O'Brien,  New  York  sports- 

man and  broker,  to  transfer 
66  2/3%  of  the  station  stock.  Re- 

cipients under  the  terms  of  Mr. 
O'Brien's  will  are  his  two  stepsons, 
sons  of  his  widow — Louis  Marshall 
Hemingway,  of  Standard  Brands Co.  and  John  Hylan  Hemingway, 
of  Riter  &  Co.,  Wall  Street  firm. 
Deal  involves  no  money.  The  other 
33  1/3%  in  WJNO  is  held  by  John 
R.  Beacham,  West  Palm  Beach  at- 
torney. 

Hersholt  Award 
RADIO  WRITING  AWARD,  to  be 
known  as  "The  Dr.  Christian 
Award",  was  announced  last  week 
by  Jean  Hersholt,  movie  and  radio 
star,  who  stated  that  the  presenta- 

tion may  become  an  annual  event. 
Under  its  terms,  the  author  of  the 
outstanding  radio  script  submitted between  Feb.  1  and  May  1,  1942, 
will  be  awarded  $2,000  and  the 
script  will  be  played  early  in  June on  the  Dr.  Christian  program 

broadcast  on  CBS  under  sponsor- 
ship of  Chesebrough  Mfg.  Co.,  New 

York,  with  Mr.  Hersholt  in  the title  role. 

FOLLOWING  the  example  of  the 
United  States,  the  Government  of 
Mexico  has  closed  down  all  amateur 
transmitting  stations.  It  has  also 
ordered  private  experimental  stations 
to  quit  the  air. 

WCSC 

Serving 

Coastal  Carolina 
1000-500  Watts   •  CBS 

CHARLESTON,  S.  C. 

.  Ask  your  Agency  to  ask  the  Colonel! 
I^^FREE  &-  PETERS.  Inc.,  Nationol  Representotives 
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PLENTY  OF  COACHING  was  available  for  the  first  call  on  Telephone 
Tune  Time  when  it  was  inaugurated  on  KDAL,  Duluth,  last  week  for  the 
Manchester  Baking  Co.  The  sponsor  sends  cash  to  every  party  called 
who  can  identify  the  tune  being  played  and  doubles  the  amount  if  the 
party  has  the  product  in  the  house.  Standing  by,  ready  to  join  in  on  the 
conversation,  are  (1  to  r),  Ed  Cahn  of  George  Hartman  Co.,  Chicago 
agency;  A.  M.  Dargan,  district  manager  for  Manchester,  and  KDAL 
Sales  Manager  Odin  Ramsland.  At  mike  and  phone  is  Announcer  Ellis 
Harris.  In  its  first  week  the  show  started  a  run  on  the  local  distributor. 

Chicago  School  Group 
Picks  Contest  Committee 
SCHOOL  Broadcast  Conference  of 
Chicago  has  named  Maj.  Harold 
W.  Kent  of  the  War  Department 
to  head  the  nine-member  commit- 

tee of  judges  for  the  recently-an- 
nounced KIRO  Educational  Radio 

Awards,  sponsored  mutually  by  the 
Seattle  station  and  the  school  radio 
organization. 

The  balance  of  the  committee  in- 
cludes Lyman  Bryson,  of  Columbia 

U  and  the^BS  People's  Platform; George  Jennings,  program  director 
of  the  School  Broadcast  Confer- 

ence; Sterling  Fisher,  NBC  educa- 
tion official;  Saul  Haas,  KIRO 

vice-president;  Dr.  I.  Keith  Tyler, 
head  of  school  broadcast  research, 
Ohio  State  U;  Dr.  Alpheus  Smith, 
Columbia  U;  Parker  Wheatley,  di- 

rector of  radio.  Northwestern  U; 
Hazel  Kenyon,  KIRO  director  of 
education.  Prizes  of  $150;  $100; 
five  $50;  and  honorable  mention 
citations  will  be  given  for  the  best 
100-word  statement  completing  "If I  had  a  radio  station,  one  of  the 
first  things  I  would  do  .  .  ." 

Coast  Camp  Talent 
HOLLYWOOD  Victory  Committee 
for  Stage,  Screen  and  Radio  has 
officially  been  designated  the  or- 

ganization through  which  all  re- 
quests must  be  made  for  talent  to 

entertain  troops  at  Army  camps 
and  stations  in  the  Pacific  Coast 
area,  according  to  an  order  issued 
by  Lieutenant  General  J.  L.  De- 
Witt,  Commanding  General  of  the 
Fourth  Army  and  Western  Defense 
Command.  In  the  past  confusion 
has  resulted  because  numerous  of- 

ficers, many  with  Hollywood  con- 
nections, made  individual  requests 

of  talent  and  studios,  both  film  and 
radio,  with  competition  between 
various  camps  on  names  and  type 
of  entertainment. 

Kennedy  Commended 
KEN  KENNEDY,  program  direc- 

tor of  WDAY,  Fargo,  N.  D.,  on 
Jan.  23  was  named  the  outstanding 
young  man  of  Fargo  for  1941  and 
has  been  awarded  the  U.  S.  Junior 
Chamber  of  Commerce  distin- 

guished service  award  for  the  year. 
The  selection  committee  cited  his 
work  in  connection  with  the  Jack 
Frost  Winter  Carnival,  Red  Cross 
Campaign,  the  WDAY-Fargo 
Forum  Christmas  Basket  Fund 
campaign,  local  and  state  junior 
C.  of  C.  activities,  and  several 
civic   and   service  projects. 

New  BMI  Members 
MOST  REGENT  stations  to  become 
members  of  Broadcast  Music  Inc.  were 
reported  last  week  as  KFRB,  Fresno  ; 
WOSH,  Oshkosh;  WHDH,  Boston; 
KLO,  Ogden,  Utah;  KEYS,  Corpus 
Christ!,  Tex.;  KPAS  Pasadena; 
WNBI,  New  York;  WRCA.  New 
York  ;  WNBT,  New  York ;  WAYS, 
Charlotte,  and  WMSD  Muscle  Shoals 
City,  Ala. 

AFRA  Negotiations 

VIC  CONNORS,  field  representa- 
tive for  the  American  Federation 

of  Radio  Artists,  has  about  com- 
pleted negotiations  with  WLW,  Cin- 

nati,  for  a  renewal  of  its  AFRA 
contract  and  has  also  held  conver- 

sations with  WCKY,  that  city, 
which  does  not  at  this  time  have  an 
AFRA  contract.  Another  field  man, 
Hy  Faine,  is  in  Charlotte,  N.  C, 
conducting  negotiations. 
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Award  Nominees  Named 
AWARD  Committee  of  the  Radio 
Executives  Club  of  New  York  has 
mailed  ballots  to  members  listing 
the  committee's  nominations  for  the 
Club  award,  to  be  made  to  "the 
person,  persons  or  organization 
who,  by  their  contribution,  have 
distinguished  the  American  system 
of  broadcasting  during  the  past 
year."  Nominees  include  Maj.  E. 
H.  Armstrong,  for  his  invention  of 
frequency  modulation;  Paul  White, 
CBS;  A.  A.  Schechter,  NBC,  and 
Adolph  Opfinger,  MBS,  jointly,  for 
the  foreign  news  coverage  of  all 
networks  last  year;  and  the  pro- 

ducers of  the  following  programs: 
America  s  Town  Meeting  of  the  Air, 
U  of  Chicago  Round  Table,  Infor- 

mation Please,  Ford  Sunday  Eve- 
ning Hour,  American  Forum  of  the 

Air,  Vox  Pop,  Peoples  Platform  and 
Cavalcade  of  America.  Voting 
closes  March  5. 

I 
 " 

I  WA 
FREITAG'S  UTOPIA 

WAYS  Gets  Debut  Account 

And  Some  Dreams  

Easter  Campaign 

ANNUAL  Easter  campaign  for 
Chick-Chick  and  Presto  Easter  Egg 
dyes  will  run  from  March  30  to 
April  4  this  year,  it  was  announced 
last  week  by  Fred  Fear  &  Co., 
Brooklyn,  using  34  stations,  call 
letters  of  which  were  announced  in 
the  Oct.  27  issue  of  Broadcasting. 
The  campaign  includes  100-word 
announcements  and  participation  in 
women's  programs.  Agency  is  Men- 

ken Adv.,  New  York. 

BEST  wishes  for  a  broadcasters 
Utopia  that,  of  course,  will  never 
materialize  are  summed  up  in  a 
letter  from  J.  V.  Freitag,  Freitag 
Adv.  Agency,  Atlanta,  to  Beverly 
T.  Whitmire,  manager  and  part 
owner  of  the  new  WAYS,  Char- 

lotte. Along  with  an  order  for  a 
quarter-hour  show  in  the  inaugu- 

ral program,  Mr.  Freitag  observed: 
"I  sincerely  hope  that  WAYS 

will  be  launched  safely  down  the 
ways  and  that  it  will  have  plenty 
of  occasions  to  toot  its  small 
whistle  to  the  tune  of  profits  and 
progress,  and  that  the  skipper,  with 
a  steady  eye  on  the  horizon  and  a 
steady  paw  on  the  helm  wll  steer 
the  old  bus  through  turbulent  tides 
and  that  it  will  soon  arrive  at  the 

radio  man's  Shangri  La  where  can- cellation orders  are  unknown, 
where  there  are  no  union  troubles, 
where  the  customers  furnish  their 
own  liquor  and  women — well,  I 
might  as  well  wake  up  because  I've 
got  other  work  to  do." 

New  Production  Firm 
ROCKHILL  RADIO  PRODUCTION 
Inc.,  organization  to  produce  scripts, 
packaged  programs  both  live  or  tran- scribed, has  been  established  at  666 
Fifth  Ave.,  New  York,  by  .loseph 
Teuenbaum,  formerly  of  Kermit- 
Raymond,  New  York  production  firm. 
Telephone  is  Plaza  3-8453. 

In  CANADA -It's  the  'All-Canada'  Stations 

lasso  tffe  IVesfern /Horkets^^ 

wfffimC/l/\MOAStatfons' In  the  Canadian  West,  every  one  of  the  'All-Canada'  stations 
has  a  tight  hold  on  listener  preference  in  the  locality  it 
serves  — the  best  of  all  reasons  why  you  should  make  sure 
you  choose  the  'All-Canada'  stations  to  carry  your  adver- 

tising to  the  rich  markets  of  Western  Canada  this  year. 

Ask  your  advertising  agency  or  All-Canada  representative. 

THE  Ail-CANADA  'WESTERN  GROUP' 
British  Columbia 
Trail   CJAT 
Kelowna  CKOV 
Vancouver  CKWX 
Kamloops  CFJC Victoria  CJVi 
Alberta 
Calgary   CFAC 

Edmonton   CJCA 
Grancie  Prairie  CFGP 
Lethbridge   CJOC 

Saskatchewan 
Moose  Jaw  CHAB 
Prince  Albert  CKBI 
Regina  CKCK 

Manitoba 
Winnipeg 

.CJRC 

ALL-CANADA 

Exclusive  Representatives 

U.S.A.-WEED  and  COMPANY 

CANADA  — All-Canada  Radio  Facilities  Limited 
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FM  for  Victory 
FOLLOWING  the  example 
of  many  standard  broadcast 
stations,  W45D,  FM  station 
of  the  Detroit  News,  has 
started  use  of  the  Morse 
three  dots  and  a  dash  with  a 
crisp  "V  for  Victory"  an- 

nouncement, immediately  fol- 
lowing all  station  identifica- 

tions. 

Press  Ban  Called  Dangerous 
(Continued  from  page  9) 

Listeners  Gain  Seen 

PREDICTION  that  radio  listening 
will  reach  record  highs  in  1942  re- 

gardless of  the  War  Production 
Board's  curtailment  of  receiver  set 
production  is  made  by  Joseph  J. 
Weed,  president  of  Weed  Co.,  sta- 

tion representatives,  in  a  forthcom- 
ing issue  of  the  house  organ,  Weed- 

casts.  Mr.  Weed  quotes  estimates 
of  60  million  radios  are  now  in 
87%  of  American  homes  and  pre- 

dicts that  permitted  civilian  radio 
production  in  the  coming  three 
months  plus  stocks  on  hand  and 
with  the  fine  cooperation  of  radio 
repairmen,  radio  listening  hours 
per  capita  will  reach  an  amazing 
height  in  1942. 

Miss  Myles  Joins  NBC 
MARION  WALLACE  MYLES,  for- 

merly managing  editor  and  promotion 
director  of  "Parade",  Sunday  supple- ment of  PM,  New  York  newspaper,  on 
Feb.  2  joined  the  sales  promotion  staff 
of  NBC-Red.  Previously  with  James 
MeCutcheon  &  Co.  account  for  Mc- 
Cann-Eriekson,  New  York,  Miss  Myles also  has  been  with  Saks  Fifth  Avenue 
and  has  done  freelance  copywriting. 

NO 

SALES
 

PEAKS
 

FLATG
APlKy

.)'. 

,^   ̂  is  a  communi
ty  of 

Flatgap  f^y-^^X^  So  it  isn't  sur- 
e.--^^y''l^;S^Xa;^s  composue 
prising  that  Flatg  P^^  j^^t, 
purse  is  ««''^"Ll"ing  in^o^^" 

bag  IS  tne  ̂   ̂   more  etiec 
A/ea,.vhichbas33%^^^^^^^^,, 

live  buying  w
com 

of  the  State /--^rndingPO--' 
thistremendoussp^^  ^^ly 
all  you  need  IS  ^  station 
^BC  Basic  Red  1  ^^^e 

witbinlOOm^le^- 
proof,  today. 

post  that  would  seek  to  keep  the 
Government,  then  the  principal 
enemy  of  the  press,  from  using  its 
authority  to  pass  discriminatory 
regulations  or  restrictions  on  the 
media  of  communication." 

Pointing  out  that  economic  sta- 
bility is  a  principal  factor  in  main- 

taining freedom  of  the  press,  he 
said  he  believed  that  one  good,  eco- 

nomically and  morally  independent 
newspaper  in  a  community  is  bet- 

ter than  a  half-dozen  precariously 
supported  Dacers. 

Dr.  Siebert  also  held  that  news- 
papers are  more  essential  to  "our 

society"  than  radios.  He  added  that 
although  radio  cannot  be  expected 
to  supplant  newspapers,  it  is  an 
important  new  medium  of  ex- 

pression, and  conceivably  could  be- 
come such  a  competitor  for  revenue 

that  it  might  imperil  the  economic 
foundations  of  newspapers.  He 
pointed  to  the  development  of  fac- 

simile and  television  particularly 
as  extensions  of  the  broadcasting 
field  possibly  affecting  the  present 
status  of  the  newspaper  and  its 
functions. 

Hedge  on  the  Future 

As  to  newspaper-ownership  of 
broadcasting  facilities,  he  observed 
that  such  operation  provides  news- 

papers with  "a  hedge  on  the  fu- 
ture". He  declared  that  newspapers 

deserve  to  be  considered  along  with 
any  other  applicant  for  any  new 
medium  of  communications,  not 
with  any  special  privilege  in  mind, 
but  likewise  not  faced  with  an  ar- 

bitrary denial  of  their  right  to 
apply  for  and  operate  such  a 
medium. 

Dr.  Siebert  emphasized  also  that 
any  newspaper-ownership  monopoly 
that  might  be  created  was  not  as 
important  as  "the  entering  wedge 
of  discrimination  against  news- 

papers as  newspapers". 
Mr.  Cluett  explained  a  series  of 

three  statistical  exhibits  breaking 
down  the  varying  degrees  of  outside 
interests  involved  in  the  ownership 
of  537  non-newspaper  stations.  The 
breakdown  showed  270  stations,  or 
50.3%  of  the  537,  in  which  50% 

365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatires 

or  more  interest  was  held  by  an 
individual  or  corporation  with  out- 

side interest;  33  stations,  6.2%, 
in  which  50%  or  more  interest  was 
held  by  two  or  more  individuals  or 
corporations  with  the  same  inter- 

est; 19  stations,  3.5%,  in  which 
50%  or  more  interest  was  held  by 
two  or  more  individuals  or  cor- 

porations with  any  outside  inter- 
est; 67  stations,  12.5%,  in  which 

from  10%  to  49.9%  interest  was 
held  by  an  individual  or  corpora- 

tion, or  a  combination  of  both,  each 
holding  at  least  10%  interest  in 
the  radio  station  and  having  an 
outside  interest;  148  stations, 
27.5%,  in  which  no  owner  holding 
10%  or  more  has  an  outside  in- 
terest. 

Minimum  Service 

Mr.  Ring,  under  examination  by 
Mr.  Kaye,  analyzed  a  group  of 
eight  engineering  exhibits  offered 
by  the  Committee  in  regard  to  the 
1-1  situations  in  which  the  only 
newspaper  in  a  city  also  owns  the 
only  radio  station.  A  pair  of  maps 
showing  daytime  and  nighttime  ser- 

vice areas  of  U.  S.  broadcast  sta- 
tions showed  that  799  communities 

in  the  country  during  daytime  do 
not  enjoy  the  minimum  2  millivolt 
interference-free  signal  set  by  the 
FCC  for  reliable  service,  with  951 
similar  communities  at  night. 

Continuing  along  this  line,  Mr. 
Ring  explained  tabular  exhibits 
listing  35  1-1  cities  "in  which  the 
only  broadcast  station  is  a  major- 

ity associated  newspaper  station 
and  no  signal  of  2  millivolts  or 
greater  daytime  or  nighttime  is 
received  from  any  other  station". The  35  cities  listed  in  the  exhibit 
were : 

Anniston,  Ala. ;  Pensacola,  Fla. ;  Cordele, 
Waycross,  Ga. ;  Dodge  City,  Kan. ;  Owens- 
boro,  Ky..  Marquette,  Mich. ;  Columbus, 
Miss.  ;  Jefferson  City,  Mo. ;  Elmira,  Pough- 
keepsie,  N.  Y. ;  Ashtabula,  O. ;  Astoria, 
Bend,  Grants  Pass,  Marshfield,  Roseburg, 
Ore. ;  DuBois,  Johnstown,  Lancaster,  Sun- bury,  Williamsport,  Pa. ;  Anderson,  S.  C. ; 
Jackson,  Kingsport.  Tenn.;  Abilene,  Big 
Spring,  Lubbock,  Pecos,  Pampa,  San  Ah- 
gelo,  Sweetwater,  Texarkana,  Tex. ;  Mar- tinsville, Va. ;  Bluefield,  W.  Va. 

The  exhibits  showed  also  that  a 
total  of  970  cities  with  a  popula- 

tion of  2,500  or  more  received  no 
signals  of  2  millivolts  or  more,  in- 

cluding 882  with  populations  of 
2,500  to  10,000  and  88  with  more 
than  10,000.  Mr.  Ring  called  at- 

tention to  1940  Census  figures 
showing  a  total  of  3,464  cities  over 
2,500  in  the  United  States. 

Lazarsfeld's  Data 
Based  on  figures  and  data  com- 

piled by  the  FCC,  Dr.  Lazarsfeld 
analyzed  20  exhibits  covering  the 
comparative  radio-newspaper  serv- 

ice in  74  U.  S.  communities  and 

various  phases  of  newspaper-radio 
association,  including  an  analysis 
of  complaints  entered  on  the  Com- 

mission's newspaper  -  ownership 
questionnaires. 

In  the  74  communities  covered, 
Dr.  Lazarsfeld  explained,  it  was 
indicated  that  on  the  average  in 
1-1  situations  cited  by  the  FCC, 
these  communities  received  35 
copies  of  out-of-town  newspapers 
for  every  100  copies  of  the  in-town 
newspaper.  Coupled  with  Mr. 
Ring's  observations  on  incidental 
radio  service  available  to  1-1  com- 

munities, Dr.  Lazarsfeld  com- 
mented, this  indicated  that  1-1  situ- 

ations did  not  mean  complete  dom- 
ination of  local  expression  by  joint 

operation  of  the  local  newspaper 
and  radio  station. 

The  exhibits  also  showed  that  37 

newspaper-associated  stations  in 
1-1  cities  outside  the  2  millvolt  con- 

tour of  any  out-of-town  station 
accounted  for  a  total  wattage  of 
only  13,300  watts,  or  only  .4%  of 
the  total  daytime  power  of  801  sta- 

tions operating  at  the  time  of  the survey. 

The  37  newspapers  in  the  identi- 
cal situations  had  a  total  circula- 

tion of  only  488,990,  amounting  to 
only  1.2%  of  the  40,595,270  circu- 

lation of  the  1,627  operating  news- 
papers in  the  country,  Dr.  Lazars- 

feld pointed  out.  He  estimated  that 
only  about  2,000,000  persons  would 
be  affected  in  the  1-1  situation 
where  no  2  millivolt  outside  radio 
signal  was  regularly  available. 

Going  into  operation  aspects  of 
the  newspaper-radio  relationship. 
Dr.  Lazarsfeld  declared  that  news- 

paper-operated stations  were  not 
appreciably  different  in  their  treat- ment of  news  and  other  types  of 

broadcast  programs  than  non-news- 

paper stations. Refusal  of  Space 

Dr.  Lazarsfeld  also  described  a 
series  of  statistical  analyses  based 
on  answers  to  the  FCC  question- 

naire sent  to  801  standard  broad- 
cast stations  operating  June  30, 

1941.  Tabulating  answers  to  spe- 
cific queries  in  the  questionnaire, 

the  exhibits  indicated  that  355  com- 
plaints were  received  from  stations, 

including  four  from  newspaper- 
associated  and  309  from  non-news- 

paper outlets,  against  newspapers 
refusing  to  carry  program  listings 
except  on  a  paid  basis. 

Fifty  complaints  also  were  regis- 
tered, three  newspaper-associated 

and  48  non-newspaper,  against 
newspapers  refusing  to  carry  pro- 

gram listings  on  any  basis. 
The  exhibits  indicated  that  of 

248  newspaper-associated  stations, 
124  had  had  arrangements,  agree- 

ments or  understandings  with  local 
or  out-of-town  papers  since  July  1, 

1936,  and  124  had  not.  Of  545  non- 
associated  stations,  184  said  they 

I 

UJHBF 
AFFILIATE  OF  ROCK  ISLAKD,  ILLINOIS  ARGOS. 

Basic  Mutual  Network  Outlet 
FULL  TijHE  1270  K  C 

THE  5000  WATT 

ROCK  ISLAND  •  DAVENPORT  •  MOLiNE 
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'(had  had  such  arrangements,  361 
ithat  they  had  not. 

A  total  of  36  stations,  three  news- 
jpaper-associated  and  33  non-associ- 

ated, also  reported  that  the  local 
inewspaper  refused  to   carry  the 
{Station's   display   advertising,  ac- 
n  cording  to  one  exhibit,  while  288 
.stations,   38  newspaper-associated 
fand  250  non-newspaper,  indicated 
;the  paper  had  refused,  as  a  matter 
lof  general  policy,  to  give  space  to 
.  station  news  or  press  releases. 
1    Asked  if  they  had  "ever  experi- 

enced difficulty  in  obtaining  news 
•from  a  press  service  which  was  al- 
■  ready  serving  newspapers  or  other 
•radio  stations  in  the  community", 
J  another  exhibit  showed  four  news- 
I  paper-associated   stations   and  50 
non-newspaper  stations  answering 
in  the  affirmative,  and  243  news- 

paper-associated and  481  non-news- 
paper stations  answering  in  the 

negative. 

Diversity  of  Expression 

Voicing  opposition  to  any  move 
to  discriminate  against  newspapers 
as  a  class  in  considering  applica- 

tions for  broadcast  facilities,  Mr. 
Hays  declared  that  newspapers 
cannot  properly  be  differentiated 
from  any  other  type  of  radio  sta- 

tion licensee  —  preachers,  motion 
picture  companies  or  any  other  in- 

terest having  a  means  of  expres- 
sion or  "a  pipeline  to  the  market 

place  of  thought". 
He  maintained  that  if  there  was 

to  be  any  discrimination,  it  would 
follow  logically  that  the  Govern- 

ment, i.e.,  the  FCC,  must  accept 
the  responsibility  of  hand-picking 
applicants  on  a  basis  of  securing 
the  proper  diversity  of  expression. 

"If  you're  going  to  discriminate 
on  the  point  of  who  is  to  own  the 
stations,  I  don't  know  where  it's 
going  to  end,"  Mr.  Hays  declared. 

On  the  point  of  the  FCC's  in- 
terest in  preventing  a  monopoly 

of  information  sources  in  the  hands 
of  newspapers  in  some  communi- 

ties, he  observed  that  monopoly  as- 
pects of  such  situations  might  be 

of  interest  to  the  Justice  Depart- 
ment, although  such  considerations 

should  not  concern  the  FCC  beyond 
at  most  a  mere  determination  of 
facts  to  pass  on  to  either  the 
Justice  Department  or  Congress. 

"You're  not  dealing  with  monop- 

We  Merchandise! 

Follow-through!  The 

isteneis  fror 

difference  between  o 
gbcd  radio  program 
— and  a  SUCCESSFUL 
one!  We  aim  to  move 
their  radios  to  your 

retail  outlets — repeatedly  .  .  auto- 
matically! Are  we  successful?  Write 

for  facts! 

WCBM 

I        R/«P  Network 

BALTIIUORE,  lUARYLAIMI) 
Natl.  Rep. — Foreman  Co.,  N.Y.  &  Chi. 

IT  LOOKED  AS  THOUGH  the  Milk  Show  on  KSTP,  St.  Paul,  with  its 
16-piece  orchestra,  quartet  and  ensemble  would  go  off  the  air  when 
Amanda  Snow,  singer,  went  to  the  hospital  with  an  acute  attack  of 
rheumatism.  But  they  got  their  heads  together  and  decided  to  record  Miss 
Snow's  songs  at  the  hospital,  where  a  guitarist,  violinist  and  engineer 
go  into  action.  The  performance  is  transcribed  in  duplicate.  Leonard 
Leigh  spends  an  hour  Monday  mornings  directing  a  mythical  orchestra 
in  unison  with  Miss  Snow.  For  the  performance,  transcriptions  and  studio 
music  are  synchronized.  Leigh  directs  with  the  help  of  a  headset.  On  one 
occasion  the  orchestra  played  a  medley  of  eight  Victor  Herbert  selections, 
and  Miss  Snow  joined  the  orchestra,  quartet  and  ensemble  in  five  of 
the  numbers. 

oly  here,"  he  emphasized.  "You're dealing  with  one  class  on  the  chance 
that  it  might  result  in  monopoly. 
We're  far  better  off  when  there  can 
be  a  conflict  of  ideas,  but  we'll 
never  get  it  from  the  Government 

stepping  into  the  picture." 
Public  Interest 

Mr.  Hays  pointed  out  that  some 
proponents  of  such  moves  as  the 
ban  on  newspaper-ownership  evi- 

dently believed  that  "we  should 
change  all  society  to  make  eco- 

nomic opportunities  more  equal". 
Terming  this  a  "dangerous"  pro- 

cedure, he  held  that  diversity  of 
thought  or  expression  cannot  be 
validly  promoted  by  denying  the 
rights  of  some  people,  that  civil 
liberties  cannot  be  promoted  by  dis- 

crimination. He  declared  flatly  it 
would  be  "presumption"  for  the 
FCC  to  let  economic  considerations 
involved  in  an  application  govern 
its  action  on  the  application. 

Mr.  Hays  stressed  also  that  pub- 
lic interest,  convenience  and  nec- 

essity has  to  be  determined  from 
the  viewpoint  of  the  listening  pub- 

lic, not  from  the  viewpoint  of  a 
second  newspaper  that  conceivably 
might  be  forced  out  of  business  by 
a  station-owning  competing  news- 

paper, or  by  another  station.  He 
declared  that  if  the  FCC  denied 
one  newspaper  application  simply 
because  it  was  a  newspaper,  it 
thereupon  assumed  the  responsi- 

bility of  determining  who  may  use 
the  air. 

WORLD  WIDE  OPENS 

NEW  YORK  OFFICE 
WORLD  WIDE  Broadcasting 
Foundation,  operating  WRUL,  Bos- 

ton international  shortwave  outlet, 
early  in  February  is  to  open  a  New 
York  news  room  and  program  de- 

partment at  630  Fifth  Ave.,  it  was 
announced  last  Thursday  by  Wal- 

ter S.  Lemmon,  president.  A 
$25,000  grant  made  to  the  Founda- 

tion by  the  Council  of  the  American 
Philosophical  Society  will  finance 
the  office. 

Dr.  Howard  Shapley,  director  of 
the  Harvard  Observatory  and  a 
World  Wide  trustee,  in  announcing 
the  $25,000  grant  stated  that 
WRUL  would  broadcast  a  series 

of  programs  from  Philadelphia's 
Independence  Square,  featuring  in- 

terviews with  foreign-born  Ameri- can citizens.  Mr.  Lemmon  stated 
that  WRUL  now  is  broadcasting 
in  22  languages  and  that  new 
broadcast  series  are  being  beamed 
to  the  Philippines,  China  and  Aus- 
tralia. 

Putnam  Joins  Army 
HARRY  C.  PUTNAM,  national 
advertising  manager  of  KGMB, 
Honolulu,  on  Feb.  1  took  indefinite 
leave  to  join  the  Army  Intelligence 
Dept.  in  a  civilian  status.  He  will 
be  identified  with  press-radio  in- 

formation. "Broadcasting  is  being 
recognized  on  an  equal  footing  with 
the  press  in  this  new  setup,"  Mr. Putnam  advised  Broadcasting  Jan. 
20.  "Much  of  my  work  will  be  in 
connection  with  radio,  so  I  will  feel 
pretty  much  at  home  in  spite  of 

the  change." 

TOOTHPASTE  TUBES 

SOUGHT  BY  RADIO 

LEADING  toothpaste  manufactur- 
ers, desperate  for  materials  for 

collapsible  tubes,  are  tying  their 
radio  programs  into  a  nationwide 
conservation  program.  The  pro- 

gram is  a  joint  effort  of  the  Col- 
lapsible Tube  Manufacturers  Assn. 

and  the  Packaging  Institute  —  the 
latter  includes  all  the  leading  man- 

ufacturers of  nationally  advertised 
toothpastes,  shaving  creams,  and 
cosmetics. 

Advertisers  are  including  on 
their  national  shows  a  spot  urging 
housewives  to  save  all  used  col- 

lapsible tubes.  A  nationwide  collec- 
tion system  is  being  worked  out 

through  local  retail  druggists,  who 
will  place  collection  boxes  in  their 
stores.  The  used  tubes  will  be  sent 
to  a  non-profit  salvaging  organiza- 

tion which  will  process  the  valuable 
and  scare  tin  from  the  tubes. 

Proceeds  from  the  sale  of  this 
tin  will  be  given  to  charity. 
Although  the  manufacturers  hope 
to  get  the  melted-tin  for  their  own 
uses,  it  may  later  be  diverted  to 
war  uses. 

Manhattan  At  Midnight 

Another  Blue  Network 

Show  on 

WING 

The  DAYTON,  O.  STATION 

5,000  WATTS 
DAY  &  NIGHT 

NBC  RED  AND  THE 
BLUE  NETWORK 

National  Representative: 
PAUL  H.  RAYMER 

THE  VOICE  OF  MISSISSIPPI 

Owned  and  Operated  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 

THE  MARK 

OF  ACCURACY, 

SPEED  AND 
INDEPENDENCE 

IN  WORLD  WIDE 

NEWS  COVERAGE 

United^iress 

WIBW»fe 
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A  Department  Storeys  Brief  Dramas 

Five'Minute  Stories 

Prove  Effective 

Sales  Getter 

By  GEORGE  GLEVIS 
Publicity  Director, 

The  New  Boston  Store,  Utica 

USE  of  radio  to  intrigue  t
he 

customers'    in  t  e  r  e  s  t  will 
bring  worthwhile  returns  if 

you  don't  try  to  blast  with 
ram-rod  spots  the  information  you 

want    to  convey 
into  the  ears  of 

f~        ̂ fc        your  listeners. 

Mr.  Glevis 

Convinced  that 
bombastic  out- 

bursts of  spot 
radio  announce- 

ments coming 
with  startling 
staccato  are  real- 

ly "sore  spots"  in radio,  we  have 
eliminated  them  from  our  radio 
program  because  we  are  sure 
there  isn't  a  listener  who  doesn't 
secretly,  if  not  openly,  resent  them. 
Even  the  radio  stations  themselves 
do  not  favor  spots,  but  they  have 
closed  their  eyes  to  their  use  be- 

cause they  represent  a  neat  source 
of  income,  especially  from  the  small 
advertiser. 

Listener  Resistance 

Anyone  who  has  studied  psycho- 
logical reaction  will  agree  that  the 

prospective  customer  shudders  at 
the  machine-gun  blatancy  of  a  com- 

mercial which  utterly  disregards 
the  factor  of  emotional  adjustment. 
The  mind  attuned  to  the  beauties 
of  a  waltz  or  reacting  to  the  de- 

nouement of  a  dramatic  sequence 
promptly  builds  up  resistance  to 
any  voice,  no  matter  how  suave, 
which  breaks  in  with  blunt,  factual 
assertions,  running  from  pill  ped- 

dling panaceas  to  the  "world's  best 
bargains  at  the  crossroads  depart- 

ment store". 
Before  we  reached  our  decision 

regarding  this  new  approach  to  ra- 
dio advertising,  we  studied  several 

reasons,  which  include: 

1 —  Any  normal  individual  is 
blessed  with  more  than  a  good 
measure  of  healthy  curiosity. 

2 —  People  generally  are  inter- 
ested in  dramatic  situations, 

whether  in  actual  life,  on  the  stage, 
in  movies,  in  books  or  on  the  radio. 

3 —  The  greatest  dramatic  situa- 
tions sometimes  transpire  in  a  span 

of  seconds  and  we  recall  one  of 
the  most  dramatic  incidents  of  all 
time,  which  was  reproduced  and 
recorded  more  than  any  other, — 
King  Edward's  abdication  speech — 
only  a  matter  of  a  few  minutes  on 
the  air.  Another  example  of  what 
can  be  done  with  a  short  period 
on  the  air,  is  a  certain  cigarette 

company's  very  brief  commercial 
"on  the  land,  in  the  air,  on  the  sea", 
with  appropriate  sound  effects. 
This  particular  dramatized  short 

THE  department  store  trend  toward  radio  brings  to  light  inter- 
esting tips  on  how  to  use  the  medium  as  well  as  how  not  to  use 

it.  The  New  Boston  Store,  in  the  heart  of  the  populous  central 
section  of  New  York  State,  has  its  own  particular  tale  to  tell. 

It's  a  five-minute  drama  that  regularly  greets  Utica  listeners  on 
WIBX.  Mr.  Glevis,  of  the  department  store,  is  convinced  the 

five-minute  stories  are  just  what  the  retailer  needs.  He  is  also 

convinced  that  hot-shot  spots  aren't  always  the  best  means  of 
inducing  customers  into  stores.  WIBX  or  the  store  can  supply 
sample  continuities  to  those  interested  in  the  Utica  programs. 

has  become  so  widely  known  that 
a  song  has  been  written  about  it, 
carrying  the  sound  effects  in  music 
and  even  some  of  the  exact  words. 

Paying  Dividends 
4 —  Radio  listeners  belong  to  the 

"sugar-coated  pill"  type — they  are 
willing  to  take  the  medicine  if  you 
take  away  the  bad  taste. 

5—  It  is  perfectly  logical  to 
weave  your  radio  advertising 
around  incidents  that  are  the  warp 
and  woof  of  every  day  living  drama 
to  create  an  impression  on  the 
minds  of  radio  listeners. 

6 —  The  above  reasons  are  prac- 
tical, they  are  operative,  and  being 

the  means  to  an  end  of  "spots", 
they  have  helped  us  to  arrive  at  a 
decision  that  is  beginning  to  pay 
dividends. 

That  is  why  we  have  eliminated 
"spot"  announcements  from  our  ra- 

dio budget  and  are  spending  more 
money  for  five-minute  dramas.  It 

is  really  amazing  what  a  little  in- 
vestigation and  study  will  do  to 

show  what  a  surprising  amount  of 
information  can  be  sent  out  over 
the  air  waves  in  a  way  that  will 

engage  the  listener's  attention and  keep  him  from  tuning  you  out. 

Plenty  of  Material 
Thousands  of  home  and  office 

situations,  skillfully  handled,  may 
serve  as  a  springboard  from  which 
these  radio  dramas  can  be  built. 

They  can  be  used  just  as  a  back- 
ground theme  or  setting  or  take 

actual  part  in  the  happenings  to 
develop  a  need  for  some  individual 
item  or  product  or  call  attention 
to  some  special  service. 

The  success  of  the  entire  plan, 
naturally,  is  the  matter  of  ap- 

proach and  how  the  continuity  is 
worked  out.  But  a  good  rule  and 
guide  to  remember  is  the  type  of 
"soap  operas",  developed  by  the 
pioneer  advocators  of  dramatic 
situations,  prominent  on  the  most 
obscure  radio  stations  today  either 
by  hookup  or  transcription.  These 
true-to-life  dramas  are  filled  with 
incidents  that  hold  the  interest  of  a 
large  listening  group. 

While  you  are  spending  your  ra- 
dio advertising  dollar  you  can  cry 

your  wares  like  "Simple  Simon" 
or  you  can  "wise  up"  and  perhaps 
score  a  national  knockout  like  the 
aforementioned  cigarette  company 

— the  choice  is  yours — how  you 
spend  your  money  is  up  to  you, 
but  you'll  get  more  out  of  it  if 
you'll  consider  the  ears  of  the  lis- 

tener and  help  rid  the  air  of  "sore 
spots".  Your  listeners  will  get 
your  message  and  you'll  get  more out  of  your  radio  advertising. 

Let's  take  an  old  exhortation  like 
"you  can  catch  more  flies  with 

sugar  than  you  can  with  vinegar" 
and  bring  it  up  to  date  as  "You can  catch  more  listeners  with  sugar 
coated  dramas  than  you  can  with 

ear-bursting  blurbs." 
The  local  station,  WBIX,  worked 

with  us  perfectly  in  getting  this 
new  type  of  program  on  the  air, 
particularly  Elliott  Stewart,  vice- 
president,  and  Betty  Gushing  Grif- 

fin, of  the  staff.  Part  of  the  success 
of  this  type  of  program  is  due  to 
their  assistance  and  cooperation. 

Pebeco  Test 

LEHN  &  FINK  PRODUCTS  Corp., 
New  York,  is  starting  its  first  ra- 

dio advertising  for  Pebeco  tooth 
powder  this  month,  using  announce- ments in  New  York  and  Dallas, 
placed  by  Lennen  &  Mitchell,  New 
York.  On  Feb.  9  the  company  will 
begin  daily  announcements  on  WJZ 
and  WEAF,  New  York,  to  be  broad- 

cast during  the  early  morning  par- 
ticipation periods.  About  the  same time  four  announcements  weekly 

will  be  started  on  the  Early  Birds 
participation  broadcasts  on  WFAA, 
Dallas. 

Sub  for  Orson 

LADY  ESTHER  Co.,  Chicago  (cos- 
metics), has  definitely  released  Or- son Welles  from  his  contract  as  star 

of  the  company's  CBS  program, 
heard  Mondays,  10-10:30  p.m.,  in 
view  of  his  pending  good-will  tour 
of  South  America  at  the  request  of 
the  Office  of  Coordinator  of  Infor- 

mation [Broadcasting,  Jan.  26].  It 
is  understood  Freddie  Martin's  Or- chestra will  be  substituted  for 
Welles,  starting  with  the  Feb.  9 
broadcast.  Agency  is  Pedlar  & 
Ryan,  New  York. 

THEY  GO  IN  for  extremes  at 
WCED,  DuBois,  Pa.  Shortest  staff- 
man  is  Elmer  Liepelt,  5  feet  % 
inch.  He's  a  technician.  The  walk- 

ing antenna  at  the  right  is  LeRoy 
Schneck,  6  foot  5,  announcer. 

Barbasol  Discs 

BARBASOL  Co.,  Indianapolis 
(shaving  cream) ,  on  Jan.  26  started 
a  24-week  campaign  of  transcribed 
chain-break  announcements  on  13 
stations  to  run  until  summer,  leave 
for  several  months  and  return  this! 
fall.  Featuring  the  Barbasol  theme 
song  and  the  voice  of  Craig  McDon- 

ald, the  15-second  transcriptions 

are  heard  on  stations  WSB  WEEl' WKBW  WTAM  KNX  WDAF 
WGH  KSD  KOMO  KYW  KPO  and 
WRC.  Agency  is  Erwin,  Wasey  & 
Co.,  New  York. 

Lucy  Monroe's  Sing  Fests FIRST  noted  radio  performer  to  ask 
for  leave  of  absence  in  favor  of  govern- mental duties  is  Lucy  Monroe,  soprano 
on  the  NBC  Manhattan  Merry-Go- Round  program,  sponsored  by  R.  L. 
Watkins  Co.,  New  York,  who  will  start 
Feb.  14  on  a  25,000-mile  tour  of  the 
country  to  conduct  community  "sing- 
fe.sts"  under  the  auspices  of  the  Treas- 

ury Dept. 

TO  BOOST  SALE  of  Defense  Bonds. 
Hollywood  cast  of  the  weekly  NBC 
Coffee  Time  tihoiv,  sponsored  by  Gen- 

eral Foods  Corp.  (Maxwell  House  cof- 
fee), chip  in  .50  cents  apiece  before 

each  broadcast.  Bonds  are  awarded  by drawing. 

Broadcast 

Music 

Inc. 

580  5th  Ave. 

New  York  City 
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NET  TIME  SYMBOLS 

AFTER  FEB.  9  VARY 

QUESTION  of  how  to  designate 
network  program  times  on  news  re- 

leases issued  by  the  nationwide  net- 
works has  characteristically  pro- 

duced three  sepaarte  and  distinct 
answers.  At  present,  times  for  net- 

work programs  are  nationally  re- 
leased in  accordance  with  their 

broadcasts  on  the  East  Coast  and 
are  labelled  EST.  In  previous  years, 
during  the  months  that  daylight 
saving  time  was  in  effect  in  certain 
parts  of  the  country,  including  New 
York,  the  designation  was  changed 
to  EDST  for  that  period. 

Queried  by  Broadcasting  as  to 
the  designations  to  be  used  after 
Feb.  9  when  the  wartime  daylight 
saving  law  goes  into  effect,  pushing 
clocks  up  an  hour  all  over  the 
country,  the  MBS  publicity  depart- 

ment stated  that  it  will  follow  the 
custom  of  other  years  and  label  pro- 

gram times  as  EDST.  NBC  said 
that  since  by  an  Act  of  Congress 
the  new  time  will  be  standard  for 
the  country  during  the  entire  war 
period  and  since  certain  localities 
may  later  institute  their  own  fur- 

ther daylight  saving  time.  Red  Net- 
work programs  would  be  shown  as 

EST  after  Feb.  9.  This  reasoning 
was  concurred  in  by  the  Blue  Net- 

work, which  will  also  show  its  pro- 
grams as  EST. 

In  variance  with  both  of  these 
procedures,  CBS  has  announced 
that  "concurrent  with  national  day- 

light saving  beginning  Feb.  9,  Co- 
lumbia network's  time  designation on  news  releases  is  Eastern  Time. 

This  phrase  was  chosen  because  the 
time  is  no  longer  standard  and  be- 

cause, with  national  daylight  sav- 
ing, EDST  seems  unessential." 

Treasury  Disc  Series 
To  Be  Released  Feb.  23 
SAID  to  be  a  condensed  version 
of  the  Treasury  Hour,  three  tran- 

scribed variety  shows  weekly,  fea- 
turing top  stars,  music  and  drama, 

are  to  be  released,  beginning  Feb. 
23,  to  stations  throughout  the  coun- 

try by  the  Treasury,  it  was  an- 
nounced by  Vincent  F.  Callahan, 

chief.  Radio  and  Press  Sections  of 
the  Defense  Savings  staff. 

Lieut.  Robert  Montgomery,  USN, 
Hollywood  star,  through  the  coop- 

eration of  the  Navy,  will  be  m.c. 
for  the  first  week's  shows  which 
will  present  Maurice  Evans  and 
Judith  Anderson  in  a  scene  from 
"Macbeth",  in  which  they  are  cur- 

rently appearing  on  Broadway. 
They  will  also  appear  on  succeed- 

ing shows  in  "The  Fog"  by  John 
Latouche  and  "The  Statue  of  Lib- 

erty" by  the  same  author.  Other 
Hollywood  and  Broadway  stars  will 
take  part,  along  with  Al  Good- 

man, music  director.  William  Bach- 
er  will  produce  and  direct  the  series 
with  Hal  Block,  Latouche  and 
others  as  writers.  William  B.  Mur- 

ray, of  the  William  Morris  agency 
will  supervise. 

Comic  Strip  Show 

CHILDREN'S  drama  program  of 
KSO,  Des  Moines,  has  been  aug- 

mented by  Jane  Arden  based  on 
the  comic  strip  of  the  Des  Moines 
Register  &  Tribune.  Title  role  is 
portrayed  by  May  Floyd  Sinex, 
Chicago  actress,  wife  of  Gene  Shu- 

mate, KSO-KRNT  sports  an- 
nouncer. Program  is  carried  on 

other  stations  by  transcription. 

RADIO  FOR  NIGHT  SHIFTS 

Midnight-to-Dawn  Broadcasts  on  KNX  for 

 Employes  in  Defense  Industries  

RECOGNIZING  importance  of  the 
"swing  and  graveyard"  shifts  of 
aircraft,  shipyard  and  kindred 
workers,  Donald  W.  Thornburgh, 
CBS  Pacific  Coast  vice-president, 
on  Jan.  21  started  a  seven-day 
weekly,  midnight-to-dawn  broad- 

casting schedule  on  KNX,  Holly- wood. 

In  a  survey  of  the  swing  and 
graveyard  situation  by  Russ  John- 

ston, CBS  Pacific  Coast  program 
director,  found  that  "swing  shift" workers  who  emerged  from  dozens 
of  huge  aircraft  and  shipbuilding 
plants  at  midnight,  dined  with  their 
families  at  1  a.m.,  then  attended 
dances,  motion  picture  shows,  and 
sport  events,  or  spend  the  evening 
until  5  or  6  a.m.  with  friends  be- 

fore retiring  from  5  to  9  a.m.  For 
them,  as  result  of  nation's  "all- 
out"  war  industrial  plans,  day  and 
night  have  been  interchanged. 

Program  Fare 

Included  in  the  program  are 
news,  classical  music,  variety, 
drama,  comedy,  quiz  shows  and 
strip  serials,  both  live  and  tran- 

scribed, with  rebroadcasts  of  many 
outstanding  CBS  features  and 
shows.    Mr.    Thornburgh  pointed 

out  that  with  approximately  35% 
of  Southern  California's  estimated 
150,000  aircraft  workers  employed 
on  the  4  p.m.  to  midnight  shift,  and 
about  30%  of  shipyard  employes 
on  that  swing  shift,  the  large  de- 

fense plants  alone  present  a  sizable 
unit  of  listeners.  In  all,  300,000 
persons  are  said  to  comprise  the 
audience  available  to  radio  in  Los 
Angeles  between  midnight  and  5 a.m. 

Several  unsolicited  inqviiries  from 
national  advertisers  about  blocks 
of  time  during  the  after-midnigiit 
period  are  said  to  indicate  serious 
commercial  interest  in  this  seg- 

ment of  the  schedule,  formerly  con- 
sidered a  dead  period. 

Besides  Federal,  State  and  city 
officials  giving  approval  to  the 
midnight  -  to  -  dawn  programming, 
enthusiastic  and  imanimous  en- 

dorsement have  come  from  all  de- 
fense plant  executives  and  man- 
agers as  well  as  from  workers. 

Aircraft  companies  and  shipbuild- 
ing concerns  have  posted  bulletin 

board  notices.  They  are  also  pub- 
licizing the  KNX  schedule  through 

their  house  organs  and  PA  sys- 
tems. The  Aeronautical  Chamber 

of  Commerce  has  given  its  endorse- ment. 

FM  Achievement 
LATEST  example  of  the 
adaptability  of  high-fre- 

quency FM  transmission  was 
given  recently  by  W2X0Y, 
General  Electric's  FM  sta- tion at  Schenectady,  with  the 
presentation  of  a  recital  by 
four  pianos  and  an  electric 
organ. 

Marshall  Field  3d  Buys 

WHIP    Part  Interest 

ACQUISITION  of  a  30%  interest 
in  WHIP,  Hammond,  Ind.,  by  Mar- 

shall Field  3d,  Chicago  millionaire 
merchant-publisher,  and  15%  in- 

terest by  his  friend  John  W.  Clarke, 
Chicago  investment  broker,  was  re- 

ported last  week.  The  purchase 
price  was  not  revealed. 

Since  control  is  not  involved, 
the  FCC  is  not  required  to  approve 
the  transaction,  though  a  report 
must  be  filed  of  the  change  in  own- 

ership interest.  The  contract  signed 
by  Mr.  Field,  it  is  understood,  in- 

cludes purchase  of  two  hours  of 
time  daily  on  the  station  for  the 
Chicago  Sun,  new  morning  daily 
which  he  financed.  Dr.  George  F. 
Courrier,  Elgin,  111.,  Methodist 
Episcopal  pastor,  it  is  reported,  will 
remain  as  president  with  Doris 
Keane,  general  manager,  continu- 

ing as  vice-president  and  secretary. 
Mr.  Clarke  becomes  vice-president 
and  treasurer. 
WHIP  now  operates  daylight 

only  on  1520  kc,  with  5,000  watts. 
It  will  go  on  a  22-hour  schedule 
March  29  and  is  completing  con- 

struction of  a  five-tower  directional 
array  outside  Chicago  to  give  it 
intensified  coverage  of  the  area. 

MGM  Recording  Firm 

Projected  in  Hollywood 
A  NEW  recording  company  na- 

tional in  scope  to  be  headquar- 
tered in  Hollywood  as  a  subsidiary 

of  Metro-Goldwyn-Mayer  has  been 
projected,  with  an  investment  of 
$500,000,  by  Loew's  Inc.,  MGM  par- 

ent organization.  Final  "go  ahead" signal  is  awaited  from  Nicholas  M. 
Schneck,  Loew's  president. 

Louis  B.  Mayer,  MGM  vice-presi- 
dent in  charge  of  production,  fol- 

lowing a  talk  with  Tommy  Dorsey, 
band  leader,  reportedly  made  an 
investigation  of  the  record  business. 
Harry  Link,  music  executive,  was 
sent  to  New  York  Jan.  28  to 
confer  with  Eli  Oberstein,  president 
of  American  Record  Co.,  and  in- 

vite him  to  join  the  proposed  firm. 
It  is  understood  Dorsey  may  be 
given  an  interest. 

Laughton  Leaves  Show 

P.  BALLANTINE  &  SONS,  New- 
ark (beer,  ale),  through  J.  Walter 

Thompson  Co.,  New  York,  by  mu- 
tual agreement  relieved  Charles 

Laughton,  film  actor,  from  his  con- 
tract on  the  weekly  half-hour  Blue 

Network  program  Three  Ring  Time 
following  broadcast  of  Jan.  23.  He 
has  been  replaced  by  a  weekly 
guest  star  policy,  with  Edna  May 
Oliver  taking  that  spot  on  the  Jan. 

30  program.  Although  Laughton's contract  had  six  weeks  to  go,  termi- 
nation was  arranged  by  John  U. 

Reber,  agency  vice-president  in 
charge  of  radio.  Discord  between 
Laughton  and  Milton  Berle,  co- 
stars,  had  been  rumored.  Besides 
Berle,  the  show  will  continue  to  fea- 

ture Shirley  Ross,  vocalist,  with 
Bob  Crosby's  orchestra,  and  Bill 
Goodwin,  announcer.  Maurice  Hol- 

land is  agency  producer. 

330,570 
RADIO  HOMES 

(Certified  Mail  Count) 
In  Our  Primary 
Located    in  a 
Boom  Area! 

Nat.Reps.:  JOSEPH  HEUSHEY  \kmvm\. 
.;  Boston  Rep.:  8EILTHA  BANNAN  . 
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CRYSTALS  by 

mmwm 
The  Hipower  Crystal  Company,  one  of 
America's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  it.  Write  today  for  full information. 

HIPOWER  CRYSTAL  CO. 
Salts  Division— 205  W.  Wacktr  Drivi,  Chlcaoo 
Factory — 2035  Charleston  Strict,  Chicago,  III. 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 JAN.  24  TO  JAN.  30  INCLUSIVE  

Decisions . . . 

JANUARY  27 
WSAY,  Rochester,  N.  Y.— Proposed granting  CP  shift  1370  kc  increase  1  kw 

directional  D  &  N,  shift  and  make  trans- 
mitter changes  ;  also  denied  applic.  Edward 

J.  Doyle,  Rochester,  CP  new  station  on 
facility  vacated  by  WSAY. 
NEW,  Western  Gateway  Broadcasting 

Corp.,  Schenectady,  N.  Y. — Proposed  grant- 
ing CP  new  station  1240  kc  250  w  unl ; 

also  of  necessity  denying  similar  applica- tion Van  Curler  Broadcasting  Corp.  for 
same  facilities. 

WTIC,  Hartford,  Conn. — Granted  license renewal. 
WPRA.  Mayagucz,  P.  R. — Granted  modi- 

fic.  temporary  license  pending  renewal  de- cision shift  990  kc  increase  5  kw  D. 
KTHS,  Hot  Springs,  Ark. — Granted  ex- 

tension SSA  to  2-1-43. 
WJNO,  West  Palm  Beach,  Fla.— Granted consent  transfer  control  to  Louis  M.  Hem- 

ingway and  John  Hylan  Hemingway. 
NEW,  Hoosier  Broadcasting  Co.,  Indian- 

apolis— Designated  for  hearing  applic.  CP new  station 
NEW,  Board  of  Education,  City  of  Buf- 

falo, N.  Y. — Granted  CP  new  non-commer- cial educational  station  42.9  me  1  kw  special 
emission  for  FM. 
NEW,  New  Jersey  Broadcasting  Corp., 

Jersey  City,  N.  J. — Granted  CP  new  com- 
mercial FM  station  49.1  mc  6,200  sq.  mi 

NEW,  Bremer  Broadcasting  Corp.,  Jersey 
City,  N.  J. — Granted  CP  new  commercial 
FM  station   49.5  mc.   6,200   sq.  mi. 
WWPG,  Lake  Worth,  Fla.— Granted transfer  control  from  R.  E.  Erskine  to 

Charles  E.  Davis,  40  shares  for  $4,000. 
KIEM,  Eureka,  Cal.— Granted  modific  li- 

cense increase  1  kw  N  subject  proof  inter- ference CFCT. 
WSAI,  Cincinnati— Granted  CP  100  w booster  amplifier  for  D  operation. 
WHIP,  Hammond,  Ind. — Denied  request special  service  authorization  sunset  Buffalo 

to   local  sunset. 
WBAX,  Wilkes-Barre,  Pa.— Granted  90 day  extension  temporary  license  pending 

Commission  actions. 
KALB,  Alexandria,  La. — Denied  petition reconsider  and  grant  without  hearing  applic. 

580  kc  1  kw  unl.  directional. 
KFEQ,  St.  Joseph,  Mo. — Denied  motion 

and  supplement  to  return  applic.  and  cancel 
scheduled  hearing.  ' 

Applications . . . 
JANUARY  28 

NEW,  Bamberger  Broadcasting  Service 
Inc.,  New  York — CP  new  commercial  tele- vision station  Channel  No.  6. 
NEW,  Peter  Q.  Nyce,  Alexandria,  Va.— Amend  applic.  CP  new  station  request  740 

kc  1  kw  D  studio  and  transmitter  to  Alex- 
andria. 
WSGN,  Birmingham,  Ala. — CP  increase  1 kw  N  5  kw  D  directional  N  new  transmitter. 
WGOV,  Valdosta,  Ga.— Amend  applic. CP  request  950  kc  1  kw  install  directional 

N. 
KABC,  San  Antonio,  Tex — CP  new  trans- 

mitter and  move  directional  D  &  N  shift 
1440  kc  increase  1  kw. 
NEW,  Chattahoochee  Broadcasting  Co.. 

Columbus,  Ga. — Applic.  CP  new  station amended  re  corporate  structure. 
NEW,  Associated  Broadcasters  Inc.,  In- 

dianapolis— Amend  applic.  CP  new  com- 
mercial FM  station  and  specify  rated  power as  10  kw. 

NEW,  B.  Loring  Schmidt,  Salem,  Ore. — CP  new  station  1490  kc  250  w  unl. 
NEW,  J.  C.  Horton,  Santa  Ana,  Cal.— CP  new  station  830  kc  10  kw  limited  time 

to  WCCO. 
KGW,  Portland.  Ore.— CP  new  trans- mitter increase  5  kw  N  10  kw  D  directional N. 

JANUARY  30 
NEW,  Charles  F.  Eden,  Providence,  R.  I. 

—CP  new  station  730  kc  1  kw  D 
WRAL,  Raleigh,  N.  C— Amend  CP  re- quest 850  kc  directional  N. 
WIOD,  Miami.  Fla.— CP  increase  5  kw N  10  kw  D. 
WGCM,  Gulfport.  Miss. — Transfer  con- 

trol corporation  from  P.  K.  Ewing  to  Hugh 
O.  .Jones  and  Wm.  E.  Jones,  equally,  280 shares  common  stock. 
NEW,  Dimple  Broadcasting  Co.,  Colum- 

bia, Tenn. — Applic.  CP  new  station  amended to  request  1340  kc. 
WALB,  Albany,  Ga. — Applic.  CP  change 1550  kc  amended  request  directional 

changes,  omit  increase  power,  new  trans- mitter. 
NEW.    KTOP    Inc.,    Topeka,    Kan.— CP 

"new  station  1400  kc  250  w  unl.  (contin- gent KTSW  change). 
KTSW,  Emporia,  Kan.— CP  change  1490 kc  equipment  changes. 
KIDW.  Lamar,  Col. — Voluntary  assign- ment license  to  C.  R.  Anderson. 
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WJAX.  Jacksonville,  Fla.— CP  930  kc  5 kw  directional  N  unl.  (Feb.  2) 
NEW,  Beauford  H.  Jester,  Waco,  Tex., 

CP  new  station  1230  kc  250  w  unl. ;  NEW, 
Roy  Branham  Albaugh,  Waco,  Tex.,  same 
(consolidated  hearing,  Feb.  2) 
WGST,  Atlanta,  further  hearing  license renewal  (Feb.  2) 
KGNC,  Amarillo.  Tex.,  CP  860  kc  5  kw 

N  10  kw  D  directional  N.   (Feb.  6). 

Network  ̂ ccomh 
All  lime  E ST  arvlass  otherwise  indicaled. 

RCA  Starts  New  Plant 

For  Tubes  at  Lancaster 
PLANS  for  the  erection  of  a  new 
radio  tube  manufacturing  plant  at 
Manheim  Township,  Lancaster,  Pa., 
have  been  announced  by  RCA  Mfg. 
Co.  In  cooperation  with  the  Navy, 
manufacturing  will  be  concentrated 
on  special  radio  and  electronic 
tubes.  Ground  will  be  broken  March 
1  and  completion  of  the  plant  is 
expected  Sept.  1.  RCA  has  greatly 
increased  production  on  these  tubes 
in  the  past  year  at  the  Harrison, 
N.  J.,  plant  of  the  company. 

It  was  announced  that  the  com- 
pany in  1941  built  over  400%  more 

power  tubes  than  in  1940,  200% 
more  cathode  ray  tubes  and  over 
300%  more  special  purpose  tubes. 
Main  plant  of  the  RCA  Mfg.  Co.  is 
in  Camden,  N.  J.,  with  other  plants 
in  Harrison,  N.  J.;  Hollywood,  Cal.; 
Bloomington  and  Indianapolis,  Ind. 

Cosmetic  Test 

FINESSE  Co.,  New  York,  is  using 
radio  for  the  first  time  for  its  cos- 

metics with  a  four-week  test  cam- 
paign of  announcements  on  WRC, 

Washington.  If  the  test  proves  suc- 
cessful, more  stations  will  be  added, 

according  to  Walter  W.  Wiley  Adv., 
New  York,  agency  in  charge. 

RADIO  ALARM  was  invented  by 
Frank  Marx,  chief  engineer  of 
WMCA,  New  York,  so  the  station 
can  monitor  automatically  for 
alerts.  The  alarm  is  to  be  marked 
by  Washington  Institute  of  Tech- 

nology for  other  uses,  such  as 
putting  out  street  lights  by  radio 
and  informing  air  raid  wardens  of 
an  alert.  The  device  is  6x8  inches. 

WARTIME  PROGRESS 

FORESEEN  FOR  FM 
MORE  FM  outlets  will  continue  to 
appear  despite  the  war,  Lee  W. 
McCanne,  assistant  general  man- 

ager of  the  Stromberg-Carlson 
Telephone  Mfg.  Co.,  stated  Jan.  21 
before  a  meeting  of  250  members 
and  guests  of  the  Niagara-Buffalo section  of  the  IRE. 

Additional  benefits  for  FM,  Mr. 
McCanne  stated,  may  arise  from 
its  usefulness  as  a  "blackout" broadcasting  system  depending  on 
authoritative  statements  that  a  loop 
could  not  be  swung  on  FM  trans- 

mitters to  make  their  location 
known  to  bombers.  At  the  present 
time,  he  concluded  in  his  address, 
FM  would  have  its  biggest  future 
when  it  was  the  complete  local 
medium,  with  AM  handling  trans- continental broadcasts. 

DESPITE  WAR  demands,  no  seri- 
ous setback  in  1942  for  FM  broad- 

casting is  foreseen  by  Lewis  Allen 
Weiss,  vice-president  and  general 
manager  of  the  Don  Lee  Network, 
West  Coast  affiliate  of  MBS,  who 
believes  manufacturers  will  use 
their  limited  quotas  of  materials 
for  quality  FM-AM  sets  to  make 
up  for  curtailed  production  of 
cheap  AM  midget  receivers. 

ONE  UNIT  PROVIDES 

All  THESE  — 

*  Direct  readins  of  center-frequency  deviation  (with  or  without modulation)  f 

^   Instant  calibration  against  a  precision  crystal  standard 

*  Direct  reading  of  modulation  percentage  f 

*  Adjustable  modulation-limit  fiasherf 

*  High-fidelity  output  for  audio  monitoring  f 
t  Provision  has  been  made  for  remote  console  operation. 

•'hi 

GENERAL  ^  ELECTRIC Vii^'  160-25-6914 

New  Business 
DEPARTMENT  OF  FINANCE, 
Canadian  Government,  Ottawa  (Sec- 

ond Victory  Loan)  on  Feb.  9  starts 
Dance  Orchestra  on  64  Canadian  sta- 

tions, 10-10:30  p.m.  (EDST)  ;  on 
Feb.  11  starts  Dramas  on  64  Canadian 
stations,  10-10:30  p.m.  (EDST);  on 
Feb.  13  starts  All  Star  Variety  8hows 
on  64  Canadian  stations,  10-11  p.m. 
(EDST).  Agency:  Advertising  Agen- cies of  Canada,  Toronto  and  Montreal. 
NESTLES  MILK  PRODUCTS  Co., 
New  York  (Nescafe),  on  Feb.  3  starts 
for  14  weeks  quarter-hour  participa- 

tions in  Breakfast  Gluh  on  KFRC 
KHJ  KGA  KALE  KOL  KMO,  Tues. 
&  Thurs.,  8-15-8:30  a.m.  (PST). 
Agency :  Leon  Livingston  Adv.,  San Francisco. 

OHIO  OIL  Co.,  Cincinnati,  on  March 
15  starts  Views  on  the  News  on  7 
NBC-Red  stations  (WLW  WOWO 
WSPD  WMAQ  WOOL  WGBF 
WBOW)  Sun.,  3:30-4  p.m.  Agency: 
Stockton,  West,  Burkhart,  Cincinnati. 
LEVER  BROS.,  Toronto  (Lux  soap), 
on  Jan.  22  started  Radio  Theatre  Lux 
Francais  on  CKAC,  Montreal,  and 
OHRC,  Quebec,  Thurs.  9-10  p.m. 
(EDST).  Agency:  J.  Walter  Thomp- son Co.,  Montreal. 
ACME  WHITE  LEAD  &  COLOR 
WORKS,  Detroit  (paint),  on  Feb.  17 
starts  Breakfast  Oluh  on  63  Blue 
Stations,  Tues.,  Fri.,  9:45-10  a.m. 
Agency :  Henri,  Hurst  &  McDonald, Chicago. 

HECKER  PRODUCTS  CORP.,  New 
York  (H-0  Oats),  on  Feb.  15  begins 
sponsoring  the  Moylan  Sisters  on  11 
Blue  stations.  Sun.,  5-5 :15  p.m., 
dropped  after  the  broadcast  of  Feb.  8 
by  their  previous  sponsor,  Modern 
Food  Process  Co.,  Philadelphia 
( Thrivo ) ,  because  of  priority  trou- 

bles. Agency :  Clements  Co.,  Phila- delphia. 

Renewal  Accounts 

GULF  OIL  Corp.,  Pittsburgh  (oil- 
gas),  on  Feb.  15  renews  Screen  Guild 
Theatre  on  SO  CBS  stations,  7:30-8 
p.m.  Agency  :  Young  &  Rubicam,  N.  Y. 
P.  LORILLARD  Co.,  New  York 
(Old  Gold  cigarettes),  on  Jan.  30  re- newed for  13  weeks  New  Old  Gold 
Show  on  33  Blue  Network  stations, 
Fri.,  8-8:30  p.m.  (EST),  with  West 
Coast  repeat,  8-8:30  p.m.  (PST). 
Agency :  J.  Walter  Thompson  Co., 
N.  Y. 

SOIL-OFF  MFG.  Co.,  Glendale,  Cal. 
(cleaning  fluid),  on  Feb.  2  renews Boh  Garred  Netos  on  6  CBS  Pacific 
stations,  Tues.  and  Thurs.,  5:45-5:55 
p.m.  (PST).  Agency:  Buchanan  & Co.,  Los  Angeles. 
STIIDEBAKER  SALES  Corp.,  South 
Bend,  on  Feb.  3  renewed  for  13  weeks 
Johti  B.  Hughes  News,  on  32  Don 
Lee  stations,  Tues.,  Wed.,  Sat.,  7-7  :15 
p.m.  (PST).  Agency:  Roche,  Williams &  Cunnyngham,  Chicago. 

Dames  Campaign 

COLONIAL  DAMES  Corp.,  Los 
Angeles  (cosmetics),  in  a  30-day 
local  campaign  which  started  Feb. 
1,  is  using  thrice-weekly  participa- 

tion in  Andy  &  Virginia  on  KMPC, 
Beverly  Hills,  Cal.  Firm  also  re- newed for  52  weeks  six-weekly  spot 
announcements  on  KSFO,  San 
Francisco,  and  is  continuing  parti- 

cipation thrice-weekly  in  Knox 
Manning  News,  on  KNX,  Holly- 

wood. Colonial  Dames  also  sponsors 
Find  the  Woman  on  8  CBS  Cali- 

fornia and  Arizona  stations,  Fri- 
day, 9:55-10  p.m.  (PST).  Agency 

is  (jlasser-Gailey  &  Co.,  Los  An- 

geles. BROADCASTING  •  Broadcast  Advertising 



Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for  box  address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

rWO   ENGINEERS— Immediately.  WCBT, Roanoke  Rapids,  N.  C. 

TWO  GIRLS— With  operator's  tickets. ,    Wire  KID,  Idaho  Falls,  Idaho. 
ENGINEER— License,  draft  exempt,  250- watt  Missouri  station.  State  salary  and 

experience,  Box  83,  BROADCASTING. 

SALESMAN — Must  be  experienced,  local station  midwest.  Drawing  account  with 
commission     and    bonuses.  Permanent. 

I   Box   84,  BROADCASTING. 

(New  Station — network  regional,  selecting 
.    staff.    Prefer    reliability    to  exceptional 

brilliance.  Good  hours  and  pay.  Box  89, 
BROADCASTING. 

Salesman — Copy  writer  who  can  announce. 
;    Available  position   in  remote  studio  in 

5000  watt  station,  fine  opportunity.  Box 
99,  BROADCASTING. 

SALESMAN — Top  250  watt  station  in  East 
offers  real  opportunity.  Market  400,000. 
Straight  15%  against  small  draw  to  start. 

I    Want    comparatively    young    man  with i    good    sales    record.    Must    appear  New 
(    York  for  personal  interview.  Reply  com- 

plete   information    including    types  of 
accounts  handled  and  record  of  monthly 

'   billings.  Box  100,  BROADCASTING. 

Situations  Wanted 

VERSATILE  ANNOUNCER  -  PROGRAM 
DIRECTOR— Seven  years  excellent  ex- 

perience. Can  write  and  produce  sal- able shows.  26  years  old,  draft  exempt. 
Best  references.  Capable  of  handling 
staff  of  announcers  as  well  as  program 
schedule.  Prefer  connection  in  East. 
Available  immediately.  Reply  Box  80, 
BROADCASTING. 

EXPERIENCED  ANNOUNCER  —  Desires 
change  to  progressive  station.  Experience 

.  — commercials,  news,  sportscasting,  turn- 
I  tables,  general  studio  routine  including I    controls.  Box  81,  BROADCASTING. 

Announcer — Young  married  man,  college education,  draft  exempted,  with  over 
three  years  experience  on  local  and  net- work stations.  Versatile  announcer  and 

I  can  write  script.  Prefer  South.  Best 
references.  Can  produce.  Box  82,  BROAD- 

'  CASTING. 
Program  Director,  Announcer — Four  years 
i    experience,  sound  programming,  all  types 

announcing.   Box  85,  BROADCASTING. 

If  your  station — Is  NOT  operating  smoothly 
and  remuneratively — then  let  my  long i  years  of  successful  radio  experience  (all 

i  phases)  be  the  answer  to  your  managerial 
needs.  However,  desire  connection  where 
unusual  ability  has  compensation.  What 
is  your  proposition  ?  Box  86,  BROAD- CASTING. 

Third  year  writing — And  conducting  own 
thirty  minute  program  —  professional 
education  —  sales  experience  —  flair  for 
contacts — publicity  —  ideas  —  ability  and 
versatility — mature  ;  married  ;  no  chil- 

dren ;  hard  worker.  Box  87,  BROAD- CASTING. 

CANADIAN  production  director — Free  in 
February.  Experienced  manager — com- 

mercial, promotion,  programming,  an- 
nouncing, newscasting,  scripting.  Fresh 

ideas.  Prefer  good  station  in  progressive 
community.   Salary   no   object.   Used  to 

.  work.  Details  first  letter.  Box  88, 
BROADCASTING. 

Continuity  Writer — Young  woman  recently 
with  leading  New  York  agency.  Also 
experienced  as  advertising  manager,  with 
outstanding  sales  record.  West  or  South- 

west only.  Box  90,  BROADCASTING. 
CHIEF  AND  FIRST  ASSISTANT  ENGI- 

NEERS— Accumulative  experience  of  over 
twenty  years  at  stations  to  50,000  watts — 
seeking  connection  with  progressive  sta- 

tion or  nework.  Draft  deferred  (3A). Present  employment  Federal  Communica- 
tions Commission.  Box  91.  BROAD- CASTING. 

Situations  Wanted  (cont'd) 
Commercial — Or  station  manager,  12  years 

radio  experience,  now  employed  local  sta- 
tion network  affiliate  desires  connection 

with  progressive  station.  Married,  ex- 
empt. Box  92,  BROADCASTING. 

Experienced  program  director — 8  years 
background  includes  network  regional 
station  production,  announcing,  continu- 

ity. Draft  exempt.  Box  93,  BROAD- CASTING. 

Broadcast  Engineer — Five  years  chief  en- 
gineer of  local — five  years  in  charge  of 

audio  facilities  of  large  studio  installa- 
tion. Now  employed  by  one  of  the  major 

networks.  University  training  in  com- 
munication work.  Desire  chief  engineer's 

or  technical  supervisor's  position.  Finest references.  Draft  exempt.  Box  94. BROADCASTING. 

Transmitter  Engineer — First  Class  'Phone, married,  draft  exempt.  Now  employed. 
References.    Box    95,  BROADCASTING. 

First  rate  writer — Wants  position  live  sta- 
tion or  agency,  offering  suitable  oppor- 

tunity for  ability,  versatility.  Can  pro- 
duce continuity,  script,  news  any  quan- 
tity and  quality.  Also  programming, 

production,  announcing.  Now  employed 
network  regional.  College  graduate. 
Draft  deferred.  Box  96,  BROADCAST- ING. 

PUBLICITY-PROMOTION-PUBLIC  RE- 
LATIONS— Well  known  radio  editor 

planning  immediate  change  desires  op- 
portunity with  progressive  station  or 

agency.  Good  connections.  Original  ideas. 
Unlimited  air  experience.  Married.  Draft 
exempt.  Box  98.  BROADCASTING. 

Production  man — Top  flight  continuity 
writer.  Creative.  Cooperative.  Depend- 

able. Diversified  experience  on  small  sta- 
tion. College.  Married.  Box  101,  BROAD- CASTING. 

Announcer,  Control  Operator — Desires  posi- 
tion with  up  and  coming  net  station. 

Five  years  experience.  Married.  Draft 
Deferred.  Hold  Restricted  Ticket.  Excel- 

lent references.  Box  102,  BROADCAST- ING. 

Publicity-Promotion  Executive — Outstand- 
ing Radio  Record,  31.  Draft  Exempt. 

Top-notch  newspaper,  civic,  radio  sta- tion and  business  contacts  in  185  cities. 
Excellent  References.  Immediately  Avail- 

able. Box  104,  BROADCASTING. 

ANNOUNCER — Now  employed.  Four  years 
network  and  small  station  experience. 
Sports,  special  events,  emcee  and  pro- duction background.  Draft  exempt.  Age 
25.  Production  or  announcing.  Prefer- 

ably Pacific  Coast.  Box  105,  BROAD- CASTING. 

ANNOUNCER— Experienced.  Draft  exempt, 
writes  copy.  Box  106,  BROADCASTING. 

MARY  GARDEN  SAID— "Once  in  a  life- 
time one  discovers  such  a  voice !"  But 

the  really  amazing  thing  is — this  singer can  sell !  He  has  originated  and  sold 
advertising  for  eight  years,  has  sung 
in  opera,  concert  and  radio  here  and 
abroad.  Can  handle  popular  ballads,  oper- 

etta or  opera,  and  can  "emcee."  Age  35. His  wife  is  a  splendid  pianist,  organist 
and  composer  ;  transposes  at  sight.  What 
is  your  proposition  for  all  or  part  of 
this  combination?  Box  107,  BROACAST- ING. 

News  Editor — Writer — Processor — Publicity 
Man — Expert  on  military,  naval,  polit- 

ical and  economic  affaii's,  both  foreign and  domestic.  Also  complete  knowledge 
of  sports.  12  years  radio  and  newspaper 
experience.  Best  of  references.  Just  quit 
5-kw.  station.  Single.  Draft  Exempt. 
Work  anywhere.  Box  108,  BROADCAST- ING. 

For  Sale 

RCA  portable  recorder — MI  4814.  Sepa- 
rately cased  two  channel  mixer,  push 

pull  amplifier  drives  cutter.  Weston  802 
VU  meter.  RCA  velocity  mikes.  $450.00. 
Box  109,  BROADCASTING 

EQUIPMENT— For  250  watt  station  com- 
plete from  microphone  to  antenna.  Box 110,  BROADCASTING.  

1  kw  broadcast  transmitter — In  splendid 
condition  including  rectifier,  tubes,  many 
extras.  Blaw-Knox  180-foot  self  support- 
ing  tower.  Box  78,  BROADCASTING. 

250-WATT— Local  station.  Box  97,  BROAD- CASTING.  

Motor  Generators— 1-2000  volts  %  Amp. 
D.  C.  1-15  volt  25  Amps.  D.  C.  1-3 
H.P.  220  volt  3  phase  50-60  cycle  motor. 
Also  3  unit  single  base,  2  units,  3000 
volts  D.  C.  one  Amp.  each  1  unit  14 
H.  P.  Motor  220  volts  3  phase  50-60 
cycles.   Box   103,  BROADCASTING. 

Wanted  to  Buy 

5-10  kw  broadcast  transmitter — Send  price, 
schematic,  and  complete  details  including 
tubes  and  extras  offered.  Also  want  RCA 
892-R  or  equivalent  air  cooled  tubes. 
Also  transformers,  condensers,  meters, 
capacitors,  copper  wire,  and  coaxial  line. 
Send  details.  Box  79.  BROADCASTING. 

Get  the  fids  from  WOL- WISHINGTON.  0.  C. 
Affiliated  aith  MUTUAL  IROXOCXSTING  SYSTEM 
1260  ON  YOUR  DIAL 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey
 An  Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Press  BIdff..  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  IVId. 

(Suburb,  Wash..  D.  C.) 
IVIain  Office:  Crossroads  of 

7134  Main  St.    fy7~\       the  World Kansas  City,  IVIo.  (     X     ]    Hollywood,  Cal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  Bldg.    •    WASH.,  D.  C.    •    Dl.  7417 

JAMES  C.  McNARY 

Radio  Engineer 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

ADVERTISE  in 

BROADCASTING 

for  Results 
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Nazis  Fear  Radio, 

Restrict  Newscasts 

Newspapers'  Privileges  Not 
Given  Radiomen,  Dreier  Says 

NAZI  officials  so  feared  the  effect 
of  radio  on  American  listeners  that 
network  correspondents  in  Berlin 
were  not  allowed  to  report  state- 

ments of  members  of  the  German 
High  Command  at  authorized  press 
conferences  despite  the  fact  that 
American  newspapers  were  allowed 
to  transmit  them  to  the  United 
States,  according  to  Alex  Dreier, 
NBC  I'eporter  in  Berlin  who  ar- 

rived in  New  York  last  week. 

Mr.  Dreier,  last  American  cor- 
respondent to  leave  Berlin  before 

the  outbreak  of  war,  leaving  the 
Nazi  Capital  Dec.  6,  landed  on  four 
continents  on  his  aerial  voyage 
home  from  Lisbon.  He  was  accom- 

panied by  Fred  Bate,  NBC  London 
manager,  home  for  a  vacation. 

Power  From  Radio 

In  the  German  manual  for  radio, 
Mr.  Dreier  says.  Hitler  has  written 
a  forward  which  states  that  the 
Nazi  party  came  to  power  through 
the  airplane,  the  automobile,  the 
tank,  but  more  than  anything  else 
— through  the  radio.  Because  of 
this  respect  for  radio,  the  NBC 
newsman  said,  high  German  offi- 

cials, during  his  last  days  in  Ber- 
lin, rigorously  blue-pencilled  radio 

scripts  which  finally  led  to  his  de- 
cision to  discontinue  broadcasting. 

In  one  instance,  he  related,  a  Ger- 
man high  command  officer  author- 
ized publication  of  a  statement 

which  read,  "The  Russians  have 
only  one  retreat  left  open  from  the 

Crimea,  and  that  is  Sevastapol." 
Although  newspapermen  were  al- 

lowed to  send  this  to  the  United 
States,  radio  censors  told  Mr. 

Dreier,  "He  might  have  said  that 
but  he's  wrong  and  you  can't  say 
that  on  the  air". 

He  said  he  repeatedly  tried  to 
convince  Nazi  officials — before  the 
entrance  of  the  United  States  in 
the  war,  of  course — that  it  would 
make  a  far  greater  impression  on 
Americans  if  he  were  allowed  to 
speak  with  some  degree  of  freedom. 
His  pleas  went  unheeded. 

Describing  the  operations  of  the 
so-called  German  Freedom  station, 
the  Voice  of  the  Chief,  Mr.  Dreier 
said  it  was  generally  believed  in 
Germany  that  it  was  operated  by 
the  Reichswehr,  which  would  ex- 

plain it's  continued  existence.  This 
was  based  on  several  factors,  prin- 

cipally that  the  station  continually 
attacked  Foreign  Minister  Von  Rib- 
bentrop,  the  Nazi  party  organiza- 

tion, the  Storm  Troopers  and  so 
forth  but  scrupuously  refrained 
from  any  attack  on  Hitler  or  the 
Army.  This  station,  he  said,  is  lo- 

cated in  the  Hartz  Mountains  and 
was  still  heard  when  he  left  Berlin 
every  evening  at  6  p.m.  Much  of  the 
material  is  of  such  a  pornorgraphic 
nature,  he  added,  that  the  average 
German  householder  sends  his  wife 
from  the  house  before  he  tunes  in. 

Frequently  he  was  able  to  slip 

Jap  Crack FRANK  SINGISER,  news- 
caster on  WOR,  New  York, 

chalked  up  a  new  kind  of 
"fluff"  the  other  night  by 
coining  a  new  word.  Reading 
a  news  dispatch  he  came  to 
the  phrase,  "They  did  a 
crackerjack  job  ...  !"  But  he read  it  over  the  air  like  this, 
"They  did  a  crack-a-Jap  job." 

Tallulah  Signed 

TALLULAH  BANKHEAD,  ac- 
tress, will  begin  her  first  regular 

radio  series  Feb.  3  as  dramatic 
star  of  the  Johnny  Presents  pro- 

gram, sponsored  on  NBC-Red  by 
Philip  Morris  &  Co.,  New  York. 

To  receive  $2,750  for  each  week's 
appearance  in  a  12-minute  playlet, 
Miss  Bankhead  will  be  heard  in 
plays  adapted  from  such  authors 
as  Dorothy  Parker,  DuMaurier, 
Arnold  Bennett,  and  will  be  di- 

rected by  Charles  Martin.  Agency 
is  Biow  Co.,  New  York. 

New  N.  C.  Officers 
ELECTION  of  Bryce  P.  Beard, 
WSTP,  Salisbury,  as  president,  and 
Richard  A.  Mason,  WPTF,  Raleigh, 
as  chairman  of  the  board  of  direc- 

tors of  the  North  Carolina  Assn. 
of  Broadcasters  headed  the  selec- 

tion of  new  officers  for  the  broad- 
casters' group  at  their  recent  an- nual meeting  in  Wilmington.  Others 

named  were :  Jerry  Winters, 
WGBR,  Goldsboro,  vice-president; 
Nathan  Frank,  WCBT,  Roanoke 
Rapids,  secretary;  A.  E.  Joscelyn, 
WBT,  Charlotte,  treasurer. 

material  into  his  broadcasts  to 
bring  out  the  facts  that  there  was 
a  shortage  of  aviation  fuel  and 
leather,  but,  he  said,  the  Nazis, 
were  quick  to  catch  on  and  warn 
him  that  one  more  infraction  would 
result  in  suspension  of  his  privi- 

leges. At  present  Mr.  Dreier  is  in 
New  York  awaiting  a  new  assign- 

ment and  is  preparing  an  article  on 
his  experiences  for  an  early  issue 
of  American  magazine. 

TEXACO  PROGRAM 

TAKES  FORD  HOUR 
CANCELLATION  of  the  Ford 
Sunday  Evening  Hour  on  CBS,  due 
to  the  war  situation  and  its  effects 
on  the  war  industry  [Broadcast- 

ing, Jan.  19],  has  started  a  num- 
ber of  program  shifts  by  CBS  spon- sors. 

Texas  Co.,  New  York,  on  March 
8,  week  after  the  Ford  Hour  signs 
off,  moves  its  Fred  Allen  show  into 
the  Sunday  evening  9-10  p.m.  spot, 
from  the  program's  present  location 
at  9-10  Wednesdays.  This  move  will 
bring  to  an  end  the  opposition  of 
Fred  Allen  and  Eddie  Cantor  on 
NBC-Red.  Texas  Co.  agency  is 
Buchanan  &  Co.,  New  York. 

In  the  spot,  Procter  &  Gamble 
Co.,  Cincinnati,  plans  to  put  two 
half-hour  programs,  the  first  from 
9-9 : 30  p.m.,  probably  to  be  the  Ran- 

som Sherman  show,  now  heard  on 
CBS  Fridays  at  10  p.m.  for  Ivory 
soap,  through  Compton  Adv.,  New 
York. 

The  second  program  had  not  yet 
been  decided  upon  by  P&G  last 
week  following  meetings  with 
Compton,  Pedlar  &  Ryan  and  Ben- 

ton &  Bowles,  which  have  portions 
of  the  P&G  account. 

Eno  Toothpaste  Spots 
J.  C.  ENO  Ltd.,  Toronto  (American 
Division ) ,  on  Feb.  9  will  start  a 
17-week  test  campaign  to  introduce 
MacClean's  toothpaste  in  this  coun- 

try, using  50-word  announcements seven  times  weekly  on  KGO,  San 
Francisco,  and  six  times  weekly 

participations  on  two  women's  pro- grams on  KGO,  that  city.  Programs 
are  Houseivives  Protective  League, 
and  Sunrise  Salute.  Agency  is  Ath- 
erton  &  Currier,  New  York. 

Ethyl  Names  Champlin 
RALPH  C.  CHAMPLIN,  director 
of  public  relations  of  Ethyl  Gaso- 

line Corp.,  New  York,  has  been  ap- 
pointed director  of  advertising  and 

public  relations  for  the  company, 
succeeding  Paul  E.  McElroy,  who 
has  resigned  to  enter  Government 
service.  Mr.  Champlin  was  former- 

ly with  BBDO,  New  York,  before 
joining  Ethyl  in  1937. 

Bryson  Appointed 
To  Succeed  Fisher 

CBS  Educational  Director 
Assumes  NBC  Position 

WITH  resignation  of  Sterling 
Fisher  as  director  of  education  for 
CBS,  Lyman  Bryson,  chairman  of 
the  CBS  Adult  Education  Board, 
was  named  to  assume  the  post. 

A  graduate  of  the  U  of  Michigan, 
Mr.  Bryson  spent  several  years  in 
Omaha  and  Detroit  as  a  newspaper 
reporter  and  following  this  was  a 
teacher  for  four  years  at  Michigan. 
Later  he  became  secretary  of  the 
International  Red  Cross  and  spent 
a  number  of  years  in  Europe  in 
work  for  that  organization.  He  is 
the  author  of  Adult  Education, 
Which  Way  America,  The  New 
Prometheus  and  Working  for  De- mocracy. 

Fisher's  Career 

Mr.  Fisher  has  joined  NBC  as  as- 
sistant to  Dr.  James  Rowland  An- 

gell,  public  service  counselor.  Mr. 
Fisher,  who  last  month  received  a 
citation  from  the  National  School 
Broadcasting  Conference  for  his 
contributions  to  inter-American 
education  by  his  work  in  extending 
the  CBS  School  of  the  Air  from  a 
national  to  a  hemispheric  project, 
which  is  now  broadcast  in  Canada 
and  throughout  Latin  America, 
will  assist  Dr.  Angell  in  establish- 

ing an  NBC  Inter-American  Uni- 
versity of  the  Air,  to  begin  opera- 

tion about  April  1. 
Pointing  out  the  increased  need 

for  mutual  understanding  of  each 
other  by  all  American  nations.  Dr. 
Angell  said  that  recognition  of 
this  need  had  led  NBC  to  under- 

take the  foundation  of  "a  perma- 
nent education  broadcasting  insti- 

tution to  serve  the  entire  Western 

hemisphere." 
A  native  of  San  Antonio,  Mr. 

Fisher  got  his  B.A.  degree  from 
the  U  of  Texas  and  his  M.A.  from 
the  U  of  California,  the  two  being 
separated  by  an  interlude  of  teach- 

ing at  the  U  of  Western  Japan  and 
at  Georgia  Tech  and  studying 
journalism  at  Columbia.  After 
another  period  of  teaching  in 
Japan,  he  joined  the  editorial  staff 
of  the  Springfield  (Mass.)  Repub- 

lican, moving  from  there  to  the 
AP  and  thence  to  the  New  York 
Times.  After  seven  years  with  the 
Times,  in  1937,  Mr.  Fisher  joined 
the  CBS  special  events  department, 
subsequently  becoming  director  of 
education  and  talks. 

Drawn  for  BROADCASTING  by  Sid  Hix 

"Hey!  Any  of  You  Men  Got  a  Knife!" 

Coast  Blackout 
FOR  THE  FIRST  time  since  the 
United  States  was  forced  into  war. 
Southern  California  on  Jan.  26 

experienced  a  daytime  radio  "black- 
out", while  military  authorities 

sought  to  track  an  undisclosed  num- 
ber of  unidentified  planes  detected 

in  flight  over  an  unspecified  area. 
Acting  on  orders  from  the  Fourth 
Interceptor  Command  at  San  Fran- 

cisco, the  FCC  instructed  its  de- fense coordinator  for  29  Southern 
California  stations  to  halt  broad- 

casting at  6:42  a.m.  Programs  re- turned to  the  air  at  10:32  a.m. 
when  "all  clear"  signal  was  given. 
Silence  affected  stations  from  Santa 
Barbara  to  the  Mexican  border. 

Los  Angeles  police  short-wave 
broadcasting  station  was  also  off 
the  air.  No  air-raid  precautions 
other  than  the  radio  silence  was 
taken. 
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HAT!  CINCINNATI  COSTS  US  ONLY  $138.72 

At  first  glance,  it  may  seem  inconsistent  that  the  cost  of  reaching 

Greater  Cincinnati  over  WLW  is  so  small  a  fraction  of  the  station's 
rate.  But  it  is  a  fact,  because  so  great  a  part  of  our  daily  listening 
audience  lies  outside  our  home  city. 

The  existence  of  this  condition  emphasizes  a  problem  that  long  has 

confronted  management  men — the  proper  allocation  of  radio  costs 
to  specific  markets.   And  it  has  been  particularly  true  in  the  case  of 

SATTte  CStEK 

<^V^»  FORt  W*YNE  • 

(NBIANAPOIIS. 

MUNCt£ 
•  ANDERSON 
RICHMOND. 

•MANSFieiD 

•NEWARK 
SPRINGftElD  -COIUMBUS  'ZANESVIUE 

•  DAYTON  'lANCASTER 

lERRE  HAUIE  •BtOOMINGTON 
•PARKESSeURG 

PORTSMOUTH *  tRONION 

•HUNTINGTON 
"CHARlESrON 

•  LEXINGTON 

*Combined  retail  drug  and  grocery  sales  in  WLW's 
Nightfime  Merchandise-Able  Area  are  one-third 
greater  than  those  of  New  York  City's  five  boroughs, 
more  than  three  times  than  greater  corporate  Chicago! 

WLW  advertisers,  because  of  the  wide  coverage  of  the  station,  and 

the  number  and  diversity  of  the  markets  we  serve.* 

Realizing  the  need  for  an  accurate  cost  control  technique  for  our 
advertisers,  WLW  engaged  Dr.  Richard  R.  Mead  of  the  Wharton 
School  of  Finance  and  Commerce,  University  of  Pennsylvania.  Dr. 
Mead  studied  208,411  coincidental  telephone  survey  calls  made  in  28 

markets,  and  396,545  pieces  of  mail  received  from  four  offers  broad- 
cast at  four  different  periods  of  the  day  over  WLW.  The  result  is 

"The  Allocation  of  the  WLW  Radio  Dollar  in  345  Midwestern 

Counties,"  which  gives  an  accurate  charge-off  system  for 
allocating  WLW  time  and  talent  costs  to  38  Merchan- 

dise-Able Areas  in  eight  states. 

Since  its  publication,  a  number  of  WLW  adver- 
tisers have  found  this  study  so  helpful  in  controlling 

sales  and  distribution  costs  that  we  are  convinced  it 

is  a  worthwhile  contribution  to  many  of  the  prob- 
lems faced  by  management  in  modern  merchandising. 

Consult  your  advertising  agency,  or  write  WLW,  Cincinnati, 
Ohio.  We'll  be  glad  to  send  a  representative  to  explain  the 
Cost  Allocation  plan,  and  how  it  applies  to  your  problem. 
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It  was  Hans  Lippershey,  of 
Holland,  who  invented  the  op- 

tical telescope  in  the  year  1608. o 

o 
o 

Galileo,  famous  Italian  astron- 
omer, perfected  and  improved 

the  telescope,  discovered  the 
satellites  of  Jupiter  with  it  in 1610, 

As  the  eye  can  concentrate  on  an 
object,  so  the  ear  can  isolate  certain 
sounds  among  many. 

But  the  microphone, 
which  "hears  sound ' ' elec- 
trically,  cannot  distin- 

guish among  sounds, 
*'hears"  them  all. 

HOW  A  TELESCOPE  WAS  INVENTED 

FOR  THE  EAR 

The  optical  telescope,  which  was  in- 
vented centuries  ago,  picks  up  certain 

objects — at  a  distance — and  magnifies 
them  to  the  vision.  By  its  construction, 
it  eliminates  all  other  objects  except 
those  at  which  it  is  aimed. 

Not  long  ago,  a  need  was  felt  for  a 
microphone  which  would  perform  the 
same  purpose  for  the  ear  .  .  .  which 
would  pick  up  sounds  at  a  distance, 
and  eliminate  a/I  surrounding  noises. 

In  RCA  Laboratories,  research  was 
begun.  Here — where  more,  perhaps, 
is  known  about  sound  and  its  behavior 

than  anywhere  else — various  experi- 
ments were  undertaken.  And  before 

long  there  took  shape  an  amazing  in- 
strument— a  microphone  that  can  be 

aimed  at  distant  sounds,  to  pick  them 

up  without  at  the  ̂ ame  time  picking  up 

surrounding  noises'! 
With  the'new  RCA  Directional 

Microphone,  engineers  recently  were 
able  to  eavesdrop  on  a  conversation 
carried  on  on  a  street  corner  several 

blocks  away— without  interference  from 
nearby  traffic! 

Already,  through  this  invention,  new 
techniq,ues  for  broadcasting  and  motion 
picture  sound  recording  have  been 
developed.  The  RCA  Directional 
Microphone  also  has  possible  military 
application  in  the  defense  of  America. 

The  same  research,  the  same  ex- 
perience, that  made  possible  the  Direc- 

tional Microphone  are  reflected  in 
all  instruments  bearing  the  magic 

letters,  "RCA." 

RCA  LABORATORIES 

A  Service  of  Radio  Corporation  of  America  •  RCA  Building,  New  York,  N.  Y. 
Other  RCA  Services:  RCA  Manufacturing:  Co.,  Inc.  •  Radiomarine  Corporation  of  America 
National  Broadcasting-  Co.,  Inc.    •   R.  C.  A.  Communications,  Inc.    •   RCA  Institutes,  Inc. 

But  now  an  instrument  has  been 
invented  which,  like  the  telescope, 
can  be '  *  aimed ,"  will  pick  up  certain 
sounds,  exclude  others. 

This  amazing  mechanism  — the  Directional  Microphone 
— is  a  result  of  long  research 
in  the  RCA  Laboratories. 
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WASHINGTON,  D.  C. 

You're  right,  Mr.  Riddle.  That  amazing 

WOR  show  "Here's  Morgan"  snares  more 

than  15%  of  the  listeners  when  30% 

of  the  sets  are  being  used."^ 

You  see,  Charlie  .  .  .  that's  why  I  told  your  father 

to  buy  ''Here's  Morgan."  Other  reasons,  of  course, 

are  the  amazing  jobs  the  show  has  done  for  Adier 

Shoes,  Trommer's  Beer  and  many  other  things. 

liHo  Lisirninf 

It  would  seem,  sir,  that  a 

smart  timebuyer  ought  to 

follow  your  example. 

at  1440  Broadway,  in  New  York 

where  Henry  Morgan 

[ands  in  front  of  the  cigar  store  and 

laughs  people  into 

spending  cash 



STAFF  PASTOR 

INSPIRES 

Radio  station  WLS  is  one  of  few — perhaps  the 
only  one — to  employ  an  ordained  minister  as 
full-time  staff  pastor — Dr.  John  W.  Holland. 
WLS  religious  broadcasts  are  not  confined  to  any 
one  denomination  or  creed.  They  have  been  en- 

riched by  the  helpful  words  of  Protestant  minis- 
ters, Catholic  priests  and  Jewish  rabbis,  as  well 

as  by  prominent  laymen  of  all  faiths. 

Principal  religious  activity  at  WLS  is  the 
"Little  Brown  Church,"  a  45-minute  Sunday 
morning  service,  now  in  its  seventeenth  year, 
conducted  by  Dr.  Holland.  Its  chief  purpose  is  to 
bring  the  old-fashioned  hymns  and  a  Gospel  mes- 

sage to  the  thousands  of  shut-ins  who  cannot 
attend  church.  "Morning  Devotions"  is  a  daily 
15-minute  program  of  helpful  and  inspirational 
philosophy.  Another  daily  feature  concludes 
"Dinnerbell" — "Five  Minutes  of  Meditation,"  a 
short,  inspirational  message  by  Dr.  Holland. 

These  regular  programs,  plus  special  features 
at  Easter  and  Christmas  time,  give  WLS  a  yearly 

schedule  of  890  religious  programs.  Here  is  an- 
other WLS  activity  that  makes  us  "part  of  the life"  in  Mid-West  America. 

890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 

MANAGEMENT  AFFILIATED  WITH  KOY.  PHOENIX,  AND  THE  ARIZONA  NETWORK— KOY  PHOENIX  *  KTUC  TUCSON  *  KSUN  BISBEE-DOUGLAS 



This  hammer  is  presented  with 

our  compliments  to  the 

time  buyers  who  have  ham- 

mered home  this  essential 

fact  to  their  clients:  When 

you  advertise  in  Connecticut's  Major 

Market,  use  WDRC  in  Hartford.  You 

get  all  three  on  WDRC— 

coverage,  programs,  rate! 

BASIC  CSS  HARTFORD 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broad  •'vkting  Public attons.  Inc..  870  National  Press  Building,  Washington.  D.  C.  Entered  as second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C.  under  act  of  March  3,  1879. 
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HOW  DO  YOU  REACH 

WESTERN  MICHIGAN? 

If  you  are  planning  on  reaching  Grand  Rapids,  Kala- 

mazoo, and  all  the  rest  of  the  rich  Western  Michigan 

with  your  advertising,  your  best  bet  is  radio — and  your 

best  bet  in  radio  is  Station  WKZO ! 

Why?  Because,  in  the  first  place,  WKZO  with  5000  watts 

at  590  K.C.  covers  a  territory  in  which  you  would 

literally  need  twenty  newspapers  to  do  an  equivalent 

job!  .  .  .  And  WKZO,  with  its  exclusive  Columbia  cov- 

erage of  that  territory,  gets  an  audience  that  is  unmatched 

by  any  other  station  in  the  neighborhood.  In  Kalamazoo, 

for  instance,  a  30-day  survey  reveals  that  WKZO  has  a 

higher  daytime  listening  rating  than  all  other  stations 

combined! 

WKZO  has  a  primary  daytime  coverage  of  252,170  radio 

homes  in  a  region  which  is  nationally  famous  for  its 

high  standards  of  living.  .  .  .  Enough  said?  Write  for 

availabilities ! 

WKZO 

C.B.S.  •  5000  Watts 

Kalamazoo — Grand  Rapids 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FAROt WISH  INDIANAPOLIS 
WKZO  .    .    KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  ....  MINNEAPOLIS-ST.  PAUL WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  .  .IOWA.  .  . 
WHO  DES  MOINES 
woe  DAVENPORT KMA  SHENANDOAH 

.  .  .SOUTHEAST.  .  . 
WCSC  CHARLESTON WIS  COLUMBIA WPTF  RALEIOH 
WDBJ  ROANOKE 

.  .  .SOUTHWEST.  .  . 
KOMA   .  OKLAHOMA  CITY 
KTOL  TULSA 

.  .  .PACIFIC  COAST.  .  . 
KARM  FRESNO 
KEOA  LOS  ANQELES KOIN-KALE  PORTLAND 
KROW  .    .    .  OAKLAND-SAN  FRANCISCO KIRO  SEATTLE 

AND WRIGHT-SONOVOX,  INC. 

FREE  & PETERS 

Pioneer  Radio  Station 

Representatives Since  May,  1932 

CHICAGO:  iSoN.Af/VA/*<»«    HS.VI  yOKK:  247  Park  Ave.    DETROtT:  New  Center  Bldg.    SAN  FRANCISCO:  iiiW<r    HOLLYWOOD:  1513N.  Ger</on    ATLAHTA:  322  Palmer  BlJg. Franklin  6373  Plaza  5-4131  Trinity  2-8444  Sutter  4353  Gladstone  3949  Main  5667 
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FCG  Tries  to  Halt  Imminent  House  Probe 

TEXT  OF  THE  COX  RESOLUTION FlyReappointment 

Becomes  Live 

Issue 

AMID  CHARGES  of  "malad- 
ministration of  a  good  law", 

levelled  against  the  FCC  and 
its  chairman,  James  Lawrence 
Fly,  and  of  counter-charges  of 
purported  industry  domina- 

tion by  "two  New  York  cor- 
porations", predictions  were 

made  last  week  that  the  House 
shortly  would  institute  its 
long  -  heralded  inquiry  into 
FCC  affairs. 

Desperate  efforts  by  the 
FCC  majority  to  thwart  a  pro- 

posed select  committee  investi- 
gation of  the  FCC  were  re- 
ported. This  probe  was  advo- 

cated by  Rep.  E.  E.  Cox  (D- 
Ga.),  though  the  Administra- 

tion apparently  leans  toward 
formal  legislative  hearings  before 
the  House  Interstate  &  Foreign 
Commerce  Committee.  Rep.  Cox, 
ranking  member  of  the  Rules  Cona- 
mittee  and  one  of  the  strongest 
men  in  the  House,  confidently  pre- 

dicted favorable  action  on  his  reso- 
lution this  week  by  the  committee, 

with  House  approval  shortly  there- 
after. 

Fly  Is  Target 

The  air  was  full  of  reports  about 
dire  things  to  come,  with  Chair- 

man Fly's  stewardship  subject  to 
sharp  criticism.  Mr.  Fly's  term  ex- 

pires June  30  and  this  adds  signifi- 
cance to  the  projected  legislative 

inquiry. 
One  of  the  reports  was  that 

Chairman  Fly  looks  with  favor 
upon  creation  of  the  post  of  Co- 

ordinator of  Communications,  par- 
alleling the  position  in  the  trans- 

portation field  held  by  ICC  Com- 
missioner Joseph  B.  Eastman. 

In  other  quarters,  however,  the 
I  reaction  was  that  there  appeared 

to  be  no  reason  for  such  an  organi- 
zation, inasmuch  as  the  Defense 

Communications  Board,  also  head- 
ed by  Chairman  Fly,  for  more  than 

a  year  has  achieved  outstanding 
success  in  planning  war  communi- 

cations activity.  This  board,  made 
I  up  of  the  representatives  of  the  five 
Government  departments  identified 

FOLLOWING  is  the  full  text  of 
the  resolution  (H.  Res.  426),  in- 

troduced in  the  House  Feb.  2  by 
Rep.  Cox  (D-Ga.),  calling  for  a 
far-reaching  "study  and  investiga- 

tion" of  the  FCC : 
Resolved,  That  there  is  hereby 

created  a  select  committee  to  be 
composed  of  five  members  of  the 
House  to  be  appointed  by  the 
Speaker,  one  of  whom  he  shall  des- 

ignate as  chairman.  Any  vacancy 
occurring  in  the  membership  of 
the  committee  shall  be  filled  in  the 
same  manner  in  which  the  original 
appointment  was  made. 

The  committee  is  authorized  and 
directed  to  conduct  a  study  and 
investigation  of  the  organization, 
personnel,  and  activities  of  the 
FCC  with  a  view  to  determin- 

ing whether  or  not  such  Commis- 
sion in  its  organization,  in  the  se- 

lection of  personnel,  and  in  the 
conduct  of  its  activities,  has  been, 
and  is,  acting  in  accordance  with 
law  and  the  public  interest. 

with  communications,  functions  un- 
der Presidential  mandate  and  its 

work  represents  the  pooling  of 
ideas  of  these  five  agencies. 

Yet  another  report,  lacking  con- 
firmation, was  that  Chairman  Fly 

might  be  relieved  of  his  duties  on 
the  FCC  to  allow  him  to  devote  full- 
time  to  DCB.  He  recently  testified 
before  a  House  committee  that  per- 

haps 90%  of  his  time  now  is  given 
over  to  war  activity. 

Whether  the  House  inquiry  will 
be  held  by  the  proposed  Cox  select 
committee  or  the  Interstate  &  For- 

eign Commerce  Committee,  the  lat- 
ter already  having  decided  on  hear- 

ings within  a  few  weeks,  is  proble- 
matical. In  the  efforts  of  the  FCC 

majority  to  block  the  Cox  proposal, 
it  is  understood  that  members  have 
looked  sympathetically  upon  the 
formal  proceedings  before  the  reg- 

ular committee  on  the  Sanders  Bill 
(HR-5497). 

Rep.  Cox,  in  introducing  his  reso- 
lution (HRes-426)  in  the  House 

Feb.  2,  warned  fellow  members  that 
Chairman  Fly  had  dispatched 
agents  of  the  Commission  in  an  ef- 

fort to  defeat  the  measure.  He  said 
the  House  leadership  looked  upon 

The  committee  shall  report  to  the 
House  (or  to  the  clerk  of  the  House 
if  the  House  is  not  in  session)  at 
the  earliest  practicable  date  during 
the  present  Congress  the  results 
of  its  investigation,  together  with 
such  recommendations  as  it  deems 
desirable. 

For  the  purposes  of  this  resolu- 
tion the  committee  is  authorized 

to  sit  and  act  during  the  present 
Congress  at  such  times  and  places 
within  the  United  States,  whether 
or  not  the  House  is  sitting,  has 
recessed,  or  has  adjourned,  to  hold 
such  hearings,  to  acquire  the  at- 

tendance of  such  witnesses  and  the 
production  of  such  books,  papers, 
and  documents,  and  to  take  such 
testimony,  as  it  deems  necessary. 
Subpenas  may  be  issued  under  the 
signature  of  the  chairman  of  the 
committee  or  any  member  desig- 

nated by  him,  and  may  be  served 
by  any  person  designated  by  such 
chairman  or  member. 

his  resolution  favorably,  pointing 
out  that  the  plan  is  to  probe  the 
policies  of  Chairman  Fly  and  of 
the  FCC  law  department,  which  he 

charged  is  seeking  to  "federalize 
communications  and  broadcast- 

ing". 

Rankin  Praises  Fly 

Whereas  the  Cox  inquiry,  which 
would  be  conducted  by  a  five-man 
committee  with  special  counsel  and 
investigators,  would  deal  largely 
with  personnel  and  policies,  the 
Sanders  Bill  proposes  reorganiza- 

tion of  the  FCC  and  writing  of  any 
needed  revisions  to  the  statutes. 

Answering  Rep.  Cox's  two  blasts. 
Rep.  John  E.  Rankin  (D-Miss.)  on 
Feb.  3  highly  commended  Chair- 

man Fly  and  held  that  90%  of  the 
criticism  against  the  Commission 
had  come  from  the  "powerful  radio 
monopoly".  He  talked  of  "a  Wall 
Street  hireling"  and  "a  Philadel- 

phia cigar  maker",  without  men- 
tioning RCA  President  David  Sar- 

noff  or  CBS  President  William  S. 
Paley  by  name,  alleging  they  were 
trying  to  dictate  the  broadcasting 
policy  of  the  nation. 

An  ardent  foe  of  the  power  trust 
and  acquainted  with  Mr.  Fly  dur- 

ing the  latter's  incumbency  as  gen- eral counsel  of  TVA,  Rep.  Rankin 
said  that  he  had  know  Chairman 
Fly  for  many  years  and  regarded 
him  as  a  "most  valuable  public 

servant". 
The  Cox  Committee  probe,  for 

which  a  special  fund  would  be  pro- 
vided, would  last  several  months. 

Unquestionably,  it  would  go  into 
the  most  controverted  phases  of 

FCC  regulation,  including  the  news- 
paper-ownership inquiry,  network 

monopoly  regulations,  and  pur- 
ported Communistic  leanings  of 

certain  FCC  employes,  particularly 
Dr.  Goodwin  Watson,  senior  analyst 
of  the  FCC  Foreign  Broadcast 
Monitoring  Service  and  former  Co- 

lumbia U  professor. 
Senate  Hearing 

The  House,  in  passing  the  Inde- 
pendent Offices  Appropriation  Bill 

last  month,  withheld  any  compen- 
sation for  Dr.  Watson,  a  virtually 

unprecedented  act.  It  was  reported 
that  commitments  had  been  made 
to  the  House  committee  in  execu- 

tive session  that  Dr.  Watson  would 
be  released,  and  when  this  did  not 
occur  the  committee  decided  to  with- 

hold compensation. 
The  Senate  Appropriations  sub- 

committee handling  independent  of- 
fices, at  an  executive  session  last 

Wednesday,  heard  Chairman  Fly, 
Commissioner  Durr,  FBMS  Direc- 

tor Lloyd  A.  Free  and  Dr.  Watson, 
questioning  the  latter  for  more 
than  a  half -hour. 

Dr.  Watson  was  said  to  have  de- 
nied flatly  charges  of  affiliation 

with  Communist-front  organiza- 
tions and  declared  he  was  not  an 

advocate  of  overthrowing  the  demo- 
cratic form  of  Government,  accord- 

ing to  reports  of  observers.  In- serted in  the  record  were  a  number 
of  letters  from  former  associates 
and  well-known  educators,  attest- 

ing to  Dr.  Watson's  character. 
"No  Witch  Hunt" 

Rep.  Cox  emphasized,  in  an  in- terview with  Broadcasting  last 

Tuesday,  "the  main  objective  of  the 
resolution  is  to  stop  bad  adminis- 

tration of  a  good  law".  In  this 
statement  he  echoed  a  previous 
comment  by  Speaker  Sam  Ray- 
burn,  who  in  1934  was  chairman 
of  the  House  Interstate  &  Foreign 
Commerce  Committee  when  the 

(Continued  on  page  53) 
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Thesaurus  Using 

ASCAP  Numbers 

For  Disc  Library 
Music  of  Some  Publishers 
Used  Under  Interim  Plan 

NBC  Thesaurus,  transcription  li- 
brary service,  will  begin  imme- 
diately to  release  the  music  of  some 

ASCAP  publishers  to  its  station 
subscribers,  C.  Lloyd  Egner,  vice- 
president  in  charge  of  the  radio 
recording  division,  announced  last 
Friday. 

In  addition  to  obtaining  the  re- 
cording rights  directly  from  a  num- 

ber of  individual  ASCAP  publish- 
ers, NBC  has  also  made  an  interim 

arrangement  with  ASCAP  permit- 
ting subscribers  to  broadcast 

Thesaurus  transcriptions  of 
ASCAP  music  for  sustaining  pro- 

grams, even  if  they  have  not  taken 
out  ASCAP  licenses. 

Mr.  Egner  declined  to  release  the 
names  of  the  publishers  from  whom 
NBC  has  secured  recording  rights, 
stating  only  that  a  detailed  bulletin 
concerning  the  ASCAP  selections 
now  available  will  be  issued  by  the 
end  of  the  week.  Herman  Starr, 
in  charge  of  the  music  publishing 
interests  controlled  by  Warner 
Bros.  Pictures,  including  Harms 
Inc.,  Remick  Music  Corp.  and  M. 
Witmark  &  Sons,  told  Broadcast- 

ing that  NBC  had  been  granted 
the  right  to  record  all  music  in 
the  catalogs  of  these  publishers, 
which  rights  were  withdrawn  from 
the  management  of  Harry  Fox, 
agent  and  trustee  for  most  ASCAP 
publishers,  early  in  the  winter 
[Broadcasting,  Dec.  8]. 

Fees  Eliminated 

Explaining  that  NBC  was  de- 
termined to  avoid  "the  unsatisfac- 

tory arrangements  that  prevailed 
prior  to  1940-41"  and  that  the  re- 

cording problem  could  not  be  set- 
tled together  with  the  ASCAP 

negotiations  with  stations  since 
ASCAP  controls  performing  but 
not  recording  rights  to  the  music 
of  its  members,  Mr.  Egner  said  it 
had  been  necessary  "to  continue 
negotiations  until  we  could  obtain 
ASCAP  music  on  a  basis  satisfac- 

tory to  our  customers  as  well  as 
ourselves  and  the  publishers. 

"Heretofore  we  were  required 
to  pay  publishers  and  to  charge  our 
subscribers  25  cents  and  in  some 
cases  50  cents,  per  use  per  selec- 

tion on  certain  sponsored  programs 
using  Thesaurus.  These  fees  were 
charged  in  addition  to  the  broad- 

casting license  for  which  the  sta- 
tion paid  directly  to  ASCAP.  These 

extra  copyright  fees  are  now 
eliminated. 

"Heretofore,  our  recording  right 
licenses  were  limited  to  either  six 
months  or  a  year,  thus  making  it 
very  hazardous  to  invest  in  costly 
recording  by  large  orchestras  of 
the  standard  tunes.  Our  arrange- 

ments are  now  on  a  long-term  basis, 
thus  permitting  us  to  resume  re- 

cording of  the  standard  favorites. 
"These  arrangements  have  been 

FCC  Studies  Outstanding  CPs 

As  WPB  Freeze  Order  Pends 

DISPOSITION  of  some  150  out- 
standing construction  permits  for 

standard  broadcast  stations,  cover- 
ing new  installations,  power  in- 

creases and  directionals,  is  the  im- 
mediate problem  confronting  the 

FCC  as  a  result  of  its  preliminary 
"freeze  announcement"  of  Jan.  30, 
which  forestalls  all  new  station 
construction  in  areas  now  receiving 
primary  service  from  at  least  one 
station. 

Careful  study  is  being  given  the 
language  of  the  order  to  be  issued 
freezing  existing  assignments,  with 
no  indication  as  to  when  public 
announcement  will  be  made.  The 
War  Production  Board,  headed  by 
Donald  M.  Nelson,  actually  will 
promulgate  the  decree,  as  it  has 
done  in  the  case  of  automotive, 
tire,  radio  receiving  set  and  other 
manufactures  involving  critical 
materials  banned  or  curtailed  for 
civil  use. 

Material  Shortages 

The  preliminary  order  on  new 
broadcast  grants  does  not  affect 
any  other  broadcast  service,  such 
as  FM  and  television,  though  these 
services  are  expected  to  be  covered 
in  subsequent  decrees.  Shortages 
of  vital  materials  are  expected  to 
result  in  virtually  similar  restric- 
tions. 

Under  the  freeze  procedure,  all 
applications  for  new  broadcast  sta- 

tions automatically  are  to  be  set 
for  hearing.  Proof  of  no  primary 
service,  from  at  least  one  station, 
must  be  established  before  a  grant 

will  be  made,  and  the  priorities' 
road  cleared  for  the  necessary 

equipment. 
The  construction  permit  problem 

is  being  given  intensive  study  by 

the  FCC.  The  Commission  will  as- 
certain progress  in  installation, 

how  many  of  the  station  building 
projects  involve  critical  material 
and  whether  adequate  service  al- 

ready is  available  in  the  area  in- 
volved. Formulation  of  a  sound 

policy,  with  sufficient  latitude  to 
take  care  of  underserved  areas,  is 
the  goal. 

Thousrht  has  been  given,  it  is  un- 
derstood, to  diversion  of  transmit- 

ters, tower  steel  and  other  mate- 
rials alreadv  on  order  or  in  produc- 
tion from  what  mav  be  construed 

as  non-essential  installations  to  the 
more  urerent  ones  in  underserved 
areas.  This,  however,  is  regarded  as 
a  rather  extreme  approach. 
More  than  likelv  installations 

nearing  comnletion,  whatever  the 
area,  will  be  carried  through. 
Others,  which  have  been  held  in 
abeyance,  will  not  be  permitted  to 
remain  outstanding  for  the  dura- 

tion, and  probablv  will  be  rescinded. 
Whether  the  FCC  will  seek  to 

ascertain  the  status  of  outstanding 
construction  permits  by  question- 

naire or  through  examination  of  in- 
formation already  on  file  remains 

to  be  determined.  Similarlv,  avail- 
ability of  materials  for  the  parti- 

cular work  authorzed  will  figure 
prominently  in  ultimate  disposition 
of  each  case. 
The  Defense  Communications 

Board,  policy-making  bodv  which 
recommended  the  preliminary 
freeze  notice,  met  at  the  FCC  last 
Thursday.  It  took  no  action  on  the 
standard  broadcast  situation,  how- 

ever. Aside  from  broadcast  serv- 
ices, freeze  orders  relating  to  other 

services  licensed  by  the  Govern- 
ment, such  as  aviation,  police,  ma- 

rine and  point-to-point,  are  under 
consideration. 

made  only  with  certain  important 
ASCAP  members  with  large  cata- 

logs. It  is  necessary  for  us  to  con- 
tinue to  negotiate  with  other  pub- 

lishers and  this  will  require  time; 
but  as  rapidly  as  we  are  able  to 
conclude  satisfactory  arrangements 
with  other  ASCAP  publishers,  we 
will  include  their  compositions  in 

Thesaurus." Negotiations  are  currentlv  un- 
der way  between  ASCAP  and  WBS 

for  a  similar  deal  which  would  per- 
mit the  broadcasting  of  ASCAP 

music  on  World  Library  discs  by 
stations  not  licensed  by  ASCAP. 

The  arrangement  with  ASCAP 
is  purely  temporary,  Mr.  Egner 
explained,  "to  allow  subscribers 
the  necessary  time  in  which  to 
reach  a  conclusion  on  the  question 

of  taking  an  ASCAP  license," 
adding  that  it  does  not  apply  to 
stations  in  Nebraska,  where 
ASCAP  has  been  outlawed.  The 
arrangement  does  not  cover  broad- 

casts of  ASCAP  music  on  com- 
mercial programs,  he  said,  but 

these  can  be  arranged  under  a  local 
licensing  agreement  with  ASCAP 
if  the  station  desires. 

IISTEREST  IN  WHIP 

SOLD  FOR  $75,000 
AN  EXPENDITURE  of  $75,000 
for  acquisition  of  45%  of  WHIP, 
Hammond,  Ind.,  was  made  by 
Marshall  Field  3d,  Chicago  merch- 

ant-publisher and  his  associate, 
John  W.  Clarke,  investment  broker, 
according  to  information  obtained 
last  week.  Mr.  Field  acquired  30% 
of  the  station  and  Mr.  Clarke  15%. 
The  latter  has  been  elected  vice- 
president  and  treasurer  of  the 
Hammond  Calumet  Broadcasting 
Corp.,  which  operates  the  station 
[Broadcasting,  Feb.  2]. 
WHIP  operates  on  1520  kc.  with 

5,000  watts  daytime,  but  holds  a 
construction  permit  for  fulltime. 
Since  acquisition  of  control  is  not 
involved  in  the  transaction,  FCC 
approval  is  not  required.  A  report 
covering  the  transfer,  however,  will 
be  filed  along  with  the  application 
for  license  renewal  next  month. 

Dr.  George  F.  Courrier,  Metho- 
dist Episcopal  pastor,  remains  as 

president  and  Doris  Keane  as  vice- 
president,  secretary  and  general 
manager.  Significance  attaches  to 
the  Field  acquisition,  since  the  mil- lionaire merchant  is  also  publisher 
of  the  new  Chicago  Sun. 

Mr.  McNeil 

McNeil  Appointed 

As  WJZ  Manager 

New  Sales  Staff  Announced 

By  New  York  Blue  Key 
FOR  THE  FIRST  time  since  it 

joined  NBC  in  1927,  WJZ,  key  out- 
let in  New  York  of  the  Blue  Net- 

work, has  its  own  local  manage- 
ment which  will 

devote  its  time  to 
building  up  WJZ 
as  a  local  station 
with  the  local  au- 

dience as  a  pri- 
mary interest. 

In  the  newly- 
created  post  of 
manager  of  WJZ 
is  John  H.  Mc- 

Neil, who  joined 
the  NBC  sales 
staff  in  1936  after  several  years  in 
advertising  agency  work,  and  a 
period  of  sales  and  promotion  with 
Liberty  Magazine.  He  has  been  han- 

dling sales  for  the  Blue  Network 
since  it  set  up  its  own  sales  group 
in  1940. 

New  Sales  Personnel 

The  WJZ  new  sales  staff  will  in- 
due Robert  Garver,  formerly  of 

WOR,  New  York;  Gordon  Lloyd, 
formerly  of  WNEW,  and  Luellen 
Stearns,  formerly  of  the  Reinhold 
Publishing  Corp.  WJZ  will  be  rep- 

resented in  the  national  spot  field 

by  the  Blue  Network's  national  spot 
sales  organization  under  Murray 
B.  Grabhorn. 

The  entire  program  structure  of 
WJZ  is  currently  under  revision  to 
conform  with  the  needs  and  wishes 
of  New  York  listeners,  the  first 
series  to  be  set  up  having  started 
Feb.  2  as  an  all-recorded  five- 
weekly  program  titled  Strike  Up 
the  Band.  Featuring  recordings  by 
different  orchestras  each  day,  the 
series  has  as  m.c.  Ray  Nelson,  who 
formerly  ran  the  recorded  Midnight 
Jamboree  program  on  WEVD,  New 
York,  and  also  handles  the  WJZ 
Show  Shop  program,  sponsored  by 
Anacin  Co.,  and  The  Spice  of  Life, 
heard  five  times  weekly  at  9  a.m. 

on  WEAF,  New  York,  under  spon- 
sorship of  Old  Dutch  Mills,  New 

York  (coffee). 

It  is  understood  that  one-minute 
commercials  will  be  sold  on  the 
show,  with  four  announcements  set 
as  the  maximum,  although  no  exact 
sales  policy  for  the  show  has  yet 
been  announced. 

Trammel  Improves 

NILES  TRAMMELL,  president  of 
NBC,  was  reported  last  week  to  be 
resting  comfortably  at  Roosevelt 
Hospital,  New  York,  following  an 
operation  for  acute  appendicitis 
Jan.  28.  Handling  his  duties  tem- 

porarily is  Frank  Mullen,  vice- president  and  general  manager. 

FRANK  W.  WOZBNCRAFT,  vice- 
president  and  general  counsel  of  RCA 
Communications  Inc.,  was  called  Feb. 
3  into  active  Army  service  as  a  lieu- 

tenant colonel  in  the  Signal  Corps  Re- 
serve, assigned  to  Fort  Monmouth, N.  J. 
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Dean  Pound  Raps  Press  Ownership  Ban 

PRESS  PROBE  COSTLY 

Estimate  of  $250,000  Given 

 For  FCC  Inquiry  

Sees  Threat  to  Free  Speech  as  Hearing 

Nears  End;  Stahlman  May  Be  Called 

WITH  a  thumping  academic-legal  case  against  any  ban  on 
newspaper-ownership  of  broadcasting  facilities  delivered  as  a 
climax  by  Roscoe  Pound,  dean  emeritus  of  Harvard  Law  School, 

the  Newspaper-Radio  Committee  last  Friday  noon  concluded 

its  affirmative  presentation  in  the  FCC's  long-drawn  news- 
paper-ownership inquiry. 

To  all  intents  and  purposes,  the  proceeding  appears  to  be 
finally  concluded  after  nearly  seven  months,  although  FCC 
Chairman  James  Lawrence  Fly 
left  the  door  open  for  further  ses- 

sions by  recessing  the  inquiry  with- 
out setting  a  resumption  date. 

May  Call  Stahlman 
Pointing  to  continuation  of  the 

hearings,  it  was  indicated  Friday 
that  the  FCC  intends  to  call  Comdr. 
James  G.  Stahlman  to  testify. 
Comdr.  Stahlman,  publisher  of  the 
Nashville  Banner  and  former  presi- 

dent of  ANPA,  now  on  active  duty 
with  the  Navy  Department,  last 
week  emerged  as  the  "lost  soldier" 
of  the  anti-newspaper-ownership 
fight  when  the  U.  S.  Court  of  Ap- 

peals for  the  District  of  Colum- 
bia held  that  the  Commission  had 

the  power  to  require  his  appear- 
ance under  supoena. 

The  court,  however,  at  the  same 
time  struck  at  the  heart  of  the 
move  against  newspaper-ownership 
by  holding  that  the  FCC  was  en- 

tirely without  power  to  enforce 
any  general  rule  precluding  news- 

papers, or  any  other  class  of  ap- 
plicant, from  holding  station  li- 

censes [Broadcasting,  Feb.  2]. 
With  Elisha  Hanson,  ANPA  gen- 

eral counsel,  apparently  satisfied 
at  having  "lost  a  soldier,  but  won 
the  war",  and  not  intending  to 
appeal  the  subpoena  suit  to  the 
Supreme  Court,  the  decision  lay 
with  the  FCC  whether  to  call 
Comdr.  Stahlman  to  the  stand.  Al- 

though it  was  indicated  he  would 
be  called,  no  date  was  set  for  his 
appearance. 

Dr.  Hettinger  Testifies 

It  is  believed  also  that  the  FCC 
may  offer  several  more  exhibits 
in  the  newspaper-inquiry  record, 
and  may  call  for  additional  expert 
testimony  along  their  line.  If  this 
turns  out  to  be  the  case,  the  News- 

paper-Radio Committee  in  all  like- 
lihood will  counter  such  testimony 

with  expert  witnesses  of  its  own. 
Appearing  as  Newspaper-Radio 

Committee  witnesses  at  the  windup 
sessions  last  Thursday  and  Friday 
were  Dr.  Herman  S.  Hettinger, 
associate  professor  of  marketing 
and  chairman  of  the  marketing  de- 

partment of  the  Wharton  School  of 
Finance  &  Commerce,  U  of  Penn- 

sylvania; Ernest  Angell,  New  York 
lawyer  and  fulltime  president  of 
the  Council  for  Democracy  since 
July  1,  1941;  Dr.  Roscoe  Pound, 
dean  emeritus  of  the  Harvard  Law 
School.  Direct  examination  was 
handled  by  Sydney  M.  Kaye,  NRC 

ALTHOUGH  still  far  behind  the 
half-million-dollar  overall  cost  fig- 

ure of  the  1938-39  network- 
monopoly  hearing,  the  newspaper- 
radio  inquiry,  which  rolled  into  its 
closing  stage  last  week,  already  is 
estimated  to  have  cost  nearly  a 
quarter-million  dollars.  This  figure, 
at  best  an  approximation,  was 
pretty  well  agreed  upon  by  indus- 

try observers,  reckoning  the  total 
cost  on  a  basis  covering  salaries, 
fees,  operating  expense  and  the 
countless  other  expenses  that  can 
be  charged,  directly  and  indirectly, 
to  the  conduct  of  the  inquirv. 

Here  are  some  of  the  vital  statis- 
tics on  the  newspaper-ownership 

investigation : 
The  record  of  the  proceedings 

(Docket  6051)  now  includes  almost 
3,500  pages  of  testimony,  gathered 
on  24  hearing  days  from  a  total 
of  52  witnesses — 42  appearing  dur- 

ing the  FCC  presentation  and  10 
during  the  Newspaper-Radio  Com- 

mittee affirmative  presentation. 
The  hearings  started  July  23,  1941, 
continuing  in  fits  and  starts,  with 
weeks  sometimes  elapsing  between 
sessions,  until  the  last  session  on 
Feb.  6.  Also  included  in  the  rec- 

ord are  407  exhibits. 

associate  counsel,  with  Donald  Har- 
ris, of  the  FCC  legal  department, 

for  the  Commission. 
Mr.  Angell  declared  that  the 

question  of  whether  newspaper- 
ownership  should  be  banned,  or 
whether  there  should  be  discrimina- 

tory regulation  of  any  kind,  was 
"tremendously  important"  to  de- 

mocracy. He  pointed  out  that  free- 
dom of  speech  and  press  is  one  of 

the  imperatives  of  democracy,  and 
any  restriction  becomes  an  imme- 

diate danger  to  the  democratic 
ideal. 

Discrimination  against  one 
group,  like  newspapers  in  the  radio 
field,  leads  to  discrimination 
against  other  groups,  such  as 
churches,  schools  and  labor  groups, 
he  observed,  maintaining  that  Gov- 

ernment control  over  lines  of  com- 
munication to  the  marketplace  of 

opinion  was  "dangerous  precedent". 
Calling  on  the  FCC  to  examine 

each  case  on  its  merits,  subjecting 
applicants  only  to  rules  applicable 
to  every  applicant,  Mr.  Angell  held 
that  an  administrative  agency  like 

the  FCC  should  treat  no  differently 
from  any  other  applicant  one  in- 

dividual or  entity  happening  to 
enjoy  close  contact  or  influence 
with  the  public. 

Cross-examined  by  Counsel  Har- 
ris, Mr.  Angell  declared  that  di- 

versity of  ownership  was  desirable, 
and  although  the  fact  that  an  ap- 

plicant for  radio  facilities  owns  a 
newspaper  should  be  considered, 
that  fact  should  carry  no  more 
weight  than  his  religion  or  race. 

Asked  by  Commissioner  Durr  if 
he  would  object  to  a  Congressional 
order  to  the  FCC  to  avoid  lodging 
undue  control  in  any  single  social, 
political  or  economic  groups,  Mr. 
Angell  answered  that  this  would 
be  less  objectionable  than  a  general 
rule  or  flat  order  against  news- 
paper-ownership. 

Explains  Data 

Dr.  Hettinger  explained  a  series 
of  eight  exhibits  interpreting  cer- 

tain elements  of  statistical  data 
presented  by  Dr.  L.  D.  H.  Weld, 
director  of  research  of  McCann- 
Erickson,  during  the  early  days  of 
the  hearing  last  August.  In  ex- 

plaining the  exhibits,  Dr.  Hettinger 
cautioned  against  making  "wrong 
interpretations"  of  Dr.  Weld's  sta- tistics on  the  relative  incomes  and 
operating  revenues  of  radio,  news- 

papers and  magazines. 
One  table,  as  described  by  Dr. 

Hettinger,  giving  a  breakdown  of 
radio's  total  time  sales  from  1935 
to  1940,  showed  an  increase  of 
95.5%  in  total  net  time  sales  dur- 

ing the  period,  a  rise  from 
$79,600,000  in  1935  to  $155,700,000 
in  1940. 

According  to  Dr.  Hettinger's 
breakdown,  network  advertising 
time  sales  increased  85.7%  during 
the  period;  national  and  regional 
non-network  time  sales,  169%;  lo- 

cal time  sales,  71.6%.  During  the 
six-year  span,  national  time  sales 
rose  107.3%,  the  table  indicated, 
although  the  general  trend  in  com- 

paring sales  between  competing 
media  was  a  deceleration  in  the 
increase  in  radio  time  sales. 

Another  exhibit,  covering  news- 
paper and  magazine  advertising 

revenues  from  1909  to  1939,  showed 
a  263%  increase  in  newspaper  rev- 

enues, from  $148,600,000  to  $539,- 
500,000,  along  with  a  318%  in- 

crease in  magazine  and  periodical 
advertising  revenues,  a  rise  from 
$53,900,000  to  $224,500,000. 

Pointing  out  that  more  than  90% 

of  radio's  operating  revenues  de- 
rive from  commercial  time  sales, 

Dr.  Hettinger  pointed  out  that  of  a 
total  operating  revenue  of  $1,396,- 
400,000  for  radio,  magazines  and 
newspapers,  radio  revenues  ac- 

counted for  only  about  10%  of 
this  amount.  Drawing  upon  his  ex- 

hibits, he  emphasized  that  while 
total  revenues  from  broadcast  op- 

erations during  1939  amounted  to 
$141,700,000,  in  the  same  year 
newspapers  had  revenue  totaling 

$845,700,000,  and  magazines, 

$409,000,000. 
He  pointed  out,  in  this  regard, 

that  the  Weld  exhibits,  introduced 
on  behalf  of  the  FCC,  indicated 
that  radio  revenue  amounted  to 

19%  of  the  total  radio-magazine- 
newspaper  revenues. 

Local  Press  Revenue 

Observing  that  since  1915  from 
68%  to  75%  of  the  newspaper  ad- 

vertising revenue  has  been  secured 
from  local  advertisers.  Dr.  Het- 

tinger pointed  out  that  newspapers 
in  1940  took  in  $408,000,000  in 
local  accounts  and  $161,000,000  in 
national  accounts.  With  radio's  na- tional time  sales  amounting  to 
$110,900,000  in  1940,  comprising 
about  75%  of  its  revenue,  he  said 

this  indicated  that  radio's  greatest 
competition  with  newspapers  lies 
in  the  national  advertising  field. 

Another  exhibit,  comparing  1929 
and  1939  conditions,  showed  that 
retail  sales  during  the  decade  had 

dropped  14.5%,  from  $49,115,000,- 
000  in  1929  to  $42,039,000,000  in 

1939;  local  retail  advertising  mean- 
while had  dropped  one-third,  from 

$600,000,000  to  $400,000,000;  and 
the  ratio  of  advertising  expendi- 

tures to  retail  sales  had  declined 
from  1.22%  to  .95%,  a  drop  of 22.1%. 

Asked  for  his  opinion  on  the 
effect  of  radio  in  bringing  about 
this  change.  Dr.  Hettinger  pointed 
to  these  figures  and  commented, 
"Obviously,  factors  other  than  ra- 

dio advertising  have  been  respon- 
sible for  the  relative  decrease  of 

newspaper  advertising  revenue". In  response  to  further  questioning, 
he  observed  that  as  a  matter  of 
economic  stability,  it  was  of  small 
consequence  whether  a  newspaper 
owns  a  station,  or  a  radio  station 
ovms  a  newspaper,  in  the  present 
state  of  the  arts,  although  there 
would  be  "no  telling"  what  might 
come  with  further  development  of 
television  and  facsimile. 

Dean  Pound  Testifies 

With  FCC  Chairman  James 
Lawrence  Fly  making  his  first  ap- 

pearance at  the  hearings  in  several 
weeks,  Dean  Pound  reviewed  and 

analyzed  the  history  and  develop- 
ment of  the  "common  law  rights  of 

man".  Using  no  notes,  he  presented 
an  exhaustive  historical  survey  of 

the  legal  background  of  the  con- 
cepts of  freedom  of  speech  and 

press,  maintaining  that  there  is  no 
valid  "new  interpretation"  of  these 
principles,  as  has  been  argued  on 
occasion  by  FCC  counsel. 

It  is  the  duty  of  an  administra- 
tive agency,  such  as  the  FCC,  to 

"shape  action  to  the  exigencies  of 
the  case",  rather  than  attempt  to 
short-cut  by  establishing  general  or 
arbitrary  standards  or  rules.  Dean 
Pound  commented.  He  declared  also 
that  administration  of  the  law  is 

{Continued  on  page  ̂ 8) 
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NAB  Code  Group  Votes  News  Control  Plan 

Shepard  Proposals 

Aimed  to  Stop 

Criticism 

CONSISTENT  with  the  industry 
war  policy  of  self -regulation,  the 
NAB  Code  Compliance  Committee, 
at  an  all-day  session  last  Friday 
approved  a  series  of  suggestions 
to  control  broadcasting  of  war 
news  to  insure  maximum  good  taste 
in  the  handling  of  war  news. 

Basic  suggestions  advanced  by 
John  Shepard  3d,  Yankee  Network 
president  and  chairman  of  the  new- 

ly-created Broadcasters'  Victory 
Council,  were  adopted.  Additional 
suggestions,  relating  to  middle 
commercials  and  banning  of  spon- 

sorship of  individual  and  sporadic 
news  bulletins,  were  adopted  by  the 
committee  with  the  sanction  of  Mr. 
Shepard. 

Efficient  Handling 
The  special  meeting  was  called 

by  NAB  President  Neville  Miller 
and  Committee  Chairman  Earl  J. 
Glade,  KSL,  Salt  Lake  City,  follow- 

ing a  meeting  the  preceding  Satur- 
day (Jan.  31)  with  Archibald  Mac- 

Leish,  director  of  the  Office  of 
Facts  &  Figures;  William  B.  Lewis, 
associate  director  of  OFF  in  charge 
of  radio,  and  Douglas  Meservey, 
Mr.  Lewis'  chief  aide. 
Some  criticism  of  handling  of 

commercials  in  news  programs,  in 
the  light  of  the  war,  had  been 
voiced.  The  suggestions  adopted, 
it  was  felt,  can  be  observed  without 
any  substantial  loss  of  revenue  for 
any  station,  while  at  the  same  time 
resulting  in  more  efficient  handling 
of  news. 

Messrs.  Lewis  and  Meservey  at- 
tended a  luncheon  session  of  the 

code  committee  last  Friday  and 
indicated  the  suggestion  should  go 
a  long  way  toward  meeting  criti- 

cism. F.  M.  Russell,  NBC  Washing- 
ton vice-president,  and  Fred  Weber, 

MBS  general  manager,  also  at- 
tended the  session. 

The  committee  decided  to  under- 
take a  survey  of  news  broadcasts 

to  ascertain  the  precise  effect  of 
the  suggestions  advanced.  Further 
recommendations  will  be  made  to 
the  industry  in  accordance  with 
the  survey  results,  it  was  stated. 

Elimination  of  the  middle  com- 
mercial was  the  salient  topic.  It 

was  agreed,  however,  that  with  the 
exercise  of  extreme  care,  such  com- 

mercials could  be  handled  [see 
text  of  suggestions  below].  The 
keynote  was  the  deep  responsibility 
of  broadcasters  in  handling  of  news 
in  such  manner  as  will  satisfy  the 
listener  without  resorting  to  pro- 

duction techniques  that  dramatize 
or  excite.  Commercial  copy  should 
conform  to  this  objective  pattern 
of  simplicity  in  presentation  and 
calmness  in  manner,  it  was  agreed. 

Proposals  that  the  middle  com- 
mercial be  eliminated  in  all  news- 

casts, that  different  announcers 
handle  commercials  from  those  who 

read  the  news,  and  that  commer- 
cial time  on  newscasts  be  cut  by  25 

per  cent  were  rejected  by  the  com- 
mittee after  full  consideration. 

Code  committee  members  who  at- 
tended the  meeting  included  Edgar 

L.  Bill,  WMBD,  Peoria;  Gilson 
Gray,  CBS,  New  York;  Hugh  A.  L. 
Halff,  WOAI,  San  Antonio;  Sum- 

ner B.  Quarton,  WMT,  Cedar 
Rapids;  Janet  MacRorie,  NBC, 
New  York;  Edney  Ridge,  WBIG, 
Greensboro;  Calvin  J.  Smith, 
KFAC,  Los  Angeles.  NAB  staff 
members  present,  in  addition  to 
President  Miller,  were  Russell 
Place,  counsel;  Joseph  L.  Miller, 
labor  relations  director;  Frank 
Pellegrin,  director  of  broadcast  ad- 

vertising. Only  member  absent  was 
Henry  P.  Johnston,  WSGN,  Birm- 
ingham. 

At  the  meeting  Jan.  31  Mr.  Mac- 
Leish  and  his  OFF  staff  set  in  mo- 

tion the  machinery  for  the  draft- 
ing of  the  additional  suggestions. 

Following  are  the  suggestions 
for  handling  of  news  as  proposed 
hy  Broadcasters'  Victory  Council, 
adopted  hy  the  NAB  Code  Com- 

mittee at  its  session  last  Friday: 

a.  The  opening  commercial  identifi- 
cation should  be  as  short  as  possible. 

Get  into  the  news  rapidly  without  at- 
tempting to  make  the  listener  take  a 

solid  commercial  first. 

b.  Clever  "lead-ins",  use  of  a  few teaser  news  items  before  the  commer- 
cial, promises  of  an  "exclusive  item" after  the  commercial — all  such  adver- 

tising technique  will  defeat  the  aim  of 
broadcasting  under  present  conditions. 
Therefore,  the  practice  should  not  be 
employed. 

c.  Great  care  should  be  exercised  in 
the  placement  of  the  so-called  "middle 
commercial".  It  should  come  after 
the  body  of  news  has  been  given.  This 
position  therefore  will  vary  with  the 
contents  of  the  news  in  each  radio 
edition.  In  some  routines  used  by  some 
stations  it  will  come  after  a  roundup 
of  official  communiques ;  or  after  a 
combination  of  international  and  na- 

tional news  items ;  or  after  a  com- 
mentators resume  and  comment  on 

these  stories. 
The  placement  will  of  course  be  de- 

termined by  the  individual  method 
used  by  each  station  in  the  presenta- 

tion of  its  news.  But  the  position 
given  it  should  be  based  on  the  deter- 

mination to  give  the  listener  the  out- 
standing news  in  a  well  rounded  pat- 

tern before  the  insertion  of  the  com- mercial. 
d.  Whenever  the  commercial  is  in- 

serted, the  broadcaster  should  be  ex- 
tremely cautious  about  its  content  in 

relation  to  the  news  which  precedes. 
For  example,  under  the  present  cir- 

cumstances it  is  bad  taste  to  insert 
advertising  copy  immediately  follow- 

ing a  story  of  a  great  disaster  or  catas- 
trophe. Some  method  should  be  used 

to  separate  the  two.  Here  are  some 
suggestions  of  various  methods  : 

1.  Use  of  a  short  sports  or  general 
news  item  before  going  into  the  com- mercial. 

2.  Some  stations  may  be  able  to 
use  two  voices,  with  the  news  voice 
pausing  a  second  or  two  and  bringing 
in  the  commercial  voice  with  an  intro- duction. 

3.  When  same  announcer  is  used, 
in  addition  to  the  pause,  he  should 

Criticism  of  commercials  in  news 
broadcasts  resulted  in  the  call  for 

this  meeting,  Mr.  MacLeish  assert- 
ed. In  addition  to  Messrs.  Mac- 

Leish and  Meservey,  Allen  Grover, 
MacLeish's  assistant,  Harry  Butch- 

er, CBS  Washington  vice-president, 
Paul  White  and  Gilson  Gray  of 
CBS,  New  York,  and  Messrs.  Rus- 

sell and  A.  A.  Schechter  for  NBC, 
attended.  William  B.  Dolph,  gen- 

eral manager  of  WOL,  Washing- 
ton, represented  MBS,  with  the 

NAB  represented  by  President  Mil- 
ler and  Mr.  Pellegrin. 

New  War  Committee 

Mr.  MacLeish  is  also  chairman 
of  the  newly-formed  Committee  on 
War  Information,  made  up  of  top 
Government  executives.  Its  mem- 

bers include  James  Dunn,  Assistant 
Secretary  of  State;  Ferdinand 
Kuhn  Jr.,  Assistant  Secretary  of 
the  Treasury;  L.  M.  C.  Smith, 
special  assistant  to  the  Attorney 

identify  the  succeeding  talk  as  a  "mes- 
sage from  the  sponsor",  or  some  identi- 

fying lead-in. The  Commercials 
a.  Broadcasters  should  insist  that 

all  commercials  adhere  to  the  stand- 
ards of  good  taste. 

b.  "Scare  copy"  or  copy  based  on 
"fear  of  what  will  happen"  should  be avoided. 

c.  Any  attempt  to  write  into  the  com- 
mercial accepted  "news  phrases" ; 

such  as  "flash",  "bulletin",  "headlines 
from",  "good  news  for",  "today  all 
over  the  world",  etcetera  must  be halted. 

d.  The  use  of  transcribed  jingles, 
musical  introductions  to  commercials, 
sound  effects,  etcetera  should  be  dis- 

couraged. If  a  broadcaster  accepts 
such,  then  a  news  item  of  sports  or 
human  interest — definitely  not  a  war 
or  peril  item — should  precede  their  use. 
They  then  should  be  placed  close  to 
the  end  of  the  news  broadcast  in  order 
not  to  interrupt  the  news  pattern. 

e.  Commercials  should  not  contain 
copy  praising  the  sponsor  for  bringing 
the  news  or  commending  the  client  for 
bringing  it  "first" — "or  at  great  ex- 

pense"— "or  through  the  resourceful- 

ness of". 
f.  All  copy  should  conform  to  the 

general  theme  of  news  broadcasting 
outlined  above  in  the  interests  of 
eliminating  the  causes  of  criticism. 
Hence  the  copy  theme,  the  use  of  ver- 

biage should  be  in  keeping  with  calm- 
ness in  delivery  and  good  taste  in  ap- 

proach. Manner  of  Presentation 

1.  All  pi-oduetion  techniques  which foster  excitement  should  be  abandoned. 
This  would  mean  the  avoidance  of  dra- 

matization, sound  effects  and  atten- 
tion compellers. 

2.  All  announcers  and  commentators 
must  deliver  with  calmness  and  re- 

straint. Shouters,  dramatists  and  an- 
nouncers who  use  a  "heavy  sell"  should conform  in  microfihone  manner  to  the 

new  spirit  of  news  broadcasting. 
3.  The  use  of  inflection  etcetra  to 

suggest  the  importance  or  the  "ex- clusivity" of  an  item  of  news  would 
violate  the  spirit  of  the  new  pattern. 

Suggestions 
It  has  been  suggested  that  the  pres- ent method  of  identifying  sponsors  of 

General;  Wayne  Coy,  Office  for 
Emergency  Management;  Lowell 
Mellett,  director  of  the  Office  of 
Government  Reports  and  assistant 
to  the  President;  John  McCloy,  As- 

sistant Secretary  of  War;  Adlai 
Stevenson,  Assistant  Secretary  of 

the  Navy;  Capt.  Robert  E.  Kint- 
ner,  OFF;  Robert  Sherwood,  Of- 

fice of  the  Coordinator  of  Informa- 
tion; Nelson  Rockefeller,  Commit- 

tee on  Inter- American  Affairs; 
Benjamin  Cohen,  Department  of 
the  Interior;  James  Landis,  Office 
of  Civilian  Defense;  Oscar  Cox, 
Lend-Lease  Administration. 

It  was  pointed  out  that  the  War- 
Time  Guide  for  Broadcasters, 
drafted  Dec.  19  by  the  NAB  Code 
Committee  stressed  that  news 

should  never  be  used  as  a  "spring- 
board" for  commercials  and  that 

such  phrases  as  "bulletin",  "flash", "news"  and  the  like  should  be  used 

only  in  their  legitimate  functions. 

news  broadcasts  be  adjusted  so  as  to 
eliminate  the  use  of  "through  the 
courtesy  of"  ;  "is  made  possible  by" ; 
"is  brought  to  you  by". 

In  order  to  do  this,  perhaps  the  fol- 
lowing method  could  be  adopted, — "a 

daily  service  of  the  XZZ  Company", or  "a  service  of  the  XZZ  Company", or  conclude  the  news  with  a  service 
announcement  such  as  defense  bond, 
army,  navy  or  marine  enlistment,  man 
power  announcements,  etcetera  and 
then  follow  with  a  tag  line  commercial 
killing  direct  reference  to  "sponsor- ship", "courtesy",  etcetera. 

These    additional  suggestions 
were  adopted  iy  the  Committee and  accepted  iy  BVC  : 

1.  Network  or  station  should  re- 
serve to  itself  the  right  on  any  ap- 

propriate occasion  to  refuse  a  middle 
commercial,  or  to  insist  upon  its  com- 

ing later  in  the  program,  when  its 
use  earlier  interrupts  a  continuing  de- 

scription of  a  single  situation.  For 
example,  if  10-minute  or  15-minute news  broadcasts  were  devoted  to  the 
Roberts  Report,  the  news  of  that  re- port should  not  be  interrupted  by  a 
commercial.  Similarly  should  some 
transcendental  situation  take  up  the 
entire  news  the  sponsor  middle  mes- 

sage should  not  be  permitted  at  all. 
2.  Sponsorship  of  individual  and 

sporadic  news  bulletins  which  results 
in  single  news  items  or  two  or  three 
brief  news  items  reaching  the  au- dience under  commercial  sponsorship 
should  not  be  permitted.  Such  as — sponsorship  of  a  news  bulletin  in  a 
station  break  announcement. 

3.  Any  changes  in  present  standard 
news  broadcasting  practices  required 
in  order  to  institute  the  foregoing 
standards  should  be  made  promptly. 

Bakeries  Campaign 

INTERSTATE  BAKERIES  Corp., 
Kansas  City  (Log  Cabin  bread), 
in  a  13  week  Los  Angeles  campaign 
which  started  Feb.  4,  is  using  a 
total  of  14  transcribed  spot  an- 

nouncements weekly  on  KHJ  KNX 
KECA  KRKD.  Agency  is  Dan  B. 
Miner  Co.,  Los  Angeles. 

SELENA  ROYLB,  radio  actress,  who 
plays,  among  other  parts,  the  title  role 
in  the  CBS  serial  Kate  Hopkins,  spon- 

sored by  General  Foods  Corp,  has 
joined  Swank  Magazine  as  radio  editor. 

NAB    Code    Committee's    News   Control  Suggestions  .  .  . 
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Leasing  of  All  Shortwave  Time 

Considered  by  Donovan  Office 

Virtual  Subsidy  for  Improvement  of  Mechanical 
Operation  Foreseen  in  Project  of  OCI 

A  VIRTUAL  subsidy  for  the  im- 
proved mechanical  operation  of  the 

nation's  11  operating  shortwave 
transmitters,  and  others  already 
projected  or  soon  to  be  projected, 
is  foreseen  in  a  plan  now  in  its 
tentative  stages  at  the  Office  of 
the  Coordinator  of  Information 
headed  by  William  J  Donovan. 

The  plan  contemplates  leasing  by 
the  OCI  of  all  the  time  on  the  sta- 

tions, but  continued  operation  by 
their  present  owners,  with  both  the 
OCI  and  private  operators  provid- 

ing programs  designed  for  recep- 
tion in  foreign  countries,  particu- 

larly in  enemy  territory. 

All  Time  Controlled 

It  is  proposed  that  OCI  shall 
control  all  of  the  time  on  the  sta- 

tions with  the  exception  of  4  p.m. 
to  12  midnight,  which  would  be  al- 

located to  the  Coordinator  of  Inter- 
American  Affairs  (Rockefeller 
Committee)  whose  communications 
division  is  headed  by  Don  Fran- 

cisco and  whose  radio  branch  is 
headed  by  M.  H.  Aylesworth. 

Terms  of  the  leasing  arrange- 
ment have  not  yet  been  decided 

upon,  though  it  was  pointed  out 
that  the  OCI  has  authority  and 
funds  to  pay  the  nrivate  operators 
for  use  of  the  facilities. 

Conversations  are  already  under 
way  with  the  onerators.  and  it  is 
reported  that  all  but  a  few  of  the 
operators  are  in  virtual  accord. 

The  OCI,  whose  radio  activities 
are  headed  bv  Nelson  Poynter.  edi- 

tor of  the  St.  Petershurq  Times 
and  owner  of  WTSP,  in  that  city, 
proposes  that  the  funds  it  pro- 

vides shall  be  used  to  increase  the 
powers  of  the  stations  so  that  their 
total  wattage  will  exceed  2..500,000. 
It  is  also  proposed  to  underwrite 
the  erection  of  more  such  stations, 
preferably  by  private  operators. 

All  programs,  including  news, 
would  clear  through  the  New  York 
office  of  OCI,  which  is  connected 
with  all  of  the  existing  shortwave 
stations  by  broadcast  landlines  with 
the  exception  of  General  Electric's 
KGEI  at  Belmont,  near  San  Fran- 

cisco. The  present  hookup  is  known 
as  the  Bronze  Network,  and  over 
it  the  OCI  is  already  feeding  news 
reports  processed  in  its  own  news 
room  in  Washington. 

To  Avoid  Propaganda 

That  the  over-all  plan  virtually 
means  Government  operation  of  the 
American  shortwave  system,  was 

the  conclusion  in  some  industry* quarters,  but  those  projecting  it 
declare  that  they  intend  to  retain 
the  best  programs  now  on  the  short- 

wave stations  and  put  on  many  ad- 
ditional programs.  It  is  their  con- 

tention that  the  industry,  absorbed 
with  so  many  other  problems  and 
-deriving  little  or  no  revenue  from 

shortwave  broadcasting,  has  not 
turned  over  its  "best  brains"  to 
international  broadcasting,  and 
that  much  remains  to  be  done  both 
in  technical  construction  and  in  a 
program  way. 

News,  it  was  said,  will  be  handled 
on  a  factual  basis,  with  some  of 
the  present  foreign-language  news- 

casters retained  and  others  added, 
but  with  more  complete  and  more 
frequent  news  reports  offered  by 
reason  of  the  availability  to  OCI 
not  only  of  the  press  association 
reports  but  the  vast  Governmental 
founts  of  information.  Any  sem- 

blance of  "propagandizing"  is  to be  avoided  in  order  to  maintain 

the  American  news  services'  high 
reputation  for  credibility  now  en- 

joyed in  practically  all  foreign 
lands. 

The  OCI's  field  of  activity  em- 
braces all  foreign  territories  out- 

side of  the  Western  Hemisphere, 

THREE  RADIO  MEN 

ON  DONOVAN  STAFF 

THREE  more  practical  radio  men 
have  been  added  to  the  radio  staff 
of  Coordinator  of  Information  Wil- 

liam J.  Donovan  under  Nelson 
Poynter,  owner  of  WTSP,  St.  Pet- 

ersburg, and  editor  of  the  St.  Pet- 
ersburg Times,  who  is  in  charge  of 

radio  activities. 
They  are  Gordon  Persons,  for- 

mer manager  and  part-owner  of 
WSFA,  Montgomery,  Ala.,  who  has 
joined  the  technical  staff  under 
Murry  Brophy,  working  on  equip- ment installations;  Russ  Johnson, 
former  Pacific  Coast  program  di- 

rector of  CBS;  John  Houseman, 
formerly  with  various  Hollywood 
studios  and  recentlv  with  Orson 
Welles'  Mercury  Theatre.  Mr. Johnson  and  Mr.  Houseman  will 
correlate  program  and  station  rela- tions. 

the  latter  domain  being  left  to  the 
Rockefeller  Committee  which  is 
handling  its  own  radio  liaison  with 
the  shortwave  stations.  OCI  latter- 

ly has  been  particularly  active  in 
getting  out  radio  reports  to  the 
American  forces  overseas,  but  its 
prime  effort  has  been  to  get  re- 

ports into  both  allied  and  enemy 
countries  to   acquaint  them  with 

RADIO'S  ROLE  IN  HAWAII 
Broadcasters  Took  Prominent  Role  in  Mustering 

 Personnel  and  Clearing  Phone  Lines  

There's  a  cryiyig  need  of 
programs — good  ones — m  Ha- 

waii, where  about  all  they  can 
do  these  blacked-out  evenings 
is  listen  to  the  radio.  That's 
what  Webley  Edwards,  man- 

ager of  KGMB,  Honolulu, 
writes.  Besides  telling  how 
nobly  radio  came  to  the  rescue 
Dec.  7,  he  pleads  for  short- 

wave or  disc  programs.  Here 
is  his  letter  to  BROADCASTING, 
delayed  a  good  deal  in  transit: 

OUR  COPY  of  the  Jan.  5  Broad- 
casting has  just  arrived.  I  have 

no  way  of  knowing  how  soon 
this  letter  can  get  back  to  you  as, 
for  obvious  reasons,  our  mail  sched- 

ules are  somewhat  irregular. 
I  am  writing  in  reference  to  a 

story  that  appeared  on  page  33 
of  that  issue,  concerning  Army  ap- 

proval of  a  plan  for  radio  stations 
to  transcribe  programs  to  be  sent 
outside  of  the  continental  United 
States  for  Army  personnel.  I  am 
writing  a  short  letter  to  Capt. 
Gordon  Hittenmark,  of  the  War 
Department's  Morale  Branch,  in 
Washington,  D.  C,  but  would 
greatly  appreciate  your  stoutest 
efforts  to  get  some  action. 

I  am  not  breaking  any  rules  of 
censorship  when  I  tell  you  we  have 
many,  many  troops  here  in  the  Ha- waiian Islands  from  all  parts  of 
the  nation.  Radio  plays  a  tremen- 

dous part  in  maintaining  the  high 
morale  of  these  armed  forces,  as 
well  as  the  civilian  defense  work- 

ers and  the  general  population  of 
the  Territory. 

Will  you  carry  an  article  in  your 
publication  saying  that  KGMB  in 
Honolulu  will  broadcast  all  tran- 

scribed programs  of  14  cr  29  min- 
utes in  length  that  are  sent  to  us 

by  mainland  stations.  We  will  set 

up  a  regular  broadcast  schedule 
so  that  Army  and  Navy  and  civi- 

lian workers  may  know  when  to 
tune  in. 

The  Awful  Day 

The  radio  industry  may  well  be 
proud  of  the  part  played  by  Ha- 

waiian broadcasting  stations  dur- 
ing the  Dec.  7  bombing,  and  there- 

after. Almost  immediately  after 
the  first  bombs  fell,  KGMB  started 
issuing  calls  for  off-duty  Army  and 
Navy  personnel  to  report  at  once 
to  their  positions.  This  was  fol- (Continued  on  page  H) 

the  activities  of  the  United  States 
in  the  war. 

With  only  one  shortwave  broad- 
casting station  on  the  West  Coast, 

the  OCI  took  the  initiative  in  pur- 
chasing a  transmitter  from  GE 

several  months  ago  and  securing 
necessary  priorities  thereon  so  that 
it  could  be  installed  in  San  Fran- 

cisco for  operation  by  Wesley  I. 
Dumm,  owner  of  KSFO,  San  Fran- 

cisco, who  is  to  repay  OCI  for  the 
outlay  and  who  is  also  reported 
planning  to  erect  still  another  such 
transmitter  in  Los  Angeles. 

Shortwave  Outlets 
The  11  American  shortwave 

broadcasting  stations  now  licensed 
to  private  operators  are  WCBX, 
Wayne,  N.  J.,  10,000  watts,  owned 
by  CBS  and  holding  a  CP  for 
50,000-watt  operation  from  a  new 
site  at  Brentwood,  Long  Island; 
WLWO,  Mason,  0.,  75,000  watts, 
owned  by  the  Crosley  Corp.;  KGEI, 
Belmont,  Cal.,  50,000  watts,  owned 
by  General  Electric  Co.;  WGEA, 
So.  Schenectady,  50,000  watts, 
owned  by  General  Electric;  WGEO, 
So.  Schenectady,  100,000  watts, 
owned  by  General  Electric;  WNBI, 
Bound  Brook,  N.  J.,  50,000  watts, 
owned  by  NBC;  WRCA,  Bound 
Brook,  50,000  watts  with  special 
authorization  for  100,000  watts  on 
one  frequency,  owned  by  NBC; 
WCAB,  Newtown  Square,  Pa.,  10,- 
000  watts,  owned  by  WCAU,  Phila- 

delphia; WBOS,  Hull,  Mass.,  50,000 
watts,  owned  by  Westinghouse; 
WRUL,  Scituate,  Mass.,  50,000 
watts,  owned  by  World  Wide 
Broadcasting  Corp.;  WRUW,  Scitu- 

ate, Mass.,  20,000  watts  (with  CP 
for  50,000)  owned  by  World  Wide. 

In  addition,  construction  permits 
are  outstanding  for  a  new  50,000- 
watt  outlet  being  built  by  CBS 
at  Brentwood,  L.  I.,  which  is  de- 

signed to  replace  WCAB  near 

Philadelphia;  for  Mr.  Dumm's KWID,  San  Francisco,  which  will 
operate  with  100,000  watts;  and 
for  World  Wide's  WRUS,  to  op- 

erate with  50,000  to  100,000  watts. 

FIXED  BAYONETS  guard  Hono- 
lulu's vital  utilities.  Here  two 

soldiers  behind  sandbags  guard 
KGMB,  Honolulu.  A  third  soldier 
watches  from  the  roof. 

Trained  Radio  Personnel 

Sought  for  Latin  Agency 
TO  SUPPLY  specialized  personnel 
requirements  of  the  Committee  on 
Inter-American  Affairs,  in  connec- 

tion with  international  broadcast 
programming,  the  Committee  on Administrative  Positions  in  the 
Government,  of  the  Civil  Service 
Commssion,  is  seeking  a  score  of 
program  and  production  men  hav- ing a  full  cultural  knowledge  of 
South  America  and  who  speak 
Spanish,  it  was  learned  last  week. 

Expansion  of  the  activities  of  the 
committee,  popularly  known  as  the 
Rockefeller  Committee,  will  necessi- 

tate filling  of  these  programming 
and  production  posts.  Highly  spe- 

cialized knowledge  of  South  Amer- 
ica, in  addition  to  programming 

or  newspaper  experience,  are  pre- 
requisites, it  was  reported.  The 

positions  will  fall  in  salary  brackets 
ranging  from  approximately  $2,000 
to  $5,600  per  year,  it  was  said.  In addition  to  international  broadcast 

phases,  it  is  understood  the  pro- 
gramming work  will  include  prepa- 

ration of  transcriptions  in  Spanish 
for  spot  broadcast  over  stations  in 
the  Latin  American  countries. 
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Industry  Accepts  War  Labor  Policy 

'No  Strike'  Plan  Has 

Long  Been  Basis 

Of  Operation 
By  JOSEPH  L.  MILLER, 
Labor  Relations  Director,  NAB 

THE  broadcasting  industry  gladly 

accepts  the  country's  new  wartime 
labor  policy. 

As  a  matter  of  fact,  this  "no 
strike"  policy  has 
been  the  keystone 

of  the  industry's labor  relations 

program  through- 
out the  21  years 

Thermometers 

W  L  0  L,  Minneapolis,  has 
found  an  answer  to  the  ban 
on  weather  broadcasts.  As  a 
service  to  listeners  the  sta- 

tion recently  offered  outdoor 
thermometers  to  listeners  at  a 
below-cost  price.  Each  ther- 

mometer bears  an  imprint  of 
the  WLOL  call  letters,  along 
with  a  line  of  copy  tying  in 
the  broadcast  ban.  The  initial 
supply  was  snapped  up. 

of  the  industry's existence. 
,          —       Good  pay,  good 

JH|    working  c  o  n  d  i- i^^"  tions,  scrupulous 
Mr.  Miller  compliance  with 

all  labor  laws, 
and  an  honest  effort  to  be  more 
than  just  fair  in  all  respects  with 

employes,  have  kept  the  industry's labor  relations  on  a  high  plane. 
Strikes  have  been  few  and  far  be- 
tween. 

Direct  Negotiation 

The  new  "no  strike"  labor  policy 
places  new  obligations  on  both  em- 

ployers and  employe  organizations. 
As  agreed  to  by  representatives  of 
both  management  and  labor,  it  pro- 

vides that  all  disputes  shall  be 
settled  by  peaceful  means.  These 
peaceful  means.  President  Roose- 

velt says,  shall  include  (1)  direct 
negotiation  between  labor  and  man- 

agement, (2)  mediation  or  concilia- 
tion if  direct  negotiation  fails,  and 

(3)  arbitration  if  mediation  or  con- 
ciliation is  unsuccessful. 

In  other  words,  both  labor  and 
management  shall  make  every  ef- 

fort to  settle  any  disputes  by  direct 
negotiation  before  other  settlement 

procedure  is  brought  into  action. 
The  importance  of  this  step  cannot 
be  over-emphasized.  Unless  an  over- 

whelming majority  of  disputes  are 
settled  in  this  way,  there  will  in- 

evitably grow  up  governmental 
regulation  of  wages  and  other 
working  conditions  which  will  be  as 
abhorrent  to  labor  as  to  manage- 
ment. 

However,  in  case  direct  negotia- 
tion fails  to  adjust  differences,  the 

employer  and  labor  are  obligated  to 
ask  for  outside  help.  Sources  for 
this  help  in  radio  include  the  na- 

tional offices  of  the  unions  involved, 
the  NAB  labor  relations  depart- 

ment, other  labor  relations  experts, 
or  state  or  Federal  conciliation 
services.  The  important  thing  is  to 
get  the  detached  views  and  sug- 

gestions of  an  outsider.  In  this 
step,  these  views  and  suggestions 
are  not  binding.  But  often  they  can 
be  of  the  greatest  help. 

The  final  step,  if  mediation  or 
conciliation  fails,  is  arbitration. 
Both  sides,  if  a  dispute  reaches  this 
stage,  must  agree  to  let  an  outsider 
settle  the  dispute  for  them.  What- 

ever this  outsider  says  is  final 

judgment. Often  arbitration  is  desirable.  If 
there  has  been  a  sincere  effort  to 
reach  an  agreement  by  direct  nego- 

tiation, and  if  the  advice  of  im- 
partial experts  has  failed  to  pro- 

duce a  settlement,  it  may  be  the 
best  way  to  end  a  dispute.  If,  on 
the  other  hand,  one  or  both  of  the 
parties  to  a  dispute  start  negotia- 

tions with  the  fixed  idea  that 
eventually  it  will  go  to  arbitration, 

by  a  government  agency,  then  di- 
rect negotiations  and  mediation 

may  as  well  be  dispensed  with.  We 
might  as  well  dispense  with  collec- 

tive bargaining,  and  let  a  govern- 
mental agency  fix  wages,  hours  and 

working  conditions. 

Split  the  Difference 
Another  factor,  too,  is  the  ten- 

dency of  arbiters  to  "split  the  dif- 

ference." 
If  a  labor  union  is  asking  for  $1 

more  than  the  employer  wants  to 
give,  an  arbiter  is  inclined,  it  seems, 
to  make  it  50  cents.  And  there  is  no 
appeal  from  an  arbiter.  The  parties 
have  agreed  in  advance  to  accept 
his  award.  Hence,  if  a  labor  leader 
really  wants  50  cents  and  knows 
that  the  dispute  will  eventually  go 
to  arbitration,  he  usually  will  hold 
out  for  $1  through  the  periods  of 
direct  negotiation  and  mediation — 
hoping  that  the  arbiter  will  "split 
the  difference"  or  an  employer  may 
use  the  same  tactics,  in  reverse. 

The  new  war  labor  board  set  up 
by  President  Roosevelt  to  handle 
outstanding  disputes  in  war  indus- 

tries has  not  yet  formalized  its 
procedure.  It  appears  doubtful  that 
it  will  find  time  to  take  care  of  dis- 

putes involving  so  few  men  as  do 
the  ordinary  broadcast  disputes. 

By  following  the  industry's  long successful  progress  in  labor  policy, 
however,  disputes  should  be  held 
to  a  minimum.  In  the  event  they 
do  arise,  it  certainly  would  be  ad- 

visable for  the  parties  to  make 
every  effort  to  settle  them  around 
the  conference  table. 

SALES  CONFAB  COMBINATION  and  dinner  at  Chi- 
cago's Ambassador  Hotel  was  a  feature  of  two-day 

sales  clinic  held  recently  by  WBBM,  Chicago  Jan. 
23-25  during  which  station  officials  conferred  with 
representatives  of  CBS  Radio  Radio  Sales  in  New 
York  and  St.  Louis  on  WBBM  programming,  talent, 
merchandising  aids,  and  station  operation.  Seated 
(1  to  r)  :  Stuart  Dawson,  WBBM  assistant  program 
manager;  Carter  Ringlet,  CBS  Radio  Sales,  St.  Louis; 
Harry  Eldred,  WBBM  program  coordinator;  Ernie 

Sohmo,  WBBM  local  salesman;  Frank  McDonnell 
and  Howard  Meighan,  CBS  Radio  Sales,  New  York; 
Jack  VanVolkenburg,  assistant  manager  of  WBBM; 
Charles  Garland,  assistant  commercial  manager;  Stan 
Levey,  WBBM  local  salesman;  Bevo  Middleton,  CBS 
Radio  Sales,  New  York.  Standing:  Walter  Preston, 
WBBM  program  manager;  King  Park,  promotion 
manager;  and  George  Grant,  local  salesman.  Climax 
of  the  two-day  meeting  was  a  pre-arranged  show  with 
the  entire  talent  of  WBBM  participating. 

KFAR,  KDB  DEALS 
APPROVED  BY  FCC 

CONSENT  to  transfer  control  of 
KFQD,  Anchorage,  Alaska,  and 
permission  for  a  routine  transfer  of 
KDB,  Santa  Barbara,  Cal.,  were 
granted  last  Tuesday  by  the  FCC. 

The  KFQD  authorization  allows 
R.  E.  McDonald  and  his  wife, 
Barbara,  holders  of  334  shares  of 
stock  representing  a  two-third  in- 

terest in  the  station,  to  sell  to  Wil- 
liam J.  Wagner,  manager  of  KFQD 

as  well  as  one-third  owner.  Deal, 
involving  a  consideration  of 

$10,000,  gives  Mr.  Wagner  the  en- tire 500  shares.  Earlier  last  year 
the  McDonalds  had  sought  to  sell 
to  Capt.  A.  E.  Lathrop,  leading 
Alaska  industrialist  and  founder 
of  KFAR,  Fairbanks,  but  the  deal 
did  not  materialize.  KFQD  operates 
with  250  watts  on  790  kc. 
The  KDB  grant  permits  the 

transfer  of  control  of  Santa  Bar- 
bara Broadcasters  Ltd.,  Station 

KDB,  from  Thomas  S.  Lee  and  R. 
D.  Merrill,  executors  of  the  estate 
of  Don  Lee,  deceased,  to  the  Don 
Lee  Broadcasting  Co.  Transferee 
is  controlled  by  the  Don  Lee  Hold- 

ing Co.,  of  which  Thomas  S.  Lee 
is  president.  1,000  shares  repre- 

senting 100%  of  the  common  stock 
issued  is  sold  for  $125,000  under 
the  deal. 

Flagg  -  Quirt  Programs 
To  Brown  &  Williamson 

FOLLOWING  the  trouble  Brown  & 
Williamson  Tobacco  Co.  Louisville, 
experienced  last  December  in  try- 

ing to  change  the  format  of  its 
NBC-Red  program  Wings  of 
Destiny  for  fear  of  disclosing  in- 

formation on  American  airports  to 
the  enemy  [Broadcasting,  Dec.  29], 
the  company  has  decided  to  replace 
the  program  Feb.  13  with  Capt. 
Flagg  &  Sergt.  Quirt,  program 
currently  heard  sustaining  on  the 
Blue  Network,  Sundays,  7:30-8 
p.m.  After  that  date,  the  program 
will  be  heard  Fridays  at  10  p.m.  on 
83  NBC  stations. 

The  new  series  for  Wings  King 
Size  cigarettes  was  sponsored  on 
the  Blue  through  Feb.  1  by  Mennen 
Co.,  New  York,  but  was  canceled 
because  of  priority  restrictions  on 
alcohol  and  tin,  which  affected 
Mennen  products  advertised  on  the 
show.  Agency  for  Brown  &  Wil- liamson is  Russel  M.  Seeds  Co., Chicago. 

Wax  Firm  to  Stay 

DENIAL  that  S.  C.  Johnson  &  Son, 
Racine,  Wis.,  will  discontinue  its 
weekly  half -hour  NBC  Fibber 
McGee  &  Molly  Show  because  of 
priorities  has  been  made  by  John  J. 
Louis,  Chicago  vice-president  in 
charge  of  radio  for  Needham,  Louis 

&  Brorby,  agency  servicing  the  ac- 
count. In  a  wire  to  Cecil  Under- 
wood, Hollywood  manager  of  the 

agency  and  program  producer,  he 
stated  that  the  firm's  container  sup- 

ply is  not  affected  under  the  pres- 
ent Government  tin  restrictions, 

and  further  revealed  that  an  order 
of  approximately  6,000,000  glass 
containers  has  been  placed  in 
Toledo.  Underwood  said  the  agency 

is  looking  for  a  summer  replace- ment for  that  show. 
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100  years  ago  the  famous  Smith  Brothers  knew 

how  greatly  weather  affects  cough  syrup  sales . . .  yet  how 

short  the  season  often  is  and  how  fast  cough  weather 

jumps  from  market  to  market.  It's  just  as  true  today. 

That's  why  Smith  Brothers,  Inc.  depends  so  heavily  on 

fast-moving,  flexible  Spot  Radio ...  to  hit  cold  markets 

quick  and  hard  anywhere  ...  to  avoid  wasted  effort 

in  markets  turned  suddenly  warm.  The  results  are 

proved  by  increased  Spot  Radio  budgets  year  after  year! 

•  Should  you  know  more  about  fast, flexible  Spot  Broadcasting . . .  more 

about  what  it  will  do  for  your  own  advertising?  Ask  a  John  Blair  man! 
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MIRROPHONE  GIVES  QUICK  PLAYBACK 

Magnetic  Tape  Recording  Method,  Tried  Out  by 

 WHO,  Proves  a  Boon  to  Announcers  

MIRROPHONE,  new  device  for  quick  recordings,  is  given  the  once-over 
by  Col.  B.  J.  Palmer  (left),  president  of  Central  Broadcasting  Co., 
while  Bobby  Griffin,  announcer  of  WHO,  Des  Moines,  explains  mechan- 

ics to  the  Colonel  and  Harold  Fair,  WHO  program  director. 

Four  Nets  Merge 

For  War  Program 

'This  War'  Contributed  to 
Government;  Begins  Feb.  14 

DRAMATIZING  and  interpreting 
the  wartime  activities  and  re- 

sources of  the  United  States,  the 
first  four-network  program  series 
in  history  is  scheduled  to  start 
Feb.  14  for  13  weeks.  Arranged 
through  collaboration  with  the 
Office  of  Facts  &  Figures,  the  new 
series  has  been  titled  This  Is  War! 
and  will  be  heard  Saturdays,  7-7 : 30 
p.m.  (EWT),  on  NBC,  CBS,  MBS 
and  the  Blue  Network,  with  12:45- 
1:15  a.m.  West  Coast  repeat. 

The  White  House  announced  Jan. 
31  that  the  U.  S.  Government  had 

"gratefully  accepted"  the  networks' 
plan  to  produce  and  broadcast  the 
programs  at  no  cost  to  the  Govern- 

ment. Described  as  one  of  the 

broadcasting  industry's  major  con- 
tributions to  the  war  effort,  the 

programs  are  to  be  carried  on  some 
500  stations  and  will  be  shortwaved 
to  listeners  all  over  the  world 
[Broadcasting,  Dec.  29]. 

Serving  the  Nation 

"This  is  welcome  evidence  of  the 
desire  of  one  of  this  nation's  great 
industries,  working  in  complete  co- 

operation with  the  Government,  to 
render  useful  and  constructive  ser- 

vice," the  White  House  announce- 
ment said. 

"While  maintaining  the  competi- 
tive system  of  American  broadcast- 
ing in  all  other  respects,  including 

their  individual  efforts  to  serve 
the  country  in  time  of  war,  the 
networks  have  mobilized  and  com- 

bined their  resources  and  talents 

for  this  particular  program  series." 
Responsibility  and  operating  ex- 

penses are  being  borne  by  the  four 
networks.  A  writing  and  produc- 

tion staff  has  been  working  closely 
with  OFF,  the  War  and  Navy  De- 

partments and  other  Federal  agen- 
cies. 

The  series  is  under  supervision 
of  a  production  unit  headed  by 
H.  L.  McClinton,  N.  W.  Ayer  & 
Son  vice-pi-esident  on  leave.  Direc- 

tion is  being  handled  by  Norman 
Corwin,  who  recently  won  plaudits 
for  his  direction  of  the  multi-net- 

work program  celebrating  the 
150th  anniversary  of  the  Bill  of 
Rights. 

Also  on  the  staff  is  John  Dris- 
coll,  on  loan  from  BBDO,  as  as- 

sistant director;  Allan  Meltzer,  of 
the  CBS  publicity  staff;  Robert  P. 
Heller,  head  of  the  research  staff 
for  the  series.  A  group  of  about 
10  well-known  radio  writers  and 
authors  will  participate. 

Plans  are  being  perfected  with 
the  Coordinator  of  Inter-Ameri- 

can Affairs  and  the  Coordinator 
of  Information  to  shortwave  the 
programs  all  over  the  world  in 
many  languages.  In  a  number  of 
English-speaking  countries,  the 
programs  also  will  be  carried  by 
their    domestic    stations  through 

DESIGNED  for  quick  playback  of 
recordings,  the  Mirrophone,  de- 

signed by  Bell  Laboratories  and 
built  by  Western  Electric  Co.,  has 
received  practice  try-outs  in  the 
studios  of  WHO,  Des  Moines.  Mir- 

rophone consists  of  a  microphone 
which  plugs  into  a  cabinet  that 
houses  a  magnetic  tape  recording 
and  playback  device,  an  amplifier, 
speaker  and  associated  controls. 

In  practice,  controls  are  set  for 
recording  and  words  or  music  are 
input  for  maximum  of  one  minute. 
Controls  are  then  switched  to  play- 

back and  the  one-minute  recording 
may  be  replayed  many  times,  it  is 
claimed.  When  a  new  recording  is 

HANDLING  BIG  SHOW 

Mr.  Corwin       Mr.  McClinton 

shortwave  telephone  circuits,  the 
White  House  indicated. 
With  radio,  stage  and  screen 

personalities  contributing  their  ser- 
vices in  dramatic  episodes,  the  ini- 

tial broadcast  of  This  Is  War!  will 
be  a  general  introductory  program 
to  lay  the  foundation  for  the  rest 
of  the  series.  Individual  program 

titles,  in  order,  are  "America  at 
War",  "The  White  House  and  the 
War",  "Your  Army",  "Your 
Navy",  "America  in  the  Air", 
"The  War  of  Economy",  "No  Dan- 

ger: Men  at  Work",  "Exit  Infla- 
tion", "The  Curbstone  Colonel",  "A 

Day  in  the  Life  of  a  Defense 
Bond",  "On  Our  Side",  "United  We 
Stand",  and  "After  Victory". 

desired,  the  controls  are  reset  on 
recording  and  a  de-magnetizing 
device  cleans  the  tape  of  the  pre- 

vious recording,  just  ahead  of  the 
new  recording. 

In  actual  work  at  WHO,  it  was 
said,  each  announcer,  as  he  comes 
on  duty,  goes  through  all  his  com- 

mercial copy  and  records  it  on  the 
Mirrophone,  playing  it  back  before 
going  on  the  air.  The  Mirrophone 
microphone  is  then  set  beside  the 
broadcasting  microphone  in  broad- 

casts. It  was  claimed  that  the  Mir- 
rophone enables  announcers  greatly 

to  improve  their  work  since  it  gives 
them  an  opportunity  to  listen  to 
and  criticize  their  own  work. 

Tale  of  a  Pint 

BEST  FACTUAL  proof  to 
show  that  no  pain  nor  ill  ef- 

fects are  connected  with  giv- 
ing blood  for  our  armed 

forces  will  be  set  forth  Feb. 
14  when  Dave  Driscoll,  direc- 

tor of  news  and  special  fea- 
tures of  WOR,  New  York, 

broadcasts  a  description  on 
WOR  of  the  routine  of  prep- 

aration and  the  actual  process 
as  he  gives  a  pint  of  blood  at 
the  American  Red  Cross 
Blood  Donor  Station  in  New 
York. 

•    New  Watch  Campagn 

LONQINES-WITTNAUER  Watch 
Co,  New  York,  in  March  plans  to 
resume  its  usual  spring  campaign 
of  half -hour  symphonic  music 
transcriptions  in  over  150  markets. 
No  further  details  are  available  at 

present.  Agency  is  Arthur  Rosen- 
berg Co.,  New  York. 

DRAMATIZATION  of  You  Can't  Do Business  With  Hitler,  best  seller  of 
Douglas  Miller,  transcribed  series  of 
the  Office  For  Emergency  Management, 
is  now  being  presented  by  more  than 
630  stations.  Second  group  of  four 
programs  will  be  ready  for  distribu- tion in  the  early  part  of  February. 

AIR  CORPS  ENDING 

RADIO  CADET  DRIVE 

A  PRECEDENT-shattering  radio 
development  of  last  week  was  the 
voluntary  turning  back  of  time  by 
a  Government  agency  because  it 
had  "fulfilled  its  mission". Three  weeks  ago  Secretary  of 
War  Stimson  announced  the  need 
for  pilots  to  man  the  65,000  war 
planes  to  be  produced  this  year  and 
the  125,000  output  of  next  year.  The 
radio  branch  of  the  War  Depart- 

ment's Bureau  of  Public  Relations 
immediately  devised  a  recruiting 
campaign,  emphasizing  that  restric- 

tions heretofore  invoked  for  air  ca- 
dets had  been  reduced  and  that  ex- 

amination of  candidates  could  be 
completed  in  one  day  instead  of 
several  weeks. 

On  Jan.  22-23,  news  commenta- 
tors pitched  in  on  the  drive.  There- 

after, through  the  Bureau's  agency contacts,  the  recruiting  plea  was 
included  in  commercials  on  numer- 

ous network  programs,  as  well  as 

by  spot  announcements  on  indi- vidual stations. 
Last  Wednesday  recruiting  offices 

and  the  Air  Corps  reported  they 
were  so  swamped  with  applications 
that  it  was  all  they  could  do  to 
handle  them.  No  other  medium  was 
used. 

Ed  Kirby,  chief  of  the  radio 
branch,  and  his  agency  contacts, 
Robert  C.  Coleson  and  Lou  Cowan 
(of  Quiz  Kids  fame),  and  John 
Cullom,  promptly  notified  all  broad- 

cast connections  that  since  the  mis- 
sion had  been  completed,  time  de- 

voted to  the  campaign  could  be 
used  for  other  purposes  for  which 
a  greater  need  existed.  Gratifica- tion over  the  result  was  expressed 
not  only  by  the  Air  Corps  and  the 
radio  branch,  but  by  program  spon- 

sors and  stations  who  contributed 
the  time. 

WCSC  Deal  Opposed 

ANNOUNCEMENT  of  its  inten- 
tion to  deny  proposed  transfer  of 

WCSC,  Charleston,  S.  C,  from  the 
Liberty  Life  Insurance  Co.,  to  John 
M.  Rivers,  its  president  and  gen- 

eral manager,  was  disclosed  last 
Thursday  by  the  FCC.  The  Com- 

mission said  in  its  proposed  find- 
ings, subject  to  confirmation,  that 

under  the  arrangement  Liberty 
Life  would  retain  "substantial 
financial  control  of  the  licensee  cor- 

poration" while  Mr.  Rivers  "as- sumes no  personal  financial  obliga- tion". With  control  so  divided,  it 
said,  only  a  partial  transfer  would 
be  effected  and  neither  the  trans- 

feror nor  transferee  "would  have 
the  control  over  the  license  requi- 

site for  the  operation  of  station 

WCSC  in  the  public  interest". 

Irene  Kuhn  to  Mexico 

IN  CONJUNCTION  with  a  new 
series  of  NBC  public  service  pro- 

grams, suggested  by  "Vice-President Henry  A.  Wallace,  Irene  Kuhn  of 
NBC's  general  promotion  depart- 

ment, last  week  flew  to  Mexico  City 
to  start  a  tour  of  the  country  to 
gather  material  for  lectures  before 
women's  club  groups  in  America. 
Upon  her  return  she  will  meet  vnth 
the  women's  organizations  to  or- 

ganize weekly  Latin  American  Sat- urdays, when  NBC  plans  to  present 
Down  Mexico  Way,  a  series  "to make  this  country  more  Latin 
American  conscious. 
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War-time  Advertising  Demands  Executive  Decision 

You  can  contact  the  many  responsible  executives 

through  promotion  in  Printers'  Ink 

WAR  IS  CHANGING  many  advertising  policies.  A  com- 
pany facing  limited  production  debates  the 

question  of  continuing  or  curtailing  advertising.  The 
president  of  the  firm  may  want  to  maintain  present 

schedules,  changing  only  the  message.  His  vice-president- 
in-charge-of -sales  votes  for  contintiing  only  in  certain 
markets,  on  certain  stations.  The  advertising  manager 

and  agency  account  executive  may  advise  a  trade  pro- 
motion on  product  maintenance  to  keep  dealers  active. 

And,  when  all  the  opinions,  ideas  and  facts  are  chipped 
into  the  hopper,  out  will  come  one  decision.  It  will  say: 

"Your  station  is  on  the  list)'  or  "Sorry,  next  time,  maybe!' 
Contacting  the  many  executives  who  influence  ad- 

vertising decisions  is  as  important  to  the  sale  of  time 

as  your  coverage  of  all  members  of  the  consumer-family 

is  to  the  sale  of  a  sponsor's  merchandise.  Advertisers 
buy  like  families  buy.  Their  decisions  call  for  a  merging 
of  opinions. 

If  you  are  to  hold  your  present  business  and  attract 

new  accounts,  your  story  must  be  told  quickly,  inexpen- 
sively and  with  force  to  the  executives  who  are  no^v 

making  time -buying  decisions.  You  can  do  this  in 

Printers'  Ink,  the  magazine  offering  truly  balanced  rep- 
reseniation  among  advertising,  management,  sales  and 

agency  executives  who  are  charged  with  advertising- 
responsibilities. 

Your  story  will  ride  in  on  the  acceptance  of  Printers' 
Ink,  because  it  is  the  one  magazine  welcomed  in  all  in- 

dustries for  its  help  in  moving  products  and  services  to 
consumers  in  the  mass. 

Start  a  campaign  in  Printers'  Ink  now  to  strengthen 

your  grasp  on  to-day's  active  accovmts  and  to  lay  the 
groundwork  for  to-morrow's  business. 

Free  Report  for  Media  Men 

with  Sales  Responsibilities 

"Who  determines  selection  of  media" 

1^4  advertisers  tell  who  and  how  many  ex- 
ecutives sit  in  on  buying  decisions  —  hoio 

buying  is  shared  by  agency  and  advertiser. 

You  may  ha\c  thought  of  making  this  Ijroad  field 
report  yourself.  Contains  useful  facts  for  checking 
your  own  sales  and  sales  promotion  activities.  Are 

your  contacts  adequate?  Here's  convincing  informa- 
tion for  aggressive  media  executives  to  use  in  plans 

coming  up  for  their  management's  approval.  Write 
now  for  P.  I.  Jury  of  Marketing  Opinion  Report 

No.  6B.  Address  Adv.  Dept.,  Printers'  Ink. 
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Priorities  and  War 

Feature  Canadian  Broadcast  Meeting 

Advertising  Issues 

WARTIME  PROBLEMS  of  Cana- 
dian broadcasters  will  be  discussed 

at  the  eighth  annual  convention  of 
the  Canadian  Assn.  of  Broadcast- 

ers at  the  Windsor  Hotel,  Mon- 
treal, Feb.  9-11.  With  priorities 

and  shortages  developing  in  equip- 
ment, and  an  increasing  amount  of 

wartime  programs  on  the  air,  the 
CAB  has  asked  government  war- 

time officials  to  address  sessions 
of  the  convention. 
A  large  delegation  will  attend 

from  the  American  networks  and 
the  NAB.  Among  those  who  have 
accepted  the  CAB's  invitation  are 
William  S.  Hedges,  NBC;  C.  Lloyd 
Egner,  NBC;  Fred  Weber,  MBS; 
S.  B.  Hickox,  NBC;  Ed  Klauber, 
CBS;  Paul  White,  CBS;  Neville 
Miller,  NAB;  W.  B.  Parsons,  NBC; 
L.  C.  Smeby,  NAB;  Keith  Kig- 
gins.  Blue;  William  L.  Shirer, 
CBS. 

Open  Meeting 

Opening  meeting  of  the  conven- 
tion at  10  a.m.  Monday,  Feb.  9, 

with  Harry  Sedgwick,  CFRB, 
Toronto,  and  CAB  chairman  of  the 
board  presiding,  will  include  a  re- 

port from  President  Glen  Banner- 
man  on  his  first  year  as  CAB  paid 
president  and  general  manager, 
and  a  report  by  CAB  counsel,  Jos. 

Sedgwick,  K.  C.  (King's  Coun- 
sel). This  will  be  followed  by  an 

address  by  a  Montreal  director  of 
the  Assn.  of  Canadian  Advertis- 

ers. Herbei't  Lash,  director  of  pub- 
lic information  in  the  Department 

of  National  War  Services,  will  dis- 
cuss "Information  and  the  Broad- 

casters", to  be  followed  by  J.  W.  G. 
Clark,  director  of  public  relations 
for  the  Army  and  Air  Force  in  the 
Department  of  National  Defense. 
Neville  Miller,  NAB  president,  is 
the  luncheon  speaker. 

The  afternoon  session  of  the  first 
day  will  discuss  standardization  of 
rate  structures,  the  setting  up  of 
an  organization  to  measure  list- 

ening habits  on  an  audit  bureau 
basis  and  the  work  of  the  National 
War  Finance  Radio  Committee  in 
aiding  the  government  in  the  rais- 

ing of  war  revenue. 

The  Second  Day 

The  second  day  starts  with  a 
breakfast  session  for  engineers  pre- 

sided over  by  George  Chandler,  of 
CJOR,  Vancouver,  CAB  director 
and  chairman  of  its  technical  com- 

mittee. Guest  speaker  is  Lynne  C. 
Smeby,  NAB  director  of  engineer- 

ing. A  round  table  discussion  of 
wartime  and  engineering  problems 
will  follow. 

The  Tuesday  afternoon  session, 
open  to  members  only,  will  deal 
with  bulk  buying  practices;  policy 
to  be  set  up  for  free  time  for  com- 

mercially sponsored  programs ; 
agency  franchise  revision  and  the 
setting  up  of  a  new  committee  to 
replace  the  current  Fact  Finding 
Committee;  establishment  of  a 
school  where  announcers  can  be 
trained;  a  report  on  the  Churchill 
Fund  established  at  the  last  con- 

vention to  raise  money  through 

the  stations  to  help  Britain's  war 
victims.  At  the  dinner  broadcast- 

ers will  be  welcomed  by  Mayor 
Renault  of  Montreal,  and  Mr. 
Shirer  will  be  guest  speaker. 

Joint  Meetings 

A  closed  session  with  inembers 
of  the  Canadian  Assn.  of  Advertis- 

ing Agencies  will  start  the  business 
day  Feb.  11.  Discussed  will  be  a 
report  of  the  joint  sessions  of  the 
CAB  and  CAAA  committees  on 
franchise  requirements,  simplifica- 

tion and  standardization  of  rate 
structures,  use  of  standard  con- 

tract forms,  commission  arrange- 
ments, and  payment  of  invoices  and 

other  problems.  CAB  members  then 
will  discuss  these  problems  dur- 

ing a  closed  session.  The  morn- 
ing session  will  also  take  up  de- 

velopments brought  about  by  the 
prices  and  wage  ceiling  regulations, 
and  nominate  and  elect  officers. 

The  afternoon  meeting  will  be 
divided  into  two  parts,  one  for 
stations  affiliated  with  the  Cana- 

dian Broadcasting  Corp.  network, 
and  the  other  for  those  stations  not 
affiliated  with  the  CBC  network. 
Problems  of  mutual  interest  will 
be  discussed  and  CBC  executives 
are  to  be  present.  A  meeting  of 
the  new  board  of  directors  is  to 
be  held  on  Thursday  morning  to 
line  up  work  for  the  year. 

Canada  Tax  Ruling 
A  SPECIAL  ruling  has  recently 
been  made  by  the  Canadian  Gov- 

ernment to  stimulate  and  encour- 
age the  contribution  by  corpora- 

tions of  paid  advertising  to  aid 
Government  war  finance  drives.  It 
was  recognized  by  Frazer  Elliott, 
commissioner  of  income  tax,  re- 

ports the  Toronto  Financial  Post, 
that  "contributed  advertising  of 
this  sort  would  be  recognized  as 
an  expense  to  the  extent  of  10% 
beyond  the  average  advertising  of 
the  taxpayer  during  the  period 
1936-39  inclusive."  Such  advertis- 

ing must  be  at  least  80%  con- 
tributed, that  is  at  least  80%  of 

the  time  and  space  given  over  to 
supporting  some  phase  of  Canada's war  effort. 

Ken  Soble's  Amateurs 

THE  program  Ken  Soile's  Amateurs, after  an  absence  of  several  months 
from  Canadian  stations,  resumed  Sun- 

day, Feb.  8,  from  Hamilton,  Ont.  For- 
merly broadcast  from  either  Toronto 

of  Montreal,  the  Canadian  adaptation 
of  Maj.  Bowes'  program  will  tour  mili- tary training  camps  and  the  larger 
cities  of  Ontario  and  Quebec.  There 
will  be  no  commercial  tieup  during 
February  while  the  program  is  being 
broadcast  from  military  training 
camps.  On  March  8  Royal  Canadian 
Tobacco  Co.,  Toronto,  wiU  sponsor  the 
program  again  for  a  new  product  on 
CHML,  Hamilton,  Ont.;  CFRB,  To- 

ronto ;  CKCO,  Ottawa  ;  CFRC,  King- 
ston, Ont.;  CFCF  and  CKAC,  Mon- 
treal, with  all  commercials  and  con- 

tinuity in  French  over  CKAC.  As  in 
the  past  Ken  Soble,  manager  of  CHML, 
will  be  m.c.  Account  was  placed  by 
Metropolitan  Broadcasting  Service, 
Toronto. 

G.  ALEC  PHARE 

COMMERCIALS  FOR  Canada's 
war  financing  campaigns  have  be- 

come the  No.  1  job  for  G.  Alec 
Phare,  timebuyer  at  R.  C.  Smith  & 
Son,  Toronto.  Appointed  vice-chair- 

man of  the  National  War  Finance 
Radio  Committee  when  it  was 
formed  early  in  1940,  Alec  Phare 
is  in  complete  charge  of  all  radio 

copy  used  in  the  government's war  financing  drives. 
He  works  closely  with  leading 

copywriters  in  the  23  Canadian 
agencies  who  have  formed  the  Ad- 

vertising Agencies  of  Canada  War 
Finance  Advertising  Group,  and 
the  production  committee  of  the 
National  War  Finance  Radio  Com- 

mittee composed  of  representatives 
of  agencies,  independent  broadcast- 

ers and  the  Canadian  Broadcast- 
ing Corp. 

When  not  engaged  on  war  financ- 
ing work.  Alec  attends  to  the  radio 

needs  of  his  agency's  clients,  includ- 
ing Radio  College  of  Canada, 

Toronto;  Hewitson  Shoes,  Bramp- 
ton, Ont.,  and  Gilson  Mfg.  Co., 

Guelph,  Ont. 
Alec  Phare  has  been  in  radio 

a  long  time.  Born  in  London,  Eng- 
land, of  French  Huguenot  descent, 

he  came  to  Canada  in  1911  and  be- 
fore the  First  World  War  started 

had  a  spark  transmitter  on  the  air 
in  Toronto.  Joining  Lever  Bros. 
Toronto  office,  he  was  sent  to  Win- 

nipeg, where  in  1926  he  made  his 
first  microphone  appearance  over 
CJRC.  He  returned  to  Toronto  to 
join  Rapid  Grip  Ltd. 
Radio  called  again  and  he 

formed  the  eastern  Canadian  of- 
fice at  Toronto  for  Dawson  Rich- 

ardson Broadcasting  Facilities, 
then  operating  a  number  of  sta- 

tions in  western  Canada.  In  1930 
he  became  radio  director  at  R.  C. 
Smith  &  Son. 
When  Alec  placed  some  of  the 

first  33  rpm  transcriptions  in  To- 
ronto for  one  of  his  clients,  he  had 

to  persuade  the  station  that  the 
equipment  investment  would  be 
worthwhile.  He  handled  some  of 
the  early  radio  programs  placed 
in  the  Dominion  for  Lever  Bros., 

Borden  Co.,  and  Kellogg's. He  also  has  his  own  program, 

FCC  Considering 

Simplified  Forms 

Heeds  Stations^  Complaints 

By  Revising  Questions 
STEPS  toward  simplification  of 
FCC  forms  and  questionnaires, 
notably  those  having  to  do  with 
license  renewals,  are  being  under- 

taken by  the  FCC  as  a  result  of 
industry  complaint  and  upon  orders 
from  FCC  Chairman  James  Law- rence Fly. 

Most  recent  complaint  developed 
as  a  result  of  the  revised  FCC 
Form  No.  303,  covering  license 
renewal  applications,  which  re- 

quires more  detail  than  any  of  its 
predecessors.  Moreover,  broadcast- 

ers have  called  attention  to  incon- 
sistencies in  this  form,  with  some 

of  the  questions  so  ambiguous  that 
precise  response  is  regarded  as  im- 

possible. 
Chairman  Fly,  it  was  learned, 

has  instructed  the  FCC  rules  com- 
mittee, made  up  of  division  heads, 

at  once  to  undertake  simplification 
of  the  form. 

Years  of  Complaints 
The  rules  committee,  presided 

over  by  General  Counsel  Telford 
Taylor,  is  expected  this  week  to 
submit  the  revised  form  to  the  Com- 

mission for  approval.  Relief  for  li- 
censees of  the  burden  of  ferreting 

out  greatly  detailed  information 
without  sacrificing  data  essential 
to  the  Commission's  work  is  sought 
by  the  move. Virtually  since  the  FCC  four 
years  ago  began  the  questionnaire 
method  of  listing  station  informa- 

tion on  every  phase  of  operation, 
there  has  been  persistent  complaint 
about  the  tremendous  detail  re- 

quired. Many  stations  are  under- stood to  have  found  it  necessary, 
during  certain  times  of  the  year, 

to  put  on  additional  help  to  com- 
pile the  data. 

WNOE  Seeks  50  kw. 
AN  INCREASE  from  250  to  50,000 
watts  is  sought  in  an  application 
filed  with  the  FCC  last  week  by 
WNOE,  New  Orleans,  which  also 
seeks  authority  to  shift  from  1450 
kc.  to  1060  kc,  the  clear  channel 
of  KYW,  Philadelphia.  WNOE  was 
acquired  as  WBNO  in  the  spring 
of  1939  from  the  Coliseum  Place 
Baptist  Church  by  James  A.  Noe, 
oil  operator  and  former  lieutenant- 
governor  of  Louisiana.  The  applica- 

tion proposes  a  directional  antenna 
and  the  removal  of  the  transmit- 

ter from  New  Orleans  to  approxi- 
mately two  miles  northeast  of  Ama, 

La. 

Queer  Quirks,  which  has  been  used as  a  sustainer  and  commercially 
sponsored  for  the  past  11  years, 
and  is  currently  a  sponsored  fea- ture on  Toronto  stations.  Queer 

Quirks  has  been  a  hobby  of  Phare's 
since  boyhood,  when  he  started  col- lecting the  amazing  amount  of  data 
on  the  how  and  why  of  customs, 
habits  and  reasons  for  many  every- 

day actions. 
He  is  father  of  two  grown  daugh- ters. When  he  finds  time  he  likes 

to  go  fishing  and  putter  with  roses. 
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Here  is  Indianapolis'  ONLY  full-time  radio  Farm  Editor 

HENRY  WOOD 

WFBM  Farm  Editor 

since  1930 

Henry  Wood  is  more  important  NOW  than  ever  before  .  .  .  because 

the  farmer  is  in  the  money  these  days  and  because  Henry  Wood  can 

reach  more  Hoosier  farm  homes  in  the  great  Indiana  agricuUural 

market. 

Henry  Wood,  conductor  of  WFBM's  "Hoosier  Farm  Circle",  has  the 

most  familiar  voice  entering  Hoosier  farm  homes  and,  probably, 

is  known  personally  by  more  Indiana  farm  folks  than  any  individual 

on  the  air  today. 

WFBM'S"HOOSIERFARM  CIRCLE"12:30  P.M.  Monday  thru  Saturday 
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€n^.  600  >&c. 
In  the  rich,  producfive  Baltimore  area 
WCAO  consistently  reaches  and  influences 
the    cream    of    your    sales  potentials. 

^AB  Planning  for 

To  Elect  Directors, 

PURSUANT  to  NAB  by-laws  re- 
quiring election  of  district  direc- 

tors in  advance  of  each  year's 
annual  convention,  NAB  has  sched- 

uled meetings  in  8  of  the  17  dis- 
tricts, to  be  held  between  Feb.  18 

and  March  10.  Representatives  of 
the  Office  of  Censorship,  Office  of 
Facts  &  Figures,  Army,  Navy  and 
Marine  Corps  have  been  invited  to 
attend  the  sessions  for  discussion 
of  broadcasting  activities  in  the 
war  effort. 

C.  E.  Arney  Jr.,  assistant  to 
NAB  President  Neville  Miller  and 

acting  secretary-treasurer,  will  at- 
tend all  of  the  sessions,  along  with 

other  staff  members.  Spokesmen 
for  BMI,  SESAC  and  ASCAP  also 
are  expected  to  attend. 

Schedule  of  Meetings 

Following  are  the  meetings 
scheduled,  with  incumbent  directors 
whose  terms  expire  at  the  NAB 
convention  in  Cleveland  May  11-14. 
District  6,  Feb.  18  (Ark., 

La.,  Miss.,  Tenn.),  Edwin  W. 
Craig,  WSM,  Nashville,  director; 
Hotel  Roosevelt,  New  Orleans. 

Regional  Meetings 

Study  War  Effort 
District  16,  Feb.  23  (Ariz.,  New 

Mexico,  and  Southern  Cal.),  Har- 
rison Holliway,  KFI-KECA,  Los 

Angeles,  director;  Biltmore  Ho- 
tel, Los  Angeles. 

District  14,  Feb.  25  (Col.,  Idaho, 
Utah,  Wyo.,  Mont.),  Eugene  P. 
O'Fallon,  KFEL,  Denver,  director; Hotel  Albany,  Denver. 

District  12,  Feb.  27  (Kansas, 
Okla.),  Herb  Hollister,  KANS, 
Wichita,  director;  Hotel  Lassen, Wichita. 

District  10,  March  2  (Iowa,  Mo., 
Neb.),  John  J.  Gillin  Jr.,  WOW, 
Omaha,  director;  Hotel  Paxton, 
Omaha. 

District  8,  March  4  (Ind.,  Mich.), 
John  E.  Fetzer,  WKZO,  Kalama- 

zoo, director;  Park  Club,  Kala- mazoo. 

District  2,  March  6,  date  tenta- 
tive (New  York-New  Jersey), 

Clarence  Wheeler,  WHEC,  Roches- 
ter, director;  place  to  be  selected. 

District  4,  before  March  11,  date 
tentative  (D.  C,  Md.,  Va.,  N.  C, 
S.  C,  W.  Va.),  John  Kennedy, 
WCHS,  Charleston,  director;  mem- 

bership being  polled  on  time  and 

place. 

FM  FEEDS  GASPIPES 

College  Stations  Picking  Up 

 Hartford  Programs  

GASPIPE  networks  of  Yale,  Wes- 
leyan  and  Connecticut  universities 
have  been  granted  permission  to 
rebroadcast  programs  of  W65H, 
Hartford,  by  Franklin  M.  Doolittle, 
general  manager  of  the  FM  station. 

The  three  Connecticut  universi- 
ties have  a  combined  listening  au- 

dience of  about  7,500  students  and 
faculty.  The  Connecticut  U  station 
is  UCBS,  known  as  the  Husky  net- 

work; the  Wesleyan  unit  is  WES, 
Cardinal  network;  and  the  Yale 
System  is  WOCD,  Yale  Broadcast- 

ing System. 
"It  is  a  step  in  the  right  direc- 

tion," said  President  Albert  N. 
Jorgensen  of  Connecticut  U,  "and will  give  the  student  body  of  our 
institution  and  the  other  Con- 

necticut universities  an  opportu- 
nity to  keep  up  to  date  on  the 

newest  radio  development  —  FM. 
Besides,  it  gives  the  students  an 
opportunity  to  hear  programs 
which  are  among  the  best  any- 

where, and  which  they  could  not 

hear  otherwise." 

New  UP  Clients 

MARKING  the  greatest  expansion 
of  new  clients  subscribing  to  United 
Press  service  in  one  month,  81  sta- 

tions have  become  UP  clients  since 
Jan.  1,  1942,  according  to  A.  F. 
Harrison,  UP  radio  sales  manager, 
who  attributes  the  growth  to  in- 

creased listener  interest  in  the  news 
since  America  entered  the  war,  and 
a  mounting  importance  to  broad- 

casters of  thorough  news  coverage. 
Of  the  total  new  business,  35  sta- 

tions have  been  added  in  Latin 
America,  12  in  Canada,  and  the  fol- 

lowing 34  in  this  country: 

KFFA  KTHS  KHSL  KFRE  KFSG 
KFWB  KVCV  KID  KTFI  WKRO  WSON 
WHOP  WPAD  WHDH  WFOR  KFVS 
KGKY  WTTM  WMFF  WGBG  WGTM 
WHIT  WIZE  KCRC  KWRC  KQV  WMBS 
WJPA  KSUB  WCAX  WWSR  WPID  KEVR. 

Book  Disc  Series 

CONSOLIDATED  Book  Publish- 
ers, Chicago,  to  promote  a  new 

cook  book  it  is  publishing  has 
worked  out  a  syndicated  half-hour 
series,  now  in  preparation  by 
World  Broadcasting  System,  titled 
The  Meal  of  Your  Life.  To  be  of- 

fered for  local  sponsorship  when 
complete,  the  show  will  feature 
David  Ross  as  announcer,  and  guest 
hosts  interviewing  prominent  per- 

sonalities at  imaginary  dinners  at 
the  Waldorf-Astoria,  New  York,  as 
they  describe  their  most  memorable 
meal.  Kermit-Ramond  Corp.,  New 
York,  is  agency. 

DEFENSE  POOL  instituted  re- 
cently by  staff  of  WORL,  Boston, 

and  its  920  Club  requires  each  staff 
member  to  buy  a  25-cent  defense 
stamp  each  week.  Names  are  writ- 

ten on  slips  of  paper  which  are 
put  into  a  hat  from  which  is  drawn 
the  name  of  the  winner  who  gets 
all  the  stamps.  Here  smiling  girl 
members  of  the  staff  are  shown  at 
the  first  pool  drawing  (1  to  r)  :  Mil- 

dred Ham,  Helen  Perry,  Gertrude 
Richmond,  Estelle  Broderick. 

Mr.  West 

West  and  Corwin 

Given  Ad  Awards 

Young  &  Rubicam  Honored  at 
Annual  Event  in  New  York 

NORMAN  CORWIN,  radio  writer 
and  producer,  and  four  advertising 
agencies  received  bronze  medal 
awards  for  their  achievements  in 
radio  at  the  Annual  Advertising 
Awards  Dinner  held  last  Thursday 

at  the  Waldorf- Astoria,  New 
York.  The  gold 
medal  award  for 

distinguished  ser- 
vices to  advertis- 

ing was  presented to  Paul  West, 

president  of  the 
Assn.  of  National 
Advertisers,  and 
13  other  bronze 
medals  were  also  awarded  to  ad- 

vertisers and  agencies  for  superior 
performances  in  other  media. 

Mr.  Corwin,  noted  for  his  pioneer 
efforts  in  the  field  of  serious  radio 

drama,  particularly  on  the  Colum- 
bia Workshop  series,  received  the 

award  given  to  "an  advertiser, 
agency,  broadcast  facility  or  indi- 

vidual, who  by  contemporary  ser- 
vice has  added  to  the  knowledge 

or  technique  of  radio  advertising." 
Other  Awards 

The  medal  for  "outstanding 
skill  in  commercial  program  pro- 

duction" went  to  Young  &  Rubicam 
for  The  Aldrich  Family,  sponsored 

by  General  Foods  Corp.  Newell- 
Emmett  Co.  and  Ruthrauff  &  Ryan 

each  received  a  medal  for  "excel- 
lence of  commercial  announce- 

ments", the  former  for  the  Pepsi- 
Cola  jingles,  the  latter  for  the 

Pall  Mall  cigarette  "modern  de- 
sign" announcements.  The  medal 

for  "a  commercially  sponsored  pro- 
gram which  contributes  most  to 

the  advancement  of  radio  advertis- 

ing as  a  social  force"  was  awarded 
by  Buchanan  &  Co.  for  the  Metro- 

politan Opera  broadcasts,  spon- 
sored by  the  Texas  Co. 

In  other  classifications,  CBS  re- 
ceived an  honorable  mention  for 

its  "CBS  Listening  Areas"  as  one 
of  the  year's  research  developments 
used  for  the  promotion  of  an  ad- 

vertising medium  which  has  con- 
tributed to  the  knowledge  of  adver- 
tising, and  WOR,  New  York, 

received  an  honorable  mention  for 
"technical  excellence  of  visual  pres- 

entation (layout,  art,  typogra- 

phy)." 

Speakers  at  the  dinner  included: 
Thomas  E.  Dewey,  Gordon  E.  Cole, 
Sir  Gerald  Campbell,  William  L. 
Batt,  Chester  La  Roche.  Mark 
O'Dea,  of  O'Dea,  Sheldon  &  Cana- 
day,  and  chairman  of  the  admin- istrative board  governing  the 
awards,  presided. 

BASED  on  the  weekly  half-hour  Blue 
Network  program.  Gang  Busters,  Uni- 

versal Pictures  Co.,  Hollywood,  is  film- 
ing a  two-reel  new  serial. 
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NEW  BRANCH  SETUP 

STARTED  BY  ASCAP 

ASCAP  has  revised  its  branch  of- 
fice organization,  eliminating  the 

former  lawyer-representatives  and 
substituting  20  branch  offices  di- 

rectly managed  by  the  home  office 
under  the  supervision  of  John  G. 
Paine,  general  manager,  the  So- 

ciety announced  last  week.  New 
setup  includes  four  district  offices, 
each  with  its  branch  offices,  as  fol- 
lows: 

1.  Western  District:  R.  J.  Pow- 
ers, supervisor  and  also  manager 

of  the  Hollywood  branch;  Harry  0. 
Bergkamp,  Denver  branch  man- 

ager; Hei'man  Kenin,  Portland 
branch  manager,  and  Harry  A. 
Leninson,  San  Francisco  branch 
manager. 

2.  Midwestern  District:  R.  W. 
Rome,  supervisor  and  manager  of 
the  Chicago  office;  Dwain  M.  Ew- 
ing,  Minneapolis  manager;  Grosner 
and  Burak,  Detroit;  Frank  H. 
Hemby,  St.  Louis;  Edward  A.  Sher- 

wood, Cleveland,  and  John  C. 
Wooden,  Des  Moines. 

3.  Southern  District:  I.  T.  Cohen, 
supervisor  and  manager  at  At- 

lanta; Philip  0.  Alexander,  Dallas; 
Stanley  Shepard,  New  ©rleans; 
Samuel  Feldman,  Cincinnati. 

4.  Eastern,  District:  F.  C.  Erd- 
man,  supervisor  and  New  York 
manager;  Samuel  Berkett,  Boston; 
H.  A.  Brown,  Philadelphia ;  William 
J.  O'Brien,  Pittsburgh;  Arthur Rothkranz,  Baltimore;  Lawrence  B. 
Schlums,  Rochester. 

NAPA  Drops  Suit 
ANNOUNCEMENT  was  made  last 
week  by  Philip  Werner  Amram, 
counsel  for  WPEN,  Philadelphia, 
that  the  suit  against  the  station 
by  the  National  Assn.  of  Perform- 

ing Artists,  seeking  to  restrain  the 
station  and  sponsors  from  using 
phonograph  records  made  by  its 
membership,  has  been  dropped. 
NAPA  asked  WPEN's  agreement 
to  permit  the  case  to  be  voluntai'ily 
discontinued  without  costs.  The  sta- 

tion agreed  to  permit  such  a  dis- 
continuance, provided  WPEN  was 

making  no  commitments  or  agree- 
ments to  its  future  conduct.  Mau- 

rice J.  Speiser,  NAPA  general 
counsel,  explained  that  the  suit  was 
based  largely  on  records  made  by 
the  late  Hal  Kemp  and  since 
Kemp's  testimony  was  to  have  been 
an  essential  part  of  the  proof,  there 
is  no  particular  point  in  continuing 
this  suit. 

New  Studios  for  WTSP 
NEW  STUDIOS  in  the  Hillsbor- 

ough Hotel,  Tampa,  were  inaug- 
urated Feb.  2  by  WTSP,  St.  Pet- 

ersburg. Salutes  by  various  organi- 
zations and  a  musical  program  fea- 

tured the  dedicatory  program.  Mar- 
vin A.  Best  was  named  to  manage 

the  new  studios.  WTSP  is  an  affil- 
ate  of  the  St.  Petersburg  Times 
and  MBS. 

8-H  Revamped 
BECAUSE  of  the  success  with  studio 
audiences  of  Radio  City's  new  Cop- per and  Silver  studios,  NBC  has  de- 

cided to  redecorate  its  largest  studio 
8-H  by  erecting  a  special  sound-refiect- 
ing  stage,  sharpening  the  acoustical 
qualities,  and  installing  comfortable 
chairs  on  the  main  floor  of  the  hall. 
Engineers  and  workmen  started  Feb.  9 
under  direction  of  O.  B.  Hanson,  NBC 
vice-president  and  chief  engineer. 

You   Can   Dominate  This 

Using  Alone 

Four  million  hard-working  Americans, 
whose  1941  spending  money  exceeded 
TWO  BILLION  DOLLARS,  live  in 
WOW-LAND,  producing 
Food  for  Freedom  and  War  Materiel 

WOW-LAND'S  farmers  produced  rec- 
ord crops  in  1941  .  .  .  should  produce 

still  more  in  '42.  Farm  prices  are  high. 
WOW-LAND'S  workers  are  getting 
record  high  wages.  And  thousands 
more  of  them  soon  will  be  employed  in 

100  million  dollars'  worth  of  new  war 

plants. 

WOW-LAND 
includes  the 
western  third 
of  Iowa ;  two- 
thirds  of  Ne- braska and  bigf 
income  sections 
of  Kansas  and 
South  Dakota. 

WOW-LAND  is  centrally  located.  Its 
people  sulfer  less  from  war-jangled 
nerves.  On  all  counts  it  is  the  soundest 

spot  in  the  nation  in  which  to  invest 
advertising  dollars. 

276  Rich  Counties  Hear  WOW 

There  are  276  rich  counties  in  WOW- 
LAND.  The  strong  signal  of  WOW  is 

heard  in  all  of  them — and  WOW's  basic 
Red  Network  affiliation  makes  it  the 
most  listened-to  station  in  this  terri- 

tory. That's  why,  in  WOW-LAND,  you 
can  do  the  job  with  WOW  alone. 

Write  for  this  Book  of 

MARKET  FACTS  AND  FIGURES 

RADIO  STATION 

wow 

OMAHA 

mC  RED  NETWORK 

590  KC.  *  5000  WATTS 
Owned  and  Operafed  By 

Woodmen  of  fhe  World  Life  Insurance  Society 

JOHN  J.  GILLIN,  JR.,  GENl  MGR. 
JOHN  BLAIR  CO..  REPRESENTATIVES 
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^Jif  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

^.000073  J^ei-  FAMILY 

WTAM,  with  its  50,000  Watt  Coverage  of  over  a 

million  and  a  quarter  families,  not  only  reaches  more 
families  but  costs  /ess  per  family. 

Here's  how  to  figure  it:  Divide  the  15  minute  Day- 
time Rate  of  each  Cleveland  Station  by  the  number 

of  families  each  claims  in  its  Primary  Area.  Then 

Compare  Cosfs.  But  don't  s+op  there.  Look  at  the 
Surveys.  A//  the  surveys.  Compare  the  number  of 
\h\Qt\eT%  each  station  has  .  .  morning,  afternoon  and 
evening. 

More  listeners.  That's  why  W  T  A  M  is  firsf  choice 
in  Cleveland  with  all  smart  time  buyers  .  .  coast  to 
coast. 

w 
CLEVE 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC •^^NDOHIOI 

REPRESENTED  NATIONALLY  \f /7  BY  SPOT  SALES  OFFICES 

A(etckandi5in^  &  Pxomotion 

Swap  With  Paper — ^Atlas  With  Sets — Net  Clip  Sheet — 
In  Hotel  Rooms — Special  to  Shoppers 

RADIO  -  NEWSPAPER 
 co- operative deal  has  been  ar- 

ranged between  WMCA, 
New  York,  and  the  New 

York  Post,  whereby  the  newspaper 
will  sponsor  a  food  program  on 
WMCA,  Saturdays  9:15-9:45  p.m., 
and  WMCA  will  take  advertising 
space  in  the  Post  equal  to  the  cost 
of  the  radio  series.  Starting  date 
of  the  radio  series  is  expected 
within  two  weeks,  while  WMCA 
has  'already  begun  a  weekly  ad 
plugging  its  features. 

Crosley  Atlas 
WITH  radio  broadcasts  coming 
from  places  all  over  the  world  and 
with  newscasters  employing  geo- 

graphical names  strange  to  the  av- 
erage listener,  Crosley  Corp.,  Cin- 

cinnati, is  distributing  1942  Ham- 
mond New  Era  Atlases  with  all 

radio  receiving  sets  sold.  Book  con- 
tains 48  foreign  maps  along  with 

160  pages  of  information. 

Blue  Clip  Sheet 
PUBLICITY  department  of  the 
Blue  Network  last  week  revived  the 

printed  clip  sheet  with  mats  for- 
merly used  by  both  NBC  networks 

as  a  daily  news  feature.  The  Blue 
Feature  News  sheet,  however,  will 
be  issued  weekly  as  supplementary 
to  the  daily  mimeographed  releases, 
and,  according  to  the  department, 
is  an  experiment. 

Cards  in  Rooms 

WCAE,  Pittsburgh,  has  placed  in 
the  hotel  rooms  of  the  William 
Penn  Hotel  over  1,200  place-cards 
calling  attention  to  the  news  cover- 

age and  commentators  on  the  sta- 
tion. These  attractive  two-tone 

brown,  3x6  cards  are  attached  to 
the  radio  knobs  and  suggest  to  the 
listener  to  dial  WCAE,  "Your 
Mutual  Friend". 

News  for  Shoppers 

CONTAINING  a  huge  visual  map, 
United  Press  teletype,  news  bul- letin board  and  direct  lines  to  news 
rooms,  a  news  post  has  been  estab- 

lished by  KMOX,  St.  Louis,  in  the 
display  window  of  Famous  Barr  in 
downtown  St.  Louis  to  give  shop- 

pers the  latest  news  from  the  war 
fronts. 

Morning  Pull 
DISCOVERY  that  hours  usually 

not  regarded  as  "choice"  can  draw swarms  of  listeners  was  made  by 
researchers  of  WOR,  New  York,  in 
analyzing  mail  response  to  31  an- 

nouncements for  "The  WOR  Inter- 
national News  Map",  made  from 

Dec.  25-29  on  the  6:25-6:30  p.m. 
Saturday  Program  Preview. 

Service  Flags 

FREE  red,  white  and  blue  service 
flags  as  gummed  stickers  are  being 
offered  by  KLZ,  Denver,  to  listen- 

ers with  one  or  more  family  mem- 
bers in  the  service.  Stickers  con- 

tain no  advertising  matters. 

LIKE  GOVERNORS  and  other  po- 
litical poobahs,  W.  R.  Griffin,  pro- 

gram director  of  KFYR,  Bismarck, 

N.  D.,  has  received  a  set  of  "se- lect" auto  tags  which  display  the 
station's  550  frequency. 

United  Press  Coverage 

In  Latin  Nations  Grows 
APPROXIMATELY  95%  of  all 
South  and  Central  Americans  who 
own  radio  sets  can  hear  its  dis- 

patches, it  was  estimated  by  United 
Press  since  addition  the  first  of  the 
year  of  its  service  on  Radio  Bel- 
grano,  Argentine  network  and  Esso 
Reporter  on  stations  in  Havana, 
Panama,  Managua,  San  Juan,  Bo- 

gota, Caracas,  Guatemala  City, 
San  Jose,  Trujillo  City  and  San 
Salvadore. 

The  UP  report  commenting  on 
news  presentation  in  general  in 
Latin  America  stated :  "Within  less 
than  a  year,  Latin  American  radio 
had  made  the  jump  from  irregular, 
overlong  newscasts,  largely  drawn 
from  newspaper  columns  or  from 
subsidized  foreign  news  agencies, 
to  a  well-ordered  carefully  de- 

veloped program  of  news  reports 
comparable  to  those  with  which 
U.  S.  listeners  are  familiar".  UP 
in  the  past  year  also  increased  the 
flow  of  news  from  the  Latin  Ameri- 

can countries  to  North  America  to 
meet  a  growing  demand  in  this 

country  of  news  of  our  "Good 
Neighbors",  the  report  said.  The 
program  recently  inaugurated  by 
International  Telephone  &  Tele- 

graph Co.  [Broadcasting,  Dec.  22] 
was  given  as  an  example  in  point. 

Army  Appoints  Reis APPOINTMENT  of  Joseph  Reis, 
former  director  of  public  services  pro- grams of  the  Crosley  stations,  WLW, 
WSAI  and  WLWO,  as  college  train- 

ing director  of  the  Cincinnati  Ord- nance District,  War  Department,  has 
been  announced  by  Maj.  F.  L.  Leonard, 
public  relations  officer.  The  district 
embraces  Kentucky  and  Tennessee, 
southern  Ohio  and  southern  Indiana. 
He  will  be  liaison  officer  between  the 
Cincinnati  office  and  colleges  and  uni- 

versities in  the  district  offering  defense 
training  courses.  Since  the  beginning 
of  the  war,  Mr.  Reis  has  been  city 
and  regional  news  educator  for  WKRC 
and  before  that  was  with  Crosley. 

WILLIAM  SPIER,  director  of  the 
CBS  script  department,  has  been named  to  succeed  Davidson  Taylor  as 
producer  of  the  Columlia  Workshop 

lirograms. 
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Last  of  50-Watters 

Gives  Up  the  Ghost 
Buffalo  Outlet,  WSVS,  Asks 
To  Cancel  Its  License 

LAST  of  the  country's  50  watters, 
and  one  of  radio's  pioneer  educa- 

tional broadcasting  stations,  gave 
up  the  ghost  when  the  Board  of 
Education  of  the  City  of  Buffalo  in 
a  letter  to  the  FCC  Jan.  29  re- 

quested the  cancellation  of  the  li- 
cense of  its  non-commercial  outlet, 

WSVS.  The  petition  came  on  the 
heels  of  a  grant  two  days  earlier 
to  the  Buffalo  Board  of  Education 
of  a  non-commercial  FM  educa- 

tional station  [Broadcasting,  Feb. 
2].  The  new  station  will  take  over 
the  old  WSVS  studios  in  Seneca 
High  School. 

Too  Much  Silence 

WSVS  was  established  in  1925 
and  has  been  operating  on  1400 
kc,  using  specified  hours  with 
WBNY,  Buffalo.  In  recent  years 
WSVS  operators  have  shown  little 
interest  in  radio,  asking  frequently 
for  long  periods  of  silence  during 
school  vacations.  This  year,  how- 

ever, even  when  the  school  term 
began,  the  station  still  asked  for 
a  silent  period.  From  time  to  time 
the  FCC  has  reminded  the  station 
that  a  minimum  of  100  watts 
power  was  required  and  had  re- 

quested WSVS  to  file  an  applica- 
tion for  increased  power,  but  to  no 

avail.  WBNY  has  been  using  the 
specified  hours  of  WSVS  each 
morning  from  8:30  to  10  a.m. 
under  special  temporary  authori- 

zations of  the  FCC. 
The  action  adds  another  to  the 

list  of  non-commercial  stations  re- 
tiring from  the  standard  broadcast 

band.  Last  year  WCAD,  licensed 
to  St.  Lawrence  U  in  Canton,  N.  Y., 
quit  the  air  voluntarily  while 
KFDY,  South  Dakota  U  station  at 
Brookings,  decreased  its  opera- 

tion to  two  specified  hours  daily. 
In  some  quarters,  this  trend  has 
been  regarded  favorably  since  it 

opens  up  new  and  better  assign- ment in  the  standard  band  for 
commercial  stations.  Several  of  the 

remaining  non-commercial  broad- 
cast stations  already  have  new  sta- 

tions in  the  educational  high  fre- 
quency bands,  and  have  been  con- 

centrating their  programming  ef- 
.forts  there. 

New  Series  in  West 
BOHEMIAN  DISTRIBUTING  Co., 
Los  Angeles  (Acme  beer),  on  Feb. 
2  starts  for  13  weeks  sponsoring 
a  five-minute  transcribed  musical- 
dramatic  series,  titled  Toast  to 
America's  Allies,  five  times  per 
week  on  Southern  California  sta- 

tions, as  well  as  thrice-weekly  on 
Arizona  Network  stations.  List 
includes  KERN  KXO  KFXM  KGB 
KDB  KHJ  KTAR  KVOA  KYUM 
KGLU.  Programs  are  built  around 
music  and  traditions  of  the  Allied 
countries.  Agency  is  Brisacher, 
Davis  &  Staff,  Los  Angeles. 

Renault  Adding 

L.  N.  RENAULT  SONS  &  CO., 
Egg  Harbor,  N.  J.  (Renault  wines 
and  champagnes),  adding  to  its 
radio  scedule  on  WOR,  New  York, 
has  scheduled  three  10-minute  pe- 

riods a  week  on  KYW,  Philadelphia, 
using  Norman  Jay's  Column  of  the Aif.  Other  local  stations  in  cities 
throughout  Pennsylvania  will  be 
added  in  the  near  future  date.  Gray 
&  Rogers,  Philadelphia,  is  agency. 

Music  for  Army 

A  VALUABLE  music  library  con- 
sisting of  more  than  5,000  scores 

of  popular  melodies  and  marches 
has  been  turned  over  to  military 
authorities  for  use  of  Army,  Navy 
and  Marine  orchestras  in  Southern 
California  by  Harrison  Holliway, 
general  manager  of  KFI-KECA, 
Los  Angeles.  Mr.  Holliway  urged 
stations  to  follow  that  procedure 
by  gathering  together  duplicate 
scores  and  special  arrangements 
from  their  libraries. 

CORNLIKKER  may  have  been  an- 
ticipated but  375  pennies  tumbled 

out  of  the  Brown  Jug  being  held  in 
traditional  style  by  Foster  Brooks, 
conductor  of  the  Sunrise  Special, 
early  morning  show  on  WHAM, 
Rochester.  Pennies  were  a  contri- 

bution to  the  Red  Cross. 

ENTIRE  STAFF  of  KGNC,  Amaiil- 
lo,  Tex.,  has  been  finger-printed  and 
photographed  for  the  personnel  files 
of  the  Federal  Bureau  of  Investiga- tion. 

Muzak  Raid  Warning 

MUZAK  Corp.  has  notified  the  sub- scribers to  its  wired  radio  program 
service  that  "for  the  duration"  the service  wUl  be  extended  to  24  hours 
a  day  and  that  it  "will  bring  you official  air  raid  warnings,  all  clear 
signals  and  important  news  during 
air  raids  when  radio  stations  are 
silent."  Many  New  York  apartment 
houses  subscribe  to  the  Muzak  serv- 

ice and  make  it  available  to  all  ten- 
ants whose  radios  are  connected 

with  the  master  building  aerial  sys- 
tem. The  Muzak  programs  are  then 

tuned  in  at  550  kc,  just  as  if  they 
were  coming  from  a  broadcasting 
station  at  that  frequency. 

Drop  Program  Services 
BECAUSE  of  "threatened  depletion 
of  paper  stock,"  both  NBC  and  the Blue  Network  have  discontinued  their 
daily  program  services  to  radio  editors 
and  in  the  future  will  supiilement  the 
weekly  advance  program  services  with 
daily  mimeographed  corrections. 

-FIRST  ON  THE  SPOT! 

Stewardess  Florence  Barry 

/s^,^^    of  American  Airlines showing  how  black- out curtains  were  hung 

within  the  W-G-N  Mo- 
bile Unit.  W-G-N's  two 

way  broadcast  from  the 
observation  plane  to  the 
Great  Lakes  Naval  Train- 

ing Station  was  a  feature 
of  the  recent  blackout  of 
Lake  County,  Illinois. 

This  broadcast  is  typical  of  the  on-the-spot 
local  news  coverage  which  W-G-N  affords 
Chicago  and  MiddleWestern  radio  listeners. 

Whether  it  is  spot  news  or  spot  commercial, 

W-G-N  is  the  First  Station  in  Chicago  and 
the  FirstChicago  Station  in  theMiddle  West. 

A  Clear 

50,000  WATTS 

Channel  Station 

720  KILOCYCLES 

MUTUAL    BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Sheet,  New  York,  N.  Y.  PAUL  H.  RAYMER  CO.,  los  >*nge/e5,  Co/.,  Son  froncisco,  Co/. 
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FURTHERING  a  principle  of the  Army — to  keep  the  Amer- 
ican soldier  the  best  informed 

fighting  man  in  the  world — 
WCOS,  Columbia,  S.  C,  twice- 
weekly  originates  a  half-hour  lec- 

ture by  officers  of  Fort  Jackson, 
S.  C.  The  discussions,  dealing  with 
modern  warfare  and  tracing  trends 
and  troop  movements  of  the  present 
conflict,  have  been  made  required 
listening  for  the  40,000  officers  and 
enlisted  men  at  Fort  Jackson. 

*      ❖  * 

Detroit  Pledges 
RED  CROSS  programs  over 
WJBK,  Detroit,  are  presenting  na- 

tionality participations — 12  nation- 
ality groups  having  presented  ap- 
peals for  funds  so  far.  Each  na- 
tional group  sponsors  a  weekly  pro- 
gram with  pledges  being  requested 

over  the  air  for  both  the  Red  Cross 
and  the  War  Relief  Fund. 

f>^  PROGRAMS 
Women  in  War 

NEW  FEATURE,  Women's  Place, 
show  devoted  to  informing  women 
of  how  they  can  aid  in  the  war  ef- 

fort, has  been  started  by  KGW- 
KEX,  Portland.  Conducted  by 
Peggy  Williams  and  Vere  Knee- 
land,  the  15-minute  show's  format 
is  divided  in  three  five-minute  pe- 

riods— news  of  women  in  defense, 
in  the  home  and  in  the  news — and 
the  program  acts  as  a  clearing 
house  for  questions  of  women  wish- 

ing to  know  how  they  can  be  of help. 
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Freedom  Broadcasts 

AMERICAN  Philosophical  So- 
ciety, Philadelphia,  on  Jan.  31  voted 

$25,000  for  shortwave  broadcasts 
to  convey  the  American  concept  of 
freedom  to  Axis-dominated  lands. 
The  society's  finance  committee  on 
Feb.  3  donated  the  money  to  World 
Wide  Broadcasting  Foundation, 
operating  WRUL,  Boston.  Broad- 

casts, to  originate  at  Independence 
Hall  in  Philadelphia,  will  feature 
American  scientists,  telling  what 
American  freedom  has  meant  to 
science,  especially  to  scientists  from 
foreign  countries.  Society's  contri- bution will  bring  to  $230,000  the 
amount  pledged  to  the  shortwave 
station  for  1942,  nearly  half  the 
year's  budget. *      *  * 

Americans  at  War 
CBS  was  to  start  Feb.  8  a  new 
Sunday  evening  series.  They  Live 
Forever,  presenting  first  hand  facts 
concerning  the  American  heroes 
who  have  given  their  lives  in  the 
present  war,  "a  crystallization  in dramatic  form  of  the  thoughts  and 
feelings  and  actions  of  132,000,000 
Americans  at  war."  Series  will  be 
broadcast  10:30-11  p.m.  each  Sun- 

day and  will  be  produced  by 
Charles  Vanda,  CBS  western  pro- 

gram director,  who  is  in  New  York 
on  special  war  broadcasting  as- 
signment. 

Arizona  Bands 

FEATURING  outstanding  non- 
professional bands  of  the  State,  and 

carrying  defense  bond  commercials 
only,  a  new  weekly  half-hour  pro- 

gram titled  Arizona  Band  Stand, 
has  been  started  on  the  Arizona 
Network,  originating  from  KOY, 
Phoenix.  Initial  broadcast  on  Feb. 
5  featured  the  80-piece  North 
Phoenix  High  School  band,  with 
those  from  the  U  of  Arizona,  Tem- 

ple College  and  Phoenix  Union 
High  School  on  the  schedule  to  fol- low. 

Soldier-Sailor  Quiz 
WAR  CENSORSHIP  has  caused 
WHDH,  Boston  to  move  its  Depot 
Dialogues  from  the  North  Station 

in  Boston  to  the  Soldiers'  &  Sailors' Club.  Quiz  is  sponsored  by  Esta- 
brook  and  Eaton  Cigars.  Heard 
nightly  at  5:45  the  program's  m.c. Bob  Elliott,  interviews  soldiers  and 
sailors,  giving  out  prizes  of  money 
and  cigars.  Guests  on  the  show 
have  included  civic  officials,  writers, 
and  Army  and  Navy  officers. 

On  the  Home  Front 
ACTIVITIES  and  observations  of 
the  wives  of  service  men  are  re- 

lated during  the  program  Navy 
Wife,  launched  on  KGO,  San  Fran- 

cisco Jan.  30  by  Mrs.  Richard 
Walker,  wife  of  a  lieutenant  in  the 
Navy.  She  was  recently  evacuated 
from  Honolulu. 

^      ̂   ^ 
Hill  Patriots 

PATRIOTISM  of  Kentucky  hill 
people  is  the  idea  behind  RFD, 
weekday  quarter-hour  program 
starting  on  WJJD,  Chicago,  Feb.  9, 
featuring  Hugh  Carson  as  a  coun- 

try mail  carrier,  and  songs  by  Bob 
and  Bonnie  Atcher. 

FIRST  AMERICAN  DOUGHBOY 
to  set  foot  on  European  soil  in  the 
present  war,  Milbourne  (Dink) 
Hencke,  is  greeted  by  his  mother 
and  father,  Mr.  &  Mrs.  Henry 
Hencke  (center),  and  girl  friend, 
lola  Christensen.  Two-way  conver- sation was  arranged  by  WTCN, 
Minneapolis,  and  Blue  Network. 

Morale  Drama 
DEDICATED  to  civilian  morale, 
dramatic  series,  Plays  for  Ameri- 

cans, written,  produced  and  directed 
by  Arch  Oboler,  was  launched  on 
NBC-Red  stations,  Sunday,  4:30- 
5  p.m.  (EST),  Feb.  1.  Featuring 
Olivia  De  Havilland  and  Raymond 
Edward  Johnson,  first  broadcast, 
titled  Johnny  Quinn,  U.S.N.,  ema- 

nated from  New  York.  Ensuing 
shows  will  originate  from  NBC 
Hollywood,  featuring  film  person- alities. Series  dramatizes  freedoms 
that  America  is  now  striving  to 

preserve. 
*  *  * 

Wartime  Women 

WOMEN'S  part  in  the  war  effort is  stressed  by  KOIN,  Portland, 
Ore.,  in  its  nightly  broadcast. 
Women  in  Wartime,  by  Clare  Hays. 
Miss  Hays  summarizes  current  ac- tivities of  women  in  defense,  gives 
information  on  pending  meetings 
and  rallies,  and  in  an  advisory 
capacity  helps  women  chose  work 
in  the  natonal  program  to  which 
they  are  best  adapted. 

Yesterday's  World IN  FACE  of  the  excitement  over 
the  world  today,  KYW,  Philadel- 

phia, recently  started  a  weekly 
series  of  programs  titled  The 
World  of  Yesterday.  Originating  in 
the  university  museum,  the  broad- 

casts are  based  on  dramatic  experi- 
ences of  members  of  Penn's  world- famous  archaeological  expeditions. 

^  ^  ^ 
Books  for  Children 

TO  ASSIST  parents  in  choosing 
suitable  reading  for  their  young- 

sters, a  weekly  quarter-hour  pro- 
gram. Books  That  Live,  has  been 

started  on  KECA,  Los  Angeles,  un- 
der auspices  of  the  Los  Angeles 

Public  Library  and  Junior  League. 
*  *  * 

Far  in  the  Future 
WITH  THE  setting  laid  100  years 
hence  in  the  year  2042,  a  new  five- 
weekly  serial  has  started  on  Mu- tual entitled  In  the  Future  With 

Biff  Baker,  telling  the  adven- tures of  two  young  boys  on  various 
planets  other  than  the  Earth. 

*  * 
Pre-Arranged  Interviews 

TRIANGLE  Restaurants,  Chicago, 

started  on  Jan.  27  What's  Cookin' With  Anson  thrice-weekly  half- 
hour  remote  of  pre-arranged  in- terviews on  WCFL,  Chicago. 
Agency  is  C.  Wendell  Meunch  & 
Co.,  Chicago. 
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NAB  RADIO  ADVERTISING  BOOK 

Wide  Range  of  Data  and  Sales  Points  Assembled 

 In  Continuing  Volume  by  Pellegrin  

FIRST  instalment  of  a  Manual  of 
Radio  Advertising  [$3.80],  de- 

signed as  a  handbook  for  radio 
salesmen,  has  been  published  by  the 
NAB.  Bound  loose-leaf,  it  is  de- 

signed to  accommodate  additional 
chapters  now  in  preparation  and 
others  not  yet  begun. 

Frank  E.  Pellegrin,  NAB  direc- 
tor, department  of  broadcast  ad- 

vertising, prepared  the  volume, 
aided  by  material  gleaned  from 
many  industry  sources.  One  copy 
-was  supplied  free  to  each  NAB 
member  station.  The  cost  of  addi- 

tional copies  includes  chapters  yet 
to  come. 

Opening  with  a  chapter  titled 
"Must  Business  Advertise",  the 
book  takes  up  "The  Extent  of  Ra- 

dio Listening";  "The  Effectiveness 
of  Radio";  "Dealers  Prefer  Radio"; 
"Radio  as  a  Social  Force".  For 
convenience  the  chapters  are 
marked  by  file  index  inserts. 

Much  Data  Obtained 

For  more  than  a  year  Mr.  Pelle- 
grin has  been  rounding  up  data 

and  success  material  for  the  vol- 
ume. According  to  Neville  Miller, 

NAB  president,  "it  is  a  frank  rec- 
ognition of  the  fact  that  radio  in 

this  country  is  an  integral  part  of 
the  American  system  of  economy; 
that  individual  initiative  and  pri- 

vate enterprise  are  at  the  founda- 
tion of  our  business.  We  believe 

these  studies  will  contribute  to  an 
improvement  in  the  commercial 
technique  of  many  stations  and  in 
bringing  about  a  better  understand- 

ing on  the  part  of  the  radio  listen- 
ing audience  of  the  relations  of  the 

commercial  aspects  of  our  business 
to  our  public  service  responsibili- 
ties." 
Yet  to  come,  according  to  Mr. 

Pellegrin,  are  chapters  on  "Com- 
parative Costs  of  Radio  and  Other 

Media";  "Spot  Broadcasting"; 
"Radio  in  Wartime";  "Radio  for 
Department  Stores";  "Radio  as  a 
Business";  "Children  and  Radio"; 
"Radio  and  Education";  "Radio 
Sells  High-Priced  Goods";  "Radio 
for  Institutional  Advertising" ; 
"Saturday  Radio";  "Results  From 
Radio";  complete  index. 

Mr.  Pellegrin  suggests  these  uses 
for  the  manual: 

1.  To  serve  as  a  desk-book  for  sales 
managers  and  salesmen,  for  ready  ref- 

erence when  that  prospect  down  the 
street  raises  an  objection,  or  asks  a 
question.  For  this  reason,  our  object 
has  been  to  be  "complete,"  rather  than brief.  When  your  prospect  wants  an 
answer,  he  generally  wants  a  detailed 
answer,  so  we  have  tried  to  give  you 
plenty  of  evidence  on  each  point  cov- ered. 

2.  To  save  the  sales  managers' time.  When  a  salesman  asks  a  question 
regarding  radio's  coverage,  or  its  ef- fectiveness, the  sales  manager  can 
avoid  a  lengthy  explanation  by  refer- 

ring the  salesman  to  the  manual,  where 
many  of  his  questions  will  be  answered. 

3.  To  assist  in  the  training  of  new 
salesmen.  Especially  on  smaller  sta- 

tions, inexperienced  newcomers  to  the 
sales  staff  need  a  broad  background 
on  radio.  The  manual  will  supply  some 
of  this. 

4.  To  prepare  radio  presentations. 
From  the  basic  industry  data  given 
here,  stations  can  select  material  for 
use  in  their  own  presentations.  Per- 

mission is  hereby  given  to  any  NAB 
member  station   to   quote   at  length 

and  at  will  from  this  manual,  for  any 
purpose,  at  any  time.  To  this  basic 
data  can  be  added  your  own  particular 
station  story. 

■).  To  prepare  station  promotion  ma- terial. Advertisements,  sales  letters, 
mailing  inserts,  posters — anything  you 
find  helpful  in  the  manual  may  be  used 
freely  for  such  i)urposes. 

6.  To  show  to  prospects,  or  current 
advertisers.  Some  salesmen  will  find 
it  effective  to  carry  this  manual  with 
them  on  sales  calls.  Advertisers,  and 
advertising  agencies,  cannot  obtain 
copies  of  the  manual  from  the  NAB. 
These  are  available  only  through  mem- 

ber stations ;  if  they  want  a  perma- 
nent copy  they  must  order  it  through 

you.  Thus  your  sales  department  has 
one  more  avenue  of  approach  and  one 
more  opjjortunitv  to  be  of  service,  and 
in  this  way  we  know  that  the  manual 
will  be  placed  only  where  it  ought  to 
be. 

7.  To  serve  as  the  basis  for  your 
own  station  sales  manual.  Many  sta- 

tions now  equip  each  salesman  with 

a  book  or  portfolio  of  sales  material. 
Many  others  do  not,  but  would  like 
to  start.  This  manual  can  be  used  as 
the  starter ;  to  each  division  you  can 
add  ( printed,  typed  or  mimeographed- eharts  or  photos)  as  many  pages  as 
you  wi.sh  of  local  and  personalized 
sales  material  and  station  data.  Thus 
your  salesman  in  presenting  his  ease 
can  go  from  the  general  to  the  par- 
ticular. 

8.  To  assist  in  your  public  relations 
work.  The  basic  data  here  may  be  use- 

ful in  jireparing  talks  before  advertis- 
ing clubs,  women's  clubs,  civic  and luncheon  clubs,  etc. 

WBBM  Speakers  Course 
IN  COOPERATION  with  the 
speakers  bureau  of  the  Treasury 
Department,  WBBM,  Chicago,  is 
training  layman  volunteer  radio 
speakers  who  donate  their  time  to 
promoting  the  sale  of  Defense 
Bonds  and  Stamps.  Training  start- 

ed Feb.  2  in  radio  technique,  public 
speaking,  writing  for  radio  talks 
and  setting  up  p. a.  systems.  The 
school  is  held  at  the  station  two 
afternoons  a  week  in  charge  of 
George  Guyon,  supervisor  of  an- 

nouncers of  WBBM,  and  0.  .J.  Neu- 
werth,  producer  of  WBBM. 

John  Baird  Continuing 

Color  Television  Study 

ALTHOUGH  the  war  has  long 
since  halted  all  television  broad- 

casting in  Ensjland,  research  in 
this  newest  field  of  communication 
continues,  according  to  a  release 
just  received  in  New  York  frcm 
London  announcing  that  John  L. 
Baird,  British  video  inventor,  has 
perfected  a  system  of  cclor  tele- vision. 

Like  those  already  experimen- 
tally produced  in  America,  the 

Baird  color  system  depends  on  a 
mechanical  color-disc  at  each  end 
of  the  process,  one  at  the  trans- 

mitter and  the  other  at  the  re- 
ceiver. But  whereas  the  color  discs 

used  by  NBC  and  CBS  are  three- 
ccl'r  affairs,  these  of  Baird  are  of 
only  two  cjlors.  The  Baird  system 
is  also  different  at  the  transmitter, 
utilizing  a  flying  spot  system  of 
color  projection  onto  the  television 
object,  in  place  of  the  American 
one-step  method  of  inserting  the 
disc  between  the  object  and  pick-up 
tube. 

THAT  COUtVTS  / 

And  in  Radio — "Performance"  means  "MAIL  PULL".  WMMN  has  no 
peer  in  America  among  5000  Watt  Regional  Radio  Stations. 

WMMN  will  soon  be  ready  to  boost  its  night-time  power  to  5000  watts! 
This  added  power  means  a  new  era  for  WMMN  advertisers.  More  power 
— PLUS — greater  performance — EQUALS — More  Mail  Response!  Set  your 
sales  sights  on  the  rich  agricultural  and  mining  area  of  the  Monogahelo 

Valley,  and  reap  the  benefits  of  WMMN's  new  night  time  power! 

Tops  among  Jhe  hill  tops  of  West  Virginia  is  WMMN,  The  Voice  of  The 
Monongahelo  Valley. 

Ask  A  John  Blair  Man 

"THE  VOICE  OF  THE  MONONGAHELA  VALLEY" m. 

Member    CBS  .  .  .  Blair    Represents    Us  Nationally 

BROADCASTING  •  Broadcast  Advertising February  9,  1942  •  Page  27 



* 





The  RADIO 

BOOK  SHELF 
Ii^©AD€ASTDINI€ 

OJ-LcL 

Broadcast  Advertisir^g- MARTIN  CODEL,  Publisher 

SOL  TAISHOFF,  Editor 

Published  Weekly  by 

BROADCASTING 
PUBLICATIONS,  Inc. 

Executive,  Editorial 
And  Advertising  Offices 

National  Press  Bide.     •     Washineton,  D.  C. 
Telephone — MEtropolitan  1022 

NORMAN  R.  GOLDMAN,  Business  Manager  •  BERNARD  PLATT,  Circulation  Manager 
J.  FRANK  BEATTY,  Manaeine  Editor 

NEW  YORK  OFFICE:  250  Park  Ave.,  Telephone  -  PLaza  5-8355 
BRUCE  ROBERTSON,  Associate  Editor  •  MAURY  LONG,  Advertising  Manager 

CHICAGO  OFFICE:  360  N.  Michigan  Ave.,  Telephone  -  CENtral  4115  •  S.  J.  PAUL 
HOLLYWOOD  OFFICE:  1509  N.  Vine  Street,  Telephone  GLadstone  7353  •  DAVID  H.  GLlCKMAN 

Subscription  Price:  $5.00  per  year — 15c  a  eopy  •  Copyright,  1941,  by  Broadcasting  Publications,  Inc. 

Time  in  Wartime 

DISTURBANCES  of  none  too  mild  intensity 
are  evident  in  radio  because  of  the  business 
outlook  for  1942  and  thereafter.  Jitters  are 

manifest  over  the  cancellation  of  such  pro- 
grams as  the  Ford  Sunday  Evening  Hour.  The 

reduction  of  the  Major  Bovvres  Chrysler  pro- 
gram from  one  hour  to  a  half-hour,  the  de- 

pressing effect  of  the  Censorship  Code,  and 
the  talk  about  curtailment  of  commercials  in 
news  programs. 
From  the  purely  economic  standpoint,  we 

believe  this  defeatist  attitude  is  unwarranted. 
Certainly  there  will  be  a  greater  turnover  of 
advertising,  and  less  stability  as  a  consequence. 
But  plain  logic  indicates  that  radio  will  not 
ba  affected  as  seriously  as  other  media. 

This  is  radio's  first  war.  World  War  I  was 
over  before  the  catwhisker  era.  Printed  media 
survived  the  torment  of  World  War  I.  But 
advertisers  who  quit  for  the  duration  lost 

out  in  the  post-war  seller's  market.  Recent 
surveys  reveal  that  in  England,  after  three 
years  of  war,  newspaper  and  magazine  adver- 

tising is  continuing  and  the  British  Govern- 
ment itself  is  the  largest  single  advertiser, 

buying  17%  of  newspaper  space.  There  isn't 
any  radio  advertising  in  England,  but  there 
very  likely  will  be  after  the  war. 

Advertising  students  point  out  that  after 
the  war  the  "battle  of  the  brands"  will  be 
resumed.  They  recall  that  Bull  Durham  was 
the  No.  1  tobacco  name  before  World  War  I. 

Its  slogan,  "roll  your  own",  was  on  every 
tongue.  The  Duke  Tobacco  Co.  quit  advertis- 

ing when  its  plants  were  turned  over  to  war 
activity.  It  never  did  come  back  despite  the 
expenditure  of  many  thousands  in  the  post- 

war era. 

Radio  has  never  faced  an  out-and-out  com- 
petitive battle  with  other  media.  When  ad- 
vertisers begin  pruning,  they  will  concentrate 

cn  the  most  effective  media.  For  most  products 
and  services  radio  stands  out. 

Even  if  they  have  little  to  sell,  brand-name 
advertisers  will  use  institutional  campaigns. 
That  turn  is  evident  already  because  shrewd 
advertisers  have  ascertained  that  radio  is  the 

ideal  medium — the  cheapest  and  the  most  ef- 
fective— for  that  purpose. 

Many  new  products  inevitably  will  turn  to 
radio.  The  experience  of  Alka-Seltzer,  Wheat- 
ies,  and  many  other  lines  which  were  born, 
nurtured  and  developed  into  top-flight  distribu- 

tion via  radio,  attest  to  its  unexcelled  value  as 
a  success-builder. 

With  many  raw  materials  vital  for  the  war 
effort,  substitutes  are  being  developed.  Radio 
is  the  ideal  medium  for  exploitation.  Plastics 
are  coming  into  their  own.  Just  watch  radio 
do  that  job! 

The  automotive  and  tire  and  radio  receiver 
bans  or  curtailments  have  not  hurt  radio  as 
much  as  other  media  because  they  have  not 
been  as  heavily  radio-advertised.  But  the  au- 

tomotive edict  is  bringing  about  a  transition 
in  trade  areas  and  markets.  Farmers  who  have 

customarily  gone  to  the  trade  centers  on  week- 
ends for  bargain  purchases,  entertainment  and 

change  of  environment,  are  mindful  of  wear 
and  tear  on  their  cars  and  tires.  They  are  pa- 

tronizing the  nearby  stores,  and  staying  home 
to  listen  to  the  radio. 

All  these  factors  are  part  of  the  new  war- 
time economy  and  will  have  a  bearing  on  the 

post-war  seller's  market.  There's  plenty  of  tri- 
bulation, confusion  and  excitement  ahead. 

Weighing  all  of  the  vicissitudes  now  foresee- 
able, however,  we  believe  radio  stands  to  sur- 
vive the  advertising  transition  with  least 

impact. 

The  Hill  Erupts 
THE  LEGISLATIVE  worm,  insofar  as  the 
FCC  is  concerned,  has  turned.  Not  one  but  two 
well-developed  moves  toward  investigation  of 
radio  regulation  are  on  in  the  House.  The 
Interstate  &  Foreign  Commerce  Committee  is 
on  record  in  favor  of  hearings  on  the  Sanders 
Bill,  looking  toward  revision  of  the  Communi- 

cations Act  of  1934,  to  stop  the  FCC's  per- 
sistent grab  for  power.  And  now  the  Rules  Com- 
mittee, under  the  spur  of  Rep.  Cox  (D-Ga.), 

its  strongest  member,  appears  set  to  report  out 
a  resolution  for  a  thorough-going  investigation 
of  the  FCC's  personnel,  with  emphasis  on 
Chairman  James  Lawrence  Fly's  tenure. 

This,  in  contrast  to  the  situation  just  a  few 
months  ago,  when  it  appeared  impossible  to  get 
either  side  of  Congress  to  act!  We  have  urged 
for  nearly  a  decade  a  legislative  reappraisal 
of  the  antiquated  law  governing  radio.  The 
FCC  itself  has  been  divided  on  the  limit  of  its 
powers.  The  industry  has  suffered  thereby  and 
has  not  been  in  a  position  to  provide  maximum 
public  service. 

As  between  the  two  avenues,  we  would  pre- 
fer to  see  legislative  hearings  before  the  regu- 
lar House  committee  rather  than  an  investiga- 

A  LOOK  into  the  present  status  and  future 
prospect  of  the  American  press  is  provided  in 
the  January  issue  of  The  Annals,  published  by 
the  American  Academy  of  Political  &  Social 
Science.  The  January  issue,  titled  The  Press  in 
the  Contemporary  Scene,  is  edited  by  Malcolm 
M.  Willey,  professor  of  sociology  and  univer- 

sity dean,  and  Ralph  D.  Casey,  director  of  the 
School  of  Journalism,  both  of  the  U  of  Minne- 

sota. The  200-odd-page  edition  includes  articles 
covering  the  place  of  the  press  in  modern  life, 
the  newspaper  pattern  of  today,  the  press  and. 
fields  of  special  interests,  and  responsibilities 
and  reforms.  Although  no  section  is  devoted  to 
radio,  broadcasting  receives  attention  in  sev- 

eral of  the  articles. 

SAM  CUFF,  commentator  featured  on  the 
NBC  Radio-Recording  Division  programs.  The 
Face  of  the  War,  now  on  more  than  60  sta- 

tions under  local  sponsorship,  has  written  a 
book  bearing  the  same  title  as  his  recorded 
program  for  spring  publication  by  Julian  Mess- 
ner  Inc.,  New  York.  Including  40,000  words 

of  text,  the  book  is  said  to  give  "a  clear,  il- 
lustrated explanation  of  the  progress  of  ag- 
gression, 1931-1942,  and  a  key  to  the  strategy 

of  World  War  II."  More  than  100  maps  by 
James  McNaughton  and  Peter  Barker  of  the 
NBC  television  staff,  also  are  included. 

CECIL  BROWN'S  eyewitness  account  of  the 
sinking  of  the  British  battleships  Repulse  and 
Prince  of  Wales  is  the  lead  article  in  the  new 
issue  of  Talks,  a  quarterly  digest  of  CBS 
broadcasts  in  the  public  interest.  The  current 
issue  contains  some  30  addresses,  including 
those  of  William  S.  Paley,  CBS  president,  and 

Edward  R.  Murrow,  chief  of  the  network's 
European  staff,  made  at  the  dinner  in  honor 
of  Mr.  Murrow  after  his  return  from  London 
in  the  early  winter. 

tion  by  a  select  House  committee  as  proposed 

by  Rep.  Cox.  The  Interstate  &  Foreign  Com- 
merce Committee  has  before  it  the  Sanders  Bill 

to  reorganize  the  FCC.  The  purpose  is  to  re- 
write the  existing  law,  spelling  out  the  licens- 

ing authority's  functions,  and  clearly  delineat- 
ing its  powers.  Certainly  it  would  mean  an 

investigation,  but  only  to  the  end  of  integrating 
a  new  law. 

Investigations  by  select  committees,  on  the 
other  hand,  usually  result  in  .mud-slinging  and 
witch-hunts.  Legislation  may  result,  but  it  is 
the  long  and  sensational  way  around. 

There  has  been  objection  to  the  Sanders  Bill 
from  the  industry,  with  one  group  contending 

it  would  benefit  the  so-called  "radio  royalists", 
whoever  they  are.  Without  either  approving 
or  condemning  the  Sanders  Bill,  we  recognize 
the  need  for  a  new  legislative  mandate  from 
Congress  to  the  licensing  authority,  whether 
it  be  the  FCC  or  some  new  agency  of  Govern- 

ment. After  all,  the  Sanders  Bill  is  only  the 
vehicle  for  the  study.  Everything  but  the  enact- 

ing clause  could  be  stricken  and  the  hearings 
could  start  from  scratch. 

Without  rancor  or  intense  feeling,  the  indus- 
try should  welcome  legislative  hearings,  fol- 

lowing orderly  processes.  We  believe  the  result 
can  be  accomplished  without  a  select  committee 
investigation.  But  we  would  prefer  to  see  that, 
rather  than  no  hearing  at  all. 
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WESLEY  INNIS  DUMM 

IN  AN  ANTICIPATED  month 
or  two,  a  West  Coast  broad- 

caster who  began  life  as  the 
son  of  a  Methodist  minister 

and  has  been,  in  turn,  an  attorney, 
banker  and  mortgage  and  insur- 

ance executive,  realizes  another  of 
many  ambitions  when  he  became 
the  operator  of  one  of  the  world's 
mightiest  shortwave  stations. 

Wesley  Dumm,  as  owner  of  San 
Francisco's  KSFO,  is  already  a veteran  in  radio  but  with  charac- 

teristic foresight  feels  that  his  new 
shortwave  venture,  KWID,  San 
Francisco,  is  only  the  beginning 
and  that  he  has  a  lot  to  learn  in 
his  personal  crusade  for  recogni- 

tion of  shortwave  operations  to  in- 
ternational understanding. 

"Wes"  Dumm's  earlier  days  fol- 
lowed the  general  pattern  into 

which  the  youth  of  almost  any 
white-collar  generation  is  poured. 
Born  in  Columbus,  0.,  March  23, 
1890,  he  was  educated  in  the  public 
schools  of  suburban  Toledo  and 
graduated  from  Ohio  Wesleyan  U 
at  Delaware,  0.,  Class  of  '11.  Self- 
educated  in  law,  he  went  West  to 
practice  law  in  Green  River,  Wyo. 
There  he  was  thrust  into  a  bank 
executive  job  and  then  became  part 
owner  of  a  Cheyenne  bank.  He 
might  still  be  there  had  not  Eugene 
Meyer,  now  publisher  of  the  Wash- 

ington Post,  scented  promise  and, 
in  1917,  drafted  him  for  the  staff 
of  the  War  Finance  Corp. 

With  the  organization  until  1924, 
Dumm  was  offered  the  presidency 
of  a  San  Francisco  building  and 
loan  association.  Arriving  there, 
he  looked  into  the  association's 
books  more  searchingly  than  was 
anticipated,  and  found  a  sinking 
ship  with  no  drydock  in  sight.  So 
he  launched  one  of  his  own  across 
the  bay  in  Oakland,  where  build- 

ing was  booming. 
In  the  succeeding  years,  his 

mortgage  and  insurance  business 
prospered  and  his  financial  advice 
was  sought  by  many,  including  the 
Tenth  Avenue  Baptist  Church 
which  found  it  had  a  white  ele- 

phant on  its  hands  in  its  radio 
station,  KTAB.  Dumm  simplified 
that  problem;  in  1933,  he  bought 
the  elephant. 

Never  loath  to  spend  money  on  a 
prospect,  Dumm  regarded  the  sta- 

tion in  that  light  and  poured  into 
it  much  of  the  ample  backlog  he  had 
built  up  over  his  previous  commer- 

cial years.  The  prospect  responded, 
became  KSFO  and  enjoyed  five 
years  as  the  San  Francisco  outlet 
of  CBS.  The  progress  is  continu- ing. 

What's  keeping  Damm  busy  in 
San  Francisco  these  days  is  the 
forthcoming  advent  upon  the  Paci- 

fic air  of  the  100,000-watt  KWID, 
plus  arrangements  for  elaborate 
studios  for  both  that  station  and 
KSFO  in  the  Mark  Hopkins  Hotel. 
KWID  is  more  than  simply  a 
quarter-of-a-million  dollar  invest- 

ment and  a  patriotic  gesture  on 
Dumm's  part.  It  represents  a  deep- seated  faith  in  the  America  that 

gave  a  small-town  minister's  son a  chance  to  get  ahead  and  a  vast 
determination  to  protect  that  Amer- ica. 

Actually,  KWID  was  conceived 
some  seven  years  ago  when,  in 
1935,  its  original  and  now  out- 

moded plans  and  specifications  were 
drawn  and  duly  filed.  But  it  took 
the  threat  of  war  and  Dumm's 
awareness  of  the  nation's  Pacific 
needs  to  bring  the  station  to  the 
point  of  reality.  Application  to  con- struct the  shortwave  outlet  was 
made  to  the  FCC  Oct.  6,  1941,  and 
the  Commission,  equally  alert  to 
the  Government's  need  for  such  an 
outlet,  granted  the  application  ex- 

actly eight  days  later.  And  Col. 
William  J.  Donovan,  Federal  Co- 

ordinator of  Information,  welcomed 
the  permit  in  a  wire  to  Dumm  that 
included  these  words: 

I  WANT  YOU  TO  KNOW  HOW 
MUCH  WE  ALL  APPRECIATE 
YOUR  PATRIOTISM  IN  STARTING 
A  NEW  100  KW.  VOICE  TO  THE 
FAR  EAST.  THIS  OFFICE  STANDS 
READY  TO  LEND  YOU  EVERY 
POSSIBLE  ASSISTANCE. 

The  "Far  East"  mentioned  in 
the  Donovan  wire  is  something  of 
an  understatement.  KWID  will  dis- 

patch the  messages  of  democratic 
liberty  in  a  dozen  or  more  lan- 

guages to  the  whole  Pacific  and 
Indian  areas  with  the  Arctic  and 
Antarctic  thrown  in  as  bonus  ter- ritory. 

It's  all  a  part  of  Dumm's  con- cept of  the  shortwave  job  of  today 
and  the  future.  He  sees  shortwave 

{Continued  on  page  Si) 

NOTES 

WILLIAM  R.  McANDREW,  news 
editor  of  Beoadc.\sti\g  and  former 
Washington  news  editor  of  NBC,  has 
taken  an  indefinite  leave  of  absence 
from  the  magazine  to  become  an  edi- 

torial executive  in  the  Board  of  Eco- 
nomic Warfare. 

JOE  VANSANDT.  for  the  last  seven 
years  manager  of  WMSD.  Sheffield. 
Ala.,  has  resigned  effective  Feb.  1.  He 
will  be  succeeded  by  .James  Connolly, 
former  program  director.  Mr.  Van- 
Sandt  has  not  announced  future  plans. 
The  station  recently  changed  owner- ship. 

MA.I.  WESLEY  A.  GUEST,  who 
heads  the  Communications  Liaison  Di- 

vision in  the  office  of  the  Chief  Signal 
Officer  of  the  Army,  has  been  pro- 

moted to  the  rank  of  Lieutenant  Col- 
onel. Col.  Guest  is  the  War  Depart- 

ment's member  on  the  Interdepartmen- tal Radio  Advisory  Committee. 
BERT  GEORGES,  general  manager 
of  WHEB,  Portsmouth,  N.  H.,  has 
been  named  industry  representative  of 
New  Hampshire  for  the  radio  tech- nicians course  in  cooperation  with 
the  NAB. 

DAVID  H.  CARPENTER,  sales  man- 
ager of  WHEB,  Portsmouth,  N.  H., 

is  the  father  of  a  baby  girl. 
.TOHN  TY  McCLOUD  has  reioined 
the  commercial  staff  of  WROL,  Knox- 
ville,  and  Harry  Weaver,  formerly  of 
the  Knoxville  Journal,  has  joined 
WROL  as  commercial  representative. 
PHIL  FUHRMANN,  salesman  of 
WMCA,  New  York,  has  joined  the  na- 

tional spot  sales  staff  of  the  Blue  Net- work Co. 

A.  J.  MOSBY.  manager  of  KGVO, 
Missoula,  Mont.,  has  been  named 
chairman  of  the  defense  industries  of 
the  Missoula  Chamber  of  Commerce. 

DR,  D.  LAWRENCE  JAFFE  of  the 
CBS  television  engineering  staff  is 
conducting  evening  lecture  courses  in 
the  engineering  aspects  of  frequency 
modulation  and  television  this  semester 
at  Columbia  U,  where  he  received  his 
doctorate  in  1940  for  research  in  FM 
in  collaboration  with  Maj.  Edwin  H. Armstrong. 

SID  SIDLEY,  one  of  the  founders 
of  the  Better  Business  Bureau  in 
San  Francisco,  and  operator  of  Sidle5' 
Co.,  manufacturers  of  garters  and  sus- 

penders, has  joined  the  sales  staff  of 
KSFO,  San  Francisco,  as  account executive. 

HUGH  B.  TERRY,  manager  of  KLZ. 
Denver  CBS  outlet,  is  recovering 
from  a  knee  operation. 

MANIE  SACKS,  director  of  popular 
artists  and  repertoire  of  Columbia  Re- 

cording Corp.,  and  formerly  an  execu- 
tive of  Music  Corp.  of  America,  has 

been  appointed  music  coordinator  of 
the  physical  fitness  program  of  the 
OCD. 
JACK  WOODS,  former  New  York 
manager  of  the  'Newark  Evening  Netcs. and  F.  Lawson  Bennett,  former  head 
of  F.  L.  Bennett  &  Co..  New  York, 
have  joined  the  sales  staff  of  WINS, 
New  York. 

ROBERT  I.  GARVER,  account  ex- 
ecutive of  WOR,  New  York,  and  for- 

merly of  Tide  magazine,  has  joined 
the  sales  department  of  WJZ,  New 
York. 
MELVA  GRAHAM  CHERNOFF. 
wife  of  Howard  Chernoff,  general  man- 

ager of  WCHS,  Charleston,  W.  Ya.. 
has  been  appointed  a  radio  director  for 
the  Women's  Volunteer  Corps,  Red Cross. 

CHARLES  P.  MANSHIP  Sr..  owner 
of  WJBO,  Baton  Rouge,  publisher  of 
the  Baton  Rouge  (La.)  Advocate  & 
State  Times,  and  president  of  the 
Southern  Newspaper  Publishers  Assn., 
has  been  selected  by  Byron  Price, 
chief  of  the  Office  of  Censorship,  as 
one  of  the  committee  to  advise  on  the 
application  of  the  Newspaper  Code. 
ELDON  HAZARD,  formerly  on  the 
sales  staff  of  Radio  Sales,  a  division 
of  CBS,  resigned  his  position  Feb.  6 
to  join  the  Army. 
MAXWELL  DANE,  sales  promotion 
manager  of  WMCA,  New  York,  has 
been  shifted  to  the  station's  sales  de- 

partment. ARTHUR  J.  KEMP,  CBS  Pacific 
coast  sales  manager,  left  San  Francisc« 
Jan.  29  on  a  business  trip  to  the  East. 
LEONARD  BUNKIN  has  returned 
to  the  sales  staff  of  WIP,  Philadel- 

IDhia. 
WNAX  PROMOTES 

HOFFMAN  TO  V-P 
PHIL  HOFFMAN,  manager  of 
WNAX,  Yankton,  S.  D.,  was  named 
a  vice-president  of  WNAX  Broad- 

casting Co.,  at  the  company's  an- nual board  of  directors  meeting  on 
Feb.  3.  Also  re-elected  at  the  same 
session  were:  Gardner  Cowles  Jr., 
as  president!  Luther  L.  Hill,  vice- 
president  and  treasurer;  Fred  A. 
Little,  secretary. 

Mr.  Hoffman  has  been  associated 
with  the  Cowles  Group,  with  which 
WNAX  is  affiliated,  since  1931  ex- 

cept for  two  years  in  the  East.  His 
association  with  WNAX  dates  back 
to  1939.  The  Cowles  Group  also  in- cludes KSO  and  KRNT,  Des 
Moines,  and  WMT,  Cedar  Rapids. 
Other  Cowles  interests  are  the 
Minneapolis  Star  -  Journal,  Des 
Moines  Register  &  Tribune  and 
Look  Magazine. 

Dr.  Charters  to  Retire 

DR.  W.  W.  CHARTERS,  director 
of  Ohio  State  U's  Bureau  of  Edu- cational Research  since  1928,  plans 
to  retire  from  active  duty  Aug.  31, 
it  was  announced  by  President 
Howard  L.  Bevis.  Dr.  Charters,  a 
native  of  Canada,  after  a  teaching 
career  at  various  universities  in 
Canada  and  the  United  States,  en- 

tered the  research  field  with  the 
support  of  national  foundations. His  studies  have  extended  into 
the  fields  of  radio,  movies,  curricu- 

lum, tests,  housing,  evaluation  and 
others.  Upon  retirement  he  plans 
to  devote  his  full  time  to  writing. 

Thornburgh  Honored 
DONALD  W.  THORNBURGH, 
CBS  Pacific  Coast  vice-president, 
was  recipient  of  a  gold  watch, 
awarded  by  the  Los  Angeles  Realty 
Board  Feb.  6  for  his  part  in  civic 
service  rendered  the  community  by 
KNX,  Hollywood.  Presentation  of 
the  annual  award  was  highlight 
of  a  half-hour  broadcast,  titled 
West  Coast  Reports,  remoted  from 
the  Los  Angeles  Ambassador  Hotel, 
and  released  on  approximately  30 
CBS  stations. 

OTIS  AVILLIAMS,  Thomas  Hamilton, 
Jack  Lowe  and  Robert  Mayo,  all  ac- count executives  of  WOR,  New  York, 
have  been  awarded  bonuses  for  reach- 

ing and  surpassing  their  sales  quotas 
for  the  fourth  quarter  of  1941. 
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Women's  Radio  Group 
Offers  Aid  to  Industry 
TO  "MOBILIZE  public  opinion" 
for  the  victory  effort,  Women's  Na- tional Radio  Committee  has  offered 
its  services  to  the  broadcasting  in- 

dustry, according-  to  a  letter  sent 
"to  networks  and  stations  by  Mrs. 
Marion  Miller,  chairman  of  a  spe- 

cial committee. 
Included  were  resolutions  urging 

that  interruptions  to  give  import- 
ant news  occur  but  once  within  the 

duration  of  a  single  program;  that 
care  be  exercised  to  prevent  the 
dissemination  of  rumor  and  in 

children's  programs  to  avoid  sub- 
ject matter  tending  to  promote 

hysteria.  Also  urged  was  stress  on 
cultural  values  and  emphasis  on 
program  factors  which  will  tend 
to  sustain  public  morale. 

CBS  Appoints  Scott 
RALPH  SCOTT,  in  radio  produc- 

tion woi-k  in  Hollywood  for  many 
years,  has  been  appointed  director 
of  production  for  CBS  in  San  Fran- 

cisco. Scott  has  many  major  broad- 
casts to  his  credit,  including  Over 

Western  Skies,  White  Fires  of  In- 
spiration, which  won  the  Carnegie 

Award  in  1938,  and  Sally  of  the 
Stars. 

David  C.  Teague 

DAVID  C.  TEAGUE,  29,  a  mem- 
ber of  the  CBS  publicity  staff  for 

six  months,  died  Feb.  2.  It  was 
reported  he  committed  suicide  by 
shooting  himself  at  his  New  York 
apartment.  Mr.  Teague  was  with 
the  Chicago  Times  before  joining 
CBS.  He  is  survived  by  his  wife. 

BEtiJ
ND 

GEORGE  COMTE,  newscaster  and 
announcer  of  WTM,J  and  W55M, 
Milioaukee  Journal  stations,  was 
called  to  active  duty  recently  as  a  2d 
lieutenant  A.R.C.  and  assigned  to  the 
Chicago  Recruiting  OtBce  where  in  ad- dition to  recruiting  he  is  expected  to 
include  radio  and  speaking  work.  In 
addition  to  his  newscasting  work  with 
the  Milwaukee  stations,  Comte  has 
also  been  commentator  for  Music 
Under  the  Stars,  outdoor  summer  con- 

certs which  bring  nationally  known 
music  personalities  to  Milwaukee. 

ROD  O'CONNOR,  formerly  of  WLB, 
Minneapolis,  has  joined  the  announc- ing staff  of  WCCO,  Minneapolis, 
succeeding  William  Galbraith  who  left 
Feb.  1  to  go  Bast. 
MOODY  McELVEEN,  announcer  of 
WCOS,  Columbia,  S.  C,  has  been named  farm  director. 

DON  QUINN,  Hollywood  writer  on 
the  NBC  Filler  McGee  &  Molly  pro- 

gram, sponsored  by  S.  C.  Johnson 
&  Son  ( floor  wax ) ,  is  recovering  from 
a  fractured  coccyx  bone. 
.JIM  BANNON,  Hollywood  announcer, 
has  been  signed  for  the  NBC  Rudy 
Vallee  Show  sponsored  by  National 
Dairy  Products  Corp. 
.JOE  A.  CALLAWAY,  formerly 
dramatic  director  of  San  Diego  Com- 

munity Globe  Theatre,  has  joined  the 
announcing  staff  of  KIT'SD,  San  Diego, 
Cal.,  replacing  Russ  Plummer,  trans- ferred to  the  business  department. 
BOB  McCRACICEN,  formerly  with 
Benny  Goodman's  orchestra,  has  joined the  announcing  staff  of  WDZ,  Tuscola, 111. 

JOHNNY  PxlUL,  graduate  of  Eastern 
Illinoios  State  Teachers  College,  has 
joined  the  announcing  staiK:  of  WDZ, 
Tuscola,  111. 
DOUGLAS  MacKINNON,  formerly 
in  charge  of  various  serious  music  pro- 

grams on  WQXR,  New  York,  has  been 
appointed  assistant  to  Dr.  Walter 
Damrosch,  music  counsel  of  the  Blue 
Network.  Mr.  MacKinnon  succeeds 
Lawrence  Abbott,  who  has  resigned 
to  become  music  editor  of  Time  maga- zine. 

BILL  WHITFIELD,  formerly  of 
NBC's  station  relations  department, 
has  been  transferred  to  the  NBC  traf- 

fic department  as  assistant  to  John 
Murphy,  commercial  traflSc  manager. 
.JOHN  R.  HURLEY,  of  the  CBS  press 
department  in  New  York,  has  resigned 
to  join  the  Chicago  Siiii  as  assistant 
to  ihe  amusement  editor. 

ARTHUR  ZIPSER,  formerly  on  the 
staff  of  the  story  editor  of  Para- 

mount Pictures,  has  joined  the  NBC 
script  department,  succeeding  Kirk 
Quinn,  resigned.  Mr.  Zipser  will  work 
with  Barbara  Frank,  daughter  of  U. 
S.  Circuit  Court  Judge  Jerome  Frank, 
in  studying  program  ideas  submitted 
by  the  public. 
MARION  E.  CRANE,  in  charge  of 
guest  relations  of  WOR,  New  York, 
has  resigned  following  a  prolonged  ill- ness. 

CLBTE  ROBERTS,  formerly  KMPC, 
Beverly  Hills,  Cal.,  program  director, 
has  joined  the  Blue  Network  Holly- 

wood staff  as  news  and  special  events director. 

TRUMAN  BRADLEY,  Hollywood  an- nouncer on  the  NBC  Red  Shelton  & 
Co.,  sponsored  by  Brown  &  William- 

son Tobacco  Co.  (Raleigh),  has  been called  to  Army  duty. 

JIMMY  MACK,  KMTR,  Hollywood, 
news  editor,  and  a  reserve  oflBcer  in 
the  Army  flying  Corps,  has  been  called 
to  active  service.  Lyman  Smith  has taken  his  duties. 

CONSTANCE  FERNALD  and  Julia 
Hill  have  joined  WHEB,  Portsmouth, 
N.  H.,  in  the  business  and  continuity 
departments  respectively. 

JOHN  STEBBINS,  formerly  an- nouncer of  KRMC,  Jamestown,  N.  D., 
has  replaced  Don  Elder  of  WDAY, 
Fargo,  N.  D.,  who  has  joined  Blue 
Network,  Chicago. 
ERNESTINE  CROW,  formerly  in 
newspaper  work,  has  joined  the  script 
department  of  KUOA,  Siloam  Springs, Ark. 

GORDON  PHILLIPS,  formerly 
KFXM,  San  Bernardino,  Cal.,  relief 
announcer,  has  joined  KHJ,  Holly- 

wood, as  head  of  the  mailing  depart- 
ment. 

DOUG  EVANS,  KFI-KECA,  Los  An- 
geles producer-announcer,  did  the  nar- 

rating on  the  Republic  Pictures  fea- 
ture "Affairs  of  Jimmy  Valentine". 

LaVON  URBANSKI,  head  of  KHJ, 
Hollywood  transcription  dejiartment, 
is  father  of  a  boy  born  Jan.  30. 

EDGAR  WELCH,  formerly  announc- er of  WLBZ,  Bangor,  Me.,  and  WOV, 
New  York,  has  joined  WMCA,  New 
York. 
DOBE  CAREY,  son  of  Harry  Carey, 
stage  and  screen  star,  has  been  ap- 

pointed to  the  NBC  page  staff. 
PEGGY  FOLEY,  private  secretary 
to  Bob  Dumm,  program  director  of 
KSFO,  San  Francisco,  and  Ralph  G. 
Tiffany  Jr..  affiliated  with  a  Bay  City 

bank,  eloped  to  Reno  and  were  mar- 
ried. 

JOHN  ANDREW  POTTER,  former- 
ly of  Photo  &  Sound,  San  Francisco 

transcription  firm  and  previous  to 
that  with  KROW,  Oakland,  has  joined 
the  San  Francisco  office  of  the  Co- ordinator of  Information. 

/    LUSTY  \ 

/    INFANT  1 

1     in  7934  •  •  •  •  • 1    mi  A 

MINNEAPOLIS ST.  PAUL 

HAS— 1935 

BEEN— 1936 

GROWING-]  937 

BIGGER— 1938 

AND-'T939 

BIGGER-1940 

EVERY-1941 

YEAR-1942 

.  .  .  un+il  today  this  station  stands  head  and  shoulders  above  the 

rest  of  the  Twin  Cities  stations  in  popularity.  Programs  to  please 

all  ages  of  listeners  .  ,  .  results  to  please  advertisers  .  .  .  and  partic- 

ipation in  civic  events  of  public  interest  .  .  .  have  all  helped  to 

bring  V/TCN  to  its  donninant  position  as  a  leader  among  the  listen- 
ers and  advertisers  of  the  Northwest. 

Wrife  for  Information  and  Rafes 

FREE  &  PETERS,  INC. 
National  Representatives 

New  York    Chicago    Detroit  Atlanta 
Los  Angeles        San  Francisco 

DETROIT'S  LEADING  INDEPENDENT  STATION 

250    WATTS . . . 24    HOURS    A  DAY 
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WAVERLY  ROOT,  for  13  years  for- 
eign correspondent  for  the  Chicago 

Trihune,  United  Press,  Time  and  MBS, 
on  Feb.  9  starts  a  series  of  news  com- 

mentaries on  WINS,  New  York,  Mon- 
day through  Saturday  at  6  :30  p.m. 

JESS  NEIL  has  replaced  Carla  Trum 
in  the  traffic  department  of  KRIC, 
Beaumont,  Tex. 
NORMAN  PAIGE,  announcer,  for- 

merly of  KGEI,  General  Electric 
shortwave  station ;  Eleanor  Wallace 
and  James  Adams  have  been  added 
to  the  news  staff  of  KFRC,  San  Fran- cisco. Phil  Stearns  has  been  named 
head  of  the  station's  news  bureau. 
WILLIAM  JOLESCH,  formerly  chief 
of  publicity  and  continuity  of  KROD, 
El  Paso,  has  .ioined  the  publicity  staff 
of  the  Blue  network,  Chicago. 

DOUGLAS  CROSBY  GOURLAY, 
announcer  of  NBC.  San  Francisco, 
and  Audrey  M.  Reifel  of  Vancouver, 
B.  C,  are  to  be  married  Feb.  14. 

LARRY  LANSING.  KVEC,  San  Luis 
Obispo,  Cal.,  announcer-writer,  on  Feb. 
1  joined  the  Army  as  second  lieuten- ant. 

JOHN  DILLON,  formerly  sports  and 
special  events  director  of  WFAS, 
White  Plains,  N.  Y.,  on  Feb.  2  joins 
NBC  as  assistant  to  Bill  Stern,  direc- 

tor of  sports.  He  succeeds  Hugh  Beach, 
who  has  resigned  from  NBC  to  be- 

come radio  director  of  the  East-West 
Committee  for  aid  to  war  sufferers  in 
the  Far  East. 

JAMBS  TODD,  formerly  of  KVOO. 
Tulsa,  has  joined  the  announcing  staff 
of  NBC,  Chicago. 

GEORGE  HEID,  head  of  the  pro- 
duction firm  of  that  name,  was  con- 

fined to  Presbyterian  Hospital,  Pitts- 
burgh, for  an  appendectomy. 

RON  GAMBLE,  announcer  of  WJR. 
Detroit,  and  CBS  announcer  for  the 
Ford  Sunday  Evening  Hour,  has  taken 
his  physical  examination  for  the  Army 
Air  Corps. 

BILL  MURPHY,  former  continuity 
head  of  KIT,  Yakima,  Wash.,  has 
been  named  program  manager  of 
KWIL,  Albany,  Ore. 
B.  S.  BERCOVICI.  MBS  news 
analyst  currently  heard  five  times 
weekly  from  Akron,  and  Katherine 
Hahn  of  Clevela:id  have  announced 
their  engagement  and  arc  to  lie  mar- ried in  the  near  future, 

JOHN  HICKS,  newscaster  of  KGKO, 
Fort  Worth,  is  the  father  of  a  boy, 
William  Howard, 

NANCY  BROOKE  has  been  promoted 
to  chief  music  librarian  of  KDKA, 
Pittsburgh,  succeeding  John  Kresge, 
how  in  the  service,  jNlary  E,  Hender- 

son, Northwestern  U  graduate,  has 
been  named  assistant  music  librarian, 

ROLF  KALTENBORN,  radio  re- 
search worker  at  Yale  Uj  and  son  of 

H.  V.  Kalti'iiborn.  NBC  commentator, 
recently  became  tlie  father  of  a  baby 
boy,  liis  first  son. 

BILL  STEVENS,  formerly  of  WIBC, 
Indianapolis,  h;is  joined  tlie  announc- 

ing staff  of  WTOL,  Toledo. 

MARGARET  DOTSON,  assistant 
publicity  director  of  the  All-Year  Club 
of  Southern  California,  has  joined  the 
promotion  department  of  WCKY,  Cin- cinnati, 

LEONARD  BEWES,  formerly  staff 
organist  at  CFCF,  Montreal,  is  now 
in  the  Royal  Canadian  Air  Force. 

lADIESJ 

Eddie  Allan 
EDDIE  ALLAN  of  the  office  staff 
of  WLS,  Chicago,  and  formerly  of 
the  artists  staff,  died  Jan.  31  in 
Chicago  of  a  heart  attack. 

KATHERINE  FOX 
WHEN,  the  Crosley  outlets,  WLW 
and  WSAI,  Cincinnati,  many 

months  ago  adopted  an  "all-out" policy  for  defense  programs,  the 
job  of  coordinating  national  defense 
work  of  these  stations  was  placed 
in  the  hands  of  Katherine  Fox. 

Some  idea  of  the  magnitude  of 
her  job  may  be  gathered  from  the 
fact  that  every  broadcast  originat- 

ing at  the  two  stations  carries 
some  defense  announcement  and 
her  responsibility  is  to  see  that 
news  from  15  different  organiza- 

tions is  aired  and  property  distrib- 
uted throughout  the  day.  Needless 

to  say  that  a  master  schedule  is 
necessary.  In  addition  she  serves 
as  liaison  officer  for  WLW-WSAI 
and  many  civic,  religious,  and  edu- 

cational organizations. 
Kathei-ine  fits  smoothly  into  the 

vacancy  left  by  Joseph  Ries.  Her 
background  includes  four  years' work  as  private  secretary  to  James 
D.  Shouse,  vice-president  of  the 
Crosley  Corp.  in  charge  of  broad- casting. 

CBS  Enlistments 
CBS  is  losing  an  average  of  two  of 
its  younger  staff  members  a  week 
to  the  Army,  with  Page  Boy  Rob- 

ert Weir,  and  Mail  Room  Boys  Wil- 
liam Dafne,  Walter  F.  Hearon, 

Grover  Sales  and  Joseph  M.  Per- 
nice  called  since  the  first  of  Janu- 

ary. Robert  Gibson  of  the  public 
affairs  department  was  inducted 
last  week. 

330,570 
RADIO  HOMES 

M.  SAYLE  TAYLOR 

DIES  IN  HOLLYWOOD 
M.  SAYLE  TAYLOR,  53,  known  to 
radio  listeners  as  "The  Voice  of 
Experience",  heard  successively  on 
CBS,  NBC  and  MBS  networks,  died 
Feb.  1  in  Hollywood  from  a  heart 
attack. 

Mr.  Taylor,  born  in  Louisville, 
had  intended  to  take  up  medicine 
as  a  career  but  an  injury  to  his 
hands  prevented  this  while  attend- 

ing Pacific  U,  Portland.  An  ac- 
complished musician,  he  composed 

My  Guiding  Star,  later  used  as 
theme  song  for  Voice  of  Experience 
broadcasts. 

After  lecturing  on  psychology 
and  juvenile  delinquency  on  the 
Chatauqua  Circuit,  debating  with 
William  Jennings  Bryan  on  funda- 

mentalism, he  became  superintend- 
ent of  a  high  school  in  North  Bend, 

O.  This  led  to  speaking  engage- 
ments on  child  problems  over  a 

Spokane  station.  After  favorable 
response  to  these  broadcasts  his 
discussion  of  personal  problems  be- 

came bx'oader,  graduating  to  Voice 
of  Experience  in  1928. 

Agronsky,  Brown  Move 
NBC  and  CBS  both  received  word 
last  week  that  their  correspondents 
in  Singapore,  Martin  Agronsky  and 
Cecil  Brown,  respectively,  had  left 
that  city  and  were  located  in  Ba- 
tavia,  Dutch  East  Indies,  for  the 
time  being.  Mr.  Brown  had  been 
banned  from  the  air  during  Janu- 

ary by  British  authorities  in  Singa- 
pore for  sending  out  news  over  the 

air  which  "was  bad  for  public  mo- 
rale" [Broadcasting,  Jan.  17]. 

STATION  MANAGERS:- 
♦What  Do  You  Want  from 

Washington? 

"Washington  Viewpoints" Released  Each  Friday 

"YOUR  CONGRESSMAN 

REPORTS" 

Write  for  Details  for  Your  Area. 

"NATIONAL  RADIO  NEWS 

REEL" 

Three  Times  a  Week  Release 
Ready  Soon. 

WE  SERVE  YOU  FROM  THE 

NATION'S  CAPITOL 
*AII  transcribed  programs  released  by 
Broadcast  Service  Studios  will  comply 
with  all  censorship  regulations  and 
suggestions  of  FCC  and  the  War  De- 
partment. 
What  Do  YOU  Want  From 

"The  Capitol  of  the  World?" 
WRITE,   WIRE,   OR  PHONE 

BROADCAST  SERVICE 

STUDIO 
ROBERT  J.  COAR,  Director 

1113-15  Denrike  BIdg. 

WASHINGTON,  D.  C. 

Phone:  REpublic  6160 

STAFF  :\IFMBERS  of  AVQXR,  New 
York,  tot:iliiis  5(5,  have  signed  up 
100%  for  tlie  payroll  defense  savings 
plan. 

Nat.Reps.:  JOSEPH  HtilSHEY  M^GILLVflA. 
Boiton  Rep.:  BER.THA  BANNAN 
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POWER! 

—WHERE  POWER 

COUNTS  MOST 

TEN ALLEY 

WLAC 

NASHVILLE,  TENN; 
soon  goin9  lo  ■ 

50,000  WATTS 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

¥ 
J.  T.  WARD,  Owner 

F.  C.  SOWELL,  Manager 

Melvyn  Douglas  Named 
To  Civil  Defense  Position 

MELVYN  DOUGLAS,  film  star 
appointed  last  week  as  head  of  the 
Arts  Council  of  the  Office  of  Ci- 

vilian Defense,  besides  being  a 
frequent  guest  star  on  the  radio, 
is  also  one  of  the  group  of  stock- 

holders in  Pacific  Coast  Broadcast- 
ing Co.,  authorized  by  the  FCC 

last  August  to  erect  a  new  10,000- 
watt  station  on  1110  kc.  in  Pasa- 

dena, Cal.  The  station  is  now  being 
completed  and  will  shortly  make 
its  formal  debut. 

Prime  mover  in  obtaining  the 
construction  permit  was  J.  Frank 
Burke,  operator  of  KFVD,  Los 
Angeles,  who  controls  the  new  sta- 

tion. Mr.  Douglas'  holdings  in  the 
station  are  largely  preferred  stock; 
he  is  listed  as  owning  13.33%  of 
the  preferred  and  1.66%  of  the 
common. 
James  M.  Landis,  executive  of 

OCD,  announced  that  Mr.  Douglas 
will  be  in  charge  of  relations  with 
the  theatre,  writers  and  artists.  He 
is  expected  to  serve  as  a  dollar-a- 
year  man. 

A  RESOLUTION  demanding  a  ban 
on  the  use  of  alien  tongues  on  the 
radio  was  passed  Feb.  2  by  the  Cen- 

tral Lions  Club  of  Philadelphia. 

Psst .  .  .To  Really  Interest  Busy 

Tri-City  Folks  in  Your  Product 

.  .  .Use  ''Inside  PulV ! 

THE  PERFECTLY 
BALANCED  MARKET 

World's  Farm  Implement 
Capital,  home  of  the  Nation's Greatest  Arsenal— an  industrial 
payroll  totaling  nearly  a 
BILLION  DOLLARS  annually 
.  .  .  TOGETHER  WITH  .  .  . 
52  of  the  Nation's  richest 
farming  counties,  now  boom- 

ing with  "Food  for  Defense" 
production— served    by  WHBF! 

Who  is  this  fellow  ?  He's  a  Tri-City  craftsman — 
the  biggest  current  news  in  the  entire  Mid- 
West  !  Like  many  thousands  of  his  Tri-City 
neighbors  he's  "pitching  in"  on  the  largest 
ordnance  contract  yet  released  from  the  Chicago 
district  headquarters  !  Building  Array  tanks — 
24  hours  a  day.  7  days  a  week — is  the  new  job 
of  these  thousands  of  Tri-Citians. 
See  why  sales  of  many  things  are  STEPPING 
UP  in  the  Tri-Cities?  To  get  YOUR  share, 
put  your  message  on  WHBF — NOW.  It's  the 
powerful  hometown  voice  that  has  "Inside  Pull" 
with  these  well-paid  people.  Why  not  check  on 
availabilities  TODAY?  Write  WHBF. 

Howard  H.  Wilson  Co.,  Nat.  Representatives 
Chicago  -  New  York  -  San  Francisco 

Hollywood  -  Kansas  City 

fUMBF
 ^JIFFILIATE  OF  llOCt  ISLOIID,  ILLIHOIS  HgSOS^ 

Basic  Mutual  Network  Outlet 
  FUlXTIMEmOKC  

THE  5000  WATT 

IfeUeeftia  TM  Cms 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE 

Mf-   Dumm   and  R.   V.  Howard 
•  i    (left),  KSFO-KWID  chief  en- 
'•      gineer,  look  over  model  of 

^      new  100,000-watt  plant. 

Wesley  Innis  Dumm 
(Continued  from  page  31) 

as  a  potent  force  for  eventual  world 
unity  and  will  shake  off  his  cus- 

tomary reticence  to  discuss  those 
possibilities  until  somebody  stops 
him.  At  the  moment,  in  addition 
to  his  other  chores,  he's  planning 
a  further  50,000-watt  shortwave 
outlet  in  Los  Angeles  as  a  supple- 

ment for  and  a  talent-feeder  to 
KWID. 

On  top  of  it  all,  he's  a  Shriner, 
a  Sigma  Chi  and  a  trustee  of  the 
First  Methodist  Church  in  Pasa- 

dena. And  how  he's  found  time  to 
realize  another  lifetime  ambition — 
to  own  and  play  an  accordion — 
even  he  doesn't  know.  But  his  Pasa- 

dena cook  is  a  superb  accompan- 
ist and  his  butler  a  onetime  opera 

singer,  so  the  Dumm  hobby,  music, 
is  given  a  pretty  free  rein. 

Rubber  Stamp 

TO  COMPLY  more  easily 
with  wartime  restrictions  on 
broadcasting,  Manager  Arden 
X.  Pangborn  of  KGW-KEX, 
Portland,  has  instituted  a  pol- 

icy whereby  all  copy,  with  the 
exception  of  news,  must  pass 
through  the  hands  of  E.  A. 
Browne,  continuity  chief,  or 
Ralph  Rogers,  program  di- 

rector, and  be  stamped,  "Ap- 
proved for  Broadcasting"  and 

signed.  At  5:30  each  after- 
noon, the  following  day's  copy 

is  taken  from  the  files  and 
either  approved  or  rejected. 
Only  in  cases  of  emergency 
are  files  opened  after  being 
closed  for  the  day  and  the  an- 

nouncing staff  has  received 
instructions  that  no  copy 
shall  go  on  the  air  without 
the  rubber  stamp  approval. 

Wales  Joins  Kelly-Nason 
JAMES  ALBERT  WALES,  presi- 

dent of  his  own  advertising  agency, 
Wales  Adv.  Co.,  New  York,  has 
joined  Kelly-Nason,  New  York,  as 
vice-president.  Author  of  numer- 

ous articles  on  travel,  and  a  sur- 
vey on  international  travel  "The 

Tourist  Dollar",  Mr.  Wales  has 
specialized  in  travel  and  hotel  ac- counts since  he  founded  his  own 
agency  30  years  ago. 

FORJOE  &  Co.,  station  representa- 
tive, has  opened  a  Chicago  office  under direction  of  Forrest  U.  (Frosty) 

Daughdrill,  co-owner  of  the  company. 
Office  is  located  at  338  N.  Michigan 
Ave.,  telephone  Franklin  7100. 

EDWARD  F.  HUDSON,  account 
executive  of  Benton  &  Bowles,  New 
York,  has  been  elected  a  vice-president 
of  the  agency.  Coming  to  Benton  & 
Bowles  in  1931  from  BBDO,  Mr. 
Hudson  worked  on  the  Best  Foods 
account  and  in  1932  joined  that  com- 

pany as  western  sales  manager,  re- turning to  the  agency  in  1935.  Since 
1940  he  has  been  executive  on  the 
Dr.  Pepper  Co.  account. 
KEITH  McCLOUD,  Hollywood  pro- 

ducer of  Russel  M.  Seeds  Co.,  has 
been  assigned  to  the  weekly  NBC  Red 
SkeltoH  &  Co.  He  replaces  Tony  Stan- 

ford, now  with  J.  Walter  Thompson 
Co.,  that  city,  as  producer  of  the  week- 

ly NBC  Chase  &  Sanhorn  Show. 
DORIS  JONES  of  the  media  de- partment of  Weiss  &  Geller,  New 
York,  has  been  appointed  assistant 
media  and  radio  director  to  Sidney  G. 
Alexander,  spacebuyer. 

RAY  FINNEGAN,  formerly  copywrit- er of  Roche,  Williams  &  Cunnyngham, 
Chicago,  has  joined  the  Chicago  staff 
of  J.  Walter  Thompson  Co. 
EDWIN  T.  BOTTELSON,  assistant 
to  R.  E.  .Jeffers,  publicity  director  of 
Russel  M.  Seeds  Co.,  Chicago,  has 
joined  the  Army  at  Camp  Grant,  111. 

LA  VERNE  BURTON,  formerly  on 
the  copy  staff  of  Arthur  Meyerhoffi  & 
Co.,  Los  Angeles,  has  joined  Glasser- Gailey  &  Co.,  that  city,  as  assistant  to 
Jo  Brooks,  head  of  the  copy  depart- ment. 

FRANK  W.  VINCENT  AGENCY, 
Beverly  Hills,  Cal.,  talent  service, 
has  moved  to  242  N.  Canon  Drive,  that 

city.  Telephone  is  Crestview  6-2402. 
REGINALD  W.  LOWANDER  of 
Kelly  Nason  Inc.,  New  York,  has 
enlisted  in  the  Naval  Reserve. 

HERBERT  O.  NELSON,  formerly  ac- count executive  of  Erwin  Wasey  & 
Co.,  Seattle,  has  joined  Gerth-Knollin Adv.  Agency,  as  manager  of  the  Los 
Angeles  oflSce.  He  succeeds  Byron  H. 
Brown,  resigned. 
CHARLES  W.  KUCKER,  formerly 
office  manager  of  Lord  &  Thomas,  Chi- 

cago, has  joined  Sherman  &  Marquette, 
Chicago,  as  office  manager. 

J.  J.  Gibbons J.  J.  GIBBONS,  66,  president  of 
J.  J.  Gibbons  Ltd.,  Canadian  adver- 

tising agency  and  dean  of  Canadian 
advertising  men,  died  at  his  home 
in  Toronto  Feb.  3  after  an  illness 
of  three  months.  A  native  of  Bos- 

ton but  a  resident  of  Canada  since 
childhood,  he  founded  the  agency 
43  years  ago.  He  is  survived  by  his 
widow  and  two  daughters. 

WALKER  Co.  has  been  named  na- 
tional representatives  of  KABR,  Ab- erdeen, S.  D. 

"Don't  forget  KXOK 

St.  Louis  when  you 

want  sales  results!" 
630  KC.  5000  WATTS 
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Recording  Method 

On  Film  Perfected 

Miller  Announces  New  Firm 
To  Handle  Distribution 

AFTER  SEVERAL  YEARS  of 
research,  Miller  Broadcasting  Sys- 

tem Inc.,  Hollywood,  has  announced 
perfection  of  the  Miller  process  of 
recording  on  film  and  also  forma- 

tion of  a  subsidiary.  Miller  Radio- 
film  Corp.,  to  handle  sales  and  dis- 

tribution. Firms  are  occupying  the 
entire  building  at  7000  Santa 
Monica  Blvd.,  that  city. 

Process,  according  to  James  A. 
Miller,  president  of  the  parent  or- 

ganization, affords  an  opportunity 
to  produce  programs  under  condi- 

tions similar  to  those  used  in  mo- 
tion picture  production.  He  ex- 

pressed belief  that  radical  changes 
and  improvements  in  radio  produc- 

tion will  result  with  introduction  of 
the  film  usage  to  the  broadcasting 
industry. 

Cut  Into  Emulsion 

"Radiofilm,  trade  name  of  the 
process,  is  distinguished  from  the 
present  system  of  sound-on-film  re- 

cording," Mr.  Miller  said.  "Engrav- 
ing is  made  directly  upon  the  emul- 

sion of  the  finished  film.  This  is 
done  by  engraving  into  the  emul- 

sion instead  of  by  photography  on 
the  negative  stock.  This  eliminates 
the  necessity  of  developing  nega- 

tives and  printing  of  subsequent 
positives.  Reproduction  is  by  photo- 

electric eye.  Radiofilm  has  been  en- 
dorsed by  technical  experts  as  mak- 

ing possible  greater  tone  fidelity 
and  much  wider  frequency  range. 
Film  used  is  based  upon  our  pat- 

ents and  is  especially  manufac- 
tured by  Eastman  Kodak." 

Associated  with  Miller  on  the  di- 
rectorate are  E.  Frank  Hummert, 

vice-president  of  Blackett-Sample- 
Hummert;  A.  H.  Diebold,  president 
of  Sterling  Products,  New  York; 
Hunter  Marsten,  identified  as  a 
financier  and  director  of  several 
concerns;  Jacques  Vinmont,  Amer- 

ican representative  of  the  Philips 
Co.  of  Holland,  large  European 
electrical  concern,  in  whose  labora- 

tories the  Miller  system  was  de- 
veloped. Loet  C.  Barnstyn  is  presi- 

dent and  general  manager  of  Miller 

11       THE  MARK 
/I  'iS  I 

OF  ACCURACY, I 
SPEED   AND  I 

INDEPENDENCE^ 

tr^lN  WORLD  WIDE 

I  i  NEWS  COVERAGE 

■Z  % 

I  i 

ited  Press 

AFTER-LUNCHEON  good  humor  prevailed  as  advertiser  and  agency 
executives  recently  got  together  in  Hollywood  for  annual  discussion  of 
the  weekly  NBC  Kraft  Music  Hall,  sponsored  by  Kraft  Cheese  Co.  They 
are  (1  to  r)  :  J.  H.  Piatt,  firm's  Chicago  advertising  director;  Daniel  J. 
Danker,  Hollywood  vice-president  of  J.  Walter  Thompson  Co.,  agency 
servicing  the  account;  John  U.  Reber,  agency's  New  York  vice-president 
in  charge  of  radio;  W.  F.  Lochridge,  Chicago  agency  account  executive. 

Radiofilm  Corp.  with  Herbert  R. 
Ebenstein,  vice-president  in  charge 
of  sales.  Barnstyn,  now  living  in 
Hollywood,  is  identified  as  a  for- 

mer outstanding  figure  in  the 
Netherlands  amusement  field.  Eben- 

stein has  had  wide  experience  in  the 
amusement  industries. 

DON  FORBES.  Hollywood  newscast- 
er on  the  six-weekly  quarter-hour  NBC 

Richfield  Reporter,  sponsored  by  Rich- 
field Oil  Co.,  Los  Anseles.  and  asso- 

ciated with  Fidelity  Recordings.  Hol- 
lywood, has  sold  his  partnership  in- 

terest in  the  latter  organization  to 
Robert  W.  Fulwider.  attorney.  It  is 
understood  Milton  Hurwitz.  remain- 

ing in  the  jjartnership.  will  continue 
operation. 

New  Blackout  Apparatus 

Is  Invented  by  DeForest 
AN  ELECTRONIC  switch,  de- 

scribed as  a  "blackouter",  by  which 
lights  of  an  entire  city  can  be  ex- 

tinguished instantly  and  automat- 
ically from  a  central  radio  or  po- 

lice department  station  for  an  air 
raid  alarm,  has  been  perfected  by 
Dr.  Lee  DeForest,  pioneer  radio 
inventor. 

He  stated  that  "the  simple  elec- tronic operated  device,  controlling 
through  a  sensitive  relay,  a  power 
relay  designed  to  shut  off  any  light 

which  may  be  connected  thereto", is  now  being  installed  by  New  York 
for  a  tryout  on  control  switches 
of  Central  Park  lighting  system. 
The  plan  includes  a  receiver  for 
private  home  use  which  would  au- 

tomatically sound  an  alarm.  The 
Army  and  Navy  have  also  con- tracted for  use  of  the  device,  Dr. 
DeForest  said. 

KROY.  Sacramento,  Cal.,  has  applied 
to  the  FCC  for  an  increase  in  power 
from  100  to  10,000  watts,  and  a  shift 
in  frequency  from  1240  ke.  to  1030  kc. 

F  .  .  .  ior  Victory 

and 

KFYR  ...for  Results! 

Like  killing  a  cat,  myriad  are  the  ways  you  can  spell  results. 

For  instance,  here  in  the  prosperous  Northwest,  KFYR  spells 

results.  Of  course,  there  are  other  ways  of  getting  sales  results 

even  in  the  Northwest.  But  KFYR  is  the  Dominant  advertising 

force  in  the  Northwest.  And  the  only  advertising  force  which 

can  reach  the  whole  Northwest  at  once.  With  5000  watts  at 

550,  KFYR  has  a  coverage  area  second  to  none  in  the  nation. 

But  coverage  and  power  alone  can  never  bring  results.  It  is  the 

combination  of  coverage,  loyal  audience,  lucrative  market,  and 

planned  promotional  help,  that  makes  KFYR  the  result-getter 

here  in  the  great  Northwest. 

See  any  John  Blair  man  for  the  complete  story  of  KFYR. 

KFYR  BISMARCK 

The  Northwest's  Dominant  Station 

550  Kilocycles     •      NBC  Affiliate      •      5000  Watts 
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Findings  of  HOOPER -HOLMES  Study 

conducted  among  900  key  ae:ency  executives  and 

radio   advertisers    to   determine  which  trade 

mihl  i  nf^.t  i  on    '*o*ivRR    tVip   mocit.    an  t.ln  pn  t.  i  n  ra.dio 

news'*  and  is  considered  "the  best  advertising 

medium  for  radio  stations  and  networks." 
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Chester  E- 

llarKiet  Res
 

■jide  " 

Variety 

dverti-';^  rSeTTl5sr::Vdi    Wie^V  _  for  radio 

stations  and  Mana6em«nt^_  ̂ T^^i 

Tide   

Variety 

Please  cW*  ^^bOOK  _  ui^KEt  B^^^^ 

check: 

title: poeitio'^  o
r 

900  letters  were  mailed  to  men 
known  to  be  interested  in  radio 
at  advertising  agencies  (561),  ad- 

vertisers' organizations  (301)  and 
station  representatives  (38).  This 
list  was  the  result  of  the  combined 
advice  and  selection  of  sales  pro- 

motion executives  of  NBC,  CBS  and 
WOR-MBS.  Publication  names  were 
rotated    in    questionnaire  listings. 



TABLE  1 

TRADE  PUBLICATIONS  CONSIDERED  TO  GIVE  MOST  AUTHENTIC  RADIO  NEWS 

ALL  INTERVIEWS 
TOTAL 

Weighted 
Total 

1881  100.0% 

The  Advertiser    0.5 
Advertising  Age  11.4 
Advertising  &  Selling     2.2 
Broadcasting  Magazine  31.6 
Printers  Ink  4.9 
Radio  Daily    19.8 
Sales  Management  0.8 
Tide   8.2 
Variety  20.6 

First 

Choice 

324  100.0% 

Second 
Choice 

306  100.0% 

0.3 0.7 
8.6 

13.7 

0.9 2.0 

45.4 
18.3 

1.9 6.5 
17.0 24.2 1.6 

4.9 11.1 
21.0 

21.9 

Third Choice 

297  lOO.OVo 

1.0 15.5 

7.1 

13.8 
11.8 

19.9 

1.6 12.8 

16.5 

TABLE  2 

TRADE  PUBLICATION  CONSIDERED  TO  BE  THE  BEST  ADVERTISING  MEDIUM  FOR  RADIO 
STATIONS  AND  NETWORKS 

Weighted                      First  Second  Third 
ALL  INTERVIEWS                                                Total                       Choice  Choice  Choice 

TOTAL  1754  100.0%  303  100.0%  283  100.0%  279  100.0% 

The  Advertiser  0.9                            0.3  1.4  1.4 
Advertising  Age  16.6                           15.2  19.5  15.8 

Advertising  &  

Selling                                                

5.5                             2
.
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 8
.
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 10.0 

Broadcasting  Magazine   33.1                           50.8  15.5  10.8 

Printer's  
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 13.3 

Radio  Daily  ..11.4                           7.9  14.1  17.2 
Sales  Management  .  _  2.1                             1.0  2.5  5.4 
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12.5 

Variety  ^  11.2                           7.3  16.3  13.6 

TABLE  3 

YEARBOOK  OR  ANNUAL  PREFERRED  FOR  MOST  ACCURATE  RADIO  INFORMATION 

Weighted 
Total  Agencies  Advertisers  Representatives 

TOTAL                                            267  100.0%  201   100.0%  46  100.0%  20  100.0% 

Broadcasting  Yearbook     63.7  65.7  50.0  75.0 

Markets  of  
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Market  Data  Book   15.0  12.9  28.0  5.0 

Radio   Daily   Annual   20.2  20.4  '20.0  20.0 

BROADASTING 
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STATION  ACCOUNTS 
ap — studio  programa 

t — transcriptiom 
aa — spot  announcements 

ta — transcription  announcements 

WPTF,  Raleigh 
BC  Remedy  Co.,  Durham,  N.  C,  6  sp  week- 

ly, 52  weeks,  thru  Harvey-Massengale, Durham. 
BC  Remedy  Co.,  Durham,  N.  C,  52  sp,  thru 
Harvey-Massengale,  Durham. 

Carolina  Baking  Co.,  Greensboro.  N.  C,  6 
t  weekly,  44  weeks,  thru  Freitag  Adv. 
Agency,  Atlanta. 

Dr.  W.  B.  Caldwell  Inc.,  Monticello,  111.,  6 
ta  weekly,   52   weeks,   thru  Sherman  & 
Marquette,  Chicago. 

Chattanooga    Medicine    Co.,  Chattanooga 
(Black-Draught),  5  sp  weekly,  39  weeks, 
thru  Nelson  Chesman  Co.,  Chattanooga. 

Larus  &  Bro.  Co.,  Richmond  (Domino),  26 
ta,  thru  Warwick  &  Legler,  N.  Y. 

Planter's    Nut    &    Chocolate   Co.,  Wilkes- Barre,  Pa.,  6  sp  weekly,  52  weeks,  thru 
Goodkind,  Joice  &  Morgan,  Chicago. 

Pet  Milk  Co.,  St.  Louis,   2  t  weekly,  52 
weeks,  thru  Gardner  Adv.  Co.,  St.  Louis. 

A.  E.   Staley  Mfg.  Co.,  Decatur,  111.,  5  t 
weekly,  52  weeks,  thru  Blackett-Sample- Hummert,  Chicago. 

Skinner  Mfg.  Co.,  Omaha   (Raisin  Bran), 
6  ta  weekly,  52  weeks,  thru  Ferry-Hanly 
Co.,  Kansas  City. 

Dr.  Earl  S.  Sloan  Inc.,  New  York  (Sloan's Liniment) ,  13  t,  thru  Warwick  &  Legler, 
N.  Y. 

Seven-Up  and  Tru-Ade  Bottling  Co.,  Dur- 
ham, N.  C,  5  sp  weekly.  52  weeks,  thru 

Harvey-Massengale  Co.,  Durham. 
WCMI,  Ashland,  Ky. 

Ballard  &  Ballard,  Louisville  (flour),  300 
sa,  thru  Henri,  Hurst  &  McDonald,  Chi- cago. 

Bonded  Oil  Co.,  6  sp  weekly,  thru  Hugo 
Wagenseil  &  Assoc.,  Dayton. 

Falls  City  Brewing  Co.,  Louisville,  2  ta 
daily,  13  weeks,  direct. 

Househould  Finance  Corp.,  Chicago,  14  t 
weekly,  direct. 

Sears-Roebuck  &  Co.,  Chicago,  300  sa,  di- rect. 
Lydia  Pinkham  Medicine  Co.,  Lynn,  Mass., 

300  i,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 
Red  Top  Brewing  Co.,  Cincinnati,  300  t, 

thru  Joseph  Adv.  Agency,  Cincinnati. 
Anacin  Co.,  Jersey  City.  52  sp,  thru  Black- 
ett-Sample-Hummert,  N.  Y. 

National  Guarantee  &  Finance  Co.,  Colum- 
bus, 6  sp  weekly,  thru  B.  K.  Wulff 

Agency,  Columbus. 
Pharmaco  Inc.,  New  York  (Feen-a-Mint) , 

13  sp,  thru  William  Esty  &  Co..  N.  Y. 
Coca-Cola  Co.,  New  York,  6  sp  weekly,  thru 
D'Arcy  Adv.  Co.,  St.  Louis. Hudepohl  Brewing  Co.,  Cincinnati,  6  sp 
weekly,  direct. 

KFI,  Los  Angeles 
Larus  &  Bros.  Co.,  New  York   (Domino  & 

Edge  worth  tobacco),   2   ta  weekly  thru 
Warwick  &  Legler,  N.  Y. 

Prudence  Foods,  New  York    (corned  beef 
hash),   2   sp  weekly,   thru   Chambers  & 
Wiswell,  Boston. 

Lehn    &   Fink    Products    Co.,    New  York 
(Hinds  Honey  &  Almond  cream),  16  ta 
weekly,  thru  Wm.  Esty  &  Co.,  N.  Y. 

Chemicals     Inc.,     San     Francisco  (Vano 
cleaner),    2    sp    weekly,    thru  Botsford, 
Constantine  &  Gardner,  San  Francisco. 

Sunnyvale    Packing    Co.,    San  Francisco 
(Rancho  soups),  weekly  t,  thru  Lord  & 
Thomas,  San  Francisco. 

WINS,  New  York 

Barney's   Clothes  Inc.,   New  York  (retail clothes),  3,206  ta,  52  weeks,  thru  Emul 
Mogul  &  Co.,  N.  Y. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 
(gum),    6    sa   weekly,    13    weeks,  thru 
Newell-Emmett,  N.  Y. 

WALB,  Albany,  Ga. 
R.  J.  Reynolds  Tobacco  Co.,  Winston- 

Salem,  6  ta  weekly,  thru  J.  Carson 
Brantley  Adv.  Agency,  Salisbury,  N.  C. 

Weybold  Baking  Co.,  6  t  weekly,  thru 
Freitag  Adv.  Agency,  Atlanta. 
KMPC  Beverly  Hills,  Cal. 

Olson  Rug  Co.,  Chicago  (rugs),  6  ap 
weekly,  thru  Presba,  Fellers  &  Presba, 
Chicago. 

THE  Kui.inQ.A6.  OF 

BROADCASTING 

WHO,  Des  Moines 
Omar  Inc.,   Omaha    (flour) ,   13  t,   13  sa, 

thru  Hays  MacFarland  &  Co.,  Chicago. 
Olson    Rug    Co.,    Chicago    (rugs),    13  sp 

thru  Presba,  Fellers  &  Presba,  Chicago. 
American    Chicle    Co.,    Long    Island  City 

(Adams     Clove     Gum),     314     t,  thru 
Badger  &  Browning  Inc.,  Boston. 

Carey  Salt  Co.,  Hutchinson,  Kans.  (salt), 
13  sp,  thru  McJunkin  Adv.  Co.,  Chicago. 

Oshkosh  BiGosh,  Oshkosh,  Wis.  (overalls), 
39  sp,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Good  &  Reese  Inc.  (nursery  stock),  100  f, 
thru  Leo  Boulette  Agency.  Three  Rivers, Mich. 

Bristol  Myers  Corp.  (Mint  Rub),  156  sp, 
thru  Young  &  Rubicam  Inc.,  N.  Y. 

Foster  Milburn,  Buffalo  (Doane  pills),  104 
t,  thru  Spot  Broadcasting  Inc.,  N.  Y. 

WRC,  Washington 
American    Chicle   Co.,    Long    Island  City 

(Chicklets),    249    ta,    thru    Badger  & 
Browning,  Boston 

Lehn  &  Fink  Products  Corp.,  New  York 
(Hinds  Honey  &  Almond  cream),  40  ta, 
thru  Wm.  Esty  &  Co.,  N.  Y. 

Lever   Bros.,   Cambridge    (Lifebuoy),  160 
sa,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Marlin  Firearms  Co.,  New  Haven  (razor 
blades),    3    ta    weekly,    13    weeks,  thru 
Craven  &  Hedrick,  N.  Y. 

Olson  Rug  Co.,  Chicago  (rugs),  10  sp,  thru 
Presba,  Fellers  &  Presba,  Chicago. 

Pacquin  Labs.,  New  York   (hand  cream), 
100  so,  thru  Wm.  Esty  &  Co.,  N.  Y. 

WOR,  New  York 
Joseph  Dixon  Crucible  Co.,  New  York 

(Dixon  pencils),  5  t  weekly,  thru  Fed- eral Adv.  Agency,  N.  Y. 
Kellogg  Co.,  Battle  Creek,  Mich.  (Bran 

Flakes),  weekly  sa,  thru  Kenyon  &  Eck- hardt,  N.  Y. 
Lever  IJros.  Co.,  Cambridge  (Spry),  5  t 

weekly,  thru  Ruthraulf  &  Ryan,  N.  Y. 
Serutan  Co.,  New  York  (health  publica- 

tion), 3  t  weekly,  thru  Raymond  Spector 
Co.,  N.  Y. 

Duffy-Mott  Co.,  New  York  (cider),  3  sa 
weekly,  thru  Al  Paul  Lefton  Co.,  Phila- 
delphia. 

KHJ,  Hollywood 
Mcllhenny  Co.,  Avery  Island,  La.  (Tobacco 

sauce) ,  4  ta  weekly,  thru  Aubrey,  Moore 
&   Wallace,  Chicago. 

Washington  Cooperative  Egg  &  Poultry 
Assn.,  Seattle,  2  so  weekly,  thru  Izzard 
Co.,  Seattle. 

Illinois  Meat  Co.,  Chicago  (Broadcast  Brand 
corned  beef  hash) ,  5  sa  weekly,  thru 
Arthur  MeyerhofT  &  Co.,  Chicago. 

WMAL,  Washington 
American  Chicle  Co.,  Long  Island  City 

(Dentyne  and  Chicklets),  6  sp  weekly, 
thru  Badger  &  Browning,  Boston. 

Lever  Bros.  Co.,  Cambridge  (Lifebuoy),  40 
so,   thru  Ruthrauff  &  Ryan,   N.  Y. 

Nehi  Corp.,  Columbus,  Ga.  (Royal  Crown 
Cola),  156  ta,  thru  BBDO,  N.  Y. 

CKCL,  Toronto 
Nyall  Service  Drug  Stores,  Toronto,  6  t 
weekly,  thru  Commercial  Broadcasting 
Services,  Toronto. 

Gray  Remedy  Co.,  Toronto  (proprietary), 
3  sa  weekly,  thru  Commercial  Broadcast- 

ing Services,  Toronto. 

WROL,  Knoxville 
Armour  &  Co.,  Chicago  (Cloverbloom  but- ter &  cheese,  Vegatole),  10  ta  weekly, 

26  weeks,  thru  Lord  &  Thomas,  N.  Y. 
Beechnut  Packing  Co.,  Canojahorie,  N.  Y. 

(gum),  7  ta  weekly,  13  weeks,  thru 
Newell-Emmett  Co.,  N.  Y. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart soap ) ,  108  ta,  thru  Franklin  Bruck Adv.  Corp.,  N.  Y. 

Dr.  W.  B.  Caldwell  Inc.,  Monticello,  111. 
(proprietary),  5  ta  weekly,  52  weeks, 
thru  Sherman  &  Marquette,  Chicago. 

C.  D.  Kenny  Co.,  Baltimore  (Norwood 
coffee),  13  ta,  thru  Joseph  Katz  Co., Baltimore. 

American  Chicle  Co.,  Long  Island  City 
(Dentyne  gum) ,  3  ta  daily,  indefinite  pe- 

riod, thru   Badger  &  Browning,   N.  Y. 
Block  Drug  Co.,  New  York  (Gold  Medal 

Capsules),  260  to,  thru  Raymond  Spector 
Co.,  N.  Y. 

Ex-Lax  Inc.,  New  York  (proprietary),  5  to 
weekly,  13  weeks,  thru  Joseph  Katz  Co., 
N.  Y. 

Willard  Tablet  Co.,  Chicago  (Willard  tab- 
lets), 3  ta  weekly,  13  weeks,  thru  First 

United  Broadcasters,  Chicago. 

WTRY,  Troy,  N.  Y. 
Beechnut  Packing  Co.,  New  York  (gum), 

ta  to  9-30-42,  thru  Newell-Emmett,  N.  Y. 
Hecker  Products  Corp.,  Buffalo  (Force), 

5  t  weekly,  52  weeks,  thru  Maxon  Inc., 
N.  Y. Richfield  Oil  Corp.,  New  York,  3  t  weekly, 
one  year,  thru  Hixson-O'Donnell,  N.  Y. 

Songwriters  Suit  Settled 
SUIT  filed  in  April,  1941,  by  14 
songwriters,  12  of  them  ASCAP 
members,  against  NAB,  CBS,  NBC 
and  BMI  was  settled  last  week  in 
New  York  Supreme  Court  with  the 
plaintiffs  receiving  different  sums 
out  of  the  settlement  payoff.  Ac- 

cording to  Robert  Daru,  counsel 
for  the  songwriters,  "the  matter 
was  disposed  of  satisfactorily  for 
the  radio  defendants,  the  song- 

writer plaintiffs,  and  ASCAP". Original  charge  by  songwriters 
[BROADCASTING,  Nov.  17,  1941]  al- 

leged unlavirful  conspiracy  to  ac- 
quire control  of  the  songwriting 

business  at  the  time  of  the  ASCAP- 
radio  music  war.  Damages  sought 
amounted  to  $1,217,000. 

New  Listener  Data 
IN  ADDITION  to  the  repetition  of 
popular  songs  on  network  key  stations 
and  to  the  number  of  additional  sta- 

tions carrying  each  broadcast,  the  radio 
division  of  the  office  of  research  of  the 
College  of  the  City  of  New  York  is 
now  supplying  data  on  the  number  of 
listeners  to  each  broadcast  in  its  audi- ence coverage  reports. 

Research  Survey 

Studies  Listener 

New  Approach  to  the  Latins 
Is  Needed,  Book  Reveals 

ANYONE  interested  in  studying 
listener  reaction  will  find  Radio  Re- 

search 194.1  [Duell,  Sloan  &  Pearce, 
New  York,  $2.50]  both  a  stimulus 
and  a  guide  to  his  thinking.  He  will 
not,  however,  find  many  positive 
answers  to  his  questions,  for  while 
the  six  studies  included  in  the  vol- 

ume do  indicate  certain  conclusions, 
in  most  instances  these  conclusions 
turn  out  to  be  introductions  to 
wider  fields  of  study. 

Latin  Problem 

A  pressing  problem,  which  has 
become  even  more  urgent  since  Dec. 
7,  is  investigated  in  the  study  on 
"Foreign  Language  Broadcasts 
Over  Local  American  Stations". 
The  "outstanding  feature  of  most 
of  the  foreign  language  broadcasts 
examined"  was  found  to  be  "a  ten- 

dency to  maintain  the  status  quo  of 
the  listeners'  stage  of  assimilation 
or  even  to  drive  him  back  to  a  set- 

ting of  life  which  he  left  beyond  the 

ocean  many  years  ago."  The  au- thors discuss  in  some  detail  how 
this  condition,  which  obviously  can- 

not be  allowed  to  continue,  can  be 
changed. 

The  six  studies  included  in  the 
volume  were  all  made  by  members 

of  Columbia  University's  Office  of Radio  Research,  whose  director, 
Paul  F.  Lazarsfeld,  edited  the  book 
in  cooperation  with  Frank  Stanton, 
CBS  director  of  research.  In  addi- 

tion to  those  mentioned,  there  are 

studies  on  how  "hit"  tunes  are 

made,  symphonic  broadcasts,  radio's effect  in  introducing  serious  music 
to  former  non-listeners  and  increas- 

ing listening  by  others,  and  the news  habits  of  young  people. 

Contributing  writers  to  Radio 
Research  19^1  are:  Edward  A. 
Suchman,  radio  contributor  to  the 
Journal  of  Applied  Psychology ;  Dr. 

T.  W.  Adorno  of  Columbia's  Insti- tute of  Social  Research;  Duncan 
MacDougald,  writer  on  popular 
music;  Frederick  J.  Meine,  staff 
accountant  of  the  New  Jersey  Bell 

Telephone  Co.;  Dr.  Rudolf  Arn- 
heim,  formerly  with  BBC  and  now 
with  the  Office  of  Radio  Research; 

Martha  Collins  Bayne  of  McCall's 
magazine's  reader  research  depart- 

ment and  the  Office  of  Radio  Re- 
search, and  William  S.  Robinson, 

lecturer  in  the  Social  Science  De- 
partment of  Columbia. 

Triple  power  always  insures  a  strike  .  .  .! 
Adv. 

WOR  Ad  Club  Clinic 
RADIO  CLINIC  of  the  18th  annual 
advertising  and  selling  course  of  the 
Advertising  Club  of  New  York  will  be 
held  again  at  WOR  for  three  weeks 
beginning  Feb.  9.  Speakers  announced 
by  Eugene  S.  Thomas,  director  of  the clinic  and  sales  manager  of  WOR,  are  : 
Julius  F.  Seeback  Jr.,  WOR,  vice- 
president  in  charge  of  programs ;  Rob- 

ert A.  Simon,  WOR,  director  of  con- tinuity ;  Roger  Bower,  WOR  program 
producer;  William  Spier,  CBS  direc-  \ 
tor  of  scripts  and  continuity ;  Robert  ' T.  Colwell,  J.  Walter  Thompson  Co.; 
Mrs.  Harold  V.  Mulligan,  chairman  of 
the  defense  committee  of  the  General 
Foundation  of  Women's  Clubs. 
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CAMPBELL  FAIRBANKS  EX- 
POSITIONS, Boston,  has  scheduled 

185  spot  announcements,  Feb.  7-15. Boston  stations  to  be  used  include 
WNAC  WAAB  WBZ  WBA  WORL 
WHDH  WEEI  WCOP  WMBX.  New 
England  stations  on  the  schedule  are 
WLAW  WLLH  WESX  WSYB 
WLBZ  WABI  WFEA  WHEB 
WLNH  WEAN  WCSH  WGAN. 
Campaign  may  be  extended  to  other 
cities.  Agency  is  Harry  M.  Frost  Co., 
Boston. 

SMITH  BROS.  Co.,  Poughkeepsie, 
N.  T.  (cough  drops),  has  shifted  its 
afternoon  news  pi-ogram  on  WABC, New  York,  with  George  Bryan  from 
Monday,  Wednesday,  Friday,  3 :55-4 
p.m.,  to  Tuesday  and  Thursday,  3  :15- 
3  ;30  p.m.  The  company  also  partici- 

pates thrice-weekly  on  Arthur  God- 
frey's early  morning  program  on WABC.  Agency  is  J.  D.  Tarcher  &. 

Co.,  New  York. 

RECORDED  six  times  weekly  pro- 
gram Treasury  of  Music  on  WQXR, 

New  York,  is  now  sold  for  a  year's 
period,  effective  Feb.  1,  with  Strom- 
berg-Carlson  Telephone  Mfg.  Co., 
Rochester,  renewing  its  thrice-weekly 
sponsorship  of  the  7 :30-8  p.m.,  and 
S.  A.  Schonbrunn  &  Co.,  New  York 
(Savarin  coifee),  signing  for  the  re- 

maining three  evenings.  Stromberg 
agency  is  McCann-Erickson,  New 
York,  and  Arthur  Kudner,  New  York, 
handles  the  Schonbrunn  account. 

W.  T.  OTTO  STAMP  Co.,  Brooklyn, 
on  Feb.  8  started  a  13-week  series 
of  Sunday  evening  stamp  programs 
on  WWRL,  New  York,  with  Walter 
Kaner,  WWRL  publicity  director  who 
has  conducted  a  weekly  stamp  pro- 

gram over  the  station  for  the  past 
three  years,  writing  and  conducting 
the  show.  Programs  feature  a  stamp 
quiz  among  high  school  students, 
stories  about  stamps  and  interviews 
with  philatelists.  Account  is  handled 
direct. 

GRUNOW  GROVES,  Phoenix,  Ariz, 
(grapefruit),  new  to  radio,  in  a  13- 
week  Southern  California  test  cam- 

paign, is  using  twice-weekly  participa- 
tion in  'Norma  Young's  Sappy  Homes, on  KHJ,  Hollywood,  as  well  as  parti- 

cipation once  weekly  in  Mirandy's  Oar- den  Patch  on  KFI,  Los  Angeles. 
Agency  is  Dan  B.  Miner  Co.,  that  city. 

INDIANA  SERVICE  Corp.,  Fort 
Wayne  (public  utility),  is  sponsoring 
series  of  transcribed  programs.  The 
American  Challenge,  Sunday  afternoon 
half-hour  dramatizations  of  events  in 
American  history. 

WHO 

at  Des  Moines 

is  "Heard  Regularly" 
all  over  IOWA -with 

50,000  WATTS 

from  the  center 

of  the  State 

J.  O.  MALAND.  Manager 
FREE  &  PETERS.  Inc. 

National  Representatives 

GASPIPE  CAMPAIGN 

Being  Placed  by  Beechnut 

 On  College  Stations  
CULMINATING  a  successful  trial 
campaign  of  intramural  college 
broadcast  advertising  last  year  on 
WMS,  "gaspipe"  station  of  Wil- 

liams College,  the  Beechnut  Pack- 
ing Co.,  Canajoharie,  N.  Y.,  has  de- 

cided on  an  extensive  campaign 
on  all  college  radio  stations,  ac- 

cording to  Louis  M.  Bloch  Jr.,  busi- 
ness manager  of  Intercollegiate 

Broadcasting  System,  national  rep- 
resentatives of  the  stations. 

The  schedule,  calling  for  a  total 
of  4,628  fifteen-second  spot  an- 

nouncements on  15  IBS  stations, 
will  alternate  five  daily  plugs  for 
Beechies  one  week  and  for  Beech- 

nut Gum  for  three  weeks.  Commer- 
cials will  be  recordings  of  the  now 

familiar  Beechnut  jingles  on  regu- 
lar stations.  Stations  include:  Har- 

vard, Yale,  Princeton,  Brown,  Cor- 
nell, Columbia,  Rhode  Island  State, 

Union,  Williams,  Wesleyan,  U  of 
Connecticut,  Knox,  Georgetown, 
Hampton  and  Hamilton. 

Radio  Club  Aids 

RADIO  EXECUTIVES  CLUB  of 
New  York  will  serve  as  a  clearing 
house  for  requests  for  time  made 
by  the  Office  of  Civilian  Defense  for 
Greater  New  York  under  a  plan 
outlined  at  the  Club's  regular  week- 

ly luncheon  last  Wednesday  by  Rob- 
ert SpafFord,  radio  director  of  the 

OCD  in  New  York.  President  John 
Hymes  appointed  Arthur  Sins- 
heimer  of  Peck  Adv.  Agency  chair- 

man of  a  committee  to  work  with 
the  OCD.  Hans  Jacob,  of  WAAT, 
Jersey  City,  and  WRUL,  interna- 

tional station  in  Boston,  spoke  on 
the  use  of  radio  as  an  international 
propaganda  medium,  and  the  Sono- 
vox,  instrument  for  adding  speech 
to  orchestral  music  or  to  nonmusi- 
cal  sounds,  was  demonstrated.  Out 
of  town  guests  at  the  luncheon  in- 

cluded Arthur  Kemp,  CBS  Pacific 
Coast  sales  manager;  M.  F.  Alli- 

son, promotion  manager,  WLW; 
Dalton  Le  Masurier,  president, 
KDAL;  John  Clear  and  John  Hal- 
per,  Office  of  the  Coordinator  of 
Inter  -  American  Affairs ;  Lieut. 
John  Gunther,  U.S.N.,  formerly 
with  WLWO. 

IMPERIAL  LOAN  Co.,  Chicago,  on 
Jan.  26  started  Honey  in  Your  Pocket, 
quarter-hour  five  times  weekly  tele- 

phone quiz  program  on  WCFL,  Chi- 
cago. Account  was  placed  direct. 

WM.  PETER  BREWING  Corp;., 
Union  City,  N.  J.,  on  March  2  will 
start  a  13-week  campaign  of  36  one- minute  transcribed  announcements 
weekly  on  WINS,  New  York,  for  its 
beer.  Other  stations  in  New  York 
City  and  vicinity  are  under  considera- 

tion, according  to  Radio  House  Agency, 
New  York,  agency  in  charge. 
PACIFIC  STATE  LOAN  Co.,  Los 
Angeles,  in  a  18  week  campaign  which 
started  Feb.  2,  is  using  thrice-weekly 
participation  in  Knox  Manning  Neius 
on  KNX,  Hollywood,  as  well  as  35 
spot  announcements  per  week  on 
KIEV,  Glendale,  Cal.  Allied  Adv. 
Agencies,  Los  Angeles,  is  the  agency. 

COOK  PRODUCTS  Co.,  San  Fran- 
cisco (Girard's  salad  dressing),  on Jan.  21  started  for  13  weeks  a  weekly 

participation  in  the  Noon  News  on 
KFRO,  San  Francisco.  Agency  is 
Rhoades  &  Davis,  San  Francisco. 
H.  S.  BARNEY  Co.,  Schenectady 
(department  store),  is  sponsoring  for 
one  year  the  daily  8 :55  a.m.  news- 

cast on  WTRY,  Troy,  N.  Y. 

YOU  COVER  NINE  METROPOLITAN 

DISTRICTS  IN  ADDITION  TO 

CHICAGO  WHEN  YOU  USE  WMAQ 

(RACINE* KENOSHA) 

MADISON  ROCKFORD 

(davenport  •  ROCK  ISLAND  •  MOLINE) 
PEORIA   GRAND  RAPIDS  DECATUR 

SPRINGFIELD  SOUTH  BEND 

These  9  metropolitan  districts*  in  addition  to 

Chicago  — the  second  largest  market  in  the 

United  States  —  lie  within  the  primary  listen- 
ing area  of  Station  WMAQ. 

The  people  living  in  all  of  these  markets  — 

according  to  a  recent  survey  —  listen  more  to 

WMAQ  than  to  any  other  Chicago  station  — 
just  as  residents  of  Chicago  listen  more  to 

WMAQ  than  any  other  station. 

There  are  only  140  metropolitan  districts 

in  the  entire  country,  so  covering  10  of  them 

effectively  with  one  station  is  an  advertising 

opportunity  of  no  mean  importance. 
Information  about  these  10  metropolitan 

centers  and  all  the  remaining  territory  cov- 

ered by  WMAQ  will  be  sent  you  upon  request. 

Why  be  satisfied  with  less  when  you  can 
have  the  best  ? 

*Popu/ation  concentration  100,000  or  more. 

CHICAGO  KEY  STATION  OF  THE  FAMOUS  NBC-RED  NET- 
WORK—REPRESENTED  NATIONALLY  BY  NBC  SPOT  OFFICES  IN 

NEW  YORK  •  BOSTON  •  CHICAGO  •  WASHINGTON  •  CLEVELAND 
DENVER  •  SAN  FRANCISCO  •  HOLLYWOOD 
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RADIO  TRAINING  AND  THE  WAR 

Technicians  Dominate  Struggle  and  Drive  Gets 

 Under  Way  to  Provide  Plenty  of  Them  

Mr.  Boutwell 

By  WM.  D.  BOUTWELL 
Chief,    Division    of    Radio,    Publications  & 

Exhibits,  U.  S.  Office  of  Education 
THE  JAPANESE  attack  on  Ha- 

waii put  the  nation's  radio  train- 
ing program  on  a  war  basis.  In 

an  exceptional  sense,  this  is  a  war 
of  technicians.  It  is  a  war  of  com- 

munications, and 
radio  occupies  a 
strategic  position 
in  the  modern 
world  of  commu- nications. 
Branches  of 

both  the  Army 
and  the  Navy 
have  announced 
that  the  need  for 
trained  men  pos- 

sessing knowledge 
in  radio  is  a  real  one.  The  Army 
Signal  Corps  asks  the  Civil 
Service  Commission  to  conduct 
learner  aptitude  tests  throughout 
the  country  in  order  to  recruit  an 
adequate  number  of  trained  radio 
personnel  and  the  Office  of  Edu- 

cation is  planning  to  expand  train- 
ing under  the  national  defense  vo- 

cational training  progxam  in  radio 
maintenance  and  radio  repair. 
Meanwhile  the  radio  training  pro- 

gram is  moving  forward  on  three 
major  fronts: 

First,  there  are  regular  voca- 
tional training  courses  financed 

jointly  by  the  Federal  Government 
and  the  various  States  and  admin- 

istered by  the  Office  of  Education 
in  cooperation  with  State  boards 
for  vocational  education  and  local 
public  schools.  Radio  training  is 
given  as  a  full-day,  four-year course.  These  courses  have  been 
given  throughout  the  country  for 
the  past  ten  years.  At  present, 
2,500  are  enrolled.  As  a  part  of  the 
same  regular  vocational  education 
programs  giving  instruction  in  ra- 

dio, there  are  the  evening  trade 
extension  courses.  About  1,000  are 
now  taking  these  classes.  Part-time 
trade  extension  and  trade  prepara- 

tory courses  train  2,500  additional 

persons. 
Repair  Courses 

Second,  there  are  courses  in  ra- 
dio maintenance  and  repair  being 

given  in  scattered  localities  under 
the  national  defense  vocational 
training  program  paid  for  by  Office 
of  Education  administered  funds. 

The  courses  are  of  below  college 
level. 
About  3,000  NYA  youth  get 

training  in  radio  theory.  This  in- 
struction is  also  financed  by  Office 

of  Education  vocational  defense 
funds.  A  course  in  building  radio 
equipment,  given  for  the  same 
group,  is  financed  by  NYA  funds. 

Third,  major  radio  training  front 
to  meet  wartime  needs  is  the  col- 

lege level  engineering  course. 
On  the  day  after  the  Japanese 

attack  on  Pearl  Harbor,  the  War 
and  Navy  Departments  asked  the 
National  Defense  Committee  of  the 
NAB  to  promote  and  publicize  the 
need  for  radio  training  courses  at 
college  grade.  A  course  outline  for 
high  school  graduates  has  been 
prepared  with  the  assistance  of  col- 

lege professors  and  broadcasting 
engineers  and  is  being  distributed 
by  the  NAB. 

Congress  appropriated  $17,500,- 000  to  the  Office  of  Education  to 
meet  the  cost  of  "short  courses  of 
college  grade  provided  by  degree- 
granting  colleges  and  universities 
pursuant  to  plans  submitted  by 
them  and  approved  by  the  Com- 

missioner of  Education,  which 
plans  shall  be  for  courses  designed 
to  meet  the  shortage  of  engineers, 
chemists,  physicists  and  produc- 

tion supervisors  in  fields  essential 
to  the  national  defense." 

College-level  courses,  of  which 
there  are  now  150,  are  rapidly  in- 

creasing. They  are  devoted  chiefly 
to  communication  and  airplane  de- 

tection. College  seniors,  in  42  elec- 
trical engineering  schools,  are  get- 

ting instruction  in  use  of  ultra-high 
frequency  for  airplane  detection. 

Radio  Vital  in  War 
Courses  in  radio  communication 

are  especially  vital  because  it  is 
by  means  of  radio  that  tanks, 
trucks  and  airplanes  maintain  com- 

munication with  each  other  in  war- 
time. 

Under  the  law  providing  funds 
for  defense  training,  most  schools 
which  grant  four-year  engineering 
degrees  are  qualified  to  give 
ESMDT  engineering  courses.  Ra- 

dio instruction  may  be  given  in 
qualified  physics  departments. 

Liberal  arts  colleges  which  have 
good  physics  departments  can  also 
provide  this  instruction.  The  as- 

sistance of  broadcast  engineers  in 
the  vicinity  of  the  college  is  nec- 

essary since  the  capacity  of  en- 
gineering schools  is  inadequate  for 

mass  training. 
Other  qualified  schools  are  urged 

to  arrange  special  radio  courses. 
Some  colleges  and  universities  are 
already  doing  their  part.  Rutgers 
University,  for  example,  now 
sponsors  more  than  100  courses 
within  its  area.  The  weekly  sched- 

ule varies,  but  generally  it  is  three 
hours  a  night,  three  nights  a  week. 
Young  women  with  aptitude  are 

Mr.  Gillett 

GILLETT  ENTERING 

DEFENSE  SERVICE 

GLENN  D.  GILLETT  and  his  as- 
sociates, J.  W.  Wright  and  Henry 

Riblet,  Washington  consulting  radio 
engineers,  as  of  Feb.  1  commenced 
their  duties  at  an  unnamed  New 
England  base  as 

engineering  re- search experts 
working  under 
the  National  De- fense Research 
Council. 

They  have  been mustered  in  for 
the/  duration  as civilian  employes, 

and  the  Gillett 
Washington  office 
will  be  discontinued  as  of  April  1. 
The  Council  has  allowed  Mr.  Gil- 

lett to  devote  part  time  until  then 
to  complete  commitments  to  his 
clients,  who  include  numerous 
broadcasting  stations.  Arthur 
Dornblum  will  continue  until  April 
1  in  the  Washington  office. 

Mr.  Gillett,  a  1919  Harvard  Col- 
lege graduate  and  1921  Harvard 

engineering  graduate,  served  with 
the  AT&T  on  radio  development 
work  from  1922  to  1930,  making 
the  first  field  strength  measure- ments on  broadcast  stations  and 
initiating  the  practice  of  using  con- 

tours to  depict  field  strength  dis- 
tribution. The  following  two  years 

he  was  with  the  Bell  Laboratories 

working  on  synchronization.  He  en- 
tered into  private  consulting  prac- 

tice in  Washington  in  1932.  Mr. 
Wright  is  an  engineering  graduate 
of  Utah  U  and  Mr.  Riblet  was 
graduated  from  Friends  College, 
Wichita.  Their  families  will  join 
them  at  the  place  of  their  new 
work. 

eligible  to  take  ESMDT  courses 
and  many  women  are  now  serving 
in  the  war  effort. 

Broad  objective  of  radio  techni- cian instruction,  of  course,  is  to 
produce  graduates  with  at  least  a 
technical  knowledge  of  the  level 
possessed  by  the  holder  of  a  Grade 
B  amateur  license,  minus  code  and 
radio  law. 

Cooperation  in  the  over-all  ra- 
dio training  program  is  splendid. 

For  instance,  the  Case  School  of 
Applied  Science  at  Cleveland,  is 
preparing  to  sponsor  radio  tech- 

nician courses  at  the  following  in- 
stitutions: College  of  Wooster, 

Hiram  College,  Oberlin  College, 
Baldwin  Wallace,  Youngstown  Col- 

lege, and  John  Carroll  University, 
and  this  within  a  few  days  after 
the  Army  and  Navy  made  clear 
their  needs. 

The  Army  alone  needs  about 
6,000  officers  and  100,000  enlisted 
men,  together  with  several  thou- sand civilian  radio  technicians  of 
professional  grade.  It  is  apparent 
the  largest  number  the  schools  can 
train  will  not  be  too  many. 
Time  is  now  of  the  essence. 

American  education  is  moving  for- 
ward on  these  fronts  to  train  a 

vast  army  of  radio  technicians. 

"He  wants  to  know  is  it  possible 
to  get  outside  the  6,515  square 
mile  primary  coverage  area  of 

WFDF  Flint  Michigan." 

WIS 

5000  Watts  Day  — 
560  KC 

COLUMBIA,  S.  C. 

CP  5000  Watts  Night •  NBC  Red 

k  Ask  your  Agency  to  ask  the  Colonel! 

%P  FREE  €»■  PETERS.  Inc.,  Nationol  Representotives 
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CONTRO 

ROOM 

ENGINEER  DRIVE 
Launched  in  the  Rockies  With 

 RMRC  Cooperation  

HAROLD  CRISPELL,  manager  of 
the  Hollywood  office  of  Commercial 
Radio  Equipment  Co..  on  Feb.  1 
joined  the  Signal  Corps  of  the  Army 
with  the  rank  of  Second  Lieutenant. 
He  has  been  replaced  by  Orren  Nye, 
from  the  Kansas  City  office  of  Com- 

mercial Radio.  Bob  Tschannen,  field 
engineer  of  Commercial,  recently  coined 
the  Navy  in  Washington  as  civilian 
radio  engineer. 
JIM  GREENWOOD,  assistant  chief 
engineer  of  WCAE,  Pittsburgh,  has 
enlisted  in  the  Navy.  Nelson  Nichols 
will  soon  start  training  with  the 
Naval  Air  Force.  Other  WCAE  tech- 

nicians now  in  the  service  are  E.  E. 
MacCosbe,  chief  engineer,  and  Giff 
Bixbee. 
KEN  McLEOD,  transmitter  engineer 
of  W6.5H,  Hartford,  will  instruct 
classes  to  train  technicians  and  oper- ators for  Government  service. 
NICHOLAS  PIELER,  formerly  of 
WBIG,  Greensboro,  N.  C,  and  Frank 
T.  Colvert.  previously  with  the  state 
highway  department,  have  joined  the 
control  staff  of  AVPTF,  Raleigh.  N.  C. 
BOB  WILLIAMS,  formerly  of  the 
engineering  staff  of  WDZ,  Tuscola, 
111.,  has  volunteered  in  the  radio  divi- 

sion of  the  Army. 
.1.  R.  POPPELE,  chief  engineer  of 
WOR,  New  York,  is  taking  a  vaca- tion in  Florida. 

AUBREY  POSEY,  engineer  of  WOR, 
New  York,  on  Feb.  14  will  marry 
Jean  MacGowan.  Ed  Scatterday,  also 
of  the  WOR  engineering  department, 
has  taken  an  indefinite  leave  of  ab- 

sence to  go  into  special  defense  work. 
MILTON  T.  PUTNAM,  formerly  chief 
engineer  of  WDWS,  Champaign,  111., 
is  now  an  assistant  corps  area  engi- 

neer with  the  sixth  corps  area  head- 
quarters, Chicago. 

EDGAR  KAMPF.  formerly  of  NBC, 
has  resigned  as  president  and  a  mem- 

ber of  the  board  of  directors  of  Gen- 
eral Sound  Corp,  Brinckerhoff  Studios, 

to  act  in  an  advisory  engineering 
capacity  in  Washington. 
ERNEST  STANTON,  formerly  a 
ship's  operator,  has  joined  the  en- gineering staff  of  KRIC,  Beaumont, 
Tex.,  replacing  Winston  Chilton  who 
has  gone  to  KTOK,  Oklahoma  City. 
BILL  SEYMOUR,  night  supervisor 
of  operations  of  WBBM,  Chicago,  on 
Jan.  26  became  the  father  of  a  boy. 
ERNEST  WILMSHURST,  KFI- 
KECA,  Los  Angeles,  engineer,  is  the 
father  of  a  boy  born  recently. 
RAY  EVANS,  formerly  with  WPFO, 
police  radio  station  in  Knoxville,  has 
joined  WROL,  Knoxville,  as  trans- 

mitter operator.  George  Rawlings, 
transmitter  engineer,  resigned  to  join 
WGRC,  Louisville.  James  N.  Gilbert, 
formerly  of  WBLJ,  Dalton,  Ga.,  has 
joined  the  engineering  staff  of  WROL. 
SOL  DUBIN  has  joined  the  technical 
staff  of  CJKL,  Kirkland  Lake,  Ont. 
HENRY  CALDWELL,  Hollywood 
sound  engineer  of  National  Recording 
Supply  Co.,  has  joined  the  Naval  Re- 

serve as  radioman  second  class,  sta- 
tioned at  San  Diego. 

BOB  CLARK  Jr-,  sound  man  of 
WJR,  Detroit,  has  enlisted  as  an  avi- 

ation cadet  at  Kelly  Field,  Texas. 

RAY  GONDEK  and  John  Dinter,  of 
WBTA,  Batavia,  N.  Y.,  have  joined 
WHAM,  Rochester. 

THOMAS  F.  VAN  ALSTYNE,  of 
WIBX,  irtica,  has  joined  WGY,  Sche- 
nectady. 

JACK  CONNELLY,  engineer  of 
KGNC,  Amarillo,  Tex.,  is  the  father 
of  a  baby  girl,  born  Jan.  29. 

SETTING  in  motion  the  technician 
drive  in  Colorado  and  Wyoming 
under  the  ESMDT  organization 
sponsored  by  the  U.  S.  Office  of 
Education,  the  Rocky  Mountain 
Radio  Council  has  announced  prim- 

ary training  courses  will  be 
launched  Feb.  9  and  10.  Classes 
have  been  organized  in  Denver, 
Golden,  Colorado  and  Pueblo  by 
U  of  Colorado,  U  of  Denver  and 
Colorado  School  of  Mines  with  the 
assistance  of  KOA,  KLZ,  KFEL 
and  KMYR,  Denver;  KVOR,  Colo- 

rado Springs,  and  KGHF,  Pueblo. 
The  Rocky  Mountain  Radio 

Council,  which  is  helping  to  co- 
ordinate the  move,  also  announced 

that  similar  training  is  to  be  given 
in  Northern  Colorado  and  Wyom- 

ing by  the  Colorado  State  College 
of  Agriculture  &  Mechanic  Arts 
and  U  of  Wyoming.  Sections  will 
be  opened  in  other  cities  if  the 
demand  is  sufficient. 

Wireless  Group  to  Meet 
VETERAN  WIRELESS  Operators 
Assn.  will  hold  its  17th  anniversary 
Dinner  Cruise  at  the  Hotel  Astor, 
New  York,  Feb.  21.  A  Marconi  me- 

morial service  award  plaque  will  be 
presented  to  the  Pan  American 
Union  and  medallions  to  the  Presi- 

dents of  the  20  Latin  American  re- 
publics for  their  increasing  use  of 

wireless  communication  in  effecting 
better  inter-American  understand- 

ing. VWOA  will  also  award  medals 
of  valor  to  the  wireless  operators 
of  the  Army,  Navy  and  Marines 
who  rendered  heroic  service  at  Cor- 
regidor,  Pearl  Harbor  and  Wake 
Island. 

More  Operators  Needed 
ANNOUNCEMENTS  of  examina- 

tions for  radio  operators  have  been 
made  by  the  Civil  Service  Commis- 

sion, operators  being  required  for 
regular  watch  for  transmission  and 
reception  for  the  War  Department, 
FCC,  Civil  Aeronautics  Adminis- 

tration, Coast  &  Geodetic  Survey 
and  other  Government  agencies.  No 
paid  experience  is  required  for  ap- 

plicants but  ability  to  transmit  and 
receive  messages  by  radio-telegraph 
20  words  per  minute  is  required  as 
well  as  typing  ability  of  40  words 
per  minute  or  teletypewriter,  35 
wpm.  Age  limits  are  18-55. 

^-Zj^j  "Cap"  Cotton says: 

"Memphis  IS  THE 
COTTON  CAPITAL  OF  THE 
WORLD  AND  THE  INDUS- 

TRIAL CAPITAL  OF  THE  MID- 

SOUTH." 
Covered  by 5,000  Watts  Day 
WfJUl^    .     1,000  Watts  Night WIYIV*         MEMPHIS,  TENN. 

NBC  RED  NETWORK 
Owned  and  Operated  by 

THE  COMMERCIAL  APPEAL 
Represented  Nationally  by 

THE  BRANHAM  CO. 

ElSGllSEER  COURSES 

BEGIN  IN  CHICAGO 
MACHINERY  was  set  in  motion 
last  week  in  Chicago  for  training 
broadcast  technicians  under  the 
U.  S.  Office  of  Education  nation- 

wide training  plan  in  conjunction 
with  NAB.  H.  T.  Heald,  president 
of  Illinois  Institute  of  Technology 
and  regional  advisor  of  the  Office 
of  Education,  in  charge  of  the 
project,  announced  courses  start 
Feb.  23  at  Northwestern  U,  U  of 
Chicago  and  Illinois  Institute  of Technology. 

Courses  are  for  16  weeks  with 
paid  instructors,  most  of  whom  will 
be  recruited  from  local  stations.  In 
addition,  WBBM,  Chicago,  at  its 
own  expense  has  started  a  tuition- 
free  basic  course  in  radio  telegra- 

phy open  to  individuals  without 
previous  radio  experience. 

Chicago  stations  have  been  broad- 
casting announcements  and  close  to 

10,000  written  inquiries  have  been 
received.  The  following  administra- 

tive committees  were  organized  to 

get  the  project  under  way — In- structor personnel:  Carl  Meyers, 
WGN,  chief  engineer,  chairman; 
Theodore  Schreyer,  operations 
supervisor,  NBC,  Chicago;  Charles 
Warriner,  president  ABTU,  Local 
1220  and  staff  engineer  of  WBBM, 
Chicago.  Applications  selection 
committee:  H.  B.  Lemmon,  U  of 

Chicago;  A.  B.  Bronwell,  North- western U ;  R.  I.  Saracher,  Illinois 
Institute  of  Technology.  Committee 
in  charge  of  radio  announcements : 
Al  Hollender,  WJJD,  Chicago; 
Frank  Baker,  WIS,  Chicago. 

For  <Qmphte  ittfomation 
COfffOCf  ovt 

National  Representatives 
or  write 

KFSD 
Sort  Diego,  Colifornia 

National  Rep.  PAUL  H.  RAYMER  CO.  c^^rdro"    :  I'Z'^oT ;       ■•  .  SAN  FRANCISCO   •  LOS  ANGELES 
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yUG6EELH6  THE  IMA&IWATIOU. 

.  .Nx>  M  m  spor/ 

Here's  the  New  market  you've  been 
looking  for  —  $100,000,000.00  in 
Defense  Contracts  dropped  right 
into  the  heart  of  this  concentrated 
Texas  Gulf  Coast  Industrial  Area 
—  and  that  in  addition  to  the  al- 

ready prosperous  retail  trade  in  the 
Beaumont-Port  Arthur  Metropolitan 
Areas.  $53,628,000.00  was  spent 
in  the  retail  stores  of  these  two 
cities  in  1939,  according  to  official 
census  reports.  PLACE  YOUR 
SCHEDULES  WHERE  YOU  KNOW 

THE  PAYROLL! 

AGENCY 

KENT  KISE  PRODUCTS,  Kansas  City,  to 
Video  &  Sound  Enterpi'ises,  Omaha.  To use  radio  almost  exclusively. 
SCOGIN  TURBULATOR  Co.,  Kansas  City, 
to  Video  &  Sound  Enterprises,  Omaha.  Use 
of  radio  e.xpected. 
ELECTRONIC  RADIO-TELEVISION  In- 

stitute, Omaha  (radio  and  telegraphy 
schools),  to  Video  &  Sound  Enterprises, 
Omaha.  Radio  and  other  media  used. 
INTERSTATE  BAKERIES  Corp.,  Kansas 
City,  to  Dan  B.  Miner  Co.,  Los  Angeles, 
for  Western  Division  bakery  plants  only. 
CLEVELAND  VON  Co.,  Cleveland  (pro- 
priethy),  to  Associated  Newspaper  Service, 
Cleveland.  Said  to  use  radio. 
E.  P.  DUTTON  &  Co.,  Nevs'  York  (publish- 

ers), to  Schwab  &  Beatty,  N.  Y. 
J.  A.  V/RIGHT  &  Co.,  Keene,  N.  H.  (silver 
pclish),  to  Charles  W.  Hoyt  Co.,  N.  Y. 

\N3C BLUE  NBTVfOBK 

FULL  TIME 
560  KC 

BEAUMONT 

Navy  Honors  RCA 
RCA  MFG.  Co.  has  been  awarded 

a  Navy  "E"  pennant  for  "outstand- 
ing results  in  the  production  of 

material  vital  to  our  war  effort," 
the  company  reports.  Secretary  of 
the  Navy  Frank  Knox  sent  the 
following  telegram  to  George  K. 
Throckmorton,  president  of  RCA 
Mfg.  Co.:  "The  splendid  achieve- 

ment of  the  RCA  Mfg.  Co.  of  Cam- 
den, N.  J.,  its  management  and  its 

employes  in  producing  an  ever 
growing  output  of  material  for 
the  United  States  Navy  is  charac- 

teristic of  the  vigor,  intelligence 
and  patriotism  which  have  made 
America  great  and  which  have 
kept  her  free.  On  this  occasion  of 
public  recognition  of  your  accom- 

plishments, please  accept  my  con- 

gratulations." 

COV
ER 

5000  WATTS 

DAY  and  NIGHT 

• 

MUTUAL 

BROADCASTING 

SYSTEM 
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9  reach  the  millions  of  able- 

to-buy  workers  in  the  de- 
fense-active Detroit  area 

.  .  .  with  CKLW.  This  live- 
wire  station  has  a  primary 

coverage  of  over  eight  mil- 
lion people.  22  hours  daily, 

the  CKLW  signal,  at  800 

kc.  covers  America's  3rd 
market — completely! 

800  KC. 

REVEILLE  BREAKFAST  opened  the  1942  Boy  Scout  campaign  in  New 
York,  in  which  a  number  of  industry  figures  are  active  publicity  com- 

mittee members.  The  committee  members  are  (back  row,  1  to  r),  Allan 
Hall,  Transit  Advertisers;  Kenneth  Groesbeck,  Ruthrauff  &  Ryan;  L.  E. 
Patrick  Dolan,  Columbia  Recording  Co.;  Kenneth  Collins,  Arthur  Kudner 
Inc.;  Phillips  R.  Turnbull,  president  of  Rogers  Peet  and  general  cam- 

paign chairman;  Louis  Ruppel,  CBS  publicity  director  and  campaign 
publicity  chairman;  Hal  Rorke,  assistant  CBS  publicity  director.  Scouts 
are  Harris  Sarkisian,  Nicholas  Caredll,  W.  Robson,  E.  Freud,  G.  Louie. 

Heiress  There 

CASE  INVESTIGATORS 
for  the  CBS  Are  You  a  Miss- 

ing Heir  program,  sponsored 
by  Ironized  Yeast  Co.,  recent- 

ly spent  some  four  weeks 
seeking  one  Agatha  Friedrick 
to  claim  one-fourth  of  a  $20,- 
000  estate  left  by  her  aunt, 
Ethel  Friederick.  Imagine 
their  surprise  when  they 
finally  located  her  as  a  script- 

writer in  Ruthrauff  &  Ryan, 
New  York,  the  agency  han- 

dling the  show.  Scriptwriting, 
incidentally,  for  The  Shadow, 
MBS  program  sponsored  by 
D.  L.  &  W.  Coal  Co.,  through 
R&R. 

Win  WOR  Awards 
JUNUMAE  G.  FALLON  of  the 
transcription  and  recording  division  of 
WOR,  New  York,  and  Richard  Pack 
of  the  WOR  press  department,  have 
been  announced  grand  award  winners 
by  the  WOR  Suggestions  Committee 
for  submitting  outstanding  ideas  for 
the  station  in  the  past  six  months. 
Current  award  winners  among  WOR 
employes  are  :  Jack  Mohler,  promotion 
department ;  Owen  Doherty,  porter ; 
James  Martin  and  Robert  Granik,  mail 
department ;  Harold  Hadden,  engineer- 

ing department,  and  Robert  I.  Garver, sales. 

W/te^  But 

UI5VR 

SYRACUSE 

can  you 
 g®* 

COfAPLET
E  progro
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¥CC  RECONSIDERS 

WTNJ  OPPOSITION 
IN  AN  UNUSUAL  action,  the 
FCC  last  Tuesday  on  its  own  mo- 

tion set  aside  a  previous  order  dis- 
missing a  protest  of  WTNJ,  Tren- 

ton, seeking  rehearing  of  a  grant 
of  a  new  regional  to  Trent  Broad- 

casting Co.,  to  which  the  call  let- 
ters WTTM  have  been  assigned. 

WOAX  Inc.,  licensee  of  WTNJ, 
had  appealed  to  the  U  S.  Court  of 
Appeals  for  the  District  of  Colum- bia from  the  new  grant. 

The  Commission  announced  that 
WOAX  Inc.  will  be  given  20  days 
to  file  additional  material  or  af- 

fidavits and  the  applicant  10  days 

thereafter  to  file  the  answer.  "The Commission  will  then  be  able  to 
dispose  of  the  matters  raised  by  the 
petition  for  rehearing  on  its 
merits,"  it  said. 

It  is  presumed  that  the  FCC  will 
seek  to  have  the  court  dismiss  or 
remand  the  appeal,  since  the  issue 
upon  which  the  appeal  was  based 
was  purportedly  procedural  and  be- comes moot  with  the  reopening  of 
the  case.  The  grant  to  Trent  Broad- 

casting Co.,  made  July  30,  1941, 
was  for  1,000  watts  fulltime  on 
920  kc,  using  a  directional  an- tenna. 

Eleven  stockholders,  each  holding 
9.09%  in  the  company,  were  listed 
as  the  applicants,  among  them  A. 
Harry  Zoog,  part  owner  and  man- ager of  WFPG,  Atlantic  City 
[BROADCASTING,  Aug.  4-41]. 

WCHV  Seeks  Change 

DISSOLUTION  of  the  Community 
Broadcasting  Corp.,  licensee  of 
WCHV,  Charlottesville,  Va.,  is 
sought  in  an  application  to  the  FCC 
by  Charles  Barham  Jr.,  99.7%  own- er of  the  station.  Mr.  Barham, 
along  with  his  wife,  Emma  Lou 
Barham,  proposes  to  reorganize  the 
operation  of  WCHV  as  a  partner- 

ship doing  business  as  Barham  & 
Barham.  The  FCC  reports  no  con- sideration is  involved. 

WHEB,  Portsmouth,  N.  H.,  has  ap- 
plied to  the  FCC  for  authority  to  in- crease its  power  from  1,000  watts  to 

10,000  watts  and  to  increase  its  op- 
erating hours  from  limited  time  to 

daytime  on  750  kc. 

BROADCASTING  •  Broadcast  Advertising 



RATE  CARD  No.  23,  effective  Feb. 
1,  1942,  has  been  issued  by  WMCA, 
New  Torlc,  showing  no  change  in  the 
basic  one-time  rate  for  general  broad- 

casting and  no  alterations  in  the  dol- 
lar volume  and  weekly  discounts.  A 

new  classification,  "run  of  schedule 
announcements",  has  been  added  to  the rate  card,  requiring  a  minimum  of  10 
announcements  a  week,  which  may  be 
combined  with  station  breaks  and  in- 

serted in  sustaining  programs  at  sta- 
tion's discretion. 

WJLS,  Beckley,  W.  Va.,  reports  over 
20  applicants  have  been  accepted  so 
far  for  the  defense  technician  courses 
given  by  West  Virginia  U,  Beckley 
College  and  WJLS.  Classes  will  begin 
Feb.  10  under  Al  J.  Ginkel,  chief  en- 

gineer of  WJLS. 
WLB,  Minneapolis,  U  of  Minnesota 
station,  broadcasts  twice-weekly  the 
entire  lectures  of  the  school  designed 
to  give  the  public  a  comprehensive 
background  of  the  war.  WLB  then  co- 

operates with  the  lecturers  in  tran- 
scribing condensed  versions  for  re- 

broadcast  by  WCCO,  Minneapolis,  as 
well  as  WHA,  U  of  Wisconsin  station 
at  Madison,  and  WOI,  Iowa  State 
College,  Ames. 
WIBG,  Glenside,  Pa.,  has  awarded  to 
Frank  J.  Larkin  Construction  Co.  the 
contract  to  build  its  new  studios  and 
offices  at  1425  Walnut  St.  in  downtown 
Philadelphia.  Gleeson  &  Mulrooney, 
architects,  made  the  plans,  which  in 
part,  call  for  a  sidewalk  broadcast- 

ing studio.  Because  of  priorities,  the 
new  studio  site  is  not  expected  to  be 
ready  until  next  October.  The  station 
had  hoped  to  be  in  its  Philadelphia 
quarters  by  April. 
KGVO,  Missoula,  Mont.,  on  Jan.  27 
received  a  certificate  of  award  from 
the  Missoula  Junior  Chamber  of  Com- 

merce in  recognition  of  the  station's 
cooperation  toward  social  and  civic  ad- vancement. The  award  was  received 
by  Manager  A.  J.  Mosby. 

WCOS,  Columbia,  S.  C,  has  negoti- ated with  ASCAP  for  the  return  of 
their  music  to  that  station,  signing 
a  blanket  contract  retroactive  to  the 
beginning  of  1942. 

WTAG,  Worcester,  Mass.,  in  the  in- 
terest of  civilian  morale,  has  discon- 
tinued use  of  the  siren  on  the  WTAG 

special  events  mobile  unit.  Hereafter 
WTAG  will  use  a  powerful  red  light 
flasher  in  rushing  to  emergency  pick- 
ups. 

WJBK,  Detroit,  has  introduced  We're Going  Over  Again,  new  patriotic  song 
written  by  Joseph  Bloom,  president  of 
Forjoe  &  Co.,  New  York,  representa- 

tive of  WJBK,  and  arranged  by  Pete 
Angel,  director  of  WJBK's  staff  or- chestra. Song  was  first  aired  on  Spice 
0'  Life,  variety  show  sponsored  by 
People's  Outfitting  Co. 

Rising  Connollys 
RADIO'S  famous  Family 
Patt,  whose  members  hold 
important  positions  in  sta- 

tions throughout  the  country, 
has  some  competition  in  the 
Connollys.  James  Connolly 
has  just  been  named  general 
manager  of  WMSD,  Muscle 
Shoals,  Ala.;  John  Connolly 
serves  as  manager  of  WBRC, 
Birmingham;  and  the  eldest 
brother,  "Dud"  Connolly,  is 
program  director  of  WWRL, 
New  York. 

REPORTS  from  218  counties  show 
that  3,500  Texas  schools  use  the  Texas 
School  of  the  Air,  according  to  a  sur- 

vey announced  by  WBAP,  Fort 
Worth.  Report  also  contends  that  the 
State-supported  feature  has  grown  to 
be  the  largest  of  its  type  in  the  United 
States.  WBAP  originates  the  majority 
of  the  programs.  WFAA.  Dallas ; 
WOAI,  San  Antonio;  KPRC,  Hous- 

ton, and  KGNC,  Amarillo,  also  partici- 
pate in  presenting  shows. 

A  SERIES  of  20  programs  for  Latin- 
America  originating  from  the  Latin- 
American  Fair  of  R.  H.  Macy  &  Co., 
New  York  department  store,  started 
recently  on  joint  facilities  of  two  CBS 
international  stations  WCRC  and 
WCBX,  daDy  except  Sunday,  4:45-5 
p.m.  'Terig  Tucci,  CBS  Latin- 
American  network  music  director,  su- 

pervises the  music. 
WCPO,  Cincinnati,  has  started  a  new 
series.  Meet  the  Navy,  designed  to  give 
Americans  a  close-up  of  the  Navy. 

WDAY,  Fargo,  presented  a  number 
of  NBC  stars  at  the  annual  Jack  Frost 
Winter  Carnival,  Feb.  5-8.  M.c.  was 
Glyde  Snyder  and  the  carnival  pre- sented dancing  acts,  chorus  numbers, 
acrobatics  and  instrumentalists. 

KSOO  and  KELO,  Sioux  Falls,  S.  D., 
will  sponsor  the  South  Dakota  Golden 
Glove  Boxing  Tournament  scheduled 
for  Feb.  18-19.  Sportscaster  Russ  Van 
Dyke  is  offering  a  trophy  to  the  con- 

testant displaying  the  best  sportsman- ship. 

WGKV,  Charleston,  W.  Va.,  and  the 
Charleston  Gaeette  for  the  second  suc- 

cessive year  will  co-sponsor  the  local 
Golden  Gloves  Boxing  Tournament. 
WGKV  will  feature  several  pre-fight 
programs. 

NBC  Latin  Additions 
NBC  has  announced  the  addition  of 
four  Mexican  stations  to  its  Pan 
American  Network,  bringing  the  total 
of  Latin  American  affiliates  to  124. 
New  stations  are  XEBA,  Guzman ; 
XEBX,  Sabinas;  XEDE,  Saltilla ; 
XEDF,  Los  Mochis. 

KARKT.; 
LITTLE  ROCK  ̂   \ 

5000 

WATTS 

920  KC 

Lady  Esther  Music 
AS  REPLACEMENT  for  Orson 
Welles,  who  leaves  shortly  for  a 
South  American  goodwill  tour, 
Lady  Esther  Co.,  Chicago,  has 
signed  Freddy  Martin's  Orchestra to  start  Feb.  9  on  CBS  in  the  Mon- 

day 10-10:30  p.m.  spot  [Broad- 
casting, Feb.  2].  Agency  is  Pedlar 

&  Ryan,  New  York. 

SPONSOR  SAVED 

When  KTSA  Brings  Man  on 

 Street  into  Studios  

Baiter  to  WCPO 

SAM  SALTER,  whose  Inside  of 
Sports  has  been  on  an  MBS  coast- 
to-coast  hookup  for  three  years, 
has  been  signed  to  broadcast  the 
1942  games,  home  and  away,  of  the 
Cincinnati  Reds,  it  has  been  an- 

nounced by  Mortimer  C.  Watters, 
general  manager  of  WCPO,  Cin- 

cinnati. On  March  8  Baiter  will 
start  broadcasting  the  pre-season 
games  of  the  Cincinnati  Reds' 
Grapefruit  League  games  and  in 
addition  will  conduct  a  nightly 
sports  program. 

RESOURCEFULNESS  typical  of 
radio  was  exhibited  recently  by 
KTSA,  San  Antonio,  in  saving  a 
program  banned  by  the  censors. 
KTSA's  Man-on-the-Street,  one  of 
the  older  sponsored  features  con- 

ducted from  a  pickup  point  on 
the  street  in  front  of  the  Gunter 
Hotel  studios,  appeared  jeopardized 
recently  when  the  Office  of  Censor- 

ship released  its  radio  code  with 
the  open-mike  ban. 

However,  KTSA  officials  immedi- 
ately ordered  the  noon  broadcast 

transferred  back  into  the  studios. 
There,  where  there  are  as  many  as 
50  people  during  the  broadcasts 
thus  providing  plenty  of  inter- 

viewees, the  program  is  run  off 
without  violating  the  regulations 
and  without  losing  a  sponsor.  Fit- 

ting climax  is  that  KTSA  has  re- 
named the  show  Man-OFF-the- 

Street. 

WHO  LIVED  IN  A  GLASS  HOUSE  ■ 

TO  THROW  A  STONE 

•^'^  980  KC      5000  WATTS 

RED  NETWORK  OF  NATIONAL  BROADCASTING  CO. 
Represented  Nationally  by  NBC  Spot  Sales  Offices  in  Washington  —  Ne" 
York — Chicago— San  Francisco — Boston — Cleveland — Denver  and  Hollywood 

MEMBER    SQN  :  KARK  -  KTBS  -  KWKH  -  WJDX  -  WMC 
NATIONAL  REPRESENTATIVE        -  EDWARD  RETRY  &  CO. 
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365,000  people  make  the 

Youngslown  nielropoli- 
tau  district  tlie  tliird 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley'Reed  Co. 
National  Representatives 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Not'l  Rep.  -  The  Kafi  Agency  Inc. 

Columbia's  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  OfTice 

Radio  in  Hawaii 
(Continued  from  page  12) 

lowed  shortly  by  announcements 
for  all  civilians  to  get  off  the  streets 
and  highways  and  to  take  cover. 
Civilians  were  ordered  to  stop  us- 

ing their  telephones,  and  we  were 
told  that  almost  immediately  the 
telephone  exchanges,  which  had 
been  badly  overtaxed,  were  cleared 
so  that  important  telephone  con- nections could  be  made. 

Greatest  of  all  was  the  part 
played  by  radio  in  keeping  the  pop- 

ulation calm  and  orderly,  and  in 
assembling  emergency  medical 
workers  in  addition  to  all  available 
doctors  and  nurses,  trucks  and 
truck  drivers,  motorcycle  riders, 
firemen,  police  reserves,  fire  war- 

dens, and  many  others  important 
to  the  defense  of  the  Island  or  the 
care  of  dead  and  wounded.  Radio 
broadcasters,  although  they  knew 
that  radio  stations  were  potential 
objectives  for  bombs,  stayed  stead- 

fastly and  courageously  at  their 
positions.  Incidentally,  there  were 
explosions  quite  near  both  Hono- 

lulu radio  stations,  but  no  damage 
done. 

Implicit  Faith  in  Radio 

Today,  everyone  in  Hawaii  has 
implicit  faith  in  radio,  as  a  result. 
The  entire  Territory  is  blacked  out 
nightly.  No  one,  except  those  on 
official  business,  is  allowed  on  the 
streets  at  night.  For  the  first  time, 
nearly  100%  of  the  population  here 
stays  home.  There  is  nothing  else 
to  do  since  all  places  of  amusement 
or  entertainment  are,  of  course, 
closed  after  dark  because  there  is 
no  one  to  patronize  them. 

The  result  is  that  virtually  100% 
of  the  population  depends  on  and 
tunes  to  the  radio  stations  for  en- 

tertainment and  information.  Until 
you  have  been  home  all  evening  in 
a  blackout  room  for  many  weeks 
in  succession,  you  will  never  know 
what  it's  like.  Few  people  read, 
because  of  the  dimmed  lights.  No- 

body wants  to  read  much  anyhow. 
So  there  they  sit  and  listen  to  the 
radio,  simply  aching  for  good  ra- dio entertainment. 

For  this  reason,  it  is  most  ur- 
gent that  radio  stations  here 

should  have  as  many  high-class 
programs  as  possible — particularly 
variety  shows  with  some  comedy, 
the  good  musical  programs,  both 
popular  and  classical,  good  dra- 

matic shows,  and  in  fact,  just  about 
everything  that  radio  has  to  offer. 
Our  gasoline  has  been  sharply  re- 

stricted, and  housewives  who  used 
to  gad  about  doing  their  daily  shop- 

ping and  visiting,  now  do  most 
of  their  shopping  by  telephone,  and 
stay  home.  The  daytime  serial 
shows  thus  become  a  very  import- 

ant part  of  their  lives. 
A  Patriotic  Service 

We  are  appealing  to  the  net- 
works, the  network  sponsors,  and 

all  those  companies  and  agencies 
which  place  spot  radio,  to  do  every- 

thing in  their  power  to  send  us 
good  programs.  Radio  stations  have 
got  to  stay  on  the  air  down  here 
to  maintain  morale.  We  have  been 
hard  hit  financially,  and  if  we  are 
to  continue  to  operate  properly,  we 
must  keep  our  heads  above  water. 

But,  above  all,  we  need  good  pro- 
grams, and  whoever  sends  them 

down  here,  either  over  the  net- 
works by  shortwave  or  by  electrical 

RHEUMATIC  SIEGE  suffered  during  the  last  half  of  January  by  genial 
Frank  E.  (Tiny)  Elphicke,  manager  of  CJRC,  Winnipeg,  led  the  staff  to 
"merchandise"  his  ailment  with  this  array  of  posters  and  tonics  decorat- 

ing his  office.  Despite  the  cutout  at  the  back,  Tiny  avows  his  troubles  were 
not  due  to  the  well-known  foot  ailment. 

Midway  Greeting 
DEFENDERS  of  Midway 
Island  listened  to  friendly 
voices  from  home,  over  3,000 
miles  away  when  KXL,  Port- 

land, Ore.,  recently  put  on  a 
special  late  evening  one-hour 
program  of  music  and  broad- 

cast greetings  from  public 
officials  to  the  marines  on  the 
island.  The  station  received 
a  cable  from  the  marine  com- 

mandant at  Midway  who  re- 
ported reception  was  fine. 

Highlight  of  the  broadcast 

was  the  appearance  of  "Toly" Tolman,  staff  vocalist  of 
KGW-KEX,  Portland,  whose 
son  Jack  is  stationed  at  Mid- 
way. 

War  Music  Plans 

NATIONAL  MUSIC  COUNCIL, 
composed  of  37  organizations  ac- 

tive in  musical  affairs,  has  drafted 
a  comprehensive  program  for  the 
use  of  music  in  wartime,  including 
military,  civilian  and  general  ob- 

jectives. In  the  military  field,  the 
Council  plans  to  function  as  an  in- 

formation bureau  for  musical  en- 
tertainment activities,  to  cooperate 

with  the  Joint  Army  and  Navy 
Committee  for  Welfare  and  Recre- 

ation, to  collect  information  on 
musical  activities  needed  in  Army 
camps  and  to  promote  the  use  of 
music  in  military  hospitals  for 
therapeutic  purposes  and  recrea- 

tion. Among  members  of  the  coun- 
cil are  CBS  and  NBC,  ASCAP, 

MPPA,  NAPA  and  SPA. 

WFIL  Music  Pact 

WFIL,  Philadelphia,  has  signed  a 
new  music  contract  with  the  Phila- 

delphia musicians'  union,  Local  77, 
for  the  new  year.  Retroactive  to  Jan. 
17,  when  the  old  contract  expired, 
the  new  terms  provide  an  increase  of 
.$4  per  week  per  man,  and  45-week 
employment  as  compared  to  39  weeks 
the  past  two  seasons. 

transcription,  will  be  doing  a  great 
patriotic  service  to  those  men  in 
the  armed  forces,  and  those  men 
and  women  of  the  civilian  defense 
workers  who  are  out  here  on  this 
important  part  of  the  first  line  of 
battle.  We  will  greatly  appreciate 
whatever  you  can  do  to  help  us  to 
help  these  people.  By  doing  so,  you 
will  be  performing  a  service  to  the 
radio  industry,  and  to  our  great country. 

Kennedy  Takes  Charge 

Of  W.  Va.  War  Output 

VOLUNTEERING  as  a  "dollar-a- 
year-man",  John  A.  Kennedy,  pres- 

ident and  general  manager  of  the 
West  Virginia  Network,  operating 

WCHS,  Charles- 
ton; WPAR,  Par- kersburg ;  WBLK, 

Clarksburg,  and 

WSAZ,  Hunting- ton, is  devoting 
practically  all  of 
his  time  as  chair- man of  the  West 

Virginia  opera- tions of  the  War 
Production  Board. 

Many  West  Vir- ginia plants  are  loaded  with  war 
production,  and  the  board's  func- tion is  to  stimulate  activities  in  di- 

verting plants  to  war  and  materiel 
and  in  procuring  priorities  for 
smaller  manufacturing  establish- ments. 

Mr.  Kennedy,  an  NAB  director 
and  a  former  newspaper  corre- 

spondent and  publisher,  on  Dec.  15 
was  named  chairman  of  the  West 
Virginia  Advisory  Committee  of  the 
War  Production  Board,  contract 
and  distribution  branch.  Branch  of- 

fices have  been  established  in 
Wheeling,  Charleston,  Huntington and  Clarksburg. 

Mr.  Kennedy 

Piracy  of  Idea  Charged 
SUIT  was  filed  last  week  in  New  York 
Federal  Court  by  Opera  Theatre 
against  CBS,  Young  &  Rubicam,  Ce- hmese  Corp.  of  America,  Management 
Charles  L.  Wagner  Inc.,  and  various 
individuals  of  the  agency,  the  Wagner 
Co.,  and  members  of  the  program 
Great  Moments  of  Music,  sponsored 
by  Oelanese  on  CBS.  Piracy  of  idea is  claimed. 

J  THIS  STATION 

Vi  Million  People  In 

Northeastern  Wiscon- 
sin  Listen  Nearly  60% 

of  the  Time — ^The  Only 

Big  Station  in  This  Rich 
Area.  No  Other  CBS 
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^^^^  Regularly. 
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Mr.  Harris 

Harris  Resignation 

Opens  FCC  Posts 

Vacancies  in  Law  Department 
May  Be  Filled  From  Staff 

WITH  THE  resignation  last  week 
of  Thomas  E.  Harris  as  assistant 
general  counsel  of  the  FCC  in 
charge  of  litigation,  two  vacancies 
in  the  law  department  are  expected 
to  be  filled  shortly.  Theodore  L. 
Bartlett,  p  r  i  n  - 
cipal  legal  admin- 

istrator, went  on 
indefinite  leave 
last  week  as  a 
major  in  the  Com- 

munications D  i  - 
vision,  Air 
Corps  [Broad- 

casting, Feb.  2]. 
M  r  .  Harris' 

post  may  be  filled 
by  promotion.  One  report  current 
was  that  General  Counsel  Telford 
Taylor  might  recommend  shifting 
of  Benedict  P.  Cottone,  assistant 
general  counsel  for  common  car- 

riers, to  the  administrative  post 
vacated  by  Mr.  Harris.  Frank  War- 

ren, chief  aide  to 
Mr.  Cottone,  un- 

der such  a  shift 
would  be  slated 
for  the  general 
counselship  for 
common  carriers. 

Mr.  Harris  on 
Feb.  9  assumed 
his  new  assign- 

ment as  assistant 
general  counsel 
of  the  Office  of 
Price  Administration  in  charge  of 
consumer  rationing.  He  has  been 
with  the  FCC,  as  assistant  gen- 

eral counsel,  since  June,  1941. 
A   1932  graduate  of  Arkansas 

U,  Mr.  Harris  received  his  LL.B. 
from  Columbia  U,  New  York,  in 
1935.  During  the  next  year  he  was 

i  law  clerk  for  Supreme  Court  Jus- 
I  tic  Harlan  Fiske  Stone,  going  from 
I  this  post  into  the  Washington  law 
'  firm,  Covington,  Burling,  Rublee, 
Acheson  &  Shorb,  where  he  stayed 
another  year.  In  1937  he  entered 
the    Justice    Department    in  the 
Lands   Division,   remaining  there 
two  years  before  being  transferred 
to   the    Solicitor    General's  office 
for  two  more  years  until  he  joined 
the  FCC. 

Maj.  Bartlett 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  ( Camel ) ,  for  benefit 
of  U.  S.  armed  forces  abroad,  on  .Jan. 
31  started  shortwaving  a  delayed 
broadcast  of  the  weekly  NBC  '  Al Pearce  d  His  Gang  via  WRCA  and 
WNBI.  Bound  Brook,  N.  J.,  and 
WBOS.   Hull,  Mass. 

WKY  NOISE  EFFECT 

Resume  of  Hitler  Talk  Spiced 

 By  Fuehrer  in  Action  

WHILE  Adolf  Schikelgruber  was 
observing  the  anniversary  of  the 
Nazi  party  by  declaiming  to  a  Ber- 

lin assembly,  Bob  Eastman,  news 
editor  of  WKY,  Oklahoma  City, 
wearily  listened  at  the  station's shortwave  post,  with  his  11  a.m. 
newscast  due  in  10  minutes. 
As  the  Fuehrer  went  into  his 

second  hour,  Eastman  rapidly  sum- 
marized the  speech  and  then 

warned  the  WKY  control  room 
they  might  have  a  surprise  on  the 
newscast. 

Opening  the  program  with  a 
brief  resume  of  the  address,  East- 

man continued,  "While  we  have 
been  giving  this  summary,  we  have 
been  listening  to  the  Berlin  speech 
by  headphones.  Hitler  is  still  going 
strong  and  to  prove  it,  listen!"  The shortwave  pickup  was  then  fed  into 
the  news  line  just  as  Hitler  un- 

loosed one  of  his  most  fervent  pas- 
sages. The  pickup  was  for  only  45 

seconds;  that  was  all  Oklahomans 
wanted  to  hear. 

War  Speeches  on  Discs 
RECORDING  DIVISION  of  WOR, 
New  York,  last  week  released  for 
commercial  sale  a  $4  album  of  five 
double-faced  12-inch  records,  titled 
"Words  That  Shook  the  World", 
containing  the  recorded  speech  of 
President  Roosevelt  asking  Con- 

gress to  declare  war  on  Japan,  and 
Winston  Churchill's  address  to  the 
joint  session  of  Congress.  The  two 
speeches  in  the  album  were  taken 
from  WOR's  collection  of  over 
2,000  off-the-air  recordings  of  his- toric broadcasts. 

Video  Raises  Funds 
FIRST  PUBLIC  auction  to  be  held 
via  television  brought  in  more  than 
$700  to  the  Fight  Infantile  Paralysis 
campaign,  according  to  CBS,  which 
recently  telecast  the  auction  of  Presi- 

dent Roosevelt's  autographed  engage- 
ment sheet  for  .Ian.  20  on  its  tele- 

vision station  WCBW.  During  the 
half-hour  auction,  televiewers  made 
unsolicited  contributions  to  the  fund 
and  phoned  in  their  bids  for  the  en- 

gagement sheet  to  the  CBS  television 
studios.  The  .$.500  bid  of  William 
Morris,  New  York  theatrical  agent, 
was  the  highest  of  the  evening. 

Barney's  Bike 
SHELVING  his  V-8  for  the 
duration,  at  least  on  the 
home-to-office  run,  Barney 
Lavin,  commercial  manager 
of  WDAY,  Fargo,  N.  D.,  now 
regularly  commutes  to  and 
from  the  studio  via  bicycle. 
He  parks  the  cycle  in  an  ad- 

joining garage  —  probably 
from  long  habit. 

Video  Sets  Converted 

CONVERSION  of  all  of  its  tele- 
vision sets  to  the  new  standards 

set  by  the  National  Television  Sys- 
tems Committee,  has  been  com- 
pleted according  to  Hamilton  Hoge, 

president  of  U.  S.  Television  Mfg. 
All  outstanding  sets  are  now  ad- 

justed to  pick  up  present  telecasts 
from  NBC,  CBS  and  DuMont  in 
New  York,  plus  one  channel  already 
tuned  for  MBS,  he  stated.  In  all, 
sets  tune  to  five  channels.  Mr. 
Hoge  stated  his  company  has  no 
more  sets  in  stock  and  is  devoting 
its  entire  efforts  to  the  defense 

program. 

Santa  Ana  Regional  Asked 
NEW  10,000-watt  station  on  830 
kc.  in  Santa  Ana,  Cal.,  is  sought 
in  an  application  to  the  FCC  by 
J.  C.  Horton,  local  furniture  deal- 

er. Station  would  operate  limited 
time  to  WCCO,  Minneapolis,  the 
dominant  1-A  station  on  that  fre- 

quency. Santa  Ana,  about  35  miles 
southeast  of  Los  Angeles,  at  pres- 

ent has  a  local  outlet,  KVOE. 

MEASURES  for  the  protection  of  its 
special  events  staff  when  covering  fires 
have  been  taken  by  WTAG,  Worcester, 
Mass.,  with  the  purchase  of  firemen's outfits,  complete  with  rubber  coat, 
special  boots  and  debris  helmets. 

New  Sustaining  Features 

Are  Begun  by  the  Blue 
AMONG  the  first  of  the  new  Blue 
Network  sustaining  shows  set  up 
last  week  was  the  Meet  the  Navy 
program,  to  be  heard  Tuesdays  at 
8:30  p.m.  from  the  Great  Lakes 
Training  Station  near  Chicago.  A 
similar  program,  providing  good 

entertainment  as  well  as  "selling" the  armed  forces  of  the  United 
States,  is  under  consideration  to 
promote  the  Army,  according  to 
Phillips  Carlin,  Blue  vice-president 
in  charge  of  programs. 

Two  shows  built  by  the  Blue's 
program  department  will  start  this 
month  also,  Mr.  Carlin  announced, 
including  Swop  Nite  Program  on 
Feb.  14,  and  Cab  Callaway's  Quiz- zicale  on  Feb.  18.  The  first  is  simi- 

lar to  the  Yankee  Network  series 
heard  in  New  England,  and  has 
been  worked  out  in  cooperation 
with  Yayikee  Magazine  so  that  a 
"swop  list"  can  be  issued,  and  the 
most  interesting  "swops"  appear  on 
the  air  as  guests  Saturdays  at  8:30 
p.m.  The  Callaway  program,  to  be 
heard  Wednesdays  at  9:30  p.m., 
will  feature  an  all-negro  cast  an- 

swering questions  sent  in  by  listen- ers for  cash  prizes  of  $1  to  $5. 

VICTOR  J.  ANDREW  Co.,  Chicago, 
lias  moved  to  363  E.  7.5th  St..  Chicago. 

WHEC 

ROCHESTER 
N.  Y. 

BASIC  CBS 

National  Representatives:  J.  P.  McKINNEY  &  SON 
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KYW  Sells  Radio  to  Philadelphians 

Art  Contest  Brings 

Works  hy  M.any 

Students 

By  LESLIE  JOY 
General  Manager, 
KYW,  Philadelphia 

TO  ANYONE  who  has  watched 
radio  and  its  relations  with  the 
public  over  the  days  of  its  growth, 
it  must  have  been  apparent  that 
something  was  lacking.  Rather,  a 
complacency  —  a  "take  -  it  -  for- 
granted"  attitude  has  been  and  is 
present  in  the  way  the  listeners  of 
the  nation  look  at  radio. 

Because  this  is  understandable — 
because  every  product  or  idea  ever 
created  has  had  to  be  sold,  resold, 
and  sold  all  over  again — KYW  to- 

day is  sharpening  up  all  the  tools 
at  its  command  to  sell  the  Ameri- 

can System  of  Broadcasting  to 
every  listening  family  in  the  Phila- 

delphia area. 
How  It  Works 

Naturally,  all  of  radio's  blessings 
and  benefits  are  too  long  a  story 
to  tell  at  once.  Even  the  full  tale 

of  radio's  significance  in  the  pres- 
ent war  emergency  is  a  volume  in 

itself.  But  KYW,  through  promo- 
tions  and   public   relations  cam- 

CHECK  FOR  $100  is  handed  to  Shirley  J.  Hazelet  for  her  prize-winning 
entry  in  the  KYW,  Philadelphia,  contest,  "Radio:  Sentinel  of  Freedom", by  Leslie  Joy,  KYW  manager.  Watching  are  (1  to  r)  Sarah  D.  Morris, 
who  won  the  $25  third  prize;  Gordon  Hawkins,  Westinghouse  program 
supervisor;  Roswell  Coger,  winner  of  $10  special  mention;  Paul  W. 
Shoyer,  winner  of  the  $50  second  prize. 

paigns  of  various  types,  does  in- 
tend to  paint  this  complete  picture 

of  American  Radio.  Not  as  an  in- 
dustry patting  itself  on  the  back, 

but  by  explaining  simply  and  elo- 
quently how  the  American  System 

of  Broadcasting  works,  what  it 
brings  and  what  it  means  to  the 
family  of  today,  and  by  what  right 
it  exists. 

But  where  to  start?  This  begin- 
ning must  tie-in  with  today's  think- 
ing, which  is  concerned  first  and 

last  with  the  raging  threat  to 
democracy.  It  seemed  to  us  that  so 

long  as  men  can  hear,  speak,  and 
think  as  they  please,  they  will  be 
free.  So  the  theme,  "Radio:  Senti- 

nel of  Freedom"  came  into  use. 
And  so,  there  we  were  faced  with 

the  problem  of  producing  and  de- 
livering an  important  live  radio 

program  that  in  some  way  could 
be  exclusively  sponsored  by  a  local 
or  regional  advertiser  in  any  given 
market  or  markets.  After  6  months 
study  we  found  the  answer,  and 
nationally  syndicated  live  network 
radio  programs  were  born. 

Strangely  enough  the  answer 
was  simple — ^for  it  was  exactly 
that  used  for  years  by  the  national 
radio  advertiser — who  built  a  net- 

work show  at  great  expense  and 
amortized  its  cost  against  results 
in  individual  markets  on  his  net- 

work, bringing  his  cost  per  city 
down  to  about  the  price  of  a  good 
local  show. 

So  we,  too,  decided  to  create 
either  in  New  York  or  Hollywood, 
a  live  network  radio  program  at  n 
talent  cost  ranging  from  $5,000  to 
$7,000  per  broadcast,  and  feed  it 
by  direct  wire,  to  affiliated  stations 
of  MBS  from  coast-to-coast,  mak- 

ing it  available  for  exclusive  local 
sponsorship  in  any  market  or  mar- 

kets of  the  Mutual  network,  the 
local  or  regional  advertiser  paying 
only  his  pro-rated  share  of  the 
total  talent  cost,  and  since  his  pro- 

rated share  was  based  on  the 
actual  potential  of  the  market  or 
markets  involved,  big  name,  in  per- 

son network  radio  could  fit  im- 
mediately into  the  budget  of  the 

small-town  merchant  or  the  big- 
town  manufacturer. 

Our  plan  met  with  immediate 

success,  both  for  ourselves  and 

our  participating  sponsors.  Let's take  a  look  at  the  record!  In  1935 
as  our  first  syndicated  program  we 
produced  Morning  Matinee,  heard 
Thursday  morning  9-9:45,  and 
presented  by  the  leading  depart- 

ment stores  in  America.  In  1936 

by  popular  demand  we  repeated 
Morning  Matinee  and  enjoyed  a 
90%  renewal  from  our  original 
advertisers.  To  this  group  we  added 
additional  furniture  stores  and  gro- 

cery chains  in  an  effort  to  diver- 
sify our  sponsorship. 

During  these  two  seasons  we  es- 
tablished several  pertinent  facts. 

First — that  even  Morning  Matinee, 
the  most  pretentious,  live,  daytime 
radio  program  ever  presented  in 
the  commercial  history  of  broad- 

casting— could  not  deliver  to  the 
advertiser,  that  vast  army  of 
career  women  —  bookkeepers, 
stenographers,  waitresses,  sales 
women,  etc. — who,  in  themselves, 
during  staggered  luncheon  periods, 
represent  an  important  part  of  the 
store  traffic,  of  the  retail  mer- 

chant in  any  community. 

Adapting  the  Ideas 
How  to  use  it?  Many  ideas  were 

proposed,  and  our  final  decision 
rested  on  an  art  contest,  from 
which  we  could  gain  eloquent  pic- 

ture expressions  of  the  central 
thought,  and  at  the  same  time  see 
for  ourselves  just  what  and  how 
seriously  young  Philadelphians 
think  of  radio. 

Students  of  six  Philadelphia  art 
schools  evidenced  interest  in  the 
KYW  Art  Competition,  but  no 
greater  than  that  of  their  instruc- 

tors, who  in  many  cases  made  par- 
ticipation a  part  of  their  class  cur- 

ricula for  the  month  of  November. 
KYW,  in  turn,  made  every  effort 
to  acquaint  them  thoroughly  with 
the  subject  which  they  were  to  put 
on  canvas. 

Members  of  the  staff  conducted 
an  inaugural  meeting,  and  followed 
this  up  with  almost  daily  tours  of 
KYW  for  young  artists  who  wanted 
to  sketch,  see,  and  learn  about  the 
things  that  make  radio  tick. 

An  excellent  board  of  judges  was 
chosen,  including  Walter  K.  Nield, 
vice-president  and  art  director  of 
the  Westinghouse  agency.  Young  & 
Rubicam;  Edward  Warwick,  dean, 
Philadelphia  Museum  School  of  In- 

dustrial Art;  Joseph  T.  Eraser, 
dean,  Pennsylvania  Academy  of 
the  Fine  Arts ;  and  Walter  Antrim, 

city  architect,  Philadelphia.  Selec- 
tion of  three  prize-winning  posters 

and  an  additional  "special  mention" 

PIEDMONi 

TH  CAROLINA 

DOMINATED  BY 

TEXTILE  CENTER  OF  THE  SOUTH 
/so  ACTIVE  ACCOUNTS 

BROflDCnST  music,  Inc. 
580  FIFTH  AVENUE,  NEW  YORK  CITY 
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I  am  the  Genie  that  Mankind  has  called 
Into  his  service  ...  I  am  perfected  by  Man 
Yet  I  am  greater  than  he,  for  even  as  he 
Creates  me,  I  mould  him,  changing  his  thought 
His  customs,  his  habits,  his  very  life  itself 
With  the  magic  of  my  voice.  At  his  bidding 
I  traverse  the  eternal  hills.  The  surging  seas 
I  overleap.  For  me  no  distances  too  great 
For  me  there  are  no  walls  to  hold,  no  barriers 
Of  Time  or  space  ...  I  am  a  Force 
Conceived  by  Man,  yet  greater  than  man  the  individual 
For  I  am  compounded  of  the  elements— 
The  tremendous  things  of  Nature. 

For  Man  I  wear  the  motley  and  the  masque. 
For  each  Man  I  am  that  which  he  desires — 
I  am  Music,  I  am  Drama,  I  am  Education — 
And  entertainment  for  his  lighter  moods. 
I  am  to  him  whatever  he  may  will. 
Wherever  he  may  be ;  in  cities'  crowded  zones Hamlet  or  isolated  farm,  or  the  great  wastes 
Of  the  Far  North  where  lonely  cabins  are. 
For  me  there  are  no  walls  to  hold,  no  barriers 
Of  Time  or  space — for  I  am  Radio. 

Above  all  this,  I  am  the  Voice,  the  Sentinel 
Of  everlasting  Freedom,  for  I  speak  the  truths 
That  nurture  Freedom,  and  I  speak  without  restraint 
Opposing  Tyranny  and  the  imposed  silences 
That  foster  tyranny.  There  are  hopes,  aspirations  and  ideals 
Deep  in  the  heart  of  humankind  and  these  I  speak — 
I  am  their  unrestrained  voice — Liberty 

Justice 
Fraternity 

Human  Decency 
The  goodly  things  of  Peace. 

For  I  am  Radio,  the  strong  articulate  Sentinel  of  Freedom ! 
— Gordon  Hawkins 

was  made  one  month  after  the  start 
of  the  contest. 

It  has  been  extremely  gratifying 
to  us  that  art  critics  without  ex- 

ception have  praised  the  general 
high    excellence    of   the  hundred 
posters  and  art  interpretations  en- 

tered in  the  KYW  "Radio:  Sentinel 
of  Freedom"  competition.  A  wide 
variety  of  both  colors  and  idea 
treatment  resulted,  and,  as  contest 
rules  prohibited  the  use  of  captions, 
slogans,  or  other  wording,  sym- 

bolism   became    the  predominant 
type  of  expression.  Every  conceiv- 

able "school"  of  art  thought  and 
I  expression  was  represented,  with 
I  the  outstanding  feature  being  an 
■;  abundance  of  individual  ideas  and 
i  interpretations. 

At  Franklin  Institute 

'     KYW  secured  Philadelphia's  na- 
;  tionally  -  known  showplaee,  the 
Franklin  Institute,  for  its  "Radio: 
Sentinel  of  Freedom"  art  exhibit, 
Dec.  14-21.  This  was  run  in  con- 

junction with  the  NBC-Red  Net- 
;  work  photographic  exhibit,  "Star 
Gazing",    through    which  KYW 

'  hoped  to  draw  the  added  attendance 
of  camera  fans  in  the  Philadelphia 

■  area.  While  a  count  of  attendance 
at  the  showing  is  not  yet  available, 
it  is  known  that  many  thousands 
viewed  young  Philadelphia's  im- 

pression of  radio's  unique  place  and 
service  in  the  Democratic  way  of 
life. 

All  promotion  facilities  of  KYW 
were  bent  toward  publicizing  the 
art  exhibit,  including:  station  an- 

nouncements; a  special  inaugural 
program    on    Sunday,    Dec.  14; 
streamers  on  over  300  public  serv- 

ice buses ;  5,000  "flyer"  handouts  in 
.  clubs,  hotels,  etc.;  newspaper  pub- 
I  licity  and  nearly  2,000  lines  of 
'  newspaper   advertising;    and  200 

large  easel  signs  placed  in  shops 
and  windows  in  downtown  Phila- 
delphia. 
In  short,  the  KYW,  "Radio: 

Sentinel  of  Freedom"  campaign  has 
been  a  success.  We  who  sponsored 
it  have  gained  a  sincere  and  new- 

found realization  of  radio's  high 
place  as  a  vigilant  guardian  of 
freedom  of  expression — keeper  of 
the  immortal  Bill  of  Rights,  as 
several  young  artists  painted  it. 
We  learned,  too,  that  today's  youth 
is  sincere,  searching,  and  deep- 
thinking. 

And  most  important,  we  have 
confidence  that  a  great  segment  of 
the  listening  public,  too,  is  cogni- 

zant of  a  deeper  appreciation  of 
radio,  be  it  KYW's  or  not.  We  be- 

lieve there  is  an  underlying 
awareness  of  the  services  rendered 
by  radio,  as  summed  up  by  Gordon 
Hawkins,  program  supervisor  of 
Westinghouse  Radio  Stations,  as 
reprinted  above. 

UlRVD 

COVERS  NORFOLK 

AND  RICHMOND 

IN  VIRGINIA! 

50,000 WATTS  DAY 

AND  NIGHT  CBS 

PAUt  H.  RAYMER  CO..  NATIONAL  KEPRCSENTATIve 

Admiracion  Starts 

ADMIRACION  LABS.,  Harrison, 
N.  J.  (shampoo),  during  the  last 
week  in  January  started  a  cam- 

paign of  one-minute  transcribed  an- 
nouncements on  a  varying  weekly 

schedule  in  about  six  markets. 
Agency  is  Charles  Dallas  Reach 
Co.,  Newark. 

PEARSON  APPOimS 

HATCHETT  IIS  iV.  Y. 

HINES  HATCHETT,  for  five 
years  on  the  radio  sales  staff  of 
John  H.  Perry  Associates,  will  join 
the  John  E.  Pearson  Co.,  station 
representative  firm,  on  March  2  as 
eastern  manager,  Mr.  Pearson  an- nounced last  week.  The  company, 

NBC  Appoints  Greene 

As   Rumple's  Assistant 
KENNETH  E.  GREENE,  an  as- 

sistant in  the  NBC  research  de- 
pai'tment,  last  week  was  appointed 
NBC  assistant  director  of  research, 
reporting  to  Barry  Rumple,  recent- 

ly named  director  of  research  re- 
placing H.  M.  Beville  Jr.,  called  to 

active  duty  in  the  Signal  Corps 
Reserve  [Broadcasting,  Jan.  26]. 
Mr.  Greene  joined  NBC  in  1934, 
coming  from  the  New  York  Tele- 

phone Co.  where  he  was  a  commer- 
cial engineer.  More  recently  he  was 

assistant  to  Ed  Evans,  who  was 
named  research  director  for  the 
the  Blue  Network  Co. 

John  Williams  of  the  NBC  re- 
search division,  has  been  promoted 

and  transferred  to  the  office  of 
Noran  E.  Kersta,  NBC  director  of 
television.  Mr.  Williams  will  con- 

tinue to  conduct  search  and  surveys 
of  television  programs. 

TAY  GARNETT,  Hollywood  film  pro- 
ducer, in  association  with  Jon  Slott, 

writer-producer,  is  entering  the  radio 
field,  having  formed  Tay  Garnett 
Productions,  with  headquarters  at 
1680  N.  Vine  St.,  that  city.  Firm 
wiU  concentrate  on  live  package  deals, 
furnishing  scripts  and  talent. 

Mr.  Pearson       Mr.  Hatchett 

which  has  its  headquarters  in  Chi- 
cago, will  open  a  New  York  office 

that  day,  the  announcement  stated. 
Entering  radio  from  the  news- 

paper field,  Mr.  Hatchett  joined 
WGAL,  Lancaster,  Pa.,  in  1930 
and  for  four  years  served  as  gen- 

eral manager.  Leaving  to  go  to  New 
York  in  1935,  he  joined  the  Perry 
organization  after  two  years  in 
agency  and  representative  work. 
He  will  leave  his  present  position 
Feb.  14  for  a  tWo-week  trip  visiting 
stations  represented  by  Pearson. 

Another  newspaper  veteran,  Mr. 
Pearson  came  to  radio  with  KWTO 
and  KGBX,  Springfield,  Mo.,  and 
after  several  years  in  various  ca- 

pacities concentrated  on  getting 
spot  business  for  these  stations. 
Two  years  ago  he  set  up  his  Chi- 

cago representative  office. 

WOSH 

The  Voice  of  Winnebago  Land 

is  now  on  the  air,  ready  to  do  an  outstanding 
selling  job  in  the  rich,  densely  populated  farm 
and  industrial  area  of  Central  Wisconsin. 

APPLETON 

FONDULAC 

HERE'S  WHY  THEY 

LISTEN: 

Blue  Network 
• 

AP  News 

STANDARD  Library 

18  Hour  Operation 
• 

250,000  Population  in 
Primary  Area 

• 

Diversified,  Year-round 
Payrolls 

BUT  MOST  IMPORTANT  is  that  WOSH  is  operated  by  old-time 
radio  men  who  once  sat  on  your  side  of  the  desk  and  know  your 

problems. 
Let  us  show  you  how  we  can  solve  them. 

%A#^\OLI  ^'"^  Network 
YY        W  n     OSHKOSH,  WISCONSIN Represented  by  Howard  H.  Wilson  Co. 
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WAYS,  Charlotte,  N.  C, 
Makes  Its  Formal  Debut 

WAYS,  Charlotte,  N.  C,  was  for- 
mally dedicated  as  a  daytime  re- 
gional Feb.  1  with  Harold  Thorns, 

owner  of  WISE,  Asheville,  as  gen- 
eral manager.  Ron  Jenkins  has  been 

named  program  director  and  Robert 
H.  Rigby  chief  engineer.  MBS  and 
the  Blue  Network  are  being  car- 

ried with  INS  news. 
WAYS  was  authorized  last  year 

to  Inter-City  Broadcasting  Co., 
headed  by  George  W.  Dowdy,  man- 

ager of  Belk's  Department  Store 
and  president  of  the  North  Caro- 

lina Retail  Merchants  Assn.,  as 
president.  Other  officers  are  B.  T. 
(Bevo)  Whitmire,  manager  of 
WFBC,  Greenville,  S.  C,  vice-presi- 

dent, and  Horton  Doughton,  mer- 
chant, farmer  and  cattle-rancher 

of  Statesville,  N.  C,  secretary- 
treasurer.  Mr.  Doughton  is  the  son 
of  Rep.  Doughton  (D-N.  C).  Mr. 
Whitmire  will  continue  as  manager 
of  WFBC.  WAYS  is  on  610  kc.  with 
I,  000  watts. 

New  'Time'  Technique 
COINCIDENT  with  the  change  on 
Feb.  13  from  Thursday  to  Friday 
evenings.  The  March  of  Time,  spon- 

sored by  Time  magazine  on  the 
Blue  Network,  will  change  its  pro- 

gram technique.  Before  the  war, 
the  program  dramatized  highlights 
of  the  week's  news  as  they  were  re- 

ceived from  various  parts  of  the 
world,  but  after  Feb.  13  the  pro- 

gram will  be  devoted  to  a  single 
outstanding  event  or  phase  of  the 
news.  Young  &  Rubicam,  New 
York,  is  the  agency. 

WAVE,  WINN  Unionized 
NEGOTIATIONS  between  Local 
1286  of  ABTU,  IBEW  and  WAVE 
and  WINN,  Louisville,  have  been 
completed,  bringing  to  four  the  num- 

ber of  Louisville  stations  now  under 

the  union's  jurisdiction,  according 
to  Russ  Rennaker,  international 
representative  of  IBEW,  based  on 
a  report  received  last  week  from 
Bill  Blanton,  president  of  Local 
1286.  The  Louisville  contracts  were 
handled  by  Mr.  Rennaker. 

Newspaper  Probe 
{Continued  from  page  9) 

not  just  a  matter  of  making  rules, 
pointing  out  that  administration  is 
itself  necessary  because  rules  alone 
under  the  law  are  not  adequate  to 
cover  all  situations. 

Recalling  previous  testimony  in 

favor  of  establishing  a  "press  law" 
in  this  country,  he  argued  that 
since  judicial  methods  must  be  em- 

ployed by  an  administrative  agency 
in  enforcing  such  a  law,  the  propo- 

sition itself  becomes  contradictory. 
Asked  by  Chairman  Fly  if  he 

saw  any  danger  in  concentration  of 
control  of  the  channels  of  expres- 

sion in  the  newspaper-radio  rela- 
tionship. Dean  Pound  said  he  did 

not  think  any  really  harmful  situa- 
tion could  happen  "in  a  country  as 

large  as  this,"  pointing  out  that  he 
could  conceive  of  no  community 
which  had  no  access  to  news  or 
radio  fare  from  somewhere  on  the 
outside. 

Going  further  into  the  subject  of 
threatened  monopoly  of  expression, 
Dean  Pound  pointed  out  that  the 
purpose  of  setting  up  an  adminis- 

trative agency  was  to  individually 
handle  exceptional  cases.  There 
may  be  danger  of  monopoly  on  the 
local  scene,  he  argued,  but  there 
also  is  a  danger  from  continuing 
Government  encroachment  whicii 
could  take  the  whole  country  back 
to  the  time  before  the  Bill  of 

Rights.  "To  make  an  exceptional 
situation  the  basis  of  a  hard  and 
fast  rule  is  a  dangerous  departure 
from  proper  administrative  func- 

tions," he  added. 
Defines  Monopoly 

"There  are  always  evils,"  he  con- 
tinued. "You  can't  choose  between 

'A'  and  'not-A'  without  making 
necessary  balances.  There  are  al- 

ways differences  of  situation  that 
must  be  adjusted.  The  administra- 

tive agency  considers  each  case  in- 
dividually; the  court  works  on  the 

Old-Timers 

OLD,  OLD  TIMES  were  re- 
viewed during  recess  at  the 

Friday  morning  newspaper- 
ownership  hearing  by  Com- missioner Norman  S.  Case 
and  Roscoe  Pound,  famed 
dean  emeritus  of  the  Harvard 
U  Law  School,  who  was  ap- 

pearing as  a  Newspaper- Radio  Committee  witness.  It 
was  back  in  1910  and  1911 
when  Gov.  Case,  after  mak- 

ing a  round-the-world  tour, 
turned  up  among  Dean 
Pound's  select  stable  of  legal 
students.  Not  having  seen 
each  other  since,  they  found 

plenty  to  talk  about — Dean Pound  had  long  since  become 
one  of  America's  great  legal 
minds,  and  Mr.  Case  had  gone 
on  in  public  service  to  hold 
the  Governorship  of  Rhode 
Island  for  five  years  and  an 
FCC  commissionership  for  al- 

most eight  years,  to  date. 

principle  of  general  rules  that  fit 

most  of  the  cases." Asked  by  Commissioner  Craven 
if  he  saw  any  logic  in  the  FCC 
denying  an  applicant  a  broadcast- 

ing license  because  it  might  result 
in  monopoly.  Dean  Pound  com- 

mented, "Sometimes  I  think  mo- 
nopoly is  something  you  throw  at 

someone  to  give  him  a  bad  name." Continuing  along  this  line,  and 
answering  a  query  by  Chairman 
Fly,  he  said  the  1-1  situation  ap- 

peared to  be  "exactly  the  kind  of 
case  calling  for  individually  con- 

sidered treatment  by  an  adminis- 
trative agency".  "It  is  pretty  hard 

to  make  any  general  rule  for  a 

country  as  large  as  this,"  he  added. 
"As  a  general  proposition,  these 
cases  should  be  considered  as  indi- 

vidual situations." 
Responding  to  cross-examination 

by  FCC  Counsel  Harris,  Dean 
Pound  observed  that  precluding 
certain  individuals  or  groups 
amounted  to  encroachment  on  the 
principles  of  the  First  Amendment 
"and  if  it  can  be  avoided,  it  should 

be  avoided". Lashing  out  at  the  idea  of  a 
"new  concept"  of  freedom  of  speech 
and  press.  Dean  Pound  pointed  to 
the  State-dominated  press  and  ra- 

dio of  Europe  today,  declaring  that 
a  breakdown  of  individual  free- 

doms is  a  step  toward  autocratic 
control  of  Government.  The  argu- 

ment of  the  autocrat,  as  he  moves 
in  on  individual  liberties,  has  al- 

ways been,  "I  am  the  best  judge 
of  public  good",  he  reminded,  add- 

.  ing  that  "it  is  the  tendency  of  those 
with  cower  to  reach  for  more 

power" 

FCC  Assisnment 

Is  Given  Farnham 

Chicago  Attorney  May  Aid  in 
Press  Ownership  Probe 
JOHN  D.  FARNHAM,  well- 
known  Chicago  attorney,  joined 
the  FCC  last  Monday  as  special 
counsel.  The  nature  of  his  assign- 

ment was  not  announced,  though 
it  was  presumed  it  would  be  in 
connection  with  broadcast  activi- 

ties, possibly  the  handling  of  final 
phases  of  the  newspaper-ownership inquiry. 

A  classmate  of  FCC  Chairman 
James  Lawrence  Fly  at  Harvard  in 
1926,  Mr.  Farnham  formerly  was 
with  the  Securities  &  Exchange 
Commission.  He  is  now  a  special 
associate  in  the  law  firm  of  Pope  & 
Ballard,  Chicago,  which  maintains 
Washington  offices.  He  was  a  mem- 

ber of  the  SEC  legal  staff  from 
1934  until  1937  and  supervising 
attorney  from  1936  until  1937. 

May  Aid  in  Report 
Mr.  Farnham  expects  to  be  with 

the  FCC  for  not  more  than  six 
months.  He  observed  hearings  in- 

cident to  the  license  renewal  of 
WGST,  Atlanta,  last  week,  but 
whether  he  will  participate  in  these 
proceedings,  involving  the  policy 
issue  of  station  leases,  was  not 
indicated.  With  the  newspaper- 
ownership  inquiry  about  to  draw 
to  a  close,  following  completion  of 
affirmative  testimony  last  Friday,, 
it  was  thought  in  some  quarters 
Mr.  Farnham  might  participate  in 

the  drafting  of  the  FCC's  report. Born  in  St.  Paul  in  1901,  Mr. 
Farnham  was  admitted  to  the  New 
York  Bar  in  1935  and  the  Illinois 
Bar  in  1938.  He  received  his  B.A. 
from  Harvard  in  1923  and  his  legal 
degree  from  Harvard  Law  School 
in  1926,  as  classmate  of  Mr.  Fly. 

Throckmorton,  Shannon 
Given  New  RCA  Posts 
GEORGE  K.  THROCKMORTON, 
president  of  RCA  Mfg.  Co.,  Cam- 

den, has  been  elected  chairman  of 
the  executive  committee  of  that 
company,  newly-created  governing 
board  to  expediate  decisions  on 
wartime  production  between  meet- 

ings of  the  board  of  directors,  of 
which  David  Sarnoff  is  chairman. 

Membership  of  the  executive  com- 
mittee, as  announcer  by  Mr.  Sar- 

noff on  Friday,  is  composed  of  the 
following  members  of  the  board: 

Gano  Dunn,  Gen.  James  G.  Har- bord,  De  Witt  Millhauser,  David 
Sarnoff,  0.  S.  Schairer  and  Robert 
Shannon.  Mr.  Shannon,  former  ex- 

ecutive vice-president  of  the  com- 
pany, was  elected  president  of 

RCA  Mfg.  Co.,  succeeding  Mr. 
Throckmorton. 

TESTINGl 

Reach  a  big  chunk 
of  ILLINOIS  ...  do 

your  testing  thru  the 
DECATUR  station 

250  W.  1340.  Full  Time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 
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BMI  Acts  to  Curtail  Budget, 

Splits  Licensing,  Publishing 

Functions  Segregated  as  Broadcasters'  Fees  Are 
Reduced  Under  Eight- Year  Contracts 

TWO-DAY  session  of  the  BMI 
I  board  of  directors,  held  in  New 
'  York  last  Tuesday  and  Wednesday, 
was  devoted  chiefly  to  the  task  of 
revamping  and  curtailing  the  or- 

ganization's operating  budget  for 
the  coming  year,  in  line  with  the 
reduction  in  income  anticipated 
with  the  issuance  of  the  eight-year 
BMI  licenses  to  stations  next  month. 

As  a  part  of  this  realignment, 
the  board  announced  that  hence- 

forth BMI's  publishing  activities 
will  be  segregated  within  the  or- 

ganization from  the  licensing  func- 
tions. 

Reduction  in  Rates 

New  BMI  licenses,  which  will  run 
from  March  12,  1942,  to  March  11, 
1950,  overlapping  the  expiration  of 
the    industry's    agreements  with 
^ASCAP  by  two  months  and  11 
days,  offer  to  the  broadcasters  ac- 

cepting them  a  25%  reduction  in 
payments  to  BMI. 

Blanket  license  fees,  which  now 
run  from  1%  for  Class  A  stations 
(with  annual  incomes  of  less  than 
$15,000)  to  1.66%  for  Class  S  sta- 

tions (with  annual  incomes  of  more 
than  $100,000),  will  be  reduced  to 
0.75%  for  Class  A  and  1.2%  for 
Class  S  stations.  Network  license 
fees  are  the  same  as  the  maximum 
station  fees,  or  1.2%.  These  net- 

work fees  are  the  same  for  both 
national  and  regional  hookups  and 
I  all  network  licenses  include  clear- 

ance at  the  source. 

Per-program  licenses  offered  by 
BMI  follow  the  same  sliding  scale 
)as  the  blanket  licenses,  ranging 
from  3.33%  for  Class  A  stations  to 
(5.55%  for  Class  S  stations.  This 
/plan  contrasts  with  that  of  ASCAP, 
which  calls  for  a  flat  8%  fee  for  all 
commercial  programs,  regardless 
of  the  size  of  station.  All  per- 

centages are  calculated  on  the  basis 
of  gross  income  less  frequency  dis- 

counts, agency  commissions  and  a 
15%  sales  expense  item.  Network 
contracts  also  allow  deduction  of 
line  costs  and  an  extra  10%  for 
network  expenses. 
NBC  and  CBS  have  already 

agreed  to  accept  the  BMI  blanket 
licenses,  subject  to  the  stipulation 
that  most  of  their  affiliated  stations 

agree  to  rebate  to  the  networks 
1.2%'  of  the  money  they  receive 
from  the  networks  for  broadcasting 
network  commercial  programs,  the 
same  condition  which  NBC  and 
CBS  also  placed  on  their  acceptance 
of  the  ASCAP  blanket  licenses  last 
fall.  BMI  has  offered  the  same 
terms  to  MBS  as  to  the  other  net- 

works. BMI  blanket  licenses,  in- 
cidentally, cover  both  commercial 

and  sustaining  programs,  unlike 
the  ASCAP  licenses. 

Separation  of  Functions 
In  announcing  the  separation  of 

the  publishing  and  licensing  func- 
tions of  BMI,  the  board  stated  that 

the  intention  was  to  run  the  pub- 
lishing end  as  an  independent  de- 

partment on  the  same  basis  as  any 
other  commercial  publishing  house. 
Initially,  the  board  pointed  out, 
BMI  was  compelled  to  turn  out  a 
great  volume  of  music  for  the  bene- 

fit of  its  stations,  who  during  the 
ASCAP  war  were  dependent  on 
BMI. 

Now,  however,  with  BMI  ar- 
rangements of  more  than  1,000  of 

the  most  popular  public  domain 
compositions  already  printed  and 
distributed  t  o  stations,  with 
ASCAP  music  available  on  a  new 
basis  and  already  back  on  the  air 
on  many  stations,  and,  above  all, 
with  BMI's  affiliated  publishers 
having  proved  their  ability  to  pro- 

duce good  new  music,  the  board  ex- 
pressed the  feeling  that  there  is 

no  longer  any  necessity  for  BMI  to 
continue  to  publish  a  large  volume 
of  music. 

Under  the  new  set-up,  the  pub- 
lishing side  of  BMI  will  be  expected 

to  function  largely  as  a  self- 
supporting  operation,  with  the  sta- 

tion licensees  paying  only  for  what 
they  need  and  receive.  This  separa- 

tion, the  board  stated,  marks  the 
final  step  in  fulfilling  a  plan  de- 

signed to  put  BMI  on  a  permanent 
sound  economic  basis.  Already  this 
plan  has  resulted  in  a  reduction  of 
license   fees   from  approximately 

I   SURVEYS  SHOW  § 

J  More   people   listen   To  § 
y  CJOR     morning,     after-  § 
§  noon  and  evening.  This  is  § 

^  nothing  new  —  CJOR's  ̂  
^  leadership  is  long  estab-  ̂  ?  lished.  f 

Vancouver— B.  C. 
Nat.  Rep.: 

J.  H.  McGiUvra  (US) 
H.  N.  Stovin  (Canada)  ^ 

600  KG  1000  Watts  § 

Quaker  Moving 
QUAKER  OATS  Co.,  Chicago 
(Quaker  and  Mother  oats),  on 
March  4  will  shift  That  Brewster 
Boy  from  NBC-Red  to  CBS.  The 
half-hour  dramatic  program,  cur- 

rently heard  on  51  stations  on  Mon- 
days at  9:30-10  p.m.,  will  wind  up 

its  present  series  on  the  Red  on 
Monday,  March  2,  and  shift  on  the 
following  Wednesday  to  51  CBS 
stations  at  8:30-9  j.m.,  with  a  re- 

peat broadcast  at  midnight.  Pro- 
gram is  written  by  Pauline  Hop- 
kins, produced  by  Owen  Vinson. 

Ruthrauff  &  Ryan,  Chicago,  is 
agency. 

3%  for  the  first  contracts  to  an 
average  of  less  than  1%  under  the 
new  eight-year  plan. 

Higher  Payments 
Furthermore,  these  economies 

have  been  effected  in  the  face  of  an 
increased  scale  of  payments  to 
BMI's  composers  and  affiliated  pub- 

lishers, the  board  commented,  add- 
ing that  the  proposed  plan  will 

tend  to  increase,  rather  than  di- 
minish, BMI's  support  of  its  com- 

posers and  affiliated  publishers. 
The  two-day  meeting  was  at- 

tended by  Neville  Miller,  president 
of  the  NAB  and  BMI;  Edward 
Klauber,  Mefford  Ruyon  and  Joseph 
Ream  of  CBS;  Robert  P.  Myers  Jr. 
of  NBC,  representing  Niles  Tram- 
mell;  Walter  Damm,  WTMJ;  Paul 
Morency,  WTIC;  John  Elmer, 
WCBM;  Theodore  Streibert  of 
MBS,  representing  John  Shepard; 
M.  E.  Tompkins,  Sydney  Kaye,  Carl 
Haverlin  of  the  BMI  executive  staff. 

/V.  Y.  LOCAL  DROPS 

REBROADCAST  PLAN 

NEW  YORK  local  (802)  of  the 
American  Federation  of  Musicians; 

has  dropped  its  plan  of  canceling- the  clause  in  its  network  contracts 
permitting  delayed  broadcasts  of 
musical  programs  by  off-the-line  re- 

cordings and  has  referred  the 
matter  to  the  executive  board  of 
the  national  union,  following  a  con- 

ference with  network  executives. 
Union  had  argued  that  in  such 

cases  as  the  Jell-O  program,  where, 
the  entire  Pacific  Coast  is  served 
with  such  a  transcribed  broadcast^ 
the  networks  have  abused  the  privi- 

lege offered  in  the  present  contract^ 
and  that  if  this  is  allowed  to  con- 

tinue all  network  advertisers  will 
be  encouraged  to  discontinue  live, 
repeat  broadcasts  to  the  disad- 

vantage of  musicians  employed  on 
the  programs. 

The  networks  pointed  out  that  in 
these  times  it  would  be  unwise  to. 
do  anything  to  discourage  adver- 

tisers from  continuing  their  current 

programs,  stating  that  plans  for- rate  increases  had  been  dropped  f  or- 
this  reason,  as  if  advertisers  can- 

cel, everybody  loses,  broadcasters;, 
and  musicians  alike. 

RCA  Transmitter  Sales 

RCA  MFG.  Co.,  Camden,  has  an- 
nounced sale  of  a  5-E  5,000  watt; 

transmitter  to  KVOD,  Denver,  andl 
250-E  250-watt  transmitters  to 
WLVA,  Lynchburg,  Va.;  WKBZ,. 

Muskegon,  Mich'.,  and  Paul  F.  God- 
ley,  Upper  Montclair,  N.  J. 

LAKE 

WHAMIand  FACTORIES 

MEET  5305  BULGING  PAYROLLS 
Smoking  chimneys  mark  WHAMIand 

factories  the  year  around,  for  WHAMIand 
industries  are  year  'round  industries- — stable  in  sales  and  stable  in  payrolls.  Shoes, 
office  equipment,  airplanes,  photographic 
supplies  of  all  kinds,  chemicals,  glass 
products — they're  all  produced  in  WHAM- Iand. 

From    Rochester's    715    busy  factories 

WHAM 

ROCHESTER,  N.  Y. 

come  many  of  these  products — but  far  mor^ 
come  from  WHAMland's  5,305  factories with  their  many  hundreds  of  thousands  o^ 
employees.  That's  the  market  that  WHAH with  its  50,000  watt,  clear  channel  signal 
reaches — at  approximately  one-third  th& cost  of  localized  coverage  of  the  same  area^ 
For  complete  economical  coverage  WHAM is  a  better  buy^ 

National  Representatives: 

GEORGE  P.  HOLLINGBERY  CO. 

50,000  Wafts  .  .  Clear  Channel  .  .  .  Fult 
Time  .  .  .  Blu«  Network  and  NBC  Red 
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c        S I  F I E  D 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 1  2c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for  box  address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

LEHIGH  STRUCTURAL  STEEL  CO. 
17  BATTERY  PIACE,  NEW  YORK,  N.  Y, 

Experienced  News  Announcer — Also  oper- ator with  license.  KGNF,  North  Platte, Nebr. 

Transmitter  engineer — Familiar  operation and  maintenance  RCA  6D.  Please  state 
age.  Experience,  Draft  status  and  salary 
expected.  Permanent  position.  WAKR, 
Akron.  Ohio. 

Experienced  salesman — Liberal  drawing  ac- count and  commissions.  Good  opportunity 
for  right  man.  WAJR,  Morgantown,  West 
Virginia. 

Wanted  Immediately — Program  director,  an- 
nouncer. Give  complete  details  of  experi- 

ence, salary  expected.  Send  voice  record- ing. WAJR,  Morgantown,  West  Virginia. 

ANNOUNCERS     POSITION     OPEN  —  At 
Virginia  local  station.  Apply  Box  124, 
BROADCASTING. 

Announcer — With  minimum  three  years 
sports  and  ad.  lib.  experience  for  aggres- 

sive 5  KW  net  station,  must  be  compe- tent all  round  man.  Give  draft  status, 
complete  experience  first  letter.  Box  126, 
BROADCASTING. 

Chief  Engineer — Capable  of  taking  charge of  5000  watt  network  station.  Give  full 
particulars  about  yourself  in  replying. 
Enclose  photo  and  advise  starting  salary. 
Box  129,  BROADCASTING. 

SECRETARY  MANAGER  WANTED— The 
formation  of  an  association  of  midwest- 
ern  broadcasting  stations  to  administer 
problems  in  which  each  are  interested 
has  created  a  job  for  man  with  some 
executive  ability,  diplomacy  and  some 
knowledge  of  radio  organization.  Appli- 

cants should  tell  in  detail  the  qualifica- 
tions possessed,  salary  expected  and  any 

other  pertinent  facts.  Replies  will  be  held 
confidential.  Box  132,  BROADCASTING. 

ANNOUNCER — Having  some  experience. 
Willing  to  work  and  grow  with  regional 
Pennsylvania  station.  Position  open  im- 

mediately. State  full  particulars  enclos- ing photo  and  expected  salary.  Box  136, 
BROADCASTING. 

WANTED — Young  draft  exempt  announcer 
having  some  sports  experience  who  now 
feels  qualified  to  take  full-fledged  sports 
assignment.  Excellent  small  community, 
fine  network  station.  Send  complete  de- 

tails and  photo  and  state  lowest  starting 
salary.  Reply  to  Box  113,  BROADCAST- ING. 

WE  NEED  operators — Combination  opera- tor-announcers and  other  classifications 
in  many  sections  of  the  country.  Regis- 

ter with  recognized  bureau.  National  Ra- 
dio Employment  Bureau,  Box  864,  Den- ver, Colo. 

Situations  Wanted 

PROMOTION   AND   PUBLICITY  MAN— 
Seven  years'  experience  2  leading  sta- tions; 6  years  AAAA  agency.  Married; 
draft  exempt.  Employed  but  seeking  that 
"greener  pasture."  Know  time-buyers 
aie  "Show-me"  boys,  but  can  produce 
promotion  that  "shows  'em."  Write  Box 121,  BROADCASTING. 

YOUNG,  EXPERIENCED  ANNOUNCER— 
Program-continuity  director.  Capable  and 
energetic.  Married.  Box  111,  BROAD- CASTING. 

ENGINEER-OPERATOR  —  Desires  perma- 
nent position  with  station  in  city  where 

college  work  may  be  taken.  Two  years 
transmitter  and  control  room  experience. 
First  telephone.  Second  telegraph.  Gradu- 

ate Dodge's  Radio  Institute.  Age  27. Draft  Exempt.  Minimum  Wage  $35 
weekly.  Box  125,  BROADCASTING. 

ANNOUNCER— Sports  preferred.  Experi- 
ence general  ad.  lib.  Draft  exempt.  Mar- 
ried. Age  25.  Box  127,  BROADCASTING. 

ANNOUNCER — All  round  studio  sports  and 
special  events.  Draft  deferred,  prefer 
east.  Box  141,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
STATION  MANAGER  —  Young,  capable, 

ten  years  experience,  draft  exempt.  Best 
recommendations  from  agencies,  net- 

works, stations,  advertisers.  Desires 
change.  Box  114,  BROADCASTING. 

PROGRAM  DIRECTOR— Twelve  years  with 
stations,  networks,  agencies.  Outstanding 
record  as  executive  and  showman.  Draft 
exempt.  Excellent  recommendations.  Box 
115,  BROADCASTING. 

TIME  BUYER— Broad  background  with 
agencies,  stations.  Capable  of  doing  out- 

standing job.  Well  known  and  respected. 
Best  references.  Draft  Exempt.  Box  116, 
BROADCASTING. 

PROGRAM  PRODUCER— With  outstand- ing record  of  achievement  desires  agency 
position.  A  showman  with  a  background 
that  speaks  for  itself.  Good  recommenda- 

tions, draft  exempt.  Box  117,  BROAD- CASTING. 

PROGRAM  PRODUCTION  MAN— Wants 
to  make  a  change.  Has  had  16  years'  ex- perience announcing  and  writing.  Cur- rently with  10,000  Watt  Network.  Box 
118,  BROADCASTING. 

Intelligent,  Reliable  —  Long  experience  ; 
News  ;  Announce  ;  Script ;  Manage.  Orig- 

inal, energetic,  persevering.  Salary  vs. 
locale.  Am  OOD.  Own  fare  anywhere. 
What  have  you?  Box  120,  BROADCAST- ING. 

ANNOUNCER— Pianist,  musical  director, 
draft  exempt,  available  immediately.  Ref- erences. Will  write  details  on  request. 
Box  122,  BROADCASTING. 

ANNOUNCER-WRITER  —  Draft  exempt, 
NBC  experience  as  announcer,  writer, 
actor.  College  background  in  radio.  Box 
130,  BROADCASTING. 

MANAGER   or   PROGRAM  MANAGER— Somewhere  in  the  United  States  there  is 
a  station  which  can  use  an  aggressive 
man — who  rose  from  ACTOR  to  AN- 

NOUNCER to  PRODUCTION  to  PRO- 
GRAM MANAGEMENT— who  has  a 

proven  record  of  modern  program  build- 
ing at  a  profit — who  understands  man- agement problems  from  more  than  nine 

years'  resultful  experience.  Capable  of 
inspiring  co-workers  to  co-operate  hap- pily for  more  business.  Competent  and 
harmonious  worker  experienced  in  both 
metropolitan  and  semi-rural  operations. Draft  exempt.  Presentation  on  request. 
Box  131,  BROADCASTING. 

SCRIPT   AND   CONTINUITY  WRITER— 
Extensive  experience.  Excellent  education. 
Can  write  distinctive  copy.  Knows  pro- 

gramming —  production  —  show  building. 
Plays  organ  and  Novachord  well.  Con- scientious and  reliable.  Draft  deferred 
because  of  vision.  Box  133,  BROAD- 
CASTING. 

OPERATOR  ENGINEER— Was  chief  engi- neer of  250  watt  station.  Now  operator 
engineer  of  1000  watt  station.  Preference 
Gulf  Coast  area,  with  all  positions  con- sidered. Draft  exempt.  Desires  climatic 
change.  Box  134,  BROADCASTING. 

ALL  AROUND  RADIO  MAN— Top-flight announcing,  authoritative  news,  strong 
commercial  copy.  Can  handle  program- 

ing and  production.  Box  135,  BROAD- 
CASTING. 

Seasoned-Successful  Salesman  —  Excellent 
references  to  prove  ability.  Any  location. 
Box  137,  BROADCASTING. 

Announcer — Commercial  Showman.  Mar- 
ried, 28,  draft  exempt.  Now  with  MBS 

affiliate.  Desire  association  where  initia- 
tive, ability,  and  application,  will  be  re- warded by  commensurate  remuneration. 

Further  details  upon  request.  Box  138, 
BROADCASTING. 

Program-production  man — 16  years'  experi- ence writer,  announcer,  currently  with 
10,000  watter  network.  Wants  to  make 
change.  Box  144,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
PROGRAM  MANAGER— Ten  years  with 

one  of  the  largest  midwest  network  affili- 
ates. Creative  programming  for  sales  a 

specialty.  Also  continuity,  publicity,  pro- 
motion, sales  and  management.  Under  35, 

draft  exempt.  Box  112,  BROADCAST- 
ING. 

STATION  MANAGER  —  Young  executive 
now  employed  as  National  Sales  Manager 
wants  permanent  position  as  Station 
Manager  in  smaller  city.  Eight  years'  ex- perience as  sales  manager,  program  di- 

rector, continuity  director,  announcer. 
Thoroughly  experienced  in  all  phases  of station  operation.  29  years  old,  married, 
two  children.  If  position  offers  future 
reward  for  a  job  well  done,  starting 
salary  is  secondary.  For  details  on  quali- 

fications write  Box  139,  BROADCAST- ING. 

PROGRAM  DIRECTOR— Assistant  man- 
ager, 12  years  experience,  streamlined 

efficiency.  Box  140,  BROADCASTING. 
ANNOUNCER— Experienced,  good  ad-lib, 

draft  deferred,  wanted  by  large  eastern 
metropolitan  city  station  with  10,000 
watts  CP.  All  replies  confidential.  Box 
147,  BROADCASTING. 

Experienced  Announcer  —  Writer  desires 
change.  Commercials,  news,  general  staff 
work.  Employer  references.  Married. 
Draft  deferred.  Adaptable.  Box  142, 
BROADCASTING. 

NBC  RED  NETWORK  SALESMAN— With 
15  years  intensive  background  in  na- 

tional, regional,  local  advertising,  sell- 
ing, merchandising,  promotion — desires Station  Manager  or  Commercial  Manager 

position  with  Network  Affiliated  Station. The  best  national  advertising  agency  and 
client  contacts;  age  38;  draft  exempt ; 
family.  References :  leading  radio  and 
agency  executives.  Box  143,  BROAD- CASTING. 

Take  a  dare — And  see  an  outstanding  rec- 
ord of  results-getting  promotion  and  pub- 

licity by  a  young,  happily  married,  draft 
exempt  man  who  is  now  anxious  to 
change  positions.  Backed  by  years  of  ex- perience in  practically  all  branches  of 
broadcasting,  this  man  can  be  an  asset 
to  any  station  .  .  .  and  due  to  anxiety  to 
leave  present  working  conditions,  he  can 
be  employed  for  less  money  than  you'd expect  to  pay  for  such  high  quality  work. 
Promotion,  publicity,  production,  writ- 

ing, programming — all  of  these  are  abili- ties of  this  man,  but  he  does  not  want  a 
'jack  of  all  trades'  job.  Present  employ- ers do  not  know  of  this  ad;  please  do  not 
reply  unless  you  are  serious  and  can  keep 
confidence.  Write  Box  148,  BROAD- 
CASTING.  

Clever,  draft  exempt  announcer — Can  pro- 
gram, traffic,  write  copy,  emcee,  ad-lib. Reliable,  no  habits.  Other  qualifications. 

$35.00  per  week.  Box  146,  BROADCAST- 
ING. 

Announcer  —  College  graduate,  excellent 
musical  background  plus  commercial  ex- perience, desires  position  with  progressive 
station.  23,  draft  deferred,  dependable, 
conscientious.  Box  145,  BROADCASTING. 

15  Years  Program,  Production  and  An- nouncing Experience — Prefer  station  or 
agency  wanting  versatility,  new  life, 
ideas,  progressiveness.  Reasonable  salary 
for  future  possibilities.  Prefer  midwest, 
fairly  near  Chicago.  Box  151,  BROAD- 
CASTING.  

Chief  Engineer/Engineer — Draft  deferred, 
experienced  in  construction,  installation. 
Now  employed  5  w  regional.  Box  150, 
BROADCASTING. 

Wanted  to  Buy 

Will  buy — Approved  1000  watt  transmitter and  associated  equipment ;  two  late  model 
turntables ;  tower  200  feet  or  over.  Box 
123,  BROADCASTING. 

WANTED— 150  or  300  foot  tower.  WCNC, Elizabeth  City,  N.  C. 

Immediately — For  cash,  equipment  250 
watt  station.  Complete  as  possible  from 
microphones  to  radiator.  Please  specify 
how  much  you  can  supply  for  early  de- livery. Box  149,  BROADCASTING. 

For  Sale 

Production-Transcription  Facilities — Avail- 
able for  program  sales  organization,  ad- 

vertising agencies,  radio  stations.  Creative 
staff.  Big  talent  selection.  We  write,  pro- 

duce, transcribe,  deliver  pressings  to  meet 
your  requirements.  Tell  us  what  you  need. 
SOUND  CONTROL,  412  Ninth,  Des Moines,  Iowa. 

Presto  Recording  Equipment  —  Excellent 
condition.  Bargain.  For  inspection  or  in- formation— write  or  call  M.  D.  Lockwood, 
4  Cogswell  Ave.,  Cambridge,  Mass. 
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Bob  Hope  Replaces  Jack  Benny  at  Top 

Of  Annual  Balloting  by  Radio  Editors 
BOB  HOPE  is  the  favorite  come- 

dian of  the  radio  editors  of  the 
United  States  and  Canada,  accord- 

ing to  their  votes  in  the  11th  an- 
nual poll  conducted  by  Alton  Cook, 

radio  editor  of  the  New  York 
World-Telegram. 

Hope's  program,  the  Pepsodent 
Show,  was  also  voted  the  top  pro- 

gram by  the  144  editors  returning 
ballots  this  year,  giving  him  double 
assurance  of  his  first  ranking  posi- 

tion, in  w^hich  he  deposes  Jack 
Benny,  who  had  held  first  favor 
with  the  editors  for  the  preceding 
eight  years. 

They  Like  Fun 
Comedy  is  the  favorite  fare  of 

the  radio  scribes,  whose  first  six 
favorite  programs  are  all  comedy 
with  the  sole  exception  of  Informa- 

tion Please,  which  ranked  third. 
The  Benny  program  was  second, 
Fred  Allen  fourth,  Bing  Crosby 
fifth  and  Fibber  McGee  &  Molly 
sixth.  Two  dramatic  series,  Aldrich 
Family  and  Lux  Radio  Theatre, 
ranked  seventh  and  eighth  with  the 
editors;  the  New  York  Philhar- 

monic orchestra  broadcasts  were 
ninth  and  Rudy  Vallee  tenth. 

Red  Skelton  was  chosen  as  out- 
standing new  star  of  the  year  and 

Dinah  Shore,  last  year's  new  star, 
was  voted  the  best  girl  popular 
signer,  passing  the  perennial  fav- 

orite Kate  Smith,  who  took  second 
place  in  this  classification.  Bing 
Crosby  was  voted  the  most  popular 
male  singer  of  current  ditties  and 

Guy  Lombardo's  orchestra  the  most 
popular  band,  giving  Lombardo  first 
place  for  the  eleventh  time,  the  only 
star  to  hold  a  first  place  straight 
through  the  history  of  the  poll. 

Lily  Pons  was  the  favorite  con- 
cert singer  and  the  New  York  Phil- 

harmonic the  leading  symphonic 
program.  Harry  Von  Zell  was  voted 
the  best  announcer,  Bill  Stern  the 
best  sports  announcer  and  H.  V. 
Kaltenborn  the  best  news  commen- 

tator. Fred  Waring's  Chesterfield 
broadcast  was  voted  the  first  rank- 

ing quarter-hour  show;  Let's  Pre- 
tend is  the  leader  in  the  juvenile 

class;  Information  Please  the  most 
popular  quiz  show  and  Lux  Radio 
Theatre  the  leading  dramatic  series. 

Defense  Programs 
In  a  new  classification,  Defense 

Programs,  the  Treasury  Hour  was 
given  first  place  by  a  wide  margin. 
Roosevelt's  declaration  of  war 
broadcast  was  voted  the  outstand- 

ing single  broadcast  of  the  year. 
The   following   tabulation  lists 

MBS  Hits  Million 

MBS  gross  time  sales  for  the  month 
of  January  1942  were  $1,024,512, 
first  time  the  network  has  reached 
the  million  dollar  mark  in  any 
single  month.  Figures  represents 
aH  increase  of  102.8%  over  the 
$505,231  gross  time  sales  in  Janu- 

ary 1941. 

all  programs  securing  ten  or  more 
votes  in  any  classification  (the 
number  following  the  name  of  the 
star  or  program  is  its  total  vote 
after  weighing  for  first,  second  or 
third  choice)  : 

Symphonic  Programs — New  York  Phil- harmonic 210,  NBC  Symphony  111,  Detroit 
Symphony  98,  Andre  Kostelanetz  52,  Rich- 

ard Crooks-Margaret  Speaks  31,  Frank 
Black  24,  Metropolitan  Opera  22,  James 
Melton  20,  Toscanini  17,  Philadelphia  Sym- 

phony 16,  Alfred  Wallenstein  14. 
Quarter-Hour  Programs — Fred  Waring 

158,  Walter  Winchell  57,  Lum  'n'  Abner  36, 
Vic  &  Sade  35,  Amos  'n'  Andy  33,  Spot- light Bands  31,  Easy  Aces  30,  Glenn  Miller 
29,  Lanny  Ross  19,  Here's  Morgan  15, Goldbergs  14,  Against  the  Storm  13,  Dinah 
Shore  12,  Parker  Family  10. 

Juvenile  Programs — Let's  Pretend  157, Lone  Ranger  74,  Quiz  Kids  66,  Ireene 
Wicker  51,  Coasi-to-Coast  on  a  Bus  43, 
Jack  Armstrong  31,  School  of  the  Air  26, 
Tom  Mix  17,  Damrosch  Music  Appreciation 
Hour  14,  Orphan  Annie  12,  Rainbow 
House  11. 

Outstanding  Broadcast — Roosevelt  Decla- ration of  War  43,  Flash  on  Pearl  Harbor 
21,  Bill  of  Rights  broadcast  18.  Churchill 
to  Congress  10,  Bert  Silen  on  Manila  Air 
Raid  6,  CBS  Pear  Harbor  6. 
Defense  Programs — Treasury  Hour  252, 

Keep  'Em  Rolling  48,  Spirit  of  '42  34,  For America  We  Sing  30,  America  Preferred 
28,  Report  to  the  Nation  21. 

Favorite  Programs — Bob  Hope  119,  Jack 
Benny  90,  Information  Please  83,  Fred 
Allen  81,  Bing  Crosby  54,  Fibber  McGee  & 
Molly  51,  Aldrich  Family  38,  Lux  Theatre 
31,  New  York  Philharmonic  27,  Rudy  Val- lee 25,  Charlie  McCarthy  24,  Chamber 
Music  Society  of  Lower  Basin  Street  23, 
Andre  Kostelanetz  21,  One  Man's  Family 20,  Fred  Waring  18,  Walter  Winchell  18, 
Take  It  or  Leave  It  16,  Red  Skelton  14, 
Metropolitan  Opera  12,  Glenn  Miller  12, 
Phil  Spitalny  11,  Brooks-Speaks  11,  Detroit 
Symphony  11,  Fanny  Brice-Frank  Morgan 11. 
New  Star — Red  Skelton  62,  Dinah  Shore 

15,  Victor  Borge  9,  Henry  Morgan  9. 
Comedians — Bob  Hope  263,  Jack  Benny 

176.  Fred  Allen  138,  Fibber  McGee  &  Mollv 
109,  Red  Skelton  42,  Charlie  McCarthy  30, 
Eddie  Cantor  17,  Abbott  &  Costello  15, 
John  Barrymore  14,  Burns  &  Allen  11. 

Concert  Singers — Lily  Pons  125,  Richard 
Crooks  118,  Gladys  Swarthout  93,  James 
Melton,  63,  Lawrence  Tibbett  37,  Jan 
Pearce  32,  John  Charles  Thomas  31,  Marian 
Anderson  25,  Nelson  Eddy  23,  Rise  Stevens 
22,  Margaret  Speaks  20,  Lucille  Manners 
20,    Jessica  Dragonette   18,   Paul  Robeson 
16,  Francia  White  15,  Frank  Parker  11, 
John  Dickenson  11. 

Sports  Announcers — Bill  Stern  265,  Ted 
Husing  231,  Red  Barber  100,  Bob  Elson 
26,  Don  Dunphy  24,  Clem  McCarthy  11, 
Sam  Taub  10. 
Announcers — Harry  Von  Zell  36,  Don 

Wilson  26.  Milton  Cross  18,  Ken  Carpenter 
10,  Ben  Grauer  7,  David  Ross  4. 
News  Commentators — H.  V.  Kaltenborn 

164,  Raymond  Gram  Swing  161,  Elmer 
Davis  129,  Lowell  Thomas  78,  William 
Shirer  43.  Gabriel  Heatter  37,  Walter 
Winchell  33,  Fulton  Lewis  jr.  22,  Boake 
Carter  14,  Peter  Grant  11. 
Quiz  Shows — Information  Please  298, 

Take  It  or  Leave  It  175,  Quiz  Kids  92, 
Truth  or  Consequences  66.  Kay  Kyser  47, 
Dr.  I.  Q.  38,  Double  or  Nothing  28.  Battle 
of  the  Sexes  19,  What's  My  Name  10. 
Dramatic  Programs — Lux  Radio  Theatre 

229,  Aldrich  Family  61,  Helen  Hayes  60. 
One  Man's  Family  52,  Cavalcade  of  Amer- 

ica 50,  Orson  Welles  48,  Columbia  Work- 
shop 44,  Sci-een  Actors  Guild  41,  Big  Town 32,  Silver  Theatre  19,  First  Nighter  18. 

Inner  Sanctum  14,  Mr.  D.  A.  16,  Great 
Plays  14,  March  of  Time  13,  Philip  Morris 
Playhouse  13. 

Male  Popular  Singers — Bing  Crosby  288, 
Kennv  Baker  108,  Dennis  Day  63,  Lanny 
Ross  59,  Barry  Wood  39,  Frank  Parker  28, 
Harry  Babbett  24,  Frank  Sinatra  23,  Bob 
Eberie  14,  Frank  Munn  13,  James  Mel- ton 10. 

Girl  Popular  Singers — Dinah  Shore  212. Kate  Smith  172,  Connie  Boswell  105,  Ginny 
Sims  65.  Frances  Langford  57,  Mary  Mar- tin 28,  Bea  Wain  19,  Martha  Tilton  18, 
Diane  Courtney  12,  Helen  O'Connell  11. Popular  Orchestras — Guy  Lombardo  149, Glenn  Miller  132,  Fred  Waring  56,  Kay 
Kyser  54,  Tommy  Dorsey  51,  Wayne  King 
48,  Andre  Kostelanetz  31,  Benny  Goodman 
22,  Sammy  Kaye  22.  Horace  Heidt  14, 
Jimmy  Dorsey  13,  Paul  Whiteman  12,  Phil 
Spitalny  11,  Freddy  Martin  11,  Xavier 
Cugat  10,  Ray  Noble  10,  Harry  James  10. 

Blue  Seeks  Ideas 

BLUE  NETWORK,  now  that 
it  is  an  independent  organi- 

zation, announced  last  week 
it  is  interested  in  original 
program  ideas  and  scripts  by 
new  or  established  writers  to 
be  submitted  to  its  central 
script  office  in  New  York  re- 

gardless of  the  city  in  which 
writers  are  located.  Writers 
will  be  requested  to  sign  the 
network's  regular  r  el  e  a  s  e 
form  before  scripts  can  be 
considered. 

Dempsey  for  Piel 
PIEL  BROS.,  Brooklyn  (beer),  on 
Feb.  14  will  start  a  Saturday  8:30-9 
p.m.  series  of  sports  quiz  programs, 
on  WOR,  New  York,  starring  Jack 
Dempsey,  former  heavyweight 
champion,  and  a  rotating  board  of 
sports  authorities.  Listeners  will  be 
invited  to  submit  questions  on  all 
sports  and  $5  in  defense  savings 
stamps  will  be  awarded  for  each 
question.  Those  stumping  the  board 
win  a  $25  defense  bond  for  the  lis- 

tener. Titled  Jack  Dempsey' s  All- Sports  Quiz,  the  program  is  the 
fifth  "station-built"  show  sold  by 
WOR  during  the  past  few  months. 
Agency  is  Sherman  K.  Ellis  &  Co., 
New  York. 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 JAN.  31  TO  FEB.  6  INCLUSIVE  

Bee isions . 

FEBRUARY  2 
WSVS,  Buffalo — Retired  to  files  request 

silent  period  WSVS  having  surrendered  li- 
cense by  letter  Jan.  29  asking  cancellation. 

FEBRUARY  3 

KFQD,  Anchorage,  Alaska — Granted  con- sent transfer  control  from  R.  E.  McDonald 
snd  Barbara  McDonald  to  Wm.  J,  Wagner 
representing  332  shares  of  stock  for  $10,000. 
KFQD,  Anchorage,  Alaska — Granted 

aiodific.  license  specified  hours  to  unl. 
KDB,  Santa  Barbara,  Cal. — Granted  con- 

sent transfer  control  Santa  Barbara  Broad- 
casters from  Thomas  S.  Lee  and  R.  D. 

Merrill,  executors  of  estate  Don  Lee,  de- 
ceased, to  Don  Lee  Broadcasting  System. 

WTTM.  Trenton,  N.  J.— Commission  on 
•own  motion  set  aside  previous  dismissal 
hy  WTNJ  for  rehearing  against  new  sta- 

tion grant  WTTM  giving  petitioner  20 
^ays  to  submit  further  material  and  ap- 
5)licant  10  days  thereafter. 
NEW.  WKAL  Inc.,  Kalamazoo,  Mich.— 

^Designated  for  hearing  applic. 
NEW,  Imes-Weaver  Broadcasting  Co., 

Murfreesboro,  Tenn. — Placed  in  pending 
^le  under  order  79  applic.  CP  new  station. 

Wet  work  (Kccovnts 
All  time  Eastern  Wartime  unless  indicated 

New  Business 

ROYAL  CANADIAN  TOBACCO  Co., 
Toronto,  on  March  8  starts  Ken  Sable's Amateurs  on  CHML.  Hamilton,  Ont. ; 
CKCO,  Ottawa;  CFRC.  Kingston, 
Ont.;  CFRB,  Toronto;  CKAC  and 
CFCF,  Montreal,  Sunday  12  :30-l  p.m. 
(EDST).  Agency:  Metropolitan  Adv. 
Service,  Toronto. 

Renewal  Accounts 
PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Feb.  6  renewed  for  52 

"Weeks  The  Philip  Morris  Playhouse  on 
100  CBS  stations,  Fri.,  9-9:30  p.m. 
<rebroadcast,  11 :30  p.m. -12  midnight). 
Agency :  Blow  Co.,  N.  Y. 

Network  Changes 
BROWN  &  WILLIAMSON  TOBAC- 
'CO  Co.,  Louisville  (Wings  King  Size cigarettes),  on  Feb.  13  replaces  Wings 
•of  Destiny  with  Capt.  Flagg  &  Sergt. 
<Quirt  on  83  NBC  stations,  Fri.,  10- 
10 :30  p.m.  Agency :  Russel  M.  Seeds 
Oo.,  Chicago. 

TIME  MAGAZINE,  Now  York,  on 
Feb.  13  shifts  March  of  Time  on  119 
Blue  Network  stations  from  Thurs., 
8-8:30  p.m.  to  Fri.,  9:30-9:55  p.m. 
Agency :  Young  &  R  jbicam,  N.  Y. 

STERLING  PRODUCTS,  Wheeling, 
W.  Va.  (Phillips  Milk  of  Magnesia), 
•on  Feb.  6  added  11  XBC  stations  and 
on  March  6  adds  2  XBC  stations  to 
Waltz  Time,  making  a  total  of  75 
XBC  stations,  Fri.,  9-9  :30  p.m.  Agen- 
•«y :  Blackett-Sample-Hummert,  N.  Y. 
BROWN  &  WILLIAMSON  TOBAC- 

CO Co.,  Louisville,  on  Feb.  11  switches 
Uncle  Wnjter's  Dog  House  (Raleigh), 
from  Fri.,  9  :30-10  p.m.  to  Wed.,  8  :30-9 
p.m.,  now  occupied  by  Plantation 
Party  (Bugler  tobacco),  which  moves 
to  the  Friday  spot.  Both  are  on  84 
NBC  stations.  Agency :  Russell  M. 
Seeds  Co.,  Chicago. 

LEVER  BROS.,  Cambridge  (Rinso), 
on  Feb.  12  switches  Big  Town  on  72 
CBS  and  31  CBC  stations,  Thurs., 
"9  :.jO-10  p.m.  from  Hollywood  to  New 
York  for  .three  weeks.  Agency  :  Ruth- 
rauff  &  Ryan,  N.  Y. 

LADY  ESTHER  Co.,  Chicago  (cos- 
metics), on  Feb.  9  replaces  Orson 

Welles  with  Freddy  Martin's  Orches- tra on  G8  CBS  stations,  Mon.,  10-10  :30 
p.m.  Agency:  Pedlar  &  Ryan,  N.  Y. 

FEBRUARY  5 
WCSC,  Charleston,  S.  C— Proposed  denial 

transfer  from  The  Liberty  Life  Insurance 
Co.  to  John  M.  Rivers. 
NEW,  Herman  Radner,  Detroit — Granted 

petition  amend  applic.  250  w,  denied  request remove  hearing  docket. 
WROL,  Kno.xville,  Tenn. — Granted  peti- 

tion intervene  KWFT  hearing,  also  in WDNC  hearing. 
KFNF,  Shenandoah,  la. — Granted  contin- 

uance hearing  to  2-24-42. 
NEW,  Frequency  Broadcasting  Corp., 

Brooklyn  —  Granted  60  day  continuance 
applic.  new  FM  hearing  to  4-15-42. 
KRBC,  Abilene,  Tex.;  WQBC,  Vicksburg, 

Miss.;  NEW,  San  Jacinto  Broadcasting  Co., 
Houston — Granted  continuance  hearing  to 4-13-42. 

Applieations . . . 
FEBRUARY  3 

WHEB,    Portsmouth,    N.    H.    CP  new 
transmitter  directional  D  increase  10  kw 
operation  D  hours. 
WCHV,  Charlottesville,  Va.— Voluntary 

assignment  permit  and  license  to  Charles 
Barham  Jr.,  and  Emmalou  W.  Barham, partnership. 
WNOE,  New  Orleans— CP  change  1060 

kc  increase  50  kw  install  new  transmitter and  directional  D  &  N. 
WJAX,  Jacksonville,  Fla. — CP  change 

5  kw  D  &  N  amended  show  930  kc  under NARBA. 
WMSL,  Decatur,  Ala. — Acquisition  con- 

trol by  Mutual  Savings  Life  Insurance  Co. 
60  shares  (40%)  common  stock  from  Clar- 

ence H.  Calhoun  Jr.  amended  re  corporate structure. 
WCOS,  Columbia,  S.  C— Voluntary  as- 

signment license  to  Carolina  Broadcasting Corp. 
NEW,  Sikeston  Community  Broadcasting 

Co.,  Sikeston,  Mo.— CP  new  station  1300 
kc  250  w  daytime. 

FEBRUARY  4 
WRLC,  Toccoa,  Ga.— CP  change  1420 

kc  increase  1  kw  change  hours  to  daytime. 
KPAB,  Laredo,  Tex. — Voluntary  assign- ment license  to  The  Pan  American  Broad- casting Co. 
KBWD,  Brownwood,  Tex. — Voluntary  as- 

signment license  to  Brown  County  Broad- casting Co. 
KGW,  Portland,  Ore.— CP  install  new 

transmitter  increase  5  kw  N  directional 10  kw  D. 
KROY,  Sacramento,  Cal.— CP  change 

1030  kc  increase  10  kw  install  new  trans- mitter and  move. 

Tentative  Calendar . . . 
KGNC,  Amarillo,  Tex.,  CP  860  kc  5  kw  N 

10  kw  D  directional  N  share  time  KUSD (Feb.  9). 

'Wartime'  Prevails 

FOR  THE  DURATION,  fol- 
lowing President  Roosevelt's 

proclamation,  the  four  net- 
works, effective  Feb.  9  at  2 

a.m.,  are  conducting  all  oper- 
ations under  the  designation 

"War  Time".  Program  book- 
ings, sales  contracts,  legal 

papers  and  publicity  releases 
at  CBS,  MBS,  NBC  and  the 
Blue  Network,  when  refer- 

ring to  time,  will  designate 
it  as :  Eastern,  Central, 
Mountain  or  Pacific  War Time. 

FCC  War  Time  Order 
CONFORMING  with  the  new  war 
time  daylight  saving  statute,  the 
FCC  last  Tuesday  revised  its  rules 
and  regulations,  adopting  an  order 
providing  that  the  times  of  sunrise 
and  sunset  now  specified  in  all 
existing  instruments  or  authoriza- 

tions for  standard  broadcast  sta- 
tions be  advanced  one  hour,  effec- 

tive at  the  start  of  war  time,  2  a.m. 
on  Feb.  9,  as  follows: 

Adopted  new  Section  2.36  of  General 
Rules  and  Regulations;  amended  Section 
3.87,  footnote  No.  26  to  Section  7.81(d), 
footnote  No.  27  to  Section  7.82(d),  foot- note No.  67  to  Section  8.221(d),  footnote 
No.  70  to  Section  8.222(c)(5),  and  foot- note No.  71  to  Section  8.222(d)(6), 
adopted  new  Order  No.  90. 

N.  Y.  Disc  Bill  Plans 

TAKING  UP  where  they  left  off 
last  spring,  a  committee  of  broad- 

casting attorneys  will  meet  with 
counsel  for  the  National  Assn.  of 
Performing  Artists  this  week  to  at- 

tempt to  work  out  a  mutually  agree- 
able measure  prohibiting  unauthor- 
ized off-the-air  or  off-the-line  re- 

cordings for  introduction  in  the 
New  York  Legislature.  For  the 
past  several  years  NAPA-inspired 
bills  have  been  introduced  by  State 
Senator  Charles  Perry  (D-Manhat- 
tan ) ,  all  of  which  have  died  in  the 
Assembly  after  being  passed  by  the 
Senate. 
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ONE  UNIT  PROVIDES 

All  THESE  — 

*  Direct  reading  of  center-frequency  deviation  (witfi  or  without modulation)  f 

*  Instant  calibration  against  a  precision  crystal  standard 

*  Direct  reading  of  modulation  percentage  t 

^   Adjustable  modulation-limit  Flasherf 

*  High-fidelity  output  for  audio  monitoring  f 
t  Provision  has  been  made  for  remote  console  operation. 

GENERAL  ^  ELECTRIC Vi,*^  160-25-6914 

FCC  Now  Slated 

To  Stay  in  Capital 

Obtains  Additional  Space  to 
Place  Monitoring  Staff 
EFFECTIVELY  spiking  reports 
of  any  immediate  plan  to  move  the 
FCC  out  of  Washington,  as  has 
been  done  with  numerous  non-de- 

fense agencies,  it  was  learned  last 
Friday  that  the  Commission  had 
procured  another  downtown  office 
building  containing  30,000  square 
feet  of  space  to  accommodate  some 
300  employes.  The  space  is  in  the 
Hutchins  Bldg.,  10th  and  D  Streets, 
NW,  about  three  blocks  from  FCC 
headquarters  in  the  New  Post Office  Bldg. 

Now  occupied  by  the  Bureau  of 
Immigration  &  Naturalization  of 
the  Department  of  Justice,  which 
is  being  moved  to  Philadelphia,  the 
Hutchins  Bldg.  will  be  available 
to  the  FCC  about  March  1.  Most 
of  the  space  will  be  occupied  by 
the  Foreign  Broadcast  Monitoring 
Service,  engaged  in  war  work. 
These  employes  will  be  removed 
from  a  building  in  Northeast 
Washington.  The  amateur  branch 
of  the  Licensing  Division  and  cer- 

tain other  secondary  services  will 
be  moved  to  the  Northeast  loca- 

tion, it  is  understood. 

Congestion  Eased 
With  the  additional  space,  con- 

gestion in  the  Post  Office  head- 
quarters will  be  alleviated  some- 

what. The  new  Priorities  Section 
of  some  75  employes,  headed  by 
Leighton  H.  Peebles,  director  of 
the  communications  branch  of  the 
War  Production  Board,  which  is 
handling  priorities  in  conjunction 
with  the  Defense  Communications 

Board  and  the  FCC,  will  be  ac- 
commodated at  headquarters  in  the 

New  Post  Office  Bldg. 

The  FCC  now  has  some  800  em- 
ployes in  Washington,  with  at  least 

50  more  to  be  added  under  new  ap- 
propriations. In  addition,  a  supple- 

mental appropriation  will  be  sought 
for  the  fiscal  year  1943  for  the 
foreign  broadcast  unit.  There  are 
some  1,200  employes  in  the  field, 
largely  on  monitoring  duty. 

Sweetheart  News 

WITH  its  contract  expiration  Feb. 
27  for  newscasts  on  WEAF,  New 
York,  by  Don  Goddard,  Beaumont 
Labs.,  St.  Louis,  will  discontinue  its 
seasonal  campaign  for  4-Way  cold 
tablets.  Manhattan  Soap  Co.,  New 
York,  will  take  over  the  series 
March  2.  The  Sweetheart  soap 
broadcasts  will  be  12-12:15  p.m. 
Monday,  Wednesday  and  Friday, 
through  Franklin  Bruck  Adv.  Agen- 

cy, New  York.  Don  Goddard  is  also 
sponsored  by  C.  F.  Mueller  Co., 
Jersey  City,  American  Chicle  Co., 
Long  Island  City,  and  S.  B.  Thomas 
Baking  Co.,  New  York. 

WILLIAM  C.  KOPLOVITZ,  of  the 
Wasliiiigton  law  firm  of  Dempsey  & 
Koplovitz,  and  Mrs.  Koplovitz,  became 
Ihe  parents  of  a  5  lb.,  7  oz.  daughter, 
their  first  child,  on  Feb.  6  at  Sibley 
Hospital. 
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dl  FCC  Tries  to  Halt 

i|  Special  Inquiry  by 
House  Committee 

Fly  Reappointment  Becomes 
An  Issue  in  Proceedings 

(Continued  from  page  7) 
present  Communications  Act  was 
passed. 

Rep.  Cox  also  stressed  that  the 
projected  inquiry  would  be  "no 
witch  hunt",  although  it  would  ef- 

fectively cover  all  aspects  of  the 
FCC — organization,  activities  and 
personnel. 
From  its  broad,  general  lan- 

guage, it  is  believed  that  alleged 
"liberal"  and  "pro-Communist"  ac- 

tivities within  the  Commission 
could  easily  come  within  the  scope 
of  the  proposed  investigation,  along 
with  a  penetrating  examination  of 
such  developments  as  the  network- 
monopoly  regulations,  newspaper- 
ownership  inquiry,  multiple  owner- 

ship bans  and  other  FCC  projects 
of  recent  years. 
With  nothing  specified  in  the 

legislation,  beyond  the  naming  of 
the  five-man  select  committee  and 
the  general  authorization  to  con- 

duct hearings  and  subpoena  wit- 
nesses, it  is  thought  the  hearings 

could  go  into  virtually  all  phases 
of  FCC  operation  in  which  it  might 
become  interested. 

It  is  expected  the  Rules  Commit- 
tee will  consider  the  resolution  dur- 
ing the  week  of  Feb.  9.  In  event  of 

approval  of  a  special  rule  for  the 
measure,  the  resolution  would  be 
brought  to  the  House  floor  the  fol- 

lowing week,  according  to  present 
indications.  In  the  face  of  mount- 

ing criticism  of  the  FCC  in  both 
House  and  Senate  in  the  last  year, 
it  appears  to  some  observers  that 
sufficient  support  to  secure  a  ma- 

jority vote  for  the  measure  may 
come  from  Republican  and  Demo- 

cratic members  alike.  Apart  from 
a  handful  of  Republican  opposition, 
these  observers  see  the  bulk  of  op- 

position force  centering  in  strict 
New  Deal  ranks. 

Committee's  Makeup 
Proponents  of  an  investigation 

of  the  FCC,  either  under  the  Cox 
resolution  or  the  Sanders  bill,  fore- 

see the  only  serious  threat  toward 
preventing  such  a  move  in  the  argu- 

ment that  investigations  of  Federal 
agencies  should  not  be  conducted 
during  wartime,  on  grounds  that 
it  would  interfere  with  the  war 
effort. 
Although  probable  membership 

of  the  select  committee  can  only 
be  conjectured,  it  is  expected  on 
the  basis  of  custom,  that  Rep.  Cox, 

as  author  of  the  resolution,  would 
be  named  chairman  of  the  group. 
It  is  also  expected  in  most  quarters 
that  membership  would  include 
Rep.  Sanders. 

If  the  House  should  approve  the 
Cox  resolution  and  authorize  the 
extensive  inquiry,  Speaker  Ray- 
burn  would  name  the  committee 
members,  and  counsel  would  be 
hired.  Prominently  mentioned  for 
this  prospective  post  is  Edmund 
M.  Toland,  Washington  attorney 
who  last  year  served  as  general 
counsel  for  the  special  House  com- 

mittee investigating  the  National 
Labor  Relations  Board,  headed  by 
Rep.  Smith  (D-Va.),  and  who  now 
is  functioning  in  a  similar  capacity 
with  the  House  Naval  Affairs  Com- 

mittee in  its  investigation  of  naval 
contracts. 

It  is  thought  that  at  least  sev- 
eral weeks  would  be  necessary, 

after  House  approval,  to  set  up 
the  committee  as  an  operating  unit. 
Some  see  April  1  as  a  possible  open- 

ing date  for  hearings,  if  the  con- 
templated schedule  holds.  It  is  also 

seen  possible  that  the  hearings  will 
last  from  four  to  five  months,  even 
with  a  steady  hearing  program.  At 
any  rate,  indications  are  that  the 
investigation,  if  undertaken,  will 
be  completed  at  the  present  ses- 

sion of  Congress. 
Debated  in  House 

Meantime,  the  pros  and  cons 
on  the  FCC  picture  once  more  arose 
briefly  but  sharply  on  the  House 
floor  last  week.  Prefacing  introduc- 

tion of  his  resolution  last  Monday, 
Rep.  Cox  again  let  go  at  Chairman 

Fly,  charging  him  with  "a  monu- 
mental contempt  for  this  body  (the 

House)  and  its  members"  and  de- 
claring that  "All  I  am  interested  in 

is  guarding  the  public  against  the 
maladministration  of  a  fine  law". 

The  following  day  Rep.  Rankin 
(D-Miss.)  took  the  floor  on  behalf 
of  Chairman  Fly  and  the  FCC  in 

an  energetic  attack  on  the  "Radio 
Trust",  whom  he  charged  with 
regulating  the  Commission  before 
the  advent  of  Chairman  Fly  and 
"the  dauntless  leadership  of  this 

rangy  Texan". "Last  week  I  made  the  statement 
on  the  floor  that  I  proposed  offer- 

ing a  resolution  for  a  House  in- 
vestigation of  the  FCC,"  Rep.  Cox 

commented.  "The  report  of  the 
statement  reaching  Mr.  Fly  pro- 

voked great  laughter.  Mr.  Fly,  you 
know,  has  a  monumental  contempt 
for  this  body  and  its  members.  But 
later,  upon  conferring  with  one  or 
two  members  of  the  Commission, 
he  took  a  most  serious  attitude 
toward  the  suggestion.  Agents  of 
the  Commission  have  been  assigned 

250    WATTS  •1400  KILOCYCLES 

1 NEWS 

Bvery  Hour  on  the  Hour 

VIHBO 

MEMPHIS,  TENN.  , 

CBS  EUROPEAN  NEWS  CHIEF, 
Ed  Murrow  (right),  visiting  his 
family  in  Seattle,  meets  a  happy 
group  consisting  of  his  father, 
mother  and  brother  Dewey, 
grouped  around  the  microphone. 
Other  member  of  the  family,  not 
present,  was  Col.  Lacey  V.  Mur- 

row, former  Washington  State 
Highway  Director,  now  on  active 
duty  with  the  Army  Air  Corps. 

the  duty  of  contacting  members. 
"Mr.  Fly  would  tell  you  there  is 

nothing  wrong  with  the  Commis- 
sion and  that  he  has  no  fear  of  an 

investigation.  Yet  he  would  leave 
no  stone  unturned  to  prevent  it. 
If  you  have  not  heard  from  mem- 

bers of  the  Commission  or  their 

agents,  you  will  be  hearing." A  Valuable  Servant 

Responding  the  following  day, 
last  Tuesday,  Rep.  Rankin  de- clared : 

"In  my  opinion,  James  Lawrence 
Fly  is  a  most  valuable  public  ser- 

vant. I  have  known  him  for  many 
years.  I  know  there  is  a  great  deal 
of  criticism  now  being  inspired 
from  the  outside  because  of  his  op- 

position to  the  radio  monopoly,  be- 
cause of  his  opposition  to  certain 

big  interests  monopolizing  the  ra- 
dio business  throughout  the  coun- 

try; but  I  believe  if  members  of 
the  House  will  investigate  the  rec- 

ord of  Mr.  Fly  they  will  find  that 
he  is  one  of  the  most  valuable 
servants  of  the  American  people 
at  this  time. 

"At  least  90%  of  all  the  criti- 
cism hurled  at  Chairman  Fly  and 

the  FCC  has  come  straight  from 

the  powerful  radio  monopoly.  That 
criticism  has  come  because  under 

Mr.  Fly,  for  the  first  time  in  his- 
tory, the  Commission  has  regulated 

the  industry  instead  of  the  indus- 
try regulating  the  Commission.  For 

the  first  time  in  history,  the  Com- 
mission is  being  run  in  the  interest 

of  all  the  people  of  the  United 
States  instead  of  the  half-dozen 
interlocking  corporations  best 
known  as  the  Radio  Trust. 

"It  is  common  knowledge  that 
ever  since  the  FCC,  under  the 
dauntless  leadership  of  this  rangy 
Texan,  began  to  administer  the  law 
without  fear  or  favor,  the  Radio 
Trust  has  sought  to  blitzkreig  him. 
Every  attempt  has  backfired.  Mr. 
Fly  has  gone  his  way  undisturbed, 
confident  that  honest  administra- 

tion of  the  law  will  bring  better 
radio  service  to  the  public,  and  will 
eventually  end  the  unholy  domi- 

nance of  the  industry  by  two  New 
York  corporations. 'Trust'  Travels 

"Nobody  can  persuade  me  that 
a  Wall  Street  hireling  or  a  Phila- 

delphia cigarmaker  should  have  the 
right  to  dictate  what  radio  pro- 

grams the  people  of  Mississippi, 
Iowa,  Texas  or  Georgia  ought  to 
hear.  I  am  sure  the  worthy  gentle- 

man (Rep.  Cox)  introduced  his resolution  from  the  very  highest 
motives,  but  the  ones  who  will  now 
try  to  use  it  may  not  be  similarly 
motivated.  No  doubt  before  the  ink 
was  dry  on  the  bill,  the  walking 
delegates  of  the  Radio  Trust  were 
packing  their  bags  and  catching  the 

express  for  Washington." 

WJHO  Joins  MBS 
WJHO,  Opelika,  Ala.,  joined  MBS 
Feb.  8.  The  station,  operating  on 
1400  kc.  with  250  watts  day  and 
100  watts  nighttime  power,  is  Mu- tual's  198th  affiliate. 

ARTHUR  SINSHEIMER,  radio  di- rector of  Peek  Adv.  Agency,  New  York, 
has  been  appointed  associate  director 
of  radio  for  the  Civilian  Defense  volun- 

teer office  of  Greater  New  York. 
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Fast  Return  to  Buyers  Market 

After  End  of  War  Is  Foreseen 

Prof.  Russell,  of  U  of  Illinois,  Declares  Wise 

Advertisers  Will  Not  'Blackout'  Now 

PREDICTING  that  the  nation  will 

revert  to  a  post-war  "buyer's  mar- 
ket with  shocking  suddenness", 

Prof.  F.  A.  Russell,  advertising 
expert  of  the  College  of  Commerce, 
U  of  Illinois,  said  last  week  that 
wise,  far-sighted  business  leaders 
will  not  "black  out"  their  advertis- 

ing during  the  war. 
"There  may  be  priorities,  ration- 

ing, outright  prohibition  of  manu- 
facture or  sale  of  some  products, 

shortages,  and  a  definite  seller's 
market  during  the  war,"  he  said, 
"but  when  the  war  ends  the  nation 
will  have  an  enormously  enlarged 
capacity  for  the  production  of 
peacetime  products. 

Never  Came  Back 

"The  capacity  may  be  increased 
20  or  even  25%.  With  these  plants, 
these  machines,  these  trained  work- 

men, all  turning  out  civilian  goods 
in  greater  volume  than  ever  before, 
it  is  reasonable  to  expect  that  we 
shall  revert  to  a  buyer's  market 
with  shocking  suddenness." 
He  recalled  that  many  firms 

which  stopped  advertising  and 
ceased  maintaining  a  contact  with 

their  customers  during-  the  seller's market  of  the  last  war  never  were 

able  to  come  back  when  a  buyer's market  was  restored  after  the  war. 
In  England  today,  many  advertis- 

ers although  unable  to  supply 
goods,  are  maintaining  customer 
contact  by  advertising,  and  looking 
forward  to  peace  when  the  "battle 
of  the  brands"  will  be  resumed. 

Prof.  Russell  pointed  out  a  need 
for  continued  institutional  adver- 

tising to  people  who  are  not  now 
in  the  market  for  a  product — auto- 

mobiles, for  example — but  will  be 
in  the  future.  "When  these  buy- 

ers eventually  re-enter  the  market, 
their  thoughts  will  naturally  turn 
to  those  brands  which  have  been 
kept  before  them. 

"Furthermore,  in  cases  where 
the  value  of  the  product  is  hidden, 
as  with  packaged  foods  or  drugs, 
electrical  goods,  furniture,  etc., 
the  reputation  of  the  maker  is  one 
of  the  trusted  guides  to  the  pur- 

chaser. To  maintain  or  establish 
such  a  reputation  is  the  function  of 
some  advertising,  even  in  time  of 
scarcity. 

"Calling  for  advertising  also  will 
be  new  products,  some  of  which  are 
designed  to  take  the  place  of  un- 

obtainable articles,"  Prof.  Russell 
said.  "We  shall  doubtless  see  a 
flood  of  new  products  pouring  into 
the  market. 

"Likewise,  the  war  is  bringing 
sudden  shifts  in  population  and  in 
buying  groups.  The  rich  are  feel- 

ing poor  and  the  poor  are  feeling 
rich.  The  advertiser  must  educate 
perhaps  millions  of  potential  new 
customers  about  his  product. 

"The  increased  buying  power  of 

farm  groups  and  wage  earners  and 
the  decreased  buying  power  of 
salaried  workers  due  to  rising 
prices  and  taxes — these  shifts  must 
be  studied  and  the  new  customers 

reached." "Finally,"  he  said,  "there  is  the 
question  of  just  how  much  of  a 
shortage  there  is  going  to  continue 
to  be,  even  during  the  war.  Anti- 

cipated shortages  may  not  mate- 
rialize, and  new  developments  may 

ease  restrictions.  Income  available 
for  spending  may  shrink  to  such 
an  extent  that  there  will  be  enough 
goods  to  satisfy  the  decreased  de- 

mand and  restore  a  buyer's  mar- 

ket." 
RCA -NBC  Given  Time 

To  Reply  to  MBS  Suit 
A  60-DAY  extension  in  which  to 
reply  to  the  MBS  $10,275,000 
triple-damage  suit  against  RCA 
and  NBC  was  granted  by  the  Fed- 

eral District  Court  in  Chicago  last 
Thursday.  The  postponement  was 
agreed  to  in  a  stipulation  signed 
by  both  parties,  and  RCA-NBC 
now  has  until  April  3  to  answer 
the  charges. 

The  suit  has  no  direct  relation- 
ship to  the  anti-trust  suits  filed  in 

the  Chicago  court  on  Dec.  31  by  the 
Anti-Trust  Division  of  the  Depart- 

ment of  Justice.  Replies  to  these 
charges  are  not  due  until  Feb.  24 
in  the  case  of  CBS,  and  Feb.  25 
for  NBC.  MBS  filed  its  triple- 
damage  suit  on  Jan.  10,  along  with 
six  of  its  affiliates  [Broadcasting, 
Jan.  19]. 

NEW  SUBSCRIBERS  and  renewals 
to  the  program  library  service  of 
Standard  Radio  are  KMYC,  Marys- 
ville,  Cal. ;  WJPF,  Herrin,  III. ;  WGL, 
Fort  Wayne,  Ind. ;  KGNO,  Dodge 
Oitv.  Kan. ;  KLO.  Ogden,  Utah  ; 
CHML,  Hamilton,  Ont. 

Eaton  Spot  Plans 
FOR  ITS  first  national  radio  cam- 

paign starting  March  15,  Eaton 
Paper  Corp.,  New  York,  has  pre- 

pared one-minute  transcriptions 
dramatizing  the  magazine  adver- 

tisements it  ran  for  its  stationery 
last  year.  Series  will  be  heard 
thrice-weekly  on  28  stations 
throughout  the  country,  and  will 
emphasize  the  theme  "Any  Mail 
For  M'e?"  with  a  response  by  the 
postman,  "To  Get  A  Letter,"  Agen- 

cy is  Grey  Adv.  Agency,  New  York. 

NBC,  Blue  Staffs 

For  Public  Service 

Dr.  Angell  WUl  Serve  Both; 
Other    Personnel  Listed 

EXECUTIVE  personnel  for  the 
public  service  divisions  of  the  Blue 
Network  and  NBC  were  announced 
last  week  by  Mark  Woods,  presi- 

dent of  the  Blue,  and  by  Dr.  James 
Rowland  Angell,  who  will  serve  as 
public  service  counsellor  to  the 
Blue  and  continue  in  the  same  ca- 

pacity for  NBC. 
Dr.  Harrison  B.  Summers,  form- 
er director  of  public  service  pro- 

grams for  NBC,  in  charge  of  edu- 
cational and  religious  programs  in 

the  network's  eastern  division,  will 
transfer  to  the  Blue  in  a  similar 
position,  to  be  assisted  by  Grace  M. 
Johnsen,  for  the  past  seven  years 
NBC  supervisor  of  public  service 
programs.  Dr.  Summers  will  work 
mainly  with  the  eastern  section  in 
his  new  capacity  on  the  Blue  Net- 

work although  maintaining  overall 
charge  of  the  national  pattern. 

Director  of  Public  Service  in  the 
Blue  central  division  will  be  Wil- 

liam E.  Drips,  formerly  NBC  direc- 
tor of  agriculture  and  supervisor 

of  the  National  Farm  &  Home  Hour 
on  the  Blue. 
Under  the  supervision  of  Dr. 

Angell,  Thomas  D.  Rishworth,  since 
May,  1941,  assistant  director  of 
public  service  programs  in  the  East, 
will  direct  programs  in  that  divi- 

sion for  NBC.  His  assistant  will  be 
D wight  B.  Herrick,  who  has  been 

PROGRAM  TESTING 

IS  TRIED  BY  BLUE 

AS  AN  experimental  period,  the 
Blue  Network  is  using  the  Sunday 
7:30-8  p.m.  period,  vacated  Feb.  1 
by  the  series  Capt.  Flagg  &  Sergt. 
Quirt,  which  moves  to  NBC,  for 
two  dramatized  adventure  pro- 

grams, The  Black  Archer  and  Mar- 
tin  of  the  Mist,  until  Feb.  22  when 
the  network  starts  a  musical  series 
titled  The  Daughters  of  Uncle  Sam. 
Listeners  will  be  asked  to  advise 
the  Blue  if  they  would  like  the  ad- 

venture stories  heard  Feb.  8  and 
15  continued  at  another  time. 

The  musical  series,  featuring  an 
all-girl  orchestra  directed  by  B.  A. 
Rolfe,  and  Mary  Small  as  song- 

stress, will  pay  tribute  each  week 
to  some  famous  "daughter  of  Amer- 

ica," who  will  appear  in  person  to 
make  an  appeal  on  behalf  of  the 
group  to  which  the  program  is  dedi- cated, such  as  the  Army,  Navy,  Red 
Cross  or  Marines. 

with  the  NBC  public  service  divi- 
sion for  the  past  seven  years.  Ju- 
dith Waller  will  head  the  Chicago 

office,  while  Jennings  Pierce  will  be 

in  charge  of  NBC's  public  service activities  on  the  West  Coast.  Mrs. 
William  H.  Corwith  retains  her 
position  as  assistant  to  Dr.  Angell. 

The  director  of  public  service  in 
charge  of  the  western  division  of 
the  Blue  Network  will  be  announced 

shortly  by  Mr.  Woods. *      *  * 
Coast  Staff  Complete 

Completion  of  reorganization  on 
the  West  Coast  for  the  separation 
of  NBC-Red  and  the  new  Blue  Net- 

work has  been  announced  by  the 
two  companies. 

Appointments,  in  addition  to 
those  already  announced  [Broad- 

casting, Feb.  2],  include  Paul 
Gates,  formerly  supervisor  of  an- 

nouncers for  San  Francisco  sta- 
tions, transferred  to  Hollywood  as 

night  program  manager  of  the 
western  division,  Blue  network,  and 
Jennings  Pierce,  director  of  public 
service  programs,  western  division, 
NBC,  retaining  that  position  but 
now  headquartering  in  Hollywood. 

Assigned  to  KPO,  San  Francisco, 
have  been  Byron  Mills,  continuity 
acceptance;  Bob  Sandstrom,  traf- 

fic; Floyd  Farr,  chief  announcer; 
Carl  Wieninger,  transcription  li- 

brary; Fay  Pattee  Smith  and  Janet 
Sligh,  sales  and  program  traffic; 
Ann  J.  Elletson,  central  stenogra- 

phic; Norma  De  Valle,  duplication; 
William  K.  Emery,  guest  relations; 
Don  F.  Martin,  news  and  special 
events;  Leonard  Gross,  public  serv- 

ice programs. 
KGO,  San  Francisco,  personnel 

will  include  Walter  Davidson,  sales 
manager;  T.  B.  Palmer,  technical 
supervisor;  Joan  Peterson,  chief 
auditor;  Harry  Mayhorn,  continu- 

ity acceptance;  Forrest  Barnes, 
production  manager;  Berton  Ben- 

nett, chief  announcer ;  Lola 
Camaches  and  Eleanor  Higby,  sales 
and  program  traffic;  Gene  Grant, 
Blue  Network  and  spot  sales. 

ENTRY  blanks  in  the  annual  contest 
of  the  National  Board  of  Fire  Under- 

writers to  award  gold  medals  to  the 
radio  station  and  newspaper  which  per- 

formed the  most  meritorious  public 
service  in  fire  prevention  during  1941 
have  been  sent  out  by  the  NBFU.  En- tries close  Feb.  15. 
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Of  course  you  are,  for  your  dealers  make  or  break 

campaigns — at  the  point  of  sale. 

your 

This  WLW  representative  knows  what  your  dealers 

think  .  .  .  about  your  advertising  .  .  .  and  the  forces 

that  move  merchondise  in  modern  day  retailing. 

He  repor 

just  off  ti^ Move  Your 

sit  subject  in  a  new  study 

"28,037  calls  on  the  Men  Who 

If  you  haven't  received  your  copy,  write  WLW  or  call 
one  of  our  Sales  Offices. 

New  York  —  Transamerican  Broadcasting 

&  Television  Corp. 

Chicago — WLW,  360  No.  Michigan  Avenue 

San  Francisco — International  Radio  Sales 

THE     NATION'S     MOST     MERCHANDISE-ABLE  STATION 



Gear  your 

distribution,  your 

selling,  your  adver- 

tising in  Oklahoma 

to  keep  pace! 

((i-S  IN 



BROADASTING 

The  Weekl^^^^  Newsmagazine  of  Radio 

frd^cast  Advertising- 
-///- 

15c  the  Copy           $5.00  the  Year 

Canadian  &  Foreign    $6.00  the  Year           Published  e 
FEBRUARY  16,  1942 

very  Monday,  53rd  issue  (Yearbook  Number)   Published  in  Febru 

Vol.  22  •  No.  7 

WASHINGTON,  D.  C. 

1^ 

SERVICE  TO 

COLORADO 

The  public  service  activities  of 

KLZ  are  invaluable  to  the  people 

of  Colorado.  Always  giving  time 

and  effort  in  the  interest  of  the 

public,  KLZ  is  a  vital  part  of  our 

daily  community  life. 

I. 

RALPH  L.  CARR 

GovernoT  of  Colorado 



Three  News  Wires  Keep 

WLS  Listeners 

To  broadcast  all  the  important 
news  as  fast  and  accurately  as 
possible,  WLS  has  three  news 
services:  United  Press,  Trans- 
radio  Press  and  Press  Associa- 

tion. We  have  two  experienced 
and  competent  news  editors: 
Julian  Bentley  and  Ervin  Lewis. 
We  have  twelve  regular  news 

periods  daily,  plus  special  bulle- 
tins as  the  occasion  warrants. 

With  such  complete  news  cov- 
erage, with  two  competent  news 

editors  selecting  the  best  mate- 
rial from  three  leased  wire  serv- 
ices, WLS  listeners  are  assured 

of  fast  and  accurate  information 
...  an  additional  reason  why 

people  in  Chicago  and  the  Mid- 
dle West  listen  to  WLS. 

JULIAN  BENTLEY 
Julian  Bentley,  News  Editor 

of  WLS  and  Prairie  Farmer  for 
the  past  eight  years,  came  to 
the  station  from  the  United 
Press.  A  graduate  of  Knox 
College,  he  is  a  linguist  and 
writer    of    national  reputation 

,  .  moderator  of  "Ask  Young 
America"  on  the  Blue  Network. 

MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK— KOY  PHOENIX  *  KTUC  TUCSON  *  KSUN  BISBEE-DOUGLAS 



JUST  LIKE  THE 

920  CLUB''  Program 

One  of  America's  Greatest  Local  Programs 

A  Participating 
Program ... 
Write  for 

Availabilities 
BOSTON,  MASSACHUSETTS 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  BROADCASTING  Pubucations,  Inc..  870  National  Press  Building.  Washington,  D.  C.  Entered  aa 
second  class  matter  iVIarch  14,  19S3.  at  the  Post  Office  at  Washington.  D.  C.  under  act  of  March  3,  1879. 



^jotes  from  New  Zealand 

Sales  for  you  right  here  •  •  • 

WWL  Daytime  Coverage 
PR;MARY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

You  won't  find  WWL  on 

many  radio  push-buttons 
in  New  Zealand  or  Cuba 

or  Alaska,  though  we 
have  received  letters  from 
listeners  in  all  of  these 

places  —  and  throughout 
the  United  States. 

But  in  the  Deep  South 

this  50,000-watt,  clear- 
channel  station  is  not  only 

first  on  the  push-buttons 
but  first  in  the  hearts  of 
its  millions  of  friends. 
That  means  real  results 

for  every  user  of   .    .  . 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  Inc. 
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g^7l?A  POUND  O
F  SUGAR? 

A  better  buy  is  KFAB.  Extra 
good  coverage  of  the  farm  markets 
throughout  Nebraska  and  her  neigh- 

boring states.  Mighty  sweet  audience, 
too  .  .  .  responsive  to  KFAB  adver- 

tising, and  generous  with  a  surplus 
of  money.  That's  why  advertisers are  asking  for  priorities  on  KFAB 
time.  We  haven't  started  rationing 
yet  .  .  .  but  you'd  better  call,  today. 

DON  SEARLE  — Gen'l  Mgr. 

Ed  Petty  &  Co.,  Nat'l  Rep.    ̂   J" N O  I. 
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ALL  OUT  FOR  VICTORY! 

ADIO  is  ready.  Before  the  first  shot 
resounded  over  Pearl  Harbor,  Radio  had 

prepared  itself  in  army  maneuvers  and 

was  ready. 

Twenty-one  years  ago,  it  was  a  mere  baby 
founded  on  the  principle  that  a  thought 

is  conveyed  quicker,  more  clearly  and 
more  poignantly  when  it  is  spoken. 

Today,  like  every  other  valiant  and  patri- 

otic 21 -year-old  serving  our  country.  Radio, 
as  we  know  it  today,  has  enlisted  in  its  first 

war.  There  can  be  no  question  as  to  its 

course  or  its  determination  to  see  it  through 

until  the  war  and  the  peace  that  follows 
is  won. 

Our  duty  is  clear.  There  is  time  now 

for  nothing  but  winning  the  war,  and  we 
face  the  task  with  the  full 

knowledge  and  experience 

of  21  years  growth  un- 

equalled by  any  other  me- 
dium of  communication. 

In  times  like  these  when 

smaller  gains  must  be  sacri- 
ficed for  a  greater  cause. 

HARRy  L.  STONE,  Gen'l.  Mgr. 

Radio,  fully  realizing  that  modern  warfare 

cannot  be  conducted  without  it,  is  throwing 

over  commercial  gains  when  they  interfere 

with  the  common  good,  is  waiving  news 

scoops  when  such  information  is  valuable 

to  the  enemy,  and  has  imposed  a  rigid 
censorship. 

By  providing  entertainment  and  relaxation, 

it  is  bolstering  both  army  and  civilian 

morale.  By  keeping  America  the  best  in- 
formed nation  in  the  world,  unified  action  is 

instantly  possible,  eliminating  costly  de- 

lays, and  carrying  with  it  all  important 

public  opinion. 

Thus,  Radio,  the  great  Fifth  Estate,  is  all 

out  for  Victory.  And  Americans,  realiz- 

ing its  vital  importance  and  responsibility, 
look  to  it  as  never  before  in 

history  for  help  and  courage, 

and  the  Victory  which,  God 

willing,  is  sure  to  come. 

WSM  is  proud  to  be  a  part 

of  the  American  system  of 

broadcasting  .  .  .  the  great 
Fifth  Estate. 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   AND   ACCIDENT    INSURANCE   COMPANY,  INC 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 
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MOVES  TO  WHN 

•  Another  favorite  of  New  York 

listeners  joins  the  WHN  staff  .  .  . 

and  America's  most  powerful  inde- 

pendent station  scores  another 

great  program  scoop. 

Gilbert's  the  guy  who,  on  another 

station,  built  a  terrific  show  and  a 

great  audience  out  of  just  popular 

recordings  delightfully  seasoned 

with  Gilbert  ad-lib  chatter.  Now 

master  of  the  WHN  turntables  each 

afternoon  from  one  to  two-thirty, 

his  popularity  is  growing  stronger 

than  ever. 

Remember  too  that  starting  next 

month  Gilbert  will  immediately 

precede  Red  Barber's  exclusive 
broadcasts  of  the  Brooklyn  Dodg- 

ers' baseball  games— a  combination 

that  will  sew  up  a  healthy  slice  of 

the  New  York  audience  for  WHN's 
afternoon  advertisers. 

Better  let  us  show  you  right  away 

how  little  it  costs  to  participate  in 

the  Gilbert  show. 

1540  Broadway  •  New  York  •  BRyant  9-7800 

Chicago  Office  •  360  N.  Michigan  •  Randolph  5254 

50,000  WATTS 

1050  KILOCYCLES 

AMERICA'S  MOST  POWERFUL  INDEPENDENT  STATION 



FOUR  OFF  THE  LIST . . . 

but  the  same  11  great  markets! 

To  WJZ,  New  York,  WENR, 

Chicago,  WMAL,  Washington,  and 
KGO,  San  Francisco,  the  NBC 

National  Spot  and  Local  Sales  De- 
partment bids  an  affectionate  fare- 

well. For  these  stations  are  now  part 

of  the  newly -formed  Blue  Network 
Company,  Inc.,  and  will  no  longer 
be  represented  by  us. 

Frankly,  we  are  sorry  to  see  them 
go.  Nevertheless,  we  are  glad  to  be 
able  to  point  out  that  NBC  Spot 
Sales  continues  to  offer  you  the  same 
great  11  markets  it  has  always  offered 

— and  the  top  stations  in  those  mar- 
kets, too! 

Year  after  year,  the  eleven  mar- 
kets represented  by  NBC  Spot  Sales 

have  been  exceptionally  resultful  for 

advertisers — success  story  after  suc- 
cess story  has  proved  it  again  and 

again.  And  today,  more  than  ever — 
with  America  digging  in  with  a  will 
—  tremendous  things  are  happening 
in  those  markets.  Retail  sales  for 

many  months  now  have  skyrocketed 
upward ...  at  a  rate  far  higher  than 
the  national  average.  Up,  too,  have 

gone  payrolls  and  employment  — 
and  all  the  indices  of  income  and 

purchasing  power. 

Completely  streamlined,  NBC 
Spot  Sales  is  better  than  ever 

equipped  to  handle  your  sales  prob- 
lems... and  get  action!  For  the  com- 

plete story — call  your  nearest  NBC 
Spot  Sales  Ofl&ce  right  now. 

local  fSetio  Attvertisers WEAF 

WMAQ 

KPO  . 
WRC. 
KOA  . 

WTAM 

.  .  NEW  YOiW 

.  .  ,  CHICAGO SAN  FRANCISCO 

.  WASHINGTON 

.  .  .  DENVER .    .  CLEVELAND 
Generoi  Becfrit  Stntitn 

WGY    .   .  SCHENECTADY 

WestiBghwise  Ststioiu 1  WBZ 
(WBZA 

ICYW  . KOKA. 
WOWO 
WGL  . 

.  SOSTONl SPRINGRELO  ( 
PHILADELPHIA 
.  PITTSBURGH 
.  FT.  WAYNE 
.  FT.  WAYNE 

Represented  by 
NBC  SPOT  &  LOCAL  SALES 

New  York   •   Chicago   •   Son  Francisco    ■  Boston 
Washington  ■  Clevelond  .  Denver  -  Hollywaad^ 

NATIONAL   BROADCASTING   COMPANY  '. A  «AD/0  CO»PO»AflQN  Of  AMESICA  ilSVICC 
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ONE    OF    A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    SONOVOX  SERVICE 

Four  years. 

University  of  Arizona Four  years, 
Motion  Pictures~RKO,  Hal 
Roach,  Mack  Sennett 

Eight  years. National  Broadcasting  Co. 

One  year  in  charge  of  Radio  Production^ 
Beaumont  &  Hohman 

Joined  Wright- Sonovox,  Inc. — 
August^  1941 

—now  meet  p.  V.  (Jack)  ROSS,  our  West  Coast  Manager! 

Far  be  it  from  us  to  suggest  that  our  own  Jack  Ross 

is  a  larger  historic  figure  than  Paul  Revere — but,  at 

least.  Jack  once  undertook  a  longer  ride.  Actually, 

he  once  rode  horseback  all  the  way  from  Los  Angeles 

to  New  York!  And  now,  as  Manager  of  our  Los 

Angeles  Sonovox  Studio,  Jack  Ross  is  helping  us  to 

"carry  the  news"  to  every  "village  and  farm" — and 
radio  advertiser — in  America. 

And  what  news! — the  news  that  now  Sonovox  enables 

you  agencies  and  advertisers  to  make  real  entertain- 

ment features  out  of  even  your  humblest  commercial 

plugs! — the  news  that  radio  listeners  can  now  be 

made  to  "follow"  your  commercial  with  closer  attention 

than  they  accord  to  your  program  itself! 

Yes,  that's  the  news  about  Sonovox.  If  you're  in 

the  Los  Angeles  area,  get  in  touch  with  Jack  Ross. 

If  you're  anywhere  else,  write  to  the  nearest  Free  & 

Peters  office,  shown  below.  We'll  send  you  the 

facts,  or  arrange  an  audition.  After  that,  you'll  want 
to  do  the  rest! 

WRIGHT-SONOVOX,  INC 

CHICAGO  ....  NEW  YORK  ....  HOLLYWOOD 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 

CHICAGO:  jSoN.  Michigan HEW  YORK:  247  Park  Ape. DETROIT:  Ntw  Cenltr  Bldg. SAN  FRANCISCO:  1 11  Sutler HOLLYWOOD:  15,2  N.  Gordon ATLANTA:  j:,2  Palmer  BIdg. Franklin  6373 Plaza  5-4131 Trinity  2-8444 
Sutter  4353 Gladstone  3949 

Main  5667 
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DCB  Issues  Proposal  to  Freeze  Facilities 

Prompt  Approval 

By  WPB  and 

FCC  Seen 

LEAVING  only  limited  dis- 
cretionary power  to  the  FCC 

in  the  granting  of  new  sta- 
tions or  improved  facilities, 

the  Defense  Communications 
Board  last  Thursday  adopted 
recommendations  to  the  War 
Production  Board  and  the 
FCC  which  will  result  in  freez- 

ing standard  broadcast  as- 
signments substantially  as 

they  now  exist. 
While  formal  action  of  both 

WPB  and  DCB  must  be  taken 
before  the  procedure  becomes 
operative,  the  fact  that  both  of 
these  agencies  already  have  consid- 

ered the  war  emergency  issue  por- 
tends prompt  approval — probably 

this  week. 

Projects  Blocked 

The  recommendations  are  care- 
i  fully  drawn,  leaving  few  opportu- 

nities for  new  station  construction 

except  where  "substantial"  new 
service  either  in  area  or  popula- 

tion is  provided.  Even  modifications 
of  existing  assignments  are  blocked, 
because  of  the  scarcity  of  critical 
materials,  unless  service  will  be 
provided  to  a  definite  area  now  not 
receiving  primary  service  from  at 
least  one  station. 
Upon  adoption  of  the  recom- 

mendations by  WPB  and  the  FCC, 
the  effect  will  be: 

1.  No  new  stations  will  be  auth- 
orized where  all  or  a  substantial 

part  of  the  proposed  primary  serv- 
ice area  is  already  provided  with 

primary  service  from  at  least  one 
station. 

2.  No  priorities  will  be  granted 
for  equipment  for  modification  of 
an  existing  station  unless  the 
change  will  result  in  a  substantial 
new  primary  service  area  being 
covered. 

3.  Under  outstanding  construc- 
tion permits,  where  the  permittee 

has  not  acquired  essential  equip- 
ment, no  materials  will  be  allocated 

for  a  new  station  if  the  area  al- 
ready receives  primary  coverage. 

4.  Under  outstanding  construc- 
tion permits,  no  critical  materials 

will  be  allocated  to  alter  existing 

station  facilities  unless  it  will  re- 
sult in  a  "substantial  new  primary 

service  area"  not  now  being  served. 
5.  Existing  construction  per- 

mittees who  already  have  procured 
priorities  for  their  equipment  pre- 

sumably will  be  permitted  to  com- 
plete construction,  since  the  regula- 
tion does  not  touch  upon  licenses 

covering  construction  permits. 

Service  Requirements 

The  recommendations  are  con- 
strued to  mean  that  any  station 

which  already  has  equipment  on 
hand  but  which  has  not  yet  pro- 

cured a  construction  permit  for  the 
installation,  automatically  will  be 
denied  a  construction  permit  unless 
the  requirements  relative  to  lack 
of  primary  service  are  met.  Simi- 

larly, all  applications  for  new 
stations  automatically  will  be  set 

for  hearing,  but  most  of  these  hear- 
ings probably  never  will  be  held, 

since  denial  would  be  automatic  if 
primary  service  is  available  in  the area. 

There  is  no  clear-cut  definition 

of  what  constitutes  "primary  serv- 
ice", though  it  is  explained  by  foot- 
note that  "in  general"  the  FCC 

Standards  of  Good  Engineering 
Practice  will  be  used  as  a  guide 
in  the  determination  of  primary 

service.  The  qualification  "in  gen- 
eral" is  presumed  to  give  the  FCC 

some  leeway  in  borderline  cases. 

Under  existing  standards,  pri- 
mary service  is  regarded  as  a  sig- 

nal of  from  10  to  50  mv.  per  meter 
in  city  or  downtown  areas;  2  to  10 
mv.  per  meter  in  city  residential 
areas,  and  .25  to  .5  mv.  per  meter 
in  rural  areas,  depending  upon  the 

season  of  the  year,  noise  level  and 
similar  technical  factors. 

Throughout  its  recommendations, 

DCB  specifies  that  existing  "ade- 
quate service"  will  be  the  yard- 

stick in  determining  new  or  modi- 
fied authorizations.  Generous  use 

of  the  term  "substantial  new  pri- 
mary service"  is  indicative  of  the 

board's  determination  to  leave  as 
few  loopholes  as  possible  in  han- 

dling future  grants. 
Existing  stations  are  in  no  way 

affected,  at  least  at  this  writing. 
That  means  that  spare  parts  and 
replacements  will  be  taken  care  of 
under  existing  repair,  maintenance 
and  replacement  priorities,  labeled 
P-100  by  WPB. 

The  150  outstanding  construction 
permits  come  into  focus  by  virtue 
of  the  recommendations.  If  an  ap- 

plicant, whether  a  new  station  CP 
holder  or  an  existing  station  hold- 

ing a  CP  for  modification,  has 
materials  on  hand,  with  no  priority 
rating  required,  it  is  assumed  he 
can  proceed  on  his  construction 
without  regard  for  the  substantial 
new  service  requirement.  The  rec- 

ommendations do  not  cover  issu- 
ance of  licenses  as  such,  which  are 

virtually  automatic  after  procure- 
ment of  a  construction  permit. 

Even  Frequency  Shifts 

Even  cases  involving  shifts  to  a 
new  frequency — where  very  little 
additional  material  would  be  re- 

quired under  ordinary  circum- 
stances— would  be  frozen  out  un- 

less the  primary  service  stipula- 
tion is  met.  As  small  an  item  as 

a  new  crystal,  ground  to  the  pro- 
posed new  frequency,  is  on  the 

critical  materials  list  and  would 
block  the  grant. 

It  was  suggested,  however,  that 
in  all  such  cases,  applicants  should 
contact  WPB  regarding  availability 
of  materials.  The  critical  materials 
list,  while  it  now  covers  such  items 
as  aluminum,  copper,  steel,  zinc, 

crystals,  lead  and  tungsten,  is  vari- 
able. The  list  may  change  next 

week,  for  example,  and  the  precise 
material  sought  might  be  available. 
The  fact  that  the  Priorities 

Liaison  Committee  of  DCB,  headed 
by  Leighton  H.  Peebles,  of  WPB, 
already  had  considered  the  rec- 

ommendations of  DCB,  infers  vir- 
tually automatic  approval.  But  the 

TEXT  OF  DCB  'FREEZE  ORDER' 

The  Defense  Communications  Board  last  Thursday  adopted 
"freeze  order"  recommendations  to  the  War  Production  Board 
and  Federal  Communications  Commission,  relating  to  new  con- 

struction for  standard  broadcast  stations.  The  full  text  of  the 
DCB  statement  follows: 

The  Defense  Communications  Board  has  recommended  to  the  War 
Production  Board  and  the  Federal  Communications  Commission  that, 
effective  immediately,  all  new  construction  for  standard  broadcast  facili- 

ties be  limited  in  accordance  with  the  following: 
1.  No  critical  materials  shall  be  allocated  by  the  War  Production 

Board  or  further  authorizations  issued  by  the  Federal  Communications 
Commission  for  the  construction  of  any  new  standard  broadcast  station 
where  all  or  a  substantial  part  of  the  proposed  primary  service  area  is 
already  provided  with  primary  service  from  one  or  more  standard  broad- 

cast stations.^ 2.  No  critical  materials  shall  be  allocated  by  the  War  Production 
Board  or  further  authorizations  issued  by  the  Federal  Communications 
Commission  for  construction  in  order  to  change  the  transmitting  facilities 
of  any  existing  standard  broadcast  station  unless  the  change  will  result 
in  a  substantial  new  primary  service  area  no  substantial  part  of  which 
is  already  provided  with  primary  service  from  one  or  more  standard 
broadcast  stations.^ 3.  No  critical  materials  shall  be  allocated  by  the  War  Production 
Board  for  the  construction,  under  outstanding  authorizations  of  the 
Federal  Communications  Commission: 

(a)  Of  any  new  standard  broadcast  station  where  all  or  a  sub- 
stantial part  of  the  proposed  primary  service  area  is  already  provided 

with  primary  service  from  one  or  more  standard  broadcast  stations;  or 
(b)  In  order  to  change  the  transmitting  facilities  of  any  existing 

standard  broadcast  station  unless  the  change  will  result  in  a  substantial 
new  primary  service  area  no  substantial  part  of  which  is  already  pro- 

vided with  primary  service  from  one  or  more  standard  broadcast  sta- 

tions.^ 
It  is  understood  that  this  matter  has  already  received  consideration 

by  the  FCC  as  evinced  in  that  Commission's  public  statement  of  Jan.  30, 
and  by  representatives  of  the  War  Production  Board  in  conferences 
with  the  Priorities  Liaison  Committee  of  the  Defense  Communications 
Board. 

'  In  general,  the  FGG's  Standards  of  Good  Engineering  Practice  will  be  used 
as  a  guide  in  the  determination  of  primary  service. 
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formality  of  the  order  must  be 
awaited  before  it  becomes  effec- 

tive. The  FCC,  likewise,  gave  its 
preliminary  approval  last  Jan.  30, 
when  it  announced,  in  effect,  that 
assignments  would  be  frozen 
[Broadcasting,  Feb.  2].  The  Pri- 

orities Liaison  Committee  is  made 
up  of  representatives  of  the  Army, 
Navy,  FCC  State  Department, 
Treasury  Department  and  War 
Production  Board. 
DCB  will  make  further  recom- 

mendations covering  other  services, 
which,  in  varying  degrees,  will 
freeze  assignments.  FM  and  tele- 

vision will  be  affected,  though  it 
was  thought  that  in  the  light  of  the 
standard  broadcast  recommenda- 

tions, the  Commission  would  move 
gingerly  on  future  FM  grants.  The 
same  critical  materials  situation 
obviously  applies. 

In  the  case  of  television,  there  is 
no  incentive  to  build  stations  and  it 
is  becoming  an  increasingly  diffi- 

cult problem  to  keep  already  li- 
censed stations  on  the  air,  in  the 

light  of  war  factors.  Pending  the 
promulgation  of  recommendations 
dealing  with  these  related  broad- 

cast services,  it  is  presumed  the 
Commission  will  be  disposed  to 
move  very  slowly  on  new  authoriza- 
tions. 

Foreign  Service 

International  broadcast  services 
also  will  have  to  be  covered,  though 
in  this  sphere  the  urgency  of  such 
services  for  counter  -  propaganda 
purposes  is  expected  to  result  in 
obtaining  highest  priorities  ratings 
wherever  new  services  are  deemed 
essential.  Moreover,  there  is  no 
primary  service  factor  involved  in 
international  broadcasting — all  of 
the  service  necessary  is  secondary 
and  duplication  of  coverage  is  high- 

ly desirable. 
FCC  Chairman  James  Lawrence 

Fly  observed  that  the  freeze  situ- 
ation looks  like  it  will  "be  with  us 

for  the  duration".  This  observa- 
tion was  made  at  his  press  confer- 

ence last  Thursday  prior  to  is- 
suance of  the  formal  DCB  recom- 

mendations but  following  release  by 
the  FCC  of  its  preliminary  state- 

ment Jan.  30. 
Chairman  Fly  is  also  chairman 

of  DCB.  Other  members  of  DCB, 
top  policy  agency  for  communica- 

tions, are  Maj.  Gen.  Dawson  01m- 
stead.  Chief  Signal  Officer;  Capt. 
Joseph  Redman,  Assistant  Chief  of 
Naval  Communications  who  suc- 

ceeds Rear  Admiral  Leigh  Noyes, 
director  of  Naval  Communications, 
slated  for  sea  duty  after  conclud- 

ing his  land  tour;  Breckenridge 
Long,  Assistant  Secretary  of  State, 
and  Herbert  Gaston,  Assistant  Sec- 

retary of  the  Treasury. 

Camels  'Gaspipe'  Renewal 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C.  (Camels),  on 
Feb.  2  signed  a  renewal  contract  with 
Intercollegiate  Broadcasting  System 
for  its  sponsorship,  started  last  fall, 
of  quarter-hour,  thrice-weekly  pro- 

grams of  swing  music  on  the  college 
radio  stations  of  10  leading  collegiate 
members  of  IBS.  Agency  is  Wm.  Esty 
&  Co. 

Radio  Manufacturing  Industry 

Is  Slated  for  War  Conversion 

DEFINITE  WORD  that  the  radio 
receiver  manufacturing  industry 
is  next  in  line  for  conversion  to 
production  of  war  materials  was 
given  last  Thursday  by  War  Pro- 

duction Board  officials.  With  civi- 
lian receiver  output  already  cut 

some  40  9r  from  last  year's  record 
production  total,  it  was  indicated 
that  WPB  within  a  few  days  will 
order  a  virtually  complete  stoppage 
of  receiver  production  April  22, 

when  WPB's  original  three-month 
reduction  order  expires  [Broad- 

casting, Jan.  26]. 

Transmitters,  Too 
In  the  transmitter  and  tube 

manufacture  field,  it  was  indicated 
to  Broadcasting  last  Friday  by 
Leighton  H.  Peebles,  chief  of 
WPB's  Communications  Branch,  a 
similar  situation  may  come  about. 
When  the  Defense  Communications 
Board's  recommendation  of  last 
week,  virtually  freezing  station  al- 

locations [see  page  9],  is  adopted 
by  WPB,  it  was  pointed  out  that 
a  logical  development  would  be  a 
sharp  curtailment  in  production  of 
transmitting  equipment  production, 
with  a  trickle  remaining  to  satis- 

fy whatever  needs  of  commercial 
broadcasters  are  approved  by  DCB 
and  WPB. 

Mr.  Peebles  pointed  out  that  a 
different  situation  exists  in  the 
transmitter  field  than  in  the  re- 

ceiver manufacturing  field.  With 
defense  orders  actually  exceeding 
productive  capacity  of  transmitting 
equipment,  and  with  civilian  de- 

mand for  apparatus  held  down  by 
virtue  of  the  freeze-order  controls, 
manufacturing  facilities  would 
automatically  turn  to  almost  full- 
time  production  of  communications 
equipment  needed  for  the  war  ef- fort. 

As  Rapidly  as  Possible 

Speaking  before  representatives 
of  55  set  manufacturers  at  a  meet- 

ing of  the  WPB  Radio  Industry 
Advisory  Committee  last  Thursday, 
R.  R.  Guthrie,  assistant  chief  of 
WPB's  Bureau  of  Industry  Branch- 

es, declared  that  radio  manufac- 
turers must  convert  their  plants  to 

war  production. 
Units  not  adaptable  to  production 

(Continued  on  page  50) 

Cal  Aspirin  Spots 

STERLING  PRODUCTS,  Wheel- 
ing (Cal  Aspirin),  on  Feb.  9 

started  78  live  spot  announcements 
on  WMAQ,  Chicago,  for  13  weeks. 
Agency  is  Blackett-Sample-Hum- mert.  New  York. 

Socony  Series 
SOCONY-VACUUM  OIL  Co.,  New 
York,  for  all  its  products,  on  Feb. 
24  starts  a  thrice-weekly  news 
period  on  WABC,  New  York,  7:45- 
8  a.m.,  and  on  March  9  will  add 
three  other  stations.  WNBF,  Bing- 
hamton,  will  carry  two  newscasts 
daily  at  12:40  p.m.  and  6:30  p.m.; 
WENY,  Elmira,  will  have  13  ten- 
minute  news  periods  weekly,  and  12 
news  programs  weekly,  twice  daily, 
will  be  heard  on  WJTN,  James- 

town. Agency  is  J.  Stirling 
Getchell,  New  York. 

P&G  SPLITS  HOUR 

WITH  TWO  SERIES 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, which  was  reported  two 

weeks  ago  [Broadcasting,  Feb.  2] 
to  have  purchased  the  9-10  p.m. 
spot  Wednesday  on  CBS  after  it  is 
vacated  Feb.  25  by  the  Texas  Co. 
program  starring  Fred  Allen,  has 
decided  on  the  two  half-hour  pro- 

grams to  fill  the  time  for  different 

products. In  the  9-9:30  p.m.  period,  start- 
ing March  4,  will  be  the  series  pro- 

duced by  Ed  Wolf  Associates,  titled 
Junior  Miss,  to  be  adapted  by  Doris 
Gilbert  from  the  stories  in  the  New 
Yoj'ker  magazine  by  Sally  Benson, 
who  will  supervise  the  radio  ver- sions. Star  will  be  Shirley  Temple, 
with  origination  from  the  West 
Coast.  Although  the  lineup  of  CBS 
stations  is  not  fully  set,  P&G  will 
promote  Ivory  Snow  on  East  and 
West  Coast  stations,  and  Dreft  on 
Midwest  stations.  Agency  is  Ben- 

ton &  Bowles,  New  York. 
The  second  half-hour,  9:30-10 

p.m.  on  65  CBS  stations,  vdll  be 
filled  with  the  Ransom  Sherman 
show,  featuring  Martha  Tilton  and 
Gordon  Jenkins'  orchestra,  which 
P&G  will  move  from  its  present 
CBS  spot,  Fridays  at  10  p.m.,  and 
present  for  Ivory  soap.  Compton 
Adv.,  New  York,  handles. 

RAMROD  RAMMER  is  chief  engi- 
neer Jefferson  Davis  Bloom,  of 

WWL,  New  Orleans,  who  is  taking 
no  chances  with  saboteurs.  Here  he 
cleans  one  of  the  high-powered 
rifles  provided  for  guards. 

'Yale  News'  Pays  for  Remote 
BELIEVED  to  be  the  first  time  a 
college  or  university  has  underwrit- ten the  expenses  for  broadcast  of 
an  athletic  event,  the  $300  expenses 
for  the  broadcast  of  the  Tale-Michigan 
U  swimming  meet  at  Ann  Arbor,  Feb. 
21,  will  be  paid  by  the  Yale  Daily 
News.  Phil  Buxbaum  Jr.,  sports  editor 
of  WELI,  New  Haven,  will  do  the 
commentary  by  special  wire  to  WBLI. 

SUGAR  PLAN  FAILS 

TO  HALT  SPONSORS 

ALTHOUGH  the  Government's 
sugar  rationing  program  means  a 
curtailed  supply  for  commercial  as 
well  as  for  home  consumption,  lit- 

tle if  any  curtailment  of  radio  ad- 
vertising by  the  manufacturers  of 

candy  and  soft  drinks  is  expected. 
No  changes  have  been  promul- 

gated in  the  radio  plans  for  Coca- 
Cola,  Pepsi  Cola  or  the  Nehi  bever- 

ages, according  to  the  agencies  in 
charge  of  those  accounts,  even 
though  some  of  them  have  already 
been  limited  in  the  number  of  bot- 

tles which  may  be  purchased  by 
any  consumer.  All  statements, 
however,  were  predicated  on  the 
possibility  of  changed  orders  from 
Washington,  which  of  course,  might 
result  in  alterations  in  advertising. 

Much  the  same  situation  applies 
to  the  candy  field.  As  a  spokesman 
for  the  Assn.  of  Manufacturers  of 
Confectionery  &  Chocolate  ex- 

pressed it:  "We  do  not  expect  the 
present  rationing  of  sugar  to  have 
any  effect  on  the  volume  of  adver- 

tising in  the  confectionery  field. 
"Any  manufacturer  who  can- 

celled his  advertising  would  be  ex- 
tremely short-sighted.  Most  radio 

advertisers  in  the  field  have  prod- 
ucts with  wide  consumer  acceptance 

and  trade  names  too  valuable  to  be 
let  die.  In  many  candies,  the  formu- 

las can  be  changed  so  as  to  reduce 
the  amount  of  sugar,  without  in 
any  way  decreasing  the  purity, 
food  value  or  flavor  of  the  candy." 

Coffee  Spanish  Campaign 

WITH  the  appointment  of  Wesley 
Assoc.,  New  York,  to  handle  ad- 

vertising for  Puerto  Rico  coffee,  the 
Dept.  of  Agriculture  and  Com- 

merce of  Puerto  Rico  has  an- 
nounced a  Spanish-English  cam- 

paign of  musical  programs  on 
three  foreign-language  stations, 
WBYN,  Brooklyn;  WHOM,  Jersey 
City;  and  WOV,  New  York.  Com- mercials will  be  divided  between 
Cafe  Rico,  100  per  cent  Puerto 
Rican  coffee,  and  blended,  Puerto 
Rico  coffee.  Programs,  to  start  in 
March,  will  all  be  quarter-hour 
musical  shows  with  special  arrange- 

ment of  Spanish  music  on  WOV 
five  times  a  week  and  seven  times 
on  each  of  the  other  stations. 

WITH  THE  addition  last  week  of  the 
'Danish  Hour,  NBC's  international  di- vision is  broadcasting  daily  programs 
in  ten  different  languages  on  its  short- wave WRCA  and  WNBI,  and  the 
Westinghouse  station  WBOS.  Ulf  van 
Cort,  American  citizen  of  Danish 
birth,  has  been  appointed  as  head  of the  Danish  section  of  NBC. 

Stromberg  Set  Plan 
FACED  with  limited  production  of 
radios  and  phonographs,  Strom- 
berg-Carlson  Tel.  Mfg.  Co.,  Roches- 

ter, has  announced  a  plan  whereby 
each  field  representative  will  follow 
up  the  sale  of  every  Stromberg- 
Carlson  instrument  from  the  deal- 

er's floor  to  the  home.  The  sales- 
man will  check  installation,  ap- 

praise service  difficulties,  teach  the 
family  correct  operation  of  the  in- 

strument. The  campaign  was  an- 
nounced by  Clifford  J.  Hunt,  radio 

sales  manager,  at  a  Chicago  sales 
meeting.  The  1942  advertising  and 
sales  program  was  outlined  by 
Stanley  H.  Manson,  sales  promo- tion manager. 
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Main  Radio  Accounts  Surviving  Priorities 

War  Curtailments 

Not  Reducing 

Air  Time 

RADIO'S  ANCHOR  accounts  such 
as  food,  drugs,  toilet  goods  and 
tobaccos,  which  make  up  about  80  % 
of  the  industry's  advertising  reve- 

nue, are  not  seriously  threatened 
by  existing  or  impending  war  pro- 

duction restrictions. 
An  analysis  of  the  war  effect 

upon  basic  commodities  supplying 
•the  bulk  of  this  national  business, 
at  this  writing  in  any  event,  yields 
anything  but  a  pessimistic  outlook. 

:  Contrary  to  general  belief,  cos- 
metics and  drugs  have  a  definite 

place  in  the  total  war  economy. 
Except  where  shortages  may  occur 
in  essential  ingredients  or  contain- 

ers, there  does  not  appear  to  be 
.any  serious  curtailment  of  produc- 
tion. 

i  While  the  prohibition  against 
new  auto  production,  and  the  out- 
;  right  tire  sales  ban  for  civil  users 
have  had  an  effect  upon  radio  ad- 

vertising,   they    were    not  large 
I  volume  time-users.  Automotive,  for 
example,  represented  only  2.9%  of 
industry  volume  in  1941,  and  3.7% 
in  1940. 

Other  restrictions,  curtailing  ra- 
,  dio  sets,  refrigerators,  and  similar 
household  articles  using  vital 
metals  will  naturally  have  some 
effect  upon  radio  volume.  Here 
;  again,  however,  household  equip- 

ment and  supplies  accounted  for 
only  1.9%  of  1941  gross. 

Largest  Users  of  Time 

On  the  other  hand,  of  radio's 
gross  billings  in  1941,  aggregating 
'  $237,000,000    [see  Broadcasting 
I  Yearbook,  1942]  drugs  and  toilet 
'goods  accounted  for  29.6%;  grocery and  food  products,  24.1%;  tobacco 
products,   14.4%;   and  soaps  and 
kitchen  supplies,  12.9%.    In  that 
order  they  were  the  largest  users 
of  radio  time. 

Thus  far,  neither  the  War  Pro- 
duction Board  nor  any  of  the  other 

Governmental  war  agencies  have 
taken  steps  affecting  such  items  as 
tobacco  and  drugs.  Proprietaries, 
as  a  matter  of  fact,  probably  will 
be  strengthened.  Items  packed  in 
collapsible  tubes  made  of  tin  may 
suffer,  and  toothpaste  falls  in  that 
category.  But  substitutes  appear  in 
the  offing. 

In  its  survey  of  the  effect  of 
priorities  on  radio-advertised  prod- 

ucts. Broadcasting  asked  Wallace 
Werble,  editor  of  Food,  Drug  & 
Cosmetics  Reports  and  an  expert 
in  these  fields,  to  explore  the  out- 

look. He  reported  that  as  the  war 
effect  cuts  deeper  into  distribution 
of  civilian  goods,  the  food  and 
drug  industries  probably  will  be 
the  last  potential  sources  of  radio 
advertising  revenue  to  be  drasti- 

cally curtailed.  His  findings  follow : 
The  government's  war  organiza- 

tion already  has  taken  steps  that 
interfere  with  the  normal  pro- 

duction of  foods  and  drugs,  and 
probably  will  take  other  and  more 
drastic  steps  in  the  future,  but  no 
matter  how  the  problem  is  ap- 

proached, the  underlying  fact  re- 
mains that  foods  are  daily  neces- 

sities to  the  lives  of  every  citizen, 
and  drugs  are  necessities  to  the 
maintenance  of  public  health,  Mr. 
Werble  reported.  Following  are 
additional  observations  and  conclu- 

sions : 
Even  cosmetics  have  their  place 

in  a  total  war  economy.  Public 
health  officials  in  the  British  Min- 

istry of  Supply  say  that,  after  two 
and  a  half  years  of  war,  they  rank 
three  items  in  the  following  order 
of  importance  so  far  as  wartime 
morale  is  concerned:  Lipsticks,  as- 

pirin, and  sanitary  napkins.  Adver- 
tising of  all  three  items  has  con- 
tinued in  England  throughout  the 

war  as  manufacturers  pool  their 
resources  and  spread  their  supplies 
in  an  effort  to  keep  their  trade- 

marks in  front  of  the  public. 

Substitute  Packages 

Tin,  sugar,  paper  containers, 
and  production  equipment  are  the 
major  problems  facing  leading  ad- 

vertisers in  the  food  industry.  The 
War  Production  Board  will  soon 
prohibit  the  use  of  tin  for  a  number 
of  dry  food  products,  such  as  cof- 

fee, cocoa,  and  biscuits,  but  dis- 
tributors of  these  products  have 

been  forewarned  and  have  substi- 
tutes available.  Tin  for  canned 

foods  will  be  curtailed  for  all 
products  except  the  four  major 
vegetables — canned  tomatoes,  peas, 
corn,  and  string  beans — but  even 
here  food  manufacturers  will  use 
glass,  or  try  to  move  into  the  de- 

hydrated and  frozen  food  fields. 

Use  of  Sugar  Cut 

Use  of  sugar  for  the  manufac- 
ture of  food  products  already  has 

been  cut  to  80%  of  the  amount 
used  by  each  company  in  1941. 
This  means  that  production  of 
products  using  large  amounts  of 
sugar,  such  as  soft  drinks,  candy, 
or  sweet  bakery  goods,  will  be 
limited  to  less  than  the  1941  out- 

put. 

However,  owners  of  the  nation- 
ally advertised  brands  in  these 

fields  are  looking  for  partial  sub- 
stitutes for  sugar  and  are  discard- 

ing unprofitable  products  to  make 
their  sugar  quotas  go  as  far  as 
possible  in  the  form  of  their  most 
popular  items.  Sugar  itself  will  be 
rationed  to  the  ultimate  consumer, 
but  sugar  is  a  commodity  that  has 
not  been  productive  of  radio  ad- 

vertising revenues. 
The  most  pessimistic  view  of  the 

U.  S.  food  picture  is  this — there 
will  be  shortages  of  certain  items. 

Advertisers  Urged  to  Guard  Investment^ 

Build  Morale  by  Continuing  in  Wartime 
SIX  REASONS  for  continuance  of 
advertising  in  England  after  two 
years  of  war  are  listed  by  Lord  & 
Thomas  in  a  brochure  just  issued 
by  the  agency.  Advertising  in 
Britain  Today.  The  book  offers 
these  reasons: 

1 —  Mirrors  the  commercial  enter- 
prise which  remains  in  Britain,  even 

in  the  third  year  of  war. 
2 —  Protects  the  advertisers'  invest- 

ments i^i  trade-names,  in  the  long  in- 
terval between  pre-war  and  post-war activity. 

3 —  Keeps  contact  with  the  changing 
habits  of  the  public  (particularly  of 
women)  in  war. 

4 —  Keeps  contact  with  the  new  mar- 
ket growing  up  during  the  war. 

Upholds  Morale 
5 —  Fulfills  its  responsibility  of  main- 

taining the  freedom  of  the  press  by 
non-Government  support,  the  only 
practical  way  it  can  be  done. 

6 —  Plays  an  important  role  in  up- 
holding the  morale  of  the  people. 

"In  these  reasons,"  the  report 
continues,  "you  can  see  clearly  why the  British  Government  and  the 

British  people  find  nothing  'un- 
patriotic' in  hard-hitting  advertis- 

ing, even  of  products  that  are  short 
or  unavailable.  The  Government  in- 

variably has  stopped  practices  it 
considers  prejudicial  to  the  na- 

tional interest.  It  has  issued  no 

edict  against  commercial  advertis- 

ing." 

With  the  title  "What  is  life  like 
with  the  enemy  less  than  20  minutes 

away"  and  the  subtitle  "A  report 
to  American  Business  on  life  in 

England  in  the  third  year  of  war," the  volume  is  made  up  of  32  pages, 
12x17  inches,  in  whose  copy,  layout 
and  typography  the  Ratner  touch 
is  evident. 
Containing  reproductions  of 

many  English  advertisements  of 
the  past  year,  including  examples 
of  advertising  placed  by  the  British 
Government,  the  book,  says  Lord  & 

Thomas,  has  been  prepared  for  "a United  States  now  facing  the  full, 

brutal  impact  of  war"  and  will 
serve  its  purpose  if  it  shows  one 
thing:  "That  not  war — only  defeat 
— destroys  the  ways  of  democracy; 
destroys  the  spirit,  the  humor,  the 

enterprise  of  a  free  people." 

Big  Swift  Campaign 

SWIFT  &  Co.,  Chicago  (Allsweet 
margarine),  has  placed  one-minute live  and  transcribed  announcements 
three  to  six  times  weekly  on  a  group 
of  stations  by  J.  Walter  Thompson, 
N.  Y.  Thrice-weekly  participations 
are  being  used  on  WLW,  KDKA, 
KHJ.  Other  stations  are: 
WBT  WSMB  WALA  WGST  WDAE 

WAVE  WOOD  WCBS  WMMN  WCOL 
WTAM  WGBF  WFAA  KTHS  KXYZ  KRBC 
KGNC  KNOW  KWFT  KGKB  KGKL  KROD 
KRGV  WBZ-WBZA  WCAO  WJAR  WTAG 
WGY  WSYR  KVOA  KMJ  KFI  KFBK 
KFRC  KBND  KORE  KFJI  KLBM  WLBZ 
WCAX  WDAF  KLZ  KFEQ  KFH  KARK 
KGBX  KFPW  WMBH  WIBW  KOY  KOOS 
KMED  KOIN  KRNR  KSLM  KUTA  KODL. 

more  or  less  luxury  foods,  and 
there  might  be  tightness  in  certain 
basic  items,  such  as  sugar  and  fats 
and  oils,  but  no  responsible  Govern- 

ment official  is  willing  to  foresee 
a  day  when  the  housewife  will  not 
be  able  to  spend  as  much  money 
as  she  cares  to  for  foods.  In  fact, 
food-wise  Agriculture  Department 
economists  predict  that  more  and 
more  consumer  dollars  will  go  into 
foods  as  other  normal  objects  of 
consumer  spending  are  removed 
from  the  market. 

In  short.  Government  officials 
can't  foresee  the  same  type  of  food 
shortage  for  the  U.S.  that  exists 
in  England.  If  rationing  in  the  U.S. 
is  extended  from  sugar  to  other 
products,  those  affected  will  be  the 
basic  foods  not  productive  of  ad- 

vertising revenues  in  normal  times. 
As  yet,  the  U.S.  flour  and  cereal 
industry,  an  important  source  of 
radio  revenue,  has  not  reached  pro- 

duction capacity,  and  there  certain- 
ly isn't  any  shortage  of  the  basic 

raw  materials  going  into  these 
products — corn  and  wheat.  If  any- 

thing, the  national  defense  nutri- 
tion program  is  a  boon  to  adver- tisers in  this  field. 

Bread  Unaffected 

Bread,  which  enjoys  an  unusual 
status  because  of  its  recognized 
position  as  the  staff  of  life,  might 
have  been  hit  as  a  source  of  adver- 

tising revenue  because  of  price 
angles  were  it  not  for  a  specific 
provision  in  the  new  price  control 
law  prohibiting  the  imposition  of 
any  ceiling  that  disturbs  normal 
business  practices  or  distribution 
methods,  i.e.,  advertising. 

If  English  food  advertisers  can 
continue  to  plug  their  national 
brands — even  if  only  to  explain  the 
reasons  for  temporary  shortages — 
there  is  good  ground  on  which  to 
base  the  belief  that  the  U.S.  food 
industry  will  continue  to  provide 
advertising  for  a  long  time. 

This  analysis  will  stand  in  the 
face  of  the  fact  that  certain  ac- 

counts may  have  to  curtail  or  re- 
strict their  advertising  support 

behind  certain  products  which  fall 
squarely  within  the  scope  of  War 
Production  Board  limitation  or- 

ders. Worst  part  of  the  food  pic- 
ture from  the  radio  angle  is  that 

WPB  orders  make  it  difficult  to 
launch  new  products. 

Alcohol  and  containers  are  the 
major  problems  for  the  drug  and 
cosmetic  industries,  but  neither  will 
serve  to  drastically  cut  the  produc- 

tion of  nationally  advertised  pro- 
prietaries. The  drug  industry  has 

been  allocated  100%  of  the  alcohol 
used  in  1941,  which  is  a  generous 
quota  when  compared  to  the  70% 
allotment  given  to  cosmetics,  den- 

tifrices, and  soaps  for  the  last 
three  quarters  of  1942.  Later  on 
there  is  a  possibility  that  drugs 
will  get  all  the  alcohol  they  can 
use,  but  it  is  certain  that  they 

(Continued  on  page  48) 
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Canadian  Broadcasters  Face  War  Issues 

Standardized  Rate 

Plan  Deferred 

At  Session 

WAR  and  its  effect  on  broadcasting- 
was  brought  home  to  Canadian 
broadcasters  with  telling  force  at 
every  session  of  the  eighth  annual 
convention  of  the  Canadian  Assn. 
of  Broadcasters  at  the  Windsor 
Hotel,  Montreal,  Feb.  9-12. 

Government  officials  told  the  in- 
dustry it  must  have  accredited  rep- 

resentatives in  Ottawa  just  as 
newspapers.  Wartime  Prices  & 
Trade  Board  officials  discussed  how 
broadcasters  could  aid  in  keeping 
the  government's  price  and  wage 
•ceiling  policy  in  operation,  while 
public  relations  officials  told  broad- 

casters they  had  not  yet  reached  the 
top  in  the  work  they  could  do  in 
ridding  the  public  mind  of  its  com- 
placency. 

Internal  Problems,  Too 
Broadcasters  dealt  with  the  need 

for  price  mention  in  view  of  war- 
time curtailment  of  national  spot 

business  which  looms  as  high  as 
75%  on  many  Canadian  stations, 
with  the  need  for  conserving  their 
equipment,  with  the  use  of  paid 
government  time  on  radio  stations, 
as  well  as  with  the  annual  question 
of  rate  structure  standardization 
and  other  internal  problems. 

The  growth  of  broadcasting  in 
Canada  was  noted  by  the  presence 
of  more  agency  executives  than  at 
any  past  convention,  including 
practically  the  entire  board  of  di- 

rectors of  the  Canadian  Assn.  of 
Advertising  Agencies  and  a  number 
from  the  board  of  directors  of  the 
Assn.  of  Canadian  Advertisers. 

The  convention  went  on  record 
unanimously  to  present  a  brief  at 
an  early  meeting  of  the  Board  of 
Governors  of  the  CBC  to  ask  re- 

versal of  its  policy  forbidding  price 
mention  in  commercials.  Ken  Soble, 
youthful  manager  of  CHML,  Ham- 

ilton, Ont.,  said  at  the  Wednesday 
afternoon  session  that  now  was  the 
time  to  ask  that  price  mention  re- 

strictions be  lifted. 
He  pointed  out  that  the  govern- 

ment was  endeavoring  to  curtail 
manufacture  of  consumer  goods 
through  curtailment  of  advertising, 
direct  or  institutional;  that  already 
there  had  been  a  drop  in  national 
spot  business,  and  that  even  an  op- 

timistic view  presented  a  drop  in 
such  business  of  at  least  25%  in 
the  next  six  months  or  a  year. 

Directors  Named 

Price  mention  would  keep  many 
stations  in  business  which  may 
otherwise  have  to  drop  out  as  na- 

tional business  receded,  he  added. 
Canadian  stations,  he  pointed  out, 
use  far  more  national  spot  business 
than  stations  in  the  United  States, 
many  of  whom  have  large  local 
business  due  to  price  mention. 

Election  of  a  directorate  in- 
creased from  7  to  11  members 

brought  many  new  faces  to  the 

CAB  board  for  the  first  time. 
Elected  to  the  board  were  Harry 
Sedgwick,  CFRB,  Toronto;  Ed 
Sandell,  CKTB,  St.  Catherines, 
Ont.;  Col.  Keith  Rogers,  CFCY, 
Charlottetown,  P.  E.  I.;  Narcisse 
Thivierge,  CHRC,  Quebec;  James 
Brovra,  CKOV,  Kelowna,  B.  C; 
A.  A.  Murphy,  CFQC,  Saskatoon, 
Sask.;  Harold  Carson,  CFAC,  Cal- 

gary, Alta.;  George  Chandler, 
CJOR,  Vancouver;  Phil  Lalonde, 
CKAC,  Montreal;  N.  Nathanson, 
CJCB,  Sydney,  N.  B.;  Jack  Cooke, 
CKGB,  Timmins,  Ont.  At  the  elec- 

tion Lloyd  Egner,  NBC,  New  York, 
and  John  J.  Gillin,  WOW,  Omaha, 
were  scrutineers  for  American 
broadcasters.  Glen  Bannerman  re- 

mains as  president  and  general 
manager,  and  Arthur  Evans,  as 
secretary-treasurer. 
The  CAB  financial  statement 

showed  total  receipts  from  fees  of 
$42,468,  expenditures  of  $31,802, 
with  total  surplus  after  all  deduc- 

tions added  to  the  previous  surplus 
amounting  to  $18,403  at  end  of 
1941. 

Man  Needed  in  Ottawa 

The  broadcasters  were  urged  in 
strong  language  by  Frank  Ryan, 
formerly  manager  of  CKLW,  Wind- 

sor, Ont.  and  now  with  the  War- 
time Prices  &  Trade  Board,  and 

Herbert  Lash,  Director  of  Public 
Information,  to  have  a  representa- 

tive in  Ottawa. 
"My  recommendation,  and  I 

can't  make  it  too  strong,"  said 
Mr.  Ryan  at  the  Tuesday  luncheon, 
"is  that  you  get  the  best  man  that 
you  can  lay  your  hands  on  and  put 
him  in  Ottawa  permanently  to  con- 

tact government  departments  to  de- 

cide what  additional  services  you 
should  be  getting — to  write  proper 
interpretative  releases  for  all  sta- 

tions— to  do  this  regionally  where 
necessary — to  see  to  it  that  on  all 
occasions  radio  gets  the  recognition 
which  its  influence  deserves  and 
this  can  only  be  done  with  a  practi- 

cal shirtsleeve  man  who  not  only 
knows  the  requirements  of  radio 
but  also  how  to  work  eff'ectively 
with  harassed,  frightfully  over- 

worked men. 
CBC's  Liaison 

"I  have  no  hesitation  in  making 

the  statement  that  if  you  don't  do something  about  it,  it  is  going  to  be 
most  unfoi'tunate  for  radio.  The 
Canadian  Broadcasting  Corp.  is  do- 

ing yeoman  service — I  have  had  the 
utmost  in  cooperation  from  them — • 
and  more  than  one  suggestion  that 
private  radio  stations  should  get 
more  consideration  commercially. 
The  CBC  has  splendid  liaison  co- 

ordination among  various  govern- 
ment departments,  but  it  can't  be expected  to  fight  your  battles, 

either  for  more  commercial  consid- 
eration, or  even  for  recognition  as 

an  essential  medium  of  informing 

the  public  of  Canada.  That's  some- thing you  have  to  do  for  yourselves, 
if  you  want  to  make  a  struggle  to 
put  radio  where  it  belongs,  and  if 

you  are  prepared  to  make  some  sac- 
rifices to  carry  out  the  idea." Mr.  Lash  said  it  would  be  in  their 

interest  to  appoint  a  correspondent 
in  Ottawa  who  would  be  able  to  at- 

tend the  "off  the  record"  press  con- ferences of  cabinet  ministers.  At 
present  radio  stations  depend  only 
on  the  news  services  for  the  news. 
Such  an  observer,  Mr.  Lash 

pointed  out,  would  be  able  to  re- 

BILL  SHIRER,  former  CBS  Ber- 
lin correspondent  and  author  of  the 

best-selling  Berlin  Diary  (right), 

was  the  CAB  convention's  guest 
speaker.  With  him  is  Glen  Banner- 
man,  CAB  president  and  general 
manager,  a  fulltime  post. 

port  and  allow  the  stations  to  use 
such  material  as  background  or 
"editorial"  policy.  He  praised  sta- 

tions for  their  cooperation  in  plan- 
ning special  programs  originating 

in  his  office  and  for  their  accuracy 
in  news  broadcasting.  He  felt  that 
station  operators,  however,  did  not 
as  yet  understand  the  importance 
of  broadcasting  as  an  influence  on 
the  public  mind.  He  warned  that 
radio  must  play  its  part  in  prevent- 

ing complacency  in  public  thinking. 
Bannerman's  Report 

In  his  first  annual  report  Glen 
Bannerman,  CAB  fulltime  presi- 

dent and  general  manager,  pointed 
out  that  because  of  the  work  done 
by  radio  stations  for  government 
agencies,  "now  practically  no  gov- ernment advertising  campaign  is 

planned  without  taking  broadcast- 
ing into  consideration  on  a  paid- 

for  basis.  For  the  first  time  since 
broadcasting  became  an  industry, 
the  government  has  recognized  it  as 
an  advertising  medium  worthy  of 
being  paid  for  its  services  along 
with  other  media."  He  mentioned that  in  addition  to  such  paid  time, 

Canadian  broadcasters  had  con- 
contributed  during  the  1941  calen- 

dar year  a  total  of  $760,291  in  free 
broadcast  time  for  public  service, 
not  including  such  time  as  given 

without  charge  by  the  25  inde- 
pendent stations  linked  in  the  CBC 

national  commercial  network. 
Reviewing  the  year's  work,  he 

told  of  the  numerous  wartime  com- 
mittees and  meetings  on  which  he 

served  as  a  CAB  representative,  of 
the  help  given  by  NAB  officers  in 
Washington  and  by  network  and 
agency  executives  in  New  York. 
Discussing  the  increasingly 

friendly  relations  between  the 
board  of  governors  of  the  CBC  and 
the  CAB,  he  mentioned  that  at  the 
next  board  meeting  in  March  it  is 
hoped  to  have  final  changes  made 
in  current  transcription  regulations 
which  would  benefit  the  smaller  sta- 

tions; that  the  recent  CBC  regula- 
tions restricting  an  advertiser  from 

using  more  than  one  station  in  any 
given  center  will  be  discussed;  that 
a  change  may  be  made  in  the  CBC 
fee  collection  formula  for  business 
which  comes  to  its  network  through 
the  work  of  station  representatives. 

On  the  subject  of  priorities  Mr. 

CAB  CONVENTIONEERS  caught  by  the  photographer  in  informal 
parleys.  Upper  (1  to  r):  Bill  Backhouse,  CKY,  Winnipeg;  C.  W.  Wright 
and  H.  N.  Stovin,  Stovin  &  Wright,  Toronto.  Lower :  Joseph  Hershey  Mc- 
Gillvra,  New  York;  Ralph  Snelgrove,  CFOS,  Owen  Sound,  Ont.;  Ted 
Campeau,  CKLW,  Windsor-Detroit;  Phil  Lalonde,  CKAC,  Montreal. 
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Bannerman  reported  that  only  a 
few  days  ago  arrangements  had 
been  made  whereby  Canadian 
broadcasters  would  be  placed  in  the 
same  category  as  American  broad- 

casters in  obtaining  equipment  for 
repairs  and  replacements. 

It  was  reported  the  Churchill 
Fund  started  at  the  last  convention 
with  the  issue  of  a  booklet  on  the 
life  of  Winston  Churchill  and  sold 
through  stations,  had  netted  £2,000 
of  which  £1,000  had  already  been 
sent  to  Mr.  Churchill  and  turned 

over  to  the  Lord  Mayor's  Fund, 
and  that  another  check  for  an  equal 
amount  would  be  sent  shortly.  Sta- 

tions were  asked  to  continue  the 
sale  of  booklets. 

Sees  Bright  Prospects 

Looking  to  the  future,  Mr.  Ban- 
nerman declared,  "No  matter  how 

trying  necessary  restrictions  may 
be,  it  is  my  opinion  that  we  shall 
not  have  as  tough  a  time  as  during 
the  depression  years.  To  a  large 
extent  this  is  a  testing  time  for 
every  station.  We  can  still  work 
out  our  own  destiny.  We  can  still 
put  our  house  in  order.  Advertising 
revenue  may  be  restricted  but  not 
to  the  extent  some  of  us  think. 
Total  national  revenues  are  not 
likely  to  be  greatly  reduced.  Many 
new  products  will  come  on  the  mar- 

ket. We  can  and  should  secure  our 
share  of  promoting  them  to  the 
public.  We  will  have  to  work 
harder.  We  vdll  have  to  render 
greater  service  to  our  local  com- 

munities, but  such  service  will  ul- 
timately pay  dividends." 

The  convention  was  the  largest 
attended  in  the  history  of  the 
CAB,  with  some  150  registered  and 
52  stations  represented  out  of  a 
membership  of  62  from  all  parts 
of  Canada.  More  American  broad- 

casters and  allied  industry  repre- 
sentatives took  part  than  ever  be- 

fore, headed  by  a  delegation  from 
the  NAB  and  the  networks. 

In  the  discussion  on  rate  structure 
standardization,  William  S.  Hedges, 
NBC  station  relations  vice-presi- 

dent, and  John  J.  Gillin,  manager 

FRIENDLY  NATIONS 

Goodwill  Marks  Radio  Folk  at 
 Canada  Session  

INTERNATIONAL  amity  per- 
vaded the  convention  of  the  Cana- 

dian Assn.  of  Broadcasters.  Guest 
speaker  at  the  opening  day  lunch- 

eon was  Neville  Miller,  NAB  presi- 
dent, who  told  Canadian  broadcast- 

ers some  of  the  difficulties  which 
American  broadcasters  were  en- 

countering now  that  the  nation  was 
at  war. 

For  the  visiting  Americans  and 
directors  of  the  CAB,  Dr.  Augustin 
Frigon,  assistant  general  manager 
of  the  Canadian  Broadcasting 
Corp.,  gave  a  dinner  party  on  the 
opening  day.  Lynne  C.  Smeby, 
NAB  engineering  director,  dis- 

cussed priorities  and  training  with 
Canadian  broadcasters,  engineers 
and  manufacturers  at  a  breakfast 
session  on  the  second  day,  presided 
over  by  George  Chandler,  CJOR, 
Vancouver,  CAB  technical  chair- 

man. William  L.  Shirer,  CBS  com- 
mentator, was  guest  speaker  at  a 

formal  dinner  Tuesday  evening,  at- 
tended by  more  than  600  broad- 
casters and  advertising  executives. 

of  WOW,  Omaha,  were  called  on  to 
tell  what  American  broadcasters 
had  done.  The  resolution  to  set  up 
a  standardized  rate  structure  pend- 

ing CBS  cooperation  and  approval 
of  the  Wartime  Prices  and  Trade 
Board  was  put  aside  for  one  year 
after  five  hours  of  debate.  It  was 
proposed  to  set  up  two  time  periods, 
with  rates  on  a  quarter-hour  basis. 
A  plan  to  drop  frequency  discounts 
for  periods  under  a  quarter-hour 
drew  opposition. 

The  convention  went  on  record 
to  set  up  a  committee  to  study 
the  possibilities  of  developing  a 
yardstick  of  measurement  for 
broadcasting  coverage  and  listener 
habits.  The  committee  is  to  consist 
of  seven  members — two  from  the 
CAB,  two  from  the  Canadian 
Assn.  of  Advertising  Agencies  and 
two  from  the  Assn.  of  Canadian 
Advertisers,  with  a  research  chair- 

man to  be  appointed  by  the  CAB 

directors.  A  sum  of  $5,000  was 
voted  for  the  work. 

The  convention  decided  the  di- 
rectorate should  be  increased  from 

7  to  11,  with  5  making  a  quorum. 
The  constitution  was  revised,  and 
it  was  decided  that  the  fees  would 
be  the  same  as  last  year,  twice  the 
peak  half-hourly  rate  per  month. 

At  the  Tuesday  morning  break- 
fast session  for  engineers,  Lynne 

C.  Smeby,  NAB  engineering  direc- 
tor, discussed  priorities,  personnel, 

availability  of  equipment  and  what 
American  broadcasters  are  doing. 
A.  B.  Hunt  of  the  Northern  Electric 
Co.  (Western  Electric  in  Canada) 
and  Edmund  Lapoi't,  chief  engineer 
of  RCA  Victor,  spoke  on  the  Cana- 

dian developments,  Mr.  Laport 
urged  them  to  conserve  equipment 
to  the  utmost  and  to  cheek  junk 
boxes. 

Agencies  Ask  Boost 
Meeting  with  representatives  of 

advertising  agencies  on  Wednesday 
morning,  the  broadcasters  were 
given  facts  and  figures  on  an  in- 

crease in  the  present  15  percent 
agency  commission  asked  by  the 
Canadian  agencies,  who  were  rep- 

resented by  A.  J.  Denne,  of  A.  J. 
Denne  Ltd.,  Toronto;  E.  W.  Rey- 

nolds, of  E.  W.  Reynolds  Co.,  To- 
ronto, and  president  of  the  CAAA ; 

Adrian  Head,  of  J.  Walter  Thomp- 
son Co.,  Toronto.  No  decision  was 

reached  at  the  following  closed  ses- 
sion of  the  CAB  members,  but  it 

was  decided  to  study  the  situation. 
A  meeting  was  held  with  John 

Atkins,  of  the  Wartime  Prices  & 
Trade  Board,  at  which  was  dis- 

cussed the  questionnaire  the  board 
had  asked  from  stations  in  order  to 
be  in  a  position  to  meet  problems 
arising  from  manufacturers  and 
merchants  covering  their  advertis- 

ing costs  and  the  costs  of  advertis- 
ing media  which  are  not  at  present 

under  the  price  ceiling. 
The  study,  which  would  be  as- 

sembled by  the  CAB  from  briefs 
submitted  by  each  station,  would 
include  data  on  economies  which 
each  station  could  make  in  opera- 

tions and  services,  its  taxation 
costs  and  import  tax  costs  on  equip- 

ment of  all  types  and  library  serv- 
ices. 

Joseph  Clark,  public  relations  di- 
rector in  the  Department  of  Na- 
tional Defense  for  the  Army  and 

Air  Force,  told  broadcasters  how 
public  relations  were  being  handled, 
new  steps  now  being  inaugurated 
to  give  better  service  to  radio  sta- 

tions, and  praised  cooperation  given 
by  the  stations  for  local  programs. 

Government  Campaigns 

At  the  closing  session  Thursday, 

free  time  for  government  cam- 
paigns was  discussed,  and  it  was 

unanimously  resolved  that  "where 
space  in  other  media  is  purchased 
for  such  campaigns,  it  shall  be  a 
requirement  of  the  CAB  that  their 
member  stations  shall  receive  like 
treatment  in  the  use  of  the  broad- 

casting medium  .  .  .  and  shall  give 
all  possible  additional  support  in 
free  time  comparable  to  the  free 

support  given  in  the  editorial  col- 
umns of  other  media."  It  was  re- 

ported that  Canadian  broadcasters 
had  thus  far  in  the  war  given  125 9o 
free  time  for  every  paid  campaign 
in  which  they  had  participated. 
The  annual  question  of  bulk 

purchase  of  time  was  again  aired, 
and  the  convention  resolved  such 
time  should  be  restricted  to  pro- 

grams in  which  only  one  product 
was  advertised,  or  if  more  than 
one  product,  then  only  if  it  is 
owned  or  controlled  by  the  same 
advertiser. 

For  list  of  registrants  at  CAB 
convention  see  page  53. 

Stricken  111  at  Convention 
PHILLIP  MORRIS,  of  CFPL,  Lon- 

don, Ont.,  fainted  at  the  TTeduesclay 
afternoon  session  of  the  CAB  Con- 

vention at  Montreal,  and  was  taken 
to  the  hospital.  Due  to  his  sudden  ill- 

ness the  session  was  adjourned  and 
the  convention  went  into  its  fourth 
day  on  Thursday. 

Broadcasters  and  Engineers  in  Session  at  CAB  Montreal  Convention 
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Dispute  of  AGMA 
And  AFM  Settled 

WAR'S  ON  between  the  Reds  and  the  Blues  on  the  Chicago  salient  as 
NBC  drug  store  cowboys  lay  down  the  barricades  and  crouch  for  action 
at  the  Merchandise  Mart  drug  store.  Batteries  for  Blue  (1  to  r)  :  Engi- 

neer Vern  Mills,  Announcer  Donald  Dowd  (with  rifle),  and  Engi- 
neer Harold  Jackson.  For  the  Red:  Organist  Elwyn  Owen,  Director 

Frank  Papp,  Announcer  Bob  Brown  (with  rifle). 

WBS,  AMP  Add  ASCAP  to  Libraries; 

Addition  of  Standard  Is  Slated  March  1 

WNYC  Is  Refused 

Plea  for  Fulltime 

WCCO  Interference  Cited  by 
FCC  in  Denial  of  Grant 

MAYOR  F.  H.  LaGuardia's  quest 
for  a  fulltime  assignment  on  a  clear 
channel  for  New  York  City's  mu- 

nicipal station,  WNYC,  collided 
with  FCC  technical  regulations 
last  week,  resulting  in  a  proposed 
denial  of  the  WNYC  application 
for  fulltime  operation  on  830  kc, 
the  clear  channel  occupied  by  CBS- 
owned  WCCO,  Minneapolis. 

Basing  its  proposed  findings  of 
fact  and  conclusions  on  interfer- 

ence detrimental  to  both  stations, 
the  FCC  last  Wednesday  said 
granting  of  the  application  would 
not  serve  public  interest.  The  pro- 

posed decision  terminated  a  heated 
controversy  which  came  to  hearing 
in  March  1940. 

In  effect,  the  Commission  held 
that  the  proposed  operation  of 
WNYC  on  830  kc.  would  cause  in- 

terference to  WCCO's  secondary 
service  and  at  the  same  time  would 
not  do  an  adequate  job  in  the  New 
York  metropolitan  area.  Mayor 
LaGuardia  himself  had  appeared  at 
the  hearing  and  had  hurled  charges 
of  monopoly  against  CBS  and 
WCCO. 

Violation  of  Rules 

The  FCC  mentioned  its  rules 
governing  Class  I  station  operation, 
citing  that  granting  of  the  appli- 

cation would  violate  these  rules. 
This  was  not  regarded  as  a  clear- 
cut  determination  by  the  FCC  that 
it  did  not  propose  to  break  down 
further  clear  channels,  as  it  did 
in  the  case  of  the  850  kc.  channel 
occupied  by  KOA,  Denver,  on  which 
WHDH,  Boston  has  been  assigned 
fulltime.  Last  month  the  FCC  au- 

thorized a  third  station  on  this 
channel  —  WJW,  Akron  [BROAD- 

CASTING, Jan.  26]. 

The  Commission's  proposed  opin- 
ion, from  which  Commissioner 

George  H.  Payne  dissented,  brought 

out  that  under  WNYC's  applica- 
tion, it  would  serve  only  31%  of  the 

total  area  normally  protected  for 
a  Class  II  station.  The  population 
served  would  be  only  37%  to  41% 
of  the  population  of  the  New  York 
metropolitan  district  or  58%  to 
65%  of  the  population  of  New 
York  City. 
WCCO,  on  the  other  hand,  would 

receive  interference  throughout  a 
substantial  portion  of  its  secondary 
service  area.  As  an  average  condi- 

tion impairment  in  reception  would 
extend  to  32%  of  this  area  hav- 

ing an  estimated  population  of 
7,300,000. 

In  its  conclusions  the  Commis- 
sion said  that  operation  of  WNYC 

on  830  kc.  with  1,000  watts  simul- 
taneously with  WCCO,  using  50,000 

watts,  would  be  inconsistent  with 
Section  3.25(a)  of  its  rules  provid- 

ing that  only  one  fulltime  station 
may  be  assigned  to  830  kc.  Then 
the  interference  factors  were  cited. 

WORLD  Broadcasting  System  and 
Associated  Music  Publishers  have 

joined  NBC  in  making  arrange- 
ments with  ASCAP  enabling  sta- 

tions subscribing  to  their  library 
services  to  use  ASCAP  music  in- 

cluded in  the  library  releases  on 
the  air,  even  if  the  stations  do  not 
have  ASCAP  licenses  at  present. 

As  in  the  case  of  the  NBC  The- 
saurus [Broadcasting,  Feb.  9], 

the  subscribers  to  the  World  and 
AMP  libraries  may  use  ASCAP 
music  only  on  sustaining  programs 
and  not  for  commercially  sponsored 
broadcasts. 

Standard  to  Start 

Standard  Radio  transcription 
library  service  will  start  to  release 
music  of  some  ASCAP  publishers 
March  1,  M.  M.  Blink,  co-owner, 
of  Standard,  announced  last  week. 
Non-ASCAP  stations  except  those 
in  Nebraska,  Florida  and  Wiscon- 

sin, can  now  play  Standard  tran- 
scriptions of  ASCAP  music  on  sus- 

taining programs. 
By  dealing  individually  with  a 

number  of  the  publishers  Standard 
has  been  able  to  do  away  with  the 
25-  and  50-cent  fees  on  use  of  music 
for  programs  other  than  local  com- 
mercials. 

Don  Allen,  Standard  production 
manager,  stated  the  industry  is  in- 

debted to  BMI,  SESAC  and  the 
hundreds  of  small  independent 
publishers  for  providing  a  quantity 
of  good  music  at  a  reasonable  fee. 
The  release  of  ASCAP  music,  it 
was  stated,  is  to  provide  service 
to  those  stations  with  ASCAP  li- 

censes who  have  demanded  ASCAP 
music.  But  the  company  intends  to 
continue  releasing  large  quantities 
of  music  to  the  non-ASCAP  sta- 
tions. 

John  Paine,  general  manager  of 
ASCAP,  said  he  had  also  received 
a  letter  from  Standard  Radio  re- 

garding a  similar  arrangement  for 
that  company's  transcription  li- 

brary, and  that  presumably  this 
would  go  through  shortly.  He  ex- 

plained these  arrangements  were 

made  for  a  "very  limited  period", which  is  understood  to  be  about 
three  months,  and  that  ASCAP 
agreed  to  them  only  because  it  does 
not  want  to  be  in  the  position  of  en- 

abling the  broadcasters  to  say  they 
are  being  forced  to  take  out  ASCAP 
licenses. 

"With  ASCAP  music  back  on  the 
networks  and  again  the  most  popu- 

lar music,"  Mr.  Paine  stated,  "sta- 
tions with  ASCAP  licenses  are  de- 

manding these  tunes  from  their 
transcription  library  services.  To 
enable  the  services  to  meet  this  de- 

mand without  recording  two  sets  of 
releases,  one  with  ASCAP  music 
for  these  stations  and  another  with 
no  ASCAP  tunes  for  stations  which 

have  not  as  yet  taken  out  our  licen- 
ses, we  have  agreed  to  this  tempo- 

rary procedure." Emphasizing  the  temporary  na- 
ture of  the  arrangements,  he  added 

that  in  his  opinion  clearance-at-the- 
source  would  not  work  out  well  for 
transcription  library  services  as  a 
permanent  arrangement.  Unlike 
NBC,  which  is  securing  its  record- 

ing rights  from  individual  ASCAP 
publishers,  WBS  and  AMP  have 
made  their  recording  arrange- 

ments with  Harry  Fox,  agent  and 
trustee  for  the  majority  of  ASCAP 

publishers. 

Expected  CBS  Earnings 
THE  Wall  Street  Journal  reports 
that  expectations  of  earnings  of  CBS 
for  the  quarter  ending  March  31, 
1942  are  between  $900,000  and 
$1,000,000.  This  would  compare  with  a 
net  profit  of  $1,487,686  or  87  cents 
per  share  on  combined  Class  A  and 
Class  B  shares  reported  for  the  13 
weeks  ended  March  29,  1941.  The  com- 

pany's earnings  for  the  first  quarter 
of  1941,  it  was  stated,  must  be  re- calculated on  the  basis  of  the  1941 
Revenue  Act. 

BMI  Drops  Survey 
AS  A  PART  of  its  budget  trimming, 
BMI  has  discontinued  the  performance 
checking  service  conducted  by  the 
Department  of  Psychology  of  City 
College  of  New  York.  Dr.  John  G. 
Peatman,  director  of  the  checking 
service  which  considers  the  size  of 
the  networks  broadcasting  each  song, 
estimated  listening  audiences. 

Recognize  Each  Other  Under 
Pact  and  Suit  Is  Dropped 

SETTLING  an  interunion  jurisdic- 
tional dispute  of  nearly  two  years' duration,  James  C.  Petrillo,  presi- 

dent of  the  American  Federation 
of  Musicians,  and  Lawrence  Tib- 
bett,  president  of  the  American 
Guild  of  Musical  Artists,  last  week 
signed  an  agreement  providing 
that: 

"The  jurisdiction  of  the  AFM 
over  concert  solo  instrumentalists 
and  accompanists  in  all  fields  is 
recognized  by  AGMA.  However, 

AFM  recognizes  AGMA's  posi- tion and  authority  as  the  exclusive 
collective  bargaining  agency  for 
all  solo  concert  artists  including 
solo  instrumentalists  for  the  pur- 

pose of  their  activities  in  the  con- cert field  and  in  their  dealings 
with  their  managers  in  such  con- cert field. 

Suit  to  be  Dropped 

"AGMA  does  not  object  to  the 
right  of  AFM  to  enroll  solo  instru- mentalists as  members  of  AFM, 
and  AFM  does  not  object  to  the 
right  of  AGMA  to  enroll  the  solo 
concert  artists,  above  described,  as 

members  of  AGMA." AGMA  waives  jurisdiction  over 
accompanists,  conductors,  compos- 

ers, arrangers,  instrumental 
groups  and  orchestras,  as  these 

groups  are  in  the  AFM's  sole  jur- isdiction, according  to  the  agree- 
ment, which  also  states  that  the 

pending  lawsuit  between  AGMA 
and  AFM,  now  pending  in  the  Su- 

preme Court  of  New  York,  shall  be 
dropped.  Solo  concert  artists  may 
now  be  required  to  belong  to  both 
unions,  but  the  agreement  states 
that  "AGMA  and  AFM  agree  that 
the  aggregate  dues  and  initiation 
fees  paid  by  such  artists  shall  be 

reasonable." 
CBS  ̂ ET  IN  1941 

ABOUT  $4,800,000 
CBS  in  1941  had  net  earnings  of 

approximately  $4,800,000,  equiva- 
lent to  $2.80  per  share,  according 

to  preliminary  figures  released  last 
week  by  the  network's  treasurer, Frank  K.  White,  with  a  statement 
that  the  annual  financial  report 
will  be  mailed  to  stockholders  about 

April  1,  after  the  audit  is  com- 
pleted. Net  earnings  in  1940  totaled 

$5,066,600,  or  $2.91  per  share. 
The  1941  figures,  the  report 

states,  are  after  deduction  of  $3,- 
800,000  for  estimated  Federal  in- come and  excess  profits  taxes,  an 
increase  of  $1,375,000  over  the 
previous  year,  and  after  the  net 
profit  of  approximately  $220,000 
from  the  sale  of  stock  in  the  subsi- 

diary artist  management  companies 
was  transferred  to  the  CBS  re- 

serve for  contingencies. 
The  CBS  board  of  directors  last 

week  declared  a  cash  dividend  of 
30  cents  per  share  on  the  Class  A 
and  Class  B  stock  of  $2.50  par 
value.  Dividend  is  payable  March 
6  to  stockholders  of  record  Feb.  20. 

From  Our  Chicago  Bureau 

WTAQ,  Green  Bay,  Wis.,  is  now  oper- 
ating with  5,001  watts.  Latest  addi- tion to  the  engineering  staff  is  Guy Watts. 
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The  Test— Can  the  Enemy  Utilize  It? 

Radio  Censor  Suggests 

Formula  to  Gauge 

All  Programs 

Because  of  the  wide  interest 
in  Federal  radio  censorship 
and  difficulty  experienced  in 
conforming  to  the  wartime  re- 

strictions, Broadcasting  has 
asked  J.  Harold  Ryan,  Assist- 

ant Director  of  Censorship 
handling  broadcast  matters,  to 
give  an  accounting  of  his  stew- 

ardship and  to  discuss  some  of 
the  mutual  problems  that  have 
arisen.  Mr.  Ryan  praises 
broadcasters  for  their  coopera- 

tion but  warns  of  unsuspected 
dangers  that  lurk  in  every 

day's  program  schedule. 

By  J.  HAROLD  RYAN 
Assistant  Director  of  Censorship 

THE  Office  of  Censorship  is  enter- 
ing its  seventh  week  of  operation. 

During  the  six  weeks  past,  the 
Radio  Division  of  the  Office  has 
turned  out  about  500  letters,  some 
80%  of  them  opinions  on  specific 
programs  presented  by  radio  broad- 
casters. 

These  letters  were  written  in 
response  to  queries  which  flowed 
into  the  Office  follov/ing  issuance 
of  the  Code  of  Wartime  Practices 
for  American  Broadcasters. 

Most  of  the  requests  sought  clear- 
ance for  programs  of  the  man-on- 

the-street  type.  Some  of  them 
sought  the  Office's  interpretation 
on  specific  request  programs. 

Need  Recognized 
The  radio  division  has  not  had  a 

difficult  job,  for  most  broadcasters 
realized  the  necessity  for  certain 
controls  long  before  the  Office  was 
established  and  thus  were  in  ob- 

servance of  the  Code's  suggestions 
before  they  were  written. 

This  evident  alertness  of  broad- 
casters and  newspapermen  to  the 

need  for  caution  justified  Byron 
Price,  Director  of  Censorship,  in 
his  determination  to  keep  the  codes 
of  both  divisions  strictly  voluntary 
in  application.  Perhaps  the  most 
significant  statement  in  the  2,500 
words  of  the  Code  of  Wartime 
Practices  for  American  Broadcast- 

ers is  in  the  second  paragraph  of 
the  document : 

"The  broadcasting  industry  has 
enlisted  with  enthusiasm  in  the  en- 

deavor, and  the  following  is  in- 
tended to  be  helpful  in  systematiz- 

ing cooperation  on  a  voluntary  basis 
during  the  period  of  the  emer- 

gency." 
The  Code  is  a  springboard  then — 

a  general  concept  of  the  industry's 
problems  in  time  of  war.  It  is  the 
job  of  the  Office  of  Censorship  to 
see  to  it,  insofar  as  possible,  that 
information  of  value  to  the  enemy 
be  kept  from  him.  Although  the 
formal  staff  of  the  radio  division 
in  the  Office  of  Censorship  includes 

JOHN  HAROLD  RYAN 

only  five  people,  every  broadcaster 
who  speaks  cn  the  air  or  supervises 
the  work  of  those  who  do  perform 
before  microphones  is  a  censor.  His 
conduct  during  the  difficult  days 
ahead  should  be  considered  in  light 
of  the  question,  "Will  I  be  helping 
the  fellow  who's  hurting  me?" 
The  industry's  acceptance  of 

suggested  restrictions  set  down  in 
the  code  has  evidenced  the  broad- 

caster's thorough  understanding  of 
his  wartime  responsibility.  Some 

there  were  who  didn't  picture  the 
quiz  program  section  of  the  code 
in  the  same  way  that  we  in  Censor- 

ship saw  it.  Certain  compromises 
were  suggested  for  the  salvation  of 
the  man-on-the-street  type  of  pro- 

gram. But  it  has  been  our  basis  of 
interpretation  in  considering  these 

proposals  that  no  informal,  catch- 
as-catch-can  interview  type  of  pro- 

gram is  free  of  danger  if  a  given 
individual  can  enjoy  reasonable 
guarantee  of  participation. 

The  same  general  interpretation 
applies  in  the  case  of  request  pro- 

grams. Any  request  program  which, 
because  of  its  pattern,  lends  itself 
to  the  machinations  of  the  enemy 
should  be  changed  or  taken  off  the 
air.  The  determinant  is,  "Can  the 

enemy  utilize  it?" 
Danger  of  Sabotage 

It  requires  little  ingenuity  to 
enforce  your  participation  on  pro- 

grams which  fall  into  either  of 
these  categories. 

The  man  who  operates  a  small  sta- 
tion in  some  area  far  from  national 

boundaries  might  think  that  such 
regulation  works  an  unnecessary 
hardship  on  him.  He  must  remem- 

ber that  this  is  an  all-out  war  effort. 
Although  he  may  not  know  it,  there 
might  be  a  half-dozen  plants  in  his 
area  manufacturing  defense  ma- 

terials. Those  plants  are  potential 
victims  of  saboteurs,  and  such 
agents  as  these  must  have  methods 
of  communicating  with  each  other 
as  well  as  with  their  superiors  who 
may  be  located  miles  away.  Maybe 

such  a  plant  manufactures  only 
firing  pins  for  77  mm.  guns.  But 
should  the  efforts  of  saboteurs  de- 

stroy 10,000  of  those  pins,  10,000 
desperately  needed  artillery  pieces 
would  be  shelved  until  new  ma- 

chines could  be  tooled  and  new  pins 
turned  out. 

Remember,  too,  that  you  do  not 
know  the  power  of  your  250  or 
1,000  or  5,000  watts.  A  manager  of 
a  West  Coast  radio  station  was  in 
my  office  the  other  day.  Eight  years 
ago  he  was  a  telegrapher  on  a 
ship  operating  in  China  waters. 
At  night-time,  when  standard 
broadcast  channels  cleared,  he 
could  pick  up  287  United  States 
broadcasting  stations  across  those 
thousands  of  miles.  And  his  re- 

ceiver was  a  one-tube  unit.  That 
was  eight  years  ago,  and  modern 
transmitters  are  much  more  effi- cient. 

Matter  of  Authority 

The  questions  put  to  us  in  Cen- 
sorship by  broadcasters  indicate 

their  awareness  to  the  dangers.  We 
are  fearful,  nevertheless,  that  many 
radio  stations  are  carrying  right 
now  programs  which  unwittingly 
lend  themselves  to  the  aid  of  the 
enemy.  If  we  could  speak  person- 

ally to  each  broadcaster,  we  would 
ask  him  again  to  read  his  code,  to 
digest  the  precautions  it  outlines 
and  then  to  re-scrutinize  his  pro- 

grams. Thus  far,  the  Radio  Division  of 

Censorship  has  issued  two  confi- 
dential reports  pursuant  to  that 

section  of  the  code  which  provides 
that  certain  general  communica- 

tions will  be  directed  to  broadcast- 
ers as  experience  dictates  the  need 

of  deletions  or  enlargements.  There 
has  been  evidence  that  some  broad- 

casters are  having  difficulty  estab- 
lishing the  identity  of  "appropri- 

ate authorities"  in  observing  the 
news  section  of  the  code.  The  Office 
of  Censorship  is  bending  all  efforts 
toward  an  early  clarification  of  this 

problem. But,  in  the  last  analysis,  the  pur- 
pose of  Censorship  is  as  much  an 

assignment  for  the  broadcaster  as 
it  is  for  the  constituted  officers  in 

the  censorship  division  of  the  Gov- 
ernment. Only  in  this  nation  of  all 

nations,  free  or  enslaved,  is  the 
broadcaster  a  free  agent  in  de- 

termining the  programs  his  listen- 
ers will  hear. 

No  broadcaster's  coverage  map 
describes  his  audience  completely. 

Within  range  of  his  station's  signal are  thousands  and  thousands  of 

loyal,  liberty -loving  Americans ;  but 
listening,  too — and  be  certain  you 
believe  this — are  those  who  would 
throttle  the  institutions  and  the 

traditions  we  believe  in.  That's 
what  the  war's  all  about.  And  that's 
what  censorship  is  all  about. 

ADDITION  of  WJHO,  Opelika,  Ala., 
brings  the  total  of  MISS  stations  to 
198.  WJHO  operates  on  1400  kc, 
with  250  w.  da.v,  100  night. 

Fisticuffs  Enliven 

FCC  Georgia  Case 

Witness  and  State  Officials 
Find  Words  Are  Inadequate 

CLIMAXING  in  a  threatened  phys- 
ical brush  and  fisticuffs  between  a 

witness  and  a  special  attorney 
general  for  the  State  of  Georgia, 
the  FCC  on  Feb.  7  virtually  con- 

cluded its  hearing  on  the  license 
renewal  application  of  WGST,  At- lanta. 

The  final  session  of  the  hearing 
has  been  set  for  Feb.  26,  when  one 
of  the  prospective  lessees  of  the 
station,  Arthur  Lucas,  is  to  testify. 
His  previous  appearance  on  the 
stand  was  cut  short  because  of  ill 
health,  and  the  postponement  was 
granted  to  allow  convalescence. 

Chairs  and  Fists 

The  physical  outburst  came  in 
the  closing  minutes  of  the  proceed- 

ings after  six  consecutive  days  of 
hearings  through  the  week  of  Feb. 
2.  Since  its  start  early  in  Decem- 

ber, tension  has  run  high  in  the 
hearing,  with  Georgia  politics  play- 

ing a  featured  role  in  heated  pro 
and  con  discussions  revolving 
around  the  leasing  of  the  station 
by  the  licensee  Georgia  School  of 
Technology  for  the  last  10  years  to 
Southern  Broadcasting  Stations 

Inc.,  headed  by  Clarence  L.  Cal- 
houn, Atlanta  attorney,  and  Sam 

Pickard,  former  Federal  Radio 
Commissioner  and  former  CBS 
vice-president. 

Also  figuring  in  the  case  is  a 
prospective  lease  arrangement  be- tween the  licensee  school  and  a 
company  headed  by  Mr.  Lucas  and 
William  Jenkins,  both  Georgia 

chain  theatre  operators  and  own- 
ers of  a  group  of  Georgia  stations 

[Broadcasting,  Jan.  12]. 
The  hearing  reached  its  highest 

of  many  high  points  in  the  closing 
minutes,  during  testimony  of  Mr. 
Calhoun.  Hearing  one  of  his  state- 

ments branded  as  a  "lie"  by  John 
E.  McClure,  Washington  attorney 
who  was  named  a  special  attorney 
to  represent  Georgia  in  the  case  by 
Gov.  Eugene  Talmadge,  Mr.  Cal- 

houn jumped  to  his  feet,  brandish- 
ing a  chair,  with  Mr.  McClure 

meantime  countering  with  a  fist 
poked  in  his  direction.  The  outburst 
was  immediately  quelled  by  Reed 
T.  RoUo,  one  of  the  Georgia  coun- 

sel, and  others,  followed  by  an 

apology  by  Mr.  Calhoun. 
The  incident  was  the  extreme  ex- 

ample of  the  hard  feelings  shown 
by  the  long  string  of  parties  inter- ested in  the  WGST  matter. 

Witnesses  during  the  six-day 
hearing  session  included  Messrs. 
Pickard  and  Calhoun;  Mrs.  Paula 
Wilhite,  bookkeeper  of  WGST;  R. 
Donald  Harvey,  member  of  the 
board  of  regents  of  the  University 
System  of  Georgia;  Victor  Rehark, 
Atlanta  accountant;  L.  W.  (Chip) 
Robert  Jr.,  member  of  the  radio 
committee  of  the  board  of  regents 

and  former  treasurer  of  the  Demo- cratic National  Committee. 
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Two  Investigations  of  FCC 

At  Once  by  House  Foreseen 

Both  Cox  and  Sanders  Measures  Are  Pushed  by 

Backers  Though  FCC  Opposes  Former  Plan 
PROBABILITY  of  concurrent 
hearings  on  both  the  Cox  Resolu- 

tion (HRes.-426),  to  investigate  the 
FCC  from  stem  to  stern,  and  the 
Sanders  Bill  (HR-5497),  ripper 
measure  to  rewrite  the  existing 
Communications  Act,  was  foreseen 
by  mid-March  in  the  face  of  efforts 
of  the  FCC  majority  to  frustrate 
the  Cox  inquiry. 

While  no  formal  steps  were  taken 
last  week  either  by  the  House  In- 

terstate &  Foreign  Commerce  Com- 
mittee or  the  all-powerful  Rules 

Committee  on  the  two  legislative 
moves,  it  nevertheless  was  confi- 

dently predicted  that  action  would 
be  forthcoming  shortly.  It  was  ex- 

pected the  Rules  Committee,  meet- 
ing early  this  week,  would  report 

out  the  Cox  Resolution  for  appoint- 
ment of  a  select  committee  of  five 

to  conduct  an  investigation. 

Fly  Main  Target 

While  the  FCC  majority,  headed 
by  Chairman  Fly,  has  made  no 
bones  about  its  opposition  to  the 
Cox  proposal,  the  Rules  Committee 
nevertheless  appeared  disposed  to 
act  favorably.  Rep.  Cox  (D-Ga.) 
has  made  Chairman  Fly  his  main 
target,  as  has  Rep.  Dies  (D-Tex.), 
who  has  charged  Communistic  in- 

fluence in  the  FCC's  Foreign  Broad- 
cast Monitoring  Service  and  its  law 

department. 
The  House  Interstate  &  Foreign 

Commerce  Committee,  headed  by 
Rep.  Lea  (D-Cal.),  made  known 
last  week  that  it  would  carry  for- 

ward plans  made  two  months  ago 
for  hearings  on  the  Sanders  Bill. 
Rep.  Lea  conferred  with  former 
FCC  Chairman  E.  O.  Sykes  last 
week,  as  president  of  the  Federal 
Communications  Bar  Assn.,  which 
already  has  gone  on  record  in  favor 
of  the  major  provisions  of  the  Sand- 

ers Bill,  introduced  by  Rep.  Jared 
Y.  Sanders  (D-La.)  after  consul- 

tation with  industry  representa- 
tives. 

Initially,  the  FCC  was  strenu- 
ously opposed  to  the  Sanders  Bill, 

but  since  the  introduction  of  the 
Cox  Resolution  sentiment  has  shift- 

ed in  favor  of  the  regular  legisla- 
tive hearing  rather  than  the  select 

committee  proceeding,  which  usual- 
ly results  in  dead-cat-tossing  and 

innuendoes. 
In  some  quarters  it  was  thought 

the  FCC  majority's  view  was  that the  Sanders  Bill  is  the  lesser  of  two 
evils.  Besides,  if  the  Cox  Resolu- 

tion is  killed,  it  is  intimated,  there 
would  be  a  chance  of  stymieing  the 
Sanders  Bill  before  the  House,  in 
the  Senate,  or  in  conference  be- 

tween the  two  houses. 
At  the  Interstate  Commerce  Com- 

mittee, it  was  stated  that  a  date 
would  be  set  for  the  hearing  within 
the  next  ten  days  or  two  weeks.  The 
committee  would  allow  parties  at 

least  two  weeks  to  prepare  presen- 
tation of  their  testimony.  Since  the 

committee  already  has  voted  favor- 
ably for  the  hearings,  there  is  little 

chance  of  a  reversal,  it  was 
thought. 

Meanwhile,  the  Rules  Committee 
is  expected  to  act  on  the  Cox  pro- 

posal on  Tuesday  or  Wednesday. 
House  action  then  would  be  in 
order.  There  has  been  inferred  ap- 

proval of  the  House  leadership  on 
the  Cox  proposal,  largely  on  the 
ground  that  the  FCC  has  improp- 

erly administered  a  "good  law". 
Rep.  Cox  has  charged  Chairman 
Fly  with  efforts  to  "federalize  com- 

munications including  broadcast- 

ing". May  Run  Together 
There  were  counter-thrusts  on 

behalf  of  the  FCC,  highlighted  by 
the  Feb.  3  statement  of  Rep.  John 
E.  Rankin  (D-Miss.)  commending 

Warning  to  FCC 
THE  FCC  has  no  business 
messing  around  in  radio  fre- 

quencies and  assigning  them 
to  broadcast  outlets,  it  has 
been  notified  by  a  Brooklyn 
inventor.  In  a  recent  letter  to 
the  Commission,  the  Brook- 
lynite  explained  that  he  held 
a  patent  "covering  the  use  of 
electrical  potential  sources" and  served  notice  on  the  Com- 

mission "to  cease  and  desist 
in  rationing  your  wave- 

lengths for  national,  mutual 
and  independent  broadcast- 

ing and  other  purposes."  In defense  of  the  FCC,  Secre- 
tary T.  J.  Slowie  cited  Sec- 
tion 301  of  the  Communica- 
tions Act  of  1934, 

Chairman  Fly  [Broadcasting, Feb.  9]. 

If  action  is  taken  by  both  com- 
mittees according  to  schedule,  there 

is  the  possibility  that  the  hearings 
will  run  simultaneously — those  on 
the  Sanders  Bill  looking  toward  a 
rewriting  of  the  statute  and  sepa- 

ration of  the  FCC  into  two  autono- 
mous divisions.  One  of  these  would 

handle   broadcasting   and  related 

services  as  a  division  of  public  com- 
munications, and  the  other  would 

handle  communications  under  a  di- 
vision of  private  communications. 

Each  division  would  have  three 
members,  with  the  chairman  as 
executive  officer  sitting  in  on  a  di- 

vision only  when  there  is  an  absen- 
tee or  when  allocation  matters  are 

involved. 

If  an  investigation  is  held,  it 
was  indicated  to  Broadcasting 
last  Wednesday  by  Rep.  Dies 
(D-Tex.),  chairman  of  the  special 
House  Committee  to  Investigate 
Un-American  Activities,  the  com- 

mittee's files  would  be  made  avail- 
able to  investigators  going  into 

personnel  matters  of  the  FCC. 
The  Dies  Committee 

Although  it  now  appears  that  the 
Dies  Committee,  as  an  investigating 
unit,  has  gone  about  as  far  as  it 
can  in  its  consideration  of  FCC 
matters,  further  activity  on  its 
part  might  conceivably  follow  if 
the  Senate  does  not  approve  the 
House  proviso  in  the  Independent 
Offices  Bill  banning  payment  of  the 
salary  of  Dr.  Goodwin  Watson, 
chief  analyst  of  Foreign  Broadcast 
Monitoring  Service,  out  of  the 
funds  contained  in  the  bill  for  op- 

eration of  the  FCC  during  fiscal 
year  1943.  It  is  thought  that  in 
this  event  Chairman  Fly  or  Dr. 
Watson,  or  both,  might  be  sub- 

poenaed to  appear  before  the  Dies Committee. 
Mixed  emotions  reflected  in  the 

industry  prior  to  the  introduction 
of  the  Cox  Resolution  have  tapered 
off  somewhat.  The  general  view  is 
that  no  one  can  dispute  the  right 
of  Congress  to  inquire  into  the  ac- 

tivities of  one  of  its  creatures. 
Since  the  preponderant  House  view 

appears  to  be  that  "wrong  men" are  administering  a  "right  law", 
the  industry  feels  the  matter  is  one 
for  Congress  to  decide  in  the  way 
it  sees  fit.  Its  case  probably  would 
be  presented  before  the  Interstate 
&  Foreign  Commerce  Committee 
on  provisions  of  the  statute  which 
may  have  been  improperly  applied 
or  which  need  change  or  pointing up. 

Arguments  that  there  should  be 
no  mud-slinging  during  the  war 
emergency  apparently  have  not 
impressed  many  members  of  the 
House  Rules  Committee.  While  in- 

terest, of  course,  centers  around  the 
war  effort.  Congress  nevertheless 
has  not  seen  fit  to  relax  civil  stat- 

utes and  the  regulatory  agencies, 
notably  the  FCC,  are  proceeding  as 
in  the  pre-war  era,  it  was  pointed 
out. 

Coca-Cola  Discs 

COCA-COLA  Co.,  Atlanta  Bever- 
age, about  April  1  will  start  a 

campaign  on  44  stations,  using 
quarter-hour  recordings  of  music 
by  Mexican,  Venezuelan,  Colombian 
and  Cuban  talent.  Al  Steele  of  the 

radio  department  of  D'Arcy  Adv. 
Co.,  New  York,  Coca-Cola  agency, 
is  currently  in  Mexico  City  lining 
up  the  talent  for  the  series  which 
consists  of  some  156  discs  to  be  re- 

corded there. 

Additional  Fund  io 

Provision  Made  for 

BRINGING  the  FCC's  total  1942 
appropriation  to  a  record-breaking 
$5,655,924,  the  House  last  Monday 
approved  a  supplemental  FCC 
grant  of  $587,195  as  part  of  the 
First  Deficiency  Appropriation  Bill 
of  1942.  The  additional  funds, 
which  boost  the  Commission's  1942 
appropriation  far  beyond  any  pre- 

vious year's,  will  permit  expanded 
operation  of  the  FCC  on  a  full 
wartime  basis  up  to  the  end  of 
fiscal  year  1942,  June  30. 

However,  in  view  of  constantly 
expanding  defense  functions,  par- 

ticularly along  monitoring  lines, 
FCC  funds  in  1943  are  expected 
to  exceed  the  record  figures  of  this 
year.  Now  pending  before  the  Sen- 

ate Appropriations  Committee,  fol- 
lowing House  passage  Jan.  22,  is 

the  $4,991,219  FCC  appropriation 
for  fiscal  year  1943. 

War  Funds  Expected 
It  is  expected  that  funds  sub- 

stantially increasing  this  figure 
will  be  asked  subsequently,  since 
the  1943  budget,  as  approved  by 
the  House,  was  predicated  on  a 
defense  rather  than  wartime  basis. 

Although  no  difficulty  is  fore- 
seen in  securing  all  needed  funds 

for  FCC  operation,  more  than  or- 
dinary interest  is  being  accorded 

Senate  consideration  of  the  Inde- 
pendent Offices  Supply  Bill,  pro- 

viding FCC  funds,  since  the  House 
incorporated  a  provision  specifically 
prohibiting  use  of  any  1943  funds 
to  pay  the  salary  of  Dr.  Goodwin 
Watson,  chief  analyst  ol  the  For- 

eign Broadcast  Monitoring  Service, 
charged  with  Communist-front  in- 

terests and  activities  [Broadcast- 
ing, Jan.  26]. 

Now  passed  on  to  the  Senate 

^  FCC  Sets  Record; 

408  New  Employes 

Appropriations  Committee,  the  de- 
ficiency bill  provides  funds  for  the 

employment  of  408  additional  FCC 
employes,  mostly  engineers  and 
other  skilled  personnel  necessary 
to  expanding  defense  work. 

Broken  down,  the  $587,195  total 
includes  $80,048  for  personnel  for 
an  enlarged  24-hour  watch  at  11 
primary  monitoring  stations  oper- 

ating under  the  National  Defense 
Operations  Section;  $224,470  for 
reserve  units  for  24-hour  watches 
at  80  secondary  monitoring  stations 
and  mobile  units;  $13,520  for  ad- 

ditional NDOS  personnel  at  Wash- 
ington headquarters;  $114,375  for 

the  Routine  Operations  Section  for 
cooperation  with  the  Air  Corps 
combat  force  at  interceptor  com- 

mands and  coastal  information 
centers  in  air-raid  activity;  $97,162 
for  property  protection  at  primary 
stations;  $3,795  for  clerical  and 
administrative  assistance  to  the  De- 

fense Communications  Board  ; 
$13,335  to  the  Safety  &  Special 
Services  Division  for  a  survey  of 
commercial  communications  facili- 

ties, for  experimental  problems  and 
for  operator  examinations,  etc.; 
$19,715  for  the  Common  Carrier 
Division  for  priorities  work;  $4,035 
to  the  Broadcast  Division  for  pri- 

orities work;  $16,740  for  the  FCC 
Law  Department. 

The  408  new  employes  provided 
for  in  the  supplementary  grant  in- 

clude 354  in  the  field  and  54  in 
departmental  service  in  Washing- 

ton. Included  in  this  number,  most 
of  which  are  engineers,  are  eight 
attorneys  and  eight  clerks  to  work 
in  the  field  with  FCC  inspectors  in 
connection  with  the  prosecution  of 
illegal  radio  activities. 
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»MUST  BE  A  SVHCH  OF 

IOWA  SCHOOL-TEACHERS/^^ 

For  many  years  it's  been  an  old  gag  that  Iowa  peo- 

ple ("school-teachers!")  are  always  traveling,  al- 

ways sight-seeing,  always  turning  up  in  select  and 

expensive  places.  It's  an  old  gag,  and  a  true  one! 

But  it's  true  only  because  the  rich  Iowa  land  pro- 

duces an  enormous  excess  of  income,  over  and 

above  the  bare  requirements  of  living  (75%  of  all 

the  Grade  A  land  in  America  is  within  250  miles  of 

the  center  of  Iowa). 

This  year,  Iowa  people  are  going  to  have  more 

spendable  income  than  in  1929.  This  year,  farm 

prices  are  such  as  to  yield  all  farmers  a  real  profit. 

And  Iowa  farmers  actually  produce  one-twelfth  of 

all  the  food  in  America! 

So  how  can  you  get  your  share  of  the  record  1942 

Iowa  income?  Radio  of  course  offers  the  greatest 

coverage  at  the  lowest  cost.  And  despite  the  17 

commercial  stations  in  the  State,  plus  all  the  vari- 

ous outside  stations  heard  here,  more  than  one- 

half  of  all  Iowa  families  report  spending  more  than 

70%  of  their  listening  time  with  WHO! 

Incidentally,  you  can  buy  13  daytime  quarter-hours 

on  WHO  for  as  little  as  ̂ 76  apiece.  Doesn't  that 

suggest  something  to  you?  Write  us  direct — or 

just  ask  Free  8C  Peters! 

WHO 

^fir  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Representatives 
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Stahlman  Testimony  Ends  Press  Hearing 

Traces  History  of 

Radio  News  in 

Decade 

SOUNDING  a  different  note  on  an 

old  theme,  the  FCC's  newspaper- 
ownership  inquiry  came  to  life  for 
a  few  minutes  again  last  Thurs- 

day, with  a  brief  appearance  on  the 
witness  stand  by  Comdr.  James  G. 
Stahlman,  publisher  of  the  Nash- 

ville Bminer  and  former  ANPA 
president,  now  on  active  duty  with 
the  Navy  Department.  Although 
the  proceeding  was  recessed  "to  a 
date  to  be  set",  there  seems  little 
doubt  that  the  seven-month  pro- 

ceeding is  all  but  over. 
More  FCC  Exhibits 

It  is  understood  the  FCC  still  is 
to  offer  some  revised  exhibits,  and 
possibly  will  call  another  witness  or 
two  in  connection  with  them,  but 
the  hearing  apparently  has  com- 

pletely lost  momentum.  FCC  Chair- 
man James  Lawrence  Fly  has  made 

only  two  or  three  appearances  at 
the  proceedings  during  the  last  sev- 

eral weeks. 
Judge  Thomas  D.  Thacher,  chief 

counsel  of  the  Newspaper-Radio 
Committee,  also  has  been  absent  for 
several  weeks  because  of  the  press 
of  other  duties,  many  of  them  of  an 
important  defense  nature. 

Committee  Chairman  Harold  V. 
Hough  and  A.  M.  Herman,  associ- 

ate counsel  of  the  Committee,  have 
returned  temporarily  to  their  homes 
and  businesses  in  Fort  Worth.  Syd- 

ney M.  Kaye,  associate  counsel  of 
the  committee,  who  handled  the 

committee's  affirmative  presenta- 
tion, was  present  for  the  Stahlman 

appearance  only  as  an  observer, 
asking  no  questions. 

FCC  Power  Stymied 

Although  Comdr.  Stahlman's  ap- 
pearance under  subpoena  repre- 

sented a  victory  of  sorts  for  the 
FCC,  most  of  the  sting  was  taken 
from  the  Commission's  success 
when  Elisha  Hanson,  counsel  for 
ANPA  and  Comdr.  Stahlman,  re- 

minded the  bench  that  while  the 
Court  of  Appeals  had  upheld  the 

FCC's  authority  to  require  his  ap- 
pearance, it  also  had  indicated  un- 

equivocally that  the  Commission 
was  without  power  to  preclude 
newspapers  from  owning  and  oper- 

ating radio  stations  or  to  engage 
in  a  fishing  expedition  "in  hope 
something  will  turn  up". 

On  the  stand  for  about  30  min- 
utes, Comdr.  Stahlman  was  ques- 

tioned only  briefly  by  FCC  Counsel 
Marcus  Cohn,  since  most  of  the 
questions  to  have  been  addressed  to 
him  when  he  was  originally  to  ap- 

pear in  the  opening  days  of  the 
newspaper  inquiry  have  been  an- 

swered by  other  FCC  witnesses. 
Indicative  of  mere  pro  forma  in- 

terest in  Comdr.  Stahlman's  ap- 
pearance was  the  action  of  Chair- 

man Fly  in  leaving  the  bench  after 

brief  introductory  statements  by 
Counsel  Hanson  and  Cohn  and  be- 

fore the  actual  examination  of 
Comdr.  Stahlman  had  fairly 
started. 

July  Inquiry  Recalled 

The  Stahlman  appearance  re- 
called the  first  hours  of  the  inquiry, 

in  late  July,  when  Counsel  Hanson 
arose  and  heatedly  argued  with 
Chairman  Fly  the  FCC  authority 
to  conduct  the  inquiry,  climaxing 
his  argument  by  serving  notice  that 
he  had  advised  Comdr.  Stahlman 
and  three  other  witnesses  to  ignore 
the  FCC's  subpoena,  terming  them 
"a  nullity  in  the  eyes  of  the  law". 

Bringing  the  matter  to  court, 
after  Comdr.  Stahlman  had  fol- 

lowed advice  of  counsel  and  refused 
to  appear  and  testify,  the  FCC 
subsequently  won  a  U.  S.  District 
Court  ruling  that  the  subpoena  was 
valid  and  enforceable.  This  opinion 
later  was  appealed  to  the  U.  S. 
Court  of  Appeals  by  Comdr.  Stahl- 

man, with  that  court  on  Jan.  26 

again  upholding  the  FCC's  sub- 
poena powers,  but  with  two  of  its 

three  members,  Chief  Justice  D. 
Lawrence  Groner  and  Associate 
Justice  Fred  M.  Vinson,  inserting 
a  dicta  in  the  opinion  that  struck  at 

AS  A  PUBLIC  service  feature,  not 
available  commercially,  WNEW, 
New  York,  and  the  New  York 
Daily  News  have  made  arrange- 

ments whereby  the  newspaper  sup- 
plies WNEW  with  daily  five-min- 

ute news  periods,  every  hour  on 
the  half-hour,  24  hours  a  day,  ef- 

fective Feb.  15,  12:30  a.m. 
The  news  periods,  designed  by  a 

staff  of  Daily  News  editors,  sum- 
marize up-to-the-minute  war  news, 

developments  on  the  home  front  lo- 
cally, nationally  and  in  such  special 

fields  as  sports  or  the  theatre. 
Gathered  by  AP,  the  Chicago  Tri- 

bune Press  Service  and  News  re- 
porters, the  bulletins  are  condensed 

for  broadcast  each  hour  and  sent 
to  WNEW  studios  via  teletype. 

Revamp  Schedule 
Under  the  new  setup,  WNEW 

has  discontinued  its  11  quarter- 
hour  news  periods  daily  except  for 
commentaries  by  John  B.  Kennedy, 
Charles  Hodges  and  Kathryn  Cra- 

vens. The  mutually  cooperative 
pact  was  effected  by  Roy  C.  HoUis 
of  the  News;  Milton  H.  Blow,  and 
Bernice  Judis,  manager  of  WNEW. 

According  to  the  Daily  News, 
the  24  news  summaries  per  day 
are  "within  earshot  of  80%  of  the 
newspaper's  1,950,000  daily  read- 

ers, and  about  80%  of  the  3,900,000 

Sunday  readers." 
In  celebration  of  the  news  tie-up 

between  WNEW,  New  York,  and 
The  New  York  Daily  News,  which 
started  yesterday  as  a  daily  fea- 

the  heart  of  the  whole  move  against 
newspaper  ownership  [Broadcast- ing, Feb.  2]. 

In  the  light  of  the  appeal  deci- 
sion, the  Stahlman  appearance  was 

plainly  anti-climax.  In  introducing 
the  witness.  Counsel  Hanson  re- 

viewed the  various  phases  of  the 
Stahlman  case,  tracing  its  course 
from  the  opening  day  of  the  news- 

paper hearing,  July  23,  1941, 
through  the  Court  of  Appeals  de- 

cision and  dictum. 

"In  view  of  its  unequivocal  lan- 
guage on  the  chief  point  of  contro- 

versy," Mr.  Hanson  commented,  he 
explained  he  had  advised  that  no 
further  appeal  should  be  made  and 
that  Comdr.  Stahlman  should  ap- 

pear if  the  FCC  still  wished  him  to 
do  so. 

"Pilfered"  News 

When  he  noted  that  a  copy  of  the 
recent  decision  might  well  be  in- 

corporated in  the  record.  Chairman 
Fly  commented  that  this  would  not 
be  necessary,  since  the  opinion  was 
a  matter  of  public  record  which  the 
FCC  law  department  doubtless  al- 

ready had  read. 

"I  hope  they  have,"  Mr.  Hanson 
replied  quickly.  "And  I  hope  they 

ture,  WNEW  gave  a  luncheon  Feb. 
10  at  the  Newark  Athletic  Club  in 
honor  of  all  leading  New  Jersey 
advertising  agencies. 

Guest  speaker  was  Dr.  Paul  S. 
Lazarsfeld,  director  of  the  Office  of 
Radio  Research,  Columbia  U,  who 
expressed  the  belief  that  the  new 
arrangement  WNEW  now  had  with 
the  Daily  News  would  give  its  lis- 

teners news  in  concise  form  at  suf- 
ficiently frequent  intervals  for  all 

to  hear  it. 
Among  those  attending  were: 

Hayden  P.  Holden,  Alfred  F.  Toker,  Mil- 
ton Lewis  of  Lewis  &  Tokar;  Alvan  Som- 

merfield,  Sid  Fishman,  Walter  Duncan, 
Herman  M.  Bess,  Lou  King,  Burt  Lambert, 
Kermit  Moss,  Cliff  Click,  Ernest  Walker,  all 
of  WNEW;  Dr.  Paul  F.  Lazarsfield,  Colum- bia U  ;  William  N.  Scheer,  Scheer  Agency; 
Richard  Gulick,  Al  Heibert,  of  Charles  Dal- las Reach;  William  Andrews,  Grant  Scheck, 
Julius  Scheck  of  Scheck  Agency;  Al  Lewin, 
A.  W.  Lewin  &  Co.;  Mort  Fried,  Hyman 
Levy  Adv.  Agency;  Samuel  Green,  Tasty- Yeast  Corp. ;  Max  Green,  Benjamin  Green, 
Max  Cans,  United  Adv.  Agency. 

Walter  Duncan  watches  Dr. 
Lazarsfeld  congratulate 

Herman  Bess 

understand  it  and  enjoyed  it  as 

much  as  I  did." Taking  the  witness  stand,  Comdr. 
Stahlman  briefly  reviewed  his  in- 

terest in  the  radio  news  picture, 
both  on  his  local  scene  as  a  news- 

paper publisher  and  as  an  officer 
of  several  publisher  organizations, 
chief  among  them  ANPA.  He  indi- 

cated that  purported  "theft  of 
news"  by  stations  in  the  early  '30's 
first  aroused  his  interest  in  develop- 

ing an  acceptable  news  broadcast 
policy.  Continuing,  he  reviewed 
press  association  moves  toward 
siipplying  news  service  to  radio  sta- 

tions and  publishers'  moves  against 
"pilfering"  of  news,  along  with  the 
development  of  the  short-lived Press-Radio  Bureau. 

Cross-examined  by  Mr.  Hanson, 
Comdr.  Stahlman  commented  brief- 

ly on  the  Nashville  situation,  cen- 
tering chiefly  on  WSM's  efforts  to secure  United  Press  service  for 

jE7sso  Reporter  broadcasts.  Pointing 
out  that  he  opposed  this  move  spe- 

cifically, he  said  he  did  not  take  this 
position  just  because  he  thought  the 
Banner  should  be  protected  in  its 
UP  franchise,  but  because  he  was 
opposed  to  sponsored  news  reports. "I  don't  sell  news  on  my  front  page, 

and  I  don't  think  a  radio  station 

should." 

'Tavern'  For  Sanka 

GENERAL  FOODS  Corp.,  New 
York,  sponsor  of  We,  The  People 
for  Sanka  Coffee  on  CBS  since  the 
fall  of  1937,  on  March  17  will  re- 

place it  in  the  Tuesday  9-9:30  p.m. 
period  with  the  comedy  program, 
Duffy's  Tavern,  which  goes  off CBS  March  12  for  Schick  Injector 
Razor  Co.  Sponsoring  the  latter 
series  Thursdays  8:30-8:55  p.m.,  is 
Magazine  Repeating  Razor  Co., 
New  York,  forced  to  cancel  the 
program  because  of  priorities.  Star 
is  Ed  Gardner  as  "Archie,"  who also  writes  and  produces  the  series. 
According  to  Young  &  Rubicam, 
New  York,  agency  for  Sanka 
Coffee,  plans  are  being  made  for 
continuing  We,  The  People,  but  are 
not  yet  complete. 

Ontario  on  Blue 
DESPITE  wartime  restrictions  on 
autos  and  tires  which  might  deter 
Americans  this  summer  from  their 
usual  amount  of  travel,  the  On- 

tario Tourist  Bureau,  Toronto,  will 
definitely  sponsor  a  15-week  series of  half-hour  variety  programs  on 
the  Blue  Network  to  attract  U.  S. 
tourists  to  Canadian  vacations 
[Broadcasting,  Nov.  24,  1941]. 
Starting  March  20,  the  series  will 
be  heard  Fridays  at  7:30  p.m., 
starring  Colonel  Stoopnagle,  and 
music  by  Canadian  singers  and  or- 

chestra. Agency  is  Walsh  Adv.  Co., 
Toronto. 

Jacques  Resumes JACQUES  MFG.  Co.,  Chicago 
(K-C  baking  powder),  has  resumed 
its  schedule  of  minute  and  half- 
minute  transcribed  announcements 

on  approximately  100  stations.  Ac- 
count is  placed  direct  under  super- 
vision of  Charles  Hendrickson,  ad- 

vertising manager.  Discs  were  cut 
by  WBS. 

WNEW  and  New  York  Daily  News  Tieup 

Covers  24-Hour  News  Report  Schedule 
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mm  Ul  BilLTKIRE 

onE  OF  nniERicns  great  radio  statiors 

NBC  Red — The  ISetwork  most  people  listen  to  most 

L'll  hi  light:  Louis  Weinstein,  office  manager;  Michael  Joffe,  president, 
II, III   linhert   Feingold,   salesman   for   Joffe   Bros.,    wholesale  grocers. 

Michael  JofFe,  president  of  JofFe  Bros.,  is 

speaking: 

"Yes,  we're  glad  to  talk  about  'Business  in  Balti- 

more'—  particularly  the  business  which  WBAL 

helps  us  to  get. 

"We  handle  a  general  line  of  nationally  adver- 

tised goods  within  a  50-mile  radius  of  Baltimore 

and  have  exclusive  distribution  on  a  line  of  Kosher 

(Jewish)  Food  Products  from  Pennsylvania  to 

Florida. 

"Our  eleven  salesmen  find  dealers  definitely  in- 

terested in  food  products  advertised  over  Station 

WBAL  which,  with  its  increased  power  and  Red 

Network  affiliation,  really  covers  the  million  and  a 

half  consumers  in  this  field." 



Butte  Anniversary 
HISTORY  REPEATED  it- 

self when  KGIR,  Butte, 
Mont.,  celebrated  its  13th  an- 

niversary with  a  program 
featuring  the  Butte  Male 
Chorus,  thus  duplicating  the 
station's  first  program  heard in  1929.  After  an  hour  of 
song,  chorus  and  staff  cut  an 
anniversary  cake  presented 
by  a  sponsor.  Town  Talk 
Bakery.  Another  feature  of 
the  anniversary  was  a  letter- 
writing  contest  titled,  "Why 
I  own  a  Radio,"  in  which 
more  than  fifty  prizes  were 
awarded. 

Plan  for  Child  Research  Study 

Discussed  by  Educator  Group 

Resolution  Passed  to  Consider  Project  Designed 

To  Start  Cooperative  Fact-Finding  Service 

ALTHOUGH  failing  to  act  affirm- 
atively on  a  proposal  to  set  up  a 

cooperative  research  and  service 

agency  for  children's  radio  pro- 
grams, a  group  of  75  broadcast- 

educators  in  the  juvenile  field, 
meeting  in  Washington  last  Mon- 

day, decided  to  appoint  a  "com- 
mittee of  exploration"  to  make studies  to  determine  whether  such 

For"Har(l-to-Please"Sponsors,  try... 

...TIMELY!  RESULTFUL!  SUCCESSFUL! 

During  the  past  three  months, 
2.5  new  stations  have  subscribed 

to  "The  Face  of  the  War  as  Seen 

by  Sam  Cuff,"  and  dozens  of  sta- 
tions and  sponsors  have  renewed. 

Today,  this  outstanding  five- 
minute,  3-a-week  recorded  fea- 

ture is  reaching  the  enthusiastic 

audiences  of  stations  in  every  sec- 
tion of  the  country  under  local 

sponsorship!  In  addition,  Mr. 

CufF  broadca.sts  a"live"  program 
twice  weekly  over  WJZ;  is  both 

seen  and  heard  over  NBC  Tele- 
vision stations  in  New  York ;  and 

is  the  author  of  a  new  war  book 

which  will  appear  this  Spring. 
For  full  information  on  rates, 

availability  and  audition  records 

of  current  programs — write  today ! 

dio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA  BIdg.,  Radio  City,  N.Y.  •  Merchandise  Mart,  Chicago  •  Trans-Lux  Bldg.,Washington,  D.  C.  •  Sunset& Vine,  Hollywaod 

an  agency  should  be  established. 
It  is  expected  Dr.  Studebaker, 

U.  S.  Commissioner  of  Education 
and  chaii'man  of  the  conference, 
shortly  will  announce  committee 
members. 

Hinging  on  a  suggested  plan 

to  establish  a  children's  program 
organization,  developed  by  the 
Evaluation  of  School  Broadcasts 
staff  of  Ohio  State  U,  discussion 
at  the  day-long  session  mirrored 
conflicting  views  on  how  best  to 
deal  with  juvenile  program  prob- 
lems. 

Shepard's  Views 
After  several  speakers  had  ques- 

tioned the  need  for  further  studies 
during  the  war  emergency,  W.  W. 
Charters,  director  of  the  Bureau 
of  Educational  Research,  Ohio 
State  U,  introduced  the  resolution 
calling  for  the  appointment  of  a 
special  committee  to  further  ex- 

amine the  idea  of  a  fulltime  chil- 
dren's program  research  and  ser- vice agency. 

Speaking  as  a  practical  broad- 
caster, John  Shepard  3d,  president 

of  Yankee-Colonial  Networks  and 

chairman  of  Broadcasters'  Victory 
Council,  pointed  out  that  with  the 
country  on  a  war  basis,  it  did  not 
appear  that  any  far-reaching,  ex- 

pensive study  of  children's  pro- grams was  sufficiently  important 
to  take  precedence  in  war  time. 
He  observed  that  if  educators 

were  worried  about  blood-and- 
thunder  programs,  they  only  had 
to  look  to  the  grim  story  of  the 
war  itself  to  realize  that  at  present 
there  is  no  substantial  problem  on 
children's  features. 

Belmont  Farley,  director  of  pub- 
lic relations  of  the  National  Edu- 

cation Assn.,  told  the  conference 
that  educators  should  not  try  to 
adapt  programs  to  the  listening 
habit  of  children — a  job  for  writers 
—  adding  that  instead  children 
might  become  adapted  to  proper 
radio  listening  methods — a  job  for 
teachers  in  impressing  on  students 
an  appreciation  of  radio. 

Harold  A.  Safford,  of  WLS,  Chi- 
cago, observed  that  he  saw  no  rea- 

son for  "more  research"  contending 
that  children's  programs  already 
have  been  oriented  to  accord  with 
research  during  the  last  few  years. 

Other  speakers  at  the  meeting, 
which  became  a  general  forum  ses- 

sion before  it  concluded,  included 
Judith  Waller,  Midwest  educational 
director  of  NBC;  Mrs.  Dorothy 
Lewis,  of  the  Radio  Council  on 
Children's  Programs;  Davidson 
Taylor,  CBS  assistant  director  of 
broadcasts;  Mrs.  Sidonia  Gruen- 
berg,  Child  Study  Assn.;  Josette 
Frank,  Superman  Inc.;  Paul  Peter, 
NAB  director  of  research. 

A  highlight  of  the  Ohio  U  pro- (Continued  on  page  UU) 

FRIDAY  THE  13TH  marked  the 
13th  epidsode  of  the  Dark  Fantasy 
series  of  weird  dramas  produced 
by  WKY,  Oklahoma  City,  and  fed 
to  NBC.  Both  superstitious,  Scott 
Bishop  (at  typewriter) ,  author,  and John  I.  Prosser  (observing  script), 
decided  the  double  13ths  would  neu- 

tralize each  other  and  prepared  to 
challenge  every  myth  in  the  book. 
Here  they  are  with  Muir  Hite 
(reaching  for  cat),  and  Eleanor 
Naylor  Caughron  and  Charles  Pur- nell  (both  on  ladder),  all  perching 
under  open  umbrella  and  ladder, 
smashing  mirrors  and  catching 
black  cats  for  the  13th  episode, 
titled  "W  Is  for  Werewolf". 

FCC  Simplifies  Form 
For  Renewal  Applicants 
APPROVAL  of  a  revised  draft  of 
Form  303,  covering  applications  for 
renewal  of  standard  broadcast  sta- 

tion licenses,  was  announced  last 
Tuesday  by  the  FCC.  Action  fol- lowed complaints  from  licensees 
that  the  renewal  application  re- 

quired more  detail  than  any  pre- 
vious forms  and  that  it  was  in 

many  respects  ambiguous,  incon- 
sistent and  burdensome  [Broad- casting, Feb.  9]. 

The  Commission  announced  that 
the  form  had  been  shortened  from 
ten  pages  to  five  and  that  it  had 
been  simplified  in  other  ways  "to meet  the  cooperative  suggestions 

made  by  various  licensees".  It  said that  the  simplification  was  designed 
to  relieve  the  amount  of  paper  work 
required  for  renewal  of  standard 
broadcast  station  licenses. 

Murrow  Discs  Sought 

COPIES  of  the  transcribed  version 
of  Edward  R.  Murrow's  recent  lec- ture in  the  Northwest  for  the  Red 
Cross  have  been  requested  of  KIRO, 
Seattle,  by  four  stations — KGMB, Honolulu;  KFAR,  Fairbanks, 
Alaska;  CJOR,  Vancouver,  B.  C; 
KVOS,  Bellingham,  Wash.  Austin 
C.  Taylor,  head  of  the  British  Co- lumbia and  Yukon  division  of  the 
National  War  Finance  Committee, 
Canada,  has  also  asked  for  record- 

ings of  the  CBS  European  chief's talk.  KIRO  broadcast  the  talk 
after  thousands  of  contributors  had 
been  turned  away  from  the  Seattle 
lecture  due  to  the  large  attendance. 
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Duff's  Gingerbread  Mix 

gets  Results  .  .  . January  20,  1942 

**Our  sales  of  Duff's  Gingerbread  Mix  in  the 

Pittsburgh  market  were  always  good  (we  thought),  but 

in  1941  we  added  a  modest  spot  announcement  cam- 

paign over  WCAE. 

**With  the  help  of  this  spot  campaign — plus — 

a  bang-up  WCAE  merchandising  job  in  grocery  stores, 

our  sales  soared  74^  for  the  year.  December  sales 

jumped  14 1  %  over  December  1940.  No  wonder  we've 

renewed  for  1942." 
P.  DUFFA&  SOIffS.  INC. 

Write  or  Phone 

The  k  atz  Agency 

NEW  YORK  •  CHICAGO 

DETROIT    •  ATLANTA 

KANSAS  CITY  •  DALLAS 

SAN  FRANCISCO 

ales  Manager 

1^ 

5000  WATTS  •  1250  K.  C. 

MUTUAL  BROADCASTING  SYSfffil 

■i 



Industry  Offering  Time 

For  Marine  Recruiting 
IN  CONJUNCTION  with  the  re- 

lease to  stations  of  scripts  by  the 
Marine  Corps  to  be  used  for  re- 

cruiting, Arthur  Stringer,  secre- 
tary to  the  National  Defense  Com- 

mittee of  the  NAB,  has  released  a 
letter  to  station  executives  calling 
attention  to  the  means  the  Marines 
use  in  carrying  the  fighting  to  the 
enemy  and  urging  every  coopera- 

tion in  the  recruiting  drive. 
In  his  letter,  which  was  released 

by  Maj.  George  T.  Van  Der  Hoef, 
U.  S.  Marine  Corps.,  Division  of 
Public  Relations,  Mr.  Stringer  cites 
the  part  radio  is  playing  in  the 
recruiting  for  the  armed  forces  and 
relays  the  appreciation  expressed 
by  the  heads  of  the  armed  units  for 
the  work  being  done  by  stations 
all  over  the  country. 

Stations^  Networks 

In  Annual  Peabody  Award  Competition 

Submitting  Entries 

CARROLL  CARROLL,  Hollywood 
script  writer  of  J.  Walter  Thompson 
Co.  on  the  NBC  Kraft  Blusic  Hall,  and 
John  Scott  Trotter,  musical  director  of 
that  program,  have  collaborated  ou  a 
new  song,  "Only  for  Tomorrow". 

STATIONS  throughout  the  United 
States  have  entered  competition  for 
the  George  Foster  Peabody  Radio 
Awards  for  meritorious  public 
service,  cosponsored  by  the  U.  of 
Georgia  and  the  NAB. 

Entries  are  divided  into  five 
classes,  news  reporting,  drama, 
music,  education,  and  the  best  in- 

novation of  the  year.  From  three 
to  eight  entries  in  each  class  will 
be  sent  from  the  U  of  Georgia  to 
the  members  of  the  advisory  board 
where  the  winners  will  be  chosen 
in  March.  This  year  the  committee 
will  give  special  attention  to  non- 
network  programs. 

Judging  is  done  on  the  basis  of 
objectivity  and  consistency.  Medals 
are  given  to  perpetuate  the  memory 
of  George  Foster  Peabody,  benefac- 

tor and  life  trustee  of  the  Univer- 
sity of  Georgia,  and  friend  of  edu- 

cational progress  everywhere. 

Entries  made  to  the  committee 
are  not  necessarily  the  only  ones 
considered  by  the  judges.  If  some 
other  program  is  deemed  outstand- 

ing it  may  receive  the  award  with- 
out having  made  formal  entry. 

Members  of  the  board  who  will 
choose  the  winners  in  the  1941  con- 

test are:  Jonathan  Daniels,  editor, 
Raleigh  (N.  C.)  News  &  Observer; 
Bruce  Barton,  president  BBDO; 
Norman  H.  Davis,  chairman,  Amer- 

ican Red  Cross;  Edward  Weeks, 
editor,  Atlantic  Monthly;  Alfred  A. 

Knopf,  publisher;  Virginius  Dab- 
ney,  editor,  Richmond  (Va.)  Times- 
Dispatch;  Mark  F.  Ethridge,  vice 

president,  Louisville  Courier-Jour- 
nal and  Times;  Grace  Moore,  Met- 

ropolitan Opera  Assn.;  Mrs.  Mar- 
jorie  Peabody  Waite,  president 
"Yaddo"  and  daughter  of  George 
Foster  Peabody;  Weldemar  Kaemf- 
fert,    science   editor.    New  York 

Congratulations 

With 

a 

Sock! 

"I  am  writing  you  for  the  sole  purpose  of  congratulating 

you  and  your  good  station  on  the  Magnificent  job  you 

did  on  our  .  .  .  account*  in  December. 

"We  appreciate  your  co-operation  more  than  we  can  say 

and  don't  want  to  let  this  occasion  pass  without  our  say- 

ing so." 

5,000 WATTS 

^Account  and  agency  on  request. 

So  writes  an  agency  executive!  and  we  can  do  as 

much  for  you  in — 

EASTERN  OHIO  —  WESTERN  PENNSYLVANIA  —  NORTHERN  WEST  VA. 

BASIC     BLUE     NBC. ..5,  0  00  WATTS" 

Times;  John  E.  Drewry,  dean, 

Henry  W.  Grady  School  of  Jour- 
nalism, U  of  Georgia;  John  H. 

Benson,  president,  American  Assn. 
of  Advertising  Agencies;  John  W. 
Studebaker,  U.  S.  Commissioner  of 
Education  and  chairman  of  Fed- 

eral Radio  Education  Commission; 
Dr.  S.  V.  Sanford,  chancellor,  Uni- 

versity System  of  Georgia,  ex- ofRcio. 
Winners  in  the  1941  contest 

were:  WLW,  Cincinnati,  for  large 
stations;  WGAR,  Cleveland,  for 
medium  stations,  and  KFRU,  Co- 

lumbia, Mo.,  for  small  stations. 
CBS  won  the  award  for  networks 
and  Elmer  Davis  was  rewarded  for 
individual  consistency  in  high-class news  reporting. 

Those  sending  entries  this  year 
include:  NBC,  CBS,  U.  S.  Depart- 

ment of  the  Interior,  and  these 
stations : 
WOR  WJR  KSD  WWNY  KFRU  WHOM 

WHK  KFBK  WMRN  WLOK  KGEI  KDKA 
WFNC  WAIM  KSO  KMX  WLW  WBAP 
WATL  WHCU  WILL  WLS  WBBM 
KSFO  WMCA  WQXR  WOW  WIOD  WBOE 
WGAR  WMAL  WAAB  WMBD  WCAU 
WFBR  KOIN. 

W55M,  MILWAUKEE, 

JUMPS  TO  50  KW. 
HERALDING  its  increase  from 
3,000  to  50,000-watt  operation, 
W55M,  Milwaukee  FM  station,  last 
Sunday  formally  dedicated  the  new 
operation  with  special  programs. 
W55M  is  operated  by  the  Milwau- kee Journal  and  its  standard  AM 
station,  WTMJ. 

The  first  of  the  two  inaugural 
shows  was  a  parade  of  W55M's  49 regular  live  talent  shows,  with 
WTMJ  also  carrying  the  program. 
The  second  feature  was  an  original 
radio  production  of  the  opera, 
"Aida".  Opera  was  re-written  by 
Warren  Mead,  program  director  of 
W55M,  with  all  original  music  re- 

tained but  with  the  dialogue  in 
English. 
Wisconsin  Radio  Distributors, 

dealer  association,  cooperated  by 
urging  those  dealers  in  the  W55M 
service  area  to  stay  open  for  the 
inaugural  Sunday  and  by  setting 
up  FM  demonstrations  in  shops. 
W55M  sent  a  letter  to  each  dealer 
in  the  area,  explaining  fully  the 
value  of  tying  in  with  the  50,000- 
watt  promotion. 

P.  &  G.  Swap  Series 

LISTENERS'  want  ads— buy,  sell, 
or  exchange — are  broadcast  on  the 
Bargain  Counter  of  the  Air,  spon- 

sored by  Procter  &  Gamble  Co., 
Cincinnati,  on  WGN,  Chicago,  for 
American  Family  soap.  The  new 
program  is  heard  every  weekday 
morning  at  8:15-8:30.  Want  ad 
receivers  are  on  duty  during  the 
program  and  for  a  half-hour  before 
and  after,  but  to  conform  to  the 
censorship  regulations  no  listener 
is  told  if  or  when  his  ad  will  be 
broadcast.  Don  Gordon  is  m.c. 
H.  W.  Kastor  &  Sons,  Chicago, 
handles  the  account. 

Blair      Represents      Us  National 

REL  Enlarges  Plant 
RADIO  Engineering  Laboratories 
Inc.,  manufacturer  of  FM  equipment, 
is  enlarging  its  plant  at  Long  Island 
City,  where  it  has  purchased  a  one- 
story  industrial  building  at  36-40 
ThirtJ'-Seventh  St.  on  a  plot  100  feet 
square.  Consideration  was  reported  to 
be  cash  above  a  $29,500  mortgage. 
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C  B  S 

UP  NEWS 

N  ASH  VI  LLE,   TEN  N. 

THE    STATION    OF    THE    GREAT   TENNESSEE  VALLEY 

r^somi.  SO.OOO  HfJirrs J.  T.  WARD,  OWNER  ̂   F.  C.  SOWELL,  MANAGER  *  PAUL  H.  RAYMER  COMPANY,  NATIONAL  REPRESENTATIVES 

WHERE    POWER    COUNTS  MOST 

^BUT  ̂ ^.^Q^^^f'ftSS  THAT    PLBASE   MOST,  TOO! 
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CASH  INCOME  and  GOV'T  PAYMENTS Source:  Department  of  Agriculture,  I9^0 

HORTH 

QAnOUNA 

f22/.8 

(mi  LLIONS) 

AVERAGE  OF 
NINE  OTHER 

SOUTHERN  STATES 

fuH^  PROGRAMS 

FREE  &  PETERS,  Inc.,  National  Representatives 

REPLACING  its  former  M
an-  . on-the-Street  program,  ruled 

out  by  the  censorship  rules, 

WKRC,  Cincinnati,  has  de- 
veloped Mike's  Luncheon  Party heard  Mondays  through  Saturdays 

at  12:15  p.m.,  under  sponsorship 
of  Dot  Food  Stores.  Mike  Hunni- 
cutt  conducts  the  program  which 
brings  five  or  six  vi^omen  partici- 

pants into  the  studio  chosen  from  a 
list  of  those  writing  in.  All  types 
of  parlor  games,  such  as  sentence 
building,  are  played.  Persons  fail- 

ing to  answer  correctly  or  to  do 
what  they  are  called  on  to  do,  must 
pay  a  laugh-provoking  forfeit. Each  participant  is  given  a  pound 
of  Dot  Coffee  and  the  winner  re- 

ceives a  valuable  grocery  order. 
Account  through  Joseph  Adv. 

Agency,  Cincinnati. 

Tales  of  a  Roamer 

MYSTERY  and  intrigue  aboard  a 
giant  luxury  liner  run  rampant  on 
the  Sunday  night  series  Three 
Sheets  to  the  Wind,  produced  for 
NBC  by  Tay  Garnett,  Hollywood 
film  producer  who  recently  formed 
his  own  company  in  that  city.  Ma- 

terial for  the  story  was  gathered 
by  Mr.  Garnett  on  a  seven-month 
world  cruise  made  several  years 
ago  to  countries  of  the  Far  East. 

How  to  Help 

HELPFUL  hints  to  U.  S.  citizens 
on  how  they  can  aid  in  the  war 
effort  through  conservation  of  ma- 

terials and  otherwise  are  featured 
on  the  new  five-weekly  Remember 
Pearl  Harbor  quarter-hour  started 
recently  by  WMBD,  Peoria,  111. 
Jack  Sherman,  of  the  WMBD 
special  events  staff,  handles  the 
programs,  with  assistance  of  An- nouncer Fred  Leo. 

Shop  Talk 

RADIO  PROGRAM  and  person- 
ality chatter  provide  the  theme  of 

Mr.  Kilocycle,  five-minute  series 
heard  over  KQW,  San  Jose-San 
Francisco,  Mondays  through  Fri- 

days at  10  p.m.  Sponsored  by 
Philco  through  Sherman  Clay  & 
Co.,  San  Francisco,  the  show  is 
produced  by  Ira  Blue,  of  the  KQW 
staff. 

Rosemary's  Scrapbook 

REPORTS  on  women's  activities in  current  news  for  the  first 
quarter-hour  followed  by  a  quarter- 
hour  of  household  hints  is  the 
format  of  Chats  &  Chuckles  From 
Rosemary's  Scrapbook  of  KPOW, 
Powell,  Wyo.  Conductor  is  Rose- 

mary Meyer,  KPOW  program  di- rector. 
^  ^  ^ 

Ask  The  Professors 

EDUCATIONAL  program  with  the 
quiz  format  is  the  Ask  The  Scien- 

tist show  of  WSB,  Atlanta,  aired 
from  Emory  U.  Broadcast  is  built 
around  questions  on  science  sub- 

mitted by  listeners  to  a  panel  of 
five  professors  in  chemistry,  geo- 

logy, astronomy,  physics  and  biol- ogy. 

Health  in  Wartime 
COOPERATING  with  the  Nutri- 

tion Division  of  the  Defense  Health 
&  Welfare  Service,  WFMJ,  Youngs- 
town,  is  carrying  a  weekly  half- 
hour  feature,  Prologue  to  Victory, 
built  around  questions  and  answers 
relating  to  nutrition,  health  and 
welfare  problems  during  wartime. 
Questions,  asked  by  the  studio  audi- 

ence, are  answered  by  a  board  of 
experts.  The  show  is  produced  by 
George  Beebout  and  Jim  Sirmons, 
of  WFMJ,  and  is  supervised  by 
Betty  Barton  Greco,  of  the  Office 
for  Emergency  Management  in 
Washington. 

^  ^  ^ 

Bond  Promotion 
DEFENSE  savings  purchases  are 
urged  on  Buy  Bonds  Today  show  of 
WTOL,  Toledo,  0.,  which  combines 
music  and  informative  facts  about 
local  merchants  and  sponsors  a 
contest  with  contestants  winning 
defense  savings  stamps  for  com- 

pleting "I'm  glad  to  be  an  American 
because  .  .  ."  Format  is  a  mythical auto  tour  to  local  merchants  who 
urge  the  purchase  of  defense  bonds and  stamps. 

Wartime  Ideas 
PART  OF  each  Modern  Kitchen 
program  conducted  by  Mildred 
Bailey  on  WTAG,  Worcester, 
Mass.,  is  devoted  to  a  Bright  Idea 
contest  to  obtain  metal  saving  ideas 
and  sugar-saving  recipes  which  call 
for  sweetening  other  than  sugar. 
A  $1  defense  stamp  goes  to  each 
winner  vsdth  four  honorable  men- 

tions receiving  25-cent  stamps, 
each  broadcast. 

Movie  Impressions 
BASED  ON  a  wide  knowledge  of 
the  theatre  and  personal  impres- 

sions of  its  people,  Helen  Twelve- trees  Goes  to  the  Movies,  a  series  of 
Monday  afternoon  quarter-hour 
programs  will  start  Feb.  16  on 
WMCA,  New  York,  with  Miss 
Twelvetrees  herself  commenting  on 
the  human  interest  angle  of  movie- 
going. *  *  * 

Letters  Back  Home 
REPLACING  his  Man  In  The 
Street  program,  banned  under  the 
censorship  regulations,  Ty  Tyson, 

sports  commentator  of  WWJ,  De- 
troit, presents  a  broadcast  reading 

letters  obtained  by  listeners  from 
men  in  the  service.  The  show,  titled 
Man  In  The  Service,  attracts  an 
average  of  40  letters  daily. 

*  *  * 
Cadet  Serenade 

ENTIRE  Tuesday  night  broadcast 
of  the  thrice-weekly  25-minute 
Soldier's  Serenade  on  KOY,  Phoe- 

nix, is  given  over  to  aviation  cadet 
personnel.  Besides  writing  drama- tizations which  stress  enlistment 
in  the  Air  Corps,  cadets  produce 
the  entire  program. 4:        ̂   ^ 

Ohio  In  the  War 
WOSU,  Columbus,  has  started  two 
new  programs — Ohio  at  War, 
daily  news  -  background,  and  a 
weekly  dramatic  series,  Ohio 
Builds  a  Nation.  Margaret  Carey 
Tyler  prepares  scripts  for  the dramatic  series. 
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REQUESIS 

hf  War  Map  in  S  Ddy^  I 

One  Out  Of  Every  17  Wrote  in  for  This  Offer 

Our  mail  carrier  isn't  speaking  to  us  these  days  .  .  .  but  our 
listeners  certainly  are!  And  in  mass!  Within  5  days,  one  out  of 
every  17  radio  owners  in  our  regular  Daytime  Listening  Area 
wrote  to  us. 

Here's  how  it  happened.  For  five  days,  on  regular  news  pe- 
riods, WNAX  announcers  offered  a  Pacific  War  Map  to  listen- 

ers. These  brief  announcements  brought  46,853  requests  for  the 
map. 

The  home  folks  did  the  bulk  of  the  asking.  Yes,  we  got  out 
some  distance  .  .  .  letters  came  from  21  states  and  4  Canadian 
provinces  .  .  .  but  of  the  total  mail  45,590  letters  came  from 

WNAX's  Five-State  primary  area  in  Minnesota,  Iowa,  Ne- 
braska and  the  two  Dakotas.  And  that's  over  5.9%  of  all  Radio 

Homes  in  our  daytime  listening  area  .  .  .  one  out  of  every  17! 

Figure  it  any  way  you  like.  If  you're  conservative  and  estimate 
that  one  out  of  ten  who  hear  an  offer  respond  to  it,  then  you'll 
decide  that  WNAX  must  do  a  thorough  job  of  reaching  just 
about  every  home  in  the  area. 

You  should  see  our  mail.  The  list  of  letterheads  received 

among  our  requests  reads  like  a  combination  Who's  Who  and 
Farm  Bureau  directory.  Doctors,  bankers,  lawyers,  govertmiental 
officers,  schools,  and  farmers,  ...  all  had  their  dials  set  to 

WNAX.  That's  the  result  of  programming  that  pleases. 
To  you  this  can  mean  but  one  thing.  An  assured  audience  in 

the  Billion  Dollar  Market,  peopled  by  nearly  4,000,000 — a  lis- 
tening audience  that  is  quick  to  respond  and  quick  to  buy  .  .  . 

with  money  to  spend! 
Let  us  send  you  the  complete  story  of  this  mail  map  offer  with 

the  actual  county  by  county  results.  Call  or  write  WNAX  or  your 
nearest  KATZ  AGENCY. 

IT'S 

THE 

J[0 
 BUY 

AFFILIATED   WITH  CBS 
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station  tor 

Catch  on? 

COMMEMORATING  the 
 15th anniversary  of  City  Service 

Concerts  as  the  oldest,  con- 
tinuously -  sponsored  series 

in  radio,  NBC  has  released  a  four- 
page  news  sheet,  NBC  Extra.  Con- 

tained are  pictures  and  biographies 

of  the  show's  stars,  news  of  the  Feb. 
20  anniversary  and  a  history  of 
the  program  since  its  inception 
Feb.  18,  1927  as  well  as  Cities  Ser- 

vice's first  radio  venture  Dec.  29, 1925. 

Dr.  Christian's  Contest 
TOTAL  of  17,750  requests  for  the 
rules  of  the  Dr.  Christiart  script 
contest  had  been  received  last  week, 
according  to  officials  of  McCann- 
Erickson,  New  York,  agency  han- 
dling  the  Chesebrough  Mfg.  Co.  ac- 

count, which  sponsors  the  series  of 
the  same  name  on  CBS.  Most  of 
the  replies  to  the  announcement, 
made  only  two  weeks  ago,  were  re- 

quests for  the  contest  rules,  but 
some  contestants  have  already  sub- 

mitted scripts.  Winner  will  receive 
$2,000  for  best  script  submitted  be- 

fore May  1. 

Mardi  Gras  Time 
NEW  ORLEANS  famed  Mardi 
Gras  has  been  cancelled  this  winter 
due  to  the  war,  but  WWL  in  colla- 

boration with  the  local  Association 
of  Commerce  will  send  stations  all 
over  the  country  a  special  carnival 
broadcast  on  Feb.  17,  the  original 
date  scheduled.  Show  with  music 
and  drama  will  tell  the  story  of 
Mardi  Gras  and  will  be  written  by 

Lyle  Saxton,  author  of  "Fabulous 
Old  New  Orleans"  and  "Lafitte  the 

Pirate". 

&  Ptomoiion 

Oldest  Sponsored  Program — Fete  by  Air — Co-Op  Plan — 
Chance  for  Clients — Bottle  of  Nothing 

Food  Market  Co  Op 
A  COOPERATIVE  commercial 
program,  linking  all  participating 
sponsors  with  a  super  food  market 
was  launched  Feb.  9  by  WPEN, 
Philadelphia.  A  cash  giveaway  pro- 

gram, called  Cash  for  Your  Kitchen, 
the  series  is  under  the  auspices  of 
the  Baltimore  Food  Markets,  Phila- 

delphia, placing  direct.  Through 
Adrian  Bauer,  Philadelphia,  co- 

operating sponsors  include  the 
Philadelphia  Electric  Co.,  Philadel- 

phia, for  electric  stoves;  Charles 
W.  Young  &  Co.,  Philadelphia, 
soap;  and  McGowen  Educator  Food 
Co.,  Lowell,  Mass.,  for  crackers. 

Through  the  Mays  Agency,  Phil- 
adelphia, Mrs.  Schlorer's  Mayon- naise Products,  Philadelphia,  par- 

ticipates for  mayonnaise  products. 
Special  displays  are  set  up  at  the 
food  markets  for  the  cooperating 
sponsors,  all  sharing  alike  in  pro- 

gram costs  and  in  the  giveaway. 
The  commercial  copy  links  each 
sponsor  with  the  Baltimore  Food 
Markets. 

The  program  is  conducted  daily 
by  Sylvia  James,  giving  household 
hints  and  recipes,  interspersed  with 
news  flashes  and  time  signals  by 
Announcer  Neil  Harvey.  Each  day, 
$10  in  cash  is  given  away,  the 
money  pyramiding  each  day.  How- 

ever, instead  of  telephoning  the  lis- 
tener, the  telephone  number  is  an- nounced. 

Sponsor  Stars 
S  P  0  N  S  0  R-ANNOUNCED  and 
written  commercials  are  used  by 
WCBS,  Springfield,  111.  to  give 
local  clients  a  chance  for  personal 
participation  in  their  radio  adver- 

tising. Advertisers  are  invited  to 
prepare  and  announce  their  own 
copy  for  transcription.  The  copy  is 
edited  first  by  the  continuity  and 
production  departments  of  WCBS. 
Upon  completion  of  a  spot  cam- 

paign, the  advertiser  receives  his 
recording  as  a  souvenir. ^:  *  * 

Prof.  Briggs'  Potion AN  EMPTY  bottle  purportedly 
containing  Invisible  Slo-Gro,  has 
been  distributed  by  WJSV,  Wash- 

ington, to  promote  its  Professor 
Rhinelander  Briggs  program.  An 
inner  wrapper  contains  complete 
directions  for  application  of  the 
substance,  which  is  described  as 
efficacious  in  slowing  down  the 

growing  speed  of  hair  and  thus  sav- 
ing money  on  haircuts. 

❖  !jS Farmer  Testimonials 
BROCHURE,  depicting  farmers 
from  northwest  communities  tell- 

ing why  they  like  the  daily  Sunrise Roundup  and  the  Saturday  night 
Sunset  Valley  Barn  Dance,  are  be- 

ing released  by  KSTP,  St.  Paul,  as 
the  first  of  a  series  promoting  the 
station's  farm  programs. 

SUCCESS 

Van  Camp's  Improved  Pork  and  Beans 

became  an  exclusive  KWK  advertiser 

six  months  ago.  Today,  this  product 

occupies  a  selling  position  more  close- 

ly consistent  with  its  fine  quality.  Still 

better  months  are  ahead! 

ST.  LOUIS 

KWK  -  MUTUAL 
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a  lame  duck  in  the  lot 

All  up  and  down  eastern  New  England  — day  and  night  — it's 

"good  gunning"  f or  WEEI  advertisers.  It's  not  enough  for  us  to  tell  you 

that. . .  it's  up  to  us  to  keep  bringing  home  the  game.  So  a  while  ago, 

when  the  season  really  opened  up,  we  went  in  for  a  "flock  of  surveys"— 

by  telephone,  by  personal  interview  from  early  morning  to  late  at  night, 

from  end  to  end  of  WEEI-land. 

A  new  brochure  rolling  off  the  presses  — called  "A  Flock  of  Surveys" 

—  contains  five  convincing  proofs  that  WEEI  is  first,  inside  and  outside 

Boston.  There's  not  a  lame  duck  in  the  lot.  Write  for  your  copy. 

COLUMBIA'S    FRIENDLY   VOICE    IN  BOSTON 

''"p.  Operated  by  the  Columlna  Broadcasting  System.  Represented  by  Radio 
3  Sales:  New  York,  Chicago,  San  Francisco,  Los  Angeles,  Charlotte,  St.  Louis 



'  HURDLES  REMOVED 

1  Installation  is  easy  when  you  choose  a  G-E  FM  broadcast 
■  transmitter.  All  parts  of  each  unit  are  fully  assembled  at  the 
factory.  Only  a  few  of  the  heavier  components  are  disassembled 
for  shipment.  All  you 
need  to  do  is  set  the 

transmitter  in  place  and- 
attach  power  lines,  con- 

trols, audio  input,  and 
antenna  transmission 
line.  The  50-kw  trans- 

mitter proper  (shown 
above)  takes  only  63.6 
sq  ft  of  floor  space;  the 
1-kw,  only  9.3  sq  ft.  Our 
complete  line  of  matched 
transmitters  includes  rat- 

ings of  250  watts,  and  1, 
3,  10,  and  50  kw. 

O  You  can  relay  pro- 
grams  from  studio  to 

main  transmitter  with 

practically  no  loss  of  orig- 
inal brilliance  with  this 

General  Electric  25-watt 
S-T  transmitter  (for  use 
in  the  330-344  mc  band). 
Frequency  swing,  ±75  kc 
for  100%  modulation, 
meets  F.C.C.  require- 
ments. 

The  operating  console  for  the  50-kw  transmitter  provides  single 
push-button  starting  for  the  entire  transmitter  with  automatic 
sequence.  Controls  and  indicator  devices  are  provided  for  all  major 
operating  functions. 

High-fidelity  S-T  recep- 
tion is  assured  with  this 

rack-mounted  S-T  re- 
ceiver. It  uses  a  double- 

conversion,  crystal-con- 
trolled superheterodyne 

circuit  specially  designed 

for  this  type  of  FM  serv- 
ice. It's  the  companion  to 

our  25-watt  FM  S-T 
transmitter  shown  at  the 
left. 

PROVED  AT  OUR  STATION  FOR  USE  AT  YOURS 



fnmYOUII  PATH  to  FM 

B-E  FM 

miPMEHT 

k4 

"-•-*^-1Hy^ 

C  FM  station  monitoring  is  made  easy 

with  this  nuilti-puri)o.se  unit.  It  pro- 
vides: direct  reading  of  center-frequency 

deviation  (with  or  without  modulation); 
direct  reading  of  modulation  percentage; 
infant  calibration  against  a  precision  crys- 

tal standard;  adjustable  modulation-limit 
flasher;  high-fidelity  output  for  audio 
monitor. 

New  high-gain  antennas 
designed  for  FM  broadcast are 
being  developed  by  CJeneral  Electric 
Let  us  discuss  your  individual  require- 

ments foreitlier  FM  broadcast  or  S- T 
service. 

^%  For  life-like  aural  monitoring 
of  your  FM  programs  use  the 

General  Electric  JCP-10  monitoring 

speaker. 

AS  IN  selecting  apparatus  for 
L  other  types  of  commercial 

broadcasting,  the  foremost  con- 
siderations in  choosing  FM  equip- 

ment are  dependability  (con- 
tinuity of  service),  economical 

operation,  ease  of  operation,  low 
maintenance  expense,  and  a  high 
standard  of  performance. 

All  of  these  are  provided  by 
General  Electric  FM  transmitters 

and  associated  equipment. 
Genera/  Electric,  Schenectady,  N.  Y. 

^  Tubes  developed  especially  for  FM 
are  another  G-E  contribution  to  FM's 

progress.  A  pair  of  GL-880's  provide  the ideal  method  of  attaining  50  kw  of  FM 
at  50  mc.  General  Electric  offers  a  com- 

plete line  of  top  performers  for  standard 
broadcasting,  EM,  television,  or  inter- 

national broadcast  service. 

^  General  Electric  and  its  employees 
are  proud  of  the  Navy  award  of  Ex- cellence made  to  its  Erie  Works  for 
the  manufacture  of  naval  ordnance. 

GENERAL  M  ELECTRIC 
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Censorship  Loopholes 
A  MONTH  has  elapsed  since  the  broadcasting 
industry  began  operating  under  the  Wartime 
Censorship  Code.  The  result  has  brought  no 
wild  acclaim  from  Washington  officialdom,  the 

public  or  the  industry.  It  really  hasn't  meant 
material  change,  save  for  the  loss  of  some 
business  by  some  stations  which  can  ill  afford 
it,  and  perhaps  the  sloughing  off  of  listener 
interest  in  some  early-morning  or  late-night 
requests.  The  shock  has  not  been  too  severe. 

But  there  are  other  aspects  of  the  censor- 
ship picture  that  do  cause  concern,  raising  the 

question  whether  the  Office  of  Censorship  is 
running  the  show  or  whether  the  military  goes 
its  own  way  and  the  Office  of  Facts  &  Figures 
yet  another  way. 

The  Office  of  Censorship,  under  the  able  di- 
rection of  Byron  Price  and  J.  Harold  Ryan, 

his  radio  lieutenant,  has  not  been  unreasonable, 
though  complaints  may  be  heard  in  isolated 
instances.  The  rub  has  come  in  orders  from  the 
military,  usually  from  a  subordinate  in  the  field 
whose  edicts  must  be  honored  but  who  never- 

theless may  not  have  the  authority  to  establish 
policy.  That,  in  any  event,  has  been  the  experi- 

ence thus  far. 
There  was  the  case,  immediately  following 

Pearl  Harbor,  of  the  Army  Major  on  the  Pa- 
cific Coast  who  banned  all  testimonials  and  all 

request  programs  as  possible  purveyors  of  aid 
and  comfort  to  the  enemy.  His  orders  were 
countermanded  by  Washington  afterward,  and 

he  was  "relieved"  of  his  assignment. 
There  is  the  instance  of  a  Midwestern  sta- 

tion advised  by  a  local  public  relations  officer 
to  cease  a  popular  commercial  dealing  with  war 
industry,  under  threatened  pain  of  violation 
of  the  espionage  laws  punishable  in  the  ex- 

treme by  death!  Then  last  week  there  was  the 
case  of  WMCA,  New  York,  relating  to  a  com- 

mentator's observation  that  the  Normandie  fire 
might  be  the  work  of  a  Vichy-minded  saboteur, 
which  brought  a  rebuke  from  the  Naval  Com- 

mandant and  a  court-martial  demand  by  a  New 
York  newspaper. 

All  these  may  be  ascribed  to  inexperience, 
lack  of  coordination  and  possibly  hysteria. 

They  certainly  don't  help  morale. 
Yet  another  incident,  which  causes  some 

wonder  as  to  whether  newspapers  are  being 
favored  over  radio,  is  reported  from  St.  Louis. 
There  a  live-wire  station  executive  and  com- 

mentator learned  that  a  St.  Louis  boy  who  was 
at  Pearl  Harbor  during  the  attack  was  back 
home  on  leave.  The  local  Naval  public  rela- 

tions officer  authorized  an  interview,  with  the 
script  to  be  checked.  But  before  clearance  came 
for  the  air,  the  same  story  broke  in  a  St.  Louis 
newspaper — the  result  of  an  interview  evi- 

dently arranged  by  Naval  Intelligence.  The 

whole  episode,  we  are  told,  was  "shot  through 
with  preferential  treatment  for  the  press". 

This  is  only  one  of  a  number  of  instances  of 
suppression  by  radio  of  material  cleared  for 
newspapers.  Several  radio  people  have  com- 

mented that  radio  is  being  played  for  a  sucker, 
while  the  harder-boiled  press  is  being  treated 
with  deference. 

Then  there  is  what  appears  to  be  the  futility 
of  the  censorship  code  because  of  the  border 
station  situation.  Neither  Mexico  nor  Canada 
has  a  code  of  the  scope  and  magnitude  of  ours, 
though  several  of  the  Canadian  border  stations 
voluntarily  are  observing  our  restrictions.  The 
big  loophole  is  Mexico,  which  has  a  half-dozen 
superpower  border  stations  booming  into  the 
Southwest  and  Midwest,  all  still  operating 
without  restraint  as  to  requests,  program  con- 

tent, etc.  They  are  catering  to  the  American 
rather  than  the  Mexican  audience. 

All  these  instances  are  cited,  not  because  we 
have  despaired  of  equitable  treatment  under 
wartime  censorship  but  in  the  hope  that  reme- 

dies can  be  found.  Radio  is  anxious  and  will- 
ing to  help  to  the  utmost  in  the  war  effort.  It 

realizes,  however,  that  the  effort  may  be  futile 
unless  there  is  effective  centralization  of  con- 

trol, and  unless  the  border  situation  is  adjusted. 

Technical  Tension 

IN  WARTIME  many  thankless  but  essential 
tasks  must  be  performed  by  men  of  unques- 

tioned character  and  strong  will.  One  of  the 
assignments  close  to  the  top  is  that  of  Director 
of  Selective  Service,  held  down  effectively  and 
commendably  by  Brig.  Gen.  Lewis  B.  Hershey. 

All  sorts  of  pressures,  from  this  industry 

or  that,  are  brought  upon  selective  service  offi- 
cials for  draft  exemptions  and  deferments. 

Gen.  Hershey  shrewdly  has  adopted  the  policy 
of  leaving  the  decisions  to  local  boards  and 
appeals  agencies.  But  in  given  instances  he  has 
found  it  expedient  to  observe  informally  that 
certain  pursuits  are  essential  in  the  war  ef- 

fort and  that  draft  boards  can  take  such  ob- 
servations into  account  in  considering  defer- 

ments. 
The  last  such  observation  came  in  the  case 

of  the  motion  picture  industry.  Gen.  Hershey 
ruled  that  the  film  industry  is  an  activity  in 
certain  instances  essential  to  national  inter- 

"SHORTWAVE  radio  has  become  the  fourth 
arm  of  every  nation's  fighting  forces,  and  may 
prove  to  be  a  decisive  factor  in  World  War  II," 
writes  Earl  Sparling  in  a  booklet,  America 
Calling  All  Peoples,  issued  recently  by  NBC's 
international  division.  The  book  depicts  the  role 
of  American  shortwave  radio,  and  particularly 
that  of  NBC's  shortwave  stations,  WRCA  and 
WNBI,  in  broadcasting  news,  information  and 
entertainment  to  listeners  throughout  the 
world.  Sketching  the  use  of  radio  as  a  medium 
for  international  propaganda,  inaugurated  by 
Russia  as  far  back  as  1930,  Mr.  Sparling  states 
that:  "To  most  American  ears  propaganda  is 
an  ugly  word.  NBC  has  discovered  this  para- 

dox: in  shortwave  broadcasting,  the  best 
propaganda  is  the  simple  and  unadorned  truth. 
That  is  all  the  two  NBC  shortwave  stations 

attempt  to  purvey  to  the  world." 

est.  This  promptly  brought  down  the  wrath 
of  certain  members  of  Congress,  notably  those 
identified  with  the  pre-Pearl  Harbor  inquiry 
into  movie  propaganda,  which  also  was  to  have 

embraced  radio.  With  the  war's  outbreak,  the 
isolationist  philosophy  evaporated  overnight 
and  that  inquiry  died. 

Till  now  Geri.  Hershey  has  not  seen  fit  to 
rule  on  the  status  of  broadcasting  in  the  war 
effort  beyond  his  general  observation  that  sym- 

pathetic attention  is  being  given  to  the  problem 
of  induction  of  station  personnel,  notably  tech- 

nicians [Broadcasting,  Jan.  19].  To  us,  it 
seems  self-evident  that  if  the  motion  picture 
industry,  or  any  phase  of  it,  warrants  classi- 

fication as  an  "essential  industry",  then  radio 
automatically  is  in  the  preferred  status.  The 
movies,  to  be  sure,  have  an  entertainment  and 
morale-building  function.  But  by  no  stretch 

can  they  compare  with  the  nation's  broadcast- 
ing structure  which  has  been  mustered  into 

service  as  the  Fourth  Arm  of  Defense. 

Radio  does  not  seek  an  overall  exemption.  It 
is  not  attempting  to  get  deferments  for  its 
artists  or  high-salaried  personnel  (comparable 

to  the  movies'  glamour  boys  and  the  directors 
and  producers).  It  seeks  recognition  of  its  en- 

gineers, operators  and  technicians,  however. 
They  are  much  in  demand  in  war  operations. 
The  military  services  want  200,000  of  them, 

and  radio's  technical  man-power  is  heartily 
pitching  into  the  task  of  training  such  men 
and  women. 

Signs  are  plentiful  that  many  stations,  par- 
ticularly the  smaller  ones  in  outlying  areas, 

are  feeling  the  pinch.  In  some  instances  opera- 
tions definitely  have  been  impaired.  The  out- 

look is  worse  because  radio  generally,  and  the 

technical  end  particularly,  is  a  young  man's 
field  and  the  young  men  are  enlisting  or  being called  up. 

There  has  been  no  concerted  effort  by  radio 
to  pressure  the  Selective  Service  Office  for 
special  treatment.  Gen.  Hershey  has  not  gone 
as  far  for  radio  as  he  has  for  the  motion  pic- 

ture industry  in  advising  local  draft  boards. 
We  think  he  should  recommend  that  they  go 
slowly  in  drafting  technical  personnel  lest  a 
vital  war  operation  be  seriously  undermined. 

And  it's  up  to  every  station  manager  to  take 
an  appeal  to  his  local  board  in  such  cases 
until  adequate  replacements  are  available. 
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WILLIAM  BENNETT  LEWIS 

UNCLE  SAM'S  gain  was
  also a  break  for  the  radio  listener 

and  the  radio  industry  when, 
a  few  weeks  ago,  a  directive 

by  President  Roosevelt  designated 
the  war-born  Office  of  Facts  &  Fig- 

ures as  clearing  house  for  Govern- 
mental broadcasts,  with  William 

Bennett  Lewis,  ex-CBS  program 
vice-president,  as  coordinator. 

Such  a  traffic  control  for  the 
plethora  of  prefabricated  programs, 
amateur  and  professional,  with 
which  just  about  every  department 
and  bureau  in  Washington  has  been 
flooding  stations  and  networks,  was 
badly  needed  even  before  the  war 
began. 

Since  Pearl  Harbor,  the  flood 
has  become  a  deluge;  expanded  and 
zealous  public  relations  staffs  in 
the  Federal  agencies  have  enlarged 
their  radio  activities;  the  wave- 

lengths have  more  than  often  been 
cluttered  with  uncoordinated  war 
appeals  that  frequently  defeat  their 
own  ends  by  poor  preparation,  bad 
timing,  repetition  and  sheer  bore- 

dom; station  and  network  manag- 
ers have  been  driven  to  distraction 

by  endless  requests  and  downright 
demands  for  time  in  the  name  of 
patriotism  and  the  war  effort. 

Someone  had  to  step  in  and  take 
a  directing  hand.  President  Roose- 

velt himself  designated  Bill  Lewis, 
a  practical  broadcaster  and  adver- 

tising man  of  recognized  capability 
who  was  persona  grata  not  only 
to  the  broadcasting  industry  but 
to  the  Government  men  with  whom 
he  would  have  to  deal,  and  particu- 

larly with  Archibald  MacLeish, 
the  Librarian  of  Congress  and  poet 
who  had  been  named  chief  of  the 
OFF.  MacLeish  knew  Bill  Lewis 
well,  for  the  CBS  v.  p.  had  been 
first  to  produce  his  several  verse 
epics  for  broadcasting.  Who  does 
not  remember  the  great  stirs  cre- 

ated in  radio  and  listener  circles 

a  few  years  ago  by  MacLeish's 
splendid  Fall  of  the  City,  Air  Raid 
and  The  States  Talking,  all  writ- 

ten specially  for  the  microphone? 

Bill  Lewis  is  no  long-haired 
Ri'alto  or  Hollywood  impressario. 
He  is  one  of  those  personable  young- 
men  of  radio  who  came  up  by  his 
own  efforts,  and  who  likes  to  regard 
himself  an  idea  man  who  knows 
how  to  execute  his  own  as  well  as 

other  people's  ideas.  Actually,  he 
is  an  executive  of  the  new  school 

of  "public  relations"  created  by  this 
still  new  thing  called  radio.  He 
never  had  been  an  amateur  actor, 
director  or  producer,  and  he  never 
had  worked  in  a  radio  station;  yet 
in  the  short  span  between  1935  and 
1937  he  had  risen  by  sheer  ability 
to  be  CBS  vice-president  in  charge 
of  all  broadcasts,  the  post  he  held 
until  he  resigned  last  Jan.  3  to  be- 

come assistant  director  of  OFF. 
The  OFF  radio  division  is  assigned 
to  him,  among  other  functions,  in 
association  with  Douglas  Meservey, 
former  assistant  to  the  program 
vice-president  of  NBC. 

Born  in  Lakewood,  0.,  Aug.  12, 
1904,  Bill  Lewis  attended  primary 
school  in  Cleveland  and  was  at- 

tending Cleveland's  Lincoln  High 
when  his  father,  an  advertising- 
man,  was  transferred  to  St.  Louis. 
Dad  Norman  Lewis  is  still  presi- 

dent of  The  Ridgeway  Co.,  St. 
Louis  agency. 

After  graduation  from  Soldan 
High  in  St.  Louis,  Bill  attended 
the  U  of  Missouri,  intending  to 
matriculate  in  its  famed  School  of 
Journalism.  After  two  years,  how- 

ever, though  he  packed  in  plenty 
of  activity  with  the  campus  daily, 
comic  paper  and  yearbook,  he  saw 
greener  pastures  in  New  York 
whither  he  went  in  1924  with  the 
idea  of  getting  a  job  as  a  writer. 
His  father  had  worked  with  Stanley 
Resor,  then  as  now  president  of 
J.  Walter  Thompson  Co.,  and  the 
20-year-old  presented  himself  first 
to  that  executive.  He  got  a  job  as 
an  apprentice  copywriter. 

In  1926  he  moved  to  the  Joseph 
Richards  Agency  (now  Richards  & 
Alley)  as  a  full-fledged  copywriter; 
in  1928  William  B.  Remington  Inc., 

NOTES 

RAY  V.  HAMILTON  and  E.  R. 
I'etPi-sou  lijive  joined  the  sales  staff 
of  the  Blue  Network  in  Chicago,  ac- 

cording to  E.  R.  Borroft',  viee-pvewident in  charge  of  the  Central  Division.  Mr. 
Hamilton  was  manager  of  WKZO, 
Kalamazoo,  and  Mr.  Peterson  is  a 
former  official  of  the  Chicago  Better 
Business  Bureau. 

KINGSLEY  F.  HORTON,  .sales  man- 
ager at  WEBI,  Boston,  is  the  father 

of  a  baby  girl,  his  second  daughter. 

WILLIAM  STEDMAN,  formerly  co- 
ordinator of  vendor  advertising  with 

R.  H.  Macy  &  Co.,  New  York  depart- 
ment store,  has  become  sales  represent- 
ative of  W71NY,  FM  station  owned  by 

WOR,  New  York. 
DON  S.  ELIAS,  executive  director  of 
WWNC,  Asheville,  N.  C  and  presi- dent of  the  Asheville  Chamber  of 
Commerce,  has  been  named  chairman 
of  the  Washington  Day  dinner  to  be 
held  in  the  city  for  17  counties  of 
Western  North  Carolina. 
WILLIAM  DENSLOW,  assistant  to 
Frank  P.  Schreiber,  manager  of  WGN, 
Chicago,  has  been  called  to  active 
duty  as  a  first  lieutenant  in  the  Army. 

FIN  HOLLINGER,  formerly  account 
executive  of  WHLI),  Niagara  Falls. 
N.  Y.,  has  joined  KDB,  Santa  Bar- bara, Cal.,  in  a  similar  capacity. 

WILLIAM  J.  SLOCUM  Jr.,  CBS  di- 
rector of  special  events  and  sports, 

has  returned  to  New  York  after  five 
weeks  in  San  Francisco  whei-e  he 
supervised  the  setting  up  of  a  news 
l)ureau  and  shortwave  listening  post 
to  cover  important  news  emanating 
from  the  Far  East. 

PHILIP  COHEN,  of  the  Library  of 
Congress  Radio  Research  Project,  has 
joined  the  radio  division  of  the  Office 
of  Facts  &  Figures. 

Springfield  agency,  offered  more  at- 
traction; and  in  1931  he  shifted 

to  Badger  &  Browning,  Boston 
agency. 

That  firm  transferred  him  in 
1933  to  its  New  York  office,  now 
Badger,  Browning  &  Hersey,  to 
work  on  creative  production,  chiefly 
copy  and  art.  During  all  this  time 
he  had  little  or  nothing  to  do  with 
radio,  taking  a  turn  for  the  latter 
agency's  Literary  Digest  account 
only  for  a  short  span  in  1934 
when  he  wrote  a  sports  column  for 
delivery  over  the  air  by  Graham 
McNamee. 

Shortly  after  he  married  Sarah 
Johnson,  stylist  for  Anton  Bruehl, 
the  noted  commercial  photographer, 
on  Jan.  1,  1935,  both  he  and  his 
bride  resigned  their  jobs  to  free- 

lance. Bill  says  his  first  real  in- 
terest in  radio  was  stimulated  by 

an  article  in  Fortune  that  year  cov- 
ering the  growth  of  CBS.  "Sounds 

like  a  good  place  to  be  and  these 

fellows  good  chaps  to  work  with," he  recalls  saying  to  himself.  He 
wrote  a  letter  to  William  S.  Paley, 

sent  it  to  Paley's  home  to  be  sure 
he  read  it,  and  awaited  results.  Ten 
days  later  Executive  Vice-President 
Edward  Klauber's  office  called  him 
for  an  interview. 

Ed  Klauber  was  looking  over  a 
file  when  Lewis  entered;  he  asked 

ALFRED  CRAPSEY,  f<jrmerly  sales 
manager  of  KOA,  Denver,  Colo.,  has 
been  named  sales  manager  of  KPO, 
Sau  Francisco,  succeeding  William 
Ryan  who  became  manager  of  KGO, 
Blue  Network  station  in  San  Fran- cisco. 

BOB  FLANIGAN,  salesman  of  the 
(Chicago  staff  of  International  Radio 
Sales,  on  Feb.  28  is  to  marry  Renelda 
Ruch,  .secretary  to  Ralph  Weil,  Chi- 

cago manager  of  IRS. 

LAWRENCE  J.  HELLER,  chief 
owner  and  manager  of  WINX,  Wash- 

ington, and  Mrs.  Heller  are  the  par- 
ents of  a  daughter,  born  last  week. 

They  have  three  sons,  and  Mr.  Heller 
is  the  father  of  a  fourth  .son  by  a 
previous  marriage. 

VICTOR  A.  BENNETT,  former  pub- 
lisher of  Flite  Plan,  aviation  monthly, 

and  prior  to  that  in  the  advertising 
department  of  the  Neiv  York  &un,  has 
joined  the  sales  department  of  WOR, 
New  York,  replacing  Robert  Garver, 
who  recently  joined  the  sales  staff 
of  WJZ,  New  York. 
WILLIAM  BANKS  has  returned  to 
the  sales  staff  of  WIP,  Philadelphia, 
after  a  short  absence. 

NOEL  JORDAN,  of  the  NBC  person- 
nel office,  has  been  named  NBC  man- 

ager of  office  services,  replacing  D.  B. 
Van  Houten,  who  has  been  appointed 
office  manager  of  the  Blue  Network. 

MYRON  ELGES,  Hollywood  account 
executive  of  Blue  Network,  and  Elsa 
Dedekan,  radio  actress,  known  pro- 

fessionally as  Elsa  Ellard,  were  mar- 
ried Feb.  14  in  that  city. 

MARSHALL  ORR,  FCC  principal  at- 
torney heading  the  marine,  aeronau- 

tical and  emergency  section  of  the  FCC 
legal  department,  on  Feb.  9  entered 
active  military  service  as  a  major  in 
the  Army  Air  Corps.  Major  Orr  has 
been  with  the  FCC  since  Sept.  4,  1934. 

HAROLD  C.  JOHNSON,  manager  of 
KFBO,  Longview,  Tex.,  has  resigned 
to  become  commercial  manager  of 
KTEM,  Temple,  Tex.  Thomas  R.  Put- 

nam, commercial  manager,  takes  his 
place  for  the  time  being. 

a  few  perfunctory  questions  and 
then  popped,  "What  makes  you 
think  you  can  handle  this  job?" 
"What  job?"  asked  Lewis.  "Didn't 
you  know  we  were  looking  for  a 
man?"  was  Klauber's  rejoinder. 
"Yes,  but  I  didn't  apply  for  that 
job,"  said  Lewis.  Klauber  thereupon 
engaged  him  as  commercial  pro- 

gram director  despite  his  utter  lack 
of  radio  experience — on  a  hunch, 
the  CBS  general  manager  later 
confessed,  that  this  was  good  tim- 

ber and  that  perhaps  what  the  job 
needed  was  a  fresh  viewpoint  un- 

sullied by  past  radio  experience. 
It  seems  that  CBS  had  placed 

full-page  blind  ads  in  the  advertis- 
ing trade  papers  offering  an  ex- 

ecutive post  to  a  man  with  highly 
particularized  qualifications.  Bill 
Lewis  had  seen  the  ad,  had  heard 
through  the  grapevine  that  it  had 
been  placed  by  CBS,  had  given  no 
thought  to  applying  for  such  an 
exalted  post,  and  indeed  had 
urged  another  qualified  chap  of 
his  acquaintance  to  apply.  His  let- ter to  Bill  Paley,  it  developed,  by 
sheer  accident — possibly  Paley  had 

simply  dropped  it  on  Ed  Klauber's desk — had  become  mingled  in  the 
file  with  the  six  culled  from  600  re- 

plies to  the  ad,  and  he  thus  hap- 
(Continued  on  page  32) 
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THE  VOICE  OF  MISSISSIPPI 

MB 

1.000  N 

JACKSON  CONTINUES 

TO  GROW 

Jackson's  population  has  increased 
23%  since  the  1940  census,  ac- 

cording to  the  1942  City  Directory. 

Jackson's  metropolitan  area  popu- lation now  exceeds  100,000. 
Invest  your  advertising  dollars  with 
WJDX  —  Dominant  Radio  Station 
in  the  growing  Mississippi  market. 

Member  of  Southcentral 
Quality  Network 

WJDX WMC  -  WSMB 
KWKH  -  KTBS 

Owned  and  Operated  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 

KARK 

WHEB  Elevates  Georges 

VOICING  praise  for  the  excellent 
work  of  Bert  Georges  and  his  staff 
since  the  new  corporation  eight 
months  ago  took  over  the  control  of 
WHEB,  Portsmouth,  N.  H.,  the 
first  annual  stockholders  meeting 
of  the  board  of  directors  of  WHEB 
Inc.  named  the  general  manager  as 
an  executive  vice-president.  Other 
officers  elected  were :  R.  G.  LeTour- 
neau,  renamed  president  and  chair- 

man of  the  board  of  directors;  Dr. 
Harold  Streathearn,  vice-president 
and  secretary;  Martin  Gunther, 
assistant  treasurer,  secretary  and 
clerk.  Mr.  Georges  recently  was 
named  state  industry  coordinator 
for  the  ESMDT  technician  drive. 

Faulkner  in  Washington 
GEORGE  FAULKNER,  New  York 
radio  playwright  currently  writing  the 
CBS  Andre  KosteJanetz  show  for  Coca- 
Cola,  formerly  handling  the  Rudy 
Vallee  show  for  J.  Walter  Thompson, 
is  spending  three  days  a  week  in 
Washington  as  consultant  for  the 
Office  of  Facts  and  Figures.  He  is  at- tached to  the  radio  division  under 
William  B.  Lewis,  for  whom  he  wrote 
part  of  the  Forecast  series  when  Lewis 
was  program  vice-president  of  CBS. 

1 1  i 

WLW  Speakers  Bureau 
NEW  ADDITION,  a  speakers  bureau, 
has  been  made  to  WLW  Promotions 
Inc.,  booking  agency  for  outside  ap- 

pearances of  the  Cincinnati  station's talent.  New  bureau  will  fill  demands 
for  lecturers.  Speakers  include  Gregor 
Zeimer,  Carroll  D.  Alcott,  Rose  Hilde- 
brand,  Marsha  Wheeler,  Elizabeth 
Bemis,  Dick  Bray  and  Roger  Baker. 

announces  Suzy  our  Steno, 

"is  that  your  product  sells  faster  if  it's 
WSAIdentified. 

"That's  because  of  WSAI's  greater 
popularity  PLUS  an  aggressive  mer- 

chandising program  that  keeps  selling 

your  program  and  product  from  broad- 

cast to  point-of-sale." 

WSAI'S   SALES  AIDS 
1 .  Street    cor    and  bus 

cards 
2.  Neon  Signs 
3.  Display  Cords 
4.  Newspaper  Ads 
5.  Tcxlcob  Covers 
6.  Downtown  Window Displays 

7.  (House-organ 

8.  "Meet   the  Sponsor" Broadcast 

IT  SELLS 

FASTER  I 

RADIO  BLACKOUT  BABY 

Henry  Putnam  Fails  to  Beat 
 Stork  in  Night  Dash  

FIRST  radio  blackout  baby  was 
born  at  1:15  on  the  morning  of 
Jan.  24  to  Henry  C.  Putnam,  na- 

tional sales  manager  of  KGMB, Honolulu. 

When  signs  of  the  stork's  ap- proach were  indicated,  Putnam 
packed  Mrs.  Putnam  in  the  family 
car  at  12:50  a.m.  and  drove  to 
Kapiolani  hospital.  His  KGMB  pass 
got  him  past  the  guards  on  blacked- 
out  streets,  and  into  the  hospital 

grounds. Going  into  the  hospital  for  as- 
sistance, he  returned  to  the  car 

with  a  doctor  and  nurse  only  to 
find  that  a  baby  daughter  had 
already  arrived,  weighing  6  pounds, 
6  ounces.  Mrs.  Putnam  and  daugh- 

ter are  getting  along  nicely — "much 
better  than  Mr.  Putnam",  says KGMB. 

William  B.  Lewis 
(Continued  from  page  31) 

pened  to  be  one  of  seven  men  to  be 
interviewed  for  the  big  job. 

Ed  Klauber's  hunch  apparently 
was  a  good  one,  for  within  a  year 
Bill  Lewis  was  promoted  to  pro- 

gram director;  by  November,  1937, 
he  was  vice-president  in  charge 
of  all  CBS  broadcasts. 

Probably  it  was  his  success  early 
in  1935  in  selling  Kate  Smith,  then 
a  sustainer,  to  A&P  which  first 
fixed  his  talents  in  the  minds  of  his 
superiors.  But  through  the  seven 
years  with  CBS  his  executive  ca- 

pacity and  his  peculiar  feel  for 
audience  reactions  were  probably 
better  exemplified  by  his  launching 
of  the  Forecast  series,  Professor 

Quiz,  People's  Platform,  Invitation to  Learning,  Pursuit  of  Happiness, 
The  Free  Company,  Raymond 
Paige's  99  Men  &  a  Girl,  Orson 
Welles'  Mercury  Theatre,  the 
Columbia  Workshop,  Ellery  Queen, 
the  Gay  Nineties  Revue  and  Brew- 

ster Morgan's  Shakespearian  cycle, 
among  many  others. 

Not  all  of  these  were  his  own 
ideas,  he  frankly  admits;  Irving 
Reis  first  suggested  the  Columbia 
Workship  to  him,  George  Zachary 
the  Ellery  Queen  shows.  Bill  Paley 
the  Gay  Nineties  Revue.  But  he 
knew  a  good  idea  when  it  came 
forth,  and  he  knew  what  to  do 

POSTER  STAMPS 

A  TIMELY  ANSWER 

FOR  AN  EFFECTIVE 
PREMIUM  PROGRAM 

Replaces  plastics  or  metal. 
Investigate  this  proven  quick 
action  premium  program.  Ex- 

clusive applications  can  tie-in 
with  products,  travel  and  re- 

sorts. Interesting  and  appeal- 
ing. Send  for  case  histories 

and  detailed  information  of 
How  You  Can  Use  Poster 
Stamps  Effectively  —  at  Low 
Unit  Cost.  No  obligation. 

Mid- States  Gummed  Paper  Co. 
2515  S.  Damen  Avenue,  Chicago,  III. 

WAR  SERIES  GIVEN 

TO  INDEPENDENTS 
FIRST  four-network  series  in  his- 

tory, This  Is  War!,  broadcast  Sat- 
urdays at  7  p.m.  on  behalf  of 

the  U.  S.  Government,  is  available 
to  all  independent  American  radio 
stations,  it  was  announced  last 
week  by  H.  L.  McClinton,  head  of 
the  production  unit  for  the  series. 

Officials  of  the  Blue  Network, 
CBS,  MBS  and  NBC,  companies 
bearing  the  operating  costs  of  the 
series,  "feel  that  the  importance  of 
these  broadcasts  warrants  the  mo- 

bilization of  the  industry's  re- sources so  that  the  programs  will 

be  available  to  every  U.  S.  listener," Mr.  McClinton  stated,  adding  that 
any  station  desiring  to  broadcast 
the  series  has  only  to  request  one 
of  the  networks  to  feed  the  pro- 

grams to  it. 
The  opening  broadcast  Feb.  14 

featured  Robert  Montgomery,  lieu- 
tenant in  the  Navy  and  screen  star, 

an  all-star  cast,  and  Archibald 
MacLeish,  head  of  the  OFF,  de- 

livering a  message  from  President 
Roosevelt. 

Harold  See  Appointed 
HAROLD  P.  SEE,  NBC  engineer  who 
has  worked  in  the  television  division 
since  1936,  has  been  appointed  senior 
television  supervisor  of  all  field  and 
studio  engineering  activities  of  NBC 
television,  assisted  by  A.  E.  Jackson, 
also  an  NBC  engineer.  Mr.  See  suc- 

ceeds F.  A.  Wankel,  recently  named 
New  York  division  engineer  of  NBC. 

with  it.  His  own  personal  discov- 
eries were  Norman  Corwin,  the 

radio  playwright  whom  he  took 
out  of  20th  Century  Fox's  publicity 
department,  and  the  crack  produc 
ers,  Bill  Robson  and  Charles 
Vanda. 

His  first  call  to  the  Federal  serV' 
ice  came  last  September  when 
Mayor  LaGuardia  asked  him  to 
come  down  to  Washington  with  the 
newly  forming  OFF,  and  he  took 
leave  of  absence  from  CBS  to  be- 

come a  dollar-a-year  man.  When 
Archibald  MacLeish  took  over 
OFF,  the  radio  plans  became  more 
clearly  delineated.  The  OFF  setup 
has  no  dollar-a-year  men,  and  in 
keeping  with  policy  he  resigned  his 
CBS  post  for  the  comparatively 
modest  Government  salary  that  theA 
assistant  directorship  pays.  w 

Enlisting  for  the  duration,  he 
and  Mrs.  Lewis,  and  their  two 
children,  Lawrence  Johnson,  5,  and 
Sarah  Ragan,  3,  have  substituted  a 
leased  country  house  on  the  out- 

skirts of  Washington  for  the  farm 
home  they  own  m  Connecticut. 
Though  his  Government  duties 

are  arduous.  Bill  Lewis  still  hopes 
he  can  find  time  for  reading  and 
music,  his  home  relaxation;  for 
photography,  a  favorite  hobby,  and 
for  deep-sea  fishing,  the  sport  he 
loves  most.  But  he  doubts  very 

much  whether  Nova  Scotia's  tuna, 
Cuba's  tarpon,  Bimini's  bonefish  or 
the  Florida  Key's  magnificent  vari- 

ety of  fishing  will  see  him  in  action 
again  for  a  long  time.  Like  many 

another  sportsman,  that's  one  of the  lesser  but  nevertheless  bitter 
gripes  he  has  against  Hitler  and the  Japs. 

RAYMOND  G.  SIMMONS,  space 
buyer  of  Meldrum  &  Fewsmith,  Cleve- 

land, has  been  elected  a  vice-president. ,r;«LTH,To«  CINCINNATI'S  OWN  STATION 
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Boulder  Dam,  the  highest  structure  of  its  kind  in  the  world,  stands  in  a  class 

by  itself  as  an  example  of  engineering  effort  and  creative  genius. 

WTIC,  too,  is  in  a  class  by  itself  as  the  No.  1  medium  for  reaching  the  great 

Southern  New  England  market  ...  a  market  where  buying  income  is  far 

above  the  national  average.* 

Sell  your  product  to  the  people  in  this  prosperous  area  through  friendly  and 

dependable  WTIC.  The  results  will  convince  you  that 

THERE'S  NOT  ANOTHER  LIKE  IT! 

*  Sales  Management,  December  1,  1941. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Red  Netv/ork  and  Yankee  Network 

Representafives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  Son  Francisco 
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TOMMY  VELOTTA,  former  assistant 
t(i  Phillips  Carlin  when  he  was  direc- 

tor cif  iirograms  for  NBC-Red,  which 
capacity  he  now  holds  with  the  Blue 
Xetwork,  lias  joined  the  Blue  as  as- 

sistant to  G.  W.  (Johnny)  Johnstone, 
head  of  the  news  and  special  features 
division  of  the  Blue. 

RAY  FORRBiST,  first  regular  an- 
nouncer on  NBC's  television  station, WNBT,  who  in  the  past  two  years 

has  served  as  commentator  for  all 
types  of  programs  presented  in  the 
studios  and  by  the  mobile  unit,  on 
Feb.  19  reports  for  active  duty  as  a 
lieutenant  in  the  Army  Signal  Corps 
at  Ft.  Monmouth,  N.  J.,  where  he  has 
been  assigned  to  a  film  production 
unit. 

JACK  LBSCOULIE,  one  of  the  origi- 
nators of  the  early  morning  "gi-ouch 

clul)"  idea,  has  joined  WNEW,  New York,  as  associate  m.c.  with  Stan  Shaw 
of  the  Alilkman's  Matinee  program. 
Replacing  .John  Flora,  who  has  re- 

signed to  join  the  Army,  Mr.  Lescoulie 
handles  the  program  Sundays  and 
^londays,  assisting  Shaw  the  other 
five  weekdays. 

WINTHROP  PARKHURST,  former 
radio  and  music  editor  of  Netcsweek, 
has  joined  the  sales  promotion  depart- 

ment of  the  Gottlober  Publishing 
House.  New  York,  which  publishes 
Coiirert  Program  Magazines. 

HOWARD  NT'SSBAUM.  formerly  an 
NBC  production  director,  has  been 
named  assistant  to  Harry  Frazee,  pro- 

duction manager  of  the  I?lue  Network. 

WILLIAM  FIFIELD,  one-time  CBS 
Chicago  announcer  and  freelance 
magazine  writer,  has  joined  NBC 
Hollywood  continuity  staff. 
PAUL  MASTERSON  and  John  M. 
Kennedy,  formerly  announcers  of 
KMPC,  Beverly  Hills,  Cal.,  and 
KFAC,  Los  Angeles,  respectively  and 
Hank  Weaver  who  handled  remote 
dance  broadcasts  from  The  Palladium. 
Hollywood,  have  joined  the  Blue  Net- work announcing  staff  in  the  latter 
city. 

DON  QUINN.  Hollywood  writer  on 
the  weekly  NBC  Fibher  McGee  c£ 
Molly  show,  sponsored  by  S.  C.  John- son &  Son  (wax),  accompanied  by 
Mrs.  Quinn,  is  currently  in  Chicago, 
where  they  have  adopted  a  boy  from 
the  Evanston  Ci-adle.  Child  has  been 
named  .John  Louis  Quinn,  in  honor  of 
.John  Loxiis,  vice-president  of  Need- ham,  Louis  &  Brorby.  Chicago  agency 
servicing  that  account. 

ROBERT  MOSHER,  New  York 
writer  of  J.  Walter  Thompson  Co., 
has  been  transferred  to  Hollywood  to 
Avork  with  Joe  Bigelow  on  scriijts  of 
the  weekly  NBC  Chase  &  Sanljorn Hhow. 

REITA  BROWN,  recent  graduate  of 
Boston  U,  has  been  placed  in  charge 
of  the  music  clearance  department  of 
WEEI,  Boston,  succeeding  Dorothy 
Mitchell  who  resigned  due  to  poor 
health.  Mrs.  Jane  Parnell  joins  the 
department  as  Miss  Brown's  assistant. 
BASKBTT  MOSSE,  of  the  special 
events  department  of  NBC  Chicago, 
on  Jan.  30  married  Mae  Sipes  of  Tulsa. 
FRED  TAYLOR.  KSL.  Salt  Lake 
City,  studio  supervisor  who  recently 
enlisted  in  the  Army,  has  been  as- 

signed to  the  morale  and  recreational 
division  at  Fort  Douglas. 

BILL  WARD.  KOL,  Seattle,  continu- 
ity writer  and  transcription  librarian, 

has  moved  to  California.  Bill  Gunning 
replaces  him. 

VALENTINE  GREETINGS 

NBC 

Red  Network 

600 
On  the  Dial 

Represented  by  Headley-Reed  Company 

OLDEST  ANNOUNCER  from 
point  of  service  at  KGW-KEX, 
Portland,  Ore.,  Robert  E.  Thomlin- 
son  (center)  is  welcomed  into  the 
Navy  as  lieutenant,  junior  grade, 
by  Lieut.  Glen  F.  Be  Grave,  station 
managing  director,  Arden  X.  Pang- 
born  (right)  looks  on. 

Personnel  Sources 

SHORTAGE  of  announcers 
isn't  bothering  WCBI,  Co- 

lumbus, Miss.  Bob  McRaney, 
manager,  looked  over  the 
local  clergy  and  auditioned 
the  Rev.  John  Brinn,  of  the 
Church  of  Christ.  Rev.  Brinn, 
a  trained  speaker  and  easy 
ad  libber,  thereupon  became  a 
nevi^scaster.  The  station  is 
auditioning  college  and  high 
school  students  for  part-time 
announcing  and  some  good 
prospects  have  been  found. 

JAMES  BOOZER,  reporter  of  the 
Washington  jSieios,  and  Edward  Wal- 

lace, of  the  South  American  depart- ment of  the  AP  in  New  York,  have 
roined  the  NBC  news  and  special 
events  staff,  replacing  Bob  Eiseubach 
and  Paul  Husserl,  who  have  been called  to  military  duty. 

JAMES  WELDON,  script  writer  of 
WICC.  New  Hiiven.  has  become  en- 

gaged to  Elizabeth  Smith,  of  Milford, 
Conn. 

YELMA  MICHENER,  continuity  edi- tor of  KLZ,  Denver,  has  returned 
to    work    after    a    two-week  illness. 
JOHN  A:\IES.  announcer  of  WSPD, 
Toledo,  has  enlisted  in  the  Army  Air Corps. 

JAMES  ROBERTSON  has  been  ap- 
pointed program  manager  of  WMAM, Marinette,  Wis. 

KEN  MEYER,  chief  announcer  of 
WATN,  Watertown,  N.  Y.,  who  broad- casts local  baseball  games  for  Atlantic 
Refining  Co.,  has  resigned  to  join 
the  Royal  Canadian  Air  Force. 
HARRY  ADAMS,  former  m.c.  of  a 
weekly  quiz  program  on  WWRL.  New 
York,  has  resigned  to  join  WATN, 
Watertown,  N.  Y.,  as  announcer  and salesman. 

JOSEPH  LITTAU.  former  NBC  staff 
conductor  who  recently  has  been  direc- 

tor of  the  New  York  World's  Fair orchestra  and  the  Roxy  Theatre  or- 
chestrji,  has  been  appointed  director 
of  NBC's  international  division  musi- cal library. 

MRS.  DORIS  CORWITH,  assistant 
to  Dr.  James  Rowland  Angell,  NBC 
public  service  counsellor,  last  week 
started  a  series  of  speaking  engage- 

ments on  the  subject  "Radio  in  a 

Democracy". FRANK  BUTLER,  formerlv  of 
KSTP,  St.  Paul,  and  Bill  Galbraith 
and  Ed  Wegener,  both  from  WLB, 
Minneapolis,  have  joined  the  announc- ing staff  of  WCCO,  Minneapolis. 

HARRY  ailZELLE,  U  of  North 
Carolina  graduate,  has  joined  the  pro- 

gram department  of  WPTF,  Raleigh, 
N.  C. 

CHARLES  FREED,  formerly  of 
WKIP,  Poughkeepsie,  N.  Y..  has 
joined  the  announcing  staff'  of  WIBG, (ilenside,  Pa. 

L_    •  »  ' 
New  $350,000  Transmitter  Plant 

BUFFALO 
BROADCASTING  CORPORATION 

K^:^.  A  i'ErF.ns.i\<:. 
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.TIM  HENNESSEY,  staff  announcer 
of  KXOK  St.  Louis,  has  enlisted  in 
tlie  Navy.  Charles  Barnhart,  continu- 

ity editor,  has  resiKued  to  join  WMBD, 
Peoria.  111.,  as  continuit.y  editor  and 
l)roduction  manager. 
PHIL  WHITNEY,  announcer-engi- 

neer of  WINC  Winchester,  Va.,  se- 
cently  married  Lillian  Gatewood, 
former  telephone  operator  at  the  sta- tion. 
JACK  GARRISON,  announcer  at 
KMOX,  St.  Louis,  has  joined  the 
Army  at  Camp  Robinson,  Ark.  as 
second  lieutenant. 

ROGER  GOODRICH,  former  an- 
nouncer of  WOLF,  Syracuse,  and 

WEBR,  Buffalo,  has  joined  WGY, 
Schenectady. 
CY  NEWMAN,  sportscaster  of 
WWRL,  New  York,  with  a  twice- 
weekly  program.  The  Last  Word  in 
Imports,  on  that  station,  has  been 
named  sports  director  by  Robert  A. 
Catherwood,  WWRL  general  man- 
ager. 
MERRILL  MULRBADY,  newscaster 
of  WNAX,  Yankton,  S.  D..  is  the 
father  of  a  boy,  Terreuce  Brien. 
ED  EDWARDS,  formerly  announcer 
of  KSRO,  Santa  Rosa,  Cal.,  has 
joined  KROW,  Oakland,  Cal. 
GENE  NORMAN  recently  joined  the 
news  staff  of  KROW  Oakland,  Cal. 
LON  KING,  of  the  mail  and  messenger 
service  of  KPO,  San  Francisco,  and 
Gloria  Peterson  were  secretly  mar- 

ried Feb.  3  at  Yuma,  Ariz. 

MARTIN  WEINSTEIN,  of  the  pro- 
duction department  of  KROW,  Oak- 

land, Cal.,  has  been  named  publicity 
director. 
LAYMON  CAMERON  has  been 
named  production  manager  of  WIOD, 
Miami.  Charley  Dudley,  formerly  of 
WRUF,  Gainesville,  Fla.,  has  joined 
the  announcing  staff.  Bill  Hightower 
has  resigned. 

DON  McCRAIG,  •  traffic  manager  at KLZ,  Denver,  has  been  named  radio 
chairman  of  the  local  Red  Cross 
chapter's  subcommittee  on  communi- cation. He  will  coordinate  the  service 
of  all  Denver  stations  in  emergencies. 
WILL  DOUGLAS,  former  announcer 
of  WKBN,  Youngstown,  has  been 
promoted  from  private  to  sergeant  in 
the  Army  Air  Corps  at  Duncan  Field, 
Tex.  At  present,  he  is  writing,  produc- 

ing and  announcing  Duncan  Field  pro- 
grams over  KABC,  San  Antonio. 

LOWELL  WATTS,  agricultural  de- 
partment of  WLW,  Cincinnati,  has  en- 

listed in  the  Army  Air  Corps. 
BILL  GRAFFIS  and  Chuck  Romine. 
KXOK,  St.  Louis,  writers  and  pro- 

ducers of  Meet  the  Men  of  Your  Army, 
have  been  uamed  to  sergeants. 
ARTHUR  LODGE  Jr.,  United  Press 
rewriter  of  KSTP,  St.  Paul,  has 
joined  the  Coast  Guard.  Don  Hawkins. 
KSTP  announcer,  had  already  joined 
that  branch  several  weeks  ago. 

The  Dayton  Station 

WING 

I 

Z 

E 

The  combina- 

tion that  sells  in 

Dayton  and 

Spring  field, 

Ohio. 

Paul  H.  Raymer,  Representative 

CBS,  Hollywood,  Gives 

25  to    Military  Forces 
INROADS  on  CBS  Hollywood  per- 

sonnel since  start  of  war  Dec.  7 
have  affected  all  departments  with 
more  than  25  having  resigned  to 
serve  in  some  branch  of  the  armed 
forces.  Among  those  in  service  are : 
Ernest  Jarvis,  Norman  McDonnell 
and  Glenn  Middleton,  production 
staff;  Robert  Hogan  and  Donald 
Sanford,  transcription  department; 
Jack  Clinton,  Eai'le  Frady,  Clark 
George,  Paul  England,  Robert  Hall, 
James  Lewis  and  Grant  Theis, 
guest  relations;  Richard  Haysel, 
Alden  C.  Packard  and  Ed  Paine, 
engineering  department ;  George 
Carter,  publicity;  Peter  Robeck, 
continuity;  William  Shaw  and 
Henry  Flynn,  account  executives; 
Maurie  Webster,  announcer;  Jack 
Feldman  and  George  Reel,  mail 
department;  Richard  Kobler,  actor; 
Bob  Bradley,  vocalist.  Carrying  out 
policy  of  giving  each  man  one 
month's  pay  for  each  year  he  has 
been  on  the  staff,  network  execu- 

tives are  also  holding  open  posi- 
tions for  employes  upon  their  re- 

turn from  active  duty. 

AL  EVANS,  formerly  of  WTOC, 
Savannah,  has  joined  the  announcing 
staff  of  WROL.  Knoxville.  Ernest 
Ford,  announcer,  has  joined  the  Army 
Air  Corps  as  an  aviation  cadet. 
FRANK  HALL,  formerly  of  NBC, 
Hollywood,  has  joined  J.  Walter 
Thompson  Co.  as  special  writer  for 
Victor  Borge.  comedian-pianist  on  the 
NBC  Kraft  Music  Hall. 
PAUL  CLARKE,  former  announcer 
of  WHBF,  Rock  Island.  111.,  has 
joined  the  production  department  of 
KOA,  Denver. 

CARLTON  BECK,  announcer  of 
KOMA,  Oklahoma  City  on  Feb.  2  mar- ried Pearl  Tarver  of  Port  Arthur, 
Tex.  Bing  Gilniore,  actor-announcer  of 
KOMA.  on  March  7  is  to  marry  Jean 
Norvell  of  Oklahoma  City. 
MILDRED  WILLIAMS,  continuity 
editor  of  WDNC,  Durham,  N.  C,  has 
resigned  to  accept  a  Washington  gov- ernment position. 
FRANKLIN  EVANS,  announcer  of 
WDNC.  Durham,  N.  C.  is  the  father 
of  a  son,  born  recently. 
JOHN  BRADFORD,  formerlv  of 
WFAS.  WHDL.  WERC  and  WEEU- 
WRAW.  has  joined  the  production  de- 

partment of  WFM.J,  Youngstown,  O. 
ED  WHITNER.  formerly  of  WCRS, 
Greenwood.  S.  C,  has  joined  the  an- 

nouncing staff  of  WCSC,  Charleston, 
S.  C. 
:\IRS.  EARL  FREDERICKS,  of  the 
continuity  staff  of  KIRO,  Seattle,  suf- 

fered a  knee  injury  in  an  auto  accident. 
She  was  returning  from  her  honey- moon trip. 

HUGH  TURNER,  announcer,  for- merly of  KLS.  Oakland,  has  joined 
KPO.  San  Francisco. 
BERTON  BENNETT,  announcer,  of 
NBC  San  Francisco,  has  been  ap- 

pointed chief  announcer  of  KPO. 
HARLAN  DUNNING,  former  an- 

nouncer of  KSFO  and  KFRC,  has 
been  appointed  production  manager  of 
KSFO.  San  Francisco. 
BOB  EDWARDS  has  been  added  to 
the  news  staff  of  KSFO,  San  Fran- cisco. 

BILL  MORROW  and  Ed  Beloin, 
Hollywood  writers  on  the  NBC  Jack 
Benny  Show,  have  been  signed  to  play 
the  role  of  producers  and  collaborate  in 
writing  the  20th  Century  Fox  film, 
■"Tales  of  ̂ Manhattan". 
CARLETON  ALSOP.  Hollywood  an- 

nouncer, is  the  father  of  a  boy  born 
Feb.  5.  Mrs.  Alsop  is  iMartha  Scott, 
film  sfar. 

BASIC  MUTUAL 

NETWORK  STATION 

New  $350,000  Transmitter  Plant 
BUFFALO 

BROADCASTING  CORPORATION 
Add'oiKif  l{ei>rrsrn fri r/icv : 
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HOOPER-HOLMES  fi^^^  p  e  <these  questions 

to  900  key  agency  executives!  and  radio  advertisers 

1 

1 

\ 

What  trade  publication  do  you  consider  ̂ 1  for  your  authentic  radio 
news?  *2?  *3? 

What  trade  publication  do  you  consider  the  *  1  advertising  medium 
for  radio  stations  and  networks?  *2?  *3? 

What  YEARBOOK,  ANNUAL,  etc.,  do  you  refer  to  for  accurate  radio 
information? 

TRADE  PUBLICATIONS  CONSIDERED  TO  GIVE  MOST  AUTHENTIC  RADIO  NEWS 
Weighted  Total  First  Clioice  Second  Choice 

ALL  INTERVIEWS,  TOTAL           1881    100.0%  324    100.0%  306    100.0%  297 
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BROADCASTING  AAAGAZINE  31.6  45.4  T8.3 
Printer's  Ink   4.9  1.9  6.5 Radio  Daily  19.8  17.0  24.2 
Sales  Management  .  0.8    1.6 
Tide   _  8.2  4.9  IT.l 
Variety   20.6  21.0  21.9 

TRADE  PUBLICATION  CONSIDERED  BEST  ADVERTISING  MEDIUM  FOR  RADIO  STATIONS  AND  NETWORK^ 
Weighted  Total 

lALLf  INTERVIEWS,  TOTAL  1754  100.0% 
Uhe  Advertiser   0.9 
{Advertising  Age  16.6 
lAdvertising  &  Selling  5.5 
/BROADCASTING  MAGAZINE  33.1 
'Printer's  Ink   9.3 Radio  Daily  11.4 
Sales  Management  2.1 
Tide   9.9 
Variety   11.2 

First  Choice Second  Choice Third  Choice 
100.0% 

283  100.0% 279  100.0% 

0.3 

1.4 1.4 15.2 19.5 
15.8 2.3 

8.5 

10.0 

50.8 15.5 10.8 7.9 9.5 
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14.1 17.2 1.0 
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12.5  y 
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16.3 13.6  / 

YEARBOOK  OR  ANNUAL  PREFERRED  FOR  MOST  ACCURATE  RADIO  INFORMATION 

. ,                                 _  Weighted  Total  Agencies  Advertisers  Representatives TOTAL                                 267    100.0%  201    100.0%  46    100.0%  20  100.0% BROADCASTING  YEARBOOK  ._63.7  65.7  50.0  76.0 
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Market  Data  Book  15.0  12.9  28.0  5.0 
Radio  Daily  Annual  20.2  20.4  20.0  20.0 

kox  V»P 

BROAa«STINC 

The  WeeW^^^ Newsmagazine  of  Radio 

^roadcast  Advertisingr 
National  Prets  BIdg.,  Washington,  D.  C. 
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HENRY  J.  TAYLOR,  correspondent 
for  the  North  American  Newspaper 
Alliance,  who  recently  returned  from 
Europe,  on  Feb.  7  started  a  twice- 
weekly  program  of  war  analysis  on 
WHN,  New  York,  making  that  sta- 

tion's sixth  regular  news  commentator. A  book  Time  Runs  Out,  detailing  the 
history  of  his  European  trip,  is  now 
on  the  presses  of  Doubleday,  Doran  & 
Co. 
JACK  HOLMES  and  Ron  Deacon, 
formerly  of  the  announcing  staff  of 
CKX,  Brandon,  Man.,  are  now  with 
the  Royal  Canadian  Artillery,  Holmes 
with  rank  of  bombardier  and  Deacon 
as  sergeant  on  the  instructional  staff. 
TILLIE  JANE  REED,  of  Pittsburgh, 
has  joined  the  news  department  of 
WHK-WCLE.  Cleveland.  Other 
WHK-WCLE  additions  are  Dorothy 
Ann  Rohan,  receptionist,  and  Kaj- Davis,  continuity. 
JAMES  EBERLE,  announcer,  has 
been  promoted  to  program  supervisor 
of  WWJ,  Detroit.  Charles  Gussman, 
of  Chicago,  succeeds  Mr.  Eberle  while 
Charles  Farrell  replaces  Jack  Wyatt, 
WWJ  announcer,  who  has  gone  to 
WNEW,  New  York. 
BERNARD  LADENDORF,  formerly 
of  WJLB,  Detroit,  has  succeeded 
Richard  Slade  on  the  announcing  staff 
of  W4.5D.  Detroit.  Mr.  Slade  has  gone 
to  WKWK,  Wheeling. 
GEORGE  AMBERG  has  been  named 
director  of  continuity  and  publicity  of 
KROD,  El  Paso. 

LOU  LIVINGSTON,  KHQ-KGA. 
Spokane,  continuity  writer,  has  re- 

signed to  take  a  defense  job  on  the 
West  Coast.  Thelma  Sprague,  formerly 
with  the  Associated  Country  News- 

papers of  Spokane,  takes  his  place. 
JACK  DAUB,  formerly  of  WDOD 
and  WAPO,  Chattanooga;  WSPD. 
Sarasota,  Fl'a. ;  WCOA,  Pensacola.  and WJBY,  Gadsden,  Ala.,  has  .joined  the 
announcing  staff  of  WWNC,  Ashe- 
ville,  N.  C. 

TOM  Mcknight,  Hollywood  pro- 
ducer of  the  CBS  Blondie  program, 

has  recovered  from  a  minor  operation. 
PHIL  MacMDRRAY,  announcer  of 
KFI-KECA,  Los  Angeles,  has  resigned 
to  join  the  Army  Signal  Corps.  Suc- 

ceeding him  is  Rollie  Thomas  who 
moved  over  from  KHJ,  Hollywood. 
Bill  Kennedy,  formerly  WWJ,  Detroit 
newscaster,  has  taken  over  Thomas' KHJ  announcing  duties.  Jim  Barry, 
KFWB,  Hollywood,  announcer,  has 
joined  KFI-KECA,  taking  assignments 
formerly  handled  by  Tom  Frandsen, 
now  a  Navy  ensign. 

LORIN  MYERS,  merchandising  di- 
rector of  WSB,  Atlanta,  and  Charles 

McClure,  of  the  same  department,  have 
absorbed  the  publicity  work  of  Ralph 
Williams  who  resigned  to  join  the 
Marines. 

JOHN  CARLSON,  formerly  of  the 
Chicago  staff  of  Movie  &  Radio  Guide, 
has  joined  the  publicity  staff  of  CBS 
Chicago,  succeeding  Don  Danielson, 
drafted. 

ALLAN  PAGE,  announcer  and  pub- 
licity director  of  KVOO,  Tulsa,  is  the 

father  of  a  baby  girl,  Patricia  Ann, 
born  recently. 

JOE  MATHEWS,  program  and  sports 
director  of  WGKV,  Charleston,  W. 
Va.,  is  the  father  of  a  boy,  born  re- 
cently. 

KAY  KANIN,  Hollywood  writer,  has 
been  assigned  to  a  new  weekly  quar- 

ter-hour defense  program.  The 
Woman's  Angle,  on  NBC  Pacific  Red stations. 

JAMES  COVERT,  advance  man  for 
Hal  Makelim  Productions,  producers 
of  Service  With  a  Smile,  and  Miss 
Eloise  Shows  of  New  Orleans  were 
married  recently  in  the  studios  of 
WCOA,  Pensacola,  Fla. 

JACK  BAILEY,  formerly  chief  an- 
nouncer of  KGB,  San  Diego,  Cal., 

has  joined  the  KHJ,  Hollywood,  an- 
nouncing staff. 

BERNARD  KEATING,  formerly  re- 
porter and  photographer  for  the  Palm 

Beach  (Fla.)  Post-Times  and  Associ- 
ated Press,  has  joined  WIBX,  Utica, 

N.  Y.,  as  announcer  and  copy  writer. 

PAUL  CHIEFF,  former  CBS  page 
boy,  has  been  named  an  assistant  in 
the  CBS  news  room. 

MONROE  UPTON,  Hollywood  writer 
on  the  NBC  Al  Pearce  Shoto,  is  the 
father  of  a  9-lb.  girl,  born  recently. 
DON  FISCHER,  announcer  of  WRC, 
Washington,  is  the  father  of  a  boy, 
born  Jan.  29. 

RUTH  LEE,  has  joined  the  staff  of 
W^CBI,  Columbus,  Miss.,  to  conduct a  new  show,  For  Women  Only. 

ROBERT  FREAR,  announcer  of 
WIBX,  Utica,  N.  Y.,  is  now  stationed 
at  Montgomery,  Ala.,  as  a  cadet  in  the 
Army  Air  Corps. 

KENNETH  E.  SHAW,  production 
manager  of  Telecast  Productions.  New 
York,  has  been  inducted  into  the  Army. 

HAROLD  FULTON  merchandising 
director  of  WHO,  Des  Moines,  is  con- 

valescing from  a  minor  operation. 

SPORTS  TROPHY  for  the  "out- 
standing studio  sports  program  of 

1941"  was  presented  by  J.  G.  Tay- 
lor Spink,  publisher  of  Sporting 

News,  weekly  sports  paper  (left) , 
to  Hulbert  Taft,  general  manager 
of  WKRC,  Cincinnati  (right),  for 
that  station's  Quiz  Bowl.  Presenta- tion was  made  during  a  regular 
broadcast  of  the  quiz  show. 

Sargent  Named  to  Head 

WLW    Specialty  Sales 

LOU  E.  SARGENT,  formerly  with 
Harold  F.  Ritchie  &  Co.,  has  been 
named  head  of  Specialty  Sales 
Inc.,  new  division  of  WLW,  Cin- 

cinnati, created  to  provide  a  sell- 
ing services  for  manufacturers. 

Sargent  is  organizing  a  sales  force 
that  will  be  prepared  to  offer  its 
services  either  to  supplement  a 

manufacturer's  regular  sales  or- 
ganization, or  to  supply  a  short- 

term  sales  group  for  some  particu- lar intensive  selling  campaign. 

Robert  E.  Dunville,  general  sales 
manager  of  the  broadcasting  divi- 

sion of  Crosley  Corp.,  said  con- 
tracts with  manufacturers  will  be 

offered  for  a  minimum  of  one  week 
and  for  a  maximum  of  90  days, 

either  on  a  "flat  rate"  or  "per  call" basis.  A  manufacturer  needs  not 
be  a  WLW  client,  he  said. 
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WPER,  in  DeLand,  Fla. 

Deleted  on  Own  Request 
DELETION  of  WPER,  DeLand, 
Fla.,  construction  permittee  for  a 
new  local  since  Nov.  26,  1940,  has 
been  formally  enacted  by  the  FCC 
following  a  notice  from  the  holders 
surrendering  their  construction  per- 

mit. The  letter,  under  date  of  Jan. 
27,  stated  certain  expected  changes 
in  ownership  within  the  company 
had  failed  to  materialize  so  that 
under  present  conditions  it  was  not 
possible  to  build. 
WPER  had  been  granted  250 

watts  on  1310  kc,  later  shifted  to 
1340  under  NARBA,  to  Tropical 
Broadcasting  Co.  Principals  were 
eight  local  businessmen,  each  with 
approximately  a  12%  interest  and 

G.  Washington  Quiz 

A  QUIZ  SHOW  based  on  legal 

opinions,  titled  Lawyer  'Q',  started on  WCAU,  Philadelphia,  on  Feb.  5, 
sponsored  by  G.  Washington  Coffee 
Refining  Co.,  Morris  Plains,  N.  J., 
for  its  Home  Style-Instant  Coffee, 
placed  thru  Cecil  &  Presbrey,  New 
York.  The  program,  heard  weekly, 
is  produced  by  Joseph  Gottlieb,  of 
WCAU. 

headed  by  Carl  E.  Raymond,  dean 
of  the  Law  School,  Stetson  U,  as 
president.  The  CP  had  expired  last 
Jan.  1  at  which  time  the  Commis- 

sion signified  intention  of  deleting 
due  to  WPER's  failure  to  ask  an extension. 

^^ON  THE  FENCE  WONDERIN'  WHICH 

STATION  TO  USE  TO  COVER  THE  RED 

RIVER  VALLEY?  WDAY  IS  THE  OHLY 

STATION  THAT  DOES  A  iOB!" 

Hungry  Tar 
WHILE  enjoying  a  box  of 
candy  from  home,  Paul  Bres- 
sard,  formerly  of  the  traffic 
continuity  department  of 
WING,  Dayton,  0.,  and  now 
a  recruit  at  the  Great  Lakes 
Naval  Training  Station,  no- ticed a  nearby  sailor  hungrily 

eyeing  the  box.  Bressard  im- mediately offered  to  share 
and  in  the  following  conver- 

sation learned  that  the  other 
was  Fred  Bradshaw,  form- 

erly of  the  engineering  staff 
of  wing's  sister  station, 
WIZE,  Springfield,  0.  Al- though they  had  never  met, 
each  recalled  seeing  the 
other's  name  on  production 
sheets  exchanged  by  the  sta- 
tions. 

Norfolk  Grant  Denied ; 

Portsmouth   Probe  Set 

DIRECTING  a  further  hearing  in 
light  of  the  existing  situation  as  to 
the  availability  of  materials,  the 
FCC  last  Wednesday  denied  a  pe- 

tition of  Portsmouth  Radio  Co.  for 
a  grant  of  a  new  local  in  Ports- 

mouth, Va.,  without  hearing.  Ports- 
mouth Radio  Co.  is  headed  by  R. 

G.  Hoffheimer,  Norfolk  theater 
operator,  president  and  33%% 
stockholder.  Other  principals  are 
Herbert  Gerst,  local  laundry  owner, 
secretary-treasurer,  26%%;  A.  J. 
Hoffheimer,  attorney,  20%;  Pret- 
low  Darden,  auto  dealer,  10%  ;  Alex 
H.  Bell,  insurance  agent  and  Vir- 

ginia representative  of  Dill  Park- 
ing Meter  Co.,  vice-president, 

6%%  ;  E.  J.  Brickhouse,  auto  ac- cessory dealer,  3%%. 
At  the  same  time  the  Commission 

denied  the  application  of  R.  N.  Wal- 
lace, chief  engineer  of  WOLS,  Flor- 

ence, S.  C,  and  G.  E.  Schnibben, 
Florence  theater  operator,  seeking 
facilities  in  Norfolk.  Norfolk  and 
Portsmouth  are  adjacent  cities. 

A  third  application  by  Tidewater 
Broadcasting  Co.,  also  for  a  Nor- 

folk station,  had  originally  been  set 
for  joint  hearing  with  the  afore- 

mentioned applicants,  but  Liter 
withdrew  of  its  own  accord. 

E.  OGDEN  DRIGGS,  commercial 
manager  and  engineer  of  WINC.  Win- 

chester, Va.,  and  his  wife,  Louise 
Rust  Drigg's,  have  applied  to  the  FCC for  new  250-watt  station  on  1340 
kc.  in  Frankfort,  Ky.,  under  name  of 
Frankfort  Broadcasting  Co. 

MARJORIE  ANDERSON 

DISTINCTION  of  being  the  only 
young  woman  who  is  a  regular  an- nouncer on  a  CBS  program  belongs 
to  pretty  Marjorie  Anderson  who 
handles  the  Bright  Horizon  serial 
(Lever  Bros,  for  Silver  Dust,  Mon. 
thru  Fri.,  11:30-11:45  a.m.).  Mar- 

jorie broke  into  announcing  by  a 
trick  of  fate. 

Some  years  ago  when  she  was 
on  the  Ed  Wynn  show,  Harry  von 
Zell,  the  regular  announcer,  became 
grounded  in  a  snow  storm  en  route 
to  the  studio,  and  Marjorie  took 
over  the  first  show.  She  got  such  a 
kick  out  of  doing  the  job  that  she 
decided  to  take  up  announcing  more seriously. 

Marjorie  leads  a  rather  busy 
life.  Some  time  ago  in  addition  to 
filling  a  heavy  radio  schedule  of 
dramatic  roles  on  CBS,  she  was 
energetically  organizing  Under- 

study Clubs  for  women  to  learn  the 
rudiments  of  men's  jobs  for  war- time emergency.  During  that  same 
period  she  was  commuting  from 
Philadelphia  where  she  lived  with 
her  husband,  a  defense  construction 
engineer,  and  her  young  daughter. 
A  native  of  Spokane,  Wash., 

Marjorie  has  traveled  extensively, 
managed  a  charity  day  nursery  in 
New  York  for  two  years,  operated 
a  linen  store,  modeled  for  commer- 

cial photography  and  sold  subscrip- tions for  a  magazine.  Her  soft 
voice  and  convincing  delivery  be- 

speak an  understanding  of  her 
audience. 

\^D/iy  FARGO.  N.  D.  5000  WATTS  -  NBC 

AFFILIATED  WITH  THE  FARGO  FORUM 

FREE  &  PETERS,  NAT't  REPRESENTATIVES 
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Add  to  present  WJHL  market  data  - 

•  Two  NEW  TVA  Dams 

•  ̂ 50,000,000  Defense  Spending 

•  5,000  to  10,000  additional  laborers 

•  Only  regional  station  within  75  miles 

1000  WATTS*  910  KC  •  BLUE  NET 

International  Radio  Sales 

Representatives 

WJHL 
Johnson  City,  Tenn. 

W.  Hanes  Lancaster Manager 
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K  S  F  O  Constructs 

Ofl&ces  and  Studios 

Plans  Spring  Completion  of 
Elaborate  New  Quarters 

KSFO,  San  Francisco,  has  con- 
tracted for  new  studios  and  offices 

in  the  Hotel  Mark  Hopkins,  atop 
Nob  Hill  in  San  Francisco. 

CBS  in  San  Francisco  recently 
filed  proceedings  in  the  Superior 
Court  to  eject  KSFO  from  the 
CBS  Palace  Hotel  studios,  charg- 

ing KSFO  overstayed  its  time  in 
the  quarters,  which  KQW,  now 
CBS  affiliate,  is  waiting  to  occupy 
[Broadcasting,  Feb.  2]. 
The  Mark  Hopkins  radio  quar- 

ters will  house  both  KSFO  and 
KWID,  new  100,000-watt  inter- 

national shortwave  station,  now 
under  construction  by  the  same 
ownership. 

Completion  by  Spring 

Lincoln  Dellar,  general  manager 
of  both  stations,  said  the  new  quar- 

ters are  to  be  completed  by  early 
spring.  Six  studios,  master  control 
room  and  engineering  headquarters 
will  be  constructed  in  the  main 
building  with  an  adjoining  separate 
building  to  house  executive  offices 
and  office  personnel.  The  new  setup 
will  cost  approximately  $75,000  and 
will  be  operated  on  a  long-term 
lease. 

"Remaining  in  Columbia's  head- 
quarters beyond  Jan.  1  has  been  in- 

convenient for  all,"  Mr.  Dellar 
said,  "but  their  notice  of  change  in network  affiliation  in  this  area  and 
their  desire  for  us  to  vacate  the 
present  studios  was  received  only  a 
few  weeks  before  the  change  was 
made,  leaving  little  time  to  find  a 
new  location  suitable  for  our  ex- 

panded needs." 
Mr.  Dellar  has  chosen  a  stalf  of 

English-speaking  newscasters  for 
KWID.  They  are  Bob  Andersen, 
Austin  Fenger,  William  Winter, 
Robert  W.  Desmond  and  Brooke 
Temple.  Andersen  has  been  KSFO 
news  editor  for  several  years. 
Fenger  is  editor  of  the  Farm  Jour- 

nal on  that  station.  Winter  is  a 
news  analyst,  who  is  also  heard  on 
CBS  network  broadcasts  and 
KGEI.  Desmond  heads  the  school 
of  journalism  at  the  U  of  Califor- 

nia. Temple  formerly  handled  news 
on  stations  in  the  East  and  recently 
joined  the  KSFO  news  staff. 
KSFO  has  filed  a  demurrer  to 

the  suit  charges  of  CBS,  which  was 
heard  in  court  Feb.  4.  The  judge 
overruled  the  demurrer  and  de- 

creed that  KSFO  must  file  an 
answer  within  three  days. 

WHO  Boxers  to  Chicago 
FINALS  in  the  Golden  Gloves 
Tournament  sponsored  by  WHO, 
Des  Moines,  were  held  Feb.  9  with 
nearly  20,000  attending  the  four- 
night  series  of  eliminations  which 
preceded  the  finals  before  the  1942 
Chicago  Tournament  in  which  the 
Iowa  boxers  will  participate.  Team 
will  be  accompanied  to  the  Chicago 
meet  by  Harold  Fair,  WHO  pro- 

gram director  and  Bill  Brown, 
WHO  sports  editor. 

WITH  THE  VERSATILE     ̂   O  V  A  C  H  O  R  D! 

Your  stafF  pianist  can  create  hundreds 
of  DIFFERENT  musical  effects  at  its 

piano-like  keyboard. 

The  first  time  you  hear  your  staff  pianist 

play  the  magic  Novachord,  you'll  hardly 
believe  your  ears.  One  man  .  .  .  one  instru- 

ment .  .  .  yet  as  he  plays  and  turns  the 

Tone  Selectors  you'll  hear  an  incredible 
array  of  vivid  instrumental  effects — both solo  and  ensemble. 
At  a  moment's  notice  the  Novachord  will 
provide  you  with  colorful  fill-ins  .  .  .  dis- 

tinctive themes  and  signatures  .  .  .  melodic 
transitions  ...  or  full,  rich  music  that  is 
complete  entertainment  in  itself.  With  this 
remarkably  versatile  electronic  instrument 
in  your  studios,  you  have  a  ready  solution 
to  almost  every  musical  problem. 
It's   easy  to   play  the   Novachord.  Any 

pianist  can  create  many  new  musical  ideas 

— ideas  to  magnify  your  "listener  interest" .  .  .  ideas  you  can  sell.  The  Novachord  is 
a  practical  and  economical  investment  for 
radio  stations  both  large  and  small. 
Let  your  nearest  Hammond  dealer  demon- 

strate the  possibilities  of  the  Novachord. 
Find  his  name  in  your  classified  telephone 
directory — call  him  today! 

Anyone  familiar  with  the  piano  keyboard  can 
play  the  Novachord  with  its  brilliant  array  of 
instrumental  effects,  as  of: 
PIANO  •  VIOLIN  •  FLUTE  •  TROMBONE  •  CELLO 
•  ENGLISH  HORN  •  BASSOON  •  GUITAR  • 
HARMONIUM  •  HARPSICHORD  •  CORNET  • 
BRASS  ENSEMBLE  •  SLEIGH  BELLS  o  CHIMES  • 
TRUMPET  •  CELESTE  •   OBOE   •  SAXOPHONE 
•  BASS  VIOL  •  FRENCH  HORN  •  PICCOLO  • 
BANJO  •  CLAVICHORD  •  VIBRAPHONE  •  MUSIC 
BOX  •  STRING  ENSEMBLE  •  HAWAIIAN  GUITAR 
•  CLARINET  •  and  MANY  MORE 

Your  fingers  touch  the  piano-like  keyboard  .  .  . 
and  as  you  turn  the  Tone  Selectors  you  color 
your  music  with  effects  of  orchestral  instruments. 

HAMMOND 

NOVACHORD 

The  NEW  idea  in  music — by  tlie 
mal<ers  of  the  HAMMOND  ORGAN. 

FREE — A  special  demon- 
stration recording  for 

broadcasters  —  a  half 

hour  sample  of  Nova- 
chord music,  all  Public 

Domain  for  your  use. 
Write  on  your  company 
letterhead. 

HAMMOND   INSTRUMENT   COMPANY,  2989  N.  Western  Ave.,  Chicago 

 USED  BY  ALL  MAJOR  NETWORKS  AND  BY  INDEPENDENT  STATIONS  EVERYWHERE  
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EUGENE  F.  ROUSE,  head  of  the 
Los  Augeles  agency  bearing  his  name, 
has  been  named  to  direct  Southern 
California  public  relations  activity  of 
the  Defense  Bonds  and  Stamps  Com- 

mittee. Rouse  was  also  recently  elected 
president  of  Los  Angeles  Town  Hall, 
a  business  and  professional  men's  or- ganization which  he  helped  found  seven 
years  ago. 

JIM  BEALLE,  Hollywood  publicity 
director  of  J.  Walter  Thompson  Co., 
is  being  transferred  to  the  agency's New  York  offices,  leaving  the  West 
Coast  Feb.  20.  Although  new  duties 
have  not  been  defined,  it  is  likely  he 
will  continue  in  press  relations.  Nor- 

man Blackburn,  who  has  been  writing 
and  directing  commercial  films  for  J. 
Walter  Thompson  Co.,  will  in  addition 
take  over  Bealle's  former  publicity duties. 

BEATRICE  MABRY,  formerly  on 
the  copy  staff  of  BBDO,  New  York, 
and  later  director  of  collateral  adver- 

tising for  the  New  York  World's  Fair, 
has  joined  Redfield-Johnstone,  New 
York,  as  copy  director. 

DOROTHY  ROBERTS,  formerly  as- 
sistant timebuyer  of  J.  Walter  Thomp- 

son, has  joined  Blackett-Sample-Hum- 
mert,  Chicago,  as  budget  director  of 
the  P  &  G  account. 

Runyon  in  Federal  Post 
JOHN  W.  RUNYON,  former  radio 
director  of  Ted  Bates  Inc.,  New 
York,  has  joined  the  radio  division 
of  the  Committee  on  Inter-Ameri- 
c  a  n  Affairs  t  o 
spend  about  a 
month  in  New 
York  after  which 
he  will  set  up  and 
manage  a  Holly- wood branch 
office.  Mr.  Runyon 
will  supervise  mo- 

tion picture  and 
radio  talent  for 
live  and  tran- 

scribed broad- 
casts,  specializing 
American  side  of  the  radio  division 

as  well  as  working  on  the  division's programs  in  this  country. 

Mr.  Runyon 

on   the  Latin 

TOM  McAVITY,  formerly  Lord  & 
Thomas,  New  York  vice-president  in 
charge  of  radio,  who  recently  joined 
James  L.  Saphier  Agency,  Hollywood 
talent-production  service,  has  taken 
over  production  of  the  weekly  CBS 
Ransom  Sherman  Shoio,  sponsored  by 
Procter  &  Gamble  Co.  (Ivory  soap). 

R.  E.  MANGAN,  formerly  advertis- 
ing manager  of  George  Belsey  Co.,  Los 

Angeles,  recently  became  BBDO,  San 
Francisco,  promotion  director.  , 

.■■for  Example 

by  CAMPBELL  SOUP  CO. 

As  far  back  as  October,  1934,  WMBD 
was  on  the  specified  list  for  regular 
CBS  Network  advertising  by  CAMP- 

BELL SOUP  CO.  Since  then,  this  ad- 
vertising has  been  continued  on 

WMBD.  Now,  TWO  programs  keep 
WMBD  listeners  informed  about 
CAMPBELL  SOUPS  .  .  . 

"The  Man  I  Married" 
"Bob    Burns,   The   Arkansas  Traveler" 
Thus,  WMBD  is  SPECIFIED  year 
after  year  by  important  advertisers, 
as  an  outlet  for  Network  programs. 

Here^s  Why  ,  . 
WMBD  speaks  effectively  at  all 
times  to  the  prosperous  urban- 
and  -  rural  -  balanced  market  of  ^ 
"PEORIAREA"— with   its  142,- 867  passenger  automobiles  .  .  . 
carrying  614,103  people  ...  to 
trade  in  7,649  retail  stores  .  .  .  spending 
^146,040,000  annually.  WMBD  has  become 
a  remarkable  favorite  to  the  ears  of  this 

rich     BUYING  area. 

f^J      |('|[Jjjj  ̂      I  Want    to    know  more 
4tT   PPTl'R«  Up  ^^"^  WMBD 
'rifj  can    serve    you?  Just 
IM  I  wire. 

E.  W.  FRANK,  formerly  production 
manager  of  Lord  &  Thomas,  Chicago, 
for  20  years  and  on  the  advertising 
staff  of  Motor  Age,  has  joined  Mac- Farland,  Aveyard  &  Co.,  Chicago,  as 
production  manager.  He  replaces  Wil- liam L.  Dooley  who  resigned  to  enlist in  the  Army. 

LAWTON  CAMPBELL,  vice-presi- dent in  charge  of  radio  for  Ruthrauff 
&  Ryan,  after  several  weeks  in  Holly- 

wood for  program  conferences  has  re- turned to  New  York. 
JACK  GALE,  radio  director  of 
Charles  H.  Mayne  Co.,  Los  Angeles, 
has  resigned  to  join  National  Concert 
&  Artists  Corp.  which  has  established 
Hollywood  offices  at  9059  Sunset  Blvd. 
under  management  of  Charles  B. 
Smith,  George  Hatch,  of  NBC  HoUy- wood  production  department,  has 
joined  the  artists  service  as  account executive. 

JIMMY  FRITZ,  advertising  man- 
ager of  Lawson  Jewelry  Co.,  Los  An- 

geles, and  prior  to  that  production 
manager  of  Century  Adv.  Agency,  Chi- 

cago, has  established  a  general  adver- tising agency  in  Los  Angeles  at  707 
S.  Broadway,  under  firm  name  of 
Jimmy  Fritz  &  Associates.  Ann  Roush 
and  Theodore  O'Day  are  associates. 
BLAYNE  BUTCHER,  timebuyer  and 
producer  of  Lennen  &  Mitchell,  New 
York,  is  currently  in  Hollywood  super- 

vising the  Walter  Winchell  Sunday 
night  broadcasts  from  there. 
FREDERICK  REYNOLDS,  formerly 
a  copy  group  head  at  J.  Sterling 
Getchell,  New  York,  has  joined  the 
copy  staff  of  Lennen  &  Mitchell,  New 
York. 
ISOBEL  OLMSTEAD,  of  the  radio 
publicity  department  of  Compton  Adv., 
New  York,  and  Storrs  Haynes,  radio 
script  editor  of  the  same  agency, 
were  married  Jan.  31  in  New  York. 
John  McMillin,  vice-president  and  ra- dio director  of  Compton,  was  best  man. 
ROBERT  WAMBOLDT,  formerly 
with  NBC  in  Chicago,  and  previously 
with  the  Texas  State  Network,  has 
joined  the  radio  department  of  Comp- 

ton Adv.,  New  York,  as  a  program 
supervisor. 
ETHYL  FOSTER  has  been  placed  in 
charge  of  the  radio  department  of 
Soils  S.  Cantor  Adv.  Agency,  Phila- 

delphia. In  recent  years  she  produced 
her  own  programs  on  WDAS  and  WIP 
in  Philadelphia.  Also  joining  the 
agency  is  Martin  Paris,  formerly  of 
the  advertising  staff  of  the  defunct 
Philadelphia  Public  Ledger. 

L.  A.  Producers  Elect 

CARROLL  O'MBAR,  Hollywood  as- sistant manager  of  Young  &  Rubicam, 
has  been  elected  president  of  Radio 
Producers  Assn.,  that  city.  He  suc- 

ceeds Mann  Holiner,  of  Benton  & 
Bowles,  resigned.  John  Swallow,  NBC 
western  division  program  director,  has 
been  named  secretary,  with  Wayne 
Griffith,  BBDO  producer,  curator  of 
archives.  All  members  will  contribute 
to  the  Red  Cross  blood  bank. 

JOHN  KUCERA 

THE  BEST-LAID  plans  of  John 
Kucera,  supervisor  of  network 
radio  of  Young  &  Rubicam,  New 
York,  called  for  a  career  in  archi- tecture and  went  into  radio. 

Yet,  perhaps,  there  is  some  con- 
nection between  John's  early  am- bition and  his  present  work.  For 

he  is  still  a  builder  and  a  planner 
— supervising  the  setting  up  of 
network  schedules,  planning  mar- 

kets in  which  to  advertise  different 
products.  With  Y&R  John  has  been 
associated  principally  with  two  ac- 

counts: General  Foods  and  Bristol- 
Myers.  Down  the  line,  he  has  set 
up  schedules  for  all  GF  products 
handled  by  Y&R  including  Grape- 
Nuts,  Jello-0  and  Jell-0  products, 
Sanka  Coffe,  La  France,  Satina, 
Calumet,  Swans  Down  and  Minute 
Tapico.  And  for  B-M  he  has  worked 
with  Sal  Hepatica  and  Minit-Rub 
accounts. 

Like  many  of  his  colleagues, 
John  gained  his  early  radio  train- 

ing at  NBC.  Back  in  1932,  fresh 
out  of  college,  he  joined  the  traffic 
department,  by  1936  moving  into 
spot  and  local  sales  and  in  1937 
going  to  network  sales  traffic. 
These  years  gave  John  backgrounds 
in  stations  and  station  relations. 
He  moved  to  Y&R  in  1939. 

Statistically  speaking,  John  was 
born  in  New  York  City,  April,  1911, 
attended  school  there  until  1927 

when  he  prepped  at  Exeter  Acad- 
emy in  New  Ilampshire.  From  there 

he  went  to  Yale,  intending  to  be 
an  architect.  Still  a  resident  of 
Manhattan,  John  goes  in  for  ten- 
is,  swimming  and  skiing. 

"Since  WFDF  Flint  Michigan 

went  to  a  kilowatt  on  910,  I  don't 
read  as  much  as  I  used  to." 

Get  the  lads  from  WOL-  WASHINGTON,  D.  C. 
Alfiliated  with  MUTUAL  BROADCASTING  SYSTEM 
1260  ON  YOUR  DIAL 
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2%  Cash  Discount 

Adopted  by  Wilder 

For  Three  Outlets 

Bases  Action  on  Exigencies 
Of  Wartime  Operation 

ADOPTION  of  a  2%  cash  agency 
discount  from  rate  cards  for  10- 
day  payment  of  bills  is  announced 
by  Col.  Harry  C.  Wilder,  operating 
WSYR,  Syracuse;  WTRY,  Troy, 
and  WKNE,  Keene,  N.  H.,  on  the 
ground  that  buyer  and  seller  con- 

troversies should  not  be  carried  on 
during  wartime. 
No  other  changes  in  discounts 

or  rates  of  the  three  stations  will 
be  affected,  said  Mr.  Wilder,  in  ex- 

plaining that  the  discount  becomes 
effective  April  1.  He  added  that  he 
took  the  action  after  long  explora- 

tion of  the  subject  and  described  it 
as  a  trade  practice  that  deserves 
industry  support. 

The  discount  problem  has  been 
discussed  from  time  to  time  since 
early  days  of  the  broadcast  indus- 

try. According  to  NAB  sources, 
only  a  small  percentage  of  stations 
have  granted  a  2%  cash  discount 
and  these  have  frequently  been 
newspaper  stations  bound  by  a 
practice  more  common  in  that  me- 
dium. 

Gamble's  Plea  Rejected 
Plea  for  a  2%  cash  discount  for 

agencies  was  made  to  the  NAB 
board  of  directors  at  its  Aug.  7, 
1941,  meeting  by  Frederic  R. 
Gamble,  managing  director,  Amer- 

ican Assn.  of  Advertising  Agencies. 
The  board  in  effect  killed  the  idea 
by  placing  it  on  the  table. 

At  meetings  of  the  Sales  Man- 
ager's Executive  Committee  of  the 

NAB  the  project  has  been  discussed 
I  briefly   but   no   action   has  been 
i  taken  because  of  the  board's  stand. 

Mr.  Wilder's  announcement  of 
I  his  action  follows : 

"In  war  times  it  is  not  good 
judgment  to  continue  controversies 
between  buyer  and  seller  which 
serve  no  good  purpose.  This  is  the 
time  to  defer  to  agencies  and  ad- 

vertisers on  all  disputed  policies 
possible  to  concede.  The  advertiser 
has  conceded  much  to  us  and  has 

GRUNOW  GROVES,  Phoenix  (grapefruit), 
to  Dan  B.  Miner  Co.,  Los  Angeles.  Cur- 

rently using  participation  programs  on 
KFI,  Los  Angeles  and  KHJ,  Hollywood. 
Spot  announcements  campaign  is  con- templated. 
PIONEER  HI-BRED  CORN  Co.,  Des  Moines 
(Hybrid  Seed  Corn),  to  Wallace  Adv. 
Agency,  Des  Moines  ;  Ross  Wallace,  account 
executive.  Radio  and  other  media  are 
planned. 
MENTHO-MULSION  Inc.,  Atlanta  (Mentho 
Mulsion,  Malco  cold  tablets),  to  Cole  &  Cole 
Co.,  Chicago.  Radio. 

MONARCH  MFG,  Co.,  Milwaukee  (men's jackets),  to  McCann-Erickson.  Chicago; Miller  Munson,  account  executive.  Radio. 
DR.  D.  JAYNE  &  SON,  Philadelphia 
(expectorant),  to  Street  &  Finney,  New 
York.  Using  test  spot  announcements  in 
Wilmington  and  Philadelphia. 

Blair  Transfers 

R.  H.  ROLLING,  manager  of  the 
Detroit  office  of  John  Blair  &  Co., 
has  been  transferred  to  the  com- 

pany's New  York  office,  managed 
by  his  brother,  George  Boiling. 
Paul  Ray,  also  of  the  Detroit  office, 
has  been  moved  to  the  Blair  Chica- 

go office,  and  no  replacements  have 
been  designated  in  Detroit. 

been  very  liberal  in  supporting  our 
stations.  Our  business  is  very 
healthy  today  and  we  have  gained 
more  advertisers  than  we  have  lost 
the  past  two  months. 

"Because  the  national  advertisers 
and  agencies  are  so  very  strong  for 
the  cash  discount,  we  have  con- 

cluded this  is  the  best  time  to  grant 
it.  Starting  April  1,  WSYR,  WTRY 
and  WKNE  will  add  a  2%  10-day 
cash  discount  to  its  current  rate 
cards.  No  other  changes  will  be 
made  in  discounts  or  rates. 

"I  have  long  explored  this  sub- 
ject and  have  at  length  concluded 

this  is  a  trade  practice  that  de- 
serves our  cordial  support.  I  do 

not  feel  we  can  justify  longer  with- 
holding a  cash  discount  from  ad- 

vertising agencies,  who  have  such 
compelling  reasons  for  it.  It  is 
better  to  put  it  on  the  rate  card 
than  to  grant  it  only  under  pres- 

sure to  some  and  thus  discrim- 

inate." 

Hollywood  Horsewomen 
COMBINING  horsewomansliip  with 
first  aid  skill,  five  CBS  Hollywood  fem- 

inine personnel  members  have  joined 
the  Red  Cross  cavalry  unit  and  are 
training  to  serve  communitie.s  that 
might  be  cut  oif  from  motorized  as- sistance during  an  emergency.  They 
are  Caroline  McCloskey,  public  rela- 

tions ;  Alice  Maginnis,  sound  effects ; 
Helen  .Jobe,  production ;  Virginia 
Damron,  program  and  Pat  O'Brien, script. 

Gets  Seeds  Radio  Post 

WATSON  HUMPHREY,  producer 
of  Uncle  Walter's  Dog  House  and 
Plantation  Party,  has  been  appoint- 

ed radio  director  of  Russel  M.  Seeds 
Co.,  Chicago.  He  will  continue  as 
producer  of  the  two  programs. 
Prior  to  joining  the  Seeds  agency 
in  Chicago  in  1939  he  was  radio  di- rector of  Leon  Livingston  Adv. 
Agency,  San  Francisco. 

KSAL  •  KYOS  •  WATL  •  WAAB  •  WFBR  •  WGH  •  WGR  •  KHJ 

dFus  mutual  stations  7 

X 

CO 

CO 
CO 

FULTON  LEWIS,  JK. 

IS  AVAILABLE 

For  Sponsorship  in  Your  City 

Here's  the  easiest  "sale"  you  ever  made!  FULTON 
LEWIS,  JR.,  is  the  man  of  the  hour  with  the  news  of the  day. 

Now  sponsored  on  59  Mutual  stations  from  coast  to  coast 
and  available  for  sponsorship  in  your  city  at  a  talent 
charge  amounting  to  your  ONE  TIME  QUARTER  HOUR 
RATE  PER  WEEK! 

Fulton  Lewis,  Jr.'s  popularity  is  as  sensational  as  the  trail of  sales  successes  he  has  created  for  advertisers  from  coast 
to  coast.  From  bakeries  to  banks — coffee  to  coats — spon- 

sors are  sellitig  merchandise  and  renewing  contracts  for 
this  outstanding  news  commentatc^ir — broadcasting  5  times 
weekly  from  the  studios  of  Station  WOL  in  the  Nation's 
Capital. 
For  further  information — ivire,  phone 
or  write;  WM.  B.  DOLPH. 

Affilictted  ivith  the MUTUAL  BROADCASTING  SYSTEM 

CO 

era 

X 

WMT  •  WHBC  •  WHN  •  WJEJ  •  WKRC  •  WMPS  •  KOL  •  WOL 

WISH 

MILWAUKEE 

5.000 

COLUMBIA 

International  Radio  Sales  -  Representatives 

WATTS 
DAY  & 

NIGHT 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WFAA-WBAP,  Dallas-Fort  Worth 
Simoniz  Co.,  Chicago,  13  sa,  thru  George 

H.  Hartman  Co.,  Chicago. 
Padgitt  Brothers  Co.,  Dallas  (luggage 
and  leather  goods),  2  sa  weekly,  thru 
DeJarnett  Adv.  Agency,  Dallas. 

P.  Lorillard  Co.,  New  York  (Ripple  To- bacco ) ,  6  sa  weekly,  thru  Lennen  & 
Mitchell,  N.  Y. 

Pepsi-Cola  Bottling  Co.,  New  York,  35  ta 
weekly,  thru  Newell-Emmett,  N.  Y. 

Bayer-Semesan  Co.,  Cincinnati  (Ceresan), 
26  so,  thru  Thorapson-Koch  Co.,  Cin- cinnati. 

Sledge  Mfg.  Co.,  Tyler  (work  clothes),  3  sp 
weekly,  thru  Crook  Adv.  Agency,  Dallas. 

W.  A.  Sheaffer  Pen  Co.,  Fort  Madison,  la., 
34  t,  thru  Russel  M.  Seeds  Co.,  Chicago. 

Bristol-Myers    Co.,    New    York    (Sal  He- 
patica) ,    3    sp    weekly,    thru    Young  & 
Rubicam,  N.  Y. 

Noxzema  Chemical  Co.,  Baltimore,  13  sp, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

Penick    &    Ford,    New    York  (My-T-Fine 
Dessert),  104  ta,  thru  BBDO,  N.  Y. 

General    Mills,    Minneapolis,    30    t,  thru 
Blackett-Sample-Hummert,  Chicago. 

WDGY,  Minneapolis 

Berry's  Ajax  Hatchery,  Peoria,  111.  76  so thru  Mace  Adv.  Agency,  Peoria. 
Sterling  Insurance  Co.,  Chicago,  65  ta  & 

13  sp,  Neal  Adv.  Agency,  Chicago. 
Kellogg  Co.,  Battle  Creek,  Mich.  (All- 

Bran),  156  ta,  thru  Kenyon  &  Eckhardt, N.  Y. 
Continental    Oil    Co.,    Ponca    City,  Okla. 

(Conoco),  6  sp,  52  weeks,  thru  Tracy- 
Locke-Dawson,  N.  Y. 

Gospel  Broadcasting  Co.,  Los  Angeles,  52  t, 
thru  R.  H.  Alber  Co.,  Los  Angeles. 

Knox  Co.,  Los  Angeles  (Cystex,  Mendaco), 
4  sp,  52  weeks,  thru  Barton  A.  Stebbins 
Adv.  Agency,  Los  Angeles. 

WOWO-WGL,  Fort  Wayne 
Feminine    Products,    New    York  (Arrid), 

156  t,  thru  Small  &  Seiffer,  N.  Y. 
Roman     Cleanser     Co.,     Detroit  (Roman 

Cleanser) ,    30    sa,    thru    Gleason  Adv. 
Agency,  Detroit. 

Iodine  Educational  Bureau,  New  York,  26 
ta,  thru  Simmonds  &  Simmonds,  Chicago. 

Bittle    Crow    Milling    Co.,    Warsaw,  Ind. 
(Coco-Wheats),    65   sa,    thru    Rogers  & 
Smith,  Chicago. 

KFI,  Los  Angeles 
Challenge  Cream  &  Butter  Assn.,  Los  An- 

geles, 42  so  weekly,  thru  Brisacher,  Davis 
&  Staff,  Los  Angeles. 

Paraffine  Companies,  San  Francisco  (Pabco 
floor  coverings ) ,  2  t  weekly,  thru  Bri- 

sacher, Davis  &  Staff,  San  Francisco. 
Zukor's  Inc.,  Los  Angeles  (chain  apparel shops),  5  t  weekly,  thru  Milton  Wein- 

berg Adv.  Co.,  Los  Angeles. 

WIND,   Gary,  Ind. 

Drewery's  Limited,  South  Bend,  Ind.  (bev- erages), 2  sp  weekly,  thru  R.  A.  Moritz 
Co.,  Davenport,  la. 

MacFadden  Publications,  New  York,  (True 
Detective  magazine) ,  6  so  weekly,  thru 
T.  J.  Maloney  Inc.,  N.  Y. 

Sun  way  Vitamin  Co.,  Chicago  (vitamin 
compounds),  10  sp  weekly,  thru  Soren- 
son  &  Co.,  Chicago. 

WINS,  New  York 
Carter  Products,  New  York  (proprietary), 

6  t  weekly,  39  weeks,  thru  Spot  Broad- 
casting, N.  Y. 

Madison  Personal  Loan  Co.,  New  York, 
15  sa  weekly,  thru  Klinger  Adv.,  N.  Y. 

Frank  G.  Shattuck  Co.,  New  York 
(Schrafft's  restaurants),  27  so  weekly, 13  weeks,  thru  Al  Paul  Lefton  Co.,  N.  Y. 

WCAU,  Philadelphia 
G.  Washington  Coffee  Refining  Co.,  Morris 

Plains,  N.  J.  (G.  Washington  coffee),  1 
sp  weekly,  thru  Cecil  &  Presbrey,  N.  Y. 

THE  SuiinadA  OF 
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WGY,  Schenectady 
American  Chicle  Co.,  Long  Island  City 

(chewing  gum),  5  so  weekly,  14  weeks, 
thru  Badger,  Browning  &  Hersey,  N.  Y. 

General  Foods  Corp.,  New  York  (Grape- 
Nuts),  6  sp  weekly,  13  weeks,  thru 
Young  &  Rubicam,  N.  Y. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
( Tek  toothbrush ) ,  thru  Ferry-Hanly 
Co.,  N.  Y. 

Lever  Bros.  Co.,  New  York  (Swan  soap), 
3  t  weekly,  52  weeks,  thru  Young  & 
Rubicam.  N.  Y. 

Planters  Nut  &  Chocolate  Co.,  Wilkes- Barre,  Pa.  (peanuts),  6  sp  weekly,  52 
weeks,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Smith  Bros.,  Poughkeepsie,  New  York 
(cough  drops),  35  t  weekly,  15  weeks, 
thru  J.  D.  Tarcher  Co.,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Duz), 
5  so  weekly,  52  weeks,  thru  Compton 
Adv.,  N.  Y. 

R.  C.  Williams  Co.,  New  York  (Royal 
Scarlet  products),  5  so,  3  sp  weekly,  22 
weeks,  thru  Alley  &  Richards  Co.,  N.  Y. 

KGKO,  Fort  Worth-Dallas 
Pepsi-Cola  Bottling  Co.,  New  York,  35  ta 

weekly,  thru  Newell-Emmett  Co.,  N.  Y. 
Ex-Lax  Inc.,  New  York,  5  ta  weekly,  thru 

Joseph  Katz  Co.,  N.  Y. 
Foster-Milbum  Co.,  Buffalo  (Dean's  Pills), 5  ta  weekly,  thru  Spot  Broadcasting, 

N.  Y. 
Rit  Products  Corp.  (dyes) ,  80  ta,  thru 

Earle  Ludgin  Inc.,  Chicago. 
Dr.  W.  B.  Caldwell  Inc.,  Monticello,  III. 

(Dr.  Caldwell's),  10  ta  weekly,  thru Sherman  &  Marquette,  Chicago. 

WOR,  New  York 
Piel  Brothers,  Brooklyn  (Piel's  beer), weekly  sp,  thru  Sherman  K.  Ellis  &  Co., N.  Y. 
California  Prune  &  Apricot  Growers  Assn., 
San  Jose,  Cal.  (Sunsweet  Tenderized 
Fruits),  weekly  sp,  thru  Long  Adv.  Serv- ice, N.  Y. 

Kerr  Chickeries,  Frenchtown,  N.  J.  (baby 
chicks) ,  3  sp  weekly,  thru  N.  W.  Ayer 
6  Son,  N.  Y. 

KUOA,  Siloam  Spring,  Ark. 
Wortz  Biscuit  Co.,  Fort  Smith,  Ark.,  72 

sp,  thru  Gibbons  Adv.  Agency,  Tulsa. 
Southwestern  Gas  &  Electric  Co.,  Shreve- 

port,  La.,  144  sp,  direct. 
Central  Hatchery,  Jefferson  City,  Mo.,  26 

so,  direct. 
Ozark  Nursery  Co.,  Tahlequah,  Okla.,  52 

so,  direct. 
KECA,  Los  Angeles 

Frito  Co.,  Dallas  (salted  corn  chips),  3  sp 
weekly,  thru  Ray  K.  Glenn  Adv.,  Dallas. 

Washington  State  Apple  Adv.  Com.,  Seattle, 
weekly  sp,  thru  J.  Walter  Thompson  Co., 
San  Francisco. 

KFBK,  Sacramento,  Cal. 
Swift  &  Co.,  Chicago  (All-sweet  margar- 

ine), 6  sa  weekly,  thru  J.  Walter  Thomp- 
son Co.,  Chicago. 

The  Pen  Man,  Chicago,  6  sp  weekly,  thru 
United  Adv.  Cos.,  Chicago. 

WLAW,  Lawrence,  Mass. 
Corn   Products   Sales   Co.,   New  York,  14 

sa  &  ta  weekly,   26  weeks,  thru  C.  L. 
Miller  Co.,  New  York. Simon  &  Schuster,  New  York   (tax  book), 
48  so  &  ta,  thru  Northwest  Radio  Adv. 
Agency,  Seattle. House  of  Old  Molineaux,  Boston  (wine), 
52  sp,  thru  Rossi  &  Hirshon,  New  Bed- 

ford, Mass. Roma  Wine  Co.,  Fresno,  Cal.,  468  ta,  thru 
Bermingham,  Castleman  &  Pierce,  N.  Y. 

New  England  Tel.  &  Tel.  Boston,   10  so, 
thru  Doremus  &  Co.,  Boston. 

Penick  &  Ford,   New  York  (My-T-Fine), 
96  ta,  BBDO,  N.  Y. 

Ex-Lax  Inc.,  Brooklyn,  60  ta,  thru  Joseph 
Katz  Co.,  N.  Y. 

Block  Drug  Co.,  Jersey  City   (Gold  Medal 
Capsules),  135  to,  thru  Raymond  Spector 
Co.,  N.  Y. Fashion  Frocks,  Cincinnati,  13  sp,  thru 
Franklin  Bruck  Adv.  Corp.,  N.  Y. 

WQXR,  New  York 
Corn  Products  Refining  Co.,  New  York 

(Mazola  oil-Kreml  desserts),  62  so  week- 
ly, 52  weeks  thru  C.  L.  Miller  Co.,  N.  Y. 

Charles  Gulden  Inc.,  New  York  (mustard), 
6  sp  weekly,  13  weeks,  thru  Charles  W. 
Hoyt  &  Co.,  N.  Y. 

WBBM,  Chicago 
Atlantic  Brewing  Co.,  Chicago,  6  sa  weekly, 

thru  Weiss  &  Geller,  Chicago. 
Shaeffer  Pen  Co.,  Ft.  Madison,  la.,  1  sa 

weekly,  thru  Russel  M.  Seeds  Co.,  Chi- 
cago. 

WJJD,  Chicago 
Norwich  Pharmacal  Co.,  Norwich,  N.  Y. 

(Pepto-Bismol) ,  3  so  weekly,  thru  Law- rence C.  Gumbinner,  N.  Y. 

WHIP,   Hammond,  Ind. 
Vick  Chemical  Co.,  New  York,  15  to  week- 

ly, thru  Morse  International,  N.  Y. 

Tri-City  Hookup 

STATIONS  in  the  tri-city  area  of 
Schenectady,  Troy  and  Albany 
linked  together  Feb.  9  to  report  the 
upstate  New  York  blackout.  Re- 

ports of  the  Troy  interceptor  com- mand warning  were  picked  up  by 
WTRY  and  fed  to  the  improvised 
network  as  did  WGY  in  Schenec- 

tady and  WABY-WOKO  for  Al- 
bany. In  addition  WHAZ,  non- commercial outlet  of  Rensselaer 

Polytechnic  Institute  of  Troy,  car- 
ried the  program.  WTRY  had 

originally  intended  to  make  the 
pickups  from  all  three  cities  by 
itself  but  later  fostered  the  idea  of 
a  hookup,  minimizing  expense  and 
providing  uniform  coverage. 

ANA  RADIO  GROUP 

HEADED  BY  STETLER 

D.  B.  STETLER,  advertising  man- 
ager of  Standard  Brands,  has  been 

appointed  chairman  of  the  1942 radio  committee  of  the  Assn.  of 
National  Advertisers,  succeeding 
Gordon  E.  Cole,  advertising  manag- 

er of  Cannon  Mills,  last  year's radio  chairman.  Committee  for 
1942  is  considerably  larger  than  in 
former  years,  including  a  dozen 
or  more  new  members  who  were 
added  "practically  at  their  own 
request",  according  to  an  ANA 
spokesman,  who  explained  that  the 
policy  of  the  board  of  directors  is 
to  invite  ANA  members  who  ex- 

press special  interest  in  the  work 
of  a  committee  to  join  that  com- mittee. 

The  three  meetings  of  the  radio 
committee  in  1941  were  attended 
by  many  members  from  the  west 
and  midwest  and  at  the  committee 
members'  own  request,  their  meet- 

ings were  changed  from  the  usual 
luncheon  sessions  to  evening  meet- 

ings so  that  the  discussions  need 
not  be  curtailed,  it  was  stated. 

Serving  with  Mr.  Stetler  on  the 
committee  are : 

Joseph  Morrow  Allen,  Bristol-Myers  Co. ; 
R.  A.  Applegate,  E.  I.  du  Pont  de  Nemours 
&  Co.;  Joseph  S.  Atha,  J.  A.  Folger  &  Co.; 
Stephen  M.  Birch,  Texas  Co. ;  Robert  V. 
Beucus,  Andrew  Jergens  Co. ;  R.  J.  Cab- rera, Carter  Products;  W.  N.  Connolly,  S. 
C.  Johnson  &  Son  ;  J.  J.  Delaney,  Petroleum 
Advisers  Inc.;  R.  Del  Dunning,  Centaur 
Co.;  S.  C.  Gale,  General  Mills;  G.  R.  Hart, 
White  Labs.;  W.  R.  Huber,  Gulf  Oil  Corp. ; 
Victor  A.  Hunter,  Pepsodent  Co.;  Harry 
F.  Jones,  Campbell  Soup  Co.;  Francis  H. 
Marling,  Pure  Oil  Co.;  John  H.  Miller, 
Mennen  Co. ;  Craig  D.  Munson,  Interna- tional Silver  Co.;  Robert  S.  Peare,  General 
Electric  Co.;  M.  J.  Roche,  Lever  Brothers 
Co. ;  Charles  H.  Pinkham,  Lydia  E.  Pink- 
ham  Medicine  Co. ;  Ralph  Robertson,  Col- gate-Palmolive-Peet  Co.;  Dr.  D.  P.  Smelser, 
Procter  &  Gamble  Co. ;  A.  Craig  Smith, 
Gillette  Safety  Razor  Co.;  W.  T.  Smither, 
R.  J.  Reynolds  Tobacco  Co.;  A.  Waldron 
Stone,  General  Baking  Co.;  Herbert  S. 
Thompson,  Miles  Labs. ;  T.  N.  Weatherby, Emerson  Drug  Co. 

WOR  Baseball  Plans 

WOR,  New  York,  has  arranged 
with  the  New  York  Yankees  and 
Giants  to  broadcast  all  the  pre-sea- 
son  games  of  these  teams,  begin- 

ning with  the  Giant  -  Brooklyn 
Dodger  game  in  Havana,  Feb.  28 
and  winding  up  with  the  Yankee 
game  at  home  the  Sunday  before 
the  opening  of  the  season  in  April. 
The  broadcasts  will  be  sustaining 
and  no  deal  has  been  made  for 
broadcasts  after  the  season  opens, 
although  it  is  understood  negotia- tions for  Giant  and  Yankee  home 
games  are  under  way. 

Coffee  Bureau  Series 

PAN  AMERICAN  Coffee  Bureau, 
New  York  is  sponsoring  a  13-week 
Latin-American  news  test,  featur- 

ing Leon  Pearson,  Washington 
Times-Herald  correspondent,  on 
WOL,  Washington  MBS  key,  every 
Monday,  Wednesday  and  Thursday, 
11-11:10  p.m.  Started  Jan.  26,  the 
program  will  run  for  13  weeks. 
Agency  is  Buchanan  &  Co.,  New York. 

"/  could  tell  you  a  SIMPLER  way  to  sell  something,  Mister!" 
Adv. 

Skrudland  on  21 

SKRUDLAND  PHOTO  Service, 
Chicago  (mail  order  enlargements) , 
has  placed  a  varied  schedule  of  spot 
announcements,  newscasts  and  local 
programs  on  21  stations  in  rural 
markets  through  United  Advertis- 

ing Cos.,  Chicago. 
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FOOD  TALK  takes  the  air  while  Jack  Price  (1  to  r),  account  executive 
of  Sherman  K.  Ellis,  Chicago;  George  McLaughlin,  head  of  production 
and  buying  of  W.  F.  McLaughlin  &  Co.,  Chicago  (coffee);  and  Don 
'Kelly,  sales  promotion  manager  of  WLS,  Chicago,  gather  for  an  inter- 
*view  by  Jane  Tucker,  woman  commentator  of  WLS,  in  the  station's 
booth  at  the  recent  National  Canners  Convention  in  Chicago. 

iSHEFFIELD  FARMS  Co.,  New 
jYork,  on  Feb.  16  will  take  over  the 
'Monday,  Wednesday  and  Friday  8  :45- 
9  a.m.  period  of  the  Woman's  Page  of the  Air  on  WABC,  New  York,  for  its 
cottage  cheese,  the  following  week 
shifting  to  Tuesday  and  Thursday  at 
the  same  time.  Agency  is  N.  W.  Ayer 
&  Son,  New  York. 
PLANTERS  NUT  &  CHOCOLATE 
Co.,  Wilkes-Barre,  Pa.  (peanuts),  is 
sponsoring  David  E.  Kessler's  8 :4.5 
a.m.  news  commentaries  over  WHAM, 
Rochester,  now  operating  on  a  24-hour- 
,a-day  basis.  WHAM's  seven  news- casts daily  include  three  by  the  Esso 
Reporter  and  early  morning  roundups 
at  2  and  4  a.m. 

DR.  HISS  FOOT  CLINIC,  Los  An- 
geles (foot  specialist,  custom-built 

|shoes),  recently  renewed  for  52  weeks 
ithe  twice-weekly  half-hour  Flying  Feet 
on  KHJ,  Hollywood,  with  a  tran- 

scribed version  once  weekly  on  KFRC, 
-San  Francisco.  Foothealth  Adv.  Al- 
iliance,  Los  Angeles,  is  agency. 
^TERMINAL  Radio  Shops,  New  York, 
■currently  sponsoring  participations  on 
'WABC,  New  York,  on  Arthur  Godfrey 
'program,  on  Feb.  17  will  add  partici- 

pations on  Adelaide  Hawley's  Woman's 
■Page  of  the  Air  on  WABC,  in  the 
interests  of  its  beauty  salons.  Agency 
is  Maxon  Inc.,  New  York. 

.NESTLB'S  MILK  PRODUCTS 
(Canada),  Toronto,  on  CFRB,  To- 

ronto, and  CKAC,  Montreal,  has 
started  five-weekly  Lucky  Listening, 
musical  quiz  show  of  recorded  num- 

bers with  cash  and  credit  prizes  for 
correct  answers.  Account  was  placed 
!3y  Cockfield  Brown  &  Co.,  Toronto. 
MAGIC  BAKING  POWDER  Co., 
Toronto,  has  started  three  transcribed 
spot  announcements  daily  on  a  large 
lumber  of  Canadian  stations.  Account 

placed  by  J.  Walter  Thompson 
■^o.,  Montreal. 

OLSEN  Co.,  New  York  (home  insu- 
lation), has  undertaken  sponsorship 

of  John  B.  Kennedy's  news  commen- taries on  WNEW,  New  York,  on  the 
Tuesday  evening  spot  vacated  by  De- Koven  Waterfilm  Boiler  Co.,  New 
York,  because  of  priorities.  Mr.  Ken- 

nedy is  heard  Monday  through  Friday 
and  Sunday,  sponsored  by  R.  C.  Wil- 

liams Co.,  New  York  (Royal  Scarlet 
stores)  ;  Seidenberg  Cigar  Co.,  New 
York  ;  Simon  Ackerman  Clothes,  New 
York.  Agency  for  Olsen  Co.  is  O.  J. 
Hartwig  Agency,  N.  Y. 
LAURA  SECORD  Candy  Shops, 
Toronto  (chain),  has  started  on 
CFRB,  Toronto,  and  CBM.  Montreal, 
twice-weekly  Rex  Battle,  pianist,  with 
quarter-hour  evening  program.  The 
campaign  will  become  weekly  on  March 
9  and  includes  :  CKSO,  Sudburv,  Ont. ; 
CFRC.  Kingston.  Ont.;  CFPL,  Lon- 

don, Ont.;  CKCO,  Ottawa;  CFCH, 
North  Bay,  Ont.  Account  was  placed 
by  Cockfield  Brown  &  Co.,  Toronto. 
HOD  CARMEL  KOSHER  PROVI- 

SION Co.,  New  York,  is  sponsoring 
Your  Happy  Serenader  Sunday  after- 

noons on  WHN.  New  York,  featuring 
old  and  new  folk  songs  and  ballads, 
for  its  delicatessen  products.  Agency 
is  American-.Jewish  I?roadcasting  Co., 
New  York. 

CHALLENGE  Cream  &  Butter  Assn., 
Los  Angeles,  on  Feb.  15  started  a  13- 
week  series  using  42  victoi-y  time signal  announcements  weekly  on  KFI, 
that  city.  The  following  day  a  sched- ule of  18  snot  announcements  was 
started  on  KLX,  Oakland.  Agency  is 
Brisacher,  Davis  &  Staff,  Los  Angeles. 
H.  GOODMAN  Inc..  Cleveland 
(White  Dove  mattresses),  is  sponsor- 

ing locally  on  WHK,  Cleveland,  com- 
mentaries of  B.  S.  Bercovici,  MBS 

news  analyst. 
STANDARD  BRANDS.  Toronto 
(Fleischmann's  Yeast),  has  started three  spot  announcements  daily  on  38 
Canadian  stations.  Account  was  placed 
by  J.  Walter  Thompson  Co.,  Montreal. 
DIAMOND  CRYSTAL  SALT  Co.,  St. 
Clair,  Mich.,  has  started  Songs  of  the 
Synagogue  on  WEVD,  New  York.  Sat- 

urday evenings.  A  campaign  also  is 
running  in  Jewish  newspapers. 

Weissman  Resigns 

HAROLD  A.  WEISSMAN  has  re- 
signed from  R.  L.  Watkins  Co., 

New  York  after  25  years  as  suc- 
cessively, sales  manager,  advertis- 

ing manager  and  vice-president. 
He  also  resigned  as  president  of 
the  Vita-Ray  Corp.,  Lowell,  Mass., 
Ayer  Co.,  Lowell,  Mass.,  and  Dela- 
tone  Co.,  New  York.  All  four  con- 

cerns are  subsidiaries  of  Sterling 
Products. 

MILES  LABS..  Toronto  (Alka-Selt- 
zer)  on  Feb.  16  starts  Lum  &  Ahner 
Monday  through  Thursday  on  CKCO, 
Ottawa;  CHSJ,  St.  John,  N.  B. ; 
CFCN,  Calgary ;  and  will  expand  later 
to  CKCK,  Regina,  and  CHNS,  HaU- 
fax.  Account  was  placed  by  Cockfield 
Brown  &  Co.,  Toronto. 

TRYCO  Co.,  Los  Angeles  (skin  oint- 
ment), in  a  10-week  campaign  ending 

April  10  is  using  three  announcements 
weekly  on  KHJ,  Hollywood.  Firm 
also  sponsors  five  announcements  per 
week  on  KFWB,  that  city.  Agency  is 
T.  Tyler  Smith  Adv.  &  Merchandising, 
Hollywood. 
ILLINOIS  STATE  HATCHERIES, 
Springfield  (Big-Boy  Baby  Chicks), 
has  started  half-hour  daily  variety 
program  at  noon  on  WCBS,  Spring- 

field, 111.  Merchandising  includes  gifts 
for  Future  Farmers  of  America  in  the 
listening  area. 

Serial  on  WOR  Via  Disc 
FIVE'  WEEKLY  dramatic  series, 
Aunt  Jenny's  Stories,  heard  on  CBS 
under  sponsorship  of  Lever  Bros.  Co., 
Cambridge,  for  Spry,  is  being  broad- cast via  transcription  on  WOR,  New 
York,  Mondays  through  Fridays,  8  :30- 
8  :45  a.m.  Agency  is  Ruthrauff  &  Ryan, 
New  York. 

SPOJCASTING 

BUILDS  MORE  SALES 

...AT  LOWER  COST! 

More  money  for 
the  HOT  SPOTS 

Nothing  wasted  on 
the  DEAD  SPOTS 

Special  attention  to 
the  TOMGH  SPOTS 

8 
LAIR 

fOIIIIIO«»HlllK\     ̂   .».'„  - ...    ...^  b! \iiiii«iuir/      NATIONAL  STATION REPRESENTATIVES 
CHICAGO  .  Ntw  Yo«K  .  onion  . 

In  radio,  too,  it's  Better  to  be  Lower 

"Take  it  easy,  son.  Mr.  Plumpo  has 
never  been  in  a  Pullman  before  How 
could  he  know  the  loiver  berth  is  so 

much  better?" 
In  radio  the  lowest  frequency  is  the 

choicest  spot.  The  lower  a  station's  fre- 
quency the  longer  its  wave,  the  longer 

its  wave  the  stronger  its  signal. 

WMCA  occupies  New  'Vbrk's  lowest 
frequency  (570)  with  enough  power 
to  cover  the  New  \brk  market  thor- 

oughly and  economically. 

WMCA 

FIRST  ON   NEW  YORK'S  DIAL 
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We've  laid  the  groundwork; 
built  an  amazing  audience; 
earned  their  confidence.  We 
have  proof  that  time  on  WAIR 
makes  for  SMOOTH  SALE- 
ING! 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

WC/fM 

We've  Qot 

POWERS"
-""'"""

 

PROGRA
MS  

J---^^^^
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llSTENERSr..=f 

„||af  LO
W  COST! 

GET  THE  FACTS  FROM GET  THE  FACTS  FROM 
PONTIAC    •  MICH. 

•r  THf  fOKIAAH  CO.,  NATIONAL  UN. 
CHICAGO      •      NEW  YORK 

Columbia's  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  OflBce 

Child  Research 
(Continued  from  page  20) 

posal  was  a  $65,000  annual  budget 
for  the  projected  research  and  ser- 

vice agency.  The  proposal  declared 
that  "as  a  general  policy,  it  is 
recommended  that  this  agency 
should  be  financed  by  commercial 
interests  which  profit  directly  from 
children's  radio  programs".  One 
suggested  source  of  these  funds 
was  a  percentage  of  the  annual 

gross  billings  for  children's  pro- 
grams on  networks,  along  with  a 

percentage  of  the  annual  gross  bill- 
ings by  individual  stations  for  com- 

mercially sponsored  non-network 
juvenile  features. 

The  $65,000  budget  estimate  in- 
cluded a  $6,000-per-year  agency 

director,  $20,000  for  four  research 
associates,  $10,000  for  parttime 
field  representatives,  $3,000  for  a 
statistician,  $4,500  for  three  office 
secretaries,  $6,000  for  supplies  and 
equipment,  $4,000  for  office  rent, 
$6,000  for  travel  and  $6,000  for 
special  services. 
A  key  preliminary  step  to  set- 

ting up  the  agency,  under  the 
suggested  plan,  would  be  selection 
of  a  "controlling  committee",  rep- 

resenting the  advertisers  and  com- 
mercial sponsors  of  children's  pro- 
grams, the  broadcasting  industry 

and  the  Federal  Radio  Education 
Committee. 

The  special  conference  was  called 
Jan.  21  by  Dr.  Studebaker,  follow- 

ing up  the  suggestion  several 
months  ago  that  FREC  sponsor  a 
permanent  self-suporting  research 
and  service  agency  such  as  that 
proposed  by  the  Ohio  State  U 
group.  Assisting  Dr.  Studebaker 
at  the  conference  were  William  D. 
Boutwell,  chief  of  the  Division  of 
Radio,  Publications  &  Exhibits  of 
the  Office  of  Education,  and  Mrs. 
Gertrude  Broderick,  FREC  secre- tary. 

Resolution  Adopted 

Text  of  the  resolution  adopted  at 
the  Monday  meeting  follows: 

Resolved,  that  a  committee  of  explora- 
tion be  appointed  by  Commissioner  Stude- baker, as  chairman  of  this  conference, 

composed  of  a  small  group  representative 
of  those  interested  in  children's  radio  pro- grams, such  as  educators,  networks,  lay 
agencies,  stations,  writers,  artists,  chil- dren, and  representatives  of  children,  to 
perform  the  following  functions: 

(1)  To  decide  whether  or  not  a  research 
and  service  agency  of  the  type  proposed  or 

CBS  FARM  REPORTERS  met  recently  with  Secretary  of  Agriculture, 
Claude  R.  Wiekard,  to  discuss  problems  involved  in  farm  newscasting. 
Attending  the  meeting  were  (1  to  r) :  Earl  Williams,  KFAB,  Lincoln,  Neb.; 
Andy  Woolfries,  KRNT,  Des  Moines;  Wallace  Kadderly,  U.  S.  Depart- 

ment of  Agriculture;  Charley  Stookey,  KMOX,  St.  Louis;  Emil  Bill, 
WMBD,  Peoria,  111.;  John  Merrifield,  WHAS,  Louisville,  and  Max  Carl, 
WCCO,  Minneapolis. 

of  some  other  type  is  a  practical  project to  pursue; 
(2)  If  so,  to  present  a  plan  involving  the 

following  and  other  appropriate  points; 
Official  sponsorship,  the  managing  body, 
coordination  of  existing  agencies,  tentative 
program  of  service  and  research,  positions 
and  budget,  and  the  sources  of  budget,  with 
some  promises  of  support. 

Those  Attending 

Attending  the  conference,  held 
in  the  radio  studios  of  the  Interior 
Department  Bldg.,  were: 
Shannon  Allen,  director  Dept.  of  In- 

terior Radio  Section;  Dr.  Katherine  Bain, 
Labor  Dept.;  Mildred  Batchelder,  American 
Library  Assn.  ;  W.  D.  Boutwell,  Office  of 
Education;  Florence  E.  Briggs,  Office  of 
Education;  Alice  Brisbane,  American  Fed- 

eration of  Labor;  Mrs.  Gertrude  G.  Brod- 
erick, secretary,  FREC ;  Lyman  Bryson, 

CBS ;  Madeline  Caplen,  Youthbuilders; 
Gloria  Chandler,  Assn.  of  Junior  Leagues 
of  America;  W.  W.  Charters,  OSU  ;  Lucille 
Clarke,  Girl  Scouts  of  America. 
Mrs.  Betty  Colwin,  Youthbuilders;  Lou 

G.  Cowan,  Quiz  Kids;  Ruth  Craven,  Natl. 
Council  of  Catholic  Women;  James  E.  Cum- 
mings.  Dept.  of  Education;  Mary  D.  Davis, 
Office  of  Education;  F.  D.  Dorman  ;  Madge 
Dower,  New  York  Public  Schools;  Madeline 
Ensign,  WOL,  Washington;  Mrs.  Mary  C. 
Erb,  AFL;  Belmont  Farley,  NEA;  Grant  Y. 
Flynn,  Ruthrauff  &  Ryan ;  Josette  Frank, 
Child  Study  Assn. 

William  A.  Fricks,  AAAA;  Bess  Goody- 
koontz.  Office  of  Education  ;  Dorothy  Gor- 

don, Radio  Council  for  Children's  Pro- grams ;  Sidonia  M.  Gruenberg,  Child  Study 
Assn.  of  America;  Mrs.  Leon  M.  Gins- 

berg, Child  Study  Assn.  of  Baltimore; 
Louis  J.  Hazam,  chief  script  writer.  Dept. 
of  Interior  Radio  Section;  Edward  J.  Hef- 
fron,  National  Council  of  Catholic  Men; 
Harriet  H.  Hester,  WLS,  Chicago;  Luther 
L.  Hill,  Iowa  Broadcasting  Co.  ;  Herta 
Herzog,  Office  of  Radio  Research ;  Gilbert 
Harrison,  OCD. 

Mme.  Yolanda  Mero  Irion,  Woman's  Natl. Radio  Council;  Arthur  T.  Jersild,  Colum- bia U;  Grace  M.  Johnson,  Blue  Network; 
Cecil  Lester  Jones,  Assn.  of  Junior 
Leagues;  Olga  Jones,  Office  of  Education; 
Jack  E.  Joy,  War  Department  Radio 
Branch;  Mrs.  Frank  Karelsen  Jr.,  Child 
Study  Assn. ;  Major  H.  W.  Kent,  War 
Department  Radio  Branch  ;  Dora  L.  Kirwin, 

WBNS NEVER  / 

MISSES  / 

CeMTRAL  OHIO'S  ONLV  CSS  OUTUEr 

^  PAk  cutii  Rtcuh  man  o^xih  i 

Office  of  Education;  Ralph  Lawton, 
WOLB,  West  Yarmouth,  Mass.;  Katharine 
F.  Lenroot,  Labor  Department  Children's Division. 

Mrs.  Dorothy  Lewis,  Radio  Council  on 
Children's  Programs;  Mrs.  Royal  Little, Rhode  Island  Radio  Committee;  R.  R. 
Lowdermilk,  Evaluation  of  School  Broad- 

casts ;  Dr.  Berthold  Lowenfield,  American 
Foundation  for  the  Blind;  Margaret  T. 
Lynch,  Natl.  Council  of  Catholic  Women; 
Mrs.  A.  Paul  Menton;  Sylvia  Milrod,  WINX, 
Washington;  M.  E.  Monroe ;  Barbara  Nolen, 
Assn.  for  Arts  in  Children's  Programs ; 
H.  Philip  Minus,  Young  &  Rubicam;  Paul 
F.  Peter,  NAB ;  Florence  Reynolds. 
Howard  Rowland,  OSU ;  Leo  R.  Sack, 

Bristol-Myers  Co.;  Harold  A.  Safford,  WLS, 
Chicago;  John  Shepard  3d,  Broadcasters' Victory  Council;  Ilose  M.  Singer,  Radio 
Council  on  Children's  Programs;  Myrtle  E. Stahl,  WGN,  Chicago;  Gordon  Studebaker, 
FREC;  Dr.  John  W.  Studebaker,  U.  S. 
Commissioner  of  Education;  Sabra  Hol- 
brook,  Youthbuilders;  Davidson  Taylor, 
CBS;  I.  Keith  Tyler,  Evaluation  of  School 
Broadcasts;  Laura  Vitray,  Labor  Dept. ; 
Frank  E.  Vogel,  Benton  &  Bowles;  Judith 
C.  Waller,  NBC ;  N.  Woelfel,  Evaluation 
of  School  Broadcasts  ;  Alice  Keith,  National 
Academy  of  Broadcasting. 

EDUCATION  GROUP 

TO  MEET  FEB,  23 

FIRST  annual  meeting  of  the 
newly-organized  Assn.  for  Educa- 

tion by  Radio  is  to  be  held  Feb.  23, 
in  the  NBC  Bldg.,  San  Francisco, 
in  conjunction  with  the  national 
convention  of  the  American  Assn. 
of  School  Administrators,  it  was 
announced  early  in  February  by 
John  W.  Gunstream,  AER  national 
program  chairman.  Agenda  for  the 
one-day  meeting  is  being  developed 
under  direction  of  Erie  A.  Kenney, 
director  of  the  Alameda  City  School 
of  the  Air,  of  Alameda,  Cal.,  assist- 

ed by  Joseph  Crabb,  George  Mul- 
laney,  Jennings  Pierce  and  Donald 
Cherry. 

Less  than  a  year  old,  AER  is 
described  as  a  professional  organi- 

zation for  persons  working  in  and 
for  education  by  radio,  and  in- 

cludes in  its  membership  several 
hundred  educators,  school  adminis- trators and  broadcasters. 

Featured  speakers  at  the  Feb.  23 
meeting  will  be  Dr.  Walter  F.  Dex- 

ter, California  Superintendent  of 
PulDlic  Instruction,  and  Dr.  Ray 
Lyman  Wilbur,  president  of  Leland 
Stanford  U.  Major  Harold  W. 
Kent,  of  the  Radio  Branch  of  the 
War  Department  Bureau  of  Public 
Relations,  is  to  preside  at  the 
luncheon  session  at  which  Dr.  Wil- 

bur will  appear.  Also  included  on 

the  program  are  an  FM  demon- stration and  a  tour  of  an  FM 
station. 
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Leak  in  Confidential  Reports 

Of  Monitor  Bureau  Criticized 

Handling  of  FCC  Personnel  Also  Is  Criticized 

In  House  and  During  Committee  Hearings 

1943  FCC  appropriation  before  the 
House  Appropriations  Committee. 
Observers  gained  the  impression 
that  many  members  of  Congress 
are  keeping  a  wary  eye  on  some 
phases  of  FCC  operation. 

During  consideration  of  the  First 
Deficiency  Appropriation  Bill  of 
1942  in  the  House  last  Monday, 
Rep.  Wigglesworth  (R-Mass.)  de- 

clared he  hoped  "very  much"  that 
the  Rules  Committee  would  favor- 

ably report  "a  resolution  which  will 
bring  about  an  investigation  in  the 

near  future". 

STILL  another  criticism  of  the 
FCC's  administration  under  Chair- 

man James  Lawrence  Fly  came  to 
light  last  week  when  Rep.  Martin 
Dies  (D-Tex.),  chairman  of  the 
special  House  Committee  to  In- 

vestigate Un-American  Activities, 
intimated  there  were  leaks  in  the 

FCC's  confidential  reports  on  for- 
eign propaganda  broadcasts,  used 

by  Dies  Committee  opponents  in  at- 
tempts to  block  allocation  of  funds 

to  the  committee. 

Answering  Rep.  Dies'  request  for 
complete  information,  made  by  tele- 

gram last  Tuesday,  Chairman  Fly 
on  Wednesday  revealed  that  an  un- 

official analysis  of  the  Foreign 
Broadcast  Monitoring  Service  ap- 

parently might  have  been  the 
source  of  the  specific  instance  cited 
by  the  Congressman.  He  said  he  did 
not  know  how  Newsweek  magazine 
found  out  the  substance  of  the 
analysis  and  printed  in  a  news 
story  in  the  Jan.  5  issue  that  "the 
FCC's  shortwave  monitoring  serv- 

ice has  found  that  Rep.  Martin  Dies 
is  the  American  most  frequently 
quoted  by  the  Axis  radio  in  pro- 

grams beamed  to  this  hemisphere". 
Dr.  Watson  Cited 

To  Rep.  Dies'  allusion  that  Dr. 
Goodwin  Watson,  chief  analyst  of 
FBMS,  may  have  been  connected  in 
some  way  with  the  purported 
"leak".  Chairman  Fly  pointed  out 
that  Dr.  Watson  joined  the  FBMS 
stalf  after  the  study  in  question 
had  been  made. 

Meanwhile  other  Congressional 
critics  continued  to  hammer  at  the 
Fly  administration,  chiefly  on 
grounds  that  the  FCC  was  harbor- 

ing individuals  not  of  unquestion- 
able loyalty.  The  main  topic  con- 

tinued to  be  Dr.  Watson,  who  re- 
cently drew  drastic  House  reaction 

in  the  form  of  a  ban  on  payment 
of  his  salary  out  of  FCC  funds 
[Broadcasting,  Jan.  26]. 
However,  Congressional  interest 

in  certain  other  FCC  personnel,  ap- 
parently with  an  eye  toward  unusu- 

ally rapid  advancement  or  increases 
in  pay,  was  reflected  both  in  ob- 

servations on  the  floor  of  the  House 
•during  the  last  week  as  well  as  in 
the   record    of    hearings    on  the 

STAFF 

ANNOUNCER 

WANTED 

50,000  Watt  Red  Net  Sta- 
tion in  East  wants  experi- 

enced all-around  staff  an- 
nouncer. Apply  at  once  by 

mail.  Our  employees  know 
of  this  advertisement. 

BROADCASTING — Box  No.  162 

Mentions  Employes 

Calling  attention  to  a  list  of  nine 
persons,  formerly  employes  of  the 
Senate  Interstate  Commerce  and 
other  upper  house  committees,  Rep. 
Wigglesworth  then  incorporated  in 
his  remarks  a  list  of  five 
FBMS  employes  who,  according  to 
Dies  Committee  records,  had  al- 

legedly had  some  connection  with 
Communist  -  front  organizations. 
This  list  included,  in  addition  to 
Dr.  Watson,  Peter  Rhodes,  now 
heading  the  FBMS  office  in  Lon- 

don, at  $4,600  a  year;  William  E. 
Dodd  Jr.,  editorial  assistant, 
$2,600;  Charles  A.  Gauld,  editorial 
assistant,  $2,600;  Mary  Johnson, 
translator,  $1,800.  The  nine  former 
Senate  committee  employes  now 
with  the  FCC  were  listed  as  Henry 
M.  Barry,  Edward  M.  Brecher, 
Charles  E.  Clift,  Allen  W.  Sayler, 
Edward  Cooper,  Mrs.  Mary  M. 
Donahue,  Elsa  Gullander,  Lucien 
Hilmer,  Telford  Taylor. 

"I  may  say  incidentally  that  the 
Commission  reports  that  five  em- 

ployes in  this  unit  (FBMS)  have 
had  their  appointments  terminated 
since  July  12,  last,  for  other  rea- 

sons, as  a  result  of  findings  by 
investigators  of  the  Civil  Service 
Commission,"  he  appended. 
Commenting  on  personnel  prob- 

lems to  the  House  Appropriations 
Committee  on  Jan.  28,  during  hear- 

ings on  a  supplemental  appropria- 

KROY — Sacramento 

and 

KTAR- — Phoenix 
BUY 

"IMPERIAL  LEADER" 

The  transcribed  story  of 

the  life  of  Winston 
Churchill. 

52  Thrilling  Episodes 

For  information  write  or  wire 
Kasper-Gordon,  Inc.,  140  Boylslon  St. 
Boston  —  or  —  Howard  C.  Brown  Co. 
6418  Santa  Monica  Blvd.,  Hollywood 

Atlantic  in  Chicago 

ATLANTIC  BREWING  Co.,  Chi- 
cago (Tavern  Pale  beer),  will 

spend  an  estimated  $50,000  within 
the  next  six  months  on  chainbreak 
announcements  in  the  Chicago  mar- 

ket. Company  has  purchased  six 
stations  break  announcements  a 
week  on  WBBM,  and  will  place  an- 
nouncements  on  WON  WJJD 
WAIT  WCFL  WGES  WSBC 
WIND.  Account  is  handled  through 
Weiss  &  Geller,  Chicago  by  Marvin 
L.  Mann,  account  executive. 

tion  of  $587,195  for  the  FCC  for 
the  remainder  of  fiscal  year  1942, 
ending  June  30,  Chairman  Fly  and 
other  Commission  officials  indicated 
that  substantial  increases  in  per- 

sonnel, largely  in  the  field  force 
for  monitoring  operations  but  also 
including  additional  legal  talent, 
are  necessary  to  the  continually 
expanding  wartime  functions  of 
the  FCC. 

The  hearings  were  marked  by 
considerable  attention  to  specific 
personnel  already  on  the  FCC  rolls, 
among  them  the  nine  cited  by  Rep. 
Wigglesworth,  with  individual 
queries  regarding  Allen  W.  Say- 

ler, chief  of  the  FCC's  newspaper 
inquiry  section,  at  $3,600  a  year, 
and  Nathan  H.  David,  chief  of  the 
new  inquiry  section  of  the  FCC  law 
department,  at  $6,500  a  year. 

Chairman  Fly  also  furnished  for 
the  hearing  record,  at  the  request 
of  Rep.  Wigglesworth,  a  justifica- 

tion for  the  reclassification  of  nine 
other  FCC  employes — Harold  J. 
Cohen,  George  J.  Dempsey,  Thomas 
B.  Grandin,  Mary  J.  Mueller,  Glen 
E.  Nielson,  Mieczyslaw  M.  Nowin- 
ski,  Harry  M.  Plotkin,  Philip  F. 
Siling,  Sidney  D.  Spear. 

WDRC 
CONNECTICUT'S  PIONEER  BROADCASTER 

EQUIPMENT 
WANTED! 

if  you  have  all,  or  any  part  of  the 
following,  please  send  specifica- 

tions and  cash  price;  also  date 
available.  Equipment  need  not  be make  we  specify. 

4  300-foot  towers 
1   5  KW  Transmitter 
W.E.  Type  101 A  Coupling  Units 
Frequency  Monitor Modulation  Monitor 
W.E.  Type  23A  Consoles W.E.  Volume  Indicators 
W.E.  Microphones 
Transmitter  speech  input  control 
Program  Buss  Control 

BROADCASTING 

Box  163 

(SAX  KA6R  KOLQ^WCAX  WMO  KDTH 

WZM^LBZ  WPAR  K6Y  KSKY  H(,i 

ITgENdTH 

LOW  COST... 

For  outstanding  performance  -  strength  to 
meet  severest  wind  conditions  and  low  init- 

ial cost  use  Wincharger  Vertical  Radiators. 
These  superior  radiators  are  already  demon- 

strating their  efficiency  and  economy  in  over 
300  commercial  broadcasting  and  police 
stations  throughout  the  United  States. 

Built  of  uniform  triangular  cross  sections  to 
insure  highly  efficient  radiation  -  designed 
and  built  to  withstand  100  mile  wind  veloc- 

ity -  these  towers  guarantee  you  years  of 
low  cost  service.  Complete  erection  service, 
including  lighting  equipment,  anchors,  base 
and  ground  systems  is  available. 

WRITE  TODAY  FOR  TOLL  DETAILS  AND  QUOTATIONS 

WINCHARGER  VERTICAL  RADIATO 
WINCHARGER  CORPORATION SIOUX  CITY,  IOWA 
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CLARK 

synonym  for 

QUALITY 

TRANSCRIPTION
 

PROCESSING 

CONTRO 

ROOM 

^Think  of  quality  transcrip^" tion  processing  and  you 

think  of  CLARK.  That's  na- 

tural as  ABC.  Since  radio's 
pioneer  days  CLARK  has 

been  the  symbol  for  pride  of 

workmanship  and  depend- 

ability of  performance.  All 
over  America  electrical 

transcriptions  bear  the 

stamp  of  CLARK  experi- 
ence. Today  nearly  every 

sizable  transcription  pro- 
ducer is  a  CLARK  client. 

How  about  you? 

Phonograph  Record  Co. 

216  High  St.  Humbofdt  2  0880 

221  N.USalleSt.  Centra)  5275 

WARREN  GILMAN,  engineer,  for- 
merly of  KSFO,  San  Francisco,  has 

been  named  supervising  studio  engi- 
neer of  KQW,  San  Jose,  Cal.  Paul 

Leake,  also  of  KSFO,  has  been  named 
KQW  studio  engineer. 

RALPH  L.  ABRT,  former  gold  mine 
electrician  and  broadcast  installation 
engineer,  has  joined  KTA,  San  Fran- 
cisco. 
HENRY  WHITE,  engineer  of  WSB, 
Atlanta,  is  the  father  of  a  baby  girl, 
born  Jan.  31. 

PETER  J.  ONNIGIAN,  former  an- 
nouncer-operator of  KWIL,  Albany, 

Ore.,  who  recently  joined  KFRE,  Fres- 
no, Cal.,  on  Jan.  27  married  Sadie 

Shabaglian  of  Fresno. 

ROBERT  L.  KENNEDY,  of  the  staff 
of  John  Barron,  Washington  consult- 

ing engineer,  has  joined  the  Navy 
Bureau  of  Aeronautics  as  a  lieutenant 
junior  grade. 
RUDY  MIGKENDORF,  of  KFRO, 
Longview,  Tex.,  has  joined  KRRV, 
Sherman,  Tex. 
L.  L.  WASHBURN,  engineer  of  NBC 
Chicago,  will  report  Feb.  20  in  Wash- 

ington as  a  lieutenant  in  the  signal corps. 

ART  MARTH,  transmitter  and  con- 
trol engineer  at  WARM,  Scranton, 

Pa.,  has  joined  the  Army.  Engineers 
Francis  M.  McKemon  and  Roswell  J. 
Parker  are  slated  to  join  the  Navy 
soon. 
ARTHUR  BREARLY,  NBC  Holly- 

wood engineer,  is  the  father  of  a  boy 
born  Feb.  7. 

WALT  WEDLAR,  William  Jacobs 
and  William  Fox,  engineers  of  WGAR. 
Cleveland,  have  obtained  leaves  of 
absence  to  join  the  Columbia  U  re- search labs. 

MICHAEL  CHUCKRAY,  engineer  at 
KXOK,  St.  Louis,  has  been  ordered 
to  report  for  naval  duty. 

LEWIS  E.  HILAND.  chief  engineer 
of  WCBT.  Roanoke  Rapids.  N.  C. 
resigned  .Jan.  31  to  enlist  in  the  Naval 
Reserve  as  radioman  first  class. 

RALEIGH  WATERS,  technician  of 
WCSC,  Charleston,  S.  C,  has  resigned 
to  enter  the  Charleston  Navy  Yard. 

CLARENCE  STEVENS,  technician, 
has  joined  KPO,  San  Francisco. 

MURDO  Mackenzie,  NBC  Holly- 
wood engineer,  has  announced  his  en- 

gagement to  Trudy  Erwin,  singer  on 
Kay  Kyser's  Kollege  of  Musical Knoivledge. 

Metals  Saved 

TO  CONSERVE  strategic 
materials  and  replace  them 
with  alternate  materials  the 

RCA  Mfg.  Co.'s  development engineers  launched  many 
months  ago  a  program  affect- 

ing every  department.  To 
date,  nickel  plating  has  been 
replaced  by  a  lacquer  polish, 
cobalt  was  eliminated  from 
certain  types  of  magnets, 
brass  has  been  replaced  by 
wood  and  certain  critical 
metals  have  been  eliminated 
from  tubes. 

GEORGE  FOSTER,  formerly  engi- 
neer and  partner  in  ownership  of 

KENO,  Las  Vegas,  Nev. ;  C.  W. 
Comegys,  KFAC,  Los  Angeles,  engi- 

neer ;  and  John  Cravens,  of  Whites- 
boro,  Tex.,  have  joined  the  NBC 
Hollywood  engineering  staff. 
FREDERICK  SHILZONY.  RCA 
communications  engineer,  has  been  en- 

gaged by  20th  Century  Fox  Studios  as 
technical  advisor  for  the  motion  pic- 

ture "Manila  Calling".  He  replaces 
John  H.  Muller,  recalled  to  Canada. 

PAUL  HARDEN,  KFMB,  San  Diego, 
Cal.,  engineer,  has  resigned  to  join 
the  Army  Signal  Corps  as  civilian 
assistant  radio  engineer  stationed  at 
San  Francisco. 

NELSON  GARDINER,  operator  of 
CKY,  Winnipeg,  has  completed  an 
officers'  training  course  and  has  been posted  as  a  second  lieutenant  in  the 
Royal  Canadian  Corps  of  Signals  at 
an  Ontario  advanced  training  center. 

ART  SWARTZ,  transmitter  engineer 
at  KHQ-KGA,  Spokane,  has  been called  to  active  duty  with  the  Naval 
Reserve.  Howard  Moses,  relief  engi- 

neer, takes  his  place.  Dean  V.  Mc- 
Laughlin has  rejoined  KHQ-KGA  as 

relief  engineer. 

J.  D.  EDWARDS,  transmitter  en- 
gineer of  KSO-KRNT,  Des  Moines, on  .Ian.  31  left  the  station  to  enlist 

in  the  Army  Signal  Corps.  George 
Luick,  formerly  of  KGHO,  Iowa  State 
Police  transmitter,  has  joined  KSO- KRNT. 
D.  B.  McKEY,  for  six  years  in  the 
field  for  Graybar  Electric  Co.,  has 
been  named  general  communications 
engineer  of  the  company,  with  head- 

quarters in  New  York. 
LEWIS  ELIAS,  engineer  at  WWNC, 
Asheville,  N.  C,  has  resigned  to  join the  Navy. 

FRANK  PIERCE  and  John  Beeston, 
research  engineers  of  WHO,  Des 
Moines,  are  teaching  a  special  night 
class  in  radio  engineering  at  Drake  U. 
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Labor,  Employers 

Pledge  DCB  Help 

Communications  Groups  Join 
In  Wartime  Cooperation 
LABOR  and  management  Interests 
of  the  communications  industry 
have  formally  pledged  full  coopera- 

tion to  the  Defense  Communica- 
tions Board,  FCC-DCB  Chairman 

James  Lawrence  Fly  announced 
last  Monday  in  releasing  a  joint 
statement  by  the  Labor  and  Indus- 

try Advisory  Committees  of  the 
Board.  He  hailed  the  move  toward 

complete  amity  as  a  "very  hearten- 
ing" development  in  the  victory drive. 

The  voluntary  labor-management 
accord  in  DCB  doings  developed 
formally  with  recent  approval  by 

DCB  of  an  extension  of  labor's voice  in  the  organization  by  giving 
it  representation  on  seven  key 
DCB  committees  [BROADCASTING, Jan.  12]. 

Wartime  EfBciency 

"Recognizing  the  vital  role  of 
the  communications  industry  in 
winning  the  war  the  Industry  Ad- 

visory and  Labor  Advisory  Com- 
mittees of  DCB,  at  a  joint  meeting 

on  Feb.  3,  1942,  pledged  the  full 
cooperation  of  industry  and  labor 
in  the  communications  field  in  ad- 

vising and  assisting  the  Board," 
the  joint  statement  declared. 

"The  industry  and  labor  repre- 
sentatives present  recognize  that 

wartime  efficiency  of  communica- 
tions requires  the  special  contribu- 
tions of  each  group  and  the  closest 

cooperation  with  the  Government. 
To  this  end,  these  committees  will 
aid  the  DCB  in  its  important  task 
by  the  consideration  and  study  of 
communications  problems  on  which 

the  Board  desires  assistance." 
Commenting  on  the  labor-man- 

agement pledge.  Chairman  Fly  de- 
clared at  his  weekly  press  confer- ence last  Monday: 

"I  express  my  gratification  for 
the  constructive  and  cooperative  at- 

titude which  was  taken  both  by  the 
management  representatives  and 
the  union  representatives.  All  of 
them  have  been  extremely  cooper- 

ative, and  there  has  been  a  general 
tendency  to  forget  differences  and 
move  together  shoulder  to 
shoulder,  and  do  a  real  job.  Need- 

less to  say,  that  is  very  hearten- 

ing." 

Col.  William  H.  Murphy 

LIEUT.  COL.  WILLIAM  HERB- 
ERT MURPHY,  inventor  of  the 

radio  beam  used  by  commercial  and 
Army  planes,  on  Feb.  3  was  killed 
in  action  ,it  was  disclosed  last 
week.  Col.  Murphy  was  a  communi- 

cation specialist  of  the  Signal 
Corps  with  the  Allied  high  corn- 
mand  in  the  Far  East.  He  is  sur- 

vived by  a  wife  and  two  children. 

HOK-HP5K 
640  Kc.  6,005  K<. 

CANADIAN  MARCONI  Co.,  Mon- 
treal (radio  tubes),  has  started  twice- weekly  transcribed  spot  announcement 

campaign  on  30  Canadian  stations.  Ac- count was  placed  by  Cockfield  Brown 
&  Co.,  Montreal. 
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Military  Speakers 

For  NAB  Meetings 

Richards  to  Represent  the 
Ofiice  of  Censorship 

WAR  PROBLEMS  discussed  by 
military  and  Government  repre- 

sentatives will  highlight  district 
meetings  of  the  NAB  in  8  of  the  17 
districts.  Sessions  will  begin  next 
Wednesday  with  definite  dates 
through  March  4  and  tenative  dates 
later  in  March  for  two  districts. 
Agenda  will  also  include  the  elec- 

tion of  district  directors,  required 
by  the  NAB  by-laws  to  be  held  in 
advance  of  each  year's  annual  con- vention. 

Bob  Richards,  formerly  produc- 
tion manager  of  WSPD,  Toledo, 

and  now  assistant  to  J.  Harold 
Ryan,  chief  radio  censor  of  the 
Office  of  Censorship,  will  address 
the  meetings. 

Service  Spokesmen 

For  the  Army,  Robert  C.  Coul- 
son,  administrative  executive  of 
the  radio  branch,  bureau  of  public 
relations  of  the  War  Dept.,  and 
Maj.  Harold  Kent,  also  of  the  radio 
branch  of  the  War  Dept.,  will 
speak.  Navy  and  Marine  officers  in 
the  various  districts  where  the 
meetings  are  scheduled  will  appear 
on  behalf  of  the  services. 

C.  E.  Arney  Jr.,  assistant  to 
NAB  President  Neville  Miller  and 
acting  secretary-treasurer,  will  at- 

tend all  sessions.  Spokesmen  from 
ASCAP,  SESAC  and  BMI  are  also 
expected  to  attend. 
Following  are  the  meetings 

scheduled,  with  incumbent  directors 
whose  terms  expire  at  the  NAB 
convention  in  Cleveland  May  11-14. 

District  6,  Feb.  18  (Ark.,  La.,  Miss., 
Tenn.),   Edwin    W.    Craig,    WSM,  Nash- 

PAUL  H.  RAYMER  CO.,  NATIONAL  KCPKCSCNTATIVl 

Coast    Staff  Additions 

WELCOME  to  Josef  Cherniavsky, 
new  musical  director  of  WEEI, 
Boston,  was  extended  at  a  recep- 

tion by  Harold  E.  Fellows,  general 
manager  of  the  station.  Among  the 
50  prominent  people  present  repre- 

senting newspaper,  music,  adver- 
tising and  radio  worlds  were  (1  to 

r),  Lloyd  G.  Del  Castillo,  WEEI 
program  director;  Mr.  Cherniav- 

sky, and  Arthur  Fiedler,  conductor 
of  Boston  Symphony  Pop  Concert. 

ville,  director ;  Hotel  Roosevelt,  New  Or- leans. 
District  16,  Feb.  23  (Ariz.,  New  Mexico, 

and  Southern  Cal. ) ,  Harrison  HoUiway, 
KFI-KECA,  Los  Angeles,  director;  Bilt- 
more  Hotel,  Los  Angeles. 

District  14,  Feb.  25  (Col.,  Idaho,  Utah, 
Wyo.,  Mont.),  Eugene  P.  O'Fallon,  KFEL, Denver,  director;  Hotel  Albany,  Denver. 

District  12,  Feb.  27  Kansas,  Okla.),  Herb 
Hollister,  KANS,  Wichita,  director;  Hotel 
Lassen,  Wichita. 

District  10,  March  2  (Iowa,  Mo.,  Neb.), 
John  J.  Gillin  Jr.,  WOW,  Omaha,  director; 
Hotel  Paxton.  Omaha. 

District  8,  March  4  (Ind.,  Mich.),  John 
E.  Fetzer,  WKZO,  Kalamazoo,  director; 
Park  Club,  Kalamazoo. 

District  2,  March  6,  date  tentative  (New 
York-New  Jersey),  Clarence  Wheeler, 
WHEC,  Rochester,  director;  place  to  be  se- lected. 

District  4,  before  March  11,  date  tenta- 
tive (D.  C,  Md.,  Va.,  N.  C,  S.  C,  W.  Va.), 

John  Kennedy,  WCHS,  Charleston,  direc- 
tor ;  membership  being  polled  on  time  and 

place. 

Blue  Eastern  Salesmen 

FULL  personnel  of  the  Blue  Net- 
work's eastern  sales  staff  has  been 

announced  by  George  M.  Benson, 
eastern  sales  manager,  with  all 
salesmen  having  been  members  of 
the  staff  of  the  Blue  except  Charles 
Holbrook,  former  advertising  man- 

ager of  Yankee  Magaziyie,  and  G. 
T.  C.  Fry,  formerly  of  the  CBS 
sales  promotion  staff.  Other  five 
salesmen  are  D.  R.  Buckham,  Don- 

ald Campbell,  Charles  E.  Phelps, 
W.  D.  Roberts  and  Dudley  Roll- 

NBC  Chicago  Changes 
PROMOTIONS  and  personnel  addi- 

tions announced  by  NBC-Chicago  last 
week  are  as  follows :  New  stafE  mem- 

bers are  Leroy  H.  Bartrum,  TWX 
operator  in  the  communications  de- 

partment ;  Robert  Swift,  mailroom ; 
Lionel  J.  Mlin,  guide.  Ruthe  Miller 
has  been  named  clerk  in  the  radio 
recording  department  and  Rosemary 
Williamson  succeeds  her  as  secretary 
to  Frank  E.  Chizzini,  manager  of  the 
department.  Ai-nold  E.  Johnson,  for- merly of  the  program  department,  is 
now  assistant  auditor  of  the  NBC 
Central  Division.  K.  R.  Christiansen, 
formerly  mailroom  superintendent,  has 
been  made  night  program  traffic  super- 

visor ;  A.  M.  Elrod  and  Evert  H. 
Janess  have  been  promoted  to  mail- 
room  superintendent  and  assistant, 
respectively. 

WPTF 

NOW 

50,000  WATTS 

RALEIGH,  in  the  Center  of  North  Carolina 

Ask  your  Agency  to  ask  the  Colonel! 
P  FREE  Cf  PETERS,  Inc.,  National  Representatives 
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Announced  By  Blue  Net   MORE  and  MORE 

PEOPLE  LISTEN  TO 

weop 

NOW  ^WCOP  gives  Boston  for 
the  first  time  18  hours  of  continu- 

ous music  and  news. 

NOW  WCOP  ofFers  you  an 

opportunity  to  buy  hard-to-get 
premium  night  time  spots  at 
"easy-to-take"  prices. 

NOW— Before  you  select  radio 
time  in  Boston  test  your  campaign 
on  WCOP. 

KEVIN  B.  SWEENEY,  of  the  CBS 
Hollywood  sales  promotion  staff 
and  recently  in  charge  of  Pacific 
Coast  network  trade  news,  on  Feb. 
16  joined  the  Blue  Network  as 
West  Coast  sales  promotion  man- 

ager. He  succeeds  David  Lasley 
who  is  being  called  to  Army  serv- 

ice. Robert  J.  McAndrews  con- 
tinues as  NBC  Western  Division 

sales  promotion  manager. 
With  separation  of  the  NBC-Red 

and  Blue  Network,  complete  reor- 
ganization on  the  West  Coast  has 

been  announced  by  the  two  com- 
panies. In  addition  to  those  already 

announced  [Broadcasting,  Feb. 
2,  9],  Blue  Network  appointments 
include  Dresser  Dahlsted  as  west- 

ern division  chief  announcer,  with 
Arnold  Maguire,  Myron  Dutton  and 
Leonard  Reeg,  producers  and  Doro- 

thy Brown  in  charge  of  continuity 
acceptance.  Cliff  Anderson  has  been 
made  sales  traffic  manager  and  R. 
G.  Denechaud,  engineering  opera- 

tions supervisor.  Marjorie  Wright 
is  handling  literary  rights  and 
dance  band  remotes. 

Heads  Women's  Division 
GRACE  JOHNSON,  formerly  office 
manager  of  NBC's  public  service  divi- sion, has  been  named  director  of 
women's  activities  of  the  Blue  Net- 

work, liandling  all  women's,  children's and  religious  programs  under  the 
supervision  of  Phillips  Carlin,  vice- 
president  in  charge  of  programs.  Mar- 

garet Cuthbert,  NBC  director  of 
women's  activities,  continues  in  that 
capacity,  reporting  to  C.  L.  Menser, 
NBC  program  manager. 

WCOP 
MASSACHUSETTS 
BROADCASTING 

CORP. 
COPLEY-PIAZA HOTEL 

BOSTON,  MASS. 

BOSTON'S  "STAR  SALESMAN'' 

WHIG  listener-leadership  and  sales- 

strength  is  greater  TODAY  than  ever, 

■ 
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DAYTON  MARKET 

BASIC  CBS  •  5000  WATTS 

G.  P.HOLLINGBERY  CO.,  Representative 
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HAPPY  FAMILY  it  was  when  this  group  recently  launched  the  sixth 
year  of  Newspaper  of  the  Air,  sponsored  by  Miles  Labs.  (Alka  Seltzer), 
on  32  Don  Lee  stations,  Sunday  through  Saturday,  10-10:15  a.m.,  9-9:15 
p.m.  (PST).  Contract  was  renewed  for  52  weeks  on  Feb.  1.  Group  includes 
(seated,  1  to  r) :  Frederick  Shields,  announcer  of  the  program;  Glenn 
Hardy,  commentator  on  the  series;  F.  G.  Clancy,  vice-president  of  Miles 
Labs.  Standing:  "Wilbur  Eickelberg,  Don  Lee  general  sales  manager; Sydney  B.  Gaynor,  KHJ  commercial  manager;  P.  O.  Narveson,  president 
of  Associated  Adv.  Agency,  Los  Angeles  servicing  the  account;  Lewis 
Allen  Weiss,  vice-president  and  general  manager  of  Don  Lee. 

Radio  Accounts  Surviving  Priorities 

{Continued  from  page  11) 
the  "dead  spot"  between 
Chicago  and  Minneapolis 
with  NBC  Red  and  Blue 

Network  programs. 

will  never  have  to  cut  production 
under  the  record  levels  of  1941  be- 

cause of  an  alcohol  famine. 

The  position  of  proprietaries  will 
be  strengthened  even  more  by  a 
plan  now  under  discussion  which 
would  grant  a  high  defense  prior- 

ity rating  to  all  drug  manufactur- 
ers on  the  theory  that  they  produce 

items  necessary  to  the  civilian  de- 
fense. In  fact,  in  England  the  war 

boomed  the  sale  of  certain  types  of 
proprietaries  for  several  reasons: 
(1)  Unhealthy  working  and  living 
conditions;  and  (2)  shortage  of 
doctors  and  hospital  facilities. 

aged  in  tin  collapsible  tubes  and 
the  War  Production  Board  is 
threatening  to  cut  out  all  tin  for 
such  tubes.  Shaving  creams  are 
packaged  in  tubes  primarily  made 
of  lead,  but  there  also  is  a  shortage 
of  lead.  However,  lead  is  not  as 
serious  as  tin,  which  comes  from 
the  Far  East  and  might  not  be 
available  in  quantities  until  the 
United  Nations  are  successful  in 
driving  the  Japanese  back  to  their 
islands. 

Midwestern  advertisers  and  agen- 
cies, primarily  drug  trade  ac- 

counts, are  generally  optimistic 
about  the  immediate  future,  al- 

though realistically  concerned  with 
Government  priority  orders  which 
affect  materials  used  for  packaging 
as  well  as  in  production. 
Rumors  that  have  cropped  up 

both  in  New  York  and  in  Chicago 
that  certain  Chicago  accounts  were 
going  to  leave  the  air  because  of 
priorities,  have  in  each  case,  been 
categorically  denied  by  these  ac- 

counts. In  the  case  of  the  few 
advertisers  that  have  discontinued 
radio  advertising,  because,  it  was 
claimed,  of  priorities,  it  has  been 
found  that  competing  manufactur- 

ers have  indicated  that  they  have 
not  been  affected  by  priorities  and 
intend  to  continue  radio  advertis- ing. 

Pepsodent  Continues 

Stifling  rumors  that  the  Pepso- 
dent Co.,  Chicago,  would  discon- 
tinue sponsorship  of  Boh  Hope, 

Victor  Hunter,  president  of  the 
company,  told  Broadcasting  that 
"we  do  not  intend  to  discontinue 
sponsorship  of  Bob  Hope  unless 
some  unforeseen  catastrophe  forces 
us  to  do  so. 

"Our  present  contract  with  Mr. 
Hope  has  three  years  to  run.  As 
far  as  our  packaging  problem  is 

concerned,  it  is  a  tough  one.  Th^ 
priority  on  tin  has  hit  us  as  it 
has  all  manufacturers  who  are 
using  collapsible  tubes.  But  we 
have  materials  to  last  us  several 
months,  and  in  the  meantime  we 
are  working  on  several  substitute 
packages,  and  I  feel  sure  that  we 
will  be  able  to  devise  some  prac- 

tical substitute." L.  R.  Sandahl,  advertising  and 
general  sales  manager  of  the  F.  W. 
Fitch  Co.,  Des  Moines,  which  spon- 

sors the  Fitch  Bandwagon  on  117 
NBC-Red  stations,  stated  that 
although  priorities  on  alcohol,  an 
important  material  in  the  manu- 

facture of  Fitch  products,  might 
seriously  curtail  production,  the 
company  would  not  withdraw  spon- 

sorship of  the  Bandwagon.  "We have  discontinued  our  magazine 
advertising,  but  we  consider  radio 
an  indispensable  part  of  our  pro- 

gram." 

D.  J.  O'Callahan,  advertising 
manager  of  Luxor  Ltd.,  Chicago, 

subsidiary  of  Armour  &  Co.,  Chi- 
cago, stated  that  the  company  is 

discontinuing  Wayne  King  on  CBS 
effective  Feb.  14  because  of  general 
uncertainties  of  production,  pri- 

marily the  difficulties  of  securing 

raw  materials.  Mr.  O'Callahan 
stated,  however,  that  company 
would  probably  do  some  sort  of  spot 
advertising  in  carefully  selected 
markets. 

Good  Outlook 

R.  J.  Dooley,  president  of  Ben- 
son &  Dall,  Chicago,  agency  for 

Consolidated  Royal  Chemical  Corp., 
Chicago  (proprietary),  a  heavy 
user  of  radio,  struck  a  realistic 

but  optimistic  note.  "We  have  just 
doubled  our  spot  schedule  on 
Stuart's  tablets.  As  a  matter  of 
fact  the  general  outlook  is  good. 
Of  course,  a  number  of  Consoli- 

dated products  have  been  hit  by 

priorities.  But  the  basic  fact  re- mains—when people  have  money, 
they  spend  it,  and  they  spend  it  on themselves. 

"Manufacturers  who  are  experi- 
encing various  packaging  and  pro- 
duction problems  will,  if  at  all  pos- 

sible, devise  some  method  of  get- 
ting their  product  to  the  consum- 

ing public.  We  have  found  in  the 
past  few  weeks,  that  the  per  in- 

quiry cost  of  premium  offers  by 
Consolidated  is  the  lowest  since 
the  account  has  been  on  the  air. 
That  means  that  more  people  are 
listening  to  the  radio,  and  that 
means  more  prospects  for  radio- 

advertised  products." A  number  of  advertising  men 
confirmed  the  observation  that 
many  companies  are  undergoing  a 
transitional  stage  in  regard  to  dis- 

tribution, substitute  packaging,  and 

substitute  raw  materials  in  produc- 
tion. During  this  transition,  adver- 

tising will  taper  off,  but  will  even- 
tually be  stabilized  when  these 

companies  have  readjusted  them- selves to  a  wartime  economy. 

John  J.  Louis,  vice-president  and 
radio  director  of  Needham,  Louis 

&  Brorby,  stated  that  "No  one  of our  clients  has  been  affected  by 
priorities  to  the  point  where  he 
is    contemplating   giving   up  his 

Vital  Cosmetics 

As  indicated  by  the  reduced  alco- 
hol quota,  cosmetics,  dentifrices, 

and  soaps  are  hit  hard  by  the  war 
program.  While  some  cosmetics  are 
considered  essential  to  civilian 
morale — chiefly  lipstick,  face  cream, 
powder,  and  rouge — the  same  case 
cannot  be  made  for  other  cosmetics 
such  as  hair  tonics,  perfumes,  toilet 
waters,  and  bubble  baths.  Metal 
and  plastic  containers  are  grad- 

ually being  removed  from  the  cos- 
metic field,  but  industry  leaders  feel 

sure,  that  they  can  pull  through, 
even  if  under  adverse  circum- 

stances which  will  mean  the  elimi- 
nation of  certain  products. 

A  shortage  of  soap  is  not  in 
prospect,  but  there  is  some  ques- 

tion whether  the  present  quality 
of  soap  will  continue.  Some  of  the 
fats  and  oils  which  give  distinctive 
characteristics  to  the  better  quality 
highly  advertised  soaps  came  from 
the  Far  East,  while  the  necessity 
to  keep  glycerin  production  up  to 
top  levels  for  munitions  purposes 
also  might  interfere  with  this  in- dustry. 

At  the  present  writing,  the  plight 
of  the  toothpaste  industry  is  the 
blackest  of  all.  Toothpaste  is  pack- 
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radio  program.  The  two  network 
shows  we  have  on  the  air,  The 
Great  Gildersleeve,  sponsored  by 
the  Kraft  Cheese  Co.,  Chicago,  and 
Fibber  McGee  &  Molly  for  S.  C. 
Johnson  &  Son,  Racine,  both  on 
NBC-Red,  are  not  immediately 
threatened  by  priorities. 

However,  no  manufacturer  can 
be  too  certain  about  the  future,  be- 

cause, after  all,  the  country  is  in 
a  war,  and  prosecuting  the  war  is 
the  nation's  first  concern. 

It  is  understood  that  there  is  no 
change  contemplated  in  alignment 
of  network  programs  of  Miles 
Labs.,  Elkhart,  Ind.,  manufacturer 
of  Alka-Seltzer  and  One-a-Day  vita- 

min tablets. 
While  many  business  concerns 

are  heavy  jawed  and  down  at  the 
mouth  because  of  priorities,  lead- 

ing manufacturers  of  drugs  and 
toiletries  face  problems  for  the  next 
several  months  with  chins  up  and 
despite  reports  to  the  contrary  plan 
no  curtailment  of  Pacific  Coast 
radio  advertising.  Such  is  the  cur- 

rent consensus  gleaned  from  South- 
ern California  broadcasters,  agency 

executives  and  product  distributors. 
There  have  been  few  casualties  as 
result  of  war  priorities. 

Recognizing  importance  of  the 
West  Coast  market,  with  its  added 
population  of  emergency  defense 
workers  and  families,  several  manu- 

facturers and  distributors  indicate 
continuance  of  the  trend  to  expand 
radio  advertising  campaigns  in  that 
area.  In  some  instances  projected 
advertising  will  be  the  largest  in 
history.  Some  will  be  educational 
in  nature.  Others  will  be  straight 
selling  jobs.  Closer  dealer  tie-in 
radio  also  will  be  utilized. 

Druggist  Campaign 

Independent  Druggists  of  South- 
ern California,  Los  Angeles,  plac- 
ing through  W.  C.  Jeffries  Co.,  that 

city,  under  a  manufacturers  and 
distributors  cooperative  deal,  is 
currently  sponsoring  a  five-weekly 
quarter-hour  early  morning  news- 

cast on  KFWB,  Hollywood.  Thrifty 
Drug  Co.,  Los  Angeles  (Southern 
California  retail  chain),  has  a  sim- 

ilar arrangement  with  drug  and 
toiletries  manufacturers,  and  spon- 

sors the  six-weekly  quarter-hour 
commentary.  Inside  the  News,  with 
William  Parker,  on  KFI,  having 
renewed  for  52  weeks  on  Jan.  1. 

Firm  also  sponsors  a  five-weekly 
15-minute  newscast  on  KECA.  Lat- 

ter contract  is  also  for  52  weeks, 
having  been  renewed  Dec.  1, 
through  Hillman-Shane-Breyer, 
that  city.  Utilizing  the  5  a.m.  spot, 
Consolidated  Drug  Trade  Products 
Corp.,  Chicago  (Zymole,  Trokeys, 
Kolorbak,  Peruna),  through  Benson 
&  Dall,  that  city,  sponsors  a  60- 
minute  early  morning  recorded 
musical  program,  six  times  per 
week  on  KNX,  Hollywood.  Nassour 
Bros.  Inc.,  Los  Angeles  (42  Oil 
Shampoo),  currently  sponsoring 
thrice  weekly  the  quarter-hour 
commentary,  Jose  Rodriguez  &  Sid 
Sutherland,  on  KECA,  that  city,  on 
Feb.  16  expands  the  schedule  to 
five  times  per  week.  Firm  on  March 
3  renews  the  series  for  52  weeks 
and  also  includes  a  new  product,  42 

Bottle  Appeal 

COOPERATING  with  a  bot- 
tlers' campaign  to  meet  the 

current  glass  shortage 
WCSC,  Charleston,  S.  C,  is 
broadcasting  a  series  to  in- 

duce the  public  to  clean  out 
all  old  milk  and  soft  drink 
bottles  from  attic  and  cellar 
and  return  them  to  dealers. 
The  station  is  contributing  42 
announcements. 

Luster  Life  hair  oil.  Agency  is 
Milton  Weinberg  Adv.  Co.,  Los 
Angeles. 

With  no  anticipated  schedule  cut, 
Knox  Co.,  Hollywood  (Cystex),  cur- 

rently sponsoring  quarter-hour 
newscasts,  transcribed  programs 
and  spot  announcements  on  60  sta- 

tions in  the  United  States  and 
Canada,  will  add  to  tV.e  list  accord- 

ing to  William  Smith,  firm  execu- 
tive. Barton  A.  Stebbins  Adv.,  Los 

Angeles,  services  the  account.  Tay- 
ton  Co.  (cosmetics),  a  subsidiary 
of  Knox  Co.,  contemplates  a  spring 
radio  campaign  although  it  is  only 
in  the  talking  stage  at  this  time. 

Others  Active 
American  Home  Products  Corp., 

Jersey  City  (Aspertane),  through 
Blackett  -  Sample  -  Hummert,  Chi- 

cago, continues  its  sponsorship  of 
News  &  Views  by  John  B.  Hughes 
on  Mutual-Don  Lee  stations,  Mon- 

day through  Friday,  12-12:15  p.m. 
(EST).  Firm  in  the  interest  of 
Anacin  also  sponsors  a  transcribed 
version  of  the  serial.  Front  Page 
Farrell,  on  32  Don  Lee  Pacific 
Coast  stations,  Monday,  through 
Friday,  10:30-10:45  a.m. 
Marrow's  Inc.,  Los  Angeles 

(Mar-O-Oil  shampoo) ,  placing 
through  Hays  MacFarland  &  Co., 
Chicago,  sponsors  Hollywood  Whis- 

pers on  70  MBS  stations,  Sunday, 
2:45-3  p.m.  (EST).  Healthaids 
Inc.,  Jersey  City  (Serutan),  is  con- 

tinuing its  transcribed  Dr.  Lindlahr 
talks  on  2  Don  Lee  California  sta- 

tions (KHJ  KFRC),  Monday 
through  Friday,  9:15-9:30  a.m., 
with  placement  through  Raymond 
Spector  Co.,  New  York. 

Dr.  Miles  California  Co.,  Los 
Angeles  (Alka-Seltzer),  through 
Associated  Adv.,  that  city,  on  Feb. 
1  renewed  for  52  weeks,  Alka- 
Seltzer  Newspaper  of  the  Air,  on 
32  Don  Lee  Pacific  Coast  stations, 
Monday  through  Saturday,  10- 
10:15  a.m.,  Sunday,  through  Satur- 

day, 9-9:15  p.m.  (EST). 
Plough  Inc.,  Memphis  (aspirin, 

Breethem),  through  Lake-Spiro- 
Shurman,  that  city,  sponsors  Rise 
&  Shine  on  that  same  list  of  sta- 

tions, Monday,  Wednesday,  Friday, 
7:15-7:30  a.m.  (PST).  Noxzema 
Chemical  Co.,  Baltimore  (Noxzema 
cream),  continues  its  weekly  half- 
hour  Quiz  of  Two  Cities  on  2  Cali- 

fornia Don  Lee  stations  (KHJ 
KFRC),  Friday,  8-8:30  a.m.,  with 
placement  through  RuthraufF  & 
Ryan,  New  York. 

Having  anticipated  and  fortified 
against  possible  shortage  of  pack- 

aging materials  and  ingredients. 
Colonial  Dames  Inc.,  Los  Angeles 

(cosmetics),  will  make  no  reduc- 
tion in  its  present  radio  advertis- 
ing, according  to  H.  P.  Willats, 

president.  Rather  than  cut,  the 
present  schedule  will  be  expanded, 
he  said.  Placing  through  Glassier- 
Gailey  &  Co.,  Los  Angeles,  besides 
utilizing  spot  announcements  and 
participation  in  newscasts  and 
other  types  of  programs,  the  firm 
sponsors  a  weekly  five-minute  nar- 

rative, Find  the  Woman,  on  8  CBS 
West  Coast  stations. 

Although  an  agency  change  is 

anticipated,  having  probable  eff'ect on  1942  advertising  plans,  Richard 
Hudnut  Inc.  (cosmetics),  has  indi- 

cated no  halt  to  its  radio  promo- 
tional efforts.  Designed  as  a  test 

of  network  radio,  the  firm,  through 
Benton  &  Bowles,  on  a  contract 
ending  March  31  sponsors  the  week- 

ly half-hour  Holly^vood  Showcase 
on  7  CBS  West  Coast  stations. 

Expressing  belief  that  the  show 
will  be  extended  transcontinentally, 
Sherman  Pruitt,  Pacific  Coast  man- 

ager of  Hudnut  Sales  Co.,  stated 
that  the  firm  has  enjoyed  remark- 

able sales  increase  through  the 
weekly  broadcast.  Pacquin  Inc., 
New  York  (hand  cream),  through 
Wm.  Esty  &  Co.,  that  city,  spon- 

sors the  twice  weekly  quarter-hour 
Speaking  of  Glamour  with  Frances 
Scully  on  17  West  Coast  Blue  Net- 

work stations,  Sunday,  10:30-10:45 
a.m.;  Thursday,  4:30-4:45  p.m. 
(PST).,  and  indicates  no  change 
in  plans  because  of  shortages 
caused  by  priorities. 
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^^^^^fcngineerj  and  ttation^^Sf managers  are   overly-  ̂  
pleased  with  the  at-  4 

ceptional    high    effi-  '4 
^  cleney  and  low  main- tenance cost  of  Lingo 
Radiators.  One  station 
writes:     "The     signal  * locally  with   only  100 
watts  power,  compares 
favorably  with  a  500 
watts  power  itation  in 

the  same  city!" 

Qyie  of  the  tallest 
radiators  of  this 
ti/pe  in  the  world! 
Uh5  ft.  Lingo  Ra- diator  ai  Station WIBW.  Topeka, 
Kansas. 
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JOHN  E.  LINGO  &  SON,  INC.,  CAMDEN,  N  1 

In  CANADA -It's  the  'All-Canada'  Stations 

mm 
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ROUND  UP  Wesrem  CANADA^ 

wm  THE  AU-CANADA' SrAT/ONS 
Listener  preterence  stations  spotted  throughout  Western  Canada 
enable  you  to  cut  out  the  select  markets  and  corral  them  for  your  prod- 

ucts, by  spotting  your  radio  programmes  on  the  'All-Canada'  stations^ Local  programmes  and  merchandising  service  in  each  locality  plus 
full  market  information  is  yours  for  the  asking,  too. 

Check  -with  your  advertising  agency  or  All-Canada  representative 

THE  ALL-CANADA  'WESTERN  GROUP' British  Columbia 
Victoria  CJVI 
Trail    CJAT 
Kelowna  CKOV 
Vancouver  CKWX 
Kamloops  CFJC 
Alberta 
Colaarv 

CFAC 

Edmonton   CJCA 
Grande  Prairie  CFGP 
Lethbridge   CJOC 

Saskatchewan 
Moose  Jaw  CHAB 
Prince  Albert  CKBI 
Regina  CKCK 

Manitoba 
Winnipeg 

_aRC 
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Wilson  Spot  Series 

WILSON  &  Co.,  Chicago  (Mor  pre- 
pared meat),  has  started  a  varied 

schedule  of  early  morning  one-min- 
"ute  announcements,  musical  clock 
participations,  and  news  programs 
•on  KYW,  Philadelphia;  WGY, 
Schenectady;  WOW,  Omaha; 
WICC,  Bridgeport;  WMAQ,  Chi- 
•cago;  WADC,  Akron.  Agency  is 
United  Adv.  Corp.,  Chicago. 

330,570 
RADIO  HOMES 

(Certified  Mail  Count) 

/     In  Our  Primary 
\      Located   in  a 
(        Boom  Area! 

N^LReps.:  JOSEPH  HERSHEY  IW^GILm, 
.  Boston  Hep.-.  BER.THA  BANNAN 

War  Conversion 
(Continued  from  page  10) 

of  communications  equipment  for 
the  armed  forces  will  be  converted 
to  production  of  other  types  of  es- 

sential war  materials,  not  neces- 
sarily related  to  radio,  Mr.  Guthrie 

indicated,  calling  upon  manufac- 
turers to  do  their  "utmost"  in 

bringing  about  full-scale  war  pro- 
duction. 

Although  no  definite  deadline  was 
set,  Mr.  Guthrie  declared  the  plants 
are  to  be  converted  "as  rapidly  as 
is  technically  possible",  with  the 
major  part  of  the  job  to  be  accom- 

plished within  three  months.  Indus- 
try representatives  at  the  meeting 

were  told  that  receiving  set  produc- 
tion generally  would  be  stopped  on 

April  22,  except  in  cases  where  in- 
dividual companies  could  expedite 

conversion  to  military  production 
through  limited  extended  operation. 
Appeals  from  the  expected  stop- 

page order  are  to  be  considered 
only  on  a  basis  of  facilitating  war 
production,  with  inventories  only  a 
secondary  factor. 

It  was  stated  also  that  civilian 
production  of  larger  companies, 
with  heavy  military  contracts  and 

IT'S     OUR  BIRTHDAY 
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For  22  years  it's  been  true  that 
PEOPLE  ARE  YOUR  MAR- 

KET  AT  WDZ.  Today,  it's 
truer  than  ever,  for  there  are 
more  than  ,  1,189,000  busy, 

buying  people  in  the  rich 
WDZ  area.  And,  220,000 

pieces  of  commercial  mail  into 

WDZ  annually  is  unquestion- 
able proof  that  they  listen  and 

respond!  Retail  sales  from 

WDZ's  prosperous  TRIPLE 
market — farm,  industrial,  and 

oil— total  ̂ 353,799,000.00  a 

year. 

FOLKS  ARE  THE  ScUt      tlte>  CgaHi 

THEY  WORK  WITH  THEIR^yQ^ffAND  BUY  WITH  WDZ 

HOWARD  H.  WILSON  CO. 
NEW  yORK 

CHICAGO  KANSAS  CITY 
ST.  LOUIS 

Medal  for  FDR 

REWARDED  for  his  inter- 
est in  and  service  to  radio, 

President  Roosevelt  last 
Thursday  was  presented  a 
gold  medal,  on  behalf  of  the 
Veteran  Wireless  Operators 
Assn.,  by  a  delegation  of  hon- 

orary VWOA  members  led 
by  FCC  Chairman  James 
Lawrence  Fly.  Calling  at  the 
White  House  to  participate  in 
the  presentation  were  Chair- 

man Fly,  Rear  Admiral  Leigh 
Noyes,  Maj.  Oen.  Dawson 
Olmstead,  Comdr.  E.  M. 
Webster,  William  D.  Terrell, 
George  W.  Bailey,  Neville 
Miller,  E.  H.  Rietzke,  and  F. 
T.  Guthrie. 

facilities  particularly  needed  for 
war  production,  would  be  closed 
down  April  22  although  temporary 
exemptions  based  entirely  on  pros- 

pective war  work  would  be  given, 
with  limited  extensions  on  civilian 

production. 
Full  Conversions 

Voicing  WPB's  views  that  full 
conversion  of  plants  to  a  wartime 
basis  is  essential  to  the  war  ef- 

fort, and  serving  notice  that  it  will 
be  done,  Mr.  Guthrie  told  the  set 
manufacturers : 

"The  problems  of  your  industry 
in  the  war  effort  are  at  once  dif- 

ficult and  pressing.  The  strategi- 
cal objectives,  and  the  broad  di- 

mensions of  the  task  before  you, 
are  clear.  We  are  demanding  the 
utmost  of  your  industry,  and  of 
every  other  industry  now.  That 
utmost  will  mean  for  some  of  you 
a  substantial  but  not  entirely  un- 

familiar task  of  converting  your 
production  to  the  production  of 
radio.  Signal  Corps,  detection  and 
similar  equipment  needed  in  enor- 

mous volume  for  the  armed  forces. 
This  conversion  will  be  accom- 

plished as  rapidly  as  is  technically 

possible. "But  for  very  many  others  in 
the  industry  the  nature  of  the  pres- 

ent production  process  appears  to 
make  conversion  of  this  kind  im- 

practicable. This  does  not  mean 
that  conversion  to  war  products 
must   not   be   accomplished.  You 

must,  without  help,  find  some  other 
products,  for  which  there  is  a  need 
quite  unrelated,  it  may  be,  to  your 
present  products,  for  which  there  is 
a  need  in  the  war  economy. 

"If,  three  or  four  months  from 
now,  conversion  to  war  products  is 
still  not  accomplished,  it  will  be 
impossible  to  assume  any  longer 
that  some  kind  of  conversion  of 
the  type  of  organization  of  plant, 
equipment,  labor  and  management 
which  constitutes  a  radio  factory  is 
feasible.  It  would  be  a  frightful 
loss,  a  great  cost  to  the  nation,  if 
this  were  to  happen,  because  we 
should  then  have  to  take  steps  to 
break  down  the  organization  of  the 
unconverted  plants,  and  shift  their 
labor  and  equipment  to  other  parts 
of  the  economy  where  they  could  be 

mobilized  for  war  production." Extension  Urged 

At  the  meeting  some  manufactur- 
ers urged  a  60-day  extension  be- 

yond April  22  on  grounds  that 
delayed  military  contracts  are  not 
yet  available  to  manufacturers  and 
that  manufacturers  could  use  up 
their  inventories  without  any  ad- 

ditional supplies  of  critical  metals. 
Countering,  WPB  officials  sug- 

gested as  a  possible  aid  the  trans- 
fer by  some  manufacturers  of  their 

inventories  of  materials,  including 
fabricated  parts,  to  others.  They 
stated  flatly  there  were  no  pros- 

pects of  any  further  allocations  of 
aluminum,  nickel  and  other  vital 

metals,  except  only  for  radio  re- 
placement parts.  In  some  cases, 

it  was  added,  materials  may  be 
made  available  to  keep  a  certain 

plant  operating  on  a  full-scale  pre- 
paratory to  taking  over  military 

manufactures. 

W81PH  Shifts  Frequency 

W81PH,  commercial  FM  station 
recently  authorized  to  Seaboard 
Radio  Broadcasting  Corp.,  licensee 
of  WIBG,  Philadelphia,  last  Tues- 

day was  granted  a  modification  of 
its  construction  permit  to  change 
frequency  from  48.1  mc.  to  46.5 
mc.  to  serve  an  area  of  9,300  square 
miles.  Accordingly  call  letters  will 
be  changed  to  W65PH. 

GEORGE  BRYAN,  CBS  newscaster 
and  sailboat  enthusiast,  is  offering  a 
Defense  Bond  to  any  boy  under  15 
years  who  can  make  an  exact  model  of 
his  sloop  "The  Barnacle". 

*  WDZ   BROADCASTING   COMPANV  * 
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Ad  Tax  Proposal 

'  Is  Revived  Again 
But  Treasury  Disclaims  Any 

"  Such  Revenue  Proposal 

J  REPORTS   continued   to  fly  last 
,  week  that  the  Treasury  Depart- 
5  ment   is   developing  recommenda- 

tions for  the  1942  tax  bill  which 
I  will  bring  a  substantial  increase, 
i  in  the  form  of  new  levies,  in  the 
1  tax  load  of  the  broadcasting  indus- 
itry.  The  latest  report,  discounted 
iby  Treasury  officials,  has  it  that  a 
1 15%  horizontal  tax  is  to  be  levied 
;  on  advertising  in  all  media. 

1     Meanwhile,   murmurs    still  are 
*  heard  of  other  proposals  such  as  a 
'  franchise  tax  or  a  special  impost 
on  radio's  net  income,  something 
along  lines  of  the  controverted  5- 
15%  tax  on  net  time  sales  thrown 

'  out  by  Congress  last  year. 
I         Disclaimed  by  Treasury 

j  According  to  reports,  the  15% 
advertising  tax  might  yield  about 
$100,000,000  in  additional  Federal 
tax  revenue.  Just  how  this  figure 
was  arrived  at  remains  a  mystery, 
although  it  is  presumed  substan- 
,tial  exemptions  are  provided,  since 
,  a  total  advertising  bill  for  all  media 
J  of  almost  1%  billion  dollars  an- 

nually would  yield  far  in  excess  of 
;this  sum  on  a  straight  15%  basis. 

I  John  L.  Sullivan,  Assistant  Sec- 
retary of  the  Treasury,  comment- 

,ing  on  the  report  to  Broadcasting 
ilast  Friday,  indicated  he  knew  of 
mo  such  proposal  on  the  part  of  the 
■Treasury.  It  is  understood,  how- 

ever, that  Treasury  officials  have 
given  more  than  passing  attention 
to  the  advertising  tax  proposition 
'as  is  also  the  case  with  a  franchise 
itax  for  radio  facilities. 
I  Although  the  new  tax  bill  is  ex- 

pected before  many  more  weeks, 
;everything  about  it  is  hush-hush. 
IThe  Ways  &  Means  Committee, 
jbusy  with  hearings  on  other  fiscal 
/legislation,  has  not  met  to  set  a  date 
[for  the  beginning  of  public  hear- 

ings on  the  tax  bill.  It  is  not 
thought  the  date  will  be  set  before 
late  February. 

H.  G.  LITTLE,  formerly  advertising 
director  of  Nash  Division  of  Nash- 
Kelvinator  Corp.,  Detroit,  has  been 
appointed  director  of  the  newly-formed 
advertising  and  public  relations  de- 

partment of  Nash-Kelvinator.  Associ- 
ate director  will  be  C.  J.  Coward,  ad- 

vertising manager  of  the  Kelvinator 
Division. 

458  TONS  OF  SCRAP 

WHO  Campaign  Yields  Vital 
 Defense  Metal  

ENOUGH  vital  scrap  metal  to 
build  57  light  tanks  was  contri- 

buted by  Iowa's  farm  boys  and  girls 
to  the  defense  effort  through  a 
contest  sponsored  by  WHO,  Des 
Moines,  according  to  Joe  Maland, 

N.  Y.  Exchange  Plans 
1943  Promotion  Drive 

PLANS  for  an  educational  adver- 
tising campaign  to  instruct  the 

public  concerning  the  services  and 
functions  of  the  New  York  Stock 
Exchange  are  being  prepared  by 
the  Assn.  of  Stock  Exchange  Firms, 
James  F.  Burns  Jr.,  president  of 
the  association,  announced  at  the 
first  of  a  series  of  regional  meet- 

ings held  Feb.  12  in  St.  Louis. 
ASEF,  reorganized  as  an  indus- 

try body  last  fall,  will  devote  itself 
to  internal  activities  this  year,  it 
was  explained  with  the  general 
advertising  campaign,  now  being 
worked  out  with  Gardner  Adv.  Co., 
St.  Louis,  breaking  in  1943.  Radio, 
newspapers  and  magazines  will  be 
used,  according  to  present  plans. 

Joe  Maland  Gives  Bond  to  Winner 

general  manager.  Representing  30 
counties  throughout  the  State,  the 
children  collected  917,236  pounds 
of  scrap. 

Thirteen-year-old  Jack  Youker, 
State  Center,  la.,  won  the  $25  de- 

fense bond  offered  to  the  boy  or 
girl  supervising  the  movement  of 
the  greatest  amount  of  metal.  He 
assisted  in  the  sale  of  113,000 
pounds  of  scrap.  Second-place  win- 

ner was  a  girl  who  supervised  the 
sale  of  80,570  pounds  of  idle  metal. 
Lesser  prizes  amounted  to  $17  in 
defense  stamps. 

Herb  Plambeck,  WHO  farm  edi- 
tor, supervised  the  contest  in  co- 

operation with  the  drive  to  move 
idle  metal  from  farms  into  fac- 
tories. 

Lever's  Vimms  Spots 
LEVER  BROS.  Co.,  Cambridge, 
Mass.,  which  last  fall  started  a 
test  campaign  for  its  new  vitamin 
product,  Vimms,  using  live  and 
transcribed  announcements  on 
three  Providence  stations  [Broad- 

casting, Oct.  13],  has  extended  the 
drive  to  34  stations  in  20  markets 
since  that  time.  Five  stations  will 
be  added  Feb.  17,  three  in  Balti- 

more and  two  in  Syracuse,  to  bring 
the  total  to  34.  One-minute  tran- 

scribed daytime  announcements  and 
evening  chain  breaks  are  used  on 
varying  schedules.  Agency  is 
BBDO,  New  York. 

Fibber's  CAB  Record 
HIGHEST  rating  ever  recorded  by 
the  Cooperative  Analysis  of  Broad- 

casting for  an  evening  weekday 
half -hour  program  was  announced 
last  week  in  the  CAE's  report  No. 23  for  the  Fibber  McGee  &  Molly 
show,  which  showed  a  rating  of 
40.8,  and  Charlie  McCarthy  with 
40.2. 

CHN 

Halifax,  N.  S. 

First  choice  for 
results  in  the 
maritimes 

Ask  JOE  WEED 

HI* 

VII
BHX

 

5000  WATTS^g^WW/ 

OVER  METROPOLITAN  NEW  YORK 

"A  bird  in  the  hand  is 

worth  two  in  the  bush. 

Try  KXOK  St.  Louis." 
630  KC.   5000  WATTS 

BLUE  NETWORK 

365,000  people  make  the 
Youngstown  metropoli- 

tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

Penny  Hits  Target! 

Your  budget  scores 
a  bull's  -  eye  over 

WCBM!  We  concen- 
trate on  Baltimore  — 

oil    of    it  —  bpcausf 
that's  where  business  is  conccntratecj ' 
Best  coverage  .  .  .  per  capita  .  .  . 

per  penny!  Rates  that  welcome  com- 

parison' WCBM 

\    The  Blue  Network BALTIMORE,  IMARYLAf^ll 

Noll    Rep. — Foreman  Co.,  N  Y  &  Chi 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 FEB.  7  TO  FEB.  13  INCLUSIVE  

Decisions . . . 
FEBRUARY  10 

WMCA,  New  York — Granted  consent  vol- 
-untary  assignment  license  to  WMCA  Inc. 

NEW,  Southwestern  Michlsran  Broadcast- 
ing Co.,  Kalamazoo,  Mich. — Denied  petition 

"for  reconsideration  against  grant  to  WSIX. 
W81PH,  Philadelphia— Granted  modifica- tion CP  change  46.5  mc  9,300  sq.  mi. 
NEW,  Ashland  Broadcasting  Co.,  Ash- 

"land,  Ky. — Applic.  CP  new  FM  station placed  in  pending  file  under  order  79. 
DESIGNATED    FOR  HEARING — NEW, 

-  McKeesport  Radio  Co.,  McKeesport,  Pa., 
'CP  new  station  1360  kc  1  kw  D  ;  NEW, Salph  W.  S.  Bennett,  Sandusky,  O..  CP 
-new  station  1450  kc  250  w  unl. ;  WIBC, Indianapolis,  CP  5  kw  N  10  kw  LS  direc- 

tional   N    transmitter    changes ;  WMAS, 
■  Springfield,  Mass.,  CP  change  910  kc  in- ■  crease  1  kw  install  transmitter  directional D  &  N. 

FEBRUARY  11 
WNYC,  New  York — Proposed  denying 

1  applic.  increase  D  &  N  operation  on  830  kc. 
NEW,  Portsmouth  Radio  Co..  Portsmouth, 

Va. — Denied  petition  for  grant  without 
hearing   new   station,   setting   for  further 

■  hearing. 
NEW,  Norfolk  County  Broadcasting  Co.. 

-  Norfolk,  Va. — Denied  CP  new  station. 
FEBRUARY  13 

NEW,  Constitution  Broadcasting  Co., 
Atlanta — Granted  continuance  consolidated 
hearing  to  4-13-42. 
NEW,  Mercer  Broadcasting  Co.,  Ewing 

Twp.,  N.  J. — Granted  motion  amend  applic. new  FM  49.9,  remove  hearing  docket. 

.  Applications . . . 
FEBRUARY  7 

WSAV,  Savannah,  Ga.— CP  change  1370 
"kc  increase  1  kw  new  transmitter  direc- "  tional  N. 

FEBRUARY  12 
WFCI,  Providence.  R.  I.—CP  new  trans- 

I  mitter  increase  5  kw  directional. 
NEW,  Herman  Radner,  Dearborn,  Mich. 

— Amend  applic.  CP  new  station  250  watts. 
NEW,    Bob    Jones    College,  Cleveland, 

'Tenn. — Amend    applic.     CP    new  station install   directional   N,   equipment  changes, 
1  kw  N  5  kw  D  unl.  hours. 
NEW,  Dimple  Broadcasting  Co.,  Colum- 

'  bia,  Tenn. — Amend  applic.  CP  new  station 
1340  kc.  omit  request  WSIX  facilities. 

CUBA  AismmcES 

STATIOIS  CHANGES 

FREQUENCY  shifts  and  power 
increases  recently  authorized  by 
the  Cuban  government  for  Cuban 

■  stations  were  announced  Jan.  21  by 
■  the  Inter- American  Radio  Office, Havana. 

Leaving  740  kc.  are  CMK,  Ha- 
"  vana  250-watt  station,  which  moved 
to  1420  kc.  and  CMJN,  Camaguey, 
which  changed  Feb.  1  to  1000  kc. 
as  a  1,000-watt  fulltime  station. 

•  CMCQ,  Havana,  is  scheduled  to 
move  to  740  kc.  with  250  watt  full- 
time,    leaving    1420    kc,    and  is 

;  slated  for  1,000  watts  fulltime  as 
of  Oct.  1.  CMKW,  Santiago  de 

■•Cuba,  formerly  on  the  1000  kc.  has shifted  to  1360  kc. 
CMBG,  Havana,  on  1330  kc.  with 

1,000  watts  and  CMCB,  Havana, 
-  a  time  sharing  station  on  1390  kc. 
with  250  watts,  exchanged  frequen- 

•  cies,  effective  Feb.  1.  CMCB  now 
shares  time  with  CFOA,  Havana. 
CMBD,  Havana,  250  watts  on 

1420,  on  Feb.  1  moved  up  to  1460 
kc.  while  CMCG,  Havana,  was  as- 

signed 250  watts  on  1460  kc. 

Tentative  Calendar  .  .  . 

WPRP,  Ponce,  P.  R.,  CP  1480  kc  1  kw 
N  t  kw  D  unl.,  modification  CP  1520  kc 
1  kw  N  5  kw  D  unl.,  license  renewal  (Feb. 18). 

NEW,  WBNX  Broadcasting  Co.  Inc., 
New  York,  CP  new  FM  station ;  NEW, 
News  Syndicate  Co.  Inc.,  New  York,  same ; 
NEW,  Knickerbocker  Broadcasting  Co.  Inc., 
New  York,  same ;  NEW,  Debs  Memorial 
Radio  Fund  Inc.,  same ;  NEW,  Greater 
N.  Y.  Broadcasting  Corp.,  New  York, 
same ;  NEW,  Mercer  Broadcasting  Co., 
Ewing  Twp,,  N.  J.  same  (consolidated 
hearing,  Feb.  17). 

BMI  States  Response 

Of  Contracts  Gratifying 
NEW  BMI  licenses,  running  from 
March  12,  1942,  to  March  11,  1950, 
were  mailed  out  to  all  stations  last 
week  and  by  the  weekend  a  consid- 

erable number  of  acceptances  had 
been  received  at  the  BMI  headquar- 

ters in  New  York,  where  execu- 
tives described  the  response  as 

"gratifying  but  not  surprising". Mentioning  that  the  license  of 
WTIC,  Hartford,  was  the  first  one 
to  be  returned,  Carl  Haverlin,  BMI 
manager  of  station  relations,  said 
that  licenses  already  received  from 
all  types  of  stations  give  solid  in- 

dications that  the  pledges  of  loy- 
alty to  BMI  voted  by  broadcasters 

attending  the  NAB  district  meet- 
ings during  the  fall  and  winter 

would  be  lived  up  to  100%. 
In  his  letter  accompanying  the 

licenses,  Mr.  Haverlin  wrote : 
"Much  of  the  credit  for  the  license 
is  due  to  the  industry  itself.  We 
discussed  both  its  generalities  and 
formula  with  as  many  broadcasters 
as  we  could  during  the  last  four 
months.  In  essence  it  was  approved 
unanimously  by  over  600  broad- 

casters who  attended  the  NAB,  NIB 
and  NAI  meetings  in  recent  months. 
Many  broadcasters'  suggestions have  been  incorporated  in  the  final 
draft.  It  is  truly  an  industry  con- 

tract." 

Cincinnati,  CBS  Pacts 

Are   Signed   by  IBEW 
CONTRACT  between  CBS  for  all 
M  &  O  stations  with  the  Interna- 

tional Brotherhood  of  Electrical 
Workers  provides  for  an  average 
wage  increase  of  7% -8%,  it  was 
stated  last  week  by  Washington  of- 

ficials of  the  union.  The  rate  in- 
crease, varying  in  amount  accord- 

ing to  the  length  of  individual  serv- 
ice, applies  to  employes  hired  on  or 

before  Oct.  1,  1941. 
One  new  contract  and  a  boost  in 

wages  in  another  was  announced 
last  week  by  Howard  Hayes,  presi- 

dent of  Local  1224,  IBEW.  The  last 
of  the  Cincinnati  stations  to  sign 
with  the  union,  WCKY  has  con- 

tracted for  substantial  increases  in 
salary,  standard  ABTU  -  IBEW 
working  conditions,  with  wage  in- creases retroactive  to  Jan.  1,  it  was 
announced  by  union  officials. 

A  wage  boost  in  the  contract  cov- 
ering the  technicians  of  the  Cros- 

ley  Corp.  has  also  been  negotiated, 
it  was  said.  Some  50  technicians  of 
WLW,  WSAI  and  WLWO  will  be 
effected.  The  beginning  wage  and 
top  salary  has  been  raised  as  well 
as  increases  in  intermediate  brack- 

ets. Negotiatings  were  conducted 
between  James  Shouse  and  Robert 
Dunville  for  Crosley  and  William 
Symons  for  the  technicians  with 
Russ  Rennaker  representing  the  in- 

ternational union. 

All  time  Eastern  Wartime  unless  Indicated 

Club  Honors  WNEW 

AS  THE  FIRST  in  a  series  of 
luncheons  in  honor  of  New  York 
stations,  the  Feb.  11  meeting  of  the 
Radio  Executives  Club  was  held 
at  the  Hotel  Lexington,  New  York, 
in  honor  of  WNEW.  Executives  of 
the  station  and  talent  from  its  vari- 

ous programs  entertained  the  club 
members.  Out  of  town  guests  in- 

cluded: Arch  Shawd,  WTOL,  To- 
ledo; Art  Simon  and  Fred  Dinert, 

WPEN,  Philadelphia;  A.  N.  Arm- 
strong, WCOP,  Boston;  Hugh 

Boice  Jr.,  WMBD,  Peoria,  and 
William  Rambeau  of  the  station 
representative  firm  of  the  same 
name,  Chicago. 

More  than  2 1 ,000  Lapp  Porcelain  Compres- 
sion cones  have  gone  into  service.  They 

'range  from  tiny  3"  cones  for  pipe  masts  to 
the  large  units  shovv^n  above  and  recently 
installed  in  the  new  WABC  transmitter.  In 
the  history  of  these  insulators,  covering 
more  than  20  years,  we  have  never  heard  of  a 
tower  failure  due  to  failure  of  a  Lapp  por- 

celain part.  Reason  enough  to  specify 
i"Lapp"  for  tower  footing  insulators. 
'  Lapp  Insulator  Co.,  Inc.,  LeRoy,  N.  Y. 

This  giant  base  insulator 
supports  one  corner  of 
the  new  WABC  tower. 

LAPP 
FOR  sicyiuix  IN 

ANTENNA  STRUCTURE  INSULATORS 

New  Business 
ITALIAN  SWISS  COLONY,  San 
Francisco  (wines),  on  Feb.  10  started 
for  52  weeks  a  transcribed  version 
of  Fulton  Lewis  jr.,  on  3  Don  Lee 
California  stations  (KHJ  KFRO 
KGB),  Tuesdays,  Thursdays  9:30- 9:45  p.m.  (PWT).  Agency:  Leon 
Livingston  Adv.,  San  Francisco. 
ADAM  HAT  STORES,  New  York,  on 
Feb.  17  only  sponsors  Servo-Jenkins bout  on  95  Blue  Network  stations, 
Tuesday,  10  :30  p.m.  Agency :  Glicks- man  Adv.  Co.,  N.  Y. 

ONTARIO  TRAVEL  BUREAU,  To- 
ronto (institutional),  on  March  20 

starts  Col.  Stoopnagle  on  45  Blue  Net- 
work stations,  Fri.,  7 :30-8  p.m. 

Agency :  Walsh  Adv.  Co.,  Toronto. 
Network  Changes 

CONTINENTAL  BAKING  Co.,  New 
York  (Wonder  Bread),  on  Feb.  19 
shifts  rebroadcast  of  Maudie's  Diary on  7  CBS  Pacific  stations,  Thurs., 
from  11 :30  p.m.-12  midnight  to  12  :01- 
1  p.m.  Regular  program  is  heard  on 
46  CBS  stations,  Thurs.,  7:30-8  p.m. 
Agency  :  Ted  Bates,  N.  Y. 
BAYER  Co.,  New  York  (Aspirin),  on 
Feb.  11  shifts  American  Melody  Hour 
on  67  Blue  Network  stations.  Wed., 
from  10-10 :30  p.m.  to  9-9 :30  p.m. 
Agency  :  Blackett  -  Sample  -  Hummert, N.  Y. 
GENERAL  FOODS  Corp.,  New  York 
(Sanka  coffee),  on  March  17  replaces 
We,  the  People  with  Duffy's  Tavern on  68  CBS  stations,  Tues.,  9-9:30  p.m. 
Agency :  Young  &  Rubicam,  N.  Y. 
MACFADDEN  PUBLICATIONS, 
New  York  (Liberty  magazine),  on 
Feb.  12  discontinued  Paul  Sullivan 
Reviews  the  News  on  20  CBS  stations, 
Tues.  and  Thurs.,  6-6  :10  p.m.  Agency : 
Erwin,  Wasey  &  Co.,  N.  Y. 

WLW,  KXOK  Pacts 
RENEWAL  contracts  with  KXOK, 
St.  Louis,  and  WLW,  Cincinnati, 
both  providing  for  nominal  wage 
increases,  have  recently  been 
signed  with  the  station  manage- 

ments and  the  American  Federa- 
tion of  Radio  Artists,  according  to 

the  union.  An  election  of  the  staff 
artists  of  WCKY,  Cincinnati,  held 
by  the  National  Labor  Relations 
Board  to  determine  the  proper  col- 

lective bargaining  agency,  resulted 
in  a  9-7  vote  against  AFRA, 
which,  however,  has  announced  its 
intention  to  continue  its  organizing 
efforts  at  the  station.  AFRA  is 
also  conducting  negotiations  for  a 
contract  with  WBT,  Charlotte. 

Kansas  Applicants 

APPLICATIONS  of  KTSW,  Em- 
poria, Kan.,  asking  to  shift  from 

1400  to  1490  kc.  and  KTOP  Inc., 
Topeka,  Kan.,  seeking  a  new  local 
in  Topeka  with  250  watts  fulltime 
on  KTSW's  old  frequency,  1400  kc, 
contingent  on  the  shift,  were  an- 

nounced last  by  the  FCC.  Princi- 
pals in  the  new  station  application 

are  R.  J.  Laubengayer,  chief  owner 
of  KSAL,  Salina,  Kan.,  president 
and  5V4:%  owner;  Selleck  B.  War- 

ren, Emporia  realtor  and  50% 
owner  of  KTSW,  vice-president 
and  79%;  Sidney  F.  Harris,  part 
owner  of  the  Salina  Journal  which 
in  turn  is  49%  stockholder  of 
KSAL,  treasurer,  5^/4%;  J.  J.  Ho- vorka,  28.9%  owner  of  KTSW, 
5^^%.  Mr.  Laubengayer  is  also 
publisher  of  the  Salina  Journal. 
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Attendance  at  CAB  Convention 

(See  story  on  page  12) 

J.  L.  Alexander;  W.  C.  Andrews,  CBC; 
A.  E.  Aingel,  Viekers  &  Benson;  James 
Annand,  CFRC;  E.  G.  Archibald,  CHOV ; 

[  Sil  Aston,  Howard  H.  Wilson  Co. 
I      W.  H.  Backhouse,  CKY;  Glenn  Banner- 
I  man,  CAB ;  Jack  Beardall,   CFCO;   J.  R. 
,  Beattie,  All-Canada  Radio  Facilities;  H.  S. 
r  Berliner,  Compo  Recording  Co.;  L.  W. 
Bewick,  CHSJ ;  Maj.  W.  C.  Borrett, 
CHNS;  R.  M.  Brophy,  Canadian  Marconi 

'  Co.;  Margaret  Brown,  Marketing ;  J.  W. 
Browne,  CKOV;  H.  C.  Buchanan,  CHAB; 
E.  Bushnell,  CBC. 

H.  R.  Carson,  CKWX;  Len.  D.  Callahan, 
SESAC  ;  Ted  Campeau,  CKLW;  G.  Carter, 
Exclusive  Radio  Features;  G.  C.  Chandler, 
CJOR;  M.  R.  Chipman,  MacLean  Pub.  Co.  ; 
K.  C.  Chisholm,  RCA  Victor;  Les  Chitty, 
Cockfield  Brown  &  Co.;  N.  P.  Colwell,  Ca- 

•  nadian  Facts,  Reg'd ;  Jack  Cooke,  CKGB; I  W.  T.   Cranston,   CKOC ;  Harold  Critten- 
.  den,  CKCK. 

Frank  Dennis,  Richardson  MacDonald 
Adv.  Service;  Wilf  Dippie,  Radio  Represen- 

tatives; H.  F.  Dougall,  CKPR;  C.  H.  Dow- 
ling,  British  United  Press ;  W.  Downs, 
Presto   Recording    Corp.;   M.    T.  Duggan, 

;  Press  News;  L.  A.  Dupont,  CBC. 
I      C.  Lloyd  Egner,  NBC;  W.  E.  Elliott,  El- 
,  liott-Haynes ;  F.  H.  Elphicke,  CJRC;  Ar- thur T.  Evans,  CAB. 

Dr.  A.  Frigon,  CBC. 
,  H.  L.  Garner,  CHEX;  W.  Garner,  CHEX; 
John  Gillin,  WOW;  Vic  George,  Whitehall 
Broadcasting ;  Norman  R.  Goldman,  Broad- 

casting; H.  Gooderham,  CKCL;  James  E. 
I  Gordon,    Canadian   Advertising;   C.  Goud- 
I  rault,  CBC. 

Burt  Hall,   All-Canada  Radio  Facilities; 
'  W.  P.  Haynes,  Elliott-Haynes;  L.  D.  Head- ley,  RCA  Victor ;  William  S.  Hedges,  NBC; 
Gordon  Henry,  CJCA;  Guy  Herbert,  All- 
Canada  Radio  Facilities  ;  S.  B.  Hickox  Jr., 
NBC;   Dr.   Charles   Houde,  CHNC;   J.  G. 

I  Hyland,  CJIC. 

A.  H.  Joseph,  RCA  Victor. 
R.  A.  Keyserlingk,  British  United  Press; 

Marvin  Kirsch,  Rjidio  Daily;  L.  F.  Knight, CFLC. 
Phil  Lalonde,  CKAC;  V.  Lane,  Variety; 

Cy  Langlois,  Lang-Worth  Feature  Pro- 
grams; Al  Leary,  CKCL ;  M.  Lefebvre, 

CHLP;  Paul  LePage,  CKCV  ;  Louis  Lepro- 
hon,  CKAC;  R.  G.  Lewis,  Canadian  Broad- 

caster; Gordon  Love,  CFCN;  F.  A.  Lynds, 
CKCW. 
Donald  Hanson,  CBC;  W.  E.  Mason, 

CKSO ;  M.  Maxwell,  Associated  Broadcast- 
ing Co.  ;  A.  McDermott,  Stovin  &  Wright; 

Joseph  H.  McGillvra;  Duke  McLeod.  CFAR; 
James  McRae,  CKSO;  R.  Merry,  Lever 
Bros.;  A.  J.  Messner,  H.  N.  Stovin  ;  Lovell 
Mickles  Jr.,  Stovin  &  Wright;  Neville  Mil- 

ler, NAB;  P.  Miller.  CKX;  Lloyd  Moffat, 
CKBI ;  James  Montagnes,  Broadcasting; 
Phil  Morris,  CFPL  ;  A.  A.  Murphy,  CFQC  ; 
Gladstone  Murray,  CBC. 

N.  Nathanson,  CJCB  ;  J.  S.  Neill  &  Mrs. 
Neill,  CFNB;  Leo  Nicholson,  CJOR;  V.  F. 
Nielsen,  CFAC;  S.  Norris,  Amperex  Elec- tronic Products. 

A.  C.  O'Grady,  Lever  Bros.  Ltd. 
Ralph  Parker,  CKPR;  W.  B.  Parsons, 

NBC;  J.  H.  Part,  Mason's  United  Adv. Service ;  Joseph  L.  Pegmen,  A.  McKim ; 
W.  Powell,  CBC;  Gillis  Purcell,  Canadian 
Press;  Rai  Purdy,  Purdy  Productions. 

J.  R.  Radford,  CBC;  H.  M.  Reid,  J.  J. 
Gibbons;  G.  R.  A.  Rice,  CFRN ;  Col.  and 
Mrs.  Keith  Rogers,  CFCY;  S.  G.  Ross, 
Press  News. 

E.  T.  Sandell,  CKTB  ;  F.  Scanlon,  CJRM  ; 
Harry  Sedgwick,  CFRB  ;  Joseph  Sedgwick, 
CAB;  Jack  Sharpe,  CFRB;  J.  A.  Shaw, 
CFCF;  Charles  Shearer,  Censorship  Board; 
Alex  Sherwood,  Standard  Radio ;  Victor 
Sifton,  CJRC;  Jack  Slatter,  Radio  Repre- sentatives; William  L.  Shirer,  CBS;  Lynne 
C.  Smeby,  NAB;  Ralph  Snelgrove,  CFOS  ; 
J.  M.  Spitzer,  Lord  &  Thomas  of  Canada; 

CLASSIFIED 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Belrf  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
wards  for  box  address.  Forms  close  one  week  preceding  issue. 

j  Help  Wanted 

■  Announcer-Engineer — Wanted  for  local  sta- tion    routine.     Announcing  experience 
.     necessary — 120  to  start.  Send  transcrip- tion and  qualifications  with  first  letter. 
I     KHUB,  Watsonville,  Calif. 
[  ■  ,  ENGINEERS— Openings    for   two  experi- 
'     enced  men  anxious  to  improve  present status.  Regional  station  in  excellent  mar- 

ket.    Respond     immediately.     Box  157, 
BROADCASTING. 

ANNOUNCER— Experienced,  good  ad-lib, draft  deferred,  wanted  by  large  eastern 
metropolitan  city  station  with  10,000 
watts  CP.  All  replies  confidential.  Box 
168,  BROADCASTING. 

ENGINEER  —  wanted  immediately  —  250- 
watt  Missouri  station — permanent — good 
salary — good  working  conditions.  New 
equipment.  Wire  collect,  KDRO,  Sedalia, 
Missouri. 

Situations  Wanted 

j  NEWS   EDITOR— With   experience,  voice, '     background   and   personality.    Now  em- 
ployed. Draft  exempt.  Box  164.  BROAD- CASTING. 

■  Salesman — 3  years  sales — 8  years  produc- tion— consistent  service  and  renewals  rec- 
I     ord.  Box  160.  BROADCASTING. 
1  Program  Director — Radio  11  years — region- 

al and  local — draft  3-A — a  producer.  Box 156,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Announcer-Continuity  Writer — Now  em- 

ployed. Desires  change  to  Midwestern 
station.  3  years  experience.  Excellent  ref- 

erences. Draft  exempt.  Box  155,  BROAD- CASTING.  

CHIEF  ENGINEER— 14  years  desires 
change.  Draft  exempt,  thorough  knowl- 

edge all  phases.  Box  167,  BROADCAST- 
ING. 

Gentlemen — A  bargain  with  fine  back- 
ground, best  radio  training,  good  station 

experience.  This  musician-teacher  is  per- 
son  you  need.  Box  158.  BROADCASTING. 

Commercial  Manager  —  Experienced  back- 
ground. Draft  exempt,  married,  sober,  and 

reliable.  Desires  change — willing  to  start in  field  to  prove  capability.  Box  161, BROADCASTING.  

Licensed  radio  engineer — Experienced  all 
phases  broadcasting,  desires  change.  Nine 
years  operation-maintenance-installation studio  and  transmitter  WE  and  RCA 
equipment.  Classification  3A.  Box  154, 
BROADCASTING.  

Commercial  Manager — Productive  2  year 
record  backed  by  9  years  general  radio 
regional  and  local  stations.  Box  165, 
BROADCASTING.  

Wanted  to  Buy 

Wanted  Immediately — 1000  Watt  transmit- 
ter or  250  transmitter  with  1000  ampli- 

fier. Give  FCC  approval  numbers.  Box 
159,  BROADCASTING. 

r 

UIHBF 
AFFILUTE  OF  lOCI  ISLAND,  ILLINOIS  HfiOS 

Basic  Mutual  Network  Outlet 
FULL  TIME  1270  K  C 

THE  5000  WATT 

If  eke  4  the  hi  Cilies 
ROCK  ISLAND  •  DAVENPORT  •  MOLINE 
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Ken  Soble  &  Mrs.  Soble,  CHML;  C.  G. 
Stillwell,  CFNB ;  H.  N.  Stovin,  Stovin  & 
Wright. 

S.  E.  Tapley,  CJCS ;  J.  M.  Taylor,  Tay- 
lor, Pearson  &  Carson  ;  R.  H.  Thomson, 

CKGB;  N.  Thivierge,  CHRC;  J.  Tonkin, 
Northern  Broadcasting;  Joan  F.  Tyler,  Ra- dio Programme  Producers. 
N.  K.  Vale,  Ronalds  Adv.  Agency ;  S. 

Vincher,  Associated  Broadcasting  Co. 
H.  G.  Walker,  CBL;  Al.  Waters,  Mason's United  Adv.  Service;  Fred  Weber,  MBS; 

C.  C.  Weed,  Weed  &  Co. ;  J.  J.  Weed,  Weed 
&  Co.;  Ralph  Wentworth,  Lang-Worth  Fea- 

ture Programs;  E.  A.  Weir,  CBC;  J.  C. 
Whitby,  CFLC  ;  King  Whyte,  Cockfield 
Brown  &  Co.;  T.  O.  Wiklund.  United  Press; 
Ed  W.  Williams,  United  Press;  Hal  Wil- 

liams, Dominion  Broadcasting  Co. ;  A.  R. 
Wilson.  Associated  Broadcasting  Co.;  C.  W. 
Wright,  Stovin  &  Wright;  William  S. 
Wright,   Weed  &  Co. 

George  Young,  CBC. 

Stera-Kleen  News 
STERA-KLEEN  Co.,  Jersey  City 
(proprietary) ,  is  currently  sponsor- 

ing six  quarter-hour  news  periods 
weekly  on  WIBW,  Topeka;  six  five- 
minute  news  shows  and  18  spot  an- 

nouncements weekly  on  WPEN, 
Philadelphia,  and  daily  spot  an- 

nouncements on  WORL,  Boston. 
Agency  is  Redfield-Johnstone,  New York. 

News  for  CAB 
APPEARING  every  morning  at  the 
CAB  convention  in  Montreal  was  The 
GAB  Conventioneer,  a  news  sheet  pre- 

pared by  British  United  Press  on  con- vention doings  of  the  day  before.  This 
marked  the  first  time  such  a  daily  con- 

vention paper  had  been  put  out  at 
any  of  the  conventions  of  the  CAB. 

ROBERT  WEBAN,  vice-president  of 
Sherman  &  Marquette,  Chicago,  left 
on  Feb.  9  for  Government  service. 

WANTED  ! 

One  used  5  kw  am- 
plifier; state  make, 

age,  condition  and 
price.  Will  pay  cash. 

Address  HJ, 

BROADCASTING 

PROFESSIOIVAL 

DIRECTORY 

Jansky  &  Bailey 
An  Organizttion  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Press  Bldg.,  Wash..  D.  C. 

JAMES  C.  McNARY 
Radio  Engineer 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

PAUL  F  GODLEY 

CO/VSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 

CLIFFORD  YEWDALL 
Empire  State  Bld^. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  IMd. 

(Suburb,  Wash.,  0.  0.) 
Main  Office:  Crossroads  of 

7134  Main  St.  ""^  World 
Kansas  City,  Mo.  (     X     ]    Hollywood,  Gal 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR.-ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  BIdg.    •    WASH.,  D.  C.    •    Dl.  7417 

RING  8C  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 
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Watson  Rep  Firm 

Taking  Over  IRS 

Hearst  Quitting  the  Field  ; 
WBAL  Goes  to  Petry 
HEARST  RADIO  Inc.  last  Friday 
announced  that  Spot  Sales  Inc., 
newly-formed  station  representa- 

tive firm  whose  executive  vice- 
president  is  Loren  Watson,  former 
head  of  International  Radio  Sales, 
Hearst  organization,  will  take  over 
the  personnel  and  offices  of  IRS  in 
New  York,  Chicago  and  San  Fran- 

cisco on  March  1. 
It  was  also  announced  that  as  of 

March  1  Edward  Petry  &  Co.  will 
become  national  sales  representa- 

tive of  WBAL,  Baltimore,  and  that 
Spot  Sales  will  assume  national 
representation  of  KYA,  San  Fran- 
cisco. 

Spot  Sales  will  also  on  that  date 
take  over  numerous  other  stations 
currently  represented  by  IRS,  in- 

cluding WOL,  Washington;  WSAI, 
Cincinnati;  WMUR,  Manchester, 
N.  H.  The  stations  recently  repre- 

sented by  Mr.  Watson  will  also  be 
handled  by  Spot  Sales  henceforth. 

Maj.  E.  M.  Stoer,  general  man- 
ager of  Hearst  Radio,  said  the 

shifts  were  the  result  of  changing 
conditions  with  respect  to  the  na- 

tional selling  problems  of  the  vari- 
ous stations.  He  could  not  be 

reached  Friday  for  further  com- 
ment on  the  apparent  withdrawal 

of  the  Hearst  organization  from  the 
radio  station  representative  field, 
nor  on  the  future  representation  of 
the  Hearst-owned  stations  WINS, 
New  York,  and  WISN,  Milwaukee, 
or  the  other  stations  now  repre- 

sented by  IRS. 

DCB  to  Advise  Draft  Release 

For  Radio  in  Essential  Cases 

Frazier  Hunt  for  GE 

ALTHOUGH  complete  details  were 
not  available  last  week,  it  is  under- 

stood that  the  Radio  and  Television 
Department  of  General  Electric 
Co.,  Schenectady,  in  early  March 
will  sponsor  a  series  of  thrice- 
weekly  news  programs  with  Frazier 
Hunt  on  a  coast-to-coast  network 
of  CBS  stations.  Also  rumored  was 
that  the  same  program  would  be 
broadcast  over  a  network  of  FM 
stations,  represented  by  the  Ameri- 

can Network,  negotiations  for 
which  are  now  in  progress.  Agency 
in  charge  is  Maxon  Inc.,  New  York. 

Jimmy  Fidler  on  Blue 
CARTER  PRODUCTS,  New  York 
(Arrid),  on  March  2  starts  Jimmy 
Fidler's  Hollywood  News  on  100 
Blue  Network  stations,  Mondays, 
7-7:15  p.m.,  with  rebroadcast  at 
10:30-10:45  p.m.  Agency  is  Small 
&  Seiffer,  New  York. 

KFEQ  Joins  Blue  March  15 

KFEQ,  St.  .Joseph,  Mo.,  on  March 
15  joins  the  Blue  Network  as  a  basic 
supplementary  station.  Network  base 
rate  is  $120  per  evening  hour. 

AWARE  of  the  plight  of  many 
broadcast  stations  because  of  the 
shortage  of  experienced  technical 
employes,  the  Defense  Communica- 

tions Board  is  initiating  steps  to 
advise  Selective  Service  authorities 
of  the  necessity  of  procuring  draft 
deferments  in  essential  cases. 

At  its  meeting  last  Thursday,  it 
is  understood,  reports  of  the  Domes- 

tic Broadcast  Committee  and  of 
the  Industry  and  Labor  Advisory 
Committees  relating  to  engineer- 
technician  shortage  were  consid- 

ered and  appropriate  action  was 
advised. 

The  Domestic  Broadcast  Commit- 
tee has  ascertained  it  takes  from 

nine  to  ten  months  to  train  opera- 
tors but  that  requirements  of  sta- 

tions, because  of  the  rigid  quali- 
fications imposed  by  the  FCC,  make 

it  difficult  to  procure  replacements. 
Selective  Service  officials,  it  was 

indicated,  are  being  advised  that 
deferment  of  broadcast  operators 
should  be  allowed  in  individual 
cases  with  reasonable  time  per- 

mitted for  procurement  of  replace- 
ments, lest  broadcasting,  as  an  es- 
sential war  operation,  be  impeded. 

No  over-all  deferment  is  being 
urged,  however.  Rather,  reasonable 

deferments  were  construed  essen- 
tial, varying  in  individual  cases, 

and  depending  upon  the  availabil- 
ity of  licensed  operators  in  the 

particular  area.  In  larger  cities, 
where  men  might  be  available,  the 
deferment  could  be  for  only  a  lim- 

ited time,  while  in  other  cases, 
notably  smaller  stations  in  remote 
areas,  nine  months  or  a  year  might 
be  entailed.  DCB  definitely  con- 

strues broadcasting  as  "important 
in  national  defense". It  was  felt  by  the  DCB  advisory 
committees  that  station  licensees 

are  entitled  to  "reasonable  notice" 
before  men  are  drafted,  and  that 
therefore  temporary  deferment  is 
desirable.  Where  temporary  defer- 

ment of  60  days  might  be  given, 
it  was  pointed  out,  if  replacements 
are  not  found  available,  the  de- 

ferments could  be  extended. 
Action  of  the  committees  came 

after  representatives  of  the  indus- 
try had  brought  to  their  attention 

the  serious  plight  of  many  stations 
over  the  draft  and  enlistment  situ- 
tion.  Moreover,  many  station  en- 

gineers were  reservists  and  have 
been  called  to  active  duty,  without 
deferment  recourse.  DCB,  it  was  re- 

ported, took  cognizance  of  these situations. 

SPOT  ANNOUNCEMENTS 

Used  by  Army  Campaign  for 
 Soldiers'  Families  

SPOT  announcements,  sent  regu- 
larly to  stations,  will  be  used  to 

assist  the  Army  Emergency  Fund 
Campaign  to  assist  families  of  offi- 

cers and  men  who  must  be  moved  to 
the  front  with  rapidity  and  secrecy, 
it  was  stated  in  a  Feb.  13  release 
of  the  NAB.  Opening  phase  of  the 
AEF  campaign,  NAB  stated,  will 
be  a  process  of  information  and 
education  as  to  what  the  organiza- 

tion is  and  why  its  needs  are  so 
vital.  Steady,  consistent  pro- 

gramming by  stations  was  re- 
quested. 

Undersecretary  of  War  Robert 
P.  Patterson  made  the  first  an- 

nouncement of  the  campaign  over 
CBS  Feb.  13,  10:80  p.m.  (EWT). 
Purpose  of  the  AEF  campaign  is 
outlined  in  such  spot  announce- ments as: 

"Unavoidably  many  a  family  of 
our  men  at  the  front  has  been  left 
in  temporary  financial  straits.  The 
Army  Emergency  Fund  has  been 
established  to  tide  them  over  until 
permanent  arrangements  are  made. 
Let's  all  chip  in  to  keep  'em  going! 
Send  your  contributions  today  to 
(AEF,  Post  Office  Box  1942,  Wash- 

ington, D.  C.)  or  (this  station). 
Remember,  if  it  helps  the  Army  it 

helps  you." 

MRS.  IDA  McNEIL,  who  owns  and 
manages  KFGX,  Pierre,  S.  D.,  was 
the  subject  of  a  per.sonality  sketch 
syndicated  nationally  by  the  Associ- 

ated Press'  feature  service  recently. 

ASCAP  Is  Named 

In  Suit  by  WOW 

Other  Nebraska  Outlets  May 

FoUow;  $300,000  Asked 
RELYING  upon  the  U.  S.  Supreme 
Court  decision  of  last  May  uphold- 

ing the  Nebraska  anti-monopoly 
statute,  WOW,  Omaha,  last  Thurs- 

day filed  a  $300,000  triple-damage 
suit  against  ASCAP  in  the  Federal 
District  Court  in  Omaha.  The  suit 
is  seen  as  the  forerunner  of  similar 
actions  by  other  Nebraska  stations 
and  public  performers  of  ASCAP 
music,  with  claims  in  the  neighbor- 

hood of  a  million  dollars  indicated. 
WOW,  owned  by  Woodmen  of  the 

World,  asks  $298,319  in  triple  dam- 
ages, alleging  payments  to  ASCAP 

resulted  in  damages  to  that  limit. 
The  complaint  cited  that  the  plea 
was  made  in  behalf  of  "all  others 

similarly  situated". State  Rulings 

The  Nebraska  anti-ASCAP  stat- 
ute, one  of  the  first  to  be  adopted 

in  the  series  of  state  anti-monopoly 
laws  aimed  at  the  Society,  became 
effective  March  7,  1937.  It  barred 
ASCAP  from  doing  business  in  the 
state  unless  certain  prerequisites 

were  met,  providing  for  per-use 
payments,  filing  of  catalogs  with 
the  state,  and  fixing  of  prices  for 
each  number  rendered.  ASCAP  at- 

tacked the  statute  and  carried  the 
case  to  the  Supreme  Court,  which 
held  last  May  that  the  state  statute 
was  proper  and  legal. 
WOW  held  that  payments  made 

to  ASCAP  under  protest  during 
the  intervening  period  amounted 
to  $87,724.  Under  the  statute  it 
held  it  was  entitled  to  three  times 

that  amount,  plus  accumulated  in- 
terest, resulting  in  the  suit  for 

approximately  $300,000. 

Drawn  for  BROADCASTING  by  Sid  Hix 

Further  Delay  Granted 

RCA-NBC   by  Tribunal 
A  SECOND  postponement  of  date 
for  filing  of  answers  to  the  anti- 

trust suits  of  the  Department  of 
Justice  against  RCA-NBC  from 
Feb.  27  until  March  27  has  been 
agreed  to  by  the  parties  at  the 
request  of  NBC  Counsel  John  T. 
Cahill.  The  court  was  expected  to 
approve  the  stipulation  shortly. 
The  CBS  answer  to  the  com- 

plaint filed  against  it  is  due  Feb. 
27,  but  it  was  learned  last  week 
that  this  network  also  will  seek 
a  month's  postponement.  The  suits 
were  filed  in  the  Chicago  Federal 
District  Court  on  Dec.  31  by  the 
Anti-Trust  Division.  Originally,  a 
one-month  postponement  had  been 
granted  in  each  instance  by  stipu- lation. 

Reply  to  the  triple-damage  suit 
of  MBS  against  RCA-NBC,  filed 
Jan.  10,  has  been  extended  until 
April  3.  MBS  and  six  of  its  af- filiated stations  seek  $10,275,000  in 
purported  damages  [Broadcasting, 
Feb.  9]. 

HARRY  FOX,  general  manager  of 
the  Music  Publishers  Protective  Assn., 
will  leave  New  York  late  this  week 
for  a  flying  visit  to  Hollywood  to  con- 

fer with  that  city's  music  publishers. 
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Announcing: 

A  NEW  SALES  SERVICE 

EXTENSIVE  study  of  the  movement  of  con- 
sumer goods  in  both  the  food  and  drug 

fields,  over  a  long  period  of  time,  has  brought 
to  light  the  need  for  a  hew  type  of  sales 
service.  These  studies  reveal  that -whether 
a  manufacturer  sells  through  jobbers,  sales 

agencies,  brokers,  or  direct  -  there  are  times 
when  there  is  a  decided  need  for  short,  in- 

tensive selling  campaigns. 

However,  a  manufacturer  who  decides  on 
such  a  course  is  faced  with  the  problem  of 

securing  capable  sales  personnel,  at  pro- 
hibitive cost.  Hence,  Specialty  Sales  has  been 

organized  as  a  sales  service  agency  avail- 
able, eventually,  to  manufacturers  operating 

in  Ohio,  Indiana,  Kentucky  and  West  Vir- 

ginia. 
Heading  Specialty  Sales  is  Lou  E.  Sargent, 

a  veteran  of  twenty-five  years  in  the  spe- 

cialty drug  and  grocery  selling  field  -  fifteen 
years  with  Harold  F.  Ritchie  and  Company, 
Inc.,  later  with  one  of  the  major  national 
drug  manufacturers,  and  with  a  ranking 
manufacturer  of  a  food  product  sold  in  both 

drug  and  grocery  stores.  Mr.  Sargent's  ex- 
perience fits  him  admirably  for  leadership 

of  this  new  type  of  sales  organization. 

Specialty  Sales  has  no  resemblance  to  sales 
agencies  as  they  have  been  known  in  the 
past.  Neither  is  it  intended  to  replace  the 

established  sales  organization  of  any  man- 
ufacturer. Rather,  its  purpose  is  to  supple- 

ment regular  sales  efforts  or  supply  a  short- 
term  sales  organization  for  intensive  selling 

efforts  on  new  packages  .  .  .  new  products 
.  .  .  special  deals  .  .  .  sales  support  for  special 
campaigns  or  seasonal  drives  ...  or  any 
other  sales,  distribution,  or  dealer  relations 
campaigns. 

Specialty  Sales  will  employ  only  men  with 
proven  sales  records,  high  type  men  who 
can  secure  and  keep  better  salary  jobs.  Its 

services  can  be  bought  at  one-half  or  less 
the  usual  man  power  cost,  and  it  offers  the 
additional  flexibility  of  having  a  one  week 
to  90  day  contract.  Specialty  Sales  will  not 

handle  more  than  four  non-competing  ac- 
counts at  one  time,  and  costs  can  be  com- 

puted on  a  per  call  or  weekly  flat  rate. 

Furthermore,  Specialty  Sales  will  have  full 
access  to  the  findings  of  a  large  research 

department  on  the  movement  of  drug  and 
food  products  and  the  attitude  of  dealers 
toward  manufacturers. 

Specialty  Sales  will  function  as  a  separate 
organization  but  will  work  in  cooperation 

with  WLW,  The  Nation's  Station,  with  finan- 
cial security  guaranteed  by  The  Crosley 

Corporation. 
Initial  operation  of  Specialty  Sales  will 

cover  the  trading  area  of  Greater  Cincinnati. 
As  sound  expansion  is  made,  nine  major 
markets  of  the  four-state  area  will  be  added. 

Opportunities  for  your  profitable  use  of 
Specialty  Sales  are  many.  For  details  of  its 
operation,  or  a  suggestion  as  to  how  you 
might  use  our  services,  call  or  wire  .  .  . 

SPECIALTY  SALES 

1329  Arlington  St, 

CINCINNATI,  OHIO 
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IT  CAN  BE WITH  THE 

RIGHT  PROGRAM  MATERIAL 

No  block  of  time  on  any  station  is  productive  in  itself.  It's  what 

goes  into  that  time  that  sells  goods  .  .  .  it's  the  program  that 

counts.  And  the  feature  you  can  recommend  with  confidence 

to  advertisers— present  with  pride  to  listeners— is  THE  TEXAS 

RANGERS  LIBRARY!  More  than  300  different  selections— western, 

Latin,  hill-billy,  novelty,  vocal  and  instrumental  numbers,  bril- 

liantly produced  and  recorded  in  Hollywood  by  America's  most 
versatile  eight-man  musical  organization!  At  a  new  low  cost. 

The  Texas  Rangers  Library  can  make  your  time  BIG-TIME  any  time! 

The 

TEXAS  RANGERS 

of  CBS  and  Hollywood 

Nationally  famous  Men  of  Music,  who 

have  built  a  loyal  following  of  millions, 

coast  to  coast.  Veterans  of  network  com- 

mercials and  sustainers— stars  of  outstand- 

ing transcribed  spot  successes  for  Old 

Gold,  Socony-Vacuum,  Mid-Continent  Pe- 
troleum and  others— featured  in  a  whole 

string  of  big  westerns  .  .  .  The  Texas 

Rangers  are  ready  now  to  appear  on  your 

station  exclusively  in  your  market! 

The  TEXAS  RANGERS  LIBRARY 

if    AN   ARTHUR   B.   CHURCH    PRODUCTION  ^ 
HOTEL    PICKWICK  10th    &    McGee  Kansas    City,  Mo. 
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MARKET  MEN 

GAIN  LISTENER  CONFIDENCE  FOR  WLS 

IN  THE  great  plains  of 
 the  Middle  West accurate,  current  market  information  is 

an  economic  necessity.  WLS  broad- 

casts such  information,  by  market  ex- 

perts, from  the  world's  largest  stockyards 
and  other  exchanges,  giving  current  prices, 

interpreting  future  trends. 

The  men  broadcasting  these  features  on 

WLS  speak  with  authority.  Every  product 

grown  in  the  WLS  area  is  covered  in  these 

broadcasts^ — livestock,  grain,  poultry,  fruit, 

cheese,  egg,  vegetable  and  wool  markets. 

In  addition  to  these  farm  market  services, 

WLS  broadcasts  hourly  reports  on  the  New 

York  Stock  Exchange,  frequent  daily  re- 

ports from  the  Chicago  Board  of  Trade — 
has  the  most  complete  radio  market  service 
in  the  Middle  West. 

Here  is  another  way  in  which  WLS  is 

part  of  the  life  in  Mid- West  America. 

[esented  by 

Blair  &  Company 

890  KILOCYCLES 

50,000  WATTS 
BLUE  NETWORK 

CHICAGO 

PRAIRIE 

FARMER 

STAT  I O  N 

BuRRiDGE  D.  Butler 
President 

Glenn  Snyder M.anager 
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Palmolive's  No  Exception . . . 

We'll  Do  It  For  YOU,  Too! 
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ONE    OF   A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE    &    PETERS  STATIONS 

I.  R.  lOMSBERRY 

EXECUTIVE  VICE-PRESIDENT,  WfiR  aild  WRBW,  BUFFALO 

1912  Became  licensed  radio  "ham" 
1917  Graduated  high  school  and 

became  officer  United  States 
Navy,  World  War  I 

1918  Radio  engineering  at  DeForest 
Laboratories  under  Dr.  Lee 
DeForest 

1922  Partner  and  manager,  WMAK, 
Buffalo 

1928  Vice -Pres.  and  Director  of 
Sales,  Buffalo  Broadcasting 
Corporation 

1931  Executive  Vice -Pres.,  Buffalo 
Broadcasting  Corporation 

T  the  age  when  most  kids  are  playing 
with  electric  trains,  Ike  Lounsberry  became 

a  licensed  radio  "ham".  From  that  day  to 
this,  Ike  has  been  one  of  radio  s  real 

pioneers.  His  dynamic,  forceful  manage- 
ment of  Buffalo  Broadcasting  Corporation 

has  brought  recognition  of  WGR  and 
WKBW  as  two  of  the  outstanding  radio 
stations  in  this  country. 

Yes,  it  is  management  that  makes  the 
radio  station.  Even  back  in  1932,  when 
Free  &  Peters  was  founded,  the  truth  of 

that  idea  was  apparent  to  us.  Acting  on 
that  principle  we  sought  representation 
only    of    those    stations    that    had  good 

management.    Because,    obviously,  those 
were  the  stations   that  would   go  places 
both  for  themselves  and  for  the  adver- 

tisers we  helped  to  bring  them. 

Today  the  fruits  of  that  policy  are  being 
harvested  by  most  of  the  people  who  buy 

most  of  the  spot -radio  time  in  America. 
Not  every  radio  station  we  represent 

is  the  "largest"  in  its  territory.  But 
every  one,  without  exception,  is  known 
for  those  unmistakable  qualities  that 

bespeak  good  management.  That's  the 
only  kind  of  station  we  work  for,  here 

in  this  group  of  pioneer  radio  -  station 

representatives. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL   DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .    .     MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  . .  IOWA  . .  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

. . . SOUTHEAST . . . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  . .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 

Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives Since  May,  1932 
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Government  Enlists  Advertising  for  War 

Radio  in  Key  Spot 
As  All  Media 

Are  Called 

THE  AMERICAN  advertising  in- 
dustry, with  radio  holding  a  key 

spot,  is  being  mobilized  by  the  Gov- 
ernment for  the  total  war  effort. 

Within  a  week  after  the  forma- 
tion of  the  Advertising  Council, 

composed  of  all  elements  of  the 
advertising  and  allied  arts  [see 
story  on  page  8],  the  machinery 
of  the  various  Government  agen- 

cies charged  with  the  propaganda 
and  morale-building  phases  of  win- 

ning the  war  was  thrown  into  high 
gear  and  all  media  were  having 
impressed  upon  them  the  import- 

ance of  the  role  they  must  assume. 

Public  Must  Learn 

President  Roosevelt  is  to  go  on 
the  air  tonight  (Monday)  and 
Donald  M.  Nelson,  chairman  of 
the  War  Production  Board,  goes 
on  the  networks,  in  rotation  yet  to 
be  decided  upon  among  them,  on 
the  four  successive  Monday  nights 
— to  deliver  speeches  calculated  to 
arouse  the  public  to  realization  of 
the  fact  that,  as  Mr.  Nelson  as- 

serted in  a  statement  last  week, 
"The  United  States  is  fighting  for 
its  life." 
The  feeling  among  highest 

Government  circles  that  an  urgent 
necessity  exists  to  hammer  into  the 
public  consciousness  the  gravity  of 
the  war  situation,  was  manifested 
by  Mr.  Nelson's  decision  last  week, 
despite  the  fact  that  he  is  one  of 
the  two  busiest  men  in  Washington, 
to  "go  to  the  country"  with  his  own 
15-minute  fireside  talks  on  the  net- 

works on  the  four  successive  Mon- 
day nights,  starting  March  2. 

Original  Nelson  Plan 

At  first  Mr.  Nelson's  WPB  public 
relations  advisors,  working  with 
the  OflRce  of  Facts  &  Figures,  clear- 

ing house  for  all  Governmental 
broadcasts,  had  planned  to  place 
him  on  the  air  for  seven  successive 
nights  starting  this  Tuesday,  tak- 

ing five-minute  periods  on  one  or 
another  network  out  of  programs 
which  enjoy  the  highest  audience 
ratings  so  that  the  widest  possible 
number  of  listeners  could  be 
reached. 

This  plan  was  abandoned  on  Fri- 

day, however,  in  the  belief  that  it 
would  not  be  good  programming 
and  that  Mr.  Nelson,  as  No.  2  man 
in  Washington,  should  have  periods 
of  his  own  on  schedules  that  still 
would  insure  him  a  vast  audience. 
The  networks  and  sponsors, 
through  the  Advertising  Council 
and  OFF,  had  willingly  agreed  to 
the  original  plan,  and  are  now 
clearing  time  for  the  schedule  of 
Monday  night  speeches  by  Mr.  Nel- 

son. The  networks  will  take  turns 
presenting  him  in  rotation,  offering 
him  also  to  independent  outlets. 

Mr.  Nelson  is  expected  to  pound 
away  at  the  thesis  he  expounded 
last  week  when  he  asserted: 

"We're  on  the  spot.  We're  paying 
heavily  for  our  complacency,  for 

A  JOINT  statement  from  the  War 
Production  Board  and  the  FCC,  de- 

tailing and  clarifying  the  proced- 
ures to  be  followed  under  the  De- 
fense Communications  Board's  rec- 

ommended "freeze  order"  of  Feb. 
12  [Broadcasting,  Feb.  16],  is  ex- 

pected to  be  issued  some  time  this 
week.  It  will  have  the  eff'ect  of 
formalizing  the  adoption  of  the 
order. 

Considerable  confusion  prevailed 
last  week  with  respect  to  the  status 
of  current  holders  of  construction 
permits  for  changed  facilities  of 
stations,  as  well  as  the  prospects 
for  new  construction.  Particularly 
acute  was  the  situation  where  hold- 

ers of  CPs  already  have  their 
equipment  in  hand  or  on  order  at 
factories  ready  for  delivery. 

Pool  Proposed 
One  school  of  thought  suggested 

that  all  such  equipment  be  thrown 
into  a  "broadcasters  pool",  to  be 
released  at  the  discretion  of  the 
FCC  in  accordance  with  its  determ- 

ination whether  any  new  services 
are  needed.  Attorneys  for  radio 
station  were  unable  all  last  week  to 
secure  rulings  on  individual  cases, 
even  where  equipment  has  already 
been  delivered  and  installed  and 
licenses  covering  CPs  were  merely 
awaited. 

That  present  broadcast  assign- 
ments will  be  frozen  as  they  now 

our  selfishness,  for  our  failure  to 

peel  off  our  shirts  and  do  a  job." 
Radio's  part  in  the  great  effort, 

along  with  that  of  other  media, 
will  be  to  "sell  the  war  to  the 
people",  as  one  spokesman  put  it. 
What  radio  can  and  must  do  is  al- 

ready being  told  to  networks,  sta- 
tions, advertisers  and  advertising 

agencies  by  the  Government  agen- 
cies set  up  for  that  purpose.  They 

are  already  hard  at  work,  laboring 
practically  around  the  clock,  to 
muster  every  resource  at  the  com- 

mand of  the  advertising  industry. 
An  Advertising  Liaison? 

While  officials  expressed  their 
satisfaction  with  the  formation  of 
the  Advertising  Council,  talk  per- 

exist,  was  regarded  as  a  foregone 
conclusion.  What  to  do  with  indi- 

vidual cases  which  do  not  impede 
the  war  effort,  particularly  if  the 
military  services  are  not  demand- 

ing the  equipment  already  built,  is 
the  big  question  mark. 
Whether  the  joint  WPB-FCC 

statement  will  take  the  form  of 

regulations  or  be  merely  of  a  di- 
rective character,  has  not  yet  been 

decided,  according  to  the  best  in- 
formation available.  The  basic 

wording  of  the  order  itself  as  pro- 
posed by  WPB-FCC  has  not  been 

changed,  it  is  understood,  but  the 
supplementary  statement  is  deemed 
necessary  to  serve  as  a  guidepost 
for  future  FCC  decisions  and  for 
outstanding  CPs  covering  new  and 
improved  facilities  [see  list  on 

page  24]. The  FCC's  legal  and  engineer- 
ing staff  has  drawn  up  a  memoran- 
dum covering  the  subject,  working 

in  collaboration  with  WPB  experts 
on  priorities.  But  by  Friday  night 
the  statement  was  not  yet  ready  for 
release. 

A  copy  was  understood  to  have 
been  sent  to  Chairman  James  Law- 

rence Fly,  who  is  also  chairman 
of  the  DCB.  Mr.  Fly  was  away  all 
last  week  resting  in  Florida.  He 
was  expected  back  some  time  this 
week.  In  the  meantime.  Commis- 

sioner Clifford  J.  Durr  has  been 
acting  as  chairman. 

sisted  in  Washington  that  an  ad- 
vertising liaison  man  might  soon 

be  chosen  to  coordinate  the  efforts 
of  the  combined  media.  Mentioned 
in  this  connection  was  Lee  Ander- 

son, until  recently  owner  of  the 
now-discontinued  Detroit  agency 

bearing  his  name.  Mr.  Anderson's 
agency  formerly  handled  part  of 
the  Chrysler  account,  but  he  has 
retired  from  business  and  is  un- 

derstood to  be  available  for  Gov- 
ernment service. 

The  Office  of  Facts  &  Figures 
has  been  mentioned.  It  would  be 
the  logical  place  for  an  advertising 
coordinator  if  one  is  chosen,  since 
it  is  the  operating  agency  of  the 
Government  whose  function  is  to 
correlate  information  needs.  The 
establishment  of  the  post  of  ad- 

vertising coordinator  presumably 
would  parallel  that  of  the  radio 
coordinator,  who  is  already  func- 

tioning in  the  OFF. 
Most  of  the  immediate  radio  ef- 

fort, which  is  to  impress  upon 
the  people  that  this  is  a  battle  of 
production  in  which  every  Ameri- 

can can  do  his  part  even  if  he  is 
not  in  the  armed  service,  is  cen- 

tered in  the  OFF  headed  by  Archi- 
bald McLeish,  which  has  been  des- 

ignated as  the  clearing  house  for 
Governmental  information,  includ- 

ing all  Government  broadcasts. 

Conferences  with  OFF 
The  radio  division  of  OFF, 

headed  by  William  B.  Lewis,  for- 
mer CBS  program  vice-president, 

with  Douglas  Meservey,  former  as- 
sistant to  the  program  vice-presi- 

dent of  NBC,  as  his  assistant, 
made  arrangements  for  the  Nelson 
broadcasts  upon  the  initial  sugges- 

tion of  the  Advertising  Council. 
Last  week  the  OFF  radio  execu- 

tives held  exhaustive  conferences 
first  with  the  radio  committee  of 
the  Advertising  Council  in  joint 

session  with  a  "program  idea" committee  of  the  four  networks; 
and  then  with  a  committee  repre- 

senting all  elements  of  the  station 
side  of  the  broadcasting  industry. 

The  meetings,  the  first  one  held 
last  Tuesday  and  the  second  on 
Friday,  were  largely  in  the  nature 
of  exploratory  sessions,  it  was  re- 

ported, designed  to  secure  from  the 
men  who  operate  the  radio  struc- 

ture and  who  produce  the  radio 

program   suggestions   as   to  how 

Ruling  to  Clarify  Procedure 

Under  Freeze  Order  Awaited 
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they  think  radio  can  best  present 
the  war  problem  to  the  people. 

Government  officials  spoke  most 
earnestly  to  the  groups  about  the 
gravity  of  the  situation  confront- 

ing America,  the  need  for  making 
the  people  conscious  of  the  war 
production  problem  and  the  abso- 

lute necessity  for  "translating  into 
radio  time"  the  fact  that  days  of sacrifice  are  at  hand  for  even  the 
most  humble  citizen. 

The  same  committees  are  to  re- 
turn to  Washington  this  week,  the 

first  again  on  Tuesday  and  the 
second  on  Friday,  and  it  is  expected 
that  their  members  will  bring  back 
some  concrete  ideas  on  how  best 
to  utilize  the  radio  medium.  The 
meetings  will  probably  be  held  on 
the  same  days  each  week  for  an  in- 

definite period. 
Meetings  with  Committees 

The  OFF  representatives  at  the 
sessions,  besides  Messrs.  Lewis  and 
Meservey,  were  Frank  Stanton  and 
Philip  Cohen.  The  first  meeting, 
embracing  the  network  and  agency 
representatives,  was  attended  by 
Charles  Vanda,  CBS;  Madeline  En- 

sign, program  director  of  WOL, 
Washington  (as  alternate  for 
Dolph  Opfinger),  for  MBS;  C.  L. 
Menser,  NBC;  Charles  Barry,  Blue 
Network;  A.  K.  Spencer,  J.  Walter 
Thompson  Co.;  Heagen  Bayles, 
Ruthrauff  &  Ryan;  John  G.  Hynes, 
Lord  &  Thomas;  John  A.  Carter, 
Pedlar  &  Ryan;  Arthur  Pryor, 
BBDO;  Frederic  William  Wile  Jr., 
Young  &  Rubicam;  R.  J.  Scott, 
Schwimmer  &  Scott;  Kirby 
Hawkes,  Benton  &  Bowles.  The  lat- 

ter eight  comprise  the  Advertising 
Council  Radio  Committee. 

The  second  committee  represent- 
ing stations  includes  Neville  Mil- 
ler, NAB  president;  John  Shepard 

3d,  president  of  the  FM  Network, 
who  is  now  headquartering  in 
Washington  as  liaison  man  for  the 
Broadcasters'  Victory  Council ; 
George  B.  Storer,  Fort  Industry 
Co.,  president  of  National  Inde- 

pendent Broadcasters;  James  D. 
Shouse,  WLW-WSAI,  Cincinnati, 
for  Clear  Channel  Broadcasting 
Service;  John  E.  Fetzer,  WKZO, 
Kalamazoo,  for  NAB;  Eugene  C. 
Pulliam,  WIRE,  Indianapolis,  pres- 

ident of  Network  Affiliates  Inc. 
The  latter  five  comprise  BVC.  Mr. 
Storer  was  unable  to  attend  last 
Friday's  meeting. 

It  is  expected  that  increased  ap- 
peals to  networks  and  stations  will 

be  made  for  time  to  be  devoted 
to  war  programs  and  to  the  vari- 

ous Government  departments  en- 
gaged in  war  activities.  However, 

the  OFF  is  expected  to  provide 
checks  and  balances  against  un- 

authorized and  irresponsible  re- 
quests. 

Following  the  Friday  session,  at 
which  ways  and  means  of  best 
handling  Government  news  and 
programs  were  explored,  OFF  ra- 

dio officials  re-emphasized  the  seri- 
ousness of  their  intentions  — 

demanding  time  clearances  on  sta- 
tions and  networks  if  and  as  war 

needs  require — by  announcing  that 
this  Monday  they  were  going  into 
a  huddle  with  Maj.  Gladstone  Mur- 

Advertising  Council  Formed 

To  Assist  Government  in  War 

THE  Advertising  Council,  spon- 
sored by  leading  industry  associa- 
tions and  comprising  representa- 
tives of  advertisers,  advertising 

agencies  and  me- 
dia, has  been  or- 

ganized to  "help the  Government 
utilize,  for  the 

purposes  of  in- 
spiring and  in- 
structing the  pub- 

lic  concerning 
various  phases  of 
the  war  effort, 
the  talents,  tech- 

niques and  chan- 
nels of  advertising,  which  in  nor- 
mal times  have  proved  they  can 

help  shape  the  thinking  and  action 
of  the  public,"  according  to  an  an- 

nouncement by  Chester  J.  La  Roche, 
Young  &  Rubicam,  chairman. 

Mr.  La  Roche 

Designed  to  coordinate  the  facili- 
ties of  national  advertising  and  to 

place  them  at  the  disposal  of  the 
Government  to  help  in  the  total  war 
effort,  the  Council  will  not  itself  at- 

tempt any  creative  work. 
Plan  Capital  Office 

Independent  committees,  composed 
of  leading  specialists  in  creative, 
production  and  media  fields,  will 
work  closely  with  the  Council  in 
aiding  the  various  Governmental 
departments  make  the  most  effec- 

tive use  of  space  and  time  made 
available  to  the  Government  by 
media  and  advertisers. 

First  discussed  at  the  joint  con- 
vention of  the  American  Assn.  of 

Advertising  Agencies  and  the  Assn. 
of  National  Advertisers  last  No- 

vember [Broadcasting,  Nov.  17], 
{Continued  on  page  56) 

HOOKUPS  FORFDR 

WILL  SET  RECORD 

MOST  comprehensive  shortwave 

hookup  in  the  history  of  NBC's  in- ternational division  operations  was 
arranged  to  carry  the  address  on 
the  four  major  networks  by  Presi- dent Roosevelt  on  Feb.  23. 

In  addition  to  the  NBC  Pan- 
American  network  of  120  stations, 
which  will  carry  the  speech  in 
Spanish  as  it  is  taken  off  the  NBC 
domestic  network  at  10  p.m.,  spe- 

cial RCA  Communications  lines 
will  send  a  Portuguese  translation 
to  Rio  de  Janeiro.  A  record  version 
also  will  go  over  the  Pan-American network  at  11  p.m. 

For  European  audiences,  WRCA 
and  WNBI,  NBC's  shortwave  sta- tions, and  WBOS,  Westinghouse 
shortwave  station  in  Boston,  will 
send  the  talk  at  1:30  a.m.  Feb.  24 
in  English,  Turkish,  German,  Ital- 

ian, French,  Spanish,  Portuguese 
and  the  transcribed  recording  of 
the  President's  own  voice.  All  day 
the  24th,  the  address  will  be  beamed 
to  the  rest  of  the  world  at  inter- 

vals in  nine  different  languages, 
including  Danish  and  Swedish. 

New  Business  Offsets  Network  Losses 

ALTHOUGH  the  war  and  its  con- 
current curtailment  of  certain  prod- 

ucts promoted  extensively  by  radio 
has  caused  some  cancellation  of 
radio  campaigns  since  Dec.  7,  1941, 
the  situation  has  been  mitigated  by 
replacement  programs  for  those 
going  off  the  air  because  of  priori- 

ties, as  well  as  by  a  gratifying 
number  of  new  shows  reported  by 
each  of  the  major  networks  to  have 
started  already  or  to  be  scheduled 
in  the  next  month  or  so. 

Most  of  the  network  changes — 
losses  as  well  as  gains — are  due  to 
normal  business  fluctuations  which 
have  no  connection  with  the  war. 

CBS,    adding   up    its  program 
changes  since  America's  entry  into 
the  war,  notes  four  cancellations 
definitely  due  to  war  causes. 

Replacement  Series 
Lipton  Tea,  because  of  uncer- 

tain shipments  from  Ceylon,  on 
Feb.  1  cancelled  Helen  Hayes; 
Magazine  Repeating  Razor  Co.  will 
cease  sponsorship  of  Duffy's  Tavern 
March  12  due  to  priorities;  Ford 
Motor  Co.  discontinues  its  Sunday 
Evening  Hour  with  the  March  1 
broadcast,  while  Chrysler  Corp. 
has  already  cut  the  Major  Bowes 
Amateur  Hour  to  a  half -hour.  Both 

ray,  managing  director  of  the  Ca- 
nadian Broadcasting  Corp.,  to  com- 

pare notes  on  how  radio  can  play 
the  most  effective  part  in  winning 
the  war. 

One  suggestion  already  advanced, 
in  the  light  of  the  Nelson  series 
of  talks  on  production  and  conver- 

sion to  war  needs,  is  that  certain 
weeks  be  set  aside  for  the  various 
drives.  Thus  one  week  might  be 
called  Army  Week  and  be  devoted 
to  concentrated  radio  campaigns 
for  recruiting;  another  Treasury 
Week,  with  emphasis  on  the  De- 

fense Savings  Bond  Drive;  an- 
other Rationing  Week,  etc. 

of  the  latter  changes  by  the  auto- 
mobile companies  are  brought  about 

by  the  war. 
To  offset  these  cancellations,  CBS 

states  that  Duffy's  Tavern  will continue  for  General  Foods  Corp., 
and  that  its  new  shows  include 
Junior  Miss  for  Procter  &  Gamble 
Co.;  Frazier  Hunt  for  General 
Electric  Co.;  That  Brewster  Boy 
for  Quaker  Oats  Co.,  formerly  on 
NBC ;  The  World  Today  for  United 
Fruit  Co.,  and  the  following  new 
shows,  which  started  in  January: 
How'm  I  Doin',  for  R.  J.  Reynolds 
Tobacco  Co.;  Elmer  Davis  Edits 
the  News,  for  Johns  -  Manville 
Corp. ;  First  Line  Defense,  for  Wm. 
Wrigley  Jr.  Co. 
CBS  also  reports  two  new  series 

on  its  Pacific  Coast  network:  Jane 
Endicott,  Reporter,  for  Sunnyvale 
Packing  Co.,  and  Bob  Garred  for 
Soil-Off  Mfg.  Co. 

The  only  two  cancellations  re- 
ported by  Mutual  as  due  to  the  war 

occurred  before  Dec.  7.  American 
Can  Co.  dropped  its  program  in 
the  summer  and  Tayton  Co.  in  No- 

vember, both  because  of  antici- 
pated shortage  of  material.  Rich- 

field Oil  Co.,  which  cancelled  Con- 
fidentially Yours  when  the  oil  and 

gas  situation  was  first  considered 
serious  last  fall,  has  resumed  the 
series.  Since  January,  new  shows 
have  started  on  Mutual  for  four 
sponsors,  including  Conti  Products, 
Fleischmann's  Yeast,  Seventh  Day 
Adventists  and  Regent  cigarettes. 

Changes  on  Blue 
Wren  Thrivo  Dog  Food  cancelled 

its  sponsorship  of  the  Moylan  Sis- 
ters on  the  Blue  Network,  because 

of  the  canning  priorities,  Hecker 
Products  took  over  the  program 
the  following  week  in  February. 
Also  on  the  Blue,  Mennen  Co.,  un- 

able to  get  alcohol  priorities  for  its 

cosmetic  products,  discontinued 
Capt  Flagg  &  Sgt.  Quirt,  which 
moved  to  NBC  for  Brown  &  Wil- 

liamson Tobacco  Co. 
Canada  Dry  has  cancelled 

Michael  &  Kitty  for  its  soft  drink 
Spur,  affected  by  the  sugar  shortr 
age,  and  the  Blue  has  acquired  two 
new  accounts  to  start  in  March, 
Carter  Products  and  the  Ontario 
Travel  Bureau. 
NBC's  only  war  casualty  is  the 

Morrell  Dog  Food  program  featur- 
ing Bob  Becker,  which  goes  off 

March  22.  The  Brown  &  William- 
son show.  Wings  of  Destiny,  also 

was  forced  off  the  air  because  of 
the  information  it  gave  about  air- 

ports as  well  as  its  weekly  offer  of 
an  airplane,  the  company  substi- 

tuting Capt.  Flagg  &  Sgt.  Quirt 
at  the  same  time. 

During  January  and  February, 
to  date,  NBC  has  started  new 
shows  for  the  following  sponsors: 
Ohio  Oil  Co.,  Signal  Oil  Co.,  Albers 
Milling  Co.,  International  Salt  Co., 
Libby-Owens-Ford  Glass,  Benja- 

min Moore  &  Co.,  and  R.  J.  Rey- nolds Co. 

Spot  Activity 
That  the  same  conditions  of 

more  than  enough  new  business  to 

compensate  for  any  wartime  can- 
cellations exist  in  the  spot  field 

as  well  as  for  network  business,  is 

generally  reported  by  station  rep- 
resentatives. Specific  demonstra- 

tion of  the  state  of  spot  business  i 
is  given  by  Charles  Michelson,! 
transcription  producer,  who  reports  | 
that  between  Dec.  8  and  Feb.  8( 

his  organization  conducted  a  sur-| 
vey  among  57  local  advertisers  in- 
all  parts  of  the  country  who  are 
using  Michelson  transcriptions, 

ranging  from  one-minute  announce- ments to  half-hour  programs,  to 
determine  the  effect  of  the  war  on 

{Continued  on  page  57) 
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Mr.  Wooten 

Right  to  Sponsor 

Bond  Series  Asked 

6th  NAB  District  Proposes 

Treasury  Grant  Authority 

UNDER  a  resolution  adopted  by 
the  6th  District  of  the  NAB,  held 
Feb.  18  in  the  Hotel  Roosevelt, 
New  Orleans,  the  U.  S.  Treasury 
was  asked  to  permit  sponsorship 

of  its  scripts  and 
other  program 
material. 
Edwin  W  . 

Craig,  of  WSM, 
Nashville,  con- 

cluding his  sixth 
term  as  director 
of  the  6th  Dis- 
trict  of  NAB, 
tendered  his  res- 

ignation, giving 
the  press  of  other  work  as  reason 
for  his  retirement.  Hoyt  B.  Wooten, 
president  and  general  manager  of 
WREC,  Memphis,  was  elected  unan- 

imously to  succeed  Mr.  Craig  fol- 
lowing adoption  of  a  resolution  in 

which  the  members  of  the  district 
expressed  their  thanks  to  Mr.  Craig 
for  his  work  as  director. 

Following  the  all-day  meeting, 
Mr.  Craig  was  guest  of  honor  at 
a  banquet  tendered  by  New  Orleans 
broadcasters. 

Support  Voted  BMI 
The  new  station  contract  of 

Broadcast  Music  Inc.  was  discussed 
by  Carl  Haverlin,  vice-president  of 
BMI.  Continued  support  of  BMI 
was  adopted  in  a  resolution  which 
followed  and  similar  action  was 
urged  for  other  sixth  district 
broadcasters.  Leonard  Callahan, 
general  counsel  for  SESAC,  and 
Robert  Murray,  public  relations  di- 

rector of  ASCAP,  outlined  their 
services  in  other  addresses. 

At  the  noon  luncheon  of  the 
meeting,  delegates  were  guests  of 
the  New  Orleans  stations.  Speak- 

ers included  Maj.  F.  R.  Worthing- 
ton,  U.  S.  Marine  Corps;  Robert 
Coleson,  Radio  Section  of  the  Pub- 

lic Relations  Branch,  War  De- 
partment; and  Lieut.  Robert  Read, 

USN,  public  relations  officer  for 
the  eighth  Naval  District. 

At  the  afternoon  session,  the 
speaker  was  Robert  Richards,  as- 

sistant to  J.  Harold  Ryan,  As- 
sistant Director  of  Censorship  for 

Broadcasting,  followed  by  a  round- 
table  discussion  of  censorship  mat- 

ters. Other  speakers  heard  included 
Claude  Barrere,  NBC  Thesaurus; 
Herbert  Denny,  Standard  Radio; 
and  Cy  Langlois,  Lang-Worth  who 
gave  information  on  their  services. 
C.  E.  Arney  Jr.,  assistant  to  NAB 
president  Neville  Miller,  detailed 
activities  of  the  meeting. 
New  Orleans  was  endorsed  as 

the  site  of  the  1943  convention  of 
the  NAB.  Present  were: 

E.  A.  AJburty,  WHBQ  ;  H.  V.  Anderson, 
WJBO;  George  Blumenstock,  and  Robert 
L.  Sanders,  WSKB;  Mrs.  Frank  B.  Cash- 
man,  WIBC;  Rev.  F.  A.  Cavey  and  W.  H. 
Summerville,  WWL;  Jack  M.  Draughon, 
WSIX;  P.  K.  Ewing.  WDSU  ;  F.  C.  Ewing, 
WGCM;  Jimmy  Gordon,  WNOE;  James 
Hanrahan,     WMPS ;     Wiley     P.  Harris, 

Broadcasters  Victory  Council 

INDUSTRIAL  LIAISON  in  Washington  for  the  duration  is  Broadcasters 
Victory  Council,  with  John  Shepard  3d  (center),  Yankee  Network  presi- 

dent, as  the  chairman.  The  council  was  formed  in  late  January  [Broad- 
casting, Feb.  2].  Other  members  are:  George  B.  Storer  (upper  left), 

president  of  Fort  Industry  Co.  and  interim  president  of  NIB;  James  D. 
Shouse  (upper  right),  vice-president  of  WLW-WSAI,  for  Clear  Channel 
Broadcasting  Service;  John  E.  Fetzer  (lower  left),  owner  of  WKZO, 
Kalamazoo,  and  NAB  director,  for  the  NAB;  Eugene  C.  Pulliam,  presi- 

dent of  WIRE,  Indianapolis,  and  president  of  Network  Affiliates  Inc. 

Broadcasters  Victory  Council  Duties 

Are  Mainly  Liaison^  Declares  Shepard 
TO  CLEAR  UP  misunderstanding 
about  the  purpose  and  functions 
of  the  Broadcasters  Victory  Coun- 

cil, which  has  established  head- 
quarters in  Washington,  John 

Shepard  3d,  president  of  the 
Yankee  Network  and  chairman  of 
BVC,  issued  a  statement  last  week 

emphasizing  that  "BVC  is  an  emer- 
gency organization  designed  to  pro- 
vide a  much-needed  ball-bearing 

between  the  numerous  Government 

agencies  and  the  business  of  broad- 

casting." Mr.  Shepard  is  devoting  his  full- 

WJDX;  Harry  Stone  and  Douglas  Henry, 
WSM;  J.  C.  Liner  Sr.  and  J.  C.  Liner  Jr., 
KMLB;  John  C.  McCormack,  KWKH;  A. 
H.  Noble  and  F.  C.  Sowell  Jr.,  WLAC; 
Jack  Parrish,  KOTN;  Harold  Wheelahan, 
WSMB;  Earl  Winger,  WDOD;  C.  J. 
Wright,  WFOR;  H.  W.  Slavick,  WMC ; 
Hugh  M.  Smith,  WAML;  Jess  Swicegood, 
WKPT;  S.  C.  Vinsonhaler,  KLRA;  Roy 
Wooten,  WREC ;  G.  E.  Zimmerman, 
KARK;  C.  E.  Arney  Jr.,  NAB;  Claude 
Barrere,  NBC;  Leonard  D.  Callahan, 
SESAC ;  I.  T.  Cohen,  Robert  L.  Murray 
and  S.  Stephenson  Smith,  ASCAP ;  Carl 
Haverlin,  BMI;  Herbert  Denny,  Standard 
Radio;  William  Gaudet,  INS;  Cy  Lang- 

lois, Lang-Worth ;  Ted  Maloy,  UP;  Maj. 
F.  R.  Worthington,  Marine  Corps. 

time  to  BVC  activities  in  Washing- 
ton, having  taken  offices  in  the 

Munsey  Bldg.  Each  week  he  is 
sending  out  a  bulletin  to  all  sta- 

tions, regardless  whether  they  are 
affiliated  with  the  trade  groups 
making  up  the  BVC.  His  statement 
was  included  in  his  bulletin  of 
Feb.  18,  in  which  he  went  on  to state : 

"In  this  capacity,  it  has  no  in- 
tent to  negotiate,  intercede,  arbi- 

trate or  meddle  in  any  industry 
problems  that  are  not  outgrowths 
of  the  situation  in  Washington. 
"The  Council  cannot  go  into 

labor  disputes,  music  agreements, 
rate  structures  and  the  hundred- 
and-two  other  worries  which  broad- 

casting always  had  to  face. 
"To  all  these  have  been  added 

today  the  problems  of  censorship, 
the  demands  of  Government  agen- 

cies and  the  mounting  necessity  for 
super-charged  public  service. 

"Such  things  alone  —  and  they 
present  a  formidable  front  —  are 
the  fulltime  concern  of  the  Broad- 

casters Victory  Council." 

First  Freeze  CP 

To  Kodiak,  Alaska 

Need  for  Radio  Coverage  in 
Territory  Is  Recognized 
BASING  its  action  on  an  apparent 
need  for  broadcast  coverage  in  an 
area  at  present  not  receiving  a 

primary  signal,  the  FCC  last  Tues- 
day issued  a  construction  permit 

for  a  new  station  in  Kodiak,  Alas- 
ka, 250  watts  fulltime  on  1230  kc. 

Permitee  is  Edwin  A.  Kraft,  li- 
censee of  KINY,  Juneau,  Alaska, 

and  owner  of  Northwest  Radio  Ad- 
vertising Co.,  Seattle  agency. 

The  grant  is  the  first  since  the 

DCB  issued  its  projected  "freeze" order  of  Feb.  12,  leaving  the  FCC 
with  only  limited  discretionary 
powers  in  alloting  new  station 
facilities  [BROADCASTING,  Feb.  16]. 
New  grants,  as  in  the  Kodiak  ap- 

plication, under  the  order  are  to 
be  issued  only  after  the  FCC  has 
definitely  determined  that  the  pro- 

posed service  area  is  underserved 
and  does  not  receive  a  primary  sig- 

nal from  any  other  station.  At 
present  the  nearest  station  to 
Kodiak  is  the  250-watt  KFQD,  An- 

chorage, Alaska,  230  miles  to  the 
north.  Kodiak  is  on  Kodiak  Island, 
off  the  southern  coast  of  Alaska 
and  is  adjacent  to  the  Alaska 
Peninsula  leading  out  to  the 
Aleutian  Islands. 

Other  Commission  actions  last 
week  included  the  granting  of  a 
CP  to  KGIW,  Alamosa,  Colo.,  to 
increase  to  250  watts  fulltime  with 
a  new  transmitter,  and  the  grant- 

ing of  a  modification  of  license  to 
KTNM,  Tucumcari,  N.  M.,  to 
change  hours  of  operation  from  un- 

limited to  specified. 
Designated  for  hearing  were  the 

new  station  applications  of  Cham- 
bersburg  Broadcasting  Co.,  Cham- 
bersburg.  Pa.,  250  watts  on  1340 
kc. ;  William  L.  Klein,  Oak  Park, 
111.,  250  watts  on  1490  kc;  Mur- 
freesboro  Broadcasting  Co.,  Mur- 
freesboro,  Tenn.;  Andrew  L.  Todd, 
Murf  re^sboro ;  Nashville  Radio 
Corp.,  Nashville  Tenn.  The  latter 
three,  all  seeking  250  watts  on 
1450  kc,  will  be  heard  jointly. 

Fact  Revelation  Penalty 

Is  Advocated  by  Biddle 
IN  IDENTICAL  letters  to  House 
Speaker  Sam  Rayburn  (D-Tex.), 
and  Chairman  Frederick  Van  Nuys 
(D-Ind.),  of  the  Senate  Judiciary 
Committee,  Attorney  General  Fran- 

cis Biddle  last  Monday  urged  pen- 
alties of  $5,000  fine  or  two  years  in 

jail  for  unauthorized  persons  who 
reveal  secret  or  confidential  infor- 

mation of  the  Government. 
The  recommendation,  evidently 

aimed  at  radio  news  commentators 

and  newspapers,  will  "tighten  cen- 
sorship, voluntary  and  mandatory," Senator  Van  Nuys  said.  Attorney 

General  Biddle  explained  that 
though  there  are  present  laws  im- 

posing criminal  penalties  on  per- 
sons who  conceal,  destroy  or  multi- 

late  confidential  or  secret  Govern- 
ment documents,  there  is  no  legal 

compulsion  against  making  these 
documents  or  copies  of  them  avail- 

able to  other  interested  parties. 
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President  May  Settle  Shortwave  Dispute 

Federal  Agencies 

Disagree  Over 

Methods 

PRESIDENT  Roosevelt  may  short- 
ly be  called  upon  to  enunciate  a 

policy  with  respect  to  the  opera- 
tion of  this  country's  international shortwave  stations. 

Differences  arising  between  some 
of  the  private  operators  and  the 
Donovan  Committee  on  the  one 
hand,  and  between  the  Donovan 
Committee  and  the  Rockefeller 
Committee  on  the  other,  are  ex- 

pected to  require  intervention  of 
the  Chief  Executive,  who  presum- 

ably would  be  guided  in  his  decision 
after  consultations  with  officials  of 
the  FCC  and  the  Donovan  and 
Rockefeller  committees. 

Subsidy  Proposed 
The  Office  of  the  Coordinator  of 

Information,  or  COI,  as  the  Dono- 
van Committee  is  popularly  known, 

has  proposed  a  virtual  subsidy  to 
all  the  private  shortwave  opera- 

tors if  they  will  lease  all  of  their 
time  to  that  agency,  and  use  the 
funds  to  increase  their  powers  and 
otherwise  improve  their  facilities 
while  continuing  privately  to  main- 

tain complete  technical  and  par- 
tial program  operations. 

The  Office  of  the  Coordinator  of 
Inter-American  Affairs,  or  Rocke- 

feller Committee,  is  represented  as 
favoring  the  formation  of  a  sepa- 

rate Government-owned  or  com- 
bined company-owned  corporation 

to  take  over  and  operate  the  in- 
ternational broadcasting  facilities 

as  a  monopoly  somewhat  along  the 
lines  of  the  British  Broadcasting 
Corp. 

Conversations  between  COI  offi- 
cials and  the  licensees  of  the  short- 
wave stations  have  been  continu- 

ing for  more  than  a  fortnight  over 
a  COI  proposal  that  they  enter  into 
voluntary  lease  arrangements 
whereby  COI  will  control  all  of 
the  time  on  the  stations  with 
the  exception  of  4  p.m.  to  midnight, 
which  would  be  allocated  to  the 
Rockefeller  Committee  because 
those  hours  are  regarded  as  the 
most  favorable  for  reception  in  the 
Latin  American  countries  [Broad- 

casting, Feb.  9]. 

Rockefeller's  Sphere 
The  Rockefeller  Committee's 

sphere  of  activity  embraces  the 
Western  Hemisphere,  while  the 
Donovan  Committee  is  assigned  all 
the  rest  of  the  world  for  its  radio 
and  other  information  gathering 
and  disseminating  activities. 
The  COI,  in  projecting  its 

scheme,  calls  it  a  "voluntary  plan 
of  cooperation"  under  which  ex- 

isting stations,  and  others  to  be 
built  by  private  operators  or  non- 

profit foundations,  would  remain  in 
private  hands  but  be  coordinated 
into  a  programming  structure  that, 
except  for  the  time   allocated  to 

Rockefeller,  would  be  directed  by 
the  COI. 

This,  it  is  contended,  would  re- 
tain the  principle  of  private  opera- 
tion during  and  after  the  war,  and 

yet  give  the  Government  the  con- 
trol it  must  exercise  to  utilize  the 

shortwaves  to  their  greatest  ad- 
vantage in  the  immediate  emer- 

gency. 
The  COI  project  calls  for  pay- 

ment to  the  operators  of  their  main- 
tenance costs,  including  underwrit- 

ing the  expenses  of  and  securing 
priority  clearances  for  equipment 
to  increase  the  powers  of  the  sta- 

tions, so  that  their  signals  may  en- 
joy more  widespread  reception  in 

enemy  countries  as  well  as  among 
the  populaces  and  troops  of  the 
United  Nations  overseas. 

Private  Operators'  Position 
Most  of  the  private  operators  are 

said  to  be  taking  the  position  that 
they  will  do  anything  the  Govern- 

ment wants  them  to  do  during  the 
present  crisis.  Toward  those  who 
object  to  the  leasing  plan,  some  COI 
officials  take  the  attitude  that  they 

can  remain  outside  the  setup  if 
they  choose  but  that  the  plan  will 
be  put  into  effect  anyhow. 

'Voluntary  Enlistment' 
COI  officials  call  the  plan  a 

"voluntary  enlistment"  of  private 
shortwave  resources  for  the  dura- 

tion. They  propose  that  most  of 
the  programming  shall  be  done  by 
the  private  broadcasters  from 
studios  in  New  York,  and  they  in- 

tend to  draw  upon  the  foreign- 
language  producing  talent  of  the 
existing  setups  and  to  utilize  what 
they  regard  as  the  best  of  it.  COI 
will  also  produce  programs  and 
indeed  is  already  very  active  in 
the  shortwave  field,  particularly 
in  processing  and  furnishing  news 
reports  to  the  stations. 

All  of  the  programs  would  be  fed 
into  the  COI  switchboard  at  its 
studios  at  270  Fifth  Ave.,  New 
York,  and  thence  carried  to  all 
or  selected  stations  of  its  so-called 
Bronze  Network.  That  network  now 
links  all  but  one  of  the  privately 
owned  shortwave  stations  for  for- 

Transmitter,  Tube  Plants  Face 

Complete  Wartime  Conversion 

Receiver  Manufacturers  Rapidly  Make  Complete 

Military  Shift;  Jansky  May  Take  WPB  Post 

PLANS  for  complete  conversion 
of  transmitter  and  tube  manufac- 

turing plants  for  war  needs  are 
now  being  considered,  with  effec- 

tive action  expected  within  a  short 
time,  it  was  indicated  last  Wednes- 

day by  War  Production  Board 
officials. 

With  definite  word  having  been 
given  that  radio  receiver  manu- 

facturing is  slated  for  complete  war 
conversion,  a  similar  situation  in 
the  transmitter  and  tube  manufac- 

turing field  was  expected  to  fol- 
low the  recommendations  of  the 

Defense  Communications  Board 
virtually  freezing  station  alloca- tions. 

It  was  stated  to  Broadcasting 
last  Wednesday  by  Leighton  H. 

Peebles,  chief  of  WPB's  Communi- 
cations Branch,  that  allocations  of 

materials  for  transmitting  equip- 
ment would  be  cut  entirely  except 

construction  materials  allocated  to 
broadcasting  facilities  upon  request 
from  Naval  or  Army  quarters. 

The  Communications  Branch  is 
also  preparing  a  maintenance  and 
repair  order  for  the  entire  com- 

munications industry,  including 
broadcasting,  which  will  be  issued shortly. 

Jansky  May  Head  Radio 
Coincidentally,  it  was  learned  on 

good  authority,  there  is  a  probabil- 
ity that  C.  M.  Jansky  Jr.,  promi- 

nent Washington  consulting  radio 
engineer,  will  be  appointed  chief  of 

Mr.  Jansky 

the  radio  section  of  the  Communi- 
cations Branch.  Mr.  Jansky,  who 

was  out  of  the  city  last  week  and 
could  not  be  reached  for  verifica- 

tion, is  senior  partner  in  the  firm  of 
Jansky  &  Bailey,  which  is  already 

working  on  radio 
scientist  person- nel allocations  for 

the  National  De- 
fense Research 

Committee. 

A  former  elec- 
trical engineering 

professor  at  the U  of  Wisconsin, 
Mr.  Jansky  is  also 

a  past  president 
of  the  Institute  of  Radio  Engineers. 
If  he  takes  the  job,  he  presumably 
will  be  required  to  withdraw  from 
private  consulting  practice. 

No  Labor  Problem 

Mr.  Peebles  had  previously 
pointed  out  [Broadcasting,  Feb.l6] 
that  in  the  transmitter  field  defense 
orders  now  exceed  productive  ca- 

pacity of  plants.  With  civilian  de- 
mand for  apparatus  held  down  by 

freeze-order  controls,  the  turn-over 
to  full  war  need  manufacture  will 
be  virtually  automatic. 
On  Wednesday,  Mr.  Peebles 

stated  that  conversion  problems  of 
the  various  manufacturers  would 
be  given  individual  consideration, 
so  conversion  would  not  exact  un- 

{Continued  on  page  50) 

eign-language  programs  initiated 
by  the  COI. The  only  shortwave  outlet  not 
on  the  Bronze  Network  is  Gen- 

eral Electric's  50,000-watt  KGEI, 
at  Belmont,  near  San  Francisco. 
Projected  recently  also  is  a  sec- 

ond Pacific  Coast  shortwave  out- 
let, the  100,000-watt  KWID,  which 

Wesley  I.  Dumm,  owner  of  KSFO, 
is  now  building  at  San  Francisco. 
These  stations  direct  their  signals 
primarily  to  the  Far  East. 

Both  COI  and  the  Rockefeller 

groups  insist  they  have  no  inten- 
tion of  stepping  into  the  domestic 

broadcasting  field.  Their  interest 
in  shortwaves  is  born  of  the  war 
emergency,  the  former  proposing 
to  use  radio  as  a  weapon  of  propa- 

ganda throughout  the  war  world 
and  the  latter  using  it  to  further 
Inter-American  relations. 

'Foot  in  the  Door' 
Objections  to  the  COI  plan  are 

said  to  be  based  primarily  upon 

the  argument  that  it  means  a  "foot 
in  the  door"  that  may  later  be 
opened  wider  to  lead  the  way  to 
Government  operation  of  domestic 
broadcasting.  This  is  countered  by 
the  assurance  that  Government  op- 

eration of  standard-band  stations 
is  not  contemplated  at  all,  but  that 
the  war  emergency  requires  more 
strenuous  shortwave  activity  than 
the  private  operators  have  yet  been 
able  to  exert. 

Several  of  the  large  shortwave 
operators  are  reported  to  have  de- clared they  will  willingly  go  along 

with  any  policy  which  the  Govern- 
ment decides  upon — ^whether  the 

semi-private  leasing  plan  projected 
by  COI  or  the  one-big-company  pro- 

posal of  the  Rockefeller  Committee. 
One  Big  Company 

On  behalf  of  the  Rockefeller 
Committee,  it  was  emphasized  that 
the  great  need  is  for  improvement 
and  unification  of  the  facilities 
and  that  the  COI  plan  is  only  a 
"partial  answer".  Either  the  status 
quo  should  be  maintained,  with 
the  private  operators  continuing 
to  run  their  stations  themselves  as 
now  for  reasons  of  patriotism,  pres- 

tige or  publicity,  or  one  big  com- 
pany should  be  formed  to  do  the 

whole  job,  it  was  said. 
The  big  problem,  the  Rockefeller 

Committee  holds,  is  one  of  physical 
coordination — the  providing  of  ade- 

quate power  and  beams  to  reach 
those  portions  of  the  world,  espe- 

cially the  Latin  American  coun- 
tries, not  now  being  sufficiently 

served.  Upon  this  point  there  is 
evident  agreement  between  the  two 
committees,  but  it  is  the  modus 
operandi  that  has  created  their 
differences. 
A  Rockefeller  official,  pointing 

to  what  he  regarded  as  a  flaw  in 
the  COI's  plans,  asserted,  "Why 
should  the  taxpayers'  money  be 
spent  for  what  we  are  now  get- 

(Continued  on  page  55) 
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Multiplying  Industrial  Payrolls 

Mammoth  new  industrial  projects  abuilding  and  nearing  completion  in 
Oklahoma  will  pour  millions  of  dollars  into  trade  channels.  By  the  end  of 
1942  in  the  Oklahoma  City  area  alone,  industrial  payrolls  will  be  quadrupled; 
influx  of  workers  is  expected  to  increase  population  33%. 

Steeply  Ascending  Farm  Income 

Radio  Station  WHY 

In  cities,  in  towns  and  on 
farms,  WKY  is  the  station  most 
Oklahomans  listen  to  most,  the 
station  best  able  to  turn  Okla- 

homa's expandinf;  income  into 
sales  .  .  .  to  keep  registers  ring- 

ing for  you! 

Oklahoma  farmers  handled  more  dollars  in  1941  than  in  any  year  since 

1928.  An  average  crop  this  year  will  easily  bring  Oklahoma  farmers  $3C^ 
000,000  and  may  crowd  the  peak  year  of  1924  when  farm  income  was  $3' 
000,000.  In  fact,  the  outlook  for  crop  production  could  hardly  be  better. 

Owned  and  Operated  by  The  Oklahoma  Publishing  Co. 
The  Daily  Oklahoman  and  Times+The  Farmer-Stockman 
KVOR,  Colorado  Springs  -^t  KLZ,  Denver  (Alfiliated  Mgtnt.) 
Represented  Nationally  by  the  Katz  Agency,  Inc 



Capital  Society  Pays  for  a  Program 

WEEKLY  Washington  15-minute 
bi'oadcast  on  WJSV,  Saturdays, 
1:30-1:45  p.m.,  Embassy  Day  at 
Hotel  2400,  started  off  Dec.  6  as 
an  ambitious  three-fold  patriotic 
gesture.  The  program's  purpose  is 
to  help  make  the  capital  of  the 
United  States  more  Latin  Ameri- 

can conscious,  to  contribute  to  the 
American  Red  Cross,  to  sell  U.  S. 
Defense  Bonds. 

In  the  first  11  weeks  of  broad- 
casting, besides  accomplishing  all 

three  original  purposes  most  suc- 
cessfully, the  hotel's  dining  room 

patronage  has  been  increased  to 
the  point  where  a  larger  kitchen 
staff  is  a  definite  requirement.  And 
social  Washington,  in  broadcast  at- 

tendance, is  buying  smart  wearing 
apparel  while  enjoying  the  buffet 
luncheon  in  the  ballroom. 

It's  really  quite  a  feat  that  has 
been  accomplished  and  Hotel  Man- 

ager Richards  insists  if  the  atten- 
dance keeps  on  growing,  he's  going 

to  need  Superman  in  person  to 
handle  the  trade.  Here's  how  it  all 
began. 

Social  Center 

Hotel  2400,  long  established  and 
popular  in  Washington,  was 
crowded  as  all  Washington  hotels 
are  during  the  wartime  activity. 
Meredith  Howard,  well-known  wo- 

man commentator  with  a  wide 
acquaintance  in  social,  diplomatic 
and  theatrical  circles,  resided  at 
the  hotel. 

November  last,  Miss  Howard  who 
felt  that  the  international  good- 

will value  in  a  series  of  Embassy 
broadcasts  was  of  tremendous  im- 

portance, particularly  at  this  time, 
mentioned  her  three-fold  idea  to 
Earl  Macintosh,  president  of  Hotel 
2400.  Mr.  Macintosh  agreed  im- 

mediately and  decided  to  inaugu- 
rate the  Embassy  broadcasts  which 

have  never  been  attempted  before 
and  are  only  possible  with  Wash- 

ington as  the  source.  It  was  de- 
cided that  25%  of  all  proceeds 

would  be  turned  over  to  the  Amer- 
ican Red  Cross  in  the  form  of  U.  S. 

Defense  Bonds.  The  initial  program, 
British  Embassy  Day  with  Lady 

QarfinckeVs  Class  Apparel  Sold  at 

Joint  Hotel  Charity  Project 

By    MARGUERITE    L.  SITGREAVES 

AT  ̂ 1  PER  TICKET,  Washington's  flossiest  socialites  clamor 
to  attend  a  combined  broadcast  and  style  show  at  the  Capital's 
fashionable  Hotel  2400.  There  they  enjoy  a  radio  program, 

aid  patriotic  charities  and  buy  quantities  of  class  wearing  ap- 

parel provided  by  the  exclusive  Garfinckel's  department  store. 
Often  they  buy  apparel  right  off  the  mannequins.  Always  re- 

luctant to  do  any  advertising,  Garfinckel's  name  is  not  associ- 
ated with  the  program  as  sponsor.  But  the  radio  trade  under- 

stands that  the  famous  store  takes  care  of  half  the  freight,  with 

Hotel  2400  putting  up  the  other  half.  Every  Saturday  the  'Em- 
bassy Day  at  Hotel  2400'  program  draws  swarms  of  paid  custo- 
mers from  the  ranks  of  Cabinet  wives,  embassies.  Congressional 

circles  and  other  branches  of  Washington's  social  set.  The 
writer  of  this  article  handles  script  for  the  fashion  program. 

Halifax,  wife  of  the  British  Am- 
bassador to  the  United  States, 

went  over  the  air  the  first  Satur- 
day in  December  from  the  Lounge 

Riviera,  Hotel  2400. 
Little  advance  publicity  was 

given  to  British  Embassy  Day.  The 
Lounge  Riviera  holds  250  luncheon 
guests.  Not  much  was  expected  in 
the  way  of  attendance,  but  the 
place  was  completely  sold  out.  One 
week  later,  for  Peruvian  Embassy 
Day,  the  broadcast,  was  moved  to 
the  large  ballroom  of  Hotel  2400. 
Now  in  the  11th  week  of  the  pro- 

gram, the  ballroom  is  packed,  the 
adjoining  Palm  Room  and  the 
small  cocktail  room  immediately  to 
the  side,  are  filled  to  capacity.  Each 
Saturday  patrons  are  turned  away 
and  the  main  dining  room  of  Hotel 
2400  is  showing  a  most  satisfactory 
daily  increase. 

Each  broadcast  is  a  diplomatic 
luncheon  program,  presided  over  by 
Meredith  Howard  whose  personally 
invited  guests  including  men  and 
women  nationally  prominent  in 
military,  governmental,  diplomatic 
and  congressional  sets,  are  intro- 

duced weekly.  An  American  Red 

EMBASSY  CIRCLES  provide  themes  for  the  unique  charity-style-radio 
events  at  Hotel  2400,  Washington.  At  the  recent  Venezuelen  Day  pro- 

gram, this  group  took  the  lead  (1  to  r)  :  Senor  Arturo  Lares,  embassy 
counselor;  Mrs.  Henry  Bell  Gwynn,  daughter  of  Patrick  J.  Hurley,  U.  S. 
Minister  to  New  Zealand,  modeling  a  fur  coat;  Meredith  Howard, 
m.c.  of  the  program;  George  A.  Richards,  manager  of  the  hotel. 

Cross  executive  is  in  regular  at- tendance. 

A  native  dish  of  the  country  hon- 
ored is  featured  on  each  menu.  Per- 

fume favors  are  given  the  ladies. 
The  Ambassador  or  Minister  rep- 

resenting the  Embassy,  is  inter- 
viewed by  Meredith  Howard  along 

"Good  Neighbor"  lines,  all  to  an 
appropriate  musical  background, 
tables  in  V-shape  formation,  the  21 
Pan-American  and  Allied  flags  fly- 
ing. 

Defense  Costumes 

As  to  the  actual  selling  of  wo- 
men's apparel  in  connection  with 

Embassy  Day  at  Hotel  2400?  From 
the  first  broadcast  on,  for  fashion 

interest,  Garfinckel's,  the  capital's 
exclusive  store  for  women's  ap- 

parel, has  provided  a  fashion  show 
with  Washington  debutantes  and 
society  matrons  acting  as  manne- 

quins. The  costumes  are  interpreted  by 
Meredith  Howard  from  a  defense 
angle.  Materials  as  affected  by  pri- 

orities, styles  as  adapted  to  war- 
time activities  meeting  both  psy- 

chological and  practical  needs,  are 
stressed.  Each  Saturday,  Washing- 

ton socialites  are  buying  many  of 
the  expensive  Garfinckle  hats, 
dresses  and  coats  directly  from  the 
mannequins. 

To  date,  in  addition  to  Great 
Britain  and  Peru,  the  countries  of 
Turkey,  Mexico,  China,  Belgium, 
Poland,  the  Philippines  and  Vene- 

zuela have  been  honored  on  Em- 
bassy Day  at  Hotel  2400.  In  some 

instances  young  women  from  the 
embassies  wear  native  costumes. 
On  the  Feb.  28  broadcast,  hun- 

dreds of  dollars  in  Defense  Bonds 
are  to  be  turned  over  to  the  Amer- 

ican Red  Cross. 
This  event  is  to  be  covered  by  a 

special  assignment  of  photogra- 
phers sent  from  a  national  pic- 
torial magazine.  News  of  each 

broadcast  is  sent  to  South  America 

through  foreign  correspondents  at- 
tending each  Embassy  luncheon. 

Reservations  for  the  broadcasts  are 
being  made  weeks  in  advance;  the 
luncheon  is  gaining  the  reputation 
of  being  the  most  brilliant  affair 
in  Washington. 

Hostess  and  originator,  Mere- 
dith Howard,  is  known  as  Wash- 

ington's "Minister  of  Goodwill", 
and  sponsor  Hotel  2400  is  con- 

vinced beyond  dispute  that  if  you 
"cast  your  bread  upon  the  air- 

waves, it  comes  back  layer  cake." 
No  Commercials 

This  prestige  program  carries  no 
commercials.  The  name  of  the  hotel 
falls  naturally  throughout  the 
script;  the  fashion  show  with  the 
defense  angle  and  prominent  man- 

nequins, is  highly  narrative. 
A  sponsored  show  with  no  direct mention  of  sponsorship! 
A  radio  program  so  painlessly 

and  subtly  commercial  that  the 
dining  room  "studio"  audience  and 
the  air-following  do  not,  as  a  whole, 
realize  the  show  is  sponsored! 

Unusual? 
Practically  unheard  of  —  and 

highly  successful.  Perhaps  a  new 
radio  art  in  the  dawning? 

Discs  for  Musical  Show 

FOLLOWING  successful  use  of  ra- 
dio to  sell  tickets  for  "Hellzapop- 

pin"  [Broadcasting,  Nov.  3,  1941], 
the  comedy  team  of  Olsen  and  John- son and  their  producing  associates, 
the  Messrs.  Shubert,  are  using  time 

for  their  new  show  "Sons  0'  Fun" at  the  Winter  Garden  in  New  York. 
One  -  minute  transcriptions  are 
broadcast  on  WABC,  WNEW  and 
WOV,  New  York,  and  on  eight 
other  stations  in  Philadelphia, 
Hartford,  New  Haven,  Boston, 
Baltimore  and  Washington.  Mario 
Lewis,  radio  director  of  Blaine- Thompson  Co.,  New  York,  prepared 
the  programs  in  cooperation  with 
C.  P.  Grenaker,  advertising  man- ager for  the  Shuberts. 

Sheffield  Spots 

SHEFFIELD  FARMS  Co.,  New 
York,  for  three  of  its  creamed  cot- 

tage cheese  products  is  conducting 
a  six-week  campaign  from  Feb.  16 
till  Easter  on  seven  stations  in  the 
New  York  Metropolitan  area.  Us- 

ing a  total  of  425  50-word  station break  announcements,  the  company 
is  promoting  the  three  cheese  prod- 

ucts in  two-week  periods.  Stations 
are  WABC,  WMCA,  WOR,  WQXR, 
WHN,  WNEW  and  WINS.  Agency 
is  N.  W.  Ayer  &  Son,  New  York. 

Steel  Firm  to  Return 

TENNESSE  COAL  &  IRON  Co., 
Birmingham,  a  subsidiary  of  U.  S. 
Steel  Co.,  again  this  year  is  plan- 

ning a  spot  campaign  for  its 
chicken-wire  fences,  using  8  or  10 
stations  south  of  the  Mason-Dixon 
Line.  Series,  to  start  in  the  spring, 
will  probably  consist  of  thrice- 
weekly  quarter-hour  periods,  a  type 
undecided.  Agency  is  BBDO,  New 
York. 
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Controlled  Remote  Interview  Allowed 

Ryan    Approves  Series 

With   Safeguards ; 

No  Code  Change 

ADEQUATELY  safeguarded,  cer- 
tain types  of  man-on-the-street 

programs  will  be  permissible  un- 
der the  Wartime  Censorship  Code 

— but  only  after  each  particular 
program  and  its  method  of  presen- 

tation have  secured  the  written 
approval  of  the  radio  division  of 
the  Office  of  Censorship  under  J. 
Harold  Ryan. 

This  was  made  known  last  week 

after  Mr.  Ryan's  office  had  given 
a  go-ahead  to  Hulbert  Taft  Jr., 
manager  of  WKRC,  Cincinnati, 
covering  a  program  in  which  pre- 

selected interviewees,  chosen  by 
civic  and  educational  organizations, 
are  questioned  and  the  questions 
and  answers  pre-written  before  be- 

ing broadcast.  To  guard  against 
deviations  from  the  script,  the  pro- 

gram keeps  two  announcers  and  an 
engineer  on  the  job  at  all  times. 

Careful  Check 

If  this  is  not  sufficient  safeguard, 
it  is  agreed  that  the  rehearsed 
program  shall  be  transcribed  and 
that  the  broadcast  will  go  on  only 
after  a  time-lag. 

Mr.  Ryan,  in  reporting  that  his 
office  had  approved  for  broadcast 
this  variation  of  the  conventional 
quiz  or  man-in-the-street  program, 
upon  which  the  Code  [Broadcast- 

ing, Jan.  19]  otherwise  frowns, 
pointed  out  that  Mr.  Taft  had 
"revised  the  format  of  his  show 
so  as  to  apply  safeguards  deemed 
essential  for  protection  against  its 
possible  use  for  subversive  pur- 

poses." He  called  attention  to  the  fact 
that  the  adequacy  of  the  safeguards 
adopted  in  this  instance  was  de- 

pendent upon  the  use  of  more  per- 
sonnel and  equipment  than  ordinar- 

ily are  available  to  smaller  sta- 
tions. For  this  reason,  he  urged 

that  other  station  managements 
consult  the  Office  of  Censorship 
about  their  specific  problems  be- 

fore instituting  substitute  prog- 
rams which,  in  their  own  opinion, 

might  provide  the  necessary  safe- 
guards. 

"Virtually  every  program  of  this 
general  type  varies  in  some  degree 
from  the  others,"  Mr.  Ryan  said. 
"For  this  reason,  no  blanket  ap- 

proval of  substitutes  can  be  given 
in  advance.  Broadcasters  who  feel 
that  they  could  make  use  of  such 
programs  and  still  fulfill  their 
obligations  of  self-censorship  should 
submit  their  specific  program 
structures  to  the  Office  of  Cen- 

sorship for  review  and  interpreta- 

tion." 
In  other  words,  the  approval  of 

the  WKRC  program  is  not  to  be 
construed  as  blanket  approval  for 
similar  programs,  each  one  of  which 
must  be  acted  upon  individu- 

ally. The  Office  of  Censorship  is 
inclined  to  give  station  manage- 

ments the  best  possible  break  un- 

der the  Code,  but  no  chances  will 
be  taken  that  might  lead  to  slip- 

ups. Not  a  Deviation 

Mr.  Ryan  emphasized  that  the 
ruling  in  the  WKRC  case  was  not 
in  any  way  a  deviation  from  the 
Code  provision  which  states,  "Gen- 

erally speaking,  any  quiz  program 
originating  remotely,  wherein  the 
group  is  small,  and  wherein  no  ar- 

rangement exists  for  investigating 
the  background  of  participants, 
should  be  discontinued."  While  this 
section  of  the  Code  refers  specifical- 

ly to  man-on-the-street  interviews, 
airport  interviews,  etc.,  Mr.  Ryan 
asserted  that  safeguards  are  pro- 

vided through  the  office  of  Censor- 
ship's rigid  requirements  that  every 

broadcaster  submit  his  case  for  in- 
dividual ruling.  There  are  to  be  no 

deviations  from  the  basic  purposes 
of  the  Code,  he  asserted. 

Conditions  to  be  outlined  by  sta- 
tion managers  in  presenting  their 

cases  for  approval  by  the  Office  of 
Censorship  are  suggested  by  the 
Broadcasters'  Victory  Council  in  a letter  to  all  stations  last  week.  The 
letter  suggests: 

The  broadeastei-  will  maintain 
complete  control  over  all  persons 
allowed  aece.fs  to  the  microphone, 
and  the  master  of  ceremonies  shall 

UNDER  SPECIAL  temporary  FCC 
authorization,  KPAS,  Pasadena, 
Cal.,  authorized  last  Sept.  9  as  a 
new  10,000-watt  fulltime  station  on 
1110  kc,  on  Feb.  16  started  operat- 

ing temporarily  with  5,000  watts  on 
an  18-hour  daily  schedule  after  sev- 

eral delays  caused  by  technical  dif- 
ficulties. 

J.  Frank  Burke,  president  and 
general  manager  of  Pacific  Coast 
Broadcasting  Co.,  operating  the  sta- 

tion, stated  that  KPAS  will  con- 
tinue under  the  present  setup  until 

early  May  when  a  10,000-watt 
Western  Electric  transmitter  is  in- 
stalled. 
KPAS  currently  is  utilizing  a 

Collins  5,000-watt  transmitter,  with 
a  three-tower  Wincharger  direc- 

tional antenna.  Studios  located  in 
the  Huntington  Hotel,  that  city,  are 
Western  Electric  equipped.  Trans- 

mitter is  located  at  El  Monte,  Cal. 
Other  Personnel 

Loyal  K.  King  is  executive  as- 
sistant to  Mr.  Burke,  with  John  L. 

Akerman,  commercial  manager,  and 
John  A.  Smithson,  chief  engineer. 
Other  staff  personnel  includes :  C. 
H.  Leinhaas,  formerly  with  WOC, 
Davenport,  la.,  and  WHO,  Des 
Moines,  program  and  production 
manager;  Joan  Shaffer,  formerly  of 
KFAC,  Los  Angeles,  commentator 
and  director  of  women's  programs; 
J.  Newton  Yates,  musical  director. 
Announcing  staff  consists  of 

Jack  Gregson,  formerly  of  NBC 

l)e  fully  conversant  with  the  War- time Code. 
Participants  will  be  selected  in 

advance  from  the  membershiii  of 
accredited  clubs,  civic  organiza- 

tions, or  educational  institutions. 
Precautions  will  be  taken  to  see 

that  unauthorized  persons  are  ex- 
cluded from  the  microphone 

through  the  use  of  an  assistant  to 
the  m.c. 

Interviewees  will  be  invited  far 
enough  in  advance  of  the  broad- cast to  allow  presentation  of 
proper  credentials  to  the  an- nouncer or  master  of  ceremonies. 

The  master  of  ceremonies  shall 
be  equipped  with  a  device  for  in- 

stantaneously cutting  off  the  pro- 
gram if  necessary. 

The  progi-am  will  be  transcribed and  broadcast  at  a  later  time  or 
day  so  it  may  be  thoroughly 
checked  by  the  production  depart- ment before  going  on  the  air. 

If  you  write  the  Office  of  Cen- 
sorship on  this  matter  and  do  se- cure its  permission  to  proceed  on 

the  basis  of  such  safeguards,  too 
much  stress  can  not  be  placed  on 
the  need  for  living  up  to  your 
promised  caution.  One  slip  by  a 
single  station,  and  the  entire 
privilege  can  be  revoked,  to  the 
detriment — both  in  reputation  and 
finances — of  the  entire  industry. 

No  Strange  Sponsors 
John  Shepard  3d,  president  of 

Yankee  Netwoi-k  and  chairman  of 
the  BVC,  from  his  Washington  of- 

fice added  another  warning  with 

and  CBS,  San  Francisco;  Paul 
Langford,  formerly  of  KMPC,  Bev- 

erly Hills,  Cal. ;  Gordon  Burke,  for- 
merly of  KGMB,  Honlulu;  Kani 

Evans,  formerly  of  KIRO,  Seattle. 
News  bureau  is  operated  by  Bill 
Holmes,  formerly  of  NBC,  San 
Francisco;  Paul  Hulderman,  for- 

merly writer  on  the  Shanghai 
(China)  Express;  Keye  Maxwell, 
formerly  publisher  of  the  Fullerton 
(Cal.)  News-Tribune.  Sales  execu- 

tives are  Jack  Withington  and 
Charles  Hughes,  formerly  of 
KFAC,  Los  Angeles;  Howard  Tul- 
lis,  formerly  of  KIEV,  Glendale, 
Cal.;  Marshall  Walker,  new  to  ra- 

dio. Pat  Walsh,  formerly  of  KFVD, 
Los  Angeles,  is  studio  chief  tech- 

nician, and  Hal  Lea,  music  li- 
brarian. 

Messrs.  Burke,  Akerman  and  King 
at  Launching  of  KPAS 

respect  to  "strange  sponsors"  in  his letter  to  the  trade. 
"Along  these  same  lines,"  he  said, 

"we  drop  a  warning  that  may  seem 
all  too  superfluous.  But  this  is 
war,  and  every  eventuality  must 
have  barriers  set  up  against  it. 
Never  accept  a  commercial  from 
an  unknown  individual  who  comes 
into  your  station,  pays  down  cash, 
and  wants  his  announcement  put 
on  the  air  as  soon  as  possible. 
"Any  actual  occurrence  of  this 

type  would  probably  be  more  subtle 
than  the  blunt  way  we've  stated  it. 
The  individual  might  introduce 
himself,  for  example,  as  the  new 
advertising  manager  at  the  Jones 
Department  Store.  'We're  having  a 
rush  sale  of  umbrellas,'  he  might 
say,  'and  we  want  to  get  this  plug 
on  the  air  before  it  stops  raining.' 
Maybe  the  Jones  Department  Store 
has  been  a  spasmodic  advertiser. 

Maybe  you're  anxious  to  get  more 
business  from  it,  and  decide  to 
oblige  this  new  advertising  man- 

ager. "A  simple  telephone  call,  how- 
ever, a  quick  bit  of  checking,  and 

then  you  can  be  sure  it's  all  on  the 
up-and-up.  Never  accept  business 
from  an  unknown  firm  until  you've 
checked  and  found  that  it's  authen- 

tic. And,  even  more  important,  be 
sure  that  your  personnel  under- 

stands this.  Broadcasting's  travel- 
ing a  trail  these  days  where  the 

foot  has  only  to  slip  once." 

'Town  Hair  Adopts  Rule 
to  Abide  by  Censorship 
TO  CLARIFY  the  question  period 

of  the  Blue  Network  America's Town  Meeting  of  the  Air  program 
in  light  of  the  censorship  rules 
announced  by  the  Office  of  Cen- 

sorship, Town  Hall,  New  York, 
has  announced  its  ten-point  pro- 

gram for  "Freedom  of  Speech  in 
Wartime,"  as  prepared  by  George 
V.  Denny  Jr.,  president  of  Town Hall. 

Since  shortly  after  war  was  de- 
clared, all  questions  have  passed 

through  the  hands  of  an  editorial 
board  composed  of  members  of  the 
Town  Meeting  staff,  before  they 
reach  the  air,  according  to  the 
statement.  Anyone  may  ask  a  rele- 

vant question  following  the  pre- 
pared addresses,  but  rather  than 

have  Mr.  Denny,  the  moderator, 
reject  improper  questions  on  the 
air,  a  member  of  the  staff  reviews 
them  before  they  are  asked. 

Pertussin  Spots 

SEECK  &  KADE  Co.,  New  York, 
which  is  running  a  winter  cam- 

paign for  Pertussin  cough  syrup 
using  spot  announcements  on  about 
25  stations,  has  been  testing  a  five-  . 
minute  transcribed  feature  titled 
The  Singing  Neighbor  on  four  sta-  i 
tions  since  mid-January,  and  last  f 
week  added  12  more  stations,  bring- 

ing the  total  to  16.  The  campaign 
of  thrice  weekly  broadcasts  will 
run  for  nine  more  weeks  on  WOR 
WGN  KYW  WWJ  WBAL  WNAC 
WBEN  WCHS  WGAR  WOWO 
WTIC  WLAW  KDKA  KOMO  and 
WFBL.  Single  exception  in  the 
schedule  is  WIOD,  Miami,  which 
presents  the  series  five  times  weekly 
for  a  six-week  period.  Agency  is 
Erwin,  Wasey  &  Co.,  New  York. 

KPAS^  New  Fulltime  Pasadena  Outlet^ 

Starts  Operation  With  Temporary  5  kii\ 
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We  are  referring,  quiz-fashion,  to  the  recent 

experience  of  a  razor  blade  manufacturer,  over 

KDKA. 

With  one-minute  announcements,  they  made  a 

special  offer  on  their  famous  whisker  harvesters. 

"We  hope  per-inquiry-cost  will  average  about 

15  cents,"  the  advertiser  confided. 

Well,  not  to  take  too  much  time  rubbing  the 

lather  in,  inquiries  cost  them  5.7  cents  apiece. 

That  is,  the  announcements  drew  nearly  three 

times  the  response  they  considered  par. 

Which  illustrates  why  keen  advertisers  choose 

KDKA.  They  know  that  KDKA  breaks  par 

as  regularly  as  they  mow  the  old  whiskers. 

And  it's  not  done  with  mirrors.  It's  done  with  a 

56-county  Primary.  With  a  million  and  a  quarter 

radio  families  in  500  towns.  Four  Pittsburghs! 

If  this  razor  blade  story  has  whiskers  on  it,  it's 

because  we've  told  so  many  like  it.  For  some 
more  good  stories, 

get  in  touch  with 

NBC  Spot  Sales. 

\jJB  WESTINGHOUSE  RADIO  STATIONS  INC  •  KDKA  KYW  WBZ  WBZA  WOWO  WGL 



First  Census  Data  on  Set  Oivnership 

Show  HI ,4^0  Nevada  Homes  Have  Radios 
FIRST  of  the  long-awaited  Bureau 
of  Census  reports  tabulating  radio 
homes  and  other  data  by  states 
and  counties  was  issued  last  week, 
covering  1940  census  findings  for 
the  State  of  Nevada.  It  appeared 
under  the  title,  Housing,  Second 
Series,  General  Characteristics  : 
Nevada,  and  like  the  others  to  come 
will  be  available  directly  from  the 
Government  Printing  Office,  Wash- 

ington, for  10  cents. 
No  Preliminary  Report 

No  schedule  has  yet  been  made  up 
for  the  issuance  of  the  remaining 
State  reports,  but  it  was  informally 
stated  at  the  Bureau  that  they 
will  be  released  sporadically  and 
that  it  may  take  the  rest  of  the 
year  before  all  of  the  48  States  are 
available.  The  issuance  of  the  re- 

ports awaits  their  still  incompleted 
tabulation  by  the  Bureau  and  their 
individual  publication  by  the  Gov- 

ernment Printing  Office,  which  is 
jammed  with  war  work.  No  prelim- 

inary reports  in  mimeograph  form 
are  being  released  under  the  policy 
of  conserving  paper. 
The  Nevada  report  includes 

tables  covering  occupied  dwelling 
units  by  tenure  and  population  per 
unit,  by  color  of  occupants,  urban 
and  rural;  analysis  of  dwellings  by 
types  of  structures,  year  built,  state 
of  repair  and  plumbing  equipment, 
household  and  refrigeration  equip- 

ment, central  heating,  mortgage 
status,  rents,  values,  etc.  Table  23, 
which  embraces  the  radio  count. 

covers  dwelling  units  by  counties, 
and  shows  the  number  of  rooms, 
number  of  persons  per  household, 
persons  per  room,  tenant-occupied 
units,  radio,  refrigeration  equip- 

ment, cooking  fuel,  heating  equip- 
ment and  mortgage  status. 

26,200  Home  Radios 
Total  homes  with  radios  in  the 

State  numbered  26,200,  or  81.49'<: 
[this  compares  with  28,500,  or  95%, 
reported  in  the  1938  Joint  Commit- 

tee's estimates  last  published  in  the 
the  1940  Broadcasting  Yearbook]. 
The  Census  Bureau's  tabulation 
gives  the  radio  homes  and  percent- 

ages by  counties,  and  also  shows 
the  number  of  non-radio  homes  and 
those  not  reporting  radios  in  each county. 

Culled  from  the  report  by  Broad- 
casting is  the  following  summary 

of  the  county  figures : 

Homes    %  of  Total 
County  With  Radios  Homes 
Churchill    1,183  78 
Clark    3.788  80.1 
Douglas    437  78.9 
Elko    2,433  78.2 
Esmeralda    400  65.3 
Eureka    248  57.1 
Humboldt    958  72.2 
Lander   390  67.7 
Lincoln    961  86.1 
Lyon   903  78.6 
Mineral    475  62.5 
Nye   897  67.1 
Ormsby    821  88.8 
Pershing    593  70.6 
Storey    317  87.1 
Washoe    8,703  90.4 
White  Pine    2,693  83.8 
STATE   26,200  81.4 

NAI  Board  Votes 

To  Support  Work 

Of  Victory  Council 

Lewis  Appointment  Endorsed; 

W^artime  Unity  Urged 
GOING  on  record  as  making  every 
other  interest  subordinate  to  the 
war  effort,  the  board  of  directors 
of  Network  Affiliates  Inc.  met  at 
the  Ambassador  Hotel  in  New  York 
last  Monday  and  Tuesday,  unani- 

mously adopting  a  resolution  of 
100 '^f  support  to  the  Broadcast- 

ers Victory  Council. 
Backing  up  this  resolution  with 

direct  action,  the  board  then  voted 
to  turn  over  the  NAI  headquarters 
offices  in  Washington  to  John  Shep- 
ard  3d,  chairman  of  the  BVC,  and 
his  staff  for  the  duration. 
The  board  further  adopted  a 

resolution  expressing  to  William  B. 
Lewis,  assistant  director  of  the  Of- 

fice of  Facts  &  Figures  and  Gov- 
ernment coordinator  of  radio,  the 

appreciation  of  NAI  for  his  action 
in  appointing  to  his  radio  advisory 
committee  a  group  of  broadcasters 
familiar  with  industry  conditions. 
As  liaison  between  the  broadcast- 

ers and  the  Government,  the  BVC 
deals  with  Mr.  Lewis  and  his  com- 

mittee in  determining  how  best  the 
requests  of  the  Government  for 
time  may  be  distributed  among 
networks  and  stations. 

Wartime  Unity 

Backing  up  still  further  its  intent 
to  put  aside  all  problems  which 
might  conflict  with  a  complete  and 
united  industry  wartime  program, 
the  NAI  board  proposed  a  truce 
with  superpower  broadcasting  in- 

terests, suggesting  that  the  situa- 
tion be  frozen  for  the  duration.  An- 

other resolution  was  adopted  urg- 
ing that  no  new  radio  legislation  be 

introduced  during  the  war. 
Meeting  with  BMI  Vice-Presi- 

dents Sydney  Kaye  and  Carl  Hav- 
erlin  to  discuss  the  current  status 
of  the  industry-owned  music  or- 

ganization and  its  new  eight-year 
contracts,  the  NAI  board  endorsed 
the  idea  of  maintaining  two  sepa- 

rate sources  of  music  to  insure 
a  competitive  situation  in  the  music 
market  for  broadcasters. 

At  another  session  with  John  G. 
Paine,  general  manager  of  ASCAP, 
and  Herman  Greenberg  of  the 

ASCAP  staff',  the  board  secured 
from  ASCAP  a  simplified  method 
of  reporting  musical  performances 
which  will  enable  the  broadcasters 
to  use  their  own  music  log  sheets. 
ASCAP  had  formerly  required 

that  these  reports  be  made  on  spe- 
cial outsize  form_s,  too  large  for 

a  standard  typewriter.  The  ASCAP 
executives  also  agreed  that  in  re- 

porting the  use  of  the  Society's 
music  on  transcriptions  and  phono- 

graph records  the  broadcasters 
could  list  simply  the  names  of  the 
compositions  and  the  numbers  of 
the  records.  ASCAP  also  agreed  to 
remove  from  reports  the  require- 

ment that  they  be  made  under  oath. 
The  second  day  of  the  NAI 

board   meetings   was    devoted  to 

transcriptions  and  their  use  under 
the  new  licensing  systems,  so  that 
both  commercial  and  library  tran- 

scriptions may  be  used  by  stations 
holding  any  of  the  possible  com- 

binations of  ASCAP  and  BMI  li- 
censes. 

The  various  angles  of  the  prob- 
lem were  discussed  at  length  with 

representatives  of  the  transcrip- 
tion industry,  including  Lloyd  Eg- 

ner  of  NBC,  Al  Sambrook  of  WBS 
and  Ralph  Wentworth  of  Langlois 
&  Wentworth,  but  no  decisions  were 
reached. 

Ten  of  the  12  NAI  board  mem- 
bers attended  the  two-day  meeting, 

as  follows:  Eugene  C.  Pulliam, 
WIRE,  president;  Hulbert  Taft  Jr., 
WKRC,  vice-president;  Ed  Craney, 
KGIR;  W.  J.  Scripps,  WWJ;  Hoyt 
Wooten,  WREC;  Ronald  Woodyard, 
WING;  H.  J.  Brennen,  KQV;  Leon- 

ard Kapner,  WCAE;  John  A.  Ken- 
nedy, WCHS;  Donald  Davis,  WHB, 

Edgar  L.  Bill,  WMBD,  and  Luther 
Hill,  KRNT,  were  kept  away  by 
illness. 

Adam  Hat  on  Coast 

ADAM  HAT  STORES,  New  York, 
in  the  first  of  a  staggered  series  of 
up  to  26  fightcasts  to  originate 
from  the  West  Coast,  on  Feb.  27 
will  sponsor  the  welter-weight  class 
non-title  bout  between  Baby  Ariz- 
mendi  and  Jimmy  Garrison,  on  13 
Pacific  Blue  Network  stations,  Fri- 

day, 10-10:45  p.m.  Glicksman  Adv. 
Co.,  New  York,  is  agency. 

FCC  INQUIRY  PLAN 
AWAITING  ACTION 

STYMIED  for  the  present  because 
of  pressing  matters  pertaining  to 
the  war  effort,  the  various  resolu- 

tions and  bills  aimed  at  investiga- 
tion or  reorganization  of  the  FCC, 

are  all  dormant  with  the  exception 
of  the  Cox  resolution  proposed  by 
Rep.  Cox  (D-Ga.)  which  is  aimed 
at  an  investigation  of  the  FCC  gen- 

erally as  well  as  the  stewardship 
of  Chairman  James  Lawrence  Fly. 

Rep.  Cox  stated  to  Broadcasting 
last  Thursday  that  he  expects  hear- 

ings on  his  resolution  before  the 
House  Rules  Committee  either  Feb. 
24  or  Feb.  25. 

Other  legislation  aimed  at  the 
FCC  includes  the  Sanders  Bill,  pro- 

posed by  Rep.  Sanders  (D-La.) 
which  asks  for  the  reorganization 
of  the  FCC;  the  White  Resolution, 
pending  in  the  Senate,  proposed  by 
Sen.  White  (R-Me.)  to  investigate 
both  the  FCC  and  the  industry;  and 
the  White  Bill  to  reorganize  the 
FCC,  paralleling  somewhat  the 
Sanders  Bill.  Both  the  White  reso- 

lution and  bill  have  been  dormant 
since  last  June  but  their  revival 
is  thought  possible  in  the  light  of 
imminent  House  action. 

Other  than  the  impending  action 
on  the  Cox  Resolution,  only  spo- 

radic recent  attention  has  been 
given  to  activities  of  the  FCC  and 
to  the  background  of  its  personnel. 
Most  recent  was  the  reference  to 
the  investigation  of  the  FCC  by 
Rep.  Dies  (D-Tex.),  referred  to  by 
Rep.  Eliot  (D-Mass.)  on  the  fioor 
of  the  House  last  Wednesday  [see 

page  51]. 
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LONG  AND  SHORT  met  when 
Congressman  Dewey  Short,  of  Mis- 

souri, came  to  Cincinnati  to  deliver 
the  annual  Lincoln  Day  address 
at  a  Republican  gathering,  and  got 
together  with  Dewey  Long  (left) , 
recently  appointed  sales  manager 
of  the  Chicago  office  of  WLW,  Cin- 

cinnati [see  story  below]. 

Grinalds  Heads  WSAI; 

Long  to  Handle  Chicago 
Sales   Office  for  WLW 

APPOINTMENT  of  Archie  Grin- 
alds as  general  manager  of  WSAI, 

Cincinnati,  sister  station  of  WLW, 
was  announced  Feb.  18  by  James 
D.    Shouse,  vice- 
president   of  the  .a^Bfr'^^ Crosley  Corp.  in  pl^^l 

charge  of  broad- casting.  Mr.  Gri-  ^ nalds,  sales  man-  | 

tion    since  1938, succeeds     Dewey  ^Jf^^M 

ing  transferred  to  wKBtK^KKtM 

Chicago    to  be- 

come sales  man-     ̂ i'-  Grinalds ager  of  the  Chicago  office  of  WLW. 
Walter  Callahan,  manager  of  the 

Chicago  office  for  the  last  two 
years,  is  returning  to  Cincinnati  to 
become  assistant  to  Robert  E.  Dun- 
ville,  general  sales  manager  of  the 
broadcasting  division  of  Crosley  of 
which  he  also  is  vice-president. 

In  the  New  York  office  of  WLW, 
Bernard  Musnik,  who  has  been  in 
charge  there  of  sales  for  WLWO, 
Crosley  shortwave  station,  is  being 
transferred  to  the  regular  sales 
staff  of  WLW. 

Mr.  Long  joined  WSAI  as  man- ager in  August,  1938,  coming  from 
WAPI,  Birmingham.  He  had  pre- 

viously served  in  executive  capaci- 
ties at  WBT,  Charlotte,  and  WFBG, 

Greenville,  S.  C.  Two  months  after 
becoming  manager  of  WSAI,  Mr. 
Long  sent  for  Mr.  Grinalds,  who  at 
the  time  was  a  salesman  for 
WAGA,  Atlanta.  They  first  met  at 
the  old  WRDR,  Augusta,  Ga.,  in 
1932.  Changes  are  effective  March  1. 

Midwest  War  Session 

WARTIME  conditions  affecting 
various  media  including  radio  will 
be  discussed  in  Chicago  April  10 
and  11  at  a  conference  of  sales  and 
advertising  executives  from  nine 
midwest  States.  All  sales  and  ad- 

vertising organizations  in  the  area 
will  be  invited  to  help  the  Chicago 
Advertising  Club,  host,  in  planning 
the  session  on  current  problems. 

EDWARD  TOMLIXSON.  P.lue  Net- 
work authority  on  Latin  America, 

who  recently  returned  from  Rio  de 
.Janeiro  where  he  covered  the  Pan- American  conference  for  the  Blue,  is 
currently  on  a  lecture  of  this  country. 
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20  Years  of 

Radio  History 

BACK  in  the  days  when  radio  was  a  low  voice 

heard  through  tightly  clasped  earphones,  heard 
only  by  a  sparse  audience  of  electrical  daredevils.  WGY 
first  went  on  the  air. 

Since  that  time  there  have  been  big  days  for  'GY — 
when  Edison  spoke  over  our  microphone  .  .  .  when 
Marconi  came  to  visit .  .  .  when  Steinmetz  gave  his  talks 
on  science.  We  have  met  many  interesting  people  from 
all  walks  of  life — Amelia  Earhart,  Franklin  D.  Roose- 

velt, Harry  Houdini,  Mary  Pickford,  Chief  Sitting 
Bear.  We  have  known  a  generous  portion  of  the  Passing 
Parade. 

In  those  twenty  years  WGY  has  pioneered  many 

things.  It  was  the  first  licensed  50,000-watt  station,  the 

first  to  experiment  with  such  "super-power"  as  100  and 
200  kilowatts.  From  earlv  WGY  experiments  in  'round- 
the-world  relays  have  grown  today's  New  York-to- 
London-to- Java  news- 

casts. The  G-E  "palla- 
photophone"  of  1922,  an  in- 

strument which  'GY  used 
for  recording  sound  on 

film,  was  the  grand-daddy 
of  talking  pictures. 

WGY  has  kept  step 
through  the  years.  It  was 

'Aie  first  station  in  the 
Great  Northeast;  it  is 

today  the  foremost. 

WGY 

50,000  WATTS 

SCHENICTADY,  N.  Y. 
Amelia  Earhart  speaks 
from  'GY  studios. 

Harry    M»"'""i  °" 



Industry  Responds  Favorably 

To  BMPs  Renewal  Licenses 

BMI  Stresses  Advantages  Over  ASCAP  Offer; 

Many  Stations  Take  Out  Eight- Year  Pacts 

HEARTENED  by  the  immediate 
response  of  the  broadcasting  in- 

dustry to  the  new  BMI  eight-year 
licenses,  more  than  100  signed  con- 

tracts were  received  by  BMI  with- 
in a  week  of  the  time  they  were 

mailed  out,  and  the  signers  repre- 
sented all  types  of  station,  from 

locals  to  clear-channel  broadcasters. 
Executives  of  the  industry-owned 
music  clearing  house  organization 
nevertheless  last  week  continued 
without  abatement  their  efforts  to 
secure  100  Vf  acceptance  from  the 
776  commercial  stations  currently 
licensed  to  use  BMI  music  through 
Marh  11. 

The  BMI  argument  contends  that 
through  consolidated  industry  ac- 

tion, BMI  was  organized  and 
ASCAP  brought  to  terms,  an  in- 

dustry victory  that  has  resulted  in 
a  great  saving  in  the  cost  of  music 
and  has  averted  many  attacks  from 
unions  and  other  groups. 

If  ASCAP  had  succeeded  in  forc- 
ing radio  to  comply  with  its  origi- 
nal demands,  these  others  would 

certainly  have  made  similar  de- 
mands to  the  defeated  broadcasters, 

BMI  states.  But  the  decisive  set- 
back given  ASCAP  was  a  stiff 

warning  to  other  groups  that  any 
unreasonable  demand  would  be  just 
as  promptly  and  as  vigorously 
slapped  down. 

Gains  Must  Be  Held 
But,  BMI  points  out,  the  victory 

is  only  a  victory  as  long  as  the 
gains  are  held.  If  the  broadcasters 
believe  that  their  long-term  licenses 
with  ASCAP  are  sufficient  protec- 

tion and  that  BMI,  having  done  its 
job,  can  safely  be  discarded,  they 
are  sadly  mistaken.  ASCAP  is  op- 

erated for  the  benefit  of  its  mem- 
bers, the  writers  and  publishers, 

BMI  states,  and  ASCAP's  job  is  to 
get  for  them  all  the  money  it  can 
for  the  use  of  their  music. 

As  long  as  the  broadcasters  have 
available  an  alternate  source  of 
music,  it  is  probable  that  they  will 
not  have  to  avail  themselves  of  it 
wholly.  But  without  that  other  rep- 

ertory, they  may  expect  ASCAP  to 
take  advantage  of  every  clause  in 
its  contract  that  might  step  up  its 
income  from  radio. 

For  example,  the  ASCAP  license 
covers  only  "non-dramatic  condi- 

tions of  its  music,  a  term  over 
which  lawyers  could  wrangle  for 
years.  ASCAP  has  the  right  to  re- 

strict the  use  of  up  to  500  composi- 
tions, a  right  which  could  be  exer- 
cised so  as  to  render  an  ASCAP 

license  practically  valueless  to  a 
broadcaster.  With  BMI  as  a  back- 

log, broadcasters  may  feel  reason- 
ably certain  that  they  can  deal 

with  ASCAP  on  an  equitable  busi- 
ness basis.  Without  BMI,  ASCAP 

would  again  dominate  the  situation. 
Incidentally,  BMI  licenses  cover 
dramatic  as  well  as  non-dramatic 

performances,  and  also  include  tele- 
vision rights,  which  ASCAP  prof- 

fers only  tentatively  and  with  a 
30-day  cancellation  clause. 

Moral  Responsibility 

BMI  further  argues  that  the 
justification  for  its  organization 
was  to  create  competition  in  the 
music  market  and  that  on  the  basis 
of  this  promise  of  the  broadcasting 
industry  many  writers  and  publish- 

ers have  put  talent  and  capital  into 

setting  up  BMI's  affiliates,  which 
are  responsible  for  about  a  third 
of  all  numbers  on  recent  "most 
played  on  the  networks"  sheets.  It 
is  therefore  not  only  a  business  ad- 

vantage but  a  moral  responsibility 
for  radio  to  maintain  BMI,  it  as- 
serted. 

Pointing  out  that  BMI  is  an  in- 
dustry company,  whose  board  of 

directors  is  composed  of  broadcast- 
ers and  whose  operations  are  di- 

rected to  the  benefit  of  the  broad- 
casting industry,  BMI  cites  the 

fact  that  it  has  called  upon  the 
industry  for  only  such  money  as 
has  actually  been  needed,  regard- 

less of  how  much  had  been  pledged. 
For  its  fee,  which  for  most  sta- 

tions is  less  than  1%  of  their  net 
income  from  time  sales,  BMI  not 
only  acts  as  a  permanent  protection 
against  a  return  to  the  old  state 
of  music  monopoly,  but  also  gives 
the  broadcaster  a  repertory  of 
music,  both  popular  and  standard, 
which  is  sufficient  to  maintain  a 

Sign  BMI  Contracts 

Stations  which  had  taken 
out  BMI  licenses  as  of  last 
Thursday  were  announced  by 
BMI  as  follows: 

WTIC KGGF WFVA WCAU 
WKBB KFMB WING WLNH 
WBRK WTMA KQW KPMC 
WBNX WRLC KIUP KYCA WAAB 

KPDN WSYR WTSP WEAN KRMC WTRY 
WFBC 

WNAC KTNM WKNE WEOA WICC KFUN KFFA WGBF WJTN WDLP 
KUOA 

WIAG 
WCRW WMAZ 

KVOE WOAI 

WFIN WSM KPAS KFBI KEUB WJR 

WEBQ 

WABC WHKY 
WQAM 

WGAR WBBM 

WFIL 
WCLO WTAG KNX WMFF KDON WTHT 

WJSV 
WEDC WWSW KEYS 

WEEI WLOL WKBN 
KIUN 

WBT 
KDFN WHLN 

KICA 
KMOX WEMP WOPI 

WTAD WCCO WOV KTBS KFAM 

WJZ 
WPEN KTRB WKPA 

WENR WNBC KROY KTKC 
KGO 

WELI KGFL WCOV 
WMAL WORL WKIP WTRC KPO WCOP KWG WFMJ 
KOA WTMJ KFBK WCED WTAM WIL 

KMJ KTHS 
WMAQ 

KHMO KERN WBRC WRC KFIZ KOH KAVE 
WEAF 

W55M, 
Milwaukee 

W53H, 

Hartford W45V,  Evansville, Ind. 

proper  musical  schedule  without 
dependence  on  any  other  source. 

Carl  Haverlin,  BMI  vice-presi- 
dent in  charge  of  station  relations, 

who  is  now  making  the  circuit  of 
NAB  district  meetings  to  give  the 
broadcasters  a  current  picture  of 
BMI  operations  and  to  answer 
questions  as  to  how  the  proffered 
licenses  would  work  out  in  various 
station  situations,  sums  up  the  BMI 

argument : "ASCAP  operates  primarily  in 
the  interest  of  its  members,  au- 

thors, composers  and  publishers  of 
music.  BMI  operates  primarily  in 
the  interests  of  its  members,  the 
American  broadcasters.  Every 
broadcaster  should,  without  hesita- 

tion, take  the  new  BMI  license." 

ASCAP  to  Stage 

Regional  Sessions 
Field  Men  to  Be  Instructed 
In  Broadcast  Contacts 

PLANS  for  decentralizing  AS- 
CAP's dealiners  with  broadcasters, 

turning  over  to  the  recently  estab- 
lished district  and  branch  offices  of 

the  Society  [Broadcasting,  Feb. 
9]  much  of  the  radio  business  pre- 
iously  handled  from  the  ASCAP 
headquarters  in  New  York,  will  be 
discussed  at  a  series  of  meetings  to 
be  held  in  each  of  the  four  geo- 

graphical ASCAP  zones  within  the 
next  few  weeks. 

Regional  meetings  will  begin  at 
San  Francisco,  Feb.  27-28,  when  a 
delegation  of  ASCAP  officials  will 
instruct  the  office  managers  and 
field  men  of  the  Western  District 
in  their  radio  contacts.  The  West- 

ern District  was  selected  as  the 
starter  since  the  ASCAP  officials 
will  be  in  Hollywood  earlier  in  the 
week  for  a  meeting  of  the  coast 
membership.  This  meeting,  the  first 
to  be  held  as  required  by  the  So- 

ciety's new  bylaws,  will  take  place 
Feb.  25  at  the  Beverly-Wilshire 
Hotel. 

Leaving  New  York  Friday  to  at- 
tend were  Gene  Buck,  ASCAP 

president;  John  G.  Paine,  general 

manager;  John  O'Connor,  chair- man of  the  executive  committee; 
Herman  Greenberg,  assistant  to  the 
general  manager;  Louis  D.  Froh- 
lich  of  Schwartz  &  Frohlich,  AS- 

CAP general  counsel. 
The  same  delegation  will  go  from 

Hollywood  to  San  Francisco  and 
will  then  hop  to  New  Orleans  to 
meet  with  the  field  staff  of  the 
Southern  District,  March  4-5.  On 
March  9-10,  the  Midwestern  Dis- 

trict meeting  will  be  held  in  Chi- 
cago and  the  final  session,  with  the 

Eastern  District  personnel,  will 
take  place  in  New  York,  March 16-17. 

Contacts  With  Broadcasters 

The  program  of  decentralization 
has  arisen  out  of  the  increased  con- 

tact between  ASCAP  and  the 
broadcasters  resulting  from  the 
new  licensing  arrangements,  Mr. 
Paine  explained.  For  example,  he 
said,  the  clearance  at  the  source 
provisions  for  network  programs 
cover  not  only  programs  broadcast 
on  the  permanently  organized  na- 

tional and  regional  networks  but 
also  special  programs  broadcast  by 
groups  of  two  or  more  stations 
hooked  up  specially  for  the  occa- sion. 

A  special  contract  covering  these 
one-time  or  short-term  hookups  is 
now  being  worked  out,  he  said, 
which  can  be  executed  by  the  AS- 

CAP branch  offices  and  the  broad- 
casters directly,  avoiding  the  de- 

lays involved  in  attempting  to  han- 
dle such  matters  entirely  from  New York. 

TWENTY  regulations,  codifying  all 
U.  S.  cable  and  radio  censorship  regu- lations, were  issued  Feb.  17  by  Byron 
Price,  Director  of  Censorship.  They 
cover  outgoing  international  communi- cations only. 

Lang-Worth  to  Add  ASCAP  Selections 

To  Music  Library  With  April  Release 
LANG-WORTH  FEATURE  Pro- 

grams Inc.  has  notified  stations 
subscribing  to  the  Lang-Worth 
Library  Service  that,  beginning 
with  the  April  shipment,  ASCAP 
as  well  as  non-ASCAP  music  will 
be  made  available. 

This  reversal  of  the  company's 
long  established  policy  of  transcrib- 

ing only  music  from  non-ASCAP 
sources  is  due,  the  announcement 

states,  to  the  belief  that  "owing  to 
the  large  number  of  ASCAP  con- 

tracts that  have  been  signed  by  the 
station  subscribers,  in  justice  to 
these  stations  ASCAP  music 

should  be  made  available." 
To  Label  Discs 

"However,"  the  statement  con- 
tinues, "until  such  time  as  the  de- sires of  their  subscribers  dictate 

otherwise,  Lang-Worth  will  com- 
pletely fulfill  their  contract  obliga- 

tions in  the  matter  of  non-ASCAP 
music,  and  all  ASCAP  music  deliv- 

ered will  be  plainly  marked  on  the 
label  "ASCAP"  and  will  be  sent 
to  each  subscriber  as  bonus  records 
supplementary  to  the  regular 

service." The    Lang  -  Worth  subscribers, 

under  this  arrangement,  will  re- 
ceive a  minimum  of  two  16-inch 

sides  a  month  of  ASCAP  music,  in- 
cluding currently  popular  tunes  and 

perennial  favorites.  Subscribers 
may  accept  or  reject  these  bonus 
discs  as  they  see  fit  and  the  discs 
will  be  sent  to  only  those  stations 
desiring  to  receive  the  ASCAP 
music.  A  charge  of  $2.50  a  side, 
covering  mechanical  and  pressing 
costs  only,  will  be  made  to  sub- 

scribers taking  the  extra  service. 

Unlike  other  transcription  com- 
panies which  have  made  temporary 

arrangements  with  ASCAP  for 
clearance  at  the  source  of  library 
records  for  a  brief  period  while 
stations  are  making  their  final  deci- 

sions concerning  the  type  of 
ASCAP  license,  if  any,  they  want, 
Lang-Worth  has  made  no  such  ar- 

rangement, but  is  merely  making 
available  some  ASCAP  music  for 
those  stations  requesting  it.  Re- 

cording rights  for  the  numbers 
used,  it  was  stated,  will  be  obtained 
either  from  the  individual  pub- 

lishers or  from  Harry  Fox,  agent 

{Continued  on  page  52) 
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But  dis  dame 

is  different. . . 

Discovering  dealers  to  carry  the  ball 

Is  a  thing  which  the  record  proclaims 

A  problem  that  never  dismays  us  at  all — 

Take  the  case  of  Colonial  Dames: 

The  message  was  brief,  but  it  went  to  the  spot 

That  is  labeled  Consumer  Demand, 

And  all  of  the  dealers  they  wanted,  they  got — 

KNX-tra  results,  just  as  planned ! 

The  time  that  we  had  was  a  fifth  of  a  flash, 

We  knew  what  to  say  and  we  said  it; 

Colonial  Dames  is  corralling  the  cash; 

The  station's  corralling  the  credit 

*Well,  five  minutes  once  a  week! 

KNX 

LOS  ANGELES  o  50,000  WATTS 

COLUMBIA'S  STATION  FOR  ALL  SOUTHERN  CALIFORNIA  .  OWNED  AND  OPERATED  BY  THE  COLUMBIA  BROADCASTING  SYSTEM 

REPRESENTED  NATIONALLY  BY  RADIO  SALES  LOCATED  IN  NEW  YORK.  CHICAGO.  ST.  LOUIS,  CHARLOTTE.  AND  SAN  FRANCISCO 



WGV's  20ih  ANNIVERSARY  FETE 
Feb.  20  Marked  Two  Decades  of  Pioneering 

 And  Experimentation  by  GE  Station  

VETERANS  OF  WGY,  three  of  whom  have  been  in  its  service  in  various 
capacities  since  its  inception,  are  (1  to  r)  :  William  T.  Meenam,  public  rela- 

tions director;  W.  J.  Purcell,  chief  engineer;  H.  0.  Coggeshall,  program 
director;  Kolin  Hager,  manager  and  commercial  manager.  All  but  Mr. 
Coggeshall  are  20-year  men,  and  Mr.  Coggeshall  actually  joined  the 
station  only  one  year  after  it  first  went  on  the  air. 

Commercials  Cut 

On  News  by  CBS 

No  Jingles  or  Other  Devices 
Permitted  on  Newscasts 

NEW  WARTIME  standards  for 
commercial  news  broadcasts  have 
been  put  into  effect  by  CBS,  reduc- 

ing the  amount  of  time  allowed  for 
commercials  by  20%,  prohibiting 
lengthy  opening  commercials,  en- 

suring that  commercials  be  duly 
distinguished  from  the  news  con- 

tent of  the  programs  and  surround- 
ing the  entire  news  broadcasts  with 

appropriate  decorum. 
The  new  rules  limit  opening 

commercials  to  40  seconds  on  10- 
and  15-minute  news  programs  and 
to  25  seconds  on  five-minute  broad- 

casts. Opening  commercials  must 
not  lead  the  listener  to  believe  he 
is  hearing  news  instead  of  a  com- 
mercial. 

Opening  with  sponsor  identifica- 
tion, reading  a  few  headlines  and 

then  going  into  a  commercial  is  to 
be  avoided  as  it  "confuses  the  list- 

ener and  compels  him  to  listen  to 
a  commercial  before  he  really  finds 
out  what  the  news  is  all  about." 

No  Funny  Stuff 

Jingles  and  other  devices  of  giv- 
ing the  commercials  "undue  gaiety, 

humor  or  excitement"  are  barred 
for  all  commercials  on  news  broad- 

casts. Middle  commercials  are  per- 
mitted only  in  newscasts  of  10 

minutes  or  more  and  then  only  at 
the  option  of  CBS.  Middle  com- 

mercials must  be  preceded  by  a 
minimum  of  three  minutes  of  news 
and  are  not  allowed  to  interrupt  a 
continuing  description  of  a  single 
situation. 

All  commercials  except  obvious 
opening  ones  must  be  set  apart 
from  the  news  content  either  by 
use  of  a  different  voice,  which  CBS 
says  is  preferable,  or  by  the  an- 

nouncer invariably  separating 
them  "not  solely  by  a  pause  but  by 
some  such  appropriate  phrase,  such 
as — now  a  few  words  from  our 
sponsor  .  .  .  now  let  me  tell  you 
something  about  our  product,  and 
so  forth." 

The  sponsor's  message  may  not 
resemble  a  news  item,  so  such  in- 

troductions for  commercials  as 
"flash"  and  "bulletin"  or  "now 
news  about  Blank's  product"  are 
barred.  There  is  no  ban,  however, 

of  such  phrases  as  "now  here  is 
something  new  and  interesting 

about  the  product."  Commercials 
must  be  "temperate  and  restrained" 
and  rapid-fire  delivery  or  over-em- 

phatic selling  is  not  permitted  on 
newscasts.  CBS  also  reserves  the 
right  to  make  further  conditions 
if  time  and  circumstances  make 
them  advisable. 

ADAM  HAT  STORES,  New  York,  on 
Feb.  24  will  sponsor  the  Cleveland 
heavyweight  bout  between  Lem  Franl^- 
lin  and  Bob  Pastor  on  about  1)6  sta- 

tions of  the  Bhie  ]S'etworl<.  Agency  is 
Glicksnian   Adv.   C"o.,   Xew  Y(n-k. 

POINTING  to  a  prideful  record  of 
technical  and  program  achieve- 

ment, one  of  the  nation's  pioneer 
broadcasting  stations.  General 
Electric's  WGY,  Schenectady,  last 
Friday  celebrated  its  20th  birthday 
with  appropriate  ceremonies.  Start- 

ing on  the  air  first  as  a  1,500- 
watter  on  Feb.  20,  1922,  WGY  now 
operates  with  50,000  watts  around 
the  clock  as  a  wartime  emergency 
measure,  cooperating  with  na- 

tional. State  and  community  agen- 
cies in  maintaining  public  morale. 

The  story  of  WGY,  though  it  was 
antedated  by  a  few  months  by 
several  other  stations  still  in  ex- 

istence, is  virtually  the  story  of 
modern  broadcasting,  though  it 
claims  particular  eminence  by  rea- 

son of  its  recognized  stature  as  a 
"laboratory  station"  used  through 
the  years  by  GE  engineers  and  sci- 

entists— and  still  being  used — to 
test  out  new  methods  of  transmis- 
sion. 

GE's  History 

Today's  radio  technique  owes 
much  to  GE  radio  engineers  and 
research  scientists  and  their  work 
at  WGY,  which  during  its  first  ten 
years  on  the  air  was  utilized  pri- 

marily as  a  developmental  station. 
Highlights  of  its  history  are  traced 
in  a  special  memorandum  pre- 

pared for  Broadcasting  by  Wil- 
liam T.  Meenam,  one  of  the  sta- 
tion's veteran  employes: 

"In  1922,  a  month  or  two  after 
WGY  took  to  the  air,  the  20-kw. 
water-cooled  tube  was  introduced 
to  the  transmitter  circuit.  This 
tube,  using  for  the  first  time  an 
airtight  seal  of  glass  and  copper, 
has  led  to  the  present  efficient 
50,000-watt  broadcast  transmitters. 
From  the  20  kw.  tubes  have  grown 
100  kw.  power  tubes,  making  pos- 

sible the  100  and  200  kw.  trans- 
mitters which  WGY  introduced  for 

the  first  time  anywhere  in  experi- 
mental broadcasts. 

"Associated  with  the  first  1,500- 
watt  transmitter  of  1922  was  the 
E.  F.  W.  Alexanderson  multiple- 
tuned  antenna  which  had  been  de- 

veloped by  the  GE  consulting  en- 
gineer for  use  in  trans-Atlantic radio  communication.  This  antenna 

gave  WGY  wide  coverage  in  days 
when  receivers  were  simple  and 
non-selective. 
"WGY  was  the  first  station  to 

adopt  crystal  control  on  its  regular 
broadcast  transmitter.  In  the  early 
twenties  broadcast  stations  experi- 

enced great  difficulty  in  holding 
the  signals  to  the  prescribed  fre- 

quency or  wave  length.  Listeners 
found  the  received  signal  swinging 
in  and  out.  While  a  listener  was 
tuned  to  a  favorite  station,  the 
signal  of  one  or  more  stations 
might,  and  frequently,  did,  insinu- ate itself  into  his  receiver  without warning. 

"By  means  of  a  quartz  crystal, 
frequency  swing  is  now  controlled. 
But  even  prior  to  the  development 
of  quartz  crystal  control,  WGY 
had  a  reputation  for  frequency  sta- 

bility and  it  was  a  matter  of 

pride  among  the  station's  engi- neers that  the  Bureau  of  Standards 
selected  WGY  as  one  of  a  half- 
dozen  standardizing  transmitters 
by  which  broadcasting  stations 
throughout  the  country  could  cali- 

brate their  frequencies. 
First  Condenser  Mike 

"The  first  microphone  used  in 
broadcasting  was  of  the  carbon 
type.  The  transmitter  engineer 
seeking  perfection  discovered  that 
the  carbon  microphone  was  ad- 

dicted to  missing  and  blasting, 
characteristics  which  seriously  im- 

paired musical  reproduction.  En- 
gineers of  WGY  developed,  and  the 

station  was  the  first  to  use  for 
regular  broadcasting,  a  condenser 
microphone  which  gave  exception- 

ally faithful  reproduction.  Early 
work  was  carried  on  with  the 
Pallophtophone  microphone,  a  cre- 

ation of  Charles  A.  Hoxie.  This 
microphone  operates  on  the  princi- 

ple of  the  vibrating  mirror  which 
transmitted  sound  pulsations 
through  a  light  beam  to  a  photo- 

electric cell.  This  principle  was 
later  applied  to  electrical  tran- {Continued  on  page  Jf8) 

BROWN  &  THOMAS, 

SPECTOR  TO  MERGE 
THE  NEW  YORK  advertising 
agencies,  Raymond  Spector  Co.  and 
Brown  &  Thomas  Adv.  Corp.,  on 
March  1  will  m.erge  to  form  Brown 
&  Spector  Inc.,  to  be  located  at  10 
Rockefeller  Plaza,  former  offices  of 
Brown  &  Thomas. 

The  Spector  Co.  has  been  particu- larly active  in  radio  in  the  past  and 
the  new  company  will  be  in  the 
future  for  Serutan,  Gold  Medal 
Capsules,  Block  Drug  Co.,  and 
Journal  of  Living  Publishing  Corp. 
Brown  &  Thomas  has  handled  such 
accounts  as  Schenley  Distillers  and 
Golan  Wines,  for  which  in  a  month 
or  so  the  new  company  will  start 
an  intensive  spot  campaign. 

Raymond  Spector  will  be  chair- man of  the  board  of  Brown  & 
Spector,  continuing  to  devote  much 
time  to  radio  accounts.  Stanley  A. 
Brown,  former  president  of  Brown 
&  Thomas,  will  be  president  of  the 
new  firm,  v/hile  executive  vice- 
president  and  copy  director  will  be 
Bennett  Bates,  formerly  copy  di- 

rector of  Lennen  &  Mitchell  and 
Erwin,  Wasey  &  Co. 

Leonard  M.  Leonard,  vice-presi- 
dent of  Raymond  Spector  Co.,  will 

hold  the  same  post  in  the  new 
agency,  and  Dan  Rogers  will  con- tinue as  secretary  and  director  of 
radio,  position  he  heli  with  Ray- 
'nond  Spector.  Other  oflRcers  will  bs 
James  E.  Clark,  art  director; 
Robert  E.  Moore,  sales  promotion 
manager;  Thomas  F.  Hughes, 
marketing  research;  Bernard  Cir- 
lin,  consumer  research;  John  J. 
Hag'en,  media  director,  and  Mar- 

vin E.  Manley,  production  manager. 

Miami  Beach  Discs 

STEVE  HANNIGAN,  publicity 
firm  handling  public  relations  for 
Miami  Beach,  Fla.,  is  making  plans 
for  an  extensive  radio  campaign  of 
^ne-minute  spot  announcements  on 
local  stations  in  four  to  eight  de- 

fense areas  where  there  is  an  acute 
shortage  of  houses  for  defense 
workers.  The  campaign  will  urge 
workers  non-essential  to  defense  in 
such  cities  as  Akron,  Baltimore, 
Buffalo,  Camden,  Mobile  or  Pontiac, 
Mich.,  to  rent  or  sell  their  hotnes 
and  apartments  to  defense  workers 
with  the  assurance  of  comparable 
housing  on  a  year-round  basis  in 
Miami  Beach.  Details  are  now  be- 

ing worked  for  the  campaign  to 
start  in  mid-March. 

Vitamin  Drive 

FOLLOWING  a  test  campaign  of 
daily  participations  on  the  Bessie 
Beatty  program  on  WOR,  New 
York,  Hi-V  Vitamin  Corp.,  New 
York,  is  planning  to  add  several 
stations  in  upstate  New  York  this 
month,  placing  the  campaign  on  a 
national  basis  by  the  end  of  the 
year.  Promoting  the  Hi-V  Vitamin 
capsule  sold  only  in  five-and-ten 
cent  stores,  the  campaign  includes 
participations  and  spot  announce- 

ments. Agency  is  Applied  Merchan- 
dising, New  York. 

ANOTHER  new  song  from  the  pen  of 
Kent  Cooper,  general  manager  of  As- 

sociated Press,  titled  "America  .Needs 
You,"  was  heard  for  the  first  time on  the  air  Feb,  21  as  a  feature  of  the 
Chicaf/o  Theatre  of  the  Air's  regular Saturday  ijrogram  on  Mutual. 
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THE  ROLL-YOUR-OWN  method  is  one  way  to  produce  a  top-notch 
show.  It  takes  time,  skill,  worry*,  expensive  talent  —  and 
usually  requires  a  substantial  budget. 

THE  NBC  RADIO-RECORDING  WAY  of  getting  top-notch  programs 
is  easier  —  and  costs  a  lot  less  when  you  use  NBC  Syndicated 
Recorded  shows.  They're  complete — ready  to  broadcast! 

In  Radio  Programs,  as  in  Cigarettes,  the  "Ready-Made"  Product  is  Easier  to  Handle! 

SHOWS  that  would  be  far  beyond 

your  budget,  if  you  had  to  pro- 
duce them  yourself,  are  yours  at  ex- 

tremely reasonable  prices  through 

the  facilities  of  NBC  Radio-Record- 

ing Division. 

These  programs  are  already  in  use  in 
many  varied  markets  for  a  greatly 

diversified  list  of  products.  Experi- 
ence proves  that  they  will  obtain 

fine  results  for  you. 

Pick  your  program  to  suit  your  need. 
On  the  NBC  Syndicated  Program  list 

you  will  find  a  wealth  of  material  from 

which  to  choose,  programs  of  vari- 

ous lengths,  various  frequencies,  va- 
ried subjects,  and  varied  costs.  Shown 

here  are  a  few  of  the  outstanding  buys ! 

Betty  and  Bob.  Outstanding  dramatic  pro- 
grams with  name  stars  who  are  favor- 

ites of  millions.  Five  quarter-hours 
per  week.  390  programs  available. 

The  Face  of  the  War— as  seen  by  Sam  Cuff. 
Keen,  timely,  penetrating  analysis  of 
the  stories  behind  war  headlines.  Three 
5-minute  programs  per  week. 

Who's  News.  Revealing,  informal  .5-min- 
ute chats  with  America's  headline  per- sonalities in  the  arts,  sciences,  sports, 

business,  music,  theatre,  etc.  Three 
programs  per  week.  39  programs. 

Getting  the  Most  Gut  of  Life  Today  with  Dr. 
William  L.  Stidger.  Forceful,  down-to- 
earth  philosophy  every  man  and  woman 
can  understand  and  enjoy.  Three  5- 
minutes  per  week.  117  programs. 

Time  Out— with  Ted  Steele  and  Grace  Albert. 
Bright,  gay  boy-and-girl  songs  and 
banter  with  interludes  featuring  "Nellie 

the  Novachord."  Twenty-six  quarter- 
hour  programs. 

Five -Minute  Mysteries.  Unique  series  of 
thrilling,  dramatized  mysteries — com- 

plete in  each  5-minute  episode,  three 
to  five  per  week.  63  programs. 

Hollywood  Headliners.  Intimate  inside 
stories  about  Hollywood  Stars  told  by 
Stella  Unger.  Three  to  six  5-minutes 
per  week.  156  programs. 

Produced  at  "Broadcasting  Head- 
quarters," these  programs  have  all  the flavor  and  character  of  live  shows,  and 

the  finest  recording— NBC  ORTHA- 
COLSTIC. 

*P.S.  Don't  worry!  NBC  can  help  you 
roll  your  own  too,  if  you  do  not  have  your 

own  facilities  for  production.  We're ready  for  all  jobs  from  script  writing, 
casting,  producing,  right  down  to  ship- 

ping the  finished  pressings. 
Write  for  complete  presentations  and  audition  samples 

dio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
RCA  Building,  Radio  City,  New  York  •  Merchandise  Mart,  Chicago 
Trans-Lux  Building,  Washington,  D.  C.    •    Sunset  &  Vine,  Hollywood 





The  VOICE  behind  the  men 

behind  the  Guns! 

•  At  the  myriad  fronts  of  this  mighty- 
war,  the  Voice  of  Radio  speaks  with 

purposeful  authority.  From  far  above 

misty  ocean  wastes,  its  messages  direct 

our  convoys,  warn  against  enemy  raiders. 

Our  mighty  armored  forces  are  linked 

with  their  command  through  its  space- 

consuming  magic.  Battleships  and  sub- 

marines, shore  batteries  and  landing 

parties,  bombers,  fighters,  and  attack 

squadrons — all  depend  on  Radio  for  in- 

formation, direction,  and  unification. 

Yet,  while  Radio  is  helping  our  arms 

directly  on  the  war  fronts,  it  is  no  less 

ready  to  serve  them  on  the  home  front. 

Throughout  the  nation,  one  hundred  and 

thirty  million  Americans,  eager  to  play 

their  part,  are  already  obtaining  their 

information,  direction,  and  unification 

through  radio  broadcasting. 

On  the  home  front.  Radio  brings  to 

America's  citizens  the  dynamic  voice  of 
their  Commander  in  Chief.  It  unites  them 

behind  his  plans  and  purposes.  It  brings 

them  the  news,  good  or  bad,  which  sends 

them  crowding  into  recruiting  offices, 

pyramids  sales  of  Government  bonds  and 

stamps,  sends  the  Red  Cross  drive  "over 

the  top."  Its  voice  causes  countless  men 
and  women  to  present  themselves  for 

services  of  all  sorts.  It  speeds  factory 

workers  to  their  tasks  in  piling  up 

weapons  of  war  with  which  to  crush  the 
enemies  of  Freedom. 

The  voice  of  America's  free  Radio  surges 
with  the  spirit  of  a  nation  aroused, 

united,  determined.  You  can  sense  in  it 

the  courage  of  a  people  who  have  fought 

for  Freedom  before,  and  willingly  do  it 

again.  You  can  hear  the  singing  hearts  of 

men  and  women  who,  at  any  cost,  will 

defend  their  American  way  of  life. 

Thus,  on  every  battlefield  and  front — in 

every  mill,  factory  and  home — the  Voice 

of  Radio  is  helping  to  unite  the  vast 

power  of  America.  It  will  continue  to 

serve  without  stint,  until  the  world  is 

once  more  free. 

■es 

EDWARD      PETRY      AND      COMPANY,      INC.,     NATIONAL  REPRESENTAii/E 



Pending  CPs  Affected  by  Wartime  Treeze  Order' (For  text  of  Order,  see  Feb.  16  Broadcasting) 

Herewith  is  an  FCC  tabulation  of  construction  permits  outstanding 
for  new  stations  and  for  modification  of  license  on  the  records  at  the  time 
the  Defense  Communications  Board  issued  its  recommendations  Feb.  12 
for  "freezing"  of  broadcast  assignments  [Broadcasting,  Feb.  Iff].  Dis- 

position of  these  CP's  will  depend  upon  the  status  of  priorities  for  equip- ment procured  by  the  applicants,  plus  other  factors  covered  in  the  DCB 
"freeze"  recommendations. 

CPs  for  New  Stations 

Following  is  an  FCC  tabulation  of 
the  construction  permits  outstand- 

ing for  new  stations,  with  their 
completion  dates  as  specified  by 
the  Commission.  Ordinarily,  a  sta- 

tion not  meeting  a  completion  date 
must  file  for  an  extension  of  time 
[see  1942  Broadcasting  Yearbook 
for  licensees  and  principals]  : 
KBON,  Omaha  (5-23-42). 
KICD,  Spencer,  la.  (8-16-42). 
KPAS,  Pasadena,  Cal.  (7-13-42). 
KTOM,  Brainerd,  Minn,  (subject  to  ap- 

proval of  transmitter  site  and  antenna) . 
KTRN,   Tacoma,   Wash.  (5-16-42). 
KTTS,  Springfield,  Mo.  (5-9-42). 
KWKW,  Pasadena,  Cal. 
KWON,  Bartlesville,  Okla.  (7-25-42). 
KXEL,  Waterloo,  la.  (subject  to  approval 

of  site  and  antenna). 
WALL.  Middletown,  N.  Y.  (subject  to  site 

antenna  approved). 
WASK,  Lafayette,  Ind.  (8-16-42). 
WEGO,  Concord,  N.  C.  (subject  to  approval 

of  transmitter  site  and  antenna) . 
WGBG,  Greensboro,  N.  C.  (4-16-42). 
WHAL,   Saginaw,  Mich.  (4-12-42). 
WHIT,  New  Bern,  N.  C.  (10-12-42). 
WIAC,   San   Juan,   Puerto  Rico  (5-3-42). 
WINK,  Louisville,  Ky.  (7-12-42). 
WJDC,  Jacksonville,  Fla.  (subject  to  di- rectional antenna  approval). 
WJLD,  Bessemer,  Ala.  (subject  to  approval 

of  site  and  antenna). 
WJPA.  Washington,  Pa.  (7-17-42). 
WLAN,  Endicott,  N.  Y.  (subject  to  ap- 

proval of  site  and  antenna) . 
WMAW,    Worcester,    Mass.  (2-17-42). 
WRRF,  Washington,  N.  C.  (no  date  speci- fied). 
WSBA,  York,  Pa.  (subject  to  approval  of 

site  and  antenna). 
WTTM,  Trenton,  N.  J.  (7-11-42). 

  Kodiak,  Alaska  (subject  to  site  ap- 
proval) . 

CPs  for  Existing  Plants 

Following  are  the  construction 
permits  outstanding  for  improve- 

ments to  existing  plants,  according 
to  FCC  records,  with  Commission- 
specified  completion  dates: 
KEVR,  Seattle — 250  watts  on  1090  kc,  un- limited, new  equipment  and  move  of 

transmitter  (2-10-42). 
KFEQ,  St.  Joseph,  Mo. — Move  transmitter, 

5,000  watts,  unlimited,  directional  an- 
tenna, new  transmitter  (5-30-42). 

KFPL,  Dublin,  Tex. — Equipment  (tubes) 
(2-26-42). 

KFSD,  San  Diego — Move,  equipment,  5,000 watts,  antenna  (subject  to  approval  of 
site  and  antenna). 

KFXJ,  Grand  Junction,  Col.— 500  watts 
night,  1,000  watts  day  on  920  kc,  an- tenna changes  and  new  equipment 
(6-28-42). 

KGA,  Spokane — Move,  10,000  watts  direc- tional antenna  night,  new  transmitter 
( 2-24-42 ) . 

KGDM,  Stockton,  Cal. — 5,000  watts  on  1140 kc,  unlimited,  directional  antenna  night, 
new  equipment  (9-20-42). 

KGER,  Long  Beach,  Cal. — 5,000  watts,  di- rectional antenna  night,  move,  new 
transmitter   ( 7-12-42 ) . 

KGEZ,  Kalispell,  Mont. — 1,000  watts  on 1460  kc,  directional  antenna  night,  new 
transm  itter   ( 7-6-42 ) . 

KGKO,  Fort  Worth — 5,000  watts,  direc- 
tional antenna  night  (3-14-42). 

KGLO,  Mason  City,  la. — New  transmit- ter, changes  in  directional  antenna  for 
night  use,  5,000  watts  (8-30-42). 

KHJ,  Los  Angeles — Move  auxiliary  trans- 
mitter to  site  of  new  transmitter  (7-27- 

42). 
KHSL,  Chico,  Cal. — 1,000  watts,  direc- 

tional antenna  (3-16-42). 
KINY,  Juneau,  Alaska — 5,000  watts,  new 

equipment  ( 3-9-42 ) . 
KJR,  Seattle — New  transmitter,  50,000 

watts,  directional  antenna  for  night  use, 
move  (6-28-42). 

KLCN,  BlytheviUe,  Ark. — Move,  new 
equipment,  1,000  watts  on  900  kc.  (3-22- 42). 

KLRA,  Little  Rock,  Ark.— 5,000  watts 
night,  10,000  watts  day  on  1010  kc,  move, 
directional  antenna  night,  new  transmit- 

ter (9-13-42). 
KMJ,  Fresno,  Cal. — ^Move,  directional  an- 

tenna day  and  night  (9-20-42). 
KMPC,  Beverly  Hills,  Cal. — 10,000  watts, move,  new  transmitter  and  directional 

antenna  (5-3-42). 
KOAC,  CorvaUis,  Ore. — 5,000  watts  day, 
move,  new  equipment,  directional  an- 

tenna (4-1-42). 
KOB,  Albuquerque,  N.  M. — 50,000  watts-  on 

1180  kc,  new  equipment  (4-1-42). 

KOL,  Seattle — 5,000  watts,  directional  an- 
tenna (3-1-42). 

KOY,  Phoenix,  Ariz.— 1,000  watts  night, 
5,000  watts  day,  new  transmitter  (8-16- 42). 

KPO,  San  Francisco — Equipment  changes (5-11-42). 
KPQ,  Wenatchee,  Wash.— 5,000  watts  on 

560  kc,  new  transmitter,  directional  an- 
tenna, move  (subject  to  approval  of  site 

and  antenna) .  / 
KPRC,  Houston — Directional  antenna  night, 

5,000  watts  (3-8-42). 
KQW,  San  Jose,  Cal. — Changes  in  direc- tional antenna  (completion  date  not 

specified) . 
KRNR,     Roseburg,     Ore. — Antenna,  250 

watts  (5-23-42). 
KROD,    El   Paso,  Tex.— New  transmitter (5-11-42). 
KROW,  Oakland,  Cal.— 5,000  watts,  di- rectional antenna  night,  move,  new 

transmitter  (2-24-42). 
KTKC,  Visalia,  Cal.— 5,000  watts  on  940 
kc,  new  transmitter,  directional  anten- 

na, move  (6-5-42). 
KTRB,  Modesto,  Cal. — 1,000  watts,  new transmitter,  directional  antenna  night, 
move,  unlimited  hours  (8-30-42). 

KTRH,  Houston— 50,000  watts  on  740  kc, 
move,  directional  antenna;  also  5,000 
watts,  directional  antenna  night  on  1320 
kc  (3-8-42). 

KTUC,  Tucson,  Ariz. — Move,  transmitter 
and  studio,  new  transmitter  (5-25-42). 

KUTA,  Salt  Lake  City— 1,000  watts  night, 
5,000  day  on  570  kc,  move,  equipment,  di- 

rectional antenna  (3-26-42). 
KVOD,  Denver,  Col. — 5,000  watts,  new 

transmitter,  directional  antenna  (3-29- 42). 

KVOO,  Tulsa — 50,000  watts,  unlimited,  new 
equipment,  directional  antenna  night 
(4-5-42). 

KVOS,  Bellingham,  Wash.— 1,000  watts  on 
790  I.e.,  move,  new  transmitter,  direc- 

tional antenna  day  and  night  (6-28-42). 
KWBW,  Hutchinson,  Kan. — 250  watts, 
equipment  changes  (7-4-42). 

KWJJ,  Portland,  Ore. — Equipment  changes (7-19-42). 
KWK,  St.  Louis — 5,000  watts,  directional 

antenna,  new  transmitter  (subject  to  ap- 
proval of  antenna). 

KWTO,  Springfield,  Mo. — Unlimited  hours, directional  antenna  night  (8-20-42). 
KXYZ,  Houston — 5,000  watts  on  1320 

kc,  move,  directional  antenna  night  (3- 
9-42). 

KYW,     Philadephia — Directional  antenna 
changes  (4-5-42). 

WAAT,    Jersey   City — Auxiliary  transmit- 
ter (7-27-42). 

WABI,   Bangor,   Me. — 5,000  watts  on  910 kc,     directional     antenna    night,  new 
transmitter  (8-28-42). 

WAGA,  Atlanta — 5,000  watts  on  590  kc, move,    directional    antenna    night,  new 
transmitter    ( 9-17-42 ) . 

WAKR,    Akron — 5,000    watts,  equipment 
changes,  directional  antenna  night  (9-1- 42). 

WAPO,  Chattanooga — Auxiliary  transmitter (9-7-42). 
WAWZ,  Zarephath,  N.  J. — 1,000  watts 

night,  5,000  watts  day,  directional  an- 
tenna, new  transmitter  (5-23-42). 

WBAL,  Baltimore — Auxiliary  transmitter (6-9-42). 
WBRY,  Waterbury,  Conn.— 5,000  watts, 

move,  new  transmitter,  directional  an- 
tenna (date  not  specified). 

WBTM,  Danville,  Va. — 250  watts,  new 
antenna,  move  ( 6-7-42 ) . 

WCAO,  Baltimore — 5,000  watts,  move,  di- 
rectional antenna,  new  transmitter  (4- 8-42). 

WCAX,  Burlington,  Vt.— 1,000  watts  on 620  kc,  move,  directional  anteijna,  new 
transmitter  (4-6-42). 

WCAZ,  Carthage,  111.— 250  watts,  equip- 
ment   changes    ( 7-4-42 ) . 

WCHV,  Charlottesville,  Va. — New  anten- 
na, move  transmitter  and  studio  (8-16- 42). 

WCNW,  Brooklyn,  N.  Y.— 1,000  watts, 
limited  time  on  1190  kc,  new  transmit- 

ter (8-23-42). 
WDBO,  Orlando,  Fla. — Equipment  changes (8-4-42). 
WDEL,  Wilmington,  Del. — 5,000  watts,  di- rectional antenna,  new  transmitter 

(7-20-42). 
WDOD,  Chattanooga — 5,000  watts,  move, 

directional  antenna  night  (3-23-42). 

WDSU,  New  Orleans — 5,000  watts,  move, 
directional  antenna,  new  transmitter  (ap- 

plication for  reinstatement  pending). 
WEAN,  Providence,  R.  I. — 5,000  watts, 

changes  in  directional  antenna  (5-9-42). 
WEVD,  New  York  City — 5,000  watts,  new transmitter,  move,  directional  antenna 

(2-28-42). 
WFBC,  Greenville,  S.  C— 5,000  watts,  di- rectional antenna  night  (2-11-42). 
WFTL,  Fort  Lauderdale,  Fla.— 10,000  watts 

on  710  kc,  new  transmitter,  directional 
antenna  night,  move  (subject  to  approval 
of  site  and  antenna  and  proof  of  per- formance) . 

WGES,  Chicago — 5,000  watts  unlimited, 
move,  new  transmitter,  directional  an- tenna (3-20-42). 

WGR,  Buffalo — Move  auxiliary  transmitter (8-11-42). 
WHDH,  Boston — 5,000  watts,  new  trans- 

mitter, unlimited  hours,  directional  an- tenna (7-20-42). 
WHIP,  Hammond,  Ind. — Unlimited  houis, 

directional  antenna  (3-29-42). 
WHKC,  Columbus  O. — Move  transmitter, antenna  changes  (5-25-42). 
WHKY,  Hickory,  N.  C. — 1,000  watts  night, 

5,000  watts  day  on  1290  kc,  new  trans- mitter, move,  directional  antenna  night (9-6-42). 

WHP,  Harrisburg,  Pa. — 500  watt  auxiliary 
transmitter    ( 9-15-42 ) . 

WIBA,  Madison,  Wis. — 5,000  watts,  move transmitter,  directional  antenna  night, 
new  transmitter  (2-20-42). 

WIBG,  Glenside,  Pa. — 10,000  watts,  move 
transmitter  and  studio,  unlimited,  direc- 

tional antenna,  new  transmitter  (subject 
to  approval  of  site) . 

WINS,  New  York  City — 50.000  watts  on 
1000  kc,  unlimited,  equipment,  direc- tional antenna,  move  ( 8-3-42 ) . 

WIS,  Columbia,  S.  C. — 5,000  watts,  direc- tional antenna  changes  (6-25-42). 
WJAR,  Providence,  R.  I. — Auxiliary  trans- 

mitter (10-6-42). 
WJAS,  Pittsburgh — 5,000  watts,  directional 

antenna  (5-27-42). 
WJW,  Akron — 5,000  watts  on  850  kc, 
move  transmitter,  new  transmitter,  di- 

rectional antenna  night  (9-2-42). 
WJZ,  New  York  City. — ^Equipment  changes (5-11-42). 

NOT  THE  GAMS,  just  the  clothes 
basket  and  oars  are  on  sale  on 
American  Family  Bargain  Counter, 
quarter-hour  Monday  through  Fri- 

day on  WGN,  Chicago,  sponsored 
by  Procter  &  Gamble  Co.,  Cincin- 

nati, for  American  Family  Soap. 
Listeners  may  offer  anything  ex- 

cept real  estate,  cosmetics,  food- 
stuffs and  automobiles  for  sale. 

Decorative  feature  with  Don  Gor- 
don, the  m.c,  is  Angela  Orr,  radio 

actress  and  one  of  the  six  telephone 
operators  on  duty  during  the  pro- 

gram to  take  ads  for  the  bargains. 

WKBH,  LaCrosse,  Wis. — 5,000  watts,  move transmitter,  equipment,  directional  anten- 
na night  (3-26-42). WKBW,  Buffalo — Move  old  main  transmit- ter to  site  of  new  main  transmitter  for 

auxiliary,  5,000   watts  (8-11-42). 
WKY.  Oklahoma  City — 5,000  watts,  move transmitter,  directional  antenna  night (7-20-42). 
WKZO,  Kalamazoo,  Mich. — 5,000  watts, changes  in  directional  antenna  night  (7- 

25-42). 

WLAC,  Nashville — 50,000  watts,  directional antenna  night,  move  transmitter,  equip- 
ment (4-1-42). 

WMAZ,  Macon,  Ga. — 5,000  watts,  direc- tional antenna,  move  (4-6-42). 
WMBD,  Peoria,  111. — 5,000  watts,  direc- tional antenna  night  (9-6-42). 
WMBG,  Richmond,  Va.  —  5,000  watts, 
changes  in  directional  antenna  night  (4- 
12-42). 

WMC,  Memphis — 5,000  watts,  directional antenna  night  (granted  subject  to  re- 
designing of  directional  antenna) . 

WMMN,  Fairmont,  W.  Va.— 5,000  watts, directional  antenna  changes  for  night 
4-30-42). 

WMVA,  Martinsville,  Va.— 250  watts,  new antenna  system,  move  (8-16-42). 
WNAC,  Boston— 5,000  watts,  directional antenna  (application  for  reinstatement 

filed  requesting  directional  antenna  for night  use  only) . 
WNAX,  Yankton,  S.  D. — 5,000  watts,  direc- tional antenna  night  (6-7-42). 
WNBF,  Binghamton,  N.  Y. — 5,000  watts  on 

1290  kc,  move  transmitter,  new  trans- 
mitter, directional  antenna  night  (5-3- 

42). 

WNOX,  Knoxville,  Tenn.  —  10,000  watts, equipment,  directional  antenna  night (9-17-42). 
woe,  Davenport,  la. — 5,000  watts  on  1420 kc,  move  transmitter,  new  transmitter, 

directional  antenna  (7-9-42). 
WOL,  Washington — Changes  in  directional 

antenna  system  (7-12-42). 
WOOD,  Grand  Rapids,  Mich. — 5,000  watts, 
new  equipment,  directional  antenna 
night,  move  transmitter  and  studio  (8- 
23-42). 

WOR,  New  York  City — Directional  an- tenna changes  (motion  pending  for  ex- 
tension from  (1-1-42). 

WORK.  York,  Pa.— New  directional  an- tenna night  (4-5-42). 
WPTF,  Raleigh,  N.  C. — Equipment  changes 

(tubes)  (5-11-42). WQAM,  Miami — 1,000  watts  night,  5,000 
watts  day,  new  transmitter  (subject  to 
approval  of  site  and  antenna). 

WQXR,  New  York  City — 10,000  watts, move  transmitter,  directional  antenna, 
equipment  changes  (2-3-42). 

WRDW,  Augusta,  Ga. — 5,000  watts  on  1480 kc,  directional  antenna  night,  new  trans- 
mitter (subject  to  approval  of  site  and antenna) . 

WSAI,  Cincinnati — 100  booster  transmitter (9-29-42). 
WSAN,  Allentown,  Pa. — 5,000  watts,  direc- tional antenna,  equipment  changes,  un- 

limited hours  (5-10-42). 
WSBT,  South  Bend,  Ind.— 1,000  watts, 
equipment  changes,  changes  in  direc- 

tional antenna  (8-16-42);  changes  in  and 
move  old  transmitter  to  site  of  new  main 
transmitter  for  use  as  auxiliary  ( 8-17-42 ) . 

WSFA,  Montgomery,  Ala. — 5,000  watts, new  transmitter,  directional  antenna 
night,  move  (9-6-42). WSIX,  Nashville — 5,000.  watts  on  980  kc, 
move  transmitter,  new  transmitter,  di- 

rectional antenna  night  (6-21-42). 
WSJ'S,  Winston-Salem,  N.  C. — 1,000  watts on  600  kc,  directional  antenna  night, 
equipment  changes  (7-26-41);  (applica- tion for  extension  pending) . 

WSUI,  Iowa  City,  la.— 5,000  watts,  changes 
in  directional  antenna  (8-23-42). 

WSYB,  Rutland,  Vt. — 1,000  watts  on  1380 
kc,  directional  antenna  night,  new  trans- 

mitter (9-6-42). 
WTMA,  Charleston,  S.  C. — 1,000  watts  on 1250  kc,  move  transmitter,  equipment, 

directional  antenna  night  (4-21-42). 
WTOC,  Savannah — 5,000  watts,  directional 

antenna  night  (4-15-42). 
WWNC,  Asheville,  N.  C. — 5,000  watts,  move transmitter,  directional  antenna  night, 

new  transmitter  (approval  of  directional antenna  pending) . 
WWNY,  Watertown,  N.  Y.— 1,000  watts  on 790  kc,  unlimited  directional  antenna 

night,  move  (8-16-42). 
WWRL,  Woodside,  N.  Y.— 5,000  watts, 
move  transmitter,  equipment,  new  an- 

tenna (4-1-42). 
WWSW,  Pittsburgh — Changes  in  auxiliary 

transmitter  (9-7-42). 
WWVA,  Wheeling,  W.  Va. — 50,000  watts, unlimited,  move  transmitter,  directional 

antenna,  new  transmitter  (8-6-42). 
WXYZ,  Detroit — Changes  in  directional 

antenna  (7-4-42). 
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SYKACUSE 

A  Great  Idea  for  All  Concerned  •  •  • 

•  The  WSYR  "Perfect  Combination"  of  5000  W.  at  570  K.  C. 

assures  all  Red  Network  advertisers  of  effective  coverage  of  a 

market  of  $1,468,519,000  in  27  counties  of  Central  New  York. 

WSYR  listeners  will  be  treated  to  the  superior  programming  of 

the  Red  Network.  That's  why  we  call  it  a  "Good  Deal"  all  the 

way 'round. 

.  WILDER, REPRESENTED      BY  RAYMER 
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TAY  GARNETT 

RADIO  PRODUCTIONS 

HOLLYWOOD 

presents 

"THREE  SHEETS 

TO  THE  
WIND" 

Starring 

JOHN  WAYNE 

with 

HELGA  MORAY 

NBC  RED  NETWORK 

Starting 

Sunday  Evening,  February  15th 

Taft  Building Ho.  2254-2255 

Sales  Representative 

The  James  Parks  Co. 

333  N.  Michigan  Blvd. Chicago,  Illinois 

&  Ptonu>tion 

Time  Change  Plan — War  Booklet — Capital  Influx 

Tag  Giveaway — Letters  to  Dealers 

FOLLOWING  the  recent  ti
me change,  WMT,  Cedar  Rapids, 

instituted  a  plan  which,  it  is 
believed,  may  assist  all  sta- 
tions in  the  difficulties  of  "carry- 
over" of  audiences  to  new  program 

schedules. 
As  a  regular  monthly  feature  of 

the  Magic  Kitchen,  conducted  by 
Libbie  Vaughan  for  seven  years, 
listeners  were  asked  to  send  in  ten 
cents  to  obtain  a  copy  of  the  Magic 
Kitchen  Bulletin  containing  recipes 
and  household  hints.  With  the 
change  of  program  time  from 
10:15  a.m.  Mondays  through  Fri- 

days to  1:30  p.m.,  announcements 
were  started  on  the  old  time  to  go 
on  for  two  weeks,  noting  the  time 
change  of  the  show  and  urging 
listeners  to  send  for  their  bulletins 
but  to  enclose  a  10-cent  defense 
stamp  instead  of  the  customary dime. 

No  subscriptions  are  accepted 
for  more  than  one  month.  The  de- 

fense stamps  received  are  to  be 
converted  into  a  $25  defense  bond 
which  will  be  awarded  to  the  lis- 

tener sending  in  the  best  letter 
answering  the  question,  "What  the 
Magic  Kitchen  Means  to  Me". *  ❖  * 

Capital  Influx 
CENSUS  figures  on  the  recent 
change  in  population  of  Washing- 

ton, D.  C,  are  the  basis  of  a  promo- tion letter  sent  out  to  advertisers 
and  agencies  by  A.  D.  Willard  Jr., 
general  manager  of  WJSV,  CBS 
outlet  in  the  capital.  In  1940,  the 
letter  states,  the  D.  C.  population 
was  663,000  persons,  of  which  134,- 
000  were  government  employes, 
while  today  more  than  200,000  are 
employed  by  the  government  out 
of  the  estimated  population  of 
800,000.  Before  this  year  is  over, 
another  85,000  employes  and  their 
families  will  move  to  Washington, 
the  letter  continues,  bringing  the 
total  to  1,000,000,  not  counting 
seme  250,000  persons  living  in  the 
suburbs  of  the  city. 

Serials  in  Print 

SIMILARITY  between  the  continu- 
ity patterns  of  comic  strips  and 

serial  shows  led  to  the  adoption  of 
a  Monday-through-Friday  news- 

paper campaign  in  the  form  of  a 
miniature  comic  page,  five  columns 
by  13  inches,  to  promote  Red  Net- work serial  shows  heard  over  KGW, 
Portland,  Ore.  Stories  of  Bess 
Johnson,  Valiant  Lady,  Stella 
Dallas,  and  Mary  Marlin  were  de- 

veloped as  comic  strips,  with  the 
final  panel  urging  readers  to  listen 
to  the  shows  on  the  air.  Ads  ran  in 
The  Oregonian. *  *  * 

Book  by  Swing 

EXCERPTS  from  broadcasts  by 
Raymond  Gram  Swing,  MBS  news 
analyst,  during  the  last  weeks  of 
1941,  have  been  incorporated  into 
a  booklet  titled  ".  .  .  To  See  the  War 
Through  to  Both  Victory  and 
Peace,"  which  General  Cigar  Co., 
New  York,  Swing's  sponsor,  is 
offering  free  to  listeners.  To  re- 

ceive a  copy,  a  listener  has  only  to 
mail  a  request  to  the  nearest  Mu- 

tual station. 

AD  MODEL  for  the  1942  trade  pa- 
per promotion  of  WSAI,  Cincin- 

nati, is  "Suzy,  Our  Steno".  An  en- 
tire series  will  be  based  on  "Suzy", otherwise  known  as  Nancy  Schmid, 

of  WSAI's  research  department. 
Adjusting  the  light  for  a  photo  is 
Stanley  Miller,  vice-president  of 
Ralph  H.  Jones  Co.,  agency  in 
charge  of  the  WSAI  account,  while 
Ewald  Kockritz,  station  advertis- 

ing manager,  exchanges  theme  sig- 
nals with  "Suzy". *  *  * 

Bugler  Letters 
PROMOTION  LETTERS  in  a  se- 

ries of  three  have  been  sent  to 
Bugler  Tobacco  dealers  by  station 
managers  in  cooperation  with  the 
publicity  department  of  Russel  M. 
Seeds  Co.,  Chicago,  agency  for 
Brown  &  Williamson  Tobacco  Corp.. 
Louisville.  Shift  from  Wednesday 
to  Friday  is  announced  for  Bugler 
Plantation  Party,  on  84  NBC  sta- 

tions, and  dealers  are  urged  to  tie 
in  window  and  counter  displays  of 
Bugler  Thrift  Kits  and  Tobacco 
with  the  radio  advertising.  The 
dealer  letters  follow  up  letters  to 
the  stations  from  Whitey  Ford, 
"The  Duke  of  Paducah"  on  the 
show. *  *  * 

Esse  Plates 
THROUGH  the  local  Esso  dealer, 
WPTF,  Raleigh,  has  distributed 
1,000  auto  license  tags  as  a  promo- 

tional tie-in  with  its  Esso  Reporter 
newscasts.  Markers  on  a  blue  back- 

ground in  red  and  white  give 
WPTF's  call  letters  and  list  the 
Esso  broadcast  schedule. 

*  ❖  * 
Mats  of  Pix 

MONDAY  morning  news  releases 
sent  out  by  NBC  in  mimeograph 
form  are  now  prefaced  with  a  spe- 

cial clip  sheet  showing  mat  photo- 
graphs available  of  new  and  lead- ing stars  on  NBC  feature  programs. 

*  *  * Free  Stamps 

ALBUM  with  a  ten-cent  defense 
stamp  mounted  therein  has  been 
offered  to  listeners  by  the  Lam- 
mert  Furniture  Co.,  St.  Louis,  spon- 

sor of  Ray  Dady's  commentaries  on 
KWK,  St.  Louis.  A  post  card  from 
the  sender  is  the  only  requisite. 
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Foreign  Language 

Programs  Studied 
FCC  Survey  of  200  Stations 
Shows  Slight  Change 

OBSEEVING  that  "since  the  out- 
break of  war,  and  under  increased 

surveillance,  the  foreign-language 
stations  have  themselves  jointly 
and  individually  acted  to  guard 
against  subversive  broadcasts",  the 
FCC  has  issued  a  "wartime  survey" which  reveals  that  200  standard 
broadcast  stations  in  this  country 
were  carrying  programs  in  29  for- 

eign languages  for  a  total  of  6,776 
hours  during  the  first  30  days  after 
Pearl  Harbor. 

A  pre-war  survey  conducted  by 
the  Commission  in  1940  showed  199 
stations  broadcasting  in  31  foreign 
languages  for  a  period  of  about 
1,330  hours  per  week.  The  current 
survey  indicates  a  decrease  of  67 
hours  as  compared  with  foreign- 
language  broadcast  time  for  the  30 
days  preceding  the  outbreak  of  war. 

Italian,  Polish  and  Spanish  still 
predominate  in  the  domestic  for- 

eign-language broadcasts,  which  are 
generally  directed  at  local  foreign- 
born  populations. 

The  Commission's  release  of  its 
findings  is  taken  as  a  tacit  approval 
of  the  continuation  of  foreign-lan- 

guage programs  so  long  as  they  are 
adequately  checked  by  station  man- 

agements. Most  of  the  stations  car- 
rying such  programs  are  noted  as 

being  in  areas  with  considerable 
foreign-born  populations. 

"Many  programs",  the  Commis- 
sion stated,  "are  being  devoted  to 

the  U.  S.  war  effort,  and  various 
government  agencies  are  utilizing 
this  medium  to  inform  and  enlist 
the  support  of  our  foreign-born 
in  the  battle  of  democracy.  In  parti- 

cular, foreign-language  stations 
have  broadcast  information  about 
the  alien  registration  and  about 
matters  pertaining  to  aliens  within 
our  borders." 
The  Commission's  statement 

points  out  that  no  domestic  station 
broadcasts  any  foreign  tongue  ex- 

clusively. Only  three  stations  broad- 
cast 300  hours  or  more  of  foreign 

languages  in  the  30  days  mentioned. 
Few  high-power  stations  carry  for- 

eign language  programs,  only  one 
in  the  50,000  watt  class  reporting 
such  programs.  Others  listed  were 
three  of  10,000  watts;  38  of  5,000; 
48  of  1,000;  8  of  500,  94  of  250; 
8  of  100. 

Chicago  Writers  Organize 
CHICAGO  chapter  of  the  Radio 
Writers  Guild  has  been  organized 
with  Fred  Kress,  freelance  writer, 
elected  president.  Members  of  tem- porary executive  council  are :  Leslie 
J.  Edgley,  Blue  Network  continuity 
editor ;  Dan  Ryan,  CBS  producer ; 
Jack  Payne,  WGN-MBS  writer ;  Wil- 

liam Costello,  CBS  news  writer ;  .Jack 
Mitchell,  NBC  writer ;  George  Roosen, 
GBS  producer,  Oren  Tovrov,  author 
of  NBC-Red  Ma  Perkins;  Hobart 
Donavan,  Blue  writer ;  Pauline  Hop- 

kins, author  of  That  Brewster  Boy; 
Madelaine  Clark,  freelance ;  James 
Peas,  NBC  writer.  First  annual  elec- 

tion of  president  and  council  will  be 
held  in  April. 

is  "edited 

for  FARMERS 

jitterbugs! 

91 

9  Farm  people  have  problems,  needs 

and  wants  experienced  by  no  other 

single  group  in  the  world.  And  66% 

of  the  3,000,000  people  in  KMA's  pri- 
mary area  live  on  farms  or  in  towns 

under  2,500  population. 

That's  why  KMA  is  so  different  from 
most  other  stations  .  .  .  why  it  is  pro- 

grammed for  farmers  .  .  .  why  it  devotes 

1314  hours  daily  to  local  service. 

And  that's  why  KMA,  with  5,000  watts, 
packs  a  far  harder  punch  than  most 

stations  its  size  —  consistently  outpulls 

the  most  powerful  stations  in  most  met- 

ropolitan areas!  We  have  the  proof  — 

and  it's  yours  for  the  asking.  Want  it? 

The  No,  1  Farm  Station  in  The  iVo.  I  Farm  Market — 

150  Counties  Around  Shenandoah,  Iowa 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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Why  This  Advertisement 

has  Douhled  in  Value 

since  we  first  ran  it,  last  summerl 

Business  conditions  have  changed  enormously 

since  last  August,  when  this  advertisement 

pointed  out  how  the  Blue  lowers  your  cost  of 

distribution  by  reaching  more  ears  per  dollar. 

Conditions  then  were  beginning  to  put  the 

squeeze  on  profits.  Today  you  have  far  more 

than  profits  to  protect.  You  have  your  business 

to  protect— your  trade  name,  and  your  good 

will.  More  than  ever,  you  want  your  advertis- 

ing dollars  to  work  harder. 

The  war  has  changed  many  things— but  it 

has  not  changed  the  fundamental  advantages 

which  the  Blue  offers  you,  except  to  increase 

their  value  to  you. 

Efficiency  and  economy  for  advertisers  on 

the  Blue  are  not  newly  discovered  nor  newly 

adopted  virtues.  In  1941,  40  new  advertisers 

bought  the  Blue  because  of  its  efficiency  and 

economy— because  Blue  stations  are  concen- 

trated in  the  money  markets,  because  the  Blue 

uses  high  power  only  where  it  is  needed,  and 

because  the  Blueplate  Discounts  make  it  possi- 

ble to  "go  national"  on  a  modest  budget. 

When  you  buy  Blue  you  get  national  cover- 
age at  the  lowest  cost  per  thousand  for  any 

medium  entering  the  home.  Today,  in  the 

changing  pattern  of  war,  this  effective  econ- 
omy is  worth  more  to  you  than  ever  before. 

Ask  any  Blue  Network  salesman  for  details. 

It's  easy  to  do  business  with  the  Blue! 

BLUE  NETWORK  COMPANY,  INC. 

A  Radio  Corporation  of  America  Service 

NETWORK 

Sa/es  thru 
 the  o"' 

yi/ith  the  cjreatest  of  eas
e 
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FIVE  STATIONS  TIED  FOR  BLACKOUT 

New  York  Governor  Praises  Cooperation 

 !n  Nine-County  Coverage  

BLACKOUT,  in  which  five  stations  pooled  facilities  to  give  nine-county 
coverage  of  proceedings  in  New  York  State,  provided  above  pictures. 
WTRY  operator  (left)  reports  the  flash  for  complete  blackout  of  the 
upstate  area  while  Robert  Stevenson  (center),  announcer  of  WGY, 
Schenectady,  describes  the  work  of  the  Emergency  Medical  Service. 
Infra-red  film  was  used  for  the  night  shot  of  Gren  Rand  (fur-capped), 
announcer  of  WOKO,  Albany,  and  Jerry  Manter,  Transradio  Press  Serv- 

ice, who  helped  report  the  proceedings  involved  in  the  blackout. 

Road  Shows  Help 

Program  Ratings 

Coast  Experiments  Result  in 
Gains,  Says  Moskovics 

WITH  substantially  increased  divi- 
dends in  awakened  dealer  enthusi- 

asm and  audience  gain,  following 
three  successful  experiments,  road- 
showing  of  studio  audience  region 
ally  sponsored  network  programs 
is  advocated  by  George  Moskovics, 
CBS  Pacific  Coast  sales  promotion 
manager. 

Although  an  added  expense  to  the 
sponsor,  exploitation  and  goodwill 
created  by  the  gesture,  more  than 
repays  advertisers,  he  said,  adding 
that  "for  the  duration  it  is  im- 

portant that  a  sponsor  squeeze  the 
last  ounce  of  benefit  from  a  pro- 

gram and  this  is  one  way  to  do  it." 
Series  of  Big  Crowds 

Citing  experiences  of  General 
Petroleum  Corp.  (Mobilgas)  spon- 

soring the  weekly  half -hour  drama- 
tizations, /  Was  There,  on  8  CBS 

West  Coast  stations,  Moskovics 
said  this  studio  audience  show  drew 
5,000  to  its  Fresno,  Cal.,  perform- 

ance last  month,  despite  a  driving 
rain.  When  the  program  was  broad- 

cast from  Portland,  Ore.,  Civic 
Auditorium  the  following  week, 
3,400  persons  attended  the  event. 
More  than  3,000  packed  Seattle 
Municipal  Auditorium  when  the 
show  originated  from  that  city  in 
early  autumn.  Despite  a  blackout 
the  previous  evening,  which  caused 
a  50%  theatre  attendance  drop, 
some  2,800  recently  witnessed 
broadcast  of  What's  on  Your 
Mind?  sponsored  by  Planters  Nut 
&  Chocolate  Co.,  on  10  CBS  West 
Coast  stations,  when  it  emanated 
from  San  Francisco's  Golden  Gate Theatre. 

First  CBS  West  Coast  client  to 
successfully  experiment  with  road- 
showing  was  Seaside  Oil  Co., 
Moskovics  said.  Playing  to  capacity 
houses  with  turnaway  crowds,  the 
firm  sent  its  weekly  Seaside  Spell- 

ing Beeliner,  sponsored  on  CBS 
Western  stations,  on  tour  to  five 
major  California  and  Arizona 
cities. 

In  all  three  instances,  according 
to  Moskovics,  there  was  an  immedi- 

ate jump  in  program  ratings  fol- 
lowing their  "tour"  as  result  of 

audience  strengthening  in  cities 
where  they  had  made  personal  ap- 

pearances. Ample  newspaper  pub- 
licity and  inci'eased  merchandising 

and  promotional  support  from  the 
trade  was  secured  by  each  sponsor 
as  result  of  the  roadshowing. 

Sportscasters'  Group 
WITH  the  election  last  week  of  Ted 
Husing,  CBS  sportscaster,  as 
president,  the  Sports  Broadcasters 
Assn.  has  established  itself  as  an 
active  organization,  made  up  of 
sportscasters  from  14  stations  in 
the  greater  New  York  area.  Other 
officers  elected  included  Stan 
Lomax  of  WOR,  first  vice-presi- 

dent; Bill  Stern  of  NBC,  second 
vice-president;  Dave  Driscoll  of 
WOR,  secretary,  and  Bert  Lee  of 
WHN  as  treasurer.  The  association, 
which  meets  every  Tuesday  at 
Toots  Shor's  Restaurant,  New 
York,  also  aims  to  serve  as  a  clear- 

ing house  for  problems  of  sports- 
casters. 

FIVE  STATIONS  in  Albany,  Troy 
and  Schenectady  recently  combined 
their  forces  and  facilities  to  offer 
complete  coverage  of  the  largest 
practice  blackouts  yet  conducted 
on  the  Atlantic  Seaboard. 

Nine  counties  in  New  York  State 
blacked  out  at  the  order  of  the 
Army  Interceptor  Command.  Ad- 

vance information  permitted  the 
stations  to  anticipate  the  actual 
order  by  one  minute  so  that  WOKO 
and  WABY,  Albany:  WGY, 
Schenectady;  and  WTRY  and 
WHAZ,  Troy,  were  able  to  in- 

terrupt scheduled  programs  at 
8:31  p.m.  to  carry  the  entire  pro- ceedings. 

Opening  the  half-hour  broad- 
cast was  a  description  of  the  activ- 
ity of  the  Interceptor  Command 

Control  center  in  Troy.  WTRY 
announcer  Cecil  Walker  sent  the 
show  to  Nick  Carter  who  brought 
listeners  a  picture  of  the  receiving 
of  the  actual  signal  to  blackout. 

And  Then  To  Albany 
The  broadcast  was  shifted  to 

Gren  Rand,  of  WOKO,  who  spoke 
from  the  parapet  of  the  State  Of- 

fice Bldg.,  Albany.  Concluding  his 
description  of  the  blackout.  Rand 
sent  the  broadcast  to  Carl  Ray- 

mond of  WGY,  who  spoke  from  a 
temporary  center  of  the  Emeraren- 
cy  Medical  Service  in  the  Hotel  Van 
Curler,  Schenectady.  While  opera- 

tions of  this  service  were  being  ex- 
plained an  "action  call"  was  re- 

ceived from  the  Schenectady  con- 
trol center.  A  medical  field  unit 

was  dispatched  to  the  scene  of  the 
emergency.  Bob  Stevenson,  WGY 
announcer,  gave  a  running  account 
of  his  ride  behind  the  ambulance. 
Arriving  at  the  YMCA,  Stevenson 
interviewed  doctors  who  explained 
the  nature  of  the  simulated  injuries 
of  the  patients. 
From  the  top  of  the  Carnegie 

Eldg.,  on  the  campus  of  Rennsalaer, 
Troy,  Bob  Lewis  took  over  to  tell 
how  the  blackout  was  being  han- 

dled in  his  town.  Bill  Winne,  of 
WABY,  from  the  State  Office  Bldg., 
Albany,  introduced  Mayor  Erastus 
Corning  2d,  who  thanked  all  agen- 

cies for  the  part  they  played  in 

the  blackout  test.  Mayor  Corning 
introduced  Gov.  Herbert  H.  Lehman 
who  read  his  remarks  with  the  aid 
of  flashlights.  In  his  appreciation 
of  the  radio  tie-up.  Gov.  Lehman 
made  the  following  statement:  "To- 

night we  have  been  given  an  ex- 
ample of  cooperation  among  our 

Capital  District  radio  stations 
wh'ch  might  well  be  adopted  by 
other  broadcasters  throughout  the 
nation.  Voluntarily  these  stations, 
members  of  different  network  sys- 

tems and  of  separate  ownerships, 
joined  their  facilities  to  help 
civilian  defense  authorities  to  make 
this  practice  blackout  a  success. 
With  such  unity  to  harness  all 
the  forces  of  our  nation,  victory 
is  certain,  I  am  sure.  Stations 
WGY,  WOKO,  WABY,  WTRY  and 
WHAZ  are  to  be  heartily  com- 

mended." Tatom  Heads  KEEW 

CLIFF  TATOM,  v/ho  recently  pur- 
chased a  half  interest  in  KEEW, 

Brownsville,  Tex.,  has  assumed 
the  managerial  duties  of  that  sta- 

tion. Mr.  Tatom,  during  the  past 
11  years,  has  been  manager  of 
KRIS,  Corpus  Christi;  KABC,  San 
Antonio;  KCMC,  Texarkana,  and 
KNOW,  Austin,  all  in  Texas. 

Plug  Puller 
DURING  the  recent  test 
blackout  in  Macon,  Ga.,  an- 

nouncer Jim  Williams  of 
WBML  averted  a  broadcast 

tragedy  only  by  his  knowl- 
edge of  the  touch  system  con- 
trol operation  of  the  76  B-1 

RCA  Console.  Overzealous 
air-raid  wardens  of  the 
WBML  studio  building  pulled 
all  available  switches,  includ- 

ing the  one  which  blacked 
cut  WBML's  control  rocm. 
Fortunately,  Announcer  Wil- 

liams knew  his  way  around 
the  control  board  well  enough 
to  punch  his  way  out  of 
trouble  and  the  broadcast 
went  off  on  schedule. 

Col.  Barton  Withdraws 

Proposal  for  Purchase 
And  Moving  of  KTHS 
ANTICIPATING  rejection  of  the 
deal  by  the  FCC  in  the  light  of  its 
multiple  ownership  policy.  Col.  Tom 
H.  Barton,  Arkansas  oil  magnate 
and  owner  of  KARK,  Little  Rock, 
and  KELD,  El  Dorado,  and  execu- 

tives of  the  Hot  Springs  Chamber 
of  Commerce,  have  voluntarily 
called  off  the  proposed  purchase  of 
KTHS,  Hot  Springs,  now  licensed 
to  the  Chamber  of  Commerce.  The 
FCC  has  dismissed  without  preju- 

dice the  application  for  transfer  of 
KTHS  to  Southland  Radio  Corp., 
formed  by  Col.  Barton  as  the  hold- 

ing company  for  KTHS. 
Col.  Barton  had  formed  South- 

land to  apply  not  only  for  the  ac- 
quisition of  KTHS  but  in  order  to 

apply  for  50,000  watts  for  that 
station,  whose  new  transmitter  he 
proposed  to  move  to  Wrightsville, 
Ark.,  about  50  miles  nearer  Little 
Rock.   KTHS  now  operates  with 
I,  000  watts  night  and  5,000  day  on 
1090  kc. 

The  company  was  capitalized  at 
$225,000  and  one-third  of  its  com- mon stock  was  to  be  turned  over 
to  the  Chamber  of  Commerce. 

FCC  counsel,  in  conferences  with 
the  principals,  indicated  the  ap- 

plications might  be  granted  if  Col. 
Barton  would  agree  to  dispose  of 
KARK  inasmuch  as  KTHS  with 
50,000  watts  would  cover  the  Little 
Rock  area.  Col.  Barton  declined  to 
do  so,  and  following  conferences 
with  Chamber  of  Commerce  officials 
aereed  to  the  dropping  of  the  deal. 

FOREIGN  SCHEDULE 

OF  CBS  PREPARED 

TO  PROVIDE  a  two-week  testing 
period  prior  to  the  start  in  early 
March  of  the  new  CBS  Latin 
American  network,  CBS  revised 
its  shortwave  schedule  recently  for 
its  three  new  transmitters— WCRC 
and  WCBX,  50,000  watts  each,  and 
WCDA,  10,000  watts.  From  early 
morning  to  late  afternoon,  the  CBS 
transmitters  will  be  beamed  to 
Europe  and  thenceforth,  until  11 
p.m.  EWT,  directed  toward  South America. 

The  schedule  announced  by  Ed- 
mund A.  Chester,  CBS  director  of 

shortwave  broadcasting  and  Latin 
American  relations,  follows: 
WCBX— Europe,  6:15  a.m.-3:45  p.m., 

15,270  kc,  19.6  m. ;  East  Coast,  South 
America,  4  p.m.-ll  p.m.,  15,270  kc,  19.6  m. 
WCRC — Europe,  6:15  a.m.-3 :30  p.m., 

17,830  kc,  16.8  m.;  West  Coast,  South 
America,  4  p.m.-ll  p.m.,  11,830  kc,  25.3  m. 
WCDA — Europe,  3:30  p.m.-4:45  p.m., 

17,830  kc,  16.8  m. ;  Mexico.  Central 
America,  5  p.m. -7:45  p.m.,  17,830  kc,  16.8 
m.;  Mexico,  Central  America,  8  p.m.-ll 
p.m.,  6,170  kc,  48.6  m. 

Army  News  for  Women 
WOMEN  commentators  of  more 
than  150  stations  are  receiving 
broadcast  material  frcm  the  Army 
Quartermasters  Corp  each  week. 
Only  short  items  of  interest  to 
v/.:men  in  the  home  are  released. 
Stations  are  only  put  on  the  mail- 

ing list  at  their  own  request,  ac- cording to  Lieut.  John  S.  Hayes, 
public  relations  officer.  In  areas 
where  two  stations  have  overlap- 

ping coverage,  each  receives  differ- ent material.  Lee  Chadwick  heads 
the  radio  section  of  the  Quarter- 

master public  relations  branch. 
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There  are  those  who  tell  us  that  you  are  dead. 

Yet  we,  Mr.  Lincoln,  know  that  men  like  you  can  never 
die:  neither  you  nor  the  things  you  stand  for.  We  write 
you  this  letter  now  because  we  think  you  will  like  to  hear 

about  your  people — that  you  will  be  proud  of  your  people 
— the  millions  of  people  in  whose  hearts  you  still  live,  and 
will  always  live. 

We  want  to  tell  you,  Mr.  Lincoln,  that  your  people  still 
treasure  the  freedom  you  defended . . .  which  it  is  now  our 
turn  to  defend.  Once  again  we  have  turned  from  the  ways 
of  peace  to  the  ways  of  war;  not  through  choice  (for  we 
had  no  choice)  but  through  a  necessity  which  you,  of  all 
Americans,  can  best  understand.  And  we  know  that  you 
would  have  it  no  other  way . . . 

We  want  to  tell  you,  too,  that  we  have  not  lost  the 

American  vision  of  peaceful  progress — that  American  eyes 
still  search  the  broadening  horizons  as  yours  did.  We  see 
new  things  for  the  people,  when  the  guns  are  silent  again. 
New  things  to  serve  all  men,  everywhere. 

Those  things  we  see  for  tomorrow.  As  for  today,  Mr. 
Lincoln,  the  most  fitting  words  we  can  find  are  those  you 

spoke  less  than  six  weeks  before  an  assassin's  bullet  silenced 
your  lips  forever: 

"With  malice  toward  none;  with  charity  for  all;  with 
firmness  in  the  right  as  God  gives  us  to  see  the  right,  let 

us  strive  on  to  finish  the  work  we  have  be^un  ..." 

Be  assured,  Mr.  Lincoln  —  that  work  v^^ill  be  finished! 

RCA        BROADCAST        EQUIPMENT,      CAMDEN,      N.  i 
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Music  Epilogue 
BROADCASTERS  currently  are  in  receipt  of 
new  license  proffers  from  Broadcast  Music  Inc., 
to  run  from  March,  1942  till  March,  1950. 
They  cover  the  same  approximate  span  as  the 
license  offers  from  ASCAP. 
Many  station  owners  are  pondering  the 

future  music  situation.  Some  are  asking.  Why 
pay  BMI  when  ASCAP,  having  learned  its 
lesson,  is  back  in  the  fold? 

The  answer  should  be  simple.  Buying  BMI 
is  buying  insurance,  but  at  a  lower  premium 
than  ever  before  available.  Broadcasters  used 
to  pay  ASCAP  5V2V0.  Now,  if  they  want  two 

blanket  licenses  (which  we  don't  necessarily 
urge),  they  can  get  them  at  3.3%.  They  can 

avail  themselves  of  the  "per-program"  privi- 
lege for  either  or  both  catalogs.  In  addition, 

the  principle  of  clearance-at-the-source  is  es- 
tablished. 

Those  are  the  attainments  of  the  ASCAP 
battle  of  1941.  They  will  all  go  to  pot  if  ASCAP 
loses  its  competition — competition  afforded 
principally  by  BMI,  as  conceived,  nurtured  and 
matured  by  radio.  ASCAP  will  lose  that  com- 

petition if  BMI  is  not  wholeheartedly  supported 
by  the  industry;  if  BMI  numbers  do  not  make 
the  Hit  Parade  with  the  regularity  they  de- 

serve. ASCAP  said  (before  BMI)  that  "radio 
murders  music".  BMI  proved  that  radio 
makes  music. 

The  ASCAP  long-term  contract  carries  pro- 
visions allowing  the  station  to  switch  from 

"blanket"  to  "per  program"  and,  under  given 
conditions,  to  cancel  entirely.  These  rights, 
however,  are  empty  and  useless  unless  broad- 

casters have  an  alternative  repertory.  So  long 
as  such  an  alternative  exists  they  probably 
never  will  have  to  avail  themselves  of  it  wholly. 
Conversely,  if  there  is  no  alternative,  ASCAP 
or  any  other  similarly  situated  group  could  be 
expected  to  take  advantage  of  every  device  to 
exact  greater  tribute  in  a  non-competitive 
market. 

BMI  was  created  to  establish  competition  in 
music.  Industry  money  and  the  capital,  brains 
and  energy  of  publishers  and  writers  have 
been  put  into  it.  It  becomes  more  than  a  busi- 

ness advantage;  it  is  a  moral  responsibility  to 
keep  BMI  going  full  blast. 

As  an  industry  company  and  directed  by  a 
board  made  up  of  practical  broadcasters, 

BMI's  whole  purpose  was  to  take  away 
ASCAP's  gun,  and  give  to  public  performers 
of  music  a  competitive  market  in  which  to 
deal.  That  it  has  far  exceeded  expectations,  is 
music,  radio  and  ASCAP  history. 

This  Is  War! 

THESE  ARE  DAYS  when  mere  flag-waving 
and  the  rah-rah  stuff  must  give  way  to  the 
grim  realities  of  war.  If  anyone  in  radio  har- 

bors the  thought  that  this  war  is  just  another 

"big  show",  source  merely  of  a  great  new  reser- 
voir of  program  material,  he  must  dispel  that 

idea  once  and  for  all. 

Radio's  entertainment  function,  while  im- 
portant, cannot  and  must  not  lull  the  people 

into  the  state  of  over-confident  complacency 
which  some  of  our  statesmen  have  charged  has 
prevailed  in  America — at  least  up  to  the  fall  of 
Singapore. 

It  was  with  full  realization  of  the  gravity 
of  the  war  situation  that  the  advertising  in- 

dustry as  a  whole  threw  its  resources  at  the 
command  of  the  Government  last  week  by 
forming  the  Advertising  Council  to  funnel  the 
strength  of  all  media  toward  the  war  effort. 

The  public,  through  the  radio  medium,  this 
Monday  night  is  to  hear  an  accounting  from 
President  Roosevelt,  and  on  the  four  successive 
Monday  nights,  via  the  networks,  is  to  be  ad- 

dressed by  Donald  Nelson,  War  Production 
Board  chieftain,  by  arrangements  of  the  Coun- 

cil's radio  committee  with  the  Office  of  Facts 
&  Figures. 

No  longer  is  it  a  matter  of  competition  among 
media  to  prove  which  can  be  used  most  effec- 

tively in  impressing  upon  the  public  mind  the 
vital  necessity  of  bending  all  energies  toward 
winning  the  war.  Radio  will  do  the  part  as- 

signed to  it,  willingly  and  enthusiastically, 
cost  what  it  may  in  time  and  money.  It  has 
already  started. 

Calculated  to  arouse  the  country,  the  pro- 
gram This  Is  War!  was  projected  over  the 

combined  networks  Saturday  before  last  and 
is  to  be  continued  each  Saturday  evening  as 
produced  by  Hay  McClinton  and  directed  bv 
Norman  Corwin.  Judging  from  the  first  show, 
chill  and  blood-curdling  at  times  but  deeplv 
impressive,  we  would  say  that  this  kind  of 

production  is  radio  at  its  potent  peak.  It  isn't 
entertainment  to  make  you  forget  your  cares; 
it  is  down-to-the-production-line-and-bullet 
stuff  that  is  designed  to  arouse  the  highest 
patriotic  instincts  in  time  of  crisis. 

Stations,  whether  affiliated  with  networks 
or  independents,  will  be  doing  their  country 
a  disservice  if  they  fail  to  carry  this  great 
program,  the  fruit  of  some  of  the  best  writing 
and  production  minds  in  broadcasting.  Writers 
like  Stephen  Vincent  Benet,  Maxwell  Ander- 

son, Clifford  Odets,  Elmer  Rice  and  William 

Robson  are  donating  the  scripts;  actors  and 
musicians  are  giving  freely  of  their  talent, 
with  no  strings  tied  to  them  by  their  unions; 
Norman  Corwin  and  John  (Cavalcade  of 
America)  DriscoU  and  Hay  McClinton  are 
borrowed  from  their  employers  to  see  the  pro- 

ductions through. 

The  combined  networks,  in  association  with 
the  NAB,  are  furnishing  the  time  without 
stint,  and  of  course  the  show  has  been  made 
available  to  independents  for  simultaneous 
broadcasts  and  for  rebroadcasts.  It  is  the  most 
ambitious  radio  program  undertaking  by  the 

most  important  sponsor  of  them  all — Uncle 

Sam. 

Effects  of  the  projected  sugar  rationing 
on  some  of  radio's  most  important  classifi- 

cations of  sponsorship — foods,  confection- 
ery and  beverages — cannot  yet  be  esti- mated, hut  so  far  such  accounts  have 

shown  little  or  no  inclination  to  abandon 
or  curtail  their  present  extensive  use  of 
the  broadcast  medium. 

Freezing  Competition 

IF  THE  DCB-WPB-FCC  "freeze  order"  really 
sticks — ^that  is,  if  exceptions  do  not  become  the 
rule — it  will  remove  the  Sword  of  Damocles 
that  has  hung  over  the  head  of  nearly  every 
broadcaster,  particularly  the  broadcaster  in 
already  crowded  radio  areas  where  the  Com- 

mission has  more  than  often  been  wont  to 

crowd  in  "just  one  more  station"  for  one  rea- son or  another. 

Rightly  or  wrongly,  the  quarrel  that  most 
long-established  operators  have  had  with  the 
"survival  of  the  fittest"  theory  enunciated  and 
upheld  in  the  Sanders-Dubuque  case,  is  that 
it  ignores  the  simple  economics  of  market  ca- 

pacity; it  has  rendered  it  possible  for  anyone 
with  engineering,  legal  and  financial  qualifica- 

tions to  enter  into  competition  with  long-exist- 
ing station  enterprises.  Sometimes  the  grants 

to  newcomer  competitors  have  borne  more  than 
a  mere  tinge  of  politics. 

There  are  very  few  areas  in  the  United 
States  outside  the  sparsely  settled  prairie  and 

desert  spaces  which  do  not  now  get  "primary 
service  from  one  or  more  standard  broadcast 

stations."  Many  new  local  stations  have  been 
granted  in  small  towns,  quite  justifiably,  on 
the  ground  that  each  community  is  entitled 
to  home  service.  But  many  others,  local  and 

regional,  perhaps  properly  under  the  "survival" theory  in  normal  times,  have  been  granted 
where  no  conceivable  need  could  be  shown  in 
view  of  adequate  existing  services. 

Indeed,  some  were  authorized  largely  on  the 

showing  that  they  would  remain  independent — 
that  is,  would  not  hook  up  with  any  of  the 
networks  ( baneful  influences ! ) . 

The  freezing  of  assignments,  covering  as 
it  does  new  stations  as  well  as  improvements 
on  old  ones,  has  the  practical  effect  of  freezing 
competition  pretty  much  at  present  levels. 
Upon  old  stations  it  will  force  the  curbing  of 
natural  ambitions  to  improve  their  status — 
but  then  the  equipment  isn't  available  any- 

how. But  for  nearly  all  stations,  in  the  light 
of  the  competition  which  already  exists  to  a 
high  degree  in  practically  all  of  the  more 
populous  areas,  the  order  will  for  the  dura- 

tion provide  a  safeguard  against  brand  new 
competition  at  a  time  when  the  business  out- 

look is  uncertain,  to  say  the  least. 
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ARTHUR  F.  Van  Dyck,  chief of  the  industry  service  sec- 
tion of  the  RCA  Labora- 

tories and  elected  President 
of  the  Institute  of  Radio  Engi- 

neers for  1942,  has  been  a  well- 
known  personality  in  radio  from  its 
earliest  days. 
He  has  made  many  technical 

contributions  to  the  art,  the  most 
recent  being  the  RCA  Alert  Re- 

ceiver, a  device  by  which  civilian 
defense  workers  are  notified  in 
times  of  emergency  and  called  to 
a  special  radio  to  receive  instruc- 

tions for  action.  His  interest  in 
radio  dates  from  his  school  days. 
He  has  some  30  patents  to  his 
credit,  and  a  variety  of  interests 
that  are  as  broad  as  an  industry 
which  comprises  many  diverse 
branches. 

Arthur  Van  Dyck,  now  50,  be- 
gan his  career  in  radio  as  an  ama- 

teur. Later,  he  served  as  a  ship 
operator  for  the  United  Wireless 
Telegraph  Co.  during  college  vaca- 

tion periods.  After  receiving  his 
Ph.B.  at  Yale,  he  joined  the  lab- 

oratory of  Prof.  Reginald  Fessen- 
den,  at  Brant  Rock,  Mass.,  where 
he  participated  in  many  of  the 
experiments  of  that  pioneer  which 
have  since  become  technical  clas- 

sics. Afterward  he  went  to  West- 
inghouse  at  Pittsburgh  to  serve  as 
laboratorian,  and  later  was  in- 

structor in  electrical  engineering 
in  the  Carnegie  Institute  of  Tech- 
nology. 

During  World  War  I  Van  Dyck 
was  expert  radio  aide  in  the  Navy, 
which  experience  led  to  his  appoint- 

ment as  chief  factory  engineer 
of  the  Marconi  Wireless  Telegraph 
Co.  of  America  when  peace-time 
radio  was  resumed.  There  followed 
a  period  of  service  with  the  Gen- 

eral Electric  Co.  when  he  was  in 
charge  of  development  and  design 
of  radio  receivers. 

Van  Dyck  joined  RCA  soon  after 
that  company  was  formed,  late  in 
1919,  and  for  some  years  had  an 
important  hand  in  the  Technical 
and  Test  Department.  Then  he  was 
appointed  to  a  post  of  special  serv- 

ice to  RCA  licensees,  and  this 
post  he  holds  today. 

You  couldn't  possibly  associate 
Van  with  the  "ivory  tower"  type 

of  research  engineer.  His  is  a  long 
record  of  effort  toward  fostering 
industrial  relations,  to  improve 
standards,  promote  association  ac- 

tivities dealing  with  common  prob- 
lems, and  like  work.  He  has  a 

knack  of  explaining  technical  de- 
velopment to  sales  organizations 

in  terms  of  application,  so  new 
things  may  move  on  to  the  public 
as  quickly  as  possible.  Recognition 
of  these  qualities  is  perhaps  best 
summarized  in  the  statement  that 
Van  Dyck  is  slated  to  become  man- 

ager of  the  Industry  Service  Sec- 
tion of  the  RCA  Laboratories  now 

being  built  at  Princeton,  N.  J. 
Van  likes  boats.  Since  his  hitch 

in  the  Navy  he  has  been  for  some 
15  years  a  reservist,  with  the  rank 
of  Lieutenant  Commander.  In  the 
small  boat  field  he  has  been  active 
in  the  affairs  of  the  U.  S.  Power 
Squadrons  and  as  Rear  Commodore 
of  the  Huguenot  Yacht  Club.  Of 
course,  he  always  has  radio  aboard 
his  craft.  Not  only  a  broadcast  re- 

ceiver, but  that  tricky,  two-way, 
shortwave  gear  by  which  you  can 
call  up  anybody  you  want  ashore, 
or  another  boat,  or  the  Coast  Guard 
if  you  get  in  a  jam. 
Photography  is  another  Van 

Dyck  hobby.  Get  on  this  subject 
with  him  sometime  when  you  are 
in  his  office  and  he'll  very  likely 
show  you  some  of  his  prize  prints 
or  six-foot  murals.  And  speaking 
of  offices,  you  learn  something 
about  the  man  the  minute  you 
enter  Van  Dyck's  room  in  the  RCA 
Laboratory  at  711  Fifth  Ave.,  New 
York.  He  designed  all  the  furni- 

ture. Main  feature,  of  course,  is 
the  desk,  which  fits  part  way 
around  his  chair  in  a  broad  curve. 
Everything  he  might  want  is  with- 

in arm's  reach,  and  it  is  spacious 
enough  to  serve  alsD  as  a  sort  of 
conference  table  for  visitors.  Func- 

tional design  is  the  idea,  and  this 
desk  typifies  the  unconventional 
approach  by  which  this  research 
laboratory  under  Van  Dyck  has 
turned  up  so  many  new  things  in  its 
work,  of  which  automatic  frequency 
control  and  the  RCA  Alert  Receiv- 

er are  samples.  His  effective  demon- 
stration of  the  possibilities  of  the 

Alert  Receiver,  by  the  way,  have 
resulted  in  Van  Dyck's  appoint- 

ment as  member  of  the  Communi- 

NOTES 

G.  C.  (Bill)  JONES  Jr..  has  been 
named  national  sales  manager  of  Geor- 

gia Broadcasting  System.  Mr.  Jones, 
formerly  with  the  Hearst  organization 
in  advertising  and  the  Rodney  Boone 
organization  of  newspapers,  was  more 
recently  in  the  sales  department  of 
WGST,  Atlanta.  His  headquarters  will 
be  in  the  Henry  Grady  Bldg.,  Atlanta. 

FRANKLIN  D.  MERRITT,  formerly 
with  the  Daily  Press,  Ashland,  Wis., 
and  for  five  years  executive  secretary 
of  the  chamber  of  commerce  of  Ashland 
and  Menominee.  Mich.,  has  joined  the 
sales  staff  of  WJBK,  Detroit. 

HUGH  B.  TERRY,  manager  of  KLZ, 
Denver,  has  been  elected  to  the  board 
of  directors  of  the  Advertising  Club  of 
Denver. 

W.  CAREY  JENNINGS  has  resigned 
as  manager  of  KW.IJ,  Portland,  Ore. 
He  was  also  former  manager  of  KGW- 
KEX,  Portland. 
CHARLES  REED,  formerly  with 
Westco  Adv.  Agency  in  charge  of  spot 
broadcasting,  has  been  appointed  pro- 

motion manager  of  KQW,  San  Jose. 

CHARLES  STAHL,  formerly  general 
manager  of  WKNY,  Kingston,  N.  Y., 
has  joined  the  sales  staff  of  WDAS, 
Philadelphia. 

MAJ.  EDWARD  A.  DAVIES,  vice- 
president  in  charge  of  sales  of  WIP, 
Philadelphia,  has  resigned  as  public 
relations  officer  in  the  Office  of  Civilian 
Defense  in  the  Philadelphia  area. 

MILTON  SAMUEL,  publicity  direc- tor of  Blue  Network  on  the  Pacific 
Coast,  is  the  father  of  a  boy,  born 
Feb.  15. 

JACK  WHITBY,  formerly  program 
director  and  partner  at  C.IIC,  Sault 
Ste.  Marie,  Ont.,  has  purchased  an 
interest  in  CFLC,  Prescott,  Ont.  The 
station  is  represented  by  Stovin  & 
Wright,  Toronto. 
GEORGE  McELHINEY,  salesman  at 
KXOK.  St.  Louis,  has  returned  to  his 
desk  following  a  month's  illness. 
JIM  ROBERTS,  formerly  an  auto 
salesman,  has  joined  the  sales  staff  of 
WCSC,  Charleston,  S.  C. 
DONALD  W.  THORNBURGH,  CBS 
Pacific  Coast  vice-president,  has  been 
appointed  to  the  Los  Angeles  Chamber 
of  Commerce  directorate. 

IRVING  ROGERS,  general  manager 
of  WLAW,  Lawrence,  Mass.,  has  been 
appointed  chairman  of  public  informa- tion division  for  Region  IV  of  the 
Massachusetts  Public  Safety  Commit- tee. 

ARTHUR  A.  NEWCOMB.  formerly 
commercial  manager  of  WOCB,  W. 
Yarmouth,  Mass.,  has  been  named  as- sistant sales  manager  of  WLAAV, 
Lawrence,  Mass. 

DON  ROBERTS,  formerly  on  the 
sales  staff  of  the  Blue  Network,  has 
joined  the  same  division  at  CBS. 

cation  Liaison  Committee  of  the 
Office  of  Cilivian  Defense. 

For  several  years  Van  Dyck  has 
been  a  Fellow  and  Director  of  the 
Institute  of  Radio  Engineers,  to 
the  Presidency  of  which  he  has 
now  been  elected,  and  a  Fellow 
in  the  Radio  Club  of  America.  But 
none  of  these  and  many  other  re- 

sponsibilities weighs  him  down,  as 
you'll  quickly  discover  if  you  should be  rash  enough  to  challenge  him 
to  a  game  of  table  tennis. 

MUCIO  DELGADO,  manager  of 
KYCA,  Prescott,  Ariz.,  has  left  to 
join  the  radio  division  of  the  Office  of 
inter-American  Affairs  (Roeiiefeller 
Committee)  in  New  York  where  he 
will  worli  on  shortwave  broadcasting 
to  Latin  America.  Mr.  Delgado  last 
year  was  awarded  the  Prescott  Ameri- 

can Legion  trophy  as  the  citys'  out- standing citizen. 

WILLIAM  R.  McANDREW,  foi-mer news  editor  of  Broadcasting,  on  Feb. 
13  was  named  chief  of  the  information 
section,  Board  of  Economic  Wai-fare, which  he  had  joined  Feb.  1  as  assistant 
chief. 

TED  BAILEY,  formerly  on  the  adver- 
tising staff  of  Los  Anfjeles  Herald- 

Express,  has  joined  KMPC,  Beverly 
Hills,  Cal..  as  account  e.xeeutive. 
Robert  O.  Reynolds,  general  manager 
of  the  station,  will  supervise  sales, 
with  no  replacement  announced  for 
Walter  Davidson,  who  resigned  to  be- come sales  manager  of  KGO,  San 
Francisco. 

GEORGE  J.  VOGEL,  formerly  direc- tor of  the  Manila  stations  KZRM  and 
KZRF.  has  joined  the  radio  division 
of  the  Rockefeller  Committee. 
.lAMES  M.  Gx^INES,  formerly  of 
Ruthrauff  &  Ryan,  New  Y'ork,  as  per- sonal representative  for  Major  Edward 
Bowes,  has  joined  the  station  relations 
department  of  NBC  to  promote  closer 
affiliate  tie-ins  with  local  activities. 

GRIFFITH  B.  THOMPSON,  vice- 
president  and  general  manager  of 
WBYN,  Brooklyn,  has  been  elected 
a  director  of  the  corporation  owning 
the  station.  His  contract  as  manager 
has  been  extended  three  years. 
IRWIN  H.  HERMANN  and  Leslie  E. 
Ruark,  formerly  radio  salesmen  on 
the  West  Coast,  have  joined  the  saks 
staff  of  WBYN,  Brooklyn. 

HENRY  NEUMAN,  manager  of  the 
auditing  department  of  WOV,  New 
York,  on  Feb.  10  became  the  father  of 

a  girl. 
NAT  DONATO,  formerly  of  the  ad- 

vertising department  of  the  New  York 
World-Telegram,  has  been  appointed 
to  the  sales  staff  of  WOV,  New  York. 
ROBERT  EASTMAN,  NBC  spot 
salesman,  has  been  appointed  to  the 
national  spot  sales  staff  of  the  Blue 
Network  by  Murray  Grabhorn,  man- 

ager of  that  division. 
JERRY  WINTERS,  manager  of 
WGBR,  Goldsboro,  N.  C,  is  the  father 
of  a  baby  girl,  born  Feb.  11. 
G.  HERBERT  SALLANS  has  been 
appointed  general  news  manager  of 
British  United  Press.  Montreal,  ac- 

cording to  R.  W.  Keyserlingk.  BUP 
general  manager.  Sallans  was  with  the 
Vancouver  Sun  as  managing  editor 
for  11  years  and  he  has  given  weekly 
war  digests  on  CKWX,  Vancouver. 
MABEL  BUTTERFIELD,  onetime 
Los  Angeles  timebuyer  of  Buchanan 
&  Co.,  has  joined  the  Blue  Network 
Hollywood  sales  promotion  depart- ment as  assistant  to  Kevin  Sweeney, 
manager. 

FRANK  CONWELL,  sales  promotion 
and  publicity  director  of  WTMJ,  Mil- waukee, has  been  named  Radioman, 
2d  Class,  by  the  Navy  and  has  en- tered the  Navy  Radio  School  in Chicago. 

JIMMY  FOX,  son  of  J.  Leslie  Fox, 
Los  Angeles  manager  of  Paul  H.  Ray- 
mer  Co..  station  representatives,  has 
joined  KTMS,  Santa  Barbara.  Cal.  as 
manager  of  the  Ventura  studios. 

BILL  KNAPP.  formerly  time  sales- 
man of  WDZ,  Tuscola,  has  joined  the 

merchandising  staff  of  WIBC,  Indian- 

apolis. J.  M.  (Mac)  WARD,  formerly  Chi- 
cago repi-esentative  of  WMCA,  New 

York,  has  joined  the  Chicago  staff  of 
Blue  Network  as  salesman  for  national 
spot  and  local  accounts. 
C.  J.  (Chuck)  LANPHIER,  manager 
of  WEMP,  Milwaukee,  on  Feb.  15 became  the  father  of  a  baby  girl. 
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WSGN 

Synonymous  .  .  .  because  WSGN 
provides  the  stote's  widest  cover- 

age area-NBC  All-County  Sur- 
vey method. 

610 
BIRMINGHAM 

Headley-Reed  Company,  Repi. 
BLUE  NETWORK  ond  Mutual 

FRANCE  LAUX,  chief  announcer  at 
KMOX  St.  Louis,  has  been  appointed 
by  Les  Quailey,  U.  S.  director  of 
radio  sports,  OCD,  as  regional  director 
of  radio  sports  without  pay  for  the 
Seventh  Corps  area  comprising  Mis- 

souri, Kansas,  Arkansas,  Iowa,  Ne- 
braska, Minnesota,  North  Dakota  and 

South  Dakota. 

MATT  GETTING S  formerly  announc- 
er of  AVARM,  Scranton,  has  .ioined 

WLVA,  Lynchburg  Va.  Bill  Loren, 
WLVA  music  director  on  Feb.  14 
was  inducted  into  military  service. 
JOHN  AMES,  announcer  of  WSPD, 
Toledo,  O.  has  enlisted  in  the  Army 
Air  Corps. 

KMBC  Staff  Changes 
DON  MACON  has  been  tentatively 
named  administrative  head  of  the 
program  department  of  KMBC 
Kansas  City,  it  was  announced  last 
week  by  Arthur  B.  Church,  presi- 

dent, and  Karl  Koerper,  managing 
director.  Mr.  Macon  replaces  Felix 
Adams,  program  director  for  the 
past  two  and  one-half  years,  who 
has  resigned,  effective  March  1. 
Fran  Heyser,  Chicago  producer  for 
Arthur  B.  Church  Productions,  will 
become  production  manager  of 
KMBC  under  the  new  set-up. 

ISABELLA  BEACH,  formerly  spon- 
sored on  NBC  by  General  Foods  Corp. 

as  Frances  Lee  Barton,  and  prior  to 
that  by  Necker  Products  Co.  on  Mu- 

tual, recently  started  a  quarter-hour 
women's  program,  titled  Through  A Kitchen  Windoiv,  on  WINS,  New 
York.  Mrs.  Beach,  whose  new  six 
times  weekly  program  on  WINS  will 
feature  recipes,  is  an  authority  on 
cooking  and  is  now  doing  a  book  on 
the  subject  for  publication  by  Scrib- 

ner's. DONALD  L.  KEARNEY,  recently  in 
charge  of  radio  production  for  the 
USO  in  New  York  and  formerly  with 
WHAM.  Rochester,  WAGE,  Syracuse, 
and  WFAS.  White  Plains,  was  in- ducted into  the  Army  Feb.  11. 
HELEN  SAWYER,  commentator  on 
the  five-weekly  quarter-hour  program. 
Here's  to  the  Ladies,  on  KECA.  Los 
Angeles,  and  Franklin  (Pinky)  Park- 

er, Hollywood  radio  actor,  were  mar- 
ried in  Yuma,  Ariz.,  Feb.  14. 

GEORGE  BRYAN.  CBS  newscaster, 
has  been  selected  by  the  Navy  as  nar- 

rator for  the  movie  short  currently  in 
production  at  Fox  studios  to  explain 
the  work  of  the  Navy  Relief  Society. 
GEORGE  S.  KAUFMAN,  playwright, 
producer  and  director,  has  taken  over 
m.c.  duties  for  the  Mutual  series  Keep 
'Em  Rolling,  presented  under  the  aus- 

pices of  the  OEM.  He  succeeds  Clifton 
Fadiman. 
JOE  HARRINGTON,  CBS  news 
room  desk  assistant,  has  been  ac- 

cepted as  an  aviation  cadet  to  report 
soon  to  Maxwell  Field,  Alabama. 

RICHARD  E.  REDMOND,  assistant 
to  Robert  A.  Schmid,  MBS  director  of 
sales  promotion,  and  formerly  with 
Wm.  E.  Rudge  &  Sons  and  CBS,  is 
leaving  this  month  to  join  Pan-Amsri- 
can  Airways  in  Equatorial  Afi-ica. 

STEVE  D.  MANDERSON,  aet-)r  and 
theati-e-manager.  has  'oined  the  an- nouncing staff  of  WGAC,  Augusta,  Ga. 

MAURICE  RAPPEL,  director  of 
Jewish  programs  of  WWRL,  New 
York,  has  suffered  a  relapse  from 
a  recent  illness  forcing  him  to  re- main at  home. 

LEWIS  CHARLES,  formerly  of 
WOV,  New  York,  and  previously  of 
WHN  and  WINS,  New  York  has 
rejoined  WINS  to  handle  a  five- 
weekly  two-hour  program  of  tran- scribed music. 

RAIF  ERISKEN,  former  secretary 
to  the  Turkish  consulate  in  New  York, 
has  joined  the  international  division 
of  CBS  and  is  broadcastins  on  WCBX, 
CBS  shortwave  station,  a  five-weekly 
quarter-hour  program  in  Turkish. 
HARRY  B.  HENSHEL.  .son  of  the 
managing  director  of  WOV,  New  York, 
has  been  commissioned  as  a  second 
lieutenant.  Field  Artillery,  at  Fort 
Sill,  Okla.  He  volunteered  in  the 
Army  as  a  private  in  May  1941. 

PRESTON  L.  TAPLIN,  formerly  of 
WHCU,  Ithaca,  has  joined  the  an- nouncing staif  of  WIS,  Columbia,  S.  C. 

JOHN  HILL,  program  director  of 
WWJ,  Detroit,  for  the  last  five  years 
and  musician  in  the  orchestras  of  Vin- 

cent Lopez  and  Art  Kassel,  has  joined 
the  production  department  of  NBC- Chicago. 

JIMMY  BRIDGES,  special  events 
man  of  WSB,  Atlanta,  has  been  named 
assistant  production  manager ;  Hul- 
bert  Taft,  announcer,  promoted  to  con- 

tinuity direction ;  Al  Flanigan  ap- 
pointed WSB  studio  production  man- 

ager. ESSE  LJUNGH  of  the  production 
staff  of  CJRC,  Winnipeg,  has  joined 
CBC  at  Winnipeg  as  production  chief 
for  CBC's  prairie  region.  He  suc- ceeds J.  C.  McCabe,  transferred  to 
the  production  staff  of  CBL,  Toronto, 
to  replace  Ian  Smith,  now  in  the 
bomber  ferry  command. 

CHARLES  JONES,  secretary-treasur- er of  CHOV,  Pembroke,  Ont.,  became 
the  father  of  a  baby  girl  Feb.  8. 

BILL  HODAPP,  formerly  radio  di- 
rector of  Grant  Adv.,  Chicago,  and  re- 
cently on  the  continuity  staff  of  AVGN, 

Chicago,  has  ;'oined  the  Army  Air Corps  at  Randolph  Field,  Tex.  Bob 
Doyle,  WGN  continuity  writer,  has 
been  commissioned  an  ensign  in  the 
Navy,  assigned  to  Naval  Public  Re- 

lations, Chicago.  Bob  Hibbard  of  the 
news  room  has  re-joined  the  Army  as 
public  relations  aide  in  the  Sixth 
Corps  Area. 
C.  N.  VAN  AUKEN,  acting  super- visor of  the  mail  department  of  WOR, 
New  York,  has  been  commissioned  a 
second  lieutenant  of  infantry  in  the 
New  York  Guard. 

BOB  MILES,  announcer  at  KSO- 
KRNT,  Des  Moines,  has  joined  the 
Air  Training  Corps  in  Arizona.  Nor- 

man Jolly,  KGLO,  Mason  City,  will fill  the  vacancy. 

CHARLES  ISAACS,  Hollywood  writ- er, has  been  added  to  the  CBS  Ransom 
Sherman  Show,  sponsored  by  Procter 
&  Gamble  Co. 
HOWARD  BROWN,  announcer  of 
WIP  Philadelphia,  has  been  named 
night  supervisor.  He  replaces  George 
Barry,  who  resigned  to  free-lance  in 
New  York. 
MARGE  MAYLAND,  formerly  of  the 
Radio  Council  of  the  Chicago  Board 
of  Education,  has  joined  CBS-Chicago 
as  assistant  to  Lavinia  S.  Schwartz, 
Midwest  educational  director. 

FRANK  FALLON,  sports  announcer 
of  WMEX,  Boston,  will  report  nightly 
from  various  baseball  camps  during 
the  coming  training  season. 
EDWARD  PAUL,  announcer  of 
WCFL,  Chicago,  has  been  appointed 
program  director,  succeeding  George 
Case,  resigned. 

DOUGLAS  B.  GRANT,  program  di- rector of  WMT,  Cedar  Rapids,  la., 
is  the  father  of  a  girl,  Linda  Kay, 
born  Jan.  21. 

BOB  GOERNER,  announcer  of  KYA, 
San  Francisco,  was  inducted  Feb.  20 into  the  Army. 

D WIGHT  NEWTON,  director  of  chil- 
dren's programs  on  KYA,  San  Francis- 

co, recently  became  the  father  of  his fourth  child. 

DON  THOMPSON,  freelancer  in theater  and  radio,  has  joined  KPO, 
San  Francisco,  as  producer. 
SIDNEY  ROGER,  commentator,  of 
KQW,  San  Jose,  recently  became  the father  of  a  baby  boy. 

DICK  WYNNE,  freelance  annotmcer, 
and  Janet  Strugnell  of  the  KYA, 
San  Francisco,  accounting  department, 
were  married  in  San  Francisco. 

SHERWOOD  DURKIN,  news  an- nouncer of  WMT,  Cedar  Rapids,  la., 
is  the  father  of  a  recently  born  girl, 
Mary  Julia. 
BERNARD  F.  DUDLEY,  announcer 
of  the  Yankee  Network,  is  the  father 
of  a  baby  girl  born  Feb.  IG. 
HARRY  L.  MITCHELL  Jr.,  formerly 
KGIT,  Honolulu,  announcer,  has  joined 
KFAC,  Los  Angeles,  in  a  similar  ca- 
pacity. 
ARTHUR  T.  JONES,  announcer  of 
KXOK,  St.  Louis,  is  the  father  of  a 
baby  boy  born  recently. 
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JOEANN  SHAY,  formerly  of  KSD, 
St.  Louis,  and  WTMV,  E.  St.  Louis, 
has  joined  the  traffic  department  of 
WIBC,  Indianapolis.  Bert  Julian,  for- 

merly of  WDZ,  Tuscola,  has  joined 
the  announcing  staff  of  WIBC. 
MARGARET  N.  WYMAN,  secretary 
to  Herman  S.  Steinbruch,  manager  of 
WKNE,  Keeue,  N.  H.,  was  picked  as 
1942  Carnival  Queen  of  the  Mardi 
Gras  celebration  in  Keene. 

MAE  REGAN,  in  charge  of  NBC  Hol- 
lywood talent  auditions,  and  Nelson 

Griffith,  Lockheed  Aieraft  Corp.  engi- 
neer, were  married  Feb.  14. 

JACK  CARSON,  Hollywood  star  of 
the  weekly  half-hour  NBC  Siffiial  Car- 

nival, sponsored  by  Signal  Oil  Co..  is 
featured  in  Warner  Bros,  film,  "The 
Shadow  of  Their  Wings". 
BILL  REILLY,  of  KIEV.  Glendale. 
Cal.,  and  Al  Carmona.  CBS  Hollywood 
page  have  joined  KVEC,  San  Luis 
Obispo,  Cal.,  as  announcer-writers. 
FRANK  SWEENY,  formerly  o  f 
woe,  Davenport,  la.,  on  March  2  will 
join  the  announcing  staff  of  WJ.ID, 
Chicago. 

JOHN  MEAGHER,  formerly  of  the 
Chicago  Tribune,  has  joined  the  special 
events  and  publicity  department  of 
WGN,  Chicago. 
ANDREW  GAINEY,  formerly  of 
WHBF,  Rock  Island,  111.,  has  joined 
the  announcing  staff  of  KOA,  Denver. 
LEONARD  R.  BROWN  has  been 
placed  in  charge  of  all  farm  programs 
and  outside  promotion  of  KGFW, 
Kearney,  Neb.  Maxine  Selover,  from 
Kearne.v  State  Teachers  College,  has 
replaced  Betty  Cox  as  KGFW  women's editor. 

ROLLIE  .TOHNSON,  sportscaster  of 
WCCO,  Minneapolis,  has  been  ap- 

pointed coordinator  of  the  Civilian 
Defense  Program  for  all  educational 
institutions  in  Ramsey  County,  Minn. 

LADIES. 

KAY  MORTON 

WITH  the  wisdom  of  age  and  the 
freshness  of  youth,  Kay  Morton 
chats  with  the  ladies  of  the  St. 
Louis  area  every  morning  over 
WIL.  A  graduate  of  Washington 
U  with  a  B.S.  in  journalism,  and 
with  a  wealth  of  both  newspaper 
and  radio  experience,  Kay  concocts 
an  informal  program  of  styles, 
food,  news  and  interviews.  Inter- 

views are  her  forte  and  hobby. 
She  has  asked  typically  feminine 
questions  of  an  impressive  list  of 
celebrities. 

BOB  PROCTOR,  announcer  of 
WDAE,  Tampa,  Fla.,  has  entered  the 
Navy  as  radioman,  first  class. 

ROBERT  YOUNG,  formerly  announ- 
cer of  KOA,  Denver,  has  been  assigned 

to  combat  division  of  the  Army  us  a lieutenant. 

STAN  BROWN,  news  editor  of  KOA, 
Denver,  has  been  appointed  to  the  pub- 

licity committee  of  the  Denver  Defense 
Council. 

VIRGINIA  DAVIS,  director  of  wom- 
en's programs  at  KXOK,  St.  Louis,  is 

gue.«t  lecturer  in  a  radio  course  at 
Clayton  (Mo.)  High  School. 

RALPH  E.  SKEDGELL,  formerly  as- sociate director  of  the  Kate  Smith 
Hour,  is  a  private  at  Jefferson  Bar- 

racks, Mo.,  where  he  is  iireparing 
shows  for  the  Army. 

LESLIE  COX,  formerly  special  events 
director  and  announcer,  has  been  pro- 

moted to  program  director  of  KGFW, 
Kearney,  Neb. 

JOHNNY  OLSON,  onetime  announcer 
of  WTMJ  Milwaukee,  has  rejoined 
WTMJ. 

G.  LENORE  REINKE  has  been  ap- 
pointed assistant  manager  of  the  tran- 

scription department  of  RCA  Victor 
Co.  of  Canada,  Toronto. 

WALTER  MAIR,  veteran  newspaper- 
man, has  joined  the  Jiews  staff  of 

AVBBM,  Chicago. 

JAMES  MINIMUM,  former  announ- cer of  WHIZ.  Zanesville,  O..  has  joined 
the  announcing  staff  of  WMAN,  Mans- tield. 

JAIME  JULIA,  NBC,  is  broadcasting 
daily  programs  in  Spanish  from  Wash- ington for  shortwave  transmission  to 
South  America.  Part  of  the  network's International  Division  has  been  moved 
to  the  capital. 

PARKER  GIBBS,  vocalist  and  saxa- 
phone  player  with  Ted  Weems'  orches- tra for  16  years,  has  joined  the  produc- 

tion department  of  NBC,  Chicago. 
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Use  Transcriptions 

for  All  Ad-Lib 
Programs 
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For  Washington  News 

AUTHENTIC 
TIMELY 

ACCURATE 

Write  or  Wire 

Croadcast  Service  Studios 

1113  Denrike  Building 

WASHINGTON,  D.  C. 

(Now  Being  Broadcast) 

'WASHINGTON  VIEWPOINTS' 

'CONGRESSIONAL  MAILBAG' 
"HOWARD  COSTIGAN  INTERVIEWS 
THE  MEN  WHO  ARE   IN  AND 

WHO  MAKE  THE  NEWS" 

These  programs  conform 
with  all  censorship 

requirements 

Throughout  this  vast  Intermountain 

Area,  the  domiiiant  radio  voice  is 

KSL  .  ,  .  regularly  heard  by  more 

than  3,000,000  listeners. 

50,000  Watt  Key  Station  for  Columbia  in  the  Intermountain  West.. 

Ask  your  nearest  Edward  Retry  Office  for  KSL  Coverage", the  story  of  the  Market  between  Denver  and  San  Francisco.^ 
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If  you 

furniture,  ap- 
parel, jewelry, 

hardware  or 

home  equip- 
ment of  any 

kind,  you  know  Davidson's  of 
Des  Moines,  doing  a  state-wide 
business  in  all  these  fields. 

And  Davidson's  know  KSO, 
through  a  record  of  results 
covering  more  than  four  years. 
Quoting  L.  E.  Cohen,  Vice- 
President  and  General  Man- 
ager: 

"Since  we  began  using  KSO 
four  years  ago,  we  not  only 
have  had  good  results  in  the 
form  of  direct  sales,  but  also 
have  found  it  an  excellent  me- 

dium for  institutional  selling. 
Our  experience  shows  that  the 
use  of  top  flight  local  talent, 
such  as  Andy  Woolfries,  plus 
short,  well-planned  commercial 
copy,  adds  up  to  effective  radio 

selling." 
On  KSO  and  KRNT,  nation- 
al advertisers  pay  the  same 

low  rates  as  do  local  advertis- 

ers. So  Mr.  Cohen's  statement 
is  well  worth  remembering 
when  you  choose  a  station  for 
air-selling  to  more  than  a  mil- 

lion people  in  Iowa's  No.  1 
market — Des  Moines  and  its 
extensive  trading  area. 

KSOi 

KRNT 

BASIC  BLUE 
AND  MUTUAL 
5000  WATTS 

BASIC 
COLUMBIA 
5000  WATTS, 

The  Cowles  Stations  in 

DES  MOINES 

It  Happened 

TEN  YEARS  AGO  THIS  MONTH 

From  the  1932  files  of  Broadcasting 

FR.  CHARLES  E.  COUGHLIN  in  a 
Feb.  7  sei-mon  pays  tribute  to  radio, 
(leclarins :  "The  owners  of  broadcast- 

ing stations,  realizing  the  responsibil- 
ity placed  upon  them,  have  carried 

their  banners  high.  Not  once  in  the 
history  of  my  radio  work  have  I  ever 
heard  anything  broadcast  that  could 
not  be  listened  to  by  the  youngest 
child  in  the  family.  .  .  .  And  yet,  with 
all  this,  the  radio  stations  througliout 
the  country  are  being  subjected  to  a 
Senatorial  investigation  while  the  com- 

mercial filth  of  other  forms  is  aijproved 
by  the  silence  of  the  same  august 

body." 
• 

A.  L.  ASHBY,  vice-president  and  gen- 
eral attorney  of  NBC,  presents  argu- 

ments in  support  of  theory  that  broad- 
casting stations  are  not  public  utility 

common  carriers,  required  to  permit 
use  of  their  facilities  to  all  comers, 
in  a  brief  filed  with  Interstate  Com- 

merce Commission  urging  dismissal  of 
complaint  of  Sta-Shiue  Products  Co., 
New  York,  demanding  time  on  WGBB, 
Freeport,  N.  Y. 

• 
HARRY  HOWLETT,  commercial 
manager  of  WHK,  Cleveland,  has 
signed  a  contract  with  Billy  Evans, 
manager  of  the  Cleveland  Indians,  for 
exclusive  broadcasts  of  all  local  games 
during  the  1932  season  except  on  Sun- 

days and  holidays. 
• 

HARRY  SHAW,  WMT,  Waterloo, 
la.,  president  of  NAB,  appoints  fol- 

lowing committee  chairmen :  Alfred  J. 
McCosker,  WOR,  Newark,  copyright ; 
Henry  A.  Bellows,  WCCO,  Minne- 

apolis, Legislative  ;  Arthur  B.  Church, 
KMBC,  Kansas  City,  Cost  Accounting  ; 
E.  M.  Elkin,  KDKA,  Pittsburgh,  In- 

ternal Revenue ;  Edgar  L.  Bill, 
WMBD,  Peoria,  Education. 

• 
EXAMINER  Elmer  W.  Pratt  recom- 

mends to  Federal  Radio  Commission 
favorable  action  on  applications  of 
WJR,  Detroit,  and  WGAR,  Cleve- 

land, for  three  experimental  television 
stations  to  operate  on  the  intermedi- 

ate, low  and  ultra-high  frequencies  set 
aside  for  visual  radio.  Applications 
granted  Feb.  27. 

POWER! 

—WHERE  POWER 

COUNTS  MOST 

Affiliated  with  the 
Des  Moines  Register  &  Tribune 

Represented  by  The  Katz  Agency 

WLAC 

NASHVILLE.  TENN; 
soon  going  to  - 

50,000  WATTS 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 

SENATOR  DILL  (D-Wash.).  co- 
author of  the  Radio  Act  of  ]927  re- 

ports he  is  writing  new  copyright  bill 
aimed  at  moderating  the  differences 
between  broadcasters  and  copyright 
owners  as  ASCAP  ponders  internal 
reorganization  with  a  view  to  naming 
a  successor  to  the  late  Julius  C. 
Rosenthal,  general  manager. 

• 
D.  E.  (Plug)  KBNDRICK.  direc- 

tor of  WFIW,  Hopkinsville,  Ky., 
disputes  the  claim  of  .1.  H.  Uhalt, 
WDSU,  New  Orleans,  that  the  lat- 
ter's  station  was  the  first  in  the  South 
to  install  the  new  Graybar  dynamic 
microphone,  asserting  that  WFIW 
placed  a  Graybar  AC  panel  and  the 
f\r-st  set  of  dynamic  microphones  in 
oyeration  Nov.  15,  1931. 

• 
JOHN  GILLIN  Jr.  appointed  com- 

mercial and  program  director  of 
WOW,  Omaha,  succeeding  Marie 
Kieny,  resigned  to  be  married, 
BLAYNE  R.  BUTCHER,  formerly 
sales  manager  of  WGH.  Newport 
News,  Va.,  and  later  on  the  produc- tion staff  of  WBAP,  Forth  Worth, 
joins  WLW,  Cincinnati. 

• 
CARL  HAVBRLIN  commercial  man- 

ager of  KFI,  Los  Angeles,  broke  his 
ankle  while  leaving  from  a  street  car. 

• 
JOHN  SWALLOW,  manager  of 
KFAC-KFVD,  Los  Angeles,  acquires 
an  airplane  pilot's  license. • 
CARL  MEYERS,  chief  engineer  of 
WGN,  of  the  Chicago  Tribune,  is  mak- 

ing surveys  for  a  site  for  the  new 
television  equipment  ordered  for  de- 

livery from  Western  Television  Corp., Chicago. 

• 
DAVE  ELMAN,  after  three  years  as 
a  continuity  writer  for  CBS  in  New 
York,  has  resigned  to  do  radio  scripts 
and  act  as  m.c.  for  the  Blackman  Co., 
New  York  agency. 

JUDGE  Ira  E.  Robinson  resigns  as 
Federal  Radio  Commissioner  to  open 
law  offices  in  Washington. 

• 
PAUL  WEST,  manager  of  the  adver- 

tising sales  division  of  National  Car- 
bon Co.,  has  been  named  managing 

director  of  the  Assn.  of  National  Ad- 
vertisers, succeeding  Albert  E.  Haase. 

• 
DR.  J.  H.  DELLINGER,  radio  chief 
of  the  Bureau  of  Standards,  is 
awarded  honorary  degree  of  Doctor  of 
Science  by  his  alma  mater,  George 
Washington  U. 

WDRC 

CONNECTICUT'S  PiONEER  BROADCASTER 

UNDER  the  direction  of  John  R. 
Poppele,  chief  engineer  of  WOR, 
Newark,  the  station's  engineering staff,  supervised  by  Ray  S.  Lyon,  lias 
invented  a  collapsible  microphone  stand 
that  combines  three  different  types  in 
use  for  announcing,  banquet  and 
concert  work.  In  addition,  Lyon  is 
building  an  overhead  microphone  sy.s- 
tem  on  which  from  one  to  four  micro- 

phones can  be  swung  over  a  radius of  9  feet. 
• 

CLAIMING  that  synchronization  ex- 
periments conducted  by  NBC  with 

WTIC,  Hartford,  and  WBAL,  Balti- 
more, during  the  last  ten  months  are 

"on  the  threshold  of  success"  coun- 
sel asked  the  Federal  Radio  Commis- 

sion to  permit  their  continuance  dur- 
ing regular  pregram  hours. 

WXYZ,  Detroit,  and  WJAS,  Pitts- 
burgh, apply  to  Radio  Commission  for return  of  the  1020  kc.  channel,  used 

by  KYAV,  Chicago,  to  the  second  zone 
from  which  it  was  "borrowed"  in  the 1928  general  reallocation. 

NBC  reports  $25,607,041  gross  income 
for  1931,  up  27.5%  over  1930;  CBS 
reports  $10,184,958,  up  51.4%. 

AN  ALLIANCE  with  the  National 
Congress  of  Parents  &  Teachers  for 
purposes  of  propaganda  against  Radio 
by  the  American  Plan  is  formed  by 
Ventura  (Cal.)  Free  Press,  Califor- 

nia, daily,  whose  publisher  has  under- 
taken a  crusade  against  the  exist- 

ing radio  system  for  the  avowed  pur- pose of  removing  an  alleged  competitor 
of  the  press. 

• 
FEDERAL  Radio  Commission, 
through  Secretary  James  W.  Baldwin, 
sends  out  exhaustive  questionnaires 
as  part  of  inquiry  into  commercial 
broadcasting  demanded  by  Couzens- Dill  resolution  directing  it  to  probe 
the  whole  broadcast  structure  with 
particular  reference  to  advertising  and 
to  determine  the  feasibility  of  Govern- ment ownership. 

Douglas  Helps  KMOX 
Stage  Defense  Program 
BY  REQUEST  of  the  St.  Louis 
Ofiice  of  Civilian  Defense,  Lieut, 
(junior  grade)  James  C.  Douglas, 
former  production  director  of 
KMOX  and  now  public  relations 
chief  of  the  local  Navy  office,  was 
enlisted  to  assist  Gordon  Carter  in 

the  production  of  St.  Louis  Pre- 
pa7'es,  civilian  defense  spectacle 
held  in  the  Municipal  Auditorium 
on  February  18.  With  the  consent 
of  the  Navy,  Douglas  worked  on 
the  production  in  addition  to  his 
naval  duties. 

Helen  Hayes,  currently  in  St. 
Louis  with  Candle  In  The  Wind, 
appeared  as  a  special  guest  star 
in  the  show.  Practically  every  pa- 

triotic and  civic  group  in  the  city 
participated  in  the  spectacle  which 
included  music,  song,  dramatized 
CCD  demonstrations  and  new  war 
films — all  fitting  into  one  massive 
production.  Written  by  Ellen  Lee 
Brasher,  KMOX  script  writer,  the 
production  was  under  the  supervi- sion of  Arthur  Casey,  also  of  the 
station's  staff. 

Pape  Honored 
TO  W.  0.  PAPE,  owner  of  WALA, 
Mobile,  the  Gulf  Coast  Farmer, 
monthly  farm  paper  published  by 
the  Mobile  County  Farm  Bureau, 
has  dedicated  its  fifth  anniversary 
edition.  Reason  for  this  tribute,  the 

paper  states,  is  that  Mr.  Pape,  "in the  opinion  of  the  editors,  has  con- 
tributed more  to  agriculture  in  this 

locality  than  any  other  person." 

Page  38  •  February  23,  1942 BROADCASTING  •  Broadcast  Advertising 



CALLAHAN  HONORED 

FOR  STAMP  DRIVE 

IN  TRIBUTE  for  conducting  per- 
haps the  most  extensive  and  effec- 

tive free  time  campaign  in  radio 
history,  all  with  enthusiastic  sup- 

"brilliant  achieve- 
Mr.  Callahan      ments  in  popular- 

izing the  sale  of 
defense  bonds  and  stamps". He  was  one  of  three  men  hon- 

ored at  the  annual  award  dinner 
last  Tuesday  of  the  National  Assn. 
of  Publicity  Directors  Inc.,  at  the 
Waldorf-Astoria,  New  York.  The 
others  honored  were  Walter  B. 
Weisenburger,  executive  vice-presi- 

dent of  the  National  Assn.  of 
Manufacturers,  and  William  S. 
Shipley,  chairman  of  the  board  of 
the  York  Ice  Machinery  Co. 

Mr.  Callahan  joined  the  Treas- 
ury staff  last  year,  coming  from 

WBZ  -  WBZA,  Boston  -  Springfield, 
where  he  was  manager.  Previously 
he  was  manager  of  WWL,  New 
Orleans,  and  before  that  commer- 

cial manager  of  NBC's  two  Wash- 
ington stations,  WRC  and  WMAL. 

The  citation  stated  that  in  the 
opinion  of  the  publicity  associa- 

tion Mr.  Callahan  "has  performed  a 
remarkable  job  in  taking  an  ab- 

stract subject,  with  little  or  no  hu- 
man interest  appeal  and  with  the 

smallest  public  relations  staff  in 
Washington,  put  into  defense  bonds 
and  stamps  the  romance,  emotion 
and  desire  to  buy  which  have  caused 
5,000,000  people  to  purchase  more 
than  $3,000,000,000  worth." 

War  Time  Shift  Prompts 
BBC  Shortwave  Changes 
WAR  TIME,  which  went  into  effect 
last  Monday  morning  in  the  United 
States,  will  not  affect  all  British 
Broadcasting  Corp.  programs  short- 
waved  to  America.  The  BBC  on 
Feb.  6  had  announced  that  many  of 
its  programs  would  be  retimed  and 
as  of  Feb.  9  the  time  was  changed 
in  many  instances  to  conform  to 
American  listening  habits. 
The  North  American  transmis- 

sion now  opens  at  5:15  p.m..  East- 
ern War  Time  and  closes  at  12:45 

a.m.  (EWT).  Listeners  on  the  West 
Coast  hear  BBC  programs  until 
9:45  p.m.  instead  of  8:45  p.m.  as 
formerly.  Britain  Speaks  remains 
at  the  same  clock  hour  of  8:30  p.m., 
but  the  repeat  is  one  hour  later 
than  at  present,  1.  e.,  11:15  p.m. 
The  8  p.m.  newscasts  have  been 
shifted  to  10:45  p.m.,  so  as  not  to 
interfere  with  popular  American 
programs  and  principal  dramatic 
features  have  changed  from  10  p.m. 
to  8:45  p.m.  (EWT)  with  repeat  at 
midnight.  Other  programs  have 
moved  up  one  hour. 

GEORGE  EGGER,  vice-president  of 
Harold  H.  Clapp  Inc.,  Rochester  (baby 
food),  has  been  appointed  sales  man- 

ager of  the  company,  replacing  E.  J. 
Fitzpatrick,  who  has  been  loaned 
by  the  company  to  the  War  Produc- 

tion Board  as  assistant  chief  of  the 
Package  Food  Section,  Food  Supply Division. 

AIR  FACTORY  PROGRAM 

Consotidated  Supplies  News 

 Via  Local  Station  

CONSOLIDATED  AIRCRAFT 
Co.,  San  Diego,  placing  direct,  as  a 
service  to  more  than  37,000  em- 

ployes, is  sponsoring  a  twice-daily 
quarter-hour  newscast  on  KFMB, 
that  city,  releasing  them  over  an 
automatic  time-clock  public  address 
system  at  the  plant. 

Contract  is  for  52  weeks,  having 
started  Feb.  2.  With  John  Thomp- 

son as  newscaster,  the  programs 
are  broadcast  during  lunch  hours  of 
two  shifts,  at  11:45  a.m.  and  11:45 
p.m..  Consolidated  supplying  its 
own  Associated  Press  news.  Sta- 

tion, in  addition,  for  15  minutes 
preceding  each  newscast,  contrib- 

utes a  special  all  request  good-will 
defense  workers  program  of  enter- 
tainment. 

To  promote  the  series.  Consoli- 
dated distributed  more  than  200 

8%  X  11-inch  counter  and  bulletin 
board   display   cards  through  its 

Bakery  Series  in  Pa. 

BACKED  by  an  extensive  news- 
paper and  dealer  tiein  campaign 

in  Western  Pennsylvania,  Braun 
Baking  Co.,  Pittsburgh  (Roman 
Meal  bread),  through  W.  E.  Long 
Co.,  Chicago,  on  Feb.  16  started  a 
five-minute  transcribed  program, 
six  time  per  week,  on  a  group  of 
stations  in  that  area,  WCAE 
WWSW  KQV  WISR  WMBS 
WKPA.  Series  features  Ona  Mun- 
son,  film  and  radio  actress,  with 
Truman  Bradley  as  commentator 
and  Ted  Meyers  handling  commer- 

cials. Joan  Schaffer  carries  the 
openings.  Two  Kings  &  A  Queen, 
instrumental  trio,  provides  musical 
background.  Series  was  cut  by  C. 
P.  MacGregor  Co.,  Hollywood  tran- 

scription concern,  with  Victor  Quan 
supervising  production. 

plant  and  gives  additional  publicity 
in  the  employes  house  organ.  Each 
broadcast  opens  and  signs-off  with 
a  message  directed  to  the  defense 
workers  and  their  families. 

FCC  Proposes  to  Deny 

Station  in  Hamilton,  O. 

PROPOSED  denial  of  a  new  sta- 
tion in  Hamilton,  0.,  .to  the  Butler 

Broadcasting  Corp.,  250  watts  full- 
time  on  1450  kc,  was  announced 
last  Wednesday  by  the  FCC.  As  a 
result  of  a  hearing,  the  Commis- 

sion concluded  that  such  a  grant 
would  not  be  in  the  public  interest. 

Principals  in  the  applicant  are 
Oscar  Kronenberg,  owner  of  the 
Crown  Adv.  Agency,  Brooklyn,  and 
formerly  connected  with  the  old 
WVFW  and  WARD,  Brooklyn, 
50%  stockholder;  Florence  Kronen- 

berg, wife  of  Oscar,  40% ;  and 
Samuel  Kronenberg,  a  brother, 
10%.  The  Kronenbergs  are  sons  of 
Aaron  Kronenberg,  president  of 
WBYN,  Brooklyn. 

WILLIAM  L.  SHIRBR'S  Berlin 
Diary  was  designated  as  the  top  non- 
fiction  book  of  1941  in  the  second 
annual  nation-wide  poll  of  literary 
critics  conducted  by  the  Book-of-the- 
Month  Club.  Ballots  were  cast  by 
155  critics. 

^OON 

9,O0V 
iVATTS 

Fi/IL  TIME  ON 

910  RC. . 

>  /mm 

C0VEM6E 
MEANS 

L  HUUL  \ 

Here's  a  perfect  ratio  for  results!  WMMN — the  station  that  set 

new  records  for  mail-pull  in  its  field  during  1941  —  promises 

even  more  striking  results  in  1942.  Soon  the  night-time  power 

will  be  boosted  from  1,000  to  5,000  watts,  admitting  to  the 

WMMN  family  thousands  of  new  loyal  listeners.  Geared  for 

power,  geared  for  programs,  WAAMN  is  the  bonus-buy  of  '42. 
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YOU  CAN  DEPEND  ON  THAT 

in  front  this  year  with  TWIN  coverage 

Follow  the  leaders — who  tell  their  sojes  story 

to  that  amazingly  rich,  fast-growing  area — 
the  Texas  Gulf  Coast — through  the  Twin  Sta- 

tions that  blanket  the  heart  of  this  section. 

Hundreds  of  leaders  can't  be  wrong.  They 

say  with  surprising  unanimity — "On  the 
Texas  Gulf  Coast— it's  KXYZ-KRIS." 

National  Representatives 
THE  BRANHAM  COMPANY 

KXVZf  KRIS HOUSTON       7       CORPUS  CHRISTI 

NBC'  JSl*^  I  N  BC  •  ReJ  xi4ui  liUu^ 

BoiU  BicMo*ti  MUTUAL        LONE  STAR^HAIN>^^/^ 
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DOUBLE 

Savings! 

•  through  our 
COMBINATION 

RATES 
«...  and 

BONUS  POINT 
ADVERTISING 

HARRY  ACKBRMAN,  producer  of 
the  Gulf  Oil  Co.'s  Screen  Guild  Thea- tre on  CBS  for  Young  &  Rubicam  in 
Hollywood,  has  been  named  a  super- 

visor of  program  production  in  the 
agency's  New  York  office  to  work  with Jack  Van  Nostrand.  Mr.  Ackerman 
succeeds  Adrian  Samish,  who  has 
joined  Paramount  Pictures  as  a  direc- 

tor. Taking  over  production  of  the 
Screen  Guild  show  after  March  1  will 
be  Hendirk  Booraem,  currently  a 
producer  in  New  York  for  Y&R. 

RALPH  de  CASTRO,  formerly  of 
Arthur  Kudner,  New  York,  and  re- 

cently cop.v  director  of  Joseph  Katz 
Co.,  New  York,  has  .ioined  the  crea- 

tive staff  of  Ruthrauff  &  Ryan,  that 
city. 

WILLIAM  LAWRENCE.  Hollywood 
producer-manager  of  Pedlar  &  Ryan, 
has  been  transferred  to  the  agenc.y's New  York  office  for  three  months  to 
supervise  daytime  programs  and  handle 
production  of  the  weekly  CBS  Lady 
Esther  Serenade.  Hollywood  office  has 
suspended  operation  during  his  ab- sence. 

NATE  PUMPIAN,  media  director  of 
Henri,  Hurst  &  McDonald,  Chicago, 
has  been  called  to  active  duty  in  the 
Nav.y  as  first  lieutenant,  senior  grade. 
JACK  RICHARDSON  Jr.,  former 
vice-president  of  Russel  M.  Seeds  Co., 
Chicago,  has  re,ioined  Chicago  Record- 

ing Co.,  Chicago,  as  vice-president  in charge  of  sales. 
DON  BASSETT,  timebuyer  of  A. 
McKim  Ltd..  Toronto,  has  become  en- 
j'fged  to  Margaret  Burris,  Toronto. 
The  wedding  is  scheduled  March  7. 

BYRON  H.  BROWN,  formerlv  Los 
Angeles  manager  of  Gerth-Knollin 
Agenc.v,  and  Fred  Hubler,  advertising 
manager  of  Tretolite  Co..  Houston 
( manufacturing  chemists),  have  .ioined 
McCarty  Co.,  Los  Angeles,  as  account 
executives. 

CABLES  Co..  on  or  about  April  1  is 
movfng  its  New  York  office  from  230 
Park  Ave.,  to  535  Fifth  Ave. 

BETSY  HATCH,  former  copywriter 
of  Wm.  Esty  &  Co.,  New  York,  has 
■oined  the  copy  staff  of  Compton  Adv., 
New  York. 

SEYMOUR  S.  PRESTON  Jr..  vice- nresident  of  John  Faulkner  Arndt  & 
Co..  Philadelphia  agency,  has  been 
made  a  member  of  the  board. 

IMARTIN  R.  KLITTEN.  formerly  on 
the  advertising  staff  of  Firestone  Tire 
&  Rubber  Co.,  Los  Angeles,  has  .ioined 
Shaw  Co.,  that  city,  as  account  execu- tive. 

RICHARD  COMPTON.  head  of  the 
agenc.y  bearing  his  name,  has  returned 
to  New  York  following  three  weeks  on 
the  West  Coast. 

SIDENER  &  VAN  RIPER,  Indian- 
apoli.s.  will  move  March  1  to  1142 
No.  Meridian  St.,  Indianapolis. 

Blue  Producers 

PRODUCTION  DIRECTORS  of 
the  Blue  Network,  as  announced 
last  week  by  Harry  Frazee,  man- 

ager of  the  Blue  production  divi- 
sion, are  Cyril  Armbrister,  Joseph 

Bell,  Norman  Dicken,  Devere  En- 
gelbach,  Aldo  J.  Ghisalbsrt.  Gene 
Hamilton,  Richard  Leonard,  Roy 
Lockwood,  W.  Leroy  Marshall,  Ed- 

ward Pola,  Frank  Shinn,  Madge 
Tucker,  Robert  Tormev,  Charles 
Warburton,  Fred  Weihe  and  Ed- 

ward Whitney.  Howard  Nussbaum, 
as  previously  announced,  is  Mr. 
Frazee's  assistant. 

DeAngelo  Directs  Radio 

At  Sherman  &  Marquette 

CARLO  DeANGELO,  who  recently 
joined  Sherman  &  Marquette,  Chi- 

cago, as  supervisor  of  radio  pro- 
ductions, has  been  appointed  radio 

director  of  the  agency.  He  vfill 
supervise  writing  and  production  of 
the  agency's  radio  accounts,  includ- 

ing Colgate  -  Palmolive  -  Peet  Co., 
Quaker  Oats  Co.,  Fitger  Brewing  a 
Co.,  and  Sterling  Products,  work-  9 
ing  in  New  York  where  the  agency 
will  shortly  open  an  office. 

Prior  to  joining  Sherman  &  Mar- 
quette, Mr.  DeAngelo  was  in  the 

radio  department  of  Compton  Adv., 
New  York,  and  head  of  the  radio 
department  of  N.  W.  Ayer  &  Sons, 
New  York. 

AFA  War  Agenda 

ADVERTISING  Federation  of 
America  has  announced  that  its 
88th  annual  convention,  to  be  held 
at  the  Hotel  Commodore,  New 
Yprk,  June  21-24,  will  be  planned 
as  a  "National  Round  Table  on 
Advertising  in  Wartime",  with  con- vention committees  representing 
different  fields  of  advertising  to 
be  announced  shortly.  According  to 
AFA  President  J.  A.  Welch,  vice- 
president  of  Crowell-Collier  Pub- 

lishing Co.,  this  year's  meeting  will set  a  new  pattern  as  it  will  be 
strictly  "a  wartime  convention  with 
oratory  cut  to  the  bone. 

Butler  to  Erwin,  Wasey 

WILLARD  BUTLER  of  the  sales 
staff  of  WJZ,  New  York,  and  with 
NBC  previously  since  1933  in  the 
M&O  spot  sales  department  and 
M&O  sales  traffic  division,  on 
March  2  will  become  timebuyer  of 
Erwin,  Wasey  &  Co.,  New  York. 
Mr.  Butler  replaces  Mary  Dun- 
lavey,  resigned. 

Pratt  Opens  Office 
BEN  PRATT,  pioneer  publicity 
man  with  NBC's  publicity  depart- 

ment for  the  past  10  years  and  for- 
merly with  Chicago  and  midwest 

newspapers,  has  resigned  from  the 
press  department  of  the  Blue  Net- work to  open  his  own  publicity  and 
management  office,  temporarily  lo- cated at  423  Madison  Ave.,  New 
York.  In  his  new  work,  Mr.  Pratt 
will  concentrate  on  the  development 
and  publicizing  of  radio,  stage  and 
screen  artists. 

"It's  yo'  banker,  Mistah  Smith. 

He  done  heerd  since  yo'  went  on 
WFDF  Flint  Michigan,  yo'  am 

cleanin'  up!" 
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KSO  -  KR]\T  Personnel 

Assured  Old  Positions 

After  War  Conclusion 

STATEMENT  of  policy  for  full- 
time  employes  of  the  Iowa  Broad- 

casting Co.  stations,  KSO-KRNT, 
Des  Moines,  and  the  Register  & 
Tribune  Co.  who  have  been  called 
into  military  service  has  been  an- 

nounced by  that  organization. 
The  plan  calls  for  bonuses  to 

those  leaving  for  duty  as  well  as 
assurance  of  reinstatement  in  their 
positions  upon  discharge  from  the 
service  at  the  war's  end.  This  in- 

cludes the  retention  of  seniority, 
position  and  pay.  The  plan  follows : 

1.  Regular  fulltime  employes  so  or- dered or  drafted  into  the  military 
or  naval  forces  of  the  United  States 
shall  be  granted  a  leave  of  absence  for 
the  period  of  their  retention  in  the 
military  or  naval  service  and  40  days. 

2.  Employes  who  have  completed 
their  active  military  and  naval  service, 
who  have  not  elected  to  remain  in  ac- 

tive service  after  authorities  have  ex- 
tended them  their  privileges  to  return 

to  civilian  life,  shall  be  reemployed 
and  be  restored  to  their  former  posi- 

tion or  positions  of  like  seniority, 
status  and  pay,  if  (a)  such  employes 
have  received  a  certificate  of  satis- 

factory military  or  naval  service 
or  training  and  (b)  application  for  re- 

employment is  made  within  40  days 
after  being  released  and  (c)  such  em- 

ployes are  still  qualified  to  perform  the 
duties  of  their  former  positions. 

3.  Bach  regular  fulltime  employe 
who  has  been  with  the  company  more 
than  six  months  but  less  than  one  year 
at  the  time  he  enters  service  and  each 
regular  fulltime  substitute  who  has 
worked  with  the  company  twelve  con- tinuous months  shall  receive  as  a 
bonus,  his  straight  time  weekly  pay 
during  each  of  the  four  weeks  of  his 
initial  period  of  military  or  naval 
service. 

Regular  fulltime  employes  who  have 
been  with  the  company  for  more  than 
a  year  and  each  substitute  who  has 
worked  for  twenty-four  continuous 
months,  shall  receive  as  a  bonus 
his  straight  time  weekly  pay  dur- 

ing each  of  the  first  twelve  weeks 
of  his  initial  period  of  military  or 
naval  service. 

Fidler  for  Arrid 

FIRST  NETWORK  program  to  be 
launched  for  Arrid,  deodorant  prod- 

uct of  Carter  Products  Inc.,  New 
York,  will  start  March  2  on  the 
Blue  Network  and  the  CBC  with 
sponsorship  of  Jimmy  Fidler  in 
Hollywood  Mondays  7-7 : 15  p.m.  Ar- 

rid has  been  extensively  promoted 
through  spot  radio,  the  agency  on 
the  account  being  Small  &  Seiffer, 
New  York.  Carter  Products  also 
sponsors  Inner  Sanctum  Mystery 
and  The  Good  Old  Days  on  the  Blue 
Network  in  the  interests  of  its  liver 
pills. 

Cuyler  Lee 
CUYLER  LEE,  72,  uncle  of 
Thomas  S.  Lee,  president  of  Don 
Lee  Broadcasting  System,  Holly- 

wood, and  brother  of  the  late  Don 
Lee,  founder  of  that  network,  died 
at  his  Santa  Monica,  Cal.,  home  on 
Feb.  13  following  a  lingering  ill- 

ness. A  native  of  Lansing,  Mich., 
he  came  to  California  39  years  ago, 
and  at  time  of  his  death  was  a  mem- 

ber of  Don  Lee  Inc.  advisory  board. 
His  widow,  Frances,  five  sons  and 
six  daughters  survive. 

DEFENSE  BOND  PROMOTION  was  explained  by  Robert  W.  Fowler,  of 
the  Treasury's  defense  savings  staff,  to  officials  of  WBIG,  Greensboro, during  a  recent  trip  to  North  Carolina.  Listeners  are  Col.  Charles  H. 
Robertson,  state  collector  of  internal  revenue  and  administrator  of  the 
Defense  Savings  Staff  of  N.  C;  William  H.  Andrews  Jr.,  national  chair- 

man of  the  defense  savings  in  connection  with  the  National  Life  Under- 
writers; Joseph  M.  Bryan,  vice-president  of  Jefferson  Standard  Life 

Insurance  Co.,  controlling  WBIG;  Mr.  Fowler  and  Julian  Price,  presi- 
dent of  the  insurance  company  and  chairman  of  the  committee  for 

defense  savings  stamps  of  North  Carolina. 

CBS  Concludes  Pact 

Covering  News  Writers 
CONTRACT  covering  CBS  news 
writers  for  domestic  and  shortwave 
broadcasts  will  be  signed  this  week 
between  the  network  and  the  Radio 
Writers  Guild,  it  is  understood, 
while  contracts  for  writers  in  the 
same  categories  at  NBC  and  the 
Blue  Network  are  also  being  ne- 

gotiated. The  CBS  contract  for  domestic 
news  writers,  a  renewal  for  a  three- 
year  period,  provides  a  minimum 
of  $60  weekly,  based  on  a  40-hour 
week,  for  writers  with  three  years' 
experience.  Those  with  two  years' training  are  set  at  $50,  with  one 
year  at  $42.50.  All  conditions  such 
as  vacations  or  sick  leave  are  han- 

dled "in  accordance  with  company 
policy".  Terms  covering  shortwave 
news  writers  are  on  a  slightly  lower 
salary  scale.  RWG,  according  to  the 
contract,  may  open  salary  negotia- 

tions each  year  with  CBS  by  means 
of  an  increased  living  cost  clause. 

? 34.607,000 22 

OUR  FAMILY  is  making  money  —  lots  of  it! 

Take  a  look  at  the  "pin  money"  of  our  farm 
women!  It  adds  up  to  beaucoup  jack  in  any- 

body's language.  And  remember  .  .  .  most  of 
this  money  is  spent  in  town  the  same  day  that 

eggs  are  taken  to  market. 

What's  more,  merchants  in  Kansas  and  sur- 

rounding states  will  be  quick  to  tell  you  what 

a  BIG  part  of  this  steady  weekly  income  is  spent 

for  articles  and  services  advertised  over  WIBW. 

We  hate  to  be  obvious,  but  there's  a  mighty 
valuable  lesson  in  these  facts  and  figures  for  far- 

sighted  advertisers. 

CKCL,  Toronto,  is  now  represented  by 
Radio  Representatives  Ltd.,  in  Mon- treal. 

WW  A  WW  ^^UL^  COLUMBIA  OUTLET  FOR  KANSAS I  ,  BEN  LUDY,  G...  M,r.  
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

NEW  YORK  DETROIT  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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WJBK,  Detroit,  for  its  merchandising 
of  Altes  Brewing  Co.  product  was  re- 

cently cited  at  an  entertainment  for 
members  of  the  WJBK  foreign  lan- 

guage groups  held  at  the  Altes  Recrea- 
tion Home.  Howard  Colby,  Altes  presi- 

dent, extended  thanks  of  the  company 
to  Stanley  Altschuler,  foreign  program 
director,  for  handling  of  Altes  pro- 

grams for  the  past  two  years.  Enter- 
tainment was  climaxed  by  the  com- 

pany's renewal  of  its  contract  for  37 
spots  weekly  in  WJBK's  foreign  lan- guage broadcasts. 
MINNEAPOLIS  and  St.  Paul  sta- 

tions have  been  asked  by  the  State 
Defense  Advisory  Council  to  set  uii 
a  weekly  period  to  broadcast  news 
of  civilian  defense  activities  and  or- 

ganization work.  The  announcement 
was  made  through  Earl  Gammons,  gen- 

eral manager  of  WCCO,  Minneapolis, 
who  is  chairman  of  the  Minneapolis 
Civilian  Defense  Council. 

WJPF,  Herrin,  HI.,  has  joined  sta- 
tions whose  employes  have  agreed  to 

participate  in  the  payroll  deduction 
plan  of  Defense  Bond  purchases. 

ENTIRE  STAFF  of  WIP,  Philadel- 
phia, has  subscribed  to  a  weekly  pay- 

roll deduction  plan  in  which  more  than 
five  defense  bonds  will  be  bought  each 
week. 

SPOTLIGHTING  aspirant  staff  mem- 
bers in  a  Girl's  Day  promotion,  WCMI, Ashland,  Ky.,  arranged  for  girl  high 

school  students  to  take  over  the  sta- 
tion's activities. 

KSD,  St.  Louis,  has  started  originat- 
ing 8t.  Louis  Serenade,  new  NBC 

musical  show,  heard  Tuesdays,  10- 
10:30  p.m.  (CWT).  Program  will  fea- 

ture Russ  David  and  the  KSD  or- 
chestra. 

WATCHFUL  military  men  guard  the  transmitter  of  KPRO,  Riverside, 
Cal.,  24  hours  a  day  since  Pearl  Harbor.  Three  guard  houses  have  just 
been  completed  and  are  being  sandbagged  as  a  precautionary  move. 

KOA,  Denver,  will  present  its  Thurs- 
day night  Meditations  produced  by 

Rye  Quinn,  recent  addition  to  the  an- 
nouncing staff.  Program,  featuring 

music  by  the  KOA  ensemble  and  prose 
musings  by  Quinn,  is  directed  by  Mil- ton Shrednik. 

WWNC,  Asheville,  N.  C,  was  pre- sented with  the  colors  mounted  on  a 
staff  with  eagle  and  a  document  of 
appreciation  by  Post  891,  Veterans  of 
Foreign  Wars.  Award,  bestowed  Feb. 
14,  was  for  the  many  VFW  programs 
donated  by  WWNC  during  the  last 
two  years. 
WJBK,  Detroit,  is  presenting  Corn 
Till  Morn,  all-night  recorded  show  con- 

ducted by  Bill  Leyden.  Interspersed 
throughout  the  program  are  seven 
newscasts  and  a  special  membership 
club  for  listeners  has  been  started. 

W47P,  FM  station  of  WWSW,  Pitts- 
bui'gh,  on  Feb.  17  started  a  series  by 
the  Pittsburgh  WPA  Symphony  Or- chestra. Broadcast  marks  the  first 
radio  appearance  in  14  months  of  the 
group  which  previously  had  been  or- 

dered off  the  air  by  Federal  and  Penn- 
sylvania music  pro.iects  as  the  result 

of  the  ASCAP  music  controversy. 

FIFTEEN  YEARS  OF  CONTINUOUS  FULL-TIME 

SERVICE  TO  WESTERN  NORTH  CAROLINA  . 

A  WWNC  MILESTONE! 

HIS  record  has  been  made  pos- 
sible by  our  old  advertisers  who 

have  proven  WWNC  to  be  the 

only  station  covering  this  pros- 
perous area.  Because  our 

clients  invariably  come  back, 
for  more  we  are  extremely 
grateful   .      .  and  proud. 

Now  that  we've  put  on  long 
pants  (fifteen  years  old  this 
week)  you  may  be  sure  that  we 
are  even  more  conscious  of  re- 

sponsibilities to  our  clients  and 
our  loyal  and  enthusiastic 
listeners. 

For  complete  information 
write,  phone  or  wire 
JOHN  E.  THAYER 

Commercial  Monoger 
1 

Versatile  Sta£E 

PROTECTION  against  un- certain draft  conditions  at 
WDRC,  Hartford,  is  sought 
by  the  station  with  the  setting 
aside  of  a  period  each  day  for 
all  WDRC  personnel  to  study 
other  positions  in  the  organi- zation. Thus  draft  vacancies 
can  be  filled  without  loss  of 
time. 

ASHEVILLE,      NORTH  CAROLINA 
CBS  Affiliate 

570  —  a  choice  spot  —  1,000  watts 

RECORD-BREAKING  crowd  of 
14,000  packed  Buffalo's  new  Memorial 
Auditorium  to  greet  Alka-Seltzer's Barn  Dance  when  it  recently  played  a 
benefit  for  the  WBEN-Buffalo  Eve- 

ning News  Smokes  for  Soldiers  fund. 
It  was  said  the  crowd  represented  the 
largest  number  of  paid  admissions, 
with  net  proceeds  amounting  to 
$6,677.31,  ever  recorded  at  the  audi- torium and  is  believed  to  be  the  largest 
audience  to  see  the  Barn  Dance  in- 

doors. Services  of  the  Barn  Dance  en- 
tertainers were  contributed  by  Miles 

Labs.,  Elkhart,  Ind.  Travelling  ex- 
penses of  the  troupe  and  other  expendi- tures were  deducted  from  the  gross 

of  $10,785.  The  News  and  WBEN  con- tributed $425  for  incidental  expense 
such  as  program  costs  and  clerical 

woi-k. 
KLZ,  Denver,  cooperating  with  U  of 
Colorado  Ebctension  Division  and 
Rocky  Mountain  Radio  Council,  is 
presenting  a  new  series.  Our  Enemies 
d  Allies,  featuring  specialists  from 
the  school's  professors.  Series  gives 
listeners  a  clear  picture  of  major  na- tions in  the  war  with  an  attempt  to 
correct  rumors  and  is  promoted 
throughout  the  state  by  the  university. 
5,000  copies  of  each  script,  with 
selected  bibliography,  study  guides  and 
other  helps  on  countries  reviewed,  ai-e printed  for  free  distribution. 
WHEN  THE  lack  of  a  suitable  studio 
halted  the  Signal  Corps'  production of  an  Army  Air  Corps  training  film, 
officials  of  WHIO,  Dayton,  offered 
their  facilities. 

DEFENSE  announcements  on  WLW 
and  WSAI,  Cincinnati,  were  doubled 
last  month.  According  to  Katherine 
Fox,  supervisor  of  defense  broadcasts, 
both  stations  totaled  1,257  announce- 

ments for  January  contrasted  with  De- 
cember's combined  total  of  633.  Since 

Feb.  9,  a  personal  touch  has  been  given 
to  announcements,  with  prominent 
Cincinnati  women  reading  each  one. 

WILL,  U  of  Illinois  station  at  Ur- 
bana,  currently  is  oifering  a  compre- 

hensive schedule  of  educational  fea- 
tures which  includes  eight  newscasts 

daily,  opening  and  closing  farm  prices 
as  well  as  reports  each  hour,  16  edu- cational broadcasts  from  university 
classrooms  and  musical  offerings  from 
the  University's  Men  Glee  Club  and the  U  of  Illinois  concert  band. 

TO  INCREASE  its  range  of  educa- 
tional programs,  KXOK,  S.  Louis,  is 

cooperating  with  the  city's  Board  of Education  in  a  13-week  series  written, 
produced  and  presented  by  high  school 
students. 

WSUN,  St.  Petersburg,  on  Feb.  20  for 
the  fifth  time  broadcast  from  Bok 
Tower,  Mountain  Lake  Sanctuary, 
Lake  Welles.  More  than  100  miles 
of  land  lines  are  necessary  for  the 
broadcast  with  three  microphones 
needed  for  the  proper  pick-up  because 
of  wind  direction  and  velocity.  In  ad- 

dition, other  microphones  are  used  for 
pickup  of  the  bells  in  the  tower.  An- ton Brees  conducted  the  program 
which  included  the  selections,  America, 
Columbia,  Gavotte  in  G  Minor  and 
other  classical,  patriotic  and  popular music. 

STUDIOS  and  transmitter  of  the  new 
WSBA,  York,  Pa.,  are  being  designed 
by  C.  S.  Buchart,  local  architect,  cur- 

rently making  a  trip  thru  the  middle South  for  construction  ideas.  WSBA 
will  be  located  north  of  the  city. 

WHK,  Cleveland,  is  presenting  Geog- 
raphy Of  The  Conflict,  weekly  half- 

hour  featuring  a  quarter-hour  dis- course on  the  geographical,  educational 
and  political  aspects  of  certain  war 
theaters,  followed  by  a  15  minute  dis- 

cussion of  that  country's  attitude  by a  native  of  the  area  being  analyzed. 
Another  feature.  We,  The  Pupils,  pre- 

sents local  high  school  talent  and  is 
broadcast  by  WHK  and  WBOE,  the 
Board  of  Education's  FM  station. 
CKX,  Brandon,  Man.,  has  moved  into 
its  new  building  near  the  City  Hall. 
The  building  contains  a  large  studio 
with  glass-enclosed  observation  gal- 

lery and  adjoining  control  room,  a 
small  studio,  transcription  and  record- 

ing room,  lounge  room  and  of&ces. 
WEW,  St.  Louis,  having  completed  six 
new  offices  for  the  production  depart- 

ment is  drafting  plans  for  two  more 
studios. 

WCBI,  Columbus,  Miss.,  has  added 
another  remote  studio,  located  in  the 
new  Stark  Hotel  at  Starkville,  Miss., 
home  of  Mississippi  State  College. 

WIL,  St.  Louis,  completed  its  20th 
year  of  commercial  broadcasting  Feb. 
8.  Started  on  Feb.  9,  1922  in  a  radio 
supply  shop  by  L.  A.  Benson,  active 
president,  the  station  operated  until 1924  with  the  call  letters  WEB. 

KWSC,  Pullman,  Wash.,  currently is  carrying  148  educational  programs 
weekly  in  addition  to  other  public 
service  and  entertainment  features. 
Breakdown  reveals  56  are  current 
event  broadcasts,  26  educational  musi- 

cal, 20  agricultural,  16  pertaining  to 
literature,  12  on  home  economics  and six  on  science.  KWSC  is  operated  by 
the  State  College  of  Washington. 

MINNESOTA  Radio  Network,  keyed 
from  KSTP,  has  published  a  new  rate 
card,  effective  March  1.  Group  A  of 
the  network  comprises,  in  addition  to 
KSTP,  KROC,  Rochester;  KYSM, 
Mankato ;  KFAM,  St.  Cloud.  Group  B 
embraces  the  latter  three  stations. 

WCBS,  Springfield,  111.,  is  expanding its  schedule  of  religious  programs  to 
build  morale  and  offset  increased 
amounts  of  war  news.  The  move  start- ed when  a  local  cleaning  firm  asked 

recently  to  sponsor  daily  five-minute 
sermons  by  members  of  the  city  min- isterial alliance. 

WISN,  Milwaukee,  completed  plans 
for  the  protection  of  the  station  against 
blackout  and  saboteurs  a  week  after 
Pearl  Harbor.  On  Dec.  11  complete 
blackout  and  air  raid  precaution  plans 
were  prepared,  later  supplemented  Dec. 
22  by  a  complete  blackout  system.  By 
Dec.  15,  Manager  G.  W.  Griguon 
had  complete  birth,  naturalization  and 
citizenship  records  of  every  WISN  em- 

ployee. THIRD  semester  of  the  course  in radio  broadcasting  at  Long  Island  U 
began  last  Tuesday  with  emphasis  this 
term  placed  on  radio  under  war  condi- 

tions. Regular  instructors  are  Jo  Ran- son,  radio  editor  of  The  Brooklyn 
Eagle,  and  A.  L.  Simon,  publicity  di- rector of  WHN,  New  York.  An  allied 
course  in  script  writing  and  produc- tion will  start  Feb.  19  directed  by 
Frank  Danzig,  CBS  producer  and  as- sistant-director. 
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WWNC,  Asheville,  N.  C,  through  a 
recent  2%  hour  show,  originating  at 
the  Asheville  City  Auditorium,  helped 
the  local  Red  Cross  chapter  go  over 
the  top  in  its  Emergency  War  Fund 
campaign.  Ezra  Mcintosh,  WWNC 
program  director,  assisted  by  Bill 
Melia,  Mardi  Liles  and  Read  Wilson, 
arranged  and  produced  the  show  which 
featured  station  talent  and  Asheville 
musical  organizations.  Articles  donated 
by  local  merchants  were  auctioned 
over  the  air  with  bids  being  received 
by  telephone.  The  articles  were  deliv- 

ered to  the  highest  bidder  by  Postal 
Telegraph  boys  and  local  taxi  com- 

panies without  charge. 
WKRC,  Cincinnati,  last  week  began 
use  of  Associated  Press  processed  radio 
wire  in  addition  to  its  regular  AP 
service  and  news-gathering  facilities 
of  the  Cincinnaii  Times-Star. 
KLZ,  Denver,  recently  presented  a  quiz 
show  from  the  U  of  Denver  with  school 
professors  only  participating.  For  each 
question  missed  the  professors  had  to 
purchase  a  defense  stamp. 

NOW  UNIVERSITY  MARKET  FEATURES  CONTINENTAL  BREAD 

FOR  THE  THIRD  time  in  five  years, 
Al  Bland's  daily  variety  show  heard over  WCKY,  Cincinnati,  will  have 
its  name  changed.  Introduced  in  1937 
as  the  Dawn  Patrol,  it  became  the 
Morn  Patrol  in  1939  and  now  Bland 
is  offering  a  $25  Defense  Bond  to  the 
person  submitting  the  new  title. 
WTAQ,  Green  Bay,  Wis.,  has  received 
a  certificate  of  award  from  the  42d 
National  Encampment  of  the  Veterans 
of  Foreign  Wars,  Philadelphia,  in  ap- 

preciation of  its  support  of  the  VFW 
program.  Speak  Up  for  Democracy. 
BASEBALL  looms  up  and  KFDM, 
Beaumont,  Tex.,  has  started  a  series 
of  15-minute  broadcasts  to  build  up 
interest  in  the  forthcoming  Texas 
League  race  and  to  bring  attention  to 
the  Beaumont  Exporter  games.  The 
Diamond  Dust  sessions  are  conducted 
by  Len  Finger,  KDFM  program  direc- 

tor, interviewing  members  of  major 
league  clubs  in  training. 
WFPG,  Atlantic  City,  secured  an  eye 
witness  account  of  the  recent  sinking 
of  the  torpedoed  Indian  Arrow  from 
12  members  of  the  rescued  crew.  In- 

terviews wei-e  transcribed  by  Mill 
March,  WFPG  program  director.  En- 

gineer Ed  Parke,  Hal  Tunis  and  Lee 
Stewart. 
FIFTEENTH  annual  broadcast  of 
initiation  ceremonies  of  the  American 
Legion  which  originated  Feb.  19  in 
San  Francisco,  was  carried  over  a 
Western  CBS  network.  Broadcast  was 
arranged  by  Fox  Case,  director  of 
special  events  for  CBS  Pacific  net- 
work. 
SEEKING  to  avert  an  announcer 
shortage  during  wartime,  KOA,  Den- 

ver, is  holding  public  announcing 
classes  with  several  of  the  student  an- 

nouncers already  having  been  placed 
in  various  stations  in  the  region. 

RECORD  FOR  SINGER 
WHK-WCLE  Contest  Winner 

 to  Make  Disc  

CHANCE  to  record  for  Victor  is 
one  of  the  rewards  for  the  winner 
of  a  talent  quest  conducted  by 
WHK-WCLE,  Cleveland,  in  cooper- 
a  t  i  o  n  with  Burts  Department 
Store,  the  Cleveland  Phonograph 
Merchants'  Assn.,  and  the  RCA  Re- 

cording Division.  Local  vocalists 
vie  for  12  semi-finalist  positions; 
those  selected  will  appear  March  8 
on  Burts  Sunday  Amateur  Show 
on  WCLE. 

The  winner  will  go  to  Chicago  or 
New  York  City,  all  expenses  paid, 
to  record  a  vocal  which  will  be 
backed  by  a  recording  of  a  top 
dance  orchestra  yet  to  be  an- 

nounced. This  disc  will  be  dis- 
tributed through  regular  channels 

with  an  approximate  nationwide 
distribution  of  50,000  copies.  Fol- 

lowing the  recording  the  amateur 
will  be  given  an  interview  with  an 
eye  to  a  possible  screen  test. 
Upon  returning  home,  the  new 

artist  will  receive  additional  hon- 
ors when  his  recording  will  be 

placed  in  the  "Hit  of  the  Month" position  on  all  of  the  4,000  juke 
boxes  in  Cuyahoga  County,  through 
the  cooperation  of  the  Cleveland 

Phonograph  Merchants'  Assn.  Fi- nally the  winning  vocalist  will 
make  a  guest  appearance  on  Mu- tual Goes  Calling. 

NAVY  ASKS  WBBM 

TRANSMITTER  MOVE 
REMOVAL  of  the  transmitter  of 
WBBM,  Chicago,  now  located  in 
Glenview,  111.,  acting  on  a  request 
of  the  Navy,  has  been  announced 
by  the  midwestern  key  station  of 
CBS.  New  site  will  be  Itasca,  111., 
in  DuPage  County,  approximately 
25  miles  from  Chicago's  loop. 

Move  was  precipitated  when  the 
Navy  two  years  ago  took  over 
the  Glenview  airport  to  establish 
an  aviation  base.  More  recently  it 
was  decided  that  the  WBBM  equip- 

ment constituted  a  hazard  with 
the  resulting  request  for  removal. 

According  to  Frank  Falknor, 
WBBM  chief  engineer,  in  Wash- 

ington last  week  to  discuss  removal 
plans,  the  present  equipment  will 
be  transferred  unless  new  equip- 

ment can  be  obtained,  which  is 
an  uncertain  factor.  At  Glenview  is 
a  490  Blaw-Knox  tower  and  two 
composite  transmitters.  Construc- 

tion at  Itasca  is  under  the  supervi- 
sion of  W.  J.  Barney  Corp.,  New 

York,  with  Dearborn  Electric  Co., 

Chicago,  handling  electrical  instal- lations. E.  O.  Session  of  Chicago 
is  architect.  WBBM  operates  with 
50,000  watts  on  780  kc,  synchoniz- 
ing  at  night  with  KFAB,  Lincoln, 
Neb. 

WMIN  Appoints  Rambeau 
WMIN,  Minneapolis-St.  Paul,  has  ap- 

pointed William  G.  Rambeau,  as  ad- vertising representative. 

ne  of  Washington's  best  stores 
is  the  University  Market  in  the  elite 

Northwest  section.  One  of  the  Uni- 

versity Market's  best  sellers  is  Conti- 
nental's Certified  Double  Flavor  Bread. 

A  good  store;  a  good  bread. The  added 

ingredient  that  makes  sales  hum  is  a 

good  radio  program  on  a  good  radio 
station.  Continental  and  University 

have  that,  too.  Pictured  above  are  Con- 

tinental Plant  Manager  Thomas  and 

University  Market'sManagerRamisch. 
Those  pleasant  grins  confirm  what  Mr. 

Ramisch  just  said... "yes,  sir,  it's  that 
every  morning  quarter  hour 

on  WJSV  that  pulls  the 

people  in.  The  big  display 

just  makes  it  easier  for  our 
customers  to  remember  Continental 

Certified  Double  Flavor  Bread." 

WJSV 

WASHINGTON'S  50,000  WATT  STATION 
Owned  and  operated  by  CBS.  Represented  nation- 

ally by  Radio  Sales:  Los  Angeles,  San  Francisco, 
New  York,  Chicago,     [flS     St.  Louis,  Charlotte 
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THE  liudincd.±  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KFRC,  San  Francisco 
Italian  Swiss  Colony,   Asti,  Cal.  (wines), 

2  sp  weekly,  thru  Leon  Livingston  Adv. 
Agency,  San  Francisco. 

Washington     State     Apple  Commission, 
Wenatchee,  Wash.,  3  sa  weekly,  thru  J. 
Walter  Thompson  Co.,  San  Francisco. 

Sumner  Rhubarb  Growers  Assn.,  Sumner, 
Wash.,  9  sa,  thru  Brewer-Weeks  Co.,  San Francisco. 

Swift  &  Co.,  Chicago  (Margarine),  6  sa 
weekly,  thru  J.  Walter  Thompson  Co., 
Chicago. 

The  Pen  Man,  Chicago,  14  sa  weekly,  thru 
United  Adv.  Cos.,  Chicago. 

King  Fig  Plantations,  San  Francisco  (fig 
trees),   4   so   weekly,   thru   Conner  C!o., 
San  Francisco. 

Safeway  Stores  Inc.,  Oakland   (meats),  12 
ta  weekly,  thru  J.  Walter  Thompson  Co., 
San  Francisco. 

Pacific  Brewing  &  Malting  Co.,  San  Fran- 
cisco (Wieland's  Beer),  6  sa  weekly,  thru Brewer- Weeks,  San  Francisco. 
KPO,  San  Francisco 

Carnation  Co.,  Milwaukee  (Carnation 
Milk),  2  t  weekly,  thru  Erwin,  Wasey  & 
Co.,  N.  Y. 

Quaker  Oats  Co.,  Chicago  (Aunt  Jemima 
Pancake  Flour),  3  sp  weekly,  thru  Sher- man K.  Ellis,  Chicago. 

White  Labs.,  Newark  (Chooz),  6  ta  weekly, 
thru  H.  W.  Kastor  &  Sons,  Chicago. 

Lever  Bros.,  Cambridge,  Mass.  (Lifebuoy 
Soap ) ,  6  ta  weekly,  thru  Euthrauff  & 
Ryan,  New  York. 

Lehn  &  Fink,  New  York  (Hinds  Honey  & 
Almond  Cream) ,  6  ta  weekly,  thru  Wil- liam Esty,  N.  Y. 

American  (jhicle  Co.,  Long  Island  City 
(Beeman's  Pepsin  Gum),  36  so.  weekly, thru  Grant  Adv.,  New  York. 

North  American  Accident  Insurance  Co., 
Newark,  3  t  weekly,  thru  Franklin  Bruck 
Agency,  New  York. 

KROW,  Oakland 
Bond  Clothes,  New  York,  6  sp  weekly,  thru 

Neff-Rogow,  N.  Y. 
Sealy  Mattress  Co.,  Oakland,  5  sp  weekly, 

thru  Alvin  Wilder  Adv.,  Los  Angeles. 
Tide  Water  Associated  Oil  Co.,  San  Fran- 

cisco, basketball,  thru  Lord  &  Thomas, 
San  Francisco. 

i'asbion  Frocks  Inc.,  Cincinnati,  3  sa  week- '..V  thru  Franklin  Bruck  Adv.  Corp., N.  Y 
L.  B.  Leffingwell  Co.,  Chicago  (flags),  5 

sp  week':.-,  thru  Paul  Grant  Adv.  Agency, Chicago. 
R.  B.  Davis  Co..  New  York  (Cocamalt),  5 

sa  weekly,  thru  Murray  Breese  Assoc., 
N.  Y. 

Ernest  C.  Ferguson,  San  Francisco  (Polar 
Frosted  Foods),  4  sa  weekly,  thru  Sid- 

ney Garfinkel  Adv.  Agency,  San  Fran- cisco. 

KSRO,  Santa  Rosa,  Cal. 
Personal  Jewelers  Engraving  Co.,  Chicago, 

3  sp  weekly,  thru  United  Adv.  Cos.,  Chi- 
cago. 

McUhenny  Co.,   Chicago    (Tobasco  sauce), 
4  sa  weekly,  thru  Aubrey,  Moore  &  Wal- 

lace, Chicago. 
El    Dorado    Brewing    Co.,    Stockton,  Cal. 

(beer),  7  sa  weekly,  direct. 
Nehi  Corp.,  New  York  (Royal  Crown  Cola), 

4  sa  weekly,  thru  BBDO,  N.  Y. 
Western  Auto  Supply  Co.,  Santa  Rosa,  Cal. 

(auto  supply  chain),  3  sa  weekly,  thru 
Dan  B.  Miner  Co.,  Los  Angeles. 

Junket   Co.,    Chicago    (fudge  mix),   4  sa 
weekly,    thru    Mitchell-Faust    Adv.  Co., 
Chicago. 
KQW,  San  Jose,  California 

Nehi  Corp.,  Columbus,  Ga.,  4  sa  weekly, 
thru  BBDO,  N.  Y. 

Personal  Jewelers  Engraving  Co.,  Chicago, 
3  sp  weekly,  thru  United  Adv.  Cos.,  Chi- cago. 

American  Chicle  Co.,  New  York  (gum),  6 
so  weekly,  thru  Badger,  Browning  &  Her- 
sey,  N.  Y. 

Mcllhenny  Co.,  Avery  Island,  La.  (Tobas- 
co sauce) ,  4  sa  weekly,  thru  Aubrey, 

Moore  &  Wallace,  Chicago. 

WRC,  Washington 
Barbasol  Co.,  Indianapolis  (shaving  cream), 

3  ta  weekly.  24  weeks,  thru  Erwin,  Wasey 
&  Co.,  N.  Y. 

Larus  Bros  Co.,  Richmond  (Edgeworth  to- 
bacco. Domino  cigarettes) ,  39  sa,  thru 

Warwick  &  Legler,  N.  Y. 
Procter  &  Gamble,  Cincinnati  (Duz),  57 

ta,  thru  Compton  Advertising  Inc.,  N.  Y. 
Washington  State  Apple  Commission,  Se- 

attle (apples),  10  sa,  thru  J.  Walter 
Thompson,  San  Francisco. 

Lever  Bros.  Co.,  Cambridge  (Swan  Soap), 
5  sa,  thru  Young  &  Rubicam,  N.  Y. 

Swift  &  Co.,  Chicago,  30  sa,  4  weeks,  thru 
J.  Walter  Thompson  Co.,  Chicago. 

KGO,  San  Francisco 
National  Funding  Corp.,  Los  Angeles 

(loans),  5  sp  weekly,  thru  Smith  &  Bull, 
Los  Angeles. 

California  Home  Grown  Sugar  Group,  San 
Francisco  (beet  sugar),  5  sa  weekly,  thru 
McCann-Erickson,  San  Francisco. 

Calavo  Growers  of  California,  Los  Angeles, 
2  sa  weekly,  thru  J.  Walter  Thompson 
Co.,  San  Francisco. 

WABC,  New  York 
Barbasol  Co.,  New  York  (shaving  cream), 

6  sp  weekly,  thru  Erwin,  Wasey  &  Co., 
N.  Y. 

Socony- Vacuum  Oil  Co.,  New  York  (Mobil- 
gas  and  oil),  3  sp  weekly,  thru  J.  Stirl- 

ing Getchell  Inc.,  N.  Y. 

WHN,  New  York 
Lever  Bros.  Co.,  Cambridge  (Lifebuoy),  6 

sa  weekly,  3  weeks,  thru  Ruthrauffi  & 
Ryan.  N.  Y. 

P.  W.  Minor  &  Son,  Batavia,  N.  Y.  (Tread- 
easy  Shoes),  6  sa  weekly,  11  weeks,  thru 
Stewart,  Hanford  &  Casler,  Rochester. 

WQXR,  New  York 
Metropolitan  Certified  Milk  Assn.,  weekly 

sp,  26  weeks,  thru  Clements  Co.,  Phila- 
delphia. American  Chicle  Co.,  Long  Island  City 
(chiclets),  4  sa  weekly,  39  weeks,  thru 
Badger,  Browning  &  Hersey,  N.  Y. 

KFI,  Los  Angeles 
Swift  &  Co.,  Chicago  (margarine),  3  sa 

weekly,  thru  J.  Walter  Thompson  Co., 
Chicago. 

Challenge  Cream  &  Butter  Assn.,  Los  An- 
geles, 42  ta  weekly,  thru  Brisacher,  Davis 

&  Staff,  Los  Angeles. 

CJKL,  Kirkland  Lake,  Ont. 
United  Drug  Co.,  Toronto  (proprietary), 

102  ta,  thru  Ronalds  Adv.  Agency,  To- ronto. 
Burgess  Battery  Co.,  Niagara  Falls,  Ont., 

222  sa,  thru  Richardson-MacDonald  Adv. 
Service,  Toronto. 

CHML,  Hamilton,  Ont. 
Fruitatives  Products,  Hull,  Que.  (proprie- 

tary) ,  6  ta  weekly,  thru  Lord  &  Thomas 
of  Canada,  Toronto. 

Magic  Baking  Powder  Co.,  Toronto,  15  sa 
weekly,  thru  J.  Walter  Thompson  Co., 
Toronto. 

WWRL,  New  York 
American  Express  Co.,  New  York,  5  sa. 
weekly,  thru  Caples  Co.,  N.  Y. 

WOR,  New  York 
Air  Transport  Assn.  of  America,  Chicago 

(air  travel),  5  sa,  one  week,  thru  Erwin, 
Wasey  &  Co.,  N.  Y. Wene  Chicks  Farms,  Vineland,  N.  J. 
(chicks ) ,  3  sa  weekly,  thru  Shaffer-Bren- nan-MarguIis  Adv.  Co.,  St.  Louis. 

Kellogg  Co.,  Battle  Creek,  Mich.  (All- 
Bran),  5  sa  weekly,  thru  Kenyon  &  Eck- hardt,  N.  Y. 

WCAE,  Pittsburgh 
Manhattan  Soap  Co.,  New  York  (soap), 

5  sa  weekly,  indefinitely,  thru  Franklin 
Bruck.  N.  Y. 

Sunway  Fruit  Products  Co.,  Chicago  (vita- 
mins), 3  sp  weekly,  thru  Sorenson  &  Co., Chicago. 

Feminine  Products,  New  York  (Arrid),  3 
ta  weekly,  thru  Spot  Broadcasting,  N.  Y. 

KFBK,  Sacramento 
Hecker  Products  Co..  New  York  (H-O 

Oats),  3  t  weekly,  thru  Maxon  Inc.,  N.  Y. 
Pet  Milk  Co.,  St.  Louis,  2  t  weekly,  thru 

Gardner  Adv.  Co.,  St.  Louis. 

Fibber  McGee  Holds  Top 

In  Hooper  Radio  Rating 
HIGHEST  RATING  for  any  regu- 

lar commercial  network  program 
recorded  in  almost  four  years  by 
C.  E.  Hooper  was  38.0  for  the 
Fibber  McGee  &  Molly  program,  in 

first  place  in  the  Hooper  "Na- 
tional" Program  Ratings  for  Feb- 
ruary. Second  place  is  held  by 

Charlie  McCarthy,  35.8;  in  third 
place  is  Jack  Benny,  35.5 ;  in  fourth 
place,  Bob  Hope,  34.5. 

Following  in  order  are  the  11 
evening  programs  making  the  list 
of  "First  Fifteen"  in  the  February 
Hooper  ratings:  Aldrich  Family; 
Walter  Winchell;  Radio  Theatre; 
Coffee  Time;  Time  to  Smile;  One 
Man's  Family;  Bing  Crosby;  Mr. District  Attorney;  Kay  Kyser; 
Bandwagon,  and  Kate  Smith. 

Coast  Campaign 

BEKINS  VAN  &  STORAGE  Co., 
Los  Angeles,  recently  started 
using  on  a  52-week  basis  a  total  of 
13  spot  announcements  weekly  on  a 
group  of  West  Coast  stations.  List 
includes  KQW  KNX  KHQ  KOIN 
KLZ.  Firm,  in  addition,  sponsors 
Bill  Henry,  News,  on  4  CBS  Cali- 

fornia stations  (KNX  KQW  KARM 
KROY),  Monday,  Wednesday,  Fri- 

day, 5:30-5:45  p.m.  (PWT).  Place- 
ment is  through  Brooks  Adv. 

Agency,  that  city. 

Food  Firms  at  Top 

Of  WOR  Accounts 

Drugs,  Toilet  Goods  Second, 
Annual  Analysis  Shows 

LARGEST  SPONSOR  list  ever— 
264  different  advertisers — used  fa- 

cilities of  WOR,  New  York,  for  its 
1941  fiscal  year  ended  Jan.  31,  1942, 
and  the  food  industry,  including 
foods  and  food  beverages,  was  the 
largest  buyer  of  time,  according  to 
a  yearly  industrial  breakdown  of 
sponsors  released  last  week  by  the 
WOR  sales  department. 
Displacing  the  1940  leader, 

drugs  and  toilet  goods — second  this 
year — foods  bought  24.8%  of  all 
time  on  WOR  last  year  as  com- 

pared to  17%  in  1940.  Statistics 

in  the  survey  were  based  on  WOR's 
gross  billings,  excluding  time  sold 
to  sponsors  on  MBS,  of  which  WOR 
is  the  New  York  outlet. 

In  the  top  12  list,  the  two  lead- 
ers were  followed  in  order  by  wines 

and  beer,  retail  establishments,  to- 
bacco, soaps  and  household  sup- 

plies, confections  and  soft  drinks, 
jewelry  and  silverware,  financial 
and  insurance,  gas  and  oil,  house 
furnishings,  and  radios  and  musi- 

cal instruments. 

Agency  Ranking 
Ruthrauff  &  Ryan  was  the  ad- 

vertising agency  with  the  highest 
billing  on  WOR  for  last  year,  ac- 

cording to  the  breakdown,  followed 
in  order  by  Young  &  Rubicam, 
Compton  Adv.,  Erwin,  Wasey  & 
Co.,  NefF-Rogow,  BBDO,  Wm.  Esty 
&  Co.,  Maxon  Inc.,  Knox-Reeves, 
and  Chas.  W.  Hoyt  &  Co. 

Types  of  sponsors  which  led  in 
time  bought  on  WOR  during  1941, 
with  percentages  they  took  of  the 
station's  total  time  are: 
1.  Foods  and  Food  Bever- 

ages  24.8% 
Foods   21.8% 
Food  Beverages  3.0 

2.  Drugs  and  Toilet  Goods  21.7 
Drugs   11.4 
Toilet  Goods___10.3 

3.  Wines  and  Beer   9.3 
4.  Retail  Establishments  8.6 
5.  Tobacco    6.7 
6.  Soaps     and  Household 
Supplies   6.1 7.  Confections     and  Soft 
Drinks    5.9 

8.  Jewelry  and  Silverware  3.6 
9.  Financial  and  Insurance  2.3 

10.  Gas  and  Oil   1.5 
11.  House  Furnishings   1.3 
12.  Radios  and  Musical  In- 

struments   .3 

Analysis  of  Surveys 

AS  AN  AID  to  understanding  the 
differences  between  the  program 
ratings  of  the  Cooperative  Analysis 
of  Broadcasting,  which  uses  the 
day-part  recall  method,  and  C.  E. 
Hooper  Inc.,  using  the  coincidental 
method,  the  latter  organization  has 
issued  a  study  of  the  causes  of  in- 

consistencies, prepared  by  Matthew 
N.  Chappell,  Ph.D.,  consultant  and 
technical  adviser  to  the  Hooper 
organization.  The  24-page  book,  il- 

lustrated with  numerous  charts,  is 
titled  Radio  Audience  Ratings. 

"I  could  tell  you  a  BETTER  way  to  get  folks  to  heat  a  path  to  your  door!" 
Adv. 
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PLANTERS  NUT  «&  CHOCOLATE 
Co.,  San  Francisco  (iseanut  oil),  on 
Feb.  17  started  using  thrice  weekly 
participation  in  Housewives  Profective 
League  on  KIRO,  Seattle.  Finn  on 
Feb.  12  also  started  sponsorin.n'  twice 
weekly  quarter-hour  transcribed  mer- 

chandising program.  Guess- A-T u tie,  on 
KOMO,  Seattle.  Both  contracts  are 
for  13  weeks.  Account  was  placed  by 
Raymond  R.  Morgan  Co.,  Hollywood. 
CHICAGO  FURNITURE  MART, 
Chicago  (retail  store),  has  started  0 
quarter-hours  weekly  on  MijihicnJ  Ball- 

room program  of  recordings  on  WAAF, 
Chicago.  Agenc.v  is  United  Adv.  Cos., 
Chicago. 

w.  F.  Mclaughlin  &  Co..  Chi- 
cago, which  has  aijpointed  Earle 

Ludgin  Inc.,  Chicago,  to  handle  the 
advertising  for  Manor  House  coffee, 
will  eventually  augment  its  present 
Chicago  radio  schedule  of  six-weekly 
10-minute  early  morning  newscast  with 
Norman  Ross  on  WMAQ.  and  Happ// 
Jack  Turner,  quarter-hour  three  times a  week  on  WLS. 

LYMAN  AGENCIES,  Montreal 
(  Pacquin's  hand  cream  ) ,  has  started spot  announcements  five  days  weekly 
on  CKCL.  Toronto.  Account  was 
placed  by  Ronalds  Adv.  Agency,  Mon- treal. 

MeCORMICKS  Ltd..  London.  Ont. 
(biscuits),  has  started  weekly  local 
half-hour  ipiiz  shows  on  CKCW, 
Moncton,  N.  B.,  and  CHRC.  Quebec. 
Account  was  placed  by  McConnell 
Eastman  «&  Co..  Toronto. 

When  you  think  of 

SPOTS... 

think  of  lohn  Blair! 

.  fir^  O"  COMPANY ^Zmi     NATIONAL  STATION 
^— ̂   REPRESENTATIVES CMICAOO  •  MIW  TOIK  •  OITIOX  •  »  tOUIt  •  tAN  f IANC>ICO  •  101  ANOIlIt 

COLORADO'S  Internal  Revenue  I)e- 
Jiartnu^nt  began  using  coinnu'i-cial  time 
last  week  over  KLZ,  Denver,  to  edu- 

cate citizens  about  various  State  taxes 
and  urge  them  to  pay  more  (juickly. 
Transcribed  spots  dramatize  the  "use" tax.  with  a  series  on  income  tax  to follow. 

BENSON  &  HEDGES,  New  York 
(cigarettes),  through  Maxon  Inc.,  N. 
Y..  and  Standard  Beverages,  Oakland, 
Cal.  (Par-T-Pak).  through  Emil  Rein- 
hardt,  Oakland,  are  recently  added 
sponsors  for  Bob  Andersen's  newscasts 
on  KSFO,  San  Francisco. 

ALUMINUM  Co.  of  Canada,  Mon- 
treal, has  started  employe  goodwill 

radio  programs  five  days  weekly  on 
CB.T.  Chicoutimi,  Que.  Transcribed 
entertainment  and  instruction  pro- 

grams carry  the  campaign  to  the  com- 
pany's employes  at  Arvida,  (^)ue.  Ac- count was  placed  liv  Norris  Patterson 

Ltd..  Montreal. 

HU(;GINS-Y()UN(;  Co..  Los  Angeles 
(coffee),  new  to  radio,  in  a  oni'-mouth 
test  campaign  started  Uel).  3(!  is  using 
a  thrice-weekly  (|uarter-hour  newscasts 
on  KECA.  that  city.  Firm  plans  ex- 

tensive use  of  radio.  (ilasser-Gailey  & 
Co..  Los  Angeles,  has  the  account. 
M.  L.  Graham  is  account  executive. 

Pittsburgh  Glass  News 
PITTSBURGH  PLATE  GLASS 
Co.,  Pittsburgh,  Pa.,  on  March  3 
will  start  sponsorship  of  thrice- 
weekly  quarter-hour  newscasts  by 
Todd  Hunter  on  WBBM,  Chicago, 
Agency  is  BBDO,  N.  Y. 

.IOHN  MORRELL  &  Co.,  Ottumwa, 
la.,  has  changed  the  format  of  its 
quarter-hour  tran.scribed  interview  pro- 

gram, Alissus  Goes-A-Hhopping  for 
E-Z  Cut  ham  thrice-weekly  on  WCAU, 
Philadelphia,  and  WABC,'  New  York  ; and  five  times  a  week  on  KDKA,  Pitts- 

burgh. Program  on  WCAU  and  WABC 
has  been  mo\ed  from  the  food  markets 
into  the  studio  with  several  hundred 
women  in  attendance  and  tickets  dis- 

tributed by  the  markets  proprietors 
acting  as  host  at  the  weekly  studio 
party.  In  Pittsburgh,  the  program  has 
been  moved  into  a  theatre.  In  each 
case,  the  next  week's  programs  are transcribed  at  each  party.  Henri,  Hurst 
&  McDonald,  Chicago,  is  the  agency. 
NEW  YORK  nightclul),  Copacabana, 
is  si)onsoring  a  reci)r<led  musical  or 
gram   daily  on  WNEW,   New  York, 
11  :87  p.m.  to  12  midnight.  Agency  is 
Blackstone  Agency.  New  York. 

Efficacy  of  Broadcasts 
In  Selling  Is  Surveyed 

TO  DISCOVER  what  radio  pro- 
gram, advertising  a  nationally  dis- 

tributed grocery  store  product,  was 
most  effective  during  1941  in  sell- 

ing merchandise  for  corporate  groc- 
ery chains,  Phillips-Albertson  & 

Bull,  New  York  merchandising 
firm,  recently  issued  the  results  of 
a  questionnaire  it  had  mailed  to  a 
selected  list  of  stores. 
Of  the  usable  replies  secured 

from  28  corporate  chains,  operat- 
ing a  total  of  1511  retail  outlets  in 

25  cities,  11  chains,  or  39. 27^  of 
the  total,  designated  the  Jack  Ben- 

ny Program,  sponsored  on  NBC  by 
General  Foods  Corp.  for  Jell-0,  as 
the  broadcast  most  affecting  the 
sale  of  the  product  it  promoted 
in  1941.  In  second  place,  selected 
by  seven  chains  or  25%  of  the  total, 
was  Amos  &  Andy,  heard  on  CBS 
for  Campbell  Soups,  while  third 
was  Fibber  McGee  &  Molly,  NBC 

program  sponsored  by  S.  C.  John- 
son Co.  for  Johnson's  wax. 

Things 

most  typically 

CHICAGO 

in  science  and  natural  history 

it's  the  Field  Museum— 

in  radio  — it's  W-G-N 

The  FIRST  STATION  in  Chicago  and  the  FIRST  CHICAGO  STATION  in  the  Middle  West 

MUTUAL    BROADCASTING  SYSTEM 

BASTCRN  SALBS  OFFICE:  220  E.  42nd  Street,  New  York,  N.  Y.  PAUL  H.  RAYMEtl  CO.,  los  Angeles,  Cal.;  Son  Francisco,  Cal. 
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CONTROL 
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Add  to  your  audience  whenever 

America  speaks  on  emergency  topics 

or  talks  to  its  citizens  on  other  subjects 

of  national  import.  Coverage  Is  more 

important  now  than  it  ever  was  before. 

INSTALL  BLAW-KNOX 
RADIATORS  FOR  MAXIMUM 

COVERAGE 

BLAW-KNOX 
VERTICAL 

RADIATORS 

FM  AND  TELEVISION  TOWERS 

OlSTtlBUTOtt 
G  r  a  y  b  a  R ELLCTRie  COMPANY 

WILLIAM  B.  LODGE,  CBS  general 
engineer,  has  been  granted  an  indefi- 

nite leave  to  handle  engineering  re- 
search for  the  National  Defense  Re- 
search Council.  Warren  White,  his  as- 

sistant, will  be  acting  engineer  in 
charge  of  the  radio  frequency  division. 
WILLIAM  BLACKSHER,  engineer 
of  WBYN,  Brooklyn,  has  resigned  to 
join  WQXR,  New  York. 
DICK  EVANS,  audio  chief  at  KSL, 
Salt  Lake  City,  has  been  named  as- sistant chief  engineer  assuming  the 
duties  of  Chief  Engineer  Eddie  Groves 
who  is  now  in  service.  Curtis  Niel- 
son,  transmitter  engineer,  has  left 
KSL  to  work  for  the  War  Department 
at  Hill  Field. 

JULES  UPTON,  sound  effects  man 
of  the  CBC,  prairie  regional  studios 
at  Winnipeg,  has  joined  RCA  Victor, 
Toronto. 

GEORGE  GREAVES,  formerly  field 
supervisor  in  charge  of  special  events 
for  KGO  and  KPO,  San  Francisco, 
has  been  named  engineer-in-charge 
of  KPO,  NBC  outlet.  He  succeeds 
Curtis  D.  Peck,  now  a  lieutenant  com- mander in  the  Navy. 

CLEON  (Bill)  Mcknight,  formerly 
of  KHJ,  Hollywood,  has  joined  the 
engineering  staff  of  KFAC,  Los  An- geles. He  succeeds  C.  W.  Comegys, 
who  resigned  to  join  NBC. 

CLARENCE  ONENS,  chief  engineer 
of  WCAM,  Camden,  N.  J.,  is  seri- ously ill  in  the  Jefferson  Hospital, 
Philadelphia,  following  a  major  opera- 
tion. 

VIRGIL  REIMER,  Hollywood  sound 
engineer  on  the  iVBC  Jack  Benny 
Shoiv,  has  volunteered  for  the  RAF, 
and  is  awaiting  orders. 

DORE  FRANTZ,  engineer  of  KGNC, 
Amarillo,  Tex.,  has  become  a  radio 
operator  on  an  oil  tanker. 

MURDO  MacKENZIE,  NBC  HoUy- 
wood  engineer,  and  Trudy  Erwin, 
singer  on  Kay  Kyser's  College  of  Musi- cal Kyiowledge,  sponsored  by  American 
Tobacco  Co.  (Lucky  Strike  cigarettes), 
on  that  network,  were  married  Feb.  14 
in  San  Juan  Capistrano,  Cal. 

HOWARD  DRIVER,  formerly  trans- mitter engineer  of  WTAQ,  Green  Bay, 
has  entered  Government  service  in 
Washington. 

JACK  DODMAN,  formerly  supervisor 
of  radio  of  the  Illinois  State  Police, 
Chicago  district,  has  joined  the  en- gineering staif  on  WBBM,  Chicago. 
CLIFFORD  RASMUSSBN,  formerly 
of  WSAU,  Racine,  Wis.,  and  WEMP, 
Milwaukee  has  joined  the  engineering 
staff  of  WTMJ  and  W55M  Milwaukee. 

GEORGE  W.  WILLIAMS,  formerly 
of  Birmingham,  has  been  named  chief 
engineer  of  WALA,  Mobile,  Ala.  He 
succeeds  Richard  M.  Cole,  who  re- 

signed to  join  the  Army  Signal  Corps 
at  Brookley  Field  Air  Depot,  Mobile. 

BOB  NICHOLS,  engineer  at  KXOK, 
St.  Louis,  has  been  granted  a  leave  of 
absence  to  accept  a  civilian  post  with 
the  Army's  signal  corps. 
MBLVIN  BERSTLBR,  formerly  of 
WGES,  Chicago,  has  joined  the  en- 

gineering staff  of  WJJD,  Chicago. 
L.  L.  WASHBURN,  studio  engineer 
of  WMAQ,  Chicago,  received  a  wrist 
watch  from  other  members  of  the  de- 

partment last  week  when  he  was  called 
to  military  service  as  a  lieutenant  in 
the  Signal  Corps. 

JULIAN  RALSTON  is  operating  the 
transmitter  for  WJMA,  Covington, Ky. 

Hams'  Equipment 

Is  Sought  for  War 

Amateurs'  League  Asks  Sets 
To  Aid  Armed  Forces 

BECAUSE  of  an  urgent  shortage 
of  communications  equipment  re- 

quired for  war  needs,  the  American 
Radio  Relay  League,  West  Hart- 

ford, Conn.,  last  week  sent  a  call  to 
radio  amateurs  asking  them  to  sell 
transmitters  and  receivers  for  use 
by  the  armed  forces  of  the  United 
Nations.  The  ARRL  is  centralizing 
information  on  available  apparatus 
on  behalf  of  the  Government 
agencies  concerned. 
A  substantial  reservoir  of  such 

equipment  is  believed  to  be  avail- able in  view  of  the  fact  that  the 
FCC  on  Dec.  8  ordered  all  amateur 
stations  silenced  with  the  exception 
of  those  sanctioned  by  Federal, 
State  or  municipal  authorities 
(Order  No.  87).  Some  1,500  of  the 
55,000  licensed  "hams"  were  thus 
allowed  to  return  to  the  air,  but  on 
Jan.  9  (Order  No.  87 A)  the  Com- 

mission required  these  also  to  sign 
off.  No  amateur  stations  whatever 
are  now  operating. 

No  Homemade  Units 
The  ARRL  asserts  that  only 

commercially  -  manufactured  com- 
munications -  type  receivers  and 

transmitters,  for  which  standard 
instruction  manuals  are  available, 
are  required  at  present.  It  was  ex- 

plained that  such  equipment  is 
more  readily  used  and  understood 

by  military  operators  than  home- made units. 

The  present  shortage  grows  out 
of  the  fact  that  manufacturers 
still  are  finding  themselves  unable 
to  make  deliveries  sufficient  to  fill 

the  intensified  demand  'as  the theatre  of  war  expands,  particu- 
larly in  the  Pacific.  Amateurs  will- 

ing to  turn  over  their  apparatus 
to  their  country  are  requested  to 
advise  the  ARRL,  giving  model 
number,  condition  and  price  for 
which  it  can  be  delivered  crated  to 
a  local  transportation  agency.  Only 
standard  manufactured  equipment 
should  be  offered,  it  was  reiterated, 
home-made  or  "composite"  equip- 

ment not  being  required  at  present. 
The  biggest  need  is  in  transmit- 

ters, it  was  stated.  According  to 
league  statistics,  approximately 
two-thirds  of  the  receivers  found 
in  amateur  stations  are  factory- 
made  but  only  5%  of  amateur 
transmitters  were  purchased  from 
manufacturers. 

FCC  Rule  Change 

PROVISION  for  two  year  licens- 
ing periods  for  certain  nonbroad- 

cast  services,  including  experimen- 
tal broadcasting  and  the  staggering 

of  the  expiration  dates  in  that 
connection,  was  announced  last 
week  by  the  FCC.  The  modification 
with  reference  to  experimental  ser- 

vices affects  Sec.  5.32  of  the  Com- 
mission's regulations  as  well  as 

other  sections  for  the  nonbroadcast 
services.  Extension  of  terms  of  cer- 

tain outstanding  licensees  were 
adopted  in  connection  with  the 
order. 

BLAW-KNOX  DIVISION  of  Blaw-Knox  Company 
Farmers  Bank  Building         •         Pittsburgh,  Pa. 
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Conference  at  OSU 

Will  Discuss  War 

WARTIME  problems  of  broadcast 
engineering  are  to  feature  the  Fifth 
Annual  Broadcast  Engineering 
Conference  sponsored  by  Ohio  State 
U  with  the  cooperation  of  the  NAB 
and  the  IRE.  The  sessions  are  to  be 
held  in  Columbus  throughout  this 
week,  Feb.  23-27. 

The  conference  was  to  open  with 
a  talk  on  "Communications  in  Na- 

tional Defense"  by  E.  K.  Jett,  FCC 
chief  engineer,  followed  by  a  panel 
on  broadcast  station  operation 
during  wartime,  organized  by 
Lynne  C.  Smeby,  NAB  director  of 
engineering.  Members  of  the  panel 
are  Frank  Cowan,  AT&T;  J. 
D'Agostino,  NBC;  Raymond  F. Guy,  NBC;  R.  V.  Howard,  KSFO; 
William  Lodge,  CBS,  and  Andrew 
D.  Ring,  Washington  consulting 
engineer.  Orrin  W.  Towner,  chief 
engineer  of  WHAS,  Louisville,  also 
speaks  the  opening  day  on  "Einer- 
gency  Operation  of  Broadcast 
Transmitters." 

Tuesday's  session  includes  talks 
by  Karl  Troeglen,  chief  engineer 
of  WIBW,  Topeka,  on  "Engine- 
Driven  Emergency  Power  Plants", 
and  Daniel  E.  Noble,  research  engi- 

neer, Galvin  Mfg.  Co.,  on  "Mobile 
FM",  with  a  roundtable  on  "Trans- 

mitter Maintenance",  led  by 
Charles  Singer,  WOR,  New  York. 

The  Wednesday  sessions  include 
a  roundtable  on  "Training  of  Engi- 

neers and  Technicians",  led  by 
Prof.  W.  L.  Everitt,  Ohio  State  U. 

Thursday  will  feature  an  off-the- 
record  talk  on  "Wartime  Broad- 

casting Experiences  in  England," by  Gerald  C.  Gross,  FCC  assistant 
chief  engineer,  recently  returned 
from  an  inspection  trip  of  radio  in 
England,  and  a  discussion  of  "Re- 

cording Standards"  by  Howard Chinn,  CBS. 
The  Friday  meetings  will  be  de- 

voted largely  to  a  discussion  of 
"Studio  Transmitter  Links  and 
High  Frequency"  by  J.  H.  DeWitt, 
chief  engineer  of  WSM,  Nashville, 
and  a  talk  on  the  RCA  "Alert  Call- 

ing System"  by  Arthur  Van  Dyck, engineer  in  charge,  and  Stuart 
Seeley,  both  of  the  RCA  License 
Laboratory. 

MARJORIE  ALLEX.  ensineer  at 
W47NY.  F:\r  station  in  New  York 
owned  by  Muzak  Corp.,  is  teaching 
a  Morse  course  for  women  under  aus- 

pices of  the  American  Women's  Vol- unteer Service. 

ASSOCIATED 
PRESS  NEWS 

EVERY  DAYLIGHT  HOUR 
ON  A 

CLEAR  CHANNEL 

750  KC  —  1 000  WATTS 

WHCU's  Co-Ed 
CORNELL  U's  commercial 
broadcasting  station  at  Ith- 

aca, N.  Y.,  WHCU,  has 
added  to  its  staff  of  control 
operators  a  22-year-old  co-ed, 
Beatrice  Mead,  of  Amityville, 
Long  Island.  Miss  Mead,  a 
senior  in  Cornell's  engineer- 

ing college,  is  the  first  of  her 
sex  in  20  years  to  take  a 
straight  electrical  engineer- 

ing course. 

WE  Promotes  Beal 

HENRY  C.  BEAL,  manager  of  the 
Western  Electric  works  at  Kearny, 
N.  J.,  on  March  1  will  become  en- 

gineer of  manufacture  with  offices 
at  WE  headquarters,  195  Broad- 

way, New  York.  He  will  be  suc- 
ceeded at  Kearny  by  Reese  F.  Clif- 

ford, personnel  director  for  the  last 
year.  Arthur  B.  Goetze,  assistant 
personnel  director,  will  assume  Mr. 
Clifford's  post.  Mr.  Beal,  a  Hoosier 
and  graduate  of  Purdue,  has  been 
with  WE  for  28  years.  He  became 
assistant  manager  at  the  Kearny 
works  in  1935,  taking  over  the 
managership  four  years  later. 

Medal  to  Maj.  Armstrong 
MAJ.  EDWIN  H.  ARMSTRONG 
received  the  John  Scott  Medal  and 
a  check  for  $1,000  on  Feb.  13  from 
the  American  Philosophical  So- 

ciety in  Philadelphia,  for  his  de- 
velopment of  FM.  The  fund  was 

established  in  1816  by  John  Scott, 
an  Edinburgh,  Scotland,  chemist. 
The  original  $4,000  set  up  to  re- 

ward men  and  women  for  "inven- tions of  usefulness  to  mankind  in 
the  development  of  chemical  or 
medical  science,  or  the  development 
of  industry",  has  grown  to  $140,000 
at  the  present  date. 

Stromberg-Carlson  Switch 
ASSURANCES  that  Stromberg- 
Carlson  would  be  converted  com- 

pletely to  war  production  by  April 
22,  have  been  tendered  the  War 
Production  Board  by  Dr.  Ray  H. 
Manson,  vice-president  and  general 
manager,  and  Lee  McCanne,  assist- 

ant general  manager.  It  was  also 
revealed  that  since  July,  1941,  com- 

pany officials  have  been  gradually 
shifting  to  a  wartime  basis.  Strom- 

berg-Carlson announced  that  none 
of  its  2,000  employes  would  be  laid 
off  despite  the  WPB  ban  on  the 
manufacture  of  radio  receivers, 
since  90%  of  a  huge  backlog  of 
orders  being  filled  by  Stromberg- 
Carlson  is  war  material. 

N^LReps.-.  JOSEPH  HtHSHEY  M'GILLVRA. 
Boston  Rep.:  BER.THA  BANNAN 

Book  of  Broadcasts 

VOLUME  II  of  Invitation  to 
Learning,  consisting  of  discussions 
of  the  world's  classics  broadcast 
Sunday  morning  under  that  title 
on  CBS,  will  be  published  next  sum- 

mer by  Random  House  Inc.,  New 
York,  under  arrangements  com- 

pleted last  week  by  Leon  Levine, 
assistant  CBS  director  of  education. 
The  32  programs  from  Nov.  16, 
1941  through  May  31,  1942  will 
make  up  the  32  chapters  of  the 
second  volume.  Each  chapter,  as  in 
the  first  book,  will  have  an  intro- 

duction by  Mark  Van  Doren,  the 
poet  who  is  the  program's  chair- man. 

OBSERVING  network  operations  in  the  Midwest,  Adolfo  Consentino, 
Argentine  chief  of  radio  communications  and  past  vice-president  of  the 
Institute  of  Radio  Engineers,  visited  Harry  Kopf  (right),  vice-president 
in  charge  of  NBC  central  division.  Cal  Abraham  (left),  of  the  NBC 
international  division.  New  York,  accompanied  Dr.  Consentino  on  his 
inspection  tour  of  key  cities.  L.  E.  Tilden,  Chicago  representative  of  the 
international  division,  is  standing  next  to  Abraham. 

50  KW.  APPLICANTS 

TWO  MORE  applications  for  50,- 
000-watt  stations  have  been  filed 
with  the  FCC,  one  proposing  a 
new  outlet  in  Tulsa  and  the  other 
seeking  the  maximum  power  for 
WADC,  Akron. 

The  Tulsa  application  was  filed 
by  Fred  Jones  Broadcasting  Co., 
headed  by  Fred  Jones,  millionaire 
Oklahoma  oilman  who  seeks  the 
1030  kc.  channel  when  it  is  released 
by  KOB,  Albuquerque,  N.  M.  KOB 
holds  a  construction  permit  for  58,- 
000  watts  on  770  kc. 
WADC,  now  operating  with  5,000 

watts  fulltime  on  1350  kc,  seeks 
50,000  on  1220  kc,  with  directional 
antenna.  Now  assigned  to  1220  are 
CHAB,   Moose  Jaw,   Sask.,  1,000 

FOR  TVLSA,  AKRON 

watts  fulltime,  and  WGNY,  New- 
burgh,  N.  Y.,  1,000  watts  limited 
time.  WADC  proposes  that,  if  it 
secures  1220  kc,  WHBC,  Canton, 
0.,  now  on  the  adjacent  1230  kc. 
frequency,  should  be  shifted  to 
1350  kc. 

RCA  Dividends 

QUARTERLY  dividends  on  outstand- ing shares  of  RCA,  announced  by 
David  Sarnoff,  president,  following  the 
regular  meeting  of  the  board  of  di- rectors were  87%c  per  share  on  first 

preferred  and  $1.25  per  share  on  "B" preferred.  Dividends  are  for  the  period 
Jan.  1-March  31,  and  will  be  paid 
April  1,  1942  to  stockholders  of  rec- ord following  close  of  business  March 
fi,  1042. 
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Ridder- Johns  Rep  Plans 
WILLIAM  F.  JOHNS,  general 
manage!"  of  the  St.  Paul  Dispatch 
and  Pioneer  Press  and  president  of 
WTCN,  Minneapolis,  will  assume 
charge  of  Ridder-Johns  Inc.,  Chi- 

cago, newspaper  representatives, 
effective  April  1,  under  a  program 
calling  for  expansion  of  that  organ- 

ization. The  appointment  was  an- 
nounced last  week  by  B.  H.  Ridder, 

publisher  of  the  newspaper.  It  is 
proposed  to  expand  Ridder-Johns 
by  establishing  offices  also  on  the 
Pacific  Coast,  adding  more  news- 

paper accounts,  and  organizing  a 
new  department  for  radio  station 
representation.  Mr.  Johns  will  con- 

tinue as  a  member  of  the  board  of 
WTCN  in  which  the  Ridder  inter- 

ests hold  50 ''/f  stock  ownership. 

WGY's  20th  Anniversary (Continued  from  page  20) 

scriptions  and  to  the  recording  of 
sound  on  motion  picture  film. 
"WGY  was  also  the  proving 

ground  for  the  magnetic  pickup,  a 
device  which  is  now  applied  to  the 
phonograph  and  to  the  transcrip- 

tion machines  used  in  radio  sta- 
tions. The  piano  pickup,  a  micro- 
phone which  was  attached  to  the 

piano  sound  board  for  the  purpose 
of  overcoming  blasting  of  piano 
music,  has  more  recently  found  ap- 

plication in  the  electrical  repro- 
duction of  such  instruments  as 

violin,  banjo  and  certain  types  of 
organs  and  pianos. 

"Early  in  1924  General  Electric 
began  construction  of  the  South 

NEWS  GOES  TO  THE 

ORIENT  FROM  THIS 

KGEI  is  the  only  U.  S.  radio  station  con- 
sistently heard  throughout  the  Orient. 

Highest  broadcast  quality,  of  course,  is 
vitally  important.  Therefore,  in  con- 

structing nevi^  studios,  this  shortwave 
station  assured  true  high-fidelity  repro- 

duction by  specifying  a  J-M  Acoustical 
Treatment  in  studios  and  control  room. 

In  hundreds  of  stations,  J-M  Sound- 
Control  Materials  and  the  J-M  System  of 
Sound-Isolation  are  adding  new  brilli- 

ance to  broadcasts.  For  details,  and  for 
information  on  how  the  J-M  Acoustical 
Engineering  Service  can  help  achieve 
correct  acoustics  in  your  studios  at  low 
cost,  write  Johns-Manville,  22  E.  40th 
St.,  New  York,  N.  Y. 

KGEI,  General  Electric's  new  shortwave  station  at  San  Francisco,  Cal.  W.  P. 
Day,  Architect;  H.  M.  Michelsen,  Associate;  Engineers,  Ltd.,  Contractor. 

Schenectady  transmitter  laboratory 
on  a  54-acre  plot  five  miles  from 
the  studios.  With  its  completion 
in  1925,  WGY  went  on  the  air 
with  its  first  50,000  watt  transmit- 

ter and  was  licensed  in  August  of 
that  year  to  carry  its  regular  pro- 

grams on  that  power,  the  first  sta- 
tion anywhere  to  be  licensed  to 

utilize  what  was  then  called  'super- 
power.' Thereafter,  WGY  was  the 

first  to  be  permitted  experimental 
broadcasting  on  100  and  200  kw. 

"Completion  of  the  South  Sche- 
nectady laboratory  stimulated  in- 

vestigations of  all  kinds  of  radio 
transmission,  longwave,  shortwave 
and  medium  shortwaves.  One  of 
these  investigations  was  broadcast- 
ting  on  longwave,  single-side  band transmission  for  relay  purposes. 

For  more  than  a  year  WGY's  pro- grams were  relayed  on  1560  meters 
to  Canton,  N.  Y.  for  rebroadcast- 
ing  by  the  former  St.  Lawrence 
University   station,  WCAD. 

Shortwave  Research 

"But  of  particular  importance 
today  was  the  investigation  in  the 
so-called  shortwave  field.  Work  car- 

ried on  by  GE  radio  engineers 
and  others  has  made  possible  the 
present  world  radio  coverage.  Early 
research  by  GE  engineers,  sup- 

plemented in  recent  years  by  in- 
vestigations by  the  Bureau  of 

Standards  and  the  communication 
companies  has  made  it  possible 
today  to  predict  with  extreme  ac- 

curacy the  frequency  that  will 
bring  best  results  in  long  distance 
transmission  in  spite  of  such  vari- 

ables as  daylight  and  darkness, 
the  distance,  the  season  and  the 
direction. 

"Out  of  those  investigations  on 
shortwave  transmission  have  come 
GE's  world-girdling  shortwave  sta- 

tions WGEO  and  WGEA  at  Sche- 
nectady and  KGEI  at  San  Fran- cisco. 

"WGY  prides  itself  in  being  the 
first  to  broadcast  radio  dramas  on 
a  regular  weekly  schedule.  The  first 
drama.  The  Wolf,  was  broadcast 
Aug.  3,  1922  and  in  September  of 
that  year  the  drama  became  an 
eagerly  awaited  program  feature. 
"Two  days  after  its  first  pro- 

gram it  carried  its  first  'remote' 
broadcast,  a  Washington's  Birth- day talk  by  W.  W.  Trench,  now 
Secretary  of  GE,  from  the  Union 
College  gymnasium.  On  Nov.  25, 
1922  wires  were  engaged  to  con- 

nect the  Yale  Bowl  at  New  Haven 
with  WGY's  transmitter  for  the 
broadcast  of  the  Yale-Harvard 
football  game. 

Plane-Ground  Communication 

"In  October,  1923,  WGY  broad- cast all  the  World  Series  baseball 
games.  On  May  25,  1925,  U.  S. 
Army  officers  from  radio-equipped 
planes  described  an  informal  race 
down  the  Hudson,  from  Albany  to 
New  York,  of  Gar  Wood's  speed boat  and  the  Twentieth  Century 
Limited  on  the  New  York  Central. 
"As  an  aid  to  contestants  in 

the  balloon  races  at  Milwaukee, 
July  5,  1923,  WGY  offered  special 
weather  reports.  Maj.  Ora  West- over  carried  a  radio  receiver  for 
the  first  time  in  such  a  race. 

"The  potentialities  of  radio  as 
a  police  aid  were  strikingly  illus- trated when  WGY  was  used  to 
help  in  the  recovery  of  the  kid- 

Blue  Note 

WHEN  is  an  MBS  affiliate 
a  member  of  the  Blue  net- 

work? At  first  it  took  atmo- 
spheric conditions  to  deaden 

the  MBS  circuit  of  WALB, 
Albany,  Ga.  After  repair,  the 
station's  announcer  intro- 

duced a  news  broadcast  but 
listeners  knew  better  when 
they  heard  Walter  Damrosch 
in  his  weekly  Blue  Network 

program. 

napped  son  of  Dr.  E.  F.  W.  Alex- 
anderson.  The  boy  was  kidnapped 
May  1,  1923  and  recovered  un- harmed a  few  days  later  at  a  camp 
on  the  St.  Lawrence  River  as  a 
direct  result  of  radio  broadcast. 

"In  November,  1925,  in  advance 
of  the  formation  of  NBC,  WGY 
organized  its  own  network  includ- 

ing stations  in  Buffalo,  Rochester 
and  Syracuse.  Feature  programs 
originating  in  any  of  the  four  cities 
were  made  available  to  stations  in 
the  other  cities  of  the  network. 

"In  October,  1927,  WGY  rebroad- 
cast  the  first  program  from  Syd- 

ney, Australia,  and  on  Feb.  21, 
1928,  the  station  carried  a  two-way 
talk  by  a  British  Broadcasting  Co. 
engineer  and  a  GE  engineer. 

"Meanwhile,  Dr.  E.  F.  W.  Alex- 
anderson  had  been  engaged  in  re- 

search on  television.  On  May  10, 
1928,  the  Schenectady  station  be- 

gan the  transmission  of  television 
signals  in  the  late  night  hours.  In 
August  of  the  same  year,  television 
cameras  were  erected  in  the  As- 

sembly Chamber  in  Albany  to  pick 
up  the  action  of  Governor  Alfred 
E.  Smith  during  his  address  ac- 

cepting the  Democratic  Presiden- tial nomination. 

First  Video  Drama 

"An  important  first  of  the  same 
year  was  the  broadcast  of  the  first 
television  drama,  The  Queen's  Mes- senger. Voice  signals  were  carried 
by  WGY  and  picture  signals  were 
transmitted  shortwave  via 
W2XAF. 

"In  1929,  WGY,  in  cooperation 
with  its  shortwave  outlet,  W2XAF, 

began  a  series  of  programs  to  Ad- 
miral Byrd  at  Little  America. 

These  programs  included  entertain- 
ment and  the  transmission  of  let- 

ters from  relatives  of  the  expedi- 
tion personnel  to  the  Antarctic. 

"The  following  spring  when 
Byrd  and  his  men,  en  route  home, 
stopped  at  Dunedin,  New  Zealand, 
WGY  broadcast  two-way  conver- 

sations between  the  late  Adolph 
Ochs   and  Arthur   H.  Sulzberger 

'Get  a  strike  every  time. 

Let  KXOK,  St.  Louis, 

roll  'em  for  you!" 630  KC.    5000  WATTS 
BLUE  NETWORK 

JOHNS-MANVILLE 

Sound-Control  Materials 

and  Acoustical-Engineering  Service 
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'TWAS  ROUND-UP  TIME  backstage  for  this  Hollywood  group  as  they launched  the  thrice-weekly  quarter-hour  Red  Ryder  Feb.  10  on  9  Blue 
Network  West  Coast  stations,  under  sponsorship  of  Langendorf  United 
Bakeries.  Group  includes  (1  to  r)  :  Warren  Johnson,  account  executive 
of  Ruthrauff  &  Ryan;  Art  Rush,  executive  producer;  Fred  Harman, 
artist  of  the  Red  Ryder  comic  strip  and  writer  of  the  show;  Reed  Hadley, 
who  portrays  Red  Ryder;  Leo  Tyson,  network's  western  program  director; Don  Clark,  director;  Tracy  Moore,  western  sales  manager. 

of  the  Now  York  Times  and  mem- 
bers of  the  expedition  at  Dunedin. 

The  signals  were  carried  from 
Dunedin  to  Wellington,  New  Zea- 

land, by  wire  and  marine  cable; 
from  Wellington  to  Sydney,  Aus- 

tralia, by  longwave ;  and  from  Syd- 
ney shortwave  to  Schenectady. 

"In  1932,  WGY  broadcast 
another  first.  On  Patriots  Day, 
April  19,  Gov.  Joseph  Ely  of  Massa- 

chusetts fired  a  revolutionary  mus- 
ket and  the  sound  was  heard  after 

it  had  traveled  completely  round 
the  world  from  Schenectady  to 
Huizen,  Holland,  from  Huizen  to 
Bandoeng,  Java,  from  Java  to  Syd- 

ney, Australia  and  from  Sydney 
back  to  Schenectady. 

Changeover  From  Air 

"One  of  the  station's  most  spec- 
tacular broadcasts  occurred  May 

19,  1932  when  the  station's  new 
transmitter  was  put  into  service 
by  a  whistls  blown  aboard  the 
dirigible  Los  Angeles  as  it  cruised 
over  the  city.  The  whistle  signal, 
produced  by  Chester  H.  Lang,  now 
a  GE  vice-president,  was  carried 
via  a  beam  of  light  to  a  target  on 
top  of  a  building.  The  whistle 
tripped  a  relay  and  the  old  trans- 

mitter was  taken  off  the  air  and 
the  new  one  came  on. 

"Under  General  Electric  opera- tion WGY  since  1922  has  been 
managed  by  the  late  Martin  Rice, 
one  of  the  organizers  of  and  first 
board  chairman  of  NBC ;  by  Ches- 

ter H.  Lang,  and  now  by  Robert  S. 
Peare  who  is  in  charge  of  all  of 
the  company's  radio  activities  in- 

cluding longwave,  shortwave,  FM 
and  television.  In  association  with 
Mr.  Peare  in  the  administration 

of  the  company's  radio  broadcast program  is  B.  J.  Rowan.  Kolin 
Hager,  program  manager  of  WGY 
when  the  station  started,  is  still 
in  active  charge." 

HENRY  :M0RGAN,  who  conducts  his 
own  "vvhimsicar'  program  on  WOR, New  York,  is  the  subject  of  a  feature 
article  in  the  Feb.  21  issue  of  Lihert.i/ 
magazine,  written  by  Edward  R.  Sam- 
mis,  formerly  with  the  CBS  publicity 
department  and  now  with  Look  maga- zine. 

PERFECT  CIRCLE  Co.,  Toronto 
(piston  rings),  lias  started  a  s])ot  an- 
nomicenient  campaign  at  varying 
weekly  fre(|iienc-ies  on  10  Canadian 
stations.  Aecoinit  was  pliiced  liy  INIc- 
Connell   Eastiniin  &  Co..  Toronto. 

The  Other  Fellow's 
VIEWPOINT 

Oregon  News 
EDITOR,  Broadcasting: 

Fully  appreciating  the  excellent 
record  Broadcasting  Magazine  has 
for  accuracy  in  reporting,  I  feel 
you  would  be  interested  in  correct- 

ing a  slight  inaccuracy  in  your 
issue  of  Feb.  2,  page  22. 

The  item  in  question  is  headed 
"Oregon  Stations  Form  News 
Board".  The  story  twice  states 
"when  stories  are  to  be  withheld 
from  the  air",  and  indicates  that the  service  offered  is  restrictive  in 
nature.  That  is  hardly  the  truth, 
and  could  not  help  but  he  misunder- 

stood during  a  time  when  broadcast 
news  is  under  the  surveillance  of 
Army,  Navy  and  Office  of  Censor- 

ship officials,  and  when  the  efforts 
of  a  good  many  sincere  men  in  the 
industry  are  devoted  to  working  out 
a  complete  plan  of  news  procedure, 
with  due  regard  to  morale,  defense 
and  no  "aid  or  comfort  for  the 

enemy". The  Oregon  Assn.  of  Broadcast- 

ers, at  their  annual  meeting  held 
Jan.  16,  devoted  the  entire  after- noon session  to  the  report  by  Byron 
Price.  A  news  committee  was  ap- 

pointed to  consider  plans  for  check- 
ing news  stories.  The  subsequent 

general  bulletin  is  attached  to  this 
letter,  as  well  as  a  copy  of  a  recent 
War  Department  memorandum 
which  includes  the  bulletin. 

It  is  certainly  stressed  in  this 
bulletin  that  the  ed'ting  of  news 
must  be  the  responsibility  of  each 
individual  station.  Under  no  condi- 

tions can  any  agency  accept  respon- 
sibility for  news  clearance.  The 

suggestion  pertaining  to  the  utili- zation of  news  service  wires  as  a 
checking  method  was  accepted  and 
approved,  with  the  wholehearted 
cooperation  of  UP  and  AP. 

Under  this  plan,  each  of  the  press 
wires  carry  a  delayed  notice  which 
indicates  whether  or  not  suspect 
news  items  are  being  carried  by 
Portland  stations.  That  is  the  ex- 

tent of  the  service.  No  recommenda- 
tion is  made  to  other  stations,  and 

the  acceptance  or  rejection  of  any 
story  remains  at  their  option. 

Inasmuch  as  this  was  a  point 
carefully  considered  at  all  meet- 

ings, and  is  an  important  part  of 
our  understanding  of  each  station's responsibility  during  war  time,  it 
seems  important  to  clarify  it. 

As  NAB  news  representative  for 
the  State  of  Oregon,  and  chairman 
of  the  Oregon  State  Broadcasters 
News  Committee,  I  am  submitting 
the  correct  story  with  its  evidence, 
for  whatever  disposition  you  care 
to  make  of  it. 

H.  M.  Swartwood  Jr. 

Program  Director,  KOIN-KALE Portland,  Ore. 

Kolynos  Adds  WNEL 
KOLYXOS  Co..  Jersey  City  (tooth- 

paste ) ,  division  of  American  Home 
Products  Co.,  has  added  WNEL,  San 
.Juan.  P.  R.,  to  the  gnnip  of  5  Pan- 
American  Network  stations  broadcast- 

ing NBC's  shortwave  program  Amer- 
ica Ihe  Free,  Wednesday,  7  rl.")-"  :45 ]i.m.  Agency  is  John  F.  Murray  Adv. 

Agency,  New  York. 

GEORGE  WASHINGTON  HILL  Jr., 
vice-president  in  charge  of  advertising 
for  American  Tobacco  Co.,  New  York, 
has  resigned  to  join  the  Air  Corps  with 
a  commission. 
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Radios  for  Latins 

Wait  WPB  Action 

Rockefeller  Group  Is  Behind 
Plan  for  800,000  Sets 

WHETHER  the  project  of  the 
Office  of  Inter-American  Affairs 
for  distribution  of  800,000  short- 

wave receiving  sets  in  Latin  Ameri- 
ca can  be  carried  through,  remains 

to  be  decided  by  the  War  Produc- 
tion Board.  Since  the  Rio  de  Janeiro 

Conference  last  month,  added  impe- 
tus has  been  given  the  plan  by  the 

State  Department  with  reported 
White  House  blessing,  but  WPB 
officials  have  indicated  they  are  not 
satisfied  that  supplies  are  available 
or  that  plant  facilities  can  be  di- 

verted for  the  sets. 
Following  recent  meetings  with 

officials  of  the  OIAA,  better  known 
as  the  Rockefeller  Committee,  rep- 

resentatives of  the  Radio  Manu- 
facturers Assn.  and  the  WPB 

agreed  to  submit  memoranda  on 
the  subject  for  final  approval  by 
Donald  Nelson. 

Priorities  Problem 

It  is  proposed  to  distribute  the 
800,000  receivers  in  various  Latin 
American  countries  so  that  more 
widespread  reception  of  news  and 
other  broadcasts  from  this  coun- 

try's shortwave  stations  can  be  en- 
joyed. The  OIAA  suggested  that 

the  sets  be  manufactured  at  no 
profit,  but  WPB  officials  raised  the 
question  of  priorities. 

The  manufacturers,  it  was  said, 
are  capable  of  turning  out  the 
equipment,  which  would  range  in 
price  from  $12  to  $75  per  unit, 
pending  the  full  allocation  of  war 
orders,  for  which  they  have  virtu- 

ally cleared  all  other  production  in 
their  factories.  Both  large  and 
small  radio  plants  are  now  geared 
or  gearing  for  the  4  billion  dollar 
Army-Navy  procurement  program 
of  communications  equipment,  but 
any  priority  for  the  receivers,  it 
was  said,  could  be  handled  as  a 
stop-gap  until  full  war  production 
gets  under  way. 

Chief  opposition  from  the  WPB 
has  been  based  on  the  aluminum 
and  nickel  involved,  which  some 
officials  fear  cannot  be  spared  from 
the  receiving  equipment  needed  by 
>the  military. 

RED  CROSS  KNITTING  each  day  at  lunch  hour  is  paced  by  Harlan 
Ralston,  switchboard  operator  of  WHBF,  Rock  Island,  111.,  for  girls  of 
the  station's  staff.  Seated  are  (1  to  r),  Adelaide  Gillespie,  Millicent  Polley, 
Louise  McDermond,  Mary  Woodburn,  Milly  Smith,  Mr.  Ralston  and  Helen 
Porter.  Standing  are  Beth  Kensinger,  Vivian  Lloyd  and  Lucia  Thompson. 

Plants  Face  Wartime  Conversion 

{Continued  fr 

necessary  hardship  on  either  man- 
agement or  labor.  With  regard  to 

the  labor  problem,  it  was  pointed 
out  that  larger  manufacturers  are 
rapidly  converting  to  war  produc- 

tion and  no  serious  labor  problems 
are  foreseen.  It  was  admitted,  how- 

ever, that  difficulties  may  arise  in 
the  small  manufacturer  field.  Care- 

ful consideration  of  these  problems 
was  promised.  In  all  cases,  it  was 
said,  exigencies  of  the  war  effort 
will  preclude  all  other  considera- tions. 

In  the  receiver  manufacturing 

picture,  problems  of  over-all  con- 
version are  expected  to  be  simpler 

than  those  of  transmitter  manufac- 
turers. Larger  receiver  companies 

are  already  converted  80-90%  to 
arms  work,  having  a  plentiful  sup- 

ply of  engineers,  tools  and  facili- 
ties with  which  to  take  over  radio 

arms  orders.  Some  of  the  smaller 
set  manufacturers,  with  virtually 
no  war  orders,  are  expected  to  feel 
the  conversion  more  acutely. 

Television,  FM  Too 

Production  of  all  civilian  radio 
sets  must  be  suspended  by  April 
22,  according  to  WPB  orders,  that 
date  being  the  expiration  of  the 
previous  order  which  cuts  civilian 
production  40%  below  1941  figures. 
Although  no  definite  date  has  been 
set  for  conversion,  the  WPB  ex- 

pects action  to  be  completed  within 
four  months  and  the  major  por- 

tion of  the  job  finished  within  three 
months. 

WJB 

2  5  0 WAT 

Covers  Greater  Detroit's  2}/^  Million  People, 

Representing  57%  of  Michigan's  Population 
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Television  and  frequency  modu- 
lation receiver  manufacturers  are 

necessarily  included,  it  was  said,  in 
regulations  applied  to  standard  re- ceiver manufacturers. 

At  the  WPB  it  was  also  stated 
that  orders  covering  transmitter 
and  tube  manufacturing  for  stand- 

ard broadcast  facilities  would  in- 
clude television  and  FM. 

A  roundup  of  the  output  of  larger 
receiver  manufacturers  shows  that 
RCA,  with  80%  Government  or- 

ders in  1941,  is  expected  to  be  100% 
converted  before  the  time  limit  ex- 

pires. RCA's  research  laboratory 
already  has  been  turned  over  en- 

tirely to  Government  work  and 
erection  of  a  new  tube  plant  has 
been  started  at  Manheim  Township, 
Lancaster,  Pa.  Manufacturing  will 
be  concentrated  on  special  radio 
and  electronic  tubes  in  coopera- 

tion with  the  Navy  [Broadcast- 
ing, Feb.  2]. 

Westinghouse  is  reported  98.6% 
devoted  to  military  equipment,  with 
the  remaining  1.4%  of  manufac- 

turing being  for  defense  purposes, 
bringing  that  company  100%  with- 

in the  demands  of  the  WPB. 
General  Electric  reports  80% 

war  radio  production,  with  conver- 
sion to  100%)  expected  within  the 

allotted  time. 

WPB  Doubt 
Farnsworth  Television  &  Radio 

Corp.  production  is  now  70%  war 
work.  Its  1941  figure  was  30%  war 
work,  which  indicates  rapid  conver- sion of  the  company. 

Crosley  Corp.,  30%  on  war  work 
in  1941,  has  boosted  its  production 
to  40%,  it  is  understood. 

Other  companies  such  as  Majes- 
tic Radio  &  Television  Corp.  and 

Philco  Co.  have  made  comparable 
increases  in  war  production,  with 
full  conversion  anticipated  well 
within  the  time  limit. 

Referring  to  purported  plans  of 
the  Rockefeller  Committee  to  make 

up  to  800,000  shortwave  radio  sets 
to  be  made  available  to  Latin  Amer- 

ica, WPB  officials  expressed  doubt 
that  allocations  for  the  materials 
for  the  sets  will  be  made.  It  was 
stated,  however,  that  this  was  a 
policy  matter  and  no  definite  state- ment could  be  made  that  materials 
for  the  sets  would  or  would  not 

be  provided. Nelson  Rockefeller,  Coordinator 
of  Inter-American  Affairs,  is  re- 

ported to  be  pushing  the  move  to 
provide  Latin  Americans  with 
shortwave  sets  to  provide  a  sub- 

stantial listening  audience  for  the 
shortwave  broadcasts  of  the  Rocke-  A 

feller  Committee  to  Latin  America. ' 
The  order  for  the  sets,  if  alloca- 

tion of  materials  is  provided,  would 

be  prorated  among  all  set  manu- 
facturers to  be  filled  in  the  period 

from  April  22  to  the  full  conver- 
sion deadline. 

New  WPB  Order 

The  War  Production  Board  last 

Wednesday  ordered  sharp  curtail- ment of  critical  materials  in  the 
manufacture  of  all  musical  instru- 

ments. The  order,  issued  by  Jesse 
L.  Maury,  chief  of  the  Electrical 

Appliances  &  Consumers'  Durable Goods  Branch,  excepts  radios,  pho- 
nographs, radio-phonographs  and 

articles  designed  primarily  as  toys. 
Program  for  the  order  covers  the 
period  from  March  1  to  June  1. 
The  music  industry's  annual  fac- tory sales  in  recent  years  have 
ranged  from  $40,000,000  to  $50,- 
000,000,  with  about  15,000  workers. 

WOV's  New  Schedule 
STARTING  at  6  a.m.,  Monday, 
March  2,  WOV,  New  York,  will  go 
on  a  consecutive  six-day-a-week 
schedule,  according  to  Harry  D. 
Henshel,  managing  director.  On 
six-sevenths  time  since  its  recent 
frequency  switch,  WOV  shared 
Sundays  and  Monday  with  WHBI, 
Newark.  Time  was  broken  up  be- 

tween the  two  outlets  those  two 
days  so  that  each  station  had  por- tions of  Sunday  and  Monday  at 
split  intervals.  Under  the  new  plan 
WOV  will  be  heard  Mondays 
through  Saturdays,  commencing  at 
6  a.m.,  and  will  be  off  the  air  all 
day  Sunday.  WOV's  policy  remains 
the  same.  Italian-language  broad- casts will  be  heard  during  daytime 
hours.  After  6  p.m.  features  in 
English  will  be  continued. 

Interpreted  Musical 
BOB  EMERY,  conductor  of  the 
Rainbow  House  programs  on  WOR, 
New  York,  is  presenting  a  series  of 
Monday  evening  programs  on 
W71NY,  New  York  FM  station 

owned  by  WOR.  Titled  Let's  Look at  Music,  the  programs  are  musi- 
cal recordings  with  Mr.  Emery  giv- 
ing a  running  dialogue  to  interpret 

the  selections  as  a  blind  music  stu- 
dent would  give  them. 

250    Y/ATTS»   1400  KILOCYCLES 
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Dies  Group  Probe 

Draws  House  Fire 

Rep.  Eliot  Claims  Fantastic 
Charges  Are  Being  Made 

ATTACKING  the  special  House 
Committee  to  Investigate  Un- 
American  Activities,  headed  by 
Rep.  Martin  Dies  (D-Tex.),  in  the 
House  last  Wednesday  Rep.  Thom- 

as H.  Eliot  (D-Mass.)  referred 
specifically  to  the  investigation  of 
the  committee  into  the  background 
of  FCC  employes,  notably  Dr. 
Goodwin  Watson,  chief  analyst  of 
the  Federal  Broadcast  Monitoring 
Service. 

Referring  to  a  letter  sent  to  Rep. 
Dies  by  FCC  Chairman  James  Law- 

rence Fly,  in  which  it  was  stated 
that  the  chairman  of  the  Dies  Com- 

mittee had  been  frequently  and 
favorably  quoted  on  Axis  propa- 

ganda broadcasts  to  this  hemis- 
phere. Rep.  Eliot  branded  as  "fan- 

tastic" the  committee's  definition 
of  subversive  as  regards  its  inves- 

tigations of  various  individuals. 

'Fools  Errands' 

I  Mr.  Dies  had  previously  inti- 
mated there  were  leaks  in  the 

FCC's  confidential  reports  on  for- 
eign propaganda  broadcasts,  claim- 

ing these  were  used  by  Dies  Com- 
mittee opponents  in  attempts  to 

block  allocation  of  Funds  by  the 
committee  [Broadcasting,  Feb. 
16].  A  resolution  is  shortly  ex- 

pected in  the  House  for  another 
$100,000  to  continue  the  activities 
of  the  committee. 

Previously  Rep.  Dies  had  in- 
ferred that  the  purported  "leak" 

in  FBMS  report  may  have  been 
connected  in  some  way  with  Dr. 
Watson.  Rep.  Eliot  reiterated  the 
reply  made  by  Chairman  Fly  who 
had  pointed  out  that  Dr.  Watson 
had  joined  the  FBMS  staff  after 
the  study  in  question  had  been 
made. 

Rep.  Eliot  stated  that  Govern- 
ment investigators  were  being  sent 

out  on  "fools  errands"  by  the  Dies 
Committee  and  termed  the  commit- 

tee "dangerous". 
The  House  has  incorporated  a 

provision  specifically  prohibilting 
use  of  any  1943  FCC  funds  to  pay 
the  salary  of  Dr.  Watson  in  its 
consideration  of  the  Independent 
Offices  Supply  Bill.  The  bill  has 
had  Senate  consideration,  with  com- 

mittee reports  expected  soon. 

Soil-Off  Expands 

SOIL-OFF  MFG.  Co.,  Glendale 
(paint  cleaner),  on  Feb.  16  started 
sponsoring  for  52  weeks  a  five- 
minute  thrice-weekly  newscast  on 
KOA,  Denver,  and  on  March  2 
starts  a  similar  program  for  13 
weeks  on  KFBB,  Great  Falls, 
Mont.  Firm,  in  addition,  recently 
expanded  its  network  program, 
Bob  Garred  Reporting,  on  6  CBS 
California  stations,  from  once  to 
twice  weekly,  Tuesday,  Thursday, 
5:45-5:55  p.m.  (PWT).  Latter  con- 

tract was  renewed  for  52  weeks 
on  Feb.  3.  Agency  is  Buchanan  & 
Co.,  Los  Angeles. 

FRANK  COULTER 
SUCCESS  FORMULA:  Take  a 
high  school  sophomore  who  has 
two  cousins  in  the  advertising  busi- 

ness. Have  the  two  cousins  talk  him 
blue-in-the-face  about  an  advertis- 

ing career.  And  there  is  the 
embryonic  idea  which  has  grown 
into  Frank  Coulter,  supervisor 
of  all  spot  activity  of  Young 
&  Rubicam,  New  York. 

To  handle  the  30  accounts  which 
spend  some  12  millions  yearly  in  ra- 

dio through  Y&R,  Carlos  Franco 
head  of  the  department  has  subdi- 

vided activities  of  spot,  network 
and  daytime  operation.  Frank,  as 
supervisor  of  spot  buying,  works 
with  a  staff  of  five  other  buyers, 
each  of  whom  handles  one  or  more 
different  accounts. 

Frank  himself  is  responsible  for 
Johnson  &  Johnson  products  and 
the  Swan  soap  account. 

Under  his  supervision  the  269- 
station  schedule  for  Swan  soap  was 
set  up,  which  in  just  one  year  on 
the  market  has  become  a  leader  in 
the  field.  And  to  him,  working  with 
Mr.  Franco,  goes  credit  for  the  pi- 

oneering of  use  of  the  Keystone 
Transcription  Network  of  123  sta- 

tions for  the  Burns  &  Allen  Show, 
adding  considerable  outside  cover- 

age to  an  already  extensive  net- 
work coverage  of  stations. 

Behind  Frank  lies  15  years  of 
agency  work.  Back  in  1926  after  a 
short  turn  in  the  loan  department 
of  a  bank  and  as  a  salesman  for 
National  Biscuit,  Frank  took  his 
cousins'  advice  and  landed  with 
the  traffic  department  of  N.  W. 
Ayer  &  Sons.  Ten  years  with  the 
prodviction  and  business  depart- 

ments served  as  a  prelude  to  his 
joining  the  radio  department  in 
1936.  There  he  learned  radio 
and  time  buying  problems,  work- 

ing with  the  inception  of  At- 
lantic Refining  sports  broadcasts. 

In  July  1940  Frank  came  to  Y&R. 
A  Pennsylvanian  by  birth  he 

claims  Chester,  Pa.,  as  his  home 
town,  more  so  because  his  wife,  the 
former  Helen  Aikin  hails  from 
there.  That  is  something  of  a  coin- 

cidence, Frank  says,  since  he  left 
the  town  when  quite  a  youngster 

Signal  Oil  Comments 
SIGNAL  OIL  Co.,  Los  Angeles, 
through  Barton  A.  Stebbins  Adv., 
that  city,  on  March  5  starts  a  week- 

ly quarter-hour  commentary,  fea- 
turing Upton  Close,  on  a  group  of 

NBC  Pacific  Red  stations,  Sunday, 
3:45-4  p.m.  (PWT).  Firm  in  addi- 

tion will  continue  to  sponsor  its 
weekly  half-hour  Signal  Carnival 
on  11  Pacific  Coast  stations,  Sun- 

day, 7:30-8  p.m.  (PWT),  with 
transcribed  repeat  on  4  California- 
Nevada  stations,  9:30-10  p.m. 
(PWT). 

Ladies'  Day  at  Chib 
LADIES'  DAY  was  celebrated  at 
the  weekly  luncheon  meeting  of  the 
Radio  Executives  Club  of  New  York 
Feb.  18  with  some  90  members  at- 

tending the  sessions  presided  over 
by  Linnea  Nelson,  J.  Walter 
Thompson  Co.,  New  York,  time- 
buyer.  Out-of-town  guests  who  heard 
Mrs.  Bernard  Gimble  speak  on 
"Women  &  the  National  Defense 
Program"  were  Fred  Palmer, 
WCKY;  Bill  Malo,  WDRC;  Jack 
Fields,  WPTF;  Howard  Chernoff, 
WCHS.  Corsages  from  Russell 
Loftus  of  WIBX,  Utica,  were  given 
the  40  lady  guests. 

and  did  not  meet  his  wife  until 
many  years  later. Master  of  the  Coulter  household 
is  young  Richard,  3.  Daddy  plays 
"at"  golf  and  played  a  lot  of  bas- 

ketball both  in  school  and  after- 
wards. The  Coulters  are  at  home  to 

visitors  in  Bellrose,  Long  Island. 

You  can't  Catch  Fish 
.  .  just  by  putting  a  lot  of  lines 

overboard! 

You  get  'em  where  THEY'RE  THICKER 
Sales  are  ringing  up  so  fast  and  furious  in 
the  booming  Beaumont  trade  center  that all  the  cash  registers  have  perpetual  hot 
bearings.  This  concentrated  Gulf  Coast  In- dustrial Area  is  sweating  out  ships  and 
war  materials  by  the  thousands  of  tons 
and  the  payrolls  run  to  figures  whose 
ciphers  look  like  the  wheels  of  an  armored 
division. 
Radio  Schedule  .  .  .  come  follow  this 

great  Big  Payroll. 
Blue  Network 

560  KC 

1000  WATTS 

FULL  TIME 
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BEAUMONT 
Repreicnted  By 

HOWARD  H.  WILSON  COMPANY 

no  WATTS
 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

RICHMOND  ^mosiA 
EDWARD  PETRY  S.C0.,INC.NATIONAL  REPRESENTATIVES 
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365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

IS  YOUR  BEST  BUY 

IN  KANSAS  CITY 

John  Pearson,  Representafive 

Basic  Blue  Network 

HIT  PARADE 

Here  We  Come ! 

"Memory  of  This  Dance" 

"A  Little  Bell  Rang" 

"They  Started  Something" 

BROADCAST  MUSIC,  Inc. 

580  Fifth  Ave.  •  N.Y.C. 

I   The    Northwest's    Best  I 

I    Broadcasting      Buy  I  

WTC^N 

AN  NBC  STATION 
MINNEAPOLIS  ST.  PAUl 

Owned  and  Operated  by 
ST.    PAUL    DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS] 
DAILY  TIMES. 

FREE     &     PETERS,     INC.  —  Natl.  Rep. 

CONTRACTS  ARE  SIGNED  which  put  what  is  claimed  to  be  the  nation's 
oldest  sponsored  sports  program  on  WBEN,  Buffalo,  on  Feb.  19.  The 
sponsor,  Kendall  Refininp  Co.,  Bradford,  Pa.,  has  broadcast  sports  con- 

tinuously for  12  years.  Watching  the  penmanship  are  (1  to  r):  Gene 
Wyatt,  WBEN  sales  director;  Henry  Barber,  Landsheft  Inc.;  Russell 
Keck,  Kendall  gasoline  sales  manager;  Chet  Daly,  WBEN  salesman; 
Jim  Wells,  WBEN  sports  director  and  new  conductor  of  the  Kendall 
nightly  sports  column. 

Lang- Worth's  ASCAP {Continued  frcm  page  18) 

and  trustee  for  most  ASCAP  pub- 
lishers in  the  recording  license 

field. 

Transcription  executives  last 
week  were  reluctant  in  commenting 
about  what  they  would  do  after  the 
temporary  clearance  at  the  source 
deals  with  ASCAP  expire,  stating 
they  could  make  no  definite  plans 
until  they  know  the  number  of  their 
subscribers  which  will  have  ASCAP 
licenses  and  the  number  which  will 
not  have,  and  also  the  number  with 
and  without  BMI  licenses. 

If  it  should  develop  that  an  ap- 
preciable number  of  subscribers  to 

any  library  service  have  BMI  but 
not  ASCAP  licenses,  or  vice  versa, 
it  may  be  necessary  to  issue  sepa- 

rate releases  for  each  group,  with 
possibly  a  third  combination  serv- 

ice for  stations  with  I'censes  from 
both  licensing  organizations. 

Double  Payment 

Another  unanswered  problem 
arising  from  the  licensing  situation 
is  the  one  of  the  station  having  per 
program  licenses  from  BMI  and 
ASCAP.  Receiving  a  transcription 
containing  both  BMI  and  ASCAP 
tunes,  such  a  station  is  faced  with 
a  double  payment  for  performance. 
Yet  the  transcription  companies 
say  that  when  a  name  orchestra  is 
engaged  to  record  ten  selections 
these  will  naturally  be  chosen 
among  the  most  popular  numbers, 
which  will  probably  include  both 
ASCAP  and  BMI  tunes.  Another 

problem  is  that  of  publishers  shift- 
ing their  affiliation  from  one  licens- 
ing agency  to  the  other,  so  that  a 

composition  which  is  now  licensed 
through    BMI    and    available  for 

Dear  Soldier 
LETTERS  addressed  merely 
to  "dear  soldier"  are  solicited 
on  Mike  Maneuvers,  Camn 
Wolters  program  of  KRLD, 
Dallas.  Such  messages  are 
then  passed  out  to  soldiers 
indicating  a  desire  to  answer 
them  and  as  a  special  eight- 
minute  feature  of  the  broad- 

cast, lucky  recipients  are 
brought  before  the  mike  to 
read  excerpts  of  their  letters. 

broadcasting  by  BMI  licensees  may 
next  week  or  next  month  be  avail- 

able only  to  stations  licensed  by 
ASCAP,  or  vice  versa. 

Clearance  at  the  source  on  com- 
mercial transcriptions,  while  theo- 

retically settled,  still  presents  a  lot 
of  difficulties  in  operation  and  will 
need  a  lot  of  smoothing  out  before 
it  will  become  a  routine  procedure. 
These  problems  and  others  were 
discussed  at  length  in  a  meeting  of 
representatives  of  transcription 
companies  and  the  board  of  Net- 

work Affiliates  Inc.,  at  the  latter's meeting  in  New  York  last  v/eek,  and 
while  no  conclusions  were  reached 

it  was  reported  that  the  session  re- 
sulted in  a  better  understanding  of 

the  subject  by  both  broadcasters 
and  transcribers. 
NBC  has  announced  that  a  60- 

piece  band  conducted  by  Dr.  Edwin 
Franko  Goldman,  a  new  symphony 
orchestra  under  the  baton  of 
Rosario  Bourdon  and  a  25-piece 
string  ensemble  led  by  Norman 
Cloutier  will  soon  begin  recording 
for  NBC  Thesaurus,  and  also  that 
NBC  has  signed  exclusive  recording 
contracts  with  Allen  Roth,  Xavier 
Cugat,  Dick  Jurgens,  Vincent  Lo- 

pez, Sammy  Kay,  Lawrence  Welk, 
Dick  Leibert  and  Harry  Horllck. 

AFRA  FUND  DISCS 

ARE  SOLD  LOCALLY 
TO  AID  the  American  Theatre 
Wing  war  service  program,  the  ra- 

dio division  of  ATW,  organized  un- 
der the  auspices  of  AFRA  with 

Helen  Menken  as  chairman,  is 
launching  a  series  of  13  half-hour dramatic  programs  featuring  big 
name  talent,  which  will  be  used  to 
promote  the  sale  of  a  book  of  his- 

torical records,  state  papers  and 
official  speeches  about  the  war. 

Titled  America  Goes  to  War,  the 
volume  will  be  sold  for  50  cents,  all 
profits  going  to  the  ATW  to  be  used  | 
chiefly  in  maintaining  a  canteen  in 
New  York  City,  where  soldiers, 
sailors  and  marines  on  leave  can 
find  food,  smokes  and  entertain- 

ment for  a  free  evening. 

Stating  that  at  this  time  radio's role  will  be  primarily  that  of  fund 
raising.  Miss  Menken  said  that  the 
dramatic  programs  will  be  tran- 

scribed by  World  Broadcasting  Sys- 
tem and  distributed  to  stations  for 

sponsorship  by  local  advertisers. 
Raymond  Green,  New  York  adver-  4 

tising  agent,  is  directing  the  sale " of  the  program  to  these  local  spon- 
sors, she  explained,  while  Lloyd 

Rosamond  of  Air  Features  is  han- 
dling the  production  of  the 

programs.  Stressing  the  point  that 
the  series  is  expected  to  pay  its 
own  way,  she  said  that  the  talent 
on  the  programs  is  being  paid  reg- 

ular wages.  About  200  stations  are 
lined  up  to  broadcast  the  programs, 
Miss  Menken  added. 

In  addition  to  the  radio  drive,  26 
department  stores  throughout  the 
country  have  agreed  to  feature  the 
book  for  a  week  to  be  known  as 
"American  Theatre  Wing  War 
Service  Week."  All  profits  from the  sale  of  the  books  will  be  turned 
over  by  the  stores  to  ATW,  Miss 
Menken  stated. 

WHIT  Plans  to  Start 

In  Early  Part  of  April 
EXPECTING  to  go  on  the  air  in 
the  early  pai't  of  April  with  the 
new  WHIT,  under  construction  in 
New  Bern,  N.  C,  Louis  N.  Howard, 

general  manager,  last  week  an- 
nounced that  transmitter  and  stu- 

dio construction  was  already  under 
way.  A  Gates  transmitter  and 
speech  input  console;  Presto  turn- tables, and  a  Wincharger  antenna 
are  being  installed  by  the  Taylor 
Construction  Co.,  Greensboro,  N.  C. 

Station  was  granted  Nov.  4,  1941, 
to  Coastal  Broadcasting  Co.  Inc.  for 
250  watts  on  1450  kc.  Principals 
are  Mr.  Howard  and  his  brother, 
Louis  N.  Howard,  each  22.2% 
stockholders;  their  father,  Philip 
Howard,  local  clothier,  47.6%,  and 
six  others  holding  minor  interests. 
UP  news  will  be  used. 

SOUTH  CAROilNAS 

No.l  Ma^rket 

FIRST  I N-^ 
•  Tbf&l  Popuy'ion-White  Popuh\'m •  Wholes&ls&Ret&It  Sidles 
•  IndusirieJ  L  Busineae  P&\j  RolU 
•  Automobile  Registr&tioa^ 
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PIEDMONT  SECTION 
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New  HOOPER-HOLMES  Study  of  900  key  agency 

executives  and  radio  advertisers  to  determine  their  trade- 

paper  radio  news  and  radio  advertising  preferences 

NoliNe  N 

what  yearbook,  annual,  do  you  use  for  accurate  radio  information? 

In 

each  case 

The  Answer— 

BROAM^TING 

The  Weekly /^^/'Newsmagazine  of  Radio 

broadcast  Advertisingr 
Naiionol  PrcM  BIdg.,  Waihington,  D.  C. 

NOTHING  NEW — becau!>e  all  agency  and  advertiser  studies  of  radio 

news  and  radio  advertising  trade  paper  preferences  tell  the  same 

old  story.  Write  for  complete  analysis  of  the  Hooper-Holmes  Study. 



•  COVERAGE 

•  EFFICIENCY 

•  ECONOMY 

•  SATISFACTION 

YOV 

get  all  four 

when  you  install 

LEHIGH 

Vertical 

RADIATORS 

Radio  Division 

Lehigh  Structural  Steel  Co. 

17  Battery  Place. New  York  City 

Costly  telegraph  de- 
lays are  out!  Postal 

"Automatic"  is  in! 
Amazing  machines  —  only  re- 

cently perfected  by  POSTAL 
Telegraph  engineers  —  now 
flash  messages  to  any  part  of  the 
country  at  record-breaking 
speed  —  and  with  incredible 
accuracy.  These  "Automatic" 
machines  are  PoSTAL's  — exclu- 

sively. Messages  sent  "Auto- 
matic" cost  you  not  one  penny more.  So  — 

Try  this  NEW  SUPEH-SPEED 
SERVICE  today! 

Tostal 

Telegraph 
For  your  convenience,  charges 
for  telegrams  >elephoned-in 
appear  on  your  telephone  bill. 

*For  descriptive  folder  —  address  Postal Telegraph,  157  Chambers  St.,  New  York 
or  ask  local  branch  manager. 

DEFENSE -MINDE
D  WLW is  sponsoring  its  second  an- 

nual Short  Course  of  the 
Air — a  series  of  programs 

designed  by  the  Farm  Service  De- 
partment to  aid  in  the  enlist- 

ment of  hogs,  poultry,  and  dairy 
cattle  in  the  Pood  For  Freedom 

army.  The  series  is  divided  topical- 
ly— hogs,  poultry  and  dairy  cattle — 

with  one  week  devoted  to  each  sub- 
ject; each  week  there  are  five  sepa- rate discussions.  This  series  has 

been  arranged  by  Ed  Mason,  farm 
program  director,  Merton  Emmert, 
assistant  director,  and  Lowell 

Watts  of  the  station's  agricultural 
department,  in  cooperation  with 
specialists  in  Ohio  State  U,  Purdue 
U,  Kentucky  U,  and  West  Virginia 
U,  who  appear  on  the  programs. *  *  * 

Agrarian  Aids 
TO  ASSIST  Colorado  farmers  and 
ranchers  in  reaching  production 
goals  in  the  state's  quotas  for  the 
nation's  "Food  for  Freedom"  effort, 
KLZ,  Denver  is  presenting  a  new 
series  of  shows  devoted  to  reports 
and  discussions  by  experts  in  vari- 

ous fields  of  agriculture.  Bob  Har- 
I'is,  farm  editor  of  KLZ,  is  m.c.  and 
Dewey  Harmon,  chairman  of  the 
Agriculture  Adjustment  Adminis- tration and  the  Colorado  War 
Board,  is  in  charge  of  subjects  and 
speakers. *  *  * 

Scholarly  Analyst 
POLITICAL  science  scholar  turned 
commentator  is  the  role  played  by 
Dr.  Nicholas  P.  Mitchell,  Furman 
U,  in  Behind  the  News,  on  WMRC, 
Greenville,  S.  C.  Dr.  Mitchell  is 
author  of  three  books  on  interna- 

tional law  and  former  president  of 
the  Southern  Political  Science 
Assn. 

*  *  * 

Popular  Literature 
PROF.  JOHN  T.  FREDERICK, 
CBS  literary  critic,  who  conducts 
the  CBS  Of  Men  &  Books  programs, 
has  begun  a  Saturday  night  quar- 

ter-hour series,  The  Golden  Page,  in 
which  he  covers  the  field  of  Ameri- 

can literature  on  the  popular  rather 
than  the  classical  side. 

Quizzed  by  Phone 
QUIZ  in  the  kitchen  via  telephone 
is  the  idea  of  Calling  All  Kitchens 
on  WMT,  Cedar  Rapids,  conducted 
by  Howdy  Roberts  and  Benne 
Alter,  Mondays  through  Fridays  at 
9:45  a.m.  Correct  answers  to  quiz 
questions  bring  respondents  dollar 

prizes. ^  Hfi  ^ 
Musical  Resume 

LISTENER'S  DIGEST  that  offers 
a  musical  summary  of  the  entire 
day's  schedule  is  Echoes  and  En- cores on  KYA,  San  Francisco,  daily. 
Program  presents  every  type  of 
music,  as  a  reminder  of  the  varia- ble entertainment  of  KYA. 

*  *  * 

Government  Messages 
COORDINATION  OP  bulletins  of 
the  Army,  Navy  and  other  govern- 

mental departments  is  the  KSAN, 
San  Francisco  feature.  For  Your 
Informatioji,  presented  daily  by 
Vic  Paulsen. 

Purely  American 
AS  A  RESULT  of  findings  pub- 

lished in  Radio  Research  194-1, 
recent  volume  edited  by  Dr.  Paul 
Lazarsfeld,  director  of  the  Colum- 

bia U  Office  of  Radio  Research,  in 
cooperation  with  the  CBS  Director 
of  Research,  Frank  Stanton 
[Broadcasting,  Feb.  9],  WBYN, 
Brooklyn,  has  started  The  Favorite 
Italian  Hour,  foreign  language  pro- 

gram designed  along  "purely  Amer- 

ican lines". The  series,  planned  to  avoid  the 
constant  reminder  by  most  foreign 

language  programs  of  a  listener's foreign  origin,  is  produced  by 
Ralph  and  Nicholas  DePasquale, 
American-born  Italians,  and  heard 
daily  as  a  morning  half-hour  and 
evening  hour.  Emphasis  is  on  vari- 

ety with  singers,  comics,  dramatic 
sketches  and  live  music. 

*  *  * 
Pioneer  Women 

STORIES  OF  PIONEER  women 
whose  work  and  influence  was  not 

generally  appreciated  in  their  life- time but  whose  contribution  to  the 
life  of  their  country  was  no  less 
great,  have  started  on  the  Canadian 
Broadcasting  Corp.  prairie  net- 

work. Petticoat  Pioneers  is  a  Fri- 
day afternoon  quarter-hour  drama- 

tized program.  The  first  pioneer 
woman  featured  on  the  series  which 
started  Feb.  20,  was  Marie  Anne 
Gaboury,  the  first  white  woman  in 
the  Canadian  west,  who  came  out 
by  canoe  from  Quebec  in  1805  with 
her  trapper  husband. *  *  * 

For  the  Household 
CATERING  to  the  women  with 
We  the  Housewives,  WDGY,  Min- 

neapolis, broadcasts  this  new  fea- ture Monday  through  Saturday 
with  Georgia  Lane  at  the  mike. 
One  day  each  week  Miss  Lane  deals 
exclusively  with  defense  news  af- 

fecting the  household.  The  pro- 
gram's title  is  the  result  of  a  recent contest  whose  winner  received  $5 

in  defense  stamps. 

Announcers'  Debate 
REPLACEMENT  for  the  banned 
street  broadcast  of  WDRC,  Hart- 

ford, is  its  ten-minute  Man  Behind 
the  Mike,  featuring  four  announce- 
ers  and  staff  members  in  an  im- 

promptu debate.  The  topic,  dealing 
with  some  current  problem,  is 
drawn  from  a  hat  as  the  program 
begins. *  *  * 

Meet  the  Navy 

INTERVIEWS  of  recruits  being 
inducted  into  the  Navy  are  heard 

on  the  new  quarter-hour  Who's Who  in  the  Navy  of  KOA,  Denver. 
Broadcast  originates  in  the  office  of 
Comdr.  J.  C.  Thom,  officer  in 
charge  of  recruiting  in  the  Denver 
area. *  *  * 

Card  Game 
GIN  RUMMY  HAVING  caught 
the  fancy  of  the  populace,  WDAS, 
Philadelphia,  on  Feb.  23,  inaug- 

urates a  series  of  programs  titled 
Gin  Rummy  School.  Conducted  by 
Harold  Davis,  WDAS  program  di- 

rector, the  programs  will  teach  the 
fundamentals  of  the  card  game  to 
listeners. 

SHOT  IN  THE  DARK,  this  photo 
was  taken  with  infra-red  flash  dur- 

ing a  joint  broadcast  by  WCAU 
and  WFIL,  Philadelphia,  of  the 

progress  of  the  city's  blackout. From  atop  the  tallest  building, 
somewhere  in  the  city.  Mayor  Ber- 

nard Samuel  (right),  carried  on  a 
two-way  telephone  conversation 
with  civilian  defense  and  military 
officials  who  were  in  a  plane  flying 
over  the  blackout  area.  Assisting 
the  mayor  is  John  Corcoran,  WFIL 
news  commentator,  and  James  Al- 

lan, WFIL  publicity  head,  stands 
in  the  background. 

School  Broadcast  Group 

Releases   Bulletin  List 
PUBLICATION  list  of  printed 
pamphlets  and  mimeographed  bul- 

letins being  released  by  the  Evalua- 
tion of  School  Broadcasts,  Ohio 

State  U,  has  been  released  by  that 
group.  Timely  and  particularly 
pertinent  in  this  list  are  National 
Morale  &  Radio;  Frontiers  of 
Democracy,  a  study  of  radio  broad- 

casts dealing  with  technological  and 
social  progress  by  Seerley  Reid; 
Network  School  Broadcasts:  Some 
Conclusions  &  Recommendations ; 
Radio  Listening  and  Popular  Song 

Tastes;  Criteria  For  Children's Radio  Programs,  and  How  To 
Judge  a  School  Broadcast. 

The  Evaluation  of  School  Broad- 
casts is  sponsored  by  the  Federal 

Radio  Education  Committee  of  the 
PCC  and  is  supported  by  grants 
from  the  General  Education  Board. 
It  operates  under  the  radio  division 
of  the  Bureau  of  Education  Re- search, OSU. 

D!zzy 

Dollars! 
There's  a  constant  spending 
spree  in  Winston-Salem.  Dizzy 
Dollars  by  the  tub  full  get 
locked  up  by  happy  retailers 
every  night.  Get  your  share. 

WAIR 
Winston-Salem,  North  Carolina 

National  Representatives 
International  Radio  Sales 
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WSYR  NBC  BASIC, 

WAGE  JOINS  BLUE 

FINAL  PLANS  involving  the 
changing  of  network  affiliation  of 
WSYR  and  WAGE,  Syracuse,  were 
announced  last  Tuesday  by  officials 
of  the  two  stations  and  representa- 

tives of  the  Blue  Network  and 
NBC. 

Effective  March  1  WSYR,  which 
in  the  past  had  been  carrying  a 
mixture  of  programs  from  the  old 
Red  and  Blue  networks  of  NBC 
and  more  recently  NBC  programs, 
becomes  a  basic  member  of  NBC's 
Red  Network.  WSYR  is  on  570  kc. 
with  5,000  watts  fulltime  and  is 
owned  by  the  Central  New  York 
Broadcasting  Corp. 
WAGE,  which  has  been  carrying 

MBS  programs  for  the  last  several 
months,  on  that  date  becomes  the 
Blue  affiliate  in  Syracuse.  This, 
along  with  the  announcement  last 
week  that  KFEQ,  St.  Joseph,  Mo., 
was  joining  the  Blue,  brings  the 
total  number  of  Blue  affiliates  to 
115.  After  March  1,  the  evening 
hour  rate  of  WAGE  will  be  $220. 

WMCA  Elects  Officers 

WITH  the  FCC  authorization  of 
the  license  transfer  for  the  opera- 

tion of  WMCA,  New  York,  from 
Knickerbocker  Broadcasting  Co. 
Inc.  to  WMCA  Inc.,  the  station  has 
announced  officers  and  directors  of 
the  new  corporate  structure,  as 
follows:  Earl  E.  Anderson,  presi- 

dent; Donald  S.  Shaw,  vice-presi- 
dent; C.  Nicholas  Priaulx,  secre- 

tary-treasurer, and  Harry  L. 
Morgan  Jr.,  assistant  secretary- 
treasurer.  The  board  of  directors 
comprises  Edward  J.  Noble,  Earl 
E.  Anderson,  Donald  Shaw  and 
Mr.  Priaulx. 

WCOV  Wins  Suit 
DECISION  in  favor  of  Capital  Broad- 

casting Co.,  licensee  of  WCOV,  Mont- 
gomery, Ala.,  was  handed  down  by  the 

court  after  a  number  of  employes 
had  filed  a  suit  for  $9,893  against  the 
station,  seeking  to  recover  wages  al- 

legedly due  them  under  provisions  of 
the  Fair  Standards  Labor  Act.  The 
jury,  after  brief  deliberation,  decided 
that  WCOV  had  met  its  obHgations 
and  "found  the  issues  in  favor  of  the 
defendant." 

[         'Treasure  Chest'  Troupe 
TRAVELING  as  Minute  Men  for  De- 

fense, title  bestowed  by  U.  S.  Treasury, 
Hollywood  troupe  members  of  Horace 
Heidt's  Treasure  Chest,  sponsored  on 68  NBC  stations  by  Lewis-Howe 
Medicine  Co.  (Turns),  on  March  3 
will  start  a  nationwide  tour  to  pro- 

mote Defense  Bonds  and  Stamp  sales. 

WIND.  Chicago,  has  stationed  an 
armed  guard  above  its  transmitter 
house  and  has  surrounded  its  four 
antenna  towers  with  a  l)arricade  of 
railroad  ties  and  a  steel  fence  as  pro- 

tection of  vital  equipment.  Beginning 
Feb.  23  the  .56-acre  plot  where  the 
transmitter  is  located  will  he  illumi- 

nated by  22  floodlights. 

CHANGING  NETWORKS  March 
1,  executives  of  WSYR  and  WAGE, 
Syracuse,  confer  with  Blue  Net- work and  NBC  executives  on  final 
details  which  will  make  WSYR  a 
basic  member  of  NBC's  Red  Net- 

work while  WAGE  joins  the  Blue 
as  a  basic  station  the  same  day.  Ex- 

plaining details  is  John  Norton  Jr. 
(upper  photo,  left),  manager  of 
station  relations  for  the  Blue,  to 
Col.  Harry  C.  Wilder,  president  of 
WSYR  (center),  and  Fred  H.  Rip- 

ley, manager  of  WSYR,  as  Sheldon 
Hickox  Jr.  (seated),  manager  of 
station  relations  for  NBC,  looks 
on.  Below,  William  T.  Lane,  execu- 

tive vice-president  and  general 
manager  of  WAGE,  pens  the  Blue 
contract  in  the  presence  of  Mr. 
Norton  and  Frank  G.  Revoir 
(right),  president  and  controlling 
stockholder  of  WAGE. 

Named  by  Gardner 

SAM  M.  BALLARD,  copy  director, 
and  Charles  E.  Claggett.  radio  direc- 
tor,  were  elected  vice-oresidents  of 
Gardner  Adv.  Co.,  St.  Louis,  it  was 
announced  this  week  by  the  agency's board  of  directors.  Mr.  Claggett  has 
been  with  the  company  10  years.  Mr. 
Ballard  came  to  Gardner  four  years 
ago  from  Brooke.  Smith,  French  and 
Do  r  r  a  n  ce .  Detroit. 

Program  Honored 

IN  RECOGNITION  of  "Salutes  to 
the  United  Nations",  a  feature  for the  past  few  months  of  the  MBS 
Douhle  or  Nothing  program  sponsored 
by  White  Labs..  New  York,  Fawcett 
Publications  has  presented  the  series 
with  a  plaque.  Presentation  was  made 
on  the  Feb.  22  broadcast.  Agency  is 
Wm.  Esty  &  Co.,  New  York. 

WDBJ for  Southwest  Virginia 

5000  WATTS,  DAY  AND  NIGHT 

ROANOKE    •  CBS 

Shortwave  Dispute 
(Continued  from  page  10) 

ting  free?"  He  observed  that  the 
President,  in  the  last  analysis, 
will  have  to  decide  the  issue  when 
the  Budget  Bureau  presents  the 
COI's  request  for  funds  for  the 
leasing  arrangement. 

Meanwhile,  the  private  operators 
held  meetings  among  themselves  to 
draw  up  their  own  recommenda- 

tions, with  no  statement  given  out 
as  to  their  position.  Presumably 
they  too  must  await  the  attitude 
of  the  White  House. 

Six  Firms  Involved 

Only  six  American  companies  ac- 
tually are  in  the  shortwave  broad- 

casting field  at  present,  besides  the 
one  newly-formed  by  Mr.  Dumm. 
They  are  General  Electric,  with 
one  100,000-watt  outlet  and  one  of 
50,000  watts  at  Schenectady,  as 
well  as  the  one  in  California;  West- 
inghouse,  with  a  50,000-watt  sta- 

tion at  Hull,  Mass.;  NBC,  with  two 
50,000-watt  stations  at  Bound 
Brook,  N.  J.;  CBS,  with  its  two 
50,000-watt  stations  and  its  10,000- 
watt  auxiliary  at  Brentwood,  Long 
Island;  Crosley  Corp.,  with  75,000 
watts  at  Mason,  0.;  World  Wide 
Broadcasting  Corp.,  with  one  trans- 

mitter of  50,000  watts  and  another 
of  20,000  at  Scituate,  Mass. 

World  Wide  has  operated  from 
the  start  as  a  non-commercial  en- 

tity, obtaining  its  funds  largely  by 
bequests,  including  a  $200,000  grant 
from  the  Rockefeller  Committee. 
The  other  stations,  under  the  FCC 
rules,  are  permitted  to  carry  com- 

mercial programs  and  have  sold 
some  time  to  sponsors  interested  in 
the  foreign  export  field.  This  source 
of  revenue,  however,  has  been  ex- 

tremely slight  in  view  of  the  war 
situation,  although  it  offered  good 
prospects,  particularly  for  stations 
beamed  toward  Latin  America,  be- 

fore this  country's  involvement  in 
the  war.  _J 

KOL  Interview  Series 

Is  Recorded  in  Capital 
INTERVIEWS  from  Washington, 
featuring  prominent  Government 
officials,  are  being  transcribed  in 
the  Capitol  radio  studios  for  KOL, 
Seattle,  by  Broadcast  Service  Stu- 

dios, according  to  Robert  J.  Coar, 
head  of  the  Washington  transcrip- tion firm. 
Howard  Costigan,  well-known 

West  Coast  commentator,  for  sev- 
eral weeks  has  been  in  the  capital 

recording  the  questioning  of  Hon. 
Paul  V.  McNutt,  members  of  the 
Federal  Trade  Commission,  De- 

partment of  Justice  and  various 
Government  agencies  whose  work 
has  a  bearing  on  the  welfare  of  the 
Pacific  Northwest  and  with  emis- 

saries from  the  Philippines,  Alaska 
and  Hawaii. 

Mr.  Costigan  through  the  coop- 
eration of  the  radio  studios  in  the 

Senate  and  House  Office  Buildings, 
which  are  also  adjacent  to  the 
Capitol,  is  enabled  to  record  the 
interviews  in  a  minimum  of  time 
and  with  little  inconvenience  to 
the  Government  figure  featured. 
Series  will  be  sponsored  twice-daily 
on  KOL  by  Clarke  Dental  Co., 
Seattle. 

Listening  Trends  Shown 
In  New  Chart  by  CAB 
THE  Cooperative  Analysis  of 
Broadcasting  (CAB)  has  announced 
a  new  service  to  its  subscribers — a 
monthly  Index  of  Listening,  which 
in  chart  form  shows  at  a  glance 
the  relative  percentage  of  sets  in 
use  for  each  month,  beginning  with 
October,  1940. 
An  orange  line  depicts  the  Oct. 

1940-Sept.  1941  year,  while  a  black 
line  shows  the  standing  for  each 
month  of  the  year  beginning  Oct. 
1941.  Separate  charts  show  the  day- 

time and  evening  listening  trends. 

MBS  Grid  Letter 

TREVOR  ADAMS,  salesman  of 
WINS,  New  York,  is  the  first  sales- 

man to  win  the  gold  "Ten-Up"  pin, award  given  by  Cecil  Hackett,  WINS 
managing  director,  to  any  salesman  at- 

taining a  10%  increase  over  his  pre- 
vious three  months  average  billing. 

CIRCULAR  letter  to  all  program  di- 
rectors of  Mutual's  affiliated  stations 

was  sent  out  last  week  by  Tom  Slater, 
MBS  director  of  sports  and  special 
features,  to  line  up  games  which 
should  be  broadcast  next  fall.  Reason 

for  the  query  is  that  "Mutual  sched- uled the  most  important  game  first  on 
more  than  one  occasion,  only  to  have 
one  or  more  networks  come  along  and 

take  the  same  game." 

FIRST  station  in  Indiana  in  1924 

and  Hill  tke 

FIRST  STATION  in  Indiana  in  1942 

k  Ask  yout  Agency  to  ask  the  Colonel! 
^  FREE  O-  PETERS,  inc..  National  Representatives 

lVf6M..THE  HOOSIER  STATION  ..  INDIAN  APOLIS 

REPRESENTED   BY  THE   KATZ  AGENCY 
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Mr.  Storer 

New  Post  at  Blue 

To  Douglas  Storer 
Directs  Commercial  Program 

Department  of  Network 

DOUGLAS  F.  STORER,  who  for 

six  years  has  served  as  artist's  rep- 
resentative and  producer  of  radio 

programs  for  his  own  company 
and  previously 
for  Rockwell, 
O'Keefe,  has  been 
appointed  man- 

ager of  the  newly- 
organized  c  o  m  - 
mercial  program 
department  of  the 
Blue  Network. 

Following  h  i  s 
graduation  from 
Dartmouth  in 
1921,  Mr.  Storer 

became  an  account  executive  for 
the  John  Curtiss  Adv.  Agency, 
later  taking  over  management  of 
the  Curtiss  radio  department 
through  which  the  Man  from 

Cook's  program  was  handled  for Thos.  Cook  &  Son. 

Idea  Clearing  House 

On  leave  of  absence  in  1929,  he 
reorganized  and  managed  WGHP 
(now  WXYZ) ,  Detroit,  and  WSPD, 
Toledo,  and  in  1931,  left  Curtiss  to 
become  director  of  radio  for  The 
Blackman  Co.,  New  York,  where  he 
remained  until  1935  when  he  en- 

tered the  talent  field. 

In  announcing  Mr.  Storer's  ap- 
pointment, Phillips  Carlin,  vice- 

president  in  charge  of  Blue  pro- 
grams, stated  that  the  commercial 

program  department  "will  serve  as 
a  clearing  house  for  ideas  and 
talent  in  the  creation  and  develop- 

ment of  new  programs  worthy  of 
commercial  sponsorship.  In  some 
cases,  such  programs  will  be  intro- 

duced on  a  sustaining  basis  with  no 

talent  represented." 

Advertising  Council  for  War  Aid 

MBS  Omaha  Switch 

MBS  on  March  1  will  switch  affili- 
ates in  Omaha,  with  KBON  its  out- 

let in  that  city  instead  of  KOIL. 
KBON,  which  starts  operations 
March  1,  is  owed  by  MBS  Broad- 

cast Co.,  and  will  operate  on  1490 
kc.  with  250  watts. 

(Continued  from  page  8) 

the  council  has  been  in  the  process 
of  formation  since  that  time,  under 
the  direction  of  a  committee  headed 
by  Chester  J.  La  Roche,  chairman 
of  the  board  of  Young  &  Rubicam 
and  chairman  of  the  council.  Fred- 

eric Gamble,  managing  director  of 
the  AAAA,  is  assistant  to  the  chair- 

man and  Paul  B.  West,  ANA  pres- 
ident, is  secretary  of  the  council. 

Dr.  Miller  McClintock,  who  aided 
in  organizing  the  Advertising  Re- 

search Foundation  and  also  in  co- 
ordinating the  country's  outdoor 

advertising  facilities  so  they  could 
be  used  more  scientifically  by  ad- 

vertisers, has  been  named  manag- 
ing director.  Offices  will  be  estab- 

lished shortly  in  both  New  York 
and  Washington. 

In  addition  to  the  AAAA  and 

ANA,  groups  sponsoring  the  coun- 
cil include  the  National  Assn.  of 

Broadcasters,  American  Newspa- 
per Publishers  Assn.,  National 

(Magazine)  Publishers  Assn.,  Out- 
door Advertising  Assn.  of  America 

and  other  advertising  organiza- 
tions. 

First  of  the  council  committees 

to  get  under  way  is  the  radio  com- 
mittee [Broadcasting,  Feb.  2], 

which  has  held  several  meetings 
with  W.  B.  Lewis,  assistant  direc- 

tor of  the  Office  of  Facts  &  Figures 
and  radio  coordinator  for  the  Gov- 

ernment, to  work  out  plans  for  the 
most  effective  placement  of  Gov- 

ernmental wartime  material  on 

sponsored  programs.  Radio  commit- 
tee members  are:  Lawton  Campbell, 

RuthraulT  &  Ryan;  J.  A.  Carter, 
Pedlar  &  Ryan;  Kirby  Hawkes, 
Benton  &  Bowles;  John  Hymes, 
Lord  &  Thomas;  Arthur  Pryor  Jr., 
BBDO;  R.  J.  Scott,  Schwimmer  & 
Scott  (Chicago)  ;  A.  K.  Spencer,  J. 
Walter  Thompson  Co.;  F.  W.  Wile, 
Young  &  Rubicam.  Haegen  Bayles, 
of  Ruthrauff  &  Ryan,  sat  in  last 
week's  Washington  conferences 
with  OFF  for  Lawton  Campbell. 

Agency  Members 
Present  membership  of  the  Ad- 

vertising Council,  in  addition  to 
Messrs.  La  Roche,  Gamble,  West 
and  McClintock,  includes  the  fol- 

KARK, 
PC
  K

P 
LITTLE  ROCK 

i 

5000 

WATTS 

920  Kc 

MEMBER    SQN  :  KARK  -  KTBS  -  KWKH  -  WJDX  -  WMC 
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lowing  agency  men,  sanctioned  by 
the  AAAA:  Don  Belding,  Lord  & 

Thomas,  Los  Angeles;  Leo  Bur- 
nett, Leo  Burnett  Co.,  Chicago; 

Arthur  H.  Kudner,  Arthur  Kud- 
ner  Inc.,  New  York;  James  W. 
Young,  J.  Walter  Thompson  Co. 
Representatives  of  advertisers, 
sanctioned  by  the  ANA  are: 
A.  0.  Buckingham,  Cluett,  Pea- 
body  &  Co.,  New  York;  Neil  H. 
McElroy,  Procter  &  Gamble  Co., 
Cincinnati;  Charles  G.  Mortimer 
Jr.,  General  Foods  Sales  Co.,  New 
York;  H.  W.  Roden,  Harold  H. 
Clapp  Inc.,  Rochester;  Harold  B. 

ON  AD  COUNCIL 

Mr.  Elmer Mr.  Kesten 

Thomas,  Centaur  Co.,  New  York. 
Paul  Garrett,  General  Motors 
Corp.,  Detroit,  represents  public  re- 

lations; James  L.  Palmer,  Marshall 
Field,  Chicago,  represents  retail 
advertisers,  and  the  representative 
of  industrial  advertising  is  still  to 
be  chosen. 

In  the  media  group,  the  radio 
representatives  (sanctioned  by  the 
NAB)  are  Paul  W.  Kesten,  CBS, 
for  networks,  and  John  Elmer, 
WCBM,  Baltimore,  for  stations. 
William  G.  Chandler,  Scripps-How- 
ard  Newspapers,  and  Linwood  I. 
Noyes,  Ironwood  (Mich.)  Daily 
Globe,  will  represent  newspapers 
(sanctioned  by  ANPA).  Albert  E. 
Winger,  Crowell-Collier  Pub.  Co., 
New  York,  and  Fred  Bohen,  Mere- 

dith Pub.  Co.,  Des  Moines,  will  rep- 
resent magazines  (sanctioned  by 

NPA).  Kerwin  H.  Fulton,  Outdoor 
Adv.  Inc.,  will  represent  outdoor 
advertising  (sanctioned  by  OAAA). 

Oboler's  Book  of  Plays 
ARCH  OBOLER,  director-producer, 
currently  writing  and  directing  the 
NBC  Plays  for  Americans  series,  is 
the  author  of  the  13  radio  plays,  com- 

piled as  a  book  titled  "This  Freedom", to  be  published  Feb.  27  by  Random 
House. 

^^^^^ ^^^^^ 

CHNS 

Halifax,  N.  S. 

Commands  the  largest 
near  at  hand  audi- 

ence in  the  Maritimes 

Ask  JOE  WEED 

SENATE  APPROVES 

1942  FCC  FUNDS 

FOLLOWING  approval  by  the 
House  Feb.  9  of  a  supplemental 
FCC  grant  of  $587,195,  as  part  of 
the  First  Deficiency  Appropriation 
Bill  for  1942,  the  Senate  last  Tues- 

day approved  the  joint  conference 
report  on  the  bill  which  has  been 
sent  to  the  White  House. 

No  amendments  were  proposed  in 
Senate  debate  regarding  the  grant 

which  will  bring  the  Commission's 
total  1942  appropriation  to  a  rec- 

ord-breaking $5,655,924  [Broad- casting, Feb.  16]. 

Still  pending  before  the  Senate 
Appropriations  Committee,  but 
with  early  hearings  expected,  is 
the  $4,991,219  FCC  appropriation 
for  fiscal  year  1943.  The  appropria- 

tion is  receiving  more  than  ordinary 
interest  since  the  House,  in  pass- 

ing the  bill  Jan.  22,  incorporated 
a  provision  specifically  prohibiting 
use  of  any  1943  funds  to  pay  the 
salary  of  Dr.  Goodwin  Watson, 
chief  analyst  of  the  Foreign  Broad- 

cast Monitoring  Service,  now  under 
fire  for  alleged  Communist-front activities. 

The  supplemental  grant  approved 
by  the  Senate  provides  for  408 
new  FCC  employes — 354  in  the 
field  and  54  in  departmental  serv- 

ice in  Washington.  Also  included 
is  provision  for  eight  attorneys 
and  eight  clerks  to  work  with  FCC 
field  inspectors  in  the  prosecution 
of  illegal  radio  activities. 

Join  Blue  Staff 
APPOINTMENTS  to  the  staff  of 
the  Blue  Network  sales  promotion 
department  were  announced  last 
week  by  E.  P.  H.  James,  director 
of  Blue  publicity  and  promotion, 
including  Seth  Dennis,  formerly  in 
the  promotion  department  of  the 
New  York  Herald-Tribune  and  ad- 

vertising manager  of  Gold  Maga- 
zine, to  handle  Blue  sales  presenta- tions; John  V.  Sullivan,  formerly 

on  the  advertising  staff  of  the 
New  York  Mirror,  for  WJZ  time 
sales  promotion ;  Joseph  Self erth  of 
AudiVision  Inc.,  for  audience  pro- 

motion of  WJZ,  and  John  S.  K. 
Hammond,  formerly  on  the  sales 
staff  of  Advertising  &  Selling 
Magazine,  and  previously  on  the 
NBC  sales  staff  and  sales  manager 
of  KYW,  Philadelphia,  for  the 
Blue  Network  sales  staff. 

NBC  Staff  Named 

COMPLETE  personnel  of  the  NBC 
public  service  division,  under  the 
direction  of  Thomas  D.  Rishworth, 
will  include  Dwight  Herrick  as  as- 

sistant to  Mr.  Rishworth,  with  Miss 
Judith  Waller,  director  of  the  Cen- 

tral division,  and  Jennings  Pierce 
of  the  Western  division.  As  direc- 

tor, Mr.  Rishworth  will  cooperate 
with  the  NBC  Radio-Recording  di- 

vision in  the  preparation  of  educa- 
tional and  public  service  records  for 

use  in  schools  and  colleges,  and  will 
serve  as  liaison  for  the  program 

department  with  Dr.  James  Row- 
land Angell,  public  service  coun- selor. 

MURPHY  PRODUCTS  Co.,  Burl- 
ington, Wis.  (feeds),  has  renewed 

Murphy  Barnyard  Jamboree,  half-hour of  the  National  Barn  Dance  on  WLS, 
Chicago,  for  the  tenth  consecutive 
year.  Account  was  placed  through 
Wade  Adv.  Agency,  Chicago. 
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NEW  DIRECTORS  AND  OFFICERS  of  the  Canadian 
Assn.  of  Broadcasters,  elected  at  the  annual  con- 

vention in  Montreal  Feb.  9-12  [Broadcasting,  Feb.  16] 
are  (seated,  1  to  r)  :  Col.  Keith  Rogers,  CFCY,  Char- 
lottetown,  P.  E.  I.;  George  Chandler,  CJOR,  Van- 

couver; Harry  Sedgwick,  CFRB,  Toronto;  N.  Nathan- 
son,  CJCB,  Sydney,  N.  S.;  Glen  Bannerman,  president 
and  general  manager;  A.  A..  Murphy,  CFQC,  Saska- 

toon; Jack  Cooke,  CKGB,  Timmins,  Ont.  Standing: 
James  Brown,  CKOV,  Kelowna,  B.  C.;  Joe  Sedgwick, 
CAB  legal  counsel;  Ed  Sandell,  CKTB,  St.  Cather- 

ines, Ont.;  N.  Thivierge,  CHRC,  Quebec.  Absent  when 
photo  was  taken  were  Directors  Harold  Carson, 
CFAC,  Calgary,  and  Phil  Lalonde,  CKAC,  Montreal, 
and  Arthur  Evans,  secretary-treasurer.  The  conven- 

tion discussed  war  and  its  effect  on  radio. 

OFFICERS  ELECTED 

BY  CAB  FOR  1942 

TRUSTEES,  officers  and  a  policy 
committee  were  appointed  at  the 
first  meeting  of  the  Canadian 
Assn.  of  Broadcasters'  1942  board of  directors  at  Toronto  Feb.  13.  It 
was  decided  at  the  CAB  conven- 

tion to  set  up  a  trust  fund  from  the 
surplus  in  the  CAE's  account.  Ap- pointed trustees  were  Maj.  Clifford 
Sifton,  of  Trans-Canada  Communi- 

cations, Toronto  (owning  CJRC, 
Winnipeg;  CKCK  and  CJRM,  Re- 
gina;  Henry  Gooderham,  CKCL, 
Toronto;  R.  M.  Brophy,  Canadian 
Marconi  Co.  Ltd.,  Montreal  (own- 

ing CFCF,  Montreal). 
Harry  Sedgwick,  CFRB,  Toron- 

to, was  re-elected  chairman  of  the 
board,  with  George  Chandler, 
CJOR,  Vancouver,  as  vice-chair- 

man. A  policy  committee,  with  the 
immediate  task  of  revising  adver- 

tising agency  franchises,  was  ap- 
pointed to  include  Harry  Sedgwick, 

CFRB,  Toronto;  Phil  Lalonde, 
CKAC,  Montreal;  Ed  Sandell, 
CKTB,  St.  Catherines,  Ont.,  and 
Jack  Cooke,  CKGB,  Timmins,  Ont. 
No  date  was  set  for  the  next 

board  meeting.  Members  of  the 
board  attended  a  luncheon  for  Janet 
Gaynor  and  Thomas  L.  Thomas, 
American  stars  appearing  on  the 
first  broadcast  of  the  Second  Vic- 

tory Loan  variety  programs  car- 
ried by  51  Canadian  stations  that 

evening. 

KNOWING  THE  PRODUCT 
Hill  Sends  Martin  Block  to 

 Luckies  Factory   

Navy  Steps  Up  Training 
INCREASING  need  of  radio  person- 

nel has  led  the  Bureau  of  Navigation, 
Navy  Department,  to  step  up  its  train- 

ing program  both  at  regular  Naval 
radio  schools  and  at  the  eight  colleges 
and  universities  where  more  than  8.000 
radio  maintenance  men  are  to  be 
trained  each  year.  At  the  Navy's  own schools,  radio  operators  are  now  being 
turned  out  at  the  rate  of  about  900 
a  month,  which  is  to  be  increased  to 
1,900. 

AT  THE  REQUEST  of  George 
Washington  Hill,  president  of 
American  Tobacco  Co.,  New  York, 
which  has  contracted  for  a  five 
times  weekly  quarter-hour  of  the 
Make  Believe  Ballroom  program  on 
WNEW,  New  York,  Martin  Block, 
m.c.  of  the  show,  will  spend  Feb. 
26  and  27  in  Richmond,  Va.,  study- 

ing the  manufacturing  process  of 
Lucky  Strike  cigarettes. 

The  trip  is  in  line  with  Mr.  Hill's theory  that  a  radio  artist  should 
know  the  inside  story  on  the  prod- 

uct he  is  advertising  to  do  a  better 
selling  job  on  the  air. 

Mr.  Block  will  be  accompanied  to 
Richmond  by  executives  of  Ameri- 

can Tobacco  and  Lord  &  Thomas, 
the  company's  agency,  including: 
Emerson  Foote,  vice-president  of 
Lord  &  Thomas;  Carl  Stanton, 
L&T  radio  director,  and  Everard 
Meade,  advertising  director  of 
American  Tobacco. 

So  as  not  to  inconvenience  the 
20-odd  other  clients  who  sponsor 
periods  on  the  Ballroom  by  placing 
the  program  in  the  hands  of  an 
understudy  announcer  while  Block 
is  in  Richmond,  WNEW  has  been 
granted  use  of  the  studio  facilities 
of  WRNL,  that  city,  through  E.  S. 
Whitlock,  manager,  so  that  Block 
can  broadcast  to  his  New  York 
audience  via  a  direct  telephone  cir- 

cuit to  WNEW's  studios  at  the  pro- 
gram's usual  time,  10-11:30  a.m. 

and  5:30-7:30  p.m. 
Prior  to  Mr.  Block's  trip,  Ameri- can Tobacco  is  sending  a  motion 

picture  projector  and  several  reels 
of  film  showing  the  Richmond  plant 
in  operation,  to  WNEW's  studios 
for  him  to  see  the  story  on  film  be- 

fore learning  it  first-hand. 

ILLINOISl 

For  a  big  chunk 

of  it,  use  the 

DECATUR  station, 

250  W.  1340.  Full  time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 

New  Business 
{Continued  from  page  8) 

the  small  advertiser's  use  of  radio. 
The  reports: 

"Out  of  eight  spot  announcement 
clients,  three  doubled  the  frequen- 

cy of  their  announcements;  one,  a 
local  clothier,  in  a  coastal  ship 
building  city  quadrupled  his  an- 

nouncements. All  eight  renewed  for 
an  additional  13-week  period.  Of 
23  quarter-hour  program  users,  20 
renewed  for  13  weeks;  one  in- 

creased from  three  to  five  per  week; 
one  renewed  for  26  weeks  and  one 
cancelled.  Among  15  half -hour  fea- 

ture serial  clients,  all  renewed. 

"In  Canada,  where  we  have  a 
large  clientele,  11  small  advertisers 
out  of  15  on  the  air  at  the  time  this 
survey  was  conducted  renewed  for 
a  13-week  period;  one  increased 
his  half-hour  a  week  show  to  twice 
a  week,  while  only  three  did  not 
renew  after  the  conclusion  of  their 
campaigns.  The  above  Canadian 
showing  is  quite  exceptional  in 
view  of  the  fact  that  rationing  of 
many  products  is  at  present  in 
effect  in  Canada. 

"The  conclusions  drawn  from 
this  survey  show  very  clearly  that 
local  advertisers  have  taken  advan- 

tage of  the  increased  tempo  of  the 

times." New  CHOV  Starts  Soon 
CHOV  are  call  letters  assigned  to  the 
construction  permit  for  the  new  250- 
watt  station  at  Pembroke,  Ont.,  which 
is  expected  to  go  on  the  air  early  in 
March  with  RCA  equipment  through- 

out, according  to  E.  G.  Archibald, 
manager.  The  station  is  owned  by  the 
Ottawa  Valley  Broadcasting  Co.,  and 
is  represented  in  Canada  by  Stovin  & 
Wright,  Toronto,  and  H.  N.  Stovin, Montreal. 

Movie  Award  Program 
WITH  Wendell  Willkie  as  principal 
speaker,  highlights  of  the  Fourteenth 
Annual  Academy  of  Motion  Picture 
Arts  &  Sciences  award  dinner  at  the 
Los  Angeles  Biltmore  Bowl  will  be 
broadcast  on  CBS  Pacific  Coast  sta- 

tions Feb.  26.  Bob  Hope  is  lo  present 
the  awards.  Chet  Huntley,  of  the  net- 

work's West  Coast  special  events  staff, 
will  supervise  the  half-hour  broadcast. 

CJOR    serves    Canada's  § 
rich  Pacific  Coast  area —  § 
an  area  -where  new  jobs  § 
and    new    developments  § 
mean     new     prosperity.  § 

Reach   this   new   weaUh  § 
through  CJOR.  § 

CJOR Vancouver — B.  C. Nat.  Rep.: 

J.  H.  McGillvra  (US) 
H.  N.  Stovin  (Canada) 

600  KG  1000  Watts 

u  n  I  I  E  D 

PRESS 

Columbians  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 
KANSAS 

Call  Any  Edward  Petry  Office 
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War  Keeps  Radio  Reporters  on  Jump 

Adventurous  Gatherers 

Of  News  Constantly 

Shifting  Posts 

THE  RAPIDLY  moving  tide  ot 
war  during  the  past  weeks  has 
been  accompanied  by  equally  rapid 
movements  on  the  part  of  the  cor- 

respondents of  American  radio, 
that  select  band  of  adventurer- 
broadcasters  who,  with  no  thought 
of  personal  safety,  rush  to  wherever 
the  news  (and  usually  the  battle) 
is  hottest,  establish  daily  rendez- 

vous with  the  nearest  microphone 
and  then  try  to  get  away  to  a  new 

news  spot  before  it's  too  late. 
Sometimes  the  getaway  is  suc- 

cessful; sometimes  it  isn't.  Of  the 
network  correspondents  in  Berlin 
just  before  the  entry  of  the  United 
States  into  the  war,  for  example, 
Alex  Dreier  of  NBC  got  out  a  few 
days  in  advance,  making  his  way 
first  to  Berne  and  then  by  clipper 
to  New  York.  Howard  K.  Smith  of 
CBS  and  Charles  Lanius  of  NBC 
also  escaped  to  Berne,  where  they 
still  were  last  week.  John  Dickson, 
Berlin  correspondent  for  MBS,  is 
presumably  interned  there,  as  his 
network  has  not  heard  from  or  of 
him  since  Dec.  7. 

Missing  in  Manila 

On  the  other  side  of  the  world, 
in  the  Philippines,  none  of  the  net- 

works has  heard  from  its  Manila 
representative  since  the  fall  of  that 
city  to  the  Japanese,  who  presuma- 

bly have  taken  NBC's  Bert  Silen, 
Mutual's  Royal  Arch  Gunnison  and 
CBS'  Harrison  Wilkins  and  Tom 
Worthin.  Efforts  of  the  Army  and 
the  State  Department  to  locate 
these  missing  Manila  correspond- 

ents have  been  unavailing,  the  net- 
works report. 

No  word  has  been  received  from 
Tokio  correspondents,  Walter  Wills 
of  CBS  and  Richard  Tennelly  of 
NBC,  who  are  believed  to  have  been 
interned.  Also  in  doubt  is  the  fate 
of  Edward  Hart  Mackay,  Shang- 

hai representative  of  NBC,  who  has 
not  been  in  touch  with  his  network 
since  about  a  week  before  the  city 
fell  to  the  Japanese. 

Cecil  Brown,  who  left  Singapore 
after  the  British  authorities  had 
barred  him  from  the  air,  is  now 
heard  regularly  on  CBS  from  Syd- 

ney, Australia.  His  suspension  in 
Singapore  was  appealed  by  CBS 
but  no  decision  to  restore  him  to 
the  air  there  had  been  reached  prior 
to  his  departure. 

Agronsky  Moving 

Brown's  broadcasts  from  Sydney 
describing  the  lack  of  preparedness 
for  the  Japanese  attack  by  the  mili- 

tary authorities  in  Singapore  give 
a  picture  of  the  situation  there  at 
wide  variance  from  reports  ema- 

nating from  the  beleaguered  city 
and  have  been  widely  printed  in  the 
American  press. 

Martin  Agronsky,  NBC's  Near 
Eastern    correspondent,    who  re- 

cently transferred  his  zone  of  ac- 
tivities from  Turkey  and  Egypt  to 

the  Pacific  scene,  also  left  Singa- 
pore before  its  surrender  and  was 

in  Batavia  last  week  en  route  to 
Australia.  William  J.  Dunn,  CBS 
Far  East  news  chief,  who  left  the 
network's  newsroom  in  New  York, 
where  he  had  been  news  editor,  just 
about  a  year  ago  to  organize  CBS 
coverage  in  the  Orient,  was  in 
Rangoon  when  the  war  broke  out 
but  is  now  in  Batavia. 

For  MBS,  Frank  Cuhel,  former 
Iowa  athlete  and  more  recently  a 
Batavia  business  man,  has  taken 
over  for  Elizabeth  Wayne,  who  has 
left  for  home.  Cuhel  has  no  previ- 

ous newspaper  or  radio  experience 
but  has  the  advantage  of  a  com- 

plete familiarity  with  the  country 
and  its  people. 

Mutual  also  has  a  new  corre- 

spondent in  Sydney,  W.  A.  O'Car- roll,  about  whom  the  New  York 

headquarters  of  MBS  could  supply 
no  information.  John  Raleigh  of 
CBS,  in  Batavia  at  the  outbreak  of 
the  war,  is  now  in  Sydney  for  his 
network,  while  another  CBS  corre- 

spondent, George  Folster,  is  com- 
muting from  Sydney  to  Melbourne 

to  Darwin  and  back. 
In  Honolulu,  Webley  Edwards, 

manager  of  KGMB,  serves  both 
CBS  and  MBS  with  news  from  the 
Hawaiian  Islands,  while  Jim  Wahl 
of  KGU  represents  NBC.  CBS  also 
reports  that  Larry  Leseur  is  still 
shuttling  back  and  forth  between 
Moscow  and  Kuibyshev,  covering 
the  Russian  front. 

Recent  changes  in  NBC's  foreign 
lineup  include  the  moves  of  Mary 
Brock  to  Ankara  and  Robert  St. 
John  from  New  York  to  London. 
Fred  Bate,  former  chief  of  the  NBC 
staff  in  the  British  capital,  is  cur- 

rently taking  a  vacation  in  Mexico. 

ship  Division  of  the  Battle  Fleet. 
During  this  tour  he  took  on  addi- 

tional duty  as  division  radio  officer. 
Capt.  Redman  was  on  duty  with 

the  Bureau  of  Engineering  of  the 
Navy  in  Washington  from  July, 
1925,  until  October,  1927.  After 
that  he  served  as  aide  and  fleet 
radio  officer  on  the  staff  of  the 
Commander-in-Chief  of  the  U.  S. 
Fleet  from  November,  1927,  until 
May,  1929.  He  was  navigator  of 
the  USS  Detroit  for  a  year  and  was 
then  assigned  to  duty  in  the  Office 
of  Naval  Communications,  where 
he  served  from  1930  to  1933,  at- 

tending the  Copenhagen  Confer- 
ence in  1931  and  the  Madrid  Con- 

ference in  1932. 
His  next  tour  of  sea  duty  was 

as  engineer  officer  of  the  USS  Col- 
orado for  a  year  and  as  command- 

ing officer  of  the  USS  Canopus 
from  October,  1934,  to  August, 
1936.  He  returned  to  Washington 
the  following  month,  again  to  take 

duty  in  the  Office  of  Naval  Com- 
munications, his  assignments  in- 

cluding the  Cairo  Conference  in 
1938.  Thereafter,  from  June,  1939, 
until  May,  1940,  he  was  executive 
officer  of  the  USS  Tuscaloosa. 

Before  becoming  Assistant  Di- 
rector of  Naval  Communications, 

he  served  for  18  months  as  com- 
manding officer  of  the  Naval  Trans- 

port Henderson.  He  holds  a  Mexi- 
can Service  Medal  for  service  on 

the  USS  West  Virginia  in  1914  and 
the  Victory  Medal,  Submarine Class. 

Big  Roma  Contract 
IN  ONE  OF  the  largest  bulk  con- 

tracts for  time  on  an  independent 
station,  Roma  Wine  Co.,  New  York, 
last  week  started  52-week  sponsor- 

ship of  12  quarter-hours,  three  five- 
minute  shows,  and  30  announce- 

ments weekly  on  WNEW,  New 
York.  Programs  used  include 
Thursday  sponsorship  of  Kathryn 
Cravens'  News  Through  a  Wom- 

an's Eyes;  Zeke  Manners  and  his 
hillbillys  seven  times  on  four  days 

weekly;  thrice  weekly  on  the  tran- scribed Music  Hall,  and  daily  on  the 
Milkman's  Matinee.  Agency  is  Ber- 
mingham,  Castleman  &  Pierce, 
New  York. 

N.  Y.  Bank  Plans 

SPOT  RADIO  with  newspapers 
will  be  the  media  for  a  cooperative 
campaign  now  being  worked  out  by 
the  New  York  State  Savings  Banks 
Assn.,  New  York,  to  help  individ- 

uals do  their  part  "to  preserve  a 
sound  economy"  during  the  war. 
The  radio  drive  starting  in  late 

March,  will  consist  of  announce- ments on  New  York  State  stations, 
with  no  details  available  as  yet,  ac- 

cording to  Ruthrauff  &  Ryan,  New 
York,  agency  in  charge. 

Blue  Names  Swezey 

ROBERT  D.  SWEZEY,  for  three 
years  a  member  of  NBC's  legal  staff, has  been  appointed  counsel  for  the 
Blue  Network,  it  was  announced  Fri- 

day by  Edgar  Kobak,  executive  vice- president.  He  is  a  graduate  of  Harvard 
Law  School  and  a  member  of  the  New 
Yoi-k  and  Massachusetts  bar. 

Noyes  Is  Replaced  By  Redman 

As  Navy  Communications  Head 

Veteran  Radio  Man  Automatically  Becomes  DCB 

Member  Under  Department  Shift 

VETERAN  of  the  Copenhagen, 
Madrid  and  Cairo  international 
radio  conferences,  at  which  he 
served  as  a  technical  advisor,  and 
well-versed  in  broadcasting  prob- 

lems, Capt.  Joseph  R.  Redman  has 
relieved  Rear  Admiral  Leigh  B. 
Noyes  as  Director  of  Naval  Com- 

munications and  thus  automatically 

takes  Admiral  Noyes'  place  on  the Defense  Communications  Board. 
Admiral  Noyes  has  been  ordered 
to  sea  duty. 

The  assignments  became  effective 
Feb.  14  but  were  not  announced 
until  Feb.  18.  Admiral  Noyes  has 
served  as  Director  of  Naval  Com- 

munications since  July  29,  1939, 
and  Capt.  Redman  has  been  his 
right-hand  man  as  Assistant  Direc- 

tor of  Naval  Communications  since 
January,  1941.  He  has  played  a 
major  part  in  placing  Naval  com- 

munications on  a  war  basis,  demon- 
strating  such   excellent  executive  CAPT.  REDMAN 

and  administrative  ability  that  his 

promotion,  ordered  by  Secretary  of  Capt.  Redman's  first  tour  of  duty 
the  Navy  Knox,  was  considered  following  his  graduation  from  the 
a  logical  one.  Naval  Academy  was  with  the  USS 
A  native  of  Grass  Valley,  Cal.,  South  Dakota  and  other  ships  of 

where  he  was  born  April  17,  1891,  the  Pacific  Fleet,  where  he  served 
Capt.  Redman  was  appointed  to  the  until  June,  1916,  when  he  joined 
U.  S.  Naval  Academy  from  Nevada  the  USS  Montana  for  torpedo  in- 
in  1910,  being  graduated  in  1914.  struction.  That  training  was  fol- 
Out  of  his  18  years  in  the  service,  lowed  by  submarine  instruction  on 
he  has  spent  16  years  specializing  the  USS  Fulton. 
in  communications,  with  emphasis  During  World  War  I  he  saw 
on  radio.  On  the  DCB  board  he  will  duty  in  the  submarine  service, 
serve  with  Charman  James  Law-  after  which  he  completed  a  post- 
rence  Fly,  who  is  also  chairman  of  graduate  course  in  electrical  en- 
the  FCC;  Maj.  Gen.  Dawson  01m-  gineering  at  Columbia  University 
stead.  Chief  Signal  Officer,  U.  S.  in  1921.  Then  he  served  at  Navy 
Army;  Breckenridge  Long,  Assist-  and  private  shipyards  before  join- 
ant  Secretary  of  State;  Herbert  E.  ing  the  USS  New  Mexico  as  aide  on 
Gaston,  Assistant  Secretary  of  the  the  staff  of  Vice-Admiral  Henry  A. 
Treasury.  Wiley,  Commander  of  the  Battle- 
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Civil  Group  Plans 

Newspaper  Study 
FCC  Inquiry  Remains  Quiet, 
No  Hearings  on  Schedule 

WHILE  the  newspaper-ownership 
inquiry  remains  in  a  state  of  sus- 

pended animation,  with  no  further 
hearings  scheduled  since  the 
brief  appearance  of  Comdr.  James 
G.  Stahlman  Feb.  12,  and  with 
every  indication  pointing  to  its 
actual  termination  at  that  time 
[Broadcasting,  Feb.  6],  the  board 
of  directors  of  the  American  Civil 
Liberties  Union  announced  last 
Friday  it  is  making  a  study  of  ra- 

dio station  ownership  by  news- 
papers. 
At  the  FCC  it  was  indicated 

further  hearings  may  not  be  neces- 
sary, though  the  record  is  still  open 

for  possible  additional  or  revised 
exhibits.  As  soon  as  the  hearing 
phase  is  formally  closed,  the  record 
will  be  subject  to  study  by  the 
members  of  the  Commission.  This 
is  expected  to  take  at  least  several 
months.  No  decision  of  policy  with 
respect  to  newspaper  ownership  is 
anticipated  until  late  spring  or 
summer,  though  in  the  meantime 
Orders  79  and  79-A  continue  in 
force. 

Divergent  Views 
The  Civil  Liberties  Union  an- 

nounced its  own  study  because  of 
the  divergent  personal  views  con- 

cerning the  issue  expressed  by 
Morris  L.  Ernst  and  Arthur  Gar- 

field Hays,  both  general  counsel  of 
the  Union,  in  their  testimony  at  the 
FCC  hearings.  Mr.  Ernst  favored 
the  proposed  restrictions  on  news- 

paper-ownership whereas  Mr.  Hays 
took  a  position  against  the  pro- 

jected rules  [Broadcasting,  Feb 
2]. 

"The  public  policy  involved  in  the 
ownership  of  radio  stations  by 
newspapers,"  said  the  Friday  state- 

ment by  the  ACLU  board,  "is  being 
I  examined  by  a  committee  of  the 
American    Civil    Liberties  Union 

I  under  the  chairmanship  of  Quincy 
Howe,  and  its  recommendations 
will  be  submitted  to  the  board  of 
directors  shortly.  The  Union  will 
examine  it  solely  from  the  point  of 
view  of  the  effect  of  ownership  on 
freedom  of  opinion.  The  Union  has 
already  commended  the  FCC  for 
its  order  refusing  to  grant  new 
licenses  to  newspapers  during  its 
current  study." 

BLUE  MIKE  FOR  FDR 

New  Network  Gets  Place 

 In  White  House  

Sues  for  J-E-L-L-0 
SUIT  by  Don  Bestor,  orche.stra  leader, 
seeking  injunction  and  $.50,000  dam- 

ages, was  filed  last  week  in  New  York 
Supreme  Court  against  Jeck  Benny, 
NBC,  General  Foods  Corp.,  and  Young 
&  Rubicam,  Bestor  claims  to  have 
originated  the  "musical"  J-E-L-L-0, 
and  alleges  that  the  defendants  con- 

verted the  idea  to  their  own  use  with- 
out his  consent. 

( 

UIHBF 
IFFILIITE  OF  lOei  ISIMO,  ILLIIOIt  MCIS. 

FOUR  sets  of  network  microphones 
instead  of  the  usual  three  will  face 
President  Roosevelt  when  he  broad- 

casts to  the  country  Monday  night. 
For  the  first  time  Blue  Network 
will  be  represented  as  a  separate 
entity,  with  Don  Fischer  assigned 
as  presidential  announcer. 

Each  of  the  other  networks  will 
have  their  usual  setups  and  an- 

nouncers on  the  job,  with  NBC-Red 
operating  entirely  independently  of 
the  recently  separated  Blue.  Ar- 

rangements for  the  Blue  operation 
were  completed  last  week  with 
Steve  Early,  White  House  secre- 

tary, by  G.  W.  Johnstone,  recently 
named  director  of  news  and  special 
events  of  the  Blue  Network,  and 
Kenneth  Berkeley,  NBC's  manager 
of  WRC,  Washington. 

White  Suggests  Stations 

Record  President's  Talk 
ALL  127  affiliated  stations  of  CBS 
last  Friday  received  a  message 
from  Paul  White,  CBS  director 
of  public  affairs,  urging  that  they 
record  President  Roosevelt's  Mon- 

day night  talk,  and  all  others  of 
similar  importance,  for  playbacks 
in  case  emergencies  such  as  black- 

outs require  them  to  sign  off  while 
such  talks  are  on  the  air. 

"Suggest  that  all  stations,"  read 
Mr.  White's  message,  "particularly 
those  in  coastal  areas,  where  trans- 

mitters may  be  silenced  by  black- 
outs, should  make  preparations  to 

record  President  Roosevelt's  talk 
Monday  night,  and  similar  impor- 

tant talks  in  the  future.  Upon 
return  to  the  air,  stations  could 
then  play  the  recordings  and  thus 
perform  a  considerable  public 

service." 
Grant  to  Enter  Army 

PETER  GRANT,  chief  of  the 
WLW-WSAI  staff  of  announcers 
in  Cincinnati,  and  dean  of  news 
commentators  in  the  Midwest,  has 
been  called  to  the  Army  March  9. 
Grant,  whose  real  name  is  Melvin 
Meredith  McGinn  has  been  a  mem- 

ber of  the  organization  for  the  last 
nine  years,  coming  to  Cincinnati 
from  St.  Louis  where  he  entered 
radio  work  after  his  graduation 
from  Washington  U  Law  School. 

Mrs.  Bowen  Heads  WIBX 

MRS.  MARGARET  BOWEN,  wife 
of  the  late  Scott  Howe  Bowen,  last 
week  became  president  and  treas- 

urer of  WIBX  Inc.,  Utica,  N.  Y. 
Mr.  Bowen,  founder  of  commercial 
spot  broadcasting,  died  at  his  West 
Palm  Beach  home  last  Dec.  22.  A 
board  of  directors  meeting  to  elect 
officers  will  be  held  in  the  near 
future.  Elliott  Stewart  will  con- 

tinue as  executive  vice-president. 
The  policy  of  WIBX  will  be  similar 
to  that  established  by  Mr.  Bowen, 
the  new  president  said. 

Basic  Mutual  Network  Outlet 
 FULL  TIME  1570  K.  C    ^ 

THE  5000  WATT 

ffoiteUthe  hi-Cdies 
ROCK  ISLAND  •  DAVENPORT  •  MOLINE 

Rowe  Is  Honored 

By  Radio  Veterans 
Pan-American  Union  Director, 

Bailey  Among  Recipients 

IN  RECOGNITION  of  the  increas- 
ing use  of  wireless  communication 

by  the  Latin  American  Republics, 
the  Veteran  Wireless  Operators 
Assn.,  at  its  17th  Anniversary 
Dinner  Cruise  at  the  Hotel  Astor, 
New  York,  Feb.  21,  presented  its 
Marconi  Memorial  Service  Award 
to  the  Pan  American  Union  as  the 
representative  of  all  Central  and 
South  American  Republics.  Presen- 

tation of  the  award  plaque  was  made 
by  William  J.  McGonigle,  president 
of  the  VWOA,  to  Leo  S.  Rowe,  di- 

rector-general of  the  Union  and 
guest  of  honor  at  the  dinner. 

Presidents  Honored 

Medallions,  replicas  of  the  main 
theme  of  the  service  award,  were 
presented  to  the  presidents  of  each 
of  the  20  Latin  American  coun- 

tries. Ceremonies  were  broadcast 
by  NBC,  which  also  recorded  them 
for  rebroadcasting  to  Central  and 
South  America.  Dr.  Rowe  spoke  in 
both  Spanish  and  Portuguese  for 
the  transcription. 

Honoring  the  thousands  of  radio 
amateurs  now  serving  the  United 
States,  the  Marconi  Memorial  Ser- 

vice Medal  was  presented  to  George 

W.  Bailey,  president  of  the  Ameri- 
can Radio  Relay  League  and  the 

International  Amateur  Radio  Un- 
ion. Other  awards  made  at  the 

dinner  included  the  presentation 
of  Marconi  Memorial  scrolls  of 
honor  to  Robert  Leslie  Thorp,  radio 
officer  of  the  torpedoed  freighter 
San  Gil;  Jack  Berenbaum,  radio 
officer  of  the  tanker  Malay,  which 
was  shelled  and  torpedoed  but  man- 

aged to  reach  port  under  its  own 
power,  and  Staff  Sergeant  Larue 
Lockard,  U.  S.  Army,  who,  en- 

deavoring in  his  own  time  to  in- 
crease his  skill  in  using  the  radio 

locator,  first  detected  the  approach 
of  Japanese  planes  to  Pearl  Harbor 
on  Dec.  7. 

Ted  McElroy,  world's  champion 
radio  telegraphist,  with  a  record 
of  77  words  a  minute,  received  a 
Marconi  Memorial  Award.  Dick 
Nebel,  paralysis  victim  since  the 
age  of  three,  who  last  year  receivel 
the  VWOA  scroll  of  honor,  was 
awarded  the  Marconi  Memorial 
Scholarship,  covering  the  course  in 
practical  radio  engineering  given 
by  the  home  study  division  of  the 
Capitol  Radio  Engineering  Insti- tute. 

Major  General  Dawson  Olmstead, 
Chief  Signal  Officer  of  the  Army; 
Dr.  Rowe  and  William  A.  Ready, 
president  of  the  National  Company, 
were  made  honorary  members  of 
the  VWOA. 

CONSOLIDATED  DRUG  Trade 
Products,  Chicago  (proprietary),  has 
.started  five-weekly  half-hour  tran- scribed hillbilly  music  on  WENR. 
Chicaso.  4 :30-.5  p.m.  Monday  throush 
Friday.  Benson  &  Dall,  Chicago,  is 
agency. 

FIFTY  GRAND  &  CBS^ 

WHO 

(ALONE!) 

IOWA  plus/ 

DES  MOINES-50,000  WATTS, 

CLEAR  CHANNEL 

T 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 

CBS  AffiUate 

Nat'l  Rep.  -  The  Katz  Agency  Inc. 

WFBG 

ALTOONA,  PA. 
•  NBC  RED 
•  BLUE  NETWORK 
•  250  WATTS 
•  FULL  TIME  OPERATION 
•  RAILROAD  SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  fhe  Altoona  trading  area. 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 FEB.  14  to  FEB.  20  INCLUSIVE  

Decisions . . . 
FEBRUARY  17 

NEW,  Kodiak,  Alaska—Granted  CP  new 
station  1230  kc  250  w  unl. 
KGIW,  Alamosa,  Col.— Granted  CP  in- 

crease 250  w  D  &  N  install  new  transmitter. 
KTNM,  Tucumcari,  N.  M.— Granted  mod- 

ification license  change  specified  hours. 
WSVS,  Buffalo.  N.  Y.--Granted  author- 

ity close  Commission  records,  canceling  ex- 
isting license. 

DESIGNATED  FOR  HEARING— NEW, 
Chambersburg  Broadcasting  Co.,  Chambers- 
burg,  Pa.,  CP  new  station  1340  kc  250  w 
unl. ;  NEW,  William  L.  Klein,  Oak  Park, 
111.,  CP  new  station  1490  kc  250  w  unl. ; 
NEW,  Murfreesboro  Broadcasting  Co., 
Murfrccsboro,  Tenn.,  CP  new  station  1450 
kc  250  w  unl. ;  NEW,  Andrew  L.  Todd, 
Murfreesboro,  same  ;  NEW,  Nashville  Radio 
Corp.,  Nashville,  same  (last  three  consoli- 

dated hearing). 
FEBRUARY  18 

NEW,  Hamilton  Broadcasting  Corp., 
Hamilton,  O. — Proposed  deny  new  station 1450  kc  250  w  unl. 
WPRP,  Ponce,  P.  R.— Continued  hearing to  4-22-41. 
NEW,  Florence,  S.  C— Granted  CP  new 

transmitting  equipment. 

Applications . . . 
FEBRUARY  16 

WKAQ,  San  Juan,  P.  R.  CP  move  trans- 
mitter Rio  Piedras,  P.  R. 

WADC,  Tallmadge,  O.— CP  new  trans- 
mitter, directional  D  &  N,  increase  50  kw 

shift  1220  kc,  facilities  of  WHBC  when 
vacated. 
WSAV,  Savannah,  Ga. — Amend  applic. CP  increase  1  kw  shift  1370  kc  new  trans- 

mitter to  request  facilities  of  WCOA  when 
moved  to  1030  kc. 
WOLS,  Florence,  S.  C— CP  new  trans- mitter. 
NEW,  Houston  Printing  Corp.,  Houston, 

Tex. — CP  new  FM  station  46.5  mc,  10,500 sq.  mi.  722,600  population. 
FEBRUARY  20 

NEW,  Mercer  Broadcasting  Co.,  Trenton, 
N.  J. — Amend  applic.  CP  new  FM  station request  49.9  mc. 

•  Tentative  Calendar , . . 
KFNF,  Shenandoah,  la.,  license  renewal 

(Feb.  24). 
KWK,  St.  Louis,  CP  680  kc  25  kw  N  50 

kw  D  unl.  directional  D  &  N  (Feb.  26). 
WGST,  Atlanta,  Ga.  license  renewal  (Feb. 

26). 
KALB,  Alexandria,  La.,  CP  580  kc  1  kw 

directional  N  unl.  (Feb.  27). 

Fly  to  Address  ACA 
FCC  Chairman  James  Lawrence 
Fly  has  accepted  an  invitation 
from  Joseph  P.  Selly,  president  of 
the  American  Communications 
Assn.  (CIO),  to  deliver  the  prin- 

cipal address  at  the  union's  annual convention  in  Atlanta  April  13.  His 
acceptance  was  predicated  on  pos- 

sible cancellation  if  governmental 
affairs  arose.  Mr.  Fly  is  also  chair- 

man of  the  Defense  Communica- 
tions Board,  of  which  Mr.  Selly  is 

a  member  of  the  Labor  Advisory 
Committee. 

More  Listening 
NIGHT  listening  in  January  was 
7%  above  December,  with  daytime 
listening  up  8%,  according  to  the 
Index  of  Listening  released  Feb. 
23  by  the  Cooperative  Analysis  of 
Broadcasting.  The  January  night 
listening  was  4%  above  the  same 
month  a  year  ago,  with  no  daytime 
change  recorded.  Analysis  of  the 
winter  season  a  year  ago  shows 
that  the  peak  audience  was  at- 

tained in  December  and  January, 
declining  from  April  through  Au- 

gust, and  rising  again  in  December. 

W75P  Plans  Start 

W75P,  new  FM  adjunct  of  KDKA, 
Pittsburgh,  is  to  go  on  the  air  about 
March  15  with  a  14-hour  daily 
schedule,  it  was  announced  last 
week  by  Westinghouse  Radio  Sta- tions. Transmitter  will  be  in  the 
same  building  at  Allison  Park,  Pa., 
that  houses  the  KDKA  equipment. 
A  permanent  antenna  is  to  be  built 
atop  the  718-foot  antenna  tower  of 
KDKA.  New  RCA  consoles  have 
already  been  installed  in  three  stu- 

dios and  another  is  on  order  for  a 
fourth.  Production  director  of 
W75P  is  Mrs.  Helen  Replogle  who 
reports  directly  to  Franklin  Tooke, 
program  manager. 

New  Sponsor  for  W55M 
COMMERCIAL  SERIES  of  musi- 

cal education.  Meet  the  Orchestra, 
has  started  on  W55M,  Milwaukee 
Journal  FM  outlet.  Sponsored  by 
a  local  music  house  with  approval 
and  cooperation  of  Milwaukee 
schools,  the  program  is  set  up  for 
classroom  consumption  and  is  di- 

rected to  youngsters,  6-12  years 
old,  who  receive  the  program  as  a 
regular  portion  of  their  musical 
study  course.  Jack  Frost  conducts 
the  show  heard  at  2  p.m.  Thurs- 
days. 

Texas  FM  Asked 

SEEKING  facilities  in  Houston, 
the  Houston  Printing  Corp.,  licensee 
of  KTRH  in  that  city,  has  filed  an 
application  with  the  FCC  for  a 
commercial  FM  station.  Asked  is 
46.5  m.c.  to  cover  10,500  square 
miles  and  a  population  of  722,600. 
At  present  there  is  not  one  FM  sta- 

tion, licensed  or  under  construction, 
in  the  State  of  Texas  or  the  entire 
Southwest. 

FCC  LAW  VACANCY 

FILLED  BY  DENNY 

TO  FILL  the  vacancy  created  by 
the  resignation  early  this  month  of 
Thomas  E.  Harris  as  assistant  gen- 

eral counsel  of  the  FCC  in  charge 
of  litigation  [Broadcasting,  Feb. 
91,  the  FCC  on  Feb.  18  appointed 
Charles  R.  Denny  Jr.,  from  the 
Dept.  of  Justice  where  he  was  ap- 

pellate section  chief  of  the  Lands 
Division.  Mr.  Harris  on  Feb.  9  be- 

came assistant  general  counsel  of 
the  0PM  in  charge  of  consumer rationing. 

Mr.  Denny,  30-year-old  native  of 
Baltimore,  who  attended  Washing- 

ton public  schools,  is  a  1933  gradu- 
ate of  Amherst  and  1936  graduate 

of  Harvard  Law  School.  From  1936 
to  1938  he  was  with  the  Washington 
law  firm  of  Covington,  Burling, 
Rublee,  Acheson  &  Schorb. 

The  Commission  also  appointed 
to  its  law  department  Nathan  Gold- 

stein, a  1933  Harvard  law  gradu- 
ate, until  recently  with  the  New 

York  law  firm  of  Goldwater  & 
Flynn,  the  latter  chairman  of  the 
Democratic  National  Committee. 
Under  consideration  last  week,  but 
not  yet  acted  upon,  was  the  pro- 

posed appointment  of  Edgar  Jones, 
trade  paper  correspondent,  as  as- sistant in  the  information  section. 

Churchill  Record 
PEAK  LISTENING  for  a  Sunday 
afternoon  broadcast — 41%  of  U.  S. 
radio  sets — is  reported  by  the  CAB 

(Crossley)  for  Winston  Churchill's address  carried  Feb.  15  by  all  major 
networks.  Previously  he  showed  a 
mark  of  44.7%  for  his  address 
Dec.  26  before  a  joint  session  of 
Congress. 

W69PH  Rate  Card 
ALEX  ROSENMAN,  commercial 
manager  of  WCAU,  Philadelphia,  has 
issued  Rate  Card  No.  1  for  the  sta- 

tion's FM  station,  W69PH.  To  encour- 
age FM  listening,  copy  is  restricted  as 

to  length  and  content.  Announcements, 
limited  to  30  words,  are  accepted  only 
during  station  breaks. 

)\etwork  r^ccovnls 
All  time  Eastern  Wartime  unless  indicated 

New  Business 

GENERAL  ELECTRIC  Co.,  Sche- 
nectady (radio  and  television  depart- 

ments ) ,  on  March  8  starts  Frazier Hunt  on  48  CBS  stations,  Tues., 
Thurs.,  Sat.,  6-6:15  p.m.  (rebroad- 
cast,  9:45-10  p.m.).  Agency:  Maxon 
Inc.,  N.  T. 

McLarens  Ltd.,  Hamilton,  Ont. 
(puddings),  on  Feb.  13  started  The 
Hi-Ho  Steeplechase  on  CFRB,  Toron- 

to, and  CFCF,  Montreal,  Fri.,  9:30- 
10  p.m.  Agency :  James  Fisher  Co., Toronto. 

Renewal  Accounts 

BECKER  PRODUCTS  Corp.  New 
York  (Shinola)  ,  on  March  14  renews 
for  52  weeks  Lincoln  Highway  on  76 
NBC  stations,  Sat.,  11-11:80  a.m. 
Agency :  Benton  &  Bowles,  N.  T. 

SOIL-OFF  MFG.  Co.,  Glendale,  Cal. 
(paint  cleaner),  on  Feb.  8  renewed 
for  52  weeks  Bol)  Oarred  Reporting, 
on  6  CBS  California  stations,  Tues., 
Thurs.,  5:45-5:55  p.m.  (PWT).  Agen- 

cy :  Buchanan  &  Co.,  Los  Angeles. 
0.  F.  MUELLER  Co.,  Jersey  City, 
N.  J.  (macaroni  products),  on  Feb.  4 
renewed  for  13  weeks  Mark  Hawley  & 
the  News  on  11  CBS  stations,  Mon., 
Wed.,  Fri.,  4 :45-5  p.m.  Agency :  Max- on Inc.,  N.  Y. 

Network  Changes 

D.  L.  CLARK  Co.,  Pittsburgh 
(candy),  on  Feb.  26  shifts  Service With  A  Smile  on  58  Blue  Network 
stations,  Thurs.,  from  8 :30-9  p.m., 
to  8-8  :30  p.m.  Agency :  Albert  P.  Hill 
Co.,  Pittsburgh. 
SIGNAL  OIL  Co.,  Los  Angeles,  on 
March  8  shifted  Signal  Carnival  from 
10  NBC  Pacific  Coast  stations,  Sun- 

day, 9:30-10  (PWT),  with  transcribed 
repeat  on  5  Ari'zona  stations,  Tues., 
7-7:30  p.m.  (PWT),  to  11  Pacific 
Coast  stations,  Sun.,  7 :30-8  p.m. 
(PWT),  with  transcribed  repeat  on 
4  California-Nevada  stations,  9 :30- 
10  p.m.  (PWT).  Agency:  Barton  A. Stebbins  Adv.,  Los  Angeles. 

P.  BALLANTINE  &  SONS,  Newark 

(beer),  on  March  10  shifts  Th7-ee  Ring Time  on  89  Blue  Network  stations 
from  Fri.,  8:30-9  p.m.  (EWT),  with 
transcribed  West  Coast  repeat,  9-9:30 
p.m.  (PWT),  to  Tues.,  8:30-9  p.m. 
(EWT),  with  transcribed  West  Coast 
repeat,  8-8:30  p.m  (PWT).  Agency: 
J.  Walter  Thompson  Co.,  N.  Y. 

WM.  WBIGLEY  JR.  Co.,  Toronto 
(chewing  gum),  on  Feb.  18  shifted Treasure  Trail  on  7  CBC  stations  from 
Tues.,  9:30-10  p.m.,  to  Wed.,  9:80-10 
p.m.  Agency :  Tandy  Adv.  Agency, 
Toronto. 

COLGATB-PALMOLIVE-PBBT  Co., 
Toronto  (Cashmere  Bouquet),  on  Feb. 
14  shifted  La  Min  d'Or  on  CBC 
French  network  from  Tues.,  9-9 :30 
p.m.,  to  Sat.,  8:30-9  p.m.  Agency: 
Lord  &  Thomas  of  Canada,  Toronto. 

Peabody  Awards  April  10 

GEORGE  FOSTER  PEABODY 
awards  for  the  outstanding  pro- 

grams of  1941  will  be  made  April 
10  at  a  dinner  in  New  York  to  be 
sponsored  by  the  U  of  Georgia 
Alumni  Society  of  New  York. 
Awards  are  made  by  a  board  of 
judges  chosen  by  the  Henry  W. 
Grady  School  of  Journalism,  of  the 
U  of  Georgia,  and  many  entries 
have  already  been  received  [Broad- casting, Feb.  16]. 

STATION  MONITORING  IS  EASY 

WITH  THIS   G-E  MULTI-PURPOSE*  UNIT 

ONE  UNIT  PROVIDES 

ALL  THESE  — 

*  Direct  reading  of  center-frequency  deviation  (with  or  without modulation)  f 

^   Instant  calibration  against  a  precision  crystal  standard 

^   Direct  reading  of  modulation  percentage  f 

^   Adjustable  modulation-limit  flasherf 

*  High-fidelity  output  for  audio  monitoring  t 

t  Provision  has  been  made  (or  remote  console  operation.  '  ̂'^e 

■fj-i'"
-"- GENERAL  ̂   ELEjCTRIC >»,i^  160-25-6914 
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Cooper  Razor  Test 
AS  ITS  first  radio  campaign  in 
New  York  city,  Cooper  Safety- 
Razor  Corp.,  Brooklyn,  for  its  spe- 

cially processed  Cooper  blades,  in 
early  March  will  start  daily  spot 
announcements  on  WNEW,  New 
York,  just  before  the  New  York 
Daily  News  morning  five-minute 
news  summaries,  and  four  quarter- 
hour  programs  after  the  evening 
news  bulletins  by  the  News.  Com- 

mercials will  feature  a  special  gift 
offer  for  service  men.  Campaign  is 
a  test  and  if  successful  will  be 
expanded  to  a  national  scale,  ac- 

cording to  The  Heffelfinger  Agen- 
cy, recently  appointed  by  Cooper 

to  handle  its  radio  advertising. 
Plans  are  also  being  made  to  intro- 

duce through  radio  a  patented 
"Can't-Rust"  blade,  highlighting conservation  of  steel. 

GE  to  Tell  of  Electronics  in  Wartime 

With  Frazier  Hunt  on  CBS  and  FM  Net 

WITH  THE  AIM  of  presenting  to 
a  nation  at  war  the  story  of  elec- 

tronics and  the  part  that  field  is 
taking  in  the  war  period,  the  Radio 
&  Television  Division  of  General 
Electric  Co.,  Schenectady,  on  March 
3  will  sponsor  a  thrice-weekly  news 
period  with  Frazier  Hunt  on  48 
CBS  stations  and  seven  FM  sta- 
tions. 

Mr.  Hunt,  who  has  been  signed  as 
exclusive  G-E  commentator,  will 
devote  fulltime  to  the  series,  to  be 
heard  Tuesdays,  Thursdays  and 
Saturdays,  at  6-6:15  p.m.  on  20 
Eastern  stations,  with  a  rebroad- 
cast  for  28  stations  to  be  heard 

CL4^§$IFIED 

Help  wanted  and  Situations  Wanted,  10c  per  word.  All  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box   address.   Forms   close  one  week   preceding  issue. 

9:45  p.m.  (CWT),  8:45  p.m. 
(MWT),  and  7:45  p.m.  (PWT). 
Tentative  setup  for  the  FM 

broadcast  is  for  6:30  p.m.  (EWT), 
with  Mr.  Hunt  repeating  his  pro- 

gram probably  from  the  studios  of 
W71NY,  New  York  FM  station 
owned  by  WOR,  New  York. 

Electronics  Tales 

This  time  may  be  shifted  to  a 
later  period  to  allow  the  news  com- 

mentator more  time  between  pro- 
grams. Besides  W71NY,  the  FM 

stations  carrying  the  series  are 
W65H,  Hartford;  W47A,  Schenec- 

tady, and  four  stations  represented 
by  the  American  Network,  W43B, 
Boston;  W39B,  Mt.  Washington; 
W51R,  Rochester,  and  W53PH, 
Philadelphia. 

In   addition   to   presenting  the 

world  news  service  "in  a  new  pat- 
tern", Mr.  Hunt  on  each  broadcast 

will  briefly  describe  the  field  of 
electronics  and  the  part  G-E  is 

playing  in  this  "electronic  age". According  to  Dr.  W.  R.  G.  Baker, 
vice-president  of  the  G-E  Radio  and 

Television  Department,  G-E's 
"peacetime  progress  in  electronics 
is  of  vast  importance  in  our  war 
production.  .  .  .  We  can  expect  the 
rapid  advancement  already  made  in 
this  field  during  the  war  will  help 
us  reconstruct  a  better  world  when 

the  victory  is  won." Frazier  Hunt  is  well-known  to 
radio  audiences  as  a  commentator, 
and  first  achieved  fame  as  a  World 
War  correspondent  for  the  Chicago 
Tribune.  He  has  interviewed  many 
of  the  world's  great  personalities, 
and  has  written  his  own  autobi- 

ography on  his  experiences,  titled 
One  American.  Agency  in  charge  of 
the  G-E  account  is  Maxon  Inc.,  New York. 

PROFESSIONAL 

DIRECTORY 

Help  Wanted 
Operators — Maintenance,  repair,  construc- 

tion. For  modern  250-watt  Southern  Sta- 
tion. 5  KW  CP.  State  experience,  qualifi- 

cations, draft  status,  salary  expected.  Box 
178,  BROADCASTING. 

Studio  Engineer — Wanted  to  supervise  all 
control  work,  recording,  network  feeds, 
maintenance,  250  watt  MBS  station.  To 
right  man  opportunity  as  chief  engineer 
after  trial  period.  New  studios,  RCA 
equipment.  Draft  has  shortened  our  staff 
beginning  in  March  when  job  is  open. 
State  references,  experience,  salary,  draft 
status.  This  is  permanent  position. 
WGRC,  Louisville,  Ky. 

Salesman — Experienced,  with  car  —  salary 
and  commission — excellent  opportunity — 
steady  position  —  advancement  —  WSKB, 
McComb — Mississippi's  Quality  Station. 

ANNOUNCER— Experienced,  good  ad-lib, draft  deferred,  wanted  by  large  eastern 
metropolitan  city  station  with  10,000 
watts  CP.  All  replies  confidential.  Box 
183,  BROADCASTING. 

SPanted  at  Once  —  Combination  announcer 
operator.  Must  be  good  announcer  and 
have  first  class  license.  Draft  deferred. 
State  experience  and  salary  expected.  Per- 

manent position  for  right  man.  WAIM, 
Anderson,  S.  C. 

Ingineer-Announcer — March  first.  Smaller 
Florida  station  of  larger  organization. 
State  starting  salary,  experience.  Good 
chance,  advancement.  Box  173,  BROAD- CASTING. 

^hief  Engineer  &  Assistant  —  For  steady 
job.  Give  draft  classification.  Telegraph 
write  special  delivery.  WCED,  Du- bois, Penna. 

Sngineer-Announcer — Draft  exempt.  Imme- 
diate work  available.  WHBU,  Anderson, Indiana. 

Situations  Wanted 

'rogram  -  production  man-announcer-writcr 
— Employed  by  Columbia  station,  wants to  make  change.  Draft  exempt.  Moderate 
salary.  Box  176,  BROADCASTING. 

!XPERIENCED  PROGRAM  DIRECTOR— 
With  8  years'  excellent  background,  in- cluding network  regional  station  produc- 

tion, announcing  and  continuity.  Good 
recommendations.  Draft  exempt.  Box  184, BROADCASTING. 

'xperienced  Announcer — Now  employed  as staff  announcer  and  newscaster.  Desires 
change.  Newscasting,  commercials,  script 
shows,  handle  turntables,  general  an- 

nouncing. Married — 28.  Best  of  refer- 
ences. Box  177,  BROADCASTING. 

Ihief  Engineer — Desires  position  in  West 
or  Midwest.  Box  169,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
WHAT  CAN  YOU  OFFER  ?— Here's  what I  have.  Fourteen  years  as  Manager,  Sales 
and  Program  Director — excellent  back- 

ground large  and  small  stations — Program 
specialist-writer,  actor,  announcer,  pro- 

ducer. Promotion  and  publicity.  Reliable 
economic  operator.  Good  personality. 
Draft  exempt.  Box  182,  BROADCAST- ING. 

Clever,  draft  exempt  announcer — Can  pro- 
gram, traffic,  write  copy,  emcee,  ad-lib. 

Reliable,  no  habits.  Other  qualifications. 
$35.00  per  week.  Box  171,  BROADCAST- ING. 

Engineer  —  Experienced,  telephone  first, 
married,  draft  deferred,  seeking  connec- 

tion with  progressive  station.  Announc- 
ing experience  in  sportscasts,  baseball 

play-by-plav.  No  preference  as  to  loca- tion. Box  172,  BROADCASTING. 

ANNOUNCER — Draft  exempt.  Six  years 
experience.  Now  employed  large  metro- 

politan station.  Desires  change.  Also  sing. 
Box  180,  BROADCASTING. 

STATION  EXECUTIVE— Excellent  qualifi- 
cations for  managerial  position  and /or 

handle  all  phases  of  program  and  music 
production.  Able  to  handle  announcing 
including  news  and  sports.  Box  179, 
BROADCASTING. 

For  Sale 

Complete  Equipment — For  250-watt  station. Box  185,  BROADCASTING. 

General  Radio  Frequency  Monitor — 581-B and  oscillator.  Can  be  modified  for  FCC 
approval.  Box  181,  BROADCASTING. 

Wanted  to  Buy 

Complete   5,000   Watt  Transmitter  —  With associated  monitors  and  speech  input 
equipment.  High  voltage  fixed  capacitors, 
%-inch  concentric  line,  lead  covered  wire, 
studio  speech  input  equipment.  Give  com- 

plete details.  MID-AMERICA  BROAD- CASTING CORPORATION,  234  Starks 
Building,  Louisville,  Kentucky. 

Will  Pay  Cash — For  1  phase  monitor  for 
directional  array  in  A-1  condition.  Must 
have  FCC  approval;  7500'  No.  5  or  6 seven-stranded  wire,  tinned  preferred ; 
1000'  twisted  pair,  600  volt  insulation 
copper  mesh  shielded.  Box  170,  BROAD- CASTING. 

Amplifier — For  RCA  Recorder.  Must  be  in 
good  shape.  Box  174,  BROADCASTING. 

Will  Buy — Good  radio  station  in  smaller 
community  ;  must  be  in  excellent  financial 
condition.  Give  complete  details.  Box  175, 
BROADCASTING. 

Jansky  &  Bailey 
An  Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Press  Bldg.,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co 
Silver  Spring  Md. 

(Suburb,  Wash..  D.  0.) 
Main  Office:  Crossroads  of 

7134  Main  St.    fyT^  World 
Kansas  City,  Mo.  {     X     ]    Hollywood,  Gal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  Bldg.    •    WASH.,  D.  C.    •    Dl.  7417 

JAMES  C.  McNARY 
Radio  Engineer 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY 

CO/VSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Viikige 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 
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Reps'  Moving  Day 
Is  Slated  March  1; 

Spot  Sales'  Plans 
Northwest  Group  to  Raymer; 
Others  Shift  Affiliations 

CUTTING  across  the  lines  of  dual 
station  ownership,  it  was  an- 

nounced last  week  that  three  Blue 
Network  stations  in  the  Pacific 
Northwest— KEX,  Portland,  KJR, 
Seattle,  and  KGA,  Spokane — have 
appointed  the  Paul  H.  Raymer  Co. 
as  their  national  sales  representa- 

tive. The  Raymer  organization  is 
already  acting  for  KEX  and  KJR 
and  will  take  over  KGA  on  March  1. 

March  1  seems  to  be  moving  day 
this  year  as  far  as  representative 
affiliations  are  concerned.  Follow- 

ing close  after  last  week's  an- 
nouncement that  Hearst  was  with- 

drawing from  the  station  represen- 
tation field  on  that  date,  with  a  new 

organization,  Spot  Sales  Inc.,  tak- 
ing over  the  functions,  offices  and 

personnel  of  International  Radio 
Sales  [Broadcasting,  Feb.  16],  a 
number  of  stations  have  announced 
new  representatives  as  of  March  1. 

Hearst  Plans 

Hearst  Radio  Inc.,  owner  of  five 
stations,  four  of  which  are  cur- 

rently represented  by  IRS,  states 
that  as  of  March  1,  Edward  Petry 
&  Co.,  will  act  in  that  capacity  for 
WBAL,  Baltimore.  WISN,  Mil- 

waukee, will  go  to  the  Katz  Agen- 
cy, which  already  represents  the 

Hearst-owned  WCAE,  Pittsburgh. 
Spot  Sales  will  become  representa- 

tive of  KYA,  San  Francisco,  while 
no  new  representative  has  as  yet 
been  appointed  for  WINS,  New 
York,  which  is  currently  construct- 

ing a  new  50,000-watt  transmitter. 
WFBR,  Baltimore,  MBS  outlet 

operating  with  5,000  watts,  on 
March  1  joins  the  stations  repre- 

sented by  John  Blair  &  Co.  It  was 
formerly  represented  by  Petry. 
WTAQ,  Green  Bay,  Wis.,  5,000- 

watt  CBS  affiliate  owned  by  St. 

Norbert's  College,  has  appointed 
Weed  &  Co.  its  national  represen- 

tative as  of  March  1. 
The  representation  of  the  NBC 

and  Blue  stations  in  the  Pacific 
Northwest  is  now  divided  along  the 
line  of  network  affiliation.  Petry, 
formerly  acting  for  all  six  stations, 
will  now  concentrate  on  the  Red 
affiliates— KQW,  Portland;  KOMO, 
Seattle ;  KHQ,  Spokane — while 
Raymer  represents  the  Blue  out- 

lets in  those  cities.  Situation  is  un- 
usual in  that  in  each  of  the  three 

cities  both  the  Red  and  Blue  sta- 
tions are  under  single  ownership. 

Louis  Wasmer  owns  KHQ  and 
KGA,  Spokane;  0.  W.  Fisher  and 
Birt  F.  Fisher  own  KJR  and 
KOMO,  Seattle,  and  the  Oregonian 
Publishing  Co.  owns  KEX  and 
KGW,  Portland. 

Amplifying  last  week's  announce- 
ment, Loren  L.  Watson  said  that 

Spot  Sales  Inc.  will  on  March  1 
assume  representation  of  all  sta- 

tions currently  represented  by  IRS 

DCB  Technician  Draft  Action 

Favorably  Received  By  Board 

RECOMMENDATIONS  of  the  De- 
fense Communications  Board,  which 

has  initiated  steps  to  advise  Selec- 
tive Service  authorities  of  the 

necessity  of  procuring  draft  defer- 
ment of  experienced  technical 

broadcast  employes  in  essential 
cases,  have  met  with  favorable  re- 

sponse from  Selective  Service 
Headquarters  in  Washington. 
A  general  recommendation  has 

been  sent  to  all  local  boards  re- 
questing "utmost"  consideration  in 

all  cases  involving  technical  em- 
ployes. Selective  Service  officials 

told  Broadcasting  last  Wednesday. 
Not  a  Blanket  Rule 

However,  it  was  stated,  the  rec- 
ommendation is  not  to  be  considered 

a  blanket  rule  for  deferment  of 
radio  technical  employes.  Every 
case  must  be  considered  by  the  local 
boards  in  the  light  of  circum- 

stances surrounding  a  request  for 
deferment  and  in  view  of  the  Se- 

lective Service  recommendation. 
Action  of  the  DCB  was  taken  fol- 

lowing a  meeting  Feb.  12  at  which 
reports  of  the  Domestic  Commit- 

tee and  of  the  Industry  and  Labor 
Advisory  Committees  relating  to 
technician  shortage  were  considered 
[Broadcasting,  Feb.  16]. 

Selective  Service  officials,  it  is 

understood,  were  advised  that  de- 
ferment of  broadcast  operators 

should  be  allowed  in  individual 
cases  with  reasonable  time  per- 

mitted for  procurement  of  replace- 
ments. The  importance  of  broad- 
casting as  an  essential  war  opera- 

tion was  cited,  it  was  indicated,  in 
the  DCB  recommendations  sent  to 
Selective  Service  headquarters. 

The  DCB,  it  was  said,  has  made 
no  recommendations  for  overall  or 

permanent  deferments.  Availabil- 
ity of  experienced  technical  opera- 

tors and  "reasonable  notice"  were 
included  in  considerations  recom- 

mended by  the  DCB. 
Sympathetic  attention  has  been 

given  to  the  problem  of  induction 
of  station  personnel  by  Brig.  Gen. 
Lewis  B.  Hershey  [Broadcasting, 
Jan.  19]  who  has  praised  the  es- 

sential war  functions  of  stations  in 
maintenance  of  morale  and  dissem- 

ination of  war  information. 
It  was  indicated  by  statements 

of  Selective  Service  officials  that 
every  effort  will  be  made  to  pre- 

vent hindrance  of  stations'  per- formance in  the  war  effort.  It  was 
further  said  that  in  view  of  a 
"good  case"  station  managers 
should  carry  requests  for  defer- 

ment to  appeal  boards,  and,  if 
necessary,  to  Washington. 

with  the  exception  of  those  sta- 
tions owned  and  operated  by 

Hearst  Radio. 

Shouse  Is  President 

Spot  Sales,  Mr.  Watson  explained, 
is  a  cooperative  radio  station  rep- 

resentative organization,  so  set  up 
that  the  majority  of  the  stock  is 
held  by  some  of  the  stations  repre- 

sented, while  "individuals  active  in 
the  actual  operation  of  the  com- 

pany" will  hold  minority  stock  in- 
terest. At  present  WSAI,  Cincin- 

nati, and  WOL,  Washington,  are 
the  majority  stockholders,  but  ad- 

ditional stations  may  become  stock- 

holder stations  in  the  future. 
James  D.  Shouse,  vice-president 

and  general  manager  of  the  broad- 
casting division  of  Crosley  Corp., 

owner  of  WLW  and  WSAI,  Cin- 
cinnati, has  been  elected  president 

of  Spot  Sales  Inc.  Mr.  Watson  is 
executive  vice-president  and  gen- 

eral manager;  William  B.  Dolph, 

general  manager  of  WOL,  Wash- 
ington, vice-president  and  treas- 

urer; E.  M.  (Peggy)  Stone,  secre- 
tary. Directors  include  Messrs. 

Shouse,  Watson  and  Dolph;  Robert 
Dunville,  assistant  to  Mr.  Shouse; 
Madeline  Ensign,  WOL  program 
director. 

FOR  RADIO  ISSUED 
UNDER  new  tire  rationing  regu- 

lations issued  Feb.  19  by  the  Office 
of  Price  Administration  covering 
recapped  and  retreaded  tires,  these 

may  be  made  available  for  stations' trucks  and  for  passenger  cars  used 
by  station  executives,  engineers, 
technicians  and  workers  upon  ap- 

plication to  local  rationing  boards 
after  March  2. 

In  order  to  obtain  the  necessary 
certificate  from  the  local  rationing 
board,  applicants  must  establish 
certain  facts  as  to  the  use  of  and 
for  the  tires  which  are  set  forth 
in  Chapter  V  of  the  regulations 
which  reads  as  follows: 
LIST  B:  The  following  vehicles 

shall  be  eligible  for  tires  or  tubes 
to  the  extent,  and  only  to  the  extent 
provided  by  Chapter  V  of  the  Tire 
Rationing  Regulations:  (a)  A  pas- 

senger car  used  principally  to  provide 
one  or  more  of  the  following  transpor- 

tation services :  (3)  Transportation  of 
executives,  engineers,  technicians  or 
workers  to  and  from,  or  within,  such 
of  the  following  as  are  essential  to  the 
war  effort :  power  generation  or  trans- mission facilities,  transportation  or 
communication  facilities  or  agricul- 

tural, extractive,  industrial,  military or  naval  establishments;  (7)  (b) 
Trucks  used  for  any  important  pur- 

pose not  included  in  List  A. 

Loew's  Record  Plans 

WITH  sanction  of  Nicholas  M. 

Schenck,  president  of  Loew's  Inc., 
parent  organization,  a  new  record- 

ing company  is  being  organized  as 
subsidiary  of  Metro-Goldwyn-Mayer 
Studios  [Broadcasting,  Feb.  2]. 
David  Bernstein,  vice-president  and 
treasurer  of  Loew's  Inc.,  is  work- 

ing out  the  financial  structure  with 
initial  outlay  reported  as  $500,- 
000.  Studios  and  pressing  plants 
will  be  established  in  New  York 
and  Culver  City,  Cal.  Actual  opera- 

tion is  slated  for  early  fall  when 
a  promotional  campaign  will  be 
launched.  It  is  understood  Tommy 

Dorsey,  band  leader,  and  Jack  Cum- 
mings,  MGM  producer,  will  each 
have  a  20%  stock  interest  and  par- 

ticipate in  profits.  Milton  Pickman 
is  to  be  in  charge  of  band  contacts 
and  new  talent.  Dorsey  will  also 
make  a  series  of  30  recordings  at 
a  reported  salary  of  $2,500  for 
each,  plus  royalties. 

Air  Transport  Series 
AIR  TRANSPORT  ASSN.  of 
America,  Chicago,  during  the  week 
Feb.  16-22  tested  a  campaign  of 
one-minute  transcribed  announce- 

ments and  15-second  chain  breaks 
on  45  stations  to  inform  listeners 
that  airplanes  were  not  crowded 
with  Government  officials.  The  sta- 

tions were  spotted  in  37  cities,  all 
of  which  serve  as  terminal  points 
for  at  least  two  airlines.  Only  live 

announcements  used  in  the  week's 
campaign  were  on  WOR,  New 
York.  Agency  is  Erwin,  Wasey  & 

Co.,  New  York. 

Morton  Honored 

Drawn  for  Broadcasting  by  Sid  Hix 

'The  WOOF  People  Can't  Get  Any  Tires  for  Their  Remote  Truck!" 

ALFRED  H.  MORTON,  formeriy 
NBC  vice-president  in  charge  of  tele- 

vision, now  president  of  the  National Concert  and  Artists  Corp.,  was  guest 
of  honor  at  a  testimonial  dinner 

given  him  by  the  personnel  of  NBC's television  department.  Mr.  Morton 
received  a  desk  set  presented  by  O.  B. 
Hanson,  NBC  vice-president  and chief  engineer. 
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KMB  C 

OF  KANSAS  CITY 

Free  &  Peters,  Inc.    CBS  Basic  Network 



AUDIENCE  ACCEPTANCE 

THAN  ITS  NEAREST  COMPETITOR ! 

THE  NBC  RED 

Station  in  Buffalo 

5000  WATTS  930  Kilocycles 

Day  and  Night  in  center  of  dial 

jS*  HOOPER  STATION  LISTENING  INDEX,  8  a.m.  to  10:30  p.m.,  December  1941  and  January  1942 

Represented  by  EDWARD  PETRY  &  CO.,  Inc. 



B  ROADAST I N  G 

The  Weekly, Newsmagazine  of  Radio 

15c  the  Copy  $5.00  the  Year 

Canadian  &  Foreign    $6.00  the  Year 

Jroadcast  Advertisingr 

MARCH  2,  1942 
Published  every  Monday,  53rd  issue  (Yearbook  Number)  Published  in  February 

Vol.  22  •  No.  9 

WASHINGTON,  D.  C. 

"LORD,  PLEASE  SEND 

ME  AN  IOWA  FARMER/" 

%  If  you're  either  a  manufacturer  or  a  maiden! — 

if  you're  interested  in  either  marriage  or  in  mer- 

chandising! —  an  Iowa  farmer  is  just  about  the 

most  promising  prospect  you've  got,  these  days! 

This  year  Iowa  farmers  are  producing  one-twelfth 

of  all  the  Nation's  food  supply,  at  really  profitable 

prices.  This  year  the  Iowa  farmer's  income  is  re- 

ceiving a  larger  boost  than  that  of  probably  any 

other  classification  in  America. 

With  larger  spendable  income  than  in  1929,  and 

with  far  less  out-go  for  cars,  tires,  and  farm 

machinery,  Iowa  farm  people  in  1942  will  give  en- 

tirely new  sales  potentials  to  every  non-critical  prod- 

uct on  the  market. 

And  remember:  This  year,  Iowa  buying  will  be 

done  closer  to  home.  The  small  towns — even  the 

cross-roads  stores — will  get  most  of  the  consumers' 

dollars.  Hence  your  selling  efforts  must  be  more 

wide-spread  than  ever,  to  reach  all  city,  town,  and 

farm  markets.  Distribution  in  a  few  metropolitan 

stores  will  not  be  sufficient.  To  cover  Iowa,  this  year, 

you  more  than  ever  need  the  50,000-watt  voice  of 

WHO  —  the  voice  that  is  "listened-to-most"  by 

most  of  the  radio  homes  and  most  of  the  merchants 

in  Iowa.  .  .  .  Let  us  send  you  the  proof! 

WHO 

+ for  IOWA  PLUS!  + 
DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 
FREE  &  PETERS,  INC.  .  .  .  National  Representatives 



BKING  tM  Om 

Let  the  P.  O.  O.  E.  (Pay  Out  Or  Else)  Brigade  come  on  with  its  tor- 

turous threats  of  cancellation!  Let  it  attack  with  all  its  fury  and 

cunning.  We'll  turn  the  demons  back  with  results  that  will  make 

their  eyes  pop!  We're  fortified  with  a  45%  Commercial  Mail  In- 

crease so  far  this  year  and  our  line  of  communications  is  getting 

stronger. 

WWVA  has  the  Eastern  Ohio,  Western  Pennsylvania  and  Northern 

West  Virginia  Radio  Front  well  in  hand! 

50,DDD 

WATTS 

WHEELING,  WEST  VA. 

JOHN  BLAIR 
REPRESENTS  US  NATIONALLY 
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CENSORSHIP? 

ODAY  it's  an  ugly  word.  Usage  has 
changed  it  to  mean  an  odious  mixture  of 

propagandistic  half-truths  and  infamous 
lies.  It  reeks  of  Fascism  and  smells  of 

Nazism. 

Yet  there  are  some*  who  say  American  radio 
has  been  censored. 

Heaven  forbid  it! 

Better  that  every  single  American  station 

be  burned  and  every  receiving  set  smashed 

than  to  have  the  filthy  hand  of  Nazi  censor- 

ship at  the  controls  of  American  radio. 

No,  censorship,  as  applied  to  dictators'  ra- 
dios, has  not  tainted  the  American  net- 

works. 

Instead,  the  great  Fifth  Estate 

has  imposed  upon  itself  the 

"Blue  Pencil  of  Expediency" 
which  in  no  way  infringes 

upon  our  freedom  of  speech 

or  the  reporting  of  news,  but 

which  prevents  military  se- 
crets and  information,  dan- 

HARRy  L.  STONE,  Gcn'l.  Mgr. 

gerous  to  our  national  welfare,  from  falling 

upon  enemy  ears. 

Nothing  more. 

Any  representative  group  can  be  for  any- 
thing or  against  anything  and  its  voice  will 

be  carried  into  55,000,000  American  radio 

homes. 

Is  this  censorship? 

Hardly! 

Rather,  the  slight  changes  made  so  that 

military  secrets  and  pertinent  information, 

helpful  to  the  enemy,  will  not  be  revealed, 

is  the  war  time  "Blue  Pencil  of  Expediency." 

And  the  Fifth  Estate  will  use  it  only  for  the 

benefit  of  the  Allies  and  the  destruction  of 
the  enemy. 

WSM  is  proud  that,  as  a  part 

of  the  great  Fifth  Estate,  it  is 

serving  America  by  judicious- 

ly and  wisely  using  the  "Blue 

Pencil  of  Expediency"  when 
— and  only  when — it  is  neces- 

sary to  our  national  security. 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NflTIONflL    LIFE    AND    ACCIDENT    INSURANCE   COMPANY,  INC. 
NATIONAL.  REPRESENTATIVES,   EDWARD  PETRY  &  CO.,  INC. 

Published  every  Monday.  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second  class  matter  March  14,  193,3,  at  the  Post  Office  at  Washington,  D.  C.,  under  act  of  March  3,  1879. 
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Sales  for  you  right  here  •  • 

WWL  Dciytime  Coverage 
P!?.MaRY  and  SECONDARY 

You  get  both  with: 

i 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

Every  mailbag  at  WWL  is  sprinkled  with  letters  from 

distant  fans  scattered  throughout  the  world.  We  don't 
merchandise  our  steady  listeners  in  Canada,  the  West 
Indies  or  Alaska. 

But  we  do  know  that  here  in  the  Deep  South,  the  domi- 
nant medium  is  the  powerful,  prestige-carrying  50,000 

watt  clear-channel  voice  of  WWL,  New  Orleans. 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  — Nafl.  Representatives,  The  Katz  Agency,  Inc. 

BROAimSTI  NG 

The  Weekly/ Newsmagazine  of  Radio 

^rdadcast  Advertising 

March  2,  1942 

CONTENTS 

Freeze  Order  Permits  Flexibility   9 

New  Stay  Order  Sought  Against  Net  Rules   9 
Jansky  Named  WPB  Radio  Head   10 
FCC  Stresses  Radio's  Wartime  Role   10 
Radio  Outlook  Still  Favorable   12 

British  Government's  Ad  Success  * —  12 
Local  Boards  Decide  Radio  Draftees   14 

Advertising,  Franchise  Taxes  Forecast   16 
Shortwave  Plan  Submitted  To  Government   16 

NAB  14th,  16th  District  Meetings   18 
Miles  Meets  the  Dealer   20 

OFF  Planning  Radio  Time  Priorities   22 
Navy  To  Examine  Stories  of  Reporters   22 
Text  of  Decision  in  Network  Monopoly  Case   24 
Hawaii  Still  a  Major  Market   38 
Biddle  Secrecy  Bill  Draws  Criticism   47 
20,000  Take  Technician  Course   51 
Dumm  Asks  Two  More  Shortwave  Stations   54 
ASCAP  Suit  Dismissal  Plea  Refused   55 

AMP  Pact  Includes  Fox,  Warner  Bros.   55 

Engineers  at  Ohio  Conference   58 
Radio  Reassures  In  Coast  Blackout   62 

Evans  Heads  Three  Westinghouse  Divisions   62 

DEPARTMENTS 

Agencies    41 

Agency  Appointments   38 
Behind  the  Mike   36 
Bookshelf   34 

Buyers  of  Time   40 
Classified  Advertisements  61 
Control  Room    45 
Editorials   34 
FCC  Actions  —  60 

Meet  the  Ladies   33 

Merchandising   30 
Network  Accounts   60 
Personal  Notes   35 

Purely  Programs   46 
Radio  Advertisers   43 

Station  Accounts  "   42 
Studio  Notes   51 

We  Pay  Respects   35 
Hix  Cartoon   62 

Use  KFAB  to  build  your  sales. 
KFAB  is  reinforced  by  the  rigid 

confidence  of  its  listeners.  It's  strong 
in  the  farm  markets  throughout 
Nebraska  and  her  neighboring  states. 
It  has  erected  imposing  profits  for 
others.  Can  construct  the  same  for 

you.  There's  no  rationing  of  KFAB 
time  yet  .  .  .  but  better  wire,  today. 

DON  SEARLE— Gen 

Ed  Petry  &  Co.,  Not'l  Rep. L    I    N    C    O    I.  N 
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^  Every  day  in  the  week,  charming  Laura  May  Stuart  is  an  "invited"  guest  in  countless  of  Philadelphia 
homes.  .  .  .  Her  entree  is  a  radio  program  the  housewives  of  Philadelphia  rave  about — one  the  adver- 

tisers of  the  nation  swear  by  .  .  ."For  Women  Only",  a  participating  feature  broadcast  daily  at  9: 15  A.  M. 

.  .  .  Laura  May  Stuart's  popularity  with  buyer  and  seller  alike  is  attested  in  a  wealth  of  success  stories. 
On  a  single  25  cent  premium  offer,  2,250  returns;  on  two  sample  oflfers  4400  returns  for  the  second 

lowest  cost  per  inquiry  of  big  stations  used.  .  .  .  These  illustrations  are  typical.  There  are  many 

more.  Ask  about  them  and  about  the  daily  caller  in  the  city  of  homes,  Laura  May  Stuart! 

Philadelphia  •  WCAU  Building,  1622  Chestnut  Street  .  .  .  New  York  City  •  CBS  Building, 
485  Madison  Avenue  .  .  .  Chicago,  III.  •  Virgil  Reiter,  400  North  Michigan  Avenue  .  .  . 
Boston,  Mass.  •  Bertha  Bannon,  538  Little  Building  .  .  .  Pacific  Coast  •  Paul  H,  Roymer  Co. 



mofE  mm  the  days! 

ON  MARCH  18,  1922- 

While  the  House  of  Representatives  argued  whether  our  Army 

should  contain  100,000  or  150,000  men— 

While  rum-runners  and  bootleggers  led  the  crime  news— 

While  the  Brooklyn  Robins  were  training  and  Uncle  Robbie 

promised  that  they  "would  give  the  Yankees  more  strenuous 

opposition  than  they  did  last  year" — 

While  radio  itself  was  young  and  only  a  few  homes  were 

equipped  with  weird-looking  crystal  sets — 

On  March  18,  1922  —  a  new  radio  station  came  into  existence  — 
WHN  went  on  the  air! 

ON  MARCH  18,  1942- 

When  a  national  draft  law  provides  for  an  Army  of  8,000,000 

men  or  more — 

When  sabotage  and  espionage  are  the  great  concern  of  the  FBI  — 

When  the  National  League  Champion  Brooklyn  Dodgers  are 

training  to  meet  the  Yankees  again  in  the  World  Series  — 

When  radio  has  become  man's  most  useful  instrument  of  com- 

munication and  ninety-five  percent  of  our  homes  are  radio- 

equipped — 

On  March  18, 1942  —  WHN  begins  its  twenty-first  year !  Now  full 

50,000  Watts,  America's  most  powerful  independent  station,  its 
promise  for  the  future  far  surpasses  its  achievements  of  the  past. 

1540  Broadway 
NEW  YORK  CITY 

BRyant  9-7800 

WHN 

50,000  WATTS 

1050  KILOCYCLES 

Chicago  Office 
360  N.  Michigan 

Randolph  5254 

New  York's  oldest  independent  station  — established  March  18,  1922 

1922      ★    TWENTIETH  ANNIVERSARY   ★  1942 
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THE  NATIONAL  SPOT  STATION 

5000 

WATTS 

DAY  and 

NIGHT! 

BALTIMORE 

APPOINTS 

JOHN  BLAIR 

&  COMPANY 

EFFECTIVE 

.VMIiAFtH  ..ly  194*2 

BALTIMORE  OWNED 

BALTIMORE  OPERATED 

BALTIMORE  PREFERRED! 

O 

4V
' REAL 

•  Your  John  Blair  man  is  ready  right  now 

with  the  facts  you  need  on  Baltimore  and 

Baltimore's  Pioneer  Broadcast  Station.  He 

knows  ...  in  dollars  and  cents  .  .  .  how  sub- 

stantially Baltimore  business  is  booming.  He 

knows  how  effectively  WFBR  will  help  you 

sell  Baltimore  listeners  and  tap  Baltimore 

dollars  .  .  .  through  its  unequalled  produc- 

tion facilities,  its  tested  live-talent  shows  and 

its  real  merchandising  support.  And  your 

John  Blair  man  will  give  you  these  impor- 

tant facts  the  way  you  want  them  .  .  .  quickly, 

completely,  intelligently. 

MERCHANDISING 

SUPPORT! 

BASIC 

MUTUAL 

UNEQUALLED 

PRODUCTION 

FACILITIES! 

o 

FOR  COMPLETE  AND  DETAILED  INFORMATION 

ASK  A  JOHN BIAIR MAN! 



ONE    OF  A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE    &    PETERS  STATIONS 

L.  B.  WiLSOS 

PRESIDENT  AND  GENERAL  MANAGER,  WCRY,  CINCINNATI 

1903 

1910 
1911- 

1923 
1925 

1929 
1931 

1937 
1939 

Entered  show  business  at  age  of  12,  running 
magic  lantern  theater  in  dad's  basement. Became  actor  and  toured  Europe. 
1923  Experience  in  newspaper  work,  retail 
business,  theater  management  and  executive director  of  Chamber  of  Commerce. 
President,  Stanwood  Boiler  Corp. 
President,  Doermann-Roehrer  Co. 
President,  Covington-Cincinnati  Bridge  Co. 
Started  theater  chain. 
Bought  two  banks,  merged  them,  became 
president. Founded  WCKY,  became  its  president. 
Took  over  general  management  of  WCKY 
in  addition  to  presidency. 
Upped  WCKY  power  to  20,000  watts. 
Made  WCKY  a  50.000-wattstation,  built  new 
studios  in  Hotel  Gibson,  Cincinnati;  affiliated 
station  with  CBS. 

E VER  since  he  entered  the  radio  business 

by  founding  Station  WCKY  in  1929,  L.  B. 
Wilson  has  become  increasingly  famous  as 

one  of  the  industry's  most  outstanding  show- 
men. But  take  a  look  at  his  thumb-nail 

biography  above,  and  youll  see  that  L.  B.'s 
achievement  extends  far  beyond  mere  show- 

manship alone.  First  and  foremost  he  is  a 

successful  business  man. 

Come  to  think  of  it,  business  sense  is  the 

really  essential  ingredient  in  every  success- 
ful career.  In  our  work  as  radio  station 

representatives  we  have  always  selected  our 

own  personnel  for  their  proven  records  of 

success  either  in  advertising  or  merchandis- 
ing, or  in  general  business.  Hence  every 

one  of  our  fifteen  good  men  is  fully  qualified 

to  advise  with  you  both  as  a  business  man 

and  as  a  highly  specialized  expert  on  radio 
advertising  itself.  ... 

True,  every  one  of  us  is  primarily  engaged 

in  "selling".  But  having  business  sense,  we 
know  that  the  best  way  to  sell  is  to  offer 

the  right  merchandise,  at  the  right  time,  at 

the  right  price.  If  that's  the  way  you  like 
to  be  "sold",  you'll  find  we're  your  sort  of 

people,  here  in  this  pioneer  group  of  radio- 
station  representatives. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .   .     MINNEAPOLIS-ST.  PAUL WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  ..IOWA  .  .  . 
WHO  DES  MOrNES 
woe    .......  DAVENPORT 
KMA  SHENANDOAH 

.  . . SOUTHEAST . .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  . .  . 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  . .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 

Free  &  Peters,  ii 

x\  Pioneer  Radio  Station  Representatives \  Since  May,  i()^2 

i. 

CHICAGO:  i8o  N.Michigan  NEWYORK:  247  Park  Aie.  SAN  FRANCISCO:  1 11  5////fr  HOLLYWOOD:.  15/2  N.  Gor</o«  ATLANTA:  322  Palmer  BlJg. 
Franklin  6373_    _^  Plaza  5-4131  Sutter  4353  .    Gladstone  3949  .  Ma^n  5667 
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Freeze  Order  Leaves  Room  for  Flexibility 

Individual  Facts  to 

Guide  FCC  in 

Grants 

THE  PHYSICAL  structure  of 
the  American  broadcasting 
system  is  frbzen  —  but  not 
frozen  stiff — under  orders  and 
interpretations  approved  last 
week  by  the  War  Production 
Board  and  the  FCC,  acting  in 
unison. 

While  Donald  Nelson,  WPB 
chairman,  announced  approval 
Feb.  24  of  the  freeze  order 
recommendations  made  to  the 
WPB  and  FCC  Feb.  12  by  the 
Defense  Communications 
Board,  the  FCC  issued  a 

"memorandum  opinion"  which 
also  had  the  effect  of  approv- 

ing the  freeze  order  but  which  was 
designed  primarily  to  set  forth  the 
policy  and  procedure  to  be  followed 
by  the  FCC  in  its  wartime  handling 
of  standard  broadcast  applications. 

Just  As  Announced 

The  freeze  order  was  approved 
exactly  as  first  announced  [Broad- 

casting, Feb.  16],  though  this  was 
anticipated  in  view  of  the  fact  that 
James  Lawrence  Fly  is  chairman 
both  of  DCB  and  FCC  with  which 
the  WPB  is  working  in  close  har- 
mony. 

Mr.  Nelson  simply  announced 
that  "a  plan  for  drastic  limitations 
on  all  new  construction  of  stand- 

ard broadcast  facilities  in  the 

United  States"  had  been  adopted, 
adding  only  that  "the  program  also 
limits  any  changes  in  broadcast  fa- 

cilities". This  was  amplified  by J.  S.  Knowlson,  WPB  Director  of 
Industry  Operations,  with  merely 
the  statement  that  "future  priori- 

ties assistance  to  enable  builders 
to  obtain  critical  materials  would 
be  in  accord  with  the  plan."  The 
WPB  officials  left  to  the  FCC  the 
details  of  working  out  methods  of 
executing  the  freeze  order,  and  pre- 

sumably will  grant  priorities  here- 
after only  on  recommendation  of 

the  FCC. 

The  FCC's  opinion  was  designed 
to  clarify  the  procedure  to  be  fol- 

lowed in  carrying  out  the  policy 
laid  down,  which  in  its  simplest 
terms  is  that  future  construction 
will  be  considered  and  authorized 

only  in  the  light  of  availability  of 
equipment  under  WPB  restrictions 
on  critical  materials  and  of  the 
need  for  primary  service  to  be  pro- 

vided either  by  new  stations  or  by 
improvement  of  the  facilities  of 
existing  outlets. 

Significant  in  the  FCC  statement 
of  policy,  however,  was  the  asser- 

tion [see  page  10]  that  "it  is  not 
clear  at  this  time  that  the  expan- 

sion of  broadcasting  should  be  en- 
tirely eliminated  for  the  duration 

of  the  war"  since  "for  the  best 
war  effort  it  is  important  that 
there  be  adequate  broadcast  facili- 

ties throughout  the  nation." 
While  the  new  policy  and  pro- 

cedure leave  considerable  discre- 
tion and  leeway  to  the  FCC,  which 

is  still  the  judge  and  jury  over 
individual  applicants,  the  net  effect 
of  the  order  will  be  to  slow  down 
new  construction  and,  as  materials 
become  harder  if  not  impossible  to 
get,  virtually  to  halt  any  radical 
changes  in  the  existing  plant  set- 

up except  under  military  exigen- 

Supreme  Court  Appeal 

From  2-1  Decision 

Is  Next  Phase 

PEEPARING  to  appeal  to  the 
Supreme  Court  of  the  United 
States  from  the  2-to-l  decision  of 
the  statutory  three-judge  Federal 
District  Court  in  New  York,  which 
on  Feb.  21  held  that  it  had  no 
jurisdiction  to  adjudicate  the  va- 

lidity of  the  FCC's  network  monop- 
oly rules,  counsel  for  CBS  and 

NBC  went  before  the  same  court 
last  Friday  afternoon  to  ask  for 
an  order  staying  the  effective  date 
of  the  rules  pending  appeals  to 
the  highest  tribunal. 

To  Rule  This  Week 

Reasonably  good  prospects  of  an- 
other stay  of  the  network-monop- 

oly regulations  pending  appeal  to 
the  U.  S.  Supreme  Court  were  seen 
following  last  Friday's  arguments 
of  the  network  and  Government 
counsel.  However,  the  court  re- 

served judgment,  but  indicated  its 
ruling  would  be  forthcoming  soon 
— possibly  Monday. 

cies.  Whether  exceptions  will  be 
more  prevalent  than  the  rule,  re- 

mains to  be  seen.  The  key  to  the 
future  is  equipment.  Unless  re- 

leased by  the  military  or  by  WPB 
it  may  soon  be  unavailable  in  view 
of  the  current  conversion  of  prac- 

tically all  radio  factories  to  100% 
war  production. 

Three  Main  Points 

As  set  forth  in  its  "memorandum 
opinion",  the  FCC  "will  grant  no 
standard  broadcast  station  applica- 

tion unless  a  showing  is  made  that : 
"(1)  Construction  (if  any)  pur- 

suant to  the  grant  will  not  involve 
the  use  of  materials  of  a  type  de- 

termined by  the  WPB  to  be  criti- 
cal; or 

"(2)  Where  the  application  is 
for  new  standard  broadcast  sta- 

tion, the  station  will  provide  pri- 
mary coverage  of  an  area  no  sub- 

stantial part  of  which  already  re- 
ceives primary  service  from  one 

or  more  standard  broadcast  sta- 
tions; or 

Full  texts  o^  majority  and 
minority  decisions  of  the 
New  York  District  Court  in 
the  network  monopoly  case 
will  be  found  on  pages  24-28. 

The  court  stated  flatly  it  would 
sign  pleadings  authorizing  appeal 
of  the  issue  to  the  highest  tribunal, 
but  heeded  suggestions  of  NBC  and 
CBS  counsel  that  this  be  done  after 
action  on  the  renewed  motion  for a  stay. 

After  Charles  Evans  Hughes  Jr., 
chief  counsel  for  CBS,  had  told  the 
court  that  efforts  to  short-cut  the 
Supreme  Court  proceedings,  by 
procuring  suspension  of  the  rules 
during  a  test  case  on  an  affiliate's 
license  renewal,  had  been  rejected 
by  FCC  General  Counsel  Telford 
Taylor,  Judge  Learned  Hand,  who 
wrote  the  Feb.  21  decision,  point- 

edly observed  that  the  court  would 
have  favored  such  a  course.  This 
procedure,  he  stated,  had  been  rec- 

ommended by  the  majority  in  its 

opinion. John  T.  Cahill,  NBC  chief  coun- 
sel, likewise  advised  the  court  that 

an   independent  proposal  he  had 

"(3)  Where  the  application  is 
for  a  change  in  the  facilities  of  an 
existing  standard  broadcast  sta- 

tion, the  change  will  result  in  a 
substantial  new  primary  service 
area  no  substantial  part  of  which 
is  already  provided  vdth  primary 
service  from  one  or  more  standard 

broadcast  stations." Footnoted  to  these  three  basic 
provisions,  the  Commission,  in  re- 

ferring to  "primary  service", 
states:  "As  here  used,  'primary 
service'  includes  service  to  be  ren- 

dered pursuant  to  an  outstanding 
broadcast  construction  authoriza- 

tion." It  also  states  that  the  FCC 
Standards  of  Good  Engineering 
Practice  will  be  used  as  a  guide  in 
the  determination  of  primary 
service. 

Under  existing  standards  'pri^ mary  service  is  regarded  as  a  sig- 
nal of  from  10  to  50  mv.  per  meter 

in  city  or  downtown  areas;  2  to 
10  mv.  per  meter  in  city  residential 
areas,  and  .25  to  .5  mv.  per  meter 
in  rural  area^,  depending  upon  the 

made  to  this  end  had  been  rejected 
by  the  FCC.  Previously  both  NBC 
and  CBS  counsel  had  argued  that 
irreparable  injury  would  result  to 
them  and  their  affiliates  if  a  stay 
were  not  procured.  Affiliates,  they 
argued,  would  not  be  disposed  to 
challenge  the  rules  and  there  would 
be  no  assurance  of  proceedings  in 
which  the  networks  could  intervene 
to  test  jurisdiction. 

Judge  Hand  observed  that  with- 
out relief  pendente  lite  the  net- 

works might  be  "wrecked." MBS  Asks  Status  Quo 

Mr.  Taylor  opposed  the  argument 
down  the  line,  holding  that  the 
effort  of  the  networks  was  to  hinder 
and  delay.  He  contended  the  indus- 

try was  not  united,  pointing  out 
that  MBS  throughout  the  proceed- 

ings had  suffered  by  the  delay.  The 
public  also  might  be  injured,  he 
observed. 
Donald  C.  Beelar,  Washington 

associate  of  Louis  G.  Caldwell,  ap- 
pearing as  counsel  for  MBS,  briefly 

supported  the  FCC  argument.  He 
said  the  "status  quo  is  causing 
Mutual  irreparable  injury,"  and  de- 

{Continued  on  page  56) 

New  Stay  of  Network  Rules  Is  Sought 
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Broadcasting^ s  Vital  Role  in  Wartime 

Stressed  by  FCC  in  Its  Freeze  Ruling 

season  of  the  year,  noise  level  and 
kindred  technical  factors. 

Determination  of  whether  new 
areas  proposed  to  be  served  already 
receive  primary  service  from  one 
or  more  stations,  obviously  gives 
the  Commission  considerable  dis- 

cretion— but  always  the  check  and 
balance  remains  the  availability  of 
equipment.  Newcomers  into  the 
field  would  apparently  have  little 
or  no  chance  of  getting  new  sta- 

tions on  the  air ;  those  already  hold- 
ing construction  permits  for  new 

or  improved  facilities  [Broadcast- 
ing, Feb.  23]  will  probably  be  per- 

mitted to  complete  their  construc- 
tion, though  if  they  seek  extensions 

of  completion  dates  they  must 
prove  to  the  Commission  that  they 
have  the  needed  materials  and  have 
already  started  to  build. 

Maintenance  Problem 

Requests  involving  essential  re- 
quirements for  repair  or  mainte- 

nance, the  Commission  declares, 
"will  be  treated  as  heretofore," 
which  is  taken  to  mean  that  the 

Commission's  engineers  will  con- 
tinue to  demand  high  standards  of 

performance.  However,  they  may 
later  relax  arbitrarily  rigid  re- 

quirements somewhat  if  materials 
become  unavailable. 

At  the  Commission  it  was  stated 
that  nearly  every  station  grant 
already  made,  but  pending  license 
to  cover  construction  permit,  in- 

volves an  individual  problem  which 
must  be  met  as  presented.  The 
Commission  could  easily  continue 
its  past  liberal  policy  in  making 
future  grants,  but  henceforth  the 
problem  is  one  of  getting  materials 
whose  unavailability  may  render 
certain  applications  inadvisable  and 
hearings  on  them  "a  waste  of 
time". 

Amplifying  the  three  basic  policy 

principles,  the  Commission's  opin- ion states: 

"Applications  not  heretofore 
acted  upon  which  do  not  fall  with- 

in one  of  the  three  prescribed 
categories  will  be  designated  for 
hearing  upon  appropriate  issues. 
In  cases  heretofore  designated  for 
hearing,  where  notice  of  issues  has 
already  been  announced,  specific 
issues  appropriate  to  the  new  pol- 

icy will  be  added.  Cases  which  have 
already  been  heard  will,  when  nec- 

essary to  apply  the  new  policy,  be 
redesignated  for  hearing  upon 
issues  under  this  policy.  Cases  in 
which  proposed  findings  have 
already  been  issued  will  be  deter- 

mined as  heretofore. 

"Applicants  who  consider  that 
their  applications  satisfy  the  new 
requirements  may  wish  to  support 
their  applications  by  filing  a  proper 
petition  supported  by  affidavit  set- 

ting forth  detailed  data  on  this 
point. 

Extension  Requests 

"In  cases  where  an  application 
has  heretofore  been  granted  sub- 

ject to  approval  of  a  further  appli- 
cation to  be  filed  by  the  applicant, 

such  further  application  will  not 
be  granted  unless  the  proposal 
meets  the  requirements  set  forth 
above,  or  the  applicant  has,  pur- 

THE  IMPORTANT  place  of  Amer- 
ican broadcasting  in  the  war  pic- 
ture is  emphasized  by  the  FCC  in 

its  "memorandum  opinion"  cover- 
ing policy  and  precedure  for 

handling  broadcast  applications  un- 
der the  newly-promulgated  freeze order. 

That  adequate  broadcast  facili- 
ties are  important  for  the  best  war 

effort,  that  expansion  of  broad- 
casting should  not  be  eliminated 

and  that  every  part  of  the  country 
should  receive  a  good  radio  serv- 

ice, is  asserted  in  the  preamble  to 
the  outline  of  policy  and  procedure 
[covered  in  story  on  page  9]. 
"We  have  not  yet  reached  that 
goal,"  the  preamble  states  in  re- 

ferring to  a  lack  of  service  in 
some  parts  of  the  country. 

"The  Commission  must  apply  the 
test  of  public  interest  in  exercis- 

ing its  licensing  function,"  it  is stated.  The  text  of  the  opening 

paragraphs  of  the  "memorandum 
opinion"  follows: 

Because  of  the  present  war  emer- 
gency, the  Commission  is  called  upon 

to  formulate  a  policy  and  procedures 
for  the  future  handling  of  standard 
broadcast  station  applications.  The  ef- 

fective conduct  of  the  war  is,  of  course, 
a  paramount  consideration  for  all  of 
us.  The  requirements  of  the  ai-med services  have  created  a  shortage  of  the 
critical  materials  and  skilled  person- 

nel required  for  the  construction,  op- 
eration, and  maintenance  of  radio 

broadcast  stations.  This  must  inevit- 
ably affect  plans  for  the  increase  or 

suant  to  the  grant,  actually  com- 
menced construction  or  made  sub- 
stantial expenditures  for  materials 

or  equipment  prior  to  the  date 
hereof. 

"The  Communications  Act  con- 
templates that  construction  per- 

mits should  not  be  issued  or  al- 
lowed to  remain  outstanding  where 

there  is  no  reasonable  prospect  of 
completion  of  the  proposed  con- 

struction within  a  reasonable  pe- 
riod of  time.  Hence,  requests  for 

extensions  of  completion  dates 
under  standard  broadcast  authori- 

zations will  not  be  granted  by  the 
Commission  unless  the  applicant 
can  by  proper  petition  show  that 
the  proposed  construction  meets 
the  requirements  set  forth  above, 
or  that  the  applicant  has  actually 
commenced  construction  prior  to 
the  date  hereof  and  has  available 
all  the  critical  materials  and  equip- 

ment necessary  to  the  completion 
thereof. 

"However,  requests  for  extension 
of  completion  dates  under  authori- 

zations issued  in  cases  where  pro- 
posed findings  are  now  outstanding 

will  be  granted  if  the  requirements 
set  forth  above  are  met,  or  if  the 
applicant  has  available  all  critical 
materials  and  equipment  necessary 
for  completion. 

"The  foregoing  requirements 
may  be  waived  where  changes  in 
facilities  are  required  to  be  made 
by  any  agency  of  the  Federal 

Government." The  last  proviso  was  explained 
as  referring  to  a  case,  for  example, 

improvement  of  broadcast  facilities. 
However,  it  is  not  clear  at  this 

time  that  the  expansion  of  broadcast- 
ing should  be  entirely  eliminated  for 

the  duration  of  the  war.  For  the  best 
war  effort,  it  is  important  that  there 
be  adequate  broadcast  facilities 
throughout  the  nation.  The  three  Gov- ernmental agencies  concerned  with  this 
problem — the  Defense  Communications 
Board,  the  War  Production  Board,  and 
the  FCC — are  in  agreement  that,  so 
far  as  possible,  every  part  of  the 
country  should  receive  a  good  radio 
service.  We  have  not  yet  reached  that 

goal. 
It  follows  that  the  scarce  materials 

and  limited  personnel  available  to  the 
broadcast  services  should  be  carefully 
conserved  to  meet  this  basic  need.  The 
public  interest  clearly  requires  such 
conservation  and  the  Commission  must 
fipply  the  test  of  public  interest  in 
exercising  its  licensing  functions. 

The  problem  as  to  materials  is  of 
course  primarily  the  concern  of  the 
War  Production  Board.  On  Jan.  30, 
1942,  the  Commission  announced  in  a 
press  release  that  at  the  request  of 
the  DOB,  pending  the  adoption  of  a 
specific  policy  by  that  board  and  the 
WPB,  the  Commission  would  make  no 
further  grants  for,  the  construction  of 
stations  or  authorize  changes  in  exist- 

ing standard  broadcast  transmitting 
facilities  where  all  or  a  substantial 
part  of  the  proposed  new  primary  serv- 

ice area  already  receives  primary  serv- ice from  one  or  more  other  stations. 
The  DCB.  on  Feb.  12.  made  its  further 
specific  recommendations  to  the  Com- mission and  to  the  WPB.  Cooperating 
with  both  those  boards,  the  Commis- 

sion has  now  worked  out  a  policy  and 
procedures  for  the  handling  of  new 
and  pending  standard  broadcast  ap- 
plications. 

where  the  military  authorities 
should  decide  that  a  particular 
station  must  be  moved  for  pur- 

poses of  strategy.  It  is  also  con- 
ceivable that  the  FCC  itself  might 

decide  to  shuffle  stations  about  for 
reasons  of  better  distribution  of 
war  information  if  desired  by  an- 

other Federal  agency.  Private  con- 
siderations, it  was  said,  may  of 

necessity  have  to  give  way  to  the 
larger  public  welfare  if  demanded 
by  the  higher  authorities. 

Other  Services  Later 
Special  policies  are  now  being 

formulated  with  respect  to  FM, 
television  and  facsimile  station, 
auxiliary  broadcast  services  and 
experimental  operation.  These  will 
take  into  account  the  "technical 
experimental  benefits  to  be  gained 
especially  insofar  as  they  assist 

the  war  effort". 
Applications  involving  interna- tional broadcast  stations  will  be 

considered  and  acted  upon  in  ac- 
cordance with  policies  worked  out 

in  cooperation  with  other  Govern- 
mental agencies  concerned  with 

this  field,  meaning,  of  course,  the 
Office  of  the  Coordinator  of  Infor- 

mation (Donovan  Committee)  and 
the  Office  of  the  Coordinator  of 
Inter- American  Affairs  (Rocke- 

feller Committee).  Their  plans  for 
more  extensive  and  better  inte- 

grated shortwave  broadcasting  to 
the  rest  of  the  world  are  now  being 
debated  [Broadcasting,  Feb.  16] 
and  the  FCC  is  expected  to  play 
a  considerable  part  in  effectuating 
them  when  finally  determined. 

JANSKY  IS  ISAMED 
WPB  RADIO  HEAD 

C.  M.  JANSKY  Jr.,  senior  partner 
in  the  Washington  consulting  en- 

gineer firm  of  Jansky  &  Bailey,  has 
been  appointed  chief  of  the  radio 
section.  Communications  Branch, 
War  Production  Board,  and  has 
taken  an  indefinite  leave  of  ab- 

sence from  his  firm,  which  will 
continue  under  the  direction  of 
Stuart  L.  Bailey.  That  Mr.  Jansky 
had  been  called  to  the  post  and 
would  probably  take  it,  was  ex- 

clusively reported  in  the  Feb.  23 
Broadcasting.  The  firm  will  con- 

tinue under  the  same  name. 
In  his  new  position,  Mr.  Jansky 

will  have  charge  of  surveying  fac- 
tory production  facilities  and  de- 

termining radio  equipment  require- 
ments for  all  phases  of  radio  com- 

munications, including  broadcast- 
ing, under  the  plan  calling  for  com- 

plete conversion  of  radio  factories 
to  war  production  [Broadcasting, 
Feb.  23].  His  immediate  superior 
is  Leighton  H.  Peebles,  chief  of  the 
Communications  Branch,  under 
whom  also  fall  the  telephone  and 
telegraph  sections.  Mr.  Peebles 
heretofore  has  been  handling  radio 
matters,  including  contacts  with 
DCB  and  FCC  in  connection  with 
the  newly  promulgated  freeze  or- 
der. 

Organization  of  the  staff  to  be 
under  Mr.  Jansky  and  the  surveys 
to  be  conducted  by  his  department 
may  slow  up  further  development 
of  the  war  conversion  picture  in 
the  industry  for  the  present.  It  was 
said  at  WPB  headquarters,  how- 

ever, that  restrictions  aimed  to- 
ward war  conversion  would  become 

increasingly  tighter.  It  was  empha- sized that  the  selection  of  Mr. 

Jansky's  staff  would  be  done  care- 
fully and  methodically  to  insure  its 

smooth  functioning  in  the  final 
setup. 

Mr.  Jansky  is  a  former  electri- 
cal engineering  professor  at  the  U 

of  Minnesota,  his  father  being  pro- 
fessor-emeritus of  the  U  of  Wis- 

consin School  of  Electrical  Engi- 
neering. He  is  a  past  president  of 

the  Institute  of  Radio  Engineers. 

Chesterfield  Spots 

ABSENT  from  the  spot  radio  field 
for  several  years,  Liggett  &  Myers 
Tobacco  Co.,  New  York,  on  Feb.  16 
started  a  test  campaign  of  250 
transcribed  jingle  announcements 
on  three  Chicago  stations  for  Ches- 

terfield cigarettes.  Of  two-minute 
duration,  the  jingles  feature  popu- 

lar or  Gilbert  &  Sullivan  music, 
and  are  running  on  WAAF,  WJJD 
and  WCFL.  Also  being  used  for 
70  spots  weekly  is  WIND,  Gary, 
Ind.  Although  it  is  probable  the 
test  schedule  may  result  in  a 
nationwide  campaign,  no  confirma- 

tion could  be  obtained  from  Newell- 
Emmett  Co.,  New  York,  agency  in charge. 

More  Get  Vimms 

LEVER  BROS.  Co.,  Cambridge, 
Mass.,  this  week  and  next  adds 
five  New  York  stations  to  the  34 

already  carrying  one-minute  tran- scribed daytime  announcements 
and  evening  chain  breaks  for  its 
new  Vimms  vitamin  product.  Sta- 

tions are  WOR  WNEW  WHN 
WMCA  WQXR.  Agency  is  BBDO, 
New  York. 
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Candy  Firms  Stay  on  the  Air 

Despite  Problem  of  Priorities 

Mars  Main  Exception  as  Others  Continue  Their 

Radio  Campaigns  and  Conduct  Test  Drives 

ADJUSTING  distribution  and  pro- 
duction problems  to  cope  success- 

fully with  the  WPB  allotments  of 
sugar,  leading  candy  bar  manufac- 

turers have  indicated  to  Broad- 
casting their  intention  of  main- 
taining current  radio  schedules. 

Some  manufacturers  are  conduct- 
ing limited  tests  in  certain  mar- 

kets, it  was  learned. 
One  exception,  however,  is  Mars 

Inc.,  which  on  March  30  is  discon- 
tinuing Dr.  I.  Q.  on  90  NBC-Red 

stations,  Mondays  at  9-9:30.  It  has 
been  reported  that  other  sponsors 
have  been  interested  in  the  pro- 

gram placed  through  Grant  Adv., 
Chicago  [see  story  on  this  page]. 

Expansion  Plans 

Testing  and  expansion  are  tak- 
ing place  in  the  schedules  of  E.  J. 

Brach  &  Sons,  Chicago  (Brach  al- 
mond nougat  bar),  and  Schutter 

Candy  Co.,  Chicago  (Bit-O-Honey) . 
The  former  account,  concentrating 
in  the  Chicago  area,  is  using  five- 
minute  early  morning  newscasts 
six  times  a  week  on  WBBM  through 
United  Adv.  Corp.,  Chicago.  Schut- 

ter is  conducting  one-minute  spot 
announcement  tests  through  Rogers 
&  Smith,  Chicago,  on  WGN,  Chi- 

cago, and  WEEI,  Boston,  with  a 
Defense  Bond  giveaway  for  lucky 
wrappers.  If  the  test  is  successful, 
plans  call  for  expansion  into  about 
30  markets. 

D.  L.  Clark  Co.,  Pittsburgh 
(Clark  bar),  on  Feb.  26  will  shift 
Service  With  a  Smile  from  its  pres- 

ent time  on  58  Blue  stations  at 
8:30-9  p.m.  to  a  half -hour  earlier  at 
8-8:30  p.m.,  and  has  indicated  that 
it  will  renew.  A.  P.  Hill  Co.,  Pitts- 

burgh, is  agency. 
Williamson  Candy  Co.,  Chicago 

(Oh  Henry!)  will  continue  its 
present  Famous  Jury  Trials,  half- 
hour  drama  on  63  Blue  stations,  it 
was  said.  Aubrey,  Moore  &  Wal- 

lace, Chicago,  has  the  account. 
Planters  Expanding 

Planters  Nut  &  Chocolate  Co., 
Wilkes-Barre,  Pa.,  has  been  stead- 

ily increasing  its  schedule  of  news 
programs  in  the  interest  of  its 
5-cent  peanut  package.  Goodkind, 
Joice  &  Morgan  places  a  portion  of 
this  business.  Planters  also  spon- 

sors What's  On  Your  Mind  on  CBS 
Pacific  network  through  Raymond 
R.  Morgan  Co.,  Hollywood. 

Other  candy  bar  manufacturers 
reporting  maintenance  of  present 
spot  schedules  are  Paul  F.  Beich, 
Bloomington,  111.  (Whiz),  placed 
by  Arthur  MeyerhofT  &  Co.,  Chi- 

cago; Bunte  Brothers,  Chicago, 
placed  by  Presba,  Fellers  &  Presba, 
Chicago,  and  Curtiss  Co.,  Chicago 
(Baby  Ruth  and  others),  which  is 
in  its  second  year  on  CBS  with  five- 
minute  newscasts  on  39  stations,  as 
well  as  in  a  half-dozen  markets 

with  spot  announcements.  C.  L. 
Miller  Co.,  Chicago,  handles  the 
Curtiss  account. 

Big  Demand 
Analysis  of  effects  of  priorities 

on  sugar,  published  by  the  National 
Confectioners  Assn.,  points  out  that 
manufacturers  may  receive  credits 
for  sugar  used  in  candy  sold  to 
military  or  naval  reservations  and 
vessels.  The  WPB  sugar  order 
issued  last  week  for  the  month  of 
March  continues  the  February  al- 

lotment to  manufacturers,  based  on 
80%  used  in  the  same  month  last 

year. Current  trade  reports  show  a 
20%  demand  for  candy  bars  above 
last  year,  and  as  a  result  a  num- 

ber of  manufacturers  have  ra- 
tioned their  jobbers  and  are  with- 

drawing secondary  brands  from  the 
market,  concentrating  on  big  sell- 

ers and  keeping  up  production  of 
last  year.  In  some  cases,  experi- 

ments with  dextrose  in  place  of 
sucrose  are  proving  satisfactory 
and  the  corn  sugar  may  come  into 
the  wider  use. 

Another  factor  in  the  confection- 
ery advertising  picture  is  the  fact 

that  the  manufacturer  pays  the 
freight  on  candy  bars.  As  a  result, 
a  number  of  manufacturers  are  ex- 

pected to  concentrate  on  nearby 
markets  in  an  effort  to  save  freight 
costs.  Stations  in  these  areas  will 
come  in  for  their  share  in  this 
business. 

Trammell  Improving 

NILES  TRAMMELL,  president  of 
NBC,  operated  on  several  weeks 
ago  for  appendicitis,  is  recuperat- 

ing in  Roosevelt  Hospital.  His  con- 
dition is  reported  good. 

Maddux  V-P  of  WOR 
RUFUS  C.  MADDUX,  director  of 
sales  of  WOR,  New  York,  since  De- 

cember 1940,  has  been  elected  vice- 
president  in  charge  of  sales  for  the 

station,  according 

R|^&^^^
    to   an  annou

nce- 

■^M^    ment    by    A.  J. 

\     McCosker,  WOR 

4gp,  president
.  Prior to  entering  radio, 

1^  /     Mr.  Maddux  was kJ"^  managing  direc- fSL  tor   of  the  New 
"^^Ij^Hlg   Jersey  Council, assistant  sales 

Mr.  Maddux     manager    of  the New  England  Di- vision of  the  Vacuum  Oil  Co.,  sales 
manager  of  the  New  England  Di- 

vision of  Pan-American  Petroleum, 
and  director  of  advertising  for  the 
New    England    Council,    in  that order. 

Riggio  and  Mars 
Cancel  Net  Series 

Maxwell  House  Drops  Serial 
Due  to  Container  Change 

LAST  WEEK  saw  the  cancellation 
of  three  network  programs  by  their 
sponsors,  in  all  cases  a  result  of 
the  war,  either  directly  or  indi- rectly. 

Invoking  its  war  cancellation 
clause,  Riggio  Tobacco  Co.,  New 
York,  on  Feb.  25  discontinued  its 
thrice-weekly  series  on  Mutual,  fea- 

turing Ted  Straeter  and  Jerry 
Wayne.  M.  H.  Hackett,  New  York, 
agency  for  Regent  cigarettes,  de- 

nied that  the  war  had  affected  for- 
eign tobacco  shipments,  but  stated 

the  company  wished  to  avoid  "long 
commitments"  for  advertising  its 
products,  keeping  promotion  on  a 
more  "mobile"  basis  in  case  of emergency. 

Candy  Firm  Off 
Second  sponsor  to  cancel  last 

week  was  Mars  Candy  Co.,  Chi- 
cago, which  will  take  off  the  NBC 

Dr.  I.Q.  program  after  the  March 
80  broadcast.  Heard  Mondays,  9 : 30- 
10    p.m.,   the   program  promotes 

VIMMS  AND  GIRL  show  radio's  ability  to  get  manufacturers  and 
distributors  together  to  mutual  advantage.  WLAW,  Lawrence,  Mass.,  ar- 

ranged this  dinner  at  the  Andover  Country  Club  where  R.  Webb-Peplow, 
assistant  to  the  president  of  Lever  Bros.,  told  key  druggists  of  Essex 
County  about  Vimms,  Lever's  new  vitamin  tablets.  Seated  (left  to  right)  : 
William  H.  Glover,  past  president,  Mass.  School  of  Pharmacy;  Mr.  Webb- 
Peplow;  Joseph  P.  Oakes,  WLAW;  Russell  Wood  and  Edward  Shea, 
Lever  Bros.  Standing:  Allan  J.  Battershill,  president,  Lawrence  Whole- 

sale Drug.  Co.;  James  W.  Daly,  president,  J.  W.  Daly  Co.;  "Miss  Vimms," otherwise  Ann  Michael,  of  WLAW;  John  J.  Mahoney,  Lever  Bros.  Vimms 
has  extended  its  transcribed  spot  campaign  to  34  stations  in  20  markets. 
Agency  is  BBDO,  New  York  [Broadcasting,  Feb.  16]. 

Morrell  to  Switch 

To  Dry  Packaging 

Calls  Off  Its  Cancellation  of 

Sunday  Afternon  Program 
JOHN  MORRELL  &  Co.,  Ottumwa, 
la.,  has  developed  a  dehydrated  dog 
food  containing  the  same  ingredi- 

ents as  its  canned  dog  food  Red 
Heart,  enabling  the  company  to 
continue  to  market  the  product. 

The  company's  radio  programs — 
Bob  Becker's  Chats  on  Dogs  on  32 
NBC-Red  stations,  Sundays  at  2- 
2:15  p.m.  (CWT)  and  on  WGN, 
Chicago  an  hour  earlier — although 
slated  to  go  off  the  air  on  Feb.  22, 
have  been  renewed  effective  March 
1  and  will  continue  without  inter- 

ruption. In  addition,  spot  radio 
will  be  used  to  introduce  the  new 

product,  which  will  not  make  its 

appearance  for  a  few  weeks.  Pack- 
aging and  labeling  details  are  be- 

ing worked  out. 

Same  Food  Value 
Morrell  &  Co.  thus  becomes 

one  of  the  first  to  roll  up  its  sleeves 
and  solve  the  packaging  problem, 
which,  because  of  the  restrictions 
placed  on  tin  cans  threatened  to 
eliminate  Red  Heart  from  the 
market. 

The  radio  program  will  be  used 
exclusively  to  reassure  the  owners 
of  dogs  that  there  is  no  shortage 
of  dog  food,  and  to  give  hints  on 
the  conservation  of  present  stocks 
of  canned  Red  Heart  in  the  hands 
of  dealers  and  dog  owners  until  the 
new  product  makes  its  appearance. 
The  new  product  will  retain  the 
same  nutritional  values  as  the 
canned  dog  food,  will  be  easy  to 
handle,  and  will  be  prepared  simply 
with  addition  of  water.  Henri, 

Hurst  &  McDonald,  Chicago,  han- 
dles the  account. 

Mars  candy  bars,  production  of 
which  will  be  curtailed  because  of 
the  sugar  shortage.  Agent  is  Grant 
Adv.,  Chicago. 

Because  of  the  WPB  order  re- 
ducing the  manufacture  and  use  of 

tin  containers.  General  Foods  Corp., 
New  York,  will  discontinue  the 
CBS  serial  Kate  Hopkins,  Angel  of 
Mercy  with  the  April  3  broadcast. 
Although  Maxwell  House  coffee, 
which  the  program  promotes,  is  cur- 

rently testing  glass  containers,  the 
company  has  decided  to  take  the 
program  off  until  packaging  prob- 

lems have  been  more  clearly  worked 
out.  Agency  is  Benton  &  Bowles, 
New  York. 

Although  John  Morrell  &  Co., 
Ottumwa,  la.,  had  notified  NBC 

that  it  was  taking  Bob  Becker's Chats  About  Dogs  off  the  air,  the 
company  is  renewing  the  show  as 
of  March  1  [see  story  above]. 

WISE  Joins  MBS 
WISE,  Asheville,  N.  C,  on  Feb.  23 

joined  MBS  as  the  network's  199th affiliate.  Owned  by  WISE  Inc.,  the 
station  operates  on  1230  kc,  250 
watts. 
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Radio  Industry  Outlook  Still  Favorable 

Over-All  Increase  Is  Seen  but  Danger 

Of  Unpredictables  Is  Recognized 

Mr.  Pellegrin  was  asked  by  Broadcasting  to  prepare  this  article 
on  the  basis  of  his  most  recent  surveys  of  the  immediate  and  pros- 

pective outlook  for  radio  advertising  in  relation  to  the  war  and  in 
comparison  with  other  media.  The  over-all  picture  he  presents  is 
reasonably  heartening  in  view  of  the  world  situation,  though  individ- 

ual opinion  may  differ  with  his  prediction  that  network  advertising 
for  the  immediate  future  will  remain  about  the  same,  that  national 
spot  decline  slightly  and  that  local  vjill  increase.  For  the  NAB 
membership,  Mr.  Pellegrin  recently  completed  a  study  of  'Wartime 
Radio  Advertising'  which  is  a  revision  of  his  analysis  of  'The  Effect 
of  Priorities  of  Radio  Advertising'  issued  last  September. 

By  FRANK  E.  PELLEGRIN 
Director,  Department  of  Broadcast  Advertising 

National  Association  of  Broadcasters 

AS  COMMERCIAL  radio  finds  itself  in  the  first  wartime 
period  of  its  history,  American  broadcasters  have  no  reliable 
past-performance  charts  to  guide  them. 

Rapid  and  drastic  changes  in  business  and  advertising  have 
alarmed  some,  confused  others.  Advertising  losses  have  been 
noted  in  some  fields,  with  increases  in  other  fields.  And  this 

uncertainty  has  been  added  to  the  broadcaster's  already  heavy burden. 

The  problems  facing  commercial  wartime  radio  are  nu- 
merous and  serious.  Charges  against  wartime  advertising  as 

an  economic  waste,  the  possibility  of  unwarranted  regulation 
or   excessive   censorship,   the   in-   .  
creased  tax  load  and  the  certainty 
of  further  increases,  the  demand  on 

radio's  manpower  to  fill  essential 
posts  in  the  armed  forces — these 
are  only  a  few  of  the  complicated 
problems  brought  about  by  the  new 
order. 

And  Then  Pearl  Harbor 

Whether  the  industry  can  survive 
these  and  other  unprecedented  trials 
will  depend  largely  on  its  ability  to 
maintain  revenue,  and  thus  show 
that  it  is  capable  of  sustaining  the 
traditional  American  system  of 
free,  competitive  broadcasting. 

To  help  the  industry  plot  its 
course  through  the  uncharted  seas 
of  wartime  commercial  broadcast- 

ing, the  NAB  has  gathered  the  un- 
emotional and  objective  opinions  of 

many  advertising  leaders  here  and 
abroad,  as  well  as  the  facts  on 
what  has  happened  to  radio  in  Can- 

ada and  Australia,  where  the  war 
effort  preceded  ours  by  two  years. 

This  NAB  survey,  nearly  a  year 
in  the  making,  resulted  in  a  study 
on  The  Effect  of  Priorities  on  Radio 
Advertising,  released  to  the  indus- 

try last  September.  Offered  only  as 
a  tentative  guide,  the  opinions  given 
then  by  various  contributors  were 
vindicated  almost  to  the  letter  in 
the  following  three  months. 

Then  came  Pearl  Harbor.  The 

pre-war  "exploratory"  radio  chart 
was  rapidly  outdated  in  a  rush  of 
new  priorities,  restrictions,  ration- 

ing, the  "all-out"  conversion  of 
some  industries,  and  all  the  other 
factors  you  know  so  well.  Therefore 
new  surveys  were  made,  new  opin- 

ions sought,  new  trends  noted. 
The  result  is  a  revised  outlook 

for  radio  advertising,  but  one  that 
is — and  must  be — heavily  qualified. 

The  heartening  conclusion,  how- 
ever, as  of  this  moment,  is  that 

radio  is  due  for  an  over-all  increase 

in  business  during  the  predictable 
future.  What  will  happen  after  that 
— perhaps  in  six  months,  more  or 
less — is  anybody's  guess. 

At  the  outset,  it  is  obvious  that 
radio  sales  staffs  face  a  greater 
challenge  today  than  ever  before, 
and  must  be  constantly  on  the  alert 
to  adapt  their  pattern  to  changing 
conditions. 

Sales  efforts  should  be  at  least 
temporarily  diverted  from  those 
fields  which  have  been  affected  by 
material  priorities,  and  directed  in- 

to other  fields  with  greater  poten- 
tialities. All  station  records  of  last 

year's  volume  and  sources  of  reve- 
nue should  be  interpreted  in  this 

new  light,  and  sales  quotas  altered accordingly. 

Spendable  Income 
At  the  base  of  the  problem  is  the 

extent  of  spendable  national  income. 
In  1941,  national  income  was  85 

billion  dollars;  Federal  taxes  took 
14  billion.  The  national  income  for 
1942  is  estimated  variously  at  from 
92  to  110  billion,  and  taxes  may  be 
27  billion.  The  increase  in  taxes, 

however,  will  largely  be  taken  "off 
the  top,"  and  will  not  materially 
affect  the  consuming  power  of  those 
best  able  to  pay. 

On  the  other  hand,  the  great  in- 
crease in  national  income  will  large- 

ly filter  through  "at  the  bohtom," and  will  raise  the  purchasing  power 
of  millions  of  wage-earners  and 
their  families.  These  form  the  vast 

army  of  consumers  for  radio  adver- 
tised products. 

The  National  Resources  Commit- 
tee declares  that  60%  of  the  U.  S. 

dollar  market  is  made  up  of  fami- 
lies with  annual  incomes  of  less 

than  $2,000.  Because  of  pre-war  de- 
fense spending,  500,000  American 

families  in  1940  moved  up  from  the 
$l,000-a-year  class  into  a  higher 
bracket,  and  the  estimate  for  1941 
is  that  2,250,000  additional  families 
did  likewise. 

Benefits  of  Advertising  Drives 

By  British  Government  Shown 

Writer  in  Commerce  Department  Periodical  Says 

Similar  Paid  Campaign  Would  Be  Helpful  Here 

that  Jesse  Jones  is  Secretary  of 

Commerce,  and  noted  that  "this 
advocacy  of  Government  use  of 
advertising  space  by  the  organ  of 
Mr.  Jones'  department,  is  in  con- 

trast to  the  proposal  by  some  of 
the  Treasury  tax  experts,  who  have 
been  drafting  the  new  7  billion 
dollar  program,  that  concerns  en- 

gaged exclusively  in  war  produc- 
tion should  not  be  allowed  to  charge 

up  advertising  as  a  business  ex- 
pense— and  therefore  as  a  legiti- 
mate deduction  from  income  for 

income  tax  purposes. 
"Of  interest  in  connection  with 

the  attitude  of  these  tax  experts," 
the  Times  continued,  "is  the  fact 
that  private  enterprise  is  now  pay- 

ing for  and  contributing  for  Gov- 
ernment purposes  an  amount  of  ad- 

vertising space  which  has  been  esti- 
mated at  between  $20,000,000  and 

$30,000,000  and  that  the  Treasury 
Department  is  said  to  have  almost 
90%  of  this  space. 
"On  the  other  hand,  the  U.  S. 

Government,  as  in  the  case  of  the 
{Continued  on  page  50) 

SOMETHING  of  a  stir  was  created 
in  advertising  circles  last  week 
when  Domestic  Covimerce,  week- 

ly bulletin  of  the  Dept.  of  Com- 
merce, devoted  its  leading  article 

to  the  subject  "Advertising  Puts 
Punch  Into  Britain's  War  Ef- 

fort" and  concluded  with  the  fol- 
lowing statement: 

"We  have  quoted  at  length  from 
this  resume  of  English  experience 
in  the  most  important  field  of  war, 
the  minds  of  men,  because  it  seems 
necessary  that  similar  propaganda 
is  vitally  needed  here.  This  may 
be  a  war  of  production.  A  machine 
never  surrenders.  It  just  quits  op- 

erating. Men  surrender,  quit  before 
the  ultimate  victory,  because  their 
minds  falter,  their  wills  fail,  be- 

fore the  machines  which  they  op- 
erate are  destroyed." 

Ad  Drive  Hinted 

This  led  the  New  York  Times 
to  headline  a  Feb.  24  Washington 

dispatch  based  on  the  article :  "Ad- 
vertising Drive  by  U.  S.  Is  Hinted." The    Times    dispatch  emphasized 

Current  tax  provisions  do  not 
materially  affect  incomes  under 

$2,000,  and  although  new  tax  pro- 
posals now  under  consideration  will 

broaden  the  base,  the  purchasing 

power  of  America's  mass  market  is 
steadily  growing,  giving  radio  ad- vertisers a  far  more  fertile  field  for 
the  promotion  of  available  goods. 

So  true  is  this  that  radio  has 

fallen  in  step  with  the  nation's economists  by  cooperating  with  the 

Treasury  Department  in  a  power- ful drive  to  withdraw  billions  of 
this  new  income  from  trade  chan- 

nels for  the  purchase  of  Defense 
Bonds,  not  only  because  of  the 
paramount  and  patriotic  necessity 
of  financing  the  war,  but  also  to 
avert  inflation. 

Canada's  Experience 
t 

But  to  offset  this  partial  diver 
sion,  rationing  and  priorities  have 
made  it  impossible  for  millions  of 
consumers  to  buy  costly  items  such 
as  automobiles,  appliances  and  even 
homes.  Therefore,  in  view  of  even 
the  most  optimistic  predictions  of 
total  Defense  Bond  sales  and  other 
diversions  of  income,  broadcasters 
— and  advertisers — have  little  to 

fear  regarding  America's  ability  to 
purchase  radio-advertised  products. 

The  wartime  experiences  of  Can- 
ada and  Australia  may  be  taken  as 

a  guide,  although  some  interpreta- 
tion is  required  because  of  different 

conditions  prevailing.  Thus  far 
their  early  experiences  have  sub- 

stantially, but  not  entirely,  been 
duplicated  here. 

Figures  for  the  first  half  of  1941 
in  Canadian  radio  advertising,  as 
compared  with  the  first  half  of 
1940,  may  be  expected  roughly  to 
approximate  our  experiences  in  the 
first  half  of  1942  as  compared  with 
the  first  half  of  1941,  allowing  for 
certain  variables.  The  Canadian 

figures  show  that  network  adver- 
tising held  its  own;  that  national 

spot  business  showed  a  15%  in- 
crease,  and  that  local  advertising! 
showed  a  25%  increase. 

Predicting  the  Future 

The  immediate  prediction  for  the] 
United  States,  however,  on  the 
basis  of  present  evidence,  is  that  I 
network  advertising  will  remain 
about  the  same;  that  national  spot 

advertising  may  show  a  slight  de- 
crease, and  that  local  advertising 

will  show  an  increase. 

The  only  point  at  issue  there  is 
the  matter  of  national  spot  billing. 
But  the  fact  that  this  showed  an 
increase  in  Canada  during  the  first 
half  of  1941  does  not  necessarily 
mean,  of  course,  that  it  will  con- tinue to  increase  in  1942. 

Drastic  rationing  and  the  appli- 
cation of  priorities  did  not  go  into 

effect  in  Canada,  in  many  lines, 
until  after  they  had  taken  place  in 
the  United  States.  In  other  words, 
although  Canada  entered  the  war 
at  an  earlier  date,  its  industrial 
conversion  was  more  gradual  than 

(Continued  on  page  i8) 
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SORRY, 

CLEVEDON 

I  thought 

your  name 

was  Smith! 
9f 

Profitable  advertising,  we've  been  told,  sells  the 
greatest  number  at  the  lovi^est  cost. 

That's  axiomatic. 
WOR  believes  in  it. 

For,  of  all  media,  radio  gives  today's  advertiser  the 
greatest  opportunity  to  reach  the  greatest  number.  But 

in  that  opportunity  lies  a  danger  for  the  agency  or 
advertiser  w^ho  nov^^  relies  on  size  of  audience  alone. 

This  is  a  period  of  shifting  incomes,  interests,  and 

listening  habits.  Limited  audience  measurements  no 

longer  apply. 
WOR  knows  this. 

And  this  knowledge  is  based  on  facts  uncovered  by 

the  "WOR  Continuing  Study  of  Radio  Listening  in 
Greater-New  York."*  This  personal  interview  sampling 
goes  on  continuously,  month  after  month.  It  finds  out, 
from  actual  talks  with  all  kinds  of  listeners  in  all  kinds 

of  homes,  what  programs  get  their  greatest  attention, 

what  holds  their  interest  longer,  wins  their  confidence 

and  makes  them  buy. 

This  is  a  pioneer  venture  for  WOR,  but  it  is  not 

experimental.  It  brings  to  local  radio  —  for  the  first 

time,  we  believe  —  a  continuing  means  of  evaluating 

the  listener  as  a  human  being,  not  a  mathematical  digit. 

It  offers  the  sponsor  a  method  of  pre-determining  his 

audience;  of  speaking  to  the  Clevedons  or  the  Smiths. 

Or  both.  Thus  a  program  on  WOR  begins  working  from 
its  first  moment  on  the  air.  This  cuts  a  low  station  cost 

lower  and  boosts  the  profit  on  each  product  unit  sold. 

Such  knowledge  is  a  very  good  reason  why  it  pays 

to  discuss  your  time  buying  problems  with  WOR. 

at  1440 

WOR 

Broadway, 

m 

New  York 

^  "Here's  Morgan",  that  unique  WOR  show  starring  the  unpredictable  Henry  Morgan,  was 

shown  to  have  21  listeners  in  every  ten  homes  checked — a  hitherto  rarely-checked  audience- 

plus.  Contrary  to  belief,  Morgan  is  NOT  a  sophisticate' s  darling.  He  appeals  to  ALL  income 

groups  in  ALL  kinds  of  homes. 



Radio  Employes  Draft  Status 

Left  to  Local  Boards,  Stations 

Selective  Service  Says  Deferments  Are  Dependent 

On  Replaceability  and  Value  to  Station 

PLACING  the  matter  of  securing 
induction  deferments  for  radio  per- 

sonnel squarely  on  the  shoulders 
of  station  management  and  local 
boards,  Selective  Service  officials 
in  Washington  last  week  stated 
that  deferment  of  men  in  all  sta- 

tion departments  would  be  contin- 
gent on  two  essential  considera- 

tions— availability  of  replacement 
and  value  of  the  particular  employe 
to  the  station  affected. 

It  was  also  emphasized  that  any 
memoranda  being  sent  to  local 
boards  from  Selective  Service 

Headquai'ters  were  based  on  stud- 
ies made  in  various  fields  which 

considered  the  number  of  employes 
engaged  in  a  particular  occupation 
and  the  value  of  the  employment 
to  the  community. 

It  was  indicated  that  activity  or 
association  with  the  war  effort  and 
maintenance  of  the  general  social 
structure  were  prime  considera- 
tions. 

Memoranda  Misconstrued 

Directing  attention  to  newspaper 
articles  covering  a  press  confer- 

ence held  Feb.  21  by  Brig.  Gen. 
Lewis  B.  Hershey,  chief  of  Selec- 

tive Service,  referring  to  possible 
deferments  of  radio  and  newspa- 

per employes,  it  was  stated  that 
a  misconception  had  arisen  re- 

garding "general  memoranda"  be- 
ing sent  to  local  boards.  In  no  case, 

it  was  said,  are  these  memoranda 
to  be  considered  as  "directives". 
They  can  only  be  considered  as  ad- 

vice to  "be  careful"  in  the  han- 
dling of  cases  involving  employes 

in  certain  essential  occupations,  it 
was  added.  Radio  has  been  recog- 

nized by  Selective  Service  Head- 
quarters as  an  essential  arm  in  the 

war  effort,  which  would  thus  in- 
clude the  industry  in  Selective 

Service  deferment  considerations 
[Broadcasting,  Jan.  19]. 

It  was  further  emphasized  that 
deferment  by  a  local  draft  board  of 
any  station  employe  does  not  grant 
an  exemption  to  the  employe.  It 
was  pointed  out  that  every  draft 
registrant  is  reclassified  on  the 
average  of  every  six  months  and  in 
some  draft  boards  this  reclassifica- 

tion is  as  rapid  as  every  ten  days. 
Consequently,  it  was  said,  the 
problem  of  drafting  of  station  em- 

ployes must  be  faced  by  station 
managements  upon  every  local 
board  reclassification. 

Forthcoming  Problem 
Stations  face  an  additional  draft 

problem  March  17  when  the  na- 
tional drawing  will  be  held  to  de- 

termine order  numbers  for  men  be- 
tween ages  of  20-21  and  35-44,  who 

registei'ed  for  the  draft  Feb.  16.  No 
figures  are  available  on  the  num- 

ber of  radio  employes  included  in 

these  age  groups,  but  it  is  believed 
that  a  great  many  key  employes 
will  be  affected  by  the  drawing. 
At  NAB  headquarters  it  was 

stated  that  recommendations  have 
been  made  to  Selective  Service 
headquarters  asking  for  deferment 
of  key  station  employes,  especially 

technicians,  to  prepare  a  "retrench- 
ment" program  for  replacement  of 

drafted  men.  This  program  would 
involve  building  up  employe  re- 

serves for  replacement  purposes. 
It  was  pointed  out  that  the  Radio 

Technicians  Training  Program, 
launched  by  the  NAB,  cooperating 
through  the  Division  of  Engineer- 

ing Science,  Management  Defense 
Training  of  the  U.  S.  Office  of  Edu- 

cation, may  provide  the  needed  res- 
ervoir of  technician  replacement. 

It  is  hoped  by  the  NAB  that  enough 
men  can  be  trained  through  the 
program  to  take  care  of  both  the 
needs  of  the  armed  forces  and  sta- 

tions seriously  affected  by  the 
draft.  With  temporary  deferment 
granted  to  essential  employes,  it 
was  pointed  out,  more  time  would 
be  given  to  training  of  replace- 

ments and  stations  would  then  not 

be  seriously  affected  by  the  change- 
over. 

Retrenchment  Hoped 

Hope  was  also  expressed  at  the 
NAB  that  among  the  trainees  in 
the  technician  program  there  would 
be  found  enough  men,  either  over 
draft  age  or  physically  unsuited 
for  combat  service,  who  could  be 
used  to  offset  draft  inroads  on  sta- 

tion personnel. 
To  offset  criticism  regarding  re- 

quests for  draft  deferment,  it  was 
suggested  in  some  circles  that  the 
industry  make  no  strong  efforts  to 

be  placed  in  a  "favored"  class. 
Commenting  on  the  duty  falling  on 
Selective  Service  quarters  in  de- 

termining "essential"  and  "non- 
essential" men  in  the  war  effort, 

retired  Brig.  Gen.  Hugh  S.  Johnson, 
in  his  syndicated  column  of  Feb. 

24,  stated,  "It  is  only  in  the  Gov- 
erment's  interest  that  the  man  is 
taken — not  his  interest." 

George  Norton  in  Army 
GEORGE  W.  NORTON  Jr.,  owner 
of  WAVE,  Louisville,  last  week  was 
commissioned  a  captain  in  the 
Army  Air  Corps  and  has  been  as- 

signed to  the  Procurement  and  As- 
signment Division  with  the  duty  of 

guiding  qualified  men  in  the  South- 
east into  suitable  non-combative 

posts.  His  quarters  will  be  estab- 
lished shortly  in  the  Post  Office 

Bldg.  in  Knoxville,  and  he  will  have 
as  his  territory  Kentucky,  Tennes- 

see, Mississippi,  Alabama,  Georgia, 
Florida  and  the  Carolinas.  He  has 
taken  leave  from  the  law  firm  of 
Crawford,  Middleton,  Milner  and 
Seelbach,  of  which  he  is  a  partner. 

Radio  in  Milk  Drive 
MILK  FOUNDATION,  Chicago, 
an  association  pf  dairymen  and  dis- 

tributors in  the  Chicago  area,  has 
announced  tentative  plans  for  a 
$200,000  advertising  campaign  for 
increased  milk  consumption.  All 
media  including  radio  will  be  used, 
according  to  Carl  Dayesnroth,  ex- 

ecutive secretary.  An  agency  has 
not  yet  been  appointed. 

FCC  Recognizes 

Operator  Scarcity 
Eases  Requirements  as  Draft 
Officials  Urge  Leniency 

RECOGNIZING  the  growing  short- 
age of  first-class  radiotelephone 

operators,  caused  by  military  de- 
mands for  experienced  operators, 

the  FCC  on  Feb.  21,  upon  recom- 
mendation of  the  DCB,  relaxed  its 

operator  requirements  to  permit  op- 
eration of  stations  of  any  class  by 

holders  of  radiotelegraph  first  or 
second-class  operator  licenses  or 
radiotelephone  second-class  opera- 

tor licenses. 

Shortage  of  operators  has  also 
been  given  sympathetic  attention  by 
Selective  Service  officials  in  Wash- 

ington, who  have  sent  a  general  rec- 
ommendation to  local  draft  boards 

requesting  utmost  consideration  of 
radio  technical  employes  in  all  cases 
deemed  essential  to  the  maintenance 

or  operation  of  stations  [Broad- casting Feb.  23]. 

New  Qualifications 
The  new  FCC  regulation  provides 

that  at  least  one  first-class  radio- 
telephone operator  must  be  em- 

ployed by  each  station  to  provide 
technical  operation  of  the  station 
and  to  provide  any  necessary  major 
adjustments  of  transmitter  equip- 

ment. It  is  intimated  in  the  regula- 
tion that  holders  of  other  licenses 

may  make  minor  adjustments  in 
transmitter  equipment. 

It  is  further  provided  that  in  the 
event  of  unavailability  of  a  first- 
class  radiotelephone  operator  for  a 
major  transmitter  adjustment,  the 
station  affected  must  cease  opera- 

tion until  an  operator  is  available. 
Previous  FCC  regulations  held 

that  only  first-class  radiotelephone 
{Continued  on  %>age  60) 

FCC  Resumes  Issuance 

Of  New  Ham  Licenses 

FOLLOWING  the  request  of  the 
War  and  Navy  Departments,  the 
FCC  has  resumed  issuance  of  new 
amateur  radio  operator  licenses,  it 
was  announced  last  Thursday.  The 
Office  of  Civilian  Defense  and  the 
DCB,  it  is  understood,  also  have 
submitted  requests  for  reissuance 
of  amateurs'  licenses.  The  FCC 
was  advised  by  the  War  and  Navy 
Departments  that  classification  of 
men  for  the  services  is  facilitated 
greatly  if  qualified  radio  operator 
applicants  are  in  a  position  to 
verify  their  claims  by  exhibiting  a license. 

Following  cessation  of  amateur 
station  operators  after  declaration 
of  war,  the  FCC  pursued  a  policy 
of  not  issuing  new  amateur  opera- 

tor licenses  or  amateur  station  li- 
censes. Examinations  for  the  for- 

mer were  continued,  however 
[Broadcasting,  Dec.  15].  As  a  re- 

sult there  are  now  approximately 
1,500  applicants  who  have  passed 
the  examination  for  operators'  li- censes and  are  now  qualified  to 
come  under  the  new  ruling. 

National  Biscuit  Plans 
NATIONAL  BISCUIT  Co.,  New 
York,  whoch  has  used  spot  cam- 

paigns for  two  years  for  NBC 
Bread,  is  planning  a  similar  series 
in  mid-March  using  one-minute 
transcriptions  about  12  times  week- 

ly in  20  markets.  No  further  de- 
tails have  been  released  by  McCann- 

Erickson,  New  York,  agency  in charge. 

Lady  Esther  Test 
LADY  ESTHER  Co.,.  Chicago,  on 
March  9  will  start  a  test  campaign 
for  its  cosmetic  products,  using 
evening  chain-breaks  on  about  18 
stations,  and  one-minute  daytime announcements  on  WTIC  and 
WDRC,  Hartford.  It  is  understood 
that  if  the  test  proves  successful, 
the  campaign  may  be  enlarged. 
Agency  is  Pedlar  &  Ryan,  New York. 

CORNELL'S  CO-ED  ENGINEER,  22-year-old  Beatrice  Mead,  daughter 
of  a  Long  Island  toolmaker,  operates  the  controls  of  Cornell's  commer- 

cial broadcasting  station,  WHCU,  Ithaca,  N.  Y.  The  slim,  vivacious  bru- 
nette is  an  electrical  engineering  student  who  ranks  in  the  top  third  of 

a  senior  class  containing  33  males.  Prof.  True  McLean,  of  the  engineer- 
ing school,  who  is  also  chief  engineer  of  WHCU,  cites  Miss  Mead  as  an 

example  for  thousands  of  other  women  who  are  eligible  for  training 
courses  as  radio  technicians  to  take  the  place  of  men  called  up  for  service. 
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Tax  on  Advertising  Revenues 

And  Franchise  Levy  Forecast 

Proposals  for  New  Legislation  Are  Believed  to 

Include  Double  Imposts  on  Broadcastng 

Shortwavers  Put 

Plan  of  Operation 

Up  to  Government 

Paley  Advances  an  Alternative 
At  Meeting  in  New  York 

BELIEF  that  the  near  future  will 
bring  about  a  settlement  of  the 
present  disagreement  between  the 
Government  agencies  and  the  coun- 

try's shortwave  broadcasters  over 
the  policy  of  international  broad- 

cast operations  to  be  followed  for 
the  duration  of  the  war  was  ex- 

pressed late  last  week  by  William 
S.  Paley,  president  of  CBS. 

Queried  by  BROADCASTING  con- 
cerning details  of  the  so-called 

"Paley  Plan"  which  he  is  reported 
to  have  proposed  as  an  alternative 
to  the  proposals  of  the  Donovan  and 
Rockefeller  Committees  [Broad- 

casting, Feb.  23],  Mr.  Paley  said 
he  was  not  in  a  position  to  make  it 
public  and  since  the  plan  "does  not 
represent  the  thinking  of  the  in- 

dustry" it  should  not  be  publicized. 
Stating  the  shortwave  broadcast- 

ers are  taking  "no  selfish  position" 
in  this  matter  and  that  "commercial 
interests  as  such  are  completely 
secondary,"  Mr.  Paley  said  broad- 

casters have  repeatedly  expressed 
their  willingness  to  do  all  in  their 

power  to  aid  in  the  nation's  war 
efforts.  "All  our  differences,"  he 
said,  "are  over  the  degree  of  Gov- 

ernment control  that  should  be  ex- 
ercised." His  plan,  he  explained, 

was  "just  one  attempt  to  achieve  a 
meeting  of  minds"  and  was  in  no sense  final. 

Operators  Discuss  Plan 
The  Paley  Plan  was  presented,  it 

was  learned,  at  a  meeting  of  short- 
wave broadcasters  held  in  New 

York  last  Tuesday,  attended  by  rep- 
resentatives of  CBS,  NBC,  West- 

inghouse  and  General  Electric,  the 
major  American  operators  of  inter- 

national stations.  Copies  of  the  plan 
have  been  submitted  to  the  Office  of 
the  Coordinator  of  Information 
(Donovan  Committee)  and  the 
Office  of  the  Coordinator  of  Inter- 
American  Affairs  (Rockefeller 
Committee) . 

In  essence,  the  Paley  proposal  is 
said  to  call  for  grouping  of  the 
country's  shortwave  broadcasters 
into  two  organizations,  thus  main- 

taining the  competitive  situation 
which  has  played  an  essential  part 
in  the  development  of  the  domestic 
American  system  of  broadcasting, 
whose  service  to  the  listening  pub- 

lic is  unparalleled  anywhere  else 
in  the  world. 

This  dual  arrangement,  it  is 
understood,  would  extend  through 
Latin  America  as  well  as  in  this 
country.  It  is  also  understood  that 
under  this  plan  operation  of  the 
shortwave  stations  would  be 
handled  by  practical,  experienced 
broadcasters,  working  in  close  co- 

operation with  Governmental  offi- 
cials and  agencies. 

Both  the  Donovan  and  Rocke- 
feller plans,  on  the  other  hand,  are 

said  to  call  for  almost  complete 
Governmental  control.  The  former, 

(Continued  on  page  54) 

HEARINGS  on  the  nation's  big- 
gest tax  bill  to  raise  7  billion  dol- 
lars in  new  levies,  which  are  to 

start  March  3  before  the  House 
Ways  &  Means  Committee,  may 
bring  to  light  once  again  pro- 

posals for  a  special  impost  on 
broadcast  revenues  or  franchise 
tax  on  radio  facilities. 

A  franchise  levy  and  the  contro- 
verted 5-15%  tax  on  net  time  sales 

thrown  out  by  Congress  last  year 
are  hinted  by  tax  experts  in  Wash- 

ington to  be  definitely  within  the 
proposals  to  be  offered  by  the 
Treasury  when  the  hearings  open 
this  week.  The  new  Treasury  pro- 

posals will  be  divulged  with  the  ap- 
pearance of  Secretary  of  the  Treas- 

ury Henry  Morgenthau  Jr.  as  the 
first  committee  witness. 

General  Advertising  Tax 

Reports  on  the  tax  proposals 
from  usually  reliable  sources  indi- 

cate that  newspapers  and  maga- 
zines also  face  a  tax  on  advertis- 

ing revenues.  This,  according  to 
the  reports,  would  assess  about 
$7,000,000  upon  broadcasting  time 
sales.  However,  because  of  deduc- 

tions from  corporation  income  and 
excess  profits  taxable  returns,  the 
actual  levy  might  really  produce 
between  $4,000,000  and  $5,000,000. 

Also  expected  as  a  certainty  are 
increases  in  the  income  tax  on  all 
corporations.  It  is  felt  the  surtax 
rate  may  be  raised  so  that  with 
the  normal  income  levy  of  24%,  the 
combined  tax  will  amount  to  a  rate 
of  45%.  The  excess  profits  tax  is 
expected  to  be  increased,  although 
some  form  of  average  earnings 
plan  is  expected  to  be  retained.  In 
the  past  the  Treasury  has  vigor- 

ously opposed  a  tax  on  the  average 
earnings  basis  but  Senator  George 
(D-Ga.),  chairman  of  the  Senate 
Finance  Committee,  has  expressed 
the  opinion  that  no  attempt  will  be 
made  by  the  Treasury  to  revive  the 
fight  with  Congress  on  this  form  of 
revenue  raising. 

It  is  understood  the  Administra- 
tion is  opposed  to  enactment  of  a 

general  sales  tax  and  it  is  not  ex- 
pected the  Treasury  will  sanction 

such  a  move.  However,  there  is 
growing  sentiment  in  Congress  for 
this  form  of  tax  since  it  represents 
an  easy  method  of  raising  part  of 
the  new  revenues. 

It  was  indicated  this  sentiment 
on  the  part  of  Congress  was 
brought  out  in  meetings  held  last 
week  by  Treasury  and  Congres- 

sional tax  experts  who  discussed 
the  basic  outline  for  the  program. 

Another  tax  gaining  favor  in 
Congress,  it  is  understood,  is  a 
withholding  tax  on  salaries.  This 
is  especially  favored  by  Senator 
George  who  stated  that  a  withhold- 

ing tax  would  prevent  any  sharp 
boost  in  existing  rates  on  corporate 
and  individual  income  taxes. 

A  report  that  a  15%  horizontal 
tax  would  be  levied  on  all  adver- 

tising media  and  would  bring  an 
estimated  $100,000,000,  was  dis- 

counted by  Treasury  experts  re- 
cently [Broadcasting,  Feb.  16]. 

It  is  not  known  how  this  fig- 
ure was  arrived  at  in  view  of  esti- 

mated IV2  billion  dollars  annual 
revenue  of  all  advertising  media, 
which  would  bring  such  a  tax  far 
above  $100,000,000.  If  this  tax  plan 
reappears,  it  is  presumed  that  sub- 

stantial exemptions  would  be  pro- 
vided due  to  the  greater  corpora- 

tion income  and  excess  profits  taxes 
in  the  new  program,  and  it  is  be- 

lieved the  estimate  will  be  brought 
down  at  least  within  the  $100,000,- 
000  figure  because  of  these  deduc- tions. 

Thrown  Out  Last  Year 

Last  year,  following  action  by 
Congress  which  knocked  out  a  pro- 

posed radio  franchise  tax,  an  alter- 
native proposal  was  made  to  tax 

gross  billings  of  stations  with  a 
view  to  raising  $10,000,000  to  $15,- 
000,000  in  revenues.  This  was 
recognized  as  discriminatory  and 
Congress  dropped  the  proposal. 

In  view  of  the  revival  of  interest 
in  these  taxes,  it  is  expected  that 
revenue  for  the  Government  from 

any  radio  tax  would  be  far  in  ex- 
cess of  last  year's  estimates  be- 
cause of  the  greatly  increased  gross 

SWEATER  GIRL  of  WLW,  Cincin- 
nati, is  Lucille  Norman,  staff 

singer,  who  left  for  Hollywood  last 
week  after  successful  screen  tests 
for  MGM  in  New  York.  She  won  a 
Metropolitan  Auditions  of  the  Air 
contest  two  months  ago,  and  lately 
has  been  studying  at  the  Cincinnati 
Conservatory  of  Music.  She  is  a 
discovery  of  Howard  Chamberlain, 
who  signed  her  up  for  a  mortuary 
program  on  KLZ,  Denver,  when  he 
was  program  director  of  that  sta- 

tion, and  who  engaged  her  at  WLW 
when  he  became  assistant  program 
director  of  that  station. 

billings  of  stations  in  1941  and  the 
estimates  made  for  the  early  part 
of  1942. 

Further  speculation  on  the  tax 
picture  brings  out  the  fact  that  in 
view  of  the  recent  conversion  or- 

ders affecting  receiver  manufactur- 
ers, a  new  tax  on  sets  and  parts 

does  not  appear  likely.  However,  as 
expressed  by  Secretary  Morgen- 

thau, the  loss  of  taxable  sources 
will  only  make  the  burden  increas- 

ingly larger  on  available  sources. 
It  is  expected  the  basic  policy  of 

excess  profits  taxation  will  be  re- 
tained. This  is  reported  to  be 

favored  by  Congressional  leaders. 
Under  the  policy,  corporations 
would  be  allowed  to  use  as  a  base 
either  the  average  earnings  for  the 
years  1936-39  or  the  rate  of  return 
on  invested  capital  during  those 

years,  whichever  is  the  more  ad- vantageous. 
Present  schedule  of  the  House 

Ways  &  Means  Committee  for  the 
new  tax  hearings  calls  for  the  ap- 

pearance of  Treasury  and  Con- 
gressional spokesmen  for  March 

3-9,  followed  by  representatives  of 
industry  and  the  general  public. 

WPB  to  Restrict  Cans 

For  Beer,  Coffee,  Hams 
TIN  CAN  manufacturers  were 

given  permission  by  the  War  Pro- duction Board  last  Wednesday  to 
deliver  until  May  31  cans  for  pack- 

ing beer,  coffee  and  hams  which were  manufactured  on  or  before 
Feb.  11.  At  the  same  time,  however, 
the  WPB  froze  stocks  of  these  com- 

modities in  canners'  hands  which 
are  to  be  packed  under  the  new 
ruling. 

Manufacturers  were  also  per- 
mitted to  assemble  cans  whose  parts 

were  cut  or  lithographed  by  Feb. 
11  but  when  the  cans  are  packed 
they  must  be  held  in  stock  until 
the  Director  of  Industry  Opera- 

tions, WPB,  decides  on  their  dis- 
position. The  ruling  was  made, 

WPB  stated,  to  prevent  waste  of 
material  unsuitable  for  other  pur- 

poses and  at  the  same  time  to  pre- vent spoilage. 

Ad  Council's  Offices 
THE  Advertising  Council  has 
leased  offices  at  60  E.  42d  St.,  for 
its  New  York  headquarters  and  ex- 

pects to  move  in  sometime  this 

week,  according  to  the  Council's 
managing  director.  Dr.  Miller  Mc- Clintock.  An  office  will  also  be 
opened  in  the  near  future  in  Wash- 

ington, he  said.  Personnel  has  not 
yet  been  selected.  Dr.  McClintock 

said,  explaining  that  the  Council's staff  will  comprise  only  a  few  in- 
dividuals, since  so  much  of  its  or- 

ganization's work  will  be  carried 
on  by  individuals  and  committees  of 
advertising  prominence  who  are 
contributing  their  time  and  ability 
to  the  Council's  purpose  of  guiding 
and  coordinating  advertising's  con- tribution to  the  war  program. 

FOR  CHILDREN,  Adventures  of 
Cuthhert,  national  Park  Pup,  is  pre- 

pared by  the  National  Park  Service, 
U.  S.  Dept.  of  Interior,  and  is  being 
presented  cooperatively  among  36 
local  stations  and  schools.  Program  is 
a  15-minute  dramatization  on  the 
wildlife  of  national  parks  written  by 
Dorothea  J.  Lewis  and  is  available 

upon  request. 
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Tell  us  about  tlie  back.  Rodin ! 

Yes,  yes.  A  fascinating  story! 

The  makers  of  HALLMARK  greeting  cards  essayed  the 

impossible.  Or  so  went  the  industry  tradition. 

They  put  their  mark  on  page  4,  and  went  on  the  air 

to  tell  people  about  it,  that  it  stood  for  a  smart 

card,  and  why  not  ask  for  their  cards  by  name. 

And  lo,  it  worked  ! 

People  asked  for  HALLMARK  cards .  In  such  numbers 

that  Hall  Brothers  wrote,  after  two  years  of  proof: 

"Sales  throughout  all  New  England  have  materially 

increased  as  a  result  of  our  radio  advertis- 

ing. We  are  sincerely  gratified  with  the  job 

Stations  WBZ-WBZA  have  done  for  us. 

"As  you  know,  your  stations  are  the  only  ones 

used  in  New  England." 

Which  we  offer  as  another  proof  that  WBZ  is  ef- 

fective throughout  New  England.  And  as  a  reminder 

—  for  your  own  spot  campaign  in  New  England— 
that  WBZ-WBZA  covers  1,625,000  radio  homes... 

eight  out  of  every  10 . . . at  single  station  cost. 

WESTINGHOUSE  RADIO  STATIONS  INC  •  KDKA  KYW  WBZ  WBZA  WOWO  WGL 
REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 



14th  NAB  District  Cessation  of  Jap  Broadcast  Listings 

Selects  Ed  Yocmn  Urged  at  16th  NAB  District  Meeting 

Mr.  Yocum 

Replaces  O'Fallon  on  Board; 
War  Assistance  Pledged 

CONCENTRATING  on  radio's 
part  in  the  war  eflfort,  broadcasters 
of  Colorado,  Utah,  Wyoming,  Mon- 

tana and  Idaho,  making  up  the 
14th  NAB  District,  met  at  Denver 
last  Wednesday  and  elected  Ed 
Yocum,  general  manager  of  KGHL, 
Billings,  Mont.,  as  district  director 
for  a  two-year  term  succeeding 
Gene  O'Fallon,  KFEL,  Denver. 

Expressing  the 
need  for  coordi- 

nated effort  for 
victory  in  the 
war,  the  broad- 

casters adopted 
resolutions  pledg- 

ing all  aid  to  the 
various  Govern- 

ment agencies, 
emphasizing  the 
Office  of  Censor- 

ship, the  Office  of 
Facts  &  Figures,  DCB  and  the  re- 

cently formed  Broadcasters  Vic- 
tory Council. 

At  the  open  session  of  the  meet- 
ing addresses  were  made  by  Bill 

Bailey,  radio  branch,  Bureau  of 
Public  Relations,  War  Dept. ;  Lieut. 
L.  L.  Lovett,  USNR,  assistant  pub- 

lic relations  officer  for  the  12th 
Naval  District;  Capt.  Roberts, 
USMC;  and  C.  E.  Arney  Jr.,  as- 

sistant to  NAB  President  Neville 
Miller,  who  discussed  means  being 
used  by  broadcasters  to  lend  great- 

er aid  to  the  war  program. 
Congratulations  were  extended 

at  the  meeting  to  Neville  Miller, 
NAB  president,  for  his  suggested 
policies  to  be  followed  by  the  in- 

dustry to  achieve  unity  and  to  aid 
in  the  war  effort  and  his  pledge  on 
behalf  of  the  industry  to  President 
Roosevelt  following  the  Japanese 
attack  on  Pearl  Harbor.  A  resolu- 

tion was  adopted  to  give  severest 
scrutiny  to  all  news  releases  and 
other  news  sources  for  traces  of 
enemy  propaganda. 

Those  Attending 

Officers  and  personnel  of  SESAC 
were  thanked  in  another  resolu- 

tion for  the  aid  given  broadcasters 
by  the  organization.  A  resolution 
was  also  adopted  pledging  unani- 

mous support  to  BMI  and  urging 
all  stations  to  contract  for  the  new 
BMI  licenses.  Attendance  included: 
Frank  Bishop,  Holly  Moyer,  Eugene 

O'Fallon,  Cecil  Seavey,  KFEL;  Stan  Brown, James  R.  MacPherson,  R.  H.  Owens,  Lloyd 
E.  Yoder,  KOA ;  T.  C.  Ekrem,  Joe  Finch, 
William  D.  Pyle,  KVOD;  Fred  D.  Fleming, 
Don  McCraig,  Hugh  Terry,  Bud  Thorpe, 
Harvey  E.  Wehrman,  KLZ;  Wesley  O. 
Tomlin.  KPOF ;  William  C.  Grove.  Tracy 
S.  McCraken,  KFBC;  Ralph  W.  Hardy, 
E.  G.  Pack,  Glenn  Shaw,  KSL;  Charles 
Howell.  Rex  Howell,  KFXJ;  Frank  E. 
Hurt,  KFXD;  J.  H.  McGill,  Curt  Ritchie, 
KGHF;  Francis  Price,  KFKA  ;  Ed  Yocum, 

:  KGHL;  C.  E.  Arney  Jr.,  NAB;  Bill  Bailey, 
j  Radio  Branch,  War  Dept.;  Milton  Blink, 

Standard  Radio  ;  Emile  J.  Gough,  SESAC; 
Carl  Haverlin,  BMI;  Harold  Heroux,  INS  ; 
Clifford  Houston,  State  chairman  of  civilian 
morale  committee,  radio  committee,  XJ  of 
Colorado;  Raymond  Keane,  Raymond  Keane 
Adv.  Agency;  Robert  B.  Hudson,  Rocky 
Mountain  Radio  Council;  Lieut.  L.  L. 
Lovett,  USNR;  Robert  K.  Richards,  Of- 

fice of  Censorship ;  R.  F.  Sehuetz,  NBC 
Radio  Recording  Division;  Ralph  Went- 
worth,  Lang-Worth. 

CONCLUDING  that  news  serv- 
ices' releases  concerning  the  broad- 

casting by  American  prisoners  of 
war  in  Japan  serve  to  emphasize 
the  Japanese  broadcasts,  the  16th 
NAB  District  meeting  in  Los  An- 

geles, Feb.  23,  resolved  that  such 
releases  should  be  discontinued. 
The  resolution  also  stated  that  in- 

formation on  enemy  broadcasts 
tends  to  create  listener  interest  in 
them  and  brings  an  increasing 
number  of  people  under  the  influ- 

ence of  Japanese  and  other  Axis 

propaganda. 
Representing  26  stations  in 

Southern  California,  Arizona  and 
New  Mexico,  60  members  attended 
the  meeting.  Speakers  included  C. 
E.  Arney  Jr.,  assistant  to  NAB 
President  Neville  Miller,  who  made 
a  comprehensive  report  of  the  or- 

ganization's wartime  activity.  Bob 
Richards,  former  production  man- 

ager of  WSPD,  Toledo,  now  as- 
sistant to  J.  Harold  Ryan,  assist- 

ant U.  S.  censor  in  charge  of  radio, 
discussed  censorship  problems  and 
activities  to  combat  foreign  propa- 

ganda. 
Urges  BMI  Support 

Pleading  for  dollar  backing  of 
BMI,  John  G.  Paine,  general  man- 

ager of  ASCAP,  warned  that  BMI 
faces  oblivion  unless  greater  finan- 

cial support  is  given  his  organi- 
zation's competitor.  Carl  Haver- 

lin, BMI  vice-president,  addressed 
"off  the  record"  remarks  to  the 
broadcasters  and  explained  con- 

tracts of  his  company.  It  was  re- 
solved at  the  meeting  that  stations 

in  the  16th  NAB  district,  now  li- 
censed by  BMI,  should  agree  to 

sign  the  new  BMI  licenses  prompt- 
ly. Other  stations  were  urged  to  do 

likewise. 

Other  speakers  included  Robert 
Coleson,  administrative  executive, 
Radio  Branch,  Bureau  of  Public 
Relations  of  the  War  Department; 
Maj.  John  S.  Winch,  U.  S.  Marine 
Corps;  Ensign  Tom  Frandson, 
Public  Relations  Branch,  USN, 
former  announcer  of  KFI-KECA, 
Los  Angeles. 

Following  the  general  meeting, 
NAB  member  stations  held  their 
biennial  session,  electing  Calvin  J. 
Smith,  KFAC,  Los  Angeles,  man- 

ager-director of  the  16th  district 
for  a  two-year  term.  Harrison  Hol- 
liway,  general  manager  of  KFI- 
KECA,  incumbent  manager-direc- 

tor, declined  nomination  for  re- 
election. 

Those  Attending 
Ben  S.  McGlashan,  H.  Duke  Hancock, 

KGFJ ;  Warren  Worcester,  Homer  Grif- 
fith, KFMB;  J.  A.  Reilly,  KOY;  L.  W. 

McDowell,  KFOX;  Robert  Reynolds, 
KMPC ;  Harry  Maizlish,  E.  C.  Hughes, 
Manning  Ostroff,  KFWB;  Fox  Case,  Harry 
Witt,  KNX;  Clete  Roberts,  Blue  Network; 
Glan  Heisch,  Harrison  HoUiway,  Ernest 
Felix,  Clyde  Scott,  Curtis  Mason,  Bernie 
Milligan,  KFI-KECA;  Calvin  J.  Smith, 
KFAC ;  John  Babcock,  KFSD;  Frank  M. 
Kennedy,  Van  Newkirk,  KHJ;  Ernest  L. 
Spencer,  KVOE;  Lyman  Smith,  KMTR ; 
J.  C.  Lee,  KFXM;  L.  A.  Schamblin,  KPMC; 
N.  Vincent  Parsons,  Leon  Hall,  KPPC; 
Lee  Wynne,  KGER,  John  Austin  Driscoll, 
KDRK;   R.   F.   Sehuetz,   Jennings  Pierce, 

NBC ;  Lee  Hacker,  KVEC;  Dick  Lewis. 
KTAR;  Bernard  H.  Linden,  FCC;  Richard 
F.  Connor,  So.  California  Broadcasters 
Assn.;  Gerald  King,  Standard  Radio;  C.  E. 
Arney  Jr.,  NAB ;  Robert  Richards,  Office 
of  Censorship ;  R.  C.  Coleson,  radio 
branch,  War  Dept. ;  Ensign  Tom  Frand- 
sen,  USN;  C.  P.  MacGregor,  C.  P.  Mac- Gregor  Inc.;  Carl  Haverlin,  Harry  Engel, 
BMI;  E.  J.  Gough,  Leonard  Callahan, 
SESAC;  Milton  Harker,  International 
News  Service ;  Hubert  Gagos,  United 
Press;  Chester  G.  Matson,  Edward  Retry 
&  Co.;  Maj.  John  S.  Winch,  USMC;  Her- 

man Greenberg,  Richard  J.  Powers,  John 
G.  Paine,  ASCAP;  Carleton  Coveny,  John 
Blair  Co.;  Pat  Campbell,  Word  Broadcast- 

ing System. 

UP  UPSETS  JAPS 

Causing  Change  in  Programs 

 Broadcast  to  U.  S.  

JAPANESE  radio  propaganda 
technique  has  been  revamped  as  an 
indirect  result  of  a  unique  stunt 
employed  by  United  Press,  the  news 
service  stated  Feb.  24. 

Members  of  UP's  shortwave  list- 
ening post  in  San  Francisco  discov- 

ered the  Japanese  were  offering  re- 
corded voices  of  purported  Ameri- 

can prisoners  as  bait  for  approxi- 
mately 15  minutes  of  propaganda 

which  preceded  the  voice  record- ings. 

UP's  listening  post  filtered  out 
propaganda  and  made  recordings  of 
the  voices  which  were  presented  to 
families  of  the  prisoners.  Japan 
thereupon  changed  its  broadcasts, 
discontinuing  the  recordings.  In- 

stead a  Japanese  announcer  read 
messages  of  American  prisoners  in 
English.  This  substitution  cut  list- 

ener interest  in  Japanese  broad- 
casts, UP  says. 

FLORIDA  RADIO  TAX 

ADJUDGED  ILLEGAL 
A  STATE,  county  or  municipality 
is  powerless  to  levy  a  license  tax 
on  a  radio  station  doing  a  general 
business  under  a  license  from  the 
FCC,  according  to  a  ruling  handed 
down  Feb.  23  by  Federal  Judge  , 
William  J.  Barker  in  a  test  case 
brought  by  the  Tampa  Times  Co., 
owner  of  WDAE.  Filing  suit  in 
1937,  the  station  owners  sought 
to  restrain  the  county  tax  collector 
from  collecting  a  state  and  county 
license  tax  imposed  by  the  State 
Legislature  on  the  contention  that 
WDAE  was  under  the  exclusive 
jurisdiction  and  regulation  of  the 
U.  S.  Government. 

Citing  the  Communications  Act  A 
of  1934,  "which  preempted  the  field  V 
of  radio  broadcasting   and  com- 

munications", Judge  Barker  main- 
tained that  "the  State  of  Florida  A 

does  not  have  the  right  to  levy  a  ■ 
license  tax  upon  the  business  of  ra- 

dio broadcasting."  He  declared  any and  all  such  laws  as  Chapter  18011, 
Acts  of  Florida,  1937,  null  and  void 
and  granted  the  plaintiff  station  a 
perpetual   injunction  against  the  | defendant  and  his  successors.  ; 

This  same  question  is  involved  in 
a  suit  pending  in  Circuit  Court  to  " restrain  the  City  of  Tampa  from 
levying  a  license  tax  from  WDAE. 

GEORGE  L.  EECKE,  former  radio 
director  of  Metro-Goldwyii-Mayer  and 
later  vice-president  of  Arthur  H.  Fel- 
ton  &  Co.,  has  joined  L.  E.  McGivena 
&  Co.,  New  York,  as  an  account  ex- ecutive. 

IT&T  Changes  Plans  i 
INTERNATIONAL  Telephone  & 
Telegraph  Co.,  New  York,  which 
has  been  sponsoring  Good  Neigh- 

bor News  five-weekly  on  WABC, 
New  York,  and  six-weekly  on 
WJSV,  Washington,  on  March  3 
is  discontinuing  the  institutional 
program  on  WABC  with  the  start 
of  the  CBS  series  for  General  Elec-  * 
trie  Co.,  featuring  Frazier  Hunt,  A 
in  the  period  6-6:15  p.m.  The  IT&T  f 
program  was  heard  6:10-6:15  p.m. 
on  both  stations  and  will  be  con- 

tinued on  WJSV,  6:15-6:20  p.m., 
Monday,  Wednesday,  Thursday  and 
Friday.  Agency  is  Marschalk  & 
Pratt,  New  York. 

RESPONSIBILITIES  of  the  NAB  16th  district  director  were  discussed 
by  this  group  of  executives  following  election  of  Calvin  J.  Smith,  gen- 

eral manager  of  KFAC,  Los  Angeles,  to  that  office  on  Feb.  23.  Seated 
are  (1  to  r)  :  C.  E.  Arney  Jr.,  assistant  to  Neville  Miller,  NAB  presi- 

dent; Harrison  Holliway,  general  manager  of  KFI-KECA,  outgoing  di- 
rector; Calvin  J.  Smith.  Onlookers  are  (1  to  r)  :  Bob  Richards,  assistant 

to  J.  Harold  Ryan,  chief  radio  censor  of  the  Office  of  Censorship,  and 
Robert  Coleson,  administrative  executive  of  the  radio  branch.  Bureau  of 
Public  Relations  of  the  War  Dept. 
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Drug  Trade  Cooperates  With  Miles 

Mr.  Capelle 

Proprietary  Concern 

Develops  Remote 

Regions 

By  OLIVER  B.  CAPELLE 
Sales   Promotion  Manager 
Miles  Laboratories  Inc. 

LET'S  UNDERSTAND  one  point 
clearly!  The  last  thing  that  Miles 
Laboratories  will  do  is  to  boast  of 
its  success  as  a  radio  advertiser. 

Today,  of  all  proprietary  medi- 
cine manufactur- 
ers, the  Miles 

company  is  said 
to  be  the  nation's 
largest  investor 
in  radio. 

We  owe  a  very 
large  measure  of 
our  sales  success 
to  radio  advertis- 
ing. 
When  people 

inquire  the  "se- 
cret" of  whatever  success  we  have 

gained  through  the  use  of  radio,  we 
are  mystified.  We  have  no  secrets 
whatever.  Yet  we  do  subscribe  to 
three  general  rules. 

We  believe  it  is  necessary: 
1 —  To  use  enough  facilities  to  ac- 

quaint the  entire  population  with 
our  merchandise. 

2 —  To  present  programs  that  a 
majority  of  the  people  are  glad  to 
hear. 

3—  To  "hew  to  the  line"  in  all 
the  claims  we  make  for  our  Alka- 
Seltzer  and  One-A-Day  Vitamin 
Tablets. 

It  is,  w^  realize,  a  far  cry  from 
the  small  .-start  we  made  with  the 
National  Barn  Dance  hour  in  1933 
on  a  single  station — WLS  in  Chi- 

cago— to  our  1942  lineup. 

A  Fancy  Lineup 

Our  present  total  of  broadcasts 
per  week  is  the  largest  in  Miles 
history.  We  have  the  National  Barn 
Dance,  a  fvill  hour  show  on  the  Red 
Network,  coast-to-coast,  every  Sat- 

urday night.  We  have  the  News  of 
the  World,  a  15-minute  digest  by 
NBC  reporters  here  and  abroad, 
five  nights  a  week,  also  on  the  Red 
Network.  We  have  the  Quiz  Kids 
half-hour  program  every  Wednes- 

day evening  on  the  Blue.  We  have 
Lum  &  Abner  all  over  the  map. 
Besides  the  live  Lum  &  Abner  show 
on  the  Blue  four  evenings  a  week, 
we  use  the  same  show  transcribed 
on  the  Keystone  network,  with  a 
few  high-powered  Columbia  sta- 

tions thrown  in  for  good  measure. 
There  are  other  broadcasts  too, 

but  this  gives  a  general  idea  of 
Miles  coverage. 

Such  a  schedule  costs  money,  but 
it  is  the  only  way  we  know  to  reach 
every  possible  customer  effectively. 
In  our  opinion,  it  is  just  as  neces- 

sary to  cultivate  trade  in  a  remote 
part  of  Texas  as  it  is  to  encourage 
it  in  New  York  or  Chicago.  Be- 

cause we  do  this,  the  drug  trade 
everywhere  is  willing  to  give  us 
substantial  cooperation. 

Our  products  are  family  prod- 

ucts, helpful  to  people  of  all  ages. 
For  this  reason  our  programs  must 
be  acceptable  to  old  and  young 
alike.  We  accordingly  hold  to  the 
principle  that  nothing  we  say  on 
the  air  shall  be  unacceptable  in  any 
quarter.  It  is  pleasant  to  operate 
that  way  and  we  think  it  brings  the 
best  returns. 
Temperamental  top-flight  stars 

have  no  place  on  our  shows.  We  pay 

our  artists  well,  but  we  don't  have to  coddle  them.  Lum  and  Abner 
are  regular  people.  The  Quiz  Kids 
are  changed  each  week.  Netos  of  the 
World  has  no  prima  donnas.  If  a 
guest  star  on  the  Barn  Dance  is 
uncooperative,  we  work  with  him 
pleasantly,  but  we  don't  bring  him back.  It  is  the  harmonious  way  to 

operate. 
Old-Fashioned?  Sure! 

We  realize  that  some  people 
think  of  the  National  Barn  Dance 
and  Lum  &  Abner  as  being  old- 
fashioned.  It  is  to  reach  those  peo- 

ple who  do  not  care  for  rustic 
humor  and  music  that  we  have 
such  shows  as  Quiz  Kids  and  the 
A^ews  of  the  World. 

But  if  any  evidence  is  needed  of 
the  general  popularity  of  the  Alka- 
Seltzer  National  Barn  Dance,  we 
never  need  have  trouble  in  obtain- 

ing it.  When  this  show  plays  on  its 
home  grounds,  the  Eighth  Street 
Theatre  in  Chicago,  the  place  is 
crowded  each  Saturday  night. 
When  it  moves  to  a  spot  like  the 
Great  Lakes  Training  Station,  as  it 
did  a  few  weeks  ago,  the  reception 
given  it  by  the  men  in  the  navy 
is  wonderful  testimony.  When  it 
moves,  as  it  did  more  recently,  to 
the  auditorium  in  Buffalo,  where  it 
played  for  the  Buffalo  Evening 
News'  "smokes  for  soldiers"  cam- 

paign, and  all  the  reserved  seats 
in  the  14,000  capacity  building 
were  sold  out  two  weeks  in  ad- 

vance of  the  performance,  we 
know  whether  the  general  public 
likes  what  we  have  to  offer. 

Disc  Appeal 

In  1941  we  made  one  pioneering 
move  that  proved  interesting.  Key- 

stone solicited  us  for  a  transcribed 
program  on  its  approximately  130 
stations.  These  are  mostly  250-wat- 
ters  and  no  large  advertiser  up  to 
that  time  had  seen  fit  to  use  them 
as  a  group.  We  thought  we  had  an 
ideal  program  for  small  towns  in 
Lum  &  Abner,  so  we  decided  to  give 
Keystone  a  trial.  Our  faith  in  this 
setup  has  since  been  justified. 

In  December  we  offered  without 
much  ballyhoo,  on  four  consecutive 
programs,  a  photograph  of  Lum  & 
Abner  to  all  the  small-town  listen- 

ers to  this  transcribed  show.  We 
did  not  offer  the  picture  on  our  live 
network  show. 

As  must  be  expected,  the  response 
by  stations  varied  greatly.  It 
ranged  from  a  minimum  of  seven 
requests  to  a  maximum  of  8,200, 
but  the  average  per  station  was 
close  to  500  requests,  which  we  con- 

sidered exceptionally  good. 

Any  concern  that  advertises  pro- 

prietary medicines  on  the  air  has 
a  big  responsibility.  The  goods 
should  be  offered  in  an  appealing 
way,  but  without  exaggeration.  We 
have  a  large  research  group,  located 
inside  and  outside  our  organization, 
which  must  approve  every  medical 
claim  we  make  before  it  goes  on 
the  air.  This  protects  the  public 
from  any  wrong  conception  of  what 
our  products  will  do,  and  it  pro- 

tects us  from  governmental  polic- 
ing. 

Sometimes  we  think  we  under- 
state the  merits  of  our  products. 

The  temptation  to  overstate  the 
merits  of  something  good  will  al- 

ways exist,  but  to  this  temptation 
we  try  very  hard  not  to  yield. 

Radio  advertising,  after  all,  re- 
quires little  more  than  good,  com- mon sense.  By  getting  adequate 

coverage,  by  appealing  to  the  fam- ily circle,  and  by  sticking  to  the 
truth.  Miles  Laboratories  so  far 
has  been  able  to  roll  along  reason- 

ably well. 

DRUG  PLAN  SUCCESSFUL 

WGSN  Reports  Unusual  Results 
 With  Retailers  

WORKING  closely  with  the  Ala- bama Pharmaceutical  Assn.  since 
Dec.  1,  1941,  WSGN,  Birmingham, 
reports  "extraordinary"  results  for 
its  "drug  plan"  under  which  four 
quarter-hour  weekly  are  sponsored 
by  the  association  under  the  title, 
Your  Friendly  Druggist.  Consist- 

ing of  world  news,  the  show  is 

Announcer  Terry  Steps  Into 
Character 

conducted  by  Bill  Terry  with  com- 
mercial copy  written  by  Mrs. 

Thelma  Morris  Coburn,  association secretary. 

The  drug  association  mails  a 
bulletin  to  its  members  every  two 
weeks  giving  its  campaign  outline 
for  the  next  two  weeks  and  a  dis- 

cussion of  the  WSGN  program. 
WSGN  also  mails  a  bulletin  syn- 

chronizing it  to  come  between  the 
association  releases.  Your  Friendly 
Druggist  is  donated  to  the  drug 
trade  by  WSGN  but  the  station 
reports  that  advertising  obtained 
on  the  series  is  more  than  paying 
for  it.  WSGN  reports  that  phar- maceutical associations  in  other 
States  have  written  for  permission 
to  use  the  idea. 

Field  and  Clark  Acquire 

45%  Interest  in  WHIP 
For  a  Total  of  $75,000 

REPORTS  covering  changes  of 
stock  ownership  in  WHIP,  Ham- 

mond, Ind.,  in  which  Marshall  Field 
3d  has  acquired  30%  of  the  com- mon stock  and  John  W.  Clarke  15%, 
were  filed  with  the  FCC  last  week 

by  George  Porter,  counsel  for  the 
station.  The  deal  became  effective 
Jan.  31,  but  since  control  was  not 
involved  only  a  report  on  change 
of  ownership  and  financial  details 
was  acquired  by  the  FCC. 

Mr.  Field,  publisher  of  the  new 
Chicago  Sun  and  owner  of  New 
York's  advertisingless  daily,  PM, 
is  a  close,  personal  friend  of  Mr. 
Clarke,  Chicago  investment  broker. 
Together,  they  acquired  most  of  the 
stock  owned  by  Doris  Keane,  WHIP 
manager,  who  continues  in  that  ca- 

pacity, plus  some  Treasury  stock. 
Mr.  Field  paid  $50,000  for  his  30%, 
Mr.  Clarke  $25,000  for  his  15%. 
Miss  Keane  formerly  owned  25% 
of  the  outstanding  stock,  with  Dr. 
George  F.  Courrier  owning  51%. 

Under  the  new  setup,  Dr.  Cour- 
rier retains  control  and  remains 

as  president  of  Hammond-Calu- 
met Broadcasting  Corp.,  the  li- 

censee. Mr.  Clark  becomes  vice- 
president,  and  Miss  Keane  remains 
as  secretary  and  station  manager. 
Mr.  Field  becomes  a  director. 

It  was  learned  that  the  company 
also  advised  the  Commission  of  its 
plan  to  issue  $75,000  in  debentures 
to  provide  working  capital  for  its 
projected  new  plant  for  which  a 
construction  permit  is  held  for  5,000 
watts  fulltime  on  1520  kc,  using  a 
five-tower  directional  array  at  a 
site  just  outside  Chicago.  The  CP 
calls  for  completion  by  March  29, 
but  an  extension  is  being  requested. 
At  present  the  station  operates  day- 

time only  with  5,000  watts  on  that 
channel. 

Chemical  Expansion 
CHEMICALS  Inc.,  Oakland  (Vano, 
household  cleanser) ,  which  entered 
radio  two  years  ago  with  a  test 
campaign  on  one  station  in  Sacra- 

mento, has  expanded  to  22  stations 
on  the  East  Coast  and  California. 
It  is  using  the  Marjorie  Mills 
home  economics  program  on  19 
Yankee  Network  stations,  WNAC 
WTIC  WEAN  WTAG  WICC 
WCSH  WLLH  WSAR  WLBZ 
WNBH  WBRK  WNLC  WLNH 
WRDO  WCOU  WHAI  WEIM 
WSYR  WOR;  participations  in  the 
Agnes  White  and  Mirandy  pro- 

grams on  KFI,  Los  Angeles;  two 
spot  announcements  daily  on  KJBS, 
San  Francisco.  Agency  is  Botsford, 
Constantine  &  Gardner,  San  Fran- cisco. 

GREGOR  ZEIMER,  European  news- 
analyst  at  WLW,  Cincinnati,  and 
author  of  the  current  best-seller,  Edu- cation for  Death,  has  just  sold  an 
article  on  Nazi  Germany  to  Look 
magazine. 

Wine  News,  Spots 

ITALIAN  SWISS  COLONY,  Asti, 
Cal.  (wine),  in  February  started 
for  52  weeks  a  twice-weekly  spon- 

sorship of  Fulton  Lewis  jr.  on 
KFRC,  San  Francisco;  KHJ,  Los 
Angeles;  KGB,  San  Diego;  KOY, 

Phoenix,  along  with  an  announce- ment campaign  on  five  stations  in 
various  parts  of  the  country. 
Agency  is  Leon  Livingston,  San Francisco. 
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Morning  Index WWJ 
Second 
Station 

Third 
Station Fourth Station 

Fifth 
Station Sixth Station 

Scvcfltt) 
Station 

All Others 

Mon.  Through  Fri. 

8  A.  M.  fo  12  Noon 
49.2% 25.0% 11.5% 

8.8% 0.8% 
2.7% 1.5% 0.5% 

Afternoon  Index^ WWJ Second Station 
Third 

Station Fourth 
Station 

Fifth 

Station 
Sixth Station 

Seventh 
Station 

All 

Others 
Mon.  Through*Fri. 

12  Noon^to^6  P.  M. 

38.8% 30.5% 12.1% 
6.8% 

6.4% 1.7% 2.4% 
1.3% 

1     Evening  Index 

WWJ Second Station 
Third 

Station Fourth 
Station Fifth 

Station Sixth 
Station 

Seventh 
Station All Otherj 

Sun.  Through  Sai 

6  P.M.  to  10:30  P.M. 41.5% 
33.6% 

15.1% 
5.4% 

1.7% 
1.3% 

0.8% 
0.6% 

Total  Index 

8  A.M.  to  lO-JOP.M. 

WWJ 
Second 
Station Third 

Station 
Fourth 
Station 

Rfth 
Station Sixth Station 

Seventh 
Station All 

Others 

41.8% 31.5% 13.7% 6.3% 
3.0% 1.6% 

1.4% 

0.7% 

from  Hooper  SMhn  Listening  Me*  for  December,  1941—JaBaatf,  1942 

The  charts  above  show  conclusively  that  WWJ  is  the  most  -  listened  •  to 

station  in  Detroit,  at  any  period  of  the  day.  However,  that  is  only  part  of 

the  story.  What  the  charts  do  not  show  is  the  fact  that  industrial  plants 

in  the  Detroit  area  are  today  employing  more  defense  workers,  at  higher 

pay,  than  are  to  be  found  in  any  other  industrial  area  in  America!  That's 

what  makes  WWJ's  extraordinary  coverage  in  this  market  such  an  out- 

standing buy  for  radio  advertisers.  Gear  your  spring  sales  activity  to  high 

spendable  income.    Concentrate  on  Detroit,  and  on  WWJ. 

Owned  and  Operated 
by  The   Detroit  News 

Natlanal  Kepretenlalivet 

George  P.  Holllngbery  Company 

New  York    -:-    Chicago    -:-  Atlanta 
San  Francisco    -:-    Los  Angeles 

Associate  Station 
W45D— F.M. 
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OFF  Working  Out  Priorities 

On  Federal  Use  of  Radio  Time 

Government  Bureaus  Recite  Their  Needs  During 

Conferences  With  Advertising  Committees 

STILL  LAYING  the  groundwork 
for  eventual  establishment  of  a 

"system  of  priorities"  for  better 
organized  and  more  effective  utili- 

zation of  radio  in  the  war  effort, 
the  Office  of  Facts  &  Figures,  des- 

ignated as  the  clearing  house  for 
all  Governmental  broadcasts,  is 
continuing  its  direct  contacts  with 
radio  media  and  advertising  com- 

mittees and  bringing  them  together 
with  public  and  radio  relations 
men  of  the  various  Government  de- 

partments and  bureau  for  ex- 
changes of  ideas. 

Last  Tuesday  another  session 
was  held  in  the  offices  of  William 
B.  Lewis,  OFF  radio  chief,  and 
Douglas  Meservey,  his  assistant, 
with  the  committee  of  network- 
agency  representatives  and  on  Fri- 

day the  committee  of  station  oper- 
ators again  went  into  a  huddle  in 

Washington.  [Memberships  of  the 
committees  were  listed  in  the  Feb. 
23  Broadcasting.]  Whereas  the 
preceding  week  the  topic  under 
discussion  was  war  production  and 
conversion,  with  WPB  officials  sit- 

ting in,  last  Tuesday  and  Friday 
the  radio  liaisons  conferred  with 
Army,  Navy,  Marine  Corps  and 
Treasury  officials  handling  radio 
matters. 

MacLeish  Talks 

-last  Saturday,  Archibald  Mac- 
Leish, OFF  director,  was  to  go  to 

the  broadcasting  industry  over 
closed  circuits  of  the  combined  net- 

works with  a  heart-to-heart  talk 
on  what  the  Governmenf  expects 
from  radio  during  the  war  emer- 

gency. His  talk,  scheduled  for  1:45 
p.m.,  was  not  to  be  broadcast  but 
all  station  managers  were  moni- 

tored to  bring  their  staffs  into  the 
studios  to  hear  it,  and  also  to  in- 

vite the  executives  of  non-network 
stations  in  their  communities.  De- 

spite the  fact  that  Mr.  MacLeish's words  were  intended  to  be  heard 
by  everyone  of  importance  in  the 
broadcasting  field,  the  OFF  de- 

clined to  release  copies  of  his 
speech  and  asked  that  it  be  not  re- 
ported. 

OFF's  plans  for  integrating  ra- 
dio usage,  particularly  to  overcome 

the  problem  of  overburdening  the 
stations  and  listeners  with  pub- 

licity being  sent  out  by  individual 
Government  agencies,  are  still  in 
the  formative  stage — but  assur- 

ances were  forthcoming  that  the 

"system  of  priorities"  embracing 
the  Government's  information  needs 
will  soon  be  worked  out.  First  it  is 
seeking  the  advice  and  counsel  of 
those  who  stage  radio's  programs, and  this  is  the  reason  for  the  series 
of  Tuesday  and  Friday  meetings 
which  will  continue  for  several 
more  weeks. 

Last  Tuesday  the  network-agen- 
cy committee  met  with  Edward  M. 

NELSON'S  AIR  PLANS 
WPB  Director  to  be  Heard 

 Tuesday  Nights  

SCHEDULE  of  Donald  M.  Nelson's 
four  broadcasts  to  the  nation  dur- 

ing March  was  arranged  last  Wed- 
nesday by  the  networks  in  coopera- tion with  radio  officials  of  the  War 

Production  Board  after  clearing 
through  the  Office  of  Facts  &  Fig- ures. 

Some  changes  were  made  in  the 
schedule  as  originally  planned 
[Broadcasting,  Feb.  23],  chief  of 
which  was  the  shift  to  two  Tues- 

day nights — the  first  being  occa- 
sioned by  the  fact  that  President 

Roosevelt  is  again  to  be  heard  Mon- 
day night,  March  9. 

The  war  production  chief,  appeal- 
ing to  the  public  to  exert  all-out 

effort  in  the  war  drives,  will  speak 
Monday,  March  2,  9:45-10  p.m. 
(EWT),  on  the  Blue  Network; 
Tuesday,  March  10,  10:15-10:45 
p.m.  on  Mutual;  Tuesday,  March 
17,  10:30-10:45  p.m.  on  CBS;  Mon- 

day, March  23,  9:45-10  p.m.  on 
NBC-Red. 

Mutual  and  the  Blue  have  given 
blanket  authorization  to  non-affili- 

ate stations  to  transcribe  the  talks 
off  the  air  and  repeat  them,  pro- 

vided the  local  affiliate  approves. 

Kirby,  chief  of  the  radio  branch  of 
the  Public  Relations  Department 
of  the  Army;  Capt.  Leland  P. 
Lovette,  assistant  director  of  pub- 

lic relations  of  the  Navy;  Jack 

Hartley,  chief  of  the  Navy's  pub- lic relations  radio  section;  Maj. 
George  T.  Van  der  Hoef,  Marine 
Corps  public  relations;  Vincent  F. 
Callahan,  chief  of  the  press  and 
radio  section  of  the  Treasury  De- 

partment's defense  savings  staff. 

Government's  Needs 
The  same  group  met  again  Fri- 

day with  the  stations  committee 
comprising  Neville  Miller,  NAB 
president,  and  the  five  representa- 

tives of  various  groups  in  the 
broadcasting  industry  who  also 
make  up  the  Broadcasters  Victory 
Council  [Broadcasting,  Feb.  23]. 
The  same  Government  officials  at- 

tended and  went  over  the  same 

ground. While  the  meetings  were  closed, 
it  was  learned  that  each  of  the 
Government  men  described  to  the 
committees  what  his  particular 
branch  was  doing  and  suggested 
future  needs.  Capt.  Lovette,  re- 

cently returned  from  Pear  Harbor 
to  act  as  Admiral  Hepburn's  right- 
hand  man  on  public  relations,  out- 

lined military  policies  and  de- 
scribed what  can  and  cannot  be  re- 

leased in  the  way  of  information, 
and  why. 

Mr.  Callahan,  whose  section  has 
achieved  extraordinary  success  in 
the  use  of  radio  time,  is  reported 

Navy  to  Examine  |i 

Reporters'  Stories 

NAVY  TRAINEES  in  the  ultra- 
high frequency  radio  school,  Chi- 
cago, are  in  charge  of  these  radio 

men — Ensign  E.  S.  Pulliam  (left), 
formerly  news  editor  of  WIRE, 
Indianapolis,  officer  in  charge,  and 
Ernest  P.  Peterkin,  chief  radio 
man,  on  leave  as  president  of  Peter- 
kin  Radio  Laboratories,  Detroit. 
Ensign  Pulliam's  father  is  Eugene 
C.  Pulliam,  owner  of  WIRE. 

to  have  told  the  committees  that 

his  problem  now  is  "quality  rather 
than  quantity"  since  many  outlets 
have  been  all-too-generous  in  the 
donation  of  time  to  the  Treasury's 
bond-selling  campaigns.  As  re- 

ported from  the  sessions,  he  stated 
that  the  Treasury  programs  and 
announcements  are  sometimes  sup- 

plemented by  programs  of  the  sta- 
tions' ovm  making  which,  added  to 

the  material  from  Washington, 
often  has  led  to  an  excess  of  radio usage. 

This  admission  from  the  Govern- 
ment's most  extensive  "sponsor"  of donated  radio  time  is  said  to  have 

struck  the  keynote  of  the  sessions. 
Better  coordination  of  time  devoted 

to  defense  needs,  so  as  not  to  im- 
pose upon  listener  patience  and 

interest,  is  expected  to  be  the  prime 
purpose  of  the  OFF  clearing  house 
plan  when  finally  put  into  effect. 

This  week's  Tuesday  and  Friday 
meetings  will  bring  together  the 
same  committees  with  Sherman 
Mittell,  coordinator  of  radio  activi- 

ties, Federal  Security  Agency; 
Wallace  Kadderly,  radio  director. 
Dept.  of  Agriculture,  and  a  repre- 

sentative of  the  Office  of  Civilian 
Defense. 

Next  week's  sessions  on  the  same 
days  will  be  with  Shannon  Allen, 
radio  director.  Dept.  of  Interior; 
Pat  Weaver,  New  York  radio  di- 

rector of  the  Office  of  the  Coordi- 
nator of  Inter-American  Affairs 

(Rockefeller  Committee) ;  Clinton 
Mosher,  of  the  information  section 
of  the  Maritime  Commission. 

Apple  Campaign 
WASHINGTON  STATE  Apple 
Adv.  Co.,Wenatchee,  Wash.,  is  con- 

ducting an  announcement  campaign 
on  40  stations,  using  100-word  live 
spots  day  and  night.  The  campaign 
varies  from  three  to  six  weeks  in 
different  localities.  Agency  is  J. 
Walter  Thompson  Co.,  San  Francis- co. The  station  list: 
WRC  wmal  wol  wcau  wfil  kyw 

WHK  KSD  KWK  WLAC  WTCN  WKY 
WJDX  WMC  WAPI  WBRC  WMAQ  WLS 
WMBR  WGST  WSMB  WXYZ  WCAE 
KDKA  WOR  WHN  KRNT  WNAX  WMT 
KFRC  KGNC  KABC  KTSA  KTRH  KRLD 

I 

I 

Newsmen  Must  Submit  Pieces 
To  Commanding  Officers 

BOOSTING  his  staff  to  11  separate 
departments.  Rear  Admiral  Arthur 
J.  Hepburn,  chief  of  Naval  public 
relations,  last  Tuesday  completed 
revision  of  the  Navy  public  rela- 

tions policy  regarding  taboos  on  di- 
rect information. 

The  new  policy  does  not  prohibit 
a  station  from  broadcasting  mate- 

rial approved  for  newspapers  so 
long  as  the  station  is  local.  It  was 
indicated,  however,  that  the  Navy 
is  attempting  to  place  further  re- Ai 
strictions  on  stations  because  of  t|  ! 

the  belief  that  enemy  naval  ves- 
sels lying  close  to  coast  lines  can 

instantly  profit  by  broadcasts.  | 

Gates  to  Be  Open 

Under  the  new  policy,  the  gates 
of  every  naval  shore  station  and 
the  general  headquarters  of  every 
sizable  naval  air  command  will  be  ■ 

thrown  open  to  accredited  Ameri- 
can  correspondents.  Although  radio 
newscasters  are  not  mentioned  spe- 

cifically, it  is  expected  they  will  be included. 

Admiral  Hepburn's  plans  include submission  of  all  stories  to  the 
commanding  officer  of  the  naval 
units  covered.  This  plan,  it  is  be- 

lieved, will  remove  the  necessity 
for  blanket  rulings  on  published 
matter  and  will  bolster  Navy  coun- 
termeasures  against  the  "Pearl 
Harbor  psychosis",  so  termed  be- cause most  dispatches  after  the 
Dec.  7  attack  were  of  a  pessimis- tic nature. 

It  is  believed  that  the  new  plan 

of  allowing  the  Navy  to  see  mate- 
ial  before  announcement  or  publica- 

tion will  aid  greatly  in  relieving 
Navy  resistance  to  radio  and  the 

press. 

Included  in  the  11  new  depart- 
ments is  one  devoted  to  radio, 

headed  by  J.  Harrison  Hartley, 
chief  of  the  radio  branch,  Navy 
Public  Relations  department,  who 
will  supervise  all  radio  material. 
It  is  understood  Mr.  Hartley's  of- fice will  act  as  a  clearing  house 
for  radio  material,  including  spon- 

sored shows  and  other  programs 
with  a  naval  background. 

I 

Chain  Doubles  Budget 

NATIONAL  SHOE  STORES,  New 
York,  chain  of  over  70  retail  stores, 
has  announced  that  its  radio  adver- 

tising budget  will  be  approximately 
doubled  for  the  coming  season  with 
the  addition  March  23  of  six-week- 

ly participation  on  the  Mary  Mar- garet McBride  program  on  WEAF, 
New  York,  and  three  quarter-hours 
weekly  on  Alan  Courtney's  pro- 

gram on  WOV,  New  York.  Com- 
pany already  uses  spot  announce- ments thrice-daily  on  WOV,  in 

addition  to  three  quarter-hours  of 
Martin  Block's  Make  Believe  Ball- 

room on  WNEW,  New  York,  and 

daily  participations  on  Uncle  Don's show  on  WOR,  New  York.  Agency 
is  Emil  Mogul  Co.,  New  York. 

Page  22  •  March  2,  1942 BROADCASTING  •  Broadcast  Advertising 



Programs  andVowQj 

TO  COVCR  TH
E  "VIILLEV"/*

 

^  You  get  double  value  when  you 

advertise  over  WLAC  in  Nashville, 

Tennessee.  Not  only  do  you  get 

power  to  cover  the  rich  Tennessee 

Valley,  but  you  get  listener  loyalty 

to  the  programs  that  fill  WLAC's 
schedule. 

National  spots,  local  and  CBS 

shows  of  distinction  keep  them 

listening  in  the  "Valley". 

nflSHVILLE,  T 

CBS  *  UP  urns 

THS  STATION  OF  THC  GREAT  TENNESSEE  VALLEY 

i.  T.  WARD,  OWNER  *  F.  C.  SOWELL,  MANAGER  ̂   PAUL  H.  RAYMER  COMPANY,  NATIONAL  REPRESENTATIVES 
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Full  Text  of  Court  Decision  in  Network-Monopoly  Case 

Before:  L.  HAND,  C.  J.;  GOD- 
DARD  and  BRIGHT,  D.JJ. 

Upon  motions  before  answer  by  the 
defendants  under  Rule  12  (b)  (1)  to 
dismiss  for  lack  of  jurisdiction  the 
complaints  in  two  actions  bi-ought  un- 

der ss  402  (a)  of  Title  47,  U.  S. 
Code,  to  enjoin  and  set  aside  certain 
regulations  of  the  Federal  Communica- 

tions Commission. 
JOHN  T.  CAHILL.  for  NBC; 

Charles  E.  Hughes  Jr.,  for  CBS; 
Telford  Taylor  and  Thomas  E.  Harris, 
for  the  United  States  and  the  Com- 

mission ;  Louis  G.  Caldwell,  for  MBS, 
intervener. 

L.  HAND,  C.J. :  These  actions  were 
brought  to  declare  invalid  and  set 
aside  certain  regulations  originally 
promulgated  by  the  FCC  on  May  2, 
1941,  and  amended  on  Oct.  11,  1941 ; 
in  their  final  form  they  appear  at  the 
end  of  this  opinion.  After  the  actions 
were  filed  the  Commission,  on  Oct. 
31,  1941,  promulgated  a  further  regu- 

lation in  the  form  of  a  "minute", 
also  appearing  at  the  end  of  the  opin- 
ion. 

Preparatory  to  the  i.ssuance  of  the 
regulations  the  Commission  had  held 
hearings  at  which  nearly  9,000  pages 
of  testimony  were  taken  ;  among  others 
whom  it  had  invited  to  attend,  were 

the  two  plaintiff  "networks",  which accepted  and  took  part  by  introducing 
extensive  evidence.  When  the  regula- 

tions api^eared,  the  "networks"  brought the  two  actions  at  bar  under  SS  402 
(a)  of  Title  47,  U.  S.  Code,  to  set 
them  aside  as  beyond  the  powers  of 
the  Commission  and  as  arbitrary,  un- 

reasonable and  without  basis  in  the 
evidence.  Upon  the  complaints  so  filed 
and  voluminous  affidavits  they  then 
moved  for  a  preliminary  iujuction 
against  their  enforcement  pendente 
lite. 

Counter  Motions 
In  the  action  brought  by  NBC,  two 

"affiliated  stations"  have  joined  as 
parties  plaintiff  and  the  United  States 
and  the  Commission  were  originally 
joined  as  defendants ;  in  the  action 
brought  by  CBS  it  alone  is  iilaintiff 
and  the  United  States  is  the  only  de- 

fendant, but  the  Commission  later  in- 
tervened. A  third  "network",  MBS,  in- 
tervened as  a  defendant  in  both  ac- 

tions. 
The  United  States  and  the  Commis- 

sion have  countered  the  plaintiffs'  mo- 
tions by  motions,  made  before  an- 
swer, to  dismiss  the  complaints  for 

lack  of  jurisdiction  over  the  subject- 
matter  under  Rule  12  (b)  (1),  and 
for  summary  judgment  under  Rule  oG 
(b)  .  MBS  has  answered  and  joined 
in  the  motions  of  the  other  defend- 

ants. All  these  notions  having  come 
on  before  Judge  Goddard,  he  assembled 
a  court  composed  of  three  judges,  to 
whom  the  hearing  was  transferred  in 
accordance  with  the  Act  of  Oct.  22, 
1913  (38  St.  L.  219). 

Since  we  are  deciding  that  the 
District  Court  for  the  Southern  Dis- 

trict of  New  York  has  no  jurisdiction 
over  the  subject-matter  of  the  actions 
either  as  a  court  of  three  judges  or  of 
one,  it  will  not  be  necessai-y  to  con- 

sider the  merits  ;  neverthless  we  must 
say  something  about  the  background 
of  the  regulations  in  order  to  make 
our  discussion  intelligible. 

The  business  of  broadcasting  depends 
for  its  support  principally,  if  not 
altogether,  upon  advertising.  The 
broadcasting  is  done  by  "stations",  each 

"station"  selecting  programs  which  it 
thinks  will  be  popular,  either  spoken, 
sung  or  instrumentally  performed  in  its 
own  studio,  or  relayed  to  it  by  a  "net- 

work" as  will  appear. 
Interjected  among  these  programs, 

occur  those  fervid  importunities  of  ad- 
vertisers, upon  the  results  of  which 

the  "station"  must  depend  for  its 
revenue.  A  single  "station"  dependent 
upon  its  own  programs  alone  would 
be  very  expensive  to  operate,  and  its 
income  would  be  small ;  especially  if, 
as  has  become  customary,  it  were  to 
add  to  its  advertising  programs  what 
are  called  "sustaining  programs", 
which  are  not  i^aid  for,  but  which  are 
thought  to  give  a  general  popularity 

to  the  "station". These  circumstances  have  long  since 
resulted  in  the  creation  of  "networks" of  the  kind  with  which  the  actions 
at  bar  are  concerned ;  that  is  to  say. 
in  a  widespread  system  of  contracts 
of  a  single  company  with  separate 
"stations"  scattered  all  over  the  Union 
and  known  as  "affiliates".  The  plain- tiffs NBC  and  CBS,  are  two  such 
"networks" ;  they  own  and  operate 
broadcasting  "stations"  of  their  own. 
but,  although  they  depend  in  part 
upon  these  as  outlets,  their  principal 
reliance  is  upon  their  "affiliates". 

Feeding  Affiliates 
They  originate  a  great  variety  of 

programs — usually  in  a  studio  of  one 
of  their  owned  "sttions" — which  they 
transmit  by  telephone  to  the  "affili- 

ates" for  broadcasting.  The  audience 
of  such  a  "network"  in  this  way  be- 

comes the  aggregate  of  the  audiences  of 
its  "affiliated  stations",  and  this  en- 

ables it  to  charge  so  much  higher 
prices  for  advertising  than  the  "affili- 

ates" could  charge  alone,  that  both 
they  and  the  "network"  can  divide 
the  returns  to  their  common  advan- 

tage. There  are  four  such  national 
"networks",  two  owned  by  NBC  (one 
of  which  we  are  told  it  has  disposed 
of  since  these  actions  were  begun), 
another  by  CBS.  and  the  fourth  by 
MBS,  which  has  intervened  because 
it  feels  itself  aggrieved  by  the  prac- 

tices against  which  the  regulations  in 
suit  were  directed. 

Every  broadcasting  "station"  must have  a  license  and  the  FCC  alone  has 
power  to  grant,  refuse,  revoke,  renew 
or  modify  licenses.  The  Comimssion 
also  has  "authority  to  make  special 

regulations  applicable  to  radio  stations 
engaged  in  chain  broadcasting."  ss  303 
(i).  By  virtue  of  these  powers  it  as- 

sumed to  promulgate  the  regulations 
now  challenged,  all  of  which,  it  will  be 
observed,  are  no  more  than  declarations 
of  the  conditions  upon  which  the  Com- 

mission will  in  the  future  issue  licenses 

to  "stations". 
The  defendants'  motions  to  dismiss 

the  complaints  are  based  upon  the 
theory  that  these  regulations  are  not 
"orders"  within  the  meaning  of  ss  402 
(a),  and  that  therefore  this  court  has 
no  jui-isdiction  over  them  ;  indeed,  that 
they  are  not  "orders"  of  any  sort, but  merely  announcements  of  the 
course  which  it  will  nursue  in  the 

future,  whenever  an  "affiliated  station" applies  for  a  new  license,  or  for  the 
renewal  of  an  existing  one. 

To  this  the  "networks"  reply  that 
that  regulations  had  an  immediate 
effect ;  that  they  not  only  announced 
what  would  be  the  future  practice  of 
the  Commission,  but  presently  adjudi- 

cated the  invalidity  of  the  contr.nc*-s 
between  themselves  and  their  "affili- 

ates";  and  that  they  have  in  fact 
already  caused  serious  losses,  because 
a  number  of  "affiliates"  have  declared 
that  they  will  he  obliged  to  break 
their  contracts  when  their  licenses  are 
renewed,  and  have  thus  made  it  im- 

possible for  the  "networks"  to  accept 
large  and  valuable  advertising  con- tracts. 

'Legislative'  Ruling 

We  do  not  think  that  we  need  com- 
mit ourselves  generally  as  to  what 

"orders"  are  reviewable  under  the  Act 
of  Oct.  22.  1913  (38  St.  L.  219),  which 
ss  402  (a)  of  Title  47.  U.  S.  Code,  in- 

corporated by  reference  as  the  meas- 
ure of  our  jurisdiction.  So  far  as  we 

have  found,  the  Supreme  Court  has 
never  declared  that  that  statute 
authorizes  review  of  any  decission  of 
an  administrative  tribunal  whieli 
neither  directs  anyone  to  do  anything, 
nor  finally  adjudicates  a  fact  to  exist 
upon  which  some  right  or  duty  im- mediately depends. 
We  agree  that  it  is  no  answer  that 

the  decision  challenged  is  "legislative" in  character.  (The  Chicago  .Junction 
Case.  264  U.  S.  258.  263),  and,  as 
we  have  just  implied,  it  is  enough 
if  it  authoritatively  determines  the 
existence  of  a  fact  that  at  once  sets 
in  execution  some  sanction,  though  the 

NOSTALGIC  MEMORIES  of  Milwaukee's  yesterdays  are  recounted  each Wednesday  on  the  Milwaukee  Through  the  Years  show  of  W55M,  FM 
station  of  the  Milwaukee  Journal.  Frank  Rauch,  W55M  staff  musician  is 
unveiled  for  a  dash  of  lilac  by  Barber  Don  Stanley,  program  narrator, 
while  William  J.  Bennings,  musical  director  for  WTMJ  and  W55M,  and 
Jack  Teter  (with  goggles),  singer,  stare  at  the  Police  Gazette. 

decision  itself  be  not  in  form  a  com- 
mand. United  States  v.  Baltimore  & 

Ohio  Railroad,  293  U.  S.  454;  Powell 
V.  United  States,  300  U.  S.  276; 
Rochester  Telephone  Corp.  v.  United 
States,  307  U.  S.  125  ;  American  Fed- 

eration of  Labor  v.  National  Labor  Re- 
tions  Board,  308  U.  S.  401,  408;  Col- 

orado V.  United  States,  271  U.  S.  153 ; 
Clairborne-Annapolis  Ferry  Co.  v. 
United  States,  285  U.  S.  383;  and 
United  States  v.  Idaho,  298  U.  S.  105, 
though  they  are  of  the  same  kind, 
are  scarcely  controlling,  because  they 
turned  upon  ss  1  (20)  of  the  Inter- state Commerce  Act.) 
But  decisions  which  are  no  more 

than  announcements  of  future  admin- 
istrative action  have  never,  so  far 

as  we  can  find,  been  treated  as  with- 
in this  statute.  That  does  not  necessar- 
ily imply  that  a  person  jjresently  in- 

jured is  without  any  remedy  when 
the  threatened  action  would  be  unlaw- 

ful ;  the  situation  then  may  present 
all  the  elements  upon  which  equity  will 
intervene  in  ordinary  course.  Shields  v. 
Utah  Idaho  Central  Railroad  Co.  305 
U.  S.  177. 

It  may  be  that  the  plaintiffs  at  bar 
could  bring  such  actions  in  equity  ;  at 
least  it  does  not  appear  that  recourse 
to  them  is  positively  forbidden,  as  was 
for  example  the  case  in  Venner  v. 
Michigan  Central,  271  U.  S.  127.  But 
even  so  they  would  not  be  the  actions 
at  bar,  which  can  be  brought  only  un- 

der the  statute,  since  otherwise  the 
United  States  cannot  be  sued,  or  the 
Commission  sued  in  this  district,  as- 

suming that  it  was  in  any  event  pos- 
sible to  join  it  at  all.  Such  actions 

would  have  to  depend  jurisdictionally 

upon  the  same  facts  as  any  other  ac- 
tion against  a  public  officer  who 

threatens  to  do  an  unlawful  act. 

Sources  of  Relief 
We  should  therefore  have  a  great 

deal  of  doubt  whether  the  regulations 

could  in  any  view  be  regarded  as  "or- ders" which  we  could  review  under 
the  Act  of  Oct.  22,  1913  (38  St.  L. 
219),  if  the  case  came  to  us  under 
the  statue  in  vacuo.  It  does  not,  be- 

cause, although,  as  we  have  said  ss 
402  (a)  incorpates  it  by  reference, 
those  orders  are  excepted  which  are 
mentioned  in  the  parenthesis:  To  wit, 
all  orders  "granting  or  refusing  an 
application  for  a  construction  permit 
for  a  radio  station,  or  for  a  radio 
station  license,  or  for  renewal  of  an 
existing  radio  station  license,  or  for 
modification  of  an  existing  radio  sta- 

tion license."- 
Belief  fi'om  such  orders  is  provided 

in  ss  402  (b),  (c),  (d),  (e)  and 

(f)  ;  it  is  by  appeal  to  the  Court  of 
Appeals  of  the  District  of  Columbia, 
and  it  is  to  be  heard  upon  the  record 
made  at  the  hearing  of  an  application 
by  the  Commission.  The  procedure 
upon  such  appeals  is  in  substance  the 
same  as  that  which  has  now  become 
standard  for  the  review  of  the  decisions 
of  administrative  tribunals  in  advers- 

ary proceedings. 
Consequently,  if  any  of  the  "affili- ates" of  the  plaintiff  "networks"  should 

hereafter  apply  for  a  renewal  of  their 
licenses ;  and  if,  as  we  assume  it  will, 
the  Commission  adheres  to  its  regula- 

tions, the  resulting  modification  of  the 
license  will  be  reviewable  only  in  the 
Court  of  Appeals  of  the  District  and 
upon  the  record  made  at  that  hearing. 
We  have  seen,  however,  that  the 

regulations  are  nothing  more  than  a 
declaration — or  if  one  chooses,  a  threat 
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our  new  national  representatives!  These  are  the  Paul 

Raymer  men  who  will  be  calling  on  you  now  to  tell  you  about 

KEX  in  Portland,  Oregon — "the  voice  of  the  Oregon  country." 
We  surveyed  the  field  and  we  picked  the  Raymer  organization 

to  represent  us.  We  know  that  agency  people  in  general  and  time 

buyers  in  particular  will  heartily  approve  this  choice. 

The  Raymer  men  have  a  great  story  to  tell  you  about  KEX 

and  the  opportunity  it  offers  for  advertisers  in  times  such  as 

these.  They'll  be  calling  on  you  soon. 
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Judge  Bright's  Dissenting  Opinion  in  Monopoly  Case  - 

■ — by  the  Commission  that  it  will  im- 
pose those  conditions  upon  any  renewal 

of  a  license  in  the  future.  No  change 
is  made  in  the  status  of  "affiliates" 
meanwhile ;  their  existing  contracts 
with  the  "networks"'  remain  enforce- 

able ;  nor  has  the  Commission  given 
any  evidence  of  an  intention  to  use 
them  as  the  basis  for  a  revocation  of 
existing  licenses  under  ss  312  (a). 

On  the  contrary,  the  "minute"  we 
have  mentioned  commits  it  to  a  con- 

trary course.  Hence,  if  these  actions 
well  lie,  the  plaintiffs  have  succeeded 
in  substituting  a  different  court  and 
a  different  procedure  from  that  which 
Congress  has  prescribed  for  the  trial 
of  precisely  the  same  issues.  This  is 
inexorably  true  because  here  the  only 
question  is  whether  the  Commission 
has  power  to  impose  the  conditions 
mentioned  in  the  regulations  when  a 
"station"  applies  for  renewal ;  exactly 
the  question  which  will  determine  the 
actual  renewal  of  a  license. 

The  prescribed  procedure  will  there- 
fore be  disregarded  only  because  the 

putative  wrong  is  merely  threatened, 
instead  of  being  in  the  very  act  of 
commission.  Whatever  may  ordinarily 
be  the  proper  scope  of  the  word  "or- 

der" in  the  Act  of  Oct.  22,  1913  (38 
St.  L.  219),  it  seems  to  us  clear  that 
Congress  could  not  have  intended  such 
an  anomalous  result  as  will  follow 
upon  treating  these  particular  regula- 

tions as  such  "orders". 
Fear  of  Commission 

To  this  the  plaintiffs  make  two  an- 
swers. First,  they  say  that  the  threat 

itself  has  already  caused  them  loss, 
as  we  have  said.  Possibly  that  might 
support  an  action  to  compel  the  Com- 

mission to  raise  the  issues  immediate- 
ly, as  by  a  revocation  proceeding  un- 
der ss  312  (a)  ;  even  so,  it  should  not 

substitute  another  court  for  the  Com- 
mission and  the  Court  of  Appeals, 

cei'tainly  not  this  court  in  an  action 
against  the  United  States  and  the  Com- 

mission. We  need  not  decide  the  point, 
however,  because  the  "minute"  we  have 
quoted  offers  equivalent  relief  without 
risk  of  any  "station"  which  may  chal- 

lenge the  regulations. 
Next,  the  plaintiffs  say  that  they 

may  not  be  able  to  raise  the  issue 
in  a  proceeding  for  the  renewal  of  a 
license,  because  the  "affiliated  stations" 
may  fear  to  incur  the  Commission's 
displeasure.  As  to  NBC  this  is  plainly 
untrue  because  two  of  its  "affiliates" 
have  joined  it  as  plaintiffs. 

As  to  CBS,  its  complaints,  read  most 
favorably,  does  perhaps  allege  that 
none  of  its  "affiliates"  will  challenge 
the  regulations  when  their  licenses  ex- 

pire ;  at  any  rate,  to  avoid  any  doubts, 
we  shall  .so  assume,  little  as  that 
seems  likely  to  be  the  case. 
We  may  do  so,  because  the  issue 

is  irrelevant  anyway,  for  the  plaintiff 
"networks"  have  an  adequate  remedy 
under  ss  402  itself.  They  allege— and 
there  seems  to  be  no  question  about  it 
— that  their  interest  will  be  adversely 
affected  by  the  enforcement  of  the 
regulations ;  if  so,  they  can  appeal  to 
the  Court  of  Appeals  of  the  District 
from  any  order  imposing  unlawful  con- 

ditions upon  an  "affiliate's"  license, 
ss  402  (b)  (2).  It  is  true  that  the 
section  does  not  in  terms  provide  that 
they  shall  also  be  heard  in  the  pro- 

ceeding before  the  Commission  under 
ss  309  (a)  for  the  "renewal  or  modi- 

fication of  a  station  license"  ;  but  the 
(Commission  has  itself  answered  that 
objection  by  ss  1.102  of  its  regulations 
which  permits  intervention.  An  un- 

reasonable refusal  of  the  privilege  so 
offered  would  appear  to  be  a  good 
objection  on  appeal  under  ss  402  (b) 
(2)  ;  for  it  is  not  likely  that  the  statute 

BRIGHT,  D.  J. :  As  I  read  the  opin- 
ion of  my  brothers,  they  would  dismiss 

for  want  of  jurisdiction  because  noth- 
ing reviewable  has  been  done,  and 

that  even  after  a  license  is  denied, 
the  only  review  thereof  would  be  by 
appeal  to  the  Court  of  Appeals  in  the 
District  of  Columbia. 

By  Section  402-a  of  the  Communica- 
tions Act  of  1934,  we  have  jurisdiction 

to  enjoin,  set  aside,  annul  or  suspend 
an  order  of  the  Commission,  except 
where  it  grants  or  refuses  an  applica- 

tion for  a  construction  permit,  for  the 
granting,  renewal  or  modification  of  a 
station  license,  or  suspending  a  radio 
operator's  license.  These  excepted  mat- ters can  be  reviewed  only  by  appeal 
to  the  Court  of  Appeals  aforesaid.  This 
order,  in  my  opinion,  does  not  come 
within  any  of  the  excepted  provisions. 
No  application  has  been  or  is  here 
made  for  any  such  relief,  and  the  order 
sought  to  be  reviewed  does  not  arise 
out  of  any  such  application. 

Sees  Jurisdiction 

There  is  no  question  in  my  mind 
that  the  order  sought  to  be  reviewed 
is  one  which,  under  the  terms  of  Sec- 

tion 402-a,  we  have  jurisdiction  to  en- 
join. It  is  designated  by  the  defend- 

ants as  a  "commission  order".  It  has 
the  usual  mandatory  clauses  found  in 
orders.  It  was  by  its  (Jerms  obviously 
entered  after  an  investigation  made 
upon  the  Commission's  own  motion  to 
determine  what  special  regulations 
applicable  to  radio  stations  engaged 
in  chain  or  other  broadcasting  are 
required  in  the  public  interest,  con- 

venience or  necessity. 
It  promulgates  certain  regulations, 

an  obvious  and  attempted  exercise  of 
the  Commission's  rule-making  power. 
It  is  clearly  an  attempt  to  make  rules 
because  at  the  time  there  was  nothing 
else  before  the  Commission  upon  which 
it  could  or  did  act.  All  of  these  rules, 
or  regulations  as  they  are  called  in 

which  grants  an  appeal  to  all  inter- 
ested parties,  meant  not  to  give  them 

the  opportunity  to  make  a  record  on 
which  they  can  succeed  upon  that 
appeal. 

Lack  of  Jurisdiction 
At  any  rate  until  the  Commission 

shows  some  disposition  to  deny  them 
a  fair  hearing  in  a  proceeding  for 
renewal  of  an  "affiliate's"  license,  we are  not  to  assume  that  it  will  do  so. 
And  even  if  that  should  appear,  the 
resulting  right  of  action,  if  any,  would 
not,  as  we  have  said,  be  in  this  court 
or  against  the  United  States.  For 
the  foregoing  reasons  the  complaints 
will  be  dismissed  for  lack  of  jurisdic- 

tion over  the  subject-matter. 
We  do  not  understand  that  any  find- 

ings of  fact  are  proper  under  Rule  52 
(a),  which  provides  for  such  findings 
only  in  "actions  tried  upon  the  facts 
without  a  jury".  It  is  true  that  the 
plaintiffs  have  moved  for  a  preliminary 
injunction,  and  that  the  rule  also  re- 

quires findings  "in  granting  or  refusing 
interlocutory  injunctions"  ;  but  we  are 
not  "refusing"  any  injunction.  Once 
the  complaints  are  dismissed  for  lack 
of  jurisdiction,  the  motions  become 
moot  and  we  shall  not  pass  upon  them 
at  all.  We  are  therefore  entering  judg- 

ment in  each  action  without  findings. 
Complaints  dismissed  for  lack  of 

jurisdiction. 
LEARNED  HAND 
HENRY  W.  GODDARD 

the  order,  relate  only  to  standard 
broadcasting  stations  having  contracts 
with  a  network  organization,  except 
rule  3.106,  which  relates  to  a  license 
to  be  granted  to  a  network  organiza- 

tion having  more  than  one  station  in  a 
service  area,  and  rule  3.107  which 
proscribes  a  broadcasting  station  affili- 

ated with  a  network  maintaining  more 
than  one  network. 

These  rules  do  not  apply  to  stations 
not  affiliated  with  any  network.  They 
apply  only  to  contractual  relations 
with  networks,  and  in  addition,  pro- 

hibit the  ownership  by  a  network  of 
more  than  one  station  in  a  specified 
service  area  and  the  ownership  by  any 
organization  of  more  than  one  net- 

work. The  order  fixes  as  immediatelj' 
the  time  when  it  shall  become  effec- 

tive. In  other  respects  it  has  all  the 
earmarks  of  a  final  order. 

That  it  was  intended  to  be  final 
is  further  evidenced  by  the  Commis- 

sion's report.  It  finds  that  the  public 
interest  "requires"  the  application  of 
the  regulations  to  stations  affiliated 
with  regional  as  well  as  with  national 
networks.  It  affirms  its  powers  to  do 
so  under  Section  303- (i)  of  the  Com- 

munications Act,  and  clearly  reveals 
that  it  is  exercising  its  rule-making 
power  when  it  queries  whether  the 
Commission  can  formulate  into  "gen- 

eral rules  and  regulations"  the  prin- ciples which  it  intends  to  apply  in 
passing  on  individual  applications. 

That  its  action  is  final  is  further 

emphasized  by  th*  statement,  "We  be- lieve that  the  announcement  of  the 
principles  we  intend  to  apply  in  exer- 

cising our  licensing  power  will  ex- 
pedite business  and  further  the  ends 

of  justice.  *  *  *  The  regulations  we 
are  now  adopting  are  nothing  more 
than  the  expression  of  the  general 
policy  ive  will  apply  in  exercising  our 
licensing  power.  The  formulation  of  a 
regulation  in  general  terms  is  an  im- 

portant aid  to  consistency  and  pre- dictability and  does  not  prejudice  any 

rights  of  the  applicant." 
Finality  of  Order 

That  it  is  exercising  this  rule-making 
power  is  further  emphasized  by  an- 

other statement  in  its  report,  that 
Section  303- (i)  gives  the  Commission 
specific  power  to  make  special  regula- 

tions applying  to  radio  stations  en- 
gaged in  chain  broadcasting  and  that 

"no  language  could  more  clearly  cov- 
er what  ive  are  doing  here." 
What  it  has  done  emphasizes  more 

the  finality  of  its  order,  which  is  an 
affirmative  direction  that  thereafter  no 
standard  broadcasting  station  shall 
contract  in  terms  prohibited,  and  ulti- 

mately puts  an  end  to  service  by  net- 
works under  contracts  now  existing. 

In  fact,  I  think  that  the  regulations 
are  intended  to  effect  existing  contracts 
for  the  effective  date  of  the  order  is 

deferred  until  Nov.  15,  1941,  "with 
respect  to  existing  contracts,  arrange- 

ments or  understandings".  This  cer- 
tainly is  not  a  statement  that  the 

regulations  shall  not  apply  to  existing 
contracts ;  it  is  merely  a  postpone- 

ment as  to  when  the  axe  will  fall. 
The  particular  agreements  prohibited 

are  presently  contained  in  most  of  the 
affiliation  contracts  of  the  two  com- 

plaining networks.  They  state  those 
provisions  are  essential  to  the  proper 
and  successful  conduct  of  their  busi- 

ness, and  in  deciding  the  question  of 
jurisdiction,  I  believe  we  must  assume 
this  to  l)e  true. 

It  is  also  shown  by  them,  without 
contradiction,  that  between  the  time 
the  regulations  were  promulgated  and 
the  commencement  of  these  actions, 
not  less  than  24  broadcasting  stations 
having  affiliation  contracts  with  NBC 
have  cancelled  their  contracts  as  a 
result  of  the  order  in  question,  and 
not  less  than  24  others  having  such 
contracts,  have  served  notice  that  they 
do  not  intend  to  abide  by  the  terms 
of  such  contracts  unless  they  are  con- 

formed to  the  Commission's  order. 
Similarity,  it  is  shown  by  the  af- 

fidavits submitted  by  CBS  that  some 
of  the  stations  affiliated  with  it  are 
refusing  to  renew  their  affiliation 
contracts,  some  are  threatening  to  can- 

cel or  repudiate  them,  and  some  have 
already  cancelled  on  the  ground  that 
the  rules  in  question  prohibit  them. 
There  is  thus  a  present  injury. 

Awaiting  a  Denial 

It  is  suggested  that  the  plaintiffs 
must  wait  until  the  Commission  has 
ruled  upon  the  application  of  a  broad- 

casting station  for  a  renewal  of  its 
license.  Can  it  be  said  that  the  Com- 

mission will  change  its  rules,  in  view 
of  the  positive  statement  it  has  al- 

ready made  with  reference  thereto 
and  above  quoted? 

Must  these  networks  await  the  idle 
ceremony  of  a  denial  of  a  license 
before  any  relief  can  be  sought  when  it 
is  perfectly  obvious  that  no  relief 
will  be  given?  And  what  relief  could 
they  get  if  they  did  wait?  The  net- works are  not  to  be  licensed,  only  the 
individual  stations  who  make  applica- tion. 

But  it  is  said  the  networks  could 
intervene  and  be  heard.  All  that  might 
be  said  or  urged  in  their  behalf  has 
doubtless  been  communicated  to  the 
Commission  in  the  three  years  between 
March  18,  1938,  and  May  2,  1941, 
when  the  investigation  was  going  on. 
Must  they  march  up  the  hill  and  down 
again,  with  the  probability  of  being 
met  with  the  statement  that  the  Com- 

mission has  given  the  matter  due  con- 
sideration and  has  done  what  it  in- 

YOUNGEST  commercial  announcer 
in  broadcasting  is  claim  made  by 
KTSA,  San  Antonio,  for  Tommy 
Masterson,  11-year-old  newscaster. 
Tommy  conducts  The  Kid  Reporter 
for  sponsor.  Grandma  Cookie  Co., 
his  material  consisting  largely  of 

stories  of  children's  activities  in 
the  community,  sent  in  by  sprouts. 
Tommy's  dad  is  Wash  Masterson, 
account  executive  for  KTSA. 
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93.67%  OF  ALL  RADIO  HOMES  IN  CANADA 

ARE  COVERED  BY  THE  CBC 

'T^HE  CBC  is  a  vital  factor  in  the  lives 

of  all  Canadians.  The  national  network, 

extending  from  coast  to  coast,  carries  the 

finest  programs  of  three  countries  into 

93.67^  of  Canada's  radio  homes. 

From  the  BBC  and  the  networks  of  the 

United  States,  the  Canadian  Broadcasting 

Corporation  selects  the  finest  features  to 

add  to  its  own  productions.  The  result . .  • 

a  balanced,  diversified  schedule  of  the 

best  programs  on  the  air. 

CBC's  remarkable  coverage  of  Canadian 

radio  homes  is  unique  in  the  radio  indus- 

try. Current  business  conditions  are  good 

. . .  and  the  purchasing  power  of  Canadians 

is  high.  The  CBC  national  network  offers 

to  prospective  advertisers  almost  complete 

coverage  of  this  important  market. 

CANADIAN  BROADCASTING  CORPORATION 

55  York  St.,  Toronto  -  COMMERCIAL  DEPARTMENT  -  1231  St.  Catherine  St.  W.,  Montreal 
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tends  to  abide  by,  as  it  has  definitely 
said  in  its  report? 

It  is  said,  however,  that  by  a  min- 
ute adopted  after  these  actions  were 

brought,  the  Commission  has  mani- 
fested its  intention  to  permit  the  net- 
works to  intervene  and  be  heard  upon 

the  subject  of  the  granting  or  denial 
of  the  license. 

That  minute  refers  obviously  only  to 
a  station,  and  insofar  as  it  attempts 
to  change  the  nature  of  the  order 
sought  to  be  reviewed  or  to  obviate  a 
review  would  be  abortive.  Southern 
Pacific  Co.  V.  ICG,  219  U.  S.  433-452. 
Southern  Pacific  Terminal  Co.  v.  ICC, 
219  U.  S.  498-515. 

This  court  has  reviewed  the  rule- 
making power  of  this  very  Commission 

without  being  troubled  by  the  question 
of  jurisdiction.  ATdT  Co.  v.  V.  S.,  14 
F  Supp.  121,  affirmed  299  U.  S.  232. 
That  there  can  be  a  review  of  an  or- 

der exercising  the  delegated  legislative 
function  of  rate-making  and  rule-mak- 

ing is  admitted  in  V.  S.  v.  Los  An- 
geles R.  R.,  273  U.  S.  299,309.  In  ICC 

V.  Goodrich  Transit  Co.,  224  U.  S.  194, 
where  bills  were  filed  to  enjoin  or- 

ders prescribing  methods  of  account, 
bookkeeping  and  reports,  jurisdiction 
was  not  questioned  in  a  court  always 
jealous  of  its  jurisdiction.  In  Kansas 
City  Southern  Railway  v.  V .  S.  231 
U.  S.  423,  jurisdiction  was  again  as- 

sumed of  a  petition  to  declare  in- 
valid and  to  enjoin  regulations  relative 

to  accounting. 

Other  Cases  Cited 

In  Shinner  d  Eddy  Corp.  v.  U.  S., 
249  U.  S.,  557-562,  which  involved  a 
refusal  of  a  suspension  of  a  tariff, 
jurisdiction  was  assailed,  at  least  un- 

til after  a  further  remedy  was  sought ; 
and  it  was  there  stated  that  where 
contention  was  made  that  the  Com- 

mission had  exceeded  its  statutory 
l^owers,  courts  have  jurisdiction  of 
suits  to  enjoin  even  if  the  plaintiff  had 
not  attempted  to  secure  redress  before 
the  Commission. 

In  the  Assigned  Gar  Cases,  274  U.  S. 
564,  suits  were  brought  to  enjoin  and 
annul  an  order  which  prescribed  a 
rule  governing  the  distribution  of  cars 
among  coal  mines  after  an  investiga- 

tion by  the  Interstate  Commerce  Com- 
mission of  its  own  motion,  and  no 

question  of  right  of  review  was  raised. 
And  in  AFL  v.  Lalor  Board,  308  U.  S. 
401,  408,  it  was  admitted  that  ad- 

ministrative determinations  which  are 
not  commands  may  for  all  practical 
purposes,  determine  rights  as  effec- 

tively as  the  judgment  of  a  court  and 
may  be  re-examined  by  courts  under 
particular  statutes  providing  for  the 
review  of  orders.  In  Pi'^rce  v.  Society 
of  Sisters,  268  U.  S.  510,  suit  was 
brought  by  a  private  school  to  re- 

strain the  enforcement  of  an  Oregon 
statute  which  required  primary  educa- 

tion in  iiublic  schools,  and  jurisdiction 
was  sustained,  Mr.  Justice  McRey- 
nolds  writing  that  the  suits  were  not 
premature,  that  the  injury  to  the  plain- 

tiffs was  present  and  very  real  and 
not  a  mere  possibility  in  the  remote 
future. 

(S)    John  Bright,  USDJ. 
Feb.  20,  1942. 

Insecticide  Series 
JOHN  OPITZ  Inc.,  Long  Island 
City,  N.  Y.,  is  expanding  its  adver- 

tising for  J-0  insecticides  this  year, 
and  in  March  will  start  weekly 
participations  on  the  Nancy  Craig 
program  on  WJZ,  New  York,  and 
the  Dr.  Shirley  Wynne  program  on 
WHN,  New  York.  Agency  is  W.  I. 
Tracy  Inc.,  New  York. 

CANADA  AND  THE  UNITED  STATES  were  repre- 
sented at  what  is  believed  to  be  the  first  radio  sales 

clinic  ever  held  in  Canada  by  a  station  representative 
firm.  Above  are  pictured  those  attending  the  affair 
as  guests  of  Stovin  &  Wright,  Canadian  station  rep- 

resentatives, at  the  Windsor  Hotel,  Montreal. 
Standing  (1  to  r)  :  H.  N.  Stovin,  Stovin  &  Wright, 

Toronto;  C.  0.  Langlois,  Lang- Worth  Feature  Pro- 
grams Inc.,  New  York;  Lome  Knight,  manager, 

CFLC,  Prescott,  Ont. ;  Louis  Leprohon,  commercial 
manager,  CKAC,  Montreal;  R.  C.  Wentworth,  Lang- 
Worth  Feature  Programs  Inc.;  Joseph  Hershey  Mc- 
Gillvra,  New  York;  A.  J.  Messner,  manager,  Winnipeg 
office,  Stovin  &  Wright;  Duke  McLeod,  manager, 
CFAR,  Flin  Flon,  Man.;  L.  W.  Bewick,  manager, 
CHSJ,  Saint  John,  N.  B.;  P.  H.  Morris,  manager, 
CFPL,  London,  Ont.;  W.  H.  Backhouse,  manager, 
CKY,  Winnipeg;  W.  J.  Carter,  chief  engineer,  CKLW, 

Windsor,  Ont. ;  Leo  Hutton,  Canadian  Pacific  Tele-  A 
graphs,  Ottawa ;  A.  A.  McDermott,  manager,  Montreal  I 
office,  Stovin  &  Wright. 

Seated  (1  to  r)  :  F.  A.  Lynds,  manager,  CKCW, 
Moncton,  N.  B.;  Ralph  Snelgrove,  manager,  CFOS, 
Owen  Sound,  Ont.;  Jack  Whitby,  owner,  CFLC,  Pres- 

cott, Ont.;  Lloyd  Moffatt,  manager,  CKBI,  Prince 
Albert,  Sask. ;  Ted  Campeau,  manager,  CKLW,  Wind- 

sor, Ont.;  Maj.  W.  C.  Borrett,  manager,  CHNS,  Hali- 
fax, N.  S.;  P.  H.  Lalonde,  manager,  CKAC,  Montreal; 

Jack  Sharp,  chief  engineer,  CFRB,  Toronto;  Gordon 
Archibald,  manager,  CHOV,  Pembroke,  Ont.;  Adam 
Young  Jr.,  manager,  Joseph  Hershey  McGillvra,  New 
York;  Lovell  Mickles  Jr.,  Stovin  &  Wright,  Montreal; 
C.  W.  Wright,  Stovin  &  Wright,  Toronto;  Charles 
Shearer,  chief  censor,  Ottawa;  Peter  Miller,  manager, 
CKX.  Brandon,  Man.;  J.  W.  B.  Browne,  manager 
CKOV,  Kelowna,  B.  C. 

HEismssEY  joms 

SEGAL  AND  SMITH 
FORMATION  of  the  law  firm  of 
Segal,  Smith  &  Hennessey,  special- 

izing in  radio  practice,  was  an- 
nounced in  Washington  last  week. 

Mr.  Hennessey,  formerly  of  the 
NBC  legal  staff 
and  until  recently 
handl  i  n  g  NBC 
matters  in  Wash- 

ington, will  take 
offices  in  Wash- 

ington's W  o  o  d  - ward  Bldg.,  where 
Paul  M.  Segal  has 
been  practicing  in 
association  with 

Mr.  Hennessey  George    S.  Smith. Other  associates 
in  the  Segal  firm,  Harry  P.  Warner, 
David  E.  Tolman  and  Stanley  I. 
Posner,  will  continue  to  be  asso- 

ciated with  the  new  firm. 
Messrs.  Segal  and  Smith  have 

long  been  in  the  Washington  radio 
practice,  having  first  served  with 
the  old  Federal  Radio  Commission. 
Mr.  Hennessey,  a  1923  graduate  of 
Boston  U.  and  a  1928  graduate  of 
the  Boston  U.  Law  School,  joined 
the  NBC  legal  staff  in  New  York 
in  1929.  He  was  sent  to  Washing- 

ton in  1935  as  NBC's  counsel  there, 
but  entered  into  private  practice  in 
1937  continuing  to  handle  some 
NBC  matters.  Early  in  January 
RCA  appointed  Wright,  Gordon, 
Zachary,  Parlin  &  Cahill  as  its 
counsel,  designating  that  firm 
also    to    handle    NBC  matters. 

RUBINOFF  RENEGES 

So  Cisler  Suggests  Fiddler 
 Get  the  Icewater  

ACCORDING  to  a  letter  sent  to 
Adolph  Opfinger,  MBS  program 
service  manager,  by  S.  A.  Cisler, 
general  manager  of  WGRC,  Louis- 

ville, a  burst  of  artistic  tempera- 
ment caused  cancellation  of  the 

scheduled  appearance  of  Rubinoff, 
the  violinist,  on  the  Feb.  19  MBS 
feature,  Mutual  Goes  Calling. 

The  letter  stated  that  Rubinoff 
refused  to  fill  his  engagement  after 
viewing  broadcast  arrangements. 
WGRC  was  using  a  temporary  stu- 

dio while  its  facilities  were  being 
revamped.  The  station  contends 
that  arrangements  were  satisfac- 

tory, basing  its  contention  on  the 
fact  that  the  temporary  studio  was 
the  source  for  almost  ten  shows 
weekly  for  MBS,  and  the  main 
source  of  WGRC  productions.  How- 

ever, the  violinist  refused  to  ap- 
pear, making  it  necessary  that 

WGRC  call  WHK,  Cleveland,  con- 
trol point  for  the  MBS  feature,  and 

inform  them  of  the  cancellation  15 
minutes  before  the  program  was  to 
start. 

Mr.  Cisler  suggested  in  his  letter 
that  Rubinoff  should  be  "quietly 
passed  in  the  future  from  any  MBS 
pickups."  He  also  stated  that  the 
Kiwanis  Club,  sponsoring  the  vio- 

linist's appearance,  has  stated  it 
will  never  book  him  again. 

CHICAGO  &  NORTH  WESTERN 
RAILWAY,  Chicago,  has  renewed  for 
the  seventh  successive  year  400  Hour 
with  Norman  Ross,  7-8  a.m.  Monday 
through  Saturday  on  WMAQ,  Chi- 

cago. Agency  is  The  Caples  Co.,  Chi- cago. 

TO  CELEBRATE  the  dedication  of 
its  new  50,000-watt  transmitter, 
W55M,  the  Milwaukee  Journal's  FM station,  a  special  14-page  edition  of The  Journal  was  issued  Feb.  22. 

Barometer  Series 
WEATHER  MAN,  Chicago,  has 
started  varied  schedules  of  quarter- 
hour  and  five-minute  programs,  one 
and  two-minute  announcements  on 
WWVA  WMMN  KTHS  KVFD 
WAAF  WAIT  KFJZ  KGLO  KMA 
WCAZ  KFYR  KXOX  WSAM 
WHBL  KWOC  WIBW  KHMO 
WFIN  WIBC  KRLD.  More  stations 
will  be  added.  The  product  is  a 
weather-house  type  barometer,  sell- 

ing by  direct  mail  for  $1.29.  Agency 
is  Robert  Kahn  &  Associates,  Chi- cago. 

Ontario  to  Honor 

Blue  Net  Visitors 

Festivities  to  Herald  Start 

Of  Province's  Campaign 

ONTARIO  Government  will  be 
h®st  to  50  Blue  Network  station 
managers  and  officials  March  5  at 
the  King  Edward  Hotel,  Toronto, 
preliminary  to  the  starting  of  the 
Ontario  Show  on  the  Blue  Network 
March  20.  The  station  managers 
will  arrive  in  Toronto  by  train 
from  Detroit  and  Buffalo,  and  at 
a  luncheon  will  be  informed  of 
publicity  and  promotion  plans  in 
connection  with  the  show. 

The  campaign  this  year,  the  sec- 
ond that  the  Ontario  Government 

has  engaged  an  American  network, 
will  be  institutional  in  view  of  the 
fact  that  the  United  States  is  now 
also  in  the  war.  Tourism  in  On- 

tario will  be  secondary,  not  the  pri- 
mary aim  as  when  the  show  was 

first  announced  in  Broadcasting 
Dec.  21,  1941. 

In  the  evening  there  will  be  a 
formal  dinner  at  which  Ontario 
Premier  Mitch  Hepburn  and  his 
cabinet  will  be  hosts,  and  at  which 
stars  of  the  Ontario  Show,  Col. 
Stoopnagle  and  Madeleine  Carrol, 
will  be  present.  Entertainment  will 
be  by  Canadian  stars  on  the  pro- 

gram, and  it  is  hoped  to  have  pre- 
views of  the  new  Bob  Hope-Made- 
leine Carroll  film  and  the  new 

Grantland  Rice-Stoopnagle  sports film. 

Among  Blue  network  officials  to 
be  present  will  be  Mark  Woods,  Ed 
Kobak,  Keith  Kiggins,  John  H. 

Norton,  Earl  Mullin,  Bert  J.  Hau- 
ser,  George  M.  Benson  and  Ed  Bor- roff.  The  Blue  Network  will  give  a 

party  to  the  Ontario  Government 
and  the  stations  carrying  its  show 
following  the  dinner. 

I 
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STARTLING  STORY? 

fust  oft-proven  facts 

HE  HOOPER-HOLMES  STUI 

Newly  completed  study  which  determines  trade-paper  radio  news 

and  radio  advertising  preferences  of  900  key  agency  executives 

and  radio  advertisers.  Nine  publications  listed  and  rotated  on 

mailed  questionnaires.  The  questions:  ( 1 )  H  hm  trade  publica' 

tion  do  you  consider  No.  I  jfitr  your  authentic  radio  news? 

(2)  What  trade  puhlieation  do  you  consider  the  Nf.  /  advertis- 

ing medium  for  radio  stations  and  networks?  (3)  What  year- 

book^ annu4d^  etc.  do  you  use  for  accurate  radio  information? 

THE  RESULTS 

in  each  case,  BROADCASTING  the  overwhelming  first.  BROAD- 

CASTING awarded  as  many  first  places  as  oil  other  publications  com- 

bined (complete  details  on  request.) 

BROAI^STI  NG 

The  Weekiy^^^*^ Newsmagazine  of  Radio 

^®ldc9st  Advertising 

OFT-PROVEN — every  study  of  agency  and  advertiser  radio  nev/s 

and  radio  advertising  trade  paper  preferences  tells  the  same  story. 
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AlatcltandUin^  &  J^tomotion 
Defense  Revue — Movie  News — Series  Preview — 

Glenn's  FDR  Maps — Wichita  Planes 

tIATEO  WITH  IH£  PHOENiX  REPUBtIC  AND  GAZETTE 

PAY  FOR  PLAY  with  de
fense stamp  purchases  is  the  key- 

note purpose  of  the  Red, 
White  &  Blue  Revue,  a  tour- 

ing radio  show  produced  by  WOW, 

Omaha.  Under  the  station's  plan  a 
new  city  is  visited  each  week  and 
each  person  attending  is  admitted 
free  but  he  must  buy  at  least  50 
cents  worth  of  defense  stamps  in  a 
new  stamp  album.  In  three  cities 
already  played,  nearly  $20,000 
worth  of  bonds  have  also  been  sold 
to  audiences. 

Started  Feb.  1  at  Fremont,  the 
show  subsequently  appeared  in 
Beatrice  and  Columbus;  in  March, 
it  will  stop  at  Hastings,  Norfolk 
and  Grand  Island,  Nebraska.  The 
cost  of  moving  a  cast  of  40  includ- 

ing Freddy  Ebener  and  orchestra 
is  borne  by  the  station  and  local 
sponsorships  are  arranged  with  the 
American  Legion  or  a  comparable 
civic  organization. 

The  show  was  originated  by  Lyle 
DeMoss,  production  manager,  and 
Bill  Wiseman,  promotion  manager. 

❖      *  * 

News  at  Theatres 

PROMOTING  station  service, 
KDYL,  Salt  Lake  City,  maintains 
loudspeaker  units,  fed  by  direct 
wire  from  the  station's  master  con- 

trol, over  the  box  offices  of  three  of 
the  city's  largest  downtown 
theatres  to  broadcast  four-minute 
newscasts,  hourly.  Huge  speakers 
have  also  been  mounted — ^thru  the 
cooperation  of  the  Salt  Lake 
Tribune  and  Telegram — on  the 
front  of  the  Tribune  building  which 
also  houses  the  station's  studios; 
over  these  speakers  are  heard 
KDYL's  newscasts,  commentators, 
and  special  hourly  bulletins. 

Paper  Swaps 

TIE-IN  promotion  stunt  for  local 
stations  and  county  newspapers 
has  been  worked  out  by  WGAC, 
Augusta,  Ga.,  which  is  offering 
county  editors  a  weekly  quarter- 
hour  of  WGAC  time  in  exchange 
for  18  inches  of  space  in  their 
paper.  County  theatres  also  are 
running  WGAC  trailers  in  ex- 

change for  daily  billing  in  the  sta- 
tion's ad  of  the  program,  County 

Theatre  Guide. 

Book  Series 

PROMOTING  a  new  KROW,  Oak- 
land, program.  In  His  Steps,  half 

hour  Edward  Sloman  transcription 
series,  several  hundred  Oakland 
clubwomen  were  invited  to  the 
KROW  studios  at  a  preview  broad- 

cast and  heard  station  staff  mem- 
bers explain  the  highlights  and 

sidelights  of  the  program.  Series 
is  sponsored  by  Kay  Jewelers,  Oak- 

land, through  Sidney  Garfinkel 
Agency,  San  Francisco. 

Paper  Planes 
CARDBOARD  airplane  c  u  to  u  t  s 
from  KFBI,  Wichita,  tell  recipients 
that  "40  out  of  every  100"  planes 
built  in  the  country  are  produced 
in  Wichita. 

Maps  by  Messenger 
FOLLOWING  the  White  House 
suggestion  that  listeners  supply 
themselves  with  maps  for  the  Pres-i 
ident's  broadcast  last  Monday,' 
WLS,  Chicago,  sent  maps  with  a 
world  time  guide  and  diagrams  of 
strategic  points  in  the  Pacific  to 
agency  executives  and  timebuyers. 
The  maps  were  delivered  by  West- 

ern Union  messengers  with  a  wire 
from  Glenn  Snyder,  manager  of 
WLS. *      *  * 

Tower  Indicator 

FAMILIAR  to  those  entering  Nash- 
ville, Tenn.,  via  Franklin  Road  is 

the  billboard  which  points  to 
WSM's  878-foot  tower,  one  of  the( 

tallest  in  America.  For  years  visi-' tors  have  been  invited  to  visit  the 
tower,  a  privilege  that  has  been 
temporarily  discontinued. 

Copy  and  Map 

TO  PROMOTE  its  six-weekly 
quarter-hour  newscasts  on  KFXM, 
San  Bernardino,  Cal.,  Federal  Out- 

fitting Co.,  that  city  (chain),  is 
distributing  a  12  by  14  broadside 
on  one  side  of  which  is  a  United 
Press  War  Map.  Opposite  side  is 
devoted  to  promotional  copy. 

*      *  * 

WSJS  Newspaper  Feature 
PUBLISHING  its  own  newspaper 
within  a  newspaper,  WSJS,  Wins- 

ton-Salem, promotes  station  and 
network  news  with  stories  and  pic- 

tures in  a  paid  advertising  feature 
called  WSJS  News  in  the  Sunday 
Salem- Journal. 

I 

BUYER  TRIES  RADIO 

Factory  Solicits  Listeners  to 

 Find  Scrap  Metal  
INSTEAD  of  seeking  out  persons 
who  will  buy,  radio  is  used  for 
the  first  time  in  Philadelphia  to 
seek  persons  who  will  sell.  Jersey 
Shore  Steel  Co.,  Jersey  Shore,  Pa., 
manufacturer  of  Army  cots  and 
transport  bedding,  has  turned  to 
the  radio  listener  in  the  hopes  of 
obtaining  leads  as  to  where  it  might 
buy  steel,  necessary  for  its  defensej orders.  | 

Started  recently,  the  sponsor  is 
using  three  transcribed  announce- 

ments daily  on  WFIL,  and  a  sup- 
plementary station  may  be  added, 

placing  through  Philip  Klein  Adv. 
Agency,  Philadelphia.  The  sponsor 
seeks  to  buy  abandoned  railroad 
siding  tracks,  unused  trolley  tracks 
or  any  other  type  of  structure  not 
in  use  but  containing  an  appreci- 

able amount  of  steel.  The  radio 
listener  is  merely  asked  to  be  on  the 
look-out  for  any  such  sources  of 
steel  and  merely  to  acquaint  the 
sponsor  as  to  the  location  of  the 
unused  steel 

Boy  Scouts  are  being  circularized 
to  join  radio  listeners  in  this  search, 
with  defense  bonds  and  stamps  of- 

fered the  troops.  No  premium  is  of- 
fered the  radio  listener,  the  proposi- 

tion being  presented  as  an  opportu- 
nity to  aid  in  the  nation's  defense. 
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Civic  Body  Offers 

Wartime  Ad  Plan 

Format  for  Continuance  of 

Campaigns  Is  Offered 

CITIZENS  FOR  VICTORY,  war- 
time organization  formed  from  the 

nuclei  of  the  pre-war  groups — 
Committee  to  Defend  America  and 
Council  for  Democracy — and  with 
Raymond  Gram  Swing,  MBS  news 
analyst,  as  chairman,  has  sub- 

mitted to  radio  advertisers  a  plan 
to  continue  their  advertising  on 
the  air  even  though  priority  rulings 
may  have  temporarily  removed 
their  products  from  the  market. 

Format  Change  Suggested 

Pointing  out  the  necessity  for 
maintaining  advertising  now,  if  the 
organization  wishes  to  resuine  sales 
to  the  public  after  the  war,  the 
Citizens  for  Victory  suggestion  i.s 
that  the  program  format  be  kept  as 
close  as  possible  to  the  one  used 
regularly,  but  that  instead  of  his 
usual  commercials,  the  advertiser 
could  explain: 
"Why  his  product  was  not  on  the 

market;  that  because  of  conditions 
he  and  the  public  realized  the  neces- 

sity of  the  absence;  that  both 
should,  in  a  sense,  be  proud  of  that 
absence;  with  pride,  how  his  or- 

ganization was  being  used  to  aid  in 
war  material  production;  the  logi- 

cal cooperation  with  Citizens  for 
Victory." 

Program  Aid  Offered 

Offering  to  produce  without 
charge  a  portion  of  the  program  de- 

voted to  the  aim  of  Citizens  for 
Victory — "Win  the  War — Win  the 
Peace  —  Preserve  Democracy"  — 
the  organization  suggests  that  this 
part  of  the  broadcast  might  be 
used  to  explain  the  necessity  for  the 
inconveniences  every  citizen  will 
have  to  put  up  with  during  war 
times,  to  build  the  pride  of  the  en- 

listed or  drafted  man  in  his  branch 
of  the  service,  or  to  give,  in  addi- 

tion to  entertainment,  "a  feeling 
of  pride,  loyalty,  reverence  and  love 
for  his  country  to  every  service 
man." 

NBC  Mexican  Program 
AT  THE  SUGGESTION  of  Vice- 
President  Henry  A.  Wallace  as  a 
means  of  increasing  Inter-American 
understanding,  NBC  is  presenting  a series  of  Saturday  half-hour  programs 
titled  Down  Mexico  Way,  with  73  af- 

filiated stations  already  carrying  the series.  In  addition  to  active  coopera- 
tion by  Latin-American  officials  in 

Washington,  interest  in  the  series  is 
promoted  further  through  the  National 
Federation  of  Music  Clubs  and  the 
National  Federation  of  Business  and 
Professional  Women,  with  local  listen- 

ing groups  formed. 

in 
Women  in  Radio 

OPPORTUNITIES  for  women 
radio  are  being  surveyed  by  the  Il- 

linois Womens'  Executive  Committee, part  of  the  State  Office  of  Public  In- 
struction. Judith  Waller,  director  of 

pubhc  service  division  of  NBC-Chi- 
cago, heads  the  radio  division  of  the 

committee.  Findings  will  be  reported 
at  a  free  job  clinic  by  the  group  for 
vocational  leaders  and  job  applicants. 

FLIP-OF-A-COIN  determines  who  is  chauffeur  for  the  day  among  these 
CBS  Hollywood  executives  in  their  cooperative  transportation  system 
designed  to  save  tires  and  gasoline.  Matching  to  see  whose  car  will  be 
drafted  are  (1  to  r),  Hal  Hudson,  network's  Pacific  Coast  program  serv- ice manager;  Harry  Witt,  Southern  California  sales  manager;  George 
Moskovics,  West  Coast  sales  promotion  director;  William  Forbes,  Holly- 

wood network  sales  service  manager. 

Independents  Can  Air 
Federal  War  Programs 
POLICY  whereby  the  four-network 
government  series.  This  Is  War! 
may  be  broadcast  by  non-network 
stations  live  or  be  re-broadcast  via 
transcription  has  been  announced 
by  officials  in  charge  of  the  program 
following  some  difficulties  after  the 
first  broadcast  Feb.  14  on  rebroad- 
cast  clearances. 

Under  the  arrangement,  all  net- 
work affiliate  stations  may  tran- 
scribe and  rebroadcast  the  program 

at  11  p.m.  in  addition  to  broad- 
casting the  series  at  its  usual  7 

p.m.  period.  Those  stations  also 
may  grant  permission  to  non-net- work stations  for  transcriptions 
and  broadcast  it  after  11  p.m.;  to 
take  the  program  by  line  from  the 
network  station  if  the  independent 
station  supplies  the  lines,  or  pick 
the  series  up  by  radio  receiver  and 
rebroadcast  it. 

PAUL  SCHUBERT,  war  analyst  and 
commentator  of  WOR,  New  York,_  is 
the  author  of  Sea  Power  in  Conflict, 
published  Feb.  27  by  Coward-MeCann. 

MORE  "FIRSTS"  in  NATION-WIDE  POLLS 

THE  1 Fl RSTS 
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FAMILY 

★  O 
^  KSD 

EXCLUSIVE  NBC  RED  NETWORK 

OUTLET     IN     ST.  LOUIS 

Carried 

6'?=FIRST  7 

FAVORITE  PROGRAMS 

IN  THE  WORLD-TELEGRAM  POLL 

In  the  nation-wide  poll  of  radio  editors  of  the  United  States 
and  Canada.  In  this  poll  KSD  also  carried  four  of  the  first 
five  favorite  comedians. 

A  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post-Dispatch POST-DISPATCH  BUILDING,  ST.  LOUIS,  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO         DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELES 
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WESTINGHOUSE  TRANSMITTERS 

In  radio  areas  starred  on  any  sales  map  the  trend  is  to  Westinghouse 

.dcast  Transmitters. 

n  such  50,000-watt  stations  as  WBAL,  WPTF,  WKBW,  KDKA,  and  WBZ  you  find 

e  Westinghouse  50-HG.  In  WPEN,  WCAO,  WNBC,  WAG  A,  and  WNBF  it's 
the  Westinghouse  5-HV  for  5000-watt  operation.  Why? 

Managers  and  operators  of  these  stations  know  that  the  most  advanced  broadcast 

equipment  is  on  a  par  with  up-to-the-minute  programs  in  importance.  In  the  eyes  of 

sales  management  using  radio  advertising,  improved  radio  coverage  is  an  important 

step  toward  sales  success.  That  is  what  these  stations  offer  in  Baltimore,  Buffalo, 

Boston,  Raleigh,  and  Pittsburgh — in  Philadelphia,  Hartford,  Atlanta,  and  Binghamton. 

The  trend  to  Westinghouse  Transmitters  is  a  trend  to  low  operating  costs,  improved 

operating  convenience,  high  fidelity  transmission,  and  extra  protection  against 

program  interruptions.  It  is  a  good  trend  to  follow.  j-osoag 

KEEP   AN    EYE   ON   THESE  STATIONS 

For  new  light  on  today's  50,000-watt  broadcast  transmitters  look  at  WBAL,  WPTF, 
WKBW,  KDKA,  and  WBZ.  In  each  of  these  stations  you  find  the  Westinghouse  50-HG 
Transmitter — a  set  that  revolutionized  transmitter  design,  a  set  that  meets  the  commercial 

station's  most  important  requirements  better  than  they  had  ever  been  met  before  —  a  set 
that  embraces  knowledge  acquired  through  20  years  of  actual  station  operating  experience. 
Result:  low  operating  cost,  air-cooled  tubes  throughout,  fuseless  operation,  surgeproof 

metal  rectifiers,  and  other  equally  important  advantages.  That's  why  we  say  "Keep  an 
eye  on  these  stations." 
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Impact  of  the  War 
WHATEVER  FATE  the  war-clouded  future 
may  hold  for  the  advertising  business  in  gen- 

eral, the  short-term  outlook  for  radio  is  rea- 
sonably good.  Buying  power  remains  high, 

especially  in  the  rural  regions  which  radio 
serves  so  well.  Certain  urban  areas  are  even 
booming  under  the  stimulus  of  defense  orders. 
The  networks,  ordinarily  the  bellwethers  of 
the  industry,  have  thus  far  found  immediate 
replacements  for  the  few  accounts  that  have 
fallen  as  war  casualties. 

Then,  too,  wholesaler  and  retailer  inventories 
and  the  immediate  prospective  supplies  of  the 
goods  which  radio  has  moved  in  greatest  volume 
in  recent  years — drug  and  toilet  goods,  grocery 
food  products,  tobacco  products,  soaps  and 
kitchen  supplies — are  still  quite  large.  On  the 
whole,  the  business  of  broadcasting  has  not  yet 
felt  the  effects  of  the  priority  curtailments  and 

rationing  that  have  so  severely  hit  "hard" 
goods  such  as  automobiles,  tires,  building  ma- 

terials, radios,  refrigerators  and  the  various 
metallics. 

Perhaps  it  is  purely  a  fortuitious  circum- 
stance, but  these  latter  items  in  recent  years 

have  not  bulked  particularly  large  in  radio's 
total  sponsorship  categories.  The  loss  of  auto- 

motive advertising  was  felt  by  radio  with  noth- 
ing like  the  impact  it  has  had  on  printed  media. 

It  has  been  years  since  the  radio  set  manufac- 
turers and  the  electrical  appliance  producers 

have  used  radio  in  any  great  volume.  Indeed, 
where  once  many  deplored  the  fact  that  radio 
had  its  eggs  in  so  few  baskets  (the  foregoing 

four  categories  of  "soft"  goods  representing 
some  80%  of  the  sponsorship  on  the  networks 
in  1941),  at  the  moment  it  looks  as  though  that 

i     very  circumstance  turns  out  to  be  a  lucky 
break  for  broadcast  advertising. 

i  That  is,  if  the  projected  rationing  of  sugar 
I  does  not  cut  into  foodstuffs  and  beverage  dis- 
f  tribution.  It  may  yet — no  one  can  foretell — ^but 

I  right  now  the  assurances  of  "plenty  of  food 
jl  and  necessities"  would  seem  to  bode  fairly  well 
I  for  the  fields  from  which  radio  derives  its  main 

revenues. 

I  Taking  things  in  their  stride,  radio  commer- 
I  cial  men  should  see  great  possibilities  in  the 
f,  new  packaging  which  the  shortages  of  tin  and 
J  glass  will  require;  in  the  newly  stimulated 
»;  frozen  and  dehydrated  food  merchandising  that 

is  already  evident;  in  the  promise  of  a  pleni- 
tude of  men's  and  women's  clothing;  in  the  still 

very  animated  department  store  activity.  Most 
radio  stations  can  take  a  shrinkage  of  network 

and  national  spot,  if  that  should  come,  and 
delve  into  a  backlog  of  undeveloped  local  ac- 

counts, particularly  among  retailers  of  con- 
sumer necessity  goods. 

For  the  most  part  the  stations  reporting  to 
us  say  that  business  continues  good.  It  would 
take  a  prophet  or  the  son  of  a  prophet  to  pre- 

dict the  long  haul,  but  up  to  now  we  can't  go 
along  at  all  with  the  defeatist  attitude  of  a 
broadcaster  who  sounded  the  only  really  lugu- 

brious note  we've  heard  so  far,  when  he 
wrote,  "It  seems  that  our  salvation  and  hope 
lies  in  the  fact  that  we  must  produce  business 
from  sources  not  heretofore  acceptable  to  ra- 

dio." 

No  Haven  for  Dodgers 

IT  WAS  GRATIFYING  recognition  of  the  vital 
role  of  radio  in  the  war  effort,  quite  aside  from 
the  certain  necessities  of  its  case,  that  Brig. 
Gen.  Lewis  B.  Hershey,  Chief  of  Selective 

Service,  should  have  singled  out  "key"  radio 
as  well  as  newspaper  men  as  worthy  of  occupa- 

tional deferments  under  the  draft.  But  there 
is  real  danger,  inherent  to  an  industry  as 
closely  attuned  to  the  public  as  radio,  in  pur- 

suing this  opening  too  zealously  unless  ab- 
solute necessity  demands. 

Radio  is  feeling  the  pinch  of  a  depleting 
supply  of  broadcast  technicians  due  to  the  rush 
of  that  class  of  employes  to  the  colors.  It  may 
have  other  legitimate  claims,  but  it  certainly 
does  not  expect  special  treatment  to  be  ac- 

corded the  industry's  manpower  as  a  whole. 
Yet  already  the  hue  and  cry  has  arisen  in 

some  quarters  (chiefly  editorial)  that  radio, 
along  with  the  movies,  is  seeking  admission 

to  a  "preferred"  class  in  the  matter  of  defer- 
ments. This  theme,  inflated  by  repetition, 

might  easily  become  a  popular  belief.  And 
such  belief  might  soon  result  in  a  widespread 
conviction  that  the  broadcasting  industry,  de- 

spite the  fact  that  we  know  that  its  men  are 
going  into  the  armed  services  in  great  num- 

bers, is  a  restful  haven  for  "draft  dodgers". 
It  should  be  made  clear  that  Selective  Service 

headquarters  in  Washington  has  consistently 

admonished  that  General  Hershey's  observa- 
tions are  in  no  way  to  be  regarded  as  rules  for 

blanket  deferments  for  ours  or  any  other  in- 
dustry. They  are  simply  suggestions  to  local 

draft  boards,  which  still  have  the  final  say. 
Consequently  it  would  be  advisable  for  man- 

agement and  employes  to  tread  lightly  in  the 
matter  of  seeking  induction  deferments.  De- 

spite the  favorable  reaction  of  Selective  Service 

WOUNDED  MINDS,  shredded  loyalties  and 
paralyzing  doubts  are  part  of  the  strategy  of 
war  by  radio.  In  Radio  Goes  to  War  [G.  P. 
Putnam's  Sons,  New  York,  $2.75]  Charles  J. 
Rolo  evaluates  this  new  weapon  as  an  original 
member  of  the  Princeton  U  Listening  Center 
founded  by  the  Rockefeller  Foundation  to  study 
"the  role  of  radio  in  modern  war." 

At  first  he  describes  the  grovirth  of  interna- 
tional radio;  then  he  considers  radio  in  the 

hands  of  Nazi  Germany  and  its  direct  value 
as  an  instrument  of  conquest.  Today,  for  ex- 

ample, he  cites  the  fact  that  Germany  sends 
out  240  broadcasts  per  day  in  31  languages. 
Mr.  Rolo  feels  assured  that  radio  will  prove 
to  be  the  democratic  instrument  of  victory  be- 

cause it  only  seeks  to  convey  truth.  But  he 
advises  American  and  British  radio  to  make  it 
an  all-out  weapon  rather  than  a  defensive  aid. 

IN  HIS  PREFACE  to  Thirteen  by  Corwin 
[Henry  Holt  &  Co.,  New  York.  $2.75],  Carl 
Van  Doren  hails  Norman  Corwin  as  "an  ac- 

complished, acknowledged  master"  of  radio 
drama,  who  "is  to  American  radio  what  Mar- 

lowe was  to  the  Elizabethan  stage".  Whether 
or  not  other  radio  critics  agree  with  these 
opinions,  they  will  certainly  agree  that  col- 

lecting such  radio  plays  as  My  Client  Curley, 
Seems  Radio  Is  Here  to  Stay  and  the  other  12 
broadcasts  into  book  form  was  well  worth 
while,  if  only  for  the  guidance  of  other  writers 
who  are  less  experienced  in  this  newest  form 
of  dramatic  composition. 

MARY  MARGARET  McBRIDE,  of  the  radio, 
is  the  latest  of  the  growing  list  of  microphone 
personalities  to  bring  out  a  book,  her  America 
for  Me  having  just  been  published  [Macmillan 
Co.,  New  York,  $1].  In  seven  chapters,  each 
answBring  a  familiar  query,  Miss  McBride 
essays  to  express  her  affection  for  her  country 
largely  by  telling  inspirational  stories  based 
on  American  tradition,  particularly  stories  of 
interesting  people  in  American  life. 

WHEN  Robert  St.  John,  now  in  London  for 
NBC,  returned  to  America  from  the  Balkan 
war  front  last  summer,  he  locked  himself  in 
a  hotel  bedroom  with  his  typewriter  and  for 
a  solid  sweltering  month  pounded  out  the  story 
of  the  German  drive  through  Yugoslavia, 
Greece  and  Crete,  just  published  [Doubleday, 
Doran  &  Co.,  New  York.  $3]  under  the  title 
From  the  Land  of  Silent  People. 

NORMAN  CORWIN'S  We  Hold  These  Truths, 
written  to  commemorate  the  Bill  of  Rights  and 
broadcast  over  the  combined  networks  last 
Dec.  15,  is  being  published  in  book  form  by 
Howell,  Soskin,  New  York. 

officials  to  the  suggestion  that  essential  and 
irreplaceable  radio  employes  be  deferred  to 
carry  on  the  work  of  this  important  war  arm, 
the  industry  cannot  afford  the  onus  involved 
in  too  many  and  too  strenuously  pursued  re- 

quests for  deferments.  Radio  must  not  be 
branded  as  a  seeker  after  special  privileges. 

By  making  only  reasonable  requests,  radio 
will  avoid  jeopardizing  the  respect  it  now 
commands.  Decisions  of  local  boards  so  far 
have  usually  been  fair  and  judicious.  Mistakes 
that  may  have  been  made  in  isolated  cases 
are  more  than  offset  by  the  consistently  fine 
consideration  displayed  by  local  boards  and  by 
Selective  Service  headquarters. 
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DONALD  SILER  ELIAS 

DON  S.  ELIAS,  vice-presi- dent of  the  Asheville  (N.  C.) 
Citizen-Times  and  executive 
director  of  WWNC,  be- 

lieves that  "too  many  cooks  spoil 
the  broth".  This  does  not  mean 
he  has  just  "broth"  cookin'!  Mr. 
Elias  has  a  fantastic  menu  cf  ac- 

tivities laid  out  for  himself,  and  is 
perhaps  one  of  the  busiest  men  in 
the  Carolinas. 

He  is  a  member  of  the  board  of 
directors  of  the  NAB  and  a  mem- 

ber of  the  board's  executive  com- 
mittee. Just  the  other  day  he  was 

re-elected  president  of  the  Ashe- 
ville Chamber  of  Commerce,  which 

should  be  enough  to  do  for  any 
healthy  individual. 

Don  Elias  inherited  his  liking 
for  politics  from  his  father,  Kope 
Elias,  a  close  personal  friend  of 
President  Grover  Cleveland.  On 
his  mother's  side  he  is  a  descend- 

ant of  David  L.  Swain,  a  Governor 
of  North  Carolina. 

While  never  seeking  or  holding 
an  elective  office,  Mr.  Elias  has 
used  his  talent  for  organization  to 
make  his  impress  upon  his  party's 
history,  mapping  and  managing 
Democratic  campaigns  and  in  gen- 

eral applying  to  politics  the  same 
enthusiasm,  energy  and  directness 
which  enabled  him  to  be  a  success 
in  business  affairs. 

Only  recently,  as  Western  Divi- 
sion chairman  for  the  Washington 

Day  Campaign  Committee  of  North 
Carolina,  his  efforts  in  organiza- 

tion over-subscribed  the  fund-rais- 
ing campaign  for  his  district  for 

the  Democratic  National  Commit- 
tee by  more  than  40%. 

The  theory  that  a  straight  line 
is  the  shortest  distance  between 
two  points  has  always  appealed  to 
Mr.  Elias  and  he  has  followed  it 
with  conspicuous  success  in  all  his 
affairs.  A  zestful  joy  in  life,  a  good 
sense  of  humor  and  an  unusual  ca- 

pacity to  "take  it"  when  the  going 
is  tough,  have  pulled  him  through 
depressions,  recessions  and  other 

troubles  with  little  if  any  evidence 
of  wear  and  tear. 

Don  Elias  took  over  the  manage- 
ment of  WWNC  in  1934.  The  work 

was  entirely  new  to  him,  but  the 

job  of  running  a  business  wasn't. 
Soon  after  he  took  charge,  he  be- 

gan to  build  up  its  business,  to  in- 
crease the  scope  of  its  service  and 

to  weld  the  personnel  into  a  strong 
and  intensely  loyal  unit.  The  sta- 

tion celebrated  its  15th  anniversary 
on  Washington's  Birthday,  and  has one  of  the  newest  and  finest  homes 
in  the  entire  South  in  the  new 
Citizen-Times  building. 

Born  in  Franklin,  Macon  County, 
N.  C,  in  1889,  Mr.  Elias  was  edu- 

cated in  the  old  Franklin  High 
School.  There  was  no  public  school 
there  in  those  days.  He  was  gradu- 

ated from  Trinity  College  (now 
Duke)  in  1902,  and  shortly  after 
got  a  job  on  the  Asheville  Gazette- 
News  as  a  cub  reporter.  The 
Gazette-News  was  the  predecessor 
of  the  Asheville  Times,  of  which  he 
later  was  to  become  publisher. 

Fascinated  with  publishing,  he 
realized  he  would  have  to  enter  into 
some  other  business  before  he  could 
realize  his  dream  of  owning  a 
paper.  Hence  from  1912  to  1923  he 
was  president  of  the  Southern  Coal 
Co.,  in  Asheville,  and  later  in  1923 
headed  the  Southern  Steel  & 
Cement  Co.  In  1925,  he  purchased 
the  Asheville  Times.  Realizing 
that  a  newspaper  can  be  only  as 
good  as  the  men  who  actually  pro- 

duce it,  he  set  about  to  employ  the 
most  capable  and  experienced  ex- 

ecutives and  other  employes  that  he 
could  find. 

The  effective  campaigning  of  Mr. 
Elias,  personally  and  through  his 
newspaper,  behind  the  movement  to 
get  North  Carolina  to  pass  a 
$2,000,000  bond  issue  for  establish- 

ment of  the  Great  Smoky  Moun- 
tains National  Park  was  a  sub- 

stantial factor  in  its  success. 
In  September,  1930  Mr.  Elias  and 

Charles  A.  Webb,  publisher  of  the 
Asheville  Citizen,  negotiated  a  con- 

NOTES 

IVIARK  ETHRIDGE,  general  manager 
of  the  Louisville  Courier- Journal  and 
Times,  operating  WHAS,  and  former 
president  of  NAB,  has  resigned  as 
chairman  of  President  Roosevelt's 
Committee  on  Fair  Employment  Prac- 

tices, of  which  RCA  President  David 
Sarnoff  is  also  a  member.  The  com- 

mittee recently  completed  a  report  on 
race  discrimination  in  the  Government 
service.  Mr.  Ethridge  continues  as  a 
member  of  the  committee. 

EDGAR  KOBAK,  executive  vice- 
president  of  the  Blue  Network,  has 
been  reappointed  vice-chairman  of  the Public  Relations  Division  of  the 
Greater  New  York  Fund. 
WARNER  HALL,  formerly  with  the 
sales  service  division  of  WOR,  New 
York,  has  been  appointed  sales  service 
manager  of  WJZ,  New  York,  and  a 
member  of  the  Blue  Network  national 
spot  sales  staff.  He  succeeds  Willard 
Butler,  who  has  joined  Erwin,  Wasey 
&  Co.,  New  York,  as  time  buyer 
[Broadcasting,  Feb.  23]. 

ROBERT  A.  CATHERWOOD,  gen- 
eral manager  of  WWRL,  New  York, 

has  returned  to  his  desk  after  an  at- tack of  grippe. 

RUSSELL  LOFTUS,  New  York  office 
manager  of  WIBX,  Utica,  on  Feb.  14, 
married  Edith  Laurie,  of  Syracuse. 
J.  LEONARD  RELNSCH,  general 
manager  of  WSB,  Atlanta,  is  chair- 

man of  the  radio  division  of  the  util- 
ities committee  of  the  Georgia  Civilian 

Defense  Commission. 
FRED  BECKER,  radio  director  of 
Heintz,  Pickering  &  Co.,  Los  Angeles 
agency,  has  joined  the  Blue  Network 
Hollywood  staff  as  account  executive. 
F.  C.  SOWELL.  general  manager  of 
WLAC,  NashvUle,  is  the  father  of  a 
baby  girl,  born  last  Monday. 
IRWIN  ROBINSON,  formerly  east- 

ern editor  of  Advertising  Age,  has 
joined  the  Office  of  Inter-American 
Affairs  in  New  York  to  handle  public 
relations  for  the  radio  division,  headed 
by  Don  Francisco. 
FRANK  HATT,  formerly  of  News- 

paper Selling,  has  joined  the  sales 
staff  of  KFRO,  Longview,  Tes.  to 
assist  Thomas  R.  Putnam,  commercial 
manager,  in  local  sales. 

solidation  of  the  two  daily  news- 
papers in  Asheville.  Under  the  setup 

Mr.  Webb  became  president  and  Mr. 
Elias  vice-president.  In  addition  to 
his  responsibilities  as  co-publisher 
of  the  two  papers,  he  became  execu- 

tive director  of  WWNC  which  is 
owned  and  operated  by  the  Citizen- Times  Co. 

As  a  Duke  football  fan,  he  has 
few  equals  and  no  superiors,  but  his 
loyalty  to  Duke  extends  far  beyond 
his  interest  in  football.  He  has 
been  active  in  alumni  affairs  since 
his  graduation.  He  served  as  vice- 
president  of  the  general  alumni  as- 

sociation in  1927  and  was  president 
the  following  year.  He  has  been  a 
member  of  the  university's  board of  trustees  since  1930. 

Mr.  Elias  was  chairman  of  the 
Democratic  Executive  Committee 
for  the  tenth  (now  the  eleventh) 
Congressional  district  in  1916  when 
Zebulon  Weaver  was  first  elected  to 
congress,  where  he  still  is  serving. 
Mr.  Elias  also  served  for  several 
years  as  chairman  of  the  Buncombe 

DAVID  M.  KIMEL,  advertising  man- 
ager of  WLAW,  Lawrence,  Mass.,  was 

one  of  the  23  executives  and  employes 
of  the  Lawrence  Eagle  &  Triiune 
family,  owners  of  WLAW,  to  be  hon- ored last  week  at  a  dinner  program  at 
which  the  74th  birthday  of  the  Eagle, 
.52d  of  the  Trihune  and  fifth  of  the  ra- dio station  were  observed.  Each  was 
presented  with  gold  and  silver  signet 
rings  by  Irving  E.  Rogers,  associate 
publisher  of  the  newspapers  and 
WLAW  general  manager.  Mr.  Kimel 
has  been  with  the  organization  26 

years. 
HENRY  HUMPHREY,  pubUsher  of 
the  Texarhana  Gazette  <&  Neios,  oper- 

ating KCMC,  has  been  elected  presi- 
dent of  the  Texas  Newspaper  Pub- 

lishers Assn..  succeeding  Frank  W. 
Mayborn,  publisher  of  the  Temple 
Telegram,  operating  KTEM. 
TREVOR  ADAMS,  salesman  of 
WINS,  New  York,  is  the  first  member 
of  the  station's  sales  staff  to  reach  a 
10%  increase  in  sales  over  his  pre- vious three  months  average  billing, 
goal  necessary  to  win  the  WINS 
monthly  sales  contest  and  a  gold  "Ten- Up"  arrow  pin  as  a  reward. 
.lOHN  F.  PIDCOCK,  manager  of 
WMGA,  Moultrie,  Ga.,  has  been  com- missioned as  a  lieutenant  in  the  Navy. 
Announcers  Heywood  Moseley  and 
.lack  Cox  have  received  appointments 
as  Air  Corps  Cadets.  All  three  are 
awaiting  call  to  active  duty. 
SAMUEL  H.  COOK,  president  of 
WFBL,  Syracuse,  has  been  appointed 
to  the  advisory  board  of  the  Rochester 
ordinance  district.  Oscar  F.  Soule. 
secretary  of  WFBL,  is  chairman  of  the 
Onondaga  County  rationing  board. 
T.  RALPH  BENNETT,  formerly  of 
the  Bennett  Adv.  Agency,  Columbia, 
S.  C,  has  joined  the  commercial  de- partment of  WMRC,  Greenville,  S.  C. 
.1.  MILTON  SEROPAN,  formerly 
sales  manager  of  Paul  Stanley  &  Co., 
San  Francisco,  has  joined  the  sales 
staff  of  KPO,  San  Francisco. 
HUGH  B.  TERRY,  manager  of  KLZ, 
Denver,  has  returned  to  his  office  after 
an  absence  of  three  weeks  following 
a  knee  operation. 
BOB  DeHAVEN,  KYSM,  Mankato, 
salesman,  recently  married  Marguerite 
Coulin. 
EARL  KEY,  local  businessman,  has 
been  added  to  the  sales  staff  of  WJMA, Covington,  Ky. 

DAVIS  B.  SPIERS,  of  the  sales  staff 
of  WCOS,  Columbia,  S.  C,  has  been 
promoted  to  commercial  manager. 
HOWARD  BARTH  has  left  the  staff 
of  WAGE,  Syracuse,  according  to 
William  T.  Lane,  general  manager. 

County  board  of  elections.  In  1924 
he  was  delegate  to  the  Democratic 
national  convention. 

Mr.  Elias  is  a  World  War  vet- 
eran and  for  many  years  has  been 

a  member  of  the  Kiffin  Rockwell 
Post,  American  Legion.  He  was  a 
commissioned  second  lieutenant  in 

the  field  artillery  at  the  Officers' Training  School  at  Camp  Taylor, 

Ky.,  in  1918. Mr.  Elias  was  for  several  years 
a  member  of  the  county  board  of 

welfare  as  the  State's  representa- 
tive, and  of  the  State  unemploy- 
ment advisory  council.  He  is  also 

a  past  director  of  the  Southern 
Newspaper  Publishers'  Assn.,  as well  as  a  member  of  the  board  of 
trustees  of  Western  Carolina 
Teachers'  College. 

On  June  17,  1924,  Mr.  Elias  mar- ried Mrs.  Elizabeth  S.  Bradfield. 

He  is  a  Methodist,  a  32d  degree  Ma- 
son, and  a  member  of  the  Omicron 

Delta  Kappa,  honorary  fraternity. 
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MORE  and  MORE 

PEOPLE  LISTEN  TO 

weop 

I^OW— WCOP  gives  Boston  for 

the  first  time  1 8  hours  of  continu- 
ous music  and  news. 

NOW— WCOP  offers  you  an 

opportunity  to  buy  hard-to-get 
premium  night  time  spots  at 

"easy-to-take"  prices. 

NOW— Before  you  select  radio 

time  in  Boston  test  your  campaign 
on  WCOP. 

weop 

MASSACHUSETTS 
BROADCASTING 

CORP. 
COPLEY-PLAZA 

HOTEL 
BOSTON,  MASS. 

BOSTON'S  "STAR  SALESMAN'' 

BEH
IND

 

JIM  MILES,  formerly  director  of  the 
Farm  &  Home  Hour  at  WING,  Day- 

ton, has  joined  WOWO-WGL,  Fort 
Wayne,  as  assistant  farm  director. 
LARRY  ROBERTSON  has  been  ap- 

pointed program  director  of  KFBK, 
Sacramento,  Gal. 

WENDELL  NILES,  Hollywood  an- nouncer on  the  NBC  Al  Pearce  &  His 
Gang,  has  been  signed  by  Warner 
Bros,  for  a  role  in  a  film  short  featur- 

ing Bill  Tilden,  tennis  star. 
DAVID  DRUMMOND,  Seattle  script 
writer,  has  joined  the  Blue  Network 
Hollywood  writing  staff. 

REID  FORSEE,  Canadian  Broad- casting Corp.  announcer  at  Toronto,  is 
the  father  of  a  baby  girl,  born  Feb.  18. 
ROBERT  EMBRICK,  announcer,  has 
joined  KYA,  San  Francisco. 
WILLIAM  BRUNDAGE,  announcer, 
formerly  of  Louisville,  has  joined 
KQW,  San  Jose,  Cal. 
BOB  PROVENCE,  news  editor  of 
WKBN.  Youngstown,  returned  to  the 
U  of  West  Virginia  recently  to  com- 

plete his  course  before  joining  the 
Armv.  Stewart  Wilson,  formerly  of 
WHLD,  Niagara  Falls,  has  joined  the 
WKBN  announcing  staff. 

BILL  THIEMAN,  WCAE,  Pitts- 
burgh, continuity  writer,  has  joined 

Pennsylvania  Reserve  Defense  Corps. 
Dave  McKowan,  former  WCAE  an- 

nouncer, is  studying  meteorology  at 
Chanute  Field,  111.,  in  the  Army  Air 
Corps. 

1000  watts 

Unlimited  time 

RIVERSIDE,  CAL. 

The  Richest  People  in  the  World 
Live  in  The  Valley  of  Paradise 

....  Over  Vi  million  people  who 
have  a  per  capita  wealth  of  $1928 
which  is  only  a  part  of  their 
wealth.  An  "Eden  Garden"  Is  their 
home — a  climate  unsurpassed — a 
rich,  lush  valley  surrounded  by 
mountain  splendour.  In  this  citrus 
fruit  empire  it  is  spring — right  now. 
KPRO,  the  only  regional  station  in 
the  Valley  of  Paradise,  can  get  you 
profitable  results  on  your  Spring 

Campaign — Here's  a  thought — 
Why  not  test  your  Spring  Campaign 
on  KPRO  before  the  Eastern  Season 
starts.  That's  really  a  good  Idea! 

HOWARD  H.  WILSON  Co.,  Rep. 

Blue's  Coast  Board 
PROGRAM  directors  of  all  Pacific 
Blue  Network  Co.  affiliated  stations 

have  been  appointed  ex-officio  mem- 
bers of  a  new  regional  program 

board.  Don  E.  Oilman,  Western  di- 
vision vice-president,  in  making  the 

announcement  Feb.  20  declared  that 
besides  reducing  conflicts  between 
network  and  affiliate  program  struc- 

tures to  an  absolute  minimum,  the 
new  setup  will  (1)  enable  the  net- 

work to  showcase  its  "for  sale" 
programs  in  more  cities  than  pre- 

viously; (2)  proven  local  sustainers 
and  commercials  will  be  made  avail- 

able to  the  network  for  showcasing 
for  eventual  regional  sponsorship. 
Besides  being  solicited  for  advice 
and  suggestions  with  regard  to  net- 

work program  structure,  station 
program  directors  are  to  be  advised 
of  all  shows  being  contemplated  for 
Pacific  Blue  Network  release. 

J.  E.  (Dinty)  DOYLE,  formerly  ra- dio editor  of  the  San  Francisco 
Chronicle,  Neiv  York  Journal-Ameri- 

can, and  radio  columnist  for  the  syndi- cated Hearst  Newspapers,  has  joined 
the  publicity  staff  of  CBS.  Previously 
a  newspaperman  in  the  Philippines 
and  Shanghai,  Mr.  Doyle  has  been 
publicity  manager  for  the  Billy  Rose 
Aquacade  in  San  Francisco,  a  writer 
for  Radio  Feature  Service,  and  execu- 

tive secretary  of  Radio  Editors  of 
America. 

SGT.  WALTER  M.  HARRISON  Jr., 
former  member  of  the  news  and  an- 

nouncing staff  of  KLZ,  Denver,  was 
one  of  a  group  of  90  selected  from 
Lowry  Field  to  be  sent  to  an  oflaeers' training  school  in  Florida. 

JOSE  CRBSPO,  Latin  American  ac- tor, has  joined  the  Spanish  language 
staff  of  the  CBS  shortwave  division. 

ALLEN  B.  MARTIN,  former  re- 
porter for  Boston  newspapers,  has 

joined  the  NBC  international  division 
to  handle  the  news  desk. 

KEN  SMITH,  Spanish  announcer  in 
the  NBC  international  division,  on 
Feb.  24  became  the  father  of  a  baby boy. 

ERNEST  STONE,  former  announcer 
of  WOV  and  WEVD,  New  York,  has 
joined  the  night  announcing  staff  of 
WNEW,  New  York. 
BOB  MARKS,  CBS  pageboy  at  the 
network's  television  studio  in  the 
Grand  Central  Terminal  BIdg.,  New 
York,  has  been  assigned  to  timing  for 
television  programs  on  WCBW,  CBS 
video  station. 
EARL  KELLY,  staff  announcer  of 
WWNY,  Watertown,  N.  Y.,  has  joined 
the  Army  and  is  replaced  by  Emerson 
Hitchcock  of  Schenectady.  Dave  Lane, 
former  WWNY  staff  artist,  is  now  a 
control  operator. 
DAVID  MANNING,  formerly  of 
KXOK,  St.  Louis,  and  more  recently 
a  Hollywood  film  studio  reader,  has 
joined  KFVD,  Los  Angeles,  as  an- nouncer. 

LEONARD  FINCH,  of  CBS  Holly- 
wood publicity  department,  has  signed 

a  civilian  contract  with  the  Navy  Se- 
curity office,  and  has  reported  to  San 

Diego,  Cal.,  for  duty. 
JOHN  KELLY  has  joined  the  news 
staff  of  WICC,  Bridgeport,  replacing 
Larry  Gruze,  Army-bound. 
BOB  KELLEY,  sports  editor  of 
WGAR,  Cleveland,  will  cover  the 
training  activities  of  the  Cleveland 
Indians  in  Clearwater,  Fla. 
PAUL  CLARKE,  announcer  of  KOA, 
Denver,  and  recently  of  WHBF,  Rock 
Island,  111.,  on  April  1  is  to  marry 
Lucia  Thompson,  musical  director  of 
WHBF. 

WILLIAM  E.  MEREDITH,  formerly 
radio  director  of  Presba,  Fellers  and 
Presba,  has  joined  the  continuity 
staff  of  WLW,  Cincinnati.  Frederick 
Russell,  New  York  and  Hollywood 
writer,  replaces  Richard  Powell,  recent 
selectee,  who  authored  various  WLW 
dramatic  shows. 
GILBERT  WINTERS  KING,  of 
CBS  Hollywood  sales  promotion  de- 

partment, has  been  transferred  to  the 
transcription  division,  replacing  Don 
Sanford,  now  in  the  Army. 

ARTHUR  McPHILLIPS,  of  the  pro- duction department  of  WJR,  Detroit, 
is  teaching  a  daily  class  in  radio  engi- neering at  Wayne  U. 
BILLIE  RANDALL  and  BiU 
Mitchell,  of  CBS  Hollywood  sales  pro- 

motion and  public  relations,  respec- 
tively, have  recovered  from  appendici- 

tis operations. 
BILL  FOREMAN,  formerly  of 
WGAR,  Cleveland,  has  joined  KMPC, 
Beverly  Hills,  Cal.,  as  announcer- 
producer,  succeeding  Lou  Huston, 
transferred  to  continuity  and  program 
traffic. 

EDWARD  TONNE  SEN,  formerly  of 
the  guide  staff  of  NBC  Chicago,  left 
last  week  for  service  in  the  Army  Air 
Corps.  Ogden  Wilklund  succeeds  him. 
JACK  HILL,  production  man  of 
WWJ,  Detroit,  resigned  last  week  to 
join  NBC  in  Chicago  in  a  similar capacity. 

EDITH  RALSTON,  of  WJMA,  Cov- 
ington, Ky.,  has  been  named  publicity 

and  continuity  director. 
BILL  HIGHTOWBR,  former  sports 
announcer  for  WFAA,  Dallas,  and 
WIOD,  Miami,  has  joined  WSPD, Toledo. 

GIL  HODGES,  special  events  chief 
at  WTAG,  Worcester,  Mass.,  has  re- signed to  join  the  Army. 
EDWARD  KOSOWICZ,  announcer 
at  WHOM,  Jersey  City,  has  entered the  Army. 

GEORGE  P.  BARTHOLOMEW  Jr.. 
NBC  producer  and  writer,  has  been 
appointed  an  assistant  director  of 
production  of  CBS. 
HAL  THOMPSON,  has  resigned  as 
chief  announcer  and  special  events  di- 

rector, WFAA-KGKO,  Fort  Worth- Dallas,  to  join  the  Army  at  Randolph 
Field. 

PATSY  PECK,  freelance,  has  joined 
WFAA-KGKO,  Dallas,  as  publicity 
director  replacing  Bertrand  Heflin,  on 
duty  with  the  Navy. 

DICK  JENNINGS,  formerly  of 
KNOW,  Austin,  Tex.,  and  Lester 
Scott,  formerly  of  KTEM,  Temple, 
Tex.,  have  joined  the  announcing  staff 
of  KFDM,  Beaumont. 
LARRY  GERAGHTY,  former  head 
of  the  WOL,  Washington,  music  de- 

partment, is  now  a  fulltime  announcer. 
Helen  Schuyler,  former  receptionist, 
is  assistant  in  the  music  department. 

365.000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

I 

I 
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ARTHUR  GAETH.  foreisn  news 
analyst  of  KSL,  Salt  Lake  City,  will 
address  National  Knife  &  Fork  C'lubs in  various  mountain  and  northwestern 
cities.  He  will  also  appear  as  special 
lecturer  in  the  newly  formed  classes 
at  Fort  Douglas  dealing  with  inter- national affairs. 

EDMOND  STEVENS,  Euglish  actor- 
stage  manager,  has  been  named  as- sistant to  Ron  Ferguson,  manager  of 
the  Blue  Network  script  department 
in  New  York. 
HELEN  PAYNE  has  joined  the  CBS 
ti'levision  station  AVCBW,  as  a  studio 
assistant  in  the  program  department. 
RAYMOND  KAYE,  former  announcer 
iif  "WIP.  Philadelphia,  returned  to  the station  March  1  from  WGH,  Norfolk, 
Va. 

MILT   GOTTLIEB   is  the  new  as- 
sistant to  Mort  Lawrence,  all-night 

announcer  of  WIP,  Philadelphia,  sue-  * 
ceeding    Chris    MacDonald,    who  re- 

signed to  freelance. 
.TOHN  DUNHAM.  professionally 
known  as  John  Scott,  announcer  of 
KMOX,  St.  Louis,  recently  married 
Beverly  Best,  of  Sioux  Falls. 
.TOAN  SHERMAN,  formerly  of  CBS 
and  NBC  production  and  continuity 
staffs  at  New  York,  Chicago,  and 
Hollywood,  has  jonied  the  staff  of 
KIRO,  Seattle,  as  assistant  to  Bill 
!Moshier,  publicity  director. 
GEORGE  L.  BEEBOUT.  formerly 
])rogram  director  of  WHKC.  Colum- l)us,  O.  and  WHBC.  Canton,  has  been 
named  program  director  of  WFM.J, 
Youngstown. 
WENDELL  OLIPHANT.  formerly 
an  announcer  of  KSAM.  Huntsville, 
Tex.,  has  joined  KFRO,  Longview, 
Tex.  Mario  Basel,  formerly  of  WEVD, 
New  York,  has  also  been  added  to 
the  announcing  staff. 
FRANK  GROSJEAN,  formerly  of 
WHBC.  Canton,  has  been  named  copy 
chief  of  WJW,  Akron.  Mary  Jean 
Schultz,  Northwestern  U  graduate, 
has  become  WJW  woman's  program director. 

SID  TEAR,  formerly  announcer-en- 
gineer of  WSJS,  Winston-Salem,  has 

joined  the  announcing  staff  of  WRDW, 
Augusta,  Ga. 
RAYMOND  CADDELL,  formerly  of 
WFIG,  Sumter,  S.  C  has  joined  the 
announcing  staff  of  WMRC,  Green- ville. S.  C. 

TOMMY  SNOWDEN,  program  direc- 
'tor  of  WEED,  Rocky  Mount.  N.  C, is  to  join  the  Marine  Corps  Reserve 
early  in  March.  Bill  Holm,  announcer, 
i-;  to  be  inducted  into  the  Army  in 
April. 
JAMES  W.  HURLBUT.  publicity  di- 

rector of  WJSV,  Washington,  has 
been  named  a  first  lieutenant  in  the 
Virginia  Protective  Force. 
VERN  BRUGGEMAN.  KUTA,  Salt 
Lake  City,  announcer,  has  joined  the 
Army. 

KEN  DUKE,  forme^y  of  KFYO,  Lub- bock. Tex.,  has  iouKd  the  announcing 
staff  of  KBST,  Big  Spring,  Tex. 
MARTHA  SHERWIN,  secretary  to 
Hal  Bock,  NBC  Western  division  press 
manager,  has  been  promoted  to  Pacific 
Coast  picture  editor  of  the  network. 

Lord  Wins  Judgment 
TWO-YEAR  legal  action  in  the  suit 
brought  by  Alonzo  Cole,  writer  and 
radio  director,  against  Phillips  H. 
Xord  Inc.,  radio  production  firm,  was 
^nally  settled  last  week  in  New  York 
Supreme  Court  when  Judge  Ferdinand 
Pecora  dismissed  Cole's  complaint  and granted  judgment  in  favor  of  the  Lord 
"company.  The  decision  reversed  a 
previous  ruling  by  the  Appellate  Divi- sion. Suit  involved  the  NBC  series 
Mr.  District  Attorney,  sponsored  by 
Bristol-Myers  Co. 
E.  A.  STOCKMAR,  formerly  assist- 

ant sales  trafiic  manager  of  NBC- 
Chicago,  has  been  appointed  manager, 
replacing  Floyd  Van  Btten,  now  a 
lieutenant  in  the  Navy.  E.  C.  Cun- 

ningham, night  traffic  manager,  has 
been  made  assistant  manager. 

ACTION  IS  DELAYED 

ON  FUNDS  FOR  FCC 
BECAUSE  no  executive  sessions 
were  held  last  week  by  the  Senate 
Appropriations  Committee  on  the 
Independent  Offices  Appropriation 
Bill,  the  FCC  appropriation  of  $4,- 
991,219  for  fiscal  year  1943,  saw 
no  action.  The  FCC  appropriation, 
included  in  the  Independent  Offices 
Appropriation  Bill,  provides  for 
the  salary  of  Dr.  Goodwin  Watson, 
chief  analyst  of  the  Foreign  Broad- 

cast Monitoring  Service,  payment 
of  which  was  specifically  prohibited 
in  the  House  passage  of  the  Bill 
Jan.  22. 

Dr.  Watson  has  been  under  fire 
for  alleged  Communist-front  ac- 

tivities and,  following  numerous  in- 
vestigations, the  House  inserted  a 

proviso  prohibiting  payment  of  his 
salary  from  1943  FCC  funds. 

Hearings  on  bill  have  not  been 
scheduled  by  the  Senate  Appropri- 

ations Committee  but  it  is  expected 
that  these  will  be  held  shortly.  Ac- 

tion by  the  committee  on  heavier 
financial  legislation  such  as  the  32 
billion  Fifth  Supplemental  Appro- 

priation bill  has  held  up  considera- 
tion of  the  Independent  Offices  bill, 

it  was  said. 

RECEIVER  PRICES 

DRAW  OPA  WRATH 

AIMED  at  allegedly  "inflationary" 
and  "unfair"  substantial  increases 
in  wholesale  and  retail  prices  of 
receiving  sets  and  radio  phono- 

graphs, said  to  be  now  in  effect, 
a  sharply  worded  telegram  by 
Price  Administrator  Leon  Hender- 

son, Office  of  Price  Administration, 
on  Feb.  19  ordered  immediate  can- 

cellation of  current  prices. 
The  telegram,  directed  to  all 

wholesale  and  retail  outlets,  fol- 
lowed official  indication  by  the  War 

Productions  Board  that  most  civil- 
ian radio  production  soon  would  be 

discontinued.  Mr.  Henderson  stated 
that  maximum  manufacturers' 
prices  were  set  by  the  OPA  on 
Feb.  9  and  indicated  that  current 
prices  were  far  above  the  price  ceil- 

ings set  by  his  office. 
"I  am  requesting,"  the  Admin- 

istrator said,  "the  immediate  with- 
drawal of  any  retail  or  wholesale 

increases  on  your  radio  receivers 
and  phonographs  which  have  been 
made  since  Feb.  10  and  the  immedi- 

ate re-establishment  of  retail  and 
wholesale  prices  and  discounts  in 
effect  on  Feb.  10,  1942." 

WKRC  Names  Cornell 
SYD  CORNELL  has  been  named 
program  director  of  WKRC,  Cin- 

cinnati, to  succeed  Brad  Simpson, 
effective  March  1,  according  to 
Hulbert  Taft  Jr.,  general  manager. 
Simpson,  who  has  held  the  post 
since  October,  1940,  tendered  his 
resignation  to  open  an  advertising 
agency  in  Cincinnati.  Cornell 
joined  the  staff  in  September  1940 
and  has  been  active  in  program- 

ming and  production. 

MacArthur  Drops  Name 
DOUGLAS  MacARTHUR,  WIBG, 
Philadelphia,  program  director  has 
dropped  his  name  in  newscasts  to  avoid 
confusion  with  the  hero  of  Bataan. 

GEARED  to  the  national  war  effort, 
television  station  W6XA0,  Hollywood, 
owned  and  operated  by  Don  Lee  Broad- 

casting System,  on  Feb.  28  launched 
a  schedule  of  90  minute  defense  pro- 

grams to  take  the  video-sound  channel 
on  alternate  Saturday  evenings. 
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for  7  products: 

9; 

MONDAY  THROUGH  FR
IDAY 

c    t>      5.15-3-30P.M.  (Nat.  Sp
ot) 

15  9-30  A.M.  (Nat.  Spot)     
 3-15  3.3 

9-30-9:45  A.M. 

1  -00-1  :15  P.M.  (CBS) 

1  -15-1  :30  P.M.  (CBS) 

1  -30-1  :-45  P.M.  (CBS) 

3-30-3;45  P.M. 

5  00-5:15  P.M.  (CBS) 

51  5-5:30  P.M.  (CBS) 5-30-5:45  P.M.  (CBS) 
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WEDNESDAY  EVENING
 

O.00-9-30  P.M.  (CBS.  en
d  9 :30- 1  0 :00  P.M.  .CBS) 

;ou,  too,  can  bring  your  product  to  the  o^^^^^^^^^
^^ ,on  of  the  buying  families  ̂   ̂ ^^^^^^.^  ̂   . 

New  York  market.  T
ake  a  tip  from Gamble's  -P-ienced  time-buy  rs  ̂ ^^^_^

  ^ 

WFBL,  Central  New 
 York  s  basic 

.ork  station,  for  'ow-cost  covero
ge,  o  o.ert^^^^ 

„,«*ivP  nroqramming,  tor  d
oiiar  anu  v. 

rrTrt  .^s  sho.  .0.  - 
 —  ;.s^o.*- 

rjrsrpro;ro::
ttfno..cme.ts

^Wr,.e 

or  wire  WFBL,  Syrac
use,  New  York. 

5,000  Watts  Day  an
d  Night 

Basic  Columbia  Ne
twork 

WFBL
 

FREE  &  PETERS,  National  Representatives 
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AGENCY 

Radio  and  Press  Still  Active  in  Haivaii; 

Offer  Major  Advertising  Opportunity 

LUCKY  AUTO  SUPPLY  STORES,  Los 
Angeles  (chain),  to  Hilman  -  Shane- Breyer,  that  city.  Currently  sponsoring  on 
a  52  week  contract  which  started  Feb.  26, 
a  five  weekly  quarter-hour  program,  Musi- 

cal Clock,  on  KECA,  Los  Angeles. 

LEKTROLITE  Corp.,  New  York,  to  Ruth- 
rauff  &  Ryan,  New  York,  for  "Glolite- 
Lektrolite"  and  "Glopoint"  cigar,  cigarette, and  pipe  lighters.  No  radio  planned. 
BREWING  CORP.  of  America,  Cleveland, 
to  Lang,  Fisher  &  Kirk,  that  city. 

TIARA  PRODUCTS  Co.,  New  York  (ver- 
mouth), has  not  appointed  Gotham  Adv. 

Co.,  New  York,  according  to  Piedmont 
Agency,  New  York.  Broadcasting  regrets 
the  error,  published  in  the  Jan.  26  issue. 

THAT  Hawaii,  though  under  mar- 
tial law,  still  offers  a  major  busi- 
ness opportunity  for  national  ad- 

vertisers, especially  radio,  is 
reported  by  the  Katz  Agency  Inc., 
in  a  special  bulletin  summarizing 
letters  it  has  received  from  the 
Honolulu  Advertiser  and  its  sta- 

tion, KGU,  both  of  which  are  Katz- 
represented. 

Civilian  life  and  business  carry 
on,  and  the  daily  newspaper  and 
radio  have  become  vital  necessities 
not  only  for  dissemination  of  mili- 

tary orders  but  for  maintaining 
morale  among  the  more  than  500,- 

This  is  just  to  remind  you:  there's  many  a  way  to  start 
a  blaze,  but  only  one  way  to  set  fire  to  the  $285,000,000 

buying  power  in  the  Roanoke-Southwest  Virginia  market. 

That's  with  WDBJ — the  only  station  reaching  the  whole 
area  with  a  strong,  clear  signal  at  all  times!  May  we 

kindle  a  flame  for  you? 

ROANOKE 

CBS  Affiliate  .  .  960  K.C. 

VIRGINIA 

5000  Watts  Full  Time 

Owned  and  Operated  by  the  TBMES-WORLD  CORPORATION 

000  civilians,  the  bulletin  states. 
The  newspapers  have  reduced  the 
number  of  pages  and  are  limiting 
their  press  runs,  though  they  are 
hopeful  that  they  will  be  able  to 
get  newsprint  on  the  priority  list 
and  increase  the  size  of  the  papers 
and  restore  eliminated  features. 

"People  depend  on  radio  not  only 
for  bulletins  and  orders  from  the 

Army  intelligence;  emergency  an- 
nouncements of  all  kinds;  news 

reports;  but,  perhaps  most  impor- 
tant of  all,  for  welcome  entertain- ment. 

Keeping  Tuned 
"Radio  owners  have  been  advised 

by  military  authorities  to  keep 
tuned  to  their  stations  for  air-raid 
warnings. 

"With  regulations  keeping  civi- 
lians in  their  homes  in  the  evening 

(except  on  special  pass)  and  forc- 

Seizing  Shortwave  Sets 
NOT  ONLY  enemy  aliens 
but  any  household  of  which 
an  enemy  alien  is  a  member 
have  been  forbidden  the  use 
of  shortwave  receivers  in 
Hawaii,  under  orders  issued 
last  week  by  the  military  gov- 

ernor. The  sets  must  be 
turned  over  to  the  police  by 
Feb.  26  under  penalty  of 
$5,000  fine  or  five  years  im- 

prisonment. The  order  was 
issued  largely  to  prevent 
aliens  from  tuning  to  the 

Tokyo  propaganda  broad- casts, notably  the  English 
"n  e  w  s"  commentaries  of 
"Lord  Hee  Hee",  as  Hawaii 
has  nicknamed  the  Jap  propa- 

gandist. 

ing  the  early  evening  closing  of 
movies,  night  clubs  and  other  en- 

tertainment facilities,  radio  is  the 
only  means  of  relieving  the  long 
boredom  of  the  nightly  blackout. 

For  entertainment,  it's  the  radio. 
"Military  orders  prevented  regu- 

lar broadcasting  during  the  week 
of  Dec.  7.  Since  Dec.  14,  both  sta- 

tions have  maintained  their  full 
schedules  —  including  all  commer- 

cial programs." Though  shipping  schedules  are 
military  secrets,  great  quantities 
of  merchandise  are  reported  being 
shipped  regularly  to  Hawaii,  but 
with  preference  given  military  ma- 

terials. Labor  is  short,  but  there 
is  no  shortage  of  food.  There  is 
plenty  of  cargo  space  for  export- 

ing sugar,  pineapples  and  other 
products  to  the  mainland,  so  that 
the  basic  economy  of  the  islands 
is  reasonably  sound. 

On  the  advertising  side,  Katz's 
report  states  that  in  Honolulu, 
Sears  Roebuck  has  "embarked  on 
an  aggressive  policy,  starting  out 

with  a  page  ad  in  the  Advertiser" ; 
Liberty  House  is  maintaining  for- 

mer schedules;  Honolulu  Gas  Co. 

is  maintaining  all  present  merchan- 
dise and  institutional  schedules; 

Mutual  Telephone  Co.  has  tripled 
last  year's  advertising  schedule; 
Hawaiian  Sugar  Planter  Assn.  has 
doubled  its  1941  advertising. 

RCA  Ties  Australasia 
FIRST  DIRECT  radio  communica 
tion  ever  set  up  between  the  United 
States  and  Australasia  has  been 
opened  by  RCA  Communications, 
Inikins  San  Francisco  and  Wellington, 
New  Zealand,  and  eliminating  delays 
caused  heretofore  by  the  necessity  of 
relaying  messages  to  New  Zealand 
via  Australia.  The  new  G.OOO-mile circuit  becomes  the  51st  RCA  circuit 
for  direct  communication  with  other 
countries,  and  will  be  operated  at 
Wellington  by  the  New  Zealand  Gov- 
ernin(>nt  Telegraph  Administration. 

1 

WHEN  WCHS,  Charleston,  W.  Va.,  placed  "Dearest  Mother"  on  the  sta- tion five  times  weekly  for  Lewis,  Hubbard  &  Co.,  wholesale  grocers, 
station  invited  1500  retail  grocers  and  their  clerks  to  WCHS  Auditorium 
for  a  "Nite  Before"  pep  party.  Grocers  and  clerks  were  greeted  by  John 
Sinclair,  erstwhile  WCHS  program  promotion  manager  (currently  em- 

ployed by  Uncle  Sam).  Other  displays  in  the  auditorium  showed  merchan- 
dise to  be  featured  on  the  program.  Ben  Thomas,  dynamic  Lewis,  Hubbard 

advertising  manager,  explained  the  entire  campaign.  Incidentally,  services 
of  WCHS  program  promotion  dept.  are  available  free  to  all  advertisers. 

Adv. 
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Slump  Talk  Irks 

Media   in  Detroit 

January  Retail  Sales  Found 

35%  Above  '41  Figure 
DETROIT  media  are  up  in  arms 
over  what  they  call  misleading  re- 

ports regarding  the  economic  situa- 
tion in  that  great  defense  center, 

deriving  largely  from  headlines  to 
the  effect  that  400,000  workers 
would  be  laid  off  in  automotive 
plants  due  to  the  cessation  of 
passenger  car  production.  As  one 
broadcaster  put  it  to  BROADCASTING, 
"Many  national  advertisers  and 
their  agencies  have  been  prone  to 
believe  that  Detroit  was  to  be  a 
'dead  dodo'  as  far  as  business  con- 

ditions were  concerned. 

"The  fallacy  of  this  is  evidenced 
by  the  fact  that  retail  buying  for 
the  Detroit  district  during  the 
month  of  January  was  running  ap- 

proximately 30  to  35%  ahead  of  the 
same  month  last  year  and  repre- 

sented the  biggest  January  in  the 
history  of  most  of  the  retail  stores. 

Rep  OflSces  Closed 

"On  top  of  the  unemployment 
scare,  the  trade  journals  carried 
stories  relative  to  the  closing  of 
their  Detroit  offices  by  John  Blair 
&  Company  and  Free  &  Peters.  It  is 
understandable  why  both  of  these 
representative  firms  would  be 
forced  to  close  their  Detroit  offices, 
since  these  offices  were  established 
primarily  to  service  the  automotive 
agencies  located  here.  Since  there 
is  to  be  a  negligible  amount  of 
automotive  advertising,  Detroit  of 
course  can  be  conveniently  covered 
from  Chicago  and  these  companies 
naturally  felt  that  the  volume  of 
business  for  the  coming  year  did 
not  warrant  their  continuance 

here." 
This  Detroit  broadcaster,  em- 

phasizing the  fact  that  the  motor 
car  market  is  more  than  holding 
its  own,  quoted  Ernest  T.  Kanzler's 
statement  at  a  press  conference  in 
Detroit  on  Feb.  19  to  the  effect  that 
there  would  be  some  unemployment 
until  July,  but  that  he  anticipated 
from  800,000  to  1,000,000  men  em- 

ployed, at  the  year's  end,  in  the 
plants  of  the  automotive  industry 
converted  to  war  production. 

Mr.  Kanzler  is  chief  of  the  Auto- 
motive Division  of  the  War  Produc- 

tion Board.  He  urged  all  industries 
to  work  seven  days  a  week,  24  hours 
a  day — and  this  is  to  be  particu- 

larly so  in  Detroit. 

That  city's  peak  employment  in 
1941  was  550,000,  so  that  actually 
it  will  soon  have  a  larger  popula- 

tion than  ever,  with  increased 
rather  than  diminished  buying 
power. 

RCA  Names  Singer 
SUMER  W.  SINGER,  former  general 
manager  of  Audi-Vision  Inc.,  producer 
of  commercial  films,  has  been  named 
manager  of  a  newly-established  sales 
education  division  of  RCA  Mfg.  Co., 
Camden.  The  new  department  will 
provide  material  for  sales  training  for 
RCA  field  sales  organizations,  RCA 
wholesale  distributors  and  retail  deal- 

ers and  their  sales  personnel  by  means 
<if  district  meetings,  forums  and 
printed  manuals. 

WJDC  Now  WPDQ 

CALL  letters  of  the  new  WJDC, 
Jacksonville,  Fla.,  have  been 
changed  to  WPDQ.  E.  D.  Black, 
vice-president,  has  reported  that 
further  construction  of  the  new 
station  depends  on  receipt  of  cer- 

tain necessary  materials.  WPDQ 
was  granted  last  Dec.  30  to  Jack- 

sonville Broadcasting  Corp.  for 
5,000  watts  on  1270  kc. 

Two  Texas  Tales 
1— PERFECT  coverage  is 
claimed  by  KRGV,  Weslaco, 
Tex.,  on  the  basis  of  a  recent 
plug  for  a  lost  dog.  Next 
morning  the  dog  came  to  the 
studios  and  sat  outside,  wait- 

ing to  be  claimed. 
2 — When  four  employes  of 

KRGV  joined  the  Texas 
Home  Defense  Guard,  one  of 
them,  Corp.  Pennel  C.  Price, 
was  assigned  to  the  fulltime 
job  of  guarding  the  station. 

Cleveland  News 

"After   This,    When    You're    Listening  to 
That  Cat  Food  Program  Don't  Sit 

Near  a  Window!" 

Western  Auto  Spots 
WESTERN  AUTO  SUPPLY  Co., 
Los  Angeles,  is  using  three  to  six 
spot  announcements  per  week  each 
on  approximately  55  stations  in  the 
11  Western  states.  Agency  is  Dan 
B.  Miner  Co.,  that  city. 

KXEL  Selected  as  Call 

For  Outlet  in  Waterloo 

KXEL  will  be  the  call  letters  for 
the  new  50,000-watt  station  on  1540 
kc.  in  Waterloo,  la.,  which  the  FCC 
authorized  for  construction  on  Jan. 

21,  according  to  Joe  DuMond,  man- 
ager of  KBUR,  Burlington,  who 

owns  50%  of  the  stock  of  Josh 
Higgins  Broadcasting  Co.,  holder 
of  the  construction  permit  [BROAD- 

CASTING, Jan.  26]. 

Mr.  DuMond  reported  that  plans 
are  going  forward  for  construction 
of  the  station  as  projected.  Asso- 

ciated with  him  are  John  E.  Fetzer, 
owner  of  WKZO,  Kalamazoo;  Paul 
Godley,  consulting  engineer;  John 
Blair,  station  representative,  and 
Dan  T.  Riley  and  Richard  H.  Plock, 
the  latter  president  and  vice-presi- 

dent respectively  of  KBUR,  as  well 
as  15  Waterloo  businessmen  who 
are  also  stockholders  in  the  com- 

pany. 

And  this  is  only  one  startiifUf  .mc^ase  for  the 

Amarillo  Market's  mammoth* ^oil  and  gas  in- 
dustry. For  instancp,  crude  oil  production 

increased  frorn  $24,276,684  to  $30,500,000 

natural  qjis  from  $I0,S84.000  to  $1 1,000,000 
mmSi  1 2,000,000  to  $ 1 3.000,000 

and,iNDUSTRlAL  PAYROLLS  LEAPED  FROM 

$25,300,000  In  1940  to  $29,000,0001  Last  year 

707  new  pr6ducirtg  wells  were  completed,  yet 

this  rich  field  is  orily  three-fifths  d^r^loped. 

Oil  and  gas  represent  a  constant,  perman- 
ent income  for  the  AmariHo  Market  .  •  •  • 

an  increasingly  important  resource  i^^ich  of- 
fers unlimited  possibilities  for  mdu^al  ex- 

pansion. Other  income  sources  are  bobming. 

too;  cattle  prices  and  production  are  at  all- 
time  highs;  wheat  prospects  and  prices  are 
excellent;  and  transcontinental  railroads  are 

operating  at  capacity.  KGNC  is  the  NBC 
outlet  fpr  this  prosperous  area  and  is  doing 

i^'ife}]^^'  of  a  job  for  many,  many  national advemsert!  r^&^'^d 

Figures  given  above  taken 
from  Oil  Business  Revue 

compiled  by  N.  D.  Bart- 
lett,  Oil  Editor  Amarillo 
Globe-News. 

GET  THE  ATTRACTIVE  COMBINATION  RATE  ON 

JHLtjrjN 

AMARILLO LUBBOCK  SAN  ANTONIO  WESLACO 

Central  Sales  Office  805-6  fower  Petroleum  Bfdg.,  Dallas,  Texas 

Ken  L  Sibson.  General  SaW|  >i^a«^9lsr>  Telephone  Riverside  5663-— TWX  Dl$.  297 
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WINTO^S  ACQUIRE 

CONTROL  OF  WLOL 

CONTROL  of  WLOL,  Minneapolis, 
passed  Feb.  24  from  the  estate  of 
the  late  John  P.  Devaney,  former 
Democratic  National  Committee- 

man from  Minnesota,  wh®  died 
Sept.  21,  1941,  to  David  J.  Winton 
and  Charles  J.  Winton  Jr.  as  the 
result  of  a  decision  of  the  FCC 
authorizing  the  transfer  of  con- 

trolling stock.  The  price  was 
$21,500. 

The  Wintons,  who  acquired  48% 
interest  in  WLOL  early  in  1941, 
are  prominent  Minnesota  lumber 
men.  Charles  Winton  has  been  tak- 

ing an  active  interest  in  the  man- 
agement of  the  station.  David  Win- 

ton recently  was  appointed  by 
President  Roosevelt  as  Minister  to 
New  Zealand  but  declined  to  take 
the  post  which  was  later  given  to 
former  Secretary  of  War  Patrick 
J.  Hurley. 
WLOL  has  been  operating  since 

the  summer  of  1940,  using  1,000 
watts  on  1330  kc.  Prime  mover  in 
securing  the  grant  of  the  station 
from  the  FCC  was  Judge  Devaney, 
who  was  a  former  Chief  Justice  of 
Minnesota  State  Supreme  Court. 
He  originally  held  two-thirds  of 
the  stock,  with  local  theatre  inter- 

ests holding  the  remainder.  Stock 
of  the  latter,  together  with  some 
of  that  held  by  Mr.  Devaney,  was 
later  acquired  by  purchase  by  the 
Winton  brothers,  giving  them  48%. 

KOL,  Seattle,  has  applied  to  the 
FCC  for  authoi-ity  to  shift  frequency from  1300  kc.  to  880  ke.  and  increase 
power  to  10,000  watts  fulltime.  It  now 
operates  with  1,000  watts  night  and 
5,000  clay. 

Pabco  Paint  Series 

USING  radio  for  the  first  time  in 
ten  years,  Paraffine  Companies  Inc., 
San  Francisco  (Pabco  paint),  on 
March  14  is  scheduled  to  start  The 
House  Next  Door,  quarter-hour 
weekly  transcribed  program  on 
eight  Pacific  Coast  stations.  Ann 
Holden,  home  economist  and  deco- 

rators from  S.  &  G.  Gump's  store, each  week  will  visit  a  different 
home.  They  will  describe  the  inte- 

riors and  exteriors,  how  they  are 
decorated  and  give  constructive 
ideas  for  improvements  by  decora- 

tion. Stations  are  KPO  KFI  KFSD 
KDYL  KMJ  KFBK  KGW  KOMO. 
In  addition  Paraffine  is  cooperative- 

ly sponsoring  a  series  of  tran- 
scribed spots  on  a  long  list  of  sta- tions in  various  sections  of  the 

country.  Agency  is  Brisacher,  Davis 
&  Staff,  San  Francisco. 

Acme  Expands  List 

ACME  BREWERIES,  San  Fran- 
cisco, has  augmented  its  list  of  sta- 
tions carrying  the  five-minute  tran- 

scribed program  Toast  to  America's Allies.  Each  broadcast  salutes  one 
of  the  26  nations  pledged  in  unity 
to  defeat  Hitlerism.  The  format 
provides  for  the  selection  of  one 
of  the  Allied  nations  around  which 
a  panegyric  is  built.  Agency  han- 

dling the  account  is  Brisacher, 
Davis  &  Staff,  San  Francisco.  The 
new  stations  include  KPO  KGO 
KQW  KHSL  KIEM  KMJ  KYOS 
KVCV  KFBK  KVEC  KFQD 
KFAR  KGBU  KDYL.  Approxi- 

mately 25  stations  are  being  used  at 

present. 

DEAN  SIMMONS 

LOGGING  broadcasting  schedules 
of  several  stations  while  recuperat- 

ing from  an  auto  accident  took 
Dean  L.  Simmons,  timebuyer  and 
radio  director  of  the  Mayers  Co., 
Los  Angeles  into  radio.  After  doing 
that  type  of  work  for  the  Cali- 

fornia Intelligence  Bureau  and  W. 
R.  Penney  Market  Research  Corp. 
from  1934  to  1936,  Dean  became 
so  sold  on  the  idea  that  he  estab- 

lished his  own  Radio-Ad  Research 
iService,  operating  it  for  three 
years.  He  offered  a  complete  log 
of  the  activities  on  all  stations  in 

the  Southern  California  area, 
thereby  enabling  sponsors  to  ob- tain an  accurate  check  on  their 
campaigns. 
When  Dean  approached  the 

Mayers  Co.  in  1939  to  interest  them 
in  subscribing,  agency  executives 
promptly  bought  it  for  all  their accounts.  In  that  same  year,  Dean 
joined  Mayers  as  timebuyer  and 
research  director.  He  was  instru- 

mental in  instigating  the  Mayers 
Co.  RBC  Service  (Rating-Buying- 
Checking).  When  Ted  Cate,  then 
radio  director,  left  Mayers  in  1940, 
Dean  took  over  his  duties. 
Among  accounts  he  buys  time 

for  are  Pennzoil  Co.,  Hudson  Sales 
Corp.,  Dad's  Root  Beer,  Grocers 
Packing  Co.,  Hollywood  Chamber 
of  Commerce,  Hoffman  Candy  Co., 
Sears,  Roebuck  &  Co. 
Dean  was  born  in  Provo,  Utah, 

Nov.  4,  1911,  where  he  attended 
grammar  and  high  school.  Com- 

pleting a  business  course,  which 
included  advertising,  at  Hennegar 
Business  College,  Salt  Lake  City, 
he  struck  out  on  his  own  in  1929, 
coming  to  Los  Angeles.  He  found 
a  job  in  the  advertising  depart- 

ment of  Schulte  United  (depart- 
ment stores),  remaining  for  two 

years.  An  auto  accident  near  San 
Diego,  Cal.,  forced  him  to  give  up 
working  for  the  next  two  years. 
But  during  that  time  the  enterpris- 

ing youth  kept  his  typewriter  busy 
pounding  out  pulp  stories,  as  well 
as  taking  up  a  mail  course  in  ad- vertising. 

BILLY  EVENSON,  member  of  the 
Scattergood  Baines  cast,  has  the 
comedy  lead  in  American  Sideshoiv. 
musical  revue,  which  opened  at  the 
Chicago  Civic  Theatre  last  week. 

SUCCESS 

FalstafF,  one  of  the  great  Saint  Louis 

beers,  will  be  sold  for  its  third  straight 

year  through  the  medium  of  KWK 

sporting  events.  A  successful  selling 

year  is  a  logical  expectation. 

ST.  LOUIS 

KWK  -  MUTUAL 
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HENRY  KLEIN,  executive  of  the 
Philii)  Klein  Adv.  Agency,  Pliiladel- 
phia,  on  March  2  becomes  radio  direc- 

tor of  the  agency.  He  succeeds  Herb 
Riugold.  who  resigned  to  join  the 
Army  Air  Corps  publicity  staff  in 
Washington. 

L.  D.  VAN  DOREN,  radio  director 
of  Hixon-O'Donnell  Adv..  New  York, 
has  been  named  a  vice-president. 
Others  named  to  vice-presidencies  are 
Joel  M.  Nichols  Jr.,  in  charge  of  copy, 
and  Thomas  E.  Orr,  publicity  director. 

STAFF  SGT.  NORMA  A.  GIBB,  for- 
merly timebuyer  at  the  Toronto  office 

of  J.  Walter  Thompson  Co.  Ltd.,  is 
now  in  the  Canadian  Women's  Army Corps  stationed  at  the  Canadian  Le- 

gation at  Washington. 

KELSEY  DENTON,  manager  of  the 
Seattle  office  of  J.  Walter  Thompson 
Co..  has  been  transferred  to  the  New 
York  office. 

AVILLIAM  T.  MALONE,  formerly  of 
Brown  &  Thomas  Adv.  Corp.,  has 
joined  Cecil  &  Presbrey,  New  York,  as 
copy  director. 

SHIRLEY  SCHOENBERG,  for- 
merly of  W.  C.  Jeffries  Co.,  Los  An- 
geles, recently  joined  the  copy  depart- 
ment of  Hillman-Shane-Breyer.  that city. 

DR.  GEORGE  GALLUP,  head  of  the 
American  Institute  of  Public  Opinion, 
and  vice-president  in  charge  of  re- 

search for  Young  &  Rubicam,  is  in 
Hollywood. 

JAMES  A.  MacFADDEN,  radio  di- 
rector of  McKee  &  Albright,  has  re- 
turned to  New  York  after  a  Hollywood visit. 

VERA  CONNELL  has  joined  the  ra- 
dio copy  staff  of  Kal  Adv.,  Washing- ton. 

McCARTY  Co..  L03  Angeles,  an- 
nounces these  additions  :  Fred  F.  Hub- 

ler.  account  executive,  formerly  with 
Petroleum  Rectifying  Co.,  Houston ; 
Byron  H.  Brown,  account  executive, 
former  Los  Angeles  manager  of  Garth- 
Knollin  Adv.  Agency ;  Ford  C.  Mc- 
Elligott.  junior  account  executive,  re- 

signed from  the  advertising  depart- 
ment of  Western  Supply  Co.,  Los 

Angeles. 

WALTER  GREEN,  formerly  of  J.  M. 
Korn  Co.,  Philadelphia  agency,  has 
joined  the  copy  department  of  Emil 
Mogul  Co.,  New  York. 

ROBERT  H.  LEDING,  formerly  of 
Lord  &  Thomas,  New  York,  has  re- 

signed as  business  consultant  of  the 
Department  of  Commerce  to  join  Shel- 

don R.  Coons,  New  York. 

FOR  POWER 

FOR  COVERAGE 

FOR  RESULTS 

USE   POWERFUL  .  .  . 

WLAW 

LAWRENCE,  MASS. 

5000Watts*680  Kc. 
C.  B.  S. 

National  Representatives 
THE  KATZ  AGENCY,  Inc. 

Yankee  Network  Offers 

Colleges  New  FM  Series 
COOPERATING  with  the  Yankee 
Network,  more  than  30  New  Eng- 

land colleges  will  present  an  exten- 
sive FM  broadcasting  program  dur- 
ing the  coming  months.  First  pro- 

gram of  the  series,  featuring  the 
combined  100-voice  choral  clubs  of 
Boston  and  Emanuel  colleges,  will 
be  presented  March  15  over  the 
Yankee  Network's  FM  stations, 
W43B,  Boston,  and  W39B,  Mt. 
Washington.  Other  universities  and 
colleges  will  pai'ticipate. 

Yankee  Network  hopes  to  add 
new  blood  to  program  by  present- 

ing youthful  New  England  musical 
groups;  at  the  same  time  it  offers 
them  a  new  medium.  Among  colleges 
said  to  have  made  plans  for  the 
series  are:  Holy  Cross,  Massa- 

chusetts State,  Williams,  Smith, 
Amherst,  Wellsley,  Boston  U, 
Bates,  Bowdoin,  Colby,  U  of  New 
Hampshire,  Middlebury,  Goddard, 
Yale  and  Wesleyan. 

WHISTLE  CONTINUES 

WSM  Consulted  Before  Change 

 In  Train  Schedule  

WHEN  a  crack  train's  schedule 
depends  on  clearance  of  radio  time, 
that's  news.  J.  S.  McGinnis,  promo- 

tion manager  of  the  N.C.  &  St.  L. 
R.R.  recently  called  WSM,  Nash- 

ville and  asked  if  the  Pan  American 
show,  sponsored  by  the  railroad, 
could  be  moved  up  five  minutes. 

Informed  it  could  there  was  a 
sigh  of  relief  from  the  other  end 
of  the  wire  for,  as  McGinnis  stated, 
it  was  desired  that  the  schedule  of 
the  crack  Pan  American  train  of 
the  N.C.  &  St.  L.  be  changed  but 
radio  time  would  have  to  be  cleared 
first. 

This  was  required  to  retain  the 
10-year  feature  of  the  Pan  Ameri- 

can show  in  having  the  actual 
sound  of  the  train  heard  as  it 

passes  WSM's  878-foot  tower. 

UP  Baseball  Coverage 
RADIO  WIRE  CLIENTS  of 
United  Press  this  season  will  re- 

ceive direct  coverage  of  major 
league  baseball  training  camps  ac- 

cording to  arrangements  by  UP  for 
its  radio  sports  editor,  Ralph 
Palmer,  to  tour  the  centers  for 
dailv  features,  spot  news  and  color 
on  the  teams  and  players.  Advance 
promotion  on  the  feature  has  been 
supplied  stations  in  brochure  form 
designed  for  use  by  sales  staffs  as 
a  presentation  to  prospective  spon- 

sors of  the  five-minute  scripts.  A 
similar  brochure,  describing  a  spe- 

cial UP  series  of  football  shows, 
enabled  more  than  200  stations  to 
sell  the  scripts  to  sponsors  last  fall. 

Albers  Hookup 

REPLACING  Treasure  Hunt,  a 
new  show.  Treasury  Tunes,  started 
Feb.  19,  keyed  from  WKRC,  Cin- 

cinnati. Sponsored  by  Albers  Super 
Markets  with  43  stores  in  Ohio,  the 
program  is  carried  bv  WING,  Dav- 
ton:  WIZE,  Springfield,  aiid 
WCOL,  Columbus,  on  Thursday 
nights.  Show  offers  Defense  Bonds 
an  Stamps  with  maturity  value  of 
$550  to  104  participants  weekly. 
Bill  Welch  is  m.c.  and  Nelson  King 
is  announcer. 

VALUE  of  MANUFACTURED  PRODUCTS 
Source:    —    Census    of    Manufactures,  1939 

HOmH  CAROLINA 
AVERAGE  or 
NINE  OTHER 

SOUTHERN  STATES 
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STATION  ACCOUNTS 
sp — studio  programt 

t — transcriptions 
ea — spot  announcements 

ta — transcription  announcements 

WHO,  Des  Moines 
Walker  Remedy  Co.,  Waterloo,  la.  (stock, 

poultry   remedies),    14   sa   weekly,  thru 
Weston-Barnett,  Waterloo. 

Iowa   Packing    Co.,   Des   Moines,    156  sp, 
thru  Coolidge  Adv.  Co.,  Des  Moines. 

Quaker  Oats  Co.,  Chicago  (Oatmeal),  5  ta 
weekly,  6  weeks,  thru  Sherman  &  Mar- 

quette, Chicago. 
Lever    Bros.,    Cambridge    (Rinso),    3  sa 

weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 
Peter      Paul     Inc.,      Naugatuck,  Conn. 

(Mounds,   Walnettes),   3  sp  weekly,  13 
weeks,  thru  Platt-Forbes,  N.  Y. 

Sunway  Vitamin  Co.,  Chicago,  3  sp  weekly. 
thru  Sorensen  &  Co.,  Chicago. 

Carey   Salt   Co.,    Hutchinson,   Kan.,    3  sp 
weekly,  26  weeks,  thru  McJunkin  Adv. 
Co.,  Chicago. 

Ferriss    Pharmacal    Co.,    Chicago,    3  sa 
weekly,  thru  Neal  Adv.  Agency,  Chicago. 

Dave     Minor     Publishing     Co.,  Chicago 
(music    instructions),    ta    weekly,  thru 
United  Adv.  Corp.,  Chicago. 

Kellog  Co.,  Battle  Creek   (cereal),  180  ta, 
thru  Kenyon  &  Eckhardt  Inc.,  N.  Y. 

Excelsior  Springs  Chamber  of  Commerce,  6 
sa  weekly,  thru  R.  J.  Potts  &  Co.,  Kansas 
City. 

Henry    Field    Seed    Co.,    Shenandoah,  la. 
(seeds  and  nursery  stock),  13  ta,  thru 
Allen  &  Reynolds,  Omaha. 

Murphy    Products    Co.,    Burlington,  Wis. 
(stock   feeds),   1   sp  weekly,   52  weeks, 
thru  Wade  Adv.,  Chicago. 

WFIL,  Philadelphia 
Lever  Bros.,  Cambridge  (soap),  12  ta  week- 

ly, thru  Ruthrauff  &  Ryan,  N.  Y. 
Sunway  Vitamin  Co.,  Chicago  (vitamins), 

1  sp  weekly,  thru  Sorenson  &  Co., 
Chicago. 

Quaker  Oats  Co.,  Peterborough,  Ontario 
(Sparkles),  5  sp  weekly,  thru  Ruthrauff 
6  Ryan,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Ivory 
Snow),  5  ta  weekly,  thru  Benton  & 
Bowles,  N.  Y. 

Chamberlain  Sales  Corp.,  Des  Moines  (hand 
lotion ) ,  3  sa  weekly,  thru  Cary-Ains- worth,  Des  Moines. 

Tloma  Wine  Co.,  Philadelphia  (wine),  18  sa 
weekly,  thru  Samuel  Taubman,  Philadel- 
phia. 

B'Arrigo  Bros.,  Boston,  Mass.  (Andy  Boy Broccoli),  3  sa  weekly  thru  Chambers  & 
Wiswell,  Boston. 

Block  Drug  Co.,  Jersey  City,  N.  J.  (cap- 
sules), 3  sp  weekly,  thru  Raymond  Spec- tor,  N.  Y. 

Consolidated  Drug  Trade  Products,  Chicago 
(Peruna),  5  t  weekly,  thru  Benson  & 
Dall,  Chicago. 

"Washington  State  Apple  Adv.  Commission, Wenatchee,  Wash,  (apples),  5  so  weekly, 
thru  J.  Walter  Thompson,  San  Francisco. 

KFI,  Los  Angeles 
Eaton  Paper  Corp.,  New  York,  3  ta  weekly, 

thru  Grey  Adv.  Agency,  N.  Y. 
"Wesson  Oil  &  Snowdrift  Co.,  New  Orleans (salad  oil),  3  sp  weekly,  thru  Fitzgerald 

Adv.  Agency,  New  Orleans. 
"White  Laboratories  Inc.,  N.  Y.  (Chooz), 7  sa  weekly,  thru  H.  W.  Kastor  &  Sons 

Adv.  Co.,  Chicago. 
Kellogg  Co.,  Battle  Creek  (All  Bran),  14 

ta  weekly,  thru  Kenyon-Eckhardt  Inc., N.  Y. 
KQW,  San  Jose 

Lever  Bros.,  New  York  (Lifebuoy  Soap), 
17  sa  weekly,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Mechling  Bros.  Chemicals,  Philadelphia 
(fertilizers),  weekly  sa,  thru  Aitkin- 
Kynett  Co.,  Philadelphia. 

WLAG,  LaGrange,  Ga. 
Crown  Insurance  Co.,  Chicago,  28  sa,  thru 

Robert  Peterson  Adv.  Co.,  Chicago. 
Dr.  Pepper  Bottling  Co.,  Atlanta,  3  t  week- ly, 52  weeks,  direct. 

KNX,  Hollywood 
Interstate  Bakeries  Corp.,  Tuscola,  III..  3 

ta  weekly,  thru  Dan  B.  Miner  Co.,  Los 
Angeles. 

THE  (SudlnaAi.  OF 

BROADCASTING 

WISH,  Indianapolis 
Planter's  Nut  &  Chocolate  Co.,  San  Fran- cisco (peanuts),  6  sp  weekly,  52  weeks, 

thru  Goodkind,  Joice  &  Morgan,  Chicago. 
Socony-Vaeuum  Oil  Co.,  New  York  (Mo- 

bil gas),  12  sp  weekly,  52  weeks,  thru 
J.  Stirling  Getchell  Inc.,  N.  Y. 

P.  Lorillard  Co.,  New  York  (Beechnut  cig- arettes), 6  sp  weekly,  26  weeks,  thru 
Lennen  &  Mitchell,  N.  Y. 

Anacin  Co.,  Chicago  (Benefax),  4  ta  week- 
ly, 26  weeks,  thru  William  Douglas  Mc- 

Adams,  New  York. 
John  Puhl  Products  Co.  (Fleece  White),  4 

sa  weekly,  13  weeks,  thru  Cecil  &  Pres- 
brey,  N.  Y. 

Nehi  Corp.,  Columbus,  Ga.  (Royal  Crown 
Cola),  4  ta  weekly,  26  weeks  thru  BBDO, 
N.  Y. 

Norwich  Pharmacal  Co.,  Norwich,  N.  Y. 
(Pepto-Bismol) ,  6  ta  weekly,  13  weeks, thru  Lawrence  C.  Gumbinner  Agency, 
N.  Y. 

Penn  Tobacco  Co.,  Wilkes  Barre  (Julep 
cigarettes),  6  sp,  52  weeks,  thru  H.  M. 
Kiesewetter  Adv.  Agency,  N.  Y. 

WEEI,  Boston 
Boston  &  Maine  Railroad,  3  sa  weekly,  thru 

Harold  Cabot  &  Co.,  Boston. 
Charles  Gulden,  New  York  (mustard),  3  sp 

weekly,  thru  Charles  W.  Hoyt  Co.,  N.  Y. 
Schutter  Candy  Co.,  Chicago,  21  sa  weekly, 

thru  Rogers  &  Smith,  Chicago. 
R.  B.  Davis  Co.,  Hoboken  (Cocomalt),  i  sa 

weekly,  thru  Murray  Breese  Associates, 
N.  Y. 

Lever  Bros.,  Cambridge  (Vimms),  sp  and 
ta  weekly,  thru  BBDO,  N.  Y. 

Lever  Bros.,  Cambridge  (Lifebuoy),  sp  and 
ta  weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Marlin  Firearms  Co.,  New  Haven  (razor 
blades),  7  sa,  thru  Craven  &  Hendricks, 
N.  Y. 

KFRC,  San  Francisco 
American  Chicle  Co.,  N.  Y.  (Adams  Clove 
Gum),  6  ta  weekly,  thru  Badger,  Brown- 

ing Inc.,   N.  Y. 
Mcllhenny  Co.,  Chicago  (tobasco  sauce), 

4  sa  weekly,  thru  Aubrey,  Moore  &  Wal- lace, Chicago. 
Beneficial  Casualty  Co.,  Los  Angeles  (in- 

surance) ,  3  t  weekly,  thru  Stodel  Adv., 
Los  Angeles. 

WNAC,  Boston 
Simon  &  Schuster  Inc.,  New  York,  ta,  thru 
Northwest  Radio  Adv.  Co.,  Seattle. 

Seeck  &  Kade,  Inc.,  New  York  (Pertussin), 
ta,  thru  Erwin,  Wasey  Co.,  N.  Y. 

Philadelphia  &  Reading  Coal  Co.,  Phila., 
sa,  McKee  &  Albright  Inc.,  N.  Y. 

KFRO,  Longview,  Tex. 
American  Chicle  Co.,  New  York  (Den- 

tyne) ,  66  ta,  thru  Badger,  Browning  & 
Hersey,  Inc.,  N.  Y. 

B  C  Remedy  Co.,  Durham,  N.  C,  352  ta, 
thru  Harvey-Massengale  Co.,  Atlanta. 

WRC,  Washington 
Potter  Drug  &  Chemical  Corp.,  Maiden, 

Mass.,  5  ta  weekly,  52  weeks,  thru  Ather- ton  &  Currier,  N.  Y. 

WNEW,  New  York 
American  Tobacco  Co.,  New  York  (Lucky 

Strikes ) ,  6  sp  weekly,  thru  Lord  & Thomas,  N.  Y. 
Roma  Wine  Co.,  New  York,  15  sp  weekly, 

30  sa  weekly,  52  weeks,  thru  Berming- 
ham,  Castleman  &  Pierce,  N.  Y. 

Parafline  Companies  Inc.,  San  Francisco 
(Pabco  floor  covering),  3  t  weekly,  13 
weeks,  thru  Emil  Brisaeher  &  Staff,  San 
Francisco. 

Charms  Co.,  Bloomfield,  N.  J.  (Tastyeast 
candy),  8  sp  weekly,  52  weeks,  thru 
Scheck  Adv.  Agency,  Newark. 

Pure  Food  Co.,  New  York  (Herb-Ox 
Bouillon  cubes),  3  sp  weekly,  thru  J.  M. 
Mathes  Inc.,  N.  Y. 

Cooper  Safety  Razor  Corp.,  Brooklyn 
(blades),  3  sp  weekly,  52  weeks,  thru 
The  Heffelfinger  Agency,  N.  Y. 

KHJ,  Hollywood 
Interstate  Bakeries  Corp.,  Tuscola,  111.,  3 

ta  weekly,  thru  Dan  B.  Miner  Co.,  Los 
Angeles. 

Manhattan  Soap  Co.,  New  York,  (Sweet- 
heart Soap),  7  ta  weekly,  thru  Franklin Bruck  Adv.  Corp.,  N.  Y. 

Fashion  Frocks  Inc.,  Cincinnati,  3  sa 
weekly,  thru  Franklin  Bruck  Adv.  Corp., N.  Y. 

Rockwood  &  Co.,  Brooklyn  (candy),  5  sp 
weekly,  thru  Federal  Adv.  Agency,  N.  Y. 

KFBK,  Sacramento 
Kellogg  Co.,  Battle  Creek  (All-Bran),  10  ta 

weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Simon  &  Schuster,  New  York,  6  t  weekly, 

thru  Northwest  Radio  Adv.  Co.,  Seattle. 

Wings  Changes  Show 
FILM  commitments  having  been 
arranged  to  eliminate  conflict  with 
radio  appearances,  William  Gar- 
gan,  motion  picture  actor,  after  two 
broadcasts  has  been  signed  on  a 
permanent  basis  to  portray  Capt. 
Flagg  in  the  weekly  half-hour 
Capt.  Flagg  &  Sergt.  Quirt,  spon- 

sored by  Brown  &  Williamson  To- 
bacco Co.  (Wings),  ou  83  NBC 

stations,  Friday,  10-10:30  p.m. 
(EWT).  He  replaces  Victor  Mc- 
Laglen.  Edmund  Lowe  continues  as 
Sergt.  Quirt.  Lou  Kosloff  is  mu- 

sical director.  Dell  King  has  the 
announcing  assignment.  Mel  Wil- 

liamson recently  transferred  to 
Hollywood  from  Chicago  is  the 
Hassel  M.  Seeds  Co.  producer  of 
the  show.  He  also  handles  produc- 

tion of  the  weekly  half-hour  NBC 
Red  Skelton  &  Co.  sponsored  by 
Brown  &  Williamson  in  interest  of 
R.ileigh  cigarettes  and  Sir  Walter 
Kaleigh  tobacco. 

c 

I 

No  War  Aid  Seen 

For  Small  Plants|| 

Radio  Adjuncts  Not  Expected 
To  Receive  Army  Help 

IN  THE  FACE  of  the  recent  DCBf 
"Freeze  Order"  in  the  granting  of 
new  stations  or  improved  facilities, 
and  in  view  of  the  war  conversion 
order  to  receiver  manufacturers, 
the  situation  for  smaller  businesses 
related  to  the  industry  is  rapidly 
taking  on  a  sombre  note,  it  was  feltA 
in  industry  circles  last  week.  ^ 

A  heartening  note  was  sounded 
Feb.  19  by  a  directive  issued  by 
Maj.  Gen.  Charles  M.  Wesson,  Chief 
of  Ordnance,  to  the  13  districts  of 
the  Ordnance  Department  of  the 
War  Department,  which  stated  that 
extended  services  would  be  made 
available  to  smaller  manufacturers 
in  the  various  ordnance  districts  to 
assist  them  in  getting  work  for 
their  plants. 

Engineer  Shortage 

It  was  felt  that  the  directive' 
might  include  smaller  plants  which 
are  engaged,  for  the  most  part,  in 
the  assembling  end  of  either  re- 

ceiver or  transmitter  manufactur- 
ing. This  hope  has  been  dispelled, 

however,  in  view  of  the  shortage 
of  engineering  assistance  now  be- 

ing given  to  manufacturers  by  the 
War  Department  and  also  because 
the  radio  industry  is  constantly  be- 

ing called  upon  by  the  War  Depart- 
ment to  furnish  engineers. 

In  view  of  the  War  Department's 
engineering  shortage,  it  is  felt  in 
industry  circles  that  assistance  will 
be  given  only  to  actual  manufac- turers and  that  some  assembly 
plants  must  eventually  pass  out  of 
the  picture. 

Officials  of  the  Radio  Manufac- 
turers' Association  last  week  stated 

that  assistance  by  the  War  Depart- 
ment has  so  far  been  confined  to 

manufacturers  now  engaged  in  war 
work.  "The  War  Department  does 
not  seek  work  for  industry  manu- 

facturers or  assembly  plants," RMA  officials  stated.  They  added, 
"the  War  Department  has  so  far 
only  offered  assistance  to  industry 
manufacturers  who  are  actually! 

engaged  in  war  work."  | 
It  was  added,  however,  that  in' 

the  event  of  an  expanded  War  De- 
partment engineering  staff,  some 

assistance  might  be  given  to  smaller 
industry  assembly  plants. 

Concerts  Insured 
RADIO  and  concert  engagements  by 
Gladys  Swarthout  have  been  insured 
for  .$2,000  each  for  the  next  six  months 
by  Lloyds  of  London,  the  star's  chief commitment  being  the  Sunday  after- 

noon Family  Hour  broadcasts  .spon- 
sored on  CBS  by  Prudential  Insurance 

Co.  of  America.  The  sponsor  cannot 
under  law  insure  the  appearance  of 
its  own  star. 

'7  coidd  tell  you  hovi  to  reach  a  more  PROSPEROUS  market,  Bud!" 
Adv. 

PENN  TOBACCO  Co.,  Wilkes-Barre, 
has  stipulated  with  the  Federal  Trade 
Commission  to  discontinue  alleged 
claims  that  Kentucky  Club  pipe  tobac- 

co smokes  25%  cooler  than  other  to- 
baccos and  to  cease  use  of  "forget your  cough"  in  advertising  Julep 

cigarettes. 
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PACIFIC  AIRCRAFT  Training 
School,  Hawthorne,  Cal.,  new  to 
Southern  California  radio,  in  a  one- 
month  test  campaign  to  promote  or- 

ganization's defense  industry  instruc- tion courses  for  women,  on  Feb.  25 
started  using  five-minute  transcribed commercial  announcements  once  and 
twice-daily  on  KMPC,  Beverly  Hills, 
Cal.,  and  KFVD,  Los  Angeles,  re- 

spectively. If  successful,  schedule  will 
be  expanded  to  include  other  West 
Coast  stations.  Placement  is  through 
Allied  Adv.  Agencies,  Los  Angeles. 

MANDEL  BROTHERS,  Chicago  de- 
partment store,  on  March  1  started 

sponsorship  of  24  five-minute  news- 
casts daily,  every  hour  on  the  hour,  on 

WIND,  Gary,  Ind.  Account  was  placed 
through  Schwimmer  &  Scott,  Chicago. 

FORT  WAYNE  National  Bank,  Fort 
Wayne,  will  sponsor  the  1942  Allen 
County  Spelling  Bee  series  on  WGL, 
every  Wednesday  and  Saturday  be- 

tween March  11  and  May  13.  Winners 
of  school  bees  within  the  country  com- 

pete for  the  county  title. 

COLONIAL  COFFEE  Co.,  Nashville, 
sponsoring  Colonial  Quartets  on 
WLAC,  Nashville,  has  extended  the 
show  to  WLBJ,  Bowling  Green,  Ky. 
Organized  quarters  compete  for  $185 
monthly  prizes.  Program  is  heard  Mon- 

days and  Fridays,  6  :45  p.m. 

WESTERN  AUTO  WORKS  Co.,  Los 
Angeles  (repairs),  is  sponsoring  a 
five  and  six  weekly  quarter-hour  news- 

cast on  KMPC,  Beverly  Hills,  Cal., 
and  KFVD,  Los  Angeles,  respectively. 
Contract  is  for  13  weeks  having 
started  Feb.  9.  Allied  Adv.  Agencies, 
Los  Angeles,  has  the  account. 

CANADIAN  SHREDDED  W^HEAT 
Co.,  Niagara  Falls,  Ont.  (Cubs),  has 
started  thrice-weekly  transcribed  dram- 

atized spot  announcements  on  a  large 
number  of  Canadian  stations.  Cock- 
field  Brown  &  Co.,  Ltd.,  Toronto, 
placed  the  account. 

DAGGETT  &  RAMSDELL  Lt.,  To- 
ronto (face  creams),  has  started  Musi- 

cal Make-Up,  a  five-minute  live  morn- 
ing show  on  CFRB,  Toronto,  five  days 

weekly.  Account  placed  by  Cockfield 
Brown  &  Co.  Ltd.,  Toronto. 

CANADA  PACKERS  Ltd.,  Toronto 
(fertilizer  division),  has  started  thrice- 
weekly  five-minute  talks  on  tobacco 
fertilizers  on  CKPC,  Brantford,  Ont. 
Account  placed  by  Cockfield  Brown  & 
Co.  Ltd.,  Toronto. 

AMERICAN  BREWING  Co.,  New 
Orleans  (Regal  beer),  is  currently 
sponsoring  the  weekly  quarter-hour 
transcribed  life  story  of  Winston 
Churchill,  titled  Imperial  Leader,  on 
WWL,  that  city.  Series  is  also  being 
sponsored  by  El  Paso  Electric  Co.,  El 
Paso,  on  KROD.  Transcribed  feature 
is  distributed  by  Howard  C.  Brown 
Co.,  Hollywood,  and  Kasper-Gordou, Boston. 

THRIFTY  DRUG  Co.,  Los  Angeles 
(Southern  California  retail  chain),  on 
March  2  starts  for  52  weeks  sponsor- 

ing a  five-weekly  quarter-hour  program 
Hollyioood  Spotlight  on  KECA,  that 
city.  Conducted  by  Erskine  Johnson, 
series  features  interviews  with  film 
personalities,  as  well  as  a  weekly 
movie  mystery  contest.  Firm,  current- 

ly sponsoring  a  six-weekly  quarter- 
hour  commentary.  Inside  the  Neios,  on 
KFI,  Los  Angeles.  Agency  is  Hillman- 
Shane-Breyer,  that  city. 
REX  DAVIS,  chief  news  announcer 
of  WCKY,  Cincinnati,  now  is  spon- 

sored on  four  programs  daily — at  8 
a.m.,  by  Planters  peanuts  ;  11  a.m.  by 
Art  Dry  Cleaning  Co. ;  1  p.m.  by 
Hudepohl  Beer ;  6  p.m.  by  Art  Dry 
Cleaning  Co.  Other  sponsored  news 
broadcasts  on  WCKY  are :  Gordon 
Gray  at  7  a.m.  for  Re-Go  Gas  &  Oil 
Co..  Cincinnati,  and  Jack  Foster  at 
10:45  p.m.  for  Hudepohl  Brewing  Co. 

DR.  CORLBY'S  PRODUCTS,  San 
Francisco  (health  foods),  recently 
started  a  quarter  hour  weekly  program 
on  four  McClatchy  stations  in  Califor- 

nia—KFBK  KWG  KMJ  KERN. 
Agency  is  Rhoades  &  Davis  Adv.,  San 
Francisco. 

Tip  Top  Resumes  Spots 
TIP  TOP  TAILORS,  Toronto 
(chain),  on  March  3  starts  three 
weekly  transcribed  spot  announce- ments on  more  than  25  Canadian 
stations.  Account  was  placed  by 
McConnell  Eastman  &  Co.,  Toronto. 

SUMNER  RHUBARB  GROWERS 
Assn.,  Sumner,  Wash.,  a  seasonal  user 
of  radio,  is  conducting  a  radio  cam- 

paign on  four  California  stations,  us- ing announcements  on  K.IBS,  San 
Francisco  ;  KMJ,  Fresno,  and  KFBK, 
Sacramento,  and  home  economics  par- 

ticipations on  KFRC.  Agency  is 
Brewer-Weeks  Co.,  San  Francisco. 
NEWELL  GUTRADT  Co.,  San  Fran- 

cisco (1-2-3  Cleanser),  has  started  a 
four-month  test  campaign,  using  spot 
announcements  several  times  weekly 
on  KMJ  and  KARM.  Fresno.  Home 
economics  participations  are  also  be- 

ing used  on  KMJ.  If  the  test  is  success- 
ful other  stations  may  be  added,  ac- 

cording to  Botsford,  Constantine  & 
Gardner,  San  Francisco. 
BLATZ  BREWING  Co.,  Milwaukee, 
has  started  six  weekly  announcements 
on  W59C.  Chicago.  Agency  is  Henri, 
Hurst  &  McDonald,  Chicago. 

FIRST  LADY  DISCS 

GIVEN  TO  LIBRARY 
A  COMPLETE  set  of  transcrip- 

tions of  Mrs.  Franklin  D.  Roose- 
velt's Sunday  night  broadcasts  on 

NBC-Blue,  sponsored  by  the  Pan 
American  Coffee  Bureau,  was  pre- 

sented to  the  Library  of  Congress 
Feb.  25  at  ceremonies  attended  by 
the  First  Lady  and  other  notables. 
The  original  manuscripts  were  also 
included  in  the  presentation,  which 
was  made  to  Dr.  Luther  H.  Evans, 
chief  assistant  librarian  and  direc- 

tor of  the  reference  department. 
The  transcriptions  are  to  be  filed 

away  as  part  of  a  library  of  record- 
ings of  important  broadcasts  hav- 
ing future  historical  reference 

value  which  the  Library  of  Con- 
gress hopes  to  build  up  with  the  co- operation of  the  broadcasters.  Since 

the  Library  has  no  funds  for  this 
purpose,  it  is  relying  upon  contribu- tions from  networks,  stations  and 
sponsors,  and  particularly  desires 
to  have  any  transcriptions  of  a 
documentary  character. 

POWER  TO  RIXG  THE  BELL 

EVERY  TIME! 

It  takes  power- 
turn  the  trick. 

a  real  punch  —  to  ring  the  bell.  Timid  taps  won't 

WOAI,  with  its  50,000  watt  voice  booming  over  a  cleared 

channel,  provides  that  power!  Twenty  years  of  leadership  and 

superior  programming  assure  one  of  the  largest  and  most  loyal 
audiences  in  the  great  Southwest. 

Together  —  power  plus  prestige  —  they  present  the  advertiser 

with  a  sure-fire  combination  that  "rings  the  bell"  of  advertising 
returns  —  every  time. 

OAI 

50,000 

WATTS 

CLEAR  CHANNEL 

AFFI  LI  ATE  NBC 

MEMBER  TQN 

Represented  Nationally 

by 

EDWARD  PETRY 
&  COMPANY 

POWERFUL  ADVERTISING   INFLUENCE   OF  THE 
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DCB  Not  to  Seek 

Funds  of  Congress 

Operation  Made  Possible  by 
Other  Federal  Agencies 

DEPENDING  upon  other  Govern- 
mental agencies  and  committees  of 

private  communications  concerns 
for  its  functional  activities,  the  De- 

fense Communications  Board,  war- 
time communications  planning 

agency,  has  not  asked  and  will  riot 
ask  Congress  for  any  appropria- 

tion despite  its  manifold  activities, 
according  to  DCB  Chairman  James 
Lawrence  Fly,  who  is  also  chairman 
of  the  FCC. 

Before  Pearl  Harbor  the  DCB 
was  engaged  chiefly  in  preparing 
plans  for  the  use  of  radio,  wire 
and  cable  communications  in  the 
event  of  war  or  other  emergency. 
Since  that  date  its  function  has  ex- 

panded to  include  facilitation  of  ac- 
tion under  such  plans,  with  its  cur- 
rent problems  embracing  the  exten- 
sion of  additional  communications 

service  to  both  domestic  and  foreign 
points  where  war  has  brought  new 
or  enhanced  need  for  instantaneous 
communication  facilities;  coopera- 

tion with  WPB  in  determining  pri- 
orities and  allocations  for  radio 

equipinent;  safeguarding  of  com- 
munication routes  and  plants  from 

accidental  or  deliberate  damage, 
and  prevention  of  interruptions. 

The  DCB  functions  with  the  as- 

DROP-BY-DROP  accounts  of  blood-giving  were  broadcast  by  Mildred 
Carlson  (left),  home  forum  director  at  WBZ-WBZA,  Boston,  and  Jimmy 
Vandiveer,  KFI,  Los  Angeles,  special  events  director  recently.  This  pain- 

less patriotism  was  urged  upon  listeners  while  the  two  contributed  a 
pint  of  blood  each  to  the  Red  Cross  Blood  Bank  during  the  recitals. 
With  Miss  Carlson  is  Arch  Macdonald,  staff  announcer  and  also  a  donor. 

sistance  of  17  committees  repre- 
senting all  branches  of  the  com- 

munications industry,  including 
broadcasting  [see  1942  Broadcast- 

ing Yearbook].  Its  continuance 
without  either  Congressional  ap- 
propration  or  funds  from  the  Presi- 

dent has  been  made  possible 
through  the  cooperation  of  other 

flOOO^
ATTS trVr  Vr  Vr  day&nicht 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

Government  agencies,  industry  and 
labor,  said  Mr.  Fly,  with  the  bulk 
of  its  administrative  work  carried 
by  the  regular  staff  of  the  FCC  plus 
a  few  clerical  positions  authorized 
in  the  regular  FCC  appropriation. 

"We  need  communications  facili- 
ties for  the  instantaneous  transmis- 
sion of  orders  and  intelligence  from 

one  point  of  our  far-flung  battle 
front  to  another;  for  the  transmis- 

sion of  news  to  the  home  front;  for 
the  presentation  of  American  news 
and  opinion  to  our  sister  American 
republics  and  to  the  rest  of  the 
world,"  said  Mr.  Fly.  "At  home  we 
need  peak  efficency  in  our  telegraph 
and  telephone  systems  if  we  are  to 
function  as  a  fortress,  base  and 

arsenal  of  democracy." 
Besides  Chairman  Fly,  DCB  con- 

sists of  Maj.  Gen.  Dawson  01m- 
stead,  chief  of  the  Army  Signal 
Corps;  Capt.  Joseph  R.  Redman, 
director  of  Naval  communications; 
Breckenridge  Long,  Assistant  Sec- 

retary of  State  in  charge  of  the 
Division  of  International  Commu- 

nications, and  Herbert  E.  Gaston, 
Assistant  Secretary  of  the  Treas- 

ury. 

FIRST  FM  GRANT 

GIVEN  SOUTHWEST 
FIRST  commercial  FM  grant  in 
the  Southwest  was  made  last  Tues- 

day by  the  FCC,  which  issued  a 
construction  permit  for  high-fre- 

quency facilities  in  Amarillo,  Tex., 
to  the  Amarillo  Broadcasting  Corp., 
licensee  of  standard  station  KFDA 
in  that  city.  Channel  assigned  was 
45.1  mc.  with  a  service  area  of 

5,600  square  miles. Principals  in  the  permitee  and 
KFDA  are  J.  Lindsey  and  Gilmore 
Nunn,  also  majority  stockholders 
of  WCMI,  Ashland,  and  WLAP, Lexington,  Ky. 

The  Commission  set  for  hearing 
the  applications  of  W47NY,  FM 
station  of  Muzak  Corp.,  New  York, 
seeking  consent  to  assign  their  CP 
to  Muzak  Radio  Broadcasting  Sta- 

tions Inc.;  WHFC  Inc.,  Chicago, 
licensee  of  WHFC,  Cicero,  111.,  ap- 

plying for  a  new  FM  station;  The 
American  Network  Inc.,  New  York, 
applicant  for  FM  in  that  city.  The 
latter  will  be  heard  jointly  with 
seven  other  applicants  for  con- 

struction permits  in  the  New  York 
area. 

Other  actions  of  the  FCC  last 
week  regarding  FM  included  the 
placing  of  the  application  of  Haw- 
ley  Broadcasting  Co.  for  a  new 
station  in  Scranton,  Pa.,  in  the 
pending  file  under  Order  79  and 
the  deletion  of  W2XVP,  experi- 

mental FM  outlet  of  the  City  of 
New  York,  at  the  request  of  the 
licensee  who  has  already  dis- mantled the  station. 

New  Recording  Firm 
DISCO  RECORDING  Co.  has  been 
established  in  Arcade  Bldg.,  St. 
Louis  to  produce  transcribed  pro- 

grams and  announcements  for  na- 
tional and  local  advertisers.  Head- 

ing the  new  company  is  Harry  V. 

(Pappy)  Cheshire,  president,  iden- tified with  many  KM  OX,  St.  Louis 
productions.  Bob  Reichenbach,  for- 

mer promotion  manager  of  KMOX, 
is  general  manager  and  Gordon 
Sherman,  formerly  chief  recording 
engineer  with  the  same  station,  is 
vice-president  and  chief  engineer of  Disco. 

NATIONAL  UNION  Radio  Corp., 
Newark,  manufacturer  of  receiving 
tubes,  transmitting  tubes,  cathode  ray 
tubes,  iianel  lamps,  condensers  etc., 
has  leased  the  entire  tenth  floor  of  the 
American  Insurance  Co.  building  at 
15  Washington  St.,  Newark.,  for  its 
executive,  sales  and  accounting  divi- sions. 

I 

WISN 

MILWAUKEE 

5.00  OS 

COLU  MBI  A 

The  Katz  Agency,  Inc.  «  Representatives 
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CONTRO 

I  ROOM 

MAJ.  ALFRED  R.  MARCY,  chief 
engineer  at  WFBL,  Syracuse,  has 
been  promoted  to  lieutenant  colonel  in 
the  Army.  Lieut.  Thomas  Halg^  trans- mitter staff,  is  with  the  Naval  Reserve 
in  Puerto  Rico.  Edward  Lutz,  control 
room  engineer,  is  with  the  Naval  Re- serve in  Panama. 
WESLEY  RANDLES,  formerly  of 
WSUN,  St.  Petersburg,  Fla.,  has 
joined  the  engineering  staif  of  WIOD, 
Miami. 

ED  CONTENT,  assistant  chief  engi- 
neer, WOR,  New  York,  is  recuperat- 

ing from  an  appendicitis  oiseration. 
Jeff  Smith,  Phillip  Monaghan  and 
Paul  Lohse  have  been  added  to  the 
WOR  engineering  staff.  Smith  for- 

merly handled  check  recordings  at  Er- 
win,  Wasey  &  Co. ;  Monaghaii  came 
from  NBC ;  Lohse  is  a  graduate  of  the 
RCA  Institute.  Arthur  Simpson,  for- 

merly with  the  Clearsound  Corp., 
New  York,  has  joined  the  WOR  re- 

cording and  transcription  service. 
JOHN  WATERS,  engineer  of  WINS, 
New  York,  is  the  father  of  an  8- 
pound  baby  boy. 
DOMINICK  BRUNO  and  William  B. 
Hunter,  both  formerly  of  the  radio 
service  department  of  R.  H.  Macv  & 
Co.,  New  York,  have  joined  WPAT. 
Paterson,  N.  J.,  as  transmitter  engi- neers. 
GEORGE  E.  MacDONALD,  engineer 
of  WCOP,  Boston,  Mass.,  has  left  for 
Army  service,  the  first  of  the  station 
to  do  so. 

ISAAC  MURPHREY,  chief  engineer 
of  WEED,  Rocky  Mount,  N.  C,  has 
resigned  to  join  the  Naval  Reserve. 
Elmer  Proctor,  staff  engineer,  is  to  join 
the  same  service  soon. 

KENNETH  HBDDENS  has  been  ap- 
pointed chief  engineer  of  WGNY,  New- 

burgh,  N.  Y.,  succeeding  Patrick 
Simpson,  now  with  NBC  New  York. 
THOMAS  H.  PHELAN.  audio  facil- 

ities engineer  of  NBC,  New  York,  in 
San  Francisco  for  construction  of  tlie 
new  NBC  Iniilding,  recently  became 
the  father  of  a  baby  boy,  born  in  the 
Golden  Gate  City. 
WALTER  R.  BROWN,  NBC  engi- 

neer, has  resigned  to  accept  an  ap- 
pointment as  a  senior  grade  lieutenant 

in  the  Navy. 
ROLAND  GRAY,  formerly  of  WJAS- 
KQV,  Pittsburgh,  and  ex-Navy  man, 
John  Ott,  have  been  added  to  the 
WCAE,  Pittsburgh,  technical  staff. 
Engineer  Walter  Glaus  has  enlisted  in 
the  Marine  Corps. 
RALPH  QUAY,  of  the  Ohio  State 
Police,  and  Rolland  Courtad,  of 
WKAR,  Akron,  have  been  added  to 
the  control  room  at  WGAR,  Cleve- 

land. Walter  Widlar.  Bill  Jacobs,  and 
Robert  Fox,  former  WGAR  engineers, 
are  now  civilian  members  of  the  Navy 
Research  Council. 

CARL  DILLMAN  and  John  Hook, 
KFOX,  Long  Beach,  Cal.,  technicians, 
have  resigned  to  join  KPAS,  Pasa- 

dena, Ciil.  Del  Nestor  of  KGFJ,  Los 
Angeles,  has  taken  over  Dillman's  for- mer KFOX  duties. 

JIM  LOWE  and  James  Edward  Rug- 
gles,  technicians  of  KFOX,  Long 
Beach,  Cal.,  and  KFWB,  Hollywood, 
respectively,  have  resigned  to  join  the 
FCC  Division  of  National  Defense 
Operations,  headquartered  at  Santa 
Ana,  Cal.  George  Vodra  has  taken 
over  Ruggles'  KFWB  duties. 
BILL  GASS,  KGFJ,  Los  Angeles, 
technician,  has  joined  KFVD,  that 
city.  E.  V.  Buchanan  has  taken  over 
his  post. 
DOUGLAS  RUCH  and  Raymond 
Baird  have  joined  the  engineering  staff 
of  WJW,  Akron.  Baird  formerly  served 
WSTV,  Steubenville. 

Government  Asks 

Engineer  Roster 

Questionnaires  to  Provide 
Technical  Reserve  List 

ENGINEERS,  technicians  and  in- 
directly othei's  of  the  radio  indus- 

try are  being  solicited  in  a  special 
questionnaire  of  the  National 
Roster  of  Scientific  &  Specialized 
Personnel,  seeking  to  ascertain  the 
number  and  characteristics  of 
Americans  skilled  in  this  particular 
branch. 
The  questionnaire,  along  with 

similar  queries  to  those  in  other 
industries  seeking  like  reservoirs 
of  specialists,  is  being  sent  out  by 
the  Civil  Service  Commission  and 
the  National  Resources  Planning 
Board,  operating  under  the  Execu- 

tive Office  of  the  President. 

Specific  questionnaires  on  engi- 
neering for  record  purposes  are 

being  distributed  to  engineers  and 
technicians  asking  field  of  special- 

ization, with  present  and  past  func- 
tions as  w^ell  as  other  allied  experi- 
ence. Ham  operators  as  v^^ell  as  pro- 

fessionals are  being  queried,  ac- 
cording to  James  C.  O'Brien,  execu- tive officer  of  the  project. 

While  no  other  category  in  radio 
is  at  present  receiving  the  form,  it 
is  indicated  that  some  groups  will 
be  touched  when  questionnaires  are 
sent  to  other  industries  allied  with 
radio,  directly  or  indirectly. 

Explaining  that  the  move  was  in 
connection  with  national  defense, 
Leonard  Carmichael,  director  of 
plan,  stated  last  week  that  repre- 

sentatives of  the  American  Council 
on  Education,  American  Council  of 
Learned  Societies,  National  Re- 

search Council,  Social  Science  Re- 
search Council  and  other  national 

organizations  are  members  of  the 

project's  advisory  committee.  Fill- 
ing of  the  questionnaire  is  not  to  be 

construed  as  an  application  for  a 
position.  Its  purpose  is  merely  to 
allow  the  Government  to  size  up 
the  number  and  strength  of  Ameri- 

can specialists  and  to  best  conserve 
and  use  this  skill  in  the  war  effort. 

CIVILIAN  engineers  are  sought  by 
the  Army  Signal  Corps  to  fill  radio  and 
telephone  positions  in  Civil  Service 
jobs  paying  $2,600,  $3,200  and  $3,800 annually. 

Baltimore's  Blanket! 

^B^^yV^'^^  1 8  hours  a  day,  we 

^^^OMSrflHfB  l<nock  on  over  200,- 
■^^■^  ̂ 9^B  000  doors!  And  our 
T     ™  W  reception  is  city-wide, 
\-„,^__^,,^  high  and  handsome! 
One  of  the  nation's  most  lucrative 
marl<ets  .  .  .  served  INTACT  to  you! 
Penny  for  penny — coverage  better 
than  any!  Write  for  plentiful  proof! 

WCBM 

liALTIIUORE,  lUARYLANI) 
Natl.  Rep. — ^Foreman  Co.,  N.Y.  &  Chi. 

TWO  VALUABLE  NEW  FEATURES 

HAVE  BEEN  ADDED  TO  THIS 

PRESTO  RECORDER! 

Here  is  a  more  versatile  recording  turntable,  a  recorder  with 
variable  cutting  pitch,  one  that  can  be  quickly  adjusted  for  discs 

of  varying  thickness,  a  machine  that  will  operate  "faster"  in 
busy  control  rooms.  It's  the  new  Presto  8-C  recorder  with  .  .  . 
INDEPENDENT  OVERHEAD  CUTTING  MECHANISM:  The  cutting 
mechanism  of  the  8-C  is  rigidly  supported  at  one  end  by  a  heavy 
mounting  post  2V4"  in  diameter.  The  other  end  is  free  of  the 
table  so  that  the  alignment  is  independent  of  the  disc  thickness. 
A  thumbscrew  above  the  cutting  head  carriage  adjusts  the  angle 
of  the  cutting  needle  while  cutting  for  any  direct  playback  or 
master  disc  from  .030"  to  Vi"  in  thickness.  The  cutting  mechan- 

ism swings  clear  of  the  table  for  quick  change  of  discs. 

VARIABLE  CUTTING  PITCH:  The  buttress  thread  feed  screw  is 
driven  by  a  belt  and  two  step  pulleys  beneath  the  table  giving 
accurate  cutting  pitch  adjustments  of  96,112,  120,  128  or  136 
lines  an  inch.  Changing  the  cutting  pitch  is  a  matter  of  seconds. 
A  hand  crank  and  ratchet  on  the  feed  screw  spirals  starting  and 
runout  grooves  up  to  V4"  apart. 

Other  specifications  are  identical  with  the  well-known  Presto 
8-N  recording  turntable  described  in  our  complete  catalog. 
Copy  on  request.  Cabinets  are  available  for  mounting  single  or 
dual  turntable  installations.  If  you  are  planning  to  improve  your 
recording  facilities  write  today  for  price  quotations  and  detailed 

specifications. 

PREiTO 
in  Other  Cll!e>,  Phone  .  . .  ATLANTA,  Jock.  4372  •  BOSTON,  Bel.  4510 
CHICAGO,  Har.4240  •  CLEVELAND,  Me.  t56S  <  DALLAS,  37093  • 
Ch.4277  •  DSTROIT,  Unlv,  J-0180  •  HOLLYWOOD,  Hil.  9133  •  KANSAS 
CITY,  Vie.4Ml  ♦  MINNEAPOLIS,  Allanlic  4J16  •  MONTREAL,  Wei. 4Jt8 
PHILADELPHIA,  Penny.  0542  •  ROCHESTER,  Cut.  5S4«  .  SAN  FRANCIS- CO,  Yu.  0231    >   SEATTLE,  Sen.  2S«0   •    WASHINGTON,  D.  C,  Shep.  4003 

RECORDING  CORP. 
242  WEST  55th  ST.  N.Y. 
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HONORING  service  mothers 
with  a  series  called  Navy 
Mother,  KXOK,  St.  Louis,  is 
presenting  a  mother  reading 

a  letter  from  her  enlisted  son  fol- 
h'Wed  by  a  short  monologue  about  a 
living  hero  and  music  from  the 
IvXOK  studio  orchestra  with  vocal 
t  .lent  from  the  naval  training  cen- 

ter. The  entire  series  is  written 
and  produced  by  Lieut.  Jim  Doug- 

las, former  production  manager  at 
KMOX,  same  city.  Each  mother 
j^ets  a  corsage. 

*  *  * 
AVorld  War  I 

CHRONOLOGICAL  review  of 
World  War  I  and  local  news  high- 

lights of  25  years  ago  make  up  We 
Did  It  Before  presented  by  Scott 
Weakley  on  KROW,  Oakland,  Cal. 

PROGRAMS 

Password 
HOUSEWIVES  who  can  repeat 
the  password  given  on  the  morning 
quarter-hour  show  of  the  Globe 
Brewing  Co.,  Baltimore,  for  Arrow 
Beer  on  WBAL,  Baltimore,  win 
defense  stamp  awards  if  called  dur- 

ing the  two  hour  period  immedi- 
ately following  the  broadcast.  Pass- 

word is  changed  daily  to  be  an 
Arrow  Beer  advertising  slogan  and 
an  estimated  400  calls  are  made daily. 

THIS  AIN'T  NOTHIN' 
COMPARED  TO  WHAT 

you  CAN  DO  WITH 

A  LITTLE  TfME  ON 

WDAy-THE  RED 

RIVER  VALLEY'S 
ONLY 

STATION!" 

WDAY FARGO.  N.  O.  5000  WATTS  -  NBC 

AFFIt/ATED  WITH  THE  FARGO  FORUM 

FREE*  PETERS.  NATIONAL  REPRESENTATIVES 
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Mike  Boners 
USING  the  famous  campaign 
words  of  Al  Smith  as  program 
title,  Let's  Look  at  the  Record 
of  KOA,  Denver,  calls  attention 
to  announcers'  bulls  during  the  past week.  Listeners  are  awarded 
theater  tickets  for  bona  fide  dis- 

crepancies while  erring  announcers 
are  obliged  to  contribute  to  the 
Navy  Relief  Fund. 

*  *  * 
Street  Replacement 

FINGER  PRINTING  and  asking 
questions  of  interviewees  by  a  rep- 

resentative of  the  local  police  and 
Jack  Hubbard,  program  director  of 
KROS,  Clinton,  la.,  is  the  replace- 

ment for  the  station's  man-on-the- 
street  program.  Interspersed 
throughout  the  broadcasts  are 
crime  talks. 

*  *  * 

Last  Week's  Broadcasts 
RADIO  listening  stimulant  is  the 
Did  You  Hear?  program  of  KGVO, 
Missoula,  Mont.  Presented  each 
Sunday  night,  questions  about  pro- 

grams during  the  past  week  are 
asked.  Listeners  submitting  ac- 

curate answers  by  mail  are 
awarded  defense  savings  stamps. 

*  *  * 

Ten  Pin  Topics 
BOWLING  news,  interviews  and 
latest  scores  from  the  mapleways 
constitute  Strikes  And  Spares  spon- 

sored thrice  weekly  on  WHK, 
Cleveland,  by  Bartunek  Clothing 
Co.  Broadcast  is  by  Sam  Levine, 
editor  of  the  Cleveland  Kegler, 
official  bowling  newspaper. 

*  *  * 
Low-Down  On  Bosses 

SECRETARIES  of  well-known 
personalities  tell  about  their  bosses 
during  the  weekly  quarter-hour 
Ask  My  Secretary,  recently  started 
on  KMTR,  Hollywood,  under  aus- 

pices of  Secretary  magazine.  Carol 
Tuller  interviews  a  different  secre- 

tary each  week. *  *  * 

Food  Rumors 
TO  AVERT  hoarding  and  to  run 
down  rumors  of  shortages  of  groc- 

eries, KILO,  Grand  Forks,  N.  D., 
has  started  Victory  Hints,  week- 

day morning  10-minute  women's program.  Suggestions  on  best  use 
of  more  plentiful  foods  are  in- 
cluded. 

Hello,  Mom 
TELEPHONE  calls  between  boys 
in  the  service  and  their  families 
back  home  are  arranged  during 
the  Hello  Soldier,  Hello  Sailor 
series  of  WTCN,  Minneapolis. 
Military  and  naval  units  cooperate 
in  placing  the  calls. 

IN  PHILADEIPHIA 

FAR  EAST  WAR  STRATEGY  was 
reviewed  by  Bill  Henry  (right), 
Los  Angeles  Times  columnist  and 
commentator  on  the  thrice-weekly 
quarter-hour  By  the  Way,  spon- 

sored by  American  Chicle  Co.  ̂  
(gum),  on  CBS  Pacific  Coast  sta- ^ 
tions,  as  Harry  Witt  (left),  net- 

work's Southern  California  sales 
manager,  and  Horton  Mallinson, 
New  York  account  executive  of 
Badger,  Browning  &  Hersey,  pon 
der  over  the  situation. 

Why  They  Rise 
TO  TELL  THE  CONSUMER  why 
prices  are  going  up  and  how  each 
individual  can  make  helpful  sacri- 

fices, CBS  is  presenting  the  thrice- 
weekly  Victory  Begins  at  Home 
program,  with  Arthur  Godfrey  ad- 

vising listeners  with  facts  secured 
from  the  Government  interspersed 
with  his  personal  observations  and informal  songs. 

Livestock  Tips 

SERIES  of  15  broadcasts  for  the 
benefit  of  farmers  interested  in 
hogs,  poultry  and  dairy  cattle  have 
been  incorporated  into  the  Every- 

body's Farm  Hour  of  WLW,  Cin- 
cinnati. Experts  from  Agricultural 

Colleges  of  Purdue,  Ohio  State, 
Universities  of  Kentucky  and  West 
Virginia  discuss  their  respective fields. 

Rumpus  Returns 
BACK  to  WTMJ,  Milwaukee,  after 
conducting  West  Coast  shows, 
Johnnie  Olson  is  again  running 
Rumpus  Room,  10:30  to  midnight, 
Monday  through  Friday.  Rumpus 
Room  features  interviews  with 
fictitious  guests,  played  by  Olson 
plus  visits  from  genuine  celebri- ties. 

KGW  Talent 
AFTERNOON  program  of  KGW, 
Portland,  Ore.,  brings  the  entire 
station  staff  to  the  microphone  for 
the  Personality  Hour.  Music  by  the 
house  orchestra;  solos  from  the 
tenor,  pianist  and  organist;  inter- 

esting items  from  Behind  the  Head- 
lines, and  other  unheralded  talents 

of  the  personnel  are  featured. 

I 
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Congress,  Press,  Radio  Object 

To  Riddle's  Secrecy  Measure 
Drastic  Curbs  Are  Seen  in  Proposed  Legislation 
With  Indications  That  It  May  Be  Clipped 

URGING  penalties  of  $5,000  or  two 
years  in  jail  for  unauthorized  per- 

sons who  reveal  secret  or  confiden- 
tial information  of  Government 

agencies,  legislation  suggested  by 
Attorney  General  Biddle  and  intro- 

duced in  the  Senate  last  week  by 
Chairman  Frederick  Van  Nuys 
(D-Ind.)  has  aroused  a  storm  of 
protest  from  Congress,  the  radio 
industry  and  newspapers. 

Viewed  widely  as  a  measure  un- 
der which  the  press  and  radio  would 

be  subject  to  drastic  curbs,  and 
which  would  restrict  even  Congres- 

sional investigations  and  debates, 
the  measure,  it  is  felt,  will  under- 

go material  change  before  being 
allowed  to  go  further. 

Controverted  Section 

The  section  of  the  bill  drawing 
most  protests  states:  "That  who- 

ever, without  authority,  shall  wil- 
fully and  knowingly  furnish,  com- 

municate, divulge,  or  publish  to  any 
person,  in  whole  or  in  part,  copies, 
or  the  contents,  substance,  purport, 
effect  or  meaning  of  any  file,  in- 

strument letter  memorandum,  book, 
pamphlet,  paper,  document,  manu- 

script, map,  picture,  plan,  record, 
or  other  writing  in  the  custody  of 
the  United  States,  or  of  any  agency, 
officer,  or  employe  thereof,  declared 
to  be  secret  or  confidential  by  stat- 

ute, or  declared  to  be  secret  or  con- 
fidential by  any  rule  or  regulation 

of  any  department  or  agency  of 
the  United  States  of  which  he  has 
knowledge  or  which  has  been  pub- 

lished in  the  Code  of  Federal  Reg- 
ulations, or  in  the  Federal  Register, 

shall  be  fined  not  more  than  $5,000 
or  imprisoned  for  not  more  than 
two  years,  or  both." 

Last  Tuesday  a  special  subcom- 
mittee of  the  Senate  Judiciary  Com- 

mittee, headed  by  Sen.  Austin 
(R-Vt.),  began  hearings  on  the  bill 
which  were  continued  throughout 
the  week. 

Indicating  that  reported  "leaks" 
from  many  Government  agencies  of 
military  value  were  behind  the  bill, 
Attorney  General  Biddle  stated  that 
one  of  the  most  common  types  of 
"leaks"  was  "the  sale  of  informa- 

tion connected  with  war  espionage." 
He  suggested  that  the  bill's  crim- 

inal provisions  might  be  made  ap- 
plicable only  to  members  of  the 

Government,  but  added  that  such  a 
policy  might  be  "unfair"  by  sub- 

jecting persons  revealing  informa- 
tion to  penalties,  while  exempting 

persons  publishing  the  information. 
Testifying  in  opposition  to  the 

proposed  bill,  Albert  W.  Hamilton, 
representing  the  Socialist  Party, 
said  it  "does  neither  Mr.  Biddle, 
democracy  as  an  ideal,  or  the  Presi- 

dent's 'Solemn  Pact  of  Truth'  much 
credit."  Hamilton  said  that  powers 
held  by  the  Office  of  Censorship 
were  sufficient  to  prevent  release  of 
vital  information.  He  indicated  that 

the  bill  in  its  present  form  would 
make  impossible  any  constructive 
criticism  of  the  Government. 

Sen.  Austin,  following  comment 
by  Mr.  Biddle  that  the  voluntary 
censorship  program  "was  beginning 
to  work  out  very  admirably"  but 
emphasizing  that  it  could  not  work 
without  the  cooperation  of  news 

media,  stated,  "In  seeking  to  sup- 
press information  we  must  take 

great  care  that  we  don't  destroy 
this  tremendously  important  weap- 

on in  fighting  this  war  to  victory — 
which  is  information." 

Attorney  General  Biddle  denied 
the  bill  would  be  a  curb  on  freedom 

of  press  and  radio  because  Govern- 
ment secrets  have  never  been  avail- 

able for  publication. 

Inspected  by  Agencies 

Before  going  to  Congress  the 
measure  went  the  rounds  of  Gov- 

ernmental departments  and  agen- 

Longines  Renewal 
LONGINES  -  WITTNAUER 
WATCH  Co.,  New  York,  on  March 
8  for  52  weeks  will  renew  its  six 
evening  time  signals  daily  on  WOR, 
New  York,  with  a  special  "syn- 

chronization" setup  with  the  pro- 
grams succeeding  the  signal.  The  6 

p.m.  announcement  preceding  the 
Uncle  Don  program  will  be  directed 
at  children;  the  7  p.m.  spot  prior 
to  Stan  Lomax  will  specify  Lon- 
gines'  accomplishments  in  the  field 
of  sports  timing,  and  copy  will  be 
cued  to  the  9,  10  and  11  p.m.  news 
broadcasts.  Agency  in  charge  is 
Arthur  Rosenberg  Co.,  New  York. 

cies,  it  is  said,  from  which  alleged 
"leaks"  have  appeared.  Federal 
agency  heads,  it  is  further  said, 
helped  draft  the  bill  in  its  present form. 

The  Office  of  Censorship  has  de- 
nied seeing  the  bill  or  having  any- 

thing to  do  with  its  origin  and  the 
Justice  Department  has  declaimed 
any  attempt  to  set  up  censorship 
under  the  bill.  The  Justice  Depart- 

ment, it  was  learned,  has  agreed 
that  the  measure  be  modified  to 
some  extent,  the  modifications  to  in- 

clude insertions  of  protective  defi- 
nitions with  regard  to  publishable 

information  on  Government  activi- ties. 

DILIGENT  WORKERS  are  these 
three  scrub-uppers  giving  their  do- 

mestic all  under  tutelage  of  Vera 
Nyman,  president  of  Soil-Off  Mfg. 
Co.,  Glendale,  Cal.  (cleaner),  spon- 

soring a  twice-weekly  newscast  on 
6  CBS  Pacific  Coast  stations.  Under 
head  of  client  service,  applying 
heavy  doses  of  elbow  grease  as  well 
as  sponsor's  product  to  the  kitchen floor,  are  (1  to  r)  Jefferson  K. 
Wood,  account  executive  of 
Buchanan  &  Co.,  Los  Angeles 
agency  servicing  the  account;  Bob 
Garred,  Hollywood  commentator  on 
the  program;  R.  C.  Lockman,  ac- count executive  for  the  network. 

.  .  .  Lowest  cost  per  listener  .  .  .  By  far  .  ,  .  than  any  Cincinnati  station. 
More  listeners  than  any  Cincinnati  station  from  8  A.M.  to  10:30  P.M. 
except  one  .  .  .  More  listeners  than  the  COMBINED  TOTAL  of  3  other 
Cincinnati  Stations 

for  the  10-hour  peri- 
od 8  a.m.  to  6  p.m. 

Source  C.  E.  Hooper. WCPO 

Cincinnati's  News  Station 
Affiliated  with  the  Cincinnati  Post 

THE  BRANHAM  CO. 
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NEW  YORK  APPEALS 

DECISION  ON  WNYC 

THE  6-to-l  proposed  findings  of 
facts  and  conclusions  of  the  FCC 

against  Mayor  LaGuardia's  quest for  fulltime  on  830  kc.  for  WNYC, 
New  York  City's  municipal  station 
[Broadcasting,  Feb.  16],  will  be 
appealed  by  the  city  station,  which 
will  ask  for  an  oral  argument  be- 

fore the  Commission.  This  was  dis- 
closed in  New  York  Feb.  25,  follow- 

ing issuance  by  the  Commission  of 
the  texts  of  the  majority  and  minor- 

ity opinions. 
The  Commission  on  Feb.  11  held 

the  proposed  full-time  operation  of 
WNYC  on  830  kc.  would  cause  in- 

terference to  WCCO's  secondary area  and  at  the  same  time  would 
not  do  an  adequate  job  in  the  New 
York  metropolitan  area.  The  830 
kc.  channel  is  now  occupied  as  a 
clear  channel  at  night  by  the  CBS- 
owned  Minneapolis  station.  Under 
the  proposed  ruling,  WNYC  must 
continue  to  sign  off"  at  7:45  p.m. 
daily.  Since  the  adoption  of  East- 

ern War  Time,  it  has  one  hour  more 
than  formerly. 

Commissioner  George  H.  Payne 
was  the  sole  dissenter,  his  minority 
report  praising  the  "non-commer- 

cial" program  service  of  WNYC 
and  emphasizing  its  need  for  more 
night  time  for  its  educational,  gov- 

ernmental, cultural  and  other  pub- 
lic service  features.  The  Commis- 

sion's proposed  findings  were  based entirely  on  technical  considerations, 
but  Mr.  Payne  declared  he  did  not 
think  "that  the  Commission  should 
permit  its  own  regulations  to  stand 
in  the  way  of  more  efficient  use  of 
broadcast  facilities." 

Mr.  Payne  also  insisted  that 
WCCO  would  not  be  interferred 
with  in  Minneapolis  or  Minnesota, 
declaring  "the  service  of  WCCO  to 
that  community  and  that  State  is 
not  impaired"  but  that  "WCCO  does 
interfere  with  WNYC  in  New 
York". 

AGRBEaiENTS  with  KFYR,  Bis- 
marck, N.  D.,  and  KGCU,  Mandan, 

N.  D.  have  been  drawn  up  by  the  In- ternational Brotherhood  of  Electrical 
Workers,  it  has  been  announced  by 
local  1214  of  the  union.  Under  the 
agreement,  KFYR  will  operate  a  union 
shop  and  KGCU  a  closed  shop. 

KNITTIN'  AND  PURLIN'  steadily  are  these  six  lassies  of  the  staff  of 
WAVE,  Louisville,  who  have  taken  it  upon  themselves  to  form  their  own 
little  Red  Cross  unit.  Since  mid-January,  the  girls  have  spent  the  major 
portion  of  their  lunch  hours  sewing  and  knitting,  to  the  expressed  gratifi- 

cation of  WAVE  Manager  Nathan  Lord.  They  are  (1  to  r)  :  Marie  Ruff- 
ner,  Kay  Kohlhepp,  Martha  Bottom,  Libbie  Heafer,  Mary  Ellis  and  Mil- 

dred Blackwell.  Manager  Lord  reports  all  staff  members  are  buying 
Defense  Bonds  &  Stamps  each  payday,  under  a  voluntary  purchase  plan. 

Radio  Outlook  Still  Favorable 

(Continued  from  page  12) 

ours,  as,  for  example,  in  the  auto- 
motive, appliance  and  canning  in- 

dustries. Another  applicable  factor 

is  the  point  that  much  of  Canada's 
national  spot  billing  came  from 
United  States  advertisers,  who 
were  not  seriously  affected  until 
this  nation's  all-out  preparedness 
program  became  operative. 

At  this  moment,  however,  almost 
identical  lines  in  Canada  and  the 
United  States  are  hard  hit.  These 

generally  are  in  the  field  of  dura- 
ble consumer  goods — products  re- 

quiring raw  materials  needed  for 
war  production. 

On  the  other  hand,  present  evi- 
dence points  to  greater  opportuni- 

ties for  the  general  field  of  basic 
commodities  and  optional  goods — 
foods,  drugs,  clothing,  cosmetics, 
etc. 

Effect  on  Other  Media 

It  may  be  noted  that  radio  has 
never  been  a  major  advertising 
medium  for  durable  goods.  Outdoor 
advertising,  national  magazines 
and  newspapers  will  feel  the  effects 
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of  advertising  curtailment  in  this 
field  more  seriously  than  will  radio. 
Radio  has  always  derived  its  prin- 

cipal revenue  from  low-cost  basic 
and  optional  products,  and  thus  is 
in  a  relatively  better  position  than 
competitive  media. 

This  is  at  variance  with  an  opin- 
ion expressed  Jan.  24  in  Editor  & 

Publisher,  which  takes  an  optimis- 
tic view  on  the  maintenance  (and 

even  predicts  an  increase)  in  news- 
paper lineage,  but  predicts  a  drop 

for  radio.  However,  Editor  &  Pub- 
lisher points  only  to  the  automotive 

and  soft  drinks  industries  as  its 
example. 

Automotive  advertising  has  never 
been  a  major  source  of  radio  reve- 

nue. For  example,  during  May  of 
1941,  a  peak  month  for  automotive 
advertising,  8%  of  all  radio  pro- 

grams and  9%  of  total  radio  an- 
nouncements were  automotive  (ac- 

cording to  the  NAB's  Broadcast Advertising  Record)  and,  despite 
priorities,  radio  of  course  will  not 
lose  all  of  this,  retaining  much  of 
its  billing  from  gasoline  and  oil  ac- 

counts, garages  and  service  sta- 
tions etc.  Passenger  car  advertis- 

ing has  been  only  a  fraction  of  the 
automotive  total. 

Soft  drinks  are  hit  by  sugar  ra- 
tioning, with  production  cut  about 

35%  under  last  year's  all-time  high. 
Up  to  Jan.  27,  however,  the  heads 
of  major  companies  indicated  there 
would  be  no  substantial  reduction 
in  advertising,  except  in  the  case 
of  a  few  newly-marketed  products 
(such  as  Spur),  some  of  which  will 
be  withdrawn.  The  net  result  ex- 

pected is  that  these  companies,  in- 
stead of  materially  increasing  their 

advertising  appropriations  over  last 
year,  as  they  had  planned,  will 
probably  continue  at  about  the  1941 
level. 

Looking  Into  the  Future 

Industrial  advertising,  never  an 
important  factor  in  radio  volume, 
will  be  cut  but  not  eliminated.  The 
Aluminum  Co.  of  America,  for  ex- 

ample, announces  it  will  spend  al- 
most as  much  as  it  did  in  1941  and 

prior  years,  even  though  the  com- 
pany now  has  nothing  to  sell.  Its 

theme  is  "Imagineering  for  the  Fu- 
ture". Only  a  few  industrial  can- 

cellations in  radio  have  been  noted, 
and  Paul  West,  president  of  the 
Assn.  of  National  Advertisers  (who 

recently  surveyed  the  ANA  mem- 
bership) does  not  foresee  any  major 

defections. 

Many  Increasing 
This  agrees  with  a  survey  by  the 

National  Industrial  Advertisers 

Assn.  which  states  "a  gi'eat  ma- 
jority of  industrial  companies  have 

been  maintaining  and  in  many  cases 
increasing  their  advertising  efforts 
despite  the  armament  program  and 
the  seller's  market.  The  greatest  in- 

crease has  taken  place  among  me- 
dium-sized companies,  indicating 

that  American  business  men  are 

already  planning  for  the  post-war 
period.  Though  their  plants  are 
loaded  with  orders,  many  are  ex- 

tending their  advertising  effort  to 
retain  customer  goodwill  and  insure 

continued  product  acceptance." 
A  note  of  caution  on  this  point, 

however,  should  be  injected.  The 
record  in  Canada  shows  that  de- 

spite many  optimistic  statements 
by  industrial  advertisers,  media 
revenue  from  this  source  was  not 
maintained  at  its  previous  level 
during  the  first  war  year.  But  this 
was  followed  by  increased  advertis- 

ing activity  the  second  year,  in- 
spired in  large  measure  by  distribu- 

tors and  dealers  who  insisted  on  the 
maintenance  of  brand  identification 
and  consumer  goodwill  in  prepara- 

tion for  the  post-war  day  when 
they  again  would  be  in  a  competi- 

tive market.  Without  this  distribu- 
tor and  dealer  pressure,  it  is  likely 

that  the  industrial  advertising 
curve  would  have  continued  down- 
ward. 

Alternate  Products 

Although  national  spot  billing 
may  show  a  slight  decrease,  for  the 

reasons  already  given,  thei'e  is  also 
a  bright  side  to  the  picture.  Some 
manufacturers,  hard  hit  by  ration- 

ing or  priorities,  will  introduce  new 
products.  The  major  soup  compan- 

ies, for  example,  have  been  rushing 
plans  for  the  introduction  of  dehy- 

drated soups,  now  that  tinplate 
supplies  have  been  cut. 

Such  activity,  noted  in  many 

fields,  points  up  radio's  unique! 
value  and  one  of  advertising's 
prime  services — the  introduction  of; 

new,  substitute,  or  "alternate" 
products.  Such  sponsors  are  auto- 

Get  the  facts  from  WOL-  WASHINGTON.  D.  C. 
Affiliated  with  MUTUAL  BROADCASTING  SYSTEM 
1260  ON  YOUR  DIAL 
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niatically  changed  from  the  "com- 
petitive" or  "retentive"  to  the 

"pioneering"  stage  of  advertising, 
and  in  this  stage  advertising  ex- 

penditures have  traditionally  been 
substantial.  Whether  this  conver- 

sion will  offset  total  probable  losses, 
however,  is  a  moot  question. 

Local  Most  Promising 

At  this  writing,  the  local  field 
seems  most  promising.  Canada  and 
Australia  reported  increases  of  ap- 

proximately 25%  in  local  revenue 
during  the  first  half  of  1941.  Re- 

tail sales  were  similarly  higher 
than  for  the  previous  year.  Govern- 

ment figures  for  the  period  Janu- 
ary-April 1941  show  these  increases 

in  Canadian  retail  sales: 

Percent 
Men's  Clothing  25.8 Shoes  25.3 
Candy   22.8 
Radio-Electrical   22.1 
Variety  22.1 
Women's  Clothing  20.9 Hardware  20.4 
Furniture  ;  16.5 
Drugs   14.3 
Grocery  10.8 

Local  advertising  budgets,  cus- 
tomarily based  on  sales  volume, 

have  be  e  n  correspondingly  in- 
creased. 

Department  store  executives  at 
the  mid-January  NRDGA  conven- 

tion in  New  York  discussed  adver- 
tising budgets  with  this  consensus: 

"Price"  stores  will  probably  spend 
more  for  advertising  in  1942  (the 
Pizitz  Department  Store  of  Bir- 

mingham estimates  a  25%  to  35% 
increase),  while  more  conservative 
stores  may  spend  slightly  less,  al- 

though Woodward  &  Lothrop  of 
Washington  in  this  category  have 
announced  an  increased  budget. 
Specialty  shops  and  other  retailers 
have  traditionally  followed  the  de- 

partment store  lead. 

Australian  Boom 

Local  radio  enjoyed  a  boom  in 
Australia  during  1941,  due  partly 
to  the  paper  shortage  (whieh  has 
not  yet  become  a  controlling  factor 
here).  Theatrical  advertising  for 
the  first  time  became  an  important 
source  of  radio  revenue,  for  that 
reason.  If  the  threatened  paper 
shortage  in  the  United  States  de- 

velops, "rationing"  of  space  in  pub- 
lications (as  in  England)  and  in- 

creased costs  in  direct-by-mail  will 
find  more  sponsors  turning  to  radio. 
Rural  delivery  of  newspapers 

will  also  be  curtailed  by  the  ration- 
ing of  delivery  cars  and  tires.  Some 

local  advertisers,  such  as  depart- 
ment stores,  furniture  stores,  etc., 

who  might  otherwise  seek  a  solu- 
tion to  their  problem  in  an  expan- 
sion of  mail-order  catalogs  and  di- 

rect-by-mail advertising,  will  be 
more  susceptible  to  radio's  potent 
sales  story. 
From  experiences  and  opinions 

now  available,  the  adjoining  table 
has  been  prepared  as  a  general 
guide  for  the  predictable  future. 
Sales  departments,  however,  are  ad- 

vised to  watch  national  develop- 
ments closely  and  to  revise 'these 

lists  as  changes  occur. 

OUTLOOK  FOR  RADIO  ADVERTISING 

Favorable  Outlook 

Agriculture — cattle  foods,  seeds,  nurseries, livestock. 
Amusements 
Bakeries 
Boots  and  Shoes 
Clothing  Stores 
Cleaners-Dyers-Laundries Cosmetics  (See  Item  1) 
Dairies 
Department  &  Dry  Goods  Stores 
Drugs  &  Drug  Stores Educational 
Farm-Orchards  Produce 
Financial 
Florists-Nurseries 
Food  Products 
Garages,  Repair  Services  (uncertain) 
General  Stores 
Grocery  &  Food  Stores 
Hotels,  Restaurants,  Resorts Insurance 
Jewelers  (See  Item  2) 
Medicals  and  Proprietaries 
Merchandise  Chains 
Professional  Services 
Public  Utilities  (uncertain) 
Publications 
Sporting  Goods  (uncertain) 
Soaps,  Toilet  Goods,  Beauty  Shops 
Tobacco  Products 
Tourist  Attractions 
Transportation:  Rail,  Bus  (uncertain) 
New  Products 
New  Uses  for  Old  Products 

ITEM  1:  Cosmetic  manufactur- 
ers face  curtailment  of  packaging 

materials  and  certain  raw  ma- 
terials, but  substitutes  are  being 

developed  so  rapidly  that  serious 
shortages  are  not  expected. 
ITEM  2:  Jewelers  also  face  a 

shortage  of  some  materials,  but 
present  supplies  are  deemed  ade- 

quate for  some  time  and  certain 
manufacturers  do  not  expect  to  be 
affected.  Bulova  Watch  Co.,  present 
largest  U.  S.  national  spot  adver- 

tiser, has  announced  a  $250,000  in- 
crease for  1942.  Benrus  and  Inger- 

soll  are  among  others  announcing 
increases.  Furthermore,  the  jewelry 
industry  long  ago  adjusted  itself  to 
major  wartime  changes,  developing 
other  sources  of  supply  to  replace 
imported  materials  that  became  un- 

available with  the  war's  outbreak. 
ITEM  3 :  Soft  drinks  are  affected 

by  sugar  rationing,  but  malt  bever- 
ages have  a  decidedly  favorable 

outlook.  Brewers  anticipate  a  ban- 
ner year. 

ITEM  4 :  Sugar  rationing,  again. 
Comments  of  qualified  ot)servers 

support  the  tables,  and  are  detailed 
in  the  complete  NAB  study,  avail- 

able to  member  stations.  But  these 
observers  properly  emphasize  that 

Unfavorable  Outlook 

Automotive — new  passenger  cars,  trucks; 
accessories,  tires  &  tubes,  tractors,  avia- 
tion Beverages  (See  Item  3) 

Building  Materials,  Supplies 
Confectioneries   (See  Item  4) 
Contractors Farm  Machinery 
Furniture,  Home  Furnishings: Floor  Coverings 

Curtains  &  Drapes 
Gasoline  and  Oil  (uncertain) 
Heating,  Plumbing 
Home  Appliances: 

Refrigerators 
Washing  Machines Ranges 

Oil  Burners 
Industrial 
Office  Equipment 
Radio  Receivers Real  Estate 
The  general  field  of  "Durable  consumer 

goods" 

any  such  tabulation  is  meant  to 
cover  the  radio  industry  as  a  whole, 
and  the  national  picture  in  general. 
Local  and  regional  adaptations  are 
essential  in  the  light  of  special  fac- 

tors prevailing  in  any  given  area. 

Possible  Blackouts 

Thus,  if  Pacific  and  Eastern 
coastal  stations  have  to  be  silenced 

frequently  by  the  Interceptor  Com- 
mand, radio  revenue  there  will  be 

affected.  If  100,000  workers  are 
temporarily  unemployed  pending 
conversion  of  industry  to  wartime 
production,  as  in  Detroit,  the  mar- 

ket picture  changes.  Or  if  200,000 
workers  are  added  to  payrolls  in 
defense  centers,  as  in  Washington, 

again  a  national  tabulation  would 
be  out  of  balance. 

In  other  words,  despite  all  the 
road-maps  that  may  be  devised  on 
the  basis  of  experience  elsewhere 
or  on  a  study  of  national  factors, 
each  American  commercial  station 

is  charged  with  the  continuing  re- 
sponsibility to  remain  alert  and 

analytical. 
The  immediate  radio  outlook  is 

far  from  discouraging.  On  the  con- 
trary, it  is  hopeful,  and  challeng- 

ing. On  the  pioneering  ingenuity 
and  adaptability  of  American  radio 
management  will  the  future  of  this 
vital,  free  industry  depend. 

Bibletone  Tries  Radio 

AS  ITS  FIRST  radio  venture, 
Bibletone,  New  York,  recording 
firm  subsidiary  to  Fidelity 
Sampling  &  Distributing  Service,  is 
testing  12  periods  on  WWRL,  New 
York,  using  recorded  Bible  psalms 
titled  "Biblegems"  against  a  back- 

ground of  organ  music.  Commer- cials offer  home  recordings  of  the 
psalms  for  $1  per  10-inch  disc. 
Agency  is  Edward  L.  Wertheim 
Adv.  Agency,  New  York. 

Price  and  Fly  on  Panel 
BYRON  PRICE,  Director  of  Censor- 

ship, and  FCC  Chairman  James  Law- rence Fly,  will  be  members  of  a  panel 
on  "Free  Speech  and  Censorship  for 
the  American  Forum  of  the  Air,  to  be 
broadcast  from  Washington  Sunday 
evening,  March  8,  over  Mutual.  Other 
participants  in  the  debate,  under  the 
direction  of  Theodore  Granik,  will  be 
Roy  Larsen,  president  of  Time  Inc. ; 
Raymond  Gram  Swing,  Mutual  com- mentator ;  Dwight  Marvin,  editor  of 
the  Troy  (N.  Y.)  Record. 

"Dear  Lord,  teach  me  the  way 
WFDF  Flint  Michigan  appeals  to 

so  many." 
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TIME  SOLD  ON  CBS 

REVEALS  INCREASE 

DESPITE  the  war  and  priority 
situation,  CBS  has  sold  5%  hours 
of  new  time,  a  net  increase  over 
cancellations  of  1%  hours  since 
Jan.  1,  1942. 

Of  this  total,  2  hours  have  been 
sold  to  new  CBS  clients;  1%  hours 
to  sponsors  returning  to  CBS,  while 
sponsors  already  on  the  network 
have  brought  1%  hours  additional. 
,New  clients  are  Celanese  Corp. 

of  America,  General  Electric  Co., 
and  United  Fruit  Co.  Quaker 
Oats  Co.,  and  B.  T.  Babbitt  Co. 
have  returned  to  CBS  after  several 

years'  absence.  Increased  time  has 
been  scheduled  in  the  period  since 
the  first  of  the  year  by  Wm.  Wrig- 
ley  Jr.  Co.,  and  Procter  &  Gamble 
Co. 

No.  3  of  a  Series 

Nova  Scotia  Has 

Canada's  Largest 

Steel  Industry 

PERHAPS  the  outstanding  field  for  ex- 
pansion in  Nova  Scotia  is  for  export 

industries  based  on  mineral  products. 
Most  of  the  essentials  for  their  profitable 
development  are  available  in  or  near  the 
Province.  Here,  for  instance,  is  located  Can- 

ada's greatest  steel  industry,  with  an  an- 
nual output  of  600,000  tons  of  steel. 

Novo  Scotia  also  has  Canada's  largest  coal 
production,  raising  over  7,000,000  tons  in 
1940.  In  addition  there  are  52  distinct  gypsi- 
ferous  areas  covering  627  square  miles  and 
exporting  1,365,460  tons  in  1940,  mainly  in 
crude  form.  Nova  Scotia's  deposits  of  stra- 

tegic minerals  such  as  manganese,  tungsten, 
antimony  and  molybdenum  are  also  note- 
worthy. 

Electric  power  is  abundant.  Labour  is  versa- 
tile and  mainly  British  stock.  Investigatel 

NOVA  SCOTIA 

Radio  Broadcasting  Station 

CHNS 

HALIFAX,  NOVA  SCOTIA 
CANADA 

U.S.A.  Rep.:  Joe  Weed  &  Co.-New  York  City 

British  Drive 
(Continued  from  page  12) 

Navy  campaign,  has  also  bought 

some  advertising  space." 
While  the  article  in  the  Com- 

merce Dept.  organ  was  admittedly 
based  on  recent  reports  on  British 
war  advertising,  which  have  noted 
that  the  British  Government  now 
accounts  for  approximately  17% 
of  all  advertising  expenditures  in 
England,  it  was  learned  upon  in- 

quiry by  Broadcasting  at  the  De- 
partment of  Commerce,  that  its  con- 

clusions were  purely  the  "personal 
opinion"  of  its  author.  The  article 
was  not  signed,  but  it  was  divulged 
that  its  author  was  John  H.  Morse, 
chief  of  the  Division  of  Commercial 
&  Economic  Information  of  the 
Bureau  of  Foreign  &  Domestic 
Commerce.  Mr.  Morse  formerly  was 
an  executive  of  Buchen  Co.,  Chi- 

cago agency. 
Mr.  Morse  observed  that  if  a 

similar  proportion  of  last  year's 
advertising  budget  in  the  United 
States,  placed  entirely  by  private 
enterprise,  was  made  available  by 
the  United  States  Government,  it 
"would  mean  a  fund  of  approxi- 

mately $340,000,000  for  advertising 
essential  war  needs." 

His  article  states  that  his  in- 
formation was  derived  from  direct 

reports  to  the  Dept.  of  Commerce, 
from  the  British  war  advertising 
exhibit  of  the  J.  Walter  Thomp- 

son Co.,  and  from  the  book  Modern 
Publicity  in  War,  published  by 
Studio  Publications,  of  London  and 
New  York.  All  of  the  British  Gov- 

ernment advertising  referred  to 
was  in  non-radio  media  since  Eng- 

land does  not  have  commercial 
broadcasting. 

England's  Tactics 
This  is  how  Mr.  Morse  sum- 

marizes the  British  government 
campaign : 

"Empire  war  aims  were  handled 
as  a  separate,  distinct  campaign, 
through  every  possible  medium. 
The  National  Savings  Campaign 
was  carried  on  by  a  National  Sav- 

ings Committee,  using  every  angle 
of  publicity  and  advertising.  Lead- 

ership, not  dictatorship,  was  used 
to  float  loans  of  tremendous  size. 
This  National  Savings  Committee 

THE  VOICE  OF  MISSISSIPPI 

ma 

'  Owned  and  Operated  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 

NEW  EXECUTIVE  STAFF  of  the  Blue  Network  in  San  Francisco 

gather  around  William  Ryan  (seated),  manager  of  KGO,  the  Blue's 
Bay  Area  outlet,  to  discuss  new  projects.  They  are  (1  to  r)  :  Joan  Peter- 

son, chief  auditor;  Bob  Dwan,  program  director;  T.  B.  Palmer,  chief 
engineer,  and  Gil  Paltridge,  manager  of  sales  promotion  and  publicity. 

Santa  at  Last 

SANTA  was  willing  but  his 
gift  bag  was  late.  Early  last 
October  listeners  of  Looie's Time  Klock  Klub,  over  KIRO, 
Seattle,  shipped  over  a  ton  of 
gifts  to  their  London  Santa, 
Ken  Stofer,  peacetime  resi- dent of  Victoria,  B.  C,  and 
now  in  the  RAF.  But  it  was 
the  middle  of  February  before 
Santa  Stofer  received  the 
clothing  and  toys  scheduled 
for  Christmas  delivery. 

was  a  special  department  of  the 
Ministry  of  Information. 
"The  Food  Campaign  was  con- 

ducted by  the  Ministry  of  Food; 
a  Road  Safety  Campaign  during 
blackouts  was  directed  by  the  Min- 

istry of  Transport;  a  campaign 
on  use  of  the  mails,  by  the  Gen- 

eral Post  Office;  a  Fuel  Campaign, 
by  the  Mines  Department  of  the 
Board  of  Trade;  a  Salvage  Cam- 

paign, by  the  Ministry  of  Supply. 
At  the  same  time,  the  Ministry 
of  Agriculture  and  Fisheries  ran 
a  steady  stream  of  appeals  on  plow- 

ing by  day  and  night — on  garden- 
ing. 

Audiences  Picked 

"The  Ministry  of  Health  &  Home 
Security  directed  its  advertisements 
at  the  problems,  and  their  solutions, 
of  home  owners;  the  Ministry  of 
Supply  asked  for  binoculars,  iron 
and  steel  scrap.  The  RAF  adver- 

tised for  recruits  through  the  Air 
Ministry  Information  Bureau; 
while  the  Ministry  of  Health  asked 

country  folk  to  look  after  evacu- 
ated children. 

"The  Ministry  of  Food  paid  for 
space  to  ask  housewives  to  read  and 
use  the  wartime  cookery  features 
appearing  in  newspapers  and 
magazines,  to  listen  to  broadcasts 

about  buying,  preparing,  and  cook- 
ing food,  to  attend  local  demon- 

strations of  cookery  and  meal  plan- 

ning." 

HILLMAN  OFFERED 

LOCALLY  BY  BLUE 

SECOND  series  of  commentaries 
to  be  offered  to  Blue  Network  affili- 

ates for  local  sponsorship  has  been 
set  up  by  the  Blue  to  start  March 
16,  Monday  through  Friday,  7:30- 
7:45  p.m.  Featured  will  be  William 
Hillman,  currently  on  leave  as 

European  editor  of  Collier's  Maga- zine to  serve  on  the  Board  of  Eco- 
nomic Warfare  in  Washington,  and 

Ernest  K.  Lindley,  columnist  and 
chief  of  the  Washington  bureau  of 
Newsweek. 

Along  the  lines  of  the  former 
NBC  Hillman-Clapper  series,  the 
new  program  will  have  Hillman 
covering  news  abroad  and  Lindley 
news  at  home. 

First  Washington  commentary 
series  to  be  offered  by  the  Blue  on 
a  participating  basis,  Baukhage 
Talking  has  been  available  for  local 
sponsorship  since  Feb.  16  and  now 
lists  a  total  of  12  sponsors.  Featur- 

ing H.  R.  Baukhage,  noted  Wash- 
ington correspondent,  the  series  is 

heard  five  times  weekly  at  1  p.m. 

WRRF  Ready  to  Start; 

Frank  Is  Named  Manager 

EXPECTING  to  go  on  the  air  this 
week,  the  new  WRRF,  Washington, 
N.  C,  has  announced  the  naming 
of  B.  W.  Frank,  minority  stock- 

holder and  formerly  assistant  man- 
ager of  WEED,  Rocky  Mount, 

N.  C,  as  manager  of  the  regional. 
Bob  Wallace,  previously  of  WOLS, 
Florence,  S.  C,  will  be  chief  engi- 

neer. A  Wincharger  tower  has 
been  erected  and  a  Gates  transmit- 

ter is  being  installed.  AP  news 
service  and  NBC  Thesaurus  music! 
library  will  be  used. 

Construction  permit  for  WRRF 
was  granted  Dec.  3,  1941,  to  Tar 
Heel  Broadcasting  System,  Inc.,  for 
1,000  watts  on  930  kc.  Principals 
are  W.  R.  Roberson  Sr.,  president 
of  the  local  Dr.  Pepper  bottling 

company,  president,  51%  stockhold- er ;  Mr.  Frank,  vice-p  resident, 
24.5%;  W.  R.  Roberson  Jr.,  secre- 

tary-treasurer, 24.5%. 
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N  E  T  WORK  rate  increases  for 
WFAA-WBAP,  Dallas-Fort  AVorth, 
time-sharing  50,000-watt  stations, 
have  been  announced  for  April  1  bj' 
Roy  C.  Witmer,  NBC  vice-president  in 
charge  of  sales.  Evening  hour  rate 
will  be  raised  from  $440  to  $480,  with 
regular  advertisers  using  those  sta- 

tions receiving  regular  rate  protection 
provided  there  is  no  lapse  in  service, 
but  not  beyond  March  31,  1943.  All 
new  business  accepted  prior  to  April 
1.  1942,  will  come  under  the  old  rate. 
New  cut-in  rate  for  WBAP  will  be 
$40  per  evening  hour ;  $20  daytime ; 
$30  for  Sunday  afternoon.  NBC  has 
no  centractual  cut-in  agreement  with WFAA. 
NORTHERN  BROADCASTING  Co. 
held  its  first  annual  sales  meeting  Feb. 
14-15  with  station  managers  and  mem- 

bers of  the  commercial  departments 
gathering  at  CKGB,  Timmins..  Jaciv 
K.  Coolie,  general  manager  of  the 
broadcast  division  of  Northern  Broad- 
easting  &  Publishing  Ltd.,  presided  over 
the  two-day  session,  atended  by  Mur- 

ray Morrison,  Ted  Morrow.  Roy  Hol- 
stetter  and  Dave  Price.  CKGB,  Tim- 

mins;  Jack  Davidson.  El  Jones.  Al 
Rogerson  and  Julian  Garson,  CJKL. 
Kirklaud  Lake  ;  Cliff  Pickrem  and  Hal 
Cooke,  CFCH.  North  Bay;  Jean 
Leageault  and  Harold  Burley.  CKRN. 
Rouyn,  Que.,  and  Dan  Carr,  CKVD, 
Val  D'or,  Que. 
WSB,  Atlanta,  has  installed  a  new 
studio  control  room  complete  with  a 
Western  Electric  control  console  and 
two  RCA  turntables  fitted  with  WE 
reproducing  groups.  The  station's  main studio  was  enlarged. 
COLLEGE  CREDIT  is  being  given  to 
Blmira  College  students  enrolled  in  a 
radio  communications  course  offered 
by  WENY.  Elmira,  N.  Y.  Designed 
to  give  the  student  a  working  knowl- 

edge of  broadcasting  with  emphasis  on 
its  place  in  the  war  effort,  the  course 
is  conducted  by  Dale  Taylor,  station 
manager. 
WIBA,  Madison.  AVis.,  on  Feb.  14 
increased  its  night  power  from  1,000 
to  5.000  watts  and  dedicated  a  new 
transmitter  plant  housed  in  a  stream- 

lined brick  building  with  glass  brick 
front  entrance.  E.  C.  Allen  is  general 
manager  and  Norman  H.  Hahn  is  chief 
engineer. 

SELECTED  the  "outstanding  family 
program"  in  the  first  award  of  its  kind 
given  by  Bahxj  Talk  Magazine,  the 
Children's  Hour,  heard  Sundays  on WEAF,  New  York,  featured  on  its 
Feb.  22ud  program  the  presentation 
of  the  Scroll  of  Honor  to  Frank  Har- 
dart,  vice-president  of  Horn  &  Har- 
dart,  New  York,  sponsor. 

20ft00  Accepted  for  Technician  Course^ 

First  Unit  in  Plan  to  Train  200M00 

Governor's  Studio 
TO  BE  USED  for  emergency 
broadcasts  or  addresses  that 
cannot  be  conveniently  given 
in  downtown  studios,  WPTF, 
Raleigh,  N.  C,  is  maintain- 

ing an  auxiliary  studio  in  the 
residence  of  Gov.  Melville 
Broughton.  Located  in  his 
den  and  equipped  with  proper 
acoustic  background,  micro- 

phone and  permanent  lines, 
the  studio  will  be  used  for 
the  duration. 

in 

ACCEPTANCE  of  20,000  appli- 
cants to  form  the  first  unit  of  the 

Radio  Technicians  Training  Pro- 
gram marks  a  major  step  in  the 

campaign  launched  by  the  NAB, 
cooperating  through  the  Division 
of  Engineering  Science,  Manage- 

ment Defense  Training  of  the  U.  S. 
Office  of  Education  to  train  200,000 
radio  operators  for  the  war  elfort. 

Statistics  revealed  at  a  meeting 
of  military,  educational  and  NAB 
officials  in  Washington  Feb.  17 
show  that  courses  for  12,700  have 
already  been  approved  with  courses 
for  6,000  eligible  applicants  being 
processed.  The  remainder  of  the 

20,000  eligibles  are  included  in  pi'o- 
posals  from  universities  and  col- 

leges not  yet  tabulated. 
The  meeting  last  Tuesday,  held  in 

the  offices  of  Lieut.  Col.  N.  A.  Bur- 
nell  II,  Director  of  Defense  Train- 

ing, Federal  Security  Agency,  in- 
cluded Dean  Addrey  A.  Potter, 

Purdue  U,  chairman  of  National 
Advisory  Committee,  Engineering, 
Science  &  Management  Defense 
Training,  U.  S.  Office  of  Education; 
Dean  R.  A.  Seaton,  director, 
ESMDT;  Neville  Miller,  NAB  pres- 

ident; Lynne  Smeby,  engineering 
director,  NAB ;  and  Arthur 
Stringer,  NAB  Washington  head- 

quarters staff. 
Shortage  Foreseen 

As  early  as  last  July  the  short- 
age in  radio  manpower  was  fore- 

seen, indicated  by  NAB  action  at 
that  time  in  approving  the  promo- 

tion of  technician  training  courses. 
Need  for  radiomen  is  currently  em- 

phasized in  the  folio  of  spot  an- 
nouncements released  by  the  Army 

for  the  week  of  Feb.  16.  Four  of 
six  announcements  called  for  radio- 

men. Two  of  the  Navy's  Feb.  16  an- 
nouncements called  for  amateur  ra- 

dio licensees  and  radio  repair  work- 
ers. 

There  is  great  need  in  the  armed 
forces,  it  is  said,  for  trained  radio 
men  in  such  units  as  amphibian 
tanks,  land  tanks,  motorcycle 
divisions  and  in  the  artillery.  In 
the  latter,  it  is  reported,  men  ac- 

quainted with  tube  construction  and 
radio  circuits  are  needed  for  gun- 

fire guidance.  Need  for  technicians 
in  aviation  is,  of  course,  greatly 
emphasized.  Approximately  80% 
of  the  trainees  will  be  needed  for 
maintenance,  it  is  believed. 

The  importance  of  communica- 
tions in  the  war  has  been  indicated 

in  the  Feb.  13  actions  of  the  War 
Productions  Board  ordering  re- 

ceiver manufacturers  to  convert 
their  plants  to  war  work  within  the 
next  four  months  and  more  recent 
indications  that  the  transmitter 
and  tube  manufacturers  will  soon 
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be  withheld  to  manufacturing  for 
the  armed  forces. 

A.  J.  Fletcher,  of  WRAL,  Ral- 
eigh, N.  C,  member-in-charge  of 

radio  training  of  the  NAB  National 
Defense  Committee,  has  called  on 
all  stations  to  get  solidly  behind 
the  training  drive. 

Funds  Exhausted 

The  response  of  applicants  for 
the  training  courses  offered  by 
ESMDT  has  far  exceeded  the  avail- 

able funds  for  training,  it  was  ex- 
plained in  a  recent  letter  by  Mr. 

Fletcher,  and  he  has  asked  that 
broadcasters  discontinue  for  the 

present,  previously  requested  broad- 
cast of  announcements  of  the  cam- 

paign [Broadcasting,  Jan.  26]. 
The  letter  was  mailed  to  broadcast- 

ers at  the  request  of  Dean  Seaton 
who  stated  that  "unfortunately funds  are  insufficient  to  take  care 

of  all  who  have  applied"  but  that 
every  effort  was  being  made  to  ex- 

tend training. 

Urge  Engineers  Help 
With  more  than  $2,000,000,000  in 

radio  equipment  expected  to  be  used 
in  the  war  by  the  United  States  and 
with  some  of  the  equipment  never 
before  in  production,  trainees  un- 

der the  program,  it  was  indicated, 
should  have  some  knowledge  of  the 
fundamentals  of  radio  work. 

Station  technicians  will  probably 

comprise  the  greatest  pool  of  radio 
teaching  talent  in  the  nation,  it  was 
said  at  the  meeting,  since  the  armed 
forces  are  drafting  an  increasing 
number  of  men  from  the  engineer- 

ing faculties  of  universities,  col- 
leges and  schools.  It  was  also 

pointed  out  that  there  has  been  a 
great  drain  on  the  field  of  amateur 
operators,  making  a  greater  scar- 

city of  available  teaching  talent  for 
the  program.  However,  it  was  said, 
by  continuing  the  teaching  job  in 
their  own  communities  under  the 
supervision  of  educators,  the  broad- 

cast engineering  staffs  can  continue 
to  give  double  service.  It  was  urged 
at  the  Feb.  17  meeting  that  engi- 

neers give  every  available  bit  of 
time  to  the  program. 

Arabic  on  CBS 

TWELFTH  language  to  be  added 
to  the  CBS  foreign  service  is 
Arabic,  with  Dr.  Clement  Dorra, 
Egyptian  physician  and  publicist, 
added  to  the  shortwave  staff  to 
handle  a  five-times  weekly  quarter- 
hour  series  for  the  Far  East  on  the 
CBS  international  station,  WGBX. 

FTC  Stipulations 
E.  R.  SQUIBB,  New  York,  and  Geyer. 
Cornell  &  Newell,  New  York  agency, 
have  stipulated  with  the  FTC  to  cease 
certain  claims  for  Squibb  dental  cream 
and  tooth  powder.  FTC  has  reached  a 
stii)ulation  with  Battle  Creek  Drugs, 
Battle  Creek,  Mich.,  and  Consolidated 
Royal  Cliemical  Co.,  Chicago,  regard- 

ing claims  made  for  BonKora,  weight- reducing  agent. 

advises  Suzy  our  Steno.  "While 
the  customer  is  making  a  selection, 

WSAI  display  cards  tie-in  your 

product  with  your  program,  serv- 
ing as  timely  reminders  that  make 

extra  sales.  The  cards  are  avail- 
able imprinted  with  your  product 

name,  program  title,  time,  etc.,  as 

another  of  WSAI's  merchandising 

features  which  carry  the  WSAI- 
dentification  of  your  product  from 

broadcast  to  actual  sale." 

WSAI'S     SALES  AIDS 

1 .  Street  car  and  bus       6.  Downtown  Win- 

cards 2.  Neon  Signs 

3.  Display  Cards 
4.  Newspaper  Ads 
5.  Taxicab  Covers 

dow  Displays 

7.  House-organ 
8.  "Meet  the  Spon- 

sor" Broadcast 

IT  SELLS    FASTER   IF  IT'S 

UJSA 
 I-—
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CINCINNATI 
NBC    &    BLUE  NETWORKS S  OWN 

I    5,000  WATTS 
STATION DAY     AND  NIGHT 

.  Ask  your  Agency  to  ask  the  Colonel! 
I^FREE  6'  PETERS.  Inc.,  Nationol  Representotives 
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Pierce  Is  Named  Liaison 

For  NBC  Pacific  Group 
WITH  GROWING  importance  in 
relationship  between  NBC  and  af- 

filiated stations,  Jennings  Pierce 
has  been  appointed  western  division 
station  relation  manager,  a  new 

post.  Appointment 
was  announced  by 
Sidney  S  t  r  o  t  z, 
western  division 
vice  -  president, 
who  stated  that, 
"In  these  days  of 
international  cri- 

sis, there  is  a 
greater  need  for 
closer  under- 

standing between 
networks  and  sta- 

tions, not  only  to  aid  in  national  de- 
fense, but  to  maintain  and  even  to 

improve  business  conditions." Continuing  also  as  director  of 
public  service  programs,  with 
Hollywood  as  headquarters,  Pierce 
in  his  new  capacity  will  act  as 
liaison  between  NBC  and  western 
division  Red  Network  stations. 

Vital  Role  of  Radio  Industry  in  War 

Is  Reviewed  in  RCA^s  Report  for  1941 

Mr.  Pierce 

ENORMITY  of  radio's  job  of 
equipping  the  United  States  and 
allies  for  swift  communication  and 
the  vital  role  of  broadcasting  are 
graphically  told  in  the  annual  re- 

port of  RCA  covering  1941.  Radio 
is  described  as  "a  strong  protective 
arm  in  modern  warfare;  a  lifeline 
of  the  Army,  Navy  and  Air  Corps. 
The  report  was  made  public  Feb. 
27  by  James  G.  Harbord,  RCA 
chairman,  and  David  Sarnoff, 

president. 
"Use  of  radio  in  the  war  is  wide- 

spread," says  the  report,  "for  it  is 
the  nerve  system,  the  air  and  the 
voice  that  enable  the  units  of  mod- 

ern war  to  move  intelligently  and 
quickly  in  the  right  direction  to 
the  target — to  outwit  the  enemy. 
Sky  armadas  are  guided  by  radio 
and  may  fly  blind  on  invisible 
beams.  Fleets  are  maneuvered  by 

radio.  The  modern  army  travels  on 
wheels,  gasoline  and  oil,  but  it  is 
directed  by  radio. 

Mobile  Equipment 

"There  is  little  time  in  lightning 
warfare  to  string  wires  or  erect 

poles.  That  has  multiplied  radio's responsibility.  The  mobile  radio 
station  has  become  of  great  impor- 

tance. Stations  may  be  put  aboard 
trucks  and  moved  back  should  the 

enemy  approach,  and  wave-lengths 
cannot  be  severed  by  the  heaviest 
bombardment.  Radio  recognizes  no 
frontiers  or  battle  areas.  It  leaps 
them  all  to  deliver  its  messages 
and  news. 

"American  radio  is  the  voice  of 
freedom.  Shortwave  beams  from 
these  shores  carry  facts  to  invaded 
lands  and  bring  new  hope  to  people 

oppressed.  At  the  same  time  short- 

BIG  NEW  1942 

RADIO  OUTLINE 

MAP  FOR  SALE 

NOW 

GET  YOUR  SUPPLY  TODAY 

...  of  this  useful,  up-to-date  radio 

map.  Corrected  to  include  all  radio 

stations  granted  up  to  January  1,  1942 

ONLY  25c  per  MAP 

20c  each  in  quantities  of  50  or  more 
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wave  broadcasts  cultivate  good- 
will among  friendly  nations.  En- 
emy propaganda  aimed  to  destroy 

America's  friendships  is  being 
counteracted. 

"Behind  this  world-wide  activity 
and  tremendous  manufacturing  ef- 

fort are  science  and  research,  in- 
tent upon  increasing  the  efficiency 

of  radio  and  finding  new  instru- 
ments to  speed  the  way  toward 

victorious  conclusion  of  the  war. 
At  the  same  time  broadcasting  is 
keeping  the  American  people  in- 

formed; it  is  helping  in  the  mass 
effort  to  win.  Radio's  international 
circuits  link  the  United  Nations, 
and  along  these  wavelengths  rush 
the  invisible  dispatch  runners  of 
modern  warfare. 

"With  thousands  of  planes  and 
tanks  being  built,  with  thousands 
of  new  army  units  going  into  the 
field  and  with  hundreds  of  new 

ships  going  to  sea,  the  radio  in- 
dustry has  a  gigantic  task  of 

equipping  them  for  communica- 

tion." 

RCA  gross  income  increase^ 
31%  from  1940  to  1941  —  $121,- 
439,507  to  $158,695,722— according 
to  the  annual  report.  Net  profit  in- 

creased 12% — $9,113,155  to  $10,- 
192,716.  During  the  10  years  from 
1932  to  1941,  RCA's  gross  increased 
from  $67,361,143  to  $158,695,722. 

Though  concentrating  on  the 
war  task,  the  report  says,  the  com- 

pany is  mindful  of  its  responsibil- 
ities in  the  post-war  period  when 

the  wartime  developments  of 
science  will  be  turned  to  service  of 

peace. 

The  report  told  of  the  part 
played  by  broadcasting  in  helping 
to  rally  the  nation  from  an  un- 

limited emergency  to  a  wartime 
basis.  "Through  its  war  coverage 
in  keeping  the  American  people  in- 

formed," says  the  report,  "radio's news  service  is  rated  as  important 
as  its  entertainment.  NBC — a  serv- 

ice of  RCA — has  strengthened  its 
powerful  shortwave  transmitters 
at  Bound  Brook,  N.  J.,  to  such  an 
extent  that  reports  from  listeners 
in  invaded  countries  reveal  that 
American  radio  as  'the  voice  of 
freedom'  is  widely  heard  despite 
totalitarian  restrictions." 

As  a  bulwark  of  national  defense 
and  offense,  it  is  stated,  the  new 
RCA  Laboratories  at  Princeton 

will  be  occupied  in  1942.  The  lab- 
oratories are  described  as  the  fore- 

most center  of  radio  and  electronic 
research  in  the  world. 

WWJ  Baseball  Sponsors 
TY  TYSON,  veteran  sportscaster 
of  WWJ,  Detroit,  who  has  broad- 

cast the  Detroit  Tigers'  games  over that  station  since  1927,  again  will 
handle  the  assignment  this  season 
under  joint  sponsorship  of  Socony- 
Vacuum  Oil  Co.  and  General  Mills. 
The  opening  home  game  is  sched- 

uled for  April  14,  and  the  contract 
also  calls  for  reconstruction  reports 
of  all  out-of-town  Tiger  games. 
Sponsorship  contracts  were  signed 
this  week  by  Harry  Bannister, 
manager  of  WWJ,  and  Howard 
Coffin,  general  manager  of  the  Ohio Division  of  Socony. 
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FCC  Probes  Idle 

In  House,  Senate 

Rules  Committee  Postpones 
Hearings  on  Cox  Bill 

RELEGATED  further  into  the 
background  by  reported  adminis- 

trative and  agency  pressure,  pend- 
ing legislation  aimed  at  investiga- 
tion and  reorganization  of  the  FCC 

last  week  was  at  a  standstill. 
With  the  House  Interstate  & 

Foreign  Commerce  Committee  hold- 
ing no  meetings  last  week,  the 

Sanders  Bill,  proposed  by  Rep. 
Sanders  (D-La.)  saw  no  action  and 
indications  are  that  the  bill  will 
receive  no  hearing  in  the  immediate 
future  because  of  more  pressing- 
matters  to  be  considered  by  the 
committee. 

The  White  Bill  and  White  Reso- 
lution, proposed  by  Sen.  White  (R- 

Me.),  have  been  lying  dormant 
since  last  June  and  in  view  of 
House  inactivity  it  is  not  felt  that 
there  will  be  any  revival  of  these 
measures. 

Cox  Measure  Deferred 

The  Cox  Resolution,  proposed  by 
Rep.  Cox  (D-Ga.) ,  which  was  slated 
for  hearing  before  the  House  Rules 
Committee  last  week,  has  again 
been  postponed.  Illness  of  Rep. 
Sabath  (D-Ill.),  has  been  given  as 
a  possible  reason  for  the  postpone- 

ment of  the  hearings.  In  Congres- 
sional circles  it  was  also  suggested 

that  the  absence  of  FCC  Chairman 
James  Lawrence  Fly,  who  was  va- 

cationing in  Florida,  may  have  im- 
peded committee  action.  Upon  i-e- 

turn  of  Rep.  Sabath  and  Chairman 
Fly,  it  was  suggested,  committee 
hearings  on  the  Cox  Resolution 
may  be  taken  up  within  the  near 
future. 

Industry  circles  have  also  entered 
I  the  FCC  legislative  picture.  Taking 
I  the  position  that  "this  is  no  time  to 
start  rocking  the  boat,"  a  four-man 
committee  comprising  Frank  Rus- 

sell, NBC  Washington  vice-presi- 
dent; Neville  Miller,  NAB  presi- 
dent; Harry  Butcher,  CBS  Wash- 

ington vice-president  and  John 
Shepard  3d,  of  Yankee  Network, 
president  and  chairman  of  the 
Broadcasters  Victory  Council,  last 
week  conferred  with  Chairman  Lea 
of  the  House  Interstate  &  Foreign 
Commerce  Committee,  going  on 
record  as  "feeling  that  the  broad- 

cast industry  would  prefer  no  hear- 
ings on  legislation  or  amendments 

to  the  Communications  Act  to  be 
considered  by  Congress  at  the 
present  time." 

It  was  strongly  contended  that 
whatever  legislation  might  be  put 
through  Congress  under  wartime 
conditions  might  turn  out  to  be 
extremely  harmful  when  peace  re- 

turns. Recently  the  executive  com- 
mittee of  the  NAB  and  the  board 

of  directors  of  the  NAI  voted  their 
disapproval  of  any  new  broadcast 
legislation.  The  networks  and  the 
BVC  have  concurred  in  this  stand. 

EVELYN  COURTNEY 

FORMERLY  school  news  commen- 
tator with  KXOK  in  St.  Louis,  Eve- 

lyn Courtney  is  conducting  a  One 
Woman's  World  series  on  WKZO, 
Kalamazoo,  which  is  finding  wide 
appeal  among  women  listeners  of 
Western  Michigan.  Mrs.  Courtney 
obtained  her  A.B.  and  M.A.  degrees 
at  Washington  U  where  she  was 
elected  to  Phi  Beta  Kappa  and  to 
three  other  national  honorary  so- 

cieties. Eta  Sigma  Phi,  Phi  Sigma 

Iota,  Kappa  Delta  Pi.  Before  enter- ing radio  Mrs.  Courtney  was  head 
of  the  English  department  of  a  St. 
Louis  County  high  school  and  wrote 
weighty  articles  for  educational 
journals.  She  broadcasts  for  WKZO 
from  her  home.  When  the  telephone 
rings  or  guests  drop  in  during  the 
broadcast,  Mrs  Courtney  often  gets 
unexpected  talent. 

Plane  Series  Ends 
SPOT  CAMPAIGN,  launched  as  a 
test  for  the  week  Feb.  16-22  in  37 
cities  by  Air  Transport  Assn.  of 
America,  was  cancelled  after  three 
days,  it  is  understood,  the  Assn. 
having  indicated  to  Erwin,  Wasey 
&  Co.,  New  York,  agency  in  charge, 
that  its  purpose  had  been  accom- 

plished. Reason  given  for  the  test 
of  one  -  minute  transcribed  an- 

nouncements and  15-second  chain 
breaks  [Broadcasting,  Feb.  23] 
was  to  inform  prospective  plane 
travelers  that  all  accommodations 
were  not  reserved  for  Government 
officials. 
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ARP  Video  School 
NEW  YORK  television  facilities 
have  been  utilized  for  civilian  de- 

fense and  first  aid  training,  with 
NBC's  WNBT  last  week  inaugurat- 

ing a  video  school  for  air  raid 
wardens  while  CBS  on  Feb.  27 
presented  a  Red  Cross  film  on 
WCBW.  The  WNBT  series  consists 
of  individual  air  raid  warden 
lessons  in  dramatic  form.  Receives-s 
have  been  set  up  in  police  stations 
by  manufacturers  and  attendance 
to  the  television  instruction  by  vol- 

unteer wardens  merits  a  five-hour 
attendance  ci'edit.  The  Red  Cross 
film  on  WCBW  was  based  on  the 
organization's  first  -  aid  textbook with  instruction  in  that  work. 

Treasury  Honors  Stations 
STATIONS  throughout  the  coun- 

try were  recipients  last  week  of 
special  citations  from  the  Treas- 

ury "for  distinguished  services  ren- dered on  behalf  of  the  National 
Defense  Savings  Program."  The  ci- tations, dated  Feb.  20,  are  signed 
by  Secretary  of  the  Treasury  Mor- 
genthau.  Similar  citations  are  be- 

ing sent  to  the  many  national  net- 
work sponsors  of  radio  programs, 

who  have  cooperated  in  giving  ra- 
dio time  during  the  last  ten  months 

to  the  Defense  Bond  and  Stamp campaign. 

RIGGIO  TOBACCO  Corp..  New 
York,  through  the  agency.  M.  H. 
Haekett  Inc..  New  York,  has  placed 
on  WGN.  Chicago,  late  evening  qnav- 
ter-hour  newscast  four  times  a  week 
in  the  interest  of  Regent  cigarettes. 

WALL  Plans  May  Debut; 

Establishes  Local  Policy 
FOLLOWING  the  policy  set  forth 

in  applying  to  the  FCC  for  its  con- 
struction permit,  which  was  influ- 

ential in  gaining  an  ultimate  fa- 
vorable decision,  the  new  WALL, 

Middletown,  N.  Y.,  has  announced 
selection  of  21  local  persons  to  ar- 

range and  supervise  programs  of 
local  interest.  According  to  Robert 
E.  Lee,  co-director  of  the  program 
department,  WALL  will  go  on  the 
air  about  May  15. 

Martin  Karig  Jr.,  general  man- 
ager and  chief  engineer,  with  his 

parents,  his  brother,  Alwyn,  and 
Mr.  Lee  hold  all  the  stock  in  the 
station.  Mr.  Karig  at  one  time  was 
an  engineer  of  WOR,  New  York. 

James  Abel  has  been  named  com- 
mercial manager  and  Stan  Kramer 

from  WOR  and  WCAP,  Asbury 
Park,  N.  J.,  is  to  be  special  events 
announcer.  Fred  Germain  with  Mr. 
Lee  will  head  the  program  depart- 

ment. Equipment  includes  Gates 
transmitter  and  speech  input,  Win- 
charger  tower,  Amperite  and  Shure 
microphones  and  RCA  turntables. 

Construction  permit  was  issued 
last  Dec.  26  to  the  Community 

Broadcasting  Co.  for  250  watts  full- 
time  on  1340  kc,  after  the  grant 
had  been  proposed  earlier  in  the 
month  in  preference  to  a  rival  ap- 

plication. 

In  CANADA  —  It's  the  'All-Canada'  Stations 

CAST  FOR  SAieS 

wkre  fHe^are/ 
Sales  are  running  in  Western  Canada 
.  .  .  capacity  demands  on  her  vast 
resources  of  Timber,  Fish,  Minerals, 
Oil,  Wheat,  Fruit  and  Cattle  are  yielding  money  to  buy  your  goods.  The 
ears  of  Western  listeners  are  tuned  in  by  preference  to  the  'All-Canada' 
stations  —  spotted  to  blanket  the  key  market  centres  from  Winnipeg 
to  Victoria.  Cast  your  sales  message  over  this  line  of  stations  and  feel 
the  welcome  pull  of  SALES. 

Ask  your  agency  or  All-Canada  representative  for  details  and  costs 

THE  ALL-CANADA  'WESTERN  GROUP' 
British  Columbia 
Victoria  CJVI 
Trail   CJAT 
Kelowna  CKOV 
Vancouver  CKWX 
Kamloops  CFJC 
Alberta 
Calgary  CFAC 

Edmonton   CJCA 
Grande  Prairie  CFGP 
Lethbridge   CJOC 
Saskatchewan 
Moose  Jaw  CHAB 
Prince  Albert  CKBI 
Regina  CKCK 

Manitoba 
Winnipeg 

_CJRC 

Exclusive  Representatives  ^C_^j^,_A 

U.S.A.-WEED  and  COMPANY 

CANADA  — All-Canada  Radio  Facilities  Limited 
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Join  in  selling  Dayton  & 
Springfield,  Ohio,  etc.  .  .  . 
where  more  than  a  million 

consumers  live,  earn  &  buy. 

Los  Angeles,  Seattle  Shortwave  Outlets  SCHENECTADY  LOCAL 

To  Serve  the  Orient  Proposed  by  Dumm 

GET  THE  FACTS  FROM  ' 
PONTIAC    •  MICH. 

r  IHl  fOKEMAM  CO..  NAJIONAL  KEFS. CHICAGO      •      NEW  YORK 

HIT  PARADE 

Here  We  Come! 

"Memory  of  This  Dance" 

"A  Little  Bell  Rang" 

"They  Started  Something" 

BROADCAST  MUSIC,  Inc. 

580  Fifth  Ave.  •  N.  Y.  C. 

PROPOSING  to  erect  two  more  in- 
ternational shortwave  transmitters 

for  the  purpose  of  serving  the  Far 
East,  Wesley  I.  Dumm,  president 
of  Associated  Broadcasters,  Inc., 
owner  of  KSFO,  San  Francisco, 
and  controlling  stockholder  in 
KROW,  Oakland,  applied  to  the 
FCC  last  week  for  new  50,000- 
watt  outlets  in  Los  Angeles  and 
Seattle. 

Mr.  Dumm  last  December  secured 
a  construction  permit  for  the  erec- 

tion of  a  100,000-watt  shortwave 
station  near  San  Francisco,  which 
is  now  nearing  completion  and 
which  wU  bear  the  call  letters 
KWID  [Broadcasting,  Dec.  22, 
1941].  Unable  to  acquire  a  trans- 

mitter on  quick  order,  one  was  se- 
cured for  him  for  a  reported  $150,- 

000  through  the  Office  of  the  Co- 
ordinator of  Information  (Donovan 

Committee)  which  purchased  the 

equipment  of  General  Electric's WGEO,  Schenectady,  with  Mr. 
Dumm  agreeing  to  reimburse  the 
COL 

He  is  reportedly  spending  $250,- 
000  on  the  San  Francisco  shortwave 
installation,  which  will  be  operated 
from  the  same  studios  as  KSFO. 
Plans  to  have  KWID  in  operation 

by  March  1  have  met  construction 
difficulties,  but  the  station  will 
shortly  be  on  the  air  and  will  be 
partially  programmed  through  the 
COI,  which  is  developing  an  exten- 

sive news  and  program  structure 
[Broadcasting,  Feb.  23].  To  su- 

pervise the  KWID  installation,  GE 
has  sent  0.  F.  Walker,  engineer, 
to  San  Francisco. 

Mr.  Dumm's  applications  to  the 
FCC,  which  are  expected  to  have 
the  blessing  of  the  DCB  and  thus 
enable  him  to  obtain  priorities  on 
equipment,  do  not  specify  the  fre- 

quencies desired,  indicating  that 
they  should  be  selected  by  FCC  en- 

gineers from  those  still  available. 
The  applications  state  that  no 
transmitter  sites  have  been  chosen 

as  yet,  but  that  Associated  is  pre- 
pared to  spend  $352,000  on  each  of 

the  two  outlets. 

It  is  proposed  that  the  Los  An- 
geles station  shall  be  known  as 

KPFL  and  the  one  in  Seattle  as 
KSEA.  Neither  would  have  a  stand- 

ard broadcast  station  affiliation 

since  Mr.  Dumm's  only  broadcast 
holdings  are  in  the  San  Francisco 
Bay  area.  However,  he  maintains 
his  residence  in  Pasadena,  just  out- 

side Los  Angeles. 

Shortwave  Plan 

{Continued  from  page  16) 

under  which  the  broadcasters  would 
lease  their  time  to  the  Government 
for  16  hours  a  day,  from  midnight 
to  4  p.m.,  would  place  all  program- 

ming during  those  hours  under  the 
direct  supervision  of  the  Donovan 
Committee,  which  would  write  and 
produce  the  broadcasts  for  all  parts 
of  the  World  other  than  the  West- 

ern Hemisphere.  Presumably  the 
other  hours  would  be  similarly 
leased  for  operation  by  the  Rocke- 

feller Committee  in  broadcasting 
to  Latin  America,  although  it  was 
reported  that  only  the  16  hours 
was  discussed  in  the  Donovan  plan. 

Payment  a  Problem 
The  matter  of  payment  was  also 

vague,  with  no  decision  as  to 
whether  each  station  operator 
should  receive  an  arbitrary  amount 
based  on  its  power  or  be  reim- 

bursed two-thirds  of  its  actual  oper- 
ating expenses  to  cover  the  Govern- 

ment's use  of  16  of  its  24  hours  of 
daily  operation. 

The  Rockefeller  Committee  pro- 
posal is  said  to  embody  the  forma- 

tion of  a  single  operating  company, 
owned  either  by  the  Government  or 
by  the  shortwave  broadcasters  in 
combination,  which  would  control 
all  shortwave  broadcasts  from  this 
country  as  a  monopoly,  functioning 
in  somewhat  the  same  way  as  the 
BBC  does  in  England. 

The  Donovan  Committee  favors 
the  broadcasting  of  out-and-out 
Government  -  prepared  programs, 
which  it  already  is  furnishing  the 
stations. 

In  refusing  to  give  its  united  en- 
dorsement to  any  of  the  suggested 

plans,  the  broadcasters'  meeting  is 
said  to  have  I'equested  the  Govern- 

ment to  make  a  definite  decision  of 
policy  on  its  own  part  and  then 
come  to  the  broadcasters  with  it. 
The  group  is  reported  to  have 
agreed  to  accept  any  terms  the 
Government  desires,  asking  only 
that  these  terms  represent  a  uni- 

fied policy  to  be  followed  by  all 
Government  agencies  as  well  as  by 
broadcasters. 

Chief  objection  to  the  Paley  Plan, 
it  was  said,  was  the  feeling  that  the 
country's  shortwave  facilities  are 
limited  and  that  it  would  seem 
wiser  to  aim  for  complete  coordina- 

tion rather  than  to  divide  them  into 
two  competitive  groups.  Objections 
to  the  Government  agency  plans 
were  said  to  be  based  chiefly  on  the 
fact  that  both  of  these  plans  would 
remove  control  of  international 
broadcasting  from  experienced  op- 

erators and  turn  it  over  to  a  group 
of  outsiders  who,  no  matter  how 
capable,  still  lack  actual  experi- 

ence. It  was  pointed  out  that  both 
England  and  Germany  have  left 
their  broadcasting  operations  to  the 
same  personnel  as  before  the  war, 
adding  only  the  necessary  super- 

vision of  Government  officials. 
Meeting  was  attended  by  Walter 

C.  Evans  and  Lee  Wailes,  Westing- 
house  Electric  &  Mfg.  Co.;  Robert 
S.  Peare,  General  Electric  Co.; 
William  S.  Paley  and  Edmund 
Chester,  CBS;  John  F.  Royal  and 
John  W.  Elwood,  NBC. 

AUTHORIZED  BY  FCC 
ADOPTION  of  a  final  order  grant, 
ing  a  construction  permit  for  a  new 
station  in  Schenectady,  N.  Y.,  to 
Western  Gateway  Broadcasting 
Corp.  was  announced  last  Wednes- 

day by  the  FCC.  CP  is  for  250 
watts  unlimited  time  on  1240  kc. 
Order  also  denied  a  rival  applica- 

tion of  Van  Curler  Broadcasting 
Corp.,  which  had  sought  like  facili- 

ties in  Schenectady.  Both  actions 
were  results  of  proposed  findings 
favoring  such  measures  previously 
announced  by  the  Commission 
[Broadcasting,  Feb.  2]. 
Principals  in  Western  Gateway 

are  Winslow  Leighton  and  George 
R.  Nelson,  partners  in  the  advertis- 

ing agency  of  Leighton  &  Nelson, 
president  and  vice-president,  re- 

spectively, with  26  shares  apiece; 
David  A.  TerBush,  local  insurance 
agent  and  member  of  the  city 
finance  committee,  10  shares;  James 
T.  Healey,  newswriter  and  radio 
commentator,  4  shares;  William  G. 
Avery,  president  of  the  local  Mor- 

ris Plan  Bank,  secretary-treasurer, 
2  shares;  eight  other  stockholders 
with  minor  interests  not  exceeding 
5%. 

The  Commission  in  its  findings 
last  month  had  proposed  the  denial 
of  the  Van  Curler  application  after 
disclosing  that  a  director  of  the  ap- 

plicant had  deliberately  misrepre- 
sented facts  concerning  the  com- 

pany while  under  oath.  The  FCC 
stated  that  it  was  only  after  a 
persistent  cross-examination  that 
the  true  facts  were  brought  out. 
It  was  on  this  attempt  to  mislead 
that  the  Commission  based  its  opin- 

ion that  the  applicant  was  not 
qualified  for  a  station.  Van  Curler 
had  been  granted  a  construction 
permit  on  Aug.  14,  1940,  for  the 
station  under  the  call  letters 
WGMA  [Broadcasting,  Sept.  1, 
40],  but  the  FCC  later  rescinded 
its  action  upon  the  petitions  of  rival 

applicants. 

CLIFFORD  W.  SMITH,  western 
manager  of  Electric  Research  Prod- 

ucts Division  of  Western  Electric  Co., 
in  late  March  is  being  transferred  to 
New  York.  K.  F.  Morgan,  Hollywood 
commercial  superintendent,  takes  his 

place. 

CBS  DROPS  ACTION 

OVER  KSFO  STUDIO 

BY  AMICABLE  agreement,  CBS 
on  Feb.  20  dismissed  its  suit  against 

KSFO,  San  Francisco,  over  occu- 
pancy of  the  Palace  Hotel  studios, 

enabling  KSFO  to  continue  in  its 
present  quarters  until  next  April 

15.  Under  the  agreement  KSPO's announced  plans  for  a  suit  against 

CBS  for  "malicious  prosecution" were  automatically  obviated. 
The  suit  grew  out  of  the  recent 

change  in  the  CBS  affiliation  in  the 
San  Francisco  area,  whereby  KQW 
was  made  the  network  outlet  in 
lieu  of  KSFO.  KSFO  officials  stated 
that,  due  to  the  last-minute  notice 
of  change  of  network  affiliation  and 
the  resulting  problem  immediately 
confronting  that  station  in  securing 
housing  for  both  KSFO  and  its  pro- 

posed affiliated  100,000-watt  inter- national shortwave  station  KWID, 
the  executives  of  KSFO  had  reached 
a  vei'bal  understanding  with  CBS 

in  December  that  KSFO's  occu- 
pancy of  the  Palace  Hotel  studios 

would  continue  until  Aprl  1. 
Meanwhile,  KSFO  has  signed  a 

long-term  lease  and  has  begun  con- 
struction of  new  studios  in  the 

Mark  Hopkins  Hotel,  atop  San 
Francisco's  famed  Nob  Hill. 

CRYSTALS  by 

The  Hipower  Crystal  Company,  one  of 
America'a  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  it.  Write  today  for  full information. 

HIPOWER  CRYSTAL  CO. 
Sales  Divisian— 205  W.  Wackcr  Drivt,  Chicago 
Factory— 2035  Charleston  Street,  Chlcaoo,  III. 
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Appeal  of  ASCAP 

To  Dismiss  Action 

By   BMI  Refused 

Suit  Moves  Nearer  to  Trial; 

BMI  Signs  Nearly  200 
SUIT  of  BMI  and  Edward  B. 
Marks  Music  Corp.  against  ASCAP 
to  test  whether  the  publisher  or  the 
composer  of  a  song  owns  the  per- 

formance rights  moved  a  step 
nearer  to  trial  last  week  when 
Justice  Louis  A.  Valente  of  the 
New  York  Supreme  Court  denied 
the  application  of  ASCAP  to  dis- 

miss the  suit. 

ASCAP's  contention  that  only 
Federal  courts  have  jurisdiction 
since  a  copyright  question  is  in- 

volved was  overruled  by  Justice 
Valente,  who  said  the  suit  is  con- 

cerned primarily  with  contract 
rights  and  that  any  copyright  ques- 

tion is  incidental. 
Action  originated  following  the 

withdrawal  of  Marks  from  ASCAP 
in  December  1940.  Since  he  has 
cleared  the  performance  rights  to 
his  music  through  BMI.  The  com- 

posers of  the  tunes  specified  in  the 
test  suit  are  members  of  ASCAP, 
however,  and  as  such  have  as- 

signed their  performance  rights  to 
the  society.  Until  the  court  has  de- 

cided where  the  rights  are  vested 
this  music,  as  well  as  several  thou- 

sand similarly  disposed  selections, 
can  be  safely  broadcast  only  by  sta- 

tions which  have  taken  out  licenses 
from  both  BMI  and  ASCAP. 

Nearly  200  Licenses 

The  new  eight-year  BMI  licenses, 
which  have  already  been  accepted 
by  nearly  200  broadcasters,  and  the 
revised  budget  of  the  industry- 
owned  licensing  organization,  are 
expected  to  be  the  main  topics  of 
discussion  at  the  BMI  board  meet- 

ing March  5.  Carl  Haverlin,  BMI 
vice-president  in  charge  of  station 
relations,  who  is  currently  traveling 
the  circuit  of  NAB  district  meet- 

ings, will  return  to  New  York  for 
Ithe  session,  to  report  on  the  reac- 

tion to  the  new  licenses  expressed 
by  broadcasters  at  the  district 
meetings. 
BMI  reports  that  its  current  top 

plug  is  "The  Memory  of  Their 
Dance,"  written  by   Ben  Selvin, 

Transcription  Pact  Is  Signed  by  AMP; 

Includes  Harry  Fox  and  Warner  Firms 

IOWA 

1 1  counties  in 
three  states  depend  on 
WKBH  for  NBC  Red  and 
Blue  Network  shows.  Let 

us  plug  this  gap  in  your 
sales  program. 

WKBH 

LaCrosse 
WISCONSIN REP.  by: 

HOWARD  H.WIISON  CO. 

ASSOCIATED  Music  Publishers 
has  signed  a  contract  with  Harry 
Fox,  agent  and  trustee  for  the 
mechanical  rights  for  a  number  of 
music  copyright  owners  including 
most  ASCAP  publishers,  for  the 
use  of  this  music  on  AMP  tran- 
scriptions. 

In  announcing  that  this  contract 
had  been  concluded  after  lengthy 
negotiations,  C.  M.  Finney,  AMP 
president,  said  his  company  has 
also  made  individual  contracts  with 
a  number  of  publishers  for  record- 

ing rights,  including  the  publishing 
companies  owned  by  Warner 
Brothers  —  Harms,  Remick  and 
Witmark — with  whom  NBC  re- 

cently made  a  similar  contract  to 
use  the  music  of  those  three  com- 

panies on  its  Thesaurus  releases. 
One-year  contract  with  Mr.  Fox 

calls  for  a  fee  of  $10  per  year  for 
each  composition  recorded,  a  re- 

duction of  $5  from  the  previous  $15 
fee.  Contract  also  calls  for  payment 
of  25  cents  and  50  cents  for  the 
use  of  any  tune  for  any  broadcast 
sponsored  by  a  national  advertiser. 

Commercial  Activity 

Absence  of  this  performance 
charge  from  the  Warner  Bros,  con- 

tract does  not  mean  that  this  is  a 
more  favorable  deal,  Mr.  Finney 
stated,  explaining  that  this  con- 

tract covers  only  sustaining  use  of 
the  music,  with  separate  negotia- 

tions necessary  if  the  recordings 
are  to  be  used  on  sponsored  broad- 

casts. In  neither  contract,  he  said, 
is  there  any  performance  charge 
for  sustaining  use.  The  war  has  had 
no  adverse  effects  on  commercial 
transcriptions  as  far  as  AMP  is 
concerned,  Mr.  Finney  reported. 
The  recording  studio  and  the  press- 

ing plant  are  both  operating  at  full 

vice-president  of  Associated  Music 
Publishers,  and  Bob  Effros,  ar- 

ranger. BMI  also  has  announced 
that  it  has  secured  the  performing 
rights  to  the  catalog  of  Variety 
Music  Co.,  owned  by  Gene  Krupa. 
Abel  Baer,  chairman  of  the 

nominating  committee  for  writer 
members  of  the  ASCAP  board  of 
directors,  has  called  a  mass  meet- 

ing of  the  Society's  authors  and 
composers  for  March  3  at  the  Astor 
Hotel,  New  York.  Candidates  se- 

lected by  the  nominating  committee 
will  appear  to  address  their  fellow 
members.  This  is  the  first  time  an 
ASCAP  meeting  of  this  kind  has 
ever  been  held,  Mr.  Baer  stated. 

List  of  BMI  signatories  between 
Feb.  19-26  follows  [see  Broadcast- 

ing, Feb.  23] : 
KAST WBCM KRLC WHOP WSVA KGLU KUJ WSON KWYO WLNH KVCV WPAD KANS WBYN KHSL WSOC WLOG 

W39B KYOS 
WFOR KDTH W43B KSOO KOVO KFYO WFAS KELO KPAC 

KRGV WFAA KDLR KTSA woe WHO WSRR WTCM WHAM WBRW WJAC WPTF W51R WHBU KMYC 
WKZO WDBO WJPF WTAR WHCU 

WRJN KOCY WKBH 
WDBJ WRGA WHLD WITH WBOW WLBC KFXJ WOMI WNBT RGBS 

WQBC WAVE W2XWG 
WRGA WNBI 

schedule,  he  said,  with  a  satisfac- 
tory amount  of  work  awaiting  its 

turn. 
NBC  last  week  announced  it  had 

negotiated  a  contract  with  Fred 
Fisher  Music  Co.  in  line  with  its 

policy  of  making  individual  con- 
tracts with  ASCAP  publishers 

rather  than  dealing  through  Mr. 
Fox.  The  Fisher  catalog  includes  a 
large  volume  of  popular  band 
music,  which  it  is  understood  will 
be  utilized  for  a  series  of  transcrip- 

tions to  be  recorded  by  Dr.  Edwin 
Franko  Goldman  and  his  60-piece 
band,  recently  signed  to  record  for 
Thesaurus  [Broadcasting,  Feb. 
23]. 

Thesaurus  Clarified 

Clarifying  the  position  of  NBC 
Thesaurus,  Lloyd  Egner,  vice- 

president  in  charge  of  the  network's radio  recording  division,  said  the 
releases  of  this  library  service  will 
continue  to  be  very  substantially 
BMI,  SESAC  and  public  domain 
music,  which  is  desired  by  all  sub- 

scribers whether  or  not  they  have 
ASCAP  licenses.  ASCAP  tunes  will 
be  transcribed  on  separate  records 
from  the  non-ASCAP  music,  he  ex- 

plained. The  script  service  sent  to 
stations  will  also  maintain  this 

separation. 

Cecil  Brown  Is  Given 

Annual  Radio  Award  of 

Overseas    Press  Club 

CECIL  BROWN,  CBS  foreign  cor- 
respondent in  the  Far  East,  was 

named  winner  of  the  second  annual 
radio  award  given  by  the  Overseas 
Press  Club  for  outstanding  radio 
coverage  "contributing  to  the  un- derstanding of  foreign  policy  by 

the  American  people." Presentation  of  the  award,  a 
portable  typewriter  with  a  silver 
plaque,  was  made  Feb.  26  at  the 
club's  annual  dinner  at  the  Hotel 
Waldorf-Astoria,  New  York.  Bur- 

net Hershey,  news  commentator  of 
WMCA,  New  York,  and  president 
of  the  club,  presided  at  the  dinner, 
one  hour  of  which  was  broadcast 
on  Mutual,  9:45-10:45  p.m. 

CBS,  which  had  originally  plan- 
ned to  shortwave  an  hour  of  the 

most  important  speeches  to  Latin 
America,  made  recordings  of  all  the 
talks  for  rebroadcast  Feb.  27  to 
both  Latin  America  and  Europe  via 
shortwave  stations  WCRC,  WCDA 
and  WCBX. 
Two  awards  for  outstanding 

newspaper  coverage  were  made  to 
correspondents  of  the  New  York 
Times — Cyrus  L.  Sulzberger  in 
Europe,  and  Otto  D.  Tolischus  in 
the  Far  East.  Among  speakers 
were  Maxim  Litvinoff,  Russian 
Ambassador  to  the  United  States, 
Price  Administrator  Leon  Hender- 

son, and  Cecil  Brown,  speaking 
from  Australia. 

COVERS 

NORFOLK  AND 

RICHMOND  IN 

VIRGINIA  WITH 

50,000  WATTS 

DAY  AND  NIGHT 

PLUS  COLUMBIA 

1 

PAUL  H.  RAYMER  CO..  NATIONAL  REPRESENTATIVB 
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New  Stay  of  Network  Rules  Is  Sought 

Supreme  Court  Appeal 
From  2-1  Decision 

Is  Next  Phase 

(Continued  from  page  9) 

clared  that  the  FCC  under  the  pro- 
posed stay  would  even  be  foreclosed 

from  considering  routine  license  re- 
newals. 

At  NBC's  request,  the  court  au- 
thorized filing  of  briefs.  Judge 

Henry  W.  Goddard  inquired  of  the 
FCC  as  to  the  reason  for  such 

"great  haste."  He  had  joined  Judge 
Hand  in  the  previous  decision  af- 

firming the  FCC  jurisdictional  con- 
tention. Judge  John  W.  Bright,  who 

dissented  in  the  original  proceed- 
ings, asked  no  questions. 

NBC-CBS  counsel  argued  that 
time  was  of  the  essence,  since  the 
court  promulgated  its  order  Feb. 
26,  from  which  date  the  ten-day 
grace  period  on  the  rules  agreed 
to  by  the  networks  and  the  FCC 
began  to  run.  If  no  further  stay  is 
granted,  it  was  emphasized,  the 
FCC  could  make  its  rules  operative 
March  9. 

No  Ruling  on  Merits 

The  court's  decision  on  lack  of 
jurisdiction,  which  admittedly  rep- 

resented a  signal  victory  for  the 
case  of  the  FCC  and  its  counsel  as 
argued  before  the  New  York  court 
Jan.  12  and  13  [Broadcasting, 
Jan.  19],  was  handed  down  Satur- 

day before  last  which  means, 
should  the  Commission  adhere  to 
its  original  stipulation  that  it 
would  defer  the  effective  date  of 
the  rules  until  10  days  after  the 
court  acted,  that  the  rules  unless 
stayed  could  go  into  effect  next 
Monday,  March  9,  or  ten  days  from 
the  Feb.  26  date  of  service  upon 
NBC  and  CBS.  If  invoked,  the 
rules  will  radically  change  the  com- 

plexion of  _  network-affiliation  con- 
tracts in  view  of  their  far-reaching 

requirements  upon  station  licensees 
as  to  exclusivity,  time  options,  etc. 

Im  mediately  after  Judges 
Hand  and  Goddard,  with  Judge 
Bright  dissenting,  disclosed  their 
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decision  that  they  were  without 
jurisdiction  to  provide  the  request- 

ed relief  and  hence  felt  they  were 
not  called  upon  to  consider  the 
merits  of  the  rules,  both  NBC  and 
CBS  advised  their  affiliates  that 
they  would  appeal  to  the  U.  S. 
Supreme  Court. 

In  the  Supreme  Court  they  will 
ask  one  or  more  of  the  justices  for 
an  order  enjoining  enforcement  of 
the  rules  until  arguments  can  be 
held  on  whether  the  lower  court 
erred  in  its  jurisdictional  finding. 
The  right  of  appeal  to  the  Supreme 
Court  on  jurisdictional  questions  is 
automatic. 

If  Supreme  Court  Acts 

If  a  stay  order  is  forthcoming 
from  the  Supreme  Court,  the  rules 
could  not  become  effective  until  the 
case  is  disposed  of  by  that  court. 
If  the  Supreme  Court  reverses  the 
New  York  court  on  the  question 
of  jurisdiction,  regarded  as  a  good 
possibility  in  the  light  of  Judge 
Bright's  strong  dissent,  then  the issue  will  revert  back  to  the  New 
York  court  for  an  adjudication  on 
the  merits.  After  such  an  adjudi- 

cation, either  NBC-CBS  or  the 
FCC  could  appeal  to  the  Supreme 
Court  on  the  whole  question  of  the 
validity  of  the  rules. 

The  immediate  effect  of  the 
court's  decision  on  network  affiilia- 
tions  was  clouded  by  the  litigation, 
which  appears  likely  to  continue 
for  some  months.  Whether  the 
Commission  will  take  an  attitude 
that  it  wants  the  rules  invoked  im- 

mediately, was  also  uncertain — and 
Washington  counsel  of  stations  last 
week  were  inclined  to  take  a  posi- 

tion of  watchful  waiting  during 
the  swiftly-moving  legal  maneuver- 

ing before  advising  their  clients 
how  the  situation  affects  them  indi- 

vidually with  respect  to  their  net- 
work affiliation  contracts. 

Avenue  of  Relief 

If  a  stay  order  is  procured,  the 
rules  automatically  would  be  sus- 

pended until  final  action  by  the 
Supreme  Court  which  has  author- 

ity not  only  to  review  the  jurisdic- 
tion of  the  New  York  court  but 

the  validity  of  the  rules  themselves. 

In  the  light  of  Judge  Hand's 
remarks  from  the  bench  last  Fri- 

day, considerable  significance  was 
attached   to   the   portion    of  the 

court's  Feb.  21  decision  wherein, 
after  expressing  doubt  whether 
the  rules  were  "final  orders"  of  the 
Commission,  the  court  stated: 

"If  any  of  the  affiliates  of  the 
plaintiffs  networks  should  here- 

after apply  for  renewal  of  their 
licenses  and  if,  as  we  assume  it 
will,  the  Commission  adheres  to 
its  regulations,  the  requested  modi- 

fication will  be  reviewable  only  by 

the  Court  of  Appeals  of  the  Dis- 
trict of  Columbia  and  from  the 

record  made  at  that  hearing." Such  a  test  of  the  network 
monopoly  rules  would  depend  upon 
the  bringing  of  license  renewal 
proceedings  by  the  FCC  against 
some  affiliate  on  the  basis  of  its 
decision  to  stand  by  its  network 
affiliation  contract.  Whether  an 
M&O  station,  or  an  independently- 
owned  station  affiliated  with  one  or 
the  other  networks,  would  be  called 
upon  for  such  a  test,  was  prob- 
lematical. 

Besides  NBC  and  CBS,  parties 
to  the  case  on  their  side  are 
WHAM,  Rochester,  and  WOW, 
Omaha,  while  counsel  for  Mutual 
supported  the  FCC  position. 

Networks  Monitor  AflSliates 

The  day  the  decision  was  ren- 
dered, both  networks  monitored 

their  affiliated  stations  to  the  effect 
that  they  would  appeal  to  the  U.  S. 
Supreme  Court.  Herbert  V.  Aker- 
berg,  CBS  stations  relations  vice- 
president,  made  the  following 
statement  to  affiliates: 

"Concerning  the  2-to-l  decision 
of  the  Federal  Court  in  New  York 
handed  down  today,  you  will  be 
vitally  interested  to  know  that  the 
decision  dealt  only  with  the  juris- 

diction of  the  court  in  this  proceed- 
ing and  that  the  court  passed  no 

judgment  whatsoever  on  the  merits 
of  the  case.  A  vigorous  dissenting 
opinion  was  delivered  by  Judge 
Bright.  We  will  take  an  appeal  to 
the  Supreme  Court  of  the  United 
States. 

"By  an  arrangement  made  with 
counsel  for  the  Commission  last 
November,  the  complete  suspension 
of  the  rules  continues  for  a  mini- 

mum of  10  days.  During  this  time 
we  will  apply  for  a  further  sus- 

pension pending  the  determination 
of  our  appeal. 

'Disastrous  Efifects' 
"Our  evaluation  of  the  disastrous 

effect  of  the  FCC  rules  has  not 
changed.  Accordingly,  we  consider 
it  of  utmost  importance  to  the 
industry  and  to  the  continuance  of 
network  service  to  carry  on  our 
fight  for  the  preservation  of  the 
principles  which  we  deem  vital  to 
the  best  interests  of  broadcasters 
and  the  public  alike.  We  will  send 

Affiliate  Station  WLS  Chicago) 

you  copies  of  the  court  opinions 
promptly  and  continue  to  keep  you 

advised  of  developments." To  the  130  stations  affiliated 
with  NBC,  William  S.  Hedges, 
vice-president  in  charge  of  station 
relations,  wired  as  follows: 

"On  Saturday,  Feb.  21,  the  Fed- 
eral Court  of  New  York  by  a  di- 

vided vote  dismissed  our  complaint 
in  our  action  against  the  FCC  on 
the  proposed  chain-broadcasting 
rules  solely  on  the  ground  that  the 
court  did  not  have  jurisdiction. 
The  court  did  not  pass  on  the  ques- 

tion of  the  authoi-ity  to  promul- 
gate these  rules.  When  the  suit 

was  commenced,  the  Commission 
entered  into  a  written  agreement 
not  to  enforce  or  apply  these  rules 
for  at  least  ten  days  after  we  are 

served  with  a  copy  of  the  court's 
order.  We  intend  to  appeal  im- 

mediately to  the  Supreme  Court  of 
the  United  States  and  ask  for  a 
further  stay  of  the  rule  by  that 

court." 

Past  Decisions  Analyzed 

In  its  decision,  the  court's  ma- 
jority stated  at  the  outset  that 

since  it  was  deciding  that  it  had  no 
jurisdiction  either  as  a  court  of 

three  judges  or  one,  "it  will  not  be 
necessary  to  consider  the  merits." 
It  went  on  to  outline  the  back- 

ground of  the  regulations,  but  as- serted : 

"So  far  as  we  have  found,  the 
Supreme  Court  has  never  declared 
that  the  statute  authorizes  review 
of  any  decision  of  an  administrative 
tribunal  which  neither  directs  any- 

one to  do  anything,  nor  finally  ad- 
judicates a  fact  to  exist  upon  which 

some  right  or  duty  immediately 
depends  .  .  .  but  decisions  which  are 
no  more  than  announcements  of 
future  administrative  action  have 
never,  so  far  as  we  can  find,  been 
treated  as  within  this  statute.  That 
does  not  necessarily  imply  that  a 

person  presently  injured  is  without 
any  remedy  when  the  threatened 
action  would  be  unlavirful;  the  sit- 

uation then  may  present  all  the  ele- 
ments on  which  equity  will  inter- 

vene in  ordinary  course." The  court  expressed  doubt 
whether  the  regulations  could  be 

regarded  as  "orders"  which  it  could 
review,  and  then  pointed  to  the 
statute  which  provides  relief  from 
such  orders  by  appeal  to  the  Court 

of  Appeals  of  the  District  of  Co- lumbia. 

"Consequently,"  said  the  court, 
"if  any  of  the  'affiliates'  of  the 
plaintiffs'  'networks'  should  here- 

after apply  for  renewal  of  their 
licenses;  and  if,  as  we  assume  it 
will,  the  Commission  adheres  to  its 

regulations,  the  resulting  modifica- 
tion of  license  will  be  reviewable 

only  by  the  Court  of  Appeals  of  the 
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District  of  Columbia  and  from  the 
record  made  at  that  hearing. 

"We  have  seen,  however,  that  the 
regulations  are  nothing  more  than 
a  direct  declaration — or  if  one 
chooses,  a  threat — by  the  Commis- 

sion that  it  will  impose  these  con- 
ditions upon  any  renewal  of  a  li- 

cense in  the  future.  No  change  is 
made  in  the  status  of  'affiliates' 
meanwhile;  their  existing  contracts 
with  the  'networks'  remain  enforce- 

able ;  nor  has  the  Commission  given 
any  evidence  of  intention  to  use 
them  as  the  basis  for  a  revocation 
of  existing  licenses  under  sub-sec- 

tion 312(a)." 
Insisting  that  there  are  other 

avenues  of  relief,  the  court's  ma- 
jority declared  that  "It  should  not 

substitute  another  court  for  the 
Commission  and  the  Court  of  Ap- 

peals, certainly  not  this  court  in  an 
action  against  the  United  States 
and  the  Commission.  We  need  not 
decide  the  point,  however,  because 
the  'minute'  we  have  quoted  offers 
equivalent  relief  without  risk  to 
any  'station'  which  may  challenge 
the  regulations." 

As  to  the  contention  that  the 
networks  may  not  be  able  to  raise 
the  issue  in  a  proceeding  for  the 
renewal  of  a  license  because  affili- 

ates "may  fear  to  incur  the  Com- 
mission's displeasure",  the  court 

declared : 
"As  to  the  NBC  this  is  plainly 

untrue  because  two  of  its  'affiliates' 
have  joined  it  as  plaintiffs.  As  to 
CBS,  its  complaint,  read  most  fa- 

vorably, perhaps  does  allege  that 
none  of  its  'affiliates'  will  challenge 
the  regulations  when  their  licenses 
expire;  at  any  rate,  to  avoid  any 
doubts,  we  shall  so  assume,  little  as 
that  sfjenis  likely  to  be  the  case. 

"We  may  do  so,  because  the  issue 
is  irrelevant  anyway,  for  the  plain- 

tiff 'networks'  have  an  adequate 
remedy  under  sub-section  402  it- 

self. They  allege — and  there  seems 
to  be  no  question  about  it — that 
their  interest  will  be  adversely  af- 

fected by  the  enforcement  of  the 
regulations;  if  so,  they  can  appeal 
to  the  Court  of  Appeals  of  the  Dis- 

trict of  Columbia  from  any  order 
imposing  unlawful  conditions  upon 
an  'affiliate's'  license  .  .  . 

"At  any  rate,  until  the  Commis- 
sion shows  some  disposition  to  deny 

mLO's 

OF 

Mr.  Way 

William  B.  Way  Named 
As  12th  District  Director 
WILLIAM  B.  WAY,  manager  of 
KVOO,  Tulsa,  was  unanimously 
elected  12th  NAB  district  director 
at  its  meeting  in  Wichita  last 

Friday.  He  suc- 
ceeds Herb  Hol- 

lister,  K  A  N  S, 
Wichita,  who 
asked  to  be  re- 

lieved after  hav- 
ing served  three 

terms  and  who 
nominated  Mr. 

Way  as  his  suc- cessor. 
The  Wichita 

meeting,  follow- 
ing the  pattern  of  other  district 

meetings,  passed  resolutions  pledg- 
ing BMI  license  renewals,  support 

of  NAB  and  cooperation  in  the  war 
effort. 

them  a  fair  hearing  in  a  proceeding 
for  removal  of  an  'affiliate's'  license, 
we  are  riot  to  assume  that  it  will 
do  so.  And  even  if  that  should  ap- 

pear, the  resulting  right  of  action, 
if  any,  would  not,  as  we  have  said, 
be  in  this  court  or  against  the 
United  States. 

"For  the .  foregoing  reasons  the 
complaints  will  be  dismissed  for 

lack  of  jurisdiction  .  .  ." 

Judge  Bright's  Dissent 
Judge  Bright's  dissenting  opinion 

asserted  flatly,  "There  is  no  ques- 
tion in  my  mind  that  the  order 

sought  to  be  reviewed  is  one  which, 
under  the  terms  of  Section  402(a), 
we  have  jurisdiction  to  enjoin.  .  . 
The  order  fixes  as  immediately  the 
time  when  it  shall  become  effective. 
In  other  respects  it  has  all  the  ear- 

marks of  a  final  order." 
Judge  Bright  quoted  from  Com- 

mission's own  statement:  "The  reg- 
ulations we  are  now  adopting  are 

nothing  more  than  the  expression 
of  the  general  policy  we  will  apply 
in  exercising  our  licensing  power. 
The  formulation  of  a  regulation  in 
general  terms  is  an  important  aid 
to  consistency  and  predictability 
and  does  not  prejudice  any  rights 

of  the  applicant." 
"What  it  (the  Commission)  has 

done,"  Judge  Goddard  then  as- 
serted, "emphasizes  more  the  final- 

ity of  its  order,  which  is  an  affirma- 
tive direction  that  thereafter  no 

standard  broadcasting  station  shall 
contract  in  terms  prohibited,  and 
ultimately  puts  an  end  to  service 
by  networks  under  contracts  now 
existing. 

"In  fact,  I  think  that  the  regula- 
tions are  intended  to  affect  existing 

contracts  for  the  effective  date  of 
the  order  is  deferred  until  Nov.  15, 
1941,  'with  respect  to  existing  con- 

tracts, arrangements  or  under- 
standings.' This  certainly  is  not  a 

statement  that  the  regulations  shall 
not  apply  to  existing  contracts;  it 
is  merely  a  postponement  as  to 
when  the  axe  will  fall." 

Judge  Goddard  agreed  with  the 
networks'  contention  that  affiliation 
contracts  are  "essential  to  the 
proper  and  successful  conduct  of 

their  business." 
"It  is  also  shown  by  them,  with- 

out contradiction,  that  between  the 

time  the  regulations  were  promul- 
gated and  the  commencement  of 

these  actions,  not  less  than  24 
broadcasting  stations  having  affilia- 

tion contracts  with  NBC  have  can- 
celled their  contracts  as  a  result  of 

the  order  in  question,  and  not  less 
than  24  others  having  such  con- 

tracts have  served  notice  that  they 
do  not  intend  to  abide  by  the  terms 
of  such  contracts  unless  they  are 

conformed  to  the  Commission's order. 

"Similarly,  it  is  shown  by  the 
affidavits  submitted  by  CBS  that 
some  of  the  stations  affiliated  with 
it  are  refusing  to  renew  their  affili- 

ation contracts,  some  are  threaten- 
ing to  cancel  or  repudiate  them, 

and  some  have  already  cancelled 
on  the  ground  that  the  rules  in 
question  prohibit  them.  There  is 

thus  a  present  injury  .  .  ." 
Commission's  Positive  Purpose 
To  the  court  majority's  holding 

that  the  plaintiffs  must  wait  until 
the  Commission  has  ruled  upon  the 
application  of  a  broadcasting  sta- 

tion for  renewal  of  license,  Judge 
Goddard  retorted: 

"Can  it  be  said  that  the  Commis- 
sion will  change  its  rules,  in  view 

of  the  positive  statement  it  has  al- 
ready made  with  reference  thereto 

and  above  quoted?  Must  these  net- 
works await  the  idle  ceremony  of  a 

denial  of  a  license  before  any  relief 
can  be  sought  when  it  is  perfectly 
obvious  that  no  relief  will  be  given? 
And  what  relief  could  they  get  if 
they  did  wait? 
"The  networks  are  not  to!  be 

licensed,  only  the  individual  sta- 

tions who  make  application.  But  it 
is  said  the  networks  could  intervene 
and  be  heard.  All  that  might  be 
said  or  urged  in  their  behalf  has 
doubtless  been  communicated  to 
the  Commission  in  the  three  years 
between  March  18,  1938  and  May 
2,  1941,  when  the  investigation  was 
going  on.  Must  they  march  up  the 
hill  and  down  again,  with  the  prob- 

ability of  being  met  with  the  state- ment that  the  Commission  has 
given  the  matter  due  consideration 
and  has  done  what  it  intends  to 
abide  by,  as  it  has  definitely  said 

in  this  report?" Judge  Bright  concluded  his 
opinion  by  citing  various  precedents 
of  reviews  by  the  court  of  the  rule- 

making powers  not  only  of  the  FCC 
but  of  other  Federal  agencies. 

Court  Grants  CBS  Delay 

FOR  A  SECOND  time,  CBS  has 
been  granted  a  postponement  of 
date  from  Feb.  27  to  March  27  to 
file  answers  to  the  anti-trust  suits 
instigated  by  the  Department  of 
Justice.  The.  delay  was  granted  by 
agreement  of  the  parties.  Previ- 

ously RCA-NBC  had  received  the 
same  extension  [Broadcasting, 
Feb.  16]  at  the  request  of  John  T. 
Cahill,  NBC  counsel.  The  suits  were 
filed  Dec.  31  in  the  Chicago  Federal 
District  Coup t  by  the  Anti-Trust 
Division.  Previously  a  one-month 
postponement  had  been  granted  in 
each  instance  by  stipulettion. 

ABTHUR  H.  SCHROEDER,  associa- 
ated  since  1937  wi.tb  the  Washington 
law  firm  of  George  O.  Sutton,  re- 

ported for  duty  Feb.  26  in  the  Air 
Corps.  He  is  stationed  in  Washington 
at  present. 

THE  LANGUAGES  ARE 

DIFFERENT  , . .  BUT  THE 

THOUGHTS  ARE  THE  SAME 

Whether  the  language  be  Polish,  Hebrew,  Italian, 
Spanish,  Greek,  or  any  of  the  nine  languages  which 
are  regularly  spoken  over  this  station  they  all  im- 

plant but  one  single  thought  in  the  receptive  minds 
of  these  fervent  listening  audiences. 

They  have  come  to  know  how  precious  is  free- 
dom, how  deeply  important  are  the  ideals  of  this 

mighty  democracy.  They  are  indeed  proud  to  be 
Americans.  Their  helping  shoulder  is  bent  to  the 
wheel. 

A  LISTENING  AUDIENCE  OF  5,000,000  PEOPLE 

THEY  WELCOME  NEW  IDEAS,  SATISFACTORY  SERVICES 

WHOM 

1480  KILOCYCLES 
FULL  TIME  OPERATION 

29  WEST  57TH  ST.,  NEW  YORK 
Telephone  Plaza  ̂ -4204 

JOSEPH  LANG,  Manager g  a 

AMERICA'S  LEADING  FOREIGN   LANGUAGE  STATION 

BROADCASTING  •  Broadcast  Advertising March  2,  1942  •  Page  57  ? 



Engineers  Discuss  Operation  in  Wartime 

Emergency  Needs 

Basis  of  Ohio 

Meeting 

CONCENTRATING  on  wartime 
operation  of  radio  plants  and  high- 

lighted by  an  address  by  FCC 
Chief  Engineer  E.  K.  Jett  on  the 
defense  aspects  of  radio  commu- 

nications, the  Fifth  Annual  Broad- 
cast Engineering  Conference,  con- 

vehing  at  Ohio  State  U,  Columbus, 
Feb.  23-27,  passed  a  resolution  ask- 

ing the  FCC  to  modify  its  rule  re- 
garding transmitter  output  tol- 

erances to  afford  a  means  of  sav- 
ing transmitter  tubes,  which  are 

Isecoming  increasingly  scarce  due 
to  war  demands.  About  150  engi- 

neers, many  from  broadcasting  sta- 
tions, attended  the  conference. 
Enemy  Is  Listening 

Principal  speakers  on  the  pro- 
gram, in  addition  to  Lieut.  Jett, 

were  Gerald  C.  Gross,  assistant 
chief  engineer  of  the  FCC,  and  Dr. 
Phillips  Thomas,  of  Westinghouse. 
Lieut.  Jett  urged  caution  in  broad- 

casting because  the  "enemy  is  al- 
ways listening."  He  told  how  the 

Defense  Communications  Board  op- 
erates and  reviewed  its  work.  The 

DCB,  he  said,  recognizes  the  im- 
portance of  broadcasting  and  has 

recognized  the  need  of  protecting 
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RADIO  WARTIME  PROBLEMS  were  discussed  at 
length  at  the  Fifth  Annual  Broadcast  Engineering 
Conference  last  week  in  Columbus  by  American,  Cana- 

dian and  foreign  engineering  experts.  In  left  photo 
(1  to  r)  are  Gerald  C.  Gross,  assistant  chief  en- 

gineer of  the  FCC  who  recently  returned  from  a  study 
of  wartime  conditions  in  England;  Capt.  S.  Kagan, 
Free  French  delegate  in  the  United  States  in  charge 

of  transmissions;  Paul  Loyet,  chief  engineer  of  WHO, 
Des  Moines;  Lynne  C.  Smeby,  director  of  engineer- 

ing, NAB;  Andrew  D.  Ring,  consulting  engineer  and 
former  assistant  chief  engineer  of  the  FCC.  At  right 
are  E.  C.  Stewart,  CBC,  Montreal;  J.  Alphonse 
Ouimet,  assistant  chief  engineer,  CBC,  Montreal; 
H.  E.  Stanley,  technical  liaison  officer,  CBC,  Montreal. 
Prof.  E.  L.  Everitt  directed  the  five-day  session. 

broadcast  property.  Steps  to  insure 
reliable  service  have  been  studied, 
he  said. 
Commenting  on  the  FCC-WPB 

freeze  order  [see  page  9],  Lieut. 
Jett  said  that  while  the  country 
is  pretty  well  served  at  present, 
the  freeze  order  makes  provisions 
for  improvements  deemed  neces- 

sary for  areas  now  without  primary 
service.  Asked  about  television,  he 
said  it  probably  would  have  to  get 
along  with  the  equipment  it  now 

possesses.  Most  of  Lieut.  Jett's  re- 
marks were  off  -  the  -  record.  He 

spoke  for  nearly  two  hours,  cover- 
ing practically  all  phases  of  radio 

communications  and  the  means  to 
safeguard  them  during  the  war 
emergency. 

Mr.  Gross,  discussing  war-time 
broadcast  experience  in  England, 
told  of  his  trip  to  that  country  last 
fall  as  a  special  FCC  observer,  and 
showed  pictures  of  damage  caused 
by  bombings.  According  to  Mr. 
Gross,  practically  no  broadcasting 
time  has  been  lost  in  England  due 
to  bombing  and  sabotage. 

Emergency  Setups 

Primary  function  of  the  broad- 
casting system  is  to  maintain  the 

public  morale  and  to  this  end  about 
70%  of  the  programs  are  of  the 
regular  peacetime  character,  he 
said.  For  protection  from  bomb 
splinters,  Mr.  Gross  continued,  most 
windows  have  been  bricked  up  with 
a  14-inch-thick  wall  and  in  cases 
where  protection  is  desired  over- 

head, a  five-inch  concrete  slab  has 
been  installed.  These  provide  pro- 

tection against  bomb  fragments 
and  incendiaries,  but  not  direct 
bomb  hits.  Blast  fences  of  brick 
usually  are  installed  in  front  of 
entrances  to  buildings.  Women,  he 
said,  are  doing  an  excellent  job 
handling  radio  controls. 
England  has  become  keenly 

aware  of  the  importance  of  key 
radio  men,  he  said,  and  they  have 
been  retained  in  important  posi- 

tions. Television  has  been  aban- 
doned for  the  duration,  he  con- 

cluded. 
Orrin  W.  Towner,  chief  engineer 

of  WHAS,  Louisville,  drew  paral- 
lels between  the  present  emergency 

and  the  experiences  of  WHAS  dur- 
ing the  Ohio  River  flood  in  1937. 

About  all  that  is  needed  at  a  studio 
to  maintain  emergency  service,  he 

said,  is  a  battery-operated  ampli- 
fier. He  suggested  that  permanent 

cords  be  made  to  connect  portable 
amplifiers  into  the  jack  fields  of 
the  studio  equipment.  He  suggested 
installation  of  engine-driven  gen- 

erators for  use  in  case  regular 
power  supply  is  lost.  He  told  how 
an  amateur  transmitter  had  been 
converted  for  police  use  after  the 
regular  Louisville  police  station 
had  been  flooded. 

Karl  Troeglen,  chief  engineer  of 

WIBW,  Topeka,  described  the  emer- 
gency power  plants  at  both  trans- mitter and  studio  of  WIBW.  The 

value  of  FM  in  police  and  military 
communication  was  discussed  by 
Daniel  E.  Noble,  research  engineer 
of  the  Galvin  Mfg.  Co.  He  ex- 

plained the  design  and  installation 
of  mobile  FM  equipment. 

Means  of  maintaining  reliable  op- 
eration of  transmitters  were  dis- 

cussed at  the  panel  session  on  that 
subject,  at  which  Charles  Singer, 
maintenance  engineer  of  WOR,  was 
chairman.  Other  members  of  the 
panel  were  Porter  Houston,  WCBM, 
Baltimore;  Frank  V.  Becker, 

WTBO,  Cumberland;  Floyd  N.  Lant- 
zer,  WLW,  Cincinnati.  Emphasis 
was  placed  on  care  of  vacuum 
tubes  and  a  tube  reconditioner  used 
at  WOR  was  described,  under  which 
a  gaseous  tube  is  subjected  to  a 
high  voltage  between  the  plate  and 
filament  when  the  filament  is  cold. 

A  panel  on  war  time  broadcast 
station  operation  was  directed  by 
Lynne  C.  Smeby,  NAB  engineering 
director.  Other  members  were  An- 

drew D.  Ring,  consulting  engineer; 
J.  D'Agostino,  assistant  operating 
engineer  of  NBC;  Raymond  Guy, 
NBC  radio  frequency  facilities  en- 

gineer; Frank  A.  Cowan,  Bell  Sys- 
tem engineer;  Hector  Skifter,  chief 

engineer  of  KSTP,  St.  Paul. 

High  Efficiency 
Need  of  conserving  equipment 

and  maintaining  efficient  operation 
were  discussed  by  Mr.  Smeby  in 
the  light  of  material  needs  of  the 
armed  forces,  a  factor  to  be  kept 

in  mind  in  all  priority  requests. 
A  recent  survey  showed  that  our 
broadcast  stations  as  a  whole  op- 

erate at  an  efficiency  better  than 
99.98%,  Mr.  Smeby  said,  adding 
that  an  effective  national  defense 
job  still  could  be  done  with  slightly 
lowered  efficiency. 

Mr.  Ring  discussed  the  work  of 
the  DCB  Broadcast  Committee, 
covering  such  subjects  as  operator 
shortage,  priorities,  radio  silencing 
systems  and  FCC  rules  modifica- tions. 

Property  protection  and  fire 
fighting  were  discussed  by  Mr. 
D'Agostino,  who  urged  that  proper 
steps  be  taken  against  sabotage 
and  fires.  Mr.  Guy  told  of  diffi- 

culties in  using  low  antennas  at 
high  powers,  a  condition  under 
which  a  very  high  current  flows  at 
the  base  of  the  antenna  requiring 
special  attention  and  designing  of 
the  coupling  system.  He  suggested 
loading  the  antenna  with  an  in- 

ductance and  then  tapping  the 
transmission  line  on  to  the  induc- 

tance at  the  proper  point. 
At  powers  of  5  kw.  and  over,  the 

FROM  THE  ROSTRUM,  Prof.  E.  L. 
Everitt  (left),  director  of  the  Fifth 
Annual  Broadcast  Engineering 
Conference,  held  last  week  in 
Columbus,  introduced  Lieut.  E.  K. 
Jett,  chief  engineer  of  the  FCC, 
as  the  conclave's  principal  speak- 

er. Lieut.  Jett  spoke  on  "Communi- 
cations in  National  Defense".  Con- ference is  sponsored  by  Ohio  State 

U  with  the  NAB  and  IRE. 
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corona  on  the  antenna  becomes  an 
important  factor,  he  said,  suggest- 

ing loading  at  the  top  of  the  an- 
tenna. Also,  he  suggested  minimum 

heights  for  auxiliary  antennas 
which  run  between  60-200  feet  at 
the  two  ends  of  the  broadcast  band. 

Training  Program 
A  roundtable  on  technician 

training  was  led  by  Prof.  Everitt. 
Other  members  were  Fritz  Leydorf , 
of  WLW,  and  Prof.  Pumphrey,  of 
Rutgers  U.  Training  programs 
could  be  laid  out  easier,  it  was 
suggested,  if  clear  distinction  was 
made  between  engineers  who  know 
how  to  design  and  construct  equip- 

ment and  technicians  who  operate 
equipment.  Aptitude  tests  were 
suggested  for  prospective  students 
of  the  various  training  programs. 
Howard  Chinn,  CBS  audio  fa- 

cilities engineer,  described  work  of 
the  recording  and  reproducing 
standards  committee.  A  prelimi- 

nary release  of  the  16  standards 
adopted  so  far  was  made  at  the 
conference.  They  will  be  submitted 
to  the  next  NAB  board  meeting 
for  official  adoption.  Remaining 
items  are  being  considered,  Mr. 
Chinn  said. 

Among  other  speakers  were  Mr. 
Cowan,  Bell  Laboratories,  who 
spoke  on  wire  facilities;  Mr.  Skif- 
ter,  conservation  of  broadcast 
equipment;  J.  H.  DeWitt,  chief 
engineer  of  WSM,  Nashville,  studio 
transmitter  links  and  high-frequen- 

cy antennas;  Arthur  Van  Dyck, 
engineer  in  charge,  and  Stuart 
Seeley,  RCA  License  Laboratory, 
the  alert  calling  system. 

SESAC  Gospel  Music 
EIGHT  Southern  music  publishers 
specializing  in  gospel  music  have 
become  affiliated  with  SESAC,  this 
company  announced  last  week,  stat- 
ling  that  with  the  large  Stamps- 
Baxter  catalog  on  the  SESAC  list, 
almost  all  of  this  type  of  music  is 
now  available  to  SESAC  licensees. 
New  SESAC  affiliates  are:  Hart- 

ford Music  Co. ;  J.  M.  Hanson  Music 
Co.;  National  Music  Co.;  William 
H.  Ramsey  (including  Central 
Music  Co.) ;  A.  J.  Showalter,  Ten- 

nessee Music  &  Printing  Co. ;  James 
D.  Vaughan  Music  Publisher  and 
R.  E.  Winsett. 

Correction 
IN  AX  ARTICLE  in  the  Feb.  23 
Broadcasting,  the  power  of  KTHS, 
Hot  Springs,  Ark.,  was  inadvertently 
given  as  ."),000  watts  dav  and  1.000 night.  KTHS  operates  with  10.000 
watts  da.v  and  1.000  night.  Broad- 
CASTI^:G  regrets  the  error. 

"Now's  the  time  to 

try  KXOK,  St.  Louis!" 630  KC.    5000  WATTS 
BLUE  NETWORK 

Army  Shortwaving 

'Command'  Series 

Big  Program  to  Be  Directed 
To  Military  Forces  Abroad 

DESIGNED  specifically  for  the 
men  of  America's  armed  forces  all 
over  the  world,  the  11  United  States 
international  shortwave  stations  on 
March  8  will  start  a  new  half-hour 
program,  Command  Performance. 
To  be  heard  every  Sunday  for  the 
duration,  the  show  will  feature  ap- 

pearances by  stage,  screen  and  ra- 
dio stars,  as  well  as  military  lead- ers. 

Under  an  operation  plan  de- 
veloped by  the  Radio  Branch  of 

the  War  Dept.  Bureau  of  Public 
Relations,  the  program  will  be 
transmitted  on  the  11  stations  in- 

termittently over  a  24-hour  period 
each  Sunday.  Each  program  will 
be  transcribed,  with  recordings 
sent  to  each  of  the  stations  in  order 
to  permit  transmission  at  hours 
when  the  feature  can  be  best  re- 

ceived. The  programs  also  may  be 
piped  from  the  Office  of  the  Co- 

ordinator of  Information  in  Wash- 
ington to  participating  stations  on 

its  Bronze  Network. 

No  Domestic  Stations 

According  to  present  plans,  each 
show  will  be  dedicated  to  men  of 
the  Army,  Navy  and  Marine  Corps 
from  a  particular  State.  Featured 
on  the  shows  will  be  popular  music 
by  name  bands,  headline  comedy 
acts,  a  five-minute  sports  spot  han- 

dled by  well-known  sports  commen- 
tators and  their  guests.  Each  pro- 
gram also  will  headline  a  top- 
flight radio  artist.  Scheduled  for 

early  appearances  are  Eddie  Can- 
tor and  Fred  Allen.  Periodically 

the  program  is  to  include  brief  mes- 
sages to  the  forces  abroad  from 

U.  S.  military  chiefs. 
There  will  be  no  domestic  trans- 

mission. To  provide  reception  at 
various  points  all  over  the  world, 
the  participating  stations  will  re- 
broadcast  the  transcribed  feature 
several  times  on  different  frequen- 

cies and  beams,  with  reception  pos- 
sible throughout  the  world  at  one 

time  or  another  each  Sunday. 
The  series  is  being  produced  un- 

der supervision  of  the  War  Dept. 

American  Chicle  News 
AMERICAN  CHICLE  Co.,  Long 
Island,  N.  Y.  (chewing  gum),  cur- 

rently sponsoring  By  the  Way  With 
Bill  Henry  on  four  CBS  California 
stations  (KNX  KQW  KROY 
KARM),  Tuesday,  Thursday,  5:30- 
5:45  p.m.,  and  Saturday,  9:45-10 
p.m.  (PWT),  on  March  18  shifts 
that  program  to  NBC  stations. 
Series,  under  new  schedule,  will  be 
on  KFI  KGW  KHQ  KMJ,  Wednes- 

day, Thursday,  Friday,  Saturday, 
5:45-6  p.m.,  with  KPO  KMO  added 
March  25.  News  commentary  also  is 
to  be  released  on  KDYL  KOA 
KTAR  KGLU  KVOA  KYUM 
KGHL  KIDO  KSEI  KTFI  Wednes- 

day, Friday,  5:45-5  p.m.  (PWT). 
Agency  is  Badger,  Browning  & 
Hersey,  N.  Y. 

Radio  Branch  headed  by  Ed  Kirby 
as  civilian  chief,  in  cooperation 
with  the  War  Dept.  Special  Serv- 

ices and  GHQ.  Agency  writers  and 
production  men  will  assist  in  de- 

veloping the  programs.  Music  Corp. 
of  America,  AFRA  and  other  or- 

ganizations also  have  cooperated  in 
developing  the  feature  as  a  no- 
cost  proposition.  Directly  supervis- 

ing arrangements  for  the  program 
is  Lieut.  Rankin  Roberts,  of  the 
Special  Events  section  of  the  Radio Branch. 

Big  Basketball  Hookup 

Sponsored  by  Magnolia 
WHAT  is  believed  to  be  the  long- 

est night  commercial  ever  aired  in 
Texas  will  take  place  March  7 
when  the  Lone  Star  Chain  and  five 

supplementary  stations  do  a  four- hour  word  picture  of  the  Texas 
high  school  championship  basket- ball games  from  Austin.  Hooked  up 
will  be  KGKO,  Fort  Worth;  KXYZ, 
Houston;  KTSA,  San  Antonio; 
KGNC,  Amarillo;  KRIS,  Corpus 
Christi;  KRGV,  Weslaco;  KFDM, 
Beaumont,  all  on  the  Lone  Star 
Chain.  Supplementary  outlets  will 
be  KRLD,  Dallas;  KROD,  El  Paso; 
KFRO,  Longview;  KNOW,  Austin; 
KWFT,  Wichita  Falls.  Announcers 
will  be  Jim  Crocker,  Ves  Box, 
Charlie  Jordan  and  Tee  Casper. 
Ratcliffe  Agency,  Dallas,  handles 
the  account  for  Magnolia  Oil  Co., 
the  sponsor. 

C-P-P  Names  Butcher 

THOMAS  BUTCHER,  since  last 
October  with  Geyer,  Cornell  & 
Newell,  New  York,  has  been  ap- 

pointed assistant  advertising  man- 
ager of  Colgate-Palmolive-Peet,  ac- cording to  E.  H.  Little,  president. 

Mr.  Butcher,  with  Savington 
Crampton  and  George  P.  Mac- 
Gregor,  comprise  the  trio  of  com- 

pany assistant  advertising  man- 

agers. 

™  WICHITA,  KANSAS  IS  BOOMING  ♦  WICHITA,  KANSAS  IS  BOOMING 
4  ̂ smm:^- 

.  ̂i^v^i;;.-   -S^;--;,;,  i.  <  ̂ j-,^;,v;  Bf^-.M 

SCHEHERAZADE  WOULD  SAY  .  .  . 
''Oops,  My  DearT 

Yes,  the  Arabian  Nights'  babe  who  restrained  her  bloodthirsty  husband  by telling  tall  tales  in  the  olden  days,  would  gulp  and  swallow  at  the  story  Defense- 
rich  Wichita  tells  today  .  .  . 

And  although  the  old  gal  would  blush,  every  impressive  cipher  and  comma  in 
the  almost  fantastic  Wichita  report  is  absolutely  true.  As  a  matter  of  fact,  we 
can't  print  even  half  the  truth!  It  is  impossible  to  broadcast  actual  figures  of Wichita  aviation  employees  for  1941  and  1942.  It  is  even  more  impossible  to 
whisper  about  the  incredible  bomber  order  recently  sent  Wichita-way.  The  ciphers 
on  that  amazing  figure  stretch  from  here  to  way  off  yonder! 

But  it's  not  a  military  secret  that  retail  business  in  Wealthy  Wichita  is  up  a sensational  25-plus-percent.   Yes,  and   KFH   is  the   dominant   network  station 
covering  these  millions  of  dollars'  worth of  prospective  sales.  The  crowded  KFH 
commercial  schedule  proves  there  is  no 
other  station  in  Kansas  with  a  greater 
advertiser  acceptance! 

You  can  still  get  KFH  at  the  same  rate- that  made  you  big  money  way  back  in 
1940 — before  the  shootin'  started  ! 

Better  phone  or  wire  Petry  or  us — 
collect ! THAT  SELLING  STATION 

IN  KANSAS'  BIGGEST, 
RICHEST  MARKET! 

KFH 

WICHITA 

CBS 
5000  WATTS  DAY  AND  NIGHT CALL  ANY  EDWARD  PETRY  OFFICE 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 FEB.  21  to  FEB.  27  INCLUSIVE  

Decisions  ... 
FEBRUARY  23 

NEW,  Herman  Radner,  Dearborn,  Mich. 
— Granted  continuance  hearing  CP  new 
station  to  4-6-42. 
KALB,  Alexandria,  La. — Granted  con- 

tinuance hearing  for  60  days. 

FEBRUARY  24 
WLOL,  Minneapolis — Granted  consent 

transfer  control  from  John  P.  Devaney  to 
Charles  J.  Winton  Jr.  and  David  J.  Winton 
for  $21,500. 
DESIGNATED  FOR  HEARING— NEW, 

McKeesport  Broadcasting  Co.,  Inc.,  Mc- 
Keesport,  Pa.,  CP  new  station  730  kc  1  kw 
D ;  NEW,  Drohlich  Bros.,  Jefferson  City, 
Mo.,  CP  new  station  800  kc  1  kw  D  ;  NEW, 
American  Network  Inc.,  New  York,  CP  new 
FM  station  (consolidated  with  7  other  ap- 

plicants seeking  facilities  in  same  area)  ; 
W47NY,  New  York,  assignment  CP  new 
■station  to  Muzak  Radio  Broadcasting  Sta- tions Inc. ;  NEW,  WHFC  Inc.,  Chicago,  CP 
new  FM  station. 
NEW,  Meadville  Tribune  Broadcasting 

Co.,  Meadville,  Pa. — Placed  applic.  CP  new station  in  pending  file  under  Order  79. 
NEW,  The  New  Haven  Broadcasters,  New 

Haven,  Conn. — Granted  petition  dismiss  pe- tition for  reconsideration  against  WCNW 
grant. 
KPMC,  Bakersfield,  Cal.— Granted  peti- tion reconsideration  and  grant  insofar  as 

authority  requested  to  shift  from  1600  to 
1560  kc. 
KWK,  St.  Louis — Denied  petition  to  grant 

■applic.  CP  change  680  kc  increase  25  kw  N 
50  kw  D  and  require  KFEQ  shift;  also 
denied  special  permission  eliminate  tran- 

scription identification. 
WFAS,  White  Plains,  N.  Y.;  NEW,  Paul 

F.  Godley,  Newark,  N.  J. — Denied,  indi- 
vidually, petitions  for  reconsideration  and 

grant  (see  hearing  calendar) 
NEW,  Amarillo  Broadcasting  Corp., 

Amarillo,  Tex. — Granted  CP  new  FM  sta- 
tion 45.1  mc  to  serve  5,000  sq.  mi. 

NEW,  Hawley  Broadcasting  Co.,  Read- 
ing, Pa. — Placed  in  pending  file  under Order  79  applic.  CP  new  FM  station. 

FEBRUARY  25 
NEW,    Western    Gateway  Broadcasting 

Corp.,   Schenectady,   N.  Y, — ^Adopted  final order  granting  CP  new  station  1240  kc  250 
w  unl. 
NEW,  Van  Curler  Broadcasting  Corp.. 

Schenectady — Adopted  final  order  denying applic.  CP  like  facilities. 
NEW,  Lake  Shore  Broadcasting  Corp., 

Cleveland;  NEW,  Cleveland  Broadcasting 
Co.,  Cleveland — Continued  joint  hearing  to 4-20-42. 

Applications  .  .  . 
FEBRUARY  23 

NEW,  New  Haven  Broadcasters,  New 
Haven,  Conn. — Amend  applic.  CP  new  sta- tion request  1170  kc. 
WLAP,  Lexington,  Ky. — Amend  applic. 

CP  increase  1  kw  shift  610  kc  to  request 
630  kc  directional  D  &  N. 
KXO.  El  Centre,  Cal.— CP  shift  1230  kc 

increase  250  w  install  new  transmitter  and 
move  antenna. 
KFAB,  Omaha,  Neb. — Amend  applic.  CP shift  1110  kc  hours  to  unl.  move  trans- 

mitter to  request  move  studios  Omaha 
transmitter  near  Papillion,  Neb. 
NEW,  Jayhawker  Broadcasting  Co.  Inc., 

Topeka,  Kan. — CP  new  station  940  kc  1  kw unl.  directional. 
KBON,  Omaha,  Neb.— Modification  CP 

requesting  change  licensee  name  to  Inland 
Broadcasting  Co. 

FEBRUARY  24 
NEW,  Valley  Broadcasting  Co.,  Columbus, 

'Ga. — Amend  applic.  CP  new  station  to  re- quest 1460  kc  5  kw  directional  N. 
KOL,  Seattle,  Wash.— CP  new  trans- 

mitter directional  D  &  N  changes  shift 
880  kc  increase  10  kw. 

Tentative  Calendar  .  .  . 
WAPI,  Birmingham,  Ala.,  CP  1070  kc 

50  kw  unl.  directional  N  (March  2). 
WFAS,  White  Plains,  N.  Y.,  modifica- 

tion license  1230  kc  250  w  unl. ;  NEW, 
Paul  Forman  Godley,  Newark,  N.  J.,  CP 
1230  kc  250  w  unl.  (consolidated  hearing, March  5 ) . 
NEW,  Beanford  H.  Jester,  Waco,  Tex., 

CP  1230  kc  250  w  unl.  ;  NEW,  Roy  Bran- 
liam  Albaagh,  same  (consolidated  hearing, 
March  6). 

Engineer  Scarcity 
(Continued  from  page  H) 

operators  csuld  operate  a  station 
using  type  A-0,  A-3,  A-5  emission, 
except  ship  stations  licensed  to  use 
power  in  excess  of  100  watts  and 
A-3  emission  for  communication 
with  coastal  telephone  stations. 

Radiotelephone  second-class  op- 
erators were  limited  to  stations 

using  type  A-0,  A-3,  A-4  or  A-5 
emission  except  standard  broadcast 
stations,  International  stations  or 
ship  stations  licensed  to  use  power 
in  excess  of  100  watts  and  type  A-3 
emission  for  communication  with 
coastal  telephone  stations. 

Holders  of  second-class  radiotele- 
graph licenses  were  restricted  to 

stations  using  B,  A-0,  A-1,  A-2,  A-3 
or  A-4  emission  except  any  of  the 
classes  of  stations  other  than  a 
relay  broadcast  station  or  pas- 

senger vessels  required  to  main- 
tain continuous  radio  watch. 

Under  the  new  regulations  any 
radiotelephone  or  radiotelegraph 
license  holder  may  operate  stations 
in  any  of  the  various  classifications 
with  exceptions  being  made  only 
where  adjustment  of  transmitter 
equipment  is  necessary. 

The  Commission,  however,  in  re- 
laxing its  requirements,  has  empha- 

sized that  station  licensees  are  not 
relieved  of  responsibility  regarding 
all  other  rules  and  regulations  of 
the  FCC.  It  was  stated  that  the  new 
regulations  are  intended  solely  to 
meet  a  critical  shortage  of  technical 

personnel. It  was  also  added  that  the  relax- 
ation is  not  expected  to  impair 

technical  operation  of  stations  or 
lower  labor  standards  in  the  indus- 

try. Should  first-class  operators  be 
found  available,  the  FCC  will  prob- 

Cobs  of  Bobs 

WITH  addition  of  Bob  Bo- 
vard,  announcer,  to  the  staff 
of  KSFO,  San  Francisco,  the 
station  now  has  six  Bobs  on 
the  payroll.  The  other  Bobs 
are  Andersen,  Dumm,  Des- 

mond, Edwards,  Emerick. 

ably  restore  the  former  higher  re- 

quirements. Full  text  of  the  order  (No.  91) 
follows : 

Text  of  Order 
At  a  meeting  of  the  FCC  held  at  its 

ofiices  in  Washington,  D.  C,  on  the  17th 
day  of  February,  1942; 
The  Commission  having  under  consider- 

ation the  request  of  the  Defense  Commu- 
nications Board  that  the  Commission  con- 

sider relaxation  of  its  rules  and  regula- 
tions governing  the  requirements  for  op- erators of  broadcast  stations ;  and 

IT  APPEARING  that  the  demand  of 
the  military  services  for  operators  hold- 

ing radiotelephone  first  class  licenses  has increased  as  a  result  of  the  war,  and  that 
such  demand  has  decreased  the  number  of 
operators  qualified  for  operation  of  broad- cast stations,  resulting  in  a  shortage  of 
such  operators; 

IT  IS  ORDERED  that  until  further  order 
of  the  Commission  a  broadcast  station  of 
any  class,  which  by  reason  of  actual  in- 

ability to  secure  the  services  of  an  opera- 
tor or  operators  of  the  proper  class  could 

not  otherwise  be  operated,  may  be  oper- 
ated by  holders  of  radiotelegraph  first  or 

second  class  operator  licenses,  or  radio- 
telephone second  class  operator  licenses, 

notwithstanding  the  provisions  of  Section 
13.61,  paragraphs  a,  c(l)  and  d(l)  of  the 
Commission's  Rules  and  Regulations  Gov- erning Commercial  Radio  Operators  ; 
PROVIDED,  HOWEVER,  that  these 

classes  of  operator  licenses  shall  be  valid 
for  the  operation  of  broadcast  stations 
upon  the  condition  that  one  or  more  first 
class  radiotelephone  operators  are  em- 

ployed who  shall  be  responsible  at  all 
times  for  the  technical  operation  of  the 
station  and  shall  make  all  adjustments  of 
the  transmitting  equipment  other  than 
minor  adjustments  which  normally  are 
needed  in  the  daily  operation  of  the  station; 
PROVIDED  FURTHER,  that  nothing 

contained  herein  shall  be  construed  to  re- 
lieve a  station  licensee  of  responsibility 

for  operation  of  the  station  in  exact  ac- 
cordance with  the  Rules  and  Regulations 

of  the  Commission;  and 
PROVIDED  FURTHER,  that  Section 

13.61  of  the  Commission's  Rules  and Regulations  Governing  Commercial  Radio 
Operators  shall  remain  in  full  force  and 
effect  except  as  modified  by  this  Order. 

Network  (Kccovnk 
Airtime  Eastern  Warbim&  unless  tndicabed 

New  Business 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Ivory  soap,  Dreft),  on  March  4 

started  Junior  Miss  on  70  CBS  sta- 
tions, Wed.,  9-9 :30  p.m.  Agencies : 

Benton  &  Bowles  (Ivory),  Blackett- 
Sample-Hummert  (Dreft),  both  New 
York. 
BENJAMIN  MOORE  &  Co.,  New 
York  (paints),  on  Feb.  28  started 
Betty  Moore  on  42  NBC  stations. 
Sat.,  10:45-11  a.m.  Placed  direct. 
PAR  SOAP  Co.,  Oakland,  Cal.,  on 
March  4  starts  It  Happened  in  the 
Service,  on  13  NBC-Red  Pacific  and Mountain  stations  (KM J  KFI  KGW 
KPO  KOMO  KGHL  KIDO  KGIR 
KRBM  KPFA  KSEI  KTFI  KDYL), 
with  KHQ  added  on  March  25,  Wed., 
5  :15-5  :30  p.m.  (PWT).  Agency  :  Long 
Adv.  Service,  San  Francisco. 
SIGNAL  OIL  Co.,  Los  Angeles,  on 
March  15  starts  for  26  weeks  Upton 
Close,  News  Commentator,  on  6  NBC 
Pacific  Red  stations  (KFI  KM  J  KPO 
KHQ  KOMO  KGW),  Sun.,  3:45-4 
p.m.  (PWT).  Agency:  Barton  A. Stebbins  Adv.,  Los  Angeles. 
GENERAL  CIGAR  Co.,  New  York 
(Van  Dyke  cigars),  on  April  5  starts for  52  weeks  William  Winter,  News 
Analyst,  on  3  CBS  California  stations 
(KNX  KARM  KROY),  Sun.,  Wed., 
9 :30-9 :45  p.m.  Agency  :  Federal  Adv. 
Agency,  N.  Y. 
F.  F.  LAWRASON  Co.,  Toronto 
(Snowflake  Ammonia)  on  Feb.  20 
started  Name  It  on  CFRB,  Toronto, 
and  CHML,  Hamilton,  Ont.,  Friday 
8 :45-9  p.m.  Agency  is  Norris-Patter- 
son,  Toronto. 
LUMBERMAN'S  MUTUAL  CASU- ALTY Co.,  Chicago  (insurance),  on 
March  8  starts  H.  V.  Kalteniorn  on  6 
NBC  stations  in  New  York  State. 
Sun.,  3  :15-3  :30  p.m.  Agency  :  Leon Burnett  Co.,  Chicago. 

McKESSON  &  BOBBINS,  Bridge- 
port, Conn.  (Calox  tooth  powder),  on 

March  4  starts  news  program  on  6 
CBS  Pacific  stations,  Mon.  and  Wed., 
8:55-9  p.m.,  and  Sun.,  8:15-8:30  p.m. 
Agency  :  J.  D.  Tarcher  &  Co..  N.  Y. 
GENERAL  FOODS  CORP.,  New 
York  (Grapenuts),  on  April  6  starts 
As  the  Twig  Is  Bent  on  CBS,  Mon. 
thru  Fri.,  2:30-2:45  p.m.  Agency: 
Young  &  Rubieam,  N.  Y. 
AMERICAN  CHICLE  Co.,  Long 
Island  City  (chewing  gum),  on  March 
18  starts  BiU  Henry's  By  the  Way  on 19  NBC  Pacific  Coast  and  Mountain 
stations,  Wed.,  Thurs.,  Fri.,  Sat., 
5:45-6  p.m.  (PWT).  Agency:  Badger 
6  Browning  &  Hersey,  N.  Y. 

Renewal  Accounts 

ANDREW  JERGENS  Co.,  Cincin- 
nati (Woodbury  soap),  on  Feb.  25  re- newed for  52  weeks  The  Thin  Man  on 

78  NBC  stations,  Wed..  8.8:30  p.m. 
Agency  :  Lennen  &  Mitchell,  N.  Y. 

Network  Changes 
LIGGETT  &  MYERS  TOBACCO 
Co.,  New  York  (Chesterfields),  on 
March  6  shifts  Glenn  Miller  on  97 
CBS  stations,  from  Tues.,  Wed., 
Thurs.,  10-10:15  p.m.,  to  Wed., 
Thurs.,  Fri.  at  the  same  time.  Agen- 

cy :  Newell-Emmett  Co.,  N.  Y. 
QUAKER  OATS  Co.,  Chicago  (food 
products),  on  March  4  shifts  That 
Brewster  Boy  from  51  NBC  stations, 
Mon.,  9:30-10  p.m.,  to  66  CBS  sta- 

tions, Wed.,  7 :30-8  p.m.  Agency : Ruthrauff  &  Ryan,  Chicago. 

PROCTER  &  GAMBLE  Co.  of 
Canada,  Toronto  (Oxydol),  on  Feb.  23 
replaced  The  Woman  in  White 
12  :30-12  :45  p.m.  Mon  thru  Fri.  with 
The  Bartons  on  25  Canadian  Broad- 

casting Corp.  stations,  Mon.  thru  Fri. 
10:45-11  a.m.  Agency:  Blackett- Sample-Hummert,  Chicago. 

FOR  LIFE-LIKE  MONITORING 

GET  THIS  NEW  G-E  LOUD-SPEAKER 

(Type  JCP-10) 
-A- Perfectly  matched  to  the  G-E  FM  station 
monitor  with  monitoring  amplifier 

-A-Unusually  fine    response    from    30  to 
15,000    cycles,    with    G-E  monitoring 
amplifier 

:^Single-unit  construction 
-y^Special   ainico   permanent  magnet  for field 
-A^S-ohm  voice  coil;  20-watts  input 
il^Can  be   furnished   with  18-inch 

high   base  of  matching  walnut 
veneer,    which    provides  ample 
space  for  mounting  high-fidelity 
amplifier 

-A-An  excellent  speaker  for  audience 
and  sponsor  rooms 

PRICE  .  .  .  S 75.00  net,  f.o.b.  factory 
{Bate,  if  deaired,  S20.00  additional) 

ORDER  NOW  through  the  nearest 
G-E  office  or  direct  from  General 
Electric,  Radio  and  Television  Dept., 
Section  160-26,  Schenectady,  N.  Y. 

GENERAL  ^  ELECTRIC 
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Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box   address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

Louisiana  Station— Has  opening  for  good announcer  who  can  also  handle  baseball 
games  in  topnotch  mannef  satisfactory  to 
sponsor.  Permanent  year  'round  position. Give  full  details  experience,  where  em- 

ployed last  two  years,  salary  expected  and 
advise  if  audition  of  voice  available.  All 
replies  confidential.  Box  221,  BROAD- CASTING. 

Commercial  man  wha  can  sell  and  write — 
Opportunity  for  advancement.  Local  sta- 

tion. Please  state  qufllifications  an^  sal- 
ary desired.  Box  187,  BROADCASTING. 

First  class  operator — Write  direct  WOLS, 
Florence,  S.  C. 

ANNOUNCER— With  minimum  three  years' experience  for  aggressive  5  kw.  net  sta- tion. Must  be  competent  all  around  man. 
Give  draft  status,  complete  experience 
first  letter.  Box  210,  BROADCASTING. 

Announcer — Qualified  to  handle  news  and all  types  of  mike  work.  Give  complete 
details  including  salary  requirements. 
Box  188,  BROADCASTING. 

SPORTS  ANNOUNCER— To  take  charge  of 
all  sportscasting  on  a  permanent  basis. 
Must  be  mature,  no  youngster,  cheerful 
personality,  good  general  sports  knowl- 

edge, play  by  play  experience  valuable. 
Want  a  man  who  can  stand  a  big  city 
buildup  into  a  real  personality.  Send 
photo,  references,  transcriptions,  salary 
expected.  WGRC,  MBS  for  Louisville, 
Kentucky.  Adequate  salary  to  right  man. 

CHIEF  ANNOUNCER  —  High  calibre, 
handle  special  events  and  play-by-play 
sports,  handle  control  panel  and  supervise 
announcing  staff.  Draft  exempt.  $36.40 
weekly,  70c  per  hour  with  8  hours  over- 

time. Send  transcription  and  qualifica- 
tions with  first  letter.  KGVO,  Missoula, 

Montana. 

LICENSED  ENGINEER— Light  announc- 
ing, copy  Transradio  Press.  Opportunity 

permanent  position  April  first.  Good  sal- 
ary, excellent  working  conditions  West. 

'Box  203,  BROADCASTING. 
5  KW.  REGIONAL  WANTS— Reliable, sober  chief  engineer.  Capable  of  taking 

charge  of  maintenance  and  operation  of 
permanent  position.  Married  man  pre- 

ferred. Give  references  and  experience. 
All  replies  confidential.  Box  195,  BROAD- CASTING. 

WANTED — Aggressive  and  alert  advertis- 
ing manager  for  1000  watt  regional. 

Drawing  account  and  commission,  or  sal- 
ary. Must  be  unafraid  to  step  in  and 

WORK.  Must  be  sober  and  honest.  Here's a  swell  chance  to  take  over  and  make 
some  money.  Box  213,  BROADCASTING. 

Studio  engineer — Wanted  to  supervise  all 
control  work,  recording,  network  feeds, 
maintenance,  250  watt  MBS  station.  To 
right  man  opportunity  as  chief  engineer 
after  trial  period.  New  studios.  RCA 
equipment.  Draft  has  shortened  our  staff 
beginning  in  March  when  job  is  open. 
State  references,  experience,  salary,  draft 
status.  This  is  permanent  position. 
WGRC,  Louisville,  Ky. 

TWO    PERSONALITY  ANNOUNCERS— 
'  Somewhere  in  some  large  station  there  is a  capable  personality  announcer  who 

hasn't  had  a  chance  to  show  what  he  can do  with  a  light  and  lively  morning  show, 
or  a  "make  believe  ballroom"  feature. Somewhere  there  may  be  a  small  station 
announcer  hedged   in  by  restrictions  or 

,  who  may  not  have  found  the  breaks  or  the 
skillful  cooperation  by  management  to 
build  himself  into  a  personality.  We  said 
"personality"  .  .  .  not  "poisonality". No  smart  alecks.  No  city  slickers.  No 
jabberers.  If  you  have  a  handshake  and 
a  smile  in  your  voice,  have  a  sense  of 
humor,  willing  to  work  and  take  orders, 
know  something  about  records  and  tran- 

scriptions, and  interested  in  a  permanent 
spot  with  an  outstanding  Mutual  sta- 

tion write  us  today.  Send  references,  a 
good  transcription,  salary  expected,  draft 
status.  WGRC,  Louisville. 

Help  Wanted  (Cont'd) 
Salesman — Experiencsd,  with  car — salary 

and  commission — excellent  opportunity — 
steady  position  —  advancement  —  WSKB, 
McComb — Mississippi's  Quality  Station. 

RADIO  SALESMAN— Straight  salary.  Pro- 
gressive, fully  recognized  Washington 

Agency.  Radio  experience  desirable  but 
not  necessary.  Agency  or  newspaper  sell- 

ing background  helpful.  Permanent  po- 
sition. Tell  all  in  application.  Box  215, 

BROADCASTING. 

Situations  Wanted 

HARVARD  FELLOW— Experienced  writer- 
composer-pianist.  Willingness  unquestion- 

able. Draft  deferred.  What  have  you  to 
offer?  Box  209,  BROADCASTING. 

EXPERIENCED  WRITER  -  ANNOUNCER 
— Desires  change.  Now  continuity  editor 
regional  network  affiliate.  Knows  pro- 

gramming, show  building,  Ad^lih,  emcee, 
and  platform  experience.  Radio  dramatist 
with  plays  produced  and  published.  Wants 
network  station  or  agency  connection. 
Draft  3-A.  Box  190,  BROADCASTING. 

EXPERIENCED  STATION  MANAGER  — 
11  years'  background  including  manage- ment, regional,  local  stations,  plus  50  kw. 
selling  merchandising,  desires  manager 
or  commercial  manager  job  with  net- 

work-affiliated station.  Draft  status  3A. 
Go  anywhere.  Best  references.  Box  189, 
BROADCASTING. 

Program  director  —  announcer  —  Now  em- ployed regional.  Wishes  change.  Box  191, 
BROADCASTING. 

Employed  advertising  man — 12  years'  exp. in  mfg.,  retail,  magazines,  newspaper  & 
radio.  Draft  3-A.  $270  month  plus  com- 

missions. Box  196,  BROADCASTING. 

PROGRAM  DIRECTOR— 5000  watt  station, 
experienced  in  production,  sales  and  man- 

agement, seeks  position  as  program,  pro- duction or  station  manager.  Age  34, 
married,  draft  exempt.  Box  204,  BROAD- CASTING. 

Commercial  staff  —  Commercial  manager 
and  top  salesman  5  kw.  station  .  .  .  com- 

bined forty  years'  newspaper-radio  ex- perience .  .  .  interested  new  connection 
and  purchase  half  or  more  interest  in 
station.    Box    202,  BROADCASTING. 

CHIEF  ENGINEER— College  graduate  en- 
gineer with  nine  years'  extensive  broad- casting experience,  formerly  NBC,  de- 

sires responsible  position  with  progressive 
station.  Married.  Draft  exempt.  Box  201, 
BROADCASTING. 

PROGRAM  DIRECTOR-PROGRAM  PRO- 
DUCTION— 6  years'  executive  program experience  in  major  stations.  15  years  in 

radio.  Available  now.  Locate  anywhere 
opportunity  for  program  development. 
Wire  Box  206,  BROADCASTING. 

Presently    Employed    General  Manager — 
Western  station  with  ten  years'  expe- rience— general  radio  knowledge — middle- 
aged — desires  change.  Guarantee  can 
qualify.  References  on  request.  Desire 
thirty  days'  option.  Box  200,  BROAD- CASTING. 

SALESMAN — Seasoned — successful.  Excel- 
lent references;  proven  ability.  Go  any- 

where. Draft  exempt.  Box  197,  BROAD- CASTING. 

ANNOUNCER — News,  commercial,  excel- 
lent sports-special  events.  Outstanding 

baseball  play  by  play.  Write  copy.  Box 
198,  BROADCASTING. 

FOUR  LETTER  MAN — Publicity:  thorough 
experience.  Promotion:  successful  agency 
campaigns.  Production:  conceived,  wrote, 
announced  shows  New  York  stations. 
Personality:  captivating  microphone  tech- 

nique. Announcer,  news,  record  shows, 
commercials.  Seeks  permanent  position 
on  radio  station  anywhere  in  United 
States.  Married.  Draft  exempt.  Box  199, 
BROADCASTING. 

Situations  Wanted  (Cont'd) 
Continuity  writer — News  and  sportscaster- administrative  ability  and  experience. 
Age  29,  draft  exempt.  Northwest  or 
Midwest  Station.  Box  193,  BROAD- CASTING. 

CHIEF  ENGINEER— Of  kilowatt  station 
desires  permanent  position  with  larger 
station.  Draft  deferred.  Box  207,  BROAD- CASTING. 

CAN  YOU  USE  AND  PAY— for  one  of 
the  nation's  top  sports  announcers  with 17  years  of  both  local  and  network  experi- 

ence? Play  by  play  of  baseball,  football, 
boxing,  hockey,  polo,  horseracing,  track, 
basketball,  tennis,  golf,  etc.  Excellent 
voice  and  draft  deferred.  Address  Box 
208,  BROADCASTING. 

ANNOUNCER— Musical  director.  Now  em- 
ployed network  station.  Handle  any  type 

program.  Control  board  experience.  Col- 
lege graduate.  Married.  Transcription. 

Box    212,  BROADCASTING. 
Commercial  manager — Or  senior  salesman, 

28,  married,  draft  exempt.  National  and 
local  advertising  sales  experience.  Fully 
qualified.   Box  211,  BROADCASTING. 

Program-production  man-announcer-writer 
— Employed  by  Columbia  station,  wants 
to  make  change.  Draft  exempt.  Moderate 
salary.    Box   214,  BROADCASTING. 

Jansky  &  Bailey 
A n  Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Press  Bldg.,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb,  Wash.,  D.  C.) 
Main  Ofdce:  Crossroads  ot 

7134  Main  St.    /'"^^       the  World Kansas  City,  Mo.  (     A     1    Hollywood,  Gal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  Bldg.    •   WASH.,  D.  C.   •    Dl.  7417 

Wanted  to  Buy 

INTEREST  IN  STATION— Chicago  man 
with  seven  years'  radio  experience,  pro- duction, programming,  writing,  acting, 
has  money  to  invest  in  small  radio  sta- 

tion, whole  or  part  ownership.  Box  205, 
BROADCASTING. 

For  Sale 

1  KW.  BROADCAST  TRANSMITTER— will 
meet  present  FCC  requirements.  Box  194, 
BROADCASTING. 

Lecture  Bureau  Formed 
ALFRED  H.  MORTON,  president 
of  the  National  Concert  &  Artists 
Corp.,  announced  last  week  the  for- 

mation of  a  Lecture  &  Special  At- 
tractions Division  under  direction 

of  Phyllis  Moir,  former  head  of  the 
Forum  Lecture  Bureau,  now 
merged  with  NCAC.  The  division 
will  offer  speakers  and  commenta- 

tors, including  H.  V.  Kaltenborn, 
Helen  Hiett,  William  C.  Hillman, 
John  B.  Kenendy,  Graham  Mc- 
Namee,  Sam  Cuff,  Alex  Drier,  Don 
Goddard,  Baukhage  and  others. 

JAMES  C.  McNARY 

Radio  Engineer 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY  
* 

CO/VSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUI^-ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

PROFESSIONAL 

DIRECTORY 
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Walter  Evans  Now 

Head  of  3  Divisions 

Westinghouse  Moves  X-ray  to 
Baltimore,  Assigns  Duties 

WALTER  C.  EVANS,  since  1936 
head  of  all  Westinghouse  broad- 

casting activities,  on  Feb.  26  was 
appointed  general  manager  of  three 
major  Westinghouse  divisions — ra- 

dio, broadcasting  and  X-ray.  Each 
division  has  its  own  manager  and 
all  three  will  hereafter  work  under 
Mr.  Evans'  direction.  Executive 
offices  of  the  X-ray  division  recently 
were  moved  to  Baltimore,  where 

Mr.  Evans Mr.  Burnside 

the  radio  division  has  a  large  manu- 
facturing plant  and  where  Mr. 

Evans  headquarters. 
Lee  B.  Wailes  is  manager  of  the 

broadcasting  division,  which  con- 
tinues to  headquarter  in  Philadel- 

phia. The  X-ray  division  is  headed 
by  Clair  V.  Aggers.  Carroll  J. 
Burnside,  sales  manager  of  the 
radio  division,  has  been  promoted 
to  manager  of  the  radio  division,  a 
post  Mr.  Evans  has  held  in  addition 
to  his  broadcasting  activities.  Mr. 
Burnside's  place  as  sales  manager 
is  taken  by  E.  T.  Morris  Jr.,  since 
1940  in  charge  of  sales  of  large- 
scale  radio  equipment  to  broadcast- 

ing stations.  E.  F.  Moran  becomes 
sales  manager  of  the  X-ray  divi- 
sion. 

"Broadcasting  and  radio  manu- 
facturing divisions  of  our  company 

always  have  been  closely  affiliated," 
Mr.  Evans  explained.  "Since  re- 

search and  engineering  problems  of 
the  X-ray  and  radio  division  are 
parallel  to  a  large  extent,  we  ex- 

pect to  gain  in  economy  and  effici- 
ency in  bringing  executive  person- 

nel of  these  two  divisions  into  closer 
daily  contact  by  establishing  their 
offices  in  one  plant."  Mr.  Evans  said 
that  activities  of  both  radio  and 
X-ray  divisions  are  largely  devoted 
to  war  production,  and  the  X-ray 
division  is  also  taking  a  big  part 
in  the  civilian  health  program. 

Mr.  Evans  joined  Westinghouse 
in  1921  as  radio  operator  at  KYW, 
which  it  formerly  operated  in  Chi- 

cago. The  following  year  he  was 
put  in  charge  of  technical  opera- 
tiohs  and  in  1926  was  made  sta- 

tion manager.  In  1929  he  was  made 
superintendent  of  radio  operations 
in  charge  of  all  technical  matters 
for  Westinghouse  broadcasting  sta- 

tions, and  in  1933  also  became  man- 
ager of  the  radio  division.  Since 

1936  he  has  headed  the  company's 
broadcasting  activities.  His  early 
career  as  a  ship's  radio  operator 
followed  an  engineering  course  at 
the  U  of  Illinois.  During  the  first 
World  War,  he  was  an  instructor 
at  the  Naval  Radio  School  at  Har- 

Radio's  Calm  Action  Reassures 

Frantic  Coast  After  Blackout 

Networks  and  Total  of  29  Stations  Off  6  Hours; 

Pringle  and  Spokey  Hurt  in  Los  Angeles 

REASSURING  the  nation  that  no 
bombs  were  dropped  and  alleviat- 

ing anxiety  of  an  excited  populace, 
radio  did  yeoman  duty  on  Feb.  25 
with  its  calm,  graphic  account  of 
Los  Angeles'  first  real  test  under 
war  conditions  in  the  all-out  black- 

out and  anti-aircraft  barrage  on 
alleged  enemy  planes,  thereby  cor- 

recting distorted  and  conflicting 
stories  given  out  through  glaring 
daily  press  headlines. 

Southern  California  independent 
stations  and  the  networks,  includ- 

ing CBS,  NBC,  Mutual,  Don  Lee 
and  Blue,  following  an  approxi- 

mate six-hour  silence,  gave  reports 
on  happenings  during  the  blackout 
when  beams  from  scores  of  search- 

lights pierced  the  sky  and  anti-air- 
craft shells  sped  skyward  with 

shrapnel  raining  on  the  city  and 
outlying  communities. 

29  Stations  Silent 
Radio  blackout  started  at  2:29 

a.m.  (PWT),  approximately  three 
minutes  after  the  Fourth  Intercep- 

tor Command  at  San  Francisco  an- 
nounced unidentified  planes  were 

reported  in  the  Los  Angeles  area. 
Programs  returned  to  the  air  at 
8:22  a.m.  with  the  radio  "all-clear". 

vard  and  saw  service  in  the  Navy 
on  a  submarine  chaser. 

Mr.  Burnside,  a  1924  graduate 
of  South  Dakota  School  of  Mines, 
entered  radio  when  shortwave 
broadcasting  was  just  beginning 
and  his  early  years  with  the  com- 

pany were  largely  connected  with 
that  art.  In  1928  he  was  made  a 
broadcasting  design  engineer  and 
in  1930  was  sent  to  Rome,  where 
he  installed  the  first  large  Ameri- 

can-made radio  transmitter.  In 
1934  he  became  manager  of  radio 
engineering  and  in  1939  sales  man- 

ager of  the  radio  division. 

The  silence  affected  29  Southern 
California  stations  from  San  Joa- 

quin Valley  to  the  Mexican  border. 
Los  Angeles  police  shortwave 
broadcasting  stations  and  KENO, 
Las  Vegas,  Nev.,  also  were  off  the 
air. 

Nelson  G.  Pringle,  CBS  Holly- 
wood commentator,  received  frac- 
tured ribs  and  head  injuries  when 

his  car  and  a  State  Guard  ammuni- 
tions truck  collided  during  the 

blackout.  William  Spokey,  Blue  an- 
nouncer, also  received  serious  head 

injuries  when  he  "chinned"  him- 
self on  a  low-hanging  awning  while 

running  through  blackened  streets 
to  report  for  studio  duty. 
Southern  California  went  through 

a  radio  blackout  earlier  in  the 
week,  Monday  evening,  when  a 
Japanese  submarine,  choosing  the 
dramatic  instant  of  the  half-way 
mark  in  President  Roosevelt's  fire- 

side chat,  shelled  an  oil  field  north 
of  Santa  Barbara,  doing  little  dam- 

age. Despite  the  attack,  Southern 
California  stations  remained  on 
the  air  until  7:57  p.m.,  20  minutes 
after  the  President  finished  speak- 

ing. Then  on  order  of  the  Fourth 
Interceptor  Command,  the  FCC 
notified  stations  to  discontinue 
broadcasting  until  all-clear  was 
given  at  12:11  a.m.  (PWT). 

Networks  and  independent  West 
Coast  stations  continue  to  main- 

tain armed  guards  on  duty  within 
studios  as  well  as  ground  trans- mitters. 

Everett  Case  Colgate  Prexy 

EVERETT  N.  CASE,  formerly  sec- 
retary of  the  NBC  Advisory  Council 

and  son-in-law  of  Owen  D.  Young,  is 
now  president  of  Colgate  U,  one  of  the 
youngest  college  presidents  in  the 
country.  He  is  40  and  a  1922  graduate 
of  Princeton.  He  was  formerly  per- 

sonal secretary  to  Mr.  Young,  and  met 
his  wife  while  she  was  working  in  the 
NBC  educational  department. 

Increase  in  Power 

Is  Granted  WSJS 

KPMC  Wave  Changed  on  Day 

Policy  Was  Announced 

TWO  GRANTS  of  changed  facil- 
ities for  existing  broadcasting  sta- 

tions, presumably  because  they 
have  met  equipment  and  service 
area  requirements,  were  authorized 
by  the  FCC  Feb.  24,  the  same  day 
the  Commission  issued  its  memor- 

andum opinion  covering  policy  and 
procedure  for  handling  standard 
broadcast  stations  under  the  DCB 
recommendations  [see  pages  9-10]. 
WSJS,  Winston-Salem,  N.  C, 

upon  a  reconsideration,  was  auth- 
orized to  increase  its  power  to 

5,000  watts,  install  new  equipment 
and  make  changes  in  its  directional 
antenna.  It  now  operates  with  1,000 
watts  on  600  kc. 

KPMC,  Bakersfield,  Cal.,  also  on 
reconsideration,  was  granted  a 
change  in  frequency  from  1600  kc. 
to  1560  kc.  It  will  continue  operat- 

ing with  1,000  watts. 
St.  Louis  50  kw.  Withdrawn 

A  petition  for  a  grant  without 
hearing  of  50,000  watts  day  and 
25,000  night  on  680  kc.  to  KWK,  St. 
Louis,  was  denied,  and  at  the  hear- 

ing on  that  application  held  last 
Thursday  it  was  withdrawn  in 
view  of  the  equipment  situation. 
KWK  now  operates  with  5,000  day 
and  1,000  night  on  1380  kc,  to 
which  it  asked  the  Commission  to 
shift  KFSQ,  St.  Joseph,  Mo. 

In  the  same  category  was  the 
Commission's  Feb.  24  decision 
denying  the  application  of  Paul 
Godley,  consulting  engineer,  for  a 
new  250-watt  station  on  1230  kc.  in 
Newark.  This  long-pending  applica- 

tion goes  to  hearing  March  5,  con- 
solidated vdth  an  application  of 

WFAS,  White  Plains,  N.  Y.,  now 
part-time  on  1240  kc.  and  seeking 
1230  kc. 

Applications  for  new  stations 
taken  under  consideration  by  the 
Commission  at  its  meeting  last 
Tuesday  were  designated  for  hear- 

ing. These  included  McKeesport 
Broadcasting  Co.,  McKeesport,  Pa., 
seeking  1,000  watts  daytime  on 
730  kc,  and  Albert  S.  &  Robert  A. 
Drohlich,  owners  of  KDRO,  Sedalia, 
Mo.,  seeking  1,000  watts  daytime 
on  800  kc  in  Jefferson  City,  Mo. 
The  application  of  Meadville 
Tribune  Broadcasting  Co.,  Mead- 

ville, Pa.,  seeking  250  watts  on 
1340  kc.  during  hours  not  used  by 
WSAJ,  Johnstown,  Pa.  was  placed 
in  pending  files. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Yeh,  the  Whole  Plant  Was  Built  in  the  Public  Interest, 
Convenience  and  Necessity!" 

Socony  Diamond  Plans 
SOCONY-VACUUM  Oil  Co.,  New 
York,  on  March  30  will  start  six 
times  weekly  news  on  WCOL,  Co- 

lumbus, 0.  6:30-6:45  p.m.,  as  part 
of  its  spring  campaign.  Although 
baseball  plans  are  not  fully  set- 

tled, Socony  will  sponsor  games  on 
WHK-WCLE,  Cleveland,  and 
WSAI,  Cincinnati,  and  will  not 
sponsor  any  games  of  the  Ameri- can Assn.  this  year,  according  to 
J.  Stirling  Getchell,  New  York, 
agency  in  charge. 
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Your  Plus  Sales  Force 

In  The  Middle  West 

THE  nation's  growing  war  needs are  already  presenting  knotty 

packaging  problems.  Some  manu- 
facturers already  have  found  it  nec- 

essary to  revise  packages,  which, 
in  turn,  means  new  methods  of 
merchandising,  new  types  of  store 
displays. 

Advertisers  know  the  value  of 

test  campaigns  in  planning  long- 

range  sales  strategy.  Test  cam- 
paigns, however,  often  divert  sales 

personnel  from  its  established  rou- 
tine and  involve  excessive  cost. 

Thus  SPECIALTY  SALES  has  been 

organized  as  a  supplement  to  your 

regular  sales  force  for  test  cam- 
paigns on  new  packages,  special 

deals,  or  any  other  sales,  distribu- 
tion, or  dealer  relations  campaign. 

SPECIALTY  SALES  has  no  resem- 
blance to  sales  agencies  as  they 

have  been  known  in  the  past. 
Neither  is  it  intended  to  replace  or 

compete  with  the  established  sales 
organization  of  any  manufacturer. 

Rather,  its  purpose  is  to  supply  a 

short-term  sales  organization  with 

men  of  proven  sales  records,  high- 
type  men  who  can  secure  and  keep 

better  salary  jobs.  Its  services  can 

be  bought  at  one-half  or  less  the 
usual  man-power  cost.  Costs  can  be 
computed  on  a  per  call  or  weekly 
flat  rale. 

Furthermore,  SPECIALTY  SALES 
will  have  full  access  to  the  findings 

of  a  large  research  department  on 
the  movement  of  drug  and  food 

products  and  the  attitude  of  dealers 
toward  manufacturers. 

SPECIALTY  SALES  will  function 

as  a  separate  organization  but  will 
work  in  cooperation  with  WLW, 

The  Nation's  Station,  with  financial 
security  guaranteed  by  The  Crosley 
Corporation, 

Initial  operation  of  SPECIALTY 
SALES  will  cover  the  trading  area  of 
Greater  Cincinnati.  Expansion  to 

nine  major  markets  of  Ohio,  Indi- 
ana, Kentucky  and  West  Virginia 

will  be  made  as  soon  as  proper  man 

power  can  be  secured. 

If  you  are  faced  with  a  new  pack- 

aging, distribution,  or  display  prob- 
lem, it  will  pay  you  to  find  out  how 

SPECIALTY  SALES  can  help.  For  de- 
tails, call  or  wire 

SPEC
IALT
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LES'"
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^ 

CINCINNATI,  OHIO 



The  NavY  says: 

WELL  DONE! 

and  Radio  Research  Contributed 

The  Navy  "E"  pennant,  symbol  of  achieve- 
ment in  war  production,  is  the  highest  praise 

the  United  States  Navy  can  bestow  on  an 

industry. 

^  Recently  awarded  to  RCA  Manufacturing 

Company,  this  emblem  of  excellence  is  a  trib- 

ute to  the  loyalty  and  cooperation  of  the  men 

and  women  who  are  working  night  and  day  to 

"Beat  the  Promise"  to  the  Government  on 

delivery  dates  of  vital  war  equipment. 

^  It  is  a  tribute,  also,  to  RCA  radio  research 

which  has  helped  in  large  measure  to  make 

America's  naval  and  military  radio  equipment 
the  finest  in  the  world. 

^  When  the  war  is  won,  many  of  these  war- 
time applications  will  serve  industry,  and  the 

public,  by  helping  to  create  new  services  and 

products.  Today,  at  Princeton,  N.  J.,  the  new 

RCA  Laboratories  building  is  taking  shape — 

destined  to  be  the  world's  foremost  center  of 
radio  research.  Surrounded  by  every  modern 

tool  of  research,  workers  in  the  new  Labora- 
tories will  continue  to  seek  new  knowledge  of 

radio  and  electronics  .  .  .  new  discoveries  for 

America  at  war  and  America  at  peace. 

RCA  LARORATORIES 

A  Service  of  the  Radio  Corporation  of  America 

Other  RCA  Services: 

RCA  Manufacturing  Company,  Inc.  •  R.C.A.  Communications,  Inc.  •  Blue  Network  Company,  Inc. 
National  Broadcasting  Company,  Inc.  •  Radiomarine  Corporation  of  America  •  RCA  Institutes,  Inc. 
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You  know,  Tom  —  I  heard  an 

agencyman  say  the  other  day 

that  he  has  found  material 

from  the  WOR  Continuing  Study 

of  Radio  Listening  of  particular 

value  to  his  agency  and  its 

accounts  in  times  such  as  these. 

Nothing  surprising  about  that,  Tim.  You 

see,  The  WOR  Continuing  Study  tells 

you  what  your  program  is,  or  is  not, 

doing  in  terms  of  people.  It  tells  you 

who  the  people  are;  how  many 

there  are,  and  where  they  are. for 
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Sales  Jumped  lOO^o  to  SOOro 

within  one  week  on  "FEATURE 

FOODS"  Advertised  Products 

See  what  happened  in  a  neighborhood 
grocery  at  63rd  Street  and  Kedzie  Avenue, 
Chicago,  when  the  store  was  mentioned 

during  four  broadcasts  of  the  WLS  "Feature 
Foods"  Program. 
Products  Advertised 
on  "Feature  Foods" 

Sold  Week 
Previous 

Sold  Week  of 
Promotion 

Sales 

Jumped Fruit  Juice 16  cases 33  cases 

106% 

Wax  Paper 13  cases 38  cases 

115% 

Salad  Oil 2^/2  cases 
11^  cases 

360% 

Soap 

2%  cases 
15  cases 

500% 

This  is  a  single  case  history,  but  there  are 

similar  examples  every  week-end.  These  store 
promotions  are  only  one  phase  of  Martha 

Crane's  and  Helen  Joyce's  "Feature  Foods" 
program  on  WLS.  There  are  also  the  club 
meetings  .  .  .  and  the  special  merchandising 

services.  But  most  important  of  all  "Feature 
Foods"  is  a  radio  program,  produced  and 
presented  with  all  the  care  of  the  most  elab- 

orate network  shows.  That's  why  it's  listened 
to  .  .  .  and  why  "Feature  Foods"  sells  goods. 

890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 

represented  by 

John  Blair  &  Company 

CHICAGO 

management  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK— KOY  PHOENIX  *  KTUC  TUCSON  *  KSUN  BISBEE-DOUGLAS 

FARMER 
STAT  1 O  N 

BuRRiDCE  D.  Butler 

President 
Glenn  Snyder 

Manager 
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SECOND  STATE 

$3,843  PER  FAMILY 

for availa^
 

*  Hartford  alone  has  an 
Effective  Buying  Income 
of  $5,206  per  family. 

Figures  given  are  estimates  by  Sales  Man- 
agement for  12  months  ending  May  30,  1942. 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 

SASiC  CSS 

HARTFORD 
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Take  us  to  London  and  Berlin 

They  visited  with  Churchill  at  10  Downing  Street. 

They  looked  into  Hitler's  gaudy  chancellery.  They 

were  in  the  East  End  when  the  Stukas  came  over, 

and  along  the  Wilhelmstrasse  when  the  R.  A.  F. 

roared  back  in  reprisal. 

Yes,  Clevelanders  who  went  to  Public  Music  Hall  on 

that  recent  memorable  evening  heard  a  vivid  descrip- 

tion of  wartime  London  and  Berlin  as  WGAR  pre- 

sented Edward  R.  Murrow  and  William  L.  Shirer, 

radio's  famed  foreign  reporters,  speaking  jointly 

for  the  first  time  from  the  same  lecture  platform. 

WGAR  sponsored  this  event  for  the  benefit  of  the 

local  Civilian  Defense  Fund.  Citizens  supported  it 

generously  and  enthusiastically.  For,  like  Americans 

everywhere,  Clevelanders  are  depending  more 

than  ever  before  on  their  radio  stations  to  tell 

them  when,  where  and  how  they  can  do  their  part. 

SIC     STATION. ..COLUMBIA     BROADCASTING  SYSTEM 

A.  Richards,  President. ..John  F.  Patt,  Vice  President  and  General  Manager 

Edward  Petry  &  Company,  Inc 

National  Representative 



ihe  American  battlefront 

stretches  all  the  way  around  the 

world.  To  succeed  in  this  kind  of  war 

a  nation  must  have  fast  and  accurate 

communications.  The  science  of  sound 

on  which  modern  communications  are 

built  is  at  the  very  heart  of  the  world' 

wide  struggle. 

""Good  communications  are  vital  to 

an  army,  a  navy  or  an  air  force — 

to  direct  men  and  ships  and  planes;  to 

synchroni2;e  tank  columns  with  infau' 

try  and  plane  support;  to  keep  the 

fighting  fronts  in  the  eye  of  the  com' 

mand.  Planes  are  located  and  artillery 

directed  by  sound.  In  a  hundred  dif' 

ferent  ways  the  science  of  sound  fits 

into  modern  war.  It  is  communication 

which  makes  possible  the  effective 

human  management  of  the  far'flung 

and  three 'dimensional  battle 'line  of 

this  world  struggle. 

"The  men  of  Bell  Telephone  Labora' 
tories  have  long  been  working  on  the 

science  of  sound  for  peace.  For  some 

time  now  they  have  been  concentrat' 

ing  with  fierce  intensity  on  their  science 

— for  war.  Their  knowledge  and 

developments  will  help  us  win. 

"Of  the  many  contributions  made 
by  Bell  scientific  men,  one  example 

that  we  can  mention  is  the  new  micrO' 

phone  that  fits  snugly  around  a  flyer's 
throat  and  enables  him  to  talk  without 

a  mouthpiece.  Both  his  hands  are  left 

free.  This  throat  microphone  is  not 

affected  by  the  roar  of  motors  and  the 

clatter  of  machine  guns  which  might 

drown  out  a  spoken  message  on  which 

the  outcome  of  a  combat  may  depend. 

"This  device,  worked  out  by  Bell 

Laboratories  and  produced  by  Western 

Electric,  is  just  one  of  many  jobs  under' 

taken  by  the  Bell  System  in  co'opera' 

tion  with  government  agencies. 

"And  all  through  the  land,  where 

the  battle  for  production  must  be  won, 

we  have  a  nation'wide  telephone  sys' 

tern  operated  by  experienced  and  loyal 

Americans.  They  are  on  top  of  their 

job.  They  will  see  to  it  that  our  coun'i 

try  gets  the  best  telephone  service  in' 

the  world." 

This  is  a  quotation  from  The  Telephone  Hour,  a  regular  program  heard  each 

Monday  night  over  the  J^.  B.  C.  Red  ?ietwor\.  For  many  years,  the  Bell  Telephone 

Laboratories  and  the  radio  industry  have  been  worl^ng  together  toward  a  common 

goal — to  improve  the  quality  of  broadcast  sound  as  it  reaches  the  homes  of  the  nation. 
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How  do  you  measure  box  office?  By  the  amount  of  money  spent  in  making  a  picture, 

or  by  the  amount  of  money  the  picture  grosses?  Should  a  radio  network's  power  be 

measured  by  the  number  of  watts  sending  out  an  advertiser's  message  or  by  the  num- 
ber of  radio  homes  the  message  reaches  ?  On  the  Pacific  Coast  it  is  difficuh  to  reach  all 

the  radio  homes  because  many  of  the  important  markets  are  surrounded  by  high 

mountains.  It  is  so  difficult,  in  fact,  that  only  one  network  covers  the  coast  completely 

. . .  only  Don  Lee  has  a  local  station  in  every  one  of  the  33  important  Pacific  Coast 

markets.  More  than  9  out  of  every  10  radio  families  on  the  Pacific  Coast  live  within 

25  miles  of  a  Don  Lee  station.  This  is  controlled  power  .  .  .  power  where  it  counts. 

If  your  advertising  message  is  important  enough  to  bring  to  all  the  radio  families  on 

the  Pacific  Coast,  use  the  only  network  that  can  do  the  job  .  .  .  Don  Lee. 

THOMAS   S.  LEE,  PRESIDENT 

LEWIS   ALLEN  WEISS,   VICE  PRESIDENT, 
GENERAL  MANAGER 

MUTUAL  DOIV  LEE  BROADCASTIIVG  SYSTEM   •  5515  MELROSE  AVEIVUE,  HOLLYWOOtt,  CALIFORNIA 

BROADCA'STIPffi  •  Bro^dchst  Advertising 
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ONE    OF  A    SERIES    PRESENTING  THE MEN    WHO    MAKE    FREE    &   PETERS  STATIONS 

OoL.  6.  J.  Palmer 

FOUNDER  OF  WflC,  DAVENPORT 

COLONEL  B.  J.  PALMER,  noted  lecturer,  author, 
and  world-traveier — founder  of  Radio  Station 
woe  and  President  of  Central  Broadcasting  Co. 
(WHO).  .  .  .  Beginning  his  radio  experimentation 
in  Davenport  in  1921,  Colonel  Palmer  received  an 
actual  license  for  the  call  letters  WOG  in  1922 — 
just  three  months  after  the  granting  of  the  first 
commercial  license  ever  issued  in  America.  As 
one  of  the  pioneers  in  radio  broadcasting,  he  made 
many  contributions  to  its  progress  and  develop- 

ment, and  under  his  able  and  energetic  direction 
radio  stations  WOG  and  WHO  have  established 
and  maintained,  down  through  the  years,  an  out- 

standing record  of  practical  public  service.  .  . 
Headquartering  in  Davenport,  Colonel  Palmer 
sei-ves  as  President  and  actively  supervises  the 
management  of  WOC,  Davenport,  recently  granted 
5,000  watts  full  time;  and  finds  time  to  serve  also 
as  President  of  SO.OOO-watt  WHO,  Des  Moines. 

S 
EARCH  far,  search  near,  you'll  never  find 

a  more  interesting  and  versatile  person  in 

broadcasting  than  Colonel  B.  J.  Palmer, 
President  of  Central  Broadcasting  Company. 

.  .  .  One  of  radio's  earliest  pioneers,  he  is 
virtually  father  of  the  conception  that  radio 

is  a  public  service  as  well  as  a  private  busi- 
ness. And  carrying  out  that  idea,  he  has 

contributed  no  small  part  to  the  indispensa- 
ble place  that  radio  holds  in  America,  today. 

Easy  as  it  seems  in  theory,  pioneering  in  a 

new  industry  is  not  a  simple  task.  We  know 

— because  in  1932  we  pioneered  the  busi- 
ness of  radio-station  representation.  In  those 

days,  time-buyers  had  no  adequate  sources 
of  information,  no  adequate  help  in  clearing 
time,  none  of  the  exclusive  services  now  so 

easily  available  from  station  representatives. 

All  details  were  usually  handled  direct  with 
each  station. 

Today,  all  that  is  changed,  of  course,  and 

more  and  more  representatives  are  follow- 
ing in  the  trail  we  blazed.  But  in  a  dozen 

ways  we  are  still  pioneering.  Perhaps  that's 
why  so  many  leading  advertisers  and  agen- 

cies prefer  to  deal  with  Free  &  Peters  .  .  . 

pioneers  in  this  business  of  radio -station 

representation. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-V/KBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FARGO 
V/ISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CinT 
WAVE  LOUISVILLE 
WTCN  .   .    MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
V/FBL  SYRACUSE 

.  . .  IOWA  .  .  . 
WHO  DES  MOINES 
V</OC  DAVENPORT 
KMA  SHENANDOAH 

.  . . SOUTHEAST . .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  . .  . 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  . .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 
...  -  ..■.  y  srir^XiiiV  - .:.  :■ 

Free  &  Peters,  w 

Pioneer  Radio  Station  Representatives Since  May,  1952 

CHICAGO:  , 80S.  Michigan  yOftK:  247  Park  Ave.  SAN  FRANCISCO:  ;/ 1  W/rr  HOLLYWOOD:  j  5/2  ,V.  Gort/oH  ATLANTA:  322  P<»/»;fr 
Franklin  6373  Plara  5-4131  Sutter  4353  Gladstone  3949  Main  5667 
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Court  Stay  Defers  Net  Contract  Upsets 

Delay  to  Fall  Seen; 

Trust  Suits  in 

Abeyance 

WIDESPREAD  industry  con- 
cern over  network-affiliate 

contractual  relations,  at  fe- 
ver heat  only  a  week  ago,  has 

abated  considerably,  with 
little  likelihood  of  any  sub- 

stantial change  for  several 
months  by  virtue  of  the  jolt 
handed  the  FCC  March  2  by 
the  statutory  three-judge 
court  in  New  York  when  it 
stayed  the  effective  date  of  the 
chain-monopoly  regulations. 

The  court's  action,  which 
threw  into  reverse  its  previous 
decision  denying  a  prelimi- 

nary injunction  to  NBC  and 
CBS,  holds  up  the  regulations 
at  least  until  May  1,  pending  a 
review  by  the  Supreme  Court  of 
the  United  States  of  the  FCC's 
jurisdiction  over  netv/ork  affiliate 
contractual  relations. 

Perhaps  Until  Autumn 

Should  the  highest  tribunal  fail 
to  hear  the  case  by  the  week  of 
April  21; — prior  to  its,  summer,  re- 

cess— then  the  way  is  left  open  for 
a  further  stay  until  the  fall  term. 
The  New  York  tribunal  specifically 
provided  that  the  senior  judge  for 
the  Second  Judicial  Circuit,  Asso- 

ciate Justice  Robert  Jackson,  could 
authorize  such  a  further  stay. 

Visions  of  an  upheaval  in  net- 
work contractual  relations,  and  pos- 
sibly considerable  shifting  in  affili- 
ates, were  foreseen  until  the  stau- 

tory  court  granted  the  major  net- 
works relief  over  the  opposition  of 

the  FCC  and  of  MBS— the  latter  an 
intervener  in  the  proceedings.  The 
court  had  heard  arguments  on  the 
stay  Feb.  27,  only  six  days  after 
its  ruling  that  it  had  no  jurisdiction 
to  adjudicate  the  validity  of  the 
monopoly  regulations  [Broadcast- 

ing, March  2]. 
With  procurement  of  the  stay,  to 

pave  the  way  for  the  Supreme 
Court  appeal,  networks  and  sta- 

tions were  assured  of  continuance 
of  the  status  quo  as  far  as  current 
contractual  relations  are  concerned 
until  the  Supreme  Court  decides  on 

the  question  of  its  jurisdiction.  The 
appeal  to  the  highest  tribunal  is 
not  on  certiorari,  which  the  court 
could  accept  or  reject,  but  is  a  mat- 

ter of  right  since  it  is  from  a  statu- 
tory three-judge  tribunal,  with  spe- 
cific provisions  made  in  the  statute 

covering  such  litigation. 

Net  Speed  Action 
NBC,  CBS  and  the  Blue  Network 

were  jubilant  over  the  court's  ac- 
tion granting  the  stay  and  allowing 

the  appeal.  MBS,  on  the  other  hand, 
had  protested  any  further  delay, 
having  informed  the  court  that  con- 

tinuance of  present  contractual  con- 
ditions would  cause  it  "irreparable 

injury". Authorization  of  the  stay  in  ef- 
fect means  that  existing  relations 

of  all  networks  with  their  affiliates 
can  continue,  including  time  option 
provisions.  CBS,  which  would  have 
been  hardest  hit  by  the  banning  of 
exclusive  time  options,  promptly 

advised  its  affiliates  that  the  stay 
was  the  "most  constructive  news  to 
date"  in  its  fight  against  the  regu- lations. 

Meanwhile,  NBC  and  CBS  last 
Wednesday  served  the  Solicitor 
General  of  the  United  States  as 
well  as  FCC  General  Counsel  Tel- 

ford Taylor  with  their  notices  of 
appeal  to  the  Supreme  Court.  Every 
effort  was  being  made,  it  was  said, 
to  expedite  the  hearing  on  the  jur- 

isdictional phase  prior  to  the  sum- mer recess. 
In  the  normal  course,  the  record 

in  the  proceedings  will  be  certified 
from  the  statutory  three- judge 
court  and  briefs  filed  prior  to  argu- 
ment. 

The  Anti-Trust  Suits 
On  another  front,  signs  were 

plentiful  that  there  would  be  no 
great  haste  in  the  trial  of  Govern- 

ment anti-trust  suits  against  RCA- 
NBC  and  CBS,  filed  Dec.  31  in  Chi- 

cago and  attacking  practically  the 
same  practices  covered  in  the  chain- 
monopoly  regulations  of  the  FCC. 
The  Federal  District  Court  in  Chi- 

cago has  granted  postponements 
until  March  27  for  the  filing  of 
motions,  preparatory  to  the  answers 
to  the  bills  of  complaint,  and  the 
cases  have  been  consolidated  under 

a  single  judge— John  P.  Barnes — ■ 
as  against  individual  judges  previ- 

ously designated. 
The  preliminary  motions  unques- 

tionably <vill  seek  dismissal  of  the 
proceedings.  It  already  has  been 
contended  informally  that  most  of 
the  issues  raised  in  the  anti-trust 
suits  are  moot,  since  the  practices 
complained  of  in  many  instances  no 
longer  exist.  Moreover,  since  sev- 

eral of  the  issues  such  as  time  op- 
tions, exclusivity,  and  dual  net- 

work operation  are  in  a  measure 
covered  in  the  pending  litigation,  it 

obviously  is  deduced  that  the  net- {Continued  on  page  50) 

War,  Seasonal  Factors  Hit  Networks 

Cancellations  Partially 

Offset  by  Addition 
Of  New  Series 

WARTIME  rationing  of  tin  for 
canned  foods  resulted  in  cancella- 

tion of  three  CBS  programs  last 
week,  two  sponsored  by  Campbell 
Soup  Co.,  Camden,  and  one  spon- 

sored by  General  Foods  Corp.,  New 
York.  The  latter  advertiser,  how- 

ever, partially  offset  the  loss  by  an- 
nouncing that  a  new  CBS  series 

would  be  started  in  the  time  va- 
cated by  one  of  the  Campbell  Soup 

programs. Discontinuance  of  a  number  of 
other  network  programs,  an- 

nounced during  the  week,  were 
in  part  due  to  the  conclusion  of 
winter  seasonal  campaigns  and  in 
part  to  revision  of  advertising 
plans,  normal  occurrences  in  ad- 

vertising and  not  to  be  blamed  on 
the  war. 

Still  Optimistic 
The  general  feeling  among  the 

buyers  and  sellers  of  time  continued 
to  be  optimistic,  on  the  basis  that 
the  major  users  of  national  net- 

work time  are  manufacturers  of 
products  consumed  in  great  quanti- 

ties by  the  general  public,  whose 

needs  must  be  served  in  time  of 
war  as  well  as  in  peacetime,  and 
that  the  present  shortages  are 
chiefly  in  packaging  materials  for 
which  substitutes  will  be  found. 

The  two  programs  which  Comp- 
bell  is  discontinuing  as  of  April  3 
are  The  Man  I  Married,  advertis- 

ing canned  pork  and  beans  as  well 

as  soups,  and  Fletcher  Wiley's talks.  Both  are  handled  by  Ward 
Wheelock  Co.,  Philadelphia. 

In  the  time  vacated  by  the  Wiley 
program.  General  Foods  will  start 
We  Love  &  Learn,  daytime  serial 
which  the  company  has  used  on 
transcriptions  in  various  markets 
for  various  products  under  the 
title  As  the  Twig  Is  Bent.  On  a 
CBS  network  of  90  stations,  the 
program  will  start  April  5  as  a 
Monday-through-Friday  afternoon 
quarter  hour,  advertising  Grape 
Nuts.  Young  &  Rubicam  is  agency. 

Curtailment  of  canning  tin  will 
also  cause  a  shift  in  the  commer- 

cials on  the  Lanny  Ross  program 
of  songs,  it  is  understood.  Spon- 

sored by  Campbell  Soup  for 
Farnco  -  American  spaghetti  on 
CBS,  it  is  believed  the  program 
will  soon  promote  the  sale  of  a 

short  list  of  the  company's  concen- 
trated heavy  stock  soups,  least  af- 

BROADCASTING  •  Broadcast  Advertising 

fected  by  the  tin  rationing  orders. 
Canning  restrictions  on  coffee 

caused  General  Foods  to  stop  its 
Kate  Hopkins  broadcasts  on  CBS 
for  Maxwell  House  Coffee  after 
April  3.  Program  was  placed 
through  Benton  &  Bowles,  New 
York,  which  also  handles  the  We, 
the  Abbots  program  on  N.BC,  spon- 

sored by  Best  Foods  Inc.,  New 
York,  for  Hellman's  Mayonnaise 
and  Nucoa,  which  is  also  discon- 

tinuing as  of  April  3. 
P&G  Changes 

Procter  &  Gamble  Co.,  Cincin- 
nati, one  of  the  largest  users  of 

daytime  serials,  is  discontinuing 
The  O'Neills  and  The  Story  of 
Mary  Marlin,  both  on  CBS,  as  of 
March  27.  The  latter  program  is 
also  broadcast  on  NBC  and  on 
March  27  the  sponsor  will  drop  six 
Pacific  Coast  stations  and  all  CBC 
stations  from  that  network,  Comp- 
ton  Adv.  Inc.,  New  York,  handles 
The  O'Neills  for  Ivory  Soap;  Ben- 

ton &  Bowles,  New  York,  places 
Mary  Marlin  for  Ivory  Snow. 

These  cancellations  are  believed 
to  be  part  of  one  of  the  P&G  peri- 

odic revisions  of  its  advertising. 
The  company  has  recently  in- 

creased its  activities  in  evening  ra- 
dio, last  week  starting  Junior  Miss, 
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No  Special  Tax  on  Advertising 

In  Revenue  Plan  of  Treasury 

Many  Radio-Advertised  Products  Are  Affected; 
Corporation  Imposts  Are  Before  Committee 

with  Shirley  Temple  in  the  name 
role,  on  a  70-station  CBS  netwark, 
in  addition  to  the  Ransom  Sherman 
evening  show  on  65  CBS  stations. 
Compton  Adv.  for  Ivory  and  Black- 
ett-Sample-Hummert,  New  York, 
for  Dreft,  handle  Junior  Miss,  with 
Compton  also  placing  the  Sherman 
broadcasts  for  Ivory. 

Another  soap  manufacturer,  Col- 
gate-Palmolive-Peet  Co.,  Jersey 
City,  on  March  27  drops  Myrt  & 
Marge  from  CBS,  on  which  this 
serial  has  run  for  more  than  11 
years.  Sherman  &  Marquette,  Chi- 

cago, is  agency  for  Super-Suds, 
which  Myrt  &  Marge  advertised. 
NBC  will  lose  two  seasonal  ad- 

vertisers this  month.  Sherwin-Wil- 
liams Co.,  Cleveland,  winds  up  its 

Sunday  afternoon  series  of  Metro- 
politan Auditions  of  the  Air  on 

March  22  at  the  end  of  its  annual 
contest  to  discover  new  opera 
voices.  This  institutional  campaign 
for  the  paints  and  varnishes  made 
by  the  sponsor  is  handled  by  War- 

wick &  Legler,  New  York.  End  of 
the  winter  cold  season  also  means 
an  end  for  The  Nichols  Family  of 
Five  which  Vick  Chemical  Co.,  New 
York,  has  been  sponsoring  for  its 
cold  remedies.  Agency  is  Morse  In- 

ternational, New  York. 

Luckies  Slicing 

American  Tobacco  Co.,  New 
York,  on  March  25  drops  12  sta- 

tions from  the  110-station  NBC 
Network  currently  carrying  the 
Wednesday  night  Kay  Kyser's  Col- 

lege of  Musical  Knowledge  for 
Lucky  Strikes,  following  its  Feb. 
6  reduction  of  12  stations  in  the 
lineup  for  Information  Please,  also 
on  NBC  for  the  same  cigarettes. 
No  specific  reason  for  the  cut- 
downs  was  advanced  by  Lord  & 
Thomas,  New  York,  agency  in 
charge. 

Mutual's  only  cancellation  of  the 
week  is  Front  Page  Farrell,  spon- 

sored by  Anacin  Co.,  Jersey  City. 
Program,  placed  through  Blackett- 
Sample-Hummert,  New  York,  ends 
March  20. 

International  Silver  Co.,  Meri- 
den.  Conn.,  on  March  27  is  discon- 

tinuing the  CBC  stations  carrying 
Silver  Theatre,  but  the  program 
continues  on  CBS.  Young  &  Rubi- 
cam.  New  York,  is  agency.  Offset- 

ting this,  however,  the  Texas  Co., 
for  its  Canadian  representative, 
McColl  Frontenac  Oil  Co.,  on 
March  8  added  13  CBC  stations  to 
its  Fred  Allen  broadcasts  on  CBS. 
Program,  which  on  that  date  moved 
into  a  Sunday  evening  hour  from 
its  former  Wednesday  evening  spot, 
is  handled  by  Buchanan  &  Co., 
New  York. 

Renewals  Last  Week 

Among  renewals  of  the  last  week 
were:  General  Foods  Corp.,  When 
a  Girl  Marries  and  Portia  Faces 
Life,  daytime  serials  on  NBC  re- 

newed for  52  weeks  through  Ben- 
ton &  Bowles ;  Miles  Labs.,  Elk- 

hart, Ind.,  News  of  the  World  on 
-32  NBC  stations  for  52  weeks 
through  Wade  Adv.  Agency;  S.  C. 
■Johnson  &  Son,  Fibber  McGee  & 
Molly  on  NBC  for  52  weeks 
through  Needham,  Louis  &  Brorby. 
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THOUGH  not  striking  at  radio  or 
advertising  specifically,  and  sug- 

gesting no  specific  imposts  either 
by  way  of  a  special  tax  on  broad- cast revenues  or  a  franchise  tax  on 
radio  facilities,  the  tax  proposals 
made  by  Secretary  of  the  Treas- 

ury Henry  Morgenthau  Jr.  to  the 
House  Ways  &  Means  Committee 
last  week  included  several  specific 
recommendations  for  levies  on 
products  manufactured  by  some  of 
radio's  biggest  advertisers. 

The  hearings  resume  this  week 
with  Randolph  Paul,  Mr.  Morgen- 
thau's  advisor,  scheduled  to  testi- 

fy and  to  be  followed  by  repre- 
sentatives of  the  various  industries 

affected.  Later  the  committee  will 
frame  its  own  bill,  in  which  the 
long-discussed  taxes  on  advertis- 

ing, including  radio,  may  be  re- vived. 
Included  in  the  excise  proposals 

by  the  House  are  new  and  higher 
levies  on  gasoline  and  oil,  car- 

bonated soft  drinks,  candies  and 
chewing  gum,  cigarettes,  tobacco, 
wines  and  beers,  transportation, 
communications  and  life  insurance. 

Beers,  which  figure  large  in  local 
and  spot  advertising  face  levies 
of  $8  per  barrel,  an  increase  of 
25%.  There  is  also  an  increased 
schedule  on  wines,  ranging  from 
IV2  cents  additional  per  half -pint 
to  35  cents  per  gallon  on  wines  with 
an  alcoholic  content  of  more  than 21%. 

Communical/ions,  including  tele- 
phone toll  service,  telegraph,  cable 

and  leased  wires,  will  be  asked  to 
yield  an  additional  $24,500,000  if 
Congress  adopts  the  proposals. 
Local  telephone  bills  and  coin- 
operated  telephones  may  have  to 
contribute  $53,300,000  in  addition 
to  present  levies. 

No  Network  Wire  Tax 
No  new  tax  on  radio  network 

wires  was  foreseen,  inasmuch  as 
the  Treasury  in  its  proposals  did 
not  suggest  that  it  would  deviate 
from  last  year's  bill  regarding 
leased  wires.  Radio  lines  were  ex- 

empted in  the  last  bill.  Present 
Treasury  proposals  call  for  an  in- 

crease from  10%  to  15%  on  "leased 
wires"  but  no  conclusions  can  be 
drawn,  tax  experts  warn,  until 
the  hearings  are  completed  and 
the  final  structure  of  the  new  bill 
is  known. 

Based  on  percentage  gain  in  tax, 
gasoline  and  lubricating  oils  would 
be  called  upon  for  the  greatest 
contribution  in  the  proposed  sched- 

ule. The  gas  tax  would  be  increased 
100%  and  lubricating  oils  121%. 

Candies  and  chewing  gum,  on 
which  there  is  no  present  tax, 
will  be  asked  to  pay  15%  of  the 
.manufacturers'  sales  price.  Cigars, 
with  a  new  rate  schedule  of  taxes, 
are  expected  to  yield  $13,100,000 
in  additional  revenues.  Cigarettes, 

now  paying  a  Federal  tax  of  $3.25 
per  thousand,  may  come  under  a 
new  schedule  which  will  tax  10c 
brands  at  $3.50  per  thousand  and 
15c  brands  at  $4  per  thousand. 
A  significant  departure  in  the 

tax  setup  is  the  legislation  pro- 
posed by  the  Treasury  which  would 

require  employers  to  withhold  from 
wage  and  salary  payments  up  to 
10%  of  the  amount  by  which  those 

payments  exceed  the  employes'  ex- emptions. For  a  married  man  with 
one  child,  for  example,  the  exemp- 

tion would  be  about  $40.50  per 
week. 

Under  the  same  plan,  corpora- 
tions would  be  required  to  with- 

hold 10%  of  all  interest  and  divi- 
dend payments. 

Radio,  along  with  all  other  busi- 
ness, will  feel  the  pinch  of  higher 

corporation  taxes.  These  will  dip 
far  down  to  the  lower  income  cor- 

porations, with  an  increase  of  from 
6%  to  16%  in  surtaxes  on  corpora- 

tions with  net  incomes  of  less  than 
$25,000  and  increases  from  6%  to 
31%  on  corporations  with  net  in- 

comes of  over  $25,000.  Some  relief 
is  provided  in  the  proposals  for 
10%  tax  credits  on  corporations 
having  a  current  year  surtax  net 
income  less  than  the  average  sur- 

tax net  income  for  the  base  years 
1936-39. 

As  to  Advertising 
Advertising  came  in  for  only 

momentary  discussion  at  the  hear- 
ing Monday  and  no  specific  con- 

clusions were  brought  to  light.  Fol- 
lowing a  discussion  by  Mr.  Paul 

on  a  proposal  by  the  Treasury  to 
return  "additional  taxes"  above 
"marginal  rates"  to  corporations 
after  the  war,  Rep.  Robertson 
(D-Va.)  asked  if  advertising  pro- 

grams launched  by  corporations  for 
increased  business  would  come  un- 

der the  heading  of  "new  and  addi- 
tional equipment  or  otherwise", 

as  included  by  the  Treasury  in  the 
basis  for  return  of  additional  taxes. 
Mr.  Paul  replied  that  advertising 
had  not  been  considered  but  gave 
no  indication  that  it  would  not  be. 

Paramount  on  75 
TO  PROMOTE  the  new  picture 
"The  Fleet's  In",  Paramount  Pic- 

tures, New  York,  on  March  27  will 
sponsor  a  special  program  on 
seventy-five  MBS  stations,  orig- 

inating from  Hollywood.  Agency  is 
Buchanan  &  Co.,  New  York. 

Anne  Director  Joins  Sterling 
ANNE  DIRECTOR  has  been  named 
to  handle  timebuying  and  radio  ad- 

vertising activities  for  Sterling  In- 
surance Co.,  Chicago,  one  of  the  larg- 

est and  oldest  users  of  national  spot 
radio  in  the  insurance  field.  The  firm 
is  I  planning  an  expansion  of  radio 
schedules.  Miss  Director  was  formerly 
in  charge  of  radio  for  J.  Walter 
Thompson  Co.  on  the  Pacific  Coast 
and  later  was  with  Raymond  Speetor 
Co.,  New  Tork.  Neal  Adv.  Agency, 
Chicago,  has  the  Sterling  account. 

Many  Applications 
Slated  for  Hearing 

Petitions    for    New  Stations, 

Better  Facilities  Included 

FIRST  to  feel  the  effect  of  the 
FCC's  newly-established  policy  of  1  j 
hearing  individually  all  applica-  '! tions  for  new  facilities  which  would 
involve  the  use  of  critical  mate- 

rials under  the  present  emergency 
[Broadcasting,  March  2]  were 
17  applications  for  new  stations 
and  two  for  increased  facilities, 
which  the  FCC  last  week  desig- 

nated for  hearings. 

The  Commission  on  Tuesday  or-  ' 
dered  for  hearing  the  new  sta- 

tion applications  of  Radio  Co. 
of  Annapolis,  Annapolis,  Md. 
(Dyke  Cullum  and  Harry  R.  Eng- 

land), seeking  250  watts  on  1040 
kc.  limited  time;  The  Walmac  Co., 
Alice,  Tex.  (W.  W.  McAllister  and 
Howard  W.  Davis),  250  watts  full- 
time  on  1230  kc;  Edward  E. 
Reeder,  Seattle,  250  watts  on  1600 
kc;  Granite  City  Radio  Broadcast 

Co.,  Murray,  Utah,  250  watts  full- time  on  1490  kc.  The  Walmac  Co. 
is  also  licensee  of  KMAC,  San 
Antonio. 

Joint  Hearings  Reopened 

The  administrative  board  on 

Thursday  augmented  the  list  by  re- 
opening for  further  hearing  the 

consolidated  hearings  of  Utica 
Broadcasting  Corp.,  Midstate 
Broadcasting  Corp.  and  Utica  Ob- 

server-Dispatch Inc.,  all  in  Utica, 
the  first  two  seeking  250  watts  on 
1450  kc.  and  the  last  1,000  watts 
on  1470  kc. ;  Jefferson  Broadcasting  j  1 
Corp.,  George  Johnston  Jr.,  and  , 
WBAM  Inc.,  all  in  Birmingham, 

Ala.,  and  asking  250  watts  full- 
time  on  1340  kc. ;  Hennessy  Broad- 

casting Co.  and  Barclay  Craig- 
head, both  in  Butte,  Mont.,  apply- 

ing for  250  watts  on  1490  kc. ; 
Nashville  Broadcasting  Corp.  and 
Tennessee  Radio  Corp.,  Nashville, 
applicants  for  250  watts  on  1240 
kc;  Air  Waves  Inc.  and  Louisiana 
Communications  Inc.,  both  Baton 
Rouge,  La.,  and  seeking  250  watts 
on  1400  kc.  In  addition  the  applica-  j 
tion  of  Newark  Broadcasting  Corp. 
for  a  new  station  on  620  kc.  with  ] 
5,000  watts  unlimited  was  ordered 
reopened.  1 

Those  seeking  the  improved  f  acili-  i 
ties  were  WRAL,  Raleigh,  applying  tl 
for  a  change  in  frequency  from  its  ii 
present  1240  kc.  to  850  kc.  with 
an  increase  from  250  watts  to  1,000  s 
watts  night  and  5,000  day  and  a  !  I, 
directional  antenna  at  night,  and  t 
by  WRUF,  Gainesville,  Pla.,  for  a  s 
directional  for  night  use  and  in-  I 
crease  in  hours  of  operation  from  < 
limited  to  unlimited  time.  *  ' 

The  FCC  on  March  3  denied  the  \  J 
petition  of  Edward  J.  Doyle,  oil , 
station  operator  of  Rochester,  N. 
Y.,  for  a  new  standard  broadcast-  j 
ing  station  in  that  city  to  operate  j 
with  250  watts  on  1240  kc.  Mr.  !  j 
Doyle  asked  for  the   assignment  s 

now  occupied  by  WSAY,  Rochester, ' 
which  proposes  to  shift  to  1370  kc.  |  l( 
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Nationwide  Tour  of  Stations 

Planned  by  Top  NBC  Officials 

'War  Clinics'  to  Cover  Problems  Faced  by  Both 
Network  and  Affiliates;  Regional  Meetings 

Hedges 

A  DOZEN  TOP  NBC  executives 
will  go  on  tour  next  week,  starting 
a  swing  around  the  country  for  a 
series  of  "radio  war  clinics"  to 

which  every  NBC 
affiliate  has  been 
invited. 
Arranged  by 

William  S.  Hed- 
ges, vice  -  presi- 

dent in  charge  of 
stations,  in  co- 

operation with 
the  members  of 

the  network's 
station  planning 
and  advisory 

committee,  the  clinics  will  be  held 
as  two-day  sessions  in  each  geo- 

graphical section  of  the  country, 
so  no  broadcaster  may  be  put  to 
undue  expense  of  either  time  or 
money  in  attending. 

Plans  for  the  Year 

With  the  effects,  known  and 
probable,  of  the  war  on  broadcast- 

ing as  the  basic  topic,  the  network 
spokesmen  will  outline  their  plans 
for  1942,  dealing  with  program- 

ming, sales,  sales  promotion,  pub- 
licity and  public  relations. 

The  problems  of  giving  Govern- 
ment agencies  the  best  and  most 

efficient  cooperation,  and  of  main- 
taining a  balanced  program  sched- 

ule while  doing  so;  of  finding  new 
business  to  replace  that  lost  be- 

cause of  war  priorities;  of  changes 
in  the  relationship  of  network  to 
stations,  etc.,  will  be  discussed, 
with  the  network  speakers  explain- 

ing how  they  are  attempting  to 
solve  them  and  the  stations  invited 
to  give  their  ideas  on  each  subject. 
Each  meeting  will  conclude  with 
an  open  forum  for  questions  from 
stations. 

First  meeting  will  be  held  in 
New  York,  at  the  Waldorf-Astoria, 
March  16-17,  with  Paul  W.  Moren- 
cy,  WTIC,  Hartford,  committee- 

man representing  District  1,  pre- 
siding. NBC  stations  in  District  2 

will  meet  March  18-19  at  the 
Netherland  -  Plaza,  Cincinnati, 
where  James  D.  Shouse,  WLW, 
that  city,  representative  of  that 
district,  will  act  as  chairman. 
Harry  Stone,  WSM,  Nashville, 

committee  member  from  District 
4,  will  preside  over  the  meeting  for 
that  district,  to  be  held  at  the  Bilt- 
more  Hotel,  Atlanta,  March  20-21. 
The  second  week's  sessions  will 
start  with  one  for  District  5, 
scheduled  for  the  Baker  Hotel, 
Dallas,  Texas,  March  23-24,  with 
0.  L.  Taylor,  KGNC,  Amarillo, 
representative  of  the  district  on  the 
committee,  in  the  chair. 
The  next  meeting  will  be  held 

at  the  Drake  Hotel,  Chicago, 
March  26-27,  presided  over  by 
Stanley  Hubbard,  KSTP,  St.  Paul, 
committeeman  for  District  3.  The 
tour  will  wind  up  in  San  Francis- 

co, at  the  St.  Francis  Hotel,  March 
31-April  1,  with  a  combined  meet- 

ing of  Red  affiliates  located  in  Dis- 
tricts 6  and  7.  Ed  Yocum,  KGHL, 

Billings,  representing  District  6, 
and  Arden  X.  Pangborn,  KGW, 
Portland,  from  District  7,  will  act 
as  co-chairmen  for  this  meeting. 

Special  Problems 

Frank  E.  Mullen,  NBC  vice- 
president  and  general  manager, 
and  Frank  M.  Russell,  Washington 
vice-president  of  the  network,  will 
lead  the  discussion  of  "Radio's 
First  War"  at  the  meetings  in  New 
York  and  Chicago,  with  Mr. 
Hedges  conducting  this  session  at 
the  other  meetings. 

The  sessions  on  programming  in 
New  York,  Cincinnati  and  Chicago 
will  be  conducted  by  C.  L.  Men- 
ser,  program  manager,  with  Wil- 

liam Burke  Miller,  eastern  pro- 
gram manager,  taking  over  in  At- 
lanta and  Sidney  N.  Strotz,  west- 

ern division  vice-president,  han- 
dling the  programming  sessions  in 

the  West. 
Dr.  James  Rowland  Angell,  NBC 

counsellor  for  public  service  pro- 
grams, will  attend  the  meetings  in 

the  East  and  Midwest  to  discuss 
the  problems  in  this  field  created 
by  the  war  and  the  need  for  educat- 

ing the  listening  public  in  their 
part  in  the  nation's  war  effort. 
Thomas  D.  Rishworth,  director  of 
public  service  programs,  will  lead 
this  discussion  at  the  Dallas  ses- 

sion. Jennings  Pierce,  station  rela- 
tions manager  for  NBC's  western 

division  and  also  in  charge  of  West 
Coast  public  service  programs,  will 
conduct  the  San  Francisco  session. 

Roy  C.  Witmer,  vice-president  in 

'Aldrich'  Day  Test 
GENERAL  FOODS  Corp.,  New 
York,  on  March  23  starts  a  day- 

time test  campaign  of  transcribed 
versions  of  the  NBC  Thursday 
night  program  The  Aldrich  Family 
in  five  markets.  New  York,  Dallas, 
Richmond,  Seattle  and  Oklahoma 
City.  To  be  heard  Saturday  and 
Sunday  mornings  at  varied  times, 
the  half-hour  program  will  pro- 

mote Postum.  Agency  is  Young  & 
Rubicam,  New  York.  These  tran- 

scriptions will  also  be  broadcast  on 
seven  stations  on  Saturday  morn- 

ings in  the  interest  of  Post  Toast- 
ies.  Campaign  is  an  experiment  and 
may  or  may  not  be  continued  or 
expanded,  according  to  Benton  & 
Bowles,  New  York,  agency  for 
Post  Toasties. 

charge  of  sales;  Ken  R.  Dyke,  di- 
rector of  promotion,  and  Charles  B. 

Brown,  sales  promotion  manager, 
will  have  charge  of  the  part  of 
each  meeting  devoted  to  those 
topics,  discussing  the  problems  of 
both  network  and  stations  in  secur- 

ing business  in  the  face  of  the 
changing  economy  of  war.  Albert 
E.  Dale,  director  of  information, 
will  direct  the  discussion  of  pub- licity. 

Station  Relations 
Sheldon  B.  Hickox  Jr.,  manager 

of  station  relations,  and  James  M. 
Gaines,  of  that  department,  will 
also  make  the  tour  of  district  meet- 

ings, assisting  Mr.  Hedges  in  dis- 
cussing the  general  station  rela- 

tions situation  as  well  as  in  going 
over  the  particular  problems  of  in- 

dividual affiliates.  Harry  C.  Kopf, 
central  division  vice-president,  will 
pax'ticipate  in  the  Cincinnati  and 
Chicago  meetings. 

At  the  dinner  session  of  each 
two-day  meeting,  either  Max  Jor- 

dan, chief  of  NBC's  European 
staff,  or  Alex  Dreier,  former  NBC 
correspondent  in  Berlin,  who  left 
that  city  just  before  the  attack 
on  Pearl  Harbor  brought  the 
United  States  into  active  conflict 
with  the  Axis,  will  give  an  off- 

TALENTED  TIMEBUYERS  substituted  for  housewives  at  an  exhibition 
program  of  John  Reed  King's  The  Missus  Goes  A-Shopping,  given  by 
WABC,  New  York,  as  its  entertainment  at  the  March  4  meeting  of  the 
Radio  Executives  Club  of  New  York.  Facing  the  mike  and  the 
luncheon  guests  are  (1  to  r)  :  Linnea  Nelson,  J.  Walter  Thompson  Co.; 
Beth  Black,  Joseph  Katz  Co.;  John  Hymes,  Lor-I  &  Thomas,  president 
of  the  REC;  Mr.  King;  Helen  Thomas,  Spot  Broadcasting;  Al  Taranto, 
Ted  Bates  Inc.;  Dick  Swift,  producer  of  the  program.  Out-of-town  sta- 

tion men  who  enjoyed  the  performance,  which  was  transcribed  for  broad- 
cast on  WABC,  were  John  Carey,  WIND ;  Ken  Soble,  CHML,  Hamilton, 

Ont.;  Art  Croghan,  WJBK;  Ted  Arnold,  WHBF;  Jack  de  Russy,  KDKA; 
Maxon  Bevens,  KGHF;  Dale  Robertson,  WBAX;  Thad  Holt,  WAPI. 

the-record  talk  of  conditions 
abroad,  based  on  their  personal  ex- 

periences. Both  of  these  correspend- 
ents  are  home  on  leave. 
In  announcing  the  series  of 

"radio  war  conferences",  Mr. 
Hedges  said  that  the  chief  purpose 
of  the  meetings  is  to  achieve  a 
better  understanding  of  the  prob- 

lems which  the  war  has  brought 

to  radio's  doorstep  on  both  sides — 
a  better  understanding  by  the  net- 

work executives  of  the  problems 
confronting  the  individual  stations 
and  by  the  station  owners  and  man- 

agers of  the  network's  problems — - so  that  together  they  will  be  able 
to  continue  their  operations  in 
these  troubled  times  in  the  best  in- 

terests of  the  nation  and  the  list- 
eners who  make  up  the  nation. 

Procter  &  Gamble  Opens 

Shirley  Temple  Program 
PROCTER  &  GAMBLE  Co.,  Cin- 

cinnati (Ivory  Snow,  Dreft),  on 
March  4  started  Junior  Miss  on 
CBS,  Wednesday,  9-9:30  p.m. 
(EWT).  Featuring  Shirley  Tem- 

ple, child  actress,  series  is  based  on 
the  Sally  Benson  New  Yorker  mag- 

azine stories,  with  radio  adapta- 
tions by  Doris  Gilbert.  Hugh 

Brundage  is  principal  announcer. 
Straight  commercials  are  being 
split  among  four  products  with  re- 

gional cut-ins.  Mann  Holiner,  West 
Coast  manager  of  Benton  &  Bowles, 
agency  servicing  the  account,  pro- 

duced the  opening  broadcast. 
In  Hollywood  for  the  initial 

broadcast  were  Kirby  Hawkes, 

head  of  the  agency's  New  York  ra- dio department;  James  E.  Rogers 
Jr.,  agency  vice-president  in  charge 
of  the  account;  Burt  Prager,  New 
York  talent  director  of  Benton  & 
Bowles,  and  Ed  Wolff,  head  of  Ed 
Wolff  Assoc. 

Conoco's  Spot  Drive 
CONTINENTAL  OIL  Co.,  Ponca 
City,  Okla.,  will  use  175  stations 
in  a  nation-wide  spot  radio  cam- 

paign for  Conoco  Nth  Motor  Oil. 
Dramatized  one-minute  announce- 

ments, cut  by  NBC  Radio  Record- 
ing Division,  will  be  used  on  a 

varying  schedule,  running  up  to  as 
many  as  104  times  a  week.  Cam- 

paign will  start  in  April,  with  lay- 
off during  May,  and  resume  in  June 

for  the  summer,  according  to 
Tracy-Locke-Dawson,  New  York, the  agency. 

Rose  to  Tracy-Locke 
WILLIAM  ROSE,  formerly  direc- 

tor of  continuity  of  Associated  Mu- 
sic Publishers  recorded  program 

service,  has  joined  Tracy-Locke- 
Dawson,  New  York,  as  radio  direc- 

tor, succeeding  Milton  Burgh  who 
was  inducted  into  the  Army  last 
week.  Starting  in  radio  in  1929 
with  KDKA,  Pittsburgh,  as  writer, 
producer  and  finally  production 
manager,  Mr.  Rose  was  radio  direc- 

tor of  Walker  &  Downing,  Pitts- 
burgh, prior  to  joining  AMP. 

AMP  Adds  Catalog 

ASSOCIATED  MUSIC  Publishei-s aimoimees  that  the  musical  catalog  of 
Pro  Art  Publications,  including  works 
for  string  orchestra,  wind  ensemble, 
instrumental  solo  and  concert  band, 
luis  been  added  to  the  copyrights 
whicli  may  now  be  broadcast  exclu- 

sively under  the  AMP  license. 
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OFF  Conferences 

To  Guide  Issuance 

Of  Time  Priorities 

Will   Advise  Broadcasters 
What  Is  to  Be  Stressed 

FOLLOWING  this  week's  final 
conferences  of  agency,  network  and 
station  committees  with  public  re- 

lations executives  of  the  various 
Government  agencies  charged  with 
war  duties  [Broadcasting,  March 
2],  the  Office  of  Facts  &  Figures, 
which  arranged  and  directed  the 
parleys  and  which  is  charged  with 
acting  as  the  clearing  house  for 
all  Government  broadcasts,  expects 

to  issue  its  so-called  "priorities" 
covering  Government  announce- 

ments and  transcriptions. 
Exactly  how  the  priorities  sys- 

tem will  work — and  it  is  hoped  to 
have  the  full  directions  in  the 
hands  of  all  key  radio  executives 
by  early  April — was  explained  by 
Archibald  MacLeish,  OFF  chief,  in 
his  closed-circuit  talk  to  the  in- 

dustry Feb.  28.  This  talk  was  or- 
dered to  be  ofF-the-record  but  its 

basic  theme  had  previously  been 
made  public  to  the  trade. 

What  to  Stress 

Those  in  charge  of  radio  pro- 
grams will  be  advised  from  week 

to  week  what  phase  of  the  war  ef- 
fort to  stress,  so  that  radio  will 

not  be  cluttered  with  repetitious 
and  uncoordinated  war  announce- 

ments. OFF  will  not  tell  the  broad- 
casters and  their  sponsors  what  to 

put  on  the  air ;  rather  it  will  simply 
tell  them  what  to  stress  each  week. 
There  will  be  no  "orders"  from 
Washington,  but  simply  a  set  of 
themes  to  serve  as  guideposts  to 
what  Washington  wants  stressed  at 
a  particular  period. 

The  agency-network  committee  is 
already  at  work  on  charts  which 
will  be  used  periodically  to  show 
what  network  sponsored  and  sus- 

taining shows  are  carrying  par- 
ticular war  appeals.  Stations  will 

be  asked  to  fit  their  local  war 
program  schedules  into  such  charts. 
Meanwhile,  the  OFF  has  already 
sent  to  all  stations  a  set  of  "basic 
information  themes"  to  be  studied 
in  preparation  for  the  priorities 
lists  to  be  issued  later. 

This  week's  sessions  of  the  ra- 
dio advertising  industry  commit- 
tees with  OFF  will  bring  them 

together  with  Shannon  Allen,  ra- 
dio director,  Dept.  of  Interior;  Pat 

Weaver,  Office  of  the  Coordinator 
of  Inter- American  Affairs  (Rocke- 

feller Committee) ;  Clinton  Mosher, 
Maritime  Commission.  This  is  to 
be  the  last  of  the  series  of  four 
weekly  meetings,  called  in  Wash- 

ington on  Tuesdays  and  Fridays, 
as  a  preliminary  to  the  issuance 
of  the  priorities  list.  The  meetings 
are  conducted  by  William  B.  Lewis, 
OFF  radio  director,  and  Douglas 
Meservey,  his  assistant. 

It  is  expected  that  more  of  the 
closed-circuit  talks  vAth  broadcast 
executives  and  their  staffs  will  be 
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More  'Closed  Circuits' 
MORE  "closed-circuit"  and 
off-the-record  talks  to  the 
broadcasters,  giving  back- 

ground material  to  assist 
program  builders  and  com- mentators in  the  handling  of 
Government  war  news,  will 
probably  be  scheduled  in  the 
near  future  by  OFF.  Army, 
Navy  and  WPB  officials  will 
speak  via  network  lines  but 
not  for  broadcast.  Thus  far 
the  broadcasters  have  heard 
two  such  talks — one  by  Byron 
Price,  Director  of  Censorship, 
and  the  other  by  Archibald 
MacLeish,  Director  of  the 
OFF. 

Longines  Programs 
LONGINES  -  WITTNAUER 
Watch  Co.  launches  a  nation-wide 

campaign  this  spring  with  Wor'ld's Most  Honored  Music,  half-hour 
transcription  series  cut  by  NBC 
Radio  Recording  Division,  to  be 
heard  on  more  than  150  stations. 
The  programs  will  consist  of  classi- 

cal music  played  by  a  group  of  New 
York  Philharmonic  Symphony  mu- 

sicians, under  the  direction  of 
Mishel  Piastre.  Agency  is  Arthur 
Rosenberg  Co.,  New  York. 

STANDARD  BRANDS.  New  York, 
has  appointed  Arthur  Kudner,  New 
York,  for  its  Fleischmann's  Yeast  for 
bakers  and  bakery  products.  Advertis- 

ing plans  are  not  yet  made. 

TO  SERVE  as  a  clearing  house  for 
foreign-language  broadcasts,  the 
Office  of  Facts  &  Figures  has  es- 

tablished a  radio  section  in  its 
Foreign  Language  Division,  with 
Lee  Falk  as  chief  of  radio.  Mr. 
Falk  joined  OFF  several  weeks 
ago,  coming  from  Westheimer  & 
Co.,  St.  Louis  agency,  of  which  he 
was  radio  director. 

Preliminary  to  setting  up  an 
exchange-of -program-ideas  service, 
Mr.  Falk  by  arrangement  with 
John  Shepard  3d,  chairman  of  the 
Broadcasters  Victory  Council,  last 
week  appointed  a  special  advisory 
council  of  managers  of  stations 
prominent  in  the  foreign-language 
field.  Members  are  Joseph  Lang, 
WHOM,  Jersey  City;  W.  H.  Reu- 
man,  WWRL,  Woodside,  Long  Is- 

land; C.  Merwyn  Dobyns,  KGER, 
Long  Beach,  Cal.;  Gene  T.  Dyer, 
WAIT-WGES,  Chicago;  Arthur 
Simon,  WPEN,  Philadelphia; 
James  F.  Hopkins,  WJBK,  Detroit. 

Script  Exchange 
The  radio  section  functions 

apart  from  the  OFF  Radio  Divi- 
sion headed  by  William  B.  Lewis 

but  will  work  in  close  collaboration. 

arranged  later.  Station  and  net- 
work chiefs  are  asked  to  bring 

their  key  men  into  the  studios  to 
hear  these  talks  and  to  invite  ex- 

ecutives from  independent  stations 
who  are  not  linked  into  the  net- 
works. 

Dixon  Pencil  Test 

JOSEPH  DIXON  CRUCIBLE  Co., 

Jersey  City,  is  using  one-minute 
transcriptions  three  times  a  week 
on  WGN,  Chicago,  and  five  times 
weekly  on  WOR,  New  York,  in  a 
test  radio  campaign  for  Ticon- 
deroga  pencils.  Copy  in  jingle 
form,  written  and  spoken  by  Phil 
Cook,  CBS's  Morning  Almanac 
man,  is  transcribed  by  Brincker- hoff  Studios,  New  York.  Campaign 
may  be  expanded  in  the  future,  ac- cording to  Federal  Adv.  Agency, 
New  York,  in  charge  of  the  ac- count. 

OFF  Appoints  Morris 

As  Agency,  Net  Liaison 
SEYMOUR  MORRIS,  account  ex- 

ecutive of  Compton  Adv.,  New 
York,  handling  P&G  accounts,  on 
March  10  will  join  the  Office  of 
Facts  &  Figures  in  Washington  as 
advertising  agency  and  network 
liaison  under  Douglas  Meservey, 
assistant  to  William  B.  Lewis, 
head  of  the  OFF  Radio  Division. 
He  will  work  with  the  industry 
committees  set  up  by  OFF  and  by 
the  Advertising  Council  [Broad- casting, Feb.  26]. 

Mr.  Lewis  left  Washington  by 
plane  last  Friday  to  consult  with 
the  Hollywood  Victory  Council,  set 
up  to  coordinate  West  Coast  ad- 

vertising activities  in  the  war  ef- 
fort, and  was  due  to  return  to 

Washington  this  Tuesday. 

Mr.  Falk  has  been  attending  the 
weekly  radio  conferences  called  by 
Mr.  Lewis  with  committees  of 
agencies,  stations  and  networks  and 
is  gearing  his  activities  with  theirs. 

The  advisory  council  will  serve 
as  a  sort  of  "committee  of  corre- 

spondence", with  no  formal  meet- 
ings scheduled  or  planned  for  the 

immediate  future,  according  to  Mr. 
Falk.  Stations  carrying  foreign- 
language  programs  are  asked  to 
consult  with  Mr.  Falk  on  their 

problems. Eventually  a  script  exchange  is 
planned,  and  already  the  section 
has  been  consulted  on  a  new  pro- 

gram, tentatively  titled  Uncle  Sam 
Speaks,  which  is  scheduled  to  be 
launched  over  WOV,  New  York, 
and  piped  to  the  stations  of  the 
Bulova  group.  It  is  being  produced 
by  Maurice  Dreicher,  New  York 
producer,  and  is  to  run  six  times  a 
week,  consisting  of  questions  and 
answers  about  the  Government 
agencies  and  their  war  activities 
three  times  weekly,  English  lessons 
twice  weekly  and  a  once  weekly 
feature  titled  Inside  Italy. 

This  show  will  start  in  Italian, 
and  later  be  reproduced  in  German. 
Like  others  of  the  same  character, 
it  will  be  made  available  through 
OFF  in  script  form  in  English, 
Italian  and  German  and  will  be  re- 

leased to  stations  requesting  it.  No 
bans  will  be  imposed  on  sponsor- ship. 

Rockefeller  Office 

Radio  Is  Revamped 

New  Functions  Are  Assumed 

By  Francisco,  Aylesworth 
REVAMPING  of  the  radio  setup 
of  the  Office  of  the  Coordinator  of 
Inter-American  Affairs  (Rocke- 

feller Committee)  has  been  com- 
pleted and  reassignments  of  du- 

ties  are  now  in  progress  under  f 
direction  of  Don  Francisco,  who 
now  holds  the  title  of  director  of 
the  Radio  Division  and  who  is 

dividing  his  time  between  Wash- 
ington and  New  York. 

Mr.  Francisco,  former  presi- 
dent of  Lord  &  Thomas,  holds  a 

position  under  Nelson  Rockefeller 
parallel  to  that  of  John  Hay  Whit- 

ney, director  of  the  Motion  Pic- 
ture Division,  and  Francis  A.  Jam- 

ieson,  director  of  the  Press  Divi- 
sion. The  former  Communications  j 

Division  which  he  headed  exists  no 
longer.  M.  H.  Aylesworth,  former 
president,  who  was  radio  director 
under  Mr.  Francisco  in  the  old 
setup,  becomes  a  special  assistant 
to  Mr.  Rockefeller,  continuing  to 
serve  as  a  $1  a  year  man. 

Associate  director  of  the  Radio 
Division  is  John  W.  G.  Ogilvie,  for- 

merly in  Spain,  Argentina  and 
Chile  for  IT&T,  who  recently  han- 

dled IT&T's  broadcasting  station in  Puerto  Rico. 

Stafif  Being  Assembled 
The  staff  is  still  being  mustered 

and  assignments  in  New  York  and 
Washington  are  not  yet  completed. 
Among  staffmen  already  function- 

ing in  the  Radio  Division  are 
Pat  Weaver,  former  advertising 
manager  of  American  Tobacco  Co. 
and  former  Young  &  Rubicam  ra- 

dio chief  in  New  York  and  Holly- 
wood; Russell  Pierce,  former  vice- 

president  of  J.  Walter  Thompson 
Co.  in  charge  of  offices  in  Argen- 

tina and  Chile;  John  Clarey,  for- 
mer export  advertising  manager  of 

Bristol-Myers  Co.;  Guy  Hickok, 
formerly  chief  of  the  NBC  Inter- 

national Division;  Fred  Long,  for- 
merly with  Lord  &  Thomas  in  New 

York  and  CBS  in  Washington; 

John  White,  formerly  with  KEX- 
KGW,  Portland,  and  more  recently 
producer  of  the  Bob  Hope  and 
Hedda  Hopper  programs;  Jerome 
Henry,  former  assistant  to  Frank 
Mullen,  NBC  executive  vice-presi- 

dent when  Mr.  Mullen  directed  the 
Farm  &  Home  Hour. 

MBS  Rises  112% 

MBS  billings  for  February  totaled 
$938,185,  an  increase  of  112.1% 
over  the  $442,157  billed  in  the  same 
month  of  1941.  Two-month  cumu- lative total  for  1942  is  $1,962,697, 
up  107.2%  from  the  1941  billing 
of  $947,388  for  the  same  period. 

MIDNIGHT  repeat  broadcasts  of 
Bristol-Myers'  Eddie  Cantor  program. 
Time  to  Smile,  were  discontinued 
March  4  because  of  frequent  shut- downs of  West  Coast  stations.  These 
stations  will  hereafter  carry  the  regu- 

lar 9  p.m.  (EWT)  program,  which will  thus  be  heard  on  the  Coast  at  6 
p.m.  on  the  NBC  Network. 
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Mr.  Fetzer 

8th  District  Votes 

Confidence  in  NAB 

Fetzer  Reelected  Director; 
Support  Is  Voted  BMI 

AFTER  reelecting  John  E.  Fetzer 
as  district  director  of  the  NAB, 
the  8th  District,  meeting  in  Kala- 

mazoo March  4,  passed  a  resolution 
favoring  "one 
strong  and 
thoroughly  united 
trade  associa- 

tion" and  affirm- 
ed its  "confidence 

and  trust  in  the 

NAB". The  resolution 
further  pledged 
all  stations  to 
lend  their  loyalty 

and  support  "to 
the  end  that  the  American  System 
of  Broadcasting  may  continue  to 
flourish". 

Mr.  Fetzer,  owner  and  manager 
of  WKZO,  Kalamazoo,  is  also  a 
member  of  the  Broadcasters  Vic- 

tory Council,  composed  of  represen- 
tatives of  the  various  trade  groups 

in  the  industry. 

Support  Voted  BMI 

The  Kalamazoo  meeting  passed 
resolutions  supporting  BMI  and 
accepting  as  "fair  and  reasonable 
and  necessary  for  the  safety  and 
protection  of  the  public  at  large" 
the  w^artime  restrictions  imposed 
on  radio  by  the  Office  of  Censor- 
ship. 
Another  resolution  asked  the 

Treasury  Depuartment  to  cooper- 
ate with  the  NAB  in  the  prepara- 
tion of  sales  material  for  radio  sta- 

tions similar  in  nature  to  that  pre- 
pared for  other  media.  It  was 

pointed  out  that  the  Treasury  De- 
fense Savings  Campaign  has  pre- 
pared for  other  media  material  use- 

ful in  selling  defense  bonds  and 
stamps,  and  it  was  suggested  that 
similar  material  be  also  made 
available  to  radio  inasmuch  as  the 
NAB  board  has  adopted  a  policy 
of  gratis  announcements  of  pro- 

grams for  defense  and  war  cam- 
paigns. 

A  Resemblance  Purely  Coincidental 

NBC's  Shortwave  Post 

Dropped  for  Economy 
NBC  has  dropped  its  service  to 
newspapers  and  news  agencies  of 
material  picked  up  by  the  net- 

work's shortwave  listening  posts as  an  economy  measure.  NBC  of- 
ficials explained  that  since  the 

news  services  have  established 
their  own  listening  posts  the  serv- 

ice rendered  by  NBC  was  no 
longer  unique  or  necessary  and  has 
therefore  been  discontinued.  Fu- 

ture of  the  listening  posts  is  uncer- 
tain. NBC  is  continuing  their  oper- 
ation for  the  present,  but  may  de- 

cide to  drop  or  curtail  this  ac- 
tivity at  any  time,  it  was  learned. 

CBS  reports  that  no  change  is 
contemplated  either  in  the  opera- 

tion of  its  listening  post  or  in  the 
service  of  this  copy  to  the  press, 
which  is  continuing  as  before. 

^ for  IOWA  PLUS!  + "Dear  Lord,  teach  me  the  way 
WFDF  Flint  Michigan  appeals  to 

so  many," THIS  PROVES  that  radio's  got  religion,  even  in  its  promotion.  But 
more  significant,  these  ad  layouts  appeared  in  the  same  issue  of  Broad- 

casting (March  2).  If  it  had  happened  as  much  as  one  week  apart, 
writes  Warwick  Anderson,  Doe-Anderson  Advertising  Agency,  Louis- 

ville, handling  the  WHO  account  (left),  everybody  concerned  would  be 
howling  at  everybody  else  concerned,  on  the  question  of  plagiarism.  The 
WFDF  copy  (right),  came  direct.  Lowell  Jackson,  Chicago  manager 
of  the  Katz  Agency  Inc.,  station  representatives,  commented  on  the  acci- 

dental duplication,  "Someone  is  going  to  be  confused  if  the  Lord  gets 
his  signals  twisted  and  the  Iowa  farmer  turns  up  in  Flint!" 

Leniency  in  Cancellation  of  Contracts 

Is  Urged  at  NAB  10th  District  Meeting 

Gillin 

A  RESOLUTION  urging  broad- 
casters to  adopt  a  liberal  interpre- 

tation of  contracts  to  lessen  penal- 
ties on  cancellations  forced  by 

sponsors'  lack  of critical  materials, 
was  adopted  by 
the  10th  NAB 
District  meeting 
in  Omaha  March 
2  and  r  e  c  o  m- 
mended  for  ac- 

tion by  the  next 
meeting  of  the 
NAB  board  of  di- 

rectors. The  10th 
district  u  n  a  n  i- 

mously  reelected  John  J.  Gillin  Jr., 
general  manager  of  WOW,  Omaha, 
as  its  director. 

The  resolution  originated  in  the 
meeting  of  the  NAB  Sales  Man- 

agers Division  held  the  preceding 
day  under  the  chairmanship  of 
Sam  Bennett,  KMBC,  Kansas  City. 
It  reads  as  follows: 

"Whereas,  various  advertisers 
are  forced  to  terminate  radio 
schedules  because  of  lack  of  critical 
materials  or  circumstances  caused 
by  the  war  effort. 

"Resolved,  that  radio  broadcast- 
ers adopt  a  liberal  interpretation 

of  contracts  to  lessen  the  penalties 
for  such  cancellations.  The  broad- 

caster reserves  the  right  to  revise 
advertising  rates  at  any  time  upon 
13  weeks  notice  in  writing  and  con- 

tract is  accepted  subject  to  above 
reservation.  The  advertiser  may 
cancel  without  short-rate  charge 
on  the  date  on  which  the  new  rate 

may  become  effective." The  committee  which  framed  the 
resolution  consisted  of  Joe  Maland, 
WHO,  Des  Moines;  Don  Davis, 
WHB,  Kansas  City;  Merle  Jones, 
KMOX,  St.  Louis. 

Addressing  the  Sunday  Sales 
Managers  Division  meeting,  H. 
Preston  Peters,  partner  in  the  rep- 

resentative firm  of  Free  &  Peters, 
discussed  British  advertising  under 
wartime  condtions  and  the  parallels 
that  can  be  drawn  in  viewing  the 
future  of  American  commercial 
radio  while  tljis  country  is  at  war. 
He  estimated  that  both  England 
and  the  United  States  will  soon 
have  the  same  percentage  of  pro- 

duction devoted  to  wartime  manu- 
facture, which  this  year  will  reach 60%. 

He  pointed  out  that  British  ad- 
vertising has  been  severely  re- 

stricted due  to  the  fact  that  all  the 
large  dailies  now  are  limited  to 
four  pages. 

Prepare  for  Changes 

Mr.  Peters  warned  the  broad- 
casters to  prepare  for  possible 

changes  in  operating  expenses  and 
to  provide  for  limited  rate  protec- 

tion to  all  advertisers,  pointing  out 
that  magazines  and  newspapers 
have  already  formally  adopted 
policies  of  rate  protection  to  their 
advertisers  varying  from  60  to  90 
days. 

He  suggested  that  all  broadcast- 
ing stations  should  consider  a  13- 

week  clause  in  all  contracts.  Un- 
der this  plan,  advertisers  would 

receive  rate  protection  for  13 
weeks  only  after  the  announcement 
of  the  rate  change.  As  soon  as  the 
change  is  announced,  they  would 
have  the  right  to  continue  at  the 
new  rate  or  to  cancel  immediately 
without  being  penalized  by  a  short- 
rate. 

"Spot  broadcasting,"  he  said, 
"is  now  in  as  good  a  position  as  any 
advertising  medium.  Local  adver- 

tising may  be  quite  vulnerable  be- 

CLEVELAJSD  SESSION 

MAY  BREAK  RECORD 

PREDICTION  that  the  1942  NAB 
convention  in  Cleveland  May  11-14 
will  break  all  attendance  records 
was  made  by  broadcasters  of  Cleve- 

land and  nearby  Ohio  cities  who 
met  last  Thursday  with  J.  Harold 
Ryan,  WSPD,  Toledo,  7th  NAB  dis- trict director,  and  C.  E.  Arney  Jr., 
assistant  to  the  NAB  president,  to 
discuss  preliminary  plans  for  the meeting. 

Cleveland  Hotel  and  convention 
bureau  representatives  met  with 
the  station  groups,  who  reported 
that  complete  plans  for  the  conven- tion are  now  well  in  hand  and  will 
shortly  be  announced.  In  addition 
to  Mr.  Arney  and  Mr.  Ryan,  the 
following  were  present  at  the  Cleve- land meeting; 

John  Patt,  Harry  Camp,  Charles 
Newcomb,  Eugene  Carr,  Carl 
George,  WGAR;  Vernon  H.  Frib- ble, Howard  Barton,  Hal  Metzfier, 
WTAM;  H.  K.  Carpenter,  K.  K. 
Hackathorn,  Robert  Greenberg,  R. 
W.  Richmond,  WHK-WCLE;  E.  Y. 
Flanagan,  Russell  A.  Gohring, 
WSPD;  M.  F.  Allison,  WLW;  Felix 
Hinkle,  WHBC;  R.  T.  Mason, 
WMRN;  Robert  F.  Brydle,  man- 

ager, Statler  Hotel;  Allen  James 
Lowe,  president.  Hotel  Carter;  V. 
C.  Murphy,  manager.  Hotel  Hollen- den;  Louis  H.  Alguire,  convention 
manager.  Hotel  Cleveland;  Edward 
C.  Brennan,  manager,  Cleveland 
Convention  Bureau. 

National  Refining  Spots 

NATIONAL  REFINING  Co., 
Cleveland  (White  Rose  gasoline 
and  Enarco  motor  oil),  is  placing 
a  total  of  100-200  one-minute  tran- 

scribed announcements  on  approxi- 
mately 35  midwestern  stations.  An- nouncements start  about  April  1, 

and  extend  for  10  weeks.  Business 
is  being  placed  through  recently 
appointed  Hubbell  Adv.  Agency, 
Cleveland,  which  handled  the  ac- 

count a  few  years  ago.  Account 
had  been  with  Sherman  K.  Ellis 
&  Co.,  New  York,  in  the  interim. 
Stanley  Babbington  is  account  ex- ecutive. 

WEAN,  WICC  Join  MBS 
WEAN,  Providence,  and  WICC, 
Bridgeport,  will  become  fulltime 
MBS  affiliates  on  June  15,  the  net- 

work has  announced.  Stations  cur- 
rently are  affiliated  with  the  Blue 

Network  as  well  as  with  MBS. 

cause  of  wartime  conditions,  and 
the  networks  share  this  position  to 

some  extent." Also  addressing  the  Sales  Man- 
agers Division  was  John  J.  Karol, 

CBS  market  research  counsel,  who 
discussed  the  means  being  taken  by 
the  networks  to  meet  the  changing 
advertising  condition  of  America 
at  war.  Mr.  Karol  observed  that 
network  broadcasting  provides  the 
most  economical  means  of  introduc- 

ing new  products  and  of  continuing 
brand  acceptance  of  products  now 
having  difficulty  due  to  lack  of  ma- terials. He  cited  specific  examples 

of  organizations  using  network  ra- 
dio advertising  to  help  consumers 

in  efficiently  using  products  now  in 
their  hands  and  to  inform  the  pub- 

lic of  new  products  evolved  from 
wartime  conditions  and  research. 
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Another  Cup  of  Coffee 

MRS.  ROOSEVELT  donates  manuscripts  and  recordings  of  her  Sunday 
night  Blue  Network  broadcasts,  sponsored  by  Pan-American  Coffee  Bu- 

reau, to  the  Library  of  Congress  as  part  of  the  Library's  plan  to  file away  documentary  broadcasts.  Here  she  is  shown  presenting  a  record  and 
manuscript  to  Dr.  Luther  H.  Evans,  chief  librarian  and  director  of  the 
Library's  reference  division.  Eurico  Penteado,  financial  attache  of  Brazil- 

ian Embassy  (center)   is  chairman  of  Pan-American  Coffee  Bureau. 

Nation  Has 

Pan-American  Bureau 

Heavily  Promotes 

Blue  Series 

By  MICHAEL  A.  RAYMOND 
Account  Executive 
Buchanan  &  Co. 

THE  COFFEE  industry  has  be- 
come increasingly  radio  sales- 

minded  as  a  result  of  the  extensive 
merchandising  program  conducted 
by  stations  in  different  sections  of 
the  country  in  cooperation  with  the 
Pan-American  Coffee  Bureau. 
An  association  of  Central  and 

South  American  coffee  -  growing 
countries,  the  Bureau  has  launched 
a  widespread  campaign  to  make 
the  American  people  more  coffee 
conscious  and  it  has  found  that  ra- 

dio is  ready  to  do  an  outstanding 
job  as  a  sales  and  merchandising 
medium. 

Dealer  Stunts 

Many  of  the  stations  have  not 
been  content  with  merely  publiciz- 

ing the  Coffee  Bureau's  Sunday 
night  Blue  Network  program;  they 
have  gone  a  step  farther  and  have 
begun  to  merchandise  their  pro- 

grams— and  coffee,  with  the  result 
that  they  have  not  only  found  their 
listening  audience  interested,  but 
local  dealers  tieing  into  the  cam- 

paign through  their  own  commer- 
cial programs. 

On  the  other  hand,  the  Pan- 
American  Coffee  Bureau  in  its  pro- 

motion work  has  created  activities 
that  produced  program  material, 
both  locally  and  network. 

As  a  part  of  their  campaign  the 
stations — both  independent  and 
those  affiliated  with  the  Blue  Net- 

work— have  used  screen  announce- 
ments, direct  mail,  special  events 

broadcasts,  spot  announcements 
and  other  forms  of  merchandisiMg 
media.  The  Coffee  Bureau  has  co- 

operated with  the  stations  in  their 
efforts  by  developing  important 
coffee  news  and  promotion  stories 
that  have  found  their  legitimate 
place  in  radio. 

The  Blue  Network,  which  car- 
ries Mrs.  Franklin  D.  Roosevelt's 

Over  Our  Coffee  Cups  programs, 
estimates  it  reaches  a  potential  lis- 

tening audience  of  69,534,000  per- 
sons and  credits  a  good  portion  of 

this  coverage  to  the  merchandising 
programs  carried  on  by  the  net- 

work's affiliated  stations  which 
have  exploited  Mrs.  Roosevelt's  im- 

portance in  national  defense. 
WFDF,  Flint,  and  KSO,  Des 

Moines,  respectively  invaded  the 
motion  picture  house  to  sell  their 
coffee  programs  to  potential  listen- 

ers. WFDF  used  screen  announce- 
ments five  times  daily  and  KSO 

estimates  that  it  reached  about 
46,000  persons  through  motion  pic- 

ture flashes  about  the  Mrs.  Roose- 
velt series. 

Other  stations  made  use  of  di- 
rect mail  addressed  to  coffee  deal- 
ers, selling  them  on  the  advisa- 

bility of  tying  up  with  the  Mrs. 
Roosevelt  program.  WSM,  Nash- 

ville, sent  out  1,123  letters  to  deal- 
ers in  its  area.  KXYZ,  Houston, 

used  974  direct  mail  pieces;  other 
stations  have  sent  out  as  many  as 
500  pieces  of  merchandising  ma- terial. 

In  Terre  Haute,  WBOW  used 
outdoor  advertising  by  erecting 
miniature  billboards  on  the  busiest 
intersections  of  the  city  to  adver- 

tise the  program. 

Dealer  Interviews 

Recognizing  the  historical  im- 
portance of  the  series,  the  Library 

of  Congress  accepted  the  scripts 
and  recordings  of  the  Over  Our 
Coffee  Cups  programs  from  Eurico 
Penteado,  chairman  of  the  Pan- 
American  Coffee  Bureau.  Mrs. 
Roosevelt,  Archibald  MacLeish  and 
other  notables  were  present  at  the 
ceremonies,  held  last  month. 
Many  stations  have  adopted  the 

policy  of  interviewing  the  local 
dealer  on  spot  and  sustaining  pro- 

grams. Current  news  interest  was 
given  a  special  broadcast  in  which 
James  Coleman,  coffee  buyer  and 
tester  for  the  David  C.  Evans  Cof- 

fee Co.,  described  the  role  of  coffee 
in  Pan-American  affairs  over 
KXOK,  St.  Louis.  Lois  Thompson, 
home  economist  of  KOME,  Tulsa, 
interviewed  Lewis  Ware,  district 

representative  of  Folger's  Coffee 
Co.,  on  the  best  ways  of  preparing 
coffee  in  large  quantities — a  topic 
of  special  interest  to  those  volun- 

tary organizations  which  have  set 
up  mobile  kitchens  for  home  de- 

fense and  emergency  use. 
Stan  Conrad,  director  of  Listen 

Ladies,  a  WMFR,  High  Point, 
N.  C,  feature,  did  a  fine  merchan- 

dising job  when  he  exploited  the 
PACE  slogan,  "How  to  Get  More 
Out  of  Life  With  Coffee"  by  inter- 

viewing   George    Rankin,  district 

manager  of  the  Great  Atlantic  & 
Pacific  Tea  Co.,  on  that  subject. 

One  of  the  big  events  of  the 
social  season  was  the  Coffee  Ball 
at  the  Waldorf-Astoria,  New  York. 
The  Blue  Network  covered  the  fes- 

tivities for  this  country  while 
NBC's  International  Division  short- 
waved  the  program  to  Latin  Amer- 
ica. 

Co-sponsored  by  the  Pan-Ameri- 
can Coffee  Bureau  and  the  Goddard 

Neighborhood  Center  and  master- 
fully mc'd.  by  Ben  Grauer,  the  ball 

was  attended  by  representatives  of 
the  leading  coffee  producing  coun- 

tries, civic  and  fashion  leaders  and 
outstanding  entertainers. 

Queens  on  Tour 
Honor  guests  were  the  Coffee 

Queens  who  came  to  the  United 
States  from  each  of  the  seven  Pan- 
American  Coffee  Bureau  countries. 
While  here  they  were  entertained 
at  the  White  House  by  Mrs.  Roose- 

velt; newsreeled;  interviewed  over 
the  Blue  Network  by  Helen  Hiett, 
NBC  commentator;  locally  over 
stations  in  Washington,  New  York 
and  other  cities  they  visited,  and 
shortwaved  to  their  homelands. 

When  coffee's  importance  in  the 
nation's  Good  Neighbor  policy  be- 

came evident,  NBC's  Alma  Kitchell 
interviewed  Roberto  Aguilar,  man- 

aging director  of  the  Coffee  Bu- 
reau, and  other  important  person- 

alities in  the  Bureau  were  asked 
to  go  on  the  air. 

In  the  song  writing  field,  NBC, 
Broadcast  Music  Inc.,  and  Radio 
Song  Hits  Magazine  joined  forces 
with  the  Bureau  to  launch  a 

"Coffee  Song  Contest"  for  the  best 
lyrics  interpreting  the  PACB 
slogan. 

Judging  the  entries  were  such 
well-known  radio  figures  as  Dinah 
Shore,  Benny  Goodman,  Tommy 
Tucker,  Sammy  Kaye,  Shep  Fields, 

Harry  James  and  Vincent  Lopez. 
BMI  was  represented  by  its  presi- 

dent, Merritt  E.  Tompkins;  RCA- Victor  Records  by  Leonard  Joy; 
Columbia  Records  by  Emanuel 
Sacks. 

Tune  Reviewed 

Radio  stations  will  also  partici- 
pate in  the  Pan-American  Coffee 

Bureau's  revival  of  the  Irving  Ber- 
lin hit,  "Let's  Have  Another  Cup  of 

Coffee".  Sammy  Kaye  and  Glenn 
Miller  have  recorded  new  arrange- 

ments for  Victor,  and  Xavier 
Cugat  will  do  the  same  for  Co- lumbia. 

RCA-Victor  and  Columbia  plan 
an  extensive  campaign  for  the  song 

through  record  retailers  and  dis- 
tributors, music  fans  and  "juke 

box"  operators.  Contemplated  in 
this  merchandising  drive  are  a 
series  of  "Coffee  Matinees"  in  New 
York  City's  Paramount  and  other theatres  being  toured  by  Kaye, 
Miller  and  Cugat.  At  the  same  time, 
the  tune  will  be  heavily  plugged  by 
local  roasters  and  restaurants. 

Through  these  varied  activities, 
the  broadcasting  stations  not  only 
have  strengthened  their  position  of 
leadership  in  the  communities  they 
serve,  but  have  also  made  a  splen- 

did contribution  to  Pan-American 
relations  and  unity. 

Yuban  Coffee  Spots 

PATON  Corp.,  New  York,  will  pro- mote Yuban  coffee  in  the  New 
York  area  through  its  newly  ap- 

pointed agency,  Schwimmer  & 
Scott,  Chicago,  with  a  heavy  sched- 

ule of  15-second  transcribed  an- 
nouncements placed  on  WHN, 

WMCA  and  WNEW.  Announce- 
ments will  carry  the  seven-word 

message,  "Oh  Mortimer — don't  for- 
get the  Yuban  coffee",  and  will  be heard  15  times  day  seven  days  a 

week  on  the  three  stations  starting 
April  13.  Contracts  are  for  52 
weeks. 

Recording  for  Wheaties 
JOHN  M.  SHERMAN,  technical 
director  of  WTCN,  Minneapolis, 
has  been  assigned  for  two  weeks  to 
tour  the  Florida  major  league  base- 

ball training  camps  to  transcribe 
a  series  of  Wheaties  testimonials  by 

big  league  players  to  be  used  in connection  with  the  General  Mills 
spot  campaign.  He  was  retained  by 
Knox-Reeves,  Minneapolis  agency 
for  General  Mills  radio  account,  to 
handle  the  recordings.  William  Slo- 
cum  and  Brad  Robinson  of  the 
agency  are  also  touring  the  camps. 

Atlantic  Baseball 

ATLANTIC  REFINING  CO.,  Phil- 
adelphia, again  is  drafting  plans 

for  sponsorship  of  baseball  during 
the  coming  season,  using  play-by- 

play accounts  of  games  in  its  Sea- 
board marketing  area.  Atlantic's 

agency  is  N.  W.  Ayer  &  Son,  Phil- 
adelphia. 

WARTIME  PRICES  and  Trade 
Board,  Ottawa,  used  a  large  list  of 
Canadian  stations  for  a  five-time  spot 
announcement  campaign  in  connection 
with  its  regulations.  Account  was 
placed  through  the  Department  of Public  Printing  and  Stationery, 
Ottawa. 
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Bl/SfNESS  IN  BAiTfMORE 

Executives  of  National  Brewing  Company  discussing  19^2  plans.  Those  partici- 
pating left  to  right  are:  D.  Stuart  Webb.  D.  Stuart  Webb  Advertising  Services; 

Leslie  H.  Peard,  Jr.,  Sales  Manager  Station  WBAL;  Arthur  H.  Deute,  President; 
Pat  Roach,  General  Sales  Manager;  George  Getlrnan,  Advertising  .Manager  and 
W.  V.  Roys,  Secretary. 

"Now  listen,  you  fellows",  Pres- 
ident Deute  is  saying, 

"We  all  know  National  Bohem- 
ian Beer  is  going  over  in  a  big  way 

in  this  territory.  It  has  fine  dis- 

tribution and  we're  selling  all  we 
can  brew. 

"While  I  wasn't  so  keen  about 

radio  advertising  at  one  time  I  am 

convinced  that  WBAL,  with  its 

50,000  Watts,  is  proving  to  be  a 

fine  'Invisible  Salesman'  -  one 
which  has  had  much  to  do  with  the 

outstanding  success  of  National 
Bohemian  in  this  territory. 

"You  can  put  me  down  as  say- 

ing I'm  for  WBAL  -  and  as  you 

know  we're  using  them  every  day." 

NBC  Red 

The  Network  most  people  listen  to  most. 

ORE  OF  flniERICflS  GREAT  RADIO  STATIORS 

Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 



Lack  of  Synchronized  Time  a  Handicap 

In  Moscow^  Asserts  Radio  Reporter 

Standby  Practices 

Tacitly  Approved 

Supreme  Court  Opinion  Holds 
It  Is  Known  to  Congress 

TACIT  approval  of  the  practice  of 
the  American  Federation  of  Musi- 

cians requiring  "standby"  orches- 
tras for  radio  and  other  perform- 

ances, was  given  by  the  Supreme 
Court  of  the  United  States  in  its 
decision  March  2  upholding  the 
right  of  the  International  Brother- 

hood of  Teamsters,  Chauffeurs, 
Stablemen  &  Helpers  under  exist- 

ing law  to  require  use  of  its  mem- 
bers on  trucks  entering  the  New 

York  area.  The  opinion,  delivered 
by  Associate  Justice  James  F. 
Byrnes,  came  by  a  6-to-l  vote  of 
the  court,  with  Chief  Justice  Har- 

lan Stone  dissenting. 
The  issue  covered  in  the  litiga- 

tion was  that  of  purported  "forced 
employment"  by  labor  unions.  This 
same  practice  has  been  condemned 
by  the  Department  of  Justice  in 
other  industries,  and  specific  men- 

tion has  been  made  of  stand-bys 
required  in  radio,  both  for  studio 
and  transcription  production. 

The  AFM  Method 

Apropos  the  analogous  musi- 
cians situation,  the  court  said: 

"The  test  must  therefore  be 
whether  the  particular  activity  was 
among  or  is  akin  to  labor  union 
activities  with  which  Congress 
must  be  taken  to  have  been  familiar 
when  this  measure  was  enacted. 
Accepting  payments  even  where 
services  are  refused  is  such  an  ac- 

tivity. The  Circuit  Court  has  re- 
ferred to  the  'stand-by'  orchestra 

device,  by  which  a  local  union  re- 
quires that  its  members  be  substi- 

tuted for  visiting  musicians,  or  if 
the  producer  or  conductor  insists 
upon  using  his  own  musicians,  that 
the  members  of  the  local  be  paid 
the  sums  which  they  would  have 
earned  had  they  performed. 
"That  similar  devices  are  em- 

ployed in  other  trades  is  well- 
known.  It  is  admitted  here  that  the 

stand-by  musician  has  a  'job',  even 
though  he  renders  no  actual  serv- 

ice. There  can  be  no  question  that 
he  demands  the  payment  of  money 
regardless  of  the  management's 
willingness  to  accept  his  labor. 

"If,  as  it  is  agreed,  the  musician 
would  escape  punishment  under 
this  act  even  though  he  obtained 
his  'stand-by  job'  by  force  or  threat, 
it  is  certainly  difficult  to  see  how 
a  teamster  could  be  punished  for 
engaging  in  the.,  same  practice.  It 
is  not  our  province  either  to  ap- 

prove or  disapprove  such  tactics. 
But  we  do  believe  that  they  are  not 
'the  activities  of  predatory  criminal 
gangs  of  the  Kelly  and  Dillinger 
types',  at  which  the  Act  was  aimed, 
and  that  on  the  contrary  they  are 
among  those  practices  of  labor 
unions  which  were  intended  to  re- 

main beyond  its  ban." 

CBS  Forum  Returns 
RETURNING  to  the  air  March  19 
after  a  five-week  recess.  People's  Plat- form, CBS  forum,  will  be  heard  Thurs- 

days, 8  :30-8  :55  p.m. 

SYMBOLICAL  MURAL  by  Robert 
Kumler,  former  student  of  Grant 
Wood,  first  greets  visitors  entering 
semi-circular  reception  lounge  of 
the  new  home  of  WSPD,  Toledo. 
All  studios  embrace  new  theory  of 
dispersion  (lower  photo),  result  of 
researches  by  Dr.  C.  P.  Boner  of 
the  U  of  Texas.  The  dispersion 
method  (note  curved  walls)  elimi- 

nates dead  sound  and  affords 
almost  perfect  acoustical  condi- 

tions. This  is  Studio  C,  one  of  five 
in  the  WSPD  building. 

WSPD  Occupies 

Modernized  Plant 

New  Dispersion  Sound  System 
Installed  in  Studios 
NEW  STUDIOS  of  WSPD,  Toledo, 
utilizing  the  dispersion  acoustics 
theory  developed  by  Dr.  C.  P.  Boner 
of  the  U  of  Texas  and  also  installed 

by  WFAA,  Dallas,  have  been  occu- 
pied by  the  station's  staff.  The new  headquarters  are  now  in 

WSPD's  own  building  in  downtown Toledo. 
The  dispersion  system,  installed 

in  all  five  studios,  is  designed  to 
eliminate  dead  sound  and  to  facili- 

tate sound  dispersion  by  dispensing 
with  the  conventional  method  of 
having  studio  surfaces  that  blur 
and  de-energize  sound  waves. 

Curved  Surfaces 

The  new  dispersion  provides  for 
hard  surfaces  which  break  up  de- 

layed sound  waves  by  directing  it 
from  surface  to  surface  thereby 
rendering  ineffective  any  tendency 
to  create  relative  effects  into  the 
microphone.  Special  reflector  sur- 

faces are  built,  curved  to  locate  the 
stiffener  in  them  so  that  all  fre- 

quencies involved  in  speech  and 
music  are  accommodated.  The  new 
studio  technique  is  regarded  as 
particularly  desirable  for  FM  sta- tions. 

In  keeping  with  Toledo's  position 
as  one  of  the  world's  glass  centers, 
glass  fixtures  have  been  installed 
wherever  possible.  Corridors  and 
studios  are  inlaid  asphalt  tile  and 
lined  with  vitrolite  with  a  blue 
border.  In  the  circular  reception 
lounge  a  large  mural  has  been 
painted  by  Robert  Kumler,  noted 
midwestern  artist.  Studio  layouts 
and  designs  were  prepared  by  the 
WSPD  personnel. 

THERE  are  now  63  Duffy's  Tav- erns in  the  United  States,  all  named 
after  Ed  Gardner's  CBS  program  of the  same  name. 

A  GRAPHIC  description  of  broad- 
casting from  Moscow  during  an  air 

raid  is  given  by  Erskine  Caldwell 
in  his  new  book,  All-Out  on  the 
Road  to  Smolensk  [Duell,  Sloan  & 
Pearce,  New  York.  $2.50].  Point- 

ing out  that  in  some  countries, 
especially  Germany,  transmitters 
go  off  the  air  during  raids  as  they 
serve  as  directional  beams  for  raid- 

ers, he  continues: 

"In  Moscow,  however,  the  radio 
transmitters  were  never  shut  down, 

possibly  because  the  Russians  be- 
lieved that  it  was  more  important 

to  transmit  their  programs,  but 
more  likely  because  they  had  abso- 

lutely no  fear  of  anything  the  Ger- 
mans could  drop  from  the  sky. 

Bomb  Behind 

"At  1  o'clock  my  chauffeur  and 
I  started  out  on  a  dash  across  the 
city  .  .  .  racing  to  get  to  the  radio 
studio  to  get  my  script  censored  in 
time  for  broadcast  to  America.  The 
radio  censor  was  a  painstaking 
Russian  who  never  let  anything 
disturb  his  routine.  He  had  to  have 
scripts  on  his  desk  30  minutes  be- 

fore broadcast  time,  or  otherwise 
he  would  not  read  them. 

"Even  before  getting  the  script 
to  the  radio  censor,  I  had  to  re- 

ceive the  Foreign  Office  censor's 
stamp,  or  the  radio  censor  would 
not  even  accept  it.  Since  these  two 
offices  were  in  different  parts  of 

the  city,  and  since  bomb-torn 
streets  had  to  be  detoured,  it  was 
no  easy  task  to  arrive  on  time. 
"Along  the  way  to  the  studio  a 

bomb  fell  directly  behind  us  in  the 
street,  the  concussion  hurling  the 
machine  around  at  right  angles.  We 

only  avoided  a  head-on  smash-up 
into  an  apartment-house  wall  at  the 
last  possible  instant  when  my 
chauffeur  sent  us  skidding  side- 

ways into  the  bomb  crater.  We 

backed  out  of  that  while  a  People's 
Army  demolition  squad  was  run- 

ning towards  us  to  see  if  we  were 
still  alive,  and  continued  on  our 
way  .  .  .  and  got  to  the  studio  on time. 

'Like  a  Padded  Cell' 
"The  studio  was  operating  as 

smoothly  as  it  ever  had.  The  only 
difference  was  that  the  micro- 

phones, mixing  boxes,  and  program 
personnel  had  moved  down  to  a 
basement  which  had  been  fitted  up 
Like  a  padded  cell  in  an  insane 
asylum.  The  walls,  floors  and  ceil- 

ings were  lined  with  thick  mat- tresses. The  basement  shook  when 
demolition  bombs  burst  nearby,  but 
the  sound  was  muffled  and  prac- 

tically inaudible. 
"While  I  was  reading  my  radio- 

censor-  and  Foreign  Office-censor- 
approved  script  a  heavy  demolition 
bomb  fell  in  the  street  a  few  yards 
away.  I  doubt  if  anyone  in  the 
United  States  listening  to  one  of 
these  broadcasts  ever  suspected 
that  all  hell  was  breaking  loose 
around  the  radio  station.  It  was  a 
Class  A-1  bomb  target.  .  .  . 

"Getting  broadcasts  to  CBS  in 
New  York  .  .  .  was  a  day-and-night 

(Continued  on  page  i2) 
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Hartford 

O^Dimes^^  campaign  brings  nation's 

highest  per  capita  response 

The  ̂ 34,387.70  contributed  by  Hartford  people  for  the 
benefit  of  the  National  Foundation  for  Infantile  Paralysis 
is  sufficient  to  make  a  pile  of  dimes  1,192  feet  high,  or 

exactly  637  feet  higher  than  the  marble  shaft  of  the  Wash- 
ington Monument.  But  the  real  significance  in  this  response 

is  that  it  represents  the  highest  per  capita  contribution  of 

any  city  participating  in  the  "Mile  O'  Dimes"  Campaign.  Of 
even  greater  significance,  perhaps,  the  sum  amassed  in  Hart- 

ford exceeded  the  amounts  raised  in  every  other  city  in  the 
country  with  the  exception  of  Chicago. 

WTIC  is  proud  to  have  shared  with  the  Hartford  Courant 
in  sponsoring  this  important  work.  To  national  advertisers, 
this  notable  achievement  is  dramatic  confirmation  of  the  re- 

sponsiveness of  WTIC  listeners  to  Southern  New  England's 
favorite  station.  It  emphasizes  a  point  that  is  consistently 
brought  home  by  repeated  independent  surveys  of  buying 

power  .  .  .  the  exceptionally  high  ratio  of  spendable  income 
in  the  WTIC  area. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Red  Network  and  Yankee  Network 

Represeniafives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 
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Quality  vs.  Quantity  in  Defense  Drive 

Treasury    Shifts  From 

Saturation  of  Air 

To  Sales  Copy 

Editor's  Note — 7s  the  Treas- 
ury Dept.  overdoing  its  De- 

fense Savings  campaign  via 
the  radio?  There  has  been  fre- 

quent criticism  to  that  effect, 
criticism  which  is  frankly  rec- 

ognized by  Vincent  F.  Calla- 
han, an  experieyiced  former 

radio  station  manager.  In  this 
article,  written  at  our  request, 
Mr.  Callahan  appraises  the 
criticism,  admits  that  the  satu- 

ration point  has  been  reached 
so  far  as  reminder  copy  is  con- 

cerned, tells  what  broadcast- 
ers and  sponsors  can  do  now 

and,  incidentally,  puts  in  some 
fine  words  for  the  selling  job 
radio  has  done. 

By  VINCENT  F.  CALLAHAN 
Chief  of  Radio  &  Press  Sections 
Treasury  Defense  Savings  Staff 

WHEN  the  radio  campaign  to 
promote  the  sale  of  Defense  Bonds 
and  Stamps  commenced  in  late 
April  of  1941,  the  Treasury  De- 

partment embarked  on  a  field  of 
endeavor  which  was  destined  to 
become  the  greatest  radio  promo- 

tional campaign  in  the  history  of 
the  nation. 

The  response  of  radio  stations, 
networks  and  commercial  sponsors 
to  our  appeals  for  time  and  talent 
in  the  great  task  of  reaching  mil- 

lions of  Americans  with  the  mes- 
sages of  National  Defense  and 

Defense  Savings  was  tremendously 
enthusiastic. 

Since  last  April,  Defense  Savings 
has  come  a  long  way — and  the  ef- 

fectiveness of  radio  as  a  sales 
medium  again  has  been  amply  dem- 
onstrated. 

Frequent  Reminders 

When  the  Defense  Savings  Pro- 
gram first  commenced,  and  during 

the  months  before  America  became 
involved  all-out  in  the  war,  hun- 

dreds of  thousands  of  short,  punchy 
announcements  about  Defense 
Bonds  and  Stamps  were  broadcast 
over  the  airwaves  of  the  country. 
We  felt  strongly  back  in  those  days 
that  in  order  to  insure  the  suc- 

cess of  our  program  and  to  ac- 
quaint every  American  citizen  with 

the  facts  about  Defense  Savings, 
frequent  reminders  were  essential 
in  promoting  the  sale  of  the  Treas- 

ury Department's  securities. 
As  a  result,  we  urged  radio  sta- 

tions, the  networks  and  the  com- 
mercial sponsors  to  broadcast  De- 

fense Savings  announcements  just 
as  often  as  they  possibly  could, 
i^verybody  rolled  up  their  sleeves 
and  shot  those  announcements  over 
the  airwaves  like  machine  gun  fire. 

It  was  wonderful. 
When  we  asked  radio  stations 

to  give  us  five  announcements  a 

day,  we  got  many  times  more. 
Month  after  month,  the  total  num- 

ber of  announcements  climbed  un- 
til, now,  we  have  just  about 

reached  the  saturation  point — for reminder  copy. 
We  feel  that  to  continue  using 

168,000  reminder  announcements  a 
month  would  be  like  whipping  a 
dead  horse.  Radio  listeners  have 
almost  become  inured  to  the  con- 

stant, short  reminders.  It  is  my 
feeling,  too,  that  radio  stations, 
commercial  sponsors  and  networks 
will  be  hurting  themselves  by  con- 

tinuing to  turn  out  such  a  flood 
of  announcements.  We  all  know 
that  radio  time  is  money.  And  radio 
listeners  make  radio  time  valuable. 
Too  much  reminder  copy  cuts  into 
both  markets. 

The  early  educational  days  of 
Defense  Bond  and  Stamp  promo- 

tion are  now  over.  Every  potential 
buyer,  every  American  citizen  is 
familiar  with  the  facts  of  our  pro- 

gram. To  radio  must  go  a  large 
share  of  the  credit  for  so  thor- 

oughly acquainting  our  people  with 
this  splendid  way  of  being  able  to 
help  their  Government  meet  the 
needs  of  this  war. 

New  Methods  Suggested 
Here  may  be  the  answer  to  how 

radio  can  keep  on  doing  its  great 
job  for  Defense  Savings  and  help 
instead  of  hurting  its  own  inter- 

ests : 
There  has  been  some  shift,  on 

the  part  of  the  individual  stations, 
the  networks  and  sponsors,  to 
broader  promotional  methods  than 
the  short  announcements.  In  place 
of  the  brief  sales  messages,  many 
network  programs  have  undertaken 
the  task  of  weaving  into  their 
scripts  or  basing  whole  radio  plays 

on  the  Treasury  Department's 
message  of  Defense  Savings  Bonds 
and  Stamps. 

Dramatic  programs,  for  instance, 
have  been  able  to  employ  our  sales 
copy  in  their  scripts  in  a  most 
effective  manner,  impressing  on 

their  listeners  —  through  "life" 
stories — the  extreme  importance  of 

the  service  they  render  to  their 
country  and  to  themselves  by  their 
purchases  of  Defense  Bonds  and 
Stamps.  Many  musical  programs 
have  worked  the  song  "Any  Bonds 
Today?"  into  their  programs,  sub- 

stituting this  type  of  promotion 
for  the  repetitious  sales  messages 
being  too  often  reiterated. 

Special  Programs 

Another  important  promotional 
method  has  been  the  localization  of 
our  material  by  individual  stations 
in  many  sections  of  the  country. 

Special  programs  are  being  broad- 
cast regularly  by  scores  of  radio 

stations.  These  broadcasts  are 
built  around  Defense  Savings. 
Prizes  of  Bonds  and  Stamps  are 
awarded  in  various  local  compe- 

titions designed  to  heighten  enthu- 
siasm in  those  localities.  Local 

people,  well-known  and  otherwise, 
appear  on  many  of  these  programs 
and  state  why  they  are  buying 
Bonds  and  Stamps,  many  stations 

Federal  Program  Survey 

Through  Stations  Begun 
THIRTY  broadcasting  stations  in 
various  categories,  selected  as  rep- 

resentative of  all  types  of  stations 
in  the  country,  last  week  received 
questionnaires  from  the  NAB  and 
the  Broadcasters'  Victory  Council 
as  part  of  a  survey  to  determine 
the  quantity  of  war  information 
material  which  stations  are  able  to 
use.  The  questionnaires  were  sent 
out  at  the  request  of  the  Office  of 
Facts  &  Figures  to  aid  in  deter- 

mining its  policy  of  coordinating 
time  requests  from  the  Government 

agencies. The  stations  were  asked  to  record 
for  the  week  beginning  March  8 
(1)  the  number  of  announcements 
and  programs  received  from  the 
various  agencies  of  Government; 
(2)  number  the  station  was  able  to 
use  on  the  air;  (3)  number  the  sta- 

tion was  not  able  to  use.  Requests 
from  quasi-Government  and  local 
community  agencies  such  as  the 
Red  Cross  were  to  be  included, 
along  with  those  from  all  branches 
of  the  Government. 

injecting  special  entertainment 
twists  which  are  designed  to  appeal 
to  their  particular  audiences. 
We  cannot  stress  too  much  the 

importance  of  these  types  of  pro- 
motion as  compared  to  the  frequent 

repetition  of  brief  announcements 
urging  the  purchase  of  the  Treas- 

ury's Bonds  and  Stamps.  The  in- 
genuity of  writers  and  the  person- 

nel of  radio  stations  has  been  de- 
voted in  numerous  cases  to  special 

broadcasts  which  entertain  and 
amuse  as  well  as  stress  the  neces- 

sity for  buying  Defense  Bonds  and 
Stamps.  I  know  that  their  efforts 
have  been  productive  of  excellent 
results  for  Defense  Savings,  the 
station  and  the  sponsor. 

'Selling'  Copy 

What  it  all  adds  up  to  is  that 
the  number  of  Defense  Savings  an- 

nouncements broadcast  is  becom- 
ing less  and  less  important.  The 

day  of  reminder  copy  is  over.  What 
is  important  is  that  the  millions 
of  radio  listeners  hear  and  like 

radio  material  that  will  "sell"  them on  the  idea  of  buying  Bonds  and 
Stamps,  regularly. 

I  would  have  liked  to  drop  in  on 

every  radio  station  and  sponsor — 
every  one  has  done  a  great  job — 
and  talk  all  this  over.  But,  of 
course,  this  is  impossible.  However, 
I'm  doing  the  next  best  thing. 
Thanks  to  the  editors  of  Broad- 

casting Magazine,  I  know  I'll  be 
reaching  everybody  in  radio  with 
one  man's  opinion. 

Bond  Series  on  682 

OF  THE  NATION'S  870  stations, 
682  will  carry  the  new  transcribed 
Treasury  Star  Parade  series  re- leased by  the  Treasury  Dept.  to 
promote  defense  bonds  and  stamps, 
according  to  Vincent  F.  Callahan, 
radio  and  press  chief  of  the  de- 

fense savings  staff.  The  new  series 
consists  of  three  15-minute  pro- 

grams each  week  featuring  three 
or  four  stars  as  well  as  the  music 
of  Al  Goodman's  orchestra  and 
chorus.  This  week's  series  will  star 
Walter  Huston  as  m.c,  Frederic 
March,  Florence  Eldridge  and 
Enya  Gonzalez.  Larry  Elliot  will 
announce  the  entire  series. 

Treasury  Survey 

THE  TREASURY  has  issued  card 
forms  to  all  radio  stations  in  the 
country  asking  them  to  send  in 
information  regarding  the  total 
amount  of  money  invested  in  De- 

fense Bonds  and  Stamps  for  which 
each  station  has  been  definitely  re- 

sponsible. The  questionnaire  asked 
for  sales  in  December,  January 
and  February  resulting  from  (1) 
direct  sales  over  the  air;  (2)  prize 
awards  on  programs;  (3)  pur- 

chases by  station's  employees;  (4) 
other  sources. 

Treasury  Discs  in  Polish 
M.  S.  SZYMCZAK,  member  of  the 
board  of  governors  of  the  Federal  Re- serve System,  a  noted  leader  of  Polish 
affairs  in  this  country,  has  completed 
15-minute  transcriptions  in  Polish  for 
the  Treasury's  Defense  Savings  Staff.  , The  transcriptions  will  be  distributed  ! 
to  all  stations  carrying  Polish  pro- 

grams, according  to  Charles  J.  Gil- chrest,  assistant  chief  of  the  Radio  : 
Section.  Copies  of  the  talk  in  both  ! 
Polish  and  English  will  be  sent  to  all  ' station  managers  receiving  the  records. 

PERSONAL  EFFECTS  of  Gil  Hodges,  who  was  to  enter  the  Army  last 
week,  went  under  the  auctioneer's  hammer  (his  own)  recently.  The  spe- 

cial events  chief  of  WTAG,  Worcester,  conducted  the  auction  on  a  novelty 
program  over  WIXTG,  WTAG's  FM  outlet.  Trying  to  get  in  bids  are 
(1  to  r)  :  Tony  Randall,  announcer;  Margaret  Michaud,  music  librarian; 
Barry  Barents,  announcer;  Virginia  Hanson,  secretary;  Phil  Brook,  an- 

nouncer; John  Dowell,  script  writer;  Auctioneer  Hodges;  Marcia  Rice, 
WTAG-NBC  songstress,  and  Jean  Connelly,  secretary. 
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Ihmik^  made  eas^i 

I 

This  ravishing  lady  was  sketched  on  a  tablecloth 

by  J.  T.  Whackberry,  eminent  advertiser. 

Authority  on  women,  J. T.  — Thinks  about  them 

in  conferences.  Dreams  about  them ! 

A  bit  of  Casanova  in  the  old  boy  ?  On  the  con- 

trary, J.T.'s  interest  is  coldly  scientific.  To  him, 
woman  symbolizes  the  Consumer. 

As  an  advertiser,  his  chief  aim  in  life  is  chang- 

ing Consumers  into  his  Customers.  In  this  field 

of  applied  art  — well,  J.T.  really  knows  how  to 

draw!  He  just  gets  on  the  phone  and  looks  up 

the  Westinghouse  station  in  his  markets.  His  cur- 

rent findings  are  these: 

MARKET  STATION 

MID-WEST  WOWO  - 

NEW  ENGLAND  -  -  -  WBZ  -  - 

PHILADELPHIA  -  -  -  KYW  -  - 

PITTSBURGH  KDKA  -  - 

PRIMARY  AREA 

-  -  556,800  Radio  Families 

-  1,503,000  Radio  Families 

-  1,289,000  Radio  Families 

-  1,259,000  Radio  Families 

Using  these  stations  as  his  instruments,  J.  T.  has 

achieved  some  genuine  masterpieces  of  drawing. 

So  have  many  other  Westinghouse  advertisers. 

You,  too,  can  draw  ! 

WESTIReiOVSEB&DIO  STATIONS  IBG 
KDKA      KYW     WBZ      WBZA     WOWO  WGl 

REPRESENTED    NATIONALLY    BY    NBC    SPOT  SALES 



Engineering  Looks  to  Wartime  Demands 

Technical  Maintenance  Noiv  a  Problem 

As  Operating  Restrictions  Grow 

The  recent  Broadcast  Engineering  Conference  at  Ohio  State 
U,  conducted  with  the  cooperation  of  NAB  and  IRE,  was  un- 

doubtedly the  most  important  in  radio  history  in  vieiv  of  the  war- 
time problems  of  operation  and  maintenance  to  which  it  was 

practically  entirely  devoted.  Because  of  its  importance,  Broad- 
casting asked  Mr.  Smeby,  one  of  the  conference's  moving  spirits, 

to  summarize  its  technical  discussions  for  managers  and  opera- 
tor's of  this  country's  broadcasting  stations  in  language  they  can understand.  He  does  so  in  this  article,  adding  many  pertinent 

personal  observations  and  suggestions.  Another  article  on  trans- 
mitter operation  and  maintenance  under  emergency  conditions 

will  shortly  be  published. 

By   LYNNE   C.  SMEBY 
Director  of  Engineering 

National  Association  of  Broadcasters 

EFFECTIVE  technical  mainte- 
nance of  our  broadcasting  system 

has  been  a  simple  matter  in  the 
past  compared  with  the  difficulties 
that  lie  immediately  before  us.  A 
person  could  not  have  listened  to 
the  serious  discussions  of  our  tech- 

nical problems  at 
the  Broadcasting 

Engineering  Con- 
ference Feb.  23- 

27  in  Columbus 
without  being 
fully  impressed 
with  this  fact. 

There  has  been 
much  talk  con- 

cerning  the  im- 
Mr.  Smeby  portance  of  radio broadcasting  t  o 

national  welfare  during  wai'time. 
In  light  of  what  actually  has  hap- 

pened to  broadcasting  in  England 
and  in  light  of  numerous  state- 

ments made  by  various  public  of- 
ficials in  this  country,  the  im- 

portance of  broadcasting  can  now 
most  certainly  be  taken  for 
granted.  That  we  broadcasters  can 
depend  merely  on  this  fact  for 
our  future  existence  is  entirely 
erroneous. 

The  Job  Ahead 

We  cannot  depend  upon  this 
viewpoint  to  carry  us  through  this 
difficult  period  any  more  than  we 
can  expect  an  Army  to  take  an 
objective  merely  because  it  has 
been  given  an  order  to  do  so.  Main- 

taining an  efficient  system  is  the 
war  work  assigned  to  us.  We  can- 

not expect  that  our  task  will  be 
made  easy  by  others  doing  our 
thinking  and  work  for  us,  and  by 
others  handing  us  the  materials  we 
require  on  a  silver  platter.  Every- 

one else  is  busy  trying  to  accom- 
plish the  war  work  assigned  and 

we  must  do  everything  possible 
to  help  ourselves. 

The  complacent  attitude  of  some 
who  believe  that  the  Government 
merely  has  to  issue  a  few  regula- 

tions in  order  to  maintain  us  on 
the  air  must  be  abandoned.  The 
prospect  for  the  future  under  this 
attitude  is  that  our  hitherto  effi- 

cient broadcasting  system  will  de- 
generate   into    haphazard  opera- 

tions, with  many  stations  being 
forced  off  the  air.  After  witness- 

ing the  serious  discussions  of  the 
engineers  at  the  conference,  there 
can  be  little  doubt  that  the  broad- 

cast station  engineers  fully  real- 
ize the  seriousness  of  our  situa- 

tion. 

Officials  Helpful 

Over  the  past  year-and-a-half 
the  writer,  and  many  broadcast 
engineers,  have  had  intimate  con- 

tact with  the  engineers  and  officials 
of  the  FCC  and  the  DCB.  It  has 
come  to  be  realized  that  the  offi- 

cials concerned  with  our  technical 
operation  of  radio  are  willing  to 
cooperate  to  the  fullest  extent  in 
aiding  us  to  maintain  a  reasonable 
technical  reliability  of  service. 
Three  matters  of  importance  have 
occurred  recently  to  illustrate  this. 

The  industry  requested,  through 
official  FCC  and  DCB  channels, 
that  operators  other  than  first 
class  radiotelephone  men  be  per- 

mitted to  operate  broadcast  sta- 
tions. The  FCC  and  DCB  acted  to 

allow  this.  We  now  have  a  reservoir 
of  22,000  technicians  to  draw  from 
whereas  we  previously  were  limited 
to  11,000.  This  in  itself  will  pro- 

vide few  replacements;  however, 
other  factors  coupled  with  this  to 
be  mentioned  later  should  operate 
to  aid  us. 

The  industry  requested  of  the 
Selective  Service  System  the  de- 

ferment of  essential  technicians 
who  could  not  be  replaced,  until 
such  time  as  replacements  could 
be  obtained  from  the  Technician 
Training  Program  sponsored  by 
the  NAB.  The  DCB  cooperated  in 
obtaining  action  by  the  Selective 
Service  System.  The  system  has 
indicated  that  it  will  very  shortly 
tell  its  local  draft  boards  to  give 
consideration  to  requests  for  such 
deferments. 

Priority  System 
Several  priority  procedures  have 

been  tried  out  in  the  past.  For  one 
reason  or  another  most  of  these 
have  not  functioned  very  well.  The 
DCB  has  made  a  considerable  study 
of  this  problem.  Through  initiative 
taken  by  the  DCB  a  new  Com- 

munication Section  has  been  set  up 

in  WPB  under  the  direction  of 

Leighton  H.  Peebles.  The  Com- munication Section  of  WPB  and 
a  priorities  advisory  section  of 
DCB  will  occupy  office  space  next 
to  each  other.  The  DCB  will  ren- 

der advice  and  assistance  to  WPB 
in  considering  priority  requests 
from  communication  companies. 
This  system  should  be  operating 
shortly  and  it  is  expected  that 
it  will  expedite  the  handling  of 
priority  requests  from  broadcast 
stations. 

These  three  items  illustrate  that 
the  FCC  and  DCB  officials  are  tak- 

ing steps  to  aid  us  in  maintaining 

operation. 
Conversations  with  numerous  en- 

gineers at  the  conference  indicated 
that  there  are  a  number  of  sta- 

tion executives  who  still  do  not 
realize  the  seriousness  of  our  situ- 

ation. Station  managers  and  execu- 
tives could  well  spend  more  time 

with  their  engineers  in  assisting 
to  solve  the  rapidly  pyramiding 
difficulties  that  face  them.  Our 

future  problems  and  difficulties  re- 
volve principally  around  loss  of 

personnel,  priorities,  protection  of 
property  against  sabotage,  fire  and 
theft,  and  what  is  to  happen  with 
high  frequency  broadcasting  and 
television.  These  various  problems 
will  be  dealt  with  in  light  of  the 
information  gleaned  from  the  vari- 

ous discussions  during  the  Broad- 
cast Engineering  Conference. 

Problem  of  Personnel 
The  broadcasting  industry  has 

already  lost  approximately  1,000 
technicians.  We  normally  employ 
about  5,500.  In  a  survey  made  last 
summer,  it  was  shown  that  76% 
of  our  technicians  were  either  in 
the  draft  ages  from  21  to  35  or 
they  were  in  the  reserves.  Under 
the  present  draft  ages  from  20 
to  44,  this  percentage  would  have 
been  higher.  These  figures  indicate 
that  we  can  anticipate  the  loss  of 
most  of  our  engineers  and  techni- 
cians. 

In  view  of  the  needs  of  the 
armed  forces  for  trained  engineers 
and  technicians  of  all  calibers,  it  is 
the  duty  of  every  broadcasting 
company  to  release  as  many  of  its 
highly  skilled  men  as  possible. 
Many  stations  have  already  been 
stripped  by  the  draft,  by  losing 
men  being  called  up  by  the  reserves 
and  by  voluntary  enlistments. 

Except  for  finishing  up  a  few 
pending  cases,  the  recent  FCC 
freeze  order  relieves  stations  of  the 
need  for  engineers  who  understand 
allocation  problems.  Radio  broad- 

casting research  has  virtually  come 
to  a  standstill.  The  engineering 
activity  of  most  stations  reduces 
to  an  operating  problem. 

Some  stations  therefore  may  be 
able  to  get  along  without  the  serv- 

ices of  highly  trained  engineers. 
This,  of  course,  will  make  it  neces- 

sary for  someone  else  in  the  sta- 
tion, such  as  the  manager,  the  as- 

sistant manager,  or  the  studio  man- 

ager, to  assume  the  administrative 
duties  of  the  engineering  depart- 

ment. If  a  studio  has  an  engineer- 
ing department  consisting  of  a 

chief  engineer,  a  studio  supervisor 
and  a  transmitter  supervisor,  it 
may  be  that  one  or  two  of  these 
men  can  be  released  for  service 
with  the  armed  forces.  Thousands 
of  civilian  engineers  and  techni- 

cians will  be  employed  by  the  Army 
and  these  men  need  not  meet  the 
rigid  Army  physical  requirements. 
Therefore  engineers  who  are  not 
physically  fit  for  active  duty  can 
be  of  great  help  in  the  civilian corps. 

So  far  as  the  technicians  are 
concerned,  each  station  should 
make  a  careful  study  of  its  per- 

sonnel to  ascertain  which  highly 
trained  technicians  can  be  re- 

leased for  military  service. 

Replacement  Problem 
This  whole  discussion,  of  course, 

brings  up  the  question  of  replace- 
ments. The  NAB  Technician  Train- 

ing Program  for  the  armed  forces 
will  produce  a  by-product  that  can 
be  used  by  manufacturing  indus- 

tries, communications  companies 
and  broadcasting. 

With  an  additional  month's  study 
a  reasonable  percentage  of  the 
students  who  have  successfully 
completed  the  training  course  can 
pass  the  second  class  radiotele- 

phone operator's  license.  It  is  the 
opinion  of  the  writer  that  the  suc- 

cess of  the  training  program  will 
automatically  produce  enough  re- 

placements for  the  broadcast  sta- tions. 

Many  stations  have  technicians 
employed  at  their  studio  who  do  not 
have  licenses.  These  men  should  be 

encouraged  to  obtain  an  operator's license.  The  necessary  knowledge 
may  be  obtained  by  enrolling  in  a 
class  for  such  instruction  or  by 
home  study  using  an  extension  or 
correspondence  course  of  one  of  our 
radio  schools. 

The  technicians  at  a  station  who 
have  licenses  most  certainly  will 
be  willing  to  help  tutor  these  men. 
Stations  can  also  hire  apprentices 
and  have  them  learn  while  they 
are  on  the  job.  This  brings  up  the 

problem  of  union  rules  at  some  sta- 
tions. Conversations  with  union  of- 
ficials indicate  that  they  are  will- 

ing, at  such  time  as  it  is  necessary, 
to  allow  the  employment  of  appren- 
tices. 

There  is  no  question  that  the 
quality  of  our  technical  staffs  will 
deteriorate  as  we  replace  our  old 
experienced  men.  Before  more  men 
are  lost,  each  station  should  give 
careful  consideration  to  the  formu- 

lation of  written  instruction  books 
on  how  to  operate  the  station.  Such 
procedure  was  strongly  advocated 
at  the  conference  by  Charles  Sing- 

er, transmitter  engineer  of  WOR. 
Mr.  Singer  said  they  have  lost  most 
of  their  transmitter  technicians. 
With  the  aid  of  instruction  books. 
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Time- Buying  is  a  " Family  '  Matter 

You  can  sell  the  complete  advertiser-family 

through  promotion  in  Printers'  Ink 

Do  ALL  THE  PEOPLE  who  influence  advertising- 
decisions  . . .  the  presidents,  board  chairmen,  sales, 

advertising  and  agency  executives  ...  do  they  all  have  a 

true  picture  of  your  market  at  all  times?  How  they  ap- 

praise your  station  collectively  is  reflected  in  the  busi- 
ness you  carry. 

Our  war  economy  is  changing  market  conditions  so 

rapidly,  executives  are  compelled  to  make  advertising 
decisions  on  the  spur  of  the  moment.  Keep  your  true 
market  story  before  your  most  important  prospects 

through  promotion  in  Printers'  Ink.  Be  faithfully  rep- resented when  executives  assemble  to  make  decisions. 

Advertisers  buy  like  families.  As  your  station  supplies 

sponsors  with  a  direct  route  to  the  people  who  influence 

family  buying,  so  Printers'  Ink  off'ers  you  cj^uick,  iow- 
cost  contacts  with  the  many  executives  who  contribute 
to  advertising  decisions. 

Every  firm  harbors  almost  as  many  opinions  about 

time-buying  as  there  are  executives.  And,  when  all  the 
opinions,  ideas  and  facts  are  chipped  into  the  hopper, 

out  will  come  one  decision.  It  will  say:  "Yotu-  station  is 

on  the  list,"  or,  "Sorry— next  time,  maybe.  " 

Printers'  Ink  can  help  yoti  win  over  the  advertiser- 
family.  It  is  welcomed  among  alert  advertisers  as  the 
only  publication  edited  to  help  all  induslries  sell  their 
products  and  services.  It  is  the  only  publication  truly 

balanced  in  its  editorial  appeal  to  advertising,  manage- 

ment, sales  and  agency  execiuives.  The  large  circulation 

of  Printers'  Ink  allows  you  to  distribute  your  market 
facts  across  the  breadth  of  business  and  deep  into  the 

executive  chambers  where  time-buying  decisions  are 
made. 

Help  your  representatives  build  more  business  for 

your  station  by  putting  Printers'  Ink  to  work  for  you now. 

A  CASE  IN  POINT 

PRODUCT:  Drugs. 

APPROPRIATION:  $2  50,000 -$500,000. 

QUESTION:  "What  officials  are  factors  in  deter- 
mining the  media  you  use? 

ANSWER :  There  is  considerable  discussion  among 
all  of  our  executives  as  a  family  group  concerning 

our  advertising.  Every  one  of  us  is  vitally  inter- 
ested in  its  success  and  takes  a  keen  interest  in  dis- 

cussing plans.  Hoivever,  the  decisions  regarding 
media  are  very  largely  in  the  hands  of  our  adver- 

tising agency,  our  president  and  our  advertising 
manager.  The  sales  managers  freely  express  their 
likes  and  dislikes  and  discuss  media  from  the 
standpoint  of  the  respective  sales  territories. 

PRINTERS'  Ink 
The  Weekly  Magazine  of  Advertising,  Management  and  Sales 
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green  men  have  been  able  to  come 
into  WOR  and  in  a  short  time  be 
able  to  perform  their  duties  satis- 
factorily. 

Each  station  should  maintain  a 
catalog  of  its  spare  parts  showing 
where  each  part  can  be  used  in 
the  equipment.  It  is  also  just  as 
important  to  keep  a  catalog  of  all 
components  in  the  equipment  show- 

ing which  spare  parts  can  be  sub- 
stituted for  each  particular  com- 

ponent. 
Wages  and  Hours 

The  following  discussion  on 
wages  and  hours  reflects  only  the 
personal  observations  and  opinions 
of  the  writer.  It  is  thought  that 
it  may  be  the  basis  for  discussions 
leading  to  placing  our  technical 
staffs  on  a  war  footing. 

A  regular  40-hour  week  for  tech- 
nicians is  pretty  universal  in 

broadcasting  stations.  The  radio 
men  with  General  MacArthur  are 
extremely  lucky  if  they  get  40 
hours  a  week  for  their  personal 
comfort  and  rest.  He,  like  all  of 
our  other  military  leaders  in  the 
front  line,  desperately  needs  radio 
engineers  and  technicians.  We 
could  do  our  job  efficiently  with  less 
men  if  we  had  a  longer  work  week. 
The  men  thus  released  could  be 
used  to  great  advantage  by  the 
armed  forces.  Our  labor  laws  pre- 

clude a  man  from  working  more 
than  a  regular  40-hour  week  with- 

out paying  overtime. 
Until  such  time  as  or  if  the  labor 

law  is  modified,  it  is  suggested 
that  in  some  cases  a  technician 
may  be  able  to  work  the  regular 
work  week  at  his  own  station  and 
then  be  employed  additional  hours 
by  a  second  station  in  his  locality 
at  his  regular  rate.  Some  smaller 
stations  have  been  pretty  hard  hit 
due  to  the  shortage  of  technicians. 
Higher  wages  paid  by  the  larger 
stations  have  placed  an  additional 
personnel  drain  on  the  smaller  sta- 

tions. Many  small  stations  have 
already  been  forced  to  pay  higher 
wages.  The  addition  of  overtime  on 
top  of  this  is  a  great  burden  in 
some  cases. 

New  Plan  Suggested 

In  order  that  a  readjustment  of 
work  hours  be  effected  and  yet  re- 

tain, to  a  reasonable  degree,  the 
social  gains  attained,  the  writer 
suggests  for  consideration  and  dis- 

cussion in  the  industry  and  with 
labor  leaders  the  following: 

1.  That  the  regular  work  week 
for  broadcast  technicians  be  re- 

tained at  40  hours  in  principle. 
2.  That  technicians  be  paid  for 

overtime,  in  excess  of  40  hours,  at 
their  regular  hourly  rate  for  the 
first  eight  hours ;  that  they  be  paid 
double-time  for  each  hour  above 
48.  Thus  the  technicians  now  re- 

ceiving $40  for  a  40-hour  week 
would  receive  $48  for  a  48-hour 
week.  He  would  receive  $2  for 
each  hour  he  worked  above  48. 

Selection  of  the  48-hour  value 
in  Point  2  is  based  on  the  writer's 
opinion  that  a  man  can  woi-k  effi- 

ciently for  this  time.  This  is  parti- 
cularly true  of  most  transmitter 

jobs  where  the  technician  eats  on 

CHARMERS  at  the  dials  of  WSMB, 
New  Orleans,  are  Ida  Matranga, 
20  (left),  and  Betty  Nichols,  17, 
who  have  taken  over  the  control 
room  jobs  relinquished  by  two  op- 

erators called  to  the  colors.  They've 
never  had  a  whit  of  radio  experi- 

ence, yet  are  doing  a  wholly  satis- 
factory job,  reports  Harold  Wheel- 

ahan,  manager.  He  adds  that  the 
control  rooms  are  a  lot  neater,  too, 
since  the  young  ladies  took  over, 
and  suggests  their  example  as  one 
way  of  meeting  operator  shortages. 

the  job  and  does  not  need  to  take 
time  to  go  out  for  a  meal.  A  man, 

of  course,  cannot  efficiently  "ride 
gain"  this  much  time  per  week. 
However,  around  most  studios  the 
men  can  be  rotated  so  that  they 
do  not  "ride  gain"  for  long 
stretches  at  a  time.  The  suggestions 
allow  a  reasonable  expansion  of 
hours  per  week  while  at  the  same 
time  paying  the  technicians  for  the 
additional  hours.  Precautions  are 
taken  to  prevent  stations  from 
working  men  unreasonable  hours. 
The  provision  for  double  time  over 
48  hours  in  a  given  week  is  a 
curtailing  influence. 

Material  and  Conservation 

In  addition  to  working  longer 
hours  the  engineers  and  techni- 

cians who  remain  in  the  broadcast 
station  must  aid  in  teaching  radio 
to  others.  In  some  cases  they  can  do 
the  actual  instructing;  in  other 
cases  they  can  cooperate  with  the 
regular  educators.  To  train  the 
large  mass  of  radio  men  required, 
the  educational  institutions  will 
need  to  use  instructors,  such  as 
physics  men,  who  are  not  versed 
in  the  art  of  radio  but  know  the 
art  of  teaching.  The  broadcast  sta- 

tion engineers  can  be  of  great  help 
to  this  class  of  instructors. 

Broadcast  stations  can  aid  this 
program  by  lending  test  equipment 
to  the  schools  for  the  laboratory  pe- 

riods. The  engineers  will  be  parti- 
cularly useful  in  aiding  the  in- 

structors to  make  the  proper  set- 
ups for  the  experiments. 

The  future  outlook,  from  the 
personnel  angle,  is  that  we  are  in- 
for  a  very  rough  time.  We  all  must 
work  longer  and  harder  and  there 
must  be  the  utmost  of  cooperation 
between  all  parties  concerned. 

The  Government  has  recognized 
our  importance  by  granting  us  the 
defense  rating  of  P-10  for  repair 
and  maintenance  equipment.  This 
is  a  recognition  in  principle  and 
does  not  in  itself  net  us  much 
equipment.  It  has  been  stressed 
many  times  before  that  the  Army 
and  Navy  can  use  all  of  the  radio 
equipment  that  can  possibly  be  pro- 

duced and  that  new  manufactur- 

ing facilities  are  being  provided 
to  supply  the  huge  demands. 

We  still  obtain  some  material  on 
a  priority  basis;  however,  we  are 
rapidly  approaching  the  point 
where  materials  of  many  kinds 
must  be  allocated  to  us  if  we  are 

to  continue  operation.  An  alloca- 
tion system  is  practically  in  effect 

now  so  far  as  some  types  of  vacuum 
tubes  are  concerned.  Certain  types 
of  tubes  are  now  allocated  to  sta- 

tions out  of  the  supply  that  nomi- 
nally would  have  gone  to  our 

armed  forces.  We  require  approxi- 
mately 300  tons  of  material  for 

maintaining  our  broadcast  system 
during  a  year,  according  to  figures 
compiled  by  the  NAB  for  the  year 
1940.  This  figure  was  arrived  at 
during  a  meeting  attended  by 
manufacturers  of  approximately 
90%  of  all  broadcast  equipment. 
In  the  opinion  of  many,  an  efficient 
broadcasting  system  has  a  value 
to  the  country  commensurate  with 
diverting  this  much  material  to  its 
use.  An  army  in  the  field  fights 
better  if  it  knows  that  the  people 
back  home  are  back  of  it. 

Radio  broadcasting  can  and  does 
contribute  in  a  large  measure  to 
maintaining  the  public  morale.  We 
are  therefore  justified  in  asking 
for  enough  material  to  maintain  a 
reasonably  efficient  system.  We  are 
not  justified  in  asking  for  one 
ounce  of  material  more  than  is  ab- 

solutely required  to  do  the  job.  We 
therefore  must  give  serious  study 
to  ways  and  means  of  conserving 

equipment. This  subject  was  dealt  with  at 
great  length  during  the  Ohio  En- 

gineering Conference.  The  en- 
gineers at  the  conference  took  this 

subject  extremely  seriously  and  out 
of  the  discussion  has  come  a  great 
many  worth  while  ideas  for  con- 

serving material. 
Mr.  Singer  described  the  work 

done  by  WOR  in  conserving  life 
of  vacuum  tubes,  and  Hecter  Skif- 
ter,  chief  engineer  of  KSTP,  dur- 

ing the  session  on  "Conservation  of 
Material"  brought  out  many  addi- 

tional worth  while  ideas. 

Efficient  Methods 

As  Mr.  Skifter  aptly  put  it  last 
week,  the  problem  in  regard  to 
tubes  is  principally  that  of  obtain- 

ing the  life  that  is  built  into 
vacuum  tubes  rather  than  conserv- 

ing them.  It  was  pointed  out  that 
tubes  with  tungsten  filaments  could 
often  be  run  at  reduced  tempera- 

ture, effecting  a  saving  in  tube 
life.  Thoriated  and  oxide  coated 
filaments  should  be  held  very  close- 

ly to  their  rated  voltage. 
Filament  voltmeters  should  be 

checked  against  a  meter  of  good 
reliability  and  the  filament  voltage 
should  be  measured  directly  at  the 
terminals  of  the  tube.  Stations  now 

operate  by  measuring  the  power  di- 
rectly in  the  antenna.  Many  sta- 

tions have  not  paid  any  particular 
attention  to  the  efficiency  of  their 
output  amplifier  since  they  have 
gone  to  this  type  of  operation. 

Mr.  Skifter  urged  that  attention 
be  given  to  this  matter  in  order 
to  raise  the  efficiency  as  high  as 
possible   and  thereby  reduce  the 

plate  dissipation  and  save  on  tubes. 
It  was  also  recommended  that  the 
efficiency  of  the  lower  stages  in  a 
transmitter  be  carefully  checked. 
Many  other  ideas  were  advanced 
for  conservation  of  vacuum  tubes 
and  equipment. 

In  regard  to  other  equipment,  the 
members  of  the  conference  were  ad- 

vised to  examine  each  component 
of  the  transmitter  to  determine  if 

it  was  operating  in  the  most  satis- 
factory and  safe  manner.  It  was 

pointed  out  that  RF  fires  are  often 
started  because  the  equipment  is 
not  kept  meticulously  clean.  A  fire 
is  usually  accompanied  by  destruc- 

tion of  equipment. 

Equipment  Survey 

Mr.  Skifter  suggested  that  all 

spare  equipment  around  each  sta- tion, including  equipment  which 
has  been  considered  obsolete  in  the 

past,  be  carefully  surveyed  to  as- certain its  possible  use. 

It  is  believed  that  if  the  broad- 
cast stations  show  they  have  put 

forth  every  effort  to  use  all  equip- 
ment economically,  that  the  prior- 

ity authorities  will  grant  sufficient 

equipment  to  maintain  a  reason- 
ably reliable  broadcasting  service. 

Proper  maintenance  of  equip- 
ment will  help  prolong  the  life  of 

equipment.  The  maintenance  sched- 
ule of  each  station  should  be  care- 

fully surveyed.  The  schedule  should 
be  outlined  in  the  station's  instruc- tion book  so  that  new  men  can 
readily  learn  how  to  properly,  main- 

tain the  station. 
We  should  not  lose  sight  of  the 

fact  that  the  needs  of  the  armed 
forces  come  first  and  these  may  be- 

come so  stringent  as  to  further  cur- 
tail materials  available  for  broad- 

casting stations.  This  may  mean 
curtailing  of  hours  per  day  on  the 
air  and  it  may  even  mean  in  some 
cases  the  cessation  of  operation  by 
some  stations. 

Television  and  FM 

The  authorities  have  yet  to  make 
known  their  stand  on  the  future  of 
television.  At  the  conference  E.  K. 
Jett,  chief  engineer  of  the  FCC, 
upon  being  queried,  stated  that the  future  of  television  was  being 
given  very  careful  study. 

It  seems  to  the  writer  that  there 
can  be  little,  if  any,  development 
of  high-frequency  broadcasting  in 
view  of  the  "freeze  order"  cover- 

ing the  standard  band  and  in  view 
of  the  great  demand  for  techni- 

cians and  the  great  demand  of  the 
armed  forces  for  communication 

equipment.  Receivers  for  the  gen- 
eral public  will  not  be  manufac- tured after  about  three  months 

from  now.  This  order  supposedly 

applies  to  FM  as  well  as  television. 
As  the  public  cannot  obtain  re- ceivers for  these  new  services,  it 

would  seem  rather  pointless  to  use 
material  and  man  power  in  ex- 

panding and  maintaining  the  trans- 
mitting facilities.  It  is  not  outside 

the  realm  of  possibility  that  these 
services  will  be  ordered  to  close 
down  entirely.  This  would  save 
some  repair  and  replacement  mate- rial and  it  would  also  release  a 
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he  "nighttime  market"  is  one  of  the  great- 

est problems— and  opportunities!— for  advertisers  in 

an  America  at  war.  Because  today,  thousands  of  men  and  women 

must  work,  and  then  relax,  while  the  rest  of  America  sleeps.  To  meet 

that  problem  — to  continue  to  provide  advertising's  most  penetrating 

access  to  all  significant,  buying  markets— WABC  now  broadcasts  with- 

out interruption,  24  hours  daily,  7  days  a  week ! 

WABC's  1:00  to  6:00  a.m.  programs  are  building  large  all-night 

audiences  swiftly.  Yet  sponsorship  rates  during  these  hours  are  unusu- 

ally low.  Call  WABC,  or  a  Radio  Sales  office,  for  audience  data  and  costs. 

WABC 
5  0,0  0  0  WATTS  •  NEW  YORK 

24-HOUR  SERVICE  TO  THE  WORLD'S  LARGEST  MARKET 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented  M 

by  Radio  Sales :  Chicago,  St.  Louis,  Charlotte,  San  Francisco,  Los  Angeles  i^' 



number  of  engineers  and  techni- 
cians for  the  war  effort.  The  tele- 
vision engineer  and  the  television 

technician  is  a  highly  skilled  man 
in  electronics.  These  men  are  in 
great  demand  for  our  war  effort. 

If  a  general  shutdown  of  these 
services  is  ordered,  it  may  be  that 
certain  stations  will  remain  on  the 
air  because  of  a  particular  service 
that  they  are  rendering.  We  have 
at  least  one  FM  station  functioning 
in  our  radio  broadcast  silencing 
system.  Television  is  being  used  in 
New  York  City  for  instructing 
civilian  defense  personnel  in  the 
proper  performance  of  their  duties. 
Undoubtedly  television  is  more  ef- 

fective for  this  than  is  sound 
broadcasting. 

It  is  probable  that  if  the  air  raid 
wardens  were  to  meet  in  classes 
for  the  instruction  it  would  be  more 
effective  still.  The  argument  is 
raised  that  they  will  not  come  to 
meetings;  however,  they  will  meet 
at  somebody's  house  to  watch  the 
demonstration  and  lecture  on  tele- 

vision. The  first  load  of  incendi- 

aries dropped  over  New  York  City 
or  any  other  American  city  should 
quickly  make  regular  classes  feas- 

ible as  it  did  in  England. 

Protection  of  Property 

In  view  of  the  fact  that  the 
insurance  company  can  probably 
no  longer  buy  us  a  new  transmitter 
plant,  it  is  extremely  important 
that  we  take  adequate  steps  to  pro- 

tect against  sabotage,  fire  and 
theft.  Anyone  of  these  factors  can 
deprive  us  of  part  or  all  of  our 
transmitting  facilities  to  the  point 
where  the  broadcasting  company 
may  need  to  cease  operation  for 
days  or  even  for  the  duration  of 
the  war. 

To  the  writer's  knowledge  we 
have  not  yet  had  a  case  of  sabotage 
at  a  broadcast  station  in  this  coun- 

try. We  should  not  allow  ourselves 
to  be  lulled  into  an  attitude  of  com- 

placency by  this  fact.  We  are 
definitely  subject  to  sabotage  and 
should  take  all  possible  precau- 

tions. There  are  two  types  of 
sabotage.  The  first  is  where  the 

Dames  At  Dials 
WOMEN  NOW  man  the  con- 

trols at  KABC,  San  Antonio. 
Three  weeks  ago,  Charlie 
Balthrope,  manager,  decided 
to  hire  a  staff  of  trained 
women  technicians  for  his 
control  room  and  eliminate 
the  steady  drain  resulting 
from  enlistments.  Now  he  re- 

ports their  efficiency  record 
as  higher  than  that  of  men 
in  this  capacity  for  any  cor- 

responding period  of  time. 

property  is  damaged  and  the  sec- ond is  where  the  usual  programs 
of  the  station  are  sabotaged  and 
the  saboteurs  broadcast  material 
to  their  own  advantage. 

The  Federal  Bureau  of  Investi- 
gation has  issued  a  bulletin  en- 

titled Suggestions  for  Protection 
of  Industrial  Facilities.  Copies  of 
this  pamphlet  were  distributed  by 
NAB  to  all  broadcast  stations 
through  the  courtesy  of  J.  Edgar 
Hoover,  director  of  the  Bureau. 

The  suggestions  contained  in  this 
pamphlet,  while  not  written  speci- 

fically for  broadcasting  stations, 
should  be  studied  carefully  and  the 
property  of  each  station  should  be 
scrutinized  in  order  to  see  how 
best  to  protect  the  property  from 
damage.  Of  more  serious  conse- 

quence to  our  welfare  is  the  pos- 
sibility of  subversive  elements  tak- 

ing over  the  transmitting  plant 
by  force  and  broadcasting  errone- 

ous material. 

Each  station  should  give  con- 
sideration to  a  method  for  inform- 

ing the  local  police  or  armed  forces 
of  the  trespassing  upon  the  prop- 

erty by  a  potential  saboteur.  A 
study  of  each  transmitter  should 
be  made  to  ascertain  how  it  can 
be  disabled  so  that  subversive  ele- 

ments cannot  use  the  transmitter. 
In  this  connection  it  should  be 

pointed  out  that  severe  measures 
may  be  taken  to  force  the  operator 
to  restore  operation.  It  has  been 
suggested  that  the  transmitter  be 
thrown  onto  a  dummy  antenna  thus 
preventing  radiation  and  at  the 
same  time  leaving  the  transmitter 
apparently  operating  normally  to 
an  observer  in  the  transmitter 

plant.  If  the  studio  operator  moni- 
tors continuously  off  the  air,  then 

he  can  give  the  alarm  to  the  safety 
officials.  The  industry  may  receive 
further  direction  from  the  DCB 
on  this  point. 

Fire  and  Theft 

Fires  that  have  done  extensive 
damage  to  broadcasting  equipment 
have  been  rare.  However,  we  have 
had  numerous  small  fires.  We  may 
have  become  rather  lax  in  taking 
proper  precautions  against  fire  due 
to  the  fact  that  replacements  were 
readily  procurable,  according  to  a 
statement  by  J.  D'Agostino  at  the 
conference.  A  fire  may  do  exten- 

sive damage,  and  difficulties  in  se- 
curing repair  parts  may  preclude 

the  station  from  continuing  opera- 
tion for  days  or  even  for  duration 

of  the  war. 

It  has  been  suggested  that  a  fire 
expert  inspect  the  transmitter  and 
make  suggestions  for  improvement 
in  the  safety  precautions  already 
taken.  It  probably  will  be  difficult 
to  obtain  additional  fire  fighting 
equipment  in  some  cases.  However, 
an  expert  in  the  art  of  preventing 
fires  can  often  suggest  common 
sense  precautions  that  require 
little  or  no  additional  material.  It 
cannot  be  stressed  too  strongly 
that  a  fire  at  this  time  may  put 
a  broadcasting  company  out  of 
business  for  the  duration  of  the 
war.  All  fire  fighting  equipment 
should  be  inspected  periodically 
to  see  that  it  is  in  operating  con- 

dition. A  guard  on  the  property 
at  all  times  cannot  only  watch  out 
for  sabotage,  but  he  can  also  detect 
fires  before  they  assume  serious  pro- 

portions. Certain  precautions  are  ordinar- 
ily taken  against  theft.  The  loss 

of  certain  parts  of  a  transmitter 
through  theft  could  easily  force 
a  station  to  remain  off  the  air  for 
a  matter  of  days  and  extensive 
theft  may  put  a  station  off  the 

TWO FIRSTS  THAT  COUNT 

AMONG  CHICAGO  radio  listeners,  as  demon- 

strated in  a  survey  among  Chicago  families 

conducted  by  an  independent  research  organ- 

ization. Both  men  and  women  chose  WGN  as 

*%e  most  outstanding  radio  station  in  Chicago/^ 

AMONG  LOCAL  and 

spot  advertisers.  WGN 

holds  a  substantial  lead 

over  all  other  major 

Chicago  stations  in  the 

volume  of  local  and 

national  spot  business. 

I    ̂   A  Clear  Channel  Station 

,vt\^°  MUTUAL    BROADCASTING  SYSTEM 

PAUL  H.  RAYMER  CO.,  Los  Angeles,  Cat.,  Son  Francisco,  Cat. EASTERN  SALES  OFFICE:  220  f.  42nd  Street,  New  York,  N.  Y. 
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air  for  the  duration  of  the  war. 
Each  station  should  carefully  sur- 

vey its  protection  against  thieves 
and  take  steps  to  prevent  them 
from  entering  the  property.  Here 
again  a  guard  on  the  property 
will  add  to  the  effectiveness. 

Emergency  Steps 

The  writer  has  dealt  mainly 
with  transmitter  plants.  If  studios 
are  lost  or  damaged,  chances  are 
that  emergency  steps  can  more 
readily  be  taken  to  restore  service. 
However,  such  is  not  the  case  with 
a  transmitter  plant.  The  principles 
outlined  for  transmitter  plants 
should  be  followed  for  protection 
of  studio  facilities. 

The  broadcasters  of  the  country 
are  charged  with  a  wartime  duty 
which  cannot  be  neglected  without 
serious  consequences.  Probably  no 
one  will  ever  thank  us  for  doing  a 
good  job  but  we  will  receive  wide 
condemnation  for  not  doing  so. 
Most  stations  have  dealt  quite 
extensively  with  the  war  time  prob- 

lems of  program  content  and  con- 
duct on  the  air.  Our  engineers 

have  given  very  serious  considera- 
tion to  the  problems  as  they  effect 

reliability  of  operation.  The  en- 
gineers must  have  the  wholehearted 

support  and  cooperation  of  the 
management. 
The  high  degree  of  technical 

perfection  of  our  broadcasting  sys- 
tem was  brought  about  mainly 

through  the  enthusiastic  hard  work 
of  engineers  and  technicians  who, 
for  the  most  part,  took  up  radio 

'MAKE  IT  LAST' 

Cohan  Urges  CBS  Engineers 
 ^To  Save  Everything  

BECAUSE  of  the  "freeze  order" 
on  many  of  the  supplies  and  equip- 

ment necessary  to  domestic  broad- 
casting for  the  duration,  E.  K. 

Cohan,  CBS  director  of  engineer- 
ing, has  sent  out  a  defense  memo 

titled  "Make  It  Last"  to  all  CBS 
technicians. 

"To  maintain  our  operations  at 
the  highest  technical  efficiency," 
the  memo  reads,  "we  may  have  been 
too  busy  in  the  past  to  salvage  any 
material  that  was  not  just  perfect. 
That  practice  has  to  go  by  the 
board.  As  far  as  it  is  compatible 
with  efficient  broadcasting,  we  must 
save — and  use — any  part  that  has 
some  utility  left  in  it  .  .  . 
"Now  is  the  time  to  start  exer- 

cising the  ingenuity  that  charac- 
terized early-day  broadcasting.  If 

an  equipment  problem  comes  up, 
don't  look  for  the  answer  in  the 
stock  supply.  We  must  find  the 
answer  by  ingenious  use  of  avail- able materials  and  whether  it  can 

be  made  in  your  workshop." 

as  a  profession  after  it  had  been 
their  hobby.  To  newcomers  in  the 
profession,  the  work  has  been  so 
fascinating  that  th§  infectious  en- 

thusiasm of  the  older  men  in  the 
profession  has  caught  on  readily. 
The  broadcast  engineers  and  tech- 

nicians of  the  country  are  ready 
and  willing  to  do  their  part.  The 
temper  of  the  conference  indicated 
that  the  engineers  and  technicians 
will  not  be  found  wanting. 

FM  IS  EFFEMINATE  IN  the  con- 
trol room  of  W47NY,  New  York, 

high-frequency  station  of  the 
Muzak  Corp.,  as  Marjorie  E.  Allen 
rides  the  gain.  Miss  Allen's  versa- tility as  a  transmitter  technician 
is  proven  by  her  three  FCC  li- 

censes, which  include  tickets  for 
commercial  broadcasting  and 
second  class  radio  telephone,  and 
a  certified  award  from  the  ARRL 
for  proficiency  in  taking  code.  She 
is  also  teaching  a  bi-weekly  class 
for  women  interested  in  radio 

operation. 

Mexicans  Organize 
A  MEXICAN  association  of  broad- 

casters was  formed  recently  with 
Emilio  Azcarraga,  owner  of  XEW 
and  XEQ,  Mexico  City,  as  presi- 

dent. Known  as  the  Camara  Na- 
cional  de  la  Radiofusion,  the  or- 

ganization will  act  as  a  clearing 
house  for  the  Mexican  radio  indus- 

try. Lie  Jose  Luis  Fernandez,  offi- 
cial attorney  of  Cadena  Radiodi- 

fusora  Mexicana,  will  serve  as secretary. 

TEACHING  BY  RADIO 

RAPIDLY  EXPAISDING 

EDUCATIONAL  radio,  on  the 
whole,  is  one  of  the  most  rapidly 
expanding  and  promising  frontiers 
of  education,  and  the  Office  of 
Education  has  been  and  can  be  of 

major  importance  in  aiding  edu- 
cators to  develop  this  new  scien- tific aid  to  education. 

This  claim  is  made  in  the  1941 
annual  report  of  the  Federal  Se- 

curity Agency  which  states  that 
despite  the  closing  of  the  agency's educational  radio  project,  financed 
by  WPA  funds,  the  long-range Educational  Radio  Script  Exchange 
services  to  schools,  colleges,  radio 
stations  and  citizen  groups  has 
continued. 

The  report  states  more  than 
1,600  groups  were  given  service 
during  1941,  an  increase  of  33% 
over  the  previous  year.  A  new 
supplement  has  been  added  to  the 
Script  Exchange  catalog  contain- 

ing 233  scripts. 
A  survey  conducted  by  the  FSA 

discloses  that  2,700  schools  with 
a  total  enrollment  of  2,000,000 
have  installed  playback  equipment. 
Results  of  this  survey,  the  report 
stated,  have  led  to  a  further  de- 

velopment of  the  agency's  educa- tional transcription  exchange  serv- 
ice. College  and  university  courses 

in  radio  were  found  to  have  doubled 
with  the  number  of  institutions 
offering  courses  rising  to  538. 

The  report  adds  that  five  col- 
leges received  FM  licenses  from 

the  FCC  last  year  and  that  facts 

gathered  by  the  FSA  enabled  col- leges to  establish  facilities  for  FM outlets. 

I 
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Aletckandi6in^  &  J^tomotlon 
Blue  Services — Open  Time  List — Rapport  Trips — 

Post  War  Query — Breakfast  Sendoff 

TWO  NEW  services
  for  Blue 

stations  were  launched  last 
week  by  Earl  Mullin,  Blue 
publicity  chief.  First  is  a  bi- 

weekly feature  story  which  will  be 
sent  to  station  publicity  directors 
for  placement  with  one  newspaper 
or  local  magazine  in  his  territory 
for  exclusive  release  there,  a  plan 
designed  to  aid  local  publicity  men 
in  their  contacts  with  the  press. 

Second  is  a  five-minute  script  of 
gossip  and  news  about  Blue  pro- 

grams, to  be  sent  weekly  to  pro- 
gram directors  for  use,  either  in 

whole  or  part,  on  station  broad- 

casts of  program  previews.  Both  of 
these  services  will  be  exclusive, 
that  is,  will  comprise  material  not 
included  in  the  regular  press  re- 

leases to  newspapers. 

Aid  For  Advertisers 

TWO  -  COLOR  FOLDER  asking 
"Where  Will  Your  Business  Be 
After  the  War?"  has  been  issued 
by  the  Advertisers  Advisory  Coun- 

cil of  the  Advertising  Club  of  Oak- 
land. AAC  was  organized  to  clarify 

advertisers'  policies  following  the outbreak  of  the  war. 
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PROMOTING  its  Nexos  Around  the  Clock  tieup  with  WNEW,  New  York, 
in  full-page  advertisements  and  in  boxes  inserted  in  the  news  and  radio 
pages  of  its  daily  issues,  the  Netv  York  Daily  News  has  three-sheeted  the 
announcement  on  the  more  than  400  delivery  trucks  of  the  paper. 

Getting  Acquainted 
TO  BUILD  closer  rapport  between 
the  members  of  NBC's  press  de- 

partment and  the  publicity  direc- 
tors of  the  individual  NBC  sta- 
tions, John  McKay,  manager  of  the 

network's  press  department,  is 
planning  to  send  his  personnel  out 
on  a  series  of  one-week  field  trips, 
starting  about  April  1.  New  York 
publicists  will  visit  eastern  NBC 
stations,  while  members  of  the  Chi- 

cago and  Hollywood  publicity  divi- sions will  call  on  stations  in  their 

respective  territories.  Writers'  chief job  while  on  tour  is  to  learn  how 
they  can  better  serve  their  station 
associates;  they  will  also  devote 
some  time  to  contacting  local  radio 
editors. iS  *  ^ 

Availability  Schedules 
PROGRAM  availability  schedule 
of  WOW,  Omaha,  as  worked  out  by 
John  Blair  &  Company,  has  at- 

tracted so  much  attention  that 
NAB  has  distributed  samples  to 
its  entire  membership  as  models 
that  might  be  followed  by  other 
stations.  Front  cover  of  each  edi- 

tion is  devoted  to  a  promotional 
message  which,  along  with  the  list- 

ings of  the  open  time,  are  not  lost 
upon  the  timebuyers  to  whom  the 
schedules  go  each  week.  Copies  are 
available  from  WOW  on  request. 

*      *  * 
Tours  for  CBS 

THOMAS  D.  CONNOLLY,  CBS 
director  of  program  promotion,  on 
March  9  starts  a  tour  visiting  four 
midwest  CBS  stations  to  speak  be- 

fore advertising  and  Kiwanis  clubs 
on  the  application  of  national  net- 

work radio  to  local  problems,  with 
discussion  of  shifting  markets  and 
listener-habits.  His  stops  will  in- 

clude WCCO,  Minneapolis,  March 
11;  KOIL,  Omaha,  March  12; 
KMBC,  Kansas  City,  March  16, 
and  KLZ,  Denver,  March  17. 

Early  Morn  Inaugural 
BREAKFAST,  attended  by  repre- 

sentatives of  Iowa  Packing  Co., 
Coolidge  Advertising  Co.  and 
WHO,  Des  Moines,  was  held  her- 

alding the  start  of  a  7:15  a.m. 
newscasts  on  that  station  sponsored 
by  the  packing  company.  The 
group,  assembled  in  the  Hotel  Fort 
Des  Moines,  heard  the  broadcast 
by  News  Editor  Jack  Shelley,  who 
later  attended  the  breakfast. 

Poll  to  Poll 
REVIVING  the  theme  of  its  Alice 
in  Sponsorland  book  of  last  year, 

the  Red  Network  has  issued  'Speak- 
ing of  Polls,'  said  the  Dormouse, a  folder  citing  the  preponderance 

of  Red  Network  programs  among 
the  leaders  in  recent  popularity 
polls.  Piece  is  die-cut  so  that  a 
reverse  square,  heralding  the  Red's leadership  from  poll  to  poll,  is  visi- ble throughout. 

Radio  Backstage 

INTRICACIES  of  radio  programs 
are  shown  by  KGW  and  KEX,  Port- 

land, Ore.,  in  a  series  of  weekly 
two-hour  radio  parties  at  the  local 

Neighbors  of  Woodcraft  auditori- um. Using  the  idea  as  an  audience 
promotion  angle,  various  invita- tional audiences  from  community 
and  civic  clubs  are  shown  the  make- 

up of  a  program  with  full  ex- planations of  programming. 
*  *  * 

Bank  Displays 

WEEKLY  window  displays  in  the 
sponsoring  Merchants  National 
Bank  &  Trust  Co.  as  well  as  those 
industries  whose  executives  are 

interviewed  on  the  bank's  broad- 
casts, are  part  of  the  promotion 

for  the  On  Display  series  on 
WFBL,  Syracuse.  Notices  calling 
attention  to  the  program  are 

placed  on  employes'  bulletin  boards  . in  concerns  involved. 

FIRST  station  in  Indiana  in  1924 

ane(  it'dl  tke 
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FOODS  FOR  VICTORY 

COVERED  IN  GUIDE 

AN  OFFICIAL  "food  guide"  ex- 
plaining what  foods  to  eat  for 

health  and  victory  was  released 
March  2  by  the  Federal  Security 
Administration  in  Washington  and 
is  available  upon  request.  The 
guide,  which  is  supplemented  by 
red,  white  and  blue  posters  that 
will  soon  be  placed  throughout  the 
country,  is  part  of  a  campaign  de- 

signed to  make  America  "nutrition- 
conscious",  and  FSA  has  launched 
the  slogan  "U.  S.  Needs  Us  Strong 
—Eat  Nutritional  Food." 

The  nutrition  campaign,  accord- 
ing to  FSA  Administrator  Paul  V. 

McNutt,  has  the  cooperation  of  the 
food  industry,  state  and  local  nutri- 

tion committees,  and  related 
groups. 

The  symbolized  slogan,  together 
with  the  official  food  guide,  Mr. 
McNutt  explained,  will  be  given 
wide  distribution  not  only  directly 
through  Government  channels,  but 
also  through  reproduction  by  in- 

dustries interested  in  making  this 
contribution  to  the  nation's  war- 

time program. 
"Industries,  as  well  as  indi- 

viduals," he  said,  "have  been  ask- 
ing 'What  can  we  do  to  help?'  Be- 

cause of  the  many  such  inquiries 
we  have  received,  this  office  has  set 
up  a  policy  which  will  enable  inter- 

ested industries  to  help  in  making 
the  nutrition  story  known.  These 
nutrition  posters  may  be  repro- 

duced by  obtaining  permission  from 
this  office.  This  kind  of  cooperation 
should  help  to  spread  the  facts 
about  nutrition." 

SOLDIERS  GET  THEIR  WIRES 

KTSA  Program  Expedites  Delivery  of  Telegrams 

 ^To  Service  Men  Hard  to  Locate  
TELEGRAMS,  many  of  them 
urgent,  were  pouring  into  San 
Antonio  from  the  Army  and  Navy 
departments  with  incomplete  ad- 

dresses that  sometimes  stymied  for 
six  weeks  or  more  the  attempts  of 
the  telegraph  companies  to  deliver 
them.  In  many  cases  the  Govern- 

ment records  were  so  incomplete 
that  addresses  merely  read,  "see 
directory". Sensing  the  acuteness  of  the 
situation,  George  Johnson,  general 
manager  of  KTSA,  San  Antonio, 
hit  upon  a  plan  to  expedite  delivery. 
He  consulted  with  Col.  DeWare, 
public  relations  director  for  the 
Third  Army,  offering  the  services 
of  KTSA.  Col.  DeWare  enthusiasti- 

cally accepted  the  plan. 
Daily  at  Noon 

Now  each  day  at  noon,  KTSA 
gives  announcements  of  telegrams 
waiting  at  the  telegraph  offices, 
with  names  of  individuals  but  no 
street  addresses.  Results  have  been 
amazing,  with  records  showing  that 
since  inception  of  the  new  system 
not  one  telegram  had  been  lost  or 
delayed  longer  than  necessary. 
Commendation  came  from  the 

telegraph  companies,  local  Army 
officials  and  even  from  Washing- 

ton. J.  Harold  Ryan,  assistant  di- 
rector of  censorship,  wrote:  "This is  a  splendid  service  that  you  have 

been  giving  the  public  and  one  for 

which  you  are  to  be  greatly  com- 
mended. We  note  that  the  percent- 

age of  success  is  very  high,  as 
usually  proves  to  be  the  case  when 
radio  is  used.  We  believe  other  sta- 

tions would  be  glad  to  have  this 
sort  of  a  thing  called  to  their  at- 

tention, and  suggest  that  you  write 
an  account  of  this  service  to 
Broadcasting  Magazine,  if  you 
have  not  already  done  so,  explain- 

ing your  handling  of  the  program 
for  the  benefit  of  all  broadcasters." 

Sub  for  Skelton 

BROWN  &  WILLIAMSON  To- 
bacco Co.,  Louisville  (Raleighs 

cigarettes),  effective  June  16  for 
13  weeks  will  utilize  a  program 
built  around  Tommy  Dorsey  and 
orchestra  as  summer  replacement 
for  the  current  weekly  half-hour 
NBC  Red  Skelton  &  Co.  The  co- 

median returns  in  fall  being  under 
long-term  contract  to  Russel  M. 
Seeds  Co.,  Chicago  agency  servic- 

ing the  account.  It  is  understood 
that  Dorsey  will  continue  next  sea- 

son under  sponsorship  of  the  to- 
bacco firm,  advertising  another 

product.  Dorsey's  contract  voids  all negotiations  for  the  band  leader  to 
take  over  in  that  capacity  on  the 
weekly  NBC  Time  to  Smile,  spon- 

sored by  Bristol-Myers  Co.  (Sal 
Hepatica,  Ipana). 

WELI  Air  Editorials 

Mark  New  Haven  Battle 
WAGING  a  battle  for  the  local 
Defense  Council,  WELI,  New 
Haven,  is  conducting  Editorials  of 
the  Air  thrice-weekly  to  acquaint 
the  public  with  alleged  reluctance 
of  local  newspapers  to  publish  de- 

fense programs  and  to  give  infor- mation on  the  part  radio  must  play 
in  war  emergencies.  John  Day 
Jackson,  publisher  of  the  New 
Haven  Register  and  Journal-Cou- 

rier, New  Haven's  only  newspa- 
pers, is  object  of  WELI's  editorials aired  by  Carey  Cronan,  news  editor. 

The  station  reports  that  Mr. 
Jackson  has  refused  to  give  the 
Defense  Council  aid  in  its  radio  set- 

up. It  is  also  reported  that  the 
Jackson  newspapers  have  never 
published  a  local  radio  program. 
The  editorials  go  behind  the  scenes 
in  the  controversy  and  stress  the 
dollar  cost  to  listeners  because  the 
defense  programs  are  not  publicized 
by  the  newspapers.  The  station  fur- 

ther points  out  that  all  other  news  - 
papers in  the  State  are  carrying 

defense  programs  listings. 

Detroit  Radio  Column 

FIRST  radio  column  to  make  its  ap- 
pearance in  Detroit  in  more  than  five 

years  was  carried  in  the  March  1  Sun- 
day edition  of  the  Detroit  Free  Press, 

inserted  under  a  reciprocal  arrange-  ■ 
ment  between  WJR  and  that  newspa- per. A  line  at  the  bottom  noted  that 
it  was  a  W.JR  promotion.  The  con- tents followed  closely  the  usual  style 
of  a  gossip  column,  carrying  bits  con- 

cerning WWJ,  CKLW  and  WXYZ  as 
well  as  W.JR  personalities.  WJR  and 
the  i^aper  swap  spots  for  space. 

ASK  ANY  JOHN  BLAIR  MAN 
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Strategy  of  Truth 
KEEP  A  WEATHER  EYE  on  the  Office  of 

Facts  &  Figures,  whether  you're  a  sponsor, 
an  agency  or  a  broadcaster.  Its  role  in  the 
Washington  war  scene  is  becoming  increas- 

ingly important  day  by  day,  particularly  in- 
sofar as  radio  is  concerned.  We  have  the 

assurances  of  its  chief,  the  poetic  but  none- 
the-less  realistic  Archibald  MacLeish,  that  it 

isn't  going  to  be  a  Ministry  of  Propaganda  in 
any  sense. 

But  there's  no  use  caviling  or  kidding  our- 
selves about  the  word  propaganda,  a  word 

which  Mr.  MacLeish  himself  said  during  the 
University  of  Chicago  Bound  Table  the  other 

day  "can't  be  laundered,  can't  be  washed." 
We're  using  propaganda  on  the  radio,  and  the 
Government  is  using  propaganda  on  the  radio, 
and  we  must  continue  to  use  it  as  a  weapon 
of  war. 

It  was  to  keep  the  radio  propaganda  effort 
in  proper  channels,  freed  from  the  confusion 
of  the  ideas  of  each  and  every  public  relations 
officer  of  the  Government  departments  and 

bureaus,  that  OFF's  radio  division  was  set  up, 
headed  by  William  B.  Lewis,  to  be  the  fountain 
head  of  the  radio  war  information  effort.  It 
will  direct  and  advise  on  what  to  concentrate 
upon  and  when;  it  will  not  issue  orders  but  it 
will  serve  as  a  check  upon  the  outright  de- 

mands being  made  by  some  of  these  holding 
office,  high  and  low. 

Mr.  MacLeish's  idea  and  Mr.  Lewis'  is  that 
they  can  funnel  to  the  broadcasting  fraternity 
what  Washington  wants  them  to  stress  at  a 
given  moment  as  determined  by  the  higher 
strategy;  that  is  the  purpose  of  their  proposed 

system  of  "information  priorities"  shortly  to 
be  issued,  as  reported  in  this  issue  and  last. 
But  they  are  not  going  to  force  you  to  broad- 

cast anything,  and  non-governmental  broad- 
casts will  continue  to  be  the  individual 

broadcaster's  ovm  domain. 
Our  observation  of  the  OFF  radio  division 

thus  far,  after  watching  its  work  with  eagerly 
cooperating  agency,  network  and  station  com- 

mittees, is  that  it  has  its  feet  on  the  ground 
despite  the  great  pressures  being  exerted  upon 
it.  Mr.  MacLeish,  who  obviously  has  the  Presi- 

dent's confidence  and  who  is  rapidly  winning 
the  confidence  of  the  many  Government  lead- 

ers with  whom  he  is  working,  isn't  just  a 
starry-eyed  dreamer.  His  record  with  Time 
and  Fortune,  where  he  served  not  only  as  a 
writer  but  as  an  administrator  of  many  special 

editions,  revealed  he  has  a  fine  executive  as 
well  as  editorial  sense.  He  has  surrounded 
himself  with  highly  capable  assistants,  who 
swear  by  him  because  he  is  so  receptive  to 

other  people's  ideas.  More  than  that,  he  has 
the  power  to  execute  those  ideas. 

It  remains  to  be  seen  just  how  well  OFF 
will  fulfill  the  radio  end  of  its  mission,  but  it 
certainly  deserves  every  cooperation  from  the 
broadcasters.  Its  basic  motive,  so  far  as  radio 
is  concerned,  is  to  maintain  the  democratic 
way  both  as  to  the  institution  of  broadcasting 
and  as  to  what  goes  out  over  the  wavelengths. 
Call  its  methods  propaganda  if  you  like,  but 

Mr.  MacLeish  doesn't  regard  himself  as  a 
Dr.  Goebbels.  He  wants  to  direct  radio's  war 
thinking  but  he  doesn't  want  to  control  it.  He 
believes,  as  he  has  publicly  stated,  that  a 
strategy  of  truth  will  inevitably  defeat  the 
totalitarian  type  of  strategy  of  terror. 

Worth  Freezing 

EVERYTHING  and  everyone  must  be  sub- 
ordinated to  the  war  effort.  Hence  the  new 

"freeze  order"  adopted  by  the  WPB  and  FCC 
will,  if  rigidly  administered  in  the  face  of 
pressures  and  the  wide  discretionary  powers 
it  still  leaves  with  the  Commission,  curb  per- 

fectly normal  ambitions  to  squeeze  into  or 
improve  positions  in  the  broadcast  spectrum. 

But  this  is  war,  and  it  is  just  as  well  that 
the  established  broadcasters  should  concen- 

trate all  their  energies  now  upon  service  to 
Uncle  Sam  and  his  fighting  forces — service 
which  can  only  be  maintained  if  they  can  keep 
their  program  and  business  structures  intact. 

While  on  the  subject  of  freeze  orders,  we'd 
like  to  see  frozen  at  least  for  the  duration 

(1)  the  whole  network-monopoly  dispute,  about 
to  be  placed  in  the  lap  of  the  Supreme  Court; 

(2)  the  Dept.  of  Justice's  anti-trust  proceed- 
ings against  the  networks,  which  Thurman 

Arnold  could  hold  up  just  as  easily  as  he 

has  dropped  certain  suits  at  WPB's  request 
because  they  might  impede  war  production; 
(3)  the  newspaper-ownership  issue,  now  in 
the  hands  of  what  ought  to  be  a  disillusioned 
Commission  majority;  (4)  the  multiple  own- 

ership issue,  which  might,  if  pressed  to  its 
goal,  force  station  shifts  and  sales  at  a  time 
when  individual  station  owners  can  probably 
find  buyers  no  more  easily  than  has  the  Blue 
Network. 

Leaving  aside  the  merits,  these  were  pre- 
war reform  efforts  aiming   at  more  compe- 

Editor's  Note — We  often  hear  how  the 
average  listener  can  flip  the  switch  on  the 

program  he  doesn't  like.  But  engineers 
can't.  They  must  hear  the  program 
through  to  the  hitter  end.  You  can  readily 
understand  why  some  programs,  some  en- 

tertainers get  under  their  skin.  Gather 
around  then  and  listen  to  an  engineer  who 
has  been  listening  himself  for  13  years. 

THOSE  GIFTS  AGAIN 
By  WALTER  H.  JOHNSON 

WIBM.  Jaclfson,  Mich. 

IT  MAY  be  just  a  personal  gripe,  but  we  hate 
to  listen  to  some  of  the  dear  announcers  of 
our  industry  turning  into  promotion  specialists 
as  they  go  into  peoples  homes  and  beg,  actu- 

ally beg  for  gifts.  These  announcers,  mostly 
m.c.'s  on  sustainers,  use  many  tricks  to  pro- 

mote gifts  from  the  listeners,  forgetting  they 
are  guests  in  each  home  where  a  radio  is 
tuned  to  their  show. 

One  favorite  way  is  to  start  a  big  build-up 
"thank-you"  announcement  for  all  of  the  pres- (Continued  on  page  H) 

tition.  But  competition  isn't  the  issue  any 
more.  The  construction  freeze  order  itself 
stifles  new  competition  during  the  emergency. 

And,  as  we've  noted  many  times  before,  the 
public  isn't  demanding  these  reforms.  Nor  are 
the  officials  in  Washington  who  are  directing 

the  war  effort  and  relying  heavily  on  radio's 
willing  cooperation. 

Flimsy  Whimsy 

ENORMOUS  contribution  to  the  national  wel-  - 
fare  and  the  nation's  war  effort  comes  from 
the  American  Sociological  Review.  This  astute 

appraiser  of  the  body — politic  and  human — 
has  discovered  that  the  nation  is  over-emoting 
itself  because  of  a  new  disease  known  as 
"radio  fatigue". 

With  tongue  in  cheek  and  at  least  one  eye 
on  the  susceptibility  of  city  desks  to  anti-radio 
copy,  this  organ  of  busy  savants  has  discovered 
that  the  trouble  with  the  United  States  today 
is  that  it  is  emitting  its  energies  inefficiently — 
all  because  of  radio  listening.  Without  an  out- 

ward sign  of  whimsy,  this  organ  seriously 
says : 

The  first  news  of  the  bombing  at  Hawaii 
probably  released  enough  energy,  caused 
enough  emotion,  to  build  thousands  of 
tanks  and  bombers — if  it  could  have  been 
directed  into  proper  channels.  As  it  was, 
it  merely  produced  headaches,  stomach- aches, sugar  in  the  urine,  loss  of  sleep 
and  widespread  of  our  most  precious  na- 

tional resources — emotional  drive.  Thus,  it 
damaged  morale — for  the  moment. 

And  then  to  insure  a  nice  collection  of  press 
clippings,   the   Review    astutely   utilizes  its 
energies  by  inserting  this  comment: 

The  press  has  a  professional  tradition 
that  distinguishes  clearly  between  the  news 
and  'allegations'  and  rumors.  In  addition, 
the  reader  is  not  hurried,  can  check  and 
compare,  and  is  not  so  stimulated  by 
printed  words  as  hearers  are  by  spoken 
words. 

Obviously  there  is  danger  in  fanatical  devo- 
tion to  radio  news  listening,  just  as  there  is 

danger  in  overemphasis  of  education,  sugar, 
religion,  liquor  or  vitamins. 

Have  you  measured  the  coefficient  of  audio 
emotion  in  your  area  today? 
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LUTHER  LYONS  HILL 

SOME  DAY  you'll  hea
r  about 

Alabama  cotton  grown  in 
Iowa! 
The  modern  Burbank  who 

achieves  this  horticultural  triumph 
will  be  Luther  Lyons  Hill,  formerly 
of  Montgomery,  Ala.,  now  of  Des 
Moines  where  he  directs  the 
destinies  of  the  Iowa  Broadcasting 
Co.,  subsidiary  of  the  famed 
Register-Tribune  organization. 
Though  Luther  mustered  out  of 

the  Army  as  a  captain  in  1923,  and 
passed  45  his  last  birthday,  he 
nevertheless  has  a  hankering  for 

troop  duty.  Of  late,  he's  been 
buzzing  around  Washington,  and  it 
wouldn't  surprise  his  friends  to  see 
him  outfitted  in  Army  brass  any 
day. 

His  father.  Dr.  Luther  Leonidas 
Hill,  of  Montgomery,  one  of  the 
nation's  distinguished  surgeons, 
performed  the  first  successful 
suture  of  the  heart  in  this  country. 

So  great  was  Dr.  Hill's  devotion 
to  Joseph  Lister,  noted  London  sur- 

geon with  whom  he  studied,  that 
he  named  his  elder  son  for  him. 
Lister  Hill,  47,  was  to  have  been  a 
doctor,  too,  but  he  turned  to  the  law 
and  politics.  Today  Senator  Lister 
Hill  (D.  Ala.)  is  majority  whip. 

Born  Dec.  9,  1896,  in  Montgom- 
ery he  attended  Stark's  University 

School  in  Montgomery  following 
grammar  school.  He  was  graduated 
at  19  from  U  of  Alabama  in  1916, 
and  won  his  Phi  Beta  Kappa  key. 
His  fraternity  was  Delta  Kappa 
Epsilon. 
Deciding  on  an  Army  career, 

Luther  attended  Columbia  for  one 
year  awaiting  entry  to  West  Point, 
becoming  a  plebe  in  June,  1917. 
World  War  I  had  come  the  preced- 

ing April.  The  course  was  geared 
up  for  the  war  tempo  and  he  was 
graduated  on  Nov.  1,  1918.  Re- 

ceiving orders  to  join  the  19th 
Machine  Gun  Battalion,  of  the 
Seventh  Division,  in  France,  Second 
Lieut.  Hill  was  given  two-weeks 
furlough  before  embarkation.  Tiie 

Armistice  came  Nov.  11,  and  along 
with  it  orders  to  return  to  West 
Point  for  further  instruction. 

In  June,  1919,  Lieut.  Hill  got 
overseas,  with  the  Army  of  Occupa- 

tion in  France,  Belgium  and  Ger- many. 

In  1920,  as  a  first  lieutenant, 
young  Hill  was  assigned  to  Fort 
Benning,  Ga.  the  next  three  years 
he  served  at  Fort  Sheridan,  111., 
and  at  Fort  Des  Moines.  After  the 
latter  tour  he  decided  to  head  for 
the  tall  corn  country.  He  met  the 
charming  Mary  Hippe  in  Des 
Moines  and  in  1921,  she  became 
Mrs.  Hill.  He  also  met  the  Cowles' 
family — Gardner  Sr.,  Gardner  Jr., 
daddy  of  the  Cowles'  radio  enter- 

prises, who  directs  the  R-T,  Look 
Magazine,  and  is  president  of  the 
Cowles  stations;  and  John,  who 
operates  the  Minneapolis  ^  Star- 
Journal. 

After  nine  months  working  in 
Des  Moines  an  opportunity  opened 
with  an  old-line  investment  house. 
Starting  as  a  clerk,  he  became 
secretary-treasurer  in  1926  of 
Polk,  Carley  &  Co.  Two  years  later, 
he  became  president  of  McMurray- 
Hill  &  Co.,  his  own  investment 
company.  In  1932,  when  Gardner 
Cowles  Sr.  became  director  of  the 
Reconstruction  Finance  Corp.  in 
Washington,  he  asked  Mr.  Hill  to 
join  him  as  financial  advisor  in  the 
capital  loan  division.  In  November, 
1933,  after  the  senior  Cowles  had 
returned  to  Iowa,  Luther  decided 
to  follow.  He  rejoined  McMurray- 
Hill  but  on  June  1,  1935,  was  asked 
to  take  an  executive  position  with 
the  Cowles  organization.  By  Jan.  1, 
1936  he  was  vice-president  and 
general  manager  of  IBC,  then 
operating  KSO  and  KRNT,  Des 
Moines,  and  WMT,  Cedar  Rapids. 
When  Gardner  Jr.  personally  ac- 

quired WNAX,  Yankton,  in  1938, 
its  executive  direction  also  was  as- 

signed Mr.  Hill,  who  continued  to 
headquarter  in  Des  Moines. 

Though  Luther  is  loath  to  talk 

GRAHAM  SPRY,  former  CBC  com- 
mentator from  London,  and  one  of 

the  founders  of  the  Canadian  Radio 
League  in  19.30,  has  been  appointed 
personal  assistant  to  Sir  Stafford 
Cripps,  Deputy  Prime  Minister  in  the British  House  of  Commons. 

H.  VERNON  ANDERSON,  manager 
of  WJBO,  Baton  Rouge,  La.,  re- 

ceived a  commission  in  the  Navy  Feb. 
27  and  was  immediately  ordered  to active  duty. 

JAMES  M.  PATT,  who  transferred 
from  WBBM,  Chicago,  to  AVKRC, 
Cincinnati,  in  1939,  has  been  pro- 

moted to  sales  promotion  manager  of 
WKRC,  taking  the  place  temporarily 
held  by  Dave  Ward,  who  returns  to 
announcing  and  writing.  Orin  J.  Bel- 

lamy, former  branch  manager  for 
Airway  Branches  Inc.,  has  been 
named  to  the  AVKRC  sales  staff. 

MARC  CHACONA,  of  the  commercial 
staff  of  WFBL.  Syracuse,  is  now  in 
the  U.  S.  Marine  Corps. 

LOU  POLLER,  part-owner  and  for- mer manager,  WARM,  Scranton,  Pa., 
has  joined  the  Marines. 
ALVIN  BRAMSTEDT  has  been 
named  assistant  manager  of  KFAR, 
Fairbanks,  Alaska. 

MONTE  MEYER  has  been  promoted 
to  commercial  manager  of  WCAR, 
Pontiac,  Mich. 
ALVIN  G.  PACK.  KDYL.  Salt  Lake 
City,  sales  staff,  is  the  father  of  a 

girl. about  the  balance  sheet,  testimony 
during  the  newspaper  hearings  be- 

fore the  FCC  a  few  weeks  ago  re- 
vealed that  the  stations  had  shown 

losses  of  some  $200,000  in  the 
earlier  days.  Now  they  are  well  in 
the  black. 

Last  Jan.  20,  the  Cowles  stations' 
board  held  its  last  meeting.  Luther 
Hill  became  executive  vice-presi- 

dent. Two  of  its  veteran  executives 
— Craig  Lawrence,  assistant  gen- 

eral manager  in  Des  Moines,  and 
Phil  Hoffman,  general  manager  of 
WNAX,  were  elected  vice-presi- 

dents, in  keeping  wtih  the  Cowles' 
policy  of  rewarding  faithful  and 
efficient  service. 

When  Executive  Vice-President 
Hill  isn't  riding  the  Cowles  circuit, 
he  can  be  found  riding  a  favorite 
mount.  His  trophy  shelf  reflects  his 
prowess  as  an  equestrian.  In  1923, 
he  carried  off  top  honors  in  the 
International  Livestock  Show,  hun- 

ter class.  Tennis  also  is  a  diversion. 
Luther  is  a  director  of  the  Rol- 

lins Hosiery  Mills  in  Des  Moines. 
He  is  active  in  industry  affairs  and 
attends  all  conventions.  He's  a 
member  of  the  Des  Moines  Club, 
Wakonda  Country  Club  and  the 
Pow-Wow  Club,  a  well-known  dis- 

cussion group.  Luther  L.  3d,  19,  is 
a  student  at  Williams  College. 
Mildred  Hippe  Hill,  13,  attends 
school  in  Des  Moines. 

Four  miles  outside  of  Des  Moines 
the  Hills  have  17  acres — a  sort  of 
miniature  farm  in  Iowa.  And  that 
is  where  Luther  Hill  may  some  day 
perform  his  Burbankian  feat  of 
growing  Alabama  cotton. 

PLAUTIUS  I.  LIPSEY  Jr.,  formerly 
witli  Associated  Press  in  this  country 
and  abroad,  and  previously  with  the 
now  dissolved  Universal  News  Service, 
has  been  named  assistant  eoordinatoi- 
of  international  broadcasting  of  the 
Donovan  Committee,  acting  in  the 
place  of  Stanley  Richai-dson,  now loaned  temporarily  to  the  OfSce  of 
Censorship  in  AVashington. 

HELEN  KING,  formerly  in  pro- 
motion consulting  practice  in  New 

York,  has  been  appointed  prom>tion 
director  of  WEBR,  Buffalo. 

WILLIAM  HILLPOT.  program  man- 
ager of  the  Blue  Network  prior  to  its 

separation  from  NBC,  has  joined  the 
radio  division  of  the  office  of  the 
Coordinator  of  Inter-American  Affairs 
to  handle  programs. 

ROBERT  WILLIAM  SARNOFF. 
son  of  David  Sarnoff,  president  of 
RCA,  is  engaged  to  Esme  O'Brien  of New  York.  He  is  with  the  Office  of 
the  Coordinator  of  Information. 

H.  I.  TALBERT,  manager  of  the 
Elizabethton  studios  of  W.IHL,  .lohn- 
son  City,  Tenn..  is  the  father  of  a 
baby  girl  born  Feb.  17. 
GEORGE  HUFFMAN  has  left  the 
sales  staff  of  WHIO,  Dayton,  O.,  to 
join  the  Douglas  Aircraft  Co.  with  an 
overseas  assignment. 

GORDON  BUTLER,  formerly  gen- 
eral manager  of  Edwin  Strong,  New 

York,  has  joined  Universal  Recording 
Co.,  New  York. 
WILLIAM  FRANKLIN  has  joined 
the  commercial  staff  of  WJTN,  James- 

town, N.  Y.,  to  replace  William  Eck- man,  who  will  join  the  Army  Air 
Corps. 

FRANK  J.  BATTEN,  formerly  ad- vertising manager  of  the  Leavitt  Co., 
New  Hampshire  department  store,  has 
joined  WFEA,  Manchester,  N.  H.,  as 
sales  director. 

CHET  WHEELER,  manager  of 
KWIL.  Albany.  Ore.,  has  been  ap- 

pointed to  the  Oregon  Defense  Nutri- tion Commission. 

EMORY  LAWRENCE,  formerly  as- 
sistant merchandising  and  sales  man- ager of  Westinghouse  Supply  Co., 

Baltimore,  and  at  one  time  western 
sales  manager  of  the  old  Schick  Razor 
Co.,  has  been  appointed  to  the  na- tional advertising  staff  of  WFBR, 
Baltimore. 
EDWARD  J.  LORD  has  resigned  as 
manager  of  WALB.  Albany,  Ga..  ef- fective March  1.  to  become  general 
manager  of  WLOF,  Orlando,  Fla. 

ELLIOTT  ROOSEVELT,  Army  Air 
Corps  captain,  has  been  transferred to  Hammer  Field,  Fresno,  from 
Muroc,  Cal.  His  wife  and  three  chil- 

dren will  join  him  at  Fresno. 

BOWEN  HAWKINS  has  been  pro- 
moted to  local  sales  manager  of 

WIBX,  Utiea,  N.  Y.,  replacing  Leon- ard Garve.y. 

MILTON  KRASNER.  president  of 
the  Emkay  Assoc..  North  Arlington, 
N.  J.,  has  enlisted  in  the  Army  Air 
Corps. 

OSCAR  KATZ,  supervisor  of  statis- 
tical records  of  the  CBS  research  de- 

partment, has  left  to  do  radio  re- 
search work  with  the  Bureau  of  In- 

telligence of  the  OFF. 

BROADCASTING  •  Broadcast  Advertising 

Trammell  Improves 

NILES  TRAMMELL,  NBC  presi- 
dent, was  able  to  spend  some  time 

each  day  out  of  bed  last  week  at 
the  Roosevelt  Hospital,  New  York, 
where  he  is  recovering  from  an 

appendectomy.  If  his  progress  con- tinues, it  is  expected  he  will  be 
able  to  leave  the  hospital  within 
the  next  two  v/^eeks,  when  he  will 
go  south,  probably  to  Florida,  to 
complete  his  convalescence. 
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DONALD  G.  CASWELL,  formerly 
advertising  manager  of  the  Public 
T?ervice  Co.  of  New  Hampshire,  has 
joined  WFEA,  Manchester,  as  pro- 

duction manager. 
BOB  HIESTAND,  KFI-KECA,  Los 
Angeles,  producer,  is  the  father  of  a 
boy  born  Feb.  20. 
CHARLES  ANDERSON,  KFI- 
KECA.  Los  Angeles,  announcer,  has 
reported  for  active  duty  in  the  Army 
at  Denver. 

aiERRITT  COLEMAN,  formerly 
with  Columbia  Artist  Bureau  and 
Music  Corp.  of  America,  has  replaced 
Harry  Glaeser  as  staff  assistant  in  the 
CBS  program  operations  department. 
Glaeser  joins  the  Ferrying  Command 
of  the  Army  Air  Corps  as  a  second 
lieutenant. 

EDWARD  WITANOWSKI,  Polish 
announcer  of  WHOM,  Jersey  City, 
has  joined  the  Army. 

LEON  CIECIUCH,  head  of  the 
Polish  department  of  WHOM,  Jersey 
City,  will  be  honored  March  19  at  a 
dinner  at  the  Hotel  McAlpine,  New 
York,  in  celebration  of  his  15th  anni- 

versary in  radio,  given  by  his  broad- 
casting associates. 

GEORGE  PUTNAM,  news  announcer 
of  KYW,  Philadelphia,  is  the  father 
of  a  boy  born  Feb.  22.  Mrs.  Putnam 
is  Ruth  Carhart,  radio  singer. 

^^^
^ 

Ron's  Big  Moment 
AFTER  working  anonymous- 

ly for  four  years  as  an- nouncer on  the  CBS  Ford 
Sunday  Evening  Hour,  Ron 
Gamble  had  the  last  say 
March  1  with:  "For  the  past 
four  years  your  announcer 
has  been  Ron  Gamble".  The 
Ford  program  left  the  air 
because  the  plant  is  entirely 
devoted  to  war  needs. 

PAUL  KNIGHT  has  been  named  pro- 
gram manager  of  WPTZ,  Philco  tele- 

vision station  in  Philadelphia,  suc- 
ceeding Ted  Herr,  who  was  returned 

to  a  war  industry  division  of  the 
plant.  Clarence  Thoman  becomes  pro- duction chief,  handling  the  studio 
shows  as  well  as  remotes.  He  will  be 
assisted  by  Bob  Johnson.  Bill  Smith, 
formerly  with  the  Germantown  Thea- 

tre Guild,  has  joined  the  staff  as  scenic 
designer. 
HARRY  SCHLAGEL,  publicity  di- 

rector of  WPEN,  Philadelphia,  re- 
signed to  return  to  New  Yorli. 

TOM  CAFFERTY  has  been  promoted 
to  chief  announcer  of  KDYL,  Salt 
Lake  City,  with  Ed  Letson  assuming 
the  post  of  special  events  director. 
Charles  Buck,  handling  KDYL  farm 
programs  and  contacts,  takes  on  the 
added  duty  of  educational  director. 
FAYVELLE  SCHULMAN,  assistant 
director  of  publicity  and  special  fea- tures of  WMCA,  New  York,  has  joined 
PM,  New  York  newspaper,  as  promo- tion assistant  to  Edwin  Levin. 
JACK  STARR,  formerly  of  KMBC, 
Kansas  City,  has  joined  the  an- nouncing staff  of  KWK,  St.  Louis. 

WILLIAM  MURPHY,  assistant  di- 
rector in  the  CBS  production  depart- 

ment, has  been  called  to  active  service 
as  an  ensign  in  the  Public  Relations 
Office,  Third  Naval  District,  U.  S. 
Coast  Guard  Reserve. 
MRS.  MARY  FRANCES  CRAM, 
child  study  expert,  has  been  appointed 
assistant  in  the  CBS  education  de- 

partment. Among  the  programs  she 
will  supervise  are  Children  Also  Are 
People,  Spotlight  on  Asia,  Living  His- tory and  others. 
GEORGE  HAMILTON  COMBS, 
commentator  on  WHN,  New  York,  is 
the  author  of  Himmler — Nazi  Svider 
Man,  published  by  McKay  Publishers, 
Philadelphia. 
TONY  KRABER,  actor,  musician, 
linguist,  has  joined  the  program  staff 
of  CBS  television  station,  WCBW. 
DAVID  HARPER  and  James  Teale, 
from  the  U  of  Alaska,  have  joined 
the  announcing  staff  of  KFAR,  Fair- 

banks, Alaska.  Lincoln  Miller  has 
resigned  as  program  director  of  KFAR 
to  join  KSFO,  San  Francisco. 

PHIL  RYDER  has  been  promoted  to 
head  of  the  guest  relations  depart- 

ment of  KPO,  San  Francisco,  suc- ceeding William  Emery,  who  resigned 
to  join  the  engineering  department  of 
the  De  Young  Museum. 
ERNIE  SMITH,  sportscaster  of 
KYA,  San  Francisco,  has  been  ap- pointed coordinator  for  the  physical 
fitness  division  of  the  Office  of  Civil- ian Defense.  | 

LEO  FREMONT,  promotion  manag- 
er at  WEBC,  Duluth,  will  join  the 

Army  March  10.  De  Alton  Neher, 
WEBC  announcer,  has  been  accepted 
by  the  Naval  Reserve  Air  Corps. 
JOHN  K.  CHAPEL,  news  analyst 
at  KROW,  Oakland,  Cal.,  has  been 
awarded  the  first  honorary  member- 

ship in  the  Oakland  Fifty-Fifty  Club, local  civic  group. 

BEN  GAGE,  Hollywood  announcer  on 
the  NBC  Boh  Hope  Show,  has  been 
inducted  into  the  Army.  Lou  Crosby 
takes  over  his  announcing  duties  on 
that  program. 

JOHN  DEHNER  FORKUM,  former- 
ly of  B.  A.  Schulte  Inc.,  New  York 

theatrical  agency,  has  joined  the 
KFAC,  Los  Angeles,  announcing  staff, 
replacing  Jack  Little,  resigned. 
ROY  DRU  SHALL,  traffic  manager  at 
KDYL,  Salt  Lake  City,  is  the  father 
of  a  boy  born  recently. 
HOMER  CANFIELD.  formerly  on 
the  Hollywood  staff  of  Tom  Fizdale 
Inc.,  has  joined  NBC  publicity  de- 

partment there  as  news  editor.  He 
has  taken  over  duties  of  Matt  Barr, 
now  in  charge  of  general  assignments 
and  trade  news.  Barr  succeeds  Ben 
Byers  who  resigned  to  join  the  RAF. 
HAROLD  OILMAN,  formerly  of 
WSLB,  Ogdensburg,  N.  Y.,  and  Frank 
Manzari,  have  joined  the  announcing 
staff  of  KGVO,  Missoula,  Mont.  Bob 
Walker  has  resigned  as  KGVO  news 
editor. 
CARL  GREYSON.  announcer  of 
KSL,  Salt  Lake  City,  has  been  asked 
to  submit  photographs  and  voice  re- cordings for  a  possible  movie  tryout. 
HUGH  BADER,  announcer  of 
KGVO,  Missoula,  Mont.,  has  resigned 
to  join  KBON,  Omaha. 
ROGER  WILLIAMS  has  joined  the 
announcing  staff  of  WTOC,  Savan- 

nah, Ga. 
NEAL  MOYLAN,  special  events  di- rector of  WFBL,  Syracuse,  and  Jim 
DeLine,  announcer,  are  fathers  of 
baby  boys  born  last  month.  Ray 
Gantter,  WFBL  musical  director,  is 
the  father  of  a  baby  girl,  also  bom in  February. 

DON  WARD,  new  to  radio,  has  joined 
the  announcing  staff  of  W67C,  Chi- cago. 

GORDON  MOUNTS,  formerly  of 
WBNS,  Columbus,  O.,  has  joined  the 
announcing  staff  of  WKST,  New 
Castle,  Pa. 
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VIRGINIA  WADE  RYDER,  former- 
ly of  WKMO,  Kokomo,  Ind.,  and 

WFIN,  Findlay,  O.,  has  joined  the 
continuity  staff  of  WCED,  DuBois, 
Pa.,  in  charge  of  women's  activities. 
BOB  LA  BOUR,  formerly  program  di- 

rector of  KGU,  Honolulu,  and  WIND, 
Gary,  Ind.,  has  joined  the  announcing 
staff  of  W67C,  Chicago.  He  left  Hawaii 
Dec.  5  two  days  before  the  attack 
on  Pearl  Harbor  for  a  visit  in  the 
States. 

TOM  MOORE,  announcer  at  WIBG, 
Philadelphia,  is  awaiting  a  call'  from the  Army  Air  Corps. 
DICK  COVEY,  announcer  at  KSO- 
KRNT,  Des  Moines,  is  the  father 
of  a  boy  born  recently. 
DON  ELDER,  formerly  announcer 
and  sports  commentator  of  WDAY, 
Fargo,  has  joined  the  announcing  staff 
of  NBC,  Chicago. 

JOHN  FRAZER,  Hollywood  an- 
nouncer, has  been  assigned  to  the 

weekly  quarter-hour  commentary  fea- 
turing Upton  Close,  which  starts 

March  15  under  sponsorship  of  Union 
Oil  Co.,  on  6  NBC  Pacific  Red  Sta- 

tions, Sunday,  3:45-4  p.m.  (PWT). 
JOE  PARKER,  Hollywood  producer, 
after  an  absence  of  several  months, 
has  rejoined  NBC.  assigned  to  the 
San  Francisco  studios. 

EDGAR  BERGEN,  Hollywood  star 
of  the  NBC  Chase  d  Sanborn  Shoiv, 
is  conducting  a  brief  course  in  radio 
writing  at  the  U  of  California  at 
Los  Angeles. 

CHARLES  KAHLER  has  joined 
KPRO,  Riverside,  Cal.,  as  commenta- tor. 

JOHN  GORDON,  program  director  of 
CKLW,  Windsor-Detroit,  recently 
became  the  father  of  a  boy. 
BARRY  THOMPSON,  Toronto,  has 
joined  the  announcing  staff  of  CFCH. 
North  Bay,  Ont. 

AL  RUHFEL,  of  WSPD,  Toledo,  has 
joined  the  Army. 
JACK  WILLIAMS,  announcer  for- 

merly of  KHBC,  Hilo,  and  KGMB, 
Honolulu,  has  joined  KYA,  San  Fran- cisco. 

DON  VICTOR  has  been  added  to  the 
production  staff  of  KHSL,  Chico,  Cal. 
JAMES  LANFORD  STEADMAN, 
formerly  of  WOAI,  San  Antonio,  has 
joined  the  KPO  program  department, 
San  Francisco. 

DICK  WYNNE  has  joined  KFRC, 
San  Francisco,  replacing  Norman 
Paige,  who  resigned  to  enter  Govern- 

ment service  in  the  Pacific  North- 
west. 

WILLIAM  MANNS,  new  to  radio, 
has  joined  WIP,  Philadelphia,  as  a 
substitute  announcer. 

JAY  FARAGHAN,  announcer  of 
KYW,  Philadelphia,  and  Kathleen  Mc- 
Phillips  were  married  Feb.  16. 
WALTER  TURNER,  announcer  of 
WWVA,  Wheeling,  has  enrolled  in  a 
civilian  pilots'  training  course.  Wil- lard  Scott,  announcer,  will  soon  be- 

gin flight  training  under  the  Wheeling CPT. 

AL  STEIN,  formerly  program  direc- 
tor of  KWJB,  Globe  Ariz.,  has  joined 

KIUP,  Durango,  Col.,  as  announcer- 
engineer.  Richard  C.  Porter,  former- 

ly of  KVSF,  Santa  Fe,  N.  M.,  has 
joined  KIUP  as  engineer-announcer. 
FRANK  SINGISER,  newscaster  of 
WOR,  New  York,  will  soon  be  an  ele- 

mentary pilot  in  the  U.  S.  Power 
squadron,  after  eight  weeks'  training. 
ROGER  BOWER,  senior  producer  of 
WOR,  New  York,  became  the  father 
of  a  baby  girl  last  week. 
CY  NEWMAN,  sportscaster  of 
WWRL,  New  York,  has  joined  the 
announcing  staff  of  WAAT,  Jersey City,  but  will  continue  his  twice  week- 

ly Lant  Word  in  Sports  program  on WWRL. 

COLIN  GROFF,  agricultural  spe- 
cialist, has  joined  the  CBC  farm  broad- 

casts staff,  with  special  assignment 
to  interpret  for  the  farm  listeners  the 
work  of  the  Wartime  Prices  &  Trade 
Board  at  Ottawa. 
GENE  GODT,  newsman  of  WHO, 
Des  Moines,  has  passed  preliminary 
Army  examinations. 
ANDY  KELLY,  formerly  West  Coast 
manager  of  J.  Stirling  Getchell,  Los 
Angeles,  has  joined  the  CBS  Holly- 

wood publicity  department  succeeding 
Leonard  Finch  who  resigned  to  take 
a  Navy  civilian  post. 
STANLEY  ALTSCHULER,  foreign 
program  director  at  WJBK,  Detroit, 
has  been  appointed  director  of  the 
station's  civilian  defense  activities. 
BILL  POPE,  baseball  announcer  at 
WENY,  Elmira,  N.  Y.,  will  go  to 
Tarsboro,  N.  C,  training  camp  of  the 
Elmira  Pioneers  to  record  a  series  of 
broadcasts. 
JIM  McCANN,  announcer,  Frank 
Davis,  auditing  department,  and  Joe 
Durnin  of  the  mail  room  staff  at 
KYW,  Phildelphia,  will  enter  the 
Army  this  month. 

Crosley  Elevates  Carr 
HAROLD  CARR,  veteran  produc- 

tion director  of  WLW  and  WSAI, 
Cincinnati,  has  assumed  the  general 
supervision  of  the  announcing  staff 
of  the  stations,  according  to  James 
D.  Shouse,  vice-president  of  the 
Crosley  Corp.  in  charge  of  broad- 

casting. Mr.  Carr  succeeds  Peter 
Grant,  chief  announcer,  who  is 
scheduled  for  induction  into  the 

Army  March  9.  Mr.  Grant's  as- 
sistant, Bill  Brown,  has  been  trans- 

ferred from  the  announcing  to  the 
production  department  and  will  re- 

port directly  to  Mr.  Carr. 

PAUL  SNIDER,  formerly  announcer 
of  WAAF  and  WJJD,  Chicago, 
KCKN,  KCMO  and  KITE,  Kansas 
City,  has  joined  WGN-W59C,  Chicago. 
BEN  HOLMES,  formerly  announcer 
of  WISN,  Milwaukee,  has  joined 
WHIP,  Hammond. 
CHARLENE  BIECH,  formerly  of 
KOY,  Phoenix,  has  joined  the  promo- tion department  of  WLS,  Chicago. 

Broadcasters  Enrolled 

In  Los  Angeles  Defense 
ENLISTING  aid  in  civilian  de- 

fense of  the  organized  Southern 
California  broadcasting  industry, 
Mayor  Fletcher  Bowron  has  ap- 

pointed a  new  radio  committee  on 
morale  and  public  relations  which 
will  function  in  cooperation  with 
the  Los  Angeles  City  and  County 
Defense  Councils.  J.  Frank 
Burke  Jr.,  manager  of  KFVD,  that 
city,  is  chairman. Committee  includes  Lee  Wynne, 
Los  Angeles  studio  manager  of 
KGER,  Long  Beach;  Kenneth  0. 
Tinkham,  KMTR  manager;  Calvin 
J.  Smith,  KFAC  manager  and 
newly  elected  NAB  16th  District 
director;  Harry  W.  Witt,  CBS 
Southern  California  sales  manager 
and  president  of  the  Southern  Cali- 

fornia Broadcasters  Assn. ;  Richard 
P.  Connor,  radio  coordinator  of  the 
latter  organization. 

COVERAGE 

A  B 

590  Kc.  WITH  $000  WATTS 

MQan5 

MORE  POWER...GREATER  COVERAGE 

America's  production  centers  .  .  .  Planes,  more  planes  .  .  .  War  Materials! 
"A  Great  Combination"  .  .  .  destined  to  keep  America  Free! 

Frequency  and  Power  are  "A  Great  Combination"  in  Radio!  You  need 
'em  both  to  get  a  sales  message  home  to  the  maximum  audience.  Soon 
WAGA — the  pace  setting  station  of  the  South — will  be  operating  on 

590  kilocycles  with  5,000  watts  power.  "A  Topflight  Combination"  for 
reaching  more  people  in  the  South's  greatest  wholesale  market  at  low 

per  capita  cost! 
Comparative  coverage  on  1480  kc; 
500  to  5,000  watts. 
Comparative  coverage  of  500  watts; 
1480  kc.  to  590  kc. 
"A  Great  Combination"  coverage: 
500   watts   at    1480   kc.   to  5,000 
watts  at  590  kc. 
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"THE  BLUE  RIBBON  STATION  OF  THE  SOUTH' 

NBC  Blue. ..Blair  Represents  Us  Nationall 
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Nat'l  Sales  Representatives 

EXCLUSIVE  transc
ribed  in- terview featuring  Charles 

Eade,  publisher  of  the  Lon- don Sunday  Dispatch,  who 
spoke  on  publishing  under  war  con- 

ditions, was  rebroadcast  on  the 
Suburban  Editor  series  of  WBAP- 
KGKO,  Fort  Worth.  The  program 
received  so  much  mention  in  more 
than  50  newspapers  that  a  book  of 
clippings  was  sent  via  clipper  to 
the  British  editor  who  on  a  special 
BBC  shortwave  broadcast  Feb.  27 
complimented  the  WBAP  -  KGKO 
feature.  The  series,  with  the  co- 

operation of  over  100  Texas  news- 
papers, is  a  pioneer  program  in 

the  move  to  promote  better  press- 
radio  understanding. 

Singing  Lessons 
AN  AUDIENCE  participating 
show  which  offers  singing  lessons 
on  the  air  was  inaugurated  on 
WFIL,  Philadelphia,  under  spon- 

sorship of  Strawbridge  &  Clothier, 
local  department  store.  Started 
March  2,  and  scheduled  for  26 
weeks,  the  half-hour  program  is 
conducted  by  Dr.  Clyde  Dengler, 
vocal  teacher  and  choral  director. 

With  emphasis  on  the  fact  that 
"it's  fun  to  sing,"  the  series  offers 
actual  instruction  in  the  vocal  art. 
Lessons  are  illustrated  by  the  pro- 

fessional singers.  The  studio  audi- 
ence is  called  upon  for  both  solo 

and  ensemble  work.  Starting  in  the 
WFIL  studios,  the  program  will 
move  March  23  to  the  store's  dining 
room.  Ticket  distribution  is  han- 

dled through  the  store. 
Strawbridge  &  Clothier,  with 

this  series,  becomes  the  second  de- 
partment store  in  the  city  to  go 

in  for  regular  programs.  Lit  Broth- 
ers having  used  radio  extensively 

with  regular  program  series  for 
18  months. 

Vocational  Aid 
WITH  VOCATIONAL  guidance  as 
its  theme,  KXOK,  St.  Louis,  is  air- 

ing a  new  program  series.  The 
World  at  Work,  each  Wednesday. 
In  cooperation  with  Washington  U 
instructors,  successful  men  in  the 
field  participate. 

Democracy's  Fight 
DEMOCRACY'S  struggle  for  ex- 

istence is  the  theme  of  The  Rights 
of  Man,  a  weekly  half-hour  dra- matic series,  which  will  be  heard 
on  KMYR,  Denver.  Each  pro- 

gram will  deal  with  an  event  in 
the  fight  for  more  democracy  open- 

ing Friday,  March  13,  with  Salt 
Water  Tea,  the  story  of  the  Boston 
Tea  Party.  Subsequent  programs 
will  spotlight  similar  struggles  in 
South  America,  Greece,  Holland, 
Mexico  and  other  countries.  These 
programs  are  sponsored  by  the 
Rocky  Mountain  Radio  Council  in 
conjunction  with  the  Denver  and 
Colorado  Council  of  Women's  Or- 

ganization on  International  Rela- 
tions. Scripts  were  written  by 

Forette  Luce  Nordlund ;  Jack  Weir 
Lewis  will  direct  local  actors  in 
the  series.  All  broadcasts  will  orig- 

inate in  the  Eugene  Field  studios 
of  the  Rocky  Mountain  Radio 
Council. 

Women  In  War 
IN  RECOGNITION  of  the  valiant 
efforts  of  women  in  wartime  activi- 

ties, MBS  on  March  4  started 
Tune  Up,  America!  to  feature  each 
week  a  representative  of  one  wom- 

an's war  organization,  the  first 
being  Mrs.  Milton  Bren,  vice-presi- 

dent of  the  Hollywood  chapter  of 
"Bundles  for  Bluejackets".  Betty 
Rhodes  is  m.c,  with  Dave 
Rose's  orchestra  supplying  music. ^  ❖  * 

Ultimate  Victory 

COMPARISON  of  present  Ameri- 
can predicaments  with  those  of  the 

past  is  the  format  of  It  Has  Hap- 
pened Here  started  by  WJR,  De- 
troit. Series,  by  Prof.  Waldo  Ab- 

bott, in  charge  of  broadcasting  for 
U  of  Michigan,  depicts  historic  in- cidents in  which  the  country  has 
overcome  great  obstacles  to  emerge 
victorious. 

In  the  News 

PERSONS  whose  names  have  ap- 
peared in  human  interest  stories 

culled  from  the  wires  of  AP  with 
an  introductory  reading  of  the 
story  in  which  he  or  she  was  in- volved is  the  feature  of  The  News 
— In  Person,  weekly  quarter-hour 
program  on  WPAT,  Paterson,  N.  J. 

WJB 

DETROIT'S  LEADING 
INDEPENDENT  STATION 

Carries  a  larger  volume  of  national  adver- 

tising than  any  other  station  of  its  power. 
250  WATTS. ..24 
HOURS     A  DAY 

Natal  Wheel 
BORROWING  the  wheel  from 
bingo,  WCBI,  Columbus,  Miss.,  has 
given  it  a  birthday  twist  with  a 
show  called  "Ruth's  Birthday  Pro- 

gram." The  conductor  of  the  pro- 
gram spins  a  wheel  with  numbers 

one  thru  31.  That  spin  determines 
the  day  of  the  month.  The  next 
wheel  with  numbers  one  thru  12 
is  spun  to  determine  the  month. 
First  person  whose  birthday  is  on 
that  date  and  who  calls  the  station 
is  given  a  prize  by  the  sponsor. 

Breakfast  Interviews 
COFFEE  CHAT  is  the  theme  of  a 
new  morning  program  on  CKLW, 
Windsor-Detroit,  with  Breakfast  at 
the  Statler.  The  program  is  trans- 
scribed  between  8:45  and  9:30  a.m. 
and  aired  at  11  a.m.  Myrtle  Labbitt 
of  the  CKLW  staff  and  Marjorie 
Avery  of  the  Detroit  Free  Press 
interview  visiting  notables  on  each 
broadcast  as  the  coffee  is  served. 
Production  is  by  Frank  Burke,  of 
the  CKLW  staff. 

Selling  America 
SALUTING  an  outstanding  Mil- 

waukee industry  each  week,  Quiz- 
Battle  of  the  Century  started  Sun- 

day on  WTMJ,  Milwaukee.  Spon- 
sor is  Gimbel  Brothers  in  conjunc- 

tion with  the  Gimbel  Centennial 
celebration.  No  merchandising  is 
done  on  the  program  which  is  de- 

signed to  sell  America  to  the  pub- 
lic. Quiz  participants  compete  for 

defense    stamps.    Johnnie  Olson 

Students  Quiz 

WEEKLY  quiz  for  children  at 
CKX,  Brandon,  Man.  is  titled  Dol- 

lars For  Scholars.  Teams  of  stu- 
dents from  various  schools  in  Bran- 

don and  surrounding  district  com- 
pete for  cash  prizes  for  answers 

to  educational  questions.  Each  team 
occupies  a  different  studio  and  the 
m.c.  works  from  a  third  studio. 

Personal  Religion 

PERSONALIZING  religion  with  a 
program  called  Your  Radio  Pastor, 
WCKY,  Cincinnati,  has  arranged 
for  Rev.  Hann  Browne  of  the 
Christian  and  Missionary  Alliance 
Church,  same  city,  to  conduct  a 
regular  Sunday  morning  service  for 52  weeks. *      *  * 

Stay  in  School! 

KIRO,  Seattle,  has  started  a  voca- 
tional series,  Youth  Looks  to  To- 

morrow. The  series  encourages  stu- 
dents to  remain  in  school  and  there 

make  intelligent  vocational  choices 
to  avoid  dead-end  jobs  in  spite  of 
attractive  wartime  wages. 

"Let  KXOK,  the  St.  Louis 

slugger,  do  it  for  you!" 
630  KC.    5000  WATTS BLUE  NETWORK 
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Audience  for  FDR 

Near  Record  Level 

CAB  Finds  83%  Were  Tuned; 

Hooper  Reports  Near  80% 
PRESIDENT  Roosevelt's  address 
of  Feb.  23  was  heard  by  83%  of 
set  owners  according  to  the  Co- 

operative Analysis  of  Broadcasting 
(Crossley  Reports).  The  .  Presi- 

dent's audience  tied  his  previous 
all-time  high  for  listening  estab- 

lished on  the  evening  of  Dec.  9, 
1941,  just  after  Pearl  Harbor,  the 
CAB  stated. 

Almost  parallel  were  the  findings 
of  C.  E.  Hooper  Inc.,  which  re- 

ported that  nearly  80%  of  the 
nation's  81,818,000  adult  listeners 
were  tuned  to  the  chief  executive's 
radio  talk.  However,  Hooper  claims 
on  the  basis  of  their  surveys  that 
his  average  listening  audience  for 
Feb.  23,  totaling  61,365,000,  was 
somewhat  lower  than  the  62,100,000 
for  the  Dec.  9  war  message,  thus 
making  it  his  second  most  popular 
broadcast. 

Fibber   Tops  Weekdays 

The  CAB  has  also  issued  its  re- 
port for  February  listing  Fibber 

McGee  &  Molly  as  the  most  popu- 
lar weekday  evening  program  with 

a  rating  of  42.8  followed  closely 
by  Charlie  McCarthy  (39.4)  and 
Jack  Benny  (38.9).  The  42.8  rat- 

ing is  an  all  time  high  in  that 
category. 

In  the  daytime  serial  class,  Kate 
Smith  attained  a  10.1  rating  for 
February,  the  first  time  this  win- 

ter that  such  a  program  has  sur- 
passed the  10  mark.  Closely  fol- 
lowing were  Woman  in  White 

(9.5)  and  Ma  Perkins  (9.4). 

Par  Soap  on  Coast 
PAR  SOAP  Co.,  Oakland,  Cal. 
(household  soap),  through  Long 
Adv.  Service,  San  Francisco,  on 
March  4  started  sponsoring  a 
weekly  quarter-hour  dramatized 
commentary  program,  It  Happened 
in  the  Service,  on  13  NBC-Red  Pa- 

cific and  Mountain  group  stations 
(KMJ  KFI  KGW  KPO  KOMO 
KGHL  KIDO  KGIR  KRBM  KPFA 
KSEI  KTFI  KDYL)  with  KHQ 
added  on  March  25,  Wednesday, 
5:15-5:30  p.m.  (PWT).  Dedicated 
to  mothers,  wives,  sweethearts  and 
sisters  of  men  in  service,  and  fea- 

turing Hank  McCune  as  commen- 
tator, the  program  includes  news 

from  Army,  Navy  and  Marine 
Corps  bases,  dramatized  stories  of 
heroism  and  interviews.  Larry 
Keating  is  announcer,  with  Ned 
Tollinger  handling  production.  As 
promotion  McCune  has  started  a 
U.  S.  Service  Sweethearts  Club. 
Membership  is  dependent  upon  a 
guarantee  by  feminine  listeners  to 
write  at  least  once  weekly  to  a  man 
in  service. 

McCarthy  Loaned 
CLEM  McCarthy,  sports  com- mentator under  exclusive  contract  to 
NBC,  has  been  loaned  to  CBS  to 
describe  the  Kentucky  Derby  which 
that  network  will  cover  May  2  under 
the  sponsorship  of  Gillette  Safety 
Razors  Co.,  Boston.  McCarthy  will  be 
assisted  by  Ted  Husing  and  Jimmy 
Dolan,  CBS  sportscasteiS. 

LOUISE  HILL  HOWE 
PRODUCER  -  actress-commentator 
— that  just  about  sums  up  her 
varied  radio  duties,  but  not  quite. 
Louise  Hill  Howe  is  also  instructor 
of  radio  speech  at  the  University 
of  Utah.  Besides  conducting  her 
daily  Radio  Backstage  commentary 
over  KSL,  Salt  Lake  City,  direct- 

ing a  weekly  half-hour  radio  drama 
series,  conducting  a  woman's  fash- ion show  and  instructing  five 
speech  classes  weekly,  she  finds 
time  to  raise  her  family,  a  boy  and 
a  girl. 

And  all  this  daily  hustle,  bustle 
and  work  has  been  going  on  for 
10  years — ever  since  she  first  came 
up  to  the  KSL  studios  with  the 
Wilkes  Stock  Co.  and  stayed  to 
put  on  a  series  of  "one-woman 
theatre"  programs  and  shortly 
after  to  organize  the  KSL  Players. 
She  has  directed  the  Players  in 
over  600  original  radio  plays  and 
has  helped  two  network  actors  and 
one  well-known  network  producer 
with  his  preliminary  radio  train- ing. 

Always  in  a  hurry.  Miss  Howe 
thrives  on  excitement.  Even  her 
vacations  are  filled  with  work  she 
loves.  Last  summer  she  spent  her 
vacation  teaching  dramatics  at 
Banff,  Canada.  She  may  go  back 
again  this  summer. 

CBS  news  analyst  Linton  Wells  has 
signed  a  contract  with  Random  House 
Inc.,  publishers,  to  write  a  book  on 
outstanding  heroes  of  World  War  II. 
Salute  to  Valor  is  the  tentative  title. 

WSJSN 

'Synonymous  .  .  .  and  WSGN  offers 
advertisers  Birmingham's  "only" 
Merchandising  and  Promotional 
Department  —  provides  on  -  the  - 
scene  cooperation. 

610  Ke 
BIRMINGHAM 

Headley-Reed  Company,  Reps. 
BLUE  NETWORK  and  Mutual 

Radio-Hockey  Group 
AMERICAN  Hockey  Broadcasters 
Assn.,  comprising  32  persons  with 
a  direct  interest  in  hockey  broad- 

casts in  the  Midwest,  has  been 
founded  with  Cy  Casper  of  KMOX, 
St.  Louis,  as  president.  Other  offi- cers include  Tom  Dailey,  WOW, 
Omaha,  first  vice-president;  Tom 
Caspar,  KGKO,  Fort  Worth,  second 
vice-president;  Bill  Durney,  WIL, 
St.  Louis,  treasurer;  Frank  Eschen, 
KSD,  St.  Louis,  secretary.  Mem- 

bership also  includes  public  address 
announcers  and  one  press  agent 
from  each  of  the  eight  clubs  in  the 
American  Hockey  Assn. 

POWER! 
—WHERE  POWER 

COUNTS  MOST 

TEN 

V/A  L  L  E  Y 

WMCA  Signs  Steel 
JOHANNES  STEEL,  news  analyst 
heard  nightly  on  WMCA,  New 
York,  under  sponsorship  of  Mon- 

arch Wine  Co.,  and  Simon  Acker- 
man  Clothes,  New  York,  has  signed 
a  two-year  exclusive  contract  with 
WMCA.  Formerly  foreign  editor 
of  the  New  York  Post,  Mr.  Steel 
has  been  heard  on  WMCA  since 
1937,  last  year  from  London  as  a 
special  war  correspondent  for  Lib- 
erty  Magazine.  Author  and  lec- 

turer, Mr.  Steel  is  now  working  on 
a  book  of  word  portraits  of  200 
key  men  of  the  present  war. 

WLAC 

NASHVILLE,  TENN. 
soon  going  to 

50,OO0  WATTS 

REPRESENTED  BY 

PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 

Heard  About  This  1 

THE  PERFECTLY 
BALANCED  MARKET 

World's  Farm  Implemenl 
Capital,  home  of  the  Nation's Greatest  Arsenal— on  industrial 
payroll  totaling  nearly  a 
BILLION  DOLLARS  annually 
.  .  .  TOGETHER  WITH  .  .  . 
52  of  the  Nation's  richest 
farming  counties,  now  boom- 

ing with  "Food  for  Defense" production— served   by  WHBFI 

Who  is  this  fellow?  He's  a  Tri-City  craftsman — 
the  biggest  current  news  in  the  entire  Mid- 
West  !  Like  many  thousands  of  his  Tri-City 
neighbors  he's  "pitching  in"  on  the  largest 
ordnance  contract  yet  released  from  the  Chicago 
district  headquarters !  Building  Army  tanks — 
24  hours  a  day,  7  days  a  week— is  the  new  job 
of  these  thousands  of  Tri-Citians. 
See  why  sales  of  many  things  are  STEPPING 
UP  in  the  Tri-Cities?  To  get  YOUR  share, 

put  your  message  on  WHBF — NOW.  It's  the 
powerful  hometown  voice  that  has  "Inside  Pull" with  these  well-paid  people.  Why  not  check  on 
availabilities  TODAY?  Write  WHBF. 

Howard  H.  Wilson  Co.,  Nat.  Representatives 
Chicago  -  New  York  -  San  Francisco 

Hollywood  -  Kansas  City 

Basic  Mutual  Network  Outlet 
^,      .         FUIX  TIME  1270  K  C 

THE  5000  WATT 

yeUeoithe  hi-CHies 
ROCK  ISLAND  •  DAVENPORT  •  MOLINE 
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THE  SuilnaAA  OF 

BROADCASTING 

STATION  ACCOUNTS 
ap — studio  prooramt 

t — traiiseriptiom 
aa — spot  announcements 

ta — tTanseription  announcements 

WGAR,  Cleveland 
Ward  Baking  Co.,  New  York,  12  ta  weekly. 

52  weeks,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Rock  wood  &  Co.,  New  York  (chocolate 
bits),  3  so  weekly.  9  weeks,  thru  Fed- eral Adv.  Agency,  N.  Y. 

Procter  &  Gamble,  Cincinnati  (Chipso). 
10  ta  weekly,  thru  Pedlar  &  Ryan,  N.  Y. 

Lydia  Pinkham  Medicine  Co..  Lynn,  Mass., 
8  sa  weekly,  thru  Erwin,  Wasey  &  Co., 
N.  Y. 

MacFadden  Publications,  New  York  (True 
Story).  12  sa  weekly,  thru  Arthur  Kud- ner,  N.  Y. 

Nehi  Corp.,  Columbus,  Ga.   (Royal  Crown 
Cola) ,    4    sa    weekly,    39    weeks,  thru 
BBDO,  N.  Y. 

McKesson    &   Bobbins,   Bridgeport,  Conn. 
(Calox),  10  sa  weekly,  thru  J.  D.  Tarcher 
&  Co..  N.  Y. 

Lever   Bros.,    Cambridge    (Vimms),    1  so 
weekly,  thru  BBDO,  N.  Y. 

Lever  Bros.,  Cambridge  (Lifebuoj").  17  sa weekly,  8  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Thomas  Leeming  &  Co.,  New  York  (Pac- 
quin's  Cream),  5  sa  weekly,  9  weeks, thru  Wm.  Esty  Co.,  N.  Y. 

Kellogg  Co.,  Battle  Creek  (All-Bran),  in sa  weekly,  11  weeks,  thru  Kenyon  & 
Eckhardt,  N.  Y. 

Hulman  &  Co.,  Terre  Haute.  Ind.  (Clab- 
ber Girl  Baking  Powder),  3  sa  weekly, 

52  weeks,  thru  PoUyea  Adv.  Co.,  Terre 
Haute. 

Ford  Sales  Co.,  Wyandotte,  Mich.  (Wyan- dotte Cleanser),  10  sa  weekly,  32  weeks, 
thru  N.  W.  Ayer  &  Son,  N.  Y. 

Florida  Citrus  Commission.  Tampa.  1  sa 
weekly.  32  weeks,  thru  Blackett,  Sample 
&  Hummert,  N.  Y. 

Barbasol  Co.,  Indianapolis  (Barbasol),  3 
sa  weekly,  36  weeks,  thru  Erwin,  Wasey 
&  Co.,  N.  Y. 

Seeck  &  Kade,  New  York  (Pertussin).  " t  weekly,  thru  Erwin,  Wasey  &  Co.. 
N.  Y. 

Noxema  Chemical  Co..  1  sp  weekly,  52 
weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Melville  Shoe  Corp.,  New  York  (Thorn 
McAn),  3  sp  weekly,  52  weeks,  thru 
Neff-Rogow,  N.  Y. 

Manhattan  Soap  Co..  New  York,  6  sp 
weekly,  52  weeks,  thru  Franklin  Bruck 
Adv.  Co.,  N.  Y. 

Knox  Co.,  Hollywood  (Cystex).  1  sp  week- 
ly, thru  Barton  A.  Stebbins,  Los  Angeles. 

G.  E.  Conkey  Co.,  Cleveland  (Y-0  do.'? 
food ) ,  6  sp  weekly,  52  weeks,  thru 
Rogers  &  Smith,  Chicago. 

Grenan  Cakes  Co.,  Minneapolis,  5  ta 
weekly.  13  weeks,  thru  Campbell  Mithun 
Co.,  Minneapolis. 

Studebaker  Corp.,  South  Bend,  Ind.  (cars), 
3  sp  weekly,  12  weeks,  thru  Roche,  Wil- 

liams  &   Cunnyngham,  Chicago. 

WSYR,  Syracuse 

Lever  Bros.,  Cambridge  (Vimms),  ta  se- 
ries, thru  BBDO,  N.  Y. 

Denver  Chemical  Mfg.  Co..  New  York 
( Antiphlogistine) ,  ta  series,  thru  Bad- 

ger, Browning  &  Hersey,  N.  Y. 
Norwich  Pharmacal  Co.,  Norwich,  N.  Y. 

(Petto-Bismol) ,  ta  series,  thru  Law- 
rence C.  Gumbinner  Adv.  Agency,  N.  Y. 

Saratoga  Vichy  Spring  Co.,  Saratoga 
Springs,  N.  Y.,  sp  series,  thru  Leightcn 
&  Nelson,  Schenectady,  N.  Y. 

American  Cigarette  &  Cigar  Co..  New  York 
(Pall  Mall),  26  ta  weekly,  thru  Ruth- 

rauff &  Ryan,  N.  Y. 

WFIL,  Philadelphia 

Larus  &  Bros.  Co..  Richmond.  Va.  (to- 
bacco) ,  2  ta  weekly,  thru  Warwick  & 

Legler,  N.  Y. 
Manhattan  Soap  Co..  New  York  (soap). 

3  sp  weekly,  thru  Franklin  Bruck,  N.  Y. 
MacFadden  Publications,  New  York.  5  so 

weekly,  thru  T.  J.  Mahoney.  N.  Y. 
.Jacob  Hornung  Brewing  Co.,  Philadelphia, 

3  sp  weekly,  26  weeks,  thru  John  Faulk- 
ner Amdt  Agency,  Philadelphia. 

Strawbridge  &  Clothier,  Philadelphia  (de- 
partment store),  26  sp,  direct. 

WOR,  New  York 
Household  Finance  Corp..  Philadelphia 

(loans),  2  sa  weekly,  thru  BBDO,  N.  Y. 
North  American  Accident  Insurance  Co., 

Newark,  weekly  sp,  thru  Franklin  Bruck 
Corp..  N.  Y. National  Shoe  Stores,  New  York,  6  sa 
weekly,  thru  Emil  Mogul  Co.,  N.  Y. 

Philco  Distributors,  New  York  (radio  serv- 
ice), 3  sp  weekly,  thru  Sternfield-Godley, 

N.  Y. 
Pure  Food  Co.,  Mamaroneck,  N.  Y.  (Herb- Ox  Bouillon  Cubes),  5  sp  weekly,  thru 

J.  M.  Mathes,  N.  Y. 
Lever  Bros.,  Cambridge  (Vimms).  11  sa 

weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 
McKesson  &  Robbins,  Bridgeport,  Conn. 

(Calox),  3  sp  weekly,  thru  J.  D.  Tarcher, 
N.  Y. 

Shell  Oil  Co.,  New  York  (gas  and  oil),  10 
sp  weekly,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

KDYL,  Salt  Lake  City 
Acme  Brewing  Co.,  San  Francisco,  156  t, 

thru  Emil  Brisacher,  Davis  &  Staff,  San 
Francisco. 

Paraffin  Co.,  San  Francisco,  13  t,  thru 
Emil  Brisacher,  Davis  &  Staff,  San  Fran- 
cisco. 

Dwight-Edwards  Co.,  San  Francisco  (Nob 
Hill  Coffee),  70  sa,  thru  McCann-Erick- 
son,  San  Francisco. 

Interstate  Transit  Lines.  Salt  Lake  City, 
208  sa,  thru  Beaumont-Hohman,  Omaha. 

Blatz  Brewing  Co.,  Milwaukee,  130  ta,  thru 
Henri-Hurst  &  McDonald,  Chicago. 

Olson  Rug  Co.,  Chicago.  13  sp,  thru  Presba, 
Fellers  &  Presba,  Chicago. 

Nehi  Corp.,   Columbus,   Ga.,   156  ta,  thru 
BBDO,  N.  Y. 

American  Chicle  Co.,  N.  Y.,    261  ta,  thru 
Badger,  Browning  &  Hersey  Inc.,  N.  Y. 

WHIG,  Dayton 
Thorobred  Co.,  Cincinnati  (dog  food),  1 
sp  weekly,  thru  Keelor  &  Stites,  Cin- cinnati. 

Consolidated  Cigar  Co.,  New  York  (Har- 
vester cigar),  3  f  weekly,  thru  Erwin, 

Wasev  &  Co.,  N.  Y. 
Wm.  S.  Scull  Co.,  New  York  (Boscul),  5 

sp  weekly,  thru  Compton  Adv.,  N.  Y. 
Grove  Labs.,  St.  Louis  (vitamin),  5  sp 

weekly,  thru  Russel  M.  Seeds  Co.,  Chi- 
cago. 

Little  Crow  Milling  Co.,  Warsaw,  Ind. 
(Coco  Wheats),  5  t  weekly,  thru  Rogers 
&  Smith,  Chicago. 

KFBK,  Sacramento,  Cal. 
Sumner  Rhubarb  Growers  Assn.,  Sumner, 

Wash.,  2  ta  weekly,  thru  Brewer-Weeks 
Co.,  San  Francisco. 

Superior    California    Nurserymen's  Assn., Sacramento,  Cal.,  weekly  sa,  thru  Erwin 
C.  Kelly,  Sacramento. 

Destrunal    Corp.,    Pasadena  (insecticide), 
weekly  so,  direct. 

WMAQ,  Chicago 
Kellogg  Co.,  Battle  Creek  (Pep),  260  sa, 

26  weeks,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Chicago  Sun,  Chicago,  52  sa  weekly,  thru 
Schwimmer  &  Scott,  Chicago. 

WABC,  New  York 
Eaton  Paper  Corp.,  New  York  (Highland 

writing  paper),  .3  sp  weekly,  thru  Grey 
Adv.  Agency,  N.  Y. 

KDKA,  Pittsburgh 
Lever  Bros.,  Cambridge    (Vimms),  78  ta, 

104  sa,  thru  BBDO,  N.  Y. 
Lever  Bros.,  Cambridge  (Lifebuoy),  80  ta, 

thru  Ruthrauff  &  Ryan,  N.  Y. 
Marlin  Firearms  Co.,  New  Haven  (Marlin 

razor   blades),    50    sa,    thru    Craven  & 
Hedrick,  N.  Y. 

McKesson    &   Robbins,    Bridgeport,  Conn. 
(Calox  tooth  powder),  130  sa,  thru  J.  D. 
Tarcher,  N.  Y. Procter  &  Gamble,  Cincinnati  (Lava  soap), 
312  sa,  thru  Blow  Co.,  N.  Y. 

Ranger  Joe  Inc.,  Chester.  Pa.  (wheat),  26 
f,  thru  Clements  Co..  Philadelphia. 

Rockwood  &  Co.,  Brooklyn    (Bits),  30  sa, 
thru  Federal  Adv.  Agency.  N.  Y. 

Seeck  &  Kade,  New  York   (Pertussin),  36 
f,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Sheaffer  Pen  Co.,  Ft.  Madison.  la.  (pens). 
23  sa,  thru  Russel  M.  Seeds  Co.,  Chicago. 

Industrial  Advertisers 

In  Midwest  Plan  Session 

WITH  Undersecretary  of  Com- 
merce Wayne  Chatfield  Taylor  as 

featured  speaker,  the  Midwest  Con- ference of  the  National  Industrial 
Advertisers  Assn.  will  be  held  in 
the  Hotel  Sherman,  Chicago,  next 
Friday,  March  13.  The  all-day  con- 

ference is  being  held  under  the 
direction  of  the  Chicago  lAA  with 
the  cooperation  of  chapters  in  St. 
Louis,  Milwaukee,  Indianapolis, 
Rockford,  St.  Paul  and  Minneap- olis. 

The  program  will  follow  the 
theme,  "Industrial  Advertising  for 
Victory — and  Tomorrow,"  and  will deal  with  what  is  being  done  and 
what  can  be  done  by  manufacturers 
of  industrial  products  in  their  ad- 

vertising and  sales  program  to 
speed  the  war  effort,  perticularly 
with  respect  to  the  conversion  of 
industry  to  war  production. 

Keynote  speaker  will  be  W. 
Donald  Murphy,  of  Reincke-Ellis- 
Younggreen  &  Finn,  president  of 
NIAA.  J.  M.  McKibbin,  Westing- 
house  advertising  and  sales  promo- 

tion manager,  will  deliver  an  illus- 
trated case  study  of  how  the  indus- 

trial division  of  his  company  is 
conducting  its  promotion  and  sales 
activities  under  wartime  condi- 

tions, including  the  development  of 
substitute  products  and  finding  new 
markets  for  them.  Walter  Buchen, 
head  of  Buchen  &  Co.,  Chicago 

agency,  will  discuss  "The  Long 
Range  Viewpoint  in  Current  Ad- 

vertising." 

Censor  Formulas 

Given  Advertising 

Sorrells    TeUs    ANA   Not  to 
Give  Facts  to  the  Enemy 

STATING  that  "it  is  not  the  de- 
sire of  the  Office  of  Censorship  to 

diminish  the  effectiveness  of  ad- 
vertising" which  "can  help  speed 

the  industrial  effort",  John  H.  Sor- 
rells, assistant  director  of  the 

Office,  has  given  specific  answers 
to  a  series  of  24  questions  concern- 

ing wartime  advertising  procedure, 
submitted  by  the  Assn.  of  National 
Advertisers. 

Answers  reveal  that  in  general 
there  are  no  specific  requirements 
or  prohibitions  but  that  advertisers 
should  be  guided  by  the  principle 
of  not  disclosing  information  that 
the  enemy  could  use  in  a  military 
way.  Names  and  addresses  of 
officers  to  whom  doubtful  copy 
should  be  submitted  are  given. 

Responsibility  Shared 
Prefacing  his  answers  to  the 

ANA  questions,  Mr.  Sorrells  out- 
lines the  general  situation  as  fol- lows : 

"I  would  like  to  say  in  this  con- 
nection that  it  is  not  the  desire  of 

the  Office  of  Censorship  to  diminish 
the  effectiveness  of  advertising. 
We  believe  that  the  story  of  the 
American  war  effort  is  one  which 
should  be  told  properly  by  every 
media  at  hand.  American  industry 
will  benefit  by  anything  which  will 
help  accelerate  the  tempo  of  our 
war  accomplishment.  Advertising, 
properly  conceived,  can  help  speed 
the  industrial  effort,  as  it  has  in 
the  past  been  a  tremendous  factor 
in  promoting  the  American  system 
of  mass  production. 

"The  advertiser  must  realize,  of 
course,  that  he  shares  equal  re- 

sponsibility with  the  editor  and  the 
publisher  for  suppressing  informa- 

tion that  the  enemy  could  use  to 
inflict  damages  on  our  forces,  or 
sabotage  our  industrial  war  effort. 

"Manufacturers  of  material  and 
equipment  used  by  our  military 
forces  should  guard  against  spe- 

cific disclosures  of  plant  locations, 
either  in  copy  or  illustrations. 
They  should  not  reveal  specific  de- 

tails concerning  the  nature  or  the 
type  of  material  or  equipment  they 
are  producing.  They  should  not  re- 

veal production  progress  in  specific 
figures.  They  should  not  reveal 
their  stocks  and  surpluses  of  raw 
materials.  They  should  not  da- 
scribe  new  designs  or  new 
processes  or  even  new  experiments 
with  new  designs  and  processes. 

"However,  advertising  copy  can 
stress  the  skill  and  the  inventive- 

ness of  the  engineer,  of  the  chemist 
and  the  designer,  in  general  terms. 
Advertising  can  describe  the  extent 
of  manufacturers'  facilities,  with- 

out specific  disclosures  of  plant  lo- 
cations, or  of  the  nature  of  produc- 

tion or  of  the  performance  of  their 

production,  etc." CHEX  Debut  March  16 
CHEX,  Peterborough,  Ont.,  goes  on 
the  air  March  16.  Elaborate  opening 
ceremonies  are  planned  with  Toronto 
agency  e.xeeutives  as  guests. 

"Those  three  working  together  can  reach  anyichere .'" 

Adv. 
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GOLDEN  STATE  Co.,  San  Francis- 
co (creamery  products),  on  March  9 

will  start  for  13  weeks  a  thrice-weekly 
quarter-hour  musical  program  with 
Dave  Lane,  vocalist  and  organist,  on 
4  CBS  California  stations— KNX, 
KQW,  KARM,  KROY.  Charles  E. 
Morin,  CBS  San  Francisco  manager, 
and  Ed  Larkin,  CBS  account  execu- 

tive, handled  the  deal.  Agency  is  Rutli- 
rauff  &  Ryan,  San  Francisco. 
DUQUESNE  BREWING  Co.,  Pitts- 

burgh, has  signed  the  staff  orchestra 
of  KDKA  for  twice-nightly  broadcasts 
under  direction  of  Bernie  Armstrong, 
six  days  per  week,  one  15-minute  show 
being  aired  at  11 :05  p.m.  on  KDKA 
and  another  of  the  same  duration 
piped  at  7  :15  p.m.  to  WWVA,  Wheel- 

ing. On  Fridays  a  half-hour  is  car- 
ried on  KDKA  at  7  :15,  the  first  half 

being  fed  to  WWVA.  Contract,  for  2G 
weeks,  started  March  5. 
CHEMICALS  Inc.,  Oakland,  Cal., 
through  William  O'Neill  &  Co.,  Den- ver, is  using  a  daily  spot  in  Notes  <£ 
Notions,  woman's  participating  show on  KLZ,  Denver,  for  Vano  household 
cleanser. 

ADDITIONS  to  the  sponsors  of  inary 
Margaret  McBride  five-weekly  pro- 

gram on  WEAF,  New  York,  are  S.  «& 
W.  Fine  Foods,  San  Francisco,  be- 

ginning March  9  ( Samuel  C.  Croot, 
agency)  and  National  Shoe  Stores, 
New  York,  beginning  March  2.3  (Emil 
Mogul  Co.,  agency). 

PACIFIC  STATES  LOAN  Co.,  Los 
Angeles,  in  an  eight-week  campaign 
ending  in  early  May,  is  sponsoring  a 
thrice-weekly  quarter  hour  newscast 
on  KECA,  that  city.  Allied  Adv. 
Agencies,  Los  Angeles,  has  the  ac- count. 

WILCOX-GAY  Corp.,  Los  Angeles 
home  ( home  recorders ) ,  placing  di- 

rect, has  started  sponsoring  a  weekly 
half-hour  recorded  musical  quiz  titled 
Recordio  Quig  on  KMPC,  Beverly 
Hills,  Cal. 

STANDARD  BRANDS,  Montreal 
(Chase  &  Sanborn  coffee),  has  added 
CFAR,  Flin  Flon,  Man.,  to  its  Sun- 

day evening  network.  Because  there 
are  no  lines  into  Flin  Flon,  CFAR 
picks  up  the  program  off  the  air  from 
CBK,  Watrous,  Sask.  Account  was 
placed  by  J.  Walter  Thompson  Co., Montreal. 

VICTORY  FOG  NOZZLE  Co.,  Los 
Angeles,  is  promoting  sale  of 
sprinkling  nozzles  for  regulation  gar- 

den hose,  on  KFAC,  that  city,  using 
daily  spot  announcements  on  a  scat- 

tered schedule.  Nozzles  are  advertised 
as  a  protection  against  incendiary bombs. 

'^1 

HITS  PER  YEAR  v 

IN  NORFOLK 

VIRGINIA'S  LARGEST 
MARKET 

WTAR 

jii  NORFOLK 
_&a^yiRGINIA 

Nalionql  Representatives:  Edward  Retry  &  Co. 

NBC  RED 
and  BLUE 

Apropos 
BLUSHES  and  business 
were  mingled  in  the  same 
deal  when  O.  L.  Smith,  sales- 

man of  WNOX,  Knoxville, 
scheduled  an  audition  for  a 
burial  insurance  firm  recent- 

ly and  asked  the  music  de- 
partment to  prepare  a  pro- 

gram of  hillbilly  numbers. 
When  the  firm's  executives 
gathered  for  the  audition 
they  heard  a  theme  which 
faded  for  a  commercial.  And 
then  the  program  began  with 
Jesse  James  and  John  Henry, 
two  hillbilly  tunes,  whose 
heroes  are  mournfully  car- 

ried off  to  their  graves. 

INTERSTATE  BAKERIES  Corp., 
Los  Angeles,  on  Feb.  23,  started  using 
28  announcements  weekly  on  KECA, 
that  city.  Contract  is  for  52  weeks. 
Dan  B.  Miner  Co.,  Los  Angeles,  has 
the  account.  John  Guedel  is  radio 
account  executive. 
EPHAZONE  Co.,  London,  England 
(proprietary)  has  started  announce- ments four  days  weekly  on  CFRB, 
Toronto.  Account  placed  by  A.  McKim 
Ltd.,  Toronto. 

N.  Y.  Baseball  Plans 
DODGER  GAMES  in  Miami  will 
be  broadcast  on  WHN,  New  York, 
by  Red  Barber,  sportscaster  of 
WOR,  New  York,  from  wire  re- 

ports. WHN  broadcasts  of  all 
Brooklyn  games  this  season  are 
sponsored  by  P.  Lorillard  &  Co. 
for  Old  Gold  cigarettes. 

SPOT 

BROADCASTING 

permits 
SPOT  BUDGETING 

to  fit  each 

market's  Volume 

More  money  fof 
tlie  HOT  SPOTS 

Nothing  wasted  on the  DEAD  SPOTS 

Special  attention  lor PROBLEM  SPOTS 

JOHll 

»iv»ui>^  Ig.  COMPANY 

TZ::?     NATIONAL  STATION REPRESENTATIVES 
CHICAGO  •  NIW 

.  .  .  according  to  a  recen
t  survey,  has 

in  Chicago  and  these  25
  important  trading 

centers  a  greater  numbe
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listen  "most"  to  it  than
  have  all  other 
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Rock  Island Joliet 
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Gary 
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Oak  Park Dubuque 

Kenosha 
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WMAa 
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Represenfed  nationally  by  NBC  Spo»  O
ffices  in 
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   Washington  Clevelond 

Denver       San  Francisco  Hollyw
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WSOO  to  Get  Hearing 
On  Reinstatement  Plea 
ORDER  setting  aside  an  FCC  ac- 

tion of  Feb.  22  revoking  the  license 
of  WSOO,  Sault  Ste.  Marie,  Mich., 
was  adopted  last  week  by  the  FCC 
which  simultaneously  reinstated  a 
temporary  license  that  had  hereto- 

fore been  issued  to  WSOO.  Revoca- 
tion action  had  been  taken  last 

month  by  the  FCC  when  the  station 
had  failed  to  file  for  license  re- 

newal, despite  many  notices  from 
the  Commission.  Accordingly,  when 
the  license  expired  and  WSOO  gave 
no  indication  of  applying  for  re- 

newal, the  FCC  cancelled  the 
license. 

Learning  of  the  cancellation, 
WSOO  asked  the  Commission  for  a 
further  hearing  on  the  case  and  it 
was  on  this  petition  that  the  re- 

vocation order  was  set  aside.  How- 
ever, it  has  been  stipulated  that 

WSOO  must  file  for  an  appearance 
and  serve  notice  of  desire  to  be 
heard  within  20  days  after  that 
date  (March  3). 

M-G-M  Disc  Delay 

PLANS  of  Metro-Goldwyn-Mayer 
Studios  to  organize  a  subsidiary 
record  manufacturing  company 
may  be  temporarily  halted  due  to 
priorities  on  mechanical  facilities 
[Broadcasting,  Feb.  23].  Slated  to 
go  into  early  production  with  a 
record  catalog  ready  for  fall  de- 

livery, lack  of  pressing  plants  and 
other  necessary  equipment  will  hold 
up  actual  start  of  the  enterprise, 
it  was  said.  Those  interested  are 
reported  to  have  approached  other 
pressing  plants. 

Lumberman's  in  N.  Y. 
AS  A  SPECIAL  campaign  to  sell 
insurance  policies  in  New  York 
State,  Lumberman's  Mutual 
Casualty  Co.,  Chicago,  on  March 
8  started  sponsoring  H.  V.  Kalten- 
born's  Sunday  afternoon  analysis 
of  the  news,  which  is  available  to 
all  NBC  stations,  on  a  special  net- work of  the  6  NBC  stations  in  New 
York  State.  Agency  is  Leo  Bur- nett Co.,  Chicago. 

MAN  TO  LOCK  BARN  DOOR 

AFTER   HORSE  WAS  STOLEN! 

980  KC      5000  WATTS 

RED  NETWORK  OF  NATIONAL  BROADCASTING  CO. 
Represented  Nationally  by  NBC  Spot  Sales  Offices  !n  Washington  —  New 
York — Chicago — San  Francisco — Boston — Cleveland — Denver  and  Hollywood 

■ 

91 

m 

LUCKY  MAN!  HAPPY  GAL!  He's 
Myron  Elges,  Blue  Network  Holly- 

wood account  executive.  She's  the former  Elsa  Dedekem,  radio 
actress.  They  were  married  Feb.  14. 

GUARD  SAVES  WBAL 

State  Military  Problem  Involves 
 Attack  on  Station 

IMAGINARY  ATTACK  by  para- 
chute troops  on  the  towers  of  Bal- 

timore's WBAL,  northeast  of  Ran- 
dallstown,  Md.,  was  declared  to 
have  been  successfully  thwarted 
March  1  by  65  members  of  Com- 

pany A  of  the  Sixth  Battalion, 
Maryland  State  Guard.  The  de- 

fense of  the  towers  was  a  field 
problem  given  the  company  by  its 
commander,  Capt.  G.  Hall  Duncan. 

In  four  patrols,  groups  of  about 
15  men  left  the  Pikesville  Armory 
after  receiving  orders  from  Capt. 
Duncan.  They  were  taken  by  auto 
to  designated  spots.  From  these 
points  three  of  the  patrols  con- 

verged afoot,  through  fields  and 
streams,  upon  the  area  of  the 
towers. 

The  fourth  patrol  proceeded  di- 
rectly to  the  towers,  arrived  there 

before  the  imaginary  troops  and 

set  up  sentry  posts.  The  entire  ma- 
neuver required  about  2%  hours, 

after  which  the  men  returned  to 
the  armory  for  a  critique.  Capt. 
Duncan    declared    the    defense  a 

Bijur  Agency  Out 
For  the  Duration 

Personnel  Entering  Service ; 
Firm  to  Retain  Its  Entity 

FIRST  all-out  war  effort  by  an 
agency  was  announced  last  week 
by  George  Bijur,  president  of  the 
New  York  agency  under  his  name, 
who  revealed  that  as  of  May  1  the 
company  will  suspend  all  activities 
until  after  the  war,  with  the  ma- 

jority of  the  personnel  slated  to 
go  into  military  service. 

Mr.  Bijur  himself  plans  to  go 
into  the  Air  Force;  Harold  Wil- 

liams, radio  director,  will  join  the 
Signal  Corps,  and  Richard  Powell, 
research  director,  has  signed  up  as 
an  Army  engineer.  According  to 
Mr.  Bijur,  "virtually  every  one  of 
our  employes  not  eligible  for  mili- 

tary service,  has  been  placed  in  a 

satisfactory  job." 
Radio  Accounts 

Among  the  agency's  accounts, 
one  is  of  specific  radio  interest. 
Lea  &  Perrins,  Chicago  (Worcester- 

shire sauce).  The  agency  reports 

copy  has  been  prepared  for  a  year's period  for  the  three  programs 

sponsored  by  Lea  &  Perrins,  includ- 
ing Bessie  Beatty  on  WOR,  Mar- 

jorie  Mills  on  the  Yankee  Network, 
and  Jane  Porte?-  on  CBS. 

Mr.  Bijur  stated  that  work  the 

agency  had  been  doing  for  Gov- 
ernment agencies,  the  Army  and 

the  Navy,  had  stimulated  the  desire 
of  the  staff  to  enlist  its  services  for 
the  duration.  The  company  will  not 
be  dissolved,  he  added,  its  corpo- 

rate assets  and  entity  to  remain 
intact.  Proofbooks,  files  and  forms 

will  be  placed  in  storage,  and  "busi- 
ness as  usual"  will  continue  "as 

soon  as  the  war  is  over." 
OHLN,  Three  Rivers,  Que.,  is  now 
represented  in  Montreal  and  Toronto 
by  Radio  Representatives  Ltd.,  ac- cording to  Jack  Slatter,  Toronto 
manager. 

COLUMBIA,  5.C. 

FREE  &   PETERS,  Inc-,    National  Representatives 
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IRVING  ROCKLIN  &  ASSOCI- 
ATES, new  Chicago  agency,  is  sched- 

uled to  open  March  2  with  offices 
at  155  N.  Clark.  Telephone  is  Ran- 

dolph 2325.  Irving  Roclvlin,  formerly 
radio  director  of  Morris  &  Davidson, 
Chicago,  is  president  of  the  agency, 
which  will  specialize  in  radio  adver- 

tising. Among  the  present  accounts  are 
Union  Life  Insurance  Co.,  Chicago, 
and  National  Tire  Conservers,  Chi- 
cago. 
ROBERT  KAHN,  president  of 
Robert  Kahn  &  Assoc.,  recently  mar- 

ried Bernice  Stone,  secretary  of  the 
company. 
HAL  BERGER,  Hollywood  freelance 
producer-actor,  has  joined  Barton  A. 
Stebbins  Adv.,  as  producer  of  the 
weekly  NBC  Signal  Carnival.  He  re- 

places Herb  Polesie,  resigned. 
CURTIS  C.  LEWALD,  formerly  with 
D.  P.  Brother  &  Co.,  Detroit  adver- 

tising agency,  is  now  assistant  to  the 
president  of  Advertising  Federation  of 
America. 

HILLMAN-SHANE-BREYER,  Los 
Angeles  agency,  has  moved  the  Gar- 

field Bldg.,  403  W.  Eighth  St.  Tele- 
phone is  Vandyke  5111. 

JO  BROOKS,  copy  chief  of  Glasser- 
Gailey  &  Co.,  Los  Angeles,  resigns  in 
mid-March  to  marry  Jules  Lee  Fox,  of 
the  Army  Air  Corps,  in  Spokane.  Wil- 

liam Diage,  for  14  months  with  the 
Marine  Corps,  has  returned  to  the 
agency  as  account  executive.  Betty 
Felix,  new  to  advertising,  has  joined 
the  production  department. 
JACK  JOHNSTONE,  for  ten  years 
copywriter  at  Lord  &  Thomas,  New 
York,  has  returned  there  to  work  on  a 
special  assignment  after  a  two-year vacation. 
GEORGE  BUTTERLY,  president  of 
J.  W.  Pepper,  New  York,  has  resigned 
to  join  S.  Duane  Lyon,  New  York,  as 
vice-president.  No  successor  has  yet been  named. 

J.  F.  O'CONNOR,  assistant  secretary and  treasurer  of  Charles  Daniel  Frey 
Co.,  Chicago,  has  assumed  timebuying 
duties  of  the  agency.  A.  H.  Black, 
formerly  timebuyer,  has  joined  the 
radio  production  staff  of  Blackett- 
Sample-Hummert,  Chicago. 
JANE  FORCE,  producer  and  writer 
of  Russel  M.  Seeds  Co.,  Chicago,  on 
March  27  was  married  to  Norman  W^. Rice,  Army  radio  operator  attached 
to  Scott  Field,  111. 
E.  A.  W.  SCHULENBURG,  media 
director  of  the  Gardner  Adv.  Co.,  St. 
Louis,  has  been  elected  secretary  of 
the  company  by  the  board  of  direc- 

tors. He  has  been  with  the  company 
37  years. 
PETER  ARTZT,  director  of  creative 
work  of  Weiss  &  Geller,  New  York, 
has  been  named  a  vice-president. 

WUefie  Bid 
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Ad  Council  Expands 
HAVING  opened  its  New  York 
offices  at  60  E.  42d  St.,  the  newly- 
formed  Advertising  Council,  set  up 
by  the  advertising  industry  to 
coordinate  advertising's  contribu- 

tion to  the  war  effort  [BROADCAST- 
ING, Feb.  23],  has  also  established 

a  Washington  office  at  1111  Ver- 
mont Ave.  N.W.  Dr.  Miller  McClin- 

tock,  appointed  managing  director 
of  the  Council,  will  divide  his  time 
between  the  New  York  and  Wash- 

ington offices. 

Judges  Are  Announced 
For  Annual  Ad  Award 

JUDGES  were  announced  last 
week  by  Mabel  F.  Flanley,  vice- 
president  of  the  Advertising  Fed- 

eration of  America,  for  the  1942 
Josephine  Snapp  award,  presented 
annually  to  the  woman  in  the 
United  States  who  has  made  the 
outstanding  contribution  to  adver- tising. 

The  five  judges  named  are:  Elon 
G.  Borton,  director  of  advertising 
for  the  LaSalle  Extension  U;  Pro- 

fessor H.  H.  Maynard,  department 
of  business  organization,  College 
of  Commerce  and  Administration 
of  Ohio  State  U;  James  Webb 
Young,  executive  with  J.  Walter 
Thompson  Co.;  Mrs.  Erma  Per- 
ham  Proetz,  vice-president  of  the 
Gardner  Advertising  Agency;  and 
Miss  Helen  Holby,  director  of  the 
club  contact  department  of  the 
Advertising  Federation  of  America. 

Application  blanks  for  entrants 
may  be  obtained  from  Miss  Georgia 
C.  Rawson,  chairman  of  the  Jose- 

phine Snapp  Award,  Women's  Ad- vertising Club  of  Chicago,  807  N. 
Michigan  Ave.,  Chicago. 

Spot  Sales  Offices 
SPOT  SALES  Inc.,  station  repre- 

sentative firm  recently  formed  by 
Loren  Watson  [Broadcasting,  Feb. 
16,  23],  moved  its  New  York  head- 

quarters to  20  E.  57  St.  last  week, 
taking  over  the  offices  formerly 
occupied  by  International  Radio 
Sales,  Hearst-owned  representa- 

tives organization,  whose  station 
list  has  been  transferred  to  Spot 
Sales.  Phone  number  is  Eldorado 
5-5040.  Hearst  Radio  Inc.,  which 
has  shared  offices  with  IRS,  will 
move  to  new  quarters  within  a 
couple  of  weeks,  according  to  Maj. 
E.  N.  Stoer,  general  manager. 

Herrmann  Honored 

BERNARD  HERRMANN,  CBS 
New  York  staff  conductor  was 
awarded  a  gold  plaque  and  highest 
honor  of  the  Academy  of  Motion 
Pictures  Arts  &  Sciences  for  "the 
best  scoring  of  a  dramatic  picture 
in  1941"  at  the  organization's  14th annual  banquet  held  Feb.  26.  He  is 
the  first  radio  musician  to  be  so 
honored.  Mary  Astor,  film  actress 
and  m.c.  of  the  weekly  CBS  Holly- 

wood Showcase,  was  awarded  an 
Academy  statuette  of  "Oscar", 
highest  honor  given,  for  a  support- 

ing role. 

Okla.  Net  Names  RAC 

OKLAHOMA  NETWORK,  compris- 
ing seven  stations  keyed  from  KTOK, 

Oklahoma  City,  all  on  the  Blue  Net- 
work, has  appointed  Radio  Advertis- 

ing Corp.  as  national  representative, 
according  to  Robert  D.  Enoch,  manag- 

ing director. 

THE  ENERGY  OF  LIGHTNING  HAS  NEVER  BEEN  HARNESSED 

THE  ENERGY  OF  OUR  ORGANIZATION  CAN  BE  HARNESSED 
TO  SUBSTANTIALLY  INCREASE  YOUR  BUSINESS 

UIEED 

r 

AHD  componv 

RADIO    STATION  REPRESENTATIVSS 
NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO 

shows  now  available.  Each  program  dramatizes 
his  actual  thrilling  experiences  and  is  person- 

ally   introduced    by    Admiral    Richard    E.  Byrd. 
FOR  EXCLUSIVE  RIGHTS  AND  FULL 

INFORMATION,  WRITE 
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Air  University  Covering 
Pan  American  Countries 

Is  Undertaken  by  NBC 
FIRST  STEP  in  the  creation  of  a 
"permanent,  cooperative  NBC 
Inter-American  University  of  the 
Air  in  which  the  broadcasters  affili- 

ated with  the  NBC  Pan-American 
networlv  together  with  the  educa- 

tional institutions  in  all  22  nations 

of  the  Americas  will  participate" was  announced  last  week  by  Dr. 
James  Rowland  Angell,  NBC  pub- 

lic service  counsellor,  in  forming  a 
national  history  committee.  With 
Cesar  Saerchinger,  NBC  historical 
commentator,  the  committee  num- 

bers seven  members,  all  leading 
authorities  on  Pan-American  his- 
tory. 

Assisting  Dr.  Angell  is  Sterling 
Fisher,  former  CBS  director  of  edu- 

cation, who  recently  joined  NBC 
[Broadcasting,  Feb.  2].  Elaborat- 

ing on  the  new  NBC  public  service 
activity,  Mr.  Fisher  stated  that  "a counsel  of  eminent  leaders  in  edu- 

cation and  the  arts,  including 
Washington  representatives  of  each 
of  the  American  nations,  will  be 
formed  into  an  Inter-American 
committee  to  organize  and  carry  on 
the  institution.  Eventually,  the 
creation  of  individual  national  com- 

mittees in  each  of  the  participating 
countries  will  be  encouraged  .  .  ." The  broadcasts  will  be  heard  first 
on  NBC,  offered  to  the  CBC,  and 
made  available  in  Spanish  and 
Portuguest  script  form  without 
charge  to  Latin  American  nations 
for  rebroadcast  at  their  own  con- 

venience by  the  124  stations  of  the 
NBC  Pan-American  network. 

Blackout  Cancellation 

BRISTOL-MYERS  Co.,  New  York, 
because  of  the  war  situation  on  the 
West  Coast  where  blackouts  are  apt 
to  interrupt  all  evening  programs, 
is  discontinuing  the  repeat  broad- 

casts for  two  of  its  programs  on 
March  11.  Programs,  both  on  NBC 
Wednesday  nights  are  Time  To 
Smile,  9-9:30  p.m.,  and  Mr.  District 
Attorneij,  9:30-10  p.m.  The  two 
shows  will  be  heard  on  the  Coast 
during  their  original  broadcast  at  6 
and  6:30  p.m.  (PWT),  respectively. 
Agency  is  Young  &  Rubicam,  New 
York. 

WROL,  WAPO  Available 
On  Both  NBC  and  Blue 
WROL,  Knoxville,  and  WAPO, 
Chattanooga,  on  April  1,  will  be- 

come members  of  the  NBC  South 
Central  Group,  but  will  continue 
to  be  available  to  Blue  Network 
advertisers  as  Southern  supple- 
mentaries  only  on  a  28-day  recap- 

ture basis  in  favor  of  an  NBC  ad- 
vertiser. Blue  advertisers  ordering 

the  combination  prior  to  April  1 
will  be  protected  for  52  weeks  pro- 

vided they  use  the  two  stations 
without  lapse. 

WROL-WAPO  will  be  listed 
hereafter  as  are  the  Jackson- 
Laurel  -  Hattiesburg  combination, 
the  Mobile-Pensacola  combination, 
and  WSFA,  Montgomery,  with 
NBC  clients  wishing  the  South 
Central  Group  required  to  buy  at 
least  two  of  these  five  listings. 
There  will  be  no  change  in  the  eve- 

ning hour  rate  for  either  WROL 
or  WAPO. 

WHAMIand's  PARTY  LINE  HAS 
437,775  SUBSCRIBERS 

When  WHAM  carries  your  request  to 
"call  the  nearest  dealer"  you  can  be  sure that  your  audience  is  within  easy  reach  of a  telephone. 
WHAM  puts  your  message  on  a  party 

line  that  reaches  out  over  43  counties  from 
18  busy  trading  centers. 
WHAM  gives  you  Rochester  where  it  is 

a  rare  home  that  doesn't  have  a  telephone. 

WHAM 

ROCHESTER,  N.  Y. 

WHAM  gives  you  Monroe  County  with  its 
62,640  residence  telephones.  In  addition 
WHAM  gives  you  42  other  counties — a  total 
of  437,775  telephone  subscribers. 
WHAM,  with  its  50,000  watt  clear  chan- 

nel signal,  its  audience-winning  programs, 
its  twenty-four  hour  a  day  dependability, 
gives  you  better  coverage  of  the  better- 
than-average  homes  of  this  rich  territory. 

National  Representatives: 
GEORGE  P.  HOLLINGBERY  CO. 

50,000  Watts  .  .  .  Clear  Channel  .  .  .  Full 
Time  .  .  .  Affiliated  with  the  Red  Network 
of  the  N.B.C.  and  the  Blue  Net%vork  Co. 

CARROLL  NEWTON 

WHEN  Carroll  Newton  got  out  of 
Colgate  U.  in  1980,  his  father  called 
him  to  his  office  on  Wall  St.  and 
gave  him  a  little  fatherly  advice: 
"Whatever  you  do,"  said  he,  "stay 
away  from  Wall  St."  Armed  with this  sage  advice,  Carroll  went  forth. 
Making  his  way  from  Wall  St.  he 
had  the  rest  of  the  depression-rid- 

den world  in  which  to  seek  his  for- 
tune. 

A  hidden  ambition  to  get  into  ad- 
vertising led  him  to  the  offices  of 

BBDO  in  New  York,  where  a  friend 
had  a  passing  acquaintance  with 
one  of  the  executives.  The  execu- 

tive passed  him  right  down  the  line. 
But  before  he  got  to  the  last  stop, 
he  was  offered  a  job  with  the  me- 

chanical production  department. 
Carroll  has  been  a  one-agency  man 
since  the  beginning  of  his  career. 

Passing  progressively  through  a 
period  in  the  accounting  depart- 

ment in  the  BBDO  Buffalo  office 
back  to  the  research  department  in 
New  York,  to  a  stretch  at  copy 
writing  to  assistant  account  man  of 
the  Brown  &  Williamson  Tobacco 
account,  Carroll  reached  his  present 
position  as  head  of  the  time  buying 
staff. 

Working  on  the  B&W  account,  he 
gained  a  knowledge  of  radio  and 
station  relations.  When  B&W  went 
into  the  medium  in  a  big  way  about 
five  or  more  years  ago,  he  aided  in 
setting  up  spot  and  network  sched- 

ules, helped  service  the  account  and 
aided  in  local  promotions. 

Therefore,  when  he  was  made 
time  buyer  in  June  1941,  Carroll 
was  on  entirely  familiar  grounds. 
Today  his  accounts  number  some  of 

WJPA  MAKES  DEBUT 
IN  WASHINGTON,  PA, 
ANNOUNCING  its  affiliation  with 

the  recently-formed  Tri-State  Net- 
work, the  new  WJPA,  Washington, 

Pa.,  went  on  the  air  on  Feb.  28. 
Other  members  of  the  regional 
hookup  are  WSTV,  Steubenville,  0., 
and  WKWK,  Wheeling,  W.  Va. 
'  WJPA's  staff  is  headed  by  John 

J.  Laux,  of  WSTV,  who  will  man- 
age both  stations  from  Steuben- 
ville. Commercial  manager  is  John 

J.  Croft,  formerly  of  WDAN,  Dan- 
ville, Va.,  and  the  Tri-City  Net- 
work, while  salesmen  are  Harold 

Finkle  and  Charles  DuVall. 
Stanley  Schultz,  formerly  of 

WNAC,  WLAW,  WPRO  and  KNX, 
has  been  named  program  director, 
and  the  WJPA  announcing  staff  in- 

cludes Tom  Bigler,  from  WAZL, 
Hazleton,  Pa.;  Si  Mann,  from 
WWSW,  Pittsburgh;  William  Bab- 
cock,  from  WKST,  New  Castle,  Pa. 

Joseph  M.  Troesch,  chief  engineer 
WSTV,  has  also  assumed  a  similar 
post  with  WJPA.  His  staff  includes 
Frank  R.  Krulce,  from  WBRW, 
Welch,  W.  Va.,  and  WSTV;  Joseph 
Struloski,  from  WSTV;  William 
Chesnes,  from  WKST. 

A  construction  permit  for  WJPA 
was  granted  last  Aug.  22  to  the 
Washington  Broadcasting  Co.  for 
250  watts  fuUtime  on  1450  kc.  Li- 

censee is  an  organization  of  46 
stockholders  of  which  principals  in 
the  ownership  of  WSTV  hold  a 
38.5%  interest  [Broadcasting, Aug.  25]. 

Studios  are  located  in  the  George 

Washington  Hotel  and  the  trans- 
mitter is  a  half-mile  northeast  of 

the  city.  Equipment  includes  a 
Western  Electric  transmitter,  350- 
foot  Blaw-Knox  radiator,  Gates  in- 

puts. Presto  turntables  and  WE  mi- 
crophones. Permanent  lines  will  be 

maintained  with  other  Tri-State 
stations. 

Pure  Food  Co.  Tests 
PURE  FOOD  Co.,  Mamaroneck, 
N.  Y.,  on  March  2  started  a  test 
campaign  for  Herb-Ox  bouillon cubes  on  three  New  York  stations: 
twice-weekly  participations  on 
WABC ;  three  quarter-hours  weekly 
on  WNEW;  thrice- weekly  partici- 

pations on  WOR.  Agency  is  J.  M, 
Mathes  Inc.,  New  York. 

the  big  names  of  radio :  Lever  Bros. 
(Vimms,  Silver  Dust) ;  Nehi  Corp.; 
DuPont;  General  Electric;  United 
Fruit;  Penick  &  Ford;  Readers  Di- 

gest; Schaefer  Beer;  Armstrong 
Corp ;  Household  Finance  Corp. 

Born  in  Scarsdale,  N.  Y.,  where 
he  received  his  primary  education, 
Carroll  is  married  (Marie  Luise 
Houston,  June  1939),  plays  tennis 
and  swims  in  the  summer,  is  a  ski 
fan  in  the  winter. 

-G<Miott  Siatitui" 

IN  PHILADELPHIA  _  H 

SHL  THR0(J6H  WFI 
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Knode  Joins  Army,  Neel 

Heads  NBC  Capital  News 
WILLIAM  NEEL,  member  of  the 
NBC  press  department  since  1935, 
has  been  appointed  news  manager 
of  WRC-WMAL  by  Kenneth  R. 
Berkeley,  manager  of  the  NBC 
and  Blue  Network  stations  in 
Washington.  He  succeeds  Thomas 
E.  Knode,  who  has  been  called  into 
the  Army  from  reserve  status  as 
second  lieutenant  of  infantry. 

Mr.  Neel  has  been  attached  to 
the  NBC  Washington  Office  since 
Jan.  1,  1941.  He  entered  news  work 
in  1926  while  attending  Columbia 
U  as  night  editor  for  the  North 
American  Newspaper  Alliance.  He 
then  worked  for  the  New  York  Post 
as  a  sports  writer,  for  La  Nacion 
of  Buenos  Aires  as  New  York  fil- 

ing cable  editor,  and  for  the  New 
York  World-Telegram  as  night 
sports  editor  and  swingman. 
Knode  leaves  NBC  after  41/2 

years'  service.  He  came  to  the 
newsroom  in  Washington  from 
United  Press. 

Murrow  to  Return 

EDWARD  R.  MURROW,  CBS 
European  chief  of  staff,  will  return 
to  London  shortly,  it  is  expected, 
the  exact  date  depending  on  how 
soon  Clipper  passage  can  be  se- 

cured. CBS  officials  refused  to  haz- 
ard a  guess  as  to  the  date,  saying 

it  all  depends  on  the  priority  situa- 
tion regarding  transportation.  Bob 

Trout  will  carry  on  in  London  un- 
til Murrow's  return  to  that  city. 

FDR,  WaUace  to  Talk 
IN  CONNECTION  with  the  Na- 

tional Farm  program.  President 
Franklin  D.  Roosevelt,  Vice-Presi- 

dent Henry  Wallace  and  Secretary 
of  Agriculture  Claude  Wickard 
will  address  the  farmers  of  Amer- 

ica and  the  nation  at  large  March 
9  on  the  four  major  networks, 
9:45-10  p.m. 

Howard  Smith  Marries 
CBS  has  learned  via  cable  that  its 
former  Berlin  correspondent,  Howard 
K.  Smith,  now  in  Berne,  married  Miss 
Benediete  Traberg,  Danish  girl,  and 
former  correspondent  in  Berlin  for  a 
Copenhagen  newspaper.  Smith  cabled 
that  Nazi  officials  at  first  refused  to 
grant  Miss  Traberg  permission  to 
cross  Germany  until  Queen  Alex- 

andrine of  Denmark  interceded  in  her 
behalf  and  obtained  for  her  a  48-hour 
permit  to  get  out  of  Germany. 

COVERS 

RICHMOND! 

AND  NORFOLK 

VIRGINIA  WITH 

50,000  WATTS  i 

DAY  AND  NIGHT 

PLUS  COLUMBIA 

PAUL  K  RAYMER  CO..  HMIONAL  KCPKeSENTATIVt 

Guestitorial 
(Continued  from  page  30) 

ents  that  have  been  received  for 
his  birthday,  which  is  yet  several 
days  away.  (There  is  still  time  for 
you,  too,  to  send  me  a  present.) 
Based  on  the  same  idea  is  thanking 
the  many  who  have  been  so  very 
kind  as  to  send  cards  and  flowers 
to  the  beggers  wife  who  has  been 
confined  to  the  hospital.  (Nobody 
knew  she  was  even  in  the  hospital, 
and  what  part  has  it  to  do  with  the 
program,  anyway.) 

Recently  we  heard  an  announcer 
thank  a  listener  for  the  very  nice 
present  ...  (a  big  build-up)  .  .  . 
which  was  appreciated,  but  not 
necessary.  However,  if  anyone  else 
wants  to  send  a  present — actually 
mentioning  it — the  name  is  spelled 
J-O-N-E-S;  the  address  such  and 
such. 

The  network  m.c.  has  been  doing 
it  for  some  time  now,  so  the  an- 

nouncers along  the  line  are  getting 
the  idea  that  if  Big-Time  Joe  can 
get  away  with  it,  he  has  a  right  to 
try  the  same  thing.  As  an  oldtimer, 
it  reminds  us  of  the  days  when 
the  station  was  glad  to  have  some- 

body come  in  and  do  a  program 
free,  and  then  allowed  them  to  see 
what  could  be  promoted  as  pay- 

ment. Christmas,  for  example, 
means  open  season  for  these  radio 
beggars. 

It  seems  to  me  that  the  announc- 
ers themselves,  as  well  as  manage- 

ment, forget  that  these  boys  are 
invited  guests  into  their  listeners' 
homes.  Any  well-mannered  child 
won't  even  ask  for  candy  on  his 
host's  living  room  table.  Today,  the 
boys  who  are  paid  in  most  cases 
sufficiently,  start  a  promotion  for 
anything  you  can  suggest,  includ- 

ing hunting  dogs,  furniture,  deep 

sea  fishing  trips  on  listeners' 
yachts  while  on  a  guest  appearance. 
One  announcer  we  heard  actually 
said  he  would  be  in  such  a  town  on 

a  certain  date,  and  he'd  love  to  go 
fishing  if  he  received  an  invitation. 

As  we  said  at  the  start,  maybe  its 

just  a  personal  gripe,  but  we  don't 

like  it.  It  seems  these  boys  would 
help  themselves  if  they  would  use 
some  of  this  promotion  prowess  to 
obtain  a  sponsor  and  then  show  a 
talent  fee  on  the  income  tax  return. 
If  one  of  these  ether  beggars  came 
into  our  home  and  started  some  of 
the  stuff  they  are  getting  away 

with  over  the  air,  we'd  pitch  them 
out  the  front  door,  and  maybe 
that's  not  such  a  bad  idea! 

Ted  Church  Instructing 

BBC   Newscasting  Staff 
WELLS  (Ted)  CHURCH  who  re- 

cently arrived  in  England  as  Amer- 
ican advisor  to  the  British  Broad- 

casting Corp  [Broadcasting,  Nov. 
17,  1941]  explained  his  function 
in  an  interview  published  in  a  Lon- 

don paper  as  follows:  "My  job  is 
to  wrap  up  the  BBC  programs  in 
an  American  package  and  see  that 
they  register."  According  to  the story,  Church  must  revamp  the 
BBC  North  American  Service, 
which  had  previously  been  inef- 

fectual. As  part  of  the  job  he  is 
teaching  announcers  to  put  news 
over  with  the  punch  familiar  to 
the  American  public. 

Before  takine  this  job  Church 
had  been  radio  director  of  the  Re- 

publican National  Committee  for 
three  years  and  had  been  with 
CBS  and  NBC. 

Colonial  Dames  Adding 

COLONIAL  DAMES  Inc.,  Los  An- 
geles (Campus  makeup),  expand- 

ing its  West  Coast  schedule,  on 
March  2  started  using  12  spot  an- 

nouncements weekly  on  KRSC,  Se- 
attle, and  five-weekly  participation 

in  the  quarter-hour  Radio  Parade 
on  KOMO,  that  city.  Firm,  in  addi- 

tion, on  March  9  adds  2  spot  an- 
nouncements per  week  on  KHJ, 

Hollywood.  Contracts  are  for  13 
weeks.  Agency  is  Glasser-Gailey  & 
Co.,  Los  Angeles. 

BY  WATCHING  the  clock,  the  news 
department  at  WENY,  Elmira,  N.  Y., 
saves  papei*.  In  the  periods  between newscasts  and  throughout  the  night, 
newsprinters  are  adjusted  to  single 
space  saving  half  the  usual  run  of 
newsprint. 
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Time  for  Defense 

On  CBS  Analyzed 
ANALYZING  the  amount  of  time 
devoted  to  national  defense  broad- 

casts during  the  first  15  days  of 
1942,  CBS  reports  that  during  that 
period  117  defense  programs,  total- 

ing 30  hours,  21  minutes  and  30 
seconds,  were  broadcast  on  its  net- 

work, with  another  287  announce- 
ments. 

During  the  same  15-day  period, 
WABC,  CBS  key  station  in  New 
York,  carried  33  defense  broad- 

casts, filling  2  hours,  58  minutes 
and  30  seconds,  and  285  defense 
announcements. 

Dividing  the  broadcasts  into  sus- 
taining and  commercial  categories, 

the  CBS  figures  show  that  56  de- 
fense broadcasts,  taking  up  11 

hours,  4  minutes  and  35  seconds 
were  made  on  sponsored  time,  while 
61  broadcasts,  totaling  19  hours,  16 
minutes  and  55  seconds,  were  on 
sustaining  time.  Of  the  network 
announcements  for  defense,  99  were 
made  on  sustaining  and  188  on 
commercial  programs. 
A  similar  breakdown  for  the 

WABC  programs  shows  14  defense 
broadcasts  made  under  commercial 
auspices,  totaling  1  hour,  58 
minutes  and  10  seconds.  Sustaining 
programs  totaled  19,  utilizing  1 
hour  and  20  seconds  of  the  sta- 

tion's time.  Of  the  defense  an- 
nouncements broadcast  by  WABC, 

34  were  on  sustaining  programs, 
244  occurred  during  station  breaks 
(sustaining)  and  7  on  commercial 
shows. 

Progress  at  KODK 
CONSTRUCTION  on  the  new 
KODK,  Kodiak,  Alaska,  authorized 
Feb.  18  by  the  FCC  with  the  per- 

sonal approval  of  Secretary  of  the 
Navy  Frank  Knox,  will  begin  im- 

mediately, according  to  Edwin  A. 
Kraft,  Seattle  advertising  execu- 

tive and  owner  of  KINY,  Juneau, 
Alaska,  who  was  recipient  of  the 
construction  permit  [Broadcast- 

ing, Feb.  23].  Station,  with  250 
watts  on  1230  kc,  will  serve  as 
a  means  of  communications  from 

the  site  of  one  of  Alaska's  major 
military  bases  to  isolated  points 
along  the  Alaska  Peninsula  and 
as  far  west  as  Dutch  Harbor  in 
the  Aleutian  Islands. 

GE  Transfers  Green 
W.  H.  GREEN,  assigned  since 
June,  1941,  to  industrial  control 
advertising  and  sales  promotion, 
has  been  transferred  to  the  Gen- 

eral Electric  radio  and  television 
department.  His  duties  encompass 
planning  in  conjunction  with  the 
publicity  department,  advertising 
and  sales  promotion  for  radio 
transmitting  and  carrier  current 
equipment  and  transmitting,  in- 

dustrial and  special  purpose  tubes. 
A  native  of  Cedar  Rapids,  la., 
and  a  graduate  of  Iowa  State  Col- 

lege, Mr.  Green  joined  GE  in  1937. 

Dorothy  Gregory 

DOROTHY  GREGORY,  18-year-old 
radio  actress  of  CBS  Chicago,  died 
Feb.  27  of  leukemia  in  Chicago.  She 
had  been  in  the  cast  of  Scattergood 
Baines  and  Stepmother. 

CK 

...  if  you're  Selling 

The  DETROIT  AREA! 

•  In  choosing  a  radio  station  or  in  choosing  a 
market  for  your  product — the  big  fact  is: — "Get  the 
most  out  of  either  at  minimum  expense".  Big  defense 
payrolls  and  retail  sales  figures  are  Detroit's  claim 
for  America's  third  largest  market.  22  hours  daily, 
CKLW  covers  this  rich  market  completely.  Each  day 
brings  more  and  more  time  re-newals;  testimony  of 
CKLW  time-value  and  buyer's  satisfaction. 

and 
NIGHT  , 

TO  HERALD  THE  START  of  its 
15  programs  and  30  announcements 
weekly  on  WNEW,  New  York, 
Roma  Wine  Co.,  New  York,  as- 

sembled its  sales  staff  at  a  special 
meeting  to  hear  talks  by  (1  to  r) 
Al  Sommerfield,  WNEW  sales  pro- 

motion director;  Clifford  Click, 
WNEW  salesman;  Lorenzo  Cella, 
vice-president  and  eastern  general 
manager  of  Roma  Wine.  The 
speakers  compared  notes  on  sales 
figures. 

Report  from  Moscow 
{Continued  from  page  16) 

headache.  To  begin  with,  there  was 
no  two-way  conversation  between 
the  studio  in  Moscow  and  the  con- 

trol room  in  New  York,  and  mak- 
ing my  broadcasts  synchronize  with 

broadcasts  from  London,  Berlin, 
Rome,  Manila  and  elsewhere  was 
accomplished  more  often  by  luck 
and  intuition  than  by  science  and 
common  sense. 

Clock  Problem 

"When  broadcasts  are  coming 
into  the  central  control  station  from 
all  parts  of  the  world  by  shortwave, 
they  have  to  be  timed  to  a  split- 
second  if  there  is  going  to  be  any 
semblance  of  continuity,  or  other- 

wise two  or  more  correspondents 
will  be  talking  at  the  same  time. 

"Clocks  in  the  Moscow  studio 
were  generally  from  two  to  three 
minutes  faster  or  slower  than  the 
New  York  studio  clocks,  and  since 
the  former  were  regulated  by  Mos- 

cow standards  and  not  by  Green- 
wich   Meridian   Time,   there  was 

Now  You 

Tell  One! 

Advertisers  by  the  score  are  tell- 
ing their  story  over  WAIR. 

NOW  YOU  TELL  ONE. 
When  you  check  results,  you're 
mighty  likely  to  say  "It  ain't 

so!" 

WAIR 

Winston-Salem,  North  Carolina 
National  Repreaentativea 

International  Radio  Sales 

never  any  assurance  that  my  broad- 
casts would  be  usable  in  America. 

"Paul  White,  CBS  news  director 
in  New  York,  got  into  the  habit 
of  cabling  me  daily  to  do  something 
about  timing,  sometimes  suggest- 

ing that  I  wind  my  watch  once  in  a 
while.  The  closest  I  ever  came  to 
synchronizing  my  broadcasts  with 
those  from  London,  Berlin  and 
elsewhere  was  when  I  began  talk- 

ing a  half -minute  late  and  stopped 
a  half -minute  early.  Electric  clocks 
in  the  Moscow  studio  were  not  op- 

erated during  raids,  and  all  my 
broadcasts  were  timed  by  the  only 
timepiece  available — a  Soviet  model 
of  an  American  98-cent  alarm  clock. 
It  is  a  wonder  that  any  of  the 
broadcasts  my  wife  and  I  made 
twice  daily  for  three  months  from 
Moscow  were  ever  heard  in  Ameri- 

VATICAN  SCHEDULES 

TO  V.  S.  DOUBLED 
REGULAR  broadcast  of  two  pro- 

grams weekly,  9:30  p.m.  (EWT), 
Sundays  and  Thursdays  will  be 
heard  from  the  Vatican  Station, 
HJV,  Rome,  it  was  announced  re- cently. Since  last  July,  only  one 
weekly  broadcast  from  HJV  has 
been  sent  to  the  United  States. 

Primary  purpose  of  the  Vatican 
broadcasts,  it  was  said,  will  be  for 
exchange  of  information  regarding 
prisoners  of  war,  internes  and  other 
persons  far  removed  from  home. 

Replying  to  recent  reports,  said 
to  be  current  in  Latin-America, 
that  the  Vatican  attempted  to  in- 

terfere in  political  relations  at  the 
recent  Inter-American  conference 
at  Rio  De  Janeiro,  Archbishop 
Amleto  Giovanni  Cicognani,  Apos- 

tolic Delegate  to  the  United  States, 
asserted  that  foreign  radio  sta- 

tions are  employing  the  name  of 
the  Holy  See  in  propaganda  cam- 

paigns in  Latin  America  and  that 
the  Vatican  cannot  assume  respon- 

sibility for  programs  of  this  kind. 

Pickups  Ride  Static 
THE  MAGNETIC  storm  that  dis- 

rupted transoceanic  radio  circuits 
during  the  weekend  of  Feb.  28- 
March  1  introduced  a  high  level  of 
static  background  to  the  pickups 
from  foreign  correspondents  broad- 

cast by  CBS  and  NBC,  but  the  only 
losses  reported  were  the  Sunday 
evening  pickups  from  Sydney, 
which  simply  could  not  get  through. 
The  disturbances,  attributed  to  a 
large  sunspot,  abated  rapidly. 

We  sell  your  product  as 
you'd  sell  it  yourself 

.  .  .  person-to-person 
,  .  .  sincerely  .  .  .  rec- 

ommending it  as  one 
neighbor  to  another. 

( And  it  gets  results! 
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AGENCY 

ZnppointfnefCh 

Argument  Is  Heard  by  Supreme  Court  ̂  

On  Stay  Powers  of  Appellate  Tribunal 

ASSOCIATED  HOSPITAL  SERVICE  of 
Illinois  Inc.  (hospital  protection  plan),  to 
Malcolm  Howard  Adv.  Agency,  Chicago. 
Radio  and  other  media  planned.  Max  G. 
Holland,  account  executive. 
TIVOLI  BREWING  Co.,  Detroit  (Altes 
Lager  Beer),  to  McCann-Erickson,  Detroit, 
as  of  April  1.  Radio  and  other  media  to  be 
used. 
AMERICAN  WINE  Co.,  St.  Louis,  on 
March  16  to  M.  H.  Hackett  Inc.,  New 
York,  for  Cook's  Imperial  American  Cham- pagnes, and  Wines.  No  radio  contemplated 
yet. 
RICHARD  HUDNUT,  New  York  (cos- 

metics), to  Kenyon  &  Eckhardt,  New 
York,  effective  April  1. 
HANNON  MEDICINES,  Brookhaven, 
Miss.,  to  Cole  &  Co.,  Memphis.  A  new 
advertiser,  firm  will  use  radio  and  news- 
papers. 
STREITMANN  BISCUIT  Co.,  Cincinnati, 
to  Harry  M.  Miller  Inc.,  that  city. 
NATIONAL  BISCUIT  Co.,  New  York 
(Triscuit),  to  Federal  Adv.  Agency,  New 
York. 
JOE  LOWE  Corp.,  New  York,  to  Frank- 

lin Bruck  Agency,  New  York,  for  Pop- 
sicle,  Fudgicle,  confections  and  Revel  Ice 
Cream.  Radio  plans  not  settled. 
KONJOLA  Inc.,  E.  Port  Chester,  Conn., 
to  General  Adv.  Agency,  Los  Angeles. 
NATIONAL  REFINING  Co.,  Cleveland,  to 
Hubbell  Adv.  Agency,  Cleveland. 
PRINCE  Matchabelli  Perfumery,  New 
York,  to  Morse  International,  N.  Y. 
WISCONSIN  State  Dept.  of  Agriculture  & 
Markets,  Madison,  Wis.,  to  Bert  S.  Git- 
tins  Adv.,  Milwaukee,  for  radio. 

RADIO'S  WAR  ROLE 
ON  C  OF  C  SERIES 

THREE  PRIMARY  roles  of  radio 
in  wartime  were  described  March 
8  by  Neville  Miller,  NAB  presi- 

dent, in  a  radio  interview  with 
Hardy  Burt,  radio  director  of  the 
U.  S.  Chamber  of  Commerce,  in  the 
first  of  a  weekly  transcribed  series 
called  Action  on  the  Home  Front. 
The  series,  heard  on  over  100  sta- 

tions, features  leaders  of  industry 
and  business  relating  the  role  their 
industries  play  in  the  war  effort. 

Mr.  Miller  said  radio  is  cooper- 
;  ating  with  the  Government  in  re- 
i  cruiting  workers,  soldiers  and  sail- 

ors ;  stimulating  the  sale  of  defense 
'  bonds  and  stamps,  and  helping  to 
build  and  maintain  public  morale. 
He  said  radio  provides  "man's 
escape  valve  from  the  pressure  of 
wartime  work  and  emotions," 
through  laughter  and  entertain- 

ment. Aside  from  this  indirect  con- 
tribution he  cited  such  programs  as 

This  Is  War  and  You  Can't  Do 
Business  With  Hitler,  whose  direct 
morale  value  is  instantly  apparent. 

Showing  the  value  of  radio  in 
transmitting  urgent  emergency 
messages,  he  referred  to  flexibility 
of  the  medium  in  getting  all  Navy 
officers  into  uniform  the  day  fol- 

lowing Pearl  Harbor,  at  the  re- 
quest of  Secretary  Knox.  He  re- 

ferred to  a  letter  from  the  Civil 
[  Service  Commission  crediting  the 
!  industry  for  obtaining  personnel  in 
excess  of  a  half-million.  Another 
letter  from  the  Adjutant  General 
of  the  War  Department  praised  the 
industry  for  the  "unprecedented 
number  of  applicants  for  aviation 
cadet  training  and  for  enlistments 
in  the  Army"  resulting  from  radio 
announcements.  The  Navy  and  the 
Marine  Corps  were  equally  happy 
over  their  recruiting  successes 
through  radio,  Mr.  Miller  said. 

DETERMINATION  of  the  power 
of  the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia  to  stay 
decisions  of  the  FCC  in  broadcast 
cases  was  argued  before  the  Su- 

preme Court  of  the  United  States 
last  Tuesday,  at  the  behest  of  the 
lower  tribunal.  It  marked  the  first 
time  the  lower  court,  by  certificate, 
had  asked  the  Supreme  Court  to 
instruct  it  as  to  the  scope  of  its 
jurisdiction  in  broadcast  litiga- 
tion. 

The  case,  pending  for  some  two 
years,  involved  the  initial  appeal 
of  WCPO,  Cincinnati,  from  the 
FCC  decision,  without  notice  or 
hearing,  granting  WCOL,  Colum- 

bus, fulltime  with  250  watts  on 
1200  kc. — the  frequency  occupied 
by  the  Scripps-Howard  station  in 
Cincinnati.  WCPO  had  contended 
that  the  grant  to  the  Columbus 
station  materially  reduced  its  cov- 

erage by  virtue  of  electrical  inter- 
ference and  that  the  FCC  had  erred 

in  failing  to  afford  it  a  hearing. 
Precedence  Involved 

The  case  was  certified  to  the 
Supreme  Court  last  year  after  the 
appellate  tribunal  had  divided  3-3, 
on  its  power  to  issue  stay  orders, 
thus  in  effect  sustaining  a  previ- 

ous 2-1  decision  of  a  section  of  that 
coui't  holding  it  did  not  have  the 
power  to  stay  FCC  rulings. 

Several  precedents  in  radio 
jurisprudence  have  been  involved 
in  the  proceedings,  particularly  as 
the  court  previously  had  regularly 
issued  stay  orders  in  radio  cases, 
without  objection  from  the  FCC. 

Paul  M.  Segal,  chief  counsel  for 
WCPO,  told  the  highest  tribunal 
in  last  Tuesday's  argument  that 
the  lower  court's  action  terminated 
uniform  practice  on  issuance  of 
stay  orders  which  had  been  fol- 

lowed for  14  years.  He  argued 
that  the   question   involved   is  a 

FISHING  IS  BETTER  i 
WHERE  THERE  ARE  MORE  FISH.' 

WHERE  THERE  ARE  MORE  «^ 

basic  one  of  administrative  law. 
While  the  Commission  already  had 

effected  the  change  in  WCOL's  as- signment more  than  a  year  ago, 
he  said  that  testimony  in  the  case 
had  been  procured  in  ex-parte  pro- ceedings. 

Arguing  the  case  for  the  Gov- 
ernment, Thomas  E.  Harris,  for- 

mer assistant  general  counsel  of 
the  FCC  now  with  the  Office  of 
Price  Administration,  contended 
that  the  FCC  alone  has  the  power 
to  determine  public  interest,  con- 

venience and  necessity  in  broadcast 
assignments.  Issuance  of  stay  or- 

ders by  the  courts,  he  contended, 
would  constitute  an  interference 
with  normal  regulatory  processes. 

Examination  from  the  bench, 
however,  questioned  this  conten- 

tion. Both  Chief  Justice  Harlan  F. 
Stone  and  Associate  Justice  Robert 
H.  Jackson  inquired  whether  the 
appellate  provisions  of  the  Com- munications Act  in  fact  would  not 
become  a  nullity  if  the  right  to 
stay  the  actions  of  the  administra- 

tive agency  were  not  implicit  in  the 
court's  power. 

Further  contentions  by  Govern- 
ment counsel  that  the  question 

certified  by  the  lower  court  was 
too  broad,  in  that  it  did  take  into 
account  other  sub-paragraphs  of 
Section  402  (b),  dealing  with  is- 

suance of  stays,  were  likewise  sub- 
jected   to    questioning    from  the 

HORNING  IN  as  chairman  of  the 
Kiwanis  Club  Committee  aiding 
the  Salvation  Army  in  its  drive  for 
Christmas  funds,  Mike  Layman, 
manager  of  WSAZ,  Huntington, 
W.  Va.,  lent  trumpet  aid  in  the 
street  concerts  for  solicitations. 

Imperial's  New  Program 
IMPERIAL  TOBACCO  Co.,  Mont- 

real (Sweet  Caporal  cigarettes) 
on  March  2  started  a  weekly  tran- 

scribed half-hour  show  with  epi- 
sodes on  activities  of  the  Royal 

Canadian  Air  Force,  the  campaign 
using  a  large  number  of  stations 
across  Canada.  Account  was  placed 
and  produced  by  Whitehall  Broad- 

casting Ltd.,  Montreal. 

bench.  Mr.  Segal  argued  that  the 
court  had  full  discretion  in  limit- 

ing the  certified  question  to  the 
facts  of  the  case. 

The  court  took  the  case  under 
advisement.  While  no  indication 
was  given  as  to  when  a  ruling 
might  be  expected,  court  observers 
said  that  at  least  two  months 
probably  would  elapse. 

OIL 

i4Ae 

6UY 
•  DEFENSE 

BONOS 

NBC  RED 
NETWORK 

NATIONAL  REPRESENTATIVE 
WEED  4.  COMPANY 

WHK 

The  Shell  Oil  Co.  re- 

ports that  the  supply  of 

X-100  Motor  Oil  antici- 

pated for  a  year  was  sold  in 

jive  months.  Dealer  reaction 

was  "most  gratifying".  And  so 
in  planning  future  campaigns, 

Shell  wrote,  "because  of  the 

good  job  you  have  done  for  us, 

we  are  certain  of  W  H  K". 

CLEVELAND,  OHIO 
Represented,  by 

PAUL  H.  RAYMER  COMPANY 
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NASHVILLE,  TENNESS 

HIT  PARADE 

Here  We  Come! 

"Memory  of  This  Dance" 

"A  Little  Bell  Rang" 

"They  Started  Something" 

BROADCAST  MUSIC,  Inc. 

580  Fifth  Ave.  •  N.  Y.  C. 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nat'l  Rep.  -  The  Kalz  Agency  Inc. 

CONTROL 

ROOM 

EDWIN  A.  PANCOAST  Jr.,  formerly 
of  Edwiu  Strong  Inc.,  New  York,  has 
joined  Universal  Recording  Co.,  New 
York,  as  sales  manager.  Also  joining 
Universal,  as  chief  engineer,  is  Donald 
Sherer,  formerly  in  the  same  capacity 
at  the  Strong  office.  Jack  Brown  of 
Universal's  engineering  staff  has  been 
granted  an  indefinite  leave  to  do  de- fense work. 
DON  ANDERSON,  engineer  of  WHO, 
Des  Moines,  is  to  resign  to  take  a 
civilian  engineering  position  under 
the  Army  Signal  Corps. 

AL  AUSTIN  has  joined  the  trans- 
mitter staff  of  WJHL,  Johnson  City, 

Tenn. 
CARL  KESSLER,  former  audio  en- 

gineer of  WHIO,  Dayton,  O.,  has 
been  stationed  in  the  radio  laboratory 
at  Wright  Field. 
EUGENE  ALTMAN,  graduate  of 
RCA  Institute,  has  joined  WWRL, 
New  York,  as  transmitter  engineer, 
replacing  George  Heuther  who  joined 
the  Army  Signal  Corps. 
DON  BLAKE,  transmitter  engineer 
at  WWVA,  Wheeling,  joined  the  Navy 
March  7. 
WALTER  STONGER,  control  room 
supervisor  of  WFBL,  Syracuse,  is 
the  father  of  a  baby  boy,  born  re- cently. 

AL  GODGRON  has  rejoined  the  en- 
gineering staff  of  KXOK,  St.  Louis, 

replacing  Bob  Nicholas  who  is  with 
the  Army  in  a  civilian  capacity.  John 
Merry,  formerly  of  KFRU,  Columbia, 
Mo.,  has  been  added  to  the  control room. 

BOB  EMCH  has  been  promoted  to 
chief  engineer  of  WKST,  New  Castle, 
Pa.  Peggy  Boughter  recently  became 
the  first  woman  control  operator  at 
WKST.  Herb  Sines  has  rejoined  the 
engineering  staif. 
WEYLAND  WORDEN,  formerly  of 
KGDM,  Stockton,  Cal.,  and  Robert  H. 
Clark,  formerly  of  KFVD.  Los  An- geles, have  joined  KH.J,  Hollywood, 
as  transmitter  engineers. 

VERN  KOEHLER.  control  room  op- 
erator at  KOIN-KALE,  Portland, 

Ore.,  will  join  the  Army  shortly. 
CECIL  C.  CAVES,  KPRO,  Riverside, 
Cal.,  technician,  has  rejoined  the 
Naval  Reserve  as  radioman  first  class. 
ROBERT  D.  CHADWICK,  formerly 
of  KSO.  Des  Moines,  has  joined 
KFAC,  Los  Angeles,  as  technician. 
RAY  TORIAN  and  N.  LOREE  AN- 

DERSON, technicians  of  KGER, 
Long  Beach,  Cal.,  have  reported  for 
military  training.  Robert  Ford,  for- 

merly Lockheed  Aircraft  Corp.  radio 
installer,  has  joined  the  station's  en- gineering staff. 
JOHN  POWELL,  technician  of  KSL, 
Salt  Lake  City,  on  April  15  is  to 
marry  Edith  Lyman. 

KSTP 

50,000  WATTS 

CLEAR  CHANNEL 

Exclusive  NBC  Outlet 

MINNEAPOLIS  •   SAINT  PAUL 

REPRESENTED  NATIONAUY  BY  EDW.  RETRY  CO. 

DeWITT  C.  TANNER,  for  many 
years  head  of  the  Western  Electric 
Co.  patent  department  and  more  re- 

cently patent  counsel  for  both  WE  and 
AT&T,  concluded  a  40-year  Bell  Sys- tem career  wlien  he  retired  March  1. 
He  was  also  former  general  patent 
counsel  for  ERPI  and  was  active  in 
motion  picture  patents. 

Lieut.  Chase  Killed 
LIEUT.  DONALD  L.  CHASE, 
radio  technician  and  former  mem- 

ber of  the  engineering  staff  of 
WTMJ,  Milwaukee,  for  ten  years, 
was  killed  Feb.  26  when  an  Army- 
plane  crashed  and  burned  in  the 
artillery  range  near  Taylor's Mountain,  two  miles  west  of  Fort 
Dix,  N.  J.  Lieut.  Chase  was  a 
member  of  the  126th  Observation 
Squadron.  He  joined  the  outfit  at 
Fort  Dix  in  January  where  his 
assignment  involved  radio  work. 
From  last  October  until  he  left  for 
Fort  Dix  in  January,  he  had  spent 
time  off  from  WTMJ  as  instructor 
at  Gen.  William  Mitchell  field, 
Milwaukee.  Surviving  are  his  par- 

ents, his  wife  and  three  children. 

Gen.  Stoner's  New  Post 
BRIG.  GEN.  FRANK  E.  STONER 
last  Wednesday  was  named  chief 
of  the  Army  Communications 
Branch  in  the  office  of  Maj.  Gen. 
Dawson  Olmstead,  Chief  Signal 
Officer  and  member  of  the  DOB. 
Gen.  Stoner,  who  attained  that  rank 
last  week,  succeeds  Col.  Otis  K. 
Sadtler  who  headed  the  branch 
since  the  beginning  of  the  year  and 
prior  to  that  was  in  charge  of  the 
Army  Operations  Branch. 

Grand  Rapids  FM  Grant 
MICHIGAN'S  sixth  commercial 
FM  station  was  granted  when  the 
FCC  last  Tuesday  issued  a  con- 

struction permit  for  high-frequency 
facilities  in  Grand  Rapids  to  King- 
Trendle  Broadcasting  Corp.  CP  is 
for  46.9  mc.  with  a  service  area  of 
5,300  square  miles.  Permittee  is  also 
licensee  of  WOOD-WASH,  in  that 
city,  as  well  as  WXYZ,  Detroit,  key 
station  of  the  Michigan  Network. 

Carl  Pfanstiehl 
CARL  PFANSTIEHL,  54,  inventor 
of  radio  appliances,  died  March  1  in 
Chicago  after  a  stroke.  He  was  vice- 
president  and  director  of  research  of 
the  Pfanstiehl  Chemical  Co.,  Wauke- 
gan,  111.  He  founded  the  Pfanstiehl 
Metallurgical  Co.  in  Chicago,  and 
when  he  left  that  company  20  years 
ago  its  name  was  changed  from 
Pfanstiehl  to  Fansteel.  He  is  survived 
by  a  widow,  two  sons  and  two  daugh- ters. 

WOR  Engineer  in  Movies 
AT  HOME  to  visitors  in  a  genuine 
Chinese  junk,  Alfred  Nilson,  engineer 
at  WOR,  New  York,  is  the  subject  of 
an  episode  in  a  Universal  Stranger 
Than  Fiction  short  now  making  the 
rounds  of  movie  houses  in  New  Yorlt 
and  New  Jersey.  The  film  shows  Nil- son  at  work  in  a  WOR  studio  control 
room  and  at  home  in  his  strange  craft 
which  is  moored  to  a  pier  in  a  West- 

chester, N.  Y.,  harbor. 

Union  Moves  Office 
NATIONAL  ASSN.  of  Broadcast 
Engineers  &  Technicians  has  shifted 
national  offices  from  Chicago  to  Holly- 

wood, with  headquarters  at  1509  N. 
Vine  St.  Telephone  is  Granite  7273. 
James  H.  Brown,  NBC  Hollywood  en- 

gineer, was  elected  president  in  late 
February,  succeeding  E.  C.  Horstman, 
Blue  Network  Chicago  engineer. 
Frank  M.  Figgins,  NBC  Hollywood 
engineer,  is  secretary. 

250    WATTS  •1400  KILOCYCLES 

NEWS  /  WHBO 
fvery  Hour  on  the  Hour  i      MEMPHIS,  TENN. 

NEWS  —  MUSIC  —  SPORTS 

WCISW  TRANSFER 

TO  WLIB  SOUGHT 
AUTHORITY  to  transfer  owner- 

ship of  WCNW,  Brooklyn,  as  well 
as  permission  to  change  call  letters 
to  WLIB,  is  sought  in  an  applica- 

tion to  the  FCC,  it  was  reported 

by  the  station. Transfer  would  be  from  Arthur 
Faske,  founder  and  operator  of 
WCNW  since  1926,  to  WLIB  Inc., 
"The  Voice  of  Liberty."  Principals 
of  the  assignee,  according  to 
WCNW,  are  Mr.  Faske;  Elias  Go- 
dofsky,  general  manager;  Louis  W. 
Berne,  sales  promotion  manager; 
William  Weisman,  attorney,  for- 

merly with  WMCA;  Aaron  L.  Ja- 
coby,  former  registrar  and  sheriff 
of  Kings  County  and  now  executive 
director  of  the  Brooklyn  Hebrew 
Orphan  Asylum;  Irwin  Steingut, 
Democratic  minority  leader  of  the 
New  York  State  Assembly. 

Currently  WCNW  is  operating 
with  250  watts  on  1600  kc,  and 
under  the  proposed  plan  the  new 
WLIB  will  begin  operation  on  or 
before  March  25  on  1190  kc.  with 
1,000  watts  in  New  York  City.  For- 

eign language  programs  will  make 
up  the  WLIB  morning  schedule 
with  the  balance  of  the  broadcast 
day  devoted  to  English  programs. 

W71NY  Feeds  Gaspipe 

ARRANGEMENTS  have  been 
made  for  the  first  regular  relay  of 

programs  broadcast  by  WOR's  FM station,  W71NY,  New  York,  over 
the  Columbia  U  gaspipe  network. 
According  to  Charles  Godwin,  man- 

ager of  W71NY,  programs  will  be 
picked  up  beginning  March  9,  in- termittently, from  8:15  a.m.  to  8 
p.m.  by  CURC,  campus  station. 
Programs  will  reach  dormitories 
through  equalized  special  wires. 
Commercial  and  sustaining  broad- 

casts will  reach  more  than  2,000 
men  and  the  coeds  attending  Bar- nard'College. 

Quota  Stamps 
FIVE  -  DOLLAR  defense 
stamps  are  awarded  to  each 
member  of  WJHL,  Johnson 
City,  Tenn.,  each  month  that the  sales  staff  meets  its  sales 
quota.  Plan  originally  was 
to  offset  the  increased  cost  of 
living  and  according  to  the 
station,  the  sales  department 

is  constantly  "offsetting". 

"But  listen,  Joe,  ever  since  I  took 

my  wife's  advice  to  advertise  over WFDF  Flint  Michigan,  I  always 

listen  to  what  she  says." 
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Operators  Sought 

For  Defense  Work 

FCC  Needs  Enlarged  Staff 
For  Monitoring,  Detection 

OPENINGS  for  additional  en- 
gineering personnel  resulting  from 

broader  defense  activity  were  an- 
nounced by  the  field  division  of 

the  FCC's  engineering  department 
last  Wednesday.  Experienced  radio 
operators  especially  skilled  in  the 
identification  of  radio  telegraphic 
traffic  are  desired. 

Additional  personnel  is  required 
to  augment  the  present  staff  en- 

gaged in  the  detection  and  suppres- 
sion of  illegal  stations  and  the  moni- 

toring of  subversive  transmissions. 
New  jobs  have  resulted  from  the 
Commission's  participation  in  the 
Air  Raid  Warning  Service  in  co- 

operation with  interceptor  com- 
mand of  the  Army. 

Experience  an  Asset 

Men  who  have  had  previous  ex- 
perience in  the  Army,  Navy,  Coast 

Guard,  and  other  Governmental 
services  and  those  who  have  served 
in  the  Army  and  Navy  amateur 
nets  are  especially  desired.  But  any 
person  holding  a  commercial  radio- 

telegraph license  or  an  amateur 
capable  of  sending  and  receiving 
25  words  per  minute  in  the  Inter- 

national Morse  code  would  receive 
equal  consideration,  the  FCC 
stated. 

All  appointments  will  be  made 
in  accordance  with  the  Civil  Serv- 

ice rules  from  registers  of  monitor- 
ing and  assistant  monitoring  offi- 

cers and  radio  operators  main- 
tained by  the  Civil  Service  Com- 

mission. Operators  are  appointed 
at  a  starting  salary  of  $1,800  per 
year  with  promotion  dependent  up- 

on individual  qualifications  and 
ability.  Those  having  a  radio  en- 

gineering background  as  well  as 
operator  experience  begin  at  $2,600 
with  similar  opportunities  for  ad- 

vancement. Operators  will  receive 
$6  per  day  for  subsistence  when 
operating  outside  the  limits  of  their 
headquarters  station. 

Other  employment  opportunities 
exist  in  FCC  radio  inspection.  One 
position  titled  radio  inspector  of- 

fers salaries  ranging  from  $2,000 
to  $2,600  to  persons  not  exceeding 
the  age  of  45.  Assistant  positions 
paying  $2,000  require  completion 
of  a  4-year  college  course  in  elec- 

trical or  communication  engineer- 
ing or  physics,  although  radio  engi- 

neering experience  may  be  sub- 
stituted. To  qualify  for  the  $2,600 

positions  applicants  must  have  had, 
in  addition,  at  least  one  year  of 
graduate  study  in  communication 

AN  AMERICAN  EAR  FOR  CHINA 

Dr.  Stuart,  Noted  Ham,  Picks  Up  Programs  From 

 Chungking  for  Rebroadcast  Here  

AMERICAN  ear  for  China  is  the 
job  of  Dr.  Charles  E.  Stuart  of 
Ventura,  Cal.,  a  dentist  by  profes- 

sion and  a  radio  "ham"  since  he 
was  13.  Dr.  Stuart  has  been  as- 

signed by  the  Central  Chinese 
Government  to  receive  Chinese 
shortwave  broadcasts  directed  pri- 

marily for  use  by  the  Chinese  News 
Agency  in  New  York  City  and  by 
United  China  Relief. 

Dr.  Stuart's  job  is  to  receive 
and  transcribe  daily  English  broad- 

casts coming  from  XGOY,  and 
XGOX,  Chinese  international 
broadcasting  stations  in  Chung- 

king. These  shortwave  broadcasts 
usually  consist  of  military  and 
general  news  and  talks  by  distin- 

guished foreigners  and  Chinese. 
Aiding  Dr.  Stuart  in  maintain- 

ing his  listening  post  in  Ventura 
is  Mrs.  Alicia  Held.  Taking  dicta- 

tion from  a  source  7,000  miles 
away  by  radio  probably  establishes 
her  as  the  most  distant  secretary 
in  the  world. 

The  frequency  used  by  XGOY 
and  XGOX  for  these  American 
broadcasts  and  the  time  of  day  set 
for  the  broadcasts  are  determined 
by  Dr.  Stuart  and  vary  with  the 
seasons.  At  the  present  time, 
broadcasts  are  made  on  11.9  and 
15.2  mc  respectively  at  6:30  a.m. 
and  7  a.m.  All  programs  are  re- 

corded on  acetate  instantaneous 
discs  and  then  transcribed  by  Mrs. 
Held. 

Dr.  Stuart  uses  uni-direction  an- 
tennae (rhombic)  which  are  also 

reversible.  One  of  the  antennae 
used  for  the  Chungking  receptions 
is  a  highly  directive  diamond  rhom- 

bic with  a  full  mile  of  wire  in  the 
system.  This  gives  great  signal 
strength  from  Chungking,  accord- 

ing to  Dr.  Stuart,  plus  reliable  con- 
sistent reception  when  poor  general 

reception  conditions  are  confronted. 
The  location  of  this  vital  station  is 

engineering  or  one  year  of  radio 
engineering  or  teaching  experience. 
All  applicants  must  be  able  to  send 
and  receive  in  the  International 
Morse  Code. 

College  seniors  in  electrical  or 
communication  engineering  or 
graduate  students  in  communica- 

tion engineering  may  apply  if  their 
course  will  be  completed  by  Octo- 

ber, 1942.  Applications  for  the  writ- 
ten test  must  be  filed  with  the  Civil 

Service  Commission's  Washington 
office  not  later  than  April  21. 

KTUL 

5000  watts  •  CBS 

TULSA,  the  Oil  Capital 

dug-out  blasted  from  the  side  of 
the  hill  on  which  Chungking  sits. 
Broadcasts  from  Chungking  are 

piped  through  to  the  transmission 
stations  by  telephone. 

Dr.  Stuart  became  a  radio  "ham" in  1914,  and  has  been  actively  en- 
gaged in  amateur  radio  activities 

since  1932.  A'  few  years  ago,  he 
was  honored  by  the  Century  Club, 
an  organization  of  radio  amateurs, 
for  having  proof  of  contact  with 
more  than  100  countries. 

Mrs.  Held  Takes  Dictation 
From  China 

ideal  since  it  is  on  a  flat  stretch  of 
beach  land  underlaid  with  salt 

water,  which  gives  maximum  re- 
flection and  ground  conductivity. 

The  low  horizon  plus  the  absence 
of  interfering  hills  or  mountains, 
shields  the  incoming  signals. 

The  Chungking  broadcasting  stu- 
dio, located  in  the  heart  of  Free 

China's  much-bombed  capital,  is 
constructed  of  huge  blocks  of  gran- 

ite four  feet  thick,  and  is  bomb- 
proof. The  transmission  apparatus 

is  set  up  outside  the  town  in  a 

WGST  Case  Deferred 
HEARING  on  the  license  renewal 
of  WGST,  Atlanta,  scheduled  for 
Feb.  26,  has  been  continued  to 
March  26  by  the  FCC  because  of 
the  illness  of  Arthur  Lucas, 
Georgia  radio  station  and  theater 
operator,  one  of  the  prospective 
lessees,  who  was  to  testify.  Mr. 
Lucas'  appearance  on  the  stand  was 
previously  cut  short  by  his  illness 
and  the  postponement  has  been 
granted  for  his  convalescence. 
Georgia  politics  are  playing  a  big 
role  in  the  discussion  of  the  present 
leasing  of  the  station  by  the 
licensee,  Georgia  School  of  Tech- 

nology, to  the  Sam  Pickard  inter- ests. The  last  hearing,  was  high- 
lighted by  a  fistic  encounter  be- tween Clarence  L.  Calhoun,  Atlanta 

attorney,  and  John  E.  McClure, 
Washington  attorney  over  Mr.  Mc- 
Clure's  branding  a  statement  uf. 
Mr.  Calhoun  as  a  "lie"  [Broad- casting, Feb.  16]. 

BILL  STERN,  NBC's  director  of sports,  flies  to  Hollywood  March  11 
to  take  the  part  of  a  radio  reporter 
in  the  new  Goldwyn  production, 
"Pride  of  the  Yankees,"  a  film  based 
on  the  life  of  Lou  Gehrig. 

Ask  your  Agency  to  ask  the  Colonel! 

^FREE  &-  PETERS,  Inc.,  National  Representatives 
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DETROIT'S  first  Russian  prosnim was  inaugurated  recently  on  WJBK 
under  the  sponsorship  of  the  Russian 
United  Organizations.  Through  ten 
local  <n-ganizations  Russian  artists  ap- 

pear on  the  weekly  half-hour  hroad- 
casts  t(i  lu-omote  Russian  War  Relief. 
WJBK  now  presents  programs  for 
13  nationalities,  each  in  their  respec- 

tive tongues.  Seven  of  these  groups 
have  contributed  more  than  $13,000 
to  the  American  Red  Cross  through  a 
series  of  special  programs  being  broad- 

cast regularly. 

ALL-DAY  drive  by  WIOD,  Miami, 
brought  an  extra  $100,000  to  Greater 
Miami's  defense  bond  drive  recently. 
Devised  by  A,  H.  Robb,  WIOD  gen- 

eral manager,  the  drive  lasted  from 
5 :45  a.m.  Saturday  until  1 :15  a.m. 
Sunday ;  every  available  sustaining 
period  and  all  local  commercials  tied 
into  the  drive  with  spot  announce- 

ments at  every  possible  break.  Many 
stage,  screen  and  radio  personalities 
joined  in  the  campaign  as  listeners 
phoned  in  their  pledges  for  a  climax 
to  the  campaign  which  already  had 
raised  more  than  $1,500,000  in  bond 
sales. 

WOW,  Omaha,  is  campaigning  on  the 
air  and  through  its  house  organ.  Radio 
News  Tower,  for  listeners  to  cooperate 
with  telephone  coincidental  surveys. 
WOW  points  out  that  it  is  through 
this  expression  of  listeners'  choice  that better  programs  are  broadcast. 

FOUR  new  programs  were  made  pos- 
sible when  WIBG,  Philadelphia,  in- 

creased its  broadcast  day  with  three 
quarter-hours  added  to  the  early 
morning  schedule  and  30  minutes  added 
in  the  evening.  Of  the  programs  added, 
one  is  religious,  two  are  musical 
and  the  fourth  is  war  commentary. 

Same  Dates 

TEARING  out  the  walls  of 

woe,  Davenport,  la.,  during- a  recent  remodeling  of  its 
studios,  a  1925  calendar  that 
had  been  walled  in  that  year 
during  another  renovating 
move  was  brought  into  light. 
Placed  alongside  of  a  1942 
calendar  it  was  further  re- 

vealed the  dates  were  identi- 
cal. 

COLORADO'S  Gov.  Ralph  L.  Carr  re- 
cently addressed  Coloradans  in  a 

hookup  of  all  the  stations  in  the 
state  originating  at  KOA,  Denver. 
Topic  was  the  much-discussed  proposal 
to  remove  enemy  aliens  from  the  Pa- cific Coast  to  Colorado  and  other 
Rocky  Mountain  States. 
WHO,  Des  Moines,  through  Herb 
Plambeck,  editor,  and  Mai  Hansen, 
assistant  of  the  station's  farm  depart- ment, has  started  a  new  series  of 
agricultural  broadcasts,  Victory 
Gardens. 

THE  STORY  of  the  "little  people"  of the  free  countries,  and  why  they  are 
fighting  begins  this  week  on  WNYC, 
New  York's  Municipal  Station  on  a series  Salute  to  the  Allies.  Broadcasts 
deal  with  the  i  eople  of  China,  the 
Netherlands,  Russia,  Great  Britain, 
Free  France  and  Norway,  as  well  as 
South  America, 
ANTI-RUMOR  spot  announcements 
started  by  WOR,  New  York,  are  pre- 

sented periodically  each  day  to  warn 
listeners  against  indiscreet  whispers 
passing  as  honest  information. 
KSOO-KELO,  Sioux  Falls,  sponsored 
the  South  Dakota  State  Golden  Gloves 
tournament  recently,  donating  the  net 
proceeds  to  the  American  Red  Cross. 

Vr  \J  DAYCNICHT 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

910  KC  IN  THE  Ob  CENTER  OF  THE  DIAL 

RICHMOND  ^mo!*i^ EDWARD  PETRYGCO.JNC.NATIONAL  REPRESENTATIVES 

SERVICE  MEN  on  leave  from  WLS, 
Chicago,  are  receiving  station  gossip 
in  a  new  mimeograph  bulletin  issued 
monthly  and  edited  by  Chuck  Ostler, 
producer.  Active  staff  members  have 
formed  a  "dime-a-month  club"  to  buy 
cigarettes,  candy  and  other  gifts  for former  staff  members  now  in  the service. 

.JAMES  F.  HOPKINS,  manager  of 
WJBK,  Detroit,  was  host  to  the  63 
members  of  the  studio  staff  at  a  thea- 

tre and  buffet  supper  party  given Feb.  27. 

KMOX,  St.  Louis,  is  sending  its  men 
and  women's  bowling  teams  to  various 
points  in  Illinois  and  Missouri  to  roll 
against  local  teams  for  the  benefit  of 
American  Red  Cross  chapters.  Appear- 

ance in  Springfield,  Mo.,  netted  $150 
for  the  fund.  Teams  are  composed  of 
KMOX  staff  members. 

WCSC,  Charleston,  S.  C,  just  two 
days  after  installation  of  two  new 
auxiliary  power  units  and  an  emergen- 

cy gasoline  driven  generator,  was 
forced  to  utilize  its  new  equipment 
when  operation  was  endangered  by  a 
power  failure  on  Feb.  28.  Station 
came  back  on  the  air  after  a  80-second 
cutoff. 

WCBI,  Columbus,  Miss.,  recently  ex- hibited its  new  mobile  unit  in  a  local 
Defense  Bond  Parade  staged  by  the 
American  Legion  and  the  Defense 
Bond  Committee  of  Lowndes  County. 
Equipped  with  a  50-watt  public  ad- dress system  the  unit  will  also  have 
its  own  1,000-watt  power  plant  pro- 

pelled by  a  gas  engine,  remote  control 
facilities  and  a  shortwave  transmit- 

ter upon  completion. 
AN  ENTERTAINMENT  unit  com- 

posed of  volunteer  radio  personalities 
has  been  organized  at  KPO,  San 
Francisco  by  Mary  Milford,  actress. 
One  night  a  week  they  visit  isolated 
Army  and  Navy  posts  to  entertain 
the  service  men.  The  shows  are  pre- 

sented under  the  auspices  of  the  Red 
Cross. 

KTMS,  Santa  Barbara,  Cal.,  on  Boy 
Scout  Day,  was  host  to  more  than 
.500  members  of  that  organization  from 
Santa  Barbara  and  Ventura  Counties. 
Announcements,  station  breaks  and 
time  signals  were  also  given  by  the 
youths  Ken  Peters  and  Carlos  Cook, 
program  director  and  chief  announcer, 
respectively,  devoted  the  entire  day 
to  interviews  with  special  broadcast 
al.so  presented  by  Scouts  from  the 
station's  remote  studio  in  Ventura. 

AL  BLAND'S  Morn  Patrol  on  WCKY, 
Cincinnati,  was  rechristened  last  week 
as  The  Blandwagon  when  the  show's star  awarded  a  defense  bond  to  the 
winner  of  the  contest  to  select  a  new title. 

KOA  broadcast  Denver's  first  "ship 
launching"  in  carrying  details  of  the 
departure  of  a  trainload  of  prefabri- 

cated parts  to  be  assembled  at  a  ship- 
yard on  the  coast. 

WHERE  THEY'LL  DO 
THE  MOST  GOOD! 

TEXAS'  BOOMING  GULF  COAST  INDUSTRIAL  AREA 
1000  WATTS  FULL  TIME  BLUE 568  KC  NETWORK 

Repratentad  by  HOWARD  H.  WILSON  COMPANY 

NATIVE  INDIAN  ART  executed 
by  Charles  Loloma  adorns  the  new 
studio  of  KOY,  Phoenix.  George 
Cook  (left),  treasurer  of  WLS, 
Chicago,  sister  station  of  KOY, 
congratulates  Loloma,  Hopi  artist 
who  was  commissioned  by  Burridge 
D.  Butler,  president  of  the  two 
stations,  to  paint  the  murals. 

DEFENSE  IN  SALUTES 

Small  Communities  Tell  Their 

 Service  to  Nation  

DRESSING  the  familiar  salute 
theme  in  defense  clothes,  WJSV, 

Washington,  has  achieved  a  double- breasted  interest.  Each  week  WJSV 
salutes  a  community  in  its  primary 
or  secondary  area,  stressing  the 
town's  defense  activities.  Leading 
musical  organizations  in  each  com- 

munity usually  supply  the  appro- 
priate music  and  a  local  defense 

figure  is  the  principal  speaker. 
Aired  each  Sunday  afternoon, 

about  half  of  the  show  is  live,  in- 
cluding a  speaker,  usually  a  news- 

paper editor,  who  describes  the 
town's  part  in  the  development  of 
the  state  and  nation.  Remainder  of 
the  program  is  transcribed  in  the 
town  several  days  beforehand, 

using  music  and  dramatized  ver- 
sions of  local  defense  organiza- tions. 

Promotion  opportunities  have 
been  good.  John  Heiney,  promotion 

director,  runs  an  ad  in  each  town's weekly.  Editors  have  been  generous 
with  editorial  and  pictorial  space 

following  each  week's  salute.  Wash- 
ington papers  have  consistently 

picked  up  the  story  from  the  week- lies through  their  correspondents. 
Writer  of  the  series  is  James  Hurl- 
but,  WJSV  publicity  director. 
When  the  program  was  cleared 

by  the  Office  of  the  Censor,  J.  Har- 
old Ryan,  assistant  director  of  cen- 

sorship, wrote:  "You  are  to  be 
congratulated  on  a  public  service 
feature  that  is  so  clearly  estab- 

lished in  the  operation  of  the  pro- 

gram as  a  whole." 
WPB  Labor  Advisory  Group 

THEi  Radio  Labor  Advisory  Commit-' 
tee  of  the  War  Pi-oduction  Board  will 
shortly  form  a  subcommittee  to  pro- 

vide consulting  service  to  the  Elec- 
trical Appliance  &  Durable  Goods 

Branch,  WPB,  it  was  announced  last week.  Members  of  the  labor  advisory 
group,  at  a  recent  meeting,  said  that 
unions  in  the  radio  industry  had 
suggestions  to  offer  to  help  speed  con- version of  plants  to  productions  of 
communications  products  required  by the  military. 
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Damm  Is  Elected  President 

At  Meeting  of  FM  Stations 

Shepard  Resigns  From  FMBI  Post;  Prospects  of 
FM  Under  Wartime  Conditions  Are  Discussed 

WALTER  J.  DAMM,  general  man- 
ager of  WTMJ,  Milwaukee,  and  of 

its  FM  affiliate,  W55M,  was  elected 
president  of  FM  Broadcasters  Inc. 
at  the  organization's  third  annual 
membership  meeting,  held  last 
Tuesday  at  the  Hotel  Ambassador, 
New  York. 

Mr.  Damm  succeeds  John  Shep- 
ard 3d,  president  of  Yankee  Net- 

work and  owner  of  FM  stations 
W39B,  Boston,  and  W43B,  Paxton, 
who  resigned  due  to  the  press  of 
other  duties  after  having  headed 
the  national  trade  association  of 
frequency  modulation  stations 
since  its  inception.  Mr.  Shepard 
recently  became  head  of  the  Broad- 

casters Victory  Council,  liaison 
body  between  the  broadcasting  in- 

dustry and  the  Government. 
Other  OflScers 

Theodore  C.  Streibert,  WOR- 
W71NY,  New  York,  was  elected 
vice-president  of  FMBI,  while  Rob- 

ert T.  Bartley,  Yankee  Network, 
continues  as  secretary-treasurer. 
Three  directors  whose  terms  had 
expired — Dr.  Ray  H.  Hanson, 
WHAM-W51R,  Rochester;  John  V. 
L.  Hogan,  WQXR-W2XQR,  New 
New  York,  and  Mr.  Streibert — 
were  reelected  as  board  members 
for  the  next  three  years.  Jack  H. 
DeWitt  Jr.,  WSM-W47NV,  Nash- 

ville, was  elected  a  new  director 
for  a  two-year  term,  succeeding 
C.  M.  Jansky  Jr.,  Washington  con- 

sulting engineer  who  resigned  to 
take  a  position  with  the  War  Pro- 

duction Board. 
Chief  business  of  the  meeting, 

which  was  attended  by  38  mem- 
bers, was  a  thorough  discussion  of 

the  prospects  and  plans  for  the  im- 

mediate future  of  FM,  which  re- 
sulted in  a  decision  to  continue  the 

work  of  FMBI  on  behalf  of  FM 
development.  Reports  on  various 
aspects  of  the  medium  were  deliv- 

ered by  Philip  G.  Loucks,  Washing- 
ton counsel  of  the  organization; 

Lee  McCanne,  assistant  general 
manager  of  Stromberg-Carlson, 
who  explained  the  priority  situa- 

tion as  it  affects  the  production  of 
FM  receivers;  C.  H.  Bell  and  W. 
R.  David  of  General  Electric  Co., 
discussing  receiver  and  transmitter 
manufacturing  problems  respec- 

tively, and  Frank  Gunther  of  Ra- 
dio Engineering  Laboratories,  who 

also  discussed  the  transmitter  man- 
ufacturing situation. 

An  Executive  Engineering  Com- 
mittee was  appointed,  with  Frank- 

lin M.  Doolittle,  WDRC-W65H, 
Hartford,  as  chairman.  Other  mem- 

bers are  Mr.  Hogan,  Mr.  De  Witt, 
J.  R.  Poppele  of  W0R-W71NY, 
and  D.  W.  Gellerup,  WTMJ-W55M. 

Roundtable  discussions  of  pro- 
gram and  engineering  problems  oc- 

cupied the  afternoon.  A  demonstra- 
tion of  an  FM  relay  was  given, 

with  a  program  originating  at 
W43B,  Paxton,  picked  up  by  a  re- 

lay transmitter  in  Connecticut  and 
relayed  on  an  ultra-high  frequency 
band  to  W31NY,  New  York,  which 
rebroadcast  it  for  the  New  York 
service  area. 

To  Maintain  Quality 

Following  the  meeting  an  FMBI 
spokesman  stated  that  none  of  the 
delegates  in  attendance  reported 
any  intended  curtailment  of  FM 
program  caliber  or  station  operat- 

ing hours  at  this  time  due  to  the 
war.    Representatives    of  FMBI 

MORE  THAN  1200  CLASSROOMS  in  West  Virginia  tal<e  the  American 
School  of  the  Air  from  WCHS,  Charleston.  For  the  past  two  years 
WCHS  has  had  a  full  time  educational  director  in  the  person  of  Melva 
Graham  Chernoff.  Shown  above  is  a  group  of  high  school  students 
participating  in  one  of  the  School  of  the  Air  programs.  WCHS  counts 
the  American  School  of  the  Air  one  of  its  most  valuable  public  service 
features.  Adv. 
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Kroeck  Manager  of  KTMS 
LOUIS  F.  KROECK,  for  more 
than  a  year  sales  manager  and 
more  recently  assistant  manager 
of  KTMS,  Santa  Barbara,  Cal.,  has 
been  appointed 
general  manager 
of  that  station. 
He  succeeds 
Charles  A.  Storke, 
who  in  addition 
to  being  associate 
publisher  has 
taken  over  man- 

aging editorship 
of  the  Santa  Bar- 

bara News-Press 
which  owns  and  operates  that  sta- 

tion. Widely-known  on  the  West 
Coast,  Kroeck  before  joining  KTMS 
in  January,  1941,  was  an  account 
executive  of  KOY,  Phoenix,  and 
also  acted  as  sports  commentator 
on  the  Arizona  Network. 

members  registered  at  the  session 
included : 

Wendell  Adams,  W67NY,  New  York  ;  R. 
T.  Bartley,  Yankee  Network;  C.  H.  Bell, 
General  Electric;  R.  A.  Borel.  WBNS,  Co- 

lumbus ;  E.  K.  Cohan,  CBS  ;  W.  J.  Damm, 
W55M,  Milwaukee ;  W.  R.  David,  General 
Electric;  J.  H.  DeWitt  Jr.,  W47NY,  Nash- 

ville; Franklin  Doolittle,  W65H,  Hartford; 
Dick  Dorrance,  FM  Broadcasters  Inc.,  New 
York;   William    Fay,    WHAM,  Rochester; 

Mr.  Kroeck 

Robert  L.  Gibson,  General  Electric;  Charles 
Godwin,  W71NY,  New  York  ;  Gordon  Gray, 
W41MM,  Mt.  Mitchell ;  Bill  Green,  General 
Electric ;  Frank  A.  Gunther,  Radio  Eng. 
Labs.,  Long  Island  City;  O.  B.  Hanson, 
NBC;  Arthur  Hull  Hayes,  W67NY ;  John 
V.  L.  Hogan,  W2XQR,  New  York  ;  John  R. 
Latham,  American  Network ;  Philip  G. 
Loucks,  FM  Broadcasters  Inc.,  Washington  ; 
Italo  A.  Martino,  WDRC,  Hartford;  Lee 
McCanne,  Stromberg-Carlson,  Rochester ; 
C.  J.  Meyers,  W59C,  Chicago  ;  Arnold  Ny- 
gren,  WFIL,  Philadelphia  ;  Elliot  M.  Sanger, 
Interstate  Broadcasting  Co. ;  J.  R.  Sheehan, 
General  Electric  ;  John  Shepard  3d,  Yankee 
Network ;  Charles  Singer,  W71NY,  New 
York;  W.  M.  Stedman,  WOR,  New  York; 
L.  A.  Stoner,  WBNS,  Columbus;  K.  W. 
Stowman,  W69PH,  Philadelphia;  Theodore 
C.  Streibert,  W71NY,  New  York  ;  R.  Swolpe, 
WBNS,  Columbus  ;  C.  H.  Wesser,  W45D, 
Detroit;  E.  K.  Wheeler,  W45D,  Detroit; 
J.  R.  Poppele,  WOR,  New  York  ;  Benjamin 
Gross,  Stromber-Carlson,  New  York. 

Court  Upholds  Call 
RIGHT  of  a  broadcaster  to  the  ex- 

clusive use  of  his  call  letters  was 

upheld  last  week  in  a  precendent- making  decision  handed  down  by 
Justice  Murray  Hulbert  in  the  Fed- eral Court  in  New  York.  Deciding 
a  suit  brought  by  Bamberger 
Broadcasting  Corp.,  operator  of 
WOR,  New  York,  against  William 
W.  Orloff,  doing  business  as  the 
WOR  Printing  Co.,  Justice  Hul- bert ruled  the  plaintiff  is  entitled 
to  the  exclusive  use  of  the  call  let- 

ters WOR  and  that  their  use  by 
Orloff  constituted  unfair  business 

practice. 
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NBC  NAMES  BEREND 

FOR  PACIFIC  SALES 

FKANK  (Bud)  BEREND,  west- 
ern manager  of  McManus,  John  & 

Adams,  Los  Angeles,  has  been  ap- 
pointed NBC  western  division  sales 

manager.  Sydney  Dixon,  who  held 
that  post  for  five  years  has  been 

Mr.  Dixon Mr.  Berend 

transferred  to  the  newly-created 
position  of  NBC  western  division 
national  spot  sales  manager. 
Changes,  effective  March  1,  were 
announced  in  Hollywood  by  Sidney 
Stratz,  the  network's  Western  divi- 

sion vice-president. 
Before  joining  McManus,  John  & 

Adams,  Mr.  Berend  was  for  six 
years  advertising  manager  of 
Pontiac  Motors.  Prior  to  that  he 
was  assistant  advertising  manager 
of  Chevrolet  Motor  Co.  Dixon,  who 
was  Western  sales  manager  since 
1937,  has  been  associated  with 
NBC  for  11  years.  In  his  new  ca- 

pacity he  will  handle  national  spot 
sales  in  the  western  area  for 
WMAQ  WEAF  WRC  WOWO 
WGY  WBZ  KDKA  KOA  KPO. 

STILL  LEADING 

Independent  surveys 

show  CJOR  still  leading 

the  local  field,  morning, 

afternoon   and  evening. 

CJOR 

Vancouver— B.  C. 
Nat.  Rep.: 

J.  H.  McGillvra  (US) 
H.  N.  Stovin  (Canada) 

600  KC  1000  Watts 

News  Formula 

DESIGNED  for  the  person 
who  hears  only  one  news  sum- 

mary a  day,  the  first  part 
of  the  WPAT,  Paterson, 
N.  J.,  five-minute  newscasts 
now  headlines  important  hap- 

penings on  all  news  fronts 
for  the  preceding  hours  of 
the  day.  Following  a  brief 
commercial,  the  second  por- 

tion of  the  newscast  brings 
details  on  the  most  recent 
news  developments.  By  fo- 

cussing attention  on  last- 
minute  news,  and  including 
less  important  items,  it  aims 
to  appeal  to  the  person  who 
hears  several  newscasts  daily. 

Art  Barry  to  Navy 

ART  BARRY,  of  the  Chicago  sales 
staff  of  Free  &  Peters,  station 
representatives,  has  been  granted 
a  leave  of  absence  to  join  the 
Bureau  of  Aeronautics  of  the 
Naval  Reserve  as  lieutenant  senior 
grade,  it  was  announced  by  James 
L.  Free,  president.  Mr.  Barry  will 
be  stationed  in  Washington  under 
Harry  Anderson,  formerly  chief  of 
public  relations  of  General  Mills, 
Minneapolis.  Mr.  Free  announced 
that  Charles  Burke,  manager  of 
the  F&P  Detroit  office,  will  work 
out  of  the  Chicago  office  for  the 
duration. 

Maj.  Mitchell  Promoted 
TEN  MONTHS  after  his  appoint- 

ment as  a  major  in  the  U.  S. 
Army,  Curtis  Mitchell,  former  edi- 

tor-in-chief of  Radio  Guide,  has 
been  promoted  to  rank  of  Lieuten- 

ant Colonel.  Headquartering  in 
Washington,  Col.  Mitchell  is  officer 
in  charge  of  the  intelligence  and 
analysis  branch.  Bureau  of  Public 
Relations. 

Leberman  to  Navy 
P.  K.  LEBERMAN,  president  and 
general  manager  of  W47NY,  New 
York  FM  station,  as  well  as  owner 
of  KRSC,  Seattle,  is  winding  up 
his  business  affairs  for  the  dura- 

tion, prior  to  entering  the  Navy  as 
Lieut.  Commander  on  active  sea 
duty  in  about  two  weeks.  He  is  a 
graduate  of  Annapolis. 

Seasoned  by  Seasons  of  Sports 

Top'flite  play'hy'play 

IMMEDIATELY  AVAILABLE 

THESE   FIRMS:    Atlantic  Refining  Co. — Wheaties — Socony 
Vacuum — Walgreens — Gillette — Tom  Moore  Cigars — 20  Grand. 

•  MAJOR  AND  MINOR  LEAGUE  BASEBALL 
•  BIG  TEN— BIG  SIX— S.E.C.  FOOTBALL 

•  HOCKEY— BASKETBALL— RACING— TRACK 
•  OUTSTANDING  SPORTS  COMMENTARY 

Wire  or  Write 

WLW-NBC-MBS 

News-Special  Events 

Network  Commercials 

JERRY  BURNS 
223  East  Hall 

SAVANNAH,  GA. 
Telephone  3-6903 

Draft  Deferred 

Married  -  35 

A-1  Recommendations 

HilPs  New  Post 

WESTON  HILL,  formerly  vice- 
president  and  creative  director  of 
H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  and  before  that  of  Black- 
ett-Sample-Hummert,  Chicago,  and 
Ruthrauff  &  Ryan,  New  York,  has 
joined  Sherman  &  Marquestte,  Chi- 

cago, in  an  executive  capacity.  Mr. 
Hill's  duties  at  Kastor  will  be  tem- 

porarily taken  over  by  Ed  Aleshire, 
executive  on  the  Procter  &  Gamble 
Teel  account. 

Paul  Porter 

PAUL  PORTER  JOINS 

HENDERSON  OFFICE 

PAUL  A.  PORTER,  for  five  years 
CBS  Washington  counsel  in  the 
office  of  Harry  C.  Butcher,  Wash- 

ington vice-president,  has  resigned and  this  week  will 
assume  the  post 

of  assistant  ad- ministrator of 
the  Office  of  Price 
Administration 

under  Leon  Hen- derson. He  will 
be  director  of  the 
n  ewly  -  created 
Rent  Division, 
which  has  charge 

of  curbing  exces- 
sive rents  during  the  war  emer- 

gency. Last  week  Mr.  Butcher  was 
called  to  temporary  duty  with  the 
Navy  Dept.,  reporting  in  uniform 
for  a  two-week  tour  of  training 
duty  in  Naval  Communications.  He 
holds  a  reserve  commission  as  lieu- 

tenant commander  and  is  subject 
to  call  for  fulltime  duty. 

Mr.  Porter's  new  post  is  the  third he  has  taken  on  Government  call 
during  the  last  few  years,  but  the 
others  enabled  him  to  take  leave  of 
absence  from  CBS  whereas  his 
OPA  job  required  his  resignation. 
Last  fall  he  was  loaned  to  0PM 
to  manage  a  British  labor-manage- ment mission  on  tour  of  American 
defense  plants.  In  May,  1940,  he 
was  on  temporary  assignment  with 
the  National  Defense  Advisory 
Commission  as  deputy  to  Chester 
Davis. 

His  duties  will  be  assumed  by 
Kenneth  L.  Yourd,  his  assistant  re- 

cently assigned  from  New  York. 

Jack  Benny  Is  Signed 
To   Two- Year  Contract 
GENERAL  FOODS  Corp.,  New 
York,  has  negotiated  a  new  two- 
year  contract  with  Jack  Benny,  co- 

median, which  will  keep  him  under 
sponsorship  of  that  firm  until 
spring  of  1944  [Broadcasting,  Jan. 
19].  Although  details  were  not 
available,  it  is  understood  that  un- 

der the  new  contract  Benny  will 
receive  around  $22,000  weekly  for 
the  packaged  NBC  Jack  Benny 
Show  advertising  Jell-0. 

Cast  will  continue  to  include 
Mary  Livingstone,  Phil  Harris  and 
orchestra,  Dennis  Day,  vocalist, 
Rochester  (Eddie  Anderson),  Don 
Wilson,  announcer,  with  writers 
Bill  Morrow  and  Ed  Beloin.  Under 
his  current  contract  Benny  re- 

portedly is  receiving  $19,200  per 
week  for  the  packaged  show.  Troupe 
will  summer  vacation  for  13  weeks 
starting  in  June.  No  replacement 
program  has  been  announced  by 
Young  &  Rubicam,  agency  servic- 

ing the  account. 

Duane  Jones  Plans 

Specialized  Agency 

Radio  to  Get  Two-Thirds  of 

New  Firm's  Total  Billings 

DUANE  JONES,  vice-president 
and  partner  of  Maxon  Inc.,  New 
York,  announced  last  week  that  on 
March  15  he  will  resign  to  start 
his  own  agency  under  the  firm 
name  of  Duane  Jones  Co.,  with 
headquarters  at  570  Lexington 
Ave.,  New  York.  The  new  agency 
will  specialize  in  the  advertising 
of  package  products  only,  the  kind 
sold  over  retail  counters  at  not 
more  than  a  dollar  an  item,  with 
radio  to  be  the  major  medium. 

Entering  the  advertising  busi- 
ness in  1923  with  Lord  &  Thomas 

in  Los  Angeles,  where  he  became 
an  account  executive  and  later 
manager  of  the  Los  Angeles  office,  i 
Mr.  Jones  in  1930  was  transferred 
to  New  York  as  a  vice-president. 
Two  years  later  he  left  to  join 
Maxon  in  the  same  capacity,  but  in 
1934  he  moved  to  Benton  &  Bowles, 
also  as  vice-president.  From  there 
he  went  to  Blackett-Sample-Hum- 
mert  as  executive  vice-president 
and  in  1940  returned  to  Maxon  as 
a  partner  in  the  agency. 

Firms  whose  advertising  the  new 
Jones  agency  will  service  include: 
B.  T.  Babbitt  Inc.,  New  York 
(Bab-0,  Babbitt  Cleansers,  Ly- 
cons) ;  B.  T.  Babbitt-Holly  Corp., 
Vernon,  Cal.  (Holly  Cleanser,  Bab- 

bitt's Sal  Soda) ;  Benson  &  Hedges, 
New  York  (Virginia  Rounds,  Par- 

liament, Debs  cigarettes) ;  Conti- 
nental Briar  Pipe  Co.,  New  York; 

Hecker  Products  Corp.,  New  York, 
flour  and  cereal  division  (H-0 
Oats,  Heckers'  Cream  Farina, 
Force) ;  C.  F.  Mueller  Co.,  Jersey 
City  (macaroni  products)  ;  Joseph 
Tetley  &  Co.,  New  York  (tea). 

Mr.  Jones  has  served  these  clients 
from  one  to  seven  years,  the  an- 

nouncement states,  adding  that  the 
entire  organization  which  has  been 
associated  with  him  in  this  service 
will  be -included  in  his  new  agency. 
Detailed  announcement  of  person- 

nel vdll  be  made  as  soon  as  the 
agency  is  located  in  its  new  offices, 
probably  before  April  1, 

Radio  will  be  a  major  medium, 

accounting  for  perhaps  two-thirds 
of  total  billings,  it  was  stated.  Pro- 

grams presently  on  the  air  for  vari- 
ous products,  which  will  be  con- 

tinued, include  David  Harum,  on 
NBC  and  CBS  for  Bab-0;  Judy  & 
Jane,  on  some  15  stations  via  tran- 

scriptions for  Hecker  Products; 
Mark  Hawley  on  CBS  for  Mueller 
macaroni  and  Don  Goddard  on 
WEAF,  New  York,  for  the  same 
product;  Tim  Healy  on  WHN,  New 
York,  and  by  transcription  on 
about  12  other  cities  for  Force; 
local  news  shows  in  about  20  cities 
for  Benson  &  Hedges. 

Ray  Coffin RAY  COFFIN,  54,  onetime  program 
director  of  W6XA0,  Don  Lee  tele- vision station  in  Hollywood,  died 
March  5  in  Dallas  from  a  heart  at- 

tack. In  1937  he  was  western  man- 
ager of  the  formei"  Atlas  Radio  Corp. 
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New  Business 

McCOLL  FRONTENAC  OIL  Co., 
Montreal  (Red  Indian)  on  March  8 
started  FreA  Allen  on  14  Canadian 
Broadcasting  Corp.  alternative  net- 

work stations,  Sun.  9-10  p.m.  Agency : 
Ronalds  Adv.  Agency,  Montreal. 

CARTER  PRODUCTS,  New  York 
(Arrid),  on  March  2  started  Jimmy 
Fiddler  on  15  Canadian  Broadcasting 
Corp.  alternative  network  stations, 
Mon.  7-7:15  p.m.  Agency:  Small  & 
SeifEer,  N.  Y. 

IMPERIAL  TOBACCO  Co.,  Mon- 
treal (Sweet  Caporal  cigarettes),  on 

March  11  starts  Congress  du  Rire  on 
CKAC,  Montreal;  CHRC,  Quebec; 
CKCH,  Hull,  Que.,  Wed.  9:30-10 
p.m.  Agency :  Whitehall  Broadcasting 
Ltd.,  Montreal. 

GOLDEN  STATE  Co.,  San  Francis- 
co (dairy  products),  on  March  9 

starts  for  52  weeks  News  With  Jim 
Doyle  on  3  California  Don  Lee  sta- 

tions (KH.T  KFRC  KDB),  Mon., 
Wed..  6:15-6:30  p.m.  (PWT).  Agen- 

cy :  Ruthrauff  &  Ryan,  San  Francisco. 

UNACAL  PRODUCTS  Corp.,  Los 
Angeles  (Bif),  on  March  27  starts  for 
52  weeks  News  With  Jim  Doyle  on 
32  Don  Lee  stations,  Friday,  6 :15- 
6:30  p.m.  (PWT).  Agency:  Lord  & 
Thomas,  Los  Angeles. 

TRIMOUNT  CLOTHING  Co.,  New 
York  (Clipper  Craft  Clothes),  on 
March  19  starts  Dorothy  Thompson 
on  65  Blue  stations,  Thurs.,  from 
8  :45-9  p.m.  Agency :  Emil  Mogul  Co., N.  Y. 

Renewal  Accounts 

JOHNSON  &  JOHNSON.  New 
Brunswick,  N.  J.  (Band-Aid),  on 
March  31  renews  Voice  of  Broadway 
on  65  CBS  stations,  Tues.,  6:15-6:30 
p.m.  Agency :  Young  &  Rubicam,  N.  Y. 

RALSTON-PURINA  Co.,  St.  Loiais 
(Ry-Krisp),  on  April  3  renews  Elsa 
Maxwell's  Party  Line  on  79  Blue  Net- 

work stations,  Fri.,  10-10:15  p.m. 
Agency :  Gardner  Adv.  Co.,  St.  Louis. 

S.  C.  JOHNSON  &  SONS,  Racine 
(wax),  on  April  7  renews  for  52  weeks 
Filler  McGee  &  Molly  on  129  NBC 
stations  and  31  CBC  stations,  Tues., 
9 :30-10  p.m.  Agency :  Needham,  Louis 
&  Brorby,  Chicago. 

CARNATION  Co.,  Milwaukee 
(canned  milk),  on  April  6  renews  for 
39  weeks  Carnation  Contented  Pro- 

gram on  .59  NBC  stations,  Mon., 
10:00-10:30  p.m.  Agency:  Erwin, 
Wasey  &  Co.,  Chicago. 
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GREEN  BAY,  WISCONSIN 

GENERAL  MILLS,  Minneapolis 
(Gold  Medal  Flour),  on  March  23 
renews  Hymns  of  All  Churches  on 
40  CBS  stations,  Mon.,  Tues.,  and 
Thurs.,  10:00-10:15  a.m.  and  (Bis- 
quick)  Betty  Crocker  on  40  CBS 
stations.  Wed.  and  Fri.,  10:00-10:15 
a.m.  Agency :  Blackett-Sample-Hum- mert,  N.  Y. 

E.  R.  SQUIBB  &  SONS,  New  York 
(proprietary),  on  March  30  renews 
for  13  weeks  Frank  Parker  on  50 
CBS  stations,  Mon.,  Wed.,  Fri.,  6:30- 
6 :45  p.m.  Agency :  Geyer,  Cornell  & 
NeweU,  N.  Y. 

GENERAL  FOODS  Corp.,  New 
York  (LaFrance,  Satina,  Postum),  on 
March  30  renews  for  13  weeks  Joyce 
Jordan,  Girl  Interne  on  7.5  CBS  sta- 

tions, Mon.  thru  Fri.,  2  :15-2  :30  p.m. 
Agency :  Young  &  Rubicam,  N.  Y. 

AFFILIATED  PRODUCTS,  Jersey 
City  (Edna  Wallace  Hopper  cos- 

metics), on  March  23  renews  John's 
Other  Wife  on  70  Blue  Network  sta- 

tions, Mon.,  Tues.,  Wed.,  3:30-3:45 
p.m.  Agency :  Blackett-Sample-Hum- mert,  N.  Y. 

ANACIN  Co.,  Jersey  City  (headache 
remedy),  on  March  23  renews  Just 
Plain  Bill  on  70  Blue  Network  sta- 

tions, Mon.  thru  Fri.,  3 :45-4  p.m. 
Agency  :  Blackett  -  Sample  -  Hummert, 
N.  Y. 
MILES  LABORATORIES,  Elkhart, 
Ind.  ( Alka-Seltzer,  vitamins),  on 
March  30  renews  for  52  weeks  News 
of  the  World  on  30  NBC  stations, 
Mon.  thru  Fri.,  7:15-7:30  p.m.  Agen- 

cy :  Wade  Advertising,  Chicago. 

CUDAHY  PACKING  Co..  Chicago 
(Old  Dutch  Cleanser),  on  March  23 
renews  for  52  weeks  Helpmate  on  35 
NBC  stations,  Mon.  thru  Fri..  10:30- 
10  :45  a.m.  Agency  :  Blackett-Sample- Hummert,  Chicago. 

JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  dog  food),  on  March  1 
renewed  Bob  Becker's  Chats  Alout 
Dogs  on  54  NBC-Red  stations.  Sun- 

days, 3  :00-3  :15  p.m.  Agency  :  Henri, 
Hurst  &  McDonald,  Chicago. 

GENERAL  FOODS  Corp.,  New  York, 
on  April  7  renews  When  a  Girl  Mar- 

ries for  Calumet  Baking  Powder  on 
74  Red  stations,  Mon.  thru  Fri., 
5-5 :15  p.m.,  and  Portia  Faces  Life 
for  Posts  40%  Bran  Flakes  on  85  Red 
stations,  Mon.  thru  Fri.,  5 :15-5 :30 
p.m.  Both  renewals  are  for  52  weeks. 
Agency :  Benton  &  Bowles,  N.  Y. 

Network  Changes 

AMERICAN  CHICLE  Co.,  Long  Is- 
land City  (Dentyne),  on  March  18 

shifts  Bill  Henry's  By  the  Way  from 7  CBS  Pacific  stations,  Tues.,  Thurs., 
5:30-5:45  p.m..  Sat.,  9:45-10  p.m.  to 
16  NBC  West  Coast  stations,  Wed., 
Thurs.,  Fri.,  6:45-7  p.m.  (PWT). 
Agency :  Badger,  Browning  &  Hersey, 
N.  Y. 
GENERAL  MILLS.  Minneapolis 
(Wheaties),  on  March  17  will  replace 
The  Mystery  Man  with  Guiding  Light 
on  28  NBC-Red  stations,  2:15-2:30 
p.m.,  Monday  through  Friday.  Agen- 

cy :  Knox  Reeves  Adv.,  Minneapolis. 

GENERAL  ELECTRIC  Co.,  Sche- 
nectady (radio  and  television  divi- 

sion), on  March  3  added  three  CBS 
stations  to  Frazier  Hunt,  making  a 
total  of  51  CBS  stations,  Tues., 
Thurs.,  Sat.,  6-6:15  p.m.  Agency: 
Maxon  Inc.,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Ivory  soap),  on  March  4  added  8 

CBS  stations  to  Ransom  Sherman, 
making  a  total  of  73  CBS  stations, 
Wed..  9  :30-10  p.m.  Agency  :  Compton Adv.,  N.  Y. 

GENERAL  MILLS  Inc.,  Minneapolis 
(Wheaties),  on  March  17  replaces 
Mystery  Man  with  Ghiiding  Light  on 
28  NBC  stations,  Mon.  thru  Fri., 
2  :15-2  :30  p.m.  Agency  :  Knox-Reeves 
Adv.,  Minneapolis. 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike  cigarettes),  on 
March  25  shifts  Kay  Kyser's  Col- lege of  Musical  Knowledge  on  109 
NBC-Red  stations,  from  Hollywood  to 
New  York,  Wednesday,  10-11  p.m. 
(EWT),  with  program  on  service 
camp  tour  for  six  weeks  or  more. 
Agency :  Lord  &  Thomas,  Chicago. 
PROCTER  &  GAMBLE  Co..  of  Can- 

ada, Toronto  (Ivory),  on  March  4 
added  CFRB,  Toronto,  to  the  CBS 
show  Junior  Miss,  Wed.,  9-9  :.30  p.m. 
Agency :  Benton  &  Bowles,  N.  Y. 

WJZ  On  All  Night 
LATEST  STATION  to  join  the 
large  group  of  stations  remaining 
on  the  air  throughout  the  night  is 
WJZ,  New  York,  which  on  March 
16  will  start  an  all-night  all-music 
nightly  program,  Say  It  With 
Music,  1-7  a.m. JOHNNY  LONG
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The  One  Book  the  Whole 

Industry  is  Reading 

RADIO 

Goes  to  War 

By  CHARLES  J.  ROLO 

Tells  what  happened  when 
British  radio  went  to 
war. 

Gives  the  latest  news  of  in- 
ternational broadcast- 

ing. 

And  offers  a  blueprint  for 
democratic  psychologi- 

cal warfare. 

"An  excellent  job  .  .  . It  is  the  first  and  most 
complete  volume  on  the 
whole  aspect  of  prop- 

aganda in  the  air." 
— A.  A.  Schechter,  Di- 

rector, NBC  News 
Room 

"Bxtreinely  pertinent 
and  most  fascinating." 
— The  Philadelphia  In- 
quirer 

$2.75  at  all  bookstores  or 
direct  from  the  publishers 
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Court  Stay 

{Continued  from  page  9) 

works  will  seek  deferment  of  the 
Chicago  proceedings  until  there  is 
a  final  adjudication  of  the  FCC 
litigation. 

May  Be  Dropped? 
In  some  quarters,  reports  were 

current  that  the  Chicago  proceed- 
ings might  not  come  to  trial  at  all. 

This,  however,  was  viewed  as  pure 
speculation,  since  there  has  been 
no  declaration  of  policy  by  the  Gov- 

ernment that  anti-trust  proceed- 
ings will  be  suspended  for  duration 

of  the  war.  In  particular  cases,  af- 
fected with  the  war  interest,  how- 

ever, it  has  been  indicated  that 
anti-trust  proceedings  will  be  de- 

ferred or  even  dropped,  where  the 
war  effort  might  be  impeded. 

In  view  of  the  repeated  declara- 
tion by  responsible  Government 

officials  that  broadcasting  falls  in 
the  sphere  of  essential  war  activity, 
it  was  conjectured  that  efforts  ulti- 

mately will  be  made  to  seek  suspen- 
sion of  the  proceedings  as  an  inter- 

ference with  necessary  broadcast- 
ing activity. 

Disposition  of  the  triple-damage 
suit  of  MBS  against  RCA-NBC, 
based  on  the  anti-trust  proceedings, 
likewise  is  destined  to  be  held  in 
abeyance  until  there  is  an  adjudi- 

cation of  the  anti-war  proceedings. 
This  suit,  seeking  a  total  of  $10,- 
275,000,  was  filed  Jan.  10 — on  the 
heels  of  the  Department  of  Justice 
complaints.  NBC  has  until  April  3 

to  reply  to  Judge  Barnes'  Court. 
The  statutory  court  lost  no  time 

in  authorizing  the  stay,  handing 
down  its  rulings  only  three  days 
after  hearing  the  arguments.  Ex- 

peditious action  was  taken  in  the 
light  of  contentions  by  NBC  and 
CBS  counsel  that  the  commission's 
so-called  anti-monopoly  rules  would 
become  effective  March  9  with  re- 

sultant confusion  in  the  industry. 
Circuit  Judge  Learned  Hand  and 

District  Judges  Henry  W.  Goddard 
and  John  Bright  executed  the  or- 

ders granting  the  stay  and  allow- 
ing the  Supreme  Court  appeal. 

Judge  Bright  dissented  from  the 
previous  ruling  of  the  majority  up- 

holding the  FCC's  contention  of 
lack  of  jurisdiction. 

Rights  of  Plaintiffs 
The  court  said  that  the  relief  re- 

quested "is  necessary  to  preserve 
the  status  quo  pending  an  appeal 
by  the  plaintiff  to  the  Supreme 
Court."  It  ordered  that  "until  May 
1,  1942  or  the  argument  of  the 
appeal  herein  before  the  Supreme 
Court  of  the  United  States,  which- 

ever is  earlier,  the  FCC  be  and  the 
same  hereby  is  restrained  from  en- 

forcing these  regulations  which 
were  issued  in  their  amended  form 
on  Oct.  11,  1941  and  which  are 
known  as  'Order  in  docket  No. 

5060'." 

In  its  per  curiam  opinion,  the 
court  said  the  Commission  of  course 

is  right  in  saying  that  "we  have 
decided  that  the  plaintiffs  have 
adequate  protection  outside  of  these 

BRONZE  BOOKENDS,  won  as  third  prize  in  the  12th  annual  exhibition 
of  outdoor  advertising  by  the  Chicago  Federated  Adv.  Club  for  WWL's 
poster,  announcing  the  New  Orleans  station's  change  in  dial  position last  year,  are  examined  by  (1  to  r)  the  Rev.  Francis  Cavey,  S.  J.,  faculty 
adviser;  H.  W.  Summerville,  WWL  general  manager,  and  Joseph  Epstein, 
vice-president  of  the  Fitzgerald  Adv.  Co.,  which  designed  the  poster. 

actions  and  in  spite  of  their  dis- 
missal; nevertheless,  in  deciding 

whether  a  stay  should  be  granted 

pending  an  appeal,  we  must  as- 
sume that  we  may  be  mistaken, 

certainly  a  not  unreasonable  as- 
sumption in  view  of  Judge 

Bright's  dissent."  Then  it  contin- ued: 

"If  so,  the  plaintiffs  will  not  be 
adequ-ately  protected,  and  indeed 
they  may  not  be  anyway  if  the 
Commission  does  not  withhold  en- 

forcement in  all  cases  until  the  is- 
sues could  be  once  and  for  all  de- 

termined in  a  renewal  proceeding. 

"Considering  on  the  one  hand  that 
if  the  regulations  are  enforced  the 
networks  will  be  obliged  to  revise 
their  whole  plan  of  operations  to 
their  great  disadvantage,  and  on 
the  other  that  the  Commission  it- 

self gave  no  evidence  before  these 
actions  were  commenced  that  the 

proposed  changes  were  of  such  im- 
mediately pressing  importance  that 

a  further  delay  of  two  months  will 
be  a  serious  injury  to  the  public,  it 
seems  to  us  that  we  should  use  our 

discretion  in  the  plaintiffs'  favor 
to  stay  enforcement  of  the  regula- 

tions until  they  can  argue  their 

appeal. "For  these  reasons  we  will  grant 
such  a  delay  until  the  argument 
of  the  appeal  before  the  Supreme 
Court  or  the  first  day  of  May,  1942, 
whichever  comes  first.  For  any 
further  stay  the  plaintiffs  must 
apply  to  the  Supreme  Court  itself, 
or  to  the  Circuit  Justice." 

The  statutory  court  also  issued 

a  third  ruling,  labelled  it  "Findings 
of  Fact".  This  follows  in  full  text: 

I.  That  if  the  FCC,  pending  the 
plaintiff's  appeal  to  the  Supreme  Court 
from  the  judgment  of  this  court  dis- 

missing the  complaint  herein,  enforces 
its  regulatiens,  issued  in  their  amend- ed form  on  Get.  11,  1941,  and  if  these 
are  invalid ;  and  if  this  court — con- 

trary to  its  said  judgment — has  in  fact jurisdiction  over  the  cause  of  action 
stated  in  the  complaint ;  the  plaintiff 
will  be  seriously  and  irreparably  dam- 

aged. II.  That  the  said  Commission  has 
not  declared  that  it  will  not  enforce 
such  regulations  pending  the  appeal, 
except  as  to  a  station  itself  seeking 
to  test  their  validity. 

III.  That  the  Commission,  in  the 
hearings  leading  to  the  said  regula- 

tions and  especially  in  its  considera- tion of  the  evidence  taken  thereon, 
did  not  indicate  that  their  immediate 
enforcement  was  a  matter  of  urgent 

public  interest. IV.  That  a  further  delay  in  such  en- forcement of  two  months  or  until 
the  appeal  can  be  argued,  whichever 
is  earlier,  will  not,  so  far  as  can  be 
ascertained,  involve  injury  to  the  pub- lie  commensurate  with  the  injury  to 
the  plaintiff  arising  from  enforcement, 
if  the  conditions  mentioned  in  the 
First  Finding  exist. 

Conclusion  of  Law — That  the  plain- tiff is  entitled  to  a  stay  pending  its 
appeal  to  the  Supreme  Court;  said 
stay  being  an  order  forbidding  the 
FCC  from  enforcing  the  regulations 
above  mentioned  before  the  argument 
of  the  appeal  to  the  Supreme  Court, 
or  the  first  day  of  May,  1942,  which- ever is  earlier. 

Petitions  to  Appeal 

Identical  petitions  were  filed 
with  the  statutory  court  by  CBS 
and  NBC,  seeking  authority  for 
direct  appeal  to  the  Supreme  Court. 
They  contended  that  they  were  ag- 

grieved by  the  final  order  of  the 

TESTINGl 

Reach  a  big  chunk 
of  ILLINOIS  ...  do 

your  testing  thru  the 
DECATUR  station 

250  W.  1340.  Full  Time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 

Telegraph 
'for  your  convenience, 

charges  appear  on  your  phone  bill 
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lower  court  and  asked  that  the  rec- 
ord be  certified  to  the  Supreme 

Court. 
Accompanying  the  petitions  were 

virtually  identical  assignments  of 
error.  NBC  contended  that  the  low- 

er court  had  erred  in  dismissing  its 
complaint  on  jurisdictional  grounds 
and  in  failing  to  find  that  it  had 
jurisdiction  to  issue  the  injunction. 
CBS  made  these  contentions  and 
added  that  the  court  erred  in  fail- 

ing to  consider  on  the  merits  its 
application  for  a  preliminary  in- 

junction and  in  failing  to  grant  the 
injunction. 

The  papers  were  filed  by  John  T. 
Cahill,  for  NBC,  and  John  J.  Burns, 
chief  counsel  for  CBS.  Charles 
Evans  Hughes  Jr.,  special  counsel 
for  CBS,  however,  had  argued  for 
the  stay  in  the  proceedings. 

The  court  on  March  2,  in  allow- 
ing the  appeals  to  the  Supreme 

Court,  asserted  the  appeals  should 
be  made  returnable  40  days  from 
March  2.  It  fixed  the  bond  at  $750 
in  each  instance. 

Herbert  V.  Akerberg,  CBS  vice- 
president  in  charge  of  station  rela- 

tions; William  S.  Hedges,  NBC 
vice-president  in  charge  of  stations, 
and  Keith  Kiggins,  Blue  Network 
station  relations  vice-president, 
promptly  advised  their  affiliates  of 
the  action. 

Mr.  Akerberg  said  that  grant  of 
the  May  1  stay  in  no  way  precludes 
CBS'  appeal  to  the  Supreme  Court 
for  suspension  of  rules  if  necessary. 

Stations  Notified 

"Stay  was  granted,  as  you  proba- 
bly know,"  he  said,  "after  FCC  re- 

fused to  suspend  rules  until  test 
cases  could  be  tried  in  District 
Court  of  Appeals.  This  stay  is  most 
constructive  news  to  date  in  our 
fight  against  regulations  which 
would  not  only  be  diastrous  in 
themselves  to  the  standards  of 
American  broadcasting,  but  which 
would  establish  most  dangerous 
precedent.  We  are  filing  our  appeal 
with  the  Supreme  Court  this  week 

and  will  keep  you  advised." 
Mr.  Hedges  wired  NBC  affilia- 

tions as  follows: 

"Supplementing  my  wire  to  you 
of  Feb.  27,  this  will  advise  you  that 
in  our  suit  against  the  FCC  the 
Federal  Court  in  New  York  today 
unanimously  granted  a  further 
stay  of  the  network  regulations 
until  May  1,  or  until  the  argument 
of  our  appeal  before  the  Supreme 
Court,  whichever  shall  first  occur. 
If  a  further  stay  is  needed,  the 
court  indicated  application  should 
be  made  to  the  Circuit  Judge  of 

the  Supreme  Court." A  similar  notice  was  sent  Blue 
stations  by  Mr.  Higgins. 

New  Agency  Formed 

RODGERS  &  WARREN,  274  Mad- 
ison Ave.,  New  York,  a  new  adver- 

tising agency,  has  been  formed  by 
Jerry  Rodgers,  formerly  secretary- 
treasurer  of  Van  Dolen-Givaudan 
&  Masseck,  and  James  M.  Hyman 
Adv.  to  handle  cosmetic,  fashion 
and  general  accounts.  Mr.  Rodgers 
will  act  as  radio  director. 

AFA  Post  to  Le  Wald 

CURTIS  C.  Le  WALD,  formerly 
with  D.  P.  Brother  &  Co.,  Detroit 
advertising  agency  for  six  years, 
has  been  appointed  assistant  to 
J.  A.  Welch,  president  of  the  Ad- 

vertising Federation  of  America. 
Previously  he  was  manager  of  the 
Chicago  office  of  Campbell  -  Ewald 
Co.,  and  advertising  manager  of 
Buick  Motor  Co. 

ASCAP  Members 

Electing  Officers 
Results  to  Be  Announced  at 

Meeting  Set  for  March  27 

BALLOTS  for  use  in  electing 
eight  ASCAP  directors — four  pub- 

lishers and  four  writers — -were 
mailed  to  the  membership  of  the 
Society  last  Wednesday,  according 
to  E.  C.  Mills,  chairman  of  the  So- 

ciety's administrative  committee. 
Ballots  must  be  returned  by  March 
19  and  the  results  will  be  an- 

nounced at  the  annual  general 
membership  meeting  to  be  held  at 
the  Ritz-Carlton  Hotel,  New  York, 
March  27. 

Explaining  that  the  present  in- 
cumbents are  always  considered  as 

candidates  for  reelection  unless 

they  notify  the  nominating  com- 
mittee to  the  contrary,  Mr.  Mills 

listed  the  candidates  as  follows: 
Publisher  members:  Max  Dreyfus, 

Jack  Mills,  John  O'Connor,  A. 
Walter  Kramer,  present  incum- 

bents; Sam  Fox,  Edwin  H.  Morris, 
Max  Winkler,  Donald  Gray,  nomi- 

nees. Writer  members:  Gene  Buck, 
Jerome  Kern,  George  W.  Meyer, 

Geoffrey  O'Hara,  present  incum- bents; Rube  Bloom,  Vernon  Duke, 
Ray  Henderson,  Sam  Lerner,  Al 
Lewis,  Sam  H.  Stept,  Howard 
Hanson,  Albert  Stoessel. 

High  Posts  Involved 
In  addition  to  their  candidacy 

for  reelection  as  writer  members 
of  the  ASCAP  board,  Mr.  Buck 
and  Mr.  Meyer  also  face  an  elec- 

tion for  their  positions  as  president 
and  secretary  of  the  Society.  Terms 
of  all  ASCAP  officers  expire  April 
1.  No  election  was  held  last  year 
due  to  the  controversy  with  the 
broadcasting  industry  which  was 
at  its  height  a  year  ago,  and  in 
the  fall,  after  an  agreement  had 
been  reached  with  the  broadcast- 

ers, it  was  decided  to  postpone  the 
election  until  this  April  [Broad- 

casting, Nov.  24,  1941]. 
Other  ASCAP  officers  in  addi- 

tion to  Mr.  Buck  and  Mr.  Meyer 
are:  Louis  Bernstein,  vice-presi- 

dent; Otto  A.  Harbach,  vice-presi- 
dent; Gustave  Schirmer,  treasurer; 

J.  J.  Bregman,  assistant  secretary; 
Irving  Caesar,  assistant  treasurer. 
About  250  writer  members  of 

ASCAP  attended  a  mass  meeting 
at  the  Hotel  Astor,  New  York,  last 
Tuesday,  at  which  writer  candi- 

dates were  introduced  to  their  fel- 
low members.  This  meeting  was 

not  called  by  ASCAP,  but  by  the 
writers  nominating  committee, 
headed  by  Abel  Baer  [Broadcast- 

ing, March  2]. 

Haverlin  Asserts 

All  NAB  Meetings 

Favor  BMI  Pacts 

Flood  of  Signatures  Within 

Next  Few  Days  Expected 

THE  NEW  eight-year  BMI  licenses 
have  been  signed  and  returned  by 
274  stations,  representing  well  over 
half  of  the  industry's  dollar  vol- 

ume, Carl  Haverlin,  BMI  vice-pres- 
ident in  charge  of  station  relations, 

reported  last  Thursday  following 
a  meeting  of  the  BMI  board.  He 
recently  returned  to  New  York 
from  a  swing  around  the  country 
attending  NAB  district  meetings. 

With  no  exceptions,  broadcasters 
attending  the  eight  meetings  held 
thus  far  have  endorsed  the  new 
contracts,  Mr.  Haverlin  said,  add- 

ing, however,  that  many  broadcast- 
ers admitted  they  had  put  off  sign- 
ing the  sheaf  of  papers  because  of 

an  unwarranted  belief  that  the 
present  contracts  ran  until  the  end 
of  March,  since  they  began  April 
1  of  last  year. 

Expects  Many  Signers 

He  said  he  had  explained  that 
terms  of  the  consent  decree  signed 
by  BMI  with  the  Government  on 
March  12,  1941  require  clearance 
at  the  source  by  the  same  date  this 
year,  so  the  new  contracts,  involv- 

ing this  principle,  are  dated  from 
March  12,  1942. 

Mr.  Haverlin  stated  that  he  ex- 
pects a  flood  of  contracts  to  come 

into  BMI  headquarters  this  week 
and  that  by  the  deadline  date  al- 

most if  not  all  of  the  present  BMI 
licensees  will  have  signed  the  new 
licenses. 

Mr.  Haverlin's  report  of  the  dis- 
trict meetings  was  the  main  busi- 
ness of  the  BMI  board  meeting, 

following  which  the  directors  pres- 
ent discussed  with  BMI  executives 

plans  to  advise  broadcasters  who 
have  not  yet  acted  on  the  contracts 
of  the  March  12  deadline  and  urg- 

ing them  to  get  busy  and  get  their 
licenses  back. 

No  official  action  could  be  taken 
by  the  board  since  a  quorum  was 
not  present.  Niles  Trammell,  NBC 
president,  is  ill;  Edward  Klauber, 
CBS  executive  vice-president,  and 
Paul  W.  Morency,  general  man- 

ager of  WTIC,  Hartford,  were  va- 
cationing in  Florida,  and  John 

Shepard  3d,  president  of  the 
Yankee  Network,  was  called  to 
Washington  on  emergency  war 
work.  The  three  directors  present 
were  Neville  Miller,  president  of 
NAB  and  BMI;  John  Elmer,  owner 
of  WCBM,  Baltimore;  Walter 
Damm,  general  manager  of  WTMJ, 
Milwaukee. 

Also  in  attendance  were  John  H. 
McDonald,  assistant  treasurer  of 
NBC;  Mefford  Runyon,  vice-presi- 

dent of  CBS;  Mark  Woods,  presi- 
dent of  the  Blue  Network;  M.  E. 

Tompkins,  vice-president  and  gen- 
eral manager  of  BMI;  Sydney 

Kaye,  BMI  executive  vice-presi- 
dent; Mr.  Haverlin. 

365,000  people  make  the 
YoungstoAvn  metropoli- 

tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rick  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

WHO 

at  Des  Moines 

is  "Heard  Regularly" 
all  over  IOWA -with 

50,000  WATTS 
from  the  center 

of  the  State 

J.  O.  MALAND,  Manager 
FREE  &  PETERS,  Inc. 

National  Repreaentatives 

8ES1  lOUWW
^ 

Coliiinhia's  St:ilion  for  the 

SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 FEB.  28  to  MARCH  6  INCLUSIVE  

Decisions . . . 
FEBRUARY  28 

WCAU,    Philadelphia — Granted  petition 
intervene  hearing  of  WFAS,  White  Plains, 
and  NEW,   Paul  P.   Godley,  Newark. 

MARCH  3 
KPQ,  Wenatchee,  Wash.— Granted  spe- 

cial service  authorization  to  12-1-42  560  kc 
500  w  N   1   kw  D. 
WKBN,  Youngstown,  0. — Granted  acqui- 

sition of  control  by  Warren  P.  Williamson 
Jr.  thru  gift  430  shares  by  W.  P.  William- son Sr. 
WBBM,  Chicago — Granted  CP  install  new 

transmitter,  move  site. 
KWKW,  Pasadena,  Cal.— Granted  modi- fication CP  install  directional  D. 
WGPC,  Albany,  Ga. — Granted  voluntary assignment  to  J.  W.  Woodruff  and  J.  W. 

Woodruff  Jr.,  partnership. 
WSOO,  Sault  Ste.  Marie,  Mich.— Adopted 

order  setting  aside  Feb.  20  action  denying 
license  renewal ;  applicant  must  file  for 
appearance  within  20  days. 
NEW,  Edward  J.  Doyle,  Rochester,  N.  Y. 

— Denied  petition  grant  CP  new  station 1240  kc  250  w. 
KWK,  St.  Louis — ^Dismissed  petition  re- 

hearing against  grant  to  KFEQ  ;  dismissed 
with  prejudice  amended  application  680  kc 
60  kw  D  25  kw  N  directional  unl. 
NEW,  Howard  R.  Imboden,  Pulaski,  Va. 

— Placed  in  pending  file  under  order  79 
applic.  CP  new  station. 
NEW,  King-Trendle  Broadcasting  Corp., 

Grand  Rapids,  Mich. — Granted  CP  new  FM 
station  46.9  mc.  5,300  sq.  mi. 
KWID,  San  Francisco — Granted  modifi- cation CP  substitute  15290  kc  in  lieu  15350 

kc. 
DESIGNATED  FOR  HEARING — NEW, 

Radio  Corp.  of  Annapolis,  Annapolis,  Md., 
CP  new  station  1040  kc  250  w  limited  to 
WHO  ;  NEW,  The  Walmac  Co.,  Alice,  Tex., 
CP  new  station  1230  kc  250  w;  NEW, 
Edward  E.  Reeder,  Seattle,  CP  new  station 
1600  kc  250  w;  NEW,  Granite  City  Radio 
Broadcast  Co.,  Murray,  Utah,  reopened  for 
further  hearing  applic.  CP  new  station 
1490  kc  250  w ;  WRAL.  Raleigh,  N.  C,  CP 
change  850  kc  increase  1  kw  N  5  kw  local 
sunset  directional  N  and  transmitter  move ; 
WRUF,  Gainesville,  Fla.,  CP  directional  N 
increase  hours  to  unl. 

MARCH  5 
REOPENED  FOR  FURTHER  HEAR- 

ING— NEW,  Utica  Broadcasting  Co.,  Utica, 
N.  Y.,  CP  new  station  1450  kc  250  w, 
NEW,  Midstate  Radio  Corp.,  Utica,  same, 
NEW,  Utica  Observer-Dispatch  Inc.,  Utica, 
CP  new  station  1470  kc  1  kw  (consolidated 
hearing)  ;  NEW,  Jefferson  Broadasting 
Corp.,  Birmingham,  Ala.,  CP  new  station 
1340  kc  250  w  unl.,  NEW,  George  Johnston 
Jr.,  Birmingham,  same,  NEW,  WBAM  Inc., 
same  (consolidated  hearing)  ;  NEW,  Hen- nessey Broadcasting  Co.,  Butte,  Mont.,  CP 
new  station  1490  kc  250  w  unl.,  NEW, 
Barclay  Craighead,  Butte,  same  (consoli- 
•dated  hearing). 
NEW,  Nashville  Broadcasting  Co.,  Nash- 

ville, CP  new  station  1240  kc  250  w,  NEW, 
Tennessee  Radio  Corp.,  Nashville,  same 
(consolidated  hearing)  ;  NEW,  Air- Waves 
Inc.,  Baton  Rouge,  La.,  CP  new  station 
1400  kc  250  w,  NEW,  Louisiana  Communi- 
'Cations  Inc.,  Baton  Rouge,  same  (consoli- 

dated hearing)  ;  NEW,  Newark  Broadcast- 
ing Corp.,  Newark,  CP  new  station  620  kc 

5  kw  unl.  directional. 
MARCH  6 

WMAS,  Springfield,  Mass. — Granted  dis- 
missal applic.  CP  910  kc  1  kw  unl  direc- tional. 

NEW,  James  F.  Hopkins  Inc.,  Ann  Arbor, 
Mich. — Granted  petition  amend  applic. specify  250  w. 

Applications . . . 
MARCH  4 

NEW,  Chattanooga  Broadcasting  Corp., 
■Chattanooga,  Tenn.  —  Amend  applic.  CP new  station  to  request  800  kc  1  kw  D  omit 
request  facilities  WAPO  when  vacated. 
WIS,  Columbia,  S.  C— Modification  li- 

cense change  name  to  Surety  Life  Insur- ance Co. 
KEX,  Portland,  Ore. — Special  service  au- 

thorization 1190  kc  10  kw  to  1-1-43. 
KRE,  Berkeley,  Cal. — Amend  applic.  CP 

to  request  960  kc  1  kw  facilities  of  KROW 
contingent  on  shift. 

Tentative  Calendar . . . 
KWFT,  Wichita  Falls,  Tex.,  modification 

license    620    kc    5     kw    unl  directional 
April  10. 

FCC  MAY  TRANSFER 

CERTAIN  EMPLOYES 
TRANSFER  of  a  number  of  FCC 
employes  identified  with  normal 
regulatory  activities  to  other  agen- 

cies of  the  Government  classified 
as  strictly  wartime  operations,  is 
contemplated  in  line  with  Presi- 

dent Roosevelt's  recent  executive 
order  on  war  personnel. 

Under  this  order,  issued  Feb.  27, 
the  FCC  was  classified  in  two  cate- 

gories. Employes  engaged  in  de- 
fense activities,  including  key  offi- 
cials and  staff  members  assigned 

to  work  of  the  Defense  Communi- 
cations Board,  National  Defense 

Operations  Section,  and  Foreign 
Broadcast  Monitoring  Service,  were 
placed  in  Class  2,  second  in  rating 
only  to  Army,  Navy  and  War  Pro- 

duction Board  as  wartime  agencies. 
Other  FCC  employes,  detailed  to 
routine  regulatory  activities,  were 
listed  under  Class  5,  furthest  re- 

moved from  war  functions. 
The  Commission,  it  was  said, 

now  is  exploring  the  whole  question 
of  transfer  of  certain  employes  to 
war  agencies.  While  no  shifts  yet 
have  been  made,  it  is  understood 
they  will  be  cleared  shortly.  How 
many  employes  will  be  involved 
will  not  be  known  until  the  pre- 

liminary survey  is  completed. 

Jay  Sims  on  WLW 
JAY  SIMS,  newscaster  heard  re- 

cently on  WOR,  New  York,  vdll  re- 
place Peter  Grant  on  WLW,  Cin- 

cinnati, starting  March  9,  accord- 
iiig  to  James  D.  Shouse,  vice-presi- 

dent of  Crosley  Corp.  On  that  date 
Grant  will  join  the  Army.  Sims  also 
becomes  moderator  of  Views  On  the 
News,  a  Sunday  4:30-5  p.m. 
(EWT)  broadcast  which  becomes 
an  NBC  Network  program  fed  by 
WLW  to  WOWO,  Ft.  Wayne; 
WBOW,  Terre  Haute;  WMAQ, 
Chicago;  WOOL,  Columbus; 
WGBF,  Evansville;  WSPD,  Toledo. 

Seek  Freon  Cylinders 
CYLINDERS  used  by  stations  to 
hold  Freon  gas  for  air-cooling  have 
become  scarce  because  of  defense 
needs  for  compressed  steel  and  the 
War  Production  Board  has  asked 
that  they  be  returned  for  refilling. 
Unless  empties  are  returned  by 
March  10,  the  WPB  stated,  sched- 

uled gas  production  for  March 
can  be  delivered  only  in  part. 

RADIO  IS  EXEMPT 

IN  POWER  RATION 

IN  THE  FIRST  limitation  order 
on  electric  power  issued  by  the 
War  Production  Board  Feb.  28, 
radio  stations  were  declared  ex- 

empt, along  with  hospitals,  air- 
ports, telephone  systems,  traffic 

control,  signal  systems  and  certain 
defense  industries. 

The  order,  applying  to  Buffalo, 
Niagara  Falls  and  Western  New 
York,  is  to  be  put  into  effect  when 
power  shortages  occur.  It  provides 
for  mandatory  reduction  up  to 
50%  in  power  demands  of  large 
consumers — specifically  those  with 
demands  over  200  kw. — who  are 
not  engaged  in  war  production  or 
essential  civilian  services,  and  also 
restricts  new  consumers  who  may 
have  demands  exceeding  100  kw. 

The  WPB  stated  that  action  was 
taken  in  the  Buffalo  area  to  pro- 

vide for  war  production  and  to  take 
care  of  emergency  breakdowns  in 
power  supply. 

The  WPB  order,  specifically  ex- 
empting stations,  follows  assurance 

given  by  the  Federal  Power  Com- 
mission that  only  in  an  extreme 

emergency  would  power  be 
cut  from  broadcast  transmitters 
[Broadcasting,  Feb.  2]. 

WJJD  Names  Pearson 
JOHN  B.  PEARSON  Co.  has  been 
named  exclusive  representative  of 
WJJD,  Chicago.  Mr.  Pearson  has  also 
announced  opening  of  a  New  York 
ofHce  at  342  Madison  Ave.  in  charge 
of  Hines  Hatchett,  formerly  of  the 
New  York  sales  staff  of  John  H.  Perry 
Assoc.  Telephone  is  Murray  HiU 2-0578. 

Rep.  Cox  Forecasts 
Probe  Bill  Action 

Expects  an  FCC  Investigation 

Despite  Efforts  to  Block 
FAVORABLE  action  of  the  House 
Rules  Committee  on  his  resolution 
(H.Res.  426)  to  investigation  the 
FCC  was  predicted  by  Rep.  E.  E; 
Cox  (D-Ga.)  last  Friday,  despite 
purported  extraordinary  measures 
to  block  its  approval  in  quarters 
close  to  the  Administration  and  the FCC. 

Rep.  Cox,  ranking  majority  mem- ber of  the  Rules  Committee  and  a 
powerful  influence  in  the  House, 
said  he  had  reasons  for  not  press- 

ing for  Rules  Committee  action 
during  the  preceding  fortnight,  but 
added  that  he  has  confident  ap- 

proval for  the  appointment  of  the 
select  committee  would  be  forth- 

coming. He  expressed  no  doubts 
whatever  about  favorable  commit- 

tee action,  though  in  other  quar- 
ters it  was  reported  that  sufficient 

force  had  been  exhibited  in  other 

legislative  quarters  to  block  the  in- 
quiry as  an  unnecessary  "fishing 

expedition"  during  wartime. 
Meanwhile,  the  Sanders  Bill 

(H.R.  5497)  for  revision  of  the 
Communications  Act  and  remaking 
of  the  FCC  still  is  slated  for  hear- 

ings before  the  House  Interstate  & 
Foreign  Commerce  Committee.  It 
was  said  at  the  committee  that  a 
date  will  be  set  as  soon  as  subcom- 

mittees now  working  on  other  legis- 
lation have  completed  their  re- 

ports, so  that  full  attendance  will 
be  assured.  It  was  pointed  out, 
however,  by  committee  spokesmen 
that  in  wartime  consideration  of 
legislation  not  having  a  definite 
bearing  on  the  war  effort  may  be 
sidetracked  at  any  time. 
As  things  stand  now,  it  was 

stated  that  Chairman  Lea  plans  to 
call  hearings  as  promptly  as  pos- 

sible, once  the  subcommittees  have 
completed  their  work  on  other  leg- 

islation. This  may  come  later  this 
month,  it  was  said. 

Rep.  Cox,  who  castigated  FCC 
Chairman  James  Lawrence  Fly  and 
the  FCC  majority  for  purported 
efforts  to  "federalize  communica- 

tions" in  introducing  his  resolu- 
tion last  month,  said  that  there 

was  ample  sentiment  in  the  House 
for  the  inquiry.  He  proposes  to  pro- 

cure a  fund,  possibly  of  $25,000,  to 
defray  the  inquiry  costs  and  retain 
an  attorney  prosecutor  as  well  as 
two  or  three  investigators  [Broad- 

casting, Feb.  9-16]. 

Pinkham  Expands 

LYDIA  E.  PINKHAM  MEDI- 
CINE Co.,  Lynn,  Mass.  (proprie- 
tary), on  March  2  started  a  13- 

week  campaign  of  one-minute transcribed  announcements  three  to 
eight  times  weekly  on  18  stations, 
thus  bringing  the  total  list  of  sta- 

tions carrying  its  spots  to  more 
than  two  hundred.  New  stations 
are  KALB  WCBM  WJLS  WAAB 
WMJM  WSAR  WPOR  WTHT 
KPLC  KVOL  WSKB  WMGA 
WKST  WNLC  WNBH  WSAY 
WPAX  and  WBTH.  Agency  is 
Erwin  Wasey  &  Co.,  New  York. 

FOR  LIFE-LIKE  MONITORING 

GET  THIS  NEW  G-E  LOUD-SPEAKER 

(Type  JCP-IO) 
-A- Perfectly  matched  to  the  6-E  FM  station 

monitor  with  monitoring  amplifier 
y^Unusually  fine    response    from    30  to 
15,000   cycles,    with    G-E  monitoring 
amplifier 

-^Single-unit  construction 
^Special  ainico  permanent  magnet  for field 

-A-S-ohm  voice  coil;  20-watts  input 
■ACan  be   furnished  with  IS-inch 
high  base  of  matching  walnut 
veneer,    which    provides  ample 
space  for  mounting  high-fidelity 
amplifier 

if  An  excellent  speaker  for  audience 
and  sponsor  rooms 

PRICE  .  .  .  $75.00  net,  f.o.b.  factory 
(Base,  if  desired,  S20.00  additional) 

ORDER.  NOW  through  the  nearest 
G-E  office  or  direct  from  General 
Electric,  Radio  and  Television  Dept., 
Section  160-26,  Schenectady,  N.Y. 
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CLASSIFIE
D 

Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address,   forms   close   one  week   preceding  issue. 

Help  Wanted 

Commercial  man  who  can  sell  and  write — 
Opportunity  for  advancement.  Local  sta- 

tion. Please  state  qualifications  and  sal- 
ary desired.  Box  217,  BROADCASTING. 

Announcer — Qualified  to  handle  news  and 
all  types  of  mike  work.  Give  complete 
details  including  salary  requirements. 
Box  218,  BROADCASTING. 

Louisiana  Station — Has  opening  for  good 
announcer  who  can  also  handle  baseball 
games  in  topnotch  manner  satisfactory  to 
sponsor.  Permanent  year  'round  position. Give  full  details  experience,  where  em- 

ployed last  two  years,  salary  expected  and 
advise  if  audition  of  voice  available.  All 
replies  confidential.  Box  223,  BROAD- CASTING. 

DUE  TO  DRAFT  Situation— Established 
firm  of  station  representatives  has  open- 

ing in  New  York  office.  Preferably  man 
able  to  carry  himself  on  percentage  basis. 
Give  complete  radio  background.  An- swers will  be  held  confidential.  Box  235, 
BROADCASTING. 

5  KW.  REGIONAL  WANTS— Reliable, 
sober  chief  engineer.  Capable  of  taking 
charge  of  maintenance  and  operation  of 
permanent  position.  Married  man  pre- ferred. Give  references  and  experience. 
All  replies  confidential.  Box  233,  BROAD- 
CASTING.  

Studio  engineer — Wanted  to  supervise  all 
control  work,  recording,  network  feeds, 
maintenance,  250  watt  MBS  station.  To 
right  man  opportunity  as  chief  engineer 
after  trial  period.  New  studios.  RCA 
equipment.  Draft  has  shortened  our  staff 
beginning  in  March  when  job  is  open. 
State  references,  experience,  salary,  draft 
(status.  This  is  permanent  position. 
WGRC,  Louisville,  Ky. 

Girl  copy  writer — Who  can  also  do  micro- 
phone work.  $25  per  week.  Southern 

NBC  station.  Box  228,  BROADCASTING. 

Engineer — Experienced  with  RCA  equip- ment and  studio  control.  Position  now 
open.  State  references,  experience,  draft 
status.  Good  starting  salary.  Mid-west 
NBC  affiliated  station.  Box  222,  BROAD- CASTING. 

Chief  Engineer — For  1000  watt  station  on 
Pacific  Coast.  State  qualifications  and 
salary  expected.  Box  226,  BROADCAST- 
ING.  

'Two  personality  announcers — Somewhere in  some  large  station  there  is  a  capable 
I  personality  announcer  who  hasn't  had  a 
i  chance  to  show  what  he  can  do  with 

a  light  and  lively  morning  show,  or  a 
"make  believe  ballroom"  feature.  Some- 

where there  may  be  a  small  station  an- 
nouncer hedged  in  by  restrictions  or  who 

may  not  have  found  the  breaks  or  the 
skillful  cooperation  by  management  to 
build  himself  into  a  personality.  We  said 
"personality"  .  .  .  not  "poisonality". No  smart  alecks.  No  city  slickers.  No 
jabberers.  If  you  have  a  handshake  and 
a  smile  in  your  voice,  have  a  sense  of 
humor,  willing  to  work  and  take  orders, 
know  something  about  records  and  tran- 

scriptions, and  interested  in  a  permanent 
spot  with  an  outstanding  Mutual  sta- 

tion write  us  today.  Send  references,  a 
good  transcription,  salary  expected,  draft 
status.  WGRC,  Louisville. 

Mail-pulling  announcer — Who  can  also 
handle  regular  mike  assignments.  NBC 
station,  southeast.  $32.50.  State  expe- rience and  references  first  letter.  Box 
229,  BROADCASTING. 

'Salesman — Who  has  been  trained  to  make 
intelligent  sales  presentations  and  able 
discuss  comparative  media  costs,  adver- 

i  tising  cost  analysis,  etc.  Excellent  oppor- 
tunity in  real  boom  town.  $40  week  guar- 
antee. Must  be  bondable.  WGAC,  Au- 
gusta, Ga. 

Wanted  Immediately — ^Transmitter  opera- 
tor who  can  copy  Transradio  Press.  Ex- 

perience not  necessary.  Permanent  work. 
Send  complete  details  first  letter.  KWYO, 
Sheridan,  Wyoming. 

Help  Wanted — (con'd.) 
SMALL,  NON-NETWORK,  ISOLATED 
RADIO.  UNDER-DEVELOPED— SEEKS 
EXPERIENCED,  PRACTICAL.  ALL- 
AROUND  MAN  AS  MANAGER.  LIV- 

ING SALARY  GUARANTEED, 
CHANCE  TO  SHARE  IN  PROFITS.  IN 
YOUR  APPLICATION  STATE  ALL 
DETAILS  YOU  WOULD  SEEK  IF 
CHOOSING  MAN  FOR  THIS  JOB. 
BOX  230,  BROADCASTING. 

Engineer-Operator  — Immediate  Metropoli- 
tan Independent  Station.  ABTU  working 

conditions  and  pay  scale.  Give  complete 
information  first  letter  including  snap- 

shot and  draft  status.  Box  240,  BROAD- CASTING. 

Situations  Wanted 

Violinist — Modern,  western,  doubling 
strings.  Arrange,  organize.  Draft  exempt. 
"Musician,"  1300  W.  10th,  Topeka, Kansas. 

Chief  Engineer — Experienced,  reliable,  de- 
sires change.  Available  at  once.  Box  227, 

BROADCASTING. 

EXPERIENCED  PROGRAM  DIRECTOR— 
Can  handle  all  phases  of  program  and 
music  production ;  excellent  pianist  and 
accompanist.  Experienced  as  announcer, 
including  news  and  sports.  Married. 
Draft  exempt.  Now  employed.  Box  238, 
BROADCASTING. 

Announcer — College  graduate,  excellent 
musical  background  plus  commercial  ex- 

perience, desires  position  with  progressive 
station.  23,  draft  deferred,  dependable, 
conscientious.  Box  234,  BROADCASTING. 

Announcer — 29,  3A,  5  years'  experience 
commercial,  sports,  special  events,  de- sires large  station  connection.  Box  237, 
BROADCASTING. 

Production  Man — Diversified  experience  on 
small  station.  Top-flight  continuity 
writer.  Reliable.  Cooperative.  College. 
Married.  Box  224,  BROADCASTING. 

PROGRAM  DIRECTOR-PROGRAM  PRO- 
DUCTION— 6  years'  executive  program experience  in  major  stations.  15  years  in 

radio.  Available  now.  Locate  anywhere 
opportunity  for  program  developmenjt. 
Wire  Box  216,  BROADCASTING. 

ENGINEER— Experienced  1  to  50  KW  de- 
sires position  with  Southern  station. 

Draft  exempt.  Box  219,  BROADCAST- ING. 

CHIEF  ENGINEER— Desires  station.  Ex- 
pert on  maintenance.  Draft  free.  Box 

220,  BROADCASTING. 

Wanted  to  Buy 

Want — 72-C    RCA    Recording  Attachment. 
Box  225,  BROADCASTING. 

Will  Pay  Cash — For  1  phase  monitor  for 
directional  array  in  A-1  condition.  Must 
have  FCC  approval  ;  7500'  No.  5  or  6 seven-stranded  wire,  tinned  preferred; 
1000'  twisted  pair,  600  volt  insulation 
copper  mesh  shielded.  Box  232,  BROAD- CASTING. 

We  will  pay — Top  price  for  microphones, 
turn-tables,  coaxial  sampling  lines,  phase 
monitor,  program  limiter  amplifier,  single 
wire  lead.  Equipment  must  be  of  accept- 

able quality  and  condition.  Box  231, 
BROADCASTING. 

Complete  5  KW  transmitter — phase  monitor 
for  two  element  array.  Submit  full  de- 

scription and  price.  Box  239,  BROAD- CASTING. 

For  Sale 

WESTINGHOUSE  75  K.W.  RECTIFIER— 
Components.  Including  3-  25  K.W.  13,500 
volt  transformers,  2-  auto-transformers, 
15  henry  choke,  interphase  reactor.  Oil 
filled,  condition  A-1.  Miller  Watkins, 
WLAC,  Nashville. 

DETROIT'S  FM  LIKES 
W45D  Finds  Out  Good  Music 

 Is  Most  Desired  ' 
THE  FIDELITY  of  FM,  especial- 

ly for  classical  and  concert  music, 
has  struck  a  responsive  chord 
among  listeners,  according  to  a  re- 

cent survey  of  W45D,  high-fre- 
quency outlet  of  the  Detroit  News 

and  WWJ. 
Questionnaires  under  the  signa- 

ture of  E.  K.  Wheeler,  W45D  man- 
ager, had  been  circularized  among 

247  FM  set  owners  in  Detroit  and 
adjacent  areas  asking  preferred 
type  of  program  and  favorite  lis- tening period  as  well  as  inviting 
comments  and  suggestions.  A  51% 
response,  127  replies,  was  received 
by  the  station. 

With  first,  second  and  third  pro- 
gram choices  requested,  82%  of  the 

total  mentions  were  for  classical 
and  concert  music  broadcasts. 
Other  mentions  were,  newscasts, 
71%;  semi-classical  vocalists,  62%; 

Jansky  6^  Bai
ley 

An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb,  Wash.,  D.  C.) 
Main  Offlca:    Crossroads  of 

7134  Main  St.     /'"^^       the  World Kansas  City,  Mo.  (     X    J    Hollywood,  Cal. 

 f   
RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  Bldg.   •   WASH.,  D.  C.   •    Dl.  7417 

Swan  to  Use  140 
LEVER  BROS.  Co.,  Cambridge, 
Mass.,  last  week  and  this  is  placing 
a  campaign  for  Swan  soap  on  140 
stations  throughout  the  country, 
using  10-15  one-minute  announce- 

ments or  evening  chain-breaks 
weekly.  Agency  is  Young  &  Rubi- 
cam,  New  York. 

popular  music,  45%  ;  popular  vocal- ists, 28%;  sports,  24%. 
As  expected,  the  evening  was  the 

largest  listening  period  with  80% 
of  listeners  stating  they  tuned  in 
from  8  to  10  p.m.;  74%  from  6  to 
8  p.m.;  33%  from  10  p.m.  to  mid- night. Afternoon  listening  ranged 
from  12%  at  noon  increasing  to 
27%  as  evening  approached.  The 
study  further  disclosed  that  8%  of 
the  listeners  usually  were  tuned  in 
during  the  morning. 

Voluntary  comments  were  made 
by  those  returning  the  question- 

naires praising  the  quality  of  re- 
ception as  well  as  the  program 

service  of  W45D. 

JAMES  C.  McNARY 

Radio  Engineer 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY  *
 

COA/SUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer* 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  8C  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

PROFEiiSIONAL 

DIRECTORY 
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NBC's  Top  Series 

Go  by  Shortwave 

To  Forces  Abroad 

COMPLETION  of  an  arrange- 
ment between  NBC  and  the  Army, 

Navy  and  Marine  Corps,  whereby 
the  top-ranking  programs  of  the 
NBC  network  will  be  recorded  and 
shortwaved  around  the  globe  for 
the  American  servicemen  abroad, 
was  announced  last  Thursday  by 
John  F.  Royal,  NBC  vice-president 
in  charge  of  international  relations. 

To  insure  clear  reception  our 
armed  forces  throughout  the  world, 
wherever  they  may  be  listening, 
three  50,000-watt  shortwave  trans- 

mitters are  employed  in  each  broad- 
cast, WRCA  and  WNBI,  NBC  sta- 

tions in  New  York,  and  WBOS, 
Westinghouse  station  in  Boston. 
Each  station  is  using  directive 
beam  transmitting  antennas. 
WRCA  directs  the  program  to  Ice- 

land and  the  entire  Caribbean 
area;  WNBI  beams  it  to  Ireland, 
England,  Central  Europe,  Alaska 
and  Hawaii;  WBOS  sends  it  to 
Ireland,  Iceland  and  the  Central 
American  bases.  WBOS  and  WRCA 

are  dedicating  new  directive  an- 
tennas for  this  service,  supple- 

menting their  other  antenna  ar- 
rays. 

What  Sponsors  Are  Doing 

Beginning  Feb.  28,  R.  J.  Rey- 
nolds Tobacco  Co.  instituted  short- 
wave rebroadcasts  by  NBC  of  the 

Al  Pearce  Show  to  expeditionary 
forces  all  over  the  world.  Tuesday 
evening  programs  of  Fibber  Mc- 
Gee  &  Molly,  sponsored  by  S.  C. 
Johnson  &  Sons,  Racine,  Wis.,  have 
been  recorded  by  NBC  Radio-Re- 

cording Division  and  for  18  weeks 
eifective  March  1  are  shortwaved 
Sundays  at  9:30  a.m.  Agency  is 
Needham,  Louis  &  Brorby,  Chicago. 
The  Al  Pearce  program  on  NBC 
Thursdays  at  7:30-8  p.m.  is  short- 
waved  Saturday  at  1:15  p.m.  also 
for  an  18-week  period.  Wm.  Esty 
&  Co.,  New  York  is  the  agency. 
On  March  8,  for  26  weeks.  Miles 
Labs.,  Elkhart,  Ind.,  began  short- 
waving  its  National  Barn  Dance, 
heard  Saturdays  9-10  p.m.  on  NBC, 
in  the  11-12  noon  period  Sundays. 
Wade  Adv.  Agency,  Chicago,  is 
agency. 

Through  other  sponsors  like 
General  Foods  Corp.,  Emerson 
Drug  Co.,  Colgate-Palmolive-Peet 
Co.,  P.  Ballentine  &  Co.,  F.  &  M. 
Schaef er  and  others,  the  boys  on 
foreign  duty  will  be  able  to  hear 
each  week  the  programs  of  Jack 
Benny,  Burns  &  Allen,  The  Aldrich 
Family,  Ellery  Queen,  Tallulah 
Bankhead,  Milton  Berle,  Bill  Stern 
and  others. 

Government  representatives  in 
the  arrangement  were :  Lieut.  Ran- 

kin Roberts,  U.  S.  Army;  J.  Harri- 
son Hartley,  U.  S.  Navy;  Maj. 

George  T.  Van  der  Hoef,  U.  S. 
Marine  Corps. 

Wartime  Shortwave  Operation 

Up  to  FDR  and  Budget  Bureau 

UPON  the  Budget  Bureau  and 
President  Roosevelt  this  week 
may  rest  the  determination  how  the 
nation's  shortwave  broadcasting 
stations  will  be  operated  during 
the  wartime  emergency,  with  the 
likelihood  that  the  Donovan  Com- 

mittee's plan — proposing  a  virtual 
subsidy  for  continued  private  tech- 

nical operation  and  maintenance 
while  programming  is  handled  by 
Government  agencies  [Broadcast- 

ing, Feb.  23,  March  2] — would  be 
adopted  in  substance. 

The  Rockefeller  Committee's  pro- 
posal for  one  big  company,  either 

privately  or  Governmentally 
owned,  and  the  so-called  Paley 
Plan,  envisaging  the  grouping  of 
the  shortwave  broadcasters  into 
two  competitive  organizations,  are 
understood  to  have  been  shelved 
in  favor  of  the  Donovan  project. 

Submitted  to  Fly 

Already,  it  was  unofficially  re- 
ported, the  Crosley  shortwave  out- 

let, WLWO,  has  virtually  been 
turned  over  to  the  Donovan  Com- 

mittee so  far  as  the  clearance  of 
its  programs  through  the  Donovan 
New  York  studios  is  concerned. 

William  J.  Donovan,  Nelson 
Rockefeller  and  their  radio  aides 
have  been  in  huddles  for  several 
weeks  over  the  various  projects, 
and  last  week  the  suggested  plan 
was  turned  over  to  FCC-DCB 
Chairman  James  Lawrence  Fly  for 
his  study.  He  may  make  changes 
in  the  plan,  it  is  understood,  be- 

fore it  goes  to  the  Budget  Bureau. 
That  agency  has  jurisdiction  since 
it  involves  considerable  outlays  to 
the  stations  to  cover  technical  op- 

eration, improvements  and  depre- 
ciation, as  well  as  the  probable 

construction  of  more  stations.  The 
budget  and  the  formula  of  pay- 

ments to  the  stations  were  not 
disclosed. 
Under  the  Donovan  Plan  the 

shortwave  stations  would  lease  all 
their  time  to  the  Government,  with 
the  Rockefeller  Committee  utilizing 
4  p.m.  to  midnight  for  Latin  Amer- 

ican service  and  the  Donovan  Com- 
mittee the  remainder  for  service  to 

all  countries  outside  the  Western 
Hemisphere.  Programs  would  be 
built  by  the  two  organizations  and 
also  by  the  stations'  own  staffs, 
but  all  would  clear  through  the 
Donovan  New  York  studios. 

KPAS,  IN  PASADENA, 
FORMALLY  OPENED 

KPAS,  new  10,000-watt  fulltime 
station  on  1110  kc.  in  Pasadena, 
Cal.,  temporarily  operating  with 
5,000  watts  on  an  18-hour  daily 
schedule,  observed  its  formal  open- 

ing March  3-5  with  a  series  of  spe- 
cial broadcasts  and  continuous  open 

house.  Climaxing  festivities  was  a 
banquet  on  Thursday  night. 
Some  300  radio  industry  and 

agency  executives  with  other  civic 
and  cultural  leaders  of  Southern 
California  attended.  With  many 
notable  speakers  and  staged  in  the 
Huntington  Hotel  where  studios  are 
located,  the  banquet  was  presided 

over  by  Robert  McCurdy,  president 
of  the  Pasadena  Tournament  of 
Roses  Committee. 
Owned  and  operated  by  Pacific 

Coast  Broadcasting  Co.,  of  which 
J.  Frank  Burke  Sr.  is  president  and 
general  manager,  KPAS  by  special 
temporary  FCC  authorization  went 
on  the  air  on  Feb.  18  [Broadcast- 

ing, Feb.  23].  It  will  continue  to 
operate  under  the  present  setup 
until  early  May  when  a  10,000-watt Western  Electric  transmitter  is  to 
be  installed.  Loyal  K.  King  is  ex- ecutive assistant  to  Mr.  Burke. 
John  L.  Akerman  is  commercial 
manager  of  KPAS,  with  C.  H. 
Leinhaas  program  and  production 
manager. 

Nutrition  Drive 

To  Include  Radio 

RADIO  will  play  an  important  part 
in  the  nationwide  educational  cam- 

paign to  be  launched  March  18 
under  the  joint  sponsorship  of  the 
Federal  Government  and  the  food 
industry  for  the  purpose  of  promot-j 
ing  a  national  nutrition  program] 
whose  final  details  are  now  being 
checked  by  the  Office  of  Defense 
Health  &  Welfare  Service,  Federal 
Security  Agencv. 

Although  detailed  information  of 
the  advertising  and  publicity  drive 
were  lacking  last  week,  it  is  under- 

stood that  television  may  also  be 
used,  especially  in  publicizing  the 
governmental  symbol  of  the  pro- 

gram, which  will  also  be  shown  on 
posters,  billboards  and  point-of- 
sale  display  material  in  addition 
to  its  inclusion  on  the  packages  and 
in  the  advertising  of  products  of 
participating  companies. 

Said  to  be  backed  by  a  Govern- 
ment appropriation  of  about  $1,- 

000,000  and  by  several  times  that 
amount  from  the  food  producers, 
the  campaign  will  stress  the  value 
of  a  balanced  diet  and  not  merely 
individual  foods.  A  set  of  "Official 
Nutritional  Food  Rules"  and  a list  of  certain  essential  foods  are 
understood  to  have  been  compiled, 
with  the  manufacturers  of  these 
foods  permitted  to  use  the  rules  in 
their  advertising. 

Details  of  the  plan,  reported  to 
be  based  on  long-term  advertising, 
are  being  worked  out  by  Harry 
Houghton,  merchandising  consult- 

ant to  the  office  of  Paul  V.  McNutt, 
Federal  Security  Administrator, 
and  John  Murphy,  public  relations 
director  of  the  Associated  Grocery 
Manufacturers  of  America. 

Walter  Damm  Is  Elected 

Victory  Council  Member 
ELECTION  of  Walter  J.  Damm, 
dii'ector  of  radio  operations  of  the 
Milwaukee  Journal,  to  membership 
on  Broadcasters  Victory  Council 
was  announced  last  Friday  at  a 
meeting  of  the  Council.  Mr.  Damm 
serves  as  representative  of  FM 
Broadcasters  Inc.,  having  been 
elected  to  the  presidency  of  that 
organization  at  its  annual  meeting 
last  week,  succeeding  John  Shep- 
ard  3d.  Mr.  Shepard  is  chairman 
of  BVC. 

Attending  the  meeting  were  Mr. 
Shepard;  George  B.  Storer,  Fort 
Industry  Co.  and  president  of  Na- 

tional Independent  Broadcasters, 
vice-chairman,  and  James  D. 
Shouse,  vice-president  of  Crosley , 
Corp.  in  charge  of  broadcasting, : 
representing  clear-channel  stations. 
John  E.  Fetzer,  WKZO,  Kalama- 

zoo, representing  the  NAB,  and 
Eugene  C.  Pulliam,  WIRE,  Indian- 

apolis, president  of  Network  Affili- ates Inc.,  were  unable  to  attend. 
BVC  serves  as  the  industry  liaison 
committee  on  war  activity,  repre- 

senting each  of  the  trade  groups 
in  broadcasting. 

Drawn  for  Broadcasting  by  Sid  Hix 

".  .  .  and  From  Overhead  Came  the  Constant  Drone  of 

Spitfires  and  P-JfOs!" 

Trimount  Commentary 

DOROTHY  THOMPSON'S  news commentaries  will  be  sponsored  by 
Trimount  Clothing  Co.,  New  York, 
for  Clipper  Craft  Clothes,  starting 
March  19  on  the  Blue  Network, 
Thursday,  8:45-9  p.m.  The  com- 

pany sponsored  Hillman  &  Clapper 
in  1941.  Agency  handling  the  ac- count is  Emil  Mogul  Co.,  N.  Y. 
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PAPER,  GLASS 

or 

WHAT  HAVE  YOU? 

The  nation's  growing  war  needs  are  already  pre- 

senting knotty  packaging  problems.  But  no  matter 

how  you  pack  your  product — in  paper,  glass,  or 

some  other  material  the  laboratory  has  yet  to  devise 

— WLW  will  continue  to  sell  it  with  increased  effectiveness  in  Ohio,  Indiana,  Ken- 

tucky and  West  Virginia. 

59.6%  of  our  commercial  time  is  devoted  to  products  sold  through  grocery  stores. 

The  thousands  of  dealers  throughout  our  widespread  area  who  make  or  break  your 

campaigns — war  or  no  war — have  repeatedly  shown  a  keen  enthusiasm  for  WLW  as 

a  merchandise-moving  influence.  Cooperation  with  WLW- advertised  products  has 

become  a  part  of  the  daily  business  routine  of  the  men  who  move  your  merchandise. 

THE     NATION'S     MOST     MERCHANDiSEABLE  STATION 
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•  Year  after  year  WKY  maintains  its 
decisive    lead    in    listener  preference. 
By  the  latest  Hooper  Station  Listen- 

ing Index    (December,  1941-January, 
1942)    WKY   continues    the    3    to  1 
choice  of  daytime  listeners  and,  in.  fact, 
has  more  listeners  morning,  afternoon 
and  evening  than  ALL  THREE  other 
Oklahoma     City     stations  combined! 
WKY,  on  this  account,  is  doing  the 
most    thorough,    effective    and  eco- 

nomical   job    for    advertisers    in  this 
market. 

OKLAHOMA  CITY 
OWNED  AND  Operated  by  The  Oklahoma  Puolishing  Co. 
The  Daily  Oklahoman  and  Times*The  Fakmek-Stockman 
KVOR,  Colorado  Springs  *  KL2,  Denver  ( AfiHiaicd  M£m(.) Represented   Nationally   by   the   Katz   Agency,  Inc 
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The  Weekly, Newsmagazine  of  Radio 

15c  the  Copy  $5.00  the  Year 

Canadian  &  Foreign    $6.00  the  Year 
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RED '  BARBER  broadcasts 

daily  BROOKLYN  DODGERS 
presented  by 

NEW  OLD  GOLD  Cigarettes 
Exclusive  on 

^^nce  again  those  amazing 
unpredictable  Dodgers  take  to 

the  field  to  pick  up  another 

pennant  in  1942! 

And  once  again  it's  the  fan's 
favorite,  "RED"  BARBER, 
broadcasting  every  game  —  at 

Ebbets  Field  and  away— as  only 

he  can. 

But  it's  a  new  station  this  year 
. . .  and  it  was  easy  for  Old  Gold 

to  pick  the  station  which  they 

knew  from  experience  would  do 
the  most  effective  selling  job. 

By  experience  we  mean  two 
solid  years  of  broadcasting  with 

continually  increasing  results. 

Maybe  America's  most  pow- 
erful independent  station  be- 

longs in  the  lead-off  spot  at 

the  top  of  your  station  line-up. 

1540  BROADWAY 
BRYANT  9-7800 

CHICAGO  OFFICE 
360  N.  MICHIGAN 
RANDOLPH  5254 

50,000 

WATTS 

1050 

KILOCYCLES 
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BUSINESS  AS  USUAL?  .  .  .  Hardly!  We'd  say  that  it's  a 

"topsy-turvy"  business,  at  best. 

Unprecedented  requirements  for  our  military  services  ...  as 

well  as  for  the  armies  and  navies  of  the  United  Nations  .  .  . 

have  transformed  our  normal  surpluses  into  acute  shortages. 

However,  despite  many  severe  curtailments,  our  regular 

clients  have  not  been  unduly  inconvenienced,  and  every  possible 

effort  is  being  made  to  continue  serving  them. 

You  can  fie/p  us  expedite  such  deliveries  by  scheduling  your 

requirements  for  the  future,  NOW  .  .  .  and  by  forwarding  pri- 

orities extension   certificates,  whenever  these    are  available. 

AMPEREX    ELECTRONIC  PRODUCTS 

79  WASHINGTON  STREET  BROOKLYN,  NEW  YORK 



SERVICE 

NOW,  in  wartime,  a  good  library  service  is 

more  essential  than  ever  before: 

You  are  on  the  air  more  hours,  particularly  early 

morning  and  after  midnight,  when  good  music  is  indispensable. 

Your  schedules  may  be  unsettled  or  broken  into,  and  a  library 

service  can  be  depended  upon  to  maintain  your  high  stand- 

ards of  programming. 

Your  staff  may  be  reduced,  and  when  every  man-minute  counts, 

the  simplified  filing  system,  which  only  a  good  library  service 

can  give  you,  will  enable  you  to  build  programs  and  locate 

and  assemble  discs  with  minimum  effort. 

'Keep  'em  spinning'^  and  you'll  keep  'em  smiling  with  the 

best  musical  entertainment  possible — your  library  service. 

360  N.  MICHIGAN  AVENUE 

CHICAGO,  ILLINOIS 
6404  HOLLYWOOD  BOULEVARD 

HOLLYWOOD,  CAL. 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications.  Inc.,  870  National  Press  Building.  Washington.  D.  C.  Entered  aa 



^^ail  from  Mo
ntreal 

Sales  for  you  right  here  •  • 

V.A-'I.  Daytime  Coverage 
f.  Vi^-.RY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

Every  mailbag  at  WWL  is  sprinkled  with  letters  from 

distant  fans  scattered  throughout  the  world.  We  don't 
merchandise  our  steady  listeners  in  Canada,  the  West 
Indies  or  Alaska. 

But  we  do  know  that  here  in  the  Deep  South,  the  domi- 

nant medium  is  the  powerful,  prestige-carrying  50,000 
watt  clear-channel  voice  of  WWL,  New  Orleans. 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  inc. 

BROAimSTING 
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\  Glass  i  Pc-TTSRy 

Buy  KFAB,  instead.  More  durable. 
Never  rusty.  A  shining  favorite  of 
men  and  women  listeners  in  the 
farm  areas  throughout  Nebraska 
and  her  neighboring  states.  Gives 
advertisers  priority  on  the  coin 
and  folding  lettuce  in  these  active 
markets.  KFAB  isn't  rationing  its 
time  . . .  yet.  But  better  call,  today. 

DON  SEARLE— Gen'l  Mgr. 

Ed  Petry  &  Co.,  Nat'l  Rep. 
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PROPAGANDA? 

lET'S  get  straight  on  this  matter  of 
propaganda. 

Too  few  of  us  know  what  it  is  and  too 

many  of  us  think  Nazi  propaganda  is  the 

only  propaganda. 

The  Axis,  has  changed  its  meaning  Hke 

that  of  censorship  to  mean,  infamous  Hes, 

half  truths,  and  products  of  vivid  imagina- 

tions of  fiendish  minds. 

So  when  one  hears  that  the  radio  stations 

in  America  are  "full  of  propaganda,"  the 
Fifth  Estate  becomes  at  once  the  object  of 

misunderstanding,  calumny  and  asper- 
sion. 

Propaganda,  as  any  dictionary  will  tell 

you,  is  nothing  else  in  the 

world  but  a  method  of 

spreading  a  particular  doc- 

trine or  system  of  principles. 

Thank  Heaven,  we  can  prop- 

agandize forever  about 

America,  Democracy  and 

the  American  way  of  life,  tell 

HARRY  L.  STONE,  Gen'l.  Mgr. 

absolute  whole  truths  and  never  be  able 

to  tell  all  of  the  many  advantages  of  the 

American  way  of  life. 

There  is  a  lot  that  can  be  said  about  this 

country  that  we  love  from  the  cradle  to  the 

grave,  and  Radio  is  going  to  tell  all  it  can. 

The  salient  factor  of  American  Propaganda 

is  that  our  truths  will  triumph  over  the  in- 

famous lies  of  the  Axis  war  lords,  com- 

pletely, giving  all  people  a  right  to  live  as 

free  men  and  women. 

The  difference  between  Nazi  propaganda 

and  American  propaganda  is  the  differ- 

ence between  Mein  Kampf  and  the  Bible. 

WSM  is  proud  that  as  a  part  of  the  great 

Fifth  Estate,  it  is  fostering  na- 

tional unity,  strength,  and 

courage  by  spreading  the 

principles  of  Democracy  and 

Americanism.  For,  without 

this  "propaganda,"  there 
would  be  no  unity  . . .  without 

Unity  no  Victory. 

NASHVILLE  .TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   AND   ACCIDENT    INSURANCE   COMPANY,  INC. 
NATIONAL  REPRESENTATIVES,  .EDWARD  PETRY  &  CO.,  INC. 
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TRY  THIS  INTRODUCTORY 

PACKAGE 

The  only  way  you  can  tell  what  network  radio  will  do 

for  you  is  to  try  network  radio. There  just  is  no  equivalent. 

But  it  doesn't  require  a  coast-to-coast  investment. 
By  making  your  network  radio  test  on  Columbia 

Pacific,  you  can  buy  an  actual  "introductory  package" 
of  network  radio — a  regional  network  which  closely 
mirrors  nationwide  conditions. 

At  the  right  are  the  reasons  why  the  West  will  give 

you  accurate,  dependable  answers  as  no  other  section 

can.  Study  them.  They  will  show  you  why  the  eco- 

nomical, the  practical  way  to  prove  out  network  radio 

is  to  "try  the  West,  then  add  the  rest." 
TRY  THIS  INTRODUCTORY  PACKAGE  ...  Coast 

network  radio  combines  these  eight  necessary  radio 

test  factors:  (1)  Top-calibre  production  from  Holly- 

wood, Western  production  center  for  all  networks. 

(2)  Western  networks  are  "basic,"  carry  all  coast- 
to -coast  programs.  Your  program  gets  true  network 

sequence  and  competition.  (3)  Western  listeners  are 

network-conditioned.  Your  radio  program  will  be 

judged  by  listeners  accustomed  to  the  best.  (4)  All 

listener  types.  Audiences  include  city,  farm  homes; 

class  and  mass  markets.  (5)  Measured  audiences. 

C.  E.  Hooper  counts  your  listeners.  (6)  No  outside 

CONFLICTS.  Other  regional  campaigns  do  not  pene- 

trate the  far  West.  (7)  Isolated  market.  Sales  areas 

are  sharply  defined.  (8)  Low  time  costs — only  one- 
tenth  of  full  coast-to-coast  rates. 

COLUMBIA    PACIFIC  NETWORK 

A  Division  of  the  Columbia  Broadcasting  System  •  Palace  Hotel,  San  Francisco— Columbia  Square, 

Los  Angeles  •  Represented  nationally  by  Radio  Sales,  New  York,  Chicago,  St.  Louis,  Charlotte 



*^920  CLUB" 

MANNER 

JpOR  the  third  successive  period,  the  bakers 

of  Enriched  Tip -Top  bread  have  renewed  their 

"membership"  as  a  920  Club  participant.  While 

this  may  be  impressive  as  a  success  story,  we 

admit  that  it  is  not  entirely  unique.  But  what  is 

extraordinary,  however,  is  the  magnitude  of  the 

response  which  leads  the  bakers  of  Enriched 

Tip-Top  bread  to  continue  to  be  a  920  Club 

regular.  This  low  cost  station  is  doing  a  major 

job  for  some  of  America's  leading  products  who 

consider  it  a  "discovery"  in  the  radio  field. 

They  are  learning  what  local  advertisers  have 

long  known  .  .  .  that  WORL  has  built  a  definite 

personality  that  makes  people  listen. 
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ONE    OF    A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    SONOVOX  SERVICE 

Introducing  GILBERT  WRIGHT^  inventor  of  Sonovox! 

How  true  it  is  that  man's  Fate  hangs  but  by  a  hair! 

Shaving  under  his  chin,  one  day,  Gilbert  Wright 

discovered  the  basic  acoustic  principal  that  led  to  his 

invention  of  Sonovox.  Thus  literally  "by  the  beard 

of  his  chin",  Gil  became  the  father  of  talking  and 

singing  sound — certainly  one  of  the  most  astounding 

developments  in  the  radio  world. 

"Astounding?"  Yes!  From  all  over  America  come 

indications  of  such  audience-reaction  as  you  have 

never  heard  before.    Distributors   of  Sonovox- 

advertised  products  are  writing  in  to  their  home 

offices  reporting  vastly-increased  sales,  and  begging 

for  information  about  Sonovox.  Dealers  are  putting 

receiving  sets  into  their  stores,  to  hear  the  Sonovox 

announcements.  Consumers  are  demanding  to  know 

what  this  new  radio-technique  is  all  about! 

Yes,  Gilbert  Wright  and  his  beard  have  certainly 

started  something!  If  you  want  to  know  all  the  facts, 

write  to  the  nearest  Free  &  Peters  office,  shown 

below.  An  audition  will  gladly  be  arranged  for  you. 

WRIGHT-SONOVOX.  INC 

CHICAGO  .  .    .  NEW  YORK  HOLLYWOOD 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 

CHICAGO:  i8oS.  Michigan 
Franklin  6373 

NEW  YORK:  247  Pari  Aie. Pliiza  5-4131  ^ 
SAN  FRANCISCO:  lu  Sutler             HOLLYWOOD:  1^12  N.  Gordon 

Sutter  4353                                     Gladstone  3949 
ATLANTA:  322  Pa/mfrB/£/«. 

Main  5667  , 
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Move  to  Revamp  NAB  Gets  Under  Way 

4th  District  Urges 

Board  to  Probe 

Activities 

FULL-SCALE  reorganization  of 
the  NAB,  which  may  involve  the 
future  status  of  its  president,  Ne- 

ville Miller,  as  well  as  other  head- 
quarter staff  officials,  is  being  ad- 
vocated by  a  formidable  group  of 

broadcasters  because  of  dissatisfac- 
tion over  the  trade  association's 

activities. 
While  veiled  hints  have  been 

given  for  several  months  about  a 
housecleaning,  the  first  tangible 
step  came  March  7,  when  the  4th 
District  NAB  meeting  at  Roanoke 
adopted  a  resolution  memorializing 
the  full  board  to  appoint  a  commit- 

tee to  study  the  management,  struc- 
ture, and  finances  of  the  trade  as- 

sociation, looking  toward  "greater 
unity,  economy  and  efficiency." The  full  board  meets  in  New 
York  this  Thursday  and  Friday 
(March  19-20)  and  will  consider 
the  resolution,  among  other  things. 

Defense  Problem 

Industry  unrest  over  NAB  lead- 
ership has  been  manifest  since  the 

last  NAB  convention  in  St.  Louis, 
which  resulted  in  an  open  break 
between  Mr.  Miller,  FCC  Chair- 

man James  Lawrence  Fly  and  other 
leading  industry  figures.  Since 
then,  Broadcasters'  Victory  Coun- 

cil was  formed,  made  up  of  repre- 
sentatives of  each  of  the  trade 

groups  in  broadcasting,  for  the 
avowed  purpose  of  rehabilitating 
industry  relations  with  Govern- 

ment during  the  war  emergency. 
Mr.  Miller,  on  the  premise  that 

only  "practical  broadcasters" 
should  serve  on  the  council,  was 
excluded  from  membership,  with 
the  NAB  represented  by  John  E. 
Fetzer,  WKZO,  Kalamazoo,  as 
chairman  of  the  trade  association's 
Defense  Committee. 

Proponents  of  full-scale  reorgan- 
ization propose  to  crystallize  their 

plans  at  the  forthcoming  NAB  con- 
vention in  Cleveland,  May  11-14. 

Mr.  Miller  is  under  contract  until 
June  30,  1944,  his  term  having  been 
extended  one  year  at  each  of  the 
last  two  conventions. 

It  is  an  open  secret  that  Mr.  Fly 
1  favors  a  reorganization  of  the 
NAB.  Moreover,  he  endorsed  the 

creation  of  the  Broadcasters'  Vic- 
tory Council,  which  in  some  quar- 
ters was  regarded  as  a  rebuff  to 

NAB. 
BVC,  headed  by  John  Shepard 

3d,  president  of  the  Yankee  Net- 
work, is  regarded  as  an  interim  or- 

ganization to  cover  the  Washing- 
ton regulatory  front  until  the  re- 

organization is  effected.  Mr.  Shep- 
ard has  publicly  stated  that  BVC 

will  be  dissolved  if  the  reorganized 
NAB  meets  the  requisities  pre- 

scribed by  the  Council. 
Those  who  foster  the  NAB  house- 

cleaning,  along  broad  lines,  urge : 

1.  That  the  major  networks 
be  relegated  to  associate  rather 
than  active  membership  and 
that  no  network  executive,  em- 

ploye or  official  be  permitted  to 
serve  on  the  board  of  directors. 

2.  That  new  leadership  be  in- 
fused in  the  NAB,  probably 

through  restoration  of  a  practi- 
cal broadcaster  as  president. 

3.  That  economies  be  effect- 
ed in  NAB  operation  with  cer- 

tain of  its  present  activities 
discontinued. 

4.  That  experienced  "legis- 
lative counsel"  be  retained  to 

handle  Congressional  contacts 
and  other  Washington-front 
activities. 

5.  That  the  association  be 
streamlined  and  placed  on  a 
war  footing,  with  non-essen- 

tial peacetime  pursuits  elimi- nated. 

Purported  network  domination 
of  the  NAB,  repeatedly  attacked  by 
Chairman  Fly,  is  one  of  the  key- 

notes of  the  reorganization  cru- 
sade. NBC  already  has  expressed 

its  willingness  to  accept  associate 
rather  than  active  membership. 
CBS,  on  the  other  hand,  has  main- 

tained that  networks  are  entitled 
to  active  membership  because  of 
their  important  status  in  the  in- dustry. 

MBS,  third  of  the  national  net- 
works, has  been  at  loggerheads 

with  the  NAB  since  before  the  St. 
Louis  convention  episode,  and  many 
of  its  important  affiliates  already 
have  dropped  out  of  the  associa- 

tion. It  has  repeatedly  disclaimed 
NAB's  position  as  industry  spokes- 

man, asserting  that  the  NAB  has 
never  represented  the  interests  of 
MBS  affiliates.  This  stemmed  from 

NAB's  opposition  to  the  so-called 
network-monopoly  rules,  now  in 
litigation. 

Support  for  NAB 
Despite  the  move  toward  reor- 

ganization, with  President  Miller 
in  the  center  of  the  controversy, 
there  is  strong  industry  sentiment, 
particularly  in  the  less  populous 

Taylor  Takes  Victory  Council  Post 

Texan  Assists  Shepard 

As  Capital  Liaison 
For  Groups 

IMPLORED  by  both  industry  and 
Government  figures  to  pitch  in,  O. 
L.  (Ted)  Taylor,  president  and 
general  manager  of  the  Taylor- 
Howe-  Snowden  stations  in  Texas, 
arrived  in  Washington  last  Friday 
to  become  executive  secretary  of 
Broadcasters  Victory  Council,  a 
coalition  of  industry  trade  groups 
set  up  to  maintain  liaison  with  the 
Government. 

Mr.  Taylor,  a  director  of  the 
NAB  and  a  member  of  its  execu- 

tive committee,  fills  a  post  created 
by  the  Council  upon  its  formation 
last  January.  He  will  serve  with 
John  Shepard  3d,  Council  chair- 

man, and  remain  on  the  Washing- 
ton scene  for  three  weeks  each 

month.  Mr.  Shepard,  who  has  been 
in  Washington  since  formation  of 
the  Council,  intends  to  spend  one 
or  two  days  a  week  there,  devoting 
the  balance  of  his  time  to  directing 
the  affairs  of  the  Yankee  Network, 
of  which  he  is  president. 

Supporter  of  NAB 
A  strong  proponent  of  NAB  as 

the  single  industry  trade  associa- 

tion, Mr.  Taylor  was  prevailed  upon 
to  accept  the  BVC  appointment  in 
the  interest  of  the  industry.  He 
is  for  certain  changes  in  the  by- 

laws of  the  NAB  at  the  NAB  Cleve- 
land convention  in  May. 

In  addition  to  Messrs.  Shepard 
and  Taylor,  BVC  members  are 
George  B.  Storer,  Fort  Industry 

New  BVC  Executive 

O.  L.  TAYLOR 

Co.,  vice-chairman,  and  president 
of  NIB,  who  originally  proposed 
the  Council;  James  D.  Shouse, 
Crosley  Corp.  vice-president,  repre- 

sentative of  the  Clear  Channel 
Broadcasting  Service;  John  E. 
Fetzer,  WKZO,  Kalamazoo,  NAB 
director  and  chairman  of  its  Na- 

tional Defense  Committee,  NAB 
representative;  Eugene  C.  Pulliam, 
WIRE,  Indianapolis,  president  of 
Network  Affiliates  Inc.;  Walter  J. 
D  amm,  WTMJ,  Milwaukee,  presi- 

dent of  FM  Broadcasters  Inc. 

Mr.  Taylor,  it  is  understood,  was 
urged  by  members  of  BVC  to  take 
over  the  executive  secretaryship. 
He  will  serve  without  salary,  as 
does  Mr.  Shepard. 
Gene  Howe,  chairman  of  the 

board  of  the  four-station  chain  and 
four  newspapers  owned  by  the 

group,  authorized  Mr.  Taylor  to  as- 
sume the  post  and  take  a  tempo- 

rary leave  of  absence  from  the  or- 
ganization, it  is  understood.  Sta- 

tions in  the  group  are  KGNC, 
Amarillo;  KTSA,  San  Antonio; 
KFYO,  Lubbock;  KRGV,  Weslaco. 

Mr.  Taylor  has  been  active  in 
NAB  affairs  virtually  since  he  first 
became  interested  in  radio  in  1934. 
He  became  president  of  the  Texas 

(Continued  on  page  5i) 
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NAB  Should  Be  Converted  to  Wartime  Basis— Editorial 

IT  IS  UNFORTUNATE  that  the  NAB  must 
undergo  a  stem-to-stern  housecleaning  in 
these  tense  times.  Nothing  can  be  gained  by 
rehashing  the  provocations  that  make  a  change 

necessary.  There's  anything  but  unity  in  the 
industry.  Without  a  reorganization,  the  result 
can  be  all  but  fatal. 

In  many  ways  the  NAB  has  done  a  good  job. 
Copyright,  for  example.  But  it  lacks  recogni- 

tion in  certain  quarters  in  Washington.  Per- 
sonal animosities  have  superseded  best  indus- 

try interests.  FCC  Chairman  James  Lawrence 
Fly,  who  also  sits  as  chairman  of  the  war- 
born  Defense  Communications  Board,  has  in 
effect  refused  to  recognize  NAB  President 
Neville  Miller  as  the  industry  spokesman.  Such 
a  situation,  in  wartime,  is  untenable. 

We  do  not  condone  Mr.  Fly's  actions  or 
attitudes.  Nor  do  we  condemn  Mr.  Miller.  His 
entire  energies  since  he  took  office  in  1938  as 

the  NAB's  first  paid  president  have  been  di- 
rected to  defense  of  the  industry  against  undue 

regulatory  encroachments.  The  fact  remains, 
however,  that  the  NAB  as  now  constituted  is 
persona  non  grata  in  important  Washington 
quarters.  It  is  no  secret  that  certain  industry 

interests,  in  the  light  of  the  war,  have  found 
it  expedient  to  alter  their  positions  toward  Mr. 
Fly,  new  legislation  and  the  NAB. 

Since  the  ill-starred  NAB  convention  in  St. 

Louis  last  year  there  has  been  an  ever-widen- 
ing breach  in  the  industry.  A  rash  of  new  trade 

groups  has  broken  out.  Chairman  Fly  has  fos- 
tered anti-NAB  activity — properly  or  not. 

The  industry  would  have  suffered  even  worse 
had  it  not  been  for  the  formation  of  Broad- 

casters Victory  Council.  It  has  supplanted 
NAB  in  maintaining  official  liaison  with  the 
war  agencies.  Because  Chairman  Fly  likes 
BVC,  and  dislikes  NAB,  the  latter  has  been 
able  to  keep  things  moving. 

BVC  an  Interim  Expedient 

The  BVC  is  serving  as  a  voluntary  interim 
organization  until  NAB  is  reorganized.  Chair- 

man John  Shepard  3d,  avowedly  a  pro-NAB, 
single-trade-association  man,  volunteered  to 
take  over  the  chairmanship.  Now  0.  L.  (Ted) 

Taylor,  a  member  of  the  NAB  board  and  ex- 
ecutive committee,  and  an  outspoken  opponent 

of  rump  movements  in  the  industry,  has  taken 
leave  from  his  Texas  stations  to  serve  as  execu- 

tive secretary  of  BVC.  A  majority  of  the  mem- 

bers of  BVC  are  serving  with  the  conviction 
that  the  organization  should  not  remain  perma- 

nent, but  that  the  industry  must  have  new 
leadership  in  Washington. 

The  NAB  board  meets  in  New  York  this 
week.  It  will  consider  the  resolution  of  the  4th 
NAB  district  that  the  management,  structure 
and  finances  of  NAB  be  studied  looking  toward 

"greater  unity,  economy  and  efficiency".  It 
probably  will  order  the  study,  with  action  at 
the  Cleveland  convention  or  sooner. 

Now  more  than  ever  before  radio  must  have 

wise  leadership.  The  NAB  should  be  stream- 
lined and  placed  on  a  wartime  basis.  There 

should  be  post-war  planning  for  radio,  just  as 
there  is  post-war  planning  for  Government. 
There  will  be  FM,  television  and  other  new 
services  after  the  war.  And  there  will  be  a  new 
economic  order. 

Commission  members  and  chairmen  come 

and  go.  It  won't  always  be  this  way.  But  radio, 
under  efficient  leadership  and  management, 

will  remain.  Radio  has  been  fighting  wind- 
mills since  St.  Louis.  The  facts  are  clear.  The 

job  can  be  done  at  Cleveland  in  May. 

areas,  for  continued  support  of  the 
NAB  as  at  present  constituted. 
This  has  been  reflected  in  repeated 
actions  of  the  NAB  district  meet- 

ings, pledging  support  to  the  as- 
sociation and  giving  Mr.  Miller  a 

vote  of  confidence. 
The  highly  successful  campaign 

waged  by  Mr.  Miller  in  the  copy- 
right battle  since  he  assumed  office 

in  1938  has  won  the  plaudits  of 
rank  and  file  broadcasters,  and 
even  those  now  fostering  reorgani- 

zation concede  that  the  almost  im- 
possible was  achieved  in  subjugat- 

ing ASCAP  and  in  building  Broad- 
cast Music  Inc.  as  a  topflight  com- 

petitor in  the  music  field. 
Some  conversation  has  centered 

around  buying  out  Mr.  Miller's 
present  contract  should  the  mem- 

bership, at  the  forthcoming  Cleve- 
land convention,  decide  on  a  com- 
plete reorganization  which  would 

entail  new  leadership  and  possibly 
the  return  of  a  broadcaster-presi- 
dent. 

Opposition  Lines  Forming 

With  the  die  cast  by  virtue  of  the 
4th  District  resolution,  opposition 
lines  are  expected  to  be  formed 
quickly.  There  are  those  in  the  in- 

dustry who  feel  that  Chairman  Fly 
has  insinuated  himself  into  purely 
industry  affairs  without  proper 
basis.  Even  though  he  admittedly 
has  personal  grievances  with  Mr. 
Miller  because  of  the  St.  Louis  in- 

cident and  with  certain  network  of- 
ficials because  of  the  chain-monop- 

oly regulations,  this  school  feels  he 
has  no  right  to  foster  reorganiza- 

tion of  the  trade  association  or  to 
advise  and  counsel  on  matters 
other  than  the  purely  regulatory 
aspects  of  the  FCC's  work. 

The  resolution  adopted  at  Roa- 

noke was  drafted  by  a  committee 
of  representative  broadcasters  and 
approved  in  executive  session.  The 
discussion,  it  is  understood,  cen- 

tered around  Mr.  Miller's  difficul- 
ties in  dealing  with  certain  Wash- 

ington officials,  notably  Chairman 
Fly,  a  proposed  increase  in  the 
NAB  budget  from  approximately 
$250,000  to  some  $300,000  for  the 
current  year,  and  the  status  of  cer- 

tain staff  executives  of  the  NAB. 

Contract  Renewal 

Several  broadcasters,  it  is  re- 
ported, freely  express  the  view 

that  in  trade  association  work  top 
officials  outlive  their  usefulness. 
The  cycle  usually  runs  two  or  three 
years,  it  was  pointed  out.  Mr. 
Miller,  the  industry's  first  paid 
president,  was  retained  in  1938.  A 
lawyer  by  profession,  he  earned  a 
national  reputation  as  Louisville's 
"flood  mayor". 

Mr.  Miller  was  appointed  for  a 
three-year  term.  At  the  San  Fran- 

cisco convention  in  1940,  however, 
his  term  was  extended  from  1942 
until  1943,  with  an  increase  in  sal- 

ary from  $25,000  per  year  to 
$35,000  per  year,  plus  $5,000  in 
allowances.  At  the  ill-fated  St. 
Louis  convention,  his  term  again 
was  extended  until  1944,  with  the 
same  salary. 
The  resolution  adopted  at  the 

Roanoke  meeting  reads: 

"Resolved,  it  is  the  sense  of 
the  4th  District  membership 
assembled  at  Roanoke,  Va.,  on 
March  7,  1942,  that  the  Board 
of  Directors  of  the  NAB  im- 

mediately appoint  a  committee 
to  make  a  study  of  the  man- 

agement, structure  and  finan- 
ces of  the  NAB,  looking  toward 

greater  unity,  economy  and  ef- ficiency. 

UP  EARLY  and  late  for  commer- 
cial broadcasts,  Norman  Ross,  an- 

nouncer of  WMAQ,  Chicago,  sand- 
wiches air  patrol  duty  over  the 

Chicago  Loop  north  to  the  Illinois- 
Wisconsin  line  along  Lake  Michi- 

gan. Ross,  a  former  Olympic 
swimming  champ  and  aerial  acro- batics instructor  in  the  last  World 
War,  has  been  appointed  command- 

er of  Squadron  I  of  the  Civil  Air 
Patrol  in  Illinois  of  about  100  ci- 

vilian pilots  in  the  Evanston  area. 

"And  be  it  further  resolved, 
that  the  committee  make  its 

report  setting  forth  its  recom- mendations in  detail  to  the 

membership  at  the  1942  Cleve- 

land convention." 
Advance  Discussion 

The  preponderant  view  on  BVC 
is  for  reorganization  of  the  NAB, 
rather  than  its  dissolution.  Mr. 
Shepard  already  has  announced 
that,  in  compliance  with  NAB  by- 

laws, a  proposed  amendment  to  the 
bylaws  regarding  qualification  for 
membership  will  be  dispatched  to 
all  stations  30  days  in  advance  of 
the  Cleveland  convention,  or  by 

April  11. 
Basically,  the  plan  is  to  propose 

that  no  employe  or  officer  of  a  na- 

tional network  be  eligible  to  serve 
on  the  board,  with  the  networks 
themselves  relegated  to  associate 
membership  along  vdth  station  rep- 

resentatives, transcription  compa- 
nies, manufacturers  and  other  non- 

independent  station  operators.  Pre- 
sumably, managed  and  operated 

stations  of  the  networks  would  be 

eligible  for  active  membership.  Di- 
rectors of  networks,  as  distin- 

guished from  officers  and  employes, 
might  be  qualified  for  directorships 
on  NAB. 

Before  the  full  NAB  board  of  26 
members  meets  in  New  York  this 

week,  the  wires  will  burn  on  the  re- 
organization proposal.  As  in  the 

past,  certain  board  groups  are  ex- 
pected to  meet  in  advance  the  regu- 

lar session  to  devise  their  plans. 
Membership  of  BVC  is  prepon- 

derantly in  favor  of  retention  of 
the  NAB  structure,  but  with  a  re- 

organization. All  of  its  members  do 
not  agree,  however,  on  the  degree 
of  reorganization  deemed  essential. 
All  are  agreed  that  a  more  amica- 

ble relationship  should  exist  be- 
tween Government  and  the  indus- 

try and  that  as  things  stand  now, 
this  cannot  be  accomplished  with 

the  present  organization  of  the  as- 
sociation unless  there  are  unfore- 

seen changes  on  the  FCC. 
In  addition  to  Mr.  Shepard,  who 

favors  retention  of  a  reorganized 
NAB,  Messrs.  James  D.  Shouse, 
WLW-WSAI,  Cincinnati;  John  E. 
Fetzer,  WKZO,  Kalamazoo,  and  O. 
L.  (Ted)  Taylor,  KGNC,  Amarillo, 
are  proponents  of  a  reorganized 
NAB.  All  three  are  NAB  directors. 

Mr.  Taylor  became  executive  sec- 
retary of  the  BVC  on  an  interim 

basis  last  week. 
George  B.  Storer,  president  of 

the  Fort  Industry  Co.,  who  was  pri- 
{Continued  on  page  53) 
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Renewals  Brighten  Network  Prospects 

Fewer  Cancellations  by 

Sponsors;  Gains  in 

Spot  Noted 
CHANGES  in  the  network  pictures 
took  a  more  optimistic  turn  last 
week,  with  a  total  of  seven  renew- 

al contracts  and  a  small  number  of 
cancellations  due  for  the  most  part 
to  the  end  of  seasonal  campaigns 
rather  than  to  wartime  rationing. 
NBC  reported  the  largest  in- 

increase  in  business,  together  with 
sponsorship  of  I>r.  /.  Q.  by  Vick 
Chemical  Co.  April  6,  the  week 
after  the  former  Dr.  I.  Q.  sponsor, 
Mars,  Inc.,  relinquishes  the  show. 
Vick  is  currently  sponsoring  The 
Nicholls  Family  of  Five  on  NBC, 
but  will  give  us  that  program  for 
its  cold  remedies  at  the  end  of  the 
cold  season  in  March,  probably  pro- 

moting its  vitamin  products  on 
Dr.  I.  Q. 

Many  Renewals 
General  Mills  this  week  is  re- 

shuffling its  serial  programs  on 
NBC,  moving  Hymns  of  All 
Churches  and  Betty  Crocker  from 
CBS  to  NBC  to  fill  out  the  2-3  p.m. 
period  Monday  to  Friday  with 
Light  of  the  World,  Arnold  Grimm's 
Daughter  and  Guiding  Light. 

Renewals  on  NBC  included  Cud- 
ahy  Packing  Co.,  Helpmate,  for  52 
weeks,  through  Blackett-Sample- 
Hummert;  International  Salt  Co., 
Wifesaver,  for  13  weeks,  through 
J.  M.  Mathes  Inc.;  Bell  Telephone 
System,  Telephone  Hour,  52  weeks, 
through  N.  W.  Ayer  &  Son;  Gen- 

eral Foods  Corp.,  which  plans  to 
continue  Coffee  Time,  with  Fanny 
Brice  and  Frank  Morgan,  through 
the  summer,  instead  of  taking  the 
program  off  for  a  13-week  vaca- 

tion as  in  the  past.  On  June  4, 
General  Foods  will  promote  Post 
Toasties  on  the  program  instead 
of  Maxwell  House  Coffee,  product 
affected  by  the  canning  restric- 

tions. Agency  is  Benton  &  Bowles. 
Another  seasonal  advertiser, 

Sloan's  Liniment,  which  sponsors 
Gang  Busters  on  the  BLUE,  will 
reach  the  end  of  its  contract  April 
3  and  will  discontinue  the  pro- 

gram. Pan-American  Coffee  Bu- 
reau also  plans  to  go  off  the  BLUE 

April  5  with  its  series  of  talks  by 
Mrs.  Roosevelt,  but  will  probably 
continue  using  radio  for  the  iced 
coffee  season  with  a  campaign  of 
spot  announcements  on  8  or  10 
stations,  according  to  Buchanan  & 
Co.,  the  agency. 

Although  General  Foods  will  re- 
place We,  the  People  with  Duffy's Tavern  March  17  on  CBS  in  the 

interest  of  Sanka  Coffee,  another 
client  of  Young  &  Rubicam,  Gulf 
Oil  Co.,  was  reported  last  week  to 
be  interested  in  continuing  the 

;  former  show  on  CBS. 
April  1,  Lever  Bros.  Co.  is  tak- 

ing the  Meet  Mr.  Meek  program 
out  of  the  Wednesday  8-8:30  p.m. 
period  on  CBS  but,  according  to 
its  agency,  Ruthrauff  &  Ryan,  has 
not  yet  decided  whether  it  will 
relinquish  the  time  or  fill  it  vnth. 
a  new  program. 

Mutual  received  one  renewal  last 
week  when  Gospel  Broadcasting 

Assn.  signed  a  year's  contract  for 
its  Sunday  evening  Old  Fashioned 
Revival.  A  rumored  war  casualty 

may  be  the  MBS  Bulldog  Drum- 
mond  series,  which  is  reported  leav- 

ing the  air  March  22  because  of 
the  wool  shortage  affecting  its 
sponsor,  Howard  Clothes.  This  was 
not  confirmed  by  the  agency,  Red- 
field-Johnstone. 

Dried  Soups  Progress 

Progress  in  the  field  of  dehydrat- 
ed soups  was  reported  last  week 

by  Thomas  J.  Lipton  Inc.,  which 
stated  that  its  subsidiary,  Conti- 

nental Foods  Inc.,  has  shown  such 
an  increase  in  the  sale  of  its  dried 
soup  that  further  expansion  is 
planned  for  1942  in  the  field  of  ad- 

vertising, although  no  definite 
plans  have  been  announced  as  yet. 
The  product  has  been  promoted  oc- 

casionally with  announcements  on 
the  CBS  Bright  Horizons  show, 
sponsored  by  Swan  Soap,  through 
Young  &  Rubicam. 

G.  Washington  Coffee  Refining 
Co.,  which  produces  both  dehydrat- 

ed broth  and  soup,  already  is  using 
radio  for  the  products.  Since  last 
fall,  it  has  sponsored  Marjorie 
Mills,  on  the  Yankee  Network, 
Nancy  Craig,  on  WJZ,  New  York, 
and  June  Baker  on  WGN,  Chicago, 
for  its  broth,  and  since  the  first  of 
the  year,  has  started  an  intensive 
campaign  in  Philadelphia  for  its 
dried  coffee,  including  Lawyer  Q, 
half-hour  weekly  program  testing 
on  WCAU ;  one-minute  Yiddish  an- 

nouncements on  WDAS,  and  Ruth 
Wiles'  program  on  KYW. 

In  anticipation  of  the  tin  short- 
age. General  Foods  in  its  annual 

report,  stated  that  Maxwell  House 
began  packing  a  portion  of  its  pro- 

duction in  glass  jars  in  July,  1941, 
and   since   then   additional  glass 

packing  lines  have  been  installed. 
GF  also  is  continuing  to  seek  var- 

ious suitable  substitute  packaging 
materials  for  its  products,  having 

also  developed  in  1941  such  a  sub- 
stitute as  domestic  emulsifiers  to 

replace  Japanese  wax  and  for  do- 
mestic perfumes.  These  are  used 

in  Latina  and  LaFrance,  GF  laun- 
dry aids,  the  report  says. 

Gain  in  Spot  Accounts 
NBC's  national  spot  and  local 

sales  during  the  first  two  months 
of  1942  has  reported  a  "healthy  in- 

crease", according  to  James  V.  Mc- 
Connell,  manager  of  that  division, 
who  stated  that  "greater  expendi- 

tures may  be  expected  for  adver- 
tising new  packaging  as  well  as 

products  which  are  being  brought 
out  as  substitutes  for  others  af- 

fected by  priorities. 
"There  is  a  noticeable  increase 

in  time  sales  to  strictly  local  ac- 
counts. Local  payrolls  are  higher 

than  ever  before  with  the  result 
that  the  lower  income  bracket  will 
this  year  be  able  to  afford  many 
purchases  that  they  have  been  un- 

able to  make  in  previous  years  .  .  . 
Considering  the  flexibility  of  spot 

radio,  present  advertisers  will  con- tinue to  look  to  it  as  an  essential 
medium  and  schedules  from  news 
sources  give  every  indication  of 
being  sufficient  to  offset  any  casual- 

ties resulting  from  priorities." 
In  line  with  Mr.  McConnell's  ob- 

servations on  the  "flexibility"  of 
spot  radio,  all  spot  business  seems 
to  be  on  the  upturn,  although  con- 

tracts are  being  signed  on  a  short- 
er term  basis.  National  Biscuit 

Co.,  for  instance,  which  starts  a 
spot  campaign  for  NBC  Bread 
March  16  in  20  markets,  is  signing 
all  schedules  on  13-week  clauses, 
while  last  year  the  company  placed 
26-week  contracts  for  a  similar 
campaign. 

Pacific  Coast  Placements  Rise 

As  Listening  Expands  Sharply 

Sponsors  Take  Advantage  of  Payroll  Increases  To 

Use  Both  Network  and  Spot  Schedules 
RADIO  LISTENING  on  the  West 
Coast  took  an  impressive  upward 
turn  in  the  two  months  following 
the  Jap  attack  on  Pearl  Harbor, 
according  to  figures  compiled  by 
Robert  McAndrews,  NBC  western 
division  sales  promotion  manager, 
from  the  C.  E.  Hooper  Inc.  sur- vey. 

Daytime  listening  audiences 
showed  a  20%  increase  for  Jan- 

uary and  February,  1942,  over  No- 
vember, 1941,  according  to  Mc- 

Andrews.  Nighttime  audiences 
showed  a  10%  rise  for  the  same 

period. He  pointed  out  that  17  news 
commentary  programs  included  in 
the  survey  showed  an  increase  in 
listeners,  only  one  dropping  below 
pre-war  figures.  The  daytime  aver- 

age rating  of  news  and  comment 
shows  was  up  28%  over  the  rat- 

ing of  November,  last  year,  accord- 
ing to  the  all-network  survey. 

More  Funds  for  Radio 
This  increased  listener  interest 

does  not  mean  that  the  West  Coast 
population  for  the  most  part  is 
huddled  in  its  homes,  afraid  to 
venture  out  to  work,  shop  or  play, 
as  is  widely  held  in  some  quar- 

ters. On  the  contrary,  as  with  prac- 
tically all  thriving  areas  of  the 

country,  war  industry  is  playing  a 
stellar  role  in  the  accelerated  pace 
of  Pacific  Coast  prosperity.  Pacific 
Coast  people  are  working  more 
hours.  They  are  also  earning  and 
spending  more  money. 

As  result,  hard-headed  business 
men  are  "cashing  in"  on  that  pros- 

perity, thereby  intensifying  their 
{Continued  on  page  i8) 

Mr.  Cote 

Wentworth  Leaves 

Disc  Business  to 

Aid  in  War  Effort 

Sells  Interest  to  Cote  Who 

Is  Secretary-Treasurer 
RALPH  C.  WENTWORTH,  presi- 

dent of  Lang-Worth  Feature  Pro- 
grams and  partner  of  this  com- pany and  its  affiliated  corporations, 

has  resigned  from 
the  organization 
and  has  sold  his 
stock  interest  to 

Emile  Cote,  well- 
known  musical  di- 

rector. Mr.  Went- worth stated  that "the  motivating 

factor  in  this  has 

been  my  keen  de- sire, which  has 

grown  progres- sively since  Dec.  7,  to  have  at  least 

some  minor  part  in  the  war  effort." 
C.  O.  Langlois,  partner  with  Mr. 

Wentworth  in  the  transcription 
business,  becomes  president  of 
Lang-Worth  Feature  Programs  and 
continues  to  serve  in  that  capacity 

with  Langlois  &  Wentworth  and 
Lang-Worth  Publications.  Mr.  Cote 
becomes  a  full  partner  in  the  firm, 

with  the  title  of  secretary-treasur- 
er of  the  three  corporations,  which 

will  continue  operations  under 
their  original  names. 

Cote  Heads  Production 

In  announcing  the  new  partner- 

ship, Mr.  Langlois  said:  "Lang- worth  will  continue  to  function  in 
exactly  the  same  capacity  as  it 
has  in  the  past.  The  firm  of  Lang- 

lois &  Wentworth  will  renew  its 
original  function  as  a  program  pro- 

ducing organization  for  advertis- ers and  their  agenices.  Mr.  Cote 
will  take  over  all  production  work 
and  the  staff  will  be  broadly  ex- 

panded to  give  him  all  the  assis- 
tance he  needs  in  the  way  of  con- 

tinuity writers  and  production 

men." 

A  radio  veteran  of  nearly  20 

years  standing,  Mr.  Wentworth  be- gan his  career  in  broadcasting  as 
an  announcer  for  WEAF,  New 

York,  in  1924.  He  was  also  associ- 
ated with  CBS  and  was  active  in 

the  agency  end  of  radio  before  en- 
tering the  transcription  field  some 

seven  years  ago. 

In  announcing  his  withdrawal 
from  active  participation  in  the 

industry,  he  stated:  "I  was  lucky 
enough  in  1924  to  get  a  job  in  the 
broadcasting  business  and  I  have 
been  at  it  continuously  ever  since. 
I  am  rather  afraid  that  the  habit  of 
broadcasting  is  going  to  be  difficult 
to  break  and  whether  or  not  I  suc- 

ceed is  still  problematical.  However, 
until  we  are  through  this  war 
period  I  do  want  to  at  least  offer 
my  services  to  the  country  in  any 

capacity  in  which  they  can  be  used." 
Mr.  Cote  has  been  an  "associate 

without  portfolio"  with  Lang- 
Worth  and  directed  the  first  vocal 
programs  for  the  library  service. 
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Fly  Opposes  Probe  at  House  Hearing 

Rules  Committee  Plans 

Further  Study  of 
Cox  Measure 

WITH  hearings  already  definitely 
slated  to  begin  April  14  before  the 
House  Interstate  &  Foreign  Com- 

merce Committee  on  revision  of  the 
Communications  Act,  the  House 
Rules  Committee  currently  is  con- 

sidering the  Cox  Resolution  for  an 
inquiry  into  the  FCC  and  its  per- 

sonnel. Rep.  Cox  (D-Ga.)  confi- 
dently predicted  last  week  his  pro- 

posal would  be  reported  favorably, 
with  likelihood  of  concurrent  in- 

vestigations in  the  House. 

Fly  Takes  Stand 

Amid  charges  that  the  FCC  is 
shot  through  with  staff"  members 
having  Communistic  leanings,  the 
important  House  Rules  Committee 
last  Thursday  opened  its  pre- 

liminary hearing  on  the  Cox  reso- 
lution. FCC  Chairman  James 

Lawrence  Fly,  accused  by  Rep.  Cox 
of  seeking  to  "Federalize  communi- 

cations", himself  took  the  stand  to 
oppose  the  resolution  but  did  not 
complete  his  testimony.  He  is  ex- 

pected to  appear  again  Tuesday 
(March  17)  after  which  the  Com- 

mittee will  be  called  upon  to  act  on 
the  Cox  proposal. 

The  House  Interstate  &  Foreign 
Commerce  Committee,  entrusted 
with  radio  legislation,  last  Wednes- 

day announced  it  would  begin  hear- 
ings on  the  Sanders  Bill  (HR-5497) 

on  April  14.  The  measure  would  re- 
write the  Communications  Act  and, 

among  other  things,  set  up  two  au- 
tonomous divisions  of  three  mem- 

bers each,  one  to  handle  broad- 
casting and  related  services  and  the 

other  common  carriers.  The  chair- 
man would  become  the  administra- 
tive officer,  with  no  regular  divi- 
sion vote. 

Initially  the  FCC  majority  had 
opposed  the  Sanders  measure  but 
after  introduction  of  the  Cox  Reso- 

lution on  Feb.  2,  went  all  out  in 
opposition  to  that  and  was  inclined 
to  accept  the  Sanders  Bill  as  the 
lesser  of  two  evils. 

Rep.  Cox's  measure  (HRes-426) 
proposes  a  five-man  select  commit- 

tee to  be  named  by  the  Speaker  to 
investigate  the  organization,  per- 

sonnel and  activities  of  the  FCC 
and  to  determine  whether  the  Com- 

mission "is  acting  in  accordance 
with  the  law  and  public  interest". 
A  committee  counsel  would  be 

named,  along  with  a  staff"  of  in- 
vestigators, with  witnesses  and 

records  to  be  subpoenaed.  It  would 
be  a  full-scale  investigation  rather 
than  a  legislative  inquiry  as  pro- 

posed under  the  Sanders  Bill. 
Chairman  Lea  told  BROADCASTING 

last  Thursday  that  he  expected 
representatives  of  the  Federal  Com- 

munications Bar  Assn.  to  be  the 
first  witnesses  before  the  commit- 

tee when  hearings  begin  April  14. 
The  association  endorsed  rewriting 
of  the  Communications  Act  of  1934 
and  certain  of  its  proposals  were 
incorporated  in  the  pending  legis- 

lation offered  by  Rep.  Sanders  CD- La.). 

It  is  expected  that  Judge  E.  O. 
Sykes,  former  chairman  of  the 
FCC  and  now  a  practicing  radio 
attorney,  will  appear  as  one  of  the 
first  witnesses  as  president  of  the 
bar  association.  Herbert  M.  Bing- 

ham, Washington  attorney  and  for- 
mer president  of  the  bar  associa- 
tion, who  was  chairman  of  its  leg- 

islative committee,  also  is  expected 
to  testify. 

Industry  Attitude 

Support  for  the  Sanders  Bill  in 
industry  circles  has  been  lukewarm 
since  the  outbreak  of  war.  In  some 
industry  quarters,  the  contention  is 
made  that  war-born  legislation 
might  prove  onerous  in  the  post- 

war period,  since  factors  ordinarily 
not  taken  into  account  might  be  in- 

cluded in  the  revised  law.  On  the 
other  hand,  members  of  the  com- 

mittee, and  notably  Rep.  Sanders, 
have  pointed  out  industry  leaders 
have  complained  about  the  existing 
law  being  antiquated  and  that  it 
is  the  duty  of  Congress  to  reap- 

praise statutes  from  time  to  time, 
particularly  when  charges  of  im- 

proper administration  have  been made. 
Favorable  action  on  the  Cox 

Resolution  would  in  no  wise  dis- 
turb the  Sanders  Bill  proceedings, 

according  to  committee  members. 
It  is  entirely  possible,  should  the 
Cox  Resolution  be  reported  favor- 

ably, that  hearings  will  be  con- 
ducted simultaneously.  As  now 

written  the  Cox  Resolution  covers 
only  the  FCC,  its  personnel  and  its 
administration.  Previous  resolu- 

tions introduced  for  radio  investi- 
gations have  covered  the  industry 

also. 

BECAUSE  it  has  on  hand  all  the 
necessary  materials,  WAAB,  Bos- 

ton, owned  by  the  Yankee  Network 
Inc.,  headed  by  John  Shepard  3d, 
on  March  11  was  authorized  by  the 
FCC  to  move  its  studios  to  Wor- 

cester and  its  transmitter  to  Hol- 
den,  Mass.,  install  a  new  transmit- 

ter and  increase  its  power  to  5,000 
watts.  The  grant  was  made  condi- 

tional upon  approval  of  directional 
antenna  design.  WAAB  now  is  the 
Boston  MBS  outlet. 

Also  because  the  use  of  no  new 
critical  materials  was  involved,  the 
Commission  reinstated  the  con- 

struction permit  of  WNAC,  Boston 
key  of  the  Yankee  Network,  au- 

thorizing a  power  increase  to  5,000 
watts  with  a  directional  antenna 
for  day  and  night  use. 

More  Set  For  Hearing 

Practically  all  other  pending  ap- 
plications for  new  facilities  con- 

sidered March  11,  even  though 
some  of  them  had  already  been 
heard,  were  designated  for  further 
hearings    upon    additional  issues 

Chairman  Lea  said  he  would  be 
disposed  to  ask  the  FCC,  the  major 
networks  and  probably  other  en- tities identified  with  radio  and 
communications  to  appear  before 
the  committee  if  they  do  not  volun- 

tarily testify.  It  is  expected  the 
NAB,  as  well  as  other  trade  groups, 
will  be  invited. 

The  California  legislator  said  his 
committee  desires  to  expedite  the 
hearings  but  that  sufficient  time 
would  be  permitted  for  full  testi- 

mony. The  hearings  may  run  from 
two  weeks  to  a  month,  it  was  cal- 
culated. 
What  action  might  be  taken  on 

the  Senate  side  in  the  light  of  pro- 
ceedings in  the  House  in  connection 

with  radio  regulation  was  not  clear. 
During  the  last  several  years  Sena- 

tor Wheeler  (D-Mont.),  as  chair- 
man of  the  Senate  Interstate  Com- 

merce Committee,  has  taken  leader- 
ship in  originating  radio  legisla- 
tion. No  new  legislation  has  been 

enacted,  however.  The  last  such 
move,  on  the  White  Resolution  to 
investigate  the  FCC  particularly  in 
connection  with  its  network- 
monopoly  regulations,  resulted  in  a 
stalemate,  with  the  resolution  still 

pending  before  Senator  Wheeler's committee. 

Senate  Situation 

Possibility  that  the  Senate  com- 
mittee might  again  go  into  action 

was  foreseen,  though  nothing  con- 
crete has  come  from  Chairman 

Wheeler.  Several  members  of  the 
Senate  committee  are  known  to  be 
out  of  sympathy  with  the  Fly 
regime,  alleging  he  is  controlling 
the  Commission  with  an  iron  hand 
and  has  a  tailor-made  majority  on 
anything  he  wishes  done. 

The  hearing  on  the  Cox  Resolu- 

raised  by  the  "freeze  order"  policy 
[Broadcasting,  March  2]  with  re- 

spect to  new  construction  during 
the  war  emergency. 

Ordered  to  hearing  were  the  ap- 
plications of  KSD,  St.  Louis,  for 

50,000  watts  on  940  kc;  KROY, 
Sacramento,  for  10,000  watts  on 
1030  kc. ;  and  the  three  annlica- 
tions  for  710  kc— those  of  WTGN, 
Minneapolis,  WHB,  Kansas  City, 
and  Park  Cities  Broadcasting  Co., 
Dallas,  the  latter  seeking  a  new 
5,000-watt  outlet. 
The  application  of  Associated 

Broadcasters  Inc.,  Indianapolis,  for 
a  new  station  there  on  the  1190 
kc.  channel  now  occupied  by 
WOWO,  Fort  Wayne,  was  ordered 
to  hearing  consolidated  with  the 
application  of  WIRE,  Indianapolis, 
for  50,000  watts  on  that  channel 
and  that  of  WOWO  for  license  re- 

newal and  power  increase  from 
10,000  to  50,000  watts. 

Altogether,  17  applications  al- 
ready heard  were  designated  for 

further  hearing,  11  of  them  seek- 
ing new  stations  [see  page  50]. 

YANKEE  TO  OPEN 

SIX  NEW  STUDIOS 

YANKEE  NETWORK  will  open 
six  new  studios  in  Boston  March 
20.  Built  with  special  regard  for 
broadcasting  needs  of  FM,  the 
studios  have  been  decorated  in 
clear,  modern  colors. 

One  of  the  new  studios  is  three 
stories  high,  built  to  house  a  new 
studio  organ  weighing  15  tons. 
First  program  on  this  Aeolian- Skinner  organ  will  be  played  by 
its  designer  Francis  J.  Cronin  over 
an  MBS  coast-to-coast  hookup  and 
will  be  keyed  through  WAAB,  Bos- 

ton, at  8:15  p.m.  (EWT),  March 
20. 

Other  programs  celebrating  the 
opening,  feature  Heinrich  Gebbard, 
pianist  and  composer,  in  a  half- 
hour  of  concert  music  starting  at 
9  p.m.  exclusively  for  FM  stations. 
Following  this  will  be  another  half- hour  of  music  on  FM  by  Bobby 
Norris,  violinist  and  leader  of 
Yankee's  Singing  Strings.  From 
8:30-9  p.m.,  Mutual's  network  will 
salute  the  Yankee  net.  From  11:30- 
12  opening  night,  Yankee  stars  will 
join  in  a  celebration  program  to  be 
carried  over  the  Yankee  and 
Colonial  networks  from  WAAB  and 
WNAC  in  Boston. 

tion  last  Thursday  opened  in  a  sur- 
charged atmosphere.  Chairman  Fly 

was  present  having  been  invited  by 
Chairman  Sabath  (D-Ill.).  Mr, 
Sabath  repeatedly  argued  with 
other  committee  members  when  the 
examination  waxed  warm. 
At  the  very  outset  Rep.  Cox 

charged  the  FCC  majority  had  ex- 
erted pressure  in  attempting  to 

block  favorable  action  on  his  reso- 
lution and  had  "pulled  every  poli- 
tical string  within  reach".  He 

added  he  was  prepared  to  "make 
disclosures"  of  such  lobbying  activ- ities. 

The  committee  appeared  divided 
on  the  resolution,  with  the  Republi- 

can minority,  comprising  Fish 

(New  York),  Allen  (111.)  and  Hal- 
leck  (Ind.)  siding  with  Rep.  Cox. 
Several  Democratic  members  also 
appeared  to  support  the  resolution. 

Wigglesworth's  Views 
Rep.  Wigglesworth  (D-Mass.) 

was  called  by  Rep.  Cox  as  his  fir.st 
witness  and  supported  the  resolu- 

tion. A  veteran  critic  of  the  FCC 

and  its  predecessor  Radio  Commis- 
sion, and  of  purported  monopoly  in 

the  industry.  Rep.  Wigglesworth 
renewed  former  charges  of  mo- 

nopoly reposing  in  the  three  major 
networks  and  included  MBS  in  the 
group.  He  also  attacked  what  he 
described  as  "trafficking"  in licenses. 

When  Rep.  Cox  asked  Mr.  Wig- 
glesworth whether  he  was  familiar 

with  the  "terrible  sickening  odor 
that  has  exuded  from  the  FCC", 
Chairman  Sabath  stopped  the  ques- 

tioning, calling  it  improper  pro- 
cedure. He  said  it  was  wrong  to 

"smear  a  Government  agency". 
Pointing  out  he  had  previously 

introduced  a  resolution  to  investi- 
gate the  FCC,  Rep.  Wigglesworth 

said  he  thought  the  Cox  measure 
should  be  broadened  to  include  an 
inquiry  into  the  industry.  He  said 

(Continued  on  page  45) 

WAAB  Is  Granted  Move  to  Worcester^ 

Power  Boost;  Others  Set  for  Hearing 
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THE   PRESIDENT   OF   ONE   OF    BALTIMORE'S  LEADING 

DRUG   WHOLESALERS   SPEAKS   HIS  MIND: 

a  high  powered  schedule  on  a  high  powered  station  makes  an  unbeatable  combination 

for  the  bid  for  the  greatest  listening  audience. 

WBAL  has  it  —  and  we  have  the  merchandise  that  is  advertised  on  those  programs." 

M.  G.  Pierpont,  Pres.,  LOEWY  DRUG  CO.,  Inc. 

Cash  In  On  The  Red  Network  Audience  In  Baltimore  And  The  Central  Atlantic  States, 

WBAL'S  50,000  Watt  Station  Gives  You  ''Plus"  Coverage, 

OnE  or  flmEBICOT  IjSEfll^^^^R^ 

Represented  Nationally  by  Edward  Petry  &  Co.,  Inc. 



Advertising  and  Spot  Radio  In  the  War 

New  Packaging  May  Bring  More 

Advertising  to  Radio  Medium 

By    RUFUS    C.  MADDUX 
Vice-President  in  Charge  of  Sales,  WOR,  New  York 

WHILE  priorities  and  fear  of 
priorities  have  caused  many  small 
marginal  manufacturers  to  cut 
down  their  advertising  expendi- 

tures, it  is  becoming  more  and  more 
evident  that  companies  which  have 
spent  millions  to  establish  their 
brand  name  in  the  minds  of  the 
public  will  continue  advertising  in 
some  form. 

In  the  first  place,  it  is  important 
to  these  companies  that  they  do  not 
lose  ground  to  competitors  during 
the  emergency,  and,  in  the  second 
place,  more  important  that  new  and 
obscure  brands  do  not  use  the 
emergency  to  place  themselves  in 
the  position  of  being  a  new  major 
competitor  . 

It  is  true  that  advertising  formu- 
lae will  change.  Some  companies 

will  be  forced  to  strict  institutional 
copy,  using  defense  and  war  adver- 

tising as  the  vehicle  to  keep  brand 
names  before  the  public.  Quality 
appeal  will  in  many  cases  replace 
price  appeal.  Service  copy  and  use 
copy  will  endeavor  to  show  users 
how  to  make  products  last  longer 
and  methods  of  conservation  that 
will  lengthen  the  time  usually 
necessary  for  replacement. 

No  Upward  Trend 
It  would  be  foolish  to  expect 

that  advertising  will  continue  its 
upward  trend  just  as  it  does  in 
normal  times  and  still  more  foolish 
to  believe  that  it  will  be  reduced 
to  a  negligible  amount. 
,  People  during  the  war  will  have 
ample  money  to  spend  as  billions 
are  poured  into  defense  and  offense. 
Money  saved  from  forced  economies 
in  some  lines,  such  as  luxury  items, 
will  find  its  way  into  new  channels 
of  expenditure  and  manufacturers 
will  have  to  use  advertising  to 
secure  their  proper  share  of  the 
consumer  dollar. 

It  now  appears  that  the  most 
drastic  cuts  in  advertising  will 
come  during  the  period  when  any 
given  industry  seriously  affected 
by  priorities  is  making  a  change- 

over to  meet  the  new  situation — 
with  priorities  on  cans  for  dog 
foods,  dried  beans,  mixed  soups  in 
effect — some  time  must  elapse  be- 

fore new  packages  can  be  developed 
and  new  processes  worked  out  so 
that  regular  distribution  can  be 
resumed. 

However,  once  the  change-over  is 
made,  more  advertising  than  ever 
will  be  needed  to  introduce  the 
new  product  or  new  package  and 
so  it  can  be  expected  that  at  least 
some  of  the  original  loss  can  be 
made  up.  Furthermore,  due  to  lack 
of  colors  and  four-color  printing, 
many  labels  will  change  to  one 
color  and  advertising  will  be  neces- 

sary to  inform  the  public  of  this 
change. 

Many  small  but  soundly  financed 
companies  who  have  never  enjoyed 
substantial  distribution  in  major 
areas  will  get  this  distribution  as 
their  large  competitors  become  un- 

able to  supply  complete  lines  to  all 
outlets  and  as  the  Army  and  Navy 
are  using  more  and  more  of  the 

large  manufacturers'  products. 
These  small  companies  will  capital- 

ize on  this  new  distribution  by  in- 
creasing their  advertising  as  a 

means  of  establishing  their  brand 
in  important  markets. 

All  Media  Affected 

The  war  will  definitely  affect  all 
media  —  magazines,  newspapers, 
radio  and  outdoor  advertising — ^but 
to  varying  degrees,  depending  how 
quickly  the  medium  adjusts  itself 
to  the  situation.  Whereas,  in  the 
past,  advertising  has  been  highly 
specialized  and  handled  in  its  en- 

tirety by  marketing  experts,  stu- 
dents of  audience  psychology,  ex- 

pert copy  writers,  artists,  layout 
men  and  publicists,  advertising  dur- 

ing the  war  now  becomes  an  im- 
portant point  in  company  policy. 

Today  the  policy-making  executives 
of  most  companies  are  scrutinizing 

all  phases  of  their  companies'  ad- vertising efforts. 
Radio,  barring  severe  attacks  on 

this  country  which  may  cause  ra- 
dios to  be  shut  off  the  major  por- 

tion of  the  time,  promises  to  be  less 
seriously  affected  by  the  war  than 
other  media.  There  is  no  problem  of 
paper  or  printing  which  is  already 
being  felt  by  some  media.  Radio  is 
today  America's  No.  1  source  of  en- 

tertainment and  promises  to  con- 
tinue so.  People  will  need  amuse- 
ment more  and  more  as  an  escape 

from  the  nerve-wracking  horrors 
of  war  and  radio  listening  will  in- 

crease as  other  media  are  forced 
to  limit  their  circulation.  Thus  ra- 

dio will  increase  in  importance  as 
the  low  cost  selling  media. 

Radio's  all-out  effort  to  help  win 
the  war  will  win  wide  approval 
from  the  American  people  and  will 
demonstrate  that  radio  is  fulfilling 
its  duty  under  which  it  is  licensed. 

that  of  serving  the  best  public  in- 
terests. 

Advertisers  will  turn  to  radio 
during  the  war  as  a  means  of  keep- 

ing their  campaigns,  their  appro- 
priations as  flexible  as  possible; 

they  will  not  be  forced  vdth  long 
closing  dates ;  they  can  change  their 
commercials  to  meet  ever-changing 
conditions  and  can  do  this  up  until 
the  time  the  program  goes  on  the 
air  and  then  change  it  again  the 
next  day  if  expediency  demands. 
Another  very  important  point 

that  advertisers  will  consider  will 
be  the  use  of  radio  in  reaching  the 
thousands  of  camps,  naval  and  mili- 

tary establishments  as  a  means  of 
keeping  their  product  before  the 
millions  in  our  armed  service.  To 
accomplish  this  radio  has  no  equal ; 
radios  are  considered  almost  a 
must  in  keeping  up  the  morale  of 
the  armed  forces.  They  are  turned 
on  constantly  in  most  amusement 
centers  and  rest  rooms  and  many 
soldiers  and  sailors  have  their  own 
radios.  Today,  many  advertisers 
are  trying  to  learn  when  these 
military  and  naval  men  listen  to 
the  radio  so  that  they  can  direct 
their  story  to  them.  It  is  found 
that  not  only  entertainment  pro- 

grams but  news  and  sports  pro- 
grams are  popular  in  all  camps. 

Local  Stations  to  Benefit 

Spot  radio  appears  to  be  in  an 
even  better  position  to  serve  ad- 

vertisers than  networks.  When  an 
advertising  appropriation  is  cut, 
national  appropriations  will  be 
concentrated  in  the  most  important 
markets  and  spot  radio  offers  the 
manufacturer  the  opportunity  to 
keep  the  expenditure  much  more 
flexible  than  is  possible  on  net- works. 

Likewise,  spot  radio  in  major 

markets  seem  to  have  a  better 
chance  for  success  during  the  war 
than  spot  radio  in  secondary 
markets  as  the  major  markets 
will  be  the  last  given  up  by 

advertiser,  who  either  cuts  down 
on  his  appropriation  or  suspends 
some  of  his  advertising  pending 
aforementioned  changes  in  pack- 

ages, products  etc.  Advertisers  will 
hesitate  for  a  long  time  to  give 
up  a  tested  spot  in  a  major  market 
when  their  lay-off  from  advertis- ing is  only  temporary. 

The  situation  seems  to  offer  spot 
radio  its  great  opportunity,  but  spot 
radio  must  do  its  part.  It  must 
show  the  advertiser,  not  only  the 
low  cost  per  thousand  radio  homes 
reached,  but  the  low  cost  per 
thousand  families  reached.  It  must 
show  advertisers  how  to  use  spot 
radio  effectively  for  institutional 

purposes.  It  must  subordinate  com- mercialism to  anything  that  will 
aid  the  United  States  in  its  war 
effort.  It  must  sell  spot  radio  and 
radio  as  an  advertising  media  not 
only  to  advertising  agencies  but  to 
policy  boards  in  large  companies, 
boards  of  directors,  sales  managers, 

advertising  managers  and  treasur- ers as  they  all  have  a  say  in  major 
advertising  plans  today. 

Spot  radio's  best  prospects  dur- 
ing the  war  should  be : 
Food  products Wines  and  beers 
Cigarettes  and  tobacco  products 
Drug  and  toilet  articles,  soaps 
Amusements 
Insurance  and  financial  instruction 
Department  and  retail  stores 
Candy  and  confections 

Classiflcations  not  so  promising 
are: 

Automobiles 
Automobile  accessories 
Gas  and  oil 
Luxury  products 
Heavy  industries 
Producers  goods. 

MILES  DISC  SERIES 

BRINGS  SALES  GAIN 

WITH  announcement  last  week  by 
Keystone  Broadcasting  System  that 
Miles  Labs.,  Elkhart,  Ind.,  has  re- 

newed its  Lum  'n'  Abner  broad- 
casts for  Alka-Seltzer  on  the  tran- scribed network  from  June,  1942, 

to  June,  1943,  KBS  now  claims  to 
reach  55,000,000  or  41.9%  of 
the  U.  S.,  as  tabulated  in  a  nation- 

wide survey  prepared  by  Walter  P. 
Burn  &  Associates,  New  York,  in 
collaboration  with  Miles  Labs,  and 
Wade  Adv.  Agency,  Chicago. 

According  to  0.  B.  Capelle,  sales 
promotion  manager  of  Miles  Labs., 
the  Lum  'n'  Abner  series  on  the 
162  local  stations  serviced  by  KBS 

[Broadcasting,  March  2],  has  "in- creased the  sales  of  Alka-Seltzer  in 
Keystone  counties  to  a  year-end 
level  28%  better  than  the  corre- 

sponding level  in  comparable  coun- 
ties beyond  the  range  of  its  sta- 

tions, and  similarly  increased  sales 
by  8%  in  counties  immediately  ad- 

jacent to  those  where  KBS  sta- 

tions are  located." Recent  additions  to  the  tran- 
scription network  include  KFXJ 

WORM  WMIS  WGCM  WJBC 
KVWC  KTNM  WCLS  KGFW 
KHMO  KPQ  WJRD  WBLJ  KWOS. 

RADIO  HAS  GONE  a  long  way  since  March  16,  1922,  when  WIP, 
Philadelphia,  first  went  on  the  air,  with  movie  stars  participating  in 
the  inaugural.  The  glamour  girls  of  the  silent  screen  were  (front  row 
1  to  r):  Myrtle  Steadman,  Dorothy  McKaill,  Viola  Dana,  Gladys  Brock- 
way.  Standing,  Edward  A.  Davies,  who  joined  the  WIP  staff  as  an 
announcer  and  is  now  vice-president  in  charge  of  sales;  William  J. 
Heenan,  then  local  representative  of  First  National  Pictures;  E.  M. 
(Emo)  Orowitz,  who  conducted  a  movie  chatter  program  and  is  now 
in  Hollywood;  Earl  Hudson,  vice-president  of  First  National  Pictures; 
Lambert  Hillier,  who  was  First  National's  ace  movie  director  in  those 
years;  and  screen  star  Ben  Lyon,  now  a  radio  star  in  England. 
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Lewis  Tells  Agencies  of  Plan 

To  Control  Federal  Air  Time 

Advertisers  Next  to  Be  Given  Details  of  Proposed 

Method  of  Coordinating  Government  Radio 

THE  PLAN  to  establish  a  coordi- 
nated routine  for  the  broadcasting 

of  all  Governmental  announce- 
ments, to  avoid  unnecessary  repe- 

tition and  to  insure  an  even  dis- 
tribution, was  outlined  by  William 

B.  Lewis,  assistant  director  of  the 
Office  of  Facts  &  Figures,  to  about 
40  advertising  agency  radio  execu- 

tives attending  a  closed  meeting 
held  last  Thursday  morning  in  the 
New  York  office  of  the  Advertising 
Council. 

Enthusiastic  reception  of  the 
plan,  which  Mr.  Lewis  explained 
had  been  evolved  by  the  radio  com- 

mittee of  the  Advertising  Council 
with  whom  he  and  his  associates 
at  the  OFF  have  been  holding 
weekly  meetings,  led  to  a  decision 
by  the  agency  men  present  to  hold 
a  similar  meeting  with  the  agency 
clients — the  advertisers  who  spon- 

sor the  commercial  programs  on 
the  air — Thursday  of  this  week 
when  Mr.  Lewis  vdll  submit  the 
plan  for  their  approval. 

Once  this  industry  backing  of  the 
proposed  method  of  operation  is 
secured,  the  OFF  vnW  then  present 
the  plan  to  Government  agencies 
involved — the  Army,  Navy,  Marine 
Corps,  Treasury  etc. — for  their  ap- 

proval, after  which  it  will  be  put 
into  effect  as  soon  as  possible. 

Suggestions  Pondered 

No  details  were  divulged  follow- 
ing the  meeting,  when  it  was  ex- 

plained that  suggestions  for  minor 
changes  are  still  being  advanced 
by  agency  men  and  it  is  probable 
that  similar  suggestions  will  be 
made  by  the  advertisers  and  by  of- 

ficials of  the  Government  agencies, 
so  that  any  detailed  announcement 
at  this  time  would  be  premature. 
It  is  understood,  however,  that 
when  complete  the  proposed  sched- 

ule will  cover  announcements 
broadcast  locally  by  individual  sta- 

tions as  well  as  on  the  four  na- 
tionwide networks. 

It  was  emphasized  this  idea  is 
not  one  which  OFF  has  cooked  up 
independently  and  is  now  trying  to 
force  on  the  advertising  fraternity, 
but  it  is  really  the  industry's  own 
idea  to  create  a  system  under 
which  the  Government  in  stimulat- 

ing the  public  to  buy  Defense 
Bonds,  conserve  rubber  and  tin, 
volunteer  for  needed  war  work  and 
otherwise  aid  in  the  war  effort. 

At  this  time,  it  was  stated,  the 
OFF  is  merely  cooperating  with 
the  advertising  industry  in  the 
formulation  of  this  plan  and  only 
after  the  plan  has  won  the  full 
approval  of  the  industry  will  the 
OFF  submit  it  to  the  Government 
officials  and  urge  that  they,  too, 
approve  it. 

Mr.  Lewis  outlined  for  the  agen- 
cy executives  the  aims  and  proced- 

ures of  the  OFF  and  especially  of 
his  radio  division  in  coordinating 

the  requests  of  the  Government  for 
time  on  the  air.  Every  agency  was 
requested  to  appoint  one  individual 
to  handle  all  questions  arising  be- 

tween the  agency  and  its  clients 
which  concern  the  Government, 
this  man  to  act  as  liaison  with  the 
OFF  on  all  such  matters. 

Douglas  Meservey,  assistant  to 
Mr.  Lewis,  accompanied  him  to 
New  York  for  the  session,  which 
was  also  attended  by  Dr.  Miller 
McClintock,  director  of  the  Adver- 

tising Council;  Paul  West,  presi- 
dent of  the  Assn.  of  National  Ad- 

vertisers; Fred  Gamble,  managing 
director  American  Assn.  of  Ad- 

vertising Agencies;  W.  A.  Fricke, 
AAAA  counsel,  and  the  following 
executives : 

John  Hymes,  Carl  M.  Stanton, 
Lord  &  Thomas;  Frederic  W. 
Wile  Jr.,  Joseph  A.  Moran,  Ben 
Larson,  Carol  Irwin,  Young  & 
Rubicam;  Gerald  Glicksman,  David 
Glicksman,  Glicksman  Advertis- 

ing; A.  K.  Spencer,  J.  Walter 
Thompson  Co.;  Leslie  Katz,  Jos- 

eph Katz,  Joseph  Katz  Co.;  Jack 
Lewis,  Geyer,  Cornell  &  Newell; 
Robert  Wolfe,  Kenyon  &  Eckhardt; 
Arthur  E.  Meyerhoff,  Arthur  Mey- 
erhoff  &  Co.;  W.  L.  Lawrence, 
Chester  MacCracken,  John  Taylor, 
Pedlar  &  Ryan;  J.  Warwick,  War- 

wick &  Legler;  A.  Kabaker,  M.  U. 
Bent,  Blackett-Sample-Hummert; 
John  E.  McMullen,  Dyottd  Haynes, 
Compton  Adv.;  John  L.  Anderson, 
McCann-Erickson;  Elwood  Coste, 
D'Arcy  Adv.  Co.;  Don  Langan, 
Newell-Emmett ;  S.  H.  Bayles, 
Ruthrauff  &  Ryan;  T.  Wells,  Ted 
Bates;  J.  C.  Donohue,  Paul  Mon- 

roe, Buchanan  &  Co.;  Jack  Mullen, 
Esty  Stowell,  Benton  &  Bowles; 
Myron  P.  Kirk,  Arthur  Kudner 
Inc.;  Richard  Diggs,  Lennen  & 
Mitchell. 

Swansdown  Discs 

IGLEHEART  BROS.,  subsidiary 
of  General  Foods  Corp.,  New  York, 
on  April  5  will  start  a  campaign 
for  Swansdown  Family  Flour,  us- 

ing recorded  versions  of  the  quar- 
ter-hour program  on  NBC  featur- 

ing songs  by  The  Moylan  Sisters. 
The  transcriptions  will  be  placed 
on  a  group  of  stations  on  the  West 
Coast  and  in  the  Midwest  and 
South  areas,  according  to  Young  & 
Rubicam,  New  York,  agency  in 
charge,  but  no  further  details  are 
available. 

Studebaker  Series 

STUDEBAKER  Corp.,  South  Bend 
(service),  is  sponsoring  Eric  Seva- 
reid,  four-weekly  news  program  on 
two  CBS  stations  (WABC,  New 
York;  WJSV,  Washington)  Mon- 
dav,  Wednesday  and  Friday,  6:10- 
6:15  p.m.  and  Saturday,  12-12:15 
p.m.  Account  is  handled  by  Roche, 
Williams  &  Cunnyngham,  Chicago. 

John  Baker  to  OFF 

JOHN  C.  BAKER,  who  formerly 
handled  the  Dinnerbell  and  School- 
time  programs  on  WLS,  Chicago, 
has  been  appointed  assistant  to 
William  B.  Lewis,  assistant  direc- 

tor of  the  Office  of  Facts  &  Figures, 
assuming  the  post  March  16. 
Under  Mr.  Lewis,  former  CBS  pro- 

gram vice-president,  Mr.  Baker  will work  with  the  radio,  graphic  arts, 
motion  picture,  advertising  and 
program  coordination  divisions  of 
OFF,  all  of  which  come  within  Mr. 
Lewis'  jurisdiction  as  assistant OFF  director  under  Archibald 
MacLeish.  Until  last  week  Mr. 
Baker  was  on  the  information 
staff  of  the  Dept.  of  Agriculture 
under  Morse  Salisbury,  having  for- 

merly served  in  its  radio  section. 

WILSON  TO  DIRECT 

SCRIPTS   FOR  OFF 

FRANK  WILSON,  talent  chief  and 
script  editor  of  Lord  &  Thomas, 
New  York,  on  March  17  will  join 
the  radio  division  of  the  Office  of 
Facts  &  Figures  in  Washington  as 
script  editor,  working  under  Wil- 

liam B.  Lewis,  radio  director,  and 
Douglas  Meservey,  his  assistant. 
On  March  16  Alvin  Josephy  Jr.,  as- 

sistant to  Dave  Driscoll  as  special 
events  director  of  WOR,  New  York, 
also  joins  the  OFF  radio  staff  as 
time  clearance  officer. 

The  appointments  are  the  latest 
in  a  series  not  yet  completed,  which 
will  also  include  a  station  rela- 

tions director.  Last  week  Seymour 
Morris,  account  executive  of  Comp- 

ton Adv.,  New  York,  reported  for 
duty  as  advertising  agency  and  net- 

work liaison  [Broadcasting,  March 9]. 

The  OFF  radio  chiefs  have  now 
completed  their  series  of  confer- 

ences with  agency  and  radio  com- 
mittees and  Government  radio  in- 

information  chiefs,  and  are  now 

working  on  their  proposed  "pri- 
ority" lists  covering  Government 

announcements,  transcriptions  and 
programs,  which  will  be  made 
available  to  all  stations  in  early 

April. 

Army  Spokesman  Slated 
On  Hookup  of  Stations 

NEXT  of  the  "closed  circuit"  and 
off-the-record  talks  to  broadcast- 

ers, carried  on  combined  network 
lines  but  not  for  broadcast,  will  be 
the  1:45-2  p.m.  (EWT)  period  on 
Saturday,  March  28,  when  a  high- 
ranking  Army  officer  will  speak. 
Last  Saturday  the  third  of  the  se- 

ries brought  Capt.  Leland  P.  Lov- 
ette,  assistant  director  of  public  re- 

lations of  the  Navy,  before  the 
microphone  in  Washington  to  ad- 

dress gatherings  of  broadcasters  in 
the  studios,  giving  them  back- 

ground information  to  assist  them 
in  handling  the  Government's  war news. 

He  was  the  third  high  Govern- 
ment official  to  appear,  the  others 

having  been  Byron  Price,  Director 
of  Censorship,  and  Archibald  Mac- 

Leish, chief  of  the  Office  of  Facts 
&  Figures.  Station  managers  are 
asked  to  bring  their  staffs  into  the 
studios  to  hear  the  talks,  and  also 
to  invite  executives  of  local  and 
nearby  independent  stations  who 
are  not  linked  into  the  network 
circuits. 

War  News  Center 

Hinted  For  U.  S. 

Supreme  Office  May  Govern 
All  Wartime  Information 

A  SORT  of  superstructure  over 
the  various  information  divisions 
of  the  Government's  war  agencies, 
with  the  probability  that  it  will  be 
headed  by  Archibald  MacLeish, 
Librarian  of  Congress  and  director 
of  the  Office  of  Facts  &  Figures, 
last  week  was  reported  to  be  under 
consideration  by  the  Administra- 

tion. 
It  may  be  called  the  War  Infor- mation Administration,  and  it  may 

absorb  the  present  information 
services  of  the  Army  and  Navy, 
the  Office  for  Emergency  Manage- 

ment, the  Maritime  Commission, 
the  OFF  and  perhaps  others.  It 
would  be  fashioned  after  the  Brit- 

ish Ministry  of  Information,  ac- 
cording to  the  reports,  and  there  is 

a  possibility  its  chief  vdll  be  given 
cabinet  status. 

No  Censorship  Change 

While  the  name  of  Byron  Price, 
Director  of  Censorship,  has  been 
mentioned  in  connection  with  the 
new  service,  it  was  said  that  the 
Office  of  Censorship  would  not  be 
involved  in  the  shifts.  Nor  is  any 

change  contemplated  in  the  pres- 
ent method  of  voluntary  self-cen- 

sorship by  the  radio  and  press. 
Also  mentioned  as  a  possible 

choice  to  head  the  new  agency  is 
Lowell  Mellett,  now  director  of  the 
Office  of  Government  Reports. 
Whether  the  War  Information 

Administration  would  absorb  the 

present  press-radio  staffs  of  the various  wartime  agencies,  was  a 
subject  of  conjecture.  Just  how  the 
OFF,  already  designated  as  the 
clearing  house  for  Government  in- 

formation, would  fit  into  the  new 
setup  was  also  uncertain.  Mr.  Mac- 

Leish has  been  given  more  and 
more  duties  in  recent  weeks,  par- 

ticularly the  task  of  scrutinizing 
speeches  by  cabinet  officers  and 
other  war  bureau  chiefs  before 
their  delivery. 

EVERGREEN  HOOKUP 

FORMED  ON  COAST 
FORMATION  of  the  Evergreen 
Network  by  six  independent  Wash- 

ington-Oregon stations,  was  an- nounced last  week,  coincident  with 
inauguration  of  regulation  opera- 

tion. A  cooperatively-owned,  ven- ture, the  network  is  operated  by 
the  Western  Evergreen  Broadcast- 

ing Assn.  on  a  non-profit  basis. 
Postal  Telegraph  Lines  have  been 

leased  from  6  p.m.  to  8  a.m.,  daily. 
An  exchange  program  arrangement 
with  the  Canadian  Broadcasting 
Corp.  also  has  been  entered.  Per- mission to  feed  programs  to  Canada 
is  being  sought  from  the  FCC. 
Member  stations  are  KEVR, 

Seattle,  key;  KEVE,  Everett; 
KSLM,  Salem;  KVOS,  Bellingham; 
KTBI,  Tacoma;  KWJJ,  Portland. 
Rogan  Jones,  KVOS,  is  president; 
H.  B.  Read,  KSLM,  vice-president; 
R.  S.  McCaw,  KEVR,  secretary, 

and  Lloyd  Wallgren,  KEVE,  treas- 
urer. Two  regional  accounts  al- 
ready have  been  signed. 
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Make  it  in  talk  of  PEOPLE,"  said  Nesmith 

IN  THE  SMOKING  compartment  of  a  New  Haven 
train  recently  we  struck  up  a  conversation  with  an 

agencyman  named  Nesmith"  who's  a  sort  of  friend 
of  ours.  That  is,  he's  bought  WOR  once  or  twice 
and  told  us  afterward  that  it  did  a  job. 

"Look  here,"  he  said,  as  the  train  glided  out  of 
Darien,  "I  kind  of  go  for  this  new  way  you're  dish- 

ing out  audience  stuff.  You  know,  the  'Whatcha- 
macallit'  thing  .  .  ." 

"You  mean  the  "WOR  Continuing  Study  of  Radio 

Listening'?" 

"Yeah.  You  see,  it's  eased  up  my  job  a  bit.  Take 

the  case  of  that  WOR  show  I  bought  called  'Here's 
Morgan'.  I'm  a  real  Morgan  fan.  Listen  to  the  guy 
every  night.  Maybe  I  let  my  enthusiasm  run  away 

with  me,  but  I  think  he's  funny  ..." 
"You  certainly  convinced  the  'Barry  Beer'  people, 

all  right!" 
"Not  at  first,  I  didn't.  Old  man  Barry  gave  me  a 

cold  stare  when  I  recommended  the  show.  Said,  in 

fact,  'That  Morgan's  a  smart  aleck.  Just  a  zany. 
Doesn't  get  the  beer  drinkers.'  Well,  you  know  the 
rest.  You  gave  me  that  'WOR  Continuing  Study' 
proof  which  was  based  on  personal  interviews  with 
all  kinds  of  listeners  in  all  kinds  of  homes.  You 

showed  he's  not  just  a  smarty's  entertainer  by  a 

long  shot." "It  kind  of  surprised  a  lot  of  people." 

"Well,  it  surprised  the  old  man,  I  tell  you!  First 
off,  he  wouldn't  even  listen  to  me.  Said,  'Keep  away 
from  me,  Charlie,  with  that  number  stuff.'  I  said, 
'This  isn't  just  arithmetic,  Mr.  Barry.  This  is  what 

people  in  the  homes  you  want  think.' " 
"Yes,  WOR  thinks  it's  kicked  the  blue  sky  out  of 

audience  checking,"  we  said  to  Nesmith. 

"Well,  you  just  make  it  in  talk  of  PEOPLE  — isn't 
that  all?"  pointed  out  Nesmith.  "All  kinds  of  people, 

I  mean?" 

at  1440  Broadway  in  New  York 

Yes,  that's  all  the  "WOR  Continuing  Study  of 

Radio  Listening"  is  — but,  on  a  continuing  month- 
to-month  basis.  The  first  personal  interview  radio 
circulation  study  of  its  kind,  we  believe,  ever  con- 

ducted in  such  a  manner  by  any  station  anywhere. 

These  findings  are  not  for  the  exclusive  use  of 

WOtl  and  its  sponsors.  They  are— with  certain  confi- 
dential restrictions  —  available  to  all  advertisers  and 

agencies.  Their  purpose,  obviously,  is  to  give  our 
present  and  prospective  sponsors  a  greater  profit 
for  their  radio  dollar. 

*  Actually,  his  name  begins  with  "F' 



First  Census  Reports  on  Radio  Homes  Made  Available 

TWO  MORE  Bureau  of  Census  re- 
ports tabulating  radio  homes, 

among  other  data,  by  States  and 
counties  were  released  last  week, 
covering  New  Hampshire  and  Ver- 

mont, and  appearing  under  the  title 
Housing,  Second  Series,  General 
Chai-acteristics.  They  disclosed 
90%  of  the  homes  in  New  Hamp- 

shire with  radios,  92%  of  those  in 
Vermont. 

Because  the  reports  also  show 
the  number  of  occupied  dwelling 
units  from  which  answers  to  the 
radio  inquiry,  made  as  part  of  the 
1940  decennial  census  of  population, 
were  not  obtained,  the  NAB  Statis- 

tical Dept.,  under  Paul  F.  Peter, 

has  projected  forward  the  total 
figures  by  counties  for  use  as  official 
industry  estimates.  It  is  understood 
Mr.  Peter's  method  of  projection 
has  been  approved  by  the  Census 
Bureau,  which  recognizes  that  the 
radio  figures  are  incomplete  due  to 
the  failure  of  some  replies. 

The  total  units  and  percentage 

columns  (first  two)  in  the  tabula- 
tions herewith  give  the  figures  as 

reported  in  the  Census  bulletins; 
the  remaining  figures  are  the  NAB 
projections,  and  may  be  used  as 
official.  Broadcasting  published  the 
first  figures  to  be  released  in  its 
issue  of  Feb.  23,  covering  Nevada 

{Continued  on  page  48) 

NEW  HAMPSHIRE 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  by  Cities  of  2,500  or  More  Population — 1940* 

All  Units Urban  Units Rural -Nonfarm  Units Riiral-Farm  Units 
County % Radio % Radio % Radio 

■  % 

Radio Units Radio Units Units Radio Units Units Radio Units Units Radio Units 

Belknap  6,741 88 8 5,984 3,579 
93 8 

3,357 
2 255 84 4 

1,903 
907 79 9 

724 Carroll  4,443 84 5 3,754 3 654 84 9 3 
103 

789 82 5 651 
Cheshire  9,675 88 8 8,596 3,804 93 7 3,564 4 239 86 6 3 670 

1,632 
83 5 

1,362 Coos  9,529 89 5 8,532 4,490 92 0 4,133 3 848 89 7 3 451 
1,191 

79 

6 948 
Grafton  12,201 87 3 10,655 3,386 

92 2 
3,121 

6 
774 

86 7 5 
875 

2,041 
81 3 

1,659 Hillsborough ... 39,180 92 0 36,048 30,800 93 0 28,651 5 856 89 2 5 221 
2,524 

86 2 
2,176 Merrimack  15,861 

90 
1 14,290 8,488 

95 3 8,092 5 276 84 8 4 473 
2,097 

82 

3 
1,725 Rockingham  16,511 89 9 14,844 

7,112 
93 9 

6,679 
6 298 87 8 5 

527 

3,101 

85 

1 
2,638 Strafford  11,827 91 2 10 , 788 8,881 

93 1 
8,266 

2 213 87 2 1 929 
733 

80 9 593 
Sullivan  6,968 88 6 6,173 4,815 91 9 4,425 1 137 82 2 935 

1,016 
80 0 813 

State  Total ,  .  . 132,936 90 0 119,664 75,355 93 3 
70,288 41,550 86 9 36 , 087 16,031 

82 

9 13,289 

Cities  of  2,500  Or  More  Population 

City 

Units % 
Radio Radio Units 

Laconia  

3,579 

93 8 
3,357 

Keene  

3,804 

93 7 
3,564 

Berlin  

4,490 

92 

.0 

4,133 

2,121 

92 6 1,964 

1,265 

91 4 

1,157 
Manchester .  . 

21,038 

92 

3 19,421 Milford  

1,156 

91 

9 

1,062 8,606 

94 

9 
8,168 

Concord  

6,730 

95 

5 
6,427 

1,758 

94 7 
1,665 

Derry  

1,579 
89 4 

1,411 

Exeter  

1,538 
94 0 

1,445 
Portsmouth .  . 

3,995 

95 7 

3,823 
Dover  

3,971 

94 4 

3,747 
Rochester. .  .  . 

3,366 

92 4 

3,110 
Somersworth . 

1,544 

91 2 

1,409 
Claremont .  .  . 

3,321 

93 3 

3,099 1,494 

88 

7 

1,326 
*  Source:  Figures  of  the  number  of  Occupied  Dwelling  Units  and  Percent  Radio  Equipped  published  by  U.  S.  Census  in  the  Second  Series  Housing  Report  for  New  Hampshire, the  number  of  Radio  Equipped  Occupied  Dwelling  Units  calculated  by  NAB  Research  Department  to  project  total  figures. Figures  of 

VERMONT 

Number  of  Occupied  Dwelling  Units.  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  by  Cities  of  2,500  or  More  Population — 1940* 
» 

All  Units Urban  Units Rural-Nonfarm  Units Rural-Farm  Units 
County % Radio % Radio % Radio % Radio 

Units Radio Units Units Radio Units Units Radio Units Units Radio Units 

Addison  4,532 83 5 3,783 
2,406 

85 5 
2,056 2,126 

81 2 
1,727 Bennington  6,138 91 0 5,584 2,182 

96  .7 

2 ',  i69 

2,903 
88 6 

2,573 1,053 
85 6 902 

Caledonia  6,566 88 1 5,784 2,119 
95.9 

2,032 2,464 
88 2 

2,174 1,983 

79 

6 
1,578 Chittenden  12,684 92 6 11,748 8,534 

95  .7 
8,163 2,311 

87 8 
2,028 1,839 

84 7 
1,557 Essex  1,678 82 8 1,390 1,078 

86 

7 935 600 

75 

8 455 
Franklin  7,370 

89 
1 

6,566 2!  138 96  .8 2^669 2,922 

86 

8 
2,537 2,310 

84 9 
1,960 

( Grand  Isle  931 84 9 790 

421 

83 

9 353 510 85 8 437 
Lamoille  2,852 84 6 2,411 

1,643 

88 

7 
1,458 

1,209 
78 

8 953 
Orange  4,470 80 7 3,607 2,169 

86 3 
1,872 2,301 

75 

4 
1,735 Orleans  5,460 87 3 4,764 1^332 

95.2 
1,268 1,733 

2,153 

81 9 
1,763 Rutland  11,789 

89 
3 10,528 4,580 95.2 

4,361 5]  066 
88 i 

4,464 
2,143 

79 

5 
1,703 i: 

tl 
Washington  10,589 89 5 9,482 5,747 94.2 5,412 2,761 

87 6 
2,419 2,081 

79 3 
1,651 Windham  7,365 88 9 6,544 3,622 95.9 

3,475 2,038 
83 1 

1,693 
1,075 

80 7 
1,376 ;! 'ii 

Windsor  10,011 89 1 8,924 2,211 
96.5 

2,133 5,007 
90 1 

4,511 2,793 

81 

6 
2,280 State  Total .  .  . 92,435 88 6 81,905 32,465 95.5 31 , 022 35,164 87 6 30,806 24,806 80 9 20,077 

Cities  of  2,500  Or  More  Population 

% Radio 

City 

Units 

Radio 
Units 

Bennington .  . 

2,182 

96 7 

2,109 
St.  Johnsbury 

2,119 

95 9 

2,032 
Burlington  . .  . 

7,138 

96 0 

6,851 
Winooski .... 

1,396 

94 0 

1,312 

St.  Albans . .  . 

2,138 

96 8 

2,069 
Newport  

1,332 

95 2 

1,268 

Rutland  City 

4,580 

95 2 

4,361 

Barre  

3,058 

93 2 

2,850 

Montpelier. .  . 

2,204 

95 6 

2,107 

Waterbury . .  . 485 93 8 455 
Bellows  Falls . 

1,174 

96 9 

1,138 
Brattleboro.  . 

2,448 

95 5 

2,337 Springfield .  .  . 

1,404 

96 

4 

1,353 
Windsor  807 96 7 780 

*  Source:  Figures  of  the  number  of  Occupied  Dwelling  Units  and  Percent  Radio  Equipped  published  by  U.  S.  Census  in  the  Second  Series  Housing  Report  for  Vermont, number  of  Radio  Equipped  Occupied  Dwelling  Ufiits  calculated  by  NAB  Research  Department  to  project  total  figures. Figures  of  the 

NEVADA 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  by  Cities  of  2,500  or  More  Population — 1940* 

All  Units Urban  Units Rural-Nonfarm  Units Rural -Farm  Units 
County % Radio % Radio % Radio % Radio Units Radio Units Units Radio Units Units Radio Units Units Radio Units 

Churchill  1,562 78 0 1,218 849 77 .5 658 
713 

78 

.5 

560 
Clark  4,829 80 1 

3,871 2^563 
83.5 

2  44i 1,975 
77 9 

1,538 
291 65 

.8 

192 
Douglas  599 78 9 473 373 78 5 293 226 79 5 180 
Elko  3,241 78 2 2,535 i;246 

si  .5 
lioii 1,470 

75 5 
1,110 

531 77 9 414 
Esmeralda  620 

65 
3 405 

596 
65 7 392 

24 

54 2 13 
Eureka  461 57 1 263 

349 
57 6 201 112 55 8 62 

Humbolt  1,395 72 .2 1,009 1,154 
75 5 

871 

241 
57 3 138 

Lander  583 67 7 395 513 68 1 350 70 64 7 

45 

1,143 86 7 991 948 89 2 846 195 74 5 145 
1,201 78 6 944 

719 

79 

8 
574 

482 76 8 370 
Mineral  777 62 

5 486 689 

65 

8 454 88 

36 

8 32 
1,380 67 1 926 

1,175 
70 5 828 

205 
47 7 98 

Ormsby  935 88 
.8 

830 903 89 1 805 

32 

78 1 25 
Pershing  867 70 6 612 751 70 8 

532 
116 69 4 80 

Storey   395 
87 

1 344 
383 

86 7 
332 

12 

100 0 

12 

Washoe  10,025 90 4 9,069 8[3i9 
93.1 

7^748 1,045 
76 2 796 661 79 5 525 

White  Pine  3,278 83 .8 2,748 1,162 
82.5 959 

1,903 
86 6 1,647 

213 
66 7 142 

State  Total .  .  . 33,291 81 
.4 

27,119 13,284 
89.2 

11,859 15,795 

77 

4 12,227 
4,212 

72 0 
3,033 

Cities  of  2,500  Or  More  Population 

% 
Radio Units Radio Units 

Las  Vegas. . . . 2,563 
83 5 

2,141 
Elko  City. .  .  . 

1,240 
81 5 

1,011 6,909 

92 6 

6,396 Sparks  1,410 
95 9 

1,352 

Ely  1,162 
82 5 

959 

*  Source:  Figures  of  the  number  of  Occupied  Dwelling  Units  and  Percent  Radio  Equipped  published  by  U.  S.  Census  in  the  Second  Series  Housing  Report  for  Nevada, number  of  Radio  Equipped  Occupied  Dwelling  Units  calculated  by  NAB  Research  Department  to  project  total  figures. Figures  of  the 
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BLUE  NETWORK  station  managers  and  officials  and  their  Ontario  hosts 
at  the  Ontario  Show  radio  convention  in  Toronto  March  5  (1  to  r)  :  C.  J. 
Lanphier,  manager  WEMP,  Milwaukee;  B.  J.  Hauser,  BLUE  sales  promo- 

tion manager;  George  M.  Benson,  BLUE  eastern  sales  manager;  Fred  R. 
Ripley,  vice-president,  WSYR,  Syracuse;  W.  McKenzie,  Toronto;  Wm. 
Doerr,  commercial  manager,  WEBR,  Buffalo;  Ed  Bragg,  president, 
WMFF,  Plattsburg,  N.  Y.;  Wm.  A.  Riple,  commercial  manager;  WTRY, 
Troy,  N.  Y. ;  Don  loset,  managing  director,  WAGA,  Atlanta:  C.  R. 
Thompson,  manager,  WEBR,  Buffalo;  J.  B.  Conley,  manager,  WQWO, 
Fort  Wayne;  B.  W.  Olin,  WKIP,  Pougkeepsie,  N.  Y.;  Phil  Carlin, 
BLUE  vice-president  in  charge  of  programs;  Edgar  Kobak,  BLUE 
executive  vice-president;  Warren  Jennings,  manager,  New  York  office, 

WLW,  Cincinnati;  Wayne  Welch,  merchandising  and  promotion  de- 
partment, KSO,  Des  Moines;  Prime  Minister  Mitchell  Hepburn  of  the 

Ontario  Government,  host;  L.  B.  Beeuwkes,  promotion  manager,  WXYZ, 
Detroit;  Gladstone  Murray,  general  manager,  Canadian  Broadcasting 
Corp.;  Keith  Kiggins,  BLUE  vice-president  in  charge  of  stations;  G.  S. 
Wasser,  manager,  KQV,  Pittsburgh;  William  Fay,  manager,  WHAM, 
Rochester;  Geo.  Bissell,  secretary-treasurer,  WMFF,  Plattsburg;  E. 
A.  Weir,  commercial  manager,  Canadian  Broadcasting  Corp.  Absent 
from  photo,  but  at  convention:  S.  B.  Berk,  president,  WAKR,  Akron; 
E.  R.  Boroff,  WENR,  Chicago;  Scott  Kilgore,  general  manager,  WNBZ, 
Saranac  Lake,  N.  Y. ;  C.  T.  Hagman,  manager,  WTCN,  Minneapolis; 
Earl  Mullin,  BLUE  publicity;  Robert  Jones,  BLUE  station  relations. 

Blue  Heads  Feted  Shafto  Elected  Member  of  NAB  Board 

At  Ontario  Session  As  Fourth  District  Meets  at  Roanoke 

BLUE  NETWORK  station  man- 
agers and  officials  on  whose  sta- 

tions the  Ontario  government  starts 
its  Ontario  Show  March  20,  were 
guests  at  a  promotion  luncheon  and 
dinner  at  Toronto  March  5.  Promo- 

tion plans  were  outlined  by  Don 
Henshaw,  timebuyer  of  Walsh  Adv. 
Co.,  which  placed  the  account  on  50 
Blue  stations,  and  Doug  Oliver,  di- 

rector of  the  Ontario  Travel  &  Pub- 
licity Bureau.  Large  promotion 

books  were  inscribed  to  each  sta- 
tion manager  present. 

At  the  formal  dinner,  presided 
over  by  Ontario  Premier  Mitchell 
Hepburn,  the  Lieutenant-Governor 
was  present  as  the  King's  personal representative,  as  well  as  the 
American  Consul  in  Toronto,  mem- 

bers of  the  Ontario  cabinet,  Made- 
leine Carroll,  guest  star  on  the  pro- 

gram, and  Col.  Lemuel  Q.  Stoop- 
nagle,  m.c.  At  the  reception  prior 
to  the  banquet  American  station 
men  were  introduced  to  the  Ontario 
Premier  and  the  guest  stars.  Ca- 

nadian Broadcasting  Corp.  was 
represented  by  a  number  of  top 
ranking  executives  headed  by  Glad- 

stone Murray,  CBC  general  man- 
ager. 
American  broadcasters  also  met 

other  Canadian  broadcasters,  in- 
cluding Henry  Gooderham,  CKCL, 

Toronto;  Lloyd  Moore,  CFRB,  To- 
ronto; H.  G.  Walker,  CBL,  To- 

ronto; Glen  Bannerman,  president 
of  the  Canadian  Association  of 
Broadcasters.  A  reception  was  held 
later  by  the  Blue  Network  for  the 
station  managers  and  Ontario  Gov- 

ernment officials. 

Lotshaw  Buys  Co-Op 
ANDY  LOTSHAW  Co.,  Chicago 
(Gorgeous  hair  dressing),  has 
taken  over  sponsorship  of  Your 
Date  With  Don  Norman,  Monday 
through  Saturday  quarter-hour  on 
WON,  Chicago,  at  12:45-1  p.m. 
(CWT),  and  will  feed  the  program 
to  WOR,  New  York,  starting 
March  .31.  Program  ,w  hich  features 
Don  Norman  as  m.c.  in  informal 
interviews  with  a  small  group  of 
invited  women,  will  be  fed  to  the 
MBS  stations  on  a  sustaining  basis, 
available  for  local  sponsorship. 
Arthur  Meyerhoff  &  Co.,  Chicago, 
is  agency  for  Andy  Lotshaw  Co. 

Mr.  Shafto 

G.  RICHARD  SHAFTO,  president 
and  general  manager  of  WIS,  Co- 

lumbia, S.  C,  was  elected  NAB 
director  for  the  4th  district  at  a 

meeting  of  two- 
score  broadcast- 

ers in  that  area 
March  7  at  Roa- 

noke, Va.  He  suc- 
ceeds, for  a  two- 

year  term,  John 
A.  Kennedy,  pres- 

ident of  WCHS, 
Charleston,  and 
the  West  Virginia 
Network,  who  is 

serving  as  chair- 
man of  War  Production  Board  ac- 

tivities in  West  Virginia,  and  who 
was  not  a  candidate  for  another 
term. 

Highlighting  the  all-day  session 
was  the  adoption  of  a  resolution 
asking  the  NAB  Board  of  Direc- 

tors to  appoint  a  committee  to  study 
the  management  structure  and 
finances  of  the  NAB,  looking  to- 

ward "greater  unity,  economy  and 
efficiency".  This  was  the  first  step 
in  the  direction  of  long-rumored 
NAB  reorganization  [see  article  on 

page  9]. Mr.  Shafto,  an  engineer  who 
turned  to  station  management,  has 
been  identified  with  WIS  since 
1932.  He  also  is  vice-president  of 
WCSC,  Charleston.  He  was  elected 
president  of  WIS  in  1938,  in  addi- 

tion to  his  duties  as  general  man- 

ager. Censorship  to  Continue 

The  4th  district  session,  compris- 
ing NAB  members  in  North  Caro- 

lina, South  Carolina,  Virginia, 
West  Virginia,  Maryland  and  the 
District  of  Columbia,  also  adopted 
resolutions  expressing  apprecia- 

tion to  Mr.  Kennedy  for  his  service 
as  NAB  director  and  one  whole- 

heartedly supporting  Broadcast 
Music  Inc. 

J.  Harold  Ryan,  assistant  direc- 
tor of  censorship  in  charge  of  radio, 

and  general  manager  of  the  Fort 
Industry  Co.  stations,  addressed  the 
district  on  censorship  activities  and 

also  participated  in  the  sessions  as 
a  delegate.  WWVA,  Wheeling,  and 
WMMN,  Fairmont,  two  of  the  Fort 
Industry  stations,  are  4th  district 
members.  Mr.  Ryan  told  the  meet- 

ing that  censorship  of  both  radio 
and  press  is  expected  to  remain  on 
a  voluntary  basis  for  the  duration, 
but  that  the  day  after  the  termina- 

tion of  the  war  he  expected  censor- 
ship activities  to  cease. 

The  meeting  also  was  addressed 
by  NAB  President  Neville  Miller 
and  John  Shepard  3d,  chairman  of 
Broadcasters'  Victory  Council,  the 
latter  in  an  off-the-record  talk.  Mr. 
Miller  reviewed  current  activities 
in  Washington  and  steps  being 
taken,  primarily  through  the  Office 
of  Facts  &  Figures,  to  alleviate 
difficulties  occasioned  by  wide- 

spread demands  for  time  from  vari- 
ous agencies.  He  said  he  expected  a 

coordinated  plan  for  funneling  of 
Government  programs  to  be  de- 

veloped shortly. 
Forecasts  War  Impact 

Mr.  Kennedy  pointed  out  that  the 
impact  of  the  war  probably  will  be 
felt  by  radio  next  fall.  He  advised 

broadcasters  not  to  "kid  your- 
selves" about  the  outlook.  For  the 

last  year  Mr.  Kennedy  has  been  di- 
recting War  Production  Board  ac- 
tivities in  West  Virginia,  devoting 

practically  all  of  his  time  to  the 
Government  work. 
The  music  copyright  situation 

was  covered  by  representatives  of 
performing  rights  societies,  save 
ASCAP.  John  G.  Paine,  ASCAP 
general  manager,  notified  Mr. 
Kennedy  he  would  be  unable  to  at- 

tend the  session  but  had  designated 
an  alternate,  who  failed  to  arrive 
prior  to  adjournment.  Speakers  on 
copyright  were  Carl  Haverlin,  sta- tion relations  director  of  Broadcast 

Music  Inc.,  and  Leonard  D.  Calla- 
han, general  counsel  of  SESAC. 

In  an  impassioned  plea  for  in- 
dustry support,  Mr.  Haverlin 

pointed  out  that  BMI  is  budgeted 
for  about  $1,100,000  during  the  en- 

suing year.  While  approximately 

75%  of  the  industry  volume  al- 
ready has  signified  renewal  of  BMI 

contracts  for  the  eight-year  term, 
representing  approximately  $800,- 
000  of  this  budget,  he  pointed  out 
that  the  industry-owned  music  pool 
has  no  "cushion"  and  that  virtu- 

ally 100%  enrollment  is  necessary 
to  maintain  the  organization  to 
compete  effectively  with  ASCAP. 

Urges  BMI  Performance 
The  demise  of  BMI,  through  lack 

of  industry  support,  would  result 
in  immediate  demands  from 
ASCAP  for  greater  tribute,  he  pre- 

dicted. Several  provisions  in  the 
new  ASCAP  contracts,  notably  the 

definition  of  what  constitutes  "non- 
dramatic  usage"  of  works,  would 
open  the  way  for  interpretation  of 
the  contract  with  possible  resulta  it 
demands  for  increased  radio  reve- 

nue, he  predicted. 
ASCAP  sought  $9,000,000  from 

radio  under  its  first  contract 
proffers,  he  said.  In  1940  it  received 
about  $5,100,000.  Under  its  pres- 

ent contracts,  he  said,  it  stands  to 
receive  $3,600,000.  He  pointed  out 
that  as  against  5%  of  receipts  paid 
ASCAP  under  former  contracts, 
the  maximum  the  industry  can  pay 
both  to  ASCAP  and  BMI,  under 
existing  contracts,  is  3.27%  for  any 
one  station. 

Mr.  Haverlin  asked  not  only  for 
station  renewals  but  for  perform- 

ance of  qualified  BMI  tunes.  He 
cited  "plugging"  activities  of 
ASCAP  publishers  in  this  regard. 

Mr.  Callahan,  supporting  the  ob- 
servations of  Mr.  Haverlin,  de- 

clared that  there  are  many  provi- 
sions of  the  ASCAP  contract 

through  which  you  can  "drive  a 
wagon  sideways".  Interpretations of  what  constitute  station  facilities, 
he  said,  might  open  the  way  for  in- creased demands  from  ASCAP. 

Declaring  radio  is  SESAC's  best customer,  he  said  his  organization 
is  regularly  adding  to  its  available 
works,  but  has  not  increased  its 

fees.  He  warned  against  "un- 
scrupulous attorneys"  who  now  are 

beginning  to  threaten  stations  with 
purported  infringement  actions. 
After  pointing  to  devices  used  to 
mislead  public  pei-formers,  Mr. 

{Continued  on  page  29) 
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W€  V€  GOT 

YOU 

COV€n€P/ 

■  WITH  NOT  ONLY  POWER  WHERE 

^    POWER  COUNTS  MOST  -  -  BUT 

PROGRAMS  THAT  PLEASE  MOST,  TOO/| 

#  Recent  census  reports  show  that  the  popu- 

lation of  the  Tennessee  Valley  region  (121 

Counties)  increased  from  2,804,046  in  1930  to 

3,135,934  in  1940,  or  a  gain  of  11.8  percent. 

This  compares  with  the  7.2  percent  increase  for 

the  nation. 

This  is  the  territory  to  be  covered  by  WLAC, 

the  station  of  the  great  Tennessee  Valley. 

NASHVILLE,  TEMN. 

c       J.  T.  Ward  u 

B        -k  OWNER  p 

s      F.  C.  Sowell  NEWS 
MANAGER 

Paul  H.Raymer Co., National  Representatives 

THE  STATION  OF  THE 
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Radio  Priority,  Freeze  Order 

Not  Strict  Enough,  Says  Fly 

War  Experience  May  Require  More  Severe  Orders; 

Industry  War  Orders  Exceed  2  Billion  Dollars 

FEAR  that  priority  rulings  on 
radio  materials,  including  the 
"freeze"  order  pertaining  to  broad- 

cast equipment,  may  not  be  strict 
enough  in  the  light  of  war  needs 
was  expressed  by  FCC-DCB  Chair- 

man James  Lawrence  Fly  at  his 
press  conference  last  Monday. 

Indicating  that  more  stringent 
priorities  rules  may  be  put  into 
effect  as  the  war  progresses,  Mr. 
Fly  said,  "At  every  turn  we  are 
reminded  of  the  fact  that  we  must 
consider  how  many  Germans  or 
Japs  can  be  eliminated  with  a  given 
amount  of  material". 

This  observation  was  made  at  a 
discussion  centering  around  the 
War  Production  Board  order  of 
March  7  which  will  stop  manufac- 

ture of  civilian  receiving  sets  on 
April  22  in  preparation  for  the 
full  conversion  of  55  manufactur- 

ers to  wartime  production. 

Some   Production  Allowed 

The  WPB  order  will  permit  the 
manufacturers  to  complete  sets 
begun  before  April  22  if  not  more 
than  $500  worth  of  materials  are 
used.  The  order  excludes  the  cost 
of  wooden  cabinets  for  sets. 

Companies  which  employed  ap- 
proximately 30,000  persons  and 

produced  more  than  13,000,000  sets 
will  be  affected  by  the  order.  Other 
statistics  show  these  companies  did 
a  $240,000,000  business  in  1941, 
used  2,100  tons  of  aluminum,  10,500 
tons  of  copper,  280  tons  of  nickel 
and  70,000  tons  of  steel. 
The  55  companies  included  in 

the  order  already  have  $500,000,- 
000  in  military  orders,  the  WPB 
said,  and  an  equal  amount  in  orders 
is  held  by  companies  not  normally 
engaged  in  civilian  production. 
Total  orders  will  probably  aggre- 

gate $2,000,000,000. 
Smaller  companies,  which  feared 

great  hardships  under  the  con- 
version plan,  have  been  given  a 

new  lease  on  life  with  the  assur- 
ance by  the  WPB  that  a  subcon- 

tracting plan  has  been  worked  out 
to  facilitate  the  conversion  of 
smaller  manufacturers.  Under  the 
plan  a  company  which  is  not  a 
"prime"  contractor  will  be  assigned 
to  a  large  contract  holder  to  form 

a  series  of  "family  production 
groups". 

It  was  estimated  by  the  WPB 
that  production  of  home  radios  be- 

fore the  conversion  order  goes  into 
effect  will  be  about  3,000,000.  This 
will  increase  the  number  of  civil- 

ian sets  in  the  country  to  about 
60,000,000. 

Replacements  Doubtful 
However,  a  turnabout  on  the 

March  7  freeze  order,  with  specific 
reference  to  the  exemption  clause 
on  manufacturing  of  replacement 

and  repair  parts,  was  suggested  at 
the  WPB  last  week. 

Pointing  to  critical  shortages  of 
materials  used  in  the  manufacture 
of  parts  and  tubes,  especially  to 
nickel,  aluminum  and  mica,  WPB 
officials  said  that  it  is  doubtful  that 
even  a  replacement  parts  program 
can  be  carried  on  if  present  condi- 

tions continue. 
The  WPB  said  that  the  rapid 

progress  of  all  industries  to  all-out 
war  effort  may  make  it  necessary 
to  revoke  exemptions  to  orders  from 
time  to  time. 

It  was  also  hinted  that  more 
stringent  curtailment  of  materials 
for  the  entire  broadcasting  picture 
may  be  found  necessary  and  fur- 

ther freeze  orders  may  have  to  be 
issued  before  the  April  22  date  for 
conversion  of  the  industry. 

It  must  be  remembered,  one  offi- 
cial said,  that  "every  allocation  of 

materials  to  an  industry  not  strict- 
ly engaged  in  a  wartime  operation 

will  take  away  materials  from 

tanks,  planes  and  guns."  Every  ef- fort will  be  made,  it  was  said,  to 
keep  every  radio  in  good  repair, 
but  it  was  added  that  the  WPB 
feels  a  saturation  point  has  been 
reached  in  the  number  of  radios  in 
the  country. 

The  WPB,  with  regard  to  the 
distribution  of  present  sets  in  the 
country,  said  it  would  not  be  going 
too  far  afield  to  say  that  some  time 
in  the  future,  while  the  war  con- 

tinues, it  may  be  necessary  to  regis- 
ter every  radio  set  in  the  United 

States  to  bring  about  a  more  equit- 
able distribution  of  receivers.  The 

WRATHALL  PARTNER 

IN  McNARY  CHANGE 

JAMES  C.  McNARY,  Washington 
consulting  radio  engineer,  has  an- 

nounced reorganization  of  his  firm 
as  McNary  &  Wrathall,  with  Grant 

Wrathall,  his  as- sociate, taken  in 
as  a  full  partner. 
Mr.  McNary  since 
March  2  has  been 
devoting  part  time 
to  defense  engi- 

neering work  as 
a  civilian  at- tached to  a  New 

England  base  un- der the  National 
Defense  Research 

Council.  Recently  Joseph  Cham- 
bers, Mr.  McNary's  partner,  re- linquished his  interest  in  the  firm 

to  go  into  the  Navy  doing  radio 
engineering  work. 

Mr.  Wrathall,  a  1932  graduate 
of  the  U  of  Utah,  has  been  with 
Mr.  McNary  since  1934  when  the 
latter  took  over  the  private  con- 

sulting engineering  practice  of 
Comdr.  T.  A.  M.  Craven  who  had 
accepted  the  post  of  FCC  chief 
engineer  and  who  later  was  ap- 

pointed a  commissioner. 

Mr.  Wrathall 

Courtesy  Radio  Retailing  Today 

"It  Keeps  My  Morale  Up!" 

observation  was  made  that  some 
homes  have  more  than  one  good  set 
and  extras  could  be  used  for  homes 
having  none. 

Radio  Sets  Adequate 

At  his  press  conference  Monday 
Chairman  Fly  said  that  he  did  not 
feel  that  the  WPB  order  would 
have  much  effect  on  the  standard 
broadcast  picture,  pointing  out  that 
the  number  of  sets  now  in  use, 

plus  those  on  retailers'  shelves  and 
the  number  still  to  be  manufac- 

tured, would  be  adequate  for  the 
country's  needs.  No  move  has  been 
made  to  freeze  retail  stocks  of  sets. 

Hope  was  expressed  by  Mr.  Fly 
that  the  supply  of  replacement 
parts  for  civilian  sets  would  be 
found  adequate  for  the  duration  of 
the  war  but  he  admitted  the  possi- 

bility that  serious  problems  in  this 
regard  may  have  to  be  met  later. 

Though  no  problem  is  foreseen 
in  the  standard  broadcast  picture, 

Mr.  Fly  indicated  that  the  unstabil- 
ized  condition  of  FM  and  television 
may  bring  added  burdens  to  these 
fields  when  the  WPB  order  goes 
into  effect.  He  expressed  praise  for 
the  work  being  done  by  RCA  in  in- 

structing civilian  defense  via  tele- 
vision and  added  that  he  felt  the 

project  would  assist  in  stabilizing 
television  since  it  is  now  "tapping 
a  new  audience  and  has  already 
reached  more  than  50,000  people  in 
the  New  York  area  by  these  defense 

courses." 
Freeze  Order 

Text  of  the  WPB  order  issued 
March  7  follows: 

Title  32,  National  Defense;  Chapter  IX, 
War  Production  Board;  Subchapter  B, 
Division  of  Industry  Operators;  Part  1077, 
Radio  Receivers  and  Phonographs;  Sup- 

plementary General  Limitation  Order 
L-44-a.  Further  restricting  and  finally  pro- 

hibiting the  production  of  radio  receivers and  phonographs. 
It  is  hereby  ordered  that: 
In  accordance  with  the  provisions  of 

1077.1  (General  Limitation  Order  L-44), which  the  following  Order  supplements. 
It  is  hereby  ordered  that: 
1077.2  Supplementary  General  Ldmitation 

Order. 
(a)  Definitions.  For  the  purposes  of this  Order, 
(1)  "Manufacturer"  means  any  person who  puts  into  production  any  set. 
(2)  All  the  definitions  contained  in  para- 

graph (a)  of  Limitation  Order  L-44  shall 
apply  to  this  Order. (b)  Prohibition  of  Production  of  Sets 
after  April  22.  191,2.  Effective  April  23, 
1942,  no  manufacturer  shall  put  into  pro- duction any  sets. 

(c)  Limit  on  Use  of  Materials.  From 
the  effective  date  of  this  Order,  no  Manu- facturer shall  use  in  any  manner  in  the 
production  of  sets  more  than  $500  worth 
of  materials  and  parts  obtained  under  con- tracts or  orders  executed  or  placed  after 
February  11,  1942,  except  that  nothing  in 
this  paragraph  shall  impose  any  limit  or 
restrictions  on  the  use  of  wooden  cabinets 
or  materials  for  making  such  cabinets. 

(d)  Appeal.  Any  Manufacturer  who  con- 

siders that  relief  from  the  specific  provis- 
ions of  this  Order  will  affirmatively  facili- 
tate his  program  of  conversion  from  civil- ian to  war  work,  may  apply  for  relief  by 

addressing  a  letter  to  the  War  Production 
Board,  Washington,  D.  C.  Ref :  L-44-a,  set- ting forth  the  pertinent  facts  and  the  rea- 

sons why  he  considers  he  is  entitled  to  re- 
lief. The  Director  of  Industry  Operations 

may  thereupon  take  such  action  as  he deems  appropriate. 
(e)  Effective  Date.  This  Order  shall  take 

effect  on  the  date  of  its  issuance,  and  shall continue  in  effect  until  revoked. 

SHARPLY  cutting  off  and  taper- 
ing down  production  of  civilian  re- 

ceivers, manufacturers  are  more 
than  a  month  ahead  of  the  dead- 

line set  by  the  War  Production 
Board  for  conversion  to  war  pro- 
duction. 
A  recent  survey  conducted  by 

the  Wall  Street  Journal  indicates 
set  manufacturers  will  have  con- 

verted their  facilities  to  war  pro- 
duction well  before  the  mid-June 

deadline.  The  Journal  reports  thatt 
"dismantled  production  lines  andf 
machines  are  now  a  familiar  scene 

to  the  radio  industry".  The  report 
continues :  "Many  a  production  line 
has  turned  out  its  last  civilian  set 
and  many  a  machine  has  been  un- 

bolted from  the  floor  and  placed  in 

storage  for  the  duration". 
Big  Firms  Ready 

Among  the  larger  set  manu- 
facturers included  in  the  survey, 

RCA,  which  was  80%  converted  in 
February,  is  expected  to  run  its  last 
set  off  the  production  line  and  be 
fully  converted  by  March  23.  West- 
inghouse  is  already  100%  within 
the  demands  of  WPB  [Broadcast- 

ing, Feb.  23]. In  February  the  com- 
pany moved  its  radio  facilities  to 

Baltimore  to  be  near  Washington 
and  at  that  time  was  98.6%  on 
war  production  with  the  balance  of 
the  work  going  for  defense  pur- 

poses. 

General  Electric,  which  in  late 
February  was  reported  to  be  80% 
converted,  is  now  devoting  95%  of 
its  efforts  to  war  work.  Philco  Corp. 
is  expected  to  stop  all  civilian  pro- 

duction by  April  20  and  reports 
that  its  foremen  and  other  key 
production  men  are  being  trained 
for  all-out  war  effort. 

Pilot  Radio  Corp.,  now  50%  con- 
verted, expects  to  be  in  the  100% 

class  by  April  22  as  does  Emerson 
Radio  &  Phonograph  Co.,  now  doing 
15%  to  20%  war  work.  April  30  is 
the  date  set  by  Farnsworth  Tele- 

vision &  Radio  Corp.  for  its  full 
conversion  and  at  the  latest  the 

company  expects  to  be  out  of  civil- ian production  by  the  end  of  May. 

Backlog  of  Stromberg-Carlson  in 
early  February  was  90%  war  ma- 

terial and  total  conversion  is  ex- 
pected shortly. 

Inventory  losses  will  be  felt  by 

the  receiver  companies  in  the  con- 
verting process  as  some  materials 

and  parts  already  purchased  for 
civilian  sets  cannot  be  adapted  to 
the  war  program.  However,  some 
relief  will  result  from  the  sale  of 
the  parts  for  replacement  and  other 

purposes.  The  shut-down  on  auto- 
mobile production  also  exacted  a 

hardship  on  set  manufacturers  and 
{Continued  on  page  28) 
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Howto  build  an  inexpensiveTube  Conditioner 
^Western  Electric  does  not  make  this  unit  or  any  of  its  parts.  We  tell 
you  about  it  solely  to  help  you  get  best  results  f'om  your  tubes. 

COA/TROL 
S  W/TCH 

6fiiS  6^s  : 

Adds  many  hours  to  tube  life . .  .  keeps  spares  in  perfect  sliape 

With  vacuum  tubes  no  longer  easy  to  get,  this 
tube  conditioning  unit  is  the  answer  to  every 

engineer's  prayer.  Designed  by  Bell  Labs, 
Western  Electric  and  WOR,  it  has  proved  its 
great  value  in  actual  use. 

Save  that  tube! 

Here's  an  example  of  what  it  can  do  for  used 
tubes.  After  5,000  hours,  one  of  WOR's  342A 
tubes  showed  a  tendency  to  become  gaseous. 
There  occurred  a  series  of  flash-arcs  that  would 

ordinarily  mean  discarding  the  tube.  Instead, 

the  tube  was  hardened  for  service  in  12  min- 

utes— reinstated — and  went  gaily  on  giving 
perfect  service  for  over  4,000  hours  more! 

This  same  unit  also  enables  you  to  keep 

spares  as  good  as  the  day  Western  Electric 

made  them,  no  matter  how  long  they've  stood 
on  your  shelf.  It's  good  for  high  and  low 
powered  tubes,  air  cooled  or  water  cooled, 
amplifiers  or  rectifiers. 

Too  good  to  pass  up 

You  can  build  this  unit  for  less  than 

complete — and  figure  on  getting  your  invest- 
ment back  in  tube  savings  in  less  than  six 

months. 

For  reprint  of  an  article  by  Charles  W. 

Singer  of  WOR — which  gives  you  all  the 
necessary  information  on  how  to  build  and 

operate  this  tube  and  money  saver — send  the 
coupon  today. 

DISTRIBUTORS:  In  U.S.A.:  Graybar  Electric 
Co.,  New  York,  N.  Y.  In  Canada  and  Newfound- 

land: Northern  Electric  Co.,  Ltd.  In  other  coun- 
tries: International  Standard  ElectricCorporation. GTayBaR 

Western  Electric 

Ask  your  Engineer 

GRAYBAR  ELECTRIC  COMPANY,  Gravbar  BuiUmg,  New  York.  iN.  V.  B 

You  bet  I  want  a  reprint  of  the  article  on  How  to  Recondition  Vacuum  Tubes. 
NAME  _ 

STATION    

ADDRESS    

CITY      STATE. 
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"^Don't  Let  Brands  Default'— Francisco 

Warns  Against  Blackont 

Of  Advertising  for 
Duration 

USE  OF  RADIO  in  Latin  America 
by  United  States  advertisers,  par- 

ticularly the  sponsorship  of  news 
broadcasts  on  local  stations,  is 

"one  of  the  most 
valuable  of  all 
contributions  to 
better  under- 
standing  be- 

tween the  United 
States  and  the 
other  American 

_  Republics,"  Don 

HHK^  JO^Si  Francisco,  direc- ^^mm.  ^mem^     ^^^^  radio 
Mr.  Francisco     division,  Office  of 

the  Coordinator 
of  Inter-American  Affairs  (Rocke- 

feller   Committee),    declai'ed  last 
Tuesday. 
Mr.  Rockefeller  addressed  a 

meeting  sponsored  jointly  by  the 
Export  Managers  Club  of  New 
York  and  the  Export  Advertising 
Assn.  at  the  Hotel  Pennsylvania, 
New  York, 

U.  S.  Goods  Active 

Citing  a  recent  survey  of  Ameri- 
can advertising  in  Latin  America, 

which  showed  that  nearly  half  the 
linage  in  newspapers  and  maga- 

zines was  devoted  to  products  of 
United  States  origin,  Mr.  Francisco 
urged  continuation  or  increase  of 
advertising  in  all  Latin  American 
media  as  a  practical  means  of  aid- 

ing the  war  effort  and  the  Good 
Neighbor  policy. 

Direct  selling  is  not  necessary, 
he  said,  but  institutional  copy,  ex- 

plaining why  certain  goods  are  no 
longer  being  shipped  south  from 
the  United  States  because  of  war 
priorities,  can  in  itself  be  of  great 
value. 

"The  unique  role  that  radio  plays 
as  a  vehicle  for  reaching  great 
masses  of  people  has  riveted  our 
attention  on  broadcasting  as  one 
of  the  most  potent  weapons  in  our 
psychological  arsenal,"  Mr.  Rocke- 

feller said.  "We  are  directing  our 
efforts  southward — but  at  the  same 
time  we  are  not  overlooking  the 
need  for  creating  a  better  under- 

standing of  the  other  Americas 
here  in  our  own  country. 

"In  reaching  out  for  Latin  Amer- 
ican radio  audiences,  we  have  at 

our  disposal  five  channels  of  dis- 
tribution. We  seek  to  use  all  of 

them  to  the  fullest  extent. 

"Shortwave  programs  are  being 
broadcast  over  the  nation's  11  in- 

ternational stations ;  outstanding 
radio  attractions  are  being  re- 
broadcast  over  local  stations 
through  the  cooperation  of  the 
newly  formed  international  net- 

works; programs  are  being  trans- 
mitted point-to-point  for  pickup  by 

local  stations;  transcriptions  are 
being  made  available  to  local  sta- 

tions; and  American  advertisers 
and  local  American  organizations 
in  the  other  Republics  are  being 

encouraged  to  use  their  local  sta- 
tion facilities. 

"During  the  past  year  shortwave 
power  has  been  stepped  up  appreci- 

ably. Average  station  power  has 
been  increased  from  21  to  52  kw. 
Shortwave  broadcasts  directed  to 
Latin  America  now  total  54  hours 
a  day.  Fifteen  hours  a  day  are  de- 

voted to  newscasts.  The  number  of 
news  programs  sent  out  to  Central 
and  South  America  has  been  in- 

creased from  39  to  63  a  day  during 
the  past  year. 

"Since  newspapers  in  Latin 
America  do  not  carry  shortwave 
program  listings,  we  publish  pro- 

gram schedules  and  mail  them 
weekly  to  set  owners.  In  short, 
everything  possible  is  being  done 
to  improve  our  shortwave  broad- 

casting facilities  and  to  increase 
the  size  of  the  listening  audience. 
The  increasing  importance  of  short- 

wave radio  as  an  advertising  me- 
dium is  steadily  being  emphasized. 

"It  remains  our  firm  conviction, 
however,  that  in  order  to  tap  the 
fullest  potentialities  of  radio  lis- 

tening, emphasis  must  be  placed  on 
local  stations.  We  are  hitting  at 
this  objective  with  every  means  at 
our  disposal. 

Hearing  the  President 

"The  two  major  inter- American 
networks — one  with  76  affiliates, 
the  other  with  122 — make  available 
for  retransmission  through  local 
Latin  American  stations,  programs 
that  originate  in  the  United  States. 
Listeners  in  the  other  republics 
hear  broadcasts  by  famous  Ameri- 

can personalities.  Distinguished 
visitors  address  southern  audiences 
with  messages  that  vitalize  the 
Good  Neighbor  Policy.  From  Holly- 

wood the  great  figures  of  the  screen 
lend  color  and  glamour  to  the  well- 
rounded  radio  fare. 
"Whenever  the  President  ad- 

dresses the  nation  his  words  are 
carried  by  point-to-point  facilities 
to  the  other  republics  for  rebroad- 
cast  by  local  stations.  The  Feb.  23 

Latin  Shortwave  Sets 

Await  Action  by  WPB 
NO  ACTION  had  been  taken  last 
week  by  the  War  Production  Board 
on  the  allocation  of  materials  for 
the  800,000  shortwave  receivers 
requested  by  Nelson  Rockefeller, 
Coordinator  of  Inter-American  Af- 

fairs, who  desires  the  receivers  to 
be  distributed  in  South  American 
countries  to  receive  broadcasts  di- 

rected from  this  country. 
It  was  stated  by  WPB  officials 

that  the  matter  is  being  given  in- 
tensive study  but  so  far  is  still 

"up  in  the  air."  It  was  added  that if  materials  are  allocated  for  the 
project  the  receivers  will  be  of  spe- 

cial lightweight  design. 
Increased  support  for  Rockefel- 

ler's idea  has  been  reported  from the  State  Department,  inspired  by 

the  recent  United  Nation's  confer- ences at  Rio  de  Janeiro.  The  WPB, 
State  Department,  Office  of  Price 
Administration,  the  Rockefeller  or- 

ganization and  other  governmental 
agencies  are  reported  to  be  in  at- tendance at  conferences  on  the 
Latin-American  project. 

report  on  the  war  was  picked  up 
by  211  stations,  a  new  high  for 
Latin  American  distribution  of  an 
American  broadcast. 

"In  addition  to  shortwave  and 
inter-American  networks,  the  Co- 

ordinator's office  is  busily  engaged 
in  other  aspects  of  local  broadcast- 

ing. On  the  work  schedule  are  52 
transcribed  programs  in  Spanish 
and  the  same  number  in  Portu- 

guese. These  range  from  human 
interest  material,  such  as  Robert 
L.  Ripley's  Latin  American  edition of  Believe  It  or  Not  to  American 
folk  songs  and  dramatizations  of 
the  progress  of  the  war  effort. 
Hundreds  of  other  programs  will 
be  put  on  records  throughout  the 
year,  and  these  will  be  shipped 
southward  for  use  by  local  stations. 

"Local  talent  is  also  being  used 
for  programs  devoted  to  inter- 
American  friendship  that  are  spon- 

sored  by   local   organizations  in 

JOKING  EXPERTS  appearing  on  Can  You  Top  This  (WOR,  Tuesdays, 
8:30  p.m.)  were  inducted  into  Saints  &  Sinners,  laugh  fraternity.  At 
induction  ceremonies  were  (1  to  r)  :  Nick  Keesely,  talent  chief  at  N.  W. 
Ayer  &  Son;  Jack  Upton,  agency  account  executive;  joke-masters  Ed 
Ford  and  Joe  Laurie  Jr.  (in  box)  ;  Jerry  Straka,  general  manager  of 
Kirkman  &  Son,  the  show's  sponsor;  and  ex-governor  Harold  G.  Hoff- 

man of  New  Jersey,  toastmaster  of  the  Saints  and  Sinners. 

Chile,  Uruguay,  Peru  and  Mexico,  ft 
For  nearly  a  year  we  have  been  ' 
sending  a  daily  15-minute  news 
program  to  stations  in  Argentina,  ^ 
Uruguay    and    Bolivia.    We  are 
bringing  four  prominent  Brazilians 
here  this  month  to  start  a  series  of 
daily  programs  of  news  comment. 
These  will  be  sent  to  Rio  by  point- 
to-point  facilities  for  rebroadcast 
over  an  extensive  Brazilian  net- 

work. Similar  efforts  will  be  ex- 
tended elsewhere. 

"I  come  now  to  what  is  one  of  the 
most  valuable  of  all  contributions  to 

better  understanding  between  the  ' United  States  and  the  other  Ameri- 
can Republics — the  sponsorship  of  » 

local  programs,  particularly  news  I 
or     informative    broadcasts,  by 
American  advertisers.  The  current 
roster  of  American  sponsors  in- 

cludes many  names  which  are  by- 
words in  the  American  home — and 

which  have  won  widespread  con- 
sumer acceptance  throughout  the 

Americas. 
Industry  Helps 

"This  high  degree  of  participa- 
tion in  the  inter-American  program 

on  the  part  of  private  industry  is 
especially  gratifying  because  it 
strikes  two  key  objectives — first,  it 
reflects  the  commercial  interrela- 

tionship of  the  Americas;  and 
second,  it  provides  still  another 

realistic  approach  to  the  "know 
your  neighbor"  doctrine. "In  surveying  the  role  of  private 
enterprise  in  this  vital  phase  of 
our  war  effort,  the  broad  opportu- 

nity for  still  more  local  sponsors, 
especially  of  news  programs,  imme- 

diately suggests  itself.  We  have 
no  better  weapon  with  which  to 
defeat  our  enemies'  fantastic  lies, 
than  the  simple,  unvarnished  truth. 

"And  this  truth  manifests  itself 

most  powerfully  in  the  superb,  ob- 
jective news  coverage  furnished  by 

our  great  press  associations.  This 
news  enjoys  the  confidence  of  the 
vast  majority  of  Latin  Americans. 
More  than  300  leading  newspapers 

throughout  the  other  republics  de- 
pend on  the  services  of  Associated 

Press,  United  Press,  International 
News,  and  Trans-Radio  News.  In 
addition,  150  local  radio  stations 
are  now  broadcasting  either  AP  or 
UP  news.  The  number  is  growing steadily. 

"What  better  way  to  spread  the 
gospel  of  free  people  than  for 
American  business  to  make  avail- 

able to  our  southern  neighbors  news 
that  is  not  Goebbelized  .  .  .  truth  .  .  . 
the  very  essence  of  the  ideals  for 
which  we  wage  war? 

"Those  of  us  who  have  not  yet 
been  summoned  to  the  front  line  of 
battle  find  ourselves  searching  in- 

wardly for  an  answer  to  the  ques- 
tion: "What  more  can  I  do  to  help 

win  the  war?"  For  expert  adver- 
tisers, this  reply  springs  forward: 

Enlist  your  strength  in  the  psycho- 
logical corps.  Help  our  neighbors 

of  the  other  American  republics 
maintain  the  freedom  of  thought, 
freedom  of  spirit,  freedom  to  know 
the  truth  that  has  been  blotted  out 
by  Axis  chicanery  in  other  lands. 

"Advertisers  assist  the  war  effort 
when  they  maintain  or,  where  pos- 

sible, expand  their  local  newspaper 
(Continued  on  page  26) 
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every  moment,  through  eold  dawn  and  hiackest  night,  in  every  nook 

and  corner,  the  light  that  is  Radio  comes  to  the  people  of  America. 

It  comes  to  the  fighting  men  in  the  foxholes,  to  the  workers  in  the 

assembly  lines,  to  teachers  and  pupils  in  quiet  classrooms,  to  rookies 

In  khaki,  to  the  women  whose  courage  sings  In  sadness.  It  comes  to 

farmers,  riveters,  storekeepers,  scientists,  salesmen,  firemen,  indus- 

trialists, shoemakers. 

Wherever  it  falls,  there  is  light. 

In  this  hour,  American  Radio  is  equal  to  Its  great  responsibility   BROAO^^^STI  NO 

The  WeekIy^^§^^>Jew5mogaiine  of  Radio 
^Broadcast  Advertisingr 



Auto  Club  in  Detroit 

Advertises  Despite  War 
DESPITE  conversion  to  wartime 
work  of  the  entire  automotive  in- 

dustry, the  Automobile  Club  of 
Michigan  has  signed  with  WWJ, 
Detroit,  for  broadcasting  of  all  U 
of  Michigan  football  games  next 
fall,  according  to  an  announcement 
by  Richard  Harfst,  ACM  general 
manager. 

The  contract  will  also  call  for 
spot  announcements  following  all 
Detroit  Tiger  American  League 
games  this  summer.  Ty  Tyson,  as- 

sisted by  Paul  Williams,  will  give 
the  play-by-play  of  the  football 
games. 

Mr.  Harfst,  in  announcing  the 
contract,  said  that  the  ACM  sched- 

ule will  not  be  institutional  but 
will  be  conducted  on  the  basis  of 

"Keep  'Em  Going,"  stressing  serv- ice and  insurance.  The  ACM,  with 
a  membership  of  180,000,  is  one  of 
the  largest  organizations  of  its 
kind. 

Francisco 

(Continued  from  page  24) 

schedules  .  .  .  when  they  plan  their 
radio  promotion  in  terms  of  pro- 

grams that  promote  Hemisphere 
good  will.  Consistent  advertising — 
more  sponsors — more  news — more 
Good  Neighbor  commercials.  These 
are  the  flesh  and  blood  of  our  kind 
of  psychological  warfare. 

Must  Maintain  Schedules 

"I  realize  full  well  that  the  hard- 
ships imposed  on  American  export- 

ers make  it  difficult,  if  not  impos- 
sible, for  some  to  maintain  their 

advertising  schedules.  But  there 
are  many  American  concerns  whose 
plants  are  geared  fully  to  war 
production.  Their  income  has  not 
been  materially  affected.  In  many 
cases  it  has  increased.  Such  com- 

panies have  an  unique  opportunity 
to  contribute  effectively  on  the  psy- 

chological front. 

"The  figures  on  American  adver- 
tising in  Latin  America,  gathered 

by  your  association  a  few  weeks 
ago,  emphasize  the  need  for  main- 

taining promotional  schedules.  An 
analysis  covering  64  of  the  must 
important  Latin  American  news- 

papers and  magazines  showed  that 
more  than  43%  of  the  linage  was 
devoted  to  products  of  United 
States  origin.  You  drew  from  these 
figures  a  sober  conclusion — the  loss 
of  revenue  represented  by  the 
cessation  of  U.  S.  advertising  would 
mean  the  difference  between  oper- 

ating at  a  profit  and  operating  at 
a  loss  for  many  of  these  friendly 
publications.  The  same  thing  is  true 
of  radio  stations. 

"The  implications  of  such  a  ca- 
tastrophe were  summed  up  by  one 

of  your  members,  Walter  Bomer, 
of  the  Bristol-Myers  Co.,  who  de- 

clared : 
"  'The  worst  sufferers  would  be 

the  newspapers,  the  magazines,  the 
radio  stations — friendly  media  for 
the  distribution  of  information  to 
the  masses.  Since  the  war  they  are 
more  than  ever  dependent  on  us. 
Only  from  the  U.  S.  and  Canada 
can  they  today  buy  their  supplies 
of  printing  papers,  foundry  metal, 
type,  broadcasting  equipment,  re- 

placement parts,  and  other  essen- 
tial supplies.  Practically  all  other 

sources  of  these  basic  needs  are 
closed  to  them.  Here  again  is  il- 

lustrated the  vital  role  that  U.  S. 
advertising  plays  in  helping  to 

maintain  these  friendly  media.' 
"Many  an  advertiser,  facing  the 

realities  of  materials  shortages 
and  transportation  difficulties, 
asks:  'I  would  like  to  keep  on  ad- 

vertising. It  would  keep  my  name 
before  my  customers.  But  I  have  no 
merchandise  to  sell — what  can  I 

say  in  my  copy?' 
Building  Confidence 

"Domestic  advertisers  have  met 
and  solved  the  same  problem.  They 
are  talking  in  terms  of  conserva- 

tion. They  are  dramatizing  their 
service  story.  They  are  telling  their 
customers,  in  the  frankest  terms 
why  business  as  usual  is  out. 
Thereby  they  are  building  con- 

fidence in  our  ability  to  carry 
through  our  war  asignment  to  a 
successful  conclusion.  And  they  are 
sowing  seeds  of  goodwill  for  the 
resumption  of  normal  business 
when  the  war  ends. 

"You  can  bring  no  more  valuable 
advertising  message  to  your  Latin 
American  customers  than  to  ex- 

plain why  shortages  exist.  Our 
neighbors  must  be  told  that  here 
in  the  United  States  we,  too,  are 
facing  the  same  problems.  They 
must  understand  that  dislocations 
are  due  not  to  any  lessening  of 
effort  on  our  part,  or  to  an  in- 

ability to  cope  with  the  emergency, 
but  to  our  determination  to  subju- 

gate everything  else  to  the  main 
job  of  turning  out  the  materials 
that  will  spell  victory. 

"These  emergency  copy  themes 
can  be  as  potent  in  your  export  ad- 

vertising as  in  your  domestic.  They 
bring  understanding.  They  play  a 
vital  role  in  bolstering  civilian 
morale.  They  strengthen  confidence in  the  future. 

"In  discussing  the  inter-Ameri- 
can program  in  terms  of  your  own 

advertising  efforts,  I  speak  to  you 
not  as  a  theorist  or  as  one  un- 

acquainted with  the  elements  of 
merchandising.  I  know  full  well  the 
conflict  that  ensues  when  either 
advertising  manager  or  agency 
present  plans  and  schedules  when 
merchandise  is  not  available  .  .  . 
when  delivery  schedules  are  shot 
.  .  .  when  packaging  difficulties 
conspire  to  upset  orderly  market- 

ing. 

"And  yet,  if  we  are  fighting  to  in- 
sure a  future  in  which  competitive 

enterprise  will  flourish,  in  which 
we  can  resume  our  places  in  the 
front  line  of  commerce,  can  we 
afford  to  toss  goodwill  into  the  dis- 

card? Can  we  allow  trademark 
recognition  and  brand  preference 
to  fall  by  default?  Can  we  blackout 

advertising  for  the  duration?" 
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Mr.  Roberts 

Luke  R.  Roberts  Feted 

At   Testimonial  Dinner 

LUKE  R.  ROBERTS,  head  of  the 
educational  department  of  KOIN 
and  KALE,  Portland,  Ore.,  was 
honored  at  a  testimonial  dinner  re- 

cently in  recogni- 
tion of  his  ap- 

pointment  as 
CBS  director  of 
education  in  the 
Northwest.  Gov. 
Chas.  A.  Sprague 
and  Mayor  Earl 
Riley  attended, 
both  stressing  the 
public  service  ren- 

dered by  KOIN- 
KALE.  From 

California  came  Don  Thornburgh, 
CBS  vice-president  in  charge  of 
West  Coast  activities,  and  Frances 
Wilder,  CBS  West  Coast  educa- 

tional director.  Leading  figures 
from  local  schools,  newspapers  and 
radio  stations  attended.  C.  W. 
(Chuck)  Myers,  president  of 
KOIN,  presided  and  was  assisted 
by  Henry  M.  Swartwood  Jr.,  pro- 

gram manager. 
Mr.  Roberts  was  complimented 

on  the  support  he  has  won  among 
Northwest  listeners  and  for  numer- 

ous cultural  programs  he  has 
launched  or  renovated  under  the 
KOIN-KALE  banners.  Further 
honor  was  paid  Roberts  the  follow- 

ing day  at  the  Portland  Rotary 
Club  luncheon,  where  KOIN-KALE 
put  on  a  "let's  tell  you  about  radio" 
program. 

Among  those  attending  the  Rob- 
erts testimonial  dinner  were:  Mrs. 

Frederic  Young  and  Mrs.  Carl 
Taylour,  Portland  Radio  Council; 
Rex  Putnam,  State  Superintendent 
of  Public  Instruction;  Henry  Gunn, 
Assistant  Superintendent  of 
Schools;  Alfred  Powers,  Oregon 
Extension  Division;  Nell  Ungar, 
Portland  Public  Library;  Robert 
T.  Davis,  Portland  Art  Museum; 
G.  Bernard  Noble,  Reed  College; 
Mrs.  Zelta  Rodenwold,  KOAC; 
Mary  Gilmore,  KBPS;  Arden 
Pangborn,  manager,  KGW-KEX; 
C.  S.  Jackson  and  Dean  Collins, 
Portland  Journal;  Harry  Bucken- 
dahl,  Arthur  Kirkham,  Ted  Cooke, 
Johnny  Carpenter  and  Marc  Bow- 

man, KOIN. 

Paramount  Time 

PARAMOUNT  PICTURES  Inc., 
Hollywood,  in  addition  to  an  inten- 

sive spot  campaign,  has  arranged 
for  two  transcontinental  network 
broadcasts  on  successive  Friday 
nights  to  plug  the  film,  "The 
Fleet's  In".  Jimmy  Dorsey  and  or- chestra on  March  20  will  be  heard 
on  92  Blue  Network  stations,  Fri- 

day, 10:15-10:30  p.m.  (EWT), 
playing  tunes  from  the  film  in 
which  they  are  featured.  Dorothy 
Lamour  and  other  players  will  do 
scenes  and  songs  from  the  film  on 
March  27  over  75  MBS  stations, 
Friday,  9:45-10  p.m.  (EWT).  Lat- 

ter program  will  also  include  eight 
songs  written  by  Johnnie  Mercer 
and  the  late  Victor  Schertzinger 
for  the  musical.  Agency  is  Buch- 

anan &  Co.,  New  York. 

Loyal  Listeners  buy  30,000 

Ex^ui  5>^^2^^  of  f/ieed(miy  / 

if:  30,000  folks  in  WOW-LAND  are 
buying  an  EXTRA  Defense  Bond  as  the 
direct  result  of  WOW's  Red,  White  8l 
Blue  Revue  already  presented  to  capac- 

ity audiences  in  Fremont,  Beatrice, 
Columbus  and  Hastings,  Nebraska,  and 
Later  to  be  seen  in  at  least  six  other 

WOW-LAND  cities.  40  WOW  person- 
alities are  in  the  cast. 

To  see  this  inspiring  Revue  each  lis- 
tener must  buy  50  cents'  worth  of  de- 
fense stamps  in  a  new  stamp  album. 

Thus  he  or  she  starts  out  on  an  extra 
defense  bond.  A  showing  of  hands  at 

one  performance  revealed  that  more 
lhan  half  the  audience  had  bought  their 
jirst  tlefense  stamps  in  order  to  see  the 
Revue. 

WOW  is  doing  everything  any  radio 
station  can  in  the  interests  of  National 
Defense.  The  Red,  White  and  Blue 
Revue,  of  which  the  Woodmen  of  the 
World  Life  Insurance  Society  pays  the 

production  costs,  is  something  EXTRA 
— and  it  serves  a  double  purpose. 
Uncle  Sam  gets  all  the  money.  WOW 
and  its  clients  profit  by  greatly  en- 

hanced listener  loyalty. 

WOW'LANO: 

\  7  FRISCO 
\{       I2  50 
\\  MILES 

NEW  YORK  V/ 

MOO  H 
MILES  /} 

A  BOOKLET  titled  Mimic  in  the 
National  Effort,  containiii};  data  of 
aid  to  program  directors,  has  been 
issued  hy  the  War  Dept.  in  Washing- 

ton and  may  be  procured  from  its 
Public  Relations  Branch. 

*WOW-LAND  includes  the  western  third  of 
Iowa;  two-thirds  of  Nebraska;  and  big  income sections  of  Kansas  and  South  Dakota. 

RADIO  STATION 

wow 

OMAHA 

NBC  RED  NETWORK 

590  KG.  *  5000  WATTS 
Owned  and  Operated  ly 

Woodmen  of  the  World  Life  Insurance  Society 

JOHN  J.  GILLIN,  JR.,  GENl  MGR. 
JOHN  BLAIR  CO.,  REPRESENTATIVES 
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CASH  INCOME  and  GOV'T  PAYMENTS Source:  Deportment  of  Agriculture,  I940 

NOHTH  CAROLINA 

AVERAGE  OF 
NINE  OTHER 

SOUTHERN  STATES 

FREE  &  PETERS,  Inc.,  National  Representatives 
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WALTER  McCREERY 

INSISTING,  he  is  not  a  super- 
salesman,  Walter  K.  McCreery, 
competent  general  manager  and 
principal  timebuyer  of  Allied  Adv. 
Agencies,  Los  Angeles,  operates  on 
a  reason-why  basis  rather  than 
selling  a  "pound  of  air".  He  be- 

lieves in  the  closest  cooperation  be- 
tvsreen  agency  and  station  in  servic- 

ing the  sponsor. 
His  present  association  was 

effected  in  late  1936,  following  some 
ten  years  sales  experience  with 
Southern  California  radio  stations 
as  well  as  publicity  work  and  a 
brief  period  during  which  he  oper- ated his  own  agency. 

Born  in  Los  Angeles  July  15, 
1900,  he  attended  Harvard  Military 
Academy  and  Manual  Arts  High 
School,  that  city.  In  the  Spring  of 

1918,  Walter  gained  a  year's  addi- tional training  in  advertising, 
bookkeeping,  and  commercial  law 
at  Los  Angeles  Business  College, 
later  becoming  assistant  advertis- 

ing manager  of  Bledsoe  Furniture 
Co.,  San  Diego,  Cal.  Then,  at  his 
father's  suggestion,  he  became  in- 

terested in  the  oil  industry  and 
went  to  Bridgeport,  Texas,  in  1921, 
where  an  opportunity  boom  was 
under  way.  Engaged  in  building 
refineries,  market  research  and 
sales,  the  youth  returned  to  Los 
Angeles  long  enough  to  marry,  on 
Christmas  Eve,  his  high  school 
sweetheart,  Edna  Gane.  Immedi- 

ately afterwards  he  took  his  bride 
back  to  Texas.  They  have  a  16- 
year-old  daughter,  Elizabeth  Ann. 

Los  Angeles  again  became  his 
home  in  1925.  He  worked  as  man- 

ager of  a  radio  supply  store. 
Through  contacts  gained  there,  he 
became  associated  with  the  sales 
department  of  KMTR,  Hollywood. 
Shortly  afterwards  he  went  to 
KGFJ  as  manager,  remaining  there 
for  IV2  years. 

Then  he  joined  KNRC.  When 
that  station's  call  letters  were 
changed  to  KTM  (now  KECA), 
through  shift  in  ownership,  he  con- 

tinued as  commercial  manager  un- 
til 1930.  Walter  spent  the  next  year 

as  commercial  manager  for  the 
dual  management  of  KMTR  and 

WOV  1280  Club  Holds 

Defense  Stamp  Festival 

TO  CELEBRATE  the  first  anni- 
versary of  the  1280  Club,  popular 

record  program  on  WOV,  New 
York,  Alan  Courtney,  the  show's m.c,  was  host  last  Wednesday  night 
at  a  U.  S.  Defense  Stamp  Party  in 
Mecca  Temple,  New  York.  The 
estimated  attendance  of  some 
12,000  persons,  including  Ameri- 

can, British,  Canadian  and  Aus- 
tralian soldiers,  sailors,  100  mod- 

els, and  well-known  radio  talent, 
listened  to  the  regular  Courtney 
broadcast,  6-9  p.m.,  while  the  en- 

tire evening  until  midnight  was 
broadcast  on  WOV. 

Leading  orchestras  and  singers 
entertained  at  the  party,  admission 
to  which  was  the  purchase  of  de- 

fense stamps  of  any  price. 
On  WOV  for  just  a  year,  the 

1280  Club  has  ten  sponsors,  includ- 
ing Aronson-Caplin  Co.  (under- 

wear) ;  Chas.  Gulden  Inc.  (Mus- 
tard) ;  Bridges'  Apparel  Shop; 

National  Schools,  Fels-Naphtha ; 
Paramount  Pictures ;  Bulova 
Watch;  National  Shoe  Stores;  Bar- 

ney's Clothes;  Dioxygen  Face Cream. 

( 

Priorities 

(Continued  from  page  22) 

it  is  reported  that  companies  are 
holding  substantial  inventories  of 
automobile  radios  on  their  shelves. 

Also  adding  to  the  expense  of 
conversion  is  the  addition  of  new 

equipment  and  inventory,  war  ra- 
dio equipment  being  of  different 

construction  than  civilian  sets. 

In  the  labor  picture,  WPB  previ- 
ously has  pointed  out  that  since 

most  of  the  larger  manufacturers 
are  already  converted  to  war  pro- 

duction there  will  be  no  serious 

labor  problem.  However,  it  was  ad- 
mitted difficulties  may  arise  with 

change-over  by  small  manufactur- ers since  it  is  more  difficult  for 
them  to  make  a  quick  conversion 
with  the  result  that  they  cannot 

immediately  obtain  war  work.  Care- 
ful consideration  of  these  problems 

was  promised  by  the  WPB  who 
stated  that  everything  possible 
would  be  done  to  avoid  extreme 
hardships  being  placed  on  the 
smaller  manufacturers  [Broad- 

casting, Feb.  23]. 

KMIC  (now  KRKD).  Next  few 
years  found  him  as  commercial 
manager  of  KMPC,  Beverly  Hills, 
Cal.,  and  again  in  the  same  ca- 

pacity at  KTM. After  two  years  of  operating  his 
own  agency,  he  joined  Allied  Adv. 
Agencies  as  office  manager.  When 
the  firm  was  incorporated  in  1938, 
he  was  made  vice-president.  His 
association  with  Allied  Adv.  Agen- 

cies and  its  owner,  Fehr  Gardner, 
has  progressed  to  a  point  where 
offices  are  now  located  in  Los  An- 

geles, San  Francisco  and  San Diego. 

Walter  spends  much  of  his  leisure 
time  working  on  an  elaborate  model 
railroad  he  has  constructed.  Hunt- 

ing and  fishing  are  recreations, too. 
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EDGAR  KAMPF,  engineering  head 
of  BrinckerhofE  Studios,  New  York, 
has  been  granted  a  leave  of  absence 
to  do  special  radio  work  for  the  Navy. 
Clem  Holloway,  formerly  of  Colum- 

bia Recording  Corp.,  replaces  him. 
Paul  Zollmer,  formerly  with  Western 
Electric  Co.,  has  joined  the  Brincker- 

hofE engineering  staff,  while  Mai  West 
has  moved  to  the  CBS  shortwave 
technical  division. 

JOHN  M.  BALDWIN,  chief  engineer 
of  KDYL,  Salt  Lake  City,  has  re- 

turned from  a  special  two-week 
course  at  the  War  Department's civilian  defense  training  school  at 
Stanford  U.  Baldwin  is  engineer  for 
the  state-wide  civilian  defense  com- 

munications committee  and  communi- 
cations engineer  for  the  Utah  civilian 

defense  council. 

HARRY  SPEARS,  KNX,  Hollywood 
audio  supervisor,  is  the  father  of  a 
girl  born  March  8.  Mrs.  Spears,  a 
radio  singer,  is  known  professionally 
as  Jean  O'Neill. 
DAVID  W.  JEFFERIES,  chief  en- 

gineer of  WCED,  DuBois,  Pa.,  has 
resigned  to  tako  wartime  duties  in 
the  radio  division  of  the  Naval  Re- 

search Laboratories,  Washington.   

SAM  L.  MAYNARD,  transmitter  en- 
gineer, and  Maurice  E.  Thalen,  studio 

engineer  of  KLZ,  Denver,  have  re- 
signed to  serve  with  the  Signal  Corps 

in  training  radio  men  for  the  air  force. 

E.  C.  FROST,  for  the  last  seven 
years  with  RCA  as  western  division 
transmitter  sales  engineer,  and  C.  W. 
Slaybaugh,  who  served  in  the  same 
capacity  for  the  eastern  district,  have 
been  transferred  to  the  Government 
radio  section  of  RCA  Mfg.,  Camden. 

LOUIS  E.  HEIDEN,  formerly  of 
RCA- Victor  in  Chicago,  has  .ioined 
NBC  Chicago  as  studio  engineer,  suc- 

ceeding L.  L.  Washburn,  called  to 
military  service. 

WILLIAM  C.  THARP.  formerly  chief 
engineer  of  WGRC,  Louisville,  has 
joined  the  engineering  staff  of  WCKY, 
Cincinnati. 

H.  PRESTON  SEAY  Jr.,  new  to 
radio,  has  joined  the  operating  staff 
of  KFRO,  Longview,  Tex.,  replacing 
Freeman  Tatum,  who  resigned  to  be- 

come an  instructor  in  radio  at  Kil- 
gore  (Tex.)  Junior  College. 

HILBERT  E.  GLADE,  formerly  of 
WKBZ,  Muskegon,  Mich.,  has  joined 
the  engineering  staff  of  WHBF,  Rock 
Island,  lU. 

ED  THOMPSON,  engineer  of 
WMBD,  Peoria,  111.,  has  been  drafted 
into  the  Army  and  is  stationed  at 
Camp  Grant,  III. 

ROBERT  GLENN,  formerly  KTAR, 
Phoenix,  technician,  has  joined  KFAC, 
Los  Angeles,  in  a  similar  capacity, 
succeeding  Mel  Le  Mon  who  resigned 
to  join  the  Navy. 

MILTON  HALL,  new  to  commercial 
radio,  has  joined  the  engineering  staff 
of  KLZ,  Denver. 

New  Post  to  Biggar 
ELECTION  of  George  C.  Biggar, 
program  director  of  WLW,  Cincin- 

nati, as  president  of  the  Crosley 
Employes'  Credit  Union  was  an- 

nounced last  week  by  the  board  of 
directors.  He  succeeds,  Eldon  Park, 
former  WLW  assistant  sales  man- 

ager, now  a  sales  representative  in 
the  station's  New  York  office.  The 
organization  boasts  a  membership 
of  1,130  which  has  grown  from  an 
initial  membership  of  50  in  1935. 

NAB  4th  District 

(Continued  from  page  20) 

Haverlin  outlined  means  by  which 
stations  can  identify  actual  copy- 

right owners  of  compositions,  not- 
ably those  originally  copyrighted 

abroad. 

Resolutions  Adopted 

At  the  closed  membership  meet- 
ing concluding  the  all-day  session, 

the  membership  adopted  the  series 
of  resolutions.  That  commending 
Mr.  Kennedy  for  his  stewardship 
as  district  director  follows: 
WHEREAS,  John  Kennedy  has 

served  with  distinction  and  diligence 
for  the  past  four  years  as  a  member 
of  the  Board  of  Directors  of  the  NAB, 
representing  the  4th  district,  and 
whereas,  Mr.  Kennedy  has  today  ad- 

vised the  membership  that  his  war 
service  activities  make  it  impossible 
for  him  to  serve  another  term  as  di- 

rector of  the  NAB. 
THEREFORE,  be  it  resolved  that 

the  4th  district  membership  of  NAB 

Last  Big  Day 

NOT  LATE  once  in  three 
years  at  WWVA,  Wheeling, 
Don  Blake,  transmitter  engi- 

neer, met  up  with  one  of  the 
worst  snowstorms  in  West 
Virginia's  history  the  last 
day  he  was  to  report  to  work 
previous  to  his  departure  for 
naval  training  March  7.  Five 
miles  from  the  transmitter 
Don's  car  stalled  in  a  snow- 

drift, hopelessly  stuck.  He 
reached  a  phone  and  called 
Clyde  McClymonds,  who  put 
the  station  on  the  air.  Don 
arrived  three  hours  late  on 
foot,  and  both  men  were  ma- 

rooned. Food  sent  to  them  by 
a  circuitous  route  arrived  a 
day-and-a-half  later. 

in  convention  assembled  at  Roanoke, 
March  7,  1942,  go  on  record  as  ex- 

pressing its  appreciation  to  Mr.  Ken- 
nedy for  his  loyal  service  to  the  broad- 

casters of  this  district  and  the  indus- 
try as  a  whole. 

Attending  the  meeting  were: 
Burt  Adams,  NBC;  Edward  A.  Allen, 

WLVA;  Philip  P.  Allen,  WLVA ;  Camp- bell Arnoux,  WTAR;  Edward  E.  Bishop, 
WGH;  Walter  Brown,  WSPA-WORD; Leonard  D.  Callahan,  SESAC;  Howard  L. 
Chernoflf,  WCHS  ;  C.  C.  J.  Culmer,  SESAC; 
John  H.  Dodge,  WRC;  Edward  E.  Edgar, 
WGH;  Harold  Essex,  WSJS  and  W41MM; 
Horace  Fitzpatrick,  WSLS;  Fred  Fletcher, 
WRAL;  Carl  Haverlin,  BMI;  James  L. Howe,  WBTM  ;  Walter  Huffington,  WPID  ; 
Fred  Johnstone,  WSLS;  Ray  Jordan, 
WDBJ;  A.  E.  Joscelyn,  WBT  ;  O.  J.  Kelch- ner,  WMMN;  John  A.  Kennedy,  WCHS; 
F.  D.  Kesler.  WDBJ  ;  Frank  E.  Koehler, 
WSLS;  C.  T.  Lucy,  WRVA;  John  Mayo, 
Associated  Music  Publishers;  Neville  Miller, 
NAB;  James  H.  Moore,  WSLS;  John  W. 
New,  WTAR;  Paul  Reynolds,  WDBJ ;  J. 
Harold  Ryan,  Office  of  Censorship ;  G. 
Richard  Shafto,  WIS ;  John  Shepard,  3d, 
Yankee  Network;  Alex  Sherwood,  Stand- ard Radio;  George  W.  Smith,  WWVA; 
Joe  L.  Smith,  Jr.,  WJLS-WKWK :  Sol 
Taishoff,  BROADCASTING  Magazine; 
Eddie  Vann,  WLOG;  Jack  Weldon,  WDBJ; 
Jesse  Willard,  WJSV;  W.  A.  Wilson, 
WOPI;  Jerry  Winters,  WGBR. 

AMERICAN  Federation  of  Radio 
Artists  has  negotiated  contracts  with 
KPAS,  Pasadena,  and  KROW,  Oak- 

land, covering  staff  announcers  at  each 
station,  tli.e  union  reported  last  week. 

.        Over  45%  the 
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G.E.  has  250-watt  and  1-kw  (illustrated)  FM  transmitters 
In  stock,  ready  for  shipment.  Here's  an  opportunity  to 
equip  now  with  basic  units  for  future  high-power 
requirements. 

YOU  GET  WITH 

G-E  SIMPLIFIED  FM 

A  new  method  of  contro  ling  crystal  temperature,  which 
far  surpasses  older  methods  in  the  frequency  stability 
obtained,  is  utilized  in  the  hermetically  sealed  G-31 
Thermocell  crystal  unit.  Provision  is  made  for  switch- 

ing to  a  spare  during  operation. 

An  automatic  recloser  circuit  makes  the  in- 
terruption of  service  caused  by  momen- 

tary overloads  (removed  by  overcurrent 
relays)  almost  imperceptible  to  the 
listener. 

Telechron  motor  time-delay  relays  protect 
the  rectifier  tubes  against  premature 
application  of  plate  voltage. 

Vertical-chassis  construction  makes  every 
tube  and  soldered  joint  completely 
accessible.  There  is  no  need  of  removing 
entire  units  from  the  transmitter  for  de- 

tailed inspection. 

Safety  to  operating  personnel  is  as- 
^  sured  by  interlocks  and  high- 

voltage  grounding  switches  on 
the  main-access  doors. 

Details,  yes,  but  important.  Extras  like 
these,  standard  for  all  G-E  FM  transmitters, 
contribute  si/bstantially  in  assuring  you 
unusually  excellent  performance.  For  long 
dependable  operation  at  low  cost  make 
your  FM  Installation  completely  General 
Electric. 

Telechron  motor  tlme-del«y 
relays 



...and  here  are 

THREE  TUBES  FOR  HIGH  EFFICIENCY 

at  the  U.H.F.'s 

Hardly  a  handful, 

but  the  GL- 

8002R's  output  is 
1 800  watts  up  to 
100  mc 

Zenith's  FM  sta- 
tion W51C  packs 

a  50-l<w  wallop 

with  a  pair  of 

GL-880*s 

Twenty  kilowatts 
of  FM  from  th  ese 

GL-889's  at 

W47NV* 

EXCELLENT  stability,"  "Easy  to  drive,"  "Easy  to  neutral- 
ize," "No  cooling  problems,"  — that's  what  users  are  saying 

about  these  three  tubes.  Although  built  by  General  Electric  prima- 
rily to  speed  the  conquest  of  the  ultra-highs,  the  GL-8002R,  GL-889 

(clso  available  with  radiator  for  forced-air  cooling)  and  GL-880 
provide  superior  performance   for   all   present-day  broadcasting. 

Have  you  investigated  our  complete  line  of  transmitting  tubes  for 
standard  broadcasting,  FM,  television,  and  international  service? 

Bulletin  GEA-3315C  will  bring  you  the  story.  Get  a  copy  from 
your  nearby  representative  or  dealer.  Ask  also  for  information  about 
any  of  the  FM  equipment  listed  below.  General  Electric  Company, 
Schenectady,  N,  Y. 

*  Operated  by  the  National  L,ife  and  Accident  Insurance  Co.,  Nashville,  Tenn. 

FOR ALL YOUR NEEDS  M 

FM  Broadcast  Transmitters 
250  to  50,000  Watts 

S-T  Transmitters Measuring  &  Testing 

Equipment 

Receivers  for  Home 
and  S-T  Service 

FM  Police  and  EmerKency 
Transmitters  and  Receivers 

GENERAL  ^  ELECTRIC 
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15-&-2%  Stew 
WITH  UNRELENTING  vigor,  the  American 
Assn.  of  Advertising  Agencies  is  pressing  its 
crusade  for  recognition  of  the  2%  cash  dis- 

count by  the  broadcasting  industry.  Admitting 
there  may  be  justification  from  the  agency 
end  for  the  cash  discount,  it  nevertheless  is 

apparent  that  the  pressure  couldn't  be  more 
untimely. 

If  applied  horizontally,  how  much  would 
that  cast  discount  cost?  As  we  figure  it,  in  the 

neighborhood  of  $3,500,000!  That's  about  2% 
of  the  industry's  net  time  sales  in  1941,  which 
aggregated  $176,280,000.  But  it's  even  worse 
than  that  because  the  rebate  would  come  off 
the  top,  cutting  into  station  net.  It  might 
amount  to  as  much  as  15  or  20%  when  figured 
in  ratio  to  net  return. 

All  this  in  the  face  of  rapidly  increasing 
costs  for  both  networks  and  stations,  and  with 
corresponding  diminishing  returns,  even  as- 

suming that  business  remains  at  its  present 
level.  Then  there's  increased  taxation  and  less 
time  to  sell  because  of  essential  Government 
war  programs. 

Radio's  overall  rate  structure  wasn't  estab- 
lished to  absorb  the  2%  cash  discount.  Accord- 

ing to  recent  industry  surveys,  fewer  than 
20%  of  the  stations  now  allow  it.  At  this  writ- 

ing, none  of  the  nationwide  networks  recognize 
it.  There  are  signs  of  capitulation,  however. 
Once  one  network  yields,  the  others  may  be 
expected  to  follow.  Then  it  will  spread  like 
wildfire  through  the  stations  for  obvious  com- 

petitive reasons. 

The  cash  discount  is  one  of  radio's  peren- 
nials. True,  the  bulk  of  newspapers  and  maga- 
zines recognize  it,  but  radio,  on  an  industry- 

wide basis,  never  has.  The  reason  for  it,  accord- 
ing to  the  AAAA,  is  to  enable  the  agency  to 

collect  from  the  advertiser  and,  secondarily, 
to  enable  the  medium  to  collect  from  the 
agency.  No  one  has  suggested  that  the  agency 
be  penalized  by,  say,  2%  (out  of  its  15%  com- 

mission) if  it  doesn't  pay  for  facilities  by  the 
10th  of  the  month.  When  one  sells  a  com- 

modity or  service,  he  obviously  expects  to  be 

paid,  and  shouldn't  be  given  a  bonus  because 
he  has  met  that  obligation.  If  the  rate  struc- 

ture is  out  of  kilter,  then  adjustments  should 
be  made,  upward  or  downward,  in  rates  and 
frequency  discounts — not  in  commissions  or 
rebates. 

Consider  this  analogy.  The  industry  fought 
the  ASCAP-copyright  battle  for  a  dozen  years 

on  principle  as  well  as  dollars.  It  finally  licked 
the  flat  5% -of -receipts  tribute,  and  as  a  result 
of  the  campaign  the  industry,  for  all  of  its 
music  requirements,  will  pay  in  the  neighbor- 

hood of  3%  of  receipts.  Hence  a  2%  saving. 
ASCAP  will  get  only  about  $3,600,000  in  1942, 
as  against  some  $5,100,000  in  1940.  All  that 
gain,  after  more  than  a  decade  of  bitter  battle, 
would  be  tossed  overboard  by  yielding  to  the 
cash  discount  demand. 

There  are  many  other  arguments  pro  and 
con  over  this  irrepressible  issue.  With  condi- 

tions so  uncertain,  and  with  all  costs  on  the 
upgrade,  it  should  be  obvious  to  client,  agency 
and  medium  that  this  is  no  time  to  resurrect 
the  controversy.  Reopening  of  rate  structures 
on  an  industry-wide  basis  might  well  result  in 
horizontal  rate  increases,  to  absorb  increased 

costs,  and  commensurate  with  radio's  tremen- 
dously accelerated  circulation  by  virtue  of  war- 

listening  and  expanded  coverage. 
At  the  moment,  the  pressure  is  on  the  net- 

works to  pay  the  2%.  Affiliates,  it  seems  to  us, 
should  let  their  network  headquarters  know 
their  pleasure  in  this  matter. 

Self -Censorship 
PRAISE  from  the  censors  is  praise  indeed,  for 

censorship  is  one  of  the  most  delicate  prob- 
lems of  the  war.  So  far  not  one  word  of  criti- 

cism has  yet  been  voiced  by  the  Office  of  Censor- 
ship against  the  wartime  broadcasters;  on  the 

contrary,  Byron  Price,  Director  of  Censorship, 
had  nothing  but  good  words  for  both  the  radio 
and  publishing  industries  during  his  appear- 

ance on  the  MBS  American  Forum  of  the  Air 
the  other  night. 

Mistakes  have  been  made,  of  course,  but  they 
were  relatively  slight  and  they  were  regarded 
as  so  unimportant  that  they  could  be  corrected 
by  direct  contact  and  without  any  attendant 
publicity. 

The  radio  audience's  few  self-appointed  G- 
men  have  raised  some  squawks,  particularly 
with  respect  to  some  foreign-language  pro- 

grams— but  these,  when  traced  down,  as  FCC 
Chairman  Fly  reported,  were  found  baseless. 

Some  commentators,  airing  opinions  as  dis- 
tinguished from  news,  have  aroused  a  certain 

amount  of  public  and  official  ire;  but  there  is 
no  disposition  to  clamp  down  on  opinion  and 
criticism  unless  it  plays  fast  and  loose  with 
information  which  may  give  aid  and  comfort 
to  the  enemy. 

Exactly  two  months  have  passed  since  the 
Wartime  Code  of  Practices  for  Broadcasters 

LISTING  in  condensed  form  the  rates,  circu- 
lation, closing  and  issuance  dates  for  general, 

farm,  mail  order,  direct  selling,  and  trade 
magazines,  also  newspaper  display  and  roto- 

gravure sections,  the  1942  Advertisers  Rate  & 
Data  Guide — 17th  annual  edition — has  been 
published  by  the  E.  H.  Brown  Adv.  Agency, 
Chicago.  Also  included  are  radio  time  rates 
and  wattage  of  larger  stations  and  principal 
networks  plus  complete  classified  ad  informa- 

tion on  all  leading  newspapers.  The  52-page 
guide  is  available  to  advertisers  without  charge. 

DISCUSSING  the  questions:  Who  is  Inter- 
ested in  Children's  Radio  Programs?,  What 

Makes  the  Problem  So  Complicated?,  What 

Basic  Purposes  Should  Children's  Programs 
Serve?,  By  What  Criteria  Should  Children's 
Programs  Be  Judged?  and  How  Were  These 
Criteria  Developed?,  a  24-page  booklet.  Cri- 

teria for  Children's  Radio  Programs,  written 
by  Howard  Rowland,  I.  Keith  Tyler  and  Nor-j 
man  Woelfel,  has  been  issued  by  the  Federal 
Radio  Education  Committee  with  the  coopera- 

tion of  the  U.  S.  Office  of  Education. 

TWO  MORE  BOOKLETS  in  the  Canadian 
Broadcasting  Corp.  series  have  been  released. 
One,  The  CBC  War  Effort,  explains  wartime 
policy,  various  network  services,  censorship 
and  information  and  other  wartime  programs. 
The  second.  Special  Events,  reviews  radio 
scripts,  reports  of  ceremonies,  goodwill  events, 
outstanding  broadcasts  over  a  five-year  period, 
international  goodwill  events  and  work  of 
CBC  mobile  units. 

THE  SYSTEM  of  American  radio  is  dissected 
and  what  makes  it  tick  analyzed  in  Who,  What, 
Why  Is  Radio?  by  Robert  J.  Landry,  radio  edi- 

tor of  Variety  [George  W.  Stewart  Co.,  New 
York,  $1.50].  He  discusses  the  broadcasters, 
regulators,  sponsors  and  pressure  groups; 
critically  surveys  what  is  broadcast  and  how; 
and  discourses  on  many  of  the  vagaries  of  the industry. 

was  promulgated  as  a  voluntary  measure  by  the 
Office  of  Censorship,  without  a  single  instance 

of  subversive  activity  through  the  nation's 
broadcasting  stations  and  with  nary  a  bit  of 
"evidence  of  a  deliberate  attempt  to  sabotage 

this  experiment  in  self-discipline",  to  use  the words  of  Mr.  Price. 
It's  a  fine  record  so  far  and  one  that  does 

credit  to  the  broadcasting  fraternity.  But  one 
major  slip  can  cloud  that  record  and  the  burden 
is  upon  the  broadcasters,  particularly  the  com- 

mentators and  newscasters,  to  maintain  the 
proper  restraints.  So  far  they  have  found  the 
Office  of  Censorship,  while  sometimes  slow  be- 

cause of  the  burden  of  work,  generally  sym- 
pathetic and  wholly  cooperative.  Mr.  Price, 

J.  Harold  Ryan,  his  radio  aide,  and  John  Sor- 
rells,  his  press  aide,  are  committed  to  the 
maintenance  of  free  speech,  free  press  and  free 
radio  even  duriaig  these  trying  days.  But  they 
will  wield  the  big  stick  on  instant  notice  if necessary. 

Self-censorship  is  working  so  far.  It  will 
continue  to  work  if  the  broadcasters  will  con- 

stantly bear  the  Code  in  mind  and  will  always 

apply  the  test:  "Is  this  information  valuable 
to  the  enemy?"  When  in  doubt,  ask  the  censor 
— even  if  it  means  a  time  lag. 
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GEORGE  LASKER 

WHEN  you're  talk
ing  about 

George  Lasker,  there's  one 
thing  in  particular  to  be 
remembered  beyond  his 

success  as  a  salesman,  whether  it 
be  real  estate  or  radio  time,  and  as 
general  manager  of  WORL,  Boston. 
George  is  the  gent  who  year  after 
year  kept  at  the  job  of  making  a 
kilocycle  reading  mean  something 
to  the  general  public,  who  with  his 
920  Club  on  WORL — using  the  sta- 

tion's 920  kc.  frequency  as  the  basis 
of  a  sales  vehicle — started  a  pro- 

gramming idea  that  has  spread  to 
other  stations  all  over  the  country. 

George  Lasker  got  his  start  as  a 
shovsrman  early  in  life.  He  was  born 
on  Christmas  Day,  43  years  ago,  in 
Newport,  R.  I.  His  family  later 
moved  to  New  York,  and  at  the  so- 
called  "tender  age"  launched  a 
moving  picture  career,  working  as 
a  child  actor  at  the  old  Crystal 
Film  Studios.  He  claims  he  was  not 

much  of  an  actor,  but  "fooled  the 
movie  bosses  for  several  years",  ap  - 
pearing  in  some  of  the  famed  Pearl 
White  thrillers.  He  carried  leading 
roles  in  "Hearts  and  Flowers", 
"Hubby's  Night  Out"  and  others. 
Many  of  his  old  associates  now  are 
well-known  Hollywood  personali- 
ties. 

After  completing  his  education 
in  local  New  York  high  schools, 
George  embarked  on  a  real  estate 
career  as  a  broker  in  Woodside, 
Jackson  Heights  and  Flushing,  L. 
I.,  in  New  York.  Many  a  New  York 
radio  man  has  a  home  in  these 
areas  right  now.  But  when  George 
first  put  out  his  real  estate  shingle 
in  this  Long  Island  region,  he 
claims,  the  section  was  new  and 
lifeless  as  a  prairie  compared  with 
today — "You  could  shoot  a  cannon 
out  there  without  hitting  a  single 
house",  he  says. 

However,  in  a  few  years  he  de- 
veloped the  section  into  a  very  prof- 

itable undertaking,  using  newspa- 
pers as  his  means  of  advertising 

promotion.  An  enterprising  radio 

salesman  in  those  days  once  con- 
tacted George  and  broached  the  idea 

of  using  air  time  for  real  estate 
advertising.  He  got  turned  down 
flat,  with  Mr.  Lasker  terming  radio 

"just  a  passing  fancy". 
The  Black  Thursday  of  1929 

caught  George  and  his  ambitious 
real  estate  development  in  a  most 
disconcerting  manner.  For  several 
years  business  went  steadily  down- 

hill. So  one  day  in  1931  Mr.  Lasker 
was  pounding  the  sidewalks  of  New 
York  with  30  cents  in  his  pants 
pocket,  thinking  of  his  wife  and 
three  children  at  hoine. 

Leafing  through  a  newspaper,  he 
came  across  an  advertisment  for  a 
radio  salesman  at  WRNY,  now 
WHN,  New  York.  He  answered  the 
ad  and  entered  radio.  Two  months 
later  he  transferred  to  WFAB, 
owned  by  Joe  Lang  and  Paul  Har- 
ron,  who  then  also  owned  WPEN,- 
Philadelphia.  Messrs.  Lang  and 
Harron  now  are  partners  in 
WHOM,  New  York,  and  WIBG, 
Philadelphia. 

Prodded  by  necessity,  and  con- 
sumed with  genuine  interest  in  this 

new  business,  George  made  an  en- 
viable sales  record  for  the  two  sta- 

tions during  the  next  seven  years. 
In  1939  he  transferred  to  WORL, 

Boston.  Here  he  immediately  put 
his  920  Club  ideas  to  work,  building 
local  sales  up  the  music  way,  em- 

ploying the  name  band  recording 
theme  on  a  10-hour  basis — qualify- 

ing the  feature  as  chief  claimant 
for  the  title  of  America's  longest 
daytime  program. 

Dignified  old  Boston  took  to  these 
big  doses  of  music  the  hard  way. 
Many  a  week  George  thought  his 
920  Club  might  just  pass  away 
quietly.  But  intensive  selling  effort, 
backed  by  the  good  fortune  of  work- 

ing for  an  owner  who  believed  in 
his  convictions,  finally  made  the 
program  catch  on  in  a  steady  rise. 
Since  it  has  enjoyed  phenomenal 
success,  both  on  the  balance  sheet 
and  the  listener's  log.  It  is  no  secret 

NOTES 

PHILIP  F.  WIIITTEN.  formerly 
vice-president  of  Doyle,  Kitchen  & 
MeCormick,  New  York,  has  joined  the 
sales  staff  of  the  BLUE  network.  Mr. 
Whitten  was  at  one  time  a  member  of 
the  CBS  sales  staff  and  sales  man- 

ager of  WINS  and  WHN,  New  York 
stations. 

RUSSELL  LOFTUS.  manager  of  the 
New  York  office  of  WIBX,  Utica,  CBS 
affiliate,  recently  married  Edith  Laui'ie 
of  Syracuse. 
ED  DEVENBY,  salesman  of  Howard 
H.  Wilson  Co.,  New  York,  has  re- 

signed to  join  the  Army.  Succeeding 
him  as  treasurer  of  the  Radio  BSecu- 
tives  Club.  New  York,  is  Peggy  Stone 
of  Spot  Sales  Inc.,  New  York. 

S.  T.  THOMPSON,  viee-president of  Zenith  Radio  Corp.,  Chicago,  has 
been  named  a  member  of  the  board 
of  directors  of  the  Radio  Manufactur- 

ers Assn.,  succeeding  Comdr.  E.  P. 
McDonald  .Ir.,  also  of  the  Zenith 
Corp.,  resigned. 
NEVILLE  MILLER.  NAB  president, 
will  represent  the  broadcasting  in- 

dustry at  the  Pan  American  Child 
Congress  March  16-18. 
GLENN  R.  DOLBERG,  formerly  pro- 

gram director  of  NBC  stations  in  San 
Francisco,  has  been  named  manager 
of  operations  for  KQW,  San  Jose, Cal. 

LIEUT.  LEON  LEVY,  president  of 
WCAU,  Philadelphia,  now  on  active 
duty  in  the  Navy,  is  in  Florida  with 
Mrs.  Levy,  having  been  ordered  to 
take  a  leave  to  recover  from  an  im- 

paired health  due  to  overwork. 
PAUL  HARRON,  president  of  WIBG, 
Glenside,  Pa.,  has  purchased  the  Hotel 
Marlyn,  Philadelphia. 
F.  W.  McMillan,  former  San  Fran- 

cisco advertising  man,  has  been  ap- 
pointed sales  promotion  manager  of 

KLS,  Oakland,  Cal. 
CHARLES  W.  REED,  recently  with 
Westco  Adv.  Agency,  San  Francisco 
has  been  named  promotion  and  merch- 

andising manager  of  KQW,  San  Jose, 
Cal. 
MILTON  E.  KRENTS,  formerly  con- 

sultant in  radio,  OCD,  Washington, 
succeeds  Albert  N.  Williams  as  radio 
director  of  the  Council  for  Democracy. 
Mr.  Williams  has  resigned  to  freelance. 
ERNEST  DE  LA  OSSA,  formerly  in 
the  personnel  division  of  R.  H.  Macy  & 
Co.,  New  York,  succeeds  Noel  Jordan 
as  assistant  personnel  manager  of 
NBC.  Mr.  .Jordan  was  recently  pro- 

moted to  NBC  office  service  manager. 
.JACK  E.  SURRICK,  sales  manager 
of  WFIL,  Philadelphia,  has  been 
named  to  the  board  of  judges  for  the 
Howard  G.  Ford  Award  to  be  pre- 

sented by  the  Sales  Managers  Assn. of  Philadelphia. 

in  the  trade  that  WORL  is  consid- 
ered one  of  the  best  local  station 

operations  in  the  country. 

George  married  Hannah  Becker- 
man,  of  Chicago,  in  1921.  They 
have  three  sons:  Yale,  19,  who  is  a 
student  at  Northeastern  College, 
but  who  will  be  a  pilot;  Zangwill, 
15,  and  Louis,  12.  The  Laskers  live 
in  Brookline,  Mass.  George  himself 
is  an  ardent  baseball  fan,  knows 
many  a  big-leaguer  and  believes  se- 

cretly he  would  have  been  a  ball- 

player if  his  movie  career  hadn't sidetracked  him  way  back  when. 

GEORGE  ROMNEY,  son-in-law  of Harold  A.  Lafount,  former  Federal 
Radio  Commissioner  and  now  operat- 

ing chief  of  the  Bulova  stations,  has 
been  promoted  to  general  manager 
of  the  Automobile  Manufacturers  As- 

sociation. Mr.  Romney  had  been  De- 
troit manager  of  the  association  for 

several  years  and  recently  became 
managing  director  of  the  Automotive 
Council  for  War  Production.  He  suc- 

ceeds Pyke  Johnson,  who  resigned  to 
become  president  of  the  Automotive 
Safety  Foundation. 
HAL  BURNETT,  formerly  head  of 
his  own  news  and  publicity  organiza- 

tion in  Chicago,  and  prior  to  that  with 
CBS  and  the  Wm.  Wrigley,  Jr.  Co., 
has  joined  Advertising  Age  as  man- 

aging editor  in  the  New  York  office. 
Mr.  Burnett  succeeds  Irwin  Robin- 

son, on  leave  of  absence  to  serve  as 
public  relations  director  of  the  Radio 
Division  of  the  Office  of  Inter-Ameri- can Affairs. 

FRANK  B.  WARREN,  of  the  com- 
mon cai-rier  division  of  the  FCC  law 

department,  has  been  named  assistant 
general  solicitor  of  the  National  Assn. 
of  Railroad  &  Utilities  Commission- ers. He  left  the  FCC  March  1,5 
for  his  new  post. 

JOHN  B.  FETZER.  president  and 
general  manager  of  WKZO,  Kalama- 

zoo, is  spending  several  weeks  in 
Florida,  convalescing  from  a  recent  ill- ness. 

JAMES  B.  ROCK,  general  manager 
of  KDKA,  Pittsburgh,  is  the  father 
of  a  baby  girl,  born  March  .3. 

JOHN  HOGAN,  salesman,  has  re- signed at  WMAZ,  Macon,  Ga.,  to 
transfer  to  WBML,  same  city,  with 
Gene  Marshall  leaving  latter  outlet  to 
go  to  WMAZ. 
JOHN  BRADLEY,  of  the  sales  de- 

partment of  WMBD,  Peoria,  111., 
has  joined  the  Army  stationed  at 
Ft.  Benning,  Ga.  Frank  Schroeder, 
also  of  the  sales  staff,  is  at  Fort Knox,  Ky. 

WILLIAM  McGregor  parkbr, 
of  the  local  sales  staff  of  WBT,  Char- 

lotte, has  been  named  to  the  newly- 
created  post  of  manager  of  merchan- 
dising. 

FRANK  HATT,  formerly  promotion 
manager  of  the  Childress  (Tex.)  In- 

dex, has  joined  the  local  sales  staff 
of  KFRO,  Longview,  Tex. 
RALPH  G.  TUCHMAN,  formerly  of 
the  Washington  Post  promotion  de- 

partment and  recent  graduate  of  the 
Medill  School  of  Journalism  at  North- 

western U,  has  joined  the  editorial 
staff  of  Broadcasting  in  Washing- ton. 

HELEN  WOOD,  former  sales  man- 
ager at  WINS,  New  York,  has  joined 

WlBX,  Utica  as  sales  coordinator. 
She  will  alternate  weeks  in  Utica  and 
WIBX's  New  York  office. 

JULES  DUNDES,  sales  promotion 
manager  of  WABC,  New  York,  is  the 
father  of  a  girl  born  March  9. 
KENNETH  B.  RAINE,  formerly  in 
the  legal  department  of  CBS.  has 
joined  Columbia  Recording  Corp., 
New  York,  as  chief  counsel. 

PHILIP  J.  HENNESSEY  jr.,  Wash- 
ington radio  attorney,  and  Mrs.  Hen- 

nessey on  March  7  became  the  parents 
of  their  second  son,  Richard  Terrence, 
who  weighed  7  lbs.  5  oz. 

Jeffery  Heads  WKMO 
JOHN  CARL  JEFFERY,  veteran 
radio  and  agency  man  since  1924, 
has  been  named  manager  of 
WKMO,  Kokomo,  Ind.  Mr.  Jeifery 
started  in  radio  on  the  West  Coast, 
later  headed  his  own  agency  for 
seven  years  and  more  recently  re- turned to  his  native  Indiana  as 

sales  manager  of  WAOV,  Vincen- 
nes,  then  shifting  to  WKMO. 
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MARGARET  ECKER  was  promoted 
last  week  to  feature  aud  woman's editor  of  the  British  United  Press 
according  to  R.  W.  Keyserlingk,  gen- 

eral manager.  Previously  she  had  co- 
ordinated the  woman's  and  mail  serv- ice editorship  and  has  had  diversified 

newspaper  experience  in  British 
Columbia  and  Alberta. 
BROOKS  CONNALLY,  newscaster 
of  WIND,  Gary,  Ind.,  has  been  ap- 

pointed news  coordinator  for  the  sta- 
tion's 35  daily  newscasts. 

BOB  ELSON,  announcer  of  WGN, 
Chicago,  on  Feb.  28  married  Jeanne 
Kuhl  in  Chicago. 
JOHX  (Doc)  MERNA,  news  editor 
at  WIBX.  Utica,  N.  Y..  is  the  father 
of  a  boy. 

LARRY  ROTHMAN,  program  direc- 
tor of  WALB,  Albany,  Ga.,  has 

resigned  to  join  the  Army. 
DUAXE  XELvSON  has  joined  WJLS, 
Beckley,  "W.  Va.,  as  an  announcer,  re- placing Donald  J.  Grantham. 
TED  SPEARS,  conductor  of  the 
Tri-State  Farm  <£■  Home  Hour  on 
WWVA.  Wheeling,  is  to  join  the 
Xavy. 

EDWARD  A.  CUSHIXG,  former 
music  critic  of  the  Brooklyn  Eagle,  is 
now  in  charge  of  serious  music  promo- 

tion in  the  advertising  department  of 
Columbia  Recording  Corp.,  Bridge- 

port. Conn.,  succeeding  David  Hall. 

BILL  PEXXELL,  formerly  narrator 
of  I'aramount  News  and  onetime  an- 

nouncer and  program  director,  has 
joined  CBS  as  an  announcer. 

MAX  WESSELS,  formerly  of  New 
York  stations,  and  at  one  time  an- 

nouncer of  WWRL,  New  York,  has 
returned  to  that  station  as  a  salesman. 

MORRISON  WOOD,  formerly  radio 
director  of  the  Chicago  offices  of 
Critchfield  &  Co.  and  Erwin,  Wasey 
&  Co.,  has  joined  the  production  staff 
of  WGN,  Chicago. 

.t!  B.  lake,  announcer,  left  KVOO, 
Tulsa,  March  13  to  become  program- 
director  of  WOAR,  Pontiac,  Mich. 

KEITH  .JAMESOX.  has  been  pro- moted to  news  editor  at  WKBN, 
Youngstown. 
HARRY  CREIGHTON.  announcer 
of  WHBF,  Rock  Island,  111.,  mar- 

ried Helen  Graefe  of  Chicago  last 
week. 
LEE  EVERETT,  recently  with  NBC 
and  CBS  Washington  outlets,  has 
joined  WIXX,  Washington. 

DAVID  GAIXES,  formerly  sound 
effects  man  of  CBS,  is  a  recruit 
at  Jefferson  Barracks,  Mo. 

• « Jor  ExBinplB 

SCHULZE  BAKING  CO. 

Back  in  October,  1938, 
SCHULZE  BAKING  CO.  be- 

gan specifying  WMBD  for 
their  National  Schedule  — 
with  three  transcribed  half- 
hour  shows  a  week  for  BUT- 

TERNUT BREAD.  Now, 
eighteen  one  -  minute  tran- 

scribed spots  a  week  tell  the 
story  of  BUTTERNUT 
BREAD  to  WMBD's  inter- 

ested listeners.  If  YOU'RE 
looking  for  the  right  station 
in  a  choice  market  —  put 
WMBD  on  your  list. 

Here^s  Why  .  .  . 
You  influence  "PEORIAREA"  with 
WMBDl  Within  "Peoriarea",  de- 

fense and  industrial  plants  are  crowding  retail 
stores  with  spenders  almost  continually.  But 
that's  just  HALF  of  "Peoriarea"!  The  other  half 
is  on  agricultural  area  famed  for  its  "treasure- 
full"  soil — from  which  come  prosperous  farm 

folk  to  BUY.  WMBD  is 
the  one  DOMINANT 

station  of  "Peoriarea" 
.  .  ,  giving  complete 
coverage  of  16  counties. 

'TUT  TUT  .  .  .  NOTHIN'  BUT — ' 

"RELAX  BOYS!"  admonished  Ran- 
som Sherman  (left),  Hollywood 

star  of  the  CBS  Ransom  Sherman 
Show,  sponsored  by  Procter  & 
Gamble  Co.  (Ivory  soap),  as  he 
hung  writers  (1  to  r).  Art  Stander 
and  Charley  Isaacs  on  the  nearest 
hat  rack  for  safe  keeping,  giving 
them  more  time  to  concentrate  on 
next  week's  program. 

THELMA  HUBBARD,  Hollywood 
writer-producer,  has  been  assigned  to 
the  weekly  half-hour  program.  This 
Our  America,  sponsored  by  California 
State  Federation  of  Labor  on  16  Don 
Lee  California  stations,  plus  KFW^B KFOX  KROY,  Monday.  8-8:30  p.m. 
(PWT).  Redd  Harper  is  assistant 
producer,  with  True  Boardman  m.c 
and  supervisor  of  production. 

BILL  SCHWARTZ,  KFWB.  Holly- 
wood, writer-producer,  has  been  in- ducted into  the  Army. 

ROSSER  FOWLKES,  has  resigned 
as  chief  announcer-production  manager 
of  WAIR,  Winston-Salem,  N.  C,  to 
■oin  WBAL.  Baltimore. 

RUSS  GARDNER,  sports  announcer 
of  W^CED,  DuBois,  Pa.,  has  been  pro- moted to  chief  announcer. 

AL  AMUNDSEN,  of  the  continuity 
staff  of  KIRO,  Seattle,  is  the  father 
of  a  baby  girl,  boi-n  Feb.  27. 
HERBERT  DUBROW,  Philadelphia, 
new  to  radio,  has  joined  W^BAB,  At- lantic City,  as  announcer. 

NORMAN  OSTBY,  formerly  of  the 
BLUE  sales  service  staff,  has  been  ap- 

pointed sustaining  and  commercial 
traffic  supervisor. 
RAXALD  MacDOUGALL,  NBC 
scriptwriter,  on  March  31  will  resign to  freelance. 

RICH  HAYES,  local  musician,  has 
been  appointed  musical  director  of 
KWK,  St.  Louis. 
CHARLES  ANDERSON,  announcer 
of  KOA,  Denver,  has  been  inducted into  the  Army. 

DON  CLARK,  Hollywood  producer 
of  the  NBC  Red  Ryder  series,  spon- 

sored by  Langendorf  United  Bakeries, 
has  withdrawn  to  take  a  similar  as- 

signment on  the  weekly  Al  Pearce 
Show,  sponsored  by  Camel  cigarettes. 
He  replaces  Bill  Gay.  Myron  Dutton, 
NBC  producer,  has  been  assigned  to 
the  Red  Ryder  show, 
HAL  MOON,  formerly  KDYL,  Salt 
Lake  City,  news  commentator,  has 
been  appointed  director  of  the  KLO, 
Ogden,  studios  in  Salt  Lake  City, 
SAMUEL  KAUFMAN,  previously 
with  the  New  York  Sun,  Herald- Trihune,  Radio  News  and  Radio 
Marketing,  London,  has  joined  the 
press  department  of  NBC. 
HARTLEY  SATER,  announcer  of 
KEX.  Portland,  is  the  father  of  a 
boy,  Richard  Lee. 
MARSHALL  DISKIN,  of  the  CBS 
television  program  department,  has 
enlisted  in  the  Army.  He  reported  for 
active  duty  March  11. 
BOB  LOUIS,  formerly  announcer  of 
WTAQ,  Green  Bay,  Wis.,  KFAB, 
Lincoln,  and  WFPG,  Atlantic  City,  is 
now  stationed  at  Ft.  Hancock,  N,  J., 
as  a  staff  sergeant. 
PAUL  THOMAS  LANE,  formerly 
chief  announcer  of  WLOF,  Orlando, 
Fla.,  is  now  announcer  and  dramatic 
director  of  WSGN,  Birmingham. 
BILL  NELSON,  formerly  continuity 
editor  of  WIND,  Gary,  Ind.,  has 
joined  the  publicity  department  of 
the  Navy  as  a  yeoman  third  class. 
Fred  Willson,  of  the  sales  department, 
succeeds  him. 

LEE  KIRBY,  sports  announcer  of 
WBT,  Charlotte,  has  been  named 
regional  director  of  radio  sports  for 
the  4th  defense  area  by  Les  Quailey, 
director  of  radio  sports  for  the  OCD. 
GORDON  GRAY,  announcer,  is  to 
leave  WCKY,  Cincinnati,  next  Satur- day to  join  WCFL,  Chicago, 
BILL  HICKMAN,  formerly  of  WLW, 
Cincinnati,  has  joined  the  announcing 
staff  of  KOA,  Denver,  replacing  Paul 
Clarke,  resigned. 
DONALD  HAMILTON.  formerly 
with  National  City  Bank,  has  been 
appointed  office  manager  of  the  pro- 

gram department  of  WOR,  New  York, 
a  newly  created  position. 
MURRAY  FORBES,  Chicago  radio 
actor  married  Adrienne  Bass,  formerly 
of  the  Cleveland  Playhouse,  last  week in  Chicago. 

JOHNNIE  NEBLETT,  ^  formerly 
sports  commentator  of  KWK.  St. 
Louis,  has  signed  with  the  James 
Parks  Co.,  Chicago,  as  representative 
for  free  lance  work,  and  is  now  mak- 

ing a  five-minute  transcribed  narra- tion series,  titled  Heartbeat  Behind 
the  Headlines. 

DICK  HASBROOK,  announcer  of 
WIS.  Columbia,  for  the  past  two 
months  has  won  the  station's  contest for  fewest  mistakes.  Prizes  are  $10 
each  month. 

WJHL  is  Doing  The  Job 

10%  increase  in  local  hillings 

17%  increase  in  regional  hillings 

27%  increase  in  National  spot  hillings 

Let  WJHL  Sell  The  Rich  Appalachian  Area  For  You 

1000  WATTS -910  KG  -  BLUE  NET 

SPOT  SALES,  Inc. 

Representatives 

WJHL 
Johnson  City,  Tenn. 

W.  Hanes  Lancaster Manager 
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JIM  MURRAY,  director  of  i^romotioii 
of  WCAB,  Pittsburgh,  has  beeu  hospi- 

talized by  stomach  disorder.  Mary 
Higgins,  of  the  WCAE  accounting 
staff  has  recovered  from  injuries  sus- 

tained in  an  automobile  accident. 
FRANK  WELTMER,  KOY,  Phoenix, 
continuity  editor,  is  tjie  father  of  a 
baby  boy  born  March  o. 
R.  O.  jMacFARLANE,  associate  pro- 

fessor of  history  at  the  U  of  Manitoba. 
Winnipeg,  has  joined  the  Canadian 
Broadcasting  Corp.  as  twice-weekly 
news  commentator  on  the  CBC  na- 

tional network. 

WILFRED  (Doc)  LINDSEY,  pro- 
duction chief  of  Northern  Broadcast- 

ing Co.,  Timmins,  Ont.,  married  Kay 
Bereton  of  Toronto,  on  March  7. 
VIC  PAULSEN,  announcer  of  KSAN. 
San  Francisco,  recently  became  the 
father  of  a  baby  boy. 
HOWARD  GORDON  has  joined 
KSAN,  San  Francisco,  as  newscaster. 
DOROTHY  NEWMAN,  of  the  pro- 

duction staff  of  KSAN,  San  Fran- 
cisco, has  resigned  to  do  publicity 

work  for  tlie  De  Young  Memorial 
Museum  in  San  Francisco. 
MARVIN  GOODSON  has  joined  the 
announcing  staff  of  KLS,  Oakland, 
Cal. 
BEATRICE  MAXWELL,  formerly 
of  the  music  rights  department,  NBC, 
San  Francisco,  has  been  transferred  to 
the  program  department. 
ROBERT  STEINMETZ  and  BiU 
Matthews  recently  joined  the  produc- 

tion staff  of  KLS,  Oakland,  Cal. 
DOROTHE  S.  LESSER,  formerly  in 
retail  advertising  in  San  Francisco, 
has  been  appointed  coordinator  of 
women's  activities  of  KQW,  San  Jose, Cal. 

MAC  C.  MATHESON,  Arizona  net- 
work traffic  manager  headquartered 

at  KOY,  Phoenix,  has  resigned  to 
join  the  Army. 
PIERCE  GRANT,  CBS  Hollywood 
photographer,  has  enlisted  in  the 
Marines. 

TOM  HUDSON,  New  York  announc- 
er, has  succeeded  Jim  Bannon  on 

the  weekly  NBC  Rudy  Vallee  Show. 
EDWARD  PAUL,  Hollywood  musical 
director  of  the  NBC  Rudy  Vallee 
Shoio,  has  been  signed  to  score  the 
Edward  Small  Productions  film, 
"Miss  Annie  Rooney". 
ALEX  DREIER,  NBC  Berlin  cor- 

respondent, was  on  the  West  Coast 
in  early  March. 

JOHN  W.  MOORE,  Hollywood  free- 
lance writer,  has  joined  KHJ,  that 

city,  as  writer  -  producer  -  announcer. 
George  Willard,  formerly  of  WGN, 
Chicago,  has  joined  the  announcing 
staff. 

WLW  Promotes  Lasker 

PETER  LASKER,  sales  repre- 
sentative in  the  Dayton  territory 

for  the  street  car  division  of  WLW, 
Cincinnati,  has  been  named  divi- 

sion manager,  according  to  Rob- 
ert E.  Dunville,  general  sales 

manager  of  the  broadcasting 
division  of  the  Crosley  Corp. 
Lasker  replaces  Ralph  Heaton. 
Coincident  with  this  announcement, 
Dunville  said  that  the  sales  office 
will  be  moved  from  Cincinnati  to 
Dayton.  The  car  card  division, 
which  operates  as  a  separate  unit 
of  WLW  Promotions,  Inc.,  holds 
franchises  on  all  street  car  ad- 

vertising in  Dayton,  Columbus, 
Lima,  Ft.  Wayne  and  Lexington. 

TOM  HANLON,  Hollywood  announcer 
on  the  CBS  Melody  Ranch,  has  beeu 
signed  by  Republic  Studios  to  por- 

tray himself  in  the  radio  sequence  of 
Gene  Autry's  forthcoming  picture 
"Home  in  Wyoming".  He  also  por- 

trays hims-elf  in  the  MGM  film,  "Sun- 
day Punch''. 

LADIES
.* 

RUTH  MERRIAM  WELLS 
WHEN  Ruth  Merriam  Wells  came 
to  WGAR,  Cleveland,  to  take 
charge  of  home  economics  she 
brought  with  her  an  impressive 
background  and  flexibility  of  mind 
that  makes  her  a  stand-out  person- 

ality in  her  field.  Lending  a  light 
touch  to  her  programs  as  froth  to 
authoritative  comment,  Ruth  has 
made  herself  a  friendly  neighbor 
and  able  counsellor  to  Northern 
Ohio  women. 

Ruth's  preparation  for  her  post 
will  stand  by  itself.  Graduating 
from  Battle  Creek  Sanitarium 
School  of  Home  Economics  in  1917 
she  did  graduate  work  at  Wiscon- 

sin for  two  years  and  spent  the 
next  seven  years  as  hospital  die- 

titian. After  receiving  a  B.S.  de- 
gree at  Columbia  U  she  went  to 

Chicago  as  the  first  Ann  Page  for 
the  A  &  P  midwest  division.  Then 
came  an  association  with  the  Chi- 

cago Evening  American  for  six 
months,  Pood  Editor  and  Home  In- 

stitute Director  of  the  Cleveland 
News  for  five  years  and  then  to 
WGAR  where  she  is  the  ladies' 
final  word  on  food  and  home-mak- ing. 

Keeping  house  for  husband.  Art- 
Spaeth,  drama  critic  of  the  Cleve- 

land News  and  herding  two  dachs- 
hunds does  not  keep  her  from  at- 

tending a  lecture  daily.  There  must 
be  a  fault  somewhere  but  this  was 
all  that  could  be  found :  She  collects 
antique  ear-rings  of  which  she  has 
63  pair. 

EASY  ACES 

MR.  KEEN 

AL  PEARCE  AND  GANG 

HERMIT'S  CAVE 
THE  GOOD  OLD  DAYS 

WING 

THE  DAYTON,  O.  STATION 

HAS  THE  PROGRAMS! 

5,000  Watts  Day  and  Night 
NBC  Red  and  the  Blue  Nets 

Paul  H.  Raymer,  Nat.  Rep. 

Flannery  on  Coast 

HARRY  W.  FLANNERY,  former- 
ly CBS  Berlin  correspondent  who 

returned  to  New  York  in  late  1941, 
is  headquartered  in  Hollywood  and 
has  been  signed  as  commentator  on 
a  twice-daily  quarter-hour  news- 

cast six  times  per  week  on  Pacific 
Coast  stations  of  that  network. 
Bekins  Van  &  Storage  Co.,  Los 
Angeles,  has  started  sponsoring 
the  news  analyst  Monday,  Wednes- 

day, Friday,  5:30-5:45  p.m.  on  4 
California  stations,  KNX  KARM 
KROY  KQW.  Contract,  placed 
through  Brooks  Adv.  Agency,  that 
city,  is  for  26  weeks,  having  started 
March  9.  Before  replacing  William 
L.  Shirer  in  Berlin,  Flannery  was 
news  director  and  commentator  of 
KMOX,  St.  Louis. 

NBC  Correspondent  Safe 

After  Fleeing  From  Java 

SIDNEY  ALBRIGHT,  NBC  cor- 
respondent in  Batavia,  Java,  has 

arrived  safely  in  Australia  after 
a  hectic  flight  from  the  Dutch 
East  Indies  capital  now  held  by 
the  Japanese,  according  to  direct 
word  received  from  him  by  A.  A. 
Schechter,  chief  of  the  NBC  news 
and  special  events  division. 

Previously  fear  had  been  felt 
for  his  safety  when  no  word  was 
received  from  him  for  more  than 
a  week  after  his  departure  from 
Batavia.  Subsequently,  however, 
Australian  military  sources  indi- 

rectly reported  that  he  was  safe 
and  finally  Albright  confirmed  the 
report  by  cable. 

«UP  /N  THE  AIR  ABOC/T  HOW  TO 

REACH  THE  RED  RIVER  VALLEY'S 

$626,000,000  EffECTIVt  BVYIHG 

INCOME?  GET  IN  TOUCH  WITH 

WDAy  AT  FARGOr^ 

WDAY. 
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Cage  Books — Ad  Verification — War  Posters — 
Lone  Ranger  Corps — Shopper  Aids 

FORTY-FIVE  thousand  copie
s of  the  Hilliard  Gates  Basket- 

ball Booklet  containing  an 
article  written  by  Gates, 

sportscaster  of  WOWO-WGL,  Fort 
Wayne,  and  various  basketball 
items  of  interest,  are  being  circu- 

lated throughout  Indiana.  Booklet 
was  produced  by  Bonsib  Adv. 
Agency,  Fort  Wayne,  for  Peter 
Eckrich  &  Sons,  meat  packers,  and 
is  designed  both  to  promote  Eck- 

rich sponsorship  of  super-regional 
and  State  final  high  school  basket- 

ball tournament  broadcasts  and  to 
act  as  the  hook  by  which  the  com- 

pany can  determine  consumer  re- 
action to  these  broadcasts,  inas- 

much as  the  booklet  will  be  men- 
tioned on  all  tourney  pickups. 

Proof  for  Sponsor  Claims 

TO  SUPPLY  proof  of  advertising 
claims  or  implications  for  products 
by  clients,  Erwin,  Wasey  &  Co., 
Chicago,  introduces  its  Technologi- 

cal Service  Department,  organized 
in  July  1939,  in  a  brochure  released 
last  week.  According  to  the  release, 
the  department,  headed  by  Frank 
D.  Hartman,  Ph.D.,  is  available  for 
consultation  on  clinical  medicine, 
pathology,  pharmacology,  bacteri- 

ology, public  health,  engineering, 
metallurgy,  production  methods  and 
utilization  of  by-products  as  they 
relate  to  products  to  be  marketed. 

1/ 

^  J   remarks  Suzy 

our     Steno,  "is 

5^    WSAI's    weekly  pro- 

Sgram,  'Meet  The  Sponsor,' —  a  live-talent  production! 

L  Each  show  especially  de- 
signed  to  most  effectively 

publicize  the  sponsor  and 

.       his  regular  WSAI  pro- 

^  gram."
 

_J  Another  plank  in  WSAI's 
great  merchandising  plat- 

^       form  to  build  sales  for  you. 

WSAI'S    SALES  AIDS 
1 .  Street  car  and 5.  Taxicab  Covers 

bus  cards 6.  Downtown  Win- 
2. Neon  Signs dow  Displays 

3.  Display  Cards 7,  House-organ 
4.  Newspaper  Ads 8."  Meet  the  Spon- 

sor" Broadcast 

IT  SELLS   FASTER  IF  IT'S 

CINCINNATI'S    OWN  STATION NBC     t     BLUE    NETWORKS     •     5,0  0  0      WATTS      DAY      AND  NIGHT 

Glee  Club  Competition 
GLEE  CLUB  CONTEST  conducted 
in  men's  colleges  throughout  the 
country  under  the  direction  of  Fred 
Waring  and  the  staff  of  his  NBC 
program  Pleasure  Time  now  has 
140  groups  from  46  States  entered. 
Contestants  are  rehearsing  their 
recorded  entries  for  the  prelimi- 

nary judging,  each  club  to  submit 
one  song  of  Waring's  choice,  one of  its  own  and  a  regular  college song. 

Winning  clubs  representing  eight 
regions  of  the  United  States  will 
be  chosen  from  the  transcriptions 
and  brought  to  New  York  at  the 
expense  of  Liggett  &  Myers  To- 

bacco Co.,  New  York,  sponsors 
of  the  program  for  Chesterfield 
Cigarettes,  for  the  final  competi- tion in  Carnegie  Hall  in  May. 
Newell  -  Emmett  Co.,  New  York 
handles  the  account. 

Patriotic  Displays 

POSTERS  on  the  This  is  War 
series,  broadcast  each  week  on  the 
four  major  networks  as  well  as 
regional  hookups  and  independent 
stations,  have  been  distributed  by 
WPTF,  Raleigh,  N.  C,  to  over  a 
hundred  local  retail  outlets.  In  an 
attached  mimeographed  letter, 
Manager  Richard  Mason  urges 
merchants  to  feature  the  poster  as 
a  patriotic  gesture. 

*      *  * 

Theater  Exchange 

WCAE,  Pittsburgh,  has  arranged 
to  broadcast  news  flashes  direct 
from  the  station's  newsroom  to  the 
new  Harris  Newsreel  theater  in 
Pittsburgh's  east  end.  This  is  the 
second  tieup  with  Harris  theaters, 
the  other  going  to  the  downtown 
showhouse  of  the  company.  Lobby 
displays  and  newspaper  space  are 
being  used  for  promotion. 

ERRORS  CHECKED 

And  Boners  Are  Sent  to 

— Advertisers  by  WIS — 
BEATING  checking  services  to  the 
punch,  WIS,  Columbia,  is  now 
working  a  system  of  checking 
errors  on  commercial  copy  made  by 
announcers  and  control  operators. 
Immediately  after  an  error  is  made 
an  air  mail  letter  is  sent  to  the 
company  affected. 

G.  Richard  Shafto,  WIS, manager, 
started  the  system  and  at  the  same 
time  offered  a  prize  schedule  to  an- 

nouncers and  operators  making  the 
fewest  mistakes  in  a  given  month. 
"The  desire  of  agencies  and  adver- 

tisers to  promptly  learn  of  operat- 
ing errors,  as  evidenced  by  their 

engagement  of  checking  services, 
can  be  wholly  and  adequately  ful- 

filled by  the  station,"  Mr.  Shafto 
said.  "Errors  cannot  be  eliminated 
entirely",  he  added,  "but  they  can 
be  reported  by  the  stations". Mistakes  included  in  the  contest 
rules  are  mispronunciations,  un- 

due delay  between  introductions 
and  selections,  failure  to  go  on  or 
off  on  time,  use  of  wrong  announce- 

ment, incorrect  scheduling  or  any 
other  obvious  faults. 

Telling  the  Shoppers  How 
TO  GET  shoppers  to  cooperate  in 
the  tire  conservation  campaign  by 

carrying  home  light-weight  pur- 
chases the  New  York  Retail  Dry 

Goods  Assn.,  comprising  34  depart- 
ment stores,  recently  used  time 

on  four  stations  and  space  in  the 
city's  newspapers.  A  one-minute 
transcription  cut  by  WBS  was  car- 

ried on  WHN,  WMCA,  WOR  and 
WQXR  on  each  of  three  days.  Discs 
featured  Irene  Beasley  singing 
"Tote  Your  Own",  written  by  Nor- 

man Nash  of  Arthur  Kudner  Inc., New  York  agency. 

WLW  Co-op  Plan 
TWO  trade  extension  departments 
of  WLW,  Cincinnati,  are  develop- 

ing the  station's  working  relations with  retail  grocers  and  druggists 
by  cooperating  in  the  promotion 
of  timely  sales  campaigns  and  as- 

sisting in  the  execution  of  various 
merchandising  plans.  Contact  work 
with  these  groups  is  carried  on  in 
the  four  surrounding  States  as 
well  as  with  national  wholesalers 
and  retailers  by  William  Oldham, 
WLW  grocery  representative,  and 
John  Rudolph,  druggist  represen- tative. 

'Ranger'  Defense  Club 

A  VICTORY  CORPS  was 
launched  March  11  on  the  MBS 
Lone  Ranger  program,  sponsored 
by  General  Mills,  Minneapolis,  for 
Corn  Kix,  Monday,  Wednesday  and 
Friday  7:30-8  p.m.  Designed  to 
enlist  young  people  in  collecting 
needed  war  materials  and  assisting 
in  air-raids,  membership  is  offered 
for  a  three-cent  stamp  or  three 
cents  in  coin.  In  return  the  boys 
and  girls  receive  membership  cards 
and  lapel  buttons. 

Free  Stamps 

STAMP  COLLECTORS  visiting 
the  Brooklyn  store  of  the  W.  T. 
Otto  Stamp  Co.,  are  interviewed 
and  take  part  in  a  stamp  quiz  in 
a  series  on  WWRL,  New  York. 
Winners  receive  packages  of 
stamps.  The  programs  are  tran- scribed for  rebroadcast.  Walter 
Kaner,  WWRL  publicity  director, 
handles  the  program. 

Military  Data 

COLOR  PRINTS  of  insignia  used 
by  the  U.  S.  armed  forces  and  a 
map  showing  the  location  of  train- 

ing camps  are  contained  in  a  book- let offered  to  listeners  of  HSO 
Club,  program  heard  on  WBYN, 
Brooklyn  station. 

Inside  American  Discs 

SONGS  and  stories,  opinions  and  re- 
actions of  the  American  people  re- 

corded on  the  spot  in  1941  by  the 
sound  truck  of  the  Library  of  Con- 

gress Radio  Project,  are  now  avail- able to  stations  in  a  series  of  six  re- 
corded programs  titled  Americans 

Talk  Back. 

ASKING  CUSTOMERS  to  try 
Ward's  Tip  Top  Bread  for  a  week, 
dealers  in  the  Chicago  area  are  giving 
away  phonograph  records  by  Charles 
W.  Hamp,  singer  and  pianist  of  WGN, 
Chicago,  sponsored  by  Ward  Baking 
Co.,  New  York. 

CBS  CHICAGO  is  employing 
feminine  guides  to  replace  boys  called 
into  the  service. 
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RADIO'S  graphic  tale  of  the Pearl  Harbor  attack,  as  broadcast 
by  NBC  Dec.  7-8,  was  presented 
in  transcribed  form  to  Solon  J. 
Buck,  U.  S.  Archivist,  by  Frank  E. 
Mullen,  NBC  executive  vice-presi- 

dent. Mr.  Mullen  told  Archivist 
Buck  the  transcriptions  wiW  for- 

ever record  the  story  of  the  at- 
tack and  the  quick  response  by 

the  American  people. 

Weaker  Sex 
A  FEMALE  radio  voice 
proved  more  effective  than 
the  combined  efforts  of  three 
male  voices  in  a  recent  com- 

petition at  WIS,  Columbia, 
S.  C.  Three  male  announcers 
vied  v^rith  Faye  Alexander, 
woman  announcer,  to  pro- 

mote orders  for  recipe  books. 
Her  result  was  190  responses 
contrasted  to  the  total  of  158 
by  the  men.  Happy  with  the 
result,  station  manager  G. 
Richard  Shafto  is  confident 
that  women  could  supplant 
men,  if  necessary. 

SchoU  in  Canada 

SCHOLL  MFG.  Co.,  Toronto  (Dr. 
Scholl's  Zino-pads),  on  March  16 
started  transcribed  dramatized  spot 
announcements  one  to  three  times 
weekly  on  16  Canadian  stations. 
The  account  is  new  to  radio  and 
was  placed  by  F.  H.  Hayhurst  Co., 
Toronto. 

KIRO  to  Give  Prizes 

For  Best  Letters  on 

'If    I    Had    a  Station' 
GEORGE  JENNINGS,  vice-chair- 

man of  the  Radio  Awards  Commit- 
tee of  KIRO,  Seattle,  announces 

establishment  of  a  fund  which  the 
station  will  award  in  the  form  of 
cash  prizes  to  individuals  submit- 

ting the  best  completed  sentence 
beginning  with  the  statement:  "If I  had  a  radio  station  one  of  the 

things  I  would  do  .  .  ."  Additional material  must  be  confined  to  100 
w-ords  or  less. 

The  awards  are  open  to  members 
of  the  School  Broadcast  Confer- 

ence, the  Institute  for  Education 
by  Radio,  the  Assn.  for  Education 
by  Radio,  and  all  persons  interested 
in  educational  and  public  service 
radio  programs. 

Members  of  the  staff  of  KIRO, 
the  executive  committee  of  the 
School  Broadcast  Conference,  the 
Evaluation  of  School  Broadcasts 
staff,  and  the  publications  commit- 

tee of  the  Assn.  for  Education  by 
Radio  are  eligible  only  for  honor- 

able mention  citations. 
The  awards  will  be  announced  at 

the  AER  luncheon  to  be  held  in 
connection  with  the  13th  Annual 
Institute  for  Education  by  Radio, 
Columbus,  May  3-6. 

Entries  become  the  property  of 
KIRO  and  must  be  mailed  to  George 
Jennings,  vice-chairman,  KIRO  Ra- 

dio Awards  Committee,  228  N.  La 
Salle  St.,  Chicago.  Entries  must  be 
postmarked  not  later  than  April 
10.  First  prize  will  be  $150;  sec- 

ond, $100;  next  five  winners,  $50, 
and  honorable  mention  citations. 

Learned  Via  Air 

THE  VALUE  to  the  administra- 
tion in  publicizing  points  of  im- 

portance through  the  Presidential 
"Fireside  Chat"  method  is  shown 
in  a  test  survey  released  by  the 
Samuel  E.  Gill  organization.  The 
President's  listeners  were  30% 
more  familiar  with  seven  of  the 
major  points  covered  than  were  a 
comparable  group  who  did  not  hear 
the  speech.  The  new  research  tech- 

nique used  by  Gill  was  originally 
developed  to  measure  advertising 
effectiveness. 

m 

5000  WATT$.SWW 

OVER  METROPOLITAN  NEW  YORK. 

Anti-Hitler  Discs 

PRELIMINARY  auditions  of  Hu- 
ynanity  Against  Adolf  Hitler,  a  se- 

ries of  transcriptions  designed  to 
bring  home  to  the  people  the  re- 

alities of  war,  have  been  submitted 
for  the  approval  of  the  Gov- 

ernment by  Brinckerhoff  Studios 
Productions.  The  recordings,  under- 

written by  OFF  and  OEM,  Gov- 
ernment agencies,  will  be  offered 

gratis  to  stations.  The  series,  con- 
sisting of  26  quarter-hour  pro- 
grams, was  conceived  by  E.  V. 

Brinckerhoff.  It  will  be  produced  at 
cost,  with  actors,  musicians  and 
technicians  working  for  union  min- 

imum wages.  Kenneth  Fickett,  a 
CBS  production  liaison  man  on 
commercial  shows,  directs. 

FULTON  LEWISJr. 

^  (Volume  Producer) 

A  proved  selling  feature  on 

more  than  59  sponsored  stations 

AVAILABLE  FOR  LOCAL  SPONSORSHIP 

Get  busy!  Here's  the  easiest  sale  you've  ever  made — 
actually  like  "putting  money  in  your  pocket"!  Fulton 
Lewis,  Jr.  is  the  most  widely  "tuned  in"  Washington  com- 

mentator on  the  air,  heard  over  165  Mutual  stations  from 

coast  to  coast  5  times  weekly.  He  can  "take  charge  of 
sales"  for  any  local  sponsor  at  a  talent  charge  amounting 
to  only  your  ONE  TIME  QUARTER-HOUR  RATE  PER 
WEEK!  Phone,  wire,  write,  at  once  for  full  details  to — 
WM.  B.  DOLPH,  WOL,  Washington,  D.  C. 

ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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Dr.(W)  SUN  Gives  You 

The  BEST  of  Florida 

He'll  DELIVER  For  You! 
Since  1927  Oi'  Dr.  (W)SUN  has 
been  the  LISTENING  PREFERENCE 
with  Gulf  Coast  and  Central  Florida 
folks  who  are  definitely  people  .  .  . 
and  who  are  ready  buyers. 
TODAY,  more  than  ever  before, 
with  full  news  services,  programs 
restricted  to  high  quality  only,  a 
conscientious  personnel  to  serve 
you  better  .  .  .  AND,  a  clear, 
interference-free  signal  on  620  kc, 
Dr.  (W)SUN  is  a  logical  first  line 
of  defense  for  your  sales. 

ft^  PRO
GRAMS 

-  W5  U  N WORK  WW  ̂   M  1^  620  KG 
St.PETERSBURG,  FLORIDA 

WEED  Si  COMPANY 
NtW  YORK,  DETROIT,  CHICAGO,  SAN  FRANCISCO 

THE  VOICE  OF  MISSISSIPPI 

5,000  D 
1.000  N 

BUSraESS  AND  FARM 

ACTIVE  IN  MISSISSIPPI 

Mississippi  business  activity  for  first 
months  of  1942  shows  average  in- 

crease of  35  %  over  same  period 
of  1941. 
Farm  income  has  increased  49.1  % 
— 8.6%  more  than  in  six  neigh- 

boring states. 
Invest  your  advertising  dollars  with 
WJDX  —  Dominant  Radio  Station 
in  the  growing  Mississippi  Market. 

Member  of  Southcentral 
Quality  Network 

WJDX   •    WMC    -    WSMB    -  KARK 
KWKn  .  KTBS 

TO  PROVIDE  a  verbal 
 map and  eyewitness  account  of 

the  war,  WON,  Chicago,  has 

lined  up  a  "We  Were  There" 
brigade — persons  who  have  first 
hand  knowledge  of  the  areas  in  the 
news,  and  who  have  consented  to 
appear  on  short  notice  on  any  of 
the  station's  regularly  scheduled newscasts.  A  reference  file  of  these 
authorities  on  all  points  of  the 
world  has  been  compiled  by  WGN, 
which  summons  them  when  a  spe- 

cial news  story  ̂   breaks.  The  ex- 
perts, ex-residents  of  such  places 

as  Smolensk,  Chunking,  Bombay, 

Sydney,  Rangoon,  have  been  re- cruited from  Chicago  consulates, 
export  companies,  universities,  etc. 
for  appearance  on  the  newscasts. 

Blind  Dates 
ENTERTAINMENT  appealing 
exclusively  to  men  in  uniform  is 
highlighted  on  the  weekly  half- 
hour  all-girl  show.  Your  Blind 
Date,  recently  launched  on  Blue 
Network  Pacific  Coast  stations. 
With  Frances  Scully  as  m.c,  se- 

ries, emanating  from  Hollywood, 
features  feminine  guest  film  stars 
and  vocalist,  with  musical  accom- 

paniment provided  by  an  all-girl 
orchestra  directed  by  Eunice  Sha- 

piro. Theme  song,  bearing  same 
title  as  the  show,  was  written  by 
Lew  Pollack.  Studio  audience  is 
comprised  solely  of  servicemen. 
Myron  Button  is  producer,  with 
Hank  Weaver  as  announcer. 

Fins  For  Flashes 
TIEING  news  flashes  with  a  cash 
giveaway  characterizes  a  new 
nightly  series  of  WIP,  Philadel- 

phia. Called  Money  In  the  News, 
items  are  restricted  solely  to  good 
news  with  John  Facenda,  indicat- 

ing which  items  are  "bell-ringers" by  ringing  a  gong.  A  telephone 
number  is  selected  at  random  from 
the  city  directory  and  if  the  lis- 

tener is  able  to  identify  the  bell- 
ringer  news  item,  $5  is  given.  Pro- 

gram was  devised  by  Harry  Feigen- 
baum  Agency,  Philadelphia,  for 
Sun-Ray  Drug  Co.,  local  drug 
chain. 

Juvenile  Book  Reviewers 

YOUNG  opinions  provide  the 
theme  of  a  new  educational  pro- 

gram, Kid  Critics,  heard  on  KOIN, 
Portland  each  Saturday  morning. 
Through  the  cooperation  of  the 
Portland  public  school  system  the 
children  discuss  juvenile  books. 
Conceived  by  Luke  Roberts,  head 
of  the  station's  educational  depart- ment, four  children  from  the  sixth, 
seventh  and  eighth  grades  appear 
each  week. 

*      *  * 
Bond  Pledge  Raffle 

ALLOWING  listeners  to  wire  their 
defense  bond  pledges,  WCAE, 
Pittsburgh,  has  started  Bond 
Wagon.  Pledges  are  shuffled  with 
one  picked  to  receive  a  $25  bond 
prize.  Show  is  conducted  in  cooper- 

ation with  the  William  Penn  Hotel 
and  the  local  Defense  Bonds  staff. 
Music  is  supplied  by  Sammy  Wat- 
kins  and  a  prominent  guest  star  ap- 

pears on  each  broadcast. 

News — Quiz  Games 
MASTER  Photo  Finishers  of 
America,  Los  Angeles,  is  spon- 

soring a  combined  news-and-quiz 
program  on  KNX,  Hollywood.  De- 

signed to  be  educational  as  well 
as  entertaining,  and  featuring  Tom 
Breneman  as  quiz-master,  weekly 
half-hour  program,  titled  Photo 
Finish,  is  a  game  of  skill,  question- 

ing listeners'  ability  to  name  im- 
portant personalities  and  places 

in  the  news.  Participants  use  a 
Photo  Finish  "racetrack"  card  ob- 

tained free  through  neighborhood 
drugstores.  Divided  into  15  sec- 

tions, each  "track"  contains  the 
name  of  a  city,  county  or  person- 

ality in  the  news. 
Player  marks  an  X  in  any  sec- 

tion that  corresponds  with  the 
name  of  cities,  counties,  personali- 

ties which  will  be  described  but 
not  named  in  the  up-to-the-minute 
news  given  during  the  broadcast. 
Prizes  are  awarded  contestants 
having  the  greatest  number  of  cor- 

rectly marked  names.  Where  a  tie 
occurs,  winners  are  decided  on  basis 
of  the  best  10  words  or  less  state- 

ment written  on  "Why  I  Trade 
With  My  Druggist".  More  than 106  prizes  are  awarded  weekly. 
John  Cohan  is  the  producer.  Smith 
&  Bull  Adv.,  Los  Angeles,  has  the 
account. *  *  * 

Better  Half 
HOW  MUCH  husbands  and  wives 
know  about  each  others'  respective 
interests  will  show  up  on  The  Bet- 

ter Half,  starting  on  WOR,  New 
York,  March  22  at  9  p.m.  Winners 
of  test  questions  on  specialized 
masculine  or  feminine  matters  will 
receive  cash  prizes  and  a  jackpot 
"kitty".  The  program  will  include 
tests  to  determine  the  most  grace- 

ful and  the  most  amusing  member 
of  the  household.  The  idea  comes 
from  Jack  Byrne,  WOR  engineer. 
Tom  Slater,  producer  of  This  is 
Fort  Dix,  is  m.c. 

;■;  ^  ^ 

Realities 

PLAY-MINDED  soldiers  are  pro- 
ducing a  series  called  The  Army 

Is  You  each  Sunday  afternoon  over 
KSD,  St.  Louis.  Designed  to  awak- 

en civilians  to  the  realities  of  war, 
the  program  originates  in  the  sta- 

tion's studios.  Sgt.  Don  Gallagher, 
a  former  Chicago  radio  actor, 
serves  as  writer  and  narrator. 

❖  * 
Draft  Data 

ADDRESSED  to  listeners  between 
20  and  44,  Selective  Service,  a  se- 

ries of  13  quarter-hour  weekly  pro- 
grams starting  this  week  on  MBS, 

presents  discussions  on  selective 
service  by  guest  speakers,  con- 

ducted by  Brig. -Gen.  Lewis  B.  Her- 
shey,  Chief  of  Selective  Service. *  ❖ 

Pupil  Cast 
DRAMATIC  series  built  around 
the  adventures  of  a  little  dog  in 
various  national  parks  is  being  pre- 

sented each  week  on  WTMJ,  Mil- 
waukee, by  Milwaukee  public 

schools.  Scripts  are  prepared  by 
the  National  Park  Service,  and 
a  different  school  furnishes  the 
cast  for  each  program. 

BOWLER-ANNOUNCER  was  the 
dual  role  of  Al  Godwin,  sports- 
caster  of  WWL,  New  Orleans,  as 
he  used  a  breast  mike  during  the 
city's  recent  Southern  Handicap 
ten  pin  tournament.  In  addition  to 
giving  a  running  account  of  the events  for  Falstaff  Brewing  Corp., 
Godwin  made  a  try  for  the  prizes. 

AP  &  Reuters 
AN  ALL-INCLUSIVE  quarter- 
hour  news  roundup  with  both  AP 
and  Reuter's  news  on  the  same  pro- 

gram four  times  daily  has  been 
sold  on  WAIT,  Chicago,  to  two 
local  sponsors.  The  first  ten  min- 

utes of  the  quarter-hour  of  AP 
news  is  sponsored  by  Marks  Credit 
Clothiers,  while  the  latter  five-min- 

utes of  "dispatches  from  Reuter's" is  sponsored  by  Loan  Corp. 

War  Quiz 
POLITICS  and  tactics  are  ruled 
out  as  questions  on  Quizzing  the 
War,  weekly  half -hour  quiz  pro- 

gram starting  on  WMCA,  New 
York,  March  28.  Following  the 
usual  information  program  for- 

mula, questions  will  concern  per- 
sonalities in  the  war  news,  geo- 

graphical locations  and  similar  ma- terial, answered  by  war  experts 
from  various  fields.  Johannes  Steel, 
WMCA  news  analyst,  will  partici- 

pate regularly  in  the  program. 

Crime  Prevention 
THEME  of  the  weekly  Tuesday 

evening  forum  on  WHAT,  Phila- 
delphia, presented  by  the  Pennsyl- 

vania Institute  of  Criminology  un- 
der the  direction  of  Dr.  W.  Nisson 

Brenner,  noted  criminologist,  is 
"Crime  Can  Be  Prevented".  Civic, 
penal  and  church  personalities 
speak  on  the  panel. 

War  Gardens 

WDAS,  Philadelphia,  will  usher  in 
the  spring  season  with  a  farming 
program  for  city  dwellers.  To  be 
conducted  by  Pat  Stanton  of  the 
station  staff,  the  program  will  offer 

helpful  hints  on  preparing  "war 
gardens"  for  those  who  plan  on 
raising  vegetables  in  their  back 

yards. 
Red  Cross  Questions 

FIRST-AID  quiz  is  presented  each 
week  by  WAGA,  Atlanta,  which 
asks  questions  on  local  accidents 
and  their  treatment.  Show  is  in- 

tended for  Atlantans  who  are  de- 
sirous of  enrolling  in  the  first  aid 

training  drive  of  the  Red  Cross  but 
who  are  ixnable  due  to  the  dearth 
of  instructors. 

Owned  and  Operated  By 

LAMAR  0 
LIFE  INSURANCE  M 

COMPANY 
JACKSON,  MISSISSIPPI  IfiTni 
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ARTHUR  MEYERHOFF  &  Co.,  has 
discontinued  its  Los  Angeles  offices  at 
530  W.  6th  St.  George  Taylor,  agen- 

cy's West  Coast  manager,  is  servic- 
ing accounts  of  Wilmington  Trans- 

portation Co.,  and  Wm.  Wrigley  Jr. 
Co.  (gum),  from  the  former's  Santa Catalina  Island,  Cal.,  offices. 
C.  M.  MUTCH,  Vickers  &  Benson, 
Toronto,  has  been  awarded  a  gold 
medal  by  the  Ontario  division  of 
the  Navy  League  of  Canada  for  his 
many  years  of  service  to  the  League. 
Mr.  Mutch  served  in  the  Royal  Navy 
in  the  last  war,  as  an  officer  on  a 
"Q  boat"  against  German  submarines. 
HILLMAN-SHANE-BREYER,  Los 
Angeles  agency,  has  moved  its  offices 
March  1  to  the  Garfield  Bldg.,  403 
W.  Eighth  St.,  that  city. 
ROBERTA  VALENTINE,  formerly 
of  CBS  Hollywood  publicity  depart- 

ment, has  joined  J.  Walter  Thompson 
Co.,  that  city,  as  assistant  to  Norman 
Blackburn,  publicity  director. 
HAL  CLARK,  formerly  of  Dan  B. 
Miner  Co.,  Los  Angeles,  has  joined 
the  copy  department  of  Buchanan  & 
Co.,  that  city. 

TOM  LEWIS,  Hollywood  vice-presi- 
dent in  charge  of  radio  for  Young  & 

Rubicam,  is  in  New  York  conferring 
on  summer  shows. 

GEORGE  IRWIN,  account  executive 
of  Smith  &  Bull  Adv.  Agency,  Los 
Angeles,  is  the  father  of  a  boy  born 
March  3. 

ALBERT  PORTER,  formerly  sales 
representative  of  WWDC,  Washing- 

ton, has  been  appointed  radio  director 
of  Sypher  &  Sypher  Adv.,  Washing- ton. 
ROBERT  T.  COLWELL  of  the  radio 
department ;  Lew  A.  Greene  of  the 
copy  department,  and  Account  Execu- 

tives Anson  C.  Lowitz  and  O'Neill 
Ryan  Jr.,  have  been  elected  vice-presi- 

dents of  Ruthrauff  &  Ryan,  New  York. 
ALICE  B.  LAY  has  resigned  from 
Crowell-Collier  Publishing  Co.,  New York  to  become  director  of  consumer 
research  for  Cecil  &  Presbrey,  New 
York. 
WILFRED  S.  KING,  radio  director 
of  J.  M.  Mathes  Inc.,  New  York,  on 
March  9  was  guest  speaker  at  the 
Survey  of  Advertising  Course  spon- 

sored by  the  Advertising  Women  of 
New  York. 

JOHN  CHRIST,  formerly  J.  Walter 
Thompson  Co.,  Hollywood,  producer, 
inducted  into  the  Army  about  eight 
months  ago,  is  now  a  Navy  ensign. 
JACK  HURDLE,  New  York  producer 
of  Benton  &  Bowles,  has  been  trans- 

ferred to  Hollywood  and  assigned  to 
the  weekly  CBS  Junior  Miss,  spon- 

sored by  Procter  &  Gamble  Co.  (Ivory 
Snow) . 

Ramsdell  Forms  Agency 
SAYRE  M.  RAMSDELL,  since 
1920  vice-president  in  charge  of 
advertising  and  sales  promotion  of 
Phileo  Radio  &  Television  Corp., 
Philadelphia,  announced  March  11 
formation  of  his  own  advertising 
agency,  to  be  known  as  Sayre  M. 
Ramsdell  Associates  Inc.  Mr.  Rams- 

dell will  continue  his  affiliation  with 
Phileo  in  serving  as  a  member  of 
the  board  of  directors.  Frank  A. 
Hutchins,  of  Rochester,  vice-presi- 

dent of  Hutchins  Adv.  Co.,  which 
has  handled  the  Phileo  account  for 
the  past  ten  years,  will  be  vice- 
president  of  the  new  agency.  Sid- 

ney J.  Stall,  formerly  a  member  of 
the  Phileo  advertising  department, 
will  be  secretary  in  charge  of  pro- 

duction. Offices  have  been  estab- 
lished at  8701  N.  Broad  St.  Tele- 

phone is  Radcliffe  1900. 

TIN  SALVAGE 

Radio  Plays  Major  Role 
— In  Metal  Campaign — 

WOR  Speech  Library 
RELEASE  of  Words  That  Shook  the 
World,  combining  President  Roose- 

velt's War  Speech  and  Winston 
Churchill's  address  before  the  U.  S. 
Congress,  by  the  Recording  Division 
of  WOR,  New  York,  marks  the  begin- ning of  a  plan  to  put  into  circulation 
a  collection  of  historic  broadcasts, 
tentatively  called  "The  Library  of 
Living  History".  Following  a  favorable 
response  to  the  release  from  educa- 

tional groups,  the  Recording  Division 
now  plans  to  contact  the  retail  market. 

Charles  J.  Babcock 

CHARLES  J.  BABCOCK,  60,  vice- 
president  of  BBDO,  died  March  0  of  a 
heart  attack  at  his  home  at  Port 
Washington,  L.  I.  Mr.  Babcock,  who 
joined  the  George  Batten  Co.  in  1911, 
handled  the  duPont  account,  among 
others.  He  is  survived  by  a  widow  and 
four  children. 

Rambeau  Appointed 
WILLIAM  G.  RAMBEAU  Co.,  has 
been  appointed  exclusive  national 
sales  representative  of  WATR,  Water- 
bury  ;  WNAB,  Bridgeport,  Conn. ; 
KABC,  San  Antonio ;  KBON,  Omaha. 

JOSEPH  DAWSON,  president  of 
Tracy-Locke-Dawson,  New  York,  suc- 

ceeds John  K.  Ottley  Jr.,  of  the  At- lanta Constitution  as  a  director  of 
the  Advertising  Federation  of  America. 
T.  HARRY  THOMPSON,  for  15 
years  with  N.  W.  Ayer  &  Son,  has 
joined  Gray  &  Rogers,  Philadelphia 
agency. 

ROCHE,  WILLIAMS  &  CUNNYNG- 
HAM  has  moved  its  Philadelphia  of- 

fice to  Lewis  Tower,  225  S.  15th  St. ; 
telephone,  Pennypacker  2766. 

SIDNEY  MORSE,  of  the  radio  de- 
partment of  William  Morris  Co.,  New 

York,  theatrical  agency,  will  soon 
stai't  training  in  the  Army  Air  Coi'ps at  Maxwell  Field,  Alabama. 

PUTS  YOUR  PLUG  ACROSS  / 

WBNS 

CESlTQAL  OHIO'S  OKILV CBS  OUTLET. 

Asi^  AhJV  BLAIR  MAN  OB  LIS  / 

NETWORKS  and  local  stations 
have  been  asked  to  enlist  their 
facilities  in  a  nationwide  drive  to 
salvage  tin  for  war  uses,  and  are 
already  actively  participating  in 
the  campaign,  according  to  the  Tin 
Salvage  Institute  of  the  Packaging 
Institute  of  America  and  the  Col- 

lapsible Tube  Mfrs.  Assn. 
Sample  spot  announcements  pro- 

vided stations  tell  listeners  to  bring 
empty  tin  tubes  to  retail  drug 
stores  and  special  Army  post  ex- 

changes, the  tin  to  be  allocated  by 
the  WPB  to  various  smelting  fac- tories. 

According  to  J.  Y.  Lund,  vice- 
president  of  Lambert  Pharmacal 
Co.,  and  chairman  of  the  joint  com- 

mittee in  charge  of  the  salvage 
drive,  the  poster-display  promotion 
has  been  helpful,  but  "it  is  to  radio that  we  look  for  the  additional 
stimulus  necessary  to  push  the 

public  into  action."  Chairman  of the  operations  committee  of  the 
TSI  is  Lee  H.  Bristol,  president  of 
Bristol-Myers  Co.,  New  York,  ex- 

tensive radio  user. 

TEICHISER  ELECTED 

TREASURER  OF  NBC 
R.  J.  TEICHNER,  who  has  been 
with  NBC  since  its  inception,  was 
named  treasurer  of  the  company, 
filling  the  position  left  vacant  by 
Mark  Woods,  now  president  of  the 
BLUE,  at  the  March  6  meeting  of 
the  NBC  board.  Mr.  Teichner  has 
been  acting  in  that  capacity  since 
January,  when  Mr.  Woods  joined 
the  BLUE,  and  previously  was  on 
NBC's  financial  staff. 

John  H.  MacDonald,  with  NBC 
for  12  years,  was  appointed  as- 

sistant secretary.  Heretofore,  he 
has  been  assistant  to  Mr.  Woods, 
and  prior  to  that  was  financial  ad- 

visor in  the  NBC  Radio-Recording 
division.  Harry  P.  McKeon,  also  on 
Mr.  Woods'  staff  for  several  years, 
was  elected  NBC  comptroller. 

The  three  new  officers  will  con- 
tinue in  charge  of  those  activities 

for  which  they  were  previously  re- 
sponsible, reporting  directly  to 

Frank  E.  Mullen,  NBC  vice-presi- 
dent and  general  manager. 

Telephone  Change 
WITH  THE  start  of  its  third  year 
April  27,  The  Telephone  Hour  on  NBC 
under  sponsorship  of  the  Bell  Tele- 

phone System,  will  inaugurate  a 
"Great  Artist  Series"  featuring  a  star 
singer  or  instrumentalist  each  week. 
Donald  Voorhees  will  continue  to  con- 

duct, with  Warner  Anderson  announc- 
ing and  Floyd  Mack  narrating.  Pro- gram is  heard  on  95  NBC  stations. 

Monday,  8-8  :30  p.m.  Agency  is  N.  W. 
Ayer  &  Son,  New  York. 

Bank  Spots 

SPOT  CAMPAIGN  planned  by  the 
New  York  State  Savings  Banks 
Assn.,  New  York,  to  help  indi- 

viduals do  their  part  "to  preserve 
a  sound  economy"  during  the  war 
[Broadcasting,  Feb.  23],  started 
on  March  9,  according  to  Ruth- rauff  &  Ryan,  New  York,  agency 
in  charge.  More  than  150  spot  an- 

nouncements weekly  will  be  used 
on  12  New  York  State  stations,  in- 

cluding WOR  WHN  WJZ  WHAM 
WBEN  WGY  WSYR  WENY 
WNBF  WATN  WOKO  and  WIBX. 
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HONORING  WHK,  Cleveland,  on  its 
20tli  anniversary,  nine  MBS  stations 
joined  in  the  observance  on  March  5. 
Mutual  Goes  Calling,  variety  show 
originating  from  the  studios  of  WCLE, 
Cleveland,  was  extended  to  45  minutes 
to  include  WGN,  Chicago;  WFBR, 
Baltimore;  WGRC,  Louisville;  WIP, 
Philadelphia  ;  C  K  L  W  ,  Windsor  ; 
WCAE,  Pittsburgh;  KSO,  Des 
Moines;  WHKC,  Columbus;  and 
WGR,  Buffalo.  Gov.  John  W.  Brickev 
congratulated  the  station  in  an  ad- 

dress from  Columbus  and  H.  K.  Car- 
penter, general  manager  of  WHK- WCLE,  acknowledged  the  tributes 

from  Cleveland.  After  the  broadcast 
veteran  employes  were  honored  at  a 
banquet  in  the  Hotel  Cleveland. 

WOAI,  San  Antonio,  recently  orig- inated a  shortwave  broadcast  at 
Laredo,  Tex.,  which  was  fed  by  line 
to  New  York  for  rebroadcast  to 
South  America.  Broadcast,  held  in 
connection  with  the  Washington's Birthday  celebration  at  Laredo,  and 
Nuevo  Laredo,  Mexico,  was  witnessed 
by  Gov.  Coke  Stevenson,  Lieut.  Gen. 
Walter  Krueger,  Maj.  Gen.  Richard 
Donovan,  several  Mexican  generals 
and  governors  of  border  provinces. 
Monte  Kelban,  WOAI  production 
manager,  and  Hoxie  Mundine,  engi- 

neer, handled  production  and  Buck 
Canel  of  NBC  did  the  Spanish  com- mentary. 

SINCE  THE  nationwide  adoption  of 
War  Time,  KBUR,  Burlington,  la., 
feeling  that  Americans  should  be  in- 

spired with  the  idea  that  "we  will 
win",  has  substituted  the  word  "Vic- 

tory" for  "War".  The  change  was  made 
at  the  suggestion  of  Joe  DuMond, 
KBUR  manager. 

AMERICAN  LABOR  speaks  to  Brit- 
ish labor  in  a  weekly  series  broad- 
cast by  WMCA,  New  York,  and  short- waved  by  WRUL,  Boston.  Sidney 

Hillman,  labor  director  of  the  WPB, 
was  the  first  speaker  last  week.  Pro- 

duced under  the  auspices  of  the  labor 
division  of  WPB,  the  series  is  in- 

tended as  a  symbol  of  the  unity  of 
labor  throughout  the  United  Nations 
in  the  war  effort.  Each  week,  in  ad- 

dition to  prominent  speakers,  inter- views with  war  industry  workers  are 
featured. 

WSB,  Atlanta,  observing  its  20th  an- niversary March  15,  planned  that  day 
to  use  a  special  identification  through- 

out the  day  reading :  "WSB,  The  Voice of  the  South,  today  is  beginning  its 
21st  year  of  broadcasting  in  the  public 

interest." IN  RECOGNITION  of  distinguished 
service  to  the  community,  KFXM,  San 
Bernardino,  Cal.,  was  recently  pre- sented with  a  certificate  of  merit  by 
the  Argonaut  Club,  that  city. 

FIRST  AMERICAN  GIRL  born  in 
San  Antonio,  Mrs.  Sarah  Eager 
celebrated  her  100th  birthday  re- 

cently by  making  her  first  broad- cast. Mrs.  Eager  was  interviewed 
by  Leona  Bender,  Women's  Page  of the  Air  editor  of  WOAI. 

WGN,  Chicago,  reports  a  25%  in- 
crease in  billings  for  January  and  Feb- 
ruary over  the  same  months  last  year. 

Although  the  station  now  has  58%  of 
its  total  time  on  the  air  sold,  it  is  de- 

voting one-fourth  of  its  sustaining  time 
to  national  defense  programs.  A  sur- 

vey of  the  station  time,  made  under 
the  direction  of  Frank  P.  Schreiber, 
manager,  revealed  that  the  10.1%  of 
the  total  time — or  more  than  two 
hours  a  day — were  devoted  to  defense, 
not  including  spot  announcements. 
AT  AN  HOUR  which  best  befits  the 
rooster,  Jo  Andrews  rises  daily  ex- 

cept Sunday  to  handle  the  platter- chatter  chores  for  WING,  Dayton. 
Six  days  a  week  she  opens  the  sta- tion with  her  Sun  Up  With  Sally 
Program. 
WIS,  Columbia,  reports  a  full  quota 
of  staff  employes  cooperating  in  the 
all-out  war  program.  Every  staff  mem- ber is  having  defense  bond  money 
taken  out  of  salary  checks  and  it  is 
reported  that  more  than  half  of  the 
staff  is  engaged  in  some  phase  of  the 
defense  setup  in  Columbia.  W.  Richard 
Shafto,  general  manager  of  the  sta- tion is  a  member  of  the  Board  of  Di- rectors of  the  Red  Cross ;  Dudley 
Saumenig,  commercial  manager,  is  an 
air  '•aid  warden  ;  Robert  Ellison,  pro- 

duction manager,  is  in  the  home  guard 
and  other  employes  are  doing  similar 
work. 
WROK,  Rockford,  has  been  selected 
by  the  local  office  of  Civilian  Defense 
to  inform  listeners  on  the  activities 
of  the  town's  defense  council.  Official bulletins  from  the  OCD  office  are 
aired  daily  except  Sunday  at  8  a.m., 
12:15  p.m.  and  6:15  p.m.  Each  of 
these  broadcasts  ai-e  the  same  but 
listeners  are  urged  to  listen  during  one 
period  each  day.  Sundays,  defense 
officials  broadcast  a  roundtable  dis- 

cussion of  a  suitable  topic.  To  pro- 
mote the  series'  start,  WROK  used 48  inch  ads  in  local  newspapers. 
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9  Rockefeller  Plaia,  New  York  Cify 

SURVEY  of  local  Army  programs, 
sponsored  and  unsponsored,  is  being 
conducted  by  Capt.  Edwin  Curtin, 
Radio  Branch,  Bureau  of  Public  Re- lations, War  Dept.,  and  will  be  soon 
available  for  release  to  NAB  members. 
Capt.  Curtin's  survey  will  list  program 
titles  and  brief  descriptions  of  each 
to  assist  more  stations  in  originat- 

ing Army  shows  suitable  for  local 
sponsorship.  Stations  carrying  such 
programs  are  invited  to  send  details 
to  the  NAB  Department  of  Broadcast 
Advertising,  the  information  to  be 
added  to  Capt.  Curtin's  report. 

WMAM,  Marinette,  Wis.,  treated  list- eners to  a  minute  description  of  Torger 
Tokle's  recent  record-breaking  jump  at 
Iron  Mountain,  Michigan.  In  a  pro- 

gram lasting  two  hours,  the  station's 
program  manager,  Jim  Robertson,  de- scribed the  takeoff  and  early  run  from 
his  vantage  point  in  the  judges'  stand. Then  Chief  Engineer  Martin  Lund 
broiight  listeners  the  crack  of  the 
record  breaker's  skis  landing  on  the 
hard  snow  of  the  landing  hill  and 
the  immediate  word  picture  came  from 
Announcer  Don  Wirth. 

SPOTLIGHTING  the  third  annual 
Youngstown  Home  Show  last  week, 
WKBN,  Youngstown,  scheduled  59 
broadcasts — a  total  of  11  hours  and 
35  minutes — from  the  station's  booth. Keith  Jameson,  news  editor,  handled 
a  daily  roundup  during  which  booth exhibitors  were  interviewed. 

WDAS,  Philadelphia,  is  setting  aside 
three  quarter-hour  periods  weekly  for 
programs  of  groups  desirous  of  reach- ing the  public  and  who  are  not  engaged 
in  the  defense  effort.  It  has  been  found 
that  many  charitable  and  civic  or- 

ganizations worthy  of  support  are  find- 
ing it  difficult  to  reach  the  public  be- cause of  a  paucity  of  time  on  stations. 

As  a  result,  WDAS  is  offering  these 
groups  the  various  programs  to  tell 
their  stories. 
DEFENSE  DOLLARS  totaling 
$100,000  in  defense  stamps  is  the 
contribution  of  WING's  defense  stamp house  in  downtown  Dayton,  O  since 
Dec.  10.  Managed  by  25  women  from 
the  Jonathan  Dayton  chapter  of  the 
DAR,  it  was  conceived  by  Chester 
L.  Hinkle  of  the  station's  sales staff. 

WEEI,  Boston,  originator  of  Carl 
Moore's  Cofee  Club  now  has  that 
show  on  the  CBS  network  each 
Mc<nday,  starting  March  9.  Carl 
Moore  conducts  15  minutes  of  informal 
entertainment,  ad  libbing  for  the  most 
part.  Others  on  the  show  include  Jean 
Collins,  WEEI  songstress ;  Frank 
Bellisia  and  orchestra  and  Jack 
Lawrence,  announcer.  Ray  Girardin 

produces. 
KGW  and  KEX,  Portland,  Ore.,  has 
signed  100%  for  the  payroll  deduc- tion defense  savings  plan.  E.  Anthony 
Browne,  continuity  chief,  was  in 
charge  of  the  drive. 
CONTRARY  to  previous  policy,  WJZ, 

New  York,  is  accepting  one-minute  an- nouncements in  specified  periods  be- tween 7  a.m.  and  6  p.m.,  Monday 
through  Saturday,  according  to  Man- ager John  H.  McNeil.  Transcriptions 
are  permitted.  No  sponsor  may  pur- chase more  than  one  spot  in  any  one 
program  for  any  one  product. 

to  SELL 
ARIZONA 

HOK-HP5K 
640  Ke.  6,005  K<. 

CBS 
PHOENIX 

JOHN  BLAIR 
&  COMPANY 

Affiliate  Station  WLS  Chicago 
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50O0  Watts 
by  Day 

1000  Watts 
Directionally 

Intensified 

by  Night 

KX. 

BASIC  MUTUAL 

AGENCY 

BOOK-GIVE-AWAY  PLAN,  Brooklyn 
(publications),  to  Miller  Adv.  Agency,  N. 
Y.  Radio  and  other  media  planned.  Samuel 
Miller,  account  executive. 
GASTERIA,  Indianapolis  (gasoline  &  oil), 
to  Hugo  Wagenseil  &  Assoc.,  Dayton.  Ra- dio to  be  used.  Hugo  Wagenseil,  account 
executive. 
EDWARD  J.  FUNK  &  SON,  Kentland,  Ind. 
(Hybrid  seed  corn),  to  Mace  Adv.  Agency, 
Peoria,  111.  Radio  and  other  media  planned. 
B.  T.  BABBITT  Inc.,  New  York  (Holly 
Products),  to  Duane  Jones  Co.,  N.  Y. 
VADSCO  SALES  Corp,  Long  Island  City, 
to  Pettingell  &  Fenton,  N.  Y.  Fleur  Fen- 
ton,  account  executive. 
WESTERN  AIR  LINES,  Los  Angeles,  to 
West-Marquis  Inc.,  Los  Angeles.  John  Lo 
Buono,  account  executive. 
TECHNICAL  LABS.,  New  York  (Kopal, 
cosmetic  for  teeth),  to  Cecil  &  Presbrey, 
New  York.  It  is  expected  that  radio  will 
be  used,  but  plans  are  not  yet  completed. 

DAEUFER'S,  Allentown,  Pa.  (beer),  to I.  A.  Goldman  &  Co.,  Philadelphia.  News- 
papers, outdoor  billboards  and  radio  will 

be  used  in  Eastern  Pennsylvania. 
GRIESEDIECK  BROS.  Brewing  Co., 
St.  Louis,  to  Ruthrauff  &  Ryan,  Chicago. 
Account,  a  heavy  user  of  radio,  will  pur- 

chase out  of  Chicago  and  will  be  serviced 
by  Oscar  Zahner,  R  &  R  St.  Louis  office. 
BREWSTER-GORDON  Co.,  Rochester,  to 
Hart-Conway  Co.,  for  Veteran  food  prod- 

ucts,  using  radio  and  newspapers. 
LUCKY  AUTO  SUPPLY  STORES, 
Southern  California  chain,  to  Hillman- 
Shane-Breyer,  Los  Angeles,  using  radio. 

Belts  to  Dan  Miner 

WITH  EXPANSION  of  opera- 
tions, William  Betts,  for  the  past 

two  years  administrative  head  of 
the  Ruthrauff  &  Ryan  Detroit  of- 

fice, has  been  elected  a  vice-presi- dent and  account  executive  of  Dan 
B.  Miner  Co.,  Los  Angeles  agency. 
Mr.  Betts,  before  his  Detroit  as- 

signment, was  for  four  years  West 
Coast  manager  of  Ruthrauff  & 
Ryan  Inc.  Julian  Steyskal,  former- 

ly in  the  advertising  department  of 
Union  Oil  Co.,  Los  Angeles,  has 
also  joined  the  Miner  agency  as 
copy  writer.  Anne  Garvey,  for  2% 
years  on  that  agency's  staff,  has 
been  made  radio  timebuyer,  work- 

ing with  John  Guedel,  vice-presi- 
dent in  charge  of  radio.  Mary  Kay 

Cain,  formerly  of  Brisacher,  Davis 
&  Staff,  Los  Angeles,  and  Suzanne 
Raud,  have  also  been  added  to  the 
radio  department. 

Murphy  Soap  to  Hubbell 
MURPHY-PHOENIX  Co.,  Cleve- 

land, has  appointed  the  Hubbell 
Adv.  Agency  of  that  city  to  handle 
the  advertising  program  for  Mur- 

phy's Oil  Soap.  Present  plans  call 
for  radio  and  newspaper  in  selected 
cities  and  trade  paper  and  direct 
advertising.  Murphy-Phoenix  Co. 
has  augmented  its  sales  force  with 
the  sales  organization  of  Aluminum 
Goods  Mfg.  Co.,  Manitowoc,  Wis., 
whose  regular  business  has  been 
halted  by  the  war. 

HECTOR  CHEVIGNY,  Hollywood 
freelance  writer,  has  completed  a  new 
historical  novel.  The  Gear  Is  Far 
Atvaij,  to  be  released  through  Viking 
Publishing  Co.  in  early  April. 

THE  APRIL  edition  of  Siiot  Maga- 
zine features  a  three-page  layout  of  the 

treasure-hunt  program  Go  Get  It  spon- 
sored by  Kruger  Brewing  Co.  on  WOR, 

New  York. 

PAT  B.  WITHROW,  JR,  "YOUR  HYMNSINGER,"  has  broadcast  over  WCHS,  Charleston, 
W.  Va.,  six  days  weekly  for  the  past  six  years  sponsored  by  The  Woodrum  Home 
Outfitting  Co.,  West  Virginia's  largest  furniture  store.  The  Hymnsinger  program 
has  one  of  the  largest  audiences  in  Southern  West  Virginia  and  Brother  Pat's  Shut-in 
Club,  wherein  listeners  are  requested  to  write  to  a  difFerent  shut-in  every  day,  has 
grown  in  popularity  until  several  thousand  letters  are  posted  each  week  to  un- 

fortunates. Aside  from  the  goodwill  and  cheer  the  program  spreads,  Woodrum 
officials  claim   it  sells  furniture.  They  ought  to   know!  adv. 

WINN,  Louisville,  Names 

Jaquier  as  Vice-President 
L.  L.  JAQUIER,  formerly  general 
manager  of  KITE,  Kansas  City, 
has  been  named  vice-president  and 
general  manager  of  WINN,  Louis- ville. In  this 

capacity  he  will supervise  sales, 
mere  handising 

and  programs. 
Jaquier  entered radio  in  1930  as 

sales  manager  of 

WFIW,  Hopkin- ville.  Ky.  When 
WFIW  was  sold 
in  1933  and  moved 
to  Louisville,  he 

joined  WIRE  as  sales  manager.  In 
1935  he  went  west  to  become  gen- 

eral manager  of  KTSA,  San  An- 
tonio, but  rejoined  WIRE  in  1936 

as  manager.  When  WIRE  was  sold 
he  joined  the  West  Virginia  Net- 
work. 

Mr.  Jaquier 

ASCAP  to  Appeal 

ASCAP  will  appeal  the  decision  of 
New  York  Supreme  Court  Justice 
Louis  A.  Valente  that  his  court 
has  jurisdiction  over  the  issue  in 
the  suit  of  BMI  and  Edward  B. 
Marks  Music  Corp.  against  ASCAP 
[Broadcasting,  March  2]  to  the 
Appellate  Division  of  the  State  Su- 

preme Court,  counsel  for  the  So- 
ciety stated  last  week.  ASCAP's contention  that  the  matter  con- 
cerns copyright  and  is  therefore  a 

subject  for  Federal  Courts  to  de- 
cide was  overruled  by  Justice  Va- 
lente who  held  that  the  suit  is  con- 

cerned with  contractual  rights  and 
so  well  within  the  jurisdiction  of 
the  State  Court. 

Fred  Allen  in  Canada 

TEXAS  Co.,  New  York  (Texaco 
gasoline),  on  behalf  of  its  Ca- 

nadian affiliate,  McColl  Frontenac 
Oil  Co.,  on  March  8  added  13  CBC 
stations  to  the  CBS  lineup  for 
Texaco  Stay-  Theatre,  making  a 
total  of  96  stations  carrying  the 
series  which  also  on  March  8 
switched  from  Wednesday  to  Sun- 

day, 9-10  p.m.  (EWT).  This  is  the 
first  time  the  Fred  Allen  show  has 
been  broadcast  in  Canada.  Texaco 
agency  is  Buchanan  &  Co.,  New 
York. 

Praise  For  CBS 

REVERSING  his  opinion,  Marcus 
Rosenblum  of  the  research  divi- 

sion. Office  of  Price  Administra- 
tion, has  written  a  letter  to  Paul 

White,  CBS  director  of  news  broad- 
casts, highly  commending  CBS' handling  of  news  broadcasts.  Mr. 

Rosenblum,  former  editor  of  Scho- 
lastic Magazine,  weekly  for  high 

school  classi'ooms,  had  severely 
criticized  news  handling  by  radio. 
His  letter  to  Mr.  White  stated, 
"I've  concluded  that  Columbia  is 
doing  a  superlatively  good  job  of 
news  handling.  Your  men  generally 
possess  a  balance,  a  sense  of  his- 

tory, an  air  of  social  responsibility 
and  other  virtues  that  are  not 
common  jewels  in  the  profession. 
They  are  not  lacking,  either,  in 
the  more  familiar  talents  of  drama 

and  human  interest". 

NETWORK  STATION 

New  $350,000  Transmitter  Plant 
BUFFALO 

BROADCASTING  CORPORATION 
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THE  SudinadA  OF 

BROADCASTING 

STATION  ACCOUNTS 
ay — $tu4i4>  programt 

t — tranteriptiont 
»m — tpat  tnnvuncemeTits 

to — trmnteriptien  announeeTnentt 

WICC,  Bridgeport,  Conn. 
Wilson  &  Co.,  Chicago  (Mor),  3  sa  weekly, 

13  weeks,  thru  U.  S.  Adv.  Corp.,  Chicago. 
Garret  &  Co.,  New  York  (Virginia  Dare), 

ta,  13  weeks,  thru  Ruthrauffi  &  Ryan, 
N.  Y. 

Reid,   Murdock  &  Co.,  Chicago  (Monarch 
foods),    24   sa  weekly,    52    weeks,  thru 
Rogers  &  Smith,  Chicago. 

R.  C.  Williams,  New  York  (Royal  Scarlet 
Foods),  218  ta,  thru  Alley  &  Richards, 
N.  Y. 

Philadelphia  &  Reading,  Reading  (coal), 
42  sa,  thru  McKee  &  Albright,  Philadel- 
phia. 

Marlin  Firearms  Co.,  New  Haven  (razor 
blades).  39  ta,  thru  Craven  &  Hendrick, 
N.  Y. 

Penick    &    Ford,    New   York  (My-T-Fine 
pudding),  96  ta,  thru  BBDO,  N.  Y. 

Ex-Lax  Inc.,  New  York,  ta,  13  weeks,  thru 
Joseph  Katz  Co.,  N.  Y. 

Foster-Milburn    Co.,    New    York  (Doan's pills),  104  ta,  thru  Street  &  Finney,  N.  Y. 
Lewis  Apparel  Stores,  New  York,  912  ta 

&  sa,  thru  Frank  Swandon,  N.  Y. 
BC  Remedy,  Durham,  N.  C.  (BC  powders). 

ta,  52  weeks,  thru  H.  W.  Kastor  &  Sons, N.  Y. 
Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 

(Beechies),  91  ta,  Newell-Emmett,  N.  Y. 
AUcock's  Plaster,  New  York,  52  ta,  thru Small  &  Seiffer,  N.  Y. 

WJLS,  Beckley,  W.  Va. 
Procter  &  Gamble  Co.,  Cincinnati,  15  t 

weekly,  52  weeks,  thru  Compton  Adv. 
Agency,  N.  Y.,  and  Blackett-Sample- Hummert,  N.  Y. 

Lydia  Pinkham  Medicine  Co.,  Lynn,  Mass., 
5  ta  weekly,  thru  Erwin,  Wasey  &  Co., 
N.  Y. 

Manhattan  Soap  Co.,  New  York,  40  ta, 
thru   Franklin   Bruck   Adv.   Co.,   N.  Y. 

Armour  &  Co.,  Chicago,  10  ta  and  sa  week- 
ly, 13  weeks,  thru  Lord  &  Thomas, 

N.  Y. 
World  Medicine  Co.,  Indianapolis,  5  sa 

weekly,  3  weeks,  thru  Mumm,  Romer, 
Robbins  &  Pearson,  Columbus. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y., 
6  ta  weekly,  13  weeks,  thru  Newell- Emmett  Co.,  N.  Y. 

Falls  City  Brewing  Co.,  Louisville,  12  ta 
weekly,  13  weeks,  thru  Anfenger  Adv. 
Agency,  St.  Louis. 

Nehi  Bottling  Corp.,  Ga.,  4  ta  weekly, 
13  weeks,  thru  BBDO,  N.  Y. 

Dr.  Pepper  Bottling  Co,  Dallas,  3  t  week- 
ly, 52  weeks,  direct. 
CHML,  Hamilton,  Ont. 

Johns  Manville  Co.,  Toronto  (insulating 
material),  3  so.  daily,  thru  MacLaren 
Adv.  Co.,  Toronto. 

Hudson's  Bay  Co.,  Montreal  (Birdseye Frosted  Foods),  6  so.  weekly,  thru  Young 
&  Rubicam,  Montreal. 

Vick  Chemical  Co.,  Greensboro.  N.  C. 
(Vick's  Vaporub),  15  sa  weekly,  thru Morse  International,  N.  Y. 

F.  W.  Fitch  Co.,  Des  Moines  (shampoo),  3 
sa  weekly,  thru  L.  W.  Ramsay  Co.,  Daven- 
port. 

WFIL,  Philadelphia 
Browning  King  &  Co.,  Philadelphia  (men'r, clothing) ,  6  sp  weekly,  thru  I.  A.  Gold- 

man, Philadelphia. 
Erianger  Brewing  Co.,  Philadelphia,  3  sp 

weekly,  thru  M.  M.  Korn,  Philadelphia. 
General  Electric  Co.,  Cleveland  (FM  sets). 

3  sp  weekly,  thru  Maxon  Inc.,  N.  Y. 
Original  Trenton  Cracker  Co.,  Trenton, 

N.  J.  (crackers),  2  sa  weekly,  direct. 

WJJD,  Chicago 
Ferriss  Pharmacal  Co.,  Chicago  (The  Pipe 
Man),  6  sp  weekly,  26  weeks,  thru 
Maxon.  N.  Y. 

Terminal  Barber  Shops,  New  York,  78 
so  thru  Maxon,  N.  Y. 

KFBK,  Sacramento,  Cal. 
D wight  Edwards  Co.,  San  Francisco  (Nob 

Hill  Coffee) ,  7  sa  weekly,  thru  McCann- 
Erickson,  San  Francisco. 

Pacific  Guano  Co.,  Berkeley,  Cal.  (fertil- 
izer) ,  weekly  sa,  direct. 

WHO,  Des  Moines 
Liggett  &  Meyex-s  Tobacco,  New  York 

(Velvet),  39  ta,  thru  Newell-Emmett Co.,  N.  Y. 
Bayer-Semesan  Co..  Wilmington,  Del.,  26 

sa,  thru  Thompson-Koch  Co.,  Cincinnati. 
Dr.  Salisbury's  Labs.,  Des  Moines  (Phen-O- Sal),  36  sa,  thru  N.  W.  Winter  Adv. 

Agency,  Des  Moines. Quaker  Oats  Co.,  Chicago  (stock  feeds),  5 
sa   thru  Sherman  &  Marquette,  Chicago. 

Feminine  Products,  New  York  (Arrid),  3 
ta  weekly,  52  weeks,  thru  Spot  Broad- 

casting, N.  Y. 
Wesley  Radio  League,  Detroit,  1  t  weekly, 

52  weeks,  thru  Stanley  G.  Boynton,  De- troit. 
Waltham    Pen    Co.,    Chicago,    3    ta,  thru 

United  Adv.  Cos.,  Chicago. 
Church  &  D wight  Co.,  New  York  (Arm 
&  Hammer  baking  soda),  6  so.  weekly, 
thru  Brooke,  Smith,  French  &  Dorrence, 
N.  Y. Interstate  Transit  Lines,  Omaha,  5  sa  week- 

ly, thru  Beaumont  &  Hohman,  N.  Y. 
Vinton  Hybrid  Corn  Co.,  Vinton,  la. 

(hybrid  seed  corn),  2  sp  3  sa  weekly, 
thru    Weston-Barnett,  Waterloo. 

KECA,  Los  Angeles 
Golden  State  Co.,  San  Francisco  (Golden  V 

milk),  11  ta  weekly,  thru  Ruthrauff  & 
Ryan,  San  Francisco. 

Son  tag    Drug    Co.,    Los    Angeles  (chain 
store) ,  weekly  sp,  thru  Milton  Weinberg 
Adv.  Co.,  Los  Angeles. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 
(chewing    gum),    5    ta    weekly,  thru 
Newell-Emmett  Co.,  N.  Y. 

WRC,  Washington 
General  Baking  Co.,  New  York  (Bond 

bread) ,  20  sa,  thru  Ivey  &  Ellington, 
Phila. 

Lorr  Laboratories,  Paterson,  N.  J.  (Dura- 
gloss),  3  ta  weekly,  13  weeks,  thru 
Kiesewetter   Adv.    Agency,    N.  Y. 

Phila.  &  Reading  Coal  &  Iron  Co.,  Phila- 
delphia, sa  weekly,  7  weeks,  thru  McKee 

&  Albright,  Philadelphia. 

WJHL,  Johnson  City,  Tenn. 

Pet  Milk  Corp.,  St.  Louis,  2  t  weekly 
for  52  weeks,  thru  Gardner  Adv.  Co., 
St.  Louis. 

Kroger  Grocery  &  Baking  Co.,  Cincinnati 
(Tenderay  beef),  5  t  weekly  for  52 
weeks,  thru  Ralph  H.  Jones  Co.,  Cin- cinnati. 

WQXR,  New  York 
Joseph  Martinson,  New  York  (coffee),  3  t 

weekly,  thru  Al  Paul  Lefton  Co.,  Phila. 
Lever  Bros.,   Cambridge    (Vimms),   56  .3a 

weekly,  thru  BBDO,  N.  Y. 
Welch   Grape   Fruit   Juice   Co.,  Westfield, 

N.  Y.,  5  sa  weekly,  thru  H.  W.  Kastor 
&  Sons  Adv.  Co.,  Chicago. 

KSRO,  Santa  Rosa,  Cal. 
Stevenson  Farm  Equipment  Co.,  Santa 
Rosa  (farm  machinery),  6  sa  weekly, direct. 

Par  Soap  Co.,  Oakland,  Cal.  (laundry 
soap),  7  sa  weekly,  direct. 

KFRC,  San  Francisco 
Dr.  P.  Phillips  Canning  Co.,  Orlando,  Fla. 

(grapefruit  juice),  2  sp  weekly,  thru  C. 
Miller  Adv.,  N.  Y. 

California  Spray  Chemical  Corp.,  Richmond, 
Cal.     (Bug-Geta,    Ant-B-Gone) ,    78  sa, 
thru  Long  Adv.  Service,  San  Francisco. 

Kilpatrick's  Marvel  Bakery,  Oakland,  Cal. (bread),    68    sa,    thru    Emil  Reinhardt 
Adv.,  Oakland. 

McKesson-Robbins  Co.,  New  York  (Calox 
toothpowder) ,   5   sa  weekly,   thru  John 
Blair  &  Co.,  N.  Y. 

Musterole  Co.,  New  York  (Musterole),  5  sa 
weekly,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Pacific  Brewing  &  Malting  Co.,  San  Jose, 
Cal.  (Weiland's  Beer),  6  so  weekly,  thru Brewer-Weeks   Co.,    San  Francisco. 

Acme  Breweries,  San  Francisco,  3  t  weekly, 
thru  Brisacher,  Davis  &  Staff,  San  Fran- cisco. 

Hotel  Del  Tahquitz,  Palm  Springs,  Cal. 
(hotel),  12  sa  weekly,  thru  Hixson- 
O'Donnell  Adv.,  Los  Angeles. 

Sumner  Rhubarb  Growers  Assn.,  Sumner, 
Wash.,  6  sa,  thru  Brewer-Weeks  Adv., 
Los  Angeles. 

Mothers  Cake  &  Cookie  Co.,  Oakland,  Cal. 
(pastry),  6  sa  weekly,  thru  Emil  Rein- hardt Adv.,  Oakland. 

KFI,  Los  Angeles 
McKesson    &   Robbins,    Bridgeport,  Conn. 

(Calox    tooth    powder),    5    sa  weekly, 
thru  J.  D.  Tarcher  Inc.,  N.  Y. 

Kellogg    Co..    Battle   Creek,    Mich.  (Corn 
Flakes),   10  ta  weekly,  thru  J.  Walter 
Thompson    Co.,  Chicago. 

WMAL,  Washington 
L.  S.  Briggs  Inc.,  Washington,  D.  C. 

(meats),  sa  thru  C.  Ferguson,  Washing- 
ton. 

Rice-Schmidt  Baking  Co.,  New  Yoi-k,  45 sa,  thru  Wm.  A.  Schautz,  N.  Y. 

KOA,  Denver 
Larus  &  Bro.  Co.,  Richmond  (Domino 

cigarettes  and  Edgeworth  tobacco),  4  ta 
weekly,  thru  Warwick  &  Legler,  N.  Y. 

BBC  Beam  Schedule 

BRITISH  Broadcasting  Corp.  an- 
nounced March  4  the  changes  in  the 

frequencies  used  for  programs 
beamed  to  the  United  States  by 
GSL  at  6.11  mc,  previously  heard 
throughout  the  whole  transmission 
time,  will  carry  programs  only 
from  10  (EWT)  to  the  closing  of 
the  North  American  transmission 
at  12:45  a.m.  A  new  transmitter, 
GSD,  at  11.75  mc,  is  to  replace  this 
beam  from  5:15  p.m.  (EWT)  until 
9:45  p.m.  GSC,  at  9.58  mc,  is  to 
continue  in  the  North  American 
Service  for  the  full  broadcasting 
period,  5:15  p.m.  (EWT)  until 12:45  a.m.  (EWT). 

GARDNER LAVNCHES 

SPRING  CAMPAIGN 
GARDNER  NURSERY  Co.,  Osage, 
la.,  started  its  11th  spring  radio 
campaign  the  week  of  March  2, 
using  5  and  15-minute  programs 
daily  on  147  stations.  According  to 
Edwin  A.  Kraft,  manager  of 
Northwest  Radio  Advertising  Co., 
Seattle,  handling  the  account,  ap- 

proximately 300  stations  located 
throughout  the  United  States  ■will receive  time  orders  by  April  1.  The 
current  list  follows: 
KXA KYA WFLA 

WLOL 
KOL KFBK WICA WMMN 
KIRO 

KUJ 
KSFO 

WMT 
KINY 

KGHL WFHR 
WNOE 

KPO 
KGVO 

KRE 

WSPR 
KROW 

WCLE 
KFYR WTAG 

KVI 
KS  AN KPRC 

W  TAR KRKO 
WOL WTIC WIBC rv  mirS KXL 

WINS KPAS KOOS WKZO 

WINX WAVE 
KVAN 

WADC WHIP 

KFEQ 
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Plough  WKRC  Series 
Totals  10%  Hours  Week 
WKRC,  Cincinnati  has  signed  a 
contract  with  Plough  Inc., 
Memphis,  calling  for  sponsorship 
of  10%  hours  weekly.  Effective 
April  1,  the  contract  was  handled 
by  Ken  Church,  director  of  na- tional sales  and  promotion  for  the 
station,  through  Lake,  Spiro,  Shur- 
man,  Memphis,  according  to  Hul- bert  Taft  Jr.,  general  manager  of WKRC. 

Promoting  St.  Joseph  Aspirin, 
Penetro  Nose  Drops  and  Pen-o-Rub and  Mexican  Heat  Powder, 
Plough's  contract  with  WKRC  calls 
for  sponsorship  of  one-half  hour 
of  news  in  the  Monday  thru  Satur- 

day News  Reel  from  6:45  to  7  a.m., 
and  7:15  to  7:30  a.m.;  15  minutes 
of  Mike  Hunnicutt's  Dawn  Patrol 
at  8:15  a.m.,  six  days  weekly;  1  to 
1:15  p.m.  newscast,  Monday 
through  Saturday;  baseball  scores 
immediately  following  the  daily 
baseball  broadcast  at  approxi- 

mately 5  p.m.;  and  15-minute  news broadcast  at  11  p.m.,  Monday 

through  Saturday.  Sunday's  sched- ule calls  for  15-minute  news  at  9 
a.m.  and  two  and  one  half  hour 
musical  shows  at  times  to  be  speci- fied later. 

Concurrently,  Mr.  Taft  an- nounced the  renewal  effective 
April  1  of  the  two-hour  recorded 
Cornhuskers  Jamboree  sponsored 
by  Consolidated  Drug  Trade  Prod- ucts Monday  through  Saturday. 
Agency  is  Benson  &  Dall,  Chicago. 

IQNLISTMENT  OF  300  men  was  a 
direct  result  of  H.  V.  Kaltenborn's two-minute  description  of  the  Mari- 

time Training  Station  at  St.  Peters- 
burg, Fla.,  on  his  regular  NBO  news-  „ 

cast,  .nccording  to  the  Maritime  Com- mission, Washington.  Kaltenborn, 
NBO  commentator,  visited  the  station  j recently. "T  roiihl  name  a  more  IMPRESSIVE  way  in  get  CKfitomers,  Buster!" Adv. 
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FITZPATRICK  BROS.,  Chicago 
(Automatic  soap  flakes),  has  started 
Betiveen  Us  Girls  on  WBBM,  Chicago. 
Program  is  quarter-hour  Monday 
through  Saturday  ad-lib  interviews, 
broadcast  from  the  Chicago  Better 
Homemaking  Institute  conducted  by 
Betty  Ames,  former  feature  writer 
of  the  Chicago  Herald  American.  Com- 

pany also  sponsors  Tommy  Bartlett's 
Meet  The  Missus  quarter-hour  inter- 

view program  six  times  a  week  for 
Kitchen  Klenzer.  Arthur  Meyerhoff  & 
Co.,  Chicago,  is  agency. 

GERMAIN  SEED  Co.,  Los  Angeles, 
new  to  radio,  in  a  six-week  campaign 
ending  in  late  March,  is  using  twice- 
daily  five-minute  transcribed  announce- 

ments seven  days  per  week  on  KMPC, 
Beverly  Hills,  Cal.  Firm  offers  a  book- 

let titled  Vegetables  Planted  in  Cali- 
fornia and  a  Victory  Garden  seed 

packet  containing  nine  varieties  of 
vegetables  for  $1.  If  merchandising 
scheme  pulls,  radio  schedule  will  be 
expanded  to  include  other  Southern 
California  stations.  Agency  is  Chas. 
H.  Mayne  Co.,  Los  Angeles. 

WESTERN  AIRCRAFT  ENGIN- 
NEERS,  Los  Angeles  (school),  in  a 
test  campaign  is  using  48  transcribed 
announcements  per  week  on  KRKD, 
that  city,  as  well  as  five  spots  weekly 
on  KHJ,  Hollywood. 

SEARS  ROEBUCK  &  Co.,  Chicago, 
on  April  12  through  Oct.  3  will  spon- 

sor Basehall  Scoreboard  following  each 
broadcast  of  Cubs  and  Sox  games  in 
Chicago,  on  WJJD,  Chicago.  Agency 
is  Schwimmer  &  Scott,  Chicago. 

Pays  for  News 
UPON  receipt  of  a  mysteri- 

ous check  for  $5,  Albert  D. 
Johnson,  business  manager  at 
KOY,  Phoenix,  Ariz.,  checked 
the  files  but  could  find  no  bill- 

ing or  evidence  of  radio  serv- 
ice. By  return  mail  he  queried 

the  sender  for  an  explanation 
at  the  dubious  address  of 
Dagos  Route,  Mayer,  Ari- 

zona. The  sender  explained  in 
another  letter  that  he  was 
staying  at  a  ranch  where  he 
heard  KOY's  news  program at  meal  time  and  believed  that 

was  the  charge  for  a  year's service.  Manager  Johnson 
thanked  the  sender  and  re- 

fused to  credit  the  money  to 
the  news  department. 

AMERICAN  BREWING  Co.,  New 
Orleans.  (Regal  beer),  is  currently 
sponsoring  the  weekly  quarter-hour 
transcribed  dramatic  programs,  Im- 

perial Leader,  on  WWL,  that  city. 
Based  on  the  life  story  of  Winston 
Churchill,  the  series  is  also  being 
sponsored  by  El  Paso  Electric  Co.,  El 
Paso,  on  KROD,  that  city.  Tran- 

scribed show  is  being  distributed  by 
Howard  C.  Brown  Co.,  Hollywood, 
and  Kasper-Gordon,  Boston. 
PEP  BOYS  of  California,  Los  An- 

geles (auto  accessories),  expanding  its 
Southern  California  campaign,  on 
March  24  starts  for  52  weeks  sponsor- 

ing a  four-weekly  quarter-hour  news- 
cast on  KECA,  that  city.  Firm  spon- 
sors a  six-weekly  hour  program,  Mac, 

the  Mechanic,  on  KFWB,  Hollywood, 
as  well  as  announcements  on  KFXM 
KGB  KGER  KIEV.  Agency  is  Milton 
Weinberg  Adv.  Co.,  Los  Angeles. 

NEWS  PERIOD  by  George  Putnam 
on  WEAF,  New  York,  6  :15-6  :30  p.m., 
gains  sponsorship  March  17  of  Plant- 

ers Nut  &  Chocolate  Co.,  Wilkes- 
Barre,  Pa.  (salted  peanuts  and  "Hi 
Hat"  peanut  cooking  oil(  for  Tues- 

day, Thursday  and  Saturday  and  of 
Borden  Co.  Pioneer  Ice  Cream  Divi- 

sion, New  York  (Reid's  Ice  Cream), 
the  remaining  days,  on  April  20.  Ped- 

lar &  Ryan,  New  York,  handles  the 
Borden  Co. ;  J.  Walter  Thompson  Co., 
New  York,  is  Planters'  agency. 
DR.  P.  PHILLIPS  CANNING  Co., 
Orlando,  Fla.  (grapefruit  juice),  on 
Feb.  25  renewed  for  102  times  its 
twice- weekly  participation  in  Jack 
Kirkwood' s  Breakfast  Club  on  KFRC, 
San  Francisco.  Agency  is  C.  L.  Miller 
Adv.,  New  York. 

CHURCH  &  DWIGHT  Co.,  New 
York  (baking  soda),  has  renewed 
Brush  &  Smile,  thrice-weekly  five- 
minute  program  on  WGN,  Chicago,  for 
52  weeks,  and  increased  to  six  times 
weekly.  Agency  is  Brooke,  Smith, 
French  &  Dorrance,  New  York. 
SINCLAIR  REFINING  Co.,  New 
York,  has  started  Fifteen  Melodious 
Minutes,  thrice-weekly  quarter-hour 
on  WGN,  Chicago,  for  13  weeks. 
Agency  is  Hixson-O'Donnell  Adv., New  York. 

DREZMA,  New  York  (toiletries),  on 
March  17  resumes  twice-weekly  quar- 

ter-hour programs  on  WEAF,  New 
York,  titled  Lessons  in  Loveliness  with 
Nell  Vinick  giving  talks  on  beauty 
and  information  on  how  cosmetics  are 
affected  by  the  war.  Agency  is  Blaine- 
Thompson  Co.,  New  York. 

WINSLOW  B.  FELIX  Co.,  Los  An- 
geles (Chevrolet  service),  out  of  radio 

for  more  than  six  months,  in  a  South- 
ern California  campaign,  has  started 

using   daily   spot  announcements  on 
KFWB  KFAC  KMPC.  Mayers  Co., 
Los  Angeles,  has  the  account. 
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DR.  S.  M.  COWEN,  Los  Angeles 
(chain  credit  dentist),  supplementing 
its  Southern  California  radio  adver- 

tising schedule,  on  March  1  started 
using  35  30-second  and  one-minute 
transcribed  announcements  weelily  on 
KIEV,  with  five-per-week  on  KHJ. Contracts  are  for  52  weeks.  Dental 
chain  also  sponsors  a  six-weekly  quar- 

ter-hour news  commentary  featuring 
Robert  Arden  on  KFWB,  with  a 
heavy  schedule  of  daily  transcribed 
announcements  on  that  station  as  well 
as  on  KMTR  KMPC  KFAC  KRKD 
KGFJ  KFSD.  In  addition,  participa- 

tion programs  are  utilized  on  KGER 
KMTR  KGFJ  XELO  XEMO.  Agency 
is  The  Mayers  Co.,  Los  Angeles. 

F.  C.  BURROUGHBS  Ltd.,  Toronto 
(chain  furniture  store),  has  started 
thrice-weekly  quarter-hour  transcribed 
programs  on  CKCL,  Toronto,  and 
plans  to  expand  to  other  stations.  Ac- 

count placed  by  Frontenac  Broadcast- 
ing Co.,  Toronto. 

H.  BLONDER  Co.,  Cleveland  (wall- 
paper), has  contracted  for  13  weeks 

sponsorship  of  early  evening  news  com- 
mentaries by  Wayne  Mack  on  WGAR, 

Cleveland.  Agency  is  Ohio  Adv.  Agen- 
cy, Cleveland. 

H.  C.  CAPEWELL,  Oakland  depart- 
ment store,  has  signed  with  KROW, 

that  city,  to  sponsor  a  six-day  morning 
program  featuring  a  personality, 
Barbara  Lee,  in  an  informal  discus- sion of  store  news. 

AXTON-FISHER  TOBACCO  Co., 
Louisville,  Ky.  (Twenty  Grand  cigar- 

ettes), on  March  15  started  weekly 
quarter-hour  newscasts  by  Frank 
Singiser  on  WOR,  New  York,  as  its 
first  radio  program  in  New  York  since 
the  first  of  the  year.  Agency  is  Mc- 
Cann-Erickson,  New  York. 

ALL  LOOK  HAPPY  as  Longines-Wittnauer  Watch  Co.,  New  York,  makes 
final  arrangements  for  launching  the  World's  Most  Honored  Music 
series  on  WJZ,  New  York,  March  16.  Registering  approval  as  the  con- 

tract is  signed  are  (1  to  r)  John  H.  McNeill,  manager  of  WJZ;  Harrison 
J.  Cowan,  director  of  advertising,  Longines-Wittnauer;  M.  Fred  Car- 
toun,  vice-president,  Longines-Wittnauer;  Robert  Garver,  account  execu- 

tive WJZ;  and  Charles  Silver,  Arthur  Rosenberg  Co.,  the  agency. 

WARNER  BROS.,  Burbank,  Cal.,  in 
an  extensive  national  campaign,  will 
use  spot  radio  along  with  other  media 
to  advertise  the  film  "Kings  Row." 

Wet  work  iKccovnts 
All  time  Eastern  Wartime  unless  indicated 

New  Business 
GENERAL  FOODS  Corp.,  New 
York  (Grape  Nut  cereals),  on  April  6 
starts  We  hove  &  Learn  on  90  CBS 
stations,  Mon.  thru  Fri.,  2 :30-2 :45 
p.m.  Agency  :  Young  &  Rubicam,  N.  Y. 
GOLDEN  STATE  Co.,  San  Francisco 
(dairy  products),  on  March  9  started 
Dave  Lane,  Songs  on  3  CBS  Pacific 
stations,  Mon.,  Wed.,  Fri.,  3:00-3:15 
p.m.  Agency :  Ruthrauff  &  Ryan,  N.  Y. 
CALIFORNIA  PRUNE  &  Apricot 
Growers  Assn.,  San  Jose,  Cal.  (Sun- 
sweet),  on  March  14  started  Dick 
Joy's  newscasts  on  5  CBS  Pacific Coast  stations,  adding  KIRO  April  4, 
Sat.,  8:55-9  p.m.  (PWT).  Agency: 
Long  Adv.  Service,  San  Francisco. 
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DEPARTMENT  of  Munitions  & 
Supply,  Ottawa,  on  March  13  started 
Voices  of  Victory  on  52  Canadian 
Broadcasting  Corp.  stations,  Fri.  10- 
10:30  p.m.  Agency  :  Cockfield  Brown  & 
Co.,  Montreal. 
GENERAL  CIGAR  Co.,  New  York 
(Van  Dyck  Cigar),  on  April  1  starts 
William.  Winter — News  Analyst  on  8 
CBS  Pacific  stations.  Wed.,  Sun., 
9  :30-9  :45  p.m.  Agency  :  Federal  Adv. 
Agency,  N.  Y. 
ANDY  LOTSHAW  &  Co..  Chicago 
(Gorjus  and  Body  Rub),  on  March  30 
starts  Your  Date  With  Don  Norman 
on  2  MBS  stations,  Mon.  thru  Sat., 
1 :45-2  p.m.  Agency :  Arthur  Meyer- hoft  &  Co.,  Chicago. 

Renewal  Accounts 

GOSPEL  BROADCASTING  ASSN.. 
Pasadena.  Cal.  (religious),  on  March 
29  renews  for  52  weeks  Old  Fashioned 
Revival  on  175  Mutual  stations.  Sun., 
9-10  p.m.  Placed  direct. 

PHARMACO.  Newark,  N.  J.  (Feen- 
a-Mint).  on  March  22  renews  for  13 
weeks  DouhJe  or  Nothing  on  11(5 
MBS  stations.  Sun..  6:00-6:30  p.m. 
Agency  :  William  Bsty  &  Co.,  N.  Y. 
GENERAL  CIGAR  Co.,  New  York 
(White  Owl),  on  March  23  renews 
for  13  weeks  Raymond  Graham  Swing. 
on  82  MBS  stations.  Mon.  and  Thurs., 
10:00-10:15  p.m.  Agency:  J.  Walter 
Thompson  Co.,  N.  Y. 

BELL  TELEPHONE  SYSTEM,  New 
York,  on  April  6  switches  The  Tele- phone Hour  on  85  NBC  stations,  Mon.. 
from  8-8  :30  p.m.  to  9-9 :30  p.m.,  and 
on  April  27  renews  the  program  for 
52  weeks.  Agency  :  N.  W.  Ayer  &  Son, N.  Y. 

INTERNATIONAL  SALT  Co., 
Scranton.  on  April  11  renews  for  13 
weeks  Wifesaver  on  20  NBC  stations, 
Sat..  10:30-10:45  a.m.  Agency:  J.  M. Mathes  Inc.,  N.  Y. 

SUNNYVALE  PACKING  Co.,  San 
Francisco  (Rancho  soups),  on  April 
6  renews  Jane  Endicott,  Reporter  on 
8  CBS  Pacific  stations.  Mon..  Wed., 
Fri.,  10:45-11  a.m.  (PWT).  Agency: 
Lord  &  Thomas,  San  Francisco. 

J.  B.  WILLIAMS  Co.,  Glastonbury, 
Mass.  (shaving  cream),  on  April  6  re- 

news True  Or  False  on  68  BLUE  sta- 
tions, Mon.,  8 :30-9  p.m.  Agency :  J. 

Walter  Thompson  Co.,  N.  Y. 

IRONIZED  YEAST  Co.,  Atlanta, 
Ga.,  on  March  24  renews  for  13  weeks 
Are  You  a  Missing  Heir  on  74  CBS 
stations,  Tues.,  8:00-8:30  p.m.  Agen- 

cy :  Ruthraui¥  &  Ryan,  TST.  Y. 

44  OUTLETS  ADDED 

TO  BLUE  SERIALS 

BLACKETT  -  SAMPLE  -  HUM- 
MERT,  New  York,  with  renewal 
March  23  of  four  of  its  five-weekly 
Blue  network  serial  programs,  will 
add  44  Blue  stations  to  each  pro- 

gram's lineup,  making  a  total  of some  114  for  each  serial,  and  will 
shift  the  time  of  their  broadcast 
from  3-4  to  11  a.m.-12  noon. 

All  quarter-hour  shows,  the  pro- 
grams affected  are  Orphans  of 

Divorce,  now  heard  3  p.m.  on  66 
stations  for  R.  L.  Watkins  Co.  (Dr. 
Lyons  toothpowder) ,  Monday  and 
Tuesday,  and  on  67  stations  for 
Bayer  Co.  (Bayer-Aspirin),  Wed- nesday, Thursday  and  Friday; 
Amanda  of  Honeymoon  Hill,  3:15 
p.m.  on  66  stations  for  Chas.  H. 
Phillips  Chemical  Co.  (Haley's 
M-0),  Monday,  Tuesday,  Wednes- 

day, and  Dr.  Lyons  toothpowder 
on  Thursday  and  Friday;  John's 
Other  Wife,  3:30  p.m.  on  70  sta- tions for  Affiliated  Products 
(Edna  Wallace  Hopper  cosmetics), 
the  first  three  days,  and  Wyeth 
Chemical  Co.  (Hills  cold  tablets), 
the  last  two  days;  Just  Plain  Bill, 
3:45  p.m.  on  70  stations  for  Anacin 
Co.   (headache  remedy). 

Free  &  Peters  Election 

FREE  &  PETERS  Inc.,  station  rep- resentatives, at  a  board  meeting  last 
week  elevated  James  L.  Free  from 
president  to  chairman  of  the  board.  H. 
Preston  Peter,  vice-president,  was 
elected  president,  and  Russell  Wood- ward, sales  manager  of  the  New  York 
office,  became  vice-president.  The  elec- tion involves  no  transfer  of  stock  or 

change  of  present  duties.  "The  action 
was  taken,"  Mr.  Free  states,  "in  recog- nition of  the  outstanding  service  of 
Mr.  Peters  and  Mr.  Woodward  to  the 

company." MILES  LABS.,  Elkhart,  Ind.  (Alka- 
Seltzer),  on  March  24  renews  for  52 
weeks  Neivs  of  the  World  on  32  NBC 
stations,  Mon.  thru  Fri.  7 :15-7 :30 
p.m.  Agency :  Wade  Adv.  Chicago. 
MILES  LABS.,  Elkhart,  Ind.  (Alka- 
Seltzer),  on  March  30  renews  for  13 
weeks  Lum  &  Abner  on  6  NBC  Pacific- 
Red  stations,  Mon.,  Tues..  Thurs., 
Fri.,  8:15-8:30  p.m.  (PWT),  with 
transcribed  version  on  4  NBC  Califor- nia-Nevada stations,  Wed.,  Thurs., 
Fri.,  Sat.,  5:30-5:45  p.m.  (PWT). 
Agency :  Wade  Adv.  Agency,  Chicago. 

Network  Changes 
LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Lifebuoy  soap),  on  April  1 
discontinues  MIeet  Mr.  Meek  on  59 
CBS  stations,  Wed.,  8-8:30  p.m. 
Agency :  Ruthrauff  &  Ryan,  N.  Y. 
PROCTER  &  GAMBLE.  Cincinnati 
(Duz),  on  Feb.  23  added  CBO  to  The Bartons  on  46  NBC  stations,  Mon. 
thru  Fri.,  1 :30-l  :45  a.m.  Agency : 
Compton  Adv.,  N.  Y. 
CANADIAN  CELANESE  Ltd., 
Celanese  Corp.  of  America,  Montreal, 
on  March  11  added  CFRB,  Toronto,  to 
the  CBS  Oreat  Moments  in  Music, 
Wed.  10  :15-10  :45  p.m.  Agency  :  Young 
&  Rubicam,  Montreal. 
HOWARD  CLOTHES,  New  York,  on 
March  22  discontinues  The  Adven- 

tures of  Bulldog  Drummond  on  8  MBS 
stations.  Sun.,  6 :30-7  p.m.  Agency : 
Redfield-Johnstone,  N.  Y. 

KARM 

CBS -5000  watts 

FRESNO,  CALIF. 
RICHMOND  wmo!*tA EDWARD  RETRY  £.C0..INC.NATIONAL  REPRESENTATIVES .  Ask  your  Agency  to  ask  the  Colonel! 
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High  Court  Action 

Seen  by  Summer 
Networks  Taking  First  Steps 

In  Appeal  From  Decision 

A  SUPREME  court  ruling  on  the 
validity  of  the  FCC's  network-mo- 

nopoly regulations,  now  suspended 
by  order  of  a  lower  court,  may  be 
handed  down  by  June,  it  was  indi- 

cated in  Washington  following  pre- 
liminary moves  by  NBC  and  CBS 

in  their  appeals  from  the  lower 
court's  adverse  decision. 
The  appeals  were  docketed 

March  9  by  the  highest  tribunal, 
with  oral  arguments  expected  by 
the  last  week  in  April.  If  that  time 
schedule  is  met,  the  court  is  ex- 

pected to  decide  the  question  of  the 
FCC's  jurisdiction  over  contractual relations  of  networks  and  affiliates 
prior  to  its  summer  recess  in  June. 

The  appeals  were  taken  after  the 
statutory  three-judge  court  in  New 
York  on  March  2  granted  a  stay  of 
the  FCC's  regulations  on  pleas  of 
NBC  and  CBS,  pending  the  Su- 

preme Court  appeals.  The  statu- 
tory three-judge  court  previously 

had  ruled,  in  a  2-1  decision,  that  it 
had  no  jurisdiction  to  adjudicate 
the  validity  of  the  monopoly  regu- 

lations [Broadcasting,  March  2, 
March  9]. 

Record  to  Be  Printed 

With  docketing  of  the  NBC-CBS 
appeals,  which  are  being  resisted 
by  the  FCC,  and  by  MBS  as  inter- 
venor,  the  record  in  the  proceed- 

ings before  the  lower  court  will  be 
printed  for  Supreme  Court  consid- 

eration. Parties  have  agreed  to 
printing  of  the  complaints  and  the 
numerous  affidavits  filed  in  the 
statutory  three- judge  court  pro- 
ceedings. 

Following  customary  procedure, 
it  is  expected  the  Supreme  Court 
will  determine  whether  it  has 

"probable  jurisdiction"  in  the  pro- 
ceedings. Because  of  the  issues,  it 

was  thought  that  the  court  at  its 
meeting  Saturday  (March  14) 
would  decide  that  it  does  have 

"probable  jurisdiction". 
While  it  is  possible  that  argu- 

ment can  be  heard  by  the  court 
during  the  week  of  April  6,  attor- 

neys felt  that  since  briefs  must  be 

'  filed,  the  hearings  more  than  likely 
I  will  be  set  for  the  week  of  April 
27 — the  last  week  during  which  the 
court  hears  arguments  prior  to  its 
recess.  If  that  schedule  is  followed, 
NBC  and  CBS,  as  the  appellants. 

Probe  Hearing 

{Continued  from  page  12) 

it  was  impossible  to  investigate  the 
FCC  without  taking  evidence  on 
purported  monopoly,  trafficking  in 
station  licenses  as  well  as  related 
issues. 

When  Rep.  Wigglesworth  ob- 
served that  the  "two  big  networks" 

earned  $30,000,000  last  year  on  a 
$40,000,000  investment.  Chairman 
Fly  interposed  that  he  did  not  be- 

lieve these  figures  were  exactly 

right  but  their  profits  are  "extra- 
ordinarily large". 

Communist  Charges 

Revival  of  charges  of  Communis- 
tic infiuences  in  the  FCC  brought 

pointed  questioning  from  several 
committee  members.  Mr.  Fly  was 
asked  why  the  FCC  had  ignored  the 
command  of  the  House  that  the 
chief  analyst  of  its  Foreign  Broad- 

cast Monitoring  Service  be  released. 
In  the  ensuing  colloquy,  Mr.  Fly 
mentioned  that  the  matter  was  be- 

ing considered  by  the  Senate  Ap- 
propriations subcommittee,  after 

the  House  had  specifically  with- 
held salary  for  the  official.  After 

several  direct  inquiries  by  Rep. 
Cox,  Mr.  Fly  said  Dr.  Watson  is 
still  on  the  FCC  staff. 

The  newspaper-ownership  in- 
quiry also  was  opened  by  Rep.  Cox, 

who  asked  Chairman  Fly  whether 
there  was  any  "inhibition"  against 
newspaper  ownership  in  the  law. 
He  replied  that  the  Commission  was 
investigating  the  whole  matter  and 
had  not  yet  decided  on  its  course. 
He  professed  an  open  mind  on  the 

may  have  until  April  6  to  file  briefs 
(three  weeks  before  arguments), 
with  the  FCC  and  MBS  to  file  re- 

ply briefs  by  April  20,  or  one  week 
before  arguments. 

Should  the  court  be  unable  to 
hear  arguments  during  April,  the 
case  automatically  will  go  over  un- 

til the  October  term.  The  court  does 
not  recess  over  the  summer  until 
June,  but  it  adjourns  oral  argu- 

ments at  the  end  of  April.  Because 
the  case  has  priority  on  the  court 
docket,  involving  an  appeal  as  a 
matter  of  right,  it  was  expected 
that  arguments  would  be  heard 
prior  to  summer  adjournment. 

365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

whole  subject  and  said  the  FCC  has 
not  foreclosed  newspaper  owner- 

ship, but  simply  is  holding  in  abey- 
ance pending  applications  until  the 

matter  of  policy  is  decided. 
Rep.  Cox  charged  that  dissension 

exists  on  the  FCC  and  that  mem- 
bers of  the  Commission  previously 

had  alleged  that  the  Commission 
was  "susceptible  to  outside  pres- 

sure". The  FCC,  he  alleged,  is 
"setting  up  a  complete  control  of 
all  communications". 

Rep.  Nichols  (D-Okla.),  in  con- nection with  the  Watson  incident 

charged  that  the  FCC  holds  Con- 
gress in  utter  "contempt".  Rep. 

Fish  said  he  viewed  it  as  "absolute 
defiance  of  the  House".  At  one  time 
Rep.  Cox  observed  that  if  men  of 
Watson's  leanings  were  excluded 
from  the  FCC,  "more  than  half  of 
its  personnel  would  be  affected". 

Immediately  following  Rep.  Wig- 
glesworth's  allegations  of  monop- 

oly. Chairman  Fly  said  he  was  in 
agreement  with  both  Messrs.  Wig- 

glesworth and  Cox  on  such  matters 
and  that  the  Commission's  chain- 
monopoly  rules  covered  that  very 
territory.  There  are  "no  substantial 
points  on  which  the  views  of  the 
Committee  disagree  with  the  Com- 

mission", he  said. 
No  Press  Policy  Yet 

When  Committee  members 
pounded  away  at  the  newspaper- 
divorcement  inquiry.  Chairman  Fly 

said  that  a  "number  of  complaints" had  been  received  on  newspaper 
ownership  and  that  the  proceedings 
were  instituted  just  a  year  ago.  He 

said  the  Commission  had  not 
reached  its  final  judgment  and  that 
it  might  take  one  of  three  courses: 

(1)  No  policy  action;  (2)  issuance- 
of  regulations;  (3)  recommenda- 

tions to  Congress  that  necessary 
legislative  authority  be  given  the 
Commission. 

Allegations  by  Rep.  Cox  that  the 
Commission  is  holding  up  author- 

izations even  where  "a  few  shares 
of  stock"  may  be  held  by  a  news- 

paper owner,  were  denied  by  Chair- 
man Fly.  He  said  the  Commission 

has  in  mind  only  majority  owner- 
ship and  control,  but  has  not  even 

reached  a  final  determination  on 
that.  He  said  he  had  no  doubt  what- 

ever about  the  Commission's  juris- diction in  connection  with  the  net- 
work-monoply  regulations,  but  that 
on  the  newspaper  ownership  mat- 

ter no  final  conclusion  had  been 
reached. 

Hearing   in  Recess 
When  Chairman  Sabath  sought 

to  recess  the  hearings  because  of 
the  convening  of  the  House,  Rep. 

Cox  observed  that  "we  haven't 
scratched  the  surface  yet". 

The  hearing  was  recessed  sub- 
ject to  the  call  of  Chairman  Sabath, 

with  Mr.  Fly  to  return  to  the  stand. 
Rep.  Cox  said  he  proposed  to  call 
other  witnesses,  however. 
Committee  members  indicated 

surprise  when  Chairman  Fly  ap- 
peared at  the  hearing.  The  Commit- 

tee clerk  suggested  to  Chairman 

Fly  that  he  retire  to  Mr.  Sabath's office  until  called  to  testify,  but  he 
elected  to  remain. 

"THIS  IS  OUR  LAND' 

★ 

So  say  millions  from  the  four  corners  of  the 

globe  who  have  adopted  this  glorious  U.S.A., 

as  their  home.  The  home  of  their  future  genera- 
tions. 

This  station  is  proud  to  be  a  welcome  visitor 

in  these  homes,  24  hours  of  the  day,  7  days  of 

the  week,  365  days  of  the  year. 

* 

5,000,000  PEOPLE  CAN'T  BE  WRONG,  THEY 
"WELCOME  IN  8  LANGUAGES  IN  THEIR 
HOMES  DAILY  THE   CALL  LETTERS  OF 

WHOM 

1480  KILOCYCLES 
FULL  TIME  OPERATION 

29  WEST  57TH  ST.,  NEW  YORK 

Telephone  Plaza  ̂ -4204 
JOSEPH  LANG,  Manager 

AMERICA'S  LEADING  FOREIGN   LANGUAGE  STATION 
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MORE  and  MORE 

PEOPLE  LISTEN  TO 

WCOP 

NOW — ^WCOP  gives  Boston  for 
the  first  time  18  hours  of  continu- 

ous music  and  news. 

NOW  WCOP  offers  you  an 

opportunity  to  buy  hard-to-get 
premium  night  time  spots  at 

"easy-to-take"  prices. 

NOW— Before  you  select  radio 
time  in  Boston  test  your  campaign 
on  WCOP. 

WCOP 
MASSACHUSETTS 
BROADCASTING 

CORP. 

Strong  U.  S.  Protest  to  Mexico 

On  New  Juarez  Outlet  Is  Seen 

COPLEY-PLAZA 
HOTEL 

BOSTON,  MASS. 

BOSTON'S  "STAR  SALESMAN'' 

THE 

RADIO  EXECUTIVES' 

CLUB  OF 

NEW  YORK 

presents 

ITS  ANNUAL 

AWARD  FOR 

DISTINGUISHED 

SERVICE  TO  THE 

SYSTEM  OF 

BROADCASTING 

Wednesday,  March  18 

12:30  noon 

Empire  Room 

HOTEL  LEXINGTON 

FORMAL  notice  from  Mexico  that 
a  new  150,000-watt  station  will  be 
licensed  to  operate  at  Juarez,  on 
the  800-kc.  clear  channel,  is  ex- 

pected to  bring  strong  protests 
from  both  the  U.  S.  Government 
and  stations  in  this  country,  on 
grounds  of  infraction  of  the  North 
American  Regional  Broadcasting 
Agreement. 

Advices  received  in  official  quar- 
ters, it  was  learned  last  Friday, 

stated  that  XELO,  heretofore  oper- 
ating in  Tiajuana,  has  been  au- 

thorized to  remove  to  Juarez,  us- 
ing the  same  call  letters.  It  is 

assumed  that  W.  E.  Branch,  an 
American,  operator  of  XELO,  and 
well-known  as  a  border  station 
owner,  is  the  proposed  licensee  of 
the  new  Juarez  outlet. 

Interference  Feared 

The  800-kc.  channel  is  a  Class 
I-A  frequency  available  for  use  in 
Mexico.  Under  the  Havana  Treaty, 
which  became  effective  just  a  year 
ago,  this  frequency  was  to  have 
been  assigned  to  a  station  in  So- 
nora,  where  it  would  serve  Mexican 
rather  than  American  listeners. 

Juarez  is  just  across  the  Rio 
Grande  from  El  Paso.  Several 
months  ago  the  Mexican  Communi- 

cations Ministry  had  sent  out  no- 
tices that  XESK  would  be  licensed 

to  operate  at  Juarez,  using  the 
same  facilities  now  earmarked  for 
XELO.  The  State  Department,  on 
advice  of  the  FCC,  promptly  pro- 
tested. 

XESK,  which  did  not  begin  oper- 
ation because  of  the  protests,  was 

to  have  been  licensed  to  General 
Abelardo  Dordiguez,  former  presi- 

dent of  Mexico.  XELO  had  oper- 
ated on  1190  kc.  at  Tiajuana,  but 

caused  ruinous  interference  to 

KEX,  Portland.  As  a  result  of  of- 
ficial protests,  the  station  was  de- 
leted as  a  Lower  California  out- 

let. 
A  station  at  Juarez  operating 

with  150,000  watts  on  800  kc,  it 
was  pointed  out,  would  cause  seri- ous interference  to  such  stations  as 
WFAA-WBAP,  operating  on  820 
kc.  at  Dallas-Fort  Worth,  as  well 
as  to  other  stations  on  adjacent 
or  neighboring  frequencies.  More- 

over, engineers  stated,  it  probably 
would  blanket  existing  broadcast 
operations  in  the  El  Paso  area. 
Aside  from  that,  licensing  of  the 
stations  at  a  border  point,  in  lieu 
of  Sonora,  would  clearly  violate 
terms  of  the  Havana  Treaty. 

NELSON'S  MESSAGES 
IN  FIVE  LANGUAGES 

DONALD  NELSON'S  two  broad- 
cast addresses  appealing  to  the 

populace  to  bend  every  effort  to- 
ward war  production,  carried 

March  2  on  the  Blue  Network  and 
March  10  on  MBS,  have  been  trans- 

lated and  transcribed  in  Polish, 
Yiddish,  Italian,  Spanish  and  Ger- 

man by  foreign-language  actors 
and  are  available  to  stations  re- 

questing them.  Requests  for  the  15- 
minute  discs,  transcribed  by  Al- 

lied Recording  Co.'s  Washington branch,  should  be  addressed  to 
Bernard  Schoenfeld,  chief  of  the 
radio  section.  Office  of  Emergency 
Management,  Washington. 

The  other  two  speeches  by  the 
chief  of  the  War  Production  Board, 
scheduled  on  CBS  March  17  and 
NBC-Red  March  23,  have  been 
called  off  for  the  reason  that  Mr. 

Nelson  feels  that  his  "pep"  mes- sages have  already  been  delivered 
and  that  he  should  now  await  a 
propitious  time  to  render  a  prog- 

ress report  to  the  nation.  This  is 
expected  to  be  ready  some  time  in 
April  when  one  or  more  other  hook- 

ups will  be  arranged. 
Meanwhile,  the  OEM  radio  di- 

vision arranged  for  a  special  broad- 
cast by  Assistant  Secretary  of  War 

Robert  Patterson  over  MBS  March 
12,  and  another  by  Under-Secretary 
of  Navy  James  V.  Forrestal  is  due 
to  be  heard  on  NBC-Red  at  7:15- 
7:30  p.m.  March  21  and  Chairman 
Emory  Land  of  the  Maritime  Com- 

mission on  CBS  10:45-11  p.m. 
March  24. 

Cereal  Firm  Testing 

DOUGHBOY  MILLS,  New  Rich- 
mond, Wis.  (Doughboy  Quick  Rolled 

wheat),  has  started  test  campaign 
of  daily  ten-minute  live  programs 
on  WIBA,  Madison,  and  WEAU, 
Eau  Claire,  Wis.,  and  a  series  of 
transcribed  announcements  on  a 
pony-naming  contest  on  WBOW, 
Terre  Haute;  WGBF,  Evansville, 
Ind.;  WDZ,  Tuscola,  111.;  WHBF, 
Rock  Island,  111.;  WMBD,  Peoria; 
woe,  Davenport,  la.;  WIBU,  Poy- 
nette,  Wis.  Agency  is  Arthur 
Towell,  Madison. 

REX  DAVIS,  chief  news  commentator, 
WCKY,  Cincinnati,  will  serve  as  mas- ter of  ceremonies  at  the  American 
Folk  Song  Festival,  conducted  an- 

nually on  Flag  Day,  .Tune  14,  in  Boyd County,  Ky. 

Vick  Adjusts  Schedule; 

Appoints  Grant  Agency 
VICK  CHEMICAL  Co.,  New  York, 
through  Grant  Adv.,  Chicago,  will 
take  over  sponsorship  of  Dr.  I.  Q. 
on  61  NBC  stations  on  April  6. 
Program  will  continue  without  in- 

terruption since  Mars  Inc.,  Chicago 
(candy  bars),  a  Grant  account, 
will  relinquish  its  present  sponsor- 

ship of  the  program  the  preceding 
week  on  March  30.  Time,  however, 
will  be  changed  to  a  half-hour 
later,  from  9-9:30  to  9:30-10  on 
Tuesdays.  Product  to  be  advertised 
has  not  been  announced,  but  will 
probably  be  Vitamins  Plus. 

Announcement  has  been  made  by 
Vick  Chemical  of  the  appointment 
of  Grant  Adv.  to  handle  company's network  advertising.  The  company 
on  March  29  is  discontinuing  The 
Nichols  Family  of  Five  on  64  NBC 
stations.  The  program  advertised 
Vaporub  and  Vatronol  and  was 
placed  through  Morse  Interna- tional, New  York,  which  continues 
to  handle  all  the  other  company 
advertising  with  the  exception  of 
Viatmins  Plus,  portion  of  which  is 
under  direction  of  Blaker  Adv. 
Agency,  New  York. 

SCHUTTER  STARTS 

SPOT  CANDY  DRIVE 

SCHUTTER  CANDY  Co.,  Chi- 
cago, has  started  intensive  spot  an- 

nouncement campaign  on  an  ex- 
panding schedule  of  nearly  40  sta- 

tions throughout  the  country,  con- 
centrating on  the  Bit-O-Honey  bar 

and  including  three  other  five-cent 
bars.  Old  Nick,  Golden,  and  Nut 
Chew. 
Announcements  call  attention  to 

the  current  Defense  Bond  contest 
explained  on  Bit-O-Honey  wrap- 

pers, offering  100  prizes  monthly 
in  defense  bonds  and  stamps  for 
ten-word  entries  on  why  the  con- 

testant likes  the  bar. 
Schedule  of  12  to  28  live  and 

transcribed  announcements  weekly 
are  being  run  on  three-week  con- 

tracts on  the  following  stations: 
WON  WEEI  WMSL  KHUB  KGIW 
KFKA  KOKO  KFVD  KVAK 
WLBJ  WHOP  WMAM  KPOW 
KWYO  WAGM  WMIN  KWLM 
WCBI  WJPR  WGCM  KGCX 
KAVE  KGFL  WNBZ  WATN 
KOVC  KVSO  KODL  KNEL 
KEEW  KNET  KIUN  KVIC  KUTA 
KVAN  KHSL.  Agency  is  Rogers  & 
Smith,  Chicago. 

KMBC  Drops  Stage  Show 
TIRE  CONSERVATION  caused 
KMBC,  Kansas  City,  to  drop  the 
weekly  stage  show  held  in  connec- tion with  the  Brush  Creek  Follies 
March  14.  Arthur  B.  Church,  sta- 

tion president,  explained  that  most 
of  the  audience  comes  from  rural 
areas.  Coast-to-coast  broadcast  of 
the  Brush  Creek  Follies  will  con- 

tinue over  CBS  each  Saturday 
afternoon.  Members  of  the  cast  will 
continue  to  make  personal  appear- 

ances in  Missouri  and  Kansas 
towns. 

Headley-Reed  in  S.F. 
HEADLET-REBD  Co.,  station  rep- 

resentative with  offices  in  New  York, 
Chicago,  Detroit  and  Atlanta,  has 
opened  a  branch  in  San  Francisco, 
under  the  direction  of  Ralph  Mitchell, 
formerly  of  Mitchell,  Rudden  &  Red- 
dell,  Chicago  newspaper  representa- tive. The  new  office  is  located  at  800 
Montgomery  St. ;  telephone  is  Yukon 1265. 

TO  PROMOTE  the  Broadway  shows, 
"Sons  O  Fun"  and  "Priorities  of 
1942,"  Elaine-Thompson  Co.,  New 
York,  agency  in  charge,  on  March  13 
started  one-minute  announcements  six 
times  weekly  immediately  following 
the  midnight  news  on  WBAF,  New 
York. 
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Pepsodent  Testing 

Collapsible  Tubes 
PEPSODENT  Co.,  Chicago,  spon- 

sors of  NBC  Boh  Hope  program  for 
Pepsodent  toothpaste,  has  revealed 
that  it  is  testing  a  new  collapsible 
tube  made  of  plastic  top  and  body 
of  laminated  paper  board.  The  tube, 
invented  by  L.  A.  Bensel,  Los  An- 

geles, can  be  used  not  only  for 
shaving  and  dentifrice  creams,  but 
also  as  a  container  for  semi-liquid 
foodstuffs. 

The  Pepsodent  Co.,  as  exclusive 
licensee,  has  a  financial  interest  in 
the  invention  but  has  agreed  to 
make  package  available  to  competi- 

tors for  the  duration,  if  the  tests 
are  successful.  The  tests  will  be 
completed  in  about  two  or  three 
months,  it  was  stated.  If  the  tube  is 
practical,  it  may  solve  the  packag- 

ing problem  for  a  number  of  radio 
advertisers  whose  products  are 
packaged  in  collapsible  tin  tubes, 
present  stocks  of  which  are  rapidly 
diminishing. 

Jordan  to  Tour  Country 
With    NBC  Executives 
MAX  JORDAN,  veteran  NBC 
European  correspondent  and  for- 

mer chief  of  that  network's  Conti- 
nental office,  will  accompany  NBC 

executives  on  their  swing  around 
the  country  for  a  series  of  "radio 
war  clinics"  to  which  affiliates  have 
been  invited  [Broadcasting,  March 
9].  Mr.  Jordan  will  give  off-the- 
record  talks  on  European  phases  of 
the  war  during  the  tour,  arranged 
and  headed  by  William  S.  Hedges, 
NBC  station  relations  vice-presi- 
dent. 

First  meeting  will  be  held  at  the 
Waldorf-Astoria,  New  York,  March 
16-17.  Other  meetings  scheduled 
are:  Netherland  Plaza,  Cincinnati, 
March  18-19;  Biltmore  Hotel,  At- 

lanta, March  20-21;  Baker  Hotel, 
Dallas,  March  23-24;  Drake  Hotel, 
Chicago,  March  26-27;  St.  Francis 
Hotel,  San  Francisco,  March  31- 
April  1. 

Phila.  Baseball  Plans 
WIBG,  Philadelphia,  will  broadcast 
all  home  games  of  the  Philadelphia 
American  and  National  League 
teams  this  summer  under  joint 
sponsorship  of  Atlantic  Refining 
Co.  and  General  Mills.  Byrum 
Saam  and  Taylor  Grant  will  han- 

dle play-by-play  and  commercials 
respectively.  Broadcasts  will  be 
fed  to  other  stations  of  the  At- 

lantic regional  baseball  network  in 
Pennsylvania,  New  Jersey  and 
Delaware.  N.  W.  Ayer  &  Son  is  the 
Atlantic  agency;  Knox  Reeves 
places  for  General  Mills. 

Photo  Firm  Spots 
HOLLYWOOD  Film  Studios,  Chi- 

cago (enlargements  by  mail),  is 
sponsoring  quarter-hour,  five  and 
ten-minute  live  hillbilly  and  tran- 

scribed popular  music  programs  on 
an  expanding  scheule  of  stations 
including:  WHN  WMVA  WAJR 
WHIS  WAAF  WJJD  WIND 
WHEB  KONO  WSPD  KHUB 
WCAZ  XEG  XENT.  More  stations 
will  be  added.  Agency  is  Phil  Gor- 

don, Chicago. 

ART  SHERIN,  since  October  1940 
with  International  Radio  Sales  and 
formerly  junior  account  executive  on 
the  Camay  Soap  account  at  Pedlar 
&  Ryan,  on  March  9  joined  the  com- 

mercial staff  of  WBAL,  Baltimore. 

CALL  TO  ARMS  issued  to  Gene  Godt  by  his  local  draft  board  resulted  in 
his  capture  by  the  distaff  members  of  WHO,  Des  Moines,  for  a  farewell 
luncheon  party.  The  WHO  assistant  news  editor,  just  recently  married, 
was  admitted  to  the  sacrosanct  atmosphere  of  a  hen  party  by  (1  to  r): 
lola  Steffens,  Lucille  Bryson,  Mary  Nolan,  Godt,  Dorothy  Osborn,  Myrtle 
Moon,  Evelyn  Skidmore,  Lorana  Ellsworth,  Lela  Hayes,  Thelma  Pyle, 
Quinn  Kramer  and  Ruth  Burton.  The  luncheon,  incidentally,  was  held  at 
Louie  Siegel's  Home  Plate  Slide  Inn  in  Des  Moines. 

Strotz  Takes  Over  KPO     Fourth  District  of  NAB 
UNDER  executive  orders  issued 
Friday  by  Frank  E.  Mullen,  NBC 
vice-president  and  general  man- 

ager, Sidney  N.  Strotz,  vice-presi- 
dent in  charge  of  NBC's  Pacific 

Division,  will  be  responsible  for  the 
management  and  operation  of  KPO, 
San  Francisco,  NBC  outlet  in  that 
city.  Effective  immediately,  Mr. 
Strotz  will  be  in  charge  of  all 
operating  matters  as  well  as  per- 

sonnel of  KPO,  in  addition  to  his 
duties  in  charge  of  West  Coast 
operations  for  the  network,  report- 

ing directly  to  Mr.  Mullen. 

Danzig  Joins  Navy 

JERRY  DANZIG,  publicity  direc- 
tor of  WOR,  New  York  outlet  of 

MBS,  has  been  granted  leave  of 
absence  to  go  on 
active  duty  March 
16  as  a  lieuten- 

ant (J.&G.),  U. 
S.  Naval  Reserve, 
in  the  radio  sec- 

tion of  the  public 
relations  division 
of  the  Third 
Naval  District. 
Acting  director 
of  publicity  will 
be  Richard  Pack, 
who  joined  WOR  two  years  ago  to 
handle  commercial  publicity  and 
contact  magazines. 

Mr.  Danzig 

ASCAP  Suit  Extended 

NEW  YORK  Supreme  Court  last 
Friday  granted  ASCAP  an  exten- sion of  time  for  an  answer  to  the 
BMI-Marks  suit,  but  stipulated 
that  the  Society  must  file  its  record 
of  appeal  from  the  recent  decision 
of  Justice  Louis  A.  Valentine  by 
March  23.  Judge  Valente  had  over- 

ruled ASCAP's  contention  that  the 
case  involves  copyright  and  there- fore should  be  heard  in  the  Federal 
courts  [Broadcasting,  March  2]. 
Argument  on  the  appeal  was  set 
for  April  7  [see  earlier  story  on 
page  41]. 

Goodman's  Campaign 
A.  GOODMAN  &  SONS,  New  York, 
last  week  started  its  annual  campaign 
for  Matzohs,  using  daily  spot  an- nouncements in  Yiddish  on  New 
York's  foreign  language  stations, WBYN  WHOM  WBNX  WCNW  and 
WWRL,  and  a  Sunday  half-hour  Yid- 

dish program  on  WEVD,  New  York. 
Schedule  will  run  through  the  Pass- 

over, ending  April  1-3.  Agency  is 
Winer  Adv.  Agency,  New  York. 

Plans  Meeting  April  10 

LAST  of  the  pre-convention  dis- 
trict meetings  of  the  NAB  is  sched- 
uled for  Friday,  April  10,  at  the 

Hotel  Roosevelt,  New  York  City, 
by  the  2nd  district,  comprising  sta- 

tions in  New  York  State.  Clar- 
ence Wheeler,  WHEC,  Rochester, 

district  director,  called  the  meet- 
ing, at  which  the  2nd  district  di- 

rector for  another  two-year  term 
will  be  elected.  Government  agen- 

cies have  been  invited  to  send  rep- 
resentatives to  discuss  industry 

problems. 
The  date  of  the  meeting  coin- 

cides with  the  George  Foster  Pea- 
body  radio  awards  dinners,  to  be 
held  at  the  Starlight  Roof  of  the 
Waldorf  Astoria  at  7  p.m.  All 
broadcasters  have  been  invited  to 
the  awards  dinner — second  to  be 
held.  The  Peabody  advisory  board 
will  meet  in  New  York  March  20 
to  pick  the  1941  award  winners, 
to  be  announced  at  the  April  10 dinner. 

Pf  under  Placing 

F.  H.  PFUNDER  Co.,  Minneapo- 
lis (stomach  tablets),  has  placed 

Sunday  series  of  quarter-hour  tran- 
scribed Melody  Lane  on  WGN,  Chi- 

cago; KCMO,  Kansas  City;  WIND, 
Gary;  CKLW,  Windsor,  Ont.  Ad- 

ditional stations  are  under  consid- 
eration. Agency  is  Sorensen  &  Co., Chicago. 

SYISDICATE  DISCS 

IN  HEAVY  DEMAND 

REPORTING  "a  decided  trend 
among  broadcasters  for  syndicate- 
recorded  programs,"  C.  Lloyd  Eg- 
ner,  vice-president  in  charge  of 
NBC's  Radio  Recording  Division, 
announced  last  week  that  since  the 
first  of  the  year  his  staff  has  closed 
contracts  with  41  broadcasters  for 
this  type  of  program  and  that  sev- 

eral new  syndicated  shows  are  in 
the  works. 

In  addition  to  making  many  new 
recordings  for  use  in  both  national 
and  local  spot  campaigns  in  this 
country,  he  said,  NBC  has  had  a 
considerable  volume  of  recordings 
in  Spanish  for  broadcasting  on 
Latin  American  stations  in  behalf 
of  American  products. 
New  stations  recently  subscrib- 

ing to  Thesaurus  include  WGKV 
KFFA  WSON  KDON  WWSR 
KFIO  KFYR  WBLK  WRRF 
CKX  CHLT  CHEX  CJIC. 

New  Axton  Cigarette 
AXTON-FISHER  Tobacco  Co., 
Louisville,  is  preparing  to  markei; 
a  new  "king  size"  cigarette,  Ail- American.  Priced  at  15  cents,  a 
package  will  contain  24  cigarettes. 
Production  and  packaging  details 
have  been  worked  out  but  adver- 

tising plans  have  not  yet  been  com- 
pleted by  the  agency,  Blackett- 

Sample-Hummert,  Chicago. 

Tyler  Aids  Schmid 
JAMES  S.  TYLER,  for  two  years 
in  the  research  and  promotion  de^ 
partment  of  the  Bureau  of  Adver^ 
tising,  ANPA,  on  March  16  joins 
MBS  as  assistant  director  of  ad- 

vertising and  promotion  to  Robert 
A.  Schmid,  Mutual's  director  of that  department.  Mr.  Tyler  was 
previously  trade  news  editor  of 
CBS,  and  prior  to  that  on  the  edi- 

torial staff  of  Advertising  &  Sell- 

ing. 

MILESTONE  in  the  life  of  Amos  'n' Andy  will  be  reached  March  19,  which 

marks  the  completion  of  14  years  of" continuous  broadcasting,  with  a  total 
of  3,850  broadcasts.  The  CBS  show  is 
sponsored  by  Campbell  Soup  Co., 
Camden,  N.  J.  Agency  is  Ward  Whee- lock  Co.,  Philadelphia. 

ROYAL  WELCOME  TO  CHICAGO  was  given  Dewey  Long  (standing, 
extreme  right)  newly  appointed  manager  of  Chicago  sales  office  of 
WLW,  Cincinnati.  Occasion  was  a  party  at  the  Blackstone  Hotel  which 
was  attended  by  leading  Chicago  agency  executives.  Seated  (1  to  r)  are: 
John  P.  Roche,  president,  Roche,  Williams  &  Cuunyngham;  James  With- 
erell,  research  director;  June  Rollinson,  timebuyer,  Russel  M.  Seeds  Co.; 
George  Duram,  timebuyer  and  account  executive,  H.  W.  Kastor  &  Sons. 
Standing:  Bert  Cavanagh,  timebuyer,  Roche,  Williams  &  Cunnyngham; 
Harry  B.  Cohen,  account  executive,  H.  W.  Kastor  &  Sons;  Robert  E. 
Dunville,  general  sales  manager,  Crosley  Corp.  broadcasting  division.- 
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Pacific  Placements 

(Continued  from  page  11) 

advertising  campaigns.  In  agree- 
ment with  Carl  Eastman,  vice- 

president  of  N.  W.  Ayer  &  Son, 
that  "it  is  the  responsibility  of 
those  entrusted  with  the  prepara- 

tion of  advertising  during  wartime 
to  exercise  the  necessary  foresight 
and  ingenuity  to  keep  advertising 
in  line  with  current  problems", 
West  Coast  firms  are  revamping 
advertising  budgets,  giving  more 
generous  appropriations  to  radio. 

Unacal  Products  Inc.,  Los  Ange- 
les (Bif,  Clearex),  a  subsidiary  of 

Union  Oil  Co.,  on  March  27  starts 
for  13  weeks  sponsoring  News 
With  Jim  Doyle,  on  33  Don  Lee 
stations,  Friday,  6:15-6:30  p.m. 
(PWT).  Firm  is  also  considering 
a  spot  announcement  campaign  to 
supplement  the  network  program. 
Agency  is  Lord  &  Thomas,  Los 
Angeles. 

Dairy,  Wines  and  Oils 
Golden  State  Co.,  San  Francisco 

(dairy  products),  in  a  13-week 
campaign  which  started  March  9, 
is  sponsoring  News  With  Jim  Doyle 
on  three  Don  Lee  California  sta- 

tions, Monday  and  Wednesday, 
6:15-6:30  p.m.  (PWT).  Firm,  in 
addition,  sponsors  Dave  Lane, 
Songs,  on  three  CBS  California 
stations  (KNX  KQW  KROY), 
Monday,  Wednesday  and  Friday, 
3-3:15  p.m.  (PST),  having  also 
started  March  9  for  13  weeks. 
Ruthrauff  &  Ryan  Inc.,  San  Fran- 

cisco, has  the  account. 
Italian  Swiss  Colony,  San  Fran- 

cisco (wines),  through  Leon  Liv- 
ingston Adv.,  that  city,  in  a  52- 

week  campaign,  which  started  Feb. 
10,  is  sponsoring  a  transcribed  ver- 

sion of  Fulton  Lewis  jr.  on  three 
Don  Lee  California  stations  (KHJ 
KFRC  KGB),  Tuesday  and  Thurs- 

day, 9:30-9:45  p.m.  (PWT). 
Signal  Oil  Co.,  Los  Angeles,  on 

March  5  started  for  26  weeks,  Up- 
ton Close,  News  Commentator,  on 

six  NBC  Pacific  Red  stations  (KFI 
KMJ  KPO  KHQ  KOMO  KGW), 
Sunday,  3:45-4  p.m.  (PWT).  Plac- 

ing through  Barton  A.  Stebbins 

Census 

{Continued  from  page  18) 

but  this  report  did  not  include  the 
projections  at  that  time.  Accord- 

ingly, it  is  herewith  presenting 
the  figures  for  all  of  the  three 
States  thus  far  made  available. 
The  housing  bulletins  for  the 

respective  States,  which  also  in- 
clude other  data  such  as  plumbing, 

household  and  refrigerating  equip- 
ment, data  on  rents,  values,  etc., 

may  be  obtained  for  10  cents  each 
from  the  Government  Printing 
Office,  Washington.  Ask  for  Second 
Series,  General  Characteristics ,  but 
note  that  only  the  bulletins  for 
Nevada,  New  Hampshire  and  Ver- 

mont are  available.  It  will  probably 
take  the  rest  of  the  year  for  issu- 

ance of  data  covering  the  remain- 
ing States,  which  will  be  issued  one 

by  one. 

SECOND  DEPARTMENT  STORE  in  Philadelphia  turned  to  radio  for 
the  sponsorship  of  a  regular  series  of  programs  when  Strawbridge  & 
Clothier  scheduled  The  Singing  Master,  audience  participation  show,  on 
WFIL  for  a  half-hour  each  week.  While  Philadelphia  department  stores 
have  continually  used  spot  campaigns  in  connection  with  special  sales.  Lit 
Brothers  is  the  only  other  store  using  radio  on  a  regular  basis.  Inaugurat- 

ing the  department  store  series  were  (1  to  r),  Edward  Severson,  Straw- 
bridge  &  Clothier  advertising  manager;  Ednyfed  Lewis,  assistant  adver- 

tising manager;  Dr.  Clyde  Dengler  {The  Singing  Master)  ;  Roger  W. 
Clipp,  vice-president  and  general  manager  of  WFIL. 

Adv.,  Los  Angeles,  the  firm  also 
sponsors  Signal  Carnival  on  11 
NBC  Pacific  Red  stations,  Sunday, 
7:30-8  p.m.,  with  transcribed  re- 

peat on  four  California— Nevada 
stations,  9:30-10  p.m.,  (PWT). 
Par  Soap  Co.,  Oakland,  Cal., 

through  Long  Adv.  Service,  San 
Francisco,  on  March  4  started 
sponsoring  It  Happened  in  the 
Service,  on  13  NBC-Pacific  Red 
and  Mountain  stations,  Wednes- 

day, 5:15-5:30  p.m.  (PWT).  Amer- 
ican Chicle  Co.,  Long  Island  City 

(chewing  gum),  on  March  18 
starts  Bill  Henry's  By  the  Way 
on  19  NBC  Pacific  and  Mountain 
stations,  Wednesday,  Thursday, 
Friday  and  Saturday,  5:45-6  p.m. 
(PWT).  Agency  is  Badger,  Brown- 

ing &  Hersey,  New  York. 
General  Cigar  Co.,  New  York 

(Van  Dyke  cigars),  on  April  5 
starts  for  52  weeks,  William  Win- 

ter, News  Analyst,  on  three  CBS 
California  stations  (KNX  KARM 
KROY),  Sunday  and  Wednesday, 
9:30-9:45  p.m.  (PWT).  Federal 
Adv.  Agency,  New  York,  has  the 
account. 

McKesson  &  Robbins,  Bridgeport, 
Conn.  (Calox  tooth  powder),  is 
currently  sponsoring  News  by  Dick 
Joy,  on  six  CBS  Pacific  Coast  sta- 

tions, having  started  March  4  for 
20  weeks,  Monday  and  Wednesday, 
8:55-9  p.m.  and  Sunday,  8:25-8:30 

p.m.  Placement  is  through  J.  D. 
Tarcher  &  Co.,  New  York.  Cali- 

fornia Prune  &  Apricot  Growers 
Assn.,  San  Jose,  Cal.,  is  also  spon- 

soring that  newscaster  on  the 
same  list  of  stations,  having  start- 

ed March  14  for  13  weeks,  Satur- 
day, 8:55-9  p.m.  Long  Adv.  Serv- ice, San  Jose,  is  the  agency. 

Gallenkamp  Shoe  Stores,  San 
Francisco  (shoes),  through  Long 
Adv.  Service,  that  city,  on  March 
22  starts  for  13  weeks,  a  news  pro- 

gram, on  6  CBS  Pacific  Coast  sta- tions (KNX  KARM  KROY  KQW 
KOIN  KIRO),  Sunday,  11:55-12 noon. 

J.  A.  Folger  &  Co.,  San  Fran- 
cisco (Coffee),  on  April  7  starts 

for  52  weeks  Public  Service  Inc. 
on  six  CBS  Pacific  Coast  stations 
(KNX  KQW  KARM  KROY  KOIN 
KFPY),  Tuesday,  Wednesday  and 
Thursday,  5:15-5:30  p.m.  Place- 

ment is  through  Raymond  R.  Mor- 

gan Co.,  Hollywood.  Langendorf 
United  Kakeries,  San  Francisco 
(chain),  through  Ruthrauff  & 
Ryan,  that  city,  on  Feb.  10  start- 

ed sponsoring  a  thrice-weekly  half- 
hour  radio  version  of  the  newspa- 

per comic  strip  Red  Ryder,  on  nine 
BLUE  Pacific  stations  (KECA 
KGO  KJR  KPQ  KFSD  KFBK 
KWG  KERN  OH),  Tuesday, 

Thursday  and  Saturday,  7:30-8 
p.m.  (PWT)  for  52  weeks. 

WISH 

MILWAUKEE 

5.000 
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DAY  & 
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The  Katz  Agency,  Inc.  _  Representatives 
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Call  Them  'RCA', 

Weber  Proposes 
Tells  MBS  Stations  How  to 
Refer  to  Red  and  Blue 

MEMORANDUM  urging  all  MBS 
affiliates  to  "constantly  refer"  to 
the  Red  and  Blue  networks  as  "the 
two  networks  owned  by  RCA,"  and 
so  to  "prevent  the  false  impression 
that  these  are  two  separate  net- 

works," was  sent  recently  to  all 
Mutual  stations  by  Fred  Weber, 
MBS  general  manager. 
Memo  points  out  that  NBC  and 

the  Blue  have  made  "a  very  strenu- 
ous effort  to  convince  the  public, 

advertisers,  government  officials 
etc."  that  the  two  are  separate  or- 

ganizations and  states  that  "NBC 
has  achieved  partial  success  in  con- 

fusing this  issue." The  Weber  memo  reads: 

"As  you  know  the  National 
Broadcasting  Co.  and  the  Blue  Net- 

work have  made  a  very  strenuous 
effort  to  convince  the  public,  adver- 

tisers. Government  officials,  etc. 
that  the  Blue  Network  has  been 
separated  from  the  National  Broad- 

casting Co. 
"It  might  be  said  that  NBC  has 

achieved  partial  success  in  confus- 
ing this  issue.  To  prevent  the  cry- 

stallization of  this  erroneous  opin- 
ion of  separation,  it  is  essential 

that  everyone  connected  with  Mu- 
tual do  his  utmost  to  make  certain 

everyone  has  a  clear  understanding 
of  the  true  situation.  Therefore,  it 
is  recommended  that  we  spread  by 
conversation  and  other  means,  the 
fact  that  today  the  Radio  Corp.  of 
America  owns  all  of  the  stock  and 
controls  all  of  the  operations  of 
two  networks:  The  NBC  Red  Net- 

work and  the  RCA  Blue  Network. 

"If  you  will  constantly  refer  to 
the  two  networks  owned  by  the 
RCA,  we  will  prevent  the  false  im- 

pression that  these  are  two  sepa- 
rate networks." 

Krueger  Placing 
G.  KRUEGER  BREWING  Co., 
Newark,  in  addition  to  sponsoring 
the  weekly  half-hour  Go  Get  It  pro- 

gram on  WOR,  New  York,  is  lining 
up  stations  for  a  summer  campaign 
of  spot  announcement  and  quarter- 
hour  news  programs  six  times 
weekly.  Stations  already  carrying 
both  news  and  announcements  are 
WKNE,  Keene,  and  WLNH,  La- 
conia,  N.  H.  Announcements  only 
are  on  WNBC,  New  Britain,  Conn., 
and  WFNC,  Fayetteville,  N.  C. 
Agency  is  Compton  Adv.,  New 
York. 

"Hey!  Let  KXOK  St.  Louis 

carry  the  load  for  you" 630  KC.    5000  WATTS 
BLUE  NETWORK 

Ritter  Heads  KYCA 

HAROLD  RITTER  has  been 
named  manager  of  KYCA,  Pres- 
cott,  Ariz.,  to  succeed  Mucio  Del- 

gado  who  re- signed  to  join  the 
Office  of  Inter- 
American  Affairs 
in  Washington, 
according  to  an 
announcement  by 
the  station.  Mr. 
Ritter  has  been  a 
member  of  the 
sales  staff  of 
KTAR,  Phoenix, 
Ariz.  KYCA  is  a Ritter 

member  of  the  Arizona  Broadcast- 
ing Co.  regional  network. 

PROGRAMS  SHIFTED 

BY  GENERAL  MILLS 
GENERAL  MILLS,  Minneapolis, 
has  announced  a  revamping  March 
17  of  its  NBC  2-3  p.m.  period 
Hymns  of  All  Churches,  CBS  quar- 

ter-hour, Monday,  Wednesday,  Fri- 
day at  10-10:15  a.m.,  and  Betty 

Crocker,  at  the  same  period  on 
Tuesday  and  Thursday,  to  NBC  at 
2:45-3  p.m.  Valiant  Lady  (Bis- 
quick)  on  NBC  2:30-2:45  p.m.  will 
occupy  the  10-10:15  a.m.  period  on CBS. 

New  lineup  of  the  2-3  p.m.  hour 
on  NBC  is  as  follows:  2-2:15,  Light 
of  the  World  for  Cheerioats  instead 
of  Gold  Medal  Flour;  2:15-2:30, 
Arnold  Grimm's  Daughter  (Kit- 

chen Tested  Flour)  replacing  Mys- 
tery Man  (Wheaties),  discon- 

tinued; 2:30-2:45,  Guiding  Light 
(Wheaties)  replacing  Valiant 
Lady;  2:45-3,  Hymns  of  All 
Churches,  Monday  through  Thurs- 

day, and  Betty  Crocker,  Friday 
(Softasilk  cake  flour).  The  latter 
quarter-hour  was  formerly  occu- 

pied by  Arnold  Grimm's  Daughter for  Corn  Kix. 
Knox-Reeves  Adv.,  Minneapolis, 

is  agency  for  Guiding  Light 
(Wheaties),  produced  in  New  York, 
and  Blackett  -  Sample  -  Hummert, 
Chicago,  handles  the  other  three 
quarter-hours  originating  out  of 
Chicago  in  the  interest  of  Cheeri- 

oats, Kitchen  Tested  and  Softosilk 
flours. 

MAX  WYLIE,  radio  director  of 
Blaekett-Sample-Hummert,  Chicago, 
has  been  elected  chairman  of  the  Chi- 

cago branch  of  the  Radio  Writers  War 
Effort  Committee.  Mel  Williamson, 
former  chairman  and  producer  of  Rvi.s- 
sel  M.  Seeds  Co.,  Chicago,  has  been 
transferred  to  the  agency's  Los  An- 

geles office. 

Singing  Spot  Program 
Sold  as  Package  Show 
NATIONAL  syndication  of  the 
Kent-Johnson  recorded  urogram 
Say  It  With  Music,  which  starts 
March  16  on  WJZ,  New  York  Blue 
Network  outlet,  in  the  1-7  a.m. 
period,  has  been  announced  bv  Na- tional Concert  &  Artists  Corn., 
which  will  handle  sales  and  sales 
promotion  of  the  show,  with  Kent 
and  Johnson  in  charge  of  produc- 

tion and  programming. 
To  be  offered  as  a  package  show 

of  any  desired  length  to  every  com- 
mercial station  in  the  country,  thp 

program  will  be  available  to  local 
sponsors  for  "singing"  spot  com- mercials, created  by  Alan  Kent  and 
Ginger  Johnson,  well  known  in  that 
field.  Each  sponsor  will  have  ex- 

clusive right  to  the  show  in  his 
area,  and  will  pay  a  snecial  charge 
for  the  jingles  as  well  as  a  record- 

ing fee.  The  only  spoken  word  on 
the  program  will  be  three  minutes 
of  news  presented  on  the  hour  by 
local  news  announcers.  It  is  slso 
planned  to  include  singing  call  let- 

ters for  each  station  buying  the 
show. 

Paramount  on  Blue 

IN  ADDITION  to  nromoting  the 

new  picture  "The  Fleet  's  In"  on 75  MBS  stations  [BROADCASTING, 
March  9,  1942],  Paramount  Pic- 

tures will  use  91  Blue  Network  sta- 
tions for  a  special  nrogram  10:15- 

10:30  p.m.  on  March  20.  Ao:ency  is 
Buchanan  &  Co.,  New  York. 

Park  Acquires  Control 

Of  Agency  Promoting 

Farm  Co-Op  Advertising 
INDICATIVE  of  a  move  by  agri- 

cultural cooperatives  to  use  more 
time  on  the  air  was  the  announce- 

ment this  week  that  Roy  H.  Park, 
of  Raleigh,  advertising  consultant 
for  more  than  a  score  of  farm  co- 

operatives in  seven  States  along 
the  Eastern  seaboard,  had  pur- 

chased controlling  interest  in  the 
20-year-old  Agricultural  Advertis- 

ing &  Research  Service,  Ithaca, 
N.  Y. 

A  pioneer  in  agricultural  cooper- 
ative publicity  and  advertising. 

Park  has  long  advocated  that  the 
nation's  10,900  farm  cooperatives 
— generally  considered  weak  ad- 

vertisers— use  more  space  and  more 
time  on  the  air. 

Park  has  resigned  an  11-year 
connection  as  editor  and  manager 
of  the  Carolina  Cooperator  Pub- 

lishing Co.  and  a  vice-president  and 
manager  of  the  Mutual  Press.  On 
April  1  he  will  go  to  Ithaca  to  take 
over  active  management. 

Included  in  the  list  of  accounts 
of  Agricultural  Advertising  and 
Research  Service  is  the  Cooperative 
GLF  Exchange  of  Ithaca,  N.  Y., 
the  nation's  largest  farm  supply 
cooperative  with  an  annual  volume 
of  more  than  $75,000,000.  It  is  a 
heavy  user  of  radio,  sponsoring 

Bert  Hughes,  the  GLF  Farm  Re- 
porter, over  a  network  of  stations 

in  New  York,  New  Jersey  and 
Pennsylvania. 

Buy 

with 

REX  DAVIS 

THREE  TIMES  DAILY 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 MARCH  7  to  MARCH  13  INCLUSIVE  

Decisions  .  .  . 
MARCH  11 

WAAB.  Boston — Granted  CP  increase  5 
kw  install  transmitter  director  D  &  N  move 
transmitter     Holden,     move     studios  to 
Worcester. 
WWNC,  Asheville,  N.  C— Granted  con- 

sent relinquish  control  by  Charles  A.  Webb, 
thru  payment  accrued  preferred  dividends 
by  licensee  corporation  to  common  stock- 

holders collectively. 
WNAC,  Boston — Granted  CP  reinstate 

increase  5  kw  change  in  equipment  direc- tional D  &  N. 
DESIGNATED  FOR  HEARING— NEW, 

J.  C.  Horton.  Santa  Ana,  Cal.,  CP  new 
station ;  NEW,  Florida  National  Building 
Corp.,  Miami,  Same ;  NEW,  Associated 
Broadcasters  Inc.,  Indianapolis,  hearing  to 
be  consolidated  with  WIRE,  WGL,  WKBV  ; 
KSD,  St.  Louis,  applic.  CP  shift  940  kc 
increase  50  kw  new  transmitter  and  move 
directional  N ;  KROY,  Sacramento,  Cal., 
applic.  CP  change  1030  kc  increase  10  kw 
unl.  new  transmitter  and  move  directional 
D  &  N,  hearing  to  be  consolidated  with 
KFXD,  KRNR;  WFBR,  Baltimore,  applic. 
CP  directional  changes. 
DESIGNATED  FOR  FURTHER  HEAR- 

ING—NEW, Park  Cities  Broadcasting  Co., 
Dallas,  applic.  CP  new  station  710  kc.  5 
kw  unl. ;  WTCN,  Minneapolis,  applic.  CP 
shift  710  kc;  WHB,  Kansas  City,  CP  shift 
710  kc ;  NEW,  Camden  Broadcasting  Co., 
Camden,  applic.  applic.  CP  new  station  820 
kc  500  w  D  ;  WICA,  Ashtabula,  C,  applic. 
CP  install  new  transmitter  increase  5  kw  D 
1  kw  N  unl.  ;  WWSW,  Pittsburgh,  applic. 
CP  shift  970  kc  increase  5  kw  unl.  ;  NEW, 
Scripps-Howard  Radio  Inc.,  Houston,  ap- 

plic. CP  new  station  1230  kc. ;  NEW, 
Texas  Star  Broadcasting  Co.,  Houston, 
same ;  NEW,  Greater  Houston  Broadcast- 

ing Co.  Inc.,  Houston,  same ;  WBRE, 
Wilkes-Barre,  Pa.,  applic.  CP  synchronous 
station  at  Scranton  100  w  ;  NEW,  Dorman 
Schaefter,  Klamath  Falls,  Ore.,  applic.  CP 
new  station  1400  kc  250  w  unl.  ;  NEW, 
Herald  Publishing  Co.,  Klamath  Falls, 
Ore.,  same;  NEW,  South  Florida  Broad- 

casting Inc.,  Miami,  applic.  CP  new  station 
1450  kc  250  w;  NEW,  West  Allis  Broad- 

casting Co.,  West  Allis,  Wis.,  applic.  CP 
new  station  1480  kc  250  w  D ;  NEW, 
Robert  V.  Lee,  Bradenton,  Fla..  applic.  CP 
new  station  1490  kc  250  w  ;  KMLB,  Monroe, 
La.,  applic.  CP  shift  1440  kc  increase  1  kw 
unl. ;  NEW,  KNOE  Inc.,  Monroe,  applic. 
CP  new  station  1450  kc.  250  w  unl. 

Applications  .  .  . 
MARCH  7 

NEW,  Eastern  Broadcasting  Co.,  Pat- 
chogue,  N.  Y. — Amend  applic.  CP  request 1520  kc.  1  kw  ltd  WKBW. 
NEW,  Sunland  Broadcasting  Corp.,  De- 

Land,  Fla.— CP  new  station  1340  kc  250 w  unl. 
MARCH  11 

NEW,  The  Fort  Hamilton  Broadcasting 
Co.,   Hamilton,   O. — CP  new  station  1450 kc  250  w  unl. 

Tentative  Calendar  .  .  . 
WELL,  Battle  Creek,  Mich.,  license  re- 

newal  (March  16). 
WAPI,  Birmingham,  Ala.,  CP  1070  kc 

50  kw  unl.  directional  N  (March  19). 
KVOA,  Tucson,  Ariz.,  CP  590  kc  1  kw 

unl  directional  D  &  N ;  KGGM,  Albuquer- 
que, N.  M.,  CP  590  kc.  5  kw  D  1  kw  N 

unl.  directional  N  ;  KVSF,  Sante  Fe,  N.  M., 
CP  1260  kc  1  kw  unl.  (consolidated  hear- 

ing. May  11). 

New  Listening  Peaks 
AS  A  RESULT  of  all-out  war  pro- 

duction, which  has  radically  affect- 
ed the  living  habits  of  radio  listen- 

ers, time  periods  which  have  never 
previously  reached  their  total  po- 

tential audience,  are  now  scoring 
heavy  listnership  rating,  according 
to  the  "The  WOR  Continuing 
Study  of  Radio  Listening  in 
Greater  New  York."  A  typical  new 
peak  period  for  listening  is  the 
8-8:15  a.m.  newscast  Sunday  morn- 

ings, which  was  found  to  have  an 
audience  larger  than  those  at- 

tracted by  many  of  the  top  day- 
time and  evening  news  spots. 

DEFERMENT  AT  CAA 

MAYBE  PRECEDENT 
DRAFT  BOARDS  were  recently 
advised  by  Selective  Service  Head- 

quarters in  Washington  of  the  need 
for  deferment  of  key  employes  of 
the  Civil  Aeronautics  Authority, 
including  radio  and  communica- 

tions personnel,  it  was  learned  by 
Broadcasting  last  week.  The  num- 

ber of  radio  and  communications 
employes  in  the  CAA  is  approxi- 

mately 700. 
It  is  the  opinion  of  Selective 

Service  officials  that  the  memoran- 
dum applying  to  the  CAA  will  have 

definite  bearing  on  station  tech- 
nical personnel.  Official  quarters 

stated  that  "despite  the  fact  that 
the  Ci^il  Aeronautics  Authority  is 
a  Government  agency,  we  do  not 
feel  that  discrimination  will  be 
made  between  employes  of  the  CAA 
and  civilians  engaged  in  a  similar 

capacity". Selective  Service  Headquarters 
reported  last  week  that  no  further 
action  has  been  taken  on  the  matter 
of  deferring  key  radio  and  news- 

paper employes  pending  confer- ences between  representatives  of 
radio,  press  and  Selective  Service. 
As  previously  reported  in  Broad- 

casting, deferment  of  radiomen 
will  be  contingent  upon  two  factors 
— availability  of  replacement  and 
value  of  the  particular  employe  to 
the  station  affected,  with  discretion 
left  to  local  boards. 

According  to  reports  reaching 
Broadcasting,  last  week,  however, 
local  boards  have  already  taken 
into  consideration  recent  observa- 

tions made  by  Brig.  Gen.  Lewis  B. 
Hershey,  head  of  Selective  Service, 

on  the  public  value  of  "key"  radio 
and  newspaper  employes  and  have 
granted  deferments  to  station  per- 

sonnel on  that  basis. 

Arbitration  Sought 
AMERICAN  Arbitration  Assn.  has 
been  asked  to  settle  a  wage  increase 
dispute  between  the  American  Fed- eration of  Radio  Artists  and  the 
management  of  WBZ-WBZA,  Bos- 

ton-Springfield, following  failure 
of  union  and  stations  to  agree 
when,  as  the  contract  provides, 
AFRA  asked  that  it  be  reopened 
for  an  increase  in  wages  for  staff 
talent.  George  W.  Coleman,  head  of 
Boston's  Ford  Hall  Forum,  was 
named  as  the  AFRA  representa- 

tive on  the  three-man  AAA  panel 
to  judge  the  dispute.  Negotiations 
between  AFRA  and  NBC  and  the 
Blue  Network  have  begun  for  a 
renewal  of  contracts  for  network 
sound  effects  men  in  New  York. 
Present  contract,  drawn  when  the 
Blue  was  a  part  of  NBC,  expires 

April  30. 

Tube  Conditioning  Plans 
Available   for  Stations 
DESIGNED  to  lengthen  the  life 
of  transmitting  tubes,  a  new  con- 

ditioning unit  worked  out  by  Bell 
Labs.,  Western  Electric  and  WOR, 
New  York,  has  been  made  available 
as  a  service  to  the  trade  through 
Western  Electric,  which  is  dis- 

tributing without  cost  a  pamphlet 
titled  How  to  Recondition  Vacuum 
Tubes  by  Charles  W.  Singer,  WOR 
transmitter  chief. 

Station  engineers  themselves  can 
build  the  unit,  WE  states,  for  less 
than  $100  complete,  and  stations 
can  get  their  investment  back  in 
tube  savings  in  less  than  six 
months.  Not  only  does  the  unit 
make  possible  the  lengthening  of 
tube  life,  but  spares  may  be  saved 
from  "shelf  age"  no  matter  how 
long  they  are  stored.  WOR  found 
that  after  5,000  hours  a  342A  tube 
showed  a  tendency  to  become 
gaseous,  yet  was  reconditioned  for 
4,000  more  hours  of  service. 

AMERICAN  Communications  Assn., 
CIO  technicians  union,  will  hold  its 
sixth  national  convention  at  the  Hotel 
Ansley,  Atlanta,  the  week  of  April  13. 
Speakers  include  James  Lawrence 
Fly,  chairman  of  the  FCC  and  DCB. 

BLACKOUT  ORDERS 

FOR  TRANSMITTERS 
ACTING  on  written  orders  from 
the  FCC,  DCB  and  the  Civil  Aero- 

nautics Authority,  tower  lights  and 
marker  beacons  on  transmission 
towers  in  the  Washington  area 
were  allowed  to  remain  illuminated 
during  the  test  blackout  last  Fri- 
day. 

All  stations  throughout  the  coun- 
try have  received  confidential  in- 

formation on  blackout  procedure 
with  final  authority  regarding  ex- 

emptions to  general  rules  resting 
with  Interceptor  Commands  and 
local  civilian  defense  officials. 

Tower  lights  and  marker  bea- cons are  allowed  to  be  illuminated 
because  of  the  hazard  to  friendly 
aircraft  if  darkened.  This  will  ap- 

ply, however,  in  only  test  black- outs. In  the  event  of  an  actual  raid 
the  local  Interceptor  Command  will 
issue  orders  for  complete  blackout. 

In  Washington's  test  blackout, 
Friday,  all  building  lights,  identi- 

fication signs  and  ground  lights  of 
all  stations  with  the  exception  of 
marker  beacons  and  tower  lights 
were  extinguished. 

Transfer  of  Employes 

Causes    FCC  Difficulty 
DISCUSSING  the  possible  trans-  | 
fer  of  certain  FCC  employes  to 
other  agencies  of  the  Government 
which  have  been  classified  as 
strictly  wartime  operations,  FCC 
Chairman  James  Lawrence  Fly  at 
his  press  conference  last  Monday 
said  the  FCC's  problems  in  this 
respect  would  be  greater  than  most 
other  agencies  affected  by  Presi- 

dent Roosevelt's  recent  Executive transfer  order. 
Mr.   Fly  pointed  out  that  the  , 

various  departments  of  the  FCC 
are  so  closely  interrelated  that  any  ; 
transfer  of  employes  may  seriously 
affect  the  FCC's  workings.  It  was 
indicated,  however,  that  shifts  will 
be  cleared  as  soon  as  possible.  The 
transfer  will  affect  FCC  employes 
whose  activities  are  of  a  routine 
regulatory  nature,  bringing  them 
under   Class   5,   the   classification  i 
farthest    removed    from  wartime 

functions    under    the    President's  [ order  [Broadcasting,  March  9]. 

Cosman  at  Navy  Dept. 

JAMES  V.  COSMAN,  president  of  ' WPAT,  Paterson,  N.  J.,  and  radio 
sales   manager   of   Federal  Tele- 

graph Co.,  on  March  9  reported  to the  Bureau  of  Ships,  Navy  Dept., 

Washington,  as  a  temporary  con-  '■i 
tract  engineer,  pending  action  on  |  '» 
his  application  for  a  commission,  i  " He  is  on  leave  of  absence  for  the  i  ft 
duration  from  Federal  Telegraph,  ti; 

Lorillard  Officers  (j 

HERBERT   A.   KENT,   formerly  '  «{ 
vice-president  in  charge  of  sales  of  I  k 
P.  Lorillard  Co.,  New  York,  maker  j  It, 
of  Old  Gold  cigarettes,  has  been 
elected    president.    Other    newly-  i elected    officers    are:    George    H.  1] 
Hummel,  chairman  of  the  board;  J.  iL^, 
Strother   Freeman,   vice-president  H' 
in  charge  of  manufacturing.  H" 

KMOX,  St.  Louis,  and  KYW,  Phila- 
delphia,  have  recently  signed  new  con-  K 
tracts  with  the  American  Federation  K' of  Musicians  locals  in  those  cities.  In  mP 
St.  Louis,  the  local  union  is  also  ne- 
gotiating  with  KSD  and  KXOK,  ac-  llaj 
cording  to  AFM  national  headquar- ters  in  New  York.  Hj.i 

More  than  20  years  of  service  records 
prove  that  the  Lapp  curved-side 
compression  cone  of  electrical  por- 

celain meets  every  operating  require- 
ment. It  affords  double  the  strength 

of  an  ordinary  straight-side  cone, 
assuring  the  maximum  in  security  and  permanence.  Finally, 
each  insulator,  before  shipment,  is  tested  by  loading  to  50% 
more  than  maximum  design  load.  Most  radio  engineers  know 
they've  covered  the  insulator  question  adequately  when  they 
say  to  their  tower  manufacturer,  "Use  Lapp  Insulators." Lapp  Insulator  Co.,  Inc.,  LeRoy,  N.  Y. 

FOR  SECURITY  IN 

ANTENNA  STRUCTURE  INSULATORS 
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Store  to  Sponsor 

Entire  News  Slate 

Chain  Unit  in  Springfield 
Buys  All  WCBS  Newscasts 

EFFECTIVENESS  of  radio  as  a 
major  medium  for  department 
stores  was  recognized  this  month 
by  the  W.  H.  Roland  Store,  Spring- 

field, 111.,  when  it  signed  a  contract 
to  sponsor  the  entire  schedule  of 
newscasts  on  WCBS  for  a  year. 
The  store  is  a  branch  of  the  Lane 
Bryant  Stores,  New  York,  one  of 
the  country's  largest  chains  selling 
women's  and  children's  apparel. 

Commenting  on  the  entrance  into 
radio,  L.  A.  Wollan,  manager  of 
the  store,  said,  "In  sponsoring  all 
the  news  programs  on  WCBS, 
Roland's  believes  that  they  are 
adopting,  in  radio,  a  medium  best 
suited  to  create  and  build  goodwill 
for  this  stores." 

Must  Be  Consistent 

"We  recognize  first  of  all  that  ra- 
dio advertising,  to  be  productive, 

must  be  consistent.  Therefore,  we 
have  signed  a  contract  for  52 
weeks.  The  most  significant  thing 
about  our  entrance  into  the  field 

of  radio  for  advertising  women's 
and  children's  apparel  and  acces- 

sories is  our  approach  to  it  from 
the  angle  that  it  cannot  prove  it- 

self good  or  bad  in  less  than  one 
year  of  consistent  use.  Its  value  to 
us  of  course  will  depend  upon  how 
adept  we  are  in  putting  our  mes- 

sage across  in  the  commercial  tie- 
ins  with  these  newscasts.  We  shall 
watch  with  considerable  interest  the 
results  achieved  in  the  coming 
year,  both  directly  and  indirectly 
from  our  radio  advertising." 

Entrance  of  Roland's  into  large- 
scale  radio  follows  by  a  week  the 
announcement  by  Mandel  Bros., 

one  of  Chicago's  leading  depart- 
ment stores,  that  it  would  sponsor 

on  WIND,  Gary,  on  a  52-week 
basis  24  five-minute  newscasts 
daily,  at  every  hour  around  the 
clock.  Schwimmer  &  Scott,  Chi- 

cago, placed  the  business;  the  for- 
mer was  placed  direct. 

Mexican  Station  Changes 
TWO  new  stations  in  Celaya, 
Guanajuato,  Mexico,  are  scheduled 
to  begin  operation  shortly,  both 
100  watters,  one  on  1600  kc.  and 
the  other  on  1190  kc.  Other  recent 
changes  in  the  Mexican  log  are  the 
shifting  of  XEGT  from  Cuidad 
Guzman  to  Guadalajara,  probably 
effective  April  18,  and  the  chang- 

ing in  frequency  of  XERW,  Leon, 
Guanajuato,  from  1600  kc.  to  1390 
kc.  with  100  watts. 

Bakery  to  Expand 
INTERSTATE  BAKERIES  Corp., 
Kansas  City,  will  expand  rather 
than  curtail  its  1942  advertising, 
according  to  Roy  L.  Nafziger. 
president.  Firm  has  set  the  largest 
advertising  budget  in  its  history 
with  a  major  portion  being  spent 

;  in  Southern  California.  Growth  of 
that  area's  population  and  purchas- 

j  ing  power  warrants  this  move,  Mr. 
'  Nafziger  explained. 

It  Happened 

TEN  YEARS  AGO  THIS  MONTH 

From  the  1932  files  of  Broadcasting 

WILLIAM  S.  PALEY  and  his  man- 
agement group  have  reacquired  com- 

plete ownership  of  CBS  stock  througli 
purchase  of  the  50%  stockholdings  of 
Paramount-Publix  Corp.  at  a  price 
reported  to  be  between  $6,000,000  and 
$8,000,000. • 

DUKE  M.  PATRICK,  assistant  gen- 
eral counsel  of  the  Federal  Radio  Com- 

mission, has  been  promoted  to  general 
counsel,  succeeding  Col.  Thad  H. 
Brown,  named  on  March  28  as  com- missioner for  the  Second  Zone. 

• 
LOREN  L.  WATSON,  formerly  with 
the  artist  and  repertoire  department 
of  RCA-Victor  at  Camden,  is  now 
general  manager  of  WGST,  Atlanta, 
succeeding  David  Briukmuller,  re- 
signed. • 
HOMER  OWEN  GRIFFITH,  who 
formerly  operated  a  radio  advertising 
agency  in  Los  Angeles,  has  opened  a 
similar  office  in  Chicago  and  is  also 
appearing  on  WBBM  daily. • 
EDWARD  J.  WOOD  Jr.,  recently  on 
the  advertising  staii  of  True  Story 
magazine,  has  been  added  to  the  com- mercial staff  of  WGN,  Chicago. 

PAUL  DUMONT*  former  NBC  an- nouncer, has  joined  Erwin,  Wasey  & 
Co.,  New  York,  in  charge  of  radio 
production  under  Charles  Gannon, 
formerly  with  WOR,  Newark,  and 
WRC,  Washington. 

A.  B.  CHAMBERLAIN,  chief  engi- 
neer of  CBS,  and  G.  Stanley  McAllis- 

ter, head  of  the  network's  construction engineering  department,  spent  a  week 
at  Charlotte  making  arrangements  for 
the  construction  of  the  new  25  kw. 
transmitter  of  WBT. 

ARTHUR    C.    THOMAS,  formerly 
l)ublicity  director  of  the  Omaha  Cham- 

ber of  Commerce,  has  been  appointed 
manager  of  W.IAG,  Norfolk,  Neb. 

• 
NORjNIAN  baker,  deposed  operator 
of  the  former  KTNT,  Muscatine,  la., 
is  reported  to  be  building  a  new 
100,000-watt  station  on  615  kc.  on  the Mexican  border. 

• 
TO  EXPRESS  their  appreciation  for 
the  radio  service  KFYR,  Bismarck,  is 
giving  listeners  in  Manitoba  and  Sas- 

katchewan, 21  business  men  of  Winni- 
peg paid  the  station  a  goodwill  visit 

March  14,  and  the  Bismarck  Capital 
editorially  characterized  the  visit  as  a 
high  compliment  to  Manager  P.  J. 
Meyer. 

AUDIENCE  OF 

WFBL 

SYRACUSE,  NEW  YORK 
FREE  &  PETERS,  NAHONAl  REPRESENTATIVES 

THE  SAME  freedom  of  speech  per- 
mitted the  press  should  be  extended  to 

broadcasters,  Louis  G.  Caldwell  and 
Arthur  W.  Scharfeld,  counsel  for  the 
Trinity  Methodist  Church  South,  for- merly operator  of  KGEF,  Los  Angeles, 
contend  in  an  appeal  filed  in  the  Court 
of  Apijeals  of  the  District  of  Colum- bia from  the  decision  of  the  Federal 
Radio  Commission  denying  an  applica- tion for  renewal  of  license.  Utterances 
over  the  station  by  the  Rev.  Robert 
P.  Schuler,  caused  the  station's  dele- tion. 

• 
THE  FUTURE  of  most  regional 
broadcasting  stations  may  hinge  upon 
the  success  of  the  new  directional  an- 

tenna just  installed  by  WFLA-WSUN, 
Clearwater,  Fla.,  in  an  effort  to  com- 

ply with  the  court  mandate  instruct- 
ing it  to  reduce  its  signal  in  the  direc- tion of  Milwaukee,  where  WTMJ  also 

operates  on  620  kc.  The  new  antenna, 
first  to  be  installed  in  this  country, 
was  designed  by  Raymond  Wilmotte. 

• 
HEARINGS  on  the  resolution  of  Sen- 

ator Dill  (D-Wash.)  to  equip  the  Sen- ate Chamber  for  broadcasting,  were 
held  before  the  Senate  Rules  Commit- 

tee March  22,  with  Frank  M.  Russell 
for  NBC  and  Harry  C.  Butcher  for 
CBS  testifying  that  the  plan  was  tech- nically feasible  and  that  the  job  could 
be  done  for  about  .$30,000. 

• 
BING  CROSBY  on  March  1  began 
a  new  series  of  sustaining  programs 
three  nights  weekly  over  CBS. 

FLORENZ  ZIEGFELD,  the  Broad- 
way producer,  has  turned  his  talents to  radio  and  on  April  3  will  start  a 

series  of  programs  to  be  known  as  the 
Ziegfeld  Follies  of  the  Air  over  70 
CBS  stations  under  sponsorship  of  the 
Chrysler  Corp.,  Detroit. • 
LEHN  &  FINK,  New  York,  after 
testing  advertising  with  a  compara- 

tively small  budget  last  year,  an- nounces that  it  will  devote  practically 
all  of  its  1932  advertising  budget  for 
Pebeco  tooth  paste  to  radio. 

• 
ELY  CULBERTSON,  noted  authority 
on  bridge,  is  starting  a  thrice-weekly 
program  on  the  NBC  Red  Network 
under  sponsorship  of  Wm.  Wrigley 
Jr.  Co.,  Chicago. 

KGW  Increases  Time 

OPERATING  time  of  KGW,  Port- 
land, has  been  increased  to  22 

hours  daily,  going  off  the  air  be- 
tween 2  and  4  a.m.,  it  was  an- 

nounced last  week  by  Arden  X. 
Pangborn,  KGW  managing  direc- 

tor. Allen  Sheppard  and  Herb  John- 
ston take  over  the  midnight-6  a.m. 

shift  with  music  and  news  filling 
the  time.  Included  in  the  new  setup 
is  the  early  morning  rebroadcast 
by  transcription  of  History  in  the 
Making,  30-minute  roundup  of  war 
news  and  comment  which  has  been 
on  KGW-KEX  several  months. 

Dreier  Series  on  NBC 
ALEX  DREIER  former  NBC  cor- 

respondent in  Berlin,  now  in  this 
country,  will  soon  be  heard  on  NBC  in 
a  series  of  news  analyses  based  on  his 
own  experiences  as  well  as  news  he 
receives  from  Germany  and  other 
European  countries. 

In  CANADA  -  It's  the  'All-Canada'  Stations 

COfiPM  yOURSffARSOf  CAmOA'S 

wesreRN  mRms  mm  thb  AUrCANADA'srAWNs 
In  the  West,  'All-Canada'  stations  talk  to  the  money  markets  —  the 
ones  you  want  to  reach.  Tell  them,  sell  them,  through  'All-Canada' 
radio  stations— the  listener  preferred  stations  in  each  locality. 

Ask  your  advertising  agency  or  All-Canada  representative 

THE  ALL-CANADA  'WESTERN  GROUP' 
British  Columbia Edmonton 

CJCA Victoria CJVI Grande  Prairie 
CFGP 

Trail     _  _ CJAT 
Lethbridge 

CJOC Kelowna CKOV Saskatchewan Vancouver CKWX Kamloops CFJC 
Moose  Jaw CHAB 

Alberta Prince  Albert CKBI 
Calgary  CFAC 

Regina 
.  CKCK 

Manitoba Winnipeg 

-CJRC 

^ALL-CftNADA 

Exclusive  Representatives 

U.S.A.-WEED  and  COMPANY 

CANADA-All-Canada  Radio  Facilities  Limited 
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'Escape'  Programs 
On  Station  Bring 

Relief  From  War 

Light  Shows  Are  Substituted 
For  Censored  Programs 

By  WALTER  HAASE 
Program  Manager  WDRC,  Hartford 
THE  current  gloomy  war  picture 
is  causing  a  definite  change-over 
in  the  program  approach  at  WDRC, 
and  our  shift  to  the  brighter  and 
lighter  features  has  already  pro- 

duced amazing  results. 
As  interested  as  the  public  is  in 

news  of  today,  whether  good  or 
bad,  it  wants  programs,  too,  of  an 
"escape"  nature.  It  wants  to  for- 

get the  bad  news  for  a  while  and 
hear  something  which  has  nothing 
to  do  with  the  war. 

So,  proceeding  on  this  theory,  we 
have  undertaken  a  quiet  change- 

over in  programming  methods,  and 
the  mail  response  has  been  ever- 
increasing  and  gratifying. 

Topics  of  the  Day 

Here's  what  we've  done: 
1.  A  brand-new  program  idea 

has  been  developed  designed  to  re- 
place the  censored  Main  Street, 

Hartford  man-on-the-street  inter- 
view program.  We're  calling  this 

new  feature,  Man-Behind-the-Mike. 
Four  staff  members,  usually  an- 

nouncers, group  around  a  micro- 
phone for  a  10-minute  period,  three 

times  a  week,  and  discuss  extem- 
poraneously such  topics  as  "Should 

women  wear  slacks  in  public?"  or 
"Should  we  live  for  today  only?" 
or  other  issues  of  general  appeal. 
It's  light  and  informal,  and  frankly 
experimental,  but  letters  have  been 
pouring  in  after  6ach  program  and, 
very  soon,  we're  going  to  schedule 
this  feature  regularly. 

2.  We  have  developed  a  new 
program  called  The  Inside  Page, 
written  and  given  by  Chief  An- 

nouncer Ray  Barrett,  for  a  10- 
minute  period  each  weekday  and 
sponsored  during  four  of  the  five 
periods.  This  feature,  based  on 
oddities  in  the  news,  stories  with 
twists,  keeps  away  from  war  topics, 
and  definitely  has  built  up  a  mid- 

day audience. 
3.  We  have  taken  a  highly-valu- 

able period  in  the  early  evening 

PARTIES  FOR  DEFENSE  WORKERS 

Admission  by  Cigarettes  Helps  Soldiers  and  Provides 
 Fun  for  Defense  Workers  

By  RALPH  SUMNER  SILVER  Jr. 
WPAT,  Paterson,  N.  J. 

RADIO'S  wartime  role  will  long  be 
remembered  for  its  invaluable  serv- 

ices, the  recounting  of  which  could 
fill  volumes,  but  the  most  important 
of  which  are  the  maintenance  and 
perpetuation  of  civilian  and  mili- 

tary morale. 
An  inspiring  example  of  the  new 

programs  born  each  day  in  which 
this  spirit  has  been  engendered  is 
the  unique  defense  industry  work- 

ers' parties  sponsored  each  Sunday 
afternoon  by  WPAT,  Paterson, 
N.  J.  Paterson  is  ranked  as  one  of 

the  country's  busiest  defense  areas. 
Workers'  Morale 

Bumping  into  scores  of  these 
transplanted  defense  workers  wan- 

dering through  the  streets  of  Pater- 
son looking,  for  amusement,  Steve 

Ellis,   WPAT   special   events  an- 

schedule,  from  6:20  to  6:30  p.m. 
(EWT)  on  Tuesdays  and  Thurs- 

days, and  given  it  to  a  new  pro- 
gram. Heard  &  Overheard,  with 

Jack  Zaiman,  newspaperman,  as 
commentator.  The  program  dis- 

cusses anything  from  Saroyan  to 
politics,  book  reviews  to  gentle  kid- 

ding of  everything  in  general. 
Openings  and  closings  are  full  of 
joshing  for  the  commentator,  and 
the  light  approach  is  emphasized. 

4.  Wherever  possible,  we  are 
using  musical  features.  The  routine 
items  have  been  eliminated  from 
the  schedule.  People  want  to  be 
entertained  now  as  never  before, 
and  radio  must  do  the  job. 

Announcers  have  been  urged  to 
be  as  informal  as  possible  in  their 
station  break  announcements,  and 
on  their  recorded  feature  programs 
at  all  times.  The  emphasis  is  now 
entirely  away  from  the  routine, 
and  on  a  new  enlivened  atmosphere. 

We  feel  we're  on  the  right  track 
because  the  new  policy  is  produc- 

ing dividends,  besides  making  for 
a  great  deal  more  pep  and  en- 

thusiasm among  the  staff. 

5000 
WATTS 

920  Kc 

nouncer,  reasoned  that  the  morale 
of  these  men  was  vitally  important 
to  Uncle  Sam  and  someone  ought 
to  give  this  problem  a  little  thought. 
Which  is  exactly  what  Ellis  him- 

self did. 

First  a  number  of  the  country's 
foremost  band  leaders  were  con- 

tacted and  asked  to  donate  their 
services  gratis  for  parties  to  be 
given  for  defense  workers  in  Pater- 

son. From  the  start  the  orchestras, 
with  the  sanction  of  the  American 
Federation  of  Musicians,  the  USO 
and  help  of  countless  entertainers 
eagerly  plunged  into  the  spirit  of 
the  move.  Ellis  with  the  consent  of 
Army  officials,  obtained  the  huge 
113th  Infantry  Armory  in  Pater- 

son for  the  mammoth  series. 
All  was  in  readiness,  but  Ellis 

had  more  ideas.  Why  not  simul- 
taneously do  something  for  the 

men  in  the  service  as  well  as  de- 
fense workers?  The  answer  was 

simple — as  admission  price  to  the 
parties  each  worker  was  to  donate 
one  package  of  cigarettes.  The 
smokes  were  then  turned  over  to 
the  Army  for  distribution  to  the 
soldiers.  Plans  are  to  charge  razor 
blades,  soap  and  other  soldier  ne- 

cessities at  future  parties. 

Record  Attendances 
The  idea  was  a  success.  Defense 

workers,  showing  proper  worker 
identifications,  flocked  to  the  in- 

augural celebration  Sunday  after- 
noon Jan.  25,  bringing  not  only  one 

package  of  cigarettes  but  in  many 
cases,  cartons.  Entertainment  was 

furnished  by  Ina  Ray  Button's  Or- chestra, the  Four  King  Sisters, 
Lou  Costello,  Tony  Galento  and  a 
number  of  other  celebrities. 

Since  then  attendance  to  the 

regular  Sunday  feature  has  ex- 
ceeded 8,000  each  week.  Such  pop- 

ular entertainers  as  Benay  Venuta, 
Wee  Bonnie  Baker,  Blackstone  the 
Magician,  Willie  Howard  and  or- 

chestras of  Vincent  Lopez,  Shep 
Fields,  Vaughn  Monroe  and  Dolly 
Dawn  have  been  featured  already 
with  plans  set  for  scores  of  others. 

The  parties  are  from  2  to  5  p.m. 
with  WPAT  broadcasting  its  pick- 

up from  the  Armory  between  3  and 
4.  The  station  reports  sensational 
audience  reaction  to  the  parties. 
Pleased  with  the  success  of  its 
undertaking,  WPAT  feels  that  the 
idea  could  be  employed  in  many 
other  defense  areas.  George  Felt,  of 
Wright  Aeronautical  Corp.,  recent- 

ly cited  the  importance  of  the 

WPAT  parties,  stating,  "We're  all 
working  mighty  hard  to  win  this 
war  right  now,  and  it's  a  pretty 
important  matter  to  see  that  our 
workers  are  provided  with  the 

right  sort  of  recreation." 

MEMBER    SON  :  KARK  -  KTBS  -  KWKH  -  WJDX  -  WMC 
NATIONAL  REPRESENTATIVE     -  -  EDWARD  RETRY  &  CO. 

SPARE  PARTS  of  an  old  WBNX, 
Brooklyn,  transmitter  have  been  do- 

nated to  defense  training  schools. 
WBNX  installed  a  new  transmitter last  May. 

SMOKES  FOR  YANKS  as  Marilyn 
Duke  sits  in  the  middle  of  several 
thousand  packages  of  cigarettes  at 
one  of  the  defense  parties  of 
WPAT,  Paterson,  N.  J.  Each  Sun- 

day afternoon  WPAT  holds  parties 
for  defense  workers,  charging  as 
admission  only  one  pack  of  the 
smokes  which  in  turn  are  turned 
over  to  the  soldiers.  Behind  Miss 
Duke  are  Mary  Szorda  and  Jean 
Koppenol,  Wright  Aeronautical 
Corp. 

Labor  Shortwave  Series 

Sent  to  United  Nations 
TO  FORGE  a  closer  link  between 
the  workers  of  America  and  labor 
in  the  countries  of  the  United  Na- 

tions, Sidney  Hillman,  labor  direc- 
tor of  the  War  Production  Board, 

inaugurated  March  11  a  series  of 
shortwave  labor  broadcasts  to 
Great  Britain  and  Australia, 
which  will  be  continued  Wednes- 

days at  4:15  p.m.  (EWT). 
He  spoke  over  WRUL,  Boston, 

and  was  followed  on  the  first  pro- 
gram by  three  shipyard  workers of  the  Federal  Shipbuilding  Co., 

Kearney,  N.  J.  The  programs  are 
a  continuation  of  the  Friendship 
Bridge  series  started  by  WRUL 
and  WMCA,  New  York,  more  than 
a  year  ago,  built  around  the  plan  of 
having  child  evacuees  talk  to  their 
parents  in  Britain.  The  labor  pro- 

grams will  continue  under  the  same 
name  but  will  bring  to  the  micro- 

phone working  men  and  women 
from  essential  American  war  pro- 

duction plants  who  will  speak  to 
workers  overseas.  The  programs 
originate  at  WMCA  and  will  also 
be  carried  on  other  stations  in  this 
country.  Dwight  Cook,  production 
consultant  to  World  Wide  Broad- 

casting Foundation,  produces  and directs  the  series. 

DUE  TO  the  paper  shortage  and  the  \ 
necessity    for   curtailing   distribution  i 
of  releases,  the  FCC  has  deleted  from  j 
Section  1.196    (b)    of  its  rules  and 
regulations    the    provision  covering 
notice   of   filing   of   all  applications 
under  Part  1  of  Title  III  of  the  Act 
that  "such  lists  shall  be  mailed  to  all 
persons  who,  in  writing,  request  this 
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Dramatic  Commentator 

Disappearing  Rapidly, 
Combs  Tells  N.  Y.  Club 

THE  "elaborate  hippodroming"  of radio  commentators  in  former  days 
has  pretty  much  disappeared  dur- 

ing the  last  few  months,  George  H. 
Combs,  commentator  of  WHN,  New 
York,  told  the  Radio  Executives 
Club  at  its  meeting  last  Wednes- 

day. "The  news  itself  is  too  dra- 
matic to  need  any  artificial  drama- 

tizing," he  stated,  adding  that  most commentators  today  are  devoting 
themselves  to  arousing  the  Ameri- 

can public  to  the  realities  of  all- 
out  warfare  and  to  rallying  their 
listeners  to  do  their  part  in  the 
war  effort. 

Mr.  Combs'  brief  speech  was  the 
one  serious  note  in  the  WHN  Day 
program,  which  included  talks  by 
Herbert  L.  Pettey,  station  direc- 

tor; Bert  Lebhar,  sales  manager; 
Clem  McCarthy,  racing  expert; 
Dick  Fishell,  sports  director;  Adri- 
enne  Ames,  movie  critic. 
John  Hymes,  Lord  &  Thomas, 

president  of  the  club,  announced 
that  more  than  40  members  have 
already  donated  blood  to  the  Red 
Cross  blood  bank.  This  week's  meet- 

ing will  be  Awards  Day,  when  the 
club  presents  a  plaque  to  the  out- 

standing program  of  the  year. 
Out-of-town  visitors  at  the  lunch- 

eon included:  Clarence  Cosby, 
KXOK;  William  B.  Dolph,  WOL; 
Frank  Kelly,  WBEN;  K.  K.  Hacka- 
thorn,  WHK-WCLE;  Mike  Lay- 

man, WSAZ;  J.  T.  Van  Sweringen, 
Harold  Cassill,  WGNY. 

Federal  Article  on  British  Advertising 

Supported  by  Commerce  Dept,  Bureau 

Camel  Troup  in  Panama 
FIRST  commercially  sponsored  en- 

tertainment for  the  nation's  armed 
forces  serving  foreign  bases  since 
the  outbreak  of  hostilities  is  now 
under  way  with  the  arrival  of  the 
Camel  Caravan's  Grand  Ole  Opry troup  in  the  Panama  Canal  Zone 
March  10.  R.  J.  Reynolds  Tobacco 
Co.,  Winston-Salem,  N.  C.  (Camel 
cigarettes),  sponsor,  was  also  the 
first  to  enter  the  military  enter- 

tainment field  with  shows  exclu- 
sively for  service  men,  when  it 

launched  its  Grand  Ole  Opry  unit 
I  last  August  at  Camp  Forrest,  Tul- 
lahoma,  Tenn.  Three  caravan  units 
are  now  touring  camps,  naval  sta- 

I  tions  and  marine  bases.  A  complete 
tour  of  Caribbean  military  and 

'  naval  bases  is  contemplated  for Unit  I,  the  troup  now  in  Panama. 
The  shows  are  offered  gratis  to 
service  men.  Agency  is  William 
sty  &  Co.,  New  York. 

MORE 

EDITOR,  Broadcasting: 
In  the  very  generous  space  which 

you  gave  in  your  issue  of  March  2 
to  our  editorial  in  Domestic  Com- 

merce entitled,  "Advertising  Puts 
Punch  into  Britain's  War  Effort," 
you  make  the  following  statement 
on  page  50 :  "It  was  learned  upon 
inquiry  by  Broadcasting  at  the 
Department  of  Commerce,  that  its 

conclusions  were  purely  the  'per- 
sonal opinion'  of  its  author." 

I  do  not  know  from  whom  you 
obtained  that  information,  but  the 
giver  was  either  uninformed,  mis- 

understood, or  misquoted. 
The  editorial  in  question,  like  a 

previous  one  on  paid  government 
advertising  in  Canada,  was  ap- 

proved by  the  proper  authority  in 

the  Bureau  of  Foreign  &  Domestic 
Commerce  and  appeared  as  its  of- 

ficial view  on  this  subject. 
It  is  the  statutory  duty  of  the 

Bureau  to  "foster,  promote  and  de- 
velop the  foreign  and  domestic  com- 

merce of  the  United  States".  The 
article  in  question  was  prepared  in 
line  with  our  statutory  functions, 
because  of  our  view  that  a  better 

war  job  can  be  done  if  the  estab- 
lished channels  of  communication 

with  the  American  public  are  used 
on  a  businesslike  basis. 

John  H.  Morse, 
Chief,  Commercial  &  Economic 
Information  Division, 
Department  of  Commerce. 

March  10 

Move  to  Revamp  the  NAB 
{Continued  from  page  10) 

marily  responsible  for  organization 
of  BVC,  in  the  past  has  advocated 
dissolution  of  NAB  and  support  of 
National  Independent  Broadcast- 

ers as  an  industrywide  trade  asso- 
ciation. He  is  interim  president  of 

NIB,  with  L.  B.  Wilson,  WCKY, 
Cincinnati,  the  vice-president,  un- 

der a  reorganization  effected  late 
last  year. 

Economy  Move 

The  plea  for  economies  in  NAB 
operation  first  developed  last  Jan- 

uary when  John  A.  Kennedy,  presi- 
dent of  WCHS  and  the  West  Vir- 
ginia Network,  and  4th  district  di- 

rector, proposed  at  an  NAB  board 
meeting  that  a  survey  be  made  of 
the  budget  and  that  it  be  sharply 
reduced.  As  a  result  of  this,  a 
finance  committee,  headed  by  J. 
Harold  Ryan,  Fort  Industry  Co. 
vice-president  and  assistant  direc- 

tor of  censorship  in  charge  of  ra- 
dio, was  designated. 

Other  members  are  Howard 
Lane,  KFBK,  Sacramento,  and 
Frank  King,  WMBR,  Jacksonville. 
Mr.  Ryan  has  asked  his  committee 
to  be  in  Washington  Tuesday  and 
Wednesday  [March  17-18]  to  can- 

vass the  work  of  each  department 
of  the  NAB,  preparatory  to  the 
Thursday  and  Friday  board  meet- ing. 

The  economy  move  was  thorough- 
ly discussed  at  the  executive  ses- 

sion of  the  4th  district  meeting  at 
Roanoke.  C.  T.  Lucy,  general  man- 

ager of  WRVA,  Richmond,  in  ad- 
vance of  the  session  on  Feb.  14, 

had  circulated  the  membership  stat- 
ing that  he  was  finding  it  difficult 

to  convince  himself  "we  are  get- 
ting our  money's  worth  from  the 

NAB". He  disclaimed  any  intention  of 
resigning  or  assuming  the  role  of 
agitator  for  lower  dues  but  said  he 
felt  more  money  was  being  spent 
than  necessary  for  a  trade  associa- 

tion and  that  with  uncertainty 
"staring  us  in  the  face"  it  be- 

hooved stations  to  watch  their  step. 
Formation  of  other  trade  asso- 

ciations in  the  industry  is  succeed- 
ing, he  said,  "because  of  dissatis- 

faction with  our  present  setup". He  added  he  was  sure  that  one  of 
the  dissatisfactions  was  the  amount 
of  money  NAB  is  spending  and 
that  it  is  "high  time  that  our  board 
of  directors  give  due  consideration 
to  a  reduction  of  our  dues  and  a 
consequent  retrenchment  in  some 

lines". 
Responding  two  days  later,  Mr. 

Kennedy  said  that  one  cannot 
travel  around  with  broadcasters  in 

these  times  "without  coming  to  a 
real  realization  that  there  are  a 
great  many  general  and  specific 
complaints  about  the  NAB  and  the 
conduct  of  its  business  as  a  trade 
association  designed  to  represent 

all  of  the  broadcasting  industry". 
He  added  there  was  no  question  in 
his  mind  that  the  NAB  budget 
"can,  shall  and  eventually  will 
have  to  be  cut  drastically".  There 
are  many  functions  for  which  the 
NAB  is  spending  large  sums  of 
money  that  can  be  done  without 
during  the  war  effort,  he  said,  add- 

ing that  he  saw  no  reason  why  a 
"very  drastic  cut  in  the  expendi- 

tures of  the  NAB  should  not  be 

made". 
Paying  for  War  Feature 

MUNITIONS  &  Supply  Department 
of  the  Canadian  Government,  to  ac- 

quaint Canadians  better  with  the  war 
work  being  carried  on  in  factories 
throughout  Canada,  on  March  13 
launched  V oices  of  Victory  on  a  net- work of  52  Canadian  stations  as  a 
paid  broadcast.  The  program  features 
weekly  visits  to  important  war  pro- 

ducing plants,  with  the  first  to  a  Bren 
gun  plant.  Program  follows  a  Govern- ment financing  campaign  and  is  heard 
Fridays  10-10 :30  p.m.  Account  was 
placed  by  Oockfield  Brown  &  Co., 
Montreal. 

ANDREW  BELL,  legal  adviser  on 
the  Toronto  station  relations  staff  of 
Canadian  Broadcasting  Corp.,  has  been 
loaned  to  the  Censorship  Branch  of 
the  Canadian  Government  as  assistant 
broadcast  censor  under  Col.  B.  P. 
Landry,  CBC  secretary  and  Canadian 
radio  censor.  He  headquarters  at  Ot- tawa. 

WHO 

(ALONE!) 

IOWA  plus/ 

DES  MOINES-50,000  WATTS, 

CLEAR  CHANNEL  s 

FOR  COVERAGE 

FOR  QUALITY 
FOR  RESULTS 

USE  POWERFUL  .  .  . 

WLAW 

LAWRENCE,  MASS. 

5000Watts«680  Kc. 

C*  B«  S* 
National  Representatives 

THE  KATZ  AGENCY,  Inc. 
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CLARK 

synonym  for 

QUALITY 

TRANSCRIPTION
 

PROCESSING 

^Think  of  quality  transcrip- 
tion processing  and  you 

think  of  CLARK.  That's  na- 

tural as  ABC.  Since  radio's 
pioneer  days  CLARK  has 

been  the  symbol  for  pride  of 

workmanship  and  depend- 

ability of  performance.  All 
over  America  electrical 

transcriptions  bear  the 

stamp  of  CLARK  experi- 

ence. Today  nearly  every 

sizable  transcription  pro- 
ducer is  a  CLARK  client. 

How  about  you? 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2-0880 

221 N.  bSalle  St.  Central  5275 

Taylor  Takes  Post 
{Continued  from  page  9) 

Broadcasters  Assn.  when  it  was 
formed  in  1937  as  a  segment  of  the 
NAB.  The  following  year  he  was 
elected  to  the  NAB  board  and  has 
been  a  member  of  the  board  or  of 
its  executive  committee  since. 

By  virtue  of  the  newspaper  affili- 
ation of  the  Taylor-Howe-Snowden 

stations,  Mr.  Taylor  has  been  in 
the  forefront  of  the  newspaper 
divorcement  proceedings  before  the 
FCC.  The  fact  that  the  Commission 
has  adopted  rules,  not  yet  effective, 
condemning  group  ownership  of 
stations,  also  has  placed  Mr.  Taylor 
in  the  camp  opposing  this  regula- 

tory reform. 
A  native  Texan,  Mr.  Taylor  was 

born  in  the  tiny  village  of  Bangs, 
on  Aug.  10,  1906.  He  entered  news- 

paper work  at  17  as  a  linotype 
operator,  shifting  from  the  com- 

posing room  to  the  business  office 
two  years  later.  When  the  Amarillo 
Globe  &  News  in  1934  decided  to 
enter  the  radio  field,  he  was  as- 

signed the  task  of  operating  the 
new  KGNC  in  Amarillo,  a  consoli- 

dation of  the  former  half-time  sta- 
tions WDAG  and  KGRS.  The 

group  subsequently  expanded,  ac- 
quiring the  other  three  stations, 

all  placed  under  Mr.  Taylor's  direc- tion. He  is  a  stockholder  in  both 
the  newspapers  and  stations. 

Mr.  Taylor  has  taken  up  tempo- 
rary residence  at  the  Wardman 

Park  Hotel  in  Washington. 

Dabadie  WJBO  Manager 

ROY  DABADIE,  commercial  man- 
ager of  WJBO,  Baton  Rouge,  has 

been  named  acting  manager  of  that 
station  and  also  of  its  FM  adjunct, 
W45BR,  following  the  departure  of 
H.  Vernon  Anderson  March  1  for 
duty  in  the  Navy.  Mr.  Anderson, 
who  was  given  a  leave  of  absence, 
was  called  up  as  a  lieutenant  junior 
grade  and  ordered  to  report  for 
duty  at  Crufts  Laboratory,  Har- 

vard, where  he  will  do  technical 
research.  Mrs.  Anderson,  who  has 
been  secretary  of  WJBO,  takes 
charge  of  the  WJBO  business  of- fice. 

THE  NEW  CHEX,  Peterborough, 
Ont.,  went  on  the  air  March  16. 

IOWA 

Consistent 
three-state  reception  for 
NBC  Red  and  Blue  Net- 
v/ork  shows  that  722,841 
listeners  would  not  other- 

wise be  able  to  hear. 

WKBH 

LaCrosse 
WISCONSIN REP.  by: 

HOWARD  H.WIISOM  10. 

TENTH  ANNIVERSARY  of  Clinton  Buehlman  as  m.  c.  of  the  WGR 
Musical  Clock  was  celebrated  by  the  staff  of  the  Buffalo  station,  who 
clustered  about  for  the  usual  cake-cutting  ceremonies  and  congratula- 

tions. Mr.  Buehlman  wields  the  knife  surrounded  by  (1  to  r)  :  John  A. 
Bacon,  sales  director;  I.  R.  Lounsberry,  executive  vice-president;  Flor- 

ence M.  Scutt,  secretary;  Herbert  C.  Rice,  program  director. 

AMP  to  Test  Fee 

On  Transcriptions 

Kaye    Retained    to  Institute 
Action  Against  Publishers 
CONVINCED  that  mechanical  re- 

cording fees  assessed  by  most  music 
publishers  are  illegal.  Associated 
Music  Publishers  Inc.,  transcription 

producers,  last  week  announced  re- 
tention of  Sydney  M.  Kaye,  New 

York  attorney  •  and  executive  vice- 
president  of  Broadcast  Music  Inc., 
to  handle  a  test  case  involving  the 
whole  matter  of  mechanical  record- 

ing fees. 
AMP,  it  was  learned,  believes 

that  electrical  transcriptions, 
within  the  meaning  of  Section  1-E 
of  the  Copyright  Act,  are  "parts  of 
instruments"  serving  to  reproduce 
mechanically  musical  works  and 
therefore  are  subject  only  to  a 
royalty  payment  of  2  cents  per 
mechanical  selection. 

This  fee  has  been  paid  for  phono- 
graph records  but  in  the  manufac- 

ture of  transcriptions  for  broad- 
cast use,  fees  ranging  up  to  $10  per 

selection  per  year  have  been  as- 
sessed for  library  recordings,  while 

for  sponsored  transcriptions  the 
additional  fee  is  25  cents  to  50  cents 
per  selection  per  performance. 

Million  a  Year 

While  no  precise  figures  are 
available,  it  is  estimated  that  the 
transcription  industry  is  paying  to 
music  publishers  well  in  excess  of 
$1,000,000  per  year  in  these  special 
recording  fees.  This  cost,  of  course, 
is  absorbed  by  the  broadcasting  in- dustry. 

To  precipitate  the  litigation,  AMP 
is  expected  to  record  selections 
proffering  payment  only  of  the  2- cent  mechanical  fee  specified  under 
Section  1-E.  It  is  under  contract, 
however,  for  the  payment  of  the  es- 

tablished .scales  and  presumably 
will  continue  to  make  such  pay- 

ments in  certain  instances. 
The  fees  are  assessed  through 

Music  Publishers  Protective  Assn. 
Harry  Fox  is  agent  and  trustee  for 
certain  publisher  -  members  of 
MPPA.  In  most  instances,  the  pub- 

lisher -  members  of  MPPA  are 
identical  with  publisher-members 
of  ASCAP. 

Another  phase  of  the  litigation  is 
expected  to  be  the  question  of 
double  assessment,  since  many  sta- 

tions hold  ASCAP  public  perform- 
ance licenses.  It  has  been  alleged 

that  transcription  companies  have 

paid  the  higher  fees  to  MPPA  mem- 
bers because  of  the  threat  of  re- 

stricting certain  numbers  for  per- 
formance. Such  restrictions  are 

outlawed  under  the  Dept.  of  Justice 
consent  decrees  entered  into  both 

last  year  by  ASCAP  and  BMI. 
On  library  selections,  MPPA, 

publishers  are  paid  $10  per  selec- 
tion per  year.  This  fee  had  been 

$15  per  year  but  was  reduced  sev- eral months  ago.  An  additional  25 
cents  for  a  popular  tune  and  50 
cents  for  a  production  number  is 
assessed  where  the  library  selection 
is  used  in  a  sponsored  program.  On 
tailor-made  transcriptions,  the  25- 
50  cents  assessment  applies. 

While  no  official  word  has  come 
from  other  transcription  producers, 
it  is  understood  that  NBC  The- 

saurus may  start  independent  test 
proceedings  along  similar  lines. 
Both  AMP  and  NBC  heretofore 
have  indicated  that  they  intended 
to  record  works  under  the  2-cent 
statutory  provision  for  the  specific 
purpose  of  raising  the  test  issue. 

KIRO  Revamps  Sales 
IN  a  reorganization  of  the  sales 
division  of  KIRO,  Seattle,  Joe  F 
Hiddleston,  formerly  vice-president of  Pacific  National  Adv.  Agency,, 
that  city,  was  recently  appointed, 
station    sales    manager.    J.  A. 
(Archie)  Morton,  local  sales  man 
ager,  is  now  in  charge  of  national 
sales.   Loren   Stone,   formerly  in 
charge  of  the  latter  division  of 
sales,  has  been  appointed  assistant 
station  manager.  Hiddleston  was 
account  executive  of  KOMO-KJR 
Seattle,  before  his  agency  affilia- tion. 

PALMER  HOYT,  publisher  of  the 
Portland  Oregonian,  operating  KGW- 
KEX,  has  been  elected  national  presi- dent of  Sigma  Delta  Chi,  .iournalistic 
fraternity.  He  is  a  '23  graduate  of 
Oregon  IJ. 
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Fate  of  Newsmen 

In  Java  Uncertain 

Albright    Arrives    Safely  in 
Australian  Port,  However 

WITH  SEIZURE  of  Java  by  Japa- 
nese troops  last  week,  CBS  and 

Mutual  have  received  no  reports 
on  the  safety  of  their  correspond- 

ents, stationed  for  the  most  part  in 
Batavia,  capital  of  the  Dutch  East 
Indies,  although  NBC  has  heard  via 
cable  that  Sidney  Albright,  its  re- 

porter in  that  city,  has  arrived 
safely  in  Australia  "after  a  hectic 
flight  from  Java",  details  of  which 
cannot  be  revealed  because  of  mili- 

tary censorship. 

^  In  his  message  to  A.  A.  Schech- 
ter,  NBC  director  of  news  and  spe- 

cial events,  Albright  reported  that 
"he  was  ready  for  assignment 
wherever  the  fighting  spreads." 

Dunn  Unreported 
No  word  has  been  received  from 

;  William  J.  Dunn,  head  of  the  CBS 
Far  Eastern  staff,  who  is  under- 
stood  to  have  left  Java  prior  to  the 
Japanese  invasion,  but  has  not  re- 

ported his  arrival  in  Australia. 
Also  missing  is  Frank  Cuhel, 

Mutual  correspondent  in  Batavia, 
,who  had  expected  to  leave  the 
.  island  at  the  same  time  as  Bill 
.  Dunn.  Elizabeth  Wayne,  former 
.  MBS  reporter  in  Java,  who  was 
5  supposed  to  have  sailed  for  this 
,  country  when  Mr.  Cuhel  took  over 
il  her  duties,  has  not  been  heard  from 
either. 

None  of  the  networks  has  heard 
from  its  correspondents  in  Manila, 
[Tokio,  or  Shanghai  [Broadcast- 

ing, Feb.  23],  and  John  Paul  Dick- 
json,  MBS  correspondent  in  Berlin 
(I  prior  to  the  shut-down  of  broad- 
i  casts  to  this  country,  is  still  among 
J  the  missing.  His  name  appeared, 
[however,  in  a  list  of  American  for- 
.eign  correspondents,  who  remained 
at  their  posts  in  Berlin,  Paris  and 
Vienna  until  the  outbreak  of  war 
last  December,  and  who  edited  the 
Bad  Nauheim  Pudding,  only  Amer- 

ican  newspaper  now  being  pub- 
lished in  Continental  Europe. 

Copies  of  the  paper  were  enroute 
by  Clipper  last  week  to  President 
Roosevelt  and  the  Library  of  Con- 

gress, according  to  report  by 
United  Press,  whose  Berne  bureau 
discovered  the  issues. 
With  Australia  looming  as  the 

next  battlefront  of  the  war  in  the 
j;  Pacific,  UP  last  week  opened  a 
'J'new  and  enlarged  bureau  in  Mel- 
itjtbourne  to  serve  as  a  center  of  oper- 
ations  for  its  staff  in  the  Far  East, 

^'including  Brydon  Taves,  Harold 
^i'Guard,  Don  Caswell  and  Francis 
';L;McCarthy. 

Turnbull  Joins  Jones 

HENRY  TURNBULL,  formerly  of 
Blackett  -  Sample  -  Hummert,  New 
York,  and  at  one  time  with  Maxon 
Inc.,  New  York,  is  the  first  execu- 
■/ive  to  be  announced  for  the  per- jonnel  of  Duane  Jones  Co.,  New 
fork,  new  advertising  agency. 
Furnbull  has  been  appointed  as- 
jjistant  to  Duane  Jones,  president, 
'M)  head  the  firm's  service  staff. 

JAMMED  BY  JAPS 

Operator  Ruins  CBS  News 
 But  Gives  His  Call  

Six  Clear  Channel  Breakdowns  Involved 

In  19  Applications  Pending  at  the  FCC 

SIX  of  the  country's  Class  I-A 
clear  channels  are  involved  in  ap- 

plications pending  before  the  FCC 
from  19  stations  seeking  a  break- 

down of  these  frequencies. 

Under  the  Commission's  present 
rules  Class  I-A  clear  channels  are 
occupied  at  niorht  by  one  station 
with  power  of  50,000  watts  or  more 
with  its  primary  service  area, 
within  the  limits  of  the  country, 
free  from  obiectional  interference 
from  other  stations  on  the  same 
or  adjacent  frequencies.  Class  I-B 
stations  may  occupy  the  frequency 
if  ample  protection  is  provided  for 
the  signal  of  the  dominant  station. 

Class  I-A  clear  channels  are  dis- 
tinguishable from  those  clear  chan- 

nels occupied  by  Class  I-B  stations 
which  provide  protection  for  one 
another  on  the  same  frequency. 

Eight  Ask  for  640  kc. 

Of  the  19  applications,  eight 
have  asked  for  640  kc,  currently 
occupied  by  KFI,  Los  Angeles  as 
the  dominant  station;  five  for  the 
660  kc.  channel  of  WEAF,  New 
York;  three  for  the  770  kc.  fre- 

quency of  WJZ,  New  York;  one 
each  830,  880  and  1160  kc.  On  770 
kc,  one  of  the  applicants,  KOB, 
Albuquerque,  N.  M.,  currently 
holds  a  special  service  authoriza- 

tion to  operate  on  that  frequency 
with  50,000  watts  daytime  and 
25.000  watts  night. 

Stations  applying  for  assign- 
ments on  Class  I-A  clear  channels 

are: 
640  kc. 

WJHP.  Jacksonville,  Fla.,  50  kw.,  DA, 
unlimited;  WHCU,  Ithaca.  N.  Y..  5  kw..  DA 
night,  unlimited:  WOKO.  Albanv.  N.  Y.. 
n  kw..  DA.  unlimited;  WCKY.  Cincinnati, 
50  kw.,  DA,  unlimited:  WCHS.  Charles- ton. W.  Va.,  50  kw..  DA  nierht,  unlimited; 
WKRC.  Cincinnati,  50  kw.,  DA,  unlimited  : 
WCLE,  Cleveland,  50  kw.,  DA.  unlimited: 
WBIG.  Greensboro,  N.  C,  50  kw..  DA,  un- limited. 

660  kc. 
KGIR,  Butte.  Mont..  50  kw.,  unlimited: 

KOWH.  Omaha,  10  kw.,  DA.  unlimited: 
KOIN.  Portland,  Ore.,  25  kw.,  DA.  unlim- ited: KFAR.  Fairbanks,  Alaska,  50  kw., 
unlimited  ;  KVNU,  Logan,  Utah.  1  kw.. 
unlimited. 

770  kc. 
KMBC.  Kansas  City.  50  kw..  DA,  unlim- ited ;  KXA.  Seattle.  Wash.,  10  kw.,  DA. 

unlimited;  KOB,  Albuquerque,  N.  M.,  50 kw. 
830  kc 

WNYC.  New  York.  1  kw..  specified  hours 
(6  a.m.  to  11  p.m.). 

880  kc 
KDYL,  Salt  Lake  City,  10  kw.,  DA,  un- limited. 

1160  kc 
WJJD,  Chicago,  20  kw.,  DA  night,  un- limited. 

DA — directional  antenna. 

KYW  Music  Pact 

KYW,  Philadelphia,  after  beiiiR  dead- 
locked with  the  local  mu.sicians'  union for  almost  two  months,  has  accepted 

a  new  miusie  contract.  Retroactive  to 
early  January,  KYW  agreed  to  a  $5 
weekl,y  wage  increase  for  the  studio 
musicians,  similar  to  that  secured  by 
the  union  from  WCAU.  According  to 
the  new  contract,  agreed  upon  on 
March  6,  Clarence  Fuhrman  continues 
as  musical  director.  While  negotiations 
were  being  carried  on,  the  union  per- mitted the  musicians  to  remain  at  the 
station,  but  cancelled  most  of  the  shows 
it  had  been  originating  for  NBC. 

AXIS  radio  stations  often  try  to 
"jam"  news  broadcasts  of  other 
foreign  countries  to  the  U.  S.  but 
the  offending  station  is  seldom 
identified,  according  to  a  March  12 
statement  by  CBS.  Recently  a  Jap- 

anese station  interfered  with  the 
news  broadcast  of  John  Raleigh, 
CBS  correspondent  at  Sydney,  on 
the  network's  The  News  of  the World  program. 

The  offending  operator  kept  up 
a  continuous  code  signal:  "CQ  CQ 
CQ,"  and  then  from  time  to  time 
gave  his  station  signature,  JAU-2. 
"CQ"  is  the  normal  wireless  signal 
to  all  listeners  but  its  steady  sound 
belied  its  true  purpose.  The  oper- 

ator's intent  was  obvious.  JAU-2, 
a  Tokio  station,  was  attempting  to 
interfere  with  the  Sydney  broad- 
cast. 

ASCAP  Regional  Men 

Taught  New  Sales  Policy 
TWO-DAY  midwestern  conference 
of  22  ASCAP  district  managers, 
regional  supervisors  and  field  men 
was  held  in  Chicago  March  9-10  at 
the  Hamilton  Hotel.  The  meeting, 
presided  over  by  John  G.  Paine, 
ASCAP  general  manager,  was  one 
of  five  regional  meetings  held  the 
past  two  weeks  in  San  Francisco, 
Hollywood,  New  Orleans  and  New 
York  [Broadcasting,  Feb.  23]  to 
explain  to  the  ASCAP  men  in  the 
field  how  to  cooperate  more  closely 
with  stations. 

The  field  men  were  told  how  to 
"sell  ASCAP  to  new  subscribers 
instead  of  threatening  litigation 
for  infringement.  Or,  as  Mr.  Paine 
put  it,  "ASCAP  is  changing  from 
a  protective  to  a  sales  policy".  Her- man Greenberg,  ASCAP  counsel, 
and  Bob  Murray,  public  relations 
director,  participated  in  the  meet- ings. 

Shell  to  Expand 

SHELL  OIL  Co.,  New  York,  which 
during  the  late  winter  has  been 
sponsoring  spot  announcements  on 
a  group  of  Florida  stations,  is  en- 

larging the  campaign  March  16 
with  six  spot  announcements  week- 

ly on  WHN,  New  York,  and  five 
weekly  on  Here's  Morgan  and  The 
Answer  Man,  participating  pro- 

grams on  WOR,  New  York.  More 
stations  will  be  added  this  spring, 
but  are  not  yet  set.  Agency  is  J. 
Walter  Thompson  Co.,  New  York, 

New  Blue  Offices 
NEW  offices  for  the  Blue  Network 
are  now  under  construction  on  the 
third  floor  of  the  RCA  Bldg.,  New 
York,  which  the  Blue  staff  plans  to 
occupy  by  May  1.  Total  floor  space 
covers  33,100  sq.  ft,,  of  which  4.600 
ft.  will  be  occupied  on  the  second  floor 
by  the  production  and  script  depart- ments, announcer  and  night  program 
divisions. 

MARK  FINLEY,  Don  Lee  Holly- 
wood publicity  director,  on  leave  as 

first  lieutenant  in  the  Army,  and  his 
wife,  Maxine,  are  co-authors  of  an 
article,  Twenty-Four  Hours  to  Asia, 
published  in  the  March  14  Saiurdai/ 
Evening  Post. 

"Now  that  the  boss  advertises 
over  WFDF  Flint  Michigan,  I 

gotta  work  at  figures — was  a  time 

I  worked  at  intervals." 

We  Merchandise! 

#
 Follow
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one!  We  aim  to  move 
listene

rs  
from  their  radios 

 
to  your 

retail  out lets-^r
epeated

ly  

.  .  auto- 

matically!   Are  we  success
ful?  

Write 

|Tfe^hte  Network  ^ 
BALTIIVIORE,  lUARYLA^I) Natl.  Rep. — Foreman  Co.,  N.Y.  &  Chi. 

CHNS 

Halifax,  N.  S. 

One  of  the  finest 

equipped  radio  stations of  Canada 

Ask  JOE  WEED 
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CALLED  TO  SERVICE  were  both 
master  and  dog.  Frank  Goss,  CBS 
Hollywood  announcer,  reported  for 
military  training  one  day  after  his 
pal,  Wotan,  a  Doberman^Pinscher, 
was  inducted  into  the  Army's  new 
Canine  Command,  auxiliary  guard 
service  composed  of  Shepherds  and 
Dobermans. 

LEVER  BVYS  ISEXT 

TO  DODGER  GAMES 

LEVER  BROS.  Co.,  Cambridge, 
Mass.,  with  the  start  of  the  Dodger 
baseball  broadcasts  on  WHN,  New 
York,  March  14,  is  sponsoring  two 
quarter-hour  periods  of  baseball 
and  sports  news  immediately  pre- 

ceding and  following  each  game  for 
Lifebuoy  soap  and  other  products. 

On  a  29-week  contract,  the  pro- 
grams are  handled  by  Bert  Lee  and 

Dick  Fishell  of  WHN,  with  Marty 
Glickman  pinch-hiting  from  time  to 
time.  The  quarter-hour  preceding 
each  day's  game  is  titled  Warm-Up 
Time  .with  news  of  the  lineups, 
while  the  period  after  the  game, 
called  Sports  Extra,  gives  high- 

lights of  the  game  and  final  scores 
of  other  baseball  contests.  Agency 
is  Ruthrauff  &  Ryan,  New  York. 

Sponsored  by  P.  Lorillard  Co., 
New  York,  for  Old  Golds,  the 
games  themselves  are  described  by 
Red  Barber,  the  sports  announcer, 
assisted  by  Alan  Hale,  Chicago 
sportscaster,  who  handled  the  White 
Sox  and  Cub  games  last  season, 
and  previously  announced  the 
American  Assn.  games  from  Mil- 

waukee. Hale  fills  the  job  formerly 
held  by  Al  Heifer,  now  in  the  Navy. 
Lorillard  agency  is  J.  Walter 
Thompson  Co.,  New  York. 

BMI  Licenses  Given  Over  500  Outlets 

Indicating  Solid  Support  by  Industry 
PROVING  once  more  that  the 

broadcasting  industry  is  solidly  be- 
hind its  own  music  organization, 

BMI  reported  that  as  of  noon  last 
Thursday,  March  12,  date  the  new 
licenses  became  effective,  signed 
contracts  or  wires  stating  that  the 
contracts  were  in  the  mail  had  been 
received  from  509  stations,  repre- 

senting an  overwhelming  majority 
of  the  industry  dollar  volume.  Fur- 

thermore, of  this  total,  506  stations 
had  elected  the  blanket  license 
forms,  with  only  three  signing  up 
for  the  per-program  arrangement. 

Expressing  the  belief  that  well 
over  600  contracts  would  be  in  by 
this  Monday  morning,  Carl  Haver- 
lin,  BMI  vice-president  in  charge 
of  station  relations,  said: 

"Insofar  as  I  have  been  able  to 
check,  after  talking  with  more  than 
600  broadcasters  at  the  recent  se- 

ries of  NAB  district  metings,  I 
have  every  reason  to  believe  that 
at  least  99%  of  our  previous  sta- 

tion subscribers  will  sign  the  new 
licenses. 

"In  fact,  the  total  list  of  broad- 
casters subscribing  to  BMI  should 

soon  be  larger  than  ever  before,  as 
we  are  receiving  licenses  from  sta- 

tions never  before  licensed  by  BMI. 
These  newcomers  are  saying,  in  ef- 

fect, 'We  didn't  think  you  could  do 
it,  but  you've  convinced  us  and 
we're  signing  up  now  for  the  next 

eight  years.'  " Blanket  Preferred 

The  almost  unanimous  accept- 
ance of  blanket  licenses,  with  less 

than  1%  of  the  present  returns 
calling  for  the  per-program  plan, 
is  said  to  show  clearly  that  the  in- 

dustry generally  is  counting  on 
BMI  for  most  of  its  music.  As  of 
the  first  of  the  year,  an  analysis  of 
ASCAP  licenses  showed  a  3-1  ratio 
between  blanket  and  per-program 
licenses,  and  subsequent  reports 
have  revealed  a  mounting  percent- 

age of  the  latter  form  of  contract, 
with  indications  that  the  final  re- 

sult will  be  about  an  even  distri- 
bution between  stations  taking 

blanket  and  those  taking  per-pro- 
gram licenses  from  ASCAP.  The 

average  broadcaster  is  thought  to 

depend  on  BMI  for  his  backlog  of 
music  and  will  buy  only  what  tunes 
he  needs  from  the  ASCAP  reper- 
toire. 

Returns  of  the  BMI  licenses  were 

almost  equally  divided  between  net- 
work and  non-network  stations,  it 

was  reported,  and  the  returns  were 
also  distributed  fairly  evenly  among 
the  20  BMI  revenue  categories,  in- 

dicating again  that  the  BMI  sup- 
port is  an  industry-wide  phenome- 

non and  not  a  matter  of  groups  or 
blocks  lining  up  for  and  against. 

The  fact  that  there  were  still 
some  contracts  outstanding  on 
March  12  is  no  cause  for  alarm, 
Mr.  Haverlin  said,  pointing  out 
that  the  number  if  licenses  signed 
up  is  far  ahead  of  the  number  in 
at  this  time  last  year,  notwith- 

standing that  the  stations  are  now 
signing  up  for  eight  years  in  place 
of  the  one-year  term  of  the  former 
BMI  licenses.  The  non-returns  are 
no  indications  of  non-renewals,  he 
said,  but  are  signs  merely  of  ab- 

sence, illness  or  procrastination. 

SAVED  THE  MOYLANS 

Clements  Gets  Sponsor  for 

 Juvenile  Singers  
HOW  the  American  businessman 
is  meeting  problems  resulting  from 
the  war  priority  situation,  at  least 
in  the  radio  field,  was  the  high- 

light March  15  of  the  Blue  Net- 
work program  Behind  the  Mike, 

which  featured  Mr.  and  Mrs.  I.  W. 
Clements,  executives  of  the  Clem- 

ents Co.,  Philadelphia,  describing 
how  they  sold  the  Moylan  Sisteis 
to  Hecker  Products  the  day  after 
Thrive  dog  food  announced  it 
would  cease  sponsorship  of  the 
Blue  program. 

After  explaining  to  Mrs.  Clem- 
ents that  Modern  Pood  Process  Co. 

was  forced  to  discontinue  the  show 
because  of  the  canning  priority  on 
dog  foods,  Mr.  Clements  told  how 
he  and  his  wife  wrote  several  ad- 

vertisers who  might  be  interested 
in  the  show  because  of  its  high 
Crossley  rating  and  proved  popu- 

larity through  mail  response  to  a 
picture  offer. 

The  program  was  due  to  go  off 
the  Blue  in  19  days,  but  the  day 
after  the  letters  were  mailed,  exec- 

utives of  Hecker  phoned  Mr.  Clem- 
ents that  they  were  interested  in 

the  show  for  H-0  oats.  Concluding 
the  broadcast,  Mr.  Clements  said: 
"On  Jan.  26,  five  days  after  we 
heard  the  bad  news  from  Thrive, 
we  signed  the  contract  with  our 
new  sponsor  .  .  .  and  the  Moylan 
Sisters  kept  right  on  the  air  with- 

out a  break." RED  BARBER,  sportscaster  of  WOR, 
New  York,  is  the  subject  of  a  bio- 

graphical article,  "The  Barber  of 
Brooklyn,"  written  by  Richard  Hubler 
and  scheduled  for  the  March  21  Sat- 

urday Evening  Post. 

Blue  Considering 

2%  Cash  Discount 

Auditors  Figuring  Its  Effect 

On  Network's  Revenues 
AS  IT  NOW  stands,  the  new  Blue 
Network  rate  card,  which  is  ex- 

pected to  be  ready  for  release  in 
about  a  week,  contains  a  provision 
for  2%  cash  discount  for  payment 
of  bills  within  10  days  of  receipt. 
If  that  provision  withstands  the 
close  scrutiny  it  is  getting  from 
the  Blue's  statisticians,  who  are 
now  calculating  just  how  much  it 

will  decrease  the  network's  net  rev- 
enue, it  will  be  the  first  time  such 

a  discount  has  been  granted  by  a 

major  network. 
NBC  and  CBS  last  fall  agreed 

to  the  discount  for  cash  plan,  long 

urged  by  the  American  Assn.  of 
Advertising  Agencies,  accepting  it 
"in  principle,"  but  as  yet  neither 
of  these  networks  has  worked  out 
a  method  of  putting  this  principle 
into  practice. 

Affiliates  Affected 

Designed  primarily  to  encourage 
prompt  payment  by  clients  and  to 
protect  the  media  and  the  advertis- 

ing agencies  from  losses  by  delin- 
quent clients  becoming  insolvent, 

the  cash  discount  has  been  pressed 
for  radio  by  agency  spokesmen  who 
feared  that  otherwise  it  might  be 

discarded  by  publishers  now  allow- 
ing it. 

In  the  case  of  a  radio  network, 
allowance  of  such  a  discount  in- 

volves, in  addition  to  the  actual 
loss  in  revenue,  a  decision  as  to 
whether  the  stations  affiliated  with 
the  network  shall  be  asked  to  carry 
their  pro  rata  share  of  the  discount, 
and  if  so  what  effect  this  will  have 
on  station  relations.  Since  the  dis- 

count has  been  set  up  as  part  of 
the  Blue  rate  card  in  its  present 
proof  stage,  the  presumption  is  that 
it  will  be  included  when  the  card 
is  issued,  but  Blue  officials  last 
week  emphasized  the  fact  that  the 
final  decision  as  to  its  retention 
has  not  yet  been  made. 

Oakite  Spring  Spots 

AS  PART  of  the  spring  campaign 
for  its  cleanser,  Oakite  Products 
Inc.,  New  York,  the  end  of  March 
will  start  three  to  five-weekly  par- 

ticipations on  three  women's  pro- grams: Imogene  Wolcott  on  the 
Yankee  Network;  Mildred  Carlson 
on  WBZ,  Boston,  and  Laura  May 
Stuart  on  WCAU,  Philadelphia. 
Agency  is  Calkins  &  Holden,  New York. 

AFFILIATE  OF  ROM  ISLRRD,  ILLIIOIS  USir 

Nestle' s  Latin  Discs 
NBC  RADIO  Recording  Division 
is  the  producer  of  120  recordings  in 
Spanish  for  Nestle's  Milk  Products 
(Export)  spot  radio  campaign  for Central  America. 

Basic  Mutual  Network  Outlet 
FULL  TIME  U70  K  C 

THE  5000  WATT 

If  eke  of  the  7M  Cities 
ROCK  ISLAND  •  DAVENPORT  •  MOUKE 

^  WiS
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Ul 
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Southwest  School  Meet 

Slated  for  Next  Month 

FIRST  annual  Southwest  Audio- 
Visual  Conference,  to  be  attended 
by  many  radio,  educational  and 
governmental  figures,  will  be  held 
April  3-4  in  the  Washington-Youree 
Hotel,  Shreveport,  La.  Sessions 
will  be  co-sponsored  by  the  Louisi- 

ana State  Dept.  of  Education  etuI 
the  General  Extension  Division  of 
Louisiana  State  U  and  will  serve 
as  an  exchange  for  the  latest  ideas 
and  materials  that  can  be  used  in 
the  classroom. 

Out-of-state  speakers  include  H. 
B.  Carty,  director  of  WHA,  Madi- 

son, Wis.;  Robert  B.  Hudson,  direc- 
tor. Rocky  Mountain  Radio  Coun- 
cil; L  Keith  Tyler,  director  of  the 

Evaluation  of  School  Broadcast 
Project,  Ohio  State  U;  S.  Stephen- 

In'surance  Spots 
WESTMINISTER  INSURANCE 
Co.,  Chicago,  has  placed  a  five- 
minute  weekly  newscast  on  WHB, 
Kansas  City;  quarter-hour  on 
WIRE,  Indianapolis,  and  three 
one-minute  announcements  daily  on 
WPAT,  Paterson.  More  stations 
will  be  added.  Agency,  newly  ap- 

pointed, is  Schwimmer  &  Scott, 
Chicago. 

son  Smith,  educational  counsellor 
of  ASCAP;  A.  L.  Chapman,  Direc- 

tor of  Bureau  of  Research  in  Radio 
Education,  U  of  Texas;  Maj.  Har- 

old Kent,  Radio  Branch,  Bureau  of 
Public  Relations,  War  Dept.;  Dr. 
Herbert  Walsh,  director  of  the 
Emergency  Training  Program  for 
National  Defense;  Alice  Evans 
Field,  Assn.  of  Motion  Picture  Pro- 

ducers and  Distributors  of  America. 

CLASSIFIED 

Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.   Forms  close   one  week   preceding  issue. 

Help  Wanted 
SMALL.  NON-NETWORK,  ISOLATED 
RADIO,  UNDER-DEVELOPED— SEEKS 
EXPERIENCED,  PRACTICAL,  ALL- 
AROUND  MAN  AS  MANAGER.  LIV- 

ING SALARY  GUARANTEED, 
CHANCE  TO  SHARE  IN  PROFITS.  IN 
YOUR  APPLICATION  STATE  ALL 
DETAILS  YOU  WOULD  SEEK  IF 
CHOOSING  MAN  FOR  THIS  JOB. 

«     BOX  250,  BROADCASTING. 

J!iagineer — Experienced  with  RCA  equip- 
^jnent  and  studio  control.  Position  now 
open.  State  references,  experience,  draft 
status.  Good  starting  salary.  Mid-west 
NBC  affiliated  station.  Box  249,  BROAD- CASTING. 

tRegrional  South  Carolina  station — Has 
\  opening  for  announcer.  Box  252,  BROAD- 
J  CASTING. 
[^Announcer — Experienced  in  all-round  stu- dio operation  routine.  Permanent.  Send 
J     all  details  in  first  letter ;  also  voice  re- 
)     cording.  Salary  $25  to  $35  per  week.  Box 248,  BROADCASTING. 

I  The  Draft  has  rightfully  taken  from  us 
as  well  as  other  stations.  We  need  a  good 
all-around  announcer  with  chance  for 
Program  Manager.  We  need  a  capable 

t  sports  and  news  announcer,  too.  If  you 
J  are  interested  in  a  New  England  250W 

Mutual-Yankee  Colonial  outlet  going  fine, 
write  at  once  to  Box  253,  BROADCAST- 

ING, stating  qualifications,  draft  status, 
age,  experience,  and  salary  expected. 
Wire  now! 

Situations  Wanted 

(Seeking  Connection  in  Public  Relations — 
Publicity  department.  New  York  or  ad- 

jacent. Have  professional  education, 
broadcasting  experience,  ideas,  contacts, 
capacity  for  and  enjoy  working.  Draft 
exempt.  Box  247,  BROADCASTING. 

RADIO  EXECUTIVE— 13  YEARS  WIDE 
EXPERIENCE— New  York  and  Holly- 

wood. Director-Producer-Writer-Business- 
Management — with  Agencies,  Network 
and  Local.  Exceptional  qualifications  and 
references.  Available  for  best  opportun- 

ity anywhere  in  U.  S.  Age,  41.  One  de- 
,    pendent.  Write  Box  257,  BROADCAST- 
I  ING. 
Nation  or  Commercial  Manager — Produc- 

ing network  station  manager,  now  em- 
ployed, excellent  background  station, 

newspaper,  agency,  national  field.  Desires 
change  to  ownership  satisfied  with  reason- 

able progress  ....  and  willing  to  offer 
decent  living  in  return  for  job  well  done. 
Married.  Draft  status  3-A  Box  242, BROADCASTING 

Situations  Wanted  (cent.) 

ANNOUNCER-OPERATOR— Alert,  intelli- 
gent, 4%  years  experience  announcing- 

operating-writing,  last  two  years  in  semi- 
executive  capacity.  Married,  want  perma- 

nent position.  Prefer  warm  climate,  but 
the  right  oiTer  will  call  me  anywhere. 
Good  references  and  further  details  on 
request.  Box  243,  BROADCASTING. 

ANNOUNCER-PRODUCER— Of  both  easy 
to  sell  shows  and  results.  4  years  radio 
experience,  including  professional  actor, 
director  and  continuity  director.  Draft 
exempt.  I  have  a  morning  show  that  real- 

ly sells.  Interested  in  metropolitan  dis- 
trict. Present  salary  $50.00  per  week. 

Box  244,  BROADCASTING. 
First  Class  Licensed,  Experienced  250-watt 
Broadcast  Operator — Wants  transmitter 
job  now.  Ham  since  1934.  Formerly  at 
WBTH.  Married,  45.  $35.00  week.  Ohio 
preferred,  no  wild  goose  chases  consid- 

ered. W.  S.  Crooks,  General  Delivery, 
Akron,  Ohio. 

Operator- Announcer — Experienced  Trans- 
radio  Press  Sportscasts,  news,  commer- 

cials, copy.  Draft  exempt.  First  class  li- 
cense. Five  years  experience.  Two  years 

at  present  position.  Desires  change. 
$40.00  per  week.  Box  245,  BROADCAST- ING.  

SALES    and/or    STATION  MANAGER— 
Now  employed  eastern  local  station  net- 

work affiliate,  desires  connection  progres- 
sive eastern  station,  whose  owner  will  live 

up  to  word.  11  years  radio  experience.  Di- 
rect sales,  promotion,  publicity,  etc.  Mar- 
ried, exempt.  Box  256.  BROADCASTING. 

OPERATOR— First  telephone,  second  tele- 
graph; graduate  RCA  Institutes,  attend- 

ed college.  Draft  deferred.  Eastern  U.  S. 
preferred.  Box  251,  BROADCASTING. 

ENGINEER-ANNOUNCER— Available  at 
$40.00  for  48  hour  week.  First  Class 
License.  Network  voice.  One  year's  ex- perience as  heavy  commercial  announcer 
and  newscaster.  Under  draft  age.  Write 
Box  258,  BROADCASTING.  

PROGRAM  DIRECTOR— Assistant  man- 
ager, 12  years  experience,  streamlined 

efficiency.  Box  246,  BROADCASTING. 
Program-Production  Manager — 16  years 
commercial  radio,  draft  exempt — now with  Columbia  station.  Wishes  to  make 
change.  Box  254,  BROADCASTING. 

ATTENTION  SOUTHERN  STATION 
MANAGERS — Commercial  man  desires 
connection  with  Southern  station.  Strict- 

ly a  copy-writer,  sales  and  production 
man.  Box  255,  BROADCASTING.  

CHIEF  ENGINEER— Experienced  1  to  50 
KW  seeks  connection  with  progressive 
station.  Draft  exempt.  Box  241,  BROAD- CASTING. 

Defense  Gardens 

DESIGNATED  as  the  official 

program  of  the  Victory  Gar- den Committee,  the  CBS 
Garden  Gate  program  keyed 
each  Saturday  from  WLAC, 
Nashville,  and  WJSV,  Wash- 

ington, offers  advice  on  the 
growth  and  culture  of  flowers 
and  vegetables.  Since  its 
official  acceptance,  the  last 
ten  minutes  of  each  program 
features  Government  speak- 

ers. Gov.  Prentice  Cooper, 
Tennessee,  member  of  the 
Victory  Gardens  Committee, 
spoke  March  14,  explaining 
gardens  in  defense. 

Fulton  Lewis  jr.  in  Film 
FULTON  LEWIS  jr.,  MBS  news 
analyst,  has  completed  a  20th  Century- 
Fox  film,  just  released,  entitled  Huh 
of  the  World,  a  story  of  war-time 
Washington  in  which  he  is  cast  as  nar- rator. 

Fr.  Coughlin's  Revenues 
APPEARING  before  an  unemploy- 

ment compensation  commission  on 
the  ruling  against  the  Radio 

League  of  the  Little  Flower's  con- tention that  it  is  a  charitable  or- 
ganization and  therefore  exempt 

from  state  payroll  taxes.  Miss  Al- 
berta Ward,  bookkeeper  for  Father 

Couglin's  organization,  testified  in Detroit  March  11  that  the  radio 
priest  had  paid  over  to  his  parish 
more  than  $1,458,658  since  the  or- 

ganization of  his  League.  Miss 

Ward  testified  that  the  League's income  was  $404,469  in  1937,  $574,- 
416  in  1938,  $102,254  in  1939  and 
$82,283  in  1940.  She  also  testified 
that  Fr.  Couglin,  as  its  president, 
received  $2,600  in  1936  and  1937, 
$2,000  in  1938  and  $2,100  in  1939, 
in  addition  to  loans  of  $2,545  and 

$2,988  in  1936. 
NEWS  pest  of  KMOX,  St.  Louis,  set 
up  for  the  last  seven  weeks  in  a  win- dow of  a  downtown  department  store, 
has  resulted  in  a  25%  increase  in  sales 
of  newspapers  by  newsboys  on  that corner. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bail
ey 

An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Hide.,  Wash.,  D.  C. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

PAUL  F  GODLEY 

CO/VSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  iUd. 

(Suburb,  Wasli.,  D.  C.) 
IVIain  Office:  Crossroadt  of 

7134  Main  St.    /^\7N        the  World 
Kansas  City,  Mo.  (     A     ]    Hollywood.  Cal. 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  BIdg.   •   WASH.,  D.  0.   •    Dl.  7417 

RING  8C  CLARK 

Consulting  Radio  Engineer 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 
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Price  Praises  Radio  Industry 

For  Patriotic  Self- Censorship 
Warns  Against  Costliness  of  Wartime  Error; 

Fly  Endorses  Foreign  Tongue  Programs 

HIGH  PRAISE  for  the  broadcast- 
ing and  publishing  industries  for 

their  "voluntary  and  patriotic"  co- 
operation with  the  Office  of  Cen- 

sorship was  expressed  by  Byron 
Price,  Director  of  Censorship,  dur- 

ing Theodore  Granik's  American 
Forum  of  the  Air  on  MBS  March 
7.  At  the  same  time  he  warned 

that  "if  voluntary  censorship  fails, 
dark  hours  may  be  ahead  for  free 

speech  in  the  United  States." 
"The  Office  of  Censorship  is  at- 

tempting, at  the  request  of  the 
President,  to  administer  domestic 
censorship  of  information  on  a 
basis  of  voluntary  and  patriotic  co- 

operation," said  Mr.  Price.  "This 
process  does  not  curtail  free  speech 
in  that  it  places  no  restriction 
whatever  upon  expressions  of  opin- 

ion. It  seeks  only  to  keep  informa- 
tion from  the  enemy. 

Mistakes  Can  Be  Costly 

"I  should  like  to  say  to  the 
credit  of  the  publishing  industry 
and  the  broadcasting  industry 
that  the  response,  by  and  large, 
has  been  excellent.  There  have  been 
some  oversights  and  some  mis- 

takes. We  have  to  expect  that,  but 
I  think  it  pertinent  now  to  remind 
publishers  and  broadcasters  that 
in  wartime  mistakes  can  be  ex- 

tremely costly. 
"We  have  found  no  instance 

where  any  publisher  or  any  broad- 
caster has  shown  evidence  of  a  de- 

liberate attempt  to  sabotage  this 
experiment  in  self -discipline,  and 
I  am  encouraged  to  believe  that 
no  such  instance  will  develop. 

"I  say  this  with  fervent  hope, 
because  I  know  that  if  voluntary 
censorship  fails,  dark  hours  may  be 
ahead  for  free  speech  in  the  United 

States." 
James  Lawrence  Fly,  FCC-DCB 

chairman,  led  off  the  discussion 
and  on  the  panel  also  were  Roy 
E.  Larsen,  president  of  Time  Inc.; 
Raymond  Gram  Swing,  MBS  com- 

mentator, and  Dwight  Marvin, 
president  of  the  American  Society 
of  Newspaper  Editors  and  editor 
of  the  Troy  (N.  Y.)  Record. 

Mr.  Fly  asserted  that  "the  task 
of  censorship  in  our  wartime  de- 

mocracy is  to  ban  effectively,  ju- 
diciously and  uniformly  anything 

which  will  give  aid  to  the  enemy; 
and  beyond  that  to  keep  the  chan- 

nels of  information  open  for  com- 
plete and  honest  news  reports,  fair 

criticism  and  well-rounded  discus- 

sion of  public  issues." 
In  the  ensuing  panel  discussion, 

Mr.  Fly  raised  the  question  of 
foreign-language  broadcasts,  which 
he  said  the  Government  does  not 
want  to  stop  since  they  reach  for- 

eign-speaking groups  of  citizens 
with  Governmental  messages  such 
as  the  defense  saving  stamp  and 

recruiting  campaigns  etc.  He  said: 
"Two  things  should  be  borne  in 

mind  here.  First  of  all,  these  sta- 
tions are  owned  and  operated  by 

American  citizens  who  assumed  a 
great  responsibility  in  operating 
them  and  who  have  shown  that 

they  are  prepared  honestly  to  dis- 
charge that  responsibility.  Sec- 

ondly, large  groups  of  our  citizens 
can  be  reached  only  in  their  own 
native  foreign  tongue. 

Foreign  Phrases 

"Like  yourself,  I  receive  occa- 
sional letters  from  listeners  who 

have  heard  a  broadcast  in  a  for- 
eign tongue,  and  recognized  the 

words  'Hitler',  'Mussolini',  and 
'Bin  deutsches  seig',  which  means 
German  victory.  The  listener  as- 

sumes the  program  is  praising  Hit- 
ler and  Mussolini  and  urging  a 

German  victory.  Actually  the 

speaker  is  saying,  'Hitler  and  Mus- solini menace  the  freedom  of  every 
one  of  us.  We  must  unite,  native 
and  foreign-born  alike,  to  prevent 

a  German  victory.' 
"I  think  it  is  as  important  to 

say  that  in  Italian,  German  and 
Japanese  as  it  is  to  say  it  in 

English." 
The  other  speakers  all  expressed 

satisfaction  with  the  work  of  the 
Office  of  Censorship  so  far,  Mr. 
Swing  in  particular  asserting  that 
commentators  welcome  censorship 
and  advice  from  the  censors  be- 

cause they  are  often  faced  with 

"too  great  responsibility"  if  placed 
on  their  own. 

"Theoretically,"  said  Mr.  Swing, 
"every  American  has  a  right  to 
speak  his  mind.  But  not  everyone 
can  have  the  same  right  to  the 

Miami  Beach  Test 
AS  THE  FIRST  STEP  in  the 

campaign  planned  by  Steve  Han- 
nigan  to  ease  the  housing  short- 

age in  defense  areas  by  promoting 
the  living  conditions  in  Miami 
Beach  [Broadcasting,  Feb.  23], 
transcribed  one-minute  announce- 

ments were  started  last  week  on 
WBEN,  Buffalo,  on  a  test  basis. 
Scheduled  several  times  weekly, 
the  announcements  urge  workers  in 
the  city  who  are  non-essential  to 
war  industries  to  rent  or  sell  their 
homes  and  apartments  to  defense 
workers  with  the  assurance  of 
comparable  housing  on  a  year- 
round  basis  in  Miami  Beach. 

radio.  It  is  a  platform  which  is 
just  so  large  —  just  as  large  as 
there  are  wavebands  and  there  are 
suitable  program  hours. 

"These  are  the  peacetime  restric- 
tions. In  wartime  radio  the  restric- 
tions are  even  greater.  Public  in- 

terest is  concentrated  on  the  war 
effort  and  the  use  of  the  radio  to 
air  unpopular  opinions  must  be 
limited  to  those  which  bear  on  the 
war  effort. 
"As  to  radio's  own  speakers, 

freedom  of  speech  in  war  time  af- 
fects two  headings,  the  distribu- 

tion of  news  and  the  analysis  of 
news.  Here  radio  has  accepted  the 
definition  that  freedom  and  respon- 

sibility mean  very  much  the  same 
thing.  Freedom  without  responsi- 

bility is  license,  and  not  an  Ameri- 
can right.  Responsibility  is  some- 

thing voluntarily  accepted;  it  is 
the  essence  of  freedom.  And  radio 
has  set  a  standard  of  responsibility 
for  its  news  and  its  analyses.  The 
aim  is  to  present  news  properly 
edited,  accurate  in  every  detail,  and 

produced  at  the  microphone  with- 
out distortion  and  over-dramatiza- 

tion. This  is  the  aim.  No  doubt  it 
is  not  always  achieved.  But  the 
effort  is  there. 

"As  to  the  news  analyses,  they 
are  free  and  responsible  expres- 

sions of  the  men  who  give  them. 
The  burden  of  responsibility  is  on 

them,  insofar  as  directives  of  the 
censorship  are  not  involved.  And 
it  is  the  profound  desire  of  radio 
to  maintain  this  sense  of  responsi- 

bility at  the  highest  possible  level. 
It  is  my  impression  that  radio  has 
set  a  high  standard,  and  that  vol- 

untary restraint  is  keeping  free- 

dom of  speech  inviolate." 
British  Pattern 

Mr.  Larsen  suggested  the  British 
censorship  as  a  pattern  for  the 

American,  observing  that  "there  is less  censorship  in  England  after 
nearly  three  years  of  war  than 
there  was  in  England  after  three 

months  of  war." He  declared  that  happenings  in 
pre-Vichy  France  contributed  much 
to  the  improvement  in  our  own 
censorship  arrangement,  stating 
that  the  censorship  imposed  on  the 
French  press  played  no  small  part 
in  the  fall  of  France.  In  fact,  he 
said,  "in  France  nothing  was 
proved  finally  true  until  it  was 

officially  denied." 

NEWSPAPER  SALE 

SEVERS  WCAX  TIE 

CHARLES  P.  HASBROOK,  one- 
time publisher  of  the  Richmond 

Times-Dispatch,  who  in  March, 
1939,  purchased  the  Burlington 
(Vt.)  Daily  News  and  its  then 
local  outlet,  WCAX,  has  sold  the 
newspaper  and  is  retaining  the  ra- dio station,  which  now  operates 
with  1,000  watts  on  620  kc.  as  a 
CBS  outlet. 

Mr.  Hasbrook  purchased  both  the 
radio  and  newspaper  properties 
three  years  ago  for  a  reported  price 
of  $57,000,  with  $17,000  designated 
as  the  valuation  of  the  radio  sta- 

tion. Former  FCC  Chairman  Mc- 
Ninch  had  protested  against  the 
transfer  because  of  the  local  news- 

paper-monopoly situation,  but  was 
overriden  by  his  colleagues. 

The  newspaper  has  been  sold  to 
William  Loeb,  publisher  of  the  St. 
Albans  (Vt.)  Messenger,  who  is  a 
son  of  the  former  private  secretary 
to  President  Theodore  Roosevelt. 
Mr.  Loeb  announced  he  would  com- 

bine the  circulations  of  the  two 
newspapers,  but  did  not  indicate 
whether  the  plants  would  be merged. 

Finney  Is  Named  Head 
Of  Three  AMP  Firms 

C.  M.  FINNEY,  president  of  As- sociated Music  Publishers,  has  also 

been  named  president  of  AMP'sl affiliates  —  Muzak  Corp.,  Muzaki 
Transcriptions  and  Wired  Radio — it  was  announced  last  week.  , 

Mr.  Finney,  who  formerly  served 
these  latter  companies  as  vice-j 
president,  is  now  in  complete  charge 

of  all  operations,  taking  over  this' 
responsibility  from  Waddill  Catch- 
ings,  who  has  become  chairman  of 
the  board  of  all  companies  and  now 
is  devoting  his  attention  to  special 
matters  in  the  interest  of  further 
developing  and  expanding  the  busi- ness, the  announcement  stated. 

William  B.  Benton,  former  part- ner in  the  firm  of  Benton  &  Bowles 
and  at  present  associated  with  the 
U  of  Chicago,  is  a  major  stock- 

holder in  the  AMP-Muzak  organi- zation. 
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With  the  whole  nation  geared  to  produce  for  total  war,  there 

is  danger  that  it  may  create  thousands  of  new  "forgotten 

men" — the  wholesale  and  retail  dealers  who  supply  the 

needs  of  America's  consumers. 

As  plants  are  converted  to  100%  war  production,  as  sources 

of  raw  materials  are  frozen  by  government  priority,  it  is 

not  surprising  that  the  first  thought  of  some  manufacturers 

is  to  curtail  advertising,  conserve  resources. 

Thus  the  dealer — in  difficult  straits — through  no  fault  of  his 

own — may  lose  an  invaluable  aid  to  holding  the  structure 

of  his  business  together.  These  thousands  of  honest,  sincere 

business  men  who  have  given  unstinted  cooperation  to 

countless  promotions  and  special  campaigns  deserve  a 

better  fate.  For,  wartime  or  peacetime,  they  can — and  do 

— make  or  break  any  campaign — at  the  point  of  sale. 

Meanwhile  .  .  .  with  restricted  automobile  travel,  the 

American  small  community,  suburban  and  rural,  is  due  to 

return  to  its  own.  Hence  the  importance  of  cementing  strong 

dealer  relations  is  greater  even  than  in  normal  times. 

evidence  of  your  good  faith  in  helping  to  protect  the  in- 

vestment they  have  made.  Your  consistent  schedule  of 

advertising,  reduced  though  it  may  be,  is  a  constant  reminder 

that  you're  seeing  them  through. 

And  after 

Advertisers  who  stick,  instead  of  seeking  distribution,  will 

be  sought  out  by  the  cream  of  financially  stable  retailers  who 

have  weathered  the  war  .  .  . 

And  dealers,  who  in  less  strenuous  times  may  be  tempted 

by  a  longer  margin,  or  free  goods,  or  any  one  of  a  score  of 

merchandising  deals  ...  in  lieu  of  advertising  .  .  .  will 

be  infinitely  harder  to  lure  from  the  fold  of  advertised  brands. 

To  all  dealers,  continued  advertising  is  the  strongest  possible 

THE  NATION'S  MOST  MERCHANDISE-ABLE  STATION 
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YEAR-ROUND 

SPORTS  COVERAGE 

•  Hunting,  fishing,  skiing,  golf,  boxing,  basket- 

ball, baseball,  football!  Comprehensive,  year- 

round  coverage  includes  ski-casts  direct  from 

ski  runs,  on-the-spot  coverage  of  golf  events, 

interviews  with  sports  notables,  and  scores  of 

special  sportscasts.  Thousands  of  special  game 

and  fish  maps,  sports  schedules,  and  miscellan- 
eous sports  information  bulletins  are  supplied 

listeners.  KLZ's  sports  coverage  is  just  one  of 
the  many  standout  elements  the  sum  of 

which  equals  Denver's  STANDOUT  Station. 
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the  man  who  didn't  know  too  much 

H. ■e  was  a  little  doubtful  back  in  1930. 

After  all,  it  was  the  first  time  he  had  used 

WOR  and  his  food  beverage  was  new. 

"I  don't  know  too  much  about  this  radio 

business,"  he  admitted.  "But  I  think  maybe 

it's  the  thing  to  use." 

He  was  selling  about  250,000  cans  a  year 

in  the  New  York  Market  when  he  began 

using  WOR. 

In  1936  he  sold  more  than  10,000,000  cans 

in  New  York  alone. 

This  sponsor  is  still  using  WOR,  and  a 

checkup  made  last  week  shows  that,  though 

1942  is  not  even  half  gone,  his  sales  are 

more  than  double  those  for  1936. 

We  think  this  little  tale  flaunts  a  moral. 

We  think  the  moral  is— A  good  product  on 

a  good  program  on  WOR  does  things  that 

increase  your  cash. 

We  think  maybe  you  ought  to  call  in  your 

advertising  manager,  or  your  agent,  or  your 

timebuyer  and  say,  "Come— Look,  why 

aren't  we  on  WOR?  Must  only  other  people 

make  more  money?" 

If  you'd  rather,  a  note  or  call  to  WOR  at 

1440  Broadway,  in  New  York,  will  bring  us 

on  the  run  with  FACTS.  i 



WLS  ANNOUNCERS  HAVE  THE  CONFIDENCE  OF 

WLS  LISTENERS.  THAT'S  WHY  THEY  GET  RESULTS 
...WHY  THEY  SELL  GOODS  FOR  WLS  ADVERTISERS 

GOOD  radio  entertainment  can  get  a  large  audience,  but  the 

advertiser's  main  interest  is  to  sell  goods.  That's  the  an- 
nouncer's job — and  it's  a  successful  group  of  announcers  we  have 

at  WLS,  judging  from  results.  In  1941,.  WLS  received  more  than  a 

million  letters — 50%  including  proof  of  purchase  or  direct  sale! 

WLS  produced  for  a  candy  company  29,526  con- 
test entries  with  proof  of  purchase  in  seven  weeks. 

WLS  advertising  made  direct  sales  of  114,000 
fountain  pens  in  13  weeks. 
WLS  obtained  16,372  paid  subscriptions  to  a 
poultry  magazine  from  24  programs. 
WLS  received  13,578  nursery  orders  for  $1  or 
more  in  10  weeks. 

WLS  brought  more  inquiries  than  any  other 

station  on  a  fruit  jar  maker's  schedule— 40,759 
requests  for  a  recipe  leaflet. 

That's  the  kind  of  announcers  we  have  at  WLS — top  salesmen! 
That's  why  we  can  say:  WLS  Gets  Results! 
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Builders 

of  AMERICA 

BOYISH  hands,  busy  today  with  midget  beams, 

tinkering  with  trains,  exploring  the  mysteries 

of  toy  mechanical  devices  .  .  .  tomorrow  will  build 

towering  structures  and  thriving  industrial  plants 

.  . .  man  myriad  machines  .  . .  invent .  .  .  create  . . . 

guide  destinies  of  the  future,  the  greater  America. 

In  New  England  there  are  1 ,059,639  boys,  be- 

tween the  ages  of  5  and  19,  whose  manhood 

purchases  will  be  strongly  influenced  by  the  sales 

messages  they  hear  in  their  formative  period,  just 

as  many  who  are  older  than  Young  America  today 

have  been  guided  during  the  past  two  decades. 

These  present  and  future  builders  of  America 

are  reached  most  effectively  through  The  Yankee 

Network,  with  the  stations  they  know  and  like 

because  each  one  has  long  been  such  an  accepted, 

familiar  part  of  community  life. 

Build  your  1942  radio  promotions  in  New 

England  around  the  network  that  is  keyed 

for  sales  and  service. 

THE  YANKEE  NETWORK,  mc. 

21  BROOKLINE  AVENUE,  BOSTON,  MASS. EDWARD  RETRY  &  CO.,  INC.,  Exdusive  National  Sales  Representative 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building.  Washington.  D.  C.  E-t?rcl  :s second  class  matter  March  14,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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MULTIPLY  THE  STRIKING  EFFECTIVENESS 

OF  YOUR  SALES  CAMPAIGN  WITH 

It  pays  to  buy  WFIL  .  .  .  the  only 

Philadelphia  station  ofFering  mer- 

chandising cooperation  tailor-made 

to  meet  individual  sales  problems. 

CHARTED  MERCHANDISING!  Unso- 

licited letters  from  leading  adver- 

tisers and  agencies  conclusively 

prove  the  "Plus  Value"  of  WFIL's 

specialized  promotion. 

You  can  sell  more  effectively  in 

Philadelphia  if  you  use  WFIL's 
CHARTED  MERCHANDISING  — -  the 

plan  that  produces  the  largest  lis- 

tening audience  at  lowest  cost.  In 

1941,  52.5%  more  advertisers  used 

WFIL  facilities  compared  to  1940. 

There  must  be  a  reason  . .  and  there 

is  .  .  WFIL  Charted  Merchandising. 

NATIONAL    REPRESENTATIVE  —  T  H  E    KATZ    AGENCY,  INC 

WFIL 

THE  BLUE  NETWORK  —  KEY  STATION  QUAKER  NETWORK  —  FM  STATION  W53PH 



SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE   &   PETERS  
STATIONS 

J.  0.  Mauid 

MANAGER,  WHO,  DES  MOINES 

Graduate,  University  of  Minnesota. 
1915  General  Merchant,  Frost,  Minnesota. 
1923  Farm  Program  Director  of  WLAG,  Minne- 

apolis, (now  WCCO),  and  Advertising  Sales- man, The  Dakota  Farmer. 
1928  Commercial  Manager,  WLS,  Chicago. 
1930  Sales  Manager,  Columbia  Farm  Network, 

Chicago. 
1931  Sales  Manager,  WOC-WHO,  Davenport  and Des  Moines. 
1933  Vice  President,  Central  Broadcasting  Co., 

and  Manager  of  WHO,  Des  Moines. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
    KDAL   DULUTH 

A^^"""""—^^""                                                                                       I      WDAY  FARGO 
I      WISH  INDIANAPOLIS 

,,,.-fii.r                   JU                   i      WKZO.  KALAMAZOO-GRAND  RAPIDS 
LONG  TIME  ago,  some  wise-acre  expressed         had  the  choice  ot  all  sorts  ot  men— and  nave         1     kmbc  KANSAS  CITY 

the  sentiment  that  if  you  want  a  thing  well  always  stuck  by  the  idea  that  what  you  |  ̂̂ ^^  •  ;    mInneapolis-ST.  PAUL 
done,  you  have  to  do  it  yourself.  For  years  agencies  and  advertisers  wanted  was  con-  I  \  [  [  [  \  ST.'^LOUis 
that  saying  stood.    Then  Joe  Maland  was  structive  help  in  working  out  your  radio  j  wfbl  Syracuse 

born!  Today,  as  Manager  of  WHO  and  Vice-  campaigns— real  help,  brought  to  you  by  an  |  .  . ' " '.  des  MOINES 

President  of  Central  Broadcasting  Co.,  Joe  organization  of  decent,  honest,  intelhgent  |  woe  !  !  !  '  i  . 
is  handling  one  of  the  biggest  jobs  in  radio —  fellows.  |  ...southeast... 

and  still  has  time  not  only  to  do  a  lot  of  g^^  that's  the  kind  of  outfit  we've  built  to  j  wcsc  .  .  .  .  .  .  ;CHA^\leston 

Industry  work,  but  also  to  be  known  as  one  of  ^^^^^  ̂ ^^^  There's  not  even  one  stuffed-  j  wptf  •  '•  •  "•  '•  '•  '•  •  r^'^^^o®" 
the  straightest  shooters  in  the  radio  business.  gj^- j.^.      high-pressure  sure-shot  in  our  shop.  I  '  southwest 

Matter  of  fact,  from  the  day  we  started  in  We're  fifteen  chaps  with  nearly  200  cumula-  j  koma  .  .  .  .  .  Oklahoma  an 
business,  Joe  has  been  an  inspiration  and  tive  years  of  experience  in  advertising  and  I  _  _  pacific  coast  . . . 

example  to   us,   as  well   as   our  "father  merchandising.   And  we  know  that  your  j  karm  •  •  •  •  •  •  Yos  angIleI 
confessor"  and    our    constant   adviser  in  success  is  our  success,  in  this  group  of  j  koin-kale  Portland 

.       T    1        1  .  T      ̂   ̂ -  4.  +•         W„   'f  i      KROW  .  OAKLAND-SAN  FRANCISCO 
formulating  our  plans  and  policies.  In  build-         pioneer  radio-station  representatives.  Won  t         |   Seattle 

in''  our  own  organization,  we've  of  course         you  let  us  demonstrate?  |         ̂"^  WRIGHT-SONOVOX.  Inc. no'./ 

Free  &  Peters,  isc. 

'  Pioneer  Radio  Station  Representatives 
Since  May,  1932 

CHICAGO:  i8o  S.  Michigan 
Franklin  6373 

NEW  YORK:  247  Park  Ave. 
Plaza  5-4131 

SAN  FRANCISCO:  ,  1 1  Sutter 
Sutter  4353 HOLLYWOOD:  1572  N.  Gordon 

Gladstone  3949 
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Angry  NAB  Board  Stands  Up  For  Miller 

Blames   Itself  for 

Any  Washington 

Weakness 

DEEPLY  INCENSED  over 

"rump  movements"  in  the  in- 
dustry to  reorganize  the  NAB 

in  conformity  with  views  pur- 
portedly espoused  by  FCC 

Chairman  James  Lawrence 
Fly,  a  healthy  majority  of  the 
NAB's  board  of  directors  who 
met  in  New  York  last  Thurs- 

day and  Friday,  served  notice 
they  will  defend  the  adminis- 

tration of  President  Neville 
Miller  aga,inst  all  comers. 

Described  by  one  spokesman 

as  "fighting  mad",  this  major- 
ity insisted  that  the  26-man 

board  itself,  rather  than  Mr. 
Miller,  should  be  criticized  for 
any  shortcomings  in  industry-Gov- 

ernment relations,  since  it  has  au- 
thorized every  policy  action  taken 

by  its  president. 
Vote  Down  4th  District 

At  its  closing  session  Friday,  the 
board,  by  virtually  unanimous  ac- 

tion, voted  down  the  resolution 
adopted  by  the  4th  NAB  District 
March  7  ostensibly  looking  toward 
a  reorganization  of  NAB.  On  the 
only  other  reorganization  proposal 
— exclusion  of  networks  or  their 
owned  stations  from  active  mem- 

bership— the  board  by  overwhelm- 
ing vote  rejected  it,  but  voted 

unanimously  to  abolish  the  execu- 
tive committee  of  nine,  delegating 

all  its  functions  to  the  full  board. 
The  entire  closing  session  Fri- 

day was  occupied  by  matters  inci- 
dent to  reorganization.  President 

Miller,  in  effect,  was  given  a  con- 
fidence vote,  and  talk  of  a  full- 

scale  reorganization  evaporated  in 
the  formal  sessions. 

As  one  of  its  final  actions,  the 
board  appointed  a  committee  to 
consult  with  broadcasters  in  the 
4th  District,  comprising  North 
Carolina,  South  Carolina,  Virginia, 
West  Virginia,  Maryland  and  the 
District  of  Columbia  on  the  re- 

organization resolution.  It  will  re- 
port back  to  the  board.  Members  of 

the  committee  are  John  J.  Gillin 
Jr.,  WOW;  Edward  Klauber,  CBS; 
Howard  Lane,  KFBK;  John  Elmer, 

WCBM;  with  Paul  W.  Morency, 
WTIC,  an  alternate. 

In  rejecting  the  proposal  for  ex- 
clusion of  networks  from  active 

membership,  which  would  not  have 
affected  managed  and  operated 
stations,  the  board  went  further  by 
adoption  of  a  resolution  inviting 
the  networks  themselves  to  active 
membership.  Instead  of  paying  dues 
as  associate  members,  the  networks 
will  pay  on  a  pro-rata  basis.  NBC 
and  CBS,  based  on  their  brackets, 
would  contribute  $24,000  each  and 
the  Blue  $9,000.  MBS  is  not  a 
member. 

Contention  Eliminated 

Abolition  of  the  executive  com- 
mittee, which  must  be  voted  on  at 

the  Cleveland  convention,  elimi- 
nates one  bone  of  contention  in 

RADIO  VOLUME  for  the  first  six 
months  of  this  year,  despite  war 
conditions,  bids  to  exceed  last 

year's  placements,  but  prospects  for 
the  second  half  are  uncertain — 
with  the  likelihood  the  gain  will  be 
offset  through  indicated  declines. 

That  was  the  concensus  of  22 
broadcaster-directors  who  attended 
the  NAB  board  meeting  in  New 
York  last  Wednesday  and  Thurs- 

day. An  impromptu  survey,  con- 
ducted Wednesday  by  Frank  E. 

Pellegrin,  NAB  director  of  broad- 
cast advertising,  brought  first-hand 

reports  from  a  cross-section  of  the 
industry,  covering  local  and  re- 

gional as  well  as  spot. 
National  spot  appeared  to  be  up, 

with  local  business  down  in  some 
areas.  But  the  overall  average  was 
ahead  of  last  year. 

Federal  Plans 
The  board  reviewed  the  list  of 

current  broadcasting  problems,  and 
heard  reports  not  only  from  bureau 
heads  but  from  J.  Harold  Ryan, 
one  of  its  members  who  is  serving 
as  Assistant  Director  of  Censor- 

ship, and  W.  B.  Lewis,  Assistant 
Director  of  the  Office  of  Facts  & 
Figures,  and  his  assistant,  Doug- 

management  of  NAB  affairs.  If 
finally  approved,  it  will  mean  more 
frequent  full  board  meetings,  since 
the  executive  committee  was  em- 

powered to  act  for  the  board  be- 
tween sessions.  Members,  in  addi- 

tion to  President  Miller,  are 
Messrs.  Gillin,  Klauber,  Elmer  and 
Morency;  Don  S.  Elias,  WWNC, 
Asheville;  James  D.  Shouse,  WLW, 
Cincinnati;  0.  L.  Taylor,  KGNC, 
Amarillo;  F.  M.  Russell,  NBC. 

In  voting  down  all  reorganiza- 
tion proposals,  the  view  was  freely 

expressed  by  board  members  that 
if  the  industry  capitulated  to  these 
demands,  having  had  their  origin 
in  official  quarters,  they  would  only 
be  supplemented  by  other  summary 
edicts. 

The  4th  District  resolution  was 
proposed    by   John    A.  Kennedy, 

las  Meservey.  The  work  of  these 
Governmental  agencies  related  to 
radio  was  outlined  in  detail,  with 
much  interest  centering  upon  plans 
of  OFF  to  establish  priorities  for 
all  Government  time. 
Support  of  the  Advertising 

Council,  created  to  enlist  all  media 
in  the  war  effort,  was  voted  by  the 
board  upon  recommendation  of 
President  Neville  Miller.  The  board 
authorized  an  appropriation  of 

$2,500  toward  radio's  contribution 
of  $15,000  to  the  Council.  The  bal- 

ance is  to  be  contributed  by  other 
industry  entities. 

Despite  the  previous  position  of 
the  NAB  opposing  any  steps  for 
new  radio  legislation  during  the 
war  emergency,  the  board  decided 
that  in  the  light  of  the  action  of 
the  House  Interstate  &  Foreign 
Commerce  Committee,  scheduling 
hearings  to  begin  April  14  on  the 
Sanders  Bill  to  reorganize  the  FCC, 
a  committee  should  be  appointed  to 
devise  procedure  in  presenting  in- 

dustry testimony. 
It  was  indicated  that  individual 

networks,  if  called  upon,  also  would 
be  prepared  to  offer  testimony.  Re- 

tention of  counsel  for  the  NAB  also 
{Continued  on  page  SU) 

WCHS,  Charleston.  It  was  consid- 
ered from  several  aspects,  with  the 

final  action  that  of  designating  the 
committee  to  inquire  further  into 
the  circumstances.  Prior  to  that  the 
board  had  voted  down  the  resolu- 

tion in  its  entirety. 

Up  to  Cleveland 
Determination  to  fight  out  the 

whole  issue  had  been  reached  by  a 
number  of  board  members  last 
Wednesday  even  before  the  sessions 
got  under  way.  Informal  meetings 
held  by  groups  of  members,  it  was 
reported,  resulted  in  the  resolve  to 
stick  to  the  present  organization, 
and  to  let  the  matter  come  to  a 
head  at  the  membership  convention 
in  Cleveland,  May  11-14. 

There  were  accusations  that  cer- 
tain industry  groups  are  fostering 

"appeasement"  in  proposing  a  full- 
scale  reorganization,  affecting  Mr. 
Miller's  status  and  depriving  the 
major  networks  of  active  member- 

ship in  the  association.  Mr.  Fly,  it 
was  stated,  had  advocated  both  of 
these  moves,  and  had  suggested  for- 

mation of  the  Broadcasters  Victory 
Council,  made  up  of  representatives 
of  five  industry  trade  groups,  as  a 
means  of  embarrassing  NAB. 

This  group  also  castigated  the  ac- 
tion of  the  4th  NAB  district  meet- 

ing in  Roanoke  March  7  in  adopt- 
ing a  resolution  seeking  appoint- 

ment of  a  committee  by  the  board 
to  study  the  management,  structure 
and  finances  of  the  trade  associa- 

tion looking  toward  "greater  unity, 
economy  and  efficiency".  This  reso- 

lution was  "overplayed"  out  of  pro- 
portion to  its  importance,  according 

to  some  board  members  [Broad- 
casting, March  16]. 

Clear  Channel  Session 

Practically  all  board  members — 
those  espousing  a  reorganization 
and  those  uncompromisingly  op- 

posed— deplored  the  development  of 
a  break  of  any  nature  during  these 
troubled  times.  There  was  no  hard 
and  fast  division  on  the  board,  but 
fireworks  in  Cleveland  were  fore- 
seen. Last  Wednesday  night,  prior  to 
the  convening  of  the  NAB  board, 
the  executive  committee  of  the 
Clear  Channel  Broadcasting  Service 
met  in  New  York.  Among  those 
present  were  its  chairman,  Edwin 
W.  Craig,  of  WSM,  Nashville,  who 
had  nominated  Mr.  Miller  as  the 
NAB's  first  paid  president  in  1938, 

Directors  See  Big  First  Half, 

With  Later  Tapering  of  Sales 
Current  Average  Running  Well  Above  Last  Year; 
NAB  Board  Discusses  Governmental  Problems 
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and  Mark  Ethridge,  WHAS,  Louis- 
ville, close  personal  friend  of  the 

former  Louisville  mayor,  and  the 
man  most  responsible  for  reorgani- 

zation after  the  1937-38  breach. 
As  the  sponsors  of  Mr.  Miller, 

these  executives  proposed  to  carry 
the  fight  for  retention  of  the  pres- 

ent NAB  structure.  Both  are  among 
the  industry's  best-known  figures. 
Mr.  Ethridge  served  as  interim 
president  of  the  NAB  in  1938  until 
Mr.  Miller's  selection.  He  is  not  now 
a  member  of  the  board.  Mr.  Craig 
is  a  board  member  and  has  served 
continuously  for  a  dozen  years. 

Notice  was  served  by  several 
prominent  NAB  directors  that  they 
would  pull  out  of  the  association 
if  steps  were  taken  to  reorganize  it 
along  suggested  lines.  Rank  and  file 
broadcasters,  they  said,  are  whole- 

heartedly behind  Mr.  Miller.  This 
has  been  evidenced  repeatedly  at 
NAB  district  meetings  during  the 
last  few  months,  they  said,  except 
the  4th  District  meeting,  and  they 
were  inclined  to  put  a  question 
mark  after  the  action  taken  at  that 
meeting,  based  on  reports  attribut- 

ed to  broadcasters  who  attended 
the  closed  session  in  Roanoke. 

Chairman  Fly's  purported  inter- 
ference in  pure  trade  association 

affairs  was  roundly  criticized  as  un- 
paralleled in  Government  annals. 

No  one  has  ever  heard  of  the  chair- 
man of  the  Interstate  Commerce 

Commission  attempting  to  dictate 
to  the  Association  of  Railroad  Exec- 

utives, or  to  advise  that  its  operat- 
ing head  be  deposed,  they  observed. 

Blaming  the  Board 

Caustic  comment  anent  BVC  also 
was  voiced.  It  was  charged  the  or- 

ganization is  far  from  democratic, 
with  certain  "paper"  trade  groups 
having  equal  voice  with  the  NAB. 
BVC,  one  broadcaster  commented, 
"has  bowed  to  the  will  of  Chairman 

Fly." The  same  board  group  supported 
retention  of  network  active  mem- 

bership and  of  network  directors. 
The  district  director  elections  were 
characterized  as  the  epitome  of 
democracy.  District  members  are 
free  to  elect  local,  regional,  clear 
channel  or  network  directors,  they 
pointed  out. 

If  the  NAB  has  not  been  as  ef- 
fective as  some  broadcasters  would 

want  it,  then  the  blame  devolves 
not  on  Mr.  Miller  but  on  the  board 
itself,  said  these  spokesmen.  When 
Mr.  Miller  took  office  three  years 
ago,  he  was  told  that  copyright  was 
his  No.  1  job.  That  he  performed 
.in  effective  and  almost  impossible 
feat  in  subjugating  ASCAP,  as 
generalissimo  of  the  radio  forces, 
is  unanimously  admitted,  they 
pointed  out. 

All  But  Four  Present 

All  but  four  NAB  directors  at- 
tended the  sessions.  Absentees 

were  John  E.  Fetzer,  WKZO,  Kala- 
mazoo, and  Clarence  Wheeler, 

WHEC,  Rochester,  in  Florida  re- 
cuperating from  recent  illnesses; 

Capt.  George  E.  Norton  Jr., 
WAVE,  Louisville,  on  active  duty 

4TH  NAB  DISTRICT  started  things  with  its  March  7  resolution  asking 
the  NAB  board  to  appoint  a  committee  to  study  the  management, 
structure  and  finances  of  the  association.  At  the  District  4  meeting 
at  Roanoke  were  these  industry  notables  (1  to  r) :  Richard  Shafto, 
WIS,  Columbia,  S.  C,  elected  district  director;  J.  Harold  Ryan,  NAB 
board  member  on  leave  of  absence  from  Fort  Industry  Co.  stations 
as  Assistant  Director  of  Censorship;  Neville  Miller,  NAB  president; 
John  A.  Kennedy,  West  Virginia  Network,  retiring  district  director. 

with  the  Air  Corps;  Harrison 
Holliway,  KFI,  Los  Angeles,  who 
has  been  ill. 

Present,  in  addition  to  the  NAB 
staff  members  named,  were  District 
Directors  Paul  W.  Morency, 
WTIC,  Hartford;  Isaac  D.  Levy, 
WCAU,  Philadelphia;  John  A. 
Kennedy,  WCHS,  Charleston; 
Frank  King,  WMBR,  Jacksonville; 
Edwin  W.  Craig,  WSM,  Nashville; 
J.  Harold  Ryan,  WSPD,  Toledo; 
Edgar  L.  Bill,  WMBD,  Peoria; 
John  J.  Gillin  Jr.,  WOW,  Omaha; 
Earl  H.  Gammons,  WCCO,  Minne- 

apolis; Herb  Hollister,  KANS, 
Wichita;  O.  L.  Taylor,  KGNC, 

Amarillo;  Eugene  P.  O'Fallon, 
KFEL,  Denver;  Howard  Lane, 
KFBK,  Sacramento;  Harry  R. 
Spence,  KXRO,  Aberdeen.  Also  Di- 
rectors-at-Large  James  D.  Shouse, 
WLW,  Cincinnati,  and  J.  0.  Ma- 
land,  WHO,  Des  Moines,  for  large 
stations;  Don  S.  Elias,  WWNC, 
Asheville,  for  medium  stations; 
John  Elmer,  WCBM,  Baltimore, 
and  James  W.  Woodruff  Jr., 
WRBL,  Columbus,  for  small  sta- 

tions, and  Edward  Klauber,  CBS, 
and  Frank  M.  Russell,  NBC,  for 
networks. 

FCC  Monitor  Cited 

FOR  HIS  ALERTNESS  in  inter- 
cepting an  SOS  message  and  initia- 

tive in  taking  action  that  assisted 
in  the  rescue  of  seven  men  in  a 
Navy  patrol  plane  forced  down  at 
sea  off  Galapagos  Island  on  Jan. 
15,  James  F.  Farrell,  FCC  moni- 

toring radio  operator,  has  been 
formally  cited  by  the  Commission. 
Mr.  Farrell  while  on  listening-in 
duty  at  Westchester,  Pa.,  heard 
the  call  for  help  and  immediately 
passed  the  information  on  to  the 
Philadelphia  Navy  Yard  which 
effected  the  rescue. 

Carmichael  Resigns 
CECIL  CARMICHAEL,  assistant 
to  James  D.  Shouse,  vice-president 
of  the  Crosley  Corp.  in  charge  of 
WLW  and  WSAI,  Cincinnati,  re- 

signed last  week  and  has  not  an- 
nounced his  future  plans.  Recently 

he  had  been  assigned  to  direct  na- 
tional defense  public  service  pro- 

grams. 

ARMY  COMMISSION 

SLATED  FOR  KIRBY 
APPOINTMENT  of  Edward  M. 
Kirby,  NAB  director  of  public  re- lations and  education  now  on  leave 
as  civilian  chief  of  the  Radio 

Branch  of  the 

War  Dept.  Bu- reau of  Public 
Relations,  to  ac- 

tive commissioned 
rank  is  expected 
shortly,  the  NAB 
board  of  directors 
meeting  in  New 
York  was  advised last  Thursday  by 

Maj.  Gen.  A.  D. 
Surles,  director  of 

Mr.  Kirby 

the  bureau. 

With  the  War  Dept.  for  the  last 
year  as  a  dollar-a-year  man,  Mr. 
Kirby  will  be  commissioned  with 
rank  commensurate  with  the  duties 
and  responsibilities  of  his  position. 
Gen.  Surles  said  the  character  of 
Mr.  Kirby's  mission  under  war  con- 

ditions makes  commissioned  serv- 
ice desirable. 

The  board  agreed  on  policy  in 
connection  with  severance  pay  for 
NAB  employes  who  may  be  called 
to  active  duty.  Roughly,  this  vdll 

be  the  equivalent  of  one  month's 
pay  for  each  year  with  the  associa- 

tion, with  a  maximum  of  three 
months'  salary.  Because  Mr.  Kirby 
has  been  loaned  to  the  Army  for 
the  last  year,  it  was  decided  to 
allow  him  compensation  for  the  bal- 

ance of  this  year,  from  date  of 
commissioned  service. 

Naval  Staff  Changes 

CAPT.  THOMAS  BROWNING 
INGLIS,  comino-  from  command  of 
the  USS  Algorab,  last  Thursday 
reported  for  duty  in  his  new  post 
of  Assistant  Director  of  Naval 
Communications  under  Capt.  Jo- 

seph Redman.  Capt.  Inglis  has  had 
extensive  experience  in  the  com- 

munications field,  including  duty  as 
communications  officer  at  San  Di- 

ego, 1932-34,  and  communications 
officer  on  the  staff  of  the  comman- 

der of  the  Battle  Force,  1935-36. 
Lieut.  Comdr.  Franz  O.  Willen- 
bucher,  assistant  war  plans  officer 
in  the  office  of  the  Director  of 
Naval  Communications  and  active 
on  DCB,  has  been  promoted  to  com- 
mander. 

JANSKY  TRANSFERS 
TO  ARMY  AIR  POST 

AFTER  holding  the  post  for  less 
than  a  month,  C.  M.  Jansky  Jr., 

recently  appointed  chief  of  the  ra- dio section  of  the  Communications 
Branch,  War  Production  Board 
[Broadcasting,  March  2],  has 
been  released  from  duty  at  the 
request  of  the  War  Dept.  and  on 
March  21  reported  for  special  duty 
with  the  Army  Air  Force.  The 
nature  of  his  new  assignment  was 
not  divulged,  but  it  will  involve 
specialized  radio  work  in  a  civilian 
capacity. 

Mr.  Jansky's  successor  at  WPB, 
where  he  served  under  Leighton 
H.  Peebles,  chief  of  the  Communi- 

cations Branch,  has  not  yet  been 
named  but  it  is  understood  he  will 
be  a  figure  of  equal  prominence  in 
the  radio  industry. 

Mr.  Jansky,  former  president  of 
the  IRE,  is  continuing  his  connec- 

tion with  the  Washington  consult- 
ing engineering  firm  of  Jansky  & 

Bailey,  of  which  he  is  senior  part- ner. 

Callahan  Promoted 

PROMOTION  of  Vincent  F.  Calla- 
han to  the  newly-created  post  of 

Director  of  the  Press  &  Radio  Sec- 
tion of  the  Treasury's  Defense  Sav- ings Staff  was  announced  last  week. 

Mr.  Callahan,  chief  of  the  Press  & 
Radio  Section  since  it  was  organ- 

ized, is  succeeded  in  the  radio  post 
by  Charles  J.  Gilchrest,  his  former 
assistant.  Melburn  McCarthy,  with 
the  department  since  last  May, 
was  named  chief  of  the  press  sec- 

tion. The  appointments  became  ef- 
fective immediately.  Mr.  Callahan 

reports  directly  to  Eugene  W. 
Sloan,  director  of  the  Defense  Sav- 

ings Section  of  the  Treasury. 

'Mexico  Way'  Extended 
AN  EXTENDED  RUN  of  five 
more  weeks  has  been  planned  for 
Down  Mexico  Way,  NBC-Red  week- 

ly program  originally  scheduled  for 
eight  weeks.  Thirty  stations  were 

added  to  the  program's  network last  week,  bringing  the  total  above 
100.  The  series  is  designed  to  in- 

crease interest  in  the  Spanish  lan- 
guage through  the  medium  of 

music  and  drama  and  was  sug- 
gested by  Vice-President  Henry  A. 

Wallace  [Broadcasting,  March  2]. 

'Chicago  Sun'  on  24 

THE  Chicago  Sun,  in  an  out-of- 
town  circulation  drive  for  its  Sun- 

day edition,  has  placed  a  schedule 
of  one-minute  week-end  announce- 

ments on  24  Midwestern  stations 
in  Illinois,  Wisconsin,  Iowa,  Indi- 

ana and  Michigan.  Contracts  in 
most  cases  are  for  52  weeks. 
Schwimmer  &  Scott,  Chicago,  is 
agency. 

Alma  KltcheU's  New  Show 
HOMEMAKER'S  interests  will  be featured  on  Meet  Your  Neighbor,  a 
series  starting  on  the  Blue  this  week. 
Conducted  by  Alma  Kitchell,  known 
to  radio  listeners  for  her  Brief  Case 
and  Streamlined  Journal  programs 
now  off  the  air,  the  series  will  present 
informal  talks  on  home  subjects  such 
as  child  guidance,  use  of  substitute 
materials  and  gardening,  in  addition  to 
occasional  interviews  with  women  in 
the  news.  The  programs  are  designed 
to  acquaint  women  listeners  with other  women  throughout  the  country. 
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Federal  Drive  to  Spur  Food  Advertising 
Radio  to  Be  Used 

For  Nutrition 

Movement 

OPENING  THE  WAY  to  new 
sources  of  advertising  revenue  for 
the  radio  industry,  the  Office  of 
Defense  Health  &  Welfare  Serv- 

ices, headed  by  Paul  V.  McNutt, 
who  is  also  Federal  Security  Ad- 

ministrator, has  developed  plans 
for  a  broad  scale  program  to  make 
the  American  public  nutrition 
conscious. 

Radio,  it  was  said,  will  be  one 
of  the  main  channels  used  to  carry 
the  story  of  the  campaign. 
The  project  has  been  worked 

out  through  the  cooperation  of 
more  than  20  Government  agencies 
and  subagencies  with  the  Office  of 
Defense  Health  &  Welfare  Services 
acting  as  coordinating  agent. 

Questionnaires  Ready 

Questionnaires  have  already  been 
prepared  to  be  mailed  shortly  to 
stations  throughout  the  country, 
and  scripts  have  been  written  to 
be  incorporated  into  programs 
suitable  to  the  aim  of  the  drive — 
"to  make  the  nation  nutrition  con- 

scious" and  "to  bring  nutrition 
from  the  laboratory  to  the  kitchen". 
The  ODHWS  questionnaires, 

some  of  which  will  also  be  sent  to 
advertising  agencies  handling  food 
accounts  upon  request,  are  de- 

signed to  complete  a  wide-range 
study  of  the  programs  now  on  the 
air  aimed  at  women  listeners. 
When  the  questionnaire  mailing 
has  been  completed,  radio  releases 
will  be  sent  out  upon  request  which 
will  give  prograin  material  on  the 
subject  of  nutrition.  The  food  and 
related  industries  are  also  cooper- 

ating in  the  program.  Releases  will 
also  tell  when  Defense  Health  & 
Welfare  Services  officials  will  be 
in  stations'  localities  and  these  offi- 

cials will  appear  on  local  programs 
to  advance  the  project. 

At  ODHWS  headquarters  it  was 
said  that  radio  was  expected  to 
speed  the  work  of  the  program  be- 

cause "it  will  bring  the  campaign 
directly  into  the  homes  and  can  be 
presented  in  the  simple,  interest- 

ing manner  for  which  radio  is  par- 
\  ticularly  suited." 

Advertising  May  Result 

The  program,  it  was  said,  will 
explain  the  nutritional  values  of 
the  various  kinds  of  food,  and — of 
particular  interest  to  stations,  ad- 

vertising agencies  and  manufactur- 
ers —  it  will  explain  the  values 

found  in  foods  which  are  not  widely 
consumed  or  whose  nutritional 
values  are  not  appreciated  because 
of  ignorance.  The  high  nutritional 
value  of  soybeans,  a  study  of  which 
is  now  being  made,  was  cited  as 
one  example  of  food  which  has  not 
heretofore  been  looked  upon  as 
particularly  valuable. 

It  was  stated  at  ODHWS  that 

there  are  many  other  unplumbed 
sources  of  highly  nutritious  foods 
and  that  publicizing  these  would 
most  likely  result  in  manufactur- 

ers launching  advertising  cam- 
paigns to  promote  these  foods. 

Also  to  be  explained  on  the 
nutrition  programs  will  be  such 
processes  as  dehydrating,  quick 
freezing  and  use  of  new  contain- 

ers, to  enlighten  the  public  to  the 
fact  that  new  packaging  will  not 
necessarily  reduce  the  food  value 
of  the  products  contained. 

Under  the  nutrition  setup,  the 
ODHWS  will  act  as  a  coordinating 
agency  for  the  Government  agen- 

cies cooperating  on  the  project, 
and  the  State,  county  and  com- 

munity nutrition  committees. 
It  was  said  at  ODHWS  head- 

quarters that  the  agency  is  al- 
ready providing  many  women  com- 

A  COMPREHENSIVE  program  of 
station  relations,  including  the 
furnishing  of  original  radio  scripts 
for  broadcasters  to  use  in  connec- 

tion with  musical  programs,  will  be 
announced  this  week  by  ASCAP, 
which  will  supply  the  service  with- 

out charge  to  all  of  its  licensed 
stations. 

To  prevent  duplication  by  sta- 
tions in  the  same  area,  three  sepa- 

rate script  series  will  be  prepared, 
each  consisting  of  a  half-hour 
musical  program,  suitable  for 
either  a  single  advertiser  or  on  a 
participating  program. 

Station  Relations  Plan 

Continuities  may  be  used  with 
either  live  or  recorded  music  and 
each  script  will  be  accompanied  by 
a  list  of  appropriate  music,  to- 

gether with  a  list  of  recordings  of 
each  selection. 

Plan  was  developed  by  Robert  L. 
Murray,  public  relations  director 
of  ASCAP,  who  will  hereafter  de- 

vote most  of  his  time  to  customer 
and  station  relations.  On  his  re- 

turn to  New  York  last  week  from 
an  extended  tour  he  reported  that 
in  discussing  the  idea  with  local 
broadcasters  it  had  received  an  en- 

thusiastic reception. 
"One  of  the  problems  I  found 

confronting  all  local  stations,"  said 
Murray,  "is  the  fact  that  local 
sponsors  all  demand  spot  announce- 

ment time  either  before,  after  or  on 
breaks  in  news  broadcasts.  This  is 
due  to  the  fact  that  the  sponsors 
figure  this  gives  them  the  largest 
audience.  What  the  sponsors  have 
not  learned  is  that  war  news  is 
hardly  conducive  to  profitable  cus- 

tomer response. 

mentators  with  material  for  their 
programs.  In  industry  circles  it  is 
felt  that  this  cooperation  may  be  a 
contributing  factor  in  retaining 

many  of  the  women's  programs now  on  the  air. 
The  program,  it  was  said,  will 

not  attempt  a  scientific  analysis  of 
foods  but  will  show  by  dramatiza- 

tion and  simple  explanation  the 
values  of  balanced  diets,  the  proper 
preparation  of  meals,  conservation 
of  vital  foods,  how  to  prepare  low 
cost  menus  and  other  essential 
facts. 

Provided  also  by  the  ODHWS 
will  be  four-page  pamphlets  which 
will  give  food  rules  and  provide 
an  excellent  industry  tie-in  for 
manufacturers  and  distributors 
which  can  also  be  incorporated  in 
radio  programs.  Cooperation  will 
be  extended  to  small  manufacturers 

"Suppose  the  news  announcer 
reads  a  bulletin  stating  that  three 
more  American  ships  have  been 
torpedoed  and  then  follows  a  break 
in  which  it  is  announced  that  the 
'Bon  Ton  Store  has  just  received 
a  shipment  of  smart  Easter  mil- 

linery.' The  woman  who  listens  to 
such  a  broadcast  is  hardly  in  the 
mood  to  rush  to  the  Bon  Ton  Store 
and  purchase  a  new  bonnet  for  the 
Easter  parade. 

"The  ASCAP  Easter  script  tells 
something  about  the  origin  of 
Easter  and  its  customs  throughout 
the  years  and  throughout  the 
world.  And  between  these  short, 
chatty  narrations  a  recording  of 
'Easter  Parade'  is  played,  followed 
by  the  announcement  of  the  Bon 
Ton  Store.  Any  good  merchandiser 
will  tell  you  that  the  woman  prac- 

tically has  a  new  hat  on  her  head." 
Seasonal  Trends 

Plans  encompass  a  "June  bride" series  and  other  seasonal  scripts 
as  well  as  continuities  for  all  such 
special  occasions  as  Army  Day, 
Arbor  Day,  Armistice  Day  and  so 
on  right  through  the  alphabet  to 
Valentine's  Day  and  Washington's 
Birthday.  Scripts  will  be  prepared 
13  weeks  in  advance  throughout  the 
year  to  allow  stations  ample  time 
to  make  any  alterations  necessary 
to  adapt  them  to  a  particular  use  or 

a  particular  sponsor.  Each  week's programs  will  be  kept  timely  and 
with  an  eye  to  selling  merchandise 
for  the  local  retailer. 

Scripts  will  be  timed  to  run  30 
minutes,  allowing  for  eight  record- 

ings and  in  addition  to  straight 
continuity  will  include  sample  com- 

{Continued  on  page  57) 

who  have  no  elaborate  research 
laboratories  to  enable  them  to  ob- 

tain authoritative  material  to 
adapt  to  their  individual  problems. 

Avoids  Duplicating  Effort 

In  its  efforts  to  avoid  duplication 
of  work  in  its  program,  the 
ODHWS  has  advised  that  stations 
can  obtain  nutrition  scripts  from 
State  committees  which  will  be  fur- 

nished material  by  Washington 
headquarters.  Releases  to  keep  com- 

mentators up  to  date  on  new  re- 
search will  be  sent  out  weekly. 

The  Government  has  sought  the 
aid  of  prominent  food  experts  and 
doctors  and  has  the  consulting  ad- 

vice of  prominent  advertising  men 
in  launching  the  food  campaign. 

Assisting  Mr.  McNutt  in  promot- 
ing the  campaign  is  M.  L.  Wilson, 

head  of  the  Extension  Division, 
Department  of  Agriculture.  Dr. 
Helen  S.  Mitchell  is  principal  nu- 

tritionist, assisted  by  Marjorie 
Vaughn  and  Mabel  Stimpson. 
Harry  Houghton,  prominent  adver- 

tising and  promotion-man,  is  also 
active  in  the  campaign.  He  is  gen- 

eral sales  manager  of  The  L.  L. 
Brown  Paper  Co.,  Adams,  Mass. 

Agencies  Cooperating 

Agencies  cooperating  in  the  na- 
tional nutrition  program  include: 

Bureau  of  Agricultural  Econom- 
ics, Consumers'  Counsel  Division, 

Office  of  Experiment  Stations,  Ex- 
tension Service,  Farm  Security 

Administration,  Bureau  of  Home 

Economics,  Agricultural  Market- 
ing Service,  Rural  Electrification 

Administration,  Surplus  Marketing 
Administration,  all  of  which  come 
under  the  Department  of  Agricul- 

ture; Social  Security  Board,  Civi- 
lian Conservation  Corps,  Office  of 

Education,  Food  &  Drug  Ad- 
ministration, U.  S.  Public  Health 

Service,  National  Youth  Admin- 
istration, all  under  the  Federal 

Security  Agency;  Department  of 
Labor's  Children's  Bureau  and  Bu- 

reau of  Labor  Statistics;  Federal 
Works  Agency,  including  the 
Works  Progress  Administration; 
Department  of  Interior  Fish  and 
Wildlife  Service;  Office  for  Emer- 

gency Management,  including  the 
Office  of  Civilian  Defense,  Office  of 
Price  Administration  and  the  Con- 

sumer Division;  also  the  American 
Red  Cross,  National  Research 
Council,  Food  and  Nutrition  Board 
and  the  Food  Habits  Committee. 

Other  Aides 

Among  other  organizations 
working  in  cooperation  with  the 
Government  are  State  and  county 
health  departments,  city  health  de- 

partments, Red  Cross  offices,  pri- 
vate social  agencies,  service  clubs, 

women's  clubs  and  other  social,  re- 
ligious and  fraternal  organizations, 

State  Extension  services  and  other 
county  and  local  organizations. 
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Super- Power  and  Clear  Probes  Dropped 

Fly  Reveals  Action 

At  Hearing  on 

Cox  Bill 

DISCLOSURE  that  the  FCC  has 
dropped  its  inquiries  into  super- 

power and  the  breakdown  of  clear 
channels  to  permit  duplicate  opera- 

tion for  the  present,  as  a  result  of 
the  war  emergency,  was  made  by 
FCC  Chairman  James  Lawrence 
Fly  last  Wednesday  in  his  second 
appearance  before  the  House  Rules 
Committee. 
He  appeared  as  a  witness  in 

opposition  to  the  Cox  Resolution 
(HRes-426)  to  investigate  the  FCC 
and  its  personnel,  but  did  not  con- 

clude his  testimony. 
Expressing  opposition  to  the  Cox 

Resolution  and  indicating  also  that 
he  opposed  hearings  scheduled  to 
begin  April  14  on  the  Sanders  Bill 
(HR-3497)  to  rewrite  the  Com- 

munications Act,  Chairman  Fly 
said  the  FCC  is  so  occupied  with 
defense  activity  that  he  felt  it 
would  be  a  waste  of  time  to  go 
through  protracted  legislative  hear- 
ings. 

Due  to  the  War 

Giving  emphasis  to  this  view, 
he  said  that  on  the  preceding  day, 
Tuesday,  the  Commission  had  de- 

cided to  forego  its  studies  of  both 
super-power  and  clear  channels, 
presumably  for  the  duration.  These 
interrelated  questions,  which  are 
highly  controversial  and  involve 
international,  interference  and 
policy  considerations,  are  being- 
dropped  by  the  Commission  because 
of  the  pressure  of  war  activity,  he 
said. 

There  was  no  indication  when  the 
committee  might  vote  on  the  reso- 

lution. Chairman  Sabath  (D-Ill.), 
who  has  strongly  indicated  his  op- 

position to  the  resolution,  recessed 
the  hearings  subject  to  his  call, 
with  Mr.  Fly  still  on  the  stand. 

Attendance  at  the  Wednesday 
hearing  was  not  as  good  as  that  at 
the  first  hearing  March  12,  only 
a  half-dozen  members  being  pres- 

ent. Rep.  Cox  (D-Ga.)  and  Rep. 
Halleck  (R-Ind.)  were  the  only 
members  to  examine  Mr.  Fly. 

During  the  session,  charges  of 
internal  dissension  in  the  FCC, 
lobbying  to  block  new  legislation 
and  the  proposed  Cox  inquiry,  and 
maintenance  of  a  "Gestapo"  by  the Commission  were  hurled  at  the 
FCC  Chairman.  He  denied  all. 

Doubt  was  expressed  whether  the 
committee  would  report  the  reso- 

lution favorably,  though  Rep.  Cox 
still  was  confident.  Reports  have 
been  current  that  the  Administra- 

tion is  actively  opposing  the  in- 
quiry. 

In  some  quarters  it  was  thought 
the  resolution  would  be  referred  to 
the  House  Interstate  &  Foreign 
Commerce  Committee,  which  al- 

ready has  scheduled  hearings  to  be- 
gin April  14  on  the  Sanders  Bill 

to  remake  the  FCC  and  redefine 
the  statute.  If  that  course  is  taken. 

it  is  presumed  the  Lea  committee 
will  cover  some  of  the  ground  pro- 

jected in  the  Cox  measure  involv- 
ing the  FCC,  stewardship  of  its 

members,  and  the  manner  in  which 
the  Communications  Act  has  been 
administered. 

Wheeler  Ponders 

All  was  not  quiet  on  the  Senate 
side,  where  there  is  pending  before 
the  Interstate  Commerce  Commit- 

tee the  White  Bill,  which  broadly 
falls  along  the  lines  of  the  Sanders 
measure,  and  the  White  Resolution 
for  a  sweeping  investigation  of  the 
FCC,  with  emphasis  on  the  chain- 
monopoly  regulations.  Active  con- 

sideration, it  is  reported,  is  being 
given  by  Senator  Wheeler  to  revival 
of  proceedings  in  the  Senate, 
though  no  definite  decision  yet  has 
been  reached. 

No  formal  statement  was  made 
at  the  FCC  in  connection  with 

Chairman  Fly's  revelation  that  the 
Commission  had  dropped  its  super- 

power and  clear-channel  breakdown 
inquiries.  Six  of  the  nation's  25 
Class  I-A  channels  are  involved  in 
pending  applications  seeking  dupli- 

cate operation.  The  whole  question 
of  super-power  is  intermingled  with 
the  clear-channel  breakdown,  since 
stations  could  not  operate  efficiently 
with  power  in  excess  of  the  present 
limit  of  50,000  watts  if  other  out- 

lets were  on  the  same  frequency, 
day  or  night. 

It  was  ascertained,  however,  that 

after  lengthy  discussion  the  Com- 
mission decided  to  forego  these  in- 

quiries, which  would  involve 
changes  in  existing  regulations.  It 
is  presumed  that  scheduled  hear- 

ings covering  clear-channel  break- 
down also  will  be  indefinitely  de- 

ferred. 
It  is  not  expected  the  action  will 

have  any  bearing  on  present  special 
service  authorizations  covering 
certain  clear  channels,  which  in 
effect  break  them  down,  or  on 
grants  made  on  850  kc,  the  clear 
channel  occupied  by  KOA,  Denver, 
which  now  is  embroiled  in  litiga- 

tion brought  by  NBC  against  the 
FCC  decision  granting  WHDH, 
Boston,  fulltime  on  the  frequency. 

During  the  exchanges  before  the 
Rules  Committee,  Chairman  Fly, 
responding  to  Rep.  Cox,  heatedly 
denied  there  has  been  any  dissen- 

sion on  the  FCC  during  his  tenure. 

He  said  there  have  been  "differ- 
ences of  opinion",  but  there  have 

been  no  such  things  as  "personal 
animosities,  ill-will  or  sniping  be- 

hind one's  back".  Practically  nine- 
tenths  of  the  Commission's  deci- 

sions are  unanimous,  he  declared. 

Network  Influence 

Asked  whether  the  Commission 
has  not  been  in  public  favor,  Mr. 
Fly  said  that  any  Government 
agency  which  does  its  job  is  not 
favorably  regarded  by  the  indus- 

tries affected.  In  broadcasting,  he 

said,  the  industry  wields  "very 
powerful"  influence  and  he  men- 

tioned again  "two  New  York  corpo- 
rations", operating  NBC  and  CBS, 

as  these  influences. 
Mr.  Fly  said  pointedly  that  he 

felt  neither  the  Radio  Commission 
nor  the  FCC,  prior  to  his  tenure, 

had  handled  the  "monopoly"  situa- tion adequately.  Asked  by  Rep. 
Cox  whether  Judge  E.  0.  Sykes, 
former  chairman  of  these  agencies, 
had  not  encouraged  CBS  as  a  com- 

petitor of  NBC,  Mr.  Fly  declared 
he  saw  "nothing  of  a  charitable  or 
crusading  attitude"  in  the  estab- lishment of  CBS  and  that  the 
"Paleys  and  Levys"  wanted  to  get 
into  what  he  characterized  as  "a 

profitable  business". Efforts  of  FCC  Commissioner 

Payne  to  have  the  Commission  in- vestigated were  mentioned  by  Rep. 
Cox,  but  Chairman  Fly  said  that 
he  knew  of  no  such  moves  recently. 

Mention  was  made  of  a  "leak"  in a  telephone  report  some  time  ago. 
Rep.  Cox  said  the  FCC  is  not 

being  attacked  upon  grounds  of 
"moral  dereliction"  but  that  the  de- 

mand for  an  inquiry  grows  out  of 
"the  fear  that  I  have  that  the  Com- 

mission is  using  its  licensing  power 

to  force  acceptance  of  its  doc- 

trines". 

When  Rep.  Cox  inquired  whether 
the  FCC  was  investigating  charges 

of  undue  activity  by  "foimer  mem- bers of  the  Commission  with  the 

possibility  of  court  action",  Chair- man Fly  said  he  would  prefer  not 
to  discuss  this  matter  in  open  ses- 

sion. Later  it  developed  that  the 
lease  of  WGST,  Atlanta,  to 
Sam  Pickard,  former  member  of 
the  Radio  Commission  and  former 
CBS  vice-president,  and  C.  H.  Cal- 

houn, Atlanta  attorney,  by  the 
Georgia  Institute  of  Technology 

was  being  studied  by  the  Commis- 
sion. Mr.  Fly  said  he  was  not 

aware  that  "legal  limitations"  had been  exceeded  at  any  time,  but 
that  things  were  done  which  he 
would  not  have  agreed  with. 

'Army  of  Young  Men' 
Reiterating  allegations  that  the 

FCC  maintains  "a  Gestapo  used 
to  terrorize  and  beat  down 
licensees,  members  of  Congress  and 
all  others  who  do  not  agree  with 

the  FCC",  Rep.  Cox  asked  whether 
the  FCC  did  not  maintain  a  "per- fect army  of  ambitious  young 

men". 

Branding  this  "false",  Mr.  Fly said  the  Commission  has  a  total  of 
nine  investigators.  At  this  point, 
he  said  he  knew  what  Rep.  Cox  had 
in  mind — the  WGST  case.  He  re- 

ferred to  this  as  a  lease  arrange- 
ment resulting  in  profits  to  the 

lessees,  which  had  been  repeatedly 
attacked  by  members  of  Congress, 
notably  Rep.  Wigglesworth  (D- 
Mass.),  outspoken  critic  of  the  in- 

dustry and  of  the  FCC. 

Rep.  Cox  interposed  that  Chair- 
man Fly  apparently  believed  he 

was  motivated  in  introducing  his 
(Continued  on  page  52) 

Army  Program  to  Unite  Forces  Abroad 

With  Folks  at  Home  Will  Open  April  5 
MARKING  the  first  time  in  his- 

tory a  radio  program  has  been  di- 
rectly sponsored  and  supervised  by 

the  U.  S.  Army  to  accomplish  a 
military  mission,  the  War  Depart- 

ment on  April  5  will  inaugurate 
a  new  weekly  series,  the  A^-my 
Hour,  to  be  heard  on  NBC-Red, 
Sundays,  3:30-4:30  p.m.  (EWT) 
for  the  duration.  The  shows  also 
will  be  shortwaved  to  United  Na- 

tions forces  all  over  the  world. 
The  Army  Hour  is  designed  spe- 

cifically to  "link  the  men  in  our 
armed  forces  fighting  abroad  with 
American  firesides  back  home,"  the 
War  Department  announcement 
March  19  declared. 

Production  of  the  new  military 
feature  will  be  supervised  by  the 
Radio  Branch  of  the  Bureau  of 
Public  Relations,  with  well-known 
literary  figures,  radio  writers  and 
stars  of  stage,  screen  and  radio 
occasionally  cooperating  on  the 

programs. 
Bridging  the  Gap 

"The  Arwy  Hour  will  undertake 
to  bridge  the  great  distance  which 
separate  our  armed  forces  and 
their  families  in  continental  United 

States,"  the  War  Department  com- 
mented. "It  will  seek  to  bring 

about  understanding  of  our  mili- 
tary and  morale  problems  as  out- 

lined by  responsible  military  au- 
thorities   and    our    own  soldiers, 

many  of  whom  will  speak  from  the 
fighting  fronts.  Military  leaders  of 
our  allies,  as  well  as  the  military 
leaders  of  'free  armies'  of  subject 
peoples,  still  fighting,  will  be  broad- 

cast from  all  corners  of  the  globe. 
For  obvious  reasons  of  military 
secrecy,  the  identity  or  location  of 
many  of  these  cannot  be  made 

known  in  advance." 
From  All  Over  World 

According  to  the  War  Depart- 
ment, the  main  part  of  each  pro- 
gram will  originate  in  New  York 

and  Washington,  with  tie-ins  from 
soldiers  and  officers  at  military 
bases  of  the  United  Nations 
throughout  the  world. 

The  Army  Hour  will  draw  on  the 
full  resources  of  the  NBC  program, 
production  and  special  events  divi- 

sions at  home  and  abroad.  Direct 
responsibility  for  the  production 
of  the  program  has  been  assigned 
to  Robert  C.  Coleson,  administra- 

tive executive  of  the  Radio  Branch 
and  formerly  in  charge  of  special 
events  and  radio  at  the  Golden 
Gate  Exposition  in  San  Francisco. 
Wyllis  Cooper,  a  top-ranking  radio 
writer,  who  served  in  the  last  war, 
is  being  re-commissioned  into  the 
Army  and  will  devote  full  time  to 
writing  Army  Hour  continuity. 

Music  for  the  series  will  be  un- 
{Continued  on  page  53) 
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«yOURE  A  MUNITIONS 

PLANT  NOW,  BETSIEf" 

•  WITHIN  250  miles  of  Des  Moines  lies  75% 

of  all  the  Grade  A  farm  land  in  America.  Iowa 

alone  produces  one-twelfth  of  all  the  Nation's  food. 

And  Iowa  farmers  are  increasing  out-put  this  year 

to  make  1942  the  most  productive  period  of  all 

time. 

These  are  big  facts  in  National  Defense.  They  are 

also  big  facts  in  the  Nation's  merchandising  picture. 

Because,  this  year,  Iowa  farm  people  will  have 

more  spendable  income  than  ever  before  in  all 

their  fabulous  history  of  agricultural  prosperity. 

BROADCASTING  •  Broadcast  Advertising 

How  can  you  reach  these  people  most  effectively 

and  at  lowest  cost?  By  radio,  of  course.  With  re- 

strictions on  automobiles  and  tires,  small-town 

merchandising  is  now  more  important  than  ever. 

Radio  is  the  one  medium  that  covers  Iowa's  metro- 

politan, farm  and  rural  non-farm  families  with 

virtually  the  same  high  intensity.  .  .  .  WHO,  the 

only  50,000-watter  in  the  State,  is  "heard  regu- 

larly" in  every  community  in  Iowa.  It  does  a  com- 

plete, all-coverage  job  for  a  fraction  of  the  cost 

of  any  other  medium. 

If  for  any  reason  you  have  never  investigated  the 

unique  position  that  WHO  holds  in  Iowa  merchan- 

dising, let  us  send  you  all  the  amazing  facts.  There's 

nothing  else  like  it  in  America.  Drop  us  a  line — 

or  just  ask  Free  8C  Peters! 

WHO 

+  fir  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Representative! 
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Eight  -  Year  Pacts 

Of  BMI  Accepted 

By  614  Stations 

Signatories  Include  85%  of 
Industry  Dollar  Volume 

THE  NEW  BMI  eight-year  con- 
tracts had  been  accepted  by  614 

stations  as  of  last  Wednesday,  ac- 
cording to  Carl  Haverlin,  vice- 

president  in  charge  of  station  rela- 
tions, who  said  that  the  stations 

represented  more  than  85%  of  the 
industry  dollar  volume. 

In  16  States  and  the  District  of 
Columbia,  every  station  formerly 
licensed  by  BMI  has  either  signed 
the  new  contract  or  pledged  to  do 
so,  Mr.  Haverlin  stated,  adding 
that  the  NAB  First  District,  made 
up  of  Maine,  New  Hampshire,  Ver- 

mont, Rhode  Island  and  Connecti- 
cut has  solidly  renewed.  He  said  14 

additional  States  are  within  one 
or  two  contracts  of  being  solidly 
renewed. 

Nets  Advance  Cash 

The  networks,  too,  have  rallied 

to  BMI's  support.  BMI's  previous 
contracts  expired  March  11  and  the 
first  payment  under  the  new  con- 

tracts, due  April  20,  covers  only  a 
portion  of  the  month  of  March, 

with  the  first  full  month's  payment 
not  due  until  May  20.  Since  the  last 
call  on  the  old  contracts  was  made 
in  January  and  since  BMI  has  paid 
all  installments  already  due  on  its 
contract  with  Edward  B.  Marks 

Music  Corp.,  BMI's  largest  single 
commitment,  and  has  in  addition 
accumulated  and  earmarked  a  sum 
sufficient  to  pay  all  1942  install- 

ments on  this  contract,  a  strin- 
gency in  cash  position  has  resulted. 

To  relieve  this  condition,  CBS, 
NBC,  Blue  and  the  stations  con- 

trolled by  BMI  directors  have  made 
advance  payment  of  their  first  six 
months  new  license  fees.  The  net- 

work payments  are  advances  on 
their  eight-year  contracts  which 
have  been  accepted  subject  to  the 
agreement  of  their  affiliates  to  as- 

sume their  proportion  of  the  cost 
of  clearance  at  the  source  for  BMI 
music  as  they  already  have  done 
for  music  licensed  by  ASCAP. 

Edward  Klauber,  CBS  executive 
vice-president,  last  week  sent  a 
letter  to  all  CBS  affiliates,  urging 
their  continued  support  of  BMI, 
"so  that  we  may  never  again  find 
ourselves  without  an  alternate 

competitive  source  of  music."  The 
letter  continues:  "Since,  as  you 
know,  the  broadcasters  themselves 
control  this  organization  through 
the  election  of  its  board  of  directors 
by  the  stations  which  are  its  licens- 

ee-stockholders, we  believe  that 
BMI's  activities  will  be  geared  to 
the  desires  of  the  broadcasters 
within  the  scope  of  its  budget  and 
income." 

States  from  which  solid  renewals 
had  been  received  as  of  last 
Wednesday  include:  Arizona,  Colo- 

rado, Connecticut,  Delaware,  Dis- 
trict of  Columbia,  Iowa,  Kentucky, 

OLD  FRIENDS  were  reunited  and 
old  times  revived  when  Dinah 
Shore  returned  to  WSM,  Nashville, 
to  appear  on  a  defense  bonds  and 
stamps  show.  Dinah  got  her  start 
at  WSM  back  in  1934-36  and  from 
there  shot  to  prominence.  Now  she 
is  with  Eddie  Cantor  on  his  Wed- 

nesday, 8  p.m.,  Ipana-Sal  Hepatica 
show  over  NBC-Red  and  has  her 
own  NBC  program.  Beaming  re- 
unioners  are  Dinah  (center)  ; 
Marjorie  Cooney,  WSM  news  com- 

mentator and  musician ;  Beasley 
Smith,  WSM  music  director. 

NO  REFERENCE  whatever  to 
the  weather  should  be  made  dur- 

ing broadcasts  of  baseball  games, 
according  to  a  communication  to 
all  broadcasters  issued  last  Friday 
by  J.  Harold  Ryan,  Assistant  Di- 

rector of  Censorship.  The  state- 
ment was  framed  in  response  to 

frequent  inquiries  by  program 
managers  and  sportscasters  re- 

garding the  handling  of  games, 
now  that  the  diamond  season  is 
about  to  start. 

Mr.  Ryan's  office  asserted  that his  March  20  statement  is  not  to 
be  regarded  as  a  directive,  but 
rather  as  a  suggestion  to  program 
and  sports  departments. 

Not  only  must  no  reference  to 
weather  be  made  during  baseball 
broadcasts,  even  if  weather  condi- 

tions should  cause  cancellation  of 
games,  but  the  broadcaster  must 
exercise  extreme  caution  in  inter- 

viewing former  baseball  players 
and  officials  now  in  the  armed 
forces  who  might  be  called  to  the 
microphone. 

Quiz  Restrictions 
With  respect  to  informal  quiz 

programs  at  the  games,  the  state- 
ment calls  attention  to  the  section 

of  the  Wartime  Censorship  Code 
which  asks  that  all  audience  par- 

ticipation  quizes   be  discontinued 

Maine,  Massachusetts,  Mississippi, 
Nebraska,  New  Hampshire,  New 
Mexico,  North  Dakota,  Rhode 
Island,  Wisconsin,  Vermont.  States 
lacking  only  one  or  two  station  con- 

tracts to  be  solidly  renewed  in- 
cluded: Arkansas,  Indiana,  Mary- 

land, Minnesota,  Montana,  Nevada, 
New  Jersey,  Oregon,  Pennsylvania, 
South  Carolina,  South  Dakota, 
Utah,  West  Virginia,  Wyoming. 
Among  stations  whose  contracts 
were  received  last  week  were  Cros- 
ley's  WLW  and  WSAT,  Cincinnati. 

BMI  Champagne 

CHAMPAGNE  flowed  at  the 
NAB  board  of  directors  meet- 

ing in  New  York  last  Wed- 
nesday, the  gift  of  BMI  to 

Paul  W.  Morency,  general 
manager  of  WTIC,  Hartford. 
When  word  was  received  dur- 

ing the  meeting  that  the  last 
three  stations  of  District  1, 
embracing  New  England,  had 
signed  BMI  contracts  for  a 
total  of  53,  BMI  paid  off.  Mr. 
Morency  recalled  the  reward 
was  to  have  been  a  case  of 
imported,  but  BMI  settled  for 
a  bottle.  BMI  reported  that 
to  date  614  stations  have  re- 

newed their  BMI  licenses. 

Tootsie  Rolls  on  12 

SWEETS  Co.  of  America,  Ho- 
boken,  N.  J.,  on  March  23  starts  a 
26-week  campaign  for  Tootsie  Rolls, 
using  10  to  20  spot  announcements 
weekly  on  a  varying  basis  on  12 
stations.  Agency  is  Biow  Co.,  New 
York. 

except  under  certain  qualification. 
Mr.  Ryan's  statement  follows  in full  text. 
The  purpose  of  this  communication 

is  to  call  to  the  attention  of  those  in 
authority  certain  program  problems 
which  might  arise  in  applying  the 
Code  of  Wartime  Practices  for  Amer- 

ican Broadcasters  with  the  advent  of 
baseball  season. 

Special  attention  of  all  baseball 
play-by-play  broadcasters  is  called  to 
subparagraphs  (1),  (2)  and  (3)  of 
Section  I  of  the  Code. 
Subparagraph  (1)  provides  that 

weather  should  not  be  broadcast  un- 
less ofRcially  authorized.  It  further 

suggests :  "Special  care  should  be taken  against  inadvertent  references 
to  weather  conditions  during  sports 
broadcasts,  special  events,  and  simi- 

lar projects."  This  means,  specifically, that  announcers  are  advised  against 
ayiy  reference  to  weather  during  the 
broadcast.  If  weather  conditions  cause 
cancellation  of  game,  simply  state  the 
fact  that  the  game  has  been  cancelled 
without  describing  the  cause.  The  un- 
challengable  baseball  broadcast  of 
1942  will  make  no  reference  to  the 
weather  conditions  at  the  scene  of 

play. Subparagraphs  (2)  and  (3)  pro- 
vide against  the  release  of  information 

concerning  our  armed  forces.  In  each 
subparagraph,  it  is  suggested  that  the 
movement  of  personnel  of  armed  units 
should  not  be  used  unless  appropriate- 

ly authorized.  It  is  likely  that  some 
broadcasters  will  want  to  interview 
former  baseball  players  and  officials 
who  have  joined  the  armed  forces  and 
have  returned  to  their  original  environ- ments on  furlough. 

It  is  especially  important  that  in 
conducting  such  interviews,  the  inter- 

viewer should  not  elicit  from  his  sub- 
ject the  exact  identity  of  the  latter's unit  (unless  he  is  in  a  training  camp), 

his  destination  after  the  furlough  has 
expired  or  any  other  information  fall- 

ing within  the  purview  of  Section  I 
of  the  Code.  Likewise,  announcers 
should  guard  against  stating  specifi- 

cally the  location  of  former  baseball 
notables  who  are  now  with  the  armed 
forces,  again  unless  they  are  in  train- 

ing camps  in  the  continental  United 
States. 

If  it  is  the  plan  of  any  radio  station 
to  conduct  informal  quiz  programs  at 
locales  of  games,  special  reference 
should  be  made  first  to  the  stipula- 

tions in  subparagraph  (b).  Section  II 
of  the  Code. 

Lucas  and  Jenkins 

Pull  WGST  Oflfer 

BECAUSE  the  situation  has  be- 
come "embroiled  in  politics", 

Arthur  Lucas  and  William  Jen- 
kins, Georgia  chain  theatre  opera- 

tors and  owners  of  a  group  of  sta- 
tions in  that  State,  have  notified 

the  FCC  that  they  have  withdrawn 
their  offer  to  take  over  operation 
of  WGST,  Atlanta,  and  to  pay  $30,- 
000  annually  and  25%  of  the  sta- 

tion's annual  net  income  to  the 
Georgia  School  of  Technology,  li- censee. 

The  offer  was  made  in  alleged 
competition  with  Southern  Broad- 

casters Inc.,  which  is  headed  by 
Clarence  L.  Calhoun,  Atlanta  at- 

torney, and  Sam  Pickard,  former 
Federal  Radio  Commissioner  and 
one-time  CBS  vice-p  resident. 
Southern  Broadcasters  Inc.,  for  the 
last  ten  years  has  operated  the  sta- 

tion under  a  management  contract, 
which  Gov.  Talmadge  of  Georgia 

is  urging  should  be  terminated  de- 
spite the  fact  that  it  still  has  ten 

years  to  go. 
Gov.  Talmadge,  it  was  reported, 

has  insisted  that  the  next  phase  of 
the  FCC  hearing  on  the  renewal 
of  the  WGST  license,  scheduled  for 
March  26,  should  proceed  and  that 
the  Commission  should  approve  the 
Lucas-Jenkins  deal.  He  is  reported 
to  have  stated  that  he  will  appear 
personally  at  this  hearing,  despite 
the  fact  that  he  has  been  notified 
that  Lucas  and  Jenkins  ?iave 

dropped  their  offers. 
Hearings  on  the  WGST  license 

renewal  started  early  last  Decem- 
ber before  the  FCC,  and  immedi- 

ately became  involved  in  Georgia's hectic  political  situation.  Many 
acrimonious  exchanges  highlighted 

previous  hearings,  at  one  time  al- 
most reaching  the  point  of  fisti- 
cuffs. These,  with  other  complica- 
tions involving  the  legal  represen- 

tation of  WGST,  have  made  the 
hearings  the  most  spectacular  be- 

fore the  FCC  in  years.  The  several 
postponements  of  the  hearings 
were  necessitated  by  the  illness  of 
Mr.  Lucas. 

Schmidt  Testing 

K.  G.  SCHMIDT  BREWING  Co., 
Logansport,  Ind.  (Premium  beer), 
has  started  testing  radio  with  a 
schedule  of  30  spot  announcements 
weekly  for  26  weeks  on  WIND, 
Gary,  Ind.,  and  expects  to  expand 
in  the  summer.  The  company  dis- 

tributes in  Ohio,  Indiana  and  Il- 
linois. Agency  is  First  United Broadcasters,  Chicago. 

Dye  Discs  on  42 NORTH  AMERICAN  DYE  Corp., 
Toronto,  on  March  12  started 
twice-weekly  transcribed  musical 
Sunset  Dye  Program  on  42  Cana- 

dian stations.  Account  was  placed  i 
by  Atherton  &  Currier,  Toronto.  f 

SEPARATION  of  NBC  and  the  Blue 
networks,  Chicago,  was  practically 
completed  last  week  when  NBC  de- 

partments moved  to  the  20th  floor  of 
the  Merchandise  Mart  and  Blue  offices 
occupied  the  south  wing  of  the  19th 
floor. 

All  References  to  Weather  Forbidden 

In  Covering  Games  During  the  Season 
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It's  a  tank  car  being  loaded 

with  natural  gasoline — the 
TOO  octane  fuel  which, 
blended  with  commercial 

gasoline,  gives  Allied  Na- 
tions the  world's  best  avia- 

tion fuel. 

HELL  FOR  HIROHITO! 

A .IR  POWER  will  win  the  war  .  .  .  and  air  power  will  win  your  battle  for  sales!  KWKH 

is  a  "must"  on  your  "A"  schedule — for  dominant  coverage  of  one  of  America's  richest  markets. 
It's  the  production  center  for  the  nation's  basic  war  materials — gas,  oil,  gasoline,  cotton,  lum- 

ber. It's  the  home  of  370,000  eager-to-buy,  able-to-buy  radio  families.* 
KWKH  is  the  natural  choice  of  the  high-paid  workers  of  East  Texas,  North  Louisiana  and  South 

Arkansas  .  .  .  with  50,000  watts  tuned  to  their  specific  radio  needs.  Buy  KWKH — and  you'll 
get  a  higher  octane  rating  in  the  market  that  fuels  the  nation! 

I 

*  CBS  sets  net  daytime  circulation  at 
313,000;  net  nighttime  at  425,000. 

Ask  Branham  Company  for  details. CBS KWKH 

SHREVEPORT,  LOUISIANA 

50  KW 
Member  South  Central 

Quality  Network 

The  5ELLINE  POWER  in  the  BUYING  MARKET 



More  Realistic  View  of  War 

Needed,  NBC  Tells  Affiliates 

First  of  Cross-Coiintry  Conferences  Is  Held 

New  York;  Mullen  Outlines  Radio's  Function 

in 

A  MORE  REALISTIC  view  of  the 
war  and  the  problems  that  it  pre- 

sents to  the  broadcasting  industry 
was  urged  by  NBC  executives 
upon  the  network's  affiliates  in  New 
York  State  and  New  England  at- 

tending a  meeting  at  the  Waldorf- 
Astoria,  New  York,  last  Monday 
and  Tuesday. 

The  two-day  session,  with  Paul 
W.  Morency,  WTIC,  Hartford, 
member  for  Region  No.  1  of 
NBC's  Advisory  and  Planning 
Board  as  chairman,  was  the  first 
of  a  series  to  be  held  throughout 
the  country,  with  a  dozen  of  the 
network's  key  men  traveling  from 
point-to-point  to  discuss  the  pres- 

ent outlook  for  broadcasting  with 
all  NBC  affiliates. 

Winning  the  War 

Keynoting  the  meeting  was  a 
hard-hitting  analysis  of  "radio's 
first  war"  by  Frank  E.  Mullen, 
vice-president  and  general  mana- 

ger of  NBC  who  told  the  gathering 
that  networks  and  their  affiliates 
today  face  a  common  problem. 
"Our  function  and  our  responsi- 

bility as  broadcasters  is  the  task 
of  helping  our  country  win  the 
war,"  he  declared. 

"Whatever  happens  to  broadcast- 
ing as  a  business,"  he  continued, 

"our  service  is  not  one  to  be  dis- 
carded now  or  for  the  duration. 

We  are  essential  to  every  activity 
of  Government.  We  are  essential 
to  the  Army.  We  are  essential  to 
the  Air  Force  and  to  the  Navy. 
We  are  essential  to  the  mainte- 

nance of  public  morale  and  the 
service  of  public  information.  And 
finally,  we  are  essential  to  the  vast 
listening  public  here  and  abroad 
because  of  the  great  free  service 
of  entertainment  and  recreation 
we  bring — a  service  essential  to 
rest  body  and  mind  for  the  urgent 
tasks  of  planning,  production  and 

war." 
Mr.  Mullen  emphasized  two  "out- 

standing facts"  in  the  present  sit- 
uation: "First,  that  broadcasters 

generally  have  not  been  and  are 
not  now  sufficently  realistic  about 
the  impact  of  war  on  the  business 
and  service  of  broadcasting,  where- 

as only  clarity  will  allow  us  to 
chart  the  proper  course,  and  sec- 

ond, that  however  much  the  broad- 
casters of  the  nation  have  con- 
tributed before  and  since  Dec.  7  of 

last  year,  vastly  more  will  be  de- 
manded and  required  as  we  proceed 

on  the  road  to  total  war  eff'ort. 
"Most  certainly  'broadcasting  as 

usual'  belongs  to  the  same  limbo 
as  'business  as  usual.'  Profits  may 
seem  vital  to  us,  but  they  will  be 
important  only  as  funds  to  finance 
the  war.  On  one  hand,"  he  pointed 
out,  "the  Government  and  people of  the  United  States  must  have 
a  broadcasting  service  second  to 
none  in  helping  to  win  the  war, 

and  on  the  other,  the  broadcasting 
structure  to  survive  must  find  the 

financial  support  to  render  what- 
ever service  is  properly  demanded 

of  it. 

Jolting  the  Public 

"In  this  we  face  the  dilemma 
of  increasing  demands  against  de- 

creasing returns.  None  of  us  can 
foresee  exactly  what  will  be  re- 

quired of  us  as  the  Government 
program  develops  and  our  war  ef- 

forts get  into  high  gear.  .  .  .  We 
can  be  proud  of  the  record  of 
broadcasting  over  the  past  two 
decades.  .  .  .  Let  us  accept  with 
courage  and  enthusiasm  the  chal- 

lenge of  our  times." 
Describing  radio's  immediate  job 

as  that  of  jolting  the  American 
people  out  of  their  complacency 
and  bringing  them  to  the  fighting 
pitch  already  reached  by  our  armed 
forces,  Mr.  Morency  in  his  open- 

ing remarks  said  the  Government 
has  asked  for  radio's  support. 
"Today's  meeting,"  he  stated,  "is 
to  serve  notice  that  our  only  ob- 

ligation is  to  promote  the  war 
effort,  and  commercial  considera- 

tions must  give  precedence  to  this 

demand." Describing  NBC's  contribution 
to  the  war  effort.  Ken  R.  Dyke, 
director  of  promotion,  said  that 
from  Dec.  7  to  March  15  NBC 
and  its  M  &  0  stations  broadcast 
751  war  programs,  totaling  230 
hours,  in  addition  to  airing  6,242 
announcements.  Mr.  Dyke  also  con- 

ducted a  session  on  practical  pro- 
motional problems,  during  which  he 

criticized  the  prevalent  practice  of 
putting  the  call  letters  in  such 
large  type  that  there  is  no  room 
in  the  advertisement  left  for  sales 
message  or  location  of  the  station. 
"With  more  than  800  stations  in 

New  DuflE  Schedule 
P.  DUFF  &  SONS,  Pittsburgh, 
has  started  a  new  spot 
schedule  of  transcribed  an- 

nouncements three  times  weekly 
on  13  stations.  After  April  1  other 
stations  will  be  added.  Stations 
now  being  used  are:  WBZ-WBZA, 
Boston-Springfield;  WKBW,  Buf- 

falo; WTAM,  Cleveland;  WBNS, 
Columbus;  WWJ,  Detroit;  WHP, 
Harrisburg;  WFBM,  Indianapolis; 
KYW  and  WIP,  Philadelphia; 
WCAE  and  WWSW,  Pittsburgh; 
WGY,  Schenectady;  WOL,  Wash- 

ington. Duff  products  are  also  pro- 
moted weekly  on  the  First  Na- 

tional Stores'  program  on  Yankee 
Network.  Agency  is  W.  Earl  Both- 
well  Adv.  Agency,  Pittsburgh. 

operation,"  he  said,  "not  even 
agency  timebuyers  can  be  ex- 

pected to  remember  where  each  is 
located."  Charles  B.  Brown,  sales 
promotion  manager,  also  spoke  on 
the  topic  of  station  and  network advertising. 

Dr.  James  Rowland  Angell,  pub- 
lic service  counsellor  of  NBC,  sur- 

veyed the  field  of  public  service 
programs,  particularly  news  broad- 

casts. "To  merit  and  retain  the 
complete  confidence  of  the  public 
in  the  accurate  and  disinterested 
character  of  the  news  presented 
by  radio  should  be  one  of  the  most 
sensitive  concerns  of  the  broad- 

caster," he  declared. 
Avoiding  Distrust 

"Once  permit  the  public  to  ac- 
quire serious  distrust  of  the  reli- 

ability of  the  radio  and  both  the 
public  and  the  broadcaster  will 
be  the  sufferers.  At  this  point  the 
commentator  institutes  a  peculiarly 

grave  risk.  If  ignorant  or  indis- 
creet, he  can  do  untold  damage  to 

radio  as  well  as  to  the  nation." 
A.  L.  Ashby,  general  counsel, 

reviewed  at  length  the  present  liti- 
gation in  which  NBC  is  involved, 

particularly  the  steps  which  are 
being  taken  to  prevent  the  FCC 
from  putting  into  effect  its  rulings 
which  would  change  the  present 
method  of  network  operations.  C.  L. 
Menser,  program  manager,  spoke 

{Continued  on  page  50) 

Net  Case  Accepted 

By  Supreme  Court Decision  Before  the  Summer 

Recess  Thought  Possible 

ACCEPTING  jurisdiction  over  the 
network-monopoly  case,  the  Su- 

preme Court  of  the  United  States 
announced  last  Monday  that  litiga- 

tion tentatively  has  been  set  for 
argument  for  the  week  of  April  27. 

It  is  expected  -the  court's  ruling  on 
the  question  of  the  FCC's  jurisdic- 

tion over  contractual  relations  be- 
tween networks  and  affiliates  will 

come  prior  to  its  summer  recess  in June. 

The  regulations  were  suspended 
under  the  stay  granted  March  2 
by  the  statutory  three-judge  court 
in  New  York,  pending  the  appeals 
by  NBC  and  CBS  to  the  Supreme 
Court  [Broadcasting,  March  9-16]. 

Further  Stay  Possible 
The  highest  tribunal,  it  was 

made  known,  plans  to  sit  two 
weeks  during  May.  If  the  case  is 
not  reached  during  the  week  of 
April  27,  arguments  will  be  heard 
prior  to  the  summer  recess,  accord- 

ing to  court  attaches.  Following 
normal  procedure,  the  court  would 
make  known  its  decision  prior  to 
its  June  recess  over  the  summer. 

The  stay  granted  by  the  New 
York  statutory  court  runs  until 
May  1.  Since  it  appears  virtually 
impossible  to  procure  a  Supreme 
Court  decision  by  that  date,  it  is 
expected  the  highest  tribunal  will 
authorize  a  further  stay  until  it 
hands  down  its  ruling. 

The  New  York  court  originally 

had  ruled  last  month,  in  a  2-1  de- 
cision, that  it  had  no  jurisdiction 

to  adjudicate  the  validity  of  the 

monopoly  regulations.  Subsequent- 
ly, however,  on  further  argument 

it  granted  the  stay  to  allow  the 
statutory  appeal  to  the  Supreme 
Court. 

RADIO  WAR  CLINIC,  first  of  a  series,  brought  New  York  and  New 
England  affiliates  of  NBC  to  New  York  March  9-10  for  sessions  with 
NBC  executives.  Paul  W.  Morency,  manager  of  WTIC,  Hartford  (center) 
spoke  for  the  11  affiliates  in  Region  1  of  NBC's  station  advisory  and 
planning  board.  At  his  left  is  Frank  E.  Mullen,  the  network's  executive 
vice-president,  and  at  right  is  William  S.  Hedges,  station  relations  vice- 
president,  who  arranged  the  tour  which  took  the  NBC  executives  to  Cin- 

cinnati, March  18-19,  and  Atlanta  March  20-21.  Rest  of  the  war  clinic 
sessions  will  be  held  in  Dallas,  March  23-24;  Chicago,  March  26-27; 
San  Francisco,  March  31-April  1. 

Greenwald  Joins  OEM; 

To  Handle  New  Series 
W.  B.  GREENWALD,  formerly 
owner  of  KWBG,  Hutchison,  Kan. 
(now  KWBW),  has  joined  the  staff of  the  Radio  Section  of  the  Office 
for  Emergency  Management  under 
Bernard  C.  Schoenfeld,  radio  chief. 
Mr.  Greenwald  has  been  assigned 
to  handle  a  new  series  of  programs 
titled  The  Home  Front,  which  will 
be  offered  to  local  non-network 
stations  throughout  the  country.  It 
will  be  a  live  talent  show  produced 
from  script  furnished  by  the  Radio 
Section  of  OEM  to  the  American 
Legion  Auxiliary. 

The  latter  has  accepted  the  re- 
sponsibility for  obtaining  talent  in 

local  communities.  The  program 
will  include  drama,  comedy,  music, 
interviews  and  information  regard- 

ing the  war  effort  and  how  each 
individual  is  affected  and  can  help. 
It  will  be  staged  locally  in  each 
instance  with  strictly  local  talent, 
enlisted  through  State  and  local 
chairmen  of  the  ALA  who  are 
working  in  cooperation  with  the 
national  radio  chairman,  Mrs.  E. 
P.  Keen,  of  Honesdale,  Pa. 
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You'll  find  top  advertising 

minds  cutting  out  paper  dolls  today. 

It 's  profitable ! 

It 's  simple ! — 

1.  Get  a  little  beauty  like  Betty. 

Betty  represents  the  rich  Philadelphia 

market,  where  effective  coverage  is  a 

problem  of  direction .  Because  Phila- 

delphia's 20-county  market  forms  an 

area  nearly  twice  as  long  as  it's  wide. 

2.  Get  a  dress  that  fits  Betty  per- 

fectly. This  is  KYW,  whose  directional 

antenna  gives  you  Primary  coverage 

of  1,289.000  radio  families — the  entire 

Philadelphia  trading  area. 

The  rest  is  simple  as  A  B  C  D: 

Just  ask  NBC  Spot  Sales  about  the 

advantages  of  tailored  coverage — with 

a  50,000-watt,  Red 

Network  station. 

WESTINGHOUSE  RADIO  STATIONS  Inc 

KDKA    KYW    WBZ    WBZA    WOWO  WGL 



White,  Schechter  and  Opfinger  Get  Plaques 

Ingenuity  of  Network^s  News  Directors 
In  Getting  War  News  Draws  Recognition 

Missing  Newsmen 

Now  in  Australia 

Cuhel  and  Dunn  Escape  Java; 

Miss  Wayne  Coming  Home 

MISSING  since  the  Japanese  occu- 
pation of  Java  early  in  March, 

three  radio  correspondents  last 
week  reported  to  their  respective 
networks  that  thev  were  safe,  with 
Frank  Cuhel,  MBS,  and  William 
J.  Dunn,  CBS,  wiring  in  the  peril- 

ous tale  of  their  escape  to  Aus- 
tralia. 

With  George  Weller,  New  York 
Post  correspondent,  Cuhel  and 
Dunn  stayed  on  in  Java  after  the 
last  American  Navy  units  and 
bombers  had  left  March  1,  and 
were  forced  to  sail  for  safety  on  a 
small  steamer  bound  for  Melbourne. 

There  were  600  aboard  the  vessel 
with  cabin  accommodations  for  40. 
Jap  bombers  rained  machine-gun 
bullets  and  shells  on  the  craft,  hit- 

ting the  main  salon,  and  a  steady 
barrage  of  fire  from  submarines 
and  shore  batteries  followed  the 
steamer  as  it  sailed  through  mine- 
infested  waters. 

At  the  harbor  of  Patjitan  some 
passengers  rowed  ashore,  but  the 
correspondents  stayed  aboard  and 
arrived  in  Melbourne  11  days 
later.  Dunn  has  cabled  CBS  that 
he  is  going  on  to  Sydney,  and,  if 
possible,  will  broadcast  from  there. 

Miss  Wayne  on  Way 

Mutual's  former  reporter  in  Ba- 
tavia,  Elizabeth  Wayne,  whom 
Cuhel  replaced  in  January,  arrived 
in  Trinidad  last  week,  and  will  fly 
to  New  York  on  the  first  available 
Clipper.  Mutual  had  not  heard 
from  Miss  Wayne  since  January 
when  she  reported  she  was  leaving 
Java  to  come  to  America. 

To  replace  Far  Eastern  news  re- 
ports by  Cuhel  while  he  remained 

on  the  missing  list.  Mutual  has  ap- 
pointed as  its  correspondent  in 

Honolulu,  Owen  Cunningham,  pro- 
gram director  of  KGMB,  Mutual 

affiliate  in  that  city.  His  reports 
supplement  those  by  Sam  Brewer 
from  Cairo  and  John  B.  Hughes 
from  Los  Angeles  on  the  Sunday 
12:30-1  p.m.  news  roundup. 

Cecil  Brown,  CBS  Far  Eastern 
correspondent  broadcasting  from 
Sydney,  Australia,  since  the  fall  of 
Singapore  where  British  authori- 

ties barred  him  from  the  air,  is  en- 
route  to  this  country,  and  is  ex- 

pected to  land  in  San  Francisco 
about  March  25,  according  to  the 
network. 

After  a  short  vacation.  Brown 
will  go  on  an  extensive  lecture 
tour,  speaking  on  his  war  experi- 

ences in  colleges  and  universities, 
forums  and  clubs  from  coast  to 
coast.  W.  Colston  Leigh,  agency 
booking  the  tour,  is  arranging 
dates  after  April  1,  none  of  which 
have  been  announced  as  yet. 

Coast  Fruit  Series 
CALIFORNIA  PRUNE  &  Apricot 
Assn.,  San  Jose,  Gal.,  on  March  14 
started  for  1.3  weeks  a  weekly  news- 
east  by  Dick  Joy  on  6  CBS  Pacific 
Coast  stations.  Agency  is  Long  Adv. 
Service,  San  Jose,  Cal. 

"ALL  THREE  networks  have  done 
outstanding  work  in  securing  .news 
broadcasts  from  various  war 
fronts,  but  little  credit  has  been 
given  to  the  key  men  who  arranged 
these  broadcasts.  It  takes  real  in- 

genuity to  put  through  these 
broadcasts  in  the  face  of  censor- 

ship, bombings,  breakdown  of 
wires  and  other  difficulties.  There- 

fore Paul  White,  A.  A.  Schechter, 
and  Adolph  Opfinger  deserve  a 
salute  for  their  fine  work  and  this 
we  give  them  in  the  form  of  three 
plaques  which  are  theirs  to  have 

and  to  hold  permanently." 
The  above  is  the  speech  made  by 

John  Hymes,  timebuyer  of  Lord  & 
Thomas  who,  as  president  of  the 
Radio  Executives  Club  of  New 
York,  announced  the  winners  of 
the  Club's  first  annual  award  for 
"outstanding  contributions  in  dis- 

tinguishing the  American  system 
of  broadcasting  in  1941,"  at  the 
March  18  meeting  at  the  Hotel 
Lexington,  New  York.  Winning 
classification  was  "foreign  news 
coverage,"  as  selected  by  a  vote  of 
the  Club's  250  members,  and 
plaques  were  presented  to  Paul 
White,  CBS  director  of  public  af- 

fairs; Schechter,  NBC's  director  of 
news  and  special  events,  and  Mu- 

tual's Program  Service  Manager 
Adolph  Opfinger. 

Runners-up,  in  the  following 
order,  were  Major  E.  H.  Arm- 

strong and  FM,  Cavalcade  of 
Avierica,  U  of  Chicago  Round 
Table  tying  with  Town  Meeting  of 
the  Air,  Information  Please,  and 
The  American  Forum. 

Out-of-tovni  guests  were  Eugene 
Carr,  WGAR;  John  Dodge,  WRC- 
WMAL;  G.  P.  Jones,  WATL,  and 
Don  Laws,  CJOR,  Vancouver,  B.  C. 

Carnation  in  Canada 

CARNATION  Co.,  Toronto  (con- 
densed milk)  on  March  24  starts 

twice  weekly  transcribed  quarter 
hour  program  Carnation  Bouquet 
on  a  large  list  of  Canadian  stations. 
Account  was  placed  by  Baker  Adv. 
Agency,  Toronto. 

MIKES  VS.  SABOTAGE 

New  Detector  Makes  Whisper 

Sound  Like  Shout 

ANTI-SABOTAGE  device,  a 
"whisper  detector",  has  been  de- 

veloped by  Stromberg-Carlson  Mfg. 
Co.  in  cooperation  with  the  Brush 
Development  Labs.,  Cleveland,  and 
the  Astatic  Microphone  Co., 
Youngstown,  O.  Designed  to  detect 
any  intrusion  to  the  grounds  of 
vital  war  effort  plants,  the  device — - 
a  network  of  concealed,  highly  sen- 

sitive microphones — is  claimed  to 
make  the  slightest  noise  sound  like 
a  bull  elephant  on  the  loose.  The 
system,  it  is  also  claimed,  can  be 
hooked  to  relays  to  cause  a  red 
light  to  flash. 

Lee  McCanne,  assistant  general 
manager  of  Stromberg-Carlson, 
said  that  test  installations  of  the 
new  alarms  have  been  made  in  the 
Midwest.  One  microphone  it  is  said 
can  protect  as  much  as  3,000  feet 
of  fence  and  the  system  is  intended 
to  supplement  regular  patrol  ac- tivities. Mr.  M^Canne  disclosed 
that  the  Government  has  assigned 
an  1-A-l  priority  rating  to  the  de- tector. 

NAB  Protests  N.  Y.  BiU 

To  Ban  Foreign  Tongues 
AS  CHAIRMAN  of  the  foreign 
language  committee  of  the  NAB, 
Joseph  Lang,  general  manager  of 
WHOM,  Jersey  City,  has  filed  a 
protest  to  the  bill  introduced  a 
week  ago  in  the  New  York  State 
Senate  by  Senator  Edward  J. 
Coughlin  of  Brooklyn.  Under  the 
proposed  bill  foreign  language 
newspapers  and  foreign  language 
broadcasts  would  be  prohibited  in 
New  York  State  unless  accom- 

panied by  English  translations. The  value  of  such  broadcasts  is 
evident,  Mr.  Lang  said,  in  view  of 
the  recent  installation  of  foreign 
language  broadcasting  depart- 

ments in  such  governmental  divi- 
sions as  the  Census,  Treasury  and 

Justice  Departments,  the  OFF  and 
the  WPB.  The  Senator  is  under- 

stood to  be  sponsoring  the  bill  at 
the  request  of  various  war  veteran 
associations. 

AGRO^SKY  SHIFTED 

TO    SHUTTLE  BEAT 
WITH  the  shift  of  the  Pacific  war 
to  Australia  and  its  environs,  A. 
A.  Schechter,  NBC  director  of 
news  and  special  events,  has  placed 
Martin  Agronsky,  NBC  foreign 

correspondent,  on  a  "shuttling  as- 
signment," between  Melbourne  and Canberra.  Sidney  Albright,  who 

had  been  covering  events  in  Ba- 
tavia,  Java,  for  NBC,  will  cover 
developments  from  Sydney,  Aus- 

tralia, where  he  arrived  after  a 
hazardous  escape  from  Jap  forces 
in  Java. 

On  the  other  side  of  the  world, 
NBC  has  made  arrangements 
whereby  Robert  Magidoff,  speaking 
from  Moscow  on  the  five  times 
weekly  News  of  the  World  pro- 

gram, can  be  picked  up  either 
across  the  Atlantic  or  Pacific  in 
New  York  or  San  Francisco. 
NBC  news  rooms  in  those  cities 

are  hooked  by  direct  teletype  and 
after  "monitoring"  Moscow,  Magi- 

doff goes  on  the  air.  Whichever  re- ceives the  clearer  signal  can  pick 
up  his  talk,  New  York  via  special 
RCA  equipment  at  Riverhead,  Long 
Island,  and  California  by  the  Point 
Reyes  station. 

Bijur  Personnel  Places 
FOLLOWING  the  recent  announce- 

ment by  George  Bijur  Inc.,  New 
York,  of  suspended  business  for  the 
duration,  the  disposition  of  person- nel was  announced  last  week. 
Arkady  Leokum,  copy  supervisor, 
joins  the  Kiesewetter  Aegncy,  New 
York.  Eran  Karr,  office  manager, 
has  joined  the  Wm.  A.  Schautz 
Adv.  Agency,  New  York,  as  has 
Pauline  Quigg,  chief  bookkeeper. 
Ruth  Bannerman,  receptionist,  has 
already  joined  Pedlar  &  Ryan.  R. 
C.  Powell,  research  manager  has 
joined  the  101st  Cavalry.  Harriet 
Bissell,  copywriter,  is  dividing  her 
work  between  advertising  and  the 
Air  Ferrying  Command  in  Wash- 

ington. George  Bijur,  president, 
has  made  application  to  the  Army 
Air  Corps  and  H.  W.  Williams  is 
seeking  service  with  the  Signal Corps. 

Jelke  Placing 
JOHN  F.  JELKE  Co.,  Chicago 
(Goodluck  Margarine),  during  the 
first  two  weeks  in  March  has 
placed  its  thrice-weekly  series  of 
transcribed  quarter-hour  programs, 
titled  Happy  Meeting  Time  on  five 
stations,  including  WMC,  WSAI, 

WROL,  WJSV  and  WLAC.  Pro- gram is  musical  with  patter  by 
Harry  Von  Zell,  Frank  Luther  and 
Gwen  Davies.  Company  also  spon- 

sors one-minute  daily  announce- 
ments on  WDBC,  Escanaba,  Mich., 

WDMJ,  Marquette,  and  KFAB, 
Lincoln.  Agency  is  Young  &  Rubi- 
cam,  Chicago. 

Stokowski  on  Blue 

LEOPOLD  STOKOWSKI  will  con- 
duct another  series  of  four  NBC 

Symphony  Orchestra  concerts,  be- 
ginning March  24  on  the  Blue  Net- work. The  opening  program  will 

be  the  first  regular  Tuesday  night 
Symphony  concert  to  be  broadcast 
from  NBC's  studio  8-H  since  acous- 

tical improvements  have  been  made. 
Stokowski  conducted  the  orchestra 
in  a  series  of  four  concerts  last 
November. 
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•  More  persons  listen  to  WKY  in  Oklahoma  City- 
morning,  afternoon  and  evening  than  to  ALL  THREE 
other  stations  combined! 

This  is  true  today — (see  December,  1941- January, 
1942,  Hooper  Station  Listening  Index  for  Oklahoma 

City).  It  was  true  a  year  ago,  five  years  ago,  ten  years 
ago.  It  will  be  that  way  tomorrow,  next  month,  next 
year  .  .  .  and  the  years  after.  The  decisive  listener 

preference  which  WKY  enjoys  makes  choice  of  stations 

in  the  Oklahoma  City  market  an  easy  matter. 
No  other  Oklahoma  City  station  comes  within 

50%  of  WKY  in  popularity,  morning,  afternoon,  or  night! 

OKLAHOMA  CITY 
Owned  and  Operated  by  The  Oklahoma  Publishing  Co. 
The  Daily  Oklahoman  and  Times-KThe  Farmer-Stockman 
KVOR,  Colorado  Springs ->c  KLZ,  Denver  (Affiliated  Mgmt.) 
Represented  Nationally  by  the  Katz  Agency,  Inc 



The  Radio  Makers  Go  All-Outfor  War 

2   Billion  Annually  to 

Be  Turned  Out  for 
Armed  Forces 

EVERY  FACILITY— engineering 
brains,  factory  supervision,  plants, 
technical  "know  how" — of  the  radio 
manufacturing  industry  will  be 
used  in  order  to  produce  the  tre- 

mendous volume  of  military  com- 
munications equipment  needed  for 

the  war  effort,  the  War  Production 
Board  said  last  week  in  announc- 

ing a  summary  of  the  conversion 
program  that  must  be  started  by 
April  22,  date  set  by  the  WPB  in 
its  official  order  of  March  7. 
Production  of  communication 

equipment,  it  was  said,  is  expected 
to  exceed  $125,000,000  per  month 
by  the  end  of  the  year,  and  the  pro- 

gram for  this  type  of  war  material, 
including  that  delivered,  on  order 
and  yet  to  be  allocated,  amounts  to 
approximately  2  billion  dollars. 

Manufacturer  Groups 

In  its  roundup  of  sources  from 
which  the  military  services  will  get 
their  radio  equipment,  WPB  said 
this  will  come  principally  from  an 
approximate  55  manufacturers  who 
furnished  most  of  the  sets  for  ci- 

vilian demands.  These  manufactur- 
ers have  been  grouped  by  the  WPB, 

ranging  from  companies  with  com- 
plete technical  equipment  capable 

of  building  entire  units  out  of  raw 
materials  to  companies  that  only 
assemble  parts  supplied  by  other 
plants. 

Other  manufacturers  who  will  be 
utilized  in  the  program  will  be  250 
firms  that  made  tubes,  condensers, 
loud  speakers  and  other  set  parts; 
also  500  to  1,000  firms  making 
switches,  stampings,  screws  and 
other  small  items  going  into  re- 

ceiver makeup. 
"So  far  as  the  55  set  makers 

were  concerned,"  the  WPB  said, 
"civilian  radios  comprised  nearly all  of  their  business  in  1941.  There 
was,  however,  some  work  on  mili- 

tary equipment,  but  it  amounted  to 
only  an  additional  $10,000,000,  or 
about  5%  of  the  total  volume". 

In  further  claims  by  the  WPB 
that  the  set  manufacturing  indus- 

try has  shown  slight  conversion  to 
war  work  in  the  past  year,  it  was 
said  that  "aside  from  this  relative- 

ly small  conversion  to  military 
work,  the  first  real  step  toward 
making  the  facilities  available  for 
use  in  the  war  program  was  taken 
Jan.  23  when  the  Consumers  Dura- 

ble Branch  of  the  War  Production 
Board  issued  an  order  curtailing 
by  about  40%  the  production  of  re- 

ceiving sets  for  civilian  use.  Reduc- 
tions also  were  ordered  in  the  out- 
put of  phonographs  and  radio 

phonograph  combinations." 
However,  the  WPB  in  a  later 

statement  to  Broadcasting  said 
that  only  plants  engaged  in  strict 
civilian  set  manufacturing  were 
considered  in  arriving  at  the  figures 
given  in  its  announcement.  Huge 
plants  such  as  those  of  RCA  and 

General  Electric,  which  have  been 
doing  work  for  the  armed  forces 
over  a  long  period,  were  not  in- 

cluded in  the  WPB  study  of  war 
conversion  up  to  the  present  time. 

As  previously  reported  in  Broad- 
casting, materials  which  will  be 

made  available  for  war  production 
when  the  industry  conversion  order 
goes  into  effect  April  22  include 
70,000  tons  of  steel,  10,000  tons  of 
copper,  2,100  tons  of  nickel. 

Conversion  Problems 

In  its  statistical  analysis  of  the 
program,  the  WPB  said  that  about 
half  the  program  is  for  detector 
equipment;  20%  for  aircraft  and 
navigation  equipment;  20%  for 
tank  sets,  walkie-talkies,  etc.;  the 
remainder  for  telegraph,  telephone 
and  miscellaneous  equipment.  A 
price  summary  of  the  receivers 
that  must  be  supplied  shows  that 
about  120  set  models  are  included. 
These  range  in  cost  from  $75  to 
$85,000  per  unit. 

In  its  discussion  of  problems  fac- 
ing the  industry  in  a  conversion, 

the  WPB  said,  "In  converting  radio 
manufacturers  to  war  production, 
the  problem  is  one  of  individual 
plants,  rather  than  one  of  the  in- 

dustry as  a  whole.  There  are  sev- 
eral reasons  for  this.  One  is  the 

composition  of  the  industry.  In  it 
are  companies  that  make  nothing 
else  but  radio  equipment.  Other 
companies  in  the  industry  are  part 
of  large  corporations  that  also 
make  automobiles,  air  conditioning 
equipment,  electrical  appliances 
and  many  other  products  unrelated 

to  radio." Specialization  in  the  manufac- 
ture of  single  models  was  also 

pointed  out  by  the  WPB  as  a  con- 
version problem  inasmuch  as  man- 

ufacturers will  be  called  upon  to 
manufacture  a  variety  of  sets  for 
military  use.  "But,"  the  statement 
continued,  "the  most  important  fac- 

tor is  that  involving  the  particular 
facilities  of  the  plant,  whether  it 
is  operated  by  a  company  making 
radios  exclusively ;  or  by  a  company 

making  few  models,  or  one  making- 
many.  The  problem  is  that  of  put- 

ting the  productive  'know-how'  to 

work". 

"Know-How"  is  Criterion 

In  further  explanation  of  "know- 
how"  in  technical  operation  of 
plants,  the  WPB  cited  examples  of 
the  Army  and  Navy  and  WPB  it- 

self going  outside  the  radio  indus- 
try to  obtain  many  types  of  equip- 

ment because  "other  firms  are  bet- 
ter qualified  technically".  This  was 

not  directed  as  criticism  of  the  in- 
dustry but  was  said  to  illustrate 

determination  on  the  part  of  the 
WPB  to  find  every  means  available 
to  obtain  the  best  possible  equip- 

ment for  military  use.  The  WPB 
has  on  numerous  occasions  pointed 
out  that  many  manufacturers  have 
not  gone  into  the  more  intricate 

(Continued  on  page  i8) 

Sale  of  FM  Receivers 

Continues    to  Increase 
DESPITE  curtailment  of  all  radio 
receiver  production  by  order  of  the 
WPB  which  will  halt  the  manufac- 

ture of  sets  after  April  22,  FM 
Broadcasters  Inc.  reports  that  ap- 

proximately 30,000  additional  FM 
receivers  were  purchased  during 
January.  This  brings  the  national 
total  to  285,000  sets  according  to 
the  FM  trade  association. 
A  breakdown  of  sales  indicates 

that  the  majority  of  these  went  to 
listeners  in  New  York,  Chicago  and 
the  New  England  States.  FMBI  es- 

timates the  New  York  total  appar- 
ently passed  the  60,000  mark  early 

in  February,  while  the  Chicago  sets 
stayed  between  30,000  and  35,000 
and  the  New  England  total  ap- 

proached the  30,000  mark.  At  pres- ent there  are  25  commercial  FM 
stations  in  operation. 

W41MM  Delayed 

By  War  Shortage 
Plans  Late  April  Beginning 
With  Reduction  in  Power 

IMPEDED  but  nevertheless  un- 
stopped in  its  construction  by  the 

wartime  materials  shortage,  the 
new  W41MM,  Winston-Salem, 
N.  C,  commercial  Class  D  FM  sta- 

tion of  Gordon  Gray,  has  announced 
it  will  take  the  air  about  April  30. 
Mr.  Gray  is  publisher  of  the 
Winston-Salem  Journal  and  Twin 
City  Sentinel  as  well  as  operator  of 
WSJS,  Winston-Salem. 

Although  authorized  for  50,000 
watt  operation,  W41MM  will  first 
use  3,000  watts  pending  delivery  of 
a  50,000  watt  amplifier  from  Gen- 

eral Electric.  The  50,000  watt  unit 
is  at  present  undergoing  tests  and 
W41MM  expects  to  assume  its 
maximum  power  by  next  fall.  A 
100-foot  temporary  tower  has  been 
erected  at  the  station's  actual  loca- 

tion, Clingman's  Peak,  6,88,5  feet above  sea  level.  W41MM  was 

granted  last  year  as  a  Class  D  sta- 
tion on  44.1  mc.  for  a  huge  rural 

and  urban  service  area  of  69,400 

square  miles. 
Using  WSJS  Studios 

War  priorities  have  forced 
W41MM  to  discard  its  original 

plan  for  studios  on  Clingman's Peak.  Instead,  for  the  duration, 

programs  will  be  fed  from  WSJS' Winston-Salem  studios  to  the  main 
Clingman's  Peak  transmitter  of 
W41MM  via  a  special  relay  trans- 

mitter atop  the  Reynolds  Building, 
It  is  hoped  that  the  station  by 
means  of  its  high  transmitting  lo- 

cation and  directional  array  will 
be  able  to  contact  with  the  Ameri- 

can Network,  an  FM  chain  of  which 
it  is  a  member. 

Complete  personnel  has  not  yet 
been  selected  and  under  wartime 
conditions  it  is  presumed  that  the 
services  of  WSJS  announcers  will 
be  largely  used.  Permanent  staff  so 
far  includes:  Gordon  Gray,  man- 

ager; C.  M.  Smith  Jr.,  chief  engi- 
neer; Paul  W.  Norris,  sales  pro- 

motion and  research. 

W75P  Opening  April  4 

OPENING  date  for  the  new  West- 
inghouse  FM  station  W75P,  Pitts- 

burgh, affiliate  of  KDKA,  has  been 
set  for  April  4.  Originally  sched- uled for  the  middle  of  March,  the 
date  had  to  be  set  back  because  of 
delays  in  getting  materials  needed 
for  the  transmitter  installation.  A 
two-hour  broadcast,  carried  both  by 
KDKA  and  W75P,  will  herald  the 
new  station,  including  a  review  of 
some  of  the  new  programs  to  be 
heard,  a  parade  of  KDKA  talent, 
several  special  event  pickups  and 
other  special  features. 

Pure  Food  Test 

EVALUATING  potential  commercial  programs  for  Pacific  Coast  net- 
work showcasing  is  this  group  of  radio  executives.  Passing  judgment 

are  (1  to  r):  Clyde  Scott,  KFI-KECA,  Los  Angeles,  sales  manager;  Clete 
Roberts,  BLUE  Network  Inc.,  special  events  director;  Robert  Moss, 
network  production  manager;  Myron  Elges  (standing),  account  executive. 

PURE  FOOD  Co.,  Mamaroneck,  N. 
Y.  (Herb-Ox  bouillon  cubes),  is  spon- 
.soring  five-weekly  participation  on  the 
Mary  Margaret  McBride  program  of 
WBAF,  New  York.  Firm  also  started 
a  test  campaign  this  month  on  three 
New  York  stations:  WABG,  WNEW and  WOR. 

Page  18  •  March  23,  1942 BROADCASTING  •  Broadcast  Advertising 



Born  of  ignorance  and  fostered  by  selfishness,  the  sin  of 

hoarding  can  be  dealt  with  only  through  education.  But 

education  is  often  a  long  and  tedious  process,  and  America's 
war  effort  can't  wait!  To  reach  the  minds  and  hearts  of 

thousands  of  listeners  quickly,  WJR  recently  devoted  an 

entire  "In  Our  Opinion"  forum  to  this  vital  subject. 

Surprised  listeners  learned  from  news  and  marketing  experts 

led  by  WJR's  News  Editor,  that  full  pantries  might  mean 
empty  guns;  that  it  takes  a  pound  of  sugar  to  produce  a 

pound  of  explosives.  They  learned,  moreover,  that  no  true 

shortage  of  sugar  exists — that  only  fear  and  selfishness  can 

create  one — that  no  one  need  suffer  if  all  will  do  their  part. 

It  was  only  a  brief  lesson — ^but  listeners  took  it  to  heart. 

Only  a  quarter-hour  in  a  Sunday  afternoon  schedule — but 
we  can  think  of  no  better  use  for  such  minutes  than  to  help 

them  speed  the  hour  of  Victory. 

Winner  ...1941  Variety  Showmanagement  Award 

BASIC      STATION. ..COLUMBIA      BROADCASTING  SYSTEM 

iG.    A.    Richards,    President  .  .  .  Leo    J.    Fi  t  z  p  a  t  r  ic  k.    Vice    President    and    General  Manager 

'BROADCASTING  •  Broadcast  Advertising 

Edward    Petry    &    Company,  Inc. 
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"Swop  mte" 
Everyone  likes  lo  swop — and  here  the 
fine  arl  of  trading  hits  a  fast  and  funny 

pace  with  Swopmaster  H.  Allen  Smith* 
bringing  an  original  stvle  of  hnmor  to 
the  air.  This  new  idea  in  radio  has  univer- 

sal appeal — a  potential  gold  mine  for  any 
sponsor.  Sat.  8:30  9:00  P.M.,  E.W.T. 

*Author  of  the  hilarious  best  seller 
"Low  Man  on  a  Totem  Pole" 

'"Meet  Your  Navy  " 
A  gay,  rollicking,  inside  picture  of  navy  life 
originating  from  the  Great  Lakes  Training 
Station  and  using  all-navy  talent  headed 
by  Ed<lie  Peabody,  king  of  the  banjo.  A 
timely  program  with  a  wealth  of  patriotic 
appeal.    Fri.    8:30—9:00    P.M.,  E.W.T. 

'Cab  Caiioicay'g  Quizzicale ' 
Calloway's  flair  for  showmanship  shines 
brightly  in  this  Harlem  welding  of  quiz 
and  rhythm — a  standout  among  all  such 
shows  for  its  spontaneous  humor.  A  proven 

success  in  the  past,  the  "quizzicale'"  is due  for  a  bigger  audience  than  ever  on 
the  Blue.  Wed.  9:30— 10:00  P.M.,  E.W.T. 



Believe  It  Or  Not" 
The  incomparable  Robert  Ripley  is 
at  his  curious  best  in  this  new  series 
—  designed  to  create  good  will  among 
all  the  Americas* — a  program  with 
exceptional  merchandising  possibili- 

ties. Sat.  10:00—10:30  P.M.,  E.W.T. 
*Presented  in  conjunction  with  the 
Coordinator  of  Inter-American  Affairs 

tit  m
 

Presenting 
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per  thousand 

IPaughters  of  Uncle  Sam 

An  all-girl  band,  headed  by  that  master 
showman  B.  A.  Rolfe,  presents  a  pro- 

gram that  adds  plenty  of  "S.  A."  to the  currently  popular  military  trend. 
Especially  recommended  to  clients  want- 

ing a  show  suitable  for  personal  appear- 
ances. Sun.  7:30  -8:00  P.M.,  E.W.T. 

■We  will  use  our  network  to  build  new  shows, 
earthy,  mass -audience  shows  with  a  real  commer- 

cial flavor."  So  spoke  Phillips  Carlin  in  his  first 
address  as  Vice  President  in  Charge  of  Programs  of 
the  Blue  Network. 

Already  these  words  have  been  translated  into 

action  as  the  Blue  sets  the  pace  for  '42  with  five  new 
programs  —  all  backed  by  the  Blue's  hard-hitting, 
audience-building  promotion. 

The  Blue  continues  to  present  an  unrivalled  sus- 
taining schedule  of  news,  public  service,  and  musical 

programs.  Blue  commercial  programs  reach  larger 
audiences  than  ever  with  average  talent  expendi- 

tures which  are  much  lower  than  on  other  major 
networks. 

These  new  programs,  complete  with  a  ready- 

made  audience,  will  help  carry  out  the  Blue's  policy 
of  giving  advertisers  national  coverage  at  the  low- 

est cost  of  any  home  medium.  Here  are  5  fine 

opportunities  to  lower  your  cost  of  distribution  by 
buying  Blue!  BLUE  NETWORK  COMPANY, 
INC.  A  Radio  Corporation  of  America  Service. 



Official  Policy  Issued  by  OFF 

As  Guide  to  Handling  of  News 

Bad  News  as  Well  as  Good  to  Be  Divulged  Unless  of 

Aid  to  the  Enemy;  Policy  on  War  Casualties 

POLICIES  governing  the  release 
of  war  information  by  the  Gov- 

ernment, intended  as  an  explana- 
tory statement  to  the  public  but 

serving  also  as  a  guidepost  to  news 
reporters  and  commentators  of 
both  radio  and  the  press,  were  made 
public  last  Wednesday  by  the  Com- 

mittee on  War  Information  of  the 
Office  of  Facts  &  Figures,  which 

actually  is  the  Government's  high 
command  so  far  as  war  news  pol- 

icy is  concerned. 

"All  News"  Policy 
Containing  a  pledge  that  the 

American  people  will  get  every  bit 
of  war  news,  bad  as  well  as  good, 
so  long  as  its  publication  does  not 
give  aid  and  comfort  to  the  enemy, 
the  Committee  included  in  its  pol- 

icy   statement    the  long-awaited 

decision  on  publication  of  casualty 
lists.  It  ordered  that  lists  of  mem- 

bers of  the  armed  forces  killed  in 
action  will  be  made  public  but  that 
press  and  radio  shall  not  publish 
nation-wide  summaries  of  casual- 

ties, instead  confining  themselves 
to  those  from  their  own  localities. 

The  OFF  committee's  statement 
covers  policies  for  handling  news 
from  all  of  the  agencies  most  ac- 

tively engaged  in  the  war  effort, 
including  Army,  Navy,  WPB,  and 
Maritime  Commission. 

The  Committee  on  War  Informa- 
tion comprises :  Archibald  Mac- 

Leish,  OFF  director,  chairman; 
James  C.  Dunn,  adviser  on  politi- 

cal relations  to  the  Secretary  of 
State;  Ferdinand  Kuhn,  assistant 
to  the  Secretary  of  the  Treasury; 
John  J.  McCloy,  Assistant  Secre- 

CBS  Signs  Symphony 

A  FIVE-YEAR  CONTRACT  has 
been  signed  between  CBS  and  the 
Philharmonic  Symphony  Society  of 
New  York.  The  concerts  have  been 
an  exclusive  CBS  presentation  for 
the  last  12  years.  This  is  the  Cen- 

tennial Season  for  the  symphony 
organization,  which  was  founded 
April  2,  1842. 

tary  of  War;  Adlai  Stevenson,  spe- 
cial assistant  to  the  Secretary  of 

the  Navy;  L.  M.  C.  Smith,  chief  of 
the  Special  Defense  Unit,  Dept.  of 
Justice;  Lowell  Mellett,  director 
of  the  Office  of  Government  Re- 

ports; Wayne  Coy,  liaison  officer 
of  the  Office  for  Emergency  Man- 

agement; Oscar  Cox,  general  coun- 
sel of  the  Lend-Lease  Administra- 

tion; Capt.  Robert  E.  Kintner, 
U.  S.  A.,  Board  of  Facts  &  Fig- 

ures; Robert  E.  Sherwood,  Deputy 
Coordinator  of  Information;  Dean 
James  M.  Landis,  executive  direc- 

tor of  the  Office  of  Civilian  De- 
fense; Nelson  A.  Rockefeller,  Co- 

ordinator of  Inter-American  Af- fairs. 

"It  is  the  policy  of  this  Govern- 

ment," says  the  CWI  policy  state- 
ment, "to  make  public  the  maxi- mum of  information  on  military, 

naval,  production,  and  other  mat- 
ters concerning  the  war,  which  can 

be  revealed  without  giving  aid  to 
the  enemy.  This  policy  is  based 
upon  the  firm  conviction  that  the 
people  of  a  democracy  are  entitled 
to  know  the  facts,  whether  they  are 
good  or  bad,  cheerful  or  depressing. 
On  the  other  hand,  our  people  will 
willingly  forego  knowledge  of  those 
facts  whose  revelation  will  help 
the  enemy  to  harm  us. 

"Where  there  is  conflict  between 
consideration  of  public  information 
and  of  military  security,  every  at- 

tempt is  made  to  provide  such  form 
of  publication  as  will  inform  the 
public  while  reducing  the  military 
risk  to  a  minimum.  Under  no  cir- 

cumstances does  the  Government 
publish  information  which  is  known 
to  be  untrue.  Under  no_  circum- 

stances does  the  Government  with- 
hold news  from  publication  on  the 

ground  that  the  news  is  bad  or 
depressing.  When  news  is  deliber- 

ately withheld,  it  is  withheld  for 
reasons  of  military  security." 

Specific  War  News  Policies  Laid  Down  by  the  CWI  . 

1.  ACTION  AT  SEA 
(a)  News  of  the  destruction  and 

sinking  of  American  combat  vessels  is 
published  only  when  and  if  it  is  felt 
that  such  publication  will  be  of  no 
value  to  the  enemy.  Publication  will  be 
definitely  delayed  48  hours  from  the 
time  the  Navy  has  had  opportunity  lo 
start  notifying  next  of  kin  of  casual- ties. 

(b)  The  fact  of  damage  to  an 
American  combat  vessel  through  enemy 
action  is  released  as  soon  as  verified 
information  is  received,  if  there  is  rea- 

son to  believe  that  such  damage  has 
occurred  in  sight  of  the  enemy.  The 
extent  of  damage  to  a  combatant  vessel 
will  probably  not  be  released  until  the 
vessel  has  been  repaired  as  this  in- 

formation is  valuable  to  the  enemy. 
(c)  News  of  the  destruction,  sink- 

ing or  damage  to  enemy  surface  vessels 
is  released  as  soon  as  verified  informa- 

tion is  received. 
(d)  News  of  the  sinking  or  the 

probable  destruction  of  enemy  sub- 
marines is  ordinarily  not  released,  for 

three  reasons:  (1)  It  is  often  difficult 
to  verify  the  sinking  of  a  submarine. 
(2)  Experience  has  shown  that  the 
withholding  of  news  of  the  sinking  of 
submarines  has  an  adverse  psychologi- 

cal effect  on  the  enemy.  (3)  Ji  the 
enemy  is  informed  that  one  of  his  sub- 

marines has  been  destroyed,  he  knows 
it  is  necessary  for  him  to  replace  it  by 
another. 
From  time  to  time,  it  will  be  possi- 

ble to  give  news  on  the  sinking  or 
probable  sinking  of  enemy  submarines 
over  a  past  period. 

Ce)  On  merchant  ship  losses  the 
following  procedure  is  being  followed : 
The  Commandant  of  the  District  in 
which  the  sinking  occurs  notifies  the 
Navy  Department.  The  Navy  Depart- 

ment in  turn  notifies  the  Maritime 
Commission,  which  notifies  the  owners 
so  that  next  of  kin  of  any  casualties 
may  be  notified.  As  soon  as  the  next 
of  kin  have  had  time  to  receive  notice, 
the  Maritime  Commission  advises  the 
Navy  Department  which  then  releases 
the  story  of  the  sinking  to  the  press 
and  allows  eyewitness  accounts  to  be 
obtained  from  survivors.  The  names 
and  precise  tonnages  will  not  ordi- 

narily be  released. 
Cf)  It  must  be  remembered  that  de- 

tails of  action  at  sea  are  rarely  re- 
ceived until  days  or  even  weeks  after 

the  action  has  been  concluded,  because 

radio  signals  enable  the  enemy  im- 
mediately to  locate  the  position  of  our 

ships  in  combat  areas.  Full  details  on 
any  significant  action  are  released  as 
soon  as  practicable,  but  these  details 
are  rarely  available  until  the  vessels 
involved  have  returned  to  port. 
2.  AIR  ACTION 

(a)  A  statement  of  the  exact  num- ber of  American  planes  lost  in  action 
in  the  air  is  made  as  soon  as  received 
(provided  the  loss  has  been  apparently 
obvious  to  the  enemy ) ,  but  no  state- 

ment of  the  number  of  planes  lost  on 
the  ground  is  made  until  such  time  as 
it  is  believed  that  the  statement  will 
not  be  of  value  to  the  enemy.  The  rea- 

son for  this  is  that  enemy  airmen  are 
usually  unable  to  tell  the  extent  of 
damage  to  aircraft  attacked  on  the 

ground. (b)  An  exact  statement  of  losses  of 
enemy  aircraft  both  in  the  air  and  on 
the  ground  is  made  as  soon  as  verified 
information  is  received.  No  claim  of 
the  destruction  of  an  enemy  plane  is 
made  unless  the  authorities  in  charge 
are  satisfied  that  the  information 
furnished  by  the  American  pilot  or 
other  observer  is  correct. 

fc)  No  statement  of  the  loss  of 
American  aircraft  in  transit  or 
through  accident  at  air  fields  is  made 
since  such  news  would  be  of  great  val- 

ue to  the  enemy.  An  exception  is  made 
in  the  case  of  aircraft  lost  through 
accident  in  the  continental  United' States. 

fd)  News  of  the  effect  of  bombing 
of  enemy  objectives  is  given  as  soon 
as  verified  information  is  received,  in 
such  detail  as  possible.  This  informa- 

tion is  released  only  to  the  extent  that 
the  authorities  are  satisfied  of  the 
accuracy  of  observation  by  the  Ameri- 

can pilots  or  ol)servers. 
(e)  News  of  the  extent  of  damage 

to  American  objectives  hy  enemy 
bombing  is  released  as  soon  as  verified 
information  is  received,  if  it  is  be- 

lieved that  such  information  will  not 
be  of  value  to  the  enemy.  In  no  event 
is  an  untrue  statement  of  the  effect 
of  enemy  bombing  made.  Statements 
may,  however,  be  incomplete  for  rea- 

sons given  above.  Such  statements  will 
be  completed  as  soon  as  this  can  be 
done  without  aiding  the  enemy. 
3.  ACTION  ON  LAND 

Information  relative  to   action  on 

land  is  issued  during  the  progress  of 
such  action,  or  as  soon  as  practicable 
after  its  termination.  This  information 
will  be  given  in  as  much  detail  as 
possible  immediately  upon  receipt  and 
verification.  Where  possible,  such  in- 

formation will  include  enemy  casual- 
ties, a  statement  as  to  enemy  forces  en- 

gaged, and  as  to  positions  won  or  lost. 
It  will  not  ordinarily  include  the 
strength  or  distribution  of  our  forces, 
as  this  would  give  information  of 
value  to  the  enemy. 
4.  MOVEMENTS  OF  SHIPS  AND 

TROOPS 
Movement  of  Ships  and  Troops  are 

among  the  most  valuable  forms  of  in- 
formation which  the  enemy  is  con- 

stantly seeking  to  discover.  Such  infor- mation cannot  possibly  be  published 
until  after  the  movement  is  completed, 
and  the  enemy  can  no  longer  derive 
value  from  the  knowledge  of  the  move- 

ment. Similarly,  identification  of  ves- 
sels or  Army  units  in  action  cannot  be 

published  until  it  is  clear  that  such 
information  will  not  be  of  value  to  the 
enemy.  Sailings,  routes,  and  cargoes  of 
cargo  ships  are  also  withheld  from 
publication. 
.5.  PROSPECTIVE  ACTION 

It  is  obvious  that  information  of 
what  the  Army  or  Navy  intend  or 
plan  to  do  in  action  cannot  possibly 
be  released  by  the  government.  There 
is,  of  course,  no  objection  to  the  publi- 

cation of  any  private  comment  upon 
the  future  course  of  military  or  naval 
operations,  but  all  such  comments  are 
wholly  unofficial. 
6.  REVIEW  OF  MILITARY  SITU- ATION 
The  Joint  Chiefs  of  Staff  will 

shortly  begin  the  publication  of  bul- letins from  time  to  time  which  will 
furnish  an  authoritative  general  re- 

view of  the  military  situation  in  vari- ous theatres  of  war. 
7.  CASUALTIES  (Killed  in  action) 

Lists  of  members  of  the  armed  forces 
killed  in  action  will  be  given  out  sub- 

ject to  the  stipulation  tliat  press  and 
radio  will  not  publish  nationwide 
round-ups  but  that  newspapers  and 
radio  stations  will  confine  themselves 
to  the  publication  of  casualties  from 
their  own  localities. 

Publication  of  such  lists  will  be 
made  subject  also  to  the  following 
restrictions  : 

A.  Release  will  be  delayed  until  the 

accuracy  of  the  lists  is  well  established 
and  relatives  notified,  and  until  not 
giving  aid  or  comfort  to  the  enemy. 

B.  The  rank  and  ratings  of  Navy 
officers  and  men  will  be  withheld  ;  like- 

wise, designation  of  units  to  which 
Army  officers  and  men  have  been  as- 

signed will  be  withheld. 
Subject  to  these  restrictions  and  to 

the  above  stipulation,  the  names  of 
those  killed  in  action  will  be  made 
available  with  all  possible  speed. 

8.  PRODUCTION  INFORMATION 
To  provide  essential  public  informa- 

tion as  to  the  progress  of  the  produc- 
tion effort  as  a  whole,  the  War  Pro- 

duction Board  will  publish  at  frequent 
intervals  a  production  communique, 
which  will  enable  the  public  to  judge 
whether  the  production  program  is 
progressing  satisfactorily  or  not. 

With  respect  to  the  shipbuilding  pro- 
gram, the  Maritime  Commission  pub- 
lishes information  concerning  the  lay- 

ing of  keels,  launchings  and  deliveries. 
General  publication  of  specific  in- formation as  to  contract  awards,  site 

locations  of  war  industries,  and  mili- 
tary installations,  estimated  supplies 

of  certain  strategic  and  critical  ma- 
terials, specific  production  schedules 

and  detailed  progress  reports  have 
been  discontinued.  General  publication 
of  such  material  can  be  most  helpful 
to  enemy  spies  and  saboteurs.  Publi- cation of  certain  information  of  this 
kind  is  necessary  to  specific  sections 
of  the  population,  such  as  sub-contrac- 

tors, suppliers  of  labor,  public  utili- ties, and  others.  Therefore,  information 
of  a  non-detailed  character  with  regard 
to  plants  and  installations  and  the 
placing  of  large  contracts  is  relea.sed 
for  local  publication.  Moreover,  infor- 

mation regarding  the  letting  of  eon- tracts,  the  construction  of  factories 
and  cantonments,  and  the  like  which 
are  necessary  for  the  proper  func- tioning of  suppliers  of  labor,  materials,  j 
facilities,  and  other  services,  is  given  I 
directly  by  appropriate  agencies. 
9.  STATISTICAL  INFORMATION 

Certain  statistics  formerly  pub- 
lished by  the  Government  have  been 

withheld  from  publication  because 
they  are  likely  to  give  valuable  infor- mation to  the  enemy,  as,  for  example, 
information  as  to  the  utilization  of 
ship  tonnage.  Every  attempt  is  being 
made  to  keep  such  restrictions  to  a 
minimum  and  to  continue  publication 
of  all  statistical  information  of  value  I 

to  l)usiness,  labor,  agriculture,  and  ' other  elements  of  the  population. 

r 
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#  And  how  Ross  Mulholland  goes!  Not 

buying,  but  selling  .  .  .  selling  himself, 

his  personality  and  his  amazing  new 

stanza  of  late  evening  turntable  magic 

to  one  of  the  biggest  markets  in  the 

world— the  vast  Philadelphia  metropoli- 

tan defense  area  where  the  per  capita 

spending  income  is  well  above  the  na- 
tional average! 

Moonlit  Music  Hall  is  a  breezy  show  tail- 
ored to  the  likes  of  the  folks  who  man 

the  production  lines.  Variety  and  Bill- 

board say  its  terrific;  the  best  recording 

show  that  Philadelphia  has  ever  seen. 

So,  if  you  want  to  get  going  in  Philadel- 

phia, why  not  go  fo  market  with  Ross 
Mulholland's  Moonlit  Music  Hall. 

Moonlit  Music  Hall  is  available 

in  10  minute  strips.  Additional  in- 
formation and  rates  on  request. 

50,000  WATTS  IN  ALL  DIRECTIONS 

Philadelphia  •  WCAU  Building,  1622  Chestnut  Street  .  .  .  New  York  City  •  CBS  Building, 
485  Madison  Avenue  .  .  .  Chicogo,  III.  •  Virgil  Reiter,  400  North  Michigan  Avenue  .  .  . 
Boston,  Moss.  •  Bertha  Bannon,  538  Little  Building  .  .  .  Pacific  Coast  •  Paul  H,  Raymer  Co. 



Television  Takes
  on  a  Defense  

Role  ''^<^^^o.mARMY., 

Value   of  Instruction 

May  Decide  Fate 
Of  Medium 

WHEN  England  went  to  war  in 
the  fall  of  1939,  the  British  Broad- 

casting Co.,  governmentally-owned 
radio  monopoly,  blacked  out  its 
television  broadcasts  for  the  dura- 
tion. 

With  America's  entry  into  the 
battle,  the  U.  S.  Government  has 
not  shut  down  the  nation's  tele- 

vision transmitters  but  has  begun 
to  mobilize  them  into  an  educa- 

tional force  to  train  the  public  and 
especially  the  members  of  the  vol- 

unteer civilian  defense  organiza- 
tions. 

Courses  for  Wardens 

In  New  York  an  estimated  50,- 
000  air-raid  wardens  are  receiving 
basic  training  in  their  duties  via 
television,  with  other  thousands  of 
wardens  throughout  New  Jersey, 
Connecticut,  New  York  State  and 
Pennsylvania  also  looking  in  at  the 
lessons  which  are  telecast  18  times 
each  week  so  that  everyone  may  be 
able  to  witness  them. 

Broadcast  on  WNBT,  NBC  video 
station  in  New  York,  these  train- 

ing lectures  are  picked  up  and  re- 
broadcast  by  WRGB,  General  Elec- 

tric television  station  near  Sche- 
nectady, and  by  WPTZ,  Philco  sta- 

tion in  Philadelphia. 
WCBW,  CBS  television  station 

in  New  York,  has  recently  started 
a  series  of  conservation  programs, 
presented  in  cooperation  with  the 
War  Production  Board.  This  series 
is  designed  to  promote  the  use  of 
substitute  V-materials  by  civilians 
to  release  the  tin,  rubber,  sugar, 
lubricants,  silk  and  other  materials 
for  military  purposes.  Price  Ad- 

ministrator Leon  Henderson,  who 
introduced  the  series,  termed  it  "a 
particularly  fine  example  of  team- 

work between  our  citizens,  our 

Government  and  our  industry." 
After  the  War 

Upon  the  success  of  these  pro- 
grams and  others  like  them  de- 

pends the  immediate  future  of  tele- 
vision. After  the  war,  sight-and- 

sound  broadcasting  is  destined  to 
develop  as  rapidly  as  did  sound 

.  broadcasting  following  the  close  of 
World  War  I,  it  is  believed.  But  at 
present  the  priorities  program  has 
shut  off  the  manufacture  of  receiv- 

ing sets  and  so  frozen  the  television 
audience  at  its  present  size,  too 
small  to  offer  circulation  of  inter- 

est to  many  national  advertisers. 
As  a  result  television's  commercial 
progress  is  also  at  a  standstill  un- 
till  the  post-war  period. 

In  its  wartime  cooperation  with 
the  Government,  however,  tele- 

vision is  surging  ahead  on  the  edu- 
cational front.  Although,  as  NBC 

has  described  its  air  raid  warden 

instruction,  "its  lessons  are  on 
such  grim  subjects  as  incendiary 

bombs  and  gas  protection,"  yet 
television  is  taking  what  it  needs 
from  all  previous  fields  of  educa- 

tion, and  "its  teaching  implements 
are  the  lecture,  the  theatre  and  mo- 

tion pictures,  and  the  demonstra- 
tion laboratory. 

Along  the  Seaboard 
The  possibility  of  expanding 

television's  wartime  training  from 
the  New  York-Schenectady-Phila- 

delphia area  up  and  down  the  At- 
lantic seaboard  by  extending  down 

to  Washington  and  up  to  Boston 
the  radio-relay  hook-up  that  al- 

ready carries  the  programs  between 
New  York  and  Philadelphia  is  al- 

ready under  consideration  [Broad- 
casting, Feb.  2]. 

If  FCC  approval  can  be  obtained, 
Allen  B.  DuMont  Labs.,  already 
cooperating  with  RCA  and  General 
Electric  in  installing  receivers  in 
about  100  precinct  police  station 
houses  in  New  York  where  wardens 
come  to  receive  their  instruction, 
would  construct  a  station  in  Wash- 

ington to  be  linked  with  the  trio 
now  broadcasting  these  sight-and- 
sound  programs.  The  next  step 
would  undoubtedly  be  Boston  and 
after  that  it  would  be  relatively 
simple  to  extend  operations 
throughout  the  entire  northeastern 
part  of  the  country. 

Such  a  plan  immediately  raises 
the  question  of  allocating  materials 
needed  to  construct  the  transmit- 

ters and  the  relay  stations,  and 
also  the  minimum  number  of  video 
receiving  sets  essential  to  provide 
an  audience  for  the  programs  these 
stations  would  present.  Indeed,  the 

question  is  already  coming  up  in 
those  cities  which  already  have 
television  service,  for  unless  re- 

placement parts,  especially  the  elec- 
tron tubes,  are  made  available  for 

sets  now  in  use,  these  sets  are  apt 
to  go  dark  one  by  one  until  the 
entire  television  audience  is  gone. 

This  situation  of  a  decreasing 
audience  and  of  little  chance  for 
commercialization  until  after  the 

war  places  the  television  broad- 
caster in  somewhat  of  a  quandry. 

Required  by  FCC  edict  to  provide  a 
minimum  of  15  hours  of  programs 
weekly  to  retain  his  license,  he  is 
pouring  a  sizable  sum  of  money 
into  television  each  week. 

Material  Needs 

The  opinion  has  been  advanced 
that  unless  the  WPB  shows  signs 
of  releasing  at  least  enough  ma- 

terial to  ensure  continuing  opera- 
tion of  the  sets  already  in  use,  oper- 

ators of  television  stations  might 
better  apply  for  a  recess  for  the 
duration. 

On  the  other  hand,  if  as  many 
experts  believe,  television  has 
proved  its  ability  to  make  an  im- 

portant contribution  to  the  war  ef- 
fort through  its  wartime  educa- 

tional programs,  the  Government 
might  well  not  only  make  available 
the  materials  needed  to  achieve  a 
wider  audience  for  such  programs 
but  also  give  some  financial  sup- 

port to  the  television  broadcasters 
who  are  at  present  carrying  the 
entire  burden. 

Future  of  Television  Industry  in  War 

To  Be  Discussed  at  April  9  Conference 
WHETHER  television  should  be 
put  under  wraps  for  the  duration 
as  in  England,  or  encouraged  to 
struggle  along  as  best  it  can  in  the 
light  of  shortages  of  materials,  will 
be  explored  at  an  informal  confer- 

ence of  the  FCC  with  television  in- 
terests, including  the  Radio  Manu- 

facturers Assn.,  called  at  the  Com- 
mission offices  April  9  at  2:30  p.m. 

Because  the  conference  will  be 
held  in  Room  6121,  offering  limited 
facilities,  the  Commission  has 
asked  that  attendance  be  restricted 
to  not  more  than  two  representa- 

tives of  any  television  station  or 
organization. 

Delay  in  Freeze  Order 
Meanwhile,  it  was  learned  at  the 

Commission's  office  that  the  prom- 
ised "freeze  order"  covering  not 

only  television  equipment  but  that 
of  FM,  facsimile,  auxiliary  broad- 

cast services  and  experimental 
services  [Broadcasting,  March  2] 
is  far  from  ready  for  promulga- 

tion. At  least  so  far  as  television 
is  concerned,  such  an  order  will  not 
be  issued  before  the  April  9  con- ference. 

Eight  commercial  television  sta- 
tions are  now  operating,  in  addi- 

tion to  construction  permits  or  li- 
censes for  34  experimental  televi- 

sion outlets.  They  are  required  un- 
der the  rules  to  submit  reports  re- 

garding the  operation  of  standards, 
and  to  operate  fixed  numbers  of 
hours  each  day.  The  Commission 
will  seek  from  the  licensees  and 
permittees  to  determine  their  views 
whether  they  can  continue  operat- 

ing under  the  rules  as  now  written, 
or  whether  the  rules  should  be  re- 

laxed in  some  particulars. 
Sentiment  in  some  Commission 

quarters  is  that  if  the  stations  are 
built  and  now  on  the  air  they 
should  continue  to  operate,  particu- 

larly if  they  are  rendering  civilian 
defense  service,  as  several  are  do- 

ing in  connection  with  instructional 
activities  in  cities  like  New  York 
and  Philadelphia. 

The  Commission  will  inquire  of 
the  license  and  permit  holders  what 
expectation  of  growth  they  foresee 
under  war  conditions,  what  their 
present  audiences  are  and  whether 
they  believe  operation  can  continue 
with  reasonable  success  in  view  of 
the  virtual  shutdown  of  receiving 
set  production. 

The  RMA  expects  to  be  repre- 
sented by  Dr.  W.  R.  G.  Baker,  man- 

ager of  the  Radio  &  Television 
Dept.  of  General  Electric  Co.  and 
director  of  the  RMA  Engineering 
Dept.  He  may  be  flanked  by  L.  C. 
F.  Horle,  RMA  consulting  engi- 

neer; Dr.  Alfred  N.  Goldsmith, 
and  T.  T.  Goldsmith,  chief  engineer 
of  Allen  B.  Dumont  Labs. 

DAVIS  HEADS  FIRM 

E.  C.  PAGE,  of  the  Washington 
consulting    engineering    firm  of 
Page  &  Davis,  has  reported  for 
duty  with  the  Army  Signal  Corps 
and  has  been  as- 

signed to  Wash- 
ington headquar- ters as  a  captain 

in  the  Equipment 

Coordination  Sec- 
tion. With  his  de- 

parture for  mili- tary service,  the 
partnership  has 
been  dissolved 
and     George    C.  _ 

Davis    will    con-        Mr.  Page 
tinue  the  business  under  his  own 
name.  The  technical  staff  will  re- 

main with  Mr.  Davis,  consisting  of 
John  Creutz,  A.  Barsis  and  Frank 
Kelly. 

Mr.  Page,  a  native  of  Evanston, 
111.,  is  a  veteran  operator  who 
started  his  radio  career  as  a  wire- 

less man  aboard  Great  Lakes 
steamships.  He  formerly  was  a 
partner  with  E.  A.  Beane  in  the 
radio  equipment  manufacturing 
business  in  Chicago.  In  September, 
1937,  he  and  Mr.  Davis  formed 
their  consulting  firm,  Mr.  Davis 
having  served  as  an  engineer  with 
the  FCC  and  the  predecessor  Fed- 

eral Radio  Commission  for  the  pre- 
ceding eight  years. 

New  Luckies  Format 

AMERICAN  TOBACCO  Co.,  New 
York,  currently  sponsoring  spot 
announcements  for  Lucky  Strikes 
34  times  weekly  on  four  New  York 
stations— W ABC,  WMCA,  WNEW 
and  WHN — is  changing  the  format 

of  the  spots  from  the  musical  "Two 
to  One,  two  to  one"  jingle  to  the 
singing  "Have  You  Got  the  Time?", successfully  used  last  year  on  a 
similar  carnpaign.  Because  of  the 
different  times  the  three-minute 
spots  are  presented,  36  had  to  be 
recorded  in  an  all-day  session  at 
RCA  studios  with  Mark  Warnow 
and  his  Hit  Parade  orchestra.  It  is 
understood  that  each  musician  re- 

ceived $648  for  his  work.  Agency  is 
Lord  &  Thomas,  New  York. 

Shortwave  Sponsors 
lXtEST  SPONSORS  to  join  the 
list  of  those  shortwaving  their 
NBC  programs  to  our  armed  forces 
on  WRCA  and  WNBI,  NBC  inter- national stations,  and  WBOS, 
Westinghouse  shortwave  station  in 
Boston,  are  Kraft  Cheese  Co.  and 
F.  W.  Fitch  Co.  Regular  broad- 

casts of  the  the  Kraft  Music  Hall 
and  Fitch  Bandivagon,  heard  on 
NBC  Thursday  and  Sunday  eve- 

nings, respectively,  will  be  re- corded by  NBC  for  shortwave  to 
soldiers,  sailors  and  marines  on 
foreign  duty  on  a  schedule  now  be- 

ing worked  out  in  cooperation  with 
the  War  Dept.  The  Kraft  agency 
is  J.  Walter  Thompson  Co.,  Chi- 

cago, while  Fitch  shampoo  products 
are  handled  by  L.  W.  Ramsey  Co., 
Davenport,  la. 

GRANVILLE  RUTLEDGE,  advertis- 
ing sales  promotion  director  of  the 

Florida  Citrus  Commission,  Lakeland, 
Fla.,  has  resigned  and  all  sales  pro- motion and  dealer  service  will  be 
handled  henceforth  by  the  Commis- 

sion's agency,  Blackett-Sample-Hum- mert. 
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WE'RE  WITH  YOU,  SAILOR 

WITH  you  through  the  long  watches  of 
the  night . . .  with  you  through  storm 

and  battle  . . .  with  you  through  whatever 
waters  you  sail,  on  whatever  soil  you  tread . . . 

Yet  you  will  never  see  us! 

When  through  the  air,  from  a  distant 
plane  on  patrol  duty,  the  message  flashes, 

"Enemy  sighted!" — then  you  will  know 
that  we  are  there . . . 

When  in  battle  formation,  ship  separated 
from  ship  by  tons  of  foaming  water,  com- 

mander talks  to  commander  to  carry  out 

over-all  strategy,  then  you  will  have  still 
more  proof  that  we  are  there. 

We  are  there  with  you  as  surely  as  shot 
and  shell  are  there  with  you, 
as  torpedo  and  depth  charge 
and  anti-aircraft  shell  are 
with  you. 

You  will  not  see  us,  but  you  will  benefit 
from  the  product  of  our  hand  and  muscle, 
our  mind  and  whole  being.  For  our  purpose 
is  your  purpose,  complete  and  total  victory, 
won  through  American  might,  American  in- 

genuity, American  sweat. 

We  are  the  people  who  fabricate  for  you 
the  ears  and  voice  of  the  fleet  .  .  .  radio 

equipment  and  communications,  without 
which  modern  war  cannot  be  fought. 

We  know  the  urgency  with  which  you 
need  this  equipment.  For  two  whole  years 
we  have  made  it  our  task  to  get  it  through 

for  you.  And  now  your  coveted  and  trea- 
sured "E"  Flag— "E"  for  excellence  and  a  job 

well  done — has  been  awarded 

to  us  for  our  labor,  for  "beat- 
ing the  promise"  on  produc- 

tion and  delivery  dates. 

And  we  are  proud  of  this  honor  —  but  not 
satisfied.  For  now  there  is  a  bigger  promise 

to  beat —  a  more  urgent  date  to  be  met.  And 
we  shall  not  fail  you.  For  we  work  as  you 

fight — as  free  people.  And  we  work  for  the 
rights  of  a  free  people  and  with  the  hope 
of  a  free  people — that  out  of  this  conflict  a 
newer  and  finer  world  will  be  born,  and  out 

of  this  turmoil  new  and  greater  accomplish- 
ments— American  accomplishments  in  the 

field  of  radio — will  result. 

Did  you  ask,  who  are  we?  We  are  the 

people  who  are  RCA — the  thousands  of 
workers  at  RCA  on  the  job  day  and  night. 

We  are  the  people  as  willing  to  change 
the  pattern  of  our  lives  as  you  were  willing 
to  change  the  pattern  of  yours. 

United,  nothing  can  beat  us ! 

RCA  B      R     O  A DCAST  EQUIPMENT 



Millions  hear  t 

Up  on  the  nation's  bookshelf  goes ''Thirteen  by  Corwin," 

—  the  ninth  book  recently  published  which  took  as  its  text 

the  sustaining*  ̂ vo^SiTxis  of  CBS.  More  and  more,  pub- 

lishers are  turning  to  the  literature  of  the  air  for  source 

material.  This  may  not  be  a  trend. 

But  we  think  it  writes  this  story:  the  literature 

of  the  air  has  come  of  age. 

Day  in,  day  out,  the  air  is  full  of  "first  editions" 

. . .  printed  in  decibels  instead  of  type,  signed  by  our 

advertisers  and  ourselves. 

CBS  sustaining  programs  alone  would  fill  a  five-foot 

shelf  each  week.  And  in  any  one  year,  CBS  builds  for  its 

millions  of  listeners  a  well-stocked,  well-balanced  library. 

Columbia  Broadccisting  System 

"^The  italics  are  ours,  because  the  sustaining  programs  are  ours — written  and  produced 

under  the  sponsorship  of  the  Columbia  Broadcasting  System. 



first  editions 



PROGRAMS 

'Beats  anything 

we've  ever  done' It  takes  more  than  a  title  to 

make  a  homemakers'  hour. 
Chief  ingredient  is  a  home- 
maker  who  knows  her  stuff, 

and  how  to  get  it  across — 

like  Helen  Watts  Schrei- 
ber,  nationally-known  feature 
writer,  whose  daily  program  on 
KSO  has  produced  generously 
for  participating  sponsors  both 
local  and  national,  including 
Blue  Barrel  Soap,  Carey  Salt, 
Hilex,  Scotch  Tape. 

Writes  one  sponsor:  "Our 
results  from  Helen  Watts 

Schreiber's  program  are  more 
than  gratifying — a  large  num- 

ber of  good  inquiries." 

Says  another:  "The  response 
outshines  anything  else  we 
have  done,  and  at  far  less  ex- 

pense. We'd  have  been  happy 
with  20  returns;  we  received 

102." 
Helen  Watts  Schreiber  is 

just  one  of  many  Iowa  person- 
alities who  give  KSO  and 

KRNT  the  Personality  that 
makes  friends  with  our  listen- 

ers— and  customers  for  our  ad- 
vertisers. 

BASIC  BLUE 
AND  MUTUAL 
5000  WATTS 

KRNT  COLUMBI
A 

llllll  I    5000  WATT 

Affiliated  with  the  Des  Moines 
Register  and  Tribune 

Represented  by  The  Kafz  Agency 

SIXTH  annual  spelling  bee,  
a regular  feature  of  KSD,  St. 

Louis,  is  getting  under  way 
on  its  eight-week  schedule. 

Frank  Eschen,  program  director  of 
KSD,  will  act  as  headmaster,  as 
teams  from  15  city  and  county 
schools  in  the  St.  Louis  area  go  on 
for  an  hour  show  each  Saturday. 

This  feature,  begun  because  of 
its  civic  appeal,  has  gained  the  in- 

terest of  civilians  and  school  heads, 
who  declare  it  has  proved  an  incen- 

tive for  improvement  in  spelling 
among  children  in  the  St.  Louis 
city  and  county  schools.  The  eight- 
week  contest  is  held  on  an  elimina- 

tion basis,  with  the  winning  team 
each  year  awarded  a  bronze  plaque. 
Both  public  and  private  schools 
participate. 

Noah's  Version 
WORD  definitions  are  featured  on 
the  weekly  half-hour  audience  par- 

ticipation quiz  program,  Noah 
Webster  Says,  recently  launched 
on  NBC  Pacific  Red  stations.  Par- 

ticipants are  required  to  define  five 
words  each.  They  are  eligible  for 
a  total  award  of  $50  if  completely 
correct  answers  are  given.  Larry 

Keating  is  "word  master."  Co- writers  of  the  show  are  Haven 
MacQuarrie  and  Max  Hutto,  with 
the  latter  also  acting  as  producer. 
Prof.  Charles  F.  Lindsley,  chair- 

man of  the  department  of  speech, 
Occidental  College,  Los  Angeles, 
acts  as  judge. 

Daily  Bomber 

BY  INJECTING  a  "Buy  a  Bornber 
a  Day"  theme  into  its  America's Answer  program,  WSYR,  Syra- 

cuse, reports  that  the  new  idea  has 
resulted  in  a  stepup  of  listener  in- 

terest in  defense  bonds  and  stamps 
programs.  An  outline  of  the  pro- 

gram has  been  prepared  by  WSYR 
and  is  available  to  stations  in  other 
cities  wishing  to  utilize  the  idea. 
WSYR  conducts  America's  Answer 
Sundays  3:30-5:15  p.m.  with  talent 
contributed  by  Syracuse  U,  civic 
societies  and  patriotic  organiza- tions. 

Defense  Roles 
CBS  Pacific  network  has  started 
What  Can  I  Do?,  telling  listeners 
what  they  can  do  in  civilian 
defense.  When  the  need  for  civilian 
cooperation  arose,  a  small  group 
of  San  Franciscans  devised  the 
idea  of  organizing  their  individual 
blocks  into  civilian  defense  units. 
The  plan  spread  over  the  entire 
city.  San  Francisco,  through  CBS, 
is  now  offering  an  account  of  its 
experiences  and  results  achieved 
during  working  out  of  details  of 
this  plan  to  other  coast  cities. 

Rural  Swap 

SWAP  FORUM  for  farmers  is  con- 
ducted as  a  defense  measure  by 

WNBC,  New  Britain,  Conn.  Farm- 
ers drop  a  postcard  to  WNBC  tell- 
ing what  machinery  they  want  to 

swap  and  what  they  would  like  in 
exchange. 

Chick  Pickers 

CHICKS  ARE  the  reward  of 
a  new  listener  quiz  conducted 
by  WNAX,  Yankton,  S.  D. 
on  its  weekly  Sunday  Get- 
Together.  An  unspecified 
number  of  chicks  are  brought 
before  the  mike  and  listeners 
must  judge  their  number  by 
the  peep  -  volume.  Closest 
guess  gets  the  flock  of  chicks. 

News  for  Businessmen 
CATERING  to  the  businessmen 
with  a  program  of  special  news  in- 

terest, WING,  Dayton,  presents 
Across  the  Desk  Monday  through 
Friday.  Seeking  to  interest  only 
businessmen  the  station  was  red- 
faced  recently  when  a  listener 
called  to  request  the  script  of  the 
previous  evening's  program.  A 
woman's  voice  explained  that  she 
had  missed  the  previous  evening's 

program. 
Student  Self -Expression 

NEW  bi-weekly  series  is  being  pre- 
sented by  WBOE,  Cleveland  educa- tional station,  with  the  cooperation 

of  the  city's  newspapers.  Programs 
are  designed  to  give  high  school 
pupils  aids  in  self  expression  by 
featuring  the  best  columnists, 
authors,  critics  and  feature  writers 
in  discussions  and  interviews.  Con- 

cluding program  will  offer  the  best 
examples  of  student  writing. 

*  *  * 
Problem  Clinic 

BASED  on  theory  of  helping  others 
to  help  themselves,  weekly,  quarter- 
hour  program,  The  Problem  Clinic, 
has  been  launched  on  KPAS,  Pasa- 

dena, Cal.,  under  auspices  of  the 
Good  Neighbor  Foundation.  Con- 

ducted by  Don  Wilkie,  show  fea- 
tures discussions  of  problems  sub- 

mitted by  listeners,  with  a  weekly 
prize  awarded  for  the  best  solu- tion. 

*  * 

Boys  Get  the  Pledges 
REPRESENTING  the  first  insti- 

tutional program  of  the  Mullett- 
Kelly  Co.,  the  Victory  Legion,  a 
defense  bond  pledge  show  was 
started  recently  by  KDYL,  Salt 
Lake  City,  with  newspaper  boys 
acting  as  messengers  to  pick  up 
pledges  and  to  sell  stamps  to  lis- 

teners who  have  telephoned  during 
the  broadcasts.  A  $25  defense  bond 
is  also  given  away  by  the  sponsor. 

*  * 

Role  of  Research 
THE  ROLE  of  American  industrial 
research  both  during  and  after  the 
war  will  be  dramatized  March  23 
on  a  special  half-hour  NBC  pro- 

gram, originating  from  KDKA, 
Westinghouse  station  in  Pitts- 

burgh, including  a  documentary 
review  of  work  being  done  in  the 
research  laboratories  of  Westing- 
house,  Mellon  Institute  and  Alumi- 

num Co.  of  America. 

SOLDIER  SALUTE  to  the  Caro- 
linas.  Fort  Bragg  On  the  March, 
will  begin  March  25  from  the  Army 
reservation  through  WBIG,  Greens- 

boro, N.C.  Corp.  Peter  Witt  (above), 
former  director  and  writer  for  CBS 
and  MBS,  directs  the  weekly  va- 

riety half-hour  designed  for  enter- tainment of  soldier  and  civilian 
alike  and  to  create  goodwill  be- 

tween the  Army  and  the  civilian 
population  of  the  Carolinas.  Among 
the  features  of  each  program  will 
be  one  of  Ft.  Bragg's  regimental 
bands,  a  spotlight  personality  of 
the  week,  radio  and  theatrical  per- sonalities now  in  uniform  and  a 
feminine  slant  on  Ft.  Bragg 
through  the  eyes  and  ears  of  a 
junior  hostess.  Scripts  are  written 

by  the  radio  section  of  the  post's public  relations  office,  announced  by 
Pvt.  Charles  Batsbn,  experienced 

Southern  announcer  and  m.c.'d  by 
Corp.  Earl  Oxford,  Broadway  musi- cal star. 

Farm  &  Home  Feature 

THE  FARMER'S  role  in  the  na- 
tion's war  program  will  be  the  gen- 

eral theme  of  a  weekly  feature 
starting  this  week  on  the  Blue 
Network's  National  Farm  &  Home 
Hour.  News  of  farm  production  as 
it  is  affected  by  the  war  will  be 
featured  in  a  series  of  program 
pickups  from  different  sections  of 
the  country  each  Tuesday. 

Production  and  Conservation 

STRESSING  the  value  of  the  vari- 
ous war  efforts,  WDRC,  Hartford, 

present  thrice-weekly  The  Front 
Line.  Programs  are  interviews  of 
leading  State  war  council  officials, 
rationing,  consumer  and  salvage 
authorities  and  others  in  the  fields 
of  conservation  and  production. 

Then  They  Laugh 

DON  MCNEILL,  m.c.  of 
NBC  Breakfast  Club,  deter- 

mined not  be  caught  with  his 

gags  down,  has  a  new  for- mula for  timed  laughs  from 
the  studio  audience.  Discard- 

ing the  weatherbeaten  "Ap- 
plause" sign,  Don  has  series of  markers  with  the  legend, 

"Please  Laugh.  You  Have 

Pretty  Bridgework",  or  "I Know  It  Was  Lousy,  But  Ap- 
plaud Like  Mad",  or  after 

Nancy  Martin  finishes  a  num- 
ber, "Phone  Number  on  Re- 

quest". 
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EXCELLENT  OPPORTUNITY 

FOR  OUTSTANDING  MEN 

American  citizens  including  junior  and 

senior  engineers  and  physicists  having 

suitable  qualifications. 

Excellent  opportunity  to  participate 

now  in  most  important  engineering  de- 

velopments as  well  as  to  qualify  for  re- 

sponsible position's  in  post-war  activities. 

Replies,  including  complete  state- 

ments of  experience  and  training,  refer- 

ences and  photographs,  should  be  ad- 

dressed to  this  company,  attention  of 

Personnel  Manager,  at  its  main  office  at 

Fort  Wayne,  Indiana. 

Personal  interviews  will  be  by  appoint- 
ment only. 

FARNSWORTH  TELEVISION  &  RADIO  CORPORATION 

Fort  Wayne,  Ind.  Marion,  Ind. 

Makers  of 

RADIO   AND   TELEVISION   TRANSMITTERS   AND    RECEIVERS,   THE  CAPEHART,  THE  CAPEHART-PANAMUSE  AND  FARNSWORTH 
PHONOGRAPH-RADIO  COMBINATIONS 

I 

3.  HE  Farnsworth  Television 

&  Radio  Corporation  is  adding  to  its  staff 

of  research  and  development  specialists 

— the  closely  knit  group  which  has  won 

recognition  throughout  the  world  for  its 

developments  in  the  field  of  electronics. 

These  men  know  how  to  work  harmoni- 

ously toward  a  common  goal,  for  each 

realizes  that  his  opportunity  to  succeed  is 

controlled  only  by  his  ability  and  ambi- 
tion. 

The  urgency  for  additional  research 

and  development  of  highly  specialized 

electronic  apparatus  at  this  time  enables 

us  to  solicit  applications  from  qualified 
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Ijoday,  a  greater  responsibility . . . 

n  reporting  news  of  today's  changing  world,  radio  assumes  a 

greater,  more  vital  responsibility  than  ever  before.  With  its 

special  news  bureau  already  in  operation,  KSFO  was  fully  pre- 

^  pared  to  meet  this  challenge! 

The  KSFO  News  Bureau  has  the  most  experienced  staff  in  Northern 

California!  Every  newscast  is  edited  from  two  complete  press  wire 

services  —  giving  a  comprehensive  news  coverage  unequalled  by 

any  Northern  California  radio  station! 

Bob  Andersen  —  Austin  Fenger  —  Brooke  Temple  —  Robert  W. 

Desmond  —William  Winter.  All  popular  names  with  Pacific  Coast 

listeners.  And  familiar  names,  too,  with  Blue-Book  advertisers.* 

But  the  News  Bureau  is  only  one  of  KSFO's  standout  features. 

There  is  the  vital  public  affairs  department . . .  special  event  orig- 

inations . . .  and  a  parade  of  sparkling  entertainment.  This  alert  and 

responsible  programming  is  why  listeners  look  to  KSFO  as  one  of 

the  West's  foremost  radio  stations. 

*  Current  sponsors:  Benson  &  Hedges,  Boysen  Paints,  Musterole,  Par-T-Pak,  Manhattan  Soap,  Sealy  Mattress, 
Mary  Ellen  Jams,  and  Del  Monte  Foods. 

SAN  FRANCISCO,  CALIF,  j 

Associated  Broadcasters,  Inc.  | 

Represented  nationally  by  |> 

Weed  &  Company  •  •  •  • 

H.  0.  Griffith  •  Los  Angeles  | 
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More  Radio  Miles 

AMERICAN  RADIO  production  goes  on  a 
100%  war  footing  April  22.  All  receiver  manu- 

facturing by  that  date  must  be  diverted  to 
the  production  of  military  communications — 
2  billion  dollars  worth.  Equipment  for  aircraft, 
tanks,  submarines  and  a  multitude  of  miscel- 

laneous war  uses  will  be  produced  in  lieu  of 
civilian  receivers. 

It's  a  tough  blow  for  thousands  of  radio 
dealers  and  their  employes,  just  as  tough  to 
them  as  the  ban  on  automobiles  and  tires.  But 

it  is  an  essential  part  of  radio's  role  in  all-out 
war. 

Production  of  transmitting  equipment  like- 
wise is  affected,  insofar  as  civilian  use  is  con- 

cerned. There  is  a  "freeze  order"  on  the  books, 
designed  to  foreclose  additional  broadcast 
grants,  except  in  areas  not  receiving  primary 
service.  But  through  the  War  Production 
Board  essential  equipment  for  maintenance  and 
repair,  and  in  rare  instances  for  new  installa- 

tions, will  be  siphoned  off  military  schedules. 
Stoppage  of  new  receiver  production,  so  far 

as  the  bi'oadcasting  industry  is  concerned,  isn't 
as  serious  as  it  seems  at  first  blush.  As  of  Jan. 
1  there  were  57,400,000  receiving  sets  in  use. 

About  31,000,000  of  the  nation's  34,861,000 
homes  have  receivers.  Before  the  ban  on  pro- 

duction becomes  effective,  another  3,000,000 
civilian  receivers  will  have  been  produced. 
With  some  60,000,000  receivers  in  a  nation  hav- 

ing a  population  of  132,818,000,  radio  "circu- 
lation" approaching  saturation  actually  is 

practically  achieved. 
With  no  new  receivers  available,  probably 

for  the  duration,  a  tremendous  job  of  main- 
tenance and  servicing  develops.  As  things  stand 

now,  there  is  no  plan  to  ban  sale  of  replace- 
ment tubes  and  parts.  Sets  don't  wear  out  over- 
night anyway.  The  problem  is  not  unlike  that 

of  getting  maximum  service  out  of  automobiles 
and  tires.  The  public  must  be  educated  on 
proper  set  operation.  And  the  service  man  is 
confronted  with  a  challenge. 

Both  ends  of  radio — transmitting  and  re- 
ceiving— are  at  this  writing  in  good  operating 

condition.  The  going  will  get  more  difficult 
with  time.  It  is  logical  to  expect  that  even  be- 

fore April  22  WPB  will  decide  that  the  3,000,- 
000  receivers  on  hand  should  be  rationed  rather 
than  sold  on  a  first-come  basis.  And,  as  we  see 
it,  a  tightening  of  the  DCB-WPB-FCC  stand- 

ard broadcast  "freeze  order"  is  inevitable. 
There  will  very  likely  be  no  new  grants  of  any 

nature  unless  an  area  is  totally  lacking  in  ade- 
quate service  deemed  essential  in  the  war  effort. 

Every  week  brings  a  new  all-time  peak  in 
radio  listening.  Practically  every  set  in  home, 
office,  automobile  and  club  is  working  overtime. 
The  radio  advertiser  is  getting  bonus  circula- 

tion faster  than  the  researchers  can  calcu- 
late it. 

It  behooves  radio  to  sell  its  public  and  itself 

on  getting  "more  miles"  out  of  each  radio  unit. 

What's  The  Hurry? 
DOES  THE  FCC  have  the  legal  right  to  regu- 

late contractual  relations  between  affiliated 
stations  and  their  networks?  That  question  is 
squarely  before  the  U.  S.  Supreme  Court  by 

virtue  of  its  determination  of  "probable  juris- 
diction" last  week  on  appeals  of  NBC  and 

CBS.  It  means  that  the  court  of  last  resort 
will  determine  whether  the  FCC  can  promul- 

gate rules  relating  to  time  options  and  other 
purely  economic  aspects  of  station-network 
dealings  under  the  Communications  Act  of 
1934. 

The  statutory  three-judge  court  in  New 
York  last  month  decided  by  a  2-1  vote  that  it 
was  without  jurisdiction  to  issue  an  injunction 
at  this  stage — that  it  had  to  wait  until  the 
FCC  actually  applied  its  rules  against  a 
licensee.  It  was  only  after  the  court  learned, 
at  subsequent  oral  arguments,  that  the  Com- 

mission, under  the  spur  of  the  Fly  majority, 
had  declined  to  postpone  further  the  effective 
date  of  its  rules  after  pleas  of  NBC  and  CBS, 
that  a  stay  was  granted  pending  the  appeal 
to  the  Supreme  Court. 

It  is  fortunate  that  such  action  was  taken. 
Should  the  highest  tribunal  decide  that  the 
FCC  has  power  to  regulate  the  business  of 
broadcasting  even  to  the  extent  of  prescribing 
the  kind  of  time  contracts  that  may  be  entered, 
then  the  last  vestige  of  doubt  will  be  removed 

as  to  the  FCC's  jurisdiction.  Until  such  a  rul- 
ing is  forthcoming,  however,  the  FCC  majority 

should  move  cautiously.  The  future  of  an  in- 
dustry, admittedly  doing  a  Herculean  job  in  a 

war  emergency,  may  be  affected. 
These  are  times  when  only  emergent  ques- 

tions should  be  decided,  particularly  if  essen- 
tial operations  may  be  impeded  or  disrupted. 

The  FCC,  Chairman  Fly  told  the  House  Rules 
Committee  last  Wednesday,  has  dropped  its 
superpower  and  clear  channel  breakdown 
studies  because  of  its  preoccupation  with  war 
matters.  Networks  and  affiliates,  for  a  decade 

RADIO— GREAT  BUSINESS— SO  WHAT? 
By  DICK  REDMOND 
WHP,  Harrisburg 

WHEN  the  President  of  the  United  States 
wants  to  reach  the  people  of  the  nation  he  does 
so  by  radio. 

When  the  Army  and  Navy  seek  recruits  they 
turn  to  radio. 

When  the  Treasury  wants  to  sell  bonds  and 
stamps,  radio  does  the  job. 
When  any  other  branch  of  the  Government 

wants  a  job  done  thoroughly  and  quickly,  they 
expect  radio  to  press  its  magic  button  and — 
"presto"!  there's  the  results. 
When  the  Government  wanted  anything,  or 

needed  anjrthing,  in  the  past  ten  years,  radio 
was  in  there  ready  to  answer  that  need.  Radio 
has  done  a  job  nothing  short  of  miraculous  in 
its  short  span  of  years — but  who  knows  it? 
Has  the  Government  shown  its  knowledge  or 

(Continued  on  page  36) 

and  a  half,  have  managed  reasonably  well 
without  Government  intercession  in  their  busi- 

ness relationship,  even  though  inequities  may 

have  developed.  Certainly  there's  no  reason  for 
a  sudden  burst  of  speed  to  invoke  punitive 
regulations  of  any  character.  The  supreme 

arbiter,  after  all,  is  the  public.  It  isn't  com- 
plaining, as  far  as  we  are  aware,  about  broad- 

cast service. 

Ideas  Still  Count 

DEPARTMENT  STORES,  still  enjoying  boom 

trade,  continue  to  be  among  the  hottest  pros- 
pects for  new  and  replacement  business.  If 

necessity  goods  continue  to  be  plentiful  in  the 
face  of  wartime  restrictions,  we  can  be  as- 

sured they  will  be  found  on  the  department 
store  counters  and  shelves.  And,  with  rare  ex- 

ceptions, broadcasters  have  generally  been  able 
to  break  down  the  old  resistance  of  department 
stores  to  radio  advertising — breaking  it  down 
by  the  simple  expedient  of  proving  that  radio 
can  sell  any  given  line  of  goods  or  services  if 

properly  utilized. 
Thus  the  arrangement  the  NAB's  Bureau  of 

Advertising  has  made  with  the  National  Retail 
Dry  Goods  Assn.  for  a  nationwide  study  of 
department  store  radio  advertising,  to  be  con- 

ducted by  means  of  questionnaires  during  the 
next  few  months,  is  particularly  timely;  and 
the  session  on  this  subject  scheduled  at  the 
NAB  convention  in  Cleveland  next  May  12  is 
particularly  apropos. 

Just  to  show  how  manifold  and  flexible  de- 
partment store  advertising  by  radio  can  be,  we 

cite  the  smart  piece  of  promotion  undertaken 
on  four  New  York  stations  recently  by  the  34 
stores  comprising  the  New  York  Retail  Dry 
Goods  Assn.  Using  transcribed  spots  featuring 

the  theme  song  "Tote  Your  Own"  written  by 
Norman  Nash  of  the  Kudner  agency,  the  asso- 

ciation bought  time  to  urge  shoppers  to  carry 
home  their  own  light-weight  purchases  to  help 
cut  down  deliveries  and  thus  conserve  tires. 

All  retailers,  of  course,  are  facing  the  tire 
rationing  problem,  and  we  can  think  of  no 
better  medium  than  the  radio  to  impress  upon 
shoppers  the  patriotic  motive  inherent  in  the 
tote-your-own  theme. 
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CARLOS  ANGEL  FRANCO 

RECENTLY,  when  Nels
on 

Rockefeller's  Office  of  Co- 
ordinator of  Inter-American 

Affairs  was  seeking  experi- 
enced leaders  in  all  fields  to  aid  in 

its  work,  Carlos  Franco  was  in- 
vited along  with  some  other  leaders 

in  radio  to  act  as  general  consultant 
on  official  business. 

He  accepted  immediately.  With- 
out compensation,  the  wartime  po- 

sition is  on  a  parttime  basis  and 
permits  Carlos  to  carry  on  with  his 
work  with  Young  &  Rubicam  as 
manager  of  the  station  relations 
department. 

Carlos'  career  dates  back  to  Cor- 
nell U  in  1923,  where  a  conference 

of  pioneering  students  who  had 
been  tinkering  with  radio  equip- 

ment had  banded  into  sort  of  an 
informal  club.  During  a  lecture  a 
student  in  one  of  the  far  rear  seats 
rose  and  took  issue  with  a  state- 

ment. The  engineer  eyed  the  youth, 
answered  him  in  a  few  polite  words, 
and  went  on.  After  the  conference 
he  called  young  Carlos  to  the 
podium  and  asked: 

"How  would  you  like  a  job  with 
my  firm,  which  manufactures  radio 
sets,  starting  Monday?"  Carlos 
managed  to  gulp,  "O.K.".  The  fol- 

lowing Monday  Carlos  Franco  be- 
gan his  career  in  radio  at  the  com- 

pany's plant  in  a  small  Pennsyl- vania town. 

Radio  was  a  far  cry  from  the 
career  that  both  Carlos  and  his 
family  had  planned.  In  fact,  his  ra- 

dio tinkering  was  merely  a  hobby. 
True,  he  had  taken  some  courses  in 
engineering — but  only  as  a  side- 

line. For  Carlos  was  enrolled  at 
Cornell  as  a  pre-med  student,  fol- 

lowing family  tradition. 
But  the  die  was  cast.  Three  years 

later,  Carlos  was  certain  Fortune 
had  pointed  her  finger  up  the  trail 
he  was  pursuing.  There  followed  a 
period  as  advertising  manager  of 
Radio  Mechanics,  a  technical  pub- 

lication, and  in  1930,  a  position 
with  the  sales  department  of  NBC 

beckoned  and  Carlos  accepted.  His 
official  title  was  "sales  representa- 

tive". Young  Franco  proved  a  natural- 
born  salesman.  Aided  by  his  previ- 

ous background  in  the  industry  he 
moved  about  easily  in  his  new  en- 

virons. In  those  days  when  there 
was  no  division  between  new  and 
current  business  with  NBC,  a  sales 
representative  was  sort  of  jack-of- 
everything  —  he  represented  his 
clients  (of  course  he  had  to  sell 
them  first) ,  serviced  their  accounts 
and  what  not.  The  record  shows 
that  by  time  Carlos  left  NBC  to 
join  Young  &  Rubicam  in  1936, 
billings  of  his  accounts,  the  great- 

est part  of  which  were  Colgate- 
Palmolive-Peet  and  General  Foods, 
were  the  largest  of  any  salesman 
on  the  staff. 

While  working  with  the  General 
Foods  accounts  he  had  his  first 
business  association  with  Young 
Rubicam.  Recognizing  his  vast 
capabilities,  Y  &  R  made  him  man- 

ager of  station  relations  in  charge 
of  all  radio.  That  was  a  little  over 
five  years  ago. 

In  his  new  position  Carlos  was 
head  of  all  radio  timebuying  and 
policy  making.  At  the  time  Y  &  R 
was  just  beginning  to  organize  its 
radio  department  it  had  only  one 
member  when  Carlos  came,  and  the 
agency  was  handling  about  a  half- 
dozen  radio  accounts.  Today  there 
are  16  people  in  the  station  relations 
department  and  Y  &  R  has  about 
30  clients  who  spend  between  12 
and  13  millions  yearly. 

To  handle  the  many  accounts  and 
to  give  maximum  service  to  each, 
Carlos  has  organized  a  unique  set- 

up in  the  Y  &  R  radio  department. 
No  one  man  controls  all  accounts, 
but  Carlos  himself  directs  their 
handling  and  policy-making.  He 
has  a  supervisor  of  spot  radio,  of 
network  and  of  daytime  operations. 
In  turn,  under  each,  are  groups 
working  in  the  separate  divisions. 

Most  important  in  handling  radio 

NOTES 

.JOHN  C.  E'GAN,  chief  owner  of 
KWJJ,  Portland,  Ore.,  and  secretary- treasurer  of  KWJJ  Broadcast  Co., 
has  taken  over  management  of  that  sta- 

tion succeeding  Carey  Jennings,  re- 
signed. 
ROBERT  HOWARD,  for  five  years 
with  International  Radio  Sales,  New 
York,  and  previously  assistant  radio 
director  of  Campbell-Ewald  Co.,  De- 

troit, has  been  appointed  to  the  New 
York  sale  staff  of  NBC  national  spot 
and  local  sales. 

RALPH  M.  LAMBETH,  president 
and  general  manager  of  WGBG, 
Greensboro.  N.  C,  also  general  man- 

ager of  WMFR,  High  Point,  N.  C,  on 
March  12  married  Dorothea  Elaine 
Patterson,  Thomasville,  N.  C. 
GEORGE  ANDRE  DROULIA, 
Greek  lawyer,  businessman  and  lin- guist, has  been  named  head  of  the 
Greek  section  of  the  NBC  Interna- 

tional Division,  to  handle  news  pro- 
grams now  shortwaved  to  Greece 

three  times  a  week. 
GLENN  E.  JACKSON,  former  sales 
manager  of  WLVA,  Lynchburg,  Va., 
has  been  named  commercial  manager 
of  WGBG,  Greensboro,  N.  C. 
NORMAN  MacAVOY,  formerly  of 
William  G.  Rambeau  Co.,  New  York, 
has  been  appointed  sales  manager  of 
Edwin  Strong  Inc.,  New  York,  pro- 

ducer of  electrical  transcriptions. 

JERRY  ROBBINSON,  former  sales- 
man of  WWRL,  New  York,  has  joined 

the  sales  staff  of  Forjoe  Co.,  New 
York,  station  representative. 

R.  P.  MYERS,  NBC  New  York  copy- 
right attorney,  was  on  the  West 

Coast  during  mid-March. 
PHILIP  E.  J.  MARTIN,  formerly 
legal  adviser  of  the  Chicago  Motor 
Club,  has  joined  NBC  Chicago  as  night 
manager  succeeding  E.  C.  Cunning- 

ham, transferred  to  the  sales  traffic 
department. 
BILL  GILLIN,  formerly  with  Pacific 
Northwest  stations,  has  joined  the 
sales  staff  of  KLZ,  Denver. 

ROBERT  J.  BURTON,  house  coun- sel for  BMI,  on  March  15  married 
Linda  Patterman,  of  New  York. 

HAROLD  WINTER,  formerly  sales- man of  the  Katz  Agency,  has  joined 
the  sales  staff  of  WHN,  New  York. 
J.  W.  WOODRUFF  Jr.,  executive 
manager  of  WRBL,  Columbus,  Ga., 
has  been  named  chief  air  warden  of 
Muskogee  County. 

accounts  is  station  and  public  re- 
lations, Carlos  points  out.  These  he 

has  learned  in  his  18  years  in  the industry. 

"I  see  all  callers,"  he  says,  "be- 
cause I  feel  there  is  something  to 

be  learned  from  everyone,  even 
though  they  might  come  with  some 

complaint." "We  try  to  inform  a  client  of  the 
best  spots  available,  the  audience 
he  might  expect,  the  type  of  mar- 

ket and  anything  we  feel  would 

help  him  put  his  product  across." The  record  of  Y  &  R  radio  growth 
is  a  tribute  to  its  philosophy,  which, 
to  a  great  extent  is  Carlos  Franco. 

Son  of  a  lawyer  who  was  ap- 
pointed Associate  Justice  of  the 

Supreme  Court  of  Puerto  Rico  by 
President  Wilson,  Carlos  Angel 
Franco  was  born  in  San  Juan  in 
1904.  After  attending  primary 
school  in  that  city,  Carlos  came  to 

A.  E.  JOSCELYN,  manager  of  WET, 
Charlotte,  has  been  named  chairman 
of  arrangements  for  a  local  defense 
rally  May  14,  to  be  attended  by  thou- 

sands of  the  State's  civilian  defense workers. 
HORACE  HAGEDORN,  NBC  spot 
and  local  salesman,  on  March  14  be- came the  father  of  a  baby  boy,  named 
Peter.  Mrs.  Hagedorn  is  the  former 
Peggy  O'Keefe  of  CBS. 
JACK  DAVIDSON,  manager  of 
C.IKL,  Kirkland  Lake,  Ont.,  has  been 
appointed  manager  of  the  new  CHEX, Peterborough,  Ont. 
LLOYD  E.  YODER,  general  manager 
of  KOA,  Denver,  has  joined  the  Mile 
High  Club,  of  Denver. 
LOUIS  RUPPEL,  director  of  pub- 

licity of  CBS,  has  been  elected  to  the 
executive  board  of  the  Boy  Scout 
Foundation  of  Greater  New  York. 
JOHN  HOAGLAND.  formerly  of  the 
sales  staff  of  the  Blue  network,  is  now 
a  cadet  captain  in  the  Air  Corps 
Training  Detachment  at  Douglas,  Ga. 
DONALD  M.  LAWTON,  account 
executive  of  Botsford,  Constantine  & 
Gardner,  San  Francisco,  has  been  ap- 

pointed sales  promotion  manager  of 
KPO,  San  Francisco. 
BOB  ANTHONY,  former  promotion 
and  merchandising  manager  for  WSPA 
and  WORD,  Spartanburg,  S.  C,  is 
now  commercial  traffic  manager  and 
announcer  of  WFBC,  Greenville,  S.  C. 
KARL  JEZLER,  of  KHSL,  Chico, 
Cal.,  has  been  promoted  to  sales  man- 

ager. 

Frederick  S.  Caperoon 
FREDERICK  S.  CAPEROON,  55, 
director  of  WCAM,  Camden,  N.  J., 
died  March  16  of  a  heart  ailment. 
He  was  formerly  a  singer  and  be- came director  of  the  station  in  1927 
when  it  was  acquired  by  the  City 

of  Camden,  which  is  still  the  licen- see. He  is  survived  by  a  widow, 
Mrs.  Pauline  Caperoon,  who  is  pri- 

vate secretary  to  Mrs.  Mary  W. 
Kobus,  director  of  the  Camden  De- 

partment of  Parks  and  Public Property. 

J.  B.  Mitchell 
J.  B.  MITCHELL,  34,  manager  of 
CKTB,  St.  Catherines,  Ont.,  died 
suddenly  March  10.  He  came  to 
CKTB  eight  years  ago  after  some 
experience  with  Hamilton,  Ont.,  ra- 

dio stations,  and  started  in  as  an- 
nouncer, was  promoted  to  program 

director  and  the  last  few  years  has 
been  manager  of  the  station. 

the  States,  attended  Peddie  Insti- 
tute in  New  Jersey,  and  after  two 

years,  went  to  Saranac  Lake,  New 
York,  and  finished  high  school 
there,  while  staying  with  his  ill 
mother.  In  his  senior  year,  Carlos, 
in  a  State  competition,  was  awarded 
a  scholarship  to  Cornell  as  repre- 

sentative of  Franklin  County. 
While  visiting  his  mother  in  1922, 

Carlos  met  Virginia  Trembley, 
daughter  of  the  attending  physi- 

cian. They  married  in  1925,  and 
with  eight-year-old  Barbara,  the 
Francos  live  in  Chappaqua,  N.  Y. 
Member  of  the  Delta  Chi  Fra- 

ternity, Carlos  is  an  outdoor  man, 

shooting  golf  in  the  low  80's,  prac- 
ticing his  rifle  shooting  and  mak- 

ing trips  "shooting"  pictures.  And 
if  his  hobbies  fail  to  keep  him  out- 
of-doors,  he  can  be  found  pounding 
his  emergency  beat  as  auxiliary 
policeman  on  the  Chappaqua  force. 
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HAROLD  TRUE  will  join  the  news 
staff  of  WWJ,  Detroit,  March  22, 
handling  daily  broadcasts  at  6  :30  and 
11  p.m.  True  was  chief  announcer  and 
newscaster  for  many  years  on  WXYZ, 
where  he  was  identified  with  the  Lone 
Ranger  program.  He  resigned  from 
WXYZ  last  fall  to  become  a  candidate 
for  the  Detroit  City  Council. 
LINDSAY  MacHARRIB  has  been 
appointed  to  the  production  staff  of 
the  Blue  Network.  MacHarrie  former- 

ly directed  the  CBS  show  MyH  d 
Marge  and  was  previously  a  staff  di- 

rector with  Benton  &  Bowles,  New 
York. 

BOB  BINGHAM,  program  manag'er, of  WITH,  Indianapolis,  resigned  last 
week  because  of  illness.  A  veteran  of 
17  years  in  radio  he  plans  a  three- month  rest  before  returning  to  the 
field. 
VAUGHN  TAYLOR,  newscaster  at 
WCOP,  Boston,  joined  the  Army  last 
week. 
ELBERT  LACHELLE,  staff  organst 
of  KFRC,  San  Francisco,  has  joined 
the  Navy.  He  was  succeeded  by 
George  Wright. 
IRVING  STROUSE,  writer  and  pro- ducer of  numerous  Invisible  Theatre 
shows,  on  WINS,  New  York,  has  been 
appointed  director  of  production  and 
programming  of  WINS.  He  replaces 
Robert  L.  Cotton. 
EARL  GODWIN,  NBC  Washington 
commentator,  was  interviewed  re- 

cently on  WIOD,  Miami,  during  his 
vacation  there. 
JACK  HAGOPIAN,  actor  of  WIBX, 
Utica,  N.  Y.,  has  joined  the  station's announcing  staff. 

Association  Is  Formed 

By   Broadcast  Analysts 
ASSN.  OF  RADIO  NEWS  ANA- 

LYSTS has  been  formed  by  a 
group  of  radio  news  commentators 
from  New  York  network  and  local 
stations.  Membership  is  restricted 
to  those  who  prepare  and  deliver 
their  broadcasts,  and  who  do  not 
read  commercial  announcements. 

Purpose  of  the  group  is  "to 
bring  together  United  States  citi- 

zens who  are  engaged  in  the  per- 
sonal analysis  and  broadcasting  of 

news  for  American  stations  in  or- 
der to  cooperate  more  effectively  in 

the  United  Nations'  war  and  even- 
tual peace  efforts;  to  achieve  in- 

ternational understanding;  to  es- 
tablish and  maintain  a  code  of 

ethics  which  shall  govern  their  pro- 
fessional conduct;  and  for  other 

purposes  which  will  advance  their 
professional  welfare  and  improve 
the  standards  of  analytical  news 

broadcasting." Elected  officers  of  the  organiza- 
tion are:  H.  V.  Kaltenborn,  of 

NBC,  president;  Raymond  Gram 
Swing,  MBS,  and  Elmer  Davis, 
CBS,  vice-presidents;  and  Quincy 
Howe,  of  WQXR,  New  York,  sec- 
retary-treasurer. 

MARY  JANE  KROLL  has  resigned 
from  the  publicity  staff  of  Bert  Nevins 
Associates,  New  York,  to  become 
women's  editor  of  CBS.  She  is  replaced 
by  Florence  Heller,  formerly  publicity 
director  for  Lanz  of  Salzburg,  New 
York  dress  shop. 

RICHARD  B.  NOYES,  who  acted  in 
Invisible  Theatre  shows  on  WINS, 
New  York,  last  year,  is  now  radio 
director  with  the  U.  S.  Air  Corps  at 
Napier  Field,  broadcasting  on  WAGF, 
Dothan,  Ala. 

FRANK  FBLIZ,  San  Francisco  news- 
paperman, has  been  named  head  of 

the  press  department  KGO,  Blue  out- let. 

HELEN  MORGAN,  producer  of 
KGO,  San  Francisco,  and  Ivan  Green, 
radio  actor,  were  married  recently. 
BILL  CARBERRY,  formerly  of 
KMYC,  Marysville,  Cal.  has  joined 
KSAN,  San  Francisco. 
WILLIS  HOMAN,  manager  of  the 
CBS  News  Bureau  at  San  Francisco, 
and  Jane  Keller,  formerly  of  the  San 
Jose  News,  San  Jose,  Cal.,  were  mar- ried recently  in  San  Mateo,  Cal. 

BOB  GOERNER,  announcer,  form- 
erly of  KYA,  San  Francisco,  has  be- come a  cadet  in  the  Army  Air  Corps. 

JANICE  ANDERSON,  former  news- 
paperwoman and  press  agent,  has 

joined  the  press  relations  department 
of  KPO,  San  Francisco. 

NASHVILLE.  TENNESS 

THE  NATIONAL  LirE  AMD  ACCIDOrr  INSUKANCi:  COMPANY. 

JANE  FORCE 

AUTHORITY  on  Chicago  sunrises 
is  Jane  Force  of  Russell  M.  Seeds 
Co.,  who  starts  her  day  at  4:30  a.m. 
in  order  to  be  on  hand  for  Grove 
Labs.  Reveille  Roundup  waker- 
upper  on  the  Blue,  which  she  writes 
and  produces.  To  the  conven- 

tional query  of  "How  did  you 
succeed?"  Miss  Force  modestly  re- 

plies that  she  just  naturally  gravi- 
tated toward  radio  writing  and 

producing. 

Four  year  ago  as  the  agency's secretarial  major-domo,  she  began 
assisting  on  Brown  &  Williamson 
Plantation  Party  on  NBC-Red.  She 
served  her  apprenticeship  as  as- 

sistant director  on  this  program, 
under  Tom  Wallace,  who  now  serves 
willingly  under  her  direction  as 
m.c.  of  Reveille  Roundup.  In  charge 
of  Seeds'  musical  library  for  the 
past  three  years,  Jane  knows  lis- 

tener preferences  and  builds  popu- 
lar programs  "guaranteed  to  wake the  sleepy  head  firmly  but  gently 

in  the  morning". Tiny  Miss  Force  works  hard  and 
long,  but  having  heard  the  one 
about  "all  work  and  no  play",  she 
takes  time  out  to  play.  Outdoor 
sports  are  her  favorites,  particu- 

larly tennis. 

LEE  WOOD,  announcer  and  news- caster, formerly  of  KQW,  San  Jose, 
has  been  named  news  editor  of  KPO, 
San  Francisco. 
SHIRLEY  MAYER,  of  Philip  Klein 
Adv.  Agency,  Philadelphia,  has  ioined 
the  publicity  staff  of  WPEN,  Phila- 
delphia. 
GENE  HAMILTON,  former  an- 

nouncer of  the  Blue  network,  has  been 
appointed  assistant  to  Harry  Frazee. 
Blue  production  manager.  He  replaces 
Howard  Nussbaum,  now  in  the  Army. 
RAY  SWEENEY,  former  continuity 
director  of  WMCA,  New  York,  is  now 
on  the  staff  of  the  N.  Y.  Daily  News 
and  writes  the  news  programs  pre- 

pared by  that  paper  for  WNEW,  New 
York. 

ALTON  RINKER,  formerly  producer 
of  the  Gay  Nineties  Revue  and  pro- ducer-director  of  CBS  for  four  years, 
has  been  appointed  to  the  production 
staff  of  the  Blue  Network. 

ELIZABETH  TODD,  senior  staff- 
writer  in  the  Blue  network  script  di- 

vision, is  now  handling  all  commer- 
cials for  the  five-weekly  serial  Amanda 

of  Honeymoon  Hill,  sponsored  by 
Chas.  H.  Phillips  Chemical  Co.  and 
R.  L.  Watkins  Co. 
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EMILY  PETERS,  KHJ,  Hollywood, 
commercial  traffic  manager,  has  been 
appointed  traffic  manager  for  the  en- 

tire Don  L«e  Broadcasting  System, 
replacing  Ruth  Barnard,  resigned  to 
do  Government  worli  in  San  Fran- 

cisco. Ruth  Van  Velsor,  of  the  net- 
woi-k's  sales  division,  has  taken  over 
Miss  Peters'  former  duties,  while 
Betty  Jean  Sidney,  of  the  script  de- 
Ijartment,  has  been  shifted  to  the  sales 
division. 
PAUL  HENNING.  Hollywood  writer 
on  the  NBC  Rudxj  Vallee  Shoiv,  has 
returned  to  his  duties  following  an  ex- tended illness. 
MARJORIB  AVINGET,  secretary  to 
Keith  Kiggins,  vice-president  in  charge 
of  stations,  of  the  Blue  Network,  is 
recuperating  from  an  appendicitis 
operation. 
.JACK  SWIFT,  formerly  announcer 
of  WSUN  and  WTSP,  St.  Petersburg, 
and  WSB,  Atlanta,  has  joined  KDKA, 
Pittsburgh,  as  newscaster  and  editor. 
JACK  BRAND,  formerly  of  KTSM, 
El  Paso,  has  joined  the  announcing 
staf^  of  Blue  Chicago  replacing  Fred 
Kasper,  on  leave  in  the  service. 
AUBREY  ISON,  NBC  Hollywood  an- 

nouncer, has  been  inducted  into  the 
Army.  John  Lally  replaces  him. 
BILL  DAVIDSON,  KHJ,  Hollywood, 
announcer,  has  resigned  to  join  KFI- 
KECA,  Los  Angeles,  replacing  Charles 
Anderson  who  joined  the  Army. 
HAROLD  TOWNSEND,  vocalist  of 
NBC  Carnation  Contented  program, 
has  joined  the  Naval  Reserve. 
HUBERT  P.  MOREHEAD,  formerly 
of  WMRN,  Marion,  O.,  has  joined  the 
announcing  staff  of  WING,  Dayton. 
GILBERT  SIMON,  formerly  of 
United  Adv.  Corp.,  Newark,  has  been 
appointed  promotion  manager  of 
WKBN,  Youngstown. 

STEPHEN  BURKE,  former  produc- 
tion manager  of  WMUR,  Manchester, 

N.  H.,  has  joined  the  announcing 
staff  of  WTAG,  Worcester. 
ED  BRADY,  announcer  of  KOA. 
Denver,  is  to  join  the  Army  Air 
Corps. 

FLOYD  RYEL,  formerly  of  WADC, 
WBIG  and  WBNY,  has  joined  the  an- 

nouncing staff  of  WCAO,  Baltimore. 

TONY  SHARPE,  musical  director  of 
WTRY,  Troy,  N.  Y.,  has  resigned  to 
join  the  Naval  Reserve  as  an  ensign. 
JIM  VAN  KUREN,  announcer  of 
CKLW,  Windsor-Detroit,  has  been  ap- 

pointed local  British  IJnited  Press 
correspondent. 

PVT.  JACK  GUINAN.  onetime  an- 
nouncer of  Buffalo  Broadcasting  Corp., 

recently  won  a  .$2.5  defense  bond  and 
.$10  cash  on  a  Camp  Lee,  Va.,  radio 
quiz. 
JAMES  SHELTON,  announcer  of 
WROK,  Rockford,  is  in  the  Army  at 
<  'amp  Grant. 
JACK  HIRSCHBOEK,  formerly 
continuity  director  of  W  M  F  G, 
Hibbing,  Minn.,  has  been  appointed 
program  director  and  production  man- 

ager of  WLOL,  Minneapolis.  He  re- 
places Robert  Sutton  who  has  joined 

the  Naval  Reserve. 

Nasman's  13s 
ALTHOUGH  he  could  do 
nothing  about  the  fact  that 
Friday  the  13th,  1942,  added 
another  year  to  his  life;  there 
are  13  letters  in  his  name; 
his  new  license  plates  were 
13  LN  ;  and  his  table  reserva- 

tion for  a  banquet  was  No. 
13,  Leonard  Nasman,  sales 
manager  of  WFMJ,  Youngs- 

town, finessed  the  proverbial 
jinx  by  signing  a  local  spon- 

sor to  the  weekday  Blue  net- 
work newscasts  of  Baukhage 

for  13  weeks. 

ALEX  DRIER.  NBC  New  York 
commentator,  and  formerl.v  in  Berlin, 
and  Joy  Leathurby  of  San  Francisco 
were  married  in  Burlinganie,  Cal.. 
March  12. 

TOM  NOBLE,  news  writer  of  WBBM. 
Chicago,  has  left  for  Camp  Robinson, 
Ark.,  where  he  will  serve  as  lieutenant 
with  the  lG2nd  Signal  Corps. 
MACK  JOHNS,  former  page  at  KLZ. 
Denver,  has  been  inducted  into  the Army. 

OWEN  BABBE,  KMPC,  Beverly 
Hills,  Cal.,  chief  announcer,  has  taken 
on  additional  duties  of  news  editor. 

EVERETT  TOMLINSON,  Holly- 
wood radio  writer,  is  the  father  of  a 

boy  born  March  6. 
WEN  NILBS,  Hollywood  announcer, 
has  been  signed  for  the  weekly  Blue 
Network  Three  Ring  Time,  spon- 

sored by  P.  Ballantine  &  Sons  (beer), 
replacing  Bill  Goodwin. 
FRANCES  BRENNER,  formerlv 
with  KVOO,  Tulsa,  traffic  department, 
has  joined  Mid-(Jontinent  Airlines, Kansas  City. 

TOM  MOORE  left  the  announcing 
staff  of  WIBG.  Glendale,  Pa.,  to  be- 

come an  aviation  cadet  in  the  Army. 

Women  With  Relatives 

In  War  Assisting  WLW 
FOUR  WOMEN  with  close  rela- 

tives in  the  armed  forces  have  been 
picked  to  make  the  daily  defense 
announcements  over  WLW,  Cincin- 

nati. Katherine  Fox,  coordinator  of 
WLW  defense  programs,  conducts 
the  defense  shows  on  which  appear 
Mrs.  W.  Allen  Stone  who  has  two 
brothers  in  the  Army;  Mrs.  H.  R. 
Davis,  vice-president  of  the  Cincin- 

nati chapter  of  the  Navy  Mothers 
Association;  Miss  Louise  Cleve 
who  has  a  brother  in  the  Army, 
and  Mrs.  Daniel  Heekin  whose  hus- 

band is  a  Naval  Ensign.  Mrs. 
Heekin,  school  teacher  in  a  private 
Cincinnati  school,  recently  flew  to 
San  Francisco  to  bid  her  husband 
goodbye  as  his  ship  sailed  for  an unknown  port. 

FOR VICTORY 

5000  WATTS 

DAY  TIME 

IT'S  A  MONOPOLY 

For  12  hours  a  day... from 
6  A.M.  to  6  P.M.  ...WOV 

moriopolizes  14%  of  the 

entire  metropolitan  listen- 

ing audience  .  .  .  the  audi- 
ence that  can  best  be  sold 

in  the  Italian  language. 

WOV  sells  this  fruitful  mar- 
ket of  industrious  wage 

earners  and  prosperous 

tradespeople  .  .  .  521,606 

families,  1,780,024  per- 
sons ...  at  a  lower  cost  (at  our 

present  low  rates)  than  any- 
other  advertising  medium. 

1280  KC 

NIGHT  TIME 

ALAN  COURTNEY 

M.  C.  "1280  CLUB" 
With  platters  and  patter  he 
battles  the  networks . . .  and 
"blitzs"  all  the  rest.  He 
bites  a  larger  chunk  out 

of  the  area's  listening  audi- ence at  a  lower  cost  per 
listener  (at  our  present  low 

rates)  than  any  other  pro- 
gram on  the  air. 

PAN  AMERICANA 
Latin  American  Rhythms 
AMERICA  IN  MUSIC 

Classics  by  American 
Composers 

MAXINE  KEITH 
"FOLLOW  THE  LEADER" 
A  lovely  lady  with  discs 

and  discourse. 

rjiHE  Pulse  of  New  York  Survey  for  February  1-13,  1942 ...  the  only  100% 
J-  yardstick  for  the  measurement  of  radio  audiences  . . .  establishes  beyond 
question  the  fact  that  WOV  is  a  better  "buy".  .  .  at  its  present  low  rates  . . . 
than  any  other  radio  station  in  the  Metropolitan  area. 

A  representative  from  WOV,  with  authentic  facts  and 
figures  will  be  very  glad  to  prove  this  conclusion. 

W  O  V.  •  •  _  For  Victory     730  Fifth  Avenue.  New  York    Circle  5-7979 

BROADCASTING  •  Broadcast  Advertising March  23,  1942  •  Page  35 



and 

RADIO 

STATION 

REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 

WTRY 

TROY,  N.  Y. 
aw         -  9J 

Basic  N  B  C  Blue 

Guestitorial 

{Continued  from  page  32) 

appreciation  of  this  fact?  In  ask- 
ing more  favors,  yes.  In  official 

recognition,  no. 

Now  we're  called  upon  to  do  our 
biggest  job  .  .  .  a  job  that  is  the 
biggest  thing  of  its  kind  on  record 
— the  job  of  helping  to  win  the  war. 
Are  we  willing?  Yes.  Are  we 
ready?  Yes.  We  have  not  only 
America's  battle  to  fight  but  our 
own,  and  from  all  indications  the 
second  one  is  going  to  be  almost  as 
tough  as  the  first.  The  Government 
is  calling  for  help.  Radio  is  ready 
to  rush  to  the  rescue — ready  to 
jump  into  the  fight  and  has  already 
done  so,  but  —  despite  the  phe- 

nomenal job  already  going,  we 
still  stand  alone  without  official 
Government  recognition.  In  fact, 
on  more  than  many  occasions  the 
Government  has  stood  idly  by  while 
unfriendly  forces  have  put  two 
strikes  on  us — and  has  done  noth- 

ing to  help. 

If  the  Government  doesn't  under- 
stand radio  enough  to  recognize  it, 

then  at  least  give  us  sufficient  en- 
dorsement and  approval  and  leave 

the  job  of  broadcasting  up  to  the 
men  who  do  understand  it!  If  these 
men  of  the  microphone  had  be- 

trayed a  trust  there  might  be  rea- 
son for  retaliatory  measures.  But 

such  is  not  the  case.  Radio  has  not 
been  found  wanting  in  self-control. 

Self-control,  however,  doesn't 
seem  to  please  some  people  and  ra- 

dio's double  war  goes  on — a  double 
war  of  national  defense  and  self- 
defense. 

It  would  be  folly  to  hope  after 
all  these  years  that  we  could  really 
realize  the  dream  as  outlined  above, 
as  we're  right  back  where  we 
started.  How  then  can  we  get  this 
vital  result?  Let's  look  at  the  led- 

ger. 
We've  more  than  bent  over  back- 

wards to  show  our  desire  to  serve 
home  and  country  and  all  the  peo- 

ple therein.  The  networks  have  de- 
livered up  a  carload  of  "frankin- 

cense and  myrrh"  and  have  even 
thrown  in  the  silver  platter. 
Throughout  the  nation  humbler 
broadcasters  toil  over  their  tran- 

scriptions, spending  sleepless  hours 
over    their    typewriters  literally 

TIRES  MAY  GO  but  these  gentle- 
men happily  get  down  to  the  task 

of  renewing  the  advertising  con- 
tract of  the  Oklahoma  Tire  &  Sup- 

ply Co.  chain  with  KVOO,  Okla- homa. They  are  (1  to  r)  William 
B.  Way,  KVOO  vice-president  and 
general  manager;  D.  C.  Sperry, 
advertising  manager  of  Oklahoma 
Tire  &  Supply;  and  Willard  Egolf, 
KVOO  commercial  manager.  Re- 

sults from  12  KVOO  newscasts 
weekly  for  more  than  100  Okla- 

homa Tire  &  Supply  stores  in 
Oklahoma,  Kansas,  Missouri  and 
Arkansas  brought  the  renewal. 

"knocking  themselves  out"  just  to 
see  that  the  job  is  well  done. 

But  no  matter  how  great  the  job 
already  accomplished,  there  is 
something  definitely  wrong.  It  is 
up  to  us  to  map  a  combined 
strategy — sit  down  long  enough  to 
face  the  facts  and  study  the  angles 
— and  then  roll  up  our  sleeves 
and  get  into  action. 

Radio  can  do  anything.  That  is 

not  idle  dreaming  because  we're 
proven  that  we  can.  We've  shown ourselves  that  there  is  truth  to  the 

optimist's  adage  that  "nothing  is 
impossible"  because  we've  done  it. 
So — having  done  all  this — why, 
then,  are  we  not  recognized? 

There  is  but  one  answer  to  this 
— we've  been  so  busy  minding  other 
people's  business  by  serving  them, 
that  we've  neglected  our  ovra.  We 
have  been  lacking  in  showmanship 
for  radio  as  a  whole. 
We  help  build  the  legends  of 

Broadway  and  yet  radio  has  popu- 
larized every  band  and  act  it  has 

had  in  the  last  10  years. 
We  help  glamorize  Hollywood 

and  yet  a  large  percentage  of  its 
top  stars  got  their  start  in  radio. 

We  make  fortunes  for  the  makers 
of  soap  and  soup  and  make  their 
products  household  words. 
We  bring  the  world  events  into 

the  nation's  living  room,  yet  we 

tell  them  to  read  their  daily  news- 

papers. 
We  have  been  directly  responsi- 

ble for  the  mounting  appreciation 
of  the  symphony,  opera  and  fine arts. 

We've  been  press  agents  for  just 
about  everything  in  the  world,  but 
what  have  we  done  for  ourselves? 
Comparatively  nothing. 

We  need  a  concentrated  cam- 
paign— a  united  front — to  sell,  pro- 
mote, glamourize  or  propagandize 

— radio. 

CONTROL  TRANSFER 

GIVEN  WGPC,  WKBN 

CONSENT  to  the  voluntary  as- 
signment of  WGPC,  Albany,  Ga., 

to  a  partnership  of  J.  W.  Woodruff 
and  J.  W.  Woodruff  Jr.  and  per- 

mission for  the  acquisition  of  con- trol of  WKBN,  Youngstown,  O.,  by 
Warren  P.  Williamson  Jr.,  have 
been  announced  by  the  FCC. 

The  WGPC  deal  involves  chang- 
ing from  the  old  Albany  Broadcast- 
ing Co.  setup,  with  Mr.  Woodruff 

Sr.  as  90%  stockholder  and  Mr. 
Woodruff  Jr.  holding  10%  to  an 
equal  partnership.  The  Woodruffs 
also  own  WATL,  Atlanta,  and 
WRBL,  Columbus,  Ga.  All  three 
stations  are  operated  as  the  Geor- 

gia Broadcasting  System  regional network. 

At  WKBN,  Warren  P.  William- 
son Sr.,  13.5%  stockholder,  has 

made  a  gift  of  430  shares  of  stock 
to  his  son.  Warren  P.  Williamson 
Jr.,  manager  and  45.8%  owner  of 
WKBN.  Move  makes  the  younger 
Mr.  Williamson  majority  stock- 

holder. The  40.5%  balance  in  the 
station  is  held  by  the  Plain  Dealer 
Publishing  Co.,  publisher  of  the 
Cleveland  Plain  Dealer  and  chief 
owner  of  Cleveland  News,  and  own- 

er of  WHK  and  WCLE,  Cleveland, 
and  WHKC,  Columbus. 

More  Go  Overseas 
LATEST  additions  to  the  list  of 
programs  to  be  shortwaved  to American  soldiers  overseas  are: 
Musical  Steelmakers,  sponsored  by 

Wheeling  Steel  Corporation,  Wheel- 
ing, W.  Va.  (steel  products),  and 

Three  Ring  Time,  sponsored  by  P. 
Ballantine  &  Sons,  Newark  (beer). 
The  programs  will  be  rebroadcast 
on  NBC's  international  stations  by 
directional  antennae  to  Iceland, 
Ireland,  the  Caribbean  area,  Eng- 

land, Central  Europe,  Alaska  and 
Hawaii  [Broadcasting,  March  9, 
1942].  Agency  for  Wheeling  Steel 
Corp,  is  Critchfield  &  Co.,  Chicago. 
Agency  for  P.  Ballantine  is  J. 
Walter  Thompson  Co.,  New  York. 

Nebraskans  Elect 
NEBRASKA  Broadcasters  Assn., 
meeting  in  Omaha  recently,  elected 
Jud  Woods,  KFAB,  Lincoln,  as  presi- dent ;  L.  L.  Hilliard,  WJAG,  Norfolk, 
vice-president ;  Art  Thomas,  WJAG, 
secretary-treasurer ;  Vernon  H.  Smith, 
KOWH,  Omaha,  and  E.  I.  LeBarron, 
KGNF,  North  Platte,  directors.  John 
Gillin  Jr.,  WOW,  Omaha,  recently  re- elected district  director,  was  named  as 
NAB  representative  of  the  association. 

DUE  TO  THE  WAR,  the  National 
Radio  Parts  trade  show,  which  has 
been  sponsored  jointly  by  the  Radio 
Manufacturers  Assn.  and  the  Sales 
Managers  Olubs,  and  which  had  been 
scheduled  for  Chicago  in  June,  has 
been  cancelled. 

An  H.  C.  Wilder  Station 

Represented  by  Raymer 

"You'll  get  a  bigger 
surprise  when  you 

try  KXOK  St.  Louis" 630  KC.    5000  WATTS 
BLUE  NETWORK 
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Newsmen  at  Front 

Urged  by  Murrow 

Reporters,  Broadcasters  Now 
Needed  for  Task  Forces 

A  PLEA  for  American  reporters 
and  broadcasters  to  serve  at  the 
fronts  alongside  American  fighting 
forces,  was  made  by  Edward  R. 
Murrow,  chief  of  CBS  European 
war  news  correspondents,  during  a 
broadcast  over  CBS  in  which  he 
discussed  wartime  news  and  war- 

time censorship.  He  said  in  part: 

"The  basic  problem  of  news  and 
information  here  is  the  same  as  it 
was  and  is  in  England:  the  chiefs 
of  the  fighting  services  will  not  re- 

lease information,  and  there  is  no 
civil  authority  able  and  willing  to 
tell  them  to  do  so.  No  one  would 
risk  a  single  life  for  a  headline  or 
a  radio  news  bulletin. 

Fought  in  the  Minds 

"But  this  war  is  being  fought 
in  people's  minds  as  well  as  on  the 
battleground,  and  we  cannot  afford 
to  create  doubt  unnecessarily,  can- 

not permit  the  suspicion  that  in- 
competency and  mistakes  may  be 

hiding  behind  a  barrier  of  silence. 

I'm  not  maintaining  that  that  po- 
sition now  exists,  but  the  duplica- 

tion and  the  contradictions  of  agen- 
cies charged  with  the  dissemina- 
tion of  news  in  Washington  may 

give  rise  to  unhealthy  suspicions. 

"For  several  months  in  Britain, 
British  communiques  did  nothing 
more  than  just  confirm  German 
claims  24  to  48  hours  late.  We  can- 

not afford  to  have  the  same  thing 
happen  here.  This  war  is  a  test  not 
only  of  courage  but  of  will.  Noth- 

ing is  more  likely  to  undermine  the 
will  of  people  than  the  belief  that 

they're  being  misled,  misinformed, 
that  the  government  is  coddling 
them.  The  release  of  news  and  in- 

formation should  be  as  precise  and 
clear-cut  as  the  product  of  our  best 
machine  tool. 

"Military  men  are  not  trained 
to  write  news  dispatches,  and,  in- 

deed, there's  no  reason  why  they should  be.  But  before  this  war  is 
over,  we  shall  have  task  forces 
operating  in  many  parts  of  the 
world.  They  should  be  accompanied 
by  men  who  can  write  and  talk. 

"The  German  front  reporters  and 
photographers  have  suffered  heavy 
casualties,  but  they  have  brought 
the  sound  and  smoke  of  battle  into 
the  homes  of  people  behind  the  lines 
and  into  the  homes  of  Europe's  few 
remaining  neutrals  as  well.  Why 
shouldn't  we  risk  a  few  journalists 
and  broadcasters — right  up  with 
the  troops?  Some  of  them  would  be 
killed — a  few  have  been  already. 
Men  able  and  willing  to  do  the  job 
are  not  lacking." 

CBS  Requires  Passes 
BECAUSE  of  the  present  war  risks, 
CBS,  through  Hal  Rorke,  assistant 
publicity  director,  is  issuing  special 
admittance  passes  to  all  radio  report- 

ers, news  editors  and  the  like,  who 
require  access  to  CBS  New  York  head- 

quarters during  the  evening  hours 
after  6  p.m. 

is  "edited 
mi 

for  FARMERS 

lounge  lizards! 

99 

0  Anyone  unfamiliar  with  KMA's  audi- 
ence might  think  it  strange  that  a  station 

serving  3,000,000  people  devotes  70% 

of  its  time  to  local  service.  Yet,  that^s 
exactly  why  KMA  is  the  ISo.  1  farm  sta- 

tion in  the  ISo.  1  farm  market! 

Because  most  of  our  people  live  on 
farms  or  in  towns  under  2,500  popula- 

tion, KMA  makes  it  a  point  to  under- 
stand their  problems,  to  give  them  what 

they  want,  when  they  want  it,  and  in 
language  they  understand. 

Thus,  KMA  is  an  important  part  of  their 
daily  lives — and  they  react  with  a  loyalty 
matched  by  few  other  stations  anywhere. 
Loyalty,  not  only  to  KMA  itself,  but  also 
to  the  advertisers  who  bring  them  their 
favorite  programs !  Our  new  market  data 
brochure  proves  it — send  for  your  copy today! 

The  ISo,  1  Farm  Station  in  The  No,  1  Farm  Market — 

150  Counties  Around  Shenandoah,  Iowa 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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WSJSN 

Synonymous  .  .  .  and  WSGN  broad- 

casts "Your  Friendly  Druggist"- 
promotes  goodwill  among  drug- 

gists for  advertisers'  products. 

610  K' BIRMINGHAM 

Headley-Reed  Company,  Reps. 
BLUE  NETWORK  and  Mutual 

CHNS 

Halifax,  N.  S. 

Is  located  in  the  Centre 

of  the  Radio  Audience 

of  the  Province 

Ask  JOE  WEED 

RANDOLPH  W.  HEISER,  account 
executive  of  J.  Stirling  Getcliell  for  a 
branch  of  Socony-Vacuum  Co.,  has 
l)een  named  manager  of  the  agency's Detroit  office.  He  succeeds  Harry  T. 
Mitchell,  formerly  vice-president  and 
manager  of  that  office,  who  resigned. 
Mr.  Mitchell  had  supervised  the  Ply- mouth and  DeSoto  motor  car  accounts 
as  well  as  a  branch  of  Socony-Vacuum. 
PAUL  KIZENBERGER,  formerly 
of  McCann-Brickson,  New  York,  has 
joined  the  timebuying  department  of 
N.  W.  Ayer  &  Son,  New  York,  re- 

placing Richard  Bunbury,  who  has 
joined  the  Army. 

.JOHN  H.  BRBIBL,  director  of  pub- 
lic relations  of  N.  W.  Ayer  &  Son, 

Philadelphia,  has  resigned,  effective 
March  16. 

GEORGE  DURAM,  timebuyer  and 
account  executive  of  H.  W.  Kastor  & 
Sons,  Chicago,  has  been  appointed 
media  director  of  the  agency. 

HAL  CLARK,  formerly  account  execu- tive of  Dan  B.  Miner  Co.,  Los  Angeles, 
has  joined  Buchanan  &  Co.,  that  city, 
as  copywriter  and  contact  man. 
BETH  FAGENSTROM,  formerly 
women's  fashions  advertising  direc- 

tor of  Desmond's  Inc.,  Los  Angeles 
(clothing  store),  has  joined  Hillman- 
Shane-Breyer,  that  city,  as  account executive. 

EVELYN  AHLSTRAND,  formerly 
Lord  &  Tliomas,  New  York,  and 
Richard  C.  Dunkel.  formerly  with 
Benton  &  Bowles.  New  York,  have 
joined  the  staff  of  Donahue  &  Coe, 
New  York. 

CHARLES  BOWES,  account  execu- 
tive of  Gerth-Knollin  Adv.  Agency, 

San  Erancisco,  has  been  transferred 
to  the  Los  Angeles  offices. 

LLIONSof 

OLTS! 

THE  ENERGY  OF  LIGHTNING  HAS  NEVER  BEEN  HARNESSED 

THE  ENERGY  OF  OUR  ORGANIZATION  CAN  BE  HARNESSED 
TO  SUBSTANTIALLY  INCREASE  YOUR  BUSINESS 

WEED 

r 

AND  compflnv 

RAPIO    STATION  HEPREStNTATIVtS 
NEW  YORK  •  DETROIT  •  CHICAGO  ♦  SAN  FRANCISCO 

FIRST  BUSINESS  discussion  since  the  organization  of  the  new  New 
York  agency,  Duane  Jones  Co.,  revolves  around  the  new  premium  offer 
for  Bab-0  to  be  announced  on  the  NBC  and  CBS  David  Harum  program, 
starting  April  6.  In  the  huddle  are  (1  to  r)  :  Henry  Turnbull,  account 
executive  on  the  B.  T.  Babbitt  Co.  account;  Robert  Brenner,  advertising 
director  of  Babbitt;  Duane  Jones,  president  of  the  new  agency.  The 
premium  will  feature  a  series  of  greeting  cards  for  all  occasions  and  a 
"Reminder-Ledger"  to  record  anniversaries  and  engagements. 

Dept.  Store  Study 

ARRANGEMENTS  were  com- 
pleted last  week  by  the  NAB  with 

the  National  Retail  Dry  Goods 
Assn.  for  a  nationwide  study  of  the 
use  of  radio  advertising  by  depart- 

ment stores.  The  project,  which 
will  be  conducted  by  questionnaire, 
will  require  several  months,  it  was 
said,  and  will  be  an  attempt  to 
analyze  the  subject  from  every 
angle.  A  complete  report  and  an- 

alysis and  a  program  for  future 
activity  to  be  based  on  the  findings 
will  be  given  at  the  NAB  conven- 

tion in  Cleveland  May  12  at  a  spe- 
cial session  on  department  stores. 

Cotton  Heads  Disc  Firm 
THE  newly-organized  Cotton  &  Tuniek 
Productions,  New  York  radio  tran- 

scription firm,  is  headed  by  Robert  L. 
Cotton,  former  production  manager  of 
WINS.  New  York,  and  Irve  Tunick, 
at  one  time  continuity  director  of 
WINS  and  script  writer  of  the  radio 
division  of  the  fj.  S.  Office  of  Educa- 
tion. 

Ad  Club  Plans  Awards 
OUTSTANDING  network  and  local 
radio  programs  produced  in  Chicago 
will  be  chosen  and  awards  given  their 
sponsors  and  agencies  on  April  23  in 
the  Third  Annual  Advertising  Awards 
of  the  Chicago  Federated  Advertising 
Clubs.  Special  recognition  will  be 
given  for  outstanding  national  and 
civic  service  in  a  separate  classifica- tion including  all  media. 

Canada  Studies  Change 

In  Advertising  Deduction 

A  COMPLETE  change  in  the  Ca- 
nadian Government's  attitude  to- 

wards "contributed"  and  "normal" 
advertising  appropriations  for  in- 

come tax  purposes  is  under  consid- 
eration, according  to  the  Toronto 

Financial  Post's  Ottawa  corre- 
spondent. A  special  ruling  had  only 

recently  been  made  [Broadcast- 
ing, Feb.  9]  to  stimulate  and  en- 

courage the  contribution  by  cor- 
porations of  paid  advertising  to 

aid  the  war  effort  to  the  extent  of 
10%  of  average  advertising  ex- 

penditure for  the  1936-39  period. 
"If  present  plans  are  approved," 

says  the  Toronto  Financial  Post, 
"advertisers  will  no  longer  be  per- 

mitted to  spend  an  additional  10% 
of  their  1936-39  average  appropria- 

tions for  'contributed'  advertising 
and  receive  an  income  tax  credit 

for  that  amount." The  reason  given  the  Financial 
Post  is  that  the  use  of  this  sort  of 
advertising  (which  was  specifically 
arranged  in  connection  with  the  re- 

cent war  loan  campaign)  has  ex- 
panded far  beyond  what  was  origi- 

nally anticipated. 
Present  intention  is  to  eliminate 

this  type  of  tax  credit  entirely — 
no  matter  to  what  extent  the  ad- 

vertising is  used  in  furthering, 
either  directly  or  indirectly,  the 
war  effort. 

FIRST  station  in  Indiana  in  1924 

enef  it'iLl  the  ; 
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Operations  Begun 

By  Duane  Jones  Co 
TurnbuU  Joins  New  Agency; 
Other  Personnel  Named 

FULL  PERSONNEL  of  the  Duane 
Jones  Co.,  newly-formed  New  York 
agency  which  started  functioning 
last  week  at  570  Lexington  Ave. 
[Broadcasting,  March  9],  has 
been  announced  by  Duane  Jones, 
president  of  the  company,  and  for- 

mer partner  of  Maxon  Inc.,  New 
York.  His  assistant  is  Henry  Turn- 
bull,  who  will  handle  the  B.  T.  Bab- 

bitt Co.  account  in  addition  to 
other  duties. 
Radio  and  media  director  is 

Brent  Groves,  Maxon  traffic  man- 
ager and  media  director,  specializ- 

ing in  packaged  product  accounts. 

Packaging  Specialists 
Other  members  of  the  staff,  all 

experts  in  the  package  products 
field,  a  specialty  of  the  new  agency, 
include  Eugene  Hulshizer,  who  will 
handle  Mueller  macaroni  products 
as  he  did  at  Maxon;  Paul  A.  Wer- 

ner, formerly  in  charge  of  the  east- 
ern division  of  Atlantic  &  Pacific 

Tea  Co.  with  Paris  &  Peart, 
credited  as  the  "creator"  of  the 
long  size  cigarette,  who  will  place 
the  Benson  &  Hedges  account;  and 
C.  Frederick  Bell,  packaged  goods 
expert  for  J.  Walter  Thompson  Co., 
Benton  &  Bowles,  and  Blackett- 
Sample-Hummert,  who  will  service 
advertising  for  Hecker  Products' 
cereals,  including  H-0  oats.  Cream 
of  Farina  and  Force. 

Ralph  T.  Smith,  formerly  copy 
chief  of  Maxon  Inc.,  New  York, 
will  hold  the  same  position  with 
Duane  Jones,  and  will  have  on  his 
staff  Walter  Ware,  formerly  with 
Maxon.  Thomas  McManus,  art  di- 

rector of  the  new  agency,  has  been 
with  Blackett-Sample-Hummert  in 
Chicago  and  New  York,  and  Ruth- 
rauf  &  Ryan.  Head  of  the  "self- 
liquidating  premium"  department 
for  Jones,  is  Woodrow  Sporn,  trans- 

ferring from  Maxon. 

Seek  Sub  for  Winchell 

LENNEN  &  MITCHELL,  New 
York,  agency  for  the  Andrew  Jer- 
gens  Co.  account,  is  working  on  a 
reserve  program  to  move  into  the 
first  section  of  the  9-9:30  p.m. 
Sunday  period  sponsored  by  the 
company  on  the  Blue  network,  in 
case  Walter  Winchell  has  to  cease 
his  broadcasting  activities  to  go  on 
active  duty  as  a  lieutenant-com- 

mander in  the  Navy.  No  definite 
date  has  been  set  for  the  change, 
according  to  the  agency,  which  did 
not  reveal  any  details  of  the  substi- 

tute quarter-hour  program  on 
which  they  are  working. 

Romberg  Heads  SPA 
SIGMUND  ROMBERG  was  elected 
president  of  the  Songwriters  Protec- 

tive Assn.  by  the  group's  council  at  a meeting  last  Monday,  replacing  Irving 
Caesar  who  had  asked  to  be  relieved 
of  the  post  due  to  pressure  of  other 
affairs.  Election  will  be  held  at  the 
annual  membership  meeting  in  mid- 
April. 

Dean  to  Rockefeller 

LOUIS  B.  DEAN,  onetime  pro- 
gram manager  of  Campbell-Ewald 

Co.,  and  recently 
radio  director  of 
Arthur  Kudner 
Inc.,  has  been  ap- 

pointed to  the 
staff  of  the  Office 
of  the  Coordina- 

tor of  Inter- 
American  Affairs 
(Rockefeller 
Committee)  and 
has  been  detailed 
to  the  New  York 
office  to  act  as  liaison  with  net- 

works and  stations. 

BOMBER  PLEDGED 

WMMN  Reports  $576,713  In 
  10-Day  Drive   

Mr.  Dean 

Program  Has  49%  Rating 
QUARTER-HOUR  program  broad- 

cast March  9  on  the  four  major  net- 
works in  celebration  of  the  ninth  an- 

niversary of  the  Administration's Farm  Program  was  heard  by  49%  of 
radio  setowners,  aeording  to  a  report 
by  the  Cooperative  Analysis  of  Broad- 

casting. Featured  speakers  were  Presi- 
dent Roosevelt,  Vice-President  Wal- 
lace, and  Secretary  of  Agriculture 

Wiekard. 

A  BOMBER  for  American  forces 
was  the  result  of  a  10-day  drive 
conducted  by  WMMN,  Fairmont, 
W.  Va.,  the  station  has  announced. 
On  its  Victory  Party,  aired  from 
10:15-11  p.m.  for  the  10-day 
stretch,  pledges  were  asked  for  de- 

fense bonds  and  stamps  with  the 
result  that  a  total  of  $576,713  has 
been  set  aside  by  listeners  for  bond 
and  stamp  purchases. 

Sponsored  by  the  Bell  Furniture 
Co.,  Fairmont,  the  Victory  Party 
was  aimed  at  arousing  competitive 
spirit  among  listeners.  Donations 
were  asked  for  the  Army,  Marines, 
Navy  and  families  with  men  in 
service  were  asked  to  send  in 
pledges  dedicated  to  their  relatives. 

The  station  reports  that  on  the 
final  night  of  the  series,  March  13, 
$349,784  was  pledged,  more  than 
half  the  total. 

Fibber  Again  Heads  List 

In  Hooper  March  Survey 

As  Hope  Ranks  Second 
FIRST  PLACE  on  the  C.  E. 
Hooper  list  of  the  first  15  national 
network  programs  for  March  again 
is  held  by  Fibber  McGee  &  Molly 
with  a  rating  of  38.1,  while  Bob 
Hope  has  moved  up  from  fourth 
place  to  second  with  a  35.2  rating. 

Charlie  McCarthy  and  the  Ald- 
rich  Family  are  tied  for  third  place 
with  31.0;  Walter  Winchell,  Radio 
Theatre  and  Coffee  Time  hold  4th, 
5th  and  6th  places  respectively 
with  ratings  of  29.7,  27.7  and  26.8; 
Jack  Benny,  first  in  the  April  1941 
Hooper  ratings,  is  now  7th  with 
26.6.  Others  in  the  list,  in  order, 
are  Mr.  District  Attorney,  Music 
Hall,  Time  To  Smile,  Kay  Kyser, 
Bandwagon,  Rudy  Vallee  and  One 
Man's  Family.  Red  Skelton  con- 

tinues to  hold  first  place  on  the  list 
of  programs  measured  by  Hooper 
on  a  partial  rather  than  a  full 
"national"   interviewing  coverage. 

SAMUEL  E.  GILL,  formerly  research 
director  of  Crossley  Inc.,  has  been 
been  appointed  director  of  research  of 
Lord  &  Thomas. 

'THE  VOICE  OF  THE  MONONGAHELA  VALLEY" 

Member    CBS  .  .  .  Blair    Represents    Us  Nationally 

BROADCASTING  •  Broadcast  Advertising March  23,  1942  •  Page  39 



WHEN
  THE

 

HATIO
H  CA

LLS 

news — 

vouft  STATION  W
ANTS  MAXIMUM 

^SJirIgIinyou
r  defined  aria

s 

oLAW-KNOX  VER
TICAL  RADIATOR

S 

„  aTatcr  covera
ge-more  listens"-

 

Z:  aHrUed  
by  experience  cov

er.ns 

the  entire  history  of
  radio. 

BLAW-
KNOX 

VERTICAL 

RADIA
TORS 

FM  AND  TELEVIS
ION  TOWERS 

BLAW-KNOX  D
IVISION 

\        of  Blaw-Knox 
 Company 

Farmers  Ban.  Buad-.ng. 
 Pittsburgh.  Pa. 

Horstman  Promoted 

E.  C.  HORSTMAN,  control  room 
supervisor  of  NBC-Chicago,  has 
been  appointed  manager  of  engi- 

neering for  the 
Blue  Central  Di- 
vision,  an  an- nounced by  E.  R. 

B  0  r  r  o  ff ,  vice- 
president  in 
charge  of  the 
Central  Division. 
On  the  staff  of 
NBC-Chicago  for 
the  last  15  years, 
Mr.  Horstman 
served  as  presi- dent of  the  National  Assn.  of 

Broadcast  Engineers  &  Technicians 
for  four  years  until  his  recent 
resignation. 

Mr.  Horstman 
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TECHNICIANS  ALL 
WTBO  Staff  100%  Enrolled 

-In  Engineering  Course 
SEEKING  to  offset  any  possible 
obstacle  to  the  station's  operation 
that  might  arise  due  to  the  engi- 

neer shortage  and  uncertain  selec- 
tive service  conditions,  WTBO, 

Cumberland,  Md.,  is  building  its 
own  backlog  of  reserve  engineer- 

ing talent. 
The  plan,  revealed  last  week  by 

Frank  V.  Becker,  owner  of  the 
station,  includes  the  100%  enlist- 

ment of  the  staff — commercial 
manager,  program  director,  an- 

nouncers, Mr.  Becker's  secretary 
and  the  present  staff  of  transmit- 

ter operators — in  special  classes  on 
engineering,  conducted  by  Mr. 
Becker,  an  engineer  himself. 

Supplementing  the  enrollees  are 
four  outsiders,  two  of  whom  are 
male  prospective  operators,  and 
even  the  wives  of  Mr.  Becker  and 
the  WTBO  program  director. 

The  project  was  precipitated  by 
a  shortage  of  operators  due  to 

draft  that  might  curtail  WTBO's 
operation. 

False  Signals  Rejected 
In  New  Device  of  RCA 

INVENTION  eliminating  possibil- 
ity of  error  from  defective  signals 

in  radio  telegraph  transmission  by 
a  new  error-printer  was  put  into 
operation  last  week  on  the  RCA  di- rect radio  circuit  between  New 
York  and  Buenos  Aires.  It  auto- 

matically rejects  false  signals  and 
prints  an  asterisk  in  place  of  an  in- correct letter. 

Though  war  restrictions  prevent 
full  details,  RCA  officials  did  reveal 
that  the  device  operates  with  a 
special  code  so  constructed  that  a 
defective  character  is  immediately 
recognized.  The  mechanism  may 
operate  alone  or  with  others  over 
the  same  ̂ adio  transmitter.  When 
more  than  one  printer  is  used,  they 
are  operated  in  conjunction  with 
RCA's  "time-division"  multiplex 
system  which  provides  two,  three  or 
four  simultaneous  message  chan- 

nels over  a  single  radio  transmitter. 

Engineer  an  Author 

GENE  RIDER,  of  the  field  engineer- 
ing staff  of  CBS,  is  author  of  The 

Green  Receipt  program  produced  by 
Columbia  Workshop  recently  on  CBS. 
Rider  has  written  stories  which  have 
appeared  in  Esquire,  Sicank  and 
Writer's  Digest,  and  has  had  articles 
on  electronics  in  trade  journals. 

^ONTROll 

ROOM 

.TACK  CURILLA,  former  chief 
transmitter  operator  of  WCFL,  Chi- cago, has  enlisted  in  the  Navy  for  his 
second  World  War.  Bill  Pracht  has 
been  promoted  to  replace  him,  and 
Carl  Swanson.  formerly  of  WJJD, 
Chicago  has  joined  the  engineering 
staff  of  WCFL. 

MARION  GULICK  and  Harry  Book- 
man, engineers  of  WTSP,  St.  Peters- 
burg, have  left  for  Government  service and  the  Navy,  respectively. 

ELMO  REED  and  Donald  Parker, 
formerly  engineers  at  WROK,  Rock- ford,  have  been  promoted  to  corporal 
and  sergeant,  respectively,  in  the  Sig- nal Corps. 

CHARLES  ROY  BATTEAU,  trans- mitter engineer  at  WCKY,  Cincinnati, 
has  resigned  to  enlist  in  the  Navy. 
GLEN  TURNER,  KHJ,  Hollywood, 
master  control  supervisor,  has  re- 

signed to  enter  Government  service. 
He  is  replaced  by  Bob  Murray,  sta- 

tion's studio  supervisor.  John  Norton, 
of  guest  relations  staff,  has  enrolled 
in  the  Officers'  School  of  the  U.  S. 
Merchant  Marine,  with  Bill  Parmelee 
taking  over  his  duties. 

.TACK  ALLEN,  formerly  of  Radio- 
Vision,  Hollywood,  has  joined  the 
auditing  staff  of  Universal  Microphone 
Co.,  Inglewood. 
DAWKINS  ESPY  has  taken  a  leave 
of  absence  from  the  research  depart- 

ment of  KFI-KECA,  Los  Angeles,  to 
join  the  Columbia  U  National  De- fense Research  Labs,  in  New  London, 
Conn.,  as  a  research  engineer. 

ORVILLE  L.  HARTLE,  air  condi- tioning engineer,  has  joined  KPO, 
San  Francisco,  and  will  have  charge 
of  air  conditioning  at  the  new  NBC building. 

BOB  MONTESANO  has  joined  the 
engineering  staff  of  WIBX,  Utica, 
N.  Y.,  as  a  student  technician. 
CLIFF  EASUM,  formerly  of  KSWO, 
Lawton,  Okla.,  has  replaced  A.  B. 
Tullius  as  chief  engineer  at  KTOK, 
Oklahoma  City.  Tullius  is  now  with 
NBC  in  New  York. 
CARROLL  PHILBROOK,  of  Salem, 
Mass.,  has  joined  WHEB,  Ports- mouth, N.  H. 

Universal's  New  Plant 
UNIVERSAL  MICROPHONE  CO., 
Inglewood,  Cal.,  has  broken  ground 
for  plant  No.  2  which  will  be  an  exact 
replica  of  the  firm's  original  three- story  building.  The  structure  will 
nearly  treble  floor  space  of  the  origi- nal factory. 

WHERE  THEY'LL  DO 
THE  MOST  GOOD! 
TEXAS'  BOOMING  GULF  COAST  INDOSTRIAL  AREA 
1000  WATTS  FULL  TIME  BLUE 

NETWORK 

BrAUIAOATt Repraiantad  by  HOWARD  H.  WIUON  COMTANY 
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BiU  Would  Curtail 

Liquor  Advertising 
Rankin  Measure  Prohibits 

Radio  Spirits  Campaigns 

LEGISLATION  aimed  at  alcoholic 
beverage  advertising  on  the  air  has 
again  been  given  a  mild  revival 
with  a  bill  proposed  March  13  by 
Rep.  Rankin  (D-Miss.). 

The  bill  (HR-6785)  closely  fol- 
lows the  thought  and  syntax  of 

previous  bills  submitted  in  at- 
tempts to  suppress  the  small 

amount  of  liquor  advertising  on 
the  air  and  the  greater  amount  of 
beer  and  wine  advertising. 

The  bill  proposes  that  "no  person 
shall  broadcast  by  means  of  any 
radio  station  for  which  a  license 
is  required  by  any  law  of  the 
United  States,  and  no  person  oper- 

ating any  such  station  shall  know- 
ingly permit  the  broadcasting  of 

any  advertisement  of  any  alcoholic 
beverage". 

Similar  to  Old  Bills 

The  bill  adds  that  "any  person 
violating  any  provision  of  this  sec- 

tion, shall,  upon  conviction  thereof, 
be  fined  not  more  than  $1,000  or 
imprisoned  not  more  than  one  year, 
or  both,  for  each  day  during  which 
such  offense  occurs". 

Rep.  Rankin's  bill  is  almost  a 
duplicate  of  a  bill  proposed  Jan. 
3,  1941  by  Rep.  Culkin  (R-N.  Y.), 
and  other  bills  periodically  pro- 

posed in  the  House  and  Senate. 
Also  in  January  of  last  year  a  bill 
was  proposed  by  Sen.  Capper  (R- 
Kans.)  which  differs  from  the  other 
bills  in  that  it  includes  transporta- 

tion in  mails  or  otherwise  of  alco- 
holic beverage  advertising  and  also 

includes  transcriptions,  mentioning 
that  "no  record  for  mechanical  re- 

production" should  be  used  for  such 
advertising. 

Little  interest  in  the  bills  has 
been  shown  on  Capitol  Hill.  Clerks 
of  the  various  committees  have  ex- 

pressed doubt  that  hearings  on  the 
bills  will  be  held  in  the  near  future 
and  indicated  that  only  a  serious 
lull  in  committee  business  would  in- 

spire interest  in  them. 
Typical  sentiment  on  the  bills 

was  expressed  by  Rep.  Sauthoff 
(Prog. -Wise.)  "Where  is  the  logic 
in  bills  of  this  sort?"  Rep.  Sauthoff 
asked.  "We  repealed  the  18th 
Amendment  and  legitimized  sale  of 
liquor,  beer  and  wines.  Also,"  he 
said,  "we  allow  alcoholic  beverage 
advertising  in  newspapers  and  in 
tny  mind  it  would  be  rank  discrim- 

ination to  say  that  such  advertising 
could  not  be  given  over  the  air.  I 
have  not  heard  of  any  abuses  of 
beverage  advertising  on  the  air". 
Other  Congressional  members 

indicated  that  the  bills  were  the 
result  of  pressure  by  minority 
groups  and  that  little  interest 
would  be  shown  in  them. 

A  COMMITTEE  of  Parliament  was 
appointed  March  12  at  Ottawa  to  in- 

vestigate the  annual  report  of  the 
Canadian  Broadcasting  Corp.  and  re- 

view policy  and  aims  of  the  CBC,  the 
first  such  committee  to  investigate  the 
CBC  since  the  start  of  the  war. 

THE  ONCE-OVER  is  given  by  sponsor,  agency  and  talent  representa- 
tives to  commercial  copy  of  the  weekly  quarter-hour  It  Happened  in  the 

Service,  when  launched  March  4  on  13  NBC-Red  Pacific  and  Mountain 
stations.  Sponsor  is  Par  Soap  Co.  Approving  group  includes  (1  to  r)  : 
Alvin  Long,  head  of  Long  Adv.  Service,  San  Francisco  agency  servicing 
the  account;  Bryce  Vernon,  Southern  California  sales  manager  of  the 
soap  company;  Hank  McCune,  m.c.  of  the  show  for  families  of  service 
men;  Theodore  Allen,  president  and  general  manager  of  Par. 

Patriotic  Series  Heard 

On  Nationwide  Hookups 

As  Fibber  Replacement 
PATRIOTIC  half-hour  program 
replaced  the  March  17  NBC  Fibber 
McGee  &  Molly  show,  sponsored  by 
S.  C.  Johnson  &  Son  (floor  wax), 
when  death  of  James  W.  Jordan, 
90,  father  of  Jim  Jordan,  who  por- 

trays Fibber  on  the  dramatic 
series,  forced  cancellation  of  the 
Hollywood  -  originating  broadcast 
thus  enabling  the  latter  to  attend 
funeral  services  held  in  Peoria,  111., 
on  the  following  day.  Program 
emanating  from  New  York,  was 
carried  on  CBS, MBS  and  Blue  Net- 

work as  well  as  NBC  stations.  First 
20  minutes  was  devoted  to  an 
original  drama  titled  Production 
Now,  written  by  William  Robson 
and  Dorothea  Lewis.  Musical  back- 

ground was  scored  by  Tom  Bennett 
with  Frank  Black  directing.  Don- 

ald Nelson,  War  Production  Board 
chairman,  was  cut  in  from  Wash- 

ington for  a  ten-minute  talk. 

WHEN  IN  CHICAGO... 

•  •  •  take  a  tip  from  Chicago  radio  listeners.  In  a  survey  among 

Chicago  families^  W-G-N  was  chosen  Chicago's  outstanding 

radio  station. 

•  •  •  check  the  men  who  know  the  Chicago  market  best — the 

buyers  of  spot  radio  time.  It  is  significant  that  W-G-N  holds  a 

substantial  lead  over  all  other  major  Chicago  stations  in  volume  of 

local  and  spot  advertising. 

•  •  •  you'll  find  that  W-G-N  is  the  First  station  in  Chicago  and 

the  First  Chicago  station  in  the  Middle  West. 

720  KILOCYCLES 50,000  WAHS 

A    Clear    Channel  Station 

MUTUAL  BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York,  N.  Y.  PAUL  H.  RAYMER  CO.,  Los  Angeles,  Co/.,  Son  Francisco,  Co/, 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta— transcription  announcements 

WOWO-WGL,  Ft.  Wayne 
Kroger  Grocery  &  Baking  Co.,  Cincinnati, 

20  sa,  thru  Ralph  H.  Jones  Co.,  Cin- cinnati. 
Drewry's  Ltd.,   South  Bend    (ale),   26  sp, thru  R.  A.  Moritz,  Davenport. 
Seeck  &  Kade,  New  York   (Pertussin),  27 

fa.  thru  Erwin,  Wasey  &  Co.,  N.  Y. 
Roman  Cleanser  Co.,  Detroit,  50  fa,  thru 

Gleason  Adv.  Agency,  Detroit. 
National  Refining  Co.,   Cleveland,   180  fa, 

thru  Hubbell  Adv.  Agency,  Cleveland. 
Kellogg  Co.,   Battle  Creek    (corn  flakes), 
200  fa,  thru  J.  Walter  Thompson  Co., 
Chicago. 

Lever  Bros.,  Cambridge  (Swan  Soap),  195 
fa,  thru  Young  &  Rubicam,  N.  Y. 

International  Harvester  Co.,  Chicago,  3  sa, 
direct. 

Longines-Wittenauer  Watch  Co.,  New 
York,  13  sp,  thru  Arthur  Rosenberg, 
N.  Y. 

Chicago  Sun,  Chicago,  312  fa,  thru  Schwim- mer  &  Scott,  Chicago. 

WEEI,  Boston 
Postal    Telegraph    Cable    Co.,    New  York 

(Communication     service),     so.  weekly, 
thru  Blow  Co.,  N.  Y. 

Lever  Bros.  Co.,  Cambridge  (Swan  Soap), 
la  &  sa,  thru  Young  &  Rubicam,  N.  Y. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 
(gum),    ta,    thru    Newell-Emmett  Co., N.  Y. 

Wayne  Knitting  Mills,  Ft.  Wayne  (hos- 
iery), sa,  thru  Aubrey,  Moore  &  Wallace, 

Chicago. 
Corn    Products   Refining   Co.,    New  York 

Kre-Mel  pudding  mix),  6  sa  weekly,  thru 
C.  L.  Miller  Co.,  N.  Y. 

MacFadden      Publications,      New  York 
(Beauty  &  Health  magazine),  sa,  thru 
H.  C.  Morris  Co.,  N.  Y. 

KFRC,  San  Francisco 
Dr.  P.  Phillips  Canning  Co.,  Orlando,  Fla. 

(grapefruit  juice),  2  sp  weekly,  thru 
C.  L.  Miller  Adv.,  N.  Y. 

California  Spray  Chemical  Corp.,  Rich- 
mond, Cal.  (Bug-Geta,  Ant-B-Gone),  78 

sa,  thru  Long  Adv.  Service,  San  Fran- cisco. 
Musterole  Co.,  New  York  (Musterole),  5 

sa  weekly,  thru  Erwin,  Wasey  &  Co., 
N.  Y. 

Pacific  Brewing  &  Malting  Co.,  San  Jose, 
Cal.  (Weiland's  Beer),  6  sa  weekly,  thru Brewer-Weeks  Co.,  San  Francisco. 

Acme  Breweries,  San  Francisco  (beer  and 
ale),  3  t  weekly,  thru  Brisacher,  Davis 
&  Staff,  San  Francisco. 

WRC,  Washington 
Eaton    Paper   Corp.,   Pittsfield,   Mass.,  26 

aa,  thru  Grey  Adv.  Agency,  N.  Y. 
General    Baking    Co.,    New    York  (Bond 

Bread),    10    fa,    thru   Ivey   &  Ellington, 
Philadelphia. 

Swift  &  Co.,  Chicago   (Jewel  shortening), 
90    fa,   thru   J.   Walter   Thompson  Co., 
Chicago. 

Kellogg  Co.,  Battle  Creek  (Corn  Flakes), 
10  ta  weekly,  300  times,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Waste  Paper  Consuming  Industries  (Con- 
servation Program),  26  fa,  thru  Olian 

Adv.  Agency,  St.  Louis. 

WHO,  Des  Moines 
Penn  Tobacco  Co.,  Wilkes  Barre  (Kentucky 

Club),  3  sp  weekly,  thru  H.  M.  Kiese- 
wetter  Inc.,  New  York. 

Lady  Esther  Ltd.,  Chicago   (cosmetics),  4 
ta  weekly,  thru  Pedlar  &  Ryan,  N.  Y. 

Economics  Laboratory  Inc.,  St.  Paul,  Minn. 
(Soilax),  6  fa,  thru  T.  J.  Maloney  Inc., N.  Y. 

KHJ,  Hollywood 
Carnation  Co..  Milwaukee  (canned  milk), 

2  f  weekly,  thru  Erwin,  Wasey  &  Co., 
Chicago. 

B.  Manischewitz  Co.,  Jersey  City  (Matzos), 
2  sa  weekly,  thru  A.  B.  Landau  Inc., N.  Y. 

THE  Suiine^d.  OF 

BROADCASTING 

WKZO,  Kalamazoo 
Lever  Bros.,  Cambridge   (Swan  Soap),  10 

fa  weekly  thru  Young  &  Rubicam,  N.  Y. 
National    Refining   Co.,    Cleveland,    19  fa 

weekly,    10    weeks,    thru    Hubbell  Adv. 
Agency,  Cleveland. 

Drewry's   Ltd.,   South   Bend.    2    t  weekly, thru  R.  A.  Moritz  Co.,  Davenpart. 
Tunis  Johnson  Cigar  Co.,  Grand  Rapids,  5 

sa  weekly,  Webber  Adv.  Agency,  Grand 
Rapids. 

Ferriss    Pharmacal    Co.,    Chicago,    3  sp 
weekly,  Neal  Adv.  Agency,  Chicago. 

Michigan  Casualty  Insurance  Co.,  Detroit, 
5  sp  weekly.  First  United  Broadcasters, 
Chicago. 

Wm.  H.  Wise  Co.,  New  York  (garden 
book).  6  sp  weekly.  Northwest  Radio  Adv. 
Co.,  Seattle. 

WOR,  New  York 
p.    W.    Minor    &    Sons,    Batavia,    N.  Y. 

(Treadeasy    shoes    for    women),    3  sp 
weekly,  thru  Stewart,  Hanford  &  Casler, 
Rochester,  N.  Y. 

Axton-Fisher      Tobacco      Co.,  Louisville 
(Twenty  Grand  Cigarettes),  sp  weekly, 
thru  McCann-Erickson,  N.  Y. 

Lever    Brothers    Co.,     Cambridge.  Mass. 
(Vimms),  6  sa  weekly,  thru  RuthraufE 
6  Ryan.  N.  Y. 

Quaker  Oats  Co.,  Chicago  (Aunt  Jemima 
Pancake  and  Buckwheat  Cake  Flour), 
sp  weekly,  thru  Sherman  K.  Ellis  &  Co., 
Chicago. 

Perfection  Stove  Co..  Cleveland.  3  sp  week- 
ly, thru  McCann-Erickson,  (Cleveland. 

Barbasol  Co.,  Indianapolis  (Barbasol), 
weekly  sp,  thru  Erwin,  Wasey  &  Co., 
New  York. 

Jacob  Ruppert  Brewery,  New  York,  3  sp 
weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

KQW,  San  Jose,  Cal. 
Keystone  Coffee  Co.,  San  Jose,  Cal.,  weekly 

sa,  direct. 
Dwight  Edwards  Co.,  San  Francisco  (Nob 

Hill  Coffee),  10  sa,  weekly,  thru  McCann- Erickson.  San  Francisco. 
Acme  Breweries.  San  Francisco,  4  f 

weekly,  thru  Brisacher,  Davis  &  Staff, 
San  Francisco. 

MacFadden  Publications,  New  York  (True 
Story),  6  sa,  thru  Arthur  Kudner.  N.  Y. 

Mother's  Cake  &  Cookie  Co.,  Oakland,  7 
sa  weekly,  thru  Emil  Reinhardt,  Oak- land. 

KMPC,  Beverly  Hills,  Cal. 
Golden   State   Co.,    San    Francisco  (dairy 

products),  8  sa  weekly,  thru  Ruthrauff 
&  Ryan.  San  Francisco. 

Jacques    Mfg.    Co.,    Chicago    (KC  baking 
powder),  5  sa  weekly,  direct. 

Grocers  Packing  Co.,  Los  Angeles  (Budget 
Pack  foods ) ,  5  sp  weekly,  thru  Mayers 
Co.,  Los  Angeles. 

KPAS,  Pasadena,  Cal. 
Wm.  H.  Wise  &  Co.,  New  York  (books), 

12  f  weekly,  thru  Northwest  Radio  Adv. 
Co.,  Seattle. 

WBBM,  Chicago 
Illinois  Bell  Telephone  Co.,  Chicago,  6  sa 

weekly,  13  weeks,  thru  N.  W.  Ayer  & 
Son,   N.  Y. 

WJZ,  New  York 
Procter  &  Gamble  Co.,  Cincinnati  (Lava 

soap),  7  fa  weekly,  52  weeks,  thru  Blow 
Co.,  N.  Y. Gotham  Health  Club,  New  York  (exercise 
club),  weekly  f,  52  weeks,  thru  Black- stone  Co.,  N.  Y. 

WMAQ,  Chicago 
Peter  Hand  Brewery  Co.,  Chicago  (Meister 
Brau  Bock  Beer),  5  sp  weekly,  thru 
Mitchell-Faust  Adv.  Co.,  Chicago. 

Shell  Oil  Co.,  New  York,  5  sa  weekly, 
11  weeks,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

BAVKHAGE  IS  SOLD 

TO  27  ADVERTISERS 
SINCE  the  announcement  in  early 
February  by  the  Blue  Network 
that  the  five-weekly  quarter-hour 
news  commentaries  by  Baukhage, 
Blue  Washington  correspondent, 
would  be  offered  to  local  sponsors, 
27  advertisers  have  signed  for  the 
series  on  22  Blue  stations. 
Current  sponsors  and  stations 

carrying  Baukhage  Talking  on  a 
participating  basis  are:  WMFF, 
Plattsburg,  for  Ames  Furniture 
Co.  and  Plattsburg  Coal  Co.; 

WTCN,  Minneapolis,  Land  0'  Nod Mattress  Co.;  WJTN,  Jamestown, 
N.  Y.,  Bigelow's  Dept.  Store; 
WCBS,  Springfield,  111.,  Kennedy 
Laundry  &  Cleaners,  Springfield 
Refinoil  Co.,  Henessey  Floral  Co., 
Springfield  Audiphone  Co.,  and 
John  J.  Jobe  (furriers)  ;  KOWH, 
Omaha,  Great  Western  Sugar  Co.; 
WBLK,  Clarksburg,  W.  Va.,  Keis- ter  Chevrolet  Co. 

WGKU,  Charleston,  W.  Va.,  Dia- 
mond Dept.  Store;  WGAC,  Augus- 

ta, Ga.,  Claussen's  Bakery;  WMF  J, 
Daytona  Betch,  Bell  Bakeries; 
WSGN,  Birmingham,  and  WHMA, 
Anniston,  Ala.,  People's  Finance  & Thrift  Co.;  WSLI,  Jackson,  Miss., 
Colonial  Baking  Co.;  KGHF,  Pueb- 

lo, Colorado  Supply  Division; 
KUTA,  Salt  Lake  City,  Paris 
Dept.  Store;  KGHL,  Billings, 
Mont.,  Russell  Miller  Milling  Co.; 
KECA,  Los  Angeles,  Sontag  Drug 
Stores;  KFSD,  San  Diego,  First 
Federal  Savings  &  Loan  Assn.; 
KJR,  Seattle,  Fischer  Flouring 
Mills,  and  WINN,  Louisville,  Ortel 
Brewing  Co.;  KOH,  Reno,  Federal 
Outfitting  Co.;  WFMJ,  Youngs- 
town,  White  Drug  Stores,  and 
KFRU,  Columbia,  Mo.,  Central 
Dairy  and  LaCrosse  Lumber  Co. 

Coast  Blue  Pushes 

Package  Programs 

Regional  Productions  Slated 
To  Dominate  Activities 
GREATER  EMPHASIS  will  be 

placed  on  selling  the  13  basic  Pa- 
cific Coast  Blue  Network  Co.  sta- 

tions as  a  unit  to  advertisers,  it 
was  indicated  by  Don  E.  Oilman, 
western  division  vice-president,  in 
announcing  packaging  of  a  dozen 
programs  for  exclusive  West  Coast 
regional  sponsor  consideration. 

While  the  Blue  Network's  Holly- 
wood program  department  will  con- 
tinue to  build  shows  for  transconti- 

nental sale,  he  said  its  main  empha- 
sis would  be  on  packaging  and 

showcasing  programs  for  regional 
advertisers. 

Others  to  Come 

First  three  of  these  dozen  pro- 
grams to  be  showcased  were  in- 

augurated within  the  past  few 
weeks  on  the  Pacific  Blue.  They  are 
a  six-weekly  quarter-hour  evening 

news  commentary,  Let's  Talk  Over 
the  News  with  Clete  Roberts;  Tune- 
Out  Time,  an  amateur  hour  pro- 

gram which  ran  80  weeks  on 
KECA,  auditioning  more  than 
25,000  persons  and  running  up  the 
highest  Hooper  rating  ever  achieved 
by  a  local  sustainer  in  Los  Angeles ; 
and  the  weekly  half-hour  Your 
Blind  Date,  an  all-girl  show  with 

Frances  Scully  as  mistress-of -cere- 
monies, which  is  slanted  to  service 

men  and  their  families. 
Other  shows,  many  of  them 

which  have  proved  their  audience 
and  sales  possibilities  on  a  local 
basis  for  Pacific  Coast  affiliates, 
will  be  showcased  within  the  next 
60  days,  according  to  Mr.  Oilman, 
who  declared  that  "The  appoint- 

ment of  program  directors  of  all 

affiliates  to  the  regional  network's 
program  board  will  greatly  facili- 

tate release  of  Pacific  Blue  'for sale'  shows  and  the  presentation  of 
locally-proved  programs  on  the 

network." Western  Air  Maintains 

Ad  Budget  Despite  War 
RADIO  along  with  other  media 
will  continue  to  be  used  by  Western 

Air  Lines  during  1942  with  "no curtailment"  in  advertising  plans 
because  of  the  war,  stated  Thomas 
Wolfe,  vice-president  in  charge  of 
traffic  and  advertising,  in  mid- 
March  when  he  announced  appoint- 

ment of  West-Marquis,  Los  Angeles 
agency,  to  service  the  account. "There  will  be  no  reduction  in  the 
advertising  schedule  of  Western 
Air  Lines  because  of  the  war,"  he said.  "Now  more  than  ever  before, 
airlines  are  serving  national  de- 

fense. It  is  of  prime  importance  to 

keep  military  authorities.  Govern- ment officials  and  business  men  in- 
formed of  the  fast  service  provided 

by  air  transportation."  Besides  ra- 
dio, schedule  will  continue  to  in- 
clude newspapers,  trade  papers  and 

outdoor  advertising. 

"They  ALWAYS  fly  like  that  in  MY  territory!" 
Adv. 

BURN-SMITH  Co.,  station  represen- tative in  New  York,  has  moved  from 
9  E.  40th  St.  to  551  Fifth  Ave.  The 
new  telephone  number  is  Murray  Hill 
2-3124. 
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PARAMOUNT  THEATRES,  Holly- 
wood, to  announce  opening  of  the  new 

Hollywood  Paramount  Theatre,  and 
showing  of  the  film,  "Reap  the  Wild 
Wind",  in  an  intensive  19-day  cam- 

paign which  ends  March  30.  is  spon- 
soring a  heavy  schedule  of  daily  spot 

announcements  on  10  Southern  Cali- 
fornia stations.  List  includes  KH.J 

KFI  KNX  KGF.J  KFAC  KIEV 
KMTR  KFVD  KFOX  KGER.  Agency 
is  Buchanan  &  Co.,  Los  Angeles. 
RAINIER  BREWING  Co..  San 
Francisco,  in  a  39-week  campaign 
starting  March  23  will  utilize  six  live 
announcements  per  weelv  on  each  of  11 
California  stations.  List  includes 
KFRC  KFBK  KM.I  KPMC  KIEM 
KVEC  KFSD  KXO  KTMS  KNX 
KH.T.  Buchanan  &  Co.,  Los  Angeles, 
has  the  account. 

VALMONT  Co.,  of  Canada,  Walker- 
ville,  Ont.  (Anacin,  Kolynos),  is  using 
22  Canadian  stations,  with  transcribed 
programs  featuring  Easy  Aces,  Don 
Juan  oj  Song,  Front  Page  Farrell. 
Our  Gal  Sunday,  and  announcements. 
Account  was  placed  by  Blackett- 
Sample-Hummert,  Chicago. 
EDWARD  HAWES  &  Co..  Toronto 
( floor  wax ) ,  has  started  a  test  an- 

nouncement campaign  on  CFPL,  Lon- 
don, Ont.  Account  was  placed  by  A.  J. 

Denne  &  Co.,  Toronto. 

DODDS  MEDICINE  Co.,  Toronto, 
has  started  daily  spot  announcements 
on  CKCA,  Kenora,  Ont.,  and  twice- 
weekly  spots  on  C.JOR,  Vancouver. 
Account  was  placed  through  A.  J. 
Denne  &  Co.,  Toronto. 

When  you  think  of 

SPOTS... 

think  of  John  Blair! 

&  COMPANY 
NATIONAL  STATION 
REPRESENTATIVES 

unn  •  tmeii  •  it  levu  •  un  manoko  •  lei  «noiu» 

General  Mills  Spots 

GENERAL  MILLS,  Minneapolis 
(Wheaties),  has  placed  transcrip- 

tions of  Guiding  Light  weekday  se- 
rial, on  25  stations  on  a  spot  basis. 

Program  is  heard  on  28  NBC  sta- 
tions, Monday  through  Friday  at 

2:30-2:45  p.m.  NBC-Chicago  Radio 
Recording  Division  is  cutting  the 
transcriptions.  Agency  is  Knox- 
Reeves  Adv.,  Minneapolis. 

NEDICK'S  STORES,  New  York  (re- freshment stands),  on  April  15  will 
start  20-week  sponsor.ship  of  Today's 
liasehaU,  Bert  Lee"s  quarter-hour  re- enactment,  starting  its  sixth  year  on 
WHN,  New  York.  The  company  also 
has  renewed  its  daily  news  period  on 
WHN.  Agency  is  Weiss  &  Geller,  New 
York. 

JOHN  PUHL  PRODUCTS,  Chicago 
(Little  Boy  Blue  blueing  and  Fleecy 
White  bleach ) ,  has  started  The  Dea- 

con on  WGN,  Chicago,  Monday 
through  Friday  quarter-hour  of  home- 

spun philsoophy  and  poetry  readings 
by  Howard  Hoffman.  Cecil  &  Presbrey, 
New  York,  is  agency. 

Salesmen's  Bikes 
BICYCLES  have  been  added 
to  the  KOY,  Phoenix,  sales- 

men's kits  as  essential  equip- 
ment for  the  war  duration, 

according  to  Jack  Reilly, 
general  manager.  Account 
executives  John  Hogg,  Pat 
McCallion,  Bud  Gillen  and 
Carlos  Montano  have  each 
been  supplied  with  a  bicycle 
and  daily  pedal  their  way  to 
and  from  work.  Station's special  events  department  is 
planning  an  account  execu- 

tive's bike  race  whereby  con- testants will  ride  to  town, 

pick  up  a  signed  time  con- tract and  return  to  their 
headquarters. 

PLANTER'S  EDIBLE  OIL  Co.,  San 
Francisco  (peanut  oil),  on  March  23 
starts  using  six  weekly  participations 
in  Kirkham's  Netvspaper  of  the  Air 
on  KOIN,  Portland,  Ore.,  and  one 
week  later  in  addition  starts  sponsor- 

ing a  five-minute  program  of  recorded 
music  three  times  per  week  on  that 
station.  Contracts  are  for  13  weeks. 
Agency  is  Raymond  R.  Morgan  Co., 
Hollywood. 
IMPERIAL  CREDIT  Co..  Chicago 
(personal  loans),  has  started  local 
spon.sorship  of  Neivs  Here  &  Ahroad, 
quarter-hour  newscast  by  William 
Hillman  and  Ernest  K.  Lindley  on 
the  BLUE,  Monday  through  Friday, 
on  WCFL,  Chicago.  Account  was 
placed  direct. 

CAMPBELL  FINANCE  Co.,  Toronto 
(small  loans)  has  started  transcribed 
spot  announcements  on  20  Canadian 
stations.  Account  was  placed  by 
Ronalds  Adv.  Agency,  Toronto. 

Philco  Plans 

PHILCO  Corp.,  Philadelphia  (ra- 
dio, television,  air  conditioning  and 

refrigerator  manufacturers),  has 
assigned  Sayre  M.  Ramsdell  As- 

sociates, new  Philadelphia  adver- 
tising agency,  to  prepare  a  cam- 

paign to  be  released  early  in  May. 
It  is  the  new  agency's  first  account and  local  and  national  media  will 
be  used. 

HAVE  MacPHAIL  SEND  ANOTHER  SECTION  OF  BLEACHERS 

'^rOT  the  least  of  Mr.  Diggs'  troubles  is  his  radio advertising  in  the  Great  Northeast.  Mr.  Diggs 
manages  Delectable  Foods,  Inc.,  and  he  sees  a  valu- 

able market  in  the  prosperous  farm-homes  of  the 
region  and  in  such  humming  industrial  cities  as 
Albany,  Schenectady,  Troy,  Utica,  Binghamton, 
Poughkeepsie,  Kingston,  Pittsfield,  Burlington. 

Mr.  Diggs  believes  strongly  in  selling  by  radio. 
But  there  are  so  many  stations!  So  much  business 
to  take  care  of!  Station  representatives  form  a  conga 
line  to  his  door. 

Coming  onto  the  scene,  one  station  representative 
says: 

The  solution  is  easy.  You  could  cover  the  entire 
market  of  Eastern  and  Central  New  York  and 

Western  New  England  with  just  one  station  — 
WGY.  WGY  can  do  all  of  the  job  and  do  it  well, 
because  it  is 

-;Ar  the  nation's  first  50,000-watt  station, 
the  area's  only  50,000-watt  station, 

•jf  the  area's  only  NBC  Red  station, 
■yir  the  area's  only  20-year-veteran. 

GENERAL  ELECTRIC 

WGY 

50,000  WATTS 
SCHENECTADY,  N.  Y. 

THE  ONLY  MUST  STATION  IN  THE  GREAT  NORTHEAST 

Represented  Nationally  by  NBC  Spot  Sales  Offices  ! 

New  York           Chicago              Boston  Washington 
Cleveland           Denver           San  Francisco  Hollywood 

WGY-57-2H 
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TIRE  SERIAL  NUMBERS 

LeftBHI  IIIHIii^''°"t 
Rear  Left||||||^|  H^Rear 

Spare  jfimij  Spare 
Provided  as  a  Public  Service  of 

KMOX  St.  Louis 

WDRC 

HIT  PARADE 

Here  We  Come! 

"Memory  of  This  Dance" 

"A  Little  Bell  Rang" 

'They  Started  Something" 

BROADCAST  MUSIC,  Inc. 

580  Fifth  Ave.  •  N.Y.C. 

OF  ACCURACY,> 

SPEED   AND  %Xi 

W).  ■ 

INDEPENDENCE  ^ 

IN  WORLD  WIDE^. 

I  1 1|  NEWS  COVERAGE 

i^  4,  ''''' 

'tfnited  Prels 

Aietckandi5in^  &  J^tomt>tion 
Carving  Contest — Magic  Bag — ^Fan  Criticism 

Employe  Panel — Free  Marmalade 

PROMOTIONAL  campai
gn  is being  carried  out  by  Miles 

Labs.,  Elkhart,  Ind.  (Alka- 
Seltzer),  and  Science  &  Me- chanics handicraft  hobby  magazine, 

Chicago,  in  connection  with  the 
magazine's  Lum  &  Ahner  wood 
carving  contest,  built  around  the 
program  heard  live  and  transcribed 
on  188  stations. 

Prizes  are  being  furnished  by  55 
of  the  magazine's  advertisers,  and current  Lum  &  Ahner  programs 
announce  the  contest  for  the  best 
carved  figures  of  the  two  leading 
characters.  Window  displays  and 
direct  mail  announcements  by  the 
contest  sponsors  tie  in  with  the  pro- 

gram. In  turn,  salesmen  for  Alka- 
Seltzer  are  introducing  the  maga- 

zine to  new  outlets  throughout  the 
country. 

*      *  * 

Talent  Search 
TO  PROVIDE  Fred  Allen  with  a 
talented  representative  of  the  U  of 
Cincinnati,  WCKY  there  is  carry- 

ing on  an  extensive  search  through 
promotion.  Signboards  throughout 
the  city  are  already  announcing  the 
talent  search.  On-the-air  promotion 
begins  March  23  and  John  Rider, 
Allen's  personal  representative, 
will  be  honored  at  a  reception  for 
newspaper  men  on  April  6.  Al 
Bland,  production  manager,  and 
Rex  Davis,  chief  announcer,  will 
assist  in  the  auditions  to  be  held 
April  8.  The  three  finalists  selected 
will  be  heard  over  WCKY  on  April 
9  and  a  student  poll  the  following 
day  will  determine  the  winner.  The 
university's  finalist  will  appear  on 
Allen's  broadcast  of  April  26. 

«       4c  * 

Mandrake's  Tricks 
POPULAR  radio  serial.  Mandrake 
the  Magician,  off  the  air  for  some 
time,  is  returning  in  transcribed 
form  on  WINS,  New  York,  March 
23,  to  be  heard  Monday,  Wednes- 

day and  Friday  at  6:45  p.m.  To 
promote  the  program,  WINS  last 
week  sent  out  a  "Mystery  Bag"  of 
tricks,  games,  and  novelties,  simi- 

lar to  that  received  by  the  some 
300,000  boys  and  girls  in  the  metro- 

politan area,  who  are  members  of 
the  Mandrake  Club. 

People's  Choice 
PERSONALIZING  plugs,  WKZO, 
Kalamazoo,  calls  people  chosen  at 
random  from  the  telephone  direc- 

tory each  day  for  comment  on  their 
favorite  program  feature.  Once 
obtained  it  is  used  on  the  air  to 
promote  the  particular  feature, 
giving  the  person's  name  and  ad- dress. 

On  to  Tokyo! 

RELEGATING  post  mor- 
tems  to  a  secondary  position 
and  emphasizing  future  ac- 

tion, WLW,  Cincinnati,  has 
placed  a  new  war  slogan  at 
the  bottom  of  its  publicity  re- 

leases— "Forget  Pearl  Har- 
bor—Let's Get  Tokyo!" 

Chicago  Competition 

WBBM,  Chicago,  is  holding  its  an- 
nual Boy's  Radio  Guild  Competi- 

tion for  groups  of  young  actors  in 
cooperation  with  the  city's  boys clubs  and  the  Radio  Council  of  the 
board  of  education.  Urban  John- 

son, sound  effects  director  of 
WBBM,  and  Albert  Crews,  radio 
instructor  of  Northwestern  U, 
spoke  on  production  problems  at  an 
opening  conference  of  group 
coaches  March  9.  Judging  of  dra- 

matic productions  will  start  April 
15,  and  winners  will  be  heard  on  a 
broadcast  May  18,  each  group  with 
its  own  sound  effects  staff  and  di- 
rector. 

^  ^  ^ 
Store  Forum 

TO  ACQUAINT  its  3,000  employes 
with  store  radio  merchandising, 
Lit  Brothers,  Philadelphia  depart- 

ment store,  held  a  special  radio 
forum  March  13.  Sponsoring  18 
periods  a  week  on  WFIL,  the  high- 

lights of  each  radio  program  were 
presented  in  the  form  of  a  skit.  All 
talent  and  announcers  appearing 
on  the  programs  participated  in 
forum.  Store  officials  pointed  out 
the  selling  job  intended  for  each  of 
the  programs.  It  was  felt  the  pres- entation would  make  each  employe 
and  his  friends  regular  listeners  to 
store  programs. *  *  * 

Jar  of  Marmelade 

A  REMINDER  to  northern  time- 
buyers  by  WTSP,  St.  Petersburg, 
that  it  had  opened  new  studios  in 
Tampa,  was  a  10-oz.  jar  of  orange 
marmelade  bearing  the  label  "The 
Sweetest  Coverage  Ever  Sold!", mailed  to  125  northern  agencies. 
The  new  WTSP  studios  are  located 
in  the  Hillsborough  Hotel. 

*  *  * 
Window  Miniatures 

MINIATURE  window  displays  are 
available  to  participating  sponsors 
of  WBTA  Kitchen  of  the  Air 
which  can  be  adjusted  to  feature 
the  specific  product  advertised  on 
the  Batavia,  N.  Y.,  station.  Com- 

panies also  have  the  privilege  of 
inserting  direct  mail  pieces  in  the 
recipe  lists  which  WBTA  send  out 
weekly  to  a  permanent  mailing 
list. 

When  dir'tv'mg       ond  from  work  —  Usten  to  these 

k-\J()X  \('n-s  Vroi^nims 
TO  WORK 

6:30 »  Charley  Stookey  News 
6:55.0,  Headline  Hlehliglits 
7:00»The  World  Today  cbs 
7:45 »  War  News 

FROM  WORK 
5:00,m  War  Roundup 
5:45 >m  The  World  Today  cas 
For  oilier  KMOX  ard  CBS  ntwi 
programs  Slay  tuneJ  fo  1120 4:30  am  la  1:30  am  daily. 

THE  VOICE  Of  ST.  LOUIS    .     lliO  ON  YOUR  DIAL 

PROTECTING  listeners  from  tire 
thieves,  KMOX,  St.  Louis,  is  dis- 

tributing several  hundred  thousand 
windshield  stickers  with  space  for 
listing  of  tire  serial  numbers. 
Measuring  2%  x  4  inches,  it  is  at- 

tached to  the  windshield  above  the 
city  license  with  space  as  shown  for 
serial  numbers.  Back  side  of  the 
sticker  (below)  has  a  promotion 
message.  The  idea  was  originated 
by  Tom  Rooney,  director  of  sales 

promotion. ^  ^ Kansas  Alley 

LATEST  item  from  the  trinket 
department  of  WIBW,  Topeka,  is 
a  tiny  replica  of  a  bowling  pin. 
This  time  WIBW  says:  "Selling 
your  products,  merchandise  or  serv- 

ices is  right  down  our  alley." 

Meet  the  Staff! 

ADVERTISER  and  agency 
executives  were  given  a  novel 
introduction  to  the  staff  of 
KGO,  Blue  San  Francisco 
outlet,  at  a  recent  informal 
luncheon.  While  guests  re- mained at  their  tables 
throughout  the  luncheon, 
KGO  staff  members  staged  a 
table-to-table  greeting  enabl- 

ing the  advertising  men  to 
personally  meet  and  chat 
with  practically  the  entire 
staff.  Station  Manager  Bill 

Ryan  presided.  A  second  get- acquainted  luncheon  was  held 
in  Oakland  a  few  days  later. 

WSR\deliver$theoniI| 

SATISFACTORY
  CBS  SIGNAL 

W  _^/>g£.«;|:f|i.|ATE  f 

IN 

,w.,?A''t  950 

Of 

CAMP
 

REPRESENTED  BY  GEORGE  P.  HOLLINGBERY  CO. WIBW»lT^ 
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WTAG,  Worcester,  to  safeguard  per- 
sonnel and  property  in  the  event  of  an 

air  raid,  has  appointed  departmental 
wardens  to  act  as  liaison  men,  as- 

sisting in  direction  of  work  of  fire 
fighting  crews  and  supervising  transfer 
of  employes  to  appointed  refuge  floors. 
Herbert  L.  Kreuger,  WTAG  market 
researcher  is  defense  coordinator  for 
WTAG  and  afiiliated  papers,  the 
y^orcesier  Telegram  and  Evening 
Gazette. 

WWVA,  Wheeling,  on  April  6  will 
launch  its  10th  Annual  WWYA  Jam- 
ioree  on  a  road  show  to  play  Youngs- 
town  and  Steubenville,  O.,  and  Wash- 

ington, Uniontown,  Ambridge  and 
Vandergrift,  Pa.  The  road  show  wiU 
consist  of  30  entertainers  from  the 
WWVA  staff. 

WDRC,  Hartford,  responding  to  the 
NAB  plea  for  stations  to  "sell  the people  the  war  production  program, 
has  started  a  series  featuring  promi- 

nent Connecticut  officials  who  outline 
the  state's  war  production  effort. 
WJSV,  Washington,  following  the 
400th  consecutive  broadcast  of  its 
Lahor  News  Review,  claims  the  labor 
program  to  be  the  oldest  of  its  kind. 
Founder  of  the  program  was  Albert  N. 
Dennis,  writer  and  editor,  who  still  is 
conductor.  Guests,  including  many  of 
Washington  writers  and  government 
heads,  appear  regularly. 

WFMJ,  Toungstown,  dramatized  the 
adventures  of  Anthony  J.  Pastula,  of 
Youngstown,  and  two  other  Navy 
flyers  who  drifted  in  a  rubber  boat  for 
34  days  after  their  bomber  had  been 
forced  down  at  sea.  At  the  conclusion 
of  the  play,  Mr.  Pastula's  mother  was interviewed  by  Tom  McKee,  WFMJ 
newscaster. 

TO  HANDLE  the  increased  volume  of 
news  resulting  from  the  war,  WOR, 
New  York,  has  reorganized  its  news 
facilities.  The  new  set-up  includes  two 
news  studios,  a  control  room  for  over- 

seas pickups  and  a  large  newsroom. 

KHSL,  Chico,  Cal.,  recently  finished 
construction  on  its  new  transmitter 
building  and  its  directional  tower  is 
nearing  completion. 

KTUL,  Tulsa,  has  formed  its  own 
speakers  bureau  composed  of  staff 
members  who  appear  before  any  in- 

terested organization  gratuitously  and 
discuss  radio.  Participating  are  Wm. 
C.  Gillespie,  general  manager ;  Carlyle 
Stevens,  continuity  editor ;  John  Esau, 
sales  promotion  manager ;  Jack  Hoff- 

man, program  director. 
VICTORY  GARDENS  are  the  basis 
for  a  new  weekly  broadcast  on  KDKA, 
Pittsburgh,  started  March  14.  Broad- 

casts are  by  Don  Lerch,  farm  director, 
to  aid  amateur  gardeners  in  develop- 

ing crops  designed  to  help  in  the  war 
effort.  A  typical  garden,  located  on 
the  grounds  of  the  Hotel  Schenley, 
Pittsburgh,  is  maintained  by  KDKA 
and  the  hotel  for  the  benefit  of  the 
general  public. 

KOA,  Denver,  is  using  the  employe 
suggestion  system  of  NBC  New  York, 
which  allows  staff  members  to  submit 
constructive  ideas  to  a  special  station 
committee.  If  accepted,  the  employe 
receives  a  cash  award. 

WTMJ  and  W55M,  Milwaukee,  are 
installing  sound  equipment  in  their 
future  new  home.  Radio  City.  Daniel 
W.  Gellerup,  chief  technical  super- 

visor, is  studying  the  preliminary 
layout  worksheets. 

KFBL,  Denver,  during  the  week  of 
March  16  broadcast  the  National  AAU 
Basketball  Tournament  in  that  city. 
The  semi-finals  and  finals  of  the  tour- 

ney were  carried  on  MBS.  KFEL  and 
A.  B.  Hirschfeld  Press,  sponsor  of 
the  broadcasts,  cooperated  with  the 
Treasury  by  presenting  a  Government 
"Minute  Man"  urging  purchase  of  de- 

fense savings  bonds  and  stiamps  be- 
tween halves  of  the  games. 

FIRST  BOND  in  the  Buy-a-Bomb- 
er  campaign  conducted  by  Chatta- 

nooga's Lions  Club  is  purchased  by 
Helen  H.  Patterson,  wife  of  the 
owner  and  general  manager  of 
WAPO,  from  Eugene  Harrell,  of 
the  Pioneer  Bank.  Mrs.  Patterson, 
who  is  publicity  director  of  WAPO, 
is  on  the  campaign  committee. 

WOR,  New  York,  has  announced  that 
its  coach-and-four,  trotted  out  for 
Easter  Sunday  parades  for  the  last 
four  years,  will  not  appear  this  year 
or  for  the  duration.  Dave  DriscoU, 
WOR  director  of  special  events,  said 
that  the  annual  display  was  felt  by 
WOR  executives  to  be  out  of  keeping 
with  the  nation's  war  efforts.  Promi- nent stars  of  radio  and  theatre  as  well 
as  New  York  socialites  have  been  fea- 

tured on  the  WOR  broadcasts  from 
the  coach. 
WNAX,  Yankton,  S.  D.,  to  acquaint 
members  of  the  various  departments  of 
the  station  with  the  work  of  the  other 
departments  has  started  a  monthly  dis- cussion group  in  which  aU  employes 
participate.  'Typical  of  the  discussions is  the  recent  one  conducted  by  Luther 
Hill,  general  manager  for  the  Cowles 
stations,  who  discussed  radio  and  na- 

tional defense  and  gave  a  report  on  his 
recent  trip  to  Washington.  Another 
was  conducted  by  Clif  Todd,  chief  engi- 

neer, on  the  recent  meeting  of  the 
National  Institute  for  Radio  Engi- neers. 

OREGON'S  PART  in  the  war  effort 
is  aired  over  KOIN,  Portland,  with 
The  State  of  Oregon  Reports,  new 
weekly  series  heard  each  Friday  night. 
Governor  Sprague  was  the  first 
speaker.  Subsequent  programs  will 
feature  other  officials. 
WLOK,  Lima,  O.,  through  Frank 
Heibeck,  program  director,  staged  a 
patriotic  tableau  as  a  feature  of  an 
annual  minstrel  show  put  on  by  a  local 
businessmen's  organization.  Recruit- ing ofiicers  from  the  service  branches, 
representatives  of  the  Red  Cross,  Boy 
Scouts  and  Girl  Scouts  participated. 
DEFENSE  jackpot  was  recently  or- 

ganized by  Peter  Arnell,  announcer  of 
WJLS,  Beckley,  W.  Va.,  to  promote 
the  sale  of  bonds  and  stamps.  A  total 
of  ,$300  was  given  away  and  approxi- 

mately 200  people  were  recipients  of 
defense  stamps.  Local  postal  author- 

ities credit  the  show  with  greatly 
stimulating  defense  sales. 

IS  YOUR  BEST  BUY 

IN  KANSAS  CITY 

John  Pearson,  Represenlafive 

Basic  Blue  Network 

FAST  coverage  was  given  March  16 
by  WWVA,  Wheeling,  in  reporting 
the  crash  and  sinking  of  the  tow-boat Katie  Lyons  at  Benwood,  W.  Va.  At 
4 :22  p.m.,  seven  minutes  after  the 
boat  struck  a  bridge  pier  and  sank, 
WWVA  broadcast  the  first  bulletin. 
At  4:30  p.m.,  a  brief  story  of  the 
accident  was  aired,  and  at  4  :45  p.m., 
the  first  complete  story  was  given  on 
a  regularly  scheduled  newscast  of  local 
events. 

KMOX,  St.  Louis,  has  started  a  morn- 
ing program  of  information  on  strange 

facts,  happenings  and  figures,  with 
Guy  Runnion  as  commentator. 

PROMOTING  a  new  women's  ward- robe styled  by  Vogue  and  sold  by  a 
Greenville  department  store,  WFBC, 
Greenville,  S.  C.  keyed  a  description 
of  the  affair  for  the  Blue  Ridge  net- 
work. 

TAGGING  all  announcers  as  "radio 
minute  men"  WDRC,  Hartford,  Conn, has  ordered  them  to  urge  bond  buys 
on  every  program  asking  the  listeners 
to  call  the  station  and  pledge  their 
purchases.  Names  and  addresses  are 
turned  over  to  a  bank  in  the  same 
building  where  the  bonds  are  made 
ready  for  the  pledgee. 

LINGO 

FOR  AM-FM 

'Barn  Dance'  Fans 

CHALKING  UP  $662,000  cash  for 
1,037,742  paying  spectator-fans,  The National  Barn  Dance  celebrated  its 
ten-year-run  in  the  Old  Hayloft,  The 
Eighth  Street  Theater,  Chicago,  March 
19.  Two  recent  Saturday  night  audi- 

ences numbered  fans  from  447  towns 
in  34  States,  Canada  and  England. 
The  original  WLS  Barn  Dance  started 
18  years  ago,  but  moved  in  1982  to 
the  theater  where  two  shows  are  pre- 

sented each  Saturday  night. 

Lingo  AM  and  FM radiafors  are  creating 

new  fierformance 
records  throughout  the 

broadcertting  field.  \m- 
proved  designs  and exclusive  features  are 

responsible  for  their 
high'  efficiency,  unex- celled stability  and 

-Jow  njaintenaftce  cost, 

LOOK  TO  LINGO— for  proven,  factual 
information  on  mod- ern antenna  systems. 

XEWS  MAX 

wa:xted 

by  WHO  Bes  Moines 

For  rewrite  work,  with  good  voice 

capable  of  relieving  regular  news 
broadcasters  on  air  when  necessary. 

Prefer  young  man,  married,  with  one 
or  more  dependent  children,  experi- 

enced in  handUng  radio  news  (news- 

paper experience  not  necessary)  col- 
lege graduate  preferred. 

If  connected  now  with  radio  station, 

approval  of  station  manager  desirable 
before  closing  deal. 

Send  detailed  written  application  to 

Jack  Shelley,  News  Editor 
WHO 

Des  Moines,  Iowa 
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AMERICAN  RADIO  IS  BETTER 

But  Those  Abroad  Wish  Signals  Were  Stronger; 

 U.  S.  Should  Send  Over  Radiomen  

Editor's  Note — This  personal  letter  was  received  ly  a  member  of  the 
staff  of  Broadcastixg  from  Jim  Sims,  formerly  an  engineer  with  Texas 
stations  u  ho  was  one  of  the  first  radiomen  to  sign  up  for  duty  in  England 
with  the  Civilian  Technical  Corps.  Dated  Jan.  30  and  passed  hy  the 
British  censor,  it  contains  some  interesting  ohserrations  on  wartime 
radio  in  England,  particularly  with  respect  to  the  British  reaction  to 
American  shortn-ave  programs.  Mr.  Sims  also  advances  a  pertinent  sug- 

gestion that  T'.  S.  broadcast  men  accompany  our  forces  overseas,  foUoic- 
ing  the  example  of  the  Canadian  Broadcasting  Corp. 

Radio  Articles  Feature 

Several  Recent  Issues 

Of  National  Magazines 
FOUR  articles  about  or  by  radio 
folk,  carried  in  three  successive 
issues  of  the  Saturday  Evening 
Post,  provide  a  testimonial  to  ra- 

dio's growing  stature  as  a  source of  magazine  material. 
Eric  Sevareid,  former  CBS  cor- 

respondent in  Paris,  now  attached 
to  that  network's  Washington  news 
staff,  is  author  of  "Where  Do  We 
Go  from  Rio",  to  appear  in  the March  28  issue.  He  attended  the 
recent  Pan  American  Conference 
at  Rio  de  Janeiro  as  the  network's 
special  correspondent. 

The  March  21  issue  carried  an 
article  titled  "The  Barber  of  Brook- 

lyn" by  Richard  G.  Hubler,  a  per- 
sonality sketch  of  "Red"  Barber, 

the  WOR-MBS  sportscaster. 
An  article  in  the  March  14  issue 

titled  "They  Call  It  Misery  Hill" by  Martin  Sheridan  tells  the  story 
of  the  scientists  and  weathermen 
stationed  atop  Mt.  Washington  in 
New  Hampshire  where  the  Yankee 
Network's  FM  outlet  is  located; 
also  the  weather  observatory  partly 
maintained  by  Yankee.  In  the  same 
issue  Mark  and  Maxine  Finley,  the 
former  Don  Lee-Hollywood  pub- 

licity director  now  in  the  Army, 
are  authors  of  an  article  titled 

"Twenty-Four  Hours  to  Asia". The  March  Readers  Digest  also 
leads  with  an  article  by  a  radio- 

man, Cecil  Brown,  roving  CBS  war 
correspondent.  His  "Stand  by  for 
Torpedo,"  recounting  his  experi- ences aboard  the  torpedoed  British 
battleship  Repulse  and  originally 
carried  in  Collier's,  is  digested  in that  edition. 

REPRESENTING  the  first  time 
that  a  news  wire  has  been  installed 
in  either  of  Wisconsin's  two  State- 
operated  stations — WLBL,  Stevens 
Point,  and  WHA,  Madison — the 
former  station  has  contracted  for 
an  AP  wire.  WLBL,  established  18 
years  ago,  broadcasts  daily  market 
news  throughout  the  State  over  the 
Wisconsin  Network. 

POWER! 

i  — WHERE  POWER 

I  ̂OUNTS  MOST 

I  \T  H  E  G  R  E  AJ  ! 

i  TENO^JESSEE    WjklLEY  | 

WLAC 

NASHVILLE,  TENN: 
soon  going  to 

50,000  WATTS 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 

HAVE  BEEN  receiving  Broad- 
casting all  OK — thank  Gawd.  Now 

I  pass  it  around  to  all  the  boys  in 
the  RAF  to  show  them  what  a  real 
system  of  broadcasting  looks  like. 
I  have  had  an  opportunity  to  study 
broadcasting  under  the  Government 
method  and  now  appreciate  more 
than  ever  the  system  employed  in 
the  States. 

Americans  Are  Spoiled 
I  have  been  reading  comments 

in  Broadcasting  concerning  sug- 
gestions for  Government  control 

and  operation  of  radio.  Well — I  am 
afraid  the  American  people  have 
been  spoiled.  They  would  never 
tolerate  any  other  method  than 
that  which  they  have  right  now. 
This  isn't  casting  any  reflections 
on  the  BBC,  but  to  the  Americans 
over  here  it  has  proved  a  big 
disappointment. 

I  have  been  conducting  a  "one- 
man  poll"  and  find  that  Britishers 
are  to  a  large  extent  dissatisfied 
with  the  BBC.  For  one  reason,  pro- 

grams lack  freshness  and  enter- 
tainment value.  The  Jack  Benny 

and  Bob  Hope  shows  are  very 
popular  over  here.  Of  course,  com- 

mercials are  cut. 
The  American  idea  is  definitely 

favored  by  English  listeners.  The 
program  schedule  of  Broadcasting 
House  could  undergo  a  thorough 
revision  and  come  out  the  better 
for  it,  I  think. 

The  only  objection  to  the  Ameri- 
can system  that  the  Britisher  has 

is  that  he  dislikes  listening  to  pro- 
grams burdened  with  commercial 

continuity.  He  has  the  idea  that 
our  big  shows  are  interrupted 
every  few  minutes  with  long  blurbs 
on  the  product  being  sold.  This  idea 
has  been  taken  from  the  movies 
that  occasionally  burlesque  the 
studio  side  of  broadcasting. 

A  BOOM  TOWN 

WITH  270,000  FOLKS 
Bent  on  Munition 
Manufacture  in 

America's  52nd  Market 

UTICA,  NEW  YORK 
"The  Voice  of  the  Mohawk  Valley" 

and "The  Middlelink  in  Columbians  Chain 
from  the  Hudson  to  the  Great  Lakes" 

When  told  that  this  is  not  the 
case  and  that  advertisers  have 

learned  it  pays  to  restrict  commer- 
cial continuity  as  much  as  possible, 

the  Englishman  will  brighten  up 
and  will  in  most  cases  favor  the 
commercial  system.  It  appears  that 
some  form  of  commercial  broad- 

casting will  appear  in  this  coun- 
try after  the  war.  It  most  cei'tainly 

will  stimulate  the  BBC  program- 
ming staff  and  will  pry  the  restrict- 

ing bars  of  English  tradition  from 
modern  broadcasting. 

A  peaceful  condition  exists  at 
present  on  the  broadcasting  air- 
lanes  over  here.  Not  much  jamming 
and  both  sides  seem  to  be  minding 
their  own  frequencies.  Perhaps  I 
am  wrong  but  it  seems  to  me  that 
both  sides  also  are  "missing  the 
bus"  with  regard  to  this  business 
of  propaganda.  You  don't  bother to  listen  to  a  station  unless  it  has 
programs  that  appeal. 

German  propaganda  stations  en- 
deavor to  attract  listeners  by  play- 

ing dance  tunes  and  putting  on 
shows  that  appeal  to  the  German 
taste.  That  is  all  well  if  you  want 
to  entertain  a  German.  But  the 

same  doesn't  apply  when  you  are 
trying  to  peddle  Nazi  propaganda 
to  an  Englishman.  In  particular, 
I  was  surprised  at  the  ineffective- 

ness of  "Haw  Haw"  Joyce,  the 
English  "convert"  who  skipped 
over  to  Berlin.  He  seemed  to  me 
to  be  extremely  naive  in  his  method 
of  propaganda  and  of  little  use 
to  Goebbels'  propaganda  setup. 

Weak  U.  S.  Signals 

Rather  disappointing  is  our  own 
American  shortwave  reception  in 
this  country.  The  signal  strength 
of  the  various  shortwave  American 
transmitters  is  very  low  over  here. 
I  believe  our  international  service 
could  be  improved  greatly. 
American  news  commentators  are 

very  popular  here.  But  the  U.  S. 
could  certainly  be  represented  more 
than  it  is  at  present  on  the  BBC. 
Canada  has  its  own  announcer 
over  here  in  the  form  of  Gerry 
Wilmot.  Now  that  American  troops 
have  arrived  on  this  side,  why 
don't  we  have  an  American  staff 
of  experienced  broadcast  men  to 
represent  the  U.  S.  Forces  on  the 

BBC?  I  am  quite  sure  that  our 
soldiers  and  men  serving  in  the 
various  organizations  devoted  to 
the  war  effort  would  appreciate 
very  much  the  results  obtained.  .  .  . 

Incidentally,  not  much  doing 
over  here  with  regards  to  enemy 
activity.  Of  course,  now  and  then 
on  a  clear  day  we  do  get  a  few 
shells  from  Jerry's  guns  across  the 
way.  At  present  I  am  about  20 
miles  from  the  coast  of  France. 

The  other  night  I  was  restfully  re- 
clining on  my  cot  absorbed  in  an 

editorial  in  the  latest  issue  of 
Broadcasting.  Out  of  the  night 
came  a  couple  of  shells  that  landed 
rather  close.  However,  it  still 
wasn't  enough  to  pry  me  loose  from 
my  favorite  reading  matter. 
Broadcasting  Magazine  is  right  in 

there,  doing  "front  line  service". Cheerio  for  now. 

New  Rate  Card  Issued 

For  WABC,  New  York 
RATE  CARD  No.  15,  dated  March 
1,  1942,  has  been  released  by 
WABC,  New  York  key  of  CBS. 
Daily  rate  for  Class  A  remains  at 
$1,350  per  hour  for  the  6:30  p.m. 
to  10:30  p.m.  period.  Changes  in- 

clude the  listing  of  Sunday  after- 
ternoon  as  Class  B  instead  of  Class 

C,  showing  a  slight  increase  in 
Sunday  afternoon  rates. 

Hourly  rate  for  Class  B  per  day 

is  $1,000  from  6  to  6:30  p.m.  week- 
days and  12  noon  to  6:30  p.m.  Sun- 
days. Daytime  rates  are  now  classi- fied as  Class  C,  covering  9  a.m.  to 

6  p.m.  weekdays,  9  a.m.  to  12  noon 
Sundays,  10:30  p.m.  to  12  midnight 
daily.  Hourly  rate  is  $675.  The  D 
group  is  now  midnight  to  1  a.m. 
and  6  a.m.  to  9  a.m.,  hour  rate  be- 

ing $500.  The  new  1  a.m.  to  6  a.m. 
period,  listed  at  $150  per  hour,  is 
titled  Class  E,  the  only  classifica- 

tion for  which  spot  announcements 
are  permitted.  Rates  for  them  are 
$25  for  onetime  live  or  transcribed one-minute  announcements  and  $20 
for  100  words. 

Present  advertisers  are,  as  usual, 
protected  for  one  year,  provided 
they  continue  their  present  service 
without  interruption.  They  are  not 
protected,  however,  on  additions  to their  present  schedule. 

Bivens  for  Douglas 

BILL  BIVENS,  former  announcer 
and  advance  man  for  the  Vox  Pop 

program,  sponsored  on  CBS  by Emerson  Drug  Co.,  has  been 
named  announcer  for  the  NBC 
Fred  Waring  Pleasure  Time  pro- 

gram, heard  five  times  weekly  for 
Chesterfield  cigarettes.  Mr.  Bivens, 
at  one  time  chief  announcer  of 
WFBC,  Greenville,  S.  C,  and  spe- cial events  announcer  of  WJSV, 

Washington,  succeeds  Paul  Doug- 
las, freelance  announcer,  who  has 

worked  for  nine  years  on  network 
programs  sponsored  by  Liggett  & 
Myers  Tobacco  Co. 

KECA 
EARLE  C.  ANTHONY,  INC. 

790  KG     •     5000  WATTS  DAY  AND  NIGHT 

LOS  ANGELES BLUE  NETWORK 

Ask  your  Agency  to  ask  the  Colonel! 
^FREE  €f  PETERS.  Inc.,  National  Representatives 
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Social  Utility  Cited 

As  Radio  Influence 

Ramsey  Tells  of  Fast  Growth 
Of  Factor  in  Recent  Years 

ADD  another  "S"— Social  Utility 
— to  the  lexicon  of  radio. 

So  suggests  William  McCreary 
Ramsey  II,  director  of  rrdio  ad- 

vertising of  Procter  &  Gamble  Co., 
in  an  article  titled  "The  Three  S's" 
in  the  March  7  Saturday  Revieiv 
of  Literature,  first  of  a  series  of 
special  editions  to  be  published  by 
that  periodical  linking  literature 
to  America  at  war. 

The  edition  is  edited  by  Edward 
L.  Bernays  and  carries  reviews  and 
comments  on  books  pertaining  to 
"the  great  strategy  of  psychologi- 

cal warfare". 
Observing  that  as  of  last  Dec.  8 

"radio,  precocious  infant,  long  in 
adolescence,  suddenly  came  of  age," 
Mr.  Ramsey  writes : 

"To  Showmanship  and  Salesman- 
ship was  added  another  and  more 

important  'S' — Social  Utility. 
"It  is  noteworthy  in  glancing over  the  field  of  radio  literature 

that  recognition  of  the  third  'S'  has 
been  a  steadily  growing  factor  in 
recent  years.  Especially  rich  in  that 
respect  were  1941  and  the  eai-ly 
part  of  1942." 

Suggested  Reading 

He  recommends  reading  of  the 
six  studies  reported  in  a  volume 
titled  Radio  Research,  19 U,  edited 
by  Dr.  Frank  Stanton,  CBS  re- 

search director,  and  Dr.  Paul 
Lazarsfeld,  director  of  the  Colum- 

bia University  Office  of  Radio  Re- 
search. 

Also  recommended  by  Mr.  Ram- 
sey are  Hadley  Cantril's  Invasion 

From  Mars;  Charles  J.  Rolo's  Ra- 
dio Goes  to  War;  Norman  Corwin's 

Thirteen  By  Corwin,  and  the  book 
of  broadcasts  published  by  the 
British  Broadcasting  Corp.  under 
the  title  My  Name  Is  Frank. 

Another  contributor  to  the  edi- 
tion is  Burnet  Hershey,  WMCA 

commentator  and  president  of  the 
Overseas  Press  Club  who,  under 
the  title  of  "They  Pointed  the 
Way",  discusses  the  foreign  cor- respondents and  columnists  who 
sounded  the  alarm  when  Adolph 
Hitler  appropriated  the  German 
state. 

N.  Y.  Case  Dismissed 
ACTING  on  a  request  for  with- 

drawal by  the  applicant,  the  FCC 
last  Tuesday  dismissed  the  applica- 

tion of  Yankee  Broadcasting  Co. 
Inc.,  New  York,  which  had  sought 
a  new  station  on  620  kc.  with  1,000 
watts  fulltime.  Principals  are 
Joseph  B.  Mariani,  exporter  and 
manufacturer  of  pharmaceutical 
products,  advertising  consultant 
and  realtor,  and  his  wife,  Ophelia. 

Pabst  Hockey  Playoffs 
FOR  THE  third  consecutive  year, 
WHN.  New  York,  startiiiK  IMareh  22 
is  carrying  the  Stanley  ("up  ice 
hockey  playoffs,  under  sponsorship  of 
Pabst  KrewinK  Co.,  Chieaso.  Bert  Lee 
and  Dick  Fishell  will  announce. 
Agency  is  Lord  &  Thomas,  Chicago. 

DON  HENSHAW 

DON  HENSHAW,  time  buyer  at 
Walsh  Adv.  Co.,  Toronto,  is  prob- 

ably the  only  American-born  nat- 
uralized-Canadian in  the  broadcast- 

ing industry  in  the  Dominion. 
Don  first  saw  the  light  of  day  40 

years  ago  in  a  small  Michigan 
town,  and  as  an  infant  went  to 
Miami,  Fla.,  with  his  parents. 
There  he  was  brought  up  and  edu- 

cated till  he  went  to  Tennessee 
Wesleyan,  Syracuse  and  Yale  uni- 

versities.   Before  he  had  finished 

Program.  In  1936  he  joined  A. 
McKim  Ltd.,  Toronto  agency,  to 
form  a  radio  department,  and 
while  there  handled  shows  for 
O'Keefe's,  Junket,  Brown's  Bread, 
Purity  Flour,  Red  Rose  Tea,  Oval- 
tine,  and  other  food  products.  He 
pioneered  in  exclusive  station  rep- 

resentation, and  station  promotion 
for  commercial  network  and  spot 
broadcasts.  His  most  important 
station  promotion  contest  while 
with  McKim's  was  for  Western 
Canada  Flour  Mills  recorded  show 
Cavalcade  of  Drama  in  1940. 

Shortly  after  the  outbreak  of 
war  he  began  production  for  the 
CBC  the  weekly  show  Carry  On 
Canada  which  is  still  on  the  air. 
In  February,  1941,  he  joined  Walsh 
Advertising  as  time  buyer,  and 
his  first  major  effort  there  was  the 
Ontario  Show,  a  tourist  attraction 
weekly  variety  program  for  the 
Ontario  Government  over  50  CBS 
stations,  first  Canadian  commercial 
show  to  place  on  an  American  net- work. The  1942  Ontario  Show  is 
being  carried  on  50  Blue  stations. 

When  not  busy  in  the  office  or  at 
a  studio  Don,  who  is  married, 
teaches  public  speaking,  plays  golf. 

Adam  Fights  on  Blue 
XON-TITT.E  heavyweight  bout  be- 

tween Melio  Bettina  and  Gus  Dorazio 
in  Philadelphia  March  31  will  be 
broadcast  on  100  Blue  Network  sta- 

tions at  10 :30  p.m.  under  the  spon- sorship of  Adam  Hat  Stores,  New 
York.  Adam  Hats  also  sponsored 
the  broadcast  of  the  10-round  light- 

weight bout  between  George  Latka  and 
Petey  Sealzo,  at  10  p.m.,  March  20. 
on  Blue  Network  Pacific  Coast  sta- 

tions. Agency  is  Glicksman  Adv.  Co., 
New  York. 

BARKIN,  LEVIN  &  Co.,  New  York,  to 
Sterling  Adv.  Agency,  same  city,  using 
radio,  maj^azines  and  newspapers. 
AMERICAN  HOTEL  ASSN.,  New  York, 
to  John  Falkner  Arndt  &  Co.,  Philadel- 

phia, handling  all  advertising  except  Pa- cific Coast  which  remains  with  Lord  & 
Thomas,  San  Francisco. 
FIDELITY  MUTUAL  LIFE  INSURANCE 
Co.,  Philadelphia,  to  Aitkin-Kynett  Co., 
Philadelphia. 
JUSTRITE  MFG.  Co.,  Chicago,  to  N,  W. 
Ayer  &  Sons.  Chicago. 
VADSCO  SALES  Corp.,  Long  Island  City, 
to  Pettingell-Fenton,  New  York,  for  Djer- 
Kiss  &  Mavis  Beauty  Prcducts.* 
VITAMINS  PLUS,  Inc.,  New  York,  to 
Morse  International  Inc.,  N.  Y. 
ADAM  SCHEIDT  Co.,  Philadelphia  (Val- 

ley Forge  bear),  to  Carter-Thomson,  Phil- adelphia. 
GRETZ  BREWING  Co.,  Philadelphia,  to 
Seberhagen  Inc..  that  city. 
CATZ-AMERICAN,  New  York  (mate),  to 
Al  Paul  Lefton  Adv.  Agency,  Philadelphia. 
HOUSE  of  Hollywood,  Los  Angoles  (cos- 

metics), to  Eugene  F.  Rouse  &  Co.,  that 
city.  Currently  using  newspapers  and 
magazines,  with  national  radio  contem- 

plated. CALIFORNIA  Aircraft  Institute,  Los  An- 
geles (aircraft,  welding  school),  to  Hill- man-Shane-Breyer.  that  city.  Currently 

using,  in  a  Southern  California  test  cam- 
paign, five  and  thrice-weekly  participations 

in  Rise  &  Shine,  on  KHJ,  Hollywood,  and 
Al  Jarvis'  Make-Believe  Ballroom  on 
KFWB,  that  city,  respectively,  as  well  as 
sponsoring  a  quarter-hour  of  recorded music  on  KIEV,  Glendale,  seven  times  per 
week. 
COL.  CHAMBERLIN'S  Defense  Trade Schools,  Newark,  to  Stewart-Jordan  Co., 
Philadelphia.  Will  use  radio  and  news- 

papers. 
DOUGHBOY  MILLS  Inc..  Richmond,  Wis. 
(cereal),  to  Arthur  Towell  Inc.,  Madison, 
Wis.  Using  radio,  magazines,  and  farm 

papers. university  work  he  was  making  lec- 
tures, and  as  lecturer  he  first  met 

radio  during  a  church  speech  in 
1922,  when  unknown  to  the  young 
speaker  his  talk  went  out  over 
WGY  from  a  church  in  Schenec- 

tady. Followed  more  lectures  which 
were  broadcast,  and  in  1926  he 
started  football  play-by-play  re- 

ports on  WQAM,  Miami.  He  moved 
with  dramatic  shows  to  WIOD,  Mi- 

ami, in  1932  became  studio  manager 
there  and  worked  on  NBC  com- 

mercial winter  shows  from  WIOD. 
An  invitation  in  1934  to  assist 

in  the  broadcasts  for  Toronto's 
Centenary  brought  him  to  Canada, 
where  he  was  invited  to  stay  by  the 
Canadian  Radio  Broadcasting  Com- 

mission, predecessor  of  the  Cana- 
dian Broadcasting  Corp.  He  pro- 

duced numerous  dramatic  shows 
for  the  CRBC,  including  Forgotten 
Footsteps    and  Up-to-the-Minute 

t_P  Vr  VF  DAY&NICHT 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

RICHMOND  WmaeLA 
EDWARD  PETRYJ.CO..INC.NATIONAL  REPRESENTATIVES 
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WHEN  FRAZIER  HUNT  signed  a  contract  to  appear  on  world  news 
broadcasts  over  the  eight  FM  stations  of  the  American  Network,  Dr. 
W.  R.  G.  Baker,  vice-president  of  the  General  Electric  Radio  &  Television 
Dept.  (left,  seated)  wielded  the  pen.  Beside  him  is  Jack  Latham,  execu- 

tive vice-president  of  American  Network.  Looking  on  are  (1  to  r)  Edward 
Wilhelm,  Maxon  Inc.;  Frazier  Hunt;  T.  K.  Quinn,  Maxon  Inc.  president, 
and  Harry  Deines,  advertising  and  sales  promotion  manager  of  the  Radio 
Receiver  Division  of  General  Electric. 

5O9OOO  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nat'l  Rep.  -  The  Kalz  Agency  Inc. 

Columbians  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

I  The  Nortlrwetl's  Bett  I 
I    Broadcatting      Boy  I 

WTCN 

BLUE  NETWORK 
MINNEAPOLIS  ST.  PAUl 

II I  I  I    Owned  and  Operated  by    I  I  I  I ST.    PAUL    DISPATCH  PIO- 
NEER PRESS,  MINNEAPOIIS 

DAILY  TIMES. 

FREE    a    PETERS.     INC.  —  Natl,  ley. 

WFBG 

ALTOONA,  PA. 
e  NBC  RED 
e  BLUE  NETWORK 
e  2-50  WATTS 
•  FULL  TIME  OPERATION 
e  RAILROAD  SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  the  Altoona  trading  area. 

AU-Out  for  War 

(Continued  from  page  18) 

technicalities  of  set  production 
since  the  average  set  buyer  could 
not  afford  all  the  latest  develop- 
ments. 

It  is  expected  by  the  WPB  that 
practically  all  set  manufacturers 
will  get  orders  for  communications 
equipment  for  the  armed  forces. 
However,  it  was  added,  in  cases 
where  companies  have  limited  tech- 

nical facilities,  they  will  be  utilized 
either  for  assembling  work  or  turn 
to  other  war  work  such  as  assem- 

bling gas  masks,  machine  gun  clips, 
first  aid  kits,  etc.  Some  radio  cabi- 

net makers,  the  WPB  said,  are  al- 
ready engaged  in  making  tool  kits, 

medicine  cabinets  and  other  neces- 
sities requiring  wood  work. 

Subcontracting  on  Increase 

Optimism  for  the  smaller  manu- 
facturer was  expressed  by  the 

WPB.  "Subcontracting  will  spread 
with  the  increasing  demand  for 

more  military  equipment,"  it  was 
said.  Basis  for  the  optimism  was 
given  in  figures  showing  a  rise  in 
subcontracting  over  the  past  year 
from  two  subcontractors  doing 
work  valued  at  $5,000,000  to  22  sub- 

contractors of  complete  sets  with 
orders  worth  $90,000,000  on  Feb.  1. 

Indicating  that  a  replacement 
and  repair  parts  program  is  doubt- 

ful, the  WPB  said  that  "some  parts 
and  replacements  will  be  available 
and  a  few  sets,  but  not  many 
[Broadcasting,  March  16]. 

"What  this  program  means  to 
the  average  man,"  the  WPB  said, 
"is  that  the  old  set  will  have  to  do 
for  the  duration."  It  was  estimated 
that  approximately  3,000,000  sets 
would  be  made  available  before  the 
curtailment  becomes  complete. 

Huge  Parts  Program 

Tremendous  increase  in  the  vol- 
ume of  parts  needed  to  assemble 

the  communications  equipment  will 
be  asked  of  manufacturers.  This 
was  indicated  in  schedules  of  tube 
manufacturing  in  past  years  and 
that  set  by  the  WPB  for  the  war 
effort.  WPB  figures  show  that  the 
tube  output  in  1940  was  valued  at 
$6,000,000  and  was  $11,000,000  last 
year.  "This  year,"  the  WPB  said, 
"with  nearly  100%  production  for 
military  and  essential  defense  uses, 
the  value  may  reach  $90,000,000— 
more  than  an  eightfold  increase". 

Continuously  stressed  in  the 
WPB  statement  was  the  observa- 

tion that  manufacturers  may  have 
to  drop  many  methods  and  tech- 

niques used  in  the  manufacture  of 
civilian  receiving  sets.  "The  radio 
on  the  parlor  table  resembles  only 

slightly  the  equipment  that  the 
military  services  need  for  planes, 
ships,  tanks  and  air  raid  warning 

systems,"  the  WPB  said.  "The 
cheapest  military  receiving  set 
costs  about  $75  while  small  models 
of  civilian  sets  cost  as  little  as  $6". 

Some  Parts  Eliminated 

Also  to  be  eliminated  in  the  man- 
ufacture of  military  equipment  will 

be  transformers  since  military  sets 
are  operated  by  battery  or  by 
power  units  and  loud  speakers 
since  military  sets  are  for  the  most 
part  fitted  with  earphones. 

There  will  be  less  demand  for 
tone  controls  and  more  demand  for 
filters,  the  WPB  said.  Filters,  it 
was  said,  are  particularly  needed 
for  sets  to  eliminate  static  disturb- 

ances caused  by  jeeps,  motorcycles, 
tanks  and  planes  in  which  the  sets 
are  carried. 

The  WPB  concluded  that  "with 
such  a  tremendous  program  ahead 
of  them,  the  radio  manufacturers 
have  no  time  to  lose  in  turning 
their  energies  to  filling  military 
orders.  On  the  production  lines  of 
this  industry  depends,  to  a  large 
extent,  the  success  of  the  communi- 

cations links  that  knit  the  land,  sea 
and  air  forces  into  one  unified 

fighting  organization." 

Quiz  Goes  to  WOL 
GUNTHER  BREWING  Co.,  Balti- 

more, whose  Quiz  of  Two  Cities  has 
been  on  WFBR,  Baltimore,  and 
WMAL,  Washington,  for  three 
years,  changed  the  hookup  and  time 
March  18  to  confine  the  program  to 
two  Mutual  affiliates.  WMAL  has 
been  replaced  by  WOL,  Washing- 

ton, and  the  time  changed  from  7 
p.m.  Fridays  to  8:30  p.m.  Wednes- 

days. WOL  originates  the  program 
from  the  Wardman  Park  theatre, 
Washington.  H.  E.  Hudgins  Co., 
Baltimore,  handles  the  account. 
Personnel  and  format  are  the  same. 

RADIO-ACTIVE  CAMP 

Reports  1,300  Programs 

 Aired  Last  Year  ' 
SURVEY  of  radio  activities  at 
Camp  Wheeler,  Ga.,  discloses  that 
nearly  1,300  programs  have  been broadcast  from  the  camp  during 

the  past  year.  This  is  from  a  re- 
port made  to  the  War  Department's public  relation  division. 

One  year  ago.  Camp  Wheeler 
Reports,  weekly  program  covering 
training  activities,  was  originated 
from  the  camp  and  heard  over 
WBML  and  WMAZ,  Macon.  Pre- 

pared by  Pvt.  Harmon  H.  Hyde, 
former  announcer  and  producer  at 
WPRO,  Providence,  and  Pvt. 
Arthur  F.  Schoenfuss,  former  en- 

gineer at  WABC,  New  York.  An- 
other type  of  broadcast  developed 

at  the  camp  consisted  of  recordings 
by  New  England  soldiers  for  re- broadcast  to  friends  and  families 
over  WDRC,  Hartford,  Conn.  Simi- 

lar regional  recordings  were  made 
for  WINS,  New  York  and  WHBL, 
Sheboygan,  Wis.  Test  recordings 
are  being  made  for  WBT,  Char- 

lotte; WPTF,  Chattanooga  and 
WCAE,  Pittsburgh.  Listener  mail 
response  to  this  type  of  program 
has  been  good  according  to  Lieut. 
Thomas  E.  Perry,  post  public  rela- tions officer. 

Falstaff  Baseball 

FALSTAFF  BREWING  Corp.,  St. 
Louis,  has  completed  plans  for 
play-by-play  baseball  of  the  home 
games  of  St.  Louis  Cards  and 
Browns  on  KWK,  St.  Louis,  and 
fed  to  WSOY,  Decatur;  WDWS, 
Champaign;  WTAX,  Springfield; 
WCAZ,  Carthage,  111.;  KHMO, 
Hannibal,  Mo.  Company  is  also 
placing  transcribed  quarter-hour, 
Justice  Rides  the  Range,  western 
serial  five  days  a  week  on  approxi- 

mately 27  stations  in  the  South- 
west. Blackett  -  Sample  -  Hummert, Chicago,  is  agency. 

250    WATTS  •1400  KILOCYCLES 

NEWS 

Every  Hoar  on  the  Hour 

WHBQ 

MEMPHIS,  TENN. 
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Gamble  Challenges  Arguments  Against 

Proposal  of  2%  Agency  Cash  Discounts 

Monopoly 

ELECTION  results 
EDITOR,  Broadcasting: 

I  have  come  to  have  such  a  high 
regard  for  your  editorials  in 
Broadcasting  that  I  am  greatly 
disappointed  with  the  one  entitled 
"15-&-2%  Stew,"  in  your  March  16 
issue.  It  is  full  of  inaccuracies. 

For  example,  you  speak  of  the 
cost  of  being  "in  the  neighborhood 
of  $3,500,000!"  This  presupposes 
that  the  cash  discount  is  going  to 
come  off  of  the  present  rate,  vi^here- 
as  we  have  advocated  it  on  the 
basis  of  not  costing  anybody  any- 

thing— the  medium  on  the  one  hand, 
the  advertiser  on  the  other,  or  the 
agency  in  between.  Our  advocacy 
of  the  cash  discount  is  not  aimed  or 
intended  to  reduce  the  net  cost  to 
the  advertiser  or  the  net  revenue 
to  the  medium.  Please  get  this 
straight.  It  is  important.  Your  edi- 

torial aimed  at  the  station  owner's 
pocketbook  may  have  a  serious  and 
unfair  effect. 

Another  error:  You  say,  "True, 
the  bulk  of  newspapers  and  maga- 

zines recognize  it,  but  radio,  on  an 
industrywide  basis,  never  has." 
True,  if  you  mean  including  net- 

works. Untrue,  if  you  mean  the 
bulk  of  individual  stations.  At  one 
time  the  majority  of  individual  sta- 

tions did  allow  cash  discount.  They 
have  gradually  elminated  it,  partly, 
according  to  statements  to  us,  be- 

cause the  networks  were  looked  on 
as  leaders  in  the  industry,  and 
partly  for  other  reasons. 

Collection  Stimulus 

Another  blow  below  the  belt :  "No 
one  has  suggested  that  the  agency 
be  penalized  by,  say,  2%  (out  of 
its  15%  commission)  if  it  doesn't 
pay  for  facilities  by  the  10th  of 
the  month,"  and  I  hope  they  won't. 
Because  nothing  could  be  more  un- 

fair and  fall  farther  short  of  serv- 
ing the  purpose.  The  agency  earns 

its  15%  and  should  not  have  its 
compensation  threatened  as  a  col- 

lection stimulus.  The  cash  discount 
enables  the  agency  to  collect 
promptly  from  the  advertiser  and 
thus  pay  the  medium  promptly  in 
turn. 

It  is  a  standard  principle  of  the 
advertising  business  that  the  agen- 

cy collects  before  it  pays.  Other- 

"My  dear  Bessie,  no  one  in  all 
the  40,126  farms  in  WFDF  Flint 

Michigan's  primary  area  can  com- 
pare with  you." 

"Ferdinand!  How  you  do  pitch 
moo!" 

wise,  the  agency  business  would 
require  a  banking  side  that  would 
deter  many  able  men  from  enter- 

ing it  for  the  good  of  advertising 
as  a  whole.  When  you  suggest  pe- 

nalizing the  agency  for  failure  to 
pay  promptly,  you  miss  the  whole 
point  of  cash  discount,  which  is  to 
stimulate  the  first  payment  which 
the  agency  must  collect  in  order  to 

pay  promptly. 
Another  error  related  to  the  first 

point  above:  You  say,  "If  the  rate 
structure  is  out  of  kilter,  then  ad- 

justments should  be  made,  upward 
or  downward,  in  rates  and  fre- 

quency discounts — not  in  commis- 
sions or  rebates."  The  same  answer 

applies  as  to  your  first  point  about 
cost.  Cash  discount  is  not  designed 
to  alter  the  rate  structure,  as  I 
suggested  above,  I  hope  clearly. 

'In  the  next  to  the  last  para- 
graph, you  say  "this  is  no  time  to 

resurrect  the  controversy."  This  is 
no  resurrection.  Agencies  have 
steadily  advocated  cash  discount 
over  a  long  period  of  time.  Also, 
although  you  speak  only  of  agen- 

cies in  your  editorial,  advertisers 
likewise  advocate  the  cash  dis- 

count. The  Assn.  of  National  Ad- 
vertisers has  strongly  urged  it. 

Most  recently,  some  radio  execu- 
tives, who  formerly  could  not  see 

the  need  of  cash  discount  in  radio, 
have  come  to  feel  that  it  would  be 
a  desirable  thing  to  do. 

If  your  editorial  had  been  accu- 
rate, had  stated  the  case  fairly,  had 

given  your  readers  a  true  picture 
of  the  cash  discount  and  the  agen- 

cies' and  advertisers'  position  in 
relation  to  it,  I  would  not  mind 
your  last  paragraph  urging  station 
owners  to  "let  their  network  head- 

quarters know  their  pleasure  in 
this  matter,"  because  there  are 
plenty  of  fair-minded  and  intelli- 

gent station  owners  to  whom  the 
sound  principles  involved  would 

appeal. Frederic  R.  Gamble 

Managing  Director 
American  Assn.  of  Adv.  Agencies 
New  York,  March  16. 

365,000  people  make  the 

Yoimgstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

of  the 
Wisconsin  Rapids  Junior 
Chamber  of  Commerce  per- 

haps may  justify  monopoly 

charges  against  radio-news- 
paper combinations.  Officers 

elected  were:  Bruce  G.  Beich, 
commercial  manager  of 
WFHR,  Wisconsin  Rapids, 
president;  Program  Director 
Bert  Mulroy,  vice-president; 
Harold  Larson,  advertising 
manager  of  the  town's  daily, 
secretary.  Both  the  station 
and  newspaper  are  under  the 
same  ownership. 

FM  Listener  Survey 

THE  FM  audience  is  composed  of 
families  in  all  income  groups,  the 
majority  having  three  or  more 
members  to  a  family,  or  in  other 
words  typical  radio  listeners,  ac- cording to  a  survey  made  by  WOR, 
New  York,  for  its  FM  station, 
W71NY.  Results,  published  under 
the  title  A  Study  of  FM  Listening, 
reveal  that  most  of  these  people 
are  FM  listeners  because  the  pro- 

grams sound  better  than  those 
broadcast  by  standard  stations; 
that  the  average  listening  time  was 
2  hours  and  25  minutes  a  day;  that 
music  was  their  favorite  kind  of 
radio  entertainment  and  that 
W71NY  was  their  favorite  FM  sta- 
tion. 

IF  YOU  SELL  TO  WOMEN* 

this  program  was  made  for  you! 

^'^''|„  your  Af'''^^ 

la
ke
 with 

STELLA  UHBER 

"A'Departinent  Stores,  for  instance 
— or  Apparel  and  Fur  Stores. 
Bakeries.  Dairies.  Home  Fur- 

nishing Stores.  Food  Stores. 
Utilities.  Drug  and  Cosmetic 
Retailers;  Beauty  Shops,  or 

what-have-you — ?  Stella  can 
get  results  for  you! 

HER  "Hollywood  Head- liners"  was  a  tremen- 

dous success — sponsored  by 

over  100  advertisers  during 

1941.  And  here's  a  show  des- 
tined to  be  more  successful 

still!  Stella  Unger  aims  at 

women  through  the  most  ef- 
fective of  all  feminine  appeals : 

the  desire  for  beauty  and 
charm.  She  tells  each  woman 

how  to  discover  her  own  type 

of  charm — how  to  find  the 

key  to  her  own  personality — 
how  to  attain  self-confidence, 

poise  and  happiness. 
There  are  156  five -minute 

programs  in  the  series — can  be broadcast  3  to  6  times  weekly. 

Produced  and  recorded  by 

NBC  —  headquarters  for 
sales-building  syndicated 

shows.  Write  for  presenta- 
tion, rates  and  availabiUty. 

Radio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
RCA  Building,  Radio  City,  New  Yorl< 

Merchandise  Mart,  Chicago    •    Trans-Lux  Building,  Washington,  D.  C.    •    Sunset  &  Vine,  Hollywood 
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Anacin  News 

ANACIN  Co.,  Jersey  City,  on 
Mai-ch  24  will  take  over  sponsor- 

ship of  John  B.  Hughes,  MBS  West 
Coast  news  commentator,  Tuesdays 
and  Wednesdays  at  10  p.m.,  using 
79  Mutual  stations  for  its  head- 

ache powder.  Blackett  -  Sample- 
Hummert,  New  York,  is  agency. 
To  give  listeners  a  six-weekly  news 
period  at  that  time.  Mutual  has 
revised  its  news  schedule  and  is 

presenting  Raymond  Gram  Swing- Saturdays  and  Sundays  in  addition 
to  his  Monday  and  Thursday  10 
p.m.  period,  sponsored  by  General 
Cigar  Co.,  New  York  (White 
Owls).  Hughes  continues  his  five- 
weekly  sustaining  news  analyses 
on  Mutual,  12  noon-12:15  p.m. 

CBS  Signs  Labor  Pact 
For  Shortwave  Musicians 

THREE-MONTH  experimental 
contract  covering  musicians  used 
on  CBS  shortwave  programs  has 
been  signed  with  Local  802  of  the 
American  Federation  of  Musicians 
by  Lawrence  W.  Lowman,  CBS 
vice-president  in  charge  of  opera- tions. 

Based  on  a  five-day  working 
week  for  sustaining  and  commer- 

cial programs,  terms  provide  for 
$65  per  man,  working  three  hours 
within  five;  $75  per  man,  five  hours 
within  eight;  double  pay  for  the 
leader,  and  a  minimum  of  10  men, 
including  the  leader.  Single  en- 

gagement rates  call  for  not  less 
than  $12  per  man  for  first  hour  or 
fraction  thereof  of  each  separate 
performance  broadcast;  $3  for 
every  additional  quarter-hour  or 
fraction  thereof,  and  $6  per  man 
for  each  rehearsal  with  $1.50  for 
overtime  quarter-hours. 

Rubinoff  Vindicated 
IN  A  LETTER  to  Broadcasting  last 
week,  Norman  K.  Durham  of  the  Ki- wanis  Club,  Louisville,  took  exception 
to  -statements  made  in  the  March  2 
issue  regarding  an  alleged  walkout  of 
Rubinoff,  the  violinist,  scheduled  to  ap- 

pear on  the  Feb.  19  MBS  feature, 
MuiiinJ  Goes  (Jailing,  originating  from 
W(xR(J,  Louisville.  All  statements  in 
the  article  were  attributed  to  a  letter 
sent  to  Adolph  Opfinger,  MBS  service 
manager.  I).v  S.  A.  Cisler,  general 
manager  of  WGRC. 

5000  WATTS^^W^W^ 

OVER  METROPOLITAN  NEW  YORK 

DEFINITELY  "on-the-record"  is 
the  weekly  half-hour  NBC  Unlim- 

ited Horizons,  explained  Judith 
Waller,  NBC  Central  division  di- 

rector of  public  service  programs, 
when  in  Hollywood  recently  con- 

ferring with  executives  on  plans 
to  make  that  series  available  to 
schools  and  colleges  through  the 
network's  educational  recording  di- 

vision. Supporting  the  idea  are 
Thomas  Rishworth  (left) ,  and 
Jennings  Pierce  who  hold  educa- 

tional posts  with  NBC  eastern  and 
western  divisions  respectively. 

W  P  A  T  Opens  Studios 
And  Offices  in  Newark 

WPAT,  Paterson,  N.  J.,  last  week 
opened  new  sales  offices  and  studios 
in  the  Hotel  Essex  House,  Newark, 
according  to  Edward  Codel,  WPAT 
general  manager.  Henry  L.  Miller, 
of  V/DWS,  Champaign,  111.,  has 
been  named  WPAT  program  di- 

rector, replacing  Milton  Bernard 
Kaye,  resigned.  He  will  be  assisted 
by  Ralph  S.  Silver  Jr.,  who  con- 

tinues as  publicity  director.  Steve 
Ellis,  former  chief  announcer,  has 
been  appointed  special  events  di- 
rector. 

Head  of  sales  in  the  Newark  and 
New  York  territory  will  be  Lester 
R.  Gerken,  of  WAAT,  Jersey  City. 
Tobias  B.  Flint,  formerly  of 
WPEN,  Philadelphia,  and  WEVD, 
New  York,  and  William  Stanford, 
new  to  radio,  have  joined  WPAT 
as  salesmen  in  the  same  territories. 
Milton  Flamm  remains  as  national 
salesman  in  New  York,  while  John 
E.  Pearson  of  Chicago  is  national 
representative  in  the  Midwest. 

Famous  Fan 

A  LETTER  arrived  recently 
addressed  to  Kay  Halle,  com- 

mentator for  the  CBS  Cleve- 
land Orchestra  series  keyed 

from  WGAR,  bearing  the  let- terhead of  10  Downing 
Street,  Whitehall,  London, 
England,  and  signed  by 
Clemintine  Churchill,  wife  of 
Britain's  Prime  Minister. 
Mrs.  Churchill  commented  on 
the  fine  reception  of  the  pro- 

gram in  England  and  sent 
thanks  that  the  United  States 
was  now  an  ally  of  Britain. 
The  letter  was  mailed  Feb. 
12  . 

NBC  Meeting 

{Continued  from  page  H) 

on  program  problems  arising  from 
the  war  and  Frank  M.  Russell, 
Washington  vice-president,  re- 

viewed the  situation  in  that  city, 
stating  that  all  Government  agen- 

cies are  unanimous  in  praising 
the  job  radio  is  doing. 

William  S.  Hedges,  vice-presi- 
dent in  charge  of  stations,  under 

whose  aegis  the  country-wide  tour 
is  being  conducted,  emphasized  the 
interdependence  of  networks  and 
their  affiliate  stations,  with  each 
equally  dependent  on  the  other. 
NBC  has  adopted  a  policy  of  mak- 

ing every  department  of  the  net- work a  branch  of  station  relations, 
he  said,  with  the  responsibility 
of  maintaining  close  contact  with 
the  stations  and  doing  whatever 
it  can  to  aid  in  solving  their  local 
problems  in  its  field. 

Speaking  of  the  need  for  closer 
cooperation  between  radio  and  the 
press,  Albert  E.  Dale,  director  of 
information  for  NBC,  said  the 
threatened  shortage  of  newsprint 

plus  a  falling  off  in  national  ad- 
vertising in  newspapers  is  result- 

ing in  a  shrinkage  in  the  space 
devoted  by  them  to  radio. 

What's  Next 

He  described  the  expansion  by 

NBC's  press  department  of  its 
magazine  and  feature  service  and 
stressed  the  fact  that  the  aim  of 

the  network's  publicity  efforts  is 
not  to  publicize  NBC  but  to  build 
larger  audiences  for  the  programs 
it  broadcasts.  This  goal  is  of  di- 

rect benefit  to  the  affiliate  stations, 
he  stated,  since  with  larger  audi- 

ences listening  to  their  network 
broadcasts  they  have  more  listen- 

ers to  offer  the  local  advertisers 
in  their  communities. 

Seconding  Mr.  Mullen's  plea  for 

ILLINOIS; 

For  a  big  chunk 

of    it,    use    the  ^ 

DECATUR  station, 

a  more  realistic  approach  to  the 
wartime  situation,  Roy  C.  Witmer, 
vice-president  in  charge  of  sales, 
told  the  broadcasters  that  he  felt 
they  were  being  led  astray  by  the 

present  splendid  condition  of  busi- ness and  warned  them  against 

being  overoptimistic  about  its  con- tinuance. 
The  open  forum  session  which 

concluded  the  two-day  meeting  was 
largely  devoted  to  business  topics. 
Two  questions:  Will  the  war  cause 
a  decrease  in  advertising  on  the 
air  during  the  second  half  of  1942? 
and  will  the  Government  take  the 
more  desirable  time  away  from  the 
commercial  sponsors  for  its  own 
programs?  were  widely  discussed 
with  the  conclusion  that  there  is 
no  way  of  telling  at  this  time 
what  the  answers  will  be. 

An  unexpected  condemnation  of 
certain  network  comedians  came 
from  the  11  stations  comprising 
the  Northeastern  group  of  NBC 
affiliates  in  a  statement  endorsing 
the  network's  program  of  insuring 
the  usefulness  of  broadcasting  in 
the  nation's  war  effort.  "We  are 
specially  desirous  of  increasing  the 
value  of  radio  for  national  morale,", said  Mr.  Morency  in  making  the 
announcement  for  the  stations. 

"Good  taste  in  programs  is  a 
cardinal  point  and  we  express 
grave  concern  over  the  current 
tendency  on  the  part  of  certain 
comedians  and  comic  show  writers 
to  use  situations,  inferences  and 
'double  entendres'  not  consistent 
with  good  taste.  The  seriousness 
of  the  feeling  is  indicated  by  the 
attitude  of  the  stations  that  unless 

this  philosophy  of  program  con- 
tent is  remedied  they  cannot  be 

expected  to  continue  the  offending 

shows." 

Those  Attending 

A  partial  list  of  those  attending 
the  first  war  clinic  includes: 

Paul  W.  Morency,  Thomas  C.  McCray, 
WTIC;  Kolin  Hager,  B.  J.  Rowan,  WGY; 
William  Rines,  George  Kelley  Jr.,  WCSH; 
Jack  S.  Atwood,  WRDO;  Thompson  L. 
Guernsey,  WLBZ;  E.  E.  Hill,  WTAG ; 
A.  H.  Kirchhofer,  WBEN-WEBR ;  E.  H. 
Twamley,  WBEN;  Fred  R.  Ripley,  L.  E. 
Lindquist,  H.  C.  Wilder,  WSYR;  John 
Shepard  3d,  WNAC;  John  J.  Boyle, WJAR ;  David  F.  Shurtleff,  WFEA;  Roy 
F.  Thompson,  WFBG;  J.  C.  TuUy, 
WJAC ;  E.  M.  Stoer,  Hearst  Radio  Inc.; Charles  B  Brown,  James  K.  Gaines,  F. 
M.  Russell,  William  Hedges,  Clay  Morgan, 
Frank  E  Mullen,  John  McKay,  A.  A. 
Schechter,  A.  L.  Ashby,  Sheldon  B.  Hickox 
Jr.,  C.  L.  Menser,  A.  E.  Dale,  Phil  Merry- man,  Sheldon  R.  Coons,  Mac  Jordan,  Ken 
R.  Dyke,  E.  B.  Lyford,  Easton  C.  Wool- 
ley,  Dr.  James  R.  Angell,  Dan  O'Brien, Sam  Kaufman,  NBC;  Walter  C.  Krauze, 
Lord  &  Thomas;  Edward  K.  Midelge,  of 
Wright,  Gordon,  Zachary,  Paxton  & 
Cahill. 

JIMMY  SCRIBNE'R,  known  for  his 
radio  impersonations  of  22  voices,  re- 

turns to  WOR'  New  York,  on  March 23  and  will  be  heard  Monday  through 
Friday  at  1  :15  p.m. 

250  W.  1340.  Full  time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 
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New  Business 

ANACIN  Co..  Jersey  City  (headache 
powders),  on  March  24  starts  John  B. 
Hughes  on  79  MBS  stations,  Tues., 
Wed.,  10-10  :15  p.m.  Agency  :  Blackett- 
Sample-Hunimert,  N.  Y. 
VICK  CHEMICAL  Co.,  New  York, 
on  April  6  starts  Dr.  I.  Q.  on  62  NBC 
stations.  j\Iou..  9  :30-10  p.m.  Agency  : 
Grant  Adv.,  Chicago. 

Renewal  Accounts 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Drene  shampoo),  on  April  4  re- 
news for  52  weeks  Abie's  Irish  Hose, 

on  47  NBC  stations.  Sat..  8-8  :30  p.m. 
Agency:  H.  W.  Kastor  &  Sons,  Chi- 
cago. 
BROWN  &  WILLIAMSON  Tobacco 
Co.,  Louisville  (Sir  Walter  Raleigh 
cigarettes),  on  April  28  renews  for  52 
weeks  Red  Skelton  &  Co.,  on  119  NBC 
stations,  Tues.,  10  :30-ll  p.m.  Agency  : 
Russel  M.  Seeds  Co.,  Chicago. 

BROWN  &  WILLIAMSON  Tobacco 
Co.,  Louisville  (Bugler  tobacco),  on 
Mav  1  renews  for  52  weeks  Plantation 
Party,  on  65  NBC  stations,  8:30-9 
p.m.,  Fri.  Agency :  Russel  M.  Seeds 
Co.,  Chicago. 

GOSPEL  BROADCASTING  ASSN., 
Los  Angeles  ( religious ) ,  on  March  29 
renews  for  52  weeks.  Old  Fashioned 
Revival  Hoiir,  on  176  MBS  stations, 
Sun..  9-10  p.m.  (EWT).  Agency:  R. 
H.  Alber  Co.,  Los  Angeles. 

BARBASOL  Co.,  Indianapolis  (shav- 
ing cream),  on  April  6  renews  Gabriel 

Heatter  on  15  MBS  stations,  Sunday, 
S  :45-9  p.m.  Agency  :  Erwin,  Wasey  & Co.,  N.  Y. 

RICHARD  HUDNUT,  New  York 
(DuBarry  and  Hudnut  cosmetics),  on 
March  30  renews  for  .52  weeks  Holly- 

wood Showcase  on  7  CBS  Pacific  sta- 
tions, Mon.,  9:30-10  p.m.  (PWT). 

Agency :  Kenyon  &  Eckhardt,  N.  Y. 

ANDREW  JERGENS  Co.,  Cincin- 
nati (Jergens  lotion,  Woodbury  soap), 

on  March  29  renews  on  99  Blue  sta- 
tions. Sun.,  Jergens  Journal,  9-9:15 

p.m.,  and  the  Parker  Familty,  9 :1.5- 
9  :30  p.m.,  shifting  the  repeat  from  12 
midnight-12 :30  a.m.  to  10-10:30  p.m. 
Agency :  Lennen  &  Mitchell,  N.  Y. 

ZONITE  PRODUCTS  Corp.,  New 
York  (Forhans  toothpaste),  on  April 
7  renews  Gabriel  Heatter  on  10  MBS 
stations,  Tues.  and  Thurs.,  9-9:15 
p.m.  Agency :  Erwin,  Wasev  &  Co., 
N.  Y. 

AFA  Lists  39  Tasks  for  Advertising 

To  Aid  Government^  Help  Public  Morale 

50S  OUrE  STRtET 

HOTEL  RICHMOND 
PAUL  H.  RAYMEIt  CO-  HATIONAL  RCFKiSfHTAmE 

A  LIST  of  39  specific  tasks  for 
advertising  during  war  was  an- 

nounced last  week  by  the  Adver- 
tising Federation  of  America,  na- 
tional organization  representing 

advertising  interests  of  every  type. 

Stating  that  the  "unparalleled 
ability  of  American  advertising  to 
inform  and  persuade  is  one  of  the 
great  assets  of  this  country,  in 
time  of  war  as  well  as  in  time  of 

peace,"  the  AFA  points  out  that 
for  the  war  advertising  has  four 
major  functions. 

Four  Main  Tasks 

They  are: 
"A.  To  continue  advertising's  in- 

dispensable role  in  the  process  of 
distribution  and  in  the  maintenance 
of  the  business  structure. 

"B.  To  guide  general  consumer 
demand  to  channels  most  readily 
supplied,  and  away  from  scarce  ma- 
terials. 

"C.  To  assist  the  Government  di- 
rectly in  its  appeals  to  the  people 

on  specific  war  efforts. 
"D.  To  help  maintain  public 

morale." To  accomplish  its  wartime  tasks, 
advertising  must  adapt  itself  to 
the  "novel  needs  of  war,"  the  state- 

ment continues,  and  assume  war- 
time responsibilities  which  include 

the  following  duties: 
1.  Continue  all  normal  distribution 

functions  that  do  not  impede  war effort. 
2.  Maintain  channels  and  trade 

contacts  for  future  needs  of  industry. 
3.  Preserve  customer  goodwill. 
4.  Keep  brand  names  alive. 
5.  Prepare  to  build  markets  for  post- 

Network  Changes 

R.  L.  WATKINS  Co.,  New  York  (Dr. 
Lyons  Toothpowder ) ,  on  March  29 
adds  28  NBC  stations  to  Manhattan 
Merry-Go-Round,  making  a  total  of 
67  stations.  Sun.,  9-9  :30  p.m.  Agency  : 
Blackett-Sample-Hummert,  N.  Y. 
LEWIS-HOWE  MEDICINE  Co.,  St. 
Louis  ( Turns ) ,  on  April  16  discon- tinues The  Turns  Shoio  Starring 
Frank  Fay  on  77  NBC  stations, 
Thurs.,  10:30-11  p.m.  Agency:  Stack- Goble  Adv.  Agency,  Chicago. 
P.  LORILLARD  Co..  New  York  (Old 
Golds),  on  April  29  shifts  The  New 
Old  Gold  Shoiv  on  45  BLUE  Network 
stations,  Fri.,  8-8:30  p.m.,  to  CBS, 
Wed.,  8-8:30  p.m.  Agency:  J.  Walter 
Thompson  Co.,  N.  Y. 
LAND  O'  LAKES  CREAMERIES, 
Minneapolis  (dairy  products),  on 
March  23  moves  Boake  Carter,  news 
analyst  on  21  MBS  stations,  Mon., 
Wed.  and  Fri.,  from  4 :45-5  p.m.  to 
12  noon-12 :15  p.m.  Program  is  sus- 

taining Tues.  and  Thurs.  Agency : 
Campbell-Mithun,  Minneapolis. 
KRAFT  CHEESE  Co.,  Chicago  (Par- 
kay),  on  March  15  added  4  Arizona 
stations  (KVOA  KTAR  KYUM 
KGLU ) ,  to  West  Coast  repeat  of  The 
Great  Gildersleeve  on  8  NBC-Pacific 
Red  stations,  8-8:30  p.m.  (PWT). 
Series  also  continues  on  44  NBC-Red 
stations,  6  :30-7  p.m.  (EWT) .  Agency  : 
Needham,  Louis  &  Brorby,  Chicago. 
COLGATE-PALMOLIVE-PEET  Co., 
•Jersey  City  (Super  Suds),  on  March 
30  will  add  three  stations — WHAM, 
Rochester;  WSYR,  Syracuse;  KARK, 
Little  Rock — to  Bess  Johnson,  Mon. 
through  Fri.  10  :00-10  :15  a.m.,  making 
a  total  of  57  NBC  stations.  Agency  : 
Sherman  &  Marquette,  Chicago. 

war  output  of  enlarged  capacities. 
6.  Keep  enterprises  alive  and  capa- ble of  resuming  full  employment. 
7.  Preserve  desire  for  eventual 

higher  living  standards. 
S.  Discourage  lowering  of  present 

living  standards  beyond  necessary  re- strictions of  war. 
9.  Help  maintain  freedom  of  press, 

radio,  and  other  information  facilities. 
10.  Guide  buying  of  consumers  with 

newly  increased  purchasing  power. 
11.  Stimulate  use  of  lU'oduets  (hat can  be  supplied  in  plenty. 

Seasonal  Peaks 

12.  Educate  consumers  on  conserva- 
tion, care,  and  repair  of  articles  in  use. 

1.3.  Help  to  spread  out  seasonal  de- 
mand, reducing  peaks  in  transporta- tion requirements. 

14.  Discoui'age  hoarding  of  com- modities. 
15.  E.xplain  elimination  of  frills  in 

merchandise  and  service. 
16.  P]xplain  substitution  of  materi- als. 

17.  Inform  public  on  I'easons  for 
product  scarcities  and  delays. 

18.  Deny  false  rumors  of  scarcity 
and  rising  prices. 

19.  Explain  industry's  part  in  war effort. 
20.  Foster  national  unity. 
21.  Promote   intelligent  patriotism. 
22.  Glorify  service  with  our  fight- 

ing forces. 

23.  Arouse  enthusiasm  of  workers 
for  production  achievement. 

24.  Educate  public  on  nutrition  and 
other  health  matters. 

25.  Cooperate  in  campaigns  for 
avoiding  waste  and  collecting  salvage. 

26.  Help  sell  Government  Ijonds  and stamps. 

Public  Service 
27.  Assist  in  financial  campaigns  of 

voluntary  service  organizations. 
28.  Help  in  organization  and  con- duct of  home  defense. 
29.  Assist  in  recruiting  of  special- ists for  armed  forces. 
30.  Aid  in  promoting  re-allocation of  skilled  labor  in  war  industries. 
31.  Avoid  advertising  devices  that 

draw  upon  critical  materials. 
.32.  Avoid  disclosing  information 

useful  to  the  enemy. 
33.  Avoid  giving  unsupported  infor- mation or  misleading  impressions 

about  the  state  of  the  nation  or  the 
progress  of  the  war. 

34.  Avoid  mere  boasting  of  adver- 
tiser's patriotic  service  or  technical 

achievement  without  conveying  help- 
ful information. 

35.  Avoid  iianic  advertising  based  on 
threats  of  higher  prices  and  scarcities. 

.36.  Avoid  waste  in  advertising. 
37.  Continue  efforts  to  make  mer- 

chandise advertising  as  helpfully  in- formative as  possible. 
38.  Aid  and  encourage  the  move- 

ment for  education  of  consumers  to- 
ward more  eflieient  buying  for  satis- 

faction of  needs. 
.39.  At  all  times,  do  everything  pos- 

sible to  help  preserve  our  American 
system  of  free  competitive  enterprise. 

THE  KEARSE  THEATRE,  Charleston's  largest,  seating  capacity  over  2400,  has 
broadcast  over  WCHS,  Charleston,  V/est  Virginia  for  the  past  five  years.  Ronald 
Coleman,  manager  of  The  Keorse,  uses  between  twenty  and  sixty  spot  announce- 

ments, plus  five,  ten  and  fifteen  minute  periods  each  week.  According  to  Mr. 
Coleman,  "WCHS  brings  'em  in  from  miles  and  miles  around,  week  after  week". 

adv. 
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SOUTH  CAROLINAS 

No.l  Ma^rkct  \ 

•  Ibtal  PopuIsKon-WhifeRopuktion 
•  Wholesale  &ReUil  S&les 
•  Indusiri&l  L  Businest  P^\j  Rollk 
•  Auiomobllf  RegistrAtioiv 

DOMINATgO  «y 

UJfBC-GRtfNVILLf HCAStOe  mB  FAMOUS  INDUSTRIAL 
PIEDMONT  SECTION 

H*TIONH  RtPRfStHTlTIVE  -  WEED    4.  CO. 

m  CJOR    serves  Canada's 

I rich  Pacific  Coa
st  area — 

an  area  where  new  jobs 

and  new  developments 

P  mean  new  prosperity. 
B  Reach  this  new  wealth 

through  CJOR. 

CJOR 
Vancouver— B.  C. 

Nat.  Rep.: 
J.  H.  McGiUvra  (US) 
H.  N.  Stovin  (Canada) 

1000  Watts I  600  KG 

:.tO 

i 

To  send  telegrams 
conveniently,  economically 
and  swiftly  —  phone  POSTAL 
TELEGRAPH.  For  your  conveni- 

ence, charges  appear  on  your 
phone  bill. 

Probes 

{Continued  from  page  10) 

resolution  by  the  Georgia  incident. 
He  disclaimed  this,  later  asserting 

that  he  was  prompted  by  the  FCC's 
newspaper  -  divorcement  inquiry, 
feeling  that  freedom  of  the  press 
and  of  expression  was  threatened. 
He  said  he  had  not  known  about  the 

WGST  controversy  "except  by 
rumor",  until  the  case  was  under way. 

Rep.  Halleck  questioned  the  right 
of  the  Commisison  to  investigate 
matters  other  than  the  fitness  of  a 
licensee,  and  Chairman  Fly  said 
that  while  the  Commission  has  pow- 

ers, it  nevertheless  does  not  go  be- 
yond the  limits  established  in  the law. 

Asked  by  Rep.  Halleck  whether 
he  had  any  objection  to  the  hear- 

ings on  the  Sanders  Bill  before  the 
Interstate  Commerce  Committee,  of 
which  he  is  a  member.  Chairman 
Fly  said  that  while  he  had  no  ob- 

jection, there  was  a  serious  ques- 
tion "as  to  whether  our  time  should 

be  devoted  to  it".  He  pointed  out 
then  that  the  Commission  is  devot- 

ing more  than  50%  of  its  time  to 
national  defense  of  a  very  urgent 
character. 

"I  would  gather  you're  not  par- 
ticularly enthusiastic  about  it," 

Rep.  Cox  interposed.  Chairman  Fly 
said  he  thought  the  Commission 
had  more  important  things  to  do, 
but  he  was  prepared  te  spend  as 
much  time  with  the  committee  as 
it  required  of  him. 

'Influence'  Denied 

Asked  whether  he  or  anyone  on 
the  Commission  had  attempted  to 

"bring  any  influence  to  bear"  seek- 
ing to  avoid  the  hearings  on  the 

Sanders  Bill,  Chairman  Fly  said 
he  did  not  know  of  any  such  ac- 

tivity, directly  or  indirectly. 
Answering  further  questions  in 
this  vein,  he  said  he  had  not  talked 
with  anyone  in  the  industry  to  that 
end  and  that  if  industry  spokesmen 
had  objected  to  the  proceedings  at 
this  time,  they  had  done  so  "on 
their  own". 

Rep.  Cox  asked  whether  Chair- 
man Fly  knew  of  anyone  who  had 

contacted  any  member  of  Congress 
with  respect  to  the  Cox  Resolution. 

"I  know  of  no  one".  Chairman 
Fly  said.  He  added  he  had  not  con- 

tacted any  members  on  it. 
Rep.  Cox  asked  whether  it  was 

not  true  that  the  day  following  in- 
troduction of  his  resolution  a  meet- 

ing was  called  at  the  FCC  to  "stop 
this  investigation".  Chairman  Fly said  he  knew  of  no  such  conference. 

Asked  specifically  whether  he  ob- 
jected to  the  proposed  Cox  inquiry, 

Mr.  Fly  said  he  certainly  objected 
to  the  type  of  investigation  which 

appeared  to  be  proposed.  "We've 
got  other  things  to  do,"  he  added. 
"I  think  the  business  of  licking 
Hitler  and  the  Japs  is  more  im- 

portant." 
If  the  Commission  is  so  busy, 

why  does  it  continue  its  newspaper 
ownership  inquiry  and  other  non- 
war  matters,  Mr.  Halleck  inquired. 
Chairman  Fly  then  observed  that 

TWENTY  YEARS  AGO  this  was 
Charlie  Cantor,  15-year-old  drum- 

mer with  the  WHK,  Cleveland 
studio  orchestra,  at  the  opening 
broadcast,  March  5,  1922.  The 
Cleveland  station  recently  cele- 

brated its  20th  anniversary  on  the 
air  [see  photo  next  column]. 

the  newspaper  inquiry  was  "about 
concluded"  and  that  it  would  take 
very  little  additional  time  and  ef- 

fort. Then  he  revealed  that  the 
Commission  the  preceding  day  had 

dropped  the  super-power  and  clear- channel  studies. 

A  Monument 

Chairman  Fly  called  the  mo- 
nopoly report,  which  he  held  aloft, 

"a  monument  and  a  declaration  of 
independence  for  the  small  broad- 

caster". 
He  pointed  out  also  that  because 

of  the  war  effort  there  might  not 

be  future  grants.  "We  ain't  gonna 
make  no  grants,"  he  told  the  com- 

mittee, declaring  the  War  Produc- 
tion Board  will  not  authorize 

equipment  for  that  purpose  except 
where  no  adequate  service  now  is 
available.  He  again  predicted 
tightening  of  the  FCC  freeze  order 
to  plug  all  loopholes. 

As  a  consequence,  he  said,  news- 
papers should  have  no  concern, 

since  it  doesn't  matter  whether  the 
issue  is  decided  in  a  month  or  a 

year.  He  pointed  out  the  Commis- sion can  take  several  courses  in  the 
newspaper  inquiry,  reiterating  that 
it  might  do  nothing  at  all  about 
regulations,  or  that  it  might  refer 
the  whole  matter  to  Congress. 

When  Rep.  Cox  asked  "where  the 
suggestion  came  from  that  news- 

paper stations  should  be  shut  off", 
Chairman  Fly  said  he  didn't  know 
but  that  Rep.  Wigglesworth  had 
criticized  newspaper  ownership  in 
the  past.  He  said  the  record  was 
full  of  complaints. 

An  anomalous  situation  developed 
when  Rep.  Cox  asked  Chairman  Fly 
whether,  at  the  time  he  told  a  meet- 

ing of  broadcasters  in  Chicago  sev- 
eral months  ago  that  there  was  no 

disposition  to  take  over  broadcast- 
ing, he  did  not  have  in  his  pocket 

UJHBF 

"legislation  to  do  just  that".  It 
later  developed  that  Rep.  Cox  re- 

ferred to  the  DCB  Executive  Order 
authorizing  the  President,  under 
Section  606,  to  commandeer  any  or 
all  communications  facilities. 

Chairman  Fly  said  the  particular 
bill  broadened  the  Section  606  pow- 

ers to  cover  telephone  and  tele- 
graph and  that  Congress  passed 

the  measure. 

Anonymous  Letter 

Rep.  Cox  asked  whether  the  At- 
torney General  changed  the  par- 
ticular draft  of  the  bill,  on  the 

ground  that  it  "violated  freedom 
of  speech".  Chairman  Fly  dis- 

claimed any  knowledge  of  this  and 
said  that  as  far  as  he  knew,  the 
particular  measure  covering  Sec- 

tion 606  had  never  gone  to  the  At- 
torney General. 

The  climax  came  when  Rep.  Cox 
read  passages  from  a  letter  or 
opinion,  presumably  by  the  Attor- 

ney General,  criticizing  a  proposal 
as  giving  either  the  FCC  or  the 

DCB  the  power  to  "censor".  There 
was  the  suggestion  that  "close 
scrutiny"  be  given  the  proposal 
and  that  other  Government  agen- 

cies should  be  consulted  before  steps 
are  taken. 

Chairman  Fly  sought  to  read  the 
document  but  Rep.  Cox,  in  spite  of 
a  request  from  Chairman  Sabath, 
refused  to  identify  the  communica- 

tion. After  several  other  efforts  to 
have  the  letter  identified.  Rep.  Cox 
said  he  would  not  disclose  any  de- 
tails. 

Chairman  Sabath  then  recessed 
the  hearing,  subject  to  his  call. 
Rep.  Cox  said  he  intended  to  call 
Mr.  Fly  for  further  questioning. 

IN  ACCORDANCE  with  national  de- 
fense demands,  NBC  and  CBS  HoUy- 

wood  are  issuing  building  passes  bear- 
ing photograph  and  fingerprints  of all  employes  which  must  be  presented on  demand. 

TODAY  AT  35,  Charlie  Cantor  (see 
upper  left  column,  this  page)  is  the 
only  original  member  of  the  WHK, 
Cleveland,  orchestra  left  to  ponder 
the  past  with  orchestra  leader  Wil- lard.  And  he  still  beats  a  hot  skin. 

IFFILMTE  OF  lOCI  ISUID.  ILUIOIS  MtOt . 

Basic  Mutual  Network  Outlet 
FULL  TIME  1270  K  C 

THE  SOOO  WATT 

\loit€  4  tin  hi  CUies 
ROCK  ISLAND  •  DAVENPORT  •  MOLINE 
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Winchell  Program 

Brings  Libel  Suit 
Eleanor  Patterson  Seeking 
$200,000  for  Broadcast 

DAMAGES  of  $200,000  against 
Walter  Winchell,  Andrew  Jergens 
Co.,  and  BLUE  are  asked  in  a  suit 
filed  March  18  in  U.  S.  District 
Court,  District  of  Columbia,  by 
Mrs.  Eleanor  Patterson,  owner  and 
publisher  of  the  Washington  Times- 
Herald. 

Suit  asks  $100,000  as  compensa- 
tion and  $100,000  as  a  punishment 

against  Mr.  Winchell.  According 
to  the  suit,  Winchell  in  a  recent 
broadcast  referred  to  an  editorial 

titled  "Greenland,  Denmark  and 
the  United  States",  published  in  the 
Times-Herald  April  13,  1940  and 
inserted  in  the  Congressional  Rec- 

ord by  the  late  Senator  Lundeen 
(Farmer-Labor,  Minn.). 

Winchell's  Comment 
It  is  alleged  in  the  suit  that  Win- 

chell used  this  language: 

"I  wish  every  American  would 
read  the  back  issues  of  the  Con- 

gressional Record.  It  is  a  wonderful 
education.  For  example,  on  page 
10,548  of  May  27,  1940,  you  will  see 
praise  for  an  editorial  on  foreign 
policy.  That  editorial  was  inserted 
and  praised  by  the  late  Senator 
Lundeen  of  Minnesota. 

"It  was  shown  conclusively  in court  that  Lundeen  worked  with 
the  convicted  Nazi  agent,  Viereck. 
It  fascinates  me  to  see  how  the 

pieces  of  the  jigsaw  puzzle  fit  to- 
gether. 

"That  Lundeen  contribution  to 
the  Congressional  Record  was  an 
editorial  from  the  Washington 
Times-Herald,  which  buys  but  sup- 

presses and  handcuffs  my  column." 
Mrs.  Patterson  denies  the  Sena- 

tor or  George  Sylvester  Viereck 
had  anything  to  do  with  the 
editorial. 

Jergens  Renews  Winchell 

RENEWAL  of  Walter  Winchell's 
J er gen's  Journal  by  Andrew  Jer- 

gens Co.,  Cincinnati,  for  Jergen's Lotion  and  Woodbury  Soap  was 
announced  last  week,  effective 
March  29.  Program  is  on  99  BLUE 
stations,  Sunday,  9-9:15  p.m. 
(EWT).  The  Parker  Family  with 
the  same  sponsor  was  renewed  on 
the  same  stations,  Sunday,  9:15- 
9:30  p.m.,  shifting  the  repeat  from 
12  midnight-12:30  a.m.  to  10-10:30 
ip.m.  Agency  is  Lennen  &  Mitchell, New  York. 

Charles  Woods  Takes  Over 

3HARLES  WOODS,  news  announcer 
)f  WFIL  and  WCAU,  Philadelphia, 
las  taken  over  the  six-weekly  quarter- 
lour  news  period  heard  on  WOR,  New 
I'ork  at  1  p.m.,  sponsored  on  alternate 
lays  by  Look  Inc.,  Chicago,  and  Hoff- 
nan  Beverage  Co.,  Newark.  Woods 
vill  commute  to  Philadelphia  to  con- 
inue  his  broadcasts  on  WCAU  until 
lis  contract  expires  within  the  next 
ew  weeks.  Jay  Sims,  formerly  heard 
n  WOR  at  1  p.m.,  is  now  newscaster 
f  WLW,  Cincinnati. 

Paper  Saver 
TRANSLATING  paper  con- 

servation tips  into  action, 
WICA,  Ashtabula,  0.,  is  us- 

ing the  reverse  side  of  Gov- ernment announcements  and 
continuities  for  letterheads, 
commercial  announcements, 
and  continuity  paper;  follow- 

ing the  double  use,  the  paper 
is  baled  and  returned  to  the 
mills  for  reprocessing. 

Army  Program 
(Continued  from  page  10) 

der  direction  of  Jack  Joy,  well- 
known  Hollywood  conductor  and 
production  man,  now  in  charge  of 
the  Army's  radio  program  music 
section.  Responsible  for  special 
events  on  the  Army  side  is  Jack 
Harris,  formerly  of  WSM,  Nash- 

ville, and  now  chief  of  the  news 
and  special  events  section  of  the 
Radio  Branch. 

The  announcement  of  the  Army 
Hour  marks  the  first  time  the  Ra- 

dio Branch  has  entered  actual  radio 
production  since  it  was  first  set  up 
under  the  direction  of  Ed  Kirby, 
former  NAB  public  relations  direc- 

tor, who  was  granted  an  indefinite 
leave  of  absence  late  in  1940  to 
serve  as  civilian  advisor  for  radio 
to  the  Secretary  of  War.  Mr.  Kirby 
also  serves  as  chief  of  the  Radio 
Branch. 

Serving  the  Industry 

Heavily  increased  military  re- 
quirements for  Army  radio  at 

home  and  abroad,  and  mounting  de- 
mands from  stations,  networks  and 

advertising  agencies  for  Army 
material  and  collaboration  since 
the  outbreak  of  war,  have  brought 
a  substantial  expansion  of  the  Ra- 

dio Branch's  activities  and  respon- sibilities. 

With  the  setting  up  of  the  Office 
of  Censorship,  the  Branch  is  the  di- 

rect channel  to  that  office  for  con- 
veying Army  radio  censorship  poli- 

cies affecting  news,  special  events 
and  reviews  of  scripts  touching  on 
military  subjects  and  war  produc- 

tion figures.  It  is  also  the  clearing 
agency  for  accrediting  radio  cor- 

respondents into  and  out  of  the 
theatres  of  war  abroad. 

To  expedite  the  movement  of  war 
news  by  radio  wire  services  and 
network  and  station  newsrooms,  an 
18-hour  day,  seven-day-week  sched- 

ule is  maintained  by  the  news  and 
special  events  section  of  the  Radio 
Branch.  In  this  section  are  Bill 
Bailey,  formerly  news  editor  of 
WLW,  Cincinnati;  Brooks  Watson, 
formerly  program  manager  and  di- 

rector of  special  events  of  WMBD, 
Peoria,  111.;  Lewie  V.  Gilpin,  for- 

merly on  the  editorial  staff  of 
Broadcasting. 
With  the  Army  deployed  to 

points  outside  the  United  States,  a 
need  for  special  shortwave  pro- 

gramming for  American  armed 
forces  abroad  arose  immediately 
after  arrival  of  the  first  convoy. 
A  shortwave  section  has  been  es- 

tablished as  part  of  the  news  and 
special  events  section. 

Shortwave  activities  are  under 
direction  of  Lieut.  Rankin  Rob- 

erts, formerly  of  Texas  State  Net- 
work. Command  Performance,  a 

new  weekly  shortwave  series  on 
which  outstanding  guest  artists  are 
featured,  was  inaugurated  March 
8  [Broadcasting,  March  2].  Car- 

ried by  all  11  U.  S.  international 
shortwave  outlets  and  designed  ex- 

clusively for  American  forces 
abroad,  the  series  is  beamed  all 
over  the  world.  Special  transcrip- 

tions also  were  cut  during  the  last 
week  at  baseball  training  camps  in 
the  South,  specifically  pointed  for 
shortwave  broadcast. 

The  script  of  the  Branch  is  un- 
der supervision  of  Capt.  Edwin 

Curtin,  formerly  of  BBDO  and  the 
radio  branch  of  the  New  York 
World's  Fair.  This  department 
maintains  a  script  service  and  edi- 

torial research  section  whose  fa- 
cilities are  used  regularly  by  writ- 

ers and  agencies  seeking  fresh 
Army  material  and  historical  data, 
including  background  stories  of  ci- 

tations for  valor  in  the  field  and 
human  interest  angles.  Another 
function  of  the  section  is  to  supply 
small  stations  with  ready-to-use 
releases  that  may  be  broadcast  in 
5,  10  and  15-minute  segments,  suit- 

able for  music-and-patter  shows. 
A  recent  postcard  survey  of  sta- 

tions drew  a  95%  favorable  re- 
sponse requesting  continuation  of 

these  station  services. 

Greatly  accelerated  agency  de- 
mand for  Army  program  material 

and  themes  necessitated  creation  of 
an  advertising  agency  liaison  sec- 

tion, handled  by  John  Cullom,  for- 
merly promotion  manager  of  World 

Broadcasting  System,  and  Lou 
Cowan,  owner  of  the  Quiz  Kids 

program. Liaison  with  radio-educational 
groups  is  directed  by  Maj.  Harold 
Kent,  formerly  in  charge  of  radio 
for  the  Chicago  Public  School  Sys- 

tem. Major  Kent  also  holds  an  ad- 
fninistrative  post  in  the  Radio 
Branch.  Conducting  continuing 
studies  of  pragramming  trends  and 
changing  listener  tastes  is  Lieut. 
A.  M.  Wharfield,  formerly  with  the 
C.  E.  Hooper  organization  in  New 
York,  who  recently  joined  the  Ra- 

dio Branch  staff. 

Winning 

Number 
WAIR  listeners  listen,  believe 

and  buy.  WAIR's  spot  on  the 
dial  is  worth  a  fortune  to  the 
wise  time  buyer  who  signs  on 
the  dotted  line. 
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"SABOTAGE  of  secretarial  silhouettes!"  is  what  the  boys  at  WGAR, 
Cleveland,  call  the  idea  introduced  by  Charles  Newcomb.  To  acquaint  the 
staff  more  thoroughly  with  the  products  WGAR  advertises,  Charlie  is 
distributing  samples.  In  this  case  it  is  Grennan's  Banana  Flips  and  going at  them  are  the  WGAR  lovelies:  (First  row,  1  to  r)  Jeannie  Waddell, 
Marie  Likly,  Betty  Cauley,  Dorothy  Ackerman  and  Gertrude  Hunkin. 
(Second  row)  Marge  Algy  and  Peggy  Gilbert. 

Advertisers  Hear 

Plan  to  Schedule 

Federal  Programs 

Lewis,  Meservey  Explain  How 
Clearance  Method  Works 

A  GROUP  of  approximately  40 
advertising  executives  of  compan- 

ies numbered  among  the  leading 
national  advertisers  met  last 
Thursday  in  closed  session  at  the 
New  York  offices  of  the  Advertis- 

ing Council,  where  William  B. 
Lewis,  Assistant  Director  of  the 
Office  of  Facts  &  Figures,  and  his 
assistant,  Douglas  Meservey,  out- 

lined the  proposed  plan  of  schedul- 
ing all  broadcasts  of  programs  and 

announcements  for  the  Federal 
Government  to  avoid  undue  repe- 
tition. 

Meeting  was  a  duplication  of  the 
one  held  the  previous  Thursday 
[Broadcasting,  March  16]  except 
that  the  earlier  session  was  at- 

tended by  radio  executives  of  ad- 
vertising agencies,  whereas  last 

"week's  meeting  was  for  the  adver- tisers. 
Questionnaire  Sent 

Following  the  session,  at  which 
the  proposed  plan  was  received 
Avith  unanimous  approval,  it  was 
announced  that  the  OFF  office  in 
Washington  was  mailing  an  expla- 

nation of  the  plan  to  the  adver- 
tising directors  of  all  companies 

sponsoring  programs  on  the  na- 
tional networks  and  to  their  adver- 
tising agencies. 

Each  letter  is  accompanied  by 
a  questionnaire  which  the  execu- 

tives are  requested  to  fill  out  and 
return  to  OFF.  When  these  have 
been  received  in  Washington,  the 
OFF  will  then  submit  the  plan  to 
the  various  governmental  agencies 
for  their  approval,  following  which 
it  will  be  put  into  force. 

The  networks  have  already  given 
their  approval  to  the  idea,  it  was 
stated,  and  have  agreed  to  its  ap- 

plication to  sustaining  programs 
to  complete  the  coordination 
throughout  the  entire  network 
broadcasting  schedule. 

Present  at  the  meeting  were: 
.John  Hymes,  Lord  &  Thomas ;  Wil- 

liam Frieke,  AAAA ;  Roy  B.  Wilson. 
Wheeling  Steel  Corp. ;  Paul  West. 
ANA ;  Roland  Martini,  Gardner  Agen- 

cy (for  Pet  Milk  Corp.)  ;  Ralph  Rob- 
ertson,   Colgate-Palmolive-Peet    Co. ; 

D.  B.  Stetler,  Standard  Brands ;  J.  H. 
West,  Procter  &  Gamble  Co. ;  George 
Morrison,  International  Silver  Co. ; 
W.  R.  Huber,  Gulf  Oil  Corp. ;  Gerald 
O'Beirn,  Hall  Brother.? ;  E.  C.  Hawley, Armstrong  Cork  Co. ;  Francis  H. 
^larling,  Pure  Oil  Co. 

John  S.  Allen,  General  Foods  Corp. ; 
George  McMillan.  ANA;  A.  W.  Leh- 

man, CAB  and  ARF ;  E.  B.  Smith, 
General  Mills ;  .John  .J.  Louis,  S.  C. 
Johnson  &  Son ;  R.  G.  Partridge. 
United  Fruit  Co.;  E.  J.  Fitzgerald. 
Carnation  Co. ;  F.  S.  Cannon,  Sun  Oil 
Co. ;  Edward  S.  Morse,  A.  Starke 
Lempewolff,  Celanese  Corp.  of  Amer- 

ica ;  George  G.  Tormley,  M.  U.  Bent, 
R..  L.  Watkins  Co. ;  E.  .J.  Finneran. 
JSIational  Dairy  Products  Corp. 

John  S.  Wilkinson,  Carnation  Co. ; 
Douglas  Meservey,  OFF  ;  L.  H.  Ashe, 
E.  R.  Squibb  &  Sons ;  A.  Craig  Smith, 
Gillette  Safety  Razor  Co. ;  Frederic 

NAB  Parley 

{Continued  from  Page  7) 

was  discussed  and  left  to  the  judg- 
ment of  the  committee  to  be  named 

by  President  Miller. 
The  business  session  opened 

Wednesday  with  a  review  of  the 
overall  copyright  situation  by  Syd- 

ney M.  Kaye,  vice-president  and 
general  counsel  of  BMI.  The  board 
authorized  appointment  of  a  copy- 

right committee  to  assist  President 
Miller  in  the  further  handling  of 
this  matter.  Two  years  ago,  the 
board  decided  that  copyright  was  of 
such  importance  that  the  entire 
board  should  handle  it.  With  the 
situation  alleviated,  return  to  the 
committee  method  was  proposed  by 
Mr.  Miller. 

Discussion  of  the  legislative  pic- 
ture encompassed  the  Cox  Resolu- 
tion to  investigate  the  FCC,  tax 

legislation,  wage  and  hour  and 
labor  matters,  the  latter  two  sub- 

jects having  been  covered  in  a 
special  report  of  Joseph  L.  Miller, 
NAB  labor  relations  director. 

The  Cox  Resolution  is  pending 
before  the  House  Rules  Committee. 
The  new  committee  to  be  named 
on  procedure  on  the  Sanders  Bill 
hearing  was  delegated  to  handle 
this  measure. 

In  the  discussion  on  business 
prospects,  the  board  reviewed  the 
situation  provoked  by  the  establish- 

ment of  checking  services.  While 
no  formal  action  was  taken,  the 
tendency  was  to  deprecate  mush- 

rooming of  such  services,  because 
of  possible  effect  on  radio  volume. 
Mr.  Pellegrin  and  Gene  Carr,  as- 

sistant general  manager  of  WGAR, 

W.  Wile  .Jr.,  Advertising  Council ;  T. 
H.  Christgan,  Land  O'Lakes  Cream- eries ;  F.  H.  Brinkley,  Vick  Chemical 
Co. ;  AVilliam  E.  Neagle,  J.  B.  Wil- 

liams Co. ;  Robert  Brenner.  B.  T.  Bab- 
bit Inc.;  Wm.  Lewis.  OFF;  Harold 

Kemf,  Lewis-Howe  Co. ;  Miller  Mc- 
Clintock,  Advertising  Council. 

Cleveland,  participated  in  these 
business  discussions. 

The  afternoon  session  Wednes- 
day was  given  over  to  war  activi- 
ties to  which  the  NAB  is  devoting 

nearly  50%  of  its  time,  according 
to  an  analysis  by  C.  E.  Arney  Jr., 
assistant  to  the  president  and  act- 

ing secretary-treasurer.  Following 
the  discussions  led  by  Messrs. 
Ryan,  Lewis  and  Meservey,  such 
questions  as  sponsorship  of  Gov- 

ernment programs,  handling  of  ap- 
peals for  funds,  equipment  priori- 
ties, technician  training  courses 

and  deferment  of  radio  employees 
from  selective  service  were  dis- 
cussed. 

$250,000  BUDGET 
FOR  NAB  ADOPTED 

A  TENTATIVE  budget  for  the 
ensuing  year  of  approximately 
$250,000,  representing  a  decrease 
of  about  $28,000,  was  approved  by 
the  NAB  board  of  directors  at  its 
meeting  in  New  York  last  Friday. 
Recommendations  of  its  budget 
committee — comprising  J.  Harold 
Ryan,  Fort  Industry  Co.,  and  As- 

sistant Director  of  Censorship  in 
Washington;  Howard  Lane,  Mc- 
Clatchy  stations,  and  Frank  King, 
WMBR,  Jacksonville — were  adopt- 

ed by  the  board  after  a  survey  of 
NAB  activities  made  in  Washing- 

ton earlier  in  the  week. 

The  budget  was  based  upon  for- 
seeable  assets  from  station  dues, 
but  did  not  take  into  account  such 
matters  as  network  dues  slated  for 
consideration  at  the  convention  in 
Cleveland.  No  essential  functions 
or  activities  have  been  curtailed,  it 
was  explained. 

The  NAB  membership  totaled  526 
stations  as  of  March  20,  C.  E. 
Arney  Jr.,  assistant  to  the  presi- 

dent and  acting  secretary-treas- 
urer, reported.  New  members  ap- 

proved at  the  meeting  were: 
WHIP,  Hammond,  Ind.;  WAML, 
Laurel,  Miss.;  WSBA,  York,  Pa.; 
WSVA,  Harrisonburg,  Va.;  KPAS, 
Pasadena,  Cal. 

Unity  in  Americas 
Basis  for  Meeting 

Leaders  Named  by  Dr.  Angell 
Will  Convene  March  28 

THIRTY  of  America's  leading  fig- 
ures in  the  fields  of  education,  re- 

ligion. Government,  the  arts  and 
sciences,  notable  for  their  contribu- 

tions to  Inter-American  unity,  will 
meet  March  28  at  the  Pan  Ameri- 

can Union  in  Washington  to  cre- 
ate a  permanent  administrative 

structure  for  the  NBC  Inter-Amer- 
ican University  of  the  Air. 

The  delegates,  who  have  already 
received  outlines  of  a  program  se- 

ries to  be  considered  at  the  meeting, 
were  selected  by  Dr.  James  Row- 

land Angell,  NBC  public  service 
counsellor,  and  Sterling  Fisher,  his 
assistant. 

Cooperating  with  Dr.  Angell  and 
Dr.  Fisher  in  preparing  material 
for  the  forthcoming  series  will  be 
Max  Jordan,  former  European  di- 

rector for  NBC,  who  with  a  group 
of  NBC  executives  is  currently 

meeting  with  NBC's  six  regional 
planning  and  advisory  boards  on 
radio  policy  in  wartime. 

Mr.  Jordan,  a  former  newspa- 
perman and  linguist,  is  particular- 

ly fitted  for  the  assignment  in 
view  of  his  experience  with  educa- 

tional broadcasts  from  European 
countries. 

State  Official  Complains 

Of  WPEN  Race  Series 
WILLIAM  ARMSTRONG  Inc., 

racing  paper  publisher,  has  con- tracted with  WPEN,  Philadelphia, 

for  daily  sponsorship  of  horse  rac- 
ing results  and  news.  The  action 

aroused  ire  of  Richard  J.  Beamish, 
Pennsylvania  Commissioner  of 
Public  Utilities,  who  entered  com- 

plaints March  13  in  letters  to  Paul 
A.  Walker  of  the  FCC  and  Attor- 

ney General  Francis  J.  Biddle. 
Mr.  Beamish  claimed  the  station 

had  assisted  the  Armstrong  inter- 
ests in  circumventing  an  order 

which  prevented  them  from  using 
direct  telephone  lines  to  the  tracks 
outside  Pennsylvania.  It  was  said 
that  telephone  lines  from  Wilming- 

ton, Del.,  are  used  to  relay  infor- 
mation. Complaint  was  also  made 

against  Bell  Telephone  Co.  in  the 
letters. 

Sign  With  Standard 
STANDARD  RADIO  announces  the 
following  new  and  renewal  subscrib- 

ers to  its  program  library  service : 
KYW,  Philadelphia;  WBZ,  Boston; 
WBZA,  Springfield,  Mass.;  KRNR,  i 
Roseburg,  Ore.;  KGCX,  Wolf  Point, 
Mont.;  KSO-KRNT,  Des  Moines; 
WNAX,  Yankton,  S.  D. ;  WMPS, , 
Memphis  ;  WNOX,  Knoxville  ;  WCPO, 
Cincinnati;  WHLN,  Harlan,  Ky. ; 
WKZO,  Kalamazoo,  Mich.;  KFIZ, 
Fond  du  Lac,  Wis.;  KVOO,  Tulsa ;  I KXRO,  Aberdeen,  Wash.;  WDLP,}  ̂  
Panama  City,  Fla. 

Stork  Race m 
JAMES  L.  SAPHIER,  Hollywood 
talent  agent,  and  Thomas  McAvity,  his  , 
associate,  became  fathers  within  6%;  *' 
hours.  Saphier's  son,  weighing  6  lbs.,  j  'ki ounces,  arrived  at  8:33  p.m..:  an 
March  3.  McAvity  was  apprised  of  the 
fact  that  he  had  a  6  lb.,  10  ounce  son  , 
at  3:03  a.m.,  March  4. 

Page  54  •  March  23,  1942 BROADCASTING  •  Broadcast  Advertising 



Short  Reprieve  Granted  MBS 

As  AFM  Threatens  to  Strike 

Petrillo  Plans  to  Confer  With  Macfarlane  Over 

Remote  Action  Based  on  WGRC  and  WSIX 

ASSURANCE  that  the  threat  of 
the  American  Federation  of  Mu- 

sicians to  call  a  strike  of  all  musi- 
cians employed  at  all  MBS 

originating  stations  would  not  be 
put  into  effect  at  least  until  Mon- 

day, March  23,  was  given  the  net- 
work by  the  union  last  Friday 

afternoon  as  James  C.  Petrillo, 
AFM  president,  left  New  York 
for  Chicago  to  confer  with  Mu- 
tual's  president,  W.  E.  Macfarlane. 

Disputes  between  WGRC,  Louis- 
ville, and  WSIX,  Nashville,  and 

the  AFM  locals  in  those  cities  had 
caused  the  national  AFM  to  with- 

draw all  remote  dance  band  pick- 
ups on  MBS,  with  which  both  sta- 

tions are  affiliated,  on  Monday, 
March  16,  and  to  threaten  stoppage 
of  all  musical  programs  on  the 
network,  both  sustaining  and  com- 

mercial, unless  the  local  situations 
were  settled  immediately  or  unless 
the  netwoi'k  agreed  to  stop  feeding 
any  musical  programs  to  WGRC 
and  WSIX. 

This  is  the  second  time  within  a 
year  that  Mutual  faced  loss  of  its 
orchestral  remotes  because  of  mu- 

sician trouble  at  WGRC.  Just  six 
months  ago  [Broadcasting,  Sept. 

'   22,   1941],   S.  A.   Cisler,  general 
,  manager  of  the  station,  came  to 
New  York  and  with  Mr.  Petrillo 
worked  out  a  temporary  settle- 

ment of  the  local  conflict,  where- 
by WGRC  agreed  to  employ  six 

I  men  at  a  weekly  salary  of  $27.50 
for  a  13-week  test  period,  after 

i  which  a  new  contract  was  to  be 

negotiated  with  AFM's  Louisville 
'  local. 

New  Contract  a  Problem 

[  Union,  which  is  asking  for  an 
increase  to  $30  a  week,  charges 

I  that  Mr.  Cisler  has  refused  to  ne- 
•  gotiate  a  new  contract  to  replace 
:  the  one  which  expired  Jan.  1,  since 
'  when  there  has  been  no  contract. 
The  station's  position,  as  reported 

J  to  MBS  in  New  York,  is  that  the 
)  union  does  not  want  WGRC  to  ne- 

gotiate, but  only  to  submit  to  its 
demands  for  higher  wages. 

In  Nashville,  the  union  demands 
are  not  for  higher  pay  but  more 
employment.  WSIX  employs  only 

■  one  staff  musician  and  the  Nash- 
,  ville  local  thinks  more  should  be 
J  engaged.  Matter  has  been  under 

discussion  for  more  than  a  year, 
■  according  to  AFM,  without  making 
any  progress. 

Stating  that  for  nearly  two 
weeks  Mutual  has  been  urging 
the  station  executives  either  to 
settle  the  disputes  locally  or  to 
come  to  New  York  to  discuss  the 

'  trouble  with  Mr.  Petrillo,  MBS  re- 
i  ported  that  following  AFM's  can- 

cellation of  all  remote  pickups  for 
the  network  last  Monday,  WGRC 
and  WSIX  offered  voluntarily  not 
to  broadcast  these  programs 
themselves  if  they  were  reinstated 

for  the  rest  of  the  network. 
The  AFM  rejected  this  offer, 

MBS  said,  unless  Mutual  would 
agree  to  stop  all  network  musical 
service  to  WGRC  and  WSIX,  not 
feeding  them  any  musical  pro- 

grams, either  sustaining  or  com- 
mercial. 

Such  action,  which  in  effect 
would  mean  dropping  these  sta- 

tions from  the  network,  would  af- 
fect station  affiliation  contracts, 

advertising  commitments  and  wire- 
line problems,  MBS  stated,  and  the 

network  declined  to  take  this  step. 
AFM  then  declared  that  unless  the 
local  problems  were  satisfactorily 
cleared  up  by  the  weekend,  all 
musicians  would  be  ordered  not  to 
work  at  MBS  originating  stations 
on  any  network  programs. 

TEST  CASE  PLANS 

STUDIED  BY  AMP 

C.  M.  FINNEY,  president  of  As- 
sociated Music  Publishers,  last 

week  declined  to  discuss  his  com- 
pany's plans  for  a  suit  to  test  the legality  of  recording  fees  charged 

by  most  publishers  for  the  use  of 
their  music  on  transcriptions, 
which  are  considerably  in  excess  of 
the  2  cents  per  pressing  per  selec- 

tion set  as  the  maximum  mechani- 
cal reproduction  royalty  fee  by 

Section  1-E  of  the  Copyright  Act 
[Broadcasting,  March  16]. 
Mr.  Finney  refused  to  say 

whether  or  not  the  proposed  suit 
would  be  prosecuted  and  when  or 
where  it  might  occur,  stating  mere- 

ly that  no  suit  has  been  filed  as 
yet.  In  a  test  suit,  he  explained,  a 
lot  of  preparation  is  necessary, 
usually  involving  preliminary  dis- 

cussions between  the  plaintiff  and 
defendant  to  make  certain  that  the 
subject  of  the  test  case  is  typical 
and  that  the  suit  covers  all  the 
points  necessary  to  make  it  a  good 
precedent. 

A  test  suit  on  the  question  of  re- 
cording fees  for  transcriptions  has 

been  under  consideration  by  the 
transcription  industry  for  a  long 
time,  Mr.  Finney  stated,  explaining 
that  AMP  had  retained  Sydney 
Kaye,  New  York  attorney  and  exec- 

utive vice-president  of  BMI,  as  spe- 
cial counsel  to  protect  the  com- 

pany's interests. 

Charles  P.  O'Connor 
CHARLES  P.  O'CONNOR,  31,  un- 

til six  months  ago  announcer  on 
NBC  and  CBS  broadcasts  of  the 
Philip  Morris  &  Co.  programs,  died 
March  17  at  his  home  in  Douglas- 
ton,  Long  Island.  Staff  announcer 
for  NBC  in  1931  until  1937  when 
he  signed  with  Philip  Morris,  Mr. 
O'Connor  had  been  doing  special 
recording  work  in  New  York  and 
Chicago  for  the  last  six  months. 
His  wife,  a  son  and  four  sisters 
survive. 

JOHN  B.  KENNEDY,  news  analyst 
of  WNEW,  New  York,  has  been  voted 
favorite  radio  commentator  by  students 
of  Fordham  U,  New  York. 

Pepsodent  Spots 
PEPSODENT  Co.,  Chicago,  is 
placing  one-minute  transcribed  an- 

nouncements on  approximately  25 
stations  in  a  special  two-week  cam- 

paign for  Pepsodent  50-Tuft  tooth- 
brush. Announcements  are  sched- 

uled to  start  on  March  30.  Lord  & 
Thomas,  Chicago,  is  agency. 

General  Mills  Increases 

Time,    Shifting  Serials 
GENERAL  MILLS,  Minneapolis, 
has  purchased  an  additional  quar- 

ter-hour on  CBS  at  the  10:15-10:30 
a.m.  period  now  occupied  by  Myrt 
&  Marge  which  is  being  discon- 

tinued on  March  27  by  Colgate- 
Palmolive-Peet  Co.,  Jersey  City. 
GM  now  occupies  the  three-quarter- 
hour  period  on  CBS  from  9:45- 
10:30  a.m.  Starting  the  week  of 
March  30,  it  is  donating  9:45-10 
a.m.  Thursdays  and  Fridays  to  the 
Red  Cross  for  a  program  titled 
Thus  We  Live,  depicting  the  activi- 

ties of  the  Red  Cross  and  written 
by  Katherine  Seymour. 
On  Mondays,  Tuesdays  and 

Wednesdays  this  period  will  be  oc- 
cupied by  a  new  family  dramatic 

serial,  Harvey  &  Dell,  formerly 
heard  on  WBZ,  Boston.  Written 
and  acted  by  Dwight  Mead,  and 
his  wife  and  daughter,  it  had  been 
sponsored  by  Gold  Medal  Flour. 

Wheaties'  Stories  America  Loves, 
now  9:45-10  a.m.,  will  be  shifted 
to  10:15-10:30  while  Bisquick's 
Valiayit  Lady  is  heard  10:15-10:30. 
Knox  -  Reeves,  Minneapolis,  is 
agency  for  Wheaties;  Blackett- 
Sample-Hummert,  Chicago,  han- 

dles the  other  accounts. 

CLEARS  RE-ELECT 
SHOLIS  DIRECTOR 

REAPPOINTING  Victor  Sholis  as 
director,  the  executive  committee 
of  the  Clear  Channel  Broadcast- 

ing Service,  representing  16  of 
the    17  indepen- 

dently -  owned 1-A  stations,  per- 
fected plans  for the  ensuing  year 

at  a  meeting  last 
Wednesday  i  n 
New  York.  Allan 
Miller,  assistant 
to    the  director. 

also    was  re- 

Mr.  Sholis  named. The  executive 
committee  referred  to  Chairman 
Edwin  W.  Craig,  WSM,  Nashville, 
and  Director  Sholis  the  question 
of  an  appearance  by  the  group  be- 

fore the  House  Interstate  Foreign 
Commerce  Committee,  which  be- 

gins hearings  on  the  Sanders  Bill 
to  revise  the  Communications  Act 
on  April  14.  Work  handled  last 
year  was  reviewed  and  the  pro- 

gram for  this  year  outlined. 
Present,  in  addition  to  Chairman 

Craig  and  Director  Sholis,  were 
Vice-Chairman  Joseph  0.  Maland, 
WHO,  Des  Moines;  James  D. 
Shouse,  WLW,  Cincinnati;  Mark 
Ethridge,  WHAS,  Louisville;  Louis 
G.  Caldwell,  Washington  attorney. 
Harold  V.  Hough,  WBAP,  Fort 
Worth,  treasurer,  was  absent. 

WHAT'S  DIFFERENT  ABOUT 

THE  CENTRAL  NEW  YORK  MARKET? 

D  As  markets  go,  the  Syracuse  trading  area  is  just  another  of  a  hundred 
key  markets  in  the  country.  Its  200,000  families  are  divided  into  60% 
city  dwellers  and  40%  rural.  They  account  for  a  quarter  of  billion 
dollars  worth  of  retail  sales  yearly.  They  drive  159,000  passenger  auto- 

mobiles. Eat  $60,000,000  vi/orth  of  food — use  $7,000,000  worth  of 
drugs,  buy  over  $10,000,000  worth  of  furniture  and  wear  more  than 
$22,000,000  worth  of  new  clothing  each  year.  In  1941  this  healthy 
buying  power  was  amplified  by  more  than  $200,000,000  worth  of  new 
defense  orders  placed  in  over  a  hundred  difFerent  industrial  plants  in 
this  market. 

The  Central  New  York  market  is  no  larger  or  smaller — richer  or  poorer 
than  a  dozen  others  like  it.  It  differs  in  just  one  respect  .  .  .  the  com- 

pleteness with  which  it  can  be  covered  by  one  medium  .  .  Station  WF3L. 
Ask  to  see  actual  case  histories  on  the  low-cost  selling  power  of  WFBL  in 
this  market.  Write  or  wire  WFBL,  Syracuse,  N.  Y.,  or  Free  &  Peters,  Inc., 
National  Representatives. 

.WFBL 

Syracuse,  N.  Y. 

MEMBER  OF  BASIC  COLUMBIA  NETWORK 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 MARCH  14  to  MARCH  20  INCLUSIVE  

Decisions  .  .  . 
MARCH  17 

WRDO.  Augusta,  Me. — Granted  license renewal. 
NEW,  Yankee  Broadcasliig  Co.,  New 

York  —  Dismissed  applic.  CP  new  station 
1  kw  620  kc.  on  applicant's  request. WOL,  Washington  —  Set  aside  previous 
grant  CP  directional  changes  and  dis- 

missed application. 
WNAC,  Boston;  WFBM,  Indianapolis  — Dismissed  applications  rehearing  WOL 

grant  (petitions  becoming  moot  by  reason 
of  above  WOL  action). 
DESIGNATED  FOR  HEARING— WLAV, 

Grand  Rapids,  Mich.,  applic.  CP  shift  930 
kc  increase  1  kw  new  transmitter  and 
move  directional  N ;  WAPO,  Chattanooga, 
Tenn.,  applic.  CP  directional  changes  in- 

crease 5  kw  N ;  NEW,  Kennebec  Broad- 
casting Co.,  Augusta,  Me.,  applic.  CP  new 

station  1400  kc  250  w  unl.,  facilities  of 
WRDO. 
NEW,  Kodiak,  Alaska  —  Set  aside  new 

station  grant  of  Feb.  17  and  designated 
applic.  for  hearing. 

Applications  .  .  , 
MARCH  14 

WJMA,  Covington,  Va. — Voluntary  as- 
signment license  to  Earle  M.  Key. 

WGKV,  Charleston,  W.  Va.  —  Transfer 
control  corporation  from  Wm.  A.  Carroll 
to  Worth  Kramer  thru  sale  128  shares 
common  stock. 
KMYC,  Marysville,  Cal.— CP  move  trans- mitter and  studio. 
KGCX,  Wolf  Point,  Mont.— CP  move transmitter  and  studio. 

MARCH  17 
KGNC,  Amarillo,  Tex. — Special  service authorization  860  kc  500  w  N  5  kw  D  unl. 

to  8-1-42. 
NEW,  Grand  View  Broadcasting  Co., 

Peoria,  111. — CP  new  station  1290  kc  1  kw unl.  directional. 
MARCH  18 

KFXM,   San  Bernardino,   Cal.— CP  new 
transmitter  directional  D  &  N  change 
1300  kc  increase  1  kw  hours  to  unl. 

Tentative  Calendar  .  .  . 

WAPI,  Birmingham,  CP  1070  kc  50  kw 
unl  directional  N   (March  23). 
KSFO,  San  Francisco,  CP  740  kc  50  kw 

directional  N  &  D  unl ;  KQW,  San  Jose, 
Cal.,  same  (consolidated  hearing,  March 
23) . 
WAAF,  Chicago,  CP  950  kc  1  kw  direc- tional N  unl. 
W65H,  Hartford,  Conn.,  modification  CP 

43.5  mc  13,944  sq  mi  unl ;  NEW,  The  Radio 
Voice  of  New  Hampshire  Inc.,  Manchester, 
CP  new  I'M  station  43.5  mc  20,290  sq  mi unl   (consolidated  hearing,  March  26). 
WGST,  Atlanta,  further  hearing  license 

renewal  (March  26). 

Western  Electric  Drops 

Patent  Infringement  Suit 
WESTERN  ELECTRIC  Co.  has 
dismissed  without  prejudice  its  suit 
filed  Jan.  29,  1942,  in  the  Federal 
Court  for  the  Southern  District  of 
New  York  against  Radio  Wire 
Television  Inc.,  New  York,  claim- 

ing infringement  of  several  of  its 
patents  in  the  manufacture  and 
sale  of  amplifiers.  Transformer 
Corp.  of  America,  which  manufac- 

tures these  amplifiers,  has  taken  a 
patent  license  from  Western  Elec- 
tric. 

Most  of  the  concerns  operating 
in  the  public  address  and  related 
fields  are  licensed  to  manufacture 
and  sell  amplifiers  under  Western 
Electric  patents.  Such  licenses, 
which  were  previously  granted  by 
Electrical  Research  Products  Inc., 
are  now  being  handled  by  the  Elec- 

trical Research  Products  Division 
of  Western  Electric  since  ERPI 
has  been  merged  into  Western 
Electric  Co.  Inc. 

Commercial  Radio 

Producing  Crystals 

Volume  Output  Is  Started  at 
Its  Kansas  City  Factory 

WITH  quartz  crystals  one  of  the 
critical  materials  needed  by  the 
armed  forces.  Commercial  Radio 
Equipment  Co.  announces  a  con- 

version of  its  Kansas  City  plant  to 
the  manufacture  of  such  crystals 
on  a  large-scale  basis.  This  was  an- 

nounced last  Friday  by  Everett  L. 
Dillard,  general  manager  of  the 
company,  after  his  return  to  Wash- 

ington from  Kansas  City. 
Quartz  crystal  manufacturing  is 

not  new  for  Commercial  Radio,  the 
company  having  been  in  the  busi- 

ness since  its  inception  in  1933, 
when  it  began  the  manufacture  of 
piezo-electric  products  and  acces- 

sory equipment  for  broadcast  and 
police  radio  services.  Quartz  plates 
are  manufactured  under  the  trade- 

name of  Tru-Axis  Crystals. 
The  new  manufacturing  project 

of  crystals  on  a  large  scale  basis 
will  not  affect  the  frequency  meas- 

urement and  consulting  business  of 
the  company  which,  under  present 
plans,  intends  to  maintain  its 
Washington  representation  as  well 
as  its  Kansas  City  and  Hollywood 
offices  for  the  convenience  of  sta- 

tions utilizing  its  engineering  ser- 
vices. 

M.  W.  Woodward,  engineer,  will 
supervise  the  crystal  manufactur- 

ing in  Kansas  City,  while  R.  F. 
Wolfskin  will  continue  as  manager 
of  that  office.  The  construction  of 
K49KC,  commercial  FM  station 
licensed  to  Commercial  Radio,  is 
also  reported  as  progressing  satis- 

factorily by  Mr.  Dillard. 

'Hams'  Get  Service  Ranks 

AMATEUR  "tickets"  may  be  used 
as  an  entrance  qualification  for  ad- 

mission to  advanced  military 
grades  the  American  Radio  Relay 
League  points  out.  For  example, 
ARRL  says,  holders  of  amateur 
class  A  or  B  licenses  may  obtain 
immediate  ratings  as  radiomen, 
second  class,  in  the  Navy.  The 
Army  offers  specialist  ratings  in 
communications  work  in  its  signal 
corps  for  qualified  amateurs. 

BRAZILIAISS  SEEK 

PORTUGUESE  NEWS 
TO  COOPERATE  with  the  Office 
of  the  Coordinator  of  Inter-Ameri- 

can Affairs  (Rockefeller  Commit- 
tee) in  its  preparation  of  material 

for  broadcasting  from  the  United 
States  to  Brazil,  a  delegation  of 
five  members  of  the  Brazilian  De- 
partmento  de  Imprensa  e  Propa- 

ganda (Department  of  Press  & 
Propaganda)  arrived  in  New  York 
last  week  for  an  indefinite  stay. 

Headed  by  Dr.  Assis  de  Figueir- 
edo,  assistant  director  of  the  DIP, 
the  group  also  includes  Dr.  Julio 
Barata,  director  of  the  DIP's  radio division;  Raymundo  Magalhaes, 
playwright  and  writer  for  A  Noite 
of  Rio  de  Janeiro;  Origines  Lessa, 
journalist  from  Sao  Paulo,  and 
Pompeu  de  Souza,  editorial  writer 
for  Diario  Carioca  of  Rio. 

One  of  the  main  objectives  of  the 
group  is  the  inauguration  of  a  daily 
news  broadcast  in  Portuguese  to 
originate  in  New  York  and  Wash- 

ington and  to  be  transmitted  by 
point-to-point  radio  to  Rio,  where 
it  will  be  sent  out  over  the  Bra- 

zilian Government  radio  network  to 
that  country's  listeners.  Members 
will  also  assist  shortwave  broad- 

casters, when  asked  to  do  so,  in 
planning  and  preparing  programs 
for  the  Brazilian  audience. 

CBJ  Shifts  to  1580 
CBJ,  Chieoutimi,  Que.,  on  March  22 
shifted  from  1240  kc.  to  1580  kc.  The 
station  recently  installed  a  new  250- watt  transmitter.  It  is  licensed  to  the 
Canadian  Broadcasting  Corp. 

Measuring  and  Testing 
Equipment 

S-T  Transmitters Receivers  for  Home and  S-T  Service 

CBS  Technicians  Told 

Their  Jobs  Are  Secure 

During  Service  in  War 
CBS  technicians  were  assured  of 

their  jobs  upon  returning  to  civil- 
ian life  by  Leslie  Atlass,  vice-presi- 

went  of  CBS  Chicago,  speaking  be- 
fore a  joint  meeting  organized  by 

local  industry  representatives  in 
cooperation  with  officers  of  the 
Army  Signal  Corps.  Two  hundred 
technicians  of  stations  in  and 
around  Chicago  attended  the 
March  15  meeting  in  the  CBS  stu- 

dio auditorium  while  every  station 
in  the  greater  Chicago  area  heard 
the  proceedings  over  a  closed  cir- 
cuit. 

Opportunities  were  described  for 
radio  engineers  at  salaries  which 
range  upward  from  $2,000.  Experi- 

ence and  qualifications  are  the  final 
determinants.  Although  a  college 
education  is  useful  to  applicants, 
it  was  pointed  out  that  practical 
experience  replaces  this  considera- 

tion. Other  opportunities  for  radio 
mechanics  and  telephone  men  be- 

gin at  $1,800.  Men  vdth  adminis- 
trative ability  and  a  general  know- 

ledge of  the  radio  industry  are  also 
desired.  All  jobs  are  under  civil 
service  but  civil  service  status  is 
not  required. Ten  Join  Up 

As  a  direct  result  of  the  meeting, 
10  men  have  already  been  accept- 

ed for  civilian  jobs  with  various 
branches  of  the  Signal  Corps;  50 

other  applications  are  under  con- 
sideration. Since  this  initial  suc- 

cess, plans  are  now  being  consid- 
ered for  a  series  of  similar  meet- 
ings in  other  cities. 

Attending  the  meeting:  Col.  C. 
N.  Sawyer,  Col.  T.  L.  Clark,  Lt, 
Col.  R.  R.  Rinkenbach,  Lt.  Col. 

J.  D.  O'Connell,  Maj.  H.  R.  Zer- 
muehlin,  Maj.  E.  Bishop,  Maj.  T. 
Dunn,  Maj.  L.  Fields,  Maj.  R.  M. 
Harnett,  Capt.  C.  A.  Dunklee, 
Capt.  R.  H.  Cameron,  Capt.  H.  B. 
Cattony,  Capt.  R  .B.  Krift,  Capt. 
E.  T.  Greenfield,  Lt.  A.  J.  Ruska. 

All  applications  should  be  made 
to  the  Office  of  the  Chief  Signal 
Officer,  civilian  division,  Washing- 

ton, D.  C,  or  to  Corps  Area  offices 
of  the  Signal  Corps. 

GENERAL  «  ELECTRIC 

New  Studios  for  WAIT 

Are  Opened  in  Chicago 

WAIT,  Chicago,  has  moved  from 
2400  West  Madison  St.,  into  new 
studios  in  downtown  Chicago  lo- 

cated on  the  second  floor  of  the 
London  Guaranty  Bldg.  at  360  N. 
Michigan  Ave.  Station  is  using 
RCA  speech  input  and  master  con- 

trol equipment,  Western  Electric 
turntables,  and  Fairchaild  record- 

ing equipment.  News  wires  are  AP 
and  Renter's.  Frederick  Beelby, 
formerly  of  MacDonald-Potter,  Chi- 

cago, has  been  named  continuity 
editor. 

Gene  Dyer,  ovvmer,  will  transfer 
his  offices  to  the  new  studios,  while 
the  other  Dyer  stations — WSBC 
and  WGES — will  continue  to  oper- 

ate from  2400  W.  Madison.  WGES 
is  testing  a  new  5  kw.  transmitter. 
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Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

HAVE  OPENING — For  two  first  or  sec- 
ond class  operators  immediately.  Wire 

or  write  WWPG,  Lake  Worth,  Florida. 

Woman  Commercial  Announcer-Continuity 
Writer — Must  be  able  to  handle  control 
board  and  transcription  tables.  Air 
Mail  complete  qualifications  and  salary 
expected.  Box  280,  BROADCASTING. 

Salesman  Wanted — 1000  watt  station  in 
southeast  needs  local  salesman.  Excel- 

lent opportunity  for  right  man.  Ex- 
clusive territory.  Give  complete  informa- 

tion. Address  Box  263,  BROADCAST- ING. 

Salesman — Midwest  1,000  watt  network 
station.  Thirty  dollars  weekly  guaran- 

tee, 15%  commission.  Excellent  opportu- 
nity for  steady  worker.  Box  268,  BROAD- CASTING. 

ENGINEER  WANTED  IMMEDIATELY— 250  watt  MBS  station.  State  references, 
experience,  draft  status  and  salary  ex- 

pected. WFNC,  Fayetteville,  N.  C. 

Experienced  Salesman — For  local  station  in 
Kentucky.  Drawing  account  and  com- 

mission. State  age,  draft  status,  etc.  Box 
284,  BROADCASTING. 

Situations  Wanted 

SPORTS— SPECIAL  EVENTS  —  Three 
years  play-by-play  baseball,  footbalji, basketball,  golf,  boxing  and  other  sports, 
excellent  ad  lib,  special  events,  inter- 

views and  informal  programs.  College 
man,  married,  age  27,  draft  status  A3. 
Participated  many  sports  including  two 
years  professional  baseball.  Know  value 
of  teamwork  and  am  cooperative — ex- cellent references.  Presently  employed 
but  desire  change.  Prefer  locating  east 
or  central.  Box  275,  BROADCASTING. 

Newscaster-News  Editor — Employed  Cali- 
fornia. Wants  Middlewest,  Southwest  net- 
work station  connection.  Box  262, BROADCASTING. 

$4000.00  (minimum) — Aggressive  man,  un- 
der 30,  now  asst.  account  executive  ad- 

vertising agency  (priorities  hurt  us). 
Single,  draft  exempt,  sales,  merchandis- 

ing, field  work,  contact,  copy,  radio. 
HURRY!  Lovick  Draper,  2023  Palmolive 
Building,  Chicago.  Box  266,  BROAD- CASTING. 

NBC  RED  NETWORK  SALESMAN— With 
15  years'  intensive  background  in  na- tional, regional,  local  advertising,  sell- 

ing, merchandising,  promotion — desires 
Station  Manager  or  Commercial  Manager 
position  with  Network  Affiliated  Station. 
The  best  national  advertising  agency  and 
client  contacts;  age  38;  draft  exempt ; 
family.  Reference:  leading  radio  and 
agency  executives.  Box  276,  BROAD- CASTING. 

Draft  Deferred  (3A)  Announcer — 5  years' experience  news,  straight  announcing, 
network,  non-network  stations.  Excel- 

lent habits,  record,  references.  Box  278, 
BROADCASTING. 

Position   as   Control   Room   Operator — For 
Engineer  with  5  years'  radio  experi- ence, 3  years  recording,  thorough  knowl- edge consols  and  transmitters.  Decent 
working  conditions  imperative.  Present 
salary  $40.00,  married,  draft  exempt. 
Prefer  metropolitan  station,  however, 
will  consider  good  offer  elsewhere.  Box 
282,  BROADCASTING. 

iMail-pull  Writer — Can  be  available.  No 
announcing.  Give  complete  details,  in- 

cluding salary,  first  letter.  Box  264, BROADCASTNG. 

Available,  Chief  Engineer — For  television, FM,  or  Broadcast  station.  First  class 
telephone  license.  Age  41.  Married.  Now 
employed.  23  years'  experience.  Excel- lent references.  Box  269,  BROADCAST- ING. 

Announcer,  Continuity-Writer  —  Desires 
position  with  mid-western  station.  Reli- 

able, conscientious,  qualified.  23,  mar- 
ried, draft  free.  Box  277,  BROADCAST- ING. 

Situations  Wanted  (cont.) 

Seeking  Connection  in  Public  Relations — 
Publicity  department.  New  York  or  ad- 

jacent. Have  professional  education, 
broadcasting  experience,  ideas,  contacts, 
capacity  for  and  enjoy  working.  Draft 
exempt.  Box  267,  BROADCASTING. 

Today's  news  on  the  air  demands — Care- ful, exact  handling  by  a  newscaster  thor- 
oughly familiar  with  the  requirements 

of  Government  censorship,  public  morale, 
and  good  taste ;  a  man  whose  delivery  is 
factual,  'authoritative,  and  not  alarming. Such  a  man,  41,  married,  University 
graduate,  and  dependable,  now  employed 
by  5  KW  CBS  basic  station,  offers  the 
value  of  over  fifteen  years'  radio  expe- rience to  the  right  network,  agency,  or 
station.  If  interested,  write  for  further 
particulars,  photograph,  .and  transcrip- tion. Box  271,  BROADCASTING. 

COMBINATION  MAN  —  Draft  exempt. 
First  Class  License.  Experience  in  con- 

trol and  transmitter  operation,  remotes, 
announcing  and  continuity.  Box  270, 
BROADCASTING. 

WANTED — Boss  who  knows  more  than 
I  do !  By  female  tired  of  working  for 
nincompoops  !  Strong  Continuity — thor- 

ough general  radio  an'l  aorencv  expe- rience. Box  265,  BROADCASTING. 

Salesman — Fourteen  years'  experience. Sales,  commercial  and  station  manage- 
ment, independent  and  network  stations. 

Wide  acquaintance  National  agencies.  De- sires connection  with  station  or  National 
Representative.  Fine  record,  references. 
Draft  exempt.  Box  272,  BROADCAST- ING. 

ENGINEER — Desires  good  station.  Expe- 
rience and  expert  on  maintenance.  Draft- 

free.  Box  274,  BROADCASTING. 

Program  Director — 15  years  background, 
desires  program  managership.  Box  283, 
BROADCASTING. 

SPORTS  ANNOUNCER  —  Fully  experi- 
enced play-by-play,  writing  news.  Col- 

lege graduate,  Class  3-A,  now  employed. Box  285,  BROADCASTING. 

Announcer  —  Capable,  eight  years  ex- 
perience, married.  Draft  deferred.  Em- 

ployed 5000  watt  southern  regional.  Box 
287,  BROADCASTING. 

Wanted  to  Buy 

Small  Share  in  Progressive  Eastern  Sta- 
tion— By  acclaimed  newspaperman  and 

lecturer.  Have  executive  background,  de- 
sire position  with  investment.  Send 

brochure.  Box' 260,  BROADCASTING. 

Reputable  Licensee  with  $35,000  Cash — 
Wants  paying  station.  Box  273,  BROAD- CASTING. 

Will  Pay  Good  Price— For  FCC  acceptable 
frequency  monitor  any  frequency.  Fara- 
don,  Aerovox,  Dubilier  Mica  capacitors 
any  capacities,  size  ratings.  Give  in- formation when  writing.  Box  286, 
BROADCASTING. 

For  Sale 

174   Foot   Uniform   Guyed   Type   Tower — 
With  capacity  head  and  insulators  avail- 

able in  approximately  30  days.  In  use  less 
than  year.  Box  279,  BROADCASTING 

ONE  LEHIGH  —  SELF-SUPPORTING  203 
FOOT  TOWER  WITH  INSULATORS  30 
FEET  FROM  BOTTOM.  WAPO  BROAD- 

CASTING SERVICE,  CHATTANOOGA. 
TENNESSEE. 

An  unusually  well  located  250W  midwest- 
ern  local  station — Or  will  accept  part- ner with  radio  experience  and  financial 
investment.  Box  281,  BROADCASTING. 

Broadcast  Transmitter  —  Formerly  used 
high  -  frequency  experimental  station W9XTA.  Easily  converted  to  standard 
frequencies  either  250  or  500  watts.  Box 
259,  BROADCASTING. 

ASCAP  Campaign 

(Continued  from  page  9) 

mercial  announcements.  Scripts 
will  be  marked  so  they  may  be 
trimmed  for  additional  commercials 
or  expanded  for  sustaining  use  by 
including  additional  songs. 

The  plan,  Murray  explained,  is 
the  second  step  in  a  program  which 

began  with  the  "Program  Aids" and  which  is  designed  to  show 
ASCAP'S  customers  how  to  use 
the  music  they  have  paid  for  to 
the  best  advantage,  with  the  goal 
of  helping  the  stations  give  better 
service  and  receive  increased  reve- nue. 

"It  is  the  aim  of  the  Society," 
he  concluded,  "to  so  serve  the 
broadcasters  that  when  they  audit 
their  books  at  the  end  of  each  year, 
ASCAP  will  stand  out  on  the  credit 
side  of  the  ledger:  Under  the  new 
ASCAP  radio  contracts,  with  our 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bide.,  Wash..  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bid?. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Sprlni  Md. 

(Suburb,  Wash.,  D.  C.) 
Main  onice:    Crossroidt  of 

7i34  Main  St.    /^\/\  WofW Kaniat  City,  Ms.  (  J     Hollywood,  Cai. 

  •   
RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bawin  BIdg.   •   WASH.,  D.  C.   •    Dl.  7417 

radio  service  in  operation,  there  is 
no  reason  why  any  broadcaster 

should  henceforth  figure  any  'mu- 
sic costs'.  In  their  place  will  be 

'music  profits'." Letters  explaining  the  service 
will  be  mailed  by  ASCAP  to  all 
broadcasters  this  week. 

Blue  Stock  Company 

A  STOCK  THEATRE  company, 
said  to  be  the  first  of  its  kind  to  be 
especially  created  for  network 
broadcasting,  will  make  its  debut 
in  a  dramatic  series  on  the  Blue 
April  5  as  the  Blue  Theatre  Play- ers. Personnel  will  be  built  around 
a  nucleus  of  three  permanent  ac- 

tors, chosen  for  their  versatility. 
The  "Players"  will  maintain  an 
"open  door"  policy  in  regard  to  the 
casting  of  additional  actors  and  the 
purchase  of  scripts.  A  feature  of 
the  broadcasts  will  be  an  informal 
discussion  of  the  actors  and  their 
roles  by  actors,  writers  and  pro- 

ducers before  and  after  each  play. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY  * 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

PR0FESS10.\'AL 
DIRECTORY 
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NBC  Tells  Plans 

For  Operation  if 

Appeal  Is  Rejected 

Revocation  Clause  Studied, 

Hedges    Tells  Stations 

STATIONS  affiliated  with  national 
networks  can  themselves  determine 
the  extent  to  which  they  will  be  af- 

fected by  the  FCC  rulings  on  net- 
work operation,  should  the  courts 

uphold  the  Commission's  power  to 
put  these  rules  into  effect,  William 
S.  Hedges,  NBC  station  relations 
vice-president  told  a  group  of  some 
30  executives  of  NBC's  midwest  af- 

filiates attending  a  two-day  "war 
clinic"  in  Cincinnati  last  Wednes- 

day and  Thursday.  Robert  Dunville, 
sales  manager  of  WLW-WSAI,  pre- 

sided at  the  second  meeting  of  a 
nationwide  series  being  conducted 
by  NBC  [see  also  page  14]. 

First  Refusal 

Stating  that  it  would  be  a  simple 
matter  for  a  station  affiliated  with 
NBC  to  refuse  an  outside  program 
knowing  a  Red  one  was  coming  its 
way,  Mr.  Hedges  said:  "We  can 
give  you  first  refusal  of  time  under 
the  new  rules,  but  you  could  not 
give  it  to  us.  We  are  talking  over 
plans — if  the  suit  is  lost,  which  I 
don't  believe  it  will  be — under 
which  we  will  give  you  the  first  re- 

fusal of  our  time,  but  it  will  be 
revocable  if  you  do  not  accept  a 
large  proportion  of  the  programs 
we  offer." 

He  reviewed  the  statement  made 
by  Niles  Trammell,  NBC  president, 
before  the  FCC,  pointing  out  that 
any  national  advertiser  might  buy 
a  super  network  of  60  stations  and 
cover  the  country,  leaving  to  other 
advertisers  a  second-best  network, 
which  would  be  more  expensive 
than  the  first  although  affording 
only  a  65%  coverage  and  a  third- 
best  network,  also  more  expensive, 
giving  only  50%  national  coverage. 

Oppose  Dance  Bands 

"It  is  in  our  power,"  he  continued, 
"to  determine  the  effects  of  the  rul- 

ings. It  will  be  most  disastrous  to 
the  American  System  of  Radio  if 
you  do  not  hold  together.  We  are 
going  to  operate  in  good  faith  and 
try  to  sell  our  stations  even  if  they 
are  not  the  most  powerful  in  each 
locality.  But  the  Commission  says 
you  are  being  emancipated,  so  you 
can  refuse  any  business  you  do  not 
want  to  take." 

Mr.  Hedges  announced  that  ulti- 
mately the  Red  Network  designa- 

tion will  disappear,  with  the  net- 
work to  known  simply  as  NBC. 

C.  L.  Menser,  NBC  program  di- 
rector, told  the  station  men  that 

a  plan  is  being  worked  out  to  set 
up  a  system  for  the  exchange  of 
personnel  between  NBC  and  its  af- 

filiates, something  like  the  farm 
system  in  baseball.  A  good  man 
who  has  reached  his  peak  with  an 
NBC  station  should  be  "promoted" 
to  a  job  with  the  network  instead 
of  allowing  him  to  be  grabbed  off 
by  CBS  or  MBS  Mr.  Menser  stated 
adding  that  the  system  would  also 

GRANT  OF  ALASKAN 

STATION  RESCINDED 
SETTING  aside  its  previous  new 
station  grant  to  Edwin  A.  Kraft 
for  a  local  in  Kodiak,  Alaska 
[Broadcasting,  Feb.  23],  the  FCC 
last  week  designated  the  applica- 

tion for  future  hearing.  Mr.  Kraft, 
who  is  also  licensee  of  KINY, 
Juneau,  Alaska,  as  well  as  owner  of 
Northwest  Radio  Advertising  Co., 
Seattle  agency,  was  awarded  the 
construction  permit  last  Feb.  17 
for  250  watts  fulltime  on  1230  kc. 
after  the  Commission  had  conceded 
that  there  was  a  reasonable  need 
for  primary  coverage  in  that  area. 

Under  its  new  policy  of  holding 
hearings  on  all  applications  for 
new  facilities  to  determine  applica- 

bility under  present  conditions,  the 
FCC  last  Tuesday  designated  hear- 

ings for  WLAV,  Grand  Rapids, 
Mich.,  asking  a  change  from  1340 
kc.  to  930  kc,  increase  to  1,000 
watts,  new  transmitter  and  direc- 

tional antenna  for  night  use; 
WAPO,  Chattanooga,  seeking  an 
increase  in  night  power  to  5,000 
watts;  the  new  station  application 
of  Kennebec  Broadcasting  Co.,  Au- 

gusta, Me.,  for  250  watts  fulltime 
on  1400  kc,  facilities  of  WRDO. 

CARLTON  D.  SMITH,  assistant  man- 
ager of  WRC-WMAL,  Washington,  and 

NBC  Presidential  announcer,  is  suffer- 
ing from  pneumonia.  Earl  Godwin, 

NBC  commentator  in  Washington,  suf- 
fered chipped  bones  in  a  leg  as  the 

result  of  a  boai-dwalk  accident  during 
his  Florida  vacation,  returning  to 
Washington  with  his  leg  in  a  cast. 

provide  for  network  personnel  be- 
ing sent  to  stations  for  experience 

which  would  eventually  qualify 
them  for  better  positions. 
When  Mr.  Menser  said  that  he 

was  considering  putting  a  good 
dance  band  into  the  noon  hour  on 
NBC  the  station  executives  voiced 
an  immediate  and  emphatic  protest 
and  went  on  to  urge  that  even  dur- 

ing the  late  evening  hours  the  net- 
work give  them  "good  variety 

shows"  in  place  of  dance  bands. 
There  was  general  agreement  with 
Mr.  Dunville's  statement  that  "the 
jitter-bug  audience  is  no  good  for 
sales  and  there  is  a  better  purchas- 

ing audience  for  variety  shows, 
even  late  at  night,  regardless  of 
what  the  listening  record  indi- 

cates." 

Campbell  Soup  Shifts 
CAMPBELL.  SOUP  Co.,  Camden, 
N.  J.,  whose  canned  products  have 
been  affected  by  the  priority  situ- 

ation, on  April  6,  with  the  renewal 
of  the  CBS  Lanny  Ross  program, 
is  shifting  the  product  advertising 
from  Franco-American  spaghetti 
to  its  various  concentrated  soups, 
at  the  same  time  moving  produc- 

tion of  the  program  from  Ruth- 
rauff  &  Ryan,  New  York,  to  Ward 
Wheelock  Co.,  Philadelphia.  The 
program  is  heard  on  58  CBS  sta- 

tions, Monday  through  Friday, 
7:15-7:30  p.m. 

Mester  Bros.  May 

Buy  WOV  Control 
Bulova  Would  Sell  Interest  In 
Station  for  $300,000 
NEGOTIATIONS  for  the  sale  of 
controlling  interest  in  WOV,  New 
York,  by  Arde  Bulova  to  Mester 
Bros.,  Brooklyn  food  and  chemical 
manufacturers,  for  $300,000,  have 
been  tentatively  completed,  with 
applications  for  transfer  to  be  filed 
with  the  FCC  this  week. 

Mr.  Bulova,  New  York  watch 
manufacturer,  and  principal  owner 
of  a  half-dozen  stations  from  Phila- 

delphia to  Boston,  retains  his  con- 
trolling interest  in  WNEW,  New 

York.  Under  the  transaction,  Mur- 
ray and  Meyer  Mester  will  ac- 
quire 50%  of  the  Class  A  stock  of 

the  Wodaam  Corp.,  operating 
WOV,  as  well  as  80%  of  the  com- 

mon stock.  Richard  F.  O'Dea  re- 
tains his  interest  in  Wodaam, 

holding  50%  of  the  preferred  and 
20%  of  the  common. 

Mr.  Bulova  and  his  brother-in- 
law,  Harry  Henschel,  manager  of 
WOV,  are  disposing  of  their  inter- 

ests in  Wodaam  entirely.  Also  ac- 
quired are  the  new  studios  at  730 

Fifth  Ave.,  in  which  approximately 
$100,000  was  expended  recently. 
WOV,  as  a  daytime  station,  was 
acquired  several  years  ago  by  Mr. 
Bulova  from  the  late  John  Iraci. 
It  now  operates  on  1280  kc,  with 
5,000  watts  six-sevenths  time,  shar- 

ing with  WHBI,  Newark,  having 
switched  facilities  with  WNEW, 
which  operates  on  1130  kc.  with 
10,000  watts  fulltime.. 

Imposition  of  Tax 

Sought  on  Press, 
Radio  Advertising 

Taxes  Should  Be  Voluntary, 

Asserts  Rep.  Sauthoff 
MARKING  the  first  show  of  Con- 

gressional interest  in  a  tax  on  radio 
advertising  under  the  new  tax  plan 
to  raise  7  billions  now  being  con- 

sidered by  the  House  Ways  & 
Means  Committee,  Rep.  Sauthoff 
(Prog.-Wis.)  in  a  message  given 
in  a  committee  hearing  last  Wed- 

nesday, suggested  taxes  on  ra- 
dio and  newspaper  advertising  to 

raise  funds  to  offset  to  some  degree 
the  Treasury  income  tax  proposals 
on  middle-income  groups. 

In  a  statement  to  Broadcasting, 

Rep.  Sauthoff  said  he  felt  "the  ra- dio industry  along  with  newspapers 
should  voluntarily  agree  to  a  tax 
on  their  advertising  revenues  in 
light  of  the  privileges  they  enjoy 
and  in  view  of  the  heavy  taxes  now 
being  borne  by  private  individuals 
in  the  middle  and  lower  income 

brackets." 

Mail  Subsidy 

Rep.  Sauthoff  referred  to  a 
$90,000,000  subsidy  enjoyed  by 
the  newspapers  through  their  use 
of  second-class  mailing  privileges 
and  the  "monopoly  of  the  air  by 
radio  stations  through  their  licen- 

sing privileges". Rep.  Sauthoff's  proposal  did  not 
include  a  tax  rate  on  radio  adver- 

tising. He  stated:  "Another  source 
of  advertising  which  obtains  a  spe- 

cial privilege  from  the  Government 
is  that  of  radio  advertising.  Here, 
too,  the  Government  should  step  in 
and  exact  a  fee  for  this  form  of 
advertising.  As  to  the  amount  of 
the  fee,  I  leave  that  to  the  good 

judgment  of  your  committee."  No indications  have  been  given  that 
other  Congressional  members  are 
behind  the  proposal. 

Neither  the  tax  proposals  of  the 
Treasury,  given  before  the  House 
Ways  &  Means  Committee  March 
7  by  Secretary  of  the  Treasury 
Henry  Morgenthau,  nor  those  ad- 

vanced by  industry  representatives 
or  Congressional  witnesses,  other 
than  that  of  Rep.  Sauthoff,  have 
touched  on  radio  advertising. 

Before  the  tax  hearings  began 
it  was  hinted  that  the  Treasury  i 
was  considering  a  5% -15%  tax  on 
net  time  sales,  which  was  thrown 
out  by  Congress  last  year,  but  this 
failed  to  show  up  in  hearings  to 
date.  Reports  also  circulated  that ; 
the  Treasury  would  advance  a  pro- ! 

posal  to  tax  newspaper  and  radio  ' advertising  revenues  and  another  j 
report  had  it  that  a  15%  tax  would 
be  proposed  on  all  advertising  me- dia. None  of  the  reports  proved  to 
be  true  when  Treasury  proposals 
wex'e  revealed  [Broadcasting, March  9]. 

WITH  the  conclusion  March  21  of 
opera  broadcasts  sponsored  by  Texas 
Co.,  the  Bhie  network  has  revamped 
its  schedule  of  Saturday  afternoon  pro- 

grams with  two  ;  quarter-hours,  one 
hour,  and  four  half-hour  shows,  all 
musical,  replacing  the  opera  broad- cast of  3%  hours. 

Drawn  for  BROADCASxrNG  by  Sid  Hix 

"I'd  Like  to  Be  a  Roving  Reporter!" 
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This  little  incident  may  help  to  explain 

why  KMBC  carries  more  national  spot 

business  in  hours  and  in  dollars  than  any 

other  Kansas  City  station.*  And  why 
three  out  of  four  KMBC  accounts  are 

renewals. 

*Sworn  statement,  Robt.  S.  Conlan  & 
Associates,  independent  market  research 

analysts. 
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DOUBLE  THE  LIFE  OF  HARD-TO-GET  TUNGSTEN-FILAMENT  TUBES 

The  Radiotron 

Designer's  Handbook 
Edited  by  F.  Langsfprd  Smith  espe- 

cially for  the  radio  set  designer, 
this  book  (now  in  its  Third  Edition) 
is  equally  voluable  to  others 
interested  in  the  fundamental  prin- 

ciples of  practical  radio  circuit 
design.  Chapters  cover  Audio  Fre- 

quencies; Tests  and  Measurements; 
Valve  Characteristics;  General 
Theory,  etc.  Contains  356  pages, 
with  many  illustrations,  numerous 
reference  charts,  tables,  and  other 
data.  Send  your  remittance  lo  RCA 
Manufocturing  Company,  Harrison, 
N.  i.  Price  $1.00  postpaid. 

The  accompanying  chart  showing  how  the  life 
expectancy  of  pure-tungsten-filament  tubes  increases 
by  leaps  and  bounds  as  filament  voltage  is  reduced, 
serves  as  a  convincing  illustration  of  how  simple  pre- 

cautionary measures  can  often  add  thousands  of  hours 
of  life  to  tubes  already  in  use.  In  tungsten-filament 
tubes,  reduction  of  only  5%  in  the  filament  voltage 
doubles  tube  life.  A  reduction  of  15%  increases  it 
almost  tenfold! 

Obviously,  a  15%  filament- voltage  reduction  with 
its  resultant  decrease  of  73%  in  tube  emission  would 
hardly  be  feasible  in  most  applications.  On  the  other 
hand,  a  less  drastic  reduction  might.  Admitting  that 
maximum  signal  quality  is  important  to  a  broadcast 
station,  it  is  well  to  recognize  that  these  are  days  when 
circumstances  might  well  alter  cases.  In  many  instances, 
it  may  prove  highly  advisable  to  adjust  station  opera- 

tion conditions  closer  to  the  maximum  permissible 

distortion  in  order  to  operate  tungsten-filament  tubes 
at  the  lowest  possible  filament  voltage  and  thus  add 
materially  to  the  life  of  units  which  may  be  difficult 
to  replace. 

It  is  an  old  story  that  RCA  Transmitting  Tubes  are 
built  to  withstand  plenty  of  abuse — so  much  so,  that 
abnormal  operating  conditions  are  frequently  accepted 
as  "normal".  Even  though  tube  life  has  been  entirely 
satisfactory  under  such  conditions,  it  is  by  no  means 
as  long  as  might  be  obtained,  simply  by  operating  the 
tubes  as  conservatively  as  possible,  and  in  accordance 
with  the  information  given  in  the  Instruction  Booklet 
packed  with  each  one.  Not  only  does  conservatism  in 
the  use  of  tubes  mean  the  saving  of  essential  war 
materials,  but  it  may  well  be  a  station's  assurance  of 
staying  "on  the  air"  at  a  time  when  the  civilian  supply 
of  new  tubes  has  been  drastically  reduced. 

I'  ^ 

ThansmiitUig  Tubes 

PROVED  IN  COMMUNICATION'S  MOST  EXACTING  SERVICES 

KU»  BHUABUAbI  1_ 

EQUIPMENT 

RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.  •  A  Service  of  The  Radio  Corporation  of  America In  Co/iodo.  RCA  VICTOR  COMPANY  LIMITED,  MONTREAL 
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An  Accounting  of  Our 

Stewardship,  1941 

for  Agriculture 

Total  Hours  497 

Number  Programs  1,409 

Guest  Speakers  671 

for  Religion 

Total  Hours  209 

Number  Programs  281 

for  Education 

Total  Hours  68 

Number  Programs  215 

for  Women 

Total  Hours  <  314 

Number  Programs  637 

for  National  Defense 

Total  Hours  110 

Number  Programs  415 

Guest  Speakers  333 
Announcements  940 

KirRISINTIO  tY 
John  Blair  a  Company 

1 

"Full  Time"  Job 

In  1941,  30%  of  WLS'  broadcast  time  was  devoted  to  these 

five  specific  types  of  service  features.  WLS  has  always  rec- 

ognized its  great  obligation  to  the  homes  and  families  of 

Mid-West  America — on  the  farms  and  in  the  cities  and 

towns.  WLS  is  a  half-time  station  doing  a  full-time  job 

of  service  in  the  public  interest. 

Our  schedule  of  such  services  as  those  listed  here  is  the 

WLS  way  of  winning  friends  and  influencing  Mid-West  lis- 

teners to  BUY.  Because  listeners  depend  on  WLS  for  con- 

structive service  and  entertainment,  WLS  Gets  Results! 

890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 

CHICAGO 

Th» 

PRAIRIE 

FARMER 
STATION 

BuRRiDGE  D.  Butler 
President 

Glenn  Snyder 
Manager 

ANAGEMENT  AFFILIATED   WITH   KOY,   PHOENIX,  AND  THE   ARIZONA   NETWORK  — KOY   PHOENIX   ♦   KTUC   TUCSON   *   KSUN   B I S  B  E  E  -  D  O  UG  L  A  S 
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^    Comparative  coveroge  on  1480  kc;  500 
to  5,000  watts. 

P      Comparative  coverage  of  500  wotti;  ]480 
ke.  to  590  ke. 

"A  Great  Combination"   coverage:  500 
'    watts  of  1480  kc.  to  5,000  watts  at  590  kc. 

In  the  Air  —  on  the  Sea  —  Planes  and  Ships  are  a  Great 

Combination  —  brinsing  about  powerful  results  in  today's 
<c:oji.flkk„.,...          .  ..-......^....._^.........._.._....^_.„„....,:^..„.,.,..  

/n  /?dc//o 

Soon  WAGA  will  be  operating  on  590kc  with  5,000  watts 

Great  Combination  —  teamed  for  powerful  results! 

A 

5,000  watts  at  590kc  will  deliver  a  500  microvolt  signal  57  milesi 

And  at  1480,  WAGA's  present  frequency,  280,000  watts  would  be 
required  to  do  the  same  job. 

WAGA's  new  frequency  and  power  "will  deliver  the  goods"  in 
greater  coverage,  better  penetration  and  increased  selling  power. 

Yes,  of  590  kc  with  5,000  waits  WAGA  will  give  you  the  "power 

appeal"  you've  been  seeking  in  the  rich  industrial  area  of  the 

Deep  South  —  plus,  greater  coverage  in  the  South's  Biggest 
Wholesale  Market! 

FIRST  ON  THE  DIAL  IN 

FIRST  ON  THE  DIAL  IN 

Ask  John  Blair 

I 

TLANTA 

EORGIA 

^THE  BLUE  RIBBON  STATION  OF  THE  SOUTH^^ 
GA.  ̂ ^■■■■■■I^IIHIjHHIIIHBHl^l^l^^HHBV.^S^iHIIHIH 

Blue  N  e  t  wo  r  k  •  B  I  a  i  r  Represents  Us  Nationally 



WHAT  IS  MORALE? 

■OR ALE,  like  happiness,  is  a 

state  of  mind.  It  is  faith,  hope, 

confidence,  cheerfulness.  Mo- 

rale is  tapping  your  foot  to  Xavier 

Cugat's  rhythm  and  dreaming  to 

a  Stokowski  symphony. 

Morale  is  smiling  at  the  clever- 

ness of  John  Kieran  and  laughing 

out  loud  at  the  gags  of  Jack 

Benny. 

Morale  is  completely  forgetting 

yourself  as  you  lurk  in  the 

shadows  of  a  dark 

alley  tracking  down  a 

sinister  criminal  with 

Mr.  District  Attorney. 

Morale  is  Kaltenborn 

giving  you  the  news 

HARRy  L.  STONE,  Gen'!.  Mgr, 

and  then  analyzing  it  so  you'll 
have  a  clearer  picture  of  what  is 

happening  .  .  .  today. 

Morale  is  a  wooden  dummy  on 

Edger  Bergen's  knee. 

Thus,  Morale  is  comfort  and 

confidence  through  entertain- 

ment and  information.  And  the 

great  Fifth  Estate  serves  it  free 

in  55,000,000  American  radio 

homes  every  day  and  every 

night. 
WSM  is  proud  that  as 

apart  of  the  great  Fifth 

Estate  it  is  helping  to 

build  morale  in  mil- 

lions of  American 

hearts  eighteen  hours 
a  day. 

NASHVILLE  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   AND   ACCIDENT    INSURANCE   COMPANY,  INC. 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 

PnbKshed  every  Monday,  68rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Fubucations.  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  ai 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C.,  under  act  of  March  3,  1879. 



^^ail  from  Montre
al 

Sales  for  you  right  here  •  • 

WWL  Daytime  Coverage 
P-^IMARY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

Every  mailbag  at  WWL  is  sprinkled  with  letters  from 

distant  fans  scattered  throughout  the  world.  We  don't 
merchandise  our  steady  listeners  in  Canada,  the  West 
kidies  or  Alaska. 

But  we  do  know  that  here  in  the  Deep  South,  the  domi- 

nant medium  is  the  powerful,  prestige-carrying  50,000 
watt  clear-channel  voice  of  WWL,  New  Orleans. 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nafi.  Representatives,  The  Katz  Agency,  Inc. 

broaqMsting 
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Ps-st ! Choose  KFAB,  instead.  Reaches  more 
customers  in  one  minute  than  you  could 
touch  in  a  year  of  typing  letters.  Gets 
better  results,  too.  At  less  cost.  Farm  men 
and  women  have  confidence  in  KFAB  — 
they  buy  what"their  station"recommends. You  need  KFAB,  to  do  a  complete  selling 
job  thruout  Nebraska  and  her  neighbors. 
With  no  rationing  of  time  in  radio, 

you  have  some  choice  availabilities  on KFAB.  Better  wire,  today. 

DON  SEARLE— Gen'l  Mgr. 

Ed  Petty  &  Co.,  Nat'l  Rep. I-    I    N    C    O   I.  N 
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ANOTHER 

KE  IT! 

OWHERE  can  you  find  anything  to  equal  the  majestic 

beauty  of  Niagara  Falls  and  the  mighty  surge  and  roar  of  its 
turbulent  water. 

Nor  can  you  find  another  medium  like  WTIC  for  selling  the 

Southern  New  England  market — a  market  where  buying  in- 

come is  far  above  the  national  average.-*' 

Reach  the  prosperous  people  here  through  their  favorite 

source  of  news  and  entertainment  .  .  .  WTIC  .  .  .  and  dis- 

cover why  wise  national  advertisers  agree  that 

THERE'S  NOT  ANOTHER  LIKE  IT! 
*Sales  Management,  December  1,  1941. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 

Tfie  '\rQ\fe\ers  Broadcasting  Service  Corporation 
Member  of  NBC  Red  Network  and  Yankee  Network 

Representafives:  VVEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 

BROADCASTING  •  Broadcast  Advertising March  30,  1942  •  Page  5 



merica' s  Most  Modern  Short-Wave  Station,  Designed  and  Manufactured 
for  Columbia  Broadcasting  System  by  I.  T.  &  T.  Associate  Companies 

Just  as  radio  helped  make  America  one  big  family,  so  short-wave  radio 
is  making  the  Americas  one  big  neighborhood.  The  President  speaks 
—  and  the  ears  of  Central  and  South  America  listen  . .  .The  Philharmonic 

plays  —  and  below  the  Rio  Grande  hearts  are  warmed  .  .  .  Olga  Coelho 
sings— and  her  continent  welcomes  back  a  favorite  artist. 

Helping  set  the  Good  Neighbor  philosophy  to  words  and  music  are 

America's  most  modern  short-wave  stations  — WCBX  and  WCRC. 
New  voice  of  the  Columbia  Broadcasting  System,  the  great  directional 

antennas  were  designed  and  erected  by  I.  T.  &  T.'s  associate  company, 
Mackay  Radio.  This  company  also  installed  the  50,000  watt  trans- 

mitters which  were  designed  and  manufactured  by  another  I.  T.  &  T. 
associate,  The  Federal  Telegraph  Company. 

International  Telephone  and  Telegraph  Corporation 

67  Broad  Street,  New  York,  N.  Y. 



A  New  Voice  to  Our 

Good  Neighbors 

m     m  m 

by  I T  &T 



IN  1942 

ON  THESAURUS- PROGRAMMED  STATIONS! 

Swing  and  Sway  with 

SAMMY  KAYE 

Good  news  for  stations  that  program  with 

NBC  THESAURUS— "The  Treasure 

House  of  Recorded  Programs!"  1942  — 

THESAURUS'  Seventh  Year— will  be  a 

"Lucky  Seventh"  for  you.  Leading  the 

parade  of  important  names  that  attract 

greater  audiences  will  be  those  shown  here. 

All  of  them  are  recording  sufficient  material 

to  build  a  well-rounded  series  of  programs 

that  you  can  sell  to  local  advertisers  .  .  . 

TO  yVOTV-THESAURUS  STATIONS: 

These  15  names  are  just  one  of  the  reasons 

you  should  investigate  THESAURUS— 

Drop  us  a  line  and  we'll  gladly  give  you 

the  rest  of  the  story. 

A  Treasure  House  of  Recorded  Programs" 
RADIO  RECORDING  DIVISION-NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

NEW  YORK  CITY  •  CHICAGO  •  WASHINGTON,  D.  C.  •  HOLLYWOOD 

XAVIER  CUGAT 

and  his  Lafin-American  rhythm 
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About  22  weeks  ago,  WCCO  first  introduced  Darragh  Aldrich  on 

the  air  to  the  1,400,000  women  listeners  in  its  primary  area.  Her 

novels  and  plays,  the  articles  she  had  written  for  women's 
magazines  had  already  made  her  nationally  known. 

She  knows  Northwestern  women  well . . .  has  lived 

among  them. .  .written  about  them. .  .for  25  years.  Thou 

sands  of  listeners,  on  farms  and  in  small  towns,  from 

the  Twin  Cities  to  Twin  Valley  were  moved  to 

write.  Mrs.  E.  P.  H.  summed  it  up:  "Lady,  are 

you  psychic?  How  else  could  you  happen  to  dis- 

cuss, on  your  program  almost  every  day,  some 

problem  that  is  uppermost  in  my  mind  and  in 

the  minds  of  so  many  of  my  friends?" 
Small  wonder  her  program  has  a  Hooperating 

of  6.4%  in  the  Twin  Cities — 33.6%  of  the 

available  audience  at  the  time  she's  on  the  air! 

You  needn't  be  psychic 

to  know  that  "Yours  Truly, 

Darragh  Aldrich"  (Mondays 

through  Fridays,  1:30-1:45  p.  m.)  is 

one  of  the  year's  best  buys  in  the  Great 
Northwest.  For  rates  on  a  participation 

basis,  call  us  or  your  nearest  Radio  Sales  office. 

WCCO 50,000  WATTS  WHERE  IT  GOIHTS  THE  MOST*  MINNEAFOLIS-ST. FAIL 

Owned  and  operated  by  Columbia  Broadcasting  System.  Represented  nationally  by  Radio  ̂  

Sales  with  offices  in  New  York,  Chicago,  St.  Louis,  Charlotte,  San  Francisco,  Los  Angeles 



H.  Prestoi  Peters 

BECOMES  rilESIDEIIT  OF  FREE  &  PETERS! 

EARLY  ten  years  ago,  when  "Pete"  Peters 
came  to  us  as  Chief  Cook  and  Bottle  Washer 

in  our  three-man  organization,  all  three  of 
us  (including  Pete)  knew  that  some  day, 

inevitably,  he  would  become  our  President. 

Today  we  are  happy  to  announce  the  con- 

summation of  that  ten-year  hope.  Today^ 
James  L.  Free  is  moved  {not  kicked)  up  to 
Chairman  of  the  Board,  and  Pete  Peters 

takes  over  the  office  his  energy,  his  talents 

and  his  unremitting  work  have  so  justly 
earned  for  him. 

At  the  same  time  Pete  becomes  President, 

Russel  Woodward  replaces  him  as  our  one 

and  only  Vice-President.  Hardly  less  than 

||Si|iil||i™ 
Jlllllllillflll 
illln lIliM 

Jim  Free  and  Pete  Peters,  Woody  has 

enormously  contributed  to  our  business 

progress.  We  are  proud  to  have  him  as 
an  officer  and  as  our  third  in  command. 

With  these  two  well-deserved  advances 

we  formally  record  the  affectionate  and 

admiring  regard  we  hold  for  Pete  and 
Woody.  There  has  been  no  change  in 

stock  ownership.  Jim  Free  continues 

as  Chairman,  Treasurer,  and  Manager 

of  the  Chicago  Office.  All  the  rest  of 

us,  too,  continue  "as  is"  in  our  various 
branch  offices.  Congratulations  to  you, 

Pete  and  Woody!  Both  of  you  are  "men 
after  our  own  heart"! 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .   .    MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  . .  IOWA  . .  . 
WHO  DES  MOINES 
V*^OC  DAVENPORT 
KMA  SHENANDOAH 

. .  .  SOUTHEAST . . . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  . .  . 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  . . . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 

Free  &  Peters,  iji 

Pioneer  Radio  Station  Representatives Since  May,  10^2 

CHICAGO:  180N.  Michigan  NEW  YORK:  247  Parii  Ave.  SAN  FRANCISCO:  iiiSiitter  HOLLYWOOD:  i^i^N.  Gordon  ATLANTA:  ^22  Palmer  Bldg. 
Franklin  6373  Plaza  5-4131  Sutter  4353  Gladstone  3949  Main  5667 
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OFF  Tests  Broadcast  Priority  System 

Sponsors,  Stations 

Call  on  Public 

To  Buy  Coal 
NINE  SPONSORS  of  13  high- 
ranking  programs  on  the  national 
networks  were  enlisted  this  week 
by  the  Office  of  Facts  &  Figures 
for  a  Government  radio  campaign 
designed  to  mitigate  the  threatened 
coal  shortage — a  campaign  which, 
while  important  in  itself,  is  of  spe- 

cial significance  to  the  broadcasting 
field  because  it  reveals  just  how 
the  so-called  system  of  "priorities" 
governing  war  emergency  broad- 

casts is  expected  to  operate. 
OFF's  radio  division,  headed  by 

William  B.  Lewis,  is  not  yet  ready 
to  promulgate  its  priorities  plan, 
now  scheduled  to  be  launched  some 
time  in  April,  but  last  week  it  was 
suddenly  called  upon  by  the  Dept. 
of  the  Interior  to  muster  radio's 
forces  to  meet  the  wartime  coal 
crisis. 

Quick  Cooperation 

Accordingly,  after  study  of  the 
complete  charts  of  network  spon- 

sored and  sustaining  programs  it 
has  been  preparing  for  its  priori- 

ties plan,  Mr.  Lewis'  division  called 
upon  the  sponsors  of  picked  pro- 

grams to  do  the  special  job  during 
the  weeks  of  March  30  and  April 
6.  The  request  met  with  immediate 
promises  of  full  cooperation. 

On  the  13  selected  programs  the 
sponsors  have  been  asked  to  carry 
special  messages  publicizing  the 
fact  that  homes  which  do  not  pur- 

chase their  next  winter's  coal  sup- 
ply now,  or  prior  to  April  15,  may 

run  the  risk  of  finding  they  cannot 
get  any  coal  at  all  next  fall  and 
winter  due  to  the  transportation 
shortages  growing  out  of  the  in- 

creasing use  of  the  railroads  for 
hauling  war  materials. 

Not  only  were  the  nine  sponsors 
asked  to  devote  time  to  this  pub- 

licity, but  the  networks  were  asked 
to  carry  it  on  specified  sustaining 
programs,  while  some  200  broad- 

casting stations  in  Eastern,  North- 
ern and  North  Midwest  States  are 

being  shipped,  direct  from  the  In- 
terior Dept.,  packages  of  20  one- 

minute  transcriptions  which  they 
have  been  asked  to  spot  at  suitable 
periods  during  the  next  two  weeks. 

Stations  in  these  areas  were 
picked  because  they  are  the  areas 

where  the  most  acute  shortages  are 
expected  to  occur.  They  may  tie 
in  the  campaign  with  local  coal- 
dealer  sponsorship  if  they  desire. 

In  contrast  to  the  pre-fabricated 
spots  being  sent  to  the  stations, 
the  network  sponsors  and  the  net- 

works for  their  sustainers  are  be- 
ing sent  a  simple  one-page  memo- 

randum setting  forth  the  facts 
about  the  coal  problem.  They  are 
asked  to  write  their  own  "com- 

mercials" therefrom,  weaving  them 
into  their  programs  in  any  way 
they  see  fit. 

This  is  in  line  with  the  basic 
idea  of  the  priorities  plan,  which 
is  not  to  force  anything  down  either 
the  medium's  throat  or  the  list- 

eners' ears.  Particular  programs 
were  picked  on  the  several  networks 
to  avoid  undue  repetition — over- 

selling— while  at  the  same  time  in- 
suring maximum  audience  cover- 

age. 
"We  are  purposely  not  sending 

EVEN  THOUGH  the  record  has 
not  been  closed  on  the  FCC's  news- 

paper-ownership inquiry,  the  law 
department  staff  already  has  begun 
preliminary  preparation  of  its  final 
report,  with  the  possibility  of  full 
Commission  consideration  before 
summer. 

Another  day  or  possibly  two  of 
open  hearings  may  be  required  to 
complete  the  record  according  to 
FCC  sources.  No  date  yet  has  been 
set,  however,  for  resumption  of 
the  hearings,  which  recessed  with- 

out date  Feb.  6  when  the  News- 
paper-Radio Committee,  represent- 

ing more  than  100  newspaper- 
owned  stations,  concluded  presenta- 

tion of  its  testimony.  The  hearings 
began  July  23  last  year. 

Donald  Harris,  FCC  attorney, 
and  Allen  W.  Sayler,  of  the  law  de- 

partment's inquiry  staff,  are  un- 
derstood to  be  working  on  prelim- 

inary aspects  of  the  report.  Both 
have  other  duties,  however,  but  it 
is  expected  that  as  soon  as  the  rec- 

ord formally  is  closed,  a  full  staff 
will  be  designated  in  the  hope  of 

any  sample  commercials,"  states  a letter  to  the  sponsors  and  their 
agencies  signed  by  Seymour  Mor- 

ris, recently  appointed  advertising 

agency  liaison  of  OFF's  radio 
division.  "We  prefer  simply  to  give 
you  the  facts  of  the  situation  and 
then  let  you  work  out  the  treat- 

ment which  in  your  opinion  will 
be  most  effective  on  each  of  your 
particular  programs. 

"As  far  as  we  are  concerned, 
the  gate  is  wide  open:  you  can 
handle  this  message  either  as  part 
of  your  script,  as  a  straight  com- 

mercial announcement,  as  a  special 
interpolated  dramatized  spot,  or 

any  other  way  that  you  see  fit." 
That,  in  essence,  is  the  way  the 

forthcoming  priorities  plan — actu- 
ally called  an  "allocations  plan"  so far  as  it  applies  to  networks  and 

their  sponsors  and  a  "program  pri- 
orities" plan  so  far  as  it  applies 

to  stations — will  be  designed  to work. 

completing  the  report  as  soon  as 
possible.  One  estimate  was  that 
the  law  department  would  complete 
its  work  within  six  weeks  or  two 
months. 

Open  Hearing  Likely 

At  least  one  additional  open 

hearing  day  Avill  be  scheduled — 
probably  within  the  next  fortnight. 
The  FCC  desires  to  place  in  the  rec- 

ord a  sheaf  of  technical  exhibits, 
winding  up  its  case.  Moreover, 
Louis  G.  Caldwell,  counsel  for 
WGN  and  the  Chicago  Tribune, 
likewise  had  requested  opportu- 

nity to  present  brief  additional 
testimony.  Unless  other  matters  of 
an  unforeseen  character  develop, 

it  is  presumed  the  record  formal- 
ly will  be  closed  after  this  single 

session. 
FCC  Chairman  James  Lawrence 

Fly  declared  last  Monday  at  his 
press  conference  that  it  was  still 
the  plan  of  the  Commission  to  hold 

(Continued  on  page  58) 

The  scheme  has  the  unqualified 
support  of  the  Advertising  Council 
and  the  agency-network  and  sta- 

tions committees  of  OFF,  which 
have  been  in  long  huddles  during 
the  last  six  weeks  with  OFF  radio 
officials  in  preparation  for  the  new 

system. The  coal  campaign,  from  the 
radio  point  of  view,  is  actually 
a  "trial  balloon"  for  the  basic 
scheme  shortly  to  be  announced. 
The  main  idea  of  picking  out  cer- 

tain programs  on  which  to  con- 
vey certain  messages  is  to  put 

over  a  current  war  policy  idea,  yet 
at  the  same  time  avoid  constant 
repetition  and  annoyance  to  both 
medium  and  audience. 

For  example,  if  it  should  be  de- 
cided by  the  Government's  policy- makers that  a  certain  week  or  two- 

week  period  of  broadcasting  should 
emphasize  war  production,  then 
sponsors,  agencies  and  stations  will 
receive  from  OFF  a  set  of  instruc- 

tions telling  them  that  the  pro- 

grams suggested  by  the  War  Pro- 
duction Board  should  be  "played 

up"  above  all  else.  Thus,  too,  will 
the  Federal  Security  Agency's  nu- trition campaign,  the  Army,  Navy 

and  Marine  Corps  recruiting  cam- 
paigns, the  Office  of  Price  Adminis- 

tration's rationing  and  conserva- 
tion campaigns,  etc.  be  given  rights- 

of-way. 

Priority  Method 

Under  the  system  of  network 
allocations,  networks  and  their 
sponsors  will  be  asked  to  carry 
particular  messages  at  designated 
times.  They  will  be  under  no  com- 

pulsion to  do  so,  but  in  view  of 
their  expressed  eagerness  so  far 
to  lend  their  facilities  to  the  war 
effort  they  are  expected  to  agree 
willingly.  For  their  part,  they  can 
then  omit  any  references  during 
that  special  period  to  defense  bond 
sales,  for  example,  or  to  other  ap- 

peals for  time  coming  to  them  from 
other  Government  agencies,  so 
many  of  which  are  pouring  out 
volumes  of  scripts  and  transcrip- 

tions and  suggested  broadcasts. 
Stations,  many  of  which  have 

long  been  complaining  about  the 
super-abundance  of  Government 
propaganda  coming  to  them  in  all 
forms  from  the  various  Govern- 

ment agencies  without  definite 
plan,  will  be  told  they  should  give 
priority  to  the  topi*  of  the  week — 
and  that  they  may  reject,  without 

FCC  Working  on  Final  Report 

Covering  Press-Radio  Hearing 
Day  or  Two  of  Hearing  May  Be  Held  to  Complete 

Record  of  Proceedings  Begun  Last  Summer 
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compunction  or  fear  of  reprisal, 
any  and  all  other  demands  for  free 
time  from  other  Government  agen- 

cies during  that  particular  period. 
At  the  present  time  the  helter- 

skelter  issuance  of  Government 
material  for  broadcast  has  caused 
the  air  to  be  cluttered  with  "war 
messages"  that  more  than  often 
are  the  result  of  excessive  zeal  on 
the  part  of  Government  publicity 
men.  As  has  been  charged  in  the 
case  of  defense  bond  appeals,  they 
have  so  surcharged  the  air  that 
valid  criticism  has  been  raised  that 
the  public  is  annoyed  if  not  bored. 

In  fact,  many  of  the  Govern- 
ment's own  radio  chieftains,  after 

their  protracted  sessions  with  sta- 
tion, network,  agency  and  sponsor 

representatives,  have  agreed  frank- 
ly that  perhaps  they  have  been 

"overcommercializing"  their  agen- cies and  their  causes. 

'War  Fatigue' 
The  fundamental  psychological 

principle  of  over-selling  via  the 
radio  has  been  given  the  label 

"war  fatigue"  by  the  experts.  For- 
tunately for  both  the  radio  me- 

dium and  its  sponsors,  the  task  of 
channelizing  Government  broad- 

casts through  OFF  has  been  placed 
under  the  direction  of  practical 
broadcasting  men  who  have  won  the 
confidence  of  the  Administration's 
leaders  by  their  frankness  and  zeal. 

They  have  told  men  like  the  Pres- 
ident, Donald  Wilson,  members  of 

the  Cabinet  and  the  military  lead- 
ers that  they  can  overdo  a  good 

thing — that  too  much  plugging  on 
the  radio  of  a  particular  theme 
can  undo  the  good  which  can  be 
accomplished  by  just  the  right 
doses. 

On  radio's  part,  the  coordination 
efforts  of  OFF  are  being  weclomed 
as  a  means  of  alleviating  the  pres- 

sures placed  upon  the  medium  by 
Government  "information"  and 
"radio"  directors  each  with  their 
own  axes  to  grind,  each  confident 
that  his  is  the  most  important  mes- 

sage of  all  and  each  sending  out 
material  to  networks  and  stations 
with  the  implied  threat  that  they 
be  carried  or  else. 
When  the  network  allocations 

plan  is  put  into  effect — and  the  coal 
campaign  of  the  next  two  weeks  is 
going  to  show  whether  it  is  prac- 

tical— selected  sponsored  and  sus- 
taining periods  on  the  networks 

will  be  asked  to  stress  the  selected 
subject  of  the  particular  period 
desginated.  Their  cooperation  will 
be  voluntary;  the  way  they  weave 
the  material  into  their  shows  will 
be  left  to  them;  they  may  refuse 
to  handle  it  at  all  if  they  choose. 
Other  programs  will  simply  be 
asked  to  "lay  off"  that  particular subject. 

When  the  station  priorities  plan 
goes  into  effect,  the  stations  will 
all  be  told  that  they  should  "play 
up"  the  particular  topic  of  the 
period  to  the  exclusion,  if  they 
deem  necessary,  of  anything  else 
that  may  come  from  Government 
sources.  There  will  be  no  compul- 

sion to  carry  the  material  at  all, 
but  there  also  will  be  protection 

Rates  for  Schedule  C  Lines 

Substantially  Cut  by  AT&T 

DESIGNED  primarily  to  accommo- 
date smaller  stations  using  inter- 

mittent broadcast  line  service, 
AT&T  last  Thursday  filed  with  the 
FCC  tariffs  effective  May  1  sub- 

stantially reducing  medium  qual- 
ity line  charges. 

Under  the  new  rate  structure, 
the  second  revision  within  the  last 
year,  Schedule  C  (medium  quality) 
program  transmission  services  will 
be  available  for  regular  daily  pe- 

riods of  less  than  24  hours.  The 
new  optional  offer,  AT&T  said,  is 
designed  primarily  to  furnish  con- 

nections to  small  stations  for  pe- 

riods of  a  few  hours  daily  at 

charges  "appreciably  lower  than 

at  present". The  new  rates  contemplate  serv- 
ice during  the  same  hours  each 

day,  seven  days  per  week.  The 
charge  per  airline  mile  per  month, 
between  12  noon  and  9  p.m.,  is  $3 
for  the  first  hour  and  50  cents  for 
each  additional  consecutive  hour. 
Charges  for  service  between  9  p.m. 
and  9  a.m.  are  half  of  those  speci- 

fied for  the  12  noon-9  p.m.,  period. 
Service  between  9  a.m.  and  12  noon 
is  not  offered  at  these  rates,  it 
was  announced. 

CBS  NEWSROOM  VISITOR  on  a  recent  trip  to  New  York  was  John  E. 
Drury  (right),  Dean  of  the  Henry  W.  Grady  School  of  Journalism  of  the 
U  of  Georgia,  originators  of  the  famous  Peabody  Awards  in  radio.  Here 
he  discussed  the  embattled  European  warfront  with  Paul  White  (left), 
CBS  director  of  special  events,  and  Edward  R.  Murrow,  CBS  European 
chief,  now  in  this  country.  The  Peabody  Awards  for  1941  are  to  be 
announced  April  12, 

from  OFF  if  any  Government 
press  agent  complains  that  his 
stuff  is  being  ignored. 

In  the  case  of  the  coal  campaign, 
OFF  is  not  directing  the  station 
phase  because  the  job  was  thrust 
upon  it  so  suddenly.  The  series  of 
transcribed  announcements  being 
sent  out  to  the  200  stations  in  the 
critical  territory  is  being  handled 
entirely  by  Shannon  Allen,  Dept. 
of  the  Interior  radio  director. 

Sponsors  Carrying  Coal  Plugs 

The  sponsors,  agencies,  pro- 
grams, networks  and  times  select- 

ed for  the  coal  announcements  are: 
Campbell  Soup  Co.,  Camden,  N.  J., 

thru  Ward  Wheeloek  Co.,  Man  I  Mar- 
ried, CBS,  Monday,  March  30,  11:15 

a.m. ;  same  sponsor  and  agency,  Amos 
'n'  Andy,  CBS,  Thursday,  April  9,  7 
p.m. ;  same  sponsor  and  agency,  Lanny 
Ross,  CBS,  Friday,  April  10,  7:15 

p.m. Bristol-Myers  Co.,  New  York,  thru Young  &  Rubieam,  Dinah  Shore, 
BLUE,  Sunday,  April  5.  9:45  p.m.; 
same  sponsor,  thru  Pedlar  &  Ryan, 
Mr.  District  Attorney,  NBC,  Wednes- 

day, April  8,  9  :30  p.m. 
Standard  Brands,  New  York,  thru 

Kenyon  &  Eekhardt,  /  Love  a  Mys- 
tery, BLUE,  Monday,  March  30,  8 

p.m. B.  T.  Babbitt  Inc.,  New  York,  thru 
Duane  Jones  Co.,  David  Harum,  NBC, 
Tuesday,  March  31,  1  :.30  a.m. 

Liggett  &  Meyers  Co.,  New  York, 
thru  Newell-Emmett  Co..  Glenn  Mil- 

ler, CBS,  Tuesday,  March  31,  10  p.m. 
Brown  &  Williamson  Tobacco  Co., 

Louisville,  thru  Russell  INI.  Seeds  Co.. 
Uncle  Walter's  Dog  House,  NBC, 
Wednesday,  April  1,  8  :30  p.m. 

Pillsbury  Flour  Mills  Co.,  Minneap- 
olis, thru  McCanu-Brickson.  Musical 

Mill  Wheel,  BLUE,  Thursday,  April 
2.  10  a.m. 

Emerson  Drug  Co.,  Baltimore,  thru 
Ruthrau£E  &  Ryan,  Ellery  Queen, 
NBC,  Saturday,  April  4,  7:30  p.m.; 
same  sponsor,  thru  the  Blow  Co., 
Grime  Doctor,  CBS,  Sunday,  April  5, 
8  :30  p.m. 

E.  B.  Semler  Co.,  New  Canaan, 
Conn.,  thru  Erwin,  Wasey  &  Co., 
Gabriel  Heatter,  MBS,  Monday,  April 
6,  9  p.m. 

On  Network  Sustainers 

In  addition,  arrangements  have 
been  made  with  the  networks  for 
placements  on  their  sustaining  pro- 

grams as  follows: 
CBS— Tuesday,  March  31,  6:30 

p.m. 

BLUE — Fantasy  in  Melody,  April 
5 ;  PolJca  Dots,  April  9 ;  Robert  Rip- 

ley, April  1. 
NBC — Music  for  Everybody,  March 

31 ;  Rhapsody  of  the  Rockies,  April  5 ; 
Hank  Lawson,  April  7 ;  Do  Yau  Re- member, March  31  and  April  10; 
Market  Basket,  April  11 ;  Deep  River 
Bo})s,  April  3. 
MBS — Marine  Band,  March  31; 

Navy  Band,  April  9 ;  Rainbow  House, 
April  11. 

Lady  Esther  on  45 
LADY  ESTHER  Co.,  Chicago, 
which  has  been  testing  five-weekly 
announcements  on  two  Hartford 
stations  since  March  9  [Broadcast- 

ing, March  2],  during  April  will 
add  stations  to  bring  the  total  to 
45  for  an  eight-week  period.  Cam- 

paign, consisting  of  evening  chain 
breaks  and  one-minute  daytime  an- 

nouncements, promotes  the  com- 
pany's cosmetic  products.  Agency 

is  Pedlar  &  Ryan,  New  York. 

WHDH  Joins  Blue; 

CBS  Gets  WTAG 

KXEL,  New  Waterloo  Outlet, 
Will  Join  Blue  as  Basic 

TWO  NEW  changes  in  network 
outlets  in  New  England  were  ne- 

gotiated last  week,  with  WHDH, 
Boston,  definitely  signed  for  the 
BLUE  effective  June  15,  while 
WTAG,  Worcester,  is  slated  to 
switch  from  NBC  to  CBS  within 

a  year. Simultaneously  it  was  announced 
that  the  new  KXEL,  Waterloo,  la., 
will  go  basic  BLUE  when  it  begins 
operations  about  June  1,  with 
50,000  watts  on  1540  kc.  The  sta- 

tion is  licensed  to  the  Josh  Higgins 
Broadcasting  Co.  Among  the  stock- 

holders are  Joe  DuMond,  general 
manager  of  KBUR,  Burlington, 
la.;  John  E.  Fetzer,  owner  of 
WKZO,  Kalamazoo;  Paul  F.  God- 
ley,  consulting  engineer  of  Mont- 
clair,  N.  J.,  and  John  Blair,  head 
of  the  station  representation  firm 
bearing  his  name. 

Lengthy  Negotiations 
Selection  of  WHDH  by  the 

BLUE,  under  a  regular  contract 
affiliation,  was  ascertained  last 
Friday,  terminating  several 
months  of  negotiation  between  that 
network  and  WHDH,  as  well  as 
WMEX,  Boston.  WHDH  now  is 
operating  on  program  tests  for 
fulltime  operation  on  850  kc.  with 
5,000  watts  day  and  1,000  watts 
night,  while  WMEX  operates  with 
5,000  watts  fulltime  on  1510. 

It  was  learned  that  WTAG  had 
completed  negotiations  with  CBS 
for  a  switch  in  affiliation  from  the 

Red.  Since  one  year's  notice  is  re- 
quired, it  was  assumed  the  svdtch 

is  not  slated  to  become  effective 

until  March,  1943.  By  consent,  how- 
ever, it  could  be  made  in  advance 

of  that  date.  WORC,  is  the  present 
CBS  Worcester  outlet. 

WBZ,  50,000-watt  Westinghouse- owned  outlet  in  Boston,  switches 
to  NBC  June  15,  dropping  the 
Blue.  WNAC,  key  station  of  the 
Yankee  Network,  goes  MBS. 

With  the  New  England-NBC- 
BLUE-MBS  shifts,  no  arrange- 

ment has  been  made  for  regular 
broadcasting  of  BLUE  programs 
by  other  stations  on  the  Yankee 
Network.  The  question  of  placing 
the  BLUE  Ballantine  program  on 
certain  of  these  stations  has  been 
discussed  with  the  agency,  it  was 
said  at  BLUE  headquarters,  but 
no  definite  arrangement  has  been 
made. 

Keith  Kiggins,  BLUE  vice-presi- dent in  charge  of  station  relations, 
said  the  network  will  feed  pro- 

grams to  non-affiliated  stations  in 
areas  not  covered  by  BLUE  out- 

lets if  the  client  desires,  but  thus 
far  no  such  arrangements  have 
been  made. 

Affiliation  of  the  BLUE  with 
WHDH  occasioned  considerable  in- 

terest, because  of  pending  litiga- 
tion over  assignment  of  the  station 

on  the  same  channel  occupied  by 
(Continued  on  page  56) 
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ASSUME  NEW  EXECUTIVE  DUTIES 

MR.  KLAUBER  MR.  KESTEN 

Klauber  and  Kesten  Promoted 

In  CBS  High  Command  Shift 
Klauber  Becomes  Executive  Committee  Chairman 

With  Kesten  Named  VP  and  General  Manager 

NEW  BID  FOR  BLUE 

REJECTED  BY  RCA 
A  SECOND  offer  to  purchase  the 
BLUE,  made  by  a  syndicate  of 
private  investors  headed  by  George 
E.  Allen,  vice-president  of  the 
Home  Insurance  Co.  of  New  York, 
and  former  Commissioner  of  the 
District  of  Columbia,  v^as  rejected 
about  a  month  ago  by  RCA,  parent 
company  of  the  BLUE,  it  was 
learned  authoritatively  last  week. 
The  amount  of  the  offer  was  not 
disclosed.  About  a  year  ago  the 
same  group  made  its  first  offer  for 
the  network. 

While  no  details  were  available, 
it  was  learned  the  offer  was  con- 

ditioned upon  retention  of  Mark 
Woods  as  president  and  directing 
head  of  Blue  Network  Co.  Inc.  Mr. 
Woods  formerly  was  vice-president 
and  treasurer  of  NBC,  but  with  the 
separation  of  the  BLUE  from  NBC 
early  this  year,  he  resigned  those 
positions  and  was  elected  president 
of  the  independent  network  opera- 
tion. 

Mr.  Allen's  offers,  it  was  re- 
ported, were  made  on  behalf  of 

Chicago  and  Cleveland  investment 
houses,  representing  private  in- 
vestors. 

Grape  Nut  Serial 
THE  STORY  of  a  school  teacher 
who  tries  to  get  her  broad  views  on 
education  accepted  by  a  small-town 
school  board  will  be  told  in  We 
Love  &  Learn,  dramatic  serial 
starting  April  6  on  90  CBS  sta- 

tions by  General  Foods  Corp.,  New 
York,  for  Grape  Nut  Flakes  and 
Grape  Nut  Wheatmeal.  Agency  is 
Young  &  Rubicam,  New  York. 

Paint  Firm  Appoints 
DEVOE  &  RAYNOLDS  Co.,  New 
York  (paints  and  varnishes),  has 
appointed  Calkins  &  Holden,  New 
York,  to  direct  its  advertising.  A 
limited  use  of  radio  for  house 
paints  will  probably  be  made  this 
year,  according  to  the  agency, 
which  reported  that  plans  for  the 
account  were  still  in  the  formative 
stage. 

American  Oil  Renews 

AMERICAN  OIL  Co.,  Baltimore, 
has  renewed  Human  Side  of  the 
News  on  CBS,  effective  April  27. 
Program,  starring  Edwin  C.  Hill, 
news  commentator,  winds  up  its 
third  consecutive  year  on  CBS  on 
April  24.  Sponsor  has  had  pro- 

grams on  CBS  since  September 
1932  for  its  gasoline  and  oil  prod- 

ucts. Account  is  handled  by  Joseph 
Katz  Co.,  Baltimore. 

Quaker  Oats  Spots 
QUAKER  OATS  Co.,  Chicago 
(Sparkles),  is  placing  one-minute 
transcribed  announcements  and 
early  morning  five-minute  periods 
on  approximately  10  New  York 
and  New  England  stations  to  start 
about  April  15.  Ruthrauff  &  Ryan, 
Chicago,  is  agency. 

War  Insurer's  Series 
FIRST  INSURANCE  agency  to 
promote  war  and  bombardment  in- 

surance via  radio  is  John  C.  Weg- 
horn  Agency,  New  York,  using  five- 
minute  talks  on  WOV,  New  York. 
Frank  Kiernan  &  Co.,  New  York, 
handles  the  account. 

EDWARD  KLAUBER,  executive 
vice-president  of  CBS  was  elected 
to  the  newly-created  post  of  chair- 

man of  the  executive  committee, 
and  Paul  W.  Kesten  was  named 
vice-president  and  general  manager 
by  the  CBS  board  of  directors  at 
their  meeting  last  Wednesday. 
In  announcing  the  changes, 

William  S.  Paley,  president  and 
principal  stockholder  of  the  net- 

work said:  "Hereafter  all  depart- 
ments with  the  exception  of  the  pro- 
gram department  will  report  to  the 

vice-president  and  general  man- 
ager, Mr.  Kesten.  The  program 

department  will  report  to  me." 
Long-Range  Problems 

Moves  were  inspired  by  a  three- 
fold purpose,  Mr.  Paley  stated:  To 

eliminate  some  duplication  of  ex- 
ecutive activity;  to  create  the  office 

of  chairman  of  the  executive  com- 
mittee which,  free  from  daily  oper- 
ating duties,  can  give  its  whole 

time  and  attention  to  some  of  the 
network's  long-range  problems,  and 
"to  afford  Mr.  Klauber  a  needed 
relief  from  his  overburdening 
duties  of  many  years  standing." 

Explaining  that  since  last  May 
Mr.  Klauber  has  given  most  of  his 
time  to  problems  raised  by  the  new 
FCC  rules,  Mr.  Paley  said  that  Mr. 
Klauber's  "immediate  task  will  be 
to  continue  his  work  in  that  connec- 

tion and  in  connection  with  the  ap- 
proaching hearing  on  the  proposed 

new  radio  legislation  in  Congress." 
The  statement  continued:  "Al- 

though Mr.  Klauber  will  assume  a 
less  active  role  in  the  company's 
affairs,  his  sound  judgment  and  his 
invaluable  experience  gained 
through  nearly  14  years  of  im- 

portant work  in  broadcasting,  will 

continue  to  the  benefit  of  the  com- 
pany. I  am  sure  that  all  of  you, 

knowing  of  the  significant  contribu- 
tions made  by  Mr.  Klauber  to  the 

progress  and  development  of  our 
company  and  to  the  broadcasting 
industry  generally,  will  be  gratified 
to  learn  of  his  new  role  especially 
since  it  will  enable  him  to  enjoy  a 
certain  degree  of  richly  deserved 

leisure." 
Mr.  Klauber  has  been  "second 

man"  in  CBS  for  the  last  11  years, 
when  he  joined  Mr.  Paley  as  as- 

sistant to  the  president.  He  left 
,  Lennen  &  Mitchell  to  take  over  the 
post,  having  developed  numerous 
radio  accounts,  including  Old  Gold. 
A  native  of  Louisville,  Mr.  Klauber 
had  a  distinguished  newspaper 
background  prior  to  entering 
agency  and  radio  work.  He  for- 

merly was  city  editor  of  the  New 
York  Times  and,  during  the  last 
war,  was  credited  with  many  out- 

standing news  beats. 
Although  assistant  to  the  presi- 

dent at  the  outset  of  his  tenure  with 
CBS,  Mr.  Klauber  soon  was  elected 
executive  vice-president.  Unlike  the 
heads  of  most  other  substantial 
business  operations,  Mr.  Paley  al- 

ways has  directed  CBS  policy. 

Kesten's  Career 
Mr.  Kesten  likewise  is  a  graduate 

of  Lennen  &  Mitchell.  In  his  early 
forty's,  he  has  been  with  CBS  since 
1931,  and  served  for  about  four 
years  as  sales  promotion  manager. 
He  had  won  widespread  acclaim  as 
the  most  gifted  sales  promotion 
man  in  radio  before  his  promotion 
in  1935  to  a  vice-presidency. 

A  native  of  Milwaukee,  Mr.  Kes- 
ten has  had  wide  experience  in  all 

phases   of  advertising   and  sales 

Further  Extension 

Ordered  by  Court 
Chicago  Court  Grants  Appeals 

In  Anti-Trust  Actions 

A  THIRD  extension  of  time  for  fil- 
ing of  answers  to  the  anti-trust 

suits  of  the  Dept.  of  Justice  against 
NBC-RCA  and  CBS  was  granted 
last  week  by  the  Federal  District 
Court  in  Chicago,  on  pleas  of  the 
two  networks.  The  order,  signed  by 
Federal  Judge  John  P.  Barnes, 
gave  the  parties  30  days,  or  until 

April  27,  to  file  counter-motions 
with  respect  to  the  far-reaching 
Government  complaints,  and  60 
days  or  until  May  26,  to  file  an- swers. 

The  Government  complaints,  par- 
alleling in  large  measure  the 

points  originally  raised  in  the 
FCC's  chain-monopoly  regulations, 
were  filed  last  Dec.  21.  A  subse- 

quent suit  by  MBS  stockholder  sta- 
tions against  NBC-RCA,  seeking 

triple  damages,  also  is  pending  be- fore the  same  court.  Answers  to  the 
triple  damage  suits,  however,  are 
not  likely  until  after  adjudication 
of  the  anti-trust  proceedings,  since 

they  are  premised  on  the  Govern- ment's case. 

Supreme  Court  Appeal 
NBC  and  CBS  pointed  out  they 

are  now  in  litigation  before  the 
Supreme  Court  of  the  United 
States  on  the  FCC's  chain-mo- 

nopoly regulations.  Arguments  be- fore the  Supreme  Court  tentatively 
are  scheduled  for  the  week  of  April 
27,  with  a  decision  on  jurisdiction 
expected  prior  to  the  summer  re- cess of  the  highest  tribunal  in  June. 
NBC  and  CBS  are  the  appellants 
in  these  proceedings,  with  the  FCC, 
joined  by  MBS,  in  opposition.  The 
rules  are  under  suspension  by  vir- 

tue of  action  of  the  satutory  three- 
judge  court  in  New  York  last 
month,  authorizing  a  stay  pending 
Supreme  Court  action. 

PROPOSING  to  become  known  as  a 
Newark  station,  WAAT,  Jersey  City, 
has  applied  to  the  FCC  for  authority 
to  move  its  studios  into  Newark. 

promotion.  He  was  assistant  ad- 
vertising manager  of  the  Gimbel 

store  in  Milwaukee,  parent  of  the 

present  group,  in  1918  and  after- ward served  in  executive  capacities 
with  McJunkin  Adv.  Co.,  Chicago, 
Foreman  &  Clark  stores,  Chicago, 
and  Lennen  &  Mitchell.  In  the  mid- 
twenties  he  spent  some  time  in  Ger- 

many, England,  Italy  and  France, 
studying  European  ideas  and  their 
development. 

Action  of  the  CBS  board  last 
week  in  promoting  Messrs.  Klauber 
and  Kesten  more  or  less  formalized 
the  operating  procedure  of  the  last 
six  or  eight  months.  Mr.  Kesten, 
under  the  direction  of  Mr.  Klauber, 
has  handled  affairs  relating  to 
sales,  public  relations,  programs 
and  new  developments.  This  re- 

lieved Mr.  Klauber  of  hour-to-hour 
direction  of  CBS  affairs.  Mefford  R. 

Runyon,  CBS  vice-president,  is  as- 
signed to  direction  of  managed  and 

operated  stations,  station  relations 
and  labor. 
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REXALL  SALES  conference  mapped  out  commercials  for  the  tran- 
scribed quarter-hour  Rexall  Parade  of  Stars  prior  to  cutting  by  NBC 

Hollywood  Radio-Recording  Division.  Series  is  to  be  released  on  250  to 
300  stations  during  early  April  by  United  Drug  Co.  to  plug  semi-annual 
Rexall  one-cent  sale.  Committee  consists  of  (1  to  r)  Walter  Craig,  WMCA, 
New  York  program  director,  in  charge  of  production  for  Street  &  Finney, 
agency;  Ned  Tollinger,  network  director  assigned  to  assist;  Harlow  Wil- 

cox, commercial  announcer;  S.  E.  Hartford,  Boston  advertising  and  sales 
promotion  director  of  United  Drug  Co. 

ADVERTISING  GETS  A  PLUG 

Trade  Paper  Campaign  by  WLW  Will  Feature 

 Statements  by  Prominent  Advertisers  

House  Committee 

Schedules  Inquiry 

On  Radio  April  15 
Cox  Still  Is  Confident  That 
His  Plan  Will  Be  Adopted 

WITH  THE  HOUSE  slated  to  re- 
main in  session  over  the  Easter 

holidays  on  a  "corporal's  guard" 
basis,  hearings  on  the  Sanders  Bill 
(HR5497)  to  rewrite  the  Communi- 

cations Act  of  1934,  as  well  as  pre- 
liminary hearings  before  the  Rules 

Committee  on  the  Cox  Resolution 
(HRes426)  are  expected  to  pro- 

ceed on  schedule,  according  to  Con- 
gressional legislative  sources. 

The  Sanders  Bill  hearings  are 
slated  to  get  under  way  April  14 
before  the  House  Interstate  &  For- 

eign Commerce  Committee,  with 
witnesses  representing  the  indus- 

try as  well  as  the  FCC  to  be  called. 
The  Cox  Resolution  is  still  pending 
before  the  Rules  Committee,  after 
two  days  of  study  during  which 
FCC  Chairman  James  Lawrence 
Fly  appeared. 

At  least  two  more  days  of  hear- 
ings, with  Mr.  Fly  to  make  a  third 

appearance,  are  planned  by  Rep. 
Cox  (D-Ga.),  author  of  the  far- 
reaching  measure  to  conduct  a  se- 

lect committee  investigation  of  the 
FCC,  its  personnel  and  its  stew- 
ardship. 

Expects  Favorable  Action 

Following  this.  Rep.  Cox  expects 
to  call  for  a  committee  vote  and  is 
still  confident  that  favorable  action 
will  be  forthcoming  despite  pur- 

ported Administrative  opposition  to 
the  measure.  Chairman  Fly  already 
has  expressed  his  opposition. 

Other  witnesses  probably  will  be 
called  by  the  Rules  Committee. 
Rep.  Cox,  however,  has  not  stated 
precisely  who  he  intends  to  have 
appear.  Rep.  Wigglesworth  (R- 
Mass.),  a  persistent  critic  of  the 
FCC,  already  has  testified  in  favor 
of  the  resolution,  but  wanted  it 
broadcast  to  encompass  an  investi- 

gation of  the  industry,  as  well  as 
the  Commission. 
Chairman  Lea  (D-Cal.)  of  the 

House  Committee,  said  he  proposes 
to  conduct  hearings  looking  toward 
new  legislation  at  this  session.  The 
Sanders  Bill,  providing  for  reor- 

ganization of  the  FCC  as  well  as 
of  rewriting  of  the  statute,  will 
serve  only  as  the  base  for  the  hear- 

ings. It  is  entirely  possible  the  com- 
mittee will  decide  to  strike  every- 
thing other  than  the  enacting 

clause  and  write  a  new  bill  from 
scratch,  it  was  pointed  out. 

Moreover,  there  is  some  talk  of 
the  Cox  Resolution  being  referred 
to  Mr.  Lea's  committee  with  in- 

structions from  the  Rules  Commit- 
tee that  in  its  inquiry  it  cover  the 

ground  outlined  in  this  far-reach- 
ing measure.  Rep.  Cox  has  charged 

the  Commission  with  attempting  to 
"federalize  communications,  includ- 

ing broadcasting"  and  has  alleged 
that  it  is  shot  through  with  men  of 
Communistic  leanings. 

It  is  indicated  Congress  will  not 
(Continued  on  page  55) 

TOP  EXECUTIVES  of  companies 
spending  a  million  dollars  or  more 
for  advertising  will  write  advertis- 

ing copy  for  the  trade  paper  adver- 
tising of  WLW,  Cincinnati,  in  a 

new  promotion  series  announced  by 
Milton  F.  (Chick)  Allison,  pro- 

motion manager. 
The  executives  are  being  asked 

by  WLW  to  explain  their  plans 
for  continued  advertising  during 
the  war  and  what  functions  they 
expect  it  to  perform,  he  said.  WLW 
promotion  will  be  kept  at  a  mini- 

mum, he  explained,  "in  order  to make  the  contribution  a  more 
valuable  one  to  advertising  agen- 

cies, advertising  managers  and  all 
others  who  may  find  themselves 
faced  with  the  necessity  of  justify- 

ing an  advertising  expenditure 
when  there  is  very  little  to  sell  and 
when  plants  are  engaged  in  almost 

100%  wartime  production." 
Three-Point  Program 

A  three-fold  objective  is  outlined 
by  Mr.  Allison  to  explain  the  WLW 
promotion  project.  "First,  it  will  be 
informative,"  he  said,  "because  it 
will  contain  the  true  plans  of  the 
very  top  executives  for  their  ad- 

vertising during  the  war.  Second, 
the  knowledge  of  what  other  big 
business  is  going  to  do  will  give  all 
management  courage  to  continue 
to  advertise  in  one  form  or  another. 
And  finally,  it  will  dramatize,  for 
the  benefit  of  all  business,  the  fact 
that  advertising  is  a  vital  part  of 
the  fundamental  economy  of  our 
people,  and  not  just  a  means  of  in- 

creasing the  sale  of  consumer 

goods. 
"Our  thought  is  not  to  encourage 

advertising  as  such — rather  it  will 
be  the  purpose  of  this  campaign  to 
show  how  war  is  bringing  into  be- 

ing an  entirely  different  conception 
of  advertising,  both  as  to  basic  na- 

ture and  function.  To  us,  it  is  not 

so  important  that  a  company  may 
have  cut  its  advertising  appropria- 

tion— the  important  thing  is  the  re- 
maining 50%  and  how  it  is  to  be 

used." 

First  of  the  WLW  series,  to 
break  early  in  April,  will  present  a 
statement  by  Carle  C.  Conway, 
chairman  of  the  board.  Continental 
Can  Co.  The  copy  carries  a  head- 

line, "No  manufacturer  can  afford 
to  enter  into  the  post-war  period 
without  all  the  goodwill  he  can  pos- 

sibly lay  up."  Under  a  large  por- 
trait of  Mr.  Conway,  the  advertise- 

ment carries  a  three  paragraph 
statement  bearing  out  the  theme  of 
the  headline. 
WLW  has  a  signature  panel  at 

the  bottom  of  the  ad,  which  runs  in 
two  colors,  and  in  small  type  this 

message  appears,  "To  the  great names  in  American  business  whose 
continued  advertising  is  a  flaming 
symbol  of  faith  in  American  future 
.  .  .  whose  fortitude  in  total  war 
adds  another  shout  of  defiance  to 
the  enemies  of  free  American  en- 

terprise and  democracy  .  .  .  this 
space  is  dedicated  by  The  Nation's 

Station." 
Rexall's  Spring  List 

UNITED  DRUG  Co.,  Boston  (Rex- 
all products),  for  its  semi-annual 

spring  one-cent  sale  in  April,  will 
utilize  a  series  of  four  transcribed 
quarter-hour  programs,  Rexall 
Parade  of  Stars,  on  250  to  300  sta- 

tions nationally.  NBC  Hollywood 
Radio-Recording  Division  cut  the 
series  on  March  21,  the  talent 
including  Judy  Canova,  commedi- 
enne;  Ken  Murray,  comedian;  John 
Conte,  tenor;  Meredith  Willson's orchestra;  Harlow  Wilcox,  an- 

nouncer. Walter  Craig,  program  di- 
rector of  WMCA,  New  York,  un- 

der special  arrangement,  was  in 
charge  of  production  for  Street  & 
Finney,  New  York  agency  servic- 

ing the  account. 

Few  Tires  on  Hand 

For  Radio  Industry 

Station  Repairmen  Slated  to 
Get  Early  Consideration 
NEW  TIRES  are  practically  un- 

available and  retreaded  tires  will 
be  doled  out  to  local  rationing 
boards  in  approximately  one-fifth 
the  amount  estimated  before  tire 
rationing  went  into  effect  in  Jan- 

uary, officials  of  the  Office  of  Price 
Administration  told  Broadcasting 
last  week  in  reply  to  queries  on 
the  status  of  broadcast  stations. 

In  most  communities,  OPA  offi- 
cials said,  there  will  not  be  enough 

tires  available  for  all  eligible  ap- 
plicants and  it  will  be  up  to  the 

local  boards  to  determine  who  is 
most  needy.  It  was  further  pointed  i 
out  that  whatever  grants  are  made  I 
will  go  only  to  applicants  connected 
with  the  war  effort.  Stations  and 

their  employes  are  considered  di- 
rectly connected  with  the  war  ef- fort. 
Technicians  First 

Station  officials  will  not  receive 
tires  merely  because  of  their  posi- 

tion it  was  said.  Neither  will  an- 
nouncers, salesmen,  business  man- 

agers and  other  staff  members. 
Technicians  will  receive  tires,  the 
OPA  said,  if  employed  as  repair- 

men whose  work  requires  that  they 
transport  tools  or  equipment.  | 

Transmitter  repairmen  were  cited  ' 
as  one  example  in  the  "must" categories  set  up  by  the  OPA. 
OPA  officials  added,  however, 

that  even  repairmen  who  require 
an  automobile  or  truck  in  their 
work  may  find  they  cannot  obtain 
tires  from  their  local  boards  if 

the  board's  quota  has  been  taken 
up  by  other  repairmen  whose  jobs 
require  that  they  travel  longer 
distances  or  make  more  frequent trips. 

Procedure  in  assigning  tires  to 
local  boards  is  determined  by  the 
OPA  in  conjunction  with  the  War 
Production  Board,  which  designates 
the  number  of  tires  available  for 

the  entire  country.  After  the  num- 
ber has  been  made  known,  the 

OPA  sends  notice  to  the  local 
boards  of  the  tires  they  may  have, 

the  figures  being  based  on  prede- 
termined percentages  of  the  total. 

The  OPA  cautioned  stations  to 

determine  who  in  their  employ  ' 

need  tires  most  to  carry  on  the  s 'na- tion's operation  and  then  make  ap- 
plication to  their  local  boards.  It 

was  said  the  mere  fact  that  an 
employe  is  a  technician  will  not 
be  sufficient  justification,  since  it 

must  be  shown  that  the  technician's 
work  requires  tires. 

Chicago  Milk  Series  ; 
MILK    FOUNDATION,    Chicago,  | 

through  its  new  agency,  McCann-  \ 
Erickson,  Chicago,  has  prepared  a  ' 
series  of  one-minute  transcribed  an- 

nouncements to  be  placed  on  prac- 
tically all  the  stations  in  the  Chi- cago area  to  stimulate  milk  sales.  |  \ 

Copy  theme  is  built  around  a  new  |  ̂ 
word,  "vemp",  a  composite  of  the 
letters  of  vitamins,  energy,  miner-  i  ' 
als,  and  proteins.  ' 
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Atlantic  Books  Largest  Baseball  Series 

Over  2,000  Games  Will 
Be  Carried  on  50 

Stations 

WITH  Government  announcements 
featured  in  commercial  messages, 
Atlantic  Refining  Co.,  Philadelphia, 
on  April  14  will  open  its  schedule 
of  major  and 
minor  league 
baseball  games  on 
the  most  exten- 

sive system  in  its 
seven  years  of 
baseball  coverage. 

Atlantic's  East- 
e  r  n  Marketing 
area  will  be  cov- 

ered by  50  sta- 
tions, four  more  Mr.  Rollins 

than  were  used  in 
1941.  More  than  2,000  games  in  six 
leagues  will  be  broadcast  play-by- 

play, with  more  than  8,500  station 
hours  given  over  to  the  game  re- 

ports, according  to  N.  W.  Ayer  & 
Son,  Philadelphia,  the  Atlantic 
agency. 

More  FM  Outlets 

Again  this  year  Atlantic  will 
broadcast  news  reports  during 
game  breaks,  without  interfering 
with  play-by-play  descriptions.  Use 
of  news  will  be  broadened  from 
hookups  carrying  major  league 
games  to  all  the  stations  carrying 
the  broadcasts,  according  to  pres- 

ent plans. 
As  was  the  case  last  year,  At- 

lantic will  use  frequency  modula- 
tion stations  but  will  increase  the 

number  of  FM  outlets.  The  New 
England  baseball  hookup  will  in- 

clude W43B,  Boston,  and  W39B, 
Mount  Washington,  associated  with 
Colonial  network. 

Daily  reports  of  games  of  three 
National  and  two  American  league 
clubs — Phillies,  Braves,  Pirates, 
Athletics,  Red  Sox — will  be  broad- 

cast along  with  three  teams  of  the 
International  League;  six  of  the 
Eastern  League;  two  of  the  South 
Atlantic  League;  two  of  the  Pied- 

mont League.  Still  in  progress  are 
negotiations  for  broadcasting  the 
games  of  two  other  International 
League  teams,  Rochester  and  Balti- 
more. 

Special  Network 

A  special  Atlantic  network  of  12 
stations  in  Pennsylvania,  Mary- 

land, Delaware  and  New  Jersey 
will  carry  home  games  of  the  Ath- 

letics and  Phillies,  keyed  from 
WIBG,  Philadelphia.  Home  games 
of  the  Red  Sox  and  Braves  will  be 
heard  on  a  hookup  of  19  stations  in 
Maine,  Massachusetts,  Rhode  Is- 

land, Connecticut  and  Vermont. 
For  the  games  of  the  Pittsburgh 

Pirates  home  and  away,  a  new 
Western  Pennsylvania  network  will 
be  employed.  Last  year  KDKA  and 
WWSW,  Pittsburgh,  jointly  car- 

ried the  games  but  KDKA  was  un- 
able to  clear  time  this  year.  The 

reports  will  originate  at  WWSW 

ATLANTIC'S  BASEBALL  SCHEDULE 

MAJOR  LEAGUES 
Philadelphia  Athletics,  American  League 

(co-sponsor  home  games)  and  Philadelphia 
Phillies,  National  League  (exclusive  all 
home  games  :  WIBG.  Philadelphia  ;  WFPG, 
Atlantic  City ;  WEEU,  Reading,  Pa.  ; 
WSAN,  Allentown;  WILM,  Wilmington; 
WGAL,  Lancaster;  WORK,  York;  WEST, 
Easton;  WKBO.  Harrisburg ;  WAZL,  Ha- 
zelton.  Pa.  ;  WKOK,  Sunbury,  Pa.  ;  WBOC, 
Salisbury,  Md.  Announcers,  Byrum  ,Saam 
and  Taylor  Grant. 
Boston  Braves,  National  League,  and 

Boston  Red  Sox,  American  League  (co- sponsor,  home  games);  WAAB,  Boston; 
WCOU,  Lewiston,  Me. ;  WLLH,  Lowell, 
Mass.  ;  WEIM,  Fitchburg,  Mass.  ;  WLNH, 
Laconia,  N.  H.  ;  WFEA,  Manchester,  N.  H.  ; 
WNBH,  New  Bedford,  Mass.  ;  WNLC,  New 
London  ;  WBRK,  Pittsfield,  Mass. ;  WEAN, 
Providence:  WSYB,  Rutland,  Vt. ;  WATR, 
Waterbury;  WRDO,  Augusta;  WLBZ, 
Bangor ;  WSAR,  Fall  River,  Mass. ;  WHAl, 
Greenfield,  Mass.  ;  WTHT,  Hartford ; 
W43B,  Boston;  W39B,  Mount  Washington. 
Announcer,  Jim  Britt. 

Pittsburgh  Pirates,  National  League  (co- 
sponsor,  home  and  road  games)  :  WWSW, 
Pittsburgh;  WKST,  New  Castle;  WMBS. 
Uniontown;  WISR,  Butler;  WJAC,  Johns- 

town ;  WFBG,  Altoona.  Announcer,  Rosy 
Rowswell. 

INTERNATIONAL  LEAGUE 
Newark  (co-sponsor  road  and  home 

games)  :  WAAT,  Newark.  Announcer,  Earl Harper. 
Syracuse  (co-sponsor  home  and  road 

games)  :  WAGE,  Syracuse.  Announcer, Tom  McMahon. 
Buffalo     (co-sponsor     home     and  road 

games)  :  WGR,  Buffalo.  Announcer,  Ralph Hubbell. 
(Note:  Negotiations  are  still  in  progress 

with  respect  to  Baltimore  and  Rochester broadcasts.) 

EASTERN  LEAGUE 
Binghamton  (exclusive  home  and  road 

games)  :  WNBF,  Binghamton.  Announcer, Jack  Hand. 
Scranton  (exclusive  home  and  road 

games)  :  WARM,  Scranton.  Announcer, Claude  Haring. 
Elmira  (exclusive  home  and  road 

games)  :  WENY,  Elmira.  Announcer,  Bill 
Pope. 

Wilkes-Barre  (exclusive  home  and  road 
games)  :  WBAX,  Wilkes-Barre.  Announcer, Chuck  Whittier. 

Williamsport  (exclusive  home  and  road 
games)  .  WRAK,  Williamsport.  Announcer, 
Woody  Wolf. 
Albany  (co-sponsor  home  and  road 

games)  :  WABY,  Albany.  Announcer,  Glen Rand. 

SOUTH  ATLANTIC  LEAGUE 
Jacksonville  (co-sponsor  home  and  road 

games)  :  WJHP,  Jacksonville.  Announcer, 
Jack  Rathbun. 
Savannah  (exclusive  home  and  road 

games)  :  WSAV,  Savannah.  Announcer, Dick  Altman. 
PIEDMONT  LEAGUE 

Charlotte  (co-sponsor  home  and  road 
games)  :  WAYS,  Charlotte.  Announcer,  Lee Kirby. 

Richmond  (co-sponsor  home  and  road 
games)  :  WRNL,  Richmond.  Announcer, 
Hugh  Carlyle. 

and  be  fed  to  WFBG,  Altoona; 
WISR,  Butler;  WJAC,  Johnstown; 
WKST,  New  Castle;  WMBS, 
Uniontown. 

Joseph  R.  Rollins,  Atlantic  ad- 
vertising manager,  in  announcing 

the  games  said: 

"In  its  seventh  consecutive  year 
of  sports  broadcasting,  Atlantic 
will  gear  its  baseball  broadcasting 

program  closely  to  the  nation's  war effort.  We  have  planned  to  devote 
the  major  part  of  our  commercial 
messages  to  government  announce- ments. 

Public  Service 

"The  balance  will  be  devoted  to 
information  aimed  to  keep  the  pub- 

lic informed  of  conditions  in  the 
petroleum  industry  and  tips  to  help 
people  to  get  the  greatest  possible 
use  from  their  automobiles,  with  a 
minimum  wear-and-tear  on  ve- 

hicles and  tires.  In  this  way  we 
will  be  able  to  make  the  summer 

season's  broadcasting  schedule  an 
even  greater  public  service  than 
was  the  case  in  previous  years. 

"We  feel,  too,  that  the  extended 
use  of  news  reports,  which  will  be 
interjected  in  the  game  broadcasts 
so  as  not  to  interfere  with  the  play- 
by-play  descriptions,  will  enable 
the  listening  audience  to  keep  fully 
abreast  of  developments  in  the  na- 

tion's prosecution  of  the  war  and 
the  progress  of  the  war  on  the 
home  front. 

"This  should  increase  substan- 
tially the  value  of  the  baseball 

broadcasts  not  only  to  the  fans 
themselves,  but  also  to  the  stations 
which  carry  the  broadcasts  and  the 
local  advertisers  who  use  the  sta- 

tions to  carry  their  messages  to 
their  own  community." 

HIGHWAY  PROMOTION  aimed  at 
motorists  are  the  13  signs  of 
WJTN,  Jamestown,  N.  Y.,  placed 
throughout  southwestern  New 
York  and  northwestern  Pennsyl- 

vania. Boards  are  in  the  patriotic 
motiff  of  red,  white  and  blue  and 
call  attention  to  WJTN's  position on  the  radio  dial,  1240  kc. 

Lukens  Steel  Spot 

FIRST  VENTURE  into  radio  ad- 
vertising was  made  by  Lukens 

Steel  Co.,  Coatesville,  Pa.,  winner 
of  the  Navy  "E"  award  for  excel- 

lence in  production,  with  a  one- 
hour  broadcast  of  award  presenta- 

tion ceremonies  on  WJZ,  New 
York;  WFIL,  Philadelphia,  and 
two  other  outlets,  last  week. 
Lukons,  said  to  be  the  largest  pro- 

ducer of  rolled  armor  plate  in  the 
country,  made  six  new  all-time  pro- duction records  in  1941  and  has  set 
a  new  high  for  every  month  of 
1942.  Its  production  rate  is  100  per- 

cent more  than  the  previous  all- time  high. 

HEARING  ON  WGST 

SET  FOR  APRIL  20 

WITH  ALL  parties  agreeing  to  a 
continuance  of  hearing,  the  license 
renewal  application  of  WGST,  At- 

lanta, will  be  given  further  con- 
sideration April  20  upon  motion 

made  by  Rosel  H.  Hyde,  FCC  prin- 
cipal attorney,  who  presided  at  the 

short  session  held  on  the  case  last Thursday. 

The  session  was  to  have  consid- 
ered the  withdrawal  of  an  offer 

made  by  Arthur  Lucas  and  Wil- 
liam Jenkins,  Georgia  chain  thea- 

tre operators,  to  take  over  opera- 
tion of  the  station  and  also  was  ex- 

pected to  consider  a  letter  sent  to 
the  FCC  by  Gov.  Talmadge  recom- 

mending that  the  Lucas-Jenkins 
offer  be  approved  by  the  Commis- sion [Broadcasting,  March  23]. 

Counsel  for  WGST,  whose  licen- 
see is  Georgia  School  of  Technol- 
ogy, requested  that  the  hearings 

be  continued  so  results  of  a  sched- 
uled meeting  of  the  Georgia  Tech 

board  of  regents  could  be  incorpo- 
rated in  the  procedure. 

Marcus  Cohn,  FCC  attorney,  ex- 

pressed annoyance  at  the  "piece- 
meal" procedure  of  previous  hear- ings and  requested  the  Georgia 

counsel  to  hold  the  board  of  regents 
meeting  before  the  next  hearing. 
State  Attorney  General  Ellis  Gibbs 
Arnall,  special  attorney  appointed 
by  Gov.  Talmadge  for  the  WGST 
hearings,  agreed  to  submit  the  re- 

quest and  said  results  of  the  meet- 
ing would  be  included  in  testimony 

to  be  offered  April  20. 

General  Mills  on  Coast 

GENERAL  MILLS,  San  Francisco 
( Wheaties) ,  on  April  2  starts  spon- 

soring alternate  broadcasts  of  base- 
ball games  played  by  San  Diego 

(Cal.)  Padres  and  visiting  teams 
on  KFMB,  that  city,  as  well  as  one- 
hour  participation  in  the  odd  broad- 

casts. Contract,  placed  through 
Westco  Adv.  Agency,  San  Fran- 

cisco, marks  first  time  the  Pacific 
Coast  Baseball  League  has  al- 

lowed commercial  sponsorship  of 
that  member  team. 

Gulf  Summer  Change 

AS  A  SUMMER  replacement  for 
its  Screen  Guild  Theatre  program 
on  CBS,  Gulf  Oil  Co.,  Pittsburgh, 
on  April  26  will  take  over  the  We, 
the  People  program,  sponsored  on 
CBS  until  March  17  by  General 
Foods  Corp.,  New  York,  which  re- 

placed the  show  on  that  date  with 
Duffy's  Tavern.  Gulf  will  sponsor 
We,  the  People  for  a  22-week 
period  in  the  Sunday  7:30-8  p.m. 
period,  but  has  not  announced 
whether  it  will  continue  the  show 
into  the  fall  season.  Agency  for 
both  Gulf  and  General  Foods  is 
Young  &  Rubicam,  New  York. 

Schonbrunn  Discs 
S.  A.  SCHONBRUNN  &  Co.,  New 
York,  on  March  30  will  start  a 
transcribed  spot  campaign  for 
Savarin  coffee  on  three  New  York 
and  one  New  Jersey  station,  prob- 

ably for  an  eight-week  period.  Fea- 
turing Irene  Beasley  singing  the 

commercials,  the  transcriptions 
will  be  of  one-minute  and  30-second 
duration.  WMCA  and  WQXR  will 
carry  30  per  week,  and  WHN  and 
WPAT,  Paterson,  55  each  week. 
Agency  is  Arthur  Kudner,  New 
York. 
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Sponsors  Juggle  Programs  for  Spring 

Seasonal  Realignments 

Affect  All  Types 
Of  Net  Shows 

REPORTS  on  network  programs 
during  the  last  two  weeks  show  a 
variety  of  moves  by  advertisers, 
some  of  whom  are  ending  seasonal 
campaigns,  some  realigning  their 
five-times-weekly  serial  shows  and 
others  shifting  networks,  time  or 
products  in  line  with  war  produc- 

tion demands. 
Three  new  programs  are  starting 

on  CBS  during  April,  while  P. 
Lorillard  Co.  is  shifting  its  New 
Old  Gold  Show  to  that  network 
from  the  BLUE  on  April  29. 

In  the  9:45-10  a.m.  Monday 
through  Friday  spot  on  CBS,  for- 

merly occupied  by  two  General 
Mills  serial  shows,  the  company  has 
started  Harvey  &  Dell  for  Gold 
Medal  Flour  the  first  three  week- 

days, and  the  last  two  days  will 
turn  over  the  time  to  the  American 
Red  Cross  for  a  special  non-com- 

mercial program  produced  by 
BBDO,  New  York. 

Gulf  Signs  'We' 
The  We,  the  People  program, 

dropped  by  General  Foods  Corp. 
March  17  in  favor  of  Duffy's  Tav- 

ern, has  definitely  been  signed  by 
Gulf  Oil  Co.  as  the  summer  replace- 

ment starting  April  26  for  its 
Screen  Guild  Theatre. 

Renewals  on  CBS,  all  effective 

in  April,  include  Bob  Hawk's 
How'm  I  Doing  for  R.  J.  Reynolds 
Tobacco  Co.;  Edwin  C.  Hill  for 
American  Oil  Co.;  The  Theatre  of 
Today  for  Armstrong  Cork  Co.,  and 
Amos  'n'  Andy  for  Campbell  Soup 
Co. 

The  last-named  company  also  is 
shifting  products  and  agencies  for 
the  CBS  Lanny  Ross  program  on 
April  6  from  Ruthrauff  &  Ryan  for 
Franco  -  American  spaghetti  to 
Ward  Wheelock  Co.  for  concen- 

trated soups. 
Continuance  through  the  summer 

of  CBS'  Silver  Theatre  show,  Sun- 
days at  6  p.m.,  was  in  doubt  last 

week  as  International  Silver  Co. 
considered  whether  to  continue  the 
■program  after  April  26  or  substi- 

tute a  special  summer  program, 
according  to  Young  &  Rubicam, 
New  York. 

Mutual,  on  March  24,  gained  a 
sponsor  for  its  Far  Eastern  news 
commentator,  John  B.  Hughes, 
when  Anacin  Co.  took  over  twice- 
weekly  sponsorship  of  his  talks  on 
79  MBS  stations.  The  week  of 
April  6  marks  the  renewal  of 
Gabriel  Heatter  on  Mutual,  Tues- 

day and  Thursday  nights  by  Zonite 
Products,  and  Sundays  by  Barbasol 
Co. 

Drama  Returns 

A  second  summer  replacement 
program  also  was  set  last  week 
with  Bristol-Myers  Co.'s  announce- 

ment that  Eddie  Cantor's  Time  to 
Smile  program  for  Ipana  and  Sal 
Hepatica,  heard  on  NBC,  Wednes- 

days at  9  p.m.,  will  be  replaced 
July  1  by  the  dramatic  program 

Those  We  Love.  Agency  is  Young 
&  Rubicam,  New  York. 
NBC  renewals  have  been  signed 

by  General  Foods  Corp.  for  the 
five-weekly  period  5-5:30  p.m., 
filled  by  When  a  Girl  Marries  and 
Portia  Faces  Ldfe,  through  Benton 
&  Bowles,  New  York. 
Renewing  Plantation  Party  on 

NBC  July  3  is  Brown  &  Williamson 
Tobacco  Co.,  while  the  following 
five  sponsors  have  added  stations  or 
will  add  them  to  their  programs: 
E.  I.  duPont  Nemours  &  Co.,  adds 
12  to  Cavalcade  of  America,  mak- 

ing 29;  Colgate-Palmolive-Peet  Co. 
adds  3  to  Bess  Johnson,  making 
65;  International  Salt  Co.  adds  4 
to  Wifesaver,  making  24;  R.  L. 
Watkins  Co.  adds  28  to  Manhattan 
Merry-Go-Round  to  make  67,  and 
Anacin  Co.  adds  18  to  America  the 
Free  to  make  79. 

On  April  13,  Procter  &  Gamble 
Co.  is  switching  some  of  its  daytime 
serial  on  NBC,  as  well  as  the  prod- 

ucts advertised.  April  16,  Lewis- 
Howe  Medicine  Co.  is  discontinuing 
one  of  its  NBC  shows,  Tums  Show 
Starring  Frank  Fay,  but  will  con- 

tinue the  Horace  Heidt  program, 
Tuesdays  at  8:30  p.m. 

Advertiser  using  one  of  largest 
hookups  of  BLUE  stations,  Bristol- 
Myers  Co.,  on  May  1  is  shifting 
the  time  of  its  Songs  by  Dinah 
Shore  program  from  Sundays  at 
9:45  p.m.  to  Fridays  at  9:30  p.m., 
as  well  as  changing  the  product 
promoted  from  Minit-Rub  and  Sal 
Hepatica  through  Young  &  Rubi- 

cam to  Mum,  product  handled  by 
Pedlar  &  Ryan. 

Winchell's  Status 
Andrew  Jergens  Co.,  Cincinnati, 

has  renewed  its  half-hour  period 
Sundays  on  the  BLUE,  although 
Walter  Winchell,  who  conducts  his 
Jergens  Journal  in  the  first  quar- 

ter-hour, may  be  called  to  active 
service  in  the  Navy  at  any  time. 
Also  renewed  as  of  April  19  is  the 
Good-Will  Hour,  sponsored  by 
Ironized  Yeast  Co. 

Only  other  changes  recorded  by 
the  BLUE  is  the  shift  by  Anacin 
Co.  of  the  12  Pacific  Coast  stations 
carrying   a    repeat   broadcast  of 

Kleindienst's  Bonds 
ONE  of  the  largest  single 
Defense  Bond  sales  was  made 
March  12  when  Alfred  Klein- 
dienst,  owner  of  WORC, 
Worcester,  Mass.,  purchased 
$55,000  worth  of  bonds. 
Amount  is  the  price  of  a 
bomber  and  a  half  or  eight 
trainers  or  three  pursuit 

planes. 

FEBRUARY  AUDIENCE 

8%  OVER  YEAR  AGO 
REACHING  a  new  peak,  night- 

time radio  listening  during  Feb- 
ruary rated  33.2,  or  8%  higher 

than  February  1941,  according  to 
the  index  of  listening  just  released 
by  the  Cooperative  Analysis  of 
Broadcasting.  February  evening 
listening  topped  that  in  January 
by  2%,  the  rating  for  the  first 
month  of  1942  being  32.5.  Daytime 
listening  was  about  the  same  dur- 

ing the  first  two  months  of  this 
year,  although  this  February 
lagged  2%  behind  the  same  month 
of  1941.  In  issuing  its  index  the 
CAB  warns  that  the  ratings  are 
relative  rather  than  absolute  meas- 

urements of  audience  size  as  they 
are  based  on  data  collected  through 
interviews  with  set  owners  in  33 

major  cities. 

WGBG  Joins  BLUE 
WGBG,  Greensboro,  N.  C,  has 
joined  the  BLUE  as  a  bonus  outlet 
with  the  Southeastern  Group,  and 
bringing  the  total  BLUE  affiliates 
to  116.  Owned  by  the  Greensboro 
Broadcasting  Co.,  WGBG  operates 
on  980  kc,  1,000  watts  daytime 
only. 

Easy  Aces  to  the  live  broadcast; 
seasonal  cancellation  by  Ralston- 
Purina  Co.  of  the  Tom  Mix 
Straight  Shooters  show,  and  the 
cancellation  of  two  Blackett- 
Sample-Hummert  programs,  Mon- 

day Merry-Go-Round,  sponsored  by 
R.  L.  Watkins  Co.,  and  American 
Melody  Hour,  the  Bayer  Co.  show, 
effective  April  13  and  15,  respec- ticely. 

LUMINOUS-PAINT  jackets  are  used  to  cover  microphones  during  black- 
outs at  KHJ,  Los  Angeles.  James  Burton  (left),  director  of  Don  Lee  net- 

work, and  Van  C.  Newkirk,  program  director,  examine  the  jacket,  which 
glows  in  the  dark  (right  photo).  They  are  experimenting  with  other  uses 
for  luminous  paint  around  the  station. 

Contracts  of  BMI 

Are  Signed  by  560, 

100  Others  Ready 

Fast  -  Growing  License  List 
Covers  90%  of  Industry 

BMI's  new  eight-year  licenses  have 
been  signed  and  returned  to  the 
industry  musical  organization  by 
560  broadcasters,  Carl  Haverlin, 
vice-president  in  charge  of  station 
relations,  reported  last  Thursday, 
adding  that  more  than  100  addi- 

tional broadcasters  have  notified 
BMI  by  letter,  wire  or  phone  that 
their  contracts  will  be  signed  and 
returned  in  the  immediate  future. 

Stating  that  in  21  states,  every 
previous  licensee  of  BMI  has  either 
taken  out  the  new  license  or  pledged 
himself  to  do  so,  and  that  the  re- 

maining states  lack  only  one  or 
two  stations  each  of  being  solidly 
renewed,  Mr.  Haverlin  said  that 
in  all  the  country  only  two  stations 
have  definitely  informed  BMI  that 
they  do  not  intend  to  take  out 
licenses. 

Wholehearted  Support 

A  third  station,  he  added,  has  ex- 
pressed indecision,  and  about  100 

broadcasters  have  not  yet  made  any 

response,  but  with  stations  account- 
ing for  more  than  90%  of  the  in- 

dustry dollar  volume  lined  up  be- 
hind BMI,  including  more  than 

90%  of  the  previous  BMI  licenses, 
the  industry  has  demonstrated  its 
wholehearted  support  of  BMI. 
NBC  affiliates  last  week  received 

a  letter  from  William  S.  Hedges, 
vice-president  in  charge  of  sta- 

tions, outlining  the  network's  posi- tion regarding  BMI.  Similar  to 
that  sent  by  CBS  to  its  outlets  the 
week  before  [Broadcasting,  March 

23],  NBC's  missive  explains  that 
the  only  reason  it  was  not  sent 
earlier  was  the  network's  feeling 
that  it  "was  quite  unnecessary,  and 
that  the  affiliates  of  NBC  were 
already  determined  to  do  their  part 
in  maintaining  BMI — which  had  so 
valiantly  served  them  during  the 

past  year. The  letter  continued:  "No  better 
indication  of  the  position  of  NBC 
in  respect  to  BMI  need  be  given 
than  the  report  to  you  that  we  have 
executed  and  delivered  on  behalf 
of  NBC  as  a  network  and  for  the 
stations  we  own  and  operate,  the 
new  eight-year  contract  with  them, 
conditioned  only  upon  the  contin- 

ued support  of  BMI  by  the  rest  of 
the  broadcasting  industry  and  upon 
the  agreement  of  our  affiliates  to 
pay  their  proportionate  share  of 
the  cost  of  clearance  at  the  source. 

"As  a  further  evidence  of  our 
good-will  toward  BMI,  we  are  pay- 

ing our  license  fees  six  months  in 
advance  in  order  to  assist  the  com- 

pany during  the  present  between- contract  periods.  These  two  things 
should  demonstrate  beyond  doubt 
our  desire  to  stand  shoulder  to 
shoulder  with  the  rest  of  the  indus- 

try in  the  continued  support  of 

BML" 
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More  Good  News  About 

BUSINESS 

in 

BALTIMORE 

NBC  RED— The  Network 
most  people  listen  to  most 

onE  OF  flmERicas  great  radio  smrions 

Represented  Nationally  by  Edward  Petry  &  Co.,  Inc. 

W.  H.  EVANS,  Manager  of 

Esso  Marketers'  Pel, 'Mti.-D.C.  Division 

WBAL?  Let  me  talk  to  the  Esso  Reporter. 

This  is  your  Esso  Reporter. 

We,  here  in  the  Delaware-Maryland-D.C.  Divi- 

sion of  Esso  Marketers,  want  to  compliment 

you  on  the  war-time  job  you're  doing  for  us. 

WBAL  Thanks,  Mr.  Evans,  but  everyone  is  interested 

in  authentic  news  these  days . . .  and  I  give  them 

headline  news  right  off  the  U.  P.  wire. 

ESSO 
That's  exactly  what  you've  been  doing  since 

1935  ...  on  nearly  9,000  Esso  Reporter  broad- 
casts. 

WBAL    And  speaking  of  figures,  don't  forget  50,000 

. . .  my  new  50,000-watt  voice. 

ESSO More  power  to  you !  That  means  more  motor- 
ists hear  how  Esso  Dealer  Care  Saves  Wear! 

WBAL  And  may  I  say  your  company  is  far-sighted 

to  keep  right  on  telling  motorists  how  many 

ways  Esso  dealers  protea  their  personal  trans- 

portation. ESSO 
Thanks.  Let's  all  drive  wisely  to  Victory. 
Remember,  Care  Saves  Wear. 



NEW  HOME  OF  WLW  AND  WSAI 

CINCINNATI'S  imposing  Elks  Temple,  built  in  1923  at  a  cost  of  $1,000,- 000,  will  be  the  new  and  permanent  home  of  WLW,  WSAI  and  WLWO. 
The  Crosley  Corp.  purchased  the  structure  recently.  Included  in  the  pur- 

chase was  the  fraternal  order's  large  pipe  organ  and  the  air-conditioning 
system.  Work  of  remodeling  will  start  soon  and  it  is  expected  that  the  new 
offices  and  studios  will  be  ready  by  early  summer.  The  picture  shows  the 
entrance  and  about  one-third  of  the  building. 

250-Watt  Station  Given  Elkins^  W.  Va.; 

Rep,  Randolph  Is  President  of  Company 

Two  Stations  Seek 

1220  kc.  Channel 

Use  of  Mexican  Wave  by  U.  S. 
Speculated  in  Capital 
POSSIBLE  assignment  of  1220  kc, 
Class  I-B  channel  available  for  use 
in  this  country  under  the  Havana 
Treaty,  in  Northeastern  Ohio,  is 
being  speculated  in  Washington 
radio  circles,  in  the  light  of  two 
pending  50,000-watt  applications 
for  the  facility. 

The  frequency,  under  the  Havana 
Treaty,  is  assigned  to  Mexico  as  a 
Class  I-A  channel  and  is  being  used 
in  Mexico  City  by  XEB,  now  using 
20,000  watts  but  having  a  potential 
authorized  power  of  100,000  watts. 
Arrangements  were  made  under 
the  Treaty  that  the  1220  kc.  chan- 

nel could  be  used  in  the  United 
States  in  the  Michigan  area  origi- 

nally earmarked  for  Detroit.  Allo- 
cation complications  because  of  ad- 
jacent frequency  assignments  were 

such  that  placement  of  a  station  on 
this  frequency  in  Detroit  or  any 
nearby  area  was  abandoned. 

WGAR,  WADC  Petitions 

Now  pending  before  the  Commis- 
sion are  the  applications  of  WGAR, 

Cleveland,  and  WADC,  Akron,  each 
seeking  50,000  watts  on  1220  kc. 
The  application  of  WADC,  is  for 
location  of  the  transmitter  at  Tall- 
madge,  0.,  adjacent  to  Akron. 

Repeated  mention  has  been  made 
by  the  FCC,  notably  in  its  network- 
monopoly  report,  that  the  Cleve- 

land area  is  underserved  from  the 
network  standpoint.  Before  a  defi- 

nite assignment  can  be  made  in  the 
Cleveland  or  Akron  areas,  revision 
of  the  agreement  with  Canada, 
Mexico  and  Cuba,  on  use  of  a  Class 
I-B  station  on  1220  kc,  is  essential. 

Because  the  channel  is  earmarked 
for  the  Detroit  area,  an  exception 
■would  have  to  be  made.  While  no 
formal  word  has  come  from  the 
FCC,  it  was  pointed  out  that  before 
action  could  be  taken  on  pending 
applications  for  the  facility,  the 
matter  would  have  to  be  cleared 
with  the  other  nations  signatory  to 
the  Havana  Treaty. 

KGNO  Request  Opposed 

PROPOSED  denial  of  the  applica- 
tion of  KGNO,  Dodge  City,  Kan., 

seeking  to  increase  its  night  power 
from  250  watts  to  500  watts  with 
continuance  of  its  present  daytime 
power  of  1,000  watts,  was  an- 

nounced last  Tuesday  by  the  FCC. 
In  its  proposed  findings  the  Com- 

mission concluded  that  granting 
the  application  of  KGNO  would 
result  in  interference  to  KGIR, 
Butte,  in  certain  areas.  Accord- 

ingly, the  application  was  proposed 
for  denial.  Both  stations  operate  on 
1370  kc 

Ace's  13th  Year 
THIRTEENTH  YEAR  of  broadcast- 

ing for  Jane  and  Goodman  Ace,  stars 
of  the  Blue  Network  serial,  Easy  Aces, 
sponsored  by  Anacin  Co.,  Jersey  City, 
began  with  the  March  24  show. 
Around  3,000  episodes  and  1,000  dif- 
feneat  characters  have  been  heard  on 
the  series,  since  Goodman  started  the 
show  on  KMBC,  Kansas  City,  in  1930. 

SECOND  new  station  grant  since 
the  DCB's  freeze  order  of  Feb.  12, 
recommending  that  the  granting  of 
applications  for  new  facilities  by 
the  FCC  be  curtailed  except  where 
there  is  a  proven  exigency  [Broad- 

casting, Feb.  16],  was  made  last 
week  when  the  FCC  issued  a  con- 

struction permit  to  Allegheny 
Broadcasting  Corp.  for  250  watts 
fulltime  on  1240  kc.  in  Elkins, 
W.  Va. 
The  other  new  station  CP, 

granted  Feb.  17  for  a  local  in 
Kodiak,  Alaska,  was  rescinded  a 
fortnight  ago  and  designated  for 
further  hearing  [BROADCASTING, 
March  23]. 

Rep.  Randolph  Interested 
Principal  stockholder  in  the 

Elkins  Company,  which  lists  Rep. 
Jennings  Randolph  (D-W.  Va.), 
chairman  of  the  House  District  of 
Columbia  Committee,  as  president 
with  1  share,  is  James  A.  Wilverd- 
ing,  treasurer  and  business  man- 

ager, with  148  shares.  Though  Mr. 
Wilverding  has  no  interest  in  the 
Elkins  Intermountain,  the  only 
daily  paper  in  that  city,  he  is  busi- 

ness manager  of  that  newspaper  in 
addition  to  being  correspondent  for 
United  Press,  Clarksburg  (Va.) 
Exponent,  Pittsburgh  Press  and 
Baltimore  Sun. 

Other  stockholders  are  H.  C. 
Clark,  stockholder  holding  less  than 
5%  in  the  Wheeling  News-Register, 

secretary,  50  shares;  C.  S.  Hoff- 
man Jr.,  Wheeling  accountant,  50 

shares;  E.  L.  Maxwell,  Elkins  at- 
torney, vice-president,  1  share. 

The  grant  aroused  comment  in 
view  of  the  prevailing  shortage  of 
materials  and  the  fact  that  the  con- 

struction permit  was  issued  to  an 
applicant  with  stockholders  having 
newspaper  connections.  Heretofore 
the  Commission  has  religiously 
placed  in  its  pending  file,  under 
its  Order  79,  all  applications  with 
even  the  slightest  amount  of  news- 

paper control. At  its  meeting  last  week  the 
FCC,  presumably  under  the  freeze 
order,  also  denied  the  motion  for  a 
grant  without  hearing  of  the  new 
station  application  of  South  Florida 
Broadcasting  Inc.,  Miami,  seeking 
250  watts  fulltime  on  1450  kc.  Of 
the  stock  in  the  applicant  company, 
98%  is  held  by  Carl  T.  Hoffman,  a 
local  attorney,  with  his  secretary 
H.  Hall,  having  1%,  and  L.  L.  Rob- 

inson, another  lawyer,  1%.  Case 
will  be  subject  to  hearing  per  the 
usual  FCC  procedure. 

Designated  for  hearings  were  the 
new  station  application  of  Sacan- 
daga  Broadcasting  Corp.,  Glovers- 
ville,  N.  Y.,  250  watts  on  1340  kc; 
WCBS,  Springfield,  111.,  seeking  a 
change  to  1170  kc.  with  increase  to 
I,  000  watts  night  and  5,000  days; 
WSOY,  Decatur,  111.,  applying  for 
a  change  to  1560  kc.  and  power  in- 

crease to  10,000  watts. 

SERIALS  SHIFTED 

ON  mC  BY  P  &  G 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, announces  its  usual  sea- sonal shift  in  time  for  the  serial 

programs  heard  Monday  thru  Fri- 
day on  NBC,  starting  April  13. 

Road  of  Life,  10:45-11  a.m.  on 50  NBC  stations  and  on  CBC  for 
Chipso  and  Oxydol,  shifts  to  the 
11 : 30-11 : 45  period  now  occupied  by 
The  Bartons  on  46  NBC  stations 
and  Lone  Journey  on  23  NBC  sta- 

tions, both  for  Duz.  Lone  Journey 
will  not  move  but  advertise  Chipso 
and  Oxydol  instead  of  Duz, 

Story  of  Mary  Marlin,  which 
advertises  Ivory  Snow,  will  move 
to  10:45-11  a.m.  The  Mary  Marlin 
current  spot,  11-11:15  a.m.,  on  64 
NBC  stations,  and  on  CBC,  will  be 
used  by  The  Bartons  for  Duz. 

Vic  &  Sade,  3:45-4:00  p.m.  on  66 
NBC  stations  for  Crisco,  will  ex- 

change time  with  Right  to  Happi- 
ness, 11:15-11:30  a.m.  on  69  NBC 

stations  for  Naptha. 
P  &  G  is  also  shifting  The  Gold- 

bergs, on  40  CBS  stations  for 
Duz,  from  the  5:15-5:30  p.m.  to 
2:45-3  p.m.  on  April  6.  On  April  13, 
16  stations  will  be  added,  making  a 
total  of  56  CBS  stations  carrying 
the  program. 

The  Chipso  account  is  handled  by 
Pedlar  &  Ryan,  New  York;  Oxydol 
by  Blackett  -  Sample  -  Hummert, 
Chicago;  Crisco  and  Duz  by  Comp- 
ton  Adv.,  New  York;  Ivory  Snow 
by  Benton  &  Bowles,  New  York. 

Brewer  to  India 

SAM  BREWER,  MBS  correspond- 
ent in  Cairo,  Egypt,  last  week  was 

reported  en  route  to  India  to  cover 
the  battlefronts  there.  Replacing 
him  on  Mutual's  Far  Eastern  news 
roundups,  Sundays  at  12:30  p.m., 
is  Leslie  Nichols,  who  will  broad- cast news  from  Cairo  on  the  same 
program  with  Owen  Cunningham 
from  Hawaii  and  John  B.  Hughes 
from  Los  Angeles,  Weekly  reports 
from  the  Australian  front  are  now 
being  carried  on  MBS  by  Frank  J, 
Cuhel,  the  network's  correspondent 
in  Melbourne,  who  escaped  to  that 
city  from  Java  after  a  perilous 
11-day  trip  in  a  steamer  bombed  by 
the  Japanese  [Broadcasting, March  23], 

Slosberg  Honored 
MERVIN  K.  SLOSBERG,  NBC 
Far  Eastern  correspondent,  has  be- 

come the  first  foreign  journalist  to 
be  admitted  as  a  press  gallery 
member  in  the  Parliament  of  New 
Zealand,  an  event  newsworthy 

enough  to  be  included  on  the  BBC's news  roundup  from  that  country, 
Mr,  Slosberg,  lecturer  and  commen- 

tator, broadcast  from  Sydney,  Aus- 
tralia, until  recently  when  he  was 

sent  to  Wellington,  New  Zealand, 
by  A.  A.  Schechter,  NBC  news  and 
special  events  director,  to  broadcast 
from  there. 

Plan  A&P  Spots 

PARIS  &  PEART,  New  York,  is 
working  on  plans  for  a  spot  cam- 

paign to  promote  one  of  the  vari- ous divisions  of  the  Great  Atlantic 
&  Pacific  Co,,  New  York,  for  a 
three-week  period.  To  start  the  end 
of  April,  the  campaign  will  prob- 

ably consist  of  spot  announcements, 
but  no  definite  details  have  been 
announced. 
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Convention  to  Get  NAB  Revision  Plan 

Board   Committee  Will 

Submit  Proposal 
At  Cleveland 

A  PLAN  for  reorganization  of  the 
NAB,  "to  bring  about  a  more  effec- 

tive distribution  of  functions  and 
concentration  upon  important  prob- 

lems and  objectives",  will  be  laid 
before  the  NAB  convention  in 
Cleveland  May  11-14  by  the  in- 

vestigating committee  named 
March  20  by  the  full  board  of  di- 

rectors from  its  membership. 

Cognizant  of  the  need  of  revamp- 
ing the  organization  in  the  light  of 

the  war  emergency,  the  committee, 
headed  bv  Don  S.  Elias,  executive 
head  of  WWNC,  Asheville,  and  of 
the  Asheville  Citizen-Times,  met  in 
New  York  March  21,  the  day  fol- 

lowing its  appointment.  Retention 
of  a  qualified  expert  on  public  re- 

lations, to  serve  under  the  presi- 
dent, was  made  the  first  order  of 

business.  Prompt  steps  are  being- 
taken,  the  committee  announced, 
to  employ  such  a  man,  after  which 
it  will  undertake  a  detailed  study 
of  the  administrative  organization. 

Committee  Named 

Appointment  of  the  committee  by 
the  NAB  Board  followed  a  tense 
two-day  session  in  New  York, 
March  19-20.  The  board  by  over- 

whelming action  signified  its  sura- 
port  of  NAB  President  Neville 
Miller  and  deprecated  moves  at- 

tributed to  FCC  Chairman  James 
Lawrence  Fly  seeking  a  full-scale 
reorganization  of  the  NAB,  includ- 

ing the  ouster  of  Mr.  Miller  and 
disenfranchisement  of  networks 
[Broadcasting,  March  23]. 
After  disposing  of  these  and 

other  matters  during  its  sessions 
Thursday  and  Friday  morning,  the 
board  late  Friday  afternoon  decided 
upon  appointment  of  the  commit- 

tee. It  was  named  ostensibly  to 
consider  the  resolution  adopted  by 
the  4th  district  of  the  NAB  at  a 
meeting  in  Roanoke  March  7,  urg- 

ing designation  of  a  committee  to 
study  the  management,  structure 
and  finances  of  the  trade  associa- 

tion, looking  toward  "greater 
unity,  economy  and  efficiency". 
Appointment  of  this  committee, 

however,  came  after  previous  ac- 
tion voting  down  the  4th  district 

resolution.  While  utmost  support 
was  given  President  Miller,  the 
board  nevertheless  instructed  its 
committee  to  make  a  fact-finding 
study  of  the  entire  NAB  operation. 
The  detailed  plan  will  not  he 
worked  out,  however,  until  a  public 
relations  director  is  selected  to  re- 

place Edward  M.  Kirby,  who  has 
been  on  leave  of  absence  for  the 
last  year-and-a-half  as  radio  chief 
of  the  War  Dept.  Mr.  Kirby 
shortly  will  be  commissioned  an 
officer  and  has  vacated  his  NAB 
post  . 

Serving  with  Mr.  Elias  on  the 
investigating  committee  are  John 
J.  Gillin  Jr.,  WOW,  Omaha;  How- 

ard Lane,  McClatchy  stations;  John 

Elmer,  WCBM.  Baltimore;  Ed- 
ward Klauber,  CBS  executive  com- 
mittee chairman,  and  Paul  W.  Mor- 

ency,  WTIC,  Hartford,  as  an  alter- 
nate for  any  member  unable  to 

attend.  All  are  not  only  members 
of  the  board  but  have  been  prom- 

inently identified  with  NAB  activi- 
ties for  a  number  of  years. 

Following  the  Saturday  session, 
Mr.  Elias  said  he  felt  a  "good  deal 
of  progress  has  been  made."  The committee  met  for  several  hours  in 
New  York  March  21  and  decided 

upon  its  immediate  course  "in  sen- 
sible and  dispassionate  fashion",  he asserted.  Mark  Ethridge,  former 

NAB  president  and  general  man- 
ager of  the  Louisville  Courier- 

Journal,  operating  WHAS,  also  sat 
with  the  committee  during  a  por- 

tion of  its  deliberations  by  special 
invitation. 

Network  Status 

It  was  freely  admitted  that  un- 
less prompt  steps  are  taken  to 

strengthen  the  NAB,  serious  com- 
plications will  develop  at  the  Cleve- 

land convention.  Even  with  a  re- 
organization plan,  it  was  predicted 

the  Cleveland  sessions  would  be 
hectic,  since  there  are  several  dif- 

ferent schools  of  thought  on  the 
manner  in  which  NAB  should  func- 
tion. 

The  board,  in  voting  down  a  pro- 
posal sponsored  by  0.  L.  (Ted) 

Taylor,  KGNC,  Amarillo,  and  exec- 
utive secretary  of  Broadcasters 

Victory  Council,  which  would  have 
deprived  networks  of  active  mem- 

bership in  the  NAB,  except  through 
their  managed  and  operated  sta- 

tions, temporarily  at  least  disposed 
of  one  of  the  most  controversial 
questions  regarding  NAB  organi- 
zation. 

This  resolution  proposed  that  the 
networks  themselves  be  made  as- 

sociate members,  without  voting 
privileges  and  without  representa- 

tion on  the  board  of  directors,  but 
that  managed  and  operated  sta- 

tions be  entitled  to  active  member- 
ship and  directorships,  where  elect- 

ed at  district  meetings. 
There  have  been  allegations  from 

industry  groups  and  from  FCC 
quarters  that  the  networks  have 
attempted  to  "dominate"  industry 
affairs  through  active  participation 
in  the  NAB  and  through  member- 

ship on  its  board.  The  board  voted 
to  recommend  to  the  convention 
abolition  of  the  executive  commit- 

tee, but  at  the  same  time  proposed 
that  the  membership  provisions  be 
broadened  to  permit  the  networks 
to  hold  active  membership  as  such 
in  the  NAB,  in  addition  to  the 
memberships  of  M  &  0  stations 
[Broadcasting,  March  23]. 

Seek  Kirby  Successor 
The  question  of  the  4th  district 

resolution  was  the  principal  in- 
formal topic.  After  the  board  had 

voted  dovra  the  proposal  for  ap- 
pointment of  a  committee,  Edwin 

W.  Craig,  WSM,  Nashville,  who 
had  led  the  group  supporting  Mr. 

Miller,  himself  proposed  that  the 
board  reconsider  its  action.  It  was 
concluded  that  a  segment  of  the 
NAB  membership,  as  represented 
by  the  4th  district,  was  entitled  to 
recognition  and  that  its  views 
should  be  taken  into  account.  This 
developed  at  the  fag-end  of  the 
two-day  board  session.  Mr.  Miller 
was  not  present  during  the  execu- 

tive session  discussion  which  re- 
sulted in  the  appointment  of  the 

investigating  committee. 
Seek  Publicity  Head 

Emphasis  was  given  by  the  com- 
mittee to  the  retention  of  compe- 

tent public  relations  counsel.  A 
man  of  outstanding  calibre,  well 
recognized  in  the  field  of  journal- 

ism or  public  relations,  is  being 
sought. 

The  committee,  after  its  March 
21  session,  announced  formally  it 
had  reached  the  conclusion  that  the, 
NAB  had  suffered  during  the  last 
year  from  the  extraordinary 
amount  of  time  Mr.  Miller  had  been 

compelled  to  give  the  internal  situ- 
ation in  the  industry  "because  of 

the  launching  of  various  dissident 
movements  threatening  the  unity 
of  the  industry  and  even  the  dis- 

solution of  the  NAB  itself." 
Moreover,  the  committee  pointed 

out  that,  owing  to  the  fact  that 
Mr.  Kirby,  due  to  his  duties  with 
the  Army,  had  been  able  to  render 
onlv  nominal  service  to  the  NAB, 

Y  A  N  K  E  ̂ 
^    ̂   STUDIOS 
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NO  THEATRE  MARQUEE,  this 
outdoor  illuminated  board  blazed 
at  the  dedication  ceremonies  of  the 
new  Yankee  Network  studios  in 
Boston  March  20.  John  Shepard 
3d,  Yankee  president,  and  his  en- 

tire staff  acted  as  host.  With  all 
studios  live  a  special  broadcast  was 
carried  over  Mutual  coast-to-coast 
and  later  by  NBC.  Program  in- 

cluded a  half-hour  concert  by  Hein- 
rich  Gebhard,  pianist  and  composer, 
and  break-in  of  a  new  organ, 
claimed  largest  in  radio,  with 
Frank  Cronin  at  the  console.  Huge 
sign  will  be  used  to  advertise  major 
programs  of  the  network. 

Mr.  Miller  and  his  staff  had  been 
compelled  to  assume  the  burden  of 
carrying  on  the  public  relations 
functions,  with  the  result  that  "at times  sufficient  energy  was  not 
available  for  the  carrying  out  of 
other  functions,  and  at  other  times 
it  was  not  possible  to  be  as  effec- 

tive in  public  relations  as  would 

have  been  desirable." The  committee  then  made  three 
recommendations  as  follows : 

(1)  That  the  members  of  the board  and  all  other  broadcasters 
believing  in  the  usefulness  and 
the  sincerity  of  the  purposes  of 
the  NAB  should  to  the  utmost  of 
their  ability  relieve  the  president 
of  the  organization  of  the  burden 
of  maintaining  loyalty  and  unity 
within  the  industry ;  and 

(2)  That  the  NAB  employ  as 
promptly  as  possible  a  thoroughly 
competent  director  of  public  re- lations, able  under  the  direction 
of  the  president  and  the  board  to 
carry  out  the  public  relations 
functioning  efficiently  and  effec- 

tively both  to  the  end  of  accom- 
plishing a  better  public  under- 
standing of  the  industry,  its  pur- poses and  its  needs,  and  to  the  end 

of  enabling  the  president  to  exer- 
cise directive  rather  than  a  func- 

tioning part  in  public  relations 
activities. 

(3)  The  committee  recognizes 
that  it  was  not  possible  within 
tlie  time  immediately  available  to 
it  to  exhaust  all  the  functions 
suggested  by  its  assignment.  It 
therefore  proposes  a  continuing 
effort  to  find  ways  and  means  to 
strengthen  and  streamline  the  or- 

ganization. Specifically  it  proposes 
that  as  soon  as  a  public  relations 
man  has  been  employed,  further 
study  of  the  administrative  organ- ization be  made,  in  cooperation 
with  the  president,  in  an  effort 
to  bring  about  a  more  effective 
distribution  of  functions,  and  con- centration upon  important  prolv 
lonis  and  objectives. 

In  view  of  the  shortness  of  time 
before  the  next  convention,  and 
since  no  further  board  meeting  is 
scheduled  prior  to  that  time,  the 
committee  said  it  felt  the  plans  it 
had  outlined  were  acceptable  to  the 
board  as  a  whole.  The  committee 
said  it  would  try  to  find  a  qualified 
expert  on  public  relations  and  to 
make  a  specific  recommendation  to 
this  end,  if  it  is  successful  in  its 
search.  It  was  expected  that  an- 

other board  meeting  might  be  held 
immediately  prior  to  the  May  con- 

vention, for  the  purpose  of  consid- 
ering the  detailed  plan  brought  in 

by  the  committee. 

Press  Conventions 

SPRING  conventions  in  the  news- 
paper field  have  been  announced 

for  mid-April  at  the  Hotel  Wal- 
dorf-Astoria, New  York,  as  fol- 

lows: April  16-18,  annual  meeting 
of  American  Society  of  Newspaper 
Editors;  April  18-20,  National 
Newspaper  Promotion  Assn. ; 
April  20,  annual  meeting  of  the 
Associated  Press;  April  21-23,  in- 

clusive, 56th  annual  convention  of 
the  American  Newspaper  Publish- 

ers Assn.,  with  April  22  set  aside 
for  a  session  in  charge  of  the  Bu- 

reau of  Advertising,  ANPA  sub- 
sidiary. 

MAJ.  EDWARD  BOWES'  yacht  Go Deo  has  been  accepted  by  the  Navy,  the 
third  vessel  he  has  turned  over  to  the 
service.  In  1940  he  gave  the  Navy  his 
yacht  Edmar  and  an  auxiliary  cabin 
cruiser  Edmar  J  a. 
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^^BILLIOI  DOLLIR^ 

I 

Iowa's  Finest  Frequency 

mm  Gives  you 

ilie  greatest  daytime  cov- 

erage of  any  Station  in 

towa,  regardle^*!*  €>f  power* 

OWA  FARM  INCOME  for  1941  far  exceeded  all  estimates  and  finally  reached 

the  staggering -total  of  $919,515,000,  Two  Hundred  Million  Dollars  more  than  1940, 

more  than  any  year  since  World  War  I.  And  now  comes  World  War  II  with  demands 

for  "Food  and  More  Food".  Present  estimate  of  Iowa  Farm  Income  for  1942,  more 
than  a  Billion  Dollars. 

More  important,  however,  to  those  who  have  merchandise  to  sell  than  the  dollars 

Iowa  Farmers  take  in,  is  what  those  dollars  will  buy.  Purchasing  power  in  Iowa  and 

the  Corn  Country  has  been  spiraling  upward,  is  far  above  the  boom  year  of  1929- 

Yes,  the  Iowa  Farmer  is  a  most  promising  prospect  now  if  you're  interested  in 

selling  merchandise.  But  to  reach  him  requires  Wide  Coverage — that's  where  WMT 
comes  in.  With  the  Finest  Frequency  in  Iowa,  600  on  the  dial,  it  has  by  far  the  greatest 

daytime  coverage  of  any  station  in  Iowa,  irrespective  of  power,  and  the  rates  are  not 

50,000  watt  rates,  but  5,000  watt  rates,  lowest  per  farm  family  in  the  State.  You  can 

reach  these  prosperous  farmers  in  Iowa  and  the  Corn  Country  economically  by  using 

WMT,  "The  Voice  of  Iowa",  now.  The  formula  is  Sales  Power,  not  just  power. 

CEDAR  RAPIDS WATERLOO 



NBC'S  STUDIO  8-H  in  Eadio  City,  New  York,  recently 
reconstructed,  is  described  as  the  last  word  in  modern 
design  and  acoustics.  A  sound  diffusing  concert  stage, 
built  with  a  series  of  16  vertical  convex  panels  in  the 
background  and  employing  acoustical  rustications  on 
paralleling  side  walls  for  balanced  sound,  gives  more 
brilliance  to  studio  audiences  and  provides  ideal  con- 

ditions for  microphone  pickups.  Some  900  upholstered 
seats  have  replaced  the  smaller  metal  chairs.  Decora- 

tions are  in  earthy  red,  focusing  attention  on  the  off- 
white  stage.  Leopold  Stokowski  participated  in  plan- 

ning the  renovation,  along  with  0.  B.  Hanson,  NBC 
vice-president  and  chief  engineer,  William  A.  Clarke, 
NBC  designer,  and  George  Nixon,  acoustical  engineer. 

Emotional  War  Program  Appeal  Sought 

At  NBC  Station  Affiliation  'War  Clinics^ 

A  PROPOSAL  that  those  responsi- 
ble for  preparing  programs  dealing 

with  the  nation's  war  effort  aim  at 
appealing  to  the  emotions  rather 
than  to  the  intellect  was  advanced 
by  Campbell  Arnoux,  manager  of 
WTAR,  Norfolk,  in  a  discussion  of 
wartime  broadcasting  during  the 
meeting  of  NBC  affiliates  of  the 
Fourth  District,  held  in  Atlanta 
March  20-21. 

Harry  Stone,  manager  of  WSM, 
Nashville,  Fourth  District  member 

of  NBC's  Advisory  &  Planning 
Committee,  presided  at  the  two-day 
session,  third  in  a  nationwide  series 
being  held  in  regional  centers  by 
NBC. 

Says  Programs  Are  Dull 
Contending  that  the  Government 

is  trying  to  "cram  what  people should  do  down  their  throats  in  a 

boring  and  dull  way",  Mr.  Arnoux 
criticized  the  war  programs  as  be- 

ing overly  factual  rather  than  in- 
spirational. 
He  also  protested  against  too 

strict  Government  censorship,  stat- 
ing the  belief  that  it  should  be  re- 

laxed to  permit  the  broadcasting 
of  interviews  with  members  of  the 
armed  forces  who  have  had  actual 
war  experiences.  Backing  up  this 
point  of  view,  C.  L.  Menser,  NBC 
national  program  director,  sug- 

gested that  perhaps  bands,  flags 
and  parades  might  be  more  help- 

ful than  purely  intellectual  ap- 
proaches. He  added  that  radio,  like 

the  press,  is  today  bound  to  abide 
by  the  censorship  rules  laid  down 
by  the  Government. 

In  a  discussion  of  daytime  serials, 
Mr.  Menser  expressed  the  thought 
that  these  programs  fill  a  definite 
need  in  the  lives  of  the  average 
listeners  and  that  they  are  just  as 
much  a  natural  part  of  radio  as 
the  same  type  of  story  is  a  part  of 
newspapers,  while  stories  of  even 
less  Intellectual  value  find  their 
way  into  millions  of  homes  through 
the  pulp  magazines.  Roy  C.  Witmer, 
vice-president  in  charge  of  Red 
Network  sales,  stated  that  he  hoped 

the  serials  would  continue  until 
someone  thinks  of  a  new  show  or 
form  of  daytime  entertainment 
that  will  have  the  same  power  to 
pull  for  the  advertiser. 

Discussing  the  cancellation  of 
some  radio  programs  by  companies 
whose  production  of  civilian  goods 
has  been  curtailed  by  war  condi- 

tions, the  meeting  agreed  that  now 
as  never  before  there  is  need  for 
institutional  advertising  to  keep 
the  names  of  these  concerns  before 
the  public. 

Win  War,  Hedges  Urges 

William  S.  Hedges,  NBC  vice- 
president  in  charge  of  the  tour, 
which  is  taking  a  dozen  or  more  of 
the  network's  key  executives  across 
the  country  to  discuss  with  NBC 
affiliates  the  problems  arising  from 
the  first  war  in  the  lifetime  of 
broadcasting,  urged  the  station 
men  to  do  everything  in  their 
power  to  help  the  country's  war 
program.  "Every  effort  you  make 
to  win  the  war  will  be  more  im- 

portant than  any  dollar  you  make 
in  war  years,"  he  declared. 
Those  attending  the  Atlanta 

meeting  were:  Harry  Stone  and 
Albert  E.  Gibson,  WSM,  Nashvilk; 
Allen  Stout  and  S.  E.  Adcock, 
WROL,  Knoxville;  Jess  Swicegood, 
WKPT,  Kingsport,  Tenn.;  Frank 
M.  Headley,  WAPO,  Chattanooga; 
W.  A.  Wilson,  WOPI,  Bristol, 
Tenn.;  Nathan  Lord,  WAVE, 
Louisville;  C.  J.  (Chuck)  Wright, 
WFOR,  Hattiesburg,  Miss.;  Wiley 
P.  Harris,  WJDX,  Jackson,  Miss.; 
Hugh  M.  Smith,  WAML,  Laurel, 
Miss.;  J.  Leonard  Reinsch,  WSB, 
WIOD,  Atlanta  and  Miami;  John 
M.  Outler,  Jr.,  Roy  A.  McMillan 
and  Marcus  Bartlett,  WSB;  H.  K. 
Martin  and  W.  P.  Pape,  WALA, 
Mobile;  Howard  E.  Pill,  WSFA, 
Montgomery;  Richard  N.  Mason 
and  Graham  B.  Poyner,  WPTF, 
Raleigh;  W.  C.  Irwin  and  R.  S. 
Morris,  WSOC,  Charlotte;  Harold 
Essex,  WSJS,  Winston-Salem;  W. 
Walter  Tison,  WFLA-WLAK, 
Tampa  and  Lakeland;  John  T.  Hop- 

Ray  Wins  at  Last 
RAY  HAMILTON,  recently 
joined  member  of  the  BLUE 
sales  staff  in  Chicago,  claims 
that  in  many  years  trying  he 
has  never  been  a  winner  in 
any  kind  of  contest,  lottery  or 
sweepstakes.  However,  when 
numbers  were  drawn  March 
18  for  the  latest  draft  lottery, 
Ray's  number  was  54th  to 
come  from  the  "fish  bowl". 

kins  3d,  WJAX,  Jacksonville; 
Harry  E.Cummings,WJAX-WIOD- 
WFLA,  Jacksonville;  Robert  E. 
Mitchell,  Walter  A.  Bower,  Jr., 
and  Wilbur  H.  Havens,  WMBG, 
Richmond;  Campbell  Arnoux  and 
John  W.  New,  WTAR,  Norfolk; 
J.  C.  Bell  and  J.  B.  Roberts  Jr., 
WBRC,  Birmingham;  Robert  E. 
Bradham,  WTMA,  Charleston; 
Bevo  Whitmire  and  Charlie  Peace, 
WFBC,  Greenville,  S.  C,  and  G. 
Richard  Shafto,  WIS,  Columbia, 

S.  C. 

New  Programs  Outlined 
DETAILS  of  the  new  program 
series  which  NBC  has  in  prepara- 

tion were  revealed  by  Thomas  Rish- 
worth,  eastern  director  of  public 
service  programs  for  the  network, 
at  the  meeting  of  NBC  affiliates  in 
the  Southwest  held  in  Dallas  last 
Monday  and  Tuesday. 

Session,  attended  by  some  30 
radio  executives,  was  the  fourth  in 
a  nationwide  series  of  meetings  at 
which  a  dozen  NBC  executives  are 
explaining  the  effects  of  the  war  on 
network  operations  and  discussing 
with  the  station  operators  the  best 
means  of  carrying  on  during  the 
war  period.  William  H.  Hedges, 
NBC  vice-president  in  charge  of 
stations,  is  in  charge  of  the  tour. 

One  of  the  new  programs  is  in 
the  religious  field,  Mr.  Rishworth 
reported,  and  will  feature  the  music 
of  all  faiths,  with  soloists,  a  choir 
of  30  to  40  singers  and  a  70-piece 
orchestra.  The  other  new  series  Is 
designed  to  tell  youngsters  between 
14  and  21  what  they  can  do  to  help 
win  the  war  and  will  include  talks 

by  top-flight  writers,  music  by  Irv- 

ing Berlin  and  appearances  by 
Judy  Garland,  Mickey  Rooney  and 
other  juvenile  stars  of  stage,  screen 
and  radio. 

During  his  talk,  Mr.  Rishworth 
predicted  the  development  of  an 
exchange  of  sectional  programs,  so 
that  NBC  can  avoid  the  danger  of 
getting  an  overabundance  of  East 
Coast  flavor.  This  should  bring  into 
network  radio  new  ideas  that  will 
be  important  in  its  future  develop- 

ment, he  stated. 

Campbell  Presides 

Meeting,  presided  over  by  Mar- 
tin Campbell,  manager,  WFAA- 

WBAP,  Dallas-Fort  Worth,  in  the 
absence  of  0.  L.  Taylor,  head  of 

KGNC,  Amarillo,  and  representa- 
tive of  the  Fifth  District  on  NBC's Advisory  &  Planning  Committee, 

approved  the  plan  of  C.  L.  Menser, 
NBC  program  director,  for  the  in- 

terchange of  both  talent  and  op- 
erating personnel  between  the  net- 

work and  its  affiliates  [Broadcast- 
ing, March  23]. 

Attending  the  Dallas  meeting 
were :  Martin  Campbell,  Miss  Patsy 
Peck,  Miss  Diane  Dale,  Alex  Keese, 
Ralph  K.  Maddox,  Ralph  W.  Nim- 
mons,  Karl  Lamberts,  Stewart 
Dean,  Irvin  Bross,  Harfield  Woodin 
and  J.  M.  Moroney,  WFAA-KGKO, 
Dallas-Fort  Worth;  Ed  Lally,  Roy 
B  a  c  u  s  and  George  Cranston, 
WBAP-KGKO,  Fort  Worth;  B.  G. 
Robinson,  KTBS,  Shreveport;  Kern 
Tips,  KPRC,  Houston;  Gayle  V. 
Grubb,  WKY,  Oklahoma  City;  Ken 
L.  Sibson,  Ted  Taylor  Stations, 
Dallas;  Gene  Howe,  KGNC-KRGV, 
Amarillo;  Nel  Izzard,  KGNC;  Wil- 

liam B.  Way  and  Edward  C.  Coontz, 
KVOO,  Tulsa;  Guy  W.  Bradford, 
KRGV,  Westlaco;  Hugh  A.  L. 
Halff,  WOAI,  San  Antonio;  Paul 
Godt,  G.  E.  Zimmerman  and  C.  K. 
Beaver,  KARK,  Little  Rock;  Ray 
Collins,  WFAA,  Dallas,  and  Harold 
Hough,  KGKO,  Fort  Worth. 

CBC  Board  Meeting 

CANADIAN  Association  of  Broad- 
casters will  present  briefs  on  a 

number  of  subjects  at  the  meeting 
of  the  board  of  governors  of  the 
Canadian  Bi-oadcasting  Corp.  at 
Ottawa  April  13.  The  independent 
broadcasters  will  ask  for  revision 
of  the  existing  regulations  regard- 

ing electrical  transcriptions  to  im- 
prove the  night  use  of  recordings 

on  small  stations  between  7:30  and 
11  p.m.;  request  a  change  in  the 
regulations  regarding  sponsorship 
of  news  to  allow  such  sponsorship; 
ask  for  change  in  the  regulation 
prohibiting  price  mention;  make 
representations  for  a  change  in 
ruling  which  prevents  an  advertiser 
from  using  more  than  one  station 
even  in  centers  where  three  or  more 
stations  are  located;  ask  for  the 
lifting  of  the  ban  on  commercially 
sponsored  and  sustaining  news 
commentators,  which  was  recently 
permitted  for  CKLW,  Windsor- Detroit. 

Ties  for  Easter,  Father's  Day 
E.  &  S.  CURRIE  Ltd.,  Toronto  (men's 
ties),  started  a  transcribed  drama- tized spot  announcement  campaign 
six  days  weekly  on  about  25  Canadian 
stations  for  Easter  and  Father's  Day promotion.  Account  was  placed  by 
Tandy  Adv.  Agency,  Toronto. 
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Pellegrin  and  Hymes  Analyze 

Proposal  of  Volume  Discount 
Pros  and  Cons  of  Question  Taken  Up  in  Detail  As 

NAB  and  Agency  Viewpoints  Are  Analyzed 

Rate  structures  and  discount  systems  are  topics  of  perennial 
interest  to  both  broadcasters  and  timebuyers  and  themes  of 
endless  discussio7i  ivhenever  the  two  get  together.  As  a  preview 
of  the  busiyiess  sessions  of  the  forthcoming  NAB  Convention, 
to  be  held  in  Cleveland  in  May,  Broadcasting  hereivith  presents 
an  exchange  of  corresjyondence  between  John  Hymes,  timebuyer 
for  Lord  &  Thomas,  New  York,  writing  in  his  official  capacity  as 
chairman  of  the  timebuyers  committee  of  the  American  Assn.  of 
Advertising  Agencies,  and  Frank  E.  Pellegrin,  director  of  the 
NAB  department  of  broadcast  advertising.  Both  letters  are  re- 

printed in  condensed  form. 

Small  World 

BEN  GAGE,  NBC  announcer 
who  succeeded  Bill  Goodwin 
when  the  latter  was  signed 
for  the  Burns  &  Allen  show, 
is  now  a  private  at  Camp 
Haan,  Cal.  And,  coincident- 
ally,  one  of  his  first  duties 
was  to  make  advance  ar- 

rangements for  the  Burns  & 
Allen  show  of  March  31  from 
that  Army  post. 

Mr.  Hymes 

MR.  HYMES  TO  MR.  PELLEGRIN 

The  other  day  I  received  a  letter 
from  a  station  manager  regarding 
a  proposed  new  rate  structure  for 
his  station.  In  that  letter  he  wrote : 
"Most  stations 
are  operating  on 
a  frequency  dis- 

count, as  are  we, 
but  I  am  of  the 
belief  that  this  is 
unsound,  and  in 
m  any  instances 
unfair.  If  a  client 
purchases  260  of 
our  lowest  priced 
units,  his  fre- 

quency discount  is 
25%;  if  he  buys  the  same  number 
of  hours  his  frequency  discount  is 
the  same,  although  his  expenditure 
is  more  than  20  times  that  of  the 
lowest  priced  unit  buyer.  I  have  in 
mind  a  dollar  volume  discount." 

I  am  sure  you  will  agree  that  this 
station  manager's  basic  idea  of 
favoring  the  volume  time  user  with 
a  premium  discount  over  the  low 
cost  time  user  is  an  excellent  and 
a  sound  one.  However,  in  adopting 
the  proposed  dollar  volume  plan, 
the  small  advertiser  is  penalized 
while  the  large  advertiser  is  bene- 
fitted. 

While  this  plan  is  not  fair  or 
practicable,  it  contains  the  nucleus 
of  an  idea  for  a  revised  rate  struc- 

ture which  I  should  like  to  suggest 
to  other  station  managers  who  have 
the  same  feeling  against  the  pres- 

ent unfair  frequency  discount  struc- 
ture. 

Minimum  Point 

The  basic  idea  of  this  rate  struc- 
ture is  to  grant  a  dollar  volume 

bonus  discount,  but  only  on  the 
time  periods  and  corresponding 
frequencies  that  earned  it.  In  set- 

ting up  this  bonus  discount  a  mini- 
mum dollar  volume  point  must  be 

reached.  For  example,  suppose  a 
station  has  a  gross  evening  hour 
rate  of  .$200  and  an  evening  an- 

nouncement rate  of  $20,  with  fre- 
quency discounts  of  10%  for  26 

times,  15%  for  52  times,  20%  for 
104  times  and  a  maximum  discount 
of  25%  for  250  times. 

I  would  suggest  a  minimum  dol- 
lar volume  bonus  discount  base  of 

$5,000,  which  is  the  gross  cost  of 
250  evening  announcements,  and  a 
maximum  dollar  discount  base  of 

$20,000,  the  gross  cost  of  100  eve- 
ning hours.  The  discount  table 

would  look  as  follows: 

$  5,000  to  $  9,999   2^/2% $10,000  to  $14,999    5% 
$15,000  to  $19,999   7^/2% 
$20,000  and  over   10% 

To  retain  the  simplicity  of  rate 
cards  which  is  so  desirable,  this 
bonus  dollar  volume  discount  could 
be  worked  into  the  rate  card  with 
the  frequency  discounts,  showing 
the  combination  of  dollar  volume 
and  the  frequnecy  discounts  on  the 
rate  card.  For  comparison,  below 
are  the  rate  structure  of  the  ex- 

ample station  on  the  old  frequency 
discount  basis  and  on  the  new  fre- 

quency plus  dollar  volume  discount 
basis. 

granted  without  any  penalty  from 
the  present  structure  to  the  small 
advertiser. 

Undoubtedly  many  station  man- 
agers will  object  to  this  new  rate 

structure  since  it  will  actually  mean 
a  slight  reduction  in  rates  in  the 
form  of  greater  discounts.  How- 

ever, this  reduction  will  only  affect 
large  volume  users  of  time  and  ac- 

tually, it  might  serve  to  encourage 
the  greater  use  of  them.  Hence  it 
will  benefit  the  stations  in  the  long 
run.  At  any  rate,  in  no  instance  is 
this  increased  discount  greater  than 
the  10%  52-week  rebate  which  is 
granted  at  present  by  some  of  the 
stations.  I  am  sure  you  will  agree 
with  me  that  this  new  basis  is 
sounder  evaluation  of  discounts 
than  is  now  in  use  on  the  straight 
frequency  basis.  In  my  opinion,  this 
new  structure  is  a  sound  one  and 
one  which  will  greatly  benefit  the 
spot  radio  industry. 

Present  Frequency  Discount  Basis 
EVENING 

1  Hour '2  Hour  __ 
i  Hour  — 1  Minute 

1 

13 

26 52 

250 $200 
$190 $180 

$170 
$160 

$150 

120 114 
108 

102 96 90 

80 

76 

72 

68 64 

60 

20 19 18 

17 16 15 

DAYTIME 
1 Hour 100 95  90 85  80 75 Hour 60 57  54 51  48 45 
% Hour 40 38  36 34  32 30 
1 Minute 10 9.50  9 8.50  8 

7.50 B Frequency plus  Dollar  Volume Bonus  Discount  Basis 
EVENING 

1 Hour 

$200 
$190 $175 $160 

$140 $130 

1/2 

Hour 120 114 108 99 90 78 
% Hour 

80 76 

72 

68 

62 52 
1 Minute 20 19 

18 17 16 

14.50 

DAYTIME 
1 13 26 52 

10  u 

250 
1 Hour 100 

95 

90 82.50 75 

65 

V-> 

Hour 60 

57 

54 51 
46.50 40.50 

% Hour 
40 

38 36 34 

32 

28 
1 Minute  

10 

9.50 9 8.50 8 7.50 Dollars  volume  discounts included  in  above rates  as  follows : 
$  5,000-$  9,999 
$10,000-$14,999 

 2%% 

$15.000-S 
19.999 

-  71/2% 

  5% 
$20,000  and  over 

-  10% 

If  dollar  volume  discounts  become  applicable  between 
these  additional  discounts  apply  according  to  contract. 

or  beyond  frequency  brackets, 

As  can  easilv  be  seen  from  a 
comparison  of  the  two  rate  struc- 

tures, the  dollar  volume  discounts 
are  worked  in  with  the  frequency 
discounts,  as  earned,  and  become 
applicable  on  a  sliding  scale  in  ac- 

cordance with  the  volume  of  pur- 
chase. For  instance,  the  dollar  vol- 

ume discounts  first  appear  on  the 
rate  card  on  the  26  time  frequency 
of  the  evening  hour  rate,  the  52 
time  frequency  of  the  half  hour 
rate,  the  104  time  for  quarter  hour 
rates,  and  the  250  time  frequency 
for  the  announcement  rates.  Thus, 
this  new  rate  structure  does  not 
make  the  estimation  of  spot  sched- 

ules any  more  difficult  than  it  is  on 
the  present  basis.  On  this  new  plan 
a   fair   evaluation   of   discount  is 

WRGB  Named  For  Baker 

HONORING  Dr.  W.  R.  G.  Baker, 
vice-president  in  charge  of  the  ra- 

dio and  television  departments  of 
General  Electric,  the  company's television  station  in  Schenectady 
has  been  given  the  call  letters 
WRGB.  Dr.  Baker  served  as  a 
chairman  of  the  National  Tele- 

vision Standards  Committee,  in- 
strumental in  setting  up  standards 

for  commercial  telecasting.  After 
GE  secui"ed  the  call  letters  from 
the  FCC,  it  was  discovered  the 
same  letters  had  been  given  the 
police  transmitter  at  Wellsville,  0. 
Authorities  there  relinquished  the 
letters  so  they  could  be  applied  to 
the  Schenectady  station. 

MR.  PELLEGRIN  TO  MR.  HYMES 

Thank  you  very  much  for  your 
letter  of  Feb.  12  regarding  radio 
discounts,  and  you  are  right  in  be- 

lieving that  any  subject  affecting 
rates  is  of  great 
interest    to  the 

NAB  Sales  Man- 
a  g  e  r  s  Division. We  shall  be  glad 

to  study  all  pro- posals thoroughly, 
and   if   a  better 

system  can  be worked    out  we 

„  „      .       would  be  the  first 

Mr.  Pellegrin  ^r^&ov&e  it. 

Two  basic  points  should  be  kept 
in  mind,  as  representing  the  think- 

ing of  a  substantial  number  of 
broadcasters : 

1.  That  radio  rates  in  general 
are  too  low. 

2.  That  radio  is  already  over- 
discounted;  that  present  discounts 
are  too  high.  This  group  maintains 
that  a  maximum  discount  of  25% 
is  excessive  and  hardly  in  accord 
with  sound  business  practices. 

Thus  any  movement  to  allow  new 
or  additional  discounts  will  meet 
opposition.  Aside  from  this,  one 
might  grant  that  the  amount  of  the 
discount  is  one  thing,  while  the 
form  or  the  basis  for  the  discount 
is  something  else,  and  it  is  this  lat- 

ter point  that  your  letter  really covers. 
Unit  Problem 

'  A  system  of  discounts  based  only 
on  dollar  volume  fails  to  take  into 
consideration  the  rate  differential 
on  the  different  time  units,  where- 

by a  minute  evening  announcement 
costs,  for  example,  $20,  but  a  15- 
minute  program  costs  only  $80,  or 
only  four  times  as  much  (instead 
of  15  times  as  much) ;  a  30-minute 
program  costs  $120,  or  only  six 
times  as  much  (instead  of  30),  and 
a  60-minute  program  costs  $200, 
or  only  10  times  as  much  (instead 
of  60).  Thus,  the  big  volume  adver- 

tiser already  gets  his  additional 

discount  (although  we  don't  call 
it  a  discount) .  In  this  case,  the  dis- 

counts amount  to  73%,  80%  and 

837c,  respectively,  off  an  extension 
of  the  1 -minute  rate. 

I  grant  that  the  program  buyer 

does  not  get  all  this  time  in  com- 
mercials; that  the  NAB  Code  pro- 

vides for  daytime  maximums  of 

3:15  minutes"  von  quarter-hours; 
4:30  on  half -hours  and  9:00  on 
hours,  and  evening  maximums  of 
2:30,  3:00  and  6:00  respectively. 
But  the  other  minutes  devoted  to 
program  content  are  worth  a  lot 
to  the  advertiser,  too,  or  we  ob- 

viously wouldn't  have  any  program 
sponsors.  All  advertisers  have  the 
privilege  of  selecting  the  radio 
service  they  wish;  programs  or  an- 
nouncements. 

The  "big  volume"  advertiser  is 
almost  invariably  a  user  of  pro- 

gram time,  and  already  gets  the 
big  "discounts"  mentioned  above. 
For  those  few  big-volume  clients 
who  buy  announcements  in  huge {Continued  on  page  45) 
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WNAX  A  Consistent  Sales 

Winner  For  Advertisers! 

It  takes  plenty  of  SOCK  to  drive  home  an  effective  SALES 
PUNCH  in  this  big  five  state  BILLION  DOLLAR  MARKET. 
To  effectively  cover  this  market  of  nearly  4,000,000  people  is 
no  job  for  "bantams"  ...  it  requires  a  "heavyweight  champ." 
WNAX  the  BIG  station,  with  its  favorable  wave  length,  soil 

conductivity,  and  distance  from  other  network  stations  delivers 
the  necessary  "haymaker"  to  unlock  the  purses  of  this  rich five  state  territory. 

Perhaps  that's  why  advertisers  are  now  backing  "the  champ" 
with  the  largest  commercial  schedule  of  any  station  in  the 
territory.  WNAX  has  an  amazing  record  of  consistently 
delivering  MORE  results  at  less  cost.  We  would  like  to  send 
you  some  startling  facts  and  figures.  Write  WNAX,  or  call 
your  nearest  KATZ  AGENCY  office. 

TO  BUY 



Gillette  Resuming 

MBS  Fight  Series 
Mike  Jacobs  Bouts  Scheduled 

Another  Year,  Says  Spang 
GILLETTE  SAFETY  RAZOR  Co., 
Boston,  will  sponsor  broadcasts  of 
the  boxing  bouts  staged  by  pro- 
motor  Mike  Jacobs  on  MBS  for 
another  year,  it  was  announced  last 
Monday  by  J.  P.  Spang  Jr.,  presi- 

dent of  the  razor  company.  Re- 
newal goes  into  effect  June  1  and 

is  of  one  year's  duration  with  an 
option  to  renew  for  another  year. 

Rights  to  the  bouts  were  secured 
by  MBS  and  sold  to  Gillette  last 
spring,  becoming  effective  June  1, 
1941,  when  the  contract  between 
Jacobs  and  NBC-Blue,  which  had 
broadcast  them  for  five  years  previ- 

ously under  sponsorship  of  Adam 
Hat  Stores,  expired. 

Suit  Dismissed 

NBC  filed  suit,  claiming  that 
Jacobs  had  given  a  renewal,  but 
the  case  was  dismissed.  During  the 
last  ten  months,  MBS  and  Gillette 
have  broadcast  25  fights,  including 
the  title  bout  between  Joe  Louis 
and  Abe  Simon  last  Friday. 

Renewal  was  announced  by  Mr. 
Spang  during  a  broadcast  on  MBS 
March  23,  when  a  number  of  lead- 

ing sports  writers  gave  their  pre- 
dictions on  the  length  and  outcome 

of  the  Louis-Simon  fight.  In  his 
talk,  Mr.  Spang  said  that  the  de- 

cision to  renew  was  prompted  in 
large  measure  by  the  contributions 
of  such  broadcasts  to  the  national 
war  morale,  citing  President 
Roosevelt's  approval  of  continuing 
sports  events  during  the  war.  He 
pointed  out  that  the  Louis-Simon 
fight  was  to  be  sent  by  shortwave 
to  American  soldiers  throughout 
the  world,  in  addition  to  the  176 
United  States  stations  and  25 
Canadian  stations  broadcasting  the 
bout  by  longwave. 
WGEA  and  WGEO,  General 

Electric  Co.  shortwave  stations  at 
Schenectady,  sent  the  description 
of  the  bout  to  Latin  America,  and 
on  the  following  day  WGEA  re- 
broadcast  it  to  AEF  troops  in  Eng- 

land, Ireland  and  Iceland.  Troops 
in  Hawaii,  the  Philippines  and 
Alaska  received  the  broadcast  via 
KFRC,  San  Francisco,  to  KGMB, 
Honolulu,  and  KHBC,  Hilo,  Hawaii. 

Maxon  Inc.,  New  York,  is  the 
agency  in  charge  of  Gillette  ad- 
vertising. 

THE  20  BEST  RADIO  ADS 

Kansas  State  Professor  Lists  His  Choices 

Of  Best  Copy  Last  Year 

N.  Y.  Health  Series 
NEW  YORK  Tuberculosis  & 

Health  Assn.,  for  its  1942  "Early 
Diagnosis"  campaign,  has  planned 
a  series  of  26  morning  and  after- 

noon broadcasts  by  noted  doctors 
and  educators  to  run  through  the 
month  of  April  on  seven  New  York 
stations,  including  WQXR,  WNYC, 
WABC,  WOR,  WBNX,  WMCA  and 
WNEW.  Also  scheduled  are  a 
series  of  daily  spot  announcements 
on  New  York  stations  WINS, 
WEVD,  WNEW,  WHOM  and 
WOV.  The  radio  portion  of  the 
campaign  is  presented  in  coopera- 

tion with  the  Medical  Information 
Bureau  of  the  New  York  Academy 
of  Medicine. 

The  survey  of  which  this  is  a  summary  was  undertaken  by 
Prof.  Heberer  of  his  own  accord  and  without  any  previous  ar- 

rangement ivith,  or  knowledge  of,  this  publication.  He  advises  us 
that  it  covered  all  trade  journals  in  tvhich  radio  stations  and 
networks  placed  advertising  last  year. 

By  H.  M.  HEBERER 
Professor  of  Radio  Advertising 

Kansas  State  College  of  Agriculture 
and   Applied  Science 

THE  BATTLES  of  Bataan. 
Burma,  Dutchman  and  others  are 
putting  the  little  fellows  in  the 
headlines.  Once  more  it  is  being 
demonstrated  that  bigness  and  ef- 

fectiveness aren't  necessarily  bed- 
fellows. The  Mighty  Mites  who 

know  how  to  use  what  they  have 
are  doing  pretty  well  in  this  war. 
What  about  the  little  fellows  in 

advertising?  Are  they  getting  the 
job  done?  From  what  I  have 
learned  in  choosing  the  20  best 
advertisements  used  by  radio  sta- 

tions and  networks  in  the  trade 

journals  during  1941,  I'd  say  that the  little  fellows  in  radio  are  in 

there  punching.  They  may  not  ad- 
vertise as  extensively  as  the  big 

stations  and  national  networks ;  but 
in  proportion  their  advertising  is 
definitely  as  effective. 

To  show  what  is  being  done  I 
divided  the  networks  into  two  clas- 

sifications— national  and  regional. 
For  the  stations  I  used  three  di- 

visions, according  to  power — sta- 
tions over  10,000  watts;  stations 

from  5,000  to  10,000  watts;  stations 
under  5,000  watts. 

In  this  way  it  was  possible  to 
choose  the  best  advertisements  in 
each  group.  No  attempt  was  made 
to  limit  the  number  of  representa- 

tive ads  in  any  group.  I  decided  to 
find  what  I  considered  were  the  20 
best  ads.  Among  them,  each  of  the 
classifications  was  to  be  repre- 

sented by  the  best  advertisements 
from  each  division. 

The  result:  Two  national  net- 
works were  included;  two  regional 

networks;  eight  stations  over  10,- 
000  watts;  four  stations  between 
5,000  and  10,000  watts;  four  sta- 

tions under  5,000  watts. 
The  advertisements  were  chosen 

as  "best"  on  the  basis  of  the  ef- 
fectiveness of  their  eye-appeal  and 

their  copy.  An  analysis  of  the  types 
of  eye-appeal  shows  that  nine  of 
the  advertisements  used  cartoons. 
These  represented  the  Columbia 
Broadcasting  System,  the  Z-Bar 
Network,  WCCO,  KMOX,  WHO, 
KGO,  WCSC,  WFDF,  WRNL. 

Second  in  popularity  among  the 
eye-catchers  were  photographs  and 
catch  phrases ;  four  of  the  ads  used 
each    of    these.    WABC,  WOR, 

The  Twenty  Best  Advertisements  Used  By  Stations 

IN  TRADE  JOURNALS  DURING  1941 

NATIONAL  NETWORKS 
Columbia  Broadcasting  System  ...  A  Pen  and  Pencil  Study. 

A  success  story  of  the  Take  It  or  Leave  It  show  for  Eversharp. 
National  Broadcasting  Co.  Red  Network  .  .  .  The  Story  of  Two  Novembers. 

Fifteen  years  of  network  broadcasting. 

REGIONAL  NETWORKS 
The  Z  Network  .  .  .  The  Three  Bulls  (Cartoons). 
Anv  one  in  this  series  dealing  principally  with  coverage. 

Don  Lee  ...  To  Hell  With  .  .  . 
Comparison  of  the  Pacific  Coast  market  with  the  rest  of  the  country. 

STATIONS  OVER  10,000  WATTS 
WLW  .  .  .  Planning  for  Tomorrow's  Problems  Today. Discussion  of  the  philosophy  of  continued  advertising  when  business  is  good. 
WCCO  .  .  .  Here's  Your  Vermont,  Mr.  Great  Horned  Owl. Some  listener  results  from  a  local  program. 
WBT  .  .  .  WBT  Blew  a  50,000  Watt  Bugle. 

Story  of  a  Public  Service  feature. 
WABC  .  .  .  For  15,000,000  Listeners. 

Picture  of  new  transmitter  and  what  it  does  for  listeners  in  the  New  York  area. 
KMOX  .  .  .  KMOX  Goes  A-Visiting. Story  of  a  Public  Service  feature. 
WHO  .  .  .  Can't  You  Forget  That  Iowa  Station. Coverage. 
WOR  .  .  .  Dear  Mom. 

Success  story  for  program  told  by  a  cat. 
WLW  .  .  .  Local  Interest  in  New  Orleans. 
Any  one  in  this  series  of  tie-ins  with  interesting  things  about  New  Orleans. 

STATIONS  FROM  5,000  TO  10,000  WATTS 
KGO  ...  A  Lot  of  People  We  Know  Won't  Listen  to  This  Program. Success  story  of  a  local  program. 
WAVE  .  .  .  Kentucky  Place  Names. 
Any  one  of  this  series  dealing  with  sales  and  playing  on  names  of  villages  in  Kentucky. 

WIBW  .  .  .  Our  Family. 
Coverage  using  photograph  of  a  row  of  mail  boxes. WEEI  .  .  .  Concerning  Spots. 
Spot  advertising  using  photograph  of  freckled  boy. 

STATIONS  UNDER  5,000  WATTS 
KINY  .  .  .  Totem  Pole. 

Available  market. 
WCSC  .  .  .  Our  Boom  Is  Different. 

Increased  business  in  a  defense  area. 
WFDF  .  .  .  Cartoons. 

Any  one  in  this  series  of  clever  cartoons  and  captions. 
WRNL  .  .  .  They  Wanted  to  Sign  a  Five  Year  Contract. 
Program  success  story. 

WIBW  and  WEEI  used  photo- 
graphs; the  Don  Lee  network, 

WWL,  WAVE  and  WBT  used 
catch  phrases.  Format  was  the  at- 

tention getter  in  the  advertise- 
ment chosen  for  the  NBC  Red 

Network  and  WLW.  KINY  used 
the  totem  pole  symbol  familiar  in 
all  of  their  ads. 

The  copy  in  the  advertisements 
covered  a  wide  variety  of  subjects 
—  coverage,  public  service,  local 
programs,  spot  advertising,  avail- able markets,  defense,  sponsor 
testimonials  and  success  stories, 
local  tie-ins,  advertising  philoso- 

phy, history.  While  coverage  was 
the  most  popular  subject  the  ad- 

vertisements which  were  chosen 
using  that  trite  subject  for  copy 
handled  it  in  an  outstanding  man- 

ner. It  is  a  pleasure  to  note  that 
stations  are  broadening  the  scope of  their  copy. 

As  we  conclude  with  1941,  I  shall 

remember  with  distinction  NBC's 
The  Story  of  Two  Novembers, 

WLW's  Planning  for  Tomorrow's 
Problems  Today,  WBT's  Blew  a 
50,000-Watt  Bugle,  WHO's  happy 
cartoons  from  a  happier  decade, 

WEEI's  freckled  boy,  and  WFDF's clever  cartoons  and  captions. 
And  most  of  all.  No.  1  on  this 

.  Hit  Parade,  the  year's  "$64"  ad, 
WOR's  Dear  Mom. 

MacArthur's  Talk  Heard 
And  Broadcast  by  MBS 
A  FEW  days  following  a  request 
by  MBS  to  bring  Gen.  Douglas 
MacArthur's  voice  from  Australia, 
Gen.  MacArthur  was  heard  March 
20  during  a  description  of  his  ar- rival in  Melbourne  on  a  shortwave 
broadcast  being  monitored  by 
WOR,  New  York.  After  greeting 
the  Australian,  Dutch  and  Ameri- 

can press,  the  General  read  a  brief 
prepared  message,  later  released 
in  the  United  States.  WOR's  record- ing of  his  message,  which  brought 
the  American  people  Gen.  Mac- 
Arthur's  voice  for  the  first  time 
since  he  left  the  United  States  was 

rebroadcast  on  MBS.  Mutual's  re- 
quest for  authorization  for  a  short- wave broadcast  was  made  to  the 

War  Department  by  Fulton  Lewis 
jr.,  commentator,  offering  facilities 
for  the  talk  at  any  time  convenient 
to  Gen.  MacArthur.  Radio  equip- 

ment on  Bataan  Peninsula  did  not 
permit  voice  transmission. 

Morrison  Elected 
FRED  MORRISON,  of  MBS,  was 
elected  president  of  the  Radio  Cor- 

respondents Assn.  at  a  meeting 
last  week.  He  succeeds  H.  R.  Bauk- 
hage,  NBC,  who  becomes  a  mem- ber ex-officio.  Other  officers  are: 
Eric  Sevareid,  CBS,  vice-president; 
Francis  W.  Tully  Jr.,  Yankee  Net- 

work, secretary;  Earl  Godwin, 
NBC,  treasurer.  Officers  will  be 
installed  at  the  annual  dinner 
to  be  held  later  in  the  spring. 

Lucy  Monroe's  Bond  Tour FIRST  of  the  radio  and  concert  artists 
to  give  lip  commercial  activities  for fulltime  war  service,  Lucy  Monroe, 
•soprano,  is  conducting  a  country-wide tour  sponsored  by  the  Treasury  and 
RCA  Victor  Co.,  to  promote  the  sale of  defense  bonds  and  stamps. 
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3,500  PISCES  OF  MAIL! 

•  Recently  one  of  +he  South's 

leading  radio  advertisers  made  a 

simple  "free  picture"  offer  on  12 

half-minute  announcements  over 

WLAC.  This  offer  brought  3.500 

pieces  of  mail  from  834  towns  in  18 

states. 

This  response  came  while  WLAC 

was  still  operating  on  5,000  watts. 

Think  how  much  greater  response 

in  coverage  WLAC  will  obtain  when 

it  goes  to  50,000  watts,  sometime 

in  the  very  near  future. 

F.  C.  SOWELL,  MANAGER 

* 

I.  T.  WARD,  OWNER 

★ 

NASHVILLE'S  CBS  OUTLET 
★ 

PAUL  H.  RAYMER  COMPANY 

NATIONAL  REPRESENTATIVES 

* 

LEGEND- ■  ACTUAL  MAIL  RESPONSE  WHILE  ON  5,000  WATTS 
□  THESE  GAPS  SHOULD  BE  FILLED  IN  WHEN  WLAC  GOES  TO  50,000  WATTS 

NASHVILLC/  TENNi 

^sa
ooo

 

WATTS 

THE  STATION  OF  THE  GREAT  TENNESSEE  VALLEY 
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How  to  Care  for  Transmitter  and  Tubes 

Wartime  Shortage  Requires  Caution  in 

Handling  Equipment  of  Stations 
This  article  should  he  required  reading  among  the  technical 

staffs  of  every  broadcasting  station  in  the  land.  Mr.  Singer  draws 
upon  his  own  experience,  as  well  as  the  experiences  of  others  re- 

lated at  the  recent  Broadcast  Engineering  Conference  at  Ohio 
State  U,  to  tell  broadcast  engineers  how  to  maintain  transmitter 
plants  and  how  to  lengthen  the  life  of  tubes — vital  problems  for 
all  stations  in  view  of  the  wartime  shortages  of  critical  materials.. 
Mr.  Singer  prepared  this  article  at  the  request  of  BROADCASTING, 
but  further  details  of  the  tube  conditionhig  unit  tvhich  he  worked 
out  in  collaboration  with  Bell  Laboratories  engineers  may  be 
obtained  without  cost  either  from  him  or  Western  Electric  Co. 

By  CHARLES    H.  SINGER 

Technical  Supervisor,  W0R-W71NY,  New  York 

Mr.  Singer 

TO  OPERATE  and  maintain  a 
transmitter  is  a  man-sized  job. 

During  these  times  when  ma- 
terials are  scarce,  we  must  do  some 

very  careful  plan- 
ning on  how  we 

can  keep  our  sta- 
tion protected  and 

running  efficiently 
to  prolong  longe- 

vity during  the 
material  shortage 
period.  We  must 
study  our  station 
and  try  to  fore- 
s  e  e  difficulties 
and  do  what  we 
can  to  substitute  for  each  part. 

What  to  Do 
How  to  go  about  it? 
Economize  as  you  never  did  be- 

fore. Get  the  longest  possible  serv- 
ice out  of  every  tube  as  well  as 

every  nut  and  bolt. 
At  WOR,  spare  parts  are  classi- 

fied and  kept  in  ordinary  card- 
board transfiles,  costing  $1.29  each. 

The  contents  of  the  transfiles  are 
clearly  marked  on  index  cards  at- 

tached to  each  transfile. 
Tube  lockers,  used  to  store  spare 

tubes,  are  ordinary  standard  office 
lockers  made  of  metal  and  painted 
to  a  suitable  color.  Tube  racks, 
which  hold  each  individual  tubes  in 
an  upright  position,  are  made  of 
plywood  or  any  suitable  material 
handy  and  drilled  to  accommodate 
different  size  tubes.  The  lockers 
may  also  be  used  for  storage  of 
logs,  forms  and  other  data. 

For  fewer  carrier  breaks  and 
less  program  loss,  two  factors  be- 

come of  prime  importance: 
1.  The  dependability  of  the  trans- 

mitter. 
2.  A  systematized  plan  of  oper- 

ating and  maintenance  prac- 
tices which  are  followed  hour 

by  hour,  day  and  night,  year 
in  and  year  out. 

These  plans  may  be  set  down  in 
book  form,  such  as  are  used  at 
WOR.  They  list  every  routine  duty 
to  be  performed,  as  well  as  the 
handling  of  any  emergency  which 
may  arise.  Every  procedure  is  de- 

scribed in  the  minutest  detail  and 
we  feel  that  these  manuals  tend  to 
tell  a  man  why  he  is  doing  a  job 
as  well  as  how. 

If  you  run  into  difficulty  in  com- 

piling your  routine  manual,  we  at 
WOR  will  be  glad  to  offer  helpful 
suggestions. 
A  permanent  record  is  kept  of 

each  tube's  current  reading,  so 
that  comparisons  can  be  made  from 
week  to  week. 

From  past  records  the  approxi- 
mate end  of  the  tube's  useful  life 

can  be  predicted.  Thus,  instead  of 
risking  tube  failures  on  the  air, 
the  tube  may  be  removed  from  serv- 

ice before  complete  failure  can  oc- 
cur. X-rays  taken  of  tubes  help  the 

operators  to  understand  more 
clearly  just  what  happens  when  a 
tube  fails: 

A  10  kw.  station  can  maintain  its 
transmitter  in  10  hours  per  week. 

A  5  kw.  station  in  8  hours  per 
week. 

A  1  kw.  station  in  6  hours  per 
week. 

Stations  of  lesser  power  can  ef- 
fectively do  their  maintenance  in  4 

hours  per  week. 
But  always  keeping  in  mind  that 

continuous  inspection,  proper  at- 
tention to  circuit  changes,  as  evi- 
denced on  your  logs,  and  passing 

information  to  your  fellow  co- 
workers is  absolutely  essential. 

Trouble  anticipation  takes  a 
good  routine  together  with  careful 
operation.  For  example : 
Warm  and  hot  spots  may  be  evi- 

denced in  condensers.  This  condi- 
tion may  take  from  months  to  years 

to  become  evident  and  if  you  find 
this  to  be  the  case,  remove  the  con- 

denser and  put  it  in  a  circuit  where 
its  requirements  are  not  so  string- 
ent. 

Relays  are  another  prominent 
source  of  trouble.  They  should  be 
cleaned  monthly,  using  a  very  care- 

ful and  well  planned  routine. 
Four  Main  Points 

Resistors  are  the  most  difficult 
place  to  anticipate  trouble,  but  ex- 

perience has  shown  that  aside  from 
overload,  the  first  indication  is  dis- 

coloration, the  second  faulty  con- 
nections. Resistors  should  be  meas- 

ured three  times  per  year,  in  some 
cases  more  often.  They  should  re- 

ceive nightly  inspection.  It  is  in 
such  failures  in  the  transmitting 
circuit  that  your  master  operating 
log  will  help  to  indicate  circuit 
changes  which  facilitate  the  main- 

tenance crew  to  help  find  the  faulty 

part. 

Our  experience  has  shown  us  that 

State  Dept,  Files  Protest  to  Mexico 

On  150  kiv.  Outlet  Assigned  to  Juarez 
merce  of  El  Paso,  as  well  as  sta- 

tions which  feel  they  would  be  ad- 
versely affected,  had  registered 

complaints. 
It  is  pointed  out  that  a  station 

with  150,000  watts  on  800  kc.  at 
Juarez  would  cause  serious  inter- 

ference to  such  stations  as  WFAA- 
WBAP,  on  820  kc.  at  Dallas-Fort 
Worth,  as  well  as  to  the  stations 
on  adjacent  or  neighboring  fre- 

quencies. Engineers  contend  the 
high-power  station  also  would  tend 
to  blanket  broadcast  operations 
in  the  El  Paso-Juarez  area. 

Under  the  treaty,  it  was  gen- 
erally understood  that  border  sta- 

tions, as  such,  would  be  eliminated 
except  where  they  are  designed  to 
serve  Mexican  rather  than  Ameri- 

can nationals.  The  Mexican  law 
provides  that  Americans  may  not 
be  licensees  of  Mexican  stations, 
but  such  licenses  are  held  through 
Mexican  corporations  controlled  by 
Americans.  It  was  reported  the 
XELO  operation  would  fall  in  that 
category.  On  the  question  of  loca- 

tion, however,  it  was  felt  that  the 
800  kc.  channel  properly  could  not 
be  assigned  to  Juarez,  when  it  is 
specifically  earmarked  for  the 
Province  of  Sonora. 

PURSUING  complaints  of  stations 
in  this  country  and  of  the  FCC, 

the  State  department  last  Thurs- 
day submitted  to  the  Mexican  Gov- 

ernment formal  protests  against 
assignment  of  a  150,000-watt 
broadcast  station  at  Juarez,  across 
the  border  from  El  Paso,  on  the 
800-kc.  clear  channel. 

The  Department  transmitted  pro- 
tests on  grounds  that  interference 

would  be  caused  to  reception  in  this 
country  and  that  under  the  Hav- 

ana Treaty,  the  800  kc.  channel 
properly  should  be  assigned  in  the 
Province  of  Sonora,  remote  from 
the  border. 

Previously,  advices  had  been  re- 
ceived in  official  quarters  that 

XELO,  licensed  to  W.  E.  Branch, 
an  American,  had  been  authorized 
to  remove  from  Tiajuana  to  Juarez, 
using  the  same  call  letters.  Orig- 

inally, the  report  was  that  the 
station  would  begin  operating- 
March  15.  Subsequently,  while  it 
was  ascertained  that  the  station 

was  being  installed,  a  Marc'.i  29 starting  date  was  given. 
Acting  Secretary  of  State  Sum- 

ner Welles,  it  is  reported,  trans- 
mitted the  protests  to  the  Mexican 

Government.  The  Chamber  of  Com- 

the  four  most  vital  and  vulnerable 
points  of  transmitter  maintenance 
are,  in  this  order:  (1)  tubes;  (2) 
condensers;  (3)  relays;  (4)  re- 
sistors. 
These  vital  points  should  be 

checked  regularly  and  a  perma- 
nent record  of  current,  capacity 

and  resistance  measurements  kept 
in  the  appropriate  section  of  main- tenance books. 

Naturally,  successful  operation 
ultimately  rests  in  the  hands  of  the 
technicians.  Ability,  neatness,  con- 

sideration and  cooperation  are  the 
essential  qualifications.  Originality, 
too,  rates  high,  for  the  station 
lends  an  eager  ear  to  new  ideas. 
The  technician  who  takes  his  watch 
seriously,  digging  into  the  job  for 
all  he  is  worth,  is  the  one  best 
fitted  to  shoulder  greater  responsi- 

bilities later. 
In  practically  all  types  of  radio 

transmitters,  through  the  ingenuity 
of  the  radio  engineer,  it  is  possible 
to  make  repairs  and  replacements 
of  all  vulnerable  parts  except  the 
vacuum  tube  which,  as  we  all  know, 
is  the  very  heart  of  a  radio  broad- 

cast station. 
Some  manufacturers  of  radio 

tubes  have  indicated  that  materials 
are  becoming  more  scarce  and  the 
quality  of  the  elements  is  tapering 
off. 

It  is  obvious  that,  regardless  of 
the  high  standards  previously  main- 

tained by  the  makers,  the  poorer 
quality  of  tube  elements  will  have 
an  effect  on  the  performance  and 
life  of  tubes. 

Gassy  Tubes 
Regardless  of  the  rigid  inspec- 

tion a  manufacturer  puts  in  all 
parts  to  see  that  they  are  free  of 
checks,  blisters,  surface  scales,  and 
high  voltage  treatment  x)f  the  tube 
at  potentials  far  in  excess  of  that 
used  in  transmitters  in  the  field, 
etc.,  some  tubes  at  the  station  will become  gassy. 

It  has  been  said  that  no  material 

or  progress  known  today  can  pro- 
vide a  tube  entirely  free  of  air  or 

gas. 

There  are  many  factors  that  en- 
ter into  the  life  of  tubes.  The  main 

ones  are  as  follows :  Filament  volt- 

age, plate  voltage,  operating  tem- 
perature, amount  and  nature  of 

residual  gas  in  tubes,  etc. 

Tungsten  Filament  Tubes 
The  source  of  emission  is  quite 

evident  and  operates  at  fairly  high 
currents  as  compared  to  other 
types.  If  direct  current  is  used  on 
the  filaments,  the  plate  and  grid 
circuit  returns  are  usually  con- 

nected to  the  positive  filament  term- 
inal. It  is  because  of  this  connection 

that  you  strongly  consider  revers- 
ing the  polarity  each  week,  since 

it  is  the  additional  current  of  these 
two  circuits  that  flow  through  one 
side  of  the  filament.  If  left  in  one 
position,  the  result  will  be  the 
gradual  thinning  of  one  side  of  the 
filament,  which  ultimately  will  re- 
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suit  in  premature  failure  of  the 
tube. 

The  filament  and  bias  voltages 
should  be  checked  weekly,  using  a 
standard  calibrated  meter.  The  fila- 

ments should  be  checked  at  the 
terminals.  In  this  way  a  precision 
check  is  made  on  the  transmitter 
voltmeter  and  it  may  be  set  to  read 
the  proper  value. 

Zero  adjustment  of  this  vital 
tube  filament  voltmeter  should  be 
checked  each  day  that  the  trans- 

mitter is  off  the  air. 
By  decreasing  the  filament  volt- 

age 5%,  the  life  of  the  tube  is 
doubled.  This  can  easily  be  done 
in  transmitters  with  slight  effect  on 
peak  powers,  distortion  or  carrier 
shift.  In  fact,  peak  currents 
amounting  in  value  to  the  total 
emission  available  may  be  drawn 
continuously  without  damage  to  the 
filaments.  Reference  to  the  tube 
manufacturer's  chart  will  reveal 
data  on  filament  saturation  versus 
peak  grid  and  plate  currents  reach- 

ing total  emission  value. 

Voltage  vs.  Hours 

A  quick  glance  at  some  figures 
will  show  the  effects  of  filament 
voltage  versus  total  hours  of  use- 

ful life. 
Fil.  Volt.      Useful  Hours 

Decrease  90%  400% 
95%  195% 
100%  100% 

Increase 
105% 
110% 

50% 
26% 

In  many  transmitters,  because  of 
the  excess  amount  of  emission  de- 

signed into  tubes  of  this  type,  it  is 
possible  to  insert  dropping  resistors 
in  series  with  the  filament  leads 
and  achieve  many  hundreds  of  ad- 

ditional hours. 
In  transmitters  of  the  WE  306-A 

type,  it  is  strongly  urged  that  you 
drop  the  filament  voltage  of  the 
2nd  P.A.  stage  from  20  to  19  volts, 
since  all  the  emission  is  definitely 
not  needed  and  tube  life  is  extended 
to  possibly  30,000  hours,  with  little 
or  no  effect  upon  the  positive  peaks 
or  distortion. 

Much  discussion  may  come  about 
by  the  increase  of  transmitter  dis- 

tortion versus  decrease  of  filament 
voltage.  This  factor  should  be  given 
individual  consideration  dependent 
upon  the  spare  tubes  you  have  on 
hand  or  are  in  a  position  to  get. 

Thoriated  Tungsten  Filament 

The  source  of  emission  is  a  layer 
of  thorium  on  the  filament  surface 
which  during  operation  is  con- 

stantly being  removed  by  evapora- 
tion and  attraction  towards  the 

plate.  The  thorium  is  constantly 
being  replenished  from  within  the 
wire  during  operation.  To  effect  a 
proper  balance  between  the  loss  and 
replacement  of  active  material, 
very  careful  consideration  should 
be  given  its  filament  temperature. 

The  filament  voltage  should  be 
maintained  at  its  rated  voltage  and 
in  many  cases  may  be  permitted  to 
be  low  by  1%,  dependent  on  the 
peak  currents  drawn  which  in  most 
cases  is  recommended  by  the  manu- 

facturer not  to  exceed  more  than 
one-half  of  the  maximum  of  which 
the  filament  is  capable  of  emitting. 
The  manufacturers  in  most  cases 

AN  15LP^NT> 

DOODLING  IS  AN  ART  with  Ken  Dyke,  director  of  promotion  of  NBC- 
Red.  As  a  matter  of  fact,  the  cartography  above  denotes  doodling  with 
a  purpose,  for  in  his  "Enbeeseeham"  every  top  executive  of  the  company has  his  own  county,  tovm  or  village. 

provide  at  least  double  the  emis- 
sion in  these  tubes  that  would  nor- 

mally be  needed  in  any  class  of 
operation. 

Use  a  precision  voltmeter  and 
check  the  voltage  at  the  tube  socket 
each  week  for  long  life  expectancy. 

It  is  this  type  tube  that  is  being 
used  by  the  armed  forces,  resulting 
in  a  real  shortage. 

If  the  thoriated  tungsten  fila- 
ment tube  is  in  any  way  gassy,  the 

thorium  is  carried  off  much  faster 
and  tube  life  shortened. 

Proper  bias  and  plate  voltages 
must  be  maintained  and  the  latter 
should  be  applied  with  care  and 
consideration  of  its  output  capabil- 
ities. 

In  cases  where  a  severe  and  pro- 
longed overload  has  temporarily  im- 

paired the  electronic  emission  of 
the  filament,  the  activity  may  be  re- 

stored by  operating  the  filament 
(with  plate  and  grid  voltages  off) 
30%  above  normal  voltage  for  10 
minutes  followed  by  a  one  or  two- 
hour  period  at  normal  voltages. 

Thermionic  Mercury  Vapor  Tubes 
This  type  tube  usually  operates 

at  a  low  voltage,  high  currents 
using  an  oxide  coated  filament.  This 
is  the  source  from  which  electrons 

are  emitted,  but  once  the  coating- is  removed  the  tube  is  rendered 
useless.    The   filament   is  usually 

operated  on  a  voltage  basis  from 
A.C.  source. 

Oxide-coated  filaments  must  oper- 
ate at  specific  temperatures. 

Therefore  sufficient  time  must  be 
allowed  for  the  filament  tempera- 

ture to  reach  its  normal  operating 
value,  and  for  the  mercury  vapor 
pressure  to  become  normal  before 
the  plate  is  applied. 

If  you  have  good  filament  voltage 
regulation,  a  five-minute  preheat 
period  will  suffice.  Filament  volt- 

age on  these  tubes  should  remain 
at  the  rated  voltage.  Never  go  low. 
In  fact  it  is  good  practice  to  oper- 

ate 1%  above  rated  voltage. 
Use  a  precision  voltmeter  to 

check  the  voltages  each  week  to  in- 
sure longer  life. 

Operating  Value 
If  a  tube  is  operated  at  ambient 

temperatures  of  20°  C.  or  below,  a 
larger  period  of  time  is  required  for 
the  mercury  pressure  to  reach  a 
satisfactory  operating  value. 

For  10°  C.  preheat  5  minutes 
For  5°  C.  preheat  10  minutes 
For    0°  C.  preheat  15  minutes  etc. 

It  is  urgent  that  mercury  vapor 
tubes  remaining  on  the  shelf  be 
given  a  three  months  pre-heat 
period  for  one  or  two  hours  to  in- 

sure its  operation  when  the  time 
arises.  It  has  been  found  that  these 
tubes,  if  allowed  to  remain  on  the 
shelf  for  a  longer  period  of  time. 

will  become  useless  due  to  the  mer- 
cury vapor  eating  into  the  pores  of 

the  anode  and  cathode. 
Tubes  of  this  type  must  remain 

in  an  upright  position,  otherwise 
mercury  will  splash  on  anode  and 
cathode  and  must  be  preheated  to 
vaporize  this  mercury  from  the  ele- 

ments and  be  permitted  to  condense 
on  bottom  of  tube  where  you 
should  have  free  circulation  of  air 
either  through  forced  circulation  or 
any  other  means  so  that  lower  end 
of  tube  is  cool  to  achieve  this  con- 

densing need  of  the  mercury. 
Keep  all  drafts  and  cold  blasts 

of  air  from  the  rectifier  tubes. 
Keep  all  objects  from  touching 

glass. 

Keep  tubes  in  a  vertical  position 
at  all  times.  This  also  prevents 
filament  sag,  and  mercury  will  not 
be  deposited  on  active  elements  of 
the  tube. 

Discontinue  the  practice  of  pre- 
heating these  type  tubes  at  half 

voltage.  It  has  been  proven  in 
practice  that  this  poisons  the  tube. 

Because  of  -the  day-in-and-day- 
out  operation  of  radio  transmit- 

ters, along  with  the  starting  and 
stopping  of  the  units,  the  filaments 
of  the  tubes  are  constantly  going 
through  a  hot  and  cold  cycle  which 
causes  an  extreme  strain  on  the 
elements  and  supports. 

Provision  should  be  made  to  limit 
the  initial  filament  current  when 
the  tube  is  cold— prior  to  starting. 

This  may  be  done  by  inserting 
additional  resistance  in  the  fila- 

ment circuit  when  voltage  is  first 
applied,  or  by  using  a  transformer 
having  sufficiently  high  enough  re- 
actance. 

It  is  considered  good  practice 

that,  prior  to  turning  on  the  fila- 
ments, the  voltages  be  reduced  to 

as  low  a  value  as  possible.  Allow  to 
operate  this  way  for  five  minutes, 
then  increase  to  its  rated  voltage, 
or  to  a  value  you  found  desirable  to 

operate  at. 
Retarded  Voltage 

In  closing  down  the  retarding  of 
filament  voltage  after  plate  volt- 

age has  been  removed  is  also  recom- 
mended. Five  minutes  in  this  re- 

tarded position  will  greatly  aid, 
and  possibly  prevent  the  thermal 
shock  the  tube  gets  when  shutting 
down.  The  currents  and  thermal 
temperature  of  the  elements  are 
high,  and  a  quick  shutdown  in 
many  cases  has  caused  the  filament 
tension  springs  to  snap  back  too 

quickly  and  jam,  causing  the  fila- ment to  wrench  out  of  shape.  The 
gradual  low  voltage  preheating 
start  and  stop  method  rectifies  this. 

In  air-cooled  tubes  it  is  recom- 
mended that  the  same  procedure  be 

used,  but  at  shut  down  include  the 
following :  Retard  filament  to  mini- 

mum for  five  minutes  after  plate 

voltage  is  removed.  Turn  off  fila- 
ment. Leave  blower  on  for  one  min- 

ute. Then  completely  shut  down 
transmitter. 

Metal  parts  in  tubes,  through 
their  lengthy  use  tend  to  evapo- 

rate, become  brittle  and  are  sub- 
ject to  severe  shock. 

All  tubes  should  be  mounted  and 
stored  verticallv  and  in  a  manner 
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to  prevent  mechanical  shock  or 
electrical  vibration.  This  type  of 
vibration  may  cause  breakage  of 
the  filament  and  in  some  low  power 
tubes  cause  misalignment  of  the 
elements. 

In  cases  of  water-cooled  recti- 
fiers and  power  amplifiers  the  fila- 

ments and  grid  elements  become 
brittle,  and  if  subjected  to  vibra- 

tion may  cause  elements  to  distort 
or  break.  It  is  therefore  recom- 

mended that  tungsten  filament 
tubes  remain  in  the  socket  until 
they  burn  out,  since  practice  has 
shown  that  removal  of  these  tubes 
has  caused  shock  to  the  elements 
and  aggrevate  the  condition,  the 
result  being  continuous  flash  arcs. 

The  glass  should  be  protected 
from  scratches  caused  either  from 
abrasives  or  diamond  rings  worn 
by  the  personnel  during  mainte- 

nance or  cleaning  periods. 
Some  tubes  have  filament  leads 

attached.  Care  should  be  exercised 
not  to  drop  them  against  the  glass 
and  possil)ly  cause  a  crock. 

P.  A.  Bugles 

THAT  overworked  phrase 
"I'm  gonna  moider  the  bu- 

gler" is  passing  into  the  lim- 
bo of  Army  terms  of  yester- 

year. The  modern  soldier, 
M.  M.  Blink  of  Standard 
Radio  reports,  is  summoned 
in  many  camps  by  recorded 
radio  sound  effects  of  bugle 
calls  broadcast  on  the  camp's 
amplifying  system.  Standard 
Radio  in  the  past  few  weeks 
has  received  numerous  re- 

quests for  recorded  bugle 
calls  of  mess,  reveille,  and 
taps  from  Army  camps 
throughout  the  country. 

Cooling  of  smaller  type  tubes  is 
a  known  factor,  but  the  cooling  of 
larger  type  water-cooled  and  air- 
cooled  units  shall  be  treated  here. 

It  has  been  suggested  that  water- 
cooled  tubes  remain  in  their  sock- 

ets until  they  burn  out.  This  brings 
up  the  problem  of  removal  of  scale 

from  the  tube.  The  water  used  in 
cooling  of  tubes  should  be  of  suf- 

ficient purity  to  retard  the  ten- 
dency toward  the  formation  of 

scale  in  the  anode  and  at  the  same 
time  keep  leakage  current  as  low 
as  possible. 

As  heretofore  published  in  many 
articles,  the  important  point  is  not 
to  operate  tube  plates  at  high  tem- 

peratures. This  tends  to  radiate  heat  inward 
as  well  as  outward,  and  although 
the  plate  itself  will  be  able  to  with- 

stand excessive  temperature  with- 
out damage  or  gas  evolution,  the 

heat  radiates  to  the  grid  or  causes 
the  filament  to  run  at  a  tempera- 

ture outside  of  its  designed  operat- 
ing range. 

It  follows  that  any  scale  forma- 
tion on  the  anode  itself  will  reduce 

its  ability  to  dissipate  heat  re- 
sulting from,  the  scale,  which  is  a 

poor  conductor.  Its  comparatively 
rough  surface  tends  to  break  up 
the  smooth  sheet  of  water  flowing 
over  the  tube  plate,  and  creates 
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GHT     AND  DAY 

NAVY  PILOT  Jack  Chase  (right), 
former  news  editor  of  WNAX, 
Yankton,  S.  D.,  gathers  a  few  ideas 
from  a  fellow  flyer  for  his  weekly 
series  on  the  Cowles  stations, 
WNAX,  KSO,  Des  Moines,  and 
WMT,  Cedar  Rapids.  When  Chase 
last  Jan.  7  left  for  the  service 
more  than  1,000  letters  from  lis- 

teners followed  him  to  the  air  sta- 
tion at  Minneapolis,  asking  him 

about  his  new  job.  As  a  result  Jack 
and  the  Navy  public  relations  office 
transcribed  a  series  on  his  experi- 

ences from  a  dodo  to  a  full  fledged 
flying  officer  of  the  Navy. 

localized  boiling  which  may  cause 
a  blister  in  the  tube  plate  and  pos- 

sibly injure  the  tube,  plus  leading 
to  difficulty  in  removing  it. 

Removing  Scale 
This  scale  may  be  removed  by 

putting  two  pounds  of  tri-sodium 
phosphate  or  a  commercial  product 
known  as  Oakite  into  one  socket. 
Replace  the  tube  that  permitted 
the  Oakite  to  be  poured  into  the 
system  and  flush  throughout  the 
water  system  for  an  hour  with  the 
filaments  on  and  the  water  about 

140°F. This  will  remove  an  amazing 
amount  of  sludge  and  residue.  It 
will  require  that  you  flush  out  the 
system  with  pure  distilled  water 
before  the  final  filling  of  the  sys- 

tem. This  will  suffice  for  at  least 
8,500  hours  of  operation  before  it 
will  need  reflushing. 

In  air-cooled  type  tubes,  it  is  im- 
portant to  keep  fins  clean  and 

blower  operating  at  its  efficiency. 
Free  air  circulation  around  other 

type  tubes  is  recommended,  plus 
the  avoidance  of  using  cold,  damp 
rags  on  tubes  while  they  are  hot. 
Adequate  cooling  of  the  glass 

during  operation  is  a  factor  since 
the  source  of  heat  is  within  the 
tube.  The  heat  is  applied  to  the  in- 

side surfaces  by  radiation  and  con- 
duction along  the  lead  wires. 

Keep  water  and  air  tempera- 
tures as  low  as  possible. 

How  to  Go  About  It 

Should  you  find  it  necessary  to 
remove  the  tube  from  the  socket, 
the  following  procedure  may  be 
used  for  removing  the  scale  from 
the  tube: 

For  this  condition  the  plate  may 
be  cleaned  with  a  20%  solution  of 
muriatic  acid.  This  is  easily  mixed 
in  a  stone  crock  by  pouring  8 
glasses  of  water  into  the  crock 
first.  Then  slowly  pour  two  glasses 
of  the  acid  into  the  water.  Never 
pour  water  into  acid,  as  this  will 
cause  boiling  and  splattering  of 
acid  and  may  cause  serious  bodily 
injuries.  Do  not  inhale  fumes  while 
the  solution  is  mixing.  Stir  with  a 
wooden  stick.  Fold  up  a  small  piece 
of  rag  into  a  square  three  inches. 
Wet  with  solution  and  gently  rub 

(Continued  on  page  iO) 
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Gosh  . . .  Mr.  Hooper 

Ordinarily  we're  pretty  modest  fellows  out  here  at 

Don  Lee,  Mr.  Hooper,  but  your  January  report  on  the 

Pacific  Coast ...  It  almost  embarrasses  us.  It  shows 

85%  of  Don  Lee's  evening  programs  in  the  4  major 

markets  went  up,  only  one  program  down  and  the 

rest  even  . .  .  why,  no  other  network  came  even  close 

to  that.  Gosh  . . .  your  recent  survey  taken  outside  the 

Los  Angeles,  San  Francisco,  Seattle  and  Portland 

markets  showed  that  in  half  the  cities  from  65  %  to 

100%  of  the  listeners  were  tuned  to  Don  Lee*  . . .  and 

now  this  —  it  even  shows  that  40  %  of  our  programs 

were  up  more  than  25  %  . . .  you  shouldn't  have  done 

it.  It  positively  makes  us  blush.  No  wonder  more 

Pacific  Coast  advertisers  use  us  than  the  other  3  net- 

works combined. 

FOR  THOSE  WHO  LIKE  TO  TOY  WITH  FIGURES: 

UP 

DOWN EVEN 

DLBS  .... .    ,  85% 5% 

10% 

Network  B    .  . .    .  48% 

47% 

5% 

Network  C    .  . 
.    .  62% 

38% 

Network  D    .  . .    .  69% 

26% 

5% 

. . .  And  the  February  figures  just  out  show  Don 

Lee  up  76%  over  January  and  still  leading  sub- 

stantially all  other  networks. 

*For  copies  of  this  survey  write  Wilbi/r  Eickelberf^,  Gen.  Sales  Mgr. 

THOMAS  S.  LEE,  PRES.,  LEWIS  ALLEN  WEISS,  VICE-PRES.  GEN.  MGR.     •     5515  MELROSE  AVE.,  HOLLYWOOD,  CALIFORNIA 
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In  Sales  Management  Magazine's  "Income  Forecast  Map" 
for  March  to  May.  revealing  how  states  compare  in  effective 

buying  income  per  family,  KXOK's  primary  area  penetrates 
three  states  shown  as  exce//enf  and  includes  five  counties 

in  Kentucky,  this  state  being  shown  as  good. 

Floyd  B.  Odium,  Special  Adviser  to  the  War  Production 

Board,  in  a  recent  address,  stated  that  St.  Louis  has  won 

far  more  defense  contracts  than  any  other  comparable 

area.  In  addition,  he  stated  that  St.  Louis,  with  one  and 

one-half  billion  dollars  in  war  orders  and  more  in  the  offing 

was  becoming  the  center  of  the  arsenal  of  democracy. 

Retail  sales  are  on  the  incline.  St.  Louisans  spent  nearly 

two  million  dollars  more  in  department  stores  in  January, 

1942,  than  they  spent  in  January,  1941! 

St.  Louis  industrial  employment  is  up  20.8%  .  .  .  industrial 

payrolls  are  up  almost  50%,  and  living  costs  have  increased 

only  1 1  %  over  the  same  period  last  year! 

These  are  the  indicators  .  .  .  KXOK,  after  41  months  of 

operation,  is  a  better  buy  than  ever! 

KXOK 

\6n 

'  630  KC.  5000  WATTS  DAY  AND  NIGHT 
ED  WITH  KFRU.  COLUMBIA.  MO.  *  OWNED  &  OPERATED  BY  THE  ST.  LOUIS  STAR-TIMES 
^  EACH    MONTH    BEING    GREATER    THAN  THE  SAME  MONTH   IN  THE  YEAR  PRECEDING 
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Thinking  as  Usual 
WE  SHUDDER  to  contemplate  radio's  fate 
were  Fr.  Coughlin  and  the  other  radio  rabble- 
rousers  of  peacetime  vintage  still  on  the  air. 
Yet  some  of  them  are  still  going  great  guns  in 

their  uncensored  periodicals  such  as  Coughlin's 
provocative  Social  Justice,  which  neither  At- 

torney General  Biddle  nor  anyone  else  in  the 
Administration  seems  as  yet  willing  to  put 
under  wraps. 

It  is  no  particular  credit  to  radio  that  the 
Coughlins  should  now  be  off  the  air — the  volun- 

tary code  of  self-regulation,  set  up  even  before 
the  Wartime  Censorship  Code  was  ever 
thought  of,  took  care  of  that.  But  they  repre- 

sent examples  of  "thinking  as  usual"  and  "talk- 
ing as  usual"  which  radio's  newscasters  and 

commentators  can  ill-afford  to  emulate  in  these 
times. 
Not  that  responsible  opinions  should  be 

barred  from  the  air;  the  chief  censor,  Byron 
Price,  himself  has  decreed  otherwise.  But  in 
wartime  a  certain  loss  of  independence  by  both 
radio  and  the  press  is  inevitable,  and  the  com- 

mentators must  be  absolutely  sure  of  their 
ground  before  venturing  upon  crusades,  quot- 

ing the  crusaders  or  voicing  their  own  opin- 
ions. 

A  tendency  to  regard  everyone  as  "agin"  the 
Government  who  voices  the  slightest  criticism 
was  noted  last  week  when  President  Roosevelt, 
at  his  Tuesday  press  conference,  blamed  radio 
as  well  as  the  press  for  contributing  to  so-called 
"sixth  column"  activity  in  this  country,  quot- 

ing ex-NBC  Vice-President  Dick  Patterson's 
remarks  about  those  who  spread  false  rumors 
and  create  confusion  and  dissension,  and  thus 
not  only  support  the  fifth  column  in  this  coun- 

try but  aid  the  enemy  abroad. 

The  newspapermen  at  the  conference  didn't 
like  it;  neither  did  the  radiomen — and  with 
good  reason,  for  the  President  was  not  at  all 
specific.  Unless  he  meant  that  everyone  on  the 
radio  must  support  everything  the  Adminis- 

tration and  its  satellites  do,  manifestly  impos- 
sible, he  might  have  specified  just  what  and 

whom  he  meant. 

The  Office  of  Censorship  has  made  it  clear 
that  it  has  no  intention  of  stifling  either  the 
press  or  the  radio,  except  insofar  as  what  they 
put  out  lends  aid  and  comfort  to  the  enemy. 
That  is  subject  to  broad  interpretation,  but  the 
Office  of  Censorship  has  not  had  any  basic 
complaints  against  radio  so  far  and  no  one,  so 
far  as  we  know,  has  challenged  the  intense 
patriotism  of  the  industry. 

Now  comes  the  Committee  on  War  Infor- 

mation, the  Government's  high  command  on 
news  policy,  with  the  pronouncement  [Broad- 

casting, March  23]  that  there  will  be  no  effort 
to  hide  facts,  good  or  bad,  and  that  there  is  no 
intention  to  misinform  the  public  with  respect 
to  the  all-important  news  of  the  war.  There 

can  be  no  quarrel  with  the  CWI's  policy  state- 
ment, which  should  be  read  closely  by  every- 

one in  the  industry  having  to  do  with  news. 
But  if  radio  or  any  part  thereof  is  failing  in 

its  mission  so  far,  as  hinted  by  the  Chief  Exec- 
utive, it  should  be  given  a  bill  of  particulars. 

Is  This  War? 

FOR  NEARLY  two  months  now,  there  has 

been  on  the  books  what  is  called  a  "freeze  or- 
der" covering  the  physical  broadcast  structure. 

The  Washington  war  authorities  identified 
with  radio — the  War  Production  Board,  the  De- 

fense Communications  Board  and  the  FCC — 
collaborated  in  the  mandate  curbing  new  grants 
of  facilities  unless  essential  in  prosecution  of 
the  war. 

The  facts  are  that,  while  new  grants  have 
been  set  for  hearing  or  definitely  curtailed, 
some  nevertheless  have  been  made.  There  is 

no  point  in  belaboring  the  merits  of  each  indi- 
vidual case.  It  is  clear,  however,  that  in  prac- 
tically every  instance  both  the  spirit  and  the 

letter  of  the  freeze  order  have  been  violated.  At 
least  one  primary  signal  is  available  in  every 
area  affected,  and  critical  materials  of  some 
nature  are  required  for  completion  of  installa- 
tions. 

We  shouldn't  kid  ourselves  about  the  out- 
look. Any  day  now,  WPB  can  be  expected  to 

issue  new  regulations  banning  new  civil  con- 
struction of  any  kind  involving  critical  ma- 

terials. Where  absolutely  essential  war  enter- 
prises are  concerned,  whether  in  communica- 

tions or  in  other  fields,  of  course  necessary 
priorities  will  be  available. 

Let's  look  at  the  broadcasting  situation. 
There's  adequate  service  in  practically  every 
inhabited  cranny  of  the  country  during  day 
and  night.  Admittedly  certain  isolated  areas 
are  dependent  upon  secondary  signals  at  night. 

But  these  areas  economically  can't  support  sta- tions anyway. 

Every  new  broadcast  grant  means  trouble 
later  on.  Equipment  used  for  these  new  non- 

essential authorizations  means  less  vital  ma- 
terials for  repair  and  maintenance  of  existing 

transmitters.  Considering  all  of  the  facts,  no 

TO  MEET  the  new  needs  of  amateurs,  the 
American  Radio  Relay  League  has  issued  a 

Special  Defense  Edition  of  its  Radio  Amateur's 
Handbook  to  replace  the  League's  standard 
text  in  defense  radio  training  courses.  Retain- 

ing the  basic  chapters,  the  new  edition  includes 
material  on  commercial  receivers  and  trans- 

mitters and  the  radio  telegraphic  code.  The 

book  is  sold  for  $1  at  the  League's  offices  in 
West  Hartford,  Conn. 

COLUMBIA'S  two  new  50,000-watt  shortwave 
transmitting  plants  at  Brentwood,  L.  I.,  are 
described,  and  the  technical  facilities  of  the 
CBS  Latin  American  network  of  64  stations  in 
18  countries  are  discussed,  in  an  article  titled 
"CBS  International  Broadcast  Facilities"  in 
the  March  Proceedings  of  the  Institute  of  Ra- 

dio Engineers.  A.  B.  Chamberlain,  CBS  chief 
engineer,  is  author  of  the  illustrated  paper. 

ILKA  CHASE,  of  NBC's  Saturday  noonday 
show,  A  Luncheon  Date  With  Ilka  Chase,  is 
latest  of  the  growing  list  of  radio  celebrities 
to  publish  a  book.  It  is  an  autobiography  titled 
Past  Imperfect  [Doubleday-Doran,  New  York, 
$2].  It  is  the  April  choice  of  Literary  Guild. 

new  broadcast  construction  can  be  justified  as 
a  true  measure  of  essential  war  effort. 

Instead  of  looking  for  loopholes,  or  yielding 
to  pressures,  the  FCC  should  stop  all  new  con- 

struction grants  now,  not  when  the  WPB  bans 
all  civil  construction. 

We're  all  out  to  win  the  war !  Let's  make  the 
most  of  what  we've  got  and  make  it  tick  until 
the  last  Jap  and  Nazi  is  beaten  to  his  knees ! 

Not  So  Funny 

A  NEW  WORRY  bobs  up  for  radio  as  a  war 
baby.  Some  of  the  more  celebrated  comedians 
who  are  helping  morale  by  personal  appear- 

ances at  military  camps,  aren't  doing  so  well, 
we  hear,  on  morals.  They're  veering  away 
from  good  taste  in  ad  libbing  occasional  double 
entendres  in  swift  comic  copy. 

All  this  wows  'em  at  the  camps.  But  it 
goes  out  of  bounds  in  the  living  room  where 
the  mothers  and  fathers  of  the  boys  listen  in. 

They're  intimately  concerned  about  those  ex- 
peditionary forces  in  Australia  and  Ireland 

and  Iceland.  Off-color  gags  aren't  particularly 
funny  to  them. 

This  situation  was  brought  out  forcibly  by 

Paul  W.  Morency,  manager  of  WTIC,  Hart- 
ford, and  chairman  of  NBC's  Advisory  & 

Planning  Committee  for  Region  No.  1,  at  a 
meeting  in  New  York  a  few  days  ago.  Broad- 

casters of  this  New  York-New  England  group, 

Mr.  Morency  said,  regard  the  problem  so  seri- 
ously that  they  are  prepared  to  discontinue 

the  offending  shows.  They  expressed  "grave 
concern"  over  the  tendency  of  certain  come- 

dians and  comic  show  writers  "to  use  situa- 
tions, inferences  and  'double  entendres'  not 

consistent  with  good  taste." 
It  is  perfectly  natural  for  comedians  to  go 

burlesque  when  they  get  the  enthusiasm  and 
warmth  of  a  young,  masculine  audience.  And  it 
would  be  entirely  proper  if  these  shows  were 
not  broadcast.  Once  on  the  air,  however,  with 

parents  not  particularly  conditioned  for  com- 
edy anyway,  and  with  children  in  the  audience, 

common-sense  restraints  must  be  imposed. 
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A SEED  planted  in  1929  
bore 

fruit  a  dozen  years  later  when 
Arden  X.  Pangborn,  in  the 
spring  of  1941,  became  man- 
aging director  of  KGW  and  KEX, 

Portland,  Oregon. 
Pangborn  (the  X.  is  an  assumed 

initial)  was  editor  of  the  U.  of 
Oregon  student  daily  newspaper 
The  Emerald  when  he  conceived 
the  idea  of  an  exchange  arrange- 

ment between  the  paper  and  the 
local  radio  station.  The  series  of 
programs,  thus  begun,  continued 
for  several  years  through  changes 
of  station  management  and  even 
call  letters. 

Not  so  with  Pang.  He  announced 
the  first  program,  but  over  black 
coffee  later  that  night  it  was 
agreed  by  all  concerned  that  his 
radio  talents,  if  any,  lay  outside 
the  announcing  field. 

Through  the  ensuing  dozen  years 
his  contacts  with  radio  were  casual, 
but  his  interest  never  flagged. 
When  the  opportunity  came  to  as- 

sume management  of  KGW  and 
KEX  in  March,  1941,  he  promptly 
resigned  as  managing  editor  of 
The  Oregonian,  the  Pacific  North- 

west's largest  daily  newspaper,  to 
accept  the  new  responsibility. 

Born  in  Kansas  Feb.  2,  1907,  Ar- 
den Pangborn  actually  has  spent 

more  than  30  of  his  35  years  in 
Oregon.  He  joined  the  staff  of  The 
Oregonian  as  a  sports  writer  in 
1925,  then  left  in  order  to  continue 
his  schooling. 

Returning  to  The  Oregonian  dur- 
ing the  depression  year  of  1929  as  a 

police  reporter,  Pangborn  rose 
rapidly.  He  became  city  editor  in 
1932  at  the  age  of  25,  executive 
news  editor  in  1936  and  managing 
editor  in  1938. 

In  those  years  he  took  an  active 
part  in  the  development  of  The 
Oregonian  which  carried  it  from  a 
rapidly  declining  circulation  of  90,- 
000  copies  daily  to  a  steadily  in- 

creasing circulation  of  more  than 
150,000  copies  daily. 

One  of  his  pet  ideas  was  that  if 

men  readers  are  entitled  to  a  sec- 
tion of  their  own  for  sports,  wo- 
men readers  likewise  should  be  en- 

titled to  a  section  of  their  own. 
This  caused  a  great  commotion  in 
the  press  room,  but  the  paper  is 
now  printed  in  three  complete  sec- 

tions, one  of  the  three  devoted  en- 
tirely to  material  of  women's  in- 
terest. This,  it  is  reported,  has  re- 
duced breakfast  table  arguments 

over  family  distribution  of  the 
newspaper  to  a  virtual  minimum 
in  The  Oregonian's  circulation  area. 

For  several  years,  until  pressure 
of  other  duties  made  it  impossible, 
Pangborn  continued  writing  pulp 
detective  stories  as  a  hobby,  his 
work  appearing  in  magazines  such 
as  Detective  Fiction  Weekly,  Ar- 

gosy, Detective  Story  and  Detective 
Tales  under  his  own  name  and  un- 

der the  pseudonyms  Philip  Sydney 
and  Adam  King. 
When  he  moved  from  newspaper 

to  radio,  he  carried  with  him  no 
preconceived  ideas.  Since  his  ad- 

vent, station  organization  has  im- 
proved, salaries  have  been  generally 

increased  and  program  structure 
overhauled.  Installation  of  a  di- 

rective antenna  has  increased  the 
nighttime  power  of  KGW  to  5,000 
watts  and  improved  both  the  day- 

time and  nighttime  signal.  Appli- 
cation for  50,000  watts  operation 

for  KEX  now  rests  with  the  FCC, 
and  a  further  improvement  in  fa- 

cilities for  both  stations  is  planned. 
That  Pangborn  has  been  ac- 

cepted by  the  industry  on  the  Pa- 
cific Coast  is  indicated  by  the  fact 

he  was  recently  elected  the  Coast's 
member  of  the  Red  network's  plan- 

ning and  advisory  committee,  rep- 
resenting Oregon,  Washington, 

California,  Nevada,  Arizona  and 
Hawaii. 

"Pang,"  as  he  is  known  by  his 
staff,  co-workers  and  friends,  mar- 

ried Marie  Mathison  of  Portland  in 
1932.  They  have  two  children,  Kim 
and  Mary  Alice,  the  oldest  not  yet 
3.  They  have  two  great  enthusiasms 
— phonograph   records,   of  which 

SAUL  HAAS,  vice-president  of  KIRO, 
Seattle,  was  married  March  20  at  Las 
Vegas.  Nev.  Mrs.  Haas  is  the  former 
Mrs.  R.  V.  .Tones.  They  spent  their 
honeymoon  at  Palm  Springs,  Cal. 
SPENCER  McNARY,  formerly  with 
NBC  Artists  Bureau  and  recently  with 
National  Concerts  &  Artists  Corp.,  has 
joined  the  Office  of  Facts  &  Figures 
in  Washington,  and  has  been  assigned 
to  the  radio  division  under  Douglas Meservey. 

GEORGE  C.  KIERNAN,  formerly  in 
the  merchandising  division  of  Blacket  t- 
Sample-Hummert,  New  York,  has 
joined  the  sales  department  of  WOR, 
New  York,  to  handle  sales  service.  He 
replaces  Warner  Hall,  resigned  re- 
cently. 

JAMES  ANNAND,  for  many  years 
manager  of  CFRC,  Kingston,  Ont., 
has  become  manager  of  CKTB,  St. 
Catherines,  Ont.,  on  AprU  6.  He  suc- ceeds the  late  J.  B.  Mitchell  who  died 
early  this  month  [Broadcasting, March  23]. 

DICK  HERMANN,  formerly  sales 
manager  of  The  Bear  Creek  Vineyard 
Assn.,  and  salesman  of  Kay  Mfg.  Co., 
both  in  California,  has  joined  the  sales 
staff  of  WINS,  New  York. 

EDGAR  KOBAK,  executive  vice- 
president  of  BLUE,  has  left  for  a  two- week  vacation  in  the  Carolinas  and 
Georgia. 

LOUISE  HOLLINGER  MILLER, 
for  five  years  secretary  to  Paul  Porter, 
until  recently  CBS  Washington  coun- sel and  now  assistant  administrator  in 
the  Office  of  Price  Administration,  re- signed effective  April  1. 

SAMUEL  J.  HENRY  Jr.,  advertising 
manager  of  Briggs  Clarifier  Co.,  Wash- 

ington, and  at  one  time  sales  promo- tion director  of  NAB,  has  entered 
naval  aviation  as  a  lieutenant  (j.  g. ). 

DON  WEEKES  has  been  named  di- 
rector of  the  Grand  Rapids  studios  of 

WKZO.  Kalamazoo,  being  succeeded 
in  his  Kalamazoo  post  by  Robert  B. 
Macaulay,  formerly  of  WKMO,  Ko- 
komo,  Ind. 

BILL  BAILEY,  formerly  commercial 
manager  of  WCAR,  Fontiac  and  of 
KFNF,  Shenandoah,  la.,  and  before 
that  radio  director  of  Schwimmer  & 
Scott,  Chicago,  has  joined  the  sales 
staff  of  WJJD,  Chicago. 

MAT  WYNECOFF,  West  Coast  man- ager of  Southern  Music  Publishing  Co., 
Hollywood,  is  the  father  of  a  girl 
born  March  20. 

O.  B.  HANSON,  NBC  vice-president 
in  charge  of  engineering,  New  York, 
is  in  San  Francisco  making  final  in- 

spection of  the  technical  installation 
at  the  new  NBC  Bldg.,  scheduled  to  be 
dedicated  in  April. 

BOB  EDGE,  sports  supervisor  of  the 
CBS  television  department,  has  been 
commissioned  a  lieutenant  (j.  g. )  in 
the  Coast  Guard  Reserve  and  was 
called  to  active  duty  last  week. 

WILLIAM  NEEL,  news  editor  of 
NBC  Washington,  entered  Garfield 
Hospital  in  Washington  last  Tuesday 
for  an  appendectomy  operation. 

they  have  some  3,000  scattered 
about  the  house — and  New  York 
City.  They  do  a  reverse  on  the 
usual  phrase  describing  New  York, 
and  say:  "It's  not  so  much  of  a 
place  to  visit,  but  it  would  be  a 

swell  place  to  live." 

GEORGE  P.  ADAIR,  assistant  chief 
engineer  of  the  FCC  in  charge  of 
broadcasting,  has  been  appointed  to 
the  executive  committee  of  the  Federal 
Radio  Education  Committee,  succeed- 

ing Gerald  C.  Gross.  Dr.  Lyman  Bry- son  has  been  named  to  represent  CBS, 
replacing  Sterling  Fisher. 
H.  E.  WESTMORELAND,  formerly 
co-publisher  of  the  Minneapolis  Golfer- 
Sportsman  and  prior  to  that  in  the  na- tional advertising  department  of  the 
Minneapolis  Journal,  has  been  ap- 
15ointed  commercial  manager  of 
WLOL,  Minneapolis,  succeeding  Fred 
F.  Laws,  resigned  because  of  ill-health. 
RALPH  B.  AUSTRIAN,  assistant 
vice-president  of  RCA  Mfg.  Co.,  is  on 
leave  to  work  with  the  WPB  Planning 
Board  in  Washington. 
JAMES  H.  CARMINE,  general  sales 
manager  of  Philco  Corp.,  has  been 
elected  vice-president  in  charge  of merchandising. 

ARTHUR  POPPENBERG,  former 
salesman  of  WCKY,  Cincinnati,  has 
joined  the  NBC  national  spot  and  local 
sales  department,  New  York.  Previ- ously he  was  with  International  News 
Service,  Moser  &  Cotins,  New  York 
agency.  Fuller  &  Smith  &  Ross,  Editor 
&  Publisher  and  WMCA,  New  York. 
R.  R.  LOWDERMILK,  for  three 
years  research  associate  with  the 
Evaluation  of  School  Broadcasts 
Projects  of  Ohio  State  U,  has  been  ap- 

pointed to  the  newly-created  position 
of  radio  education  specialist  and  tech- nical advisory  consultant  of  the  U.  S. 
Office  of  Education  in  Washington. 
The  appointment  was  made  by  Dr. 
.John  W.  Studebaker,  U.  S.  Commis- sioner of  Education. 

B.  W.  CLARK,  vice-president  in 
charge  of  the  Westinghouse  merchan- 

dising division,  has  been  appointed 
vice-president  in  charge  of  sales.  He 
succeeds  Ralph  Kelly,  who  resigned  to 
become  executive  vice-president  of Baldwin  Locomotive  Co. 
DUKE  McLEOD,  manager  of  CFAR, 
Flin  Flon,  Man.,  has  left  the  station. 

COY  WILLIAMS,  Hollywood  edi- torial director  of  Earle  Ferris  Assoc., 
is  on  a  business  trip  to  New  York. 
GEORGE  L.  BRANTLEY,  former 
program  director  of  WSTP,  Salisbury, 
N.  C,  has  been  named  station  man- 

ager, succeeding  John  W.  Shultz  who 
resigned  to  take  over  managership  of 
WMVA,  Martinsville,  Va. 
FRANK  G.  BARHYDT,  director  of 
promotion  and  publicity  of  KmBC, 
Kansas  City,  is  the  father  of  a  boy, 
Frank  Watson  Barhydt,  born  in March. 

JAMES  HAYMAKER,  former  sales- 
man of  the  Coca-Cola  Co.,  Rock  Island, 

111.,  has  joined  the  sales  staff  of 
WHBF,  Rock  Island.  Dale  Phares, 
announcer,  has  been  appointed  sales- man. 

LYNN  MYER,  former  advertising 
manager  of  Pepsi  Cola  in  the  Twin 
Cities,  has  joined  the  sales  staff  of 
WLOL,  Minneapolis. 
C.  P.  BOGGS,  former  assistant  to 
W.  E.  Poor,  executive  vice-president 
of  the  Hygrade  Sylvania  Corp.,  New 
York,  has  been  appointed  director  of manufacturing. 

COL.  HARRY  C.  WILDER,  presi- 
dent of  WSYR,  Syracuse,  has  been 

elected  vice-president  of  the  Skaneate- les  Country  Club. 

EDWARD  S.  ROBINSON,  of  the 
commercial  staff  of  WSYR,  Syracuse, 
an  ensign,  has  reported  to  the  Naval 
Aviation  Cadet  Selection  Board,  New 
York. 
FRANK  HARRINGTON,  of  the  com- mercial staff  of  WSYR,  Syracuse,  is 
the  father  of  a  boy  born  recently. 
GENE  VAUGHN,  formerly  of  WSPD, 
Toledo,  O.,  has  joined  the  sales  staff 
of  WFBM,  Indianapolis. 
MATT  GORDON,  CBS  news  editor, 
is  on  leave  of  absence  to  complete  his 
book  Neios  Is  a  Weapon,  scheduled 
for  summer  release. 
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HERBERT  MORRISON,  of  the 
merchandising  stafE  of  WCAE,  Pitts- 
l)urgh,  has  been  commissioned  a  first 
lieutenant  in  the  Air  Corps,  reporting 
to  Oklahoma  City. 

ENSIGN  HOWARD  M.  PAUL,  on 
leave  from  WTMJ,  Milwaukee,  is  now 
public  relations  director  at  Navy  Pier, 
Chicago. 

CHESTER  CLARK  and  Bob  Coch- 
rane, announcers  of  WCAE,  Pitts- 
burgh, have  joined  the  Army,  the  for- 

mer as  a  flying  cadet  at  Maxwell 
Field. 
NICK  STBMMLER,  formerly  of 
WSTR,  Syracuse,  has  joined  KWK, 
St.  Louis,  as  sports  anouncer. 

MYRON  J.  BENNETT,  of  KWK,  St. 
Louis,  has  left  for  Scott  Field,  111., 
as  a  first  lieutenant  in  the  Army  Air 
Corps. 

LESLIE  GORRALL  has  joined  the 
announcing  staff  of  WGKV,  Charles- 

ton, W.  Va. 

HOWARD  KEEGAN,  formerly  pro- 
ducer of  NBC  Chicago,  has  joined 

WGN,  Chicago,  as  producer. 

GEORGE  CASE,  formerly  program- 
production  manager  of  WCFL,  Chi- 

cago, has  joined  the  editorial  staff  of 
Yarleiy,  Chicago. 

BILL  KENNEDY,  announcer  of 
KH.I.  Hollywood,  resigned  that  posi- 

tion, having  been  signed  as  a  Warner 
Bros,  film  actor. 

P>ILL  ROE,  former  farm  agent,  has 
l>eeu  named  farm  adviser  of  WWNY, 
Watertown,  N.  Y  . 

ZACK  DOWLING,  formerly  announc- 
er of  WWRL.  New  York,  and  at  one 

time  Brooklyn  Eagle  reporter,  has 
joined  the  announcing  staff  of  WCOV, 
Montgomery.  Ala.  Dowling  has  been 
with  WWNC,  Asheville,  N.  C. ; 
WSPA,  Spartanburg,  S.  C,  and 
WATL,  Atlanta. 

BERT  BUZZINI.  newscaster  and 
farm  repoi-ter  of  KQW,  San  Jose,  Cal. 
was  inducted  into  the  Navy  as  a  yoe- 
man. 

AL  JARVIS,  ra.  c.  of  the  six-weekly 
4.5-minute,  Make-Believe  Ballroom  on 
KFWB,  Hollywood,  has  been  cited  by 
the  Navy  department  for  rounding  up 
165  radios,  seven  pianos  and  sufficient 
other  musical  instruments  to  equip  a 
full  Navy  band. 

WMAL    in  WaAkin^ton 

This  is  the  brief  story  of  two  bulges.  One  is 
power  effectiveness.    The  other,  population. 

*  It  is  a  technical  fact  (even  without  a  directive 
antenna)  that: 

At  630  k.c,  5000  watts  will  develop  a  signal  strength 
of  2  millivolts  at  a  distance  of  31  miles  from  Wash- 
ington. 

At  1000  k.c,  on  the  dial,  46,300  watts  are  needed  for 
the  same  job. 

At  1250  k.c,  on  the  dial,  131,000  watts  are  needed  for 
the  same  job. 

At  1500  k.c,  on  the  dial,  220,000  watts  are  needed  for 
the  same  job. 

WMAL  operates  on  630  k.c,  with  5000  watts.  Its 
directive  antenna  further  increases  the  power  effectiveness 
to  11,700  watts  in  the  direction  of  Washington  and  the 
Washington  Market. 

Check  for  yourself  the  dial  positions  of  the  other  Wash- 
ington stations  to  get  the  full  meaning  of  630  k.c  to  you. 

The  favorable  dial  position  of  WMAL  gives  it  an  extra 
bulge  of  effectiveness. 

Don't  let  "thousands  of  watts"  at  the  transmitter  obscure 
the  vital  factor — power  effectiveness — which  determines 
the  strength  and  clarity  of  the  program  AS  RECEIVED. 

★ 

*  The  other  bulge  is  Washington's  terrific  growth 
in  population.  Not  satisfied  with  a  40%  increase  up 
to  the  1940  census,  it  has  since  then,  zoomed  another 
21%,  boosting  the  Washington  Metropolitan  Area  to 
over  1,100,000. 

★ 

*■  These  two  bulges  are  important  to  you,  saleswise. Need  we  say  more? 

WMAL  Blue  Network  Station  in  Washington,D.  C. 

Represented    Nationally    by    Blue    Network   Spot  Sales 
Offices  in  New  York,  Chicago,  Detroit,  Holly- 

wood and  San  Francisco. 

Announcerette 

LOOKING  forward  to  the 
shortage  of  male  announcers 
due  to  the  draft,  WING,  Day- 

ton, 0.,  has  assigned  a 
woman,  Jo  Andrews,  to  a  full- 
t  i  m  e  announcer's  schedule. Miss  Andrews  will  learn  the 
full  mike  routine  including 
operation  of  the  control 
board,  use  of  remote  equip- 

ment, etc. 

ROD  HOLMGREN,  newscaster  of 
KSO-KRNT,  Des  Moines,  is  the  father 
of  a  baby  girl  born  recently.  Lieut. 
Don  Havens,  formerly  of  Iowa 
Broadcasting  Co.  and  now  in  Hawaii, 
is  also  the  father  of  a  baby  girl. 

MERRILL  M.  ASH,  formerly  pro- 
gram manager  of  KPAC,  Port  Authur, 

Tex.,  has  joined  KID,  Idaho  Falls,  as 
program  manager  and  chief  announcer. 
Grant  D.  Hoff,  from  KUTA,  Salt  Lake 
City,  has  been  named  sports-news- caster of  KID. 
HERB  DAVIDSON,  announcer  and 
publicity  director  of  KWIL,  Albany, 
Ore.,  recently  married  Dorothy  Gal- 

lagher, Portland. 
TONY  SHARPE,  musical  director  of 
WTRY,  Troy-Albany,  N.  Y.,  has  been 
commissioned  an  ensign  in  the  USN 
Reserves. 

JEAN  LAW,  from  WPAR,  Parkers- 
burg,  W.  Va.,  has  joined  WJLS, 
Beckley,  W.  Va.,  as  continuity  direc- 

tor and  will  handle  all  women's  pro- 

grams. RUSSELL  HUGHES,  KFWB,  Holly- 
wood writer-producer,  has  joined  the Army. 

HANK  GARSON  has  been  added  to 
the  Hollywood  writing  staff  of  the 
weekly  CBS  Ranson  Sherman  Show. 
WILLIS  BALLANCE.  formerly  of 
KFBC,  Cheyenne,  Wyo.,  has  joined 
the  announcing  staff  of  KOA,  Denver. 
RICHARD  NEHER,  of  the  staff  of 
WHO,  Des  Moines,  is  the  father  of  a 
boy  born  March  17. 
R.  B.  TABER,  publicity  director  of 
WSY'R.  on  April  11  joins  the  Army. 
LEWIS  AIKEN,  from  KMOX,  St. 
Louis,  has  joined  the  announcing  staff of  WING,  Dayton. 

DON  GARDINER,  BLUE  Washing- 
ton announcer,  has  joined  the  BLUE 

staff  in  New  York. 

EDWIN  LILJA,  graduate  of  the  Le- 
lan  Powers  Radio  School,  Boston,  has 
joined  the  announcing  staff  of  WHEB, Portsmouth,  N.  H. 

GERTRUDE  CHAVIS.  formerly  of 
KSFO,  San  Francisco,  has  joined  the 
KPO  accounting  department. 
ROBERT  EMERICK,  announcer, 
formerly  with  Hollywood  stations,  has 
joined  KYA,  San  Francisco. 
NED  BURMAN,  announcer  of  KQW. 
San  Jose,  Cal.,  has  been  inducted  into 
the  Marine  Corps  as  a  lieutenant. 
MEL  WILLIAMS,  announcer,  of 
KQW,  San  Jose,  Cal.,  recently  became the  father  of  a  boy. 

KEN  ACKERMAN,  announcer,  form- 
erly of  KFBK,  Sacramento,  Cal.,  has 

joined  KQW,  San  Jose. 
BILL  ROTHRUM,  chief  announcer 
of  WSYR,  Syracuse,  has  taken  over 
the  duties  of  sports  director. 
RICHARD  KEPLER,  announcer  of 
WEBC,  Duluth,  Minn.,  has  entered 
FCC  service.  New  members  of 
WEBC's  announcing  staff  include 
Norman  Page,  from  WHLB,  Virginia, 
Minn.,  and  Bob  Irving,  Duluth  band singer. 

JERRY  CARLETON,  former  ar- 
ranger for  Budd,y  Rogers'  orchestra, 

has  joined  WAAF,  Chicago,  as  a  rec- ord-turner. 

LORNE  GREENE,  Canadian  Broad- 
casting Corp.  national  news  announcer, 

has  been  appointed  chief  announcer 
at  the  Toronto  CBC  studios.  Besides 
his  services  in  the  news  department, 
he  has  been  identified  with  many  of 
the  war  service  broadcasts  and  has 
been  the  voice  for  the  Dominion's  Na- 

tional Film  Board's  propaganda  fea- tures. 

EUGENE  PATTERSON  leaves 
WLWO,  Cincinnati,  April  1  to  be  as- sistant program  director  in  the  radio 
division  of  the  New  York  office  of  the 
Coordinator  of  Information  (Donovan Committee ) . 

RUSG  JOHNSTON,  CBS  West  Coast 
program  director,  having  completed  a 
six-week  special  Government  assign- 

ment in  Washington  and  New  York, 
has  returned  to  his  Hollywood  head- 
quarters. 
JACK  COLP,  formerly  of  KFRO. 
Longview,  Tex.,  has  joined  the  an- nouncing staff  of  KFJZ,  Fort  Worth. 

JOHN  W.  MILLER,  former  program 
director  and  director  of  the  civic  art- 

ists course  of  WEBC,  Duluth,  has 
been  appointed  promotion  director  suc- ceeding Leo  Fremont,  who  has  joined the  Army. 

LILLIAN  D.  ST.  AUBIN,  music  li- 
brarian of  WAAF,  Chicago,  has  been 

appointed  musical  director  succeed- ing Kennedy  Nelson  who  joined 
WJJD,  Chicago,  as  musical  director. 

JIM  MATTHEWS,  announcer,  form- 
erly of  KPO,  San  Francisco,  has 

joined  KQW,  San  Jose. 
PAUL  BUENNING,  formerly  of 
KTOK,  Oklahoma  City,  and  Paul 
Williamson,  recently  public  relations 
director  of  Oklahoma  City  U,  have 
joined  the  announcing  staff  of  KOMA, 
Oklahoma  City.  Announcer  Bob 
Duren,  of  KOMA,  has  enlisted  in  the 
Army. 

LUCILE  COHAN,  who  was  the 
Nancy  Dixon  of  WJSV,  Washington, 
has  resigned  to  care  for  her  husband 
who  is  convalescing  from  an  operation. 
She  is  succeeded  as  Nancy  Dixon  by 
Nancy  Osgood. 
JOHNNY  COKE,  formerly  of  WINN, 
Louisville,  has  joined  WFBM,  In- 

dianapolis, handling  publicity  and  pro- motion. 

LILIAN  HOLMES,  sales  coordina- 
tor of  KYA,  San  Francisco,  has  re- 

turned to  her  desk  following  an  ill- ness. 

GERTRUDE  LANZA,  formerly  in 
charge  of  sales  promotion  and  advertis- 

ing at  Columbia  Artists  Inc.,  has 
joined  the  headquarters  staff  of 
ASCAP  as  assistant  to  Robert  L. 
Murray,  director  of  public  and  custo- mer relations. 

WDRC 
CONNECTICUT'S  PIONEER  BROADCASTER 
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MARTHA  SHERWIN,  NBC  Holly- 
wood press  department  picture  editor, 

has  been  elevated  to  fashion  editor,  re- 
placing Frances  Scully,  who  resigned 

to  join  the  talent  staff  of  the  BLUE, 
devoting  fulltime  to  her  two  programs. 
Speaking  of  Glamor  and  Your  Blind 
Date.  Ray  Schultz,  of  NBC  production 
division,  has  taken  over  Miss  Sher- 
win's  former  duties.  Jack  Burtt,  of  the Pasadena  (Cal.)  Post,  has  been  added 
to  the  newsroom  staff,  replacing  Al 
Downs,  inducted  into  the  Army. 
.TACK  GREGSON.  formerly  CBS 
Hollywood  announcer,  has  been  ap- 

pointed program  director  of  KPAS, 
Pasadena,  Cal.,  succeeding  Charles  H. 
Leinhaas  who  resigned  because  of  ill 
health.  Don  Hix,  of  WBAL,  Balti- 

more, has  been  added  to  the  staff  and 
is  conducting  a  five-weekly  quarter- 
hour  children's  program.  Uncle  Jack. 
ROBERT  SCHUBTZ,  manager  of 
NBC  Hollywood  radio-recording  divi- 

sion, and  Helen  Welty,  of  that  de- 
partment, were  married  in  Hollywood 

March  20. 
NOEL  (Red)  FRANZEN  has  rejoined 
the  announcing  staff  of  WTAQ,  Green 
Bay,  Wis.,  replacing  William  Furman, 
who  has  joined  WTAX,  Springfield, 
111. 
SHERRILL  WHITE,  of  the  special 
features  department  of  WTOL,  To- 

ledo, has  been  inducted  into  the  Army. 
ALICE  TAYLOR,  receptionist  of 
WOW,  Omaha,  on  March  14  was  mar- 

ried to  Pvt.  Myron  .lacobson  of  Fort 
Schnelling. 

HARRY  BURKE,  program  manager 
of  WOW.  Omaha,  is  taking  an  avia- 

tion ground  cour.se.  Along  with  Foster 
May,  WOW  news  and  special  events 
director,  he  expects  to  participate  in 
the  Civilian  Air  Patrol. 

EMMA  (Jonnie)  JOHNSON,  of  the 
production  department  of  KNX, 
Hollywood,  and  Dean  J.  Woolever, 
marine  engineer,  were  mari'ied  in  Las 
Vegas,  Nev.,  March  1.5. 
STANLEY  RUBIN,  Hollywood  radio 
writer,  has  been  signed  by  Republic 
Studios  to  write  an  as  yet  untitled 
comedy  featuring  Al  Pearce,  star  of 
the  weekly  NBC  Al  Pearce  &  His 
Gang. 

LUD  GLUSKIN,  CBS  West  Coast 
musical  director,  has  been  appointed 
a  commander  in  the  Nav.y  Reserve,  but 
continues  his  Hollywood  duties  while 
waiting  call  to  active  duty. 

FRANK  CAPKA,  CBS  Hollywood 
writer,  has  resigned  to  join  Naval  In- 
telligence. 

ROGER  BACON,  who  has  been  do- 
ing sportscastiug  on  WOTL.  Toledo, 

.since  his  graduation  from  St.  Louis 
U  in  1938,  will  do  the  play-by-play  of 
Toledo  baseball  games  this  season. 

LOU  KEMPER,  formerly  of  WHB, 
Kansas  City,  has  joined  the  announc- 

ing staff  of  KMBC,  same  city,  replac- 
ing Brad  Barton  who  has  joined 

KWTO,  Springfield,  Mo.  Harry  Doug- 
las, formerly  of  WMT,  Cedar  Rapids, 

where  he  was  known  as  Sherwood 
Durkin,  has  joined  KMBC.  Andy 
Anderson,  musician  and  arranger,  has 
been  inducted  into  the  Army. 
IRENE  DAVIS,  commercial  traffic 
manager  of  WNEW,  New  York,  who 
leaves  to  be  married  in  California, 
will  be  replaced  by  Leila  Palm  of  the 
sales  department. 

MYRON  DRAKE,  night  news  editor, 
of  KTAR,  Phoenix,  will  be  inducted 
into  the  Army  about  April  1. 

JOHN  GILBERT,  former  demon- 
strator of  the  Hammond  Instrument 

Co.,  Chicago,  has  joined  WHBF,  Rock 
Island,  111.,  as  musical  director  suc- 

ceeding Lucia  Thompson  who  is  to  be 
married  to  Paul  Clarke,  .nnnouncer  of 
WMT,  Cedar  Rapids,  T.i. 

JACK  SHERMAN,  former  director  of 
special  events  of  WMBD,  Peoria,  has 
joined  the  production  staff  of  WHBF, 
Rock  Island,  111. 

lADIESL 

JEAN  SULLIVAN 

ONE  of  radio's  youngest  is  22- 
year-old  Jean  Sullivan,  of  Omaha. 
On  the  air  for  one  sponsor,  she  han- 

dles two  15-minute  shows  across 
the  board  for  two  Omaha  stations 
— The  Clothes-Line,  a  fashion  ques- 

tion and  answer  program  on  KOIL 
— and  Women  in  the  News  on 
KOWH. 

Born  in  Sioux  City  Oct.  17,  1919, 
Miss  Sullivan  spent  most  of  her 
younger  years  in  that  vicinity.  She 
attended  Creighton  U  in  Omaha, 
acquiring  a  Bachelor  of  Philosophy 
degree  from  the  School  of  Journal- 

ism. She  also  earned  a  teacher's 
certificate  at  Creighton  and  spent 
one  year  teaching  in  Nebraska. 

Miss  Sullivan  started  in  radio 
when  she  appeared  as  an  associate 
announcer  and  producer  of  fashion 
shows  on  KOIL.  Her  experience 
also  includes  appearances  at  other 
Midwest  stations. 
Her  journalistic  experience  in- 

cludes the  editorship  of  her  school 
newspaper  and  several  contribu- 

tions to  national  magazines  and 
midwestern  newspapers  since  her 
graduation.  Her  hobbies  are  travel 
and  photography. 

SPENCER  ALLEN,  announcer  of 
WGN,  Chicago,  left  March  21  for  ac- tive service  as  a  lieutenant  in  the 
Army  Signal  Corps. 
RODIAN  SLIPYJ,  director  of 
Ukranian  programs  of  WBYN,  Brook- 

lyn, is  joining  the  Army.  He  will  be 
succeeded  by  Luba  Kowalska. 

PRISCILLA  KENT,  recently  public- 
ity writer  of  Constance  Hope  Asso- ciates, New  York,  and  formerly  of  the 

editorial  staff  of  the  New  York  Herald- 
Tribune,  joins  NBC's  script  division 
April  1. 
.JACK  L.  FITZPATRICK,  sports- 
caster  of  KLZ,  Denver,  for  ten  years, 
on  April  1  wiU  join  WJJD,  Chicago, 
as  assistant  to  Pat  Flanagan,  sports- caster. 

BOB  GUILBERT,  radio  actor,  has 
joined  the  continuity  staff  of  NBC- Chicago. 

KENNEDY  NELSON,  musical  direc- 
tor of  WAAF,  Chicago,  on  April  1 

will  join  W.TJD,  Chicago,  in  a  similar 
capacity. 

V/ARREN  BARFIELD,  of  WPTF, 
Raleigh,  has  enlisted  in  tlio  Navy. 

SANDY  BECKER,  announcer  of 
WBT,  Charlotte,  is  to  marry  Rebecca 
Mabel  Kissiah  April  15. 

Tucker  Joins  KOB 

MERLE  H.  TUCKER,  former  gen- 
eral manager  of  KROD,  El  Paso, 

has  joined  KOB,  Albuquerque,  as 
assistant  manager.  He  left  the  El 
Paso  station  March  14  and  joined 
KOB  March  16,  according  to  an 
announcement  by  Frank  Quinn, 
KOB  general  manager.  Mr.  Tucker 
began  in  radio  in  1930  with  WBAP, 
Fort  Worth,  and  has  served  with  a 
number  of  stations  in  production 
and  executive  capacities. 

Katzentine,  in  Air  Corps, 

Leaving  Post  at  WKAT 
A.  FRANK  KATZENTINE,  own- 

er of  WKAT,  Miami  Beach,  left 
March  21  for  duty  as  a  major  in 
the  Air  Corps.  His  assignment  is 
unrevealed  though  it  is  understood 
he  will  serve  in  an  administrative 
capacity.  Mr.  Katzentine,  whose 
civilian  activities  also  include  a 
fulltime  law  practice,  has  turned 
over  the  WKAT  policy  manage- 

ment to  his  wife  in  collaboration 
with  John  McCloy,  WKAT  station manager. 

Mr.  Katzentine  came  to  Miami 
Beach  in  the  early  days  of  its  de- 

velopment and  was  one  of  the  city's first  municipal  judges.  In  1932  he 
was  elected  mayor  and  two  years 
later  won  the  award  of  the  U.  S. 
Chamber  of  Commerce  for  out- 

standing community  service.  Dur- 
ing his  absence  his  law  office  will 

continue  under  the  direction  of  his 
associates,  W.  Sanders  Gramling 
and  Alonzo  Wilder. 
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HAROLD  PEARY,  HoUywood  star 
of  the  weekly  NBC  Great  Gildersleeve, 
has  been  signed  by  RKO  as  lead  in  a 
new  series  of  films,  first  of  which  bears 
same  title  as  the  radio  program. 

LOOK  AT  THE  LABEL..." 
advises  Suzy,  our  Steno,  "to  determine 
quality.  Big  names  moke  WSAI  news  tops 
in  Cincinnati  .  .  .  Wires  of  the  ASSOCIATED 
PRESS,  INTERNATIONAL  NEWS  SERVICE 

and  REUTER'S.  Twenty-five  news 
writers  and  editors  of  national  rep- 

utation. Famous  news  commentators 
and  reporters. 

"Yes  —  and  WSAI  is  tops  in  merch- 

andising, too." WSAI'S    SALES  AIDS 
1 .  Street  car  and  bus cards 
2.  Neon  signs 
3.  Disploy  cards 
4.  Newspaper  ads 
5.  Taxicab  covers 
6.  Downtown  Window Disploys 

7.  House-organ 
8.  "Meet  the  Sponsor" Broadcast 

IT  SELLS    FASTER  IF  IT'S 

Tin 

ED 
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CONTROL^ 

ROOM 

ED  STARNES,  chief  engineer  of 
KFJZ,  Fort  Worth,  has  resigned  to 
join  the  FCC  interceptor  command 
staff  at  Los  Angeles.  Charles  Sutton  of 
the  KFJZ  technical  staff  has  also 
joined  the  FCC  staff,  stationed  at 
Kingsville,  Tex. 

ROBERT  TURNER,  engineer  of 
WHO,  Des  Moines,  has  been  trans- 

ferred from  the  research  laboratory  to 
studio  control  room  duty. 

CHARLIE  BLOSSOM,  former  con- 
trol operator  of  KOMA,  Oklahoma 

("ity,  who  left  to  sei've  in  the  war,  is reported  lost  at  sea  en  route  to  Europe. 
Harry  Edwards,  former  KOMA  engi- neer, is  now  in  the  service. 

TOMMY  BEDFORD,  operator  of 
KOMA.  Oklahoma  City,  is  the  father 
of  a  baby  girl  born  recently. 

WALTER  O.  SMITH,  formerly  of 
WWDC,  Washington,  has  joined  the 
engineering  staff  of  KYW,  Philadel- 
phia. 
JAMES  CARMEN,  engineer  of 
AVSTR,  Syracuse,  is  the  father  of  a 
boy  born  recently. 

DENZIL  PULLEY,  formerly  of 
WGAA,  Cedartown,  Ga.,  has  joined 
the  engineering  staff  of  WGKV, 
Charleston,  W.  Va. 

AV ALTER  GLAUS,  of  the  technical 
staff  of  WCAE,  Pittsburgh,  has  left 
for  the  Marine  Corps. 

REX  ACKLEY,  formerly  of  an  FCC 
monitoring  post,  has  joined  the  engi- 

neering staff  of  WCAE,  Pittsburgh. 

WALTER  VARNUM,  studio  engi- 
neer of  WLS,  Chicago,  who  developed 

portable  equipment  used  by  Art 
Starnes  to  record  heart  beats  and  re- 

actions during  his  recent  world  record 
jump  of  35,000  feet,  has  joined  the 
re.search  department  of  RCA,  Camden. 

CHARLES  WARRINER  and  Floyd 
Timberlake  of  the  engineering  staff  of 
WBBM,  Chicago,  have  joined  the 
civilian  engineering  staff  of  the  War Dept. 
PAUL  BERNARD  DIXON,  formerlv 
of  WATN,  Watertown,  N.  Y.,  and 
WSLB,  Ogdensburg.  N.  Y..  has  joined 
the  engineering  staff  of  WIBX,  Utica. 
MAURICE  W.  SCHMITZ,  announc- 

er-engineer of  KDB,  Santa  Barbara, Cal.,  has  joined  Don  Lee  Broadcasting 
System,  Hollywood,  as  K45LA  trans- 

mitter technician. 

ROBERT  G.  SOULE  Jr.,  a  transmit- 
ter engineer  of  WFBL,  son  of  Robert 

G.  Soule,  vice-president  of  WFBL, Syracuse,  has  been  named  radio  com- 
mand officer  of  Squadron  1.  Group 

213,  New  York  Wing,  Civilian  Air Patrol. 

Joins  N.  Y.  Video  Firm 

LOUIS  THOMPSON,  formerly 
with  CBS  as  engineering  and  pro- 

gram supervisor,  has  been  appoint- 
ed operating  manager  of  Metro- 

politan Television  Inc.,  New  York, 
and  is  beginning  construction  of 
this  company's  FM  station  atop  the Hotel  Pierre  in  that  city.  Metro- 

politan Television,  jointly  owned  by 
Abraham  &  Strauss  and  Bloom- 
ingdale  Bros.,  New  York  depart- 

ment stores,  has  construction  per- 
mits for  both  an  FM  and  a  televi- 
sion station,  and  with  Mr.  Thomp- 
son's appointment  plans  to  begin work  immediately  on  the  former. 

Materials  have  been  ordered  for 
quite  some  time  and  delivery  is  as- 

sured, it  was  stated. 

HALL  OF  FAME  at  KOA,  Denver,  is  reserved  for  members  of  the  staff 
who  are  serving  with  the  armed  forces.  And  end  wall  in  the  KOA  lobby 
holds  photographs  of  the  men  who  are  on  military  leave  for  the  duration. 
Honored  are  Starr  Yelland,  announcer,  USN;  Tor  Torland,  newscaster, 
American  Ambulance  Service  in  Africa;  Lieut.  J.  A.  Slusser,  engineer, 
USN;  Lieut.  Robert  Young,  announcer.  Army;  Cadet  Ed  Brady,  news- 

caster. Student  Army  Air  School;  T.  C.  McClellan,  engineer,  USN,  (killed 
in  action);  George  Mathews,  accounting  department,  Army;  Lieut.  Glen 
Glassock,  engineer,  USN.  Picture  of  Norman  Sorenson,  who  just  recently 
left  to  join  the  Army,  will  soon  join  the  other  photographs. 

Care  of  Transmitter  and  Tubes 

{Continued  from  page  32) 

over  scale.  Wait  a  moment  and  re- 

peat. The  bottom  of  the  tube  plate  may 
be  rested  on  the  bottom  of  the 
crock,  but  hold  the  tube  so  that  it 
does  not  lay  against  the  top  rim  of 
the  crock,  as  this  will  damage  the 
glass  seal  of  the  tube. 

Caution:  Do  not  clean  above 
clamping  ring  on  the  tube  plate, 
and  be  careful  not  to  drip  acid  on 
glass  seal. 

Hands  may  be  dipped  into  the 
solution,  which  is  not  of  sufficient 
strength  to  cause  damage  or  in- 
jury. After  cleaning  the  tube  plate  be 
sure  to  wash  hands  in  warm  water 
and  soap. 

In  higher  power  tubes,  more  lati- 
tude is  allowed  for  peak  operation, 

but  in  thoriated  tungsten  type 
tubes  the  picture  is  entirely  differ- 

ent and  voltages  must  not  exceed 
their  manufacturers'  rating. 

Relay  Adjustments 

Tube  life  may  increase  by  care- 
ful attention  to  efficiency  of  the 

various  r.f.  stages.  It  is  recom- 
mended to  get  as  high  efficiency  as 

possible  which  will  lead  to  pro- 
longed life  of  tubes  and  associated 

equipment. 
Water-flow  relays  should  be  care- 

fully adjusted  and  frequently  ob- 
served for  performance.  All  over- 

load d.c.  relays  should  be  operating 
at  their  required  currents  and  fre- 

quently observed  and  maintained. 
Keep  d.c.  leakage  at  minimum  with 
pure  water  in  transmitter  water 
circuit. 

Tubes  operating  at  plate  volt- 
ages between  500  and  2,000  volts 

are  not  generally  affected  by  gas 
nor  by  time  on  the  shelf. 
The  larger  high  voltage-high 

power  types  have  a  tendency  to  be- 
come gassy  if  allowed  to  remain 

idle  for  too  long  a  time  which  we 

False  Alarm 

STRANGE  actions  by  uni- dentified men  around  the 
KQW  transmitter  on  the  San 
Francisco  peninsula  put 
nearby  householders  on  the 
alert  recently.  Believing  them 
to  be  saboteurs,  they  notified 
the  authorities.  Arriving  on 
the  scene  the  officers  found 
several  men  with  testing 
equipment  and  note-books. 
But  they  were  merely  John 
Brunton,  of  the  Brunton  fam- 

ily which  owns  the  station, 
along  with  engineers  and  rep- resentatives of  the  FCC. 

find  to  be  a  period  of  three  months. 
This  gassy  condition  is  not  neces- 

sarily brought  about  by  air  leak- 
ing into  the  tube  but  by  the  libera- 

tion of  gas  from  the  pores  of  the 
elements  inside  of  the  tube  long 
after  the  tube  is  sealed  and  con- 

ditioned for  operation  at  high  plate 
voltages.  The  gas  gradually  seeps 
into  the  vacuum  during  this  idle 
period  and  this  manifests  itself  in 
excessive  plate  current,  pings  or 
flash  arcs. 

The  manufacturer  makes  it  a 
practice  to  degas  tubes  prior  to 
shipment  to  the  customer,  and  if 
used  immediately  when  received,  it 
is  very  unlikely  tube  flashes  would 
result.  Due  to  the  achieved  long 
life  of  these  tubes,  the  spares  re- 

main on  the  shelf  for  possibly  too 
long  a  time  before  being  used,  and 
too  long  a  period  before  tests  are 
made. 

Salvaging  Tubes 
Gas  condition  of  tubes  not  only 

show  up  because  of  inactivity  on 
the  shelf,  but  also  occur  when  the 
tube  has  been  operating  in  the 
transmitter  for  many  thousands  of 
hours.  This  gaseous  condition  and 
its  causes  can  enter  into  much  con- 

troversy as  to  its  origin.  But  the 
point  of  interest  is:  How  can  we 
salvage  a  tube  that  is  gaseous  and 
in  its  present  condition  all  that  is 
left  is  to  discard  it  because  of  its 
continuous  flash  arcs  when  operat- 

ing at  its  rated  and  applied  plate 
potential  and  power?  If  placed  in 
a  circuit  of  lower  plate  potential, 
it  is  definitely  possible  to  get  con- 

tinued long  life  from  it.  Therefore, 
considerable  thought  should  be 
given  this  point  before  discard- 

ing it. 
Since  we  have  concluded  by  say- 

ing that  gas  in  a  tube  influences 
the  life  in  many  ways,  there  are 
but  three  of  the  most  important, 
namely,  chemically,  physically,  elec- 

trically. Electrically  is  our  problem. 
The  tube  conditioner  in  use  at 

WOR  has  in  several  cases  dis- 
lodged this  conducting  gas  and  in- 

creased tube  life  by  several  thou- 
sands of  hours  and  saved  many 

hundreds  of  dollars. 

Fly  Asserts  Television 
Should  Be  Kept  Vigorous 

STATING  that  "we  must  keep  tele- 
vision in  a  vigorous  condition"  so the  video  industry  will  have  a  firm 

post-war  foundation  for  anticipated 
great  developments,  FCC  -  DOB Chairman  James  Lawrence  Fly,  at 
his  press  conference  last  Monday, 
indicated  that  every  effort  would 
be  made  by  the  FCC  to  assist  all 
possible  requests  for  aid  by  the  in- 
dustry. 

Chairman  Fly,  in  numerous  in- 
stances, has  indicated  his  wish  that 

the  television  industry  be  given  all 
aid  possible  within  the  reach  of 
limited  allocations  of  materials  un- 

der priorities  rulings  and  "freeze" orders. 

At  his  conference  Monday,  how- 
ever, he  indicated  that  television, 

like  other  broadcast  fields,  would 
have  to  suffer  under  priorities  rul- 

ings. He  gave  no  hint  that  attempts 
would  be  made  to  favor  television. 

Grand  Canyon  Services 
FOR  the  eighth  consecutive  year 
Easter  sunrise  services  wiU  be  held  on 
the  floor  of  the  Grand  Canyon  of 
Arizona  and  will  be  broadcast  on  the 
Blue  Network  through  KTAR,  Phoe- nix. .T.  Howard  Pyle,  KTAR  program 
director,  is  arranging  the  service 
which  will  be  heard  at  7  a.m.  (MWT) 
Easter  morning. 

The  Worlds 

Best  Coverage 

of  the  Worlds 

^^iggestNem 
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This  Historical  Museum  af  Bell  Telephone  Labora- 
iories  has  an  encouraging  message  for  engineers. 

Look  aheadl through  these  museum  cases 

You  engineers  in  broadcasting  have 

always  been  a  forward-looking  lot — 
working  constantly  for  the  growth  and 
improvement  of  your  chosen  industry. 

Now  we're  at  war,  no  one  can  see  just 
what's  ahead.  Many  of  your  hopes  and 
plans — like  ours — must  be  laid  aside 
until  the  war  is  won. 

Meantime,  lefs  glance  hack  a  moment 
to  strengthen  our  confidence  in  the  future 
of  radio.  Look  into  case  after  case  of 

once-outstanding  developments  that  are 
preserved  in  the  Bell  Labs  Museum. 

Many  of  them  are  just  "museum  pieces" 

now  because  research  brought  forth  far 
better  communication  equipment! 

Here^s  proof  of  the  amazing  progress 
made  in  years  past — and  a  promise  of 
still  better  things  to  come.  For  today 
Bell  Laboratories  engineers  are  pushing 
ahead  in  radio  research  under  the  in- 

creased pressure  of  war. 

Look  ahead  with  confidence!  Count  on 

Bell  Labs  and  W  estern  Electric  to  adapt 

ivar-time  discoveries  and  developments  to 

your  peace-time  needs — for  Better  Broad- 
casting— when  the  threat  to  America  has 

been  crushed! 

DISTRIBUTORS:  In  U.S.A.:  Graybar  Electric  Co.,  New 
York,  N.  Y.  In  Canada  and  Newfoundland:  Northern  Electric 
Co.,  Ltd.  In  other  countries:  International  Standard  Elec- 

tric Corporation. 

Westera^Ftectrk 

EQUIPPED  FOR 

BETTER  BROADCASTING 
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PROGRAMS 

PRODUCED  in  cooperation with  the  Radio  Branch  of 
the  War  Department  Bureau 
of  Public  Relations,  a  new 

five-a-week  serial,  Chaplain  Jim — 
U.S.A.,  starts  on  Army  Day,  April 
6,  on  the  BLUE.  Originating  in 
New  York  and  scheduled  to  run  for 
the  duration,  the  feature  will  be 
heard  nationwide  10:45-11  a.m. 
The  new  series,  produced  with  War 
Department  research  aid,  is  de- 

signed to  describe  military  life 
through  the  eyes  of  an  Army  chap- 

lain. The  central  character  of  the 
story,  a  two-fisted  chaplain,  will 
recount  various  phases  of  Army 
life  through  his  contacts  with  inen 
in  the  services  as  he  helps  solve  the 

men's  problems  in  camp  and  at home. 

AFFILIATED  WITH  THE 
FARGO  FORUM 

kl   W  FREE  &  PETERS.  INC. 
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D.  C.  Defense 
UTILIZING  the  audience  building 
power  of  the  networks'  This  Is 
War!,  WJSV,  Washington,  cues  in 
its  own  localized  war  program, 
Cii'ilians  at  War,  at  the  conclusion 
of  the  network  feature.  The  local 
version  gives  a  quarter-hour  of 
Washington  defense  news,  incor- 

porating appeals  for  defense workers. 

Date  With  Ten 

AFTER  TAKING  ten  strange 
women  to  lunch,  Don  Norman,  of 
WOR,  New  York,  puts  them 
through  a  rapid-fire  question  bee 
with  emphasis  on  romance.  This 
forms  the  basis  for  Your  Date  With 
Don  Norman  heard  on  WOR,  Mon- 

days through  Friday  at  1:45  p.m. 
Sponsor  is  Andy  Lotshaw  &  Co. 

Sound  Guesses 
FEATURING  interviews  w  i  t  h 
Southern  California  defense  work- 

ers, a  new  variety  show.  Look  Who's Here,  conducted  by  Art  Linkletter 
and  Jacqueline  DeWitt,  has  been 
launched  on  CBS  Pacific  Coast  sta- 

tions. An  audience  participation 
game,  called  Soundies,  in  which 
participants  guess  a  historic  or current  news  event  merely  by 
pertinent  sound  effect,  is  high- 

lighted. Prizes  of  $5  are  awarded. 
Joe  Twerp  writes  the  series  while 
Al  Span  is  network  producer. 

Strictly  Naval 
KOIN,  Portland,  running  Know 
Your  Navy,  10:45  p.m.,  Fridays, 
has  given  the  program  a  new 
twist  with  a  series  dealing  with 
the  privateers,  colonists  who 
guarded  America's  shores  before 
the  birth  of  the  Navy.  Scripts  are 
prepared  by  the  Oregon  WPA 
Writers  Project  and  men  from  the 
Portland  Naval  Recruiting  Office 
add  a  salty  touch.  Production  is 
supervised  by  Johnny  Carpenter, 
head  of  KOIN's  special  events  staff. 

Knowing  WGN 
TO  GIVE  listeners  a  better  knowl- 

edge of  programs  and  personalities 
on  WGN,  Chicago,  the  station  has 
started  This  Is  WGN,  weekly  half- 
hour  Monday  through  Friday,  2:30 
p.m.,  produced  by  the  special  events 
department.  The  program  consists 
of  interviews  with  behind-the-mike 
personnel  on  the  station — actresses, 
sound  effects  men,  announcers,  en- 

gineers, writers,  telephone  girls, etc. 

PANAMA  LATEST  STOP 

Camel  Show  Performing  for 

Troops  in  Zone 

PANAMA  is  the  latest  stop  for  the 
Grand  Ole  Opry  unit  of  the  Camel 
Caravan  after  traveling  more  than 
50,000  miles  in  the  United  States 
where  the  unit  played  in  19  States 
at  Army  camps,  hospitals,  flying 
fields,  naval  bases  and  Marine  bar- 

racks. The  unit  is  doing  four  shows 
daily  before  the  fighting  forces  at 
Panama.  It  is  claimed  this  is  the 
first  time  a  show  of  this  kind  has 
played  in  Panama  and  the  first  time 
a  similar  show  has  left  the  United 
States. 

The  troupe  was  accompanied  to 
Panama  by  Richard  Marvin,  radio 
director  for  Wm.  Esty  &  Co.,  New 
York,  and  Irwin  Nathanson,  vice- 
president  of  Tom  Fizdale  Inc.,  do- 

ing the  publicity  for  Esty  and  also 
handling  bookings  for  the  Caravan. 
It  is  said  the  troupe  will  again  tour 
this  country  to  fill  requests  for  re- 

turn engagements  at  Army  and other  camps. 

Physical  Fitness 
TO  SPUR  the  nation  into  physical 
fitness,  BLUE  will  salute  American 
heroes  who  have  achieved  recogni- 

tion for  stamina  and  courage,  in  a 
weekly  series  titled  The  Show  of 
Yesterday  &  Today.  In  cooperation 
with  the  U.  S.  Division  of  Physical 
Fitness,  BLUE  will  bring  before 
the  microphone  guest  stars  from 
the  roster  of  living  athletes,  war 
heroes  and  others  and  will  pay 
tribute  to  the  exploits  of  American 
heroes  who  have  distinguished 
themselves  in  the  past  as  well  as  in 
the  present.  The  programs  will  be 
interspersed  with  music  by  Blue 
Barron  and  his  Orchestra,  featur- 

ing old  and  new  tunes  in  keeping 
with  the  theme  of  the  program. 

Dog  and  'Cubbard' WCSC,  Charleston,  S.  C,  which 
replaced  its  street  quiz  with  All 
Gold  Mother  Hubbard's  Cubbard. 
sponsored  by  All  Gold  Canned 
Foods,  reports  the  new  show  has 
equalled  the  audience-drawing  pow- 

er of  its  predecessor.  New  program 
features  daily  giveaway  of  12  cans 
of  sponsors  product  and  $5  in  de- 

fense stamps.  Charles  McMahon, 
program  director  of  WCSC  is  m.c. 
Tommy  Means,  publicity  director, 
furnishes  piano-accordion  music, 
and  the  show  also  features  "Nug- 

get", the  All-Gold  washed  dog. 

Keystone  State 
A  NEW  SERIES  of  programs 
dramatizing  the  history  and  de- 

velopment of  Pennsylvania  was 
started  March  28  on  WFIL,  Phila- 

delphia, called  Pennsylvania,  Key- 
stone of  Democracy,  the  programs 

present  dramatic  accounts  of  the 
highlights  of  Pennsylvania's  past, 
emphasizing  most  especially  the 
state's  contribution  to  American 
democracy.  The  programs  have 
been  prepared  by  the  Pennsylvania 
State  Historical  Commission  and 
produced  by  S.  K.  Stevens,  State Historian. 

War  Quiz 
BOOKS  ON  THE  WAR  are  given 
to  listeners  whose  questions  are 
used  on  Quizzing  the  War,  weekly 
program  on  WMCA,  New  York, 
featuring  a  changing  panel  of  war 
experts.  The  bonus  for  those  who 
stump  the  authorities  includes  a 
war  map  and  the  latest  series  of 
war  savings  stamps.  Ted  Cott  con- 

ducts the  program  [Broadcasting, March  16]. 

WISN.  Milwaukee,  which  recently 
liroadeast  They  Live  Forever,  a  pro- 

gram askiiiff  for  blood  donors  for  the 
American  Red  Cross,  reports  that  im- 

mediately followins'  the  liroadcast  the 
entire  staff  of  40  WISN  emjiloyes  of- fered their  service.s  and  a  WISN  Blood 
Donors  Club  has  been  organized. 

"HERE'S  A  BEE  FER  YOUR  BRITCHES.'  WDAY  IS 

IHt  ONLY  STATfON  COVERING  THE  WHOLE, 

RICH  RED  RIVER  VALLtY!  WST  BUZZ  FER 

THE  WHOLE  STORY/"  -S 

WDAY  ^ 
FARGO,  N.  O.  4m 

5000  WATTS-NBC 

NATfONAt  representative; 
142 

KOIN  'KALE 
CBS   •   PORTLAND,  OREGON   •  MBS 

Ask  your  Agency  to  ask  the  Colonel! 
^  FREE  &-  PETERS,  Inc.,  National  RepresentotJves 
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RECORD  LIBRARIES 

UNAFFECTED  BY  WAR 

INDICATING  that  the  transcrip- 
tion library  field  has  not  been  af- 

fected by  the  war,  Gerald  King, 
founder  and  co-owner  of  Standard 
Radio,  Hollywood  recording  firm, 
has  expressed  the  belief  that  busi- 

ness in  that  category  is  definitely 
improving.  Mr.  King,  in  making 
his  statement  last  week,  said. 

"After  the  first  flurry  of  uncer- 
tainty and  doubt  caused  by  the 

sneak  attack  on  Pearl  Harbor  last 
Dec.  7,  the  radio  industry  quickly 
rallied.  To  be  sure  we  received  in 
those  first  few  days  some  cancella- 

tions. But  since  then  our  business 
has  returned  to  normal  and,  in  fact, 
seems  on  the  upswing.  It  appears 
to  me  now,  as  never  before,  sta- 

tions need  the  best  in  recorded 
music  to  properly  service  their 
local  business. 

"We  at  Standard  feel  that  it  is 
our  duty  toward  our  many  sub- 

scribes to  carry  on  with  our  policy, 
established  over  a  year  ago,  of 
transcribing  name  bands  such  as 
Ellington,  Freddy  Martin,  Bob 
Crosby,  Ray  Noble,  etc.,  and  for 
that  reason  we  have  scheduled  for 
the  rest  of  1942  the  most  ambitious 
program  since  our  entry  into  the 
transcription  business." 

Mrs.  Leta  S.  Gosden 
MRS.  LETA  SCHREIBER  GOS- 

DEN, former  wife  of  Freeman  Gosden, 
Amos  of  the  radio  comedy  team  Amos 
'n'  Andi/,  died  in  Beverly  Hills  March 25  of  a  heart  ailment.  She  was  36  and 
had  been  in  ill  health  for  two  years. 
She  was  divorced  from  Mi-.  Gosden  in 
1940.  They  had  two  children,  Freeman 
Jr.,  13  and  Virginia,  11. 

LEARNING  THE  ANGLE  at  which  to  hold  the  pen  when  inking  a  BLUE 
contract  are  new  salesmen  of  the  BLUE  Central  Division,  E.  R.  Peterson 
(left),  formerly  of  the  Chicago  Better  Business  Bureau,  and  Ray  V. 
Hamilton  (right),  formerly  general  manager  of  the  St.  Louis  Star-Times 
radio  properties,  KXOK,  St.  Louis,  and  KFRU,  Columbia,  Mo.  E.  R. 
Borroff,  vice-president  in  charge  of  the  Central  Division,  is  the  teacher, 
while  M.  R.  Schoenfeld,  sales  manager,  looks  on. 

Vick  Knight  Aids  Army 
VICK  KNIGHT,  director  -  producer 
since  October,  1941,  of  Fred  Allen's Texaco  Star  Theatre,  sponsored  on 
CBS  by  Texas  Co.,  New  York,  on 
March  30  will  be  released  from  his 
contract  to  join  the  radio  branch  of 
the  War  Dept.  as  director  of  short- 

wave broadcasts  serving  without  com- 
pensation. Mr.  Knight's  first  assign- ment will  be  the  preparation  of  10 

Command  Performance  programs. 

Anti-ASCAP  Bill  in  N.  J. 
ANTI-ASCAP  legislation  has  been 
introduced  by  George  H.  Stanger,  of 
Vineland,  N.  J.,  in  the  New  Jersey 
State  Legislature.  The  measure  seeks 
to  regulate  copyrighted  vocal  and  in- 

strumental musical  composition  mo- 
nopolies and  was  referred  to  the  Judi- 

ciary Committee.  Anti-ASCAP  legis- lation has  been  introduced  in  New 
Jersey  each  year,  but  no  bill  has  come 
out  of  committee. 

Hook  Drug  Store  Chain, 

After  Year  on  the  Air, 

Enlarges    Its  Schedule 
INDIANA'S  largest  chain  of  drug 
stores,  the  Hook  Drug  Co.,  which 
embarked  on  its  first  venture  in 
radio  advertising  only  a  year  ago 
with  the  use  of  six  one-hour  morn- 

ing periods  on  weekdays  over 
WIRE,  Indianapolis,  has  signed  a 
new  contract  with  that  station  call- 

ing for  additional  time  in  the 
amount  of  seven  half-hour  late  eve- 

ning periods  weekly  and  a  full-hour 
daytime  program  on  Sundays  as 
well  as  continuance  of  its  morning 
series. 

Hook,  with  drug  stores  through- 
out the  State,  previously  had  spent 

the  bulk  of  its  advertising  budget 
in  newspapers.  No  radio  advertis- ing had  been  used  until  a  year  ago 
when  John  Hook,  president  of  the 

drug  chain,  signed  a  year's  con- tract for  a  Musical  Clock  program 
six  mornings  a  week.  As  a  result 
of  the  success  of  this  program,  the 

drug  organization  has  not  only  re- 
newed its  contract  but  has  also  in- 

creased its  time  on  the  air  from  six 
hours  a  week  to  its  present  total 
of  10%  hours  a  week. 

Hook's  new  half-hour  strip  every 
evening  from  10:30  to  11  p.m.  has 
been  named  Starlight  Trail  and 
features  Sydney  Mason  with  music, 
poetry  and  philosophy. 

MAYO  BROS.  VITAMINS  Inc.,  639 
So.  Spring  St.,  Los  Angeles,  has 
started  an  advertising  campaign  for 
Family  Formula  and  Vitamin  B. 
products,  placing  direct.  A.  A.  Butter- worth  is  advertising  manager. 

STARTED  GROWING  MARCH  1932 

W 

"AMERICA'S  LEADING  FOREIGN  LANGUAGE  STATION" 

NOW  CELEBRATING  TEN  YEARS  OF  PROGRESSIVE  MANAGEMENT 

PAUL  HARRON  JOSEPH 

ITH  PREVAILING  CONDITIONS  and  the  constant  neces- 
sity of  keeping  the  foreign  language  radio  audiences  well 

informed  on  the  Government's  War  efforts  .  .  .  this  station 
is  performing  a  patriotic  service. 

AVING  THE  FACILITIES  to  broadcast  in  8  different  lan- 
guages ...  on  full  time  operation  ...  to  provide  genuine 

help  in  guiding  and  directing  buying  emotions  .  .  .  has 
given  this  station  the  largest  foreign  language  audience 
in  America. 

O 

VER  2,000,000  FAMILIES  .  .  .  America's  biggest  foreig/i 
language  market  .  .  .  look  to  this  station  for  advice  on 
what  to  buy  ...  on  how  to  adjust  their  purchases  to  the 
changing  times  .  .  .  they  rely  on  this  station  for  help  in 
solving  many  of  their  home  problems. 

480  Kilocycles 
FULL  TIME  OPERATION 

New  York  Offices  &  Sfudios 

29  West  57th  Street 

Telephone:  PLaia  3-4204 

M 

ANY  SATISFIED  CUSTOMERS  have  been  using  the  facili- 
ties of  this  station  continuously  over  a  period  of  years. 

You  owe  it  to  yourself  ...  as  an  advertiser  ...  to  investi- 
gate these  facilities  that  afford  you  an  established  market 

today  ...  a  market  you  can  be  sure  of  tomorrow. 
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War  Games — Shopping  Bags — Stamps  For  Fans — 
Yankee  Sign — Press  Help 

BECAUSE  OF  changes  caused  by 
the  Havana  Ti-eaty  allocations,  the 
Canadian  Broadcasting  Corp.  is 
making  a  listener  survey  on  nine  of 
its  10  stations,  leaving  out  CBY, 
Toronto,  with  the  use  of  a  vi^ar 
game  "Carrying  the  Tools  To 
Britain"  and  a  world  war  map. The  game  is  used  for  coverage 
data  on  the  daytime  audience,  is 
obtainable  by  listeners  for  10  cents, 
and  features  a  map  of  Canada, 
Atlantic  Ocean  and  Great  Britain, 
with  players  moving  by  points  on 
a  spinner  with  planes,  guns,  shells, 
food,  etc.,  from  Vancouver  to 
Britain.  Reverse  side  of  game  car- 

ries story  in  word  and  picture  of 
Canada's  war  effort,  and  CBC's 
wartime  role.  World  war  map,  for 
night-time   coverage,   25   cents  to 

listeners,  measures  37x50  inches, 
is  printed  in  four  colors,  carries 
box  features  on  grand  war 
strategy  and  illustrations  of 
pincers  moves  on  global  front  by 
United  Nations  and  Axis.  Map 
folds  like  a  road  map,  carries  only 
name  of  CBC  and  crest  in  com- 

pass. Announcements  on  both  cov- 
erage features  started  late  in 

March. 

Topeka  Magnets 
GADGET  collectors  who  replenish 
their  museums  from  time  to  time 
by  trophies  attached  to  promotion 
pieces  of  WIBW,  Topeka,  now 
have  little  magnets  on  display. 
"Like  the  magnet  that  it  is  .  .  ." 
says  WIBW,  etc. 

Market  Bag 

A  SHOPPING  BAG  has  been  de- 
signed and  launched  by  Isabel  Man- 

ning Hewson,  heard  on  Morning 
Market  Basket,  NBC-Red  program, 
as  a  contribution  to  the  drive  to 

conserve  paper.  The  housewive's 
market  bag  is  made  of  an  un- bleached material  similar  to  canvas 

guaranteed  to  last  "for  the  dura- 
tion" and  bears  a  red,  white  and 

blue  "V  for  Victory"  insignia.  The 
so-called  "Victory  Bag"  is  offered 
for  sale  at  cost  to  listeners  only. 

Hog  Raisers 
DESIGNED  to  give  recognition  to 
the  State's  leading  hog  raisers  and 
to  promote  the  national  "Food  for 
Freedom"  campaign,  the  farm  news 
department  of  WHO,  Des  Moines, 
will  present  awards  of  merits  to 
Iowa  farmers  to  be  named  as 
Master  Pork  Producers.  Drive  is  in 
cooperation  with  the  Iowa  Swine 
Producers  and  Iowa  Agricultural 
Extension  Service  and  selections 
will  be  based  on  1942  farm  records. 

RETAILING  FORUM 

Current  Sales  Conditions 

 Studied  by  Local  Club  
GATHERING  material  for  a  simi- 

lar forum  to  be  conducted  at  the 
International  Affiliation  of  Adver- 

tising Clubs  Convention  in  Niagara 
Falls,  Ont.,  May  16,  an  inquiry 
was  conducted  into  the  status  of 
local  business  last  Monday  by  the 
Advertising  &  Sales  Club  of Greensburg,  Pa. 
The  meeting,  organized  by 

George  Podeyn,  manager  of  WHJB, 
that  city,  queried  local  merchants 
on  retail  sales,  metal  industries, 
sanitation,  printing,  rubber  prod- 

ucts and  advertising  service.  Con- 
census indicated  a  tendency  to  oper- 

ate close  to  the  changing  allotment 
of  normal  supplies  and  trading 
privileges.  In  nearly  every  case  a 
customer  spirit  of  cooperation  was 
reported  and  that  rationing  orders 
were  being  accepted  in  good  spirit. 

Retail  and  food  business,  the  sur- 
vey disclosed,  showed  the  best  sta- 

bility and  reported  no  immediate 
revision  of  sales  methods  other  than 
that  which  concerned  deliveries. 

Yankee  Display 

YANKEE  NETWORK  has  erected 
a  huge  sign  on  its  Boston  building. 
Being  28  feet  high  and  18  feet 
wide,  it  incorporates  the  attraction 
display  feature  employed  in  theatre 
marquees.  The  sign's  open  area  is covered  with  slashed  opal  glass, 
illuminated  from  within  by  white 
neon  tubing.  Against  this  back- 

ground, headline  programs  are  an- nounced in  streamlined  silhouette 
attraction  letters.  On  high  in  red, 
white  and  blue  letters  over  2  feet 
tall  are  the  identifying  words,  The 
Yankee  Network. 

WJZ  Pix 

STARS  on  WJZ's  programs  are 
boosted  in  a  nine-foot  revolving  dis- 

play placed  in  the  window  of  the Esso  Tourist  Bureau  in  the  RCA 
Bldg.  in  New  York.  Photographs  of 
WJZ  stars  featured  in  the  display 
will  be  changed  every  three  days. 
Spotlights,  big  silver  stars,  and  a 
large  size  WJZ  microphone  set  off 
the  exhibit,  which  is  designed  to 
promote  WJZ  programs  among  the 
26,000  tenants  of  the  RCA  Bldg. 
and  approximately  125,000  who enter  its  doors  every  day. 

Stamps  for  Songs 

KOA,  Denver,  running  Shorty  & 
Sue,  15-minute  roundup  of  west- 

ern songs,  is  giving  defense  stamps 
for  most  interesting  fan  letters  re- 

questing numbers.  Listeners  are 
also  given  pictures  of  Shorty  and 
Sue  as  check  on  listener  response. 
Another  check  is  tabulated  on  re- 

quests for  each  song. 

Sales  Meeting  Aid 
PROVIDING  a  turntable  and  an 
attendant  for  the  playing  of  sales 
messages  from  Philip  Morris  Co. 
executives,  KOA,  Denver,  helped 
the  Blow  Co.  in  a  merchandising 

presentation  to  a  salesman's  meet- ing in  Denver. 

Press  Cooperates 
ALL  three  local  newspapers  gave 
generous  space  to  a  dog-naming 
contest  of  WCKY,  Cincinnati,  con- 

ducted by  the  Junior  League  in 
promoting  its  weekly  Community- War  Chest  program. 

Are  Your  Sales  in  Lubbock,  Texas 

DOUBLE  the  National  Average? 

In  1939  Lubbock  s  Average  Retail  Sales  Per  Family  totaled  $2,433  .  .  .  highest  in  Texas  for 
cities  over  20,000  population — more  than  double  the  national  average. —Market  Data  Book  1942 

Prosperity  continues!  Lubbock  County  led  the  state  in  cotton  production  and  butter  manu- 
facturing in  1941.    Millions  have  poured  in  for  National  Defense  construction. 

KFYO  in  the  heart  of  this  moneyed  market  is  paying  off  for  national  advertisers. 

Get  The  Attractive  Combination  Rate  On  The 

KGNC  KFYO 

AMARILLO LUBBOCK 
KTSA  KRGV 
SAN  ANTONIO 

WESLACO 
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NEW  SPORTS  DIRECTOR  of 
WWRL,  New  York,  Jocko  Maxwell 
has  been  one  of  the  country's  few 
negro  sportscasters  for  the  last  12 
years.  Maxwell's  appointment  last 
week  by  Robert  Catherwood,  gen- 

eral manager,  culminates  a  career 
of  sports  announcing  on  WNJ, 
Newark;  WRNY,  New  York; 
WLTH,  Brooklyn;  WHOM,  Jersey 
City.  He  came  to  WWRL  in  1938. 

Mr.  Pellegrin  Replies 
(Continued  from  page  2k.) 

quantity,  many  stations  have  a 
standard  rate  (or  frequency  dis- 

count) based  on  500  announce- 
ments, 1,000  announcements,  etc. 

At  least,  this  extra  discount  is  al- 
lowed by  those  stations  that  want 

that  type  of  order.  Many  stations, 
remember,  cannot  afford  to  take 
many  such  accounts,  because  by  so 
doing,  and  allowing  substantially 
larger  discounts,  they  actually  re- 

duce their  total  revenue. 
The  whole  theory  of  frequency 

discounts  is  based,  not  so  much  on 
the  idea  of  offering  an  incentive  to 
clients  to  buy  more,  as  on  the  fact 
that  it  is  more  economical  for  a 
station  to  serve  one  client  with  52 
announcements  than  it  is  to  serve 
52  clients  with  one  announcement 
each.  Therefore  the  station  is  able 
to  effect  certain  economies  in  han- 

dling a  quantity  order,  and  can 
pass  that  saving  on  to  the  client  in 
the  form  of  a  frequency  discount 
(which  also  does  serve  as  an  incen- 

tive to  the  buyer). 

Diminishing  Returns 
But  if  this  were  further  extended 

to  provide  for  additional  "volume" 
discounts,  the  economic  law  of  di- 

minishing returns  could  very  con- 
ceivably apply  and  make  it  un- 

profitable for  stations  to  handle 
accounts  running  above  a  certain 
maximum.  This  may  sound  like  a 
far-fetched  statement,  but  if  you 
work  it  out  for  any  one  of  many 
stations  you  know  that  are  already 
in  a  fairly  well  sold-up  condition, 
you  will  readily  see  what  an  effect 
it  would  have  on  their  total  rev- 
enue. 
Furthermore,  the  adoption  of 

such  a  policy  would  tend  to  a  con- 
centration of  high-volume  business 

on  relatively  fewer  stations,  to  earn 
the  added  volume  discounts.  This 
would  penalize  the  second  stations, 
the  supplementary  stations,  the  sta- 

tions in  secondary  markets  and  the 
local  stations.  In  the  promotion  of 
a  healthy,  competitive  industry,  di- 

versification of  advertising  is  to  be 
encouraged.  And  on  this  basis,  the 

ultimate,  long-range  interests  of 
the  clients  are  likewise  best  served. 

The  networks  were  pioneers  in 
allowing  volume  discounts,  for  ex- 

cellent reasons  dealing  with  the  pe- 
culiarities of  network  operation. 

M  &  0  stations,  following  network 
pattern,  likewise  allow  them.  These 
plans  have  long  been  known  to  all 
stations  and  available  to  them. 
Network  affiliated  stations  have  the 
benefit  of  advice  from  the  network 
business  office.  National  sales  rep- 

resentatives, long  skilled  in  all  rate 
techniques,  advise  their  stations 
closely  on  rate  matters.  Therefore 
if  the  industry  as  a  whole  has  re- 

tained the  frequency  discount  plan 
in  preference  to  all  others,  I  would 
weigh  that  fact  carefully  in  con- 

sidering any  changes. 
Perhaps  this  is  a  proper  subject 

for  discussion  at  the  agency  ses- 
sion during  the  NAB  convention  in 

Cleveland  next  May,  to  be  handled 
by  your  committee.  We  are  very 
much  encouraged  to  know  that  you 

No  Disturbance 

UTILIZING  the  joke-weary 
telephone  line  for  a  new  pur- 

pose, a  sponsor  on  WLAG, 
LaGrange,  Ga.,  finds  it  per- 

fect for  avoiding  disturbance 
when  he  listens  to  his  news 

program.  He  calls  WLAG  be- 
fore the  program  goes  on  the 

air  and  has  the  telephone  of 
the  control  room  left  off  the 
hook  and  placed  near  the 
mike.  Psychological  results, 
says  the  sponsor,  is  that  no 
one  will  disturb  him  while  he 
is  using  the  telephone. 

are  thinking  so  seriously  about  ra- 
dio problems,  and  I'll  look  forward 

to  more  from  you  on  this  subject.  I 
sincerely  believe  that  only  by  the 
application  of  a  lot  of  thought  and 
thorough  discussion  can  radio  con- 

tinue to  make  progress.  We  cer- 
tainly want  and  need  the  help  of  all 

our  friends." 

Two  Educational  Groups 

To  Hold  Radio  Sessions 
TWO  STATE  conferences  on  radio 
were  announced  last  week,  to  take 
place  in  April.  On  April  18  the 
newly-formed  New  Jersey  Assn. 
for  Radio  in  Education  will  hold 
an  all-day  meeting  at  Trenton 
State  Teachers  College,  with 
Lyman  Bryson,  recently  appointed 
CBS  director  of  education,  as 

speaker. The  second  Wisconsin  Confer- 
ence on  Better  Radio  Listening  will 

be  held  in  Madison  April  25,  bring- 
ing together  representatives  of  the 

Wisconsin  division  of  the  American 
Assn.  of  University  Women,  the 
County  Rural  Federations,  Cath- 

olic Women,  Council  of  Jewish 
Women,  Wisconsin  Congress  of 
Parents  &  Teachers,  Wisconsin 
Council  of  Church  Women,  and 
Federation  of  Women's  Clubs. 

GILBERT  BRAUN,  freelance  pub- 
licity man,  specializing  in  radio  pro- grams and  personalities,  has  moved  to 

larger  offices  at  67  W.  44th  St.,  New 
York. 

$678,024,000.00 

ANNUAL  INCOME  OF 

WIBW  FARM  FAMILIES* 

YES,  "come  and  get  it",  because  WIBW  has  been 
establishing  and  influencing  farm  buying  habits  in 
this  area  for  almost  two  decades. 
There  are  two  reasons  for  this — both  mighty  im- 

portant to  you.  First,  our  neighborly,  person-to- 
person  way  of  selling  is  nothing  less  than  the  sincere 

recommendation  of  one  friend  to  another.  Second, 
our  easily-heard,  6-state  signal  reaches  4,811,511  loyal, 
responsive  listeners.  That's  because  of  the  tremendous 
"sock"  5  kilowatts  has  on  our  enviable  frequency  of 
580  kc. 

'COME  AND  GET  IT"  WITH  WIBW 
11  months  only 
Source:  Farm  Income  Situation,  Jan. 1942  USDA 

WW  A  JL#  WW  ^^t^  COLUMBIA  OUTLET  FOR  KANSAS I  .  BEN  LUDY,  G...  Msr.  —  
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

NEW  YORK  DETROIT  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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THE  BuiinaAd.  of 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KOMA,  Oklahoma  City 
Penick  &  Ford,  New  York  (My-T-Fine 

dessert),  4  ta  weekly,  thru  BBDO,  N.  Y. 
Dr.  W.  B.  Caldwell  Inc.,  Monticello,  111. 

(proprietary),  10  ta  weekly,  thru  Sher- man &  Marquette,  Chicago. 
National  Biscuit  Co.,  New  York  (Premium 

crackers),  5  sp  weekly,  thru  McCann- Erickson,  N.  Y. 
General    Foods,    New    York  (Grapenuts), 

5  i  weekly,  thru  Young  &  Rubicam,  N.  Y. 
Rit  Products  Corp.,  Chicago   (dyes),  8  ta 

weekly,  thru  Earle  Ludgin  Inc.,  Chicago. 
American    Chicle    Co.,    Long    Island  City 

(Dentyne),  5  ta  weekly,  thru  Badger  & 
Browning,  Boston. 

Swift  &  Co.,  Chicago   (Jewel  shortening), 
6  ta  weekly,  thru  J.  Walter  Thompson 
Co.,  Chicago. 

Sunway  Vitamin  Co.,  Chicago,  2  sp  weekly, 
thru  Sorensen  &  Co.,  Chicago. 

Plough  Sales  Co.,   Memphis    (Penetro),  5 
ta    weekly,    thru  Lake-Spiro-Shurman, 
Memphis. 

WATN,  Watertown,  N.  Y. 
National  Biscuit  Co.,  New  York  (NBC 

bread),  5  sa  weekly,  thru  McCann-Erick- son,  N.  Y. 
Shell  Oil  Co.,  New  York,  12  t  weekly,  thru 

J.  Walter  Thompson  Co..  N.  Y. 
New  York  State  Savings  Bank  Assn.,  7  t 

weekly,  thru  RuthraufE  &  Ryan,  N.  Y. 
Adam   Scheldt  Brewing   Co.,  Philadelphia 

(Rams   Head   Ale),   6   sa   weekly,  thru 
Carter-Thompson  Co.,  Philadelphia. 

Marlin  Firearms  Co.,  Bridgeport  (Marlin 
blades),  6  t  weekly,  thru  Craven  &  Hed- 
rick,  N.  Y. 

Pepsi-Cola  Bottling  Co.,  Long  Island  City 
(beverage),  6  ta  weekly,  thru  Craven  & 
Hedrick,  N.  Y. 

P.    W.    Minor   &    Sons,    Batavia,    N.  Y. 
(Treadeasy    shoes),    7    t    weekly,  thru 
Stewart,  Hanford  &  Casler,  Rochester. 

WGY,  Schenectady 
Peter  Paul,  Naugatuck,  Conn,  (candy  and 
gum),  3  sp  weekly  thru  Platt-Forbes, N.  Y. 

McKesson   &   Robbins,    Bridgeport,  Conn. 
(Calox  tooth  powder),  3  sa  weekly  thru 
J.  D.  Tarcher  &  Co.,  N.  Y. 

Kellogg  Co.,  Battle  Creek,  Mich.   (Pep),  9 
sa  weekly  thru  Kenyon  &  Eckhart,  N.  Y. 

WOR,  New  York 
Radbill  Oil  Co.,  Philadelphia  (Renuzit 

French  Dry  Cleaner) ,  5  sp  weekly,  thru 
Harry  Feigenbaum,  Philadelphia. 

Fred  Fear  &  Co.,  Brooklyn  (Chick  Chick 
and  Presto  Easter  Egg  Colors),  6  sp 
weekly,  thru  Menken  Adv.,  N.  Y. 

KFI,  Los  Angeles 
Log  Cabin  Bread  Co.,  Los  Angeles  (bread), 

2  ta  weekly,  thru  Dan  B.  Miner  Co.,  Los 
Angeles. 

Sparklett's  Drinking  Water  Corp.,  Los Angeles,  5  sp  weekly,  thru  Raymond  R. 
Morgan  Co.,  Hollywood. 

WNEW,  New  York 
Cooper  Safety  Razor  Corp.,  Brooklyn  (razor 

blades),  3  sa  and  4  t  weekly,  thru  Heffel- 
finger,  N.  Y. 

Finlay-Strauss  Stores,  New  York  (jewelry), 
25  t  weekly,  thru  Arthur  Kudner,  N.  Y. 

WHN,  New  York 
Morris  Plan  Industrial  Bank,  New  York,  7 

sp  weekly,  13  weeks,  thru  Gotham  Adv. 
Co.,  N.  Y. 

WABC,  New  York 
Mutual  Benefit  Health  &  Accident  Assn., 

Newark,  6  sp  weekly,  thru  M.  H.  Hackett, 
N.  Y. 

WINS,  New  York 
Fels  &  Co.,  Philadelphia  (Fels  Naptha  soap 

and  chips),  36  sa  weekly,  26  weeks,  direct. 

WPTF,  Raleigh 
Ballard  &  Ballard,  Louisville  (bakery),  10 

sa  weekly,  thru  Henri,  Hurst  &  Mc- 
Donald, Cincinnati. 

Eaton  Paper  Co.,  Pittsfield,  Mass.,  3  ta, 
thru  Grey  Adv.,  N.  Y. 

Fashion  Frocks  Inc.,  Cincinnati,  3  t 
weekly,  thru  Franklin  Bruck  Adv.  Corp., 
N.  Y. 

General  Foods  Corp.,  New  York,  5  t 
weekly,  thru  Young  &  Rubicam,  N.  Y. 

Kasco  Mills  Inc.,  Waverly,  N.  Y.,  1  t 
weekly,  thru  Campbell-Sanford  Adv.  Co., 
Cleveland. 

Lady  Esther  Co.,  Chicago   (cosmetics),  39 
ta.  thru  Pedlar  &  Ryan,  N.  Y. 

North  American  Accident  Ins.  Co.,  Newark. 
3  f,  2  sp,  weekly,  thru  Franklin  Bruck 
Adv.  Corp.,  N.  Y. 

Dr.    Salsbury    Labs.,    Charles    City,  la. 
(proprietary),  2  ta  weekly,  thru  N.  A. 
Winter  Adv.  Agency,  Des  Moines. 

Wilson   &  Co.,   Chicago    (shortening),  52 
sp,  thru  U.  S.  Adv.  Corp.,  Chicago 

WPAT,  Paterson,  N.  J. 
National  Biscuit  Co.,  New  York  (bread), 
25  ta  weekly,  thru  McCann-Erickson, N.  Y. 

Liebmann  Breweries,  New  York  (Rhein- 
gold),  15  so  weekly,  thru  Young  &  Rubi- 

cam, N.  Y. 
F.  W.  Woolworth  Co.,  New  York,  13  sa, 

3  sp,  thru  Lynn  Baker  Co.,  N.  Y. 
Harry  Blum  Co.,  Passaic,  N.  J.  (cigars), 

44  sa  weekly,  thru  Milton  J.  Adler  Adv., 
N.  Y. 

Abelson's  Inc.,  Newark  (chain  jewelers), 48  sa  weekly,  thru  Lewis  &  Tokar, 
Newark. 

Westminster  Life  Insurance  Co.,  Chicago, 
18  sa  weekly,  thru  Schwimmer  &  Scott, 
Chicago. 

Wise  &  Co.,  New  York  (publishers),  6  t, 
thru  Northwest  Radio  Adv.,  Seattle. 

Schwarz  Drug  Co.,  Newark  (chain  di'ug stores),  3  sp  weekly,  thru  Frank  R. 
Waxman  Adv.,  Newark. 

KHJ,  Hollywood 
Wilson  Packing  Co.,  Chicago  (ham),  6  sa 

weekly,  thru  Brisacher,  Davis  &  Staif, 
Los  Angeles. 

S.  M.   Cowen,  Los  Angeles    (chain  credit 
dentist) ,  5  sa  weekly,  thru  The  Mayers 
Co.,  Los  Angeles. 

California  Aircraft  Institute,  Los  Angeles 
(school),    5   sp    weekly,    thru  Hillman- 
Shane-Breyer  Inc.,  Los  Angeles. 

Rainier  Brewing  Co.,  San  Francisco  (beer), 
6  sa  weekly,  thru  Buchanan  &  Co.,  Los 
Angeles. 

WJZ,  New  York 
Sweets  Co.   of   America,   Hoboken,   N.  .T. 

(Tootsie  Rolls),  10  sa  weekly,  26  weeks, 
thru  Biow  Co.,  N.  Y. 

Carter  Products,  New  York   (Little  Liver 
Pills).    5    sa    weekly,    52    weeks,  thru 
Street  &  Finney,  N.  Y. 

John  Optiz,  New  York  (JO  insect  powder 
and  paste) ,  weekly  sp,  then  2  sp  weekly, 
thru  W.  I.  Tracy,  N.  Y. 

KPO,  San  Francisco 
Langendorf  United  Bakeries,  San  Francisco 

(bread),  271  sa  and  ta,  thru  RuthrauflE 
&  Ryan,  San  Francisco Langendorf  United  Bakeries,  San  Francisco 
(bread),  156  so,  thru  Erwin,  Wasey  & 
Co.,  San  Francisco. 

Wesson  Oil  &  Snowdrift  Sales  Co.,  New 
Orleans     (Wesson    Oil),    3    so  weekly, 
thru     Fitzgerald     Adv.     Agency,  New 
Orleans. 

Welch  Grape  Juice  Co.,  Westfield,  N.  Y., 
6  ta  weekly,  thru  H.  W.  Kastor  &  Sons, Chicago. 

Golden    State    Co.,    San    Francisco  (milk 
products),  4  to  weekly,  thru  Ruthrauff 
&  Ryan,  San  Francisco. 

General  Electric  Supply  Co.,  San  Francisco 
(electric    blankets),    20    so,    thru  The 
Connor  Co.,  San  Francisco. 

Larus  Bros.  Co.,  Richmond,  Va.  (Domino 
cigarettes  and  Edgewood  tobacco),  3  ta 
weekly,  thru  Warwick  &  Legler,  N.  Y. 

Gardner    Nurseries,    Osage,    la.  (plants), 
6  sp,  thru  Northwest  Radio  Adv.  Co., 
Seattle. 

Seven  Up  Bottling  Co.,  San  Francisco  (7 
Up),  weekly  so,  thru  Rhoades  &  Davis, San  Francisco. 

Chuck     Dutton,     Berkeley,     Cal.  (music 
course)  4  t  weekly,  thru  Emil  Reinhardt, Oakland. 

CKCL,  Toronto 
Pal  Blades  Co.,  Montreal    (razor  blades), 

6  so  weekly,  thru  J.  Walter  Thompson 
Co.,  Montreal. 

Lever   Bros.,    Toronto    (Lifebuoy),    25  to 
weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

W.    H.    Comstock    Co.,    Brockville,  Ont. 
(proprietary),    3    sa    weekly,    thru  A. 
McKim  Ltd.,  Toronto. 

Perfect  Circle  Co.,  Toronto  (piston  rings), 
5sa  weekly  thru  McConnell,  Eastman  & 
Co.,  Toronto. 

Pacquin  Inc.,  Montreal  (hand  cream),  5  sa 
weekly,     thru     Ronalds     Adv.  Agency, Montreal. 

WMAL,  Washington 
Benrus  Watch  Co.,  New  York,  ta,  52 

weeks,  thru  Admasters,  Washington. 
General  Baking  Co.,  New  York  (Bond 
Bread),  24  ta,  thru  Ivey  &  Ellington, Philadelphia. 

Philadelphia  &  Reading  Coal  &  Iron  Co., 
Philadelphia,  so,  7  weeks,  McKee  &  Al- bi-ight,  Philadelphia. 

Waste  Paper  Consuming  Industries  (Con- 
servation Program),  ta,  13  weeks,  thru 

Olian  Adv.  Agency,  St.  Louis. 

KMJ,  Fresno 
Macfadden  Publications,  New  York  (True 

Story),  4  ta  weekly,  thru  Arthur  Kud- ner Inc.,  N.  Y. 
William  H.  Wise  Co.,  New  York  (books), 

5  t  weekly,  thru  Huber  Hoge  &  Sons, 
N.  Y. 

Hulman  &  Co.,  Terre  Haute,  Ind.  (baking 
powder) ,  3  so  weekly,  thru  PoUyea  Adv., Terre  Haute,  Ind. 

WFIL,  Philadelphia 
Washington  State  Apple  Advertising  Com- mission, Wenatchee,  Wash,  (apples),  1 
so  weekly,  thru  J.  Walter  Thompson 
Co.,  San  Francisco. 

Advertising  Paves  Way 

For  Quick  Changes  in 

World,  Asserts  Malkiel 
"TODAY,  advertising  is  serving  as 
a  national  cushion,  a  cushion  to 
ease  the  shock  of  daily  living 
changes  and  to  prepare  the  way  for 
future  changes  which  are  coming 
fast  and  furious,"  David  Malkiel, head  of  the  David  Malkiel  Adv. 

Agency,  Boston,  stated  in  an  in- terview broadcast  last  Monday  on 
WCOP,  Boston,  as  part  of  the  sta- 

tion's Boston  Merchants  &  Defense 
series. 

The  reason  the  public  has  taken 
tire  rationing,  gas  rationing  and 
sugar  rationing  in  its  stride,  Mr. 
Malkiel  continued,  is  because  "the tire  manufacturers,  the  gasoline 
companies,  the  automobile  makers, 
the  railroads,  the  public  utilities 
and  hundreds  of  private  enterprises 
who  are  using  every  available  ad- 

vertising dollar  to  explain  the  rea- 
sons for  shortages,  the  necessity  for 

strict  economy,  to  urge  conserva- 
tion and  to  prevent  hysteria. 

"And  the  same  advertising  money 
is  telling  you  how  proud  you  should 
feel  to  be  able  to  pay  the  tremend- 

ous taxes  our  Government  needs  to 

insure  our  American  way  of  life." 

Metropolitan  Contracts 
Awarded  Four  Singers 
METROPOLITAN  OPERA  con- 

tracts were  awarded  young  Ameri- 
can singers  who  won  the  competi- 
tion in  the  seventh  annual  Metro- 

politan Opera  Auditions  of  the  Air, 
on  NBC,  marking  the  first  time 
that  four  first-place  winners  were named. 
A.  W.  Steudel,  president  of 

Sherwin-Williams  Co.,  Cleveland, 
sponsor,  announced  the  winners  as 
follows :  Clifford  Harvuot,  baritone, 
of  Norwood,  0.,  and  Cincinnati; 
Margaret  Harshaw,  contralto,  of 
Narbeth,  Pa.;  Frances  Greer,  so- 

prano, of  Piggott,  Ark.  and  Phila- delphia, and  Elwood  Gary,  tenor, 
of  Baltimore.  A  check  for  $1,000 
went  to  each  singer,  in  addition  to 
the  opera  contract.  Two  other  final- 

ists received  special  commendation 
and  checks  for  $500  each  with  the 
pledge  that  the  Metropolitan  would 
have  the  first  option  on  their  serv- ices. 

Ramsay  Paint  in  Canada 
A.  RAMSAY  &  SON  Co.,  Montreal 
(paints),  has  started  spot  an- nouncements at  varying  weekly 
frequencies  on  a  large  number  of 
stations  in  Ontario,  Quebec  and 
the  Maritime  Provinces.  Account 
was  placed  through  A.  McKim  Ltd., 
Montreal.  Same  sponsor  on  March 
21  started  La  Veillee  du  Samedi  Soir 
de  Ramsay  on  CBC  French  network 
of  CKAC,  Montreal;  CHRC,  Que- 

bec; CJBR,  Rimouski,  Que.,  Sat- 
urday, 8:30-9  p.m.  Agency  is  A. 

McKim  Ltd.,  Montreal. 

Anacin  Revises  'Aces' ANACIN  Co.,  Jersey  City  (head- 
ache powders) ,  on  March  24  dis- continues the  repeat  broadcast  of 

Easy  Aces  on  12  BLUE  Pacific 
Coast  stations,  heard  12  midnight — 12:15  a.m.  The  broadcasts  are  now 
heard  Tuesday,  Wednesday  and 
Thursday,  7-7:15  p.m.  on  83  BLUE 
stations.  Agency  is  Blackett- 
Sample-Hummert,  New  York. 

Blanket  Coverage  in  Montana 
Adv. 
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SOCONY-VACUUM  OIL  Co.,  New 
York,  has  started  Sister  Emmy  on 
WBBM,  Chicago.  Program,  a  quarter- 
hour  Saturday  morning  comic  serial, 
is  heard  in  the  interest  of  Socony 
household  products  such  as  Bug-A-Boo 
insecticide,  floor  wax  and  others.  Com- 

pany has  also  renewed  for  52  weeks 
its  early  morning  and  late  evening 
quarter-hour  newscast  on  Monday 
through  Saturday,  making  a  total 
3%  hours  it  sponsors  weekly  on 
WBBM. 

BUNTE  BROS.,  Chicago  (candy), 
has  renewed  for  13  weeks  its  present 
varied  schedule  of  time  signals,  station 
break  announcements  and  news  pro- 

grams on  WBBM,  Chicago;  WISH, 
Indianapolis ;  WLW,  Cincinnati ; 
WJR,  Detroit.  Agency  is  Presba,  Fel- 

lers &  Presba,  Chicago. 

CREATIVE  AGE  PRESS,  New  York 
(Tomorrow  Magazine),  has  started 
thrice-weekly  programs  on  Lisa  Ser- 

gio's Column  of  the  Air,  six  times 
weekly  quarter-hour  program  of  news 
analysis,  on  WQXR,  New  York.  Agen- 

cy is  Cowan  &  Dengler,  New  York. 
Programs  on  alternate  days  are  spon- 

sored by  Botany  Worsted  Mills,  Pas- 
saic, N.  J.  Agency  is  A.  A.  Sterling, 

New  York. 

WBSTCO  Co.,  Los  Angeles  (Van's shoe  polish),  new  to  radio,  on  March 
23  started  using  a  staggered  schedule 
of  30  transcribed  announcements 
weekly  on  KECA  and  KFAC,  that 
city,  and  KMPC,  Beverly  Hills.  Con- 

tracts are  for  13  weeks.  Elwood  J. 
Robinson  Adv.  Agency,  Los  Angeles, 
has  the  account. 

SPOT 

BROADCASTING 

permits 
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th«  DEAD  SPOTS 
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Vigoro  Spring  Series 
SWIFT  Co.,  Chicago  (Vigoro  plant 
food),  in  its  annual  four-week 
spring  campaign  has  placed  a 
total  of  7  one-minute  announce- 

ments on  WMAQ;  26  on  WCFL; 
24  on  WJJD  in  Chicago;  24  on 
WISN,  Milwaukee;  and  13  on 
KSCJ,  Sioux  City.  Agency  is  J. 
Walter  Thompson  Co.,  Chicago. 

SEEMAN  BROTHERS,  New  York 
(Flava-Bake,  White  Rose  tea  and 
coffee,  and  Kitchen  Magic),  has  re- 

newed Kitchen  Quiz,  thrice-weekly 
ten-minute  program  on  WJZ,  New 
New  York,  for  13  weeks.  J.  D.  Tarcher 
&  Co.,  New  York,  has  the  account. 

PARAFFINB  Co.,  San  Francisco 
(Pabso  paint),  on  March  17  started 
for  13  weeks  sponsoring  a  twice-week- 

ly five-minute  transcribed  program 
The  House  TSlext  Door,  featuring  Ann 
Holden,  interior  decorator,  on  KFI, 
Los  Angeles.  Agency  is  Brisacher, 
Davis  &  Staff,  San  Francisco. 

WILSON  PACKING  Co.,  Los  Ange- 
les (Tender  Made  ham),  in  a  three- 

week  pre-Easter  campaign  ending  May 
4,  is  using  a  total  of  31  spot  announce- ments on  KHJ,  Hollywood,  and  KGB, 
San  Diego.  Placement  is  through 
Brisacher-Davis  &  Staff,  Los  Angeles. 
GREAT  NORTHERN  Life  Insurance 
Co.,  Los  Angeles,  out  of  radio  for  six 
months,  on  March  23  started  a  six- 
weekly  quarter-hour  program  of  re- corded concert  music  on  KRKD,  that 
city.  Adv.  Arts  Agency,  Los  Angeles, 
has  the  account. 

GILMORE  OIL  Co.,  Los  Angeles,  in 
a  spi'ing  test  campaign,  is  sponsoring 
a  weeldy  quarter-hour  newscast  on 
KTMS,  Santa  Barbara.  Firm  later 
will  extend  schedule  to  include  other 
West  Coast  stations.  Agency  is  Ruth- 
rauff  &  Ryan,  Hollywood. 

O'CONNOR,  MOFFATT  &  Co.,  San Francisco  (department  store),  on 
March  11  started  Judy  in  Wonderland 
featuring  Shirley  Dinsdale,  juvenile 
ventriloquist  and  her  dummy  "Judy 
Splinters",  thrice-weekly  on  KPO,  San Francisco.  Agency  is  Ruthrauff  & 
Ryan,  San  Francisco. 

LIBBY,  MCNEILL  &  LIBBY  of 
Canada,  Chatham,  Ont.  (food  prod- 

ucts), has  renewed  for  the  fourth  sea- 
son the  French  quarter-hour  program 

Pierre  et  Pierrette  Tuesday,  Thurs- 
day, Friday,  on  CKAC,  Montreal,  and 

CHRC,  Quebec.  Account  was  placed 
by  McConnell  Eastman  «&  Co.,  To- ronto. 

PERFECT  CIRCLE  Co.,  Toronto 
(piston  rings),  has  expanded  its  spot 
campaign  in  Eastern  Canada  to  a  num- ber of  Western  Canada  stations  and 
plans  to  expand  further  in  the  West, 
with  transcribed  announcements  five 
times  weekly.  Account  is  placed  by 
McConnell  Eastman  &  Co.,  Toronto. 
WESSON  OIL  &  SNOWDRIFT 
SALES  Co.,  New  Orleans,  La.  (Wes- 

son Oil),  recently  started  a  series  of 
39  participations,  three  times  weekly 
on  the  International  Kitchen  program 
of  KPO,  San  Francisco.  Agency  is 
Fitzgerald  Adv.  Agency,  New  Orleans. 

CHICAGO  RUG  &  Carpet  Cleaner 
Co.,  Chicago,  on  March  23  started  six 
announcements  weekly  for  nine  weeks 
on  WGOC,  Chicago.  Agency  is  Robert 
Kahn  &  Assoc.,  Chicago. 

L  E  A  N  O  R  D  BROS.  Department 
Store,  Fort  Worth,  is  sponsoring  Ui 
Neighbor  on  KF.TZ,  Fort  Worth, 
Mondays  through  Saturdays,  6-7 :30 p.m.  Contract  is  for  52  weeks. 

USING  RADIO  for  the  first  time, 
Finlay-Strauss  Stores,  New  York, 
started  sponsorship  last  week  of  25 
transcribed  progi'ams  weekly  on 
WNEW,  New  York,  for  its  jewelry. 
The  year's  contract  calls  for  500 
musical  periods.  Agency  is  Arthur 
Kudner,  New  York. 

VALUE  of  MANUFACTURED  PRODUCTS 
Source:   —   Census   of  Manufactures,  1939 

NORTH 
CAROLINA AVERAGE  OF NINE  OTHER 

SOl/THERN  STATES 
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I  leaned  back  last  night  and  listened  

It  was  a  good  night  for  laughs.  General  Charlie  McCarthy  was  a  riot. 

Jack  Benny  stopped  the  show  at  the  Marine  Base.  Dinah  Shore's 

*^^IIe's  A-1  in  the  Army"  almost  made  me  join  up. 

It  was  a  good  night  for  learning.  Donald  IVelson  spoke.  He  says  things. 

The  news  roundups  took  me  'round  the  world.  I  heard  a  forum  on 

^'what  the  individual  can  do  to  assist  the  war  effort".  There  was 

plenty  more. 

It  was  good  listening.   But  that's  not  the  point. 

While  I  listened,  I  heard  a  million  words  blending  into  one. 

That  word  is  VICTOBY! 



Don  Lee  Enforces 

News  Restrictions 

Newkirk's  Own  Code  Covers 
Sources  of  Information 

SELF-IMPOSED  restrictions,  in 
addition  to  those  now  holding  forth 
under  Government  orders,  have 
been  issued  by  Van  C.  Newkirk, 
program  director  of  Don  Lee 
Broadcasting  System,  Hollywood, 
to  news  writers  and  commentators 
of  that  network. 

Regulations  pertain  to  stories 
originating  in  Axis-controlled  coun- 

tries. Rules,  copy  of  which  was 
sent  to  Byron  Price,  Director  of 
Censorship,  Washington,  are  as 
follows : 

1.  No  news  story  originating  at 
an  Axis  controlled  point  is  to  be 
used  on  the  air  without  extreme 
clarification  and  qualification.  For 
example : 

The  following  dispatch  taken  from 
the  enemy  government  controlled 
Japanese  news  service  states  .  .  . 

Tokio  originated  news  is  govern- 
ment controlled  and  issued  through  the 

Japanese  Bureau  of  Propaganda. 
Various  other  derivations  of  the 

above  two  thoughts. 
Balanced  Sources 

2.  No  story  originating  from  an 
Axis  point  is  to  be  used  unless  it  is 
done  in  connection  with  an  Allied 
story  on  the  same  subject.  The  only 
exception  to  this  is  where  the  Axis 
might  break  a  seemingly  extremely 
important  news  story  on  an  isolated 
incident  such  as,  a  naval  battle,  in 
which  case  the  story  might  be  used : 

(a)  with  the  clarification  that  it 
could  not  be  verified  by  any  source ; 
(b)  with  an  explanation  that  the 
United  States  Navy  communiques  are 
not  transmitted  during  action  and 
therefore  no  news  from  our  Navy  is 
yet  available. 

This  exception  does  not  apply  to 
a  claim  by  the  Axis  of  having  cap- 

tured a  point  that  has  been  under 
seige  such  as  Hongkong,  Singapore 
and  Rangoon  have  experienced,  be- 

cause they  often  release  such 
stories  as  far  in  advance  as  they 
dare,  in  an  effort  to  halt  supplies 
on  their  way  to  the  beseiged  point. 

3.  No  news  story  originating  at 
an  Axis  point  is  to  be  used  follotv- 
ing  its  counterpart  issued  from  Al- 

lied headquarters,  as  it  is  our  be- 
lief that  the  last  information  given 

is  the  information  most  often  re- 
tained by  the  listening  public.  In 

other  words,  if  an  Axis  story  war- 
rants mention  at  all,  the  Allied 

story  is  to  follow  it,  thereby  help- 
ing to  break  down  the  effects  of 

the  Axis  propaganda  story. 
4.  It  is  suggested  that  even  in 

using  an  Axis  story,  their  figures 
be  changed  slightly  in  order  to  de- 

stroy any  possible  code  message  in- 
tended by  them  for  agents  in  the 

Allied  countries. 

Opera  Written  for  Radio 
WRITTEN  under  a  commission  by 
NBC,  a  new  one-act  opera,  "The 
Nightingale  and  the  Rose",  based  on 
Oscar  Wilde's  fairy  tale  of  the  same 
name,  will  have  its  premiere  on  NBC- 
Red,  Saturday,  April  25,  2-3  p.m. 
(EWT).  Composer  is  George  Less- 
ner,  librettist  is  Nicholas  Bela  and 
conductor  is  Dr.  Frank  Black,  NBC 
general  music  director. 

INGENUITY     REWARDED  as 
Rudolph  Black,  employe  in  the  Gen- eral Electric  Radio  &  Television 
Dept.,  Schenectady,  waves  a  check 
for  $800  received  from  GE  for  sug- 

gesting an  improvement  in  the  cali- brr.tion  of  radio  transmitters.  Mr. 
Black  has  been  with  GE  since  1935 
when  he  joined  the  radio  depart- 

ment at  Bridgeport,  Conn. 

Chesterfield  Extends 
LIGGETT  &  MYERS  TOBACCO 
Co.,  New  York,  which  has  been 
conducting  a  test  campaign  of 
transcribed  jingle  announcements 
for  Chesterfields  on  four  Chicasco 
stations,  on  March  23  added  WLW, 
Cincinnati,  to  the  list  and  on 
March  30  adds  stations  in  Cleve- 

land, Atlanta,  Washington,  De- 
troit and  San  Francisco.  Original 

test  for  the  two-minute  jingles, 
featuring  popular  and  Gilbert  & 
Sullivan  music,  has  been  extended 
four  weeks  on  the  Chicago  stations 
WAAF,  WJJD,  WCFL  and  WIND 
[Broadcasting,  March  2].  Newell- 
Emmett  Co.,  New  York,  is  the 
agency. 

UPTON  CLOSE,  Hollywood  news 
analyst,  sponsored  on  NBC  Pacific 
Red  by  Union  Oil  Co.,  has  written  a 
textbook  titled  Ladder  of  History, 
which  will  be  released  through  Mac- 
Millan  Co.  for  use  in  junior  high 
schools. 

Quebec  Province  Appoints 
H.  A.  BRUNO  &  Associates,  New 
York,  has  been  appointed  to  handle 
publicity  in  the  United  States  for  the 
Tourist  Bureau  of  the  Province  of 
Quebec.  Announcement  was  made  by 
Hector  Fontaine,  president  of  the  Ca- 

nadian Advertising  Agency,  Montreal, 
which  will  place  this  season's  Ameri- 

can advertising  for  Quebec's  Tourist Bureau. 

AGENCY 

PADRE  VINEYARD  Co.,  Cucamonga,  Cal. 
(wines),    to    John    H.    Riordan    Co..  Los 
Angeles. 
VITAMIN  PLUS,  New  York,  to  Morse 
International,  N.  Y.,  for  export  adver- 

tising only,  domestic  remaining  with Blaker  Adv.  Agency,  N.  Y. 
COLORADO  State  Adv.  &  Pub.  Com., 
Denver,  to  Max  Goldberg  Adv.  Agency, 
that  city,  for  radio  advertising. 
GRIESEDIECK  BROS.,  St.  Louis  (brew- 

ers) to  RuthraufE  &  Ryan,  St.  Louis. 
WESTERN  AUTO  SUPPLY  Co.,  Los  An- 

geles to  Dan  B.  Miner  Co.,  Los  Angeles. 
WHITEHEAD  METAL  PRODUCTS  Co., 
New  York  to  Barton  &  Goold  Inc.,  New 
York.  James  I.  Gorton,  account  executive. 
PEARSON  PHARMACAL  Co.,  New  York, 
to  McCann-Erickson,  New  York,  for  Eye- 
Gene  eye  drops.  No  advertising  plans  have 
been  made. 

MORTON  GOULD,  composer-musical 
director  of  WOR,  New  York  wrote 
and  composed  music  for  "Ring  of 
Steel",  War  Department  morale  film to  be  released  shortly. 

THE  BIG  GEXT 

TAKES  A  BOW 

The  following  comparisons  are  from 
the  C.  E.  Hooper  Midwinter  Indexes,  8:00 
AM  to  10:30  PM: 

IN  SAN  ANTONIO 

WOAI  has  almost  THREE  TIMES  the 
listeners  of  the  second  station  and  more 
listeners  than  all  other  stations  combined. 

IN  AUSTIN  (75  Miles  Distant) 

WOAI  has  almost  TWICE  the  listeners  of 
the  second  station  (an  Austin  station)  and 
more  listeners  than  all  other  stations  heard 

there  combined. 

IN  CORPUS  CHRISTI  (150  Miles 
Distant) 

WOAI  has  over  EIGHT  TIMES  the  listen- 
ers of  any  outside  station  and  almost 

TWICE  the  listeners  of  all  outside  stations 

combined. 

5^ 

CLEAR  CHANNEL 

AFFILIATE  NBC 

MEMBER  TQN 

OAI 

50,000  WATTS 

Represented  Nationally  by  EDWARD  RETRY  6-  CO. 

THE    POWERFUL  ADVERTISING   INFLUENCE   OF  THE  SOUTHWEST 
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SIDNEY  G.  ALEXANDER,  media 
and  radio  director  of  Weiss  &  Geller, 
New  Yorlv,  has  been  appointed  viee- 
])resident  of  the  agency.  Alexander 
was  formerly  engaged  in  radio  and 
media  work  with  Buchanan  Co.,  New 
York,  and  H.  M.  Kiesewetter,  New 
Y.irk. 
ROBERT  MORTENSON,  assistant 
radio  director  of  N.  W.  Ayer  &  Son, 
New  York,  is  recovering  from  an 
emergency  appendicitis  operation 
which  he  underwent  last  week. 
JULES  NATHAN,  formerly  research 
director  of  Franklin  Bruck,  New 
York,  is  now  media  director  for  the 
agency.  Betty  Simmons  leaves  the  me- 

dia department  to  act  as  spacebuyer 
for  Bruck. 

(JHURCHIL  MURRAY,  formerly  ad- 
vertising director  of  Guaranty  Union 

Life  Insurance  Co.,  Los  Angeles,  has 
joined  Stodel  Adv.  Co.,  that  city,  as 
production  manager. 
IDA  SIDEMAN,  assistant  to  John 
Craudall,  timebuyer  of  Arthur  Kud- 
ner.  New  York,  has  taken  over  his 
duties  now  that  Mr.  Crandall  has 
joined  the  Army. 
JERRY  ROBINSON,  recently  with 
Forjoe  Co.,  New  York,  station  repre- 

sentative, and  former  salesman  at 
WWRL,  New  York,  has  been  named 
assistant  to  Bernard  J.  Prockter,  ra- 

dio director  of  Biow  Co.,  New  York 
agency. 
REISS  ADVERTISING  announces 
removal  from  30  Rockefeller  Plaza, 
New  York  to  221  W.  57th  St. 

JANE  E.  SCOTT,  former  radio  pro- 
ducer of  Lord  &  Thomas,  Chicago,  has 

joined  the  New  York  office  of  William 
Morris  Agency  as  a  supervisor  of  radio 
scripts. 

Brewer- Weeks  Merges 
CONSOLIDATION  of  Brewer- 
Weeks  Co.,  San  Francisco,  with 
the  local  office  of  Long  Adv.  Co., 
was  announced  last  week  by  the 
new  firm  now  under  the  name  of 
Long  Adv.  Service.  Larger  quar- 

ters have  been  taken  in  the  Monad- 
nock  Bldg.,  that  city,  and  Kenneth 
J.  Beavers  is  in  charge.  Mr.  Beaver 
had  been  head  of  Brewer-Weeks 
since  Maj.  K.  J.  Brewer's  departure 
to  Washington.  Agency  also  an- 

nounced placement  for  Par  Soap 
Co.,  Oakland,  of  It  Happened  in 
the  Service  on  21  NBC  Pacific  and 
affiliated  stations. 

WALTER  O'MEARA,  until  recently 
copy  director  and  chairman  of  the 
plan  board  of  Benton  &  Bowles,  New 
Y'ork  and  at  one  time  with  the  Chi- 

cago office  of  .7.  Walter  Thompson  Co., 
has  joined  that  company's  New  York 
office  to  direct  creative  work  in  col- 

laboration with  James  W.  Young. 

WILLIAM  BAKER,  New  York  vice- 
president  of  Benton  &  Bowles,  and 
Charles  Mortimer,  General  Foods 
Corp.  vice-president,  were  in  Holly- 

wood during  late  March  to  confer  with 
Mann  Holiner,  West  Coast  agency 
manager,  on  summer  replacement  plans 
for  the  weekly  NBC  Maxwell  Souse 
Coffee  Time. 
A.  H.  WAGNER,  formerly  of  Fuller, 
Smith  &  Ross,  Cleveland,  has  joined 
Hubbell  Adv.  Agency,  Cleveland,  as 
account  executive. 

N.  V.  MAYNE,  vice-president  of 
Charles  H.  Mayne  Co.,  Los  Angeles 
agency,  has  resigned  after  eight  years 
to  establish  Mayne  Ideas,  syndicated 
advertising  service,  at  3639  Amesbury 
Road,  Hollywood. 

SPEED 

Shown  above  Is  the  nerve  center  of  INS,  over 

which  more  than  150,000  words  a  day  are 

distributed  with  lightning  speed  and  accuracy. 

INTERNATIONAL  NEWS  SERVICE 

TOM  CAMPBELL 
A  PRODUCT  of  the  NBC  training 
school,  which  through  a  series  of 
lectures  trains  young  men  working 
as  page-boys  and  guards  in  all 
phases  of  radio,  Tom  Campbell, 
timebuyer  of  Paris  &  Peart,  New 
York,  came  up  from  the  ranks 
to  join  the  NBC  station  relations 
department  which  eventually  led 
to  his  present  position. 

As  a  young  graduate  of  Colgate 
U  in  1937  Tom  spent  a  year  in 
training  at  NBC  before  being  pro- 

moted to  the  station  relations  de- 
partment in  the  fall  of  1938.  After 

three  years,  Tom  felt  he  wanted 
to  get  into  agency  work  and  ap- 

plied to  Don  Eastman,  media  re- search director  of  Paris  &  Peart. 
During  the  interview  Tom  said 
he  had  been  telling  Don  of  his 
qualifications  and  background  when 
the  phone  rang  and  Don  was  asked 
where  a  certain  station  was  located. 
Tom  without  being  asked  snapped 
the  answer  immediately  and  was 
hired  on  the  spot.  That  was  in 
August,  1941. 

As  an  NBC  guard  one  of  Tom's 
duties  was  to  "protect"  Arturo Toscanini,  then  conducting  the 
NBC  Symphony.  He  says  he  had  to 
see  that  the  maestro  was  well-sup- 

plied with  lime  sugar  balls  and 
goats  milk,  but  didn't  mind,  since being  a  lover  of  classical  music 
he  was  able  to  hear  all  the  concerts 
and  rehearsals. 

A  collector  of  Indian  relics,  Tom 
spends  some  time  each  summer  on 
expeditions  into  former  Indian country. 

At  Colgate  Tom  was  captain  of 
the  soccer  team,  158-pound  wrest- 

ling champion,  a  member  of  the  col- 
lege quartet  and  a  student  direc- tor of  the  glee  club.  And  at  his 

home  town  of  Ridgewood,  N.  J.  he 
has  continued  with  his  singing  as 
a  member  of  the  Orpheus  Glee 
Club. 

Born  in  New  York,  July  28,  1914, 
Tom  attended  Hill  School  in  Penn- 

sylvania graduated  from  Ridge- 
wood High  School  in  1933.  Last 

December  he  married  Jane  Bigelow 
of  Maplewood,  N.  J. 

Thomas  Is  Elected 

To  Ad  Council  Post 

Executive  Committee  Named 

For  Operating  Details 
ELECTION  of  Harold  B.  Thomas, 
president  of  the  Centaur  Co.,  New 
York,  to  the  position  of  vice-chair- man of  the  board  of  the  Advertising 
Council  was  announced  last  week. 

Officials  of  the  group  which  has 
been  designated  as  a  sort  of  steering 
committee  to  coordinate  the  war- 

time cooperation  of  the  advertis- 
ing industry  with  the  Government, 

now  include,  in  addition  to  Mr. 
Thomas,  are  Chester  La  Roche, 
chairman  of  the  board  of  Young  & 
Rubicam,  New  York,  board  chair- 

man; Paul  West,  president  of  the 
Assn.  of  National  Advertisers,  sec- 

retary, and  Frederic  R.  Gamble, 
managing  director,  American  Assn. 
of  Advertising  Agencies,  treasurer. 
This  last  title  is  a  change  as  Mr. 
Gamble  was  formerly  assistant  to 
the  chairman. 

To  work  with  Dr.  Miller  Mc- 
Clintock,  executive  director  of  the 
Council,  and  to  direct  the  affairs 
of  the  organization  between 
monthly  board  meetings,  an  execu- 

tive committee  has  been  established. 
This  committee  will  meet  whenever 
and  as  often  as  necessary,  but  at 
least  once  a  week,  it  was  said. 
Members  are  Mr.  La  Roche;  Mr. 
Thomas;  James  W.  Young,  J.  Wal- 

ter Thompson  Co.;  Charles  G. 
Mortimer,  General  Food  Sales  Co.; 
Paul  Kesten,  CBS;  William  G. 
Chandler,  Scripps-Howard  News- 

papers; Albert  E.  Winger,  Crowell- 
Collier  Publishing  Co.;  Kerwin  H. 
Fulton,  Outdoor  Adv. 

Ad  Club  School  Honors 
GRADUATES  of  tlie  1941-1942  ad- 

vertising and  selling  course  of  the 
Advertising  Club  of  New  York  to  re- 

ceive honorable  mention  at  the  gradu- ation dinner  held  last  week  included 
Nelson  O.  Argueso  of  Pedlar  &  Ryan ; 
Mary  McKee  Butler  of  J.  Walter 
Thompson  Co. ;  Catherine  Daly  of 
Morse  International,  and  Stanley  H. Mullin  of  CBS. 

Correction 
IT  WAS  incorrectly  stated  in  the 
March  16  issue  of  Broadcasting  that 
Robert  T.  Colwell,  Lew  A.  Greene, 
Anson  C.  Lowitz  and  O'Neill  Ryan 
Jr.,  had  been  elected  vice-presidents 
of  Ruthrauff  &  Ryan,  New  York.  They 
were  named  to  that  title  at  J.  Walter 
Thompson  Co.,  New  York. 

JOSEPH  HERSHEY  McGILLVRA, 
station  representatives,  has  been  ap- 

pointed exclusive  national  representa- tive of  AVEMP,  Milwaukee. 

'Ah  ain't  skeered  o'  no  bad  luck 
since  Ah  done  got  mah  draft 

numbah  from  WFDF  Flint  Mich- 

igan." 

Page  50  •  March  30,  1942 BROADCASTING  •  Broadcast  Advertising 



H.  M.  Tedman  Appointed 

To  Head  Gibbons  Agency 
HARRY  M.  TEDMAN  has  been 
appointed  vice-president  and  gen- 

eral manager  of  J.  J.  Gibbons  Ltd., 
Canadian  agency  with  main  offices 
at  Toronto.  He  assumes  his  new 
post  in  a  reorganization  following 
the  recent  death  of  J.  J.  Gibbons 
[Broadcasting,  Feb.  9].  Mrs.  Gib- 

bons becomes  president  under  the 
new  arrangement.  Other  officers 
are  Walter  H.  Hoare,  secretary- 
treasurer,  Toronto;  Harold  M. 
Reid,  vice-president,  Montreal ; 
Gordon  E.  Hunter,  vice-president, 
Winnipeg;  Ewart  G.  McPherson, 
vice-president,  Regina;  Reg.  G. 
Smith,  vice-president,  Calgary;  D. 
N.  Crawford,  vice-president,  Van- 

couver. New  directors  are  Ralph 
A.  Barford  and  R.  B.  Pattinson, 
and  the  vice-president  at  Toronto 
is  R.  A.  Stapells.  Mr.  Tedman 
started  as  office  boy  with  the  Cana- 

dian Adv.  Agency,  with  which  J.  J. 
Gibbons  was  also  associated  and, 
after  five  years  in  England,  re- 

turned to  Canada  to  found  his  own 
business,  joining  J.  J.  Gibbons  in 
the  agency  business  shortly  there- 
after. 

WGAR  Salary  Boost 
SALARY  increases  of  10%  for 
staff  members  and  5%  for  officers 
of  WGAR,  Cleveland,  were  an- 

nounced last  week  by  John  F.  Patt, 
vice-president  and  general  man- 

ager. Increases  are  retroactive  to 
Jan.  1.  Salaries  were  raised,  it  was 
explained,  in  view  of  the  rising  cost 
of  living.  G.  A.  Richards,  WGAR 
president,  in  a  message  to  Mr.  Patt 
suggested  that  a  portion  of  the 
raise  be  allotted  by  employes  for 
the  purchase  of  defense  bonds  in 
addition  to  the  amount  already  sub- 

scribed in  the  WGAR  Payroll  Sav- 
ings Plan. 

WJR  Defense  Raises 
BLANKET  salary  increase  of  10% 
to  125  staff  members,  retroactive  to 
Jan.  1,  was  announced  last  week  by 
Leo  J.  Fitzpatrick,  vice-president 
and  general  manager  of  WJR, 
Detroit.  Five  percent  of  the  raise 
vnW  be  in  cash,  the  other  5%  in 
defense  bonds.  WJR  was  one  of  the 
pioneer  stations  to -subscribe  100% 
for  defense  bonds,  the  practice  hav- 

ing been  instituted  last  May  as  a 
voluntary  payroll  deduction  plan. 
The  new  plan  replaces  the  old  one. 

CKLN,  Nelson,  B.  C,  has  been  as- 
signed to  1240  kc.  with  250  watts. 

FOR  COVERAGE 

FOR  QUALITY 

FOR  RESULTS 

USE  POWERFUL  .  .  . 

WLAW 

LAWRENCE,  MASS. 

5000Watts*680  Kc. 
C«  B*  S* 

National  Representatives 
THE  KATZ  AGENCY,  Inc. 

WCSC,  Charleston,  S.  C,  has  started 
a  weekly  series  of  30-niinute  mystery 
plays  produced  by  Charles  McMahon, 
WCSC  program  director,  and  cast 
from  little  theatre  groups  in  Charles- 

ton including  the  Dock  Street  Theatre, 
oldest  theatre  in  America.  Ensign  Bob 
Bell,  formerly  of  WCAU,  Philadelphia, 
now  assigned  to  the  Navy  Supply 
Corps  at  Charleston,  does  the  directing. 

KSAM,  Huntsville,  Tex.,  on  April  30 
will  occupy  new  studios  at  its  trans- 

mitter site  on  the  Walker  County  Fair- 
grounds. Downtown  studios  as  well  as 

one  on  the  campus  of  Sam  Houston 
State  Teachers  College  will  also  be 
maintained  with  main  studios  and 
business  office  at  the  new  location. 

REDEDICATING  entire  personnel 
and  resources  to  "the  greater  needs  of 
our  nation  at  war",  KFWB,  Holly- wood, observed  its  17th  anniversary 
March  19  with  a  2%-hour  program  of 
music,  drama  and  speeches.  Program 
theme  was  "A  Call  to  Serve".  Radio and  film  stars  combined  their  talents 
with  speeches  by  military  authorities 
and  service  organization  heads.  Manny 
OstrofE,  program  manager,  directed 
the  show  under  supervision  of  Harry 
Maizlish,  station  manager. 

WHO,  Des  Moines,  has  received  the 
ham  won  by  Iowa's  Gov.  George  A. Wilson  as  a  result  of  the  tail  corn 
contest  held  between  WHO,  on  be- 

half of  Iowa,  and  the  challenger, 
WCHS,  Charleston,  for  West  Virginia. 
The  Iowa  entry  of  22  feet  3%  inches, 
was  adjudged  winner  last  summer. 

FM  receiving  sets  have  been  installed 
in  one  high  and  four  grade  schools  of 
Chicago  and  are  being  used  in  class- 

rooms to  supplement  regular  courses. 
Plans  are  being  completed  for  installa- 

tion of  WBE'Z,  FM  station  of  the 
Chicago  Board  of  Education.  Programs 
of  W59C,  Chicago,  are  recommended 
for  student  listening  in  a  bulletin  pre- 

pared by  the  Radio  Council. 

WINX,  Washington,  through  a  tieup 
with  the  National  Symphony  Orches- 

tra Assn.,  is  presenting  an  hour  of 
symphonic  music  five  nights  weekly 
and  Sunday  afternoon.  Series  follows 
a  set  format— soloist  concert  on  Mon- 

day ;  pops,  Tuesday ;  symphony,  Wed- nesday ;  modem  music,  Thursday ; 
variety,  Friday ;  all  request,  Sunday 
afternoon.  Advance  listings  of  the  pro- 

grams are  mailed  to  listeners  upon  re- 
quest. 
WGBI,  Scranton,  Pa.,  for  the  second 
consecutive  year  is  broadcasting  an 
original  religious  series  by  the  radio 
technique  class  of  Marywood  College, 
Catholic  girls  school.  Programs  are 
dramatizations  of  the  lives  of  famous 
women  saints  with  scripts  prepared  by 
the  students  and  produced  by  John 
Groller,  WGBI  production  manager 
and  instructor  of  radio  at  the  college. 

WIBG,  Glenside,  Pa.,  with  new  studios 
now  under  construction  at  a  central 
city  site  in  Philadelphia,  will  move  its 
broadcasting  activities  from  suburban 
Glenside  to  the  city  location  about 
June  1,  the  station  announces. 

KOMA,  Oklahoma  City,  and  KTUL, 
Tulsa,  each  week  originate  a  competi- 

tive quiz  between  teams  of  the  spon- 
soring Zale  Jewelry  Stores  branches 

in  the  two  cities.  Program  is  switched 
between  the  two  stations  as  a  friendly 
feud  with  listeners  submitting  the 
questions  to  be  asked. 

WSB,  Atlanta,  recently  broadcast  the 
first  statewide  meeting  by  radio  of 
the  Georgia  Agricultural  Council. 
Talks  were  broadcast  by  council  lead- 

ers of  pre-assembled  separate  county 
units.  Station  reports  that  over  110 
county  mass  meetings  heard  the  special 
program  which  was  directed  by  Bill 
Prance,  WSB  farm  director. 

The  Wives  Help 

WITH  "Keep  'Em  Smiling" 
as  its  motto.  Radio  Women's War  Relief  Group,  composed 
of  Hollywood  wives  of  pro- 

ducers, writers,  technicians 
and  actors,  has  been  organ- 

ized to  supply  former  radio 
industry  men,  now  in  mili- 

tary training,  with  home- 
made cookies,  sweaters,  cig- 

arettes and  the  countless 

items  that  make  up  a  "box 
from  home".  Group,  consist- 

ing of  65  members,  meets 
weekly  under  direction  of 
Verna  Felton,  radio  charac- ter actress. 

Huge  20th  Birthday  Fete 

Given  by  KGW,  Portland 
MARKING  its  20th  anniversary 
March  22,  KGW,  Portland,  Ore., 
celebrated  on  that  date  with  a 
birthday  party  in  the  local  Masonic 
Temple  attended  by  2,000. 

Heading  the  list  of  radio  dig- 
nitaries present  was  Sidney  N. 

Strotz,  NBC  vice-president.  The 
entire  staff  of  KGW  took  part  In 
the  entertainment  with  a  special 
cut-in  from  Hollywood  so  that  sev- 

eral ex-KGW  employes  might  air 
their  cangratulations.  Part  of  the 
two-hour  show  was  broadcast  and 
fed  to  NBC. 

CANADA  IMPOSIISG 

GASOLINE  RATIONS 

CANADIAN  broadcasters  will  re- 
ceive no  more  and  most  likely  some 

20%  less  of  the  gasoline  consumed 
last  year  for  automotive  travel  be- 

tween station,  studios  and  home 
for  remote  broadcasts  and  for  mo- 

bile units,  according  to  rulings 
made  by  the  Oil  Controller  for 
Canada  at  the  request  of  the  Cana- dian Assn.  of  Broadcasters. 

Gasoline  rationing  by  coupon 
books  starts  in  most  of  Canada 
April  1,  and  broadcasting  stations 
were  not  listed  among  the  cate- 

gories on  the  coupon  book  applica- 
tion forms,  necessitating  a  special 

ruling. 

Most  broadcast  operations  in- 
volving the  use  of  a  car  come 

under  the  same  category  as  news- 
paper reporters  and  press  photog- 

raphers under  the  ruling,  who  re- 
ceive under  Category  C  a  maximum 

of  168  to  216  coupon  units  per  year, 
depending  on  make  of  car,  with 
each  coupon  to  be  worth  four  gal- 

lons at  the  start  of  the  rationing 
period,  and  liable  to  be  revised 
downwards  as  necessitated  by  gaso- 

line supplies. 
Under  the  ruling  given  the  CAB, 

stations  operating  mobile  units 
will  come  under  the  commercial 

category,  which  allows  for  pur- 
chase of  as  much  gasoline  as  re- 

quired, but  is  limited  to  the 
amount  used  in  1941,  with  certain 
exceptions. 

FRANKENBERGERS  ...  for  over  82  years  West  Virginia's  Finest  Store  for  Men  and 
Boys,  uses  fifteen  minutes  each  evening,  Monday  through  Saturday,  over  WCHS, 

CHARLESTON,  WEST  VIRGINIA.  Now  in  it's  fourth  year,  "The  Sport  Page  of  the  Air" 
conducted  by  Ken  Given,  ace  WCHS  sports  reporter  and  analyst,  keeps  men  and  boys 
interested  not  only  In  sports  but  in  good  clothing  as  well.  Of  course,  they  buy  the 
clothing  at  Frankenbergers.  A*"- 
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MBS  Includes  Publicity 
In  Its  Conference  Calls 

HIGHLIGHTS  of  each  day's  pub- 
licity releases  prepared  by  the  Mu- 

tual press  department  in  New  York 
are  now  included  in  the  daily  con- 

ference call  to  all  MBS  affiliates  at 
4:15  p.m.  New  system  was  started 
last  week  by  Lester  Gottlieb,  MBS 
publicity  director,  after  a  number 
of  complaints  had  been  received 
from  the  network's  member  sta- 

tions that  mail  delays  were  result- 
ing receipt  of  publicity  material  too 

late  for  use  by  the  stations. 
Formerly  devoted  to  sales  infor- 

mation and  program  corrections, 
the  conference  call  now  includes 
the  gist  of  the  publicity  releases, 
which  can  be  rewritten  by  local 
publicity  men  if  the  morning's  mail fails  to  include  the  releases. 

Gottlieb  has  also  inaugurated  a 
new  weekly  sheet  devoted  to  news 
of  such  sustaining  programs  as 
Junior  Musicale,  Children's  Scrap 
Book  and  the  like,  which  are  broad- 

cast regularly  by  many  stations  but 
which  lack  the  spot  news  publicity 
value  of  sporting  and  special  event 
broadcasts  to  which  a  large  part 
of  the  space  in  the  regular  pub- 

licity material  is  devoted. 

The  Other  FeUow's 
VIEWPOINT 

JOE  FIELDS,  publicity  director  and 
special  events  announcer  of  WTOL, 
Toledo,  who  is  also  a  practicing  den- 

tist, has  been  given  a  first  lieuten- 
ant'.s  commission  to  report  for  active duty  April  3  with  the  Dental  Corps, 
Oamp  Grant,  III. 

Hitler  Disc  Series 

EDITOR,  Broadcasting: 
Broadcasting  Magazine  (March 

16  issue)  inadvertently  published 
a  notice  to  the  effect  that  OEM  was 
underwriting  a  transcription  series 
prepared  by  the  Brinckerhoff 
Studios  entitled  Humanity  Against 
Adolf  Hitler. 

This  is  to  inform  you  that  OEM 
has  not  given  approval  to  the 
Brinckerhoff  series.  The  OEM  Ra- 

dio Section  is  distributing  a  tran- 
scription series  called  You  Can't Do  Business  With  Hitler  and  it  is, 

of  course,  important  that  the 
Brinckerhoff  series  not  be  con- 

fused with  it. 
We  are  sorry  that  Broadcasting 

Magazine  was  misinformed,  and  we 
hope  that  the  stations  requesting 
the  Brinckerhoff  series  through 
the  Office  for  Emergency  Manage- 

ment and  the  Office  of  Facts  &  Fig- 
ures, will  direct  their  requests  in 

the  future  directly  to  the  Brincker- 
hoff Studios. 

Thank  you  for  your  cooperation. 
Robert  W.  Horton, 
Director  of  Information, 
Office  for  Emergency 
Management 

Washington 
March  25 

I^Ae/j  you  Buy  Time 

Buy  Ati 

Audience 

According  to  all  independent  surveys 
made  throughout  the  entire  day, 
64%  of  Central  New  England's  radio 
audience  listens  to  WTAG— 36%  to 
all  other  stations.  Ask  for  details. 

WTAG 

WORCESTER 

NBC  BASIC  RED  AND  YANKEE  NETWORKS 
EDWARD  PETRY  &  COMPANY,  INC. 

NATIONAL  REPRESENTATIVE 
Owned  and  operated  by  The  Worcester  Telegram-Gazette 

Fibber,  Bob  Hope 

Tops  in  Milwaukee 
Skelton  Draws  Heavy  Vote  in 

Station-Newspaper  Ballot 
COMPLETING  its  12th  annual 
radio  poll,  the  Milwaukee  Journal, 
operating  WTMJ  and  W55M,  an- 

nounces new  champions  in  several 
of  the  22  divisions  in  which  listen- 

ers voted.  Thousands  of  ballots 
were  received  from  its  readers  in 
Wisconsin,  Michigan,  Minnesota, 
Iowa,  Illinois  and  Florida. 
As  in  1941,  Fibber  McGee  & 

Molly  was  voted  the  favorite  all- 
around  show,  but  by  stiff  competi- 

tion, and  this  pair  lost  its  comedy 
crown  to  Bob  Hope.  Red  Skelton 
ran  a  close  third  in  both  the  favor- 

ite program  and  favorite  comedian 
races.  A  few  more  votes  would 
have  won  Skelton  both  contests. 
However,  he  won  the  competition 
for  outstanding  star  practically 
without  opposition. 

Other  Favorites 

Ginny  Simms  was  voted  the  most 
popular  girl  singer,  displacing  Judy 
Garland,  and  Walter  Winchell  out- 

distanced H.  V.  Kaltenborn  in  the 
voting  for  favorite  news  commen- 

tator. /  Love  a  Mystery  ousted  One 
Man's  Family  as  the  favorite  se- 

rial. In  the  popular  song  and 
favorite  master  of  ceremonies  com- 

petitions, Bing  Crosby  won  by  a 
wide  margin. 

For  the  fourth  consecutive  year, 
Kay  Kyser  won  in  the  dance  or- 

chestra division,  with  Glenn  Miller, 
who  ran  fourth  in  1941,  a  close 
runner  up.  Kay  also  won  the  quiz 
program  vote,  but  by  a  small  lead 
over  Ralph  Edward's  Truth  or 
Consequences. 

Both  Nelson  Eddy  and  Jeannette 
MacDonald  piled  up  large  totals 
to  win  in  the  favorite  concert  singer 
races.  For  the  fifth  consecutive 
year  Russ  Winnie  of  WTMJ  was 
voted  the  favorite  sports  announcer 
and  Nancy  Grey,  also  of  WTMJ, 
remained  the  best-liked  woman 
commentator. 

Don  Wilson  of  NBC  repeated  as 
most  popular  studio  announcer  by 
a  few  score  votes  over  Harlow  Wil- 

cox. Of  the  others.  WTMJ's  Bob 
Heiss  beat  out  Ken  Carpenter  in 
the  race  for  third,  and  Bill  Evans 
of  WTMJ  kept  fifth  place.  The 
Ford  Sunday  Evening  Hour  main- 

tained its  place  as  the  best  liked 
program  of  concert  music.  Radio 
Theatre  again  led  the  dramatic  di- 

vision, the  Andrews  Sisters  again 
won  first  place  as  a  harmony 
team,  and  The  Lone  Ranger  re- 

mained the  favorite  children's  pro- 

gram. 
Between  a  third  and  a  half  of 

all  those  voting  expressed  dislike  of 
sobby  serials.  Don  Ameche  was 
voted  the  personality  most  wanted 
back,  and  Those  We  Love  was 
voted  the  program  most  missed. 

BILL  STERN,  sports  director  of 
NBC,  received  100  offers  of  coopera- 

tion from  bowling  alley  owners,  the 
night  he  made  a  radio  appeal  that  each 
one  set  aside  one  or  two  bowling  alleys 
for  the  use  of  service  men,  free  of charge. 

NOW  HE'S  Captain  Bill  Adams,  || 

stationed   somewhere  outside  the " 48  States.  But  Army  early-rising 
regulations  are  no  hardship  to  Bill, 
who  rr,n  a  crack-o'-dawn  farm  pro- gram of  KSFO,  San  Francisco. 

FM  IN  NEW  YORK 
W71NY  Finds  Middle  Class 

 Owns  Most  Receivers 
Ilass  I 

;  I THAT  FM  is  not  confined  to  list-i 
eners  in  the  highest  income  brack- 

ets but  rather  that  the  largest 
audience  is  in  the  Group  B  and  C 
income  brackets  is  asserted  in  a  jk 

survey  of  FM  listening  habits  by  * W71NY,   high   frequency  station 
of  WOR,  New  York. 

The  analysis,  prepared  by  Paul  A 
W.  Stewart  &  Assoc.  Inc.,  on  the  f 
basis  of  interviews  with  203  FM 
set  owners  in  the  New  York  area 
and  released  by  W71NY  in  a 
brochure,  found  that  70.9%  of 
the  FM  families  were  in  these 
middle  income  brackets.  W71NY 
also  reports  that  when  asked  their 
average  daily  listening  time  to  FM 
programs,  28%  said  they  listen 
more  than  3  hours;  26%,  two  to 
three  hours;  22%,  one  to  two 
hours;  16%,  less  than  one  hour — 
an  average  listening  time  of  two 
hours  and  25  minutes. 

Evidence  of  the  rapidly  rising 
interest  in  FM  is  found  in  the  an- 

swers to  the  question:  "How  old 
is  your  FM  set?".  46.7%  of  the sets  had  been  owned  for  three 
months  or  less,  79%  were  six 
months  old  or  less,  and  only  four 
were  as  much  as  two  years  old. 

THE  VOICE  OF  MISSISSIPPI 

Owned  and  Operated  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI ■illill 
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FflST  NATIONAL fRODUCTiONS 

S EVENTEEN  years  ago  Harry  M. Warner,  Jack  L.  Warner,  Major 
Albert  Warner  and  the  late  Sam 
Warner  dedicated  KFWB  to  the 
service  of  the  community.  Backed 

by  the  resources  of  the  world's 
largest  motion  picture  studios,  op- 

erated by  men  with  showmanship 
talent,  KFWB  beca  me  a  powerful 
influence  in  West  Coast  broad- 
casting. 

With  keen  appreciation  of  its  pub- 
lic responsibility  KFWB  gave  many 

an  unknown  his  chance  .  .  .  Bing 
Crosby,  Bob  Burns,  Boswell  Sisters, 
Kings  Men,  Burns  and  Allen,  and 
many,  many  others  cut  their  radio 
teeth  on  KFWB's  mikes. 
In  the  interest  of  public  service 
KFWB  presented  for  16  years  on 
uninterrupted  flow  of  fine  enter- 

tainment. Even  during  the  recent 
Ascap-Radio  Broadcasters  dispute, 
the  public  turned  to  KFWB  for  the 
songs  they  wanted  to  hear;  all  the 
songs,  all  the  works  of  the  great 
artists  and  composers  in  the  cata- 

logs of  Harms,  Witmark,  Remick 
and  other  Ascap  members. 

Through  such  public  service  KFWB 
earned  the  unbounded  confidence 

of  listeners  in  Southern  California's 
billion  dollar  market  —  confidence 
which  brought  unusual  results  for 
advertisers  local  and  national. 

Now  In  this  emergency  KFWB  re- 
dedicates  Itself  and  its  resources 
to  the  service  of  the  nation,  with 
the  full  cooperation  of  its  adver- 

tisers, who,  in  these  critical  times 
appreciate  the  importance  of  unity 
of  spirit,  unity  of  purpose  and 
unity  of  action  on  the  home  front. 
America!  .  .  .  Join  us  in  this  Spirit! 

WARNER  RROS. 

KFWB 

HARRY  MAIZLISH 
Ceil.  Manager 

• 
\atittnal  Representatives 
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Big  New  York  Campaign 

Is  Placed  by  Edelbrau 
WITH  RADIO  as  the  main  factor 
in  the  largest  advertising  campaign 
in  its  history,  Edelbrau  Brewery, 
Brooklyn,  in  April  will  start  a  26- 
week  campaign  on  three  New  York 
independent  stations,  the  programs 
to  be  supervised  by  S.  G.  Alexander, 
media  and  radio  director  and  re- 

cently appointed  vice-president  of 
Weiss  &  Geller,  New  York  agency. 

Two  programs  will  be  used  on 
WHN,  starting  April  13,  the  Sports 
Final  commentary  by  Marty  Glick- 
raan,  daily  at  10:45  p.m.,  and  Can- 

teen Society,  six-weekly  variety 
program.  On  WMCA,  Edelbrau  will 
use  Five  Star  Final,  now  a  half- 
hour  Sunday  show,  but  shifting  to 
a  quarter-hour  series  when  the 
company  starts  its  sponsorship 
April  20.  On  May  4  Edelbrau  will 
take  over  the  six- weekly  7:50-8 
p.m.  program  on  WNEW  as  well  as 
the  six-weekly  Dance  Parade  of  re- 

corded music,  10:15-10:30  p.m. 

KEEPING  THEM  OUT  OF  JAIL 

New  York  Judge  Says  Broadcasts  Are  Big  Factor 

 In  Reducing  Juvenile  Delinquency  

By  JUSTICE  STEPHEN  S.  JACKSON 
Director,  New  Tork  Bureau  for  Prevention  of  Juvenile  Delinquency 

EVERY  broadcaster  knows  that  a 
program  based  on  material  of  wide 
public  interest  will  nevertheless 
fail  to  attract  listeners  if  it  is  not 

"good  radio".  This means  that  not 
only  its  theme  but 
also  its  presenta- tion must  catch 
the  imagination. 
A  broadcast 

without  listeners 
benefits  no  one. 
For  this  reason, 
the  bureau  of 
which  I  am  direc- 

tor, has  from  the 
outset  avoided  the  old  patterns  of 
long  speeches  and  drab  interviews 

Judge  Jackson 

in  its  educational  radio  programs 
and  has  experimented  rather  with 
different  methods  of  gaining  an 
audience. 

Teaching  the  Public 
The  Bureau  for  the  Prevention 

of  Juvenile  Delinquency  was  estab- 
lished by  Mayor  F.  H.  LaGuardia 

as  an  adjunct  of  the  Domestic  Re- lations Court  in  New  York  City,  in 
June,  1940.  Much  of  our  work  thus 
far  has  involved  educating  the  pub- 

lic, and  we  have  relied  to  a  consid- 
erable extent  upon  radio. 

Through  our  broadcasts  we  have 
appealed  to  the  youngsters  to  co- operate in  our  various  campaigns. 
Further,  we  have  tried  to  suggest 
some  of  the  methods  by  which 

^^w^  ^^^^ 

'8C  SEo 

AFFILIATED  WITH  THE  PHOENIX  REPUBLIC  AND  GAZETTE 

adults — and  particularly  parents — 
might  help  prevent  delinquency. 
Finally,  and  most  important  in  the 
long  run,  we  have  had  the  task  of 
educating  the  public  to  the  fact 
that  delinquency  can  be  prevented. 
Why  Children  Come  to  Court, 

the  first  series  which  the  bureau 
presented,  dramatized  some  of  the 
outstanding  contributing  causes  of 
delinquency.  Typical  cases  were 
taken  directly  from  the  records  of 
the  Children's  Court,  a  rich  store- house of  dramatic  material.  The 
identity  of  the  individuals  was  pro- 

tected, of  course.  Following  the 
dramatization,  we  introduced  each 
week  a  guest  expert,  who  analyzed the  case. 

In  the  second  series,  Preventing 
Delinquency,  we  offered  what  we 
called  a  "dramatized  directory"  of 
some  of  the  most  important  agen- 

cies engaged  in  delinquency  pre- 
vention. Here,  too,  we  combined 

the  dramatization  of  typical  cases 
with  the  presentation  of  gUest 
speakers  at  the  close;  in  this  case, 
executives  of  the  agencies  de- 

scribed. The  two  series  ran  for  26 weeks. 

In  Demand  Elsewhere 
The  bureau  has  presented  other 

types  of  radio  programs.  Last 
spring,  we  encouraged  public  par- 

ticipation in  our  Student  Editor's Column  series,  by  inviting  the 
young  editors  of  school  newspapers 
to  read  their  editorials  on  the 
weekly  program.  More  recently,  to 
combat  false  fire  alarms,  we  pre- 

sented a  half-hour  dramatic  show, 
in  which  the  leading  players  were 
a  Broadway  actress  and  the  mayor. 

With  the  exception  of  a  few  iso- 
lated broadcasts,  all  our  programs 

have  been  heard  on  New  York 
City's  station  WNYC.  Much  of 
the  material  can  easily  be  adapted 
to  other  cities  throughout  the  coun- 

try, and  some  of  our  programs 
might  well  be  presented  nationally. 
Indeed,  we  have  had  a  number  of 
requests  for  our  scripts,  to  be  re- broadcast  elsewhere. 

The  bureau  is  constantly  reevalu- 
ating its  radio  techniques.  We 

don't  know  whether  our  next  series 
will  be  directed  to  children  or  to 
adults,  whether  or  not  we  will  use 
guest  spealcfers,  or  even  whether 
the  programs  will  be  15  minutes 
or  a  half -hour  long.  We  do  know, 
however,  that  to  the  best  of  Our 

ability,  it  will  be  "good  radio". 

Falstaff  Serial 
FALSTAPF  BREWING  Co.,  St. 
Louis,  has  placed  Justice  Rides  the 
Range,  adult  western  serial,  five 
times  a  week  on  WFAA-WBAP 
WOAI  KVOO  WOW  KMA  WHBF 
WKY  WWL  WREC  WDWS 

WSOY  WTAX  KHMO  WCAZ' KFVS  KWOS  WMBH  KWOC 
KDRO  KWTO.  Agency  is  Blackett- 
Sample-Hummert,  Chicago. 

Patriotic  Disc  Sponsors 
BRISACHER,  DAVIS  &  STAFF, 
San  Francisco,  handling  A  Toast  to 
America's  Allies,  transcribed  five- 
minute  patriotic  program,  announced 
the  show  will  go  on  eastern  stations 
sponsored  by :  The  Atlantic  Co.,  Nor- 

folk, Va.,  on  WTAR,  Norfolk;  Pitts- burgh Brewing  Co.,  Pittsburgh,  on 
WJAS,  Pittsburgh ;  Utica  Brewing 
Co.,  Utica,  N.  Y.,  on  WIBX,  Utica, 
and  Thomas  Cakes  Lumber  Co.,  Clin- 

ton, la.,  on  KBOS,  Clinton.  Acme 
Brewing  Co.,  San  Francisco,  West 
Coast  sponsor,  of  the  transcription, 
has  extended  its  broadcasts  to  two 
nightly,  seven  nights  weekly. 
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MAKE  WAY  for  the  "announcer- 
ette"! — Harriette  Thompson,  first 
fulltime  mike-woman  at  WROK, 
Rockford,  111.  Formerly  a  script 
writer  for  Chicago  agencies,  she 
operates  studio  controls  in  addition 
to  her  regular  announcing  trick. 

WCHS  BOND  GIRLS 

Dozen  High  School  Lassies 
Harass  For  Sales 

A  STRICTLY  feminine  campaign 
on  behalf  of  defense  bond  and  stamp 
sales  was  recently  staged  by 
WCHS,  Charleston,  key  station  of 
the  West  Virginia  Network.  The 
idea,  developed  by  Howard  L.  Cher- 
nofF,  managing  director  of  the  net- 

work, has  been  circulated  nationally 
to  station  managers. 

Twelve  attractive  young  ladies 
from  two  local  high  schools,  ar- 

rayed in  smart  uniforms  with  a 
naval  motif  and  bearing  a  small 
sign  "I  Sell  Defense  Bonds  and 
Stamps",  were  turned  loose  in  down- 

town Charleston.  They  were  given 
instructions  to  solicit  and  actually 
pester  everyone  on  the  streets,  in 
offices,  restaurants  and  hotels  in  an 
intensive  effort  to  sell  bonds  and 
stamps. 

The  workers  were  divided  into 
groups  of  six  from  schools  which 
were  athletic  competitors.  Then  to 
add  more  incentive,  WCHN  offered 
prizes  to  the  six  girls  doing  the  best 
selling  job.  First  prize  was  a  $25 
bond.  Headquarters  were  set  up  in 
the  downtown  area  and  manned  by 
the  mothers  of  the  youthful  sales- 
ladies. 

In  12  days,  working  after  school 
and  on  Saturdays  for  approxi- 

mately 30  hours,  the  girls  chalked 
up  a  total  of  $80,000  for  Uncle 
Sam's  war  chest.  WCHS  promoted the  drive  with  five-second  tran- 

scribed spot  announcements  and 
several  broadcasts  from  the  head- 
quarters. 

G.  W.  (Johnny)  JOHNSTONE,  di- 
rector of  news  and  special  features  for 

the  Blue  network,  on  March  23  cele- 
brated his  20th  year  in  broadcasting. 

Connected  with  the  radio  business  it- 
self since  1910,  Mr.  Johnstone  entered 

the  broadcasting  field  in  1923  when  he 
became  an  engineer  for  WEAF,  New 
York,  at  that  time  located  at  195 
Broadway  and  now  the  key  New  York 
outlet  of  NBC. 

Congress  Probe 
(Continued  from  page  H) 

formally  recess  over  the  Easter 
holidays  but  will  meet  each  day  and 
promptly  adjourn,  by  consent.  This 
would  mean  that  committees  would 
continue  their  scheduled  functions 
but  no  legislation  would  pass 
through  either  House. 

Will  Call  Bar  Group 

First  witnesses  to  be  called  by 
the  Lea  Committee  will  be  officers 
of  the  Federal  Communications  Bar 
Assn.,  which  has  endorsed  the 
Sanders  Bill,  introduced  by  Rep. 
Jared  Y.  Sanders  (D-La.).  Both 
NBC  and  CBS  already  have  an- 

nounced plans  to  appear  before  the 
committee  and  the  NAB  was  au- 

thorized by  its  board  of  directors 
at  the  meeting  in  New  York  March 
19-20  to  designate  a  committee  to 
handle  presentation  of  the  indus- 

try case.  Special  counsel  may  be 
retained  by  the  NAB  for  that  pur- 

pose, under  the  direction  of  Presi- 
dent Neville  Miller. 

Chairman  Lea  has  indicated  that 
representatives  of  the  FCC  will  be 
called,  as  well  as  representatives 
of  other  groups  identified  with  ra- 

dio and  possibly  communications. 
In  addition  to  the  major  networks 
and  the  NAB,  it  is  presumed  that 
representatives  of  Broadcasters' 
Victory  Council  and  the  News- 

paper-Radio Committee,  among 
others,  also  may  be  called. 

The  committee's  agenda,  how- 
ever, has  not  yet  been  devised. 

Hearings  will  be  before  the  full 
committee  of  25  members,  rather 
than  a  subcommittee.  It  is  esti- 

mated the  hearings  may  run  two 
weeks  to  a  month,  from  about  10 
a.m.  to  noon. 

New  Gunther  Quiz 
GUNTHER'S  BEER  BREWING 
Co.,  on  March  30  begins  Quixies, 
a  novel  program  combining  quiz 
and  poker  as  a  "home  quiz"  over 
WFBR,  Baltimore.  Families  are  in- 

vited to  get  out  the  poker  chips  or 
matchsticks  and  join  in  the  game. 
As  played  at  the  studio  the  quixie 
game  does  not  interfere  with  the 
game  going  on  at  home  since  those 
at  home  must  answer  each  quixie 
question  before  a  gong  is  struck 
whereas  the  studio  players  must 
wait  until  after  the  gong  to  re- 

spond. A  copyrighted  feature  of 
the  H.  E.  Hudgins  Co.,  it  will  be 
heard  as  a  regular  feature  each 
Monday  and  Friday  evening. 

NBC  Recording  Contracts 
SIX  STATIONS  have  signed  new 
contracts  and  one  renewal  with  the 
NBC  Radio  Recording  Division.  New 
subscribers  to  Sam  Cuff's  Face  the 
War,  thrice-weekly  feature,  are 
WFDF,  Flint ;  WENY,  Elmira,  N.  Y. ; 
WITH,  Baltimore.  A  renewal  from 
KEX,  Portland,  brings  the  total  of 
stations  carrying  this  program  to  21. 
Oetting  the  Most  Out  of  Life,  cur- 

rently on  20  stations,  gains  KFPW, 
Fort  Smith,  Ark.  WNBF,  Bingham- 
ton,  has  contracted  for  Hollywood 
Headlines,  bringing  the  station  total 
to  33.  Let's  Take  a  Look  in  Your  Mir- 

ror, now  running  on  eight  stations, 
has  signed  contracts  with  KBX,  Port- 

land, and  WIBX,  Utica. 

wov 

PRESENTS 

THE  MASTER  SALESMAN 

ALAN 

COURTNEY 

"1280  CLUB" 

FROM  6  TO  9  HE'S  ON  THE  FIRING  LINE 

He's  the  prize  audience  grabber  in  radio.  If 
you  don't  believe  it,  check  the  record.*  With 
platters  and  patter  he  battles  the  four  networks 

. . .  and  "blitzs"  all  the  rest.  Nightly  from  6  to 

9  he  bites  a  larger  chunk  out  of  the  area's radio  audience  at  a  lower  cost  per  listener  .(at 
our  present  low  rates)  than  any  other  program 
on  the  air.  If  you  have  a  sales  sore  spot  in  our 
listening  area  . .  .  Metropolitan  New  York, 
Northern  New  Jersey,  nearby  Connecticut . . . 
add  Courtney  to  your  sales  staff  and  watch 
sales  soar. 

*THE  PULSE  OF  NEW  YORK  SURVEY  FOR  JANUARY  2-14,  1942 
(The  Pulse  of  New  York  Survey  is  the  only  100%  yardstick 
for  the  measurement  of  radio  audiences.  Other  surveys 
take  their  '"samples"  exclusively  by  telephone  interviews. 
Figurest  show  that  62.76%  of  the  homes  in  the  Metropoli- 

tan area  do  not  have  telephones.  A  survey  among  tele- 
phone homes  only,  therefore,  disregards  almost  two-thirds 

of  the  radio  homes.  Obviously,  this  two-thirds  represents 
the  bulk  of  buying  power  in  popular  priced  items.  The 
Pulse  of  New  York  taking  its  "samples"  from  a  cross-section 
of  radio  homes  ...  of  which  only  about  40%  have  tele- 

phones .  .  .  thereby  gives  a  more  correct  evaluation  of" 
radio  program  preferences  than  surveys  obtained  exclu- sively from  telephone  interviews.) 

tN.Y.  Telephone  Company  Survey 

A  representative  from  WOV,  with  authentic  facts  and 
figures,  would  be  very  glad  to  prove  this  conclusion. 
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at  Des  Moines 

is  "Heard  Regularly" 
all  over  IOWA -with 

50,000  WATTS 

from  the  center 

of  the  State 

J.  O.  MALAND,  Manager 
FREE  8c  PETERS,  Inc. 

National  Representatives 

365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

WGRC  Meets  AFM's  Demands; 

WSIX  Confers  on  Settlement 

YIELDING  to  union  demands, 
WGRC,  Louisville,  last  vs^eek  signed 
a  contract  with  AFM  Local  11, 
ending  a  wage  dispute  that,  along 
with  another  musicians'  dispute 
at  WSIX,  Nashville,  had  stimu- 

lated James  C.  Petrillo,  AFM  pres- 
ident, to  yank  all  remote  band 

pickups  off  MBS  and  to  threaten 
to  pull  his  musicians  off  the  net- 

work's commercial  and  sustaining 
shows  unless  a  settlement  was 
reached  [Broadcasting,  March 23]. 

As  Broadcasting  went  to  press. 
Jack  Draughon,  general  manager 
of  WSIX,  was  in  Chicago  conferr- 

ing with  MBS  officials  and  it  was 
said  that  the  dispute  involving 
the  employment  of  more  musicians 
at  the  station  would  probably  be 
settled  over  the  weekend. 

The  WGRC  contract,  retroactive 
to  Jan.  1  and  signed  by  Steve  Cis- 
ler,  general  manager,  provides  for 
a  reduction  of  playing  hours  of 
the  station's  six  musicians  from 

to  6  hours  per  week  at  the 
same  weekly  salary  of  $27.50.  Sal- 

ary of  the  leader  has  been  raised 
$3.50  per  week  to  $38.50. 

The  dispute  with  the  musicians' 
locals  has  raised  anew  legality 
of  the  issues  involving  the  individ- 

ual stations,  the  union  and  the  net- 
work. MBS  General  Manager  Fred 

Weber  was  in  Chicago  during  the 
week  for  intermittent  conferences 
with  MBS  President  W.  E.  Mac- 
farlane  and  Keith  Masters,  MBS 
attorney,  to  discuss  legal  aspects 
of  the  AFM  disputes  as  they  affect 
Mutual.  Mr.  Petrillo  was  also  in 
Chicago  during  the  week,  but 
neither  he  nor  Mr.  Weber  had  any 
comment  to  make. 
The  AFM  local  in  Louisville 

asked  WHAS  for  a  new  contract 
and  settlement  was  reached  with- 

out trouble,  the  new  deal  giving 
$5  more  a  week  to  the  11  musi- cians and  leader. 
WARM,  MBS  outlet  in  Scranton, 

has  been  in  negotiations  with  the 
AFM  local  in  that  city  which  has 
charged  the  station  with  failing 
to  expend  as  much  for  musicians 
as  WARM  agreed  to  do  in  a  two- 
year  contract  signed  in  July,  1940. 
Dale  Robertson,  commercial  man- 

ager, conferred  with  AFM  officials 
at  the  union's  New  York  headquar- 

ters early  last  week. 
As  Broadcasting  went  to  press 

the  national  AFM  office  in  New 
York  had  received  no  word  from 
Scranton  regarding  the  outcome 
of  the  meeting. 

Net  Changes 
(Continued  from  page  12) 

KOA,  Denver,  licensed  to  NBC. 
The  contract,  it  was  reported,  car- 

ries the  proviso  that  if  any 
changes  occur  in  the  station  facili- 

ties affecting  power,  wavelength 
or  time  of  operation,  making  it  a 
less  desirable  outlet,  will  constitute 
grounds  for  cancellation.  Thus,  it 
was  presumed  that  should  NBC 
win  in  the  current  litigation 
against  the  clear  channel  break- 

down, and  WHDH  thereby  be  re- 
turned to  daytime  operation,  the 

affiliation  will  be  cancelled. 

Pending  Litigation 
The  NBC-KOA  litigation  now  is 

pending  in  the  Court  of  Appeals 
for  the  District  of  Columbia,  in- 

volving the  question  of  adequate 
hearing  and  notice,  which  NBC 
claims  was  denied  it,  as  well  as  the 
right  of  the  Court  of  Appeals  to 
issue  stay  orders. 

With  the  complete  separation  of 
the  networks,  however,  BLUE  of- 

ficials evidently  felt  they  were  no 
longer  bound  to  take  into  account 
the  litigation  between  NBC  and 
WHDH.  The  fact  that  a  contract 
has  been  entered  with  WHDH  is 
outstanding  proof  of  the  complete 
independence  of  the  networks, 
BLUE  officials  said. 

In  addition  to  the  WHDH  as- 
signment on  850  kc,  the  FCC  re- 

cently granted  WJW,  Akron,  a 
modification  to  operate  on  that  fre- 

quency with  5,000  watts  fulltime 
at  a  point  about  equidistant  be- 

tween Akron  and  Cleveland.  It  was 

pointed  out  at  that  time  that  the 
power  increase  was  largely  for  the 
purpose  of  providing  another  prim- 

ary service  in  the  Cleveland  area. 
Cleveland  now  has  only  three  full- 
time  outlets— WGAR  on  CBS, 
WTAM  on  NBC,  and  WHK  as 
both  MBS  and  BLUE.  WHK,  how- 

ever, is  scheduled  to  switch  to  MBS 
this  fall,  and  as  things  stand  now 
the  BLUE  would  be  left  without 
a  fulltime  outlet. 

New  Staley  Series 
A.  E.  STALEY  MFG.  Co.,  Deca- 

tur, 111.  (starch),  has  placed  a  new 
quarter-hour  transcribed  dramatic 
serial.  Sweet  River,  replacing 
transcribed  Betty  &  Boh  on  a  re- 

vised list  of  nine  stations  five  days 
a  week.  Stations  are  WTAM, 
Cleveland;  W  M  A  Q,  Chicago; 
WPTF,  Raleigh;  WDAF,  Kansas 
City;  WLW,  Cincinnati;  WHO, 
Des  Moines;  WREC,  Memphis; 
W  C  C  0,  Minneapolis ;  WOW, 
Omaha.  Blackett-Sample-Hummert, 
Chicago,  is  agency. 

IN  THE  INTERESTS  of  the  nation- 
wide campaign  to  save  paper,  WOR, 

New  York,  will  discontinue  the  use 
of  elaborate  paper-consuming  promo- 

tion books  "for  the  duration."  accord- 
ing to  Joseph  Creamer,  WOR  director 

of  promotion  and  research. 

New  York  Extends 

Video  for  Defense 

Scope  of   Air   Raid  Lessons 
Covers  Course  for  Public 

WIDELY  expanding  the  scope  of 
the  air  raid  training  instruction 
which  WNBT,  New  York  televi- 

sion station  of  NBC,  is  presenting 
in  cooperation  with  the  New  York 
City  Police  Department  defense 
officials  and  the  Office  of  Civilian 
Defense,  the  station  announced  last 
week  that  beginning  April  6  it  will 
repeat  the  six-week  course  of  in- 

struction for  air  raid  wardens. 
Each  lesson  is  telecast  18  times 

a  week  so  that  it  may  be  seen  by  as 
many  wardens  as  possible  and  two 
new  series  for  light  rescue  squads 
and  fire  watchers  will  be  started. 
In  addition  WNBT  will  begin  a  six- 
week  course  of  education  for  the 

general  public  in  the  proper  be- 
havior during  blackouts  and  air raids. 

Record  Audience 

This  latter  series,  comprising 
six  one-hour  episodes  which  will 
be  presented  Friday  afternoons  and 
repeated  Friday  evenings  begin- 

ning April  10,  will  be  witnessed  by 
probably  the  largest  audience 
which  has  ever  seen  any  television 
program.  The  Police  Department 
is  calling  on  set-owners  and  re- 

questing them  to  accommodate  a 
minimum  of  15  persons  for  each 
telecast.  More  than  1,000  private 
owners  of  television  sets  in  New 
York  City  are  being  enrolled  by  the 

police,  insuring  a  minimum  audi- 
ence of  30,000  for  each  episode  of 

the  series  through  these  sets  alone. 
In  addition  to  these  and  to  the 

persons  looking  in  on  other  private 
sets  or  on  receivers  in  taverns  and  \ 
restaurants  in  the  New  York  area, 
the  series  will  also  be  seen  and 

heard  in  the  Schenectady  and  Phil- 
adelphia areas,  where  they  will  be 

picked  up  and  rebroadcast  by  tele- vision stations  WRGB  and  WPTZ, 
respectively. 

This  series  of  public  instruction 
will  be  presented  in  dramatic  form, 
with  the  title  The  City  Awakes, 
and  will  portray  the  reaction  of  a 
typical  New  York  family  and  its 
friends  to  America's  war  efforts 
and  defense  activities.  Programs 
are  written  and  directed  by  War- 

ren Wade,  Thomas  Lynne  Riley 
and  Martin  Jones  of  the  NBC  pro- 

duction staff  and  supervised  by 
Noran  E.  Kersta,  director  of  the 
network's  television  department. 

PURSUANT  to  Order  79,  the  news- 
paper-ownership order,  the  application 

of  Howard  R.  Imboden.  publisher  of 
the  Pulagki  (Va.)  Southwest  Times, 
for  a  new  2.50-watt  station  on 
1230  kc,  has  been  ordered  placed  in 
the  pending  file. 
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In  Support  of  Spot  Announcements 

Efficient  Technique 

'Necessary  for Success 

SPOT  announcements  are 
worth  their  weight  in  gold! 
So  states  Mr.  Blatsberg,  who 
takes  issue  with  the  opinion  of 
George  Glevis,  publicity  direc- 

tor of  The  New  Boston  Store, 
Utica,  N.  Y.,  writing  in  the 
Feb.  2  Broadcasting  that  spot 
announcements  are  "sore 
spots".  As  evidence  he  submits 
the  350  odd  spot  announce- 

ments of  KFPY  each  week. 

By  HAROLD  BRATSBERG 
Continuity  Editor 
KFPY,  Spokane 

GEORGE  GLEVIS,  publicity  di- 
rector of  The  New  Boston  Store, 

Utica,  is  right — but — Spot  an- 
nouncements can  be  worth  their 

weight  in  gold! 

His  store's  concentration  on  five- 
minute  dramas  to  the  exclusion  of 

spot  announcements  is  "beginning 
to  pay  dividends,"  he  reports 
[Broadcasting,  Feb.  2]. 
On  the  other  hand,  thousands  of 

other  stores  everywhere,  including 
KFPY's  ten-year  veterans,  have 
been  receiving  dividends  for  years 
by  the  use  of  spots. 

Evil  of  Blatancy 

"Anyone  who  has  studied  psy- 
chological reaction,"  Mr.  Glevis  de- 

clares, "will  agree  that  the  prospec- tive customer  shudders  at  the 
machine-gun  blatancy  of  a  com- 

mercial which  utterly  disregards 
the  factor  of  emotional  adjust- 

ment." So  do  we. 
Our  own  16  highly-successful,  lo- 

cally sponsored  five-minute  shows 
each  week  prove  that.  Not  to  men- 

tion CBS'  Elmer  Davis  and  Ginny 
Simms,  which  we  release,  plus  our 
many  participation  announcements. 

But  so  do  our  350-odd  commercial 
spot  announcements  weekly.  Spot 
announcements  do  NOT  have  to  be 
guilty  of  machine  gun  blatancy  nor 
of  utter  disregard  for  the  factor  of 
emotional  adjustment. 

"Radio  listeners,"  Mr.  Glevis  ob- 
serves, "belong  to  the  'sugar-coated 

piir  type.  They  are  willing  to  take 
their  medicine  if  you  take  away  the 
bad  taste."  Without  discussing  the 
taste,  good  or  bad,  of  a  five-minute 
dramatic  build-up  to  a  commercial 
here's  one  way  to  sugar-coat  the 
pill  when  it  comes  to  spot  an- 

nouncements: Win  the  intelligent 
cooperation  of  all  three  depart- 

ments— sales,  writing,  announcing. 
Radio  time  salesmen  have  the  job 

of  educating  advertisers  to  the  fact 
that  a  radio  announcer  is,  in  fact, 
the  sponsor's  salesman. 

Four  Basic  Rules 

Just  because  he  speaks  to  a 
microphone,  instead  of  to  an  indi- 

vidual in  the  flesh,  the  sponsor 
should  not  expect  the  announcer  to 
forget  the  fundamentals  of  good 
salesmanship.   When    a  customer 

Screwballs 

RADIO  SCREWBALLS  are 
glorified  in  an  article  appear- 

ing in  the  March  issue  of 
Coronet  written  by  Howard 
Whitman.  Titled  "Screwballs 
Inc.,"  it  traces  the  role  of 
NBC  in  promoting  the  origi- 

nal Society  of  Screwballs. 
For  example,  Ben  Grauer  an- 

nounced the  inaugural  cere- 
monies of  the  group  from  the 

depths  of  the  then  unfinished 
subway  in  New  York.  Other 
zanies  later  recognized  were 
Kay  Kyser  and  Clem  Mc- Carthy. 

walks  into  the  sponsor's  store,  the 
sales  people  on  the  floor  don't  rush 
up  and  shout  at  him  or  try  to  sell 
him  everything  in  the  store  in 
thirty  seconds.  Why  should  the  an- 

nouncer be  expected  to? 
Radio  copy  writers  must  know 

and  practice  four  principles:  (1) 
Get  all  possible  facts  about  the 

product,  including  the  sponsor's  pet 
phrases  and  slogans ;  (2)  determine 
who  can  logically  be  expected  to 
buy;  (3)  determine  what  stimuli 
will  cause  those  prospects  to  take 
the  desired  action;  (4)  organize 
the  copy  so  as  to  (a)  attract  atten- 

tion; (b)  arouse  interest  and  create 
desire;  (c)  create  conviction;  and 
(d)  get  action. 
Announcers  who  are  successful 

strike  a  happy  medium  between 
blatancy  and  intimacy.  They're 
dignified,  yet  friendly.  They  realize 
they're  not  yelling  at  a  huge  crowd 
of  disinterested  human  beings  as- 

sembled against  their  will  for  30 
seconds.  Instead,  they're  talking  to 
(not  ivith,  why  kid  yourself?)  the 
average  individual  receiver  audi- 

ence of  one,  two  or  possibly  three 
or  four  persons  who  are  selected  by 
the  copy  itself  as  logical  prospects 
for  the  sponsor's  product.  These 
persons'  hearing  is  perfectly  nor- 

mal. Their  average  intelligence  is 
well  above  average,  and  their  re- 

actions to  specific  psychological 
stimuli  are  predictable. 

Some  Examples 

That's  why  announcements,  such 
as  the  following,  do  produce  re- 

sults: "(pause)  Going  to  a  party? 
Every  man  will  want  to  dance  with 

you  if  you're  wearing  one  of  the 
new  spring  formals — just  arrived 
at  Blanks.  Brilliant  colors!  Fas- 

cinating styles!  And  only  9.95.  See 
these  new  spring  formals  today  at 
Blanks  Department  Store." 
(Pause.) 

Only  44  words! 

Pauses  before  and  after,  equiva- 
lent to  white  space  in  printed  copy, 

and  the  logical  organization  of  the 
message — attention,  interest,  con- 

viction, action — combined  with  in- 
telligent interpretation  by  a  skilled 

announcer  do  take  into  considera- 
tion the  factor  of  emotional  ad- 

justment sufficiently  to  take  away 

the  bad  taste  and  give  the  spot  its 
sugar-coating. 

Results  are  commensurate  with 
the  number  of  prospective  buyers 
commanded  by  the  station  at  the 
moment,  when  spot  announcements 
are  supported  by  an  understanding 
of  both  product  and  market  by  the 
time  salesman;  by  the  writer;  and 
by  the  announcer. 

True,  spot  announcements  ARE 
hard  to  write  and  announce,  but 
they're  worth  their  weight  in  gold ! 

Wire  Fence  Series 

TENNESSEE  COAL  &  Iron  Co., 
Birmingham,  a  subsidiary  of  U.  S. 
Steel  Co.,  despite  priorities  on  steel 
products,  is  going  ahead  with  its 
spring  radio  campaign  for  wire 
fences  [Broadcasting,  Feb.  23], 
and  on  March  30  starts  three  quar- 

ter-hours weekly  of  news  and  farm 
reports  on  six  stations  south  of 
the  Mason-Dixon  Line.  Programs 
are  presented  in  the  early  morning 
or  noon  hours  to  reach  farmers. 
Agency  in  charge  is  BBDO,  New 
York. 

New  Manager  for  WEAR 
APPOINTMENT  of  George  H.  Clin- 

ton as  manager  of  WPAR,  Parkers- 
burg,  W.  Va.,  was  announced  last 
week  by  Howard  Chernoff,  managing 
director  of  West  Virginia  Network. 
Although  comparatively  new  to  radio, 
Ml-.  Clinton,  a  native  of  Parkersburg, 
has  had  advertising  and  sales  experi- ence in  newspaper  work. 

Exclusive  Derby  Rights 

Are   Acquired  by  CBS 
CBS  ANNOUNCED  last  Friday 
that  it  had  renewed  its  contract 
for  exclusive  broadcasting  rights 
to  the  Kentucky  Derby  for  an  ad- 

ditional three  years,  1943-1945. 
This  classic  has  been  broadcast  ex- 

clusively by  CBS  each  year  since 
1935  with  the  exception  of  1937. 

This  year's  race,  on  May  2,  will 
be  broadcast  6:15-6:45  p.m.  over 
a  coast-to-coast  network  sponsored 
by  Gillette  Safety  Razor  Co.,  Bos- 

ton, with  Clem  McCarthy  describ- 
ing the  race  and  Ted  Husing  han- 

dling color.  Maxon  Inc.,  New  York, 
handles  the  Gillette  account. 

Insurance  Series 

BENEFICIAL  Casualty  Insur- 
ance Co.,  Los  Angeles,  in  a  West 

Coast  campaign  which  started  in 
early  March,  is  currently  sponsor- 

ing on  a  staggered  schedule,  two 
five-minute  transcribed  programs 
titled  Dangerously  They  Live,  por- 

traying unique  and  dangerous  oc- 
cupations, and  News  Behind  the 

Headlines,  dramatized  news  stories. 
Station  list  includes  KMPC  KFWB 
KFRC  KOMO  KJR  KFI.  Firm 
also  sponsors  the  quarter-hour 
transcribed  Captain  Quiz  on  KECA 
KFWB  KOMO  KJR  KFRC  KMO 
KROW  KQW.  Stodel  Adv.  Co.,  Los 
Angeles,  has  the  account. 

BEX  PRATT,  who  recently  opened 
a  publicity  and  management  office  in 
New  York,  to  handle  the  development 
and  publicizing  of  radio,  stage  and 
screen  artists,  has  become  associated 
with  Henry  Souvaine,  New  York  pro- duction company  for  radio. 

First  on  all  Puerto  Rico 

Dials  is  Station  WIAC  on 

580  Kc.  5000  Watts 

First  in  news  services 

with  Associated  Press 

First  completely  and 

modernly  equipped 

by  RCA 

WIAC 

Box  4504  San  Juan,  P.  R. 
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Control  of  WGCM 

Is  Sold  by  Ewing 
West  Sells  Entire  Holding 
Of  WTMV  Stock  to  French 
AUTHORIZATIONS  for  the  re- 

linquishment of  the  control  of 
WGCM,  Gulfport,  Miss.,  by  P.  K. 
Ewing  and  the  transfer  of  control 
of  WTMV,  East  St.  Louis,  111., 
were  announced  last  week  by  the 
FCC. 

At  WGCM,  Mr.  Ewing,  who  is 
manager  of  WDSU,  New  Orleans, 
and  owner  also  of  WGRM,  Green- 

wood, Miss.,  and  WMIS,  Natchez, 
Miss.,  is  selling  all  of  the  outstand- 

ing stock  of  the  licensee  corpora- 
tion to  Hugh  and  William  Eugene 

Jones,  brothers.  The  Jones  own  the 
James  O.  Jones  Adv.  Co.  of  New 
Orleans.  Sale  price  is  reported  by 
the  FCC  to  be  $17,500.  WGCM  is 
on  1240  kc.  with  250  watts. 

West  Sells  Interest 

The  WTMV  deal  involves  the 
sale  by  William  H.  West,  majority 
stockholder,  of  his  entire  62.8% 
interest  to  Carlin  S.  French.  Mr. 
French  already  held  36.2%  of  the 
WTMV  stock.  Consideration  to  Mr. 
West  is  $14,826,  according  to  the 
FCC.  Deal  also  releases  Mr.  West 
from  a  $39,544  note  of  Messrs. 
West  and  French  held  by  a  direc- 

tor, Lester  E.  Cox,  also  a  stock- 
holder in  KWTO-KGBX,  Spring- 

field, Mo.  WTMV  is  assigned  to 
1490  kc.  with  250  watts. 

The  Commission  approved  the 
routine  assignment  of  license  of- 
the  Brown  County  Broadcasting 
Co.,  licensee  of  KBWD,  Brown- 
wood,  Tex.,  as  a  partnership,  to  a 
corporation  of  the  same  name. 
Principals  are  Wendell  Mayes,  Joe 
N.  Weatherby,  B.  P.  Bludworth  and 
J.  S.  McBeath.  KBWD  is  on  1380 
kc.  with  500  watts. 

FTC  Orders 
DR.  PETER  FAHRNEY  &  SONS 
Co.,  Chicago,  has  agreed  to  Federal 
Trade  Commission  stipulation  to  cease 
making  certain  claims  regarding  its 
products.  Dr.  Forest's  Training  Inc., Chicago,  has  been  ordered  to  cease 
making  certain  claims  regarding  its 
television  or  electronics  courses  until 
"the  commercial  development  of  tele- 

vision advances  sufficiently  to  ass.u-e 
such  possibilities". 

FLO  ZIEGFIELD'S  famous  stage- 
door  line  "Though  This  Portal  Pass the  Most  Beautiful  Girls  in  the 
World"  is  paraphrased  by  the  sales 
department  of  WCPO,  Cincinnati, 
in  its  newly-decorated  offices.  You 
can't  miss  this  legend  for  the  en- 

trance faces  on  the  reception  room. 
In  front  of  door  are  Evelyn  Eppin- 
ger,  traffic  manager,  and  Mortimer 
C.  Watters,  general  manager  and 
originator  of  the  idea. 

Press-Radio  Report 
(Continued  from  page  11) 

in  its  pending  file  all  newspaper 
applications  until  the  FCC  deter- 

mines policy  with  respect  to  the 
whole  subject  of  newspaper-owner- 

ship. He  was  asked  whether  news- 
paper applications  would  receive 

immediate  consideration  if  it  was 
shown  that  the  stations  were 
needed  in  the  war  elfort.  The  chair- 

man said  they  also  would  have  to 
be  held  up  pending  inquiry  re- 
sults. 

In  response  to  inquiries  of  mem- 
bers of  the  House  Rules  Committee, 

considering  the  Cox  Resolution  for 
an  investigation  of  the  FCC  and 
its  personnel.  Chairman  Fly  had 
stated  that  he  personally  had  an 
open  mind  on  the  whole  subject 
of  newspaper  ownership.  He  de- 

clared the  Commission  might  con- 

clude it  could  issue  regulations, 
or  determine  that  it  did  not  have 
the  power  to  act  at  all,  or  submit 
recommendations  to  Congress  for 
enabling  legislation. 

Despite  the  fact  that  the  Com- 
mission has  thrown  all  newspaper 

applications  into  its  pending  file, 
irrespective  of  the  degree  of  own- 

ership, Chairman  Fly  said  he  re- 
garded the  question  as  limited 

to  majority  control  of  a  station  by 
interests  who  had  majority  control 
of  a  newspaper  [Broadcasting, 
March  16-23]. 

Hough  Calls  Meeting 

Meanwhile,  the  Newspaper-Radio 
Committee,  of  which  Harold  V. 
Hough,  WBAP-KGKO,  Fort  Worth, 
is  chairman,  has  called  a  meeting 
of  its  membership  in  New  York 
on  April  20,  during  the  annual 
meeting  of  the  American  Newspa- 

per Publishers  Assn.  In  a  notice 
to  stations  in  the  group  last  week, 
Mr.  Hough  pointed  out  that  at  the 
conclusion  of  the  hearings,  coun- 

sel for  the  committee  will  ask  not 
only  for  an  opportunity  to  submit 
briefs  but  will  ask  for  oral  argu- ments. 

He  pointed  out  that  this  is  neces- 
sary because  of  the  many  legal 

points  involved  and  since  the  pro- 
tracted hearings  covered  3,500 

pages  of  testimony  and  the  in- troduction of  400  exhibits.  These 

will  require  careful  summariza- 
tion, he  said. 

In  asking  publisher-broadcasters 
to  attend  the  April  20  session  at  the 
Waldorf-Astoria,  Mr.  Hough  said 
there  are  "many  important  prob- 

lems which  still  lie  ahead".  He 
said  there  will  be  a  discussion 
of  the  further  action  which  is 

necessary  in  order  to  protect  news- 
paper interests  in  radio  and  a  re- 

port on  the  committee's  activi- ties to  date.  All  members  of  the 
group  were  earnestly  requested  to 
be  present  or  send  a  representative 
to  the  meeting. 

DOSTER  COMES  BACK 

Famed  Operator  of  Army  Net| 

 In  Panama  Arrives  

HOMEWARD-BOUND  after  three 
years  of  service  in  the  Panama 
Canal  Zone  is  Sergt.  Maj.  Clay 
Doster,  the  man  who  is  responsible 
for  bringing  radio  entertainment 
to  the  U.  S.  Army  soldiers  scattered 
over  900  miles  of  Panamian  jungle. 

A  year  ago,  Doster  wrote  NBC, 
asking  for  the  loan  of  "any  old 
records  lying  around"  to  fill  up  the 
night  programs  of  PCAN  and, 
later,  PCAC,  Army  radio  stations 
in  Panama.  NBC  responded  with 
over  a  ton  of  its  best  transcribed 
entertainment  from  the  Radio  Re- 

cording Division  and  a  special  two- 
way  inaugural  broadcast,  during 
which  the  stations  were  named  hon- 

orary affiliates  of  the  network. 

The  title  of  "Jungle  Mudders" has  been  bestowed  on  NBC  officials 
by  the  soldiers  in  Panama.  Since 
Dec.  7,  the  radio  stations,  which 
were  both  operated  by  Doster,  have 
been  used  for  strictly  military 
service. 

Average  Day  at  WMCA 
Shown  Executives  Club 

A  REVIEW  of  an  average  day  in 
the  schedule  of  WMCA,  New  York, 
was  presented  at  the  March  25 
meeting  of  the  Radio  Executives 
Club  of  New  York  in  the  Hawaiian 
Room  of  the  Hotel  Lexington.  Ar- 

ranged by  Don  Shaw,  WMCA  gen- eral manager,  and  prepared  by 
Walter  Craig,  program  director, 
the  performance  included  high- 

lights in  the  news  by  Johannes 
Steel,  Sydney  Moseley,  Otis  T. 
Wingo  and  Tex  McCrary ;  music  by 
Hazel  Scott,  Madge  Marley,  Walt 

Scanlon's  Quartet  and  Joe  Rines' orchestra;  talks  by  Jimmy  Powers, 
sports  commentator,  and  Art 
Green,  WMCA's  m.c.  of  recordings. 

Out  -  of  -  town  guests  included 
Ralph  Baron,  WMRC,  Greenville, 
S.  C;  Clark  A.  Luther,  KFH, 
Wichita;  A.  N.  Armstrong  Jr., 
WCOP,  Boston;  Charles  Garland, 
WBBM,  Chicago;  Nicholas  Pagli- 
ara,  WEW,  St.  Louis;  Len  Nas- 
man,  WFMJ,  Youngstown;  Hal  R. 
Makelim  of  Hal  R.  Makelim  Pro- 

ductions, Chicago,  and  Studebaker 
Corp.  executives — Paul  G.  Hoff- 

man, president,  and  C.  Scott 
Fletcher,  sales  manager,  both  offi- 

cials of  United  China  Relief,  which 
the  REG  is  assisting  on  a  radio 

program. WBZ  Adds  Auuoiincers 

THREE  NEW  announcers,  Street- 
er  Stuart,  Carlton  Ide  and  Carl 
Desuze  were  scheduled  to  join 
WBZ-WBZA,  Boston  and  Spring- 

field, March  29  according  to  an 
announcement  last  Thursday  by 
W.  Gordon  Swan,  director  of  the 
stations.  Stuart  transfers  from 
WBOS,  Boston,  where  he  was 
head  of  the  Spanish  department; 
Ide  is  from  WGAN,  Portland,  and 
WKNE,  Keene,  N.  H.,  and  Desuze 
is  from  WGAN.  The  three  men  will 
also  announce  for  the  new  West- 
inghouse  FM  outlet,  W67B,  which 
was  scheduled  to  begin  operation 
March  29. 

41.9%  Hear  Disc  Network 
TRANSCRIPTIONS  serve  55,228,844 
people  or  41.9%  of  the  U.  S.  through 
162  local  stations  from  coast  to  coast, 
according  to  a  survey  prepared  by 
Walter  P.  Burns  &  Associates  on  be- 

half of  the  network  and  in  collabora- tion with  Miles  Laboratories,  Inc., 
makers  of  Alka  Seltzer  and  the  Wade 
Adv.  Agency.  This  survey  was  the 
first  analysis  of  primary  coverage  in 
the  secondary  markets  of  the  country 
served  by  Keystone  Network,  a  tran- scription hookup. 

y  A*)  LA  CROSSE 
IOWA  ^  I 

An  unexploit- ed  market  with  a  ready- 
built  audience  from 
WKBH's  NBC  and  Blue 

Network  programs. 

WKBH 

LaCrosse 
WISCONSIN 

REP.  by  : 

HOWARD  H.WIISON  CO. 

WISH 

MILWAUKEE 

5.000 

COLUMBIA 

The  Katz  Agency,  Inc.  _  Representatives 

WATTS 
DAY  & 
NIGHT 
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WOMEN'S  PLACE  ON  THE  AIR 
Wakefield  Finds  the  Ladies  Are  Gaining  Entry 

 ^To  Many  Phases  of  Broadcasting  

W67B,  in  Boston, 

Opened  March  29 

FM  Outlet  of  Westinghouse 

Operates  Six  Hours  Daily 

W67B,  10,000-watt  frequency  mod- 
ulation station,  was  to  begin  broad- 

casting March  29,  according  to 
C.  S.  Young,  acting  general  man- 

ager of  Westinghouse  Radio  Sta- 
tions of  New  England.  The  new 

station,  with  studios  in  the  Hotel 
Bradford,  Boston,  and  transmitter 
at  Hull,  Mass.,  operates  on  46.7 
mc.  and  will  be  on  the  air  six  hours 
daily  between  3  p.m.  and  9  p.m. 
W67B  was  to  inaugurate  service 

with  a  simple  half-hour  dedication 
program,  featuring  a  message  from 
James  Lawrence  Fly,  chairman  of 
the  FCC;  string  music  under  the 
direction  of  Avner  Rakov,  and  the 
voices  of  Kay  Ivers,  popular  singer, 
and  Elva  Boyden,  contralto. 
The  new  station  will  be  pro- 

grammed entirely  for  FM.  In  an- 
nouncing this  policy,  W.  Gordon 

Swan,  program  director  of  WBZ 
and  WBZA,  who  will  take  on  the 
same  duties  for  the  new  station, 
said,  "We  want  to  give  the  listen- 

ers a  new  station  with  musical  fea- 
tures planned  for  the  high-quality 

reproduction  which  FM  makes  pos- 
sible. With  few  exceptions,  the  pro- 

grams to  be  heard  from  FM  station 
W67B  will  be  programs  to  be  heard 
only  on  FM." 
W67B  will  feature  a  dinner  con- 

cert each  evening  between  6 :05  and 
7,  five  minutes  of  news  every  hour 
on  the  hour,  stock  quotations  each 
afternoon  at  4:05,  a  sports  pro- 

gram with  Wendy  Davis,  Monday 
through  Friday  at  7:05  p.m.,  and 
a  home  forum  program  featuring 
Mildred  Carlson  each  Tuesday  and 
Thursday  at  4:05  p.m. 
FM  station  W67B  is  the  result 

of  over  a  year  of  experimentation 
and  building  by  Westinghouse  en- 

gineers. The  new  station,  accord- 
ing to  F.  M.  Sloan,  chief  engineer, 

embodies  the  lates  principles  of  FM 
broadcasting. 

SESAC  announces  it  has  acquired  the 
exclusive  performance  rights  to  the 
dance  music  catalogue  of  Sterling 
Music  Co..  New  York. 

REPEATING  the  warnings  of 
many  industry  leaders  that  a  short- 

age of  technical  broadcasting  per- 
sonnel is  already  acute  and  will  be- 

come increasingly  so  as  the  war 
progresses,  FCC  Commissioner  Ray 
C.  Wakefield,  quoting  Gerald  C. 
Gross,  FCC  assistant  chief  engi- 

neer, who  recently  returned  from  a 
trip  to  England,  declared  women 
of  England  are  doing  a  remarkable 
job  in  all  phases  of  the  communica- 

tions field,  replacing  men  called  to 
the  colors. 

In  an  address  made,  March  21, 
in  Washington  to  the  Institute  on 
Women's  Professional  Relations, 
Mr.  Wakefield  quoted  from  the 
Gross'  survey  in  England,  which 
revealed  that  English  women  have 
become  announcers,  script  writers, 

program  directors  and  are  "stand- 
ing at  the  controls,  serving  as  as- 

sistant engineers,  as  program 
monitors,  and  in  a  variety  of  tech- 

nical and  maintenance  positions". 
At  the  Radar 

As  an  example  of  women's  tech- 
nical proficiency  it  was  pointed  out 

that  in  England  they  are  maintain- 
ing and  operating  the  "Radar", new  secret  anti-aircraft  device 

which,  it  was  said,  requires  high 
technical  skill  [Broadcasting, 
Nov.  24,  1941]. 

Taboos  against  women  perform- 
ing technical  tasks  have  been  re- 

moved in  England,  it  was  said,  and 
these  will  also  have  to  be  eliminated 

here.  In  quoting  from  Mr.  Gross' 
report  Commissioner  Wakefield 
parenthetically  said,  "I  might  add 
that  we  at  the  FCC  don't  maintain 
quite  the  same  taboo.  At  the  present 
time  we  have  eight  lawyers  who  are 
women,  approximately  10%  of  our 
legal  staff".  He  implied  that  the 
prejudice  against  women  would 
have  to  be  removed  in  all  fields  if 
the  war  effort  is  to  be  successful. 

Commissioner  Wakefield  pointed 
out  that  in  the  broadcast  field 
women  have  long  been  active  in  the 

program  side  and  "have  distin- 
guished themselves  without  help 

from  emergency  labor  shortages". 
The  high  percentage  of  young 

men  in  the  radio  field  was  taken 
by  Commisisoner  Wakefield  as  the 
main  reason  for  technical  training 
of  women  for  replacement  since  the 
men  will  be  constantly  drained  from 
the  field  to  enter  the  armed  forces. 
Illustrating  his  point,  Mr.  Wake- 

field said  that  "of  the  5,500  quali- 
fied broadcasting  engineers  in  the 

United  States,  1,000  have  already 
entered  the  Army  or  Navy— and 
that's  just  a  beginning." 

Technicians  Needed 

He  added  that  "so  serious  has  the 
shortage  of  trained  technicians  be- 

come that  the  Commission  has  had 
to  relax  its  requirements  for  radio 
operators,  to  permit  stations  to  em- 

ploy operators  with  lesser  qualifi- 
cations" [Broadcasting,  March  2]. 

Industry  realization  of  the  great 

GALS  OF  THE  GAIN  are  these 
three  engineers  of  WCHS,  Charles- 

ton, W.  Va.,  which  claims  the  con- 
trol room  pulchritude  championship 

for  the  trio.  Seated  is  Emmy  Lou 
Jackson,  a  fulltime  operator  since 
last  August  surrounded  by  Velva 
Williams  (left),  receptionist  and 
switchboard  operator  of  WCHS 
for  the  last  half-dozen  years,  lately 
transferring  to  the  control  room, 
and  Jane  Trent,  a  new  arrival. 

problem  to  be  faced  in  technician 
shortage  was  indicated  as  far  back 
as  August,  1941,  Commissioner 
Wakefield  said  in  recalling  a  meet- 

ing held  by  Government  representa- 
tives, broadcasting  industry  and 

educational  institutions  to  map  out 
a  technician  training  program. 

Outcome  of  this,  and  other  meet- 
ings. Commissioner  Wakefield  said, 

has  resulted  in  the  radio  tech- 
nician's program  being  financed  by 

the  U.  S.  Office  of  Education  in  co- 

operation with  the  NAB.  "I  think 
I  can  recommend,"  Commissioner 
Wakefield  said,  "the  radio  techni- 

cian's training  program,  now  pro- 
ceeding under  full  steam,  as  a  model 

for  those  desiring  to  establish 
similar  training  programs  in  other 

fields". As  previously  reported  in  Broad- 
casting the  technician  training 

program  has  launched  its  first 
major  step  in  its  aim  to  train 
200,000  technicians  with  plans  al- 

ready being  carried  out  for  the 
training  of  20,000. 

Syracuse  Council 
DESIGNED  TO  coordinate  local 
radio  war  effort.  Radio  Victory 
Council  of  Syracuse  has  been  or- 

ganized with  Robert  G.  Soule, 
vice-president  of  WFBL,  Syracuse, 
as  general  chairman.  RVC  was  or- 

ganized, it  was  said,  to  act  as  a 
clearing  house  for  public  service 
programs  connected  with  the  war 
effort  and  to  prevent  duplication 
of  effort.  Policy  Committee  of  the 
council  includes  R.  G.  Soule,  F.  R. 
Ripley,  WSYR;  William  T.  Lane, 
WAGE;  Sherman  Marshall, 
WOLF. 

MANUFACTURE  of  dry  cell  batteries 
for  portable  radios  has  been  prohibited 
in  Canada  as  of  March  31,  according 
to  the  Department  of  Munitions  & 
Supply,  Ottawa. 

5%  Increase  Is  Granted 

By    Arbitration  Award 
STAFF  announcers  at  WBZ- 
WBZA,  Westipghouse  stations  in 
Boston-Springfield,  last  week  were 
awarded  5%  wage  increases  over 
their  previous  scale  by  an  Ameri- 

can Arbitration  Assn.  panel,  ac- 
cording to  information  received  by 

the  headquarters  office  of  the  Amer- ican Federation  of  Radio  Artists. 
Contract  between  union  and 

Westinghouse  provided  for  reopen- 
ing annually  to  discuss  wages  and 

when  union  and  management  failed 
to  agree  this  spring,  matter  was 
submitted  to  arbitration  as  the 
contract  also  provides  [BROADCAST- 

ING, March  16].  These  increases, 
AFRA  said,  are  in  addition  to  the 
regular  cost-of-living  increases 
given  all  Westinghouse  employes. 

Will  Honor  DeMille 

CECIL  B.  DeMILLE's  30th  anni- versary in  the  film  industry  will  be 
celebrated  with  a  radio  tribute  to 
motion  pictures  and  radio  in  the 
western  hemisphere  on  April  4  pro- 

gram of  Calling  Pan-America,  CBS 
series  to  promote  inter-American relations.  The  broadcast  will  salute 
the  movie  and  radio  industries  for 
"their  contributions  to  mass  enter- 

tainment, communication  and  cul- 
tural exchange,"  in  a  program  to 

be  heard  in  North  America  as  far 

as  Montreal,  and  transmitted  simul- 
taneously to  Latin  America.  Brief 

talks  by  prominent  radio  and  mo- 
tion picture  men,  including  DeMille, 

will  be  picked  up  from  New  York, 
Buenos  Aires,  Vancouver,  Mon- 

treal, Mexico  City  and  Hollywood. 

[11^  w  w  r  J  1  B  ̂   KSm 

WEED  Si  COMPANY 
NIW  YORK,  DETROIT,  CHICAGO,  SAN  FRANCISCO 

Dr.(W)SUIi  Gives  You 

The  BEST  of  Florida 

He'll  DELIVER  For  You! 

Since  1927  0\'  Dr.  (W)SUN  has 
been  the  LISTENING  PREFERENCE 
with  Gulf  Coast  and  Central  Florida 
folks  who  are  definitely  people  .  .  . 
and  who  are  ready  buyers. 
TODAY,  more  than  ever  before, 
with  full  news  services,  programs 
restricted  to  high  quality  only,  a 
conscientious  personnel  to  serve 
you  better  .  .  .  AND,  a  dear, 
interference-free  signal  on  620  kc. 
Dr.  (W)SUN  is  a  logical  first  line 
of  defense  for  your  sales. 

POWER i 

PROGRAMS^:"-'^f^:,„, 

COVER  A
GE 

 • 

LISTEN
ERS  ' 

all  at  L
OW  COS

T! 

OIT  THE  f  ACTS  F«OM 
PONTIAC    •  MICH. 
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McCaw  Joins  Air  Corps 

Chytil  Directing  KELA 
J.  ELROY  McCAW,  general  man- 

ager of  KELA,  Centralia,  on 
March  27  reported  for  active  duty 
as  a  lieutenant  in  the  Army  air 
force,  headquartering  in  Washing- 

ton. An  engineer,  Lieut.  McCaw 
has  turned  over  to  Joe  Chytil,  com- 

mercial manager  of  KELA,  the 
function  of  acting  manager.  Mr. 
McCaw  on  March  21  married 
Marian  Oliver,  of  Centralia. 

Vincent  Voegele,  program  direc- 
tor of  KELA,  has  enlisted  in  the 

Navy  and  reports  for  duty  early  in 
April.  Donald  Wheeler,  KELA 
operator,  has  joined  the  Navy  and 
is  stationed  at  Bremerton. 

Number  of  Sponsors  Per  Program  Rises^ 

Says  Witmer^  Seeing  Good  Year  for  ISBC 

WooUey  Aide  to  Hedges 
EASTON  C.  WOOLLEY,  formerly 
manager  of  the  service  division  of 
NBC's    station    relations  depart- 

ment  and   one-time   manager  of 
WWJ,  Detroit, 

i  ̂ ^^H^^        h  us    been  ap- 
'  1  ̂̂ 1^^^^      pointed  assistant to    Williams  S. 

t  '^If         ■         Hedges,  vice- 
^'      '  president  in 

charge    of  sta- 
kt'te^'  ii^SSt       tions,  Mr.  Hedges 
WiS^fK^^Sf        announced  last 
^^^^^^F         week.  In  addition ^  to  his  new  duties, 

Mr.  Woolley  will 
continue  to  super- 

vise the  handling  of  affiliation  con- 
tracts between  NBC  and  its  affiliate 

stations  . 

Mr.  Woolley 

'Town  Meeting'  Tour 
A  SIX-WEEK  Tour  is  planned  for 
America's  Town  Meeting  of  the  Air, 
Thursday  night  BLUE  series  con- 

ducted by  George  V.  Denny  Jr., 
founder  and  moderator  of  the 
seven-year  old  radio  forum.  The 
first  out-of-town-broadcast  will  be 
in  New  Orleans  April  9,  the  next  in 
Columbia,  Mo.,  and  the  following  in 
Denver.  For  the  first  time  in  its 
history,  the  program  will  originate 
outside  the  United  States,  with  a 
broadcast  May  7  from  Ottawa  at 
the  invitation  of  the  Women's  Com- 

mittee on  International  Relations 
of  Canada,  in  cooperation  with 
CBC. 

ART  GILMORB,  CBS  Hollywood  an- 
nouncer, has  been  signed  by  Warner 

Bros,  to  do  the  voice  of  President 
Franklin  D.  Roosevelt  in  the  film 
"Yankee  Doodle  Dandy"'. 

See  Stories  of  Atlanta  and 
SPONSORS  are  progressively  in- 

creasing the  number  of  stations 
used  on  NBC,  Roy  C.  Witmer,  vice- 
president  in  charge  of  sales,  told 
the  NBC  "war  clinic"  held  last 
Thursday  and  Friday  in  Chicago. 
Some  30  affiliates  were  represented. 

Mr.  Witmer  cited  first  the  pro- 
gressive increase  in  the  number 

of  stations  from  an  average  of  45 
per  evening  program  in  1936  to  77 
in  1941.  On  daytime  programs,  he 
said,  the  average  had  risen  from 
29  to  54  stations  per  program.  He 
attributed  the  increasing  success 
of  the  network  as  a  sales  medium 
in  great  part  to  the  cooperation  of 
the  affiliates  in  providing  strong 
local  promotion  improved  local  pro- 

gramming, and  progressive  trans- 
mission facilities. 

In  commenting  on  the  future,  Mr. 
Witmer  maintained  that  barring 
unforseen  developments  1942  ought 
to  prove  as  successful  as  the  ban- 

ner year  1941  in  which  the  net- 
work experienced  a  complete  sell- 

out of  available  time  periods.  "My 
optimism,"  he  said,  "is  based  on 
the  fact  that  80%  of  our  business 
comes  from  four  industries — foods, 
soaps,  drugs,  and  tobacco — and 
during  1942  the  American  people 
are  going  to  use  as  many  of  these 
products  as  they  did  in  1941. 

Few  Priority  Worries 
Although  there  are  numerous 

priorities  on  packaging  materials, 
all  industries  seem  sanguine  about 
satisfactory  substitutes,  he  said. 
There  are  some  rubber  problems  in 
connection  with  deliveries,  but  they 

don't  appear  to  be  serious  until 
after  1942,  he  explained.  NBC  is 
fortunate  in  that  it  now  has  no 
products  dominated  by  sugar,  no 
steel,  one  tire  account  which  con- 

templates continuance  of  its  insti- 
tutional program,  no  automobile 

business,  and  finally,  no  liquid  foods 
like  soup,  which  seem  likely  to  ex- 

perience packaging  difficulties,  Mr. 
Witmer  said,  with  all  customers 
currently  doing  a  greater  gross 
business  than  last  year. 

"Our    customers    are  conscious 
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Dallas  Meetings  on  Page  22 

too,"  he  said,  "of  radio's  extraordi- 
nary force  as  a  public  service  un- 

der these  war  conditions,  and  the 
added  services  they  themselves  can 
render  to  the  public  through  co- 

operation in  the  war  effort. 

Ken  R.  Dyke,  director  of  promo- 
tion, told  the  affiliates  of  the  value 

of  consistent  promotion,  while 
Charles  B.  Brown,  sales  promo- 

tional manager,  outlined  the  work 
of  his  department.  Albert  E.  Dale, 
director  of  the  department  of  in- 

formation, described  the  expansion 
of  the  NBC  press  department,  re- 

lated publicity  problems  and  urged 
stations  to  cooperate  with  news- 

papers, exchanging  time  for  space 
where  possible,  and  using,  if  nec- 

essary, paid  space.  William  S. 
Hedges,  vice-president  in  charge 
of  station  relations,  wound  up  the 
Thursday  session  emphasizing  the 
responsibility  on  the  part  of  the 
network  in  maintaining  close  con- 

tact with  the  stations  and  aiding 
in  the  solution  of  related  local 

problems. 
The  group  approved  the  resolu- 

tion adopted  at  the  New  York  meet- 
ing calling  for  the  cleansing  of  the 

scripts  of  certain  comedians,  dis- 
cussed programming,  commercial 

and  sustaining,  and  asked  for  ex- 
pansion of  network  news  coverage. 

The  plan  devised  jointly  by  the 
OFF,  the  network  advisory  com- 

mittees and  the  advertising  council, 
to  coordinate  Government  an- 

nouncements on  network  programs, 
was  outlined  by  C.  L.  Menser,  NBC 
program  manager. 

Puts  Them  to  Sleep 

Presided  over  by  Stanley  Hub- 
bard, KSTP,  St.  Paul,  the  meeting 

was  the  fifth  of  a  series  of  nation- 
wide discussions  with  affiliates 

on  network  wartime  operations. 
[Broadcasting,  March  23]. 
The  Thursday  morning  session 

in  Chicago  was  addressed  by  Frank 
E.  Mullen,  vice-president  and  gen- 

eral manager;  Frank  M.  Russell, 
vice-president  of  NBC  Washing- 

ton; and  Dr.  James  Rowland  An- 
gell,  educational  director.  Mr.  Men- 

ser revealed  that  a  study  of  Gov- 
ernment programs  and  announce- 

ments had  disclosed  that  a  dispro- 
portionate amount  of  air  time  had 

been  used  ineffectually. 

"It  didn't  seem  probable,"  he 
said,  "that  this  continuous  bom- 

bardment could  do  anything  except 
'anesthesize'  the  listener,  and 
therefore  defeats  its  primary  pur- 

pose of  effectively  awakening  the 
radio  audience.  As  a  matter  of  fact, 
the  Treasury  has  said  that  it  has 
more  time  than  it  wants,  only  be- 

cause everybody  taking  up  the  bond 
drive  in  good  faith  has  thrown  in 
his  bit  so  that  the  air  is  full  of 
meaningless  phrases  about  buying 
bonds,  to  the  exclusion  of  other 

messages  which  the  Government 
often  feels  are  of  more  immediate 
importance  but  which  are  not 

given  any  consideration". Under  the  new  plan,  however, 

soon  to  go  into  operation,  Mr.  Men- 
ser explained  that  OFF  will  line 

up  the  various  department  requests 
for  time  in  order  of  importance, 
and,  acting  as  a  clearing  house,  it 
will  indicate  to  the  broadcasting 
industry  the  projects  which  are 
to  be  given  priority  and  will  sug- 

gest for  what  length  of  time  that 
priority  will  hold. 
"For  example,"  he  explained, 

"during  one  month,  80%  of  air 
time  may  be  given  to  increased  in- 

dustrial production,  10%  to  salv- 
age projects,  10%  to  civilian  de- 

fense, while  the  next  month  the 
copy  will  be  reshuffled  to  give  first 
place  to  some  other  drive  of  imme- 

diate importance". All  network  programs,  Mr.  Men- 
ser said,  "will  be  asked  to  give  one 

spot — and  only  one — during  that 
month  for  a  message  which  the 
OFF  will  assign.  The  copy  will 
then  be  definite  selling  copy  writ- 

ten by  commercial  writers  and  pre- 
sented almost  as  a  commercial.  On 

the  daytime  five-a-week  shows  we 
ask  for  a  spot  once  every  two 
weeks.  It  is  hoped  by  those  who 
have  worked  out  the  plan  that  it 
will  result  in  the  exclusion  of  most 
of  the  haphazard  announcements 

for  various  drives." Those  who  attended  were:  Stan- 
ley Hubbard,  Ken  Hance,  KSTP, 

St.  Paul;  Walter  J.  Damm,  L.  W. 
Herszog,  WTMJ,  Milwaukee;  B.  J. 
Palmer,  J.  0.  Maland,  Harold  Fair, 
Woody  Woods,  Ralph  Evans,  Hale 
Bondurant,  WHO,  Des  Moines; 
Herb  Hollister,  Jack  Todd,  KANS, 
Wichita;  C.  E.  Lytle,  John  F. 
Meagher,  KYSM,  Mankato,  Minn.; 
E.  C.  Allen,  F.  K.  Schmitt,  WIBA; 
Frank  V.  Webb,  WOWO-WGL, 
Fort  Wayne;  George  M.  Burbach, 
KSD,  St.  Louis;  W.  C.  Bridges, 
WEBC,  Duluth;  Dean  Fitzer, 
WDAF,  Kansas  City;  John  J.  Gil- 
lin,  WOW,  Omaha;  Gregory  Gent- 

ling, KROC,  Rochester;  Eugene 
Pulliam,  WIRE,  Indianapolis; 
George  M.  Jackson,  WBOW,  Terra 
Haute;  Clarence  Leich,  WGBF, 
Evansville. 

Penny  Hits  Target! 

^^^^^^^^^^  Your  budget  s<of<?s 

W^m  ̂ ^\  \  \  °   bull's-eye  ovei 
O^^J  J  WCBMi    We  conc.-i- 

^I^B^^^^^B'    trate  on  Bolliinon.  ^^K^^^^^  i'  —  becousc Ihat'i  where  business  is  concentrated' 
Best  coverage  .  .  .  per  capita  .  ,  . 

per  penny'  Rates  that  welcome  com- 

parison' WCBM 

W    The  Blue  Network 
BALTIMORE.  IMARYLAf^it 

Natl    Rep,  —  Foreman  Co.,  N  Y  &  Chi  ! 
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Two  Are  Elected 

To  ASCAP's  Board 
$950,000  Quarterly  Dividend 
Is  Near  All-Time  Record 
ONE  NEW  writer  and  one  new 
publisher  were  elected  to  the  board 
of  directors  of  ASCAP  in  the  sec- 

ond election  participated  in  by  the 
membership  of  the  Society,  as  pro- 

vided in  the  new  rules  of  associa- 
tion adopted  by  ASCAP  last  year 

in  accordance  with  terms  of  the 
Government  consent  decree.  For- 

merly the  board  itself  elected  its 
members. 

Big  Dividend 
ASCAP  also  announced  last  week 

that  its  royalty  distributions  for 
the  first  quarter  of  1942  would 
total  $950,000,  just  $60,000  short  of 
the  all-time  high  for  a  first  quarter, 
the  $1,010,000  distributed  for  the 
January-March  period  of  1940.  An- 

nual meeting  of  the  Society  was 
held  last  Thursday  at  the  Ritz- 
Carlton  Hotel,  New  York.  Reports 
for  the  past  year  were  given  by  the 
president  and  general  manager,  but 
otherwise  the  event  was  purely  so- 
cial 

Following  meetings  of  John 
Paine,  ASCAP  general  manager, 
and  Herman  Finkelstein  of 
Schwartz  &  Frohlich,  ASCAP  gen- 

eral counsel,  with  the  attorneys 
general  of  the  States  of  Kansas 
and  North  Dakota,  the  Society  has 
resumed  operations  in  Kansas  and 
has  filed  with  the  North  Dakota 
official  papers  for  his  consideration 
and  are  now  awaiting  word  from 
him. 

The  discussions  in  Kansas,  it  was 
reported,  left  ASCAP  with  the  be- 

lief that  it  has  complied  with  the 
State  law  and  is  legally  able  to  do 
business  within  the  State  and  it 
is  expected  that  a  similar  condition 
will  be  found  regarding  the  North 
Dakota  statute. 

Henderson  Beats  Kern 
Four  writer  members  and  four 

publisher  members,  one-third  of  the 
board  of  24,  stood  for  reelection, 
under  the  rule  that  the  complete 
board  come  up  for  reelection  every 
three  years.  The  defeat  of  Jerome 
Kern,  noted  composer  and  for  many 
years  a  board  member,  by  Ray 
Henderson,  winner  of  a  hot  three- 

Monday  Through  Friday 

11  A.  M.  to  12  Noon 

Orphans  of  Divorce 

Amanda  of  Honeymoon  Hill 

John's  Other  Wife 

Just  Plain  Bill 

on 

,000  Watts  IfTfAT/^  NBC  Red 
Day  and        1/1/  I   \  I  T 
Night     TTlilU  T?"=B'r Network 

The  DAYTON,  O.  Station 

Nat.  Rep.:  Paul  H.  Raymer 

FLOOD  BROADCASTS 

WBTA  Brings  Aid,  Comfort 
 To  Batavia  Victims  

WHEN  flood  waters  recently  in- 
undated Batavia,  N.  Y.,  WBTA 

proved  the  public  service  value  of 
radio  once  again.  In  an  area 
swamped  with  water  and  silt, 
blacked-out  because  of  power  fail- 

ure and  silenced  by  the  lack  of 
phone  communications,  WBTA 
served  as  the  only  means  of  com- 

munication for  the  area  maintain- 
ing order  and  bringing  aid  and 

comfort. 
At  first  the  station  went  after 

human  interest  stories  which  were 
recorded  for  rebroadcast  purposes. 
But  the  inability  of  any  other 
agency  to  cope  with  the  situation 
brought  home  to  the  station  the 
need  for  instant  humanitarian  aid. 
After  going  through  the  first  night, 
the  staff  was  still  at  work  the  next 
morning  dispatching  boats  to  the 
homes  of  people  unable  to  escape, 
gathering  oil  stoves,  food,  fuel, 
clothing  and  blankets  and  coordi- 

nating the  activities  of  other  agen- 
cies engaged  in  relief.  Members  of 

the  American  Red  Cross,  the 
American  Legion,  the  Boy  Scouts 
and  the  City  Department  of  Public 
Works  worked  side  by  side  with 
the  station. 

In  one  24-hour  period,  1,052  sep- 
arate bulletins  on  flood  conditions 

were  broadcast.  Mail  from  listeners 
and  public  agencies  alike  empha- 

sized the  worth  of  radio  as  an  in- 
strument of  public  service  in  urg- ent aid. 

EXCLUSIVE  Radio  Features,  Tor- 
onto, representing  a  number  of  Ameri- 

can transcription  producers  in  Can- 
ada, has  appointed  H.  N.  Stovin,  sta- 
tion representative,  as  exclusive  na- 

tional representative  in  Montreal  and Winnipeg. 

way  race  which  included  Al  Lewis, 
was  one  highlight  of  the  election. 
The  other  was  the  tremendous 
vote  given  by  writer  members  to 
ASCAP  President  Gene  Buck.  On 

the  publisher's  side,  the  newcomer 
is  Donald  Gray,  who  replaces 
Walter  Kramer. 

Votes  for  winning  candidates,  as 
announced  by  Abel  Baer,  chairman 
of  the  election  committee,  were  as 
follows : 

Writers  —  Gene  Buck,  43,607; 
Geoffrey  O'Hara,  35,050;  George 
W.  Meyer,  28,272;  Ray  Henderson, 
18,925. 

Publishers — Max  Dreyfus,  2,560; 
John  O'Connor,  2,486;  Donald 
Gray,  2,041;  Jack  Mills,  1,966. 

Putnam  Trouble 

GEORGE  PUTNAM  and 
George  Putnam  work  for 
NBC  in  New  York  as  an- 

nouncers (middle  initials  A. 
and  F.  respectively).  Folks 
may  have  thought  they  were 
hearing  things  but  that's  only a  part  of  it.  Now  the  two  of 
them  have  gone  in  for  pub- 

licity, each  hiring  the  same 
press  agent  who  in  turn  de- cided to  clear  the  confusion 
with  a  brochure  called,  Are 
You  Hearing  Double? 
Thanks! 

WWL  CELEBRATES 

20TH  AmiVERSARY 

CELEBRATING  its  20th  anniver- 
sary, WWL,  New  Orleans,  will 

mark  the  occasion  with  a  special 
broadcast  the  evening  of  March  31. 
Program  will  include  offerings  by 
talent  regularly  heard  on  the  sta- 

tion and  will  feature  a  narration 
tracing  the  history  of  the  50,000- 
watt  outlet.  Script,  under  the  di- rection of  Henry  Dupre,  program 
director,  was  written  by  Ed  Hoer- ner. 

WWL,  owned  by  Loyola  U,  of 
New  Orleans,  first  took  the  air 
March  30,  1922,  with  a  special  plea 
for  school  funds  by  the  late  Rev. 
Edward  Cummings  S.J.,  then  presi- 

dent of  the  Jesuit  school.  Loyola's interest  in  radio  is  traced  back  to 
1907  when  the  Rev.  Anton  Kunkel 
S.J.,  a  professor  of  physics,  erected 
wireless  equipment  on  the  campus. 

With  the  advent  of  broadcasting, 
the  Rev.  Edward  T.  Cassidy,  S.j., 
with  a  group  of  amateurs  built 
Loyola's  first  station  from  radio odds  and  ends  discarded  from  a 
government  ship. 

W.  Howard  Summerville  is  gen- 
eral manager  of  WWL  and  the 

Rev.  Frank  A.  Cavey,  S.J.,  is 
faculty  advisor.  WWL  operates  on 
870  kc. 

New  Record  Firm 
NEW  RECORD  manufacturing 
and  distribution  firm,  with  head- 

quarters in  Hollywood  and  New 
York,  is  being  organized  by  Buddy 
G.  DeSylva,  executive  producer  of 
Paramount  Pictures;  Glenn  Wal- 
lichs,  owner  of  Hollywood  Music 
City,  retailers  of  phonograph  re- 

cordings and  machines,  and  radios; 
and  John  Mercer,  songwriter.  Firm 
expects  to  release  its  first  record- 

ings in  two  months.  Allied  Rec- 
ord Mfg.  Co.,  Hollywood,  and  the 

Scranton  Record  Co.,  Scranton,  Pa., 
will  handle  pressings.  Wallichs  was 
slated  to  be  in  New  York  this  week 
to  establish  offices  and  line  up  per- 
sonnel. 

ALTHOUGH  he  failed  to  mention  his 
bride's  name.  Bernard  Valery.  CBS 
correspondent  in  Stockholm,  last  week 
cabled  the  network  that  he  had  .ust 
been  married. 

5000  WATTS^WW^ OVER  METROPOLITAN  NEW  YORK 

CLASS  REUNION  for  Hugh  B. 
Terry  (left),  manager  of  KLZ, 
Denver,  and  Pierre  J.  Huss,  INS 
foreign  correspondent,  took  place 
when  the  latter  recently  flew  to  Den- 

ver to  address  the  Chamber  of  Com- 
merce. Classmates  at  the  U  of  Mis- 

souri School  of  Journalism,  they 
had  not  met  since  1929.  Huss  is 
widely  known  for  his  coverage  of 
Hitler's  movements  for  eight  years 
and  his  articles  on  Europe  in  the 
Saturday  Evening  Post. 

NCAC  Opens  Offices 
NATIONAL  CONCERT  &  Artists 
Corp.,  formed  last  fall  following 
the  sales  of  NBC's  concert  and 
talent  divisions,  has  moved  to  its 
new  New  York  headquarters  at  711 
Fifth  Ave.,  and  has  opened  offices 
in  Chicago  at  the  Merchandise 
Mart,  in  Hollywood  at  Sunset  and 
Doheny  Drive,  in  San  Francisco  at 
111  Sutter  St.,  according  to  Alfred 
H.  Morton,  NCAC  president.  Marks 
Levine  is  vice-president  and  direc- 

tor of  the  concert  division;  public- 
ity, advertising  and  promotion  is 

directed  by  Philip  Kerby;  Daniel  S. 
Tuthill,  vice-president,  supervises 
the  popular  division,  which  includes 
radio  activities.  Quarters  also  have 
been  provided  at  the  new  address 
for  Civic  Concert  Service,  sub- 

sidiary of  NCAC,  directed  by  0.  0. 
Bottroff,  NCAC  vice-president,  and 
S.  Hurok  Attractions  Inc.,  which 
has  special  contractual  arrange- ments with  NCAC. 
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CL^$$IFIED 

Siluolient  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address,   forms  close  one  week   preceding  issue. 

Help  Wanted 

Manager  Wanted — 1000  watt  station  in 
Pennsylvania.  Excellent  opportunity  for 
right  man.  Give  details  regarding  educa- 

tion, experience,  and  references.  Box 
311,  BROADCASTING. 

Wanted — Draft  exempt,  competent,  copy- 
writer-announcer. No  night  work.  Write 

Box  310,  BROADCASTING. 

Regional  Network  Station — In  South  desires salesman  with  some  radio  experience. 
Box  309,  BROADCASTING. 

LICENSED  ENGINEER— Light  announc- 
ing, copy  Transradio  Press.  Opportunity 

permanent  position.  Good  salary,  excel- 
lent working  conditions.  West.  Box  289, 

BROADCASTING. 

Assistant  Chief  Engineer — For  250  Watt 
station  on  Eastern  seaboard  with  aggres- 

sive program  of  development  ahead.  A 
.college  graduate  now  in  place  of  limited 
capacity  would  find  this  a  real  oppor- 

tunity. State  references,  experience  and 
salary  expected.  Box  288,  BROADCAST- ING. 

Salesman — Midwest  1,000  watt  network 
station.  Thirty  dollars  weekly  guaran- 

tee, 15%  commission.  Excellent  oppor- tunity for  steady  worker.  Box  305, 
BROADCASTING. 

Combination     Announcer-Technician  —  For 
transmitter  duty  1000  watt  coast  network 
station.  Box  307,  BROADCASTING. 

Operators-announcers  —  There  are  oppor- 
tunities for  employment  in  Oregon  radio 

stations  for  combination  men.  Give  de- 
tails, experience,  age,  draft  status,  salary 

expected,  when  available.  Oregon  State 
Broadcasters  Association.  Box.  669,  Bend, 
Oregon. 

Chief  Engineer — Prefer  man  familiar  latest 
RCA  equipment,  married,  not  afraid  of 
work.  Consideration  will  be  given  appli- 

cants on  basis  of  qualifications  regardless 
of  present  status.  Living  conditions 
moderate.  $35.00  per  week.  WHIR, 
KNOXVILLE. 

LICENSED  ENGINEER— Voice  adaptable 
announcing.  No  experience  necessary. 
530.00  week.  Air  mail  or  wire  KIUP, 
Durango,  Colo. 

ENGINEER  -  ANNOUNCER  —  Light  an- 
nouncing in  South  Florida  independent 

station.  43  hour  week.  Send  qualifica- 
tion, picture,  telephone  number  if  avail- 
able, and  state  salary  expected.  Box  297, 

BROADCASTING. 

ENGINEER  WANTED  IMMEDIATELY— 
250  watt  MBS  station.  State  references, 
experience,  draft  status  and  salary  ex- 

pected. WFNC,  Fayetteville,  N.  C. 

TRAFFIC  MANAGER  —  Regional  station 
midwest  major  market.  State  previous 
experience  handling  network  and  local 
program  traffic — also  salary  expected. 
Box  294.  BROADCASTING. 

Southwest  Station — City  ten  thousand, 
wants  announcer  capable  programming ; 
draft  exempt ;  should  know  football ;  ad 
lib ;  tell  all  in  letter,  salary  expected, 
snapshot.  Permanent.  Box  299,  BROAD- CASTING. 

Wanted — Operator  with  broadcast  license, 
experience  not  necessary.  Write  Box 
290,  BROADCASTING. 

Situations  Wanted 

MAN  FULLY  QUALIFIED— Seeks  man- 
agement of  small  station ;  sales  or  pro- 

duction manager  regional ;  or  general  an- 
nouncer large  station.  Present  work 

highly  satisfactory  to  employer  but  posi- 
tion has  too  many  limitations.  Seek 

greater  field  of  opportunity.  Full  details 
and  transcription  on  request.  Box  314, 
BROADCASTING. 

Situations  Wanted  (cont'd) 
Mature  woman  —  Admittedly  beyond  draft 
age,  experienced  in  National  broadcast- 

ing and  program  direction  desires  posi- tion w  th  s+!>tir)n.  A-1  references. 
Box  318,  BROADCASTING. 

12  Years  Radio  Experience — Including  an- 
nouncing, program  direction,  production 

and  station  management.  Draft  status 
3A.  Wish  connection  with  network  affil- 

iate in  executive  capacity  or  will  consider 
any  offer.  Box  303,  BROADCASTING. 

Can  You  Use  —  Announcer  -  Production. 
Clever,  versatile,  status  3A.  Good  ad-lib, 
emcee.  Employed  now  on  250  watts.  Re- 

liable, dependable,  many  qualifications 
not  listed.  State  all  first  letter.  James 
McGowan,  100  Ragland  Street,  Sweet- 

water, Texas. 

RADIO  ACCOUNT  EXECUTIVE— Avail- 
able. Thoroughly  experienced  in  every 

phase  of  radio  advertising  and  sales 
promotion.  Successfully  operated  own 
agency  and  produced  own  programs.  Ref- 

erences nn+'rvTial  accounts.  Box  315, 
BROADCASTING. 

Secretary-Musician — Girl  available  immedi- 
ately, plays  piano,  solovox,  pipe  organ. 

Three  years  radio  work  as  music  direc- 
tor, program  arranger,  copy-writer, 

bookkeeper,  also  script  announcer.  Box 
292,  BROADCASTING. 

PRODUCTION-PROGRAM  MAN— DRAFT 
EXEMPT — Wants  immediate  opening 
with  progressive  station.  Ten  years'  ex- perience with  major  stations.  Formerly 
professional  actor,  director.  Fine  musical 
education.  Can  help  staff  station.  Write 
for  presentation.  Box  317,  BROADCAST- ING. 

Top  Flight  Sports  man — Draft  exempt,  de- 
sires change.  12  years  play-by-play.  Noth- 

ing under  $75.00  weekly  considered.  Box 
300,  BROADCASTING. 

Newscaster-News  Editor  —  Employed  Cali- 
fornia. Wants  Middlewest  network  sta- 

tion connection.  Draft  deferred.  Box 
296,  BROADCASTING. 

Need  a  REAL  Salesmanager  or  Salesman? 
—Show  me  $6,000.00  yearly  and  up — I'll show  job  well  done.  Box  301,  BROAD- CASTING. 

Announcer-Writer — Three  years'  experience in  affiliates  of  all  three  major  networks, 
in  southwestern  states.  College  man. 
Draft  deferred.  Commercial  and  news 
announcer ;  good  continuity  writer.  Mar- 

ried. Write  or  wire  Sam  Woodall,  Box 
496,  Brookhaven,  Mississippi. 

Production-Program  Director-Promotional 
Manager  or  Personality  Announcer — That 
can  really  do  a  selling  job.  If  you  have 
anything  to  offer  in  any  of  these  depart- 

ments, or  all  of  them  (for  that's  what 
I'm  doing  where  I  am  working  now)  I'll appreciate  the  opportunity  of  proving 
my  worth.  Draft  exempt,  thirty-eight 
years  old.  Years  theatre,  radio.  Write  or 
wire  Box  316,  BROADCASTING. 

HERE  ARE  MY  QUALIFICATIONS- CAN  YOUR  STATION  PROFIT  WITH 
THEM? — 12  years  in  radio,  licensed  op- 

erator, announcing,  copy  writing,  6 
years  selling  and  managing  small  net- work affiliate.  Not  interested  in  small 
community  stations  that  need  to  be 
brought  back  to  life.  I'm  looking  for  a tough  job  with  an  opportunity  to  make 
money  and  secure  a  permanent  connec- 

tion. Box  313,  BROADCASTING. 

A-1  PROGRAM  MANAGER  —  Excellent 
background  and  established  record  on 
regional  network  stations.  Not  likely  to 
be  drafted.  At  liberty  by  choice.  Married, 
no  children.  Go  anywhere.  Box  312, 
BROADCASTING. 

RADIO  EXECUTIVE— 12  YEARS  EX- 
PERIENCE—New  York  and  regional. 

Assistant  manager-program  manager. 
Exceptional  qualifications  and  references. 
Employed  but  available  immediately. 
Draft  exempt.  Box  308,  BROADCAST- ING. 

Wanted  to  Buy 

Used  or  New  in  its  entirety  or  singly  one 
250  watt  transmitter — With  associated 
monitors  and  speech  input  equipment ; 
one  150  to  500  foot  self  supported  verti- 

cal radiator.  Box  298,  BROADCASTING. 

Late  model  RCA  turntable — Vertical  and 
lateral  pickups.  Quote  cash  price.  Box 
295,  BROADCASTING. 

All  or  Part  Interest  in  Small  Station — Ten  years  newspaper  experience.  Young, 
energetic.  Box  293,  BROADCASTING. 

Will  Pay  Good  Price — For  FCC  acceptable 
frequency  monitor  any  frequency.  Fara- 
don,  Aerovox,  Dubilier  Mica  capacitors 
any  capacities,  size  ratings.  Give  in- formation when  writing.  Box  306, 
BROADCASTING 

General  Radio  —  834-B  visual  frequency 
meter.  HOLLISTER  CRYSTAL  COM- 

PANY, Wichita,  Kansas. 

For  Sale 

Thoroughly  reconditioned  Presto  junior. National  Academy  of  Broadcasting, 
Washington,  D.  C. 

Half    Interest— In    profitable    250  watter. 
Box  291,  BROADCASTING. 

Jansky  &l  Bailey An  Organifation  of 
Qualified  Radio  Engineers Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Press  Bide..  Wash.,  D.  C 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Sllvtr  Spring  Md. 

(Suburb,  Wath.,  D.  C.) 
Main  Ofllct:  Croisroadi  of 

7i34  Main  St.    /^'T/N        the  Worid Kan»i  City.  M*.  (     X    J     Hoiiywood,  Cai. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Deaigner  of  First  Directional 
Antenna  Controlling 

Interference 
Bawan  BIdg.   •   WASH.,  D.  0.   •    Dl.  7417 

Wilder  Stations  Adopt 

Profit  -  Sharing  Policy 

A  PROFIT-SHARING  plan  for 
all  employes  in  combination  with 
periodic  adjustments  to  meet  the 
changing  cost  of  living  has  been 
instituted  at  WTRY,  Troy,  N.  Y., 
and  WSYR,  Syracuse,  by  Col. 

Harry  C.  Wilder,  stations'  presi- dent. The  plan,  it  was  said,  will 
provide  a  flexible  system  of  main- taining a  constant  and  adequate 
salary  for  employes. 

Adjustments  are  to  be  made  at 
the  end  of  each  quarter-year  with 
cost-of-living  changes  based  on  re- 

ports of  the  Department  of  Com- merce and  profit  sharing  based  on 
company  earnings  for  the  period. 

CBRX  New  Shortwaver 
CBRX,  Vancouver,  is  the  call  of  a new  shortwave  station  assigned  by 
the  Canadian  Dept.  of  Transport  to  the 
Canadian  Broadcasting  Corp.  Station 
will  operate  with  6160  kc,  and  will  be 
located  on  Lulu  Island,  B.  C,  site  also 
of  the  transmitter  of  CBB,  Vancouver outlet  of  CBC. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY  * 

COA/SUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANT  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

PROFESSIOIVAL 

DIRECTORY 
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CHIXA  LOOKS  TO  VSl 

April  11th  from  9:00  to  10:00  PM  a  full  hour  program  will  be  broadcast 

over  the  Blue  Network.  With  production  directed  by  Charles  Martin  of  the 

Biow  Agency  and  West  Coast  production  by  Tom  Lewis  of  Young  and  Rubi- 

cam,  a  great  array  of  stars  and  writers  are  lending  their  talents  to  make  the 

program  one  of  the  biggest  radio  features  ever  to  go  on  the  air. 

Sponsors  and  stations  throughout  the  country  have  pledged  full  cooperation, 

donating  time  for  announcements,  helping  to  build  a  tremendous  audience 

for  the  program  so  that  China's  message  will  be  placed  before  the  greatest 

number  of  people  possible. 

Stations  unable  to  carry  the  network  program  will  want  to  make  arrange- 

ments for  broadcasting  a  transcription  of  it.  (For  information  about  it  write 

Warren  Jennings,  1  East  54th  Street,  New  York  City.) 

Relief  for  China  is  relief  for  us.  Let's  make  sure  that  radio  gives  for  China 

to  help  China  keep  on  giving  for  us! 

RADIO  EXECUTIVES  CLUB  OF  NEW  YORK 

and  here^s 
Radioes  Part 

the  Answer 

Radioes  Part! 

United  China  Relief  Committee 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COIMMISSION 

 MARCH  21  to  MARCH  27  INCLUSIVE  

Decisions  .  .  . 
MARCH  21 

NEW,  Herman  Radner,  Dearborn,  Mich. 
— Granted  continuance  heai-ing  to  5-25-42. W65H,  Hartford;  NEW,  The  Radio 
Voice  of  New  Hampshire  Inc.,  Manchester 
— Granted  continuance  joint  hearing  to 
5-26-42. 
WDNC,  Durham,  N.  C. — Denied  petition 

retire  to  closed  file  applic.  CP  ;  Commission 
on  own  motion  continued  hearing  to  4-30-42. 
WAAF,  Chicago — Denied  petition  retire 

to  closed  file  applic.  CP ;  Commission  on 
own  motion  continued  hearing  to  4-23-42. 

MARCH  23 
WCSC,  Charleston,  S.  C. — Adopted  order 

making  final  proposed  denial  for  transfer 
control. 

MARCH  24 

KGNO,  Dodge  City,  Kan.— Proposed denying  CP  increase  night  power  to  500  w. 
NEW,  Allegheny  Broadcasting  Corp.,  El- 

kins,  W.  Va.— Granted  CP  new  station  1240 kc  250  w  unl. 
WGCM,  Gulfport,  Miss. — Granted  consent 

relinquish  control  by  P.  K.  Ewing  thru 
sale  all  outstanding  stock  to  Hugh  and 
William  Eugene  Jones  for  $17,500. 
KBWD,  Brownwood,  Tex. — Granted  con- 

sent assignment  license  from  Brown  County 
Broadcasting  Co.,  a  partnership  to  corpora- tion of  same  name, 
WTMV,  East  St.  Louis,  HI.— Granted  con- sent transfer  control  from  William  H.  West 

Jr.  to  Carlin  S.  French. 
NEW,  South  Florida  Broadcasting  Inc., 

Miami,  Fla. — Denied  motion  immediate grant  CP  new  station  1450  kc  250  w  unl., 
designated   for  further  hearing. 
WCBS,  Springfield,  111.— Designated  for hearing  applic.  CP  shift  1170  kc  increase 

1  kw  N  5  kw  D  new  transmitter  and  move 
directional  D   &  N. 

NEW,  Sacandaga  Broadcasting  Corp., 
Gloversville,  N.  Y. — Designated  for  hearing 
applic.  CP  new  station  1340  kc  250  w  unl. 
WSOY,  Decatur,  111. — Designated  for 

hearing  applic.  CP  shift  1560  kc  increase 
10  kw  new  transmitter  and  move,  direc- tional N. 

MARCH  26 
NEW,  Edward  J.  Doyle,  Rochester; 

WSAY,  Rochester — Adopted  final  order 
denying  applic.  of  former  and  granting 
applic.  of  latter. 
NEW,  Butler  Broadcasting  Corp.,  Ham- 

ilton, O. — Scheduled  oral  argument  applic. 
CP  new  station  4-22-42. 
WIS,  Columbia,  S.  C. — Granted  modific. 

license  to  change  name  to  Surety  Life  In- surance Co. 

Applications  .  .  . 
MARCH  27 

KRMC,  Jamestown,  N.  D.  —  Amended 
applic.  CP  to  omit  request  for  power  in- crease, new  equipment,  move  of  transmitter 
and  studio,  requesting  shift  to  600  kc. 

Tentative  Calendar  .  .  . 
NEW,  Park  Cities  Broadcasting  Corp., 

Dallas,  CP  710  kc  5  kw  directional  N  unl. 
(March  31). 
WTCN,  Minneapolis,  CP  710  kc  10  kw 

unl.  directional  N  ;  WHB,  Kansas  City,  CP 
710  kc  5  kw  unl.  directional  D  &  N  (con- solidated hearing,  March  31). 
NEW,  James  F.  Hopkins  Inc.,  Ann 

Arbor,  Mich.,  CP  1050  kc  1  kw  D  ;  NEW, 
Washtenaw  Broadcasting  Co.,  Inc.,  Ann 
Arbor,  CP  1050  kc  1  kw  D  (consolidated 
hearing,  April  1). 
WSON,  Henderson,  Ky.,  modific.  CP  860 

kc  500  w  D  (April  2). 

KLZ's  Maps 

RADIO  people  do  listen  to 
radio  in  their  off  moments. 
Evidence  was  the  recent  offer 
of  INS  world  war  atlases  to 
listeners  by  KLZ,  Denver, 
and  the  almost  immediate  re- 

quest from  CJRM,  Regina, 
Sask.,  for  six  of  the  maps. 

Data  on  Radio  Industry 

Given  in  FCC  Yearbook 
STATISTICS  covering  financial 
and  operating  data  of  common  car- 

riers and  broadcast  stations  for 
the  calendar  year  1940  have  been 
released  in  book  form  by  the  FCC. 
Titled  Statistics  of  the  Communica- 

tions Industry  in  the  United  States, 
the  publication  is  available  at  the 
Superintendent  of  Documents,  Gov- 

ernment Printing  Office,  Washing- 
ton, at  20  cents  per  copy. 

The  information  is  based  on  re- 
ports received  by  the  Accounting, 

Statistical  and  Tariff  Department 
of  the  Commission.  It  covers  148 
pages,  of  which  21  are  devoted  to 
broadcast  stations  and  networks. 
The  first  edition  of  this  yearbook 
was  published  for  1939. 

SIGNAL  CORPS  CUTS 

EQUIPMENT  TYPES 
MOVING  toward  standardization, 
the  Army  Signal  Corps  has  set  up 
a  new  Communications  Coordina- 

tion Branch  to  reduce  the  varied 
types  of  equipment  used,  to  a  mini- 

mum consistent  with  the  require- 
ments of  the  Army's  arms  and  ser- vices. Col.  David  M.  Crawford, 

one  of  the  Army's  leading  radio 
specialists,  will  be  in  charge. 

To  meet  the  communication  re- 
quirements of  each  fighting  arm, 

specially  qualified  officers  will  rep- 
resent them  on  the  Army  Commu- 

nications and  Equipment  Coordi- 
nation Board.  Coordination  branch, 

membership  will  include  repre- 
sentatives of  the  Infanty,  Field 

Artillery,  Cavalry,  Coast  Artillery, 
Air  Corps  and  Arniored  Force  as 
well  as  the  Signal  Corps.  Liaison 
officers  from  the  Navy,  the  Marine 
Corps  and  the  other  United  Na- 

tions will  also  be  on   the  board. 
One  problem  already  facing  the 

new  board  is  the  recommendation 
of  frequency  bands  to  be  allotted 
to  various  arms  and  services.  Com- 

plicating factor  is  that  transmit- 
ters lack  any  fixed  geographical 

position.  The  Army  moves  in  air- 
planes, tanks  and  other  vehicles 

and  the  Signal  Corps  must  keep 
those  transmitters  functioning 
without  interference  that  would 
disrupt  the  Army's  lifeline  of  com- munication. Also  to  be  established 
are  uniformity  of  procedures  for 
using  equipment  in  the  field. 

New  RCA  Circuit 
A  NEW  radiotelegraph  circuit, 
connecting  San  Francisco  direct 
with  Kumming  on  the  Burma  Road 
in  China,  has  been  opened  to  public 
service,  W.  A.  Winterbottom,  vice- 
president  and  general  manager  of 
RCA  Communications  Inc.,  an- 

nounced March  26.  At  the  north- 
eastern end  of  the  Burma  Road,  it 

is  390  miles  southeast  of  Chung- 
king, 500  miles  from  Mandalay, 

and  was  inaugurated  at  the  request 
of  the  Chinese  National  Govern- 
ment. 

New  Training  Classes 

Opened  by  Ham  League 
TO  PROVIDE  radio  training  for 
American  youth  soon  subject  to 
military  service,  local  club  groups 
of  the  American  Radio  Relay 
League  are  setting  up  community 
evening  training  courses  in  code 
and  theory  in  many  localities. 

Already,  clubs  in  91  cities  are 
conducting  such  courses  according 
to  F.  E.  Handy,  ARRL  Communica- 

tions manager.  The  eventual  objec- tive in  all  such  courses  will  be  the 
qualification  of  each  student  for 
an  Amateur  Class  B  license  issued 

by  the  FCC.  Although  the  prefer- 
ence is  for  young  men  from  16  to 

21,  applicants  of  any  age  are  ac- 
cepted since  the  necessity  for 

trained  radio  operators  in  arms 
and  at  home  is  realized. 

FM 

STATION  MONITORING  IS  EASY 

WITH  THIS  G-E  MULTI-PURPOSE*  UNIT 

New  Motions  Day 
DURING  April  motion  hearings  will 
be  held  by  the  FCC  on  AA'ednesday  of each  week  at  10  :.30  a.m.,  with  Com- 

missioner Payne  presiding,  in.stead  of 
Friday  as  heretofore.  Motions  calen- 

dar will  accordingly  be  published  on 
Saturday  to  comply  with  the  tiw  day 
filing  requirement  of  the  FCC  rules. 

ONE  UNIT  PROVIDES 

All  THESE  — 

*  Direct  reading  of  center-frequency  deviation  (witli  or  without modulation)  f 

^   Instant  calibration  against  a  precision  crystal  standard 

*  Direct  reading  of  modulation  percentage  f 

^   Adjustable  modulation-limit  flasherf 

^   Higf)-fidelity  output  for  audio  monitoring  f 
t  Provision  hat  been  made  lor  remote  console  operation. 

GENERAL  ^  ELECTRIC 

GILLINGHAM  GOES 

TO  CHEMICAL  UNIT 
LEAVE  of  absence  from  the  FCC 

as  its  director  of  information  "for 
the  duration"  was  procured  by 
George  0.  Gillingham  last  Tuesday. 

He  is  returning  to  his  "old  outfit" in  the  Army  as  captain  in  Chemical 
Warfare,  and  at  the  outset  prob- 

ably will  be  assigned  to  headquar- ters in  Washington. 

Capt.  Gillingham's  letter  request- ing leave  came  following  the  ap- 
pointment, at  Chairman  James 

Lawrence  Fly's  behest,  of  Edgar  M. 
Jones,  Washington  newspaperman 
who  has  specialized  in  radio,  as 
assistant  in  the  office  of  informa- 

tion. Mr.  Jones  was  to  have  re- 
ported last  week  but  was  detained 

by  illness.  He  is  on  temporary  ap- 
pointment. His  designation  is 

understood  to  have  provoked  con- 
siderable opposition  on  the  ground 

that,  with  emphasis  on  economy  in 
Government  press  activities,  an  ad- 

ditional man  was  not  needed. 
Capt.  Gillingham  joined  the  FCC 

Oct.  16,  1939,  soon  after  Mr.  Fly 
joined  the  Commission.  He  had  been 
public  relations  director  of  the  Ten- 

nessee Valley  Authority,  of  which 
Mr.  Fly  had  been  general  counsel. 
One  of  Washington's  best-known Government  press  relations  officials, 
Capt.  Gillingham  has  had  a  dis- 

tinguished newspaper  career  with 
New  York  and  New  Jersey  news- 

papers, and  as  a  contributor  to 
national  magazines.  He  is  a  former 
commander  of  the  National  Press 
Club  Post  of  the  American  Legion. 
The  FCC,  by  unanimous  vote, 

granted  Capt.  Gillingham  leave  for 
the  duration,  and  Chairman  James 
Lawrence  Fly  advised  him  March 
25  that  "your  absence  will  leave  a 
very  large  hole  in  the  Commission." 

"It  is  felt  by  all  that  your  serv- 
ices have  been  wholly  commendable 

and  I  should  like  to  take  this  op- 
portunity of  paying  well  deserved 

tribute  to  the  ability,  energy  and 

loyalty  which  you  brought  to  a  diffi- 
cult assignment,"  the  letter  said. 

"The  Commission  wishes  me  to  say 
that  it  appreciates  your  motives  in 
again  entering  Army  service  and  it 
would  not  wish  to  stand  in  your 
way  in  these  circumstances.  We 
shall,  however,  welcome  your  re- 

turn at  any  time." 

Reserves  Will  Receive 

Training  as  Technicians 
FOLLOWING  informal  discussions 
held  last  week  concerning  the  Ra- 

dio Technicians  Training  Program 
which  has  been  launched  by  the 
NAB  cooperating  with  the  Division 
of  Engineering  Science,  Manage- 

ment Defense  Training  of  the  U.  S. 
Office  of  Education,  it  was  indi- 

cated that  the  courses  may  be  lim- 
ited for  the  most  part  to  military 

reserves. 

It  was  pointed  out  in  the  dis- cussions that  by  having  prospective 
trainees  enroll  in  the  reserves  the 

problem  of  their  induction  into  Se- 
lective Service  before  they  com- 

plted  their  courses  would  be  elimi- nated. However,  those  sponsoring 
the  plan  have  recognized  the  needs 
for  replacement  of  technicians  in 
essential  services  such  as  police, 

fire,  commercial  airlines.  Govern- ment limited  service  stations,  FCC 
and  others  and  are  outlining  plans 
to  take  care  of  these  needs  as  well 
as  those  of  the  military. 
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and 

RADIO 

STATION 

REPRESENTATIVES 
offices 

MONTREAL  •  WINNIPEG 
TORONTO 

Network  ̂ ccovnls 
All  time  Eastern  Wartime  unless  indicated 

New  Business 

GULF  OIL  Co..  Pittsburgh,  on  April 
20  for  22  weeks  starts  U'e,  ihe  People on  80  CBS  stations.  Sun.,  7  :30-8  p.m. 
Ageuc,v  :  Young  &  Rubicam,  N.  Y. 
GALLENKAMP  STORES  Co..  San 
Francisco  (chain),  on  March  22 
started  for  13  weeks  Dick  Joy  &  the 
News  on  6  CBS  stations  (KNX  KQW 
KARM  KROY  KOIN  KIRO)  Sun., 
11:45-12:00  noon  (PWT).  Agency; 
Long  Adv.  Service,  San  Francisco. 
GENERAL  MILLS,  Minneapolis 
(Gold  Medal  flour),  on  March  30 
starts  Harvey  and  Dell,  dramatic  se- 

ries, on  31  CBS  stations,  Mon.,  Tues. 
and  Wed.,  9:4.5-10:00  p.m.  Agenc.v : 
Blackett-Sample-Hummert,  N.  Y. 

Renewal  Accounts 

ARMSTRONG  CORK  Co.,  Lancast- 
er, Pa.  (linoleums),  on  April  14  re- 

news for  13  weeks  The  Theatre  of 
Today  on  104  CBS  stations.  Mon.,  12 
noon-12:30  p.m.  Agenc.v:  BBDO, 
N.  Y. 

IRONIZED  YEAST  Co.,  Atlanta 
(yeast),  on  April  19  renews  for  52 
weeks  Good  Will  Hour  on  65  CBS 
stations.  Sun.,  10-11  p.m.  Agency : 
RuthraufE  &  Ryan,  N.  Y. 

AMERICAN  OIL  Co.,  Baltimore,  on 
April  27  renews  Hitman  Side  of  the 
Neics  with  Edwin  C.  Hill  on  52  CBS 
stations,  Mon.,  Wed.,  Fri.,  6-6  :10  p.m. 
Agency :  Joseph  Katz  Co.,  Baltimore. 

S.  C.  JOHNSON  &  SON,  Brantford, 
Ont.  (wax)  on  April  7  renewed  Fil)her 
McGee  d  Molly  on  33  Canadian  Broad- 

casting Corp.  stations,  Tues.,  9 :30- 
10  p.m.  Agency :  Needham,  Louis  & 
Brorby,  Chicago. 

CAMPBELL  SOUP  Co.,  Camden, 
N.  J.  (soups,  tomato  juice,  pork  and 
beans)  on  March  30  renews  Amos  'n' Andy  on  62  CBS  stations,  Mon.  thru 
Fri.,  7-7:15  p.m.  Agency:  Ward 
Wheelock  Co.,  Philadelphia. 

GENERAL  FOODS  Corp..  New  York 
(Calumet,  Bakers  Chocolate,  La- 
France  and  Satina ) ,  on  April  6  re- 

news for  52  weeks  When  a  Girl  Mar- 
ries on  74  NBC  stations,  Mon.  thru 

Fri.,  5-5 :15  p.m.  Agency :  Benton  & 
Bowles,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
( I'ost's  40%  bran  flakes),  on  April ()  renews  for  52  weeks  Portia  Faces 
Life  on  85  NBC  stations,  Mon.  thru 
Fri.,  5:15-5:30  p.m.  Agency:  Benton 
&  Bowles,  N.  Y. 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  .N.  C.  (Camel  ciga- 

rettes ) ,  on  May  1  renews  for  13  weeks 
The  Boh  Hawk  Quiz  on  99  CBS  sta- 

tions, Fri.,  7  :30-8  p.m.  Agencv  :  Wil- 
liam Esty  &  Co.,  N.  Y. 

Network  Changes 

AN  AGIN  Co.,  Jersey  City  (headache 
powders),  on  April  4  adds  18  NBC 
stations  to  America  the  Free,  making 
the  total  of  79  NBC  stations,  Mon. 
thru  Fri.,  11  :.30  a.m. -12  noon.  Agency  : 
Bliickett-Sample-Hummert,  N.  Y. 

BAYER  Co.,  New  York  (Bayer  As- 
pirin tablets),  on  April  15  discontinues 

Awericaii  Melody  Hour  on  67  BLUE 
stations.  Wed.,  9-9:30  p.m.  Agency: 
P.lackett-Sample-Hummert,   N.  Y. 
J.  A.  FOL(JER  &  Co.,  San  Francisco 
(coffee),  on  April  7  expands  Public 
Service  Proyram,  now  on  KNX,  Los 
Angeles,  to  5  (IBS  I'acific  Coast  sta- 

tions, Tues.,  Wed.,  Thurs.,  5  :15-5  :.30 
p.m.  (PWT).  Agency:  Raymond  R. 
Morgan  &  Co.,  HoU.ywood. 

Caution  Is  Advised  By  CBS  Engineer 

In  Promoting  Raid  Warning  Devices 

VOICING  a  warning  that  radio 
stations  might  well  pass  on  to  their 
listeners,  E.  K.  Cohan,  CBS  direc- 

tor of  engineering,  last  week  issued 
a  statement  stressing  the  limita- 

tions and  possible  dangers  in  con- 
nection with  certain  radio  receiv- 

ing devices  intended  as  automatic 
blackouts  and  blackout  warnings. 
Mr.  Cohan,  whose  remarks  were 
prompted  by  advertisements  cur- 

rently appearing  for  the  warning 
devices,  pointed  out  the  fallacies  in 
connection  with  the  use  of  these 
innovations,  saying: 

''It  has  come  to  my  attention 
that  certain  radio  devices  are  be- 

ing offered  for  sale  to  the  public 
for  the  purpose  of  blackouts  and  to 
give  warning  signals  in  the  event 
of  air  raids. 

Possible  Dangers 

"Since  these  particular  devices 
depend  for  their  operation  upon  a 
24-hour  broadcast  station  in  the 
community,  CBS  believes  it  is  im- 

portant that  the  limitations  and 
possible  dangers  of  such  devices  be 
clearly  pointed  out.  It  is  repre- 

sented that  so  long  as  the  carrier 

R.  L.  WATKINS  Co.,  New  York  (Dr. 
Lyons  Toothpowder) ,  on  April  13 
discontinues  Alonday  Merry-Go-Round, 
on  68  BLUE  stations,  Mon.,  10-10  :30 
p.m.  Agency :  Blackett-Sample-Hum- mert, N.  Y. 
BRISTOL-MYERS  Co.,  New  York, 
on  May  1  shifts  Songs  by  Dinah  Shore 
on  105  BLUE  stations  from  Sun., 
9:4.5-10  p.m.  for  Minit-Rub  and  Sal 
Hepatica  thru  Young  &  Rubicam, 
N.  Y.,  to  Fri.,  9  :30-9  :45  p.m.  for  Mum thru  Pedlar  &  Ryan,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Duz,  Dveft),  on  April  6  shifts 

The  Goldbergs  on  40  CBS  stations, 
Mon.  thru  Fri.,  from  5 :15-5 :30  p.m. 
to  2 :45-3  p.m..  and  on  April  13  adds 
16  CBS  stations,  making  a  total  of 
56.  Agency :  Compton  Adv.,  N.  Y. 
(Duz),  and  Blackett-Sample-Hum- mert. N.  Y.  (Dreft). 
KRAFT  CHEESE  Co..  Chicago,  on 
April  5  is  giving  up  the  West  Coast 
11  p.m.  repeat  of  NBC  The  Great 
GUdersleeve,  8  Pacific  stations  to  carry 
the  program  thereafter  with  55  NBC 
stations  in  other  .sections.  Sun.,  6  :.30- 
7  p.m.  Agency :  Needham,  Louis  & 
Brorby,  Chicago. 
RALSTON  PURINA  Co.,  St.  Louis 
(Ralston  Cereal),  on  March  27  dis- continued Tom  Mix  Ralston  Straight 
Shooters  on  .32  BLUE  stations,  Mon.- 
Fri.,  5.45-6  p.m.,  as  well  as  transcribed 
versions  on  22  BLUE  stations,  6:45- 
7  p.m.  and  on  13  Pacific  Coast  stations. 
8 :4.5-9  p.m.  Agency :  Gardner  Adv. 
Co.,  St.  Louis. 
E.  I.  DuPONT  de  NEMOURS  &  CO.. 
Wilmington.  Del.,  on  April  6  adds  12 
NBC  stations  to  Cavalcade  of  Amer- 

ica, making  a  total  of  29  NBC  sta- 
tions, and  shifts  the  jjrogram.  Mon.. 

from  7  :.30-8  p.m.  to  S-S  :30  p.m.  Agen- 
cy :  BBDO.  N.  Y. 

BRISTOL-MYERS  Co.,  New  York 
( Ipana,  Sal  Hepatica ) .  on  .luly  1  re- 

places Eddie  Cantor's  Time  to  Smile with  Those  We  Lore  on  76  NBC  rota- 
tions. Wed..  9-9 :30  p.m.  Agency : 

Young  &  Rubicam.   N.  Y. 
LEWIS-HOWE  Co.,  St.  Louis 
(Turns),  on  April  21  will  add  18  sta- 

tions to  Horace  Heidi's  Treasure Chest,  making  a  total  of  87  on  NBC, 
8  :30-9  p.m.  Agency  :  Stack-Goble  Adv. 
Agency,  N.  Y. 

wave  of  the  station  remains  on  the 
air,  no  signal  is  given,  but  as  soon 
as  the  carrier  is  interrupted,  as  it 
presumably  would  be  in  the  event 
of  an  actual  raid,  the  cessation  of 
the  carrier  wave  from  the  trans- 

mitter would  cause  the  alarm  to 

operate. "It  is  vitally  important  to  point 
out  to  all  prospective  purchasers 
of  such  devices  that  it  is  technical- 

ly and  physically  impossible  to 
keep  radio  broadcast  station  car- rier waves  on  the  air  24  hours  a 
day,  365  days  a  year.  From  time  to 
time  there  are  bound  to  be  momen- 

tary breaks  due  to  the  failure  of  a 
vacuum  tube  or  some  other  techni- 

cal or  mechanical  failure.  Any 
such  bi-eak,  though  it  might  be  of 
only  one  or  two  seconds  duration 
and  often  not  perceptible  from  a 

program  standpoint,  is  neverthe- less sufficient  to  actuate  one  of 
these  devices. 

"These  comments  do  not  apply  to 
the  so-called  "alert  receiver,"  which 
is  actuated  by  the  transmission  of 
a  tone  of  predetermined  pitch  and 
not  by  the  action  of  the  carrier wave. 

Must  Be  Ready 

"To  be  of  maximum  usefulness, 
any  raid  warning  device  should  be 
ready  to  operate  any  moment  of 
the  24-hour  day.  Such  a  device  as 
the  one  described,  which  might 
operate  by  accident  in  the  middle 
of  the  night  if  there  should  be  a 
carrier  break  of  a  few  seconds  du- 

ration, is  highly  dangerous  since 
such  a  false  alarm  could  create 
havoc  and,  if  nothing  else,  destroy 
the  needed  sleep  of  defense  work- 

ers and  air  raid  wardens  who  are off  duty. 

"Furthermore,  frequent  or  even 
occasional  false  alarms  would  de- 

stroy confidence  in  the  method  and 
defeat  the  purpose  intended.  Thei-e 
is  also  the  question  of  whether  or 

'  not  broadcasting  stations  would  be 
ordered  to  shut  down  in  the  event 
of  a  raid  in  broad  daylight. 

"This  statement  is  made  so  that 
broadcasters,  who  are  cooperating 
in  every  way  with  the  military 
defense  authorities,  may  not  be  un- 

justly accused  of  giving  false  air 
raid  alarms  as  a  result  of  techni- 

cal or  mechanical  failures  beyond 

their  control." 
Chinese  Airmen  on  KTAR 

KTAR,  Phoenix,  originated  March 
27  a  broadcast  of  Chinese  Air 
Corns  cadets  from  the  Arizona 
airfield  where  they  have  been 
trained.  In  a  15-minute  program 
featuring  American  and  Chinese 
officers  and  cadets  the  proceedings 
marked  the  first  group  of  Chinese 
airmen  trained  under  the  China 
Lend-Lease  setup.  Howard  Pyle 
supervised  the  program  and  Andy 
Anderson  arranged  the  technical 
details. 

HIT  PARADE 

Here  We  Come! 

"Memory  of  This  Dance" 

"A  Little  Bell  Rang" 

"They  Started  Something" 

BROADCAST  MUSIC,  Inc. 

580  Fifth  Ave.  •  N.  Y.  C. 

I 

REX  DAVIS 

THREE  TIMES  DAILY 

DON  DUNPHY,  MBS  boxing  re- 
porter, gave  his  paycheck  for  an- 

nouncing the  Joe  Louis-Abe  Simon 
bout,  to  the  Army  Emergency  Relief 
ticket  fund. 

Columbia's  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 
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Action  on  Government  Subsidy 

For  Shortwave  Outlets  Soon 

Three-Man  Operating  Board  Urged  on  President; 
Would  Be  Responsible  to  the  DCB 

"WITH  a  three-man  board  proposed 
to  administer  the  physical  facilities 
and  to  determine  rates  of  compen- 

sation to  private  operators  for 
maintenance  costs  and  depreciation, 
the  proposed  Government  subsidy 
of  the  international  shortwave  sta- 

tions of  this  country  is  still  await- 
ing approval  of  President  Roose- 
velt and  the  Budget  Bureau  and 

its  final  details  are  expected  mo- 
mentarily. 
FCC  and  DCB  Chairman  James 

Lawrence  Fly  has  completed  his 
study  of  the  various  plans  sub- 

mitted by  the  Office  of  the  Co- 
ordinator of  Information  (Donovan 

Committee)  and  the  Office  of  the 
Coordinator  of  Inter-American  Af- 

fairs (Rockefeller  Committee)  and 
has  submitted  his  own  suggestions 
to  the  President  and  Budget  Bureau. 

Operating  Board 
While  details  are  a  closely 

guarded  secret,  it  is  understood 
that  it  is  now  proposed  to  set  up 
a  three-man  board  with  plenary 
powers  over  shortwave  operation, 
this  board  to  determine  exactly 
how  the  Government's  money 
should  be  spent  on  allowances  to  the 
privately-operated  stations  for  new 
construction,  maintenance  and  de- 

preciation. The  board  would  have 
nothing  to  do,  however,  with  pro- 

gramming, which  would  be  left  to 
the  Rockefeller  and  Donovan  com- 

mittees working  in  cooperation 
with  the  private  operators. 

This  board  would  comprise  a  rep- 
resentative of  the  FCC,  the  COI 

and  the  CIAA,  presumably  the 
heads  of  each  of  these  agencies — 
Mr.  Fly,  Col.  William  Donovan 
and  Nelson  Rockefeller.  However, 
these  men  may  prefer  to  designate 
others  to  sit  on  the  board,  Mr. 
Fly  particularly  having  indicated 
that  he  does  not  want  to  assume 
any  additional  duties  in  view  of  the 
pressure  of  FCC  and  DCB  work. 

In  that  event,  it  is  anticipated 
that  either  one  of  the  FCC  commis- 

sioners or  its  chief  engineer,  Lieut. 
E.  K.  Jett,  would  be  named,  with 
Nelson  Poynter  sitting  for  the 
Donovan  Committee  and  Don  Fran- 

cisco for  the  Rockefeller  Commit- 
tee. The  appointments  would  be 

made  by  the  President. 
This  board  would  be  responsible  to 

DCB  which  would  fix  fundamental 
policies,  leaving  details  to  the 
board. 

It  is  understood  the  differences 
over  how  the  shortwave  system 
should  be  operated — with  Dono- 

van proposing  complete  program 
control  by  the  Government  and 
Rockefeller  proposing  one  big  pri- 

vate or  Government  corporation 
operating  the  entire  system — have 
not  yet  been  resolved  despite  the 
plan  now  before  the  President 
[Broadcasting,  Feb.  23,  March  2]. 

GOOD  NEIGHBOR  Dr.  Assis  de 
Figueiredo,  assistant  chief  of  Bra- 

zil's Department  of  Press  and 
Propaganda,  chats  with  Don  Fran- 

cisco (right),  head  of  the  Radio 
Division  of  the  Office  of  Inter- 
American  Affairs.  Dr.  Figueiredo  is 
leading  a  delegation  of  Brazilian 
radio  officials  and  journalists  now 
in  the  United  States  to  make  a  sur- 

vey of  broadcasting,  press  and  film 
industries. 

HoUyrvood  Office 
WITH  P.  Lorillard  Co.  curtailing 
West  Coast  radio  activity,  Lennen 
&  Mitchell,  agency  servicing  that 
account,  on  April  1  discontinues  its 
Hollywood  offices.  Arthur  L.  Lynn, 
agency  New  York  account  execu- 

tive, was  in  Hollywood  during  late 
March  to  assist  Samuel  C.  Pierce, 
Pacific  Coast  manager,  in  winding 
up  the  firm's  affairs.  Cigarette  firm 
on  March  27  cancelled  its  weekly 
half-hour  program.  Beechnut  King 
Size  Weekly,  sponsored  on  12  NBC 
Pacific  Red  stations,  Friday,  8:30-9 
p.m.  (PWT). 

Spring  Apple  Drive 
WASHINGTON  State  Advertising 
Commission,  Wenatchee,  now  using 
radio  spots  widely,  placed  through  the 
Seattle  and  San  Francisco  offices  of 
J.  Walter  Thompson  Co.,  will  continue 
its  campaign  during  the  spring,  fea- 

turing Washington  State  Winesaps. 

LONE  RANGER  CORPS 

General  Mills  Organizes  Young 
Folks  for  Defense 

RADIO  as  a  mobilizer  of  youth  for 
home  front  war  efforts  is  being 
effectively  put  to  work  by  General 
Mills,  which  is  organizing  a  Lone 
Ranger  Victory  Corps,  consisting 
of  young  fans  of  the  Lone  Ranges- program  sponsored  by  the  company 
on  MBS  for  Corn  Kix. 

At  the  present  rate  of  enroll- 
ment, over  2,000,000  children  are 

expected  to  join  the  corps.  Each 
is  given  a  membership  card  and 
button  after  submitting  finger- 

prints, age,  weight  and  height. 
Each  Wednesday  the  loyal  listen- 

ers hold  a  radio  "pow-wow"  with the  Lone  Ranger,  and  he  gives  the 
corps  its  orders  for  the  week — 
collecting  waste  paper;  salvaging 
collapsible  tubes,  selling  defense 
stamps,  gardening,  etc. 
Various  Governmental  defense 

agencies,  including  the  WPB,  real- 
izing the  energy  unleashed  by  a 

youth  mobilization  that  can  be  di- rected toward  national  defense,  are 
encouraging  the  corps  and  recom- 

mending projects. 
The  organization  of  the  Victory 

Corps  follows  by  one  week  the  con- 
clusion of  one  of  the  most  success- 

ful General  Mills  premium  offers. 
On  the  Lone  Ranger  program,  a 

"secret  compartment"  ring  with  in- 
signia of  Army,  Navy,  Air  Corps, 

or  Marines  for  10  cents  and  a 
Corn  Kix  boxtop  brought  more  than 
1,500,000  replies.  Blackett-Sample- 
Hummert,  Chicago,  is  agency. 

Boor  in  HiU's  Post 
V.  J.  BOOR  of  the  advertising  de- 

partment of  American  Tobacco  Co., 
New  York,  has  been  placed  in 
charge  of  radio  for  the  company, 
serving  in  the  absence  of  George 
Washington  Hill  Jr.,  now  in  the 
Army.  Acting  head  of  American 
Tobacco's  advertising  department 
is  Everard  Meade,  who  replaces  S. 
L.  Weaver,  on  temporary  leave  of 
absence  with  the  Office  of  the  Co- 

ordinator of  Inter-American  Af- fairs. 

Set  Manufacturers 

Ready  to  Convert 
Types  of  Tubes  Are  Limited; 
RCA  to  Beat  Deadline 

WITH  radio  set  manufacturers  en- 
tering their  last  month  of  civilian 

production  before  the  WPB  order 
of  March  7  for  full  war  conversion 
becomes  effective  April  22,  further 
indications  have  been  given  that  a 
replacement  parts  program  by 
manufacturers  is  extremely  doubt- 

ful [Broadcasting,  March  16]. 
Only  in  tube  manufacturing  is 

some  relief  foreseen.  A  meeting  of 
WPB  officials  and  tube  manufactur- 

ers held  recently  concluded  that  a 
stockpile  of  replacement  tubes,  of 
an  uncertain  amount,  should  be 
built  up  during  the  balance  of  the 
year.  The  WPB,  according  to  a  re- 

lease by  the  Radio  Manufacturers  • 
Assn.,  is  shortly  expected  to  issue  f 
an  order  discontinuing  production 

of  368  types  of  little-used  or  obso-  • lete  tubes   and   this   will   enable  | 
manufacturers  to  make  a  substan- 

tial saving  of  critical  materials. 
'Victory'  Set  Dropped 

Also  at  a  WPB-RMA  meeting 
it  was  decided  the  tube  manufac- 

turers could  use  "punched"  mica, 
an  inferior  grade  not  usable  for 
war  work,  both  for  tubes  and  con- 

densers. However,  even  this  use  is 
on  a  week-to-week  basis. 

Appeals  by  various  set  manufac- turers followed  the  WPB  conver- 
sion order  but  few  authorizations 

are  expected  to  be  granted  com- 
panies to  continue  civilian  manu- facture after  April  22,  according 

to  the  RMA. 

Consideration  by  WPB  officials  of 

a  plan  for  a  "Victory"  receiving 
set,  using  a  minimum  of  materials, 
is  reported  to  have  stopped  along 

with  other  plans  for  "Victory" models  of  refrigerators,  washing 
machines  and  other  durable  goods. 

Falling  in  line  with  the  March  7 
order  of  the  War  Production 
Board  to  convert  radio  receiver 
plants  to  full  wartime  conversion 
on  April  22,  the  RCA  Victor  Cam- 

den, N.  J.,  plant  announced  last 
week  that  its  last  radio-phonograph 
would  roll  off  the  assembly  line  on 
April  7.  The  WPB  order  allowed 
civilian  manufacture  until  April 
22  but  long-range  plans  of  the  com- 

pany, according  to  Robert  Shannon, 
RCA  Victor  president,  made  it  pos- 

sible for  the  company  to  arrange 
for  conversion  before  that  date. 

MGM  Drops  Disc  Plan 
DUE  TO  LACK  of  equipment  and 
materials,  Metro  -  Goldwyn  -  Mayer 
Studios  has  abandoned  for  the 
duration  plans  to  form  a  subsidi- ary record  manufacturing  company 
[Broadcasting,  Feb.  23].  Although 
denied  by  Holljrwood  studios  offi- 

cials, it  is  understood  that  New 
York  executives  of  Loew's  Inc., 
parent  organization,  believe  it  in- advisable at  this  time  to  invest  in 

the  new  venture.  The  Government's 
order  freezing  radio  and  phono- 

graph set  manufacturing  is  also 
said  to  have  an  important  bearing 
on  shelving  of  the  project. 
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With  a  whole  nation  thinking,  living,  planning  in  terms 
of  total  war  .  .  .  with  more  than  enough  to  buy,  and  less 
than  enough  to  sell  .  .  .  what  happens  to  the  wants  of 
our  soldiers-at-home? 

Do  their  established  buying  habits  as  peacetime  con- 
sumers change  .  .  .  much  .  .  .  any? 

Tremendously  significant  are  the  findings  of  a  survey 

conducted  in  Washington.  We  quote:  "Up  to  this  writing, 
tires  manufactured  by  U.  S.,  Firestone,  Goodrich,  and 
Goodyear  are  moving  speedily  under  rationing  provi- 

sions while  less-known  tires  are  not  moving.  This  demon- 
strates that  even  under  rationing,  people  are  demanding 

first  the  nationally  advertised  goods." 

The  far-reaching  implications  for  national  advertising 
are  clear.  What  is  true  of  tires  may  well  be  true  of  tea 
and  coffee  and  soup  .  .  .  and  the  scores  of  other  con- 

sumer products  that  eventually  may  fall  under  govern- 
ment rationing  order. 

The  kernel  is  this:  CONSUMER  PREFERENCE  IS  THE 
FIRST  PRIORITY,  AND  THE  ONE  THING  GOVERN- 

MENT CAN'T  RATION. 

Let  our  purpose  be  plain:  we  are  not  encouraging 
intensive  campaigns  to  sell  consumer  goods  under 
rationing,  nor  do  we  feel  manufacturers  should 
attempt  to  fight  for  brand  name  preference  under 
rationing. 

All  that  has  gone  before  .  .  . 

We  wish  merely  to  point  out  that  rationing  has  already 
demonstrated  what  happens  when  consumer  buying  is 
restricted.  Rationing  has  brought  to  light  the  basic 
advantages  of  national  advertising,  the  long-range 
soundness  of  consistent  advertising. 

Thus  is  seen  the  practical  application  of  what  previously 
has  been  held  by  some  to  be  theoretical  assumption, 
with  this  potent  conclusion: 

When  down-to-the-last-cent  value  means  more  than 
anything  else,  the  advertised  brand  name  makes  that 
final  all-important  difference  in  the  sale. 

Watch  for  a  more  complete  appraisal  of 

this  war-time  advertising  problem  in  "Con- 
sumer Preference — First  Priority"  to  he 

published  soon.  If  you  are  not  on  our 
mailing  list,  place  your  advance  order  to receive  a  copy. 

THE  NATION'S  MOST  MERCHANDISE-ABLE  STATION 



RADIO:  SPEARHEAD  OF  VICTORY! 

Communication,  swift  and  certain  — 

to  coordinate  every  unit  in  action 

—  is  the  first  requirement  of  modern 

"lightning"  warfare.  Radio  is  keyed 
to  the  demands  of  such  communi- 

cation. And,  fortunately,  America 

has  the  greatest  radio  equipment  in 
the  world  .  .  .  thanks  to  research  and 

engineering. 

R.C.A.  Communications,  Inc.,  trans- 

mits and  receives  messages  regularly 

and  reliably  to  and  from  more  than 

45  foreign  countries.  Equally  efficient 

is  the  ship-to-shore  service  of  Radio- 
marine  Corporation  of  America.  In  the 

plants  of  RCA  Manufacturing  Com- 

pany, radio  equipment  for  military 

purposes  is  coming  off  the  production- 

lines  in  volume— equipment  that  could 
not  have  been  constructed  in  any 

quantity  only  a  few  short  years  ago! 

Through  the  National  Broadcasting 

Company  and  the  Blue  Network,  radio 

serves  on  still  another  front — keeping 
Americans  unified  and  informed, 

through  55  million  radio  receivers! 

On  the  overseas  front,  NBC  operates 

two  powerful  short-wave  stations  — 
WRCA  and  WNBI  at  Bound  Brook, 

N.  J.  They  help  to  hurl  America's 
answer  in  the  "war  of  words."  Their 
short-wave  beams  carrying  authentic 

news,  are  spearheads  of  truth  through 

the  darkness  of  war.  Today  freedom 

rides  America's  radio  beams  to  all 
the  world. 

RADIO  CORPORATION  OF  AMERICA 

Radio  City,  New  York 
The  Services  of  RCA: 

RCA  Manufacturing  Co.,  Inc.  •  R.C.A.  Communications,  Inc.  •  Radiomarine  Corporation  of  America 
RCA  Laboratories   •    National  Broadcasting  Co.,  Inc.   •    Blue  Network  Co.,  Inc.    •    RCA  Institutes,  Inc. 
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more  families  listen  to 

WOR  in  the  early  morning 

than  to  any  other 

New  York  station 

★  In  fact,  from  dawn  till  8:45  A.M.  WOR 

ranks  a  consistent  first.  From  7:00  to  8:15 

A.M.  WOR  has  more  listeners  than  all 

New  York  stations  combined. 

EVERYBODY  LISTENS  TO  WOR 
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PRAIRIE RAMBLERS 

RAMBLIN' 
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50,000  WATTS 
BLUE  NETWORK 

TAey  Pack  '£m  /n/ IN  THEATERS  ...  AT  FAIRS  ...  AND  IN  LIVING 

ROOMS  THEY'RE  THE  MIDWEST'S  RADIO  FAVORITES 

THERE'S  plenty  of  evidence  to  prove  the  popularity  of  WLS 
entertainers — crowds,  for  one  thing.  More  than  a  million  peo- 

ple have  paid  to  see  the  WLS  National  Barn  Dance  in  the  Eighth 

Street  Theater.  Every  day,  crowds  jam  other  theaters  where  they 

play.  Only  recently,  WLS  talent  set  four  new,  one-day,  theater 
attendance  records  in  two  weeks — at  Aurora,  Peoria  and  Dan- 

ville, Illinois,  and  at  Hammond,  Indiana. 

Last  fa  II,  WLS  sta  rs  played  at  1 92  state  and  county  fairs,  scattered 

from  North  Dakota  to  Pennsylvania.  At  three  Midwest  state  fairs, 

the  WLS  National  Barn  Dance  played  to  32,000  paid  attendance. 

As  for  their  popularity  as  radio  stars  .  .  .  listeners  send  WLS  a 

million  letters  a  year! 

That's  the  kind  of  talent  we  have  at  WLS,  talent  that  commands 
the  crowds,  on  personal  appearances  and  WLS  programs.  Good 

talent  is  another  reason  people  in  Midwest  America  listen  to  WLS 

.  .  .  and  that's  why  WLS  Gets  Results! 

THE  WLS 
RANGERS 

represented  by 
John  Blair  &  Company 

CHUCK 
ACREE 

1%-  4, 

CHICAGO 

PRAIRIE 

FARMER 

STATION 

BuRRiDCE  D.  Butler 
PresltleiU 

(Jr.ENN  Snvder 

Manafipr 

MANAGEMENT   AFFILIATED    WITH    KOY,    PHOENIX,  AND   THE   ARIZONA   NETWORK  — KOY   PHOENIX   *   KTUC   TUCSON  *   KSUN   B  I  S  B  E  £  -  D  O  U  G  LAS 



#  Travel  in  the  best  circles,  with  the 

country's  leading  advertisers,  on  WDRC. 

Shoot  your  message  straight  and  true,  to 

more  than  a  million  people  in  WDRC's 
Primary  Area.  Strengthen  your  advertising 

with  WDRC's  winning  combination  of 

coverage,  programs  and  rate. 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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The  two  Carolinas,  a|nost  equally  divided 

between  INDUSTRY  an<|  AGRICULTURE,  provide 

a  steady,  balanced  anil  year- around  market. 

Charlotte,  at  the  CEf0ER  of  this  rich  area 

is  the  hub  of  distribuMon  for  the  Carolinas. 

WBT,  with  50,000  watfs  located  in  Charlotte, 
■  f 

is  the  logical  center  from  which  to  relay 

your  sales  message  to  this  thriving  market. 

mi
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50,0  0  0  WATTS,  CHARLOTTE  •  THe{  STATION  AN  AUDIENCE  BUILT 
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ONE    OF  A    SERIES    PRESENTING    THE    MEN    WHO    MAK
E    FREE   &   PETERS  STATIONS 

Mm  Mmmi 

OWOR  AID  MAIAGER,  KDU,  DlLl
lTH 

1926 — While  attending  high  school  he  served  as 
part-time  announcer  and  operator  of 
KFJM,  the  University  of  North  Dakota 
station. 

1929 —  Left  University  of  North  Dakota  to  go  with 
WDAY,  Fargo,  N.  D. 

1930 —  Assumed  management  of  KFJM  for  the 
Universitj'.  Managed  KFJM  until  Novem- 

ber, 1941. 
1936 — Established  Radio  Station  KDALin  Duluth, 

Minnesota. 
1941 — Became  owner  of  Station  KILO,  successor 

to  KFJM,  in  Grand  Forks,  North  Dakota. 
Boosted  KDALto  dominating  position  in 
Duluth  market  with  1000  watts,  610  k.  c, 
CBS. 

F, 
AR  be  it  from  us  to  claim  the  power  of 

prophecy — but  here  is  a  young  man  who 
has  already  come  a  long,  long  way  in  radio, 
and  who  we  believe  is  destined  to  go  a 

very  great  deal  further.  Because  Dalton 

LeMasurier  has  developed  both  a  technique 

and  a  habit  of  doing  the  things  that  other 

people  call  "impossible" — and  now,  in  his 
early  thirties,  is  owner  and  general  manager 
of  two  successful  radio  stations! 

When  it  comes  to  doing  "the  impossible",  we 
of  Free  &  Peters  have  a  prett)^  good  record, 
too.  We  have  brought  together  a  group  of 

well-managed  stations  in  which  there  is  not 

one  single  dud— have  built  an  organization 

of  highly-skilled  radio  specialists  to  interpret 

them  to  you — have  organized  such  depend- 
able methods  and  facihties  that  many  large 

agencies  and  advertisers  use  us  virtually  as 

a  department  of  their  own  businesses. 

Yes,  before  Free  &  Peters  started  in  business, 
most  advertisers  would  have  said  it  was 

"impossible"  to  buy  and  use  spot-radio  as 
easily  and  conveniently  as  it  is  today.  For 
that,  most  of  the  people  in  radio  give  us 

considerable  credit.  And  that's  the  way 
we'll  continue  to  work,  in  this  group  of 

pioneer  radio-station  representatives. 

Free  &  Peters,  ii 

Pioneer  Radio  Station  Representatives Since  May,  1932 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
V/AVE  LOUISVILLE 
WTCN  .   .    MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  . .  IOWA  . .  . 
WHO  DES  MOINES 
woe    ......  DAVENPORT 
KMA  SHENANDOAH 

. .  .  SOUTHEAST. .  . 
WCSC  CHARLESTON 
V/IS   COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 

CHICAGO:  ,80  S.  Michiga,,             NEW  YORK:  247  Park  A.e.             SAN  FRANCISCO:  ^:,S,Wer             HOLLYWOOD:  r,,2N.  Gordon             ATLANTA:  ,22  Paln.er  Bidg. Franklin  6373  Plaza  5-4131  Sutter  4353  Gladstone  3949  
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Aroused  House  Seen  as  Probe  Hits  Cox 

Resentment  Noted 

Over  Justice 

Inquiry 
FIREWORKS  aplenty  on  Capitol 
Hill  over  alleged  tactics  of  the 
FCC  majority,  headed  by  Chair- 

man James  Lawrence  Fly,  in  at- 
tempting to  block  passage  of  the 

Cox  Resolution  are  predicted  when 
the  House  reconvenes  April  13  fol- 

lowing its  Easter  quasi-recess. 
Disclosure  last  week  that  the 

Dept.  of  Justice  is  investigating 
charges  that  Rep.  Eugene  Cox 
(D-Ga.),  author  of  the  resolution 
for  a  select  committee  inquiry  into 
the  FCC,  had  acted  improperly  in 
representing  WALB,  Albany,  Ga., 
precipitated  the  new  wave  of  Con- 

gressional resentment.  Rep.  Cox 
himself  angrily  denounced  the  re- 

ports and  promised  to  answer  the 
"attempted  smear"  on  the  House 
floor  when  the  full  membership  is 
present. 

May  Call  Fly  Again 

The  resolution  itself  is  still  pend- 
ing before  the  House  Rules  Com- 

mittee. Chairman  Fly  last  month 
made  two  appearances  in  opposi- 

tion to  the  measure  and,  among 
other  things,  denied  knowledge  of 
any  effort  to  block  its  passage.  The 
committee  is  expected  to  meet  again 
during  the  April  13  week,  with 
Chairman  Fly  to  make  a  third  ap- 

pearance and  with  at  least  one 
other  witness  to  be  called  by  Rep. 
Cox. 
Whereas  some  doubt  had  been 

expressed  as  to  favorable  action 
on  the  resolution  prior  to  the  Dept. 
of  Justice  disclosure,  development 
of  this  incident  was  expected  to 
enhance  its  chances  of  approval.  In 
informed  quarters  it  was  freely 
stated  that  the  inquiry  into  the 
Albany,  Ga.,  affair  had  been  in- 

stituted by  the  FCC.  As  a  matter 
of  fact,  word  had  seeped  out  sev- 

eral weeks  ago  that  it  had  been 
discussed  in  mid-March  at  an  FCC 
meeting. 

First  disclosure  of  the  Cox  in- 
cident came  March  28  in  a  story 

published  by  the  New  York  tabloid 
PM.  It  related  that  the  Dept.  of 
Justice  had  been  asked  to  investi- 

gate the  exchange  of  $2,500  checks 
between  Rep.  Cox  and  the  Herald 
Broadcasting  Co.  of  Albany,  li- 

censee of  WALB.  Photostats  of  a 

number  of  documents  had  been 
received  by  the  Department,  it  was 
said,  but  the  source  had  not  been 
disclosed. 
The  Department  last  Tuesday 

confirmed  the  report  that  it  had 
received  photostats  of  checks  ex- 

changed between  the  Congressman 
and  the  Herald  Broadcasting  Co., 
and  said  the  matter  was  "in  the 
hands  of  its  Criminal  Cases  Divi- 

sion". The  PM  story  stated  that  the 
photostats  included  a  $2,500  check 
dated  Aug.  15,  1941,  signed  by 
Rep.  Cox,  payable  to  the  Albany 
Herald  Broadcasting  Co.;  a  check 
dated  Aug.  18,  1941,  three  days 
later,  signed  by  C.  D.  Tounsley, 
secretary-treasurer  of  the  broad- 

casting company,  and  payable  to 
Rep.  Cox;  a  $2,500  deposit  slip 
made  out  to  the  account  of  Rep. 
Cox  in  the  City  National  Bank 

of  Albany;  a  voucher  stating  that 
the  $2,500  check  to  Rep.  Cox  was 
for  "legal  expense";  a  statement 
by  Mr.  Tounsley  declaring  that 
the  check  given  Rep.  Cox  was  for 
"future  services". 

The  PM  story  stated  further  that 
the  check  for  $2,500  given  to  the 
company  by  the  Congressman  was 
in  payment  of  25  shares  of  stock 
in  the  station,  which  operates  on 
1590  kc.  with  1,000  watts.  The 
payment  of  $2,500  to  Judge  Cox 

three  days  later,  explains  PM,  "ex- 
actly equalled  the  payment  made 

by  him  to  the  company." 
Station  Ownership 

FCC  public  records  do  not  reveal 
Rep.  Cox  as  a  stockholder  in 
WALB.  The  largest  single  stock- 

holder, as  of  June  25,  1940,  was 
H.  T.  Mcintosh,  publisher  of  the 
Albany  Herald,  with  55%  or  185 

shares.  J.  A.  Davis  is  shown  as 
the  owner  of  77  shares  or  23%  of 
the  stock.  All  other  stockholders 
listed  hold  not  more  than  20  shares, or  6%. 

The  Dept.  of  Justice  has  been 
asked,  according  to  PM  (but  it  does 

not  say  by  whom),  "to  find  out whether  the  stock  was  returned  or 

still  is  owned  by  Cox". 
Friendly  Interest? 

After  pointing  out  that  Rep.  Cox 
has  interested  himself  in  pending 
applications  filed  by  WALB  for  a 
change  in  facilities,  as  well  as  in 
past  applications,  the  PM  article 
continued  that  the  department  has 
been  asked  "to  investigate  whether 
this  was  the  friendly  interest  which 
a  Congressman  might  normally 
take  in  the  affairs  of  a  constituent 
or  whether  he  was,  in  effect,  serv- 

ing as  counsel  to  the  company". 
Further,  it  was  stated  the  De- 

partment has  been  asked  to  ascer- tain whether  the  effect  of  the  check 
and  stock  transactions  was  to  give 
Rep.  Cox  $2,500  worth  of  stock  in 
the  station  and,  if  so,  was  this  a 

payment  for  legal  services. 
In  a  follow-up  article  published 

in  the  March  30  PM,  it  was  stated 
that  among  documents  received  by 
the  department  were  minutes  of 
the  Herald  Broadcasting  Co.  show- 

ing that  in  April,  1940,  Rep.  Cox 
was  asked  to  serve  as  its  counsel. 
The  Department  admits,  PM 

added,  that  there  is  "no  impropri- 
ety in  a  Congressman  acting  as 

counsel  for  a  private  client".  But 
the  newspaper  stated  that  to  this 
"there  is  only  one  exception — a 
Congressman  may  act  as  attorney 
except  in  cases  before  some  Fed- 

eral agency".  Then  it  brought  out 
that  Section  113  of  the  Federal 
Criminal  Code  "makes  it  a  felony 
for  a  Government  official,  elected 
or  appointed,  to  represent  a  client 
before  any  other  bureau  or  depart- 

ment of  the  Government". 
Named  Acting  Speaker 

No  comment  was  forthcoming 
from  Chairman  Fly  following  pub- 

lication of  the  PM  stories.  Rep.  Cox, 
however,  announced  in  a  statement 
that  he  would  follow  through  as 
soon  as  Congress  returns  from  its 
informal  Easter  holiday.  He  was 
named  Acting  Speaker  of  the  House 

by  Speaker  Rayburn  for  the  quasi- recess,  and  apparently  felt  it  was 

AFM's  Strike  Against  MBS 
Ended  as  Net  Cuts  Off  WSIX 

Musicians  Locals  in  Dozen  Cities  Negotiating  In 
Effort  to  Broaden  Employment  Payrolls 

RADIO'S  shortest  strike,  lasting 
only  a  few  minutes,  was  called  at 
4  p.m.  last  Thursday  by  the  Ameri- 

can Federation  of  Musicians 
against  MBS,  withdrawing  all 
musicians  from  the  network's  pro- 

grams, both  commercial  and  sus- 
taining, to  insure  that  no  such  pro- 

gram might  reach  WSIX,  MBS 
affiliate  in  Nashville,  against  which 
the  AFM  local  in  Nashville  is 
striking. 

Strike  was  terminated  almost  as 
soon  as  it  began  when  the  network 
stopped  its  service  of  musical  pro- 

grams to  WSIX,  thus  achieving  the 
result  desired  by  the  AFM.  Strike 
lasted  only  for  the  few  minutes 
necessary  for  the  network  to  notify 
WSIX  of  the  action  and  to  report 
to  the  AFM  that  it  had  been  taken. 

Remotes  Restored 

No  programs  were  affected  by 
the  strike,  whose  termination  also 
brought  about  a  restoration  to 
MBS  of  its  remote  dance  band  pick- 

ups which  the  union  had  ordered 
off  March  16  in  protest  against  the 
failure  of  WSIX  and  WGRC,  Louis- 

ville, to  reach  agreements  with 
their  local  musicians'  unions.  The 

Louisville  dispute  was  ended  more 
than  a  week  ago  [Broadcasting, March  30]. 

Meanwhile,  it  was  learned  that 
AFM  locals,  acting  in  conjunction 
with  national  headquarters,  are 
seeking  to  negotiate  increased  em- 

ployment in  a  dozen  cities.  Last 
weekend  conversations  were  par- 

ticularly active  in  Baltimore  and 
Scranton. 

Weber  Explains 

All  signs  pointed  to  redoubled 
activity  by  AFM,  in  advance  of  its 
convention  in  Dallas  in  June,  to 
broaden  the  employment  and  pay- 

roll base  generally.  Emphasis  is  be- 
ing placed  upon  network  affiliations 

and  purported  loss  of  employment 
in  stations  using  a  preponderance 
of  network  programs. 

Explaining  MBS'  action  in  with- drawing service  from  an  affiliated 
station  rather  than  face  a  general 
network  strike,  Fred  Weber,  gen- 

eral manager,  stated  that  "discon- tinuance of  service  to  the  Nashville 
affiliate  was  unavoidable,  in  view  of 
the  fact  that  198  other  Mutual 

(Continued  on  page  ̂ 8) 
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wrong  for  him  to  answer  the  al- 
legations until  he  could  do  so  from 

the  floor  during  regular  House  pro- 
ceedings. 

That  Rep.  Cox  has  an  explosion 
in  mind  was  made  clear  in  the  state- 

ment he  released  last  Tuesday.  "I 
do  not  propose  to  let  an  attempted 
smear  of  my  official  record  go  un- 

challenged," he  said.  "The  inspired 
attack  made  upon  me  in  the  news- 

paper PM  will  be  answered  in  an 
address  to  the  House  when  full 
membership  is  present  following 
the  Easter  holidays.  There  is  noth- 

ing whatever  in  the  transaction 
discussed  that  is  of  the  slightest 
discredit  to  any  person  involved. 
This  is  another  attempt  to  stop  a 
member  of  Congress  in  the  prosecu- 

tion of  an  inquiry  which  bureau- 
crats oppose.  This  is  one  instance 

where  the  Gestapo  methods  of  the 
FCC  will  not  succeed." 

Precisely  how  the  story  "leaked" 
is  not  known.  Some  observers  in- 

clined to  the  view  that  it  was  given 
out  by  an  FCC  attorney  or  investi- 

gator who  had  been  sent  to  Al- 
bany to  inquire  into  the  whole  af- 
fair. That  the  FCC  was  looking 

into  the  matter  shortly  after  in- 
troduction of  the  Cox  Resolution 

Feb.  2,  was  known  in  informed 
radio  circles,  and  even  Rep.  Cox 
himself,  during  his  questioning  of 
Chairman  Fly,  asked  about  the 
"perfect  army  of  ambitious  young 
men"  used  in  investigations. 

At  a  meeting  of  the  FCC  in  mid- 
March,  it  is  understood,  the  full 
Commission  was  told  of  the  "dis- 

coveries" in  connection  with  the 
WALB  case.  At  that  time  the  talk 
was  that  the  majority  could  re- 

taliate anytime  it  wished,  through 
Dept.  of  Justice  criminal  proceed- 
ings. 

Despite  all  this,  publication  of 
the  story  in  PM  was  regarded  as 
"premature"  and  embarrassing  to 
Chairman  Fly.  The  fact  that  Chair- 

man Fly's  term  on  the  FCC  expires June  30  also  becomes  a  factor  in 
the  proceedings. 

Others  Have  Stock 

As  for  ownership  of  stock  in 
broadcasting  stations,  the  records 
show  there  are  at  least  a  half- 
dozen  members  of  Congress  who 
hold  majority  or  minority  interests 
in  stations.  The  FCC  only  March 
24  authorized  a  new  station  in 
Elkins,  W.  Va.  [Broadcasting, 
March  30],  in  which  a  minority 
stockholder  is  Rep.  Jennings  Ran- 

dolph (D-W.  Va.).  An  application 
for  a  new  station  in  Topeka,  i-e- 
cently  filed,  lists  Senators  Robert 
M.  LaFollette  (Prog.-Wis.)  and 
D.  Worth  Clark  (D-Idaho)  as 
stockholders. 

The  Cox  Resolution  (HRes  426) 
proposes  appointment  of  a  select 
committee  of  five  members  of  the 

House  to  investigate  "the  organiza- 
tion, personnel  and  activities  of  the 

FCC  with  a  view  to  determining 
whether  or  not  such  Commission  in 
its  organization,  in  the  selection 
of  personnel,  and  in  the  conduct  of 
its  activities,  has  been,  and  is,  act- 

ing in  accordance  with  law  and  the 
public  interest." 

Rep.  Cox  has  stated  he  proposed 
to  retain  special  counsel  for  the 

Merger  of  Wai 

Considered  by 

DESCRIBING  the  problem  as 
"highly  technical,"  President  Roose- 

velt at  his  press  conference  last 
Friday  disclosed  that  he  is  consid- 

ering some  sort  of  merger  of  the 
Government's  information  agen- 

cies, but  declined  to  indicate  who 
would  head  the  new  setup.  Asked 
whether  it  would  be  Alexander  F. 
(Casey)  Jones,  managing  editor  of 
the  Washington  Post,  the  President 
declared  it  would  be  "neither  Casey 

nor  Jesse." Meanwhile,  many  reports  are 
current  in  Washington  regarding 
a  proposed  new  War  Information 
Administration  [Broadcasting, 
March  16]  which,  it  has  been  said, 
would  absorb  the  present  informa- 

tion services  of  the  Army  and 
Navy,  the  Office  of  Emergency 
Management,  the  Maritime  Com- 

mission and  the  Office  of  Facts  & 
Figures — and  also  might  take  over 
the  entire  functions  of  the  Office 
of  the  Coordinator  of  Inter-Ameri- 

can Affairs  (Rockefeller  Commit- 
tee) and  the  Office  of  the  Coordi- 

nator of  Information  (Donovan 
Committee) . 

It  is  believed  consideration  of  the 
new  information  setup  is  the  reason 
for  the  slowness  of  action  on  pro- 

posals to  take  over  the  interna- 
tional shortwave  broadcasting  serv- 
ices [Broadcasting,  March  30]. 

The  plan  to  subsidize  the  shortwave 
stations  has  been  placed  in  the 
hands  of  the  President  and  the 
Budget  Bureau,  and  it  is  possible 
it  is  being  held  up  pending  the  de- 

committee,  should  the  House 
authorize  the  investigation,  along 

with  several  "high  type"  investi- 
gators. Substantial  support  on  the 

committee  for  the  proposal  has  been 
indicated  but  it  was  thought,  prior 
to  the  Dept.  of  Justice  disclosure, 
that  the  House  might  finally  vote 
to  refer  the  entire  matter  to  the 
Interstate  &  Foreign  Commerce 
Committee,  in  which  radio  legisla- 

tion normally  originates. 

Hearings  Start  April  14 
The  latter  committee,  headed  by 

Rep.  Lea  (D-Cal.),  is  slated  to 
begin  hearings  April  14  on  the 
Sanders  Bill  for  amendment  of  the 
Communications  Act  of  1934.  It 
covers  a  plan  for  full-scale  reor- 

ganization of  the  FCC,  with  one 
division  of  three  members  assigned 
to  broadcasting  and  related  mat- 

ters and  the  second  division  to  com- 
mon carrier  regulation,  with  the 

chairman  as  executive  officer,  hav- 
ing no  regular  vote  on  either  divi- 

sion. 
Plans  already  are  under  way  for 

presentation  of  testimony  to  this 
committee.  The  FCC  will  be  called 
to  give  its  views.  Whether  or  not 
the  Cox  Resolution  is  acted  upon 
by  the  time  the  hearings  open,  it 
is  a  foregone  certainty  that  com- 

mittee members  will  want  to  know 

about  many  of  the  FCC's  recent 
activities  under  the  stewardship  of 
Chairman  Fly. 

'  News  Offices 

the  President 

cision  on  a  War  Information  Ad- 
ministration. 

Such  a  new  agency,  it  is  said, 
might  be  the  funnel  through  which 
all  Government  war  news  might  be 
issued,  but  it  is  understood  the 
Army  and  Navy  have  already  ob- 

jected to  issuing  their  war  com- 
muniques through  any  civilian 

agency.  Credence  is  lent  to  absorp- 
tion of  the  Donovan  Committee  by 

the  fact  that  Col.  Donovan  has 
made  no  secret  of  his  desire  to  go 
into  active  military  service. 

The  Office  of  Censorship,  it  is 
understood,  would  remain  outside 
the  fold  of  this  agency,  being  con- 

cerned primarily  with  what  should 
not  be  broadcast  and  published. 
However,  Byron  Price,  chief  censor, 
has  been  mentioned  for  the  new 
job  as  have  Archibald  MacLeish, 
chief  of  the  OFF;  Lowell  Mellett, 
director  of  the  Office  of  Govern- 

ment Reports  and  administrative 
aide  to  the  President;  Elmer  Davis, 
CBS  news  analyst;  Walter  Lipp- 
man,  newspaper  columnist.  It  has 
been  said  the  new  job  might  be 
given  Cabinet  rank.  J 

WTAG,  in  Worcester, 
Becomes    CBS  Affiliate 

FORMAL  announcement  of  the  af- 
filiation of  WTAG,  Worcester, 

with  CBS  as  a  basic  station  on 
April  5,  1943,  was  made  last  weeic 
by  E.  E.  (Ted)  Hill,  managing  di- rector. The  station  is  owned  and 

operated  by  the  Worcester  Tele- 
gram and  the  Evening  Gazette. 

WTAG  will  replace  WORC  as 
the  CBS  outlet,  but  becomes  the 
first  station  in  Worcester  to  operate 
as  a  basic  outlet  of  CBS.  No  an- 

nouncement yet  has  been  made  re- 
garding plans  of  NBC  for  Worces- 

ter, with  termination  of  WTAG's affiliation  next  year.  WNAC, 
Boston,  owned  by  the  Yankee  Net- 

work, is  moving  to  Worcester  and 
will  be  the  fourth  outlet  in  that 
city.  A  construction  permit  for 
WMAW  is  held  by  C.  T.  Sherer 
Co.  Inc.,  having  been  authorized 
last  year  for  operation  on  1230 
kc.  with  250  watts.  WTAG  has  been 
a  member  of  NBC  since  1926.  It 
operates  with  5,000  watts  fulltime 
on  580  kc. 

PRIVATE  GORDON  GRAY  I 

WSJS  Owner  Enlists  in  Army,  I 

 Ignoring  Deferment  ' 
IT  WILL  BE  Buck  Private  Gor- 

don Gray  sometime  this  month. 
The  wealthy  owner  of  WSJS, 

Winston-Salem,  on  March  28  volun- 
teered for  the  Army  despite  the 

fact  that  he  was  classified  as  3-A. 
He  waived  dependency. 

Mr.  Gray  expects  to  be  inducted 
with  the  next  batch  of  trainees 
from  Winston-Salem  and  will  un- 

dergo three  months'  preliminary basic  training.  If  he  qualifies,  he 

will  go  to  a  competitive  officers' 
training  school.  He  hasn't  an- nounced plans  for  operation  of  his 
station  or  newspaper  or  other  busi- 

ness interests  during  his  service. 

7  More  Affiliates 

Acquired  by  Blue 
WSRR,  WNAB,  WELI,  WCFI, 
KBUR,  KRMD  and  WSPR 

SEVEN  NEW  affiliates  were  an- 
nounced by  the  BLUE  last  week: 

WSRR,  Stamford;  WNAB,  Bridge- 
port; WELI,  New  Haven;  WFCI, 

Pawtucket;  KBUR,  Burlington, 
KRMD,  Shreveport,  and  WSPR, 

Springfield. 
WSRR,  owned  by  Stephen  R. 

Rintoul,  radio  executive  of  The 
Katz  Agency  Inc.,  newspaper  and 
station  representative  organization, 
operates  with  250  watts  power  on 
1400  kc.  It  will  join  the  BLUE 
April  15.  The  two  other  Connecti- 

cut stations,  WELI,  with  1,000 
watts  daytime  and  500  watts 
nighttime  power  on  960  kc,  and 
WNAB,  with  250  watts  on  1450  kc, 
are  scheduled  to  join  the  BLUE 
June  15,  date  that  WICC,  Bridge- 

port, which  is  now  affiliated  with 
both  BLUE  and  MBS,  becomes  an 
exclusive  MBS  outlet. 

Other  Affiliations 

WFCI,  using  1000  watts  power 
on  1420  kc,  also  joins  the  BLUE 
June  15,  when  WEAN,  Providence, 
also  drops  its  BLUE  affiliation  to 
become  exclusively  MBS.  WFCI  is 
currently  an  MBS  outlet. 
WSPR,  now  on  MBS,  will  join 

the  BLUE  Sept.  29.  It  operates  on 
1270  kc.  with  500  watts. 

Following  the  previous  announce- 
ment that  WHDH,  Boston,  will 

go  BLUE  June  15  [Broadcasting, 
March  30],  the  BLUE  status  in 
New  England  as  it  will  be  after 
June  15 — when  the  Shepard  sta- 

tions which  now  are  oulets  for  both 
BLUE  and  MBS  programs  drop 
their  BLUE  affiliations  and  when 

the  Westinghouse  stations  WBZ- 
WBZA,  Boston-Springfield,  move 
from  the  BLUE  to  NBC— is  now 
fairly  well  clarified  with  the  ex- 

ception of  Worcester.  In  addition  to 
the  stations  already  mentioned, 
WNBC,  Hartford  -  New  Britain, 
and  WMUR,  Manchester,  are  also 

BLUE  affiliates,  and  NBC's  Maine stations,  WRDO,  Augusta,  and 

WLBZ,  Bangor,  carry  BLUE  pro- 

grams. 
KBUR,  Burlington,  la.,  which 

joins  the  BLUE  June  1,  operates 

with  250  watts  on  1490  kc.  KBUR's 
general  manager,  Joe  DuMond,  is 
a  stockholder  in  KXEL,  50-kw  sta- 

tion now  under  construction  in 
Waterloo,  la.,  which  also  joins  the 
BLUE  [Broadcasting,  March  30]. 
KRMD,  Shreveport,  will  become  a 
member  of  the  BLUE's  Southern 
Group  Sept.  1.  Station  operates 
with  250  watts  on  1340  kc. 

Ex-Lax  Renewing 

EX-LAX  Inc.,  Brooklyn,  the  early 
part  of  this  month  is  signing  re- newal contracts  with  the  large  list 
of  stations  throughout  the  country 
carrying  its  spot  announcement 
schedule.  No  official  count  of  the 
stations  is  available  from  Joseph 
Katz  Co.,  New  York,  agency  in charge. 
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Wine  Industry  Turns  to  Air  Campaigns 

Gain  of  28%  Is  Noted 
Over  Last  Year  in 

Time  Purchased 
AN  UPSURGE  of  wine  accounts  on 
the  air  has  been  perceptible  in  re- 

cent months  as  the  thriving  Ameri- 
can wine  industry  reports  sales  up 

28%  over  last  year.  Placing  par- 
tially through  their  regional  and 

local  distributors,  big  wine  pro- 
ducers have  been  buying  more  and 

more  time  both  for  name  and  di- 
rect sales  advertising,  with  this 

spring  apparently  to  be  the  big- 
gest season  of  such  advertising  in 

history. 
Some  stations,  in  line  with  self- 

imposed  policy,  are  refusing  to  ac- 
cept wine  accounts — but  these  are 

in  the  minority.  Wines  and  beers 
are  not  frowned  upon  by  the  au- 

thorities in  the  same  sense  as  hard 
liquors,  the  latter  practically  uni- 

formly being  barred  from  the  air. 

Coast  Problem 

While  considerable  activity  was 
noted  by  Broadcasting's  corre- 

spondents in  wine  advertising  in 
the  East  and  Midwest,  it  is  a  curi- 

ous anomaly  that  West  Coast 
wineries  and  distributors  continue 
to  invest  most  of  their  advertising 
money  in  "branded-at-the-winery" 
advertising,  using  newspapers,  bill- 

boards and  other  media,  but  not 
radio  to  any  great  extent. 

Despite  the  fact  that  there  are 
some  500  wineries  in  California 
and  more  than  90%  of  the  bever- 

age produced  in  the  United  States 
comes  from  that  State,  agency 
men  declare  there  are  many  re- 

strictions on  the  West  Coast  that 
bar  wine  advertisers  from  utiliz- 

ing radio  time.  For  example,  Ore- 
gon stations  are  barred  by  State 

law  from  carrying  wine  advertis- 
ing during  weekdays  before  10 

p.  m.  There  are  also  beverage  re- 
strictions in  the  State  of  Wash- 

ington. 
Since  there  are  no  State  laws 

prohibiting  it,  the  majority  of 
California  stations  accept  such  ac- 

counts without  restrictions  and  it 
is  reported  that  the  Pacific  Coast 
BLUE  has  been  making  a  concen- 

trated drive  for  wine  accounts,  but 
has  been  stymied  by  isolated  re- 

strictions laid  down  by  some  of  its 
affiliated  stations. 

Largest  user  of  radio  time  among 
wine  companies  in  the  New  York 
area  is  K.  Arakelian  Inc.,  Long 
Island  City,  which  in  mid-Decem- 

ber increased  its  schedule  on 
WNEW,  New  York,  by  331/3% 
with  a  52-week  non-cancellable 
contract.  This  included  1,267  15- 
second  cut-in  announcements,  936 
one-minute  announcements  and  312 
quarter-hour  musical  programs,  all 
promoting  Mission  Bell  wines. 
Arakelian  also  uses  54  spots  week- 

ly on  WINS,  New  York,  a  mini- 
mum of  18  announcements  a  week 

on  WORL,  WHDH  and  WMEX, 
Bo.ston;  WORC,  Worcester; 
WMAS,  Springfield. 

The  agency  placing  these  ac- 
counts, Firestone  Adv.  Service, 

New  York,  also  handles  the  com- 
pany's West  Coast  schedule  of  six 

weekly  news  programs  on  KYA, 
San  Francisco,  and  17  spots  week- 

ly on  KJBS,  San  Francisco,  and 
KLX,  Oakland.  Mission  Bell  also 
has  a  current  schedule  in  Chicago, 
which  includes  10  quarter-hour  pe- 

riods a  week  and  7  one-minute  an- 
nouncements a  day  on  WCFL; 

6  half-hour  and  2  quarter-hour 
periods  on  WIND,  Gary;  7  one- 
minute  announcements  on  WJJD. 

Outside  of  Chicago,  the  com- 
pany is  using  3  quarter-hour  pe- 
riods weekly  on  WIRE,  Indianap- 

olis; 6  quarter-hours  and  14  one- 
minute  spot  announcements  weekly 
on  WCBS,  Springfield,  111.;  30  one- 
minute  announcements  weekly  on 
KCMO,  Kansas  City;  a  quarter- 
hour  weekly  on  WCLO,  Janesville, 
Wis. ;  6  quarter-hours  and  6  one- 
minute  announcements  on  WTMV, 
East  St.  Louis,  111.  Midwestern 
advertising  for  Arakelian  is  han- 

dled by  Schwimmer  &  Scott,  Chi- 
cago. 

Eastern  Wine  Series 

Eastern  Wine  Corp.,  New  York, 
in  its  annual  spring  campaign  in 
markets  on  the  Eastern  Seaboard, 
this  year  is  using  eight  stations. 
In  past  years  the  company  has 
spent  close  to  $5,000  in  spot  radio 
for  Chateau  Martin,  Sun-Rich, 
other  wines  and  vermouth,  espe- 

cially identifying  them  with  the 
live  trademark  of  "Gaston,"  who 
sang  their  praises  in  broken  En- 

glish with  the  catch-phrases  "I'm 
Nuts  About  the  Good  Old  OO-Ess- 
Ay",  and  "I  Go  Queeck  and  Get 
My  Ceetizen  Papers".  Agency  han- 

dling this  account  is  H.  C.  Morris 
&  Co.,  New  York. 
Roma  Wine  Co.,  Fresno,  Cal., 

places  its  eastern  radio  advertis- 
ing through  Bermingham,  Castle- 

man  &  Pierce,  New  York.  Cur- 
rently it  is  using  WNEW,  New 

York,  on  a  52-week  schedule,  in- 
cluding 12  quarter-hours,  3  five- 

minute  periods  and  30  spot  an- 
nouncements weekly;  WOR,  New 

York,  a  weekly  quarter-hour  pro- 
gram titled  Short  Short  Story;  54 

transcribed  announcements  weekly 
on  WINS,  New  York;  foreign  lan- 

guage announcements  on  WBNX, 
New  York,  WBYN,  Brooklyn,  and 
WHOM,  Jersey  City. 

Roma's  San  Francisco  office  has 
been  a  consistent  user  of  spot 
radio,  shifting  its  account  in  early 
March  to  McCann  -  Erickson's 
branch  in  that  city.  Its  advertising 
plans  call  for  continued  use  of 
radio  time,  along  with  other  media, 
in  addition  to  the  newscasts  and 
spots  already  being  purchased. 

In  Chicago  it  is  reported  pre- 
paring to  sponsor  a  quarter-hour 

newscast  on  an  unselected  station, 
placed  through  Robert  Kahn  Asso- 

ciates, which  handles  its  Midwest 
advertising. 

Paul  Garrett  Testing 

The  Brooklyn  winery,  Garrett  & 
Co.,  since  mid-February  has  been 
testing  for  a  10-week  period  a  total 
of  370  announcements  on  11  sta- 

tions in  New  England.  The  cam- 
paign promotes  Virginia  Dare 

wines  and  Paul  Garrett  wines  and 
champagne.  Agency  is  Ruthrauff 
&  Ryan,  New  York. 

Chicago  branch  of  that  agency 
recently  placed  on  WGN,  as  a  test, 
a  half-hour  musical  program  titled 

(Continued  on  page  -iO) 

Ban  on  Tank  Cars 

To  Hurt  Wineries 

Eastern    Bottling    Plants  to 
Feel  Effects  of  Action 

MANY  Eastern  wine  companies 

will  be  hit  by  the  Government's  de- cision to  appropriate  all  tank  cars 
after  June  1  to  transport  material 
and  fluids  vital  to  the  war.  Up  to 
now  many  Eastern  companies  have 
used  these  cars  to  convey  the  neces- 

sary fruit  juices  and  distilled  sub- stance from  California  to  the  East 

Coast  for  bottling  and  local  dis- 
tribution there.  This  ruling  will 

cripple  Eastern  companies  having 
no  bottling  plants  in  California. 

Golan  Wine  Inc.,  Los  Angeles, 
seems  to  have  acted  in  time,  how- 

ever, having  just  completed  sev- 
eral large  bottling  plants  on  the 

Coast.  Consequently,  it  will  now 
be  able  to  ship  cases  of  wine  east- 

ward via  regular  freight  cars. 

Big  Golan  Budget 

Already  maintaining  a  large 

marketing  operation,  Golan's  plans for  1942  call  for  the  distribution 
of  6  million  cases.  To  insure  the 
success  of  this  marketing  opera- 

tion, it  has  appropriated  a  millioa 
dollars  for  radio  advertising  out  of 
a  total  advertising  appropriation 
of  $1,500,000. 

Beginning  March  30,  Golan  re- 
leased a  campaign  in  the  New 

York  area  through  Brown  &  Spec- 
tor,  New  York  agency,  to  introduce 
their  wines — Legend,  Golan,  La- 
Nago,  IVC — to  the  low  income 
groups  of  the  New  York  area.  All 
of  these  wines  sell  for  59  and  79 
cents  a  quart. 

Live  and  transcribed  announce- 
ments comprise  the  schedule.  Tran- 

scribed announcements  prepared 
by  the  Columbia  Record  Corp.  vary 
from  20   seconds   to   one  minute. 

UNITED  BUSJNESS  FORECAST  MAP  FOR  APRIL 

This  map,  reproduced  by  courtesy  of  United  Business  Service,  Boston,  shows  business  conditions  in  all 
parts  of  the  U.  S.  and  Canada.  The  figures  cn  each  side  of  the  map  are  percentage  com- 

parisons of  business  volumes  with  a  year  ago  by  States  and  Canadian  prov- 
inces, based  on  check  transactions  for  the  latest  complete  month. 
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Radio  and  the  Farmer  During  the  War 

Mr.  Salisbury 

Production  Must  Rise; 

Industry  Told  How  It 

Can  Help 

By  MORSE  SALISBURY 
Director  of  Information 

U.  S.  Department  of  Agriculture 

FROM  the  days  of  the  Macedonian 
phalanx  to  the  pesent  moment  of 
mechanized  divisions,  change  in 
tactics,  weapons  and  organization 
has  been  the  rule  of  making  war. 
But  a  few  factors  have  remained 
constant. 

The  most  con- 
stant has  been 

the  one  summed 
up  by  Frederick 
the  Great  in  the 
dictum  that  "An 
Army,  like  a  ser- 

pent, travels  on 
its  belly." 

That's  as  true 
today  as  at  any 
time  since  men 
organized  armies  to  fight  wars.  So 
farm  production  today,  as  always, 
is  indispensable  to  victory.  You 
can't  fight  without  grub.  Nor  can 
you  make  munitions  without  eat- 

ing pretty  regularly.  So,  as  Sec- 
retary of  Agriculture  Wickard 

puts  it,  "Food  will  win  the  war 
and  write  the  peace." 

Farmer  Army 

America's  6  million  farm  famil- 
ies are  in  the  front  line  of  the  war- 

time production  army.  They  must 
work  together  and  adjust  their 
production  to  the  needs  of  the  na- 

tion and  our  allies.  The  nation 
calls  on  them  to  raise  more  of  the 
protein  foods — meat,  milk,  eggs, 
beans — more  of  the  fats  and  oils, 
things  we  used  to  import  from  the 
Pacific  lands  and  can't  bring  in 
any  more  —  peanuts,  soy  beans, 
flaxseed — and  less  of  the  things 
that  we  already  have  in  great 
abundance — wheat;  about  the  same 
of  things  in  which  we  just  need 
to  keep  up  the  present  supply — 
cotton  and  tobacco. 

The  total  need  is  for  a  total 
farm  production  greater  than 
we've  ever  had  in  history.  Get 
this :  American  farm  production 
set  a  new  record  in  1940,  it  set  a 
second  new  record  in  1941.  Now 
the  nation  is  asking  the  6  million 
farm  families  to  turn  out  a  still 
higher  record  output  in  1942. 

Get  this  also:  Farmers  have  got 
to  do  this  job  with  less  labor,  less 
machinery,  and  less  of  the  usual 
production  supplies  like  fertilizer 
and  spray  materials. 

In  short,  farmers  are  taking  on 
about  the  toughest  production  job 
of  any  American  group. 

And  it's  tougher  to  organize  them 
for  the  job  than  it  is  to  organize 
any  other  American  group.  If  you 
want  to  step  up  production  in  a 
line  of  industry,  you  can  call  a 
roomful  of  people  together  and  talk 
directly  to  the  men  or  women  who 
control  the  whole  industry. 

We  don't  have  any  rooms  that 
will  hold  6  million  farmers.  So 

when  the  people's  Government  calls 
upon  the  farming  people  to  change 
their  production  schedules  all 
around,  and  to  step  up  the  total 
output  in  spite  of  shortages  in 
labor  and  supplies,  just  about  the 
hugest  war  time  job  of  getting  out 
information  is  involved. 

The  arm  of  the  r)o-.Tiie's  Govern- 
ment which  carries  on  the  agri- 

cultural services — the  Department 
of  Agriculture  and  associated 
agencies — depends  in  part  on  farm- 

ers themselves  to  place  the  facts 
before  all  the  farm  families.  The 
community  and  county  committee- 

men of  the  AAA  and  the  volun- 
teer community  leaders  of  the  Fed- 

eral-State extension  services  are 
busy  every  day  on  the  telephone 
and  by  calling  on  their  neighbors 

to  get  this  story  of  the  nation's 
needs  and  each  farm's  part  in 
supplying  the  needs  before  every 
last  farm  family. 

But  just  as  strongly,  the  De- 
partment and  associated  agencies 

rely  upon  the  people  who  operate 
the  mass  communications  media  of 
the  nation  to  help  get  the  facts  to 
the  farm  families.  As  the  tires 
grow  thinner  and  there  can  be  less 
visiting  back  and  forth,  the  peo- 

ple's Government  and  the  farm 
people  themselves  will  depend  more 
and  more  upon  these  media — radio 
and  the  press. 

Radio's  Part 

Every  station  that  serves  a  sub- 
stantial farm  audience  can  help 

the  nation's  war  program  by  help- 
ing get  the  facts  to  farm  people 

about  (a)  the  kind  and  the  amount 
of  production  of  crops  and  animals 
that  ought  to  come  from  each 
State  and  county  to  meet  the  na- 

tion's war  production  schedule; 
(b)  the  helps  that  Government  can 
give  them  in  conserving  supplies 
and  averting  shortages  of  supplies 
and  labor;   (c)  more  importantly. 

the  things  that  individual  farm 
families  have  worked  out  to  do 
themselves  in  order  to  meet  their 
production  schedules  in  the  face  of 
shortages  of  supplies  and  labor; 

(d)  the  unified  effort  of  all  Amer- 
ica in  this  war,  of  which  effort 

farm  production  is  an  integral 

part. 

How  should  a  station  go  about 

carrying  on  this  '  part  of  its  war time  job?  Well,  it  seems  to  me,  the 
pattern  has  been  set  by  nearly  100 
stations  which  already  have  put 
on  staff  members  to  organize  and 
carry  on  the  services  for  farm 
listeners.  The  Government  agen- 

cies obviously  can't  organize  a  pro- 
gram for  every  station. 

And,  equally  obviously,  if  they 

could,  they  wouldn't  put  it  on  as well  as  the  station  which  knows 
how  to  be  of  maximum  service  to 
its  particular  listening  group.  The 
station  management  can  be  of 
maximum  service,  it  seems  to  me, 

by  making  one  of  the  staff  mem- 
bers responsible  for  planning  and 

carrying  through  the  farm  broad- 
casting. And  I  don't  mean  just farm  service  programs. 

There  needs  to  be  some  chain- 
break  announcing  of  a  slogan  type. 
Some  insertion  of  special  appeals 
in  programs  that  are  popular  with 
farmers.  Some  special  search  for 
news  of  the  progress  of  the  farm 
production  effort  in  the  coverage 
area  of  the  station  and  recom- 

mendation of  actions  to  be  taken 
by  individual  farmers  which  can 
go  into  the  news  programs  in  each 
day's  schedule;  And,  I  make  bold 
to  suggest,  some  special  promo- 

tional stunts. 

Promotion  Stunts 

Here's  one  that  I  think  would  be 
a  natural :  In  spite  of  all  the  help 
that  Government  can  give  and  all 
ingenuity  that  farmers  themselves 
can  bring  to  bear  on  the  problem, 
the  only  way  of  making  up  for 

(Continued  on  "page  hh) 

LOCAL  BOARDS  GIVE 

FEWER  DEFERMENTS 

ACTIONS  taken  by  local  draft 
boards — principally  the  weeding 

out  of  previously  considered  "in- 
dispensable" men — and  the  revised 

attitude  of  Selective  Service  Head- 
quarters on  qualifications  for  de- 

ferment point  to  increasing  induc- 
tion of  radio  technicians  and  other 

station  employes,  it  was  indicated 
in  Washington  last  week. 
Conjecture  arising  from  the 

growing  scarcity  of  1-A  men  and 
the  increasingly  great  need  for 
manpower  as  United  States  forces 
leave  for  overseas  fronts,  held  that 
it  would  be  reasonable  to  predict 
that  many  men  who  had  been  con- 

sidered as  "necessary  for  the 
maintenance  of  the  national  so- 

cial structure"  will  find  tighten- 
ing restrictions  gradually  elimi- 

nating them  from  that  classifica- tion. 

Also  pointing  to  greater  induc- 
tion of  station  personnel,  particu- 
larly technicians,  is  the  growing 

need  for  men  in  service  with  radio 

experience  as  indicated  by  the  var- 
ious inducements  offered  men  with 

this  experience  by  the  Army  and 
Navy  and  the  drives  undertaken 
by  the  services  to  recruit  technical 
men.  The  Army  Signal  Corps  will 

shortly  undertake  a  drive  for  tech- 
nically trained  workers  to  fill 

civilian  positions  for  wartime  work. 

Wests  Drop  Paper 

INTERESTS  associated  with  the 
late  James  M.  West,  Texas  capi- 

talist, who  are  applicants  for  au- thority to  purchase  KTBC,  Austin, 
for  $50,000,  on  March  26  suspended 
publication  of  the  Dallas  Journal due  to  wartime  conditions.  West 
Publishers  Inc.,  in  which  the  prin- 

cipals are  Wesley  West  and  J. 
Marion  West,  his  sons,  will  con- 

tinue to  publish  the  Austin  Daily 
Tribune.  The  West  interests  also 
formerly  were  applicants  for  new 
stations  in  Dallas,  Houston  and 
other  Texas  cities,  but  do  not  at 
present  hold  any  radio  interests. 

SOLDIERS,  SAILORS  AND  MARINES  are  the  real 
commanders  of  Command  Performance,  but  here  are 
eight  of  the  men  at  home  who  make  the  program's 
wheels  go  'round.  The  weekly  show,  recorded  and 
shortwaved  every  Sunday  to  America's  armed  forces 
all  over  the  world,  is  written  and  produced  under  su- 

pervision of  the  Radio  Branch  of  the  Bureau  of  Public 
Relations  of  the  War  Department.  Gathered  in  CBS 
Playhouse  No.  3  after  the  March  28  Command  Per- 

formance in  New  York  are  (1  to  r)  :  Glenn  Wheaton, 
of  the  Radio  Branch,  writer  of  the  shows;  Howard 

Reilly,  assistant  to  Vick  Knight,  producer;  Mr. 
Knight,  who  has  joined  the  Radio  Branch  staff  to 
devote  full  time  to  the  production;  Louis  G.  Cowan, 
owner  of  the  Quia:  Kids  program  and  consultant  to 
the  Radio  Branch;  Maj.  Gen.  A.  D.  Surles,  director 
of  the  Army  Bureau  of  Public  Relations;  John  Cul- 
lom,  agency  liaison  for  the  Radio  Branch;  Ed  Kirby, 
chief,  and  Bob  Coleson,  administrative  executive  of 
the  Radio  Branch.  Mr.  Wheaton  and  Mr.  Knight  will 
headquarter  on  the  West  Coast  during  the  next 
several  weeks,  with  the  show  originating  there. 
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Like  huge  augers,  rotary  rigs 
bore  thousands  of  feet  for  the 

oil  and  gas  wealth  that  makes 
the  KWKH  area  one  of  the  rich- 

est in  the  world. 

TABBIN'  A  JOINT 

*CBS  sets  net  daytime  cir- 
culation at  313,000;  net 

nighttime  at  425,000.  Ask 

Branham  Company  for  de- 
tails. 

Deeper,  deeper  into  the  wealth  of  spendable  oil  and  gas  income 

go  the  augers  of  KWKH  advertisers.  Even  with  production  con- 

trolled, the  world's  richest  oil  and  gas  wells  are  pouring  miUions 

of  dollars  into  the  pockets  of  farmers,  lease-holders,  drillers, 

producers — all  the  thousands  of  persons  identified  with  the 

industry.  KWKH  stands  in  the  heart  of  the  area — holds  an 

influential  hand  on  the  purse-strings  of  370,000  radio  families.* 

Buy  KWKH  for  dominant  coverage  of  the  oil-gas  market  ...  a 

market  selected  by  federal  and  army  agencies  for  more  than 

300  million  dollars  of  war  construction  ...  a  market  that  has 

gushed  new  wealth  for  scores  of  KWKH  advertisers. 

Member  South  Central  Quality  Network 

CBS 
50  KW 

KWKH 

A  SHREVEPORT  TIMES  STATION 

SHREVEPORT,  LA. 

The  SELLING  POWER  in  the  BUYING  MARKET 
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Radio  Reporting  Tougher^  Says  Brown; 

Plans  Tour.  Then  Return  to  Warfront 

Wray  Heads  Firm 

To  Acquire  KTHS 
50  kw.  and  Moving  of  Site 
Included  in  Provisions 

A  NEW  DEAL  for  the  disposition 
of  KTHS,  licensed  to  the  Hot 
Springs  (Ark.)  Chamber  of  Com- 

merce, was  disclosed  last  week  with 
the  filing  of  an  application  for 
transfer  to  Radio  Broadcasting 
Inc.,  an  Arkansas  corporation 
headed  by  George  D.  Wray,  auto- 

mobile dealer  of  Shreveport,  Baton 
Rouge,  Chattanooga  and  Marshall, 
Tex. 

The  transferee  corporation  has 
been  authorized  to  issue  750  shares 
of  6%  preferred  stock,  par  $100, 
and  2,000  shares  of  common  stock, 
same  par,  with  one-fourth  of  the 
common  stock  already  subscribed 
to.  Mr.  Wray,  holds  200  shares,  and 
is  president  of  the  new  company; 
Allen  D.  Morris,  vice-president, 
also  a  Shreveport  auto  dealer,  holds 
200  shares;  and  P.  E.  Furlow,  as- 

sociated with  Mr.  Wray,  holds  100 
shares. 

Other  Provisions 

Under  the  deal.  Radio  Broadcast- 
ing Inc.  would  pay  $12,000  cash 

to  the  Hot  Springs  Chamber  of 
Commerce,  whose  membership  is 
understood  to  have  voted  in  favor 
of  the  transaction,  and  this  cash  is 
to  be  used  to  clear  up  outstand- 

ing indebtedness. 
All  of  the  750  shares  of  pre- 

ferred stock  would  be  held  by  the 
Chamber  of  Commerce,  but  would 
be  callable  in  10  years  at  105%.  In 
addition,  if  the  FCC  approves  a 
50,000-watt  construction  permit  for 
KTHS  and  its  removal  to  a  more 
favorable  site,  the  company  agrees 
to  pay  the  Chamber  of  Commerce 
an  additional  $5,000  cash  one  year 
after  construction  and  $10,000  two 
years  after  construction. 

Also  involved  in  the  deal  is  a 
10-year  agreement  under  which  six 
50-word  spot  announcements  would 
be  carried  daily  in  the  interests 
of  Hot  Springs,  the  State  of  Ar- 

kansas or  the  Federal  Government. 
This  deal  follows  the  dropping 

[Broadcasting,  Feb.  2.3]  of  a  proj- 
ect under  which  Col.  Tom  H.  Bar- 

ton, Arkansas  oil  magnate  and 
owner  of  KARK,  Little  Rock,  and 
KELD,  El  Dorado,  would  have 
purchased  KTHS  and  moved  it 
about  50  miles  nearer  Little  Rock. 
The  Barton  deal  was  dropped  when 
the  FCC  insisted  that  Col.  Barton 
relinquish  KARK  upon  acquiring 
control  of  KTHS. 

Gulf  Spray  Placing 
GULF  OIL  Corp.,  Pittsburgh,  is 
preparing  its  annual  campaign  for 
Spray  Insecticides  to  start  early  in 
May.  Series  features  twice-weekly 
quarter  -  hour  transcriptions  by 
.Jack  Bei'ch,  and  station  list  is  now 
under  consideration.  Gulf  also  has 
announced  that  when  it  starts  We, 
the  People  April  26  as  a  summer 
replacement  for  Screen  Guild  Thea- 

tre, the  title  will  be  changed  to 
We,  the  People  at  War.  Agency  is 
Young  &  Rubicam,  New  York. 

THE  RADIO  correspondent  abroad 
has  a  tougher  job  than  the  news- 

paper war  reporter,  Cecil  Brown, 
CBS  foreign  correspondent,  stated 
at  a  press  conference  in  New  York 
last  Tuesday,  immediately  follow- 

ing his  return  from  Australia. 
"And  that's  true  on  both  sides  of 
the  fence,"  he  declared.  "In  both 
Rome  and  Singapore  the  official 
view  is  that  the  power  of  the 
spoken  word  is  so  much  greater 
than  that  of  the  printed  word  that 
a  radio  correspondent  cannot  be 
allowed  the  same  'freedom'  as  a 
newspaper  man. 

"It's  incredible,  the  fighting  you 
have  to  go  through  in  order  to  get 

out  the  simplest  story,"  he  con- 
tinued. "In  my  first  broadcast  from 

Australia  I  worked  for  five  hours 
with  the  censor  and  in  Singapore 
I  once  spent  14  hours  with  the 
censor  on  a  single  story."  He  added that  the  radio  man  has  the  double 
job  of  getting  his  story  and  then 
getting  facilities  to  get  it  out  to 
America,  whereas  the  newspaper- 

man is  finished  when  he  puts  his 
story  on  the  cable. 

Aboard  Repulse 

Aboard  the  British  warship  Re- 
pulse last  December  when  she  and 

her  sister  ship.  Prince  of  Wales, 
were  sunk  by  Japanese  torpedoes, 
Cecil  Brown  broke  the  story  with 
&  graphic  report  broadcast  on  CBS 
a  few  hours  after  he  had  been  res- 

cued. His  eye-witness  report  of  the 
battle  in  which  the  ships  were  lost 
won  him  such  honors  as  the  award 
of  the  national  journalistic  fra- 

ternity, Sigma  Delta  Chi,  for  the 
■T^st  news  repcrting  of  1941  and  the 
Overseas  Press  Club  award  for 
outstanding  radio  reporting. 

Expelled  from  Italy  for  ofi^ending 
Fascist  officiaidom  with  his  out- 

spoken broadcasts,  Mr.  Brown  was 
subsequently  barred  from  the  air 
by  British  authorities  in  Singapore 
for  the  same  cause.  Lashing  out  at 
such  censorship,  he  insisted  that  it 
is  the  duty  of  every  correspondent 
to  tell  the  truth  and  as  much  of  the 
truth  as  he  can  within  the  limits 
of  military  security. 

"If  you're  asking  people  to  die," 
he  declared,  "and  they  have  the 
courage  to  die,  they  have  the  right 
to  know  why  they  are  dying.  I  have 
been  in  places  where  people  were 
asked  to  die  but  were  refused  the 

right  to  know  why."  In  answer  to 
direct  queries,  he  admitted  that 
this  statement  could  be  applied  to 
both  Rome  and  Singapore.  He 
added  that  in  Singapore,  the  mili- 

tary authorities,  "for  some  reason 
best  known  to  themselves,  were  de- 

termined that  a  reasonable  report 
of  the  war  should  not  go  out." 

Evaluates  Propaganda 

Asked  about  the  propaganda  ef- 
fort of  the  different  nations,  Mr. 

Brown  said  he  considered  the  Ger- 
man propaganda  extremely  well 

done,  but  that  he  could  not  say 
much  for  the  Italian  attempts.  In 

HOME  FROM  THE  WARS,  Cecil 
Brown  and  Mrs.  Brown  debarked 
in  New  York  last  Tuesday  after 
landing  the  preceding  Saturday  at 
a  West  Coast  port.  The  noted  CBS 
war  correspondent  is  back  for  the 
first  time  in  five  years. 

Malaya,  he  said,  the  Japanese  prop- 
aganda has  been  very  effective  and 

that  of  the  British  very  ineffective. 
After  a  couple  of  weeks  of  rest, 

Mr.  Brown  will  start  on  a  lecture 
tour  under  the  management  of  W. 

Colston  Leigh,  speaking  on  "The 
War  in  the  Pacific".  Tour  is  sched- 

uled to  begin  April  13  at  Newark, 
followed  by  appearances  in  Utica, 
Roanoke,  Richmond,  Staunton,  Va., 
Selma,  Ala.,  Ann  Arbor,  Nashville, 
Munsey,  Ind.,  Tulsa,  St.  Louis,  Des 
Moines,  Omaha,  San  Antonio  and 
Dallas.  Following  the  Dallas  lec- 

ture May  14,  the  tour  will  probably 
be  extended  to  the  Pacific  Coast. 
He  also  has  promised  to  write  a 
book  for  Random  House  and  after 

that,  he  said  "I  hope  CBS  will  send 

me  abroad  again." 

Murrow  Sponsored 
INTERNATIONAL  SILVER  Co., 
Meriden,  Conn.,  which  has  been 
considering  the  usual  summer  re- 

placement for  its  CBS  Silver  The- 
atre program,  last  week  decided  to 

cut  the  Sunday  half -hour  period  to 
6-6:15  p.m.  on  April  16  and  pre- 

sent news  analyses  by  Edward  R. 
Murrow,  chief  of  the  CBS  Euro- 

pean news  staff.  Although  Mr. 
Murrow  is  currently  in  this  coun- 

try, he  will  be  in  London  when  the 
series  begins,  starting  out  his 
broadcasts  with  the  familiar  phrase 
"This  is  London  .  .  ."  No  title  has 
been  picked  for  the  series,  accord- 

ing to  Young  &  Rubicam,  New York. 

EXPANDING  its  board  of  directors 
recently,  the  Advertising  Council,  Inc., 
New  York,  elected  Mason  Britton.  vice 
president  of  McGraw-Hill  Publishing 
Co.  and  Bennett  Chappie,  assistant  to 
the  president  of  the  American  Rolling 
Mill  Co.  Britton  will  represent  the 
general  business  paper  field  and  Chap- 

pie will  handle  industrial  advertising. 

Special  Committee 
Of  NAB  Will  Meet 

Reorganization  Group  Plans 
To  Discuss  Operations 

THE  NAB  Reorganization  Com- 
mittee, headed  by  Don  S.  Elias, 

executive  director  of  WWNC,  Ashe- 
ville,  will  meet  in  New  York  Tues- 

day for  the  first  time  since  its 
appointment  March  20,  coincident 
with  a  session  of  th ;  NAB  Execu- 

tive Committee  called  for  the  same 

date  by  Pi'esident  Neville  Miller. 
Authorized  to  develop  a  plan  to 

"bring  about  a  more  effective  dis- 
tribution of  functions  and  concen- 

tration upon  important  problems 

and  objectives,"  the  committee  has 
been  surveying  the  field  for  a  pub- 

lic relations  executive  to  replace 

Ed  Kirby,  head  of  the  Army's 
radio  branch,  who  formally  re- 

signed last  month  preparatory  to 
induction  as  a  commissioned  officer. 
Several  names,  it  is  understood, 
will  be  discussed  in  a  preliminary way. 

Plans  for  Hearing 

All  members  of  the  Reorganiza- 
tion Committee  except  Howard 

Lane,  KFBK,  Sacramento,  are  ex- 
pected to  attend  the  meeting.  The 

committee  is  largely  composed  of 
members  of  the  Executive  Com- 

mittee. Executive  committee  mem- 
bers are  John  J.  Gillin  Jr.,  WOW, 

Omaha;  Paul  W.  Morency,  WTIC, 

Hartford ;  James  D.  Shouse,  WLW- 
WSAI,  Cincinnati;  O.  L.  Taylor, 
KGNC,  Amarillo;  Messrs.  Elias 
and  Miller. 

Members  of  the  Reoroganization 
Committee  are  Messrs.  Elias,  Gil- 

lin, Elmer,  Morency  (alternate") and  Edward  Klauber,  CBS  execu- 
tive committee  chairman,  as  well 

as  Mr.  Lane.  Mr.  Klauber  sits 
with  the  executive  committee  ex- 
officio,  as  does  a  representative  of NBC. 

The  executive  committee  was 

called  to  devise  plans  for  presen- 
tation of  an  industry  case  to  the 

House  Interstate  &  Foreign  Com- 
merce Committee,  which  on  April 

14  begins  -hearings  on  the  Sanders 
Bill  (HR  5497)  to  amend  the  Com- 

munications Act  of  1934.  Mr.  Mil- 
ler is  expected  to  present  the  prin- 

cipal industry  case. 
Several  other  topics  are  on  the 

meeting  agenda,  including  approval 
of  the  standard  form  of  agency 
contract  developed  by  committees 
of  the  American  Assn.  of  Advertis- 

ing Agencies  and  the  NAB,  and  the 
NAB  program  for  the  annual  con- 

vention in  Cleveland  May  11-14. 

MBS  at  Convention 

HOTEL  CLEVELAND  in  Cleve- 
land will  be  the  MBS  headquarter., 

during  the  NAB  convention  in  that 
city  next  month.  Convention  will 
be  held  at  the  Statler  Hotel,  but 
MBS  having  withdrawn  from  NAB 
membership  during  the  1941  con- 

vention in  St.  Louis,  Mutual  execu- 
tives chose  another  hotel  for  their 

headquarters. 
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Interview  with  a  client  on  the  suhject  of  sales 

RADIO  PROGRAM 

MISS  McBRIDE: 

MR.  BUENTEl 

MISS  McBRIDE: 

MR.  BUENTE: 

SPONSOR     H.  C.  BOHACK  COMPANY 

STATION  WEAF 

DATE    APRIL  3,  1942 

TIME    1:00  to  1:15  P.M. 

As  you  advertising  men  know,  a  "client"  is  something  that  radio 
people  mention  in  hushed  tones.    I  don't  know  why.    I  guess  it's 
because,  as  the  salesmen  say,  they're  supposed  to  be  pretty 
tough  fellows. 

Well,  I  have  one  here  today  —  yes,  a  real  live  client.    And  he 
doesn't  seem  tough  at  all.    In  fact,  he's  very  nice.     I've  been 
talking  about  one  of  his  Company's  products.  Tenderay  Beef,  over 
WEAF  for  about  three  months  now.    Mr.  Buente,  I  hope  that  it  has 
helped  your  sales  around  this  section.    Has  it,  or  am  I  sticking 
my  neck  out? 

You're  on  perfectly  safe  ground.  Miss  McBride.    All  of  us  at 
Bohack  are  delighted  with  what's  happened  to  Tenderay  Beef's 
sales  since  you  started  talking  about  it.    In  the  New  York  area, 
they  are  29%  over  last  year's  figures;  and  we  feel  that  your 
program  has  played  an  important  part  in  this  increase. 

It's  nice  of  you  to  say  that.    This  is  the  first  time  I've  ever 
been  on  this  side  of  a  commercial.     I  like  it. 

Well,  you've  also  been  of  invaluable  help  in  getting  our  new 
Supermarkets  off  to  a  good  start.    Yes,  you've  done  a  swell  job 
all  around,  and  we  want  you  to  keep  on  talking  about  Tenderay 
Beef  and  Bohack  for  many  more  months  to  come. 

Characters:  Mary  Margaret  McBr  kle.  originator  of  the 
zvomans  radio  program:  and  George  P.  Buente,  Adver- 

tising Director^  the  H,  C.  Bohack  Company. 

"Sales  up  29%" 

The  Bohack  Company  is  one  of  the  many 

Mary  Margaret  McBride  sponsors  whose  sales 

charts  are  thriving  on  Mary  Margaret's  sincerity 

and  WEAF's  following  in  the  New  York  market. 

And  her  program  is  one  of  many  result-prodncers 

on  WEAF's  schedule.  Whether  you  prefer  morn- 

ing, noon  or  night,  news,  variety  or  women's 

shows,  you'll  find  the  program  for  your  problem 

and  the  program  that  delivers  on  WEAF.  Ask 

NBC  Spot  Sales  all  about  it. 

50,000  WATTS 

660  KILOCYCLES 

NBC  RED  NETWORK 



New  Federal  Anti-Trust  Policy 

Not  to  Aflfect  Network  Actions 

Executive  Accord  Said  to  Affect  Only  Cases  in 

Which  Heavy  War  Production  Is  Involved 

THE  ANTI-TRUST  Division  of 
the  Department  of  Justice  does  not 
have  the  remotest  idea  of  dropping 
its  civil  suits  against  RCA-NBC 
and  CBS  as  a  consequence  of  the 
agreement  reached  by  President 
Roosevelt  with  several  cabinet 
members  for  deferment  of  anti- 

trust prosecutions  during  the  war. 
This  was  learned  from  authori- 

tative Department  of  Justice  quar- 
ters last  week,  following  announce- 

ment at  the  White  House  of  the 
decision  of  the  President,  Attorney 
General  Francis  Biddle,  Assistant 
Attorney  General  Thurman  Arnold, 
Secretary  of  War  Henry  L.  Stim- 
son,  and  Secretary  of  the  Navy 
Frank  Knox,  to  defer  anti-trust 
prosecutions  whenever  it  was  de- 

termined that  litigation  would  im- 
pede war  production. 
Not  War  Production 

Broadcasting,  it  was  stated 
flatly,  does  not  fall  in  the  war  pro- 

duction category,  in  the  first  in- 
stance. Besides,  they  foresaw  little 

likelihood  that  Government  officials 
responsible  for  war  production  cer- 

tifying that  the  cases  should  be 
dropped — a  step  essential  under 
the  program  worked  out  by  the 
President. 
Whether  NBC  and  CBS,  in  the 

light  of  war  developments,  will  pe- 
tition the  Attorney  General  for  ex- 

emptions, was  not  known  last  week. 
The  fact,  however,  that  the  broad- 

casting industry  has  been  classified 
as  an  essential  arm  of  defense, 
particularly  from  the  morale  stand- 

point, may  motivate  the  major  net- 
works in  seeking  deferment  for 

the  duration.  Such  a  contention 
was  made  before  the  FCC,  in  con- 

nection with  its  own  chain-monop- 
oly regulations,  but  it  was  prac- 

tically ignored. 
Determination  of  the  Anti-Trust 

Division  to  continue  its  prosecution 
of  the  Chicago  suits,  which  have 
been  thrice  postponed,  was  seen  last 
week  with  the  announcement  that 
Victor  0.  Waters,  special  assistant 
to  the  Attorney  General,  who 
handled  the  preliminary  phases, 
would  continue  in  charge  of  the 
prosecutions  despite  his  transfer 
to  New  Orleans  as  head  of  the 
newly-created  Southern  States 
branch  of  the  division  [see  story 
on  this  page]. 

The  complaints  were  filed  last 
Dec.  21.  The  networks,  however, 
have  procured  from  Federal  Judge 
John  P.  Barnes  an  extension  until 
April  27  for  the  filing  of  counter- 
motions,  and  until  May  26  for  the 
filing  of  answers. 
Whether  RCA,  by  virtue  of 

practically  100%  conversion  of  its 
manufacturing  plants  to  war  pro- 

duction, could  claim  exemption  in 
the  Chicago  proceedings,  as  the 
parent  of  NBC,  also  was  the  sub- 

ject of  speculation.  In  this  regard, 
it  was  pointed  out  that  NBC  is  a 
separate  operating  entity  and  that 
the  Department  preferred  no 
charges  against  RCA  Mfg.  Co. 
in  these  proceedings.  NBC  itself 
is  not  engaged  in  manufacture  at 
all.  Nor  is  CBS. 

After  the  War 

The  agreement  reached  at  the 
Whitf  House  conference  provides 
that  any  pending  anti-trust  action 
can  be  postponed,  if  the  Secretary 
of  War  or  Navy,  or  presumably 
any  other  Governmental  agency 
identified  with  war  production,  cer- 

tifies that  continuation  of  such 
action  will  impede  war  production. 
Similarly,  these  Government  execu- 

tives must  be  consulted  before  any 
new  cases  can  be  initiated  and  cer- 

tification from  them  would  stop 
the  proceedings. 

After  the  war,  however,  Mr. 
Arnold  would  be  free  to  follow 
through,  since  the  plan  contem- 

plates introduction  of  legislation 
extending  the  statute  of  limitations 
on  anti-trust  cases,  so  that  court 
actions  thus  postponed  can  be  re- 

{Continued  on  page  46) 

Photo  Firm  Expands 
HOLLYWOOD  FILM  STUDIOS, 
Hollywood  (photo  enlargements  by 
mail),  using  daily  five-minute  live 
commercials  in  a  national  cam- 

paign, on  March  29  expanded  its 
schedule  to  include  WFBR  KMPC 
KBUR  WTAM  WGAR  KOA 
KFWB  KFOX  KHJ  WAVE 
WMIN  WBNS  WMAL  XEMO 
WEBC  KBON  KSL  KFSD  KGBS 
KHQ  KFH  WOR  KFRC  WPEN 
WSMB  KGKO  WELL  Agency  is 
Raymond  R.  Morgan  Co.,  Holly- 
wood. 

COmRESSMAlS  BUYS 

COISTROL  OF  WSNJ 
SALE  of  controlling  interest  in 
WSNJ,  Bridgeton,  N.  J.,  by  How- 

ard S.  Frazier,  president  and  di- 
rector, to  Rep.  Elmer  H.  Wene 

(D-N.  J.),  based  upon  an  evalua- 
tion of  130,000  for  the  entire  prop- 

erty, is  proposed  in  an  application 
filed  with  the  FCC  last  week. 

Rep.  Wene,  owner  of  one  of  the 
largest  chick  hatcheries  in  the 
country  at  Vineland,  N.  J.,  and  a 
director  and  minority  stockholder 
in  the  new  WTTM,  Trenton,  and 
WPPG,  Atlantic  City,  will  acquire 
603  shares  of  999  shares  outstand- 

ing. Of  the  stock  purchased,  51% 
is  owned  by  Howard  S.  Frazier 
and  10%  by  W.  Burley  Frazier,  a 
marine  engineer. 

Howard  Frazier,  a  former  con- 
sulting engineer,  has  joined  RCA 

Mfg.  Co.,  Camden,  as  a  Govern- 
ment sales  engineer.  WSNJ  oper- 

ates on  1240  kc.  with  250  watts 
fulltime. 

Mr.  Waters 

Waters  Appointed 

To  Antitrust  Post 

Will     Direct  Investigations 
In  the  Southern  District 
PROMOTION  of  Victor  0.  Waters, 
special  assistant  to  the  Attorney 
General,  to  the  post  of  director  of 
the  Southern  States  Offices  of  the 
Anti-Trust  Division,  Department 
of  Justice,  with  headquarters  in 
New  Orleans,  was  announced  last 
week  by  Assistant  Attorney  Gen- 

eral Thurman  Arnold. 
Mr.  Waters, 

who  has  handled 
music,  copyright 

and  radio  litiga- 
tion at  the  De- 

partment for  sev- eral years,  will 
continue  to  super- 

vise matters  in- 
cident to  the 

anti -  trust  cases 
brought  by  the 

Department  against  RCA-NBC  and 
CBS,  now  pending  in  the  Federal 
District  Court  in  Chicago.  He  will 
work  under  Assistant  Attorney 
General  Arnold,  in  charge  of  the 
Anti-Trust  Division,  and  Holmes 
Baldridge,  chief  of  the  litigation 
section  of  the  division,  while  in  his 
New  Orleans  post.  The  branch  of- 

fice will  cover  a  dozen  states  and  is 
an  entirely  new  operation. 

Handled  ASCAP  Litigation 

Mr.  Waters  handled  the  ASCAP 
anti-trust  proceedings,  which  re- 

sulted in  procurement  of  a  consent 
decree  last  year.  He  also  drafted 
the  complaints  in  the  network 
cases,  which  were  filed  last  Decem- 

ber. These  cases,  before  Federal 
Judge  John  P.  Barnes,  largely 
parallel  the  original  proceedings  of 
the  FCC  against  the  networks,  al- 

leging monopoly.  Federal  District 
Judge  Barnes,  of  the  Chicago 
court,  recently  granted  a  third  ex- 

tension of  time  for  filing  of  an- 
swers in  these  proceedings  and  the 

parties  now  have  until  May  26. 

Wise  Using  69  Stations 
To  Promote  New  Book 

RESUMING  its  campaign  to  pro- 
mote sales  of  best  selling  books, 

Wm.  Wise  &  Co.,  New  York  pub- 
lisher, has  started  5  and  15-minute 

periods  on  69  stations.  It  is  said 
the  list  may  be  increased  to  about 
150  stations  by  early  April.  North- 

west Radio  Adv.  Co.,  Seattle,  is 
handling  the  account.  Following 
is  the  list  of  stations  now  carrying 
the  series: 
CKLW,  KARK,  KDYL,  KFBB,  KFEL, 

KPIO.  KFVD,  KFWB,  KFYR,  KGHL,  KHQ, 
KIT,  KJBS,  KLX,  KMPC,  KOY,  KPAS, 
KPO,  KSAN,  KSEI,  KSFO,  KSOO,  KTFI, 
KTSA.  KTUL,  KWFT,  KXL,  KYA,  WAAF, 
WAAT,  WAGE,  WAIT,  WAKR,  WCAO, 
WCAR,  WCFL,  WCPO,  WCSH,  WDBO, 
WDEL,  WFAA,  WFBR,  WADC,  WINS, 
WHAS,  WHDH,  WHKC,  WHO,  WHP, 
WIBC,  WINX,  WIS,  WITH,  WJBK,  WJEJ, 
WJJD.  WLOL,  WMEX,  WMIN,  WOL. 
WPEN,  WPIC,  WPRO,  WRVA,  WSUN, 
WTHT,  WTMA,  WWDC,  WXYZ. 

Courtesy  The  New  Yorker 

KPQ,  Wenatchee,  Wash.,  on  April  1 shifted  to  560  kc.  with  1,000  watts 
daytime  and  500  night,  has  appointed 
Joseph  Hershey  McGillvra  as  its  na- tional representative. 
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M lartin  batting  .  .  .  Runners 

on  first  and  third!  It's  the  Pirates'  first  chance 

to  score.  Here  comes  the  pitch!  It's  a  ." 

Snap!   The  radio  went  dead! 

That  sort  of  thing  happened  regularly  to  endless 

lines  of  motorists  streaming  in  and  out  of  down- 
town Pittsburgh.  Blithely  tuned  to  their  favorite 

program,  they'd  enter  mile-long  Liberty  Tubes, 
only  to  lose  all  traces  of  reception. 

Of  course  radio  signals  never  penetrated  any 
tunnel  anywhere,  and  this  particular  one  was  two 
hundred  and  fifty  feet  under  Mount  Washington. 
But  KDKA  determined  to  prevent  that 
maddening  interruption. 

It  wasn't  easy! 

'It  meant  mile-long  underground  antennas  and 
months  of  trial  and  error  in  placing  them.  It 

meant  relocating  such  things  as  three-stage  am- 
plifiers and  lead-in  and  pick-up  antennas.  It 

meant  weeks  of  testing  to  get  consistent  signal 
strength. 

But  KDKA  wired  that  mountain  for  sound! 

Now  you  can  hear  KDKA  and  every  Pittsburgh 

station  in  the  Liberty  Tubes.  For  each  Westing- 
house  station  pursues  an  endless  guest  of  greater 
usefulness  to  the  public  and  the  advertiser. 

Learn  to  expect  it  of  Westinghouse  stations. 

WGSTINGHOIISG  RADIO  STATIONS  Inc 

KDKA   •   KYW   •  WBZ   •  WBZA    •  WOWO   •  WGL 

REPRESENTED    NATIONALLY     BY    NBC    SPOT  SALES 



Dry  Dogf  ood  Test 
WILSON  &  Co.,  Chicago  (Ideal 
dog  food),  is  planning  radio  pro- 

motion in  a  number  of  metropoli- 
tan markets  on  behalf  of  its  new 

"Victory  Type"  dry-pack  dog  food. Current  schedule  for  the  tinned 
product  includes  morning  newscasts 
on  WMAQ,  Chicago;  KYW,  Phila- 

delphia; KDKA,  Pittsburgh.  Agen- 
cy is  U.  S.  Adv.  Corp.,  Chicago. 

Proposed  Changes  in  AP  Sale  of  Neivs 

Would  Permit  Sponsorship  at  any  Hour 

IN  PROPOSING  to  remove  re- 
strictions on  the  sale  of  its  news 

for  broadcasting,  the  Associated 
Press  has  given  the  sponsor  of 
such  news  the  right  to  publish  it 
at  any  hour  of  the  day  or  night, 

FULTON  LEWIS,  JR.  SCOOPS 

START  TWO  CONGRESSIONAL 

INVESTIGATIONS  SAME  DAY 

Washington,  March  16 — The 
broadcasts  of  Fulton  Lewis, 
Jr.,  Mutual's  famed  Washing- 

ton commentator,  today  re- 
sulted in  two  Congressional 

investigations. 
The  House  Military  Affairs 

Committee,  meeting  as  a 
whole,  started  an  investigation 
of  the  activities  of  Sidney 
Hillman,  of  the  War  Produc- 

tion Board,  who,  although  he 
is  a  "dollar-a-year"'  man  for 
the  U.  S.  Government,  con- 

tinues to  draw  a  yearly  salary 
of  ,$12,000  from  the  Amalga- 

mated Clothing  Workers 
Union,  of  which  lie  is  still 
president. 

It  is  alleged  that  Hillman's 
Union  is  monopolizing  War 
Department  contracts  for  serv- 

ice uniforms,  and  Lewis  want- 
ed to  know  "Why?"  He  de- 

scribed the  existing  situation 
on  .several  of  his  broadcasts, 
and  soon  Capitol  Hill  found  it- 

self flooded  with  letters  and 
telegrams   of  protest  against 

Hillman.  The  rest  will  soon 
be  history. 

The  other  probing  is  into 
the  sugar  shortage  situation. 
Lender  the  direction  of  Repre- 

sentative Wright  Patman,  of 
Texas,  a  special  committee  is 
studying  Lewis"  charges  of 
January  27  that  the  sugar 
shortage  can  be  averted  by 
making  the  alcohol  needed  in 
the  production  of  smokeless 
powder  with  grain,  instead  of 
with  sugar. 
Of  interest  locally  is  the 

fact  that  William  B.  Dolph, 
WOL  General  Manager,  im- 

mediately after  the  Lewis-im- 
pelled investigations  had  taken 

form  was  reported  by  usually 
reliable  sources  to  have  stated, 
"No  matter  how  many  investi- 

gations Fulton  Lewis,  Jr.. 
stirs  up  I'm  still  making  him 
available  for  local  sponsorship 
at  a  talent  charge  of  the  one- 

time quarter-hour  rate  per 

week." 
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a  right  denied  to  the  AP's  own publisher  members,  the  special 
committee  for  revision  of  the  AP 
by-laws  stated  in  submitting  to 
members  its  recommendations  for 

permitting  extension  of  publica- 
tion hours.  This  and  other  proposed 

revisions  will  be  considered  by 

members  attending  AP's  annual 
meeting  in  New  York,  April  20. 

Use  of  Extra  Hours 

The  committee  suggests  that 
morning  papers  wishing  to  receive 
the  day  report  or  evening  papers 
wishing  to  receive  the  night  report 
for  publication  outside  the  speci- 

fied hours  be  allowed  to  do  so  upon 
application  to  the  board  and  upon 
payment  to  the  AP  for  the  benefit 
of  members  holding  the  right  of 
protest  in  the  other  field  (evening 
or  morning)  in  the  same  cities. 

A  similar  suggestion  is  made  to 
permit  the  use  of  the  night  report 
by  publishers  of  Sunday  editions 
of  evening  papers  or  of  non-mem- 

ber Sunday  papers.  Explaining 
these  suggestions,  the  report  states: 
Removal  of  the  restrictions  imposed 

upon  AP  management  concerning  the 
sale  of  radio,  by  action  of  the  member- 

ship at  its  annual  meeting  in  1939, 
has  conti'ibuted  a  factor  which,  we 
believe,  is  clarifying  membership 
thought  in  interpreting  publishing  re- strictions which  we  have  imposed  upon 
ourselves.  It  was  to  implement  avail- 

ability of  AP  news  to  radio  that  Press 
Association,  Inc.,  was  organized  as 
an  AP  subsidiary.  We  adjusted  news 
broadcasting  to  the  pressure  of  reality 
in  1939.  We  have  not  yet  authorized 
adjustment  of  news  publication  (the 
primary  purpose  for  which  we  are 
associated  together)  to  the  realities. 

Under  the  by-laws  as  amended  last 
year  morning  papers  receive  the  AP 
"night  report"  for  publication  from 
7  :00  p.m.  to  9  a.m. ;  afternoon  papers 
the  "day  report"  for  publication  from 9  a.m.  to  7  p.m.  But  both  morning 
and  afternoon  papers  may  receive 
either  the  day  or  night  report  for 
broadcasting  purposes  24  hours  a  day. 
Members  may  themselves  broadcast 
news  during  their  "non-member  hours" or  even  sell  the  broadcasting  rights  to 
sponsoring  advertisers. 

We  have  created  a  paradox  in  which 
an  advertiser,  one  with  no  interest 
in  the  validity  of  the  news  broadcast, 
a  complete  "outsider,"  may  acquire the  benefits  of  our  AP  news  facilities, 
and  publish  the  news  by  radio  during 
hours  in  which  the  publisher  member 
himself  is  forbidden  to  use  his  own 
presses.  We  penalize  ourselves  if  we 
use  the  mechanical  facilities  in  which 
we  have  made  heavy  investments,  and 
reward  ourselves,  or  others,  for  pub- 

lishing the  same  news  with  our  own 
or  someone  else's  radio  equipment. 

The  AP  was  primarily  an  organiza- tion of  printers.  Our  members  employ 
thousands  in  the  printing  and  allied 
crafts.  With  complete  lack  of  logic 
in  the  handling  of  our  own  associated 
interests,  we  impose  inhibitions  upon 
our  great  printing  enterprises  and 
discourage  the  use  of  our  traditional 
plant  equipment.  In  making  an  ad- justment to  the  always  shifting  social 
and  competitive  scene,  we  have  sped 
the  obsolescence  of  our  own  capital assets. 
We  have  found  inescapable  the  con- clusion that  the  modernization  of  our 

by-laws  involves  recognition  of  the 
fact  that  our  members  should  be  given 
means  to  enjoy  the  opportunity  to 
receive  and  use  AP  news  reports  for 
printing  on  some  basis  similar  to  that 
by  which  we  have  made  them  available 
for  broadcasting.  The  suggested 
amendments  are  designed  for  that 

purpose. 

Equal  Radio  Rights 
For  Press  Advised 

Civil  Union  Urges,  However, 
Caution  in  Station  Grants 

WITH  THE  newspaper-divorce- 
ment proceedings  before  the  FCC 

in  their  last  lap,  the  board  of  di- 
rectors of  the  American  Civil  Lib- 

erties Union  last  Thursday  issued 
a  statement  of  policy  denouncing 
the  argument  that  newspapers 
should  be  treated  differently  from 
other  applicants  for  station  li- 

censes. It  advocated,  however,  that 
the  FCC  should  exercise  extreme 
care  in  each  newspaper  case  to  see 

that  as  a  practical  matter  "no 
monopoly  in  the  presentation  of 

news  and  opinion  is  created." 
Especial  significance  was 

ascribed  to  the  Union  declaration 
by  Harold  V.  Hough,  chairman  of 
the  Newspaper  -  Radio  Committee, 
in  the  light  of  recent  testimony  by 
FCC  Chairman  James  Lawrence 
Fly  before  the  House  Rules  Com- 

mittee, describing  the  Union  as 
"the  people  who  are  most  inter- 

ested in  the  freedom  of  speech." 
Value  of  Position 

The  Union  statement,  Mr.  Hough 
said,  will  be  authoritative  with  a 
good  many  of  those  interests  which 
have  been  the  chief  critics  of  news- 

papers and  of  newspaper  relation- 
ships and  the  radio,  and  therefore 

"should  be  of  great  value  to  the 
thorough  and  well-rounded  presen- 

tation of  the  newspaper-radio  issue 
to  the  American  people." 

The  Union's  statement  follows  in 
full  text: 

"In  developing  a  public  policy  of 
promoting  freedom  on  the  radio 
the  ACLU  is  committed  primarily 
to  the  proposition  that  all  sides  of 
all  public  issues  should  be  accorded 
equal  facilities  for  expression,  and 
that  no  listeners  anywhere  should 
be  deprived  of  access  to  programs. 
The  Union  has  been  concerned 
with  the  claims  that  ownership  of 
radio  stations  by  newspapers  tends 
to  monopolize  the  channels  of 
communication,  and  that  listeners 
are  thus  deprived  of  hearing  the 
freest  possible  discussion  of  con- 

troversial public  issues.  The  argu- 
ment is  advanced  that  since  both 

enterprises  are  engaged  in  the 
business  of  conveying  information 
and  expressing  opinions  a  news- 

paper should  be  treated  differently 
from  other  applicants  for  radio 
station  licenses. 

"Such  a  contention  appears  to  the 
Union  without  merit.  The  fact  that 
newspapers  are  engaged  in  dealing 
with  information  and  opinion 
should  not  disqualify  them  as  ap- 

plicants for  radio  licenses.  But 
their  ownership  of  radio  stations 
may,  under  certain  circumstances, 
present  an  important  factor  to  be 
considered  in  appraising  "public 
interest,  convenience  and  neces- 

sity"— the  FCC's  basis  for  grant- 
ing and  revoking  licenses.  Ex- 

treme care  should  be  taken  by  the 
FCC  in  each  case  to  see  that  as  a 
practical  matter  no  monopoly  in 
the  presentation  of  news  and  opin- 

ion is  created." 
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CEDAR  RAPIDS-WATERLOO 

KRNT 

DES  MOINES 
Represented  by  The  KATZ  Agency 

DES  MOINES 

WNAX 

SIOUX  CITY-YANKTON 
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Radio  Set  Census 

Is  Summarized  for 

30  Selected  States 

County  Breakdowns  Lacking 
In  Latest  Federal  Figures 

STILL  STYMIED  by  the  pressure 
of  war  work  from  issuing  its 
State  -  by  -  State  and  county  -  by- 
county  radio  census,  despite  the 
fact  that  the  count  of  radio  homes 
was  taken  in  1940  along  with  the 
decennial  census  of  population,  the 
Bureau  of  the  Census  has  issued 
an  advance  release  presenting 
data  on  radios  for  30  selected 
States  and  the  District  of  Colum- 
bia. 

These  figures,  totals  for  States 
only  and  not  containing  county 
breakdowns,  are  recapitulations 
from  the  Second  Series  Housing 
Bulletins  by  States  which  will 
come  off  the  presses  of  the  Govern- 

ment Printing  Office  as  fast  as 
that  agency  can  produce  them. 
Thus  far  only  three  State  reports, 
covering  Nevada,  Vermont  and 
New  Hampshire  and  containing 
the  county  radio  breakdowns 
among  other  data  [Broadcasting, 
March  16],  have  been  issued. 

Cause  of  Delay 

The  slowness  in  releasing  the 
State  reports  is  explained  first  by 
the  fact  that  the  Census  Bureau 
itself  is  loaded  with  special  war 
assignments,  and  secondly  by  the 
fact  that  the  Government  Printing 
Office  has  been  unable  to  turn  over 
its  presses  to  these  reports.  It  may 
take  the  rest  of  the  year  before 
all  the  reports  for  the  48  States 
are  made  available. 

Nearly  three-fourths  of  the 
homes  had  radios  in  the  30  selected 
States  and  the  District  of  Colum- 

bia covered  in  the  Census  Bureau's 
April  2  release.  Radio  ownership 
was  highest  in  Connecticut  and 
Rhode  Island  where  radios  were 
reported  in  95.7%  of  the  occupied 
dwelling  units.  The  proportion  of 
homes  with  radios  was  highest  in 
the  urban  areas  of  the  selected 
States,  in  which  85.1%  of  the  oc- 

cupied dwelling  units  had  radios 
as  compared  with  71.5%  in  the 
rural-nonfarm  areas  and  52.4%  in 
the  rural-farm  areas. 

Big  Increases 

"Between  1930  and  1940  tre- 
mendous increases  have  occurred 

in  the  number  of  home  radios  in 
all  of  the  selected  States,"  states 
the  Bureau.  "In  the  total  of  these 
States  the  proportion  increased 
from  26.9%  in  1930  to  71.1%  in 
1940.  It  should  be  noted  that  few 
of  the  larger  States  are  included 
in  the  present  list  and  that  the 
percentages  based  on  the  resulting 
totals  are  not  representative  of 
the  United  States  as  a  whole.  This 
is  indicated  by  the  fact  that  the 
United  States  total  for  1930 
showed  40.3%  of  the  homes  with 
radios,  as  compared  with  26.9%  in 
these  30  selected  states  and  the 
District  of  Columbia." 

OCCUPIED  DWELLING  UNITS  WITH  RADIO, 

FOR  SELECTED  STATES  (URBAN  AND  RURAL):  1940 

A  dwelling  unit  was  enumerated  as  having  a  radio  if  it  contained  a  usable  radio  set  or  one  only  temporarily  out 
of  repair.    Percentages  for  1940  are  based  on  the  number  of  units  reporting  on  this  item.  Per- 

centages for  1930  based  on  all  families,  including  families  not  reporting  on  the  item. 

STATE 

TOTAL URBAN RURAL-NONFARM RURAL-FARM 

Per- 

cent 
with 
radio, 

1930 
Number 
reporting 

With  radio Number 

porting 
Number reporting 

With  radio 
Number reporting 

With  radio 
Number reporting 

With  radio 

Per- 

cent NT  umber 

Per- 

cent 
Number 

Per- 

cent 
Number 

Per- 

cent 

TOTAL  10,100,900 7,184,895 

71 

.1 297,369 4,229,077 
3,599,945 

85 

.1 

2,663,365 1,905,262 

71 

5 
3,208,458 

1,679,688 52 4 

26 

,9 
New  England 
Maine  213,204 184,348 86 

.5 

5,764 86 , 108 
80,245 

93 
.2 

87,905 
73,856 

84 0 
39,191 30,247 

77 

2 39 .2 
New  Hampshire .... 129 ,758 116,809 90 .0 3  178 73  584 

68,636 

93 

.3 

40,570 35,236 
86 9 

15,604 12,937 

82 

9 44 

.4 

Vermont  90 ; 569 80,253 

88 

.6 l!866 31  ,'820 30,404 95 5 341486 30,213 

87 

6 24  ,'263 19,636 80 9 44 

.6 

Rhode  Island  184,661 176 ; 739 95 
3,045 

168,506 161 ! 891 96 2 13,610 12! 604 

92 

g 

2,545 
2)244 

88 2 

57 

436,164 417,258 95 

'.7 

12,518 
295,820 285,068 96 4 116,898 111,444 95 3 

23,446 
20,746 

88 

.5 

54 
West  North  Central 
Iowa  683,963 

90 

.2 17,861 303,448 
984  .^fi4 

93 7 157,602 138  015 87 6 
222,913 

194  636 87 3 48 

.5 

North  Dakota  148 , 179 131,000 88 

.4 

3,864 33,149 
31,374 

94 6 
45,981 39! 396 

85 7 
69 , 049 

60^230 87 2 40 

.9 

160,894 136,049 84 .6 4,534 42,361 39,191 
92 5 

48,203 
39,408 

81 8 70 , 330 57,450 81 7 44 

.2 

298,790 84 .7 8  082 14.9  89^ 
132,428 

92 

.7 

87  432 
72,446 

82 

9 122  407 93,916 76 7 47 .9 
Kansas  496,101 411,984 83 .0 

15 ',  008 
217,344 

196,458 90 

.4 

124^789 102,849 
82 4 

153^968 112,677 73 2 38 

.9 

South  Atlantic 
Delaware  68,870 59,921 87 0 

1,671 
36,109 

33,331 

92 

3 
21,398 18,513 

86 

5 
11,363 

8,077 71 

.1 

45 .9 
District  of  Columbia. 169,102 158,377 

93 

7 
4,343 

169,102 
158,377 93 7 53 

.9 

Virginia   610,878 409,978 67 1 16,654 237,564 199,670 84 0 
169,708 

114,756 67 6 203,606 95 , 552 

46 

9 18 .2 
West  Virginia  434,386 75 1 10,429 136,771 89 7 

188,680 
1/19   1  QA 75 4 108,935 61  448 56 4 23 

.3 

North  Carolina  764 , 144 471,863 61 8 25,515 
232,226 

180,456 77 7 
210,757 

142,468 67 6 321,161 
148 [939 46 4 11 .2 422,263 209 , 542 49 6 12,705 120,074 

80,519 

67 

1 
122,576 73,498 

60 0 179,613 55,525 30 9 7 .6 
Florida  326,447 

64 

8 15 , 876 211  Mi 76 1 
147 , 816 81,444 

55 1 27,959 39 4 15 

.4 

East  South  Central 
Alabama 650,709 321,671 49 4 23,106 219,023 152,650 69 7 

152,082 82,906 
54 5 279,604 86,115 30 8 9 

.5 

515,369 205,613 39 9 19 , 587 115,976 71,289 61 5 
92,692 47,177 

50 9 
306,701 

87,147 
28 4 5 .4 

West  South  Central 
480,955 244,586 50 9 14,870 119,571 

86,598 
72 4 108 , 082 58,001 53 7 253,302 99,987 39 5 9 

.1 

Louisiana  577,965 307,883 53 3 14,563 257,531 186,913 72 6 
132,687 69,626 

52 5 187,747 51,344 

27 

3 

11 

.2 
Oklahoma  589,919 405,754 68 8 20,562 244,949 

204,412 

83 

5 
135,162 87,273 

64 6 209,808 114,069 54 4 21 .6 
Mountain 
Montana  156,024 134,503 

86 

2 
3,939 62,581 

57,114 
91 3 

48,480 40,924 
84 4 44,963 36,465 

81 

1 31 

.9 

Idaho  137,521 118,824 86 4 
4,206 

49,062 
44 , 795 

91 3 
40,059 33,697 

84 1 48,400 
40,332 83 3 30 

.3 

Wyoming  67,687 57,126 84 4 
1,687 

26,767 
24,489 

91 

5 22,370 18 , 603 83 2 18 , 550 14,034 75 7 34 

.1 

305,824 258,573 

84 

5 10,176 168,476 
154,155 

91 

5 
75,854 

59,231 78 1 61,494 
45,187 

73 5 

37 
.8 

New  Mexico  125,134 66 , 609 

53 

2 
4,341 

45,060 
32 , 680 

72 5 41,659 19,824 

47 

6 
38,415 14,105 

36 

7 11 

.5 

127,250 87,781 69 0 
3,883 47,602 

39,234 

82 

4 54 , 162 
37 , 508 

69 

3 25,486 11,039 

43 

3 18 

.1 

Utah  136,747 126,418 92 4 
2,740 80,248 76,243 95 0 36 , 342 

32,771 

90 

2 20,157 17,404 86 3 41 

.1 

Nevada  32,178 26,200 81 4 1,113 12,780 11,405 89 2 15,360 11,889 

77 

4 

4,038 2,906 
72 0 30 6 

Pacific 
Oregon  327,809 290,644 88 7 9,683 167,414 155,813 93 1 89,963 

77,496 
86 1 70,432 

57,335 
81 4 43 5 

Wyoming  Radio  Census 
THAT  57,126  or  84.4%  of  the  67,- 
687  reporting  homes  in  Wyoming, 
have  radios,  is  disclosed  in  the 
U.  S.  Census  Bureau's  Housing: 
Second  Series,  General  Character- 

istics, Wyoming,  bulletin  released 
last  Thursday — fourth  of  the  ser- 

ies to  be  made  public  as  each  State's figures  are  tabulated  and  as  the 
Government  Printing  Office  can 
produce  them.  The  report,  available 
from  the  Government  Printing  Of- 

fice for  10  cents,  breaks  down  the 
radio  homes  by  counties,  as  did  the 
previous  reports  covering  Nevada, 
Vermont  and  New  Hampshire 
[Broadcasting,  March  16].  Next 
bulletin  scheduled  for  publication, 
date  not  yet  fixed,  will  cover  Mon- 

tana. Projections  of  these  figures 
by  the  NAB  will  be  published  in 
usual  form  in  a  forthcoming  issue 
of  Broadcasting. 

Blade  Series  Continues 
RADIO  CAMPAIGN  by  Cooper 
Safety  Razor  Corp.,  Brooklyn, 
which  started  March  30  on  WNEW, 
New  York,  will  not  be  affected  by 
the  recent  Government  order 
restricting  razor  blades,  according 
to  The  Heffelfinger  Agency.  The 
campaign  of  quarter-hour  pro- 

grams and  announcements,  was 
planned  in  anticipation  of  these  re- 

strictions, the  agency  stated,  to 
emphasize  long-life  blades,  each 
said  to  be  good  for  at  least  a  week 
of  shaving. 

Canteen  Fodder 
TO  ASSIST  the  local  Ameri- 

can Theatre  wing  stage  door 
canteens  in  maintaining  re- 

freshments for  visiting  serv- 
icemen, WMCA,  New  York, 

is  requesting  its  studio  audi- 
ence to  bring  non-perishable 

foods  along  with  their  ad- 
mission tickets  to  studio 

broadcasts.  With  all  broad- 
cast tickets  mailed  out  by 

WMCA,  a  list  of  the  specific 
types  of  food  needed  is  in- cluded. 

Canada  Paint  Spots 
THREE  Canadian  paint  firms 
have  started  spring  radio  cam- 

paigns. G.  F.  Stephens  &  Co.,  Win- 
nipeg (paints) ,  has  begun  five-min- ute transcribed  dramatized  spots 

featuring  Klingcote  Steve  thrice- 
weekly  on  a  number  of  Western 
Canada  stations.  Account  was 
placed  by  Norris-Patterson,  Winni- 

peg. Crown  Diamond  Paint  Co., 
Montreal  (Durolave  paints),  has 
started  transcribed  dramatized 
spots  on  a  number  of  Canadian 
stations.  Account  was  placed  by 
McConnell,  Eastman  &  Co.,  Mon- 

treal. Lowe  Bros.  Co.,  Toronto 
(paints),  has  started  thrice-weekly 
quarter-hour  morning  show  Wife 
Preservers  on  CFRB,  Toronto.  As- 
count  is  handled  by  MacLaren  Adv. 
Co.,  Toronto. 

UP  Appoints  Salisbury 

To  Manage  Radio  News 
HARRISON  E.  SALISBURY, 
formerly  assistant  foreign  news 
editor  of  the  United  Press,  has 

been  appointed 
radio  news  man- 

ager, it  was  an- nounced last  week 

by  Hugh  Baillie, 
UP  president.  He succeeds  A.  L. 
Bradford,  who 
becomes  general 
radio  manager,  in 
which  capacity  he 

o  T  1-  "will  correlate  the 

Mr.  Salisbury  ^ork  of  the  radio 

news  and  sales  departments. 
During  his  12  years  with  UP, 

Mr.  Salisbury  has  handled  edi- torial assignments  in  Chicago, 
Washington  and  New  York.  As 
assistant  foreign  news  editor  since 
the  outbreak  of  the  war,  he  has 
handled  foreign  dispatches  and 
helped  organize  the  incoming  re- 

ports from  the  worldwide  war 
fronts.  In  his  new  position  he  will 
supervise  the  preparation  of  the 
basic  radio  wire  report  which  UP 
supplies  to  approximately  500  sta- tions in  the  United  States. 

COMDR.  Eugene  F.  McDonald  Jr.'s famed  185-foot  yacht  Mispah,  used  by 
the  president  of  Zenith  Radio  Corp. 
as  his  home  since  1929,  and  veteran  of 
polar  and  tropical  explorations,  has 
been  turned  over  to  the  Navy. 
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5000  WATTS 
CP  4000  WATTS  NIGHT 

WHERE  IT  COUNTS! 

Concerted  strength,  properly  meted  out, 

will  deliver  a  mighty  signal.  Radio  engi- 

neers agree  that  one  of  the  most  desirable 

transmitting  setups  is  5000  watts  at  570  ort 

the  dial.  Now,  after  16  years  of  pioneer 

broadcasting,  WKBN,  serving  the  Youngs- 
town,  Ohio  market  area,  becomes  a  member 

of  the  exclusive  "5000-at-570"  Club. 
At  no  rate  increase  to  its  myriad  of  net- 

work, spot  and  local  advertisers,  WKBN 

boosts  its  power  to  five  times  its  former 

strength,  blanketing  Northeastern  Ohio  and 

Western  Pennsylvania  with  strong,  inter- 

ference-free reception! 

In  these  days  of  realigned  radio  budgets, 

it's  smart  to  group  WKBN-YOUNGSTOWN 

in  that  important  "selected"  list.  The 
nation's  fourth  largest  steel  center  is 
the  hub  from  which  WKBN  reaches 

into  the  radio  homes  of  three  million 

people.  Reaches  into — and  sells!  This 
CBS  outlet  for  the  rich  industrial  and  farm- 

ing areas  of  Ohio  and  Pennsylvania  is  not 

only  powerful — it's  popular. 
Proof?  Wire  or  write  at  once  for  the  reveal- 

ing, new  CBS-produced  Brochure.  Important! 

THE  CBS  STATION  IN  YOUNGSTOWN,  OHIO  ir 

570  KC 
Represented  Nationally  by  Paul  Raymer  Company 



New  I.  Q.  Format — 40  For  Victory — Lucky  Ladies 
Cotton  on  Cards — Books  for  Questions 

WITH  THE  SHIFT
  of  spon- sors April  6  for  the  Dr. 

I.  Q.  program  on  NBC 
from  Mars  Inc.  to  Vita- 

mins Plus,  subsidiary  of  Vick 
Chemical  Co.,  New  York,  a  change 
will  be  made  in  the  cash  awards 

for  listeners  sending  in  "right  and 
wrong"  questions  and  answers. 

Heretofore,  $50  was  given  for 
the  best  three  sets  of  three  ques- 

tions, but  under  the  sponsorship  of 
Vitamins  Plus,  $200  will  be  sent 
the  listener  submitting  the  best  set 
of  six  queries.  Jimmy  McClain  con- 

tinues as  "Dr.  I.  Q.",  after  April 6  when  the  show  will  be  heard  on 
61  NBC  stations,  Mondays  at  9:30 
p.m.  instead  of  9-9:30  p.m. 

Stamps  for  Coffee  Carton 
HOUSEWIVES  who  have  a  Doran 
coffee  carton  on  hand  receive  $1  in 
defense  stamps  when  called  by  Bud 

Thorpe  who  conducts  Doran's Dollar  Men  on  KLZ,  Denver.  A 
pound  of  coffee  goes  to  all  who  do 
not  have  the  carton.  Broadcasts 
are  Tuesday,  Thursday  and  Sat- 

urday, 8  a.m. 
^  ^  ^ 

Games  Are  Coming 
COMING  baseball  broadcasts  on 
WCBS,  Springfield,  111.,  are  being 
promoted  by  stickers  on  all  mail 
from  the  station,  placards  in  down- 

town spots  and  cards  for  distribu- 
tion by  staff  members  in  personal 

mail  and  business  contacts. 

Pontiac's  40 
TWO  MONTHS  before  the  Presi- 

dent's recent  request  that  drivers 
hold  their  cars  to  a  40-mile-per- 
hour  speed  for  the  duration, 
WCAR,  Pontiac,  started  its  Forty 
for  Victory  Club,  five-minute  edu- 

cational feature  designed  to  teach 
motorists  the  value  of  lower  speeds. 
Red,  white  and  blue  shields,  suit- 

able for  pasting  to  automobile 
windshields,  are  sent  out  by  the 
station  to  anyone  writing  for  them. 
They  bear  the  slogan  "40  For  Vic- 

tory." 

❖      *  '.' 
WTAG  Logs 

NEW  program  schedule  form  ap- 
proved by  the  NAB  has  been 

adopted  by  WTAG,  Worcester,  and 
is  being  mailed  to  the  industry  as 
station  promotion.  The  four-page 
folder  shows  day-by-day  bi-monthly 
reports  on  all  station  programs 
with  broadcasts  coded  according  to 
category.  The  entire  first  page  is 
devoted  to  the  WTAG  selling  story. 

Modern  Cinderellas 

FIVE  LUCKY  LADIES  whose 
shoe  measurements  corresponded 
to  those  of  a  slipper  loaned  by 
Luise  Rainer,  attended  her  per- 

formance of  A  Kiss  For  Cinderella 
as  the  guest  of  Bill  Berns,  stage 
and  screen  commentator,  at 
WNEW,  New  York.  Berns  pro- 

vided the  lucky  lovelies  with  es- 
corts chosen  from  among  the  serv- 

icemen at  the  American  Theatre 
Wing  Canteen  in  New  York.  After 
the  curtain  all  went  backstage. 

*  *  * 

Mississippi  Thread 
MOUNTED  on  a  post  card,  a  boll 
of  cotton  is  described  as  "Your 
Thread  of  Life"  in  an  imaginative 
station  promotion  by  WJPR,  Green- 

ville, Miss.  Broadcasting  to  the 
rich  region  of  Delta  cotton  pro- 

ducers the  card  asserts  the  station's 
ability  to  "strengthen  or  create 
the  Thread  of  Sales  Life"  for  busi- ness or  product  alike. 

*  *  * 
More  Maps 

WORLD  WAR  ATLAS  of  11  dou- 
ble and  single  size  maps  is  avail- 

able to  listeners  of  WINS,  New 
York,  for  15  cents,  as  promoted  by 
announcements  made  throughout 

the  day  on  the  station's  INS  news 
programs.  The  book  shows  war 
areas  of  the  entire  world  together 
with  detail  maps  of  certain  coun- 

tries and  an  air  distance  map. 

Ads  on  Programs 

PROGRAM  cards,  mailed  each 
week  by  WNBT,  NBC  television 
station  in  New  York  to  set-owners 
in  the  metropolitan  area,  this  week 
carry  an  advertisement  for  Victor 
records  on  the  back  of  the  schedule, 
the  first  time  the  cards  have  been 
so  used. 

*  *  * 
Free  Best  Sellers 

PREMIUMS  for  all  questions  sub- 
mitted by  listeners  and  used  on  the 

new  war  quiz  series  of  WMCA, 
New  York,  will  be  recently  pub- 

lished books  on  the  war.  First  book 
given  free  was  Ambassador  Joseph 
E.  Davies'  best  seller.  Mission  to Moscow. 

HUMANITARrAN  CLUBS 

Are  Organized  at  WHAM '  To  Aid  Needy  

ACTING  for  humanitarian  princi- 
ples in  a  large  way,  Al  Sigl,  of 

WHAM,  Rochester,  has  organized 
a  "Blood  Donors  League",  made  up 
of  1,400  Rochester  residents  and 
has  other  projects  under  way.  The 
blood  donors  are  on  perpetual  call 
for  transfusions. 

Another  Sigl  project  is  the  "Send 
a  Package"  club  which  promotes 
packages  of  food,  cigarettes,  candy 
and  other  articles  suitable  for  the 
boys  in  service.  Promotion  for  the 
idea  is  given  on  Al's  Howdy  Neigh- 

bors program  and  interested 
women,  with  headquarters  in  a 
downtown  Rochester  hotel,  take  up 
collections  for  the  packages.  When 
money  is  donated,  articles  such  as 
cartons  of  cigarettes  are  purchased 
and  the  change  is  converted  to 
stamps  for  mailing  of  the  packages. 

The  project  has  interested  many 
civic  and  other  organizations  who 
contribute  proceeds  of  card  parties 
and  other  social  gatherings  to  the 
"Send  A  Package"  club. 

//  Syf/o^/sm. : . 

/ 

(Syllogism : — A  logical  .  .  .  argument,  consisting  of  three  proposi- 
tions . . .  the  major  premise,  the  minor  premise,  and  the  conclusion. —Webster.) 

The  major  premise 

According  to  the  U.  S.  Department  of  Agriculture,  form 
income  in  the  tremendous  area  served  by  KFYRf^v^^is 

49.9  per  cent"^1941^«if?l^1^'iriJt"itiJti<§^ff^^ 
one  of  only  six  states /^Hose  Utfm  income ^^^liO^^^^mGre'' than 
fifty  per  /^t,  ofone  4lo<l  «  total  farm/fn€'ome  lost  year  of 

700,000^/ 

5090  watts  ot  550,  is  tlie  only  single  odver- 

^  ̂   ttimTtapable  of  coyimnm^ofis  huge  area  simulta- 
neously; Andl/iisteners  ho ve  ̂m^ndN^  KFYR  a  doily  habit  down 

through  /f^we^^^—¥r(e^-r^v\\  of  spjarkling  programming  and 

outstanding^ffbtit^^ytcc."^.  ̂   / 
J  — ■   /  ConcIusioHi 

KFYR  con  hitch  these  dollars  to  your  product.  Now,  more-than- 

ever-before,  KFYR  is  one  of  the  year's  outstanding  buys  for 
result-wise  advertisers. 

over  $2i 

KFYR, 

tising- 

ASK  ANY  JOHN  BLAIR  MAN.  OR  WRITE.  FOR  THE  COMPLETE  STORY  OF  KFYR 

Kpy  R  \Shmalck 

550  KILOCYCLtS  5000  UJflTTS 
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Many  Industry  Figures 
Attend  Annual  Dinner 

Of  Overseas  Writers 

RADIO  FIGURES  were  prominent 
among  those  attending  the  21st  an- 

niversary dinner  of  Overseas 
Writers  in  Washington,  March  28, 
with  H.  V.  Kaltenborn  and  William 
L.  Shirer  participating  with  Edgar 
Ansel  Mower,  Hallet  Abend,  John 
Whitaker,  Jay  Allen  and  Edmond 
Taylor  in  a  round-table  discussion 
which  featured  the  dinner.  Also  fea- 

tured were  special  broadcasts  from 
London  and  Melbourne,  conveying 
greetings  from  radio  and  news- 

papermen there  to  those  attending 
the  dinner.  The  broadcasts,  repro- 

duced from  transcriptions,  were  ar- 
ranged by  CBS  and  NBC. 

Among  the  industry  figures  at- 
tending were:  H.  R.  Baukhage, 

NBC;  Kenneth  Berkeley,  NBC; 
Harry  C.  Butcher,  CBS;  Martin 
Codel,  Broadcasting;  Roland  C. 
Davies,  Telecomunications  Reports ; 
William  J.  Dempsey,  Washington 
attorney;  William  B.  Dolph,  WOL; 
Col.  William  J.  Donovan,  Office  of 
the  Coordinator  of  Information; 
Wesley  I.  Dumm,  KSFO,  San  Fran- 

cisco; Richard  Eaton,  MBS  com- 
mentator; James  L.  Fly,  FCC 

Chairman;  Robert  Heinl,  Heinl 
News  Letter;  William  Hillman, 
NBC  commentator;  C.  M.  Jansky 
Jr.,  Army  air  force;  Ernest  Lind- 
ley,  NBC  commentator;  Capt.  Le- 
land  Lovette,  assistant  director  of 
public  relations.  Navy  Depart- 

ment; Frank  E.  Mason,  NBC; 
Neville  Miller,  NAB ;  George  Henry 
Payne,  FCC;  Nelson  Poynter, 
Donovan  Committe;  Capt.  Joseph 
Redman,  Director  of  Naval  Com- 

NOXEMA  HUDDLE  before  Quiz  of  Two  Cities  went  on  WWL,  New 
Orleans,  and  KTRH,  Houston,  on  March  29.  Seated  are  (1  to  r):  Woody 
Hattic,  who  emcees  the  show  from  New  Orleans;  W.  H.  Summerville,  gen- 

eral manager  of  WWL  and  John  Bates,  Ruthrauff  &  Ryan  account  execu- 
tive. Standing  (1  to  r),  Larry  Baird,  newly-appointed  WWL  commercial 

manager,  and  Jack  Bottger,  commercial  announcer. 

munications;  Stanley  P.  Richard- 
son, Office  of  Censorship;  Nelson 

Rockefeller,  Office  of  the  Coordina- 
tor of  Inter- American  Affairs;  H. 

Louis  Ruppel,  CBS;  Arthur  Schar- 
feld,  Washington  attorney;  Abe 
Schechter,  NBC;  Fred  Shawn, 
NBC;  Lothrop  Stoddard,  NBC  com- 

mentator; 0.  L.  Taylor,  Broadcast- 
ers Victory  Council;  Sol  Taishoff, 

Broadcasting;  Edward  Tomlinson, 
NBC  commentator;  Albert  Warner, 
CBS;  William  Webb,  NBC;  Leigh 
White,  CBS;  Paul  White,  CBS. 

School  Discs 
AMERICAN  SCHOOLS,  Chicago, 
which  has  been  promoting  its  high- 
school  home, study  courses  with  one 
to  five  times  five-minute  transcrip- 

tions on  several  stations,  is  now 
using  24  in  various  parts  of  the 
country,  and  will  add  more  to  the 
list  during  April,  according  to  the 
agency  in  charge,  Huber  Hoge  & 
Sons,  New  York.  Stations  are 
WPEN    WFIL    WORL  WCOP 

W.  S.  GRANT  Co.,  San  Francisco, 
has  been  appointed  sales  representa- tive for  KFJI,  Klamath  Falls,  Ore. 

WPIC 
KFDM 
KFEL 
WEBR 

WAKR 
WDGY 
WINN 
KFBI 

WXYZ KFBK 
KXOK 
WSAZ 

KITE 

KELA WNBC 
KIEV 

WEAF  WJZ  WOV  and  WAAT. 

OFF  ISSUES  DISCS 

IN  GERMAN,  ITALIAN 
APPROVED  by  the  Office  of  Facts 
&  Figures,  which  supplies  the  ma- 

terial, a  new  series  of  15-minute 
German  and  Italian  transcriptions 
is  being  made  available  without 
cost  to  stations  carrying  foreign- 
language  hours.  Produced  by 
Maurice  Dreicer  and  written  by 
Marion  Dix,  the  double-faced  discs, 
with  release  dates  covering  two 

weeks,  may  be  procured  from  For- eign Language  Radio  Service,  998 
Fifth  Ave.,  New  York.  It  is  also 
available  in  script  form  in  English. 

The  programs  are  titled  Uncle 
Sam  Speaks  and  consist  of  a 
roundup  of  information  and  an- nouncements from  Government 
agencies,  telling  the  German  and 
Italian  language  groups  in  this 
country,  partly  in  question  and 
answer  form,  about  the  activities 
of  the  military  services,  Federal 
Security  Agency,  Office  for  Civilian 
Defense,  etc.  Stations  are  asked  to 
incorporate  them  into  their  Ger- man and  Italian  hours,  carrying 

them  sustaining  for  the  time  be- 

ing. 

Uncle  Sam  Speaks  is  being  pro- 
duced in  Italian  by  Mr.  Dreicer  on 

WOV,  New  York,  from  whose 
broadcasts  the  discs  are  made  off 
the  line.  The  German  version  is 

specially  produced.  The  Washing- ton end  is  handled  by  Lee  Falk,  in 
charge  of  radio  for  the  OFF  for- 

eign language  division. 

ROBERT  E.  MERRY  of  the  advertis- 
ing department  of  Lever  Bros.,  To- ronto, and  formerly  chairman  of  the 

radio  committee  of  the  Assn.  of  Cana- dian Advertisers,  has  joined  the  Royal 
Canadian  Navy  as  a  lieutenant. 

Mo^  MUSIC 

Mo^  NEWS 

Mo^  SPORTS 

TAafl  hny  Other  Network  Station 

ST.  LOUIS 

KUIK MUTUAL 
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Revision  of  Personal  Service 

In  Tax  Law  Urged  by  Benson 

AAAA  Head  Tells  House  Committee  Present  Plan 

Does  Not  Permit  Agencies  to  Qualify 

CARNATION  EXPANDS 

SCHEDULE  OF  DISCS 
ADDITION  of  15  new  stations  in 
Southern  states  and  WOR,  New 
York,  to  the  list  of  18  stations  al- 

ready broadcasting  the  transcribed 
Carnation  Bouquet  program  was 
announced  last  week  by  Erwin, 
Wasey  &  Co.,  agency  for  Carna- 

tion Co.,  Milwaukee,  the  sponsor. 
The  increase  is  effective  April  7. 

In  addition  35  new  stations  in 
Canada  were  placed  on  the  sched- 

ule March  24,  which  brings  the 
total  to  69.  Show  is  presented 
twice  weekly  as  a  quarter  hour 
daytime  program  and  features 
music,  story  and  philosophy. 

American  stations  carrying  the 
broadcasts  are: 
WSB,  WBAL,  WAPI,  WHIS, 

WBZ,  WBZA,  KGIR,  WCHS, 
WBT,  WDOD,  WON,  WIS,  WWJ, 
KROD,  WBIG,  WFBC,  WNOX, 
KMBC,  KHJ,  WOR,  WTAR, 
KYW,  KOAM,  KDKA,  KGW, 
WMBG,  WDBJ,  WHAM,  WSAM, 
KPO,  WTOC,  KIRO,  KSD,  WSYR, 
WWVA. 

* 

SEEKING  a  clear  definition  of  a 

"personal  service  corporation"  in 
contrast  with  the  "ambiguous"  defi- 

nitions in  the  present  tax  law, 
John  Benson,  president  of  the 
American  Assn.  of  Advertising 
Agencies,  last  Wednesday  pro- 

posed before  the  House  Ways  & 
Means  Committee  an  amendment 
to  the  tax  law  which  would  allow 
members  of  the  association  to  qual- 

ify as  personal  service  corpora- 
tions. 

The  committee  is  now  consider- 
ing means  of  raising  the  seven 

billion  dollars  in  the  new  tax  bill. 
The  AAAA  urged  that  its  agencies 
be   qualified  as   personal  service 

corporations  before  the  new  tax  bill 
is  drawn  up  so  that  they  may  use 
the  invested  capital  basis  for  ex- 

emption from  corporate  taxes  as 
an  alternative  to  the  average  earn- 

ings basis. 
No  Media  Taxes 

Thus  far  no  proposals  have  been 
made  to  the  committee  for  an 
overall  tax  on  advertising  media 
or  for  a  radio  franchise  tax.  How- 

ever, it  is  felt  such  proposals  will 

be  made  before  the  committee's 
hearings  are  completed.  First 
manifestation  of  interest  in  such 
taxes  was  the  proposal  of  Rep. 
Sauthoff   (Prog.-Wisc.)   March  18 

* 

that  radio  and  newspaper  adver- 
tising be  taxed  to  relieve  to  some 

extent  the  Treasury  income  tax 
proposals  on  middle-income  groups 
[Broadcasting,  March  23]. 

Mr.  Benson  contended  the  ad- 
vertising agency  business  is  es- 
sentially 100%  personal  service 

and  said  the  handicap  of  not  being 
allowed  to  use  the  invested  capital 

basis  for  tax  exemptions  "does  not 

seem  right". Further  arguing  against  in- 
vested capital  taxes  on  agencies, 

Mr.  Benson  pointed  out  that  in 
1940  "an  average  net  profit  of  1.7% 
on  annual  volume  was  equal  to 

over  30%  on  our  invested  capital". 
He  added  that  the  only  alterna- 

tive agencies  had  to  escape  the 
taxes  was  to  qualify  as  personal 
service  corporations. 

!Ir.  Benson's  references  to  the 
"ambiguity"  of  the  present  defi- 

nitions of  personal  service  corpora- 
tions were  directed  to  the  text  of 

the  tax  law  which  states:  "To 
qualify  as  a  personal  service  cor- 

poration, its  income  must  be 
ascribed  primarily  to  the  activities 

of  the  shareholders".  Also:  "Capi- 
tal must  not  be  a  material  income- 

producing  factor." He  took  issue  with  the  meaning 

of  the  word  "primarily"  as  set 
forth  in  the  tax  law.  "It  has  al- 

ways been  ambiguous,"  he  said. 
"It  led  to  widespread  litigation 
under  the  old  excess  profits  tax 
law  following  the  first  World  War ; 
and  it  is  still  a  fertile  source  of 
trouble  for  both  the  Revenue  Bu- 

reau and  the  taxpayer.  Nobody 
seems  to  know  what  it  means.  The 
law  itself  has  never  defined  it. 
Treasury  experts  disagree  in  their 

interpretation  of  it." Not  Feasible 

The  distinction  between  princi- 
pals and  their  assistants  in  a  pro- 

fessional firm,  Mr.  Benson  said,  is 
the  basis  for  the  contention  by  the 
Treasury  that  the  agencies  cannot 
be  exempt  from  the  capital  invest- 

ment taxes.  He  said  that  under 
one  interpretation  of  the  present 
definition  of  a  personal  service  cor- 

poration all  ci'eative  and  technical 
employes  of  the  agencies  would 
have  to  be  shareholders  in  the 
agency  so  it  could  qualify  in  that 
category.  This  would  not  be  feasi- 

ble in  many  cases  he  said,  "for  ob- 

vious reasons". Mr.  Benson  stated  that,  also  un- 
der the  present  tax  law,  if  it  was 

determined  that  the  primary 

source  of  a  corporation's  income was  derived  from  the  efforts  of 
creative  or  technical  employes 

agencies  could  not  qualify  as  per- 
sonal service  corporations.  He  ar- 

gued that  creative  or  technical  em- 
ployes cannot  be  regarded  as  a 

primary  source  of  income  of  agen- 
cies "since  they  cannot  operate  at 

all  without  the  leadership  of  the 
indispensable  heads  who  guide 

them". 

Indicating  that  the  capital  in- 
vestment of  advertising  agencies 

was  established  to  offset  lean  times, 
Mr.  Benson  in  further  argument 

.  .  .  that  leads  all  other  major  Chicago 

stations  in  volume  of  local  and  national 

spot  time. 

.  .  .  that  has  shown  an  increase  in  local 

time  sales  each  month  for  27  consecutive 

months. 

.  .  .  that  can  do  an  outstanding  radio  job 

for  you. 

A    Clear    ^^nannel  Station 

MUTUAL  BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York,  N.  Y. 
PAUL  H.  RAYMER  CO.,  Los  Angeles,  Cal.,  Son  Francisco,  Cal. 
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against  tax  on  agencies'  capital 
said  "there  is  relatively  little  need 
for  capital  to  operate.  The  minor 
use  we  make  of  it  is  mostly  needed 
as  an  insurance  policy  against  bad 
debt  losses  or  abrupt  loss  of  billing 
and  consequent  deficits,  which  re- 

quire some  liquid  surplus  to  cover". 
"Is  that  an  incidental  use  of 

capital,"  Mr.  Benson  asked,  "or  is 
it  a  material  income-producing 
factor?" 

Not  Trying  to  Avoid  Tax 

"We  feel  decidedly  the  former," 
he  said.  "The  only  ways  that  capi- 

tal can  directly  earn  a  profit  in 
our  business  is  by  investing  it  in 
some  other  business,  or  in  the  stock 
market,  or  using  it  to  earn  cash 
discounts,  which  are  not  allowed 
to  the  client  because  of  slow  pay. 
This  is  a  very  minor  source  of 
income  compared  with  professional 
fees  earned  by  serving  clients." 

Mr.  Benson  declared  that  adver- 
tising agencies  were  not  seeking  to 

avoid  taxes,  explaining,  "Since  the 
law  requires  that  all  net  earnings 
of  a  personal  service  corporation 
must  be  declared  out  to  sharehold- 

ers in  full  for  their  individual  tax- 
ation, we  are  not  seeking  to  escape 

taxes." 
In  concluding,  Mr.  Benson  of- 

fered his  amendment  to  the  pres- 
ent tax  laws  which  would  bring 

members  of  the  AAAA  under  the 
definition  of  personal  service  cor- 

porations. The  text  of  the  amend- 
ment follows : 

(To  Follow  Definition  in  Present  Law) 
The  professional  type  of  personal 

service  corporation  is  defined  to  be 
one  engaged  exclusively  in  counseling, 
serving  or  assisting  clients  with  plans 
and  ideas  and  their  execution. 

The  primary  source  of  income  of 
such  a  professional  personal  service 
corporation  shall  be  construed  to  de- 

rive from  those  of  its  personnel  who 
are  a  predominant  factor  in  (a)  at- 

tracting clients  through  personal  abil- 
ity and  professional  reputation  or  in 

(b)  retaining  clients  by  means  of 
skill  and  experience  in  counseling  or 
serving  them,  or  (c)  are  looked  to 
by  clients  of  the  corporation  as  being 
in  responsible  charge  of  its  profes- 

sional service  to  them. 

(These  should  be  distingui.shed 
from  assistants  or  technicians  who 
have  not  attained  to  these  major 
responsibilities  and  do  not  of 
themselves  qualify  as  being  in 
professional  charge  of  a  client ; 
in  fact,  are  told  what  to  do  in 
their  division  of  the  work  as- 

signed to  them  by  the  leadership 
above  referred  to ;  hence  are  a 
secondary  source  of  income  of 
the  corporation. ) 

Since  the  professional  type  of  the 
personal  service  corporation  does  no 
trading  on  its  own  account,  but  al- 

ways for  the  account  of  an  identified 
client,  and  since  its  use  of  capital 
is  minor  and  incidental,  that  use  is 
not  to  be  considered  as  a  material 
income-producing  factor,  within  the 
meaning  of  this  law  unless  primarily 
invested  or  employed  to  earn  a  profit 
directly  due  to  such  employment  other 
than  in  the  normal  conduct  of  the 
agency  business,  and  unless  such  profit 
is  a  major  item  compared  with  the 
earning  power  of  skill,  experience,  and 
reputation  of  its  shareholders. 
We  suggest  a  subsidiary  definition 

for  the  professional  type  of  personal 
service  corporation,  instead  of  chang- 

ing the  present  definition  applicable 
to  all  personal  service  coi-porations. 
in  order  to  avoid  the  possibility  of 
loojilioles  developing  for  non-profes- 

sional corporations. 

SIGNAL  GETS  CLOSE  and  this  group  got  together  to  discuss  the  new 
15-minute  commentary  of  Upton  Close  for  Signal  Oil  Co.,  launched 
March  15  on  6  NBC-Red  Pacific  stations,  Sundays  3:45-4  p.m.  They  are 
(1  to  r)  Barton  A.  Stebbins,  president  of  the  Los  Angeles  Agency  bear- 

ing his  name  which  services  the  oil  firm  account;  Close;  0.  W.  March, 
Signal  Oil  executive  vice-president;  and  Alex  Robb,  network  manager  of 
program  and  talent  sales.  Program  replaces  Signal  Carnival. 

Canada  Price  Mentions 

For    Cigarettes  Eased 
CANADIAN  broadcasters  may  now 
mention  prices  on  the  air  in  con- 

nection with  special  cigarette  of- 
fers for  the  troops  overseas,  ac- 

cording to  an  interpretation  given 
the  Canadian  Broadcasting  Corp. 
price  mention  regulations  by  J.  R. 
Radford,  CBC  supervisor  of  sta- 

tion relations,  at  Toronto.  Says 
Mr.  Radford  in  a  letter  to  all 
broadcasting  stations: 
Provided  no  particular  brand  of  ciga- 

rettes is  mentioned,  there  is  no  objection 
to  stations  broadcasting  announcements  of 
these  special  offers;  e.g.,  "300  cigarettes 
can  be  sent  overseas  for  $1."  However,  it 
is  not  permissible  to  associate  such  an- 

nouncements, either  directly  or  indirectly, 
with  any  particular  manufacturer,  dealer 
or  brand  as  they  would  then  become  purely 
commercial  and  Regulation  10(b)  would 
apply. 

STARRING  in  an  RKO  picture,  to 
go  into  production  in  May,  will  be 
Fihher  McGee  and  Molly,  principals 
in  the  NBC  show  sponsored  by  S.  C. 
.Johnson  &  Son,  Racine,  Wis.  They 
have  already  appeared  in  the  movies 
in  "Look  Who's  Laughing." 

•  •  •  but  vice  versa  old  hoy 

99 

said  our  national  rep. 

you  ean't  discount  frequency 

He  vfas  talking  to  an  agency  time  buyer.  The  subject  was 

frequency  discounts  and  our  national  rep.,  being  a  great 

one  to  make  a  play  on  words,  saw  an  opening.  "Nope,  you 

can't  discount  frequency,^^  said  our  rep.,  as  we  get  the 

story.  "You  take  WAGA  down  in  Atlanta,  for  example. 

WAG  A  is  on  1480  kilocycles  right  now,  but  soon  they 

move  to  590.  Do  you  know  what  that'll  mean  in  increased 

coverage?  Wowie!"  (PS — We  didn't  learn  whether  or  not 

he  told  the  time  buyer  that  we're  jumping  from  500  watts 

to  5000  full  time  when  we  make  the  move.  WOWIE  again! ) 

First  on  the  Dial  in  ATLANTA 

First  on  the  Dial  in  GEORGIA 

THE  BLUE  RIBBON  STATION  OF  THE  SOUTH" 

55 

^lue  Network*  Blair  Represents  Us  Nationally 
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WHEN  YOP  SEE  fuHf&f  PROGRAMS 

7%<sft.  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

000073  FAMILY 

Compare  "WTAtA  mathematically.  Divide  the  15 

Minute  Daytime  Rate  of  each  Cleveland  Station  by 

the  number  of  families  each  claims  in  its  Primary 

Area.  Then,  go  a  step  further.  Study  the  Surveys. 

Look  at  the  number  of  actual  listeners  each  Station 

has,  all  day,  all  night,  all  week.  WTAM"  adds  up." 

The  "lowest-cost-per-ear"  Station  in  Cleveland.  The 

first  choice  of  smart  netv/ork,  spot  and  local  time 

buyers  .  .  .  coast  to  coast. 

CLEVE 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC '^*ND.0HI0| 

REPRESENTED  NATIOMALIY  \cJ7  gy  SPOT  SAIES  OFFICES 

A SERIES  OF  six-weekly  pro- 
grams for  American  troops 

at  home  and  abroad,  launched 
by  CBS  at  the  request  of  the 

War  Department  with  the  intent  of 
making  "fighting  men  the  best  in- 

formed in  the  world",  started  April 
2  with  a  talk  by  Edward  R.  Mur- 
row,  chief  of  CBS'  European  news 
correspondents,  on  the  events  which 
led  to  the  attack  on  Pearl  Harbor. 
To  be  heard  on  succeeding  Thurs- 

days are:  Leigh  White,  CBS  corre- 
spondent wounded  in  the  Balkans, 

speaking  on  The  Road  to  War;  Wil- 
liam L.  Shirer,  CBS  news  analyst 

and  author  of  Berlin  Diary,  dis- 
cussing Your  Enemies,  the  Fas- 

cists; Quentin  Reynolds,  war  corre- 
spondent for  Collier's,  on  Our  Allies — Your  Comrades  in  Arms.  Follow- 

ing a  discussion  of  What  We  Are 
Fighting  For  by  Herbert  Agar, 
editor  of  the  Louisville  Courier 
Journal,  Sergt.  Alvin  C.  York  will 
conclude  the  series  May  7  with  a 
talk  on  A  Freedom  Worth  Fighting 
For. 

Labor  Unity 

COOPERATING  with  the  Commit- 
tee for  National  Morale  in  an  effort 

to  achieve  labor-management  unity 
and  increased  production  for  de- 

fense, WINS,  New  York,  has  start- 
ed a  weekly  program  entitled  Your 

Labor  Relations  Reporter.  Each 
week  the  Labor  Relations  Jury  of 
the  Committee  will  select  a  nearby 
plant  engaged  in  defense  work 
where  labor  and  management  have 
cooperated  to  settle  controversial 
issues,  in  the  interests  of  increased 
production.  Plant  and  workers  will 
receive  certificates  of  patriotism 
from  the  committee  and  WINS  at 
the  broadcast.  The  program  will  in- 

clude an  account  of  how  the  settle- 
ment was  brought  about. 

*  * 
British  Exchange 

A  CLEARING-HOUSE  for  the  ex- 
change of  news  of  advertising  and 

its  related  fields,  between  America 
and  Great  Britain,  is  the  idea  be- 

hind Bridgebuilders,  weekly  short- 
wave program  now  heard  on  BBC. 

In  answer  to  specific  inquiries 
from  America,  leaders  in  British 
advertising,  newspaper  publishers, 
small  store  owners  and  others,  tell 
listeners  to  BBC's  North  American Service  how  the  war  has  affected 
business.  Questions  are  to  be  sent 
to  the  New  York  office  of  BBC,  620 
Fifth  Avenue,  or  to  Broadcasting 
House,  Portland  Place,  London, 
England. 

Noon  Patriots 
EACH  DAY  at  noon,  patriotism 
takes  the  air  over  WRAK,  Wil- 
liamsport.  First  the  oath  of  allegi- ance is  read  and  listeners  are  asked 
to  repeat.  Immediately  following, 
one  verse  of  the  National  Anthem 
is  broadcast. 

Dear  Soldier 
LETTERS  from  listeners  to  be 
forwarded  to  lonely  soldiers  are  re- 

quested by  Dick  Slade  as  part  of 
A  Letter  From  Home  broadcasts  of 
WKWK.  Wheeling, 

Blue's  News  Roundup 

AS  A  REPLACEMENT  for  the 
Sunday  evening  Worldwide  News 
Roundup,  the  BLUE  has  started  a 
Weekly  War  Journal  program  with 
reviews  of  the  news  by  its  com- 

mentators in  four  strategic  points. 
Morgan  Beatty  is  m.c,  introducing 
Helen  Hiett  and  Edward  Tomlin- 
son  from  New  York,  Robert  St. 
John  from  London,  Martin  Agron- 
sky  from  Melbourne,  Baukhage 
from  Washington.  Sam  Cuff  serves 
in  a  "standby"  capacity  in  case  of 
failure  of  facilities  from  London 
or  Australia. 

Peoples  Choice 
RADIO  LISTENERS  make  their 
own  choice  of  a  speaker  on  the 
new  Radio  Listeners  Luncheon 
Club,  presented  daily  except  Sun- 

day by  KLX,  Oakland,  Cal.  under direction  of  Phil  Ray.  Program 
originates  either  from  the  studio 
or  Hotel  Oakland  where  service  and 
fraternal  clubs  are  meeting  for 
lunch.  Dialers  wanting  membership 
cards  write  in  to  the  station  and 
from  them  is  picked  a  board  of 
governors,  who  choose  the  speaker of  the  day. 

Poet  and  Bacon 
MORNING  rhyme  has  been  added 
to  the  schedule  of  WGL,  Ft. 
Wayne,  by  Parrot  Packing  Co. 
Titled  Rhythm  &  Rhyme,  it  fea- 

tures Norm  Carroll  and  Herb  Hay- 
worth.  Carroll  plays  piano.  Hay- 
worth  takes  names  from  cards 
written  by  listeners  and  blends 
them  into  poetry  within  60  sec- 

onds. All  listeners  poetized  re- 
ceive half-pound  of  bacon.  Sponsor 

uses  display  cards,  truck  banners 
and  newspaper  space  to  promote 
the  show. 

*      *  * 

Who's  Who  for  Youngsters 
WHO  TURNS  WHEELS  of  their 
city  is  learned  by  youngster  inter- viewers on  WBOE,  Cleveland, 
school  FM  station.  Directors  of 
various  civic  institutions  and  busi- 

nesses outline  functions  of  their 
establishments  and  give  details  of their  work. 

TRAFFIC  TRIBUTES 
Safe  Drivers  Are  Commended 

 Daily  By  WBNS  

WITH  appropriate  fanfare  Irwin 
Johnson,  conductor  of  the  Early 
Worm  program  on  WBNS,  Colum- 

bus, 0.,  every  morning  pays  tribute 
to  safe  drivers. 

Each  day  the  Columbus  police 
department  cooperates  by  having 
the  crew  of  its  safety  car,  which 
cruises  the  streets  pointing  out 
traffic  violations,  nominates  ap- 

proximately 15  citizens  who  they 
observe  driving  safely  and  cour- teously. 

The  Early  Worm  program  then 
sends  a  card  of  congratulations  to 
the  nominees.  It  is  planned  that 
periodically  all  persons  so  honored 
will  be  invited  to  a  safety  banquet 
or  a  similar  celebration. 
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BEDSIDE  CHAT  by  Jane  Dalton, 
women's  editor  of  WSPA,  Spar- tanburg, S.  C,  was  accomplished 
when  Miss  Dalton,  conductor  of  a 
regular  sponsored  morning  feature, 
was  laid  up  with  an  attack  of  in- 

fluenza. When  she  insisted  on 
carrying  on,  despite  the  illness, 
WSPA  engineers  set  up  remote 
equipment  in  the  sickroom. 

Soldiers'  Wives 
PROBLEMS  of  soldiers'  wives  are 
featured  in  a  new  weekly  program 
On  Double  Duty  from  the  Winni- 

peg studios  of  Canadian  Broad- 
casting Corp.,  explaining  that 

while  their  husbands  fight,  sol- 
diers' wives  must  not  only  look after  their  home  and  the  children 

but  must  also  save  and  build  for 
the  future.  The  program  discusses 
how  to  carry  out  this  double  duty. 

Efifects  With  Music 
RECREATING  musical  comedy 
successes  through  records  with  the 
aid  of  sound  effects  Bart  Fellowes, 
formerly  with  CBS  and  now  at 
WITH,  offers  Baltimore  listeners 
a  new  program,  Musical  Comedy 
Review.  Heard  at  10:30  each  week- 

day evening  this  program  has  in- 
vited interest  of  the  late  evening- musical  seeker.  Mail  indicates  wide 

interest. 

War  Speeches 
MADE  UP  of  excerpts  from 
speeches  on  the  war  situation  by 
famous  statesmen  and  personal- 

ities of  the  United  Nations,  The 
Wordage  of  War  has  been  started 
on  WLAC,  Nashville.  F.  C.  Sowell, 
WLAC,  general  manager,  prepares 
the  60-minute  show  with  a  cast  of 
eight  WLAC  announcers. 

Wartime  Farming 
RELATED  to  the  drastic  revisions 
in  farm  operations  made  necessary 
by  the  war,  a  series  of  13  programs 
have  been  started  by  KDKA,  Pitts- 

burgh on  the  Farm  Hour.  Programs 
have  been  recorded  by  Don  Lerch, 
KDKA  farm  director,  and  feature 
interviews  with  members  of  the 
Pennsylvania  State  College  faculty. 

Officials  Advise 
LEADING  war  effort  officials  of 
Connecticut  plants  describe  their 
duties  and  advise  the  public  on  how 
to  aid  the  war  effort  on  The  Front 
Line,  new  feature  of  WDRC,  Hart- 

ford. Ray  Barrett,  chief  announcer 
of  WDRC,  does  the  interviewing. 

*      *  * 

Telling  Off  the  Axis 
DIRECTING  a  message  to  the 
enemies  of  the  United  States  and 
her  allies,  WPAR,  Parkersburg, 
W.  Va.,  airs  the  five-minute  Voice 
of  Victory  each  evening.  Programs 
are  intended  as  a  morale  builder 
by  psychologically  engendering  and 
aggressive  spirit  into  listeners. 

Bondwagon 

TO  PROMOTE  defense  savings 
stamps  and  bonds,  WGAR,  Cleve- 

land, has  conceived  The  Bondwagon 
program  series  originating  at  the 
Hotel  Statler.  Featuring  Clint 
Noble  and  his  orchestra  it  em- 

ploys the  talents  of  personalities 
appearing  at  local  theatres  and 
nightclubs.  Using  the  audience 
participation  approach,  listeners 
are  urged  to  phone  pledges.  For 
each  $25,000  collected,  the  Statler 
offers  weekends  for  two  service- 

men selected  by  the  USO. 

Louisiana's  Great 
OLD  LOUISIANA'S  historical 
figures  have  their  lives  dramatized 
in  The  Road  to  Yesterday  on  WWL, 
New  Orleans,  sponsored  by  Ameri- 

can Brewing  Co.,  New  Orleans. 
*      *  * 

By  the  Sea 
SEAPORTS  are  re-created  by 
means  of  narrative,  drama  and  vio- 

lin music  in  a  series  now  heard  on 
NBC  and  entitled  Ports  of  the 
Pacific. 

CBS  Signs  Concerts 
SUMMER  CONCERTS  of  the 
New  York  Philharmonic-Symphony 
at  the  Lewisohn  Stadium,  New 
York,  a  CBS  feature  since  1937, 
will  be  broadcast  over  CBS  for  the 
six  summers  through  1947.  The 
concerts  will  enter  their  25th  sea- 

son on  June  17.  They  were  origi- 
nally an  experiment  in  Summer 

music  arranged  for  the  entertain- 
ment of  soldiers  and  sailors  on 

leave  during  the  first  World  War. 

Bayer  Changes 
IN  A  RESHUFFLE  of  its  network 
programs,  Bayer  Co.,  New  York, 
instead  of  taking  off  the  air  its 
Americayi  Melody  Hour,  on  April 
21  will  move  the  program  from  its 
present  Wednesday  spot  on  the 
BLUE  to  CBS  Tuesday  7:30-8 
p.m.  The  program  occupying  that 
time.  Second  Husband,  also  spon- 

sored by  Bayer,  will  be  shifted  to 
the  BLUE  April  20  in  that  net- 

work's Wednesday  9-9:30  p.m.  spot. 
Agency  in  charge  is  Blackett-Sam- 
ple-Hummert,  New  York. 

Leberman  Takes  Leave 

To  Enter  Navy  Service 
p.  K.  LEBERMAN,  president  and 
owner  of  KRSC,  Seattle,  and  man- 

ager of  Muzak's  FM  station, W47NY,  New  York,  as  well  as 

president  and  ad- vertising director 
of  Family  Circle 
magazine,  is  on 
leave  of  absence 
to  assume  duty  as 
lieutenant  c  o  m- mander  in  the 
Naval  Reserve. 
An  Annapolis 

graduate,  Mr. Leberman  in  1923 

was  assist- ant  communications  officer  on  the 
staff  of  the  late  Hilary  P.  Jones, 
Commander-in-Chief  of  the  U.  S. 
Fleet.  He  joined  Family  Circle  in 
1934  as  Pacific  Coast  manager, 
transferring  to  the  New  York  of- 

fice in  1986.  Jack  H.  Curtis,  former 
vice-president  and  western  man- 

ager in  Chicago,  takes  over  Mr. 
Leberman's  duties  in  New  York. 

Mr.  Leberman 

Get  this  FREE  REPORT  now! 

"who  determines  selection  of  media"  is 
the  sul)ject  covered  in  a  report  issued  by 
Printers'  Ink  editors.  It  summarizes  the  "list- 
making"  procedure  of  154  advertisers  ...  tells 
)ou  how  many  exectuives  you  must  sell  . . . 
their  titles  . . .  how  agency  and  advertiser  split 
buying  responsibilities  for  various  media.  Many 
media  men  have  distributed  copies  of  this  re- 

port to  their  sales  representatives  to  check  the 
completeness  of  their  calls.  Write  now  for  P.  L 
Jury  of  Marketing  Opinion  Report  No.  6E.  Ad- 

dress y\dvertising  Department,  Printers'  Ink. 

We  make  ammunitioii 

for  your  salesmen 

Turn  inio  profit  the  sales  ammuniiion  published 

in  Printers'  Ink  every  week. 

Here  is  how  the  Red  Network  of  the  National  Broadcasting: 

Company  helps  its  sales  stafT  with  material  from  Printers' 
Ink.  To  meet  the  question— TFA})  Should  We  Advertise  in  Times 

of  Emergency?— the  Red  Network  compiled  a  portfolio  of 

answers,  made  it  part  of  its  sales  bulletin,  "Facts."  This  was  is- 
sued to  network  salesmen,  executives  and  all  affiliated  stations. 

Printers'  Ink  contributions  to  "Facts"  were  1 1  sections 
quoted  from  its  pages,  57  articles  for  recommended  reading 

and  a  31-page  report.  All  but  four  of  the  articles  were  pub- 
lished in  1941.  The  31 -page  report  first  appeared  in  August, 

1941.  That  this  material  is  still  useful  and  timely  is  a  tribute  to 
editorial  foresight. 

This  is  typical  of  the  practical  editorial  service  Printers' 
Ink  renders  to  alert  business  men  who  want  to  keep  ahead  of 
trends.  There  is  no  other  editorial  sendee  like  it. 

'       0* '  V 
PRINTERS'  INK //^«     The  Weekly  Magazine  of  Advertising,  Management  and  Sales 
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Petrillo's  New  Grab 
JIMMY  PETRILLO,  czar  of  the  musicians,  is 
feeling  his  oats  again.  Because  WSIX,  Nash- 

ville, wouldn't  capitulate  to  his  demands,  it 
has  lost  network  service  from  MBS.  This  is 
symptomatic  of  what  will  happen  generally, 

unless  Petrillo's  latest  rampage  is  halted. 
Petrillo's  neat  strategy  is  worth  appraising. 

Last  Wednesday,  after  Jack  Draughon,  head  of 
WSIX,  had  rejected  an  ultimatum  that  he  in- 

crease his  musicians'  payroll  from  about  $2,600 
to  $9,000  a  year,  Jolting  Jimmy  ordered  AFM 
to  strike  against  MBS.  The  strike  was  called 
off  minutes  later  when  MBS  stopped  feeding 
musical  programs,  both  sustaining  and  com- 

mercial, to  the  station.  MBS  said  its  action 

was  unavoidable  as  it  couldn't  let  one  station 
cause  loss  of  program  service  to  nearly  200 
other  stations. 

Having  won  this  initial  test  in  his  new  drive 
to  make  the  broadcasting  industry  pay  through 
the  nose,  Petrillo  can  be  expected  to  proceed 
down  the  line.  He  has  told  broadcasters  they 
will  have  to  pay  for  the  privilege  of  being  net- 

work affiliates.  It's  "made  work"  for  stations 
with  a  vengeance,  but  the  authorities  don't 
seem  to  be  doing  anything  about  it. 
AFM  holds  its  annual  convention  in  Dallas 

in  June.  The  industry,  as  a  whole,  hasn't  had 
an  agreement  with  AFM  since  expiration  of 
the  "Plan  of  Settlement"  of  Jan.  1,  1940.  It's 
an  even  bet  that  a  new  "licensing  plan",  per- 

centage-wise, will  be  proposed  at  this  conven- 
tion, with  affiliates  "taxed"  for  carrying  net- work programs. 

Till  now,  labor  has  been  coddled  and  spoon- 
fed. Evidently  certain  elements  in  the  union 

field  don't  realize  this  is  war,  and  insist  upon throwing  their  overfed  weight  around.  Some 
reaction  has  set  in  on  Capitol  Hill,  but  it  hasn't 
touched  such  domains  as  that  controlled  by 
the  irrepressable  Petrillo. 
Now  is  the  time  for  affiliates  and  networks 

to  get  together  to  meet  the  new  Petrillo  thrust. 
Like  the  ASCAP  problem,  it  will  never  be 
solved  without  a  united  industry.  A  definite 
plan  of  action  should  be  devised  promptly. 
Most  of  the  industry  meets  in  Cleveland  May 
11-14  for  the  NAB  convention.  AFM  doesn't 
meet  until  the  following  month. 

There  is  more  important  work  than  music 
and  musicians  to  be  handled  in  Cleveland.  The 

industry  has  a  war  job  to  do.  Yet  it  can't 
afford  to  overlook  this  grab  for  dollars  and  the 
threat  of  pulling  the  music  plug  on  all  radio. 

We  Want  No  'Gimme' APPARENTLY  spurred  by  the  example  of 
England,  where  curtailed  newspapers  now  get 
some  17%  of  their  advertising  from  the  Gov- 

ernment itself,  all  sorts  of  propositions  have 
been  set  before  the  Washington  authorities 
to  have  them  undertake  paid  advertising  cam- 

paigns in  behalf  of  the  war  effort. 
Despite  many  reports  that  such  purchases 

of  time  and  space  may  soon  be  undertaken, 
close  inquiries  among  the  proper  authorities, 
made  by  Broadcasting,  reveal  them  to  be  with- 

out foundation.  Right  now  there  is  no  dis- 
position in  high  places  to  have  Uncle  Sam 

become  a  paid  sponsor  of  time  on  the  air  or 
a  buyer  of  space  in  newspapers. 

It  is  true  that  the  subject  has  been  con- 
sidered by  the  Committee  on  War  Information, 

our  wartime  high  command  over  news  policy. 
But  only  as  an  academic  question,  because  it 
would  take  an  act  of  Congress,  with  slight 
chance  of  its  passage,  to  secure  a  big  enough 
advertising  appropriation  to  utilize  all  or  even 

a  great  part  of  the  country's  20,000  or  more 
dailies,  weeklies,  magazines  and  other  pe- 

riodicals which  would  demand  equal  treatment, 
let  alone  the  900  broadcast  outlets. 

The  simple  fact  of  the  matter  is  that  radio, 

like  a  goodly  proportion  of  the  press,  isn't  ask- 
ing for  any  Government  handout  in  the  form 

of  paid  advertising.  If  there  should  be  paid 
advertising,  radio  expects  equal  consideration 
with  other  media.  But  we  think  we  can  speak 
for  radio,  just  as  a  Scripps-Howard  editorial 
recently  spoke  for  that  part  of  the  press  that 
wants  no  subsidy  even  though  the  times  are 
getting  tougher  for  the  printed  media,  in  say- 

ing that  radio  wants  no  part  of  the  "gimmie" 
spirit  which  threatens  our  war  efforts. 

Not  Far  Enough 

THE  ADMINISTRATION'S  action  in  sus- 
pending anti-trust  prosecutions  for  the  dura- 

tion, where  responsible  officials  certify  that 
war  production  would  be  impeded,  is  logical 
and  sound.  It  is  obvious,  however,  that  it 
doesn't  go  far  enough. 
What  about  essential  war  services  as  dis- 

tinguished from  physical  war  ■production'?  To 
plead  a  special  case  there's  the  broadcasting 
industry,  which  admittedly  is  performing  out- 

standing and  indispensable  war  service.  Yet 

it  is  under  attack  of  Assistant  Attorney  Gen- 
eral Thurman  Arnold's  "trust-busters"  in 

proceedings  instituted  last  December. 

The  complaints  are  against  RCA-NBC  and 
CBS,  but  they  cut  across  the  entire  economic 
fabric  of  the  industry  in  such  fashion,  per- 

haps, as  to  be  helpful  to  a  small  segment  of 
radio.  But  the  overall  effect  is  demoralizing 
and  impedes  the  industry  as  a  whole  in  per- 

forming at  peak  efficiency  during  the  na- 
tion's battle  for  life. 

Without  debating  the  merits  of  the  anti- 
monopoly  suits,  it  stands  to  reason  that  if 
the  top  executives  of  the  networks,  as  well  as 
staff  personnel,  must  prepare  for  a  protracted 
trial  of  the  issues,  that  much  time  and  energy, 
not  to  mention  money,  will  be  lost  to  the  war 
effort.  Moreover,  it  has  a  depressing  effect  on 
the  entire  industry  and  on  its  clients. 

The  President,  in  declaring  a  moratorium 
on  anti-trust  prosecutions  where  heavy  war 
industry  is  affected,  provided  a  formula  for 
deferring  these  purely  domestic  battles  until 

the  job  of  winning  the  war  is  done.  That's 
in  the  public  interest.  Besides,  it  was  made 
clear  that  new  laws  will  be  passed  to  extend 
the  three-year  statute  of  limitations  appli- 

cable to  anti-trust  laws  so  that  the  litigation 
can  take  place  after  the  war. 

The  Administration  might  well  broaden  the 
scope  of  its  suspension  program  to  encompass 
essential  services  as  well  as  production.  The 
contribution  of  radio  in  the  war  effort  on  the 

morale  front  isn't  directly  comparable  to  the 
war  functioning  of  heavy  industry.  Yet  it  is 
interwoven  in  the  whole  war  pattern — keeping 
the  public  informed  and  providing  entertain- 

ment and  relaxation  to  the  nation  at  war. 

The  suspension  program  should  go  beyond 
even  that.  Why  should  the  FCC  fiddle  around 
with  such  issues  as  newspaper  ownership  and 
multiple  ownership  and  a  host  of  other  non- 
war  issues?  They  likewise  should  be  put  on 
ice — or  forgotten — so  all  concerned  can  pitch 
in  on  the  one  big  job.  Moreover,  with  the  ac- 

cent on  economy  in  Government  non-war  oper- 
ation, a  neat  savings  in  FCC  appropriation 

would  be  effected. 

Conservation 

FROM  EVERY  QUARTER  we  hear  it's  going 
to  get  worse  before  it  gets  better  on  critical 
materials  for  transmitter  maintenance.  The 

squeeze  is  particularly  hard  in  the  case  of 
tubes.  War  requirements  for  tubes  are  ten- 

fold the  normal  capacity  of  manufacturing 

plants,  but  with  the  full  conversion  of  fac- 
tories to  military  radio  production,  this  gap 

gradually  will  be  closed. 

The  accent,  from  here  out,  should  be  on  con- 
servation of  equipment,  and  more  particularly 

tubes.  Edgar  T.  Bell,  directing  head  of  WKY, 
Oklahoma  City,  KLZ,  Denver,  and  KVOR, 
Colorado  Springs,  has  introduced  what  to  us 
appears  a  very  effective  conservation  measure. 
He's  signing  off  an  hour  earlier,  and  on  an 
hour  later,  cutting  two  hours  from  the  daily 
operating  schedule. 

It  works  this  way:  Two  hours  per  day 
equals  14  hours  per  week  or  728  hours  per 

month.  That  cuts  off  more  than  one  month's 
wear  and  tear  per  year  on  plant.  It  stretches 
tube  life.  And  purely  as  a  secondary  matter, 
it  effects  an  economy  in  operation. 
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EDGAR  PERCY  HORACE  JAMES 

BRITISH  -  BORN  
"Jimmy" 

James,  from  whom  it  was 
like  pulling  teeth  to  uncover 
what  those  E.  P.  H.  initials 

stands  for,  is  living  proof  that  the 
British  really  have  a  sense  of 
humor.  Many  of  those  who  come 
into  daily  contact  with  the  busy 
young  director  of  the  BLUE  Net- 

work's publicity,  promotion  and 
research  may  not  even  know  it, 
but  "Jimmy"  James  has  a  store  of 
anecdotes  of  both  foreign  and  do- 

mestic vintage,  plus  a  manner  of 
telling,  that  would  qualify  him  for 
the  stage  had  he  chosen  that  field 
for  his  career.  He  is  one  of  radio's 
best  raconteurs,  a  distinction  he 
cherishes  far  less  than  the  fact  that 
he  is  one  of  the  few  NBC  veterans 
who  started  back  in  the  old  195 
Broadway  days  and  who  is  really 
one  of  the  pioneers  of  the  radio 
promotion  game. 
"Jimmy"  James  joined  NBC  when 

it  was  planning  to  move  to  711 
Fifth  Ave.  and  when  the  conges- 

tion was  so  great  that  he  was  not 
even  given  a  desk  of  his  own.  The 
Sales  PromotioM  Department,  which 
he  has  headed  ever  since,  started 
on  a  borrowed  desk  which  he  was 
permitted  to  use  only  when  the 
salesman  who  had  it  was  out  visit- 

ing clients.  Thus  he  prepared  his 
first  promotion  job  for  NBC  at 
home — a  booklet  on  the  old  Ipana 
Troubadors  titled  Improving  the 
Smiles  of  a  Nation. 
From  a  wall  display  board,  on 

which  were  pinned  a  few  rather 
dilapidated  pieces  of  merchandis- 

ing and  promotion  material,  "Jim- 
my" James  developed  the  NBC 

Merchandising  Advisory  Service 
and  its  very  exhaustive  files  of 
merchandising  material.  He  had 
been  engaged  by  Dan  Tuthill,  then 
sales  manager,  and  was  told  he 
had  two  jobs  to  do — one  to  promote 
NBC,  and  the  other  to  give  advice 
to  clients.  Even  in  those  early  days 
NBC  recognized  that  merchandis- 

ing was  equally  as  important  as 
self-promotion. 

Since  he  joined  NBC  some  15 

years  ago,  "Jimmy"  James  has 
written  or  supervised  the  writing 
of  countless  promotion  pieces  and 
sales  letters.  He  has  written  in- 

numerable articles  and  made  more 
speeches  on  broadcast  advertising 
than  anyone  else  in  the  organiza- 

tion. His  insistence  has  always  been 
that  broadcast  advertising  and  mer- 

chandising must  be  coordinated 
with  all  other  forms  of  advertis- 

ing and  promotion,  and  the  first 
textbook  on  the  merchandising  of 
radio  campaigns  was  written  by 
him  in  1930. 
Edgar  Percy  Horace  James  is 

a  Londoner,  born  in  the  British 
capital  June  23,  1904,  the  son  of 
P.  F.  James,  a  well-known  British 
advertising  man  who  was  better 
known  for  his  cartooning,  which  he 
did  for  British  periodicals  as  a  side- 

line, than  as  president  of  the  P.  F. 
James  Advertising  Agency.  At  Lon- 

don U  he  studied  business  subjects 
and  economics  for  less  than  a  year, 
deciding  to  abandon  his  studies  to 
join  an  accounting  firm.  He  stayed 
with  this  firm  the  balance  of  his 
normal  four  college  years  and  got 
to  know  the  inside  workings  of  such 
businesses  as  dry  goods,  Spanish 
fruit  importing,  jewelry,  shoe  pol- 

ish manufacturing,  fertilizers,  pi- 
ano making,  safety  matches,  spice 

and  tea  importing,  brush  manufac- 
turing, commercial  photo  enlarg- 

ing, etc. 
In  1924  he  decided  it  was  time  to 

start  a  career  in  earnest.  Following 
his  father's  footsteps,  he  joined  the 
small  but  important  Nash  &  Alexan- 

der Advertising  Agency.  After  two 
years  of  varied  advertising  exper- 

ience, including  work  on  several 
American  accounts,  he  decided  to 
visit  the  United  States  and  learn 
something  of  American  methods. 
He  liked  it  here,  and  when  an  op- 

portunity arose  to  join  the  copy 
staff  of  Lambert  &  Feasley,  New 
York  agency,  he  quickly  accepted. 

Except  for  a  short  trip  back  to 
London  in  1927  to  tell  the  folks 
of  his  determination  to  stay  in 
America,  and  occasional  vacation 

NOTES 

NILES  TRAMMELL,  president  of 
NBC,  on  March  29  left  Roosevelt 
Hospital,  New  York,  where  he  has 
been  for  the  past  month  following 
an  appendectomy,  for  Florida  to  com- 

plete his  convalescence.  He  is  ex- 
pected back  on  the  job  at  Radio  City sometime  in  May. 

OLIVER  GRAMLING,  assistant  gen- 
eral manager  of  Press  Assn.,  AP  sub- 

sidiary handling  preparation  and  sale 
of  news  for  radio  married  Marianna 
Smillie,  directress  of  the  Barbizon 
Studio  of  Fashion  Modeling,  New 
York,  on  March  30,  in  Miami,  Fla. 

DR.  EMANUEL  R.  PIORB,  formerly 
engineer  in  charge  of  the  CBS  tele- 

vision laboratories,  has  resigned  to 
become  a  senior  physicist  with  the 
Bureau  of  Ships  in  Washington.  Move, 
which  also  requires  him  to  give  up 
a  course  in  engineering  physics  he 
was  teaching  at  City  College,  was 
requested  by  the  Navy. 

CHARLES  RYND,  sales  service  man- 
ager of  the  Blue  Network,  last  week 

became  the  father  of  his  second 
daughter,  Susan  Wheeler. 

OSCAR  TURNER  of  NBC  Radio- 
Recording  division,  is  retiring  this 
month  to  become  a  farmer  on  his  own 
600-acre  farm  in  South  Carolina.  Nor- 

man Cloutier  takes  over  Mr.  Turner's duties  in  the  transcription  department. 

EDYTHE  GLASSMAN,  formerly 
with  Columbia  Artists,  now  owned  by 
the  Music  Corp.  of  America,  has  joined 
the  sales  staff  of  WNEW,  New  York. 

RAY  F.  SCHULTS,  formerly  with 
International  Radio  Sales  and  at  one 
time  with  William  G.  Rambeau,  sta- 

tion representative,  Compton  Adv.  and 
General  Outdoor  Adv.,  has  joined  the 
radio  sales  department  of  CIJS  as  ac- count executive. 

GENE  NIEMANN  has  replaced  Dick 
Harbert  on  the  sales  staff  of  KTFI, 
Twin  Falls,  Ida.  Harbert  is  joining  the Air  Corps. 

HOWARD  J.  LONDON,  formerly  of 
the  Committee  for  the  Celebration  of 
the  President's  Birthday  and  Pedlar 
&  Ryan,  has  been  appointed  radio 
director  of  the  Navy  Relief  Society- 
National  Citizens  Committee  with 
headquarters  at  730  Fifth  Ave.,  New York. 

WARD  WILCOX,  salesman  of  KTSA, 
San  Antonio,  Tex.,  is  conducting  a 
class  in  radio  salesmanship  at  San 
Antonio  Junior  College. 

trips,  he  has  been  here  ever  since. 
He  joined  NBC  right  after  his  re- 

turn to  this  country,  and  has  since 
become  an  American  citizen.  His 
friends  think  he  needs  only  to  find 
the  right  American  girl  to  com- 

plete his  naturalization  process. 
"Jimmy"  James  was  a  founder- 

member  of  the  American  Market- 
ing Society,  author  of  NBC  Mar- 

kets (1932)  and  NBC  Network 
Aireas  (1935)  and  co-author  of 
The  Technique  of  Marketing  Re- 

search (McGraw  Hill  Publishing 
Co.).  Outside  office  hours  he  is  ac- 

tive in  the  Amateur  Com- 
edy Club  and  the  Mendelssohn  Glee 

Club.  He  is  also  a  committee  mem- 
ber of  the  Boy  Scouts  of  America. 

His  clubs  are  the  Advertising  Club 
of  New  York  and  the  Bronxville 
Field  Club. 

JAMES  W.  BANCKBR,  director  and 
vice-president  of  the  Western  Electric 
Co.,  retired  last  week  after  approxi- 

mately 50  years  service  to  the  com- 
pany. Mr.  Bancker  holds  a  number  of 

other  Bell  System  posts.  He  is  a  di- rector of  Bell  Laboratories,  the 
Teletype  Corp.,  and  the  Nassau 
Smelting  &  Refining  Co.,  and  chair- 

man of  the  board  of  the  Manufactur- 
ers' Junction  Railway,  Chicago. 

J.  F.  HIDDLESTON,  formerly  vice- 
president  of  the  Pacific  National 
Agency,  Seattle,  has  joined  KIRO, 
Seattle,  as  local  sales  manager.  W.  F. 
Tucker,  formerly  an  account  execu- tive with  Foster  &  Kleiser,  Seattle, 
has  joined  the  local  sales  staff. 
BURLE  ELY,  assistant  sales  and 
promotion  manager  of  International 
News  Service,  New  York,  is  the 
father  of  a  boy  born  March  29. 

ROBERT  C.  MAYO,  account  execu- tive of  WOR,  New  York,  is  the  father 
of  a  boy,  born  March  22. 

E.  A.  TRACBY.  formerly  with  Ma- jestic Radio  &  Television  Corp.,  has 
been  appointed  vice-president  and  gen- eral manager  of  Muzak,  succeeding 
P.  P.  Holland,  it  was  announced  last 
week  by  C.  M.  Finney,  president. 
JULIAN  GARSON,  formerly  of 
CJKL,  Kirkland  Lake,  Ont.,  has  been 
appointed  commercial  manager  at 
CFCH,  North  Bay,  Ont. 
PHILIP  MORRIS,  manager  of 
CFPL,  London,  Ont.,  who  was  stricken 
ill  at  the  Canadian  Association  of 
Broadcasters'  convention  at  Montreal 
on  Feb.  11  FBeoadcasting,  Feb.  16], 
is  now  back  at  his  desk  following 
nearly  six  weeks  of  illness. 
PETE  SMYTHE  has  joined  the  sales 
staff  of  KLZ,  Denver. 

WWL  Appoints  Baird 
To  Be  Commercial  Head 
APPOINTMENT  of  Larry  Baird, 
salesman  of  WWL,  New  Orleans, 
as  commercial  manager,  was  an- 

nounced last  week  by  W.  Howard 
Summerville,  general  manager.  He 
succeeds  A.  Louis  Read,  who  re- 

signed to  enter  the  Navy. 
Before  joining  WWL,  Mr.  Baird 

was  a  publisher's  representative with  William  R.  Stewart,  Chicago. 
In  1931  he  was  advertising  man- 

ager of  the  New  Orleans  States. 
Mr.  Baird  is  replaced  in  the  sales 
department  by  Edward  L. 
O'Dwyer,  merchandising  manager. 

New  in  Who's  Who AMONG  radio  notables  included 
for  the  first  time  in  the  roster  of 
national  figures  appearing  in  the 
1942-43  edition  of  Who's  Who  in America  are  Niles  Trammell,  NBC 
president;  Frank  E.  Mullen,  NBC 
vice-president  and  general  man- 

ager; A.  A.  Schechter,  NBC  direc- tor of  news  and  special  events; 
Frank  Black,  NBC  musical  direc- 

tor; Thomas  S.  Lee,  president  of 
Don  Lee  Broadcasting  System; 
Walter  S.  Lemmon,  head  of  the 
World  Wide  Broadcasting  Corp., 
operating  WRUL,  Boston;  Eric 
Sevareid,  former  correspondent  in 
France  for  CBS  and  now  attached 
to  its  Washington  bureau;  Don 
Wilson,  announcer  of  the  Jack 
Benny  show;  Arch  Oboler,  radio 
playwright;  Carlton  E.  Morse,  au- 

thor of  One  Man's  Family;  Mere- 
dith Willson,  musical  director  of 

Maxwell  House  Coffee  Time;  Bob 
Hope,  star  of  the  Bob  Hope  Show; 
James  and  Marian  Jordan  {Fibber 
McGee  &  Molly)  ;  Ezra  Stone 
{Henry  Aldrich). 

BROADCASTING  •  Broadcast  Advertising April  6,  1942  •  Page  31 



When  a  big  market  is  a 

one  -  station  market  it's 

really  a  buy.  KSL  co>  ers 
all  of  the  Intermountain 

West  and  what's  more 

knows  how  to  keep  its 

westerners  listening  .  .  . 

Hooper  studies  made  in 

widely  separated  areas 

throughout  Intermoun- 

tain America  tell  the  story 

.  .  .  Ask  Petry! 

DON  HASTINGS,  formerly  with 
KFWB,  Hollywood,  and  KDB,  Sauta 
Barbara,  is  now  announcing  for 
WIBC,  Indianapolis,  and  celebrating 
16  years  in  radio  which  started  in 
the  same  studios  now  occupied  by WIBC. 

DOROTHY  DEAN  HUDDLESTON, 
formerly  with  KTAR,  Phoenix,  has 
become  traffic  manager  of  KTFI,  Twin 
Falls,  Ida. 

BILL  DAY,  Colorado  U  graduate  and 
publicity  director  of  the  school  of  the 
last  four  years,  succeeds  Ed  Sproul 
in  the  news  department  of  KOA, 
Denver.  Sproul  leaves  for  yoeman's school  for  the  Navy. 

HOWARD  ROBERTS,  head  of  the 
audience  mail  department  of  KOA, 
Denver,  was  inducted  into  the  Army last  week. 

BRUCE  MacDONALD,  formerly  of 
WEMP,  Milwaukee,  has  joined  the 
announcing  staff  of  WIND,  Gary,  Ind. 

DICK  .JENNINGS,  announcer  of 
KFDM.  Beaumont,  Tex.,  joined  the 
Army  April  3. 

MARY  FRANCES  SEGALL,  pub- 
licity director  of  WMFF,  Plattsburg, 

N.  Y.,  has  resigned  to  enter  fulltime 
volunteer  civil  defense  work.  WMFF 
publicity  will  be  handled  by  Earl  Shar- 
land,  formerly  of  WNBZ,  Saranac 
Lake,  now  a  WMFF  announcer. 

GEORGE  B.  TURRELL  Jr.,  for- 
merly managing  editor  of  Country 

Life,  has  joined  NBC's  press  depart- ment to  handle  publicity  for  the  net- 
work's international  division,  succeed- 

ing Gerald  Mayer  who  resigned  to  take 
a  Government  position. 

DAVID  STONE,  announcer  of 
WINS,  New  York,  married  Ruth 
Schlanger,  of  Brooklyn,  last  week. 

HAL  MULLIGAN,  formerly  of 
WING.  Dayton,  has  joined  the  an- 

nouncing staff  of  WGAR,  Cleveland. 

WILLIAM  SHANKLE,  formerly  of 
KVBG,  Great  Bend,  Kan.,  has  ioined 
the  announcing  staff  of  KROD,  El 
Paso,  Tex. 

BILL  HARPEL,  former  announcer 
and  salesman  for  KFQD,  Anchorage 
and  KFAR,  Fairbanks,  is  now  at 
KDB,  Santa  Barbara. 

.JAMES  A.  PETERSON,  formerly 
announcei--producer  at  KGA-KHG, 
Spokane,  has  joined  KSL,  Salt  Lake 
City,  as  chief  announcer,  replacing 
Russ  Stewart  who  resigned  to  become 
director  of  KLO's  Salt  Lake  City  stu- dios. 

PETER  ARNELL  has  been  appoint- 
ed publicity  director  of  WJLS,  Beck- 

ley,  W.  Va.  He  will  handle  his  regu- 
lar announcing  assignments. 

SHIRLEY  MAYER,  publicity  direc- 
tor of  WPEN,  Philadelphia,  has  re- 

signed. 

MARILYN  Maclean  has  been  ap- 
pointed traffic  manager  of  KROW, 

Oakland,  Cal.,  succeeding  Shirley 
Radston,  who  resigned  to  enter  de- fense work. 

TOM  HOTCHKISS,  announcer,  for- 
merly of  KTUC,  Tuseon,  Ariz.,  has 

joined  KROW,  Oakland,  Cal.  replac- 
ing Gene  Norman,  resigned. 

JOSE  CRESPO,  stage  and  screen 
actor,  has  joined  the  Spanish  lan- 

guage staff  of  the  CBS  shortwave 
division  as  an  announcer  for  CBS' new  Latin  American  network. 

Shaw  on  Pulpit 
NEWS  REPORTER  to 
preacher  was  the  experience 
of  Charles  C.  Shaw,  news  bu- 

reau head  of  KTSA,  San  An- 
tonio, when  he  recently  was 

guest  speaker  in  the  pulpit  of 
the  Woodlawn  Methodist 
Church,  San  Antonio.  His 
subject  was  "The  Axis  and 

Religion". 
RUTH  BARNARD,  Hollywood 
traffic  manager  of  Don  Lee  Broadcast- 

ing System,  has  resigned  to  accept  a 
Government  post  in  San  Francisco. 

BOB  MARTIN,  formerly  of  WAAT, 
.Jersey  City,  has  joined  the  announcing 
staff  of  WTAG,  Worcester,  succeeding 
Bill  Brennan  who  joined  CBS. 

FRED  PARSONS,  from  WPAR, 
Parkersburg,  W.  Va.,  has  joined  WSB, 
Atlanta,  as  announcer-writer. 
WALTER  PASCHALL,  news  editor 
of  WSB,  Atlanta,  will  aid  in  instruct- 

ing the  Emory  U  "Personalities  in 
Politics"  classes  during  the  Spring term. 

HUGH  IVEY,  announcer  of  WSB, 
Atlanta,  has  been  called  into  the  serv- 

ice and  will  instruct  air  navigation 
classes  at  Camp  Gordon  naval  aviation base. 

FRED  HAYWOOD,  of  the  production 
staff  of  WBT,  Charlotte,  was  to  report 
for  Army  duty,  April  11. 

BILL  HENRY,  newspaper  columnist 
and  Hollywood  commentator  on  the 
four-weekly  quarter-hour  NBC  By  the 
Way,  sponsored  by  American  Chicle 
Co.,  has  been  signed  for  a  featured 
role  in  the  Republic  Productions  film, 
"Beyond  the  Great  Divide". 
LOVIE  MacCLURE  and  Dorothy 
Haythorne,  new  to  radio,  have  been 
placed  in  charge  of  KHJ,  Hollywood, 
script  department. 
WILLIAM  ROY  AUSTIN,  has  re- 

joined KOY,  Phoenix,  as  an  account 
executive  following  a  nine  -  year absence. 

HOWARD  GRAY,  production  man- ager and  chief  announcer  of  KFVD, 
Los  Angeles,  is  the  father  of  a  girl 
born  in  early  March. 
DOUG  DOUGLAS  has  been  elevated 
to  chief  announcer  of  KRKD,  Los  An- 

geles, succeeding  Howard  Bell  who  re- 
signed to  join  KPAS,  Pasadena. 

ARAM  REJEBIAN,  program  director 
of  KVBC,  San  Luis  Obispo,  has  en- rolled in  the  Marine  Officers  Training 
School. 
BOB  EDWARDS,  sportscaster,  for- merly of  KROY,  Sacramento,  Cal.  has 
joined  KSFO,  San  Francisco. 

C.  A.  ANDERSON,  formerly  of 
KIDW,  Lamar,  Col.,  has  joined  the 
announcing  staff  of  KFEL,  Denver. 
Lynn  Cook,  formerly  of  KGVB,  Great 
Bend,  Kan.,  joined  KFEL  as  a  news- caster. 

CHIC  CRABTREE,  production  man- ager of  KTFI,  Twin  Falls,  Idaho,  is 
the  father  of  a  girl. 

BILL  ,DEMLING,  Hollywood  free- 
lance radio  writer-producer,  has  joined 

the  writing  staff  of  the  weekly  NBC 
Rudy  Vallee  Show. 
MARGARET  LANAHAN,  assistant 
accountant  of  KNX,  Hollywood,  and 
Al  Blackman,  insurance  company  ex- 

ecutive, are  to  be  married  in  June. 

VIOLET  MOSS,  Hollywood  radio 
writer,  and  Gerald  Max  Wilk,  of  that 
city,  were  married  March  29  in  Santa Monica,  Cal. 

GLENN  RIGGS,  Blue  announcer, 
will  handle  commercials  and  act  as 
m.c.  of  the  program  on  WJZ,  New 
York,  to  start  April  13  under  sponsor- ship of  Rubsam  &  Horrman  Brewing 
Co.,  starring  Diane  Courtney  and  the 
Jesters. 
JOE  CONNALLY,  scriptwriter  of  J. 
Walter  Thompson  Co.,  New  York,  has 
been  transferred  to  the  agency's  San Francisco  office  to  assist  Carroll  Car- roll on  the  Kraft  Cheese  Co.  NBC 

program. JOY  VIRGINIA  GRUBBS  will  re- 
sign as  assistant  director  of  CBS 

School  of  the  Air  of  the  Americas  on 
April  10  to  accept  an  appointment  to 
the  staff  of  the  U.  S.  Embassy  at  Bo- 

gota, Colombia. 
HARRY  LEROY,  announcer,  has 
joined  KQW,  San  Jose,  Cal.j  replac- ing Bert  fiuzzini,  who  recently  joined the  Navy. 

DICK  WYNNE,  announcer  and  news- caster of  KFRC,  San  Francisco,  has 
joined  the  Marine  Corps. 

AL  FITZGERALD  has  been  ap- 
pointed program  director  at  CFCH. 

North  Bay,  Ont.  He  comes  from 
CKRN,  Rouyn,  Que.  He  replaces  Russ 
Nickle  who  has  joined  the  Royal  Cana- dian Air  Force. 

MARY  DORR,  commentator,  has  re- signed from  KLS,  Oakland,  Cal. 

PHIL  RAY,  announcer  and  sports- 
caster,  formerly  of  KROW,  KFRC  and 
other  Bay  district  stations,  has  joined 
KLX,  Oakland,  Cal. 
LINCOLN  MILLER,  formerly  of 
Alaska,  has  joined  KSFO,  San  Fran- cisco as  announcer.  He  and  Betty 
Zapel  of  Pasadena  were  recently  mar- ried. 

BEN  HARK  INS,  formerly  program 
director  of  KFRC,  San  Francisco,  has 
joined  the  production  staff  of  KROW, 
Oakland. 
NEIL  B.  HACKETT,  newscaster  of 
WPAT,  Paterson,  N.  J.  has  joined  the 
Army  and  is  now  at  Fort  Dix. 
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JOHN  BRADFORD,  has  been  pro- 
moted as  assistant  program  and  pro- 

duction manager  of  WFMJ,  Youngs- 
town,  replacing  Jim  Sirmons  who  re- 

cently joined  the  production  staff  of 
CBS,  New  York  . 
DAL  WYANT,  formerly  of  WCMI, 
Ashland,  Ky..  joined  WFMJ,  Youngs- 
town,  as  continuity  writer. 
DON  LERCH,  farm  director  of 
KDKA,  Pittsburgh,  has  been  elected 
an  honorary  member  of  the  Future 
Farmers  of  America,  Slippery  Rock, 
Pa.,  chapter. 
MAJ.  PAUL  C.  RABORG.  military 
analyst,  returned  to  WHN,  New  York, 
March  30  to  do  a  series  of  military 
broadcasts  on  his  new  book  Mechanized 
Might. 

GEORGE  MAYNARD,  assistant  east- 
ern production  manager  of  NBC  and 

producer  of  Johnnie  Presents  spon- 
sored by  Philip  Morris  &  Co.,  5s^ew York,  will  be  inducted  into  the  service 

April  9. 

HARRY  GBISE,  formerly  meteorol- 
ogist of  WLS,  Chicago,  has  joined  the 

Kingsbury,  Ind.,  munitions  plant  in 
the  same  capacitj^ 
GENE  SLEETE,  dramatist  from 
Northwestern  U,  has  joined  the  pro- 

duction department  of  WBAP-KGKO, 
Fort  Worth. 

RUTH  FAUST,  recently  married,  has 
resigned  as  traffic  manager  of  KXOK, 
St.  L^uis.  Arthur  T.  Jones.  KXOK 
announcer,  was  the  featured  speaker 
at  a  meeting  of  the  Wellston  Council 
of  Parent  &  Teachers  Assn. 

RAYMOND  BAKER  has  become  pro- 
gram director  of  WITH.  Baltimore, 

replacing  Bob  Bingham.  Tom  O'Con- 
nor then  became  assistant  program  di- 

rector and  Eddie  Hubbard,  staff  an- 
nouncer, also  handles  publicity. 

DICK  DUNHAM,  announcer  at 
WITH,  Baltimore,  recently  married 
Ida  Ingram,  sister  of  Tom  Ingram, 
engineer  there. 

Dillon  at  Navy  Dept. 
CHARLES  DILLON,  for  the  last 
five  years  director  of  radio  of  the 
American  Red  Cross,  has  joined 
the  radio  section  of  the  Navy  De- 

partment's Bureau  of  Public  Rela- 
tions as  executive  officer,  -with  rank 

of  lieutenant  (j.g.)  U.  S.  Naval 
Reserve.  Chief  of  the  section  is  J. 
Harrison  Hartley,  former  assistant 
director  of  news  and  special  .events 
of  NBC. 

CBS  Honor  Roll 

RED-BORDERED  white  flag  bear- 
ing 40  blue  stars  honoring  that 

many  CBS  Hollywood  employes 
new  serving  in  armed  forces  was 
unfurled  at  a  ceremony  held  in  that 
studio's  patio  March  27.  Donald 

Thornburgh,  CBS  Western  di- 
vision vice-president,  performed 

the  flag-raising  rites,  while  Harry 
W.  Flannery,  network's  former 
Berlin  correspondent,  read  the 
honor  roll. 

"If  you  want  magical 
results,  try  KXOK 

St.  Louis,  Mo. 
630  KC.    5000  WATTS 

BLUE  NETWORK 

PRIZE  HAM  FOR  TALL  CORN  was  the  prize  recently  presented  to  the Governor  of  Iowa  by  the  State  of  West  Virginia,  acknowledging  the  farm- 
er's clami  for  the  tallest  corn.  During  the  fifth  annual  WHO-Iowa  State Fan-  National  Tall  Corn  Sweepstakes,  West  Virginia,  through  WCHS, Charleston,  challenged  the  supremacy  of  lowan  corn  for  the  third  year! Iowa  won  the  competition  but  the  award  was  temporarily  withheld  when 

it  was  rumored  the  prize-winning  stalk  was  earless.  Eventually  this  tech- 
nicality was  cleared  up  and  on  March  23  West  Virginia  acknowledged 

defeat.  Gov.  George  A.  Wilson  was  officially  presented  the  West  Virginia 
ham  by  Herb  Plambeck  (right),  farm  news  editor  of  WHO,  while  J.  0. 
Maland,  manager  of  the  Des  Moines  station,  watched. 

Scripters  in  Hollywood 
Aid    In    War  Activites 
FIRST  REPORT  on  activities  of 
the  Hollywood  Writers  Mobilization 
organized  less  than  two  weeks  after 
the  United  States  entered  the  war, 
reveals  that  more  than  200  writers 
in  the  radio,  scenario  and  publicity 
divisions  have  been  engaged  ac- 

tively  in   war  assignments. 
Included  in  the  effort  are  a  radio 

script  written  by  True  Boardman, 
and  shortwaved  to  Australia;  a 
broadcast  written  and  produced  by 
Hector  Chevigny  and  Frederick 
Kohner  on  President  Masaryk's 
birthday  and  shortwaved  to  Czecho- 

slovakia; a  St.  Patrick's  Day broadcast  written  by  Mary  McCall 
Jr.  and  Milton  Merlin,  which  was 
shortwaved  to  Ireland.  Numerous 
skits,  plays  and  stories  suitable  for 
war  activities  have  been  turned  in 
by  Sam  Moore,  Hal  Fimberg  and 
Paul  Franklin,  with  the  latter  also 
writing  250-foot  trailers  for  the 
Red  Cross  camp  division.  Robert 
Lee  Johnson  wrote  material  for  the 
Junior  Defense  Savings  Division. 

good  reasons  why 

you  should  use  WQXR  •  •  • 

1. 
2. 

3. 
4. MARTINSON'S 

VENIDA 
STROMBERG- 

G  &  D  WINES 

COFFEE TISSUES CARLSON  RADIOS AND  VERMOUTH 

286 284 135 131 

weeks  on weeks  on weeks  on weeks  on 

WQXR WQXR WQXR WQXR 

6. 7. 8.  ! ^  WILLIAMS 

SHAVING BOTANY PELS  NAPTHA GENERAL 

PREPARATIONS WORSTED  MILLS SOAP 
FOODS  CORP.  ' 

106 106 
99 82 weeks  on weeks  on weeks  on weeks  on 

WQXR WQXR WQXR WQXR 

9. 10. 
11. 

12.  JERGENS- 

OLD  GOLD 

SCHRAFFT'S 
GULDEN'S 

WOODBURY 
CIGARETTES RESTAURANTS MUSTARD BEAUTY  AIDS 

80 

68 60 
56 

weeks  on weeks  on weeks  on weeks  on 

WQXR WQXR WQXR WQXR 

Other  Clients 
Now  Using  WQXR: 

PEPSI  -  COLA 
VICTOR  RECORDS 

KRE  -  AffEL  DESSERT 
DUNHILL  CIGARETTES 

WELCH'S  GRAPE  JUICE 
BEECHNUT  CHEWING  GUM 
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Newscasts  Found  to  Be  Leading  Factor 

In  Promoting  Latin  American  Relations 

CONSISTENTLY 

REACHES  & 

INFLUENCES 

the    cream  of 

your  sales 

potentials 

600  KC 

CBS  BASIC 

Paul  H.  Raymer  Co. 

Nat'l  Sales  Representatives 

Mr.  Bradford 

NO  SINGLE  factor  is  doing  more 
to  further  the  spirit  of  interconti- 

nental unity  among  the  Americas 
than  the  rapidly 
expanding  p  r  o- 
gram  of  news- 

casts throughout 
the  Latin  Ameri- 

can republics,  ac- 
cording to  A.  L. 

Bradford,  g  e  n- 
eral  radio  man- 

ager of  United 
Press,  who  has 
just  completed  a 
tour  of  inspection  of  the  UP  bu- 

reaus in  15  South  and  Central 
American  countries  in  which  Latin 
American  editions  of  the  Esso  Re- 

porter series  have  been  started. 

"Everywhere  there  is  evident  a 
new  sense  of  the  community  of  in- 

terests between  our  neighbor  na- 
tions and  ourselves."  Mr.  Bradford 

said,  "and  to  a  large  extent  this 
reflects  the  increasing  knowledge 
and  understanding  of  mutual  prob- 

lems growing  out  of  a  vigorous 
press  and  a  newly  energized 

radio." Meeting  a  Need 

The  Esso  Reporter  broadcasts, 
sponsored  by  the  Latin  American 
outlets  of  Esso  Marketers,  New 
York,  and  placed  through  McCann- 
Erickson,  New  York,  meet  a  "very 
definite  need  for  brief,  reliable 
news  throughout  the  day,"  he  said, 
adding  that  in  some  communities 
which  have  only  two  or  three  news- 

papers, all  published  in  the  eve- 
ning, the  people  were  "news 

starved"  during  the  day  before 
the  Esso  series  started. 

"Radio  news  distribution  in 
Latin  America  has  been  a  phenom- 

enal success  from  the  outset,"  Mr. 
Bradford  stated.  "It  is  not  at  all 
unusual  to  find  groups  of  people 
gathered   around  a  radio  set  in 

some  remote  village,  tuned  in  and 
waiting  for  the  newscast.  Latin 
American  editors,"  he  added,  "have learned  what  North  American 
editors  know — that  newscasts  ac- 

tually whet  the  public  interest  in 

news." 

Visiting  Cuba,  the  Dominican 
Republic,  Puerto  Rico,  Venezuela, 
Colombia,  Panama,  Costa  Rica, 
Nicaragua,  Honduras,  Salvador, 
Guatemala  and  Peru,  in  each  coun- 

try Mr.  Bradford  conferred  with 
the  President  or  other  leading  gov- 

ernmental officials,  who  were  uni- 

formly cooperative,  he  said.  "We 
encountered  situations  where  regu- 

lations, long  existing  threatened  to 
block  our  way,  but  in  every  in- 

stance when  the  proposed  program 
of  newscasts  was  explained,  all 

obstacles  were  removed." 
In  the  Front  Line 

"It  was  heartening,"  he  con- 
tinued, "to  learn  at  first  hand  how 

whole-heartedly  the  peoples  of  all 
these  countries  are  on  the  side  of 
the  democracies  in  this  war  and 
how  anxious  they  are  to  have  all 
the  news  possible  of  the  United 
States  and  its  war  effort  and  war 
plans.  The  northern  countries  of 
Latin  America  and  of  the  Carib- 

bean Basin  and  Central  America 
not  only  are  on  the  side  of  the 
democracies  but  consider  them- 

selves actually  in  the  front-line  of 
hostilities  along-side  the  United 
States. 

"For  the  existence  of  this  atti- 
tude, an  intelligent  reliable  Ameri- 

can press  is  entitled  to  share  hon- 
ors with  President  Roosevelt's  wise 

Good  Neighbor  Policy  and  the 
helpful  activities  of  the  Nelson 
Rockefeller  committee  on  Inter- 

American  affairs." 
SEMI-ANNUAli  convention  of  the 
Society  of  Motion  Picture  Engineers 
will  be  held  May  4-8  at  the  Roosevelt 
Hotel,  Hollywood. 

DOROTHY  BURGESS 

THE  Calling  All  Women  daily  fea- 
ture of  KGVO,  Missoula,  Mont., 

has  in  three  short  months  built  a 

large  following.  Dorothy  Burgess' fan  mail  for  those  three  months 
just  concluded  reached  the  unprece- dented height  of  almost  15,000 

pieces. 
Dorothy  is  a  graduate  of  North- 

western U,  where  she  majored  in 
speech  and  studied  radio  under  Al 
Crews.  She  also  studied  dramatics 
and  stagecraft  with  Maude  Adams 
at  Stephens  College,  Missouri,  and 
has  appeared  on  commercial  pro- 

grams of  CBS,  NBC  and  Mutual. 
She  has  a  varied  background,  both 
in  the  East  and  the  Northwest  as 
club  speaker,  social  worker,  writer, 
radio  commentator,  television  ac- 

tress, and  producer  for  both  the- 
atrical and  radio  shows.  Last  Sum- 

mer she  was  director  of  Children's Theatre  at  Montana  State  U. 

Dorothy's  Calling  All  Women 
places  accent  on  women's  interests other  than  cooking,  as  she  feels 
that  today's  average  housewife  is 
besieged  on  every  side  by  maga- 

zines, radio  home  economics  ex- 
perts and  pamphlets  packaged  with 

her  gjsocery  store  purchases  with 
more  good  recipes  than  she  can  use. 
Consequently,  Dorothy's  friendly 
daily  programs  are  concerned  with 
fashions,  child  care,  home  decora- 

tion and  planning,  and  women's 
place  in  the  war  effort.  Her  im- 

pressive background  and  her  large 
and  loyal  following  of  women  lis- teners belies  the  fact  that  Dorothy 
Burgess  is  only  22. 

Turn  the 

Tables! 

Give  lagging  sales  a  healthy 
dose  of  WAIR  and  watch  vol- 

ume shoot  skyward.  We've  GOT 
SOMETHING  and  what  we've 

got  you  need! 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 
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CONTROL 

1  ROOM 

CLIFFORD  W.  SMITH,  western 
manager  of  Electrical  Research  Prod- ucts division  of  Western  Electric  Co. 
has  assumed  his  new  duties  of  assistant 
comptroller  of  sales  for  the  latter  firm 
in  New  York.  Kenneth  F.  Morgan, 
headquartered  in  Hollywood,  is  west- 

ern manager.  S.  E.  Hawkins  replaces 
Morgan  as  commercial  superintendent 
of  ERP. 
HAL  CAIRNS  and  Billy  Harris  are 
recent  additions  to  the  engineering 
staff  of  WWL,  New  Orleans. 
DAN  BENNAGB,  formerly  of  KPHO, 
Phoenix  and  KWJB,  Globe,  in  Ari- 

zona has  joined  KPRO,  Riverside,  Cal. 
engineering  staff. 
A.  J.  MILLMAN  has  been  added  to 
the  engineering  staff  at  KFEL,  Den- ver. 
WILLIAM  DIETZ,  engineer  of 
WISH,  Indianapolis,  has  enlisted  in 
the  Navy. 
RUSSELL  SALTER,  engineer  of 
WISH,  Indianapolis,  is  the  father  of 
a  baby  girl  born  recently. 
HARRY  EDWARDS,  formerly  of  the 
engineering  staff  of  KOMA,  Oklahoma 
City,  is  now  in  England  with  the  Sig- 

nal Corps. 
KENNETH  LELNER,  formerly  chief 
operator  of  the  West  Virginia  State 
Police  network,  has  joined  the  staff 
of  WWVA,  Wheeling,  W.  Va. 
WILLIAM  P.  (Red)  HUNTER, 
from  WFLA,  Tampa,  has  joined 
WTSP,  St.  Petersburg,  as  chief  engi- 

neer, replacing  Marion  Guliek  who  has 
entered  Government  service. 

BILL  SABO,  transmitter  engineer  of 
WEXL,  Royal  Oak,  Mich.,  recently 
became  the  father  of  a  boy. 
CARL  MILNER,  engineer  of  the 
Bloomfield  transmitter  of  WDRC, 
Hartford,  has  joined  the  Government 
in  a  civilian  capacity. 

PATRICK  SIMPSON,  formerly  of 
WHN  and  WNEW,  New  York,  and 
chief  engineer  of  WGNY.  Newburgh, 
N.  Y.,  has  joined  the  BLUE,  N.  Y. 

JOE  ROHROR,  control  room  super- 
visor, and  D.  D.  Kahle,  engineer, 

were  among  the  first  to  receive  cash 
awards  under  the  employe  suggestion 
plan  adopted  by  KOA,  Denver. 

EDWARD  J.  CONTENT,  assistant 
chief  engineer  of  WOR,  New  York, 
has  returned  after  a  six-weeks  ab- 

sence due  to  an  appendectomy. 

CARL  ANDERSON,  Willard  Anker 
and  Charles  Bamhart,  foi-merly  of 
the  engineering  staff  of  WIND,  Gary, 
Ind.,  have  joined  civilian  service  of 
the  Army,  and  will  install  and  super- 

vise   detection  equipment. 

ALFRED  MILLS  and  Sidney  A. 
Cooley  have  joined  the  operating  staff 
of  KDB,  Santa  Barbara,  replacing 
Bill  Copeland,  now  in  the  Army  Sig- 

nal Corps,  and  Maury  Schmitz,  now 
with  KHJ,  Los  Angeles. 

WILSON  A.  MONROE,  from  KRB, 
Bozeman,  Mont.,  has  joined  KROD, 
El  Paso,  as  operator. 

HOLLY  PBARCE,  studio  engineer 
supervisor  of  WBBM,  Chicago,  on 
March  27  became  the  father  of  twins, 
Robin  and  Karen. 

ESTIL  WILLS,  control  room  opera- 
tor of  WJLS,  Beckley,  W.  Va.,  en- 

listed in  the  Marines.  He  will  be  as- 
signed to  the  communications  division. 

WILLARD  DEAN,  remote  engineer, 
and  Hood  Waldo  Rood,  control  opera- 

tor, of  WPTF,  Raleigh,  were  the 
fathers  of  sons  on  March  28  and  30, 
respectively. 

Indianapolis  Gets 

First   FM  Station 

GRANT  of  a  construction  permit 
for  a  new  commercial  FM  station 
in  Indianapolis,  was  announced 
last  Wednesday  by  the  FCC  in  is- 

suing CP  to  Associated  Broadcast- 
ers Inc.  The  new  outlet  is  to  oper- 
ate on  47.3  mc.  to  serve  an  area  of 

8,400  square  miles  and  is  the  first 
FM  grant  in  that  city.  Associ- 

ated Broadcasters  also  has  an  ap- 
plication pending  before  the  Com- 

mission for  a  new  standard  broad- 
cast station  in  Indianapolis,  250 

watts  daytime  on  1240  kc. 
Principals  are  Myron  J.  McKee, 

director  and  officer  of  the  Auto- 
mobile Underwriters  Inc.  and  di- 
rector of  the  local  Union  Trust 

Co.,  195  shares  of  stock;  Ben  L. 
Tamney,  district  sales  supervisor 
of  Rodefeld  &  Co.,  distributors  of 
Zenith  radios,  records  and  automo- 

tive supplies,  vice-president,  95 
shares;  Thompson  Kurrie,  lawyer 
and  realtor,  secretary,  95  shares; 
Rudolph  M.  Crandall,  general  man- 

ager and  buyer  for  L.  S.  Ayres  & 
Co.  department  store,  president,  55 
shares. 

As  the  freeze  order  of  the  FCC 
and  WPB  affects  standard  station 
applications  only,  FM,  television 
and  other  categories  do  not  yet  fall 
under  the  restrictions.  It  is  felt 
in  responsible  quarters,  however, 
that  steps  to  limit  grants  in  these 
classifications  will  soon  be  taken. 

W57A,  General  Electric  Co.  con- 
struction permit  in  Schenectady, 

was  granted  a  modification  of  CP 
by  the  Commission  to  change  its 
frequency  from  45.7  mc.  to  48.5 
mc.  Action  automatically  changes 
the  call  letters  to  W85A. 

Simultaneously  a  petition  of 
Greater  New  York  Broadcasting 
Corp.  for  grant  without  hearing 
of  a  new  FM  station  in  New  York 
was  denied  by  the  FCC. 

(SAX  KABR    KlrLO   WCAX    WAfO    KDTM    '"i"'  KiuSZS^ 

Felix  Suspends  for  War 
TO  DEVOTE  full  time  to  a  field 
project  for  the  Signal  Corps  of  the 
Army,  Edgar  Felix,  director  of 
Radio  Coverage  Reports,  announces 
suspension  of  that  service  until 
further  notice.  The  staff  of  Radio' Coverage  Reports  is  now  100%  on 
leave  for  war  projects.  L.  C.  Skip- 

per, director  of  field  service,  is  on 
the  engineering  staff  of  the  Sperry 
Gyroscope  Co.;  J.  Murray,  statis- 

tician, is  calculating  for  the  Navy 
at  Washington. 

^/te^  Bid 

UlSVR 

SYRACUSE 

can  You
  Tap 

East's  Best
  Farm 

Audience?
 

WZ M  «yLa;  WPAR  KOY  KSHY  wotA  w»»» 

HUa  woec  W50C  wROL  wjno'^'"o 

LOW  COST, •  •  • 
,  AITMC  KOVQ    hCRj  WP/\0  I 

For  outstanding  performance  -  strength  to 
meet  severest  wind  conditions  and  low  init- 

ial cost  use  Wincharger  Vertical  Radiators. 
These  superior  radiators  are  already  demon- 

strating their  efficiency  and  economy  in  over 
300  commercial  broadcasting  and  police 
stations  throughout  the  United  States. 

Built  of  uniform  triangular  cross  sections  to 
insure  highly  efficient  radiation  -  designed 
and  built  to  withstand  100  mile  wind  veloc- 

ity -  these  towers  guarantee  you  years  of 
low  cost  service.  Complete  erection  service, 
including  lighting  equipment,  anchors,  base 
and  ground  systems  is  available. 

WRITE  TODAY  FOR  FULL  DETAILS  AND  QUOTATIONS 

WINCHARGER  VERTICAL  RADIATOR 
WINCHARGER  CORPORATION  SIOUX  CITY,  IOWA 

1 

CBS\50,000  WATT 

STATION  COVERS  BOTH 
\ 

norf6lk  and \ \ 

RICHMOND 
\ \ 

DOWN  IN  VIRGINIA! 

502  DUKE  STREET 

HOTEL  RICHMOND 
m 
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THE  Su£inaA4.  of 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  a n n ou n cements 

KMO,  Tacoma,  Wash. 
Longines-Wittnauer  Co.,  New  York 
(watches),  weekly  f,  thiu  Arthur  Rosen- 

berg Co.,  N.  Y. 
Kellogg  Co.,  Battle  Creek,  Mich.,  (Corn 

Flakes).  10  t  weekly,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Columbia  Brewing  Co.,  St.  Louis  (beer), 
11  sa  weekly,  thru  Lunke-Ryan,  Seattle. 

Washington  Cooperative  Assn.,  Seattle 
(produce,  eggs),  5  sa  weekly,  thru  Pa- 

cific National  Adv.  Agency,  Seattle. 
Beneficial  Casualty  Ins.  Co.,  Los  Angeles 

(life  insurance),  3  t  weekly,  thru  Stodel 
Adv.  Agency,  Los  Angeles. 

Par  Soap  Co.,  Oakland,  Cal.,  (household 
soap),  6  sa  weekly,  thru  Tomaschke- Elliott,  Oakland. 

Northern  Pacific  RR,  Seattle.  2  sa  weekly, 
thru  Strang  &  Prosser  Adv.  Agency, 
Seattle. 

Gill  Bros.  Seed  Co.,  Portland,  (seeds), 
weeklyj  t,  thru  W.  S.  Kirkpatrick  Adv. 
Service;  Portland. 

WMAQ,  Chicago 
Lever  Bros.,  Cambridge,  Mass.  (Vimms), 

4  sa  weekly,  13  weeks,  thru  BBDO,  N.  Y. 
Washington  State  Apple  Commission, 

Wenatchee,  Wash.,  3  sa  weekly,  5  weeks, 
thru  J.  Walter  Thompson  Co.,  San Francisco. 

Swift  &  Co.,  Chicago  (Vigoro  fertilizer), 
7  sa,  thru  J.  Walter  Thompson  Co., 
Chicago. 

KPRO,  Riverside 
Ben  Hur  Coffee,  Los  Angeles,  101  ta,  thru 

Theodore  B.  Creamer,  Los  Angeles. 
California  Electric  Power,  Riverside,  78 

sp  direct. 
International       Correspondence  Schools, 

Scranton,  90  sa,  direct. 
Dr.  Salsbury's  Laboratories,  Charles  City, la.,    39    ta,    thru    N.    A.    Winter  Adv. 

Agency,  Des  Moines. 
WHO,  Des  Moines 

Peter     Paul     Inc.,      Naugatuck,  Conn. 
(Mounds),    6    sa    weekly,    thru  Platt- 
Forbes,  N.  Y. 

Naughton  Farms  Inc.,  Waxahatchie,  Tex. 
( nursery ) ,  6  sp  weekly,  thru  Rogers  & 
Smith,  Dallas. 

Sunway  Vitamin  Co.,  Chicago,  3  sp  weekly. 
thru  Sorenson  &  Co.,  Chicago. 

KECA,  Los  Angeles 
Murine  Co.,  Chicago  (eyewash),  6  ta 

weekly,  thru  BBDO,   N.  Y. 
Larus  &  Bros.  Co.,  Richmond,  Va.  (Dom- 

ino cigarettes),  weekly  sa,  thru  Warwick 
&  Legler,  N.  Y. 

Westco  Co.,  Los  Angeles  (Van's  shoe  pol- ish) ,  2  ta  weekly,  thru  Elwood  J.  Rob- 
inson Adv.  Agency,  Los  Angeles. 
KFJZ,  Fort  Worth 

Texas  Co.,  New  York,  (gas  and  oil),  5 
sp  weekly,  52  weeks,  thru  Buchanan  & 
Co.,  N.  Y. 

Liggett  &  Myers  Tobacco  Co.,  New  York 
Velvet  tobacco),  3  t  weekly,  13  weeks, 
thru  Newell-Emmett  Co.,  N.  Y. 

KHJ,  Hollywood 
Colonial  Dames  Corp.,  Los  Angeles  (cos- 

metics), 2  sa  weekly,  thru  Glasser, 
Gailey  &  Co.,  Los  Angeles. 

F.  Schumacher  &  Co.,  N.  Y.  (Waverly 
bonded  fabrics),  5  sp  weekly,  thru  An- 

derson, Davis  &  Platte,  N.  Y. 
KFAC,  Los  Angeles 

Westco  Co.,  Los  Angeles  (Van's  shoe  pol- ish), 2  ta  weekly  thru  Elwood  J.  Rob- 
inson Adv.  Agency,  Los  Angeles. 

Chemicals  Inc.,  San  Francisco  (Vano),  ] 
sa  weekly,  thru  Botsford,  Constantine  & 
Gardner,  San  Francisco. 

WWRL,  New  York 
Pepsi-Cola  Co.,  New  York,  35  sa  weekly, 

13  weeks,  thru  Newell-Emmett,  N.  Y. 
Bower  Sulphur  Labs.,  New  York  (Sulfluid 

Sulfer  Shampoo),  weekly  sp,  thru  Hal- 
pern  Adv.,  N.  Y. 

WENT,  Elmira 
Kirkman  Soap,  New  York,  80  ta,  thru 

N.  W.  Ayer  &  Sons,  N.  Y. 
Shell  Oil  Co.,  New  York.  130  ta,  direct. 
Socony-Vacuum  Oil  Co.,  New  York,  676 

sp,  thru  J.  Sterling  Getchell  Co.,  N.  Y. 
Lever  Bros.,  Cambridge  (Swan  Soap),  130 

ta,  thru  Young  &  Rubicam,  N.  Y. 
American  Chicle  Co.,  New  York,  (Den- 

tyne  Gum),  100  ta,  thru  Badger,  Brown- ing &  Hersey,  N.  Y. 
National  Biscuit  Co.,  New  York  (bread). 

206  ta,  thru  McCann-Erickson,  N.  Y. 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart Soap),  72  ta,  thru  Franklin  Bruck 
Corp.,  N.  Y. 

WIND,  Gary,  Ind. 
Liggett  &  Meyer  Tobacco  Co.,  New  York 

(Chesterfield),  70  ta  weekly,  4  weeks, 
thru  Newell-Emmett  Co.,  N.  Y. 

Dr.  Ellis  Sales  Co.,  Pittsburgh  (beauty 
aids),  3  sp  weekly,  for  13  weeks,  thru 
Smith.  Taylor  &  Jenkins,  Pittsburgh. 

MacFadden  Publications,  New  York 
(True  Detective  magazine),  12  sa,  thru 
T.  J.  Maloney  Inc.,  N.  Y. 

KNX,  Hollywood 
Kellogg  Co.,  Battle  Creek,  Mich.  (Corn- 

flakes). 10  sa  weekly,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Lever  Bros.,  Cambridge,  Mass.  (Swan),  14 
ta  weekly,  thru  Ruthrauff  &  Ryan. 
N.  Y. 

Chamberlin  Labs.,  Des  Moines  (hand  lo- 
tion), weekly  sp,  thru  Cary-Ainsworth, Des  Moines. 

WJEJ,  Hagerstown,  Md. 
Lever  Bros.  Cambridge,  Mass.  (Swan 

soap),  130  ta,  thru  Young  &  Rubicam. N.  Y. 
Continental  Oil  Co.,  Ponca  City,  Okla. 

(Conoco),  87  ta,  thru  Tracy-Locke-Daw- son,  N.  Y. 
Wm.  H.  Wise  Co.,  New  York  (books), 

12  ta,  thru  Northwest  Radio  Adv.  Co., 
Seattle. 

KOMA,  Oklahoma  City 
General  Foods,  New  York    (Grape  Nuts), 

5  sp  weekly,  52  weeks,  thru  Young  & 
Rubicam,  N.  Y. 

Longines  -  Wittenauer     Watch     Co.,  New 
York,  weekly  sp,  direct. 

Lever  Bros.,  Cambridge    ( Lipton's  Tea  & Swan  Soap),  5  sp  weekly,  thru  Young 
6  Rubicam,  N.  Y. 

CHEX,  Peterborough,  Ont. 
Dodds  Medicine  Co.,  Toronto  312  ta,  thru 

A.  J.  Denne  &  Co.,  Toronto. 
Dehydrated  Yeast  Sales  Co.,  Toronto  37  sa, 

thru  Stanfield  Blaikie  Ltd.,  Toronto. 
Campbell  Auto  Finance  Co.,  Toronto,  ta, 

thru  Ronalds  Adv.  Agency,  Toronto. 
United   Drug   Co.,    Toronto,    104   ta,  thru 

Ronalds  Adv.  Agency,  Toronto. 

KGO,  San  Francisco 
Washington  State  Apple  Commission, 

Seattle,  10  sa,  thru  J  Walter  Thompson 
Co.,  San  Francisco. 

Murine  Co.,  Chicago,  78  sa,  thru  BBDO, Chicago 
Walker  Remedy  Co.,  Waterloo,  26  sa,  thru 

Weston-Barnett,  Waterloo. 

KPO,  San  Francisco 
Parafline  Companies,  San  Francisco  (Pab- 

co),  weekly  t,  thru  Brisacher,  Davis  & 
Staff,  San  Francisco. 

Chamberlain  Sales  Corp.,  Des  Moines  (hand 
lotion ) ,  3  sa  weekly,  thru  Cary-Ains- 

worth, Des  Moines. 
Kellogg  Co.,  Battle  Creek  (corn  flakes),  5 

ta  weekly,  thru  J.  Walter  Thompson  Co., 
Chicago. 

Kellogg  Co.,  Battle  Creek  (Pep),  5  ta 
weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 

Lyon  Van  &  Storage  Co.,  Los  Angeles.  3  sa 
weekly  and  104  ta,  thru  BBDO,  Holly- wood. 

Acme  Breweries,  San  Francisco,  91  t,  thru 
Brisacher,  Davis  &  Staff,  San  Francisco. 

Kilpatrick's  Bakery,  San  Francisco  (bread), 318  sa  and  ta  thru  Emil  Reinhardt,  Oak- land. 
Church  &  D  wight.  New  York  (Arm  & 
Hammer  Baking  Soda) ,  6  sa  weekly, 
thru  Brooke,  Smith,  French  &  Dorrance, 
N.  Y. Manhattan  Soap  Co.,  New  York  (Sweet- 

heart Soap ) ,  3  sa  weekly,  thru  Franklin 
Bruck  Adv.,  N.  Y. 

Eaton  Paper  Corp.,  Pittsfield,  Mass.  (writ- 
ing paper) ,  3  ta  weekly,  thru  Grey  Adv. 

Agency,  N.  Y. 

KFEL,  Denver 
Continental  Oil  Co.,  Ponca  City,  3  ta 

weekly,  22  weeks,  thru  Tracy-Locke-Daw- 
son,  N.  Y. 

Coster  Brokerage  Co.,  Chicago  (Nu-Bowl 
and  Nu-Drain ) ,  5  weekly  t.  thru  C.  L. 
Miller,  Chicago. 

WENR,  Chicago 
Illinois  Bell  Telephone  Co.,  Chicago,  5  .9a 

weekly,  thru  N.  W.  Ayer  &  Sons,  N.  Y. 
Shell  Oil  Co.,  New  York,  5  sa  weekly,  11 

weeks,  thru  J.  Walter  Thompson  Co., N.  Y. 

WFMJ,  Youngstown 
American  Cigar  &  Cigarette  Co.,  New 
York  (Pall  Mall),  36  .sa,  thru  Ruthrauff 
&  Ryan,  N.  Y. Roman  Cleanser  Co.,  Detroit,  3  sa  weekly, 
thru  Gleason  Adv.  Agency,  Detroit. 

WABC,  New  York 
General  Baking  Co..  New  York  (Bond 
Bread),  2  sa  weekly,  thru  Newell-Em- mett Co.,  N.  Y. 

Gallenkamp  Adds  News 
GALLENKAMP  STORES  Co., 
San  Francisco,  has  started  its  Dick 
Joy  &  the  News  on  the  CBS 
Pacific  Coast  Network,  taking  the 
spot  immediately  before  the  New 
York  Philharmonic  Orchestra,  Sun- 

days. Contract  is  for  13  weeks 
and  is  carried  on  KNX,  Hollywood; 
KQW,  San  Francisco;  KARM, 
Fresno;  KRO  Y,  Sacramento ; 
KOIN,  Portland;  KIRO,  Seattle. 
Business  was  placed  by  Long  Adv. 
Agency,  San  Francisco,  through 
Ed  Larkin,  CBS  account  executive. 

BLUE  COMMEISTARY 

GETS   9  SPOISSORS 
IN  THE  TWO  WEEKS  following 
the  announcement  in  mid-March 
that  the  five-weekly  quarter-hour 
BLUE  program  News  Here  & 
Abroad,  with  William  Hillman  and 
Ernest  K.  Lindley,  was  available 
for  local  sponsorship,  nine  adver- 

tisers have  signed  for  the  series  on 
10  BLUE  stations.  This  is  the  sec- 

ond Washington  commentary  series 
to  be  offered  by  BLUE  to  local  out- lets for  local  sponsorship. 

Current  sponsors  and  stations 
carrying  the  series  are:  KECA, 

Los  Angeles,  for  Lyman's  Restau- rants; WJBO,  Baton  Rouge,  La., 
Capital  Building  &  Loan  Assn.; 
WSLI,  Jackson,  Miss.,  Merchants 
Co.,  wholesale  grocers;  KUTA, 

Salt  Lake  City,  Fisher  Bi-ewing 
Co.;  KEX,  Portland,  Ore.,  and 
KJR,  Seattle,  Fisher  Flouring 
Mills;  KTSM,  El  Paso,  Tex.,  Zork 
Hardware  Co.,  radios;  WCFL,  Chi- 

cago, Imperial  Credit  Co.,  WTCN, 
Minneapolis-St.  Paul,  Mid  Conti- nent Oil  Co.,  and  KOWH,  Omaha, 
Linal  package  soap. 

Lindley,  Hillman  Heard 

On  Michigan  Net  Series 
MARKING  an  innovation  in  radio 
news  coverage  WXYZ,  Detroit,  and 
seven  stations  of  the  Michigan  net- 

work have  signed  Ernest  K.  Lind- 
ley and  William  Hillman,  BLUE 

commentators,  for  a  special  series 
of  broadcasts  from  Washington 
five  nights  weekly  at  9:30  p.m. 
The  program  is  sponsored  by  Peif- 
fer  Brewing  Co.  of  Detroit.  The 
new  series  is  in  addition  to  the 
commentators'  regular  feature News  Here  &  Abroad  heard  on 
the  same  days  over  the  BLUE  at 
7:30  p.  m. 

This  is  believed  to  be  the  first 
time  that  a  regional  network  has 
signed  two  nationally  known  com- mentators for  a  regular  sponsored 
series  direct  from  Washington.  The 
program  is  piped  to  Detroit  by 
special  lines  from  the  NBC  studios 
in  Washington  and  then  distrib- 

uted to  the  State  network.  The 
commentators  now  prepare  two 
scripts  an  evening,  adding  late 
news  developments  and  interpreta- tion to  their  second  broadcast. 

New  WEAF  Accounts 
SEVEN  new  accounts  were  signed 

by  WEAF,  New  York,  during- March,  according  to  W.  0.  Tilenius, 
assistant  manager  of  NBC's  spot 
sales  division.  These  include  Plant- 

ers Peanuts,  thrice-weekly  quarter- hour  news  with  George  Putnam, 
through  J.  Walter  Thompson  Co.; 
Reed  Ice  Cream,  a  similar  sched- ule of  news  programs,  through 
Pedlar  &  Ryan;  two  13-week  sched- 

ules through  Blaine-Thompson  Co., 
for  twice-weekly  quarter-hours  by 
Drezma  Cosmetics,  and  five  spot 
announcements  weekly  for  Select 

Theatres  to  promote  "Sons  0'  Fun" and  "Priorities  of  1942";  National 
Shoe  Stores,  through  Emil  Mogul 
Co.,  S  &  W  Fine  Foods,  through. 
Brisacher,  Davis  &  Staff,  and  Pure 
Food  Products  Corp.,  through  J.  M. 
Mathes,  all  using  participations  on. 

Mary  Margaret  McBride's  five times  weekly  women's  program. 

BEWLEY  MILLS,  Fort  Worth,  is 
cited  in  a  complaint  from  the  Federal 
Trade  Commission  for  certain  repre- sentations in  poultry  feed  advertisin,?. 

You  get  extra  coverage  on  the  Z  Net  in  Montana. 
~  Adv. 
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ESSLINGER'S  Inc.,  Philadelphia (brewers),  has  scheduled  a  weekly 
quarter-hour  musical  program,  started 
March  25,  at  7:45  p.m.,  on  KTW, 
Philadelphia,  and  WBAB,  Atlantic 
City.  The  program,  The  Flavor 
Lingers,  featuring  Frank  Coleman 
and  Clarence  Fuhrman's  orchestra, 
originates  at  KYW,  which  feeds  it  to 
the  Atlantic  City  station.  Jay  Frag- 
han  is  announcer.  The  show  also  in- 

cludes Headlines  of  Sports  by  Ess- 
linger's  Little  Man  (George  Ed- wards). Placed  through  James  G. 
Lamb  Co.,  Philadelphia.  H.  Ross  Pot- ter is  account  executive. 

BEECH-NUT  PACKING  Co.,  Cana- 
joharie,  N.  Y.,  has  renewed  for  four 
weeks  the  five-minute  program  Odd 
Side  of  the  News,  Tuesday,  Thursday 
and  Saturday  on  WABC,  New  York. 
Account  is  placed  through  Newell- 
Emmett  Co.,  New  York. 

LANGLEY'S  Ltd.,  Toronto  (cleaners 
and  dyers)  has  started  spot  announce- ment six  times  weekly  on  CKOC, 
Hamiliton,  Ont.,  and  may  expand  to 
other  stations.  Account  is  placed  by 
A.  McKim  Ltd.,  Toronto. 

FOX  WEST  COAST  THEATRES, 
San  Francisco  (motion  picture  chain) 
on  March  25  started  for  52  weeks  a 
five-weekly  quarter-hour  newscast  by 
Dean  Maddox  on  KFRC,  San  Fran- 

cisco, placed  direct. 

O'CONNOR,  MOFFATT  &  Co.,  San 
Francisco  (department  store)  on  April 
2  renewed  for  13  weeks  its  six-weekly 
newscasts  by  Phil  Stearns  on  KFRC, 
San  Francisco.  Agency  is  Ruthrauff  & 
Ryan,  San  Francisco. 

GOLDEN  STATE  Co.,  San  Fran- 
cisco (Goldeu-V  Vitamin  Milk),  on 

March  9  started  for  13  weeks  a 
thrice-weekly  newscast  by  Phil  Stearns 
on  KFRC,  San  Francisco.  Agency  is 
Ruthrauff  &  Ryan,  San  Francisco. 

CALIFORNIA  Fruit  Growei-s  Ex- 
change, Los  Angeles  ( Sunkist  citrus 

fruits),  has  started  daily  participa- 
tions in  Woman's  Page  of  the  Air, 

Adelaide  Hawley"s  quarter-hour  pro- gram on  WABC,  New  York,  six  times 
a  week.  Account  was  placed  through 
Lord  &  Thomas,  New  York. 

PEPSI-COLA  Co..  New  York,  has 
dropped  thrice-weekly  sponsorship  of 
The  Missus  Goes  A-Shopping,  six- 
times  weekly  quarter-hour  program  on 
WABC,  New  York,  and  has  started 
participation  in  Arthur  Godfrey,  early 
morning  program  on  WABC,  with 
three  daily  announcements  six-times 
weekly.  Newell-Emmett  Co.,  New 
York,  has  the  account. 

WSPN 

Synonymous  .  .  .  because  WSGN's 
superb  frequency  gives  it  unques- 

tioned superiority  in  coverage 
area.  Proof?  NBC  Alt  -  County 
Survey  measurement  method! 

610  K. 
BIRMINGHAM 

Headley-Reed  Company,  Reps. 
BLUE  NETWORK  and  Mutual 

AFL  Sponsors 
LABOR'S  first  sponsored 
program  in  the  Northwest  is 
reported  by  KTBI,  Tacoma, 
Wash.  Officials  of  the  Ameri- 

can Federation  of  Labor 
have  contracted  for  The 
Voice  of  Labor,  a  news-edu- cational broadcast  for  the 
thousands  of  unionists  in  the 
Puget  Sound  defense  area. 

DR.  REED  SHOE  Co.,  Los  Angeles, 
in  conjunction  with  an  expansion  plan 
which  includes  opening  of  an  addi- 

tional new  store  in  early  May,  is  spon- 
soring a  five- weekly  quarter-hour  news- cast on  KFWB,  Hollywood.  Contract 

is  for  52  weeks,  having  started  in  early 
March.  Firm  also  sponsors  a  similar 
program  on  KMPC,  Beverly  Hills,  Gal. 
Chas.  N.  Stahl  Adv.  Agency,  Holly- 

wood, has  the  account. 
VALLEY  NATIONAL  BANK  of 
Arizona,  Phoenix,  has  started  sponsor- 

ing a  weekly  half-hour  morale  building 
program,  titled  Main  Street,  USA,  on 
2  Arizona  Network  stations  (KOY 
KTUC),  Sunday,  8  :30-9  p.m.  Contract 
is  for  26  weeks.  Firm  also  uses  spot 
announcements  on  KOY.  Advertising 
Counselors  Inc.,  Phoenix,  is  the 
agency. 

O'CEDAR  OF  CANADA,  Toronto 
(floor  polish)  has  started  dramatized 
spot  announcements  on  a  number  of 
Canadian  stations.  Account  was  placed 
by  Norris-Patterson,  Toronto. 
FIRST  SPONSOR  for  the  all-night 
program  on  WABC,  New  York,  is 
I.  J.  Fox  Co.,  New  York  (furs)  with 
four  announcements  nightly  five  times 
weekly,  starting  April  7.  Account  was 
placed  direct. 

SMCASTING 

BUILDS  MORE  SALES 

...AT  LOWER  COST! 

More  money  for 
the  HOT  SPOTS 

Nothing  wasted  on 
the  DEAD  SPOTS 

Special  attention  to  ' the  TOUGH  SPOTS  , 

3 lAiR 
mum /Of  INIORMAUON^ 

(iSMUSUMDITinj L  BiuAiiLtrr  J NATIONAL  STATION 
REPRESENTATIVES 

CHICAGO  •  NIW  TOtK  ■  OttlOlt  •  SI  touts  •  SAN  FRANCtSCO  ■  lOS  ANCfLfS 

GENERAL  MILLS  Corp.,  San  Fran- 
cisco (AVheaties),  on  April  7  starts 

sponsoring  broadcasts  of  Pacific  Coast 
League  baseball  games  staged  in  Holly- wood and  Los  Angeles,  on  KFAC,  in 
the  latter  city.  Frank  Bull  will  handle 
play-by-play  descriptions,  with  Van 
DesAutels  doing  commercials.  Firm 
is  also  sDonsoring  the  San  Diego 
Padres  on  KFMB,  San  Diego,  Westco 
Adv.  Agency,  San  Francisco,  has  the account. 

CHAMBERLIN  LABS.,  Des  Moines 
(hand  lotion),  on  April  7  starts  for  52 
weeks  sponsoring  Dave  Lane,  Songs, 
on  KNX,  Hollywood.  Agency  is  Cary- 
Ainsworth,  Des  Moines. 

CARNATION  MILK  Co.,  Los  An- 
geles, to  promote  its  fresh  milk  prod- ucts, on  April  2  started  for  39  weeks, 

sponsoring  a  weekly  quarter-hour  chil- 
dren's adventure  serial  program. 

Secret  Legion,  on  KHJ,  Hollywood. 
James  Fonda  and  Robert  Redd  are 
co-writers.  Fonda  is  also  agency  pro- 

ducer. Lord  &  Thomas,  Los  Angeles, 
has  the  account. 

DR.  BEAU  CHAMP,  Los  Angeles 
(credit  dentist),  is  sponsoring  a  five- 
weekly  25-minute  newscast  on  KPAS, 
Pasadena,  Cal.,  with  Charles  N.  Stahl 
as  commentator.  Contract  is  for  52 
weeks.  Firm  also  .sponsors  the  tran- 

scribed quarter  hour  Strolling  Tom  six 
times  per  week  on  KFAC,  Los  An- geles, and  KMPC,  Beverly  Hills,  Cal., 
in  addition  to  apiiroximately  35  spot 
announcements  weekly  on  KGB,  San 
Diego,  and  a  daily  quarter-hour  news- cast on  KFMB,  that  city.  Agency  is 
Chas.  N.  Stahl  Adv.  Agency,  Holly- wood. 

IT  WAS  incorrectly  stated  in  the 
March  30  issue  of  BR0ADCAsri:?G  that 
A.  A.  Sterling  is  the  agency  for  Botany 
Worsted  Mills,  as  new  sponsor  of  Lisa 
Sergio's  Column  of  the  Air  on  WQXR, 
New  York.  Alfred  J.  Silberstein,  New 
York,  handles  the  thrice-weekly  spon- 

sorship of  Miss  Sergio's  Monday-thru- Friday  program,  which  is  sponsored 
twice-weekly  by  Creative  Age  Press, 
New  York  for  Tomorrow  Magazine. 
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THE  ENERGY  OF  LIGHTNING  HAS  NEVER  BEEN  HARNESSED 

THE  ENERGY  OF  OUR  ORGANIZATION  CAN  BE  HARNESSED 
TO  SUBSTANTIALLY  INCREASE  YOUR  BUSINESS 

WEED 
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RADIO    STATION  REPRESENTATIVES 
NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO 

it'$  the- 

^  1+tAT  Counts AVAILABLE  APRIL  15 

Producer      Director  Executive 

TRAINING:  College;  dramatic,  professional  and  amateur; 
musical  (formal);  and  stage  (musical);  staff  talent 
( several  stations ) . 

EXPERIENCE:  50  kw  station,  NBC  stafF;  leading  agency. 

SPECIALTIES:  Ideas,  strips,  variety,  folksy  and  hillbilly 
shov/s,  package  contracts,  artists  bureau. 

WILL  GO  ANYWHERE 

A  BROADCASTING  Executive  said,  "when  anyone  who 
has  contributed  so  much  to  the  present  excellence  and 
morale  of  our  department  .  .  .  leaves  for  greener  fields, 
I  am  sorry  to  see  you  go  .  .  .  we  can  count  on  you  to 
make  a  hole  in  the  opposing  line  .  .  .  for  various  rea- 

sons, mental  and  physical,  we  can  expect  that  hole  to 

be  a  good  sized  one". 
BOX  334,  BROADCASTING 

GILBERT  RALSTON,  West  Coast 
manager  of  Compton  Adv.,  for  three 
months,  has  resumed  his  New  York 
duties   as   agency    network  program 
manager.  Robert 
ferred   from  New 

Wamboldt, 
York,  has 

trans- 

taken 
over  m?nagement  of  the  Hollywood 
productio»;  offices.  Agency  produces 
the  weekly  CBS  Ransom  Sherman 
show,  sponsored  by  Procter  &  Gamble 

Co. 
HBRSCHELL  WILLIAMS,  radio  di- 

rector of  daytime  programs  at  Ruth- 
rauff  &  Ryan,  New  York,  has  joined 
the  Army  Air  Corps  as  a  first  lieuten- 

ant, to  serve  first  in  Washington  and 
later  on  active  ground  duty.  Active 
as  a  member  of  the  New  Yark  State 
Guard  for  the  past  few  months,  Mr. 
Williams  has  already  arranged  for  his 
duties  to  be  absorbed  by  other  execu- 

tives of  the  agency's  radio  department. 
T.  L.  ANDERSON,  vice-president  and 
manager  of  the  Toronto  office  of  Cock- 
field,  Brown  &  Co.  since  1928,  has  been 
appointed  managing  director  of  the 
company,  it  was  announced  March  27 
by  G.  Warren  Brown,  Montreal,  presi- 

dent. The  directorate,  changed  due  to 
the  recent  death  of  Harry  Cockfield 
[Beoadcasting,  Jan.  12],  now  con- 

sists of  G.  W.  Brown,  T.  L.  Anderson, 
C.  L.  Smart.  W.  C.  Gilchrist,  H.  H. 
Webb,  H  J.  Caverhill  and  G.  C.  Ham- mond. 

W.  K.  ZIEGFELD,  of  the  copy  staff 
of  Young  &  Rubicam,  and  formerly 
copy  chief  of  Ralph  H.  Jones  Co., 
Cincinnati,  has  been  appointed  copy 
director  of  the  Chicago  office  of  Y&R. 

ARTHUR  ROSENBERG,  president 
of  Arthur  Rosenberg  Co.,  New  York, 
has  been  appointed  chairman  of  the 
committee  on  public  relations  and  re- 

search of  the  American  Business  Con- 
gress, New  York. 

TOM  CARSON,  timebuyer  of  Pedlar 
&  Ryan,  New  York,  married  Plorence 
Starr,  assistant  to  Frank  Kemp, 
timebuyer  of  Compton  Adv.,  New 
York,  last  Saturday  at  the  Little 
Church  Around  the  Corner. 

MARY  DUNLAVEY,  who  resigned  a 
month  ago  as  time-buyer  of  Erwin, 
Wasey  &  Co.,  New  York,  on  March  30 
joined  the  radio  research  division  of 
the  Coordinator  of  Information. 

DONALD  L.  BASSETT,  radio  direc- 
tor of  A.  McKim  Ltd.,  Toronto,  on 

March  7  married  Margaret  Burris, 
formerly  assistant  to  the  advertising 
manager  of  .John  Labatt  Ltd.,  London, 
Out. 

MERRITT  W.  BARNUM,  Young  & 
Rubicam  supervisor  of  nighttime 
shows,  has  returned  to  New  York  after 
several  weeks  in  Hollywood. 

CESANA  &  ASSOC.,  has  discontinued 
its  San  Francisco  and  Los  Angeles offices. 

HAL  DAVIS,  former  New  York  pub- 
licity agent  for  Columbia  Recording 

Corp.,  iJridgeport,  and  currently  a 
partner  in  the  publicity  firm  of  Davis- Lieber,  has  been  drafted,  leaving  April 
22.  Les  Lieber  of  the  same  company 
also  is  leaving  at  that  time  to  go  into 
defense  work.  Davis-Lieber  will  con- 

tinue in  business  under  the  direction 
of  Leo  Miller,  former  amusement  edi- 

tor of  the  Bridgeport  Post. 

Rintoul  Named  to  Head 

Katz   Station  Relations 
WITH  THE  appointment  of  Eu- 

gene Katz,  radio  head  of  The  Katz 
Agency  Inc.,  radio  and  newspaper 
representatives,  to  the  executive 

staff  of  the  Of- fice of  Facts  & 
Figures,  Stephen 
R.  Rintoul,  of  the 
sales  staff,  has 
been  placed  in 
charge  of  station 
relations  and  ra- dio policy. 

Mr.  Katz  last 
month  joined 

OFF  in  Wash- 
ington as  chief 

of  the  Special  Services  Division, 
Bureau  of  Intelligence.  In  accord 
with  Government  policy,  Mr.  Katz 
resigned  his  post  with  The  Katz 
Agency. 

Mr.  Rintoul,  for  five  years  with 
The  Katz  Agency,  also  is  licensee 
of  WSRR,  Stamford,  Conn.  Before 
joining  Katz  he  was  station  rela- 

tions director  of  World  Broadcast- 

ing System. 

Mr.  Rintoul 

WINS  to  Free  &  Peters 

WINS,  New  York,  one  of  the 
Hearst  Radio  group  of  stations, 
which  holds  a  construction  permit 
for  50,000  watts  on  1000  kc,  last 
week  announced  the  appointment 
of  Free  &  Peters  as  its  national 

representative,  effective  immediate- 
ly. Formerly  it  was  represented 

by  the  now  discontinued  Interna- 
tional Radio  Sales.  The  Hearst- 

station  representation  lineup,  in 
addition  to  WINS,  now  includes: 
WBAL,  Baltimore,  Edward  Petry 
&  Co.;  WCAE,  Pittsburgh,  and 
WISN,  Milwaukee,  The  Katz 
Agency;  KYA,  San  Francisco, 

Spot  Sales. 

Closes  Baltimore  Office 
DUE  TO  enlistment  in  military 
and  defense  departments  of  the 
Government  by  several  members 
of  the  staff,  Baltimore  activities 
of  the  Henry  J.  Kaufman  Agency 
will  be  directed  from  the  Wash- 

ington office.  The  move  was  made, 
the  agency  said,  since  the  Wash- 

ington staff  has  collaborated  in 
the  planning  and  production  of  all 
major  Baltimore  campaigns  and  it 
was  felt  this  move  would  be  pref- 

erable to  taking  on  new  men  un- 
familiar with  clients'  problems  and 

the  agency's  methods. 

Breiel  to  McGraw-Hill 
JOHN  H.  (Jake)  BREIEL,  who 
resigned  from  N.  W.  Ayer,  Phila- 

delphia, after  heading  the  agency's publicity  department  for  six  years, 
has  been  appointed  assistant  man- 

ager of  the  Eastern  district  of  the 
McGraw-Hill  Publishing  Co.  Prior 
to  joining  Ayer  in  1936,  he  was 
with  Scripps-Howard  newspapers. 

If  DAUf  Showmanship 
IV  null  Station 

SAN  FRANCISCO-OAKLAND  •  1000  Watts  •  960  Kc 

^  Ask  your  Agency  to  ask  the  Colonel! 
FREE  &-  PETERS.  Inc.,  Nationol  Representatives 
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TIME  SHIFT  HELPS 

FRED  ALLEN  RATING 

FRED  ALLEN'S  program  lifted 
its  rating  from  20.8  in  February 
to  22.7  in  March,  in  moving  from 
the  Wednesday  spot  to  the  Sunday 
period  vacated  by  CBS  Ford  Sunday 
Evening  Hour,  according  to  the 
March  report  of  the  Cooperative 
Analysis  of  Broadcasting.  The  sur- 

vey also  discloses  that  Shirley  Tem- 
ple's first  radio  rating  of  11.6,  for 

her  show  Junior  Miss,  is  practical- 
ly twice  as  good  as  the  average 

popularity  rating  newcomers  to 
radio  have  scored  in  this  and  the 
previous  winter  season  of  1940-41. 

The  programs  that  formerly  op- 
posed Fred  Allen's  Texaco  Star 

Theatre  on  Wednesday,  showed 
gains  over  last  month,  while  his 
new  opposing  programs,  ranging 
in  type  from  news  and  serials  to 
musicals,  were  reported  with  some- 

what lower  ratings.  When  the  Ford 
Sunday  Hour  left  the  air  in  Feb- 

ruary, it  had  reached  a  rating  of 
12.8,  a  figure  somewhat  higher  than 
its  average. 

Introductory  ratings  of  new  half- 
hour  evening  programs  in  the  wir.- 
ter  seasons  of  1940-41  and  1941-42 
averaged  between  5  and  6,  in  com- 

parison to  Miss  Temple's  rating  of 11.6  for  the  first  month  of  broad- 
casting Junior  Miss. 

Lewis,  Tokar  Split 
LEWIS  &  TOKAR,  Newark  ad- 

vertising agency,  was  dissolved  last 
week  by  its  partners,  Milton  L. 
Lewis  and  Alfred  F.  Tokar,  with 
both  executives  announcing  they 
would  continue  in  the  agency  busi- 

ness under  their  own  names.  Mr. 
Lewis'  firm  is  titled  Lewis  Adv. 
Agency,  and  will  handle  the  two 
radio  accounts  the  original  agency 
had  managed,  Abelson's  Jewelry 
and  I.  Lewis  Cigar  Co.  Alfred  F. 
Tokar  Adv.  is  the  name  of  Mr. 

Tokar's  company,  and  both  are  lo- 
cated at  17  Academy  St.,  Newark. 

Seattle  Agencies  Merge 
THREE  Seattle  agencies  recently 
consolidated  to  form  Lunke-Ryan 
with  offices  in  the  Joseph  Vance 
Bldg.  Involved  in  the  merger  were 
James  R.  Lunke  &  Assoc.,  Howard 
J.  Ryan  &  Assoc.,  and  Tom  Jones 
Parry  Inc.  Already  the  new  or- 

ganization has  obtained  three  new 
accounts:  West  Coast  Satined 
Shingle  Co.;  Pacific  Fruit  &  Pro- 

duce Co.  now  conducting  test  cam- 
paigns on  Sno-Boy  frozen  foods; 

Page-Barker  Distrib.  of  America 
shortly  releasing  campaign  for  Dr. 
Page-Barker's  Hair  Lotion. 

KROD,  El  Paso,  recently  installed 
a  1-K  1000-watt  RCA  transmitter. 

50,000  WATTS 

CLEAR  CHANNEL 
Exclusive  NBC  Outlet 

MINNEAPOLIS    •    SAINT  PAUL 
Represented   Nationally  by   Edw.   Petry  Co. 

CAROLYN  E.  BONNESEN 

ONE  OF  THE  MOST  widely  expe- 
rienced timebuyers  in  the  country, 

Carolyn  E.  Bonnesen,  of  Sherman 
&  Marquette,  Chicago,  has  a  back- 

ground in  advertising  that  em- 
braces every  phase  of  merchandis- 

ing,, media  and  markets.  During 
her  four  years  with  Sherman  & 
Marquette,  she  has  placed  millions 
of  dollars  of  spot  and  network  ad- 

vertising for  Colgate  -  Palmolive- 
Peet  products — Super  Suds,  Halo 
shampoo,  Colgate  tooth  powder  and 
shave  creams.  Cashmere  Bouquet 
and  Chrystal  White  soaps;  for 
Quaker  Oats  Co. — Farina  and  Full- 
0-Pep  feeds;  and  for  Dr.  W.  B. 
Caldwell  proprietaries. 
As  a  pioneer  timebuyer,  Miss 

Bonnesen  placed  Turns  on  the  air 
for  the  first  time  with  spot  an- 

nouncements on  a  handful  of  sta- 
tions nearly  seven  years  ago.  That 

was  during  her  four  years  as  time- 
buyer  for  Ruthrauff  &  Ryan,  Chi- 
cago. 

Plunging  into  advertising  fresh 
from  business  school,  before  radio 
entered  the  picture,  and  in  the 
midst  of  a  depression.  Miss  Bon- 

nesen was  initiated  on  the  secre- 
tarial staff  of  an  agency  during  a 

time  when  plenty  of  ingenuity  was 
demanded  for  survival.  For  recrea- 

tion, she  likes  to  hike,  is  addicted 
to  concerts  and  the  theatre. 

KFQD 

Anchorage 

Alaska 

Located  Geographic 
Center  of  Alaska 

• 

Headquarters  Alaska 
Defense  Command 

• 

Alaska's  Oldest  Station 
Direct  Representation 

Opportunity BECAUSE  most  of  the  talent 
is  being  paroled,  the  weekly 
half-hour  variety  program, 
Sa7i  Quentiji  07i  the  Air,  pre- 

sented by  inmates  of  that 
California  State  prison  over 
Pacific  Coast  Don  Lee  net- 

work stations,  will  be  discon- 
tinued following  broadcast  of 

April  19.  Resumption  of  the 
show,  which  attained  a 
Hooper  rating  of  5.5  since  its 
start  on  Jan.  25,  depends 
upon  ability  to  get  new  tal- 

ent, according  to  Mel  Venter, 
studio  production  manager  of 
KFRC,  the  Don  Lee  San 
Francisco  station  which  re- 

leases the  program. 

Radio  Club's  Meeting 
WAR  STORIES  and  ad-lib  anec- 

dotes served  as  the  entertainment 
April  1  at  the  weekly  meeting  of 
the  Radio  Executives  Club  of  New 
York,  with  Ben  Grauer,  BLUE  an- 

nouncer, and  Major  Ray  Perkins 
of  the  U.  S.  Signal  Corps  as  guest 
entertainers.  Out-of-towners  on 
hand  were  Bob  Dunville,  WLW; 
John  Rivers,  WCSC;  John  Esau, 
KTUL;  Jim  Hanrahan,  WMPS; 
James  Hopkins  and  Art  Crogan, 
WJBK;  Harry  Maizlish,  KFWB, 
who  two  days  earlier  became  the 
father  of  an  8%  lb.  boy. 

LAWRENCE  WYNN,  radio  director 
of  H.  A.  Salzman,  New  York  public 
relations  firm,  is  the  author  of  Amer- 

ica's Band  Leaders,  32-page  booklet 
containing  the  life  stories  of  Amer- ica's best-known  orchestra  leaders. 

As  J.  Ananias  McFib  is  about  to  demonstrate,  there's 

more  than  one  way  to  "catch"  a  fish!  On  the  other  hand, 

there's  only  one  way  to  "hook  into"  the  record-breaking 

Roanoke-Southwest  Virginia  market.  That's  with  WDBJ — 

the  only  station  able  to  reach  all  of  the  territory's 
1 1 3,000  radio  homes,  all  of  the  time!  Need  we  say  more? 

ROANOKE 

CBS  Affiliate  .  .  960  K.C. 

VIRGINIA 

5000  Watts  Full  Time 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION 

Free  &  Peters,  ii. 
Exctuiive  National  Representatives 
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You 

can't  beat 

pommi 

In  the 

Intermountain 

Market 

KPYL 

has  it  ! 

*
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 POPULAR 

5d>  (olr  C><y 

JOHN  BLAIRA'^j^ 
&  COMPA^Y  "J,Z"Z 

Wines  and  Radio 

(Continued  from  va^"  11^ 
Maid  of  America,  featuring  Bob 
Trendler's  orchestra  and  Heather 
Tweed  in  the  role  of  Virginia  Dare, 
who  interviews  guest  stars.  After 
the  second  week  on  the  air,  the 
program  was  fed  to  WIBC,  In- 

dianapolis. The  company  is  re- 
ported currently  considering  ex- 

pansion of  the  program  to  a  Mu- 
tual network  of  48  stations. 

G  &  D  Program 

Since  1938,  Gambarelli  &  Da- 
vitto,  New  York,  has  been  using 
radio  to  promote  its  Italian  Swiss 
Colony  wines.  At  present,  through 
A.  A.  deBiasi,  New  York,  the  com- 

pany has  a  weekly  quarter-hour 
on  WOR,  New  York,  a  half-hour 
on  WBNX,  New  York,  and  the 
25-minute  Music  To  Remember 
program  six  times  weekly  on 
WQXR,  New  York. 
American  Wine  Co.,  St.  Louis, 

on  March  16  appointed  M.  H. 
Hackett,  New  York,  to  handle  ad- 

vertising for  Cook's  Imperial 
American  Champagne  and  wines, 
but  no  plans  have  so  far  been 
made  for  spring  radio  advertising. 
San  Gabriel  Wine  Co.,  Long 

Island  City,  for  Colombo  wines, 
uses  foreign-language  spot  an- 

nouncements on  WOV,  New  York, 
through  its  agency,  Emil  Mogul 
Co.,  New  York. 
Monarch  Wine  Co.,  Brooklyn, 

which  has  been  sponsoring  Jo- 
hannes Steel's  news  commentaries 

five  times  weekly  on  WMCA,  New 
York,  this  week  is  dropping  four 
of  the  quarter-hour  programs,  con- 

tinuing only  on  Saturday  evenings. 
According  to  J.  R.  Kupsick  Adv. 
Agency,  New  York,  the  agency  in 
charge,  the  change  is  due  to  the 
seasonal  decline  in  wine  sales,  al- 

ways prevalent  in  early  spring,  but 
the  program  may  be  resumed  later 
this  month. 

Monarch  also  uses  foreign-lan- 

CHERUB  AT  THE  MIKE  is  Wil- 
liam George  Hinds  whose  dad.  Bill, 

is  an  announcer  of  KDKA,  Pitts- 
burgh. Rapidly  learning  to  talk, 

the  16-month-old  tyke  is  getting  the 
feel  of  the  velocity  mike. 

guage  spots  for  its  wines  on 
WEVD,  New  York,  and  WBYN, 
Brooklyn. 

A  large  number  of  New  York 
wineries  use  local  foreign-language 
announcements  only,  including 
Hungarian  Grape  Products, 
WBYN,  WEVD,  WHOM,  Buch- 
man  -  Silberman  and  Palestine 
House,  WBYN,  WHOM;  Ganales 
Wine  and  New  York  State  Wine, 
both  on  WBYN  and  WEVD;  Sun- 

set Wine  Co.,  Shapiro  Wine,  Ma- 
nischewitz  Wine  and  Wagner 
Wines,  WBYN;  Montebello  Ver- 

mouth, WINS;  Delmonico  wines 
and  Prosperity  California  wines, 
WHOM;  Canizzaro  Wine  Co.  and 
Rumanian  -  American  Winery, 
WEVD. 

Golan  Wines,  Los  Angeles,  is  ex- 

panding its  radio  advertising,  ac- 
cording to  Sam  Golan,  vice-presi- 

dent in  charge  of  the  Chicago  sales 
office,  using  stations  in  the  East 
and  on  the  West  Coast  as  well  as 
in  the  Midwest.  In  the  Midwest, 
the  company  currently  is  sponsor- 

ing a  quarter-hour  of  recorded 
music  on  KCMO,  Kansas  City; 
five-minute  newscasts  four  times  a 
week  on  WGRC,  Louisville,  and 
WLOL,  Minneapolis;  participa- 

tion on  Moonlight  Saving  Time, 
all-night  program  of  WOR.  It  is 
also  using  Maurice  Hart's  and  Stan 
Shaw's  programs  on  WNEW,  New 
York;  Paul  Brenner  on  WAAT, 
Jersey  City;  Dick  Gilbert  on  WHN, 
New  York.  After  April  6,  the  cam- 

paign will  be  extended  to  42  cities 
largely  in  the  East. 

In  Chicago,  Golan  two  weeks 

ago  placed  6  half -minute  announce- 
ments weekly  on  WIND  and  re- 
ported it  will  use  two  other  sta- 
tions. Brown  &  Spector,  New 

York,  places  a  portion  of  the  ad- 
vertising, but  in  some  cases  it  is 

placed  through  local  distributors. 

Other  Coast  Accounts 

Italian  Swiss  Colony,  San  Fran- 
cisco, through  Leon  Livingston 

Adv.,  that  city,  sponsors  a  tran- 
scribed quarter-hour  version  of 

Fulton  Lewis  jr.  on  3  Don  Lee 
California  stations  (KHJ,  KFRC, 

KGB),  Tuesdays  and  Thursdays, 
9:30-9:45  p.m.  (PWT),  having 
started  Feb.  10  on  a  52-week  con- 

tract. It  is  also  using  some  spots. 
Gallo  Wine  Co.,  Modesto,  Cal., 

placing  through  Raymond  R.  Mor- 
gan Co.,  Hollywood,  currently 

sponsors  a  nightly  one-hour  con- 
tinuous live  and  transcribed  news- 

cast titled  Continuous  Newsreel  on 

KHJ,  Hollywood.  First  quarter- hour  of  the  six  weekly  program  is 

broadcast  as  live  talent.  Follow- 
ing three  15-minute  newscasts  are 

transcribed  repetitions  of  that  pro- 
gram with  commercials  separating 

we  had  a  swell  time  mr  alien 

i  Q.K.  1942) 
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each.  Transcribed  repeats  are 
also  interrupted  for  live  flash 
news. 

Sante  Fe  Vintage  Co.,  Los  An- 
geles (Three  Crown  Wine),  using 

an  average  of  30  spot  announce- 
ments per  week,  recently  com- 

pleted a  three  months  campaign 
on  seven  Southern  California  sta- 

tions (KHJ,  KMTR,  KIEV,  KGFJ, 
KMPC,  KRKD,  KFWB).  Agency 
is  West-Marquis,  Los  Angeles. 

Padre  Vineyard  Co.,  Cucamonga, 
Cal.  (Vai  Bros.  Old  Reserve 
wines),  recently  shifted  its  account 
to  John  H.  Riordan  Co.,  Los  An- 

geles. No  radio  is  contemplated 
at  this  time,  it  being  explained 
that  advertising  plans  are  in  the 
formative  stage. 

Fruit  Industries  Ltd.,  Los  An- 
geles (Guasti,  F.  I.  Wines),  in 

mapping  its  national  spring  ad- 
vertising campaign,  has  made  no 

appropriations  for  radio  this  sea- 
son, according  to  executives  of 

Brisacher,  Davis  &  Staff,  that 
city. 

Petri  Wine  Co.,  San  Francisco, 
is  using  newscasts  five  times 
weekly  on  WCFL,  Chicago,  and 
Sidney  Roger,  news  commentator, 
three  times  weekly  on  KQW,  San 
Jose.  Agency  is  Erwin,  Wasey  & 
Co.,  San  Francisco. 
Muther  Wine  Co.,  San  Fran- 

cisco, is  using  spot  announcements 
on  KFRC,  San  Francisco.  Agency 
is  Yoemans  &  Foote,  San  Fran- 
cisco. 

L.  N.  Renault  &  Sons,  New 
York,  wines  and  champagne  firm, 
have  renewed  Ed  Fitzgerald  and 
his  Almanac  de  Gotham  program 
on  WOR,  New  York,  for  another 
52  weeks,  effective  March  31  on 
a  three-a-week  schedule.  Gray  & 
Rodgers  is  the  agency. 

National  Distillers  Products 
Corp.,  New  York,  is  marketing  a 
new  wine,  S  J,  and  is  testing  radio 
in  New  England  with  five-minute 
periods  on  WEAN  and  WGAR, 
Providence;  and  on  WSPR,  Spring- 

field, Mass.  Mitchell-Faust,  Chica- 
go, is  the  agency. 

UPTON  CLOSE,  NBC  news  com- 
mentator, and  authority  on  the  Far 

East,  will  have  his  book  Challenge 
Behind  the  Face  of  Japan  reissued  by 
D.  Appleton-Century  Co.,  publishers. 
The  book  was  first  published  in  1934. 

JOHNNY  LON
G 

records  for 

LANG-WORTH
 

GunnisonCaptured 

By  Japs  at  Manila 
Cuhel    in   Australia,  Asserts 

MBS;  Miss  Wayne  Back 
ROYAL  ARCH  GUNNISON,  MBS 
correspondent  in  Manila,  and  Mrs. 
Gunnison  are  among  the  1,500 
prisoners  held  in  that  city  by  the 
Japanese,  Mutual  learned  last 
week.  The  couple  were  presumed  in- 

terned there  when  the  Japanese 
captured  the  city,  as  Gunnison  was 
known  to  have  stayed  there  with 
his  wife  rather  than  escape  with 
General  MacArthur's  forces. 

Since  the  safe  arrival  in  Aus- 
tralia of  Frank  Cuhel,  Mutual  cor- 

respondent formerly  in  Java,  and 
the  arrangement  of  regular  broad- 

casts by  him  from  Melbourne,  MBS 
has  included  bis  reports  on  its  Sun- 

day 12:30-1  p.m.  Far  Eastern  News 
Roundup  program  instead  of  those 
by  John  B.  Hughes,  MBS  West 
Coast  commentator.  Mr.  Hughes 
continues  on  Mutual  five  times 
weekly  at  1  p.m.,  as  well  as  twice 
weekly  at  10  p.m.  for  Anacin  Co. 
Also  heard  on  the  Sunday  show  are 
Owen  Cunningham  from  Hawaii 
and  Leslie  Nichols  from  Cairo. 

Miss  Wayne  Back 
Eliazbeth  Wayne,  original  MBS 

correspondent  in  Java,  arrived  in 
New  York  March  28  after  three 
months  and  two  days  at  sea,  one  of 
the  first  correspondents  to  return 
from  the  Far  Eastern  front 
since  Pearl  Harbor.  Discussing 
broadcasting  from  Java,  she  said 
that  in  Batavia  the  radio  facilities 
were  modern  and  complete  and  that 
there  was  an  excellent  variety  of 
programs  in  both  Dutch  and  Eng- lish. 

Until  the  fall  of  Holland  in  May, 
1940,  a  shortwave  schedule  was 
maintained  for  the  benefit  of  the 
folks  at  home.  Censorship,  she 
stated,  worked  much  the  same  as 
in  Europe:  A  military  advisor 
checks  all  scripts  and  sits  in  on  the 
broadcast  with  the  engineer,  who 
clips  a  comment  when  he  thinks  it 
necessary. 

Home  for  the  first  time  in  more 
than  two  years.  Miss  Wayne  wants 
to  "see  a  lot  of  bright  lights,  eat 
a  lot  of  oysters,  visit  my  home  in 
Swarthmore,  Pa.,  and  rest.  But  not 
for  long — if  I  can  get  to  Australia, 
I  will."  Explanation  for  the  last 
desire  is  that  in  private  life  Miss 
Wayne  is  Mrs.  John  Raleigh,  wife 
of  the  CBS  correspondent  who  is 
now  "somewhere  in  Australia". 

AGEICY 

jH'ppaintntefCh 

NATIONAL  PEANUT  COUNCIL,  Atlanta, 
to  J.  Walter  Thompson  Co.,  New  York. 
GREENSPAN  BROS.  Co.,  Perth  Amboy, 
N.  J.  (Flagstaff  foods),  to  Weiss  &  Geller, 
New  York.  Will  probably  use  radio  in  the 
New  York  and  New  Jersey  areas. 
JUSTRITE  MFG.  Co.,  Chicago  to  Almon 
Wilder  Brooks  Inc.,  Chicago. 
MORTON  SALT  Co.,  Chicago  to  J.  Walter 
Thompson  Co.,  Chicago.  Chester  A.  Foust, 
account  executive. 
PARKER  PEN  Co.,  Janesville,  Wis.  to  J. 
Walter  Thimpson  Co.,  Chicago  (effective Aug.  15). 

CANADIAN  HUMUS  PRODUCTS  REGD, 
Toronto  (Hu-Mar  soil  conditioner),  to 
Ellis  Adv.  Co.,  Toronto. 
MILK  FOUNDATION  Inc.,  Chicago,  to 
McC  ann-Erickson.  H.  C.  Sattley  is  ac- count executive. 
JOHN  IRVING  SHOE  Corp.,  Boston,  to 
Bresnick  &  Solomont,  Boston. 
PEARSON  PHARMACAL  Co.,  New  York 
(Eye-Gene  Eye  Drops),  to  McCann-Erick- son,  N.  Y. 
SOIL-OFF  MFG.  Co.,  Glendale,  Cal.,  to 
Buchanan  &  Co.,  Los  Angeles. 
DIANA  STORES  Corp.,  New  York 
(women's  store  chain)  to  Betens  Adv. Agency,  N.  Y.    Said  to  use  radio 

POWER! 
—WHERE  POWER 

COUNTS  MOST 

V/A  L  L  E  Y 

WLAC 

NASHVILLE,  TENN. 
soon  going  to 

50,000  WATTS 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 

P-s-t  .  .  .  Tri-Cides  Customers  are 

Busier  than  ever  .  .  .  Better 

use  WHBF's  ''Inside  Pulir 

THE  PERFECTLY 
BALANCED  MARKET 

World's  Farm  Implement 
Capital,  home  of  the  Nation's Greatest  Arsenal— an  industrial 
payroll  totaling  nearly  a BILLION  DOLLARS  annually 
.  .  .  TOGETHER  WITH  .  .  . 
52  of  the  Nation's  richest 
farming  counties,  now  boom- 

ing with  "Food  for  Defense" production— served    by  WHBFI 

Just  now  swinging  into  production  —  that 
$100,000,000  army  tank  contract  affecting 
nearly  all  Tri-Cities  manufacturers  1  More  and 
more  Tri-Cities  men — and  women — bring  home 
generous  pay  checks  each  week. 

They're  mighty  good  customers  for  you — and 
they're  faithful  listeners  to  WHBF,  of  course. 
BECAUSE  WHBF  is  the  one  most  powerful 
(5000-watts)  local  voice.  No  time  now  to  de- 

pend on  the  uncertain  secondary  coverage  of 
"outside  voices".  Put  your  message  on  WHBF 
• — its  "Inside  Pull"  gets  action.  Let  us  show 
you  the  EVIDENCE! 

Howard  H.  Wilson  Co.,  Not.  Representatives 
Chicago  -  New  York  -  San  Francisco 

Hollywood  -  Kansas  City 
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Press  News  Ltd.  Plans 

First  Annual  Meeting 

At  Toronto  on  April  11 
FIRST  annual  meeting  of  Press 
News  Ltd.,  Toronto,  subsidiary  of 
Canadian  Press,  will  be  held  at 
Toronto  April  11,  followed  by  the 
annual  meeting  of  the  Canadian 
Press.  Presiding  at  PN  annual 
meeting  will  be  W.  Rupert  Davies, 
of  CKWS,  Kingston,  Ont.,  and 
CHEX,  Peterborough,  Ont.,  who  is 
president  of  both  PN  and  CP. 

Since  its  formation  a  year  ago 
PN  has  established  a  coast-to-coast 
wire  network.  It  started  opera- 

tions in  Ontario  and  Quebec  in 
July,  1941,  extending  its  circuit 
to  Winnipeg  and  Vancouver  last 
December  and  to  the  Atlantic  coast 
stations  early  this  year.  In  releas- 

ing its  first  list  of  stations  taking 
PN  service,  PN  shows  a  total  of  27 
stations  from  Atlantic  to  Pacific 
on  its  circuit. 

Stations  taking  PN  service  are : 
CJCB,  Sydney,  N.  S.;  CHNS,  Halifax; 

CHSJ.  Saint  John,  N.  B.  ;  CHLT.  Sher- 
brooke.  Que.;  CHLN,  Three  Rivers,  Que.; 
CKRN,  Rouyn,  Que.;  CKVD.  Val  d'Or, Que.;  CFLC,  Prescott,  Ont.  ;  CHEX,  Peter- borough. Ont.;  CFRB,  Toronto ;  CHML, 
Hamilton;  CFOS,  Owen  Sound,  Ont.,  and 
CKCR,  Kitchener,  Ont. 

CJIC,  Sault  Ste.  Marie,  Ont.;  CFCH, 
North  Bay,  Ont.;  CKGB.  Timmins,  Ont.  ; 
CJKL,  Kirkland  Lake,  Ont.;  CKPR,  Fort 
"William,  Ont. ;  CJRC,  Winnipeg;  CJRM, Eegina;  CFAC,  Calgary;  CFCN,  Calgary; 
CJCA,  Edmonton;  CFRN,  Edmonton; 
CKOV,  Kelowna,  B.  C;  CKWX,  Van- couver, and  CJVI.  Victoria. 

RICHMOND'S  REVEILLE  GIRL 
Glenn  Graham  of  WRNL  Wakes  Them  Up  With 

 Morning  Music  and  Chit-Chat  

THOUSANDS  of  Uncle  Sam's 
finest,  stationed  at  various  Vir- 

ginia military  camps  and  bases, 
listen  each  morning  not  so  much 
for  the  bugler  blaring  tones  but 
rather  for  the  voice  of  Glenn  Gra- 

ham, the  "reveille  girl"  of  WRNL, 
Richmond.  It's  Glenn's  music  and 
pleasant  chatter  at  6:30  a.m.,  di- 

rected solely  to  the  servicemen, 
that  sends  the  boys  out  of  their 
bunks  and  sailing  into  the  day 
with  spirits  high. 

Though  the  show  is  sponsored  by 

Miller  &  Rhoads,  one  of  the  South's 
largest  department  stores,  not  one 
word  of  commercial  advertising  is 
used.  Rather  the  sponsor  feels  that 
it  is  in  the  interest  of  the  men's 
morale,  that  the  broadcasts  be 
dedicated  entirely  to  them. 

Glenn  was  chosen  for  the  job  a 
short  time  ago  when  Mallory 
Scott,  educational  director  of 
WRNL,  was  seeking  a  suitable  per- 

sonality voice  that  could  wake  up 
the  boys  at  Camp  Lee.  The  audi- 

tion left  no  alternative  and  Glenn, 
who  hails  from  Hollywood  where 
she  made  several  film  efforts,  be- 

GLENN  GRAHAM 

NUMBER 

OF  A  SERIES 

WICHITA,  KANSAS  IS  BOOMING  -  WICHITA,  KANSAS  IS  BOOl 

A  TYDICAI  QUABTFR  HOUR  IN  BOOM  TOWN 

9  15— 9  30  AM      FEBRUARY  16-21,  1942     WICHITA,  KANSAS] 
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came  the  big  sister,  girl  friend  and 
pal  to  the  boys  at  Camp  Lee. 

Glenn  was  not  satisfied  that  the 
men  should  just  know  her,  but  took 
steps  to  meet  her  new-found 
friends.  Down  to  Camp  Lee,  Lang- 
ley  Field,  the  Norfolk  Naval  Base 
and  other  service  centers  she  went. 

From  brigadier  general  to  yard- 
bird,  she  met  them  all. 

In  the  canteen,  leading  the  grand 

parade  of  the  St.  Patrick's  Day 
dance,  alongside  the  bugler  and  in 
the  mess  hall,  Glenn  learned  how 
much  an  understanding  friend 
meant  to  these  boys  in  uniform. 
Now  with  her  new  program  barely 
a  month  old,  Glenn  knows  the  likes 
and  dislikes  of  the  men.  And  the 
servicemen  don't  mind  in  the  least 
being  dragged  from  the  arms  of 
Morpheus  at  6:30  a.m.  by  the  per- 

sonable voice  of  Glenn  Graham, 

WRNL's  reveille  girl — she's  their 

pal. 

CO 

THE  STREETS  AREN'T  YET  PAVED  WITH  GOLD  in  Wichita,  Kansas,  but  maybe 
that's  the  next  thing  they  are  going  to  do  in  the  fabulous  boom  town  of  the  prairies where  DEFENSE  BILLIONS— YES,  BILLIONS— are  outgushing  the  famous  oil wells  of  Kansas !  Just  name  any  kind  of  statistics  you  want,  and  we  can  give  you 
figures  from  Wichita  that  will  make  any  time  buyer's  heart  do  half-gainers!  Of 
course  we've  whispered  modestly  about  Wichita's  boom  before,  but  in  this  ad  we want  to  say— BOOM — BOOM! Not  only  is  WICHITA  soaring  to  new  heights  of  economic  fame,  RADIO  STATION 
KFH,  only  full  time  CBS  outlet  in  Kansas,  is  demonstrating  ever-greater  listener 
preference. 

The  survey  above  is  really  a  TYPICAL  quarter-hour,  as  recently  measured  by  the 
widely  known  firm  of  Robert  S.  Conlan  &  Associates.  In  proof,  let's  mention  that  of all  the  twenty  auarter-hours  checked  between  8:00  A.M.  and  1:00  P.M.  during  this  6 
day  week  in  February,  KFH  registered — and  usually  by  an  overpowering  margin  !■ — • FIFTEEN  FIRSTS.  The  second  station  squeezed  through  to  win  but  five. 

The  best  radio  buy  is  the  station  that  produces  the  greatest  number  of  listeners 
at  the  lowest  cost  per  thousand.  That's  why KFH  produces — and  in  the  market  where 
people  are  beginning  to  ho-hum  about  money 
in  the  bank.  Yes,  there  ARE  a  few  choice 
periods  left  on  the  KFH  commercial  schedule, 
but  we  are  making  no  bets,  or  even  guesses, 
as  to   how  long  they  will  last. 
A  phone  call,  collect,  to  us  or  the  Petry 

boys  is  the  best  way  for  you  to  get  a 
money-making  spot.  We'll  listen  for  your  r^ng ! THAT  SELLING  STATION 

IN  KANSAS'  BIGGEST, RICHEST  MARKET  1 

FETE  FOR  'TAVERN' Musical  Show  on  KSD  Now 

 In  Its  Fifth  Year  

IpBAtt! 
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CBS  •  5000  WAUS  DAY  AND  NIGHT  •  WIRE  OR  PHONE  ANY  EDWARD  PETRY  OFFICE 

THE  Friendly  Tavern  program, 
now  entitled  Julie  O'Neil  &  Co., has  begun  its  fifth  year  on  KSD, 
St.  Louis,  sponsored  by  the  Colum- 

bia Brewing  Co.  (Alpen  Brau 
beer).  The  15-minute  show  origi- 

nated in  December,  1937,  over 
KSD,  presenting  his  tunes  and  un- 

usual band  and  vocal  arrange- 
ments and  has  continued  without 

interruption  nightly,  Monday 
through  Saturday. 

A  musical  variety  show  featur- 
ing Russ  David  and  his  KSD  or- chestra with  the  voices  of  Julie 

O'Neil  and  Joe  Karnes,  it  has  of- 
fered such  regular  vocalists  as 

Helen  O'Connell,  now  featured  with 
Jimmy  Dorsey's  orchestra,  and Cheri  McKay,  formerly  of  the 
Merry  Macs.  Clair  Callihan  has 
been  announcer  for  the  show  since 
its  beginning.  Guest  stars  appear 
frequently.  Olian  Adv.  Co.  handles 
the  Alpen  Brau  account. 

KOIN,  Portland,  on  April  1  renewed Northwest  Neighbors  with  Joseph 
Sampietro,  musical  director,  leading 
the  18-piece  KOIN  orchestra.  Program, 
featuring  unusual  stories  told  by 
Northwest  residents,  is  also  carried  on 
KWRC,  Pendleton  ;  KODL,  The  Dal- 

les ;  KBNB,  Bend ;  KAST,  Astoria,  in 
Oregon.  Also  KUJ,  Walla  Walla,  and 
KIT,  Yakima,  Washington.  Art  Kirk- ham,  KOIN  announcer,  is  m.c.  H.  M. 
Swartwood,  head  of  KOIN  program 
department,  does  programming;  Ted 
Cooke,  production  chief,  is  producer 
and  Duane  Hennessy  is  script  writer. 

KLX,  Oakland,  Cal.,  is  the  first  sta- tion west  of  Denver  to  subscribe  to 
the  Press  Association  news  service. 
PA,  a  division  of  Associated  Press,  re- 

cently opened  a  San  Francisco  office. 

WMFF,  Plattsburg,  N.  Y.  has  ac- 
cepted the  name  of  Miss  Winnie's Jolly  Juveniles  in  a  recent  contest  to 

find  a  name  for  the  new  Saturday 
morning  children's  show  conducted  by 
Winnie  O'Meara.  Talent  consists  of 
selected  juvenile  singers  and  musicians. 

WIBX,  Utiea,  after  starting  a  pro- gram of  favorite  hymns  and  homely 
philosphy  with  George  Davis  singing 
and  narrating,  sent  announcement 
cards  to  165  clergymen  in  the  Mohawk 
Valley  asking  for  suggestions.  The 
station  reports  that  general  pleasure 
was  expressed  by  the  clergymen  for  a 
spiritual  program  in  wartime. 
WHN,  New  York,  has  issued  a  new 
coverage  map,  showing  its  new  "guar- 

anteed coverage  area"  since  its  in- crease in  power  to  50  kw.  last  Dec.  1, 
and  a  new  rate  card.  No.  10,  effec- 

tive that  date.  Station  has  not  in- creased its  rates  with  its  power  and 
the  only  change  in  the  card  is  the 
elimination  of  participating  announce- 

ments, although  station  breaks  are 
still  available. 

TRAFFIC  SAFETY  is  urged  dra- matically in  The  Story  of  the  White 
Safety  Car  series  by  KMBC,  Kansas 
City,  has  been  renewed  for  a  third 
13-week  series.  Presented  in  coopera- 

tion with  the  local  police  department 
and  safety  council  the  programs  are 
written  by  Larry  Clark  and  produced 
by  Eddie  Edwards  both  of  the  KMBC 
staff.  Kansas  City  Junior  College  stu- 

dents appear  in  dramatic  roles. 
KDYL,  Salt  Lake  City,  participated 
in  the  observance  of  Greek  Independ- 

ence Day,  March  25,  with  the  presen- tation of  a  special  program  of  Greek 
music  together  with  brief  talks  by 
leading  members  of  the  Greek  com- 

munity in  Salt  Lake  City.  Emerson 
Smith,  KDYL  program  director,  han- dled details  of  the  program. 
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CHARLEY  STOOKEY.  CBS  Coun- 
try Journal  editor,  and  Art  Holbrook. 

WIBW  special  events  director,  teamed 
lip  March  28,  for  their  second  nation- 

wide broadcast  together.  Last  June  14. 
the  two  originated  the  Country 
Journal  from  the  annual  Wheat  Fes- 

tival 18  miles  west  of  Topeka.  Last 
Saturday,  they  took  the  CBS  micro- 

phone into  the  vocational  agriculture 
frani  mechanics  shop  of  the  Highland 
Park  High  School,  outside  Topeka. 
There,  with  the  aid  of  students,  in- 

structors, farmers  and  state  farming 
experts,  they  broadcast  over  WIBW 
and  CBS  facilities  how  farmers  can 
keep  their  machinery  in  shape  easily 
and  economically  by  taking  advantage 
of  the  facilities  offered  by  vocational 
school  agricultural  departments. 
WJR.  Detroit,  broadcast  the  formal 
induction-  of  Tom  Harmon,  station 
sports  director,  as  an  aviation  cadet. 
The  ceremonies  were  part  of  Har- 

mon's farewell  program. 
KWTO-KGBX,  Springfield,  Mo.,  re- 

cently staged  an  entertainment  for 
patients  and  staff  members  of  the  local 
O'Reilly  Army  Hospital.  Jack  Baker. Breakfast  Club  vocalist,  appeared  at 
the  request  of  Terry  Moss,  program  di- 

rector, and  Manager  Ralph  Foster,  be- 
sides making  a  personal  contribution  to 

a  fund  for  a  neAv  public  address  system 
at  the  hospital. 

WOWO-WGL,  Fort  Wayne,  has 
started  a  new  musical  program.  The 
Smile  of  Fortune.  During  the  broad- 

cast Marge  Warren,  vocalist,  blind- 
folded selects  a  phone  number  from  the 

directory  and  if  the  party  is  at  home 
and  tuned  to  the  station,  a  merchandise 
prize  is  awarded. 

IMPRESSIONS  of  America  in  con- 
trast to  their  war-torn  countries  are 

told  by  United  Nations  representatives 
on  Foreign  Refugees  started  on 
WLAC.  Nashville. 

KOY.  Phoenix,  has  organized  a  group 
of  entertainment  units  composed  of 
station's  staff  members  which  tour 
Army  posts  and  camps  in  that  area 
two  to  four  times  weekly. 

WAAT,  Jersey  City,  has  been  named 
by  the  Newark  defense  council  to 
broadcast  official  instructions  to  air 
raid  wardens  in  the  council's  area. 
Every  Thursday  and  Sunday  WAAT 
presents  the  council's  secretary  for the  broadcasts. 

'Gone'  Radio  Spots 
TO  PROMOTE  a  popular  price  run 
of  "Gone  With  the  Wind",  opening last  week  in  a  New  York  movie 
theatre,  Loews,  New  York  (thea- 

ters), sponsored  a  two-day  spot  an- 
nouncement test  campaign  on  four 

local  stations.  A  national  spot  cam- 
paign may  be  undertaken  when  the 

picture  is  released  at  popular  prices 
if  the  local  radio  campaign  brings 
a  fair  return,  according  to  the  agen- 

cy, Donahue  &  Coe,  New  York. 

Block  on  Barn  Dance 

BLOCK  DRUG  Co.,  Jersey  City 
(Gold  Medal  Haarlem  Oil  cap- 

sules), has  replaced  The  Pinex  Co. 
Ft.  Wayne,  Ind.  (cough  remedy), 
on  the  7-7:30  p.m.  portion  of  the 
National  Barn  Dance  weekly  on 
WLS,  Chicago.  Agency  is  Brown  & 
Specter,  New  York. 

WOWO  EDIBLE  OSCARS  in  the  form  of  juicy  steaks  were  enjoyed  by 
this  happy  group  at  the  Third  Annual  WOWO  Achievements  Awards 
banquet,  a  yearly  project  of  the  Fort  Wayne  station  and  Purdue  U  ex- 

tension division.  Oscar  eaters  are  (1  to  r)  Lee  B.  Wailes,  manager  of 
broadcasting,  Westinghouse  Radio  Stations  Inc.;  Tom  Wheeler,  WOWO 
farm  director;  Tom  Johnston,  publicity  director  of  Purdue;  Dr.  E.  C. 
Elliot,  president  of  the  university,  who  was  guest  speaker.  Certificates 
of  award  were  presented  by  WOWO  to  15  leaders  in  agricultural  fields. 

SIGNAL  OIL  DROPS 

AFTER  TIME  SHIFTS 
SIGNAL  OIL  Co.,  Los  Angeles, 
will  discontinue  its  weekly  half- 
hour  NBC  Signal  Carnival,  follow- 

ing the  May  3  program,  after  5V2 
years  of  continuous  sponsorship  on 
western  stations  of  that  network. 
In  cancelling.  Barton  A.  Stebbins 
Adv.  Agency,  Los  Angeles,  servic- 

ing the  account,  declared  the  pro- 
gram had  been  "shuffled  around  so much  on  the  regional  network  that 

its  following  was  severely  affected." 
"During  the  past  12  months  Sig- nal Carnival  has  been  broadcast  at 

six  different  times  and  at  four  dif- 
ferent times  since  October,  1941", Mr.  Stebbins,  head  of  the  agency 

said.  "Three  times  since  September 
this  Pacific  Coast  program  has  had 
its  time  preempted  for  the  rebroad- cast  of  transcontinental  shows.  As 
result  of  all  these  changes,  our 
client  suffered  a  material  loss  in  its 
radio  audience  in  recent  months. 
The  Signal  Carjiival  has  had  a  pro- 

gram rating,  under  the  Hooper 
system,  as  high  as  17.5.  During 
1940  and  1941  it  has  had  ratings 
far  in  excess  of  many  T.  C.  shows 
spending  a  great  deal  more  money 

for  talent." This  is  said  to  be  the  first  can- 
cellation on  basis  established  by 

the  American  Assn.  of  Advertising 
Agencies  last  fall  when,  at  its  Del 
Monte,  Cal.  convention,  recommen- dation was  made  to  networks  that 
"a  rebroadcast  of  a  national  pro- 

gram to  have  the  same  status  as  a 
Pacific  Coast  regional  program  in 
the  selection  of  network  time."  No 
protection  along  this  line  was 
granted  by  NBC  or  CBS,  Mr.  Steb- bins declared.  No  comment  came 
from  NBC  Hollywood  executives  on 
the  cancellation. 

250    WATTS»  1400  KILOCYCLES 

NEWS 

Every  Hour  on  the  Hour 

WHBO 

MEMPHIS,  TENN. r 

WPEN  Drops  Races 
HORSE  RACING  results  broad- 

cast by  WPEN,  Philadelphia,  will 
be  dropped,  according  to  Arthur 
Simon,  general  manager.  The  daily 
programs  are  sponsored  by  the 
Armstrong  Racing  Form  which,  it 
is  reported,  was  to  have  spent  al- 

most $18,000  for  a  year  for  the 
broadcasts.  Advertisements  carried 
by  the  station  in  the  local  news- 

papers calling  attention  to  the 
horse  racing  service  have  been  can- celled. WPEN  did  not  comment  on 
complaints  registered  against  the 
broadcasts  by  the  Pennsylvania 
Public  Utilities  Commissioner 
Beamish  [Broadcasting,  March 23]. 

Adler  Expanding 

ADLER  SHOES  FOR  MEN,  New 
York,  has  renewed  for  52  weeks 
thrice-w  e  e  k  1  y  participations  in 
Here's  Morgan,  five-times  weekly 
program  on  WOR,  New  York.  Adler 
Shoes  also  uses  14  announcements 
per  week  on  WQXR,  New  York,  and 
is  planning  the  addition  of  other 
stations  to  advertise  Adler  Eleva- 

tors, Longfellows,  Wide-Guys,  Thin 
Man,  Air-Adler  and  other  Adler 
shoes.  Agency  is  Consolidated  Adv., 
New  York. 

NEWS  —  MUSIC  —  SPORTS 

365,000  people  make  the 
Youngstown  metropoli- 

tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley.Reed  Co. 
National  Representatives 

r 1 CREATING 

Amicizia 
F  reindshaft 

Przyjazn 
Amistad 
Freundschaft 

FRIENDSHIP  is  spelled  differently  in  every 

language  but  5,000,000*  listeners  in 
greater  New  York  have  learned  to  identi- 

fy WBNX  as  the  FRIENDLY  VOICE  of 
their  own  tongue.  All  of  which  adds  up 
to  proven  sales  satisfaction  for  na- 

tional and  regional  advertisers  in  the 
world's  richest  market.  For  effective  yet 
economical  coverage  of  metropolitan  New 
York,  WBNX  is  an  outstanding  value. 

Over  70%  of  New  York's  popu- 
lation is  foreign  born  or  of  for- 

eign parentage. 

Winner  of  the  PEABODY 
CITATION  for  Public  Ser- 

vice to  Foreign  Language 
Groups. 

L J 

WBNX 

SOOOWetts, 

FOR  0FFENSE^,j,tf.5\  f>3f 

FOR  miHSEW^fif^Jy^ 
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MAXIMUM  PRICES 

FOR  RADIOS  FIXED 

ACTING  "to  combat  price  inflation affecting  lines  of  goods  made  scarce 
by  war,"  John  E.  Hamm,  acting administrator  of  the  Office  of  Price 
Administration,  has  set  maximum 
retail  prices  for  radios  and  other 
household  appliances. 

Effective  last  Monday  the  radio 
ceiling  price  order  was  set  tempo- 

rarily for  60  days  and  takes  the 
price  level  of  March  19  as  its 
"maximum"  in  regulation  of  sales. 
It  was  further  ordered  that  all  dis- 

tributors and  retailers  keep  a  rec- 
ord until  May  28,  the  closing  date 

of  the  temporary  order,  of  all  sales 
made  including  the  price  charged 
and  the  make  and  type  of  receiver. 
Retailers  must  also  post  in  a  "con- 

spicuous" place  a  list  of  all  receiv- ers in  their  stock  indicating  model 
types  and  price  of  each. 

In  releasing  his  order,  Mr. 
Hamm  said,  "Inasmuch  as  there 
has  been  no  increase  in  manufac- 

turers' prices,  it  is  obvious  that 
wholesale  and  retail  prices  are  be- 

ing pushed  up  simply  on  the  theory 
that  the  public  should  be  glad  to 
get  a  new  refrigerator  or  washer 
or  vacuum  cleaner  or  radio  at  any 
price  in  these  times." 

He  added  that  "this  is  the  rea- 
soning that  makes  for  profiteering 

and  stimulates  inflation." 

WLIB  Allows  2%  Cash  Discount 
WLIB,  successor  to  WCNW,  Brook- 

lyn, will  allow  a  2%  cash  discount  to 
recognized  agencies  on  all  bills  paid  in 
the  week  following  broadcast,  accord- 

ing to  Elias  I.  Godofsky,  general  man- 
ager. This  outlet  will  broadcast  April 

14  for  the  first  time. 

So  Solly 

WHEN  the  new  WOSH,  Osh- 
kosh.  Wis.,  moved  into  its 
present  quai'ters,  it  occupied on  the  first  floor  what  had 
previously  been  a  large  chop 
suey  emporium.  The  call  let- 

ters were  hoisted  on  the  build- 
ing, and  the  second  morning 

the  station  had  two  early  cus- 
tomers— both  lugging  large 

bundles  of  laundry — who  had 
seen  the  sign  and  concluded 
that  the  Chinese  restauran- 
teur  was  now  operating  a 
Chinese  laundry. 

Egbert  White  on  Staff 

Of  New  Army  Newspaper 
EGBERT  WHITE,  vice-president 
of  BBDO,  who  during  the  last  war 
was  on  the  staff  of  the  AEF's  news- 

paper Stars  &  Stripes,  last  week 
was  designated  as  a  member  of 
the  staff  of  a  new  Army  newspaper, 
written  by  and  for  American  sol- 

diers, which  the  War  Dept.  an- 
nounced would  soon  begin  publi- 

cation. It  will  be  known  as  Yank, 
will  carry  no  advertising  and  will 
be  edited  and  managed  by  Army 
personnel,  chiefly  enlisted  men. 

Mr.  White  will  be  one  of  the 
founders  of  Yank,  serving  as  chair- 

man of  a  subcommittee  of  the  Joint 
Army  and  Navy  Advisory  Com- 

mittee along  with  Adolph  Shelby 
Ochs,  general  manager  of  the 
Chattanooga  Times,  also  a  Stars  & 
Stripes  alumnus;  Martin  Fouss, 
managing  editor  of  the  Saturday 
Evening  Post;  Alfred  C.  Strasser, 
art  editor  of  Liberty. 

LAST  WORD  spoken  by  Announc- 
er "Selectee"  Aubrey  Guy  (hold- 

mike)  as  he  described  his  own 
going-away  party  for  WMC,  Mem- 

phis, listeners.  It  was  part  of  a 
special  broadcast  of  the  parade 
held  in  conjunction  with  the  de- 

parture of  several  hundred  Mem- 
phis selectees.  Guy  is  assisted 

by    announcer    George  Faulder. 

Radio  and  Farmer 
(Continued  from  page  12) 

the  shortage  of  labor  in  a  num- 
ber of  areas  will  be  by  lengthening 

the  work  day  of  the  farmer,  his 
wife  and  his  boys  and  girls. 

Even  this  won't  do  the  trick  un- 
less the  Yankee  inventiveness  of 

farmers  is  brought  to  play  to  find 
short  cuts  so  that  they  can  all  put 
effectiveness  of  an  hour  of  human 

labor.  Government  isn't  going  to 
do  this  invention.  Industry  isn't 
going  to  do  it.  It's  going  to  be 
done  by  individual  farmers  who 
think  up  labor-saving  short  cuts. 
But  in  this  time  of  crisis,  all  the 
farmers  ought  to  know  about  these 
short  cuts  so  that  they  can  all  put 
them  to  work. 

So  there's  your  idea  for  a  pro- 
motion campaign.  Why  not  organ- 

ize a  contest  with  a  weekly  award 
to  the  farmer  who  invents  the  best 
labor-saving  short  cut;  then  let 
him  appear  with  your  farm  serv- 

ice man  and  tell  how  he  did  it. 
Next  you  offer  a  simple  mailing 
piece  which  will  give  directions  for 
applying  his  brain  wave  on  other farms. 

Another  type  of  station  promo- 
tion might  center  around  recogni- 
tion of  the  part  that  farm  women 

play  in  getting  the  wartime  job  of 
agriculture  done.  Awards  for  es- 

says or  reports  and  other  devices 
spring  immediately  to  mind  here. 
The  field  is  endlessly  fertile  and 
the  imagination  of  individual  sta- 

tion managers  and  promotion  men 
can  develop  in  half  an  hour  more 
ideas  than  I  can  set  down  in  three 
pages  of  Broadcasting  Magazine. 

Instructions  to  Stations 

Now  the  thing  to  watch  out  for, 
of  course,  is  to  be  sure  that  you 
are  going  along  the  line  that  will 
best  serve  the  agricultural  part  of 
the  war  program.  So  the  station 
managements  who  want  to  get  into 
war  service  on  this  front  will  want 
a  place  to  go  to  in  order  to  be  sure 
that  they  are  getting  the  rights 
facts  issued,  and  going  down  the 
right  line  in  promotional  material, 
commentary  etc.  I  make  this  sug- 

gestion : 

If  your  station  service  area  lies 
within  one  State,  get  in  touch  with 
the  Department  of  Agriculture 

War  Board  of  the  State  and  they'll 
instruct  you  how  to  get  the  requis- 

ite informational  materials  from 

the  various  agencies  of  the  De- 
partment and  the  State  that  are 

serving  farmers,  give  you  ideas  on 
promotional  campaigns. 

If  your  coverage  area  serves  two 
or  more  States,  write  the  Radio 
Service,  Department  of  Agricul- 

ture, and  Wallace  Kadderly,  who 
succeeded  me  in  charge  of  that 
service  four  years  ago,  will  put 
you  in  touch  with  one  of  our  field 
offices  which  will  make  arrange- 

ments with  the  USDA  War  Boards 
of  the  States  concerned. 
Farm  program  directors  who 

have  asked  that  we  keep  them  in 
touch  with  developments  in  USDA 
policy  and  action  are  now  receiv- 

ing a  weekly  letter  from  Kadderly, 
and  he'll  add  other  farm  program 
directors  to  the  list  for  this  letter 

upon  request. 
Along  with  this  service  from 

here,  we'd  like  to  build  up  an  ex- 
change service  of  promotion  ideas 

among  stations  that  have  farm 
service  men.  Maybe  you've  got 
some  ideas  that  ought  to  be  put  to 
work  in  this  field. 

As  many  stations  have  already 
told  us  and  shovra  by  their  ac- 

tions, farm  service  during  the  war 
must  be  a  positive  thing  —  not 
simply  passive  acceptance  or  re- 

jection of  requests  for  free  time. 
There  is  a  Hew,  war  time  concep- 

tion of  broadcasting  "in  the  pub- 

lic interest." It's  going  to  take  brain  work 
and  leg  work  by  all  of  us  to  win 
this  war. 

Phoney  German  Station 
Claims  Midwest  Locale 
DIRECTED  to  Midwest  listeners, 
a  German  shortwave  station  is  re- 

ported to  be  using  various  devices 
to  convey  the  impression  that  it  is 
located  in  the  United  States,  ac- 

cording to  official  sources.  Heard 

recently,  the  station  D-E-B-U-N-K refers  to  European  locations  as 
"over  there"  and  its  commentators 
use  slangy,  colloquial  terms  to  give 
the  station's  programs  a  rural tone. 

Simple  direction  finding  efforts, 
it  is  said,  have  definitely  estab- lished the  location  of  the  station  to 
be  in  Europe  and  its  broadcasts 
are  said  to  be  on  the  same  fre- 

quency as  Berlin  shortwave.  Au- thoritative sources  also  said  that 
reports  of  the  station  follow  official 
Berlin  shortwave  so  closely  that 
experienced  listeners  in  this  coun- 

try believe  that  no  serious  efforts 
are  being  made  by  the  Nazis  to 
conceal  the  fact  that  the  broad- 

casts are  coming  from  Germany. 

Siegmund  Strauss 
SIEGMUND  STRAUSS,  67,  Austrian 
inventor  credited  with  invention  of  the 
feedback  and  with  contributing  to  the 
invention  of  the  amijlifier  tube  when 
he  had  his  own  laboratory  in  Vienna, 
died  March  29  at  his  New  York  home. 
He  had  fled  Austria  in  1938.  He  is  sur- 

vived by  his  widow  and  a  son,  Peter H.  Strauss. 

AS  OMITTED  FROM 

TIME 

THE  WEEKLY  NEWSMAGAZINE 

March  30th,  1942 

Page  14 

".  .  .  Typical  stunt:  L.  S.  Ayres,  big 
Indianapolis  department  store,  four  weeks 
ago  changed  its  Tuesday  broadcast  from 

Shopping  Service  of  the  Air  to  Ayres' 
Sewing  School  of  the  Air.  One  radio  an- 

nouncement brought  1,811  applicants  in 
three  days,  3,000  by  the  end  of  the  week. 
The  class  had  to  close  with  an  additional 

3,000  clamoring  to  participate." 

Most  important  fact  omitted  from  TIME'S  write-up  was 
name  of  THE  Indianapolis  radio  station  .  .  .  WIRE.* 

*WIRE  carries   more  local  programs 
than  all  three  other  stations  combined. 
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Rockefeller  Committee 

Buys  Newspaper  Space 

To  List  Latin  Programs 
TO  STIMULATE  Latin  American 
listening  to  programs  shortwaved 
from  the  United  States,  the  Office 
of  the  Coordinator  of  Inter-Ameri- 

can Affairs  (Rockefeller  Commit- 
tee) is  starting  a  series  of  weekly 

insertions  in  54  newspapers  in  30 
major  cities  throughout  Central 
and  South  America.  Advertisements 
will  list  outstanding  shortwave 
programs  of  the  coming  week,  espe- 

cially news  programs,  giving  time 
of  broadcast  and  originating  sta- 

tion of  each  program. 
Campaign  is  understood  to  be 

necessary  because  few  Latin  Amer- 
ican newspapers  print  radio  list- 
ings and  practically  none  carry 

listings  of  shortwave  programs.  Be- 
fore Dec.  7  the  Axis  nations  used 

paid  space  for  similar  listings  of 
their  programs,  but  it  is  believed 
this  advertising  has  completely 
stopped  since  America's  entry  into 
the  war  and  the  breaking  off  of 
diplomatic  relations  with  Ger- 

many, Italy  and  Japan  by  nearly 
all  the  Latin  American  republics. 

In  addition  to  the  newspapers, 
the  programs  will  also  be  listed  in 
the  airmail  edition  of  Time  and 
the  Spanish  edition  of  Readers'  Di- 

gest. Irwin  Vladimir  &  Co.,  New 
York,  ie  handling  the  account. 

B  &  W  to  Change 
BROWN  &  WILLIAMSON  To- 

bacco Corp.,  Louisville,  has  decided 
to  discontinue  Capt.  Flagg  &  Sgt. 
Quirt,  broadcast  in  the  interest  of 
Wings  cigarettes  on  64  NBC  sta- 

tions, Fridays  at  10-10:30  p.m.,  and 
will  substitute  effective  April  13  an- 

other program,  as  yet  unannounced. 
The  present  program,  originally 
adapted  for  radio  from  the  play 
What  Price  Glory,  experienced  re- 

current script  difficulties  and  cer- 
tain objections  from  the  Marine 

Corps,  and  three  weeks  ago  the 
script  was  revised.  However,  after 
conferring  with  the  Marine  Corps 
officers,  it  was  decided  to  drop  the 
program  for  the  duration.  Russel 
M.  Seeds  Co.,  Chicago,  is  agency. 

ZENITH  RADIO  Corp.,  Chicago  is 
making  a  survey  of  all  FM  stations 
and  licensees  to  get  a  clear,  complete 
picture  of  FM  operations  at  present 
and  to  advise  on  how  to  obtain  maxi- 

mum results  from  present  facilities. 
Results  will  be  released  in  a  few 
weeks,  according  to  N.  H.  TerwiUiger, 
sales  promotion  manager  of  Zenith. 

NASHVILLE 

UiCPO 

FLO  ZIEGFIELD'S  famous  stage- 
door  line  "Through  This  Portal Pass  the  Most  Beautiful  Girls  in 
the  World"  is  paraphrased  by  the 
sales  department  of  WCPO,  Cin- 

cinnati, in  its  newly-decorated  of- 
fices. You  can't  miss  this  legend 

for  the  entrance  faces  on  the  re- 
ception room.  In  front  of  door  are 

Evelyn  Eppinger,  traffic  manager, 
and  Mortimer  C.  Watters,  general 
manager  and  originator  of  the 
the  idea. — From  March  30  Broad- 
casting. 

On  this  caption  you  have  a  low  score. 
In  the  first  place,  you're  wrong  on your  lore ; 

You're  over  a  barrel 
Because  'twas  Earl  Carroll 

Who  first  put  that  sign  o'er  his  door. 
To  the  foot  of  the  class  you  should 

go — 

And  maybe  you  already  know 
That  your  fate  should  be  sealed 
For  that  name  of  "Ziegfield" — 

'Twas  Ziesfeld  whose  first  name  was Flo! 

J.  J.  Downey, 
Sales  Promotion  Manager, 
Studebaker  Corp., 
South  Bend,  Ind. 

Women  at  Radio  Locators 
PREDICTION  that  at  least  25,000 
women  will  be  employed  by  the  armed 
services  to  operate  radio  locators  of 
enemy  planes  and- do  other  vital  work was  made  by  Watson  Davis,  chief  of 
the  science  service,  on  his  Adventures 
in  Science  program.  The  Navy,  Mr. 
Davis  said,  wants  women  with  college 
degreos.  preferably  in  physics,  who 
also  1h)1(1  amateur  radio  licenses  who 
will  111'  started  in  a  civilian  capacity 
in  oitliiT  radio  locator  work,  in  re- 

search laboratories  or  in  the  develop- 
ment and  installation  of  radio  com- 

munication facilities. 

THE  NATIONAL  LITE  AND  ACCIDENT  mSURANCE  GQStfAMT. 

300  in  WBBM  School 
WBBM,  Chicago,  has  completed  en- rollment of  300  new  students  in  the 
station's  Radio  Telegi'aphy  school  of- fering classes  36  hours  weekly  in  code 
practice  and  electrical  theory.  Instruc- tion is  in  charge  of  the  engineering 
staff  of  WBBM,  including  Frank 
Falknor,  D.  .7.  Dunlop,  George  Sher- 

man, Ray  Noll,  .John  Krizek,  Art 
Maus,  Holly  Pearce,  and  Henry  Jack- son of  the  sales  staff.  250  students  in 
the  first  classes  have  completed  half 
of  the  13-week  course. 

Named  to  AMP  Board 

ELECTION  of  Ernest  R.  Voigt, 
vice-president  in  charge  of  the 
music  department  of  Associated 
Music  Publishers;  Ben  Selvin,  vice- 
president  in  charge  of  program  re- 

cording of  AMP,  and  K.  R.  Smith, 
vice-president  and  general  manager 
of  Muzak  Transcriptions,  to  the 
AMP  board  of  directors  was  an- 

nounced last  week  by  C.  M.  Finney, 
AMP  president.  Other  AMP  direc- 

tors include  Mr.  Finney,  Waddell 
Catchings,  chairman  of  the  board; 
A.  M.  Davis,  attorney;  H.  C.  Free- 

man, vice-president  of  North  Amer- 
ican Co.;  W.  J.  Herdman,  general 

manager  of  Wired  Radio;  William 
Benton,  majority  stockholder  of 
AMP  and  its  associated  companies. 

Free  Will  Leave  FBMS 

To  Enter  Army  Service 
LLOYD  FREE,  director  of  the 
FCC's  Foreign  Broadcast  Monitor- 

ing Service,  will  resign  shortly  to 
join  the  Army,  vdth  the  possibility 
of  a  commission.  Mr.  Free  joined 
the  agency  in  June,  1941.  Although 
nothing  official  has  been  said  there 
is  possibility  the  agency  will  be 
cut  loose  from  the  parent  FCC 
and  attached  to  the  proposed  co- 

ordinated information  setup  [see 

page  10].  Actually  the  only  con- nection between  the  FCC  and  its 
defense  unit,  FBMS,  is  technical. 

Prior  to  joining  FBMS  Mr.  Free 
was  Director  of  the  Princeton 
Radio  Research  Project.  Earlier  he 
had  been  associated  with  the  Rocke- 

feller Foundation. 

GUIDE  TO  STATIONS 

PROPOSED  BY  OFF 

ACCEDING  to  the  request  of  its 
station  advisory  committee,  the 
Office  of  Facts  &  Figures,  through 
its  radio  division,  has  submitted  to 
J.  Harold  Ryan,  Assistant  Director 
of  Censorship,  a  proposed  guide  to 
station  and  network  production 
men  amplifying  in  an  affirmative 
way  what  they  may  do  without 
running  afoul  of  Section  7  of  the 
Wartime  Code  of  Censorship. 
The  eight-page  memorandum, 

which  Mr.  Ryan  will  submit  to  the 
various  Government  information 
agencies  for  suggestions,  is  still  in 
the  confidential  stage  but  eventu- 

ally OFF  hopes  to  issue  it  to  all 
stations  and  netwoi'ks,  assuming 
it  is  approved  by  the  Office  of Censorship. 

Whereas  the  censor  advises  radio 
what  it  cannot  do,  the  proposed 
guide  lists  some  50  suggestions 
about  what  they  can  do  to  build 
shows  without  the  necessity  of 
checking  vdth  the  Censor's  office.  It was  said  at  OFF  that  the  guide 
was  prepared  particularly  with  the 
problem  of  the  local  program 
producer  in  mind. 

Now  Major  Roosevelt 
CAPT.  ELLIOTT  ROOSEVELT, 
second  son  of  the  President  and 
former  president  of  Texas  State 
Network,  last  Thursday  was  pro- 

moted to  rank  of  major  in  the 
Army  Air  Corps.  He  now  is  sta- tioned at  Fresno,  Cal.  His  wife, 
Ruth  Googins  Roosevelt,  is  head  of 
Texas  State  and  of  KFJZ,  Fort 
Worth,  key  station. 

ITS  PLANTING  TIME  ON  WHAMIand's 
140,518  FARMS 

It's  planting  time  in  WHAMland  .  .  . 
when  the  seeds  of  an  abundant,  pros- 

perity-creating harvest  are  entrusted  to 
the  fertile  soil  of  WHAMland's  140,518 farms. 

It's  a  big  rural  market  that  WHAM 
gives  you  .  .  .  big  in  size  ...  43  counties 
of  Western  New  York  and  Pennsylvania 
.  .  .  big  in  the  buying  power  prosperous farming  creates, 

WHAM 

ROCHESTER,  N.  Y. 

WHAM  gives  you  rural  coverage  of, 
not  just  Monroe  County,  but  of  43 
counties.  WHAM  gives  you  urban  cover- 

age of,  not  just  Rochester  with  its  year 
'round  industries,  but  of  18  busy  trading 
centers.  And,  in  city  or  country,  WHAM 
program  leadership  insures  plus  listener- 
ship. 

WHAM  is  a  better  buy. 

National  Representatives: 
GEORGE  P.  HOLLINGBERY  CO. 

50,000  Watts  .  .  .  Clear  Channel  .  .  .  Full 
Time  .  .  .  Afniiated  with  the  Red  Network 
«f  the  N.B.C.  and  the  Blue  Network  Co. 

Tri 

■A 
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ACA  Charges  Against 
WBAL    Are  Dismissed 

DISMISSING  a  complaint  by  the 
American  Communications  Assn., 
Broadcasting  Department  (CIO) 
that  Hearst  Radio  Inc.,  New  York, 
owners  of  WBAL,  Baltimore,  had 
dismissed  two  employes,  John  J. 
Mutch  and  Morris  O'Connor  Jr., and  had  refused  to  reinstate  them 
because  of  activities  in  the  union, 
the  National  Labor  Relations 
Board  last  Wednesday  issued  a 
stipulation  based  on  an  order  that 
the  men  be  reinstated  and  paid 
$150  each  to  recompense  them  for 
any  loss  suffered  by  the  discharge. 

The  union  complained  Jan.  22 
that  Hearst  Radio  had  engaged  in 
unfair  practices  within  the  mean- 

ing of  the  National  Labor  Relations 
Act.  Hearst  on  Feb.  6,  denied  the 
charges.  An  agreement  was  reached 
March  10  without  a  hearing. 

No.  4  of  a  Series 

Nova  Scotia 

Canada's  foremost 
Coal  Producer 

A  LMOST  half  of  Canada's  production 
"  *  of  bituminous  cool  is  raised  in 
Nova  Scotia — 1940  production  topping 
7,000,000  tons.  Much  of  this  comes 
from  mines  that  go  miles  under  the 
sea.  Reserves  are  estimated  at  over 
twenty  billion  tons. 

Besides  keeping  the  factories  and  rail- 
roads of  Eastern  Canada  humming,  a 

million  tons  of  Nova  Scotia  coal  are  used 
to  moke  coke  and  a  flood  of  by-products. 
These  include  TNT,  coal  tar,  benzol, 
zylol,  ammonia  and  a  hundred  others. 

INVESTIGATE 

NOVA  SCOTIA 

Radio  Broadcasting  Station 

C  H  N  S 
HALIFAX,   NOVA  SCOTIA, 

CANADA 

USA  Rep.  •  Jos.  Weed  &  Co.  •  Nev/  York  City 

OFFICIAL  congratulations  on  the 
daytime  power  increase  of  WKBN, 
Youngstown,  to  5,000  watts  were 
extended  March  29  by  Ohio's  Gov. John  W.  Bricker  (left)  to  Warren 
P.  Williamson  Jr.,  president  of  the 
station.  In  addition  Mayor  William 
B.  Spagnola  participated  in  the 
dedication  along  with  other  Buck- 

eye dignitaries.  WKBN  anticipates 
a  further  stepup  to  5,000  watts 
night  in  the  near  future. 

Anti-Trust  Policy 
(Continued  from  page  16) 

sumed  after  the  war.  The  President 
insisted  that  the  agreement  does 
not  mean  that  anyone  will  go  with- 

out eventual  trial  for  alleged  vio- 
lation of  the  statutes. 

Court  Argument 
It  was  clear  that  the  White 

House  agreement  is  designed  pri- 
marily to  help  those  engaged  in 

heavy  war  industries.  Whether  the 
scope  of  the  agreement  later  will 
be  broadened  to  accompany  essen- 

tial services,  not  actually  engaged 
in  physical  production,  is  proble- 

matical. No  relief  for  broadcasting 
or  other  service  industries  is  in 
sight,  it  was  pointed  out  in  re- 

sponsible quarters,  unless  such  a 
broadening  of  the  agreement  is 
procured. 

Meanwhile,  on  another  front  in 
the   multi-pronged    campaign  de- 

Ft  SHI  NO  IS  BETTER  i 
WHERE  THERE  ARE  MORE  FISH.' 

J3u4me(kf  id  Metier 

WHERE  THERE  ARE  MORE  ̂  

Army  Day  on  WWJ 
FEATURED  by  an  address 
by  Lieut.  Gen.  Ben  Lear, 
WWJ,  Detroit,  dedicated  all 
its  locally  produced  programs 
of  April  6  to  Army  Day, 
including  many  specially  ar- 

ranged for  the  occasion. 
Also  to  be  carried  on  WWJ 
was  to  be  a  mass  swearing- 
in  of  50  aviation  cadets  of  the 

Army  at  Detroit's  city  hall, 
described  by  S.  L.  A.  Mar- 

shall, military  commentator 
of  the  Detroit  News,  which 
owns  the  station. 

Morton,  Parker  to  J-W-T 
MORTON  SALT  Co.,  Chicago,  and 
Parker  Pen  Co.,  Janesville,  Wis., 
have  appointed  J.  Walter  Thomp- 

son Co.,  Chicago,  as  agency.  The 
latter  account  used  its  first  radio 
promotion  last  year  when  it  spon- 

sored a  Sunday  quarter-hour  of  re- 
corded music  on  MBS  for  Quink. 

Future  plans  have  not  been  an- nounced. Morton  Salt  has  used 
participating  announcements,  pri- 

marily on  the  West  Coast,  and  radio 
will  enter  into  its  future  campaign, 
as  yet  unformulated,  according  to 
C.  L.  Ostrom,  advertising  manager. 

CHICAGO  8VN,  Chicago,  has  started 
on  WLS,  Chicago,  sponsorship  of  Joe 
Kelly,  m.c.  of  Quiz  Kids  and  National 
Barn  Dance,  in  an  early  morning  quar- 

ter-hour reading  of  the  Sun  comics 
six  days  a  week  and  a  half-hour  on 
Sundays.  Agency  is  Wade  Adv. 
Agency,  Chicago. 

signed  to  root  out  purported  mo- 
nopoly in  broadcasting,  final  plans 

are  being  made  for  arguments  be- 
fore the  Supreme  Court  on  the 

validity  of  the  FCC's  chain- 
monopoly  regulations.  Arguments 
now  are  set  on  appeals  of  NBC 
and  CBS  for  the  week  of  April  27. 
It  was  stated  at  the  court,  how- 

ever, that  the  cases  might  not  be 
reached  until  early  May — just  prior 
to  the  court's  cessation  of  hearings 
imtil  fall.  It  is  expected  that  the 
court  will  decide  the  jurisdictional 
question  prior  to  its  formal  sum- 

mer recess  in  June.  Preliminary 
briefs  shortly  will  be  filed  not  only 
by  the  appellants— NBC  and  CBS 
—but  by  the  FCC  and  by  MBS,  the 
latter  as  intervener,  supporting 
the  FCC's  rules. 

The  provocative  rules  now  are 
suspended  under  a  stay  order 
granted  by  the  statutory  three- 
judge  court  in  New  York  in  Feb- 

ruary. This  stay  expires  May  1, 
however,  and  it  is  expected  that  a 
further  stay  will  be  procured  from 
the  Supreme  Court  prior  to  that 
day,  pending  its  decision. 

Boycott  Advocated 
In  New  Haven  Feud 

Prof.  Rodell  Makes  Attack 

On  Newspaper  Publisher 
LOCALIZED  revival  of  the  press- 
radio  feud  has  developed  in  New 
Haven,  Conn.,  over  purported  boy- 

cotting of  radio  defense  news  by 
the  New  Haven  Register,  published 
by  John  Day  Jackson,  with  WELI 
carrying  the  issue  to  the  people 

via  regularly  scheduled  "Editorials 

cf  the  Air". Carey  Cronan,  WELI  news  edi- 
tor, for  nearly  two  months  has 

been  using  his  tri-weekly  program 
to  battle  the  boycott.  After  a  num- 

ber of  public  figures  had  declined 
to  appear,  Prof.  Fred  Rodell,  of 
Yale  Law  School,  and  publicity  di- 

rector of  the  consumers  committee 
of  the  State  Defense  Council,  spoke 
March  27  as  a  guest  on  the  pro- 

gram. 

Attacks  Publisher 

Speaking  as  a  citizen  of  New 
Haven,  rather  than  in  his  univer- 

sity or  official  capacity,  Prof.  Ro- 
dell attacked  Publisher  Jackson  for 

forbidding  his  newspapers  to  pub- 
lish any  news  relating  to  broad- 

casting of  Federal  or  State  pro- 
grams over  WELI.  He  charged 

that  this  ban  results  from  purely 
competitive  factors  and  ascribed 
to  the  publisher  the  fear  that  even 

small  publicity  of  WELI  "might lead  New  Haven  merchants  to 

spend  a  small  part  of  their  adver- 
tising budgets  for  radio  advertis- 

ing". 

Prof.  Rodell  advocated  a  coun- 
ter-boycott by  New  Haven  citizens 

as  a  protest  against  censorship  of 
announcements  of  defense  news 
and  broadcasts.  WELI,  he  said, 
was  not  asking  Publisher  Jackson 
to  announce  in  his  newspapers  the 

daily  programs  of  the  station — a 
service  which  he  said  "any  decent 
newspaper  would  perform  auto- 

matically"— but  asked  only  that 
the  newspapers  publish  the  an- nouncements devoted  to  broadcasts 
of  "vital  defense  information  com- 

ing from  Federal  or  State  govern- 

ment sources". 

Lava  Spots  Planned 
PROCTER  &  GAMBLE  Co.,  Cin- 

cinnati, for  Lava  soap,  is  under- 
stood to  be  planning  a  campaign  of 

12  one-minute  transcribed  an- 
nouncements weekly  in  defense  pro- 

duction centers,  designed  especially 
for  workers  in  machine  shops.  No 
details  as  to  stations  or  starting 
time  were  available.  Agency  is 
Blow  Co.,  New  York. 

NATIONAL  REPRESENTATIVE 
WEED  i  COMPANY 

TESTING2 

Reach  a  big  chunk 
of  ILLINOIS  ...  do 

your  testing  thru  the 
DECATUR  station 

250  W.  1340.  Full  Time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 
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PLANS  TO  ORGANIZE  the  NBC 
Inter-American  University  of  the 
Air  were  discussed  at  a  recent 
meeting  held  at  the  Pan  American 
Union,  Washington,  with  noted 
hemisphere  educators  present.  Here 
are  (1  to  r)  Dr.  Willard  E.  Givens, 
executive  secretary  of  the  National 
Education  Assn.;  Rev.  George 
Johnson,  education  director  of  the 
National  Catholic  Welfare  Confer- 

ence, and  Neville  Miller,  NAB 
president. 

RADIO'S  WAR  ROLE 
IS  PRAISED  BY  FLY 

LAUDING  the  radio  industry  for 
the  paramount  role  it  has  been 
playing  in  World  War  II,  James 
Lawrence  Fly,  chairman  of  the 
FCC,  spoke  March  27  by  transcrip- 

tion at  the  inauguration  of  W67B, 
Westinghouse  Radio  Stations  Inc. 
new  FM  station  in  Boston  [Broad- 

casting, March  30]. 
Mr.  Fly  traced  the  engineering 

development  of  FM  as  an  impor- 
tant advance  in  the  science  of 

broadcasting,  an  innovation  that 
through  its  remarkable  fidelity  will 
add  immeasureably  to  listening 
pleasure.  "Today,  FM  has  an  un- 

usually timely  mission  in  that  each 
new  station  presenting  a  new  pro- 

gram service  to  the  people  of  this 
country,  enlarges  the  reservoir  on 
which  our  nation  at  war  may  draw 
for  information  and  entertain- 

ment," the  chairman  said. 
Speaking  on  radio's  wartime role,  he  continued : 
"Radio  broadcasting  is  threading 

its  way  through  its  first  war.  No 
signposts,  no  precedents,  nor  help- 

ful experiences  from  other  wars 
are  standing  as  guides  to  the  fu- 

ture— hence — radio's  area  of  serv- 
ice in  this  World  War  is  unex- 

plored. Its  course  is  fraught  with 
many  difficulties,  trials  and  dan- 

gers and,  therefore,  the  steadiest 
hand  and  the  coolest  eye  must  be 
at  the  helm  as  the  course  is  charted 
and  pursued. 

"The  importance  of  broadcasting 
in  this  war  is  tremendous.  Broad- 

casters are  custodians  of  what  is 
potentially  the  most  powerful 
weapon  in  the  world.  From  every 
side  comes  definite  proof  that  ra- 

dio is  accepting  the  challenge  pre- 
sented by  the  present  situation  in 

a  most  satisfactory  manner.  As  we 
traverse  this  period  of  our  great- 

est national  peril,  it  is  paramount 
that  radio  broadcasters  act  with 
speed  and  courage  to  win  its  ob- 

jective, which  is  to  operate  in  the 
public  interest,  convenience  and 
necessity.  Only  by  clearly  defining 
its  responsibilities  and  then  bend- 

ing every  effort  to  live  up  to  them, 
can  radio  help  the  nation  achieve 
the  final  certain  victory." 
MARKING  the  15th  anniversary  of  its 
regular  broadcasting  in  Spanish  to 
Latin  America  by  General  Electric's WGEO  and  WGEA,  Schenectady,  the 
shortwave  stations  broadcast  March  29 
a  salute  to  Latin  America,  featuring 
the  national  anthems  of  20  reiiublics. 

KRMC'S  STORM  ROLE 
Station  Maintains  Contact 

 With  Outside  World  

JAMESTOWN,  N.  D.,  cut  off  from 
the  outside  world  except  for  a  sin- 

gle telegraph  line  to  Billings, 
Mont.,  during  a  recent  blizzard, 
relied  largely  on  KRMC  to  make 
outside  contacts. 
In  addition  to  broadcasting 

scores  of  emergency  bulletins  dur- 
ing the  three-day  storm,  KRMC 

was  utilized  by  the  Northern  Pa- 
cific Railroad  for  branch  line  dis- 

patching. Later  when  contact  was 
established  with  WDAY,  Fargo, 
railroad  dispatchers  in  both  cities 
held  conferences  for  main  line 
operations  between  the  two  cities 
with  receiving  sets  in  each  studio 
monitoring  one  another. 

Cut  off  from  MBS  and  threat- 
ened with  loss  of  the  Louis-Simon 

fight,  KRMC  finally  managed  to  get 
permission  from  WGN,  Chicago, 
to  rebroadcast  their  airing  of  the 
bout. 

Texas  Radio  Educators 

Plan  Meeting  April  23 
SECOND  Annual  Texas  Confer- 

ence on  radio  and  visual  education, 
sponsored  by  the  State  Department 
of  Education,  will  meet  April  23- 
25  at  Baylor  U,  Waco.  Designed  to 
promote  wider  use  of  radio  and 
visual  aids  in  education  it  is  held 
annually  in  a  diff'erent  section  of 
the  state.  This  year's  meeting  will stress  the  role  of  radio  and  visual 
aids  in  the  national  war  efi'ort. 
During  the  conference,  special 

broadcasts  will  be  presented  by  the 
Texas  School  of  the  Air,  Radio 
House,  Texas  U,  Waco  Public 
Schools  and  WFAA,  Dallas.  Fea- 

tured speakers  will  be  Thomas  D. 
Rishworth,  NBC  public  service  di- 

rector; Dr.  I.  Keith  Tyler,  director. 
Evaluation  of  School  Broadcasts, 
Ohio  State  U;  Winifred  C.  Cullis, 
British  Library  of  Information, 
New  York;  Wesley  Greene,  Na- 

tional Film  Board,  Ottawa;  Ken- 
neth Macgowan,  Office  of  the  Co- 

ordinator of  Inter-American  Af- 
fairs; Dean  B.  F.  Pittenger,  Texas 

U  School  of  Education;  Pat  NeflF, 
president,  Baylor  U. 

JOHN  LIVINGSTON,  formerly 
Pacific  Coast  manager  of  International 
Radio  Sales,  has  been  appointed  coast 
manager  for  Spot  Sales  Inc.,  with  the 
headquarters  in  San  Francisco. 
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Kaltenborn  Honored 

DEAN  of  the  national  radio  com- 
mentators, H.  V.  Kaltenborn  on 

April  4  celebrated  the  20th  anni- 
versary of  his 

first  appearance 
before  a  micro- 

phone. He  was 
honored  that  eve- 

ning at  a  dinner 
tendered  by  NBC 

in  New  York's Harvard  Club,  at- tended by  many 
notables  of  radio, 
journalism  and 
public  life.  He 

was  associate  editor  of  the  Brook- 
lyn Eagle  when  he  made  his  first 

radio  talk,  a  pickup  of  an  address 
before  the  Newark  Chamber  of 
Commerce.  He  has  been  on  the 
radio  regularly  since  1923,  joining 
the  CBS  news  staff  in  1928  and 
transferring  last  year  to  NBC.  He 
is  currently  sponsored  on  NBC  by 
Pure  Oil  Co.  and  Lumbermen's  Mu- 

tual Casualty  Insurance  Co.,  and 
last  week  signed  a  two-year  re- 

newal contract  with  the  network. 

Mr.  Kaltenborn 

Victor  Record  Shortwaves 
RCA  VICTOR  Co.,  New  York,  spon- 

sors recordings  of  Latin  American 
artists  in  a  series  of  weekly  short- 

wave programs  on  WLWO,  Cincinnati. 
Titled  Ritmo  Tropical,  the  broadcasts 
are  produced  by  WLWO  Announcer 
Manuel  Avila,  who  directs  another 
RCA  Victor  program  on  WLWO,  La 
Mtisica  Que  Vd.  Desea,  also  short- 
waved  to  Latin  America.  In  addition, 
RCA  has  31  weekly  programs  on 
NBC  shortwave  stations  WRCA  and 
WNBI. 

(Number  One  of  a  Series) 

Communiques*
 

to  and  from  the  retailing  front 

are  part  of  the  merchandising 

help  you  get  from  this  station. 
Merchandising  help  calculated 

to  make  your  advertising  dou- 
bly effective.  Does  it  help? 

Other  advertisers  seem  to  think 

so.  We'd  like  to  spellbind  you 

with  the  list  of  network  spon- 

sors using  WCHS — an  optional 

CBS  buy.  Ask  us  about  it, — and 

about  those  "communiques'  .  .  . 

WCHS 
5000  on  580 

CBS-WVN 

Charleston,  WEST  VA. 

represented  by 

THE   BRANHAM  CO. 

♦COMMUNIQUE,  n.—An  of- 

ficial announcement. 

fiO  on 
 WATTS 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

RICHMOND  w/feo^eiA EDWARD  PETRY  &  CQ.JNC.NATJONAL  BiPRiSINBTIYES 

BROADCASTING  •  Broadcast  Advertising April  6,  1942  •  Page  47 



Application  to  Transfer 
WOV  Filed  With  FCC 
APPLICATION  for  transfer  of 
the  license  of  WOV,  New  York, 
from  Arde  Bulova  to  Mester  Bros., 
Brooklyn  food  and  chemical  manu- 

facturers, for  $300,000,  was  filed 
with  the  FCC  last  week.  Murray 
and  Meyer  Mester  acquire  50%  of 
the  Class  A  stock  of  the  Wodaam 
Corp.,  operating  WOV,  as  well  as 
80%  of  the  common  stock.  Richard 
F.  O'Dea,  of  Newark,  retains  his 
interest  in  Wodaam,  holding  50% 
of  the  preferred  stock  and  20% 
of  the  common. 

Applications  for  transfer  were 
filed  by  Horace  L.  Lohnes,  counsel 
for  Mr.  Bulova  as  well  as  for 
Mester  Bros.  The  station  operates 
with  5,000  watts  six-sevenths  time, 
sharing  with  WHBI,  Newark.  Ne- 

gotiations for  the  sale  have  been 
under  way  for  the  past  month 
[Broadcasting,  March  23]. 

CINCINNATI'S  CROSLEY  CENTER 
Work  Starts  About  May  1  on  New  Building  To  House 

 -Employes  of  WLW,  WSAI  &  WLWO  

Diathermy  Registration 
TO  PREVENT  use  of  medical 
diathermy  radio  appartus  for  sub- 

versive radio  communications  the 
Defense  Communications  Board 
April  2  advised  the  FCC  to  re- 

quire registration  of  diathermy 
and  other  electrical  devices  capable 
of  radio  transmission.  Knowledge 
of  the  location  of  diathermy  sets 
will  be  helpful  to  the  Army  and 
Navy  authoi-ities  and  the  FCC 
Monitoring  Service,  and  will  aid 
eliminating  diathermy  interference. 

WORK  will  be  started  May  1  by 
Crosley  Corp.,  operating  WLW, 
WSAI  and  WLWO,  Cincinnati,  on 
conversion  of  the  palatial  Elks 
building  in  that  city  into  new 
studios  and  offices.  [BROADCASTING, 
March  27].  The  building  will  serve 
as  a  permanent  home  for  the  sta- 

tions and  has  been  named  Crosley 
Center. 
James  D.  Shouse,  Crosley  vice- 

president  in  charge  of  the  stations, 
has  undertaken  to  oversee  the  com- 

plicated problem  of  moving  all 
broadcasting  operations  from  the 
old  location  to  the  new,  some  four 
or  five  miles  distant,  with  no  dis- 

turbance to  the  stations'  21  hours 
daily  broadcasting. 

Covers  Six  Floors 
The  new  quarters  will  consist  of 

six  floors  and  according  to  present 
plans  will  house  approximately  400 
employes  grouped  under  20  diifer- 
ent  departments.  The  first  floor 
will  hold  six  of  the  smaller  studios, 
the  master  control  room,  recording 

laboratories,  newsrooms,  engineers' 
department,  recreation  room  and  a 
glass  enclosed  foyer.  On  the  sec- 

ond floor  will  be  found  the  reception 
room,  billiard  rooms,  16  administra- 

tive and  executive  offices.  Two  ad- 
ditional studios  and  14  offices  for 

Elmer  Diddler's  Doings: 

MIGHTY  CLEVER 

STUNT 

Yes,  Elmer,  it  takes  real  genius  and  patience 
to  make  towers  out  of  playing  cards.  But  erect- 

ing shaky  structures  is  nothing  new  to  you — 
for  instance,  when  you  deal  with  umpteen 

stations  to  cover  the  Great  Northeast,  you've 
got  a  plenty  shaky  structure. 

You  don't  mind,  we  hope,  if  the  rest  of  us 
put  our  trust  in  something  more  reliable.  We  let 
WGY  do  the  whole  job  in  Central  and  Eastern 
New  York  and  Western  New  England,  for  WGY  is : 

GENERAL  ̂   ElECTRIC 

WGY 

50,000  WATTS 
SCHENECTADY,  N.  Y. 

if  the   nation's  first  50,000-watt station 

^  the   area's  only  50,000-watt 
station 

^  the  area's  only  NBC  Red  station 

if  the  area's  only  20-year  veteran. 
THE   ONLY   MUST   STATION  IN 

THE  GREAT  NORTHEAST 

writers  and  a  music  library  will  be 
on  the  third  floor. 

The  fourth  floor  will  be  taken 
up  by  the  organ  loft  for  the  studio 
below;  a  client's  room  so  arranged 
that  parties  may  watch  the  broad- 

cast being  made  on  the  third  floor 
from  a  glass-enclosed  balcony;  pro- 

duction rooms;  sound  department 
offices  and  a  suite  of  six  offices  for 
the  musical  production  department. 

Studio  "A,"  largest  in  the  build- 
ing, will  be  on  the  fifth  floor  which 

will  also  hold  a  small  dining  room 
and  a  musicians'  lounge.  A  balcony, 
engineering  rooms  and  the  organ 
loft  will  be  on  the  sixth  floor. 

Together  with  the  master  con- 
trol room,  Crosley  Corp.  says  there 

will  be  a  new  master  control  con- 
sole built  in  the  building,  designed 

and  constructed  by  Crosley  staff 
technicians. 

Working  with  Walter  Callahan, 
assistant  to  Mr.  Shouse,  on  the 
moving  project,  will  be  Archie  Grin- 
aids,  general  manager  of  WSAI; 
E.  Bauer,  business  manager;  John 
Rudolph,  director  of  drug  trade  re- 

lations; Don  Winget,  chief  sound 
effects  engineer;  Howard  Chamber- 

lain, assistant  program  director. 

Carmichael  to  NBC 

CECIL  K.  CARMICHAEL,  former 
assistant  to  James  D.  Shouse, 
vice-president  of  the  Crosley  Corp. 
in  charge  of  WLW  and  WSAI,  Cin- 

cinnati, who  re- 
signed two  weeks 

ago  [Broadcast- ing, March  23], 
will  join  NBC 

April  15  to  han- 
dle program  ex- 

ploitation, as  an- nounced by  Frank 
E.  Mullen,  NBC 
vice  -  president 

and  general  man- ager. Formerly 
with  UP  and  WBT,  Charlotte,  and 
WKRC,  Cincinnati,  Mr.  Carmichael 
became  Mr.  Shouse's  assistant  in 
February,  1939,  in  which  position 
he  handled  special  programming 
and  exploitation  for  WSAI,  WLW 
and  its  shoi'twave  adjunct  WLWO. 

Mr.  Carmichael 

WHO 

(ALONE!) 

IOWA  plus/ 

DES  MOINES-50,000  WATTS, 

CLEAR  CHANNEL 

Chick  Allison  Is  Named 

WLW  Publicity  Chief 
ADDED  RESPONSIBILITY  has 
come  to  Milton  F.  (Chick)  Allison, 
promotion  chief  at  WLW,  Cincin- 

nati. James  D.  Shouse,  president 

and  general  man- 
ager of  the  sta- t  i  o  n,  announced 

March  26  that 

Allison  had  as- 
sumed the  pub- 

1  i  c  i  t  y  function 
formerly  handled 

by  Cecil  K.  Car- michael, who  re- 
signed last  month. 

Mr.  Shouse  ex- 

Mr.  Allison  plained  that  pub- licity is  essential- ly a  promotional  function  and  that 
the  transfer  will  result  in  closer 
coordination  of  the  two  depart- ments. 

As  a  result  of  the  shift,  James 
Cassidy,  special  events  director, 
will  report  to  George  C.  Biggar, 
program  director.  Miss  Katherine 
Fox,  who  serves  as  coordinator  of 
public  affairs  and  defense  broad- 

casts, will  report  directly  to  Walter 
Callahan,  executive  assistant  to 
Mr.  Shouse,  since  her  responsibili- 

ties include  both  program  and  pub- lic relations  phases. 

AFM's  Strike 
(Continued  from  page  9) 

member  and  affiliated  stations 

could  not  be  deprived  of  service." No  comment  was  forthcoming 
from  MBS  on  the  possibility  that 
WSIX  might  file  suit  for  damages 
against  the  network  on  the  grounds 
that  in  stopping  musical  service  to 
the  station  the  network  breached 
its  contract. 

Commercials  which  WSIX  will 

lose  by  the  network's  action  in- clude: Spotlight  Bands,  sponsored 
by  Coca-Cola  Co.,  Monday  through 
Friday,  9:30-9:45  p.m.,  and  Satur- 

day, 9:30-10  p.m.;  Old  Fashioned Revival,  sponsored  by  Gospel 
Broadcasting  Assn.,  Sunday,  9-10 
p.m.;  Double  or  Nothing,  sponsored 
by  Pharmaco,  Sunday,  6-6:30  p.m.; Lutheran  Hour,  sponsored  by 

Lutheran  Laymen's  League,  Sun- 
day, 1:30-2  p.m.;  Voice  of 

Prophecy,  sponsored  by  Seventh 
Day  Adventists  Radio  Commission, 
Sunday,  7-7:30  p.m. 

Dispute  in  Nashville,  where  the 
strike  of  the  AFM  local  against 
WSIX  continues,  is  reported  by 
MBS  to  involve  a  100%  pay  in- 

crease and  by  the  national  AFM 
office  to  concern  the  employment  of 
more  men  than  the  single  staff 
musician  the  station  now  employs. 

"That  march  today  must  have 

covered  WFDF  Flint  Michigan's 

half  millivolt  contour!" 
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SHIRLEY'S  BOYS  gather  round.  Star  of  the  CBS  evening  show, 
Junior  Miss,  La  Temple  is  shown  here  with  (1  to  r)  Ed  Wolf,  radio  agent, 
Kirby  Hawkes,  radio  production  chief  of  Benton  &  Bowles,  and  Jim 
Rodgers,  vice-president  and  account  executive  on  Procter  &  Gamble. 

Nets  NAB  Status 

Before  Convention 

Active  Status  Is  Provided  in 

Board's  Proposed  Change 
ADVANCE  notice  of  the  impend- 

ing battle  at  the  20th  annual  con- 
vention of  the  NAB  in  Cleveland, 

May  11-14,  on  active  membership 
of  networks  in  the  trade  associa- 

tion was  served  last  Friday  with 
the  official  release  of  proposed  by- 

law amendments. 
Pursuant  to  NAB  requirements 

that  proposed  by-law  amendments 
be  distributed  at  least  30  days  in 
advance  of  the  convention,  the 
April  3  NAB  Reports  published  a 
series  of  13  such  proposals.  High- 

lighting these  were  the  proposals 
of  the  NAB  Board  of  Directors, 
adopted  last  month  in  New  York, 
that  national  networks  be  given  ac- 

tive membership  in  the  NAB,  with 
one  director  each,  and  the  counter- 

proposal of  John  Shepard  3d,  presi- 
dent of  Yankee  Network  and  chair- 
man of  Broadcasters  Victory  Coun- 

cil, that  the  networks  be  excluded 
from  membership  entirely  and  from 
representation  on  the  board. 

Active  Status 

The  Board,  defying  allegations 
of  purported  "network  domination", 
voted  at  its  meeting  March  19  in 
New  York  to  give  the  national 
networks  active  membership  status, 
in  lieu  of  the  existing  arrangement 
whereby  network  M  &  0  stations 
are  entitled  to  membership  but  not 
the  networks  themselves.  Provision 
for  network  directors  also  is  made, 
consistent  with  the  present  ar- 
rangement. 

Under  Mr.  Shepard's  proposals the  board  would  be  reduced  from 
26  to  23  members,  eliminating 
provision  for  three  network  direc- 

tors, one  representing  each  national 
network.  It  goes  beyond  that,  how- 

ever, in  specifying  that  "no  officer 
or  employe  of  a  national  network 
company  shall  be  eligible  to  become 
a  director-at-large  on  the  Board  of 
Directors  of  the  Association".  Un- 

der this  provision,  executives  of 
M  &  0  stations  would  be  eligible 
for  election  as  district  directors, 
but  not  as  directors-at-large,  two 
of  whom  are  designated  to  repre- 

sent large  stations,  two  medium 
stations,  and  two  small  stations. 

The  board  advanced  a  revised 
scale  of  dues  to  cover  national  net- 

works. Those  with  a  range  of  in- 
come from  $2,000,000  -  $4,000,000 

would  pay  monthly  dues  of  $500. 
The  scale  graduates  upward  to 
$3,000  per  month  for  incomes  over 
$20,000,000. 
Hugh  A.  L.  Halff,  director  of 

WOAI,  San  Antonio,  proposed  an 
amendment  revising  the  schedule  of 
dues  so  that  net  receipts  from  the 
sale  of  time  would  be  defined  as 
billings  based  on  gross  return  for 
broadcasting  service  less  time  and 
advertising  agency  discounts,  if 
any,  and  sales  commissions  up  to 
15%,  if  actually  paid,  and  includ- 

ing billings  to  networks. 

Off  8  Hours 
POWER  failure  kept  WMAL, 
Washington,  in  silence  March 
29  but  the  station's  switch- board was  far  from  silent 
that  day.  Station  officials  es- 

timate the  hourly  average  of 
query  calls  at  100.  Though 
the  station  was  silent  from 
7:30  a.m.  to  3:45  p.m.  its 
switchboard  hummed  with 
more  than  1,000  calls  from 
anxious  listeners  during  the 
eight-hour  broadcast  black- 

out. WMAL  was  winner  sev- 
eral times  of  the  annual  NBC 

award  for  least  time  lost. 

Map  Makers  Cautioned 

On  Military  References 
AMPLIFYING  the  reference  to 
maps  in  the  Code  of  Wartime  Prac- 

tices for  the  American  Press,  -  By- 
ron Price,  director  of  censorship, 

last  week  asked  cooperation  of 
map  makers,  editors  and  manufac- 

turers in  making  certain  that  new 
maps  carry  no  reference  to  mili- 

tary depots  and  war  production 

plants. 
"No  maps  should  be  published  or 

50,000  WATTS 

The  Graafest  Selling  POWER 

in  the  South's  Greatest  City 

CBS  Affiliate 

Nal'l  Rep.  -  The  Katz  Agency  Inc. 

distributed  showing  military  depots 
of  any  kind,  such  as  air,  quarter- master or  ordinance  depots;  key 
war  production  plants,  arsenals, 
ammunition  or  explosive  plants  of 

any  kind,"  the  Office  of  Censorship announced.  Omission  of  military 
air  fields  constructed  since  Dec.  7, 
1941  was  also  requested.  It  was 
pointed  out  that  maps  already  in 
existence  are  not  effected  by  this 
action. 

Acquisition  by  Watson 
Of  WGTM  Is  Approved 
SALE  of  WGTM,  Wilson,  N.  C, 
to  Penn  Thomas  Watson,  promi- 

nent local  businessman,  for  a  total 
consideration  of  $32,500  was  ap- 

proved last  Tuesday  by  the  FCC. 
Mr.  Watson  is  a  leaf  tobacco  deal- 

er in  addition  to  having  a  finance 
business  and  owning  a  tobacco 
storage  company.  Relinquishing 
their  holdings  are  H.  W.  Wilson, 
43  Vz  %  stockholder,  now  manager 
of  WWPG,  Lake  Worth,  Fla.; 
George  C.  McDonald,  vice-presi- 

dent of  the  Monroe  Steel  Castings 
Co.,  Monroe,  Mich.,  43%;  Char- lotte Burns,  of  Detroit,  13%;  David 
Isear,  Wilson  attorney,  %%. 
WGTM  went  on  the  air  in  1937 
and  is  on  1340  kc.  with  250  watts. 

The  FCC  under  its  new  freeze 
procedure  designated  for  hearing 
applications  of  WBOC,  Salisbury, 
Md.,  seeking  change  to  960  kc.  and increase  to  1,000  watts;  WLEU, 
Erie,  Pa.,  for  change  to  1260  kc. 
and  increase  to  1,000  watts  night 
and  5,000  local  sunset;  WLAP, 
Lexington,  Ky.,  change  to  630  kc. 
and  increase  to  1,000  watts; 
WTEL,  Philadelphia,  increase  to 
250  watts. 

Dryden  &  Palmer  Adds 
DRYDEN  &  PALMER,  Long  Is- 

land City,  which  has  been  using 

participations  on  women's  pro- grams for  its  Gravy  Master  since 
last  fall  on  eight  New  England  sta- 

tions, last  week  added  six  more 
stations  in  the  East  to  the  cam- 

paign. Agency  is  Samuel  C.  Croot 
Agency,  New  York. 

COVER  THE  DETROIT 

AREA  . .  FOR  LESS 

OVER 

CKLW 

Deliver  your  sales  message  to 
the  millions  of  able-to-buy  de- 

fense workers  in  tliis  area  .  .  . 
with  CKLW.  Right  in  the  middle 

of  things  at  800  kc.  this  live- 
wire  station  sends  its  signal, 

clear  as  a  bell,  to  over  8  mil- 
lion people.  It's  the  strongest 

dollar  buy  radio  has  ever  of- 
fered. Investigate  now! 

22  HOURS 

EVERY  DAY 

IT'S 
A 

CKLUI 

5  000  WATTS  DAY  and-NIGHT MUTUAL  BROADCASTING  SYSTEM 

BROADCASTING  •  Broadcast  Advertising April  6,  1942  •  Page  49 



WBT  Has  20th  Birthday 

With  April  9  Celebration 
PRESENTING  transcribed  mes- 

sages from  the  governors  of  North 
and  South  Carolina  and  from  CBS 
President  William  S.  Paley  con- 

gratulating WBT,  Charlotte,  on  its 
20th  birthday,  the  station  April  9 
■will  present  a  special  program  on the  eve  of  its  anniversary. 

The  history  of  WBT  will  be  dra- 
matized on  the  55  minute  show.  In 

addition,  special  recordings  by 
recognized  stars  who  jumped  to 
fame  from  WBT  will  be  broadcast. 
They  include  John  Scott  Trotter, 
the  Golden  State  Quartet,  David 
Lane,  William  Winter,  Lansing 
Hatfield  and  Orchestra  Leader 
Johnny  Long. 
WBT  was  licensed  to  operate  on 

April  10,  1922,  by  the  Bureau  of 
Navigation,  Department  of  Com- 

merce, in  Washington.  Today,  this 
CBS-owned  and  operated  outlet,  is 
a  50,000-watt  station  on  1110  kc. 

Dentyne  Test 
AMERICAN  CHICLE  Co.,  Long 
Island  City,  extensive  user  of  radio 
for  its  chewing  gum  products,  on 
March  30  started  a  13-week  test 
campaign  for  Dentyne  gum,  using 
special  transcribed  four  -  second 
singing  commercials  on  WDRC, 
Hartford.  The  contract  calls  for 
780  spots,  averaging  60  per  week. 
If  successful,  the  test  will  doubtless 
he  explained.  Agency  is  Badger  and 
Browning  &  Hersey,  New  York. 

A  SI 00.000,000  "VICTORY"  program  that 
can't  be  overlooked.  It's  "all  out"  produc- 

tion in  Texas'  Booming  Gulf  Coast  Area, 
so  place  your  spot  schedule  where  it  will 
reach  this  big  payroll. 

■j^^FULL  T
IME 

jTj^  560KC ^  1000  WATTS 

BEAUMONT 

BLUENETWOm. 

ON  HAND  for  the  Chicago  sales  clinic  of  the  Socony-Vacuum  Oil  Co., 
New  York  were  (1  to  r) :  William  J.  Gerwe,  Chicago,  manager  of  automo- 

tive division;  J.  L.  Van  Volkenburg,  assistant  manager,  CBS-Chicago; 
Larry  Holmberg,  Chicago  manager  of  J.  Stirling  Getehell;  Ernest  Shomo, 
salesman;  Walter  Preston,  program  director,  WBBM,  Chicago.  A  feature 
of  the  clinic  was  an  explanation  to  the  salesmen  of  the  company's  inten- 

sive radio  promotion  on  WBBM  with  a  recent  52-week  renewal  of  12 
quarter-hour  newscasts  a  week,  and  the  addition  of  weekly  quarter-hour 
comic  serial  to  promote  Socony  household  products. 

Wadhams  Sportscast 
UNDER  A  recently  signed  con- 

tract, WTMJ,  Milwaukee,  will  con- 
tinue to  broadcast  sports  news  for 

the  Wadham  division  of  Socony- 
Vacuum  Oil  Co.  New  contract 
marks  the  14th  consecutive  year 
the  program,  daily  at  5:45  p.m., 
has  been  sponsored  by  Socony. 
Russ  Winnie,  WTMJ  sportscaster, 
continues  at  the  microphone. 

Standard  Oil  Spots 
STANDARD  OIL  Co.  of  Indiana, 
Chicago,  is  completing  schedule  of 
one-minute  transcribed  announce- 

ments six  times  weekly  on  82  sta- 
tions. McCann-Erickson,  Chicago, 

is  the  agency. 

Baseball  On  WJSV 
TO  FACILITATE  the  sale  of  Wash- 

ington baseball  broadcasts  as  a  pack- 
age W.ISV  has  puichased  the  rights 

for  all  games,  home  and  away,  for  a 
reported  $2.5,000.  Sponsorship  is  un- 

settled. Arch  McDonald  will  describe 
the  games.  Last  year  the  games  were 
heard  on  WMAL. 

DATE  for  the  annual  award  luncheon 
iif  the  Women's  National  Radio  Com- 

mittee has  been  changed  from  May  12 
to  19  to  avoid  conflict  with  the  NAB 
convention  to  be  held  May  11-14  in Cleveland. 

Represented  by 
HOWARD    H.    WILSON  COMPANY 

Bold  Bruntons 

WASHINGTON'S  worst 
March  blizzard  in  history, 
which  discommoded  telephone 
communications  in  several 
suburbs,  didn't  deter  the 
Brunton  boys  of  Northern 
California  from  contacting- 
home.  In  the  Capital  to  at- 

tend hearings  before  the 
FCC  involving  KSFO  and 
their  station  KQW,  the  three 
brothers  —  Ralph,  Mott  Q. 
and  Sherwood — set  out  for 
their  attorney's  home  in 
Chevy  Chase  during  the  bliz- 

zard Sunday,  March  29. 
After  pushing  the  cab  out 
of  several  snowdrifts,  the  in- 

trepid brothers  arrived  at 
the  home  of  Attorney  George 
Porter,  and  attempted  to  call 
San  Francisco.  The  phone 
was  dead.  Mott  Q.  and  Por- 

ter tried  their  hand  at  splic- 
ing, got  the  call  through  and 

bad  a  perfect  five-minute 
conversation.  Then  the  phone 
went  dead  again. 

More  for  Planters 

PLANTER'S  EDIBLE  OIL  Co., 
San  Francisco  (peanut  oil),  in  a 
West  Coast  campaign  which  started 
March  23,  is  sponsoring  the  five- 
minute  transcribed  series,  Guess-A- 
Tune,  two  and  three  times  per  week 
on  KOMO,  Seattle,  and  KPO,  San 
Francisco,  respectively,  as  well  as 
five-weekly  quarter-hour  participa- 

tion in  Breakfast  Club  on  KFRC, 
in  the  latter  city.  Firm  uses  six 
weekly  participation  in  the  com- bined Housewives  Protective 
League  and  Sunrise  Salute  on 
KNX,  Hollywood,  and  thrice  weekly 
participation  in  the  former  pro- 

gram on  KIRO,  Seattle.  Schedule 
includes  six-weekly  participation  in 
Kirkman's  Newspaper  of  the  Air 
on  KOIN,  Portland,  and  a  five- 
minute  program  of  recorded  music 
thrice  -  weekly  on  that  station. 
Agency  is  Raymond  R.  Morgan  Co., 
Hollywood. 

Peoria  Regional  Asked 
LISTING  William  W.  Behrman, 
until  recently  manager  of  WISH, 
Indianapolis,  as  president,  the 
Grand  View  Broadcasting  Co.  has 
applied  to  the  FCC  for  a  new 
1,000-watt  station  in  Peoria,  111., 
to  operate  on  1290  kc.  with  direc- 

tional antenna.  Anton  Hulman,  of 
Hulman  &  Co.,  Terre  Haute,  mak- 

ers of  Clabber  Girl  baking  powder, 
holds  51%  of  the  stock  while  Anton 
Hulman  jr.,  vice  president  of  that 
company,  is  listed  as  a  minority 
stockholder  with  less  than  25%. 
Other  principals  are  Evansville  On 
The  Air  Inc.,  operators  of  WEOA- 
WGBF,  Evansville,  Ind.,  24%;  Mr. 
Behrman,  22%;  Paul  Wilson,  3%. 

CBS  BEAMING  FIVE 

GERMAN  PROGRAMS 
FIVE  German-language  feature 
programs  have  been  added  to  the 
schedule  of  European  transmis- 

sions by  the  CBS  shortwave  divi- 
sion, in  an  effort  to  counteract  Ger- 

many's radio  propaganda  with 
facts  by  appealing  to  the  decent 
instincts  of  listeners  in  Nazi  re- 

gions. 
Military  analysis  by  Horst  Von 

Baerensprung  and  Max  Werner,  in- formal talks  by  Dorothy  Thompson, 
and  religious  programs  prepared 
by  Professors  Paul  Tillich  and  Die- 

trich von  Hildebrand  will  be 
beamed  to  Europe  simultaneously 
on  WCBX  and  WCRC,  the  two  new 
CBS  50,000-watt  transmitters  at 
Brentwood,  Long  Island. 

The  principals  of  the  programs, 
chosen  for  their  association  in  the 
minds  of  German-speaking  people 
with  the  struggle  against  dictator- 

ship, will  each  give  quarter-hour 
weekly  morning  broadcasts.  Von 
Baerensprung,  who  will  be  heard 
on  Mondays,  is  a  former  head  of 
the  Magdeburg,  German  police  and 
served  as  personal  advisor  to  Chi- 

ang Kai-Shek  after  leaving  Ger- 
many in  1933. 

Russian-born  Werner  at  one  time 
edited  an  anti-Nazi  paper  in  Ger- 

many, is  the  author  of  The  Battle 
for  the  World  and  contributes  to 
the  New  Republic.  Gespraieche  mit 
Hans  is  the  title  of  the  informal 
talks  presented  Fridays  by  Doro- 

thy Thompson.  Leader  of  the  Aus- trian anti-Hitler  Catholics  and  now 
professor  at  Fordham  U,  Von 
Hildebrand  will  prepare  Catholic 
religious  programs  for  his  Sunday 
broadcasts.  Protestant  religious 
programs  will  be  presented  by  Prof. 
Tillich,  outspoken  critic  of  Nazism, 
who  was  compelled  to  leave  Ger- 

many in  1933  and  is  now  an  Ameri- can citizen. 

Big  Kellogg  Campaign 
KELLOGG  Co.,  Battle  Creek  (Corn 
Flakes),  has  placed  200  to  300  one- minute  transcribed  announcements 
on  100  stations  broadcast  on  each 
station  over  a  20  to  26-week  period. 
Announcements  are  built  on  a 
miniature  program  basis  with  30 
seconds  of  music  and  30-second 
commercials.  NBC  Radio-Recording 
and  WBS  cut  the  transcriptions.  J. 
Walter  Thompson  Co.,  Chicago,  is 
agency. 

BURNET  HERSHEY,  news  commen- 
tator of  WMCA.  New  York,  has  re- 

turned to  his  five-weekly  broadcast 
after  a  two-week  illness  with  a  strep- tococcus throat. 

Niy  fomi
W  w« 

"Certainly  glad  I  stop  at  recognized  hotels  on 
my  many  business  trips.  Once,  serious  illness 

developed  suddenly  at  home.  Though  I'd  left  no 
forwarding  address  I  was  easily  traced  to  my 

hotel  by  phone."  D.  B.,  Rochester,  New  York. 
AMERICAN     HOTEL  ASSOCIATION 

FOR  A   FRESH  START 

STOP  AT  A 
HOTEL 

Page  50  •  April  6,  1942 BROADCASTING  •  Broadcast  Advertising 



Network  Accounts 
All  time  Eastern  Wartime  unless  indicated 

New  Business 

MODE  O'DAY  Corp..  Los  Angeles (dresses),  on  April  12  starts  Knox 
Manning,  news  period,  on  11  CBS  Pa- 

cific Coast  stations,  Sun..  5  ;45-5 :55 
n.m.  Agency :  Glasser-Gailey  &  Co., 
Los  Angeles. 

ADAM  HAT  STORES.  New  Tork, 
on  April  17  will  sponsor  the  broadcast 
of  the  Bob  Pastor-Jimmy  Bivins  light 
heavyweight  bout  in  Cleveland  on  135 
BLUE  stations,  10  :15  p.m.  Agency  : 
Glicksman  Adv.  Co.,  N.  Y. 

Renewal  Accounts 

BROWN  &  WILLIAMSON  To- 
bacco Corp.,  Louisville  (Sir  Walter 

Raleigh  tobacco,  Raleigh  cigarettes ) , 
on  April  28,  renews  for  52  weeks 
Red  Skelton  &  Co.  on  118  NBC  sta- 

tions, Tues.,  10 :30-ll  p.m.  Agency : 
Russel  M.  Seeds  Co.,  Chicago. 

LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Silver  Dust),  on  April  6  re- 

news Bright  Horizon,  adding  17  CBS 
stations  to  make  a  total  of  66  stations, 
Mon.  thru  Fri.,  11:30-11:45  a.m. 
Agency :  BBDO,  N.  Y.  Program  also 
heard  for  Swan  Soap  on  10  CBS  sta- 

tions Mon.  thru  Fri.,  2-2 :15  p.m. 
Agency  :  Young  &  Rubicam,  N.  Y. 
LIGGETT  &  MYERS  TOBACCO 
Co.,  New  York  (Chesterfields),  on 
March  27  renewed  for  13  weeks  Glenn 
Millers  Orchestra  on  97  CBS  sta- 

tions, Wed.,  Thurs.,  Fri.,  10-10:15 
p.m.  Agency :  Newell-Emmett  Co., N.  Y. 

UNION  OIL  Co..  Los  Angeles,  on 
April  29  renews  for  52  weeks  Point 
Sidlime  on  11  NBC  West  Coast  sta- 

tions. Wednesday.  8-8 :30  p.m. 
(PWT).  Agency:  Lord  &  Thomas, 
Los  Angeles. 
AMERICAN  TOBACCO  Co..  New 
York  (Lucky  Strike),  on  May  2  re- 

news Your  Hit  Parade  on  95  CBS 
stations,  Sat.,  9-9:45  p.m.  (rebroad- 
cast  at  midnight).  Agency:  Lord  & 
Thomas,  N.  Y. 

LAND  O'  LAKES  Creameries.  Min- 
neapolis (dairy  products),  on  April  6 

renews  Boake  Carter  on  21  MBS  sta- 
tions for  26  weeks.  Monday,  Wednes- 

day. Friday,  noon-12:15  p.m.  Agency: 
Campbell-Mithun,  Minneapolis. 

Network  Changes 
BAYER  Co..  New  York  (Aspirin),  on 
April  20  shifts  Second  Husband  from 
76  CBS  stations,  Tues.,  7:30-8  p.m. 
to  67  BLUE  stations.  Wed.,  9-9 : ,30 
p.m..  at  the  same  time  moving  Ameri- 

can Melody  Hour  from  67  BLUE  sta- 
tions, Wed..  9:0-30  p.m.  to  76  CBS 

stations,  Tues.,  7  :30-8  p.m.  Agency  : 
Blaekett-Sample-Hummert,  N.  Y. 
INTERNATIONAL  SILVER  Co., 
Meriden.  Conn.,  on  April  16  replaces 
Silver  Theatre  with  news  by  Edward 
R.  Murrow  on  60  CBS  stations.  Sun., 
shifting  the  program  from  6-6  :30  p.m. 
to  6-6 :15  p.m.  Agency :  Young  & 
Rubicam,  N.  Y. 

WARTIME  broadcasting  problems  monopolized  on  and  off-the-record 
conversations  during  the  meeting  of  NBC  affiliates  from  10  states  in 
Chicago  March  26-27.  The  group  includes  (1  to  r)  Frank  E.  Mullen,  NBC 
vice-president  and  general  manager;  George  Burbach,  manager  of  KSD, 
St.  Louis;  Charles  E.  Brown,  sales  promotion  manager  of  NBC;  John  J. 
Gillin  Jr.,  manager  of  WOW,  Omaha;  J.  0.  Maland,  WHO,  Des  Moines. 

ACME  WHITE  LEAD  &  Color 
Works,  Detroit  (paints.  "Lin-x"),  on March  17  added  6  BLUE  stations  to 
Breakfast  Club,  making  a  total  of  71 
BLUE  stations,  Tues.  and  Fri.,  9:45- 
10  a.m.  Agency :  Henri,  Hurst  & 
McDonald,  Chicago. 
CALIFORNIA  FRUIT  Growers  Elx- 
change,  Los  Angeles  ( Sunkist  lemons, 
oranges),  shifts  Hedda  Hopper's  Hol- li/wood  on  40  CBS  stations.  Mon., 
Wed.,  Fri..  61:15-6:30  p.m.  (EWT). 
from  Hollywood  to  New  York  April 
6-17  inclusive.  Agency :  Lord  & 
Thomas,  Los  Angeles. 
COLGATE-PALMOLIVE-PEET  Co., 
Toronto  (Cashmere  Bouquet  products) 
on  April  9  reijlaces  Musical  Beauty 
Box  with  Penny's  Diary  on  33  Cana- dian Broadcasting  Corp.  stations, 
Thurs.  10-10  :30  p.m.  Agency :  Lord  & 
Thomas  of  Canada,  Toronto. 

FalstafE  Baseball 

ALL  MAJOR  League  home  games 
this  season  of  the  St.  Louis  Cardi- 

nals and  the  Browns  baseball  teams 
will  be  sponsored  on  KWK,  St. 
Louis,  by  FalstafF  Brewing  Corp. 
Play-by-play  will  be  handled  by 
Jerome  Herman  (Dizzy)  Dean  and 
Johnnie  O'Hara.  A  10-minute  pre- view and  15-minute  review  of  the 
games  will  be  sponsored  alternate- 

ly by  General  Mills  and  Lever 
Bros.  Nick  Stemmler,  KWK  sports 
anonuncer,  will  handle  these  pro- 
grams. 
LOU  SMITH,  baseball  writer  of  the 
Cincinnati  Enquirer,  has  been  named 
as  sports  commentator  of  WCKY, 
Cincinnati,  according  to  L.  B.  Wilson, 
president  and  general  manager  of  the 
station.  He  will  conduct  a  daily  pro- 

gram at  5  :30  p.m. 
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FOR  52  WEEKS 

We  are  proud  to  an- 
nounce a  new  daily  pro- 

gram for  the  Vancouver 

store  of  the  Hudson's 
Bay  Co.  —  to  run  seven 
days  a  week  for  52  weeks. 

CJOR 
Vancouver — B.  C. 

Nat.  Rep.: 
J.  H.  McGiUvra  (US) 
H.  N.  Stovin  (Canada) 

600  KC  1000  Watts  ,  , 
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AFA  War  Session 

INTENDED  "to  meet  the  needs  of 
advertising  executives  and  purvey- 

ors of  advertising  in  solving  the 
pressing  problems  of  a  war  econ- 

omy," the  Advertising  Federation 
of  America  will  sponsor  a  wartime 
conference  and  exposition  at  the 
Commodore  Hotel,  New  York,  June 
21-24  inclusive.  Unlike  previous 
years,  the  1942  meeting  will  fea- 

ture educational  projects  sponsored 
by  recognized  trade  or  professional 
associations.  It  is  estimated  that 
50,000  tickets  will  be  sent  out  to 
businessmen  interested  in  the  vari- 

ous departments  of  advertising. 

Phillips  Carlin  Asserts 
Coast  Audience  Larger, 
INTENSE  INTEREST  in  radio 
news,  resulting  from  proximity  to 
the  war  zone  and  the  ever-present 
danger  of  attack,  has  increased  the 
number  of  radio  listeners  on  the 
Pacific  Coast  to  a  large  extent, 
while  ratings  of  news  programs  are 
reaching  new  highs,  according  to 
Phillips  Carlin,  vice-president  in 
charge  of  programs  of  the  BLUE, 
who  has  just  returned  from  a  busi- 

ness trip  to  BLUE  stations  in  Chi- 
cago and  on  the  West  Coast. 

Mr.  Carlin  said  a  number  of  new 
programs  are  in  preparation,  in- 

cluding some  in  cooperation  with 
the  motion  picture  industry,  under 
the  direction  of  Leo  Tyson,  BLUE 
program  director  in  Hollywood^ 
Other  "war  effort"  shows  include 
one  to  start  April  19  from  San 
Francisco  in  the  Sunday  7:30-& 
p.m.  period,  now  occupied  by 
Daughters  of  Uncle  Sam,  the  other 
to  begin  April  22  as  presented  by 
the  Motion  Picture  Victory  Com- 

mittee and  the  WPB. 

Rockefeller  Bequests 
THAT  the  Rockefeller  Foundation 
has  contributed  $60,000  to  Colum- 

bia U's  Office  of  Radio  Research, 
devoted  to  studying  the  role  of  ra- 

dio as  a  medium  of  communication 
in  American  life,  was  disclosed  in. 
the  1941  review  issued  last  week  by 
Raymond  B.  Fosdick,  president. 
The  bequest  covers  three  years. 
The  Foundation  also  contributed 
$5,000  to  Standford  U  of  a  Pacific 
Coast  listening  post,  later  taken 
over  by  the  FCC. 
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Songs  i^g^p  LISTENING! that 

V  THE  MEM'RY  OF  THIS  DANCE 

by  Ben  Selvin  and  Bob  EfFros 
Already  recorded  by 

Glen  Gray        Horace  Heidt 
(Decca)  (Columbia) 

Tony  Pastor        Ginny  Simms 
(Bluebird)  (Okeh) 

Hal  Mclntyre 

(Victor) 

09 

09 

09 

09 

09 

/  A  LITTLE  BELL  RANG 

by  Joan  Whitney  and  Alex  Kramer 

A  new  number  by  a  team  of  Hit  Parade  headliners 

jp  .  I  Two  songs  of  great  prom- C&nttn^.         5QQn  released: 

STARLIGHT  SONATA — by  Helen  Bliss  and  Henry  Manners 
SWEET  TALK — by  Robert  Sour  and  Una  Mae  Carlisle 

Broadcast  Music,  Inc. 

580  Fifth  Avenue  New  York  City 
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CRYSTALS  by 

Th*  Hipowor  Crystal  Company,  one  of 
America'!  oldest  and  largest  monuiac- turers  of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  it.  Write  today  for  full 
information. 

HIPOWER  CRYSTAL  CO. 
Sales  Division — 205  W.  Wacktr  Drivt,  Chicago 
Factory— 2035  Charleston  Street,  Chicaoc  III. 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 MARCH  28  to  APRIL  3  INCLUSIVE  

Long  Haul 
ONE  INCH  absent  from 
dimensions  of  an  elevi 
door    nearly  stymied 

Decisions  .  .  . 

MARCH  27 
NEW,  Paul  F.  Godley,  Newark— Granted 

motion  dismissal   applic.   CP  new  station. 
NEW,  James  F.  Hopkins  Inc.,  Ann  Arbor 

— Granted  motion  dismissal  applic.  CP  new station. 
NEW,  Hoosier  Broadcasting  Co.,  Indian- 

apolis— Granted  motion  leave  amend  applic. 
specify  1  kw  ;  denied  request  to  remove  from 
docket. 
NEW,  Constitution  Broadcasting  Co.,  At- 

lanta— Continued  hearing  to  May  7. 
WLAV,  Grand  Rapids.  Mich.— Granted motion  dismiss  applic.  CP. 

WHAT,  Philadelphia  —  Granted  petition 
dismiss  application  CP  1160  kc  5  kw. 
NEW,  S.  Brad  Hunt,  Alton,  111.— Granted motion  dismiss  application  CP  new  station. 

Applications  .  .  . 
MARCH  28 

WCOP,  Boston — CP  equipment  changes and  DA  increase  1  kw. 
NEW,  Dimple  Broadcasting  Co.,  Colum- 

bia, Tenn. — Dismiss  on  request  applicant 
application  CP  new  station  1340  kc  250 
w  unl. 

APRIL  1 

the 

ator 
six months  effort  of  securing  and 

assembling  equipment  piece 
by  piece  for  a  new  4  ton  10 
kw.  amplifier  for  W67C,  Chi- 

cago. Engineering  minds  got 
together  and  concluded  that 
Ellery  Plotts,  engineer  in 
charge  of  FM  of  CBS-Chi- 

cago, would  have  to  disas- semble the  amplifier  into 
three  parts  to  move  it  by  ele- 

vator to  the  48th  floor  of  the 
1  North  La  Salle  Bldg.,  and 
then  use  old  fashioned  block 

FCC  Yields  Four 

To  Armed  Forces 

Sutton,  Seaks,  Boese,  Phillips 
In  Service  for  the  Duration 

FOUR  more  FCC  executives  have 
volunteered  for  military  service 
and  last  week  received  their  com- 

missions and  orders.  They  are 

deQuincy  V.  Sutton,  head  broad- 
cast accountant;  Robert  G.  Seaks, 

assistant  to  the  Chairman;  William 
C.  Boese,  engineer  in  charge  of 
FM  and  television;  Julian  Phillips 
Jr.,  broadcast  engineer. 

George  0.  Gillingham,  informa- 
tion director,  also  has  received  or- 

ders to  report  to  the  Chemical 
Warfare  Service  as  a  captain,  re- 

joining his  World  War  outfit 
[Broadcasting,  March  30]. 

First  Lieut.  Sutton  last  Satur- 
day was  called  to  active  duty  in 

the  Signal  Corps,  materiel  section, 
and  will  headquarter  in  Washing- 

ton. Chief  Accountant  William  J. 
Norfleet  has  named  Harry  Tenny- 

son, assistant  head  of  the  broadcast 
division,  acting  head  to  fill  the 
Sutton  vacancy. 

Mr.  Sutton  joined  the  FCC  in 
1934  and  since  1938  has  been  head 
broadcast  accountant.  He  was  in 
charge  of  all  broadcast  financial 
data  and  supervised  the  gathering 
of  annual  financial  statistics  cov- 

ering the  industry.  He  mustered 
out  of  World  War  I  as  an  instru- 

ment sergeant  and  was  a  second 
lieutenant  in  the  Field  Artillery 
Reserve. 

Get  Federal  Leave 

Lieut,  (j.  g.)  Seaks  reported 
March  30  to  Naval  headquarters  in 
Philadelphia.  His  precise  assign- 

ment is  not  known.  A  native  of 
Harrisburg,  Lieut.  Seaks  joined  the 
PCC  as  assistant  to  Chairman 
James  Lawrence  Fly  Jan.  15,  1941. 
From  1934  until  his  FCC  appoint- 

ment he  had  been  a  member  of  the 
legal  staff  of  Tennessee  Valley 
Authority,  of  which  Chairman  Fly 
had  been  general  counsel. 

Second  Lieut.  Boese  joined  the 
materiel  branch  of  the  Signal 
Corps  and  was  assigned  to  the 
Army  War  College  in  Washington. 
He  came  to  the  FCC  five  years  ago 
after  having  been  an  engineer  on 
the  staffs  of  WCCO  and  WTCN, 
Minneapolis.  His  first  job  with  the 
FCC  was  as  radio  inspector  in 
Dallas,  and  he  was  transferred  to 
Washington  in  March,  1939.  He 
was  named  chief  of  the  non-stand- 

ard broadcast  application  section, 
handling  FM  and  television. 

First  Lt.  Phillips,  assistant  engi- 
neer in  the  broadcast  section,  has 

joined  the  Field  Artillery,  War  De- 
partment reserve  pool.  He  has  been 

with  the  FCC  since  March  26,  1941. 

George  Adair,  assistant  chief 
engineer  in  charge  of  broadcast- 

ing, with  FCC  approval  has  named 
C.  M.  Braum,  assistant  chief  of 
non-broadcast  license  section,  to 
succeed  Lieut.  Boese  as  acting 
chief.  He  joined  the  FCC  two 

years  ago  and  is  a  native  of  Min- nesota. 

APRIL  1 
WGTM,  Wilson,  N.  C. — Grante4  consent assignment  CP  and  license  to  Penn  Thomas 

Watson  for  $32,500. 
WAAF,  Chicago — Denied  petition  review action  motions  docket  March  20. 
WDNC,  Durham,  N.  C— Denied  petition review  docket  action  March  20. 
DESIGNATED  FOR  HEARING — WMAN, 

Mansfield,  O.,  license  renewal ;  WBOC, 
Salisbury,  Md.,  CP  change  960  kc  increase 
1  kw  directional  N;  WLEU,  Erie,  Pa.,  CP 
change  1260  kc  increase  1  kw  N  5  kw  local 
sunset  new  transmitter  and  move,  direc- 

tional N;  WLAP,  Lexington,  Ky.,  CP  in- 
crease 1  kw  change  630  kc  install  new  trans- mitter directional  D  &  N. 

NEW,  Associated  Broadcasters  Inc.,  In- 
dianapolis— Granted  CP  new  FM  station 

47.3  mc.  serve  8,400  sq.  mi. 
W57A,  Schenectady,  N.  Y.— Granted  mod- 

ification CP  change  48.5  mc. 
NEW,  Greater  New  York  Broadcasting 

Corp.,  New  York — Denied  petition  for  grant CP  new  FM  station  without  hearing. 
W47NY,  New  York — Reconsidered  and 

granted  petition  assign  CP  to  Muzak  Radio 
Broadcasting  Station  Inc. 
WTEL.  Philadelphia  —  Designated  for 

hearing  CP  equipment  changes  increase 
250  watts. 

WSNJ,  Bridgeton,  N.  J. — Authority  trans- fer control  from  Howard  S.  Frazier  and 
W.  Burley  Frazier  to  Elmer  H.  Wene. 
WGAR,  Cleveland— Amend  applic  CP  to omit  request  transmitter  move  and  type 

change ;  change  requested  power  to  5  kw. 

Tentative  Calendar . . . 

WAPL  Birmingham,  Ala.,  CP  1070  kc  50 
kw  unl.  directional  N  (April  6). 
NEW.  Newark  Broadcasting  Corp.,  New- 

ark, CP  620  kc  5  kw  unl.  directional  D  &  N. 
(April  7) 
NEW,  Hennessy  Broadcasting  Co.,  Butte, 

Mont.,  CP  1490  kc  250  w  unl. ;  NEW,  Bar- 
clay Craighead.  Butte,  same  (consolidated 

hearing,  April  8). 
NEW,  Utica  Observer  Dispatch  Inc., 

Utica,  N.  Y.,  CP  1450  kc  250  w  unl.  ;  NEW, 
Utica  Broadcasting  Co.  Inc.  Utica,  same ; 
NEW,  Midstate  Radio  Corp.,  Utica,  CP 
1470  kc  1  kw  directional  D  &  N  unl.  (con- solidated hearing,  April  9). 
NEW,  Air  Waves  Inc.,  Baton  Rougre, 

La.,  CP  1400  kc  250  w  unl. ;  NEW,  Louis- 
iana Communications  Inc.,  Baton  Rouge, 

same  (consolidated  hearing,  April  10). 

and  tackle  chain  hoist  to  fin- 
ish the  job  of  moving  to  the 

W67C  home  on  the  50th floor. 

New  Act  in  Mississippi 

Fixes  Sabotage  Penalty 
AIMED  to  prevent  sabotage  or 
other  interference  with  the  opera- 

tion of  stations  and  other  com- 
munications facilities,  the  Missis- 

sippi Legislature  by  recent  enact- 
ment provides  a  maximum  sentence 

of  not  more  than  ten  years  or  flne 
of  not  more  than  $10,000  for  viola- 

tors of  the  act  which  follows : 
Whoever  intentionally  destroys,  impairs, 

injures,  or  tampers  or  interferes  with  any 
real  or  personal  property  used  or  useful 
in  the  maintenance,  repair,  or  operation 
of  any  telephone  or  telegraph  system  or 
radio  station  which  is  subject  to  regula- 

tion or  licensing  by  any  agency  of  the 
United  States  of  America  or  of  the  State 
of  Mississippi,  with  reasonable  grounds  to 
believe  that  such  act  will  hinder,  delay  or 
interfere  with  the  maintenance,  repair  or 
operation  of  such  telephone  or  telegraph 
system  or  radio  station,  on  conviction 
shall  be  punished  by  imprisonment  for  not 
more  than  10  years,  or  by  a  fine  of  not 
more  than  $10,000.00  or  both. 

W71NY  Anniversary 
PIONEER  FM  station  W71NY, 
owned  and  operated  by  WOR,  New 
York,  last  week  celebrated  its  first 
anniversary  on  the  air.  It  is  the 
only  fulltime  commercial  FM  sta- 

tion in  New  York.  WOR  first  start- 
ed FM  operation  in  August,  1939, 

with  a  1,000-watt  unit  known  as 
W2XWI,  which  was  shifted  to 
W2X0R  in  December  of  that  year. 
In  1940,  the  station  became  W71NY 
when  it  shifted  to  10  kw.,  47.1  mc. 

FCC  TAKING  STEPS 

TO  STOP  SABOTAGE 

ANNOUNCEMENT  that  E.  M. 
Webster,  assistant  chief  engineer 
of  the  FCC,  will  assume  charge  of 
an  anti-sabotage  survey  of  radio 
stations  on  behalf  of  the  Commis- 

sion, was  made  last  Wednesday  by 
that  agency. 

The  survey  is  being  made  by  the 
FCC  in  cooperation  with  the  Office 
of  Civilian  Defense  as  part  of  a 
comprehensive  study  to  determine 
what  protection  from  saboteurs  ex- 

ists for  certain  non-government 
commercial  communications  facili- 

ties essential  to  national  defense. 
This  is  one  phase  of  the  general 
research  of  the  OCD  in  regard  to 
protection  of  vital  and  strategic 

places. 
The  Commission  announced  to 

all  stations  that  Mr.  Webster  would 
contact  them  and  urged  that  each 
station  appoint  a  representative 
for  such  matters.  Commission 
radio  inspectors  have  already  been 
designated  to  proceed  with  inspec- 

tion of  certain  station  facilities. 

Tangee  Latin  Series 
GEORGE  W.  LUFT  Co.,  Long  Island 
City  r Tangee  cosmetics),  has  started 
a  series  of  quarter-hour  programs 
thrice-weekly  on  15  stations  in  8 
Latin  American  countries.  According 
to  Export  Adv.  Agency,  New  York, 
which  handles  the  account,  scripts  are 
cabled  or  airmailed  twice-weekly  to  the 
stations.  Featuring  Hollywood  gossip 
and  playlets,  the  programs  are  han- 

dled by  local  talent  and  in  cities  where 
local  motion  pictures  are  produced  the 
stars  appear  as  guests. 

Correction 
CAPTION  of  KOA,  Denver,  Hall  of 
Fame  picture  which  appeared  on  page 
40  in  the  last  issue  contained  an 
error.  Broadcasting  mistakenly  re- 

ferred to  "T.  C.  McClellan,  engineer 
USN,  killed  in  action."  Actually 
KOA's  employe  is  A.  C.  Mfru.llau, engineer,  now  on  active  duty  in  Hono- 

lulu. Ensign  T.  C.  McClelland,  for- 
merly chief  engineer  of  KLZ.  Denver, 

was  killed  in  action  at  Pearl  Harbor. 

FOR  LIFE-LIKE  MONITORING 

GET  THIS  NEW  G-E  LOUD-SPEAKER 

(Type  JCP-10) 
^Perfectly  matched  to  the  G-E  FM  station 
monitor  with  monitoring  amplifier 

I^Unusually  fine    response    from    30  to 
15,000    cycles,    with    G-E  monitoring 
amplifier 

-A^Single-unit  construction 
I^Speciol  alnico  permanent  magnet  for field 
■A^S-ohm  voice  coil;  20-watts  Input 
-^Can  be   furnished   with  18-inch 

high   base  of  matching  walnut 
veneer,    which    provides  ample 
space  for  mounting  high-fidelity 
amplifier 

^An  excellent  speaker  for  audience 
and  sponsor  rooms 

PRICE  .  .  .  S75.00  net,  f.o.b.  factory 
(Base,  if  desired,  $20.00  additional) 

ORDER  NOW  through  the  nearest 
G-E  office  or  direct  from  General 
Electric,  Radio  and  Television  Dept., 
Section  160-26,  Schenectady,  N.Y. 

GENERAL  ^  ELECTRIC 
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CLASSIFIED 

Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box   address.   Forms  close  one  week   preceding  issue. 

Wanted  to  Buy 
For  Sale  (Cont'd) 

Help  Wanted 

Salesman — With  at  least  three  years'  time- selling  experience.  Must  com*  well  recom- 
mended. Drawing  account  and  commis- 

sion. Give  full  details  first  letter,  draft 
age,  etc.  KBIZ,  Ottumwa,  Iowa. 

Control  Room  Operator  Wanted — 50,000- watt  station  in  southeast  needs  control 
operator.  State  references,  experience  and 
salary  expected.  Only  draft-exempt  opera- 

tors considered.  Box  331,  BROADCAST- ING. 

OPERATORS-ANNOUNCERS— There  are 
opportunities  for  employment  in  Oregon 
radio  stations  for  combination  men.  Give 
details,  experience,  age,  draft  status,  sal- 

ary expected,  when  available.  Oregon 
State  Broadcasters  Association,  Box  669, 
Bend,  Oregon. 

Southwest  Station — City  ten  thousand, 
wants  announcer  capable  programming; 
draft  exempt;  should  know  football;  ad 
lib;  tell  all  in  letter,  salary  expected, 
snapshot.  Permanent.  Box  322,  BROAD- CASTING. 

Manager  Wanted — 1000  watt  station  in 
Pennsylvania.  Excellent  opportunity  for 
right  man.  Give  details  regarding  educa- 

tion, experience,  and  references.  Box 
321,  BROADCASTING. 

Engineer  Wanted — 250  watt  midwest  sta- 
tion. Prefer  combination  man  experi- 
enced with  RCA  speech  and  turntables. 

Salary  $30  per  week.  State  references, 
experience,  draft  status.  Box  325, 
BROADCASTING. 

Engineer — First  class,  experienced.  Ideal 
working  conditions.  WGNY,  Newburgh, N.  Y. 

Nationally  Known,  Established  Organization 
— Wants  two  or  three  top-notch,  live- wire  salesmen  to  sell  product  and  service 
to  newspapers  and  radio  stations.  Po- 

sition permanent  to  right  man  and 
offers  salary,  plus  commission  and  ex- 

penses. Acquaintance  and  experience  in 
newspaper  and  radio  fields  desirable. 
Write  full  details,  stating  qualifications, 
experience,  family  connections,  age,  sal- 

ary desired.  Box  343,  BROADCASTING. 

HOME  PROGRAM  DIRECTOR— Of  large 
station  seeking  experienced  assistant 
with  proven  ability  to  sell  on  women's programs.  Must  prepare  A-1  radio 
scripts,  on  foods,  recipes,  menus,  etc. 
Also  write  commercial  copy.  Home  Eco- 

nomics degree  important  but  not  es- 
sential. Woman  now  successfully  han- 

dling household  commercial  program  on 
smaller  station  preferred.  Send  outline 
of  education,  experience,  commercial  ac- 

complishments, photo  and  five  refer- 
ences.  Box  344,  BROADCASTING. 

CONTINUITY  WRITER— Experienced  man 
or  woman,  interested  in  advertising  and 
merchandising ;  able  to  understand  sales 
problems  and  translate  them  into  effec- 

tive radio  copy;  good  opportunity  with 
local  eastern  network  station.  Full  de- 

tails, salary  expected,  first  letter.  Write 
Box  345,  BROADCASTING. 

Successful  Eastern  Local  Network  Station 
Seeks  Chief  Engineer — Must  be  fully 
experienced  in  construction,  mainte- 

nance and  repair  (RCA  equipment 
throughout)  and  assume  full  responsi- 

bility for  technical  operation.  State 
qualifications  and  salary  requirements 
first  letter.  Write  Box  341,  BROAD- CASTING. 

Salesman  Wanted — Well  accepted  basic  net- 
work outlet,  major  mid-western  city  re- 

quires thorough  aggressive  local  sales- 
man. No  "big  shots",  "managers", drunks  or  drifters.  Absolute  permanency 

based  on  proof  of  ability.  Pleasant  sur- 
roundings and  excellent  future  opportun- 

ity offered  substantial  draft  exempt  man. 
$50.00  per  week  to  start  with  increases 
as  earned.  Reply  with  full  information 
and  photo  to  Box  336,  BROADCASTING. 

Help  Wanted  (Cont'd) 
Engineer  Wanted  Immediately — Also  com- 

bination man  as  engineer  and  announcer. 
Write  or  wire  station  draft  status,  expe- 

rience and  expected  salary.  KBIZ,  Ot- tumwa, Iowa. 

Radio  Engineer — As  assistant  to  consultant 
engineer.  Thoroughly  familiar  with  GR 
and  RCA  equipment.  Forward  experience 
resume  references.  Box  348,  BROAD- CASTING. 

Situations  Wanted 

Seasoned  Radio  Sales  Executive — Thorough, 
well-rounded  advertising  and  time  sales 
experience.  Extensive  agency  and  adver- 

tiser contacts.  References.  Box  342, 
BROADCASTING. 

YOUNG  WOMAN— 24,  college  graduate, 
with  varied  radio  experience  desires  job 
with  small  station.  Can  qualify  as  an- 

nouncer, continuity-writer;  can  handle 
control  board  and  transcription  tables. 
Have  also  had  sales  experience.  Excellent 
references.  Box  332,  BROADCASTING. 

Station  Manager — East.  Responsible,  ener- 
getic, progressive.  Specialize  local  build- 

up. Best  agency  connections.  3A.  Small 
salary  accepted  right  spot.  Box  340, 
BROADCASTING. 

MANAGER-PROGRAM  DIRECTOR— Eight 
years  experience.  Thoroughly  acquainted 
with  station-operation.  Now  employed 
with  NBC  outlet  in  major  market  as 
service  and  production  director.  College. 
Married.  Draft  exempt.  Network  produc- 

tion, local  station  operation.  Desire  to 
manage  progressive  station.  Box  327, 
BROADCASTING. 

Traveled  Cultured  Woman — With  excellent 
radio  voice  now  employed  in  small  radio 
station  selling  large  and  small  accounts, 
writing  copy  and  broadcasting,  wishes 
to  change  where  effort  and  hard,  earnest 
work  brings  advancement.  Box  326, 
BROADCASTING. 

ATTENTION  EXECUTIVES  —  Married 
man,  8  years  radio  executive,  local  and 
network ;  now  manager  small  Southern 
station  wants  a  chance  in  a  larger  field. 
Tops  on  program,  news,  sports,  sales. 
Draft  exempt.  Sober.  Prefer  South.  Box 
319,  BROADCASTING. 

OPERATOR— First  Class  license,  experi- 
enced operating,  building,  maintenance 

transmitters,  studio  control  board  mid- 
west or  western  station  preferred.  Draft 

exempt.  Box  324,  BROADCASTING. 
Experienced  Commercial  and  Dramatic 

Writer — Producer,  director,  actor.  Chil- 
dren's Programs,  News,  Interviews,  Book Reviews.  Attained  national  commenda- 

tion on  writing  technique,  production 
finish  and  radio  personality  voice.  Box 
328,  BROADCASTING. 

Chief  Engineer — Installation,  design,  main- 
tenance 1  to  5  kw.  University  Training. 

Prefer  Ozark  or  midwest  region.  Box 
338,  BROADCASTING. 

ENGINEER-ANNOUNCER— Available  im- 
mediately at  $45.00  for  45  hour  week. 

Excellent  voice.  One  year's  experience  as newscaster  and  studio  announcer.  Under 
draft  age.  Wire  Box  346,  BROADCAST- ING. 

ANNOUNCER  —  Eight  years'  experience. Married.  3A.  Good  references.  Now  em- 
ployed. Desire  position  with  progressive 

large  station,  preferably  midwest  or  east. 
Box  352,  BROADCASTING. 

NEWSCASTER  —  Commentator,  reporter, 
special  events,  publicity,  promotion.  Now 
employed.  Box  351,  BROADCASTING. 

Draft  Exempt  Announcer — Now  employed 
5,000  watt  network  affiliate  desires  perm- 

anent change.  Sports  expert.  Program- 
ming experience.  University  and  news- 
paper background.  Moderate  habits.  Best 

references.   Box   350,  BROADCASTING. 

One  Fairchild  Unit  219-2  Amplifier — And two  Fairchild  Unit  199  recorders  with 
type  3A  cutter  heads.  State  condition  and 
price.  Need  immediately.  Radio  Station 
WAIT,  Chicago,  Illinois. 

All  or  Part  Interest — 250  watter.  Box  339, BROADCASTING. 

Will  Pay  Good  Price— For  FCC  acceptable 
frequency  monitor  any  frequency.  Fara- 
don,  Aerovox,  Dubilier  Mica  capacitors 
any  capacities,  size  ratings.  Give  in- formation when  writing.  Box  323, 
BROADCASTING. 

Radio  Station— In  northwest.  State  your 
advertising  competition.  Box  330, 
BROADCASTING. 

General  Radio  —  834-B  visual  frequency 
meter.  HOLLISTER  CRYSTAL  COM- 

PANY, Wichita,  Kansas. 
Equipment — Complete,  including  tower  for 

new  250  watt  station.  Box  329,  BROAD- CASTING.  

Dual  Motor  Generator — To  operate  with  220 
volts  60  cycles,  three-phase,  to  deliver 
two  21  DC  volts  at  21  amperes  each.  Box 
333,  BROADCASTING. 

100   Watt  Network   Affiliated   Station— In New  York  State.  Box  335,  BROADCAST- ING. 

174   Foot  Uniform   Guyed  Type  Tower — 
With  capacity  head  and  insulators  avail- 

able in  approximately  30  days.  In  use  less 
than   year.   Box  320,  BROADCASTING. 

Fairchild  Recorders — Several  complete  used 
units  in  excellent  condition.  Act  quickly 
as  Fairchild  equipment  practically  unob- tainable. Box  349,  BROADCASTING. 

For  Sale 

Approved — 1000    Watt    Transmitter.  Box 
347,  BROADCASTING. 

$500 
buys  slightly  used  RCA 
Model  96A  serial  no. 

P1 160  limited  amplifier 

complete  with  tubes. 
Guaranteed  excellent 
condition. 

McClung  Broadcasting  Station 

Merced,  Calif. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An  Organitation  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldr.,  Wash.,  D.  C 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      Dl.  1205 

Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

PAUL  F  GODLEY 

COA/SUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

CLIFFORD  YEWDALL 
Empire  Stat*  Bld^' 
NEW  YORK  CITY 

An  Accounting  Servic* 
Particularly  Adapted  to  Radio 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb,  Wasb.,  D.  0.) 
Main  Offlce:  Crossroads  of 

7134  Main  St.    /^\7\        the  World Kansas  City,  Mo.  I     X     1     Hollywood,  Cal. 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowtn  BIdg.   •   WASH.,  0.  C.   •    Dl.  7417 

RING  8C  CLARK 

Consulting  Radio  Engineers 
WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 
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Dog  Food  Makers 

Turn  to  Dry  Pack 

Quaker,  Wilson,  Rival  and 
Morrell  Ready  for  Market 
PACKERS  of  dog  food  are  rapidly 
converting  the  industry  from  the 
canned  food  to  various  forms  of  dry 
packaging. 

Within  the  past  week  Quaker 
Oats  Co.,  Chicago,  has  acquired 
Chappel  Bros.,  Rockford,  111.  (Ken- 
L-Ration),  and  is  completing  plans 
for  the  marketing  of  a  new  dry 
food  called  Ken-L-Biscuit,  a  fresh 
meat  biscuit.  New  product  will  be 
introduced  via  newspapers,  it  was 
said,  but  will  probably  use  some  ra- 

dio after  initial  distribution.  Ac- 
count will  continue  to  be  handled  by 

Ruthrauff  &  Ryan,  Chicago. 

Ralston  Series 

Wilson  &  Co.,  Chicago  (Ideal), 
is  planning  radio  promotion  for  its 
new  "Victory  Type"  dry-pack  dog 
food  [see  page  18]. 

Ralston  Purina  Co.,  St.  Louis 
(Purina  Chow),  is  placing  a  five- 
minute  transcribed  program  called 
Boggs  on  Dogs  on  about  five  un- 
selected  stations.  Gardner  Adv.  Co., 
St.  Louis,  is  agency. 

John  Morrel  &  Co.,  Ottumwa,  la. 
(Red  Hart),  is  completing  produc- 

tion details  on  its  new  dry  pack 
[Broadcasting,  March  2]  contain- 

ing the  same  ingredients  as  its 
canned  food  and  will  eventually 
supplement  its  present  program 
Boh  Becker's  Chats  on  Dogs  on  32 
NBC  stations  and  on  WON,  Chi- 

cago, with  spot  announcements. 
Henri,  Hurst  &  McDonald,  Chicago, 
is  agency. 

Rival  Packing  Co.,  Chicago 
(Rival) ,  which  has  been  practically 
out  of  production  since  the  first  of 
the  year,  has  announced  develop- 

ment of  a  new  dehydrated  dog  food 
which  contains  all  the  nutritive 
qualities  of  the  canned  food.  No 
date  for  initial  distribution  has 
been  set,  but  packaging  and  pro- 

duction problems  have  been  solved, 
it  was  said,  and  the  product  will 
appear  on  the  market  shortly.  Ad- 

vertising plans  have  not  been 
formulated  but  the  company  has 
used  spot  announcements  in  the 
past.  Charles  Silver  &.  Co.,  Chicago, 
is  agency. 

General  Mills  to  Sponsor  N.  Y.  Games  AFL  and  CIO  Join 

On  WOR;  Co-Sponsor  May  Be  Acquired 

DCB  Appoints  Shepard 
To  Serve  on  Committee 
RECOGNITION  was  accorded 
Broadcasters  Victory  Council  by 
the  Defense  Communications  Board 
at  its  meeting  last  Thursday,  in 
authorizing  appointment  of  John 
Shepard  .3d,  BVC  chairman,  as  an 
accredited  member  of  its  Commit- 

tee IV  dealing  with  domestic  broad- 
casting. 0.  Lu  Taylor,  of  KGNC, 

Amarillo,  executive  secretary  of 
BVC,  was  approved  as  alternate, 
with  Walter  J.  Damm,  WTMJ,  Mil- 

waukee, newly-elected  president  of 
FM  Broadcasters  Inc.,  approved  as 
FM  member  in  lieu  of  Mr.  Shepard. 

Neville  Miller,  NAB  president,  is 
chairman  of  Committee  IV.  The 
committee  holds  periodic  meetings 
on  matters  detailed  by  DCB  or 
through  its  Coordinating  Commit- 

tee, headed  by  E.  K.  Jett,  FCC  chief 
engineer. 

HOME  GAMES  of  the  New  York 
Giants  and  New  York  Yankees  will 
be  broadcast  on  WOR,  New  York, 
this  summer,  under  sponsorship  of 
General  Mills,  Minneapolis,  for 
Wheaties,  and  a  possible  co-spon- 

sor, as  yet  unannounced,  who  may 
start  after  the  baseball  season  gets 
under  way  April  14. 

Several  clients  are  understood  to 
be  interested,  but  until  one  is 
signed  Wheaties  is  the  only  prod- 

uct promoted  on  the  pre-season 
training  games,  first  of  which  was 
broadcast  April  1  on  WOR. 

Entirely  by  accident,  the  first 

game  on  WOR  under  General  Mills' 
sponsorship  was  March  31  when 
one  Wheaties'  commercial  was 
given  with  a  quarter-hour  descrip- 

tion of  the  game  by  Mel  Allen. 
Then  Don  Dunphy  and  Stan  Lo- 
max,  who  have  been  handling  these 
pre-season  games  for  WOR,  took 
over  for  the  rest  of  the  game  on  a 
sustaining  basis,  as  the  General 
Mills  contract  was  not  scheduled 
to  start  until  April  1. 

Mel  Allen  Switches 

Mel  Allen,  CBS  sports  announcer, 
who  formerly  handled  baseball 
broadcasts  on  WABC,  New  York, 
before  CBS  decided  that  such  broad- 

casts interfered  too  much  with  its 
year  round  commercial  schedule  to 
be  allowed  to  continue,  is  handling 
the  games  on  WOR. 

Allen's  descriptions  of  pre-season 
games  are  reconstructed  from  tele- 

graph reports,  which  will  continue 
until  April  14  when  the  games  will 
be  broadcast  directly  from  the 
Yankee  Stadium  or  Polo  Grounds 
in  New  York. 

All  29  night  games  played  by  the 
New  York  Giants  and  Yankees  both 
home  and  away  will  be  spon- 

sored by  General  Mills  for  Wheaties 
on  WNEW,  New  York.  Broadcast- 

ing rights  to  all  games  are  re- 
ported costing  $150,000  for  the  sea- 

son, half  to  each  club.  Knox-Reeves, 
Minneapolis,  handles  the  Wheaties 
account. 
WOR  also  will  broadcast  the  first 

EXECUTIVES  of  General  Mills, 

and  its  agency,  sponsoring  WOR's broadcasts  of  the  New  York  Yan- 
kee and  Giant  baseball  games  this 

season,  look  on  while  Edward  G. 
Barrow  (left),  president  of  the 
Yankees,  and  Leo  J.  Bondy,  vice- 
president  of  the  Giants,  inspect  the 
contract.  From  left  to  right,  the 

sponsors'  representatives  are  Wil- liam Slocum,  chairman  of  sports  for 
General  Mills;  K.  P.  Torgenson, 
Knox-Reeves  agency;  Walter  R. 
Barry,  General  Mills  v-p. 

three  games  of  the  season  played 
by  the  Brooklyn  Dodgers,  rather 
than  WHN,  New  York,  which  has 
the  contract  for  the  games  of  that 
club,  as  sponsored  by  P.  Lorillard 
Co.,  New  York,  for  Old  Gold  ciga- 

rettes. This  shift  arises  from  the 
fact  that  WOR  has  exclusive  rights 
to  baseball  broadcasts  from  the 
Polo  Grounds,  where  the  Dodgers 
play  their  first  games. 

Another  confusing  phase  of  the 
New  York  baseball  situation  is  the 
fact  that  Red  Barber,  WOR  sports 
announcer,  is  handling  descriptions 
of  the  Dodgers  games  on  WHN, 
while  April  13  he  will  start  the  an- 

nual five-weekly  sports  commen- 
tary on  WOR,  sponsored  by  Chris- 
tian Feigenspan  Brewing  Co.,  New- 
ark, for  P.O.N,  beer.  Agency  is 

E.  T.  Howard  Co.,  New  York. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Corp.  Douglas  Reporting,  Sir!  We  Greet  You  Tonight  From  the  Palatial 
Foxhole  on  Route  2523F,  Only  20  Miles  From  Downtown  Manila!" 

For  NBC  Program 

Mullen  Completes  Plan;  Net 
Lauded  by  Green,  Murray 
EXEMPLIFYING  a  joining  of 
hands  of  AFL  and  CIO  in  the  war 

eff'ort,  arrangements  were  com- 
pleted last  Saturday  by  Frank  E. 

Mullen,  vice-president  and  general 
manager  of  NBC,  for  a  Saturday 
night  sustaining  series  beginning 
April  18  titled  Labor  for  Victory. 
The  labor  organizations  will  al- 

ternate in  the  presentation  at 
10:15-10:30  p.m.  (EWT). 

Following  several  weeks  of  ne- 
gotiations, William  Green,  AFL 

president,  and  Philip  Murray,  CIO 
president,  agreed  to  the  format  of 

the  program,  geared  toward  labor's full  cooperation  in  war  production. 
There  will  be  no  unionization  ac- 

tivity on  the  series. 
The  entire  plan  was  discussed  at 

the  meeting  last  month  of  NBC's station  advisory  committee.  It  is 
expected  the  full  network  will  carry 
the  sustaining  series  in  the  interest 
of  harmony  among  Government, 
labor  and  management. 

Len  Decaux,  public  relations  di- 
rector of  CIO,  and  Philip  Pearl, 

publicity  head  of  AFL,  will  direct 
the  program  for  their  respective 
unions.  A  joint  statement  issued  by 
the  two  union  presidents,  following 
completion  of  arrangements,  said: 
"We  are  grateful  to  NBC  for 

its  patriotism  and  broad-minded 
attitude  in  giving  to  the  millions 
of  organized  American  wage  earn- 

ers this  opportunity  to  express 
their  viewpoint  each  week  on  the 
air  along  with  the  business  and 
industrial  interests  that  already 

are  represented  in  the  field  of  na- 

tional broadcasting." Mr.  Murray,  separately,  said 
CIO  would  use  its  time  for  the 

major  pui'pose  of  promoting  the 
war  effort.  "It  will  bring  before 
the  public  the  message  of  labor 
and  its  activities  for  all  out  war 

production,"  he  declared.  "We  are 
most  happy,"  Mr.  Murray  said,  "to 
cooperate  with  AFL  in  this  under- 

taking, and  most  assuredly  will  not 
allow  any  narrow  or  partisan  con- 

siderations to  interfere  with  this 

presentation  of  American  Labor's 
united  and  joint  efforts  for  victory." 

Mr.  Green  declared  that  through 

the  program  labor  "hopes  to  be 
able  to  have  a  'fireside  chat'  with 
the  people  of  America  each  week. 
We  want  to  tell  them  what  the 
workers  of  America  are  doing  in 
the  victory  production  program  to 

speed  America's  triumph.  We  feel confident  that  the  American  people 

will  be  justly  proud  of  their  pro- 
duction soldiers  when  they  learn 

the  true  story. 

"Just  as  AFL  is  cooperating 
with  the  CIO  on  the  industrial 

front  to  promote  all-out  war  pro- 
duction, regardless  of  other  consid- 

erations, so  we  are  working  hand- in-hand  with  the  CIO  in  this  radio 

program  to  spread  the  true  story 
about  labor's  participation  in  the 
nation's  war  effort." 

Page  54  •  April  6,  1942 BROADCASTING  •  Broadcast  Advertising 



IS  NOT  INCONVENIENCE^ BUT  UNEX- 

PLAINED INCONVENIENCE  THAT 

WILL  BREAK  DOWN  PUBLIC  CONFIDENCE"^ 

PAUL  GARRETT,  Vice  President 
and  Director  of  Public  Relations 

GENERAL  MOTORS  CORPORATION 

"Advertising's  task  of  smoolhing  the  way  all 
along  ihe  channels  of  dislribulion  between 

factory  and  market  will  become  infinitely 

more  intricate  as  defense  requirements  ex- 
tend the  area  of  dislocation. 

"Many  familiar  products,  familiar  packages, 

accustomed  buying  habits  are  likely  to  be- 

come disturbed.  Advertising  must  lead  the 

advertiser  through  this  labyrinth  of  change 

by  careful  and  continuous  explanation  of 

why  and  wherefores. 

"It  is  not  inconvenience  but  unexplained 
inconvenience  that  will  break  down  public 

confidence."    (May  26,  1941,  at  AFA  Convention) 

To  the  great  names  in  Ameiican  business  whose  continued  advertising  is  a  flaming  symbol  of  faith 

in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the  enemies 

of  free  American  enterprise  and  democracy  .   .  .  this  space  is  dedicated  by  The  Nation's  Station. 
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•  Time  after  time  after  time  .  .  .  year  after  year  after 
year  .  .  .  listening  surveys  of  many  kinds  and  methods 
have  repeatedly  substantiated  the  fact  that  WKY  is  the 
decisive  favorite  with  Oklahoma  City  listeners.  The 

latest  Hooper  Station  Listening  Index  (January-Febru- 
ary, 1942)  adds  further  authoritative  evidence  to  an  al- 

ready long  list.  WKY's  preponderant  lead  in  listener 
preference  is,  to  be  sure,  something  which  advertisers 
see  translated  daily  into  profitable  sales  in  proportion. 

C/ry 
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"FROM  NOW  ON,  WE'RE 

NEIGHBORHOOD  SHOPPERS! 

#  Even  in  the  busy  suburbs  of  New  York 

and  Chicago,  restrictions  on  cars  and  tires 

will  soon  be  revolutionizing  most  people's 

shopping  habits.  But  out  here  in  Iowa — wotvl 

Hence  when  you're  selling  to  Iowa  people, 

you've  now  got  to  think  about  thousands  of 
stores,  in  hundreds  of  small  towns.  Iowa,  with 

2,535,000  people,  has  only  one  city  over 

100,000!  Today,  you  can't  depend  on  a  rela- 
tively few  outlets  in  larger  communities. 

You've  got  to  make  people  demand  your 
goods,  at  thousands  of  little  stores  all  over  the 

State. 

That's  a  big  advertising  job.  So  big  that  it 

cannot  be  achieved  through  small  advertising 

media.  There  are  17  commercial  radio  sta- 

tions in  Iowa.  But  it  has  been  proved  that 

more  than  one-half  of  all  Iowa  families  spend 

more  than  70%  of  their  listening  time  with 

WHO.  ...  If  you  want  the  complete  facts, 

write  us  today,  or  just  ask  Free  &  Peters. 

You'll  be  given  an  accurate  picture  of  Iowa 

listening  habits  —  station  by  station,  and 

county  by  coimty.  Why  not  get  it  now? 

WH
O 

+  fir  IOWA  PLUS!  + DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 
FREE  &  PETERS,  INC.  .  .  .  National  Representatives 

\ 

J 



They  Produce 

. . .  MORE  THAN  A  MILUOK  LEnERS  A  YEAR! 

THESE  men — our  program  director,  production  manager 
and  their  staff — have  learned  the  preferences  of  the  Mid- 

Western  radio  audience,  through  long  association  with  WLS. 

That's  why  WLS  programs  are  tailor-made  to  please  families 
in  the  homes  of  Mid-West  America. 

A  PERSONALITY  ALL  ITS  OWN 

That  is  the  story  behind  the  popularity  of  WLS.  Good  programs 

build  circulation,  and  in  radio,  that  means  listeners.  The  pro- 
grams these  men  produce  are  typically  WLS  programs,  produced 

by  our  staff,  in  our  studios,  and  with  our  WLS  entertainers. 

Mid- West  radio  listeners  like  these  distinctive  programs.  They 

can  only  hear  them  on  one  station — WLS,  the  station  with  an 

individuality.  More  than  a  million  letters  a  year  from  these  pro- 

grams have  made  our  slogan  famous:  "WLS  Gets  Results." 

AL  BOYD 
PRODUCTION  MANAGER 

C  A  G  O 

r 
8  9  0  KILOCYCLES 
50,00  0  WATTS 
BLUE  NETWORK 

PRAIRIE 

FARMER 

STATION 

iDGE  D.  Butler 
President 

Gi,ENN  Snyder Manafipr 

MANAGEMENT   AFFILIATED    WITH    KOY,    PHOENIX,  AND   THE   ARIZONA   NETWORK  — KOY    PHOENIX   ♦    KTUC   TUCSON   *   KSUN   B I S  B  E  E  -  D  O  UG  LAS 



KEEP  EM  SPINNIHC 

KEEP  'EM  USf  ENINC 

In  the  wee  sma'  hours,  when  you're  staying  on  the  air  long 

past  your  sign-off  time  for  that  important  news  flash  —  \ha\'s 

when  you'll  appreciate  your  library  service! 

when  your  schedule  is  knocked  for  a  loop  by  a  last-minute 

switch — or  broken  into  by  a  "must  "  program — you'll  be  grate- 
ful for  the  variety  and  flexibility  of  a  good  library  service! 

And  when  your  staff  is  depleted — you'll  sigh  with  relief  as  the 
simple,  comprehensive  filing  system  of  a  good  library  service 

helps  you  build  programs  and  assemble  discs  with  a  minimum 

of  ti  me  and  effort! 

Mighty  good  reasons  why  your  library  service  is  more  essential 

now,  in  wartime,  than  ever  before.  As  the  nation's  Number  One 

morale  builder,  radio's  job  is  to  keep  em  listening — and  one 

of  the  best  ways  to  do  that  is  to  keep  'em  spinning! 

360  N.  MICHIGAN  AVENUE 

CHICAGO,  ILLINOIS 
6404  HOLLYWOOD  BOULEVARD 

HOLLYWOOD,  CAL. 



Qouquets  from  British  Columbia  gROAD^^^TlNG 

Sales  for  you  right  here  •  • 

WWL  Daytime  Coverage 
P'^iMARY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

Thousands  of  miles  from  the  Crescent  City,  our  fan 
mail  attests,  thousands  of  listeners  tune  in  the  50,000- 

watt  clear-channel  voice  of  WWL  regularly.  It's  plus  ad- 
vertising for  you,  of  course. 

But  undisputed  dominance  in  the  entire  trade  territory 

of  the  South's  largest  city  is  the  real  payoff  in  profits 
when  you  use  .  .  , 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  Inc. 

The  Weeldv^^^lilewsmagazine  of  Radio 
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TO 

Try  KFAB  instead.  'Twill  suit  you 
better  in  every  way.  Programs  are 
tailored  especially  for  you,  for  your 
audience.  KFAB'S  coverage  is  of 
roomy  dimensions,  reaching  through- 

out Nebraska  and  her  neighboring 
states.  You  need  KFAB,  to  sew  up  the 
sales  in  the  farm  markets  of  this  area. 

DON  SEARLE— Gen'l  Mgr. 

Ed  Petry  &  Co.,  Nat'l  Rep. 

FAB 

C    O   L,  N 
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VISITING  VOICES  IN  THE  LIVING  ROOM 

E  had  visitors  last  night. 

Perhaps  you've  heard  of  them. 
Franklin  Roosevelt,  Winston 

Churchill  and  Chiang  Kai  Shek. 

Right  here  in  my  living  room. 

Can  you  imagine  it? 

Thirty  years  ago  you  couldn't! 

Neither  could  I!  But,  today,  presi- 

dents, kings,  statesmen,  the 

history  makers  of  the  world  come 

in  and  talk  the  situation  over 

with  me. 

And  it's  so  intimate  . 

sonal  that  it's  hard  to 

realize  they're  visiting 

55,000,000  homes, 

too! 

For  instance,  when 

the  President  came  on 

so  per- 

HARRy  L.  STONE,  Gen'!.  Mst. 

he  hadn't  spoken  two  minutes 

before  my  wife  said,  "Oh,  Mr. 

Roosevelt  has  a  cold!" 

Can  you  imagine  it? 

No  wonder  anybody  who  wants 

to  tell  me  something  ...  or  sell 

me  something  uses  radio.  It's  so 
personal  .  .  .  and  so  convincing. 

I  guess  that's  why  I  buy  Jack 

Benny's  dessert. and  Bob  Hope's 
tooth  paste. 

WSM  is  proud  that  as  a  part  of 

the  great  Fifth  Estate  it  is  the 

easiest,  quickest  and 

most  personal  medi- 

um between  the  Amer- 

ican public  and  people 

who  have  something 

to  say  or  sell. 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   AND   ACCIDENT    INSURANCE   COMPANY,  INC. 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 
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ONE   OF  A   SERIES   FEATURING  THE  MEN   AND   WOMEN   WHO   MAKE   SONOVOX  SERVICE 

As  a  child  in  Kansas  City,  Missouri, 
Margaret  Royster  took  up  the  study  of 
the  violin,  and  was  soon  acclaimed  as  the 
possessor  of  a  remarkable  musical  talent. 
After  winning  many  local  distinctions, 
she  won  a  five-year  Fellowship  at  New 
York's  famous  Juilliard  Graduate  School 
of  Music.  In  1936  while  on  concert  tour 
she  met  Gilbert  Wright,  They  were  mar- 

ried in  1937.  An  artist  of  rare  abilities, 
Margaret  Royster  Wright  not  only 
developed  the  technique  of  Sonovox 
articulation,  but  has  also  trained  most 
of  the  skilled  articulators  whose  work 
you  now  hear  daily  on  the  radio. 

Presenting  MARGARET  ROYSTER  WRIGHT,  helpmate  of  Sonovox 

Ask  the  U.  S.  Patent  Office  "Who  invented  Sonovox?" 

and  they  will  say  "Gilbert  Wright."  But  ask  Gilbert 

Wright  himself,  and  he  will  certainly  say — "Peggy 

and  I."  Nor  is  this  mere  husbandly  gallantry. 
Margaret  Royster  Wright,  with  her  energy,  her 

versatility  and  her  great  musical  talent,  deserves 

much  of  the  credit  for  the  entire  Sonovox  develop- 

ment. But  most  especially,  it  was  Peggy  Wright  who 

perfected  the  technique  of  Sonovox  articulation — 
the  sine  qua  non  of  talking  and  singing  sound. 

So  when  you  hear  the  Sonovoxed  "singing  Novachord" 
on  the  Guy  Lombardo  program  (Saturday  nights  on 

the  Red  Network),  you  can  remember  Peggy  Wright! 

Also  when  you  hear  the  "talking  fog  horn"  on  the 
Big  Town  program  (Thursday  nights  on  C.B.S.)  and 

the  Aunt  Jenny  program  (every  morning  on  C.B.S.) 

—  also  when  you  hear  the  transcribed  Sonovox 
announcements  for  Shell  Oil,Vel,  Palmolive  Soap, 

Wayne  Feeds,  Junket  Quick  Fudge  Mix,  Black  Jack 
Gum,  etc.,  etc.! 

Listen  to  Sonovox  on  any  or  all  of  those  campaigns 

and  you'll  hear  why  "talking  and  singing  sound"  has 

become  radio's  biggest  sensation  in  recent  years. 
Then  write  us  direct  for  any  facts  you  want — or 

get  in  touch  with  any  of  the  Free  &  Peters  offices 
listed  below. 

WRIGHT-SONOVOX,  INC 

''Talking  and  Singing  Sound" 

CHICAGO  ....  NEW  YORK  ....  HOLLYWOOD 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 

CmCAGO:  i8oS.  Michigan  NEW  YORK:  247  ParJk  Ave.  SAN  FRANCISCO:  ,  n  Wtr  HOLLYWOOD:  1572  N.  Gor«/o«  ATLANTA:  322  Pa/wer  BW^. 
Franklin  6373  Plaza  5-4131  Sutter  4353  Gladstone  3949  Main  5667 
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WPB  Will  License  All  Building  Projects 

Non-War  Projects 

Above  $5,000 

Aflfected 

PROMULGATION  last  week  by 
the  War  Production  Board  of  gen- 

eral regulations  prohibiting  all  new 
civil  construction  without  express 
authorization,  in  effect  establishes 
that  agency  as  another  wartime 
licensing  authority  insofar  as 
broadcast  construction  is  con- 
cerned. 

The  far-reaching  order,  labelled 
Conservation  Order  L-41,  bans  all 
non-war  construction  amounting  to 
$5,000  or  more  without  express 
permission  of  WPB.  It  goes  be- 

yond the  FCC's  recent  "freeze  or- 
der" devised  in  collaboration  with 

WPB  and  the  Defense  Communica- 
tions Board,  since  its  application 

is  general  and  applies  to  all  types 
of  construction,  whether  or  not 
covered   in   FCC  regulations. 

Effect  on  Radio 

Order  No.  L-41,  which  became 
immediately  effective  last  Thurs- 

day, does  not  apply  to  ordinary 
maintenance  and  repair  work  to 
return  a  structure  to  sound  work- 

ing condition  "without  a  change  of 
design".  Any  construction  contem- 

plated beyond  the  $5,000  limit  first 
must  be  approved  by  WPB  un- 

der the  new  regulations. 
At  the  FCC,  it  was  pointed  out 

that  the  recent  freeze  order  an- 
ticipated the  general  civil  construc- 

tion ban.  In  essence,  the  FCC's 
order  barred  all  new  station  con- 

struction except  where  primary 
service  was  not  being  rendered  in 
a  given  area. 

Under  the  new  order,  stations 
or  prospective  licensees  who  have 
already  acquired  equipment  pur- 

suant to  an  FCC  construction  per- 
mit, but  who  have  not  begun  con- 

struction, may  not  do  so  until 
WPB  authorization  is  procured. 
The  order  bans  the  withdrawal 
from  inventory  and  the  purchase, 
sale  or  delivery  of  any  material 
for  use  in  such  construction  un- 

less expressly  authorized  by  WPB. 
It  is  equally  binding  upon  prop- 

erty owners,  builders  and  sup- 
pliers. 

In  addition  to  the  halt  on  gen- 
eral construction  without  permis- 

sion, of  $5,000  or  more,  the  order 
specifically  limits  residential  and 
agricultural  construction,  except 
for  the  general  exemption  for 
maintenance  and  repair  work.  Resi- 

dential construction  may  be  started 
without  permission  if  it  is  esti- 

mated at  $500  or  less.  No  new 
agricultural  construction  may  be 
started  if  the  estimated  cost  is 
$1,000  or  more  for  the  particular 
building  or  project  involved. 

In  computing  costs,  the  order 
specifies  the  amount  spent  on  the 
project  within  12  months  of  the 
date  of  beginning  construction  and 
subsequent  to  April  7,  1942,  is 
included. 

Stations  now  installing  new 
equipment  under  old  FCC  authori- 

zations, it  is  presumed,  can  com- 
plete the  installations,  provided  no 

new  equipment  in  excess  of  the 
$5,000  limitation  is  required.  Re- 

cent authorizations,  however,  auto- 
matically are  held  up  until  permis- 

sion is  procured  from  WBP. 
Permissible  Expansion 

Under  the  order,  the  specific 

type  of  form  to  be  used  for  con- 
struction in  the  $5,000  or  more 

category,  embracing  radio,  is  set 
out.  The  type  of  construction  is 
described  as  "buildings,  structures 
and  projects  important  to  the  war 
effort  and  essential  civilian  needs 

other  than  housing".  Heretofore, 
P-19  and  P-19-a  ratings  were  pre- 

scribed. The  new  order  sets  out 

Stocks  of  Radios  Are  Reported  Heavy 

As  Shift  to  100%  War  Output  Proceeds 
WITH  CONVERSION  of  industry 
to  full  wartime  production  pro- 

gressing much  more  rapidly  than 
expected,  Donald  Nelson,  chief  of 
the  War  Production  Board,  last 
week  said  that  though  American 
standards  of  living  can  be  expected 
to  suffer  after  full  conversion,  there 
is  still  enough  durable  goods  being 
manufactured — plus  those  in  serv- 

ice— to  offset  the  effects  for  some' time  to  come. 
Radio  receiving  sets  were  in- 

cluded by  Mr.  Nelson  in  the  list 
of  durable  goods  which  he  said 
would  last  for  a  long  time.  He  also 
indicated  that  repair  parts  would 
be  made  available  to  keep  products, 
including  radios,  in  operation.  At 
the  WPB,  however,  it  was  said  that 
it  would  not  be  feasible  to  launch 
a  formal  radio  replacement  and 
repair  parts  program  but  neces- 

sary materials  for  parts  would  be 
allocated  "whenever  they  came 
within  the  scope  of  the  WPB  con- 

version orders  as  issued". 
Heavy  Store  Stocks 

It  has  been  felt  for  some  time 
that  no  replacement  parts  program 
could  be  formally  carried  on  since 
repeated  restrictions  have  been 
placed  on  necessary  metals  for 
repair  parts  such  as  aluminum, 
copper,  steel,  tin,  lead  and  zinc 
[Broadcasting,  March  16]. 
Bearing  out  Mr.  Nelson's  state- 

ment that  there  would  be  sufficient 
durable  goods  to  take  care  of  civil- 

ian needs  for  quite  some  time. 
Federal  Reserve  figures  on  radio 
receivers  show  that  retailers  stocks 
are  far  above  1941  figures.  Using 
Boston  as  an  indicator  it  was  found 
that  retailers  there  have  radio  re- 

ceiver stocks  115.5%  above  1941 
figures.  Durable  goods  figures  for 
the  entire  country  show  that  retail- 

ers' stocks  of  durable  goods  are 
41%  higher. 
Radio  receiver  manufacturers 

have  been  quick  to  respond  to  the 
order  to  convert  to  full  wartime 
production  and  in  many  instances 
manufacturers  are  reported  to  be 
far  ahead  of  the  schedule  set  by 
the  WPB.  On  March  7  manufactur- 

ers were  told  that  civilian  produc- 
tion of  receivers  would  cease  April 

22.  Some  manufacturers,  such  as 
the  RCA-Victor  plant  in  Camden, 
have  already  reported  full  conver- sion. 

The  last  phonograph-radio  to 
roll  off  the  assembly  line  at  the 
RCA  Camden  plant  was  turned  out 
last  Tuesday  and  presented  to  the 
Georgia  Warm  Springs  Founda- 
tion. 

Taking  part  in  the  ceremonies 
were  Robert  Shannon,  president 

of  the  RCA  Mfg.  Co.;  Basil  O'Con- nor, executive  chairman  of  the 
board  of  the  foundation;  William 
L.  Batt,  WPB  chief  of  Raw  Mate- 

rials Section,  and  Billy  Fiest,  for- 
mer patient  of  the  Georgia  in- 

stitute, who  received  it  for  the 
foundation. 

that  no  further  applications  will 
be  accepted  with  those  rating  desig- 

nations and  that  hereafter  P-19-h 
or  P-19-i  ratings  should  be  applied 
for.  The  application  forms  cover- 

ing such  ratings  are  PD-200  and 
PD-200-A.  These,  according  to  the 
order,  should  be  filed  with  the 
Field  Office  of  FHA,  having  juris- 

diction over  location  of  the  site. 

Includes  Radio 

Leighton  H.  Peebles,  chief  of  the 
Communications  Branch  of  the 

WPB,  pointed  out  that  all  such  ap- 
plications pass  through  that  branch 

and  presumably  automatically  will 
be  transmitted  to  that  office  if  filed 
with  FHA  branches.  Since  pro- 

cedure already  has  been  established 
for  the  handling  of  communica- 

tions matters  through  the  Commu- 
nications Branch,  it  is  expected  the 

present  practice  will  be  followed. 
While  the  construction  order  was 

issued  primarily  to  halt  non-essen- 
tial projects,  because  of  its  gen- 
eral nature,  it  automatically  en- 

compasses radio.  Since  special 
provision  already  had  been  made 
for  radio  through  the  DCB-WPB- 
FCC  procedure  set  up  under  the 
freeze  order,  it  will  tend  to  tighten 
up  existing  established  procedure, 
it  was  pointed  out. 

Military  Exemptions 

Specifically  exempted  from  the 
construction  ban  are  Government 

military  projects,  projects  to  re- 
construct or  restore  residential 

property  damaged  or  destroyed  on 
or  after  Jan.  1,  1942  by  fire,  flood, 

tornado,  earthquake  or  public  en- 
emy, and  projects  controlled  under 

regulations  which  cover  the  pro- 
duction and  distribution  of  petro- leum. 

Officials  charged  with  adminis- 
tration of  the  L-41  order,  it  was 

stated,  are  considering  a  plan  to 
issue  to  authorized  projects  an  em- 

blem or  insignia  to  be  conspicuous- 
ly posted  on  the  job,  to  show  that 

the  construction  has  been  approved 

by  WPB. "Although  the  order  applies  only 
to  construction  not  yet  com- 

menced," said  the  WPB  announce- 
ment, "projects  already  under  con- 

struction are  being  carefully  ex- 
amined by  WPB  on  an  individual 

basis.  Such  projects  may  be  stopped 
(Continued  on  page  55) 
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Peabody  Awards  Focus  on  Program  Merit 

PROCTER  &  GAMBLE'S  Against  the  Storm,  set  at  mythical  Harper 
University  in  Hawthorne,  won  the  1941  Peabody  drama  award  because 
of  its  human  interest  and  integrity  and  as  a  standout  "above  the 
mediocrities  in  its  field."  Of  this  Monday-thru-Friday  serial  on  the  Red, 
and  its  author  Sandra  Michael,  John  K.  Hutchins  of  the  New  York 
Times  wrote:  "They  are  recognizable  human  beings  instead  of  figures 
carved  out  of  the  sponsor's  product  .  .  .  They  are  sensitive  and  intelligent 
and  they  talked  literately  of  such  subjects — not  usually  discussed  on 
the  radio  at  3  p.m. — as  politics,  art  and  poetry  .  .  .  The  explanation 
doubtless  is  that  Miss  Michael  is  herself  a  sensitive,  intelligent  and  lit- 

erate person."  This  is  the  cast  of  Againt  the  Stonn  (1  to  r,  bottom  row)  : 
Alexander  Scaurby,  Claudia  Morgan,  Florence  Malone,  Joan  Tompkins, 
Roger  DeKoven;  (standing)  :  Charlotte  Holland,  Chester  Stratton,  Ann 
Seymour,  Lawson  Zerbe. 

Prizes  Conf erred 

On  Shortwave 

Outlets 

SHIFTING  to  evaluation  of  pro- 
gram merit,  as  distinguished  from 

station  citations  a  year  ago,  the 
second  annual  George  Foster  Pea- 

body Awards,  radio  counterpart  of 
the  "Pulitzer  Prizes"  in  journalism, 
were  announced  last  Friday  by  S. 
V.  Sanford,  chancellor  of  the  Uni- 

versity System  of  Georgia,  at  a 
dinner  in  New  York  under  the 
auspices  of  the  New  York  alumni 
of  the  university. 

The  winners  were: 
Cecil  Brown,  CBS  reporter, 

for  "the  best  reporting  of  the 
news." 

Against  the  Storm,  NBC  day-  • 
time  serial  and  The  Bill  of 
Rights,  Norman  Corwin's  pro- duction broadcast  last  Dec.  15 
on  all  networks,  as  outstand- 

ing in  the  field  of  drama. 
Alfred  Wallenstein,  MBS 

musical  director,  in  the  field  of 
music. 

Chicago  Round  Table  of  the 
Air,  NBC,  in  the  field  of  edu- 
cation. 

The  international  shortwave 
broadcasters  of  the  country  for 
their  patriotic  service. 

Dinner  Broadcast 

The  event  was  broadcast  over 
three  networks  on  a  staggered 
basis.  MBS  picked  up  from  10- 
10:05  p.m.  (EWT) ;  NBC  from 
10-10:15  p.m.,  and  CBS  from  10:15- 
10:30  p.m. 

The  awards  were  established  in 
1941,  covering  the  year  1940,  to 
perpetuate  the  name  of  the  late 
George  Foster  Peabody,  Southern 
philanthropist,  and  are  adminis- 

tered by  the  Henry  W.  Grady 
School  of  Journalism  of  the  Uni- 

versity of  Georgia.  The  1941 
awards  were  to  stations  for  "out- 

standing meritorious  public  serv- 
ice" during  1940.  This  year  the Advisory  Board  decided  to  make 

awards  on  the  basis  of  outstanding 
programs. 

First  announcement  of  the  1941 
awards  was  to  have  been  made  at 
the  Waldorf-Astoria  banquet  last 
Friday.  A  release  had  been  sent  to 
news  and  trade  papers  a  fortnight 
in  advance.  Premature  publication 
of  the  award  winners  by  one  the- 

atrical publication  was  branded  by 
university  officials  a  violation  of 
the  release  and  of  newspaper 
ethics. 

Board's  Summary 

Following  is  the  Advisory  Board's 
summary  of  the  five  awards: 

I 

The  major  networks  and  many 
of  the  local  stations  are  to  be  com- 

mended for  their  news  coverage  in 
1941.  The  Award  for  the  Best  Re- 

porting of  the  News  goes  to  Cecil 
Brown  of  CBS  whose  dispatches 

from  Cairo,  Singapore  and  Aus- 
tralia were  remarkable  for  their 

accuracy  and  their  courage.  He  was 
frequently  in  hot  spots,  and  his 
eye-witness  account  of  the  sinking 
of  the  Repulse  and  the  Prince  of 
y/ales  was  the  most  dramatic  single 
story  of  the  year.  His  news  sense, 
his  coolness  under  fire  and  his  in- 

sistence— even  under  censorship — 
that  the  truth  must  get  home  sets 
an  example  for  reporters  every- 
where. 

II 
The  committee  wishes  to  make 

two  Awards  in  Drama.  The  first 
is  in  honor  of  a  daytime  program 
which  stands  head  and  shoulders 
above  the  mediocrities  in  its  field. 

NORMAN  CORWIN  has  been 
called  radio's  foremost  playwright, and  his  selection  for  one  of  the  two 
Peabody  drama  awards  was  no  sur- 

prise. His  magnificent  dramatiza- 
tion. We  Hold  These  Truths,  broad- 
cast last  Dec.  15  by  all  networks 

on  the  occasion  of  the  anniversary 
of  the  Bill  of  Rights,  was  a  land- 

mark in  radio  drama.  So  are  his 
This  Is  War!  Saturday  night  pro- 

grams on  combined  networks, 
though  it  was  the  former  which 
won  him  the  Peabody  award. 

The  program  is  entitled  Against 
tha  Storm.  Its  human  interest  and 

integrity  are  much  needed;  its  au- 
thor, Sandra  Michaels,  and  its  di- 

rector, John  Gibbs — a  good  team  in 
life  as  in  radio  —  deserve  our 
Award  and  our  congratulations. 

Secondly  we  wish  to  confer  an 
Award  in  Drama  upon  Norman 
Corwin,  whose  program  on  The 
Bill  of  Rights  demonstrated  what 
patriotism  and  a  fine  dramatic 
sense  could  do  seven  days  after 
Pearl  Harbor.  Here  is  a  program 
which  ought  to  be  rebroadcast  un- 

til it  is  familiar. 

Ill 

The  committee  was  strongly  of 
the  opinion  that  the  Award  in  Mu- 

sic should  go  to  Mr.  Alfred  Wallen- 
stein of  WOR.  Every  music  lover 

is  grateful  for  the  many  fine  pro- 
grams by  symphonic  orchestras  and 

the  Metropolitan  Opera  Co.  But 
Mr.  Wailenstein's  work  partakes  of 
greater  originality;  his  presenta- 

tion of  the  Bach  Cantatas,  his 
search  for  the  lesser-known  classics, 
and  the  beauty  and  leadership 
which  he  has  brought  to  the  per- 

formance of  his  Sinf onietta  —  all 
these  mark  him  as  singularly 
fitted  for  this  Award. IV 

Many  programs  were  considered 
in  the  field  of  Education.  The  1941 
Award  goes  unanimously  to  the 
Chicago  Round-Table  of  the  Air,  a 
program  which,  since  its  origin  ten 
years  ago,  has  been  identified  with 
WMAQ,  and  for  the  excellence  and 
spontaneity  of  which  Judith  Wal- 

ler, Allen  Miller  and  Sherman 
Dryer  are  primarily  responsible. 
In  the  days  when  it  is  no  longer 
permissible  to  ad  lib,  it  is  well  to 
remember  a  program  which  gave 
free  expression  to  intelligent  minds. 

V 

Finally,  it  was  the  committee's 
opinion  that  the  most  worthwhile 
innovation  of  1941  is  to  be  found  in 
the  international  shortwave  broad- 

casts which  have  gone  from 
America  into  the  free  air  of  Eng- 

land and  into  that  area  of  silence, 
the  dominated  lands  of  Europe.  It 
is  unfair  to  single  out  any  one  sta- 

tion for  this  admirable  work.  In- 
stead the  shortwave  broadcasters, 

one  and  all,  and  their  coordinator, 
Stanley  P.  Richardson,  should  be 
cited  for  their  initiative  and  their 
influence.  ! 

Origin  of  Awards 

At  the  awards  dinner,  in  the  ball- 
room of  the  Waldorf-Astoria, 

Robert  D.  O'Callaghan,  New  York  li 
attorney  and  president  of  the 
Alumni  Society,  introduced  Chan-  ' 
cellor  Sanford.  Plaques  were  pre- 

sented to  the  winners.  n 
The  idea  for  the  awards  origi- 

nated with  Lambdin  Kay,  former  ' manager  of  WSB,  Atlanta,  and  one 
of  radio's  pioneer  figures.  Mr.  Kay  j 
had  suggested  the  need  for  "some- 

thing comparable  to  the  Pulitzer  ' 
Prizes"  for  radio  to  Dean  John  E. 
Drewry,  of  the  Henry  W.  Grady  j 
School  of  Journalism,  who,  in  1939, 
presented  the  matter  to  Dr.  San- 

ford. The  University  Board  of  Re- 
gents  subsequently  approved  the 

plan  and  the  NAB,  at  its  1940 
convention  in  San  Francisco,  unani- 

mously endorsed  it. 
The  Advisory  Board  which  se- 

lected the  winners  includes: 
Members  of  the  Board  , 

Bruce  Barton,  president,  BBDO; 
John  H.  Benson,  president,  Ameri- 

can Assn.  of  Advertising  Agencies ; 
Virginius  Dabney,  editor,  Rich- 

mond (Va.)  Times-Dispatch;  Nor- 
man H.  Davis,  chairman,  American 

Red  Cross;  Jonathan  Daniels,  edi- 
tor, Raleigh  (N.  C.)  News  &  Ob- server; John  E.  Drewry,  dean,  , 

Henry  W.  Grady  School  of  Jour- 
nalism, U  of  Georgia;  Mark  Eth- 

ridge,  vice-president  and  general 
manager,  Louisville  Courier  Jour- 

nal &  Times;  Waldemar  Kaem-  i 

pffert,  science  editor.  New  York  '< Times;  Alfred  Knopf,  publisher; 
Grace  Moore,  Metropolitan  Opera 
Co.;  Dr.  John  W.  Studebaker,  U.  \ 
S.  Commissioner  of  Education; 
Mrs.  Marjorie  Peabody  Waite, 

daughter  of  George  Foster  Pea- 
body; Edward  Weeks,  editor,  At- lantic Monthly. 

First  award  winners,  announced 
in  March  1941  for  1940,  were  WSB, 
Atlanta;  KNX,  Los  Angeles;  WLS, 
Chicago;  WCAU,  Philadelphia; 
WBAP,  Fort  Worth;  WOR,  New 
York;  and  WGEO  (shortwave), 
Schenectady,  in  the  large  station 
group.  Medium-sized  stations  cited 
were  WJJD,  Chicago;  WQXR,  New 
York;  WOW,  Omaha;  KSTP,  St. 
Paul;  WBNX,  New  York;  WRC- 
WMAL,  Washington.  KVOS,  Bel- 
lingham,  Wash.,  was  the  only  small 
station  cited. 
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SINFONIETTA,  an  Alfred  Waller- 
stein  creation,  alone  would  merit 
his  Peabodv  award  in  music,  but 

the  gifted'  WOR-MBS  conductor also  is  noted  for  his  presentations 
of  the  Bach  Cantatas,  Symphonic 
Strings,  Classics  of  the  Keyboard 
and  Alt  Weiyi — all  memorable  con- 

tributions of  radio  to  the  higher 
music.  He  formerly  was  a  mem- 

ber of  the  board  of  the  New  York 
Philharmonic  Symphony  and  was 
its  first  cellist  before  joining  WOR 
as  musical  director. 

Cecil  Brown 

THE  PERIPATETIC  Cecil  Brown, 
who  has  covered  the  fighting  front 
for  CBS  from  both  sides  of  the  line, 
holds  the  unusual  distinction  of 
having  been  barred  from  the  air  in 
both  Rome  and  Singapore.  Brass 
hats  of  both  the  Italian  and  Brit- 

ish military  organizations  found 
equal  distaste  in  Brown's  insistence 
in  using  observed  facts  rather  than 
official  handouts  in  his  broadcasts. 
He  is  now  back  in  this  country  and 
about  to  embark  on  a  lecture  tour. 

This  desire  to  see  things  for  him- 
self led  to  Brown's  most  notable 

reportorial  achievement,  an  eye- 
witness story  of  the  sinking  of  the 

British  warships  Prince  of  Wales 
and  Repulse  by  Japanese  torpedos, 
broadcast  from  Singapore  a  few 
hours  after  he  was  rescued  from 

the  waters  above  the  grave  of  the 
Repulse.  His  remarkable  factual 
story  covered  every  incident  from 
the  moment  the  Japanese  attackers 

were  sighted,  through  the  captain's 
"Prepare  to  abandon  ship;  May 
God  be  with  you"  and  the  sinkings and  rescue  scenes  that  followed. 

A  trained  observer  and  reporter 
of  facts,  Brown  came  through  with 
colors  flying  on  a  story  that  made 
newspaper  and  radio  news  report- 

ing history.  Conforming  to  his  pro- 
fessional habit  of  being  there  when 

things  happen.  Brown  was  in  Yugo- 
slavia when  the  Nazis  invaded  that 

country.  With  Lieutenant  Colonel 
Louis  J.  Fortier,  American  military 
attache  there,  he  started  for  Bel- 

grade by  automobile  and  made  a 
thrill-packed  trip  which  included 
repeated  narrow  escapes,  threats 
by  Croat  soldiers,  final  capture  by 
the  Germans  and  later  release,  then 
eventual  escape  to  Budapest  in 
Hungary.  He  was  attached  immedi- 

ately to  the  British  Near  East 
forces  during  the  Syrian  cam- 

paigns, making  his  headquarters  in 
Cairo. 
Among  tributes  to  his  ability  as 

a  reporter  was  the  award  of  Sigma 
Delta  Chi,  national  journalistic 
honorai-y  fraternity,  for  the  best 
news  reporting  of  1941,  and  the 

Overseas  Press  Club's  prize  for 
outstanding  radio  reporting. 

Tall,  lean  and  hard.  Brown  is  33 
years  old.  He  was  born  in  Brigh- 

ton, Pa.  He  attended  Western  Re- 
serve and  Ohio  State  universities, 

being  graduated  from  the  latter  in 
1929.  His  first  news  job  was  as  a 
reporter  on  the  Youngstoivn  Vindi- 
cator,  where  he  covered  police  and 
court  beats.  After  working  for 
United  Press  on  the  West  Coast 
and  for  the  Pittsburgh  Press,  the 
Neivark  Ledger  and  the  New  Yo)'k 
American,  Brown  joined  the  pub- 

licity staff  of  CBS  in  1937,  but  the 
International  News  Service  soon 
offered  him  a  post  as  foreign  corre- 

spondent and  sent  him  to  Europe. 
In  Rome,  Brown  resigned  his 

INS  job  to  work  again  for  CBS, 

this  time  as  Rome  correspondent.' 

His  broadcasts  from  the  Italian 
capital  stood  out  for  accuracy  and 
keen  observation,  but  in  telling  the 

truth  he  had  "stuck  his  neck  out," 
offending  Fascist  officialdom,  and 
was  expelled  from  Italy. 

Last  fall,  when  the  war  scene 
began  to  shift  to  the  Far  East, 
Brown  was  shifted  to  Singapore. 
Following  his  rescue  after  the  sink- 

ing of  the  Repulse  and  the  Prince 

of  Wales,  Brown's  broadcasts  from 
Singapore  over  CBS  presented  a 
striking  picture  of  conditions  there 
and  of  the  progress  of  the  fighting. 
But  again  his  determination  to  tell 
the  truth  as  he  saw  it  brought  him 
into  conflict  with  censorship.  The 
British  authorities  barred  him  from 
further  broadcasting  from  Singa- 

pore. 

After  ineffectual  attempts  to 
have  the  ban  lifted  at  Singapore, 
Brown  went  to  Australia,  where 
his  reports  told  the  world  many 
facts  hitherto  unrevealed  as  to  the 
situation  in  the  Far  East,  and 
stirred  the  Australians  to-  a  new 
realization   of  their   own  danger. 

He  has  recently  returned  home  to 
write  a  book,  make  a  lecture  tour 
and  eat  his  fill  of  popcorn,  a  deli- 

cacy he  found  almost  impossible  to 
obtain  outside  the  United  States. 

Against  the  Storm 

PROCTER  &  Gamble's  serial 
Against  the  Sto)-m  first  went  on  the 
Red  Network  Oct.  16,  1939.  The 
current  scenes  are  laid  in  the  imag- 

inary Harper  University,  imagi- 
nary town  of  Hawthorne,  also  in 

very  real  occupied  France.  Main 
focus  of  the  story  right  now  is  in 
the  latter  locale,  to  where  Manuel 
Sandoval,  a  young  anti-Nazi  Ger- 

man (of  part  Spanish  extraction) 
has  escaped  from  a  concentration 
camp  hospital  in  Germany. 

One  of  its  distinguishing  charac- 
teristics is  that  the  author,  Sandra 

Michael,  works  with  a  full  gallery 
of  characters,  instead  of  revolving 
about  one  or  two  principals  as  do 
most  serial  dramas. 

Against  the  Storm  is  broadcast 
in  five  15-minute  installments  each 
week,  or  a  total  of  260  times  a  year. 
It  will  be  seen,  therefore,  that  in 
volume  of  work  alone  Miss  Michael 
is  required  to  write  the  equivalent 
of  20-odd  full-length  plays  a  year. 
Despite  this  gruelling  schedule. 
Miss  Michael  has  maintained  a  con- 

stantly high  literary  standard,  and 
a  warming  honesty  and  integrity. 
Miss  Michael  has  a  gift  for  radio 

writing — a  playwright's  sense  of 
dialogue,  a  novelist's  aptitude  for 
narrative  construction,  and  an 
awareness  of  what  music  and  sound 
can  mean  in  radio  technique.  Her 
writing  usually  is  timely,  often  sig- 

nificant, almost  always  mature 
and  eloquent — at  times  enormously moving. 

Noteworthy  is  the  fact  that  some 

of  America's  and  England's  fore- 
most poets  have  read  their  verses 

on  Against  the  Stoi'm,  usually  as 
"guest  lecturers"  before  the  Eng- 

lish class  in  Harper  University. 
Edgar  Lee  Masters  was  a  guest 
early  last   year;    John  Masefield, 

CECIL  BROWN'S  dispatches  from 
Cairo,  Singapore  and  Australia,  as 
his  Peabody  citation  states,  were 
"remarkable  for  their  accuracy  and 
their  courage."  He  was  in  Yugo- slavia when  the  Nazis  invaded  that 
country,  was  captured,  released, 
then  proceeded  to  Cairo.  He  was 
on  the  British  battle  cruiser  Re- 

pulse when  it  was  torpedoed  by 
Jap  planes,  his  account  being  one 
of  the  all-time  highlights  of  radio 
reporting.  The  Peabody  prize  is 
his  third,  for  he  was  awarded  the 
1941  prize  for  best  radio  reporting 

by  Sigma  Delta  Chi,  national  jour- 
nalistic fraternity,  and  the  Over- 

seas Press  Club's  award  for  out- 
standing radio  reporting  in  1941. 

English  poet  laureate,  was  brought 
in  by  shortwave  last  Nov.  3. 

Unpublicized  for  nearly  two 
years,  Against  the  Storm  first  won 
recognition  from  two  New  York 
critics  (Hutchens  of  the  Times, 
Ranson  of  the  Brooklyn  Eagle)  in 
October,  1941.  In  February  it  was 
one  of  a  dozen  wholly  dissimilar 
quarter-hour  programs  voted  most 
popular  in  the  Ne%v  York  World- 
Telegram  poll  of  radio  editors.  A 
month  earlier  it  won  second  place 
in  the  Motion  Picture  Daily  poll. 

Sandra  Michael  writes  Against 
the  Storm  alone.  She  also  collabo- 

rates with  her  brother,  Peter,  on 

Lone  Journey,  another  NBC-Red 
drama.  She  is  petite,  and  has  blue- 

gray  eyes.  Her  only  hobby  is  "Not writing  scripts".  Actually,  of 
course,  her  schedule  calls  for  260 
episodes  a  year,  a  fact  to  which 
her  nominees  called  attention. 

Norman  Corwin 

THE  PEABODY  badge  of  merit 
goes  to  Norman  Corwin  for  We 
Hold  These  Truths,  his  program 

on  all  networks  last  winter  cele- 
brating the  150th  anniversary  of 

the  Bill  of  Rights.  Heard  by  the 
greatest  audience  ever  to  hear  a 
radio  program,  this  production  re- ceived wide  acclaim  of  both  press 
and  public. 

Despite  his  remarkable  list  of 
(Continued  on  page  58) 
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UNIVERSITY  OF  CHICAGO'S  Round  Table,  Peabody  winner  in  the field  of  education,  is  a  Sunday  afternoon  Red  Network  feature  now  in 
its  twelfth  year,  having  started  in  February,  1931  on  WMAQ,  Chicago. 
Directed  by  Sherman  Dryer,  it  brings  together  notables  and  experts 
who  first  rehearse  their  ad  lib  show  in  the  Mitchell  Tower  studios,  then 
hear  playbacks  of  their  words,  then  go  on  the  air  ad  lib  again.  This  is  a 
typical  group  (seated  1  to  r)  :  Dr.  Leo  Rosten,  J.  Frank  Freeman.  Walter 
Wanger,  Dr.  Max  Radin,  with  announcer  standing. 
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Supreme  Court  Bolsters  Rights  of  Stations 

Decision  to  Afifect 

Several  Cases 

At  FCC 

IN  THE  FIRST  clear-cut  legal 
victory  for  the  broadcasting  indus- 

try since  the  existing  law  was  en- 
acted eight  years  ago,  the  Supreme 

Court  of  the  United  States  last 
Monday  upheld  the  right  of  the 
United  States  Court  of  Appeals 
for  the  District  of  Columbia  to 
issue  stay  orders  against  de- 

cisions of  the  FCC  whenever  it 
deems  the  circumstances  warrant 
such  relief. 

The  ruling  came  in  a  6-2  decision, 
written  by  Associate  Justice  Felix 
Frankfurter,  on  a  question  certified 
by  the  lower  court  for  instruction 
as  to  the  scope  of  its  jurisdiction 
in  broadcast  legislation.  Hereto- 

fore, every  case  that  has  gone  to 
the  Supreme  Court  involving  radio 
— a  dozen  in  number — since  the  en- 

actment of  the  Communications  Act 
of  1934,  was  on  certiorari  by  the 
Government. 

Bolsters  Station  Rights 

The  vehicle  for  the  unprecedented 
ruling,  which  bolsters  considerably 
the  appealable  rights  of  stations, 
was  the  so-called  Scripps-Howard 
case,  involving  the  appeal  of 
WCPO,  Cincinnati,  from  the  FCC 
decision  granting  WCOL,  Colum- 

bus, fulltime  with  250  watts  on 
1200  kc,  the  frequency  occupied 
by  WCPO.  The  Cincinnati  station 
had  contended  that  the  grant  to 
WCOL  materially  reduced  its  cov- 

erage due  to  electrical  interference 
and  that  the  FCC  had  erred  in  fail- 

ing to  give  it  a  hearing. 
The  question  of  the  lower  court's 

jurisdiction  to  issue  stay  orders 
was  certified  after  the  court  had  di- 

vided 3-3  on  the  issue.  The  FCC 
had  contended  that  the  court  was 
without  such  power,  despite  the 
fact  that  it  previously  had  regu- 

larly issued  stay  orders  without 
FCC  objection. 

The  case  was  argued  before  the 
highest  tribunal  March  3  by  Lieut. 
Paul  M.  Segal,  USNR,  the  day  be- 

fore he  reported  for  active  duty  in 
the  Judge  Advocate  General's  of- 

fice, Navy  Department.  Thomas  E. 
Harris,  former  assistant  general 
counsel  of  the  FCC,  now  with  the 
Office  of  Price  Administration,  ap- 

peared for  the  Government. 

Lieut.  Segal's  primary  conten- 
tion that  the  lower  court's  action 

terminated  uniform  practice  on 
issuance  of  stay  orders,  which  had 
been  followed  for  14  years,  was 
sustained  in  substance  by  the  Su- 

preme Court  majority. 
Answering  the  question  of  the 

lower  court,  the  Frankfurter  opin- 
ion concluded  that  the  Communica- 

tions Act  of  1934,  and  particularly 
Section  402  (b),  "has  not  deprived 
the  Court  of  Appeals  of  the  power 
to  stay — a  power  as  old  as  the 
judicial  system  of  the  nation." 

The  majority  added  that  it  did 
not  go  beyond  the  question  of  juris- 

diction, but  merely  recognized  "the 
existence  of  the  power  to  grant  a 

stay." 
"We  are  not  concerned  here  with 

the  criteria  which  should  govern 

the  court  in  exercising  that  power," 
said  the  court.  "Nor  do  we  in  any 
way  imply  that  a  stay  would  or 
would  not  be  warranted  upon  the 
showing  made  by  the  appellant  in 

this  case." The  importance  of  the  Supreme 
Court  ruling  is  reflected  in  the  fact 
that  the  lower  court  has  held  in 
abeyance  decisions  on  several  cases 
in  which  stay  order  petitions  are 
now  pending.  Most  important  of 
these  is  the  appeal  of  NBC,  on  be- 

half of  KOA,  Denver,  against  the 
FCC  decision  granting  WHDH, 
Boston,  fulltime  on  the  850  kc.  clear 
channel. 

Several  Cases  Affected 

The  Boston  station  already  is  on 
preliminary  program  tests,  operat- 

ing fulltime,  and  has  entered  an 
agreement  with  the  BLUE  Net- 

work as  its  Boston  outlet,  effective 
June  15.  Should  the  Appeals  Court 
issue  a  stay  in  this  case,  it  could 
mean  reversion  of  WHDH  to  limited 
time  operation  on  830  kc,  pending 
determination  of  the  case  on  its 
merits. 

Similarly,  the  lower  court  now  is 
in  position  to  act  on  the  stay  order 
sought  by  WCPO.  WCOL,  how- 

ever, has  been  operating  on  the 
WCPO  frequency  for  some  two 

years. Other  appeals  involving  petitions 
for  stay  orders  pending  before  the 
court  are  those  of  the  Frequency 
Broadcast  Service,  an  FM  appli- 

cant in  New  York,  and  WOAX 
Inc.,  Trenton,  operators  of  WTNJ, 
against  the  FCC  decision  author- 

izing a  new  station  in  that  city. 

The  dissenting  opinion  was  writ- 
ten by  Associate  Justice  William  0. 

Douglas  and  concurred  in  by  Asso- 
ciate Justice  Frank  Murphy.  Asso- 
ciate Justice  Hugo  Black  took  no 

part  either  in  the  consideration  or 

Full  text  of  the  Supreme 
Court's  majority  and  minor- 

ity opinions  in  the  Scripps- Howard  vs.  FCC  case  will  be 
found  on  page  26. 

decision  in  the  case,  presumably 
because  he  was  a  member  of  the 
Senate  in  1934,  when  the  Communi- 

cations Act  was  passed. 

Dissenting  Opinion 

Because  Congress  remains  silent 
on  the  matter  of  stays  under  Sec- 

tion 402  (b),  the  minority  held  that 
the  order  involved  was  of  a  class 
which  is  expressly  excepted  from 
such  relief.  Section  402  (a),  it  con- 

tended, allows  the  appellate  court 
to  issue  stays. 

The  majority,  in  reviewing  the 
proceedings  leading  up  to  certifica- 

tion of  the  jurisdictional  question, 
brought  out  that  originally  three 
judges  of  the  lower  court  decided 
by  a  2-1  vote  to  uphold  the  Com- 

mission's contention  that  it  was 
without  power  to  grant  a  stay.  On 
a  motion  for  rehearing,  made  on 
WCPO's  behalf  before  all  six  mem- 

bers of  the  court,  the  judges  di- 
vided equally  and  then  certified  the 

question. 
Answering  the  first  contention  of 

the  Commission  that  the  certificate 
should  be  dismissed  because  of  the 
generality  of  the  question  posed, 
Justice  Frankfurter  said  the  court 

regarded  it  as  "sufficiently  spe- 
cific." The  question  was: 

"Where,  pursuant  to  the  pro- 
visions of  Section  402  (b)  of  the 

Communications  Act  of  1934,  an 
appeal  has  been  taken  to  the 
United  States  Court  of  Appeals, 
from  an  order  of  the  Federal  Com- 

munications Commission,  does  the 
court,  in  order  to  preserve  the 
status  quo  pending  appeal,  have 
power  to  stay  the  execution  of  the 
Commission's  order  from  which 
the  appeal  was  taken,  pending  the 

determination  of  the  appeal?" 
Justice  Frankfurter  called  the 

Communications  Act  of  1934  "a 

hybrid."  He  recited  the  legislative 
history  leading  to  its  enactment 
and  analyzed  the  various  types  of 
appeals  allowed  under  it,  pertain- 

ing both  to  common  carrier  and 
other  aspects. 

"No  court  can  make  time  staTid 
still,"  said  the  majority  opinion. 
"The  circumstances  surrounding  a 
controversy  may  change  irrevoca- 

bly during  the  pendency  of  an  ap- 
peal despite  anything  a  court  can 

do.  But  within  these  limits  it  is 
reasonable  that  an  appellate  court 
should  be  able  to  prevent  irrepara- 

ble injuries  to  the  parties  or  to  the 
public  resulting  from  the  prema- 

ture enforcement  of  a  determina- 
tion which  may  later  be  found  to 

have  been  wrong. 

"It  has  always  been  held,  there- 
fore, that,  as  part  of  its  traditional 

equipment  for  the  administration 
of  justice,  a  Federal  court  can 
stay  the  enforcement  of  a  judg- 

ment pending  the  outcome  of  an 

appeal." 

The  court  continued  that  if  the 
administrative  agency  has  com- 

mitted errors  of  law  for  the  correc- 
tion of  which  the  legislature  has 

provided  appropriate  resort  to  the 
courts  "such  judicial  review  would 
be  an  idle  ceremony  if  the  situ- 

ation were  irreparably  changed 
before  the  correction  could  be 

made." 

The  court  added  that  a  stay  is 
not  a  matter  of  right  even  if  ir- 

reparable injury  might  otherwise 
result  to  the  appellant  but  that  it 
is  "an  exercise  of  judicial  discre- 

tion" and  "the  propriety  of  its 
issue  is  dependent  upon  the  cir- 

cumstances of  the  particular  case." 
Answering  the  Commission  con- 

tention that  since  Section  402  (a) 
explicitly  authorizes  the  issuance 
of  stay  orders  and  that  the  omis- 

sion of  any  reference  in  402  (b)  to 

a  stay  reflects  a  "deliberate  Con- gressional choice  to  deprive  the 

Court  of  Appeals  of  this  power," 
the  majority  said  that  the  search 
for  significance  in  the  silence  of 
Congress  "is  too  often  the  pursuit 
of  a  mirage."  Then  Justice  Frank- 
further  continued: 

"We  must  be  wary  against  inter- 
polating our  notions  of  policy  in 

the  interstices  of  legislative  pro- 

visions." 

Matter  of  Convenience 

While  Sections  402  (a)  and  402 

(b)  route  appeals  to  different 
courts,  the  differentiation  was  in 

large  measure  the  "product  of  Con- 
gressional solicitude  for  the  con- 

venience of  litigants,"  the  majority 
said.  It  had  no  relation  to  the 
scope  of  the  judicial  function  which 
the  courts  were  called  upon  to  per- 

form. Citing  examples,  the  court 
said  that  if  the  Commission  on  its 
own  motion  modifies  a  station  li- 

cense, review  is  had  under  Section 
402  (a)  in  the  appropriate  district 

{Continued  on  page  57) 

PICKING  THE  WINNERS  in  the  George  Foster  Peabody  radio  awards 
contest  was  a  difficult  task,  with  entries  submitted  by  all  major  stations 
as  well  as  the  networks.  Tyus  Butler  (left)  and  Warren  Jones,  instruc- 

tors in  the  Henry  W.  Grady  School  of  Journalism,  University  of  Georgia, 
look  over  the  entries.  Medals  were  awarded  April  10  (see  page  8),  with 
the  ceremonies  broadcast  by  the  three  major  networks. 
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"What's  happened  toMr.Agnew,Ma?" 

"How  many  listeners  have  I?"  is  not 

half  so  important  today  as  "What  kind 

of  listeners  are  they?"  For  this  is  an 

economic  war  that  is  changing  people, 

their  habits,  their  incomes,  their 

interests. 

Today,  a  station,  in  order  to  offer 

completely  effective  service,  must  do 

more  than  merely  sell.  It  must  be  able 

to  tell  you,  (a)  Whether  you're  reach- 

ing more  women  than  men,  or  an 

equal  division  of  both,  (b)  How  many 

people  in  every  home  are  listening  to 

your  program*  ( c )  Whether  the  income  group  from  which  you  attract  the  greatest  audience  will  be 

the  one  most  seriously  affected  by  increased  taxes,  army  inductions  and  other  causes  that  reflect  a 

changing  nation. 

WOR  can  now  answer  these  —  and  many  other  —  vital  questions  through  the  "WOR  Continuing 

Study  of  Radio  Listening  in  Greater-New  York".  This  personal  interview  study  goes  on  continuously, 

month  after  month.  It  determines  audience  value  essentially;  volume  as  a  matter  of  course.  Its 

interviewers  meet  your  listeners  face-to-face  and  ask  them  specific  questions  —  the  answers  to  which 

give  you  not  our  but  their  opinion  of  your  program,  its  competition,  its  value  as  a  hard-cash  investment. 

These  findings  —  with  certain  confidential  restrictions  —  are  available  to  all  agencies  and  their 

advertisers.  Their  purpose  is  to  make  your  radio  buying  and  planning  an  investment  for  the  future 

as  well  as  the  present. 

^  One  WOR  program,  for  instance,  was  found 

to  have  18  listeners  for  every  10  homes  checked 

by  personal  interviewers.  Its  major  station  com- 

petitor—  with  an  equal  rating  —  was  found  to 

have  a  total  of  only  13  listeners  for  10  homes! 

of  1440  Broadway,  in  New  York 



Disputes  Over  AFM  Contracts 

Called  Purely  Local  by  Union 

Food  Groups  Told 

Of  Nutrition  Plan 

Definite  Aid  to  Advertising 
Seen  in  Federal  Campaign 
DIRECTED  to  food  producers, 
processers,  wholesale  and  retail 
food  outlets  and  food  consumers,  a 
plan  of  cooperation  with  the  Na- 

tional Nutrition  Program  has  been 
drawn  up  by  the  Office  of  Defense 
Health  &  Welfare  Services  with 
the  assistance  of  more  than  20 
other  Government  agencies. 

The  plan  is  outlined  in  a  booklet 
now  being  distriouted  by  the  Asso- 

ciated Grocery  Mfrs.  of  America  to 
newspapers,  trade  magazines,  radio 
stations  and  advertising  agencies 
and  includes  a  master  chart  which 
shows  how  the  various  alfected  in- 

terests can  cooperate  to  make  the 
nation  nutrition  conscious. 

Cooperation  of  the  radio  indus- 
try is  welcomed  by  the  Nutrition 

Division  of  the  ODHWS  and  it  will 

consider  "sample  scripts  and  sug- 
gestions which  logically  tie  in  radio 

endeavors  to  the  National  Nutri- 
tion Program." 

Officials  of  Government  agencies 
cooperating  in  the  program  have 
pointed  out  that  the  drive  should 
normally  increase  advertising  of 
the  foods  approved  by  the  Govern- 

ment's nutrition  experts,  and,  as 
expressed  by  one  official,  "the  pro- 
gi'am  should  result  in  additional 
advertising  revenue  for  radio  when 
advei-tising  agencies  become  fully 
aware  of  the  great  potentialities 

of  the  job  we  are  trying  to  do." 
The  ODHWS  has  already  pre- 

pared a  number  of  scripts  for  radio 
which  can  be  used  either  for  full 
programs  or  for  incorporation  in 
established  programs.  These  can  be 
obtained  from  the  State  nutrition 
committees  which  are  part  of  the 

program's  setup. 
Foods  which  are  receiving  great- 

est attention  in  the  program  in- 
clude milk  and  milk  products, 

oranges,  tomatoes,  grapefruit, 
green  or  yellow  vegetables,  bread 
and  cereal,  meat,  poultry,  fish,  dried 
beans,  eggs  and  other  spreads  such 
as  peanut  butter. 

It  was  said  that  the  upswing  of 
the  national  income  should  bring  a 
great  many  additional  families  into 
income  groups  which  can  afford  all 
the  foods  required  for  best  diets 
and  that  this  factor  alone  should 
result  in  greater  advertising  by 
food  producers  and  processers  in 
all  media. 

Cook  Book  Test 
TO  PROMOTE  Good  Housekeeping 
Cook  Book,  published  by  Farrar  & 
Reinhardt,  New  York,  a  direct 
sales  test  campaign  has  started  on 
WORL,  Boston,  and  WJR,  Detroit, 
both  using  six  weekly  five-minute 
programs.  Franklin  Bruck  Adv., 
New  York,  placed  the  account. 

Merck  Campaign 
MERCK  &  Co.,  Rahway,  N.  J.,  is 
conducting  a  nine-week  seasonal 
campaign  of  spot  anouncements  on 
WEEI,  Boston,  in  the  interests  of 
its  dichloricide.  Agency  is  Charles 
W.  Hoyt  Co.,  New  York. 

THERE  WERE  no  repercussions 
last  week  from  the  unprecedented 
action  of  MBS  in  stopping  service 
of  all  musical  programs  to  WSIX, 
the  network's  Nashville  outlet,  to 
avert  a  nationwide  American  Fed- 

eration of  Musicians  strike  affect- 
ing all  MBS  stations. 

At  AFM  headquarters  in  New 
York  G.  B.  Henderson,  assistant  to 
James  C.  Petrillo,  AFM  president, 
emphatically  denied  charges  that 
the  WSIX  case  is  the  forerunner 
of  a  nationwide  drive  for  increased 
employment  by  the  AFM,  in  which 
the  union  would  achieve  its  de- 

mands through  threatened  loss  of 
network  affiliation  for  the  station 
if  it  refuses  to  accede. 

No  'National  Plan' 
"There  is  no  such  national  plan 

nor  is  any  contemplated,"  Mr.  Hen- 
derson declared.  "In  Nashville  and 

in  other  cities  where  there  have 

mC  SPOT  DEVISES 

FOOD  DRIVE  SERIES 

WITH  national  emphasis  increas- 
ingly placed  on  nutrition  and  the 

nutritive  value  of  foods  during 
the  present  emergency,  NBC  Spot 
Sales  has  devised  a  plan  for  food 
sponors  interested  in  reaching 
women  in  radio  homes  located  in  10 
major  markets,  an  audience  already 
established,  through  10  women's 
service  programs  on  stations  rep- 

resented by  NBC  spot  and  local 
sales  department. 

The  food  movement  is  spurred  by 
the  campaign  of  the  office  of  De- fense Health  &  Welfare  Services 
(see  adjoining  story). 
Through  a  large  red-and-white 

pi'omotion  booklet,  the  plan  is  set 
forth,  together  with  information 
on  the  10  programs,  on  which  more 
and  more  time  is  being  devoted  to 
the  subject  of  nutrition,  and  which 
are  offering  listeners  special  pro- 

motional nutrition  charts. 
Food  sponsors  and  advertisers  of 

other  products  may  sponsor  any  one 
or  all  of  the  programs  on  a  package 
basis,  according  to  the  distribution 
of  the  product  in  the  various 
markets,  and  may  buy  one  or  more 
broadcasts  per  week  at  the  regular 
rate  for  each  program. 

Estimated  audience  in  the  pri- 
mary areas  of  the  10  stations  is 

18,000,000  women,  who  spend  $17,- 
000,000,000,  of  which  $3,000,000  an- 

nually is  spent  in  grocery  stores alone. 
The  programs  are:  Mildred 

Carlson's  Home  Forum  on  WBZ- 
WBZA,  Boston  -  Springfield; 
Martha  Brooks'  Market  Basket  on 
WGY,  Schenectady;  Mary  Marga- 

ret McBride,  WEAF,  New  York; 
Ruth  Welles'  Womayi's  Home 
Counselor,  KYW,  Philadelphia; 
Mary  Mason's  The  WRC  Home Forum,  WRC,  Washington;  Evelyn 
Gardiner's  Home  Forum,  KDKA, 
Pittsburgh;  Jane  Weaver's  Wo- 

man's Club  of  the  Air,  WTAM, 
Cleveland;  Jane  Weston's  The Modern  Home  Forum,  WOWO, 

Fort  Wayne;  Lora  Price's  The KOA  Home  Forum,  KOA,  Denver, 

and  Gladys  Cronkhite's  Interna- tional Kitchen. 

been  disputes  between  radio  sta- 
tions and  AFM  locals,  the  situations 

have  been  purely  local  and  not  in- 
spired by  the  national  union.  What- ever action  the  national  union  has 

taken  has  been  merely  to  assist  its 
locals  in  working  out  satisfactory 
arrangements. 

"The  general  cost  of  living  has 
increased  about  2Q'/r. ,"  Mr  Hender- 

son continued,  "a  fact  that  all  fair- 
minded  station  managements  have 
taken  into  consideration  when  ne- 

gotiating new  contracts  with  their 
local  unions.  In  only  a  very  few  in- 

stances has  any  drastic  action  been 

necessary." Negotiations  for  new  contracts 
in  Baltimore  have  been  satisfac- 

torily concluded,  Mr.  Henderson 
said,  stating  that  new  contracts 
with  WCAO,  WCBM  and  WFBR 
have  been  completed.  Each  of  these 
contracts  calls  for  a  $5  weekly  in- 

crease per  man  and  $10  for  the 
leader,  for  the  musical  staff  of  each 
station.  Negotiations  in  Scranton 
between  the  local  union  and  WARM 
are  still  in  process,  Mr.  Henderson 
said,  adding  that  there  is  no  im- 

mediate concern  here  as  the  pres- 
ent contract  runs  until  July. 

Queried  concei'ning  the  AFM 
Dallas  convention  in  June,  Mr. 
Henderson  could  not  predict 
whether  radio  would  be  discussed. 
All  issues  considered  by  the  con- 

vention originate  in  resolutions 
presented  from  the  floor  by  dele- 

gates of  various  local  bodies,  he 
said,  and  no  one  can  safely  pre- 

dict in  advance  what  subject  these 
resolutions  would  concern. 

FIVE-YEAR  CONTRACT  has  been 

signed  for  America's  Town  Meet- ing of  the  Air  by  George  V.  Denny, 
president  of  Town  Hall  and 
founder  and  moderator  of  the 
forum.  Seated  with  Denny  is  Mark 
Woods  (right),  president  of  the 
BLUE,  and  looking  on  is  Phillips 
Carlin,  the  network's  vice-president in  charge  of  programs.  Under  the 
new  contract,  the  program  will  be 
heard  the  year-round  instead  of  on 
a  26-week  winter  season  as  before. 
Contract  calls  for  a  half  year  of 
summer  tours,  with  broadcasts 
originating  in  other  cities  than 
New  York.  The  program  has  al- 

ready started  its  1942  tour. 

JOHN  CAPLKS,  vice-president  of 
KBDO,  New  York,  has  been  commis- sioned a  lieutenant  commander  in  the 
Naval  Reserve. 

CAMPBELL  DROPS 

DUE  TO  TIN  BAN 
ALTHOUGH  Campbell  Soup  Co., 

Camden,  had  signed  a  13-week  re- newal contract  for  the  CBS  Lanny 
Ross  program,  effective  April  6, 
the  company  last  week  announced 
that  because  of  the  tin  shortage  it 
would  not  continue  the  five-weekly 
program  after  the  May  1  broad- cast. 

The  announcement  was  made  the 
same  week  the  program  shifted 
products  from  Franco-American 
spaghetti  to  concentrated  soups, 
and  agencies  from  RuthraufF  & 
Ryan  to  Ward  Wheelock  Co. 
[Broadcasting,  March  23]. 
With  the  cancellation  of  Lanny 

Ross  on  57  CBS  programs,  Monday 
through  Friday,  7:15-7:30  p.m., 
Campbell  will  be  using  its  smallest 
radio  campaign  in  years,  with  only 
two  CBS  show  remaining  on  the 
air.  Bob  Burns,  Tuesdays  at  8:30 
p.m.,  and  Amos  'n  Andy  five  times weekly  at  7  p.m. 

Another  advertiser  is  understood 
to  be  interested  in  taking  over  the 
7:15  p.m.  five-weekly  spot  on  CBS 
after  May  1,  while  it  is  also  re- 

ported that  Liggett  &  Myers  Tobac- 
co Co.,  New  York,  might  shift  its 

10  p.m.  Glenn  Miller  program  for 
Chesterfields  on  CBS  into  that 
earlier  period. 

SCARCITY  OF  FATS 

IS  SEEN  BY  C-P-P 
FORECAST  of  a  scarcity  in  fats, 
oils  and  rosins,  which  are  used  in 
the  manufacture  of  soap  products, 
is  made  in  the  1941  annual  report 
of  Colgate-Palmolive-Peet  Co.  is- sued last  week  by  E.  H.  Little, 
president.  Mr.  Little  pointed  out 
that  a  large  proportion  of  these 
products  have  been  imported  and 
that  their  sources  are  now  elimi- 

nated by  the  war.  The  company 
also  uses  imported  essential  oils  in 
compounding  perfumes  used  in  its 
products,  but  Mr.  Little  stated 
that  it  is  fortunate  in  having  a 
fairly  substantial  quantity  on  hand. 
C-P-P  net  sales  for  1941 

amounted  to  $105,400,000,  highest 

in  the  company's  history.  Because of  the  extension  of  the  war  area, 
the  company  decided  to  exclude 
from  its  1941  financial  statements 
the  accounts  of  all  subsidiaries 
and  branches  located  outside  of  the 
Western  Hemisphere.  Domestic  in- 

ventories of  the  company  increased 
during  1941  to  $22,700,000  from 
$14,200,000  a  year  earlier. 

Gen.  Foods  Continues 
DESPITE  reduction  of  net  profits 
in  1942  because  of  the  war.  General 
Foods  does  not  anticipate  any  cur- tailment of  advertising  campaigns 
for  its  products,  many  of  which  are 

promoted  by  radio,  Colby  M.  Ches- ter, board  chairman,  said  at  the 
annual  stockholders  meeting  held 
last  week  in  New  York.  He  inti- 

mated possibility  he  may  retire,  de- 
pending on  the  war  situation. 

Larus  Adds 
LARUS  &  BROS.  Co.,  Richmond, 
on  April  13  added  more  stations  to 
its  campaign  of  five  trancribed  an- nouncements weekly  for  Edgeworth 
pipe  tobacco,  making  a  total  of  35 stations  throughout  the  country. 
Agency  is  Warwick  &  Legler,  New York. 
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COMPARING  WLACs  41  sponsored  programs,  listed 

against  connpeting  features  on  other  local  stations,  returns  on  the 

survey  show  the  choice  of  Nashville's  listeners  to  be  listed  as  above. 

TO  WHAT  DO  YOU  LISTEN? 

6  NIGHTS  A  WEEK  —  FROM  6  TO  9 
IMPORTANT:  Your  name  was  "one  In  five"  selected  for  this  survey.  You  can be  of  greaf  aid  fo  us  in  determining  the  listening  habits  of 

Nashville  people  by  answering  promptly. 

This  is  a  survey  to  determine  the  radio  listening  habits  of  Nashville 
people.  Will  you  co-operate?  All  you  are  asked  to  do  is  mark 
the  programs  you  prefer  hearing — one  program  at  each  half-hour 
interval  from  6  to  9  P.  M.  Monday  through  Saturday.  Your  signa- 

ture will  be  appreciated,  but  is  not  required.  When  you  have 
checked  your  favorites,  place  this  sheet  in  the  stamped,  self-address- 

ed envelope  enclosed,  drop  it  in  the  mail,  and  your  job  is  finished. 
Thank  you! 

MclNTYRE  AND  ASSOCIATES 

P.S.:  If  you  have  more  than  one  radio,  and  members  of  your  family 
listen  to  more  than  one  station  at  the  same  time,  then  mark  the 
schedule  accordingly. 

I THIS  SURVEY,  conducted  by  Certified  Public  Accountants 
in  Nashville,  went  to  every  fifth  nanne  in  Nashville's  City  Telephone 
Directory,  exclusive  of  business  addresses.  It  sought  to  deternnine 

the  night  time  listening  preference  of  the  Nashville  metropolitan audience. 

CONCLUSION! 

IF  uiLRC's  PROGRAMS 

Hflvc  SUCH  fl  DcmnnD  NOW 

THIRK  UJHflT  THE  STORV  WILL 

BC  UIHCn  ITS  POWER 

IS  ST6PPCD  UP  TO 

50,000  UJflTTS 

3 

WHICH  PROVES  that  WLAC  has  won  a  clear-cut 

margin  of  preference  among  Nashville  listeners.  This,  mind  you, 

with  WLACs  5.000  watts  competing  with  Station  B's  50,000  watts. 

nnsHviLLC,  Tcnn. 

F.  C.  SOWELL,  MANAGER.  J.  T.  WARD,  OWNER 

NASHVILLE'S  CBS  OUTLET*  UP  NEWS 

PAUL   H.  RAYMER  CO..  NATIONAL  REPRESENTATIVES 

THE  STATION  OF  THE  GREAT  TENNESSEE  VALLEY 
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Easing  of  Rigid  Video  Rules 

During  War  Period  Is  Urged 

FCC  Hears  Industry  Views;  Shortage  of  Men  and 

Equipment  Declared  to  Be  Impeding  Progress 

RELAXATION  of  rigid  operating 
requirements  governing  both  com- 

mercial and  experimental  television 
for  the  duration  was  urged  by  a 
majority  of  the  two-score  repre- 

sentatives of  television  licensees  or 
permitees  who  attended  the  FCC 
special  television  conference  last 
Thursday  in  Washington. 

The  FCC  en  banc  heard  views  of 
the  television  industry,  the  develop- 

ment of  which  has  been  seriously 
impeded  by  the  war.  Restrictions 
on  materials,  loss  of  technical  man- 

power to  the  military  services  and 
the  virtual  stoppage  of  receiver 
production  have  combined  to  bog 
down  public  and  industry  interest, 
it  was  indicated. 

The  main  topics  were  whether 
television  should  be  discontinued 
for  the  duration;  whether  the 
present  requirements  of  a  minimum 
of  15  hours  per  week  of  operation, 
staggered  according  to  prear- 

ranged schedule,  should  be  reduced, 
and  whether  experimental  opera- 

tions should  continue. 
The  consensus  appeared  to  favor 

reduced  operation  for  the  duration, 
to  work  least  possible  hardship. 

Permittees  Canvassed 

Following  the  session  the  FCC 
announced  it  is  canvassing  all  tele- 

vision permittees  for  progress  re- 
ports prior  to  enunciation  of  the 

war-time  policy.  It  will  learn  the 
percentage  of  completion  of  instal- 

lations under  outstanding  construc- 
tion permits ;  amount  of  money  and 

material  thus  far  used;  additional 
money  and  materials  required  for 
completion;  anticipated  dates  of 
completion;  man  hours  already  in- 

vested, and  anticipated  require- 
ments and  related  comprehensive 

data  which  will  enable  it  to  ap- 
praise the  status  of  all  licensees 

and  construction  permittees. 
Several  spokesmen  indicated  the 

desire  to  suspend  operations  dur- 
ing the  war  because  of  inability  to 

procure  necessary  materials.  Tele- 
vision, it  was  stated,  is  not  en- 

titled to  any  higher  priority  rat- 
ings than  standard  broadcasting, 

which  has  an  A-10  rating.  More- 
over, the  new  WPB  ban  on  con- 

struction in  excess  of  $5,000  might 
tend  to  block  allocations  of  neces- 

sary materials. 
Flexible  Standards 

Arguments  advanced  that  tele- 
vision could  serve  effectively  in 

civilian  defense  instruction  were 
discounted  on  the  ground  that  serv- 

ice is  restricted  to  a  few  areas  and 
that  receivers  in  use  are  so  sparse 
that  it  could  only  be  a  very  minor 
phase  of  this  activity. 

W.  R.  G.  Baker,  vice-president  of 
GE,  as  chairman  of  the  National 
Television  Systems  Com,mittee, 
recommended  that  the  present  flexi- 

ble television  standards  be  con- 
tinued without  change. 

C.  A.  Priest,  GE  television  engi- 
neer, said  his  company  desired  to 

continue  present  commercial  serv- 
ice and  had  no  objection  to  the  15- 

hour  per  week  requirement.  He 
pointed  out,  however,  that  audi- 

ence may  be  seriously  reduced  when 
present  tubes  burn  out  and  require 
replacement. 

Dr.  C.  B.  Jolliffe,  former  FCC 
chief  engineer,  as  spokesman  for 
RCA-NBC,  said  he  felt  television 

CBS  War  Words 

PHRASES  and  slogans  now 
sign  off  sustaining  shows 
over  CBS.  Beginning  April 
12,  the  network  began  to  use 
copy  relating  to  rumors, 
loose  talk,  conservation  and 
morale.  CBS  slogans  run 

along  these  lines:  "If  it's  a 
secret,  keep  it;  if  it's  a 

rumor,  kill  it." 

HISTORIC  MOMENT  in  the  20  year  history  of  WMAQ,  Chicago's  oldest 
station.  Here  D.  F.  Kelly,  pr;gsident  of  the  Fair  Store  and  part  owner 
of  the  station  in  1928,  is  shown  signing  two  aspiring  comedians  and  an 
announcer  for  a  local  program  to  be  called  Amos  'n  Andy.  (L  to  r)  Bill Hay,  the  late  Mr.  Kelly,  Charles  Correll  and  Freeman  F.  Gosden.  The 
latter  two  portray  Amos  and  Andy  respectively. 

should  be  kept  alive  if  it  is  of  im- 
portance in  national  defense;  other- 

wise it  should  be  closed  down  for 
the  duration. 

Post-War  Progress 

W.  E.  Eddy,  for  Balaban  &  Katz, 
Chicago  licensee,  recommended  that 
television  service  be  maintained, 
particularly  in  the  light  of  pos- 

sible post-war  developments.  Oper- 
ation requirements,  however,  he 

said,  should  be  reduced  during  the 
emergency. 

Allen  DuMont,  who  holds  con- 
struction permits  for  stations  in 

both  New  York  and  Washington, 
urged  continuance  of  experimental 
television,  though  he  doubted 
whether  it  could  expand  appreci- 

ably because  of  priority  limitations 
and  sparsity  of  receivers.  He  de- 

clared he  is  proceeding  with  con- 
struction of  his  two  stations. 

D.  B.  Smith,  engineer  for  Philco, 
said  television  would  be  vital  in  the 
post-war  economy  but  urged  that 
the  15-hour  per  week  requirement 
be  relaxed.  The  rigid  schedule, 

specifying  that  programs  be  broad- 
cast in  particular  brackets  each 

day,  should  be  made  more  flexible, 
he  advocated.  He  estimated  there 
are  400  television  receivers  in  Phil- 

adelphia, about  5,000  in  New  York, 
and  from  100  to  125  in  Chicago. 

Adrian  Murphy,  CBS  television 
director,  asserted  that  if  television 
continues  it  should  be  declared  es- 

sential in  the  war  effort.  Other- 
wise, he  said,  engineers  will  be  lost 

via  the  draft  and  diverted  to  other 
war  operations.  He  said  CBS  will 
apply  for  necessary  priorities  to 
complete  its  Chicago  station. 
A.  F.  Murray,  representing 

Hughes  Production  Inc.,  said  his 
company  is  proceeding  with  station 
installations  in  San  Francisco  and 
Los  Angeles. 
Paul  Raibourn,  for  Television 

Productions  Inc.,  likewise  declared 
his  company  was  going  ahead. 

Those  Present 

In  addition  to  the  seven  Commis- 
sioners, FCC  Chief  Engineer  E.  K. 

Jett;  George  P.  Adair,  assistant 
chief  engineer  in  charge  of  broad- 

casting; William  H.  Bauer,  of  the 
legal  department  in  charge  of  tele- 

vision; John  E.  Doane,  FCC  tele- 
vision engineer,  and  Nathan  David, 

attorney  in  charge  of  the  FCC  De- 
fense Section,  participated. 

Industry  representatives  present 
were: 

Paul  Kolisch,  Dr.  C.  S.  Szegho, 
Gaumont  British  Corp.  of  England 
and  the  Raulord  Corp.,  Chicago;  B. 

J.  Weigel,  U.  A.  Sanabria,  Ameri- 
can Television  Labs.  Inc.;  C.  A. 

SILEN  IS  BELIEVED 

PRISONER  OF  JAPS 

BERT  SILEN,  general  manager  of 

KZRH,  Manila,  and  NBC's  corre- spondent in  that  city  until  it  was 
captured  by  the  Japanese,  is  pre- sumablv  a  prisoner  of  the  invaders, 
according  to  a  cable  received  by 
NBC  from  Martin  Agronsky,  NBC 
correspondent  now  in  Melbourne, 
Australia.  Agronsky  said  he  re- ceived the  report  from  a  friend  of 
Silen's  who  recently  arrived  in  Mel- bourne. 

Don  Bell,  Silen's  colleague  with 
whom  he  made  the  memorable  eye- 

witness broadcast  Dec.  8,  1941,  of 
the  bombing  of  Manila,  was  tor- 

tured by  the  Japs  and  finally  bay- 
oneted to  death,  according  to  a 

recent  report  in  Life  magazine  by 
Melville  Jacoby,  Life  correspondent 
with  Gen.  MacArthur. 

The  report  on  Silen  indicates 
that,  although  he  had  an  opportu- 

nity for  evacuation  with  the  group 
joining  Gen.  MacArthur  on  Bataan, 
he  preferred  to  remain  behind  in 
the  city  and  take  his  chances. 

BMI  Signs  616 

TOTAL  number  of  new  BMI  eight- 
year  licenses  signed  by  broadcast- 

ers reached  616  last  week,  accord- 
ing to  Carl  Haverlin,  vice-presi- 
dent in  charge  of  station  relations, 

who  added  that  89  have  pledged 
their  signatures,  making  the  total 
705,  including  the  pledges.  States 
solidly  signed  with  BMI  now  num- 

ber 12,  while  16  States  can  be 
counted  as  solid  according  to  signed 
renewals  or  pledges,  Mr.  Haverlin stated. 

Tobacco  Test 
RUM  &  MAPLE  TOBACCO 
Corp.,  New  York,  on  April  6 
started  a  test  campaign  of  weekly 
spot  announcements  for  Rum  & 
Maple  tobacco  and  Three  Squires 
Type  Mixture  on  stations  in  six 
States.  Account  is  handled  by 
Brown  &  Spector,  New  York. 

Priest,  B.  J.  Rowan,  General  Elec- 
tric Co.;  George  R.  Town,  Strom- 

berg-Carlson  Tel.  Mfg.  Co.;  Frank 
G.  Kear,  Metropolitan  Television 
Inc.;  Adrian  Murphy,  Peter  Gold- 
mark,  CBS;  Arthur  Levey,  Scoph- 
ony  Ltd.  and  Scophony  Corp.  of 
America;  A.  B.  Hanson,  C.  B.  Jol- 

liffe, N.  E.  Kersta,  RCA-NBC; 
Bernard  Goodwin,  W.  E.  Eddy, 
Balaban  &  Katz;  Seymour  Turner, 
Television  Productions;  W.  R.  G. 

Baker,  L.  C.  F.  Horle,  Bond  Ged- 
des,  National  Television  Systems 
Committee;  A.  F.  Murray,  A.  L. 
Lodwick,  Hughes  Production  Inc.; 
Harner  Selvidge,  Kansas  State 
College;  W.  J.  Damm,  Milwaukee 
Journal;  J.  E.  Brown,  Zenith  Ra- 

dio Corp.;  Allen  B.  DuMont, 
Charles  B.  Mclnnis,  Mortimer  W. 
Loew,  Allen  B.  DuMont  Labs.  Inc.; 
Louis  G.  Caldwell,  D.  B.  Smith,  F. 
J.  Bingley,  Philco  Radio  Corp.;  J. 
E.  Baudino,  L.  B.  Wailes,  Westing- 
house  Radio  Stations;  Thompson 
L.  Guernsey,  General  Television 
Corp.;  Lewis  Allen  Weiss,  Don 
Lee  Broadcasting  System;  Robert 

Collyer,  Office  of  Emergency  Man- 
agement; Paul  Raibourn,  Televi- sion Productions  Inc.;  George  C. 

Davis,  Bamberger  Broadcasting 

System. 
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High-paid  drillers  log  the  prog- 
ress of  the  drill  bit  as  it  grinds 

its  way  through  primeval  rock  on 
the  way  to  producing  structure. 

^^MAKIN'  HOLE" 

KWKH  advertisers  are  "makin'  hole" — drilling  deep  into  the  heart  of  the  world's 
richest  oil  and  gas  producing  area  for  millions  of  dollars  of  spendable  income.  Oil 

and  gas  money  goes  into  all  pockets — from  farmer  to  financier,  from  roughneck 
to  refiner.  Oil  money  circulates,  buys  the  products  that  you  have  to  sell. 

No  other  medium  covers  the  370,000  able-to-buy  families*  of  East  Texas,  North 
Louisiana,  and  South  Arkansas  so  effectively.  When  you  buy  KWKH,  you  buy  the 

dominant  coverage  that  comes  only  from  50,000  watts  keyed  to  the  unique  radio 
tastes  of  the  area. 

*  CBS  sets  net  daytime 
circulation  at  313,000; 

net  nighttime  at  425,- 
000.  Ask  B  r  a  n  h  a  m 

Company    for  details. KWKH 

A  Shreveport  Times  Station 

SHREVEPORT,  LOUISIANA 

CBS 

k  w 

Member  South  Central 

Quality  Network 

The  SELLING  POWER  in  the  BUYING  MARKET 
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Radio  Press  Group 

To  Review  Inquiry 
Hough  Calls  Publishers  for 
Session  During  Convention 
APPRAISAL  of  the  status  of  the 

FCC's  inquiry  into  newspaper  own- 
ership of  broadcast  stations,  now 

entering-  its  final  phases,  will  high- 
light a  meeting  in  New  York  April 

20  of  newspaper  publishers  identi- 
fied with  radio,  called  by  Harold 

V.  Hough,  head  of  WBAP-KGKO, 
Fort  Worth,  and  chairman  of  the 
Newspaper-Radio  Committee.  The 
committee,  formed  in  1941,  has 
represented  newspaper-owned  sta- 

tions throughout  the  protracted 
FCC  inquiry. 
The  meeting  will  be  called  in 

conjunction  with  the  annual  con- 
vention of  the  American  Newspa- 

per Publishers  Assn.  at  the  Wal- 
dorf-Astoria. It  is  scheduled  for 

3  p.m.  and  follows  the  Associated 
Press  annual  meeting. 
Mr.  Hough  said  the  meeting 

would  include  a  review  of  what 
has  happened  to  date  and  a  dis- 

cussion of  future  policy.  The  in- 
(juiry  began  July  23  last  year  and 
has  continued  intermittently,  but 
the  FCC  still  has  several  exhibits 
to  introduce  with  likelihood  of  one 
or  two  days  more  of  hearing. 

Members  of  the  Steering  Com- 
mittee, in  addition  to  Mr.  Hough, 

include  Walter  J.  Damm,  Milwau- 
kee Jounial  (WTMJ);  Tennant 

Bryan,  Richmond  News-Leader 
(WRNL);  Gardner  Cowles  Jr., 
Des  Moines  Register  -  Tribune 
(Iowa  Broadcasting  Co.)  ;  James 
M.  Cox  Jr.,  Dayton  News  (WHIG)  ; 
Guy  C.  Hamilton,  McClatchy  News- 

papers (KFBK)  ;  Jack  Howard, 
Scripps  -  Howard  Newspapers 
(Scripps  -  Howard  Radio  Inc.)  ; 
John  E.  Person,  Williamsport  Sun 
(WRAK)  ;  Nelson  P.  Poynter,  St. 
Petersburg  Times  (WTSP). 

Other  Sponsors  Joining  General  Mills 

In  Broadcasts  of  West  Coast  Baseball 

OFF  Ready  to  Release 
Radio  Information  Plan 

THE  proposed  system  of  "alloca- 
tions and  priorities"  governing 

network  and  station  handling  of 
news,  information  and  advertising 
emanating  from  the  Government 
departments  will  probably  be  re- 

leased by  the  radio  division  of  the 
Office  of  Facts  &  Figures  this  week. 
Its  details  are  to  be  considered  by 
the  Committee  on  War  Information 
at  its  regular  meeting  Monday 
night,  it  was  learned. 

Basically,  the  plan  is  understood 
to  be  along  the  lines  indicated  by 
the  recent  coal  drive  [Broadcast- 

ing, March  30],  with  allocations  of 
definite  schedules  to  networks  and 
their  sponsors  and  priorities  sug- 

gested on  definite  subjects  to  be 
stressed  at  given  times  by  indi- 

vidual stations. 
There  will  be  no  compulsion 

upon  the  sponsors,  netv/orks  or 
stations  to  follow  the  plan,  evolved 
as  a  result  of  protracted  confer- 

ences with  committees  representing 
advertisers,  agencies,  stations  and 
networks,  but  it  is  believed  they 
will  welcome  the  OFF's  scheme  as 
one  measure  of  relief  from  the  bur- 

den of  material  now  being  forced 
upon  them  by  the  Government's  in- 

dividual press  agents  without  any 
organization  or  coordination. 

FOR  THE  FIRST  time  in  the  years 
it  has  sponsored  games  of  the 
Pacific  Coast  Baseball  League,  Gen- 

eral Mills  is  sharing  the  cost  with 
more  than  one  co-sponsor.  Due  to 
the  tire  rationing  and  rubber  short- 

age the  B.  F.  Goodrich  Rubber  Co., 
which  co-sponsored  the  diamond 
contests  with  General  Mills  for 
the  past  several  years,  dropped 
radio  advertising  this  season. 

General  Mills,  with  other  co- 
sponsors,  has  contracted  for  the 
sponsorship  of  the  baseball  games 
of  the  Pacific  Coast  League.  It 
may  sponsor  later  on  the  games 
of  the  Western  International 
League  in  the  Pacific  Northwest. 

Merchandising  Plans 

R.  W.  Stafford,  general  manager 
of  Westco  Adv.  Agency,  General 
Mills  coast  agency,  returned  to  his 
San  Francisco  office  April  6  follow- 

ing conferences  with  General  Mills 
executives  in  Minneapolis.  Al- 

though the  baseball  season  on  the 
Coast  opened  April  2,  complete 
merchandising,  promotion  and  ad- 

vertising plans  had  not  been  set  in 
motion  until  Mr.  Stafford's  re- turn. 

Because  all  of  the  baseball  sports- 
casters  on  the  coast  contracted  by 
General  Mills  for  the  season  are 
now  "veterans"  due  to  their  many 
years  of  service  for  the  client,  Mr. 
Stafford  deemed  it  unnecessary  to 
hold  an  announcers'  baseball  school 
this  year. 

Wheaties  again  will  be  the  major 
product  advertised  by  General  Mills 
and  it  will  be  Wheaties  which  will 
come  in  for  considerable  sales  pro- 

motion and  merchandising  in  con- 
nection with  the  air  advertising. 

According  to  Mr.  Stafford,  the 
other  co-sponsors  which  will  vary 
in  the  different  cities,  will  be: 

Seattle,  Lundquist-Lilly  Clothing 
Co.;  Portland,  Ore.,  Sperry  Pan- 

cake and  Waffle  Flour  (product 
of  Sperry  Flour  Co.,  General  Mills 
subsidiary)  ;  San  Diego,  Cal.,  Sper- 

ry Flour  Co.,  and  Wilson  Packing 
Company.  In  San  Francisco,  Oak- 

land and  Los  Angeles,  "Wheaties" 
will  carry  full  sponsorship  of  all 

games. 
San  Diego  Included 

This  year  is  the  first  time  the 
Pacific  Coast  League  has  permitted 
commercial  radio  sponsorship  of 
the  San  Diego  Padres  team.  Alter- 

nate games  will   be  sponsored. 
Westco  signed  the  following  sta- 

tions for  the  broadcasts:  KRSC, 
Seattle;  KWJJ,  Portland;  KROW, 
Oakland;  KFAC,  Los  Angeles; 
KFMB,  San  Diego.  KROW  will 
broadcast  all  "away"  games  of  the Oakland  and  San  Francisco  teams 
by  re-creation  and  will  release  the 
home  games  only  when  Oakland 
and  San  Francisco  teams  play  to- 

gether. Announcers  signed  for  the  broad- 
casts are:  Leo  Lassen,  KRSC;  Rol- 

lie  Truitt,  KWJJ;  Ernie  Smith  and 
Dean  Maddox,  KROW;  Frank  Bull, 

KFAC,  and  Marion  Fonville, KFMB. 
General  Mills  will  follow  much 

the  same  pattern  in  broadcast  pol- 
icy this  year  as  in  past  years.  Ap- 

proximately four  commercial  an- nouncements will  be  given  during 
an  entire  baseball  game  in  behalf 
of  Wheaties  or  Sperry  Waffle  and 
Pancake  Flour. 

A  large-scale  merchandising  pro- 
gram is  being  mapped  out  by  West- 

co Agency.  The  Wheaties  Quartet, 
a  transcribed  musical  novelty,  acts 

as  a  signature  "pepper-upper"  be- fore each  game.  It  is  played  from 
the  broadcasting  studio. 

A  Wheaties  merchandising  story 
will  be  sent  regularly  in  dramatized 
transcription  form  to  the  announc- 

ers. The  Welcome  Home  merchan- 
dising plan  will  be  utilized  again. 

When  a  ball  team  returns  to  its 
home  stadium,  all  grocery  stores 
handling  the  General  Mills  product 
will  be  supplied  with  special  posters and  display. 

Ringling  Testing  Spots 

May  Use  Air  on  Circuit 
DURING  ITS  month  stay  in  New 
York  City  at  Madison  Square  Gar- 

den, Ringling  Bros.,  Barnum  & 
Bailey  Circus,  which  opened  April 
9,  is  using  spot  announcements  on 
a  paid  basis  for  the  first  time,  in 
addition  to  special  supplementary 
interviews  and  programs.  Stations 
which  have  cooperated  in  the  past 
in  giving  the  circus  free  promotion, 
were  given  preference,  according 
to  Beverly  Kelley,  director  of  radio 
for  the  circus. 

The  daily  spots  have  been  placed 
on  an  experimental  basis,  and  will 
be  continued  in  cities  outside  New 
York  where  the  circus  makes  stop- 

overs this  season.  The  New  York 
campaign  is  placed  through  Dona- 

hue &  Co.  Stations  are  WJZ  WABC 
WEAF  WINS  WHN  WNEW 
WOR  WMCA. 

Washing-ton  News  Photo 
BEAUTEOUS  Virginia  Fields, 
English-born  actress,  will  shortly 
marry  Paul  Douglas,  noted  New 
York  radio  announcer  who  recently 
has  been  freelancing  in  Hollywood 
and  before  that  handled  the  Ches- 

terfield broadcasters.  Douglas  also 
is  serving  in  an  advisory  capacity 
with  the  Office  of  Facts  &  Figures. 
They  secured  a  license  to  wed  in 
Los  Angeles  last  week. 

Mr.  Dyke 

ADVERTISING  POST 

IN  OFF  GIVEN  DYKE 
KEN  R.  DYKE,  NBC  director  of 
promotion  and  advertising,  will 
join  the  Office  of  Facts  &  Figures in  W  a  s  h  i  ngton 

April  27  as  ad- vertising coordi- n  a  t  o  r,  working 
under  William  B. 
Lewis,  assistant 
director  of  OFF. 
Mr.  Dyke  will take  a  temporary 
leave  of  absence 
from  NBC,  which 
granted  the  leave 
upon  the  request 

of  the  Advertising  Council.  The 
creation  of  his  office  was  approved 
by  the  Committee  on  War  Informa- 

tion, the  Government's  high  com- mand over  news  policy. 

Mr.  Dyke's  new  position  will  em- brace an  advisory  service  to  all 
media,  printed  as  well  as  radio. 
If  an  advertiser  wants  to  incorpo- 

rate a  war  theme  in  his  radio  or 
printed  copy,  the  services  of  Mr. 
Dyke's  division  will  be  made  avail- able. 

The  office  of  advertising  coordi- 
nator will  parallel  that  of  the 

OFF's  radio  division,  whose  active 
management  is  under  Douglas 
Meservey,  also  formerly  of  NBC; 
the  motion  picture  division,  under 
Leo  Rosten,  noted  writer;  the 
graphic  arts  division,  under  Vaughn 
Flannery,  former  vice-president  of 
Young  &  Rubicam.  All  report  to 
Mr.  Lewis  as  OFF  assistant  direc- 

tor under  Archibald  MacLeish. 

WAR  NEWS  BOARD 

NOT  YET  DIVULGED 
PRESIDENT  Roosevelt  is  not  yet 
ready  to  divulge  his  plans  for  the 
projected  merger  of  the  Govern- ment's war  information  agencies 
[Broadcasting,  April  6],  but  it 
has  been  indicated  that  an  an- 

nouncement would  be  forthcoming- soon.  At  his  press  conference  last 
Friday,  the  President,  in  reply  to 
a  query,  simply  said  the  plan  is  not 
ready. 

Meanwhile,  speculation  continues 
over  possibilities  for  the  post  of  di- 

rector of  the  new  setup,  which  pre- 
sumably will  bring  together  under 

one  head  the  new.s-issuing  services 
of  the  Government  and  which  may 
also  embrace  the  method  of  future 
operation  of  the  shortwave  system. 
Latest  names  to  be  mentioned  by 
newsmen  are  those  of  J.  Edgar 
Hoover,  director  of  the  FBI,  who 
has  denied  any  knowledge  of  the 
reports  he  is  being  considered,  and 
Mark  Ethridge,  vice-president  and 
general  manager  of  the  Louisville 
Courier-Journal,  a  former  presi- 

dent of  the  NAB.  These  are  in  ad- 
dition to  the  names  of  Archibald 

MacLeish,  director  of  the  Office  of 
Facts  &  Figures;  Byron  Price,  Di- 

rector of  Censorship;  Lowell  Mel- 
lett,  director  of  the  Office  of  Gov- ernment Reports;  Elmer  Davis, 
CBS  news  analyst;  Walter  Lipp- 
man,  newspaper  columnist. 

Harry  A.  Carpenter 
HARRY  A.  CARPENTER,  well 
known  educator,  writer  and  pioneer 
in  radio  education,  died  April  5 
while  vacationing  in  Boston.  Mr. 
Carpenter,  a  specialist  in  science for  the  Rochester  (N.  Y.)  Board 
of  Education  in  1933,  began  broad- 

casting science  lessons  to  Roches- ter Public  Schools  over  WHAM. 
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If  you  didn't,  please  drop  us  a  line  or  give  us  a  call.  Your  name 
belongs  on  our  mailing  list,  and  this  folder  certainly  belongs  in 

your  files.  It  gives  you  a  graphic  idea,  complete  with  figures  to 

prove  it,  why  America's  most  powerful  independent  station  is 
one  of  the  biggest  buys  in  broadcasting. 

WHN 

50,000  WATTS  •  1050  CLEAR  CHANNEL 
NEW  YORK  •  1540  Broadway  •  Bryant  9-7800 

Chicago  Office  •  360  N.  Michigan  *  Randolph  5254 
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Canada  Becomes  a  Big  Buyer  of  Time 

Estimated  5  Million  Is 

Spent  on  Radio 

By  Dominion 
PAID  ADVERTISING  in  all 
media  has  been  used  by  the  Cana- 

dian government  since  Canada  went 
to  war  in  September  1939.  Nearly 
every  government  department  di- 

rectly connected  with  wartime  ac- 
tivities has  at  some  time  in  the 

past  2%  years  used  commercial 
broadcasting  facilities  for  short 
spot  announcement  campaigns, 
daily  transcribed  quarter-hour  pro- 

grams, or  network  productions. 
Currently  biggest  paid  govern- 

ment campaign  on  the  air  is  the 
Department  of  Munitions  and  Sup- 

ply's Friday  evening  Voices  of  Vic- 
tory half-hour  network  show  on  52 

of  Canada's  85  stations,  dramatiz- 
ing activities  at  various  war  pro- 

duction factories. 

Up  to  5  Million 
How  much  the  Canadian  gov- 

ernment has  spent  on  paid  adver- 
tising in  all  media  since  the  out- 
break of  war  is  anybody's  guess. 

No  figures  are  available,  though 
estimates  ranging  up  to  $5,000,000 
have  been  made.  How  much  Cana- 

dian radio  stations  have  received 
in  paid  advertising  contracts  from 
the  government  is  equally  an  un- 

known quantity,  because  different 
departments  have  placed  their  ad- 

vertising individually  and  are  un- 
willing to  reveal  how  much  has 

been  spent  for  advertising. 
Some  departments,  in  fact,  are 

averse  to  having  any  publicity 
about  the  fact  that  they  are  using 
paid  advertising  to  get  their  mes- 

sage across.  Figures  on  how  much 
free  time  and  how  much  govern- 

ment paid  time  is  being  used  on  the 
privately  owned  stations  are  tabu- 

lated by  the  Canadian  Assn.  of 
Broadcasters  on  a  voluntary  basis. 

For  instance  during  1941  it  was 
estimated  in  the  annual  report  of 
the  CAB  that  private  stations  had 
given  individually — not  when  on 
networks— a  total  of  $760,291  in 
free  time.  But  this  iigure  is  again 
no  measure  since  the  free  time  in- 

cludes free  time  given  for  wartime 
charities,  both  local  and  national 
and  any  other  wartime  announce- 

ments. Tabulations  show  that  Ca- 
nadian stations  have  given  125% 

free  time  for  every  paid  wartime 
campaign  in  which  they  have  been 
used. 

First  major  government  paid 
broadcast  advertising  campaign 
was  in  connection  with  the  War 
Savings  Certificates  campaign  in 
January  1941.  With  the  likelihood 
that  such  campaigns  would  be 
staged  if  the  war  lasted  anytime,  a 
National  Radio  Committee  was  set 
up  by  the  Minister  of  Finance 
shortly  after  the  outbreak  of  war. 
This  committee  consists  of  repre- 

sentatives of  the  Canadian  Adver- 
tising Agencies,  the  Canadian 

Broadcasting  Corp.,  and  the  CAB. 
The  first  call  for  a  campaign 

came  on  short  notice,  the  commit- 
tee lining  up  plans  within  a  week 

for  approval  of  the  Minister  of 
Finance,  and  the  campaign  start- 

ing two  weeks  later  with  network 
Sunday  evening  programs,  network 
daytime  serial,  and  spot  announce- 

ments on  all  Canadian  stations. 
Since  that  time  there  have  been  a 
number  of  other  campaigns  using 
all  Canadian  stations  for  the  Fi- 

nance Ministry  in  connection  with 
the  sale  of  Victory  Bonds  and  War 
Saving  Certificates. 

The  Department  of  National  War 
Services  and  the  Steel  Controller 
for  Canada  have  used  paid  spot 
announcement  campaigns  on  every 
Canadian  station  in  connection  with 
the  collection  of  scrap  of  all  kinds. 
The  Department  of  Mines  &  Re- 

sources has  used  paid  broadcasts  to 
aid  in  fire  prevention  as  a  wartime 
activity.  The  Oil  Controller  for 
Canada  in  July,  1941,  for  24  days 
used  twice-daily  paid  transcribed 
spot  announcements  on  80  stations 
at  the  height  of  the  summer  travel 
season  to  ask  motorists  to  conserve 

gasoline. The  Department  of  Agriculture 
has  on  several  occasions  bought 
commercial  broadcast  time  to  tell 
farmers  about  their  part  in  the  war 
effort.  When  Canada  last  Novem- 

ber decided  to  put  into  force  a  ceil- 
ing on  prices  and  wages,  the  De- 

partment of  Labor  bought  time  on 
a  network  embracing  practically 
all  stations.  Since  that  time  the 
Wartime  Price  &  Trade  Board  has 
used  other  paid  network  programs 
to  acquaint  Canadians  with  devel- 
opments. 

U.  S.  Also  Benefits 

Naturally  the  pressure  for  free 
time  grows  as  the  war  effort  is 
intensified.  And  with  more  and 

more  government  departments  us- 
ing radio,  Canadian  broadcasters 

decided  at  their  last  convention 

that  "where  space  in  other  media 
is  purchased  for  such  campaigns, 
it  shall  be  a  requirement  of  the 
CAB  that  their  member  stations 
shall  receive  like  treatment  in  the 
use  of  the  broadcasting  medium 
.  .  .  and  shall  give  all  possible  ad- 

ditional support  in  free  time  com- 
parable to  the  free  support  given 

in  editorial  columns  of  other 

media." 
While  the  financial  campaigns 

are  planned,  produced  and  placed 
through  a  National  Radio  Com- 

mittee, other  government  cam- 
paigns have  been  placed  through 

individual  advertising  agencies,  or 
in  one  or  two  cases  through  gov- 

ernment departments.  Time  has 
been  cleared  in  a  hurry  for  special 
announcements  on  a  paid  spot  an- 

nouncement basis  in  connection 
with  wartime  regulations. 
American  stations  have  also 

benefited  to  a  small  extent  from 
this  government  paid  advertising 
development  of  the  war.  The  On- 

tario provincial  government  in  1941 
bought  a  50-station  CBS  network 
in  States  from  the  Atlantic  Coast 

FEMME  FORM  in  the  groove,  or 
Cecilia  Stanley  dons  a  sweater! 
Known  as  Trixie  Dean,  she  swings 
it  for  The  Novelaires  at  WTSP, 
St.  Petersburg,  where  she  is  holder 
of  the  sweater  girl  title. 

to  the  Midwest  to  bring  tourists  to 
the  province.  The  half-hour  variety 
show  was  a  huge  success,  boosting 
tourist  figures  which  had  dropped 
dangerously  in  1940  due  to  Nazi 
fifth-column  propaganda  on  Cana- 

dian living  conditions.  This  year  a 
similar  booking  of  50  stations  on 
the  Blue  network  is  carrying  the 
Ontario  program  but  this  time,  be- 

cause of  the  American  entry  into 
the  war  and  gasoline  and  tire  regu- 

lations, the  program  is  an  institu- 
tional goodwill  builder  for  post-war 

days. 
The  Canadian  government  has 

contemplated  a  similar  tourist 
campaign  on  American  radio  sta- 

tions, but  so  far  has  confined  it 
only  to  other  media.  All  the  gov- 

ernment-paid programs  are  pro- 
duced in  the  best  •ommercial  man- 

ner. Radio  timebuyers  aid  not  only 
in  the  placing  but  also  in  produc- tion. 

The  Canadian  plan  of  govern- 
ment-paid advertising  follows  that 

used  by  Great  Britain  since  shortly 
after  the  war  started,  although  in 
Britain  there  are  no  commercial 
radio  stations.  In  Canada  radio 
receives  about  20%  of  all  the  gov- 

ernment promotion  appropriation. 

Calavo  Active 

CALAVO  GROWERS  of  Califor- 
nia, Los  Angeles  (avacados),  is 

sponsoring  participation  in  home 
economic  programs  on  15  stations 
and  will  continue  its  campaign 
through  the  summer  in  selected 
markets.  An  average  of  three  par- 

ticipations weekly  during  the  first 
two  weeks  of  each  month  is  being 
used  on  KFAC  KFVD  KGO  KOMO 
KFPY  WKRC  WGAR  WJR  WTMJ 
KLZ  WOAI  KPRC  KMOX  WBBM 
KOIN.  Agency  is  J.  Walter  Thomp- 

son Co.,  Los  Angeles. 

CANADA  AIR  DRIVE 

IN  WAR  PLEBISCITE 

A  PAID  spot  announcement  cam- 
paign by  the  Canadian  government 

to  urge  Canadians  to  vote  on  a  con- 
scription for  overseas  service  pleb- 

iscite will  be  included  in  publicity 
for  the  plebiscite,  to  be  held  April 
27.  Commercial  spot  announce- 

ments two  days  before  the  voting 
and  on  the  day  are  being  placed  on 
practically  all  Canadian  stations. 
A  large  network  is  carrying  free  a 
series  of  seven  half-hour  talks  by 
leaders  of  all  political  parties  rep- 

resented in  Parliament,  starting 
and  ending  with  talks  by  Prime 
Minister  Mackenzie  King  on  April 
7  and  24. 

The  Canadian  Assn.  of  Broad- 
casters in  conjunction  with  the 

Canadian  Broadcasting  Corp.  has 
arranged  to  have  all  stations  carry 
free  time  as  well  as  commercial 
time  by  local  members  of  Parlia- 

ment who  wish  to  speak  on  the 
question.  All  scripts  must  be  ap- 

proved by  the  station  relations  de- 
partment of  the  CBC. 

In  allowing  the  spot  announce- 
ments on  the  day  of  voting,  the 

CBC  points  out  to  private  stations 
that  they  are  not  contravening  the 
CBC  regulations  on  political  broad- 

casts, since  the  paid  spots  will  only 
urge  Canadians  to  exercise  their 
franchise.  All  publicity  is  being 
handled  by  J.  H.  Fitzgerald  of  the 
R.  C.  Smith  &  Son,  Toronto  agency, 
who  has  been  loaned  to  the  Secre- 

tary of  State  at  Ottawa  for  this 

purpose. 
Woolworth  Spots 

TO  CALL  LISTENERS  attention 

to  one  of  its  Los  Angeles  5-and-lO- cent  stores,  recently  redecorated, 
F.  W.  Woolworth  Co.,  New  York, 
this  week  only  is  sponsoring  100- 
word  announcements  on  KECA; 

participations  on  Agnes  White's California  Home  program  on  KFI; 
one-minute  evening  announcements 
on  KHJ,  and  participations  on 
Housewives  Protective  League  and 
Sunrise  Salute  on  KNX.  Agency 
placing  the  account  on  the  four 
Los  Angeles  stations  is  Lynn 
Baker  Co.,  New  York. 

Sinclair  Co-Ops 

AS  PART  of  1942  advertising  pro- 
moting its  dealer  service,  Sinclair 

Refining  Co.,  New  York,  is  arrang- 
ing for  dealers  to  place  local  radio 

programs  titled  Sinclair  Melodies 
on  a  "commission"  basis.  Provided 
by  World  Broadcasting  System,  the 
quarter-hour  programs  feature  pop- 

ular music.  Although  this  cam- 
paign is  placed  on  a  local  co- 

operative basis,  the  Sinclair  agen- 
cy, Hixson-O'Donnell  Adv.,  New 

York,  places  the  company's  current radio  programs  in  several  major 
markets  in  addition  to  Chicago. 

Swansdown  on  Coast 
GENERAL  FOODS  Corp.,  New 
York,  in  the  interest  of  Swans- 
down  Family  Flour  is  using  a  spe- 

cial campaign  on  14  West  Coast 
stations  for  weekly  quarter-hour 
programs  by  The  Moylan  Sisters, 
in  most  cases  on  Sunday  after- 

noons. The  program  is  already 
heard  on  that  day  on  the  BLUE, 
sponsored  by  Hecker  Products,  New 
York,  for  H-O  oats.  Swansdown 
agency  is  Young  &  Rubicam,  New York. 
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Mn  this  war  the  front  line  extends  all  the  way  back. 

Action  is  everywhere. 

That  means  that  the  men  and  women  who  hold  the  front  line  in  factories, 

on  farms,  in  the  homes,  at  air-raid  headquarters  bear  a  weightier  re- 

sponsibility than  ever  has  been  the  civilian  lot  before. 

Radio  means  mnch  to  them.  It  greets  their  mornings,  comforts  their 

nights.    It  entertains,  instructs,  informs,  inspires. 

Radio  was  destined'f or  this  great  work.   Men  of  Radio  are  busy. 



CBS  Gross  Rises 

But  Profit  Reveals 

Decline   for  Year 

Operating  Expenses  Increase, 
Paley  1941  Report  Shows 
AN  INCREASE  of  $8,544,240  in 
gross  income  for  1941  but  a  de- 

crease of  $201,899  in  net  profit  was 
reported  to  CBS  stockholders  last 
week  by  William  S.  Paley,  presi- 

dent, making  public  his  annual  re- 
port. The  report  showed  that  the 

network  did  a  gross  business  of 
$59,456,304  during  the  53  weeks 
ending  Jan.  3,  1942,  as  compared 
to  $50,912,063  for  the  52  weeks  end- 

ing Dec.  28,  1940.  Net  profit  was 
$4,804,733  against  $5,006,633  for 
the  1940  calendar  year. 

Increased  operating  expenses 
were  noted  all  along  the  line,  with 
$3,800,000  estimated  as  income  and 
excess  profit  taxes  for  the  1941  pe- 

riod as  against  $2,425,000  during 
the  preceding  53-week  period. 

Operations  of  Columbia  Record- 
ing Corp.,  wholly-owned  subsidiary, 

are  reflected  in  the  results  for  both 
years,  with  sales  of  records  during 
1941,  particularly  the  Master- 
works  series,  running  70%  above 
1940. 

Cash  dividends  paid  during  1941 
amounted  to  $3,432,554,  cr  $2  per 
share,  the  same  rate  as  in  1940. 

Artist  Bureau  Sale 

The  sale  of  the  CBS  artist  man- 
agement subsidiary  in  August, 

1941,  resulted  in  a  net  profit  of 
$315,400,  which  amounted  to  $220,- 
000  after  taxes  and  was  placed 
in  reserve  for  "extraordinary  con- 

tingency" along  with  other  sums 
to  a  total  of  $835,563. 

President  Paley  led  his  report 
to  the  stockholders  with  a  state- 

ment that  1941  was  an  eventful 

year  because  "upon  the  peacetime 
responsibilities  of  radio,  the  bomb- 

ing of  Pearl  Harbor  superimposed 
the  greater  obligations  of  keeping 
the  people  informed  about  the  war, 
and  of  reflecting,  illuminating  and 
stimulating  the  processes  of  democ- 

racy in  a  life  and  death  struggle. 
"Fortunately,  under  the  Ameri- 

can competitive  system  of  privately 
operated  broadcasting,  radio  has 
been  forged  into  an  eff'ective  and 
responsive  weapon  of  democracy 
just  as,  in  the  very  same  years, 
dictators  abroad  have  snatched  the 
same  instrument  into  their  own 
hands  and  used  it  as  their  greatest 
single  aid  in  betraying  the  people. 

"The  attack  upon  Hawaii  found 
radio  seasoned  and  ready.  We  were 
prepared  with  a  highly  trained, 
far-flung  news  staff',  equipped  with every  facility  to  keep  the  American 
people  the  best  informed  in  the 
world.  Beyond  that,  the  program 
techniques  we  had  been  developing 
through  the  years  are  now  serving 
as  never  before  to  promote  discus- 

sion, to  spread  understanding,  to 
destroy  the  effects  of  enemy  propa- 

ganda and  to  make  the  nation 
swiftly  aware  of  the  nation's  needs. 

"The  imagination  of  the  Ameri- 
(Continued  on  page  U7) 

CBS  PROFIT  AND  LOSS  STATEMENT 

53  weeks ending 

Jan.  3,  19l,i 

Gross  income  from  sale  of  facilities,  talent,  lines,  rec- ords, etc,   
Less — Time    discount    and    agency  commissions, 

record  returns,  allowances  and  discounts  

Deduct: 
Operating  expenses  and  cost  of  goods  sold  
Selling,  general  and  administrative  expenses .-. 
Provision  for  depreciation  and  amortization  
Total   

$59,456,304.52 

17,077,313.24 
.$42,378,991.28 

$24,287,083.82 
8,761.984.09 
782,367.63 

$33,831,435.54 

S  8,547,555.74 Miscellaneous  income — including  in  1941  profit  of 
$315,377.68  on  sale  of  investment  in  artist  manage- 

ment subsidiaries,  less  miscellaneous  deductions  (in- 
terest, loss  on  sale  and  retirement  of  capital  as- 
sets,   etc.)    277,178.17 

Profit  before   income   taxes   and   special  pro- 
vision for  contingencies    $  8,824,733.91 

Provision  for  Federal  taxes  : 
Income  taxes    $  2,357,000.00 

Excess  profits  taxes   1,443,000.00 

52  weeks ending 

Dec.  28,  19J,0 

$50,912,063.74 

14,868,707.53 

$36,043,356.21 

$20,132,445.95 
7,741,064.32 
746,410.11 

$28,619,920.38 

$  7,423,435.83 

8,197.63 

$  3,800,000.00 
$  5,024,733.91 Special  provision  for  contingencies  representing  the 

approximate  profit  on  sale  of  artist  management 
subsidiaries,  included  in  miscellaneous  income  above, 
after  provision  for  Federal  taxes  thereon   ^  220,000.00 

Profit  for  Period    $  4,804,733.91 
Earned  Surplus  at  Beginning  of  Period   10,502,414.82 
Net  credit  applicable  to  prior  years,  arising  from  ad- 

justment of  depreciation  (based  on  revision  of  rates 
by  Federal  tax  authorities)  and  income  tax  pro- 

visions, approved  by  the  Board  of  Directors  

$15,307,148.73 
Deduct — Cash  dividends — $2.00  per  share   3,432,554.00 

Earned  Surplus  at  End  of  Period    $11,874,594.73 

$  7,431,633.46 

$  1,850,000.00 575,000.00 

$  2,425,000.00 
$  5,006,633.46 

5,006,633.46 

8,729,015.97 

199,319.39 

$13,934,968.82 
3,432,554.00 

$10,502,414.82 

Paley  Says  Chain  Monopoly  Regulation 

Would  Seriously  Cut  Network  Service 

ENFORCEMENT  of  the  FCC's 
chain-monopoly  regulations,  now  in 
litigation  before  the  Supreme 
Court,  would  seriously  impair  the 
ability  of  a  network  to  deliver  na- 

tionwide coverage  for  national  ad- 
vertisers, William  S.  Paley,  CBS 

President,  advised  stockholders  last 
week  in  his  annual  report. 
"The  rules  not  only  were  de- 

signed to  forbid  stations,  on  penal- 
ty of  losing  their  licenses  to  oper- 

ate, from  continuing  their  existing 
relationships  with  networks,  but 

jeopardized  Columbia's  ownership 
and  operation  of  some  of  its  stand- 

ard broadcast  stations"  Mr.  Paley 
said.  "We  were  convinced  that  the 
order,  if  it  became  eff'ective,  would 
largely  destroy  both  incentive  and 
opportunity  to  maintain  long-range 
character  and  standards  such  as 
have  marked  the  building  of  Colum- 

bia as  a  national  publication  ad- 
dressed to  the  ear  instead  of  the 

eye,  and  would  drive  both  net- 
works and  stations  into  a  danger- 

ous era  of  immediate  opportunism 
and  catch-as-catch-can  competition 
for  every  hour  in  the  day. 

Assumes  New  Powers 

"It  seems  obvious  that  if  the 
Commission  prevails  and  the  re- 

sults which  we  foresee  ensue,  the 

public  service  aspects  of  radio 
broadcasting  will  be  deeply  and 
seriously  injured;  and  broadcast- 

ers, striving  to  survive,  will  be 
driven  to  a  degree  of  commercial- 

ism they  themselves  have  never 
sought.  We  found  the  Commis- 

sion's action  alarming  for  a  rea- 
son of  even  greater  public  portent. 

"Its  sudden  intrusion  into  the 
field  of  business  relationships  be- 

tween networks  and  stations,  thus 
endowing  itself  with  drastic  control 
through  its  own  interpretation  of 
provisions  of  law  enacted  many 
years  ago,  will  in  my  judgment 
have  one  end  result,  sooner  or  later. 

"The  result  is  one  which  we  be- 
lieve is  abhorrent  to  the  American 

people  and  to  our  whole  democratic 
concept  of  freedom  of  the  air.  The 
Commission  came  into  being  very 
largely  because  the  wavelengths  on 
which  stations  operate  impinge 
upon  each  other,  and,  therefore, 
there  had  to  be  traffic-policing  of 
the  air  through  allocation  of  wave- 

lengths. The  Commission  now  seeks 
to  read  into  an  old  law  powers  and 
duties  never  before  asserted  by  it. 
And  under  these  new-found  pow- 

ers it  assumes  the  right  to  regu- 
late the  business  practices  of  sta- tions. 

"Further,    striking   through  its 

Mr.  Rogers 

KEYSTONE  EXPANDS; 

ROGERS  ADVANCED 
KEYSTONE  Broadcasting  Sys- 

tem, expanding  its  sales  operations 
as  a  nationwide  transcription  net- 

work has  placed  Naylor  Rogers  in 
charge  of  western 
sales  with  offices 

in  Chicago.  Mich- ael M.  Sillerman, 

president  of  the 
company,  will continue  to  direct 
sales  operations 
from  New  York 
while  production 
will  continue  to 
be  handled  from 
Hollywood. 

Mr.  Rogers,  widely  known  in 
radio  and  agency  circles,  was  for 
11  years  vice-president  and  gen- eral manager  of  KNX,  Hollywood, 
until  its  sale  to  CBS  in  1936.  After 
the  sale  of  KNX  he  became  asso- 

ciated with  Burridge  D.  Butler, 
president  of  WLS,  Chicago,  in  the 
purchase  of  KOY,  Phoenix,  and 
later  headed  the  Chicago  office  of 
International  Radio  Sales. 

Sidney  Wolf,  secretary-treasurer, 
has  announced  that  the  network 
now  comprises  170  stations  in  small 
town  and  rural  areas  which  have 
become  increasingly  important 
from  a  marketing  standpoint  as 
the  war  increases  the  per  capita 
earning  power  of  these  areas. 
Sponsors  at  present  using  the  net- 

work are  Lever  Brothers  Co.,  Cam- 
bridge, with  Burns  &  Allen  (Swan 

soap)  ;  Miles  Labs.  Elkhart  with 
Liim  &  Abner  ( Alka-Seltzer)  ;  and 
Dr.  Fuller's  Old-F ashioned  Revival 
Hour. 

asserted  powers  over  the  stations 
it  seeks  to  regulate  and  to  alter 
drastically  the  functioning  struc- 

ture of  the  networks.  If  the  Com- 
mission can  exert  these  powers,  its 

control  over  the  whole  of  radio 
broadcasting  will  be  so  strangling 
that  no  licensed  broadcasters  can  be 
counted  upon  to  defy  its  slightest 
wish.  And  once  that  condition  ar- 

rives, even  though  the  law  may 
forbid  the  Commission  to  interfere 
with  program  content,  the  result 

will  be  the  same." 
Laws  of  Business 

Broadcasters,  striving  at  least 
for  a  measure  of  economic  survival, 
will,  unless  they  be  men  of  ex- 

traordinary courage  and  character, 
be  guided  by  a  nod  or  a  frown  from 
on  high  as  they  frame  their  pro- 

gram schedules.  And  there  goes 
freedom  of  the  air. 

"We,  of  course,  claim  no  im- 
munity from  any  of  the  laws  of 

business  properly  enforced  through 
the  courts  by  the  agencies  charged 
with  bringing  about  such  enforce- 

ment. We  are  contending  against 
regulation  by  the  licensing  agency 
in  fields  in  which  we  do  not  believe 
it  was  ever  authorized  to  act.  Free- 

dom of  speech  on  the  air  has  be- 
come certainly  as  precious  as  free- 
dom of  the  press,  and  from  the 

start  we  have  been  resolved  to  fight 
to  preserve  it,  because  we  believe 
that  to  do  so  is  a  duty  to  ourselves 
as  broadcasters  and,  even  more,  a 

duty  to  the  public." 
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Front  Row  Center  .  .  .  Bataan 

It  was  the  boys  on  Bataan  instead  of  the  usual  white- 
tie  audience  who  Hstened  as  famed  conductor  Artur 

Rodzinski  led  the  celebrated  Cleveland  Orchestra  on 

that  recent  Saturday  afternoon.  Originated  by  WGAR 

and  short-waved  to  be  heard  in  the  Philippines  at 

church  time  on  Sunday,  this  broadcast  saluted  Mac- 

Arthur's  heroic  men  with  a  hymn  of  praise — the 

music  of  Kodaly's  stirring  Te  Deum. 

To  the  musicians  in  the  orchestra,  this  was  not  simply 

another  concert.  To  the  staff  of  WGAR,  it  was  not 

merely  another  short-wave  broadcast.  This  was  the 

voice  of  America  speaking  to  its  gallant  defenders 

thousands  of  miles  away.  This  was  Mother's  brave 

smile  and  Dad's  encouraging  pat  on  the  back  for 
the  lad  in  his  fox  hole,  standing  off  a  tenfold  foe. 

Said  editors  of  Time  Magazine:  "Cleveland's  station 
WGAR  did  itself  proud  with  the  most  notable  pro- 

gram by  an  inland  station  yet  short-waved  to  the 

Philippines."  Said  WGAR's  General  Manager  Patt: 

"Radio  can  help  win  the  victory  along  the  battle  line 
as  well  as  on  the  home  front.  It  is  our  good  fortune 

to  be  of  service  on  both  fronts." 

Come-to-Cleveland . .  .N.A.T^.  Convention,  Alav  11-14 

BASIC     STATION.  ..COLUMBIA     BROADCASTING  SYSTEM 

G.   A.   Richards,   President.  ..John    F.   Patt,  Vice   President  and   General  Manager 

BROADCASTING  •  Broadcast  Advertising 

Edward  Petry  &  Company,  Inc. 

Notional  Representative 
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WESTERN  STATES  were  represented  by  75  radio  executives  from  NBC 
affiliates  at  the  recent  West  Coast  War  Clinic  held  in  San  Francisco  by 
the  network.  The  two-day  meeting  was  presided  over  by  William  S. 
Hedges,  vice-president  in  charge  of  stations,  and  Clarence  L.  Menser, 
NBC  national  program  manager,  both  of  New  York.  In  this  group  are: 
Seated,  (1  to  r)  Sidney  N.  Strotz,  vice-president  in  charge  of  Western 
Division;  William  S.  Hedges,  New  York,  vice-president  in  charge  of  sta- 

tions; Mrs.  F.  M.  Gardner,  KTFI,  Twin  Falls,  Idaho;  Ed  Yocum,  KGHL, 
Billings,  Montana;  Arden  X.  Pangborn,  KGW,  Portland,  Oregon;  Roy 
C.  Witmer,  vice-president  in  charge  of  sales;  Frank  Berend,  NBC,  Holly- 

wood. Standing,  Rod  Hendrickson,  radio  editor.  The  Argonaut;  E.  J. 
Gough,  SESAC,  New  York;  Keith  B.  Collins,  KMJ,  Fresno,  California; 
Robert  McAndrew,  NBC,  Hollywood;  Lloyd  Yoder,  KOA,  Denver;  Ken- 

neth M.  Dyke,  NBC  director  of  promotion,  New  York;  Howard  Lane, 

KFBK,  Sacramento;  Harvey  Wixson,  KHQ,  Spokane;  W.  B.  Stuht, 
KOMO,  Seattle;  Henry  H.  Fletcher,  KSEI,  Pocatello,  Idaho;  Alfred 
Crapsey,  sales  manager,  KPO,  San  Francisco;  Robert  Seal,  program 
manager,  KPO,  San  Francisco;  Charles  B.  Brown,  assistant  promotion 
director,  NBC,  New  York;  James  M.  Gaines,  station  relations,  NBC, 
New  York;  Harrison  Holliway,  KFI,  Los  Angeles;  Albert  E.  Dale,  di- 

rector of  information,  NBC,  New  York;  R.  H.  Graham,  NBC,  Hollvwood; 
Paul  B.  Gale,  NBC,  Hollywood;  John  Swallow,  NBC,  Hollywood;  Donald 
Lawton,  KPO,  San  Francisco;  J.  R.  Heath,  KTAR,  Phoenix;  Al  Nelson, 
assistant  vice-president  NBC,  and  general  manager  KPO,  San  Francisco; 
Clyde  Scott,  KFI,  Los  Angeles;  Charles  J.  Bras,  KOMO,  Seattle;  Curt 
Phillips,  KIDO,  Boise,  Idaho;  Earl  Mitchell,  KPO,  San  Francisco;  and 
H.  A.  Woodman,  NBC  national  traffic  manager.  New  York.  Meeting  was 
the  last  of  the  series  held  in  various  cities. 

Errors  in  Commercial  Radio 

Are  Negligible,  Survey  Shows 

NAB  Study  Shows  Ratio  of  .0062,  According  to 
Pellegrin  in  Analyzing  Chance  of  Mistakes 

Institutional 

TO  KEEP  a  pioneer  automo- 
bile name  before  the  public  in 

Detroit,  Studebaker  Corp.  has 
contracted  for  thrice-weekly 
sponsorship  of  an  evening 
newscast  on  WWJ. 

THE  PREDICTABLE  ratio  of  er- 
ror in  a  commercial  radio  campaign 

is  .0062,  Frank  E.  Pellegrin,  NAB 
director  of  Broadcast  Advertising 
of  the  NAB,  announced  following 
a  sample  survey  of  station  per- 

formance in  February. 
Stations  participating  in  the  sur- 

vey representing  an  industry  cross- 
section  were  WSB,  Atlanta,  50,000 
watts;  WSPD,  Toledo,  5,000  watts, 
and  KTRI,  Sioux  City,  250-watts. 
Each  station,  according  to  the  re- 

port, set  up  a  multiple  check  sys- 
tem by  which  every  broadcasting- 

process  could  be  scrutinized.  Check- 
ing was  done  by  announcers,  en- 

gineers, and  members  of  the  sales, 
traffic  and  program  departments. 

Only  31  Errors 

Out  of  a  total  of  4,985  commer- 
cial programs  and  announcements, 

exclusive  of  network,  only  31  errors 
were  noted,  announcers'  errors  top- 

ping the  list  with  11  mistakes. 
Other  errors  included  four  due  to 
transmitter  equipment  or  power 
failure,  three  due  to  traffic  depart- 

ment, four  caused  by  failure  in 
copy  departments,  four  by  control 
operators,  one  by  an  advertiser  who 
failed  to  get  copy  in  on  time,  one 
cancellation  because  of  network 
change  in  program  and  three  re- 

sulting from  a  combination  of  cir- 
cumstances. 

"Therefore,"  stated  the  report, 
"the  advertiser  who  buys  a  total 
of  1,000  spot  announcements,  for 
example,  may  except  to  have 
99.38%  of  these  announcements 
broadcast  satisfactorily.  Out  of  the 
entire  1,000  announcements,  he  may 
expect  some  error  to  be  made  on  six 
of  them." 

"But,"  the  report  went  on,  "the 
nature  of  these  errors  will  vary; 
seme  will  not  adversely  affect 
the  commercial  value  of  the  spot. 
Of  the  errors  caught  in  this  survey, 
only  39%  were  of  such  a  nature 
as  to  render  the  commercial  value- 

less. Therefore,  although  six  errors 
are  likely  to  occur  in  a  campaign 
of  1,000  announcements: 

"1.  Four  of  these  will  be  of  such 
a  nature  as  ̂   hardly  to  be  'errors' 
at  all :  Mispronunciations  of  a 
word;  a  five-second  delay  in  tim- 

ing; ET  theme  improperly  cued, 
etc.  Predictably,  only  two  of  the 
six  errors  will  render  the  announce- 

ment valueless. 

"2.  Most,  if  not  all,  of  these 
six  errors  will  be  detected  by  the 
station,  reported  to  the  agency  or 
client,  and  satisfactorily  adjusted 
either  by  make-good  or  rebate,  with 
no  loss  at  all  to  the  advertiser." 

Questions  Value  of  Checks 

Questioning  the  value  of  commer- 
cial checking  companies,  the  NAB 

report  said  that  this  service  is  of 
doubtful  value  because  of  a  num- 

ber of  factors  including  the  nature 
and  qualifications  of  personnel; 
quality  of  equipment;  judgment  of 
checkers ;  reliability  of  reports  and 
others. 

In  attempting  to  establish  that 
the  cost  of  checking  is  far  above 
the  cost  of  error  to  the  advertiser, 
the  report  took  the  figure  of  2% 
as  the  cost  of  checking  in  the  time- 
buying  budget  of  a  1,000  announce- 

ments campaign.  Assuming  that  the 
announcements  would  cost  a  total 
of  $14,000  it  was  pointed  out  that 
checking  would  cost  $280. 

Out  of  the  1,000  announcements, 

the  NAB  said,  the  February  survey 
showed  that  there  would  be  only 
six  errors  with  only  two  of  these 
rendered  valueless.  Thus  the  cost 
to  the  advertiser  would  be  $28.  If 
all  six  errors  made  the  six  an- 

nouncements valueless,  the  report 
went  on,  the  cost  to  the  client 
would  be  $84. 

Even  with  rebates,  it  was  said, 
the  client  would  still  be  suffering 
a  great  loss  by  using  a  checking 
service. 
In  further  argument  against 

checking  services  it  was  pointed  out 
that  the  saving  made  by  the  client 
in  dispensing  with  the  service 
could  be  used  to  buy  additional 
time  with  the  margin  of  error  as- 

suring the  client  of  substantial  net 
gain  in  advertising  service. 

The  report  concluded  that,  "Cli- 
ents may  continue  to  buy  radio 

advertising,  confident  that  full 
value  will  be  received.  Any  radio 
advertiser  who  may  have  spent 
extra  money  on  a  commercial  check- 

ing service  may  now  be  assured,  on 
the  basis  of  this  study,  that  the 
same  amount  of  money,  invested 
in  additional  radio  advertising,  will 
bring  far  greater  returns." 

WINX  Transfer  Approved 
VOLUNTARY  assignment  of  the 
license  of  WINX,  Washington, 
from  Lawrence  J.  Heller  to  WINX 
Broadcasting  Co.,  in  which  Mr. 
Heller  retains  91%  of  the  stock, 
was  authorized  last  week  by  the 
FCC.  In  addition  Richard  K.  Lyon, 
local  businessman,  is  7%  stock- 

holder and  Herbert  M.  Bratter, 
government  economist,  has  2%. 

WFCI  Replaces  WEAN 
On  Blue  in  Providence 

WFCI,  Pawtucket-Providence,  did 
not  wait  until  June  15  to  replace 
WEAN  as  the  exclusive  Providence 
BLUE  outlet.  Arrangements  were 
completed,  according  to  WFCI,  ef- 

fective April  12,  when  they  began 
to  schedule  all  available  sustaining 
programs.  In  addition,  WFCI  will 
carry  any  BLUE  commercials  for 
which  WEAN  is  unavailable. 

Until  the  expiration  of  the  con- 
tract between  the  Pawtucket 

Broadcasting  Co.  and  the  Colonial 
network,  however,  WFCI,  will  con- 

tinue to  carry  the  Mutual  commer- 
cial programs  now  under  contract. 

NAB  Names  Dorothy  Lewis 
APPOINTMENT  of  Dorothy  Lewis 
as  coordinator  of  listener  activities 
has  been  announced  by  the  NAB. 
Mrs.  Lewis  was  formerly  vice-pres- 

ident of  the  Radio  Council  on  Chil- 
dren's Programs  and  currently  is  a 

member  of  the  board  of  the  Wom- 
en's National  Radio  Committee,  ra- 

dio chairman  of  the  Society  of  New 
England  Women  and  is  a  member 
of  the  National  Public  Relations 
Committee  of  the  Girl  Scouts.  In 
her  new  capacity  she  will  deter- 

mine public  opinion  and  study  lis- 
tener reaction.  Her  headquarters 

will  be  at  the  NAB  in  Washington. 

Spots  for  Wise  Book 
WILLIAM  H.  WISE  &  Co.,  New 
York,  last  week  started  a  test  cam- 

paign for  its  "Aircraft  Spotters' 
Guide",  using  spot  announcements on  KELA  KMJ  WIBW  WITH, 
WJBK  WLAW  WMEX  KFBK  and 
WOV.  More  stations  will  be  added 
this  month  if  the  test  proves  suc- 

cessful, according  to  Huber  Hoge  & 
Sons,  New  York,  agency  in  charge. 

Seeman  News  Drive 
SEEMAN  BROTHERS,  New  York 
(Kitchen  Magic),  on  April  6  start- 

ed six-weekly  quarter-hour  news 
period  by  George  Bryan,  on  WABC, 
New  York.  Agency  is  J.  D.  Tarcher 
Co.,  New  York. 
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HERE'S  THE  "PACKAGE" 
10  grand  shows  on 
10  great  stations!  ^ 

ACCENT  ON  NUTRITION 

to  accent  food  sales! 

What's  the  big  news  in  food — ?  The 
importance  of  nutrition!  Today,  more 

than  ever,  women  are  nutrition-minded 

.  .  .  and  here  are  10  great  nutrition- 
minded  programs  to  sell  your  product ! 

Open  to  a  limited  number  of  non- 
competing  participating  sponsors,  this 

radio  sales  "package"  reaches  women 
in  10  great  markets — 18  million  women 

spending  17  billion  dollars  a  year.  And 

you  can  put  your  message  across  in  all 

ten  areas  for  only  $1989.75  a  week*! 

But  that's  not  all :  Tying-in  with  the 
tremendous  current  interest  in  nutri- 

tion, NBC  has  prepared  a  special  Nu- 

trition Chart,  free  to  each  station's 
listeners.  These  charts  will  have  a  wide 

distribution  throughout  each  market 

area . . .  constant  reminders  of  the  pro- 

grams and  sponsors ...  a  sales-building 

plu-f  for  you. 

Where  else  can  you  buy  so  much  for 

so  little — in  coverage,  timeliness  and 

established  listening  interest — ?  Write 

today  for  the  60-page  presentation  that 
tells  the  whole  story  of  this  modern, 

hard-hitting  food  seller! 

*For  a  13-\veek  campaign.  Even  less  if  you 
sign  for  26  or  52  weeks.  And,  of  conrse.  you 
need  not  buy  all  ten  stations — buy  from  one  to 
ten,  to  fit  yovr  distribution! 

WBZ— A  .  .  Boston  &  Springfield 

Miidred  Carlson's  "Home  Forum" 
WGY  .  .  .  Schenectady 

Martha  Brook's  "Market  Basket** 
WEAF  .  .  .  New  York 

Mary  Margaret  McBride 
KYW  .  .  .  Philadelphia 

Ruth  Wells'  Woman's  Home  Counselor 

WRC  .  .  .  Washington 

Mary  Mason's  "The  WRC  Home  Forum** 
KDKA  .  .  .  Pittsburgh 

Evelyn  Gardiner  s  "Home  Forum** 
WTAM  .  .  .  Cleveland 

Jane  Weover's  "Women's  Club  of  the  Air*' 
WOWO  .  .  .  Fort  Wayne 

Jane  Weston's  "The  Modern  Home  Forum" 

KOA  .  .  .  Denver 
tora  Price's  "The  KOA  Home  Forum" 
KPO  .  .  .  San  Francisco 

Gladys  Cronkhite's  "International  Kitchen" 

NBC  SPOT  and  LOCAL  SALES 

New  York  •  Boston  •  Washington  •  Cleveland  •  Chicago  •  Denver  •  Hollywood  •  San  Francisco 



CENSUS  OF  RADIO  HOMES  IN  THE  STATE  OF  WYOMING 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  2,500  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm:  1940* 

Albany  
Big  Horn  
Campbell  
Carbon  
Converse  
Crook  
Fremont  
Goshen  
Hot  Springs  
Johnson  
Laramie  
Lincoln  
Natrona  
Niobrara  
Park  
Platte  
Sheridan  
Sublette  
Sweetwater  
Teton  
Uinta  
Washakie  
Weston  
Yellowstone  Na- 

tional Park  (Part) 

All  Units 

Units 

4,139 
3,307 
,795 
,765 1,939 

1,480 
4,539 
3,101 1,42,4 
1,516 
8,180 
2,552 7,364 
1,720 
3,087 2.232 
5,427 816 
5,583 715 
1,809 
1,443 
1,421 

% Radio Radio 
Units 

83.1 
78.5 
80.0 
80.8 74.6 
71.7 
82.7 77.5 
82.1 
92.5 
88.5 
88.5 
81.1 
82.3 
80.7 87.6 
79.8 
87.5 
82.2 
86.8 
81.1 
78.9 

200  100.0 

3,657 2,747 
1,408 
3,005 
1,563 1,105 
3,127 2,561 
1,105 1,244 
7,566 
2,258 6,515 
1.394 
2,539 1,799 
4,754 651 
4,884 

587 
1,571 1,170 1.121 

200 

69,374       84.4  58,531 

Urban  Units 

%  Radio Units      Radio  Units 

3,113  92 

1^523  87 

2,888 

l!329 

1^493       87.2  1,36^2 

6,351 
5^599 

747 

3!  185 
sieio 
i!6ii 

700 

94.9 
90!0 
9o!o 

92^9 
96.3 

95^7 
79.4 

6,028 

5^040 
673 

2^959 
3^261 

967 
556 

27,332       91.5  25,003 

Rural-Nonfarm  Units 

Units %  Radio Radio  Units 
385 

1.954 
723 

1,506 1.187 
554 
912 

1,463 
1,104 846 

768 
1.712 

1,246 1.115 948 
1,178 990 

385 1 ,713 455 

352 190 

958 

68.0 89.3 
85.0 79.4 

85.7 72.6 
67.3 
87.2 
76.5 
85.5 
87.8 
87.9 90.4 
82.9 
81.4 
84.9 83.4 
79.9 83.3 
83.2 
72.2 82.4 
80.1 

198  100.0 

262 
1 .745 615 

1,196 
1,017 

402 

614 
1.276 

845 
723 

674 
1,505 1.126 

924 
772 

1 ,000 
826 

308 1.427 

378 254 

157 

767 

198 

22,842       83.2  19.011 

Rural-Farme  Units 

Units 
% 

Radio Radio Units 
641 

1,353 
1,072 

736 
752 
926 

1,954 
1.638 

320 
670 

1,061 840 
519 
605 

1,392 
1,054 1,252 431 

260 

260 
446 
553 
463 

79.1 
74.1 

74.0 65.1 
72.6 

75.9 62.0 78.5 

81.1 
77.8 
81.4 

89.6 67.3 77.7 78.6 
75.8 
77.4 
79.7 75.4 

80.5 78.5 82.6 
76.5 

100.0 

507 
1 .002 793 

480 
546 

703 

1,211 
1,285 260 

521 
864 
753 

349 

470 

1,094 799 
969 
343 

196 
209 
350 
457 

354 

19,200       75.7  14,517 

Cities  of  2,500  Or  More  Population 

% 
Radio 

City 

Units Radio Units 

Laramie  

3,113 

92 

8 
2,888 

Rawlins  

1,523 
87 3 

1,329 
Lander  784 85 8 

673 

Riverton  709 88 7 

629 

Cheyenne.  .  .  . 

6,351 

94 9 6,208 Casper  

5,599 

90 0 5,040 Cody  

747 

90 0 673 Sheridan  
3,185 

92 

9 2,959 Green  River.. 

723 

91 

6 662 Rock  Springs. 

2,887 
90 0 

2,599 Evanston .... 
1,011 95 7 967 Worland  700 79. 4 556 

*  Source:  Figures  of  the  number  of  Occupied  Dwelling  Units  and  Percent  Radio  Equipped  Published  by  U.  S.  Census  Bureau  in  the  Second  Series  Housing  Report'^for  Wyoming.  Figures of  the  number  of  Radio  Equipped  Occupied  Dwelling  Units  calculated  by  NAB  Research  Department  to  project  total  figures.  Census  release  did  not  include  1,687  Occupied  Dwelling  Units 
because  answers  to  the  radio  question  were  not  obtained  in  enumeration.  This  is  the  fourth  of  the  Second  Series  Housing  Reports  to  be  issued  so  far  by  the^Census  Bureau,  the  others  covering 
Nevada,  New  Hampshire  and  Vermont  {Broadcasting,  March  16]. 

COCA  COLA  DROPS 

MBS  BAND  SERIES 

COCA  COLA  Co.,  Atlanta,  will  dis- 
continue Spotlight  Bands — broad- 

cast on  some  120  MBS  stations  five 
quarter-hours  and  one  half-hour 
weekly — on  May  2  at  the  end 
of  the  scheduled  26  weeks,  accord- 

ing to  the  New  York  office  of 
D'Arcy  Adv.  Co.,  agency  in  charge of  the  account. 
Program  presents  a  different 

dance  band  for  15  minutes  each 
evening,  Monday  through  Friday, 
and  on  Saturday  the  half-hour 
broadcast  features  the  band  with 
the  best  selling  phonograph  rec- 

ord during  the  preceding  week. 
No  reason  for  the  cancellation 

was  given  by  the  agency  except 
that  the  program  had  run  its 
scheduled  course.  It  as  stated  that 

Singin'  Sam,  transcribed  program 
presented  in  about  250  cities  in  co- 

operation with  the  local  Coca-Cola 
bottlers,  will  continue  through  the 
summer  and  that  while  the  final 
decision  had  not  yet  been  made  it 
was  probable  that  The  Pause  That 
Refreshes  on  the  Air,  Sunday  af- 

ternoon half-hour  program  on 
CBS,  will  continue  throughout  the 
summer. 

U.  S.  EARS  FOR  AXIS  VOICES 

Four  Scattered  Listening  Posts  Monitor 

 Over  a  Million  Words  Daily  

Congress  Cigar  Spots 
CONGRESS  CIGAR  Co.,  Newark, 
has  started  its  spring  and  summer 
campaign  for  La  Palina  cigars, 
using  Fulton  Lewis  jr.  thrice-week- 

ly on  WHKC,  Columbus,  five  spot 
announcements  weekly  on  WTOL, 
Toledo.  Ty  Tyson's  Sports  Show 
six  times  weekly  on  WW  J,  Detroit; 
weekly  half-hour  Quiz  Bowl  on 
WKRC,  Cincinnati,  and  Polish  spot 
announcements  on  WBNY,  Buffalo. 
Agency  is  Marschalk  &  Pratt,  New 
York. 

WJRM  are  the  call  letters  assigned 
to  the  local  in  Elkins,  W.  Va.,  re- 

cently granted  to  Allegheny  Broad- 
casting Corp.  [Broadcasting,  March 

30]. 

UNLIKE  GAUL,  the  radio  world 
is  divided  into  four  parts  by  the 
FCC's  Foreign  Broadcast  Monitor- 

ing Service  which,  though  organ- 
ized less  than  a 

year  ago,  is  to- 
day the  official "ear"  of  the 

United  States 

G  o  V  e  r  n  m  ent's 
wartime  a  g  e  n- cies. 

Formed  to  pa- 
trol   the  foreign 

shortwave  bands, 
Mr.  Free         FBMS    now  has 

almost  350  em- 
ployes headed  by  Lloyd  Free,  form- 
erly   associate    director    of  the 

Princeton  Radio  Research  Project, 
and  they  report  each  day  on  more 
than    1,000,000   words   of  foreign 
broadcasts.  The  service  was  set  up 
as  a  special  FCC  unit  by  Executive 
Order  of  President  Roosevelt  un- 

der an  appropriation  of  $809,000. 
For  the  fiscal  year  of  1943  Con- 

gress has  appropriated  $836,000. 
From  All  Round 

Four  sets  of  "ears",  comprising 
elaborate  antenna  and  reception 
arrays,  are  now  operating  to  fur- 

nish this  service,  each  assigned  to 
a  particular  sphere  of  the  world. 
They  are  located  at  Silver  Hill, 
Md.,  just  outside  Washington; 
Kingsville,  Tex.;  Portland,  Ore.; 
Santurce,  Puerto  Rico. 

Silver  Hill's  listening  post  tunes 
in  the  foreign  propaganda  aimed 
at  North  America  from  Europe, 
the  Near  East  and  Africa.  Kings- 

ville notes  all  broadcasts  from 
Latin  America;  Portland  from  the 
Oriental  East.  The  Puerto  Rico  lis- 

tening station  is  concerned  only 
with  broadcasts  aimed  at  Latin 
America. 

Each  of  these  listening  posts  is 
manned  by  engineers,  but  their  ac- 

tivities are  supervised  by  men  with 
editorial  experience.  Spencer  Wil- 

liams, former  CBS  correspondent  in 
the  Balkans,  supervises  the  Port- 

land office,  and  Edward  B.  Rand, 
formerly  in  the  consular  service  in 
Latin  America  for  ten  years,  heads 
the  Santurce  unit.  Silver  Hill  feeds 
its  listening  directly  to  Washington 
headquarters.  Kingsville  is  manned 
by  engineers  and  Spanish-Ameri- can translators. 

To  supplement  the  listening  of 
these  posts,  another  field  office  was 
established  in  England  last  Decem- 

ber. Headed  by  Peter  Rhodes,  for- 
mer UP  correspondent,  this  office 

daily  transmits  to  Washington 
about  500,000  words  picked  up  by 
the  BBC  wartime  monitoring  serv- ice. 

Radio  is  new  to  war.  The  im- 
portance of  this  new  war  arm  is 

stressed  in  the  fact  that  all  propa- 
ganda instigated  abroad  invariably 

follows  the  example  set  in  short- 
wave broadcasts.  Although  the 

actual  policy  of  the  Axis  high  com- 
mands lags  behind  the  broadcasts, 

speedy  knowledge  of  what  is  being 
broadcast  is  regarded  as  vital  to 
our  Government  for  immediate 
counter-measures  and  strategy. 
As  the  difficulty  of  obtaining 

news  from  foreign  countries  has 
increased,  the  value  of  shortwave 
material  in  the  hands  of  the  proper 
Government  officials  is  inestimable. 
Careful  study  of  propaganda  trends 
makes  possible  accurate  prediction 
of  future  occurrences.  Many  politi- 

cal, diplomatic  and  military  moves, 
for  example,  are  preceded  by  shifts 
in  propaganda  treatment. 

Before  a  recent  chat  by  President 
Roosevelt,  the  monitoring  system 
learned  in  advance  that  the  Japa- 

nese were  attempting  to  minimize 
the  broadcast.  Complete  knowledge 
of  these  facts  helped  the  President 
and  his  aides  carefully  appraise  the 
propaganda  and  its  intended  effect. 

Pickups  Recorded 

All  of  the  broadcasts  are  re- 
corded. As  a  cylinder  in  a  foreign 

tongue  is  finished,  it  is  turned  over 
to  the  Translation  Division  where 
a  rough  transcript  is  prepared.  If 
the  broadcast  is  in  English,  the 
cylinder  goes  immediately  to  tran- 

scribers who  prepare  verbatim 
copies  on  duplicating  sheets. 
When  information  significant  as 

intelligence  or  propaganda  is  culled 
from  the  cylinders,  word  is  flashed 
immediately  to  the  proper  Govern- 

ment officials.  In  the  case  of  field 

offices,  such  news  is  transmitted  di- 
rectly to  Washington  and  then  re- 

layed to  interested  Federal  offices. 

Field  office  engineers,  translat- 
ors, transcribers,  stenographers 

and  editors  prepare  master  reports 
and  speed  them  to  Washington 
where  all  analysis  work  is  done. 
Under  the  direction  of  Tom 

Grandin,  former  CBS  correspond- 
ent in  France  and  Turkey,  chief 

editor  in  charge  of  the  Report  Di- 
vision, significant  broadcast  items 

are  summarized  daily.  In  final 
form,  it  represents  a  booklet  at 
noon  each  day  containing  45,000  to 
60,000  words  covering  world-wide 
broadcasts  of  the  previous  24 
hours. 

At  the  same  time,  copies  of  tran- 
scripts go  to  the  Analysis  Division 

directed  by  Dr.  Goodwin  Watson, 
former  professor  of  psychology  at 
Columbia  U,  where  long-range 

(Continued  on  page  60) 
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Onlv  KIRO  Deliv ers 

Complete  Coverage 

of  Western  Washington 

Represented  by  FREE  and  PETERS 
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Opinions  of  U.  S.  Supreme  Court  in  ̂ Stay  Order'  Case 

Following  are  the  full  texts  of  the 
majority  and  minority  opinions  of 
the  Supreme  Court  of  the  United 
States  in  the  case  of  Scripps-How- 
ard  Radio  Inc.  (WCPO)  vs.  Fed- 

eral Communications  Commission 
upholding  the  right  of  the  United 
States  Court  of  Appeals  for  the 
District  of  Columbia  to  issue  stay 
orders  in  radio  cases,  pending  the 
determination  of  appeals.  The  ques- 

tion was  certified  by  the  lower 
court  and  argued  before  the  Su- 

preme Court  March  3  by  Paul  M. 
Segal,  chief  counsel  for  WCPO, 
and  Thomas  E.  Harris,  former  as- 

sistant general  counsel  of  the  FCC. 
SUPREME   COURT  OF  THE 

UNITED  STATES 

No.  508. — October  Teem,  1941. 

Seripps-Howard  Radio,  Inc., vs. 
Federal  Communications  Commission. 

On  Certificate  from  the  United  States 
Court  of  Appeals  for  the  District  of 
Columbia. 

[April  6,  1942.] 
Mr.  Justice  Frankfurter  delivered 

the  opinion  of  the  Court. 
This  case  is  here  on  certificate  from 

the  Court  of  Appeals  for  the  District 
of  Columbia.  Judicial  Code  §  239,  28 
U.  S.  C.  §  346.  The  question  certified 
relates  to  the  power  of  the  Court  of 
Appeals  to  stay  the  enforcement  of 
an  order  of  the  Federal  Communica- 

tions Commission  pending  determina- 
tion of  an  appeal  taken  under  §  402(b) 

of  the  Communications  Act  of  1934,  48 
Stat.  1064,  1093. 
The  circumstances  which  induced 

the  Court  to  certify  the  question  are 
these:  On  Oct.  10,  1939,  the  Com- 

mission granted  without  hearing  the 
application  of  WCOL,  Inc.,  licensee 
of  Station  WCOL,  Columbus,  O.,  for 
a  construction  permit  to  change  its 
frequency  from  1210  to  1200  kc,  and 
to  increase  its  power  from  100  to  250 
w. 
The  appellant,  Seripps-Howard 

Radio,  Inc.,  which  is  the  licensee  of 
Station  WCOP,  Cincinnati,  Ohio,  op- 

erating on  a  frequency  of  1200  kilo- 
cycles with  power  of  250  watts,  filed 

a  petition  for  "hearing  or  rehearing" requesting  the  Commission  to  vacate 
its  previous  order  and  set  the  WCOL 
application  for  hearing.  The  Commis- 

sion denied  this  petition  on  March 
29,  1940,  and  an  appeal  followed.  In 
its  statement  of  "reasons  for  appeal", the  appellant  claimed  that  the  Com- 

mission could  not  lawfully  grant  the 
WCOL  application  without  hearing ; 
that  in  granting  the  application  the 
Commission  departed  from  its  rules 
and  standards  of  good  engineering 
practice ;  that  the  appellant  was  en- 

titled to  a  hearing  in  order  to  show 
that  the  Commission's  action  did  not 
serve  the  public  interest  since  it  would 
result  in  materially  reducing  the  cov- 

erage of  Station  WCOP  and  thereby 
deprive  a  substantial  number  of  list- 

eners of  "the  only  local  regional  non- 
network  service"  available  to  them ; 
and  that  in  granting  the  WCOL  ap- 

plication without  hearing,  the  Com- 
mission violated  the  Due  Process 

Clause  of  the  Fifth  Amendment. 

Many  Stay  Orders 
The  appellant  asked  the  Court  of 

Appeals  to  stay  the  Commission's  or- 
der pending  the  disposition  of  its  ap- 

peal. Even  though  the  court  "had  con- sistently over  a  long  period  of  years, 
and  without  objection  on  the  part 
of  the  Commission,  issued  stay  orders" in  cases  where  such  orders  were  found 
to  be  necessary,  the  Commission  op- 

posed the  issuance  of  a  stay  order  in 
this  ease  on  the  ground  that  the  court 
was  without  power  to  grant  a  stay. 

The  application  was-  heard  before the  court  sitting  with  three  judges, 
which,  with  one  judge  dissenting,  up- 

held the  Commission's  contention.  A 
motion  for  rehearing  before  all  six 
members  of  the  court  wa.^  granted. 
The  judges  being  equally  divided  on 
the  question  of  the  court's  power  to grant  a  stay,  the  following  question 
was  certified  to  us  : 

"Where,  pursuant  to  the  provisions 
of  Section  402(b)  of  the  Communica- 

tions Act  of  1934,  an  appeal  has  been 
taken,  to  the  United  States  Court  of 
Appeals,  from  an  order  of  the  Federal 
Communications  Commission,  does  the 
court,  in  order  to  preserve  the  status 
quo  pending  appeal,  have  power  to 
stay  the  execution  of  the  Commission's order  from  which  the  appeal  was 
taken,  pending  the  determination  of  the 

appeal?" 
The  Commission  suggests  that  the 

certificate  should  be  dismissed  because 
of  the  generality  of  the  question.  Low- 
den  V.  Northwestern  Nat.  Bank,  298 
U.  S.  160.  Read  in  the  light  of  the 
preliminary  statement  certifying  the 
facts  which  presented  the  question, 
mil  V.  Wampler,  298  U.  S.  460,  464. 
the  question  is  limited  to  the  type  of 
order  made  by  the  Commissioner  in 
this  case.  It  is  therefore  sufficiently 
specific. The  Communications  Act  of  1934  is 
a  hybrid.  By  that  Act  Congress  estab- 

lished a  comprehensive  system  for  the 
regulation  of  communication  b  wire 
and  radio.  To  secure  effective  execu- 

tion of  its  policy  of  making  available 
"a  rapid,  efficient.  Nation-wide,  and 
world-wide  wire  and  radio  communica- 

tion service  with  adequate  facilities  at 
reasonable  charges",  Congress  created 
a  new  agency,  the  Federal  Communi- 

cations Commission,  to  which  it  en- 
trusted authority  previously  exercised 

by  several  other  agencies.  Under  the 
Radio  Act  of  1927.  44  Stat.  1162.  the 
Federal  Radio  Commission  had  broad 
powers  over  the  licensing  and  regula- 

tion of  radio  facilities.  The  Mann- 
Elkins  Act  of  1910.  36  Stat.  .^39.  gave 
the  Interstate  Commerce  Commission 
general  regulatory  authority  over  tele- 

phone and  telegraph  carriers. 
In  addition,  the  Postmaster  General 

^  A  summary  of  the  authority  vested  in 
the  Federal  Radio  Commission,  the  Inter- 

state Commerece  Commission,  and  the 
Postmaster  General,  and  of  the  extent  to 
which  such  authority  was  actually  exer- 

cised, is  contained  in  Appendix  A,  Histori- 
cal Background  of  the  Communications  Act 

of  1934,  of  the  Monograph  of  the  Attorney 
General's  Committee  on  Administrative  Pro- cedure dealing  with  the  Federal  Com- 

munications Commission,  Sen.  Doc.  No. 
186.  _76th  Cong.,  3d  Sess.,  pt.  3;  see  also Herring  and  Gross,  Telecommunications, 
pp.  210-45. 

was  empowered,  under  the  Post  Roads 
Act  of  1866,  14  Stat.  221,  to  fix  rates 
on  government  telegrams.^  The  Com- munications Act  of  1934  was  designed 
to  centralize  this  scattered  regulatory 
authority  in  one  agency.  See  Message 
from  the  President  to  Congress,  Febru- 

ary 26,  1934,  Sen.  Doc.  No.  144,  73d 
Cong.,  2d  Sess.;  Sen.  Rep.  No.  781, 
73d  Cong.,  2d  Sess.,  p.  1 ;  H.  Rep.  No. 
1850,  73d  Cong.,  2d  Sess.,  pp.  3-4. 

Review  Provisions 
The  provisions  for  judicial  review 

in  the  Act  of  1934  reflect  its  mixed 
origins.  Section  402(a)  makes  the 
provisions  of  the  Urgent  Deficiencies 
Act  of  Oct.  22,  1913,  38  Stat.  208, 
219,  pertaining  to  judicial  review  of 
orders  of  the  ICC  applicable  to  "suits to  enforce,  enjoin,  set  aside,  annul, 
or  suspend  any  order  of  the  Commis- sion under  this  Act  (except  any  order 
of  the  Commission  granting  or  refus- 

ing an  application  for  a  construction 
permit  for  a  radio  station,  or  for  a 
radio  station  license,  or  for  renewal 
of  an  existing  radio  station  license,  or 
for  modification  of  an  existing  radio 
station  license)".  48  Stat.  1064,  1093. The  Urgent  Deficiencies  Act,  which 
is  thus  incorporated  in  §  402(a)  of 
the  Communications  Act  of  1934,  pro- 

vides for  review  in  a  specially  con- 
stituted district  court,  with  direct  ap- 

peal to  this  court.  That  Act  authorizes 
the  district  court,  in  cases  "where  ir- 

reparable damage  would  otherwise  en- 
sue to  the  petitioner",  to  allow  a  tem- porary stay  of  the  order  under  review, 

subject  to  specified  safeguards.  38 
Stat.  208,  220. 

Section  402(b)  of  the  Communica- 
tions Act  of  1934  provides  for  review 

of  the  orders  excepted  from  §  402(a). 
It  gives  an  appeal  "from  decisions  of 
the  Commission  to  the  Court  of  Ap- 

peals of  the  District  of  Columbia  in 
any  of  the  following  cases  :  ( 1 )  By 
any  applicant  for  a  construction  per- mit for  a  radio  station,  or  for  a 
radio  station  license,  or  for  renewal 
of  an  existing  radio  station  license,  or 
for  modification  of  an  existing  radio 
station  license,  whose  application  is 
refused  by  the  Commission.  (2)  By 
any  other  per.son  aggrieved  or  whose 
interests  are  adversely  affected  by  any 
decision  of  the  Commission  granting  or 
refusing  such  application."  48  Stat. 1064,  1093.  This  section  follows  §  16 
of  the  Radio  Act  of  1927,  44  Stat. 

"  "Any  applicant  for  a  construction  per- 
mit, for  a  station  license,  or  for  the  re- 

newal or  modification  of  an  existing  station 
license  whose  application  is  refused  by  the 
licensing  authority  shall  have  the  right  to 
appeal  from  said  decision  to  the  Court  of 
Appeals  of  the  District  of  Columbia.  .  .  ." 44  Stat.  1162,  1169. 

1162,  as  amended  in  1930,  46  Stat. 
844,  the  relevant  portions  of  which  are 
set  forth  in  the  margin.^  See  Sen.  Rep. No.  781,  73d  Cong.,  2d  Sess.,  p.  9; 
H.  Report  No.  1918,  73d  Cong.,  2d 
Sess.,  pp.  49-50;  remarks  of  Senator 
Dill,  in  charge  of  the  measure  in  the 
Senate,  78  Cong.  Rec.  8825,  and  Rep. 
Rayburn,  who  occupied  the  same  role 
in  the  House,  78  Cong.  Rec.  10314. 

Thus,  in  both  the  Radio  Act  of  1927 
and  the  Communications  Act  of  1934, 
orders  granting  or  denying  applica- 

tions for  construction  permits  or  sta- 
tion licenses  and  for  renewal  or  modi- 

fication of  licenses  were  made  review- 
able by  the  Court  of  Appeals  for  the 

District  of  Columbia.^  And  with  re- 
spect to  such  appeals,  both  §  16  of  the 

Radio  Act  and  §  402(b)  of  the  Com- 
munications Act  were  silent  with  re- 

spect to  the  power  of  the  Court  of 
Appeals  to  stay  orders  pending  appeal. 
It  is  upon  this  silence  in  the  Com- munications Act  that  the  Commission 
bases  its  contention,  made  for  the  first 
time  when  this  litigation  arose  in  1940, 
that  the  Court  is  without  such  power. 

No  court  can  make  time  stand  still. 
The  circumstances  surrounding  a  con- 

troversy may  change  irrevocably  dur- ing the  pendency  of  an  appeal,  despite 
anything  a  court  can  do.  But  within 
these  limits  it  is  reasonable  that  an 
appellate  court  should  be  able  to  pre- vent irreparable  injury  to  the  parties 
or  to  the  public  resulting  from  the 
premature  enforcement  of  a  determina- tion which  may  later  be  found  to  have 
been  wrong.  It  has  always  been  held, 
therefore,  that,  as  part  of  its  tradi- 

tional equipment  for  the  administra- 
tion of  justice,*  a  Federal  court  can stay  the  enforcement  of  a  judgment 

pending  the  outcome  of  an  appeal.  In 
re  Claasen,  140  U.  S.  200;  In  re 
McKenzie.  180  U.  S._536. 

General  speaking,  judicial  review  of 
administrative  orders  is  limited  to  de- 

termining whether  errors  of  law  have 
been  commtted.  Rochester  Telephone 
Corp.  V.  United  States,  307  U.  S.  125. 

2  Where  the  Commission  revokes  a  sta- tion license  or  modifies  a  license  on  its 
own  motion,  judicial  review  is  available  only 
under  §  402  (a)  of  the  Communications  Act. The  reason  for  this  differentiation  appears 
in  the  following  statement  of  Senator  Dill, 
who  steered  the  bill  in  the  Senate: 

"I  desire  to  call  attention  to  what  I 
think  is  an  important  fact  to  consider 
in  this  appeal  provision.  Those  owners  of 
radio  broadcasting  stations  living  long  dis- tances from  the  District  of  Columbia  should 
not  be  required  to  come  to  Washington  to 
prosecute  an  appeal  from  a  decision  for 
which  they  were  not  responsible.  When  I 
say  'were  not  responsible'  I  mean  a  de- cision which  was  granted  against  them 
or  affecting  them  when  they  did  not  bring 
the  case  into  court.  ...  So  we  provide  that 
where  the  decisions  of  the  commission 
are  made  in  cases  wherein  the  stations 
took  no  part  in  beginning  the  suits,  appeal 
may  be  taken  in  the  three-judge  district 
courts  in  the  jurisdictions  where  the  sta- tions are  located.  But  in  the  case  where 
the  applicant  for  the  license  or  the  per- mit, or  whatever  it  may  be,  comes  to  the 
commission  and  asks  for  a  change  in 
his  license  or  asks  for  a  new  license,  or 
asks  for  something  to  be  done  by  the 
commission,  then  if  the  commission  makes 
a  decision  from  which  he  desires  to  appeal 
he  must  make  his  appeal  in  the  courts  of 
the  District  of  Columbia."  78  Cong.  Rec. 8825-26.  Cf.  Sen.  Rep.  No.  781,  73d  Cong., 
2d  Sess.,  pp.  9-10. Section  16  of  the  Radio  Act  of  1927 
provided  for  appeals  from  revocation  or- ders to  either  the  Court  of  Appeals  for 
the  District  of  Columbia  or  the  District 
Court  of  the  district  in  which  the  station 
was  located.  44  Stat.  1162.  1169. 

*  Section  262  of  the  Judicial  Code.  28 
XJ.  S.  C.  §  377,  empowers  the  federal  courts 
"to  issue  all  writs  not  specifically  provided 
for  by  statute,  which  may  be  necessary  for 
the  exercise  of  their  respective  jurisdictions, 
and  agreeable  to  the  usages  and  principles 
of  law."  This  provision  appeared  in  the 
very  first  Judiciary  Act.  1  Stat.  73,  81-82. Compare  District  of  Columbia  Code  (1940 
ed.)  Title  11-208.  authorizing  the  Court 
of  Appeals  for  the  District  of  Columbia 
"to  issue  all  necessary  and  proper  remedial prerogative  writs  in  aid  of  its  appellate 
jurisdiction."  31  Stat.  1189,  1227. 

PREDICTING  general  tendency  was  toward  lighter  fare,  to  offset  the 
more  serious  nature  of  Goverjiment  programs  and  world  conditions,  Phil- 

lips Carlin,  New  York  vice-president  in  charge  of  Blue  Network  program 
production,  revealed  that  an  increasing  number  of  Hollywood  originating 
sustainers  for  transcontinental  showcasing  is  on  the  network's  schedule 
for  summer  release.  Programs  that  don't  pull  the  right  kind  of  mail 
will  be  dropped,  he  said.  At  the  conference  are  (1  to  r)  Leo  Tyson,  Blue 
Network  Western  division  program  manager;  Don  E.  Oilman,  West 
Coast  vice-president  of  that  network;  Mr.  Carlin;  Art  Rush,  head  of  Art 
Rush  Inc.,  Hollywood  program  builders  and  talent  service. 
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139-40.  Kcciiuso  of  historical  differ- 
ences  in  th<>  i-elatiouship  between  ad- 

ministrative bodies  and  reviewing 
courts  and  that  between  lower  and 
upjier  courts,  a  court  of  review  ex- 

hausts its  power  when  it  lays  bare  a 
misconception  of  law  and  compels  cor- 

rection. Fedrnil  Co)nmi(nications  Com- 
mis.tioii  V.  J'ottsville  Broadcasiing  Co., 
30!)  T'.  S.  i;U,  144-45.  If  the  admini- 

strative aijency  has  committed  errors  of 
law  for  tlie  correction  of  which  the 
lesishiture  has  provided  appropi'iate 
resort  to  I  lie  courts,  such  .iudicial  re- 

view would  he  an  idle  ceremony  if  the 
situation  were  irreparabl.v  changed  be- fore the  correction  could  be  made. 

The  existence  of  power  in  a  review- 
ing court  to  stay  the  enforcement  of 

an  administrative  order  does  n.ot  mean, 
of  course,  that  its  exercise  should  be 
without  regard  to  the  division  of  func- 

tion wliich  the  legislative  has  made 
between  the  administrative  body  and 
the  court  of  review.  "A  stay  is  not  a 
matter  of  right,  even  if  irreparable  in- 

jury might  otherwise  result  to  the  ap- 
pellant. In  re  Haherman  Manufactur- 

ing Co.,  147  U.  S.  525.  It  is  an  exer- 
cise of  judicial  discretion.  The  pro- 

priety of  its  issue  is  dependent  upon 
the  circumstances  of  the  particular 
case,"  Virginian  Ry.  v.  United  States, 
272  U.  S.'658,  672-73;  see  Warehouse Co.  v.  United  States,  283  V.  S.  501. 
513-14. 

These  controlling  considerations 
compel  the  assumption  that  Congress 
would  not,  without  clearly  expressing 
such  a  purpose,  deprive  the  Court  of 
Appeals  of  its  customary  power  to  stay 
orders  under  review.  It  is  urged  that 
such  a  manifestation  appears  in  the 
provisions  for  judicial  review  con- tained in  the  Communications  Act  of 
1934.  Specifically,  the  Commission  con- tends that  since  §  402  (a)  incorporates 
the  provisions  of  the  Urgent  Deficien- cies Act  of  1913  which  explicitly 
authorize  and  regulate  the  issuance  of 
stay  orders,  the  omission  of  any  refer- 

ence in  §  402  (b)  to  a  power  to  stay 
orders  under  review  reflects  a  deliber- 

ate Congressional  choice  to  deprive  the 
Court  of  Appeals  of  this  power. 

The  search  for  significance  in  the 
silence  of  Congress  is  too  often  the 
pursuit  of  a  mirage.  We  must  be  wary 
against  interpolating  our  notions  of 
iwlicy  in  the  interstices  of  legislative 
provisions.  Here  Congress  said  nothing 
about  the  power  of  the  Court  of  Ap- 

peals to  issue  stay  orders  under 
§  402(b).  But  denial  of  such  power 
is  not  to  be  inferred  merely  because 
Congi'ess  failed  specifically  to  repeat 
the  general  grant  of  auxiliary  powers 
to  the  federal  courts.  The  Commission 
argues  that  the  silence  of  Congress,  in 
view  of  the  legislative  history  of  the 
Act  and  the  nature  of  the  orders  re- 
\  ii'wabl(>  under  I  lie  Act,  qualifies  this 

Simpler 
WKZO  sales  staff  decided 
that  Broadcasting's  concern over  the  recent  WCPO  slogan 
was  growing  quite  too  in- volved by  the  time  the  April 
6  issue  came  off  the  presses. 
Rather  than  borrowing  Mor- 

timer C.  Watters'  long  har- 
ried "Through  this  portal  .  .  . 

astute  advertisers  .  .  .  etc.", ^he  WKZO  sales  door  is  more 

simply  adorned  with  "Keep 'em  Buying." 

general  authority  and  is  as  command- 
ing as  if  Congress  had  expressly  with 

held  from  the  Court  of  Appeals  the 
power  to  stay  orders  appealed  under 
§  402(b). 

The  legislative  history  can  furnish 
no  support  for  this  contention.  Neither 
the  committee  reports  nor  the  hear- 

ings nor  the  debates  contain  any  ref- 
erence to  the  power  to  stay  Commis- 

sion orders  on  appeal.  Significance  is 
found  in  HR-7716,  72d  Congress,  a 
bill  which  was  passed  by  both  houses 
in  1933  but  which  failed  of  enactment 
because  of  a  pocket  veto.  That  bill 
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OLDEST  CLIENT  of  WBT,  Char- 
lotte, is  A,  K.  Hutton  (right),  local 

Philco  dealer,  who  was  congratu- 
lated by  General  Manager  A.  E, 

Joscelyn  upon  the  completion  of  his 
17th  consecutive  year  as  a  WBT 
advertiser.  WBT  celebrated  its 
20th  anniversary  April  10. 

proposed  to  amend  §  16  of  the  Radio Act  of  1927  so  as  to  vest  concurrent 
jurisdiction  (with  the  Court  of  Ap- peals for  the  District  of  Columbia)  of 
revocation  cases  in  the  circuit  courts 
of  api>eals,  rather  than  in  the  district 
courts.  The  bill  also  provided  that  the 
reviewing  court,  whether  a  circuit 
court  of  appeals  or  the  Court  of 
Appeals  for  the  District  of  Colum- 

bia, could  enter  a  stay  order  "upon the  giving  of  a  bond  by  the  party 
iipplyiug  for  the  stay  in  such  amount 
and  with  such  terms  and  conditions" ;.s  the  court  deemed  proper. 

Not  Parallel 
It  is  suggested  that  if  Congress  had 

intended  in  the  Act  of  1934  to  author- 
ize the  Court  of  Appeals  to  issue  stay 

orders  in  appeals  under  §  402(b),  it 
would  not  have  remained  silent  when 
only  the  year  before  it  had  attempted 
to  enact  into  law  a  specific  provision 
conferring  that  power.  But  HR-7716 and  the  Communications  Act  of  1934 
were  not  parallel  legislative  proposals. 
The  former  was  not  a  comprehensive 
legislative  scheme  for  the  unification  of 
federal  regulatory  authority  over  com- munications. It  proposed  merely  to 
amend  the  Radio  Act  of  1927  in  sev- eral minor  particulars.  See  H.  Rep. 
No.  221,  72d  Cong.,  1st  Sess.,  p.  7; 
Sen.  Rep.  No.  564,  72d  Cong.,  1st 
Sess.,  p.  7;  Sen.  Rep.  No.  1004,  72d 
Cong.,  2d  Sess.,  p.  9. 

The  enactment  of  the  Communica- 
tions Act  of  1934,  however,  came  after 

a  message  to  Congress  from  the  Presi- dent on  Feb.  26,  1934,  recommending 
the  creation  of  a  single  authority 
over  communication  by  wire  and  radio. 
Sen.  Doc.  No.  144,  73d  Cong.,  2d 
Se.ss.  Eiarlier  in  1934  an  interdepart- 

mental committee  had  made  a  study  of 
the  entire  communications  situation. 
Extensive  public  hearings  on  the  ques- 

tion of  regulating  the  whole  field  of 
communications  were  held  by  both  the 
Senate  and  House  Committees  on  In- 

terstate Commerce.  It  is  obvious,  there- 
fore, that  what  Congress  undertook 

to  do  by  the  Communications  Act  of 
1934  was  entirely  different  from  what 
it  tried  to  do  the  previous  year  in HR-7716. 
We  are  told  that  in  drafting  §  402 

Congress  had  before  it  and  relied  ex- 
tensively upon  HR-7716,  and  reference is  made  to  the  citations  to  that  bill 

in  the  statement  of  the  House  man- 
agers. H.  Rep.  No.  1918,  73d  Cong., 

2d  Sess.,  pp.  47-49.  But  whatever  re- 
liance was  placed  upon  HR-7716  by 

the  framers  of  the  1934  legislation 
was  without  relation  to  its  provisions 
for  judicial  review.  For  in  that  same 
statement  (p.  47)  it  is  said  that 
"provisions  of  the  Radio  Act  of  1927 
relating  to  judicial  review  have  been 
included"  in  the  bill.  And,  as  has 
previously  been  noted,  even  though  the 
Radio  Act  of  1927  contained  no  provis- 

ions dealing  with  the  authority  of  the 
Court  of  Appeals  for  the  District  of 
Columbia  to  stay  orders  of  the  Com- mission on  appeal,  the  Court  had  been 
issuing  stay  orders  as  a  matter  of 
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Scientists  of  Free  People 

A  SHORT  time  ago  we  spoke  to  you  about 
the  latest  annual  report  of  the  American 

Telephone  and  Telegraph  Company.  One 

section  of  that  report  gives  a  glimpse  of 

the  work  going  on  these  days  in  the  Bell 

Telephone  Laboratories,  a  job  that  seems 

to  call  for  special  mention.  The  report 

says,  in  part: 

"  'The  science  underlying  electrical  com- 
munication is  at  the  very  heart  of  modern 

war.  It  is  responsible  for  plane  locators, 

submarine  detectors,  gun-fire  control  sys- 

tems, communication  between  planes  mov- 
ing in  the  air  and  tanks  on  the  ground  and 

ships  at  sea,  and  the  means  of  quick  control 

of  vast  numbers  of  men  and  units  of  equip- 
ment, as  well  as  for  the  instantaneous  com- 

munication in  a  war  front  stretching  around 

the  world.  The  contest  between  "the  scien- 

tists of  free  people"  and  those  of  the  Axis 
powers  is  one  of  the  real  battles  of  the  war. 

"  'Bell  Telephone  Laboratories  have  in- 
creased activity  and  thrown  much  of  their 

effort  to  advancing  the  art  of  war.  With 

5000  employees,  the  Laboratories  are  con- 

tributing notably  to  the  country's  military 
strength  not  only  in  the  field  of  communica- 

tion but  also  in  allied  fields  where  radio 

devices  and  other  tools  of  telephony  are 

indispensable.  They  have  undertaken  more 
than  a  hundred  research  and  development 

projects  for  the  Army,  Navy  and  National 
Defense  Research  Committee.  Several  of 

their  scientists  are  on  leave  of  absence  with 

the  Government  and  a  considerable  numlier 

of  the  technical  staff  and  executives  are 

serving  on  a  part-time  basis  as  consultants 
and  committee  members.    Back  of  these 

men  and  the  defense  activities  of  the  Labo- 

ratories are  the  scientific  knowledge  and 

skills  accumulated  over  years  of  continuous 

research  and  development.' 
"We  thought  you  might  like  to  know  how 

''the  scientists  of  free  people""  who  work  in 
the  Bell  Telephone  System  are  making  their 

contribution  to  victory." 

•  This  is  a  quotation  from  The  Telephone 
Hour,  a  regular  program  heard  every  Mon- 

day night  over  the  N.  B.  C.  Red  Network. 
Since  the  beginning  of  radio  broadcasting, 
the  Bell  Telephone  Laboratories  and  the 
radio  industry  have  teamed  together  to  im- 

prove the  quality  and  scope  of  radio  as  a 
means  of  mass  communication. 
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course  wherever  they  were  found  to 
be  appropriate,  without  objection  by 
the  Commission.  Boston  Broadcasting 
f'o.  V.  Federal  Radio  Commission,  67 
F.  2(1  505,  decided  June  19,  1933. 

Orders  Issued 

It  is  indisputable  that,  at  least 
since  1930,  the  Court  of  Appeals  has 
l)een  staying  orders  both  of  the  Federal 
Radio  Commission,  under  §  16  of  the 
Radio  Act  of  1927,  and  of  the  FCC, 
under  §  402(h)  of  the  Communica- 

tions Act  of  1934,  whenever  stays 
were  regarded  as  necessary.  To  be 
sure,  in  only  one  case,  the  Boston 
Broadcasting  decision,  supra,  did  the 
Court  of  Appeals  ever  refer  to  the 
granting  of  a  stay  order.  The  explana- 

tion is  not  hard  to  find.  The  power  to 
stay  was  so  firmly  imbedded  in  our 
judicial  system,  so  consonant  with  the 
historic  procedures  of  federal  appel- 

late courts,  that  there  was  no  neces- 
sity for  the  Court  of  Appeals  to  justi- 

fy its  settled  practice." The  considerations  of  policy  which 
are  invoked  are  as  fragile  as  the  legis- 

lative materiate  are  inapposite.  It  is 
said  that  the  nature  of  the  orders 
reviewable  under  §  402(b)  makes  the 
grant  of  a  stay  order  manifestly  inap- 

propriate since  a  stay  would  in  effect 
involve  the  judicial  exercise  of  an 
administrative  function.  An  example 
is  adduced  of  an  appeal  from  an  order 
denying  an  application  for  a  construc- tion permit  or  a  station  license,  or  for 

■"■  As  late  as  February  23,  1939,  the  Com- 
mission stated  its  position  as  follows:  "The Commission  has  not  opposed  in  the  past, 

and  does  not  propose  in  the  future  to  op- 
pose the  granting  of  a  stay  or  such  inter- locutory restraining  order  by  this  court  as 

may  be  necessary  to  protect  the  appellate 
jurisdiction  of  the  court  or  preserve  the 
status  quo  pending  determination  of  an  ap- peal from  an  order  of  the  Commission,  in 
any  case  Vi^here  such  a  stay  or  restraining 
order  appears  reasonably  to  be  necessary 
or  advisable."  Opposition  to  Petition  for Stay  Order  filed  by  the  Commission  in 
Crosley  Corp.  v.  Federal  Communications 
Commission,  No.  7351,  Court  of  Appeals  for 
the  District  of  Columbia,  Feb.  23,  1939, 

pp.  1-2. 
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Listener  Witness 

EXACT  time  of  a  Nebraska 
murder  was  determined  re- 

cently because  a  witness  was 
a  regular  listener  of  WOW, 
Omaha,  noon-day  programs. 
The  witness  testified  that  he 
had  seen  the  accused  at  12:25 
p.m.  on  May  19,  1941,  just 
preceding  the  beginning  of 
WOW's  12:30  news.  And  fur- 

ther testified  that  the  bodies 
of  the  victims  were  found  a 
few  minutes  later  while  he 
and  his  family  were  listening 
to  WOW's  12:45  p.m.  Man- 
on-the-Street  program.  Pro- 

gram Manager  Harry  Burke 
verified  exact  times  of  the 

programs. 

modification  or  renewal  of  a  license. 
Of  course,  no  court  can  grant  an  ap- 

plicant an  authorization  which  the 
Commission  has  refused. 

No  order  that  the  Court  of  Appeals 
could  make  would  enable  an  applicant 
to  go  on  the  air  when  the  Commis- 

sion has  denied  him  a  license  to  do  so. 
A  stay  of  an  order  denying  an  applica- 

tion would  in  the  nature  of  things  stay 
nothing.  It  could  not  operate  as  an 
affirmative  authorization  of  that  which 
the  Commission  has  refused  to  author- 

ize. But  this  is  no  reason  for  denying 
the  court  the  power  to  issue  a  stay  in 
a  situation  where  the  function  of  the 
stay  is  to  avoid  irreparable  injury  to 
the  public  interest  sought  to  be 
vindicated  by  the  appeal. 

The  Communications  Act  of  1934 
did  not  create  new  private  rights.  The 
purpose  of  the  Act  w^as  to  protect  the 
public  interest  in  communications.  By 
§  402(b)  (2)  Congress  entrusted  the 
vindication  of  the  public  interest  to 
persons  "aggrieved  or  whose  interests 
are  adversely  affected"  by  Commission 
action.  48  Stat.  1064,  1093.  But  these 
private  litigants  have  standing  only 
as  representatives  of  the  public  in- 

terest. Federal  Communications  Com- 
mission V.  Sanders  Radio  Station,  309 

U.  S.  470,  477.  Compare  National 
Licorice  Co.  v.  Laior  Boa/rd,  309 
U.  S.  350,  362-63. 

Rights  of  Public 

That  a  court  is  called  upon  to  en- 
force public  rights  and  not  the  inter- 

ests of  private  property  does  not  di- 
minish its  power  to  protect  such 

rights.  "Courts  of  equity  may,  and  fre- 
quently do,  go  much  farther  both  to 

give  and  withold  relief  in  furtherance 
of  the  public  interest  than  they  are 
accustomed  to  go  when  only  private 
interests  are  involved."  Virginian  Ry. 
V.  Federation,  300  U.  S.  515,  552.  An 
historic  procedure  for  preserving  rights 

during  the  pendency  of  an  appeal  is  no 
less  appropriate — unless  Congress  has 
chosen  to  withdraw  it — because  the 
rights  to  be  vindicated  are  those  of  the 
public  and  not  of  the  private  litigants. 

Unless  Congress  explicitly  discloses 
such  an  intention  we  should  not  light- 

ly attribute  to  it  a  desire  to  withhold 
from  a  reviewing  court  the  power  to 
save  the  public  interest  from  injury 
or  destruction  while  an  appeal  is  be- 

ing heard.  To  do  so  would  stullify  the 
purpose  of  Congress  to  utilize  the 
courts  as  a  means  for  vindicating  the 
public  interest.  Courts  and  adminis- 

trative agencies  are  not  to  be  regarded 
as  competitors  in  the  task  of  safe- 

guarding the  public  interest.  United 
States  v.  Morgan,  307  U.  S.  183,  190- 
91 ;  FCC  V.  Pottsville  Broadcasting 
Co.,  309  U.  S.  164.  Courts  no  less  than 
administrative  bodies  are  agencies  of 
government.  Both  are  instruments  for 
realizing  public  purposes. 

It  is  urged  that  the  orders  review- 
able under  §  402(a),  as  to  which  the 

power  to  grant  stays  is  undeniable, 
are  intrinsically  different  from  those 
reviewable  under  §  402(b).  But  while 
the  two  sections  route  appeals  to  dif- 

ferent courts,  the  differentiation  was 
in  large  measure  the  product  of  Con- 

gressional solicitude  for  the  conveni- 
ence of  litigants.  It  had  no  relation  to 

the  scope  of  the  judicial  function 
which  the  courts  were  called  upon  to 
perform.  For  example,  if  the  Commis- 

sion on  its  own  motion  modifies  a  sta- 
tion license,  review  is  had  under 

§  402(a)  in  the  appropriate  district court. 

However,  if  it  grants  an  applica- 
tion for  modification  of  a  license,  an 

appeal  lies  under  §  402(b)  to  the 
Court  of  Appeals  for  the  District  of 
Columbia.  Both  eases  give  rise  to  the 
same  kind  of  issues  on  appeal.  Both 
orders  are  equally  suspectible  of  be- 

ing stayed  on  appeal.  As  the  legisla- tive history  of  the  Act  plainly  shows, 
Congress  ijrovided  the  two  roads  to 
judicial  review  only  to  save  a  licensee 
the  inconvenience  of  litigating  an  ap- 

peal in  Washington  in  situations  where 
the  Commission's  order  arose  out  of  a 
proceeding  not  instituted  by  the  licen- 

see." 

No  General  Policy 

Judged  by  its  own  terms,  its  his- 
torj',  and  the  practice  under  it,  the Communications  Act  of  1934  affords 
no  warrant  for  depriving  the  Court  of 
Appeals  of  the  conventional  power  of 
an  appellate  court  to  stay  the  enforce- 

ment of  an  order  pending  the  determi- nation of  an  appeal  challenging  its 
validity.  Indirect  light  is  sometimes 
cast  upon  legislation  by  provisions 
dealing  with  the  same  problem  in  re- lated enactments.  No  such  light  is 
shed  here.  The  numerous  laws  in 
which  Congress  has  established  ad- ministrative agencies  for  the  exercise 
of  its  regulatory  powers  do  not  dis- 

close any  general  legislative  policy  re- 
garding the  power  to  stay  administra- tive orders  pending  review. 

''  see  note  3,  supra. 

DETROIT'S  LEADING  INDEPENDENT  STATION 

^  i I  in  1/ 

'W-fer,.. 

250    WATTS  .  .  .  24    HOURS    A  DAY 
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Some  statutes  are  wholly  silent ;  ' some  turn  to  a  court  review  into  an 
automatic  stay ;  *  some  provide  that the  commencement  of  a  suit  shall  not 
operate  as  a  stay  unless  the  court  spe- 

cifically so  provides ;  "  some  authorize the  reviewing  court  to  grant  a  stay 
where  necessary."  Significantly,  the  re- 

cent Emergency  Price  Control  Act  of 
1942  explicitly  denies  the  power  of  the 
reviewing  court  to  enjoin  enforcement 
of  the  administrative  orders.  Pub.  Law 
421,  77th  Cong.,  2d  Sess. 

The  various  enactments  in  which 
the  staying  pov/er  is  made  explicit,  as 
well  as  the  statutes  that  are  silent 
about  it,  afford  debating  points  but  no 
reliable  aids  in  construing  the  Act  be- 

fore us.  One  thing  is  clear.  Where 
Congress  wished  to  deprive  the  courts 
of  this  historic  power,  it  knew  how 
to  use  apt  words — only  once  has  it done  so  and  in  a  statute  born  of  the 
exigencies  of  war. 
We  conclude  that  Congress  by 

§  402(b)  of  the  Communications  Act 
of  1934  has  not  deprived  the  Court  of 
Appeals  of  the  power  to  stay — a  power as  old  as  the  judicial  system  of  the 
nation.  We  do  not  of  course  go  beyond 
the  question  put  to  us.  We  merely 
recognize  the  existence  of  the  power 
to  grant  a  stay.  We  are  not  concerned 
here  with  the  criteria  which  should 
govern  the  Court  in  exercising  that 
power.  Nor  do  we  in  any  way  imply 
that  a  stay  would  or  would  not  be 
warranted  upon  the  showing  made  by 
the  appellant  in  this  case. 

The  question  certified  to  us  is  an- swered in  the  afiirmative. 
So  ordered. 

Mr.  Justice  Black  took  no  part  in 
the  consideration  or  decision  of  this 

KMA'S  MAY  DAY  was  the  recent 
birthday  of  Earl  May,  president  of 
the  Shenandoah,  la.,  station  when 
the  station  personnel  staged  a  sur- 

prise party  for  their  boss.  Here  Mr. 
May  prepares  to  sink  a  knife  into 
the  cake  in  the  presence  of  (1  to  r) 
Mrs.  May;  his  daughter,  Mrs.  J. 
D.  Rankin;  Betty  Jane  Rankin;  J. 
C.  Rapp,  KMA  station  manager. 

the  appellate  court.  Congress  relied  ex- 
tensively on  that  earlier  bill  in  draft- 

ing §  402.  H.  Rep.  No.  1918,  73d 
Cong.,  2d  Sess.,  pp.  47-49. 

If  Congress  had  intended  the  ap- 
pellate court  to  have  the  power  to  stay 

this  type  of  order,  it  hardiy  seems 
likely,  as  the  Commission  points  out, 
that  Congress  would  have  failed  to  in- 

clude it,  when  only  the  year  before  it 

had  attempted  to  write  into  the  statute 
a  specific  provision  conferring  that 
power.  But  if  we  disregard  that  cir- cumstance and  turn  to  other  parts  of 
the  legislative  history,  there  are  no 
indications  that  the  line  which  Con- 

gress drew  between  §  402(a)  and 
S  402(b)  was  inadvertent  or  acci- dental. 
Nor  are  we  justified  in  rewriting 

the  statute  to  iron  out  possible  logical 
inconsistencies  in  the  classification  of 
orders  which  Congress  has  made  in 
§  402(a)  and  §  402(b).  If  we  were  a 
legislative  committee.  perhaps  we 
would  not  retain  in  S  4(J2  ( a )  orders 
which  are  made  by  the  Coniniission 
on  its  own  motion  and  which  modify 
a  station  license,  since  such  orders  if 
made  pursuant  to  an  application  are 
covered  by  §  402(b).  But  to  seize  on 
that  lack  of  symmetry  here  is  to  miss 
the  forest  for  the  trees.  The  nature  of 
the  run  of  the  orders  excepted  from 
the  stay  provisions  of  §  402(a)  de- mands respect  for  the  words  of  the 
Act.  The  instant  case  is  a  good  illus- tration. FCC  V.  Sanders  Bros.,  309 
U.  S.  470,  holds  that  a  competitor 
such  as  appellant  has  no  private  prop- 
ert.v  interest  which  may  be  protected 
on  appeal. 

"The  policy  of  the  Act  is  clear  that 
no  person  is  to  have  anything  in  the 
nature  of  a  property  right  as  a  re- 

sult of  the  granting  of  a  license."  Id., 
p.  475.  Any  injury  to  an  existing  sta- 

tion as  is  alleged  here  "is  not  a  sepa- rate and  independent  element  to  be 
taken  into  consideration  by  the  Com- 

mission in  determining  whether  it 
shall  grant  or  withhold  a  license."  Id., p.  476.  Thus  it  is  manifest  that  the 

{Continued  on  page  38) 

'  E.  g..  Commodity  Exchange  Act  of 
1922,  42  Stat.  998,  1001.  7  U.  S.  C.  §  9 ; 
Radio  Act  of  1927,  44  Stat.  1162  ;  Railroad 
Retirement  Act  of  1937,  50  Stat.  307,  315, 
45  U.  S.  C.  §  228k. 

s  E.  g..  Federal  Alcohol  Administration 
Act  of  1935,  49  Stat.  977,  980,  27  U.  S.  C. 
§  204h;  Investment  Company  Act  of  1940, 
54  Stat.  789,  844,  15  U.  S.  C.  §80a-42(b). 

"  E.  g..  Agricultural  Adjustment  Act  of 
1938,  52  Stat.  31,  7  U.  S.  C.  §  1367;  Se- curities Act  of  1933,  48  Stat.  74,  80,  15 
U.  S.  C.  §  77i ;  Trust  Indenture  Act  of  1939, 
53  Stat.  1175,  15  U.  S.  C.  §  77vw;  Public 
Utility  Act  of  1935,  49  Stat.  833,  834,  15 
U.  S.  C.  §  79x ;  Investment  Company  Act  of 
1940,  54  Stat.  789,  844,  15  U.  S.  C.  §  80a- 
42(b);  Investment  Advisers  Act  of  1910,  54 
Stat.  847,  856,  15  U.  S.  C.  §80b-13;  Fair 
Labor  Standards  Act  of  1938,  52  Stat. 
1060,  1065,  29  U.  S.  C.  §  210(b) ;  Bituminous 
Coal  Act  of  1937,  50  Stat.  85,  15  U.  S.  C. 
§  836(b);  the  Natural  Gas  Act  of  1938,  52 
Stat.  821,  832,  15  U.  S.  C.  §  717r(c). 

10  E.  g..  Civil  Aeronautics  Act  of  1938,  52 
Stat.  973,  1024,  49  U.  S.  C.  §  228k;  Federal 
Trade  Commission  Act  of  1914,  38  Stat.  719, 
as  amended,  52  Stat.  Ill,  113,  15  U.  S.  C. 
§  45(c)  (authorizing  the  court  to  issue 
such  writs  as  "are  necessary  in  its  judg- ment to  prevent  injury  to  the  public  or 
to  competitors  pendente  lite"). 

Dissenting  Opinion 

Mr.  Justice  Douglas,  dissenting. 
Congress  has  provided  through 

§  402(a)  of  the  Communications  Act 
of  1934  that  in  appeals  from  certain 
classes  of  orders  of  the  FCC  the  ap- 

pellate court  may  issue  a  stay.  The 
order  here  involved  is  of  a  class  which 
is  expressly  excepted  from  §  402  (a). 
Sec.  402(b)  which  provides  for  an 
appeal  from  this  class  of  order  con- 

tains no  provision  whatsoever  for  a 
judicial  stay.  Where  Congress  in  one 
section  of  an  Act  has  provided  for  a 
stay  of  certain  orders  but  not  of 
others,  it  lias  not  remained  silent  on 
the  subject.  It  has  drawn  a  line.  And 
that  line  should  not  be  obliterated  by 
us  in  absence  of  plain  and  compelling 
indications  that  the  purpose  of  Con- 

gress was  different  from  what  the  face 
of  the  statute  reveals.  There  are  no 
such  reasons  here. 

The  legislative  history  gives  no  com- 
fort to  the  view  of  the  majority.  In 

drafting  §  402  Congress  had  before  it 
H.  R.  7716,  72d  Congress.  That  bill, 
designed  to  amend  the  Radio  Act  of 
1927,  had  been  passed  by  both  houses 
in  1933  but  had  failed  of  enactment 
because  of  a  pocket  veto.  Under 
§  16(f)  of  that  bill  orders  of  the  type 
here  in  question  could  be  stayed  by 
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judicious  purchases  of  staples  and 
quality  merchandise.  Authorities  es- 

timate 80%  of  the  production  capa- 
city of  this  diversified  manufacturing 

center  is  devoted  to  war  needs. — 
Definitely  a  boom  market  "for  the 

duration"  ! 

...AFTER  Victory 

The  industries  of  "Peoriarea"  (16  prosperous 
Illinois  counties)  have  switched  to  war  pro- 

duction, with  expanded  payrolls.  No  special 
war  plants  among  these  172  Peoria  industrial 
establishments.  Instead,  most  of  them  have 
been  producing  vital  civilian  goods  for  gen- 

erations— will  be  tremendously  BUSY  filling 
the  "post-poned"  demands  of  a  victorious 
consumer  democracy.  Here's  a  market  in 
which  you'll  want  to  anchor  your  product — because  of  its  .  .  . 

SALES  STABILITY!   Now,  and  for  the  years  to  come. 

That's  what  keeps  so  many  national  network  and  spot  advertisers  renew- 
ing contracts  —  extending  schedules  —  on 

WMBD!  Now's  the  time  to  entrench  and 
HOLD  YOUR  market 

with  the  DOMINANT 

station  serving  "Peori- 
Write ! 

m 

New  $350,000  Transmitter  Plant 
BUFFALO 

BROADCASTING  CORPORATION 
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need  to  do  is  set  the 

transmitter  in  place  and- 
attach  power  lines,  con- 

trols, audio  input,  and 
antenna  transmission 
line.  The  50-kw  trans- 

mitter proper  (shown 
above)  takes  only  63.6 
sq  ft  of  floor  space;  the 
1-kw,  only  9.3  sq  ft.  Our 
complete  line  of  matched 
transmitters  includes  rat- 

ings of  250  watts,  and  1, 
3,10,  and  50  kw. 

2 You  can  relay  pro- 
grams from  studio  to 

main  transmitter  with 

practically  no  loss  of  orig- 
inal brilliance  with  this 

General  Electric  25-watt 
S-T  transmitter  (for  use 
in  the  330-344  mc  band). 
Frequency  swing,  ±75  kc 
for  100%  modulation, 

meets  F.C.C.  require- 
ments. 

The  operating  console  for  the  50-kw  transmitter  provides  single 
push-button  starting  for  th«  entire  transmitter  with  automatic 
sequence.  Controls  and  indicator  devices  are  provided  for  all  major 
operating  functions. 

High-fidelity  S-T  recep- 
tion is  assured  with  this 

rack-mounted  S-T  re- 
ceiver. It  uses  a  double- 

conversion,  crystal-con- 
trolled superheterodyne 

circuit  specially  designed 

for  this  type  of  FM  serv- 
ice. It's  the  companion  to 

our  25-watt  FM  S-T 
transmitter  shown  at  the 
left. 

PROVED  AT  OUR  STATION  FOR  USE  AT  YOURS 



from  YOm  PATH  to  FM 

EHUIPMEHT 

New  high-gain  antenna*  specially 
designed  for  FM  broadcasting  are 
V)eing  developed  by  General  Electric. 
Let  us  discuss  your  individiuil  require- 

ments for  either  FM  broadcast  or  S-T 

6 For  life-like  aural  monitoring 
of  your  FM  programs  use  the 

General  Electric  JCP-10  monitoring 

speaker. 

AS  IN  selecting  apparatus  for 
I  other  types  of  commercial 

broadcasting,  the  foremost  con- 
siderations in  choosing  FM  equip- 

ment are  dependability  (con- 
tinuity of  service),  economical 

operation,  ease  of  operation,  low 
maintenance  expense,  and  a  high 

standard  of  performance. 

All  of  these  are  provided  by 
General  Electric  FM  transmitters 

and  associated  equipment. 
Genera/  Electric,  Schenectady,  N.  Y. 

jC  FM  station  monitoring  is  made  easy 
*^  with  this  multi-purpose  unit.  It  pro- 

vides: direct  reading  of  center-frequency 
deviation  (with  or  without  modulation); 
direct  reading  of  modulation  percentage; 
intant  calibration  against  a  precision  crys- 

tal standard;  adjustable  modulation-limit 
flasher;  high-fidelity  output  for  audio 
monitor. 

7  Tubes  developed  especially  for  FM 

are  another  G-E  contribution  to  FM's 

progress.  A  pair  of  GL-880's  provide  the ideal  method  of  attaining  50  kw  of  FM 
at  50  mc.  General  Electric  offers  a  com- 

plete line  of  top  performers  for  standard 
broadcasting,  FM,  television,  or  inter- 

national broadcast  service. 

Genera/  E(ec/n'c  and  its  employees 
are  proud  of  the  Navy  award  of  Ex- cellence made  to  its  Erie  Works  for 
the  manufacture  of  naval  ordnance. 

service. 

GENERAL  B  ELECTRIC 
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Peabody  Awards 
FEW  IN  RADIO  will  quarrel  with  the  1941 
Peabody  Awards  selections.  Like  the  first 

awards  last  year,  radio's  own  "Pulitzer  Prize" 
committee  picked  them  well.  We  can  think  of 
others  deserving  of  high  recognition,  notably 

Bert  Silen,  manager  of  Manila's  KZRH  and 
NBC's  commentator  from  the  Philippines,  now 
probably  in  a  Jap  prison,  who  might  well 
have  shared  the  reporting  award  with  Cecil 
Brown — but  there  is  no  disputing  the  out- 

standing job  done  by  Brown  in  the  Far  East. 
Gratifying  especially  was  the  selection 

out  of  what  have  euphemistically  become 

known  as  "soap  operas"  for  one  of  the  two 
drama  awards.  The  Peabody  committee  un- 

doubtedly had  in  mind  that  picking  a  rare 
good  one  out  of  the  welter  of  the  daytime 
washboard  dramas  might  stimulate  better  pro- 

ductions in  that  metier.  Miss  Michaels' 
Against  the  Storm,  sponsored  by  Ivory  Soap, 
is  certainly  a  standout  for  intelligence  and 
integrity,  as  the  committee  stated,  above  the 
mediocrities  in  its  field.  Norman  Corwin's 
magnificent  We  Hold  These  Truths,  was 
marked  as  a  winner  from  the  day  of  its  pre- 
sentation. 

Also  pleasing  was  the  recognition  finally  ac- 
corded the  shortwave  broadcasters,  doing  their 

job  behind  the  scenes  and  with  little  or  no  hope 
of  private  gain.  Handicapped  from  the  start 
by  silly  FCC  inhibitions,  soon  removed  after 
Chairman  Fly  took  office,  they  nevertheless 
went  forward  with  international  broadcasting 
development — and  are  still  expanding  and  im- 

proving their  plants — so  that  Uncle  Sam 
wasn't  caught  napping  entirely  when  war 
came  and  it  was  necessary  to  have  facilities 
to  counter  Axis  propaganda  with  American 
truth. 

Power  to  'Stay' RADIO  WON  a  thumping  victory  in  the  Su- 
preme Court  last  week.  It  was  the  first  case 

ever  carried  to  the  court  of  last  resort  by  a 

"private  litigant" — all  others  having  been  on 
appeal  by  the  Government  from  lower  court 
rulings  adverse  to  the  FCC. 

The  Supreme  Court  upheld  the  power  of 
the  U.  S.  Court  of  Appeals  of  the  District  of 
Columbia  to  issue  orders  staying  decisions  of 
the  FCC  during  the  pendency  of  appeals.  The 
FCC  had  argued  that  the  court  was  without 
such  power,  and  the  lower  court  itself  finally 
divided  3-3  on  this  issue. 

The  Supreme  Court  decision  stops  dead  in 
its  tracks  the  FCC's  consistent  defiance  of  the 
lower  court's  interpretations  of  the  Communi- 

cations Act  of  1934.  It  means  that  a  station, 
aggrieved  by  an  FCC  decision,  now  can  get 

its  day  in  court.  If  the  FCC's  view  had  been 
sustained,  an  appeal  from  a  Commission  de- 

cision would  be  an  empty,  meaningless  thing — 
and  possible  irreparable  damage  could  be  done 
before  the  court  had  the  opportunity  to  review. 

The  burden  of  three  years  of  litigation  was 
carried  by  Scripps-Howard  Radio  Inc.,  on  be- 

half of  its  250-watt  WCPO,  Cincinnati.  It 
sought  to  protect  the  coverage  of  that  station. 
The  FCC,  without  notice  or  hearing,  had  as- 

signed WCOL,  Columbus,  to  the  same  fre- 
quency. The  lower  court  sustained  the  FCC 

contention  that  it  lacked  jurisdiction  to  issue 
the  stay  order,  but  subsequently,  on  rehearing 
before  the  full  court,  decided  to  certify  the 
question  to  the  Supreme  Court. 

The  industry  owes  its  thanks  to  Scripps- 
Howard  Radio,  and  to  its  able  counsel,  Lieut. 
Paul  M.  Segal,  USNR,  for  the  successful 
prosecution  of  the  appeal.  Coincidentally,  the 
case  was  argued  before  the  Supreme  Court  by 
Mr.  Segal  the  day  before  he  reported  for  ac- 

tive duty  in  the  Navy. 

ANPA  Please  Note! 

RADIO  AND  THE  PRESS  have  gone  a 
long  way  since  the  feudmg  of  the  early 
30's.  Public  officials,  from  the  President  down, 
no  longer  hold  press  conferences;  they're 
press  and  radio  conferences.  Radio  has  its 
own  galleries  in  Congress.  It  is  recognized 
as  a  basic  news  medium  everywhere,  except 

for  the  few  "horse-and-buggy"  publishers 
who  persist  in  banning  radio  news  and  pro- 

gram listings,  or  who  identify  commercial 

programs  merely  as  "studio"  or  "music". 
There's  the  situation  in  New  Haven,  where 

the  publisher  of  the  leading  newspaper,  ap- 
parently declines  to  run  any  story,  even  involv- 

ing the  war  effort,  if  it  touches  radio.  There 
are  still  a  few  newspapers,  notably  in  the 

South,  that  won't  run  program  logs  at  all. 
With  the  press  and  radio  so  vital  in  the 

winning  of  the  war,  there  is  every  reason 
to  bury  the  hatchet  for  good.  Both  media 
are  here  to  stay,  and  both  can  and  should 
get  along  locally  and  nationally. 

Even  in  Detroit,  once  a  hotbed  of  radio- 
press  controversy,  stations  and  newspapers 
have  found  a  way  of  solving  their  difficulties 

They  Say  . . . 
IT  IS  OUR  belief  that,  whether  or  not  they  as 
yet  recognize  their  need,  the  Army  and  Navy 
will  be  forming  women's  auxiliary  corps  be- 

fore another  year  is  gone.  We  foresee  a  call 
to  the  YLs  [young  ladies]  and  OWs  [old 
women]  to  enlist  in  the  khaki  and  blue,  much 
as  has  been  done  in  England.  They  will  be 
needed,  we  think,  for  the  many  tasks  in  which 
their  substitutjon,  releases  a  man  for  fighting, 
and  for  the  numerous  jobs  that  they  can  do 
better  than  men. 

We're  probably  ahead  of  our  time  in  pro- 
posing this  but  it  seems  to  us  that  the  gals 

may  profitably  begin  to  think  about  it  and 
start  boning  up.  They  will  make  admirable 
operators  of  radiotelegraph  and  radiotelephone 
stations  in  administrative  communications,  and 
of  course  they're  born  switchboard  and  tele- 

type operators.  In  England  the  personnel  of 
antiaircraft  range-finding  sections  is  exclusive- 

ly women;  and  most  of  the  work  of  watching 
radiolocator  instruments  and  'phoning  the  re- 

sulting instructions  is  done  by  them.  It  seems 
to  us  that  inevitably  there  will  be  a  call  in  this 
country  for  tens  of  thousands  of  them  for  simi- 

lar work. 
The  possession  of  FCC  licenses  shows  that 

the  YL  and  XYL  [married  ladies]  operators 
have  the  necessary  keenness  and  grasp  of 
fundamentals  which  will  be  the  chief  require- 

ments in  this  work.  We  can  almost  go  on  from 
(Continued  on  page  38) 

and  have  won  the  plaudits  of  the  public. 
In  that  city  Leo  Fitzpatrick,  head  of  WJR, 
who  was  president  of  the  NAB  in  1935-36 
when  the  radio-press  warring  was  at  its 
peak,  found  a  solution  on  publication  of 
program  news.  He  worked  out  an  arrange- 

ment with  the  Free-Press  and  the  Times  for 
an  exchange  of  announcements  for  space  of 
corresponding  value  in  the  newspapers.  The 
newspapers  sell  circulation  on  the  air;  WJR 

runs  several  columns  a  week  labelled  "ADV." 
to  tell  about  radio  personalities,  sponsors 
and  other  features — and  mentions  other  sta- 

tions, too. 

"The  response  has  been  terrific,"  reports 
Mr.  Fitzpatrick.  "It  certainly  reflects  that 
the  public  wants  radio  news." 
The  nation's  newspaper  publishers  fore- 

gather in  New  York  next  week  for  the  ANPA, 
AP  and  related  annual  meetings.  They  could 
do  the  nation,  their  readers  and  themselves 
a  lot  of  good — as  their  own  press  associations 
long  ago  realized — by  resolving  to  treat  radio 
news  for  what  it  is:  a  counterpart  of  their 
front  pages,  a  great  medium  for  newspaper  pro- 

motion and  a  willing  and  eager  collaborator. 

How  About  It? 
FROM  our  mail  bag: 

"Unless  the  Federal  Trade  Commission  has 
urgent  reason  for  checking  radio  copy  for  as 
frequent  intervals  as  in  the  past,  no  doubt  an 
immense  paper  tonnage,  not  to  mention  hours 
of  time  of  depleted  staffs  of  stations  could  be 
saved,  if  the  orders  for  duplicate  copy  of  all 
ads  could  be  far  less  frequent  until  the  war 

is  won." 

That  from  a  broadcaster  on  the  Pacific 

Coast,  where  they  know  there's  a  war.  We 
think  the  FTC  could  well  heed  this  tip,  par- 

ticularly in  view  of  the  demand  for  Govern- 
ment economies  in  non-war  activities. 
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KOLIN  DONALD  HAGER 

WHEN   WGY,   t
he  General 

Electric  50,000-watt  trans- 
mitter at  Schenectady,  cele- 
brated its  20th  anniversary 

recently,  it  observed  at  the  same 
time  the  20th  radio  anniversary  of 
its  manager,  Kolin  Donald  Hager. 

A  score  of  years  in  any  job  im- 
plies hoary  age,  but  that's  hardly 

true  of  KH,  for  he  entered  the 
game  young  and  has  been  in  the 
forefront  of  those  who  have  guided 
its  destinies. 

Back  in  1922  a  station  manager 

didn't  have  any  precedents  to  fol- 
low. His  job  was  to  provide  suitable 

programs  for  the  air.  He  had  to 
find  new  methods  and  new  sources 
of  programs.  He  was  most  success- 

ful who  was  sensitive  to  the  public 
pulse  and  could  determine  what 
would  have  general  appeal. 

Pioneer  Hager  had  as  his  su- 
perior, Martin  P.  Rice,  manager  of 

General  Electric's  publicity  depart- 
ment, who  was  willing  to  give  his 

studio  manager  free  reign.  This 
meant  financial  support  even  when, 
by  all  previous  standards,  an  inno- 

vation might  have  been  considered 
fantastic  or  too  ambitious.  Then, 
too.  Manager  Hager  had  back  of 
him  the  support  of  General  Elec- 

tric's radio  engineering  department 
in  which  were  young  men  with 
enough  vision  and  imagination  to 
try  anything  once. 

With  this  support  it  is  not  to  be 
wondered  that,  under  Kolin  Hager's 
management,  WGY  off'ered  its  first 
remote  broadcast  two  days  after  its 
inaugural  program  on  Feb.  20, 
1922.  Within  a  year  it  was  broad- 

casting services  from  Schenectady, 
Albany  and  Amsterdam  churches. 
It  was  going  to  the  gridiron  for 
such  football  classics  as  the  Har- 

vard-Yale and  Yale  -  Princeton 
games.  In  1923  WGY  engaged  lines 
to  the  Polo  Grounds  and  originated 
its  own  World  Series  commentary. 

Kolin  Hager  helped  inaugurate 
the  little  "network"  combining 
WGY  with  WRC,  Washington,  and 
WJZ,  New  York,  along  with  outlets 
in  Syracuse,  Rochester  and  Buffalo 

whereby  programs  were  originated 
at  any  one  of  these  points.  A  year 
before  the  National  Broadcasting 
Co.  was  formed,  this  group  was  ex- 

tended to  include  Cleveland,  with 
Chicago  all  set  to  join.  Then  the 
NBC  took  over. 

Under  Kolin  Hager's  guidance 
WGY  experimented  and  pioneered 
in  radio  drama.  That  was  in 
August,  1922.  A  month  later  the 
WGY  Players  were  offering  weekly 
full  length  dramas  and  staff  mem- 

bers were  experimenting  with 
sound  effects  and  the  special  form 
of  writing  necessary  for  air  presen- 

tation. Minstrel  shows  and  rural 

comedies  also  had  radio  "firsts"  at 
WGY.  Such  guest  stars  as  Nance 
O'Neil,  Fritz  Leiber  and  Lionel  At- 
will  were  engaged — all,  by  the  way, 
on  sustaining  programs.  Also,  at  a 
time  when  few  people  could  be  in- 

terested in  writing  for  radio,  WGY 
offered  a  $500  prize  for  the  best 
radio  drama. 
When  General  Electric  estab- 

lished KGO  at  Oakland  and  KOA 
at  Denver,  Mr.  Hager  organized 
the  program  and  office  staffs  and 
assisted  Mr.  Rice  in  the  direction 
of  the  two  stations. 

Unlike  many  who  were  attracted 
to  broadcasting  because  they  saw 
in  it  an  opportunity  for  personal 
exploitation,  or  because  of  their 
own  home  experiments  or  training 
as  radio  operators,  Kolin  Hager 
didn't  know  anything  about  radio 
and  had  never  tried  to  build  a  re- 

ceiver. Born  in  Gloversville,  N.  Y., 
Oct.  21,  1894,  he  attended  grade 
and  high  school  in  Albany.  His  first 
job,  after  graduation  from  the  New 
York  State  College  for  Teachers  in 
1917,  was  as  instructor  of  English, 
dramatics  and  music. 

It  might  be  explained  that  it  was 
in  the  field  of  the  drama  and  music 
that  his  ambitions  were  early  di- 

rected. He  aspired  to  grand  opera 
and  to  that  end  specialized  in  vocal 
music  and  dramatics.  A  hitch  in  the 
AEF  in  World  War  I  enlisted  his 
energies  for  a  time,  but  even  in  the 
AEF  he  had  a  chance  to  display  his 

NOTES 

NORMAN  CLOUTIER,  NBC  musical 
conductor  and  copyright  expert,  has 
been  named  musical  director  of  the 
NBC  Radio-Recording  division  by  C. 
Lloyd  Egner,  NBC  vice-president  in 
charge  of  recordings.  He  succeeds 
Oscar  Turner,  who  resigned  to  operate 
his  own  farm  in  Charleston,  S.  C. 
PAUL  WHITE,  CBS  director  of  news 
and  special  events,  is  in  the  hospital, 
with  a  severe  case  of  arthritis.  He  is 
expected  back  in  his  office  in  a  month 
or  six  weeks.  Bob  White,  news  and 
special  events,  has  taken  over  his  work. 

GEORGE  CLAPP,  of  the  sales  de- 
partment of  MBS,  will  leave  April 

23  to  join  WALB,  Albany,  Ga.,  as 
general  manager. 
FRANK  ATKINSON,  formerly  of 
the  BLUE  sales  service,  is  now  a 
private  in  the  Army. 
DR.  LUIS  .lATOBA,  chief  of  the 
Portuguese  section  of  the  CBS  Latin 
American  network  division,  is  the 
father  of  a  boy. 

CHARLES  E.  PHELPS,  of  the 
BLUE  sales  staff,  has  received  a  lieu- 

tenant's commission  in  the  U.  S.  Naval Reserve. 
ALEX  W.  DANNENBAUM  Jr., 
sales  manager  of  WDAS  Philadel- 

phia, has  been  given  an  Army  com- mission and  leaves  for  active  duty 
late  this  month. 

.TAMES  V.  McCONNELL,  NBC  na- 
tional spot  and  local  sales  manager, 

is  in  San  Francisco  on  his  annual 
spring  tour  of  all  stations  repi-e- sented  by  his  organization.  He  will 
be  back  in  New  York  about  the  end 
of  the  month. 

histrionic  talent  as  leading  man  of 
a  doughboy  theatrical  troupe  that 
played  in  France,  Germany  and 
Italy.  Upon  his  return  to  these 
shores  he  was  engaged  by  General 
Electric  in  its  sales  promotion  de- 

partment. His  job  was  to  write 
and  deliver  pep  talks  to  dealers  and 
distributors  of  home  appliances 
throughout  the  United  States. 

Thus  when  Mr.  Rice  was  looking 
about  for  someone  with  the  varied 

talents  required  for  radio  broad- 
casting station  operation,  his  at- 

tention was  attracted  to  this  man 
of  personable  appearance,  trained 
in  music  and  English  and  a  ca- 

pacity for  management.  Hager, 
willing  to  gamble  that  radio  might 
last  a  year  or  two,  accepted  the 
job.  Thereafter,  as  long  as  he  con- 

tinued to  be  heard  on  the  air,  "KH" 
was  known  as  "the  voice  of  WGY." 

Kolin  Hager  was  probably  the 

first  to  inaugurate  an  "announcers 
school",  a  periodic  gathering  for 
the  discussion  of  announcer  prob- 

lems, pronunciation  and  air  presen- 
tation. Many  outstanding  network 

announcers  gained  their  first  train- 
ing under  him,  and  others  who  en- 

tered radio  via  WGY  have  gone  on 
the  executive  staffs  of  advertising 

agencies. 
Mr.  Hager  was  married  in  Octo- 

ber, 1919  to  Berenice  Pease.  They 
have  twin  daughters,  Norine  and 
Koline,  age  15.  While  dramatics  are 
his  chief  interest,  his  hobbies  in- 

clude golf,  baseball,  swimming  and bowling. 

ARTHUR  J.  KEMP,  CBS  Pacific 
Coast  sales  manager,  has  also  been 
placed  in  charge  of  the  network's  San Francisco  operations,  according  to 
Donald  W.  Thornburgh,  Western  di- 

vision vice-president.  Chet  Doyle, 
formerly  San  Francisco  timebuyer  of 
MeCann-Brickson,  has  taken  over  man- 

agement of  the  Radio  Sales  office  in 
that  city.  Wayne  Steffner  who  form- 

erly held  that  position  is  now  a  net- 
work account  executive  succeeding  Ed- 
ward A.  Larkin,  who  resigned  to  join the  Navy. 

FULTON  DENT  has  been  appointed 
vice-president  in  charge  of  operations 
of  National  Radio  Records,  New  York, 
liublisher  of  monthly  Spot  Radio  Ad- 
rertisinf/  Reports,  according  to  an  an- nouncement by  N.  Charles  Rorabaugh, 
who  continues  as  president  of  NRR. 
The  latter  is  also  serving  in  a  radio 
capacity  at  the  Office  of  Coordinator 
of  Inter-American  Affairs.  Mr.  Dent 
has  been  associated  with  the  for- 

mer Frank  Presbrey  Co.  and  with 
Heffelfinger  Co.,  New  York. 
PRESTON  H.  PUMPHREY,  former 
manager  of  agency  relations  of  BMI 
and  at  one  time  manager  of  the  radio 
departments  of  Fuller  &  Smith  &  Ross 
and  Warwick  &  Legler,  New  York 
agencies,  has  ;'oined  the  station  rela- tions department  of  World  Broadcast- 

ing System.  At  one  time  he  was  a  di- rector at  NBC. 

RAY  C.  .TENKINS,  sales  manager  of 
KSTP,  St.  Paul,  has  been  named 
chairman  of  the  American  Legion  Mili- 

tary &  Naval  morale  committee,  which 
arranges  all  entertainments  at  Ft. 
Snelling,  at  the  airfield  and  at  the 
USO  center  in  Minneapolis. 
WILLIAM  A.  GRAHAM,  formerly 
advertising  manager  of  New  England 
Telephone  &  Telegraph  Co.  and  adver- 

tising manager  of  Martin  Hall  Co., 
Boston  tea  and  coffee  house,  has 
joined  the  sales  staff  of  AVTSP,  St. Petersburg,  Fla. 

TOM  TURNBULL.  formerly  of 
WLW,  Cincinnati,  has  joined  the 
sales  department  of  WFM.I.  Youngs- 
town,  succeeding  Ken  McClure,  who 
was  inducted  into  the  Army. 

VERN  A  LINDBLADE,  account  ex- 
ecutive of  KFAC.  Los  Angeles,  has 

been  inducted  into  the  Army. 
CECIL  TRIGG,  formerly  publisher  of 
Picturesque  Southivest  magazine,  has 
lieen  appointed  commercial  manager  of 
KROD,  El  Paso,  replacing  Larry  A. 
Harris,  who  will  be  retained  as  as- sistant. 

GORTON  V.  CARRUTH,  editor  and 
vice-president  of  Radio  Reports,  a 
"clipping"  service  for  radio  programs, 
has  resigned  to  serve  as  major  in  the 
Bureau  of  Public  Relations  of  the 
Army.  He  will  be  replaced  by  P. 
Roberts  Rieber. 

A.  WALTER  SOCOLOW,  author  of 
a  text  book  on  communication  law,  has 
moved  his  law  offices  to  580  Fifth  Ave., New  York. 

PVT.  TOM  DE  HUFF,  formerly  of 
the  NBC  promotion  and  advertising 
department  and  now  on  duty  in  the 
Fort  Monmouth  public  relations  of- 

fice, has  been  advanced  to  the  grade  of technician  corporal. 

.JERRY  WIGLEY.  commercial  man- 
ager of  WSUN.  St.  Petersburg,  Fla., 

has  been  elected  president  of  the  St. 
Petersburg  Advertising  Club. 
PAUL  MEYERS,  salesman  at 
WAVVA.  Wheeling  W.  Va.,  is  the 
father  of  a  girl  born  April  4. 
FRANK  .JARMAN,  general  manager 
of  AVDNC,  Durham.  N.  C,  is  the 
father  of  a  baby  girl  born  March  31. 
BILL  KOST,  of  the  NBC  sales  staff, 
has  reported  for  duty  with  the  Army 
Air  Force  as  a  captain.  A  1925  gradu- 

ate of  West  Point,  Mr.  Kost  served  as 
an  artillery  officer  before  resigning  his 
commission  to  enter  civil  life.  , 

RICHARD  O'lIARE,  of  the  Wash- 
ington law  firm  of  Dempsey  &  Koplo- 

vitz,  married  Martha  Liles,  of  AVash- 
ington,  D.  C,  on  April  6. 
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WALTER  JOHNSON,  Hollywood 
film  industry  representative  on  the 
weekly  CBS  Screen  Guild  Theatre, 
sponsored  by  Gulf  Oil  Co.,  following 
final  broadcast  of  the  current  series 
oil  April  19,  resumes  his  former  post 
oi  West  Coast  radio  director  of  Music 
Corp.  of  America. 
BOB  COLVILLE,  formerly  of 
WKNY,  Kingston,  N.  Y.,  has  joined 
the  announcing  staff  of  WTRY,  Troy. 
TONY  SHARPE,  musical  director  of 
WTRY,  Troy,  has  resigned  to  join 
the  Navy  as  an  ensign. 

DONALD  BRYAN,  orchestra  conduc- 
tor, has  been  named  to  succeed  Joe 

Rines  as  musical  director  of  WMCA, 
New  York,  effective  April  20.  On 
that  date  Rines  joins  the  BLUB  to 
handle  popular  music  programs  as  a 
director  and  orchestra  conductor. 

RICHARD  KROELICK,  of  the  MBS 
publicity  department,  has  joined  the 
Army  Air  Corps. 

CHARLIE  REYNOLDS,  page  of 
CBS  Chicago,  has  enlisted  in  the  Army 
Signal  Corps. 

JANE  COHAN  of  the  music  depart- 
ment of  WBBM,  Chicago,  has  been 

appointed  producer,  replacing  George 
Morris,  now  in  the  Army. 

MARGERY  SLOAN,  formerly  a  pro- 
duction assistant  of  WMCA,  New 

York,  has  joined  the  BLUE  as  a 
senior  writer  of  continuity  for  musical 
programs. 

Will  Honor  Swing 

FOURTH  ANNUAL  Award  of 
Merit  of  the  Poor  Richard  Club, 
Philadelphia,  will  go  to  Raymond 
Gram  Swing,  MBS  news  analyst, 
in  recognition  of  "the  outstanding 
job  he  is  doing  in  interpreting 
world  news  to  radio  listeners."  Mr. 
Swing  will  be  tendered  the  award 
at  a  luncheon  on  May  5,  given  by 
the  club,  a  group  of  advertising 
men.  Previous  recipients  of  the 
award  are  Henry  R.  Luce,  pub- 

lisher of  Time,  Life  and  Fortune; 
Pearl  Buck,  author  of  The  Good 
Earth;  Westbrook  Pegler,  col- umnist. 

BLAIR  WALLSER,  Chicago  producer 
of  MBS  and  NBC  dramatic  pro- 

grams, on  leave  from  the  networks, 
has  received  a  lieutenant's  commis- sion in  the  Coast  Guard  as  a  public 
relations  officer  in  Chicago. 

EMERSON  HITCHCOCK,  an- 
nouncer of  WWNY.  Watertown,  N.  Y., 

has  moved  to  WMBO,  Auburn,  N.  Y., 
while  Donald  Mathers  of  that  station, 
lias  joined  WWNY. 

CORWIN  BAIRD  has  joined  KOA, 
Denver,  as  head  of  audience  mail  de- 

partment, replacing  Howard  Roberts 
who  has  been  called  to  Army  duty. 

CHARLIE  LAKE,  formerly  of  WLW, 
Cincinnati,  and  WKST.  New  Castle, 
Pa.,  has  become  night  editor  of  KTAR, 
Phoenix,  succeeding  Myron  Drake, 
now  in  the  service. 

WALTER  HARRIS,  formerly  of  the 
announcing  and  engineering  staffs  of 
WMFF,  Plattsburg.  N.  Y..  and  WFTL. 
Fort  Lauderdale,  Fla.,  has  joined  the 
new  WHIT,  New  Bern,  N.  C. 

JACK  SWINEFORD,  actor  of  NBC 
Chicago,  has  changed  his  professional 
name  to  Jack  Lester  and  has  joined 
the  announcing  staff  of  WMAQ,  Chi- cago. 

JOE  THOMPSON,  former  NBC  pro- ducer who  entered  the  Army  more 
than  a  year  ago  as  a  private  at  Fort 
Monmouth,  N.  .7.,  has  been  commis- 

sioned a  second  lieutenant  and  trans- 
ferred to  the  War  Department's  radio division  in  Washington,  where  he  will 

assist  in  producing  the  new  Armij Hour  series  on  NBC. 

IRWIN  NAITOVE,  of  the  continuity 
staff  of  WMCA,  New  York,  has  re- 

ceived an  ensign's  commission  in  the Navy.  Other  staff  members  who  have 
enlisted  recently  include  Bob  White. 
Nat  Eisenberg,  Paul  Schiener  and  Hal Edelstein. 

WARD  BYRON,  Chicago  producer 
of  L.  W.  Ramsey  Co.,  on  the  weekly 
NBC  Fitch  Bandwagon,  and  Claire 
Hughes  of  San  Francisco,  were  mar- ried April  7  in  Encino,  Calif. 

DOROTHY  THOMPSON 

ANOTHER  FAMOUS 

COMMENTATOR 

NOW  ON 

THE  DAYTON,  O.  STATION 

NBC  RED  AND  THE  BLUE 

NETWORK 

5,000  WATTS  DAY  AND 
NIGHT 

Nat.  Rep.:  Paul  H.  Raymer 

JOHN  D.  WHITMORE,  formerly 
program  supervisor  of  Compton  Adv., 
New  York,  and  previously  program  di- rector of  AVLOF,  Orlando.  Fla.,  has 
joined  the  news  and  special  features 
division  of  WOR,  New  York.  He  re- 

places Alvin  Josephy,  now  with  the 
OFF  in  Washington. 
FRANCES  ALLEN,  network  actress 
of  Chicago,  has  joined  WJJD,  Chicago, 
as  announcer  of  a  daily  quarter-hour women's  program. 
JOCKO  MAXWELL,  negro  director 
of  sports  features  of  WWRL,  New 
York,  is  writing  a  book  dealing  with 
the  experiences  of  sport  stars  he  has interviewed. 

JOHNNY  GRADY,  announcer  of 
WPIAT,  Philadelphia,  has  been drafted. 

RAY  SCHAEFFBR  has  replaced 
Shirley  Mayer  as  press  agent  of 
WPEN,  Philadelphia. 
EDWIN  W.  TUCKER,  program  di- 

rector of  WCAM,  Camden,  N.  J.,  has 
gone  on  active  duty  as  a  lieutenant 
in  the  Army  Air  Corps. 
JAMES  ALLAN,  publicity  director 
of  WFIL,  Philadelphia,  and  Jerry 
Stone,  in  a  similar  capacity  at 
WDAS,  Philadelphia,  have  enlisted 
for  special  officers'  training  in  the 

Army. 

RICHARD  T.  HICKOX,  announcer 
of  WLAW.  Lawrence,  Mass.,  and 
brother  of  Sheldon  B.  Hickox,  NBC 
station  relations  manager,  married 
.lessie  Turner,  station  vocalist,  on Easter. 

JOHN  C.  MARSHALL,  chief  an- 
nouncer at  WLAV,  Grand  Rapids,  re- 

signed to  join  the  Army.  Gordon  F. 
Kibby  succeeded  him. 
LARRY  ROTHMAN.  formerly  pro- gram director  of  WALB,  Albany,  Ga., 
is  now  stationed  with  the  Coast  Ar- 

tillery at  Camp  Wallace,  Tex. 

ROBERT  MAHANEY,  chief  an- 
nouncer at  WIBX,  Utica,  married  Pa- tricia Kennefick  April  6  in  Utica. 

TED  SPEARS,  conductor  of  the  Tri- State  Farm  &  Home  Hour  on  WWVA, 
Wheeling,  entered  the  Navy  April  6. 
DOUG  FLEMING,  formerly  of  NBC, 
Chicago,  has  joined  the  announcing 
staff  of  WKRC,  Cincinnati. 
DICK  ANDERSON,  announcer  at 
WHO,  Des  Moines,  joined  the  Army 
April  4.  Ed  Lucas  superintendent  of 
purchasing  and  mails  at  WHO,  be- came the  father  of  a  boy,  March  31. 
JESSIE  STEARNS,  formerly  of  the 
CBS  publicity  department,  San  Fran- 

cisco, has  joined  Lee  &  Losch,  pub- 
licity counselors. 

IRA  BLUE,  sportseaster  of  KQW, 
San  Jose,  Calif.,  recently  was  ap- 

pointed a  boxing  judge  by  the  Cali- fornia State  Athletic  Commission. 
BILL  BALDWIN,  formerly  director 
of  special  events  for  KFWB,  Holly- 

wood, has  joined  the  production  and 
announcing  staff  of  KGO,  San  Fran- cisco. 

VERONICA  FORTUNE,  continuity 
director  of  WWNY,  Watertown,  N.  Y., 
is  now  traffic  manager,  succeeding 
Margaret  McCord. 

"If  you  want  a  real 

catch,  try  KXOK 
St.  Louis,  Mo. 
630  KC.    5000  WATTS 

''CHASfN'  mSlHlSS  IN  THE  RED  RIVER 

VALLEY?  VO  IT  THE  EASY  WAY-WITH 

WDAY  AT  FARGO,  BUYIN'  CENTER  FER 

THE     HOLE  VALLEY!" 
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BRUCE  KAMMANN, 
tion  director  in  Chicago 
since  1930,  has  been  n 
to  Wilfred  S.  Roberts- 
production  manager,  to 
musical  productions. 
George  Maynard,  who 
the  Army. 

NBC  produc- and  New  York 
amed  assistant 
NBC  eastern 

be  in  charge  of 
He  succeeds 

has  enlisted  in 

.JACK  LATHAM,  formerly  program 
director  of  KXA,  Seattle,  has  joined 
the  KFI-KBCA,  Los  Angeles,  an- 

nouncing staff. 

MONROE  UPTON,  Hollywood  writer 
of  the  weekly  NBC  Al  Pearce  &  His 
Gang,  sponsored  by  R.  J.  Reynolds  To- 

bacco Co.,  will  join  the  Merchant  Ma- 
rine this  summer  as  a  wireless  opera- tor. 

ED  WATSON,  formerly  of  KWIL, 
Albany,  Ore.,  has  joined  the  announc- 

ing staff  of  KGW-KEX,  Portland. 
.TAMES  CLEAVER,  announcer  of 
WFDF,  Flint,  Mich.,  has  been  named 
studio  supervisor. 

.JOHNNIE  O'HARA,  sportscaster  of KWK,  St.  Louis,  is  teaching  a  course 
in  radio  communications  to  local 
women  under  the  auspices  of  the 
American  Women's  Voluntary  Service. 
JIM  KELEHAN,  graduate  of  the 
Drake  radio  school,  has  joined  the  an- 

nouncing staff  of  KSO-KRNT,  Des 
Moin&s.  replacing  Dick  Covey  who  left 
for  the  Army. 

NORMAN  JOLLEY,  announcer  of 
KSO-KRNT,  Des  Moines,  will  leave 
soon  for  the  Army. 

BOB  LACEY,  formerly  of  KRIC, 
Beaumont,  Tex.,  has  joined  the  an- 

nouncing staff  of  WLW,  Cincinnati. 

BOB  COCHRANE,  formerly  an- 
nouncer of  WCAE,  Pittsburgh  and  now 

in  the  Ai-my,  has  married  Betsy 
Conover,  U.  of  Miami  student. 
RALPH  FALLERT.  announcer  of 
WCAE,  Pittsburgh,  has  enlisted  in 
the  Navy. 

EDWARD  E.  SULLIVAN,  formerly 
script  writer  of  the  Court  of  Missing 
Heirs,  is  now  stationed  at  Keesler 
Field,  Biloxi,  Miss,  as  a  private  in  the 
Air  Corps  Technical  Corp.s.  Soon  he 
will  report  to  Scott  Field,  111.  for  the 
course  in  Radio  Operation  and  Main- tenance. 

MAC  FULLER,  production  chief  at 
KOMA,  Oklahoma  City,  was  married 
to  Mary  Blanche  Selby  April  1. 

JOHN  WOODWORTH,  recent  grad- 
uate of  Michigan  U..  has  joined  the 

continuity  staff  of  KOMA,  Oklahoma 
City.  David  Hudson,  formerly  an- 

nouncer of  KOCY,  Oklahoma  City, 
has  joined  the  announcing  staff  of 
KOMA. 
HARFIELD  WEEDIN,  formerly  with 
KPRC,  Houston,  and  Lynn  ISigler, 
formerly  of  KWFT,  Wichita  Falls, 
Tex.,  have  been  added  to  the  WFAA- 
KGKO,  Dallas-Ft.  Worth,  announcing staff. 
JOHN  C.  DAVIS  Jr.,  formerly  with 
WGAA,  Cedartown,  Ga.,  has  joined 
WMSL,  Decatur,  Alabama,  as  an- 
nouncer-newscaster. 
AL  BELL,  formerly  head  of  produc- 

tion at  WINN,  Louisville,  has  joined 
WTAD,  Quiney,  111.,  as  head  of  mer- 

chandising &  promotion. 
ALVIN  FLANAGAN,  formerly  of 
WSB,  Atlanta,  has  joined  KDKA, 
Pittsburgh,  as  a  production  director. 
BOB  ATHERTON,  announcer  of 
WTAD,  Quincy,  111.,  recently  married 
Gladys  Johnson  of  Cape  Girardeau, 
Mo. 
NEAL  HOPKINS,  of  the  NBC  script 
division  has  taken  over  the  writing  of 
Joe  &  Mahel,  NBC  show,  succeeding 
Irving  Gaynor  Neiman,  creator- 
writer  of  the  program,  who  has  been 
inducted  into  the  Army. 
GORDON  NUGENT,  script  writer  of 
BLUE,  is  the  father  of  a  boy.  The 
child  has  been  named  David. 

CHARLES  OPPENHEIM  III,  for- 
merly publicity  director  of  Jay  T'T^me, 

New  York  (clothes),  has  joined  the 
press  department  of  WOR,  New  York. 
He  will  be  in  charge  of  magazine  con- 

tacts, and  news  of  commercial  ijro- 
grams,  formerly  handled  by  Richard 
Paclv,  now  director  of  pul)licitv  of 
WOR. 

CARLTON  (AViedenhammer)  WAR- 
REN, assistant  to  .Julius  F.  Seebaeh. 

vice-president  in  charge  of  program 
operations  of  WOR,  New  York,  has 
joined  the  Navy  as  a  lieutenant  (j.g. ) 
in  communications,  and  is  succeeded  by 
Ira  Avery,  formerly  night  studio  man- ager of  WOR.  Replacing  Ira  Avery  is 
Joseph  Ripley,  announcer-producer  of the  station. 

DON  DUNPHY,  sportscaster  of 
WOR,  New  York,  and  Muriel  Keat- 

ing, secretary  to  .John  H.  McNeil,  man- 
ager of  W.JZ,  New  York,  have  an- 

nounced their  engagement. 

LUIS  ALCIVAR,  athlete  and  pub- 
licity director  of  Cre  del  Ecuador, 

member  of  the  new  CBS  Latin  Ameri- 
can chain,  now  in  this  country  on  leave 

of  absence,  has  been  engaged  by  CBS 
to  broadcast  a  weekly  review  of  sports 
in  the  Ihiited  States  via  shortwave 
to  Latin  America. 

Look  Who's  Boss 
DEMOCRACY  has  its  ironi- 

cal side,  too!  So  believes  Dave 
Lasley,  formerly  Pacific 
Coast  BLUE  network  sales 
promotion  manager,  now  in 
military  training.  When  it 
came  time  for  company  re- 

view recently,  his  corporal 
was  Bill  Adams,  erstwhile 
page  boy  of  that  network. 

WALLY  BUTTERWORTH,  co-in- terviewer with  Parks  .Johnson  on  Vox 
Pop,  CBS  program  sponsored  by 
Emerson  Drug  Co.,  Baltimore,  for 
liromo-Seltzer.  has  left  the  show  and 
is  being  replaced  by  a  different  guest 
cd-interviewer  each  week.  Butterworth 
will  announce  his  plans  for  a  new 
radio  jtrograni  shortly. 

Z.  WAYNE  GRIFFIN,  has  resigned 
as  a  western  radio  director  of  NBC 
to  join  the  radio  department  of  Berg- 
Allenberg,  Hollywood,  talent  agency. 

12  Key  Men  of  WNAC 

Enter   Military  Service 
YANKEE  NETWORK,  Boston,  re- 

ports 12  key  men  now  in  the  armed 
forces  from  one  station  alone  in  its 
setup — WNAC,  Boston.  Publicity 
Director  Al  Stephenson  is  in  the 
Marines;  six  are  in  the  Navy  and 
Naval  reserve,  including  Technical 
Director  Paul  A.  DeMars;  An- 

nouncers Kenneth  Clapp  and  Vin- 
cent Maloney;  Reporters  Kenneth 

Tully  and  Charles  Carroll;  John 
Lord,  of  the  production  staff.  The 
five  in  the  Army  are  Announcer 
George  Cairns,  Operator  Andrew 
Hotz,  Musicians  Paul  Zara  and 
Robert  Howlett  and  Maintenance 
Man  Frank  Fentross. 

FRANCE  LAUX.  veteran  sports- caster of  KMOX  and  CBS,  begins  his 
IGth  year  in  baseball  reporting  when 
the  season  opens  in  April.  He  is  heard 
nightly  over  KMOX  in  his  Sports  Re- view. During  the  current  season  he 
will  also  broadcast  play-by-play  de- 

scriptions of  the  local  American  and 
National  League  games. 
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Check  these  reasons 

Why  Presto  Glass  Base 

Discs  are  First  Choice 

of  Recording  Engineers 

LESS  SURFACE  NOISE  — Presto  Glass  Base  Discs 
have  the  lowest  surface  noise  or  needle  scratch 
of  any  disc  made,  permitting  unusually  high 
frequency  response. 

PRECISION  SMOOTH  SUR FACE— Presto  Discs 
have  a  plate  glass  base,  coated  in  one  operation 
with  a  special  compound  developed  by  an  exclu- 

sive Presto  formula,  assuring  a  fine,  even  surface. 

LONGER  LIFE  FOR  SAPPHIRE  CUTTING  NEEDLES 
— Purity  of  the  Presto  coating  compound,  and 
precision  smooth  surface  greatly  increases  the 
life  of  sapphire  cutting  needles. 

FOR  ALL  TYPES  OF  RECORDERS  — Presto  Glass 
Base  Discs  have  a  thickness  of  .60"  to  .07  5",  a 
non-warping  center  insert  with  four  center 
holes.  They  can  be  used  on  all  makes  of  record- 

ing equipment. 

1/ 

Sold  Everywhere. 
Stocks  of  Presto  Discs 
are  carried  in  principal 
cities  by  Graybar  and 
leading  radio  parts  dis- tributors. 
Not  Affected  By  Age. 
Presto  Discs  can  be 
kept  in  stock  a  year  or 
more  without  deterio- ration. 

Research  Laboratories 
use  the  Presto  Discs  to 
demonstrate  capabili- ties of  the  finest  vertical 
and  lateral  recording 
equipment. 
Majority  of  larger 
broadcasting  stations 
and  recording  studios 
throughout  the  world use  Presto  Glass  Base 
Discs. 

PRESTO 
In  Ofhar  Cltie.,  Phono  . .  .  ATtANTA,  Jack.  437i  .  BOSTON,  Bel.  4510 
CHICAGO,  Hor.  4240  CLEVELAND,  Me.  1565  .  DALLAS,  37093  •  DENVER, 
Ch.4277  .  DETROIT,  Univ.  1-01 80  .  HOLLYWOOD,  Hil.  9133  •  KANSAS 

RECORDING  CORP    ciT¥,vic463i  «  Minneapolis, Aiiantic42i6  •  Montreal, wei.42u 
ni«  i.ii-«T  LI-  L  nX-  u  «'     PHILADELPHIA,  Penny,  0542   •  ROCHESTER,  Col.  5548  .  SAN  FRANCIS- Z42  WEST  a5tn  ST.  N .  T.   co,  yu.  0231  •  seahle,  sen.  2560  •  Washington,  d.  c,  shsp.  4003 
World't  Largttf  Manufacfurtrt  ol  lntlai)tan»ovt  Sound  Recording  Equipment  and  Ditct 

BLOCK  FOR  LUCKIES 

Experiment  in  Commercials 

On  Two  Programs  
MARTIN  BLOCK,  m.c.  of  the 
Make  Believe  Ballroom  programs 
on  WNEW,  New  York,  has  been 
signed  to  give  one-minute  com- 

mercials for  Lucky  Strike  ciga- 
rettes, one  time  only  on  each  of 

the  American  Tobacco  Co.'s  net- 
work programs.  Hit  Parade  on  CBS 

and  Kollege  of  Musical  Knowledge 
on  NBC.  The  dates  for  Block's 
appearances  have  not  yet  been  set, 
but  will  probably  be  within  the 
next  week  or  so. 

Given  free  rein  to  ad  lib  the  com- 
pany's messages.  Block  will  write the  plugs  himself,  following  out  his 

belief  that  it  is  the  delivery,  not 
the  text,  that  puts  a  commercial 
over.  American  Tobacco  also 
sponsors  spot  announcements  for 
Luckies  on  Block's  own  WNEW 
series.  Agency  is  Lord  &  Thomas, 
New  York. 

Another  NBC  program,  Pepper 
Young's  Family,  sponsored  by 
Procter  &  Gamble  Co.,  Cincinnati, 
has  been  using  Block  for  commer- cials. 

Swing  Kings'  Fling 
FIRST  ALL-AMERICAN  dance 

band,  made  up  of  14  of  the  nation's best  known  music-makers,  has  been 
announced,  following  a  nationwide 
poll  conducted  by  the  Saturday 
Evening  Post  via  10,000,000  ballots 
distributed  by  more  than  100  radio 
stations  throughout  the  country,  in 
collaboration  with  theatres  and 
dance  halls.  The  band  will  appear 
in  a  jam  session  scene  in  the 
forthcoming  RKO  picture  "Syncopa- 

tion", scheduled  for  June  release. 
The  orchestra  includes:  Benny 
Goodman,  clarinet;  Harry  James, 
trumpet;  Gene  Krupa,  drums;  Ed- 

die Duchin,  piano;  Joe  Venuti,  vi- 
olin; Alvino  Rey,  guitar;  Bobby 

Haggert,  bass;  Jimmy  Dorsey,  Tex 
Benecke,  Charlie  Barnett,  saxo- 

phones; Tommy  Dorsey,  Glenn  Mil- 
ler, Jack  Teagarden,  and  Jack 

Jenny,  trombones. 

They  Say  .  .  . 
{Continued  from  page  SU) 

there  to  outline  the  additional 
things  that  they  could  profitably 
study  to  prepare  themselves.  They 
ought  to  know  typing  and  teletyp- 
ing  and  the  operation  of  a  tele- 

phone switchboard.  They  should 
keep  up  their  code  speed.  It  would 
pay  them  to  study  hard  on  theory, 
particularly  u.h.f.  propagation  and 
the  functioning  of  cathode-ray 
tubes.  Women  have  proved  excel- 

lent in  cryptanalysis  and  we  be- 
lieve that  would  be  a  valuable 

study  too. 
Already  women  who  have  some 

of  these  capabilities  are  being 
eagerly  sought  for  Civil  Service 
positions  in  various  headquarters 
units  of  the  military.  The  need  will 
certainly  grow  more  urgent.  Those 
who  prepare  themselves  will  be 
able  to  make  an  important  contri- 

bution to  the  job  that  confronts 
every  American. — K.  B.  Warner  in 

QST. 

DETROIT  LEADS  in  naval  re- 
cruiting and  WJR,  Detroit,  for  its 

special  announcements,  was  recog- 
nized as  a  principal  cause  by  the 

award  of  a  plaque  for  the  station's efforts  and  a  special  citation  for 
Larry  Payne,  WJR  announcer,  in 
charge  of  naval  broadcasts.  In  pres- 

entation ceremonies  are  (1  to  r) 
Lieut.  Commdr.  Carson  R.  Miller, 
in  charge  of  Detroit  Naval  Dis- 

trict; Leo  J.  Fitzpatrick,  vice-pres- 
ident and  general  manager  of  WJR, 

and  Larry  Payne. 

Text  of  Decision 
{Continued  from  page  31) 

failure  of  Oongi-ess  to  extend  the  stay 
provisions  of  §  402(a)  to  the  run  of 
orders  of  this  type  makes  sense.  The 
Urgent  Deficiencies  Act,  which  is  in- 

corporated into  §  402(a),  allows  a 
temporary  stay  "where  irreparable damage  would  otherwise  ensue  to  the 

petitioner". 

But  where  appeals  under  §  402(b) 
(2),  as  in  the  instant  case,  are  not 
shown  to  involve  private  rights,  anal- 

ogies to  situations  where  the  power 
to  issue  a  stay  is  implied  because  irre- 

parable damage  may  be  done  an  ap- pellant whose  individual  interest  has 
been  unlawfully  invaded  are  inap- 

posite. For  the  same  reason,  statistics 
as  to  the  presence  of  this  power  in 
statutes  of  other  administrative  agen- 

cies are  irrelevant,  in  absence  of  a 
showing  that  in  the  precise  situations 
there  involved  no  private  rights  were 
at  stake. 

And  that  leads  to  a  related  reason 

why  it  will  not  do  to  lean  on  "the historic  procedures  of  federal  appel- 
late courts"  so  that  an  implied  power 

to  issue  a  stay  in  this  type  of  case 
may  be  found.  "The  office  and  juris- diction of  a  court  of  equity,  unless  en- 

larged by  express  statute,  are  limited 
to  the  protection  of  rights  of  prop- 

erty." In  re  Sawyer,  124  U.  S.  200, 
210.  All  constitutional  questions  aside 
(Muskrat  v.  United  States,  219  U.  S. 
346)  we  should  require  explicit,  un- 

equivocal authorization  before  we  per- 
mitted an  appellant  who  has  no  indi- vidual substantive  right  at  stake  in 

the  litigation  to  obtain  a  stay  to  pro- 
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tect  the  public  interest.  Repeated  at- 
tempts of  private  litigants  to  obtain 

a  special  stake  in  public  rights  have 
been  consistently  denied.  See  Massa- 

chusetts V.  Mellon,  262  U.  S.  447; 
Sprunt  &  Son  v.  United  States,  281 
U.  S.  249 ;  Alabama  Power  Co.  v. 
Ickes,  302  U.  S.  464 ;  Tennessee  Elec- 

tric Power  Co.  v.  Tennessee  Valley 
Authority,  306  IJ.  S.  118;  Atlanta  v. 
Ickes,  308  U.  S.  517  ;  Singer  &  Sons  v. 
Union  Pacific  R.  Co.,  311  U.  S.  295. 

The  attempt  to  obtain  a  stay  is  but 
another  manifestation,  albeit  oblique, 
of  that  same  endeavor.  Hence,  instead 
of  starting  from  the  premise  that  an 
"historic  power"  to  issue  a  stay  in 
this  type  of  case  will  be  readily  im- 

plied, we  should  assume  just  the  con- 
trary. Not  even  long  acquiescence  or 

approval  on  the  part  of  the  Commis- sion should  lead  us  to  make  such  a 
departure  from  those  historic,  accept- 

ed principles.  For  that  reason  alone 
§  402(b)  should  be  read  narrowly  and 
restrietively. 

Unlawful  Invasion 

But  it  is  said  that  Congress  en- 
trusted the  vindication  of  the  public 

interest  to  private  litigants.  The  Sand- 
ers case  properly  construed  merely 

means  that  the  Court  of  Appeals  has 
jurisdiction  of  appeals  by  a  "person  ag- 

grieved" or  by  one  "whose  interests 
are  adversely  affected"  by  the  Com- 

mission's decision.  §  402(b).  But  that does  not  mean  that  an  appellant  has 
a  cause  of  action  merely  because  he 
has  a  competing  station.  Unless  he 
can  show  that  his  individual  interest 
has  been  unlawfully  invaded,  there  is 
merelj'  damnum  absque  injuria  and  no cause  of  action  on  the  merits.  Alabama 
Power  Co.  v.  Ickes,  supra;  Greenwood 
County  V.  Duke  Poioer  Co.,  81  F.  2d 
986,  999.  And  see  Duke  Power  Co.  v. 
Greenwood  County,  302  U.  S.  485. 

Congress  could  have  said  that  the 
holder  of  a  radio  license  has  an  indi- 

vidual substantive  right  to  be  free  of 
competition  resulting  from  the  issu- 

ance of  another  license  and  causing 
in.iury.  In  that  event,  unlike  the  situ- 

ation in  Muskrat  v.  United  States, 
supra,  there  would  be  a  cause  of  ac- 

tion for  invasion  of  a  substantive 
right.  But  as  we  said  in  the  Sanders 
case  Congress  did  not  create  such  a 
substantive  right.  And  no  facts  are 
shown  here  which  would  bring  this  ap- 

peal outside  the  rule  of  that  ease.  On 
that  assumption  I  fail  to  see  how  an 
appeal  statute  constitutionally  could 
authorize  a  person  who  shows  no  case 
or  controversy  to  call  on  the  courts  to 
review  an  order  of  the  Commission.  A 
fortiori  he  would  have  no  standing  to 
obtain  a  stay. 

Furthermore,  the  power  to  issue  a 
stay  in  this  type  of  case,  cannot  be 
found  in  the  "all  writs"  statutes.  Ju- 

dicial Code,  §  262  ;  District  of  Colum- 
bia Code  (1940  ed.)  Title  11-208.  As we  stated  in  Federal  Communications 

Commission  v.  Pottsville  Broadcasting 
Co.,  309  U.  S.  134.  the  relationship 
between  the  Court  of  Appeals  and  the 
Commission  is  not  that  of  Federal 
courts  inter  se.  ".  .  .  to  assimilate  the relation  of  these  administrative  bodies 
and  the  courts  to  the  relationship 
between  lower  and  upper  courts  is  to 
disregard  the  origin  and  purposes  of 
the  movement  for  administrative  regu- 

lation and  at  the  same  time  to  disre- 
gard the  traditional  scope,  however 

far-reaching,  of  the  judicial  process. 

'Errors  of  Law' 
Unless  these  vital  differentiations 

between  the  functions  of  judicial  and 
administrative  tribunals  are  observed, 
courts  will  stray  outside  their  province 
and  read  the  laws  of  Congress  through 
the  distorting  lenses  of  inapplicable 
legal  doctrine."  p.  144.  The  Commis- sion not  the  courts  is  the  ultimate 
guardian  of  the  public  interest  under 
this  Act.  The  appellate  court  is  limit- 

ed to  a  correction  of  "errors  of  law". 
Id.,  p.  145.  The  judgment  of  the  Com- mission not  the  court  determines 
whether  the  public  interest  will  be 
served  by  an  application.  Id.,  pp.  144- 145. 

Hence  the  power  of  the  courts  in 
this  situation  to  issue  writs  under  the 

"all  writs"  statutes  should  be  limited 
to  the  protection  of  its  jurisdiction. 
If,  as  here,  construction  of  a  new  sta- tion is  completed  pending  appeal  by 
another  licensee,  the  court's  jurisdic- 

tion is  not  impaired,  though  we  as- 
sume that  it  has  jurisdiction  of  the 

appeal  and  that  appellant  has  a  cause 
of  action  on  the  merits. 

If  the  Commission  has  committed 
an  error  of  law,  it  must  bow  to  the 
decree  of  the  court  and  revise  its 
order.  But  to  allow  the  court  to  go 
beyond  that  and  find  an  implied  power 
to  issue  a  stay  in  this  type  of  case  is 
to  distort  the  statutory  scheme.  12  Air 
L.  Rev.  224.  Jealous  regard  for  the 
administrative  role  and  function  in 
this  field  will  leave  to  Congress  any 
enlargement  within  constitutional  lim- 

its of  the  judicial  power. 
Mr.  Justice  Muephy  joins  in  this 

dissent. 

Sneaks 

PREVIEWS  of  new  radio 
shows  are  now  an  established 
practice  at  WINS,  New  York, 
after  a  successful  experiment 
with  Sneak  Previews,  a  test 
presentation  of  programs 
which  have  been  auditioned 
and  accepted  by  the  station. 
WINS  requests  listeners  to 
send  in  their  reactions  to  the 
previews  of  its  shows,  with 
the  intention  of  drawin<!r  use- 

ful suggestions  for  improve- ment. 

Typographical  Error 
IN  THE  IjISTING  by  Prof.  Heberer 
of  the  "20  Best  Radio  Ads"  published in  the  March  30  Broadcasting,  WLW 
was  inadvertently  credited  with  the 
ads  identified  with  New  Orleans.  The 
call  letters  should  have  been  WWL. 
WLW  was  properly  credited  else- where in  the  list  for  its  ads  included 
among  the  20  best. 

CLEM  McCarthy,  well-known  ra- 
dio and  newsreel  turf  announcer,  who 

will  again  broadcast  the  Kentucky 
Derby  on  CBS  this  year,  has  been 
signed  by  WAIT,  Chicago,  to  broad- cast daily,  running  description  of  all 
races  from  tracks  in  the  Chicago  area 
starting  April  25.  McCarthy  has  been 
signed  as  an  exclusive  feature  by  the 
station  for  a  minimum  of  27  weeks 
and  is  being  sold  on  a  participating 
basis. 

Radio  News  Wire  of  UP 

Covers  Texas,  Nebraska 
WITH  THE  extension  last  week 
of  the  United  Press  radio  news 
wire  circuit  to  radio  stations  in 
Texas  and  Nebraka,  UP  reports  its 
direct  service  is  provided  to  sta- 

tions in  45  of  the  48  States.  Dallas 
and  Omaha  were  added  at  the 
same  time  to  the  list  of  44  radio 
bureaus  now  linked  directly  with 
UP's  transcontinental  transmission 

system. In  Texas,  the  wire  extension 
makes  the  news  and  radio  feature 
news  service  of  UP  available  to  six 
new  stations  —  WACO,  KAND, 

KTSA,  KABC,  KNOW,  KTEM— 
bringing  to  27  the  number  of  Texas 
stations  served  by  UP.  The  Ne- 

braska extension  carries  the  trans- 
continental radio  circuit  across  the 

length  of  the  state,  as  well  as 
through  Wyoming  and  Colorado, 
adding  to  the  wire  KGNF,  KGKY 
and  KFBC.  This  is  the  first  time 
the  radio  wire  report  has  been 
available  to  stations  in  Central  and 
Western  Nebraska  and  the  State  of 
Wyoming. 

He  had  a  word  for  it! 

"THRILLED " 

"/  was  THRILLED  when  I  looked 

at  the  WWVA  records  and  saw 

the  terrific  job  you  did  on  our 

close-out  campaign r' 

The  above  represents  just  another  WWVA  jackpot  for  an  advertiser 
(name  on  request)  who  has  been  on  our  schedules  twelve  months 

a  year  for  the  past  nine  years.  To  thrill  'em  is  the  rule  rather  than  the 
exception  at  WWVA.  And  why  not,  when  we  speak  the  language 
of  the  masses  in  Eastern  Ohio,  Western  Pennsylvania  and  Northern 

West  Virginia,  the  great  Steel  and  Coal  Belt  of  the  Nation. 

"BLUE  NETWORK.. 

..5,0  0  0     WAT  T  S" 
Blair  Represents 

Us  Nationally 
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PROGI^AMS 

FEATURING  former 
 Post- 

master General  Farley  in 
the  role  of  a  Congressional 
candidate,  the  new  dramatic 

series  Celebrity  Theater  started 
April  10  on  the  BLUE.  Subsequent 
programs  will  feature  different 
prominent  figures  in  lead  roles. 
Scheduled  to  appear  are  Jerome 
Weidman,  John  Vandercook,  Lowell 
Thomas,  Louis  Sobol  and  Rex 
Stout. 

Camp  Stuff 
THREE  PRIVATES  recently  in- 

ducted from  network  and  advertis- 
ing agency  ranks  have  joined  in 

producing  a  camp  talent  variety 
program  every  Saturday,  11:05  to 
11:30  a.m.,  over  WAVE,  Louis- 

ville, featuring  the  Armored  Force 
Replacement  Training  Center  at 
Fort  Knox. 

The  program  is  written  and  di- 
rected by  Private  Edgar  H.  Ko- 

bak  Jr.,  formerly  with  NBC,  New 
York,  assisted  by  Robert  S.  Maur- 
er,  formerly  with  Henry  J.  Kauf- 

man Adv.,  Washington.  Private 
Harlow  F.  Dean,  formerly  with 
NBC,  New  York,  produces  the 
program.  Ingredients  feature  the 
weekly  winner  of  the  "All-Star 
Nite"  ...  a  humorous  episode  in 
the  life  at  the  Replacement  Cen- 

ter ...  an  interview  with  a  pri- 
vate ...  a  musical  number  .  .  .  and 

a  special  "Zip  Your  Lip"  drama- tization for  soldiers  and  civilians. 

Bombs  Over  Cincy 

USING  four  of  Cincinnati's  five 
stations— WSAI,  WKRC,  WCKY 
and  WCPO— the  Hamilton  County 
Council  for  Civilian  Defense  is  ac- 

quainting local  citizens  with  pos- 
sibilities that  might  arise  from  an 

air  attack.  The  series,  Bombs  Over 
Cincinnati,  uses  statistics  and 
drama  to  emphasize  air  raid  ward- 

en and  fire  fighter  duties,  the  hospi- 
talization setup,  the  scrap  conser- 

vation phase,  duties  of  women  and 
children,  etc. 

Camera  Questions 
A  PROGRAM  for  photographers, 
titled  Camera  Club  of  the  Air, 
starting  on  W71NY,  FM  station 
of  WOR,  New  York,  features  a 
board  of  photography  experts,  who 
will  answer  questions  sent  in  by 
listeners,  in  addition  to  personal 
adventure  stories  by  guest  news 
photographers.  The  broadcasts  will 
be  conducted  by  Walter  Engel,  sta- 

tion staff  photographer,  formerly 
with  the  Saturday  Evening  Post, 
Time  and  Life. 

Iowa  Agrarians 
LOCALIZED  aspects  will  be  added 
to  the  National  Farm  &  Home  Hour 
by  KSO,  Des  Moines,  which  will 
add  its  own  farm  program,  Andy's 
Farm  Forum  to  immediately  fol- 

low the  network  broadcast.  Iowa 
farm  authorities  and  visiting  celeb- 

rities will  be  featured. 

Essay  Contest 

UNDER  direction  of  Bernice  Wil- 
liams Foley,  educational  director  of 

WKRC,  Cincinnati,  and  Dr.  G.  H. 
Reavis,  assistant  superintendent 
and  director  of  curriculum  for  the 
Cincinnati  Public  Schools,  Inter- 
American  Student  Forum  was 
launched  on  WKRC  April  4.  Stu- 

dents in  Cincinnati  high  schools 
will  interview  Latin  American  rep- 

resentatives and  the  station,  on  the 

program,  will  promote  the  nation- 
wide essay  contest,  "What  Inter- American  Cooperation  Means  to 

My  Country."  WKRC  will  present the  winning  contestant  in  its  area 
with  an  inscribed  watch  and  will 
present  bronze  plaques  to  each  of 
12  students  whose  essays  are 
chosen  for  national  and  state  con- 
sideration. 

Around  the  Block 
WAR-TIME  protective  measures 
and  civilian  defense  jobs  in  repre- 

sentative city  blocks  of  Chicago  are 
presented  in  dramatized  serial  form 
on  Our  Block,  weekly  quarter-hour 
on  WBBM,  Chicago.  Script  by 
David  Peltz  and  David  DeKoven 
of  the  OCD,  is  planned  to  reflect 
current  changes  in  defense  needs 
and  to  stimulate  public  interest  in 
home  front  war  activities. 

Sports  for  Late  Shifts 
SERVICE  to  the  25,000  defense 
workers  in  the  Cleveland  area 
whose  late  afternoon  and  night 
shifts  deprive  them  of  baseball 
games,  racing  and  other  sports 
events  is  the  nightly  Sports  Final 
of  WGAR.  The  45  minute  program 
at  11:15  p.m.  gives  play-by-play 
resumes  of  the  Indians'  ball  games and  other  sports  reports. 

STROKE  OF  THE  PEN  signifies 
the  giveaway  of  a  $1,000  defense 
bond  in  addition  to  two  $25  bonds 
each  Tuesday  morning  on  WPEN, 
Philadelphia,  starting  April  28. 
The  giant  giveaway,  tieing  in  with 
50  independent  movie  houses  in  the 
city,  is  sponsored  by  the  Victory 
Radio  Theatre  Co.  Arthur  Simon, 
WPEN  general  manager,  signs  the 
contract  calling  for  the  weekly  dis- 

bursement of  bonds  for  victory. 
Onlookers  are  organizers  of  the 
cooperative  theatre  company  spon- 

soring the  program,  David  W. 
Yaffee  (center)  and  Robert  Levin. 

Victory  Variety 

VARYING  each  program  to  in- 
clude dramatic  groups,  entertain- 

ers, organization  speakers  and  in- dustrial groups,  WICC,  New  Haven, 
on  April  13  begins  the  WICC  Vic- 

tory Theatre.  The  quarter-hours 
will  be  based  on  the  "victory  at 
home"  theme  presenting  various 
facets  of  morale  effort  in  the  New 
Haven  sector. 

ifn  St.  Mauli 

Mo4e  MUSIC 

Mo^  NEWS 

MoAe.  SPORTS 

Than  Any  Other  Network  Station 

ST.  LOUIS 

KUIK -  MUTUAL 
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ARP  Advice 

CIVILIAN  DEFENSE  education 
is  the  purpose  of  Before  the  Bomb- ers Come,  now  broadcast  by  KGW, 
Portland.  Each  program  opens  with 
a  transcription  of  the  President's declaration  of  war  and  messages 

urging  cooperation  from  Oregon's Governor  Charles  A.  Sprague  and 
Portland's  Mayor  Earl  Riley.  Fol- 

lowing this  three  defense  officials 
answer  questions  put  to  them  by 
Robert  Smith,  author  of  Oregon's 
official  air  raid  instruction  pamph- 

let. All  material  is  taken  from  this 
text  and  listeners  are  asked  to  have 
their  pamphlets  handy  during  each 
week's  program.  Written  by  E. 
Anthony  Browne,  KGW  continuity 
chief,  in  collaboration  with  Smith, 
the  series  is  scheduled  to  last  for 
three  months. 

Stamp  Giveaway 
A  DEFENSE  STAMP  giveaway 
show  was  started  on  WIP,  Phila- 

delphia, April  6,  by  Tappin's, 
local  credit  jewelry  firm.  The  pro- 

gram, I  Am,  An  American,  pre- 
sents a  transcribed  dramatization 

of  an  event  in  American  history. 
Contestants  must  answer  true-and- 
false  questions  based  on  the  broad- 

cast. Only  those  who  are  mem- 
bers of  the  sponsor's  I  Am  An 

American  Club  may  compete  for 
prizes.  Names  are  selected  from 
the  membership  blanks,  which  are 
secured  without  reservation  at  the 
stores  and  at  the  station. 

Are  You  A  Genius? 

QUESTIONS  posed  by  Ernest 
Chappell,  as  the  "studio  genius", feature  the  CBS  Are  You  A  Genius 
series  beginning  April  13.  Chappell 
asks  the  question,  gives  the  con- 

testants time  to  write  answers  dur- 
ing a  musical  interlude  and  then 

tells  the  answer.  Contestants  rate 
themselves  —  a  75  point  score 
earning  the  title  of  assistant  genius 
while  a  90  score  rates  an  associate 
genius  title. 

War  Problems 

QUESTIONS  regarding  effects  of 
the  war  on  citizens  such  as  black- 

outs, rationing  and  consumer  prob- 
lems are  being  answered  on  the 

twice-weekly  program.  Winning  the 
War,  on  WDRC,  Hartford.  Pro- 

gram is  conducted  by  Harvey  Olson 
who  heads  a  new  WDRC  informa- 

tion bureau  securing  information 
from  the  various  Federal  bureaus. 

WUe/ie  Bid 

UISVR 

SYRACUSE 

f    You  G
et  a  Basic
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Anti-Rumor 

BENRUS  WATCH  Co.,  in 
cooperating  with  the  Navy, 
is  one  of  the  first  big  adver- 

tisers to  lend  advertising 
space  to  the  anti-rumor  cam- 

paign. For  the  next  few 
weeks,  many  Benrus  an- 

nouncements are  being  de- 
voted to  listener  messages, 

urging  Americans  to  avoid 
gossip  and  to  kill  rumors  that 
may  be  helpful  to  enemy 
agents,  according  to  J.  D. 
Tarcher  &  Co.,  New  York, 
the  agency. 

Problems  of  Nations 

PROBLEMS  faced  by  the  United 
Nations  are  basis  of  extemporane- 

ous discussions  on  the  ABCD  News 
Forum,  recently  started  on  BLUE 
Pacific  Coast  stations.  Represent- 

ing the  American,  British,  Chinese 
and  Dutch  viewpoints  in  the  week- 

ly half-hour  news  analysis  are 
John  B.  Hughes,  Hollywood  news 
commentator;  Miles  Mander,  Eng- 

lish author  recently  returned  from 
Europe;  Dr.  Hu  Chang,  former 
Chinese  ambassador  to  various 
European  countries;  John  DeBeau- 
fort,  former  war  correspondent  for 
the  London  Daily  Telegraph,  and 
a  native  of  Holland.  Emanating 
from  Hollywood,  series  is  produced 

by  Clete  Roberts,  network's  West- ern division  news  and  special 
events  director. 

Bond  Contest 

TO  STIMULATE  sale  of  savings 
stamps  and  bonds,  KDYL,  Salt 
Lake  City,  brought  a  competitive 
angle  into  the  sponsored  Victory 
Legion  program  which  urges  tele- 

phone subscriptions  for  bonds  and 
stamps.  Alvin  G.  Pack,  KDYL 
writer,  conceived  of  a  contest  be- 

tween pairs  of  prominent  citizens 
in  sales  raising.  For  example,  Fred 
Tedesco,  a  commissioner  of  the 
city,  appeared  last  week  and  chal- 

lenged Ab  Jenkins,  racing  mayor, 
to  a  bond  selling  contest.  Tedesco 
called  all  of  his  friends  urging 
them  to  pledge  bond  and  stamp  pur- 

chases. Then  Jenkins  was  to  try 
to  break  Tedesco's  sales  record. 

Timed  for  Workers 

TO  PROVIDE  entertainment  for 
defense  workers  whose  dinner  hour 
comes  between  1  and  3  a.m.,  KQW, 
San  Jose,  Cal.,  has  started  Bridge 
to  Victory.  CBS  network  shows 
presented  earlier  in  the  evening 
are  rebroadcast  by  transcription. 

Vital  Statistics 

ENTERING  its  seventh  year  on 
WILL,  Urbana,  111.,  is  the  Blessed 
Eventer  program.  Show,  sponsored 
by  four  local  business  concerns, 

opens  with  a  transcribed  baby's cry  and  then  announces  all  recent 
births,  engagements,  weddings  and 
anniversaries. 

Cookies  Sans  Sugar 
SUGARLESS  COOKIES  is  the 
timely  item  now  being  offered  by 
Maida  Marshall  on  her  Budget 
Brigade,  participation  show  on 
KLZ,  Denver.  Recipe  is  supplied 
by  makers  of  Rockwood  Chocolate 
Bits,  one  of  the  sponsors. 

^NEW  COTTON  SALES 

RECORD  FOR  MEMPHIS 

AND  THE  MID-SOUTH! 

^  The  value  of  the  cotton  and  seed  grown  and 

sold  in  the  Memphis  market  reached  the  staggering 

total  of  $437,050,000.00  in  19411 

This  represents  a  total  of  almost  double  that  of 1940! 

Why  not  "cotton  up"  to  this  rich  market,  covered 

completely  by  the  pioneer  radio  station  of  Mem- 
phis and  the  Mid-South  .  .  .  WMC. 

WMC 

Memphis,  Tennessee 

5,000  WATTS  DAY 1,000  WATTS  NIGHT 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY 

THE  COMMERCIAL  APPEAL 

REPRESENTED  NATIONALLY  BY 

THE  BRANHAM  CO. 
Member  o£ 

South  Central  Quality  Network 
WMC  Memphis,  WJDX  Jackson.  Miss. 

KWKH-KTBS  Shrcvcport 
WSMB  New  Orleans 
KARK — Little  Rock 

ike  isuluStM  Citf  m^ 
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THE  VOICE  OF  MISSISSIPPI 

MISSISSIPPI  SHOWS 

INCOME  GAINS 

A    101%    gain   in   State  income 
tax  collections  indicates  higher  in- 

comes for  more  Mississippians. 
Total  State  tax  collections  are  up 50  % . 
Jackson  business  maintains  25  % 
increase. 
Invest  your  advertising  dollars  with 
WJDX — Dominant  Radio  Station  in 
the  growing  Mississippi  Market. 

Member  of  Southcentral 
Quality  Network 

WJDX WMC  - KWKH 
WSMB 
KTBS 

KARK 

Owned  and  Operofed  By 
LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 

SLANTED  exclusively  to  Sout
h- ern Californians,  contest  offer 

on  the  weekly  CBS  Hobby 
Lobby  program,  sponsored  by 

Colgate  -  Palmolive  -  Peet  Co.,  re- 
ceived extensive  regional  promo- 

tion and  merchandising  through  a 
tie-up  between  KNX,  Hollywood, 
and  Radio  Life,  local  fan  maga- 

zine. Listeners  and  readers  were 
asked  to  write  a  letter  explaining 
their  respective  hobbies.  Wide  use 
of  store  displays  was  employed, 
with  heavy  spot  announcement 
schedule  on  KNX.  Trade  agree- 

ment was  effected  with  the  Los  An- 
geles City  Playground  Hobby  show 

held  in  March  whereby  latter  event 
was  plugged  on  KNX,  in  return 
for  distribution  of  display  cards 
offering  free  copies  of  Radio  Life. 

In  Time  of  War 
PERSONALIZED  war  announce- 

ments, or  special  copy  written  in 
the  style  of  a  personality  or  pro- 

gram on  WOR,  New  York,  have 
been  compiled  by  the  station's  pro- 

motion department  in  a  small  pam- 
phlet "Words  For  War,"  for  dis- tribution to  members  of  the  broad- 

casting industry.  The  samples, 
written  by  the  WOR  continuity  de- 

partment, fit  every  type  of  broad- 
cast, such  as  woman's  hour,  sports review,  farm  period,  quiz  program, 

or  concert  music. jjj  ^  ^ 

'Open  House'  Recipes 
COLLECTION  of  42  recipes  out  of 
17,000  sent  in  by  listeners  during 
the  past  42  weeks  has  been  pub- 

lished by  WCCO,  Minneapolis,  in 
connection  with  its  Saturday  Morn- 

ing Open  House.  The  book  sells  for 
15  cents. 

<-P\iFVr  Vr  DAY  &  NIOHT 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

i 

[910  KC  IN  THE  ̂   CENTER  OF  THE  DIAL 

CUNNINGHAMS 
MEWS 
A  C  E 

RISING  HIGH  is  Cunningham's  News  Ace  thermometer  of  consecutive 
programs,  now  past  the  12,792  mark.  The  program  averages  123  times 
weekly  on  five  stations:  WWJ  WXYZ  CKLW  WJBK,  all  Detroit,  and 
WCAR,  Pontiac.  Newscast,  sponsored  by  Cunningham's  Drug  Stores  Inc., 
Detroit,  started  March  17,  1940,  and  the  company  reports  the  program  as 
primarily  responsible  for  record  sales  increases.  The  program  is  also 
used  for  worthwhile  causes  such  as  Red  Cross  drives  and  Treasury  bond 
sales.  Gathered  around  the  thermometer  are  (1  to  r)  Jules  K.  Salomon, 
director  of  purchasing;  Nate  S.  Shapiro,  president;  C.  B.  Larson,  vice- 
president,  all  of  Cunningham's  and  Lawrence  J.  Michelson,  advertising 
executive  of  Simons-Michelson  Co.,  Detroit. 

Coast  Hobby — War  Words — MacArthur  Discs 
CBS  Schedules — AU-American  Boy 

Program  Book 
CBS  Program  Book  is  now  issued 
quarterly  instead  of  monthly,  with 
supplementary  correction  sheets, 
reporting  all  changes  in  programs, 
to  be  sent  out  for  the  second  and 
third  months  of  each  quarter.  With 
the  first  quarterly  issue — Spring, 
1942 — CBS  also  enclosed  a  reply 
card  "in  order  to  limit  these  mail- 

ings to  those  who  find  the  material 
valuable."  Move  was  made  in  an- 

ticipation of  shortages  of  the  heavy 
gloss  paper  on  which  the  book  is 

printed. 
General's  Voice 

MBS  is  sending  to  clients  and  agen- 
cies recordings  of  the  network's 

broadcast  of  Gen.  Douglas  Mac- 
Arthur  of  March  21,  first  time  since 
the  outbreak  of  war  that  his  voice 
had  been  heard  in  the  United 
States.  Records  are  cut  for  use  on 
home  phonographs,  making  what 
Mutual  terms  "a  permanent  me- 

mento of  a  notable  program." 

New  Listener  Logs 

REVISING  the  format  of  its  pro- 
gram listings,  W65H,  Hartford  FM 

station,  now  mails  the  logs  in  small 
booklets  to  more  than  600  listeners 
who  requested  them. 

Investigate  how  you  can  build 
an  exclusive  premium,  sales 
promotion  or  good  will  pr9- 
gram  with  Poster  Stamps.  Re- 

places metal  or  plastics.  Quick 
production.  Fast  action.  Ties 
in  with  products,  travel,  re- 

sorts, patriotic,  interesting, 
strong  appeal.  National,  State 
or  Local.  Send  for  case  his- 

tories, detailed  information  of 
How  You  Can  Use  Poster 
Stamps  Effectively  at  Low Unit  Cost. 

Bab-0  Premium 
A  PREMIUM  OFFER  for  buyers 
of  Bab-0  Cleanser,  now  being  an- 

nounced by  B.  T.  Babbitt,  New 
York,  on  the  company's  David Harum  program  on  NBC  and  CBS, 
includes  "Aunt  Polly's  Double  Re- 

minder Book,"  an  engagement  cal- 
endar, and  an  assortment  of  12 

greeting  cards,  in  return  for  a 
Bab-0  wrapper  and  25c.  Agency  is 
Duane  Jones  Co.,  New  York. 

*  ❖  :ic 
Meet  the  Merchant 

TO  PROMOTE  public  interest  in 
downtown  business  firms,  KROW, 
Oakland,  Cal.  recently  started 
Monday  Night  Block  Party,  a  thirty 
minute  salute  to  merchants.  Each 
week  a  different  block  is  selected 
and  the  stores  in  that  area  hon- 

ored. Birthdays  and  institutional 
celebrations  receive  special  atten- 

tion and  a  representative  business 
man  appears  on  the  program. 

'All-American  Boy' 

CLEVELAND'S  "All  -  American 
Boy"  is  being  sought  on  the  Jack 
Armstrong  program  for  Wheaties 
(General  Mills)  on  WHK,  Cleve- 

land. Each  week  for  seven  weeks 
one  of  the  seven  boystowns  in  the 
city  will  nominate  a  boy  for  the 
award.  The  winner  will  be  chosen 
May  20  and  the  winning  boystown will  receive  a  trophy. 

Northwest  Listening 
THIRD  annual  study  of  early 
morning  and  late  evening  listening 
habit  in  the  Northwest  has  been 
released  by  WCCO,  Minneapolis. 
The  study  taken  from  recent  find- 

ings of  Samuel  E.  Gill,  radio  re- 
searchist, and  combined  with  re- 

cent C.  E.  Hooper  reports  is  pre- sented in  brochure  form. 

Stone  Stuff 
SALES  promotion  from  WIBW, 

Topeka,  urges  recipients  to  "Kill Two  Birds  With  One  Stone — Over 
WIBW."  Dramatized  with  an  at- 

tached stone,  the  mailing  piece 
urges  the  potential  advertiser  to 
wind  up  '41  with  a  bang  and  spurt 
to  a  sales  lead  with  the  start  of 

'42. 

Mid- States  Gummed  Paper  Co. 
2515  S.  Damen  Avenue,  Chicago,  III. 
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JACK  SMALLEY,  Hollywood  man- 
ager of  BBDO,  in  late  March  was 

elected  chairman  of  the  Southern  Cali- 
fornia chapter  of  the  American  Assn. 

of  Advertising  Agencies,  succeeding 
Dana  Jones,  head  of  the  Los  Angeles 
agency  bearing  his  name.  Hiram  E. 
Cassidy,  vice-president  of  McCarty 
Co.,  Los  Angeles,  was  elected  vice- chairman  with  Arthur  W.  Gudelman, 
timebuyer  of  Barton  A.  Stebbins  Adv. 
Agency  as  secretary-treasurer.  Gudel- 

man and  Norton  W.  Mogge,  Los  An- 
geles manager  of  J.  Walter  Thompson 

Co.,  were  elected  to  the  board  of  gov- 
ernors for  two-year  terms. 

LARRY  RHODES,  assistant  radio  di- 
rector of  Grant  Adv.,  Chicago,  and 

script  writer  of  Br.  I.  Q.,  has  been 
called  to  Army  service.  He  is  suc- 

ceeded by  Art  Wright,  formerly  sales 
promotion  manager  of  Bell  &  Howell 
Co.,  Chicago  (camera  equipment),  and 
before  that  copywriter  of  Lord  & 
Thomas  and  Henri,  Hurst  &  Mc- 

Donald, Chicago. 
RUSSELL  BRANCH,  formerly  of 
RCA,  has  been  named  production 
manager  of  Henry  J.  Kaufman,  Adver- 

tising, Washington.  Norman  Woll- 
berg  has  been  appointed  assistant  pro- 

duction manager  and  Paul  C.  Clark 
added  to  the  copy  staff. 
W.  E.  STEERS  of  the  media  de-iart- 
ment  of  Pedlar  &  Ryan,  New  York, 
has  been  appointed  media  director  of 
the  agency,  succeeding  A.  M.  Lewis, 
retired. 
EVERETT  W.  HOYT,  secretary  of 
Chas.  W.  Hoyt  Co.,  New  York,  has 
been  elected  president  of  the  agency, 
succeeding  Winthrop  Hoyt,  who  is  on 
an  indefinite  leave  of  absence  as  a 
captain  in  the  Arm,y  Air  Force. 
FREDERICK  A.  PLAIT^E,  has  re- 

signed as  vice-president  and  space- 
buyer  of  Anderson,  Davis  &  Platte, 
New  York,  and  will  be  succeeded  by 
Lewis  G.  Van  Akin,  account  executive 
of  the  firm.  Platte  has  accepted  an 
executive  position  with  Sliarp  & 
Dohme,  Philadelphia,  pharmaceutical 
manufacturers. 
SAM  KBRNER.  formerly  of  KNX, 
Hollywood  production  department,  has 
.ioined  the  radio  department  of  Harry 
Wurtzel  Inc.,  Beverly  Hills,  Calif., 
talent  agency. 
JOHN  NELSON,  radio  director  of 
Raymond  R.  Morgan  Co.,  Hollywood, 
and  Arnelle  Olson,  of  that  agency, 
have  announced  their  engagement. 
Wedding  is  scheduled  for  early  May. 

L.  C.  CHITTY,  timebuyer  at  Cock- 
field,  Brown  &  Co.,  Toronto,  on  April 
6  became  the  father  of  a  boy,  Peter 
Michael. 
PRODUCTIVE  ADV.  Agency,  Los 
Angeles,  is  now  located  at  553  S. 
Western  Ave.  Telephone  is  Fitzroy 
4321. 

FEWER  PROGRAMS 

OFF  FOR  SUMMER 
DESPITE  reports  to  the  contrary, 
fewer  commercially  sponsored  pro- 

grams will  be  withdrawn  from 
NBC  during  the  summer  than  at 
any  time  in  recent  years,  according 
to  Clarence  L.  Menser,  New  York 
national  production  manager  of 
that  network. 

On  the  West  Coast  this  past  week 
to  attend  a  San  Francisco  meeting 
of  network  operated  and  affiliated 
stations,  he  declared  that  heavy  ad- 

vertisers learned  from  the  last 
World  War  that  discontinuing  ad- 

vertising for  the  duration  and  re- 
suming at  the  war's  end  is  false 

economy  since  a  fresh  start  must 
be  made  and  all  previous  gains  in 
establishing  a  trade  mark  are  swept 
aside. 

He  further  added  that  national 
advertisers  are  agreed,  although 
they  may  not  have  the  products, 
that  continuation  of  radio  cam- 

paigns to  plug  name  and  sell  good- 
will proves  a  sound  investment  for 

the  future. 

Grove  Placing  on.  80 
GROVE  LABS.,  St.  Louis  (Chill 
tonic),  is  placing  one-minute  an- 

nouncements and  programs  on  ap- 
proximately 80  southern  stations  to 

start  about  May  15.  George  Duram, 
media  director  of  H.  W.  Kastor  & 
Sons,  Chicago,  is  on  a  two-week 
trip  visiting  stations  in  connection 
with  the  schedules. 

JOHN  T.  ADAMS,  formerly  head  of 
Adams  &  Adams,  New  York  talent 
representatives,  has  been  appointed 
radio  director  of  the  New  York  office 
of  Russel  M.  Seeds  C"  Adams  has  sold 
and  ijroduced  programs  for  many 
network  advertisers,  starting  with  the 
show  sponsored  by  Atwater  Kent  Co. 
in  1925.  He  served  as  director  of  radio 
for  Erwin  Wasey  &  Co.,  New  York 
and  later  became  vice-president  and 
general  manager  of  the  Texas  State 
Network. 

WALLACE  TELFORD,  media  buyer 
of  J.  Walter  Thompson  Co.,  New 
York,  has  been  transferred  from  Mon- 

treal to  the  Toi-onto  office.  M.  Cardon 
will  replace  him  at  the  Montreal office. 

MISS  RAE  B.  ELBROCH  has  been 
appointed  timebuyer  of  Franklin 
Bruck  Adv.  Agency,  New  York. 

W.  P.  SMITH,  formerly  in  charge 
of  radio  production  of  Charles  W. 
Hoyt  Co.,  New  York,  has  been  named 
radio  director  of  the  agency  and  also 
will  handle  timebuying,  heretofore 
managed  by  D.  W.  Coutlee  Jr.,  who 

has  been  inducted  in  the  Army. 

MAKES  TIME  PAY/'  7 

WBNS\/ 
CEWTCAL  OHIO'S 
ONLY  OB'S outlht: 

Ask  AtJV  BLftie MPihJ  OI2  US ̂  

Now  Tracy,  Kent  &  Co. 
W.  I.  TRACY  Inc.,  New  York, 
with  no  alteration  in  ownership  or 
personnel,  has  changed  its  name  to 
Tracy,  Kent  &  Co.  Officers  are 
William  Irwin  Tracy,  chairman  of 
the  board;  Frank  S.  Kent,  presi- 

dent; Hugh  Donnell,  vice-presi- dent. F.  D.  Plumb  is  radio  director 
of  the  agency. 

AGENCY 

KOB  to  Free  &  Peters 

FREE  &  PETERS  has  been  named 
exclusive  national  representatives 
of  KOB,  Albuquerque  by  T.  M. 
Pepperday,  president.  Station 
which  operates  with  50  kw.  daytime 
and  25  kw.  at  night  on  770  kc,  has 
an  application  pending  to  step  up 
night  power  to  50  kw. 

BLOCK  DRUG  Co.,  Jersey  City,  to  J. 
Walter  Thompson  Co.,  New  York,  for 
Gold  Medal  Harlem  Oil  Capsules.  Plans 
are  now  under  way  for  a  campaign  for 
the  product,  which  has  been  promoted  with 
spct  annoimcements  in  the  past. 
WASHINGTON  LOAN  &  TEUST  Co., 
Washington,  to  Henry  J.  Kaufman,  Ad- vertising, that  city. 
LEE'S  CUT  RATE  DRUG  Stores,  Buffalo, 
to  Ellis  Adv.  Co.,  Buffalo.   Uses  radio. 

CKLW.  Windsor-Detroit,  and  CKCA, 
Konora,  Ont.,  have  appointed  Stovin 
&  Wright  at  Toronto  and  H.  N. 
Stovin  at  Montreal  as  exclusive  rep- 
resentatives. 

The  Most 

PROFITABLE 

Participating 

Program  in 
the  Twin  Cities 

"AROUND 

THE  TOWN 

with 

ANN  G
INN" 

9:45  A.  M.  Daily Feafuring 

The  Northwest's 

Homcmokcrs'  Testing  Bureau-  

Membership  3,254  women  from 
Minneapolis,  St.  Paul  and  210 
cities  and  towns  in  Minnesota, 

North  and  South  Dakota,  Wiscon- 
sin, Illinois  and  Iowa  .  .  .  vol- unteering their  services  as  a 

committee  to  accept  or  reject 
advertisers'  claims.  Seals  of  ap- 

proval for  your  use  on  point  of purchase  displays. 

Used  by  These  Adveriisen, 
Among  Ofhers 

Nestle  Chocolate  Products  Co. Iowa  Soap  Co. 
Child  Life  Magazine 
Atwood  Coffee  Co, 
United  Fruit  Growers Kelvinator 
Nash  Coffee 
John  Morrell  &  Co. 

Wriie  for  Details WTCN  .  .  . 

MINNEAPOLIS  ...  ST.  PAUL 

FREE  &  PETERS,  INC. 
National  Represenfafives 

New  York,  Chicago,  Detroit, 
Atlanta,  Los  Angeles,  Son  Francisco 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcrijitions 
sa — spot  announcements 

ta — transcription  announcements 

KDKA,  Pittsburgh 
Carnation  Milk  Co.,  Milwaukee,  78  t,  thru 

Erwin  Wasey  &  Co.,  N.  Y. 
Duquesne    Brewing    Co.,    Pittsburgh,  312 

sp,  .thru  Walker-Downing,  Pittsburgh. 
Eaton   Paper  Corp.,    Pittsfield,   Mass.,  26 

ta,  thru  Grey  Adv.  Agency,  N.  Y. 
Kasco  Mills,   Inc.,  Toledo    (dog  food).  39 

sa,    thru    Campbell-Sanford    Adv.  Co., Cleveland. 
Kellogg    Sales    Co.,    Battle    Creek  (corn 

flakes),  344  ta,  thru  J.  Walter  Thompson 
Co.,  Chicago. 

Kellogg  Sales  Co.,  Battle  Creek  (Pep),  260 
ta,  thru  Kenyon  &  Eckhardt,  N.  Y. 

Lever    Bros.,    Cambridge,    Mass.  (Swan 
Soap),  180  ta,  thru  Young  &  Kubicam, N.  Y. 

Longines-Wittenauer  Co.,  New  York,  13  f, 
thru  Arthur  Rosenberg  Co.,  N.  Y. 

National  Biscuit  Co.,  New  York  (bread), 
26  ta,  thru  McCann-Erickson.  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn.  (Char- 
coal gum),  260  sp,  thru  Platt-Forbes, N.  Y. 

Pillsbury  Flour  Mills,  Minneapolis,  65  so, 
thru  McCann-Erickson,  Chicago. 

Rumford  Chemical  Co.,  Rumford.  R.  I.,  39 
so,  thru  H.  B.  Humphrey  Co.,  Boston. 

William    S.    Scull    Co.,    Camden.    N.  J. 
(Minute  Man  Soup  Mixes),  47  sa,  thru 
J.  M.  Mathes  Inc.,  N.  Y. 

WHN,  New  York 
Lever  Brothers,  Cambridge  (Swan  Soap), 

sa,  13  weeks,  thru  Young  &  Rubicam, N.  Y. 
Golan  Wines,  Los  Angeles  (Lango,  Legend 
Wines),  sa,  52  weeks,  thru  Brown  and 
Spector,  N.  Y. 

Macmillan   Petroleum   Corp.,   Los  Angeles 
(Ringfree  Oil),  sa,  13  weeks,  thru  Roy S.  Durstine,  N.  Y. 

P.    Duff    and    Sons,    Pittsburgh  (Ginger 
Bread  Mix),  13  weeks,  sa,  thru  W.  Earl 
Bothwell,  Pittsburgh. 

Oakland  Chemical  Co.,  New  York  (Dloxo- 
gen  Cream ) ,  sa,  thru  Wortman,  Barton  & Co.,  N.  Y. 

S.  A.  Schonbrunn  &  Co.,  New  York  (Sava- 
rin  Coffee),  sa,  13  weeks,  thru  Arthur Kudner,  New  York. 

WIND,  Gary,  Ind. 
Walton  Motors.  Chicago,  7  sp  weekly,  thru 

Irving  Rocklin  &  Asso.,  Chicago. 
Congress  Cigar  Co.,  New  York  (La  Palina), 

35  sa  weekly,  thru  Schwimmer  &  Scott, Chicago. 
Continental  Oil  Co.,  Ponca  City,  Okla. 

(Conoco  products) .  6  sa  weekly,  18  weeks, 
thru  Tracy-Loeke-Dawson,  N.  Y. 

Schoenhofen  -  Edelweiss  Co.,  Chicago 
(beers),  30  sa  weekly,  22  weeks.  Western 
Adv.  Agency,  Chicago. 

Golan  Wines,  Chicago,  6  sa  weekly,  52 weeks,  direct. 
Milk  Foundation.  Chicago  (distributors  as- 

sociation), 78  sa,  thru  McCann-Erickson, Chicago. 

KTFI,  Twin  Falls,  Ida. 
Anaconda  Sales  Co.,  Minneapolis  (fertil- 

izer), 13  t,  thru  McCord  Co.,  Minneapolis. 
Chamberlian  Sales  Corp.,  Des  Moines  (lo- 

tions), 14  sa  weekly,  52  weeks,  thru 
Cary-Ainsworth,  Des  Moines. 

Idaho  Mutual  Benefit,  Boise,  6  ta  weekly, 
52  weeks,  thru  Cline  Adv.  Co.,  Boise. 

Jaques  Mfg.  Co.,  Chicago  (baking  powder), 6  ta  weekly,  direct. 
Smith  Bros.  Co.,  New  York  (cough  drops), 

4  sa  weekly,  21  weeks,  thru  J.  D.  Tarcher Inc.,  N.  Y. 
Continental  Oil  Co.,  Ponca  City,  Okla. 

(Conoco),  5  ta  weekly,  21  weeks,  thru 
Tracy-Locke-Dawson,  N.  Y. 

KGO,  San  Francisco 
Washington  State  Apple  Adv.  Commission, 
Wenatchee.  Wash,  (apples)  10  sa,  thru 
J.  Walter  Thompson  Co.,  San  Francisco. 

Murine  Co.  Inc..  Chicago  (Murine)  10  so 
weekly,  thru  BBDO,  Chicago. 

Walker  Remedy  Co.,  Waterloo,  Iowa,  5  sa 
weekly,  thru  Weston-Barnett  Inc.,  Water- loo. 

THE  /?uiineii  OF 

BROADCASTING 

WINS,  New  York 

Barney '.s  Clothes,  New  York  (men's clothes),  70  so  weekly,  52  weeks,  thru 
Emil  Mogul  &  Co.,  N.  Y. 

Beechnut  Packing  Co.,  Canajohorie,  N.  Y. 
(gum),  18  sa  weekly,  4  weeks,  thru 
Newell-Emmett  Co.,  N.  Y. 

Ex-Lax,  Brooklyn  (laxative),  70  sa  weekly, 
7  weeks,  thru  Joseph  Katz  Co.,  Balti- more. 

Fels  &  Co.,  Philadelphia  (Naptha  soap  and 
chips),  6  so  weekly,  26  weeks,  direct. 

I.  J.  Fox,  New  York  (furs),  70  so  weekly, 
6  weeks,  thru  Louis  Kashuk,  N.  Y. 

Gardner    Nursey    Co.,    Osage,    la.,    6  t 
weekly,  2  weeks,  thru  Northwest  Radio 
Adv.  Co.,  Seattle. 

Loew's  Inc.,  New  York    ( "Gone  With  the 
Wind"),    8    sa    weekly,    1    week,  thru Donahue  &  Coe,  N.  Y. 

William  Peter  Brewing  Corp.  Union  City, 
N.  J.,  36  so  weekly,  13  weeks,  thru  M.  H. 
Hackett,  N.  Y. 

Roma  Wine  Co..  Fresno,  Cal.   (wines),  54 
sa  weekly,  52  weeks,  direct. 

Frank     G.     Shattuck     Co.,     New  York 
(Schrafft's  restaurants),  24  sa  weekly,  13 weeks,  thru  Al  Paul  Lefton.  N.  Y. 
Sheffield    Farms    Co.,    New    York  (dairy 

products),   6   so  weekly,   7  weeks,  thru 
N.  W.  Aver  &  Son.  N.  Y. 

Simon  &  Shuster,  New  York    (books),  6 
sa  weekly,  1  wesk,  thru  Northwest  Ra- 

dio Adv.,  Co..  Seattle. 
Stanback  Co.,  Salisbury,  N.  C.  (headache 
powders),  6  so  weekly,  52  weeks,  thru 
A.  A.  Klinger  Adv.,  N.  Y. 

KFRC,  San  Francisco 
Fox  West  Coast  Theaters,  San  Francisco 

(chain)  5  sp  weekly,  direct. 
Campbell  Cereal  Co.,  Minneapolis   (Malt  o 

Meal),  6  sa  thru  H.  W.  Kastor  &  Sons, 
Chicago. 

O'Connor,   Moffatt  &   Co.,   San  Francisco (department  store).   6  sp  weekly,  thru 
Ruthrauff  &  Ryan,  San  Francisco. 

Golden  State  Co.,  San  Francisco  (Golden- V  Milk)   3  sp  weekly,  thru  Ruthrauff  & 
Ryan,  San  Francisco. 

Dryden  &  Palmer  Inc..  New  York  (Gravy 
Master),   2  sa   weekly,  thru   Samuel  C. 
Croot  Co.,  N.  Y. 

Ex  Lax  Inc.,  New  York  (Ex  Lax).  10  so 
weekly,  thru  Joseph  Katz  Co.,  N.  Y. 

Pepsodent  Co.,  Chicago  (toothpaste)   10  sa 
weekly,  thru  Lord  &  Thomas,  Chicago. 

Rainier  Brewing  Co.,  San  Francisco  Cbeer) 
6  sa  weekly,  thru  Buchanan  &  Co.,  Los 
Angeles. 

WOR,  New  York 
L.  N.  Renault  &  Sons.  Egg  Harbor,  N.  J. 

(wine  and  champagne),  3  sp  weekly,  52 
weeks,  thru  Gray  &  Rodgers,  Philadel- 

phia. Philco  Distributors.  Philadelphia,  3  sp 
weekly,  thru  St'jrnfleld-Godley,  N.  Y. New  York  Post,  New  York  (newspaper), 
5  sa  weekly,  direct. 

Golan  Wines,  Los  Angeles  (wine),  G  sa 
weekly,  thru  Brown  &  Spector,  N.  Y. 

WJZ,  New  York 
Rubsam  &  Horrman  Brewing  Co.,  Staten 

Island,  N.  Y.,  2  sp  weekly,  thru  Samuel 
C.  Croot  Co.,  N.  Y. 

Foster-Milburn  Co..  Buffalo  (Doan's  Pills), 3  sa  weekly,  thru  Street  &  Finney,  N.  Y. 

WBBM,  Chicago 
Quaker  Oats  Co.,  Chicago  (Sparkles),  6 

ta  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

United  Drug  Co.,  Boston  (Rexall  products), 
4  t,  thru  Street  &  Finney,  N.  Y. 

Lady  Esther  Co.,  Chicago  (cosmetics),  5 
so  weekly,  13  weeks,  thru  Pedlar  & 
Ryan,  N.  Y. California  Fruit  Growers  Exchange,  Los 
Angeles,  6  so  weekly,  5  sp  weekly,  thru 
Lord  &  Thomas.  Los  Angeles. 

Kellogg  Co.,  Battle  Creek  (Corn  Flakes), 
10  so  weekly,  20  weeks,,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Milk  Foundation,  Chicago  (distributors  as- 
sociation), 2  ta  weekly,  13  weeks  thru 

McCann-Erickson,  Chicago. 
KMJ,  Fresno,  Cal. 

Rainier  Brewing  Co.,  San  Francisco,  6  t 
weekly,  thru  Buchanan  &  Co.,  Los  An- 

geles. 
Newell  Gutradt  Co.,  San  Francisco 

(cleanser),  3  so  weekly,  thru  Botsford, 
Constantino  &  Gardner,  San  Francisco. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart soap ) ,  6  so  weekly,  thru  Franklin Bruck  Adv.  Co.,  N.  Y. 
WMAQ,  Chicago 

Procter  &  Gamble  Co.,  Cincinnati  (Lava 
soap),  260  so,  thru  Blow  Co.,  N.  Y. 

Milk  Foundation,  Chicago  (distributors  as- 
sociation), 65  to,  thru  McCann-Erickson, Chicago. 

Lever  Bros.,  Cambridge,  Mass.  (Lifebuoy), 
65  so,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Pepsodent  Co..  Chicago,  12  so,  thru  Lord 
&  Thomas,  Chicago. 

Guest  Army  Men  to  Sing 

On  Spitalny  Girl  Shows 
BREAKING  a  tradition  of  seven 
years,  the  voices  of  six  men — sol- 

diers, sailors  and  marines — will  be 
heard  with  the  all-girl  Spitalny  or- 

chestra, featured  on  The  Hour  of 
Charm,  NBC  program  sponsored 
by  General  Electric  for  GE  Mazda 
lamps.  The  appearance  of  the  uni- formed men  on  six  successive 
broadcasts  beginning  April  26  will 
mark  the  first  time  that  any  man 
other  than  Phil  Spitalny  has 
stepped  into  the  show.  Selected  by 
Spitalny  while  the  band  was  on  a 
tour  of  Army  and  Navy  bases  along 
the  eastern  seaboard,  each  man  will 
be  brought  to  New  York  to  sing  in 
the  show  and  will  receive  $100  War Bond. 

The  best  singer  will  be  chosen 
by  the  thirty  girl  musicians,  and 
will  be  awarded  any  equipment 
needed  by  his  camp  or  base  recrea- 

tion division  up  to  the  amount  of 
$500.  Account  is  handled  jointly 
by  BBDO,  New  York,  and  Foster 
&  Davies,  Cleveland. 

FOLGER'S  PROGRAM 
DONATED  TO  WPB 

SETTING  a  precedent  in  West 
Coast  regionally  sponsored  radio, 
Polger  Coffee  Co.,  San  Francisco 
(coffee),  on  April  7  turned  over  to 
the  Information  Division  of  the 
War  Production  Board  in  Southern 
California  and  Arizona  the  person- 

nel, production  facilities  and  time 
utilized  for  its  planned  thrice- 
weekly  quarter-hour  public  service 
program,  America's  Home  Front, on  6  CBS  Pacific  Coast  stations 
(KNX  KARM  KQW  KOIN  KIRO 
KPPY),  Tuesday,  Wednesday, 
Thursday,  5:15-5:30  p.m.  (PWT). 

With  only  two  minutes  devoted 
to  Folger  commercial  copy,  which 
is  to  be  separated  from  the  donated 
network  time,  the  Government's 
portion  of  the  thrice-weekly  pro- 

gram will  be  titled  The  War  Pro- 
duction Board  Reports.  Besides  in- 

terviews, the  series  is  to  contain 
information  written  from  oflRcial 
reports  and  material  supplied  by 
various  Government  defense  agen- 

cies. John  Nelson,  radio  director  of 
Raymond  R.  Morgan  Co.,  Holly- 

wood agency  servicing  the  Folger 
account,  will  conduct  the  series. 
John  Reddy  of  CBS  Hollywood 
news  bureau  has  been  assigned 
writer.  Arthur  Gilmore  vwll  an- nounce. 

America's  Home  Front  was  test- 
ed by  Folger  Coffee  Co.  on  KNX, 

Hollywood,  for  three  months  and 
replaced  the  Best  Buys  series  which 
was  dropped  with  entry  of  the 
United  States  into  the  war  when 
the  Government  banned  use  of  tele- 

phones on  various  types  of  radio 
shows.  Format  of  the  public  serv- 

ice series  fits  into  that  of  the  War 
Production  Board  program  being 
launched  tomorrow. 

Heileman  Campaign 

HEILEMAN  BREWING  Co.,  La 
Crosse,  Wis.  (Old  Style  Lager), 
has  placed  one-minute  singing  spot 
announcements  by  Wendell  Hall, 
with  the  theme  Keeping  Pitching, 
America,  12  times  a  week  on 
WCFL,  Chicago;  WCCO,  Minneap- 

olis; 6  times  a  week  on  WOW, 
Omaha;  KFYR,  Bismarck;  KABR, 
Aberdeen;  KOBH,  Rapid  City,  S. 
D.;  KGIR,  Butte;  KFH,  Wichita; 
woe,  Davenport;  KILO,  Grand 
Forks;  WSAU,  Wausau,  Wis.; 
WKBH,  La  Crosse.  Half-hour 
musical  programs  Monday  through 
Saturday  at  midnight  have  been 
placed  on  WCFL  and  WCCO.  Agen- 

cy is  L.  W.  Ramsey  Co.,  Chicago. 

Fur  Storage  Promotion 

TO  PROMOTE  its  annual  fur  stoi-agc 
campaign,  I.  J.  Fox,  New  York  fur- 

rier, has  started  20  announeement.s 
weekly  on  the  all-night  program  on 
WABO,  New  York,  as  well  as  two 
morning  i^rograms.  Sweet  Music  and 
Happy  Jim  Parsons,  and  evening  spot 
announcements  ou  WOR,  New  York. 
Company  also  uses  seven  quarter- hours  weekly  of  the  Make  Believe 
Ballroom  program  on  WNEW.  New 
York,  and  spots  on  WAAT  and 
WHOM,  Jersey  City,  WGBB,  Free- port,  N.  Y.,  WHN  and  WINS,  New 
York.  Account  is  placed  by  Lew 
Kashuk,  advertising  director  of  Fox. 

Three  sails  for  one  boat.  You  can't  help  but  cover  more  ground. 
Adv. 

FRBIDERIO  I.  LAGKENS,  advertis- ing manager  of  The  Hays  Corp., 
Michigan  City,  Iiid.,  has  been  ap- 

pointed vice-president  of  the  National Industrial  Advertisers  Assn.  to  fill  the 
unexpired  term  of  Louis  Ott,  adver- 

tising manager  of  the  Ohio  Brass  Co., 
Chicago,  resigned. 
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NOXON,  New  York  (polish),  on 
April  10  started  using  ten  spot  an- 
uouucements  weekly  each  on  WHN, 
New  York  and  WAAT,  Jersey  City, 
N.  J.  Firm,  in  addition,  started  six 
announcements  weekly  on  WJZ,  New 
York  and  a  thrice-weekly  quarter- 
hour  program  and  five  announcements 
weekly  on  WNBW,  New  York.  Agency 
is  Brown  &  Spector  Co.,  New  York. 
KRAFT  CHEESE  Co..  Chicago,  and 
Swift  &  Co.,  Chicago  ( Sunbrite  Clean- 

ser), have  started  participations  in 
Consumer's  Chih  of  ihe  Air,  thrice- 
weekly  quarter-hour  program  on  WOR, 
New  York.  Series  features  war-time 
economy  information  of  interest  to  the 
homemaker.  Agency  for  Kraft  is  J. 
Walter  Thompson  Co.,  New  York ; 
agency  for  Swift  Co.,  Needham.  Lewis 
&  Brorhy,  Chicago. 
BORDEN  Co.,  New  York  (milk  and 
milk  products),  has  started  OUie  Chats 
With  YoK  on  KROD,  El  Paso.  Pro- 

gram features  Mrs.  Ollie  Lansden, 
sciety  editor  of  the  El  Paso  Times, 
heard  Wednesdays  at  10  :30  a.m.  and 
features  news  of  topics  and  personali- ties of  interest  to  women. 

BREWING  CORP  OF  AMERICA, 
Cleveland,  has  selected  WTRY,  Troy, 
N.  Y.  to  introduce  Carling's  Black Label  Beer  in  the  Eastern  New  York 
area  on  the  Carling's  M-usical  Party, Wed.,  Fri.,  and  Sat.  evenings  at  7  :45 
li.m.  Contract  for  26  weeks  was  placed direct. 

HIBBS  CLOTHING  Co..  Salt  Lake 
City,  has  begun  The  Sports  Parade, 
twice-weekly  sports  and  men's  fashion 
program,  on  KDYL,  Salt  Lake  City. 
THE  Xew  York  Post,  to  announce  its 
change  in  format  April  6  to  a  daily 
tabloid,  used  one-minute  spot  an- 

nouncements April  4-fi  on  four  local 
stations  —  WOR  WMCA  WHN 
WQXR.  Agency  is  Lord  &  Thomas, 
New  York. 

NELSON  BROS..  Chicago  (furniture) 
on  April  10  will  start  quarter-hour 
crowd  interviews  in  the  broadcast 
booth  following  broadcasts  of  all  the 
Chicago  Cubs  and  White  Sox  home 
games  on  WCFL.  Chicago.  Agency 
is  George  H.  Hartman  Co.,  Chicago. 
BRANDRAM  -  HENDERSON,  Mon- 

treal (paint),  has  started  a  spot  an- 
nouncement campaign  on  a  number 

of  Canadian  stations.  Account  was 
placed  by  Stanfield  Blaikie  Ltd.,  Mon- treal. 

ANACIN  CO.,  Jersey  City,  has  re- 
newed Neics  of  the  Day,  over  AVEVD, 

for  another  13  weeks,  Monday  through 
Friday  at  9 :45,  beginning  April  6, 
placed  through  Joseph  Jacobs  Jewish 
Market  Organization. 

"THE  ENEMY  WITHIN" 

THIS  FACTUAL  TRAN- 

SCRIBED PROGRAM  EX- 

POSES THE  NAZI  5TH  COL- 

UMN AND  SHOULD  BE  A 

MUST  FEATURE  ON  EVERY 

RADIO  STATION!!! 

For  information  write  or  wire 

KASPER-GORDON,  Inc. 

1 40  Boylston  Street 

Boston,  Mass. 

Faryon  to  Quaker  Oats 

R.  R.  FARYON,  vice-president  of 
Lord  &  Thomas,  Chicago,  resigned 
April  6  to  join  the  Quaker  Oats 
Co.,  Peterborough,  Ont.,  as  vice- 
president  and  general  manager. 
He  joined  the  agency  in  1932  and 
for  five  years  was  president  of 
L  &  T,  Toronto.  He  left  Canada 
two  years  ago. 

B.  MANISCHBWITZ  &  Co.,  Jersey 
City,  currently  sponsoring  the  weekly 
Yiddish  Swing  ijrogram  on  WHN, 
New  York,  on  April  13  is  starting  a 
campaign  for  Tam  Tam  Crackers, 
using  station  break  announcements  on 
stations  in  10  major  markets.  No 
further  details  were  revealed  by  A.  B. 
Landau.  New  York,  agency  in  charge. 

CANADIAN  INDUSTRIES,  Toronto 
(paint  and  varnish  division),  has 
started  musical  spot  announcements  on 
12  Canadian  stations.  Account  was 
placed  by  Ronalds  Adv.  Agency.  To- ronto. 

KENNEDY  MFG.  Co.,  Montreal 
(Sapho  products),  has  started  a  spot 
announcement  campaign  on  11  On- 

tario and  Quebec  stations.  Account 
was  placed  by  Coekfield  Brown  &  Co., Montreal. 

ESSLINGER'S.  Inc..  Philadelphia 
(brewery)  has  expanded  to  a  half- 
hour  the  original  15-minutes  The 
Flavor  Lingers  musical  show  on  KYW. 
Philadelphia,  and  WBAB.  Atlantic 
City.  Agency  is  James  G.  Lamb  Co., 
Philadelphia. 

LAKE  COMPOUNCE,  Bristol.  Conn, 
amusement  park ) .  using  radio  for  its 
12th  consecutive  year,  has  signed  for 
sponsorship  five-minute  dance  band 
contest.  Monday  through  Friday,  spot 
announcements  and  a  25-minute  music 
program  on  Saturdays  on  WDRC, 
Hartford. 

O 

When  you  think  of 

SPOTS... 

think  of  John  Blair! 
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W>f  AQ  is  the  station  most 

Chicagoans  listen  to  most. 

WMAQ  is  the  station  which 
carries  7  of  the  8  most  popular  programs  on 
the  air. 

WMAQ  is  the  station  most 

people  in  33  important  trading  centers  listen  to 
most. 

WMAQ  is  the  Chicago  station 

listened  to  most  in  9  metropolitan  centers. 

WMAQ  is  the  station  that  most 

people  in  123  counties  of  Illinois,  Indiana,  Mich- 

igan, Iowa  and  Wisconsin  listen  to  most. 

And  as  a  consequence,  it  is  the 

best  vehicle  for  your  sales  message  in  the  Nation's 
second  market. 
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USO  Enlists  Radio  Aid  About-Face  on  Radio  News  in  Detroit 

After  Three  Years  Finds  Press  Friendly 
In  War  Fund  Campaign 
AIMING  at  a  War  Fund  Campaign 
for  $32,000,000,  the  USO  has  en- 

listed the  aid  of  radio.  Through 
Neville  Miller,  NAB  president  and 
chairman  of  the  National  Radio 
Committee  of  USO,  arrangements 
have  been  made  with  personalities, 
programs  and  stations  for  complete 
cooperation.  Among  the  first  of  the 
national  shovi^s  to  join  the  cam- 

paign is  Hobby  Lobby.  On  April  18, 
Elman  will  urge  listeners  to  visit 
USO  clubhouses  and  volunteer  aid. 
Other  arrangements  have  been 
worked  out  with  local  stations  for 
presentation  of  spot  announce- 

ments and  specially-transcribed  15- 
minute  and  half-hour  programs 
through  July  4,  the  campaign's  end. 

A  MUSIC  iDublishiug  eompau.v  has 
been  formed  by  Art  Ford,  record  show 
announcer  of  WMCA,  New  York  in 
association  with  Tommy  Candell,  ar- 

ranger of  band  music.  The  firm  will  be 
known  as  Candell-Ford,  with  offices  at 
1674  Broadway,  New  York. 

AFTER  holding  "thumbs  down"  on 
radio  for  three  years,  Detroit  news- 

papers are  reported  to  have  done 
an  about-face.  For  the  last  month 
legitimate  radio  news  has  been 
given  just  consideration. 

This  change  of  heart  it  is  re- 
ported, is  due  to  a  three-year  fight 

conducted  by  Leo  Fitzpatrick,  vice 
president  and  general  manager  of 
WJR,  Detroit.  From  the  time  the 
ban  was  put  into  effect  Fitzpatrick 
has  argued  with  the  publishers  to 
little  avail.  From  time  to  time  he 
succeeded  in  tieing  in  with  promo- 

tional stunts  but  nothing  of  a  defi- 
nite nature  was  accomplished  until 

two  months  ago. 
In  February  the  WJR  head  made 

a  reciprocal  arrangement  with  the 
Free  Press  and  the  Times  to  ex- 

change space  in  their  columns  for 
time  on  the  air.  For  both  papers 

he  wrote  columns  of  "radio  gossip", 
giving  the  reader  interesting  facts 
about  the  folk  on  the  air.  Very 
openly,  at  the  bottom  of  the  column, 
was  the  line:  "This  Adv.  prepared 

and  paid  for  by  WJR." 
Letters  Show  Wishes 

Several  thousand  letters,  it  is 
said,  were  received  by  the  Free 
Press  and  Times  and  by  WJR,  ac- 

claiming the  new  column  and  re- 
vealing that  listeners  were  hungry 

for  news  of  their  radio  favorites. 
Much  of  the  fascination  of  the 
column  was  due  to  the  fact  that  no 
favoritism  was  shown  WJR.  Pub- 

licity was  given  to  all  stations  and 
networks. 

Always  a  crusader  for  coopera- 
tion between  press  and  radio,  Fitz- 

patrick started  a  round-table  dis- 
cussion called  In  Our  Opinion, 

sponsored  by  the  Free  Press  and 
WJR  each  Sunday.  All  sorts  of 
subjects  have  been  discussed. 

Newspapers,  Stations  Cooperate 

On  April  5  the  program  featured 
S.  L.  A.  Marshall,  military  analyst 
of  the  Detroit  News;  Royce  Howes, 
military  analyst  for  the  Free  Press, 
and  Edgar  A.  Guest,  the  poet,  in 
urging  unity  in  the  war  effort. 
WWJ,  Detroit,  cleared  time  and 
broadcast  simultaneously  with 
WJR. 

China  Relief  Program 

AS  A  SENDOFF  for  the  nation- 
wide campaign  to  raise  $7,000,000, 

United  China  Relief  on  April  11 
will  sponsor  a  one-hour  program 
on  125  BLUE  stations,  9-10  p.m., 
which  will  feature  a  message  from 
President  Roosevelt  to  be  read  by 
Archibald  MacLeish  of  the  OFF, 
and  an  address  by  Wendell  Willkie. 
Arrangements  for  the  broadcast 
were  made  in  cooperation  with  the 
Radio  Executives  Club  of  New 
York,  and  include  an  appearance 
by  the  noted  stage  team  of  Alfred 
Lunt  and  Lynn  Fontanne,  as  well 
as  comedian  Bob  Hope.  Music  for 
the  program  from  New  York  will 
be  by  Frank  Black's  Orchestra,  and 
from  Hollywood  by  David  Brock- man's  Orchestra. 

ladies: 

CONNIE  PORRECA 

LIKE  the  famous  "Let  George  Do 
It",  "Ask  Connie"  is  a  phrase  of 
great  importance  and  meaning, 
especially  around  the  studios  and 
oflfices  of  WOV  in  New  York.  The 
clearing  house  for  traffic,  media, 
sales  and  programming,  Connie 
Porreca's  desk  is  a  welter  of  rate 
cards,  correspondence,  sales  plans 
and  programs.  She  is  also  in  charge 
of  office,  personnel  and  general 
supervisory  details. 
Demure  and  attractive,  Connie 

Porreca  started  in  radio  in  1933  as 

secretary  to  the  commercial  man- 
ager of  WCAU  in  Philadelphia. 

Next,  she  went  to  Transamerican 
Broadcasting  &  Television  as  sec- 

retary to  the  vice-president.  In  a 
short  time  Connie  was  transferred 
to  the  sales  department  in  charge 
of  research,  statistics  and  promo- tion. 

In  1938,  Miss  Porreca  went  to 
Hearst  Radio  and  when  Elliott 
Roosevelt  resigned  as  president  to 
take  over  the  Texas  State  Network, 
she  went  with  him  as  his  secretary. 
Two  years  ago  Connie  came  to 
WOV,  where  in  a  short  time  she 
catapulted  herself  to  a  spot  where 
nothing  happens  without  someone 

first  saying,  "Ask  Connie". 

BOB  TROUT,  CBS  correspondent  in 
London,  supplies  the  commentary  and 
takes  part  in  "America  Moves  Up," 
first  of  a  series  of  English-made  films 
for  showing  in  the  United  States. 

BOOST 

YOUR 
SALES  

, 

Advertise  over  Central  America's 
most  modern  stations  ̂  

/90^000 

AMCRICANS 

OF  THE  CANAU  ZONE 

Bar  AMERICAN 
Rep.:  Melchor  Cruirnan  Co.  Inc. 

9  Rockefeller  Plaia,  New  York  City 

HOK-HP5K 
640  Kc.  6^005  Kc. 
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CBS  Pays  $54,466  Total 

To  Departing  Employes 

Entering  Armed  Forces 
UNDER  the  plan  adopted  late  in 
1940,  by  which  employes  entering 
the  military  service  receive  a  maxi- 

mum payment  of  six  months  salary 
if  they  have  been  with  the  company 
more  than  six  years,  CBS  up  to 
Dec.  31,  1941  paid  out  to  136  em- 

ployes entering  service  with  the 
armed  forces  an  aggregate  of  $54,- 
466. 

This  was  disclosed  in  the  annual 
report  of  President  William  S. 
Paley,  made  public  last  week.  Mr. 
Paley  reported  that  the  board  of 
directors  has  voted  to  extend  the 
plan  through  July  1,  1942,  and  will 
also  continue  throughout  1943  its 
policy  of  assuming  the  cost  of  in- 

surance coverage  of  employes  in- 
cluded in  the  company's  group  in- surance plan. 

To  assist  employes  at  moderate 
earning  levels  in  meeting  the  rising 
cost  of  living,  the  company  at  the 
beginning  of  1942  increased  sal- 

aries of  all  persons  employed  be- 
fore Oct.  1,  1941  who  as  of  Dec.  15, 

1941  were  earning  $75  a  week  or 
less  and  who  were  not  then  being 
paid  under  union  scale.  Such  in- 

creases were  based  on  10%  of 
weekly  salary  up  to  $30;  71/2%  of 
weekly  salary  from  $30  to  $40; 
5%  of  weekly  salary  from  $40  to 
$50.  The  maximum  increase  re- 

ceived by  any  eligible  employe  un- 
der this  formula  amounted  to  $4.25 

per  week. 

Zias  Leaving  Law  Firm 
To  Enter  Naval  Reserve 

COMMISSIONED  an  ensign  in 
the  Naval  Reserve,  Joseph  F.  Zias, 
Washington  attorney,  reported  for 
active  duty  in  the  Navy  last 
Wednesday. 

Ensign  Zias  has  been  associated 
with  the  law  firm  of  Loucks  & 
Scharfeld  since  March,  1937.  A 
native  of  Bradford,  Pa.,  he  was  a 
1933  graduate  of  the  U  of  Mich- 

igan where  he  was  president  of 
the  Student  Council.  He  received 
his  law  degree  at  George  Washing- 

ton Law  School  in  1936. 

Rockhill  Producers 
ROCKHILL  RADIO  Inc.,  New 
York,  has  announced  its  organiza- 

tion to  create  and  produce  radio 
programs,  live  and  transcribed. 
Joseph  Tenenbaum,  who  will  head 
the  new  firm,  announced  it  has  ac- 

quired the  offices,  facilities,  and  re- 
cording studios  formerly  occupied 

by  Radio  House  Inc.,  18  East  50th 
St.  Associated  with  the  new  com- 

pany are  Stuart  Buchanan,  CBS 
director,  Stanley  Wolf,  former  CBS 
writer,  and  Ted  Cott,  creator  of 
So  You  Think  You  Know  Music. 
West  Coast  office  is  located  at  6305 
Yucca  St.,  Hollywood. 

Gillette  Resumes  Fights 
GILLETTE  SAFETY  Razor  Co. 
(Boston),  resumes  MBS  exclusive 
broadcasts  of  boxing  bouts  from  Madi- 

son Square  Garden  in  mid-May.  The 
series  has  been  interrupted  with  the 
arrival  of  the  circus  in  the  Garden  last 
week.  Scheduled  for  May  15  is  the 
bout  between  Sammy  Angott  and  Allie 
Stolz,  lightweights,  followed  by  the 
Bob  Pastor-Tami  Mauriello  heavy- 

weight fight  May  22.  The  welterweight 
bout  between  Ray  "Sugar"  Robinson and  Marty  Servo  takes  place  May  28. 
Agency  is  Maxon,  Inc.,  New  York. 

SQUEEZE  PLAY  enacted  here  is  a 
scene  from  Rope's  End,  current 
production  of  Charleston's  famous 
Kanawha  Players  in  West  Vir- 

ginia. Actors  are  Jack  Comfort 
(left),  commercial  manager  of 
WGKV,  Charleston,  and  Leslie 
Gorrall,  announcer  and  former 
Broadway  actor,  applying  the 
squeeze  with  fiendish  delight. 

CBS  Report 
{Continued  from  page  20) 

can  people  is  being  fired,  and  their 
love  for  democracy  quickened  by 
all  that  radio  brings  tliem  in  its 
incomparably  vivid  way  to  inform 
their  intellects  and  stir  their 
hearts. 

"In  addition  to  doing  all  it  can 
to  help  the  people  win  both  the 
war  and  the  peace,  radio  must  pre- 

serve much  of  its  normal  program 
structure.  Spiritual  values  must  be 
nourished  in  these  critical  times 
by  religious  programs.  Broadcasts 
of  the  world's  great  music  can 
soothe  and  bring  relief  to  millions 
in  a  nation  at  war.  Radio  must  also 
supply  light  and  gay  music,  pro- 

grams of  fun  and  frolic,  because 
buoyancy  and  laughter  help  to  win 
wars. 

Service  for  Victory 

"For  the  duration,  Columbia's 
first  task  since  Dec.  7  has  been  and 
will  continue  to  be,  to  make  radio 
serve  the  cause  of  victory.  Today 
more  than  ever  before  it  is  the 
people  who  will  shape  the  world, 
and  it  is  the  people  throughout 
America  who  listen.  So,  simply  and 
swiftly  and  flexibly,  we  shall  strive 
to  keep  responsible  to  the  ever- 

''00 

changing  needs  and  opportunities 
of  a  great  democracy  at  war. 

"To  the  people  of  the  allied  coun- 
tries in  the  ranks  of  the  United 

Nations,  Columbia  will  carry,  in  its 
international  shortwave  programs, 
the  swing  and  the  spirit  of  our 
armed  forces  as  they  relentlessly 
press  home  the  war  to  our  common 
foes,  and  the  surge  of  democratic 
devotion  by  the  people  at  home  who 
spur  them  on.  To  the  people  of  our 
neighbor  nations  to  the  South, 
Columbiai's  new  Latin-American 
network  will  speak  of  our  mutual 
ideas  and  purposes. 

"To  secret  listeners  in  lands  now 
under  tyrant  heels,  Columbia  will 
carry  a  message  of  hope  and  deliv- 

erance. To  other  secret  listeners 

in  the  aggressor  countries  them- 
selves, Columbia  will  give  facts 

denied  them  by  dictator-dominated 
broadcasting  agencies,  carrying  to 
them  the  truth  that  makes  men 
free  to  conquer  the  lies  that  are 
of  the  essence  of  totalitarianism. 
Free  American  radio  will  help  the 

United  States  win  this  war." 

Dr.  I.  Q.  Shortwaved 
ANOTHER  SHOW  to  join  the  list  of 
sponsored  programs  shortwaved  to service  men  outside  the  U.  S.  via  NBC 
international  stations  WRGA  and 
WNBI  is  Dr.  I.  Q.,  now  heard  on 
NBC  in  behalf  of  the  Vick  Chemical 
Co.,  New  York,  for  Vitamins  Plus. 
Agency  is  Grant  Adv.,  New  York. 
Nineteen  programs  are  now  being 
broadcast  to  soldiers  and  sailors abroad. 

For  cojnp/efe  itthmet'm (Mte<t  9Ut 

Hot'mal  Representatives 
or  write 

Son  Diego,  Caiifornio 

PAUL  H.  RAVMER  CO.,  NATIONAl  KlUtCStNTATIVt National  Rep.  PAUL  H.  RAYMER  CO.  ?^rcZro" SAN  FRANCISCO 

CLEVELAND DETROIT 
LOS  ANGELES. 
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BRITAIN'S  BAHLE  OF  THE  AIR 

'V  Symbol  a  Radio  Contribution,  Article  in 

 'Saturday  Evening  Post'  Reveals  
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RADIO  contributed  the  V  to  World 
War  II.  In  the  current  issue  of 
the  Saturday  Evening  Post,  Wil- 

liam D.  Bayles  describes  this  as 
part  of  the  British  radio  effort  in 
an  article  titled  "London  Calling, 
Goebbels  Jamming." 

Practically  unknown  25  years 
ago,  the  article  relates,  radio  has 
become  a  vital  arm  of  offense  in 
World  War  II.  So  much  so  that 
the  Axis  and  the  United  Nations 
alike  wage  a  daily  battle  of  words 
on  all  wavelengths  designed  to  cre- 

ate doubt,  destroy  confidence  and 
prepare  listeners  for  the  inevitabil- 

ity of  their  respective  doctrines. 
The  V  Battle 

The  V  symbol  was  originated, 
Bayles  states,  by  a  Belgian  an- 

nouncer, Victor  de  Lavelaye,  who 
tried  it  out  in  his  country  long- 
before  it  became  a  universal  sym- 

bol of  free  people  everywhere. 
Britain's  radio  strategists  fell  upon 
it  at  once  and  considered  its  value 

from  every  conceivable  angle  be- 
fore finally  putting  it  into  prac- tice. 

In  connection  with  the  V  cam- 
paign, for  example,  he  describes 

the  considerations  of  various  lan- 
guages necessary  before  the  cam- 

paign was  actually  started.  Greece 
had  no  V  in  its  alphabet  nor  did 

(J 

during  the 

NAB  Convention 

.  .  .  ani^  tit 

HOTELS  STATLER  in 

BOSTON 

BUFFALO 

DETROIT 

NEW  YORK 
(Hotel  Pennsylvania) 

PITTSBURGH 
(Hotel  Wm.  Penn) 

ST.  LOUIS 

WASHINGTON 
(Under  construction) 

HOTEL  STATLER,  CLEVELAND 
Robert  F.  Brydle,  Manager 

Poland  or  Yugoslavia.  At  first 
Norway  objected  to  use  of  the  V, 
preferring  instead  an  H  for 
Haakon.  Autocratic  authority 
solved  this  with  the  slogan,  Ve 
Ville  Vinne,  which  is  translated 
literally.  Greece  adopted  the  n 
in  nike  which  means  victory  and 
yet  possesses  the  form  of  the  V. 

The  V  campaign  is  directed  by 
a  British  broadcaster  whose  alias 
is  Col.  Britton.  Regularly  each  Fri- 

day evening  he  broadcasts  his  in- 
structions to  V  followers  through- 

out the  continent.  Through  his  pro- 
grams which  are  translated  into 

ten  languages,  sabotage  and  resist- 
ance of  all  kinds  have  been  insti- 

gated. Now  he  is  even  leading  a 
campaign  on  local  quislings 
throughout  the  conquered  lands. 
Positive  material  reaches  Britton 
which  enables  him  to  name  quis- 

lings accurately.  A  short  time  later 
it  is  not  uncommon  to  learn  that 
they  have  died  mysteriously,  one 
way  or  another. 

In  spite  of  Nazi  terrorist  tactics, 
this  program  and  others  are  list- ened to  and  there  are  two  sources 
of  evidence  for  this  contention. 
Mail  comes  in  regularly  and  secret 
British  sources  even  determine  the 
reception  at  different  points 
throughout  the  continent. 

Mr.  Bayles'  article  covers  the 
entire  range  of  British  broadcast 
activity  including  other  broadcast- 

ers as  well  as  the  general  lines  of 
British  propaganda  technique  in 
addressing  various  nations. 

Nursery  Spots 

BEAUTY  BLOSSOM  Nurseries, 
Los  Angeles,  in  a  30-day  test  cam- 

paign started  April  7  is  using  three 
to  six  daily  one-minute  transcribed 
announcements  on  five  stations  in 
that  area.  List  includes  KFAC 
KFVD  KMPC  KMTR  KRKD.  Al- 

lied Adv.  Agencies,  Los  Angeles, 
has  the  account.  Dick  Bai'tlett  is executive  in  charge. 

Influencing  Sales 

FAR  Beyond  Ponliac 

In  cities  .  .  .  villages  .  .  .  farms 
.  .  .  (or  miles  and  miles  around 
Pontiac  .  .  .  the  messages  of  na- 

tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 1000  streamlined  v/atts. 

GET  THE 
FACTS 
FROM WCAR 

PONTIAC,  MICHIGAN 
or  the  Foreman  Co.  •  Chicago  •  New  York 

WHEN  KFBI,  Wichita,  signed  with 
the  BLUE,  it  observed  the  event  by 
hoisting  a  solid  blue  flag  under  "Old 
Glory".  Within  an  hour,  the  sta- 

tion's switch  was  blocked  with  calls 
for  an  explanation.  Manager  Ray 
Linton  finally  was  forced  to  use 
press  notices,  telling  the  story  of 
the  affiliation,  effective  April  12,  as 
a  member  of  the  Southwestern 
Group.  KFBI  stays  on  MBS.  The 
BLUE  evening  hour  rate  is  $180. 

Censorship  Bans 

News  of  Race  Riot 
Restriction  Lifted  by  Army 

But    Ryan    Refuses  Release 
ON  THE  GROUND  that  the  news 
value  was  not  sufficient  to  compen- 

sate for  the  resultant  harm,  the 
Office  of  Censorship  continued  the 
radio  "no  publicity  ban"  on  the  race riot  at  Fort  Dix,  N.  J.,  April  3, 
according  to  J.  Harold  Ryan,  as- 

sistant director  of  censorship  in 
charge  of  radio. 

The  Army  Radio  Branch  first  ad- 
vised "no  publicity"  on  the  story, 

after  a  call  had  been  received  early 
Friday  morning  on  the  brawl  which 
resulted  in  three  fatalities  and  sev- 

eral woundings.  After  the  facts 
became  known,  the  ban  was  lifted 

but  Mr.  Ryan  ordered  it  "continued 
and  sustained."  It  was  pointed  out 
at  the  Censorship  Office  that  there 
was  precedent  for  such  action,  a 
similar  black  -  and  -  white  incident 
having  developed  several  months 
ago  in  a  Louisiana  camp.  Axis 
propaganda,  it  was  pointed  out, 
has  tended  to  emphasize  purported 
racial  difficulties  in  this  country. 
Ed  Kirby,  chief  of  the  Radio 

Branch  of  the  Army,  declared  that 
from  time  to  time  a  news  situation 
arises  in  which,  until  full  facts 
are  known,  it  appears  wise  for  the 

War  Department  to  request  "no 
publicity."  He  explained  the  Fort 
Dix  story  was  brought  to  the  at- 

tention of  the  Radio  Branch  about 
3  a.m.  Friday. 

Later  in  the  day,  when  details 
of  the  incident  were  available,  Mr. 
Kirby  said,  the  Department  lifted 
the  previous  restrictions  on  broad- 

cast. "From  then  on  it  became  a 
matter  for  decision  by  the  Office 

of  Censorship,"  he  said. 
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Station  in  Mexico 

Avoids  U.  S.  Tax 

U.  S.  Appellate  Ruling  Finds 
Income  Levy  Not  Applicable 

MEXICAN  border  stations  selling- 
time  primarily  to  American  adver- 

tisers are  not  required  to  pay  in- 
come taxes  to  the  United  States, 

under  an  opinion  handed  down 
April  3  by  the  U.  S.  Circuit  Court 
of  Appeals  for  the  Fifth  Circuit, 
sitting  in  New  Orleans. 

Affirming-  a  split  decision  of  the 
Board  of  Tax  Appeals  in  a  case 
involving-  the  former  XEPN,  at 
Piedras  Negras,  Mexico,  across 
from  Eagle  Pass,  Tex.,  two  of  the 
three  circuit  judges  held  that  none 
of  the  former  station's  income  "was 
derived  from  sources  within  the 
United  States".  The  amount  of  tax 
sought  to  be  recovered  by  the  Com- 

missioner of  Internal  Revenue  was 
approximately  $90,000,  for  the 
years  1936  and  1937. 

Operated  by  Branch 

XEPN  was  operated  by  a  Mexi- 
can company,  but  W.  E.  Branch, 

an  American,  was  the  actual  oper- 
ator. Mr.  Branch,  identified  with 

several  border  stations,  now  is 
authorized  to  locate  a  new  150,000- 
watt  transmitter  at  Juarez,  across 
from  El  Paso,  on  800  kc.  The  State 
Department  protested  the  assign- 

ment [Broadcasting,  March  30]. 
The  litigation  was  initiated  in 

1939  with  Robert  Ash,  Washington 
tax  attorney,  representing  the 
Piedras  Negras  Broadcasting  Co., 
operating  the  former  XEPN.  After 
the  Board  of  Tax  Appeals  opinion 
in  favor  of  the  Texas  station  had 
been  rendered,  the  Commissioner  of 
Internal  Revenue  took  an  appeal  to 
the  Circuit  Court.  Circuit  Judges 
Hutcheson  and  Holmes  concluded 
that  even  though  95%  of  the  sta- 

tion's income  was  derived  from  ad- 
vertisers within  the  United  States 

and  bank  accounts  were  maintained 
both  in  Texas  and  Mexico,  the  books 
and  records  of  the  station  were  in 
Mexico  and  its  only  studio  was 
across  the  border.  It  concluded, 
therefore,  that  all  of  the  services 
rendered  by  the  station  in  connec- 

tion with  its  business  were  per- 
formed in  Mexico. 

Circuit  Judge  McCord,  in  his  dis- 

Gadget  Chance 
RAPID  growth  of  electronic 
gadgeteering  for  the  duration 
is  the  prediction  of  Charley 
Golenpaul,  in  charge  of  job- 

ber sales  for  Aerovox  con- 
densers. Although  many  hams 

are  and  will  be  engaged  in 
wartime  activities  Golenpaul 
nevertheless  asserts  that 
those  remaining  at  home  will 
be  busy  with  electronic  gad- 

geteering possibilities.  He 
foresees  the  possibility  of  such 
developments  as  light-beam 
telephones  for  conversing 
over  long  distances,  various 
applications  of  the  photo- 

electric principle,  and  the 
like. 

H.  L.  Wilson  in  Army 

HERBERT  L.  WILSON,  consult- 
ing radio  engineer  and  head  of  Al- 
lied Research  Laboratories,  New 

York,  has  been  called  to  duty  as  a 
captain  in  the 
Army  Signal 
Corps.  For  the 
duration  his  firm 
will  be  carried  on 

by  associate  en- gineers Edward 
J.  Daubaras  and 

Raymond  Fulei- han.  Wilson  is  in 
the  general  de- 

velopment divi- 
sion of  the  Signal 

Corps. 
Dr.  Wilson 

HARRY  BRIGHT,  for  two  years 
program  -  imiductioii  iiiaiiayer  of 
W(;HR.  Coldi^bni-,),  X.  ('..  has  been 
named  ]ir()f;rain  director  of  \\'K'I]M. Fitelil>uri;'.  Mass. 

sent,  held  that  the  income  should 
have  been  taxed  since  the  programs 
of  XEPN  were  primarily  designed 
for  listeners  in  the  United  States 
and  since  90%  of  listener  response 
came  from  this  country  and  95%. 
of  its  income  came  from  American 
advertisers.  Agents  of  the  station 
solicited  advertisers  in  this  country 
and  the  Eagle  Pass  mailing  address 
used  was  "most  beneficial  to  the 
company,  if  not  absolutely  essen- 

tial to  the  success  of  the  operation." 
The  original  deficiency  in  tax 

was  approximately  $60,000,  but 
this  was  increased  to  a  claim  for 
$90,000  on  the  appeal. 

WIAC 

580  Kc.    •    5000  Watts 

"First  on  all  Puerto  Rico  Dials" 

Box  4504 

San  Juan,  P.  R. 

Treasury  Defers 

'Wake  Up  America' 
PLANS  of  the  Treasury's  Defense 
Savings  Stalf  to  dramatize  the  now 
famous  Scripps-Howard  editorial 
"Wake  Up  America — It's  Late" 
were  dropped  a  week  ago  because  of 
the  swiftly  changing  national 
scenes,  it  was  learned  in  authori- 

tative quarters. 
The  postponement  order,  an- 

nounced April  2  after  a  drama- 
tized version  of  the  editorial  had 

been  recorded,  came  from  "high 
Treasury  oificials."  The  cancella- tion was  ordered  on  718  stations 
carrying  the  Treasury  Star  Parade, 
but  too  late  to  prevent  its  broad- 

cast on  a  number  of  the  stations. 

Labor  Offended 

The  editorial,  first  published  in 
the  Pittsburgh  P)-ess,  was  widely 
reprinted  and  dealt  with  alleged 

impediments  to  the  country's  war effort.  Labor  organizations,  it  is 
understood,  took  umbrage  and  this 
reaction  resulted  in  the  cancella- 

tion order.  Treasury  attaches  said 
the  broadcast  had  only  been  post- 

poned, but  the  general  feeling  is 
that  it  has  been  killed. 

Officially,  it  was  stated  that  the 
whole  picture  changed  between  the 
time  orders  were  issued  for  tran- 

scribing the  program  and  the  sched- uled broadcast  date.  Consequently, 

it  became  "untimely".  The  drama- 
tization, transcribed  by  World 

Broadcasting  System,  starred  Fred- eric March  and  Janet  Gaynor, 

among  others. 

'Lutheran  Hour'  Rests 
USUAL  summer  hiatus  of  The 
Lutheran  Hon)-  on  Mutual  will 
start  after  the  April  19  broadcast, 
with  the  series  to  return  to  that 
network  early  this  fall.  Featuring 
talks  by  Dr.  Walter  A.  Maier,  the 

program  is  sponsored  by  the  Luth- 
eran Laymen's  League,  St.  Louis, 

and  heard  Sundays  1:30-2  p.m.  on 
58  MBS  stations.  Agency  is  Kelly, 
Stuhlman  &  Zahrndt,  St.  Louis. 

Kathryn  Cravens  Honored 
KATHRYX  CRAVKXS,  who  coii- 
tlucts  yews  Throuqh  a  Womuivs 
El/en.  on  WNEW.  New  York,  has  been 
awarded  first  prize  l)y  the  Assn.  of 
American  Pen  Women  for  the  best 
])ublished  magazine  article  to  be  writ- 

ten by  a  woman.  Her  prize-winning article  --Helen  Keller  l'iti(!S  the  Real 
T'nseeinu".  was  pnblished  in  the  maga- 

zine section  of  the  New  York  Times 

June  li.-?.  l'.)40. 
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Radio's  Functions 

In  War  to  Feature 

Ohio  U  Convention 

Leading  Figures  to  Take  Part 

In  Educators'  Meeting 
FUNCTION  of  radio  in  the  war 
will  dominate  the  13th  Annual  In- 

stitute for  Education  by  Radio, 
May  3-6  at  the  Deshler-Wallick 
Hotel,  Columbus.  Authorities  in 
the  field  of  education  by  radio  will 
participate  at  the  four-day  session, 
of  which  W.  W.  Charters,  honorary 
director;  I.  Keith  Tyler,  director, 
and  M.  Margariete  Ralls,  secre- 

tary, will  be  leaders. 
Opening  the  meeting  May  3  will 

be  a  general  discussion  of  radio  in 
wartime  at  which  effectiveness  of 
Government  use  of  radio  will  be 
the  topic.  Technique  will  be  that 
of  the  MBS  American  Forum  of 
the  Air,  with  these  participants: 
Theodore  Granik,  Forum  director, 
chairman;  Edward  L.  Bernays, 
public  relations  counsel;  J.  Harri- 

son Hartley,  chief.  Radio  Section, 
Navy  Office  of  Public  Relations; 
Ed  Kirby,  chief.  Radio  Branch, 
Army  Bureau  of  Public  Relations; 
Robert  J.  Landry,  Variety;  Wil- 

liam B.  Lewis,  Office  of  Facts  & 
Figures;  Roger  N.  Baldwin,  di- 

rector, American  Civil  Liberties 
Union. 

News  Discussion 

At  a  general  session  May  4 
radio  news  reports  and  comments 
will  be  the  topic,  with  Arthur  J. 
Klein,  dean.  College  of  Education, 
Ohio  State  U.,  presiding.  Speak- 

ers will  be  Morgan  Beatty,  BLUE ; 
H.  V.  Kaltenborn,  NBC;  Gregor 
Ziemer,  WLW,  Cincinnati.  Follow- 

ing will  be  a  panel  with  these  ad- 
ditional participants:  James  Cas- 

sidy,  director  of  special  events, 
WLW,  WSAI,  WLWO;  G.  W. 
Johnstone,  BLUE  director  of  news 
and  special  events;  A.  A.  Schech- 
ter,  NBC  director  of  news  and 
special  events;  Paul  W.  White,  CBS 
director  of  news  broadcasts. 
Awards  will  be  announced  for  the 
sixth  American  exhibition  of  re- 

cordings of  educational  programs. 

Work-study  groups  will  take  up 
problems  in  agricultural  and  home- 

HOW  TO  CARE  FOR  RECEIVERS 

OPM  OfFers  Listeners  Some  Suggestions  on 

 Keeping  Sets  in  Working  Order  
WITH  THE  April  22  deadline  for 
fulltime  conversion  of  receiver 
manufacturing  close  at  hand,  the 
Office  of  Price  Administration  last 
Tuesday  released  a  list  of  practi- 

cal suggestions  on  the  care  of  home 
radios  for  the  duration. 

The  suggestions  are  felt  to  be  of 
extra  value  in  view  of  the  doubtful 
outlook  for  replacement  parts  man- 

ufacturing. Stations  may  find  it 
helpful  to  broadcast  the  sugges- 

tions from  time  to  time  so  listeners 
will  keep  their  sets  in  top  condition 
despite  the  emergency. 

The  OPA  full  text  follows: 
Make  sure  that  the  radio  is  not 

placed  with  its  back  flat  against  the 
wall.  Tubes,  transformers,  and  re- 
sisters  heat  up,  and  free  circulation  of 
air  is  required  to  prevent  overheating. 
Leave  an  inch  or  so  between  the  cabi- 

net and  wall. 
Check  the  set's  electric  cord  and 

plug.  The  plug  should  fit  firmly  into  the 
wall  socket  and  the  wires  leading  to 
it  should  be  intact. 

Check  connections  also  on  nearby 
electrical  appliances  and  lamps.  Loose 
connections  on  nearby  gadgets  cause 
static.  Sometimes  moving  a  nearby  ap- 

pliance or  lamp  farther  away  wiU  help 
reception. 

If  the  radio  crackles,  check  the  aerial 
and  ground  wires  to  determine  whether 

they  are  broken  in  any  place  or  are 
rubbing  against  other  wires  or  trees  or metals. 

If  you  have  not  set  up  a  ground  con- nection and  your  radio  is  raucous,  fix 
one  up  by  connecting  a  wire  from  your 
radio's  ground  post  to  a  water  or  steam pipe.  Do  not  use  your  gas  pipe  as  a 

ground. If  you  have  an  outside  aerial,  make 
sure  that  it  is  equipped  with  a  light- 

ning arrester.  Even  small  "static  dis- charges"-— not  lightning — may  ruin  a 
set  unless  they  are  by-passed  by  the arrester. 

Check  the  set's  tubes,  to  see  that 
they  fit  firmly  in  their  sockets.  Occa- 

sionally what  may  seem  to  be  a  bad 
tube  is  merely  a  good  tube  that  is  fitted 
loosely  into  its  socket. 

Clean  the  dust  out  of  your  set  often. 
A  hand  vacuum  cleaner  will  help. 

If  your  radio's  performance  is  un- satisfactory and  none  of  these  home 
adjustments  help,  it's  time  to  call  in the  repairman. 

These  points  should  be  observed: 
Call  in  a  repairman  from  a  reputable 

firm — one   with   which   you   are  ac- 
quainted, if  possible. 

Insist  that  he  fix  the  set  at  your 
home.  Most  service  firms  have  portable 
testing  and  repair  equipment  for  home 
calls. If  he  insists  on  carrying  the  set  to 
the  shop,  persuade  him  to  give  you  an 
inventory  of  the  adjustments  he  thinks 
will  be  necessary,  and  request  the  re- 

turn of  old  parts  which  he  finds  neces- 
sary to  replace. 

making  broadcasts,  headed  by  G.  E. 
Ferris,  assistant  editor,  Agricul- 

tural Publications,  Ohio  State  U., 
and  John  P.  Neville,  U.  of  New 
Hampshire;  broadcasting  by  na- 

tional organizations,  with  Henri- 
ette  K.  Harrison,  national  radio 
director.  National  Council  YMCA, 
New  York,  as  chairman;  chil- 

dren's programs,  headed  by  Sidonie 
M.  Gruenberg,  director.  Child  Study 
Assn.  of  America;  religious  broad- 

casts, with  Louis  Minsky,  National 
Conference  of  Christians  &  Jews, 
as  chairman;  recordings  for  school 
use,  with  Elizabeth  Goudy,  Los 
Angeles  County  Schools,  as  chair- 

man; research  in  educational 
broadcasting,  with  Paul  F.  Lazars- 
feld,  director.  Office  of  Radio  Re- 

search, Columbia  U.,  as  chairman; 
school  broadcasting,  with  John  W. 
Gunstream,  Texas  Dept.  of  Edu- 

cation, as  chairman;  college 
courses  in  radio,  with  co-chairmen, 
Kenneth  Bartlett,  director,  Radio 
Workshop,  Syracuse  U.,  and  War- 

ren Scott,  U.  of  Southern  Cali- fornia. 

Section  meetings  will  consider 
in-school  broadcasting,  with  Kath- 

leen Lardie,  Detroit  public  schools, 
presiding;  NAB,  with  President 
Neville  Miller  presiding;  National 
Assn.  of  Educational  Broadcasters, 
with  President  Harold  A.  Engel 
presiding ;  cooperative  approaches 
to  educational  broadcasting,  with 
Robert  Hudson,  director.  Rocky 
Mountain  Radio  Council,  presid- 

ing; teacher  education  in  radio, 
with  A.  L.  Chapman,  U.  of  Texas, 
presiding ;  broadcasting  for  women, 
with  Margaret  Cuthbert,  NBC  pro- 

gram director,  presiding;  the  negro, 
and  radio  in  education,  with  Walter 
N.  Ridley,  Virginia  State  College 
for  Negroes  presiding;  advertis- 

ing agencies;  radio  and  wartime 
morale,  with  Mr.  Bernays  presid- ing. 

A  general  session  May  5  will 
cover  radio  drama  in  wartime. 
Presiding  will  be  H.  P.  McCarty, 
director,  WHA,  U.  of  Wisconsin. 
Speakers  will  be  Norman  Corwin 
and  Arch  Oboler.  Work-study 
groups  will  continue  the  May  4  dis- 

cussions and  a  spepial  section 
meeting  will  cover  the  Columbia 
Workshop,  with  Davidson  Taylor, 
CBS  vice-president,  presiding.  At 
the  annual  dinner  a  testimonial 
will  be  paid  to  Walter  Damrosch. 
Niles  Trammell,  NBC  president,  is 
scheduled  to  present  the  Damrosch 
Music  Scholarship. 

KFAR,  Alaska  Station, 

Given    Power  Increase 
TO  AFFORD  increased  coverage 
in  Alaska,  a  vital  defense  area, 
the  FCC  last  Tuesday  on  its  own 
motion  granted  KFAR,  Fairbanks, 
a  construction  permit  to  increase 
its  power  from  1,000  to  5,000  watts 
on  610  kc. 

The  station  had  applied  for  10,- 
000  watts  on  660  kc,  seeking  the 
additional  power  to  increase  its 
coverage  in  remote  areas  not  now 
adequately  served  by  any  station. 
The  Commission,  however,  author- 

ized the  increase  to  5,000  watts  on 
its  present  610  kc.  assignment,  de- 

spite the  fact  that  no  application 
was  pending. 

The  grant  was  made  contingent 
upon  both  KFAR  and  KFRC,  San 
Francisco,  also  assigned  to  610, 
effecting  modification  of  their  an- 

tennas "to  reduce  interference  in 
the  light  of  experience."  San  Fran- cisco is  some  2,500  miles  from 
Fairbanks. 

Clicquot  Club  Spots 
CLICQUOT  CLUB,  MiUis,  Mass., 
on  April  27  will  start  one-minute 
daytime  transcribed  announcements 
10  times  weekly  on  14  New  Eng- 

land stations  for  17  weeks.  Plans 
to  carry  the  campaign  to  other  re- 

gions are  not  complete.  The  cam- 
paign is  already  on  WFPG  WSAY WEEI  WBZ  WBZA  WORL 

WJARW  WDRC  WTAG  WLAW 
WCSH  WLBZ  WICC  WLNC 
WCAX  WSYB.  N.  W.  Ayer  &  Son, 
New  York,  is  the  agency. 

Trout  to  Return 
BOB  TROUT,  CBS  correspondent 
in  London,  is  leaving  this  month 
to  return  to  America  via  Turkey, 

Egypt,  Malta,  Australia  and  New 
Zealand,  broadcasting  from  those 
countries  en  route.  His  place  will 
be  taken  by  Edward  R.  Murrow, 
chief  of  CBS  European  staff,  who 
starts  a  series  for  International 
Silver  Co.  April  16  as  the  summer 
replacement  for  its  CBS  Silver 
Theatre  Show. 

Gen.  Mills,  Lever  Games 
GENERAL  MILLS  and  Lever  Bros, 
have  signed  contracts  with  WJSV, 
Washington,  for  the  broadcast  rights 
to  the  Washington  Senators  games, 
home  and  away.  Previously  the  station 
had  purchased  the  rights  from  the 
baseball  club  for  a  reported  $25,000 
[Broadcasting.  April  6].  Lever  Bros, 
will  broadcast  the  opening  game  April 
14  and  the  sponsors  will  alternate 
throughout  the  season.  Arch  Mac- Donald  wiU  announce,  assisted  by  Joe 
King.  Knox-Reeves  is  agency  for  Gen- 

eral Mills  and  RuthraufE  &  Ryan  rep- 
resents Lever  Bros. 
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Kolin  Hager  Elected  Director 

At  NAB  2d  District  Meeting 

War  Broadcasting  Committees  for  Each  Favored; 

Support  Is  Pledged  to  Government  in  War  Effort 

RESOLUTION  to  create  war 
broadcasting  committees  for  each 
state  to  carry  on  and  extend  the 
work  being  done  by  district  repre- 

sentatives of  the  NAB  Defense 
Committee  was  adopted  unanimous- 

ly at  the  2nd  NAB  District  Meet- 
ing in  New  York  last  Friday.  The 

resolution  also  stated  the  broad- 
casters' pledge  to  support  Govern- 

ment agencies  working  in  the  war 
effort,  and  two  additional  resolu- 

tions were  adopted  pledging  unani- 
mous support  of  BMI  and  full  con- 

fidence in  the  NAB. 
The  committee  framing  the 

resolutions  consisted  of  Kolin 
Hagers,  WGY,  Schenectady;  John 
V.  L.  Hogan,  WQXR,  New  York 
and  Elliott  Stewart,  WIBX,  Utica. 

Hager  Elected 
At  the  biennial  meeting  Kolin 

Hager,  manager  of  WGY,  was 
elected  director  of  the  2d  District 
for  a  two-year  term,  replacing 
Clarence  Wheeler,  WHEC,  Roches- 

ter, whose  term  in  office  expired 
this  year.  (For  sketch  of  Mr. 
Hager  see  page  35.)  The  elections 
committee  consisted  of  William 
Fay,  WHAM,  Rochester;  Michael 
Hanna,  WHCU,  Ithaca,  and  Cecil 
D.  Mastin,  WNBF,  Binghamton. 

After  a  review  of  the  NAB's 
activities  in  the  present  emergency 
and  its  actions  since  Dec.  7,  1941, 
date  of  the  attack  on  Pearl  Harbor, 
by  C.  E.  Arney  Jr.,  assistant  to 
Neville  Miller,  NAB  president.  Col. 
H.  C.  Wilder  of  WSYR,  Syracuse, 
and  2d  District  representative  of 
the  NAB  Defense  Committee,  gave 
a  report  on  college  training  of  ra- 

dio technicians  for  the  emergency. 
Three  representatives  of  music 

copyright  companies  discussed  the 
music  situation.  Carl  Haverlin,  sta- 

tion relations  director  of  BMI, 
announced  that  621  stations  have 
signed  BMI  licenses  to  date,  rep- 

resenting 85%  of  the  dollar  vol- 
ume of  the  industry. 

Stating  that  140  publishers,  the 
majority  of  whom  are  American 
companies,  are  now  members  of 
SESAC,  Leonard  Callahan,  legal 
representative  of  the  firm,  reported 
that  836  stations  have  SESAC  li- 

censes. He  also  pointed  out  the 
danger  stations  face  in  playing 
some  music  without  checking  spe- 

cifically who  the  copyright  owner 
may  be,  often  a  separate  company 
from  the  publisher  of  the  music 
or  the  licensing  society  of  which 
the  published  is  a  member. 

John  G.  Paine,  general  manager 
of  ASCAP,  expressed  the  opinion 
that  the  "ASCAP-radio  music  prob- 

lem is  solved  forever"  and  that 
"difficulties  which  have  arisen  in 
the  past  few  months  have  been 
mostly  ASCAP's  fault."  A  new 
ASCAP  "philosophy"  has  come  out 
of  the  radio  fracas,  he  stated,  the 

Society's    policy    now    being  "to 

stress  the  service  angle  rather  than 

the  rights  problem." He  announced  that  new  ASCAP 

program  of  song-writing,  merchan- 
dising and  selling  aids  to  enlighten 

the  industry  on  how  to  use  ASCAP 
music  would  be  ready  for  release 
the  week  prior  to  the  NAB  conven- 

tion in  Cleveland,  May  11  [Broad- 
casting, March  23].  M^  Paine 

concluded  with  the  statement  that 
$964,000  had  been  distributed  by 
ASCAP  to  its  1350  members  at  the 
end  of  the  first  quarter  of  1942. 

District  representatives  heard 
"off-the-record"  talks  by  Robert  K. 
Richards,  Office  of  Censorship,  and 
Lieut.  Morgan  Reichner,  USNR, 
Radio  Section,  Office  of  Public  Re- 

lations, Third  Naval  District. 
Members  present  other  than 

those  mentioned  were:  John  A. 
Bacon,  WGR;  E.  A.  Hanover, 
WHAM;  Mrs.  Scott  Howe  Bowen, 
Helen  Wood,  WIBX;  E.  H.  Twam- 
ley,  WBEN;  Elliott  Sanger, 
WQXR;  Charles  Phillips,  WFBL; 
0.  L.  Maxey,  WSNJ;  Roy  L.  Al- 
bertson,  WBNY;  Michael  Hanna, 
WHCU;  E.  R.  McCloskey,  WNBF; 
Bernard  Estes,  WINS;  Clarence 
Wheeler,  WHEC;  Eugene  Carr, 
WGAR,  of  District  7.  Non-mem- 

bers present  included  Russell 
Woodward,  Free  &  Peters;  Alex 
Sherwood,  Standard  Radio;  George 
Boiling,  John  Blair  &  Co.;  J.  G. 
Gude,  CBS;  Burton  Adams,  NBC; 
C.  Lloyd  Egner,  Claude  Barrere, 
Jack  Treacy,  W.  B.  Parsons,  Nor- 

man Cloutier,  NBC  radio-record- 
ing; C.  E.  Langlois,  Emile  Cote, 

Pierre  Weis,  Langlois  &  Went- 
worth;  Ed  Codel,  WPAT. 

Elwood  to  Coast 

JOHN  W.  ELWOOD,  manager  of 
the  International  Division  of  NBC, 
has  been  transferred  to  the  net- 

works Pacific  Coast  division  where 
he  will  report  to  Sidney  N.  Strotz, 
vice-president  in  charge,  for  special 
assignment. 

THE  MOST  INTIMATE 

AND  EFFECTIVE  SALES 

APPROACH  TO  AMERI- 

CA'S LARGEST  MARKET. 

FOR  OFFENSE  •  FOR  DEFENSE 
BUY  as.  BONDS  TODAY 

STANDARD'S  TEMPO  I 
Disc  Firm  Records  Marches  I 

 In  Regulation  Rhythm  ' 
TWO  years  ago  when  the  defense 
program  accelerated  into  full  swing. 
Standard  Radio,  Hollywood  tran- 

scription firm,  was  recipient  of 
many  requests  from  signal  officers 
all  over  the  country  for  transcribed 
marches.  But  one  iron-bound  stip- 

ulation was  included  in  the  re- 
quests— that  each  number  be  in 

exact  120  steps  to  the  minute  tempo, 
this  being  the  accepted  marching 
rhythm  of  all  branches  of  the 
armed  forces. 

Standard  complied  with  the  re- 
quests asking  Joe  Colling,  conduc- 

tor of  the  Military  Band,  to  use 
that  tempo.  Mr.  Colling  accom- 

plished this  by  using  an  ingenious 
gadget  resembling  a  wrist  watch. 
The  device  transmitted  120  vibra- 

tions per  minute  to  the  arm  of  the 
conductor  facilitating  the  giving 
of  the  exact  beat.  As  a  result  all 
Standard  band  recordings  are  in 
the  regulation  march  rhythm. 

As  another  gesture  in  the  war 
effort.  Standard  has  been  shipping 
gratis  to  the  Army  all  returned 
libraries  which  are  in  good  condi- 

tion. The  Army  in  turn  has  been 
forwarding  the  discs  to  servicemen 
stationed  throughout  the  world. 

BEST  FOODS  Inc.,  New  York,  has 
appointed  the  Joseph  Jacobs  Market 
Market  Organizatiou  as  advertising 
and  merchandising  counsel  in  the 
Jewish  field.  Campaign  just  released 
includes  Melody  Box  over  WEVD, 
New  York. 

BVC  Session  Considers 

Problems  Facing  Radio 
BROADCASTERS  Victory  Council 
held  one  of  its  periodic  meetings 
in  Washington  last  Thursday  and 
discussed  over-all  industry  affairs. 
BVC  decided  that  since  it  is  rep- 

resentative of  all  five  trade  groups 
in  the  broadcasting  field,  it  would 
not  enter  an  apnearance  before  the 
House  Interstate  &  Foreign  Com- 

merce Committee  hearings  on  the 
Sanders  Bill,  scheduled  to  begin 
April  14,  unless  unforeseen  cir- cumstances develop. 

Present  were  Chairman  John 
Shepard  3d,  Yankee  Network;  Ex- ecutive Secretary  O.  L.  Taylor, 
KGNC,  Amarillo;  John  E.  Fetzer, 
WKZO,  Kalamazoo;  James  D. 
Shouse,  WLW,  Cincinnati;  Walter 
J.  Damm,  WTMJ,  Malwaukee,  and 
Eugene  C.  Pulliam,  WIRE,  In- 

dianapolis. Vice-Chairman  George 
B.  Storer,  Fort  Industry  Co.,  was 
absent  because  of  illness. 

Brown  &  Spector  Dissolve 
BROWN  &  SPECTOR  Co.,  New 
York,  formed  March  1,  1942,  by 
a  merger  of  Raymond  Spector  Co. 
and  Brown  &  Thomas  Adv.  Corp. 
rBROADCASTiNG,  Feb.  23],  has  dis- 

solved and  separated  into  the  two 
original  companies,  as  of  April  13. 
Brown  &  Thomas  stays  at  10 
Rockefeller  Plaza,  offices  of  the 
dissolved  company,  while  Raymond 

Spector  Co.  returns  to  its  foi-mer 
quarters  at  32  E.  57  St.  Dan  Rod- 
gers,  who  served  as  radio  director 
of  Brown  &  Spector  during  its  six 
weeks  of  operation,  returns  in  that 

capacity  to  Raymond  Spector,  whei'e 
he  was  employed  before  the  mer- 

ger. 

ON-REDS! 

shouts  Suzy  our  Steno. 
"This  year,  again,  avid 
Redleg  fans  are  tuning  to 
the  more  complete  and 

more  interesting  play-by-play  de- 

scription of  the  Reds'  games  broad- 
cast by  experts  Roger  Baker  and 

Dick  Bray,  Cincinnati's  favorite  base- 
ball broadcasters. 

ALL  WSAI  advertisers  benefit  from 

Cincinnati's  preference  for  WSAI's 
coverage  of  the  Reds'  games. 

IT  SELLS   FASTER  IF  IT'S 

WSAI'S  SALES  AIDS 
5.  Taxicab  Covers 

1 .  Street  cor  and 
bus  cords 2.  Neon  Signs 

3.  Disploy  Cords 
4.  Newspoper  Ads      7.  House-organ 

8.  "Meet  the  Sponsor"  Broadcast 

6.  Downtown  Win- 
dow Displays 

uisn  
I-  
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Wet  work  Accounts 
All  time  E^sbern  Warbime  unless  indicated 

Nov  Business 

SHIRRIFF'S  Ltd..  Toronto  ( innrma- lacles)  on  April  T  started  Fun  Parade 
on  CK('F.  Montreal:  CKCO.  Ottawa; 
CFRB.  Toronto.  Tnes.  S  ■/Mt-'.)  p.m. asene.v :  Cocktield  Brown  &  Co., 
Toronto. 

Renewal  Accounts 

rURE  OIL  Co..  Chicaso.  on  May  11 
renews  for  52  weeks  U.  Y.  Kalleniorn. 
on  3()  NBC  stations,  Tues..  Thurs.. 
adding  Mon.  "Wed.  and  Fri.  at  7  :4o- N  :(I0  p.m.,  dropping  Saturdays.  Pro- 

gram will  then  be  broadcast  Mon.  thru 
Fri.,  at  7:45-8.  Agency:  Leo  Burnett 
Co..  Chicago. 
BROWN  &  WILLIAMSON  Tobacco 
Corp..  Louisville  (Raleigh  cigarettes), 
on  April  28  renews  for  52  weeks  Red 
^LeUon  <£•  Co.,  on  118  NBC  stations, 
Tuesday.  10:30-11  p.m.  (EWT). 
Agency:  Russell  M.  Seeds  Co..  Chi- 
cago. 

Network  Changes 
CAMPBELL  SOUP  Co.,  Camden 
(concentrated  soups),  on  May  1  dis- 

continues Lanny  Ross  on  57  CBS  sta- 
tions. Mon.  thru  Fri.,  7:15-7:30  p.m. 

Agency :  Ward  Wheeloek  Co..  Phila. 
BROWN  &  WILLIAMSON  Tobacco 
Corp.,  Louisville  (Wing.s  King  Size 
Cigarettes),  on  April  10  replaced  Cap- 
fa  in  Flagg  &  tiergeani  Quirt  with 
People  Are  Funny  on  64  NBC  stations, 
Fri.,  10-10  :30  p.m.  Agency  :  Russel  M. 
Seeds  Co.,  Chicago. 

CBS  '41  Payments 
OFFICERS  and  directors  of  CBS 
received  payments  for  services  in 
all  capacities  totaling  $708,781  dur- 

ing the  accounting  year  ending  Jan. 
3,  1942,  stockholders  were  informed 
last  week  in  a  notice  calling  the 
annual  meeting  of  stockholders  at 
the  company's  offices  in  New  York 
May  13.  William  S.  Paley  received 
$202,155,  Edward  Klauber  $102,400 
and  Paul  W.  Keston  $62,543.  The 
total  of  $708,781  included  compen- 

sations also  to  the  other  23  officers 
and  directors  as  well  as  legal  pay- 

ments to  Rosenberg,  Goldmark  & 
Colin  in  the  amount  of  $92,325  and 
to  Burns,  Currie  &  Walker  $45,000. 

INSTRUCTION  in  the  Chinese  lan- 
guage is  broadcast  weekly  on  KOY. 

I'hoeni.x.  Quarter-hour  program,  titled 
7'he  Chinese  Have  a  Word  for  It,  is conducted  by  G.  Herbert  Cole, 
meteorology  instructor  for  Chine.se  air 
cadets  currently  training  in  that  area. 

IKE  PtesoU 

AUDIENCE  OF 

FBL 

ENLISTING  TOGETHER  18  months  ago,  the  Southwesterners,  whose 
quartet  renditions  were  formerly  aired  on  WKY,  Oklahoma  City,  have 
been  carrying  on  in  the  interim.  Their  songs  have  been  featured  on  many 
programs  of  the  45th  Infantry  Division  on  KRBC,  Abilene,  Tex.  How- 

ever, the  Air  Corps  and  marriage  are  about  to  break  up  the  organization 
with  Corp.  Bob  Barry  (left)  and  Sergt.  Billy  Hale  (right)  expecting 
calls  into  the  flying  branch,  and  Sergt.  Owen  Stinnett  (left  center)  re- 

cently becoming  a  benedict.  Sergt  Arnold  Nored,  the  fourth  member, 
remains  in  the  120th  medical  regiment  to  carry  on. 

NETWORK  PROGRAM 

REVISED   BY  BAYER 
BAYER  Co.,  New  York  (Aspirin), 
in  its  shift  of  network  programs 
April  20  has  decided  to  change  the 
format  of  Second  Husband,  now  on 
CBS  as  a  half-hour  show  Tuesday 
at  7:30  p.m.,  making  it  a  quarter- 
hour  five-weekly  serial  when  it 
shifts  to  the  BLUE.  On  that  net- 

work, it  will  occupy  the  11-11:15 
a.m.  spot  now  filled  with  Orphans 
of  Divorce,  sponsored  Monday  and 
Tuesday  by  R.  L.  Watkins  Co.,  New 
York,  for  Dr.  Lyons  toothpowder, 
and  the  remaining  three  week  days 

by  Bayer. 
In  the  vacated  period  on  CBS 

Tuesdays  at  7:30  p.m.,  Bayer  on 
April  20  is  placing  American 
Melody  Hour,  currently  on  the 
BLUE,  Wednesdays  9-9:30  p.m. 
[Broadcasting,  April  6].  Agency 
handling  the  Bayer  and  Watkins 
account  is  Blackett-Sample-Hum- 
mert,  New  York. 

Griffin  Resigns 
Z.  WAYNE  GRIFFIN,  West  Coast 
radio  director  of  BBDO,  Hollywood, 
on  April  1  resigned  to  join  Phil 
Berg-Bert  Allenberg,  Beverly  Hills, 
Cal.,  talent  agency.  Jack  Smalley, 
in  addition  to  his  duties  as  Los 
Angeles  manager,  has  assumed  the 
radio  directorship  of  BBDO.  Mr. 
Griffin  will  continue  to  produce 
Hollywood  originating  shows  of  the 
weekly  half-hour  NBC  Cavalacade 
of  America,  sponsored  by  E.  I.  Du- 
Pont  de  Nemours  &  Co.,  which 
places  through  BBDO. 

KEYS,  Corpus  Christi,  Tex.,  has  ap- 
pointed Forjoe  &  Co.,  New  York,  as 

national  representative. 

lACUSE,  NEW  YORK 
m  t  trim,  nationai  mpresentatives 

Columbia's  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

Belgian  FM  Series 
LATEST  SPONSOR  to  sign  with 
the  seven  FM  stations  of  the  Amer- 

ican Network  throughout  the 
Northeast  is  the  Belgium  Infoi'ma- tion  Center,  New  York,  which  on 
April  16  starts  a  quarter-hour 
weekly  program  of  information  on 
Belgian  colonies,  their  resources 
and  history.  To  be  heard  Thurs- 

days, 5:45-6  p.m.,  the  broadcasts 
will  be  presented  on  the  FM  sta- tions in  New  York,  Philadelphia, 
Hartford,  Albany,  Schenectady, 
Boston  and  all  New  England.  Agen- 

cy handling  the  account  is  Gotham 
Adv.  Co.,  New  York. 

Sterling  Latin  Series 
STERLING  PRODUCTS  Interna- 

tional, Newark,  in  preparation  for 
an  extensive  radio  campaign  in 
South  America,  is  sending  five  rep- 

resentatives, experienced  in  the  ra- 
dio field,  to  that  country  to  line  up 

stations  interested  in  carrying  a 
schedule  of  soap  operas,  variety 
programs,  script  shows  and  other 
type  programs.  Four  have  already 
left  for  Mexico,  Colombia,  Vene- 

zuela and  Peru,  and  William  J. 
Steele  of  the  company  is  en  route 
to  Chile.  The  programs,  all  to  be 
broadcast  locally  in  Spanish,  will 
promote  SPI's  drug  products,  with 
special  emphasis  on  its  aspirin 
product,  Mejoral. 

Krueger  List 
KRUEGER  BREWING  Co.,  New- 

ark, for  its  beer  and  ale  summer 
campaign  is  using  transcribed  an- 

nouncements on  WDBJ  WRML 
WLBZ  WCOU  WGAN  WEAW 
WCAX  WDEV,  as  well  as  the 
weekly  half-hour  Go  Get  It  pro- 

gram on  WOR,  New  York.  The 
company  also  uses  quarter-hour 
newscasts  on  WKNE,  news  flashes 
and  five-minute  news  on  WLNH, 
and  spot  announcements  on  WNBC. 
Agency  is  Compton  Adv.,  New 
York. 

War  Theme  Heads 

Promotion  Contest 

Allison  Announces  Plan  for 

Annual  NAB  Competition 
KEYED  to  the  "Radio  and  the 
War"  theme  which  is  expected  to 
dominate  the  NAB  convention  in 
Cleveland  May  11-14,  a  complete 
outline  of  the  NAB  annual  Station 
Promotion  Competition  is  being 
sent  out  to  all  stations  by  M.  F. 
(Chick)  Allison,  promotion  and 
publicity  chief  of  WLW,  Cincin- 

nati, and  chairman  of  the  NAB 
Promotion  Display  Committee. 

"This  plan,"  Mr.  Allison  said, 
"has  been  discussed  with  the  Office 
of  Facts  &  Figures  and  they  are 
heartily  in  accord  with  its  purpose 
and  will  cooperate  to  the  fullest 

extent." 

Four  Types  of  Competition 
Competition,  under  the  plan,  is 

divided  into  four  groups  and  certi- 
ficates will  be  awarded  it  was  said 

in  each  group  to  large,  medium 
and  small  stations.  The  groups  fol- 

low: (1)  Certificate  of  award  to 
the  station  which  has  most  ef- 

fectively educated  its  audience  con- 
cerning the  war  effort;  (2)  certifi- 

cate of  award  to  the  station  which 
has  most  effectively  inspired  its 
audience  to  continue  its  support  of 
the  war  effort;  (3)  certificate  of 
award  to  the  station  which  has  dis- 

tinguished itself  in  the  conduct  of 
civilian  defense  activity;  (4)  certi- 

ficate of  award  to  the  station 
which  has  made  important  contri- 

butions to  pi'ogress  in  the  art  of 
broadcast  advertising. 

The  competition  rules  are: 
1.  There  is  no  limit  to  the  number  of 

individual  display  panels  any  station  can enter. 
2.  All  panels  must  be  received  at  the 

Hotel  Statler  in  Cleveland  by  Friday, 
May  8. 

3.  If  you  wish  displays  returned,  be  sure 
to  pack  in  a  carton  or  crate  which  can  be 
opened  without  dismantling.  All  ship- 

ments will  be  returned  freight  collect  fol- 
lowing the  close  of  the  convention. 

4.  Panels  are  to  be  uniform  28"  wide  by 
44"  high  and,  due  to  the  method  of  dis- 

playing must  be  composed  vertically. Panels  must  be  constructed  with  flat  backs 
so  they  can  be  displayed  on  the  special 
easel-type  frames  being  constructed  spe- 

cially for  them.  There  are  no  other  re- strictions in  the  manner  in  which  your 
panels  are  to  be  made.  Your  imagination 
and  ingenuity  have  full  play. 

5.  Each  panel  must  bear  somewhere  on 
its  face  the  station  call  letters  and  the  com- 

petition class  number  in  which  it  is  being entered — 1,  2,  3,  or  4. 
6.  Address  all  shipments  to:  M.  F.  Alli- 

son, NAB  Promotion  Display,  Hotel  Stat- ler, Cleveland. 

Cowan  COI  Aide 
LOU  COWAN,  owner  of  Quiz  Kids 
and  public  relations  specialist  of 
Chicago,  on  duty  as  a  civilian  con- sultant to  the  Radio  Branch  of 
the  War  Dept.  last  week  was  loaned 
to  the  Office  of  the  Coordinator  of 
Information  at  the  request  of  Rob- 

ert E.  Sherwood,  assistant  director 
in  charge  of  international  broad- 
casting. 

KIRO 

SEATTLE  • 

THE  FRIENDLY  STATION 

50,000  watts    •  CBS 
Ask  your  Agency  to  ask  the  Colonel! 

^FREE  O-  PETERS.  Inc.,  National  Representatives 

Page  52  •  April  13,  1942 BROADCASTING  •  Broadcast  Advertising 



TRANSAMERICAN  TIE 

SEVERED  BY  WLW 
COMPLYING  with  the  terms  of  a 
mutual  agreement  arranged  more 
than  a  year  and  a  half  ago,  sever- 

ance of  the  New 
York  sales  office 
of  WLW,  Cincin- 

nati, from  Trans- 
american  Radio  & 
Television  Corp. 
will  be  effected 
May  1,  it  was  an- 

nounced last  week 
b  y  James  D  . 
Shouse,  vice  pres- 

ident and  general 
manager.  Mr.  Jennings 

Mr.  Shouse  explained  the  move 
saying,  "Transamerican's  expan- 

sion in  program  and  transcription 
activity  has  been  such  that  their 
requirements  call  for  the  use  of  all 
available  space.  Recognizing  the 
fact  that  the  move  would  be  neces- 

sary eventually,  we  set  our  sales 
organization  up  independently  and 
have  controlled  the  operation  from 
Cincinnati  for  more  than  a  year. 
Thus  our  move  is  nothing  more 
than  the  culmination  of  plans  mu- 

tually agreed  upon  by  WLW  and 
Transamerican  some  months  ago." 

Letters  notifying  all  accounts 
were  mailed  last  week  by  Trans- 

american. The  WLW  staff  will 

move  from  Transamerican's  pres- ent headquarters  at  1  East  54th 
St.  to  the  International  Bldg.,  630 
Fifth  Ave.,  telephone  Circle  6-1750. 
Warren  Jennings  manages  the 
WLW  New  York  office  and  the 
sales  staff  includes  Frank  Fenton, 
Eldon  Park,  George  Comtois  and 
Bernie  Musnik. 

Theatres'  ASCAP  Suit 

Cites  Anti-Trust  Charges 
MORE  LITIGATION  headaches 
developed  for  ASCAP  last  Thurs- 

day when  eastern  motion  picture 
exhibitors  filed  anti-trust  suits 
against  ASCAP  seeking  $606,784 
in  damages  and  $50,000  in  counsel 
fees. 

The  suit  was  filed  by  157  cor- 
porations operating  theatres  in 

New  York,  Connecticut,  New  Jer- 
sey, Massachusetts  and  Washing- 

ton, D.  C.  Alleging  violation  of  both 
the  Clayton  and  Sherman  anti- 

trust acts,  the  exhibitors  asked  for 
injunctive  relief  from  the  court. 
ASCAP,  its  board  of  directors,  19 
corporate  members  and  1500  in- 

dividual members  were  named.  The 
suit  alleged  that  ASCAP,  through 
control  of  "hit"  tunes,  was  able 
to  peg  prices  of  film  rentals. 

Minnesota  Regional 
A  NEW  REGIONAL  wired  net- 

work has  been  formed  by  KROC, 
Rochester;  KYSM,  Mankato;  and 
KATE,  Albert  Lea,  and  will  oper- 

ate as  the  Southern  Minnesota  Net- 
work. The  former  two  stations  are 

NBC  and  BLUE  affiliates  while 
KATE  is  affiliated  with  Mutual. 
Network  will  be  sold  on  both  an- 

nouncement and  program  basis 
with  $150  per  evening  hourly  rate. 
Foreman  Co.  has  been  appointed 
exclusive  national  representative 
for  the  network  as  well  as  for  the 
individual  stations. 

TWO  NEW  CONTRACTS  and  three 
renewals  have  been  signed  with  the 
XliC  Radio  Reeordins  Division.  New 
sulisci-iber  to  Sam  Cnff's  Face  of  the Wfir,  is  WSLS,  Roanoke,  Va.  WSJS. 
Winston-Salem,  N.  C.  lias  contraetfil 
for  '/'imp  out  With  Ted  Steele.  Re- 

newals were  signed  by  KBIZ.  Ot- 
tuniwa,  la.,  for  Betty  and  Boh: 
WIIKH,  Portsmouth,  N.  H.,  for  Five 
Minute  Mi/steries;  WFVA,  I^redericks- 
liurg.  ̂ 'a.,  for  Hollywood  Headliners. 
WPEX.  Philadelphia,  will  shortly 
join  with  50  independent  theatre  own- 

ers to  promote  the  sale  of  war  stamps 
and  bonds.  The  theatre  owners  will 
offer  $1,0.50  in  stamps  and  bonds  each 
week.  To  be  eligible  a  person  must 
purchase  a  10-eent  stamp  at  the 
booth  in  any  one  of  the  participating 
theatres.  For  each  purchase  he  will 
receive  a  registration  ticket  which 
enters  him  in  the  weekl.v  drawing,  for 
the  $1,000  bond  or  the  two  $25  bonds. 
The  drawings  will  be  broadcast  and 
the  winners  called  by  telephone.  Con- 
currentl.y  calls  will  be  announced  at 
each  of  the  theatres  so  the  winner  will 
not  be  penalized  by  his  absence  from home. 
EFFECTIVE  with  the  increase  in 
power  from  250  to  5.000  watts  and  the 
frequency  change  from  1450  to  1420 
kc,  woe,  BLUE  outlet  in  Daven- 

port, la.,  on  July  1  will  have  its  eve- ning hour  rate  increased  from  $120 
to  $180. 
KFBI.  Wichita.  Avill  launch  a  huge 
victor.y  drive  in  late  April.  The  week- 
long  celebration  will  mark  the  second 
anniversary  of  KFBI  as  a  Wichita 
station.  Government  and  state  officials 
will  cooperate  in  the  drive  and  every 
program  presented  will  be  in  the  vic- 

tory theme. 
WIBG.  Philadelphia,  is  sending  all 
spare  orchestrations  and  records  to 
the  Navy  for  use  by  Navy  orchestras 
and  to  provide  entertainment  for  other 
personnel. 
WIIIO,  Dayton,  O.,  provided  the  lo- 

cale for  the  Treasury's  filming  of 
special  "minute  man"  shots  to  be 
spliced  into  regular  news  reels  and 
shown  in  theaters  all  over  the  State. 
Local  workers  appeared  before  cam- 

eras set  up  in  the  WHIO  studios. 
WCOP,  Boston,  for  its  donation  of 
time  to  the  American  Legion  Auxiliary 
will  be  presented  April  19  with  an 
American  flag  by  that  organization. 
WCKY,  Cincinnati,  made  constant 
announcements  for  war  stamp  pur- 

chases over  its  public  address  .system 
in  Fountain  Square  during  the  Army 
Day  celebration.  A  special  booth  on 
the  Square  sold  stamps  while  the  sta- 

tion had  annotineements  every  15 minutes. 

J  THIS  STATION 

m V2  Million  People  In 

Northeastern  Wiscon- 
sin  Listen  Nearly  60% 

of  the  Time — The  Only 

Big  Station  in  This  Rich 
Area.  No  Other  CBS 
Station  can  be  Heard 

Regularly. 

KALTENBORN  TRIBUTE 
Dinner  Tendered  Veteran  on 

 20th  Anniversary  

RONALD  REAGAN,  Hollywood  film 
star,  formerly  announcer  of  WHO, 
Des  Moines,  joins  the  Army  April  10 
as  cavalry  lieutenant. GREEM  BAy,  WISCONSIN 

TWENTY-YEAR  veterans  of  the 
radio  business  and  other  invited 
members  of  the  industry  joined 
April  4  in  paying  tribute  to  the 
"Dean  of  American  News  Com- 

mentators", H.  V.  Kaltenborn,  who 
was  given  a  dinner  by  NBC  at  the 
Harvard  Club,  New  York,  on  his 
20th  anniversary  on  the  air. 

Founder  of  the  "20-year  Club", Kaltenborn  also  received  further 
tribute  from  his  NBC  sponsor. 
Pure  Oil  Co.,  which  announced 
that  April  20  the  commentator  will 
be  heard  five  times  instead  of  thrice 
weekly  under  its  sponsorship,  at 
the  new  time  of  7:30-7:45  p.m.,  in- 

stead of  7:45-8  p.m.  Leo  Burnett 
Co.,  Chicago,  handles  the  account. 
His  news  analyses  on  Sunday 
afternoons  are  sponsored  on  NBC 
by  Lumbermen's  Mutual  Casualty 
Co.,  Chicago. 
Dr.  James  Rowland  Angell, 

NBC's  public  service  counselor, 
and  President  Emeritus  of  Yale, 

SON'S  VOICE  on  a  record  is  now 
the  cherished  possession  of  Mrs. 
Selma  O'Hare,  St.  Louis,  mother  of 
Lieut.  Edward  H.  O'Hare.  Naval  ace who  shot  down  six  Jap  bombers  at 
Pearl  Harbor.  KWK,  St.  Louis  pre- 

pared the  recording  from  a  Mutual 
network  pi-ogram  from  the  Far  East 
in  which  her  son  participated  and 
presented  it  to  her. 
PITBLIC  HEALTH  is  the  aim  of 
KLZ,  Denver,  in  a  special  presenta- 

tion of  speakers  during  the  current 
drive  by  the  Colorado  Women's  Field Army  for  the  Prevention  of  Cancer. 

was  toastmaster  at  the  dinner, 
while  other  speakers  included  El- 

mer Davis,  CBS  commentator; 
Frank  E.  Mullen,  NBC  vice-presi- 

dent and  general  manager,  who 
presented  a  silver  platter  to  Mr. 
Kaltenborn;  Author  Hendrik  Wil- 
lem  Van  Loon,  who  gave  the  guest 
of  honor  a  rare  edition  of  "Eras- 

mus"; and  Francis  H.  Marling,  ad- 
vertising manager  of  Pure  Oil,  who 

announced  the  company's  extended 
NBC  series,  and  presented  Kalten- 

born with  a  specially  constructed 
globe  bearing  a  sliver  dedicatory 

plate. 

Among  the  guests  also  able  to 
point  to  a  20-year  record  in  the 
broadcasting  industry  were : 
Dwight  Myer,  Walter  Evans,  Ed- win Landon  and  Charles  Bickerton, 
KDKA,  Pittsburgh;  George  M. 
Burbach,  KSD,  St.  Louis;  George 
H.  Jaspert,  WTAG,  Worcester; 
Quincy  Brackett,  WSPR,  Spring- field, Mass.;  George  Hay,  WSM, 
Nashville;  Kolin  Eager,  W.  T. 
Meenan,  W.  J.  Purcell,  WGY,  Sche- 

nectady, and  C.  D.  Waggoner  of 
the  General  Electric  Co. 

Texaco  Shortwaves 

FIRST  CBS  advertiser  to  purchase 
time  on  the  three  CBS  interna- 

tional stations  WCRC,  WCBX  and 
WCBA  for  one  of  its  programs  is 
Texas  Co.,  New  York,  which  on 
April  19  will  start  shortwaving 
transcribed  versions  of  the  Fred 
Allen  Show  on  CBS.  The  program, 
heard  Sundays  9-10  p.m.  will  be 
shortwaved  the  following  Sunday 
11-12  noon  under  the  new  arrange- 

ment. Agency  in  charge  is  Bu- 
chanan &  Co.,  New  York. 
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/  THE  MEM'RY  OF  THIS  DANCE 

by  Ben  Selvin  and  Bob  Effros 
Already  recorded  by 

Glen  Gray        Horace  Heidt       Hal  Mclntyre 
(Decca)  (Columbia)  (Victor) 

Tony  Pastor        Ginny  Simms 
(Bluebird)  (Okeh) 

/  A  LITTLE  BELL  RANG 

by  Joan  Whitney  and  Alex  Kramer 

A  new  number  by  a  team  of  Hit  Parade  headliners 

•       ̂   Two  songs  of  great  prom- L^a/nin^,   Ise  soon  to  be  released: 

STARLIGHT  SONATA — by  Helen  Bliss  and  Henry  Manners 
SWEET  TALK— by  Robert  Sour  and  Una  Mae  Carlisle 

Broadcast  Music,  Inc. 

580  Fifth  Avenue  New  York  City 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 APRIL  4  to  APRIL  10  INCLUSIVE  

Decisions  .  .  . 
APRIL  8 

KFAR,  Fairbanks,  Alaska  Granted  CP 
increase  5  kw  directional. 
KRBA,  Lufkin,  Tex. — Granted  modifica- 

tion of  license  change  hours  from  day- 
time to  unl..  using  250  watts  D  &  N. 

WINX,  Washington  —  Granted  consent 
assignment  license  to  WINX  Broadcasting 
Co. 
WTCN,  Minneapolis  —  Affirmed  action 

3-27-42  denying  petition  indefinite  post- 
ponement ;  denied  petition  review. 

WOW,  Omaha — Denied  petition  rehearing 
action  11-25-41. 
NEW,  WHFC  Inc.,  Chicago — Granted 

petition  reconsideration  and  grant  appli- cation new  FM  station  48.3  mc,  10,850 
miles.   
DESIGNATED  FOR  HEARING— WLAW, 

Lawrence,  Mass.,  applic.  CP  increase  50 
kw,  install  new  transmitter  and  move ; 
WHBC,  Canton,  O.,  applic.  CP  change 
1480  kc  increase  1  kw  install  directional 
N  facilities  of  WGAR  contingent  on  WGAR 
shift :  WGAR,  Cleveland,  applic.  CP  change 
1220  kc  increase  5  kw  unl.  directional ; 
WADC,  Akron,  applic.  CP  change  1220  kc 
increase  50  kw  directional  D  &  N  move 
transmitter,  request  facilities  of  and 
change  of  WHBC  to  1350  kc.  (WHBC, 
WGAR,  WADC  to  be  heard  jointly). 
NEW,  McKeesport  Radio  Co.,  McKees- 

port.  Pa. — Granted  motion  dismiss  applic. CP  new  station. 
NEW,  Nashville  Radio  Corp.,  Nashville — Same. 
NEW,  Lake  Shore  Broadcasting  Corp., 

Cleveland — Granted  postponement  hearing 
to  April  28. 

Applications  .  .  . 
APRIL  4 

WRDO,  Augusta,  Me. — CP  increase  250 w  install  new  transmitter  and  antenna. 
WOV,    New   York  —  Authority  transfer 

FCC  Washington  Office 
Shifted  to  Accommodate 

Communication  in  WPB 
TO  MAKE  space  for  the  WPB 
Communications  Branch  at  FCC 
headquarters  in  the  New  PostofRce 
Bldg.  in  Washington,  several 
branches  of  the  FCC  are  being 
moved  locally. 

The  entire  accounting  depart- 
ment, with  the  exception  of  Chief 

Accountant  William  J.  Norfleet  and 
a  few  principal  aides,  has  been 
moved  from  the  New  PostofRce 
Bldg.  to  the  former  Champlain 
Apt.  building  at  1424  K  St.  N.W. 
The  vacated  section  on  the  second 
floor  of  the  New  PO  Bldg.  is  to  be 
taken  over  entirely  by  the  WPB 
Communications  Branch  with  a 
personnel  of  about  75.  Mr.  Nor- 

fleet will  occupy  three  offices  on  the 
seventh  floor  of  that  building,  for- 

merly used  by  the  Commission 
personnel  division,  since  removed 
to  the  first  floor. 

At  1424  K  St.,  the  accounting  de- 
partment has  the  first  three  floors 

with  the  FCC  Foreign  Broadcast 
Monitoring  Service  to  occupy  the 
top  four  floors  within  a  fortnight. 
The  FBMS  is  moving  from  its  pres- 

ent quarters  at  316  F  St.,  N.W. 
In  the  New  PO  Bldg.,  the  FCC 

technical  monitoring  service  (Na- 
tional Defense  Operating  Section) 

will  take  over  additional  space  on 
the  eighth  floor  with  the  commer- 

cial license  section  taking  over  of- 
fices occupied  by  the  dockets  sec- 
tion. The  latter  division  is  to  move 

to  1319  F  St.  N.W.  The  common 
carriers  engineering  section  has 
moved  from  the  first  to  the  seventh 
floor  in  the  New  PO  Bldg.  and  the 
Commission  amateur  section  will 
soon  leave  that  building,  moving  to 
316  F  St.  after  FBMS  has  vacated. 

control  from  Arde  Bulova  and  Harry  D. 
Henshel  to  Murray  and  Meyer  Mester. 
KLRA,  Little  Rock,  Ark. — Special  serv- ice authorization  1010  kc  5  kw  N  10  kw  D 

directional  N. 
NEW,  Hoosier  Broadcasting  Co.,  Indian- 

apolis— Amend  applic.  CP  new  station  re- quest 1  kw. 
APRIL  7 

WJMS,  Ironwood,  Mich.  —  Modification 
license  change  name  to  Upper  Michigan- Wisconsin   Broadcasting  Co.  Inc. 
W69PH,  Philadelphia  —  Reinstatement 

CP  new  FM  station  which  expired  1-1-42. 
KTHS,  Hot  Springs,  Ark.— Voluntary assignment  license  to  Radio  Broadcasting 

Inc. 
WFIG,  Sumter,  S.  C— Voluntary  as- signment license  to  WGIF  Inc. 
KRBC,  Abilene,  Tex.— Amend  CP  in- 

stall directional  N  change  type  of  trans- mitter. 
NEW,  San  Jacinto  Broadcasting  Co., 

Houston,  Tex. — Amend  applic.  CP  new station  to  install  directional  N. 
KICA,  Clovis,  N.  M. — Voluntary  assign- ment license  to  Hugh  DeWitt  Landis. 
KTBI,  Tacoma,  Wash.— CP  change  1050 kc. 

APRIL  9 
WCNW,  New  York — Voluntary  assign- ment license  to  WLIB  Inc. 
KVOE,  Santa  Ana,  Cal.— CP  change 

1490  kc  increase  1  kw  install  new  trans- mitter. 

Tentative  Calendar  .  .  . 
NEW,  Hennessy  Broadcasting  Co.,  Butte, 

Mont.,  CP  new  station  1490  kc  250  w  unl.  ; 
NEW,  Barclay  Craighead,  Butte,  same 
(April  14). NEW,  Nashville  Broadcasting  Co.,  Nash- ville, CP  new  station  1240  kc  250  w  unl.  ; 
NEW,  Tennessee  Radio  Corp.,  Nashville, 
same  (consolidated  hearing,  April  15). 
NEW,  South  Florida  Broadcasting  Inc., 

Miami,  CP  new  station  1450  kc  250  w  unl. 
(April  17). 
NEW,  Granite  District  Radio  Broadcast- ing Co.,  CP  new  station  1490  kc  250  w 

unl.  (April  30). 
NEW,  Frequency  Broadcasting  Corp., 

Brooklyn,  CP  new  FM  station  45.9  mc. 
8,500  sq  mi.  unl.   (May  15). 

JOSEPH  ZWEIGENTHAL,  N  e  w 
York,  trading  as  the  Home  Recording 
Co.,  has  stipulated  with  the  Federal 
Trade  Commission  stipulation  that  he 
will  discontinue  certain  representations 
with  regard  to  the  sale  of  the  Home 
Records,  said  to  be  a  device  to  make 
auditions  acceptable  to  a  reliable  radio 
or  theatrical  agency. 

Chicago  FM  Grant 
CHICAGO'S  eighth  commercial  FM station  was  authorized  when  the 
FCC  last  Tuesday  granted  a  con- 

struction permit  for  new  facilities 
in  the  Windy  City  to  WHFC  Inc., 
operators  of  WHFC  in  adjacent 
Cicero.  Assigned  was  the  48.3  mc. 
channel  to  cover  10,850  square 
miles  and  call  letters  will  be 
W83C.  Application  had  originally 
been  designated  for  hearing  but  the 
FCC  last  week  granted  a  petition 
for  reconsideration  and  grant. 

TECHNICIAN  RULES 

MAY  BE  LIGHTENED 

TO  RELIEVE  the  plight  of  sta- 
tions growing  out  of  the  shortage 

of  technicians,  several  plans  for 
further  relaxation  of  FCC  rules 

regarding  maintenance  of  transmit- ter technicians  were  discussed  at 
a  meeting  of  Domestic  Broadcast 
Committee  No.  IV  of  the  Defense 
Communications  Board  last  Wed- 

nesday in  Washington. 
The  proposals,  with  the  commit- 

tee's favorable  recommendations, 
have  been  referred  to  DCB.  In  es- 

sence, they  provide  that  a  person 
with  "limited  knowledge"  of  tech- 

nical matters  be  permitted  to  op- 
erate a  station,  provided  a  com- 
petent technician  is  on  call. 

The  committee  also  discussed  a 
number  of  wartime  broadcasting 
plans,  which  were  referred  to  sub- committees for  further  considera- 

tion or  to  the  DCB  for  action.  The 
most  pressing  problem,  affecting 
smaller  stations  particularly,  is 
that  of  the  scarcity  of  technicians. 
Adoption  of  any  one  of  the  several 
recommendations  by  DCB  should 
result  in  beneficial  relaxation  of 
operators'  rules,  according  to 
Neville  Miller,  NAB  president  and 
chairman  of  the  Domestic  Broad- 

cast Committee. 

Army  Boxing  on  Video 
A  BOXING  TOURNAMENT  to  heh^ 
popularize  boxing  in  units  of  the  U.  S. 
armed  forces  stationed  in  the  New 
York  area,  and  as  an  aid  to  morale, 
will  be  televised  by  CBS  at  8  :30  p.m. 
Fridays,    beginning    April  17. 

Signal  Corps  Hunts 
Radio  Technicians 

Nationwide  Tour  Is  Planned 

To  Expand  Present  Force 
TO  RECRUIT  technically  trained 
workers  to  fill  thousands  of  civilian 
positions  with  the  Army  Signal 

Corps,  a  group  of  officers  and  civil- ian personnel  of  the  Signal  Corps 
in  mid-April  will  start  a  six-week 
nationwide  tour  during  which  they 
will  meet  with  radio  and  telephone 
engineers,  technicians  and  service- 

men in  11  key  cities.  Meetings  are 
to  be  held  in  each  city,  open  to  all 
engineers  and  technicians  in  the 
various  areas.  Officers  of  the  re- 

cruiting unit  will  officiate  at  the 
meetings,  discussing  the  various 
Signal  Corps  branches  in  which 
there  are  employment  opportuni- 

ties for  civilian  engineers. 
With  several  thousand  trained 

men  needed,  the  civilian  jobs  cover 
design,  engineering,  installation, 
maintenance  and  operation  of 
Army  communication  facilities.  At 
each  meeting  Signal  Corps  officers 
will  hold  personal  discussions  with 
applicants.  A  representative  of 
the  Civil  Service  Commission  will 
work  directly  with  the  Signal  Corps 
personnel  officer  to  arrange  for 
immediate  employment  of  all  quali- 

fied applicants. 

Chicago  Session 

The  first  of  the  series  of  meet- 
ings is  to  be  held  on  or  about  April 

19  in  Hollywood.  Other  cities  on 
the  itinerary  include  San  Fran- 

cisco, Denver,  Dallas,  New  Orleans, 
Atlanta,  Cincinnati,  Pittsburgh, 
Cleveland,  Boston,  New  York  and 
Philadelphia.  Exact  dates  of  the 
meetings  are  to  be  announced  local- 

ly, or  they  may  be  obtained  through 
the  offices  of  the  various  Corps 
Area  Signal  Officers. 

The  first  meeting  of  this  kind, 

held  in  Chicago  March  15,  was  at- 
tended by  200  technical  employes 

and  engineers  in  the  Chicago  area. 
Ten  applications  made  at  this 
meeting  for  civilian  Signal  Corps 
jobs  were  accepted  within  a  short 
time.  At  the  Chicago  meeting  Les- 

lie Atlass,  CBS  vice-president,  as- 
sured CBS  technicians  that  their 

jobs  with  the  network  would  be 
available  upon  their  return  to  civil- 

ian life  after  completing  a  Signal 
Corps  assignment.  [Broadcasting, March  23]. 

Representing  the  Signal  Corps  at 
the  meetings  will  be  Col.  Fred  G. 
Miller,  of  the  Signal  Corps  Supply 

Service;  Maj.  John  Holman,  of  the 
Signal  Corps  Plant  Division,  for- 

merly New  England  manager  of 
NBC  and  general  manager  of 
KDKA,  Pittsburgh;  Capt.  C.  0. 
Dunklee;  Lewis  Kendall,  of  the 

Signal  Corps  Maintenance  Divi- 
sion, at  one  time  with  RCA  and 

later  in  his  own  promotion  busi- 
ness; Austin  Green,  of  the  Supply 

Service,  formerly  with  NBC  and 
CBS,  and  representatives  of  Signal 
Corps  laboratories. 

PERFORMANCE  CHARACTERISTICS  OF 
RADIO  INSULATORS  ARE  DEPENDABLE  FACTORS 

.Lapp's  contributions  to  radio  broadcast  engineering  are recognized  as  highly  significant  in  the  advance  of  the  science. 
Because  Lapp  developments  have  been  wholly  pioneering  in 
nature,  it  has  been  necessary  to  maintain  complete  testing 
facilities.  Equipment  includes  that  for  60-cycle  electrical, mechanical  and  ceramic  quality  testing,  as  well  as  that  for 
determining  characteristics  of  units  at  radio  frequency — heat 
run,  radio  frequency  flashover,  corona  determination  and 
capacitance.  A  1,500,000  lb.  hydraulic  press  is  used — for 
strength  test  of  new  designs,  and  for  proof-test  of  every  insula- 

tor before  shipment.  Lapp  Insulator  Co.,  Inc.,  LeRoy,  N.  Y. 
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Senate  Votes  Help 

To  Small  Business 

No  Opposition  Is  Registered 
As  Measure  Goes  to  House 

PROVIDING  for  the  mobilization 
and  protection  of  small  business  in 
the  war  effort,  the  Senate  bill  (S- 
2250),  passed  April  1  by  a  vote  of 
82  to  0  after  two  days  of  stormy 
debate,  is  expected  to  assist  smaller 
manufacturers  and  assemblers  in 
the  radio  field  who  have  been  either 
seriously  affected  or  put  out  of 
business  entirely  by  the  recent 
"freeze"  orders  or  the  conversion 
order  effective  April  22. 

The  bill,  sponsored  by  the  Senate 
Committee  on  Small  Business — con- 

sisting of  Senators  Murray  (D- 
Mont.),  chairman;  Maloney  (D- 
Conn) ;  EUender  (D-La.) ;  Mead 
(D-N.Y.);  Stewart  (D-Tenn.) ; 
Capper  (R-Kans.) ;  Taft  (R-Ohio) 
— provides  for  setting  up  within 
the  War  Production  Board  a  Smal- 

ler War  Plants  Corp.  with  capital 
of  $100,000,000  to  be  controlled  by 
a  board  of  five  directors  appointed 
by  Donald  Nelson,  war  productions 
chief.  Also  to  be  provided  by  the 
bill  will  be  a  special  deputy  whose 
sole  responsibility  will  be  to  look 
after  the  welfare  of  small  concerns. 

Aid  for  Small  Firms 

In  addition  to  other  duties  the 
special  deputy  will  work  with  the 
Director  of  Civilian  Supply  to  the 
end  that  wherever  possible  the 
manufacture  of  civilian  necessities 
shall  be  done  by  small  businesses 
which  are  found  not  readily  con- 

vertible to  war  production. 
At  the  WPB  hope  was  expressed 

that  the  new  setup  would  assist 
small  manufacturers  in  radio  re- 

ceiver and  equipment  fields;  also 
that  some  assistance  may  be  given 
assemblers  who  may  not  be  able  to 
receive  war  subcontracts  because 
they  lack  certain  facilities. 

The  bill  next  goes  to  the  House 
and  for  Presidential  signature  be- 

fore becoming  effective  but  it  was 
felt  on  Capitol  Hill  that  in  view  of 
the  overwhelming  Senate  vote  no 
difficulty  would  be  met  in  the 
House.  No  action  is  expected,  how- 

ever, until  after  April  13,  when 
Congress  reconvenes. 

Training  for  1-As 
AFFORDING  prospective  draftees 
an  opportunity  for  specialized  com- 

munications work  in  the  Army,  the 
ESMDT  -  NAB  radio  technician 
courses  are  now  being  offiered  to 
1-A  men  so  that  they  can  complete 
preliminary  training  before  enter- 

ing the  Signal  Corps  for  intensive 
study.  After  enlisting  in  the  Army 
Reserve  Corps,  men  with  the  proper 
qualifications  are  enrolled  in  the 
technician  training  courses  and  are 
allowed  to  continue  at  their  jobs 
until  they  have  completed  this 
phase  of  the  program.  The  men  are 
thus  free  from  draft  into  active 
service  until  the  ESMDT-NAB 
courses  are  completed.  Failure  to 
keep  up  with  the  requirements  of 
the  courses,  will  of  course  restore 
any  enrollee  to  his  former  status, 
it  was  said. 

CONSERVING  MIKEMAN  is  Bob 
Perry,  conductor  of  the  popular 
920  Club  of  WORL,  Boston,  who 
refuses  a  lift  to  the  studios  from 
Helen  Russell,  another  staff  mem- 

ber. Bob  uses  his  bike  to  and  from 
work  to  save  rubber  and  is  an  ex- 

pert cyclist,  having  pedalled  some 
900  miles  on  a  tour  of  the  British 
Isles  back  in  1934. 

WPB  Building  Ban 
{Continued  from  page  7) 

if  the  scarce  materials  to  be  used 
in  them  can  be  put  to  more  effec- 

tive use  in  the  war  program." 
Priority  Assistance 

Where  priority  assistance  is 
granted  by  WPB,  authority  to  com- 

mence construction  will  be  issued 
by  J.  S.  Knowlson,  director  of  in- 

dustry operations,  on  appropriate 
forms  of  orders  in  the  "P"  series, the  announcement  said.  Preference 
ratings  already  extended  on  PD-1 
or  PD-la  forms,  or  any  other  "P" orders  than  those  listed  in  the 
L-41  order,  do  not  constitute  au- 

thorization to  begin  construction, 
WPB  said. 

No  specific  mention  is  made  of 
radio  in  the  order.  However,  it  is 
embraced  in  the  "$5,000"  group, 
which  includes  commercial,  indus- 

trial, recreational,  institutional, 
highway,  roadway,  subservice  and 
utilities  construction,  whether  pub- 

licly or  privately  financed. 
WPB  said  that  the  action  was 

taken  because  the  war  require- 
ments have  created  a  shortage  of 

materials  for  war  production  and 
construction.  It  is  necessary,  in  the 
national  interest  said  the  order, 
that  all  construction  which  is  not 
essential,  directly  or  indirectly, 
to  the  successful  prosecution  of  the 
war,  and  which  involves  the  use  of 
labor,  material  or  equipment  ur- 

gently needed  in  the  war  effort. 

KS1P 

50,000  WATTS 

CLEAR  CHANNEL 
Exclusive  NBC  Outlet 

MINNEAPOLIS    •    SAINT  PAUL 
Represented  Nationally  by  Edw.  Pelry  Co. 

be  deferred  for  the  duration  of  the 
emergency. 

The  order  goes  much  further  than 
the  SPAB  policy  announcement  of 
Oct.  9,  1941.  In  that  announce- 

ment, WPB  stated,  it  was  made 
clear  that  no  priority  assistance 
would  be  given  to  non-essential 
construction.  In  the  new  order, 
however,  it  is  provided  that  no 
construction  may  be  started  except 
in  the  few  specified  cases,  without 

permission. 
Apparently  tying  into  the  WPB 

ban,  which  had  been  reported  im- 
minent for  several  weeks,  was  an 

unprecedented  action  of  the  FCC 
last  Tuesday  indicating  that  instal- 

lations of  auxiliary  or  spare  trans- 
mitters by  broadcast  stations,  ex- 

cept where  there  is  a  definite  mili- 
tary need,  will  be  banned  for  the 

duration  as  a  means  of  conserving 
critical  materials. 

WITH  Affected 

The  FCC  designated  for  hearing 
the  application  of  WITH,  Balti- 

more, for  authority  to  install  a 
duplicate  transmitter.  It  marks  the 
first  time  such  a  step  has  been 
taken.  In  the  past,  auxiliary  trans- 

mitters were  virtually  automatic. 
It  was  learned  at  the  FCC  that 

since  the  "freeze  order"  specifies 
installations  only  where  primary 
service  is  lacking  or  where  essen- 

tial repairs  and  maintenance  are 
involved,  auxiliary  transmiters,  as 
normal  installations,  are  not  deemed 
essential.  Where  the  military  au- 

thorities regard  duplicate  instal- 
lations as  essential,  such  as  in  the 

case  of  "key"  stations  designated 
by  interceptor  commands,  the  au- thorizations will  be  made. 

The  formal  order  sets  out  that 

the  term  "begin  construction" 
means  to  initiate  construction  "by 
physically  incorporating  into  any 
construction  material  which  is  an 

integral  part  of  the  construction". The  term  "cost"  was  defined  as  in- 
cluding the  total  cost  of  labor  and 

material,  including  equipment, 

architects',  engineers'  and  contrac- 
tors' fees,  insurance  charges,  and 

financing  costs. 

The  paragraph  limiting  con- 
struction and  requiring  specific 

authorization  specifies  that  no  pei'- 
son  shall  "begin  construction,  or 
order,  purchase,  accept  delivery  of. 

withdraw  from  inventory  or  in  any 
other  manner  secure  or  use  mate- 

rial or  construction  plant  in  order 

to  begin  construction",  unless  the 
prescribed  requirements  are  met. 

The  $5,000  limitation,  as  applic- 
able to  radio,  covers  the  aggre- 
gate cost  over  a  12-month  pe- 

riod. No  person,  under  the  order, 
shall  accept  an  order  for,  sell,  de- 

liver or  cause  to  be  delivered,  mate- 
rial or  construction  plant  which 

he  knows,  or  has  reason  to  believe, 
will  be  used  in  violation  of  the 
terms  of  the  conservation  order. 

In  applying  either  for  priority 
assistance  or  for  authorization  to 

"begin  construction",  the  order 
specifies,  the  applicant  should  also 
submit  additional  information  as  to 

the  necessity  for  the  proposed  con- 
struction, any  exceptional  hard- 

ships which  the  restrictions  of  the 
order  impose  upon  him,  the  effect  on 
employment  conditions,  if  the  ap- 

plication is  denied,  and  any  other 
pertinent  facts. 
Any  person  willfully  violating 

any  provision  of  the  order,  or  who 
willfully  furnishes  false  informa- 

tion to  the  director  of  industry 
operations  in  connection  with  the 
order,  "is  guilty  of  a  crime  and 
upon  conviction  may  be  punished 

by  fine  or  imprisonment,"  Order L-41  provides.  In  addition,  any  such 
person  may  be  prohibited  from 
making  or  obtaining  further  de- 

liveries or  from  processing  or  us- 
ing material  under  priority  con- 
trol, and  may  be  deprived  of  prior- 
ity assistance  by  the  director  of 

industry  operations. 

NOW  READY 

Only  Postal  Telegraph HAS  it!  So  next  time  you 
have  messages  that  must  get 
through  .  .  .  messages  that  call  for 
extra  speed  and  extra  accuracy  (at wo  extra  cost)  .  .  . 

CALL 

Tostal 

Telegraph 

For  your  convenience,  charges 
for  telegrams  telephoned -in 
appear  on  your  telephone  bill. 

*For  descriptive  folder  —  address  Poslid 
Telegraph,  137  Chambers  St.,  New  York or  ask  local  branch  manager. 
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BLUE  CHART  of  network  operations  is  studied  by  members  of  the  net- 
work's western  division  and  BLUE  executives  at  the  first  meeting  of 

affiliates  held  April  2-3  at  the  Hotel  Sir  Francis  Drake  in  San  Francisco. 
Watching  are  (1  to  r):  Thomas  Sharp,  president  and  general  manager, 
KFSD,  San  Diego;  Don  E.  Gilman,  BLUE,  vice-president  in  charge  of 
the  westei'n  division;  Charles  P.  Scott,  manager,  KTKC,  Visalia,  Calif.; 
Harrison  Holliway,  general  manager,  KECA,  Los  Angeles;  George  Ross, 
manager,  KWG,  Stockton,  Calif.;  Jack  Winston,  manager,  KOH,  Reno; 
Harvey  Wixson,  KGA,  Spokane;  Howard  Lane,  general  manager,  Mc- 
Clatchy  Broadcasting  Co.,  operator  of  KWG  and  KOH. 

Civil  Service  Commission  Issues  Veto 

On  Appointment  of  Ed  Cooper  by  FCC 

WMAQ  CELEBRATES 
20TH  AmiVERSARY 

A  TWO-DECADE  history  passed 
in  review  as  WMAQ,  Chicago,  man- 

aged and  owned  by  NBC,  celebrated 
its  20th  year  on  the  air  April  13 
with  a  special  half-hour  evening 
program  carried  by  the  network 
and  featuring  Fibber  McGee  & 
Molly,  Amos  'n'  Andy,  Vic  &  Sade 
— all  of  whom  climbed  up  the  first 
rung  of  the  radio  ladder  on  the 
station  back  in  the  20s. 
William  Hedges,  NBC  vice- 

president  in  charge  of  station  rela- 
tions, who  was  one  of  the  first  com- 

mercial managers  of  the  station, 
and  Judith  Waller,  NBC  midwest 
public  service  director,  the  first 
manager  and  announcer,  also  spoke. 

Chronologically  WMAQ,  which 
claims  to  be  the  oldest  station  in 
Chicago,  started  operation  April 
13,  1922  in  an  obscure  corner  of  the 
Fair  Store,  and  was  jointly  owned 
by  the  department  store  and  the 
Chicago  Daily  News  until  1931 
when  it  was  purchased  by  NBC. 
P.  K.  Wrigley,  owner  of  the  Chi- 

cago Cubs,  acknowledges  that 
through  the  efforts  of  Judith  Wal- 

ler, play-by-play  baseball  on  a 
daily  basis  was  stai'ted  from  Wrig- 

ley Field  June  1,  1925  when  Hal 
Totten  broadcast  a  game  between 
the  Cubs  and  the  Pirates. 

This  year,  Mr.  Totten  starts  his 
18th  year  of  broadcasting  the 
games.  In  1928,  came  the  station's first  transatlantic  news  broadcast 
which  featured  John  Gunther,  then 
Chicago  Daily  News  correspondent 
in  London.  Over  a  period  of  years 
the  station  as  the  Chicago  key  out- 

let of  the  netwoi'k  has  been  a 
training  ground  for  a  number  of 
present  NBC  executives. 

APPOINTMENT  of  Edward 

Cooper  of  Montana  as  assistant  sec- 
retary of  the  FCC  has  been  vetoed 

by  the  Civil  Service  Commission  on 
the  ground  that  his  background 
and  experience  did  not  qualify  him 
for  the  post. 

In  notifying  the  FCC  that  the 
appointment  had  been  disallowed, 
the  Civil  Service  agency  said  it  had 
an  available  register  of  applicants 
who  could  meet  the  requirements 
and  that  therefore  it  could  not 
sanction  the  appointment  under 
the  established  rules.  There  was 
no  criticism  of  Mr.  Cooper,  but  it 
was  pointed  out  that  he  was  not 
schooled  in  budgetary  and  person- 

nel matters,  which  constitute  the 
primary  functions  of  the  FCC  as- 

sistant secretaryship. 
Sought  by  Fly 

An  aide  to  Senator  Wheeler  and 
a  former  newspaper  correspondent, 
Mr.  Cooper  was  sought  for  the  FCC 
post  by  Chairman  James  Lawrence 
Fly.  The  FCC  at  a  meeting  in  lat- 

ter January  unanimously  approved 
the  appointment,  subject  to  Civil 
Service  authorization.  Mr.  Cooper 
since  July  1939  had  been  chief  of 
staff  of  the  Senate  Interstate  Com- 

merce subcommittee  investigating 
telegraph  merger  matters.  He  is 
well  known  in  Congressional  and 
newspaper  circles. 

First  public  word  of  the  Cooper 
rejection  came  April  3  when  Sena- 

tor George  D.  Aiken  (R.-Vt.),  a 
member  of  the  Senate  Civil  Service 
Committee,  addressed  the  Senate 

on  purported  "evasion  of  Civil 
Service  rules."  He  said  it  had  been 
reported  to  him  that  the  FCC  had 
requested  the  CSC  to  certify  Mr. 
Cooper  for  the  assistant  secretary- 

ship and  that  since  he  could  not 

qualify  for  the  job  "the  qualifica- tions were  changed  so  they  might 
fit  the  man,  rather  than  to  require 
the  applicant  for  the  job  to  fit  the 

qualifications." Senator  Aiken  inserted  in  the 
record  an  exchange  of  correspond- 

ence with  Harry  V.  Mitchell,  CSC 
president,  dealing  with  the  pro- 

posed appointment.  He  said  it  ap- 
peared to  him  that  this  was  an  in- 

stance of  an  "attempted  flagrant 
violation  of  the  principles  of  Civil 
Service  for  the  purpose  of  putting 
into  this  $5,600  job  a  man  who 

could  not  qualify  for  it." Mr.  Aiken  added  that  he  was  not 
criticizing  the  applicant  himself 
and  that  he  had  heard  he  "is  very 
capable  in  his  own  line  of  work, 
even  though  he  could  not  qualify 
under  the  existing  job-sheet  for 
this  particular  job.  The  fact  re- 

mains, however,  that  according  to 
the  job-sheet,  the  FCC  did  request 
the  qualifying  of  one  who  is  ap- 

parently a  lobbyist  at  $5,600  a 

year." 

On  April  6,  however,  Senator 
Aiken  corrected  this  latter  state- 

ment, asserting  that  he  had  appar- 
ently failed  to  make  himself  clear 

at  one  point.  He  asked  unanimous 
consent  to  have  the  language 

changed  with  respect  to  the  "lobby- 
ing" allegation  to  read: 

"The  fact  remains,  however,  that 
according  to  the  job-sheet,  the  FCC 
apparently  did  request  the  qualify- 

ing of  a  lobbyist  at  $5,600  per 

year." 

The  assistant  secretaryship  has 
been  vacant  since  the  spring  of 
1941  when  John  B.  Reynolds,  now 
general  manager  of  WKWK, 
Wheeling,  W.  Va.,  resigned  after  a 
decade.  No  announcement  has  been 
forthcoming  from  the  FCC  since 

the  CSC  rejection  of  Mr.  Cooper's 
qualifications. 

Blue's  Own  Switchboard 

.VS  A  FURTHER  STEP  in  eliminat- 
ing its  ties  to  NBC.  the  BLUE  last 

wpek  started  service  on  its  own  tele- 
phone switchboard  in  New  York,  an- 

nouncinj;'  its  new  phone  number.  Cir- 
cle 7-."')7()0.  with  station  breaks  on 

WJZ.  its  New  York  key.  April  4-6. 
Separate  exehannes  were  opened  simul- 

taneously at  BLT'E  head(iuarters  in ("hica^'o.  where  the  new  number  is 
Delaware  T.)l)() ;  San  Francisco.  Gray- 
stone  ().")(!•") ;  Hollywood,  Tuxedo  .jl76. 

>L\.NX  IIOLINER.  Hollywood  pro- 
ducer of  I'enton  Howies,  in  collabo- 
ration with  his  wife.  Alberta  Nichols. 

(■omi)osed  the  soii^'.  "A  Gardenia  in 
.My  ]>uttonwhole  and  Y'ou  in  'Sly Arms."  recently  featured  on  the 
weekly  NKC  Coffee  1'ime,  si)onsored by   Standard  Brands. 

Blue  Coast  Outlets 

Acclaim  Progress 

Find  Programs  Improved  at 
San  Francisco  Meeting 
THAT  BLUE  has  made  definite 
gains  in  program  structure  and 
popular  acceptance  since  comple- tion of  its  separation  from  NBC 
was  the  unanimous  agreement  of 
the  34  station  executives  from  five 
Western  States  who  attended  the 
network's  first  regional  meeting  of 
affiliates,  held  in  San  Francisco 

April  2-3. Don  E.  Gilman,  vice-president  in 
charge  of  the  western  division,  pre- 

sided and  in  the  discussions  on  the 

major  topic  of  the  meetings — bet- 
ter program  structure — told  the  af- 

filiates' representatives  that  the 
network  alone  cannot  furnish  all 
programs  and  they  were  invited  to 
submit  their  most  salable  programs 
for  network  presentation. 

Sales  Progress 

Mr.  Gilman  added  that  hereto- 
fore BLUE  schedules  have  been 

weakened  by  too  many  institu- 
tional, public  service  and  sustain- 

ing programs  booked  solely  to  fill 
time.  The  several  types  of  current 
sustaining  shows  originating  in 
Hollywood  were  cited  by  Leo  Ty- 

son, BLUE  program  manager,  as 
examples  of  this  trend. 

Other  speakers  included  Kevin 
Sweeney,  sales  promotion  manager 
of  the  BLUE,  who  displayed  charts 
showing  the  progress  of  the  net- 

work on  the  Coast,  and  Tracy 
Moore,  BLUE  sales  manager,  who 
discussed  the  selling  job  of  his 
staff. 

Milt  Samuel,  Hollywood  press 

chief,  displayed  samples  of  net- 
work publicity  and  William  B. 

Ryan,  manager  of  KGO,  San  Fran- 
cisco, revealed  plans  to  strengthen 

the  station's  position  in  that  area. 
Others  attending  the  meeting 

were:  Harrison  Holliway,  Clyde 

Scott,  Glan  Heisch,  KECA;  Rich- 
ard Lewis,  KTAR;  Lou  Kroeck, 

KTMS;  Thomas  E.  Sharp,  KFSD; 
Cole  Wylie,  KPQ;  Howard  Lane, 
McClatchy  stations ;  Larry  Roberts, 
KFBK;  Jack  Winston,  KOH;  Ar- 
den  X.  Pangborn,  KEX;  W.  B. 
Stuht,  Charles  Bras,  KJR;  Harvey 
Wixson,  KGA;  Charles  P.  Scott, 
Charles  A.  Whitmore,  KTKC; 
Richard  Lewis,  KTAR;  the  execu- 

tive staff  of  KGO,  including:  Wal- 
ter Davison,  Robert  Dwan,  Gene 

Grant  and  J.  Gilbert  Paltridge. 

Easy  Anthem 
TAKING  the  national  an- 

them away  from  the  soprano 
and  giving  it  to  the  people, 
WTMJ,  Milwaukee,  is  pre- 

senting the  Star  Spangled 
Banner  in  a  different  form. 
The  new  version,  written  by 
Maj.  Howard  Bronson,  music 
officer  of  the  War  Dept.  and 
Dr.  G.  S.  Howard,  associate 
professor  of  music  at  Penn- 

sylvania State  College,  has 
been  dropped  from  B  flat  to  A 
flat.  The  revision  was  sung 
on  four  WTMJ  programs 
during  the  recent  Music  Edu- 

cators' National  Conference. 
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WTTM,  IN  TRENTON, 
BEGINS  OPERATION 

OPERATING  in  conjunction  with 
WFPG,  Atlantic  City,  with  which 
its  ownership  interlocks,  the  new 
WTTM,  Trenton,  N.  J.  went  into 
operation  April  2.  WTTM  was 
granted  last  July  30  to  the  Trent 
Broadcast  Corp.  for  1,000  watts 
on  920  kc. 
Among  its  11  stockholders,  each 

with  9.09%,  are  Charles  Quinn, 
local  attorney,  president;  A.  Harry 
Zoog,  president  of  WFPG  as  well 
as  the  New  Jersey  State  Broad- 

casters Assn.,  executive  vice-presi- 
dent; Richard  Endicott,  general 

manager  of  the  Steel  Pier  in  Atlan- 
tic City  and  WFPG;  George  A. 

Haniid,  owner  of  the  Steel  Pier; 
Rep.  Elmer  H.  Wene  (D-N.  J.), 
minority  stockholder  in  WFPG 
who  is  currently  seeking  to  pur- 

chase control  of  WSNJ,  Bridgeton, 
N.  J.  [Broadcasting,  April  6]. 

Mr.  Zoog  has  relinquished  his 
managership  of  WFPG  to  actively 
take  charge  of  WTTM.  George  Mc- 
Ginley  heads  the  WTTM  commer- 

cial department  which  includes 
Dick  Granville  and  Edward  Fitz- 
patrick. 

Mill  March,  program  director 
of  WFPG,  directs  the  program  de- 

partment of  WTTM,  sharing  time 
between  the  two  stations.  Lee 
Stewart,  from  WFPG,  has  been 
named  traffic  manager  and  con- 

tinuity dii'ector  and  Thompson  Du- 
rand,  also  from  that  station,  is 
musical  director.  Announcers  are 
Arthur  Bolin,  formerly  of  WIBM, 
Jackson,  Mich.;  F.  Russel  Gilbert, 
from  NBC;  Ford  Armstrong;  Jay 
Selwin. 

WFPG's  chief  engineer,  Blair 
Thron,  also  is  chief  engineer  of 
WTTM.  His  staff  includes:  Bill 

Betz  and  Charlie  Drock,  both  for"m- 
erly  of  WFPG;  George  Keck,  from 
WAZL,  Hazleton,  Pa.;  Steve  Ver- 
lardi,  previously  of  WESX,  Salem, 
Mass.;  Aaron  Sloan;  Hans  Gutke. 

Studios  are  at  35  W.  State  St. 
Plans  are  being  formulated  for  a 
new  regional  network  with  WTTM 
as  the  key  station.  Already  wires 
have  been  set  up  between  WFPG 
and  WTTM. 

C.  ARTHUR  FIFER,  maunder  of 
WTAD,  Quiiicy,  111.,  is  the  author  of 
a  new  song,  "Let's  Sins  America,"' introduced  on  the  air  last  week 

^  X   >^  LA  CROSSE 
 T--(WKBH 

IOWA  '  I 
An  unexploit- 
ed  market  with  a  ready- 
built  audience  from 

WKBH's  NBC  and  Blue 
Network  programs. 

WKBH 

LaCrosse 
WISCONSIN 

REP.  by  : 
HOWARD  H.WllSON  CO. 

MAURICE  ROSENFELD 

PROMOTION  and  production  les- 
sons learned  in  the  motion  picture 

industry  are  in  the  forefront  when 
a  new  show  is  planned  for  a  client 
by  Maurice  Rosenfeld,  timebuyer  at 
the  Toronto  head-office  of  MacLaren 
Adv.  Co.  He  is  a  firm  believer  in  the 
fact  that  not  only  must  a  program 
be  well  produced  to  bring  results 
for  the  advertiser,  but  must  also  be 
thoroughly  promoted  among  public 
and  retail  outlets. 
Moe  Rosenfeld  came  to  radio 

after  two  years  on  the  production 
end  of  motion  pictures  in  Holly- 

wood and  the  promotion  of  British 
films  in  Canada.  He  joined  McCon- 
nell  Eastman  &  Co.  at  Toronto  to 
handle  one  account  using  radio, 
and  a  year  later  in  1936  was  offered 
a  post  in  the  radio  department  of 
the  MacLaren  agency,  which  was 
handling  more  radio  accounts. 

One  of  his  first  jobs  was  to  put 
on  an  audience  participation  show 
for  a  credit  jewelry  chain  of  stores, 
the  largest  staged  in  Canada  up  to 
that  time,  with  1,400  persons  in  the 
theatre.  A  radio  version  of  bingo. 
Credit  on  the  Air,  was  developed, 
and  so  well  did  it  go  over  that  he 
was  asked  to  produce  a  similar 
show  for  other  credit  firms  in 
Cleveland  and  Detroit. 

Currently  he  is  producing  Blend- 
ed Rhythm  for  Tuckett  Ltd.,  Hamil- 

ton tobacco  firm. 
Rosenfeld  does  not  need  to  go 

outside  his  office  for  auditions,  hav- 
ing supervised  last  year  the  build- 
ing of  a  studio  and  control  room 

adjoining  his  office,  the  only  one  in 
operation  by  any  Canadian  agency. 
He  handles  radio  advertising  for 
Canada  Dry,  General  Motors,  Dal- 
glish  Lt.,  People's  Credit  Jewelers, and  Tuckett  Ltd.  He  has  helped  in 
booking  stars  of  stage,  screen  and 
radio  in  New  York  for  various  of 
Canada's  war  financing  shows. 

Brought  up  in  Toronto,  he  en- 
tered the  motion  picture  business 

shortly  after  graduating  from  high 
school  in  1924.  Sports-minded,  he 
enjoys  fishing  and  hunting  most. 
He  is  38,  married  and  father  of  two, 
a  girl  11,  boy  9. 

Court  Decision 

(Continued  from  page  10) 

court.  However,  if  it  grants  an  ap- 
plication for  modification  of  a  li- 

cense, an  appeal  lies  under  Section 
402  (b)  to  the  Court  of  Appeals 
for  the  District  of  Columbia. 

"Both  cases,"  said  the  court, 
"give  rise  to  the  same  kind  of  issues 
on  appeal.  Both  orders  are  equally 
susceptible  of  being  stayed  on  ap- 

peal. As  the  legislative  history  of 
the  Act  plainly  shows.  Congress 
provided  the  two  roads  to  judicial 
review  only  to  save  a  licensee  the 
inconvenience  of  litigating  an  ap- 

peal in  Washington  in  situations 
where  the  Commission's  order  arose 
out  of  a  proceeding  not  instituted 

by  the  licensee." The  majority  concluded  that 
where  Congress  wished  to  deprive 
the  courts  of  the  historic  power 
to  stay  the  enforcement  of  an  order 
pending  the  determination  of  an 
appeal  challenging  its  validity,  it 
knew  how  to  use  apt  words.  Only 
once  has  it  done  so — in  the  Emer- 

gency Price  Control  Act  of  1942 — a 
statute  "born  of  the  exigencies  of 

war." 

ELECTION  CHECKUP 

SOUGHT  IN  SENATE 
ADVOCATING  that  Senatorial 
candidates  be  required  to  give  de- 

tailed information  about  the 
amount  of  radio  time  donated  or 
purchased  which  would  act  as  a 
double  check  on  the  FCC's  routine 
enforcement  of  the  "equal  oppor- 

tunity" clause  of  the  Communica- 
tions Act,  the  Senate  Privileges  & 

Elections  Committee  in  its  report 
sent  to  the  Senate  April  3  deviated 
in  two  instances  from  the  custom- 

ary procedure. 
It  was  also  advocated  that  com- 

mittee members  be  given  the  priv- 
ilege of  sending  special  investiga- 

tors to  the  scene  of  any  purported 
infringement  of  election  laws,  the 
investigators  to  have  the  same  au- 

'  thority  to  conduct  investigations  as 
would  be  given  subcommittee  mem- 

bers appointed  by  the  parent  com- mittee. 

These  recommendations  ad- 
vanced by  Chairman  Green  (D- 

R.  I.),  ostensibly  were  designed  to 
bring  to  light  any  discrepancies 

that  might  be  missed  by  the  FCC's 
enforcement  of  the  "equal  oppor- 

tunity" clause.  The  FCC  asks  for 
specific  information  only  when  a 
definite  complaint  has  been  issued 
against  a  licensee.  Chairman 
Green's  suggestion  would  require 
that  candidates,  networks  and  sta- 

tions file  detailed  statements  re- 
garding any  time  used  by  the  candi- 

date, donated  or  otherwise. 

CBS  Blood  Donors 

TE-N  MEMIiERS  of  the  CBS  pub- 
licity staff  did  their  patriotic  bit  April 

2  at  the  New  York  Red  Cro.ss  donors' 
station,  each  giving  a  pint  of  blood. 
The  group  included  :  Louis  Ruppel.  di- 

rector of  publicity,  Hal  Rorke,  Wil 
Marcus,  .Jack  Handford,  Jlichael  I^os- 
cia,  Helen  Brattrud,  Charles  Bcn- 
zinger,  Thomas  Flynn,  Ann  Harding, 
Medea  Strasser,  Jack  Hoins. 

365,000  people  make  the 
Youngstown  metropoli- 

tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

Baltimore's  Blanket! 

^^^^KSgWKi^  knock  on  over  200,- ■Hm  ̂ 8H  000  doors!  And  our T     ™  W  reception  is  city-wide, 

high  and  handsome! 
One  of  the  nation's  most  lucrative 
markets  .  .  .  served  INTACT  to  you! 

Penny  for  penny — coverage  better 
than  ony!  Write  for  plentiful  proof! 

WCBM 

IIALTIIUOKE,  IVIARYLAIMI) Natl.  Rep. — Foreman  Co.,  N.Y.  &  Chi. 

"Listening  to  WFDF  Flint  Mich- 
igan, suddenly  I  gets  recruiting 

spots  before  me  eyes — and  in  a 

jiffy  I'm  all  at  sea." 

USE  RADIO 

WOW 

FOR  276  RICH  COUNTIES 
Mainly  In  Nebraska  and  Iowa 

590  KG.'' 5000  WATTS 

JOHN  J.  GILLIN,  JR.,  GEN'L  MGR. JOHN  BLAIR  CO.,  REPRESENTATIVES 
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ALL  SHORTWAVE  BROADCASTERS  HONORED  BY  PEABODY  BOARD 

SHORTWAVE  BROADCASTERS  of  America  were  credited  with  "the  of  Europe."  Executives  of  the  international  stations  are  (1  to  r) :  Ed- 
most  worthwhile  innovation  of  1941"  in  the  Peabody  Awards.  All  of  mund  Chester,  CBS;  John  W.  Elwood,  NBC;  R.  S.  Peare,  General  Elec- the  stations  and  their  coordinator,  Stanley  P.  Richardson  (center),  were  trie  Co.;  Coordinator  Richardson,  now  on  leave  as  assistant  to  J.  Harold 
cited  for  their  "initiative  and  influence"  in  going  from  America  into  the  Ryan,  assistant  director  of  censorship;  James  D.  Shouse,  Crosley  Corp.; 
"free  air  of  England  and  into  that  area  of  silence,  the  dominated  lands  Walter  S.  Lemmon,  World  Wide;  Walter  C.  Evans,  Westinghouse  stations. 

Douglas  Miller  Series 
Heard  on  720  Stations 

LATEST  FIGURES  released  by 
the  Office  for  Emergency  Manage- 

ment reveal  that  the  transcription 
series,  You  Can't  Do  Business  With Hitler,  based  on  the  book  of  the 
same  name  written  by  Douglas 
Miller,  is  now  being  broadcast  by 
more  than  720  of  the  923  author- 

ized stations  in  the  country. 
The  16th  disc  of  the  26-episode 

series  was  cut  on  March  28  and  the 
OEM  reports  that  the  recordings 
were  in  the  hands  of  stations  in  the 
first  week  of  April.  The  discs  are 
distributed  on  a  four-a-month  basis. 
The  series  is  written  by  Frank  K. 
Telford,  who  is  also  the  producer, 
and  Elwood  Hoffmann. 

Winners  of  Peabody  Awards 
(Continued  from  page  9) 

'Tillie'  on  the  Air 
COMIC  STRIP  "Tillie  the  Toiler" 
has  been  adapted  for  a  radio  feature 
bearing  the  same  title  and  is  heard  on 
CBS  weekly  as  a  sustainer.  The  car- 

toon has  been  nationally  syndicated  by 
King  Features  since  January,  1921, 
and  now  appears  in  more  than  350 
U.  S.  newspapers  in  addition  to  being 
syndicated  throughout  South  America. 

WILLIAM  L.  SHIRER,  CBS  com- 
mentator and  author  of  Berlin  Diary ; 

Gregor  Ziemer,  WLW  news  analyst 
and  author  of  Education  for  Death, 
and  Wallace  R.  Deuel,  foreign  corre- 

spondent and  author  of  People  Under 
Hitler,  are  the  eo-vi^riters  of  "Life- 
Love  and  Death  in  Nazi  Germany," 
tripartite  lead  article  in  Look  Maga- 

zine for  April  21.  Issue  also  contains 
an  analysis  of  the  war  in  Russia  by 
Major  George  Fielding  Eliot,  military 
expert  of  CBS. 

FOR  COVERAGE 
FOR  QUALITY 
FOR  RESULTS 

Use  Powerful  .  .  . 

5000  Watts 

WLAW 
Lawrence,  Mass 

_  680  KC. 

Nat.  Rep.,  The  Katz  Agency 

achievements,  31-year-old  Norman 
Corwin,  currently  directing  the 
This  Is  War!  series,  broadcast 
weekly  over  the  largest  hookup  of 
stations  in  history,  is  a  relative 
newcomer  to  network  radio.  Wil- 

liam B.  Lewis,  former  CBS  pro- 
gram vice  president  now  assistant 

director  of  the  Office  of  Facts  & 
Figures,  engaged  him  to  direct  day- 

time shows  in  1938  when  his  Po- 
etic License  series  on  WQXR,  New 

York  City,  attracted  the  attention 
of  the  network's  program  execu- tives. 

Youthful  Mr.  Corwin,  a  native  of 
Boston,  entered  radio  only  by  the 
sheerest  accident.  He  was  working 
as  a  reporter  on  the  Springfield 
(Mass.)  Republican  when  that 
newspaper  arranged  to  conduct 
daily  news  broadcasts  over  WBZA. 
Preferring  an  experienced  news- 

man to  read  the  bulletins,  the  man- 
aging editor  auditioned  his  staff, 

and  Corwin  was  his  choice.  Thrown 
suddenly  into  this  new  and  exciting 
world  of  communication,  Corwin 
found  the  whole  business  more  than 

slightly  intriguing.  He  took  an  ac- 
tive interest  in  other  phases  of  the 

Springfield  station's  activities  and in  short  time  was  bound  for  New 
York  and  a  radio  career. 

Virtually  every  broadcast  ven- 
ture essayed  by  Corwin  has  at- 

tained special  distinction.  In  rapid 
succession  he  produced  the  Words 
Without  Music  series,  dramatiza- 

tions of  great  poetry  and  original 
verse  of  his  own ;  Pursuit  of  Happi- 

ness, a  series  extolling  the  demo- 
cratic way  of  life  and  performed  by 

leading  stage  and  screen  figures; 
26  by  Corwin,  a  six-month  stint  of 
vast  ̂ productions,  _  during  _which 
Corwin  wrote  and  directed  an  origi- 

nal drama  each  week;  We  Hold 
These  Truths,  and  the  current  This 
Is  War! 

Nor  have  the  Corwin  creations 
died  at  birth,  as  do  too  many  broad- 

casts of  quality.  A  number  of  his 
writings,  including  We  Hold  These 
Truths,  The  Plot  to  Overthrow 
Christmas  and  They  Fly  Through 
the  Air,  have  been  published.  Addi- 

tionally, an  anthology  of  his  works 

was  brought  forth  between  covers 
recently  under  the  title  of  Thirteen 
by  Corwin. 

Alfred  Wallenstein 

WOR's  Alfred  Wallenstein  is  the 
distinguished  conductor  of  such  na- 

tionally noted  MBS  programs  as 
Sinfonietta  and  Symphonic  Strings. 
An  American  by  birth  and  educa- 

tion, Wallenstein  traces  his  direct 
lineage  back  to  Waldenstein  von 
Wallenstein,  German  national  hero 
of  the  17th  century. 

He  studied  music  with  the  mother 
of  composer  Ferde  Grofe,  and  soon 
won  a  reputation  as  a  child  prodigy. 
In  1916,  he  became  cellist  with  the 
San  Francisco  Symphony — in  re- 

turn for  a  promise  to  don  long 
pants.  When  only  15,  he  so  im- 

pressed the  immortal  dancer  Pav- 
lowa  that  she  took  him  with  her  on 
a  tour  of  South  America  as  ac- 

companist. After  a  term  with  the 
Los  Angeles  Philharmonic,  he  de- 

parted for  a  session  of  study  in Leipzig. 

From  1922  until  1929,  he  served 
as  principal  of  the  violincello  sec- 

tion with  the  Chicago  Symphony 
under  the  direction  of  Frederick 
Stock.  Conductor  Stock  was  so  in- 

spired with  the  young  virtuoso  that 
he  wrote  and  dedicated  a  cello  con- 

certo to  him.  He  then  came  to  New 
York  as  solo  cellist  with  the  New 
York  Philharmonic  under  Arturo 
Toscanini. 

Although  active  in  radio  work 
since  1931,  it  was  not  until  1936 
that  he  resigned  his  post  with  the 
Philharmonic  to  devote  his  entire 
time  to  radio.  He  assumed  the  post 
of  musical  director  of  WOR.  Since 

that  time,  the  station's  standards 
of  symphonic  and  orchestral  broad- 

casts have  risen  steadily.  Today, 
his  programs  charm  a  vast  army  of 
listeners  from  coast  to  coast  who 
have  learned  to  expect  from  them 
the  best  in  unhackneyed,  good 
music. 

In  addition  to  his  weekly  radio 
concerts  on  Mutual,  Mr.  Wallen- 

stein regularly  appears  as  guest 
conductor  of  leading  orchestras, 
such  as  the  Los  Angeles  Philhar- 

monic, Cleveland  Orchestra,  Wom- 
an's Symphony  Orchestra  of  Chi- cago. 

"I  hate  the  use  of  that  much- 

abused  phrase  'Good  Music',"  Wal- 
lenstein observed  recently.  "It 

seems  to  me  that  'good  music'  and 
all  the  other  high-sounding  words 
like  'modern',  'classic',  'significant', 
and  'educational'  ought  to  be  put 
on  a  high  shelf  and  left  there  for keeps. 

"You  can't  blame  people  for 
shuddering  and  half-expecting  a 
refinement  through  torture  when 
they  are  told  to  be  prepared  to 
listen  to  'the  good  music'  We  must 
get  rid  of  the  words  and  let  the 
music  speak  for  itself;  for  we 
play  music  because  we  enjoy  it  and 
we  hear  it  for  the  same  reason  .  .  . 
To  my  mind,  an  audience,  whether 

it  is  listening  to  the  best  'classic' 
music  of  the  past,  or  to  the  'signifi- 

cant' music  of  the  present,  would 
be  best  equipped  for  judgment  by 
relying  entirely  on  its  ears. 

"I  really  believe  that  listening  to 
music  is  much  more  important  than 

explaining  it  beforehand." 

Chicago  Round  Table 
Of  the  Air 

UNIVERSITY  of  Chicago's  Round 
Table  of  the  Air  began  its  career 
Feb.  1,  1931,  over  WMAQ,  Chicago, 

as  an  experiment,  an  effort  to  dis- 
cover whether  unrehearsed  speak- 

ers could  go  on  the  air  and  coher- 
ently discuss  problems  of  public 

significance  without  the  use  of 
scripts.  Judith  Waller,  then  an  ex- 

ecutive of  WMAQ  and  now  director 
of  public  service  programs  for  the 
NBC  central  division,  was  co- 
founder  of  the  program. 

The  spontaneity  of  the  Round 
Table  made  it  an  immediate  suc- 

cess. In  less  than  two  years — on 
Oct.  1,  1933— it  became  an  NBC 
feature,  which  it  has  remained  ever 
since.  Its  international  audience 
now  includes  noted  public  officials 
and  scholars  as  well  as  the  millions 
of  citizens  who  turn  to  it  for  an  in- 
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Peabody  Board  of  Judges 

1942  WINNERS  of  the  George  Foster  Peabody  Awards  for  Outstanding 
Meritorious  Public  Service  were  selected  by  the  Advisory  Board  composed 
of:  Top  row  (1  to  r),  Jonathan  Daniels,  editor,  Raleigh  (N.  C.)  News  & 
Observer;  Bruce  Barton,  president,  BBDO,  New  York;  Norman  H.  Davis, 
chairman,  American  Red  Cross;  Edward  Weeks,  editor,  Atlantic  Monthly. 
Second  from  top,  Alfred  A.  Knopf,  publisher.  New  York;  the  medal 
itself;  Virginius  Dabney,  editor,  Richmond  (Va.)  Times-Dispatch.  Third 
row,  Mark  F.  Ethridge,  vice-president,  Louisville  (Ky.)  Courier- Journal 
and  Times;  Grace  Moore,  opera  singer;  Mrs.  Marjorie  Peabody  Waite, 
president  of  'Yaddo'  and  daughter  of  George  Foster  Peabody;  Waldemar 
Kaempffert,  science  editor.  New  York  Times.  Bottom  row,  John  E. 
Drewry,  dean,  Henry  W.  Grady  School  of  Journalism,  U.  of  Georgia, 
responsible  in  conjunction  with  the  NAB  for  the  awards;  John  H.  Ben- 

son, president  A  AAA;  John  W.  Studebaker,  U.  S.  Commissioner  of  Edu- 
cation; Dr.  S.  V.  Sanford,  chancellor.  University  System  of  Georgia, 

ex-ofRcio.  Inset  is  the  Peabody  Award  plaque. 

telligent,  unbiased  discussion  of  the 
many  problems  of  national  and 
international  import. 

Physically,  the  Round  Table  in 
Mitchell  Tower  on  the  U  of  Chicago 
campus  is  now  a  triangle,  replete 
with  sponge-rubber  elbow  pads,  sig- 

nal lights  and  card  signs. 
Back  in  1931,  however,  three  col- 

lege professors,  a  card  table  and 
an  old  "target"  mike  were  its  main 
properties.  In  those  days  the  pro- 

gram was  sometimes  cut  short  to 
accommodate  an  extra-inning  base- 

ball game.  Speakers  arrived  late 
and  left  early,  unknown  to  the 
listener. 

Still  an  extemporaneous  pro- 
gram, the  Round  Table  of  today  has 

changed,  requiring  more  prepara- 
tion than  many  programs  produced 

from  scripts.  Recently  it  inaugu- 
rated the  practice  of  making  a  re- 

hearsal recording  several  hours  be- 
fore the  actual  program.  This  re- 

cording is  played  back  immediately 
and  methods  of  improving  the 
broadcast  are  discussed.  This  plan 
enables  the  speakers  to  integrate 
and  strengthen  their  points,  and 
has  been  found  a  good  way  of  over- 

coming "mike  fright". 
The  program  has  had  as  guest 

participants  in  the  past  year  such 
nationally-known  figures  as  Secre- 

tary of  Agriculture  Claude  R. 
Wickard;  Senator  Gerald  P.  Nye, 
of  North  Dakota;  Norman  Thomas, 
four  times  candidate  for  President 
on  the  Socialist  ticket;  Dorothy 
Thompson,  columnist;  Dr.  Robert 
M.  Hutchins,  president  of  the  U  of 
Chicago;  Phillip  La  Follette, 
former  governor  of  Wisconsin; 
Thurman  Arnold,  U.  S.  Assistant 
Attorney  General;  Brig.  Gen. 
Lewis  B.  Hershey,  Director  of  Se- 

lective Service. 

International  Shortwave 
Broadcasters 

TODAY,  working  in  close  collabo- 
ration with  Government  agencies, 

12  powerful  shortwave  radio  trans- 
mitters are  broadcasting  daily  from 

the  United  States  to  all  corners  of 
the  world  a  continuous  flow  of  pro- 

grams designed  to  inform  listeners 
everywhere  of  the  American  war 
effort  and  how  it  is  affecting  the 
far  flung  fighting  fronts  in  Europe 
and  Asia. 

Classed  as  among  the  more  po- 
tent of  America's  weapons  of  psy- 

chological warfare,  these  facilities 
are  operated  by  the  six  companies 
licensed  by  the  FCC  to  broadcast 
internationally.  These  companies 
are  CBS,  Crosley  Corp.,  General 
Electric  Co.,  NBC,  Westinghouse, 
World  Wide  Broadcasting  Founda- 
tion. 
They  have  combined  the  effi- 

ciency of  private  management  and 
operation,  attained  over  years  of 
experience  in  this  highly  special- 

ized field  of  international  communi- 
cations, with  a  close  cooperation 

with  the  Government,  notably  the 
Rockefeller  and  Donovan  Commit- 

tees, and  with  one  another  to  play 
an  increasingly  important  role  in 
interpreting   and   promoting  this 

country's  war  policies  among 
friend  and  foe  alike. 

Setting  an  example  of  coopera- 
tive yet  independent  enterprise, 

they  geared  their  activities  to  the 
national  emergency  by  expanding, 
coordinating  and  energizing  their 
operations  months  before  Pearl 
Harbor.  So  well  were  they  pre- 

pared in  this  respect  that  the  actual 
transition  to  wartime  operation  in- 

volved only  the  swift  and  smooth 
adaptation  of  added  facilities. 

Now,  as  then,  their  signals  trans- 
mit around  the  clock  the  voice  of 

America,  in  the  form  of  informa- 
tion and  entertainment,  in  more 

than  a  dozen  languages  to  a  world- 
wide audience  that  includes  Mac- 

Arthur's  men  in  the  foxholes  of 
Bataan  and  our  armed  forces  else- 

where overseas,  to  a  conquered  and 
oppressed  Europe  hungry  for  signs 
of  hope  and  encouragement,  and  to 
our  good  neighbors  to  the  soutli  and 
our  other  allies  everywhere. 

KRBA,  Lufkin,  Tex.,  last  Tuesday 
was  authorized  by  the  FCC  to  change 
its  hours  of  operation  from  daytime 
to  unlimited  time,  with  250  watts  day 
and  night  on  1340  kc. 

Tribute  to  Padilla 

Is  Paid  by  Sarnofif 
Mexican  Statesman  Guest  at 

Luncheon  Given  by  NBC 
STRESSING  the  importance  of 
Inter  -  American  understanding, 
both  during  and  after  the  war, 
David  Sarnoff,  president  of  RCA 
and  chairman  of  the  board  of  NBC, 
paid  tribute  to  the  important  role 
in  Latin  American  affairs  played 
by  Dr.  Ezequiel  Padilla,  Secretary 
of  State  for  Foreign  Affairs  of 
Mexico,  who  was  guest  of  honor 
at  a  luncheon  April  8  given  him  by 
NBC  at  the  Ritz-Carlton  Hotel, 
New  York.  Dr.  Padilla  is  on  his 
first  official  visit  to  this  country. 

"Today  the  people  of  Mexico  and 
of  the  United  States  are  united  in 

a  common  cause,"  Mr.  Sarnoff  said. 
"We  face  a  common  danger.  All  of 
us  share  a  common  devotion  to  the 
ideals  of  human  freedom,  upon 
which  the  political,  cultural  and 
religious  institutions  of  our  two 
countries  are  founded. 

'Radio  Peace' 
"Because  every  ship,  every  plane, 

every  tank,  every  regiment  is  ra- 
dio-equipped, the  present  war  has 

been  called  a  'radio  war.'  But  I 
hope  the  day  will  come  when  we  can 

talk  about  a  'radio  peace.' 
"NBC  is  cooperating  wholeheart- 

edly by  every  means  at  its  disposal, 
with  the  Government  of  the  United 
States  to  use  the  radio  waves  to 
bind  the  Americas  together  with 

bonds  of  truth  and  sincerity,"  Mr. 
Sarnoff  concluded. 

Other  speakers  at  the  luncheon 
were  Dr.  Jame  Rowland  Angell, 
NBC  public  service  counselor,  and 
Dr.  Nicholas  Murray  Butler,  presi- 

dent of  Columbia  U,  who  welcomed 
Dr.  Padilla  to  America.  The  guest 
of  honor  also  spoke  briefly. 

'Production  for  Victory' 
IN  LINE  with  the  nation's  trend  to- ward an  offensive  rather  than  a  de- 

fensive war  outlook,  the  title  of  the 
series  broadcast  on  MBS  by  Fulton 
Lewis  jr.,  MBS  news  analyst,  from 
the  country's  war  production  plants, 
has  been  changed  from  Your  Defense 
Reporter  to  Production  for  Victory. 
The  series  is  presented  in  cooperation 
with  the  National  Assn.  of  Manufac- 

turers, New  York. 
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synonym  for 

QUALITY 

TRANSCRIPTION 

PROCESSING 

\  in  Hie 
CONTRO 

ROOM 

Think  of  quality  transcrip 

tion  processing  and  you 

think  of  CLARK.  That's  na- 

tural as  ABC.  Since  radio's 
pioneer  days  CLARK  has 

been  the  symbol  for  pride  of 

workmanship  and  depend- 

ability of  performance.  All 
over  America  electrical 

transcriptions  bear  the 

stamp  of  CLARK  experi- 

ence. Today  nearly  every 

sizable  transcription  pro- 
ducer is  a  CLARK  client. 

How  about  you? 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2-0880 

221  N.USaile  St.  Central  5275 

GEORGE  HEUTHER,  former  trans- 
mitter engineer  of  AVWRL,  New  York 

and  recently  with  CBS  shortwave  en- 
gineering department,  has  been  as- 

signed to  the  Army  Radio  Operating 
School  at  (Janip  Croft.  S.  C.  Paul 
Fireman,  formerly  in  charge  of  the 
technical  and  service  departments  of 
the  Federal  Recorder  division  of  Con- 

tinental Music  Co.,  has  joined  WWRL 
as  transmitter  engineer. 

DERMOTT  MacDONNELL.  trans- 
mitter engineer  at  WLAW,  Lawrence, 

Mass..  has  resigned  to  join  the  Ma- 
rines as  !i  staff  sergeant. 

:\rERLE  HANNAH,  formerly  of 
KVCV,  R{'dding  Calif.,  has  joined  the 
engineering  staff  of  KFRE,  Fresno, 
Calif. 

Hf)WARI)  FAHiBANKS.  engineer 
of  WFDF,  Flint,  Mich.,  has  resigned 
to  join  the  experimental  research  de- 

partment of  A.  C.  Spark  Plug  Co. 

HCGH  LINEBACK.  of  WMBI.  Chi- 
cago, has  joined  the  engineering  staff 

of  KT'OA.  Sil()am  Springs.  Ark. 

ELLERY  I'LOTTS,  engineer  in  charge 
of  FM  at  CBS  Chicago,  has  been 
granted  leave  to  work  with  the  Na- 

tional Defense  Research  Council. 

E.  G.  EISEXMENGER.  engineer  of 
NBC-Chicagi)  for  12  years,  has  been 
granted  leave  to  join  the  civilian 
branch  of  the  Army  signal  corps  in 
Chicago  as  assistant  to  Capt.  E.  T. 
(Jreenfield  in  selection,  placement,  and 
training  of  technical  personnel. 

EpAVARD  E.  SCHULTZ  jr.,  elec- trical engineer  new  to  radio,  has  joined 
the  transmitter  staff  of  WMAQ.  Chi- 

cago, as  vacation  relief  engineer. 

CARL  A.  CABASIN,  formerly  of 
WDAY,  Fargo,  N.  D.,  has  joined  the 
studio  engineering  staff  of  NBC  Chi- cago. 

.JOHNKLOTTER  has  joined  the  en- 
gineering staff  of  WKRC,  Cincinnati, 

replacing  Howard  Hayes  who  recently 
joined  W.JSV,  Washington. 

WILSON  SIGAFOOS.  transmitter 
engineer  of  WIP,  Philadelphia,  has 
left  for  the  Navy. 

WALLACE  LAMBOURNE,  control 
room  operator  of  KDYL.  Salt  Lake 
Cit.v,  has  joined  the  Navy  to  learn  air- 

craft detection  maintenance. 

RAYMOND  GLEMSER,  formerly  of 
WDAS,  Philadelphia,  has  joined  the 
engineering  staff  of  WIBG,  that  city. 

MAYOR  of  Mitchellville,  la.,  is 
Paul  Arvidson,  transmitter  engi- 

neer at  WHO,  Des  Moines.  On 
March  30,  the  local  residents  gave 
him  the  nod  by  a  2-1  margin. 

Ears  for  Axis  Voices 

(Continued  from  page  2U) 

"scientific"  analyses  are  made. 
Weekly  reports  based  on  the  daily 
studies  are  then  issued. 

Delay  might  mean  the  difference 
between  tip  and  fact.  To  capitalize 
on  all  advance  information,  Mr. 
Grandin's  staff  operates  teletypes 
connecting  vi^ith  18  different  Gov- 

ernment offices  to  inform  them  by 
flashes  and  reports  within  the 
shortest  possible  time.  Teletypes 
also  link  the  Washington  office 
with  its  far-flung  field  offices. 

Harold  N.  Graves  Jr.,  former  di- 
rector of  the  Princeton  Listening 

Center,  assists  Mr.  Free  in  FBMS 
administration.  Of  almost  350  per- 

sons employed  by  FBMS,  252  are 
assigned  to  the  Washington  office. 
Of  the  total  25  are  engineers. 

Reporters  Help 

Prominent  newsmen  assisting  in 
the  preparation  and  analysis  of 
monitored  material  in  the  Wash- 

ington office  are:  Percy  Noel,  for- 
mer UP  and  INS  correspondent 

who  lived  in  France  for  a  quarter 
century;  Ernest  R.  Pope,  foreign 
correspondent  and  author  of 
Munich  Playground;  Thomson 
Moore,  onetime  CBS  correspondent 
in  Brussels;  Norman  Paige,  for- 

mer announcer  with  KGEI,  San 
Francisco;  Eric  Estorick,  former 
English  correspondent  and  author- 

ized biographer  of  Sir  Stafford 
Cripps;  Ellis  Porter,  editorial 
writer,  with  the  Philadelj)hia  Pub- 

lic Ledger  for  20  years  until  it  re- 
cently folded;  William  Dodd  Jr., 

son  of  the  former  ambassador  to 
Germany  and  himself  editor  of  his 
father's  best  seller  on  Germany; 
Jacques  and  Jean  Davidson,  sons 

Experienced  Technicians 

Sought  by  Marine  Corps 
CALL  to  civilians  between  20  and 
40  years  of  age  with  an  electrical 
background  to  apply  for  commis- 

sions in  the  Marine  Corps  has  been 
issued  by  the  USMC.  The  expan- 

sion of  the  service  has  created  a 
need  for  men  to  supervise  and 
maintain  radio  aircraft  warning 
devices,  allied  radio  equipment  and 
installations. 

Applicants  should  have  one  of  the  fol- 
lowing qualifications  :  A  degree  of  bachelor 

of  science  of  electrical,  radio  or  communi- 
cation engineering  or  electronic  physics 

awarded  by  an  accredited  college ;  BS  De- 
gree in  any  engineering  subject  and  have 

had  reasonable  practical  experience  in 
radio  or  electrical  work  ;  have  successfully 
completed  at  least  two  years  of  electrical, 
radio  or  communication  engineering  sub- 

jects at  a  college,  university  or  commercial 
school  of  recognized  standing  and  have 
considerable  experience  in  one  of  these 
fields  ;  have  the  equivalent  of  any  of  the 
above  by  reason  of  extensive  practical  ex- 

perience in  the  field  of  radio  where  the  ap- plicant has  been  connected  with  design, 
erection  or  maintenance  of  ultra  high 
frequency  radio  transmitting  or  reception. 
Those  interested  should  apply  in  writing  to 
Lieut.  Col.  Raymond  W.  Conroy,  Naval 
Reserve  Aviation  Base,  Oakland,  Cal.,  in 
the  west,  or  the  Commandant,  USMC 
headquarters.  Washington. 

Four  Stations  Negotiate 
With  Technicians  Union 
WORKING  agreements  covering 
broadcast  technicians  of  four  sta- 

tions were  announced  last  week  by 
the  International  Brotherhood  of 
Electrical  Workers  (AFL).  Radio 
Broadcast  Technician's  local  1299, 
Montgomery,  Ala.,  was  said  to  have 
concluded  negotiations  for  the  tech- 

nical staffs  of  WHBB,  Selma,  and 
WJBY,  Gadsden,  with  both  agree- 

ments to  provide  wage  increases, 
and  to  establish  certain  working 
conditions  including  vacations  and 
sick  leave  with  pay.  Clifford  T.  Lee, 
international  representative,  con- 

ducted union  negotiations  with  both 
stations. 

Other  two  stations  signed  were 
KPAS,  Pasadena,  and  KGER,  Long 
Beach,  Cal.  Both  pacts  were  with 
IBEW  local  40,  Hollywood.  KPAS 
agreement  provides  for  a  wage  in- crease effective  last  week  with  wage 
adjustments  to  follow  six  months 
later.  Both  KPAS  and  KGER 
agreements,  negotiated  by  W.  A. 
Kelly,  international  representative, 
follow  uniform  IBEW  agreements. 

WGAR,  Cleveland,  has  contracted  for 
full  United  Press  service  in  addition  to 
the  present  INS  service  which  will  be 
retained.  The  WGAR  newsroom  imder 
Ralph  Worden  has  been  enlarged  to 
accommodate  five  additional  printers. 

of  the  prominent  sculptor,  Jo 
Davidson,  the  former  serving  as  a 
translator  and  the  latter  as  an  as- 

sistant editor. 
The  volume  of  international 

broadcasts  is  tremendous.  German 
radio  alone,  for  example,  bombards 
the  U.  S.  with  nearly  11  hours  of 
daily  transmissions;  Britain  sends 
us  &V2  hours;  Japan  4%  hours; 
Italy,  more  than  4  hours.  A  score 
of  other  nations  broadcast  in  lesser 

proportions. 

^jtff IIIHTE  OF  lOCK  ISIMD.  ILLWOH  BRtUS^ 

Basic  Mutual  Network  Outlet 
FULL  TIME  1270  K  C 

THE  SOOO  WATT 

If eUe  Utile  hi  Cms 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE 
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C  IJfS  S I F 
I E  D 

Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

Wanted :     Salesman,  Account-Executive — By  large  fast  growing  advertising 
agency.  Previous  experience  as  account- executive  not  essential.  Salary  with 
good  future.  Write  for  appointment  giv- 

ing full  details  of  experience  and  quali- fications. All  applications  will  be  kept 
strictly  confidential.  The  personnel  of  our 
organization  know  of  this  advertisement. 
Box  378.  BROADCASTING. 

LICENSED  OPERATOR— 250  watt  station 
scenic  West  needs  reliable,  draft  exempt 
man.  Copy  Transradio  Press,  station- break  announcing.  $40.00  week.  Box  371, 
BROADCASTING. 

GIRL — Who  knows  details  of  radio  station 
office  in  small  town  may  find  opportu- 

nity she  has  wanted  by  writing  letter  of 
application  giving  full  personal  details, 
education,  qualifications,  and  experience. 
Box  369,  BROADCASTING. 

Experienced  announcer — Three  years  or 
more  network  affiliate.  Station  WIS.  Co- 

lumbia, South  Carolina. 

Salesman — Experienced,  draft  exempt  to 
work  on  Blue-Mutual  affiliate.  Prefer 
Southerner.  Thirty  dollars  per  week 
salary  to  start.  Fifteen  percent  commis- 

sion arrangement  later.  Top  notch  ac- 
counts guaranteed.  Send  full  particulars 

in  first  letter  to  Box  362,  BROADCAST- ING. 

Wanted — Operator  with  broadcast  license, 
experience  not  necessary.  Write  Box 
358,  BROADCASTING. 

Combination  Operator-Announcer  —  Local 
station  Rocky  Mountain  area.  Permanent. 
Send  full  information  and  disc  first  let- 

ter. Starting  salary  $130.00  per  month. 
Box  360,  BROADCASTING. 

Engineer — First  class,  experienced.  Ideal 
working  conditions.  WGNY,  Newburgh, 
N.  Y. 

Transmitter  Engineer — First  or  Second 
Class.  No  experience  necessary.  Good 
Salary.  WJTN,  Jamestown,  New  York. 

Wanted — Draft  exempt,  competent,  copy- 
writer-announcer. No  night  woi'k.  Write Box  359,  BROADCASTING. 

Staff  Announcer — Wanted  on  local  Virginia 
station.  Reply  to  Box  380,  BROADCAST- ING. 

TRANSMITTER  engineer— Wanted  imme- 
diately. Wire  draft  status,  experience  and 

expected  salary.  WBRK,  Pittsfield,  Mass. 

Situations  Wanted 

Manager-Commercial  Manager — Desires  to 
locate  in  or  near  Chicago.  Experienced 
in  local  and  network  operation.  A-1 
References.  Box  365,  BROADCASTING. 

Chief  engineer — 7  years  in  5  kw.  stations, 
construction,  maintenance  and  operation. 
Draft  exempt,  married,  now  employed. 
Desires  change  to  be  permanent.  Box  379, BROADCASTING. 

Production  Man — Wide  experience  with 
small  station.  Ace  continuity  writer. 
Married.  Box  364,  BROADCASTING. 

Sales  Manager — With  25  years  experience  in 
national,  regional  and  local  radio,  news- 

paper advertising  selling,  merchandising, 
promotion,  now  employed  desires  change. 
Personality  that  creates  client  confidence. 
Proven  ability.  Not  in  draft.  Best  of 
agency  reference.  Box  367,  BROAD- CASTING. 

PROGRAM  DIRECTOR-NETWORK  RE- 
GIONAL— Desires  change.  Eight  years 

experience,  all  departments.  3.3 — Married 
— Child.  Interested—  Program  job  or  Local 
Station  Manager.  Midwest  preferred. 
Box  368,  BROADCASTING. 

Announcer — News,  general,  baseball  as 
specialty.  26  years,  married,  3-A.  Now 
employed.  Hold  First  Class  Ticket.  State 
complete  offer  first  letter.  Box  372, 
BROADCASTING. 

Situations  Wanted  (Cont'd) 
A  STATION  BREAK?— This  may  be  a 

"break"  for  your  station  !  3A  in  the  Army but  lA  on  the  Air.  Up  and  coming  23  year 
old  announcer-producer  at  $45.00  weekly. 
Write  Box  377,  BROADCASTING. 

Announcer — With  First  phone  license,  all 
types  of  experience,  news  and  sports 
specialty.  Draft  exempt.  Box  363. 
BROADCASTING. 

SPORTS  ANNOUNCER— Experienced,  now 
employed  top  notch  mid-west  station. 
Legitimate  reason  for  desiring  change. 
Excellent  play  by  play.  Young,  married, 
family,  draft  exempt.  Best  references. 
Established  producer.  Box  366,  BROAD- CASTING. 

HERE  ARE  MY  QUALIFICATIONS- CAN  YOUR  STATION  PROFIT  WITH 
THEM? — 12  years  in  radio,  licensed  op- 

erator, announcing,  copy  writing,  6 
years  selling  and  managing  small  net- work affiliate.  Not  interested  in  small 
community  stations  that  need  to  be 
brought  back  to  life.  I'm  looking  for  a tough  job  with  an  opportunity  to  make 
money  and  secure  a  permanent  connec- 

tion. Box  356.  BROADCASTING. 

Engineer — Fort  Arthur  College  graduate, 
six  years  experience,  radio  telephone 
first,  best  recommendations.  Salary  must 
be  adequate  to  meet  present  conditions, 
age  29,  married.  Box  375.  BROADCAST- ING. 

Seasoned  Radio  Sales  Executive — Thorough, 
well-rounded  advertising  and  time  sales 
experience.  Extensive  agency  and  adver- 

tiser contacts.  References.  Box  354. 
BROADCASTING. 

Must  locate  in  Arizona  or  New  Mexico — 
For  family  health.  Now  continuity  chief 
in  network  station  doing  more  local 
business  than  three  other  stations  com- 

bined. Have  agency,  sales,  promotion,  and 
copy  experience.  Own  health  fine — draft exempt.  Box  370,  BROADCASTING. 

Want  good  steady  income — With  radio  sta- 
tion or'  agency.  Offer  seven  years  ex- 

perience, continuity  writer,  producer,  an- 
nouncer. College  grad.,  married,  deferred. 

References.  Box  376.  BROADCASTING. 

ATTENTION  EXECUTIVES  —  Married 
man,  8  years  radio  executive,  local  and 
network ;  now  manager  small  Southern 
station  wants  a  chance  in  a  larger  field. 
Tops  on  program,  news,  sports,  sales. 
Draft  exempt.  Sober.  Prefer  South.  Box 
357,  BROADCASTING. 

Manager — Draft  deferred.  28  years,  mar- 
ried. Now  employed.  Experienced  with 

new  stations.  Anywhere  in  United  States. 
Box  373,  BROADCASTING. 

Wanted  to  Buy 

MONITORS— New  or  used  broadcast 
modulation  monitor  and  broadcast  fi'e- 
quency  monitor.  Eight  833  tubes.  State 
type,  condition  and  cash  price.  Box  374, BROADCASTING. 

Will  Pay  Good  Price — For  FCC  acceptable 
frequency  monitor  any  frequency.  Fara- 
don.  Aerovox,  Dubilier  Mica  capacitors 
any  capacities,  size  ratings.  Give  informa- 

tion when  writing.  Box  353,  BROAD- CASTING. 

For  Sale 

Approved — 1000    Watt    Transmitter.  Box 355.  BROADCASTING. 

Four  New  Wincharger  255  Foot  Towers — 
Complete  with  beacons,  guy  wires,  in- 

sulators, etc.  Box  361,  BROADCASTING. 
Miscellaneous 

If  You  Have  Facilities  For  portable  in- 
stantaneous recording  equipment — Write 

us  giving  details  regarding  your  equip- 
ment, price  and  territory  covered.  Box 

381,  BROADCASTING. 

Famous  Fellow 
JOINING  in  the  search  to 
locate  the  St.  Louis  youth  of 
an  unindentified  picture, 
alert  Tom  Rooney,  promotion 
manager  of  KMOX,  brought 
youth  and  fame  together.  It 
all  started  when  a  St.  Louis 
newspaper  first  published  the 
picture  in  question.  A  Para- 

mount talent  scout  was  inter- 
ested and  Spot  Magazine 

printed  an  appeal  for  the 
youth's  identity,  directed  to 
St.  Louis  readers  in  particu- 

lar. Rooney,  a  reader,  de- 
tailed Spot's  quest  for  iden- 

tity on  his  Your  St.  Louis 
Reporter  program.  A  lis- tener, James  Guest,  called  to 
identify  his  brother  Bill  be- 

fore the  program's  end.  Para- mount is  now  interested  in 
this  20-year-old  Washington 
U  sophomore  who  first  knew 
fame  several  years  ago  when 
he  won  the  National  Baton 
Twirling  Championship. 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineer* 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

Nmtional  Press  Bide,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bids. 
NEW  YORK  CITY 

An  Acooanting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb,  Wash.,  0.  C.) 
Main  Onics:    Crossroadi  of 
7IM  Main  St.    /\7\        the  World Kaniai  City,  M*.  (     X     1     Hollywood,  Cal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bewtn  BIdg.   •   WASH.,  0.  C.   •   Dl.  7417 

KDKA  Creates  Section 

To  Clear  War  Programs 
CENTRALIZING  authority  for  all 
war  programs  KDKA,  Pittsburgh, 
has  established  a  new  department 
headed  by  Victoria  Corey,  accord- 

ing to  James  B.  Rock,  general  man- 
ager. Recently,  Mrs.  Corey  has 

been  writing  special  radio  pro- 
grams for  the  Pittsburgh  Civilian 

Defense  Council,  as  a  member  of 

the  publicity  staff'. As  coordinator  of  all  war  pro- 
grams, she  will  continue  her  scripts 

in  behalf  of  Civilian  Defense  as 
well  as  doing  continuity  for  other 
special  programs.  It  will  also  be 
her  responsibility  to  clear  and  pre- 

pare for  broadcast  the  heavy  sched- 
ule of  programs  and  announce- ments in  behalf  of  Government  and 

private  agencies  now  being  carried 

by  KDKA. 

LUDENS  INC.,  Reading,  has  stipu- 
lated with  the  Federal  Trade  Com- 

mission to  cease  certain  representa- tions in  its  candy  sales. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      01.  1205 
Washington,  D.  C. 
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NAB  Group  Considers  Means 

Of  Stating  Radio  Case  at  Probe 

Successor  for  Kirby  Is  Discussed  at  Meeting  Along 

With  Tentative  Agenda  for  Annual  Convention 

MEETING  at  the  Hotel  Roose- 
velt, New  York,  last  Tuesday,  the 

NAB  Executive  Committee  stepped 
out  of  its  official  role  and  reorgan- 

ized for  the  occasion  as  a  special 
advisory  committee  to  consider  the 
most  effective  means  of  presenting 
the  viewpoint  of  the  broadcasting 
industry  to  the  House  Interstate  & 
Foreign  Commerce  Committee  when 
this  body  begins  its  hearings  on 
the  Sanders  Bill  (HR  5497)  April 
14. 

Purpose  of  the  shift  in  committee 
title  was  to  include  in  the  planning 
session  network  representatives 
Edward  Klauber,  chairman  of  the 
CBS  executive  committee;  Frank 
E.  Mullen,  NBC  vice-president  and 
general  manager;  Frank  M.  Rus- 

sell, NBC  Washington  vice-presi- 
dent. Full  NAB  Executive  Com- 
mittee membership  was  present  at 

the  meeting:  Neville  Miller,  NAB, 
chairman;  Don  S.  Elias,  WWNC, 
Asheville;  James  D.  Shouse,  WLW, 
Cincinnati;  John  J.  Gillin  Jr., 
WOW,  Omaha;  Paul  W.  Morency, 
WTIC,  Hartford;  John  Elmer, 
WCBM,  Baltimore;  0.  L.  (Ted) 
Taylor,  KGNC,  Amarillo.  C.  E. 
Arney  Jr.,  assistant  to  the  NAB 
president,  attended. 

Successor  for  Kirby 

Same  group,  minus  Messrs.  Mil- 
ler, Mullen  and  Arney,  met  again 

in  the  afternoon  as  the  NAB  Re- 
organization Committee  to  discuss 

several  possible  appointees  for  the 
post  of  public  relations  director  of 
the  industry  trade  association  to 
replace  Ed  Kirby,  who  formally 
resigned  last  month  from  the  posi- 

tion. On  leave  of  absence  for  the 
past  year  as  civilian  advisor  on 
radio  to  the  War  Department,  Mr. 
Kirby  is  now  becoming  a  commis- 

sioned officer,  but  will  continue  to 
head  the  Department's  radio  di- vision. 

No  decision  was  made,  it  was 
announced  following  the  three- 
hour  afternoon  meeting,  which  was 
adjourned  until  the  day  before  the 
opening  of  the  NAB  National  Con- 

vention in  Cleveland  May  11  when 
the  Reorganization  Committee  will 
hold  its  next  meeting. 

At  the  morning  session,  Mr.  Mil- 
ler explained  that  the  NAB  has 

collected  data  for  submission  to 
Congress  which  prove  the  import- 

ant position  of  the  broadcasting  in- 
dustry in  the  nation  today  and  has 

invited  suggestions  as  to  the  best 
methods  of  presentation. 

The  consensus  was  reported  as 
a  sentiment  that  the  present  radio 
law  is  antiquated  and  should  be 
altered  to  fit  present  day  conditions. 
The  broadcasting  industry  did  not 
ask  for  these  hearings,  but  it  ought 
to  take  full  advantage  of  the  op- 

portunity to  present  its  case,  the 
committee  agreed. 

While  details  of  the  plan  of  pre- 
sentation discussed  at  the  meeting 

were  not  disclosed,  it  is  understood 
the  group  endorsed  the  general 
plan  as  outlined  by  Mr.  Miller. 
Meeting  also  talked  over  the  agenda 
of  the  forthcoming  convention, 
which  is  still  in  the  formative 
stage,  but  took  no  action  regard- 

ing it. 

MBS  Billings  Up 

MBS  billings  for  March  totaled 
$1,053,444,  an  increase  of  105.4% 
from  the  $513,774  billings  for 
March,  1941.  Cumulative  billings 
for  the  first  three  months  of  1942 
were  $3,016,141,  up  106.4%  from 
the  total  of  $1,461,162  billed  in  the 
first  quarter  of  1941. 

More  Women  at  Controls 

PREPARING  to  replace  men  at  studio 
control  posts  if  war  demands  for  teeh- 
uiciaus  necessitate  it,  WBBM,  Chi- 

cago, on  April  6  ijlaeed  four  women 
in  studio  control  spots  for  a  test.  They 
are  Isabelle  Fairehild  of  the  music  de- 

partment ;  Rose  Hilliard  of  the  statis- tical department ;  Eleanor  Horn, 
holder  of  an  FCC  operator's  license ; Patricia  Lunch,  new  to  radio. 

nounced  their  intention  of  present- 
ing testimony.  Because  arguments 

are  scheduled  before  the  Supreme 
Court  of  the  United  States  during 
the  week  of  April  27  on  the  chain- 
monopoly  rules,  the  networks  have 
asked  the  Committee  to  defer  their 
presentations  until  the  argument  is 
completed.  Thus,  their  appearances 
may  be  postponed  until  early  May. 

Other  industry  groups  are  ex- 
pected to  present  testimony.  The 

Broadcasters  Victory  Council, 
which  heretofore  has  taken  the  po- 

sition that  it  would  be  inadvisable 
to  change  the  law  during  the  war 
emergency  does  not  plan  to  testify. 

Chairman  Lea  has  announced  his 
intention  of  inviting  the  FCC  to 
present  testimony.  There  is  the 
possibility  that  the  Cox  Resolution 
ultimately  will  be  referred  to  the 
Lea  Committee,  as  a  means  of 
avoiding  duplication  of  effort.  If 
that  is  done,  the  Committee  may 
retain  special  counsel  and  investi- 

gators and  take  over  the  type  of  in- 
quiry advocated  by  Rep.  Cox. 

Hearing  Is  Set  By  FCC 
On  1220  kc.  50  kw.  Plea 
COMPETITIVE  applications  of 
WGAR,  Cleveland,  and  WADC, 
Akron,  for  assignment  to  the  1220 
kc.  channel  with  50,000  watts  were 
designated  for  hearing  last  week  bv the  FCC. 

The  channel,  under  the  Havana 
Treaty,  originally  was  earmarked 
for  assignment  in  Michigan  but 
steps  are  being  taken  for  modifica- 

tion of  Treaty  provisions  to  make 
it  available  for  use  in  Ohio  [Broad- casting, March  30]. 

Simultaneously,  the  FCC  desig- 
nated for  consolidated  hearing  with 

the  WGAR  and  WADC  applica- 
tions that  of  WHBC,  Canton,  seek- 

ing WGAR's  facilities  on  1480  kc, 
contingent  upon  the  Cleveland  sta- 

tion procuring  the  1220  kc.  assign- 
ment. WADC,  in  its  application, 

proposed  that  WHBC  be  assigned 
to  1350  kc,  the  facility  it  would 
vacate  if  1220  is  given  the  Akron 
area. 

Irwin  Steingut  Is  Named 
WLIB  Board  Chairman 
IRWIN  STEINGUT,  Democratic 
minority  leader  of  the  New  York 
State  Assembly,  has  been  elected 
chairman  of  the  board  of  WLIB 
Inc.,  which  is  to  operate  WCNW, 
Brooklyn,  under  the  new  call  let- 

ters of  WLIB  on  1190  kc.  and  lo- 
cated in  New  York  City  when  the 

FCC  approves  a  pending  applica- tion for  transfer  of  control  of 
WCNW  [Broadcasting,  March  9]. 
Relinquishing  his  100%  ownership 
of  WCNW  is  Arthur  Faske,  who 
founded  the  station  in  1926,  and 
who  is  listed  as  one  of  the  stock- 

holders in  the  new  WLIB  Inc. 
Other  officers  elected  were:  Elias 

I.  Godofsky,  president  and  general 
manager;  Aaron  L.  Jacoby,  vice- 
president;  Mr.  Faske,  vice-presi- dent and  chief  engineer;  William 
Weisman,  treasurer;  Louis  W. 
Berne,  secretary  and  sales  man- 

ager. Construction  of  new  studios 
at  846  Flatbush  Ave.  and  new 
transmitter  plant  at  Newton 
Creek,  both  in  Brooklyn,  is  being 
completed. 

Last-Minute  Postponement  Is  Possible 

In  Radio  Inquiry  by  House  Committee 
WHILE  PLANS  were  in  readiness 
for  launching  of  hearings  April  14 
before  the  House  Interstate  & 
Foreign  Commerce  Committee  on 
the  Sanders  Bill  (HR  5497),  possi- 

bility of  an  eleventh  hour  postpone- 
ment was  foreseen  by  Congres- 
sional observers.  Absence  of  a 

quorum  of  the  committee  because 
of  the  quasi-recess  of  Congress 
might  result  in  a  short  deferment, 
it  was  pointed  out. 

As  Broadcasting  went  to  press 
Chairman  Lea  (D-Cal.)  intended 
to  open  the  proceedings  promptly 
April  14  with  initial  testimony  of 
the  Federal  Communications  Bar 
Assn.,  which  has  urged  revision  of 
the  1934  Act. 

Cox-Fly  Feud 

Meanwhile  the  House  Rules  Com- 
mittee, considering  the  Cox  Reso- 

lution (HRes  426)  for  a  sweeping 
investigation  of  the  FCC,  was  faced 
with  a  somewhat  similar  recess 
contingency.  The  Committee  may 
meet  this  week,  with  plenty  of  ac- 

tion indicated  because  of  the  bitter 
feeling  between  Rep.  Cox  (D-Ga.), 
author  of  the  resolution,  and  FCC 
Chairman  James  Lawrence  Fly. 

Disclosure  that  the  Dept.  of  Jus- 
tice is  investigating  charges  of  al- 

leged improper  activities  of  Rep. 
Cox  in  his  purported  representation 
of  WALB,  Albany,  Ga.,  brought 
from  the  Congressman  the  promise 

that  he  would  answer  the  "at- 
tempted smear"  on  the  floor  of  the 

House.  Chairman  Fly  is  scheduled 
to  make  another  appearance  before 
the  Committee  at  its  next  meeting 
[Broadcasting,  April  6]. 

If  there  is  no  adjournment  of  the 
Sanders  Bill  hearings,  first  wit- 

nesses are  expected  to  be  former 
FCC  Chairman  E.  0.  Sykes,  as 
president  of  the  Bar  Assn.,  and 
Herbert  L.  Bingham,  Washington 
attorney,  former  president,  and 
chairman  of  its  legislative  commit- tee. 

NAB  President  Neville  Miller  is 
expected  to  appear  later,  probably 
the  following  week,  since  it  has 
been  indicated  the  committee  will 
sit  only  two  hours  a  day  on  Tues- 

days, Wednesdays  and  Thursdays. 
Mr.  Miller  discussed  with  the  NAB 
Executive  Committee  at  a  meeting 
in  New  York  last  Tuesday  the  scope 
of  the  industry's  presentation. 

Both  NBC  and  CBS  have  an- 

Drawn  for  Broadcasting  by  Sid  Hix 

'The  Nerve  of  That  Station!  Offering  Record  Changers  Only  $90  a  week 
.  .  .  and  No  Carfare!" 
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^^JVO  MANUFACTURER  CAN  AFFORD  TO  ENTER 

INTO  THE  POST-WAR  PERIOD  WITHOUT 

ALL  THE  GOOD  WILL  HE  CAN  POSSIRLY  LAY  UP" 

Says  CARLE  C.  CONWAY 
Chairman  of  the  Board, 

CONTINENTAL  CAN  COMPANY 

"We  recognize  fully  that  no  human  being 
is  so  wise  or  so  shrewd  that  he  can  forecast 

what  the  social  and  economic  conditions 

governing  business  may  be  when  the  emer- 

gency is  over, 

"All  that  intelligent  management  can  do  is 
to  emerge  with  plants  ready  to  produce  at 

the  lowest  possible  competitive  cost,  with  its 

present  products  improved  by  research  and 

new   products    planned    and    tested,-  and. 

finally,  with  ihe  name  of  the  company  en- 

graved in  letters  of  good  will  on  the  mind  of 

its  public,  its  customers,  and  its  prospects. 

"Management  generally  is  recognizing  that 

whatever  conditions  may  be  after  the  emer- 

gency, they  certainly  are  going  to  be  tough, 

and  no  manufacturer,  however  experienced 

or  well  established,  can  afford  to  enter  into 

the  post-war  period  without  all  the  good  will 

he  can  possibly  lay  up." 
(AAAA-ANA  Joinl  Meeting,  November  14,  1941) 

To  ihe  great  names  in  American  business  whose  continued  advertising  is  a  flaming  symbol  of  faith 

in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the  enemies 

of  free  American  enterprise  and  democracy  .  .  .  this  space  is  dedicated  by  The  Nation's  Station. 



•  News,  as  KLZ  does  it,  is  ■  a  major 
service  feature.  A  full-time  staff  of 

experienced  newsmen  makes  it  its  busi- 
ness to  gather  and  edit  the  news  20 

hours  a  day  especially  for  listeners  in 
this  area. 

Two  leased  wires  of  the  Interna- 
tional News  Service  supply  national 

and  world  news.  Standout  local  cover- 

age is  achieved  through  KLZ's  own  net- 
work of  regional  correspondents,  pri- 

vate pipelines  of  its  veteran  newsmen, 

and  remarkable  voluntary  co-operation 
of  listeners  throughout  its  service  area. 

By  virtue  of  such  unequaled  facili- 
ties, KLZ  is  consistently  FIRST  with 

the  news,  first  with  ALL  the  news,  and 

first  in  the  preference  of  listeners  in 

the  Denver -Rocky  Mountain  region. 

DENVER 

5,000  WATTS— 560  Kc. 
Affiliated  in  Management  With  The  Oklahoma  Publishing  Co. 
AND  WKY,  Oklahoma  City      Represented  by  The  Katz  Agency,  Inc. 
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Their  Names  Mean  NEWS! 

And  News  Means  Listeners 

-in  ARIZONA 

Everybody  thinks  in  terms  of  news  these  days.  And  when  radio  listeners 
in  Arizona  think  of  news,  they  naturally  think  of  KOY,  for  KOY  carries 

more  well-known  names  on  daily  news  and  com- 
mentary programs  than  any  other  station  in  the  state. 

Then  there's  KOY's  own  news  commentator,  Edwin  M.  Clough,  for- 
merly,of  the  Library  of  International  Relations,  interpreting  the  interna- 
tional scene  in  terms  of  the  Arizona  locality. 

In  addition  to  six  daily  network  newscasts,  KOY  locally  has  five  daily 
news  periods,  edited  for  Arizona  listeners  and  broadcast  by  Joe  Dana  and 
Dan  Cubberly,  from  the  wires  of  Press  Association  and  Transradio  Press. 

News — complete  and  authentic  —  is  only  one  of  the  program  services 
which  have  made  KOY  the  dominant  station  in  Arizona,  intensively  cover- 

ing, with  the  Arizona  Network,  the  area  where  90%  of  Arizona's  retail 
dollars  are  spent.  For  evidence  of  results  —  what  KOY  has  done  for  adver- 

tisers— write  KOY  in  Phoenix  ...  or  ask  any  John  Blair  man. 

lOOO  Watts  on 

TO  SELL 

ARIZONA'S 

M  %M  Kc. ^"ta«aaes^  ""^am^f^  "^"^lessss^ 

^^That  Explains  the  Coverage" 

PRINCIPAL  MARKETS 

THE 

ARIZONA  NETWORK! 

KOY  in  Ph  oenix 

KTUC  in  Tucson 

KSUN  for  Bisbee- 
Lowell 

The  most  economical  way 

to  effectively  reach  and 

SELL  over  9  0%  of  all 

Arizona's  buying  power! 

CBS  Affiliate! PHOENIX,  ARIZONA 
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Well  BOTH  Make  New  Friends 

-in  1942 

THE  Yankee  Network's  huge  audience,  built  by 

cooperative  comnriunity  efforts,  has  been  aug- 

mented by  thousands  of  added  listeners  in  New 

England  industrial  centers. 

Because  The  Yankee  Network's  hometown  stations 

have  won,  through  years  of  service,  invaluable  loyalty 

and  acceptance  from  established  residents  of  these 

localities,  newcomers  will  accept  these  stations  on 

the  same  basis  of  merit,  and  become  friends. 

You  will  want  to  make  Yankee  Network  friends  your 

friends  because,  with  accelerated  incomes,  every 

key  area  represents  new  buying  sources  and 

new  markets  vitally  affecting  staple  products  as 

well  as  many  commodities  previously  not  within 

purchasing  ranges. 

Manufacturers,  alert  to  this  opportunity,  are  ad- 

justing promotions  to  profit  by  the  situation,  and 

are  using  the  one  network  that  has  always  success- 

fully sold  New  Englanders. 

THE  YANKEE  NETWORK,  mc 
21  BROOKLINE  AVENUE,  BOSTON,  MASS. EDWARD  RETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representative 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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of  swords  and  plowshares. 

► They  call  it  "The  New  Order"— the 
welter  of  blood  and  brutality  that  has 

flowed  over  Europe,  over  Asia,  and  the 
islands  of  the  Pacific. 

Our  enemies  are  mistaken.  This  is  no  new 

order  of  things:  it  is  as  old  as  Cain.  Murder 

and  persecution  and  tyranny  were  invented 

long  ago. 

The  new  order  is  here  ...  in  America.  The 

men  and  women  who  landed  at  Plymouth 

Rock  knew  it;  the  settlers  of  eight  genera- 
tions have  known  it;  the  immigrant  who 

took  out  his  first  citizenship  papers  yester- 
day knows  it .  .  . 

► For  the  dream  of  America  has  always 
been  the  dream  of  new  things :  no  nation 

has  ever  lived  as  wholeheartedly  for  the 
future.  We  have  worked  for  it  and  we  have 

fought  for  it;  and  we  are  fighting  for  it  now. 

Here  at  RCA,  it  seems  natural  and  fitting 

that  we  should  today  be  working  on  a  war 

footing.  For,  we,  too,  have  dreamed  of  the 

future  —  when  it  was  something  to  live  for, 
and  now  that  it  is  something  to  fight  for. 

Toward  the  American  future,  we  have  much 
to  contribute.  Facsimile.  Television.  New 

techniques  of  broadcasting.  New  applica- 

tions of  electronics  to  industrial  produc- 

tion problems.  New  things — for  a  new  and 

greater  America. 

► Those  things  are  the  plowshares,  the 
tools  of  peaceful  progress,  that  we  want 

to  be  making.  But  today  we  are  proud  to  be 

making  swords.  For  swords  alone  can  pre- 

serve us  from  the  kind  of  "New  Order"  our 
enemies  have  planned  for  us. 

Broadcast  Equipment 



ONE    OF   A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE   &    PETERS  STATIONS 

Earl  0.  Imm 

PRESIDENT,   WDAY,  FARGO 

1908 — Age  15,  became  a  wireless  "ham". 
1918 — Served  as  Radio  Instructor  lor  U,  S.  Army 

Training  Camp  at  Fargo. 
1922— Founded  Station  WDAY. 
1928  —  Became  President  and  General  Manager 

of  WDAY,   Inc.,  when  the  station  was 
incorporated. 

^MjMppii^yiils 
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LNOWN  with  affection  as  "the  wild  man 

of  Fargo",  Earl  Reineke  is  one  of  those 
remarkable  beings  whose  imagination  and 
energy  seem  entirely  unbounded  by  any  of 
the  usual  human  limitations.  Aside  from 

engineering,  building,  managing  and  oper- 
ating the  first  radio  station  in  the  Northwest, 

Earl  has  found  time  to  become  an  aviation 

enthusiast,  a  wide  reader  and  student  on 

many  subjects,  a  power-boat  skipper  and 

the  champion  "hail  fellow"  of  North  Dakota! 

Energy  and  imagination — that's  a  hard 
combination  to  beat,  and  a  combination  that 

we  have  tried  hard  to  secure  in  every  man 
in  our  own  organization,  too.  Hence  not  one 

of  us  is  a  mere  "order-taker".  Every  one  of 
us  is  a  constructive  worker  who  can  use 
both  his  head  and  his  feet.  And  we  all 

know  that  your  success  is  our  success  .  .  . 

If  you  have  any  sort  of  a  market  research, 
or  other  assisrnment  that  vou  can  turn  over D  J 

to  us,  you'll  find  that  our  fellows  attack 
your  problem  with  real  understanding  and 
with  a  zeal  that  will  probably  surprise  you. 

With  imagination  and  energy,  F&P  men 
have  made  themselves  a  tangible  asset  to 
most  of  the  radio  advertisers  and  agencies 
in  the  Nation.  What  can  we  do  for  you, 

here  in  this  group  of  pioneer  radio-station 

representatives?  * 

EXCLUSIVE  REPRESENTATIVES: 
WGR-V/KBW  BUFFALO 
WCKY  CINCINNATI 
KDAL   DULUTH 
WDAY  .   .   FARGO 
WISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .    .     MINNEAPOLIS-ST.  PAUL 
WINS  NEW  YORK 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 
WHO  DES  MOINES 
woe    .......  DAVENPORT 
KMA  SHENANDOAH 

..  .  .  SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX.  Inc. 

Free  &  Peters,  in. 

Pioneer  Radio  Station  Representatives Since  May,  J932 

CHICAGO:  180  N.  Michigan  HEW  YORK:  247  Park  Ave.  S/M  FR/KNCtSCO:  m  Sutler  HOLLYWOOD:  1512  N.  Gordon  ATLAHT A:  ̂ 22  Palmer  Bldg. 
Franklin  6373  Plaza  5-4131  Sutter  4353  Gladstone  3949  Main  5667 
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DCB  Plan  Stops  All  Radio  Construction 

WPB  and  FCC  to  Follow  Quickly  With 

Order  Freezing  Industry  for  War 

A  COMPLETE  and  unequivocal  stoppage  of  all  broadcast  con- 
struction, covering  standard  broadcast,  FM  and  television — 

both  for  new  and  modified  facilities — was  recommended  last 
Thursday  for  immediate  action  to  the  War  Production  Board 
and  the  FCC  by  the  Defense  Communications  Board,  President 

Roosevelt's  policy-making  wartime  communications  agency. 
Going  far  beyond  all  of  the  previous  "freeze  orders"  or 

edicts  limiting  construction,  the  recommended  order  would 
stop  all  future  authorizations,  however  infinitesimal,  affecting 
these  services.  DCB's  recommenda-   
tion  is  regarded  as  tantamount  to 
action  inasmuch  as  both  WPB  and 
FCC  are  known  to  support  the 
move.  Approval  may  come  this 
week. 

Text  of  Proposal 

The  text  of  the  DCB  recommen- 
dation follows: 

No  future  authorizations 
involving  the  use  of  any  mate- 

rials shall  be  issued  by  the 
Federal  Communications  Corn- 

change.  Every  station  assignment 
would  be  pegged  until  the  policy  is 
altered.  Then  all  stations,  so  to 
speak,  could  start  from  scratch  in 
the  quest  for  better  facilities 
or  for  new  ones. 

One  official  described  the  move  as 
a  "siesta"  for  the  duration  of  the 
order.  That  doesn't  necessarily mean  for  the  duration  of  the  war. 
Conditions  might  change  before  the 
United  Nations  achieve  final  vie- 

OFF  Adopts  Plan  to  Clear  U.  S.  Radio 

mission  nor  shall  further  ma- 
terials be  allocated  by  the  War 

Production  Board,  to  construct 
or  to  change  the  transmitting 
facilities    of    any  Standard, 
Television,    Facsimile,  Relay 
or  High  Frequency  (FM,  Non- 
Commercial   Educational,  Ex- 

perimental) broadcast  station. 
The  stringent  move  is  designed 

to  plug  all  loopholes.  Disposition 
of  pending  construction  permits,  in- 

volving new  stations  or  modifica- 
tions of  existing  facilities,  is  left 

to  the  discretion  of  WPB  and  the 
FCC.  It  is  presumed  where  sta- 

tions already  have  acquired  all  of 
the    necessary    material — whether 
critical    or    not — completion  will 
be  permitted.  But  where  permitees 
have   not   already   purchased  all 
materials,  chances  of  getting  the 
green  light  are  regarded  as  prac- 

tically nil. 

Enough  Service  Now 
DCB  voted  the  recommendation 

in  the  belief  that  with  900  stations 
licensed  and  with  some  60,000,000 
receivers  in  use  (including  those  in 
inventory),  the  country  is  receivin.^ 
reasonably  satisfactory  service  by 
radio.  Television  and  FM  are  re- 

garded as  forlorn  hopes — victims 
of  the  war. 

The  purpose  is  to  retain  the 
status  quo  until  need  arises  for 

Formula  Is  Expected  to 
Eliminate  Present 

Confusion 

REC9GNIZING  the  basic 
principle  that  even  the  Gov- 

ernment can  "oversell"  its 
wartime  messages  by  irritat- 

ing repetition  and  needless 
duplication,  the  Ofiice  of  Facts 

&  Figures,  Washington's  of- ficial clearing  house  of  war 
information,  has  formally  an- 

nounced its  long-waited  plan 
for  coordinating  the  use  of 
sponsored  and  sustaining  time 
on  networks  and  stations. 

The  plan  essentially  follows 
the  lines  of  the  coal  campaign 
undertaken  with  substantial 
success  during  the  first  two 
weeks  in  April,  under  which  desig- 

nated sponsored  and  sustaining 

periods,  at  OFF's  request,  donated 
portions  of  their  time  to  the  De- 

partment of  the  Interior's  plea  to 
stock  up  on  coal  now  to  avoid 
threatened  shortages  next  winter 
[Broadcasting,  March  30]. 

tory  and  make  desirable  reapprais- 
al of  the  licensing  policy. 

Members  of  the  DCB,  which  ap- 
proved the  far-reaching  recom- 

mendation, are  FCC  Chairman 
James  Lawrence  Fly,  chairman; 
Maj.  Gen.  Dawson  Olmstead,  Army 
Chief  Signal  Officer;  Capt.  Joseph 
E.  Redman,  director  of  Naval  Com- 

munications; Breckenridge  I/ong, 
Assistant  Secretary  of  State,  and 
Herbert  E.  Gaston,  Assistant  Sec- 

retary of  the  Treasury. 
Internationals  Exempt 

Only  international  broadcasting, 
developmental  (experimental)  broad- 

casting and  studio-to-transmitter 
service  are  omitted  from  the  full- 
scale  ban.  The  Government  is  en- 

couraging inteimational  broadcast 
development  as  an  overeas  com- 

munications weapon.  Development- 
al service  is  limited  and  is  regarded 

as  desirable,  if  not  necessary.  S-T 
service  is  only  incidental  and  re- 

quires a  minimum  of  equipment. 

Under  the  plan,  which  has  the 
strong  support  of  the  networks, 
network  sponsors  and  representa- 

tive station  groups,  all  of  whom 
had  a  hand  in  framing  it,  the  re- 

sponsibility for  deciding  the  rela- 
tive importance  of  Government 

messages  will  reside  in  one  agency 
of  the  Government — the  OFF — 
rather  than  with  individual  Gov- 

ernment publicity  agents  or  with 
individual  broadcasters. 

Effective  Next  Monday 

Effective  next  Monday,  April 

27,  OFF's  radio  division  headed  by 
Douglas  Meseiwey  under  the  direc- 

tion of  William  B.  Lewis,  assistant 
director  of  OFF,  will  institute  a 
three-months  trial  of  its  so-called 
"Network  Allocation  Plan",  and  at 
the  same  time  will  supply  to  radio 
stations  its  "Radio  War  Guide" 
indicating  the  relative  importance 
of  various  Government  messages 
which  local  stations  may  wish  to 
carry.  This  latter  has  heretofore 
been  called  a  "Priorities  Plan"  but 
officials  now  frown  upon  this terminology. 

Even  before  the  Network  Alloca- 
tion Plan  and  Radio  War  Guide 

With  the  lid  on  FM,  however,  that 
type  of  service  practically  goes  out 
of  the  window  anyway,  except  for 
its  use  by  international  stations. 

Since  the  order  covers  use  of 
any  materials  (whether  critical  or 
not)  "to  construct  or  change" 
facilities,  it  affects  the  most  minor 
alteration.  It  does  not  ban  replace- 

ments as  such,  however.  Materials 
for  maintenance  and  repair  are 
not  affected,  since  all  past  actions 
of  DCB,  WPB  and  the  FCC  have 
left  the  way  open  for  maintenance 
of  existing  service  on  as  efficient  a 
basis  as  possible.  But  where  it 
comes  to  new  or  changed  service, 

even  a  crystal  (unless  for  ma  late- 
nance)  will  not  be  permitted. 

The  drastic  ruling,  despite  its 
summary  nature,  is  expecced  to  be 
welcomed  by  most  of  the  industry. 
Many  applicants  for  improved 
facilities,  it  was  pointed  out,  are  not 

really  anxious  to  make  capital  in- 
vestments in  these  times  but  have 

{^Continued  on  page  50) 

were  announced,  however,  OFF  re- 
ported that  as  of  April  15  it  will 

act  as  the  clearing  point  for  all 
Government  requests  for  radio 
time  with  the  exception  of  speeches 
by  Government  officials.  In  other 
words,  if  the  Army,  Navy,  War 
Production  Board  etc.  want  time 
on  the  air  for  special  shows,  this 
will  hereafter  be  arranged  only 
through  OFF. 
OFF  also  has  undertaken  to 

clear  all  Government  activities  re- 
lating to  foreign-language  broad- 
casts for  audiences  within  the 

United  States.  Thus  stations  carry- 
ing foreign-language  programs 

may  consult  with  OFF  on  any  prob- 
lems that  may  arise  before  they  put 

such  programs  on  the  air. 
How  It  Works 

The  OFF's  official  outline  of  the 
Network  Allocation  Plan  follows: 

"There  will  be,  starting  April  27, 

a  three-month  trial  of  a  'Network 
Allocation  Plan'  developed  by  the 
Advertising  Council  for  the  syste- 

matic allocation,  through  OFF,  of 
all  Government  messages  used  on 
network  programs,  sustaining  and 
sponsored.  The  messages  involved 
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Advertisers  Given  OFF  Guide 

Governing  Federal  Messages 

will  be  those  dealing  with  such 
subjects  as  war  bonds,  recruiting, 
conservation  of  gas  and  rubber, 
anti-hoarding  etc. 

"The  principle  of  the  Network 
Allocation  Plan  is  that  all  estab- 

lished shows  on  all  networks  carry 
their  fair  proportion  of  wartime 
Government  messages.  Each  night- 

time program  will  carry  as  an 
important  part  of  its  show  one 
Government  message  each  month; 
each  daytime  program  will  carry  a 
Government  message  each  two 
weeks.  The  messages  will  be  so 
scheduled  each  day  as  to  avoid  in- 

effective repetition  and  duplica- 
tion. It  is  estimated  that  under 

this  plan  established  network  pro- 
grams will  provide  for  Government 

messages  an  average  of  90,000,000 
listener  impressions  daily. 

"One  result  of  the  plan  will  be 
to  reduce  the  quantity  of  demands 
coming  to  the  producer  of  each 
sponsored  and  sustaining  program, 
and  to  increase  the  quality  of  the 
Government  messages  his  program 
carries.  Program  producers  are 
asked  to  use  their  maximum  skill 
and  ingenuity  in  helping  to  make 
Government  messages  assigned  to 
them  important  and  effective. 

"In  addition  to  eliminating  con- 
fusion and  duplication,  the  plan 

will  place  the  responsibility  for  de- 
ciding on  the  relative  importance 

of  various  Government  messages 
where  it  belongs — with  the  Govern- 

ment. All  networks  and  network 
advertisers  have  accepted  the  Al- 

location Plan." 
In  other  words,  as  was  done  dur- 

ing the  coal  campaign,  a  particular 
broadcaster  will  be  asked  on  a 
particular  network  period,  spon- 

sored or  sustaining,  to  stress  a 
given  subject  in  that  part  of  the 
period  he  turns  over  to  Uncle  Sam. 
During  the  week  of  April  27,  for 
example,  the  emphasis  will  be  on 
war  bonds,  car  pooling  and  salvage. 
Basic  information  in  memorandum 
form  will  be  supplied  the  sponsor, 
agency  and  network  and  they  may 
weave  their  patriotic  "commercial" 
into  their  script  in  any  way  that 
seems  most  effective  for  its  purpose 
and  most  palatable  to  their  audi- 
ences. 

Eager  to  Serve 
Thus  Fred  Allen  may  be  asked 

to  insert  a  plug  for  war  bonds, 
Bing  Crosby  a  boost  for  pooled 
use  of  automobiles  and  Fulton 
Lewis  jr.  a  plea  to  his  audience  to 
save  paper  and  tin  cans. 
There  is  nothing  compulsory 

about  the  "allocation"  but  it  is 
hardly  expected  any  of  the  spon- 

sors will  refuse,  especially  since 
they  will  be  asked  to  do  this  only 
once  a  month  on  night  programs 
and  once  every  two  weeks  on  day- 

time programs.  This  will  avoid  a 
situation  now  obtaining  which  OFF 
frankly  recognzed  in  making  this 
statement : 

"Results  have  shoMm  that  no. 
group  in  the  country  was  more 
eager  to  serve  than  the  radio  in- 

dustry, but  as  the  volume  and 
variety  of  Government  requests 
for  help  multiplied  in  all  directions, 
it  became  apparent  both  to  the  in- 

dustry and  to  the  Government  that 

BY  TELEGRAPH,  91  different  ad- 
vertisers on  the  four  major  net- 

works were  informed  late  last  week 

of  the  Office  of  Facts  &  Figures' 
new  Network  Allocation  Plan  for 
Government  messages,  to  which 
each  will  be  asked  to  devote  a  por- 

tion of  his  night  time  once  during 
the  month,  starting  April  27,  and 
on  daytime  programs  once  every 
two  weeks  under  the  plan. 

During  the  first  week,  38  spon- 
sors of  64  network  shows  received 

"allocations"  of  messages  covering 
either  war  bonds,  car  pooling  or 
salvage,  and  the  same  subjects  were 
assigned  to  55  sustaining  shows. 
The  second  week's  allocations  re- 

main to  be  worked  out,  but  all  pro- 
grams are  selected  on  the  basis  of 

their  latest  CAB  ratings  in  order 
to  reach  the  widest  possible  audi- 
ence. 

Accompanying  the  allocations  in- 
structions are  so-called  War  Infor- 

mation Fact  Sheets  giving  basic 
data  to  be  used  in  working  in  the 
Government's  "commercials".  The 
sponsors  and  sustaining  program 
builders  are  simply  given  certain 
facts;  the  way  they  work  in  the 
plugs  is  left  to  them. 

'Radio  War  Guide' 
Meanwhile  the  GovernmentPrint- 

ing  Office  this  week  is  expected  to 
have  ready  the  Radio  War  Guide  for 
stations.  This  will  be  in  the  form  of 
a  large  single  sheet  which  can  be 
hung  in  an  appropriate  place  in 
each  station,  and  which  each  week 
will  designate  the  war  subjects  to 
be  stressed  that  particular  week. 
The  sheet  carries  basic  data  for  the 
guidance  of  station  program  di- 

rectors, so  they  can  synchronize 

the  successful  use  of  radio  for  war 
information  required  careful 
planning. 
"Networks,  stations  and  pro- 

gram sponsors  were  being  over- 
whelmed by  a  flood  of  requests  for 

cooperation  from  dozens  of  Govern- 
ment agencies,  both  national  and 

local.  There  was  no  way  of  knowing 
the  relative  importance  of  the  vari- 

ous requests,  and  sometimes  the 
very  authority  of  the  agency  or  in- 

dividual asking  help  was  in  doubt. 
Much  of  the  material  was  badly 
prepared.  There  were  many  dupli- 

cations within  the  Government. 
Repetitive  announcements  irritated 
the  audience,  and  reacted  against 
the  war  effort.  Government  ap- 

peals for  bond  sales,  enlistments, 
and  so  on  were  being  over-empha- 

sized; basic  war  information  was 

not  being  emphasized  enough." 
As  to  Local  Stations 

Because  the  program  schedules 
of  local  stations  vary  so  greatly, 
the  OFF  radio  planners  found  it 
impossible  to  extend  to  them  the 
Network  Allocation  Plan.  Accord- 

ingly, it  plans  to  send  out  every 
two  weeks  its  Radio  War  Guide 
which   will   indicate  the  relative 

their  local  promotions  with  that 
carried  on  the  networks. 

To  the  sponsors  and  their  agen- 
cies who  have  agreed  to  participate 

in  the  Network  Allocation  Plan, 
Seymour  Morris,  advertising  agen- 

cy liaison  of  OFF,  last  week  di- 
rected individual  letters  setting 

forth  their  schedules. 
"We  are  purposely  not  sending 

you  any  'sample'  copy",  Mr.  Mor- 
ris wrote.  "Instead,  we  prefer  sim- 

ply to  give  you  a  fact  sheet  for 
each  message  we  assign  you,  and 
then  ask  you  to  work  out  the  treat- 

ment which  in  your  opinion  will 
be  most  effective  on  your  particu- 

lar program.  You  can  handle  this 
message  either  as  part  of  your 
script,  as  a  straight  commercial 
announcement,  as  a  special  inter- 

polated dramatized  spot,  or  any 
other  effective  way. 
"We  do  ask,  however,  that  you 

will  please  present  each  of  these 
messages  clearly,  forcefully,  and 
in  adequate  length  on  every  pro- 

gram for  which  it  is  scheduled. 
"Since  the  scheduling  of  mes- 

sages over  the  allocation  plan  has 
been  scientifically  worked  out  to 
give  proper  emphasis  to  every  type 
of  Government  message,  it  is  not 
necessary  for  any  advertiser  to 
deliver  additional  messages — other 
than  the  ones  called  for  under  the 
allocation  plan — unless  he  specifi- 

cally desires  to  do  so.  The  alloca- 
tion plan  will  include,  with  their 

cooperation,  the  American  Red 
Cross  and  the  USO  which  are 
quasi-governmental  organizations. 
It  does  not  include  private  groups, 
organizations  or  societies  who  may 
continue  to  come  to  you  for  co- 

operation." importance  of  various  Government 
messages  which  local  stations  may 
wish  to  carry.  With  each  Radio 
War  Guide  will  go  an  advance  net- 

work allocation  chart,  so  that  each 

FOGHORN  TALK  at  the  conclu- 
sion of  the  Spry's  Aunt  Jenny  pro- 

grams on  CBS  is  provided  by  Adel- 
aide Gerwig  who  uses  one  of  the 

Wright-Sonovox  units  to  pick  up 
vibrations  from  her  vocal  chords. 
Miss  Gerwig,  who  studied  dra- 

matics in  Chicago,  is  an  articula- 
tor, a  profession  in  which  there  are 

only  six  women  in  the  country. 

station  manager  may  plan  his  own 
daily  schedule  of  Government  an- 

nouncements to  avoid  duplication. 
OFF  wants  the  stations  no  less 

than  the  networks  to  maintain  pro- 
gram balance  and  listener  interest 

and  to  avoid  "overcommercializa- 
tion"  of  the  messages  from  Wash- 
ington. In  addition  to  its  function  as  a 
clearing  house  of  Government  ma- 

terial furnished  to  radio,  OFF 
promises  to  cooperate  with  radio 
in  its  work  of  interpreting  the  war 
to  its  listeners.  OFF  will  not  itself 
produce  programs  but  will  furnish 
background  information  designed 
to  provide  a  clearer  understanding 
of  the  war  itself,  its  issues,  our 
enemies  and  allies,  the  job  of  pro- 

duction and  sacrifice  at  home,  the 
job  of  the  fighting  forces. 

"The  work  of  radio  in  this  gen- 
eral field,"  says  the  OFF's  official 

statement,  "includes  both  new  pro- 
grams and  new  material  on  old 

programs.  The  work  of  OFF  is  to 
meet  the  requests  of  the  industry 
and  its  advertisers  for  Government 
assistance  in  getting  information 
and  Government  advice  on  the 
treatment  of  war  material. 

"One  outstanding  new  program 
is  This  Is  War!,  a  half-hour  pro- 

gram on  Saturdays  at  7  (EWT) 
on  all  four  major  networks.  On  this 
program  the  combined  talent  of 
American  radio  has  been  given  to 
the  task  of  dramatizing  the  varied 

aspects  of  America's  war  effort. 
"Twenty-five  more  new  program 

series  dealing  with  the  nature  of 
the  war,  some  sponsored  by  private 
advertisers,  some  sponsored  by 
Government  agencies,  some  carried 
by  the  networks  as  public  service, 
are  on  the  air  or  in  preparation. 
OFF  is  developing  with  the  Holly- 

wood Victory  Committee  and  other 
talent  groups  an  orderly  system 
for  the  use  of  boxoffice  stars  on 
these  programs. 

A  Meeting  Point 
"According  to  the  radio  industry, 

there  is  need  for  clear,  specific  war 
information  of  various  kinds  on 
informational  programs  either 
planned  or  already  on  the  air.  These 
programs  want  carefully  prepared 
Government  information  (more  de- 

tailed than  what  goes  into  the  al- 
located messages)  on  such  subjects 

as  conservation,  health,  employ- 
ment and  all  the  big  and  little  ways 

in  which  the  war  affects  the  citi- 
zen and  makes  demands  on  him. 

OFF,  working  with  other  Govern- 
ment agencies,  is  attempting  to 

clarify  and  channelize  this  infor- 
mation for  the  benefit  of  the  radio 

audience." 
OFF's  radio  division  is  called  by 

its  chiefs  "the  meeting  point  of 
Government  and  the  radio  indus- 

try." Some  things  it  does  not  do: 
"It  does  not  concern  itself  with  the 
supervision  of  spot  war  news  as 
reported  over  the  air;  it  does  not 
concern  itself  with  the  free  speech 
of  radio  as  expressed  in  forums;  it 
does  not  produce  programs  of  its 
own,  nor  direct  the  production  or 
suppression  of  others. 

"Certainly,"  its  official  statement 
concludes,  "OFF  does  not  aim  to 
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Haggerty  Revives  Tax,  Hears  the  Answers 

Attempts  Surprise 

But  NAB,  IBEW 

Respond 

ATTEMPTING  once  more  to  catch 
the  industry  flatfooted  with  a  pro- 

posal to  saddle  radio  advertising 
with  a  discriminatory  tax,  John 
B.  Haggerty,  president  of  the  In- 

ternational Allied  Printing  Trade 
Associations,  found  his  moves  an- 

ticipated at  every  turn  when  he 
appeared  before  the  House  Ways  & 
Means  Committee  last  Tuesday  and 
suggested  a  "substantial"  increase 
over  his  proposal  of  last  year  that 
radio  broadcasters  pay  an  excise 
tax  of  more  than  $12,500,000. 

Promptly  upon  being  called  to 
the  witness  stand  before  the  com- 

mittee considering  means  of  rais- 
ing over  7  billions  in  additional 

taxes  this  year,  Mr.  Haggerty  was 
attacked  by  the  International 
Brotherhood  of  Electrical  Workers 
and  the  NAB  in  the  form  of  press 
releases  distributed  to  newspaper- 

men covering  the  hearings. 
Committe*  Wise  to  Him 

Also  it  was  indicated  by  committee 
questioning  followingthe  submission 
of  the  proposal,  that  Congress  views 
the  Printing  Trades  Assn.  request 
as  a  means  of  eliminating  a  com- 

petitor to  other  media  of  advertis- 
ing. 

Citing  the  Treasury  case  for  a 
tax  on  broadcasting  proposed  last 
year  which  was  subsequently 
thrown  out  by  Congress,  Mr.  Hag- 

gerty said  that  "the  presentation 
and  findings  of  the  Treasury  De- 

partment, last  year,  for  the  levy- 
ing of  these  excise  taxes  on  the 

radio  broadcasting  industry  was 
so  convincing  that  we  are  at  a  loss 
to  understand  why  the  same  recom- 

mendations have  been  omitted  this 

year." 
Quoting  from  the  Treasury  re- 

port, Mr.  Haggerty  said  that  "they 
(the  broadcasters)  possess  unusual 
taxpaying  ability  which,  in  view 
of  the  Government's  present  rev- 

enue requirements,  could  properly 
be  subject  to  special  taxation;  sec- 

ondly, because  their  unusually  high 
annual  net  profits  are  derived 
through  the  holding  of  a  Govern- 

ment franchise  or  license  which  the 
licensee  holds  without  cost;  third, 
because  these  unusual  profits  are 
derived  through  the  displacement 
of  the  jobs  of  some  25,000  skilled 
printing  trades  workers  through 
the  diversion  of  advertising  from 
the  printed  page  to  radio  broad- 

casting; and  fourth,  in  order  to 
equalize  in  part  the  competitive 
advantages  which  the  radio  broad- 

casters have,  due  to  small  taxes, 
if  any,  which  they  pay  to  local 
communities  as  compared  with  the 
heavy  taxes  paid  by  those  who 
make  possible  job  opportunities 
for  printing  trades  workers." 

Mr.  Haggerty  quoted  liberally 
from  Government  reports  purport- 

ing to  show  that  networks  and  in- 
dependent broadcasters  have  year- 

ly earned  unusually  large  net 

profits  wholly  through  "their  pos- session of  a  Government  license 
awarded  to  them,  as  the  Treasury 
Department  reported,  without 

cost." 
Claiming  that  broadcasters  have 

attempted  to  have  Congress  be- 
lieve that  a  tax  on  broadcasting 

constitutes  a  tax  on  advertising, 
Mr.  Haggerty  cited  the  findings  of 
the  Treasury  last  year  which 
stated  that  their  proposals  for  a 
radio  excise  tax  were  distinct 
from  a  tax  on  advertising. 

He  also  said  that  in  the  alleged 
claim  of  broadcasters  that  the  in- 

dustry is  "the  principal  source  of 
entertainment  in  America"  it  was 
claiming  itself  the  greatest  com- 

petitor of  the  "motion  picture". 
He  added,  "Surely  no  one  will  con- 

tend that  'the  motion  picture,' 
radio  broadcasting's  'closest  com- 

petitor' in  entertainment  and 
amusement,  is  advertising." 

Mr.  Haggerty  did  not  elaborate 
further  on  why  he  considered  mo- 

tion pictures  an  advertising  medi- 
um. 

Promptly  after  submission  of  his 
report  to  the  committee,  Mr.  Hag- 

gerty was  questioned  by  Rep.  Dis- 
ney (D-Okla.)  who  asked:  "Is  the 

object  of  this  proposal  a  means  to 
raise  funds  for  the  war  effort  or 
is  it  a  matter  taken  up  in  the  inter- 

est of  the  printing  trade  to  ward 

off  competition?" Mr.  Haggerty  replied  that  the 

APPEARING  briefly  before  the 
House  Ways  &  Means  Committee 
last  Friday,  Ellsworth  C.  Alvord, 
NAB  tax  counsel,  summed  up 
broadcasters'  opposition  to  a  special 
tax  on  radio  on  the  grounds  that: 
"It  would  imperil  a  vital  public 
service;  it  would  be  discrimina- 

tory; it  would  not  benefit  labor; 
and  it  cannot  be  justified  on  any 
of  the  grounds  advanced  by  its 

sponsors". Mr.  Alvord's  detailed  statement, 
which  could  not  be  read  in  its  en- 

tirety to  the  House  committee  be- 
cause of  the  short  time  allowed 

for  various  industry  witnesses,  was 
in  answer  to  the  proposal  of  John 
B.  Haggerty,  president  of  the  In- 

ternational Printing  Trade  Associ- 
ations, delivered  to  the  committee 

last  Tuesday  [see  story  on  this 
page].  Mr.  Alvord's  message,  along with  a  memorandum  from  the 
International  Brotherhood  of  Elec- 

trical Workers  which  also  opposed 
the  Haggerty  proposal,  was  in- 

corporated into  the  record  for  com- 
mittee consideration. 

It  was  pointed  out  in  the  NAB 
testimony  that  the  "competitive 
situation"  to  which  Mr.  Haggetry 

absence  of  an  excise  tax  on  radio 
did  not  allow  for  competition  by 
other  media. 

Rep.  Disney  then  quoted  from 
a  report  submitted  last  year  by 
the  American  Federation  of  Labor 
to  the  Senate  Finance  Committee 
which  stated  that  the  then  pro- 

posed radio  excise  tax  was  dis- 
criminatory. He  observed  that  the 

proposal  appeared  to  him  to  be 
more  of  a  matter  of  competition 

between  labor  groups  "rather  than 
a  matter  of  raising  revenue". 

Competitive  Eflfect 

Rep.  Treadway  (R-Mass.)  asked 
Mr.  Haggerty  what  form  of  adver- 

tising would  benefit  if  the  proposed 
tax  were  to  be  levied  on  radio. 

The  witness'  replies  indicated  that 
he  felt  more  advertising  would  be 
diverted  to  printed  media. 

Mr.  Haggerty  contended  the  pro- 
posed tax  would  lessen  competition 

between  radio  and  printed  advertis- 
ing media  and  was  questioned  on 

that  score  by  Rep.  Jarrett  (R-Pa.). 
He  asked:  "Don't  you  think  that 
such  a  tax  would  make  radio  an  even 

keener  competitor  of  printed  ad- 
vertising?" Mr.  Haggerty  replied 

that  he  did  not  think  so,  that  he 
felt  it  would  lessen  competition. 

Rep.  Duncan  (D-Mo.)  asked:  "If we  taxed  radio  as  you  suggest, 

wouldn't  it  be  just  to  also  tax 
printers'  inks  and  paper?"  Mr. 
Haggerty  returned  to  his  previous 
allegations  that  radio  was  escap- 

ing taxes. 
Rep.    Treadway   then  observed 

had  alluded  many  times  in  his 

proposal,  "is  such  that  it  would 
be  impossible  for  the  broadcasting 
industry  to  pass  on  to  the  adver- 

tiser the  added  burden  of  the  pro- 

posed tax". 
"Under  existing  conditions,"  Mr. 

Alvord  continued,  "the  industry 
likewise  cannot  hope  to  absorb 
the  tax  by  increasing  the  volume 
of  advertising".  It  was  pointed  out 
that  due  to  wartime  conditions  the 
broadcasters  were  steadily  losing 
advertising  income  due  to  programs 
being  taken  off  the  air  because  of 
wartime  conversion  of  the  manu- 

facturing of  most  of  radio's  prin- 
cipal advertisers. 

It  was  also  brought  out  that 
radio's  service  to  the  public,  since 
the  outbreak  of  war,  has  multi- 

plied many  times  with  consequent 
decrease  in  available  time  for  ad- 
vertisers. 
Answering  charges  that  the 

growth  of  radio  has  decreased  op- 
portunities in  other  fields,  it  was 

shown  in  the  testimony  that  labor 

in  the  printing  trade — radio's  prin- 
cipal attackei' — has  increased  cor- 

respondingly with  broadcasting's {Continued  on  page  52) 

that  the  radio  industry  now  pays 
a  heavy  tax  burden  in  Federal 
and  State  taxes  applicable  to  cor- 

porations and  business  concerns. 
In  its  press  release,  the  NAB 

labelled  the  Haggerty  proposal 
"selfish"  and  said  it  "would  seri- 

ously interfere  with  radio's  all  out war  effect  and  add  comparatively 

little  to  the  public  treasury". 
Radio's  War  Services 

The  release  added  that  "curtail- ment of  civilian  consumption 
threatens  drastically  to  reduce,  if 
not  to  destroy,  the  revenue  of 

broadcasters.  "Nevertheless,"  it 
was  added,  "broadcasters  are  en- 

ergetically and  at  great  expense 
increasing  their  many  public  serv- 

ices vital  to  the  war  effort."  The 
NAB  release  cited  "increased  radio 
facilities  and  coverage  which  are 
helping  keep  the  American  public 
the  best  informed  people  in  the 
world  by  devoting  many  hours  of 
broadcast  time  to  war  programs 
and  are  informing  the  peoples  of 
the  world  of  the  ideals  and  efforts 
of  the  United  Nations  through 

American  international  stations." 
Indicating  that  broadcasters 

were  not  attempting  to  avoid  just 

taxes,  the  release  stated:  "The broadcasters  are  wholly  satisfied 
to  leave  to  Congress  the  determina- 

tion of  how  heavy  the  burden  of 
general  taxation  shall  be,  and  will 
continue  cheerfully  to  pay  their 
share  of  all  general  taxes  which 

Congress  may  see  fit  to  impose." 
"They  object,  however,"  NAB 

added,  "to  being  singled  out  as  a 
target  for  a  discriminatory  tax 
and  to  the  use  of  the  taxing  power 
to  hamper  the  normal  operation 

of  competitive  enterprise." IBEW  Joins  the  Fray 

The  International  Brotherhood 
of  Electrical  Workers,  representing 
hundreds  of  radio  technicians,  in 
its  press  statement,  said  that  its 
international  president,  Ed.  J. 
Brown,  in  commenting  upon  the 

Haggerty  appeal,  termed  the  pro- 
posal "very  little  different  from 

previous  propositions  advanced  by 

the  printing  trades  workers." 
"Brown  emphasized,"  the  report 

added,  "that  a  tax  on  radio  broad- 
casting was  denounced  last  year 

by  the  American  Federation  of  La- 
bor, before  the  Senate  Finance 

Committee  on  the  grounds  that 
the  tax  advocated  is  punitive  and 
discriminatory  in  favor  of  news- 

papers as  against  radio  stations, 
and  is  designed  to  take  work  away 
from  a  new  industry  and  throw 

it  to  an  old  one." The  statement  concluded  that, 

"Evidence  that  the  printers'  or- 
ganizations have  made  their  most 

substantial  gains  in  membership 
simultaneously  with  the  expansion 
of  radio  broadcasting,  will  also  be 

submitted  to  the  committee." 

Haggerty  Radio  Tax  Rebuffed 

By  Both  NAB  and  Labor  Group 
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Shellac  Order  Strikes  Disc  Production 

Means  to  Stretch  Supply 
Sought;  Substitutes 

Are  Considered 

EFFECTIVE  immediately,  the 
supply  of  shellac  used  in  the  manu- 
factui-e  of  phonograph  records  and 
radio  transcriptions  was  cut  April 
14  to  309c  of  last  year's  figure 
by  an  order  of  the  War  Produc- 

tion Board.  The  order  (M-106) 
also  freezes  50'~f  of  all  inventories 
of  shellac  of  10,000  pounds  or  more 

and  50  ""f  of  all  future  imports. 
WPB  officials  explained  that  it 

might  be  possible  to  reduce  the 
amount  of  shellac  used  on  each  rec- 

ord. They  pointed  out  that  a  con- 
siderable quantity  of  the  substance 

is  used  in  the  body  of  phonograph 
records.  For  this  a  substitute  must 
be  found  but  the  available  supply, 
under  the  order,  they  believe  is 
more  than  enough  to  care  for  the 
surfacing  needs  of  both  records 
and  transcriptions.  Despite  the 
shellac  limitation  to  30  ̂ r,  they  felt 
it  actually  would  allow  record 
manufacturers  substantially  more 
than  30 of  last  year's  figure. 

Must  Report  Stocks 

Uses  other  than  the  manufacture 
of  recordings  were  restricted  to 
75%  of  that  used  in  the  correspond- 

ing period  of  1941  until  June  30, 
1942,  and  359^  by  quarters,  there- 
after. 

The  order  further  specified  that 
all  persons  who  on  April  1  had 
possession  or  control  of  5,000 
pounds  of  shellac  must  file  with 
the  WPB  by  May  9  a  report  on 
Form  PD-334. 

Shellac  as  defined  in  the  order 
is  lac  of  all  grades  but  does  not 
include  lac  which  has  been  bleached, 
cut,  or  incorporated  into  protec- 

tive or  technical  coatings.  Stocks 
frozen  by  the  order  may  be  sold 
to  the   Defense   Supplies  Corp. 

Uses  exempted  from  the  restric- 
tions of  the  order  were  electrical 

equipment,  navigational  and  scien- 
tific instruments,  communications 

instruments,  marine  paints  for  ves- 
sels other  than  pleasure  craft, 

grinding  wheels,  wood  patterns  for 
metal  castings,  specified  health 
supplies    and    scientific  research. 

Reason  for  the  drastic  action  is 
that  India  is  almost  the  only  source 
of  supply  and  shipments  are  sub- 

ject to  extreme  shipping  hazards. 
Also,  direct  military  requii^gments 
are  heavy  and  use  of  shellac  is 
necessary  in  cei-tain  essential  civil- 

ian pi'ocesses. 
Hunt   for  Substitutes 

To  insure  the  availability  of 
shellac  this  year  for  its  most  im- 

portant uses,  the  WPB  believes  it 
necessary  progressively  to  limit 
normal  consumption.  Especially 
•was  this  true  of  phonograph  rec- 

ords and  transcriptions  which  nor- 
mally represent  about  one-third  of 

the  nation's  annual  shellac  con- 
sumption, the  WPB  says. 

WPB  officials  said  experiments 

are  being  made  to  reclaim  old 
phonograph  records  and  find  a  suit- 

able substitute  for  shellac.  As  yet 
there  is  no  known  substitute,  they 
indicated. 

Last  spring  the  field  of  tran- 
scriptions first  felt  the  sting  of 

priority  control  when  aluminum 
was  cut  off  completely.  In  experi- 

ments, steel  had  been  found  to 
serve  as  efficiently  but  that  too 
was  a  critical  material.  Experi- 

ments vdth  glass  for  use  in  the 
production  of  instantaneous  tran- 

scriptions were  already  under  way 
and  manufacturers  turned  to  this 
instantly. 

At  first  there  was  some  difficulty 
in  manufacturing  glass  discs  be- 

cause of  the  trouble  in  turning 
them  out  perfectly  flat.  Technicians 
soon  dissipated  this  problem.  Next 
a  priorities  question  arose  when 
nitrocellulose  and  acetates  used  in 
surfacing  the  discs  became  vital  to 
the  war  effort.  This  problem  was 
also  solved  when  a  priority  rat- 

ing was  obtained  for  these  sub- 
stances. A  rating  of  A-10  was 

enough  to  insure  the  supply  of 
these  critical  materials  in  sufficient 

quantity  for  the  industry's  pur- 

poses. To  date  glass  has  served  tran- 
scription needs  efficiently  without 

any  loss  of  fidelity  in  recording. 
The  fragile  quality  of  glass  calls 
for  care  in  handling  this  type  of 
transcription  around  the  broadcast 
studio  as  well  as  in  transit.  Other- 

ALTHOUGH  the  War  Produc- 
tion Board  informed  the  press  last 

Tuesday  that  it  had  "reduced  the 
output  of  phonograph  records  and 
radio  transcriptions  to  approxi- 

mately 30 9(:  of  1941  production  by 
limiting  the  amount  of  shelac  avail- 

able to  that  amount,"  leading 
manufacturers  informed  Broad- 

casting that  they  would  not  be  af- 
fected by  this  order  as  they  have 

not  used  shellac  in  their  pressings 
for  years. 

Vinylite  Used 
A  telephone  survey  of  the  larger 

transcription  companies  revealed 
that  pressings  made  for  library 
services  or  for  use  in  spot  cam- 

paigns by  national  advertisers  are 
made  of  vinylite,  a  plastic  which 
is  manufactured  in  the  United 
States  and  is  not  dependent  on 
imports  from  India,  as  is  the  case 
of  shellac. 

Neither  does  the  order  affect 
the  instantaneous  transcriptions 
used  by  many  stations  to  record 
network  programs  off  the  line  for 
delayed  broadcasts.  The  makers  of 
blanks  for  such  use  reported  that 
the  glass  bases  of  these  discs  (the 

wise  glass  has  very  flexible  proper- ties. 
However,  the  care  necessary  in 

handling  glass  transcriptions  about 
precludes  the  possible  use  of  glass 
in  phonograph  records. 

Although  the  shellac  order  does 
not  specifically  hit  the  instantan- 

eous transcriptions  it  does  affect 
pressed  transcriptions.  Pressed 
transcriptions  have  been  using 
shellac  along  with  a  plastic  deriva- 

tive called  vinylite  for  surfacing 
records. 

As  yet  no  order  has  been  issued 
affecting  vinylite  but  there  is  a 
probable  cutoff  in  the  offing.  Its 
components  of  chloride  and  ethyl 
cellulose  are  vital  to  the  production 
of  airplanes  and  gas  masks,  among 

other  things.  Vinylite  has  been  un- 
der allocation  control  since  Jan.  1. 

WPB  officials  would  make  no 
positive  comment  on  the  immediate 
likelihood  of  such  an  order.  Instead 
they  said  that  much  of  this  issue 
would  be  determined  in  the  months 
to  come  by  the  demands  of  military 
needs  occasioned  by  the  tide  of 
battle. 

Vital  to  Broadcasters 

In  May,  1941,  the  NAB  director 
of  engineering,  Lynne  Smeby,  con- 

ducted a  survey  among  all  radio 
stations  in  the  country  to  deter- 

mine the  amount  of  time  that 
broadcast  stations  used  in  the 
broadcast  of  records  and  tran- 

scriptions.   Of    the    197  stations 

aluminum  formerly  used  for  bases 
was  one  of  the  first  priority  vic- 

tims) are  coated  with  a  compound 
which  does  not  contain  shellac. 

Executives  of  companies  which 
are  the  major  producers  of  phono- 

graph records  were  reluctant  to 
make  any  comments  on  the  situa- 

tion resulting  from  the  order,  stat- 
ing that  they  did  not  know  yet  how 

much  the  order  would  actually 
affect  their  production  and  until 
that  has  been  determined  they 
could  not  forecast  the  future  activ- 

ities of  their  companies. 

Asked  about  possible  substi- 
tutes for  shellac,  Frank  Walker, 

vice-president  in  charge  of  record- 
ing for  RCA  Mfg.  Co.,  said  that 

all  phonograph  record  makers  have 
been  searching  for  substitute  ma- 

terials for  years,  but  that  no  one 
has  claimed  to  have  found  one  that 
is  satisfactory  to  date. 

Queried  as  to  whether  phono- 
graph records  could  be  made  of 

vinylite  as  transcriptions  are,  he 

said  that  vinylite  would  be  "ter- 
rifically expensive"  for  this  pur- 

pose and  that  there  is  not  nearly 
{Continued  on  page  53) 

which  replied,  the  NAB  reported 
that  6.7  9'r  of  the  time  is  consumed 
by  phonograph  records  and  tran- 

scriptions for  2496:  of  the  time. 
Thus  stations  use  30.7 9o  of  their 
broadcast  time  for  transcriptions 
and  phonograph  records. 
From  this  it  is  apparent  that 

transcriptions  are  vital  to  the 
broadcasting  industry.  Based  on 
1940  statistics  gathered  by  the 
NAB,  the  industry  needs  a  total 
of  1,130,000  instantaneous  records 
each  year.  All  of  these  records 
are  consumed  during  the  year  and 
a  new  blank  record  must  be  used 
for  each  new  recording. 

Except  for  the  possible  threat 
to  cellulose  products  in  the  future 
there  is  no  cause  for  fear  of  supply. 
Furthermore  the  assurance  of  at 
least  a  30%  supply  of  shellac  will 
cover  the  needs  of  the  industry 
for  the  immediate  future. 

Under  the  order  limiting  supply 

of  shellac,  all  record  and  transcrip- 
tion consumers  will  be  able  to  ob- 
tain 309c  of  their  1941  consumption 

totals.  But  there  is  a  possibility, 
as  the  war  goes  on,  and  shipping 
from  India  become  more  hazardous 
or  less  frequent  that  the  supply 
may  be  further  reduced.  Under 
those  conditions  it  is  possible  that 
the  transcription  field  might  suffer 
from  further  reduction  of  their shellac  supply. 

Morale  Angle 

The  morale  value  of  phonograph 
records  in  the  average  home  is  not 
overlooked  at  present.  In  the  fu- 

ture, however,  the  question  of  im- 
portance of  need  may  have  to  be 

determined.  In  other  words,  a  tran- 
scription which  reaches  thousands 

of  people  at  a  single  hearing  ap- 
pears to  be  of  greater  morale 

value  than  a  phonograph  record 
which  is  heard  by  a  relatively  few 
people  at  a  time.  The  need  for 
transcription  records  would  be  em- 

phasized in  view  of  the  NAB  sur- 
vey of  time  used  in  record  and 

transcription  broadcasts. 
Radio  broadcasting  stations  use 

approximately  60%  of  all  record- 
ing records  made,  according  to  the 

NAB,  based  upon  the  raw  material 
need  of  the  entire  recording  rec- 

ord industry.  Government  agencies 
account  for  approximately  10% 
of  all  raw  materials  used,  the  NAB 
report  further  states.  And  needs 
have  increased  since  Pearl  Harbor. 

Radio  broadcasting  uses  for  in- 
stantaneous recording  discs  include 

news  broadcasts,  rebroadcast  of 
speeches  by  the  President  and  other 
public  men,  shortwave  broadcasts, 
radio  program  production,  delayed 
broadcasts  due  to  time  difference 
between  the  East  and  the  West, 
references  recordings  of  interna- 

tional programs,  special  Govern- 
ment programs  and  advertising 

agency  use. Government  agencies  which  use 
transcriptions  are  the  Department 
of  Justice,  Army,  Navy,  Depart- 

ment of  Agriculture,  Department 
of  the  Interior,  Selective  Service, 
WPA,  NYA,  Library  of  Congress, 
FCC,  Coordinator  of  Information, 
Treasury  and  others  which  find 
their  use  essential  to  war  needs. 

Transcribing  Firms  Discount 

Eftect  of  WPB  Shellac  Order 

Vinylite  Generally  Used  for  High-Quality  Discs  By 
Transcription  Industry,  Executives  Say 
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A GREAT  MANY  buyers  of  time  think  of 

Boston  as  a  major  market  that  requires  a  major  appropri- 

ation. It's  a  major  market,  all  right,  but  because  of  the 

unique  situation  that  exists,  you  can  do  a  thorough  job 

with  very  little  money.  The  answer  lies  in  the  "920  Club" 

a  program  that  has  developed  so  distinct  a  personality 

that  it  ranks  with  the  best  in  daytime  audience  appeal. 

During  its  12  full  hours  of  fast  moving  musical  enter- 

tainment each  day,  it  sells  cigarettes,  cosmetics,  bread, 

candy,  and  scores  of  other  products  on  an  extremely  low 

cost  basis.  Among  its  sponsors  are  some  of  America's  most 

widely  known  names  as  well  as  Boston's  own  favorites. 

BOSTON,  MASS. 
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General  Mills  Baseball  Games 

Cover  84  Stations  in  74  Cities 

Co-Sponsors  to  Join  in  Many  Cases  as  Schedule 
Covers  Extensive  List  of  League  Contests 

PLAY-BY-PLAY  baseball  again  is 
being  sponsored  on  a  nationwide 
basis  by  General  Mills,  Minne- 

apolis, with  co-sponsors  sharing  in 
the  broadcasts  in  many  instances. 

In  all,  84  stations  in  74  cities 

will  carry  the  season's  schedule. 
Home  games  of  the  New  York 

Giants  and  New  York  Yankees  will 
be  broadcast  on  WOR,  New  York 
[Broadcasting,  April  6].  On  the 
West  Coast  General  Mills  will  spon- 

sor games  on  six  stations  in  seven 
cities  [Broadcasting,  April  13]. 

Co-sponsoring  games  in  a  num- 
ber of  Eastern  cities  this  year  is 

Atlantic  Refining  Co.,  Philadelphia 
[Broadcasting,  March  30].  Lever 
Bros.,  Cambridge,  will  co-sponsor 
games  in  Washington  on  WJSV 
with  WINX  carrying  some  night 
games  [Broadcasting,  April  13]. 

Other  Co-Sponsors 

Socony-Vacuum  Oil  Co.,  New 
York,  will  co-sponsor  games  in 
Cincinnati,  Cleveland,  Dayton,  De- 

troit, Michigan  Network,  Knoxville, 
and  Toledo.  Cities  in  which  Lever 
Bros,  will  co-sponsor  with  General 
Mills  beside  Washington,  are 
Columbus,  Indianapolis,  Kansas 
City,  Milwaukee,  Minneapolis,  Min- 

nesota Network,  St.  Louis  and  St. 
Paul.  Cities  Service  Co.  will  spon- 

sor games  in  Grand  Forks,  N.  D. 
Other  co-sponsors  include: 

Yellow  Cab  Gas,  Oklahoma  City; 
Sperry  Flour  Co.  (General  Mills 
subsidiary),  Portland,  Ore.,  and 
San  Diego;  Seattle,  Lundquist- 
Lilly  Clothing  Co.;  San  Diego, 
Sperry  and  Wilson  Packing  Co.; 
San  Antonio,  Seven-Up.  In  a  few 
cases  local  sponsors  may  be  added 
during  the  season. 

As  usual  General  Mills  will  stage 
elaborate  merchandising  campaigns 
including  welcome-home  programs 
and  store  cooperation. 

The  Schedule 

The  complete  General  Mills 
schedule  follows  (city,  station,  an- 

nouncers, co-sponsors,  games)  : 

Albany,  N.  Y.— WABY,  Gren  Rand,  Dick 
Enroth,  Atlantic  Refining,  Albany  Sena- 

tors all  home  and  away  games. 
Buffalo — WGR  and  WKBW,  Ralph  Hub- bell  Atlantic  Refining,  Bisons  home  and 

away  except  home  Sundays  and  holidays. 
Boston — ^WAAB  (through  June  14), 

WNAC  (starts  June  15),  WAAB  (starts 
June  15),  all  originating  for  Colonial  Net- work (WEAN  WLBZ  WLLH  WTHT 
WNLC  WHAI  WLNH  WSAR  WFEA 
WNBH  WATR  WRDO  WCOU  WSYB 
WEIM  WBRK  W43B  W39B),  Jim  Britt 
and  Tom  Hussey,  Atlantic  Refining,  Red 
Sox  and  Braves,  home  games  except  Sun- days. 
Newark — ^WAAT,  Earl  Harper,  Atlantic 

Refining,  Bears  home  and  away  except 
home  Sundays  and  holidays. 

Philadelphia  —  WIBG,  Byron  Saam  and 
Taylor  Grant,  Atlantic  Refining,  Phillies 
and  Athletics,  home  games. 
Pittsburgh  —  WWSW  (keying  to 

WMBS  WISR  WKST  WJAC  WFBG)  , 
Rosey  Rowswell  and  Jack  Craddock,  At- 

lantic Refining,  Pirates  home  and  away 
except  home  Sundays  and  holidays  with 
WISR  carrying  only  day  games  and  WJAC 
and  WFBG  beginning  day  games  at  4  p.m. 

Syracuse — WAGE,  Tom  McMahon,  At- 
lantic Refining,  Chiefs  home  and  and  away 

games. New  York  —  WOR  (WNEW  night 
games),  Mel  Allen  and  Connie  Desmond, 
co-sponsorship  pending,  Yankees  and  Gi- 

ants home  day  games  including  second 
games  of  Sunday  double-headers.  Giants 
home  night  games.  Giants  and  Yankees 
away  night  games,  except  where  Yankees 
away  night  game  conflicts  with  home  Gi- ants night  game ;  Yankees  away  day  games 
on  days  when  Giants  are  playing  at  home 
at  night,  and  other  major  league  games 
on  days  Yankees  have  epen  date  at  home 
or  are  rained  out. 
Washington  —  WJSV  (WINX  night 

games  except  where  WJSV  can  start  and 
continue  any  night  from  8:30  pm.).  Arch 
McDonald,  Lever  Bros.,  Senators  home  and 
away  games  except  home  Sundays  and 
holidays,  WJSV  carrying  all  day  games 
plus  day  games  of  other  major  league 
teams  when  Senators  are  playing  at  night. 

Chattanooga  —  WDEF,  Tom  Nobles, Lookouts  home  and  away. 
Cincinnati  —  WSAI,  Roger  Baker  and 

Dick  Bray,  Socony-Vacuum,  Reds  home 
and  away  except  home  Sundays  and  holi- days. 

Cleveland  —  WCLE  and  WHK.  Jack 
Graney  and  Pinky  Hunter,  Socony-Vacuum, 
Indians  home  and  away  except  home  holi- 

days and  Sundays. 
Columbus — WCOL,  Joe  Hill,  Lever  Bros., 

Red  Birds  home  and  away  except  first 
home,  home  Sundays  and  holidays. 
Davton  —  WHIO  (synchronized  with WSAI). 
Detroit— WWJ  and  WXYZ,  Ty  Tyson 

and  Harry  Heilmann,  Socony-Vacuum, Tigers  home  and  away,  originates  for 
Michigan  Network  (WBCM  WOOD  WFDF 
WHLS  WJIM  WELL  WIBM). 

Grand  Forks  —  KILO,  Elmer  Hanson, 
Cities  Service,  Chiefs  home  and  away. 

Indianapolis — WIBC,  Bert  Wilson,  Lever 
Bros.,  Indians  home  and  away  except  first 
home,  home  Sundays  and  holidays. 
Iowa-South  Dakota-Nebraska  Network — 

KSO  KOWH  WNAX  (KM A  included  in 
network).  Gene  Shumate  and  Don  O'Brien, Chicago  Cubs  home  games  including  se- 

lected American  League  games. 
Kansas  City— KCKN  and  WREN,  Walt Lochman,  Lever  Bros.,  Blues  home  and 

away  except  first  home,  home  Sundays  and holidays. 
Knoxville  —  WNOX,  Lowell  Blanchard, 

Soeony-Vaccuum,  Smokies  home  and  away 
except  first  home,  home  Sundays  and  holi- days 
Milwaukee— WISN,  Dutch  Underbill  and 

Mickey  Heath,  Lever  Bros.,  Brewers  home and  away. 
Minneapolis  —  WLOL  and  WDGY  (will 

carry  day  games  together,  originating  from 
WLOL  and  WLOL  will  carry  night  games, 
WDGY  will  carry  twilight  games),  Harry 
McTigue,  Lever  Bros.,  Millers  home  and 
away  except  first  home,  home  Sundays  and holidays. 
Minnesota  Network  —  KROC  KYSM 

KFAM,  Harry  McTigue  and  George  Hig- 
gins.  Lever  Bros.,  Millers  and  Saints  ex- 

cept home  Sundays  and  holidays,  alternat- 
ing daily  between  WLOL  and  WTCN. 

St.  Louis  —  KXOK,  France  Laux,  Lever 
Bros.,  10  minutes  before  games  and  15 
minutes  after  games,  including  night 
games,  except  home  Sunday  and  home 
holidays  played  by  Cardinals  and  Browns 
at  home;  KWK,  Nick  Stemmler,  Lever 
Bros.,  10  minutes  before  and  15  minutes 
after  all  games  of  Cardinals  and  Browns 
at  home  except  Sundays  and  holidays. 

St.  Paul— WTCN,  George  Higgins,  Lever Bros.,  Saints,  home  and  away. 
Toledo — WTOL,  Roger  Bacon,  Socony- 

Vacuum,  Mud  Hens  home  and  away. 
Fargo — KVOX,  Manny,  Moe  and  Jack, 

Manny  Margot,  local,  half  of  complete Twins  schedule. 
San  Antonio — KABC,  Bill  Michaels,  7-Up, Missions  home  and  away. 
Dallas — WRR,  Charlie  Jordan  and  Jerry 

Doggett,  local.  Rebels  home  and  away. 
Fort  Worth — KFJZ,  Zack  Hurt,  local Cats  home  and  away. 
Oklahoma  City  —  KOCY,  Ted  Andrews, 

Yellow  Cab  Gas,  Indians  home  and  away 
except  home  Sundays  and  holidays. 

For  West  Coast  games  see  Broadcast- 
ing, April  13. 

THE  Montreal  Standard  (newspa- 
per) has  started  a  spot  announcement 

campaign  on  CKCL,  Toronto,  placed 
by  Stevenson  &  Scott,  Montreal. 

BEE'S  TWINS  have  relegated  the 
microphone  to  a  tertiary  position 
and  Bee  Baxter,  conductor  of  the 
Household  Forum  of  KSTP,  St. 
Paul,  makes  sure  her  recently-ar- 

rived boy  and  girl  are  sound  asleep 
before  she  proves  that  the  hand 
that  rocks  the  cradle  rules  the 
KSTP  microphone. 

Newspaper  Groups 

To  Consider  Radio 

At  Annual  Sessions 

Various    Publisher  Meetings 

Gathering  in  New  York 
THOUGH  RADIO  is  not  scheduled 
for  discussion  during  the  three-day 
annual  convention  of  the  American 
Newspaper  Publishers  Assn.  at 
New  York's  Waldorf-Astoria  April 
21-23,  the  subject  will  be  explored 
from  several  angles  at  meetings 
called  during  this  week. 

On  Monday,  newspaper  publish- ers identified  with  radio  have  been 
called  into  session  to  scrutinize 

the  current  status  of  the  FCC's 
inquiry  in  the  newspaper-ownership 
of  radio  stations.  The  meeting  has 
been  called  by  Harold  V.  Hough, 
director  of  WBAP-KGKO,  Fort 
Worth,  as  chairman  of  the  News- 

paper-Radio Committee  formed  in 
1941  to  represent  newspaper-radio 
stations  at  the  FCC  hearings. 

The  NBC  meeting  was  to  be  pre- 
ceded by  Sunday  session  of  the 

Steering  Committee,  comprising 
Chairman  Hough ;  Walter  J. 
Damm,  WTMJ,  vice-chairman; 
Jack  Howard,  Scripps-Howard  Ra- 

dio; Gardner  Cowles  Jr.,  Iowa 
Broadcasting  Co.;  Tennant  Bryan, 
WRNL,  Richmond;  James  M.  Cox 
Jr.,  WSB,  Atlanta;  Guy  C.  Hamil- 

ton, McClatchy  Stations;  Nelson  P. 
Poynter,  WTSP,  St.  Petersburg; 
John  E.  Person,  WRAK,  Williams- 
port,  Pa.  The  full  meeting  will  fall 
on  the  first  anniversary  of  the 
committee's  formation.  Assessment 
of  funds  for  continued  work  is  one 
of  the  topics. 
The  Newspaper-Radio  Commit- 

tee's meeting  is  scheduled  to  take 
place  just  after  the  annual  lunch- 

eon meeting  of  the  Associated 
Press,  which  is  expected  to  devote 
all  its  time  to  discuss  changes 
in  AP  by-laws  suggested  by  a  spe- 

cial committee  set  up  at  last  year's 
meeting  for  that  purpose.  The  by- 

laws include  further  clarification 
of  AP's  arrangements  for  the  sale 
of  its  news  to  radio  stations 
through  its  subsidiary  Press  As- 

sociation Inc.  [Broadcasting,  April 
6]. 

Treasury  Weighs 

Disc  Syndication 
Callahan  to  Discuss  Details  of 
Plan  With  Industry  Group 

UNCERTAIN  of  the  future  with 
possible  curtailment  of  business 
should  the  Government  enter  the 
syndicated  transcription  field,  in- 

dustry representatives  will  meet 
next  week  with  Vincent  F.  Calla- 

han, director  of  press  and  radio 
at  the  Treasury  Department.  Pres- 

ent plans  call  for  a  discussion  of 
a  possible  means  in  which  the 
transcription  industry  can  subor- 

dinate itself  in  the  Treasury's  plan 
for  locally  sponsored  transcribed 

programs. Until  now,  the  Treasury  has  been 
producing  and  distributing  free, 
a  transcribed  series  called  The 
Treasury  Star  Parade.  This  is  a 
three-a-week  series  being  used  by 
750  stations.  Now  the  Treasury  is 
releasing  a  spot  series  which  can 
be  sponsored  locally,  urging  listen- 

ers to  invest  in  stamps  and  bonds. 
According  to  Mr.  Callahan,  the 

NAB  suggested  that  programs 
might  be  produced  by  the  Treas- 

ury and  sold  to  stations  for  local 
sponsorship  merely  to  cover  costs. 
At  the  moment,  he  is  considering 
just  such  a  plan  but  anxious  to  do 
no  harm  to  the  transcription  in- 

dustry, Callahan  has  agreed  to  a 
discussion  with  Frederic  W.  Ziv 
Jr.,  industry  representative;  and 

other  leaders.  The  industry's  con- tention is  that  a  Treasury  step  in 
this  direction  would  probably  lead 
to  adoption  of  the  technique  by 
other  Government  agencies.  Though 
they  have  no  objection  to  this  step 
the  industry  is  anxious  to  deter- 

mine the  extent  and  effects  of  such 

a  program. 

The  AP  meeting  will  be  ad- 
dressed by  Archibald  MacLeish, 

director  of  the  Office  of  Facts  & 
Figures. 
War  topics  will  dominate  this 

year's  meeting  of  the  ANPA,  which 
opens  its  sessions  as  usual  on 
Tuesday  with  a  gathering  of  pub- 

lishers representing  newspapers  of 
less  than  50,000  circulation.  The 
general  sessions  will  start  Wednes- 

day morning. 
The  ANPA  Bureau  of  Advertis- 

ing is  in  charge  of  the  Wednesday 
afternoon  session,  which  will  in- 

clude addresses  by  Paul  B.  West, 
president  of  the  Assn.  of  National 
Advertisers;  Miller  McClintock,  ex- 

ecutive director  of  the  Advertising 
Council;  H.  J.  Heinz  II,  president, 
H.  J.  Heinz  Co.;  Frederick  Dicken- 

son, sales  manager  of  the  Bureau. 
Frank  E.  Tripp,  Gannett  Newspa- 

pers chairman  of  the  committee  in 
charge  of  the  Bureau,  will  preside  at 
this  session  and  also  at  the  Bureau's 
21st  annual  dinner  on  Thursday 
evening.  Wartime  topics  will  be 
featured  by  the  dinner's  speakers, 
Lord  Beaverbrook,  British  lend- 
lease  coordinator;  Francis  B. 
Sayre,  U.  S.  High  Commissioner 
of  the  Philippines,  and  Anne 
O'Hare  McCormick  of  the  New 
York  Times. 
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Or  Packard  or  Chrysler  or  Olds  or  Ford  or  Chewy  or 

jaloppy.  Alas,  all  cars  that  are  being  babied  on  account  of  they  can't  get  new  tires.  And  with 

gas-rationing  in  the  wind.  What's  it  all  about  merchandisingly?  Check!  More  buying  closer  to  home- 

plate.  Fewer  trips  that  pile  up  miles  and  bum  up  tires. 

It's  the  new  retail  trend.  For  the  duration,  at  least.  And  it's  your  chance  to  ride  high,  wide,  and 

handsome  on  the  magic  carpet  out  of  KDKA,  Pittsburgh,  making  all  stops.  Look: 

In  the  KDKA  Area  (Primary)  are  2,000  towns  with  3,200  drug-stores,  40,000  food-stores,  7,000 

apparel-shops.  Six  million  pairs  of  ears  ready  to  receive  a  well-delivered  commercial  and  make  it 

pay  off ...  to  themselves,  to  you.  50,000  watts  is  no  whisper;  it's  a  golden  voice  in  the  Heart  of 

Steel.  Well-filled  purses  are  going  to  town  .  .  .  the  nearest  one.  Are 

you?  That,  Mr.  Shakespeare,  is  the  question. 

WESTINGHOUSE    RADIO    STATIONS  Inc 
KDKA  •  KYW  •  WBZ  •  WBZA  •  WOWO  •  WGL 
REPRESENTED     NATIONALLY     BY     NBC     SPOT  SALES 

PITTSBURGH 

50,000  WATTS 



House  Probe  Seeks  Light  on  FCC  Policies 

Radio  Press  Views 

Are  Slated  for 

Airing 

A  CALL  UPON  the  FCC  for  its 
formal  and  official  views  on  such 
vital  policy  considerations  as  news- 

paper ownership  of  stations,  li- 
censing of  networks,  multiple  own- 
ership, means  of  ferreting  out 

purported  "monopoly",  high  power 
and,  in  fact,  every  current  con- 

troversial issue,  will  be  made  by 
Chairman  Clarence  F.  Lea  (D- 
Cal.),  of  the  House  Interstate  & 
Foreign  Commerce  Committee,  dur- 

ing its  hearings  on  the  Sanders 
Bill  (HR5497),  which  got  under 
way  last  week. 

Chairman  Lea  indicated  Com- 
mission witnesses,  probably  to  be 

called  in  mid-May,  would  be  asked 
for  such  expressions  in  compliance 
with  a  series  of  questions  pro- 

pounded in  the  Sanders  Bill,  de- 
signed to  reorganize  the  FCC  from 

stem  to  stern.  He  made  the  dis- 
closure last  Thursday  during  ques- 
tioning of  Judge  E.  O.  Sykes,  pres- 

ident of  the  Federal  Communica- 
tions Bar  Assn.  and  former  chair- 
man of  the  old  Radio  Commission 

and  of  the  FCC. 

Answers  Are  Ready? 

Alluding  to  Section  7  of  the 
Sanders  Bill,  which  asks  the  Com- 

mission to  study  and  report  to  Con- 
gress on  all  of  these  controversial 

issues.  Chairman  Lea  asked  the 
veteran  ex-commissioner  whether 
he  thought  the  Commission  had  in 
its  possession  the  answers  to  most 
or  all  of  these  questions.  Judge 
Sykes,  who  previously  had  directed 
the  FCC's  far-reaching  legislative 
inquiries  into  most  of  these  mat- 

ters, said  in  his  judgment  the  Com- 
mission "should  have  practically 

everything  you  have  in  mind  on 
hand  now". 

Hearings  on  the  Sanders  Bill 
got  under  way  last  Tuesday  (April 
14)  with  testimony  by  Herbert  M. 
Bingham,  Washington  attorney 
and  member  of  the  executive  com- 

mittee of  the  Bar  Assn.  Most  of 
the  recommendations  of  the  com- 

mittee had  been  incorporated  in 
the  Sanders  Bill  which,  among 
other  things,  would  divide  the 
Commission  into  two  separate,  au- 

tonomous divisions,  one  handling 
broadcasting  and  related  matters 
and  the  other  covering  the  common 
carrier  field. 

Mr.  Bingham  testified  during  the 
Tuesday,  Wednesday  and  part  of 
the  Thursday  morning  session,  and 
was  followed  by  Judge  Sykes,  who 
agreed  in  principle  with  the  FCBA 
recommendations,  but  under  cross- 
examination  went  considerably  be- 

yond the  scope  of  these  suggested 
changes.  He  was  followed  in  the 
afternoon  session  by  NAB  Presi- 

dent Neville  Miller,  who  urged 
three  amendments  to  the  Commu- 

nications Act  to  prevent  the  FCC 

from  running  out  of  bounds  and 
to  safeguard  the  industry. 

The  hearings  got  oif  to  a  rather 
desultory  start  the  first  couple  of 
days.  Interest  heightened,  however, 
with  Judge  Sykes  and  Mr.  Miller 
on  the  stand.  The  hearings  wound 
up  Thursday  until  May  5,  at  which 
time  the  major  networks  are  ex- 

pected to  testify.  The  deferment 
was  upon  request  of  the  networks, 
because  of  scheduled  oral  argu- 

ments before  the  Supreme  Court 
during  the  week  of  April  27,  or  of 

May  5,  on  appeals  from  the  FCC's 
chain-monopoly  regulations. 
With  Congress  in  quasi-recess, 

only  six  or  eight  members  of  the 
25-man  Committee  attended  the 
sessions,  with  Chairman  Lea,  Reps. 
Sanders  (D-La.),  author  of  the 
bill,  and  Halleck  (R-Ind.)  carry- 

ing the  burden  of  the  interrogation. 
Newspaper  Angle 

Greatest  interest  appeared  to 
surround  the  FCC's  newspaper  di- 

vorcement proceedings.  Repeated 
questions  from  Committee  mem- 

bers were  directed  against  such  a 
ban,  and  generally  challenged  the 
authority  of  the  FCC  to  discrim- 

inate among  station  licensees. 
When  the  hearings  resume  May 

5,  a  glittering  array  of  network 
talent  is  expected  to  appear.  Wit- 

nesses for  CBS,  it  is  understood, 
will  include  President  William  S. 
Paley;  Edward  Klauber,  Chairman 

LEGISLATIVE  proposals  made  to 
the  House  Interstate  &  Foreign 
Commerce  Committee  last  week  by 
Herbert  M.  Bingham,  Washington 
attorney,  who  appeared  as  initial 
witness  for  the  Federal  Communi- 

cations Bar  Assn.  were  summar- 
ized by  the  former  FCBA  president 

in  the  course  of  his  testimony.  The 
first  summary,  published  herewith, 
covers  proposed  changes  in  the  ad- 

ministrative setup  or  basic  organi- 
zation of  the  FCC;  the  second,  pro- 
posed changes  in  the  procedure  em- 

ployed by  the  Commission.  The 
third  phase  of  his  testimony,  re- 

lated to  judicial  review  provisions, 
is  not  summarized,  but  is  covered 
in  the  lead  article  on  this  page: 

FCC  Reorganization 

(1)  The  whole  Commission  will 
have  and  exercise  all  legislative  and 
quasi-legislative  powers  conferred  by 
the  Act.  It  will  have  power  and  au- 

thority to  adopt  and  promulgate  any 
rule  or  regulation  of  general  applica- 

tion required  or  authorized  by  the 
Act,  including  procedural  rules  and 
regulations  for  the  Commission  and 
each  division.  The  whole  Commission 
will  have  plenai'y  authority  over  emer- 

gency services,  the  qualification  and 
licensing  of  operators,  the  selection 
and  control  of  Commission  personnel, 
the  assignment  of  bands  of  frequen- cies to  the  various  radio  services,  and 
over  many  other  subjects  and  services 
as  at  present. 

(2)  The  present  judicial  and  quasi- judicial  functions  of  the  Commission 
will  be  vested  in  the  proposed  divisions 
in  so  far  as  those  functions  relate  to 

of  the  executive  committee;  Dr. 
Frank  Stanton,  Research  Director; 
John  J.  Burns,  general  counsel,  and 
Elmer  Davis,  news  commentator. 
NBC's  witnesses  have  not  yet 
been  definitely  aligned,  but  it 
was  expected  that  Frank  E. 
Mullen,  vice-president  and  general 
manager,  would  appear  as  princi- 

pal witness,  in  lieu  of  President 
Niles  Trammell,  now  recuperating 
from  a  recent  illness.  Among  other 
witnesses,  it  is  expected,  will  be 
John  T.  Cahill,  general  counsel. 
Plans  of  other  industry  groups  re- 

garding testimony  have  not  yet 
been  announced. 

The  FCC,  it  is  expected,  will  be 
called  upon  to  wind  up  the  hear- 

ings. Chairman  Lea  at  the  very 
outset,  however,  said  that  all  in- 

terested parties  would  be  heard. 
He  estimated  the  hearings  would 

run  probably  four  to  six  weeks, 
not  including  recesses.  The  com- 

mittee proposes  to  meet  Tuesdays, 
Wednesdays  and  Thursdays  from 
10  a.m.  till  noon,  when  the  House 
convenes.  Chairman  Lea  indicated 
also,  that  rebuttal  testimony  would 
be  allowed  if  conditions  warrant. 

Cox  Plan  Inactive 

Meanwhile,  the  Cox  Resolution 
(HRes426),  for  an  old-fashioned 
prosecutor  type  investigation  of 
the  FCC,  was  held  in  suspense  by 
the  Rules  Committee.  Rep.  Cox 
(D-Ga.)  said  last  week  he  hoped 

the  most  important  and  controversial 
subjects  within  the  jurisdiction  of  the 
Commission. Jurisdiction  to  hear  and  determine 
all  cases  arising  under  the  Act  or 
regulations  relating  to  broadcast,  tele- 

vision, facsimile  and  kindred  com- 
munications intended  for  public  recep- 

tion will  be  vested  in  the  Division  of 
Public  Communications.  Similar  juris- 

diction with  respect  to  common  car- 
riers and  communications  intended  for 

a  designated  addressee  will  be  vested 
in  the  Division  of  Private  Communi- 
cations. 

Status  of  Chairman 

This  plan  not  only  recognizes  the 
basic  and  fundamental  differences  be- 

tween the  two  types  of  communica- tions involved  and  the  nature  of  the 
questions  presented  by  each,  but  it 
also  provides  a  method  for  obtaining 
proper  consideration  of  those  eases  by 
persons  who  will  be  able  to  devote 
their  time  and  attention  to  the  ques- 

tions committed  to  them  without  un- 
due interruption  or  interference  oc- casioned by  the  demands  of  basically 

different  problems. 
(3)  The  status  of  the  Chairman 

will  be  that  of  an  executive  officer  and 
coordinator  participating  fully  in  all 
matters  within  the  jurisdiction  of  the 
Commission  except  the  determination 
and  decision  of  contested  matters 
which  are  made  the  exclusive  business 
of  the  divisions. 

Experience  has  amply  demonstrated 
that  the  Chairman  cannot  be  expected 
to  devote  the  time  and  attention  nec- 

essary to  the  proper  handling  and  dis- 
position of  these  matters  and  also 

efficiently  to  discharge  the  many  other 
duties  which  are  unavoidably  his  under 
the  Act.  As  to  these  other  duties,  an 
attempt  has  been  made  to  clarify  the 
status  of  the  Chairman  and  to  make 

GOO-GOO  TALK  is  the  forte  of 
this  young  lady  of  nine  months 
who  heard  of  the  industry's  urgent need  for  announcerettes  to  replace 
males  called  to  the  service.  Cherub 
is  Nancy  Joe  Steetle,  daughter  of 
Ralph  Steetle,  radio  professor  of 
Louisiana  State  U,  who  found  out 
the  mike  isn't  a  lollypop. 

to  have  the  Committee  again  con- 
sider his  resolution  this  week,  and 

that  FCC  Chairman  Fly,  as  well 
as  other  members  of  the  FCC  ma- 

jority and  minority,  would  be called. 

He  plans  to  reply  to  charges  that 
{Continued  on  page  U6) 

him  and  him  only  the  official  spokes- 
man and  reijresentative  of  the  Com- mission in  certain  important  respects. 

We  do  not  make  the  claim  that  our 
proposal  concerning  this  subject  will 
constitute  a  panacea  for  all  ills ;  nor 
do  we  claim  that  it  constitutes  the 
only  method  of  dealing  with  this  sub- 

ject. We  do,  however,  claim  that  the 
changes  proposed  by  us  in  these  two 
sections  will  bring  about  a  much 
needed  and  desired  separation  of  the 
executive,  judicial  and  legislative  func- 

tions of  the  Commission ;  will  con- tribute to  a  sounder  knowlede  on  the 
part  of  the  Commissioners  of  the  com- munication problems  committed  to 
them ;  will  make  for  orderly  proced- ure and  harmony  of  decision  ;  will  so 
divide  the  duties  and  functions  of  the 
Commission  among  its  membership  as 
to  make  adequate  performance  pos- 

sible ;  and  will  expedite  the  disposi- tion of  matters  which  come  before  the 
Commission  for  its  determination  and 
decision. 

Proposed  Procedure 
1.  It  would  make  clear  that  a  pe- 

tition for  rehearing  can  be  addressed 
to  any  decision,  order  or  requirement 
made  by  the  Commission  or  any  di- vision thereof  either  by  any  party  to 
the  proceeding  which  gave  rise  to  the 
order,  or  by  any  other  person  ag- 

grieved or  whose  interests  are  adverse- 
ly affected  thereby.  Ebccept  as  to  mat- ters arising  under  Title  III  of  the 

present  Act  (broadcast  cases),  the 
right  to  file  a  petition  for  rehearing  is 
now  limited  to  parties  to  the  preced- ing which  results  in  the  decision, 
order  or  requirement  complained  of. 

It  is  conceivable  that  in  certain 
cases  the  Commission  may  enter  a 
final  order  which  vitally  affects  per- 

{Continued  on  page  51) 

Summary  of  Bar  Association's  Proposals  for  Changes  .  .  . 
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Golden  West  Network  Formed 

With  12  Stations  on  the  Coast 

Lane,  Richards,  Hamilton  and  Dunim  Behind  New 

Enterprise,  With  KFBK,  Sacramento,  as  Key 

Many  Food  Firms 

Prepare  Copy  for 

Nutrition  Proofram 

Grocery  Group  Declares  Air 
Will  Be  Used  Extensively 
A  LARGE  number  of  food  manu- 

facturers are  already  preparing 
advertisements  tieing  in  with  the 
national  nutrition  program,  ac- 

cording to  the  Associated  Grocery 
Manufacturers  of  America,  which 
reports  that  radio  will  be  extens- 

ively used  in  promoting  the  plan. 
Withholding  names  for  the  pres- 

ent, AGMA  stated  that  a  large 
cheese  company  will  shortly  begin 
devoting  a  portion  of  its  network 
broadcasts  to  the  "U.  S.  Needs  US 
Strong"  theme,  and  that  spot  cam- 

paigns based  on  the  nutrition  theme 
are  being  set  up  for  crackers  and 
for  a  cereal. 

Radio's  Role 

Declaring  that  "radio  can  do  a 
tremendous  job  to  help  this  victory 

program",  John  Murphy,  publicity 
director  of  AGMA,  said  that  any 
food  advertiser — or  for  that  matter 
any  advertiser — wishing  to  link 
his  radio  program  to  the  campaign 
should  first  get  approval  of  his 
scripts  from  the  Nutrition  Unit, 
Information  Service,  Office  of  De- 

fense Health  &  Welfare  Service, 
601  Pennsylvania  Ave.,  Washing- 
ton. 

"It  is  not  necessary  to  submit 
the  script  of  every  broadcast  in  the 

series,"  Mr.  Murphy  said,  "but 
only  a  sample  script,  probably  the 
first  of  the  series,  as  if  that  one  is 
OK  it  is  presumable  that  the  re- 

mainder of  the  series  will  likewise 

be  acceptable." 
AGMA  will  be  glad  to  cooperate 

with  any  advertiser,  agency,  sta- 
tion or  network  regarding  any  pro- 

posed campaigns  with  nutrition 
themes,  Mr.  Murphy  said.  Stressing 
the  fact  that  AGMA  has  no  power 
or  authority  to  approve  such  cam- 

paigns, he  explained  that  AGMA 
officials  have,  however,  worked  very 
closely  with  the  Government  in 
planning  and  setting  up  the  entire 
plan  and  that  therefore  they  are  in 
a  good  position  to  give  advice  as  to 
what  copy  treatment  the  Govern- 

ment is  apt  to  welcome  and  what 
will  probably  be  rejected. 

"We  want  it  clearly  understood," 
he  stated,  "that  AGMA  is  not  tak- 

ing any  responsibility  for  copy,  nor 
is  it  attempting  to  tell  any  adver- 

tiser what  to  do.  We  are  merely 
trying  to  assist  our  members  and 
others  in  their  cooperation  with 
the  Government." 

Listening  Dip 
NIGHTTIME  radio  listening  in 
March  dropped  back  to  30.5  from 
the  higher  seasonal  winter  peak  of 
33.2  in  February,  according  to  the 
Index  of  Listening  released  last 
week  by  the  Cooperative  Analysis 
of  Broadcasting.  The  March  night- 

time figure  is  slightly  higher  than 
last  year,  while  the  CAB  Index  fig- 

ure for  daytime  listening  in  March 
is  the  same  this  year  as  in  March 
1941. 

FORMATION  of  a  new  regional 
network  on  the  Pacific  Coast,  which 
will  be  officially  launched  May  1, 
was  announced  April  14  at  Sacra- 

mento,  by  How- 
ard Lane,  busi- 
ness manager  of 

the  McClatchy 
Broadcasting  Co. 
The  new  chain, 
which  will  start 
off  with  12  mem- 

ber stations,  is  to 
be  known  as  the 
Golden  West  Net- 

work and  will  be       Mr.  Lane 

represented    n  a- 
tionally  by  Paul  H.  Raymer  Co. 

Eleven  of  the  stations  are  lo- 
cated in  the  major  cities  of  coastal 

and  central  California,  while  the 
12th  is  at  Reno,  Neb.  There  is  pos- 

sibility the  network  may  expand  to 
the  Pacific  Northwest. 
KFBK,  Sacramento,  will  be  the 

key  station  with  all  traffic  handled 
from  that  point. 

The  prime  movers  in  the  organi- 
zation of  Golden  West  Network 

have  been  G.  A.  Richards,  presi- 
dent of  KMPC,  Beverly  Hills;  Guy 

C.  Hamilton,  vice-president  and 
general  manager  of  the  McClatchy 
Newspapers,  which  own  five  of  the 
member  stations  of  the  new  chain; 
Wesley  I.  Dumm,  owner  of  KSFO, 
San  Francisco;  KROW,  Oakland, 
and  the  new  shortwave  station 
KWID. 

Following  are  the  member  sta- 
tions: KMPC,  Beverly  Hills; 

KFOX,  Long  Beach;  KFSD,  San 
DiGgo;  KXO,  El  Centro;  KTMS, 
Santa  Barbara;  KPRO,  Riverside; 
KERN,  Bakersfield;  KMJ,  Fresno; 
KWG,  Stockton;  KFBK,  Sacra- 

mento; KSFO,  San  Francisco; 
KOH,  Reno.  The  McClatchy-owned 
stations  are  KERN,  KMJ,  KWG, 
KFBK,  KOH. 

The  new  network  replaces  Cali- 
fornia Radio  System,  which  com- 

prised the  McClatchy  stations  plus 
KFWB,  Hollywood,  and  KSAN, 
San  Francisco.  Neither  of  the  lat- 

ter stations  is  in  the  new  setup. 
The  California  Radio  System  was 
originally  started  a  little  more  than 
five  years  ago  in  a  collaborative 
deal  between  Hearst  Radio  and 
McClatchy.  KEHE,  former  Hearst 
station  in  Los  Angeles,  now  de- 

funct, was  the  key  for  the  network 
at  the  time. 
When  the  Hearst  interests  sold 

KEHE  and  dropped  their  interest 
in  the  California  Radio  System, 
the  McClatchy  stations  took  over 
the  management  of  the  network 
and  it  grew  into  a  highly  success- 

ful regional. 
Mr.  Lane,  who  will  direct  the 

destinies  of  the  Golden  West  Net- 
work, left  for  the  East  Coast  April 

14  for  a  routine  business  trip.  He 
is  also  director  of  the  15th  NAB 
district. 

A  &  P  Food  Spots 

IN  LINE  with  nationwide  nutri- 
tion campaign  by  the  Government 

The  Great  Atlantic  &  Pacific  Tea 
Co.,  New  York,  on  May  7  will  start 
a  series  of  thrice-daily  five-minute 
programs  on  44  stations  through- 

out the  country  to  continue  through 
the  summer  months.  Titled  the 
A&P  Market  Reporter,  the  pro- 

grams will  urge  consumers  to  pur- 
chase fresh  fruits  and  vegetables. 

Agency  in  charge  is  Paris  &  Peart, 
New  York. 

Cubs  Buying  Spots 

CHICAGO  CUBS,  to  stimulate  at- 
tendance at  the  opening  home 

games,  have  placed  a  varied  sched- ule of  one-minute  announcements 
in  Chicago  on  WGN  WBBM  WIND 
WJJD  WCFL  WENR.  Agency  is 
Arthur  Meyerhoff  &  Co.,  Chicago. 

DIRECTORS  REVIEW 

MBS  SALES  STATUS 

PLANS  for  an  aggressive  sales 
campaign  were  drawn  April  15-16 at  the  MBS  board  of  directors 
meeting  in  Chicago.  Meeting  in 
closed  session  at  the  Drake  Hotel, 
they  reviewed  the  entire  network 
sales  picture  with  all  concerned 
over  a  means  of  regaining  the  reve- 

nue which  will  be  lost  when  Coca- 
Cola's  Spotlight  Bands  go  off  the air  May  2. 

Discussion  also  centered  on  a 
plan  for  wider  stock  distribution 
making  MBS  stock  available  to  af- 

filiates who  wish  to  become  stock- holders. 

Attending  the  meeting  were  W. 
E.  McFarlane,  E.  M.  Antrim, 
WGN,  Chicago;  T.  C.  Streibert,  A. 
J.  McCosker,  WOR,  New  York; 
Louis  Allen  Weiss,  Don  Lee  Net- 

work; H.  K.  Carpenter,  WHK- WCLE,  Cleveland;  J.  E.  Campeau, 
CKLW,  Windsor-Detroit;  Hulburt 
Taft  Jr.,  WKRC,  Cincinnati;  Hope 
Barroll,  WFBR,  Baltimore;  John 
Shepard  3d,  Yankee-Colonial  Net- 

work; I.  R.  Lounsberry,  WGR- 
WKBW,  Buffalo;  Fred  Weber, 
MBS  general  manager;  Edward 
Wood,  sales  manager. 

Eaton  Paper  Drive 
EATON  PAPER  Corp.,  Pittsfield, 
Mass.,  is  advertising  its  writing 
paper  in  its  first  national  radio 
campaign  with  one-minute  thrice- 
weekly  transcriptions  on  28  sta- tions. The  campaign,  which  started 
March  17,  calls  for  26  broadcasts 
of  transcribed  dramatizations  on 
WBAL  WNAC  WBBM  WLW 
WTAM  WFAA  WJR  WTIC 
WFBM  WDAF  KFI  WIOD  WTMJ 
KSTP  WABC  WKY  WOW  WCAU 
KDKA  KGW  WPTF  WHAM 
WOAI  WGY  KOMO  KPO  and 
WRC.  Agency  is  Grey  Adv.,  New 
York. 

General  Foods  Vacation 
GENERAL  FOODS  Corp.,  New 
York,  departing  from  its  policy  of 
former  years,  is  planning  no  sum- mer replacement  programs  for 
the  Friday  evening  Kate  Smith 

show  on  CBS,  or  Jack  Benny's  Sun- day night  broadcasts  on  NBC,  but 
will  avail  itself  of  the  summer 
hiatus  policies  of  the  networks  and 
resume  both  programs  in  the  fall. 
Benny  will  take  a  four-month  va- cation after  the  May  30  broadcast, 
and  Kate  Smith's  Friday  program 
goes  off  the  air  June  26  for  11 
weeks.  General  Foods  has  not  yet 
decided  on  the  summer  plans  for 
Kate's  five-weekly  noonday  chats 
on  CBS.  Agency  is  Young  &  Rubi- 
cam.  New  York. 

O'Sullivan  Back 

O'SULLIVAN  RUBBER  Co.,  Win- 
chester, Va.,  on  April  20  returns  to 

WABC,  New  York,  for  its  second 
campaign  for  O'Sullivan  Rubber 
Heels  on  Arthur  Godfrey's  early 
morning  program.  The  first  cam- 

paign on  the  show  ran  last  fall,  but 
was  not  renewed  at  the  end  of  13- 
weeks  because  of  the  uncertainty 
of  obtaining  rubber.  The  company 
has  solved  the  problem  by  using 
reclaimed  rubber.  Series  will  be 

Mondays,  Wednesdays  and  Fri- 
days, 7-7:45  a.m.  Agency  is  Berm- 

ingham,  Castleman  &  Pierce,  New York. 

SALESMEN  OF  WSBT,  South  Bend,  Ind.,  have  adopted  a  new  version 
of  peddling.  Tire  saving  has  put  them  on  bicycles  for  their  daily  rounds — 
— and  they  say  they  like  it  because  it  eliminates  wasted  time  hunting 
and  they  say  they  like  it  because  it  eliminates  wasted  time  hunting  park- 

ing. Cyclers  are  (1  to  r)  :  Mitchell  Morris,  Art  Richardes,  Bob  Drain. 
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TIDE  WATER  OPENS 

TRACK  MEET  SERIES 
TIDE  WATER  ASSOCIATED 
OIL  Co.,  San  Francisco,  one  of 
the  West's  largest  sportscast  time- 
buyers,  has  started  sponsorship 
of  a  series  of  eight  track  and  field 
meets  involving  the  teams  of  the 
southern  division  of  the  Pacific 
Coast  Conference.  Harold  R.  Deal, 
manager  of  advertising  and  sales 
promotion  for  Tide  Water,  an- 

nounced the  oil  firm's  early  spring 
sports  program. 
KMPC,  Beverly  Hills,  Cal.,  will 

originate  all  broadcasts  of  meets 
taking  place  in  Southern  Califor- 

nia with  Frank  Bull  as  sportscast- 
er.  In  Northern  California,  meets 
held  at  Berkeley  or  Palo  Alto  will 
be  described  by  Doug  Montell  and 
will  be  carried  on  KSFO,  San 
Francisco.  Since  four  of  the  meets 
involve  teams  from  both  sections, 
a  special  Associated  network  will 
be  used  on  those  occasions,  with 
KSFO  and  KJVIPC  linked  together 
to  give  complete  statewide  cover- 
age. 

In  the  case  of  the  four  meets 
to  be  broadcast  on  only  one  sta- 

tion, an  event-by-event  summary 
of  other  meets  will  be  included. 

FCC  and  Office  of  Censorship  Probes 

Lead  to  Cancellation  of  Shuler  Program 

LOWELL  THOMAS,  radio  com- 
mentator, will  deliver  the  commence- 

ment address  at  Franklin  &  Mar- 
shall College,  Lancaster,  Pa.,  May 

18.  He  will  receive  the  honorary  de- 
gree of  Doctor  of  Letters. 

INQUIRIES  instituted  both  by  the 
FCC  and  the  Office  of  Censorship 
resulted  in  the  cancellation  early 
in  April  by  KMTR,  Hollywood,  of 
scheduled  broadcasts  by  Rev.  Rob- 

ert P.  (Fighting  Bob)  Shuler,  pas- 
tor of  Trinity  Methodist  Church, 

Los  Angeles,  whose  air  tirades  a 
decade  ago  resulted  in  cancellation 
of  the  license  of  his  own  station. 
KMTR  announced  that  it  had 

terminated  the  twice-weekly  broad- 
casts of  Shuler,  and  inferred  that 

it  was  upon  official  instruction.  In 
Washington,  however,  it  was 
learned  that  the  Office  of  Censor- 

ship, upon  complaint  of  a  listener, 
had  called  upon  the  station  to 
supply  scripts  of  the  Shuler  tirades. 

FCC's  Action 

FCC  records  revealed  that  the 
Commission  likewise  had  called  for 
Shuler  scripts.  KMTR  is  operating 
under  a  temporary  extension  of 
license  and  its  regular  renewal  has 
not  been  granted.  While  the  FCC 
did  not  announce  the  reason,  es- 

tablished practice  is  to  withhold 
regular  renewals  pending  investi- 

gations of  stations,  including  pro- 
gram content. 

Rev.  Shuler  was  operator  of  the 

former  KGEF,  Los  Angeles,  which 
was  ordered  off  the  air  by  the 
Federal  Radio  Commission  in  1930 

because  of  the  pastor's  vituperous 
outpourings.  The  case  went  all  the 
way  to  the  Supreme  Court,  which 
sustained  the  Commission's  edict. 

In  connection  with  the  KMTR 
action,  Rev.  Shuler  said  he  did  not 
know  "the  grounds  upon  which 
such  an  official  order  was  issued". 
He  said  Reed  Callister,  KMTR 
attorney,  had  informed  him  that 
the  ban  request  came  from  Wash- 

ington. Rev.  Shuler  for  several 
years  has  broadcast  his  Sunday 
morning  church  services  and  a  Sat- 

urday night  quarter-hour  World 
Affairs  program  on  KMTR.  The 
Office  of  Censorship  request  for 
script  came  after  a  listener  com- 

plaint that  he  had  attacked  Army 
and  Navy  high  commands. 

Hinds  Cream  on  64 
LEHN  &  FINK  PRODUCTS  Corp., 
Bloomfield,  N.  J.,  on  May  7  will 
start  its  spring  campaign  for  Hinds 
Honey  &  Almond  Cream,  using 
one-minute  transcriptions,  station 
breaks  and  participations  for  an 
eight-week  period  on  64  stations 
throughout  the  country.  Agency  is 
Wm.  Esty  &  Co.,  New  York. 
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And  

All  Day  Long.  .  .  . 
3   Other   Cincinnati  Stations 
Combined    Can    Mot  Equal 

WCPO's  Listening  Audience. 

WC  PO 
AFFILIATED  CINCINNATI  POST 

CINCINNATI 

THE  BRANHAM  CO. 

BIGGER 

IN 

MARCH 

G.  E.  HOOPER 

DAY  AND  NIGHT 

8  A.M.  to  10.30  P.M. 

WCPO 

28%  Better  than
  "C" 

90%  Better  than
  "D" 

146%  Better  than 
 "E" 

NO  'PATSY'  on  the  control  board 
is  Patricia  Wright  doing  the  dial 
twisting  for  KWSV,  Washington 
State  College  station.  Interested 
are  (1  to  r)  standing:  Daphne  Nel- 

son, Spokane;  Eleanor  Todd,  Pull- man; Darlene  Schmidt  (seated) 
Spokane.  The  girls  are  preparing 
for  radio  jobs  in  the  event  a  man- 

power shortage  hits  the  college. 

FCC  to  Hold  Hearings 

On  C.  T.  Sherer  Co.  Plea 

To  Extend  Worcester  CP 
HEARING  on  the  application  of 
C.  T.  Sherer  Co.  Inc.,  holder  of  the 
construction  permit  for  a  new  sta- 

tion in  Worcester,  Mass.,  for  ex- 
tension of  its  completion  date,  has 

been  ordered  by  the  FCC.  Under 
Commission  procedure,  an  appli- 

cant upon  receiving  a  grant  must 
file  for  a  commencement  date  and 

completion  date  for  his  construc- tion. 

Originally  the  Sherer  Co.  on 
Dec.  17,  1940,  had  received  the  con- struction permit  for  its  projected 
station,  WMAW,  for  250  watts  on 
1200  kc,  now  1230  kc.  under  the 
NARBA.  Commencement  and  com- 

pletion dates  had  been  set  for  Feb. 
17,  1941  and  July  17,  1941,  re- 

spectively, the  six-month  construc- tion period  usually  alloted  by  the 
FCC.  However,  a  plea  for  recon- sideration of  the  grant  was  entered 
by  a  rival  applicant,  Worcester 
Broadcasting  Co.,  and  this,  coupled 
with  construction  and  telephone 
line  difficulties,  impeded  progress 
on  the  new  station,  according  to  the 
Sherer  Co. 

Accordingly,  when  the  rival  ap- 
plicant's plea  was  dismissed  by  the 

FCC,  the  Sherer  Co.  asked  for  ex- 
tension of  its  completion  date  to 

July,  1942. The  new  station  is  100%  owned 
by  the  R.  C.  Taylor  Trust,  with 
Frank  F.  Butler,  trustee,  president; 
W.  Robert  Ballard,  store  manage- 

ment counsel,  vice-president;  Ray- 
mond A.  Volz,  store  management 

counsel,  treasurer. 

Pepperell  Talks PEPPERELL  MFG.  Co.,  Boston 
(fabrics),  on  April  23  will  start  a 
series  of  weekly  quarter-hour  talks on  Mutual  by  Eleanor  Early, 

Washington  woman's  commentator 
and  home  economist,  who  will  dis- 

cuss the  effect  of  the  war  on  house- 
hold problems  and  offer  practical 

suggestions.  The  programs  will 
originate  on  WOL,  Washington, 
and  be  heard  on  the  19  Colonial 
stations,  WNAC  WEAN  WICC 
WLLH  WSAR  WSPR  WLBZ 
WFEA  WNBH  WTHT  WATR 
WBRK  WNLC  WLNH  WRDO 
WHAI  WSYB  WCOU  and  WEIM. 
Other  Mutual  stations  may  take  the 
series  with  commercials  deleted. 
Agency  is  H.  B.  Humphrey  Co., Boston. 
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lElwood  Successor 

To  Nelson  as  Bate 

Heads  Shortwaves 

St.  John  Is  Named  by  NBC  to 
Head  Its  London  Office 

FRED  BATE,  director  of  NBC's 
staff  in  Western  Europe  since  1932, 
and  until  recently  London  corres- 

pondent, has  been  appointed  mana- 
ger of  NBC's  International  Divi- 

Mr.  Elwood 

■•A 

Mr.  Bate 

sion,  in  charge  of  shortwave  broad- 
casts, it  was  announced  last  week 

by  Frank  E.  Mullen,  vice-president 
and  general  manager. 

In  his  new  position,  first  job  he 
has  had  in  the  United  States  since 
1912,  Mr.  Bate  succeeds  John  W. 
Elwood,  who  has  been  transferred 

to  NBC's  Pacific  Coast  division,  re- 
porting to  Sidney  N.  Strotz,  vice- 

president  in  charge.  While  his  du- 
ties have  not  been  specifically  an- 

nounced by  NBC,  it  was  authori- 
tatively learned  that  on  May  1  Mr. 

Elwood  will  become  manager  of 
KPO,  San  Francisco,  taking  over 
from  A.  E.  Nelson  whose  resigna- 

tion becomes  effective  on  that  date. 
Robert  St.  John,  veteran  reporter 
whose  voice  is  heard  nightly  from 
London  on  NBC's  world  news 
roundup,  is  now  in  charge  of  the 

network's  London  office  formerly 
headed  by  Mr.  Bates. 

Long  in  Europe 
Before  joining  NBC  in  1932,  Mr. 

Bate  had  spent  20  years  in  Europe 
as  a  student,  as  a  member  first  of 
the  Austrian  Section  of  the  Repar- 

ations Commission  and  later  of  the 
United  States  unofficial  delegation 
to  the  Commission  until  its  dissolu- 

tion in  1930,  and  finally  with  the 
Paris  branch  of  an  American  bank. 

Since  outbreak  of  the  war,  Mr. 
Bate  has  been  on  the  air  almost 
daily  from  London.  Wounded  in  an 
air  raid,  he  came  home  to  recup- 

erate and  then  went  back  to  his 
London  post,  returning  to  the  Unit- 

ed States  on  leave  a  few  weeks  ago. 

Mr.  Elwood  was  appointed  man- 
ager of  the  International  Division 

in  April,  1941,  having  rejoined  NBC 
after  several  years'  absence  from 
that  company.  A  native  of  Ilion, 
N.  Y.,  he  attended  Amherst  and 
Harvard,  and  in  1917  became  as- 

sistant to  the  vice-president  of 
General  Electric  Co. 

In  1922  he  was  appointed  secre- 
tary of  RGA,  and  in  1927  joined 

NBC  as  assistant  to  the  president, 
later  becoming  a  vice-president.  He 
worked  with  NBC  until  1934,  leav- 

ing that  company  to  become  secre- 
tary of  the  executive  committee  of 

the  Will  Rogers  Memorial  Commis- 
sion and  an  officer  of  the  Institute 

of  Public  Relations. 

Nelson  to  Vacation 
Mr.  Nelson  for  more  than  3V2 

years  manager  of  KPO,  resigned  ef- 
fective May  1  and  will  vacation 

before  announcing  his  new  affili- 
ation. A  pioneer  in  broadcasting, 

Mr.  Nelson  entered  radio  in  1923 
when  he  founded  WIBO,  Chicago, 
remaining  as  its  principal  owner 
until  1933  when  the  station  was  dis- 
continued. 

He  joined  NBC  in  1934  and  short- 
ly after  was  appointed  general 

manager  of  KOA,  Denver.  Three 
years  later  he  was  made  manager 
of  KDKA,  Pittsburgh,  and  in  1938 
moved  into  NBC's  New  York  head- 

quarters as  BLUE  sales  manager. 
Transferred  to  the  West  Coast  in 

October,  1939,  he  was  made  gen- 
eral manager  of  KPO-KG0,  San 

Francisco  outlets  for  the  Red  and 
Blue   respectively.    Shortly  after- 

Pre-Blackout 

TELEPHONE  quiz  was  con- 
ducted prior  to  a  blackout 

by  WWVA,  Wheeling,  de- 
spite curtailment  of  tele- 
phone calls  by  the  citizenry. 

The  station  solved  the  prolD- 
lem  by  transcribing  the  pro- 

gram early  in  the  afternoon 
and  then  running  it  off  at  the 
regular  evening  period. 

ward  he  was  named  assistant  vice- 
president  of  NBC  western  division. 
With  recent  separation  of  the  net- 

works, Mr.  Nelson  continued  as 
manager  of  KPO.  William  Ryan 
assumed  management  of  KGO. 

Upon  relinquishing  management 
of  KPO,  Mr.  Nelson  will  attend  the 
FCC  hearing  of  his  petition  for  re- 
licensing  of  WIBO,  Chicago,  under 
his  operation.  The  station  was  dis- 

continued in  1933  under  the  since 

repealed  "quota"  provisions  of  the radio  law. 

CIGAR  GROUP  TESTS 

BROADCAST  SERIES 

IN  A  DRIVE  to  promote  the  sale 
of  tobacco  products,  the  Cigar  In- 

stitute of  America,  has  joined  with 
WLW,  Cincinnati,  in  presenting  a 
series  of  weekly  half-hour  pro- 

grams titled  Highlights  &  Shadows, 
while  plans  to  continue  the  cam- 

paign by  extending  it  to  other  ra- dio stations  throughout  the  country 
will  depend  on  the  reactions  of  to- 

bacco dealers  and  distributors. 

Presented  "through  the  courtesy 
of  your  retail  tobacco  dealer",  the 
programs  carry  three  commercials 
each  week  in  a  week-day  10:30 
p.m.  period,  selected  to  reach  lis- 

teners when  they  are  apt  to  be  re- 
laxing with  a  good  cigar,  accord- 

ing to  H.  W.  McHose,  director  of 
the  Cigar  Institute. 

The  Institute  is  collaborating  on 
the  editorial  direction  of  the  va- 

riety program  and  WLW  is  con- tributing the  time  and  talent,  as 
well  as  organizing  a  "Tobacco 
Trade  Extension"  service  to  con- tact retailers. 

good  reasons  why 

you  should  use  WQXR  •  •  • 

1. 
2. 3. 4. 

MARTINSON'S 
VENIDA 

STROMBERG- 
G  &  D  WINES 

COFFEE TISSUES CARLSON  RADIOS AND  VERMOUTH 

288 286 137 133 

weeks  on weeks  on weeks  on weeks  on 

WQXR WQXR WQXR WQXR 

^'  WILLIAMS 

SHAVING 

6. 

BOTANY 

7. 

PELS  NAPTHA 
8. GENERAL 

PREPARATIONS WORSTED  MILLS SOAP FOODS  CORP. 

108 108 
101 

84 

weeks  on weeks  on weeks  on weeks  on 
WQXR WQXR WQXR 

WQXR 

9. 

SCHRAFFT'S 

10. 

GULDEN'S 

11. 
JERGENS- WOODBURY 

12. 

WELCH'S 

RESTAURANTS MUSTARD BEAUTY  AIDS GRAPE  JUICE 

70 

62 

58 

37 
weeks  on weeks  on weeks  on weeks  on 

WQXR WQXR WQXR WQXR 

Other  Clients 
Now  Using  WQXR 

PEPSI  -  COLA 
RUPPERT  BEER 

VICTOR  RECORDS 
KRE  -  MEL  DESSERT 

DUNHILL  CIGARETTES 
BEECHNUT  CHEWING  GUM 
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Big  Coast  Dress  Chain 

Starts    Regional  Series 

MODE  O'DAY  Corp.,  Los  Angeles 
(cotton  wash  dresses),  operating 
more  than  300  stores  and  formerly 
an  occasional  user  of  West  Coast 
radio,  on  April  12  started  sponsor- 

ing a  weekly  10-minute  news  com- 
mentary on  11  CBS  Western  sta- 

tions (KNX  KQW  KARM  KROY 
KOIN  KIRO  KOY  KVOR  KTUC 
KSL  KLZ),  Sunday,  5:45-5:55 
p.m.  (PWT).  Contract  is  for  52 
weeks.  Series  features  Knox  Man- 

ning as  commentator  with  news 
especially  slanted  to  women. 

Tie-in  promotion  includes  retail 
store  display  material  for  both 
windows  and  interiors;  package  in- 

serts; direct  mailing  pieces  and 
newspaper  advertisement.  This  is 
one  of  the  few  times  a  manufac- 

turer of  modestly  priced  dresses 
has  used  network  radio  to  establish 
consumer  contact,  and  if  successful 
it  will  open  a  new  field  for  radio 
selling,  according  to  G.  F.  Glasser, 
president  of  Glasser-Gailey  &  Co., 
Los  Angeles  agency. 

Supreme  Court  Ruling  Is  Seen 

By  Summer  in  Monopoly  Case 

Argument  Slated  Week  of  April  27,  With  Decision 

Expected  Before  Recess ;  Networks  File  Briefs 

THE  FATE  of  the  FCC's  chain- 
monopoly  regulations,  now  tem- 

porarily stayed,  will  be  determined 
by  the  Supreme  Court  before  its 
summer  recess  June  30,  as  a  re- 

sult of  definite  scheduling  of  argu- 
ments on  the  appeals  of  NBC  and 

CBS  for  the  week  of  April  27.  The 
rules  postponed  a  half-dozen  times, 
are  under  suspension  pending  Su- 

preme Court  determination  of  the 
jurisdictional  question. 
NBC  and  CBS  last  week  filed 

with  the  court  and  with  other  par- 
ties in  interest  their  briefs  in  the 

case,  preliminary  to  oral  argu- 
ments. The  highest  tribunal  is 

asked  to  reverse  the  decision  of 
the  statutory  three-judge  court  in 

New  York,  rendered  Feb.  21,  dis- 
missing original  appeals  from  the 

FCC  regulations  on  grounds  of  lack 
of  jurisdiction.  The  Supreme  Court 
is  petitioned  to  remand  the  case 
with  directions  to  the  lower  court 
to  hear  and  determine  the  motion 
for  preliminary  injunction  and  to 
consider  the  original  appeals  on 
their  merits. 

Stay  May  Continue 
The  Supreme  Court  customarily 

sits  until  June  30,  prior  to  ad- 
journment for  the  summer.  The 

temporary  stay  issued  by  the  New 
York  statutory  court  expires  as  of 

May  1,  but  in  view  of  the  ac- 
ceptance   of    jurisdiction    by  the 

Speaking  of  Chicago . . . 

When  advertisers  buy  spot  radio  in 

Chicago,  W-G-N  is  their  first  choice. 

W-G-N  leads  all  other  major  Chicago 

stations  in  volume  of  local  and  national 

spot  time. 

W-G-N  not  only  leads  but  carries  more 

local  and  national  spot  business  than  any 

two  major  Chicago  stations  combined. 

l!. 

1  1  • 

f 

1  L  J,;  " 

7ao 

A  Clear  Channel  Station 

MUTUAL  BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York,  N.  Y.     •      PAUL  H.  RWYMER  CO.,  Los  Angeles,  Cal.,  San  Francisco,  Cat. 

superior  tribunal  it  is  expected 
the  suspension  will  be  continued 
until  the  court  finally  hands  down 
its  opinion. 
FCC  and  MBS,  as  intervenors, 

have  until  April  27 — the  week  set 
for  oral  argument — to  file  their 
reply  briefs.  It  is  expected  that 
Telford  Taylor,  general  counsel 
of  the  FCC,  will  argue  the  case 
for  the  Government ;  Louis  G.  Cald- 

well, chief  counsel  of  MBS,  for 
that  network;  Charles  Evans 
Hughes  Jr.  and  John  J.  Burns, 
for  CBS;  and  John  T.  Cahill,  coun- 

sel for  NBC,  for  that  network, 
and  for  WOW,  Omaha,  and 
WHAM,  Rochester,  which  joined 
in  the  NBC  appeal. 

In  their  briefs  filed  April  13 
the  networks  in  effect  stated  that 

the  question  presented  to  the  high- 
est tribunal  is  whether  they  are 

entitled  to  review  an  order  of  the 
FCC  promulgating  regulations 
which  affect  their  contractual  re- 

lations with  broadcasting  stations 
and  thereby  impair  their  ability 
to  carry  on  business,  in  a  suit 
brought  under  Section  402  (a)  of 
the  Communications  Act.  Alterna- 

tively, CBS  said  the  issue  embraces 
the  question  whether  it  is  confined, 
under  the  statute,  to  intervention 
before  the  FCC  upon  applications 
by  affiliated  stations  for  renewal 
of  their  licenses. 

Both  networks  contended  that 
irreparable  injury  would  be  done 
if  the  chain-monopoly  regulations 
are  invoked.  Network  broadcasting 
as  it  is  known  today,  they  argued, 
would  become  a  relic  of  the  past. 

CBS  said  that  the  Commission's order  "aims  to  outlaw  the  very 
provisions  which  are  most  signifi- 

cant and  essential  to  the  relation- 
ship between  Columbia  and  its  af- 

filiates". The  order,  while  osten- 
sibly directed  at  the  conduct  of 

the  affiliated  stations,  "in  reality 
strikes  at  the  foundation  of  Colum- 

bia's business  as  a  network." 
'First  Call'  Clauses 

The  effect  of  the  three  regula- 
tions banning  option  time  would 

be  to  "destroy  the  network  as  a 
joint  enterprise,  of  which  the  net- 

work organization  and  all  its  affili- 
ated stations  are  cooperating  mem- 

bers, and  to  compel  a  condition 
whereby,  regardless  of  affiliation 
relations,  every  station  is  avail- 

able to  every  network  on  a  'first 
come,  first  served'  basis." Provisions  under  the  proposed 

regulations  whereby  an  arrange- 
ment can  be  made  by  an  affiliated 

station  to  give  a  network  "first 
call",  were  characterized  by  CBS 
as  onerous,  since  another  regula- 

tion prohibits  any  arrangement 
whereby  the  network  may  be  given 
first  call  upon  the  time  of  its  af- 

filiated stations.  "This  strikes  at 
the  root  of  the  existing  affiliation 

system,"  CBS  said. CBS  told  the  court  that  under 

Regulation  3.106  it  would  be  re- 
quired to  dispose  of  the  station 

it  owns  at  Charlotte  (WBT)  and 
serious  doubts  are  raised  whether 
the  network  would  be  allowed  to 
continue  its  ownership  of  WCCO, 

Minneapolis,  and  WJSV,  Washing- 
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;,  ton.  This  provision  specifies  that  no 
,  license  shall  be  granted  to  a  net- 

work  organization  for  a  station 
in  any  locality  where  the  existing 

;  stations  are  so  few  or  of  such  un- 
j  equal  desirability  that  competition 
1  would  be  substantially  restrained 
|,  by  such  licensing. 
9      The  inevitable  result  of  the  regu- 
-  lations,  CBS  contended,  would  be 
1  a  deterioration  in  the  quality  of 
i  sustaining  programs  because  of  loss 

of  business  to  competing  adver- 
■  tising  media  such  as  newspapers, 
,   magazines  and  outdoor  advertising. 
!i  Even  the  financial  returns  from  the 
\  eight  stations  owned  or  leased  by 
CBS  would  be  adversely  affected, 
it  was  contended. 

Procedure  Explained 

,  In  its  argument  on  jurisdiction, 
c  CBS  contended  that  it  had  followed 
J  proper  procedure  in  proceeding  be- 
.  fore  the  statutory  three-judge  court 
i  under  the  Urgent  Deficiencies  Act. 
,  The  suggested  substitute  proced- 
)  ure  of  intervention  on  particular 
I  license  applications  is  either  un- 

available to  CBS  or  inadequate,  the 
!  network  held.  Further,  CBS  argued 
I  that  the  case  satisfied  the  conven- 
(  tional  requisites  of  equity  jurisdic- 
5  tion  and  that  the  suit  was  not  pre- 
[    mature,  as  the  FCC  had  contended. 

NBC,   through   Counsel  Cahill, 
I    David  M.  Wood  for  WOW,  and 
;    Thomas  H.  Middleton  for  WHAM, 

first  described  the  nature  of  nation- 
i    wide   network   service  under  the 

American  plan  of  commercial  op- 
eration. The  system  of  affiliation 

contracts   was    described    as  the 

,    "essence    of    chain    or  network 
broadcasting    as    presently  con- 

ducted". NBC  regards  option  time 
"as  the  sine  qua  non  of  network 
broadcasting",  and  this  constitutes 
"the  most  bitterly  contested  sub- 

stantive issue"   in  the  case,  the 
brief  continued. 

After  reciting  the  functioning 
of  contractual  relations  between 
networks  and  affiliates,  NBC  said 
that  failure  of  a  single  station  in 
a  market  indispensable  to  an  ad- 

vertiser to  accept  a  particular  pro- 
gram would  cause  the  advertiser  to 

withdraw,  would  defeat  the  desire 
of  all  of  the  other  affiliated  sta- 

tions to  carry  the  program,  and 
would  deprive  the  public  of  a  na- 

tionwide network  program. 
The  very  existence  of  nationwide 

broadcasting  is,  therefore,  depend- 
ent upon  the  ability  of  a  network 

to  operate  as  a  cohesive  unit,  and 
that  ability  is  based  upon  the  af- 

filiation contracts  and  upon  option 
time  in  particular." 

Forced  Sale 

In  reviewing  the  regulations, 
NBC  pointed  out  that  as  originally 
issued  on  May  2,  1941,  two  of 
the  eight  sought  to  effect  a  forced 
disposition  by  NBC  of  either  its 
"Red"  or  "Blue"  netwoi-k  and 
forced  the  disposition  of  certain 
stations  licensed  directly  to  NBC 
and  other  network  organizations. 
NBC  said  it  was  not  necessary  to 

discuss  the  substance  of  these  two 
regulations  as  they  have  been  large- 

ly postponed  in  effect.  The  remain- 
ing six  seek  to  effect  a  drastic 

Inner  Tube  Compound 
EVERLAST  Co.,  Hollywood  (in- 

ner tube  preserver),  new  to  radio, 
in  a  30-day  test  campaign  ending- 
April  30  is  using  24  to  36  spot  an- 

nouncements weekly  each  on  four 
Los  Angeles  area  stations.  List  in- 

cludes KFAC  KMTR  KFVD 
KMPC.  Allied  Adv.  Agencies,  Los 
Angeles,  has  the  account.  Fehr 
Gardner  is  account  executive. 

revision  of  the  contracts  of  affili- 
ation between  network  organiza- 
tions and  independent  standard 

broadcast  stations,  and  constitute 
the  crux  of  the  case. 

The  Commission's  order  caused 
immediate  and  drastic  injury  to 
NBC,  the  brief  stated.  Between 
May  2,  1941,  when  the  original 
order  was  promulgated,  and  Oct. 
30,  1941,  the  date  of  the  filing 
of  the  complaint,  48  stations  af- 

filiated with  NBC  served  notice 
of  the  abrogation  of  their  contracts 
of  affiliation.  It  was  contended  that 

MBS,  "being  peculiarly  advantaged 
by  the  order",  intervened  in  the 

appeals  and  supported  the  FCC. 
In  its  argument,  NBC  said  the 

FCC  seeks  to  avoid  normal  review 
of  the  issues.  Every  substantive 
characteristic  of  the  Commission's 
order  shows  that  it  is  reviewable 
under  Section  402  (a)  of  the  Act, 
the  brief  held.  Moreover,  it  was 
contended  that  the  order  is  en- 

forceable, apart  from  license  re- 
newal proceedings. 

FCC  Attitude  Hit 
"The  Commission  may  be  en- 

titled to  control  its  own  procedure," 
said  NBC,  "but  something  more  is 
involved  in  the  present  case  than 
a  battle  of  wits.  The  Commission 
is  an  administrative  body  charged 
with  the  regulation  of  radio  broad- 

casting in  the  public  interest,  con- 
venience and  necessity. 

"It  cannot  regard  cancellations 
of  network  affiliation  contracts  and 
imminent  danger  to  the  conduct 
of  nationwide  network  broadcast- 

ing service  with  the  equanimity 
indicated  by  its  argument  in  the 
court  below  that  these  consequences 

of  the  order  should  be  regarded 
as  immaterial. 

"The  Commission  has  failed  to 
show  reasons  either  of  practicality 
or  of  policy  for  its  desire  that  its 
order  be  tested  only  under  Section 
402  (b)  of  the  Act.  Failing  such 
reasons,  and  in  the  face  of  the 
conceded  effect  of  its  order,  it  is 
apparent  that  the  Commission 
seeks  something  more  than  orderly 
review.  It  wants  the  immediate 
obedience  to  its  regulations  which 
has  resulted  and  will  continue  to 
result  from  the  fact  that  the  regu- 

lations are,  both  in  form  and  in 
substance,  definitive,  enforceable 

regulations." 
PETER  FOX  BREWING  Co.,  Chi- 

cago (Fox  DeLuxe  beer),  has  acquired 
Kiley  Brewing  Co.,  Marion,  IncL,  the 
second  recent  acquisition  by  the  com- 

pany which  had  been  a  local  Grand 
Rapids  brewery.  The  company  is 
carrying  on  announcements  and  pro- 

grams on  30  midwestern  stations  and 
is  expected  to  expand  their  schedule. 
Sehwimmer  tS:  Scott,  Chicago,  is  the agency. 

xciusive  in 

Stl 

IS  THE 

EXCLUSIVE  OUTLET 

for  the 

A  T  I  O  N  A  L 

BROADCASTING  CO. 

IN  ST.  LOUIS 

It  Is  225  Miles  to  the 

Nearest  NBC  Station 

A  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post-Dispatch POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO, 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO        DETROIT       ATLANTA        SAN  FRANCISCO  LOS  ANGELES 
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Unlike  elephants,  people  forget  better  than  they  do  most 

anything.  They  forget  names  and  faces,  telephone  num- 

bers and  appointments.  They  forget  brand  names  too. 

Just  ask  the  manufacturers  who  stopped  their  advertising 

during  the  last  war. 

There's  nothing  like  radio  to  keep  the  public  mindful  of 

your  product.  That's  one  of  the  big  reasons  why  so  many 

far- sighted  advertisers,  whose  production  is  curtailed  or 

diverted  to  war  purposes,  are  staying  on  the  air  without 

interruption.  They  realize  that  while  radio  has  sold 

goods  with  unequalled  efficiency  and  economy  in  recent 

years,  it  has  never  lost  its  original  virtue  —  that  it 

builds  good  will. 

home — costs,  in  fact,  from  11%  to  35%  less  per  thousand 

listeners  than  major  network  competition. 

Whether  you're  after  new  markets,  defending  old  ones, 

or  merely  protecting  your  brand  name,  talk  over  your 

problem  with  a  Blue  Network  salesman.  You'll  find  ifs 
easy  to  do  business  with  the  Blue! 

Blue  Network  Company,  A  Radio  Corporation  of  America  Service 

"Keeping  'em  remembering"  on  the  Blue  makes  mighty  j 

sense  in  our  wartime  economy.  The  Blue  gives  you  nati 

coverage  at  the  lowest  price  of  any  medium  entering  the 

the network 



WHEN  YOU  SEE 

Shaler's  Big  List 
SHALER  Co.,  Waupun,  Wis.  (tire 
and  tube  vulcanizers,  Rislone  oil), 
in  its  annual  spring  campaign  has 
placed  a  series  of  seven  one-minute 
transcribed  announcements  on  110 
stations,  broadcast  for  one  week 
starting  May  1.  Kirkgasser-Drew, 
Chicago,  is  agency.  Stations  are : 
WJW  WABY  KOB  KFDA  KVSO 

WATL  WGAC  WELL  WBCM  KGHL 
WMBP  KSUN  KFYR  KMOX  WNAB 
WEBR  KDFN  WMT  WTMA  WDEF  WAIT 
WCLE  KVOR  WHKC  WRR  WDAN  WSIX 
WNBC  WSMD  WOV  KTOK  KOWH 
WMBD  WDAF  KOY  WWSW  WHLS 
KALE  WEAN  WRNL  WSAY  KROC 
KROY  WEW  KSIM  KSL  KMAC  KFMB 
KJBS  WSAV  KEVR  KGFF  WING  KMYR 
KRNT  WXYZ  KCRC  WEOA  WDAY 
WFDF  KFIZ  KFPW  WOOD  WTAQ 
KXYZ  WIBC  WIBM  WJHP  KCMO  WBIR 
WJIM  WLAP  KFOR  KGHI  KGSJ  WGRC 
WIBA  WHBQ  WQAM  WEMP  WMIN KBIX  KWKH  WFIO  WCBS  WSPR  KWTO 
WOLF  KTBI  WFLA  WBOW  WIBW 
CKCL  CBL  KTUC  KOME  WACO  WMT 
KFBI  CJRC  KIT  WNAX. 

~/ilL0»,  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

J. 000073  ^ei-  FAMILY 

Compare  WTAM  mathematically.  Divide  the  15 

Minute  Daytime  Rate  of  each  Cleveland  Station  by 

the  number  of  families  each  claims  in  its  Primary 

Area.  Then,  go  a  step  further.  Study  the  Surveys. 

Look  at  the  number  of  actual  listeners  each  Station 

has,  all  day,  all  night,  ail  v/eek.  WTAM"  adds  up." 

The  "lowest-cost-per-ear"  Station  in  Cleveland.  The 

first  choice  of  smart  netv/ork,  spot  and  local  time 

buyers  .  .  .  coast  to  coast. 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 

Air  Corps  Broadcasts 
On  16  Southeast  Outlets 

UTILIZING  16  stations  blanket- 
ing six  Southeastern  States,  the 

public  relations  office  of  the  South- 
east Air  Corps  Training  Center  re- 

ports the  13  airdromes  in  the  Cen- 
ter are  producing  and  broadcast- 
ing more  than  40  programs  weekly. 

Broadcasts  are  to  acquaint  the  pub- 
lic with  the  story  of  America's Army  air  forces  and  play  a  major 

role  in  recruiting  thousands  of 
young  flyers  necessary  to  meet  the 
war  goal  of  a  2-million  man  air force. 

Programs  of  every  type  are  used 
emanating  from  the  various  air 
fields.  In  addition  the  SEACTC  sup- 

plies nearly  100  Southeastern  sta- 
tions with  thrice  -  weekly  five- 

minute  newscasts  about  the  Air 
Corps. 

Stations  carrying  the  broadcasts 
include:  WCOV,  WSFA,  WHBB, 
WMSL,  WAGF,  in  Alabama; 
WGPC,  WALB,  WGAC,  WRDW, 
WMGA,  WMAZ,  Georgia;  WCBI, 
WJPR,  Mississippi;  KFFA,  Arkan- 

sas; WFIG,  South  Carolina; 
WLAK,  Florida. 

Commentators  Credited 

By  Treasury  for  Funds 
QUOTING  from  a  letter  received 
from  Undersecretary  of  the  Treas- 

ury Charles  S.  Bell,  Senator  Van- 
denberg  in  a  statement  to  the 
Senate  last  Monday  said  that  Com- 

mentators Pearson  &  Allen  and 
Walter  Winchell  by  their  broad- 

casts inspired  a  great  part  of 
the  donations  received  by  the 
Treasury  following  the  Pearl 
Harbor  attack. 

"Largely  as  a  result  of  radio 
broadcasts  by  Commentators  Pear- 

son and  Allen,  and  by  Walter  Win- 
chell," the  letter  stated,  "1,461 

donations,  amounting  to  $98,032.43, 
were  received  during  the  week  Dec. 

23-Jan.  3." Since  Dec.  7,  the  Treasury  has 
received  5,589  donations  totaling 

$478,248.49. 

WITH  increasing  importance  of  all- 
night  broadcasting,  Standard  Radio 
has  completed  a  study  of  musical  pref- 

erences on  all-night  programs.  Some 
of  the  library  subscribers  have  care- 

fully classified  musical  requests  on 
their  all-night  shows,  which  consist 
primarily  of  transcribed  music  and 
hourly  five-minute  newscasts.  As  a 
result  of  the  study,  Standard,  in  fu- 

ture library  releases,  will  take  these 
requests  into  consideration. 

NEW  OFFICERS  of  the  Georgia 
Assn.  of  Broadcasters  were  chosen 
entirely  from  Macon  stations  at  the 
April  4  meeting  of  the  organiza- 

tion. They  are  (1  to  r)  Frank 
Crowther,  sales  manager  of  WMAZ, 
president;  Robert  R.  Feagin, 
WBML  manager,  vice-president; 
Mrs.  Allie  V.  Williams,  program  di- 

rector of  WMAZ,  re-elected  secre- 
tary and  treasurer.  New  directors 

are  Leonard  Reinsch,  WSB,  At- 
lanta; Don  loset,  WAGA,  Atlanta; 

Hoyt  Wimpy,  WPAX,  Thomasville. 

WHIT,  IN  NEW  BERN, 

READY  FOR  DEBUT 
WITH  J.  Allen  Brown,  formerly 

general  manager  of  WHMA,  An- 
niston,  Ala.,  recently  named  com- mercial manager  of  the  station,  the 
new  WHIT,  New  Bern,  N.  C-,  was 
to  go  on  the  air  April  20,  according 
to  J.  Louis  Howard,  president  and 
general  manager  of  the  North 
Carolina  local.  Station  was  granted 
last  Nov.  4  by  the  FCC  to  Coastal 
Broadcasting  Co.  Inc.  for  250  watts 
on  1450  kc.  [Broadcasting,  Nov. 

10]. 

Stockholders  of  WHIT  are  Mr. 
Howard  and  his  brother,  Ellis  H. 
Howard,  each  22.2%;  their  father, 
Philip  Howard,  local  clothier, 
47.6%;  six  others  holding  minor 
interests,  including  Ray  Hender- 

son, mayor  of  New  Bern,  and  D. 
Livinston  Ward,  former  speaker 
of  the  state  legislature. 
Ed  W.  Burnell,  formerly  of 

WPID,  Petersburg,  Va.,  has  been 
appointed  to  head  the  program  de- 

partment and  Robert  E.  Liver- 
more,  previously  chief  engineer  of 
WMVA,  Martinsville,  Va.,  heads 
the  engineering  staff. 

Studios  and  transmitter  have 
been  housed  in  a  new  modern  struc- 

ture with  studio  A  constructed  as 
a  miniature  theater.  Lang-Worth 
transcription  library  will  be  used. 
Equipment  includes  an  155-foot 
Wincharger  tower,  Gates-Ameri- can transmitter  and  speech  equip- 

ment. Presto  turntables  and  Gen- eral Radio  monitors. 

Mr.  Brown  has  already  an- 
nounced the  signing  of  Atlantic 

Co.,  Norfolk,  Va.  (beer  and  ale), 
for  six  sportscasts  weekly  for  26 
weeks,  placed  direct;  Jacob  Rup- 
pert  Brewery,  New  York,  12 
studio  programs  weekly  for  13 
weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y.;  B.  C  Remedy  Co.,  Durham, 
N.  C,  14  transcribed  spot  an- nouncements weekly  for  52  weeks, 
thru  Harvey-Massengale  Co.,  Dur- 

ham; Neuse  Distributing  Co. 
(local  distributor  for  Joseph 
Schlitz  Brewing  Co.,  Milwaukee), 
12  newscasts  weekly  for  13  weeks, 
placed  direct;  The  Jewel  Box 
(North  Carolina  jewelry  chain), 
480  time  signals  monthly  for  12 
months,  placed  direct. 
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Conserve  Paper  and  Printing, 

Gumbinner  Advises  Stations 

lOlMC  Is  Granted 

Shift  to  600  kc. 

WPB  Sanctions  It  Since  Little 
Material  Will  Be  Involved 

RECEIVING  the  approval  of  the 
WPB  since  its  action  would  involve 
no  appreciable  amount  of  critical 
materials,  the  FCC  last  Tuesday 
granted  a  modification  of  license  to 
KRMC,  Jamestown,  N.  D.,  to  shift 
from  1400  kc.  to  600  kc. 

Ordinarily  600  kc,  a  regional 
frequency,  is  available  for  use  by 
a  station  of  greater  power  than 
KRMC,  but  the  Commission  de- 

clared that  granting  of  a  power  in- 
crease to  KRMC  would  involve  too 

much  use  of  critical  materials. 
Accordingly,  KRMC  power  was 
modified  from  250  watts  fulltime 
to  100  watts  night  and  250  day. 

Few  Critical  Materials 

Originally  KRMC  had  filed  for  a 
construction  permit  for  1540  kc. 
When  the  FCC  on  Jan.  20  consid- 

ered that  application  along  with 
the  new  station  application  of  Josh 
Higgins  Broadcasting  Co.,  Water- 

loo, la.,  subsequently  granting 
KXEL  to  the  latter  on  1540  kc.  with 
50,000  watts,  a  conference  was 
held  to  determine  what  other  fre- 

quency was  available  for  KRMC 
to  increase  its  coverage.  It  was 
upon  these  conclusions  that  the 
600  kc.  request  was  filed. 

Materials  involved  in  the  shift  are 
merely  the  changing  of  its  quartz 
crystals  and  the  substitution  of  new 
crystals  for  600  kc.  KRMC  is  to  re- 

turn its  old  crystals  to  the  manu- 
facturer for  redistribution  and 

will  receive  delivery  on  its  new 
crystals,  according  to  the  FCC. 

Sale  of  WLAK,  Lakeland 

To  S.  O.  Ward  Approved 
ACQUISITION  of  WLAK,  Lake- 

land, Fla.,  by  S.  0.  Ward,  former 
executive  of  WLAC,  Nashville,  and 
40%  owner  of  WHUB,  Cookeville, 
Tenn.,  was  approved  last  week 
when  the  FCC  granted  consent  for 
transfer  of  control  of  Lake  Re- 

gion Broadcasting  Co.  from  Brad- 
ley R.  Eidmann  to  Mr.  Ward.  Mr. 

Eidmann,  onetime  program  director 
of  WAAF,  Chicago,  had  acquired 
outright  control  of  WLAK  one 
year  ago  from  a  corporation  con- 

trolled by  J.  P.  Marchant,  a  local 
lawyer,  and  the  Tampa,  Tribune 
[Broadcasting,  April  28,  1941]. 
Under  the  current  transfer  Mr. 

Ward  buys  the  100  shares  of  out- 
standing common  stock  for  $23,000. 

Mr.  Ward  was  personnel  director 
of  WLAC,  which  is  owned  by  J.  T. 
Ward.  WLAK  is  on  1340  kc.  with 
250  watts. 

KICA  Sale  Sought 
SALE  of  KICA,  Clovis,  N.  M.,  to 
Hugh  DeWitt  Landis,  general  man- 

ager of  KFYO,  Lubbock,  Tex.,  for 
a  reported  price  of  $16,000,  is 
sought  in  an  application  to  the  FCC 
by  Western  Broadcasters  Inc., 
licensee.  At  present  KICA  is  two- 
thirds  owned  by  Charles  C.  Alsup 
and  his  wife,  with  Edmund  A.  Dil- 

lon, a  Clovis  auditor,  holding  the 
balance  of  the  stock.  Station  is  on 
1370  kc.  with  100  watts. 

EDITOR,  Broadcasting: 
Why  not  use  your  pages  to  tell 

radio  stations  around  the  country 
how  wasteful  they  are  of  paper 
and  printing  these  days? 
The  advertising  agencies  are 

flooded  with  promotional  material 
every  day  which,  by  and  large,  is 
not  only  wasteful  of  material,  but 
clutters  up  the  mails  and  takes  up 
valuable  space  in  transportation. 
We  receive  weekly  program  re- 

leases from  dozens  of  stations.  .  . 
publicity  releases  ditto  .  .  .  elabo- 

rate presentations  from  small  sta- 
tions that  seldom  get  on  any  lists 

We  realize  that  these  stations 
are  out  to  sell  time — and  that  each 
wants  to  do  a  job  with  the  agencies 
and  advertisers,  regardless  of  what 
other  stations  may  be  doing. 

But  surely  they  can  inaugurate  a 
system  of  sending  this  promotional 
material  only  to  agencies  that  are 
active  with  them;  and  perhaps 
only  during  the  periods  when  spot 
campaigns  are  being  placed. 

If  they  would  query  their  mail- 
ing lists,  they  would  find  out  which 

agencies  would  want  what,  and  I 
am  sure  the  savings  would  be 
tremendous,  not  only  for  them- 

selves, but  as  a  conservation 
measure. 

Paul  G.  Gumbinner 
Lawrence   C.  Gumbinner 
Adv.  Agency,  New  York 

April  18 

KENO,  Las  Vegas,  Nev..  has  appoint- ed Homer  Owen  Griffith,  Hollywood, 
as  its  California  sales  representative. 

Stromberg  -  Carlson  Lays 
Wartime    Service  Plan 
WARTIME  service  is  the  aim  of 
a  plan  announced  last  week  by 
Stanley  H.  Manson,  sales  promo- 

tion and  service  manager  of  Strom- 
berg-Carlson.  Under  this  plan  to 
keep  America's  radios  operating and  available  for  use  24  hours  a 
day,  Stromberg-Carlson  will  keep in  direct  touch  with  all  service  men 
working  for  dealers. 

By  mail  the  service  men  will  re- ceive information  on  the  care  of 
equipment.  According  to  Manson, 
"We  have  prepared  complete  serv- 

ice notes  for  each  receiver  manu- 
factured, including  schematics, 

wiring  diagrams,  voltage  readings, 
continuity  charts  and  alignment 
procedure."  In  addition,  a  service 
data  binder  has  been  compiled  con- 

taining service  notes  on  all  receiv- ers manufactured  since  1937. 

W.  S.  GRANT  Co.,  San  Francisco, 
has  been  named  Pacific  Coast  sales 
representative  of  KTKC,  Visalia,  and 
KTRB,  Modesto,  Cal. 

Soon  now  you'll  be  able  to  dial  this  number  and  get 

Georgia.  WAGA,  the  Blue  Ribbon  Station  of  the  South, 

moves  from  1480  Kc.  to  590  as  Spring  makes  her  bow. 

And,  at  the  same  time,  Atlanta's  fastest-growing  station 

will  jump  from  1000  to  5000  watts.  Thousands  of  new 

listeners  will  join  the  lively  audience  of  WAGA  soon. 

Let  your  product  be  the  first  in  line  to  meet  them. 

First  on  the  Dial  in  ATLANTA 

First  on  the  Dial  in  GEORGIA 

1  V^^J  1 
■  1 

''THE  BLUE  RIBBON STATION  OF 

THE  SOUTH  " 
1  ATLANTA,  GA.  1  ^  

Blue  Netwo  r  k  •  Blair Represents 
Us  Nationally 
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Record  Turnout  at  NAB  Meeting  Seen 

"175  good  leads 

in  just  1  week" 
It's  no  radio-secret  that  a 

well-handled  news  cast  is  a 
sure-fire  producer. 

Yet  news-sponsors  on  KSO- 
KRNT  continually  report 
more-than-expected  results. 

Says  the  H.  E.  Sorenson 
Company,  Iowa  distributors 

for  all  Crosley  products,  "In  a single  week,  our  KSO  news 
casts  have  produced  as  many 
as  175  good  Shelvador  pros- 

pects." 
Equal  success  with  news  on 

KSO-KRNT  is  reported  by 
other  national  and  regional 
advertisers,  including  Man- 

hattan Soap,  Look  Magazine, 
Tone  Brothers  Coffee  and 

Phillips  Petroleum — a  fourth- 
year  renewal. 

The  full  Associated  Press 
and  United  Press  radio  news 
services  are  available  to 
KSO-KRNT  clients.  Aired  by 
an  experienced  news  casting 
staff,  including  Glen  Law, 
Wayne  Ackley,  Bill  Baldwin 
and  Rod  Holmgren,  news  on 
KSO  or  KRNT  can  produce 
good  sales-news  for  your  prod- 

ucts in  Iowa's  No.  1  market, Des  Moines  and  its  extensive 
trade-area. 

KS
O»
 

KR
NT
 

BASIC  BLUE 
AND  MUTUAL 
5000  WATTS 

BASIC  J 
COLUMBIA  i 

5000  watts' The  Cowles  Stations  in 

DES  MOINES 

Affiliated  with  the  Des  Moines 
Register  and  Tribune 

Represented  by  The  Katz  Agency 

Problems  of  Operating 
in  Wartime  Dominate 

Program 
HUNGRY  for  first-hand  informa- 

tion about  radio's  war  outlook,  an 
unprecedented  turnout  of  broad- 

casters is  expected  at  the  20th  an- 
nual convention  of  the  NAB  in 

Cleveland  May  11-14,  to  hear  an 
imposing  array  of  speakers  iden- 

tified with  the  war  effort. 
Advance  registrations,  according 

to  NAB  headquarters,  indicate  a 
record  gross  attendance  in  excess 

of  1,000.  At  last  year's  stormy  St. 
Louis  convention  registrations  hit 
1,019,  of  whom  372  were  NAB 
broadcaster  members.  In  addition, 
there  were  66  non-member  stations 
represented.  It  was  expected  the 
Cleveland  membership  attendance 
would  eclipse  the  76%  attained  at 
St.  Louis. 

The  War  Problem 

With  the  drop  of  the  gavel  Mon- 
day, May  11,  when  the  first  busi- 
ness session  gets  under  way,  such 

figures  as  Archibald  MacLeish,  di- 
rector of  the  Office  of  Facts  &  Fig- 

ures, and  Byron  Price,  Director  of 
Censorship,  will  plunge  the  conven- 

tion into  open  discussion  of  radio's role  in  the  war.  Several  other 
Government  officials — probably  in- 

cluding FCC-DCB  Chairman  James 
Lawrence  Fly — also  are  expected 
to  be  keynoters,  though  accept- 

ances are  not  yet  in. 

Following  the  "Radio  &  the  War" 
opening  gun  there  will  be  an  in- 

formal clinic  to  answer  questions 
which  have  plagued  broadcasters 
since  Pearl  Harbor.  Participating 
will  be  such  figures  as  Maj.  Gen. 
A.  D.  Surles,  director  of  the  War 
Department  Bureau  of  Public  Re- 

lations; Capt.  L.  P.  Lovette,  as- 
sistant director  of  public  relations 

of  the  Navy;  Maj.  Gen.  Beaumont- 
Nesbitt,  former  director  of  British 
War  Information;  J.  Harold  Ryan, 
assistant  director  of  censorship  in 
charge  of  radio.  This  will  be  a 
question-answer  session. 

As  at  past  conventions,  there  is 
already  apparent  an  undercurrent 

of  speculation  about  the  NAB's future.  These  matters,  however,  are 
reserved  for  discussion  until  the 
formal  sessions  are  out  of  the  way. 
A  report  will  be  brought  to  the 
board  by  its  Reorganization  Com- 

mittee, headed  by  Don  S.  Elias, 
WWNC,  Asheville,  looking  toward 
"streamlining"  of  the  NAB.  Pre- 

cisely what  plans  for  reorganiza- 
tion will  be  brought  in  will  come  up 

at  one  of  the  final  business  sessions, 
with  wide  open  debate  regarded  as 
inevitable. 

The  plan  for  reorganization  in- 
cludes proposals  that  the  major 

networks,  as  such,  be  denied  active 
membership  in  the  NAB,  as  well  as 
automatic  or  "House  of  Lords" 
seats  on  the  board  of  directors. 
This  move  is  espoused  by  some 
members  of  the  Broadcasters  Vic- 

Dancers  Answer 

WHEN  several  hundred  sol- 
diers were  unexpectedly  biv- 

ouacked in  New  Haven, 
WELI  was  pressed  into  serv- 

ice by  the  local  Knights  of 
Columbus.  The  K  of  C  found 
it  easy  to  procure  a  band  and 
refreshments  but  dates  for 
the  boys  were  another  mat- 

ter. Appealing  to  the  sta- tion for  aid  in  this,  WELI 
broadcast  engraved  invita- 

tions to  rug-cutter  lovelies. 
Result:  Four  girls  for  every 
one  of  Uncle  Sam's  fighters. 

tory  Council,  interim  organization 
set  up  in  Washington  to  maintain 
Government  liaison  for  indepen- 

dent groups  in  radio  who  have  not 
been  in  sympathy  with  the  regime 
of  NAB  President  Neville  Miller. 
Mr.  Miller,  who  has  served  since 

1938  as  the  industry's  first  paid 
president,  is  under  contract  until 
1944. 

According  to  the  tentative  con- 
vention program,  as  outlined  by 

C.  E.  Arney  Jr.,  assistant  to  the 
president  and  acting  secretary- 
treasurer,  the  convention  will  get 
under  way  without  frills  or  fan- 

fare. Sunday,  May  10,  the  day  pre- 
ceding the  actual  opening,  NAB 

committees  and  its  board  of  direc- 
tors will  hold  meetings. 

Department  Stores 
Following  the  opening  panel  on 

"Radio  and  the  War",  a  business 
session  will  be  held  during  the 

afternoon,  Monday,  May  11.  "Ra- dio Advertising  for  Department 
Stores"  is  the  subject  of  a  panel 
for  sales  managers,  with  the  dis- 

cussion to  be  led  by  Richard  G. 
Meybohm,  manager,  sales  promo- 

tion division.  National  Retail  Dry 
Goods  Assn. 

Coincident  with  this  meeting, 
time  has  been  set  aside  for  meet- 

ings of  Independent  Radio  Network 
Affiliates,  National  Independent 
Broadcasters  and  Network  Affili- 

ates Inc.  Tentatively,  a  labor  re- 
lations clinic  is  scheduled  for  8 

p.m.,  with  Dr.  William  Leiserson, 

member  of  the  National  Labor  Re- 
lations Board,  as  discussion  leader. 

On  Tuesday  morning,  May  12,  a 
series  of  breakfast  round-tables  is 
scheduled  covering  Wages  and 
Hours,  Technician  Shortage  and 
Training  Program,  Procurement 
and  Priority  Problems.  The  sales 
managers  breakfast  will  feature 
the  New  York  timebuyers.  A  news 
editors'  breakfast  will  be  presided 
over  by  Assistant  Director  of  Cen- 

sorship Ryan  and  Gen.  Surles,  with 
Capt.  Lovette  and  Gen.  Beaumont- 
Nesbitt  expected  to  participate. 

Also  on  Tuesday  morning  there 
is  expected  to  be  an  OFF  breakfast, 
one  portion  of  which  will  be  de- 

voted to  the  "Four  Themes"  dis- 
cussion, to  be  led  by  William  B. 

Lewis  and  Philip  Wylie.  Douglas 
Meservey,  assistant  radio  director 
of  OFF,  and  Seymour  Morris, 

agency  liaison  for  OFF,  will  dis- 
cuss program  coordination. 

At  the  business  session  Tuesday, 

Brig.  Gen.  Lewis  B.  Hershey,  Di- 
rector of  Selective  Service,  will 

discuss  "Priorities:  Men  and  Ma- 
terials". Another  speaker  will  cover 

"Material  Priorities  and  Their  Ef- 

fect on  Our  National  Economy." 

Copyright  Sessions 
Copyright  comes  to  the  fore  at 

the  Tuesday  afternoon  session,  with 
representatives  of  BMI,  ASCAP 
and  SESAC  invited  to  participate. 
The  outstanding  success  of  BMI, 
since  the  stormy  convention  in  St. 
Louis  last  year,  and  future  plan- 

ning on  music  will  highlight  this 
session. 

Later  Tuesday  afternoon,  pro- 
vision has  been  made  for  separate 

sessions  of  clear-channel  stations 
and  local  stations.  The  sales  man- 

agers also  plan  a  second  session, 
with  the  speaker  Dr.  Harry  Dean 
Wolfe,  director  of  the  Bureau  of 
Business  Research,  Kent  State 

University.  His  topic  will  be  "Sell- 
ing With  Surveys".  Gene  Flack, 

general  sales  department,  Loose- 
Wiles  Biscuit  Co.,  is  a  second  sched- 

uled speaker.  Panel  discussions  will 
follow  these  talks. 

Wednesday  will  open  vsdth  an- 

iVfBM..THE  HOOSIER  STATION  ..  INDIAN APOLIS 

REPRESENTED    BY   THE    KATZ  AGENCY 

Page  24  •  April  20,  1942 BROADCASTING  •  Broadcast  Advertising 



GODSPEED  to  employes  entering 
the  service  was  voiced  by  two  sta- 

tion managers.  H.  K.  Carpenter 
(top),  vice-president  and  general 
manager  of  WHK-WCLE,  Cleve- 

land, bids  farewell  to  the  first  mem- 
ber of  his  staff  to  receive  an  Army 

commission,  Harry  Stair,  former 
WHK  salesman  and  now  a  cap- 

tain at  Fort  Hayes,  Columbus. 
Capt.  Stair  was  a  lieutenant  in 
World  War  I.  L.  C.  Merwin  Dob- 
yns  (below) ,  owner  and  manager 
of  KGER,  Long  Beach,  Cal.,  wishes 
a  safe  return  to  his  brother,  Capt. 
John  Alden  Dobyns  who  left  his 
position  as  commercial  manager  to 
enter  the  Army  in  early  April. 

other  series  of  breakfast  round- 
tables,  one  on  collective  bargaining 
and  another  of  sales  managers  with 
NAB  associate  member  station  rep- 

resentatives leading  the  discussion. 
These  include  Edward  Petry  &  Co. 
Inc.,  Free  &  Peters  Inc.,  John  Blair 
&  Co.,  and  Weed  &  Co. 
A  roundtable  on  the  work  of 

DCB  will  be  led  by  E.  K.  Jett,  FCC 
chief  engineer.  The  second  phase 
of  that  meeting  will  cover  protec- 

tion of  property  from  sabotage,  fire 
and  loss. 
A  foreign  language  roundtable 

will  be  led  by  Allen  Cranston  of 
OFF.  There  will  be  another  for 
women  program  directors,  with 
comments  by  Misses  Frances 
Farmer,  Alma  Kitchell,  Susan  Al- 

len, Hayle  Cavenor  and  Ruth  Chil- 
ton. 

Wednesday's  business  sessions 
will  be  turned  over  to  the  sales 
managers.  Arthur  Horrocks,  pub- 

lic relations  department  of  Good- 
year Tire  &  Rubber  Co.,  will  de- 
liver the  principal  address,  "The 

Bridge  to  a  New  Democracy".  He 
will  be  followed  by  Miller  McClin- 
tock,  director  of  the  Advertising 
Council,  who  will  discuss  work  of 
that  war-born  organization. 
At  the  Wednesday  afternoon 

business  session,  Ellsworth  C.  Al- 
vord,  tax  counselor  for  NAB,  will 
discuss  pending  tax  legislation. 
Then  there  will  follow  the  business 

session  for  consideration  of  13  pro- 
posed amendments  to  the  by-laws, 

including  the  proposal  for  disen- 
franchisement  of  the  major  net- 

works and  the  alternate  proposal 
that  they  be  given  full  active  mem- 

bership. The  latter  proposal  was 
approved  by  the  NAB  Board  of  Di- 

rectors at  its  last  meeting  in  New 
York  March  19-20.  This  project 
also  encompassed  a  plan  for  aboli- 

tion of  the  NAB  Executive  Com- 
mittee. 

To  Elect  Directors 
To  be  elected  at  the  convention 

will  be  six  directors  at  large.  Un- 
der established  procedure,  the  con- 

vention also  will  be  called  upon  to 
select  the  tentative  site  for  the 
1943  annual  meeting. 

The  annual  NAB  banquet  will  be 
held  at  7:30  Wednesday  evening, 
winding  up  the  formal  convention 
sessions. 
On  Thursday  the  NAB  Board 

will  convene  in  its  initial  session 
of  the  year  following  election.  It 
is  planned,  also,  to  hold  a  golf 
tournainent  that  afternoon.  At  past 
conventions,  the  golf  turnament 
for  the  Broadcasting  trophy  has 
been  held  on  Sundays.  Unavailabil- 

ity of  an  acceptable  golf  course  is 
understood  to  have  motivated  the 

proposed  change  to  Thursday  after- noon. 

A  special  meeting  for  women 
delegates  has  been  arranged  for 
Wednesday  by  Mrs.  Dorothy  Lewis, 
vice-chairman  of  the  Radio  Coun- 

cil on  Children's  Programs  and 
coordinator  of  listening  activities. 
In  addition  to  the  scheduled  round- 
table,  "Women  in  Industry"  will 
be  discussed  by  Mrs.  Harold  V. 
Milligan,  president  of  the  National 
Council  of  Women. 

Other  speakers  at  the  women's 
session  will  be  Earl  Glade,  chair- 

man of  the  NAB  Code  Committee, 
on  "The  Broadcaster'  Code";  Mrs. 
George  D.  Palmer,  radio  chairman 
of  the  General  Federation  of 

Women's  Clubs,  on  "The  Role  of 
the  Listener";  Miss  Ann  Hilden, 
director  of  women's  activities, 
KGO,  San  Francisco,  on  "What  Do 
Women  Want  to  Hear";  Mrs.  Irma 
Proetz,  vice-president  of  Gardner 
Advertising  Agency,  on  "The 
Woman  Pays".  A  special  women's luncheon  will  be  addressed  by 
President  Miller. 

The  theme  of  the  afternoon  wom- 
en's session  is  "Radio  Abroad". 

Dr.  Sterling  Fisher,  educational  di- 
rector of  NBC,  will  speak  on  "Ra- 

dio Latest  Adventure  in  Educa- 
tion— the  Inter-American  Univers- 

ity of  the  Air".  Miss  Beatrice  Bel- 
court,  public  relations  officer  of  the 
Canadian  Broadcasting  Corp.,  will 

discuss  "Radio  in  Canada",  while 
Dr.  Winifred  C.  Cullis,  professor  of 
psychology,  London  University,  will 
speak  on  "British  Women  in  War- 

time". Lt.  Comdr.  Thomas  J.  Keane,  of 
the  Navy,  will  address  the  meeting 
on  "The  Navy,  At  Home  and 
Abroad",  and  Edward  M.  Kirby, 
NAB  public  relations  director,  now 
on  leave  of  absence  as  chief  of  the 
Radio  Branch  of  the  War  Depart- 

ment, will  speak  on  "Radio's  Place 
in  the  War". 

Ziff-Davis  Test 

ZIFF-DAVIS  PUBLISHING  Co., 
Chicago  {Popular  Photography 
magazine),  on  April  13  started 
testing  with  Dawn  Patrol,  thrice- 
weekly  quarter-hour,  and  twice 
weekly  five-minute  women's  pro- 

gram on  WKRC,  Cincinnati.  Agen- 
cy is  United  Adv.  Cos.,  Chicago. 

Texas  Campaign 

GALVESTON  -  HOUSTON  Brew- 
eries, Galveston,  Tex.,  has  started 

Sparky  &  Dud,  new  quarter-hour trancription  released  by  Frederic 
W.  Ziv,  on  Texas  stations.  Program 
features  Irving  Kaufman,  known 
as  "Happy  Jim  Parsons"  on  WOR, 
New  York,  taking  the  part  of 
"Sparky"  and  Fred  Hall  as  "Dud," 
with  a  script  concerning  men  in 
service.  Ruthrauff"  &  Ryan,  Chi- 

cago, handles  the  account. 

FOUR  FOR  FOUR 

Local  Firm  Uses  WCHV 

 Since  Inception  ^ 
FOUR  YEARS  in  business  and 
four  years  on  the  air  without  miss- 

ing a  week's  broadcast  is  the  rec- 
ord of  Leggett's  Department  Store in  Charlottesville,  Va.  Now  after 

four  years  of  unbroken  radio  ad- 
vertising over  WCHV,  J.  H.  Wim- bish  has  renewed  the  contract  for 

another  year.  The  store  is  spon- 
soring a  15-minute  program.  Musi- 

cal Melodies,  Monday  through  Sat- 
urday at  8 :15  a.m. 

In  signing  the  contract  Mr. 
Wimbish  said,  "War  or  no  war,  we 
look  to  radio  to  help  us  merchan- 

dise our  goods.  Any  store  that 
overlooks  this  medium  is  making  a 

mistake." 
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(Number  Three  of  a  Series) 

L"       ■  ■* 
laison 

Yep!  The  accent  is  on  the  first 
two  syllables.  But  the  accent  is 
on  sales  when  you  advertise 
via  WCHS.  Liaison  between 

WCHS  and  buyers  of  time  on 

this  station  is  an  important  part 

of  our  merchandising  set-up. 
How  this  merchandising  set-up 
functions  for  advertisers  is 

something  we'd  like  to  tell  you 
about.  Better  still,  schedule 

WCHS  and  let  us  go  to  work 

for  you — then  you'll  know! 

5000  on  580 
CBS-WVN WCHS 

Charleston,  WEST  VA. 

represented  by 

THE   BRANHAM  CO. 

*  LIAISON,  n.,  Mil.  —  Unity  of 
action,  as  between  distant  fight- 

ing forces,  maintained  as  by 
signals,  etc. 
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FRED  H.  GARDNER,  formerly  with 
tSherman  K.  Ellis  Co.,  New  York,  in 
a  research  and  merchandising  capacity, 
has  joined  Buchanan  &  Co.  as  re- 

search manager.  Ralph  Bennett,  form- 
erly a  copywriter  with  BBDO,  New 

York,  has  joined  the  copy  staff  of 
Buchanan  &  Co.,  New  York. 
DAVID  R.  MARGARETTEN,  for- 

merly production  and  traffic  manager 
i)f  Geyer,  Cornell  &  Newell,  New 
York,  and  J.  Stirling  Getchell,  New 
I'ork,  has  joined  Roy  S.  Durstine, New  York,  as  manager  of  production 
and  traffic. 
ELINOR  BROWN,  radio  director 
and  partner  in  the  Aaron  &  Brown 
Adv.  Agency,  Philadelphia,  and  Al- 
vin  Bieber,  a  Government  architect, 
were  married  April  6. 

BRWIN  ROSNER,  of  Harry  Feigen- 
baum  Adv.  Agency,  Philadelphia,  has 
enlisted  in  the  Army. 

CARL  WEBSTER  PIERCE,  former- 
ly Hollywood  radio  director  of  the 

now  defunct  Cesana  &  Assoc.,  has 
joined  Raymond  R.  Morgan  Co.,  that 
city,  as  account  executive. 

ROBERT  S.  LARKIN,  formerly  as- 
sistant manager  of  the  merchandising 

department  of  Compton  Adv.,  New 
York,  has  been  appointed  manager  of 
the  department,  succeeding  S.  E.  Con- 

ger, now  a  major  in  the  Army. 

MORROW  KRUM.  director  of  pub- 
licity of  Roche,  Williams  &  Cunnyng- 

ham,  Chicago,  has  been  commissioned 
a  major  in  the  Army  and  assigned  to 
Wichita. 

TOM  HARRINGTON,  New  York 
vice-president  in  charge  of  radio  for 
Young  &  Rubicam,  is  conferring  in 
Hollywood  with  Tom  Lewis,  agency 
West  Coast  manager  and  radio  di- rector. 

R  &  R  in  Canada 
RUTHRAUFF  &  Ryan  Inc.  on 
May  1  will  open  a  Canadian  office 
at  80  Richmond  St.  West,  Toronto. 
This  brings  the  total  of  American 
agencies  with  branch  offices  in  Can- 

ada to  seven,  the  others  being 
Atherton  &  Currier;  Hutchins  Adv. 
Co.  of  Canada;  Kenyon  &  Eck- 
hardt;  Lord  &  Thomas  of  Canada; 
J.  Walter  Thompson;  Young  & 
Rubicam.  The  Toronto  office  of 
RuthraufF  &  Ryan  will  handle  part 
of  the  advertising  of  Lever  Bros., 
Toronto.  Douglas  M.  Philpott,  for- 

merly with  A.  McKim  Ltd.  and 
lately  managing  director  of  Lehn 
&  Fink  of  Canada  Ltd.,  will  be 
manager  of  the  new  office. 

Rheinstrom  to  WPB 

CARROLL  RHEINSTROM,  vice- 
president  in  charge  of  the  New 
York  office  of  Ward  Wheelock  Co., 
on  April  16  gave  up  his  position 
to  become  executive  assistant  to 
the  chief  of  the  Bureau  of  Field 
Operations,  War  Production  Board. 

STEVE  ARNETT,  formerly  account 
executive  of  Campbell-Ewald  Co.,  Los 
Angeles,  has  joined  Philip  J.  Meany 
Co.,  that  city. 

S.  MOWATT.  of  the  radio  depart- ment of  ,T.  Walter  Thompson  Co., 
Montreal,  has  been  appointed  an  ac- 

count executive  in  that  organization. 
RETA  POOLE,  formerly  of  the  copy 
staff  of  Hengerers  and  Hens  &  Kelly, 
Buffalo,  has  been  named  to  head  the 
copy  department  of  Ellis  Adv.  Co., Buffalo  office. 

E.  SCOTT  PATTISON,  account  exec- 
utive of  G.  M.  Basford  Adv.  Agency. 

New  York,  was  selected  president  of 
the  Industrial  Adv.  Assn.  of  New 
York,  at  its  annual  election  last  week 
at  the  Advertising  Club  of  New  York. 
JOHN  del  CARDAYRE,  formerly 
copy  chief  and  account  executive  of 
Leon  Livingston  Agency,  San  Fran- 

cisco, has  joined  the  creative  staff  of 
Lord  &  Thomas  New  York. 

CARROLL  NYE,  of  Young  &  Rubi- 
cam's  Hollywood  publicity  depart- ment, has  been  transferred  to  the  New 
Y'ork  office  where  he  will  do  research 
for  the  weekly  half-hour  program.  We 
the  People  at  War,  which  starts  April 
26  on  CBS  for  Gulf  Oil  Co. 

LOU  E.  PHENNER,  general  manag- 
er of  Canadian  Cellucotton  Products 

Co.  Ltd.,  Toronto,  has  been  elected 
chairman  of  the  radio  committee  of 
the  Assn.  of  Canadian  Advertisers. 
.1.  E.  Mason,  Canada  Dry  Ginger  Ale 
Ltd.,  has  been  elected  vice-president, 
succeeding  Robin  E.  Merry,  of  Lever 
Bros.,  Toronto,  who  has  joined  the 
Royal  Canadian  Navy. 

War  Conference  Post 

Is  Given  Bruce  Barton 
BRUCE  BARTON,  president  of 
BBDO,  New  York,  has  been  named 
head  of  the  program  committee 
and  keynote  speaker  at  the  war- 

time advertising  conference  to  be 
sponsored  by  the  Advertising  Fed- 

eration of  America  at  its  38th  an- 
nual meeting  June  21-24  in  the 

Hotel  Commodore,  New  York. 
Serving  with  Mr.  Barton  on  the 

program  committee  are: Frank  Braucher,  president,  Periodical 
Publishers  Assn. ;  Joseph  Dawson, 
president,  Tracy-Locke-Dawson ;  Mabel 
G.  Flanley,  Eastern  director  of  Con- 

sumer Relations,  The  Borden  Co. ;  Ker- 
win  H.  Fulton,  president,  Outdoor  Ad- 

vertising ;  Paul  Garrett,  vice-president. General  Motors  Corp. ;  L.  B.  Harris, 
Safeway  Stores ;  William  A.  Hart, 
director  of  advertising,  E.  I.  duPont 
de  Nemours  &  Co. ;  Philip  J.  McAteer, 
sales  and  advertising  director,  New 
England  Electrotype  Co. ;  Dr.  Miller 
McCliatock,  managing  director.  Ad- 

vertising Council ;  Neville  Miller, 
president,  NAB ;  Charles  E.  Murphy, 
AFA  general  council ;  Henry  Ober- 
meyer,  assistant  vice-president.  Con- solidated Edison  Co. ;  Robert  S.  Peare, 
manager  of  publicity  dept.,  General 
Electric  Co. ;  John  H.  Piatt,  director 
of  advertising,  Kraft  Cheese  Co. ;  Al- 

lan T.  Preyer,  executive  vice-president, 
Vick  Chemical  Co. ;  Frank  Tripp,  gen- 

eral manager,  Gannett  Newspapers. 

Accounts  Divided 
WITH  announcement  last  week  of 
the  dissolution  of  Brown  &  Spec- 
tor,  New  York,  formed  in  March  by 
Brown  &  Thomas  and  Raymond 
Spector  &  Co.,  both  New  York 
agencies  [Broadcasting,  April  13], 
the  accounts  using  radio  retained 

by  the  two  agencies  have  been  an- nounced. Brown  &  Thomas  keeps 
as  its  only  radio  account  Golan 
Wines,  Los  Angeles,  currently 
using  an  extensive  campaign  of  an- nouncements [Broadcasting,  April 
6].  The  Spector  agency  will  handle 
Serutan  Co.,  Jersey  City;  Rum  & 
Maple  Tobacco  Corp.,  New  York, 
and  Noxon  Inc.,  New  York. 

Agency's  WHN  Suit  Settled 
AN  OUT-OF-COURT  settlement  is  in 
process  for  the  suit  brought  against 
WHN,  New  York,  by  A.  B.  Landau 
Inc.,  New  York  agency,  according 
to  a  spokesman  for  WHN.  The  agency 
had  filed  an  injunction  with  the  Su- 

preme Court  of  the  Southern  District 
of  New  York,  to  prevent  the  station 
from  alloting  elsewhere  a  portion  of 
the  time  contracted  for  by  Landau 
for  its  American  Jeioish  Hour.  WHN 

preempted  part  of  the  program's  time for  broadcasts  of  Dodger  baseball 
games,  it  was  claimed  in  the  suit. 

ILLIONSo 

THE  ENERGY  OF  LIGHTNING  HAS  NEVER  BEEN  HARNESSED 

THE  ENERGY  OF  OUR  ORGANIZATION  CAN  BE  HARNESSED 
TO  SUBSTANTIALLY  INCREASE  YOUR  BUSINESS 
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Manhattan  Soap  .  .  Adam  Hats  .  .  Bayer  Aspirin  .  .  Ballantine  .  .  Smith 
Bros.  .  .  Bristol-Meyers  .  .  .  Time,  Inc.  .  .  Texas  Co.  .  .  Dr.  Lyons  .  . 
R.  J.  Reynolds  .  .  American  Home  Products  .  .  Sterling  Products  .  . 
Jergens  .  .  Pepsi-Cola  .  .  Pet  Milk  .  .  Plough,  Inc.  .  .  Purina  .  .  R.  C. 
Cola  .  .  Sears-Roebuck  .  .  Sherwin-Williams  .  .  Curlee  Clothes  .  .  Stan- 
back  .  .  Vicks  .  .  Allied  Mills  .  .  Schlitz  Beer  .  .  B.C.  .  .  Hollingsworth 
.  .  Menthacol  .  .  Coca  Cola  .  .  Dr.  Pepper  .  .  Falls  City  .  .  Firestone  .  . 
Goodyear  .  .  Grapette  .  .  Hudepohl  Beer  .  .  International  Correspondence 
School  .  .  S.  H.  Kress  .  .  Kroger  .  .  Red  Goose  Shoes  .  .  Signal  Beer. 

They're  all  happy  I 

WATTS -919  KG  -  BLUE  NET 

SPOT  SALES,  Inc. 

Representatives 

WJHL 
Johnson  City,  Tenn. 

W.  Hanes  Lancaster Manager 
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Advertising  Volume  Expected  to  Drop 

Though  Keeping  Above  Industry  Trend 

HORTON  W.  MALLINSON  Jr. 

ALTHOUGH  his  actual  title  at 

/\  Badger  &  Browning  &  Her- 
/-%  sey,  New  York,  is  director of  station  relations,  H.  W. 
Mallinson  Jr.  fills  the  role  of  time- 
buyer  in  his  supervision  of  the 
American  Chicle  Co.  account,  user 
of  both  network  and  spot  radio  on 
a  large  scale.  He  is  also  planning 
a  spring  radio  campaign  for  Den- 

ver Chemical  Mfg.  Co.,  a  newcomer 
to  broadcasting. 

Born  in  New  York  35  years  ago, 
Horton  spent  a  year  or  so  at  Co- 

lumbia tJ  after  his  high  school 
graduation,  but  left  the  academic 
halls  to  enter  the  business  world 
when  he  went  to  work  for  the  But- 
terick  Publishing  Co.  Switching  to 
the  newspaper  field  shortly  there- 

after, he  joined  a  newspaper  rep- 
resentative firm,  where  he  stayed 

nine  years  and  obtained  a  thorough 
knowledge  of  the  sales  field. 

Syndicated  newswriting  enters 
the  picture,  too,  before  he  became 
business  manager,  advertising 
manager  et  al  for  a  sports  maga- 

zine, which  brought  him  into  con- 
tact with  such  outstanding  tennis 

stars  as  Bill  Tilden,  Don  Budge 
and  Lester  Stoeffen — and  probably 
accounts  for  his  tennis  hobby. 

In  1934,  he  joined  the  Ralph 
Atlass  stations  in  Chicago,  WJJD 
and  WIND,  as  a  salesman.  Further 
radio  experience  in  the  Chicago 
area  was  amassed  in  the  SVz- 
year  period  he  spent  on  the  sales 
staff  of  Paul  H.  Raymer  Co.,  sta- 

tion representative,  before  he  came 
east  in  1940  to  join  Badger  & 
Browning  &  Hersey. 

Living  in  Scarsdale,  N.  Y.,  with 
his  wife  and  small  daughter,  he 
seems  to  have  only  one  complaint 
to  make  about  the  radio  business — 
it  doesn't  allow  much  time  for tennis. 

Wins  NBC  Contest 
WINNER  of  the  recent  violin  con- 

test sponsored  by  NRC,  the  Juilliinl 
School  of  Music  and  the  National  Fed- 

eration of  Music  Clubs  was  Dolores 
Maurine  Miller,  16-year-old  Liver- 
more,  Cal.,  high  school  girl.  Judges 
were  unanimous  in  their  decision  at 
the  finals  broadcast  April  4  by  NBC. 
Miss  Miller  will  receive  a  one-year 
scholarship  at  the  Juillard  School  in 
New  York  with  living  expenses  paid 
by  NBC  and  will  apjiear  as  soloist  on 
the  April  20  broadcast  of  the  NBC 
Symphony  Orchestra  with  Leopold 
Stokowski  directing. 

A  PREDICTION  that  the  volume 
of  advertising  will  shrink  along 
with  the  volume  of  things  available 
for  sale — but  perhaps  not  in  the 
same  proportion — is  made  by  F.  B. 
Dezendorf,  writing  in  the  April  15 
Wall  Street  Journal.  Before  this 
year  is  over,  Mr.  Dezendorf  wrote, 
a  lot  of  goods  will  not  be  made 
because  of  wartime  restrictions. 
Even  with  the  current  boom,  he 
states,  retail  trade  this  year  will 
drop  by  about  5  billion  dollars. 

However,  the  writer,  pointing  out 
that  "American  industries  discov- 

ered that  advertising  has  uses  in 
addition  to  direct  selling  of  prod- 

ucts in  the  competitive  market," declares : 

"Even  when  a  company  has 
switched  completely  to  Govern- 

ment arms  business,  it  knows  that 
it  has  to  keep  its  name  before  the 
public  if  it  hopes  to  compete  in 
the  post-war  world.  It  has  to  pro- 

tect goodwiil.  Trademarks  and 
brand  names  which  cost  millions 
to  establish  must  be  kept  alive  for 
short-memory  consumers.  It  has  to 
tell  its  wartime  story  to  the  public. 

Quick  Changes 

"On  the  whole,  American  busi- 
ness and  industry  so  far  this  year 

has  spent  only  a  little  less  on  ad- 
vertising than  it  did  in  the  same 

1941  months.  But  long-range  con- 
tracts with  radio  chains  and  ad- 

vance commitments  with  magazines 
put  a  time  lag  in  the  over-all  trend. 

"As  America  adjusts  its  living 
to  war  economy,  advertising  will 
adjust  with  it. 
"More  and  more  emphasis  will 

be  placed  on  the  ability  to  make 
quick  changes  in  promotion  efforts. 
No  one  wants  to  stress  a  product 
which  may  not  be  available  for  sale 
when  the  advertising  appears. 
(Some  of  the  rubber  companies 
had  tough  breaks  when  new  tire 
sales  were  suddenly  banned).  This 
situation,  advertising  men  think, 
may  tend  to  work  to  the  advantage 

of  newspapers." 
The  writer  points  out  that  news- 

print is  still  plentiful,  although 
Canada  may  have  to  cut  down 
paper  production  when  its  alumin- 

um production  begins  to  consume 
more  of  its  available  electric  pow- 

er. He  also  states  that  the  demand 
for  higher-type  paper  for  war  pur- 

poses and  lend-lease  may  restrict 
the  supply  available  to  magazines. 
He  continues: 

"Thus  far  in  the  United  States 
there  has  been  no  parallel  to  the 
development  in  Great  Britain, 
where  the  Government  has  become 

the  largest  advertiser  in  the  Brit- 
ish newspapers.  In  the  first  quar- 
ter of  1940,  the  British  Govern- 

ment placed  and  paid  for  .2%  of 
all  British  newspaper  advertising. 
In  the  third  quarter  of  1941,  it 
paid  for  16.7  Vc  of  the  total,  to  give 
its  message  on  scrap  saving,  RAF 
enlistments,  building,  labor,  air 
raid  precautions,  savings,  food, 
clothing  and  railway  service. 

"All  advertising  media,  of  course. 

are  now  in  the  unique  position  of 
offering  access  to  a  huge  purchas- 

ing market  to  potential  advertis- 
ers with  only  limited  amounts  of 

goods  to  sell.  In  England,  many 
firms  in  that  position  are  using 
their  limited  available  space  to  ex- 

plain to  consumers  why  their  goods 
are  no  longer  available.  Nearly 
50%,  or  22  columns  of  one  British 
newspaper  of  48  columns,  recent- 

ly consisted  of  this  'so  sorry'  ad- vertising. 

"While  sales  promotion  advertis- 
ing has  been  curtailed  because  of 

the  disappearance  of  some  goods. 

some  firms  have  undertaken  ad- 
vertising campaigns  to  instruct 

consumers  on  the  use  of  existing 
goods,  which  also  serves  the  pur- 

pose of  keeping  the  manufacturer's name  before  the  public.  In  Phila- 
delphia, a  variation  of  the  theme 

is  a  campaign  by  the  Electrical 
Assn.  of  Philadelphia,  composed  of 
electrical  manufacturers,  distribu- 

tors, wholesalers,  retailers,  contrac- 
tors, and  utility  organizations,  for 

the  rehabilitation  of  electrical  ap- 
pliances which  may  have  been  dis- 

carded because  of  need  of  repairs." 

JOSEPH  HERSHEY  McGILLVRA, 
New  York,  has  been  appointed  na- tional sales  representatives  of  KVOD. 
Denver;  KPQ.  AVenatchee,  Wash.; 
KPRO,  Riverside,  Cal. 

ATIONAL  ADVERTISERS  and  New  York's 
numerous  nationalities  have  one  thing 
in   common.  They  both   agree  that 

WBNX  is  THE  FOREIGN  LANGUAGE  STATION  of 
GREATER  NEW  YORK. 

No  wonder,  then,  that  WBNX  with  its  5,000  watts, 

directional,  plays  the  dominant  role  in  selling  the 

5,000,000*  foreign-language-speaking-audience  of 
the  world's  greatest  market. 

To  cash  in  on  the  opportunities  of  this  super-market, 
advertise  your  national  products  over  WBNX,  the 
Winner  of  the  Peabody  Citation  for  Public  Service  to 
Foreign  Language  Groups. 

*Over  70%  of  metropolitan  New   York's  population  is foreign  born  or  of  foreign  parentage. 

Your  Best  National  Spot  Buy  .  .  . 

FOR  OFFENSE  USVonM  T^Oy/ 
FOR  DEFENSE 
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Sa/I  Lake  Cuy 

JOHN  BLAIRA"*"""^ &  COMPANY  ,!«ZZ; 

Detroit  Campaign — Wartime  Buying — Dear  Sponsor 
Crown's  Cards — Carnations  to  Grocers 

SELLING  the  public  on  t
he broadcasts  of  the  Detroit 

Tiger  baseball  games  on 
WXYZ  by  Harry  Heilmann, 

the  station  used  a  variety  of  pro- 
motion stunts  including  use  of  all 

station  breaks  up  to  game  time; 
spotlight  ads  on  every  page  of  the 
Detroit  Times  on  the  day  before 
and  opening  day;  similar  ads  on 
seven  pages  of  the  Free  Press  on 
opening  day;  a  box  on  the  front 
page  of  the  Times;  20  messenger 

boys  w^alking  through  the  business district  with  portable  radios  tuned 
to  the  game  and  carrying  identify- 

ing placards;  theater  trailers;  re- 
construction of  all  abroad  games 

on  a  play  board  in  the  Telenews 
Theatre;  scores  of  opening  games 
betv^feen  features  in  certain  the- 

aters; plugs  on  every  sports  and 
news  program  on  WXYZ;  2,000 
postcards  to  local  retail  firms; 
trade  paper  ads;  ads  on  score  cards 
at  the  ball  games;  three  sound 
trucks;  a  telephone  program  to  en- 

courage listening  to  the  WXYZ  de- 
scriptions. Broadcasts  are  co-spon- 

sored by  General  Mills  and  Socony- 
Vacuum,  which  also  sponsors  Ty 
Tyson  on  WWJ. 

Better  Buymanship 
AFTER  CONFERRING  with  lead- 

ing retailers  in  New  York  on  how 
radio  could  help  retail  stores  meet 
problems  caused  by  wartime  condi- 

tions, WOR,  New  York,  has 
launched  a  series  of  thrice-weekly 
pi'ograms  for  women,  aiming  in 
part  to  keep  before  the  public,  for 
the  duration,  trade  names  of  ad- 

vertisers who  are  forced  to  curtail 

advertising,  and  emphasizing  "bet- 
ter buymanship"  on  the  part  of homemakers. 

Entitled  Pegeen  Prefers,  and  fea- 
turing Pegeen  Fitzgerald,  fashion 

authority  and  associate  editor  of 
Everywoman's  Magazine,  the  pro- 

gram brings  advice  to  women  on 
how  to  live  better  on  less  and  on 
how  to  make  present  possessions 
last  longer.  Mrs.  Fitzgerald  also 
presents  weekly  reviews  of  excep- 

tional retail  ads  in  metropolitan 
papers.  Series  will  be  offered  for 
sponsorship  on  a  participating 
basis. 

Movie  Deal 
KROW,  Oakland,  has  consummated 
a  deal  of  promotion  exchange  with 
a  large  chain  of  motion  picture 
houses  in  the  San  Francisco  bay 
area.  Each  theatre  runs  60-second 
trailers  advertising  KROW  pro- 

grams. The  trailers  are  changed 
weekly,  with  bookings  for  the 
string  handled  directly  by  KROW's 
promotion  department.  The  theatres 
get  mentions  of  their  shows  on  the 
Picture  Revue  program  over  the 
station. 

Lobby  News 
AGENCY  for  the  First  National 
Bank  &  Trust  Co.,  Kalamazoo, 
Mich.,  has  placed  a  bulletin  board 
in  the  lobby  of  that  firm  giving 
latest  news  flashes  and  a  weekly 

war  map  and  plugging  the  bank's sponsored  newscast  on  WKZO. 

Cards  for  Crown 
CROWN  PRODUCTS  Corp.,  San 
Francisco  (Sani-Clor  bleach. 
Lady's  Choice  food),  on  April  11 started  the  most  ambitious  radio 
advertising  of  its  career.  It  con- 

tracted with  KSFO,  San  Francisco, 
for  a  3 -hour  weekly  variety  pro- 

gram. The  broadcast  includes  tran- 
scribed music,  news,  food  market 

reports,  buying  tips,  book  reviews 
and  interviews  with  outstanding 

personalities  of  the  women's world.  Title  of  the  program  is 
Lady's  Choice.  Fred  Fox  is  pro- 

ducer and  Lincoln  Miller  announc- 
er. Jim  Moore  handles  the  news 

portion,  with  Austin  Fenger,  farm 
editor,  giving  the  food  market  re- 

ports. Monica  Whalen  is  m.c. 
In  conjunction  with  the  program, 

the  advertiser  has  planned  a  wide 
promotion  and  merchandising  cam- 

paign, which  includes  the  distribu- 
tion of  10,000  cards  to  grocers  of 

northern  and  central  California. 

Tabloid  Promotion 

TO  PROMOTE  its  weekly  presen- 
tation of  David  Stone's  Sunset  Val- 

ley Barn  Dance  KSTP,  St.  Paul, 
issues  a  tabloid.  Its  front  page  is 
changed  each  week  to  cover  the 
community  in  which  the  program 
holds  forth  but  the  other  three 
pages  remain  unchanged  for  three 
months  at  a  time.  Pictures  and 
feature  stories  cover  members  of 
the  cast  and  other  of  the  station's 
principal  programs  are  covered.  At 
each  appearance  about  a  thousand 
copies  are  distributed.  Stone  also 
mails  an  advance  copy  to  each  per- 

son in  a  community  who  has  ever 
written  him  a  fan  note. 

Inaugural  Talent 
ENTERTAINMENT  for  the  East- 

er opening  of  Shady  Valley  re- 
sort, an  exclusive  advertiser  of 

KWK,  St.  Louis,  was  provided 
by  that  station  which  send  out  an 
array  of  talent,  including  the  Shady 
Valley  Folks,  a  hillbilly  group, 
the  Buckeye  Quartet  and  an  orches- 

tra organized  by  Russer  Kaiser, 
KWK  sound  man.  Resort  will 
broadcast  a  barn  dance  show  on 
Saturday  nights. 

House  Promotion 

DEMONSTRATING  its  own  faith 
in  radio,  WIBX,  Utica,  N.  Y., 
has  replaced  its  printed  house  or- 

gan with  a  broadcast  entitled  Dear 
Advertiser.  Backed  by  a  barrage 
of  postal  cards  and  telegrams  to 
prospective  clients,  the  program 
presents  advertiser  success  story, 
advertiser  interviews  and  excerpts 
from  sustaining  shows  offered  for 
sponsorship. 

Hamilton  Posies 

CARNATIONS  were  sent  by 
CKOC,  Hamilton,  Ont.,  to  local 
grocers  to  announce  the  new  twice- weekly  Carnation  Bouquet  morning 
program  for  Carnation  Co.  (con- densed milk). 

HIGHWAY  REMINDERS  for  mo- 
torists to  tune  to  WFIL,  Philadel- 

phia, are  being  placed  on  main roads  leading  into  the  Quaker  City. 

By  May  1  a  total  of  50  double- faced  bulletin  signs  will  be  erected, 
with  WFIL  having  a  two-year  con- tract for  use  of  these  displays. 

BROCHURES 

AVHO,  Des  Moines — Pictorial  booklet 
of  personalities  and  ijrodiicers  of  Iowa 
Barn  Dance  Frolic. 
KQAV,     San     Francisco  —  Two-color 
brochure  describing  station's  switch  to CBS. 

Audimeter  Data 

LISTENER  HABITS,  mechanical- 
ly recorded  in  800  sample  homes 

by  means  of  the  Audimeter  will  be 
available  soon  to  advertisers,  ac- 

cording to  H.  L.  Rusch,  vice-presi- dent of  A.  C.  Neilsen  Co.,  Chicago, 
market  research  organization.  The 
Audimeter,  a  statistical  recording 
device  attached  to  the  radio,  has 
been  in  development  during  the 
past  six  years.  Automatic  equip- 

ment has  been  set  up  by  the  com- 
pany to  analyze  statistics  taken  off the  Audimeter. 

—WHERE  POWER 

COUNTS  MOST 

TEN 

WLAC 

NASHVILLE,  TENN. 
soon  going  fo 

50,000  WATTS 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 
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THEY  LISTEN  TO  BESSIE  BEATTY 

FIGURES— solid,  meaningful  fig- 
ures— revealed  through  surveys 

and  personal  interviews  have 
spelled  success  for  Bessie  Beatty, 
commentator  on  women's  affairs  on 
WOR,  New  York.  According  to 
ratings  for  January  and  February 
in  both  the  C.  E.  Hooper  Reports 
and  WOR's  Continuing  Study  of 
Radio  Listening  in  Greater  New 
York,  more  listeners  tune  in  regu- 

larly to  Miss  Beatty's  daily  11:15 
a.m.  program  than  to  any  other 
woman's  participation  program  in 
the  metropolitan  district  of  Nftw 
York. 

Her  Own  System 

Such  a  standing  in  the  stiff  com- 
petition that  characterizes  New 

York  radio  pays  tribute  to  her  care- 
ful and  diligent  work  since  the  fall 

of  1940  when  she  switched  from 
journalism  to  broadcasting.  Much 
of  her  success  lies  in  the  somewhat 
unorthodox  means  by  which  the 
advertising  copy  for  her  sponsors 
is  introduced  into  the  show. 

Ordinarily,  the  45-minute  pro- 
gram is  devoted  to  interviews  with 

men  or  women  whose  interest  value 

to  "Mrs.  America"  is  high,  ranging 
anywhere  from  writers,  opera  stars, 
or  diplomats  to  princesses,  dancers 
and  circus  performers.  Miss  Beatty 
reviews  new  plays,  books  and 
movies,  discusses  fashions  and  gar- 

den shows,  and  tells  stories,  drawn 
from  her  own  experience  and  those 
of  the  people  she  meets. 

She  develops  each  day's  show 
almost  as  it  is  broadcast,  with 
the  help  of  her  husband.  Bill 
Sauter;  her  announcer,  Dick  Wil- 
lard;  and  her  engineer,  Eric 
Herud,  all  of  whom  are  well 
known  to  her  audience  and  almost 
as  popular  with  studio  visitors  as 
Miss  Beatty  herself.  Their  parts  in 
the  program  are  unrehearsed,  as 
they  speak  only  when  they  have 
something  to  say.  And  in  this  re- 

spect, they  are  much  like  the  com- 
mercial announcements. 

These  spots  seem  to  creep  in 
quietly,  and  yet  they  are  noticed 
and  commented  upon  by  listeners 
without  fail.  They  develop  as 
transition  between  stories,  from  an 
interview  or  a  recipe,  usually  ex- 

temporaneously, and  always  in 
Miss  Beatty's  own  style,  even 
though  the  copy  has  been  submitted 
by  an  advertising  agency  for  its 
client. 

Letters  from  listeners  to  the 
Beatty  programs  have  totalled 
30,000  just  since  Jan.  1,  1942,  for 
example,  and  two-thirds  of  these 
were  directed  at  only  one  of  her 
sponsors.  The  others  were  dis- 

tributed over  the  other  sponsors, 
but  not  one  letter  failed  to  mention 

a  product  Miss  Beatty  has  been 
advertising. 

Only  examples  from  listeners  and 
sponsors  can  illustrate  how  suc- 

cessfully Miss  Beatty  can  put  over 
her  messages : 

"You  certainly  have  a  large  audi- 
ence. Many  women  have  come  into 

our  store  and  said  'Show  me 
those  blankets  that  Bessie  Beatty 
talks  about'." — Swezey  &  Nevins, 
Patchogue,  L.  I. 
"The  man  in  Brentano's  book 

store  told  us  that  you  did  book  re- 
views so  well  and  featured  the 

authors  in  such  a  clever  way  that 
his  wife  could  predict  at  lunch 
time  what  his  best  sellers  would  bo 
that  afternoon."  —  A  listener  in 
Wilmington,  Del. 

"We  are  catching  up  finally  wii,h 
the  mail  requests  for  our  cook- 

book. Frankly,  we  did  not  antici- 
pate such  a  deluge.  We  have  taken 

on  extra  employes  and  will  keep 
them  on  until  we  are  up  to  date." 
— V.  LaRosa  &  Sons,  Brooklyn. 

LaRosa,  one  of  Miss  Beatty's 
sponsors,  has  really  been  swamped 
with  answers  to  an  offer  of  a 
macaroni  recipe  book,  receiving 
19,113  requests  for  the  book  in  the 
period  Jan.  13  through  March  12, 
WOR  reports.  Her  listeners  believe 
thoroughly  in  what  she  says,  it 
seems,  and  she  wants  to  know  what 
they  want  to  know,  leaving  no 
stone  unturned  to  get  her  facts. 
She  selects  her  sponsors  carefully, 

even  inspecting  a  manufacturer's 
plant  prior  to  granting  a  spot  on 
her  show. 

Regular  Followers 
Naturally,  such  a  program  as 

hers  brings  into  the  limelight  other 
projects  than  the  several  which 
sponsor  the  show.  She  cannot  help 
but  give  publicity  boosts  to  the 
many  services,  charities,  organiza- 

tions and  the  like,  which  she  pro- 
motes, or  whose  representatives 

she  interviews.  And  here,  too,  she 
knows  whereof  she  speaks,  for  she 
reports  accurately  everything  her- 

self, leaving  no  leg  work  for  her 
five  assistants. 

Reading  over  letters  from  her 
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audience.  Miss  Beatty  finds  that  at 
least  40%  of  her  listeners  are 

regular  "standbys,"  not  just  casual 
dial-twisters  who  hear  her  by 
chance.  Her  friends  tell  her  they 
listen  because  they  are  genuinely 
interested  in  what  she  has  to  say — 
and  they  know  how  her  program  is 
not  bound  by  any  strict  conventions 
of  a  commercial  show. 

All  of  which  adds  up  to  why  her 
sponsors  know  their  products  ride 

into  potential  buyers'  homes  on  the 
wave  of  a  popularity  built  on  hu- 

man interest  and  confidence  in  Miss 
Beatty's  own  personality.  Current 
advertisers  using  announcements 
on  her  daily  WOR  program  are 
R.  B.  Davis  Sales  Co.;  Philadel- 

phia Dairy  Products;  Rockwood  & 
Co.,  and  V.  LeRosa  &  Sons;  Rad- 
bill  Oil  Co.,  Philadelphia  (Renuzit) 
and  the  New  York  Post. 

To  meet  the  different  require- 
ments of  her  broadcasts.  Miss 

Beatty  looks  back  on  her  years  of 
reporting,  writing  and  editing  as 
valuable  assets.  Her  career  started 

with  Fremont  Older's  famous  San 
Francisco  Chronicle  and  she  num- 

bers among  her  journalistic  ex- 
ploits a  book  on  the  conditions  in 

Nevada  mining  camps  and  an  ex- 
pose of  vice  in  'Frisco. 

As  a  foreign  correspondent.  Miss 
Beatty  traveled  round  the  world, 
covered  World  War  I,  and  did 
special  assignments  in  Russia. 
Upon  her  return  to  America,  she 

became  editor  of  McCall's  Maga- 
zine, a  position  which  provided  her 

with  a  varied  familiarity  of 
women's  affairs,  an  essential  fac- 

tor in  her  present  success  on  the 
air.  With  this  background,  and  a 
natural  friendly  manner.  Miss 
Beatty  has  been  able  to  mold  her 
program  to  fit  the  needs  of  her 
audience,  and  her  sponsors  have 

blended  naturally  with  their  su)'- roundings. 

mmen%uWilL 

s.\  68.4; 80.7 

.  .  .  and  these  percentages  will  be  samples  of  the  WTAG  listening 

habit  among  Central  New  England's  radio  families  during  the 
day  and  evening.  All  of  the  highest  percentages  are  not  included, 

either.  In  fact,  WTAG's  average  is  64%*  day  after  day.  Ail  inde- 
pendent surveys  substantiate  these  figures.  Details  about  WTAG's 

position  in  this  important  area  on  request. 
'-'  According  to  all  independent  surveys. 
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Planned  'Selling' 
FRANK  ADMISSION  by  the  Government's 
radio  planners  that  Washington's  official  pub- 

licity agents,  more  often  than  not  prompted  by 
an  excess  of  zeal,  have  been  over-doing  their 
war  appeals  via  the  radio,  should  alone  merit 

the  radio  industry's  full  cooperation  with  the 
Office  of  Facts  &  Figures  in  its  finally  devised 
plan  of  allocating  time  and  subjects  to  net- 

works, stations  and  sponsors  toward  the  end 
that  the  most  effective  use  of  radio  may  be 
made  in  the  war  effort. 

How  many  times  has  the  radio  audience  had 
dinned  into  its  ears,  via  gala  programs,  spot 
announcements  and  blurbs  from  the  lips  of  the 
stars  themselves,  the  plea  to  buy  war  bonds? 
What  station  manager  and  program  pro- 

ducer fails  to  receive,  in  each  morning's  mail, 
enough  scripts  and  transcriptions  from  Wash- 

ington to  fill  half  their  program  day? 
And  what  a  magnificent  response  the  indus- 

try has  given  to  practically  all  of  these  de- 
mands, despite  the  knowledge  that  the  use  of 

all  such  material  not  only  eats  up  precious 
time  but,  constantly  repeated  and  often  pre- 

pared by  rank  amateurs,  sometimes  actually 
annoys  the  audience!  As  OFF  candidly  ad- 
mits: 

For  many  years,  the  Goverument  had  used 
radio  for  educational  programs,  but  in  the 
months  before  and  just  after  Pearl  Harbor 
this  use  reached  an  all-time  high,  especially 
in  the  sale  of  Defense  Bonds  and  the  recruit- 

ing of  manpower.  Results  have  shown  that  no 
group  iji  the  country  was  more  eager  to  serve 
than  the  radio  indiistry,  but  .  .  .  networks, 
stations  and  program  sponsors  were  being 
overwhelmed  by  a  flood  of  requests  for  cooper- 

ation from  dozens  of  Government  agencies, 
both  national  and  local.  There  was  no  way  of 
knowing  the  relative  importance  of  the  various 
requests,  and  sometimes  the  very  authority  of 
the  agency  or  individual  asking  help  was  in 
doubt.  Much  of  the  material  was  badly  pre- 

pared. There  were  many  duplications  within 
the  Government.  Repetitive  announcements 
irritated  the  audience,  and  reacted  against  the 
war  effort.  Government  appeals  for  bond  sales, 
enlistments  and  so  on  were  being  over-empha- 

sized ;  basic  war  information  was  not  being 
emphasized  enough. 
Accordingly,  the  plan  of  parceling  out  war 

messages  to  specific  programs,  and  suggesting 
emphasis  on  specific  subjects  during  particu- 

lar periods,  was  evolved  by  OFF's  radio  chief- 
tains, fortunately  men  with  excellent  radio 

backgrounds,  in  consultation  with  representa- 
tives not  only  of  the  Government  but  of  spon- 
sors, networks  and  stations. 

The  plan  may  have  many  bugs  in  it,  but 
only  trial  and  error  will  bring  them  out.  Basi- 

cally, it  seems  sound,  especially  inasmuch  as 
it  recognizes  the  fundamental  principle  of  all 

advertising — that  too  much  "commercial"  de- 
feats its  own  end  even  when  the  motive  is 

patriotic  and  the  sponsor  is  Uncle  Sam  himself. 
The  fact  that  OFF  has  instituted  it  for  a 

three-month  trial  period,  that  the  industry 
committees  which  helped  frame  it  will  continue 
to  be  consulted,  that  adherence  is  wholly  volun- 

tary and  involves  no  penalties,  and  that  the 
owners  of  the  designated  time  will  write  in 
their  own  commercials  for  Uncle  Sam,  thus  in- 

suring variety  and  balance — all  this  augurs 
well  for  its  hearty  acceptance  by  the  broad- 

casters and  their  sponsors. 

Check-Mated 
MUSHROOMING  of  spot  checking  services 
during  the  last  few  years  have  been  a  source 
of  increasing  irritation  to  broadcasters.  Some 
advertising  agencies  and  more  spot  advertis- 

ers have  been  driven  to  near  distraction  by 
dire  stories  from  certain  of  these  services.  They 
are  concerned  over  the  manner  in  which  the 
announcer  on  WOOF,  3,000  miles  away,  may 
have  fudged  his  station-break,  or  maybe  it 
didn't  run  at  all.  He  multiplies  that  by  as 
many  announcements  as  he  may  have  placed 
on  all  of  the  stations  on  his  list. 

Heretofore  the  trouble  has  been  that  the  in- 
dustry had  no  performance  data.  The  NAB 

Sales  Managers  Executive  Committee  set  out 

to  do  something  about  it.  They've  got  case  his- 
tory stuff  now.  And  here's  the  answer: 

Of  4,985  programs  and  announcements  over 
three  stations,  representing  an  industry  cross- 
section,  during  February  there  were  exactly 
31  "errors".  The  ratio  of  error  was  a  neat 
.0062%.  That  is,  out  of  each  1,000  announce- 

ments the  advertiser  may  expect  some  error 
in  six.  These  may  be  anything  from  power 
failure  to  mispronunciation  (the  latter  oc- 

curred in  11  of  the  31  cases).  And  of  the  errors 
caught,  about  one-third  affected  commercials. 

Advertisers  are  spending  good  money  on 

checking  services — money  that  could  be  de- 
voted to  purchase  of  more  radio  time.  Now 

that  the  NAB  has  ferreted  out  the  facts,  it 
seems  obvious  that  advertisers  could  save 
themselves  time,  money,  and  most  important, 
concern  over  delivery  of  their  commercial  mes- 
sages. 

After  all,  the  final  test  is  reflected  in  results. 
If  a  station  doesn't  pull,  as  reflected  in  distri- 

CANADIAN  Broadcasting  Corp.  has  issued  a 
booklet  titled  French  Network,  dealing  with 
the  work  of  its  French  network  programs  since 
the  inception  of  the  CBC  in  November,  1936. 
"French  Canadians  are  keen  listeners  to  radio 
programs,  but  their  tastes  are  somewhat  dif- 

ferent from  those  of  English-speaking  Ca- 
nadians," the  booklet  states  in  a  foreword.  The 

report  deals  with  the  coverage  of  French  pro- 
grams originating  in  Quebec  province  and 

reaching  the  French  colonies  of  St.  Pierre  and 
Miquelon,  and  French-speaking  Canadians 
throughout  the  Dominion  on  national  network 
and  by  shortwave  directed  to  western  Canada 
from  Montreal.  Booklet  is  available  from  the 
CBC  Press  &  Information  Dept.,  Toronto. 

bution  in  the  particular  market,  then  the  ad- 
vertiser or  his  agent  can  institute  a  check. 

Otherwise,  we  subscribe  wholeheartedly  to  the 
conclusion  of  Frank  Pellegrin,  director  of 
NAB's  Bureau  of  Radio  Advertising,  that 
money  spent  for  most  checking  services  would 
bring  far  greater  return  if  invested  in  addi- 

tional spots. 

Military  Operation 
AFTER  FOUR  MONTHS  of  war,  radio  has 
achieved  its  wartime  role.  It  is  now  actually 
on  the  firing  line. 

The  Army  Hour,  inaugurated  three  weeks 
ago,  is  the  epitome  of  radio  in  action.  To  use 
the  introductory  words  of  Secretary  of  War 

Stimson,  "it's  a  military  operation". 
Program  criticisms  are  a  dime  a  dozen. 

Lately,  practically  all  of  the  war  programs 
have  been  labeled  bad  showmanship  by  self- 
styled  experts.  Because  it  is  authentic,  Army 
Hour  has  won  a  spontaneous  audience. 

Radio  is  being  used  as  a  weapon  in  this  war. 
Hitler  and  Goebbels  learned  how  to  use  it  long 

ago.  The  Japs  have  imitated  them  well.  First- 
hand reports  from  the  Pacific  theatre  tell  that 

the  Japs  first  grab  the  radio  stations,  news- 
papers and  food  supplies.  The  Nazis  have  al- 

ways done  the  same. 
Though  the  Army  Hour  is  only  a  few  weeks 

old,  it  has  pegged  radio's  war  niche.  It  is  the 
first  program  entirely  supervised  by  a  Gov- 

ernment agency.  Yet  all  the  men  associated 
with  its  production  are  practical  radio  peo- 

ple— drawn  from  radio  life  for  the  Army.  The 
program  is  a  sort  of  wartime  version  of  the 
old  RCA  Magic  Key  program  with  instantan- 

eous pickups  on  a  global  basis.  Never  was  any 
greater  array  of  talent  available  for  any  pro- 

gram. Every  man  in  the  Army,  wherever  he 
may  be,  is  a  potential  performer, 
NBC  is  making  available  to  the  Army,  with- 

out charge,  all  of  the  facilities  for  this  weekly 

globe-girdling  performance.  One  year's  budget 
for  the  time  and  the  pickups  probably  will 
exceed  a  half-million,  aside  from  the  donated 
time  of  affiliated  stations. 

Three  weeks  of  the  Army  Hour  proves  an- 

other thing.  It  isn't  necessary  to  have  a  uni- 
versal hookup  of  all  networks  for  war  pro- 

gramming. If  the  program  has  merit  and  ap- 

peal, they'll  listen. 
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BY  THE   TIME  this  reach
es 

print,  he'll  probably  be  Buck 
Private  Gordon  dray,  volun- 

teer officer  candidate,  U.  S. 
Army,  on  leave  of  absence  for  the 
duration  from  his  radio,  publishing 
and  other  business  responsibilities. 

Gordon's  friends  and  associates 
weren't  a  bit  surprised  when  he 
volunteered  March  28  for  the  Army 
despite  the  fact  that  he  was  classi- 

fied as  III-A.  He  waived  all  de- 
pendency. He  shunned  all  sugges- 

tions that  he  apply  for  a  commis- 
sion. With  his  business  background, 

experience  and  status  in  public 
life,  he  obviously  could  have  ac- 

quired a  commission.  He's  about  to 
be  (or  has  been)  inducted  with  the 
latest  batch  of  Winston-Salem 
trainees.  He  will  undergo  three 
months  of  preliminary  training  and 
if  he  makes  the  grade.  Private 
Gray  will  go  to  an  officers'  training school. 

One  of  the  nation's  wealthiest 
young  men,  Gordon  Gray,  though 
he  won't  say  so,  decided  to  do  it  the 
hard  way.  He  relinquishes  his 
duties  as  president  of  Piedmont 
Publishing  Co.,  Winston  -  Salem, 
owners  and  operators  of  WSJS, 
publishers  of  the  Winston-Salem 
Journal  and  Twin  City  Sentinel, 
and  owner-operator  of  FM  station 
W41MM,  destined  to  be  one  of  the 
really  powerful  FM  outlets  in  the 
post-war  era. 

Originally  slated  for  the  tobacco 
business,  Gordon  chose  law  and 
then  diverted  to  radio  and  journal- 

ism. His  father,  the  late  Bowman 
Gray,  was  the  president  and  chair- 

man of  the  board  of  R.  J.  Reynolds 
Tobacco  Co.,  and  Gordon  obtained 
a  first-hand  knowledge  of  that  in- 

dustry by  working  in  Reynolds  fac- 
tories during  school  vacations. 

Born  in  Baltimore  May  30,  1909, 
Gordon  became  a  Tar  Heel  at  the 
age  of  two  when  his  parents  re- 

turned to  North  Carolina.  After 
preliminary  education  in  North 
Carolina  schools,  he  entered  the  U 
of  North  Carolina  and  was  gradu- 

ated with  the  class  of  1930.  He 
made  an  outstanding  scholastic  rec- 

ord and  at  the  same  time  was  one 
of  the  busiest  men  in  extra-cur- 

ricular activities. 
As  leading  student  of  his  class, 

he  was  president  of  the  Carolina 
chapter  of  Phi  Beta  Kappa,  elected 
in  his  junior  year.  Extra-curricular 
activities  included  the  office  of  busi- 

ness manager  of  the  Carolina  Mag- 
azine, manager  of  the  baseball 

team  and  membership  in  Delta 
Kappa  Epsilon  fraternity. 

Post-graduate  work  came  at 
Yale,  where  he  achieved  further 
distinction  in  scholarship  by  being 
chosen  a  member  of  the  staff  of  the 
Law  Review.  He  was  elected  presi- 

dent of  the  Corby  Court  law  fra- 
ternity. After  receiving  his  Yale 

law  degree,  young  Gray  went  into 
practice  in  New  York  with  the  firm 
of  Carter,  Ledyard  &  Milburn.  In 
1935  he  returned  to  Winston-Salem 
to  become  associated  with  the  firm 
of  Manly,  Hendren  &  Womble. 

While  actively  engaged  in  the 
practice  of  law,  young  Gray's  atr 
tention  was  attracted  to  the  news- 

paper and  radio  business.  On  May 
1,  1937,  he  and  his  associates  pur- 

chased and  took  over  active  man- 
agement of  the  Journal  and  Senti- 

nel, as  well  as  WSJS,  under  the 
corporate  name  of  Piedmont  Pub- 

lishing Co. 

Under  Gray's  direction  WSJS 
has  grown  from  a  100-watt  local 
station,  quartered  in  a  remote  cor- 

ner of  the  newspaper  building,  to 
a  regional  affiliate  of  NBC,  now  in 
its  own  modern  building  and  cur- 

rently completing  construction  to 
increase  its  present  250-watt  power 
to  5,000  watts. 

With  a  bent  for  engineering  (he 
has  been  studying  technical  radio). 
Gray  became  interested  in  FM  al- 

most at  the  same  time  he  acquired 
WSJS.  He  holds  a  construction  per- 

mit for  W41MM,  to  operate  with 
50,000  watts.  It  is  now  under  con- 

struction on  Klingman's  Peak,  in 
western  North  Carolina.  With  its 

NOTES 

TENNANT  BRYAN,  general  manag- 
er of  Richmond  Newspapers  Inc., 

operating  WRNL,  Richmond,  has  re- 
signed to  join  the  Navy  as  a  lieuten- 

ant in  its  Oflice  of  Procurement  in 
Richmond,  and  has  been  succeeded 
l).v  John  Dana  Wise,  vice-president 
and  lousiness  manager.  Tennant 
Bryan's  father,  John  Stewart  Bryan, 
in-esident  of  the  newspaper  and  radio 
c(imi)any,  last  week  announced  his 
resignation  as  president  of  William 
&  Mary  College. 
BOB  WOOD,  assistant  director  of 
news  an(i  sjiecial  events  at  CBS,  is 
substituting  for  Paul  White,  direc- 

tor of  news  and  special  events,  during 
the  latter's  illness.  It  was  incorrectly 
stated  in  the  April  13  Broadcasting 
that  "Bob  White"  was  filling  the  post. 
GERRY  TONKIN,  manager  of  the 
Toronto  office  of  Northern  Broadcast- 

ing &  Publishing  Co.,  Timmins,  Ont., 
has  been  appointed  manager  of  CFAR, 
Plin  Flon,  Man.,  succeeding  Duke 
IMcLeod. 

RAY  DADY.  station  director,  Carol 
(iay  ;ind  Myron  .7.  Bennett,  all  of 
KWK,  St.  Louis,  were  made  lionorary 
members  of  the  Marine  Corps  during 
the  celebration  of  Marine  Corps  Week, 

April  9-16. TALBOT  PATRICK,  publisher  of  the 
Ooldshoro  (N.  C.)  Netvs-Arffus,  oper- 

ating WGBR,  has  joined  the  Office 
of  Facts  &  Figures  in  Washington, 
sunervising  information  to  the  weekly, 
religious,  labor  and  Negro  press. 
JERRY  DONAHUE,  formerly  in  the 
advertising  department  of  Vultee  Air- 

craft Inc.,  Downey,  Cal.,  has  joined 
NBC  Hollywood  Radio  -  Recording 
division  as  sales  representative. 
B.  .1.  LAVIN,  assistant  manager  and 
commercial  manager  of  WDAY,  Fargo, 
N.  D.,  has  returned  to  his  desk  after 
an  appendectomy. 
LUCIEN  GODIN,  announcer  of 
CKRN,  Rouyn,  Que.,  has  joined 
CKVD,  Val  d"Or,  Que.,  as  salesman in  charge  of  French  accounts. 

full  power  and  from  its  lofty 
height,  this  station  is  destined  to 
have  greater  coverage  than  any 
other  authorized  FM  station  in  the 
country. 

An  affiliate  of  the  American  Net- 
work, of  which  Gray  is  director, 

W41MM  is  expected  to  be  in  opera- 
tion shortly  after  the  first  of  May, 

with  special  permission  to  operate 
temporarily  on  reduced  power  of 
3,000  watts.  The  Piedmont  Publish- 

ing Co.,  as  operator  of  WSJS,  also 
has  on  file  with  the  FCC  an  appli- 

cation for  an  FM  station  for  Win- 
ston-Salem. 

In  addition  to  his  duties  as  broad- 
caster and  publisher.  Gray  has 

found  time  for  active  participation 
in  public  affairs.  Among  his  many 
activities  are  listed  two  terms  as 
State  Senator  from  Forsyth  County, 
chairman  of  the  Forsyth  County 
committee  for  the  sale  of  war  sav- 

ings bonds  and  stamps,  and  former 
president  of  the  Community  Chest. 
On  June  11,  1938,  he  married 

Jane  Boyden  Craige,  daughter  of 
Mr.  and  Mrs.  Burton  Craige,  of 
Winston-Salem.  They  have  two 
children,  Gordon  Jr.,  2%,  and  Bur- 

ton Craige,  who  has  just  observed 
his  first  birthday. 

JOSEPH  LANG,  general  manager 
of  WHOM,  Jersey  City,  and  chair- man of  the  NAB  foreign  iangimge 
committee,  has  been  named  to  super- 

vise the  foreign  language  division  of 
the  current  campaign  in  Greater  New 
York  by  the  United  Service  Organi- zation. 

JAMES  HART,  who  handles  the  plot 
(Ml  the  Lever  liros.  Brif/ht  JInrizon 
program,  with  John  Young  writing 
the  dialogue,  has  joined  tlie  radio  de- l)artment  of  the  American  Red  Cross 
in  Washington,  working  under  Lamar 
Kelley,  formerly  of  Ruthranff  &  Ryan. 
CORP.  NORMAN  T.  LEWIS,  for- merly commercial  manager  of  AVJMA, 
Covington,  Va.,  is  now  chief  sound 
technician  at  Camp  Lee  in  the  post 
special  services  office. 
JERRY  JULUM,  formerly  of  WOAI, 
San  Antonio,  has  joined  the  sales  de- 

partment of  WCCO,  Minneapolis,  re- 
))lacing  Robert  Buechner,  who  left  in 
March  to  join  the  New  York  staff  of 
Free  &  Peters. 

EDWARD  LARKIN,  account  execu- tive of  CBS,  San  Francisco,  formerl.v 
of  KNX,  Hollywood,  has  ben  in- ducted into  the  Is^avy  as  a  lieutenant, 
junior  grade. 
JOHN  E.  FETZER,  president  and 
general  manager  of  WKZO,  Kalama- 

zoo, Mich.,  has  returned  to  the  sta- 
tion following  a  five-week  convales- 
cence in  Florida  as  a  result  of  an  in- fection from  a  tonsillectomy. 

E.  E.  HILL,  managing  director  of 
WTAG,  Worcester,  Mass.,  has  been 
named  to  the  newly-created  Worces- ter civilian  defense  comission. 

("ALVIN  J.  SMITH,  manager  of 
KFAC,  Los  Angeles,  has  been  ap- 

pointed Southern  California  Broad- casters Assn.  representative  on  the 
Hollywood  Victor.v  Committee  for 
Stage,  Screen  and  Radio. 
ROBERT  G.  SOULE,  vice-president 
of  WFBL,  Syracuse,  has  again  been 
selected  as  chairman  for  the  National 
Skeet  Shoot  to  be  held  next  August 
in  Syracuse. 

T.  R.  PUTNAM,  commercial  manag- 
er of  KFRO,  Ijongview,  Tex.,  is  con- x'alescing  in  the  Veterans  Hospital  at 

Alexandria,  La. 

TED  McAllister  of  Toronto,  has 
joined  the  sales  staff  of  CHEX, 
Peterborough,  Ont. 

Free  Resigns  FCC  Post 
RESIGNATION  of  Lloyd  A.  Free, 
director  of  the  FCC's  Foreign 
Broadcast  Monitoring  Service  will 
coincide  April  22  with  his  entrance 
into  the  Army  as  a  second  lieuten- 

ant assigned  to  intelligence.  He  was 
appointed  in  June,  1941,  to  admin- ister the  FCC  subsidiary  which 
records  and  analyzes  foreign  short- 

wave broadcasts  [Broadcasting, 
April  13].  Before  joining  the  FCC, 
Mr.  Free  was  editor  of  Public 
Opinion  Quarterly.  In  1939  he  was 
assistant  director  of  the  Princeton 
Radio  Research  Project  and  at  that 
time  also  served  as  secretary  of  the 

Rockefeller  Fotindation's  commit- tee on  mass  communications. 

Fogel  in  War  Dept. 

IRVING  FOGEL,  former  Los  An- 
geles program  and  transcription 

producer  and  recently  with  Allied 
Record  Mfg.  Co.,  Hollywood,  has 
resigned  to  become  special  con- sultant to  the  Secretary  of  War 
and  assistant  to  the  Joint  Army 
&  Navy  Committee.  He  has  also 
been  assigned  as  an  advisor  on 
transcriptions  for  the  radio  section 
of  the  Army's  Special  Services 
Branch  under  Maj.  Gordon  Hit- tenmark.  , . 
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C.  M.  (Pinkey)  HUNTER,  former 
vocalist  and  band  leader  and  more  re- 

cently sportscaster  of  WHK-WCLE, 
Cleveland,  has  been  named  program 
director  of  those  stations.  He  succeeds 
R.  W.  Richmond  who  resigns  effec- 

tive April  25  to  become  general  man- 
ager of  WRRN,  Warren,  O.  Lew 

Henry,  WHK-WCLE  announcer,  will 
take  over  Hunter's  sports  programs. 
NORMAN  ANDERSON  of  CBS 
Hollywood  junior  staff,  has  resigned 
to  join  the  Navy  officers'  training school. 
JERRY  BURNS,  formerly  with 
WLW,  Cincinnati,  has  joined  the 
sports  staff  of  KXOK,  St.  Louis,  to 
assist  France  Laux  on  the  play-by- 

play description  of  all  home  games  of 
the  St.  Louis  Cardinals  and  Browns. 
CHARLES  ROMINE,  producer  of 
the  Meet  the  Men  of  Your  Army  pro- 

gram series,  over  KXOK,  St.  Louis, 
has  been  selected  to  attend  officers 
training  school.  Sgt.  Bill  Graffis,  for- 

mer Chicago  radio  writer,  will  handle 
production  of  the  program  in  addition 
to  doing  the  announcing. 
WILLIAM  P.  YBAROUT  Jr.,  con- 

ductor of  the  Old  Timekeeper  pro- 
gram over  WREN,  Lawrence,  Kan., 

is  the  father  of  a  son. 
MAX  FALKENSTEIN,  new  to  radio, 
has  joined  the  announcing  staff  of 
WREN,  Lawrence,  Kan. ;  Arden 
Booth,  WREN  announcer  and  music 
librarian,  is  now  in  the  Army  Signal 
Corps. 

Mrs.  Takes  Over 

IT'S  VERSATILITY  that 
counts  in  wives  these  days- 
Ask  Dick  Vail,  account  ex- 

ecutive of  KFRE,  Fresno, 
Gal.,  for  he  has  no  qualms 
in  leaving  for  military  train- 

ing. Carrying  on  his  station 
sales  work  is  his  wife, 
Evelyn.  In  addition  she  an- 

nounces, writes  copy  and 
generally  has  taken  over  his 
former  station  duties. 

FRED  SMITH,  formerly  of  WCFL, 
has  joined  the  announcing  staff  of 
WHK-WCLE,  Cleveland,  and  Pearl 
Stephan,  new  to  radio,  has  been  added 
to  the  WHK-WCLE  service  depart- ment. 

CHARLES  GUS  CHAN,  Chinese  an- 
nouncer of  WWRL,  New  York,  will 

join  the  Army  April  24. 

DON  GARDINER,  BLUE  newscast- 
er, has  taken  over  thrice-daily  news 

periods  on  BLUE,  succeeding  Bill 
Spargrove  who  has  joined  the  Army. 

JERRY  LAWRENCE,  conductor  of 
Moonlight  Saving  Time,  on  WOR, 
New  York,  is  the  father  of  a  boy, 
Stephen  Jeffrey. 

JOE  HASEL,  on  WNYC,  and 
WNEW,  New  York,  and  WBYN, 
Brooklyn,  as  sportscaster  has  been 
appointed  sports  reporter  of  WJZ, 
New  York. 

GRAHAM  W.  SELLARS,  formerly 
of  KFPW,  Ft.  Smith,  Ark.,  has 
.oined  the  announcing  staff  of  KFRO, 
Longview,  Tex.  He  replaces  Bob 
Ferrie  who  left  to  join  KLRA,  Little 
Rock. 

CONNIE  DESMOND,  sports  an- 
nouncer with  eight  years'  baseball broadcasting  experiences  in  Columbus 

and  Toledo,  has  been  named  No.  2  an- 
nouncer with  Mel  Allen  of  the  ex- 
clusive broadcasts  by  WOR,  New 

York,  of  the  New  York  Yankee  and 
Giant  ball  games.  Last  year,  Desmond 
covered  the  games  played  by  the  Co- lumbus team  in  the  American  Assn., 
and  during  the  winter  broadcast  foot- 

ball games  of  the  Columbus  Bull- dogs. 

STEVE  MANDERSON,  theatre  man- ager, has  joined  WGAC,  Augusta,  Ga., 
as  program  director,  succeeding  Ben 
Miller,  now  with  the  Public  Relations 
Office  of  the  U.  S.  War  Department, 
Washington. 

CORP.  BERNARD  FISCHER,  for- merly with  the  script  department  of 
WOR,  New  York,  is  now  a  Camp  Lee 
sound  system  announcer. 
DON  HENDRICKS,  formerly  of 
KWNO.  Winona,  Minn.,  has  joined 
the  announcing  staff  of  WTMJ- 
W5.5M,  Milwaukee. 
FRANK  HOLLOW  AY,  formerly  of 
KTOK,  Oklahoma  City,  has  joined 
the  KGGF,  Shawnee,  Okla.,  announc- ing staff.  Naomi  Warner,  of  the  KGGF 
continuity  department,  was  married 
recently  to  Loren  Bishop. 
GORDON  KINNEY,  program  director 
of  WHEB,  Portsmouth,  N.  H.,  joined 
the  Army  April  6. 
HELEN    GROGAN,    traffic  director 
of   KWK,    St.    Louis,    was  married 
April  9  to  Norman  IJledde  and  has 
left  for  private  life. 
ROGER  PATRICK,  formerly  of 
WCLS,  Joliet,  111.,  has  joined  the 
announcing  staff  of  WCBS,  Spring- 

field, 111.,  replacing  Don  Walker  who 
has  joined  WHIO,  Dayton. 
JOE  BIGELOW,  Hollywood  writer 
of  the  weekly  NBC  Chase  &  Sanhorn 
Show,  has  been  signed  as  collaborating 
writer  on  an  RKO  film  featuring 
Edgar  Bergen,  Charlie  McCarthy  and 
Fibber  McGee  •&  Molly. 

PAUL  FRANKLIN,  Hollywood  writ- 
er-producer, has  been  assigned  in 

that  double  capacity  on  the  thrice- 
weekly  half-hour  adventure  series. 
Red  Ryder  sponsored  by  Langendorf 
United  Bakeries  on  11  Pacific  BLUE 
stations. 
HOWARD  NELSON,  announcer  of 
WDAY,  Fargo,  N.  D.,  is  the  father 
of  a  boy,  Howard  Frederick.  Bob 
Dobbin,  continuity  chief  and  farm  di- 

rector is  now  in  Officers'  Training School  in  Florida.  Warren  Savold, 
assistant  news  editor  and  engineer 
of  WDAY,  has  resigned  to  take  a 
position  with  the  Government.  .John 
Lynch,  former  newspaperman,  has  been 
named  WDAY  assistant  news  editor. 
BILL  STOVIN,  of  CKSO,  Sudbury, 
and  son  of  H.  N.  Stovin  of  Stovin 
&  Wright  Ltd.,  Toronto  station  rep- resentatives, has  joined  the  Royal 
Canadian  Air  Force  as  radio  tech- ician. 

FRANCE  LAUX,  World  Series  an- nouncer, has  returned  to  KXOK,  St. 
Louis,  to  do  the  play-by-play  of  all 
Cardinal  and  Browns  home  games. 
Bayliss  Corbett,  KXOK  newsman, 
has  been  inducted  into  the  Army,  and 
John  Cannon,  formerly  of  WHK, 
Cleveland,  WBBM,  Chicago,  and 
WTMJ,  Milwaukee,  has  joined 
KXOK's  announcing  staff. 
PETER  ROBERTS,  formerly  of 
WHAM,  Rochester,  N.  Y.,  has  joined 
the  announcing  staff  of  WIBG,  Phila- 
delphia. 
SID  MILLER,  program  director  of 
WEIM,  Fitchburg,  Mass.,  is  to  leave 
soon  for  military  service. 
JOEL  LAWHON  has  been  promoted 
to  chief  announcer  of  WFBC,  Green- 

ville, S.  C,  and  has  taken  on  the 
added  duty  of  educational  director. 

BILL  DAY,  former  Colorado  U  ath- 
letic publicity  director  and  golf  coach, 

has  joined  the  news  staff  of  KOA. 
Denver,  succeeding  Ed  Sproul,  assist- ant news  editor,  who  has  joined  the 
Navy. 

BYRUM  SAAM,  baseball  announcer 
of  WIBG,  Philadelphia,  is  the  father of  a  baby  girl. 

LOU  FRANKBL,.  director  of  pub- 
licity, promotion  and  special  events 

of  WBYN,  New  York,  resigned  as  of 
April  10. 
CARTER  REYNOLDS,  announcer 
of  WMT,  Cedar  Rapids,  was  married 
March  28  to  Margie  Martin  of  Ft. 
Worth  in  Cedar  Rapids.  Paul  Clarke, 
WMT  announcer,  married  Lucia 
Thompson,  formerly  musical  director 
of  WHBF,  Rock  Island,  April  11. 

SGT.  RAYMOND  E.  W^ATKINS, 
former  NBC  organist,  now  directs 
the  chapel  music  at  Keesler  Field, 
Biloxi,  Miss. 
DON  WILSON,  of  CBM,  Montreal, 
has  rejoined  CJOR,  Vancouver,  as newscaster. 

LARRY  GUTH,  student  of  St.  Nor- 
bert  College,  has  joined  WTAQ,  Green 
Bay,  as  parttime  announcer-operator. 
ROSEMARY  WAYNE,  formerly  of 
Craig  E.  Dennison  Agency,  Chicago, 
has  joined  the  continuity  staff  of 
WBBM,  Chicago. 
BRUCE  EELLS,  account  executive 
of  KHJ,  Hollywood,  is  recovering  from 
a  broken  wrist  suffered  while  playing 
volley  ball. 

TERRY  O'SULLIVAN,  announcer  of KGB,  San  Diego,  has  joined  KHJ, 
Hollywood,  in  a  similar  capacity,  but 
is  continuing  week-end  announcing 
assignments  for  the  former  station. 

GEORGE  HARSHBERGER  Jr.,  for- 
merly of  West-Holliday  Co.,  New 

York,  has  joined  the  CBS  Hollywood 
sales  promotion  staff. 

BETTY  MONROE,  formerly  commen- tator of  WHB  and  KCMO,  Kansas 
City,  has  started  twice-weekly  broad- 

casts on  WHN,  New  York,  present- 
ing news  of  what  women  are  doing  to 

help  win  the  war. 
BILL  GOODWIN,  Hollywood  an- 

nouncer, has  been  signed  as  a  con- 
tract player  by  Paramount. 

I'AUL  CANDREVA,  of  the  staff 
orchestra  of  KFI-KECA,  Los  Angeles, 
has  joined  the  Navy. 
CHARLES  GARLAND,  Hollywood 
film  commentator  and  columnist,  and 
Stephanie  Bledsoe,  commercial  photog- rapher, were  married  in  that  city 
March  22. 
GEORGE  D.  CAVITT  and  Robert 
Strickland  have  joined  the  guide  staff 
of  NBC  Chicago. 

JAMES  BOUDRE,  from  WFBR,  Bal- 
timore, has  replaced  Bill  Shriver,  an- nouncer of  WFVA,  Fredericksburg, 

Va.,  who  will  do  radio  work  in  New York. 

BOB  FLEMING,  formerly  announc- 
er of  WELI,  New  Haven,  was  gradu- 

ated April  11  from  officers  training 
school  as  a  second  lieutenant. 

Elmer  Diddler's  Doings 

Uletes  somefliin^ 

aboui-  baby  shoes 

OK,  Elmer,  you  keep  right  on  dreaming  about 

baby  shoes.  That's  perfectly  all  right  for  a  guy 
who  covers  this  region  by  little,  toddling  steps, 
dealing  with  a  station  here,  another  there. 

But  those  of  us  who  don't  have  time  to  dally 
so  much  are  going  to  put  on  Seven  League 
Boots.  We  know  that  it  takes  power  and  reach  to 

cover  this  area.  We're  going  to  use  WGY  and  get 
the  whole  job  done  in  one  big  leap,  for  WGY 

GENERAL  |p  ELECTRIC 

WGY 

50,000  WATTS 
SCHENECTADY,  N.  Y. 

-^was  the  nation's  first  50,000- 
watt  station 

-^is  the  only  50,000-watt  station 
within  100  miles  of  Schenectady 

^i«  the   only   NBC    Red  station 
within  90  miles  of  Schenectady 

-^isthearea'sonly20-yearveteran. 
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15THNAB  DISTRICT 

STUDIES  WAR  ISSUE 
SEVENTEEN  member  stations 
were  represented  at  a  meeting 
of  broadcasters  of  the  15th  District, 
NAB,  held  April  8  in  San  Fran- 
cisco. 
Howard  Lane,  business  manager 

of  the  McClatchy  stations  and 
chairman  of  the  NAB  district, 
called  the  meeting  for  a  general 
discussion  of  NAB  problems  such 
as  the  technician  situation  result- 

ing from  the  war  crisis.  Mr.  Lane 
reviewed  developments  of  the  past 
month  in  connection  with  the  NAB 
reorganization  discussion. 

Guests  at  the  meeting  were 
Granville  Campbell,  public  rela- 

tions staff,  Treasury,  San  Francis- 
co, and  Lieut.  Larry  Lovett,  Navy 

public  relations  officer.  Both  spoke 
briefly. 

William  B.  Ryan,  general  man- 
ager of  KGO,  San  Francisco,  was 

appointed  to  act  as  liaison  be- 
tween the  radio  stations  and  the 

Treasury  in  connection  with  pro- 
jected programs  for  the  month  of 

May. 
Fifteenth  NAB  District  members 

present  were:  Wilt  Gunzendorfer, 
KSRO;  Ed  Franklin,  KJBS; 
Charles  E.  Morin  and  Art  Kemp, 
CBS;  Glenn  R.  Dolberg,  KQW; 
Byron  Mills,  and  Alfred  Crapsey, 
KPO ;  David  H.  Sandeberg  and  Mr. 
Lane,  KFBK;  Walter  B.  Davison 
and  Mr.  Ryan,  KGO;  S.  H.  Pat- 

terson, KSAN;  Harold  H.  Meyer 
and  Deane  Stewart,  KYA;  F.  Wel- 

lington Morse,  KLS;  Paul  R.  Bart- 
lett,  KFRE ;  Clyde  Coombs,  KARM. 

CHEX  Names  Stafif 
CHEX,  Peterborough,  Out.,  which 
after  several  delays  was  officially  in- 

augurated March  31,  has  announced 
the  following  staff :  J.  M.  Davidson, 
formerly  of  CJKL,  Kirkland  Lake, 
Ont.,  as  manager ;  Don  Insley,  pro- 

gram director ;  Karl  Monk,  musical 
director ;  .Jerry  Kelly,  formerly  of 
CKGB,  Timmins,  Ont.,  as  chief  engi- 

neer ;  Marvin  Stroh  and  Jack  Cuth- 
bert,  operators ;  Sonya  Barnet,  traffic 
manager  and  publicity ;  Del  Mott. 
newscaster  and  announcer ;  Gordon 
Shaw,  announcer ;  Dave  Price  and 
Hal  Cooke  of  CFCH.  North  Bay,  Ont., 
as  salesmen,  and  Lola  Monk  as  secre- 

tary. _ 

BOB  HOPE,  star  of  the  weekly  NBC 
Boh  Hope  Show  sponsored  by  Pepso- 
dent  Co.  in  recognition  of  his  partici- 

pation with  Bing  Crosby  in  a  series 
of  benefit  golf  tournaments  for  the 
Red  Cross,  has  been  made  a  life  mem- ber of  the  Professional  Golfers  Assn. 

WDRC 
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VIRGINLV  WADE 

VIRGINIA  WADE  started  her  ra- 
dio career  back  when  WJSV,  Wash- 

ington, was  an  independent  station 
with  a  daily  children's  program. Miss  Sandman.  She  received  letters 
from  Australia,  New  Zealand,  Can- 

ada and  all  States  east  of  the  Mis- 
sissippi. Nevertheless  she  soon  real- 

ized that  children's  programs  were 
becoming  so  numerous  that  it  would 
be  necessary  to  branch  out  to  other 
types  of  shows.  Women's  interests were  her  next  step  and  she  moved 
to  Kokomo,  Ind.,  to  become  director 
of  women's  activities  and  traffic 
manager  of  WKMO. 

After  a  short  stay  as  commercial 
continuity  writer  of  WFIN,  Find- 
lay,  0.,  she  arrived  at  WCED,  Du- 

bois, Pa.,  as  director  of  women's activities  and  continuity  writer. 
In  addition  to  her  regular  activi- 

ties she  conducts  nine  programs  a 
week — eight  for  women  and  one 
15-minute  newscast  on  Sunday 
night.  Three  of  the  programs  are 
sponsored  by  Occident  Flour  Co. 
Five  others  are  locally  sponsored 
and  the  newscast  is  sustaining.  All 
her  shows  are  planned,  prepared, 
produced  and  announced  by  herself. 

Virginia  is  a  graduate  of  the 
Marjorie  Webster  School,  Wash- 

ington, and  is  married  to  Les 
Ryder,  also  in  radio. 

Maurice  Rappel 

MAURICE  RAPPEL,  41,  recently 
named  director  of  Jewish  programs 
of  WWRL,  New  York,  died  at  his 
home  in  Sunnyside,  Long  Island, 
N.  Y.,  on  April  11,  after  an  ill- 

ness of  several  months.  Rappel  was 
at  one  time  director  of  Yiddish  pro- 

grams at  WLTH  and  WARD,  now 
consolidated  to  form  WBYN, 
Brooklyn.  He  also  produced  the 
American-Jewish  Hour  on  WHN, 
New  York,  and  a  Sunday  program 
on  WEVD,  New  York. 

Sgt.  Doster  Honored 
CLAY  DOSTER,  master  sergeant  who 
operated  PCAN  and  PCAC,  Army  sta- tions in  the  Panama  Canal  Zone  and 
who  secured  NBC  programs  for  the 
stations,  was  the  guest  of  honor  at  a 
dinner  given  by  NBC  officials  recently 
on  his  return  from  Panama.  Doster 
was  made  "honorary  vice-president  in 
charge  of  trivia,"  of  NBC  in  recogni- 

tion of  his  initiative  in  obtaining  tran- 
scribed network  programs  for  the  sta- tions and  for  bringing  troops  in  the 

field  closer  to  their  folks  at  home. 

Radios  for  USO 

GIFT  of  $5,000  worth  of  radios 
to  United  Service  Organizations 
clubhouses  by  the  United  Electrical, 
Radio  &  Machine  workers  of  Amer- 

ica, was  announced  last  week  by 
the  USO.  The  union  with  a  mem- 

bership of  400,000  voted  the  gift 
in  an  unanimous  resolution  at  its 
recent  annual  convention.  Accord- 

ing to  Albert  J.  Fitzgerald,  presi- 
dent, a  large  percentage  of  its 

membership  now  in  the  service  had 
reported  the  great  morale  value  of 
the  USO,  prompting  the  gift  resolu- 

tion. Union  is  purchasing  machines 
from  several  companies  and  will 
ship  them  to  USO  clubhouses. 

Celanese  and  Lever  Beam 

Programs  to  Servicemen 
FOLLOWING  announcement  chat 
the  Texas  Co.,  New  York,  had 
signed  with  CBS  as  the  first  spon- 

sor to  shortwave  its  regular  pro- 
gram— starring  Fred  Allen — to  the 

armed  forces  via  WCBX  and 
WORG,  CBS  international  sta- tions [Broadcasting,  April  13], 
two  other  CBS  advertisers  have 
made  similar  arrangements. 

Celanese  Corp.  of  America,  New 
York,  on  April  18  started  short- 
waving  its  Great  Moments  in 
Music  program  around  the  world 
Saturdays  7:30-8  a.m.  (EWT)  on 
the  CBS  shortwave  stations,  and 
on  April  21,  Lever  Bros.,  Cam- 

bridge, will  sponsor  transcribed 
versions  of  Lux  Radio  Theatre, 
Tuesdays,  7-8  a.m.  (EWT). 
Celanese  agency  is  Young  &  Rubi- 
cam.  New  York;  J.  Walter  Thomp- 

son Co.,  New  York,  handles  the 
Lux  account. 

USO  AD  COMMITTEE 

FORMED  FOR  DRIVE 

FORMATION  by  the  United  Serv- 
ice Organization  of  a  national  ad- 

vertising radio  committee  to  assist 
in  the  USO's  1942  war  fund  cam- 

paign, was  announced  last  week  by 
Prescott  S.  Bush,  national  cam- 

paign chairman. Co-chairmen  of  the  committee 
will  be  Joseph  R.  Busk,  of  Ruth- 
rauff  &  Ryan,  and  Maurice  R.  Bent, 
of  Blackett-Sample-Hummert.  Both 
served  in  the  radio  section  of  last 
year's  USO  drive  which  was  over- subscribed by  $3,600,000. 

Serving  on  the  committee  are 
Cadwell  S.  Swanson,  J.  Walter 
Thompson  Co.,  and  Hubbell  Robin- 

son, Young  &  Rubicam. 
Mr.  Busk  and  Jesse  Butcher,  di- 

rector of  radio  for  the  USO  drive, 
have  already  enlisted  the  aid  of 
William  Lewis,  of  the  Office  of 
Facts  &  Figures.  In  conjunction 
with  the  OFF,  the  USO  plans  to 

stagger  its  participation  in  com- mercial programs  between  May  11 
and  July  4  to  avoid  redundancy, 
and  conflicting  broadcasts  in  the same  evenings. 

Campaign  format  will  incor- porate use  of  spot  announcements, 
gag  situations  and  speeches  by 
well-known  people.  As  last  year  the 
USO  will  be  brought  into  the 
stories  of  dramatic  series  already 
on  the  air.  In  certain  scripts  last 
summer  leading  characters  organ- 

ized USO  drives  in  their  fictional 
communities. 

WWNY,  Watertown,  N.  T.,  has  ap- pointed Radio  Advertising  Corp.  as  its 
exclusive  representative. 

"THIS  IS  OUR  LAND'' 

So  say  millions  from  the  four  corners  of  the 

globe  who  have  adopted  this  glorious  U.S.A., 

as  their  home.  The  home  of  their  future  genera- tions. 

This  station  is  proud  to  be  a  welcome  visitor 
in  these  homes,  24  hours  of  the  day,  7  days  of 

the  week,  365  days  of  the  year. 

5,000,000  PEOPLE  CANT  BE  WRONG,  THEY 
WELCOME  IN  8  LANGUAGES  IN  THEIR 

HOMES   DAILY  THE   CALL  LETTERS  OF 

.  WHOM 

1480  KILOCYCLES 
FULL  TIME  OPERATION 

29  WEST  57TH  ST.,  NEW  YORK 
Telephone  Plaza  3-42G4 

JOSEPH  LANG,  Manager 
a  ^  ^ 

AMERICA'S   LEADING  FOREIGN   LANGUAGE  STATION 
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WPB  WAR  SERIES 

STARTING  ON  BLUE 

DESIGNED  to  clarify  the  war 
situation  and  the  production  drive 
and  to  acquaint  Joe  American  and 
his  family  with  the  important  role 
that  they  have  assumed  in  this 
broad  picture,  the  new  WPB  se- 

ries, Three  Thirds  of  a  Nation, 
will  start  on  the  BLUE  April  22, 
10-10:30  p.m.  (EWT). 
The  series  will  dramatize  the 

inter-relation  of  everyday  sacri- 
fices, shortages  of  materials,  sal- 

vage etc.  with  specific  cases  of  how 
it  helps  our  war  effort.  Parallels  of 
how  one  less  lump  of  sugar  means 
another  soldier  in  the  field;  one 
less  aluminum  double  boiler  means 
enough  planes  to  lick  the  Axis,  will 
be  drawn. 

Scripts  have  been  written  by 
Dorothea  J.  Lewis,  of  the  WPB  ra- 

dio section,  in  a  kaleidoscopic  style. 
They  will  be  presented  from  Holly- 

wood with  the  cooperation  of  the 
Hollywood  Victory  Committee  with 
original  music  by  Leith  Stevens 
and  Meredith  Wilson  under  the  di- 

rection of  John  Nelson. 
The  first  broadcast  will  link 

sugar  with  the  loss  of  Philippine 
plantations  and  smokeless  powder 
in  American  guns  in  Australia. 
Subsequent  programs  will  deal 
with  tires  and  our  curtailed  rub- 

ber sources;  the  link  between  junk- 
man and  our  mechanized  war;  the 

connection  between  the  last  auto- 
mobile on  the  assembly  line  and 

bombers  on  allied  fronts;  what 
1,500  pounds  of  steel  did  for  one 
American. 

PROGI?AMS 

AMATEURS  still  get  a  cha
nce on  Sing  &  Act  over  WFMJ, 

Youngstown,  and  listeners 
get  an  informal  half-hour 

each  Monday  at  9  p.m.  Listeners 
are  invited  to  the  studios  where  they 
participate  in  the  songs  and  play- 

lets which  constitute  the  pro- 
gram. Hand  microphones  bring 

singer's  voices  to  the  air  and  deep 
dramatic  cadences — all  from  the 
studio  audience  seated  in  their 
chairs.  Plays  contain  factual  errors 
which  are  deliberately  inserted  for 
listeners.  Complete  lists  of  such 
errors  bring  listeners  defense 
stamps. 

*  ❖ 
All-Marine 

ALL-MARINE  show,  titled  Halls 
of  Montezuma,  has  been  launched 
on  MBS  from  KGB,  San  Diego. 
Featured  on  the  weekly  half-hour 
show  are  the  45-voice  Sea  Soldier 
Chorus  and  Marine  Symphony  or- 

chestra. David  Titus  is  writer- 

producer. 

Baseball  History 
HISTORY  of  baseball  in  the  home 
town  is  discussed  by  Wally  Bron- 
son,  manager  of  the  Oshkosh,  Wis., 
farm  team  of  the  New  York  Giants, 
and  Bob  Lee,  sportscaster  of 
WOSH,  Oshkosh,  on  a  weekly 
quarter-hour  sports  program. 

5 f\i%i\  WA
TTS 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

/  POWER  IS 

Radio  Reveille 
RADIO-ACTIVE  Fort  Riley,  Kan., 
began  a  new  program  April  6 

called  Reveille  At  Riley  With  Cap'n. Kay  Smiley  over  KSAL,  Salina. 
Heard  from  6  to  6:30  a.m.  daily, 
the  program  is  designed  for  post 
listeners  consisting  of  news  about 
the  cavalry  troopers  and  presented 
by  Helen  Gies.  Another  program 

prepared  by  the  camp's  public  re- lations section  is  a  weekly  musical. 
Fort  Riley  Entertains,  over  WIBW, 
Topeka.  Featuring  enlisted  talent 
it  is  heard  at  7  to  7:30  p.m.  and 
originates  from  the  reservation's service  club. 

Tour  for  Funds 

WORKSHOP  of  seven  staff- 
members  of  WDAY,  Fargo,  is  pro- 

ducing Victory  Revue  twice  each 
week  in  various  cities  to  raise 
funds  for  gifts  to  be  presented 
to  men  in  the  armed  services.  Do- 

nating services,  the  troupe  has 
raised  between  $150  and  $200 
each  night,  with  the  station  defray- 

ing cost  of  advertising  and  travel. 
As  a  feature  of  each  show,  men 
leaving  shortly  for  the  services  are 
introduced  and  a  gift  party  is  ar- 

ranged in  Fargo  at  the  time  when 
they  leave  for  induction. 

Zany  Purchases 
HAIR  nets,  lumps  of  sugar,  char- 

coal, egg  shells,  locks  of  hair  and 
even  a  nose  print  of  an  Ardvark 
are  purchased  from  club  members 
each  evening  on  the  Funny  Money 
Man  program  of  WCAR,  Pontiac, 
Mich.  Trivial  and  nonsensical 
items  are  purchased  for  as  much 
as  $5  from  listeners  who  send  in 
their  names  to  become  club  mem- 
bers. 

Military  Tools 
TO  FAMILIARIZE  the  radio  lis- 

tener with  the  newest  types  of  tools 
in  military  use,  with  the  long-range 
purpose  of  building  up  morale  and 
confidence  in  the  fighting  forces, 
MBS  has  started  Fighting  Tools, 
weekly  program  featuring  Col. 
Henry  H.  Miller,  author  of  several 
texts  on  artillery  operation.  The 
broadcasts  will  be  checked  by  the 
War  Department. 

Transportation  Co-op 
PLAN  for  the  conservation  of  gas- 

oline, tires  and  automobiles  of  de- fense workers  in  the  Pontiac,  Mich., 
area  has  been  started  by  WCAR 
which  each  day  conducts  a  five- 
minute  announcement  program. 
The  broadcast,  Lets  Ride  Together, 
gives  names  and  times  of  workers 
seeking  transportation  or  offering 
same  as  well  as  their  routes  and 

phone  numbers. 

Bottle  Hints 
HINTS  to  answers  on  Winsom, 
new  weekly  half-hour  listener 
quiz  program  sponsored  by  Bow- man Dairy  Co.,  Chicago,  on 
WBBM,  are  given  on  Bowman 
bottlecaps  and  cards  to  be  handed 
to  customers  by  milk  salesmen  and 
grocers.  A  total  of  $200  cash  is 
given  weekly  to  65  listeners  who 
send  correct  answers  to  10  ques- tions on  the  program. 

Museum  Interests 

DESTROYING  the  erroneous  con- 
ception that  museums  are  dull  and 

uninteresting,  WBRK,  Pittsfield, 
Mass.,  conducts  39  South  Street 
from  the  galleries  of  the  local 
Berkshire  Museum.  Programs  are 
interesting  discussions  by  well 
known  local  people  on  current  ex- hibitions in  the  language  of  the 

layman. 
*         ❖  j!< 

For  Better  Health 
STRESSING  available  health 
clinics  and  agency  services  as  well 
as  giving  information  on  available 
educational  material,  the  Health 
Reporter  series  has  been  started 
on  WINX,  Washington.  Data  and 
copy  are  carefully  checked  with District  of  Columbia  official  and 
voluntary  health  agencies. 

Phone  Questions 
TELEPHONE  quiz  with  the  emcee 
asking  a  question  to  which  the  an- swer has  already  been  announced 
on  the  air  is  the  format  of  Do  You 
Knoiv  The  Answer  of  KLZ,  Den- 

ver. Contestants  are  picked  at  ran- 
dom from  the  phone  directory  and 

correct  answers  win  a  minimum of  $5. 
■fi  *  * 

Give  a  Lift 
ENCOURAGING  motorists  to  give 
soldiers  and  sailors  a  lift,  WTSP, 
St.  Petersburg,  has  begun  a  series 
of  daily  spots.  Other  spots  are  used 
to  ask  listeners  to  help  service  men 
make  the  most  of  their  furlough time. 

ce§  Its  Affiliation 

THE  BLUE  NETWORK 

Effective  Immediately 

Stephein  R»  Rintoul 
Owner 

Slocum  Chapin 
M-anager 

RICHMOND  wmoiHiA EDWARD  RETRY  CCO.JNC.NATIONAL  REPRESENTATIVES 
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TEACHING  advertising  to  students  of  the  U  of  Arizona,  Henry  Schaef- 
fer,  advertising  manager  of  KVOA,  Tuscon,  here  presents  a  complete 
campaign  prepared  for  a  local  account  by  the  station's  advertising  staff. Students  also  participated  and  their  best  commercials  received  prizes  and 
were  used  in  the  KVOA  campaign.  Dr.  E.  G.  Wood  of  the  university's College  of  Business  Administration  looks  on  as  Schaeffer  reviews  the 
campaign  for  the  class. 

Tea  for  Servicemen 

SERVICEMEN  are  invited  to  par- 
ticipate in  a  broadcast  and  have 

tea  served  right  in  the  studio  for 
Tea  With  Merry  Lee,  a  new  show 
heard  thrice-weekly  on  WFIL, 
Philadelphia.  With  Lee  Frank  as 
mistress  of  the  teacups,  different 
celebrities  visiting  the  city  are  in- 

vited to  have  their  tea  at  the  sta- 
tion at  4:30  p.m.  and  discuss  ways 

of  helping  in  the  war  effort.  Rep- 
resentatives from  the  various 

branches  of  the  service  join  in  the 
discussion. 

*  * 

Naturalization  Help 
AID  to  the  thousands  of  aliens  in 
San  Joaquin  Valley  who  are  pre- 

paring themselves  for  citizenship 
examinations  is  given  on  the  week- 

ly quarter-hour  A  School  in  Citi- 
zenship on  KTKC,  Visalia,  Cal.  A. 

studio  announcer  holds  school  with 
Gustavo  Simas,  Portuguese  news 
commentator,  providing  a  realistic 
touch. 

il:  ❖  * 

Lobby  Talk 
THE  LOBBY  in  a  small-town 
hotel  is  the  locale  for  a  series  now 
heard  on  CBS  five-times  weekly  an 
offshoot  of  Brush  Creek  Follies, 
weekly  program  continuing  on 
CBS.  In  the  new  show,  Down  Brush 
Creek  Way,  Hiram  Higsby  and  his 
cronies  meet  in  the  lobby  of  Stop 
Inn,  in  the  little  town  of  Brush 
Creek,  to  spin  tales,  play  and  sing. 

Sign  Per  Program  Pact 
PER  PROGRAM  contract,  cover- 

ing both  commercial  and  sustain- 
ing shows,  was  signed  by  KFI- 

KECA,  Los  Angeles,  and  ASCAP 
on  April  10.  However,  BMI  and 
public  domain  numbers  will  con- 

tinue to  be  the  major  musical 
sources  of  the  stations,  according 
to  Harrison  Holliway,  general  man- 

ager. He  called  attention  to  the 
fact  that  with  signing  of  the  agree- 

ment, KFI-KECA  will  be  permitted 
to  use  the  song,  "Coral  Isle",  lyrics 
of  which  were  written  by  Earle  C. 
Anthony,  stations'  owner,  and  mu- 

sic contributed  by  Johnny  Noble, 
an  ASCAP  member. 

ALUMNI  OF  WFBC  I 

Station  Proud  of  Members  I 

 Who  Reach  Stardom  ' 

ANNOUNCEMENT  several  weeks 
ago  that  Bill  Bivens  has  taken  over 
the  announcing  chores  on  the  NBC 
Chesterfield  Time  show  of  Fred 
Waring  was  accepted  with  a  feel- 

ing of  pride  by  WFBC,  Greenville, 
S.  C,  where  Bivens  was  chief  an- 

nouncer ten  years  ago.  WFBC  has 
come  to  feel  that  it  is  the  proving 
ground  for  many  radio  big  timers. 
WFBC  graduates  include 

Charles  Crutchfield,  program  di- 
rector of  WBT,  Charlotte;  who 

held  a  similar  position  at  WFBC; 
Frank  Blair,  WOL,  Washington, 
announcer;  Walter  Compton,  news 
editor  of  WOL  and  conductor  of 
the  MBS  Double  Or  Nothing  show; 
Margaret  McCravy,  known  as 
"Pretty  Peggy  Pepper"  on  Dr. 
Pepper  programs;  Martin  S. 
Wales,  now  at  WKAT,  Miami 
Beach;  Eber  Lineberger,  currently 
on  the  West  Coast. 

No  20th  Fete 

BECAUSE  STATION  time 
was  not  available,  KFI,  Los 
Angeles,  planned  no  special 
broadcast  festivities  to  ob- 

serve its  20th  anniversary 
April  16,  according  to  Harri- 

son Holliway,  general  man- 
ager. Instead  there  was  a 

"strictly  staff"  party,  with 
dramatic  incidents  in  the  his- 

tory of  the  station  broadcast 
during  a  30  minute  program 
on  the  evening  of  April  13. 
Glan  Heisch,  program  man- 

ager, was  producer,  with 
Claude  Sweeten's  orchestra 
supplying  background  music. 
Script  was  by  Don  Clark.  Don 
Wilson  and  Ken  Carpenter, 
Hollywood  network  announc- 

ers who  got  their  start  on 
that  station  announced.  Mr. 
Holliway,  in  a  brief  talk,  dis- 

cussed "Public  Service  Prob- 
lems in  War  Times". 

WCCO'S  SERVICEMEN 

Lobby  Plaque  to  List  16 
'  Members  Serving  * 

APPROXIMATELY  one-third  of 
the  male  personnel  of  WCCO,  Min- 

neapolis, are  already  serving  Uncle 
Sam  or  are  about  to  enter  the 
service.  In  honor  of  this  contin- 

gent, WCCO  has  set  up  a  plaque  in 
its  lobby,  listing  those  in  the  serv- 
ice. 

To  date  ten  have  already  left — 
Lee  Potter,  salesman;  George  Cul- 
bertson  and  Lyman  Swenson,  engi- 

neers: Vince  Bastien,  musician; 
Cun  Dawson,  assistant  production 
manager;  Bill  Wiggiston,  Eddie 
Gallaher  and  Bob  Campbell,  an- 

nouncers; Ernest  Jacobsen  and 
Harold  Kampainen,  pages. 

Those  scheduled  to  be  inducted 
within  the  next  six  weeks  are  Tom 
Dawson,  sales  manager;  Al  Hard- 

ing, salesman;  Lewis  Smith,  con- 
trol man;  Jack  Nadeau,  sound  ef- 

fects; Bob  Woodbury,  traffic  de- 
partment; Harry  Habata,  musician. 

Dawson  is  to  leave  the  middle  of 
April  to  join  the  Navy  as  a  lieu- tenant commander,  j.g. 

P  &  G  Extends  'Abie' ALTHOUGH  the  NBC  program 
Abie's  Irish  Rose,  sponsored  by 
Procter  &  Gamble  Co.,  Cincinnati, 
for  Drene  and  Teel,  was  slated  to 
go  off  the  network  after  the  May 
16  broadcast,  the  company  has  ex- 

tended its  contract  for  an  addi- 
tional six  weeks  through  June  26. 

The  series  is  heard  on  39  NBC  sta- 
tions, Saturdays,  8-8:30  p.m.  Agen- 

cy is  H.  W.  Kastor  &  Sons,  Chi- 
cago. 

22  From  WBBM's  Staff 
Now  in  Armed  Forces 

WBBM,  Chicago,  reports  that  22 
of  its  men  are  now  in  the  service 
as  follows : 
Army  Signal  Corps:  Lieut.  Tom Noble,  news  writer,  Camp  Robinson, 

Ark. ;  Jack  Cahill,  producer,  and  .John 
Slattery,  engineer,  Camp  Crowder, 
Mo. ;  George  Morriss,  producer,  and 
Charles  Reynolds,  mail  room  clerk, 
Chicago  ;  Charles  Warriner  and  Floyd 
Timberlake,  engineers,  War  Dept. 
radio  division. 
Army  Air  Corps  :  Michael  Sullivan, 

Selfridge  Field,  Mich.,  and  Bob  Croft, 
Chanute  Field,  111.,  both  pages. 

Regular  Army:  Capt.  J.  (Buck) 
AVeaver,  director  of  news  and  special 
events.  Washington  ;  Lieut.  Frank  H. 
Lehnert,  engineer,  and  Mat  Homer, 
page.  Camp  Forrest,  Tenn. ;  William Barthelman,  transcription  department, 
NCO  training  school,  Camp  Forrest ; 
Donald  Danielson,  publicity  writer, 
Camp  Grant,  111. ;  Bill  Connor,  Ft. 
Devens,  Mass. ;  Roy  Gleason,  San 
Diego ;  Bob  Myers,  Camp  Crowder, 
Mo.,  all  pages  ;  Martin  Miehalec,  main- tenance. 

Xavy  :  Ensign  Robert  Morard,  spe- 
cial events.  Great  Lakes,  111. 

Jlarines  :  Vincent  Rossi,  accounting, 
San  Diego,  Canadian  Army ;  Ed 
Cleland,  continuity  writer. 

National  Defense  Research  Council : 
Ellery  Plotts.  FM  engineer. 

VIRGINIA  DAVIS,  director  of  wom- 
en's programs  of  KXOK,  St.  Louis, 

and  Harry  K.  Renfro,  news  editor, 
have  lieen  appointed  honorary  mem- bers of  the  Marine  Corps  by  Capt. 
.John  A.  Tebbs,  commandant  of  the 
St.  Louis  office,  USMC,  who  present- 

ed them  with  miniature  Marine  em- 
blems for  their  work  for  Marine  en- 

listment. KXOK  is  making  plans  to 
further  publicize  the  Marines. 

II 

^^^^  announces  Suzy  the  Steno.  "Which means,  Mr.  Sponsor,  that  more 

and  more  'fares'  are  being  re- 
minded daily  of  your  program 

and  product  through  WSAI's  car cards — displayed  to  more  than 
350,000  passengers  who  daily 
ride  the  street  cars  and  buses  of 
Greater  Cincinnati  and  Northern Kentucky. 

"A  big  help?  It's  only  ONE  of 
WSAI's  tested  merchandising 

features!" 
WSAI'S  SALES  AIDS 

5.  Taxicab  Covers 1 .  Street  car  and 
bus  cards 2.  Neon  Signs 

3.  Display  Cards 
4.  Newspaper  Ads      7.  House-organ 

8.  "Meet  the  Sponsor"  Broadcast 

6.  Downtown  Wii dow  Displays 

CINCINNATI'S NBC     K     BLUE     NETWORKS     •  5, 
OWN  STATION 

000     WATTS     DAY     AND  NIGHT 
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THE  Hudinadl  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KSFO,  San  Francisco 

Langendorf  United  Bakeries,  San  Fran- 
cisco (Homestead  Bread),  sa,  thru  Ruth- 

rauff  &  Ryan,  N.  Y. 
Langendorf  United  Bakeries,  San  Fran- 

cisco (Holsum-American  Meal  Bread),  12 
ta  weekly,  thru  Erwin-Wasey  &  Co.,  San Francisco. 

William  H.  Wise  &  Co.,  New  York  (books), 
t,  thru  Northwest  Radio  Adv.  Co.,  Se- attle. 

Mary  Ellen  Jams  &  Jellies,  Oakland,  Cal., 
2  sp  weekly,  thru  Emil  Reinhardt  Agen- 

cy, Oakland. 
Golden  State  Co.,  San  Francisco  (Golden  V 

-Vitamin  Milk),  6  sp  weekly,  thru  Ruth- rauff  &  Ryan,  San  Francisco. 
Tidewater  Associated  Oil  Co.,  San  Fran- 

cisco, sp,  direct. 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart Soap),  6  sp  weekly,  thru  Frank- lin Truck,  N.  Y. 
F.  Lagomarsino  &  Sons,  Sacramento  (al- 

falfa seed),  6  sa  weekly,  thru  Ewing  C. 
Kelly,  Sacramento. 

Safeway  Stores,  Oakland  (food),  38  ta, 
thru  J.  Walter  Thompson  Co.,  San Francisco. 

Musterole  Co.,  New  York  (Musterole),  S 
sp  weekly,  thru  Erwin,  Wasey  &  Co., N.  Y. 

American  Chicle  Co.,  New  York  (Bee- 
man's  pepsin  gum),  50  sa  weekly,  thru Grant  Advertising,  N.  Y. 

KQW,  San  Jose 
Peterson  Tractor  &  Equipment  Co.,  Hay- 

ward,  Cal.,  5  sp  weekly,  direct. 
Los  Angeles  Soap  Co.,  Los  Angeles  (soap), 

6  sp  weekly,  thru  Raymond  R.  Morgan, 
Hollywood. 

Langendorf  United  Bakeries,  San  Francisco 
(American  Meal  Bread),  11  sa  weekly, 
thru  Erwin,  Wasey  &  Co.,  San  Francisco. 

Langendorf  United  Bakeries,  San  Francisco 
(Hollywood  Bread),  6  sa  weekly,  thru 
RuthraufT  &  Ryan,  San  Francisco. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 
(Beechnut  gum),  4  sa  weekly,  thru 
NeweU-Emmett,  N.  Y. 

American  Cigarette  &  Tobacco  Co.,  New 
York  (Pall  Mall),  23  so  weekly,  thru 
RuthraufT  &  Ryan,  N.  Y. 

Chris  Hansen  Labs.,  Little  Falls,  N.  Y. 
(Junket),  4  ta  weekly,  thru  Mitchell- 
Faust,  Chicago. 

Larus  &  Bros.  Co.,  Richmond,  Va.  (Edge- 
worth  Tobacco),  3  sa  weekly,  thru  War- 

wick &  Legler,  N.  Y. 

KHJ,  Hollywood 

F.  W.  Woolworth  Co.,  N.  Y.    (chain),  5 
ta  weekly,  thru  Lynn  Baker  Co.,  N.  Y. 

Pepsodent  Co.,  Chicago   (toothpaste),  5  ta 
weekly,  thru  Lord  &  Thomas,  Chicago. 

Ex-Lax  Mfg.   Co.,  Brooklyn    (laxative),  3 ta  weekly,  thru  Joseph  Katz  Co.,  N.  Y. 
Carnation   Milk   Co.,    Los   Angeles  (fresh 

milk),  5  sp  weekly,  thru  Lord  &  Thomas, Los  Angeles. 
American   Cigarette   &   Cigar   Co.,   N.  Y. 

(Pall    Mall    cigarettes),    28    ta  weekly, 
thru  RuthraufT  &  Ryan,  N.  Y. 

KFI,  Los  Angeles 
Larus  &  Bros.  Co.,  Richmond,  Va.  (Domino 

cigarettes),  2  ta,  4  sa  weekly,  thru  War- 
wick &  Legler,  N.  Y. 

American  Cigarette  &  Cigar  Co.,  N.  Y. 
(Pall  Mall  cigarettes),  16  ta  weekly, 
thru  RuthraufT  &  Ryan,  N.  Y. 

F.  W.  Woolworth  &  Co.,  N.  Y.  (chain),  5 
sp  weekly,  thru  Lynn  Baker  Co.,  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (soap),  sa, 
ta  weekly,  thru  Young  &  Rubicam, N.  Y. 

KFAC,  Los  Angeles 
Everlast  Co.,  Hollywood  (inner  tube  pre- 

server) ,  36  sa  weekly,  thru  Allied  Adv. 
Agencies,  Los  Angeles. 

Chemicals  Inc.,  San  Francisco  (Vano),  3 
sa  weekly,  thru  Botsford,  Constantine  & 
Gardner,  San  Francisco. 

WWDC,  Washington 
Liggett  &  Myers  Tobacco  Co.,  New  York 

(Chesterfield),  72  ta  weekly,  thru 
NeweU-Emmett,  N.  Y. 

KYW,  Philadelphia 
Rumford    Chemical    Co.,    Rumford,    R.  I. 

(baking    powder),    3    sa    weekly,  thru 
H.  B.  Humphrey,  Boston. 

Kellogg  &  Co.,  Battle  Creek,  Mich,  (corn 
flakes),   10   sa  weekly,   thru   J.  Walter 
Thompson  Co.,  Chicago. 

Lever  Bros.,  Cambridge,  Mass.   (soap),  10 
sa  weekly,  thru  Young  &  Rubicam,  N.  Y. 

P.  Duff  &  Sons,  Pittsburgh  (Gingerbread 
Mix),  3  sa  weekly,  thru  Earl  Bothwell, Pittsburgh. 

Planters  Nut  &  Chocolate  Co.,  Wilkes- 
Barre,  Pa.  (Planters  Peanuts),  6  sp 
weekly,  thru  J.  Walter  Thompson  Co., 
N.  Y. Longines  Wittnauer  Watch  Co.,  New  York 
( watches ) ,  1  t  weekly,  thru  Arthur 
Rosenberg,    N.  Y. 

WOR,  New  York 
R.  B.  Davis  Co.,  Hoboken,  N.  J.  (Coco- 

malt)  ,  5  sa  weekly,  thru  Murray  Breese 
Associates,  N.  Y. 

Mason,  Au  and  Magenheimer  Confection- 
ery Mfg.  Co.,  Brooklyn  (Dots  and  Black 

Crows),  6  sa  weekly,  thru  Applied  Mer- chandising, N.  Y. 
Sweets  Co.  of  America,  Hoboken,  N.  J. 

(Tootsie  Rolls),  5  sa  weekly,  thru  Biow 
Co.,  N.  Y. Hartz  Mountain  Products,  New  York  (bird 
food),  weekly  sp,  thru  George  H.  Hart- man  Co.,  Chicago. 

WJZ,  New  York 
Quaker  Oats  Co.,  Chicago  (Sparkies),  6  ta 

weekly,  thru  RuthraufT  &  Ryan,  Chicago. 
Noxon    Inc.,    New    York    (polish) ,    6  sa 

weekly,  thru  Brown  &  Spector  Co.,  N.  Y. 
United  Drug  Co.,  Boston  (annual  one-cent sale) ,   4  t  weekly,   1  week,  thru  Street 

and  Finney,  N.  Y. 
Ringling  Bros.  &  Barnum  &  Bailey,  5  sa 

weekly,  5  weeks,  thru  Donahue  and  Coe, N.  Y. 

WJJD,  Chicago 
Prima-Bismarck  Brewing  Co.,  Chicago 

(Prima  Beer),  sp,  thru  Newby,  Peron 
&  Flintcraft,  Chicago. 

Milk  Foundation,  Chicago  (distributors  as- 
sociation). 76  ta,  thru  McCann-Erick- 

son,  Chicago. 
Quaker  Oats  Co.,  Chicago  (Sparkles),  108 

sa,  thru  RuthraufT  &  Ryan,  Chicago. 
WFIL,  Philadelphia 

Sweets  Co.  of  America,  Hoboken,  N.  J. 
(tootsie  rolls),  5  sa  weekly,  thru  Biow 
Co.,  N.  Y. Lever  Bros.,  Cambridge,  Mass.  (soap),  9 
sa  weekly,  thru  Young  &  Rubicam,  N.  Y. 

Roma  Wines,  Philadelphia  (wine),  18  sa 
weekly,  thru  Samuel  Taubman,  Philadel- 

phia. WIND,  Gary 

Carter  Products,  New  York  (Arrid),  3  sa 
weekly,  52  weeks,  thru  Spot  Broadcast- ing. N.  Y. 

Chicago  Stadium  Circus,  Chicago,  145  sa, 
thru  Schwimmer  &  Scott,  Chicago. 

WINS,  New  York 
Margaret  Rudkin's  Pepperidge  Farms, Norwalk,  Conn.  (Pepperidge  Bread),  3 
sp  weekly,  13  weeks,  thru  Kenyon  & Eckhardt,  N.  Y. 

WFAA-WBAP,  Dallas-Fort  Worth 
Kellogg  Co.,  Battle  Creek   ( All-Bran ) ,  107 ta,  thru  Kenyon  &  Eckhardt,  N.  Y. 
National  Toilet  Co.,   Paris,  Tenn.  (Nadi- 

nola),    60   ta,   thru   Roche,   Williams  & 
Cunnyngham,  Chicago. 

Lehn    &    Fink    Products    Co.,    New  York 
(Pebecco   Tooth    Powder),    65   sa,  thru 
Lennen  &  Mitchell  Inc.,  N.  Y. 

Macfadden  Publications,  New  York  (True 
Story),  6  sa,  thru  Arthur  Kudner  Inc., N.  Y. 

Quaker  Oats  Co.,  Chicago,  30  ta,  thru 
Sherman  &  Marquette  Inc.,  Chicago. 

Eaton  Paper  Corp.,  Pittsfield,  Mass.,  26 
sa,  thru  Grey  Adv.  Agency,  N.  Y. 

Peter  Paul  Inc.,  Nagautuck  (Walnettoes) , 
54  sa,  thru  Platt-Forbes  Inc.,  N.  Y. Washington  State  Apple  Commission, 
Wenatchee,  9  sa,  thru  J.  Walter  Thomp- 

son Co.,  San  Francisco. 
Swift  &  Co.,  Chicago  (Jewel  Shortening), 

276  ta,  thru  J.  Walter  Thompson  Co., 
Chicago. 

WTRY,  Troy,  N.  Y. 
Shell  Oil  Co.,  New  York,  130  ta,  direct. 
Brewing  Corp.   of   America,   Cleveland,  3 

sp  weekly,  26  weeks,  thru  Lang,  Fisher 
&  Kirk  Inc.,  Cleveland. 

Lever  Bros.,  Cambridge   (Swan  Soap),  15 
ta  weekly,  10  weeks,  thru  Young  &  Ruci- 
cam,  N.  Y. 

CFCH,  North  Bay,  Ont. 
Canadian  Oil  Co.,  Montreal,  26  sa,  thx-u McConnell  Eastman  Co.,  Montreal. 
E.  &  S.  Currie  Ltd.,  Toronto  (men's  wear), 13  ta,  thru  Tandy  Adv.  Agency,  Toronto. 
Swift  Canadian  Co.,  Toronto  (meats),  34 

sa,  thru  J.  Walter  Thompson  Co.,  To- ronto. 
KECA,  Los  Angeles 

American  Cigarette  &  Cigar  Co.,  N.  Y. 
(Pall  Mall  cigarettes),  12  ta  weekly, 
thru  RuthraufT  &  Ryan,  N.  Y. 

F.  W.  Woolworth  &  Co.,  N.  Y.  (chain),  13 
sa  weekly,  thru  Lynn  Baker  Co.,  N.  Y. 

KLZ,  Denver 
Kellogg  &  Co.,  Battle  Creek  (All  Bran),  ta 

weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Northwestern  Yeast  Co.,  Chicago  (Maca), 

2  sp  weekly,  4  weeks,  thru  Hays  Mac- Farland  &  Co.,  Chicago. 

Douglas  News 
DOUGLAS  OIL  &  REFINING 
Co.,  Los  Angeles,  with  establish- 

ment of  new  distributors  has 
started  a  five-weekly  quarter-hour 
news  commentary  What  the  News 
Means  to  You,  on  KOY,  Proenix, 
with  six-weekly  transcribed  an- 

nouncements on  KPAS,  Pasadena, 
Cal.  Firm  in  addition  uses  four 
and  six  spots  weekly  on  KECA, 
Los  Angeles,  and  KHJ,  Hollywood, 
respectively.  Agency  is  H.  W. 
Kastor  &  Sons,  Chicago. 

CANADA  RED  CROSS 

BUYING  RADIO  TIME 
CANADIAN  Red  Cross  is  using 
radio  as  a  paid  advertising  medium 
for  the  first  time  in  a  campaign 
from  May  5  to  23,  using  twice- 
daily  transcribed  dramatized  spot 
announcements  six  days  weekly  on 
84  Canadian  stations.  In  addition, 
the  commercial  English  and  French 
networks  of  the  Canadian  Broad- 

casting Corp.  and  such  other  sta- 
tions as  lines  can  be  arranged  for 

will  carry  free  four  half -hour  vari- 
iety  shows  produced  by  the  CBC, 
while  NBC  and  CBS  will  each  con- 

tribute a  half-hour  network  show 
featuring  top  flight  stars  and  pro- duced in  New  York. 

The  campaign  is  being  handled 
by  the  Canadian  Red  Cross  radio 
committee  of  which  Harry  Sedg- 

wick, CFRB,  Toronto,  is  chairman, 
with  George  Taggart,  Toronto, 
CBS  assistant  general  program 
supervisor  as  chairman  of  the  pro- 

duction committee,  and  Don  Bas- 
sett,  radio  director  of  A.  McKim 
Ltd.,  Toronto,  and  Glen  Banner- 
man,  president  and  general  man- 

ager of  the  Canadian  Assn.  of 
Broadcasters,  as  members  of  the 
production  committee. 

Commercial  placements  for  the 
Canadian  Red  Cross  are  handled 
by  four  advertising  agencies — 
Cockfield  Brown  &  Co.,  J.  J.  Gib- 

bons Ltd.,  Russell  T.  Kelley  Ltd., 
and  A.  McKim  Ltd. 

Script  Conflict  Brings 

Shirley  Temple  Changes 
DUE  TO  CONFLICT  over  script 
changes,  Sally  Benson  and  her  col- laborating writer,  Doris  Gilbert, 
have  withdrawn  from  the  weekly 
half-hour  CBS  Junior  Miss,  featur- 

ing Shirley  Temple,  and  sponsored 
by  Procter  &  Gamble  Co.  (Ivory 
Snow).  Harry  Kronman,  who  was 
Louella  Parsons'  radio  writer  on 
various  network  shows,  was  called 
in  to  handle  scripts  for  the  broad- 

casts. Miss  Benson  wrote  the  origi- 
nal New  Yorker  magazine  stories 

from  which  the  radio  series  is  be- 
ing adapted. The  writers  charged  that  script 

changes  resulted  in  mishandling  of 
characters-  Besides  Benton  & 
Bowles,  agency  servicing  the  ac- 

count, sharing  authority  on  the 
show  are  Procter  &  Gamble  Co., 
Ed  Wolfe,  radio  agent  who  pack- 

aged the  series,  and  Mrs.  George 
Temple,  mother  of  Shirley. 

'Johnson  Family'  Shift 
JIMMY  SCRIBNER,  impersonator 
of  22  characters  on  The  Johnson 
Family,  heard  on  MBS  from 
WKRC,  Cincinnati,  on  April  20 
moves  from  the  4:15  p.m.  period 
to  7:15  p.m.,  occupying  the  spot 
held  by  Here's  Morgan,  participa- 

tion program.  Scribner's  five-times 
weekly  program  is  locally  spon- 

sored, and  is  available  to  the  re- 
mainder of  the  network  with  com- 
mercial credits  deleted.  Sponsors 

and  stations  carrying  the  program 
commercially  are:  Dr.  Mallas,  on 
WIP,  Philadelphia;  Southwest 
Tablet  Co.,  on  WRR,  Dallas, 
KFJZ,  Fort  Worth;  and  KNOW, 
Austin;  De  Coursey  Cream  Co., 
Wichita,  Kansas,  KFBI,  Wichita; 
Roanoke  Mills,  Roanoke,  Va., 
WSLS,  Roanoke,  and  Robert  Orr 
&  Co.,  Nashville,  Tenn.,  WSIX, 
Nashville. 

You  can  cover  more  with  TRIPLE  power,  look  into  the  Z  net. 

~  Adv. 
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BENSON  &  HEDGES,  New  York 
(Virginia  Rounds  cigarettes),  on 
April  13  started  a  five-weekly  quar- 

ter-hour news  period  on  WOR,  New 
York,  with  Paul  Schubert  as  news 
analyst.  Monday  through  Friday, 
10 :30-10 :45  p.m.  Agency  is  Duane 
Jones,  New  York.  Benson  &  Hedges 
also  sponsors  a  five-weekly  quarter- 
hour  news  program  on  WBAF,  New 
York. 

BELGIAN  Information  Bureau,  New 
York,  is  sponsoring  a  13-week  cam- 

paign of  thrice-weekly  news  periods, 
7  :25-7  :30  p.m.  on  WQXR,  New  York. 
Agency  is  Gotham  Adv.  Co.,  New 
York.  The  bureau  sponsors  weekly 
quarter-hour  programs  on  the  seven FM  stations  of  the  American  Network 
[Broadcasting,  April  13]. 

LAND  O'  LAKES  CREAMERIES, 
Minneapolis  (butter  and  cheese),  on 
April  20  adds  WOR,  New  York,  to 
Boake  Carter,  making  a  total  of  22 
MBS  stations  carrying  the  program 
thrice-weekly  for  sponsor.  Agency  is 
Campbell-Mithun,  Minneapolis. 
SKRUDLAND  PHOTO  SERVICE. 
Chicago,  has  started  sponsorship  of 
the  12:05-12:30  midnight  period  six 
times  weekly  on  WLW,  Cincinnati,  in 
addition  to  present  schedule  of  news- casts and  announcements  on  over  20 
stations.  Agency  is  United  Adv.  Cos., 
Chicago. 
HECKER  PRODUCTS,  New  York, 
has  changed  Capt.  Tim  Healy's  Ad- 

venture Cluh,  children's  program  on 
WHN,  New  York,  advertising  Force 
cereal  to  The  Story  Behind  the  Netcs, 
six-times  weekly  news  period  for 
adults,  with  Capt.  Healy  continuing 
on  the  program.  Agency  is  Maxon 
Inc.,  N.  Y. 
PHOTO  DEVELOPING  Inc.,  Los 
Angeles,  new  to  radio,  in  a  13-week 
test  campaign  which  started  April  6 
is  using  six  weekly  participations  in 
Andy  &  Virginia  on  KMPC,  Beverly 
Hills,  Cal.  If  successful,  schedule  will 
be  expanded  to  include  other  Southern 
California  stations.  Agency  is  The 
Mayers  Co.,  Los  Angeles. 
CANADIAN  WATER  PAINTS  Co- 
Montreal,  has  started  spot  announce- 

ments on  a  number  of  Canadian  sta- 
tions, placed  by  J.  J.  Gibbons  Ltd., 

Montreal. 

DEISEL-WEMMER-GILBERT.  De- 
troit, for  R.  G.  Dun  cigars,  will  spon- 

sor for  13  weeks  on  WJBK,  Detroit, 
the  WJBK  Polish  Quiz,  foreign  lan- 

guage program,  Sundays,  6-6 :30  p.m. 
Agency  is  Brace  Beemer,  Detroit. 

AUSTRALIA  BEATS  THE 

NAZI  FIFTH-COLUMN!  .  .  . 
WE  IN  AMERICA  CAN  GAIN 
FROM  THEIR  EXPERIENCES 
BY  BROADCASTING  THE 

THRILLING,  AUSTRALIAN- 
MADE  FEATURE  .  .  . 

"THE  ENEMY  WITHIN  " 

For  information  write  or  wire 

KASPER-GORDON,  Inc. 

140  Boylston  St. 

Boston,  Mass. 

I  JERGENS  AT  NIGHT  I I  Value  of  Midnight  Hours  to  I 

I  Be  Tested  on  WJZ  ' 

FOSTERING  FOSTER  is  this  con- 
tract, with  pen  wielded  by  Rodney 

Hull,  advertising  manager  of 
Loose-Wiles  Biscuit  Co.,  New  York. 
Company  will  sponsor  Cedrie  Fos- 

ter, news  commentator,  on  the 
Yankee  Network,  Mondays  thru 
Fridays,  1:45-2  p.m.,  starting  April 
27.  Seated  beside  Mr.  Hull  is  Linus 
Travers,  vice-president  of  the 
Yankee  Network.  Mr.  Foster  is  at 
left  with  W.  J.  Hullstrung,  Loose- 
Wiles  publicity  director. 

KNOX  Co.,  Hollywood  (proprietary), 
in  a  dealer  tiein  campaign,  will  spon- 

sor a  series  of  more  than  40  one-min- 
ute transcribed  Spanish  speaking  an- 

nouncements on  stations  in  South 
America.  NBC  Hollywood  Radio-Re- 

cording Division  cut  the  series.  Place- 
ment is  through  Barton  A.  Stebbins 

,  Adv.,  Los  Angeles. 
GERRITT  Co.,  Los  Angeles  (Color 
Tone  vitamin),  in  a  30-day  San  Diego 
area  test  campaign  ending  April  24, 
is  using  19  spot  announcements  per 
week  on  KGB  and  12  weekly  on 
KESD.  T.  Tyler  Smith  Adv.  &  Mer- 

chandising, Hollywood,  has  the  ac- count. 
TRYCO  Co.,  Hollywood  (athletic  foot 
ointment),  is  currently  using  14  spot 
announcements  per  week  on  KROY, 
Sacramento,  with  six  weekly  on  KH.I, 
Hollywood.  T.  Tyler  Smith  Adv.  & 
Merchandising,  Hollywood,  has  the 
account. 

SUNNY  SALLY  Vegetable  Growers, 
Vernon,  Cal.  (packaged  fresh  spin- 

ach, salad),  currently  is  using  five 
participations  weekly  in  the  Andy  & 
Virginia  program  on  KMPC.  Beverly 
Hills.  Other  Southern  California  sta- 

tions will  be  added.  T.  Tyler  Smith 
Adv.  &  Merchandising,  Los  Angeles, 
services  the  account. 
LOMA  LINDA  FOOD  Co..  Arlington, 
Cal.  (breakfast  foods),  continuing  a 
California  campaign  launched  sevei'al months  ago,  is  using  on  a  scattered 
schedule  transcribed  announcements 
on  KQW  KGO  KFRC,  with  partici- 

pation in  Homemaker's  Cliih  on  KHJ. A  heavy  summer  schedule  is  nlanned. 
Gerth-Knollin  Adv.  Agency,  Los  An- 

geles, has  the  account. 

LOS  ANGELES  SOAP  Co..  Los  An- 
geles, Cal.,  has  started  for  52  weeks, 

six  10-minute  newscasts  weekly  on 
KQW,  San  Jose.  Cal.  Agency  is  Ray- mond R.  Morgan  Co.,  Hollywood,  Cal. 

PETERSON  TRACTOR  &  EQUIP- 
MENT Co.,  Hay  ward.  Cal.  (farm 

equipment),  has  renewed  for  52  weeks 
its  five-minute  newscasts  five  times 
weekly  on  KQW,  San  Jose,  Cal. 
REARDON  PAINTS  Co.,  Montreal, 
has  started  transcribed  spot  announce- ments three  times  weekly  on  CKAC, 
Montreal;  CFCF,  Montreal;  CHSJ, 
St.  John,  N.  B. ;  CKCW,  Moneton, 
N.  B. ;  CFCY,  Charlottetown,  P.  E.  I. ; 
CHNS,  Halifax.  N.  S. ;  CFRB.  To- 

ronto ;  CKY,  Winnipeg.  Account  was 
placed  direct. 

TO  EXPLORE  the  commercial  pos- 
sibilities of  the  midnight-1  a.m.  pe- 

riod, WJZ,  New  York  will  rebroad- 
cast  from  12 : 45-1  a.m.  recordings  of 
Jergen's  Journal,  Walter  Win- 
chell's  program  now  heard  on  106 BLUE  stations,  Sunday,  9  p.m., 
sponsored  by  the  Andrew  Jergens 
Co.,  Cincinnati. 

Scheduled  for  a  13-week  period 
only,  the  repeat  broadcasts  are  an 
experiment  on  the  part  of  WJZ  to 
determine  the  listening  audience 
at  that  time  for  programs  other 
than  recorded  announcements  by 
presenting  a  program  with  proven 
audience  appeal.  It  is  expected  that 
test  offers  for  the  rebroadcast  will 
be  made  after  a  few  weeks.  Len- 
nen  &  Mitchell,  New  York,  is 
agency. 
Now  on  WJZ  1-7  a.m.  is  Say  It 

With  Music,  an  all-music  program 
with  spot  announcements  available 
to  advertisers  who  wish  to  tap  the 
new  market  of  night  listeners  cre- 

ated by  the  war  effort. 

Adam  Hat  on  Blue 
ADAM  HAT  STORES,  New  York, 
on  May  1  will  sponsor  the  broadcast 
of  the  Petey  Scalzo-Toby  Vigil  light- 

weight bout  from  Hollywood,  Cal.,  on 
13  BLUE  Pacific  Coast  stations  and 
on  May  11  the  Gus  Dorazio-Harry 
Bobo  lightweight  bout  from  Philadel- 

phia on  135  BLUE  stations,  with 
blow-by-blow  descriptions  by  Sam 
Taub  and  commercials  and  color  by 
Bill  Stern.  Agency  is  Glicksman  Adv. 
Co.,  New  York. 

SPOT 

BROADCASTING 

permits SPOT  BUDGETING 

to  fit  each 

market's  Volume 

More  money  for 
Uie  HOT  SPOTS  . 

Nctthine  wasted  on the  .  DEAD  SPOTS 

"Siieciil  attintion  for 
I'ROBLEM  SPOTS, 

/"'""■A  6- COMPANY 

L  RUIABIUTV NATIONAL  STATION 
REPRESENTATIVES 

#

9

 

Total  Retail  Sales 

Per  Capita  Retail  Sales 

Industrial  Employees 

Industrial  Payrolls 

Textile  Manufacturing 

Peach  Farming 

'o-ryve  of 

950  KC 
5,000WDAY    1,000  W  NIGHT 

COLUMBIA  AFFILIATE 

SPARTANBURG 
SOUTH      CA  ROLINA 

WALTER  BROWN  V.P.  &  G.M. 
RER  BX  GEO.P.HOLLINGBERY  CO. 
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365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

RADIO 

STATION 

REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 

I 

I 
I 

I 
I 

I 

i 
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"^O^  THE  SPOTS  ̂ 
CJOR's  national  spot  an- 

nouncement business  is 

more  than  all  other  sta^ 
tions  in  this  area 

another  proof  of  CJOR 
leadership. 

Vancouver  -  B.  C. 
Nat.  Rep.: 

J.  H.  McGillvra  (US) 
H.  N.  Stovin  (Canada) 

600  KG  1000  Watts 

ita-  i —  1 
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I 
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It  Happened 

TEN  YEARS  AGO  THIS  MONTH 

From  the  1932  files  of  Broadcasting 

DRASTIC  upward  revisions  of  the  li- 
cense fees  assessed  against  broadcast- 

ing stations  for  use  of  copyrighted 
music,  by  which  fees  demanded  would 
be  increased  more  than  300%  to  an 
annual  figure  of  about  $3,500,000, 
based  on  current  broadcast  income, 
proposed  by  ASCAP  in  its  long- 
awaited  "yardsticli",  have  been  an- nounced by  E.  Claude  Mills,  general 
manager,  to  become  effective  June  1, 
1933. 

• 
DISMISSAL  of  the  first  case  ever 
instituted  raising  the  question  of  Inter- 

state Commerce  Commission  juris- 
diction over  the  broadcast  rate  struc- 

ture, on  the  ground  that  broadcasting 
stations  are  not  common  carriers  for 
hire  within  the  meaning  of  the  law 
and  that  the  ICC  is  without  power  or 
authority  to  regulate  or  control  their 
rates,  charges,  rules,  regulations  and 
practices,  was  recommended  to  that 
agency  April  6  by  Examiner  W.  M. 
Cheseldine. • 

ACCLAIMED  as  a  "new  tool  in  ad- 
vertising", electrical  transcriptions  by 

the  noiseless  recording  or  "hill-and- dale"  method  excited  the  keen  interest 
of  a  large  audience  of  advertising  men, 
publishers,  business  executives  and 
printers  attending  a  unique  demonstra- tion before  the  New  York  Advertising 
Club  April  6  by  World  Broadcasting 
System. • 
CBS  announces  that  on  May  15 
WHAS,  Louisville,  will  leave  NBC  to 
take  a  full  schedule  of  CBS  programs, 
and  that  a  new  station  under  construc- 

tion at  Winsor,  Ont.,  across  the  river 
from  Detroit,  will  be  added  to  the  net- 

work to  replace  WXYZ. e 
CALL  LETTERS  of  WHAP,  New 
York,  have  been  changed  to  WFAB 
by  authority  of  the  Department  of 
Commerce.  The  station's  time  was  re- cently leased  in  toto  by  its  licensee, 
the  Defenders  of  Truth  Society,  to  the 
Fifth  Avenue  Broadcasting  Corp., 
headed  by  Paul  F.  Harron  and  Clar- ence Taubel.  who  also  operate  WPEN 
and  WRAX,  Philadelphia. e 

ONE  OF  RADIO'S  most  bitter  news- 
paper critics,  the  FAmira  (N.  Y.)  Siin- 

Gaeetie,  shortly  will  enter  the  broad- 
casting field,  if  the  Federal  Radio 

Commission  authorizes  the  present 
owners  of  WGBF,  Glens  Falls,  N.  Y., 
to  transfer  their  50-watt  station  to 
John  T.  Calkins,  general  manager  of 
the  newspaper,  one  of  the  Gannett 
group.  Another  newspaper  which  may 
enter  radio  shortly  is  the  Cleveland 
Plain  Dealer,  which  is  reported  nego- 

tiating for  control  of  WHK,  Cleve- land, now  owned  by  the  Howlett Bros. 
• 

WJSV,  Mt.  Vernon  Hills,  Va.,  a 
10,000-watt  station  operating  on  1460 
ke.,  will  shortly  be  taken  over  by 
CBS  under  a  five-year  leasehold  ar- 

rangement with  option  to  renew  and 
will  serve  as  a  full  CBS  outlet  for 
Washington.  The  station  is  licensed 
to  the  Indenendent  Publishing  Co., 
publishers  of  the  Fellotvship  Forum. • 

THE  TERM  "electrically  reproduced" may  not  be  used  in  introducing  an 
electrical  transcription  program  under 
the  modified  rules  and  regulations 
which  become  effective  Feb.  1  and 
which  relaxed  the  restrictions  govern- 

ing such  programs,  the  Federal  Radio 
Commission  has  informed  Scott  Howe 
Bowen  Inc. • 

JACK  STEWART,  sales  director  of 
WFBR,  Baltimore,  has  been  elected  a 
governor  of  the  Baltimore  Advertising 
Club,  succeeding  R.  V.  O.  Swartout, 
who  recently  left  the  management  staff of  that  station. 

OLIVER  MORTON,  former  manager 
of  WBZ-WBZA,  Boston-Springfield, 
has  been  named  manager  of  KDKA, 
Pittsburgh,  and  F.  E.  Spencer  has 
been  promoted  to  sales  manager.  It 
is  expected  that  Lloyd  C.  Thomas, 
general  commercial  manager  of 
KDKA,  will  shortly  join  the  New  York 
staff  of  NBC. 

• 
FRED  SHAWN,  formerly  a  drama 
student  at  Pomona  College  in  Califor- 

nia, and  recently  with  the  cast  of 
the  Ziegfeld  Follies,  has  joined  the 
announcing  staff,  of  WLW,  Cincinnati. 

• 
IVAN  STREED,  formerly  with  KFH, 
Wichita,  has  joined  WMBD,  Peoria, 
as  program  drector,  succeeding  Steve 
Cisler,  who  has  returned  to  WGAR, 
Cleveland. 

e 

ROY  C.  WITMER,  NBC  vice-presi- 
dent in  charge  of  sales,  has  notified  agen- 
cies and  sponsors  that,  effective  May 

1,  the  rates  of  WEAF  and  WJZ, 
New  York  keys,  will  be  increased  20% 
to  $900  per  hour,  $562.50  per  half-hour 
and  $351.57  per  quarter-hour, o 
SALE  of  WLAP,  Louisville,  to  local 
interests,  was  announced  April  29  by 
Ralph  Atlass,  former  owner,  who  also 
owns  WJKS,  Gary,  Ind. 

• 
WILLIAM  S.  HEDGES,  manager  of 
WMAQ,  Chicago,  and  past  president 
of  the  NAB,  has  been  unanimously 
elected  president  of  the  Chicago  Broad- 

casters Assn.,  with  Homer  Hogan, 
manager  of  KYW,  reelected  vice-presi- dent and  W.  E.  Hutchinson,  WAAF, 
elected  secretary-treasurer. • 
BLAIR  WALLISER,  author  of  the 
Harold  Teen  sketches  and  for  the  last 
two  years  on  the  staff  of  WGN,  Chi- 

cago, has  been  named  production  man- 
ager of  that  station. 

0 
JOSEPH  R.  SPADE  A  has  been 
placed  in  charge  of  the  Detroit  office 
of  Scott  Howe  Bowen  Inc.,  with  Ar- 

thur F.  Chapin  named  manager  of 
the  Boston  Office. 

• 
MYRON  P.  KIRK,  formerly  with 
NBC's  commercial  staff  in  Cleveland, has  joined  the  H.  Jack  Lang  agency 
of  Cleveland  as  manager  of  radio  ad- vertising. 

Hillman's  Bone 
BILL  HILLMAN,  BLUE 
Washington  c  o  m  m  e  n  tator, 
went  through  a  news  an- 

alyst's nightmare  recently. 
Having  dinner  with  his  col- 

league Ernest  Lindley  after 
their  nightly  show  for  the 
BLUE,  Hillman  ordered 
Chesapeake  Bay  rock  fish. 
Half  through  the  meal,  he 
gulped — a  bone  had  stuck  in 
his  throat.  Lindley's  first  aid 
didn't  work  and  so,  armed 
with  glass  of  gingerale  and  a 
roll,  Hillman  headed  for 
George  Washington  Univer- 

sity Hospital.  Passers  by 
stared  as  Hillman  rushed 
down  the  street,  halting 
every  few  steps  to  sip  ginger- 
ale  and  nibble  at  roll  to  keep 
from  choking.  An  X-Ray 
failed  to  reveal  the  bone,  so 
with  fingers  crossed  he  re- 

turned to  NBC  studios  just 
in  time  for  his  second  broad- 

cast to  Michigan  network. 

WartimeCommunication 

Aided  by  Pre- War  Plans, 

Fly  Tells  ACA  Meeting 

CLAIMING  that  "our  communica- 
tions system  is  truly  the  nerve 

center  of  a  nation  whose  whole 

economy  is  devoted  to  war,"  FCC- DCB  Chairman  James  Lawrence 
Fly,  in  an  address  April  13  before 
the  national  convention  of  the 
American  Communications  Assn. 

(CIO)  in  Atlanta,  said  that  pre- 
war planning  of  the  DOB  will 

enable  all  communications  to  fiow 
uninterruptedly  to  all  strategic 
centers  during  the  war. 

Alternative  circuits,  if  cables 
should  be  destroyed,  and  rerout- 

ing of  messages  when  particular 
routes  become  unavailable  have 
been  subjects  of  intensive  study 
by  DOB  committees,  Mr.  Fly  said. 

Commenting  on  expansion  of  es- 
sential communications  facilities, 

Mr.  Fly  said  that  while  no  facili- 
ties essential  to  the  war  effort 

will  be  hampered  "not  an  ounce  of 
aluminum  or  copper  shall  be  wasted 
elsewhere".  He  also  explained  that 
while  responsibility  for  priorities 
and  allocation  of  material  rests 
with  the  War  Production  Board, 
the  FCC  and  DCB  act  as  expert 
advisory  bodies  on  communications 
matters. 

Commending  labor  for  its  coop- 
eration in  the  war  effort,  Mr.  Fly 

said,  "So  far  as  I  have  been  able 
to  determine,  not  a  single  man-day, 
man-hour,  or  man-minute  has  been 
lost  through  any  strike  called  in 

the  communications  industry." 
Further  amplifying  his  remarks 

on  the  needs  for  adequate  com- 
munications facilities  in  wartime, 

Mr.  Fly  said,  "Unlike  most  sectors of  our  American  economy,  civilian 
communication  needs  necessarily 
expand  along  with  added  military 
needs.  The  nation's  mines,  mills, 
and  smelters,  factories,  shipyards, 
and  railroads  must  have  adequate 
communications  if  our  Army  and 
Navy  are  to  get  what  it  takes  to 
lick  Hitler  and  the  mad  war  lords 

of  Japan." FM  Grant  Held  Up 

APPLICATION  of  the  Evening 
Star  Broadcasting  Co.  for  a  new 
commercial  FM  station  in  Wash- 

ington has  been  placed  in  the  pend- 
ing file  by  the  FCC  under  its  Order 

79  covering  newspaper  grants.  Ap- 
plicant is  publisher  of  the  Wash- ington Star  and  licensee  of  WMAL, 

Washington. 

"Listening  to  WFDF  Flint  Mich, 

sure  improves  my  morale." 
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SOLDERING  IRON  in  hand,  Pa- 
tricia Lynch,  new  to  radio  and  one 

of  four  women  being  trained  at 
WBBM,  Chicago,  as  studio  control 
engineers,  tinkers  on  a  remote 
amplifier  in  the  engineering  main- 

tenance shop  of  WBBM,  getting  a 
"behind-the-scenes"  feel  of  radio. 

NAVY  WILL  TRAIN 

40,000  IN  RADIO 
UNDER  a  program  announced 
April  12,  the  Navy  plans  to  train 
40,000  men  annually  in  radio  work 
and  visual  signalling  at  privately- 
operated  schools.  Contracts  have 
been  signed  with  20  schools  thus 
far  and  one  more  is  pending.  All 
of  them  are  starting  classes  by 
June  1,  1942,  and  13  have  already 
begun  to  turn  out  trained  men. 

The  schools  are  divided  into  three 
types:  Elementary  electricity  and 
radio  material,  visually  signalling, 
and  radio  operators'  schools.  Of  the 
three  programs,  that  in  elementary 
electricity  and  radio  material  is 
most  advanced.  Seven  schools  in 
this  category  have  started  classes 
already  with  total  monthly  quotas 
of  713  men  or  an  annual  training 
of  8,556  men.  The  course  requires 
12  weeks  and  graduates  in  this 
category  then  go  to  secondary 
schools  operated  by  the  Navy,  for 
a  five  months'  course. 

Balaban  &  Katz,  Chicago,  started 
classes  Jan.  12.  On  March  2  three 
more  schools.  Grove  City  College, 
Grove  City,  Pa.;  U  of  Houston, 
Houston,  and  Oklahoma  Agricul- 

tural &  Mechanical  College,  opened 
courses.  Others  already  in  or  about 
to  be  added  are  Utah  State  Agri- 

cultural College;  Texas  Agricul- 
tural &  Mechanical  College;  Bliss 

Electrical  School;  Texas  A  &  M; 
U  of  Chicago;  U  of  Illinois;  Butler 
U;  Mass.  Radio  &  Telegraph 
School;  RCA  Institute;  Keystone 
Schools;  Alabama  Polytechnic  In- 

stitute; U  of  Wisconsin;  North- 
western U;  Miami  U;  U  of  Colo- 

rado; U  of  Idaho. 

AFRA  Negotiations 
AMERICAN  Federation  of  Radio 
Artists  has  negotiated  a  renewal  con- 

tract with  WEVD,  New  York,  and  is 
currently  discussing  renewal  terms 
with  WNEW,  that  city.  Several  other 
contracts  in  New  York  expire  this 
spring.  Negotiations  for  renewal  con- 

tracts with  WBEI,  Boston,  and 
WJSV,  Washington,  are  also  in  the 
works  at  present,  according  to  AFRA 
headquarters  in  New  York. 

CONTROL 

ROOM 

EDWIN  REED,  Ralph  Moody,  and 
Howard  McGee  have  joined  the  engi- 

neering staff  of  WREN,  Lawrence, 
Kan.  George  Egli,  formerly  an  engi- 

neer with  the  station,  has  joined  the 
Navy.  Harry  Fincher,  formerly  a 
transmitter  engineer,  has  joined  the 
Army  as  a  radio  instructor. 
BOB  DUFFIELD,  formerly  chief  en- 

gineer at  WOWO-WGL,  Ft.  Wayne, 
has  received  an  Army  commission  and 
will  be  stationed  in  Washington.  Al 
Smith,  formerly  of  the  technical  staff, 
succeeds  Duffield  as  chief  engineer. 
ANTONIO  VACGARO,  engineer  of 
AVHEB,  Portsmouth,  N.  H.,  on  April 
12  married  Eleanor  Irrera,  of  Hyde 
Park,  Mass. 
HENRY  SHIELS,  control  engineer 
of  WDAY.  Fargo,  N.  D.,  has  joined 
the  Army  Signal  Corps. 

GODFRED  C.  GEBHARDT,  former- 
ly with  Michigan  radio  technical  ac- 

tivities, has  been  appointed  produc- 
tion supervisor  of  Universal  Micro- 

phone Co.,  Inglewood,  Cal. 
SCOTT  REID,  chief  engineer  of 
GKNX,  Wingham,  Ont.,  has  been 
called  to  duty  with  the  R.C.A.F.  .Toe 
McGill,  former  transmitter  chief, 
moved  up  to  fill  the  vacancy  and 
Charles  Proctor  becomes  transmitter 
chief. 

PERRY  WILSON,  chief  engineer  of 
WMAN,  Mansfield,  O.,  has  become  a 
member  of  the  local  civilian  air  pa- 

trol. Homer  Haines,  engineer,  has  re- 
signed to  join  the  Government  inspec- 

tion service.  Wendy  German,  control 
panel  operator,  has  joined  a  Cleveland 
defense  industry. 
RAYMOND  GLEMSER,  formerly  of 
WDAS,  Philadelphia,  has  joined  the 
engineering  staif  of  WIBG,  Philadel- 

phia. EDWIN  ROMAN,  engineer,  has  left 
WBLK,  Clarksburg,  W.  Va.,  to  enter 
military  service  and  has  been  replaced 
by  Merrill  C.  Raikes. 

Charles  L.  Weis 

CHARLES  L.  WEIS  Jr.,  41,  tele- 
vision engineer  of  Bell  Telephone 

Labs.,  New  York,  died  April  12 
after  a  long  illness  at  his  home  in 
Mt.  Vernon,  N.  Y.  Engaged  in 
confidential  projects  for  the  Gov- 

ernment for  the  past  year,  Mr. 
Weis  has  also  been  connected  with 
the  development  of  high-frequency 
multiple  telephone  systems,  the 
coaxial  telephone  and  television 
cable  between  New  York  and  Phila- 

delphia, and  with  wire  television 
transmitters.  He  leaves  a  widow 
and  two  children. 

Chicago  U  Course 
TO  MEET  wartime  needs,  the  U 
of  Chicago  has  inaugurated  a  course 
in  Communications  and  Public 
Opinion.  Course  is  to  qualify  men 
and  women  for  professional  serv- 

ice with  Federal  and  other  agencies 
concerned  with  problems  of  nation- 

al morale,  analysis  of  enemy  propa- 
ganda, the  sampling  of  public  opin- 

ions, and  the  social  effects  of  pro- 
motional activities.  The  program 

of  instruction  is  divided  into  five 
groups  of  courses:  Present  Struc- ture and  Functions  of  the  Media 
of  Communication;  Nature  and 
Process  of  Communication;  Sources 
of  Contest  and  Opinion;  Organiza- 

tion and  Control  of  Opinion;  Meas- 
urement of  Content  and  Opinion. 

^Eans 
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Add  to  your  audience  whenever 
America  speaks  on  emergency  topics 

or  talks  to  its  citizens  on  other  subjects 

of  national  import.  Coverage  is  more 

important  now  than  it  ever  was  before. 

INSTALL  BLAW-KNOX 
RADIATORS  FOR  MAXIMUM 

COVERAGE 

BLAW-KNOX 

VERTICAL 

RADIATORS 

FM  AND  TELEVISION  TOWERS 

DISTRIBUrOKS 
G  r  a  y  b  a  R ELLCIRIC  COMPANY 

BLAW-KNOX  DIVISION  of  Blaw-Knox  Company 

Farmers  Bank  Building         •         Pittsburgh,  Pa. 
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Eight  -  Day  Celebration 
Is  Planned  by  NBC  for 

San  Francisco  Building 
EIGHT  DAYS  of  celebration  are 
planned  to  mark  the  official  open- 

ing of  NBC's  new  San  Francisco 
building  which  is  scheduled  for 
dedication  April  26.  Special  pro- 

grams featuring  network  stars  and 
a  series  of  coast-to-coast  programs 
are  expected  to  be  included  in  the 
ceremonies. 

The  exterior  of  the  new  building 
is  said  to  be  of  highly  modern 
construction,  with  an  80-foot  tower 
rising  above  the  marquee  and  bands 
of  glass  brick  trimming  laid  in 
the  reinforced  concrete.  The  main 
entrance  is  featured  by  a  mural 
panel,  16  feet  by  40  symbolizing 
"the  vast  extent  of  radio  and  its 
service  to  all  lands  and  people." 

Ten  studios  are  provided  with  the 
largest  seating  500  persons.  The 
master  control  room,  news  room, 
traffic  and  radio  recording  rooms 
are  visible  from  foyers,  it  is  said, 
and  will  enable  visitors  to  witness 
operations.  The  master  control 
room  has  been  designed  so  that 
one  man  will  have  control  of  all 
operations  and  every  studio  has 
been  set  on  springs  to  bar  outside 
sounds  and  vibrations. 

The  BLUE  will  also  have  quar- 
ters in  the  NBC  plant  with  offices 

on  the  third  floor. 

KSFO's  New  Quarters 
KSFO,  San  Francisco,  on  April 
11,  moved  into  temporary  studios 
and  offices  at  the  Hotel  Mark  Hop- 

kins, atop  Nob  Hill,  after  a  four- 
year  occupancy  of  the  CBS  studios 
in  the  Palace  Hotel.  The  temporary 
quarters  were  taken  until  comple- 

tion of  the  station's  new  studios 
and  offices  in  the  Mark  Hopkins. 
They  will  house  both  KSFO  and 
KWID,  100,0G0-watt  shortwave  ad- 

junct currently  under  construction. 
KWID,  according  to  current  plans, 
will  be  in  operation  by  the  first 
of  May.  With  KSFO  vacating  the 
CBS  studios,  KQW  moves  into  the 
Palace  as  San  Francisco  affiliate 
of  CBS  network,  which  it  became 
Jan.  1. 

OBSERVING  the  rule  that  names  are 
news,  WCBS,  Spriugfield,  111.,  claims 
more  than  1,000,000  local  names  have 
been  announced  or  mentioned  on  T)ie 
CommiinHy  Calendar,  program  con- 

sisting of  announcements  of  birthdays, 
birth,  and  community  gatherings.  The- 

oretically each  resident  of  the  city 
has  been  mentioned  18  times  on  the 
program. 

RUSS  MORGAN
 

records  for 

LANG-WORTH 

WAVE  QUIETLY  DEDICATES 

New  Radio  Center  Opened  Withoyt  Fanfare 

 Because  Times  Are  Serious  

Exterior  view,  WAVE  Radio  Center  and  main  550-seater  built-in  studio. 

RADIO  acquired  another  show- 
place  last  month  with  the  practical- 

ly silent  dedication  of  Radio  Cen- 
ter, Louisville,  new  home  of 

WAVE. 

Because  the  times  "are  a  bit 
too  serious"  for  a  gala  dedication, 
Capt.  George  W.  Norton  Jr.,  Army 
Air  Force,  owner 
and  president, 
and  Nathan  Lord, 
general  manager, 
decided  to  inaug- 

urate operations 
from  the  new 
studios  March  24 
without  fanfare 
or  even  a  bro- 

chure. Capt.  Nor- 
ton, an  attorney 

and   founder  of 
WAVE,  reported  for  active  Army 
duty  several  weeks  ago. 

Acquisition  of  the  new  WAVE 
headquarters  followed  recent  in- 

stallation of  a  new  5,000-watt  RCA 
transmitter  for  the  NBC  basic 
outlet,  which  operates  on  970  kc. 
Last  June  WAVE  leased  the  build- 

Capt.  Norton 

CHN^ 

Halifax,  N.  S. 

Centre  of  the  Maritimes 

Ask  JOE  WEED 

ing  now  called  Radio  Center — a 
three-story  structure  of  more  than 
50,000  square  feet.  It  was  former- 

ly a  denominational  school  for  the 
training  of  girls  for  church  work. 

Big  Studio  Available 

Many  of  the  changes  in  struc- 
ture followed  naturally.  The  front 

of  the  building  was  lined  with 
stained  glass  windows — part  of  the 
school's  chapel.  When  the  walls  of 
the  chapel  were  smoothed  out  and 
received  acoustic  treatment,  it  was 
converted  into  a  modern  auditori- 

um studio  with  a  seating  capacity 
of  550. 

Sitting  rooms  and  classrooms 
were  turned  into  1942  model 
studios  and  all  walls  were  treated 
with  acoustic  blocks  and  rooms 
lighted  with  fluorescent  tubes. 
WAVE  has  five  studios  for  broad- 

casting, with  four  control  rooms 
and  a  master  control.  Switching 
panels,  power  supplies,  control 
panels,  in  fact  all  equipment  is 
RCA. 
The  building  includes  a  large 

client  audition  room  decorated  with 
photo-murals  of  the  transmitter 
site  and  equipment.  There  are 
lounge  rooms  for  the  staff  and  tal- 

ent, rest  rooms,  a  music  library, 
and  complete  offices  for  employes. 
The  entire  establishment  is  air- 
conditioned. 

The  new  Radio  Center  comple- 
ments the  5,000-watt  transmitter 

which  WAVE  placed  in  operation 
about  a  year  ago.  The  transmitter 
building  and  chief  engineer's  home 
are  located  just  across  the  river 
from  Louisville  in  Indiana.  Trans- 

mitter grounds  are  protected  and 
guarded  at  all  times,  in  accordance 
with  wartime  precautions. 

CLASSES  in  radio  script  writing  and 
microphone  technique  for  Portland 
women  will  be  started  by  KGW-KEX, 
according  to  Arden  X.  Pangborn, 
managing  director.  Peggy  Williams, 
director  of  women's  activities  for  the 
stations,  and  Vere  Kneeland  will  be 
in  charge.  Instruction  will  be  expressly 
for  radio  chairwomen  of  local  women's organizations  and  others  in  charge  of 
preparing  radio  programs. 
EXPANDING  from  stories  of  the  ra- 

dio industry  to  the  field  of  theatre, 
government  activities,  and  other 
sources  of  story  material.  Behind  the 
Mike,  weekly  program  on  BLUE,  has 
changed  its  title  to  Nothing  But  the 
Truth  and  retains  Capt.  Tim  Healy, 
teller  of  adventure  stories,  to  serve  as 
m.c.  and  interviewer,  bringing  listen- 

ers tales  of  espionage,  spy  rings, 
comedy  and  music. 

WWVA,  Wheeling,  recently  set  a  new 
house  record  for  the  Basle  theatre, 
Washington.  Pa.,  when  its  Jamboree 
troupe  played  there.  S.R.O.  signs  hung 
for  each  of  the  five  shows  given  by  the  , 
35  players.  Washington  audiences 
totaled  3.772  persons.  In  Youngstown, 
O..  the  Jamhoree  played  to  4,565  cus- 
tomers. 
WTAG.  Worcester,  Mass.,  has  offered? 
its  full  facilities  to  stimulate  signing 
of  voluntary  pledges  for  war  bonds. 
Initial  plans  in  WTAG's  campaign 
are  the  use  of  "Have  you  signed  your 
bond  pledge?"  at  all  station  breaks. 
KTKC,  Vicalia,  Cal.,  cooperating  with 
the  city  fathers,  arranges  monthly 
dances  in  the  Civic  Auditorium  for 
the  some  5,000  soldiers  stationed  in 
Tulare  County.  The  local  musicians' union  provides  the  music,  the  city  do- 

nates the  auditorium  and  KTKC  pro- 
vides free  publicity  as  well  as  broad- 

casting a  full  hour  of  the  dance. 

KOB,  Albuquerqae,  N.  M.,  is  present- ing its  regular  Saturday  morning  show, 
Breakfast  Hour  at  the  Hilton,  broad- 

cast direct  from  the  dining  room  of 
the  local  Hilton  Hotel.  Conducted  by 
Harry  McConnell,  program  features 
music,  repartee  and  a  quiz  partici- 

pated in  by  the  women  who  attend 
the  show  and  the  subsequent  break- fast. 

WOOD-WASH,  Grand  Rapids,  Mich., 
recently  demonstrated  dunking  tech- 

niques before  a  studio  audience  as 
part  of  a  special  broadcast  for  the 
distributors  of  Dunkers  Club  coffee. 
WTMJ  and  W55M,  Milwaukee,  are 
donating  over  2,000  records  from  the 
station's  library  to  the  Milwaukee 
County  USO  to  supply  visiting  serv- icemen with  musical  entertainment. 
WJAS  and  KQV,  Pittsburgh,  on  April 
]2  carried  a  half-hour  musical  pro- 

gram on  behalf  of  the  Pledge  for  Vic- 
tory campaign,  which  was  also  fed  to 

WHJB,  Greensburg.  Short  talks  were 
given  by  industry  leaders  and  the  com- 

bined bands  of  WJAS  and  KQV  sa- 
luted the  various  branches  of  the  serv- 

WFVA,  Fredericksburg,  Va.,  releases 
new  records  of  Victor,  Bluebird,  Co- 

lumbia and  Decca  on  The  J  &  J  Rec- 
ord Shop  of  The  Air.  Serial  numbers 

and  titles  of  records  are  announced. 
KMBC,  Kansas  City,  is  originating 
Down  Brush  Creek  Way  for  CBS  at 
10:15  a.m.  (GWT),  Mondays  through 

Fridays.  KMBC  also  originates  CBS' Brush  Creek  Follies  on  Saturdays  at 
1:30  p.m.  (CWT)  with  the  same  cast 
on  both  shows. 

FRIENDSHIP,  patriotism  and  re- 
ligion provide  the  essence  of  a  twice- 

weekly  program  aired  over  WCCO, 
Minneapolis.  Called  Let's  Be  Friends, the  program  is  conducted  and  written 
by  Ed  Randall,  Methodist  pastor.  Com- 

mentary is  interspersed  with  an  occa- sional poem  backed  by  organ  music 
'or  a  song  by  baritone  Clem  Borland. 
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Advantages  of  Volume  Discount  Method 

Claimed  Following  Locales  Experiment 

LILLIPUTIAN  special  events  aux- 
iliary used  by  WEEI,  Boston,  when 

the  staff  travelled  to  Newton  re- 
cently for  a  remote  pickup  at  the 

Town  Hall.  The  Crosley  midget 
car  shown  carried  one  portable 
recorder,  one  portable  recorder  am- 

plifier, two  mikes,  two  engineers 
and  one  transcription  technician. 
Unloading  are  Engineer  Eddie 
Philbrick  in  the  car,  and  Techni- 

cian Stanley  Mann. 

PROGRAMS  A'PLENTY 
Texas  Army  Camp  Broadcasts 

 20  Each  Week  
PROLIFIC  is  the  word  for  radio 
production  weekly  originating  from 
the  45th  Infantry  Division  broad- 

casting service  at  Camp  Barkeley, 
Texas,  where  20  regularly  sched- 

uled programs  are  broadcast.  Oper- 
ating from  their  own  studio  they 

produce  a  weekly  half-hour  variety 
program  over  the  Texas  State  Net- 

work, a  weekly  15-minute  newscast 
over  KVOO,  Tulsa,  and  nightly 
programs  over  KRBC,  Abilene, 
among  others. 

All  broadcast  material  there  is 
designed  for  entertainment,  lack- 

ing any  "message",  in  the  case  of Texas  shows  and  information  of 
Oklahoma  men  in  the  case  of  the 
Tulsa  newscast.  Transcriptions  are 
made  on  the  division's  own  RCA 
equipment  for  use  on  station  not 
reached  by  direct  wire  now  by  the 
mailed  newscasts. 

Pvt.  Don  Robinson,  former  Okla- 
homa City  Times  reporter  heads 

the  section  assisted  by  Pvt.  Bill 
King,  former  announcer  on  WTOC, 
Savannah. 

ERIC  ESTORICK  of  the  FCC's  For- 
eign Broadcast  Moiiitorins'  Service  is in  Canada  on  his  annual  leave  aiding 

the  CBC  in  a  survey  of  that  couutry's wartime  radio  service. 

WTRY 

lOOOW  ̂"^^^^    ̂ '  980KC 

Basic  N  B  C  Blue 

An  H.  C.  Wilder  Stafion 

Represented  by  Raymer 

EDITOR  Broadcasting: 
This  article,  while  it  is  a  follow- 

up  of  the  Pellegrin-Hymes  letters 
in  the  March  30  Broadcasting, 
will  not  be  a  continuation  of  the 
pro  and  con  of  volume  discounts. 
The  writer  has  tried  out  a  time- 
selling  system  based  on  dollar  vol- 

ume discounts  for  the  past  year, 
and  it  has  worked  satisfactorily 
during  this  trial  period. 

I  believe  that  the  straight  fre- 
quency discount  rate  card  will 

eventually  be  discarded,  since  it 
violates  one  of  the  fundamental 
principals  upon  which  our  economic 
system  is  based,  i.e.,  mass  produc- 

tion and  volume  purchasing  power. 
Practically  our  whole  system  of 
modern  merchandising  is  based  on 
volume  purchasing;  why  should 
buying  radio  time  be  any  different 
from  buying  merchandise  for  a 
store? 

Economic  Error  in  Discount 

We  all  know  that  the  nature  of 
our  particular  business  makes  it 
difficult  to  put  this  theory  into  com- 

plete practice,  since  a  straight  dol- 
lar-volume system  of  selling  time 

usually  upsets  the  relationship  be- 
tween the  units  of  broadcasting 

time  that  we  sell.  On  the  other 
hand,  with  the  frequency  discount 
system,  we  find  a  condition  where 
it  is  possible  to  buy  260  announce- 

ments and  get,  say  a  20%  discount. 
The  same  amount  of  money  would 
buy  only  a  few  half -hour  programs, 
and  the  earned  discount  would  be 
much  less.  This  is  an  economic 
error.  It  is  comparable  to  a  news- 

paper advertiser  having  to  pay 
three  times  as  much  for  a  quarter 
page  ad  as  they  would  for  %  page. 

In  order  to  get  our  rates  on  a 
dollar  discount  basis  without  up- 

setting the  relationship  between 
broadcasting  time  units,  we  must 
have  a  basic  time  unit,  and  all 
other  amounts  of  time  which  we 
sell  must  have  a  simple  mathe- 

matical relationship  to  this  basic 
quantity  of  time.  In  other  words, 
we  have  got  to  develop  something 

comparable  to  a  "line"  of  advertis- 
ing space. 

In  order  to  follow  out  this  theory, 
and  to  test  the  practicability  of 

my  idea,  a  "time-unit"  rate  card 
was  set  up  and  put  into  operation 
with  a  local  account.  To  see  how 
it  works,  take  your  rate  card  and 
determine  approximately  what  the 
arithmetical  relationship  is  be- 

tween your  various  units  of  times 
listed  under  your  1-time  rate.  That 
is,  how  much  greater  the  cost  of 
5  minutes  is  over  the  cost  of  1 
minute,  etc. 

Typical  Rate  Card 
Shown  below  is  the  arithmetical 

relationships  from  a  typical  rate 
card : Arithmetical 

1-time  rate  Relationship 
1  Hour  $62.50  25 
V.  Hour  $37.50  15 
%  Hour  $25.00  10 
5  minutes  $12.50  5 
1  minute  $5.00  2 

We    assigned    the  terminology 

"time-units"  to  the  arithmetical 
ratios.  In  other  words,  a  quarter- 
hour  is  10  "time-units,"  one  minute 
is  2  "time-units,"  etc.  The  relation- 

ship between  amounts  of  time  we 
ordinarily  sell  is  thus  fixed,  and 
any  volume  discount  applies  uni- 

formly to  all  divisions  of  time. 
'Time-Unit'  is  $2.50 

In  the  case  of  the  above  chart, 
it  is  readily  seen  that  the  basic 
"time-unit"  rate  is  $2.50.  With  this 
system,  a  rate  card  would  be  simply 

a  listing  of  the  "time-unit"  equiva- 
lent of  the  various  units  of  broad- 

casting time,  the  rate-per-unit  for 
various  classes  of  time  (A,  B  &  C), 
and  the  dollar  volume  discount  ap- 

plicable. In  order  to  prevent  inconvenience 
caused  by  receiving  an  order  for  a 
very  few  announcements  or  pro- 

grams, it  is  necessary  that  the  con- 
tract with  the  advertiser  specify 

a  minimum  number  of  announce- 
ments or  programs  that  may  be 

ordered.  This  requirement  will 
vary  with  stations. 

The  writer  does  not  propose  this 
discount  and  selling  system  as  any- 

thing more  than  food  for  thought 
on  the  important  and  controversial 
subject  of  rate  structures,  but 
here's  how  it  works  from  the  local 
department  store  advertiser  angle: 

In  addition  to  regular  programs 
and  announcements  which  the  ad- 

vertiser uses,  whenever  there  is  a 
sale  of  any  kind,  the  amount  of 
radio  advertising  is  increased  in 
somewhat  the  same  manner  as  the 
newspaper  space  is  increased. 

Say  the  advertiser  is  going  to 
have  a  Dollar-Day  sale  on  which 

it  has  been  decided  to  spend  $800 
in  newspapers,  and  that  my  station 
is  to  be  used  to  the  extent  of  $200 
of  time  above  regular  programs. 
If  the  advertisers  space  rate  is  $1 
per  inch,  he  knows  that  he  has  800 
column  inches  of  white  space.  Sim- 

ilarly, if  the  "time-unit"  rate  is 
$1.60,  he  knows  that  he  has  125 
"time-units"  to  use.  The  amount 
of  time  to  be  given  to  each  depart- 

ment, or  items  is  worked  out. 
Remember,  the  word  program  or 

announcement  has  not  yet  entered 
the  picture  1 

Experience  Shows  Advantages 

The  advertiser  next  calls  the 
station  representative,  and  together 
they  quickly  determine  what  the 
announcement  availability  situation 
is,  and  which  sustaining  programs 
lend  themselves  for  sponsorship 
during  the  sale. 

Our  experience  at  WGAC  indi- 
cates that  this  system  has  prac- 

tical advantages  for  many  local  ac- 
counts. Only  by  experimenting 

with  various  rate  structure  ideas 
will  we  reach  a  final  solution  to 
the  discount  controversy. 

J.  B.  FUQUA, 
General  Manager, 

WGAC,  Augusta,  Ga. 

Wins  WGN  Prize 

ROSS  HASTINGS,  Los  Angeles  the- atre usher  and  upholstery  salesman, 
won  first  prize  for  his  opjeretta 
"Mister  Mozart",  in  the  $10,500  Great 
American  Operetta  Quest  sponsored 
by  WGN,  Mutual  affiliate  in  Chicago. 
Hastings  won  $5,000  for  his  work, 
and  Mrs.  Ethel  M.  Rigg.  of  Wichita, 
won  a  first  prize  of  $1,000  in  a  sepa- 

rate contest  for  a  title  for  the  winning 
opereta.  "Mister  Mozart"  was  broad- 

cast on  MBS  April  1  from  Chicago's Civic  Opera  House.  There  were  2,231 
other  entries  from  46  states  and 
Canada. 

CHARLOTTE 
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FINESSE  Co.,  New  York  (complexion 
oil),  to  Walter  W.  Wiley  Adv.,  New  York. 
Spot  radio  has  been  used  by  the  company 
in  the  past  and  will  be  included  in  adver- 

tising plans,  now  being  considered. 
WILLIAMS  PROGRAM  of  Systematic 
Conditioning.  Los  Angeles,  to  Max  W. 
Becker  Agency,  Long  Beach,  Cal. 
KREMOLA  Inc.,  Chicago,  to  M.  A.  Ring 
Co.,  Chicago. 
BREWING  CORP.  of  America.  Cleveland, 
to  Lang,  Fisher  &  Kirk  Inc.,  Cleveland. 
I.  LEWIS  CIGAR  Mfg.  Co.,  Newark,  to 
Lewis  Adv.  Agency,  17  Academy,  Newark. 
ELECTRONIC  RADIO  Television  Institute, 
Omaha,  to  Allen  &  Reynolds,  Omaha. 

Wide  Variance  in  Readership  Is  Found 

In  Analysis  of  Radio  Program  Listings 
READERSHIP  of  radio  news  and 
program  listings  in  newspapers 
varies  widely  from  city  to  city  and 
from  small  city  to  large  one,  ac- 

cording to  a  summary  of  reader- 
ship studies  of  42  daily  newspa- 
pers made  during  the  past  two 

years  by  the  Advertising  Research 
Foundation  under  the  general  title 
of  Continuing  Study  of  Newspaper 
Reading. 

Papers  covered  by  the  80-page 
summary  of  the  Foundation  range 
in  size  from  18  to  56  pages  and  in 
circulation    from    8,500    to  over 

250,000,  with  a  combined  circula- 
tion of  more  than  3,400,000  copies. 

Papers  are  located  in  32  states  and 
provinces  of  the  United  States  and 
Canada  and  while,  as  the  report 

points  out,  they  are  "by  no  means a  complete  cross  section  of  the 
press,  [they]  do  provide  as  varied 
a  distribution  as  possible." 

Program  Readership 

In  an  analysis  of  reader  traffic 
count  by  type  of  content,  the  re- 

port shows  that  male  readership  of 
any  radio  programs  or  news  ranged 
from  a  high  of  76%  to  a  low  of 
5%,  with  a  median  figure  of  42%. 
High  for  women  was  also  76%, 
with  a  low  of  9%  and  a  median  of 
53%.  Unlike  most  types  of  con- 

tent, in  which  reader  interest  is 
almost  the  same  for  large  and 
small  cities,  readership  of  radio 
news  rises  greatly  in  larger  cities. 

The  median  figure  for  any  radio 
programs  or  news  is  more  than 
twice  as  high  in  large  cities  (52% 
for  men  and  62%  for  women)  as 
in  small  cities  (21%  for  men  and 
30%  for  women).  This  variation 
might  be  attributed  to  the  fact  that 
radio  is  apt  to  receive  more  space 
in  large  city  papers,  the  report 

suggests. 
When  the  readership  figures  are 

broken  down  by  income-occupation 
groups — A,  Business  and  Profes- 

sional; B,  Salaried;  C,  Skilled;  D, 
Unskilled — radio  programs  or  news 
are  read  as  follows: 

CHICAGO  RECORDING  FACILITIES  DOUBLED! 

NBC  modernizes  and  expands  recording  set-up 

to  meet  growing  Western  demands 

MOST  MODERN  recording 
equipment  in  the  Midwest 

is  this  new  NBC  installation  at 

Chicago.  No  expense  has  been 

spared  to  provide  improved  fa- 
cilities to  help  you  get  what  you 

want  in  recorded  programs  when 

you  want  it — network  or  local 
station  wire-line  recordings; 

custom-built  studio  programs; 
instantaneous  recordings  for  re- 
broadcast;  or  reference  record- 

ings and  air-checks. 

Included  in  these  improved 

facilities  are  four  of  the  latest 

Scully  high-fidelity,  precision 
lathe -type  recording  machines 
as  well  as  the  latest  type  of 

"dubbing"  tables.  All  are  in- 
stalled in  new,  enlarged  quarters. 

A  good  investment  —  ?  Defi- 

nitely! We're  better  equipped 
than  ever  to  serve  you — from  a 
single  reference  copy  for  your 

file  to  a  complete  five-a-week 
custom-built  musical  or  dramatic 

show,  shipped  to  every  station 
on  the  list. 

Men Women Class  A 

35% 
43% 

Class  B- 

35% 
46% 

Class  C 
41% 
43% 52% 

Class  D 

51% 

All  groups 

40% 50% 

Of  all  newspaper  features,  radio 
program  listings  ranked  15th  in 
order  of  men's  readership  and  10th 
in  order  of  women's  readership. 

The  Advertising  Research  Foun- 
dation, which  conducts  the  Con- 
tinuing Study  of  Newspaper  Read- 

ing, is  maintained  jointly  by  the 
American  Assn.  of  Advertising 
Agencies  and  the  Assn.  of  National 
Advertisers.  It  has  the  financial 

support  and  cooperation  of  the  Bu- 
reau of  Advertising  of  the  Ameri- 

can Newspaper  Publishers  Assn. 

Altes  Campaign 

TIVOLI  BREWING  Co.,  Detroit, 
for  Altes  lager  beer  is  using  one- 
minute  transcriptions  thrice-daily 
five  days  a  week,  on  WWJ,  De- 

troit; WBCM,  Bay  City;  WFDF, 
Flint;  WJIM,  Lansing;  WHLS, 
Huron.  Sponsor  is  also  using  a 
daily  noon  newscast  on  WCAR, 
Pontiac,  and  participations  in  for- 

eign language  broadcasts  on 
WJBK,  Detroit.  Agency  is 
McCann-Erickson,  Detroit. 

TO  MEET  the  growing  need  for  radio 
and  telephone  personnel  the  Army 
Signal  Corps  will  reer-uit  women  on  a 
civilian  basis  according  to  a  War  De- 

partment announcement.  A  recruiting 
mission  is  already  on  a  tour  of  the 
country  anxious  to  accept  applications 
from  men  and  women  alike  for  posi- 

tions as  engineers  and  technicians. 

Radio  Displays  Honored 

In  Art  Director's  Awards 
AN  ART  Directors  Club  Medal 
for  excellence  in  black  and  white 
photography  was  given  last  week 
to  Fairchild  Aerial  Surveys  for 
an  advertisement  designed  by  Art 
Director  William  Golden  for  CBS. 
Award  was  part  of  the  ceremonies 
of  the  club's  21st  annual  exhibi- tion in  New  York  in  which  seven 
medals  and  17  awards  of  distinctive 
merits  were  conferred  for  out- 

standing art  work  in  various  fields 
of  advertising. 
An  award  of  distinctive  merit 

was  also  given  Eric  Schall  for  an 
advertisement  with  black  and  white 
photography  by  Mr.  Golden,  also 
for  CBS.  In  the  color  illustration 
field,  an  award  of  distinctive  merit 
was  made  to  Bernard  La  Motte 
for  an  advertisement  designed  by 
Art  Director  Walter  Reinsel  for 
Farnsworth  Radio  &  Television 
Corp.,  through  N.  W.  Ayer  &  Son. 

Edelbrau  Baseball 

EDELBRAU  BREWERY,  Brook- 
lyn, on  May  4  starts  sportscasts  by 

Dan  Daniel,  Tim  Cohane  and  Bob 
Considine  six-times  weekly,  7:50-8 
p.m.  on  WNEW,  New  York,  as 
part  of  a  26-week  radio  campaign 
in  New  York  [Broadcasting, 
March  30,  1942].  Daniel  and  Co- 

hane, both  sports  reporters  on  the 
New  York  World-Telegram,  will 
split  their  assignment  to  cover  the 
Tuesday,  Thursday  and  Saturday 
period.  While  Daniel  is  covering 
baseball  games  of  the  New  York 
Yankees  for  his  newspaper,  Co- 

hane, who  reports  the  Brooklyn 
Dodger  games  for  the  Telegram, 
will  take  over  the  period.  When 
Cohane  is  covering  the  Dodgers, 
Daniel  will  broadcast  on  WNEW. 
Bob  Considine,  sports  reporter  for 
the  New  York  Daily  Mirror,  will 
cover  the  same  period  Monday, 

Wednesday  and  Friday  for  Edel- 
brau Brewery.  The  sportcasters  are 

heard  on  a  sustaining  basis  until 
May  4.  Agency  for  Edelbrau  is 
Weiss  &  &  Geller,  New  York. 

Brewery  Expands  Discs 
AMERICAN  BREWING  Co.,  New 
Orleans  (Regal  beer),  after  a  suc- cessful test  on  WWL,  New  Orleans, 
of  the  thrice-weekly  transcribed 
program  The  Old  Corral,  featuring 
Pappy  Cheshire,  has  expanded  to 
additional  markets.  During  the 
week  of  April  12,  programs  were 
started  on  WALA,  Mobile,  and 

KTBS,  Shreveport,  while  continu- ing on  WWL.  Disco  Recording  Co., 
St.  Louis,  makes  the  transcriptions, 
and  agency  is  Walker  Saussy  Adv., 
New  Orleans. 

Whitehall  on  MBS 
WHITEHALL  PHARMACAL  Co., 
New  York,  on  April  20  is  starting 
thrice-weekly  Associated  Press 
news  reports  for  Aspertane  on  90 
Mutual  stations.  The  series,  heard 
1:30-1:35  p.m.,  are  presented  sus- 

taining on  MBS  the  other  two 
weekdays.  Agency  is  Blackett- 
Sample-Hummert,  New  York. 

ADDING  to  its  schedule  of  boxing 
bouts  to  be  broadcast  during  the  last 
two  weeks  in  May,  under  sponsorship 
of  Gillette  Safety  Razor  Co.,  Boston, 
MBS  will  air  the  Lou  Nova- Abe  Simon 
fight  May  21.  Proceeds  of  the  fight 
go  to  the  Navy  Relief  Fund.  Agency 
is  Maxon  Inc.,  New  York. 

adiO'Recording  Division NATIONAL   BROADCASTING  COMPANY 
A  Radio  Corporation  of  America  Service 
MERCHANDISE  MART,  CHICAGO 

Other  NBC  Radio-Recording  Facilities  in  NEW  YORK  ■  HOLLYWOOD  ■  WASHINGTON 
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Broadcast  Leaders 

I  On  Tour  of  Canada 

1  Dominion  Taking  Guests  on 

'  Visit  to  Defense  Spots 
AMERICAN  Broadcasting  execu- 

tives and  commentators  will  see  at 
first-hand  Canada's  war  effort  in  a 
conducted  tour  which  starts  in 
Montreal  April  20  and  will  cover 
war  production  plants,  air  force 
and  army  training  camps  there,  at 
Brockville,  Trenton,  Toronto,  Ham- 

ilton, and  end  with  interviews  with 
key  government  officials  at  Otta- 

wa April  23. 
While  a  number  of  tours  for  daily 

and  weekly  American  newspaper 
groups  have  been  held  in  the  past, 
this  marks  the  first  such  tour  for 
American  broadcasters.  The  Canad- 

ian Corp.  will  conduct  the  tour  in 
cooperation  with  the  Canadian  gov- 

ernment's director  of  public  infor- 
mation. 

Invited  to  participate  were  James 
Lawrence  Fly,  FCC  chairman;  Ne- 

ville Miller,  NAB  president;  John 
Shepard,  3d,  BVC  chairman;  Fred 
Bate,  NBC;  0.  L.  Taylor,  BVC 
executive  secretary;  Lawrence  W. 
Lowman,  CBS;  Wm.  J.  Slocum  Jr., 
CBS;  Dan  Russell,  CBS  (Ameri- 

can shortwave  network)  ;  Clay 
Morgan,  NBC;  A.  A.  Schechter, 
NBC;  Easton  C.  Woolley,  NBC; 
G.  W.  Johnstone,  BLUE;  H.  R. 
Baukhage,  BLUE;  Keith  Kiggins, 
BLUE;  Fred  Weber,  MBS;  Lester 
Gottlieb,  MBS;  Dave  Driscoll, 
WOR;  Douglas  Meservy,  Office  of 
Facts  and  Figures. 

Extensive  Itinerary 
In  charge  of  the  tour  will  be  G. 

Herbert  Lash,  director  of  public  in- 
formation for  Canada,  who  will 

meet  the  American  broadcast- 
ers in  the  Windsor  Hotel,  Montreal. 

Representing  the  Canadian  Army 
and  the  Royal  Canadian  Air  Force 
will  be  Joseph  Clark,  public  rela- 

tions director  of  both  forces.  The 
Department  of  Munitions  &  Supply 
will  be  represented  by  Rielle  Thom- 

son publicity  director.  The  CBC  will 
have  on  the  tour  Ernest  Bushnell, 
program  supervisor;  E.  A.  Weir, 
commercial  manager  and  publicity 
director;  Peter  Aylen,  executive  as- 

sistant; Dan  McArthur,  CBC  news 
service. 

The  Monday  morning,  April  20, 
itinerary  in  Montreal  calls  for 
visits  to  the  Canadian  Pacific  Rail- 

way's Angus  shops  where  tanks  are 
made,  the  Fairchild  Aviation  Co.. 
manufacturing  bombers,  and  lunch- 

eon at  the  Royal  Air  Force  Ferry 
Command,  in  charge  of  ferrying 
bombers  to  Great  Britain.  The  af- 

ternoon visit  will  be  to  the  ship- 
building yards  at  Sorel,  Que.,  or  in 

case  of  rain  to  munition  plants  of 
Canadian  Industries  Ltd.,  Vickers 

INSURER  SPONSOR  is  using  W45D,  Detroit,  with  Dr.  James  K.  Pollock 
(left) ,  Michigan  U  political  science  prof,  commenting  on  world  affairs. 
Walter  Otto,  president  of  the  Michigan  Mutual  Liability  Co.,  signs  him 
for  a  weekly  program  over  the  FM  outlet.  Robert  H.  Powell,  station  sales- 

man, is  seated  on  the  right.  Looking  over  Mr.  Otto's  shoulder  is  Kenneth 
Wright,  company  advertising  manager.  Mort  Neff,  whose  agency  is  in 
the  deal,  stands  at  upper  right  observing  the  proceedings. 

Ltd.,  and  Dominion  Engineering. 
Following  a  dinner  the  party  will 

leave  in  two  private  railway  cars 
for  Brockville,  Ont.,  where  Tuesday 
morning  will  be  spent  at  the  Ca- 

nadian Army  Officers  Training 
School.  Luncheon  will  be  served  on 
the  train  enroute  to  Trenton,  Ont., 
where  the  broadcasters  will  see 

Canada's  largest  Royal  Canadian 
Air  Force  training  center,  and  have 
dinner  as  guests  of  the  officers  of 
the  RCAF. 

Wednesday  morning,  after  an 
overnight  journey,  the  party  will 
arrive  at  Toronto  to  visit  the  Bren 
gun  and  other  machine  gun  plants 
of  the  John  Inglis  Co.,  and  the  Gov- 

ernment's Research  Enterprises 
Ltd.,  set  up  to  manufacture  all 
types  of  optical  instruments.  Lun- 

cheon will  be  tendered  by  the  di- 
rector of  public  information  at  the 

Royal  York  Hotel.  In  the  afternoon 
the  party  will  go  to  Hamilton,  Ont., 
to  see  the  Canadian  Army  Trade 
School,  and  munition  plant  of  the 
Otis-Fenson  Elevator  Co.  The  CBC 
will  be  hosts  at  the  dinner  that  eve- 

ning at  the  Royal  York  Hotel. 
Arriving  in  Ottawa  Thursday 

morning  the  party  will  be  taken  to 
have  interviews  with  various  key 
government  officials,  and  will  be 
tendered  an  official  luncheon  at  the 
Chateau  Laurier  Hotel,  which  will 
mark  the  close  of  the  tour.  The  par- 

ty will  return  by  train  to  Montreal 
later  in  the  afternoon. 

Win  WOR  Prizes 

WINNER  of  first  prize  for  the 
most  original  and  helpful  sug- 

gestions contributed  to  the  Sug- 
gestion Committee  of  WOR,  New 

York,  in  March  was  C.  N.  Van 
Auken,  of  the  mail  department. 
Van  Auken  won  $15  for  his  sug- 

gestion that  when  mailing  several 
sheets  of  paper,  a  staple  rather 
than  a  clip  be  used,  thereby  saving 
metal  and  eliminating  the  possibil- 

ity of  damage  to  the  postage  meter 
machine.  Five  dollar  prizes  were 
awarded  to  Margaret  Archer,  pro- 

motion department;  Ruby  Shep- 
pard,  receptionist,  and  Jerry  Law- 

rence, m.c.  and  conductor  of  Moon- 
light Saving  Time. 

Chaffetz,  Beelar,  Leave 

To  Join  Military  Forces 
ANNOUNCEMENT  that  Ham- 

mond E.  Chaffetz  and  Donald  C. 
Beelar,  attorneys  in  the  Washing- ton office  of  Kirkland,  Fleming, 
Green,  Martin  &  Ellis,  will  leave 
their  practices  for  the  duration  to 
receive  service  commissions  was 
made  last  week. 

Mr.  Chaffetz,  who  will  be  a  lieu- 
tenant A-V  (S),  in  the  Navy  was 

graduated  in  1930  from  Harvard  U 
and  its  Law  School.  He  joined  the 
Department  of  Justice  as  special 
assistant  to  the  Attorney  General, 
resigning  in  1938  to  take  up  his 
present  law  practice.  Lt.  Chaffetz 
will  report  for  a  two-month  train- 

ing period  at  Quonsets,  R.  I. 
Mr.  Beelar  leaves  April  24  to 

become  a  major  in  the  Air  Force. 
He  is  a  1928  graduate  of  the  U  of 
Oregon  as  well  as  receiving  de- 

grees from  George  Washington  U 
Law  School  in  1932  and  George- 

town U  in  1936.  His  Washington 
career  includes  tenures  with  the 
Department  of  Justice  from  1928  to 
1932;  with  the  Reconstruction  Fi- 

nance Corporation  during  1932  and 
1933,  joining  Kirkland,  Fleming, 
Green,  Martin  &  Ellis  in  1933.  Maj. 
Beelar  became  a  partner  in  the 
firm  last  Jan.  1. 

Tune-Dex  Service 

AS  A  SERVICE  to  radio  produc- 
tion offices,  transportation  compan- 

ies and  advertising  agencies,  Tune- 
Dex,  company  offering  a  form  of 
"pocket"  music  library,  has  been 
formed  in  New  York  by  George 
Goodwin.  Tune-Dex  details  infor- 

mation on  tunes  on  miniature 

cards,  giving  full  chorus  and  ly- rics, with  such  data  as  copyright 
dates,  special  arrangements, 
whether  ASCAP,  BMI,  etc.  Sub- 

scriptions are  on  a  yearly  basis 
and  call  for  a  minimum  of  100 
cards  monthly  giving  full  reports 
on  the  latest  tunes. 

H.  R.  BAUKHAGE's  news  commenta- taries  on  BLUE  will  be  sponsored  by 
Fisher  Flour  Mills  Co..  Seattle,  on 
K.JR,  Seattle.  The  Fisher  company 
controls  the  station. 

/I 

UJHBF 
AFFILIATE  OF  lOCt  ISLAIl,  IlLIIOIS  ABGUS. 

Basic  Mutual  Network  Outlet 
  FUU.  TIME  1270  K  C  .  / 

THE  5000  WATT 

Ifeke  (4  the  TM  Cities 
ROCK  ISLAND  •  DAVENPORT  •  MOLINE WBT CHARLOTTE  •  CBS 
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Radio  Qub  in  New  York 

Plans   for  Nominations 

TALKS  on  how  the  Quai-termas- 
ter's  office  in  Washington  is  work- 

ing with  racjio  to  keep  the  public 
informed  of  the  well-being  of  our 
armed  forces  were  given  April  15 
to  members  of  the  Radio  Execu- 

tives Club  of  New  York  by  Col. 
John  P.  Welch,  2d  Corps  Area 
Quartermaster,  and  Lt.  V.  L.  Cary 
of  the  Public  Relations  Branch, 
Office  of  the  Quartermaster  Gen- 

eral, Washington. 
At  the  luncheon  meeting,  John 

Hymes,  timebuyer  of  Lord  & 
Thomas,  New  York,  and  president 
of  the  club,  named  a  nominating 
committee  to  elect  next  year's  offi- 

cers, who  will  take  over  the  group 
at  its  last  meeting  of  the  season 
May  27.  Committee  includes  Arthur 
Sinsheimer,  Peck  Adv.  Agency; 
Al  Taranto,  Ted  Bates  Inc.;  Art 
Toulson,  WHN,  New  York,  and 
William  Wilson,  Wm.  G.  Rambeau. 
Out-of-town  guests  were  A.  S. 
Grinalds,  WSAI,  Cincinnati;  F.  C. 
Eighmey,  KGLO,  Mason  City,  la.; 
Elmer  Peterson,  CBS  Chicago. 

House  Seeks  Light  on  FCC 
(Continued  from  page  H) 

A  COMPILATION  of  free  time  siveii 
by  Canadian  broadcasting  stations  dur- 

ing the  recent  Second  Vietorv  Loan 
campaign  for  $900,000,000.  held  dur- 

ing part  of  February  and  March,  has 
been  announced  at  approximately 
^12.5.000  by  the  Canadian  Assn.  of 
Broadcasters.  The  report  was  made  as 
a  result  of  compilations  sent  in  by  the 
majority  of  CAB  member  .stations. 
Every  Canadian  station  for  the  cam- 

paign received  paid  time,  some  in  spot 
announcements,  most  as  part  of  a 
four-week  thrice-weekly  evening  net- work. 

he  had  improperly  represented 
WALB,  Albany,  Ga.,  a  matter 
being  investigated  by  the  Dept.  of 
Justice,  presumably  at  the  behest 
of  the  FCC.  Rep.  Cox  said  he  would 
answer  this  "attempted  smear"  on the  floor  of  the  House. 

There  is  some  prospect  that  the 
Cox  Resolution  will  be  referred  to 
the  House  Interstate  &  Foreign 
Commerce  Committee  and  thereby 
enlarge  the  scope  of  the  present 
hearing.  It  provides  for  a  five-man 
select  committee,  with  counsel  and 
investigators.  The  resolution  could 
be  amended  to  provide  that  the 
Interstate  Commerce  Committee  re- 

tain this  staff  and  cover  the  same 
ground  • —  the  stewardship  of  the 
FCC  and  its  members. 

Judge  Sykes  Testines 

Judge  Sykes,  in  his  testimony, 
subscribed  to  most  of  the  FCBA 
recommendations  for  revision  of 
the  law.  He  did  take  exception  to 
the  proposal  that  the  chairman  of 
the  proposed  new  Commission  be 
the  executive  officer  with  no  duties 
either  on  the  public  communica- 

tion or  the  private  communication 
division  of  three  members  each.  In- 

stead, he  recommended  that  the 
chairmanship  be  rotated  annually 
so  that  each  of  the  seven  members 
would  serve  as  chairman  of  the 
full  Commission,  and  of  each  di- 
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AUDIENCE  BUILDERS 

from    B  M  I 

/  THE  MEM*Ry  OF  THIS  DANCE 
by  Ben  Selvin  and  Bob  EfFros 

Already  recorded  by 

Glen  Gray 
(Decca) 

Horace  Heidt 
(Columbia) 

Hal  Mclntyre 
(Victor) 

Tony  Pastor 
(Bluebird) 

Ginny  Simms 
(Okeh) 

/  A  LITTLE  BELL  RANG 

by  Joan  Whitney  and  Alex  Kramer 

Co-writers  of  My  Sister  and  I 

V  SWEET  TALK 

by  Robert  Sour  and  Una  Mae  Carlisle 
Just  released 

Already  recorded  by 
Una  Mae  Carlisle 

(Bluebird) 
Sonny  Dunham 

(Bluebird) 

STARLIGHT  SONATA 

— by  Helen  Bliss  and  Henry  Manners 
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Broadcast  Music,  Inc.  S 

^       580  Fifth  Avenue  New  York  City  pQ 
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Dots  &  Dashes 
WORDLESS  spot  campaign 
now  being  conducted  by 
WDRC,  Hartford,  Dots  and 
dashes  transmit  the  words, 
"Marine  Corps  Needs  Oper- 

ators," keynote  of  the  sta- tion's cooperation  campaign 
on  behalf  of  the  Marines  to 
aid  in  recruiting  hams.  Idea 
and  actual  key-punching  was 
work  of  chief  engineer,  I.  A. 
Martino. 

vision,  irrespective  of  party  affilia- 
tion. In  that  manner,  each  mem- 

ber could  acquire  broad  experience. 
Judge  Sykes  insisted  the  FCC 

had  no  jurisdiction  whatever  over 
newspaper  ovsmership  of  stations, 
and  he  even  questioned  the  con- 

stitutionality of  any  action  by  Con- 
gress to  force  divorcement.  Net- 
work ownership  of  individual  sta- 
tions was  branded  as  dangerous 

and  important  by  Judge  Sykes, 
and  he  advocated  that  Congress 
itself,  rather  than  the  FCC,  look 
into  this  matter. 

Praise  for  Miller 

Deference  was  extended  Mr. 
Miller  by  Committee  members  when 
he  made  his  appearance.  Rep.  Hin- 
shaw  (R-Cal.),  in  the  course  of 
Mr.  Miller's  testimony,  said  he 
had  "known  Mr.  Miller  for  30  years 
and  the  Committee  could  place  full- 

est reliance  in  the  integrity  of  the 

gentlemen".  Rep.  Bulwinkle  (D- 
N.  C.)  humorously  interjected  "he would  have  to  be  all  right  because 
his  mother  was  born  in  Chapel 

Hill,  North  Carolina". Also  volunteered  for  the  record 
was  the  reading  of  a  statement 
by  Rep.  Halleck  (R-Ind.)  made  in 
1938  by  President  Roosevelt  to  a 
closed  session  of  newspaper  edi- 

tors which  was  later  released  for 
publication.  The  statement  was  to 
the  effect  that  in  America  there 
was  great  reluctance  to  amend 
Acts  of  Congress  following  an 
emergency.  Committee  members  as- 

sured that  adequate  safeguards 
would  be  made  in  this  instance. 

Mr.  Miller's  Discussion 

This  followed  Mr.  Miller's  dis- 
cussion on  the  administrative  poli- 

cies of  the  FCC  which  intimated 
that  the  FCC's  administration 
went  beyond  the  intent  of  the 
Communications  Act  of  1934. 

Mr.  Miller,  who  did  not  finish 
reading  his  testimony  on  Thurs- 

day, was  allowed  to  sum  up  the 
main  points  of  the  remainder  of 
his  testimony  which  was  included 
in  the  record.  Chairman  Lea  said 
that  Mr.  Miller  could  return  to  the 
stand  on  May  5,  when  hearings 
will  be  resumed. 

Mr.  Miller  urged  three  amend- 
ments to  the  Communications  Act 

designed  to  curb  unauthorized  as- 
sumption of  power  by  the  FCC. 

He  suggested  that  Congress  for- 
bid the  Commission  from  interfer- 
ing with  radio  programs  or  busi- 
ness management;  that  it  forbid 

the  FCC  from  imposing  penalties 
not  authorized  by  law  such  as  forc- 

ing the  owner  of  two  stations  in 
a  community  to  dispose  of  one 
before  he  could  get  authorization 
for  a  power  increase  for  the  other; 
provide  for  declaratory  rulings  by 
the  FCC  which  could  be  appealed 
to  the  courts.  The  latter  would 
permit  station  owners  to  appeal 
FCC  orders  to  the  courts  before 
they  become  effective  and  prevent 
summary  action  prior  to  judicial 
review. 

Exceeded  Power 

Mr.  Miller  endorsed  in  principle 
the  amendments  proposed  by 
FCBA  governing  FCC  procedure. 
He  attacked  FCC  discrimination 
against  newspaper  ownership  of 
stations  and  cited  this  as  one  rea- 

son for  the  need  of  an  amendment 
to  prevent  unauthorized  penalties 
by  the  FCC. 

Sometimes  this  discrimination 
has  been  affected  by  adverse  ac- 

tion upon  particular  applications, 
he  said,  at  other  times  by  merely 

holding  applications  without  ac- tion. 

In  urging  the  Committee  to  for- 
bid the  FCC  to  interfere  with  pro- 

grams or  business  management, 
Mr.  Miller  alluded  to  the  Supreme 
Court  decision  in  the  Sanders  case. 

Notwithstanding  this  clear-cut  rul- 
ing and  the  fact  that  no  language 

can  be  found  in  the  Act  which 

confers  any  right  upon  the  Com- 
mission to  concern  itself  with  busi- 

ness phases  of  station  operation, 

Mr.  Miller  said,  "we  find  the  Com- 
mission concerning  itself  more  and 

more  with  such  matters." He  said  this  has  been  done  by 
requiring  licensees  to  file  with  the 
Commission  voluminous  reports 
showing  in  the  minutest  detail 
practically  every  phase  of  their  fi- nancial operations;  by  requiring 

the  filing  of  practically  all  con- 
tracts relating  to  acquisition  and 

broadcast  of  programs ;  by  attempt- 
ing to  regulate  and  control  the 

source  and  consequently  the  char- 
acter of  program  material,  and 

the  contractual  or  other  arrange- 
ments made  by  the  licensee  for 

the  acquisition  of  such  material. 
In  his  detailed  testimony,  Mr. 

Miller  said  the  problem  of  the 
broadcasting  industry   today  can 
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LEARNING  FACTS  of  gas  defense  from  Dr.  John  P.  Dyer,  publicity chief  at  WSAV,  Savannah,  are  pictured  members  of  the  staff.  Seated 
(1  to  r)  :  Ganus  Scarborough,  Electra  Robertson,  Alberta  Robertson, Frances  Bischoff,  Meredith  Thompson.  Standing  (1  to  r)  :  Tom  Carr, Dan  Earless,  John  Dyer,  instructor,  Harben  Daniel,  general  manager of  the  station,  Dick  Altman,  Byron  Strong,  Ray  Muller. 

be  summed  up  in  one  word — "un- 
certainty" of  right,  of  remedy  and 

of  future.  This  uncertainty  is 
wholly  unrelated  to  the  war,  he 
said,  declaring  that  it  goes  to  the 
power  of  the  Commission,  due  to 
the  indefinite  grant  given  it  as 
contained  in  the  phrase  "public 
interest,  convenience  or  necessity." 

It  is  perfectly  possible  for  a 
broadcaster  to  lose  his  license  for 
a  single  mistake  which  does  not 
involve  willful  misconduct,  he 
said,  and  which  might  in  fact  rep- 

resent "just  one  small  slip  of  the 
tongue  or  of  the  pencil  in  the 
hand  of  a  news  script  writer." 
Urging  that  the  punishment  should 
most  certainly  fit  the  crime,  he 
said  that  he  did  not  believe  a  li- 

cense should  be  revoked  for  a  single 
violation  but  only  for  over-all  and 
willful  continuous  violation  and 
defiance. 

Alluding  to  the  newspaper-own- 
ership investigation,  Mr.  Miller 

said  that  today  newspapers  are 
threatened  with  the  possible  loss 
of  their  licenses.  "It  is  possible 
that  insurance  companies'  right  to 
hold  a  license  may  be  threatened 
tomorrow,  department  stores  next 
week,  and  so  on  down  the  line." 

Legal  Proposals 

Mr.  Bingham's  direct  testimony 
[see  summary  published  herewith] 
covered  in  detail  all  proposed 
changes  in  the  statute  outlined  in 
the  Sanders  Bill  plus  recommen- 

dations advanced  by  himself  as 
former  president  and  as  a  membfjr 
of  the  Executive  Committee  of 
FCBA.  His  recommendations  cov- 

ered proposed  changes  in  the  basic 
organization  of  the  Commission, 
changes  in  procedure  employed  by 
the  Commission  and  changes  in 
provisions  of  the  Act  relating  to 
judicial  review  of  Commission  ac- 

tions. Aside  from  basic  reorgani- 
zation of  the  Commission,  the  pro- 

cedural and  appellate  changes  were 
designed  to  liberalize  existing  pro- 

cedure and  provide  for  virtually 
automatic  review  of  Commission 
actions. 

Devices  used  by  the  FCC  in 
blocking  appeals  were  covered, 
with  suggested  remedies  outlined. 
He  called  the  changes  in  the  ad- 

ministrative setup  as  the  most 
important  problem  in  the  field  and 
one  which,  if  properly  solved, 
would  go  far  towards  eliminating 
other  problems  now  existent. 

As  against  the  present  proce- 
dure of  the  full  Commission  act- 

ing on  all  matters,  the  Bingham 
plan  proposed  two  separate  auton- 

omous divisions  of  three  members. 
Each  division  would  name  its  own 
chairman.  The  chairman  of  the 
full  Commission  would  be  the  ex- 

ecutive officer  and  would  not  sit 
on  either  division,  except  during 
the  enforced  absence  of  a  regularly 
appointed  member. 

He  said  the  existing  procedure 
has  been  generally  unsatisfactory. 
There  has  been  a  tendency  by  the 
Commission  to  ignore  the  less  in- 

teresting problems  of  public  utility 
regulation  and  to  devote  an  inor- 

dinately large  portion  of  the  Com- 

mission's time  and  attention  "to 
the  more  attractive  and  publicity- 
making  questions  involved  in 
broadcasting  or  mass  communica- 

tions," he  said. 
Too  Much  to  Do 

Emphasizing  the  necessity  for 
detaching  the  chairman  from  rou- 

tine activities,  Mr.  Bingham  said 
that  illustrative  of  the  present  situ- 

ation, Mr.  Fly  testified  before  a 
committee  of  Congress  recently 
that  since  the  advent  of  the  na- 

tional emergency  he  has  been  re- 
quired to  spend  approximately 

90%  of  his  time  on  defense  com- 
munications problems,  concerning 

which  as  chairman  of  the  Defense 
Communications  Board  he  must  as- 

sume responsibility. 
"The  plain  fact  is  that  under 

any  conceivable  set  of  circum- 
stances, a  person  cannot  adequately 

perform  the  executive  duties  which 
fall  upon  the  chairman  of  the  Com- 

mission and  at  the  same  time  take 
part  in  the  hearings  and  dispo- 

sition of  adjudicated  cases,"  he said. 

In  urging  changes  in  procedure, 
Mr.  Bingham  said  that  interpreta- 

tion of  the  present  law  by  the  FCC 
has  resulted  in  great  doubt  and 
confusion  concerning  the  meaning 
and  application  of  most,  if  not  all, 
the  statutory  provisions  and  "what 
we  believe  to  be  an  outright  avoid- 

ance of  the  legislative  intent  in 

certain  important  respects." 
By  the  use  of  such  names  as 

"special  experimental  authoriza- 
tion" and  "special  service  authori- 

zation", he  said  the  Commission 
has  attempted  to  avoid  the  appli- 

cation of  the  procedural  sections 
of  the  Act  to  persons  who  apply 
for  or  hold  such  authorizations. 
"We  also  believe  that  Congress 

did  not  intend  to  confer  upon  the 
Commission  the  power  to  avoid  all 
statutory  restrictions  upon  the  pro- 

cedure to  be  employed  merely  by 
the  simple  device  of  calling  a  li- 

cense or  an  application  for  a  li- 
cense by  a  different  name,"  he continued. 

The  WLW  Case 

After  Mr.  Bingham  had  com- 
pleted his  direct  testimony.  Com- 
mittee members  plied  him  with 

questions  about  specific  situations 
involving  FCC  actions.  The  history 

of  the  WLW  500,000  watt  "experi- 
mental authorization"  litigation 

appeared  to  intrigue  the  members 
as  an  example  of  what  Mr.  Bing- 

ham had  cited  as  a  license  called 
by  another  name. 
Duke  M.  Patrick,  former  gen- 

eral counsel  of  the  Radio  Commis- 
sion and  a  member  of  the  FCBA 

Executive  Committee,  was  called 
upon  to  explain  the  circumstances 
surrounding  this  case  and  the  ac- 

tions of  the  FCC  which  ultimately 
resulted  in  a  dismissal  of  the  WLW 

appeal  on  the  ground  that  its  au- 
thorization to  use  450,000  watts 

additional  power  was  not  actually 

a  "license". 
Mr.  Patrick  attacked  the  FCC's 

special  service  authorization  and 
special  experimental  license  pro- 

cedure, in  that  the  licensee  must 
accept  an  automatic  cancellation 
clause.  He  said  he  had  not  been 
able  to  find  any  statutory  right  by 
which  these  cancellation  clauses 
could  be  inserted  by  the  FCC. 

During  ensuing  cross-examina- 
tion, Mr.  Bingham  explained  that 

under  existing  law,  the  courts  can 
only  reverse  and  remand  FCC 
decisions  with  final  action  to  be 
taken  by  the  Comimssion.  In  reply 
to  Rep.  Simpson  (R-Pa.),  he  said 
that  the  court  could  only  refer  to 
misconstruction  of  facts  or  other 
errors  on  the  part  of  the  FCC  but 
could  not  command  that  it  issue  a 
license. 
When  Rep.  Sanders  inquired 

whether  the  FCC  had  ever  "abused 
its  power  in  any  way"  under  license 
renewal  procedure.  Mr.  Bingham 
said  that  in  many  instances  he  per- 

sonally felt  the  Commission  had 
gone  beyond  its  powers  and  had 
shown  a  growing  tendency  to  do so. 

Again  called  to  answer  questions, 
Mr.  Patrick  testified  that  by  using 
the  device  of  short  licensing  pe- 

riods the  FCC  was  able  to  cite  re- 
newals for  hearings.  He  referred 

specifically  to  withholding  of  li- 
cense renewals  to  stations  because 
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of  network  affiliations  and  ascribed 
to  the  FCC  use  of  its  power  to 
coerce  stations  into  breaking  away 
from  networks. 

Reps.  Halleck  and  Sanders  in- 
dicated by  their  questions  on  news- 

paper-ownership that  there  is  con- 
siderable indignation  in  Congress 

over  actions  of  the  FCC  in  with- 
holding licenses  in  pending  files 

because  of  newspaper  affiliations. 
Bad  Precedent 

Asked  by  Rep.  Sanders  as  to  his 
views  on  newspaper-ownership,  Mr. 
Bingham  said  he  thought  this  would 
be  a  most  dangerous  precedent.  "So 
long  as  his  business  does  not  con- 

travene public  policy,"  Mr.  Bing- 
ham said,  "I  see  no  reason  why  a 

newspaper  publisher,  as  such, 
should  not  own  a  radio  station." 

Congress,  rather  than  the  Com- 
mission, should  determine  the  news- 

paper-ownership issue,  Mr.  Bing- 
ham replied  to  Rep.  Sanders.  Re- 

sponding to  Rep.  Halleck,  he  said 
the  FCC  could  enforce  any  ruling 
it  might  make  that  newspapers  not 
own  radio  stations  through  refus- 

ing to  license  or  withholding  of  a 
license  renewal. 

Rep.  Sanders  asked  Mr.  Bingham 
to  what  extent  the  FCC  Bar  mem- 

bership was  in  agreement  with  his 
proposals.  Mr.  Bingham  said  the 
proposals  had  not  been  put  to  a  vote 
but  had  been  published  in  the  Asso- 

ciation's journal  and  discussed  at 
the  last  annual  meeting.  He  esti- 

mated that  about  90  to  95%  of  the 
members  are  in  agreement. 

Rep.  Halleck  observed  that  the 
organization  setup  proposed  by  Mr. 
Bingham,  for  division  of  authority 
on  the  FCC,  would  find  precedent 
in  administrative  practices  of  other 
Governmental  agencies,  such  as  the 
National  Labor  Relations  Board 
and  under  the  Food  and  Drug  Acts. 
Chairman  Lea  questioned  the 

wisdom  of  having  each  division  un- 
der the  proposed  reorganization 

elect  its  own  chairman.  This,  he 
observed,  also  would  give  them 
power  of  recall  and  thus  weaken  the 
division's  work.  Mr.  Bingham,  how- 

ever, held  there  would  be  no  weak- 
ening of  power  since  each  member 

on  each  division  would  have  equal 
voice. 

Asked  by  Chairman  Lea  whether 
he  felt  the  new  setup  would  lessen 
the  number  of  appeals  being  taken 
by  communuications  litigants,  Mr. 
Bingham  replied  affirmatively,  de- 

claring that  since  the  revised  act 
would  more  clearly  define  how  far 
a  litigant  could  go,  it  therefore 
would  more  clearly  establish  his 
rights. 

Hardship  Created 
Asked  by  Rep.  Sanders  whether 

he  approved  of  Section  7  of  his  bill, 
to  clarify  whether  Congress  should 
delegate  power  to  the  FCC  to  regu- 

late network-affiliates'  contracts, 
newspaper  ownership  and  all  of  the 
other  controversial  issues,  Mr. 
Bingham  said  he  heartily  approved 
this  section,  declaring  these  mat- 

ters "should  be  clarified  since  con- 
fusion concerning  them  is  caus- 

ing a  great  deal  of  hardhip." In  his  direct  testimony  Thursday 
morning.  Judge  Sykes  said  that  he 

BEST  CUSTOMER  on  Arthur  Godfrey's  participating  program  on 
WABC,  New  York,  is  Pepsi-Cola  Co.,  New  York,  using  three  daily  an- 

nouncements six  days  a  week.  Delighted  about  the  whole  thing  are 
(1  to  r)  :  Mr.  Godfrey;  Arthur  Hull  Hayes,  WABC  general  manager; 
William  Reydel,  vice-president  of  Newell-Emmett,  New  York,  and  Pepsi- 
Cola  account  executive;  William  Edwards,  WABC  salesman. 

BATAAN  TOUCH 

Yanks  Get  Real  Attack  With  Radio  Version 

REALISTIC  gunfire  coincided  with 
simulated  gunfire  to  add  a  dramatic 
touch  to  one  listener's  reception  of a  March  of  Time  broadcast. 

According  to  a  letter  received  by 
General  Electric  from  Lt.  Col. 
James  E.  Macklin  on  Bataan  Penin- 

sula, he  was  tuned  one  evening  to 
KGEI,  GE's  shortwave  station  in San  Francisco,  listening  to  the 
March  of  Time.  The  continuity  of 
the  program  purported  to  depict 
an  incident  in  the  front  lines  of 
Bataan.  There  was  a  sound  effect 
of  gunfire  and  a  character  shouted, 
"Here  they  come!"  At  that  very  in- 

stant an  actual  flight  of  Jap  dive 
bombers  roared  down  on  Lt.  Col. 
Macklin's  position  and  the  salvo  of 
anti-aircraft  fire  combined  to 
drown  out  the  radio  version. 
Yankee  complacency  and  cool- 

ness is  echoed  in  Lt.  Col.  Macklin's 
simple  notation  ■ —  "There  was  a 
gang  around  the  set  at  the  time 
and  we  were  all  much  amused  at 

the  unusual  coincidence." 

heartily  concurred  in  the  proposal 
that  the  Commission  be  divided 
into  two  divisions.  He  said  that 
from  practical  experience,  during  a 
dozen  years  of  stewardship  on  the 
old  Radio  Commission  and  the  FCC, 
he  had  found  it  physically  impos- 

sible for  the  chairman  to  sit  ex- 
ofRcio  on  two  divisions.  Moreover, 
he  said  that  such  an  arrangement 
on  the  FCC  would  mean  four  mem- 

bers on  each  division  and  the  dan- 
ger of  tie  votes  would  evolve. 

Urging  rotation  of  the  chairman- 
ship for  one  year,  both  of  the  full 

Commission  and  of  each  division,  he 
said  that  would  "round  out  the  ex- 

perience of  each  commissioner  and 
make  him  more  familiar  with  the 
executive  duties  of  each  division,  as 
well  as  of  the  full  commission."  He 
urged  that  the  Commission  elect 
its  own  chairman  and  that  each 

division  or  the  Commission  elect  the 
chairman  for  the  respective 
division. 

To  serve  as  chairman  of  the  Com- 
mission and  ex-officio  on  each 

division  is  a  "man  killing  job," 
Judge  Sykes  declared,  alluding  to 
his  own  experience.  He  opposed  the 

designation  of  a  "permanent  chair- 
man" such  as  at  present.  During 

the  seven-year  cycle,  he  said,  each 
member  would  have  the  honor  of 
heading  the  Commission  and  each 
of  its  divisions.  He  urged  that  the 
chairman  of  the  Commission  or  of 

either  division  should  not  "im- 
mediately succeed  himself"  under the  rotated  system. 

Asked  by  Rep.  Bulwinkle  (D- 
N.  C.)  whether  there  are  a  "suffi- cient number  of  commissioners  to 

perform  the  duties",  Judge  Sykes 
responded  affirmatively.  Then  Rep. 
Bulwinkle  asked  whether  three 
members  were  needed  on  the  com- 

mon carrier  division.  Judge  Sykes 
thought  so. 

Common  Carrier  Duties 

While  a  large  volume  of  the 
FCC's  work  is  radio.  Judge 
Sykes  said  he  felt  that  the  com- 

mon carrier  aspects  were  "just  as 
important,  if  not  more  so"  than 
broadcasting,  insofar  as  public  ser- vice is  concerned. 

Disagreeing  with  previous  wit- 
nesses on  special  experimental  au- 

thority. Judge  Sykes  said  he  was 
a  member  of  the  Commission  at 
the  time  the  WLW  case  was  in 
litigation.  He  declared  he  did  not 
think  Congress  should  hamper  the 
Commission  in  any  way  on  experi- 

mental authorization.  "It  should 
be  free  to  cancel  experimental  au- 

thorizations when  it  is  ready,"  he said. 

Referring  to  the  revocation  pro- visions of  the  Act,  Judge  Sykes 
declared  that  the  section  is  pretty 
drastic  and  that  the  licensing  of 
a  station  should  not  be  revoked 
because  of  a  single  violation.  As 
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now  written,  the  statute  does  not 
permit  any  middle  ground  move, 
he  said.  The  station  either  must 
be  given  a  clean  bill  of  health  or 
its  license  cancelled. 

Punitive  Power 

In  this  connection.  Judge  Sykes 
urged  that  it  should  be  given  au- 

thority to  "suspend"  licenses  or 
else  "inflict  some  fine"  as  an  in- 

termediate step.  He  said  such  rec- 
ommendations were  made  to  Con- 

gress several  years  ago  but  nothing 
was  done  about  it. 

Rep.  Halleck  questioned  the  in- 
voking of  penalities,  describing  the 

issuance  of  a  broadcast  license  as 

comparable  to  that  of  a  "certificate 
of  necessity  and  convenience" 
given  a  common  carrier.  He  said 
he  thought  the  only  test  should  be 
that  of  whether  the  licensee  or 

holder  of  the  certificate  is  "doing 
the  job".  To  inflict  a  fine  or  en- 

danger a  station  operation  simply 
because  of  "just  one  slip"  is  not 
justified,  he  declared. 

Rep.  McGranery  inquired  whether 
suspension  of  a  station  for  a  month 
"wouldn't  be  the  same  thing  as 
revocation  from  a  practical  stand- 

point". While  Judges  Sykes  said  it 
would  be  most  severe,  he  felt  that 
the  station  could  come  back.  Asked 
by  Rep.  McGranery  about  what 
would  happen  to  network  contracts 
under  such  suspensions,  Judge 
Sykes  said  he  though  that  the  sta- 

tion probably  would  be  liable  for 
damages  for  breach  of  contract. 

"If  the  operation  of  NBC  or 
CBS  should  be  suspended  for  30 
days,  would  that  break  the  entire 
network?"  inquired  Rep.  McGran- 
ery. 

"No,  I  don't  think  it  would  break 
the  entire  network,  but  it  would 

hurt  it  pretty  much,"  Judge  Sykes observed. 
Tes  t  i  f  y  i  n  g  extemporaneously. 

Judge  Sykes  said  he  saw  no  need 
for  special  service  authorizations 
and  that  he  did  not  recall  anything 
in  the  law  vesting  such  authority 
in  the  FCC.  He  said  that  the  courts 
might  very  well  hold  that  such  an 
authorization  is  not  strictly  a  li- 

cense under  the  statute. 

Questioned  by  Rep.  Sanders  on 
hearing   procedure,   Judge  Sykes 

WHERE 

THEY'LL 
DO 

THE  MOST  GOOD! 

TEXAS'  BOOMING  GULF  COAST  INDUSTRIAL  AREA 
1000  WATTS 

^^ueHetmik 
560  KC 

Represented  by  HOWARD  H.  WILSON  COMPANy 

NO  FREE  RIDES  ON  PATRIOTISM 

WJBK  Head  Denounces  Attempts  for  Free  Plugs 

 On  Station-Donated  Time  

PROTEST  against  alleged  "hitch- 
hiking" tactics  of  advertisers  on 

free  patriotic  programs  was  voiced 
last  week  by  James  F.  Hopkins, 
manager  of  WJBK,  Detroit,  in  a 
letter  to  H.  W.  Kastor  &  Son 

Adv.  Co.,  Chicago.  Mr.  Hopkins' 
action  was  prompted  by  a  tran- 

scription provided  by  that  agency 
and  used  the  previous  Saturday 

by  WJBK. 
Mr.  Hopkins'  letter  read: 
"This  letter  is  a  protest  against 

the  mention  of  products  by  trade 
names  in  the  Our  Navy  transcrip- 

tions which  your  agency  furnished 
us  and  which  we  carried  on  Sat- 

urday, April  11." "We  have  contributed  $175,000 
worth  of  time,  figured  at  our  regu- 

lar rates,  to  projects  concerned 
with  national  defense  and  we  are 
quite  willing  to  continue  this  pol- 

icy. However,  the  repeated  mention 
of  Gruen  watches  in  the  transcrip- 

tion on  Saturday — frequently  with 
powerful  selling  adjectives  prefixed 
to  the  Gruen  name — appears  to 
us  entirely  out  of  order  in  a  pro- 

gram of  this  type. 

"If  the  Gruen  people  care  to  ad- 
vertise their  product  over  this  sta- 

tion we  shall  be  glad  to  provide 
their  agency  with  a  rate  card,  but 
we  do  not  propose  to  carry  any 
hitch-hikers  on  these  patriotic  pro- 

grams. There  seems  to  be  a  tend- 
ency right  now  among  opportunist 

minded  business  leaders  to  take 
advantage  of  the  emergency  for 
their  own  benefit. 

"So  far  as  this  station  is  con- 
cerned, you  may  advise  any  future 

prospective  donors  that  we  shall 
expect  them  to  be  motivated  by  the 
same  type  of  patriotism  as  dictates 
our  gift  of  free  time.  We  shall 
carry  no  more  transcriptions  in 
which  trade  names  occur." 

declared  he  thought  that  the  pres- 
ent setup  "needs  remedying".  He 

said  the  Commission  had  made  a 
mistake  in  abolishing  the  examin- 

ing division  in  1939.  He  said  he 
agreed  with  the  conclusions  of  the 
Bar  Assn.  and  thought  the  Com- 

mission should  reinstate  an  exam- 
ing  department.  Preliminary  re- 

ports should  be  submitted,  excep- 
tions allowed  and  oral  arguments 

heard  before  final  decision,  he  said. 
Asked  about  Paragraph  7  of 

the  Sanders  Bill,  covering  contro- 
versial issues  which  have  been  un- 

der FCC  investigation,  Judge  Sykes 
said  he  favored  them  but  felt  they 

did  not  go  far  enough,  a*  least 
in  one  particular.  Referring  spe- 

cifically to  the  provision  regarding 
proposed  licensing  of  networks, 
Judge  Sykes  said  he  thought  care- 

ful consideration  should  be  given 
to  whether  or  not  networks  should 

be  permitted  to  own  "in  whole  or 
in  part  any  more  of  these  broad- 

casting stations".  Describing  this 
as  a  "serious  question,"  he  said 
Congress  should  determine  whether 

or  not  a  "monopoly  of  ownership" 
of  high-powered  broadcast  stations 
in  the  country  might  not  develop. 
He  said  he  thought  remedial  pro- 

visions should  be  incorporated  in 
the  Act  and  that  the  matter  should 
not  be  left  to  the  FCC,  since  it 
involves  a  policy  consideration. 

Asked  about  newspaper  owner- 
ship, Judge  Sykes  said  this  was 

not  a  new  question  and  that  it  had 
been  broached  repeatedly  during 
his  FRC-FCC  tenure  from  1927 
until  1939. 

"It  was  my  position  then  and  it 
is  my  position  now  that  under  the 
Communications  Act  the  Commis- 

sion cannot  discriminate  between 

qualified  applicants,"  he  said. Declaring  he  did  not  think  the 
Commission  has  the  power  to  deny 
a  license  because  of  newspaper 
ownership,  he  said  he  thought  it 

was  a  matter  for  Congress  to  con- 
sider. Beyond  that,  he  said  he  did 

not  feel  that  a  law  banning  news- 
paper ownership  as  such  would  be 

constitutional,  because  of  previous 
Supreme  Court  determinations  that 
there  must  be  "reasonable  classi- 

fications" separating  "the  sheep 

from  the  goats". 
Press  Stations  Praised 

Congress  would  find  it  very  diffi- 
cult to  make  a  "reasonable  classi- 

fication" covering  newspaper  li- 
censees and  attempt  to  say  who 

could  or  could  not  hold  a  license, 

all  other  things  being  equal,  he 
declared. 
Answering  Rep.  McGranery, 

Judge  Sykes  said  that  his  experi- 
ence has  been  that  newspaper  op- 

erated stations  "are  some  of  the 
best  stations  in  the  country."  I 
don't  know  of  a  newspaper  station 
that  is  not  a  good  one  in  the  pub- 

lic interest." He  pointed  out  that  many  news- 
paper stations  were  pioneers  and 

were  in  the  field  before  it  became 

profitable. Network  Ownership 

Rep.  McGranery  reverted  to  net- 
work ownership  of  stations  and 

Judge  Sykes  suggested  that  Con- 
gress perhaps  could  limit  station 

ownership  by  networks  to  not  more 
than  one  station  in  a  State,  or 
"something  of  that  sort".  He  said 
he  doubted  whether  the  networks 
need  to  own  more  than  one  or  two 
stations — in  New  York  and  perhaps 
in  California,  as  a  program  origi- 

nating point.  He  reiterated  that 
"there  is  the  tendency  of  owner- 

ship of  stations  by  the  networks". 
At  the  conclusion  of  Judge  Sykes' 

testimony,  Rep.  Lea  asked  him 
whether  he  thought  the  Commis- 

sion could  provide  answers  to  the 
controversial  policy  questions  pro- 

pounded under  Paragraph  7  of  the 
Sanders  Bill.  When  Judge  Sykes 

replied  he  though  that  the  Commis- 
sion was  in  a  position  to  supply  this 

information.  Rep.  Lea  indicated 
the  questions  would  be  put  when 
Commission  witnesses  are  called. 

GILLETTE  SAFETY  RAZOR  Co., 
Boston,  who  is  sponsoring  the  Ken- 

tucky Derby  May  2  on  CBS,  has  an- nounced that  the  race  will  be  broad- 
cast on  WHBC  and  KGMB,  Hawaii, 

and  WKAQ,  Puerto  Rico,  as  well  as 
94  CBS  stations.  Agency  is  Maxon 
Inc.,  New  York. 

CHARLOTTE 
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Poynter  'Loaned' 
For  Movie  Series 

Denies  Resignation  Reports ; 
Pierce  Gets  Coast  Office 

SPIKING  reports  that  he  has  re- 
signed as  associate  director  of  the 

Foreign  Information  Service  of  the 
Office  of  the  Coordinator  of  Infor- 

mation (Donovan  Committee),  in 
charge  of  shortw^ave  broadcasts, 
Nelson  D.  Poynter,  v^fhile  in  Holly- 

wood the  week  of  April  13,  stated 
that  he  has  been  "loaned"  to  Low- 

ell Mellett,  administrative  aide  to 
the  President  and  head  of  the  Of- 

fice of  Government  Reports,  for  a 
special  job. 

He  has  been  made  Hollywood  liai- 
son between  the  film  industry  and 

the  Government  for  the  next  six 
months  during  production  of  a  se- 

ries of  26  short  entertainment 
films  to  stimulate  the  war  drive. 
While  in  Hollywood,  he  met  with 
executives  of  the  motion  picture  in- 

dustry to  arrange  for  the  series. 
Mr.  Mellett,  who  was  in  Holly- 

wood April  11-12  for  the  confer- 
ences, stated  that  Mr.  Poynter,  who 

accompanied  him,  would  be  head- 
quartered in  that  city  as  his  repre- 
sentative. Acting  in  his  advisory 

capacity,  Mr.  Poynter  will  set  up 
machinery  to  clear  a  constant  flow 
of  information  from  Washington, 
thereby  assisting  the  film  producers 
in  their  undertaking. 

Mr.  Poynter,  publisher  of  the  St. 
Petersburg  Times  and  ownner  of 
WTSP,  is  due  back  in  Washington 
this  week  to  arrange  his  affairs  at 
the  Donovan  Committee,  but  re- 

turns to  Hollywood  within  the  next 
two  weeks  to  astablish  the  liaison 
office.  It  has  not  been  decided  who 
will  assume  his  duties  at  the  Don- 

ovan Committee,  where  he  is  assis- 
tant to  Robert  E.  Sherwood,  direc- 
tor of  the  Foreign  Information 

Service. 
Warren  Pierce,  former  Chicago 

Times  editorial  writer,  has  been 
designated  by  the  Donovan  Com- 

mittee as  Pacific  Coast  representa- 
tive with  headquarters  at  333  Mont- 

gomery St.,  San  Francisco,  where 
he  will  be  assisted  by  Miss  L.  I. 
Burke,  formerly  of  CBS.  Mr.  Pierce 
was  in  Washington  last  week,  but 
was  expected  to  leave  momentarily 
for  his  new  headquarters. 

CANDLE-LIT  CAKE  received  full  attention  of  KFI,  Los  Angeles,  staff 
members  during  festivities  staged  by  the  station  to  celebrate  its  20th 
anniversary  April  16.  Beaming  in  anticipation  as  Dorothy  Roe,  secretary, 
makes  the  presentation  to  Harrison  Holliway,  general  manager  of  KPI- 
KECA,  are  (1  to  r  standing)  :  Curtis  Mason,  co-chief  engineer;  Clyde 
Scott,  sales  manager;  Glan  Heisch,  program  director;  Bernard  N.  Smith, 
farm  editor  and  public  relations  director. 

DCB  Stops  Construction 
{Continued  from  page  7) 

moved  in  only  to  prevent  the  ac- 
quisition of  such  facilities  by  com- 

petitors or  prospective  competitors. 
Thus,  by  keeping  the  present  broad- 

cast structure  in  "status  quo", 
when  the  licensing  authority  later 
re-examines  conditions  looking  to 
the  promulgation  of  new  policy,  il 
can  pick  up  precisely  where  it  left 
off. 

More  Severe 

Moreover,  the  licensing  of  new 
stations  requires  much  critical  ma- 

terial which  should  be  available  for 
maintenance  and  repair  of  existing 
essential  services.  By  blocking  out 
all  new  construction,  dissipation  of 
such  materials  is  eliminated. 

The  old  freeze  order,  really  a 
quasi-freeze,  was  recommended  on 
Feb.  12  by  DCB  and  was  subse- 

quently approved  by  WPB  and 
FCC.  It  gave  the  Commission  dis- 

cretionary powers  to  license  sta- 
tions in  areas  not  now  receiving 

adequate  service.  It  left  openings 
for  "pressure"  and  some  grants 
were  made,  along  with  modifica- 
tions. 

The  WPB  construction  order  of 
10  days  ago  [Broadcasting,  April 
13],  prohibiting  all  new  civil  con- 

struction costing  more  than  $5,000 
without  permission,  further  tight- 

ened the  grip  on  new  radio  grants. 

Then  »
  do^wn

ed  on us 
"My  husband  and  I  went  to  town  for  a  show. 
We  were  caught  in  a  terrific  storm.  Then  it 
dawned  on  us  to  stay  at  a  hotel  overnight.  It 
was  a  grand  escap>e  from  traffic  problems  and  a 
nice  little  vacation." 

Mrs.  Mary  C.  Brinker,  Dormont,  Pa. 
AMERICAN     HOTEL  ASS0CIAT:0N 

FOR  A  FRESH  STARt 

STOP  AT  A 

HOTEL 

This,  in  effect,  established  WPB 
as  another  wartime  licensing  agen- 

cy for  radio. 
DCB's  new  recommendation, 

when  promulgated,  will  stop  every- 
thing in  broadcasting  dead  in  its 

tracks.  Engineeringly,  there  will  be 
no  change  until  the  structure  is 
"unfrozen"  sometime  in  the  dim 
future.  There  will  be  no  changes  in 
directional  antennas,  no  power  in- 

creases, no  new  assignments. 
The  order  stems  from  something 

more  than  shortage  of  critical 
materials,  being  used  for  plane, 
armament,  tank  and  other  war  con- 

struction. Skilled  labor,  radio  tech- 
nician and  transportation  bottle- 

necks are  important  contributory 
factors.  Uncle  Sam  needs  operators 
badly,  as  does  radio.  Licensing  of 
new  stations  only  creates  greater 
demand  for  these  vital  services. 

Await  Actual  Order 

It  should  be  emphasized  that 
while  the  DCB  action  is  regarded 
as  tantamount  to  approval,  it  never- 

theless devolves  upon  the  WPB 
and  the  FCC  actually  to  promul- 

gate the  new  regulations.  FCC  will 
set  the  effective  date.  It  can  be 
expected  shortly  —  perhaps  this 
week,  and  most  certainly  within  a 
fortnight. 

The  recommendation  itself  does 
not  cover  existing  construction. 
That  is  left  to  the  operating  agen- 

cies, because  DCB  is  only  the  pol- 
icy-making body.  What  the  recom- 
mendation does  cover  is  "future 

authorizations".  Thus,  the  disposi- 
tion of  pending  CP's  is  left  entirely 

to  the  FCC  and,  on  material  pri- 
orities, to  DCB. 

Ever  since  promulgation  of  the 
"quasi-freeze"  order  two  months 
ago,  it  has  been  evident  thac  more 
stringent  action  was  needed.  The 
military  agencies  represented  on 
DCB  particularly  have  been  dis- 

satisfied. Chairman  Fly  has  indi- 
cated repeatedly  there  would  be  a 

tightening  up  and  that  the  previous 
order  could  be  regarded  as  only  a 
half-measure. 

W49PH,  in  Philadelphia 

Makes  Debut  on  April  20 
WITH  W49PH,  adjunct  of  WIP, 
Philadelphia,  scheduled  to  go  on  the 
air  April  20,  a  total  of  three  com- 

mercial FM  stations  are  now  oper- 
ating in  that  city. 

Benedict  Gimbel  Jr.,  president  of 
WIP,  has  announced  that  Clifford 
C.  Harris,  chief  engineer  of 
WIP,  has  been  appointed  general 
manager  of  W49PH.  Station  is  to 
operate  from  3  to  6  p.m.  and  from 
9  to  12  midnight  every  day  except 
Sundays.  The  station  has  adopted 
a  policy  of  stressing  live  programs 
and  will  rebroadcast  several  pick- 

ups of  MBS  network  shows. 
Studios  and  transmitter  have 

been  incorporated  into  WIP's  head- quarters in  the  Gimbel  Bldg.,  where 
a  new  Western  Electric  FM  trans- 

mitter has  been  installed.  Station 
operates  on  44.9  mc. 

Goughlin  Tax  Ruling 
COUNSEL  for  Father  Charles  E. 
Coughlin  last  Wednesday  demanded 
termination  of  a  Michigan  Unem- 

ployment Compensation  Hearing 
which  had  arisen  from  a  commis- 

sion ruling  that  Coughlin's  radio broadcasts  were  not  undertaken  by 
a  "charitable  or  religious  institu- 

tion". The  hearing  was  on  an  ap- 
peal of  the  Radio  League  of  the 

Little  Flower  which  handled  Fath- 
er Coughlin's  broadcasts  and  re- vealed that  his  radio  efforts 

brought  in  more  than  $1,000,000 
from  1936  to  1940.  Commission 
sources,  it  was  said,  revealed  that 
former  employes  of  the  League 
had  been  denied  unemployment 
compensation  because  the  League 
had  not  paid  payroll  taxes. 

Seal-Cote  Spots 

SEAL  -  COTE  Co.,  Hollywood 

(liquid  polish  protector),  is  spon- 
soring a  weekly  quarter-hour  of recorded  music  on  WJJD,  Chicago, 

and  WORL,  Boston.  Contracts  are 
for  52  weeks  having  started  in 
early  April.  Firm,  in  addition, 
sponsors  a  similar  25-minute  pro- 

gram on  WMCA,  New  York,  as 
well  as  two  spot  announcements 
per  week  on  KFI,  Los  Angeles. 
Agency  is  Buchanan  &  Co.,  Los 
Angeles. 

Bjornson  on  Blue 
BJORN  BJORNSON,  formerly  edi- torial writer  on  the  Minneapolis 
Tribune,  who  went  to  Iceland  several 
months  ago  as  a  correspondent  for 
NBC,  has  started  a  series  of  news broadcasts  on  alternate  Mondays, 
6-6:10  p.m.  for  BLUE,  originating 
from  Reykjavik,  Iceland.  Both  of 
Bjornson's  parents  were  born  in  Ice- 

land, migrating  to  Minnesota  in  the 
eighteen-seventies. 

SOUTH  CAROLINAS 

No.l  Ma^rkct  v 

FIRST  IN'' 

•  1bt&l  Popul&fion-Whitt  Ropubfion 
•  Wholesale  ̂ Reliiil  S&les 
•  InduslrieJ  &  Busineae  P&vj  RolU 
•  Automobile  Registr&hoiv 

OOMINATEP  »V 

&s  UJf  BC'GReCNVILLf Hem  or  m  famous  wdustrial 
PIEDMONT  SECTION 

NATIONAL  fitPKESENTATIVE WEED  4,  CO. 

Page  50  •  April  20,  1942 BROADCASTING  •  Broadcast  Advertising 
E 



OFF  Adopts  Plan 

For  Clearance  of 

Federal  Programs 

(Continued  from  page  8) 
interfere  with  radio  in  its  great 
function  of  providing  entertain- 

ment to  the  public.  On  the  con- 
trary, it  hopes  by  careful  planning 

to  prevent  the  kind  of  irritation 
that  grows  out  of  appeals  and 
messages  of  great  quantity  and 
little  quality.  All  that  OFF  does 
is  done  as  a  designated  Govern- 

ment agency  working  to  coordinate 
Government  radio  effort,  and  de- 

pending entirely  on  the  advice  and 
cooperation  of  radio  men  in  all 
branches  of  the  industry.  That  this 
cooperation  has  been  thorough- 

going and  effective,  is  a  tribute  to 
the  radio  industry." 

The  plans  finally  evolved  are 
the  joint  work  of  four  committees 
which  have  been  in  almost  constant 
huddles  with  OFF  officials  during 
the  last  two  months. 

OFF's  Network  Program  Com- 
mittee consists  of  Charles  Berry, 

BLUE  eastern  program  manager; 
Madeline  Ensign,  program  director 
of  WOL,  Washington,  acting  for 
MBS;  Charles  Menser,  NBC  pro- 

gram manager;  Charles  Vanda, 
CBS  war  program  manager. 

Other  Committees 

The  radio  committee  of  the  Ad- 
vertising Council  comprises 

Heagen  Bayles,  Ruthrauff  &  Ryan ; 
John  Carter,  Pedlar  &  Ryan;  Wil- 

liam Fricke,  AAAA;  John  D. 
Hymes,  Lord  &  Thomas ;  John  Mul- 

len, Benton  &  Bowles;  Arthur 
Pryor  Jr.,  BBDO;  R.  J.  Scott, 
Schwimmer  &  Scott;  A.  K.  Spen- 

cer, J.  Walter  Thompson  Co.; 
Frederic  William  Wile  Jr.,  Young 
&  Rubicam. 

The  Station  Advisory  Committee 
comprises  John  Fetzer,  WKZO, 
Kalamazoo,  chairman  of  the  NAB 
committee  on  defense  information; 
Neville  Miller,  NAB  president; 
Eugene  Pulliam,  WIRE,  Indiana- 

polis, Network  Affiliates  Inc. ;  John 
Shepard  3d,  Yankee  Network, 
chairman,  Broadcasters  Victory 
Council;  James  D.  Shouse,  WLW- 
WSAI,  Cincinnati,  Clear  Channel 
Broadcasters  Assn.;  George  B. 
Storer,  Fort  Industry  Co.  stations. 
National  Independent  Broadcast- 

ers; 0.  L.  Taylor,  KGNC,  Amarillo, 
Broadcasters  Victory  Council. 

The  Government  Committee  com- 
prises ths  following  radio  and 

press  relations  men  from  the  vari- 
ous Government  agencies  charged 

with  war  duties:  Shannon  Allen, 
Dept.  of  Interior;  Vincent  Calla- 

han, Treasury  Dept.;  Philip 
Cohen,  OFF;  J.  Harrison  Hartley, 
Navy;  Jesse  Irvin,  Federal  Secur- 

ity Agency;  Wallace  Kadderly, 
Dept.  of  Agriculture:  Edward 
Kirby,  Army;  Bernard  Schoen- 
feld.  War  Production  Board;  E.  A. 
Sheridan,  Office  of  Civilian  De- 

fense; Maj.  George  Van  der  Hoef, 
Marine  Corps ;  Sylvester  L. 
Weaver  Jr.,  Office  of  the  Coordina- 

tor of  Inter-American  Affairs. 

Fibber  Again  Leads 
IN  FIRST  PLACE,  for  the  third 
consecutive  month,  Fibber  McGee 
&  Molly  shows  a  rating  of  32.3  in 
the  April  list  of  C.  E.  Hooper 
"First  Fifteen"  National  Network 
Programs.  Bob  Hope  ranks  second 
with  a  rating  of  30.9,  followed  by 
the  Aldrich  Family  with  a  25.8 
rating.  Charlie  McCarthy,  with  a 
rating  of  24.5,  holds  fourth  place. 
The  remaining  programs,  listed  in 
diminishing  order  according  to 
their  ratings  are:  Radio  Theater, 
Walter  Winchell,  Jack  Benny,  Cof- 

fee Time,  Mr.  District  Attorney, 
Rudy  Vallee,  Bing  Crosby,  Kay 
Kyser,  Time  to  Smile,  Fred  Allen, 
Take  it  or  Leave  it.  Red  Skelton 
continues  to  top  the  list  of  pro- 

grams measured  by  partial  rather 
than  full  "national"  interviewing 
coverage,  with  an  April  rating  of 31.7. 

Law  Changes 

(Continued  from  page  H) 

sons  whom  it  has  not  seen  fit  to  name 
as  parties  to  the  proceeding.  For  any 
one  of  a  variety  of  causes,  these  per- 

sons may  not  be  in  a  position  to  ap- 
preciate the  full  force  and  effect  of 

what  the  Commission  is  about  to  do 
until  it  has  been  done  and  a  final 
order  entered.  We  believe  that  the  op- 

portunity for  rehearing  should  be  ex- 
tended to  such  persons  in  all  classes 

of  cases  rather  than  only  in  broad- 
cast cases  as  at  present. 

_  2.  It  would  make  clear  that  peti- tions for  rehearing  should  be  addressed 
to  and  considered  only  by  that  division 
of  the  Commission  which  made  the 
original  decision,  order  or  require- 

ment. In  matters  heard  and  deter- 
mined by  the  full  Commission,  the  pe- 
tition would  be  addressed  to  and  con- 

sidered by  the  Commission.  The  rea- 
sons for  such  a  requirement  have  al- 

ready been  commented  on. 
3.  It  would  provide  that  all  peti- 

tions for  rehearing  must  be  filed  with- 
in 30  days  from  the  entry  of  any  de- 

cision, order  or  requirement  com- 
plained of.  As  the  Act  now  stands, 

such  a  limitation  is  imposed  upon  pe- 
titions filed  in  cases  arising  under 

Title  III  of  the  Act  (broadcast  cases) 
but  as  to  all  other  cases,  there  is  no 
limitation  upon  the  date  of  filing. 

Effective  Date 

4.  It  would  specifically  provide  that 
in  all  cases  except  where  the  decision, 
order  or  requirement  is  necessary  for 
the  maintenance  or  conduct  of  an 
existing  service  the  filing  of  a  peti- 

tion for  rehearing  shall  automatically 
stay  the  effective  date  of  the  matter 
challenged.  Here  again  we  have  al- 

ready dealt  with  and  commented  upon 
the  reasons  for  such  a  provision. 

5.  It  would  specifically  provide  that 
the  filing  of  a  petition  for  rehearing 
shall  not  be  a  condition  precedent  to 
judicial  review  of  the  Commission's order  except  where  the  party  seeking 
such  review  was  not  a  party  to  the 
proceeding  before  the  Commission  re- 

sulting in  the  challenged  order,  or 
where  the  party  seeking  such  review 
relies  on  questions  of  fact  or  law  upon 
which  the  Commission  has  been  af- 

forded no  opportunity  to  pass.  The 
existing  law  contains  no  such  measure 
or  standard  of  conduct  and  for  rea- 

sons heretofore  stated,  we  believe  that 
the  adoption  of  such  a  provision  is necessary. 

6.  It  would  continue  in  effect  with- 
out substantial  change  existing  pro- 

visions of  law  which  give  the  Com- 
mission the  power  to  prescribe  rules 

for  the  conduct  of  rehearings  and  fur- 
ther provide  that  any  decision,  order 

or  requirement  made  after  rehearing 
which  reverses,  changes  or  modifies 
the  original  determination  shall  be 
subject  to  the  same  provisions  as  an 
original  order. 

WWJ  STAFF  DRILLS 

Wartime  Precautions  Taken  By 

 Detroit  Station  ' 
AIR  RAID  drills  to  insure  protec- 

tion of  the  personnel  of  WWJ,  De- 
troit, have  been  started  by  that 

station  under  the  direction  of  For- 
rest P.  Wallace,  business  manager, 

who  is  defense  coordinator  of  the 
five-story  studio  building. 
WWJ  last  fall  had  completed  a 

protection  system  and  upon  Amer- 
ica's entry  into  the  war  the  system 

was  promptly  put  into  effect. 
Identification  cards  for  employes, 
fingerprinting  and  visitor  passes 
are  being  used. 

On  a  lower  level  floor  a  com- 
pletely equipped  firstaid  room  has 

been  set  up  under  Paul  Williams, 
WWJ  sportcaster.  Violet  Cory, 
Hilda  Eastcott,  Betty  Davis  and 
Jane  Shugg,  of  the  station  staff, 
comprise  the  firstaid  corps. 

Insurer  to  Cease 

LUMBERMEN'S  MUTUAL 
Casualty  Co.,  Chicago,  which  has 
been  sponsoring  the  Sunday  after- noon news  commentaries  on  NBC 
by  H.  V.  Kaltenborn  for  its  auto- 

mobile insurance,  will  discontinue 
the  program  following  the  May  3 
broadcast.  The  series,  heard  3:15- 
3:30  p.m.,  will  continue  on  NBC  on 
a  sustaining  basis  with  cut-in  an- 

nouncements where  local  sponsors 
are  involved.  Lumbermen's  agency 
is  Leo  Burnett  Co.,  Chicago.  Kal- 

tenborn also  is  sponsored  on  NBC 
five  times  weekly  7:45-8  p.m.  by 
Pure  Oil  Co.,  Chicago. 

KATZ  DRUG  RENEWS, 

ENLARGES  CAMPAIGN 

ENCOURAGED  by  the  "unquali- 
fied success"  of  its  radio  campaign 

during  the  first  quarter  of  1942, 
Katz  Drug  Co.  of  Kansas  City, 
has  signed  new  contracts  for  the 
second  quarter  with  four  Kansas 
City  stations  —  WDAF  KMBC 
KCKN  WHB,  according  to  Henry 
Gerling,  Katz  advertising  manager. 

In  addition  to  the  regular  sched- 
ule of  one  minute  and  15  second 

spot  announcements  thrice-weekly 
on  all  four  stations,  Katz  has  added 
new  spots  on  Monday  and  Thurs- 

day nights  on  WDAF  and  KMBC. 
The  whole  schedule  has  been  re- 

vised for  pulling  efficiency,  Mr. 
Gerling  disclosed. 
Advertising  appropriation  for 

KPEQ,  St.  Joseph,  Mo.,  has  been 
doubled  by  Katz  and  contracted  for 
one  year.  This  advertising  will  be 
by  transcription  instead  of  by  an- nouncer as  formerly. 

Bulk  of  the  advertising  will  ex- 
ploit "Katz  Kitty-Log",  the  name 

of  its  newspaper  ads.  Ferry-Hanly 
Adv.  Co.,  Kansas  City,  is  Katz 
agency. 

IBEW  Negotiations 
AFTER  several  months  of  negotia- 

tion, KGER,  Long  Beach,  Cab,  has 
signed  a  contract  with  Local  40, 
IBEW,  covering  its  entire  technical 
staff.  Contract  provides  wage  in- 

creases with  closed  shop.  Following  a 
breakdown  in  iiejintiations.  the  IBEW 
has  placed  KFl-KECA,  Los  Angeles, 
on  the  organized  labor  unfair  list  and 
has  circularized  sponsors  to  that  ef- 

fect. All  other  stations  in  the  Los  An- 
geles area  are  organized  under  IBEW. 

WCOP  IS  FORGING  AHEAD! 

Mail  returns  and  surveys  show  that  more  and  more 

people  in  Boston  are  tuning  in  to  WCOP  popular  news 

and  musical  programs.  More  and  more  advertisers  are 

on  WCOP  too  .  .  .  and  they^re  happy. 

lueop 
IHASSACHUSETTS  BROADCASTING  CORP. 

GOPLEY-PLAZA  HOTEL    BOSTON,  MASS. 

BOSm'S  "STAR  SALESMAr'  ̂ ^^^ 
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Run  yon  Replaces 

Klauber  on  BMI 

Haverlin  Reports  650  Signed 
Contracts,  64  Pledges 
SIGNED  contracts  have  been  re- 

ceived from  650  stations,  Carl  Hav- 
erlin, BMI  vice-president  in  charge 

of  station  relations,  reported  last 
Friday  to  the  BMI  board  of  direc- 

tors meeting  in  New  York.  Mr. 
Haverlin  also  reported  that  64  ad- 

ditional broadcasters  have  pledged 
to  sign  the  new  eight-year  con- 
tracts. 

The  board  accepted  "with  pro- 
found regret"  the  resignation  of 

Edward  Klauber,  chairman  of  the 
CBS  executive  committee,  and 
elected  Mefford  R.  Runyon,  CBS 
vice-president,  to  the  board  in  his 
place.  In  a  unanimously  adopted 
resolution  the  board  paid  tribute 
to  Mr.  Klauber's  "vision  and  cour- 

age" as  having  been  "indispensible 
to  the  success  of  BMI."  Mr.  Klau- 

ber, fomer  executive  vice-president 
of  CBS,  was  appointed  chairman 
of  the  CBS  executive  committee 
last  March  25  and  his  former  duties 
were  taken  over  by  Paul  Kesten 
[Broadcasting,  March  30]. 
Operating  details  and  other  rou- 

tine business  took  up  most  of  the 
board's  time,  it  was  reported.  Full 
board  was  present  except  for  Mr. 
Klauber  and  Niles  Trammell,  NBC 
president,  who  was  represented  by 
Robert  P.  Myers  of  that  network's 
legal  division.  M.  E.  Tompkins, 
BMI  vice-president  and  general 
manager,  and  Sydney  M.  Kaye, 
executive  vice-president,  also  at- 
tended. 

Farmer  Sues  KWKW 
CHARGING  that  his  $6,000  vegetable 
crop  was  seized  and  ruined  last  March, 
Toshihisa  Goto,  an  American-born 
Japanese  farmer,  has  filed  suit  in  Los 
Angeles  Superior  Court  against  the 
Southern  California  Broadcasting  Co., 
Pasadena.  Seeking  redress,  he  charged 
that  the  firm  illegally  took  over  part 
of  his  20-aere  farm  near  San  Gabriel, 
Cal.,  last  March  9,  and  destroyed 
crops  to  erect  two  broadcasting  tow- 

ers for  the  proposed  new  1,000-watt 
KWKW.  Stating  that  he  had  the 
pi'operty  under  lease  from  its  original owner.  Goto  seeks  actual  damages  of 
$7,050,  plus  twice  that  amount  for 
asserted  forcible  entry  and  unlawful 
detainer. 

PAUL  H.  RAVMER  CO.,  NATIONAL  REPRESCNTATIVC 
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SALES  PUSH  is  all  Don  Fridae, 
salesman  of  WCAR,  Pontiac,  needs 
to  propel  his  bicycle  on  his  daily 
rounds.  In  line  with  the  conserva- 

tion program  he  tells  the  world 
WCAR  is  tuned  with  the  times. 

Reply  to  Haggerty 
{Continued  from  page  9) 

grovd;h.  This  was  also  borne  out  in 
the  IBEW  memorandum  presented 
to  the  committee  which  included 
a  statistical  table  showing  the  in- 

crease in  membership  in  printing 

trade  unions  in  the  years  of  radio's 
greatest  growth. 

Labor  Opportunities 

The  NAB  testimony  then  pointed 
to  the  labor  opportunities  that 
broadcasting  has  provided  since  its 

inception  and  cautioned  that  "some 
300,000  workers  will  thus  challenge 
the  threat  to  their  security  which 

this  proposal  represents". 
The  NAB  explained  that  in  its 

presentation  of  testimony  it  had  no 
recommendations  "to  make  to  this 
committee  regarding  the  general 

structure  of  this  year's  revenue 
bill.  The  association  and  its  mem- 

bers," it  added,  "fully  realize  the 
seriousness  of  the  emergency,  and 
the  terrific  responsibility  borne  by 
members  of  this  committee. 

"They  know  that  taxes  must  be 
drastically  increased,"  the  state- 

ment went  on,  "and  they  will  cheer- 
fully pay  their  share  of  all  gen- 

eral taxes  which  the  Congress  may 

see  fit  to  impose." 
The  testimony  emphatically 

stated,  however,  that  "they  (the 
broadcasters)  are  vigorously  op- 

posed to  special  and  discriminatory 
taxation  and  especially  to  penal 
taxation  which  imperils  an  essen- 

tial public  service". 
Radio's  War  Efforts 

Bearing  out  their  claim  that  the 

tax  would  imperil  an  "essential 
public  service"  the  statement  re- 

ferred to  the  various  programs  be- 
ing carried  by  stations  to  promote 

the  war  effort  such  as  This  is  War, 
Army  Hour,  Report  to  the  Nation 
and  others.  Also  referred  to  were 
the  spot  announcements  being  car- 

ried by  stations  and  networks  for 
the  various  Government  agencies 
and  departments  such  as  the  War 
and  Navy  departments,  the  Office  of 
Facts  &  Figures,  Office  for  Emer- 

gency Management  and  others. 
It  was  also  brought  out  that 

broadcasters  are  receiving  no  com- 
pensation for  Government  pro- 

grams carried  or  for  other  services 

rendered  such  as  the  close  col- 
laboration with  interceptor  com- 

mands, and  the  linking  of  stations 
to  defense  centers,  for  instantane- 

ous communication  in  emergencies. 
"Programs  sponsored  by  the  war 
agencies  cost  the  Government 
nothing,"  the  NAB  stated.  "As  al- 

ready indicated,  the  industry  looks 
upon  them  as  its  contribution  in 

the  public  interest". It  was  added  that  this  policy  was 
one  which  the  broadcasters  had 
long  maintained  and  one  they  hoped 
to  maintain  permanently  despite 
the  fact  that  "various  Government 
agencies  spend  hundreds  of  thou- sands of  dollars  for  advertising  by 

means  of  other  media". 
Claiming  that  a  fallacy  exists 

in  the  public  mind  regarding  the 
amount  of  revenue-producing  pro- 

grams carried  by  stations  in  gen- 
eral, the  NAB  stated  that  "today 

the  productive  time  is  less  than  one- 
third,  not  only  because  of  the  di- 

rect war  demands  upon  radio's time,  but  also  because  shortages 
and  rationing  of  consumer  goods 
are  reducing  advertising  expendi- 

tures." 

License  Requirements 

FCC  license  requirements  on  the 
number  of  hours  stations  must  op- 

erate were  also  brought  to  the  at- 
tention of  the  committee.  The  NAB 

statement  brought  out  the  fact  that 
despite  reduction  in  number  of 
sponsored  programs  stations  were 
still  required  to  broadcast  for  cer- 

tain periods  each  day  which  in- 
creased hardships  on  the  industry. 

"By  contrast,"  the  statement  con- 
tinued, "a  newspaper,  faced  with 

the  loss  of  advertising,  can  drop 
page3,  and  thus  effect  a  substantial 
reduction  in  expense." 

"In  the  case  of  broadcasters," 
it  added,  "every  commercial  hour 
lost  means  not  only  reduced  rev- 

enue, but  a  substantial  additional 
expense,  which  he  would  not  other- 

wise incur,  in  supplying  a  non- 

commercial program". 
In  concluding,  the  NAB  said  that 

"overshadowing  all  these  consid- 
erations is  a  major  consideration 

of  broad  public  policy.  Radio  broad- 
casting has  become  the  most  im- 
portant medium  of  disseminating 

information  to  the  public,  and  the 
greatest  forum  for  public  debate.  It 
must  be  kept  free;  the  necessity 
for  this  freedom  is  clearer  today 
than  ever  before.  This  freedom 
cannot  be  preserved  by  special  tax- 

ation". 

IBEW  Defends  Radio 

The  IBEW  memorandum,  which 
followed  the  NAB  report  in  the 
committee  record,  claimed  that  the 
tax  advocated  by  Mr.  Haggerty 

would  be  a  tax  on  radio's  adver- 

tising since  broadcasters  derive 
their  principal  income  from  ad- 

vertising. IBEW  said  that  "there- fore, if  a  tax  is  to  be  applied  on 
advertising,  there  can  be  no  justi- 

fiable reason  for  taxing  radio 
broadcast  advertising  unless  there 
is  an  equal  rate  of  taxation  on  all 

other  forms  of  advertising". 
In  answer  to  Haggerty's  claim 

that  radio  advertising  had  caused 
"the  displacement  of  the  jobs  of 
some  25,000  printing  trades  work- 

ers, through  the  diversion  of  ad- 
vertising from  the  printed  page  to 

radio  broadcasting"  IBEW  sub- mitted a  table  which  indicated  that 
membership  in  the  principal  print- 

ing trade  unions  had  materially 
increased  with  the  growth  of  num- 

ber of  stations. 
The  IBEW  statement  also  said 

that  that  in  attempting  to  put  a 
"punitive  tax"  on  radio  advertising 
the  printing  industry  was  ignoring 
"the  fact  that  the  radio  broadcast- 

ing industry  each  year  spends  sev- 
eral millions  of  dollars  for  printed 

promotional  activities". The  IBEW  statement  in  closing 
paralleled  the  NAB  disclaimer  to 
avoid  necessary  taxes  "so  long  as 
the  tax  is  equitable  and  applied 

to  all  alike". 

HARVARD  HONORS 

BllSGHAM,  STRAUS 

TWO  broadcasting  figures  have 
been  nominated  for  Overseers  of 
Harvard  College,  its  highest  alum- 

ni honor — G.  Barry  Bingham,  pres- 
ident and  publisher  of  the  Louis- 
ville Courier  -  Journal  &  Times, 

which  operates  WHAS,  and  Jack 
Isidor  Straus,  president  and  direc- 

tor of  R.  H.  Macy  &  Co.  and  chair- man of  the  board  of  WOR,  key 
station  of  MBS.  They  were  among 
13  nominees  for  the  honor. 

Lt.  Bingham,  who  is  on  active 
duty  in  the  Navy  assigned  overseas, 
v/as  a  1928  graduate  of  Harvard 
Magna  Cum  Laude.  He  has  served 
as  director  of  the  Harvard  Alumni 
Assn.  from  1938-41  and  is  a  direc- 

tor of  the  Southern  Newspaper 
Publishers  Assn.,  together  with 
holding  high  offices  in  many  im- 

portant Kentucky  and  Louisville 
philanthropic  organizations. 

Mr.  Straus,  a  1921  graduate  of 
Harvard,  has  been  on  the  Over- 

seers Committee  of  Harvard  to 
visit  the  Graduate  Business  School 
since  1939.  He  is  prominent  in  New 
York  City  in  civilian  defense  af- 

fairs, serving  on  the  City  Council 
of  Defense  and  on  Mayor  LaGuar- 
dia's  Business  Advisory  Committee. 

WWVA  On  50  kw  by  June  1 
WWVA,  Wheeling,  plans  to  be  on 
the  air  with  50,000  watts  on  or  be- 

fore June  1.  Chief  Engineer  Glenn 
Boundy  and  his  staff  are  now  busy 
wiring  up  the  50  kw.  equipment  which 
already  has  been  installed  in  the  sta- tion's new  and  modern  transmitter building. 

250    WATTS  •1400  KILOCYCLES 

I NEWS  J  WHBO 

Every  Hour  on  the  Hour  I      MEMPHIS,  TENN. 

NEWS  —  MUSIC  —  SPORTS 
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DISCS  AID  THE  WAR 

NBC  Cooperates  With  BBC 
 In  Aviation  Service  

NO  MIKE  FRIGHT  here  as  this  groggy  boxer  came  through  the  ropes 
in  the  third  round  of  his  Western  AAU  heavyweight  bout,  barely  missing 
the  mike.  Breaking  his  fall  with  arm  extended  is  Bill  Welsh,  chief  sports- 
caster  at  KPEL,  Denver,  with  details  of  the  fall.  Behind  him,  wearing 
earphones,  is  Frank  Bishop,  station  director  who  provided  listeners  with 
a  color  story  of  the  tournament. 

Transcribers  Discount  Shellac  Order 

(Continued  from  page  10) 

enough  of  this  material  available 
to  meet  the  demand  of  the  record 
makers,  to  which,  he  stated,  the 
requirements  of  the  transcription 
industry  do  not  constitute  a  drop 
in  the  bucket. 

Columbia  Comment 

Edward  Wallerstein,  president 
of  Columbia  Recording  Corp.,  CBS 
subsidiary,  said  that  although  the 
order  calls  for  a  70%  curtailment 
in  the  use  of  shellac,  some  substi- 

tution of  other  materials  is  pos- 
sible, so  that  the  production  of  rec- 

ords for  1942  will  not  be  reduced 
as  much  as  70%.  He  said  he  could 
not  at  this  time  state  to  what  ex- 

tent this  curtailment  could  be  al- 
leviated as  details  are  still  being- 

worked  out. 

No  plans  have  been  made  as  yet, 
he  stated,  for  allocating  available 
material  to  various  types  of  rec- 

ords, pointing  out  that  any  deci- 
sions on  what  kinds  of  records 

should  be  continued  and  what  kinds 
should  be  dropped  cannot  be  made 
until  there  is  more  accurate  infor- 

mation as  to  the  total  number  of 
pressings  the  company  will  be  able 
to  produce. 
At  Union  Carbide  &  Carbon 

Corp.,  maker  of  vinylite,  it  was 
said  that  the  company  is  largely 
committed  for  all  it  can  make,  with 
war  materials  accounting  for  about 
80%  of  its  current  business.  Viny- 

lite is  already  under  Government 
allocation,  but  so  far  the  transcrip- 

tion companies  report  they  have 
been  able  to  secure  enough  for  their 
needs. 

Standard  Radio's  Report 
Confidence  that  the  WPB  or- 

der restricting  use  of  shellac  will 
not  affect  transcriptions  was  ex- 

pressed by  Standard  Radio  in  a 
bulletin  to  its  library  subscribers. 
"Although  shellac  is  a  necessary 
ingredient  in  a  phonograph  record", 
the  bulletin  states,  "it  is  not  used 
in  quality  transcriptions.  The  base 

of  the  vinylite  discs  used  in  Stand- 
ard Library  is  vinyl  acetate.  While 

this  product  is  available  only  on 
priority,  it  is  a  semi-byproduoc  of 
munitions  materials.  For  the  pres- 

ent we  have  been  assured  that  there 
is  no  shortage  of  this  material. 

"There  is  no  possible  way  of 
knowing  what  war  demands  will 
be,  and  this  situation  may  change 

any  time,"  the  bulletin  continues. 
"However,  to  the  best  of  our  knowl- 

edge, we  feel  that  we  can  continue 
to  serve  our  subscribers  indefinite- 

ly." On  the  other  hand,  reduction  in 
not  only  phonograph  record  produc- 

tion, but  in  the  number  of  individ- 
ual recordings  is  predicted  by  tne 

bulletin. 

Sidney  J.  Wolf,  secretary-treas- 
urer of  Keystone  Broadcasting  Sys- 
tem, transcription  network,  de- 
clared that  shellac  is  not  used  in 

the  manufacture  of  Keystone  tran- 
scriptions and  he  did  not  foresee 

any  curtailment  of  service  to  its 
170  affiliated  stations  as  a  result 
of  the  WPB  order. 
A  spokesman  at  Decca  Records 

said  that  while  no  one  could  say 
what  the  final  effect  of  the  order 
would  be,  the  situation  did  not  ap- 

pear to  be  too  alarming  and  that 
there  was  hope  that  a  considerable 
supply  of  shellac  might  be  re- 

claimed from  old  records.  At  an- 
other record  company  it  was  said 

that  even  if  the  cost  of  vinylite 
were  not  prohibitive  and  if  an 
ample  supply  were  available,  discs 
made  of  this  substance  would  not 
be  desirable  as  they  are  too  thin 
and  flexible  to  be  played  on  any 
phonograph  utilizing  mechanical 
record-changing  devices. 

Stores  in  Stock 

One  recording  executive,  who 
like  many  others  asked  not  to  be 
quoted  directly,  said  that  the  rec- 

ord companies  are  themselves  re- 
sponsible for  the  WPB  order.  Fore- 

seeing the  danger  of  a  shortage, 
he  explained,  the  record  makers 

AN  UNUSUAL  way  in  which  ra- 
dio is  aiding  the  war  effort  came 

to  light  last  week  when  NBC  Ra- 
dio-Recording Division  revealed 

that  since  last  September  it  has 
been  cooperating  with  the  BBC  in 
recording  and  distributing  to  air- 

plane factories  reports  made  in 
England  by  RAF  pilots  and  ground 
crews  on  the  performance  in  com- 

bat of  American  planes. 
As  an  example  of  the  service,  a 

report  was  made  to  the  BBC  by 
the  pilot  who  guided  one  of  Amer- 

ica's Flying  Fortresses  in  the  Chan- 
nel battle  with  the  German  ship 

Gneisenau  —  the  first  actual  com- 
bat for  one  of  these  planes.  His 

report  was  recorded  by  the  BBC, 
flown  to  this  country  by  the  Ferry 
Command  and  turned  over  to  Ra- 

dio-Recording for  additional  copies. 
These  copies  were  sent  to  Boeing 

Aircraft  Co.,  manufacturer  of  the 
Flying  Fortress,  as  well  as  to 
other  plane  factories,  which  placed 
them  on  their  public  address  sys- 

tems for  the  information  of  the 
plane  workers.  The  master  record 
of  all  reports  is  sent  to  Washing- ton. 

In  rare  cases,  when  the  trans- 
oceanic weather  is  not  suitable  for 

flying  bombers  via  the  ferry  serv- 
ice, the  BBC  shortwaves  the  re- 

ports to  NBC's  listening  post  at 
Bellmore,  Long  Island,  so  that 
NBC  can  obtain  the  master  report 
with  no  delay.  In  addition  to  re- 

ports on  a  plane's  general  perform- ance, the  BBC  has  also  recorded 
interviews  with  mechanics  who  de- 
crate  the  planes  and  parts  in  Eng- 

land when  they  arrive  from  Amer- 
ica, as  well  as  "morale"  recordings for  the  interest  and  education  of 

American  workers. 

Japs  Jam  NBC FIRST  CASE  of  Jap  jamming  of 
programs  from  India  to  the 
United  States  was  reported  by 
NBC  April  14,  when  the  pickup  of 
Frances  Muir  from  Delhi  was 
blotted  out  by  a  broadcast  of  code 
on  the  same  frequency  and  with 
superpower.  NBC  attributed  the 
jamming  to  the  Japs  because  two 
previous  broadcasts  from  Delhi  had 
come  through  without  interference 
and  because  the  tests  immediately 
before  the  Alka-Seltzer  sponsored 
world  news  roundup  had  shown  the 
channel  to  be  clear,  with  no  inter- 

ference until  John  Vandercook, 
m.c,  said,  "Come  in,  Delhi".  NBC comment  was  that  the  Japs  may 
soon  find  out,  as  the  Nazis  have, 
that  jamming  works  both  ways. 

KROGER  GROCERY  &  BAKING 
Co.,  Cincinnati,  on  AiJril  27  will  re- 

new for  52  weeks  Linda's  First  Lover, Mary  Foster,  and  Hearts  in  Harmony, 
quarter-hour  transcribed  serials  Mon- 

day through  Friday,  on  WGN,  Chi- 
cago. Ralph  H.  Jones  Co.,  Cincinnati, is  agency. 

rushed  around  and  gathered  up  as 
much  shellac  as  they  could  until 
they  now  hold  about  75%  of  the 
entire  supply  in  the  United  States. 
When  the  Government  began  look- 

ing for  a  source  for  the  shellac  it 
needs  for  its  war  program,  the 
record  makers  offered  an  easy  solu- 

tion to  this  problem. 
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RMA  Coordinating 

Transmitter  Setup 
Committee  Meets  In  Capital 
On  Wartime  Problems 

PLANS  for  mobilizing  the  Radio 
Manufacturers  Assn.  along  with 
the  entire  radio  industry  were  dis- 

cussed April  14  by  the  RMA's  ex- 
ecutive committee  at  a  meeting  in 

Washington.  The  session,  presided 
over  by  President  Paul  V.  Galvin, 
was  attended  by  every  director  of 
the  organization's  executive  body. 

Factories  and  facilities  of  the 
entire  industry  were  reviewed  by 
the  committee  and  detailed  ar- 

rangements were  completed  for  co- 
operation with  all  Government 

agencies  in  a  maximum  war  effort 
after  April  22,  the  date  the  WPB 
has  decreed  general  suspension  of 
all  civilian  radio  production  ex- 

cept for  replacement  tubes  and  cer- 
tain necessities.  The  RMA-Govern- 

ment  conferences  were  aimed  to 

expedite  the  radio  manufacturer's 
2  billion  dollar  military  project. 

Stressing  a  stringent  wartime 
attitude,  the  executive  committee 

has  also  ordered  a  one-day  "strictly 
business"  program  without  social 
events  for  the  annual  RMA  con- 

vention in  the  Stevens  Hotel,  Chi- 
cago, June  9.  Cancellation  of  the 

banquet  was  ordered  by  the  execu- 
tive committee  to  be  replaced  by  a 

special  program  of  wartime  meet- 
ings and  speakers,  the  latter  in- 

cluding prominent  Government  offi- 
cials connected  with  radio  inter- 

ests. On  the  day's  agenda  will  be 
the  RMA  membership  luncheon  and 
annual  business  section  as  well  as 
meetings  of  the  various  RMA  com- 

mittees and  divisions. 

Organization  of  a  new  trans- 
mitter division  with  an  additional 

vice-president  and  two  directors  on 
the  board,  was  voted  by  the  execu- 

tive committee,  subject  to  the  ap- 
proval of  the  June  convention.  The 

division  will  include  manufacturers 
of  all  transmitting  and  communi- 

cations apparatus  and, through  the 
RMA  engineering  department,  will 
direct  the  standardization  of  war 
products  in  cooperation  with  the 
Army  and  Navy  services.  It  is 
proposed  to  increase  the  RMA 
board  of  directors  from  25  to  27, 
to  include  the  new  directors  from 
the  transmitter  division. 

Goveimment  agencies  have  been 
afforded  details,  through  RMA  sur- 

veys and  otherwise,  of  the  indus- 
try's war  production  facilities, 

which  can  be  expanded  many  times 
over  to  meet  the  increasing  war 
program  without  the  necessity  of 
war  radio  production  being  di- 

verted into  other  industries.  De- 
tailed information  on  the  ex- 

perienced management,  skilled 
engineers  and  employes  available 
and  necessary  for  the  production 
of  military  radio  is  being  given  by 
RMA  widely  among  government 
agencies. 

PUPPIES  FOR  PREMIUMS  are  selected  from  the 
kennels  by  (1  to  r^  :  Joe  Kelly,  reader  of  Chicago  Sun 
comics  daily  on  WLS,  Chicago,  and  m.c.  of  the  Quiz 
Kids;  Jeff  Wade,  president  of  Wade  Adv.  Agency, 
Chicago;    Don   Kelly,   sales  promotion  manager  of 

WLS;  Bob  Archer,  of  the  agency;  Perry  Schubert, 
Chicago  sales  manager  of  Miles  Labs.,  Elkhart,  Ind. 
Dozen  puppies  are  given  weekly  by  the  Sun  on  its  Sun- 

day program  to  children  submitting  a  comic  page  cou- 
pon with  letters  telling  why  they  want  a  dog. 

HOUSE  CONSIDERING 

FORCED  WORK'  BILL 
LEGISLATION  to  outlaw  "forced 
work"  tactics  of  labor  unions  by 
subjecting  them  to  jurisdiction  of 
the  anti-trust  laws,  was  taken  tin- 

der consideration  last  Friday  by 
the  House  Judiciary  Comimttee, 
with  the  opening  of  hearings  on  the 
Monroney  Bill  [HR6752].  The 
measure  is  of  interest  to  radio  be- 

cause of  the  "forced  work"  activi- ties of  the  American  Federation  of 
Muscians,  requiring  all  stations  to 
hire  staff  orchestras,  whether  or 
not  needed. 

The  measure,  introduced  by  Rep. 
Monroney  (D-Okla.)  is  an  out- 

growth of  the  recent  Supreme  Court 
decision  requiring  out-of-town 
truckers  to  hire  "standby"  drivers 
upon  entering  the  New  York  City 
area.  The  measure  has  the  inferred 
support  of  Assistant  Attorney  Gen- 

eral Thurman  Arnold,  in  charge 
of  the  Anti-Trust  Division,  who 
several  times  attempted  to  break 
up  the  AFM  "made  work"  forays 
against  radio. 
A  year  ago  Mr.  Arnold  an- 

nounced that  the  Anti-Trust  Divi- 
sion would  take  action  against 

Petrillo  and  his  union  largely  on 
violation  of  the  anti-trust  laws 
through  forced  hiring.  Nothing 
happened,  however,  beyond  the  is- 

suance of  the  "press  release". 

Chesterfield  Shift 
LIGGETT  &  MYERS  TOBACCO 
Co._,  New  York  (Chesterfields), which  has  wanted  to  shift  its  CBS 
Glenn  Miller  program  for  some 
time  to  an  earlier  hour  than  10 
p.m.,  on  May  5  will  move  the  pro- 

gram to  the  7:15-7:30  p.m.  period 
vacated  May  1  by  the  Lanny  Ross 
show.  The  latter  series  goes  off 
May  1  because  of  the  tin  shortage 
effect  on  the  sponsor,  Campbell 
Soup  Co.  [Broadcasting,  April 
13].  The  Chesterfield  show  will  be 
carried  on  the  same  number  of 
CBS  stations,  totaling  97,  and  will 
be  heard  Tuesdays,  Wednesdavs 
and  Thursdays.  Agency  is  Newell- 
Emmett  Co.,  New  York. 

RCA  will  hold  its  annual  stoekholfl- 
ers  meeting  in  Xew  York  May  5. 

ARTHUR  E.  DESNOYERS,  senior 
accountant  in  the  broadcast  section  of 
the  FCC  Accnuntin;;  Di'ijartmcnt.  re- 

ported for  duty  with  the  Army  Air 
Force  April  13  as  a  first  lieutenant. 
Mr.  Desnoyers  for  several  years  has 
been  in  charge  of  broadcast  transfer 
and  assignment  cases. 

Blue  Committee  Meets 
STATION  advisory  and  planning 
committee  of  the  BLUE  was  to 
meet  Sunday  afternoon  at  the 
Waldorf-Astoria,  New  York,  to  dis- 

cuss the  network's  progress  during 
its  first  quarter  of  independent  op- 

eration and  to  make  plans  for  the 
future.  Meeting  was  scheduled  to 

coincide  with  the  publishers'  con- ventions which  have  taken  many 
station  owners  to  New  York  this 
week. 

Nelson  Succeeds  Roberts 
WILFRED  S.  ROBERTS,  NBC 
production  manager,  last  week  an- 

nounced his  resignation  from  the 
network  to  enter  Government  serv- 

ice in  a  civilian  capacity.  Ap- 
pointed to  succeed  Mr.  Roberts  by 

C.  L.  Menser,  NBC  program  man- 
ager, is  Ray  Nelson,  an  NBC  direc- 

tor, who  has  had  experience  on 
stations  in  Cleveland,  Buffalo  and 
New  York,  doing  announcing  act- 

ing, sales  production  and  program 
building.  Before  entering  radio, 
Mr.  Nelson  produced  and  conducted 
many  of  the  well  known  light  op- 

eras, as  well  as  serving  as  a  news- 
paper reporter  and  orchestra  lead- er. A  native  of  Cleveland,  he  holds 

a  law  degree  from  Baldwin-Wal- lace College. 

Blue  Puts  'Gang  Busters' 
On   Local  Sponsorship 
IN  LINE  with  its  policy  of  offer- 

ing BLUE  programs  to  local  spon- 
sors on  a  participating  basis,  the 

BLUE  on  May  1  will  resume  broad- 
casts of  Gang  Busters  in  the  Fri- 

day 8-8:30  p.m.  period,  to  be  avail- 
able to  local  advertisers.  The  pro- 

gram was  on  the  BLUE  during  the 
winter  under  sponsorship  of  Dr. 
Earle  S.  Sloan,  New  York,  for 
Sloan's  Liniment,  until  April  3 
when  that  sponsor  discontinued  its 
seasonal  campaign.  Sloan  will 
again  sponsor  the  series  this  fall, 
starting  Sept.  18,  in  its  former 
Friday  9-9:30  p.m.  spot,  but  dur- 

ing the  summer  it  will  be  heard  at 
the  earlier  hour  on  BLUE  affiliates 
for  local  sponsors.  Sloan  agency  is 
Warwick  &  Legler,  N.  Y. 

BLUE,  RED  REACH 
ACCORD  WITH  AFM 

LOCAL.  802  of  the  American  Fed- 
eration of  Muscians  on  Friday  in- formed executives  of  NBC  and  the 

BLUE  that  they  could  continue  to 
use  interchangeably  the  130  musi-, 
cians  employed  at  the  New  York 
studios  of  the  two  networks  under 
an  agreement  negotiated  before 
BLUE  was  separated  from  NBC. 

Decision  was  made  after  nearly 
a  week's  consideration  by  the 
union's  executive  council  on  a  pro- 

posal that,  inasmuch  as  the  BLUE 
is  now  an  independent  organization, 
it  should  have  its  own  employment 
agreement  with  the  union.  Mark 
Woods,  BLUE  president,  pointed 
out,  however,  that  since  CBS  had 
been  given  a  quota  of  65  musicians 
and  MBS  a  quota  of  40,  separating 
the  Red  and  BLUE  would  be  more 
apt  to  decrease  than  to  increase 
the  present  combined  quota  of  130 
men. 

Chief  reason  for  the  BLUE  op- 
position to  the  separation  is  that 

about  90  musicians  are  employed 

each  week  in  the  network's  Tues- 
day evening  symphonic  broadcasts, 

which  is  all  right  as  long  as  these 
men  can  be  drawn  from  the  com- 

bined musical  personnel  of  both 
networks,  but  which  the  BLUE 
might  find  impossible  to  continue 
if  it  were  required  alone  to  provide 
full  employment  for  that  many 
symphonic  musicians. 

ASCAP  Election 
ELECTION  of  officers  will  be  the 
main  business  of  the  new  ASCAP 
board  of  directors  when  it  holds  its 
first  regular  monthly  meeting 
April  23.  Opposition  to  Gene  Buck, 
ASCAP  president,  which  has  been 
voiced  by  a  faction  of  the  Society's 
publisher  members  who  were  dis- satisfied with  the  outcome  of  the 
ASCAP-radio  trouble  last  year,  is 
expected  to  come  to  a  head  at  this 
meeting,  but  the  consensus  is  that 
with  the  solid  backing  of  the 
writer  members  Mr.  Buck  will  con- 

tinue as  head  of  ASCAP. 

WBNX  Awarded  Plaque 
WBXX.  New  York,  has  been  awarded 
a  plaque,  in  recognition  of  its  public 
and  civic  services,  by  the  Bronx  Board 
of  Trade. 

Pante  Test 
PANTE  Co.,  Chicago  (Panates 
anti-grey  hair  vitamins),  is  testing 
with  spot  announcements  7  to  28 
times  weekly  on  WTOL,  Toledo; 
WJLB,  Detroit,  and  WCAR,  Pon- tiac,  Mich.,  for  26  weeks.  Agency 
is  Salem  N.  Baskin,  Chicago. 
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Propaganda  Must  Get  Credence 

Of  Other  Nations,  Editors  Told 

Government  Officals  Tells  ASNE  How  to  Assist  In 

War  Effort ;  Price  Blasts  Rumor  Mongers 

WE  MUST  WIN  the  credence  of 

I  the  peoples  of  other  nations,  if  we 
j  are  to  dominate  in  the  theatre  of 
j  war  and  in  the  peace  that  follows, 
according  to  Joseph  Barnes,  Office 
j  of  the  Coordinator  of  Information 
1  (Donovan    Committee),  speaking 
on    U.    S.    propaganda  warfare 
abroad  before  the  American  So- 

ciety of  Newspaper  Editors  on  the 
opening  day  of  its  twentieth  an- 

.1  nual  convention  April  16-18  at  the 
■  Waldorf-Astoria  in  New  York. 

How  It  Can  Help 

In  discussing  ways  in  which 
propaganda  directed  beyond  our 

,  borders  can  be  most  effective,  Mr. 

'  Barnes  said,  "The  most  powerful 
-  weapon  in  the  world  is  news,"  and 
•  stressed  the  importance  of  building 
'  "listener  confidence"  throughout 
'  the  world  by  telling  both  good  news j  and  bad. 

i|  Mr.  Barnes  suggested  two  theo- 
i  ries  which  if  repeated  constantly 
in  all  media  might  be  the  deciding 

;  factors  in  determining  the  side 
i  chosen  by  the  "undecided"  people 
;  in  neutral  countries:  "The  United 
'  States  doesn't  lose  wars"  and  "The 

j  United  States  doesn't  loot  after 
,  wars."  There  is  historical  proof  for 
J  both  points,  he  said,  adding  that 
[  it  would  be  effective  to  wait  for 
;  big  victories  to  launch  the  mes- 
!  sages. 
I  In  posing  the  problem  of  how  to 
'  suspend  for  the  duration  of  the 
'  emergency,  without  giving  up  our 
freedom,  certain  "aberrations"  in 
national  news  which  can  be  turned 

j  to  the  advantage  of  enemy  propa- 
;  ganda,  Mr.  Barnes  called  upon 
,  those  concerned  with  the  written 
I  and  spoken  word  to  ask  themselves 
'  constantly,  "How  much  will  this 
'  help — how  much  will  it  hurt"  the 
I  cause  of  democracy. 

"We  must  make  the  'Voice  of 
,  America'  strong,  clear  and  honest," 
he  said,  contrasting  our  methods 
with  those  of  the  the  Nazis,  who 
aim  to  confuse  by  creating  rumor, 
panic  and  prejudice. 
I  Byron  Price,  Director  of  Censor- 

ship, discussed  voluntary  and  Gov- 
ernmental censorship,  showing  how 

the  "ground  rules"  set  up  by  the 
Office  of  Censorship  are  necessary 
under  the  honor  system  of  volun- 

tary censorship.  Mr.  Price  reported 
that  while  the  vast  majority  of 
editors  have  shown  an  understand- 

ing of  the  code,  there  were  still 

"too  many  apologies  after  the  dam- 

age was  done".  Granting  that  any 
editor  can  "beat  the  censor",  he 
stressed  the  importance  of  team- 

work rather  than  contest  between 
Government  and  editor. 

Rumor  Mongers 

Referring  to  the  editor's  respon- 
sibility beyond  a  mere  observance 

of  the  code,  Mr.  Price  pointed  to 
the  harm  from  columns  used  for 

rumor  mongering,  stating  that  ir- 
responsible journalism  —  represen- 

sible  at  any  time — is  a  crime 
against  the  nation  in  wartime. 

"Authenticity  is  the  No.  1  pri- 
ority of  wartime  journalism,"  he 

said.  Since,  in  the  long  run,  the 
only  place  where  information  can 
effectively  be  withheld  is  at  the 
source,  he  added,  the  newspaper 

industry  as  "the  greatest  fact-find- 
ing institution  in  the  world  today," 

has  heavy  responsibilities.  He  ob- 
served that  freedom  of  the  press  is 

once  more  on  trial  and  that  the  suc- 
cess of  the  experiment  of  voluntary 

censorship  will  be  determined  by 
the  editors  themselves. 
The  difficulties  encountered  in 

securing  a  sound  balance  between 
naval  security  and  public  informa- 

tion were  outlined  by  Rear  Admiral 
A.  J.  Hepburn,  director  of  public 
relations  of  the  U.  S.  Navy  De- 

partment. In  discussing  various 
causes  for  delay  in  releasing  Navy 
news,  he  announced  that  the  Navy 
would  change  its  policy  of  with- 

holding losses  of  ships  until  the 
next  of  kin  has  been  informed  of 

resulting  casualties,  a  humanitar- 
ian measure. 

Under  the  new  policy,  naval 
losses  will  be  released  as  soon  as 
they  have  been  confirmed  by  the 
Navy  and  when  it  is  established 
that  they  can  be  made  public  with- 

out danger  to  naval  security. 

Piecing   Items  Together 

Col.  Ernest  Dupuy,  chief  of  plan- 
ning and  liaison  branch  of  the  Bu- 
reau of  Public  Relations  of  the 

Army,  defined  censorship  as  "bar- ring from  the  enemy  knowledge  of 
the  things  he  wants  to  know  in 
order  to  defeat  us."  He  demon- 

strated how  fragmentary  and  un- 
important news  items  can  be  pieced 

together  by  the  enemy,  to  furnish 
them  with  valuable  information. 

Other  speakers  of  the  opening 
day  were:  Dwight  Marvin,  presi- 

dent of  ASNE;  Mrs.  Oveta  Culp 

Hobby,    chief,   Women's  Interests 

Sold  Himself 

ACTING  on  his  own  pre- 
scription, Martin  Hoade, 

NBC  defense  news  editor, 
who  for  the  past  year  has 
been  writing  announcements 
to  enlist  recruits  in  our  air 
force,  has  applied  for  enroll- ment in  the  Army  Air  Force, 
and  after  passing  the  re- 

quired exams,  is  awaiting  as- 
signment. "The  more  I  wrote about  the  Aviation  Corps  the 

more  it  appealed  to  me,"  he 
explains.  "So,  I  finally  de- cided to  act  on  my  own  sales 

talk." 

section,  planning  and  liaison 
branch.  Bureau  of  Public  Rela- 

tions, War  Department;  Eugene 
Wilson,  president.  United  Aircraft 
Corp.;  Lynn  Heinzerling,  AP;  Wal- 

lace Carrol,  UP;  Pierre  J.  Huss, 
INS;  Katherine  Vincent,  fashion 
editor,  and  Air  Commodore,  H.  N. 
Thornton,  M.  B.  E. 
NBC  played  host  to  the  editors 

Thursday  evening,  starting  them 
out  with  a  tour  of  the  network's 
Radio  City  studios.  Then  came  an 
hour-long  television  program,  part 
of  which  was  produced  specially 
for  the  visitors  and  included  ASNE 
members  in  the  cast. 

Next  the  editors  witnessed  the 

production  of  a  Command  Perform- 
ance show,  one  of  the  series  which 

is  not  broadcast  in  the  United 
States  but  recorded  exclusively  for 
the  entertainment  of  the  armed 
services  abroad,  with  an  all-star 
cast.  A  buffet  supper  concluded  the evening. 

Fraternity  Awards 
FOR  HIS  OUTSTANDING  work  in 
radio  research.  Dr.  Paul  F.  Lazars- 
feld,  Office  of  Radio  Research,  Cohmi- 
bia  U,  was  awarded  the  medal  of  the 
national  professional  joui-nalistic  so- 

ciety, Sigma  Delta  Chi,  whose  New 
York  Chapter  held  its  annual  Found- 

ers Day  "dinner  April  16  at  the  Mid- Rton  House,  New  York.  Palmer  Hoyt. 
national  president  of  the  society,  made 
the  presentation.  Barry  Faris,  presi- 

dent of  the  New  York  Chapter,  and 
INS  editor-in-chief,  presided  at  the 
dinner,  and  speakers  included  Walter 
Kiernan,  INS  humorist ;  Glenn  Babb, 
AP  correspondent,  and  Wallace  Car- 

roll, UP  correspondent. 

San  Francisco  Blackout 
BROADCAST  blackout  of  San  Fran- 

cisco stations  was  ordered  by  the 
Fourth  interceiJtor  command  April  16, 
at  the  first  knowledge  of  an  unindenti- 
fied  flight  of  planes.  Lasting  17  min- utes the  alert  was  cancelled  when  the 
planes  were  identified  as  friendly,  the 
Fourth  Army  Headquarters  announced. 

"KXOK  St.  Louis  beats 
the  band  for  sales 

results" 

630  KC.    5000  WATTS 
BLUE  NETWORK 

PRESS  NEWS  LTD. 

NAMES  FORD  HEAD 
FIRST  annual  meeting  was  held  in 
Toronto  last  week  by  Press  News 
Ltd.,  radio  subsidiary  of  Cana- dian Press.  Arthur  R.  Ford, 

CFPL,  London,  Ont.,  and  the  Lon- 
don Free  Press,  was  elected  presi- 

dent for  the  year,  succeeding  W. 
Rupert  Davies  of  CKWS,  Kings- 

ton, CHEX,  Peterborough,  Ont., 
and  the  Kingston  Whig-Standard 
and  Peterborough  Examiner. 
Roy  H.  Thomson  of  Northern 

Broadcasting  and  Publishing  Co. 
(CFCH,  North  Bay,  Ont.;  CJKL, 
Kirkland  Lake,  Ont.;  CKGB,  Tim- 
mins,  Ont.;  CKRN,  Rouyn,  Que.; 

CKVD,  Val  d'Or,  Que.;  Tinmiins 
Pi'ess)  was  elected  vice-president 
The  board  of  directors  includes : 
Emil  Jean,  CHLT,  Sherbrooke, 
Que.,  and  CHLN,  Three  Rivers, 
Que.,  Three  Rivers  La  Nouvelliste, 
and  Sherbrooke  La  Tribune;  H.  M. 
Hueston,  Sarnia  (Ont.)  Canadian 
Observer;  W.  B.  Preston,  Brant- 
ford  (Ont.)  Expositor;  Wesley 
McCurdy,  Winnipeg  Tribune ;  Ar- thur Ford,  Roy  Thomson  and  W. 
Rupert  Davies.  Sam  Ross  was  re- 

appointed manager  of  Press  News 
and  made  secretary  of  the  com- 

pany. 

At  the  same  time  the  annual 
meeting  of  Canadian  Press  was 
held,  and  Mr.  Ford  was  elected 
president,  with  Senator  W.  A.  Bu- chanan, Lethbridge  (Alta.)  Herald 
as  first  vice-president,  and  F.  I. 
Ker,  Hamilton  Spectator,  as  sec- 

ond vice-president.  J.  A.  McNeill 
was  reappointed  general  manager. 

Holland  on  CBC  Board 

APPOINTMENT  of  R.  Rowe  Hol- 
land, Vancouver  barrister,  to  the 

Board  of  Governors  of  the  Cana- 
dian Broadcasting  Corp.  was  an- 

nounced at  Ottawa  April  16  by 
National  War  Services  Minister 
Thorson.  Mr.  Holland  succeeds 
Major-Gen.  Victor  Odium  of  Van- 

couver, now  Canadian  High  Com- 
missioner to  Australia.  Mr.  Hol- 

land attended  his  first  CBC  board 
meeting  April  17  at  Ottawa.  His 
term  expires  Nov.  2,  1943. 

THREE  MEN  of  NBC-CIiicago  joined 
the  armed  forces  last  week,  making  a 
total  of  24  of  the  staff  now  in  the 
service.  They  are  Paul  Millen,  pro- 

ducer, in  the  Army  ;  Thomas  E.  Goo- 
tee,  continuity  writer,  commissioned 
lieutenant,  and  P.  H.  Clark,  engineer 
of  NBC  for  12  years,  commissioned 
captain,  both  in  the  Signal  Corps. 

WHO 

at  Des  Moines 

is  "Heard  Regularly" 
all  over  lOWA^with 

50,000  WATTS 
from  the  center 

of  the  State 

• 
J.  O.  MALAND,  Manager 
FREE  &  PETERS,  Inc. 

National  Representatives 
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WGR  WKBW 

Columbia  and  Mutual 

Buffalo 

Ask  your  Agency  to  ask  the  Colonel! 
FREE  &-  PETERS,  Inc.,  National  Representatives 
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Actions  of  the 

FEDERAL  C03IMUNICATI0NS  COMMISSION 

 APRIL  11  to  APRIL  17  INCLUSIVE  

Decisions . . . 
APRIL  14 

WLAK,  Lakeland,  Fla. — Granted  consent 
transfer  control  from  Bradley  R.  Eidmann 
to   S.   O.   Ward   for  $23,000. 
NEW,  Granite  District  Radio  Broadcast- 

ing Co.,  Murray,  Utah — Denied  petition 
for  vacation  3-3-43  order,  designating  ap- 
plic.  for  further  hearing  and  request  grant 
without  hearing. 
NEW,  The  Evening  Star  Broadcasting 

Co..  Washington — Placed  in  pending  file 
under  Order  79  applic.  CP  new  FM  sta- tion. 
WMAW,  Worcester,  Mass. — Designated 

for  hearing  applic.  for  extension  comple- tion date  new  station. 
KRMC,  Jamestown,  N.  D. — Granted  modi- 

fication license  shift  to  600  kc  change  to 
100  w  N  250  w  D  unl. 
NEW,  Percy  C.  Klein,  Alexandria,  Va.— 

Application  CP  new  station  dismissed  and 
retired  to  closed  files. 

APRIL  15 
NEW,  The  Constitution  Broadcasting  Co., 

Atlanta — Granted  postponement  hearing  to 
6-8-42  re  consolidated  hearing. 
NEW,  The  Radio  Voice  of  New  Hamp- 

shire Inc.,  Manchester — Granted  motion 
leave  amend  applic.  new  FM  station  loca- 

tion ts  Mt.  Shaw  with  10  kw. 
NEW,  South  Florida  Broadcasting  Inc, 

Miami — Granted  continuance  hearing  to 5-22-42. 
NEW,  The  McKeesport  Broadcasting  Co. 

Inc.,  McKeesport,  Pa. — Granted  motion  ac- 
cept applicant's  late  appearance. NEW,  WBAM  Inc.,  Birmingham— Grant- 

ed petition  cancel  further  hearing  dismiss 
without  prejudice. 
NEW,  Drohlich  Bros.,  Jefferson  City,  Mo. 

— Granted  petition  to  dismiss  June  2  hear- ing  without  pre.iulice. 
NEW,  FM  Radio  Broadcasting  Co.  Inc., 

New  York  City — Granted  petition  dismissal applic.  new  FM  station. 

Applications . . . 
APRIL  14 

NEW,  WDAS  Broadcasting  Station  Inc., 
Philadelphia — CP  new  FM  station  47.7  mc 9,300  sq.  mi. 
NEW,  Beauford  H.  Jester,  Waco,  Tex  

Amend  applic.  CP  new  station  re  applicant name. 
NEW,  Hoosier  Broadcasting  Co.,  In- 

dianapolis— Amend  applic.  CP  new  station re  power  to  1  kw. 

Radio  Industry's  Status 
In  Canada  Draft  Awaited 

CANADIAN  BROADCASTERS 
have  not  yet  obtained  a  ruling, 
it  is  understood,  from  the  recently 
appointed  director  of  national  se- 

lective service,  Elliott  M.  Little,  as 
to  what  extent  the  manpower  re- 

strictions will  affect  the  broadcast- 
ing industry.  Under  the  national 

selective  service  regulations  a  num- 
ber of  industries  have  been  deemed 

unessential  and  may  no  longer  hire 
physically  fit  men  between  17  and 
45  years  of  age  without  permission 
of  the  national  selective  service 
board. 

These  restricted  occupations  in- 
clude salesmen,  practically  all  of- 

fice workers,  entertainers,  while 
advertising  has  been  termed  an  un- 

essential industry.  Broadcasting  is 
considered  an  essential  industry.  In 
clarifying  the  regulations  in  a 
radio  address  Mr.  Little  explained 
that  men  in  the  17  to  45  years 
classes  did  not  have  to  leave  their 
posts  immediately,  but  that  no 
more  men  in  those  age  classes  could 
obtain  jobs  in  restricted  occupa- 

tions and  industries  without  per- 
mit, unless  these  were  their  regu- 
lar occupations.  Broadcasters  do 

not  expect  the  manpower  restric- 
tions to  affect  the  industry  for  some 

time.  Women  can  be  trained  to  re- 
place men  called  for  the  armed 

services  or  war  industries. 
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Tentative  Calendar . . . 
NEW,  WBNX  Broadcasting  Co.;  NEW, 

News  Syndicate  Co.  Inc.;  NEW.  WMCA 
Inc;  NEW,  Debs  Memorial  Radio  Fund 
Inc.;  NEW,  Greater  New  York  Broadcast- 

ing Corp;  NEW.  The  American  Network 
Inc.,  all  applicants  CP  new  FM  station 
in  New  York  (consolidated  hearing,  April 20). 
WFAS,  White  Plains,  N.  Y.,  modifica- 

tion license  1230  kc  250  w  unl.  (April 20). 

WGST,  Atlanta,  license  renewal  (fur- ther hearing,  April  20). 
WPRP,  Ponce,  P.  R.,  CP  1480  kc  1 

kw  N  5  kw  D  unl. ;  modifie.  CP  1520 
kc  1  kw  N  5  kw  D  unl. ;  license  re- 

newal. 1420  kc  250  w  unl.   (April  22) 
KSFO,  San  Francisco,  CP  740  kc  50 

kw  directional  N  &  D  unl.  ;  KQW,  San 
Jose,  same  (consolidated  hearing,  April  22). 
NEW,  Butler  Broadcasting  Corp.,  Ham- 

ilton, O.,  CP  new  station  1420  kc  250  w 
unl.    (oral    argument,    April  22). 
NEW,  Jefferson  Broadcasting  Corp.,  Bir- 

mingham, Ala.,  CP  new  station  1340  kc 
250  w  unl.  ;  NEW,  George  Johnston  Jr., 
Birmingham,  same ;  (consolidated  hearing April  23) 
WAAF,  Chicago,  CP  950  kc  1  kw  direc- 

tional N  unl.    (April  23). 
NEW,  Robert  V.   Lee,  Bradenton,  Fla., 

CP  new  station  1490  kc  250  w  unl.  (April 24). 

W75P  Operating 

W75P,  commercial  FM  station  of 
KDKA,  Pittsburgh,  went  on  the 
air  April  11  to  the  accompaniment 
of  a  bolt  of  artificial  lightning 
produced  in  the  Westinghouse 
laboratories  at  Trafford,  Pa.  W75P 
is  operating  six  hours  daily  and  is 
under  the  direction  of  Mrs.  Helen 
Repogle,  production  manager. 

BOARD  of  Governors  of  American 
Television  Society,  meeting  April  14, 
decided  to  postijone  any  further  gen- 

eral meetings  until  the  FCC  has  made 
its  decision  regarding  the  wartime 
status  of  television. 

COMMDR.  T.  A.  M.  CRAVEN,  com- 
missioner of  the  FCC,  has  accepted 

the  Canadian  Government's  invitation to  participate  in  the  tour  of  Canadian 
wartime  centers  along  with  other 
prominent  American  broadcasting  fig- 

ures [see  page  45]. 

ARMY  TELEVISORS  are  these 
four  former  NBC  employes  now 
stationed  at  Fort  Monmouth,  N.  J. 
The  quartet  formed  the  production 
staff  for  a  special  Easter  Sunday 
video  show  featuring  Army  talent 
for  their  alma  mater,  NBC  and  its 
WNBT,  New  York.  They  are  (1  to 
r)  Lieut.  Ray  Feurstein,  television 
announcer;  Pvt.  Pete  Barker 
(seated),  television  director;  Lieut. 
Frank  C.  Lepore,  television  stage 
manager;  Pvt.  Tom  De  Huff,  for- 

mer NBC  promotion  man. 

Wet  work  ̂ ccomh 
All  time  Eastern  Wartime  unless  indicated 

New  Business 

WHITEHALL  PHARMACAL  Co., 
New  York  (Aspertane).  on  April  20 
starts  AP  news  on  90  MBS  stations, 
Mon.,  Wed.,  Fri.,  1  :.S0-1 :35  p.m. 
Agency  :  Blaekett  -  Sample  -  Hummert, 
N.  Y. 
QUAKER  OATS  Co.,  Peterborough, 
Ont.,  on  April  14  started  Le  Dieux 
Loup  de  Mer  on  CKAC.  Montreal ; 
CHRC,  Quebec;  Tues.,  Thurs.,  and 
Sat.,  6:15-6:30  p.m.  Agency:  Lord  & 
Thomas  of  Canada,  Toronto. 
CALIFORNIA  COMMITTEE  to 
Elect  Wallace  L.  Ware  Governor,  Los 
Angeles  ( political ) ,  on  March  30  start- ed for  13  weeks  political  talks  on  3 
California  Don  Lee  stations  (KH.J 
KFRC  KGB ) ,  Mon..  AVed.,  Fri.,  9  :4.5- 
10  p.m.  (PWT).  Agency:  Adv.  Arts, 
Los  Angeles. 

FOR  LIFE-LIKE  MONITORING 

GET  THIS  NEW  G-E  LOUD-SPEAKER 

(Type  JCP-10) 
★  Perfectly  matched  to  the  G-E  FM  station 
monitor  with  monitoring  amplifier 

★  Unusually  fine  response  from  30  to 
15,000  cycles,  with  G-E  monitoring 
amplifier 

★  Single-unit  construction 
★  Special  alnico  permanent  magnet  for field 

★  8-ohm  voice  coil;  20-watts  input 
★  Can  be  furnished  with  18-inch 
high  base  of  matching  walnut 
veneer,  which  provides  ample 
space  for  mounting  high-fidelity 
amplifier 

★  An  excellent  speaker  for  audience 
and  sponsor  rooms 

PRICE  .  .  .  $75.00  net,  f.o.b.  factory 
(Base,  if  desired,  $20.00  additional) 

ORDER  NOW  through  the  nearest 
G-E  office  or  direct  from  General 
Electric,  Radio  and  Television  Dept., 
Section  160-26,  Schenectady,  N.Y. 

GENERAL  §^  ELECTRIC 

MANHATTAN  SOAP  Co.,  New  York 
(Sweetheart  soap),  on  May  12  starts 
for  52  weeks  Bob  Garred  Reporting 
on  6  CBS  Pacific  Coast  stations. 
Tues.,  Thurs.,  Sat.,  7:30-7:45  a.m. 
(PWT).  Agency:  Franklin  Bruck Adv.  Corp.,  N.  Y. 

PEPPERELL  MFG.  Co.  Boston 
(fabrics),  on  April  23  starts  Eleanor 
Early,  Washington  commentator,  on 
WOL,  Washington,  and  19  Colonial 
Network  stations,  Thurs.  12:15-12:30 
p.m.  Agency:  H.  B.  Humphrey  Co., Boston. 

BROWN  &  WILLIAMSON  Tobac- 
co Co.,  Louisville  (Avalon  cigarettes), 

on  April  14  started  Harry  Flannery, 
News  Analyst,  on  6  CBS  Pacific  sta- 

tions, Tues.,  Thurs.,  Sat.,  5:80-5:45 
p.m.  (PWT),  Agency:  Russell  M. Seeds  Co.,  Chicago. 

LIGGETT  &  MYERS  TOBACCO 
Co.,  New  York  (Velvet  tobacco),  on 
April  20  starts  for  13  weeks  the  tran- 

scribed version  of  Hank  Keene  in 
Toion  on  32  Don  Lee  stations,  Mon., 
Wed.,  Fri.,  9:45-10  p.m.  (PWT). 
Agency  :  Newell-Emmett  Co.,  N.  Y. 

Renewal  Accounts 

PROCTER  &  GAMBLE,  Cincinnati 
(Ivory  Soap),  on  April  24  renews  for 
13  weeks  Ransom  Sherman  on  73  CBS 
stations,  Wed.,  9:30-10  p.m.  Agency: 
Compton  Adv.,  N.  Y. 

R.  J.  REYNOLDS  TOBACCO,  Win- 
ston-Salem, N.  C.  (Camels,  Prince 

Albert),  on  May  1  renews  How'm  I 
Doinf,  Bob  Hawk's  quiz  program,  on 
99  CBS  stations,  Fri.,  7:30-8  p.m. (rebroadcast  at  10:30  p.m.).  Agency: 
William  Bsty  &  Co.,  N.  Y. 

HECKER  PRODUCTS  Corp.,  New 
York  (H-0  Quick  and  Old-Fashioned 
Oats),  on  May  17  renews  for  13  weeks 
Moylan  Sisters  on  15  BLUE  stations. 
Sun.,  5-5 :15  p.m.  Agency :  Clements 
Co.,  Philadelphia. 
GENERAL  PETROLEUM  Corp.,  Los 
Angeles  (Mobilgas,  Mobiloil),  on 
April  27  renews  for  52  weeks  I  Was 
There  on  9  CBS  Pacific  Coast  sta- 

tions, Mon.,  9-9 :30  p.m.  Agency : 
Smith  &  Drum,  Los  Angeles. 

NEIGHBORS  OF  WOODCRAFT, 
Portland,  Ore.  (life  insurance),  on 
May  3  renews  for  52  weeks  Grand- 
pappy  d  His  Pals  (new  title  to  be 
selected)  on  24  BLUE  stations.  Sun., 
9-9:30  p.m.  Agency:  Mac  Wilkins  & 
Cole,  Portland,  Ore. 

Network  Changes 

PLANTERS  NUT  &  CHOCOLATE 
Co.,  San  Francisco,  on  April  19  shift- 

ed What's  On  Your  Mind  on  10  CBS 
Pacific  Coast  stations  from  Friday, 
6-6:30  p.m.  (PWT),  to  Sunday, 
9-9:30  p.m.  (PWT).  Agency:  Ray- 

mond R.  Morgan  Co.,  Hollywood. 

RALSTON  PURINA  Co.,  St.  Louis 
(Ry-Krisp),  on  May  1  shifts  Elsa 
Maxwell's  Party  Line  on  78  BLUE 
stations,  Fri.,  from  10-10 :15  p.m.  to 
9 :45-10  p.m.  Agency :  Gardner  Adv. 
Co.,  St.  Louis. 
LEWIS-HOWE  MEDICINE  Co.,  St. 
Louis  (Tums),  on  April  21  adds  24 
NBC  stations  to  Horace  Heidt's Treasure  Chest,  Tues.,  8 :30-9  p.m., 
making  a  total  of  93  NBC  stations 
carrying  the  program.  Agency  :  Stack- Goble  Adv.  Co.,  N.  Y. 

.JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  dog  food),  on  April 
19  shifted  Bob  Becker's  Chats  About 
Dogs  on  54  NBC-Red  stations,  Sun- 

days, from  3:00-3:15  p.m.  to  1:15- 
1 :30  p.m.  on  all  stations  east  of  Den- 

ver. Agency  :  Henri,  Hurst  &  McDon- 
ald, Chicago. 

LIGGETT  &  MYERS  TOBACCO 
Co.,  New  York  (Chesterfields),  on 
May  5  shifts  Glenn  Miller  &  His  Or- chestra on  97  CBS  stations  from  Wed., 
Thurs.,  Fri.,  10-10:15  p.m.  to  Tues., 
Wed.,  Thurs.,  7  :15-7  :30  p.m.  Agency  : Newell-Emmett  Co  N.  Y. 
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P  &  G  Adds  Spots 

PROCTER  &  GAMBLE,  Cincin- 
nati, has  added  two  transcribed 

singing  announcements  weekly  by 
Irene  Beasley  to  the  schedule  of  10 
Beasley  daytime  spots  which  start- 

ed on  NBC  April  1,  to  advertise 
Ivory  Flakes  for  14  weeks.  The  two 

'  additional  announcements  are  heard 
on  Saturday  at  8:30  a.m.  and  12 
midnight,  following  the  early  and 

repeat  broadcasts  of  Abie's  Irish 
Rose,  sponsored  by  P  &  G  for 
Drene  and  Teel.  Agency  is  Comp- 
ton  Adv.,  New  York. 

 Help  Wanted  
Engineer — First  class,  experienced.  Ideal 
working  conditions.  WGNY,  Newburgh, 
N.  Y. 

Combination  Operator-Announcer  —  Local 
station  Rocky  Mountain  area.  Permanent. 
Send  full  information  and  disc  first  let- 

ter. Starting  salary  $130.00  per  month. 
Box  385,  BROADCASTING. 

WANTED — Experienced  sportscaster  cap- 
able of  play-by-play  and  special  events. 

Give  full  particulars  first  letter  including 
salary  and  draft  status.  Box  394.  BROAD- CASTING. 

Assistant  Engineer — Western  Pennsylvania 250  watter.  $27.50  for  40  hours.  Good 
working  conditions.  Box  395,  BROAD- CASTING. 

GIRL — Who  knows  details  of  radio  station 
office  in  small  town  may  find  opportu- 

nity she  has  wanted  by  writing  letter  of 
application  giving  full  personal  details, 
education,  qualifications,  and  experience. 
Box  382.  BROADCASTING. 

LICENSED  TECHNICIANS— Register  for 
employment.  No  fee.  Vacancies.  American 
Communication  Assn.,  1626  Arch  Street, 
Philadelphia.  Pa. 

Texas  Independent  Station — Desires  compe- 
tent announcer.  Tell  all.  Box  390, BROADCASTING. 

Announcer-Salesman — Texas  station  desires 
combination  man.  Tell  all.  Box  399, BROADCASTING. 

Program  Director — Of  ability  for  a  250 watt  full  time  station  in  middle  west. 
State  draft  standing  with  references.  Box 
387,  BROADCASTING. 

Commercial  Salesman — Willing  to  hit  the ball  for  250  watt  full  time  station.  Possi- 
bilities for  man  with  ability  and  ready 

to  stay  put.  Names  of  former  employers 
and  draft  standing.  Don't  send  reference letters.  Box  388,  BROADCASTING. 

Transmitter  Engineer — First  or  Second 
Class.  No  experience  necessary.  Good 
Salary.  WJTN,  Jamestown,  New  York. 

Position  Open  Immediately — West  Coast 
station,  newscaster-announcer,  program- 

ming. Salary  excellent  but  only  A-1 
qualifications  considered.  Full  details  first 
letter.  Box  402,  BROADCASTING. 

Situations  Wanted 

ANNOUNCER  -  WRITER  -  OPERATOR  — 
Draft  3-A.  Now  employed  network  af- 

filiate. Desires  position  in  larger  city.  Es- 
pecially interested  position  leading  to 

production  work  in  television  or  radio. 
Good  dramatic,  music  and  technical  back- 

ground. Card  will  bring  full  details.  Box 
386,  BROADCASTING. 

MANAGERSHIP— Of  progressive  network 
affiliate  anywhere.  Ten  years'  background includes  all  phases  selling,  merchandising, 
programming  for  both  regional  and  na- tional network.  Draft  exempt.  Excellent 
references.  Box  400,  BROADCASTING. 

Plea  for  KEVE 
BASEBALL  broadcasts  of 
the  Seattle  Pacific  Coast 
League  games  are  now  car- 

ried by  KEVE,  Everett,, 
Wash.,  in  conjunction  with 
KRSC,  Seattle,  because  Ever- 

ett fans  recently  got  out  pe- 
titions urging  KEVE  to 

carry  the  games.  Less  than 
two  weeks  before  the  opener 
negotiations  were  concluded 
for  sponsorship  by  General 
Mills  and  local  advertisers. 

Situations  Wanted  (Cont'd) 
ATTENTION  EXECUTIVES  —  Married 

man.  8  years  radio  executive,  local  and 
network ;  now  manager  small  Southern 
station  wants  a  chance  in  a  larger  field. 
Tops  on  program,  news,  sports,  sales. 
Draft  exempt.  Sober.  Prefer  South.  Box 
384,  BROADCASTING. 

Experienced  Combination  Announcer-Opera- 
tor— Desirous  of  change.  Deferment 

classification  2-B.  Single.  Go  anywhere. 
Box   389.  BROADCASTING. 

Operator — With  first  class  license.  Now  em- ployed as  transmitter  engineer.  Prefer 
Pacific  Coast  or  Mid-West.  Box  401, 
BROADCASTING. 

ANNOUNCER — 3  years  experience.  News- casting  and  baseball,  draft  deferred, 
wants  change.  Box  397,  BROADCAST- ING. 

SALESMAN — Six  years  radio,  eight  years 
newspaper.  Married,  draft  exempt,  pres- 

ently employed,  proven  sales  record. 
Box  392,  BROADCASTING. 

COMMERCIAL  MANAGER  -  GENERAL 
MANAGER — Combination  man  for  re- 

gional or  local.  Ten  years  every  phase 
radio.  Age  32,  married,  family.  Top 
references.  $75  salary  with  bonus.  Box 
403  BROADCASTING. 

ENGINEER-ANNOUNCER— Wants  respon- 
sible position  with  opportunity  for  ad- vancement. College  education,  four  years 

experience,  expert  newscaster,  handle  all 
sports.  Network  voice,  actor.  First  class 
license.  Now  employed.  Under  draft  age. 
Write  Box  396.  BROADCASTING. 

Wanted  to  Buy 

All  or  part  interest  in  small  station — Small 
town  or  metropolitan  city — by  experienced advertising  agency  executive.  Box  393. 
BROADCASTING. 

For  Sale 

Four  New  Wincharger  255  Foot  Towers — 
Complete  with  beacons,  guy  wires,  in- sulators, etc.  Box  383,  BROADCASTING. 

EMERGENCY     GENERATORS    75  KW 
with  120  HP  full  diesel  engine;  40  KW 
with  60  HP  semi  diesel  (very  good)  ;  20 
KW  with  30  HP  semi  diesel  (very  good)  ; 
4-12  KW  generators  with  semi  diesel — reliable  and  cheap.  100  HP  semi  diesel 
engine  only.  Voltages  240  and  2300 — all 
three  phase.  Radiators,  air  stax'ting  out- fits, pumps,  switchboards  available.  Write 
for  details  and  photographs.  Kentucky 
Edison  Company,  Stanton,  Ky. 

2  RCA  frequency  monitors — Type  475-A, 
Serial  No.  151  and  Type  475-A,  Serial 
No.  153.  Box  391,  BROADCASTING. 

Miscellaneous 

Client  Wants  Loan — To  purchase  balance of  controlling  stock  small  station.  Box 
398,  BROADCASTING. 

Midwest  Series 
OLD  BEN  COAL  Corp.,  Chicago 
(Green  Marked  Stoker  coal),  on 
May  4  will  start  Alexander  Mc- 

Queen's Nothing  but  the  Truth, 
live  five-weekly  quarter-hour  on 
WGN,  Chicago,  and  five-minute 
transcriptions  Monday  through 
Friday  for  26  weeks  on  WCCO 
KMOX  KFVS  KFAB  KOIL 
KBTM  WROK  WKBH  WTAD 
KFRU  WHBF  KSCJ  WIBA  KVFD 
WMT  WNAX  KSO  KGLO  KFEQ 
WMRO.  Agency  is  J.  R.  Hamilton 
Adv.  Agency,  Chicago. 

Souvaine  Acquires  Rights 
EXCLUSIVE  radio  production  rights 
have  been  acquired  by  Henry  Sou- 
vainne  Inc.,  New  York,  for  Invitation 
to  Live,  script  based  on  the  character 
of  "Dean  Harcourt"  in  the  novel 
Green  Light,  by  Lloyd  C.  Douglas. 
Souvaine  also  acquires  an  option  on 
the  services  of  Sir  Cedriek  Hardwicke, 
actor,  to  play  the  part  of  Dean  Har- 

court. In  addition,  Souvaine  has  ac- 
quired rights  to  Appointment  With 

Crime,  a  script  by  Jerry  McGill.  Each 
show  is  a  half-hour  program,  complete 
in  itself. 

Jansky  &  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg..  Wash.,  D.  C 

JOHN  BARRON 
Consulting  Radio  Engineers 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb,  Wash.,  D.  C.) 
Main  Office:  Crossroads  of 

7134  Main  St.    f^lT^        t^o  World 
Kansas  City.  IMo.  (     X     J     Hollywood,  Gal. 

 if  
RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  Bldg.    •    WASH.,  D.  C.    •    01.  7417 

Blue  and  Ohio  State  U 

Plan  Damrosch  Tributes 
DOUBLE  TRIBUTE  will  be  paid 
to  Dr.  Walter  Damrosch,  dean  of 
American  orchestra  conductors 
May  5  when  the  BLUE  announces 
creation  of  a  musical  scholarship 
in  his  name,  and  Ohio  State  tJ 
presents  to  him  a  citation  in  recog- 

nition of  his  "distinguished  career 
of  public  service  in  music,  radio 
and  education".  The  honor  to  Dr. 
Damrosch  will  be  made  at  a  testi- 

monial dinner,  broadcast  exclusive- 
ly on  the  BLUE,  and  held  in  con- 

junction with  Ohio  State's  13th Institute  for  Education  by  Radio 
[Broadcasting,  April  13]. 
The  Damrosch  Music  Scholar- 

ship will  be  presented  by  Edgar 
Kobak,  vice-president  of  the  BLUE, 
to  H.  H.  Davis,  vice-president  of 
the  university,  and  will  be  given  to 
the  most  deserving  music  student 
at  Ohio  State,  with  "particular 
emphasis  on  interest  in  radio 
work".  Dr.  Damrosch  has  directed 
the  Music  Appreciation  Hour  on 
the  BLUE  for  14  years. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY  ' 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,N.J. 

MO  2-7859 

GEORGE  C. DAVIS 

Consulting  Radio 
Engineer Munsey  Bldg. District  8456 

Washington, D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for   box   address.    Forms   close   one   week    preceding  issue. 

PROFESSIOIVAL 

DIRECTORY 
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DCB  Orders  Registration  of  Devices 

Capable  of  Radiofrequency  Generation 

White  House  Word 

Still  Awaited  for 

Shortwave  Method 

Three-Man  Board  Planned; 
List  of  Rockefeller  Officials 

STILL  AWAITING  word  from  the 
White  House  regarding  the  pro- 

posed new  setup  for  operating  the 
shortwave  stations  of  the  United 
States,  both  the  Office  of  the  Co- 

ordinator of  Information  (Donovan 
Committee)  and  the  Office  of  the 
Coordinator  of  Inter-American  Af- 

fairs (Rockefeller  Committee)  are 
marking  time,  with  the  expectation 
also  that  they  may  be  involved  in 
the  proposed  reorganization  of  Gov- 

ernment information  services  into  a 
new  War  Information  Administra- 

tion [Broadcasting,  April  6]. 
So  far  as  shortwave  operation  is 

concerned,  with  the  Donovan  Com- 
mittee handling  broadcasts  to  all 

parts  of  the  world  outside  the 
Western  Hemisphere  and  the 
Rockefeller  Committee  concentrat- 

ing on  Latin  America,  it  is  still  ex- 
pected that  the  President  will  name 

a  three-man  board  to  administer 
the  physical  facilities  and  to  deter- 

mine rates  of  compensation  to 
private  operators  for  maintenance 
costs  and  depreciation.  The  board 
will  probably  comprise  a  represent- 

ative each  from  the  Donovan  and 
Rockefeller  committees  and  one 
from  the  FCC,  to  be  designated  by 
the  President. 

Rockefeller  Officials 

Meanwhile,  the  Rockefeller  Com- 
mittee's radio  division,  headed  by 

Don  Francisco,  former  president  of 
Lord  &  Thomas,  for  the  first  time 
made  public  a  complete  list  of  the 
men  handling  its  radio,  advertising 
and  communications  activities.  As- 

sociate director  of  the  division  is 
John  W.  G.  Ogilvie,  formerly  sta- 

tioned in  South  America  and  Spain 
for  IT&T.  Jerome  J.  Henry,  for- 

merly with  NBC,  is  assistant  in  the 
office  of  the  director.  Other  mem- 

bers of  the  staff  and  their  duties 
are: 

Dr.  Russell  Pierce,  former  vice- 
president  of  J.  Walter  Thompson  Co. 
in  South  America,  handling  research 
for  radio  pi-ogram  development. 

Sylvester  Weaver  Jr.,  former  adver- 
tising manager  of  American  Tobacco 

Co.,  directing  program  production 
work  of  the  division  in  New  York  City. 
Guy  Hickok,  former  director  of 

NBC's  shortwave  programs,  handling liaison  with  the  shortwave  stations. 
John  H.  Payne,  formerly  chief  of 

the  Electrical  Division  of  the  Depart- 
ment of  Commerce,  in  charge  of  short- wave schedules. 

Ross  Worthington,  former  radio  pro- 
duction manager  for  Young  &  Rubi- 

eam,  handling  special  events  broad- casts. 
Cyrus  Nathan,  former  writer  and 

IDroducer  of  radio  shows  for  Lord  & 
Thomas,  handling  contacts  with  the 
radio  industry. 

Philip  Barbour,  former  NBC  foreign 
press  and  station  relations  staffman, 
editor  and  producer. 

Jack  Runyon,  formerly  with  Lord  & 
Thomas  and  former  director  of  radio 
for  Ted  Bates  Inc.,  Hollywood  rep- resentative. 

Francis  J.  McArdle,  former  manager 
of  J.  Walter  Thompson  Co.  offices  in 

REGISTRATION  of  every  piece  of 
apparatus  capable  of  generating 
radiofrequency  energy,  whether 
through  space  or  by  wire  lines,  in- 

cluding- the  vast  range  of  diathermy 
devices,  was  ordered  last  Thursday 
by  the  Defense  Communications 
Board  as  a  wartime  precautionary 
measure.  Among  other  things,  the 
purpose  is  to  prevent  use  of  such 
equipment,  capable  of  being  trans- 

formed into  long  range  transmit- 
ters, for  illicit  purposes. 

Broadcasting  apparatus  is  not 
affected  by  the  order  since  all  such 

South  Africa  and  Brazil,  handling  con- 
tracts with  the  radio  industry. 

George  J.  Vogel,  former  sales  and 
production  manager  of  KZRM  and 
KZRF,  Manila,  editor  and  producer. 

Arthur  Peters,  former  export  sales 
manager  for  Nash  Motors  and  former 
Packard  representative  in  foreign 
countries,  in  charge  of  correspondence 
and  related  activities. 

John  J.  Clarey  Jr.,  former  foreign 
advertising  manager  for  Bristol-Myers, 
in  charge  of  production  of  programs 
for  the  other  American  Republics. 

John  F.  White  Jr.,  former  director 
of  the  Bob  Hope  and  Hedda  Hopper 
programs,  and  former  program  man- 

ager of  KGW-KEX,  Portland,  Ore., 
assistant  to  Mr.  Clarey. 

Fred  A.  Long,  former  radio  produc- 
er with  Lord  &  Thomas  and  one-time 

manager  of  WEAN,  Providence,  in 
charge  of  programs  on  inter-Ameri- can subjects  to  the  United  States. 

Donald  Withycomb,  former  NBC 
station  relations  manager,  in  charge 
of  special  programs  for  Brazil. 

John  C.  Jensen,  former  vice-presi- 
dent of  Grant  Advertising  Inc.,  Mex- 

ico City,  editor  and  producer. 
Frank  W.  Linder,  formerly  with 

BBDO  and  former  chief  of  production 
at  WRUL,  Boston,  editor  and  produc- er. 

Louis  E.  Dean,  formerly  with  Camp- 
bell Ewald  Co.,  NBC  and  CBS,  con- 
tact representative. 

Charles  C.  Speer,  former  script 
writer  with  CBS  who  wrote  the  Robert 
L.  Ripley  radio  program,  editor. 

Adelaide  Brewster,  former  chief  of 
the  motion  picture  and  radio  section 
of  WPA,  and  recently  with  Pathe 
News,  in  charge  of  traHscriptions. 

transmitters,  already  are  licensed 
under  the  Communication  Act  by 
the  FCC.  The  enormous  task  of 
registration  was  delegated  to  the 

FCC  by  the  President's  policy-mak- 
ing Communications  Board. 

Covers  Broad  Scope 

The  Board  said  it  had  determined 
that  the  national  security  and  de- 

fense and  the  successful  conduct 
of  the  war  "demand  that  the  Gov- 

ernment have  knowledge  of  all  per- 
sons who  possess  apparatus 

equipped  for  transmission  of  radio- 
frequency  energy".  The  latter  term 
was  defined  as  meaning  electro- 

magnetic energy  at  any  frequency 
betwen  the  limits  of  10  kc.  and 
10,000  mc. 

Such  apparatus,  it  said,  "in- 
cludes any  equipment  which  util- 

izes a  radio  frequency  oscillator, 
or  any  other  type  of  radiofrequency 
generator,  or  transmitter,  or  which 
transmits,  inadvertently  or  other- 

wise, radiofrequency  energy  ■ — 
whether  through  space,  or  guided 
by  wire  lines — for  purposes  of 
communication  or  control,  for 
therapeutic  treatments,  industrial 
operations,  or  any  other  purpose 

whatsoever." The  order  requires  that  every 
person  who  has  in  his  possession 

any  apparatus  capable  of  generat- 
ing radiofrequency  energy  shall 

register  that  apparatus  with  the 
FCC  "at  such  time  as  the  Commis- 

sion shall  designate,  unless  posses- 
sion of  such  apparatus  is  pursu- 

ant to  license  or  contruction  per- 
mit outstanding  under  the  pro- 

visions of  Title  III  of  the  Com- 
munications Act  relating  to  broad- 

casting and  associated  services  or 
such  apparatus  is  in  the  possession 
cf  the  United  States  Government, 
its  officers  or  agents,  or  in  the 

process  of  manufacture  under  con- 

tract for  or  on  behalf  of  the  United 

States  Government." Provision  is  made  for  exemption 
from  the  registration  where  the 
FCC  determines  that  its  possession 

by  particular  persons  is  not  neces- sary to  insure  that  the  apparatus 
will  not  be  used  for  the  transmis- 

sion of  energy  or  communications 
or  signals  by  radio.  This,  it  is  pre- 

sumed, alludes  primarily  to  use 
by  physicians  and  practitioners. 
There  is  a  proviso,  however,  that 
the  Commission  may  require  any 
person  in  possession  of  exempted 
apparatus  to  keep  records  and 
furnish  information  as  the  Com- 

mission may  prescribe. 
Under  the  procedure  outlined, 

the  Commission,  upon  receipt  of  an 
application  for  registration,  can  in 
its  discretion  issue  a  certificate  of 
registration.  This  certificate  must 
be  displayed  in  such  manner  as  the 
Commission  shall  prescribe  and  the 

apparatus  shall  be  subject  to  in- 
spection by  the  Commission  at  all times. 

Transfers  A£fected 

Provision  also  is  made  for  trans- 
fers, handling  of  renewals,  and  ex- 

pirations. Notice  must  be  given  the 
Commission  if  registered  appara- 

tus is  transferred,  sold,  assigned, 
leased,  loaned,  stolen,  destroyed,  or 
otherwise  disposed  of.  In  all  such 
instances,  the  holder  of  the  certifi- 

cate must  notify  the  Commission 
within  five  days  and  return  the 
certificate  of  registration. 

The  order  provides  that  viola- 
tions of  the  new  regulations,  what- 
ever their  nature,  will  be  punish- 

able by  such  action  as  the  Board  or 
the  Commission  deem  appropriate, 
including  a  recommendation  for 
prosecution  under  Section  35  (A) 
of  the  Criminal  Code.  DCB  voted 
for  registration  of  all  such  appara- 

tus a  fortnight  ago.  The  formal 
order,  however,  was  not  promul- 

gated until  April  16. 

Chance  for  Producers 

INDEPENDENT  producers  will 
have  an  opportunity  to  try  out  and 
record  new  programs  for  future 
sale  in  the  5-5:30  p.m.  period  Wed- 
nedays  on  the  BLUE,  starting 
April  22,  when  this  time  is  left 
open  for  auditions.  According  to 
Phillips  Carlin,  vice-president  in 
charge  of  programs  for  the  BLUE, 
the  new  audition  period  will  not 
only  give  outside  producers  a 
chance  to  air  their  shows  on  a  net- 

work and  before  a  studio  audience, 
but  will  also  give  BLUE  producers 
and  announcers  an  additional  out- 

let for  their  ability.  A  regular  fea- 
ture of  the  half -hour  will  be  music 

by  Joe  Rines'  Orchestra  to  fill  the time  not  taken  by  auditions. 

Gro-Pup  May  Use  Air 
KELLOGG  Co.,  Battle  Creek,  is 
expanding  distribution  of  its  dog 
food,  Gro-Pup,  first  introduced  as 
a  dehydrated  product  in  1937.  Dur- 

ing the  past  four  years  distribu- tion has  been  confined  to  New  York 
and  a  few  secondary  markets  but 
product  will  now  be  distributed  na- tionally. Newspapers  are  being 
used  in  the  initial  stages,  but  it  is 
understood  that  radio  will  enter 
into  the  advertising  plans.  Kenyon 
&  Eckhardt,  New  York,  is  agency. 

Page  58  •  April  20,  1942 BROADCASTING  •  Broadcast  Advertising 



The  lampshade  microphone  was  de- 

signed to  prevent  "mike  fright."  This 
is  an  early  scene  at  WGY,  this  year 
celebrating    its    20th  anniversary. 

■■i  mW 

Kllillil 

•  *  vt 

More  watthours  per  dollar;  smaller,  more  compact  tubes; 

longer  life — what  General  Electric's  29  years  in  the 
tube  business  means  to  you  today.  Here  are  a  few 
of  the  major  advancements  in  tube  design  G-E  engi- 

neers have  contributed. 

^  thoriated  tungsten  filaments 

'At  high-power,  water-cooled  tubes 
"At  hot-cathode,  mercury-vapor  rectifiers 

the  first  accurate  rectifier  emission  test 

'At  the  screen-grid  tube 
^  metal  tubes  for  receivers  and  industrial  uses 

Today  we  are  speeding  the  conquest  of  the  ultra- 
highs with  such  tubes  as  the  GL-880,  GL-889,  and 

GL-8002R.  Bulletin  GEA-3315C  brings  you  the  story 
on  our  complete  line  of  tubes  for  all  classes  of  service. 
General  Electric,  Schenectady,  N.  Y. 

20  YEARS  AT  WGY,  one  of  G.E.'s  proving  grounds 

HAT  A  DIFFERENCE!  TODAY, 

RDLY  A  HANDFUL  GIVES 

00  WATTS  OUTPUT 

Discussing  electronics  in 
WGY's  laboratory:  (left  to 
right)  G.E.'s  Dr.  Irving Langmulr,  inventor  of  the 
high- vacuum  tube;  Professor 
J.  J.  Thomson,  the  English 
physicist,  discoverer  of  the 
electron;  and  Dr.  William  D. 
Coolidge,  famous  for  his  work 
in  X-ray  tube  design,  now director  of  the  G-E  Research 
Laboratory. 

One  of  the  immortals  of 
science,  Dr.  Charles  P.  Stcin- 
metz  in  one  of  his  rare  appear- 

ances before  the  microphone 
(at  WGY  March.  \922). 
Among  Dr.  Steinmetz's  con- tributions while  with  General 
Elec  ric  were  the  solution  of 
perplexing  h'gh-voltage  prob- lems in  electrical  transmis 
sion,  and  the  analysis  of  the 
behavior  of  transient  electric 
currents. 

First  use  of  crystal  control on  a  broadcast  transmitter  for 
regular  program  service 
(WGY.  September  19,  J  925). 
Contrast  this  with  G.E.'s  new hermetically  sealed  G-30 
Thermocell  for  precision  tem- 

perature control.  (Insert  — cutaway  view.) 

first  use  of  "super- power"— 100,000  watts  in  the antenna — August  4,  1927  (the tubes  were  ancestors  of  the 

GL-862).  Other  WGY  "firsts" include  the  first  broadcast  of 
two-way  communication  with 
England,  February  21,  1928, 
in  co-operation  with  BB  C; 
first  remote  television  pick- 

up on  August  22,  1928;  first round-the-world  broadcast  of 
voice  transmission  on  June 
30.  1930. 

One  of  the  earliest  attempts 
to  systematize  sound  effects. This  self-contained  unit,  used 
about  1929  at  WGY.  in- cluded bells,  buzzers,  horns, 
sirens,  and  gadgets  for  simu- 

lating thunder,  rain,  a  dog's 
bark,  and  a  lion's  roar. 

WGY  today  serves  about  one million  radio  families,  24  hours 
a  day.  It  was  the  first  station in  the  Great  Northeast;  today 
it  IS  the  foremost. 

*Photo  shows  the  first  ap- 
plication of  a  water-cooled 

modulator — in  WGY's 1922  transmitter. 

GENERAL  B  ELECTRIC 



(  TOTAL  ECLIPSE 

•  WKY's  predominant  favor  with  listeners  in  Oklahoma  City 
completely  eclipses  that  of  all  three  other  stations  combined, 

morning,  afternoon,  and  evening.  WKY's  morning  listening 
index  for  January-February,  1942,  according  to  C.  E.  Hooper, 
Inc.,  was  53.9  against  a  total  index  of  46.1  for  all  three  other 

stations  together;  WKY's  afternoon  index  was  57.0  against  43 
for  all  other  Oklahoma  City  stations;  and  WKY's  evening  index 
was  58.3  against  41.7  for  all  others. 

To  the  same  degree  which  it  eclipses  all  other  Oklahoma 
City  stations  in  listener  favor,  WKY  eclipses  them  in  selling 
impact,  in  proven  ability  to  secure  prompt,  profitable  results 
from  advertising  dollars. 
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ARE  AMERICANS  SOLD  ON  RADIO? 

I T  seems  a  silly  question.  Do 

you  know  of  anybody  whom  you 

would  have  to  sell  the  idea  of 

entertainment,  education,  infor- 

mation and  culture  .  .  .  free  .  .  . 

every  day  and  every  night? 

Do  you  know  of  anyone  who 

would  say  radio  is  a  poor  bargain 

after  listening  to  the  inspiring 

music  of  the  great  masters  .  .  . 

the  living  voices  of  the  world 

leaders  and  the  acting  of  the 

world's  stars  in  plays  written  by 

the  outstanding  talent 

of  the  globe  .  .  .  all  of 

this  free? 

We  doubt  it.  That's 

why  Americans  own 

55,000,000  radio  sets 

HARRY  L.  STONE,  GenM.  Mgi 

.  .  .  two  sets  to  every  American 

family. 

So  it  seems  that  the  public  .... 

the  great  American  public  is 

sold  on  radio. 

And  if  you  were  selling  a  product 

to  the  public  ...  so  unanimously 

sold  on  radio,  wouldn't  it  at  least 

be  wise  to  explore,  to  inquire,  to 

get  the  facts  about  this  medium 

based  on  the  known  fact  that 

people  remember  ideas  better 

....  when  they  hear 

them? 

WSM  is  proud  to  be  a 

part  of  the  great  Fifth 

Estate  .  .  .  America's 
most  powerful  medium. 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   ilND   ACCIDENT    INSURANCE   COMPANY,  INC. 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Sales  for  you  right  here  . . 

W'/VL  Daytime  Coverage 
PRIMARY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

Thousands  of  miles  from  the  Crescent  City,  our  fan 

mail  attests,  thousands  of  listeners  tune  in  the  50,000- 

watt  clear-channel  voice  of  WWL  regularly.  It's  plus  ad- 
vertising for  you,  of  course. 

But  undisputed  dominance  in  the  entire  trade  territory 

of  the  South's  largest  city  is  the  real  payoff  in  profits 
when  you  use  .  .  . 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate — Nat'l.  Representatives,  The  Katz  Agency,  Inc. 

The  Weekly/ Newsmagazine  of  Radio 
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DON  SEARLE— Gen'l  Mgr. 

Ed  Petry  &  Co.,  Nat'l  Rep. 

You'll  pedal  farther  and  faster  on 
KFAB.  Its  powerful  selling  influence 
is  based  on  a  strong  framework  of 

programs  designed  for  farm  men  and 
women  listeners.  KFAB  is  "their" station.  You  need  KFAB,  to  steer  your 
products  to  greater  sales  throughout 
Nebraska  and  her  neighboring  states. 

FAB 
I.    I    N    C    O   I.  N 
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Words  and  Weapons .  . . 

DETROIT 

Big  things  are  happening  in  and  around  Detroit.  Michigan 
fields,  last  year  green  with  corn,  have  sprouted  huge  armament 

plants — one  of  them  the  largest  huilding  in  the  world.  Production 
lines  that  carried  fancy  autos  now  roll  off  mighty  fighting 
tanks.  Massive  bombers  from  a  single  factory  soon  will  be 
completed  one  every  hour,  day  and  night. 

These  are  facts  which  perk  the  ears  of  Mr.  and  Mrs.  American 
Citizen  as  they  listen  to  the  radio  program  called  F.O.B. 
Detroit.  Originated  every  Saturday  by  WJR  for  92  CBS 

stations,  this  broadcast  is  Detroit's  report  to  the  nation — an 
authentic  account  direct  from  the  lips  of  those  men  who  have 

converted  the  world's  greatest  automotive  center  into  a 

mammoth  Arsenal  for  Democracy. 

There  have  been  rumors  that  America  cannot  produce  arma- 
ments fast  enough  to  avert  defeat,  that  Americans  go  into  battle 

with  empty  hands.  Radio  can  combat  these  Axis  lies.  Radio 
does  combat  them  with  word  of  weapons  F.O.B.  Detroit. 

BASIC      STATION. ..COLUMBIA      BROADCASTING  SYSTEM 

G.    A.    Richards,    President  .  .  .  Leo    J.    Fitzpatrick,    Vice    President    and    General  Manager 

Edward    Petry   &    Company,  In; 

National  Representative 



If  you  sell  to  women... 

HERE'S  YOUR  STAR  SALESGIRL! 

Stella  Unger 

presents.,. 

^\et's  Take  a  Look  in  Your  Mirror" 

It's  a  woman's  world ...  if  you  sell  food, 
home  furnishings,  drugs,  cosmetics,  ap- 

parel, beauty  treatments  or  what-have- 

you !  And  it's  a  woman's  program  you 

need — if  you're  really  going  to  sell! 

Can  you  think  of  anything  that  fills  the 

bill  better  than  "Let's  Take  a  Look  in  Your 

Mirror ! "  ?  Stella  Unger  keeps  'em  hstening 
. .  .with  the  same  technique  she  used  so  ef- 

fectively in  "Hollywood  Headliners" — the 
program  sponsored  by  more  than  100  sales- 
minded  advertisers  in  1941.  (Still  available, 

incidentally,  in  many  markets. .  .where  it 

can  be  run  in  combination  with  "Let's 

Take  a  Look"  or  sold  to  another  sponsor). 

Every  woman  knows  that  the  most  effec- 

tive appeal  to  women  is  the  desire  for 

personal  charm.  Every  smart  advertiser 
knows  it.  You  know  it.  And  Stella  knows 

it,  too!  That's  why  her  talks  on  how  to 
discover  the  secrets  of  charm — how  to 

find  the  keys  to  beauty,  poise,  self-con- 

fidence and  happiness — keep  women 
breathlessly  listening! 

The  156  five -minute  programs  in  the 
series  can  be  broadcast  3  to  6  times  week- 

ly. It's  produced  and  recorded  by  NBC — 
headquarters  for  sales-building  recorded 
shows.  Write  for  presentation,  rates  and 

availabiUty — now,  while  it's  hot! 

^dio-Recording  Division NATIONAL  BROADCASTING  COMPANY 
A  Radio  Corporation  of  America  Service 

RCA  BIdg.,  Radio  City,  New  York  •  Merchandise  Mart,  Chicago 
Trans-Lux  BIdg.,  Washington,  D.C.     •    Sunset  and  Vine,  Hollywood 

Betty  and  Bob 

Outstanding  dramatic  pro- 
grams with  name  stars  who 

are  favorites  of  millions.  Five 

quarter -hours  per  week  for 
78  weeks!  (Minimum  con- tract: 13  weeks) 

The  Face  of  the  War 
—as  seen  by  SAM  CUFF 

Keen,  timely,  penetrating 
analysis  of  the  stories  behind 
war  headlines.  Three  5 -min- 

utes per  week.  (Minimum contract:  13  weeks) 

Who's  News 

Revealing,  informal  5-min- 
ute  chats  with  America's headline  personalities  in  the 
arts,  sciences,  sports,  busi- 

ness, music,  theatre,  etc.  39 

programs.  (Minimum  con- 
tract: 39) 

Getting  the  Most 
Out  of  Life  Today 

with  Dr.  William  L.  Stidger 

Forceful,  down-to-earth 
philosophy  every  man  and woman  can  understand  and 

enjoy.  117  five-minute  pro- 
grams. (Min.  contract:  39). 

Time  Out 
—with  Ted  Steele  and 

Grace  Albert 

Bright,  gay  boy-and-girl 
songs  and  banter  with  inter- 

ludes featuring  "Nellie  the 
Novachord."  Twenty -six 
quarter  -  hour  programs. 
(Min.contract:  13  programs) 

Economical?  Sure!  NBC  Recorded  Programs 
are  priced  to  fit  limited  budgets.  For  example, 

rates  for  the  complete  series  of  "Let's  Take  a 
Look  in  Your  Mirror"  figure  less  than  $  1  per 
program  in  El  Paso,  $1.68  per  program  in 
Syracuse,  and  $2.40  per  program  in  Detroit 
...  Investigate! 





ONE  OF  A  SERIES  PRESENTING  THE  MEN  WHO  MAKE   FREE  &  PETERS  SERVICE 

Just  look 

who's  here!— 

Robert  Bdechmr! 

Twenty  years  ago  Robert  Buechner  grad- 
uated from  Princeton  and  started  work  as  a 

warehouse  stock  boy.  Today  after  a  highly 
successful  career  —  which  has  included 

executive,  merchandising,  stock-brokering 

and  radio  experience — Bob  Buechner  has 

joined  F&P  because,  to  him,  radio  advertis- 
ing is  the  most  significant  and  exciting 

business  in  America. 

Give  a  mental  flash-back  over  the  entire 

group  of  Free  &  Peters  men,  and  you'll 
quickly  realize  that  Bob  Buechner  is  fairly 

typical  of  them  all.  Not  a  single  one  has 
entered  radio  because  his  Uncle  Oscar  was 

in  the  business,  or  for  any  other  reason  of 

that  sort.  Every  one  of  us  has  a  successful 

background  in  some  kind  of  general 
business,  and  came  to  radio  because  radio 

is  the  one  and  only  thing  we  want  to  do  for 
the  rest  of  our  lives. 

Feeling  that  way  about  our  work  and  our 

profession,  we  believe  we  do  a  better  job 

than  would  otherwise  be  conceivably  pos- 
sible. For  our  customers,  our  stations,  and 

ourselves.  And  that's  the  reason  we  think 

you'll  like  doing  business  with  us,  here 
in  this  group  of  pioneer  radio-station 

representatives. 

Four  years,  Princeton  University 
Six  years,  Stehli  Silk  Corporation  (merchandising) 
Three  years.  Secretary  to  President,  Continental Can  Company 

Two  years,  G.  M.-P.  Murphy  &  Co. 
Six  years.  Partner,  Wainwright,  Luce  and  Willetts 

One  year,  WCCO,  Minneapolis I  ree  &  Peters  (New  York  Office)  Since  March, 
1942. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-V/KBW  BUFFALO 
WCKY  CINCINNATI 
KDAL   DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
Vi/TCN  .    .     MINNEAPOLIS-ST.  PAUL 
WINS  NEW  YORK 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 
WHO  DES  MOINES 
V/OC    ......  DAVENPORT 
KMA  SHENANDOAH 

.  ,,  .  SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  . .  . 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  . .  PACIFIC  COAST  . . . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc 

Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives 
Since  May,  IQ32  -L 

CHICAGO:  180  N.  Michigan NEW  YORK:  247  Park  Ave. .    SAN  FRANCISCO:  III  5»//fr HOLLYWOOD:  1512N.  Gordon ATLANTA:  322  Palmer  Bldg. Franklin  6373 Plaza  5-4131 Sutter  4353 Gladstone  3949 Main  5667 
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Pooling  of  All  Radio  Equipment  Discussed 

Federal  Officials  Discuss  Methods  of 

Providing  Maintenance  Material 
WITH  THE  LID  clamped  tight  on  all  new  or  modified  broad- 

cast construction,  including  FM  and  video,  because  of  the  war's 
ever-growing  appetite  for  critical  materials,  means  are  being 
evolved  by  Government  war  production  units  to  keep  the 
broadcast  structure  intact  by  making  provision  for  mainte- 

nance and  repair  materials. 

On  the  heels  of  the  Defense  Communications  Board's  man- 
date of  April  16,  recommending  stoppage  of  all  new  or  changed 

broadcast  construction,  the  War  Production  Board  last  Fri- 
day accorded  to  radio  communication,  which  includes  broad- 

casting, an  A-3  preference  rating an 
for  replacement  and  repair  as 
against  the  A-10  priority  hereto- 

fore generally  available. 
Fill  text  of  WPB  order  giving 

radio  A-3  preference  rating  for 
Tube  Bottleneck 

This  vi^ill  place  within  reach  of 
broadcasters  certain  critical  ma- 

terials, such  as  steel  and  some 
copper,  but  it  will  not  break  the 
transmitting  tube  bottleneck  all 
down  the  line.  Some  tubes  will  be 
available,  but  not  those  in  greatest 
demand,  which  are  being  absorbed 
by  the  Army  and  Navy  as  fast  as 
they  roll  off  the  line. 

There  were  increased  indications 
of  ultimate  pooling  of  all  broad- 

cast and  communications  equipment 
in  the  hands  of  operators  (includ- 

ing stations)  and  suppliers,  toward 
alleviating  conditions  for  maintain- 

ing station  operation.  Plans  under- 
stood to  have  preliminary  approval 

are  being  drafted  for  a  "freezing" 
of  all  tubes  and  other  equipment  by 
order  of  WPB,  providing  an  auto- 

matic inventory  of  available  ma- 
terials for  eventual  "allocation" 

where  most  needed,  irrespective  of 
present  ownership. 
WPB,  under  its  broad  war  pow- 

ers, can  commandeer,  restrict,  al- 
locate or  shut  down  on  materials 

or  operations  in  the  war  interest. 
The  tube  situation  is  particularly 
critical.  While  there  has  been  much 
opposition  to  a  pooling  plan,  it  is 
predicted  such  an  expedient  is  in 
sight.  Otherwise,  acording  to  Gov- 

ernment observers,  stations  with- 
out reserve  supplies  will  be  forced 

off  the  air. 
A  WPB  freeze  order  may  be  ex- 

pected "shortly",  it  was  indicated 
in  informed  circles.  It  is  presumed 
holders  of  communication  devices, 
whatever  their  nature,  would  not 
be  permitted  to  dispose,  transfer 
or  sell  without  approval  of  WPB. 

maintenance,  repair  and  operat- 
ing supplies  will  be  found  on 

page  23. 

A  vacuum  tube  pool  has  been  pro- 
posed several  times  by  segments 

of  the  industry  and  has  been  the 
subject  of  much  discussion  at  meet- 

ings of  the  Domestic  Broadcasting 
Committee  (No.  IV)  of  DCB. 
A  preliminary  inventory  made 

A  DOZEN  or  so  pending  applica- 
tions for  improved  broadcast  facili- 

ties may  get  in  under  the  wire  be- 
fore the  recommended  full-scale 

stoppage  of  all  new  or  modified 
broadcast  construction  is  invoked 
by  the  War  Production  Board  and 
the  FCC. 

At  a  tense  three-hour  meeting 
last  Friday  afternoon  proposals 
were  debated,  supported  by  Chair- 

man James  Lawrence  Fly,  that 
these  applications  be  granted  prior 
to  adoption  of  the  construction 
"blackout"  for  the  duration.  The 
Commission  did  not  reach  a  decision 
and  set  another  meeting  for  Sat- 

urday (April  25)  at  11  a.m. 
Material  On  Hand 

The  proposal,  it  is  understood, 
was  to  grant  these  applications 
on  the  ground  that  all  essential 
material  already  is  in  the  hands  of 
the  applicants  and  therefore  no 
new  construction  or  procurement 
of  critical  material  would  be  in- 

by  Committee  IV,  it  is  understood, 
indicated  about  a  year's  supply  for 
the  industry  as  a  whole,  but  with 
many  stations  having  no  reserve 
whatever,  while  others  had  suffici- 

ent tubes  to  run  them  several 

years. 
Meanwhile,  action  by  both  the 

FCC  and  the  WPB  on  the  DCB 
recommendation  of  April  16,  stop- 

ping all  new  or  changed  construc- 
tion, was  expected  momentarily. 

The  FCC  considered  the  language 
of  a  memorandum  order  at  a  meet- 

ing last  Monday  and  again  last 
Friday  afternoon.  WPB  is  expected 
to  issue  its  order  sometime  this 
week. 
FCC  -  DCB  Chairman  James 

Lawrence  Fly  said  last  Monday 
that  he  assumed  stations  having  all 
materials  and  necessary  authoriza- 

tions on  hand,  who  require  no 
further  priority  assistance  from 
the  Government,  would  be  allowed 
to  complete  construction.  But  those 
that  have  not  acquired  essential 
equipment  more  than  likely  will  be 
stymied  [Broadcasting,  April  20]. 

The    maintenance    and  repair 

volved.  In  some  quarters,  however, 
such  a  move  was  regarded  as  one 
that  would  circumvent  the  spirit 
of  the  Defense  Communications 
Board  recommendation  that  the 
status  quo  be  maintained  for  the 
duration. 

All  members  of  the  Commission 
but  T.A.M.  Craven  were  present  at 
the  Friday  meeting.  He  headed  a 
delegation  which  made  a  goodwill 
trip  to  Canada  last  week  and  was 
due  to  return  April  27. 

Several  of  the  applications  being 
considered,  it  is  understood,  have 
Havana  Treaty  aspects  and  action 
is  being  urged  lest  desirable  cov- 

erage in  under-served  areas  be  lost. 
In  this  connection,  the  situation  in 
Cleveland  was  understood  to  be  in 
the  forefront. 

Several  petitions  for  reconsid- 
eration and  grant  of  applications 

previously  designated  for  hearing 
are  understood  to  be  included  in 
the  batch.  All  told  there  are  pend- 

(Continued  on  page  55) 

order  (P-129)  giving  all  radio  an 
A-3  rating  is  regarded  as  a  definite 
"break"  for  broadcasting,  even 
though  it  will  not  immediately 
place  most  types  of  transmitting 
tubes  within  reach  of  stations  [see 
text  of  order  on  page  23]. 

Leighton  H.  Peebles,  chief  of  the 
WPB  Communications  Branch, 

pointed  out  that  P-129  makes  avail- 
able an  A-3  rating  for  deliveries 

to  an  operator  or  his  supplier  of 
materials  essential  for  maintenance 

and  repair  and  protection  of  serv- 
ice. The  rating,  however,  cannot  be 

used  for  plant  expansion  or  im- 

provement. An  operator  cannot  accept, 
under  this  order,  delivery  of  ma- 

terials, whether  rated  or  not,  un- 
til the  dollar  value  of  his  inventory 

of  materials  has  been  reduced  to  a 

practicable  minimum  working  in- 
ventory, which  is  fixed  at  21V2%  of 

the  dollar  value  of  materials  used 
by  him  for  all  purposes  during 
1940. 

Use  of  rated  materials  is  re- 
stricted in  any  calendar  quarter  to 

110%  of  the  aggregate  dollar 
volume  of  such  material  used  dur- 

ing the  corresponding  quarter  of 
1940.  It  was  further  explained  that 
operators  whose  average  value  of 
inventory  of  material  for  the  five 
calendar  years  prior  to  Jan.  1  did 
not  exceed  $10,000  are  not  subject 
to  the  inventory  restriction  but  are 
bound  by  the  restriction  on  use. 

Telephone  Ruling 
Radio  was  accorded  recognition 

in  another  WPB  communications 

order  last  Friday,  which  drastical- 
ly limits  new  telephone  users. 

Broadcasting  is  listed  among  the 
preferred  category  of  telephone 
users  directly  linked  with  the  war 
effort,  which  are  exempted  from 
the  restrictions  concerning  installa- 

tion of  new  telephone  facilities.  It 
is  listed  along  with  Army,  Navy, 

Marine  Corps,  Coast  Guard  and 
other  vital  services  as  among  the 

preferred  categories  where  physi- 
cal installations  of  equipment  are 

permitted.  Public  utilities,  com- 
mon carriers,  pipe  lines,  press  as- 

sociations, newspapers,  hospital 
clinics,  and  similar  services  are 
included  along  with  broadcasting. 

The  new  A-3  preference  rating, 
according  to  WPB  officials,  will 

open  up  such  tubes  as  may  be  "in the  channels  of  distribution",  but 

Dozen  Construction  Projects 

May  Beat  WPB  Freeze  Rule 
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the  main  line  of  tubes  required  by 
stations  not  available  under  A-3 
can  only  be  procured  through 
special  application  to  the  Com- 

munications Branch.  In  effect,  an 
A-1  rating  is  required. 

This  situation  on  replacement 
and  repair  parts  under  the  A-3 
rating  varies  with  manufacturers 
and  regions.  There  are  so  many 
variables  involved,  it  was  said,  that 
no  hard  and  fast  list  of  materials 
which  will  be  available  generally 
under  A-3  priorities  can  be  given. 
By  and  large,  on  certain  im- 

portant materials,  the  A-3  rating, 
as  opposed  to  the  A-10  priority, 
may  mean  delivery  in  three  months 
instead  of  six  months. 

Delivery  Date 

WPB  announced  last  Thursday 
that  all  applications  for  priority 
assistance  which  do  not  specify  a 
required  delivery  date  will  here- 

after be  returned  to  the  applicant. 
J.  S.  Knowlson,  Director  of  Indus- 

try Operations,  pointed  out  that 
priority  regulation  No.  1  as 
amended  requires  every  applicant 
to  specify  the  latest  date  on  which 
the  items  in  connection  with  which 
priority  assistance  is  requested 
can  be  delivered  to  him  to  meet  his 
contract  obligations  or  production 
schedules. 

Nevertheless,  many  applicants, 
especially  those  submitting  indi- 

vidual applications  on  PD-IA 
forms,  have  been  specifying  "im- 

mediately" or  "at  once"  instead 
of  filling  in  a  definite  delivery  date. 
Hereafter,  Mr.  Knowlson  said,  no 
such  applications  will  be  consider- 

ed unless  an  exact  delivery  date  has 
been  filled  in. 

Manufacturers  Convert 

To  All- War  Production; 
Few  Extensions  Granted 

AT  MIDNIGHT  April  22,  the 
major  part  of  the  country's  radio set  manufacturing  industry  was 
converted  to  war  production.  At 
the  same  time  the  War  Production 
Board  granted  25  smaller  radio 
manufacturers  permission  to  con- 

tinue production  of  civilian  radios 
from  one  to  six  weeks  beyond  the 
original  deadline  of  midnight  April 
22  [Broadcasting,  March  9]. 

Already  30  of  the  55  companies 
producing  civilian  radios  have 
ceased  producing  civilian  sets.  Ac- 

cording to  the  WPB  at  least  six  of 
the  concerns  stopped  civilian  pro- 

duction before  March  1.  RCA's 
plant  at  Camden  representing  more 
than  80%  of  the  company's  total 
production  ceased  civilian  produc- 

tion on  April  7.  Stewart-Warner 
ceased  its  civilian  radio  production 
on  March  31,  according  to  the 
WPB.  Philco  has  closed  its  two 
plants  in  Indiana  and  Ohio  and  two 
of  its  three  plants  in  Philadelphia. 
It  was  given  a  few  weeks  longer 
to  operate  the  third  of  its  Phila- 
phia  plants  to  turn  out  sets  for 
export. 

In  fact,  officials  said  that  the  es- 
timated 410,000  sets  expected  to 

be  produced  under  the  extension 
order  will  be  reserved  for  export 
as  requested  by  the  Coordinator  of 
Inter-American  Affairs  and  the 
Lend-Lease  Administrator. 

PRESS  BIKE  of  KOA,  Denver, 
stands  ready  when  tire  and  gas  ra- 

tioning forces  the  station's  automo- biles off  the  street.  Here  News  Edi- 
tor Stan  Brown  dons  the  KOA 

press  tags  and  mounts  for  a  trial 
spin  through  Denver  streets. 

Piano  Lesson  Spots 

DAVE  MINOR  PUBLISHING 
Co.,  Chicago  (play-by-ear  piano 
course),  has  expanded  present 
schedule  of  five-minute  and  quar- 

ter-hour transcribed  programs  on 
50  stations  with  the  addition  of  the 
following:  WHO  WLW  WENR 
WJZ  WSM  KVI  WDGY  KMA 
WIBW  KFAB  KFBB.  Agency  is 
United  Adv.  Cos.,  Chicago. 

Pope  to  Broadcast 
ON  THE  25th  anniversary  of  his 
consecration  as  Bishop,  May  13, 
Pope  Pius  XII  will  broadcast  a 
message  from  the  Vatican  on  NBC 
via  RCA  international  facilities. 

The  Pope's  last  worldwide  broad- cast was  made  Christmas  Eve, 
1941.  It  is  understood  that  CBS 
and  MBS  will  also  carry  the  Vati- can message. 

SEVEiNTH  anniversary  of  Your  Hit 
Parade  will  be  celebrated  May  2.  The 
popular  song  program  is  heard  weekly 
on  CBS  under  the  sponsorship  of 
American  Tobacco  Co.,  New  York,  for 
Lucky  Strikes.  Agency  is  Lord  & 
Thomas,  New  York. 

Building  Order 

Definedby  WPB 

Construction  Termed  As 
Actual  Structure  Work 

MOVING  to  clarify  the  recent  Con- 
servation Order  L-41,  the  War 

Production  Board  has  issued  a 

question  and  answer  memoran- 
dum. Under  this  Order,  any  con- 

struction contemplated  in  excess 
of  $5,000  must  first  be  approved 
by  the  WPB  and  the  same  applies 
for  residential  construction  if  the 
total  estimated  cost  is  in  excess  of 
$500.  Detailed  effects  of  this  order 
on  the  radio  industry  were  de- 

scribed in  Broadcasting  April  13. 
Some  doubt  existed  about  the 

definition  of  construction.  Accord- 
ing to  the  WPB  memorandum, 

"construction"  is  begun  when  some 
materials  have  been  physically  in- 

corporated into  the  building  itself. 
Thus  if  a  station  owner  or  pros- 

pective licensee  has  purchased  and 
delivered  material  to  the  site  of 
excavation  he  has  not  begun  con- 

struction. Construction  begins  only 
when  the  material  purchased  has 
already  been  incorporated  into  the 
structure. 

On  the  other  hand,  if  the  founda- 
tion of  a  building  was  laid  last 

fall  and  work  was  suspended  for 
the  winter,  the  WPB  has  stated 
that  the  owner  may  resume  con- 

struction without  authorization. 
If  a  builder  has  material  on 

hand  to  construct  a  building  and 
is  unable  to  obtain  authorization 
the  Government  does  not  assume 

any  responsibility  for  its  disposal. 

WPB  ORDER  STOPS 

349  OF  710  TUBES 
PRODUCTION  of  349  of  the  710 
types  of  radio  tubes  now  on  the 
market  was  discontinued  by  order 
of  the  War  Production  Board  ef- 

fective April  24.  WPB  officials 
in  taking  this  step  explained  that 
these  349  discontinued  types  rep- 

resent duplicate,  obsolete  and 
small-demand  types  of  tubes. 

In  the  elimination  of  duplicate 
types,  it  was  pointed  out  that  one of  each  group  of  duplicate  types 
would  be  kept  in  production.  Ob- 

solete types  and  those  in  small  de- mand will  not  be  replaced.  To 
meet  this  condition,  WPB  officials 
said  that  the  radio  tube  industry 
is  planning  to  familiarize  dealers 
with  types  of  receiving  tubes  which 
can  be  substituted  for  those  pro- 

hibited by  the  order. 

Obsolete  and  small-sales  catego- 
ries represent  approximately  41% 

of  the  total  number  of  tubes  pro- 
duced, according  to  the  WPB.  An- nual sales  amounted  to  six  tenths 

of  one  percent  of  the  total  tube sales  last  year. 

According  to  Robert  C.  Berner, 
chief  of  the  WPB's  radio  section, 
this  production  reduction  will  re- 

lease an  estimated  156,000  man 
hours  and  80,000  machine  hours. 

Unaffected  by  the  order  are  de- 
fense and  lend-lease  needs. 

STERLING.  INSURANCE  Co., 
large  user  of  i-aclio,  hri"  appointed  E. 
H.  Brown  Adv.  Agency  to  handle  its advertising. 

Senate  Committee  Makes  Cut 

Of  $312,460  From  FCC  Fund 

Supports  House  Action  by  Refusing  to  Sanction 
Salary  of  Dr.  Watson,  FBMS  Chief  Analyst 

SLASHING  $312,460  from  1943 
funds  recommended  for  the  FCC, 

the  Senate  Appropriations  Com- 
mittee which  issued  its  report  last 

Friday  on  the  Independent  Offices 
Appropriations  Bill  for  the  com- 

ing fiscal  year,  followed  the  almost 
unprecedented  ruling  of  the  House 
Committee  which  prohibited  the  use 
of  appropriated  funds  of  the  Com- 

mission to  pay  the  $5,600  per 
year  salary  of  Dr.  Goodwin  Wat- 

son, chief  analyst  of  the  FCC's Foreign  Broadcast  Monitoring 
Service. 

Dr.  Watson,  since  his  appoint- 
ment late  last  year,  has  been  un- 

der Congressional  fire  for  alleged 
membership  and  activity  in  Com- 

munist-front organizations.  During 
the  Senate  hearings  on  the  bill, 
FCC  Chairman  James  Lawrence 
Fly  and  Commissioner  Clifford  J. 
Durr  testified  on  behalf  of  Dr. 
Watson  under  protracted  question- 

ing of  Committee  members.  Sena- 
tors McKellar  (D-Tenn.),  Bank- 

head  (D-Ala.),  and  Doxey  (D- 
Miss.)  questioned  Dr.  Watson  on 
his  affiliations  with  alleged  Com- 

munist front  organizations,  follow- 
ing the  approach  taken  by  mem- 

bers of  the  House  Committee. 

Cut  in  Travel  Funds 

Dr.  Watson's  salary  was  included 
in  the  $300,000  cut  from  the  House- 
recommended  $2,300,000  for  FCC 
salaries  and  expenses.  In  addition 
the  Senate  also  subtracted  $12,460 
from  the  FCC's  estimated  budget 
of  $2,667,619  for  national  defense 
activities  of  the  Commission,  de- 

ducting this  principally  from  the 

estimated  bill  for  traveling  ex- 
penses of  FCC  field  representa- 

tives. 
An  estimated  $23,600  for  print- 

ing was  not  slashed,  nor  was  the 
$836,979  allotted  for  FBMS,  with 
the  exception  of  the  $5,600  salary 
of  Dr.  Watson. 

Following  approval  of  the  Sen- 
ate Feb.  17  of  a  supplemental  ap- 

propriation of  $587,195  for  the 
FCC's  expanding  national  defense 
operations,  funds  for  the  Commis- 

sion's 1943  operations  will  be  $5,- 
343,464  in  contrast  to  the  original 
estimate  of  $5,655,924. 

Defense  Work  Unaffected 
Action  of  the  Committee  in  cut- 

ting the  funds  indicates  that  only 
estimates  for  the  normal  operations 
of  the  FCC  were  considered  exces- 

sive. The  $300,000  deduction  from 
salaries  and  expenses  is  not  ex- 

pected to  affect  the  national  defense 
activities  of  the  Commission. 
FCC  Chairman  Fly,  who  had 

been  confronted  during  House 
Committee  hearings  on  the  Inde- 

pendent Offices  Appropriation  bill 
with  "documentary  evidence"  pur- 

porting to  establish  Dr.  Watson's 
Communist-front  connections,  took 
the  initiative  in  his  appearance  be- 

fore the  Senate  Committee  by  ask- 
ing that  the  Dr.  Watson  matter 

be  considered  by  the  Committee 
before  the  other  matters  of  appro- 

priation were  dealt  with. 
Mr.  Fly  reported  at  his  appear- 

ance before  the  Committee  that 
Commissioner  Durr  had  prepared 
a  lengthy  report  on  attacks  made 

(Continued  on  page  55) 
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"DON'T  IOWA  PEOPLE 

EVER  GO  TO  BED?" 

#  By  cracky,  a  lot  of  you  big-city  fellers  seem  to 

think  that  all  us  "loway"  people  eat  dinner  at 

five  o'clock,  and  go  to  bed  by  eight — and  that  our 

radios  must  therefore  certainly  be  oflE  by  10  p.m. 

But  'taint  true!  And  here's  proof! 

A  couple  of  months  ago  a  big  New  York  firm  gave 

us  an  order  for  forty-five  5-minute  spots — ^five 

times  weekly  for  nine  weeks — at  a  total  cost  of 

^1530. 

BROADCASTING  •  Broadcast  Advertising 

Our  job  was  to  pull  direct  sales,  at  a  dollar  a  throw, 

and  we  knew  that  a  sales  cost  of  50  cents  per  sale 

was  O.K. 

At  the  end  of  the  ninth  week,  WHO  had  actually 

pulled  17,164  orders,  at  a  cost  of  11  cents  per 

sale.  So  everybody  was  happy,  to  say  the  least. 

Now  you  guess  at  what  time  these  5-minute  spots 

were  aired.  Twelve  noon?  No!  Early  morning? 

No!  Early  evening?  No!!  They  were  broadcast  on 

a  floating  basis,  between  10:35  p.m.  and  midnight! 

Well,  we  guess  that's  enough  said.  Any  of  you 

city  boys  feel  like  "making  a  night  of  it",  some- 

time soon?  Write  for  availabilities — or  just  ask 

Free  8C  Peters! 

WHO 

+  ̂   IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  M ALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Represantatives 
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ANPA  Canvasses  U.  S.  Paid  Advertising 

Private  Ad  Budgets 

Reveal  Decline^ 

ANA  Finds 

DEVOTING  themselves  primarily 
to  the  problems  of  wartime  pub- 

lishing, the  more  than  600  publish- 
ers attending  the  56th  annual  meet- 

ing of  the  American  Newspaper 
Publishers  Assn.  at  the  Waldorf- 
Astoria,  New  York,  April  21-23, 
omitted  any  discussion  of  radio 
from  their  agenda. 

Attitude  expressed  by  organiza- 
tion leaders  was  that  the  problems 

of  publisher-broadcasters  among 
the  ANPA  members  were  being 
handled  by  the  Newspaper  Radio 
Committee,  whose  Tuesday  after- 

noon meeting  at  the  same  hotel  was 
attended  by  126  publishers  with 
newspaper  interests  [see  separate 
story  on  page  18]. 

Court  Victory 
In  his  annual  report,  ANPA 

President  Walter  M.  Dear,  Jersey 
City  Jersey  Journal,  stated: 

"At  the  request  of  the  Newspa- 
per Radio  Committee,  representing 

many  of  our  members,  your  board 
instructed  counsel  to  oppose  the  at- 

tempt of  the  FCC  to  classify,  and 
thus  inferentially  to  stigmatize 
newspapers  applying  for  radio  li- 

censes. In  a  sweeping  conclusion, 
the  U.  S.  Circuit  Court  of  Appeals 
for  the  District  of  Columbia  de- 

cisively settled  the  matter  in  favor 

of  the  newspapers." 
Convention  adopted  a  recommen- 

dation that  "publishers  should  take 
every  step  available,  not  only  to 
conserve  newsprint  paper,  but  to 
conserve  gasoline,  oil,  tires,  trucks, 
and  all  other  materials  and  equip- 

ment that  have  to  do  with  the  pro- 
duction and  distribution  of  news- 
papers, and  the  conservation  of 

which  is  essential  to  the  war  ef- 

fort." 
Condemn  Undue  Pressure 

The  publishers  unanimously  en- 
dorsed a  resolution  condemning 

"efforts  by  newspaper  salesmen  to induce  distributors  or  retailers  to 
exert  undue  pressure  upon  an  ad- 

vertiser to  switch,  split  or  extend 
an  advertising  schedule,  particular- 

ly when  such  presssure  includes 
the  intimation  that  the  advertiser's 
product  may  be  discontinued  if  the 
request  is  denied,  [and]  time-wast- 

ing appeals  to  officials  in  the  ad- 
vertiser's company  who  are  not connected  with  the  administration 

of  advertising." 
This  resolution  followed  the  de- 

nunciation of  such  "me  too"  sell- 
ing in  the  annual  report  of  the 

ANPA  Bureau  of  Advertising, 
whose  chairman,  Frank  E.  Tripp, 
Gannett  Newspapers,  told  the  con- 

vention that  "plenty  of  newspapers 
are  being  turned  down  cold  more 
and  more  every  day  because  im- 

portant advertisers  are  afraid  to 
use  newspapers. 

"These  advertisers  say,"  he  con- 

tinued, "that  when  they  try  to  ad- 
vertise in  newspapers  the  way  they 

wish,  to  the  extent  they  think  wise 
and  in  the  places  they  want,  life 
immediately  becomes  not  worth  liv- 

ing and  what's  worse,  sometimes 
they  suffer  direct  sales  loss  because 
of  varied  forms  of  interference." 

ANA  Survey 

This  kind  of  selling  was  also  de- 
cried by  Paul  B.  West,  president 

of  the  Assn.  of  National  Advertis- 

ers, who  told  the  publishers  it  "has caused  serious  resentment  among 
national  advertisers".  Mr.  West 
also  reported  on  the  response  of 
ANA  members  to  a  letter  asking 
about  their  advertising  expendi- 

tures for  the  coming  year. 
Of  the  companies  answering,  he 

said,  37%  plan  to  spend  for  all  ad- 
vertising the  same  as  they  did  last 

year;  40%  will  spend  less;  19% 
will  spend  more,  while  4%  are  un- 
decided. 

"These  figures,"  he  said,  "were 
gathered  during  the  last  ten  days. 
They  indicate  some  decided,  though 
natural  shifts,  from  last  Septem- 

ber when  we  made  a  similar  sur- 
vey. At  that  time,  62%  of  the  re- 

sponding companies  reported  no 
change  in  advertising  appropria- 

tion plans  (compared  with  37% 
now),  18%  were  increasing  ex- 

penditures (compared  with  19% 
now),  18%  were  decreasing  (com- 

pared with  40%  now),  and  2% 
were  then  undecided  on  expendi- 

ture policy  (compared  with  4% 
now).  The  major  shift  since  eight 
months  ago,  you  will  note,  has 
been  by  those  companies  which  have 
switched  from  unchanged  to  de- 

creased appropriations. 
"You  may  be  interested  in  the 

industry  line-up  here.  On  the 
darker  side  of  the  picture,  88%  of 
the  companies  in  the  automotive 
and  automotive  supply  field  are  re- 

ducing current  expenditures,  sev- 
eral of  them  by  50%.  Manufactur- 

ers of  household  appliances,  and  of 
office  equipment  and  supplies  are 
cutting   advertising  by   57%  and 

67%  respectively.  But  80%  of  our 
members  in  the  beverage  industry 
anticipate  increased  advertising 
expenditures,  ranging  from  a 
'slight'  increase  to  100%.  Of  28 
companies  selling  to  the  grocery 
field,  18%  are  planning  expanded 
appropriations  and  50%  anticipate 
expenditures  approximating  last 
year's,  as  do  50%  of  the  drug  com- 

panies." 

U.  S.  Advertising 

Question  of  the  use  of  paid  ad- 
vertising by  the  Government  to 

promote  the  war  program  was  dis- 
cussed by  a  number  of  convention 

speakers,  but  the  convention  took 
no  action  on  this  subject.  On  the 

opening  day,  Frank  S.  Hoy,  Lewis- 
ton  (Me.)  Sun  &  Journal,  chair- 

man of  the  session  devoted  to  prob- 
lems of  newspapers  of  less  than 

50,000  circulation,  criticized  the 
flood  of  "wasteful  and  silly  pub- 

licity stories  emanating  from  Army 
and  Naval  services  and  from  in- 

numerable Government  bureaus" 
and  declared  that  "the  most  intel- 

ligent use  of  newspaper  space  can 
be  made  through  paid  advertising 
by  the  Government  prepared  by  the 
advertising  agencies  of  this  coun- 

try that  know  how  to  do  the  job." 
President  Dear  cited  the  experi- 

ences of  the  British  and  Canadian 
Governments  with  paid  advertising 
and  continued: 

"It  has  been  suggested  that  real 
effort  to  induce  payment  for  Gov- 

ernment advertising  would  indicate 
a  deficient  patriotism  and  a  failure 
to  subordinate  personal  interest  to 
the  national  interest.  The  fallacy 
of  that  objection  seems  obvious. 
Advertising  is  professional  in  its 
skill  and  execution;  and  the  equip- 

ment for  newspaper  advertising 
represents,  in  addition,  very  sub- 

stantial industrial  and  business  in- 
vestment, including  extensive  em- 

ployment of  skilled  labor  and  large 
consumption  of  commodity  goods. 

"These  considerations  should  of 
themselves  be  enough  to  place  the 
principle  upon  which  Government 

W.  M.  Dear  Is  Re-elected 

To  Presidency  of  ANPA 
WALTER  M.  DEAR,  Jersey  City 
Jersey  Journal,  was  reelected 
president  of  the  ANPA  for  another 
year  in  accordance  with  the  organi- 

zation's practice.  Other  officers 
were  also  reelected,  as  were  five 
directors  whose  two-year  terms  ex- 

pired this  year.  William  F. 
Schmick,  Baltimore  Sun,  was 
elected  as  a  director  for  a  one-year 
term  to  fill  the  vacancy  left  by 
the  retirement  of  Jerome  T.  Bar- 
num,  Syracuse  Post-Standard. Full  board  includes:  Mr.  Dear, 
president;  Linwood  I.  Noyes,  Iron- 
wood  (Mich.)  Daily  Globe,  vice- 
president;  Norman  Chandler,  Los 
Angeles  Times,  secretary;  Wm.  G. 
Chandler,  Scripps-Howard  News- 

papers (WNOX  WCPO  WMC 
WMPS),  treasurer;  George  C.  Big- 
gers,  Atlanta  Journal  (WSB) ; 
Howard  Davis,  New  York  Herald 
Tribune ;  Ted  Dealey,  Dallas  Morn- 

ing News  (WFAA  KGKO)  ;  David 
W.  Howe,  Burlington  (Vt.)  Free 
Press;  F.  I.  Ker,  Hamilton  (Ont.) 
Spectator;  W.  E.  Macfarlane,  Chi- 

cago Tribune  (WGN) ;  John  S. 
McCarrens,  Cleveland  Plain  Dealer 
(WHK  WCLE  WHKC  WKBN) ; 
Mr.  Schmick;  J.  L.  Stackhouse, 
Easton  (Pa.)  Express;  S.  R. 
Winch.  Portland  (Ore.)  Journal 
(KALE  KOIN). 

advertising  should  be  paid  for,  on 
a  moral  and  rational  par  with  that 
upon  which  other  government  serv- 

ices and  goods  are  paid  for.  There 
is  no  reason  to  doubt  that  the  ex- 

perience and  the  technique  of  those 
whose  established  business  is  ad- 

vertising, would  be  as  effective  in 
the  disposition  of  Government  war 
time  bonds  as  it  is  in  all  other 

fields." 
Opposes  'Subsidy' Quoting  the  resolution  on  Gov- 

ernment advertising  which  the 
ANPA  had  debated  and  rejected  at 
their  meeting  the  previous  week, 

Mr.  Tripp  said  the  Bureau  of  Ad- 
vertising was  also  opposed  to  any 

Government  subsidy  of  the  press 
or  to  "any  action  which  might  be 
construed  as  an  effort  to  bring 
pressure  upon  the  Government  to 
buy  advertising  space  in  the  news- 

papers of  the  nation"  but  added  to 
the  ASNE  proposal  the  words  "as distinguished  from  honorable  and 
orderly  presentation  to  Govern- 

ment of  the  advantages  of  adver- 

tising". 
He  pointed  out,  however,  that  if 

the  pressure  tactics  which  commer- 
cial advertisers  have  found  objec- 

tionable were  used  on  the  Govern- 
ment, it  "would  duck  for  cover 

quicker  than  it  fled  from  Bundles 
for  Congress"  and  that  "if  we  have 
any  chance  at  all  to  get  Govern- 

ment advertising  it  must  be  on  a 
sound  selling  basis  and  it  must  be 
in  conjunction  with  recognition  of 

other  mediums." The  Wednesday  afternoon  session 
at  which  Mr.  Tripp  and  Mr.  West 
spoke  was  held  under  the  auspices 

{Continued  on  page  51) 

COMPLETELY  DESTROYED  by  fire  recently  was  WGBR,  Goldsboro, 
N.  C,  250  watts  on  1400  kc.  Because  the  station  was  located  on  the  edge 
of  town,  firemen  were  unable  to  get  water  to  extinguish  the  blaze,  which 
started  in  a  workshop,  and  the  entire  station  and  its  contents  were 
gutted.  WGBR  is  being  rebuilt,  with  transmitter  at  the  same  site  but 
new  studios  downtown,  and  expects  to  be  back  on  the  air  in  early  May. 
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MORNING 

'NOON  &  NIGHT 

MORE  N^yts  ON  lypig 

than  any  other  Pittsburgh  station 

39^  MORE  NEWS  THAN  #2  STATION 

ZlL%  MORE  NEWS  THAN  #3  STATION 

ZA%  MORE  NEWS  THAN  #4  STATION 

87%  MORE  NEWS  THAN  #5  STATION 

And  more  time  devoted  to  nationally 

famous  network  commentators  than  all 

other  Pittsburgh  stations  combined. 
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5000  WATTS 

1250  K.  C. 

THE  KATZ  AGENCY 

NEW  YORK— CHICAGO— DETROIT— ATLANTA 

KANSAS   CITY  — DALLAS  — SAN  FRANCISCO 

MUTUAL     BROADCASTING  SYSTEM 
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LIFETIME  PASS  of  gold,  good  for  admission  to  the  Grand  Ole  Opry, 
presented  by  Harry  Stone,  manager  of  WSM,  Nashville,  to  Richard 
Marvin,  radio  director  of  William  Esty  &  Co.  Others  (1  to  r)  :  George 
Dev^ey  Hay,  the  solemn  old  judge  of  the  Opry;  Ford  Rush,  singing  high 
sheriff;  Roy  Acuff,  Oswald;  Marvin,  and  Stone. 

Agency  and  Advertiser  Representatives 

Especially  Welcome  at  NAB  Convention 

Miller's  Invitation 

To  Address  NAB 

Is  Declined  by  Fly 

But  Says  He  May  Be  in  Cleve- 
land During  the  Convention 

FCC  CHAIRMAN  James  Lawrence 
Fly  may  be  in  Cleveland  during  the 
NAB  convention  May  11-14,  but  he 
won't  address  the  assemblage.  The chairman  last  week  advised  NAB 
President  Neville  Miller  that  "cir- 

cumstances will  not  permit  me  to 
take  part  in  the  work  of  the  con- 
vention". 

President  Miller  had  extended  to 
the  chairman  an  invitation  to  ad- 

dress the  convention  or  a  luncheon 

session  "upon  a  subject  of  your 
choice".  After  being  advised  that 
Mr.  Fly  would  not  participate,  Mr. 
Miller  last  Thursday  extended  to 
the  Chairman  a  "cordial  invitation 
to  be  with  us  for  the  entire  conven- 

tion, or  any  part  which  your  duties 
will  permit",  even  though  he  would 
not  be  able  to  speak. 

Last  Year's  Tempest 

Whether  Mr.  Fly's  refusal  to  ad- 
ress  the  convention,  which  will 

highlight  "Radio  and  the  War", 
harked  back  to  his  experience  at 
the  NAB  convention  in  St.  Louis 
last  year  was  not  indicated.  The 
St.  Louis  episode,  which  resulted  in 
a  fiery  denunciation  of  the  NAB 
and  its  president  by  Mr.  Fly,  pre- 

cipitated internal  discord  in  the 
association  which  still  has  not  en- 

tirely healed.  A  number  of  stations 
resigned  from  the  NAB,  notably 
prominent  affiliates  of  MBS,  and 
practically  since  then  Chairman 
Fly  has  refused  to  recognized  the 
NAB  as  representative  of  the  en- 

tire industry. 
Mr.  Miller,  after  being  notified 

by  Mr.  Fly  that  circumstances 
would  not  permit  him  to  take  part 
in  the  work  of  the  convention, 
wrote  the  chairman  last  Thursday 
as  follows: 

"I  greatly  regret  that  you  will 
not  be  able  to  speak  at  the  NAB 
convention,  as  I  am  sure  all  of  us 
would  like  very  much  to  hear  you. 
If  later  you  find  it  possible  to  at- 

tend the  convention,  I  hope  that 
you  will  come,  and  I  want  to  ex- 

tend to  you  a  most  cordial  invita- 
tion to  be  with  us  for  the  entire 

convention,  or  any  part  which  your 
duties  will  permit." 

"On  Sunday  night.  May  10,  at  7 
o'clock  at  the  Statler  Hotel,  we  are 
having  an  informal  supper  and  are 
inviting  the  speakers  and  other  dis- 

tinguished guests  to  have  supper 
with  the  Board  of  Directors.  I  want 
to  extend  to  you  a  cordial  invitation 
to  be  our  guest.  The  affair  will  be 
entirely  informal,  and  should  break 

up  around  9  o'clock." 

SIXTEENTH  season  of  the  Columbia 
Broadcasting  Symphony  began  April 
26  on  CBS.  CBS  Orchestra  programs, 
which  are  broadcast  during  the  spring 
and  summer  of  each  year,  will  feature 
music  of  the  countries  now  held  cap- 

tive by  the  Nazis. 

REPRESENTATIVES  of  agen- 
cies and  advertisers  will  be  par- 

ticularly welcome  at  the  annual 
convention  of  the  NAB  this  year, 
to  be  held  in  Cleveland  at  the  Stat- 

ler Hotel  May  11-14,  President  Ne- 
ville Miller  announced  last  Thurs- day. 

Citing  the  impossibility  of  send- 
ing personal  invitations  to  all  in 

those  categories,  Mr.  Miller  de- 
clared that  he  hoped  "every  adver- 

tiser and  advertising  agency  will 
have  at  least  one  participant  at 
Cleveland  to  help  us  work  out  the 
crucial  wartime  problems  and 
grasp  the  unprecedented  opportuni- 

ties for  greater  national  service 

that  the  war  has  presented." 
Sales  Problems 

Built  around  a  general  war 
theme,  with  top  executives  of  Gov- 

ernment and  business  on  the  speak- 
ers' list,  the  convention  also  will 

devote  an  unusual  amount  of  time 
to  sales  and  advertising  problems. 

A  three-day  program  arranged  by 
the  Sales  Managers  Division  of  the 
NAB  includes  a  special  session  on 
advertising  agency  problems,  an- 

other devoted  to  national  sales  rep- 
resentatives, a  department  store 

clinic,  and  grass-roots  attacks  on 
present  and  anticipated  problems. 
Speakers  in  this  division  are  Dr. 
Miller  McClintock  of  The  Adver- 

tising Council,  Arthur  Horrocks  of 
the  Goodyear  Tire  &  Rubber  Co., 
Gene  Flack  of  Loose-Wiles  Biscuit 
Co.,  Dr.  Harry  Dean  Wolfe  of  Kent 
State  U,  and  others. 

Eugene  Carr,  assistant  manager 
of  WGAR,  Cleveland,  and  chair- 

man of  the  NAB  Sales  Managers 

Division,  seconded  Mr.  Miller's  in- vitation and  stated  that  a  special 
headquarters  room  will  be  set  aside 
for  the  use  of  agency  and  adver- 

tising representatives. 
"Now,  as  never  before,  radio  has 

much  to  offer  the  business  men  of 
this  nation,  and  now,  as  never  be- 

fore, we  need  the  advice  and  as- 
sistance of  those  engaged  in  adver- 
tising," he  said.  Mr.  Carr  pointed 

out  that  room  reservations  may  be 
secured  by  writing  the  NAB  Hous- 

ing Committee,  1603  Terminal 
Tower,  Cleveland. 

NO  CANCELLATIONS! 

Oakland  Ad  Club  Promotes 
War  Advertising 

SECOND  mailing  piece  in  the 
series  of  six  being  distributed  by 

the  Advertising  Club  of  Oakland's Advertisers  Advisory  Council  to 
several  thousand  local  advertisers 
has  been  released  by  that  organiza- 
tion. 

The  entire  series  is  aimed  to 
curtail  illogical  cancellation  of  ad- 

vertising programs  and  to  point  out 
sound  copy  themes  under  current 
wartime  conditions.  The  first  two 
pieces  have  been  primarily  for  re- tail advertisers  with  pieces  having 
an  industrial-advertiser  slant. 

This  second  brochure  carries  on 

the  theme  of  the  first,  "Where  will 
your  business  be  after  the  war?" Copy  shows  that  some  40,000  new 
workers  representing  128,000  new 
consumers  are  expected  in  the 
metropolitan  Oakland  area  to  ex- 

pand war  industries.  Valued  at 
about  $280,000  in  new  business, 
the  folder  stresses  that  local  firms 
must  advertise  to  garner  their 
share. 

Complete  expenses  of  the  project 
are  shared  by  local  members  of  the 
advertising  and  allied  businesses. 

P  &  G  Renewal 
THE  LIVE  musical  spot  campaign 
of  singing  announcements  by  Irene 
Beasley  on  NBC  and  CBS  has  been 
renewed  by  Procter  &  Gamble,  Cin- 

cinnati, for  Ivory  Flakes  for  13 
weeks,  thru  Compton  Adv.,  New 
York.  Miss  Beasley's  live  spots 
precede  Vic  and  Sade,  at  1:30  p.m. 

on  CBS,  and  Pepper  Young's Family  at  3:45  p.m.  on  NBC.  In 
addition  to  daily  snots  on  the  net- 

works, the  renewed  contract  calls 
for  a  series  of  recorded  musical 
announcements  for  distribution 
among  independent  stations. 

Vimms  on  50 
LEVER  BROS.  CO.,  Cambridge, 
this  month  has  added  11  stations 
to  the  list  of  39  now  carrying  one- 
minute  transcribed  daytime  an- 

nouncements and  evening  chain 
breaks  for  its  Vimms  vitamin 

product,  making  a  total  of  50  sta- tions throughout  the  country 
BBDO,  New  York,  handles  the 
account. 

CLARK  TO  NAVY 
ON  RADIO  DUTY 

RALPH  L.  CLARK,  who  a  year 
ago  May  1  formed  a  partnership 
with  Andrew  D.  Ring  in  Washing- 

ton consulting  engineering  practice, 
withdrew  last 
week  from  the  ^^^^^^ 

firm  of  Ring  &  ■BBW^ 

Clark  to  do  radio  ̂ ^'''^^m 

work    with    the  n^'^^Sm 

Navy  Bureau  of  ^^^^p 

Aeronautics.   H  e  it'' is  at  present  ^^*5r-,J^ working  in  a  civ-  NrfP^^^ ilian  capacity  but  ̂ ^V^^d^H 

commissioned  a 

lieutenant,  senior        Mr.  Clark 

grade. 

The  firm  will  continue  under  the 
same  name,  headed  by  Mr.  Ring, 
and  it  is  working  on  some  war  con- 

tracts. Mr.  Ring  also  is  secretary 
of  the  domestic  broadcasting  com- 

mittee of  the  Defense  Communica- 
tions Board.  Other  members  of  the 

staff  are  Harold  Rothrock,  Clyde 
Bond  and  Harry  Woodward. 

Mr.  Ring,  former  assistant  FCC 
chief  engineer  in  charge  of  broad- 

casting, and  Mr.  Clark,  former  sen- 
ior engineer  of  FCC,  both  resigned 

last  year  to  form  their  consulting 
firm.  Mr.  Clark  is  a  1930  graduate 
of  Michigan  State  College.  He 
served  with  the  inspection  force 

of  the  Department  of  Commerce's radio  division,  joining  the  old  Radio 
Commission  in  1932  and  remaining 
when  it  was  changed  to  the  FCC. 

Sweets  Co.  Stays 

DESPITE  the  difficulties  in  filling 
orders  and  making  deliveries  to  all 
dealers  handling  Tootsie  Rolls, 
Sweets  Co.  of  America,  Hoboken, 
N.  J.,  has  notified  its  dealers  that 
it  plans  to  continue  its  radio  ad- vertising for  the  candy  product  as 
well  as  advertising  in  other  media 
throughout  the  war.  Although  the 
sugar  rationing  may  curtail  pro- duction, the  company  feels  that 
the  name  should  be  kept  before  the 
public  eye  with  a  long  range  view 
to  post-war  business.  Tootsie  Rolls 
are  currently  promoted  with  15 
spot  announcements  weekly  on  sta- tions WOR  WJZ  WBBM  WJR 
CKLW  WGAR  WCAU  WFIL 
WEEI  WCAE  KQV  WHAM 
WFAA.  Agency  is  Blow  Co.,  New York. 

Van  Camp's  Dry  Pack 
VAN  CAMP'S,  Indianapolis,  one 
of  the  largest  canners  in  the  coun- try, has  entered  the  dry  packaging 
field  with  a  new  product,  a  maca- 

roni called  Tenderoni.  The  product 
will  be  advertised  in  50  test 
markets  with  one-minute  tran- 

scribed singing  spot  announce- 
m  e  n  t  s  and  participations  on 
women's  programs.  National  week- lies and  local  newspapers  will  also 
be  used.  Calkins  &  Holden,  New York,  is  agency. 

Soretone  Spots 

McKESSON  &  ROBBINS,  Bridge- 
port, Conn.,  on  May  4  will  start  its 

first  radio  campaign  for  Soretone 
Rubbing  Liniment,  using  one-min- ute transcribed  announcements,  five 
to  10  times  weekly  on  18  stations 
for  a  20-week  period.  Agency  is  J. 
D.  Tarcher  &  Co.,  New  York. 
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The  rich  Tennessee  Valley,  soon  to  be  covered  by . 

WLAC's  50,000  watts,  is  an  industrial  area  of  national 

importance.  One-half  billion  dollars  worth  of  nnighty  dams 

supply  more  than  a  million  kilowatts  of  cheap  TVA  Power  to 

this  section's  rapidly  expanding  industries. 

HSre  is  a  scene  depicting  the  actual 

manufacture  of  aluminum  in  a  Tennessee 

Valley  aluminum  plant. 

J.  T,  Ward,  owner 

F.  C.  SOWELL,  Manager 

PAUL  H.  RAYMER  COMPANY 

NATIONAL  REPRESENTATIVES 

NASHVILLE'S  CBS  OUTLET  •  UP  NEWS 
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NASHVILLE,  TENN. 

/^isO^OOO  WATTS 
THE  STATION  OF  THE  GREAT  TENNESSEE  VALLEY^ 



Communications  Industry  Gets 

Fourth  Place  in  Draft  Ranking 

Australian  Forces 

Will  Speak  to  U.  S. 
Red  Cross  Arranges  a  Daily 

Program  for  Families 

BRINGING  the  AEF  in  Australia 
just  a  little  closer  to  home  by 
radio  is  a  current  plan  of  the 
American  Red  Cross.  Beginning 
May  1,  in  cooperation  with  the 
Army  and  the  Australian  Broad- 

cast Commission,  the  Red  Cross 
will  conduct  a  daily  10-minute 
shortwave  program  featuring  sol- 

diers by  localities. 
By  producing  programs  with 

boys  from  the  same  geographical 
area  the  Red  Cross  may  facilitate 
its  plans  for  transmission  to  the 
families  concerned.  Since  reception 
is  not  good  at  all  times  the  Red 
Cross  has  hired  NBC  to  transcribe 
these  daily  programs.  As  fast  as 
they  can  be  turned  out  the  tran- 

scriptions will  be  airmailed  to 
stations  in  the  region  for  rebroad- 
cast  to  the  interested  families. 

To  Present  to  Families 

After  the  broadcast  the  tran- 
scriptions will  be  returned  to  the 

Red  Cross  and  individual  record- 

ings of  each  soldier's  voice  will 
be  made  and  presented  to  each 
family  for  a  keepsake. 

According  to  the  Red  Cross  this 
plan  will  continue  for  the  duration 
and  there  is  a  possibility  that  it 
will  be  extended  to  other  foreign 
bases.  Stations  may  obtain  these 
discs  at  a  nominal  cost  from  the 
American  Red  Cross  in  Washing- 
ton. 

To  alleviate  the  morale  problem 
in  service  families  the  Red  Cross 
will  shortly  operate  13  mobile 
recording  units  to  record  messages 
from  soldiers  dispersed  throughout 
the  country.  Individual  recordings 
on  paper  records  will  be  made  and 
sent  to  each  soldier's  family. 

Griesedieck  Spots 
GRIESEDIECK  BROS.  Brewing 
Co.,  St.  Louis  (beer),  has  placed 
a  varied  schedule  of  nine-word 
transcribed  announcements  in  St. 
Louis  on  KMOX,  KSD,  KWK, 
KXOK,  WEW,  WIL.  Plans  for  ex- 

pansion of  the  campaign  in  Mis- 
souri, Southern  Illinois,  and  Okla- 
homa are  said  to  be  under  way. 

Ruthraulf  &  Ryan,  Chicago,  is 
agency. 

COMMUNICATIONS  (including 
broadcasting)  has  been  placed 
fourth  on  the  list  of  seven  most 
important  occupations  on  which 
Brig.  Gen.  Lewis  B.  Hershey,  Na- 

tional Selective  Service  Director, 
feels  deferments  should  be  based. 
The  list  was  issued  by  the  Selec- 

tive Service  chief  at  a  convention 
of  the  Arkansas  Junior  Chamber 
of  Commerce  and,  in  order,  in- 

cluded munitions  production,  food 
production,  transportation,  com- 

munications, health,  maintenance 
of  each  and  "to  some  degree"  edu- cation. 

Brig.  Gen.  Hershey  said  that 
"these  supporting  agencies  to  war 
maintenance  are  necessary,  but  to 
what  degree  will  depend  on  devel- 

opment of  the  war".  He  added 
that  "we  think  society  has  to  have 
all  these  things  and  we  hope  we 

UNIVERSITY  SPONSOR 

Bucknell  One-Time  Shot  Tells 

  Of  War  Adjustment  

AS  A  ONE-TIME  experiment  to 
tell  how  it  is  helping  the  war  ef- 

fort, Bucknell  U,  Lewisburg,  Pa., 
presented  a  half-hour  program 
April  26  on  WOR,  New  York,  with 
faculty  members  and  students 
enacting  various  phases  of  the  uni- 

versity's innovations. 
To  accelerate  the  completion  of 

courses,  spring  and  summer  vaca- 
tions have  been  cancelled,  and 

Bucknell  has  introduced  semi-mili- 
tary courses,  and  non-credit  courses 

in  civilian  defense  and  first  aid. 
Agency  handling  the  radio  adver- 

tising is  Edward  L.  Wertheim 
Adv.  Agency,  New  York. 

WOR-MBS  Operas 
AMERICAN  OPERAS,  composed, 
written  and  sung  by  Americans, 
will  be  presented  in  a  series  to  be 
launched  on  MBS  by  WOR,  New 
York,  May  7,  under  the  direction 
of  Alfred  Wallenstein,  WOR  mu- 

sical director,  who  received  the 
George  Foster  Peabody  Award. 
First  American  Opera  Festival 
will  be  aired  in  cooperation  with 
the  U.  S.  Treasury  to  aid  the  sale 
of  War  Savings  Bonds.  Six  of  the 
operas  to  be  heard  have  never  been 
broadcast,  and  one  is  a  world  pre- miere. 

don't  have  to  do  without  them — 

but  we  may." At  Selective  Service  Headquar- 
ters in  Washington,  however,  it 

was  said  that  Brig.  Gen.  Hershey's statement  was  not  to  be  considered 

as  official  policy  of  the  organiza- 
tion and  that  no  memoranda  had 

been  sent  to  local  boards  following 
the  statement.  It  was  indicated  that 
the  statement  should  be  considered 
only  as  a  personal  observation  of 
Brig.  Gen.  Hershey.  It  was  indi- 

cated also  that  no  memoranda 
would  be  sent  to  local  boards  setting 
up  "vital"  occupations  for  special 
consideration  and  it  was  pointed 
out  that  at  the  Arkansas  conven- 

tion Brig.  Gen.  Hershey  had  added 
that  "the  local  draft  board  has  the 
job  of  seeing  if  each  man  is  in  the 

place  where  he  can  best  serve." 

THRIVO  DRY  PACK 

RETURNS  TO  BLUE 

ANOTHER  example  of  the  success- 
ful solution  of  a  wartime  problem 

developed  last  week  when  Thrive 
Dog  Food,  now  in  the  form  of  a 
dry  mix,  returned  to  the  BLUE  net- 

work April  26  as  the  sponsor  of 
Olivio  Santoro,  Sundays,  5:15-5:30 

p.m. 

Affected  by  the  tin  shortage  and 
resultant  packaging  problems  and 
priorities  on  food  products.  Modern 
Food  Process  Co.,  Philadelphia, 
manufacturer  of  Thrivo,  went  off 
the  BLUE  Feb.  8  as  the  sponsor  of 
the  Moylan  Sisters.  That  program 
was  immediately  taken  over  by 
Hecker  Products  Corp.,  New  York, 
for  H-0  oats. 

Having  solved  its  difficulties  by 
converting  Thrivo  to  a  dry  mix 
packaged  in  cardboard.  Modern 
Food  can  resume  its  radio  cam- 

paign. Sponsor  of  Olivio  Santoro 
since  Feb.  8  has  been  F.  G.  Vogt 
&  Sons,  Philadelphia,  for  Scrapple, 
forced  to  discontinue  the  program 
April  12  because  of  the  tin  short- 

age. Agency  for  all  these  accounts 
is  Clements  Co.,  Philadelphia. 

RICHARD  G.  PATTERSON  Jr. 
chairman,  of  the  New  York  War  Sav- 

ings staff  and  former  executive  vice- 
president  of  NBO,  will  receive  the 
annual  distinguished  service  award 
of  the  New  York  Young  Democratic 
Club  Inc.  at  a  testimonial  dinner 
May  18  at  the  Hotel  Astor. 

Rise  in  Network  Billings 

Noted  in  First  Quarter 
COUNTERING  trends  in  other 
media,  network  radio  billings  were 
up  for  the  first  quarter  of  1942  as 
compared  with  the  like  period  of  a 
year  ago.  Although  no  figures  have 
been  released  by  any  network  ex- 

cept MBS,  whose  first  quarter  time 
sales  topped  those  of  1941  by  more 
than  100%,  Broadcasting  has 
learned  from  reliable  sources  that 
BLUE  billings  are  up  approxi- 

mately 20%,  NBC  billings  up  about 
10%  and  CBS  billings  up  about 
5%  over  last  year.  Since  CBS  and 
NBC  billings  are  far  larger  in  dol- lar volume  than  those  of  the  BLUE 
and  Mutual,  the  overall  increase 
can  probably  be  safely  estimated  at 
about  8%  for  the  period. 

'Abie'  Renewed  for  Year 

WITH  A  RATING  of  18  from  the 
Cooperative  Analysis  of  Broadcast- 

ing after  12  weeks  on  the  air, 
Abie's  Irish  Rose,  NBC  program 
sponsored  by  Procter  &  Gamble 
Co.,  Cincinnati,  for  Drene  and 
Teel,  has  received  a  contract  for 
one  year,  beginning  Sept.  5.  The 
program,  which  broke  all  opening 
Crossley  records  for  half-hour dramas  since  Jan.  1,  1941,  goes  off 
the  air  for  nine  weeks,  June  27, 
with  the  completion  of  a  recently 
extended  contract  of  six  weeks.  H. 
W.  Kastor  &  Sons,  Chicago,  is  the 
agency. 

New  Telephone  Show 
WITH  THE  START  of  its  third 
year  on  the  air,  the  NBC  Telephone 
Hour,  sponsored  by  Bell  Telephone 
System  on  April  27  inaugurates 
a  new  feature  Great  Artist  Series, 
presenting  radio,  concert  and  opera 
stars  as  guests.  First  star  will  be 
Jascha  Heifetz,  the  violinist,  fol- 

lowed by  such  stars  as  Grace 
Moore,  Jose  Iturbi,  Lawrence  Tib- 
bett,  Lily  Pons  and  John  Charles 
Thomas.  Background  stories  and 
scenes  concerning  the  lives  of  the 
artists  also  will  be  presented  by 
Floyd  Mack.  Agency  is  N.  W.  Ayer 
&  Son,  New  York. 

New  Old  Gold  Show 
WITH  the  shift  from  the  BLUE 
to  CBS  April  29,  The  New  Old 
Gold  Show,  sponsored  by  P.  Loril- 
lard  Co.,  New  York,  will  have  an 
entirely  new  cast  headed  by  Nelson 
Eddy,  radio  and  screen  singer,  with 

music  by  Robert  Armbruster's  or- chestra. Present  cast  of  the  show 
features  Herbert  Marshall,  Bert 
Wheeler,  Hank  Ladd  and  the  Merry 
Macs.  On  CBS,  the  series  will  be 
heard  Wednesdays,  8-8:30  p.m. 
Agency  is  J.  Walter  Thompson 
Co.,  New  York. 

Funds  for  Censorship 

TO  FINANCE  the  Office  of  Cen- 
sorship from  December  1941 

through  June  1942,  President 
Roosevelt  on  April  21  asked  Con- 

gress for  a  $7,500,000  appropria- 
tion. In  his  message  to  Speaker 

Rayburn,  the  President  noted  that 
when  the  censorship  agency  was  es- 

tablished $6,100,000  was  allocated 
to  finance  its  operation  from  the 
President's  emergency  fund  and 
said  that  much  of  the  requested  ap- 

propriation would  be  used  to  reim- burse the  emergency  fund. 

ST.  LOUIS  STATION  EXECUTIVES  tendered  an 
informal  farewell  luncheon  to  Rev.  Wallace  Burk,  S.J., 
director  of  WEW,  the  St.  Louis  University's  commer- 

cially-operated station,  who  has  retired  from  radio 
due  to  ill  health  and  has  left  for  Augusta,  Ga.,  to  take 
over  the  assistant  pastorship  of  a  parish  there.  They 

are  (1  to  r):  George  M.  Burbach,  managing  director 
of  KSD;  Father  Burk;  Merle  S.  Jones,  general  man- 

ager of  KMOX;  Clarence  Cosby,  commercial  man- 
ager of  KXOK;  Nicholas  Pagliara,  manager  of  WEW 

who  succeeds  Father  Burk;  Arthur  Casey,  public  re- 
lations, KMOX;  Robert  T.  Convey,  president,  KWK. 
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THAT  WIN  FRIENDS 

and  INFLUENCE  SALES! 

A  winning  personality  attracts  attention  over  the  air  just  as  it  does 

anywhere  else.  •  WHN  has  a  whole  schedule-full  of  personalities  — 

like  those  shown  here — attracting  plenty  of  attention  to  the  1050 
spot  on  the  dial  a//  day  /ong. 

Anytime  is  good  time  on  America's  most  powerful  independent 
station  if  you  cash  in  on  an  established  WHN  personality.  Let 

us  tell  you  about  sure-fire  programs  and  talent  now  available. 

WHN 

50,000  WATTS  •  1050  CLEAR  CHANNEL 
NEW  YORK  •  1540  Broadway  •  Bryant  9-7800 

Chicago  Office  •  360  N.  Michigan  •  Randolph  5254 
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Press-Radio  Group  Continues  to  Fight 

Will  Make  Appearance 

At  Sanders  Probe; 

Funds  Provided 

DECISION  to  continue  the  News- 
paper-Radio Committee  for  as  long 

as  may  be  necessary,  and  to  make 
an  appearance  before  the  House  In- 

terstate &  Foreign  Commerce  Com- 
mittee in  opposition  to  regulatory 

moves  discriminating  against  news- 
paper ownership  of  stations,  was 

reached  by  126  publisher-broad- 
casters who  attended  an  NRC  meet- 

ing at  the  Waldorf-Astoria,  New 
York,  last  Tuesday  evening. 

The  committee,  formed  a  year 
ago,  decided  to  continue  operation 
for  as  long  as  may  be  necessary  to 
accomplish  its  goal  of  protecting 
the  rights  of  newspaper  publishers 
holding  radio  interests  and  at  least 
until  the  next  meeting  of  the  full 
group. 

Funds  Authorized 

Originally  set  for  Monday  after- 
noon, the  session  was  twice  post- 

poned to  avoid  conflict  with  the 
meeting  of  the  Associated  Press 
members  in  the  same  hotel,  and 
convened  shortly  after  5  p.m.  on 
Tuesday.  The  group  unanimously 
endorsed  the  work  of  its  steering 
committee,  headed  by  Harold  V. 
Hough,  of  the  Fort  Worth  Star- 
Telegram,  operating  WBAP  and 
co-ovmer  of  KGKO,  and  requested 
the  committee  to  continue  in  office. 
The  committee  was  authorized  to 
draw  upon  the  entire  membership 
for  whatever  adidtional  funds  are 
necessary  to  carry  on  operations. 

In  authorizing  the  steering  com- 
mittee to  make  a  presentation  on 

behalf  of  newspaper  station  own- 
ers before  the  House  Committee 

considering  the  Sanders  Bill 
(HR5497),  the  group  took  cogni- 

zance of  the  avid  interest  in  this 
issue  displayed  by  Committee  mem- 

bers at  the  outset  of  the  hearings 
April  14-16  [Broadcasting,  April 
20].  The  hearings  resume  May  5 
and  it  is  expected  the  group  will 
seek  an  early  appearance,  probably 
through  Chairman  Hough. 

The  steering  committee  was  em- 
powered to  elect  two  new  members 

to  replace  Tennant  Bryan,  Rich- 
mond News  Leader  (WRNL),  now 

on  active  duty  in  the  Navy,  and 
Nelson  Poynter,  St.  Petersburg 
Times  (WTSP) ,  now  serving  on 
the  Washington  staff  of  the  Co- 

ordinator of  Information,  and  to 
replace  any  other  members  who 
may  enter  the  Government  service. 
H.  Dean  Fitzer,  Kansas  City  Star 
(WDAF),  was  named  treasurer  in 
lieu  of  Mr.  Bryan  at  the  Steering 
Committee  session  following  the 
general  meeting. 

Organized  a  year  ago  at  a 

special  sesion  held,  like  this  year's 
meeting,  in  connection  with  the  an- 

nual publishers'  meetings  in  New 
York  [Broadcasting,  April  28, 
1941],  the  Newspaper-Radio  Com- 

mittee's purpose  was  the  repre- 
sentation of  newspaper-radio  inter- 

ests at  the  hearings  of  the  FCC  in 
the  Commission's  investigation  of 
newspaper  ownership  of  broad- 

casting stations  which  had  been 
announced  shortly  before. 

Hough  Continues 
Mr.  Hough,  as  chairman  both  of 

the  full  NRC  and  of  its  Steering 
Committee,  has  directed  these  ac- 

tivities during  the  past  year  and 
will  continue  to  do  so.  The  NRC 
offices  at  370  Lexington  Ave.,  New 
York,  will  be  continued. 

Following  an  account  of  the  ac- 
tivities on  the  group's  behalf  at 

the  FCC  hearings  made  by  Mr. 
Hough  and  by  Sydney  M.  Kaye,  as- 

sociate counsel  of  NRC,  the 
group  made  its  decision  to  con- 

tinue the  organization  at  least  un- 
til the  next  meeting  of  the  full 

group,  which  will  probably  be  at 
this  time  next  year,  when  the  pub- 

lishers are  again  in  New  York  for 
the  annual  meetings  of  the  AP  and 
the  American  Newspaper  Publish- 

ers Assn. 

Group  also  authorized  the  con- 
tinuance of  its  present  counsel, 

headed  by  Thomas  D.  Thacher,  for- 
mer Solicitor  General  and  a  Fed- 
eral justice,  and  including  Mr. 

Kaye   and   his   associate,  George 

Hourwich,  and  A.  M.  Herman  of 
Fort  Worth. 

Other  Steering  Committee  mem- 
bers are  :  Walter  J.  Damm,  Mil- 

waukee Journal  (WTMJ),  vice- 
chairman;  Guy  Hamilton,  Mc- 
Clatchy  Newspapers  (KFBK  KMJ 
KERN  KWG  KOH)  ;  James  M. 
Cox  Jr.,  Cox  Newspapers  (WHIO 
WIOD  WSB);  John  E.  Person, 
Williamsport  (Pa.)  Sun  (WRAK) ; 

Jack  Howard,  Scripps-Howard  Ra- 
dio (WMC  WNOX  WMPS 

WCPO);  Gardner  Cowles  Jr.,  Des 
Moines  Register  &  Tribune  (KSO 
KRNT  WMT  WNAX). 
Next  meeting  of  the  Steering 

Committee  will  be  in  Cleveland 
during  the  NAB  Convention,  Mr. 
Hough  stated  following  the  ses- 

sion in  New  York,  at  which  time 
the  new  members  will  be  elected. 
Asked  about  future  plans,  he  said 
that  the  first  order  of  business  was 
to  conclude  the  long-drawn  out 
newspaper-radio  divorcement  hear- 

ings of  the  FCC  just  as  soon  as 
that  body  will  permit.  Next  task 
is  preparing  the  presentation  for 
the  Sanders  hearings,  he  said,  to 
which  is  added  the  general  job  of 
maintaining  the  organization  and 
its  headquarters  to  meet  any 
eventualities. 

BACK  TO  LONDON,  where  on 
April  26  he  was  scheduled  to  start 
his  first  sponsored  news  broadcasts 
for  International  Silver  Co.,  Meri- 
den.  Conn.,  replacing  the  Silver 
Theater,  Sunday  6-6:15  p.m. 
(EWT),  Edward  R.  Murrow,  CBS 
European  news  chief  (right)  is 
here  shown  conferring  in  the  CBS 
newsroom  with  William  L.  Shirer, 
another  famed  CBS  foreign  cor- 

respondent. Shirer  holds  down  the 
5:45-6  p.m.  spot,  and  the  two  will 
confer  before  their  broadcasts  via 
Transatlantic  telephone.  Murrow 
relieves  Bob  Trout,  due  back  at  his 
New  York  post. 

PEPSI  COLA  BOOKS 

171  BLUE  OUTLETS 
WITH  one  of  the  largest  hookups 
of  stations  for  any  program  now 
on  the  four  major  networks,  Pepsi- 
Cola  Co.,  Long  Island  City,  on  May 
4  will  start  a  five-minute  daily 
program  for  13  weeks  on  171  BLUE 
stations.  Although  the  BLUE  ac- 

tually has  125  direct  affiliates  at 
the  present  writing,  the  other  46 
outlets  will  be  NBC  stations  avail- 

able to  BLUE  advertisers  when 
time  is  not  "preempted"  by  NBC. 

The  Pepsi-Cola  show,  produced 
by  Alan  Kent  and  Ginger  Johnson, 
musical  jingle  experts,  will  revolve 
around  the  famous  jingle  "Pepsi- 
Cola  hits  the  spot  .  .  ." — with  Ra- mona  and  the  Tune  Twisters  pro- 

viding the  musical  background.  As 
a  patriotic  gesture,  the  company 
will  offer  four  $25  war  savings 
bonds  nightly  Monday  through  Fri- 

day as  a  prize  for  the  best  four 
jingles  set  to  the  Pepsi-Cola  tune, 
on  behalf  of  war  bonds.  The  four 
winning  jingles  will  be  sung  by  Ra- mona  and  the  Tune  Twisters  every 

night.  Agency  is  Newell-Emmett 
Co.,  New  York. 

Lord's  Day  Alliance 
Asks  Sunday  Radio  Ban 
A  BRIEF  to  ban  Sunday  radio  ad- 

vertising was  presented  the  board 
of  governors  of  the  Canadian 
Broadcasting  Corp.  at  Ottawa  on 

April  17  by  the  Lord's  Day  Alli- 
ance. Asserting  that  the  news- 

papers and  magazine  of  Canada 
provide  advertising  on  a  six-day week  basis,  and  make  no  attempt 
to  utilize  all  seven  days,  the  depu- 

tation, headed  by  general  secretary 
Rev.  George  G.  Webber  of  Toronto, 
asked  for  immediate  elimination  of 
all  radio  advertising  on  Canadian 
radio  stations  in  Sunday  programs. 
"We  believe  that  the  practice  of 
Canadian  radio  stations  to  use 
Sunday  for  persistent  commercial 
advertising  to  be  illegal,"  Rev. 
Webber  stated,  "and  also  unfair  to other  advertising  media  within  our 

Dominion." 

Opening  of  New  15i 
Portends  Revival  of 

REVIVAL  of  the  Mexican  border 
station  issue,  ostensibly  settled  un- 

der the  North  American  Regional 
Broadcasting  Agreement  (Havana 
Treaty),  which  became  effective 
more  than  a  year  ago,  was  fore- 

seen with  the  receipt  of  reports 
that  the  150,000-watt  XELO  had 
begun  operation  early  this  month 
at  Juarez,  just  across  the  border 
from  El  Paso,  Tex. 

After  word  had  been  received 
that  the  high-power  station  was 
under  construction  at  Juarez,  the 
State  Department  on  March  26 
protested  to  the  Mexican  Govern- 

ment, both  through  Ambassador 
Messersmith  in  Mexico  City  and 
Dr.  Armando  Mencia,  director  of 
the  Inter-American  Radio  Office  in 
Havana,  on  technical  grounds. 
XELO  was  slated  for  operation 

on  the  800  kc.  I-A  channel,  a  fre- 
quency which  under  the  Treaty 

should  have  been  assigned  to  the 
province  of  Sonora,  remote  from 
the  border.  As  yet,  the  State  De- 

partment has  received  no  reply 
from  the  Mexican  Communications 
Ministry  on  the  assignment.  It  is 
expected  that  further  request  will 
be  made  to  the  Embassy  to  expe- 

dite the  answer  in  view  of  com- 
plaints of  interference  in  this 

country.  The  Department's  pro- tests were  filed  at  the  instance  of 
the  FCC  and  of  Texas  stations. 
The  border  station  issue,  it  is 
understood,  was  not  raised  in  the 

protests. Unofficial  reports  received  in 
Washington  were  that  XELO  be- 

)  kw,  Juarez  Outlet 

Radio  Border  Fight 

gan  operation  April  9,  presumably 
on  program  tests.  With  WFAA- 
WBAP,  Fort  Worth-Dallas,  operat- 

ing on  820  kc,  some  interference 
is  understood  to  have  been  caused 
aside  from  blanketing  of  stations 
in  the  El  Paso-Juarez  area. 

While  XELO  is  licensed  to  a 
Mexican  corporation,  pursuant  to 
Mexican  law,  the  station  neverthe- 

less is  understood  to  be  operated 
by  W.  E.  Branch,  well-known  as  a 
border  station  operator  for  the  last 
dozen  years.  The  high-power  equip- 

ment, according  to  one  report,  is  of 
German  manufacture  and  bears 
the  Telefunken  name  plate. 

Totally  aside  from  complaints  of 
electrical  interference,  concern  is 
being  felt  over  the  operation  of 
such  a  station  at  the  border.  It  is 
expected  it  will  function  as  have 
other  Branch  stations,  on  a  mail 
order  basis,  geared  toward  listeners 
in  the  Midwest. 

With  war  censorship  restrictions 
imposed  upon  stations  in  this  coun- 

try, concern  is  being  evinced  over 
possible  use  of  this  high-power 
outlet  for  weather  broadcasts  and 
possibly  for  other  transmissions 
banned  in  this  country  under  Fed- 

eral censorship. 

NBC  DRAMA  One  Man's  Family, sponsored  by  Standard  Brands  on  69 
NBC  stations,  Sunday,  8 :30-9  p.m. 
(EWT),  observed  its  first  decade  and 
its  seventh  consecutive  year  with  that 
sponsor  on  April  26.  Carlton  E.  Morse, 
writer-producer,  has  maintained  same 
principal  players  in  the  east  since 
1932. 

Page  18  •  April  27,  1942 BROADCASTING  •  Broadcast  Advertising 



—To  WGY,  Schenectady— for  20  Years 

of  Radio  History,"  as  announced  in  Broad- 
casting, Feb.  23.  Congratulations,  WGY,  on 

reaching  an  important  milestone!  WOAI 
will  observe  its  20th  birthday  this  fall .  .  .  20 

years  of  leadership  in  the  Southwest. 

-To  WKY,  Oklahoma  City — because 
"More  Persons  Listen  to  WKY  in  Oklahoma 
City  Morning,  Afternoon  and  Evening  Than 

ALL  THREE  Other  Stations  Combined,"  ac- 
cording to  your  ad.  in  Broadcasting,  March 

23,  based  on  the  C.  E.  Hooper  Indexes  for 

Dec-Jan.  In  San  Antonio  more  persons  listen 
to  WOAI  during  the  same  periods  than  ALL 
FOUR  other  stations  combined,  as  shown  by 

C.  E.  Hooper's  Indexes  for  fan. -Feb. 

—To  WBEN,  Buffalo—  for  having  a 

"2 14  Greater  Audience  Acceptance  Than  Its 

Nearest  Competitor,"  according  to  C.  E. 
Hooper's  Dec-Jan.  Indexes  for  Buffalo,  as 
pointed  out  in  Broadcasting,  Feb.  23. 
Likewise,  in  San  Antonio,  WOAI  has  a 

3.1  greater  listener  acceptance  than  its  nearest 
competitor,  as  established  by  the  same 
Hooper  Indexes  of  San  Antonio  listening  for 

the  ]an.-Feb.  period. 

—To  WCKY,  Cincinnati— because  "In Metropolitan  Cincinnati  WCKY  Delivers  a 
Stronger  Signal  to  More  People  Than  Any 

Other  Station,"  as  stated  in  January  Radio 
Advertising  Rates  &  Data.  WOAI  does  the 
same;  not  only  in  metropolitan  San  Antonio, 

but  throughout  Central  and  South  Texas. 

—To  WJSV,  Washington,  D.  C— 

because  "4  Out  of  5  Come  Back  to  WJSV," 
as  set  forth  in  Sales  Management,  Nov.  1, 
1941.  The  same  client  confidence  also  brings 

4  out  of  3  advertisers  back  to  WOAL 

— To  WNAX,  Sioux  City — for  receiving 

"46,854  Requests  for  War  Maps  Offered  on 

Regular  News  Periods  for  Five  Days,"  as announced  in  Advertising  Age,  Feb.  16. 

//  cost  WOAI  20,564  maps  as  the  result  of  an 

offer  made  only  TWICE  on  our  6:30  A.  M. 
newscast.  Naturally,  we  are  proud  of  that 

hearty  response. 

Like  these  other  notable  stations,  WOAI 

has  long  experience,  listener  preference, 

signal  strength,  high  percentage  of  renewals 

and  mail  pull — which  make  it  "The  Power- 

ful Advertising  Influence  of  the  Southwest!" 

50,000  WATTS 
AFFILIATE  NBC 

CLEAR  CHANNEL 

MEMBER  TQN 

THE  POWERFUL 

Represented  Nationally  by  EDWARD  RETRY  6-  CO. 

ADVERTISING   INFLUENCE   OF  THE  SOUTHWEST 
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Dramatizing  Radioes  War  Efforts 
NAB  Contest  Open  to 

All  Stations  at 

Convention 

By  M.  F.  ALLISON 
Director  of  Promotion  &  Publicity 

WLW,  Cincinnati 
THE  magnificent  manner  in  which 
radio  has  awakened  to  its  serious 
responsibilities  in  aiding  the  war 
effort  will  be  the  basic  theme  of 
the  annual  station  promotion  com- 

petition at  the  NAB  Convention  in 
Cleveland  in  May. 

Stations  all  over  the  country  in 
every  license  category  have  literal- 

ly knocked  themselves  out  in  co- 
operating with  the  war  bond  sell- 

ing drive,  recruiting,  civilian  de- 
fense, conservation,  production 

now,  etc. 
The  NAB  promotion  display 

gives  an  opportunity  to  dramatize 
this  cooperation.  It  will  be  the  first 
time  since  the  outbreak  of  the  war, 
of  course,  where  graphic  examples 
of  all  the  different  ways  stations 
have  cooperated  will  be  assembled 
in  one  place.  Thus  it  gives  station 
management  an  opportunity  to 
show  what  it  has  done  to  win  recog- 

nition for  this  cooperation. 

Open  to  All 
To  me,  one  very  important 

change  has  taken  place  in  the  NAB 
promotion  exhibit  this  year.  For 
the  first  time,  competition  is  open 
to  every  commercial  radio  station 
in  the  entire  United  States,  with- 

out regard  to  membership  in  the 
NAB.  This  makes  the  promotion 
competition  an  all-industry  show 
without  any  reservations — a  com- 

prehensive show  case  of  what  ra- 
dio is  doing  to  help  win  the  war. 

Since  the  printed  announcement 
was  mailed  from  Washington,  Wil- 

liam B.  Lewis  of  the  Office  of  Facts 
&  Figures  has  given  his  approval 
to  the  plan  of  calling  the  first 
award  "The  William  B.  Lewis 
Award" — to  the  station  which  has 
most  effectively  educated  its  audi- 

ence concerning  the  war  effort. 
In  similar  manner,  the  second 

award  will  be  termed  "The  William 
B.  Lewis  Award"  to  the  station 
which  has  most  effectively  inspired 
its  audience  to  continue  its  sup- 

port of  the  war  effort. 
Naturally  the  addition  of  Mr. 

Lewis'  name  to  the  designation  of 
these  awards  makes  them  more  at- 

tractive than  ever  to  stations  which 
have  done  an  outstanding  job  in 
these  two  types  of  endeavor. 

The  third  award  is  to  be  made 
to  the  station  "which  has  distin- 

guished itself  in  the  conduct  of 
civilian  defense  activity."  While 
this  is  almost  self-explanatory,  it 
should  be  pointed  out  that  there 
may  be  stations  which  have  carried 
on  Civilian  Defense  projects  out- 

side the  scope  of  actual  broadcast 
service.  These  should  not  be  over- 

looked, of  course. 
Finally,  thinking  leaders  of  the 

industry  recognize  that  although 
radio's  first  obligation  is  to  cooper- 

Blackout  Voice 
VOICE  of  Clete  Roberts, 
Hollywood  BLUE  news  and 
special  events  director  will 
be  heard  in  400  Southern 
California  theatres  during 
olackouts.  Selected  as  com- 

mentator on  the  public  serv- 
ice feature  by  the  Theatre 

Defense  Bureau,  he  has  made 
three  recordings  which  will 
be  used  in  the  theatres.  First 
announces  the  existence  of  a 
blackout;  second  advises  that 
the  blackout  is  still  on  and 
also  keeps  patrons  posted  on 
its  continuance  and  gives  in- 

structions; third  gives  the 
word  when  it  has  been 
lifted. 

ate  with  the  war  effort,  the  com- 
mercial aspects  should  not  be  com- 
pletely forgotten.  As  a  matter  of 

fact,  I  believe  that  everyone  will 
agree  that  free  advertising,  as  a 
symbol  of  economic  freedom,  is  one 
of  the  things  we're  fighting  for, 
and  without  it,  radio  would  be  pow- 

erless to  render  the  high  type  of 
service  that  has  characterized  its 
operation  in  the  war  thus  far. 

Fourth  Award 

Hence  we  have  outlined  a  fourth 

award,  "to  the  station  which  has 
made  important  contributions  to 
progress  in  the  art  of  broadcast 
advertising."  For  we  know  that  in 
spite  of  war,  many  stations  have 
added  and  continue  to  add  stature 

and  maturity  to  radio  as  an  adver- 
tising medium. 

In  each  division  of  the  competi- 
tion, three  certificates  of  award  will 

be  made — one  to  a  superpower  sta- 
tion, one  to  a  regional,  and  one  to 

a  local  station. 
Another  feature  of  the  competi- 

tion which  makes  all  of  these 
awards  awards  highly  desirable  is 
the  distinguished  Americans  who 
have  been  invited  to  act  as  the  Jury 
of  Awards  at  Cleveland.  Since  the 
printed  announcement  was  issued 
also,  a  member  of  the  Jury  repre- 

senting the  OCD  has  been  invited 
to  participate,  and  the  list  includes: 
Doug  Meservey  of  the  OFF;  Frede- 

ric R.  Gamble,  managing  director  of 
AAAA;  Paul  B.  West,  president  of 
ANA;  Paul  Garrett,  vice-president 
and  director  of  public  relations  of 
General  Motors ;  Miller  McClintock, 
executive  director  of  The  Advertis- 

ing Council. The  committee  has  worked  out  a 
new  system  of  displaying  the  panels 
sent  in  by  stations  this  year  which 
we  feel  is  a  decided  improvement. 

Special  pyramid-type  easels  are  be- 
ing constructed,  so  that  the  panels 

may  simply  be  placed  on  the  racks 
with  a  minimum  of  effort  and  time. 
Further,  the  display  will  be  easier  to 
follow,  because  the  uniform  system 
of  display  and  classifications  into 
competition  divisions  will  make  for 
streamlined  viewing. 

Quality  First 
The  committee  feels  it  desirable 

to  call  attention  of  all  station  per- 
sonnel to  the  general  instructions 

and  competition  rules.  While  there 
is  no  limit  to  the  number  of  panels 
any  station  can  enter,  we  are  in- 

terested in  quality  rather  than 
quantity.  Routine  programs  and  ac- 

tivities should  be  left  out  entirely, 
because  they  have  no  place  in  a 
competition  which  seeks  to  provoke 
thought  and  furnish  inspiration  for 

all  concerned  in  radio's  responsibil- ities in  the  war  effort. 
It  might  be  well  to  clarify  one 

more  thing — the  only  stipulations 
regarding  panel  entries  are  that 
they  are  to  be  28  inches  wide  and  44 
inches  high,  they  must  be  composed 
vertically  (due  to  the  manner  in 
which  they  are  to  be  displayed  on 
our  new  easel-type  racks)  and  they 
must  have  flat  backs  (for  the  same 
reason).  Beyond  that,  the  imagina- 

tion of  the  individual  station  pro- 
motion manager  has  full  play. 

Last  year  some  stations  used  pre- 
sentations mounted  on  the  panels, 

others  used  shadow  boxes,  still 
others  used  third  dimension  cut- 

outs. These  are  all  okay,  so  far  as 

CHICAGO  PROGRAMS 

RECEIVE  AWARDS 

TECHNICAL  excellence  and  effec- 
tiveness in  execution  of  five  radio 

programs  originating  in  Chicago 
were  awarded  certificates  of 
achievement  April  23  by  the  Chi- 

cago Federated  Advertising  Club 
in  an  annual  awards  luncheon 
meeting  at  Hotel  Sherman. 

Winners  and  their  classifications 
are : 

Daytime  network  program,  NBC 
Vic  &  Sade,  award  to  sponsor, 
Procter  &  Gamble  Co.  (Crisco), 
award  to  Compton  Adv.,  New  York, 
as  the  agency;  Paul  Rhymer,  writer, 
also  awarded.  Evening  network 
program,  CBS  First  Nighter,  Cam- 
p'ana  Sales  Co.,  Aubrey,  Moore  & 
Wallace.  Daytime  local  program, 
WENR  Morris  B.  Sachs  Amateur 
Hour,  Wade  Adv.  Agency.  Evening 
local  program,  WGN  The  North- erners, Northern  Trust  Co.,  J. 
Walter  Thompson  Co.  Special 
award,  BLUE  National  Farm  & 
Home  Hour,  William  E.  Drips,  Cen- 

tral Division  director  of  public 
service  programs. 
The  five  radio  awards  were 

among  90  advertising  winners  an- 
nounced by  Julian  R.  Norris, 

western  manager  of  American 
Magazine  at  the  luncheon  last 
Thursday.  Public  presentations 
will  be  made  this  week  during  a 
broadcast  of  each  program,  by 
Wm.  B.  Carr,  Chicago  manager  of 
Time  and  president  of  CFAC. 

Judsres  for  the  radio  awards 
were  Louis  Jackobson,  producer 
of  WGN;  Stuart  V.  Dawson,  as- 

sistant program  director  of  CBS- 
Chicago;  J.  M.  Easton,  publicity 
and  advertising  manager  of  the 
Northern  Trust  Co.,  Chicago;  Wil- 

liam Ray,  director  of  publicity, 
NBC-Chicago;  James  L.  Stirton, 
program  director  of  the  BLUE, Chicago. 

CHARM  CORPS  of  CBS-Chicago,  these  new  messengei'-pages  are  replac- 
ing men  taken  by  the  armed  forces.  They  are  (1  to  r)  Grace  Granger, 

Mary  Tangney,  Eleanor  Klak,  Jeanie  Gavard  and  Marie  Mahder. 

Award  Goes  to  CBS 

ANNUAL  award  by  Phi  Beta  to 
the  radio  organization  considered 
to  have  contributed  the  most  to 
music  and  speech  during  the  year 
has  been  given  to  CBS  for  its 
broadcasts  of  the  New  York  Phil- 

harmonic Symphony  concerts. 

the  committee  is  concerned,  but 
anyone  who  submits  a  real  freak 
shouldn't  be  too  unhappy  if  he  finds 
it  displayed  in  some  dead  end  posi- 

tion where  it  won't  be  knocked  out 
of  shape  by  some  wandering  dele- 

gate. 

One  final  warning:  The  time  is 
short,  because  convention  plans 
weren't  set  this  year  until  late. 
Therefore  all  stations  are  faced 
with  the  necessity  of  ACTION 
NOW!  All  displays  must  be  in 
Cleveland  by  the  8th  of  May.  If  you 
failed  to  get  a  copy  of  the  printed 
announcement  with  all  the  rules 

and  regulations,  wire  NAB  head- 
quarters in  Washington,  wire  me 

in  Cincinnati,  or  any  of  these  com- 
mittee members :  Charles  Newcomb, 

WGAR,  Cleveland;  Robert  Green- 
berg,  WHK-WCLE,  Cleveland; 
Howard  Barton,  WTAM,  Cleve- 

land; Harry  Buckendahl,  KALE, 
Portland,  Oregon;  King  Park, 
WBBM,  Chicago;  Frank  Barhydt, 
KMBC,  Kansas  City;  Irvin  Gross, 
WFAA,  Dallas;  or  Holly  Moyer, 
KFEL,  Denver. 

Page  20  •  April  27,  1942 BROADCASTING  •  Broadcast  Advertising 



ISJATURE  records  no  other  geyser 
which   erupts  with  the  uncanny 

regularity  peculiar  to  "Old  Faithful" in  Yellowstone  National  Park. 

Wise  advertisers,  however,  will  tell 

you  that  there  is  another  "Old  Faith- ful" .  .  .  well-known  to  radio  time 
buyers.  They  know  by  experience  that 
WTIC  can  be  depended  upon  to  bring 
results  in  the  Southern  New  England 
market  where  buying  income  is  far 

above  the  national  average.* 

The  prosperous  people  here  pay 
attention  to  WTIC.  So,  include  this 
faithful  and  friendly  station  in  your 
next  appropriation  and  discover  for 
yourself  why  we  say 

THERE'S  NOT  ANOTHER  LIKE  IT! 
*  Sales  Management,  April  10,  1942 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC         Network  and  Yankee  Network 

Representatives :  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 
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RADIO  TIME  BUYERS! 

How  would  you  like  to  buy  guest-chair  reserva- 

tions for  your  top  salesmen  in  the  living  rooms  of 

one  hundred  and  eighty  homes  for  half  a  cent?* 

No  foot-in-the-door  peddling.  Just  forthright  atten- 

tion .  .  .  from  the  family  .  .  in  the  home.  That  is 

the  ticket  you  write  for  yourself  when  you  buy 

WDAF,  dominant  broadcast  station  in  the  great 

Kansas  City  market. 

WDAF  has  passed  its  twentieth  birthday. 

That's  a  ripe  old  age  in  radio.  It's  the  test  of  time! 

WDAF  offers  super  coverage  on  the  frequency 

of  610  kilocycles. 

WDAF  sends  forth  its  signal  over  a  farflung 

area — out  and  beyond  the  boundaries  of  all  other 

coverages  in  the  vast  Kansas  City  market. 

WDAF  primary  coverage,  the  half-milivolt  sig- 
nal, reaches  189  counties,  a  million  radio  homes! 

WDAF  carries  the  topflight  shows  of  the  Basic 

Red  Network  and  outstanding  local  productions. 

WDAF  is  radio's  bargain  buy . . .  low  rates  cou- 
pled with  tremendous  coverage. 

*Mirumum  quarter-hour 

day  program  rate. 

Tie  these  distinctive  facts  together  and  you  have  the  simple, 
exclusive  formula  for  effective  and  economical  radio 

selling  in  the  rich  Kansas  City  market. 

B  A  S  I  6 
NBC 

NETWORK 

EOW.  PETftY  &  00. 
NATiOttAL 

REPRESEHTATIVES 

KANSAS  CITY 
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FOLLOWING  is  the  full  text 
of  the  War  Pi'oduction  Board's 
order  released  April  2U  giving 
to  radio  ( along  with  wire  com- 

munication) an  A-3  preference 
rating  in  lieu  of  the  existing 
A-10  rating  on  maintenance, 
repair  and  operating  supplies: 

TITLE  32— NATIONAL  DEFENSE 
Chapter  IX — War  Production  Board 
Subchapter  B — Division  of  Industry 

Operations 
Part  1095 — Communications 

Maintenance,  Repair,  and  Operating 
Supplies  Preference  Rating- 

Order  P-129 
1095.2  (a)  For  the  purpose  of 

facilitating  the  acquisition  of  Material 
for  (1)  the  maintenance  and  repair 
of  the  property  and  equipment  of  the 
industries  and  services,  hereinafter 
specified,  and  (2)  the  essential  opera- 

tion of  such  industries  and  services,  a 
preference  rating  is  hereby  assigned 
to  deliveries  of  such  Material  upon 
the  terms  hereinafter  set  forth.  Such 
terms  shall  control  until  such  time  as 
the  War  Production  Board  certifies 
specific  quantities  of  such  Material  to 
which  the  preference  rating  herein  as- 

signed may  be  applied. 
(b)  Definitions. 
(1)  "Operator"  means  any  indi- vidual, partnership,  association,  busi- 

ness trust,  corporation,  receiver  or  any 
form  of  enterprise  whatsoever,  whether 
incorporated  or  not,  the  United  States, 
the  District  of  Columbia,  any  state  or 
territory  of  the  United  States,  and 
any  political,  corporate,  administra- 

tive or  other  division  or  agency  thereof, 
to  the  extent  engaged  in  one  or  more 
of  the  following  services  within,  to  or 
from  the  United  States,  its  territories 
or  possessions : 

(1)  Wire  Communication. 
(ii)  Radio  Communication. 
(2)  "Material"  means  any  com- 

modity, equipment,  accessory,  part,  as- 
sembly, or  product  of  any  kind. 

(3)  "Maintenance"  means  the  up- 
keep of  an  Operator's  property  and 

equipment  in  sound  working  condi- 
tion ;  and  this  without  regard  to 

whether  or  not  the  expenditures  there- 
for are  for  any  reason  required  to  be 

recorded  in  the  Onerator's  accounting records  in  accounts  other  than  Main- 
tenance and  Repair. 

(4)  "Repair"  means  the  restora- 
tion, without  thereby  increasing  exist- 

ing facilities,  of  an  Operator's  prop- erty and  equipment  which  has  been 
rendered  unsafe  or  unfit  for  service  by 
wear  and  tear,  damage,  destruction  of 
parts,  or  similar  cause ;  and  this  with- 

out regard  to  whether  or  not  the  ex- 
penditures therefor  are  for  any  reason 

required  to  be  recorded  in  the  Opera- 
tor's accounting  '-pcords  in  accounts 

otb'-   than  M"-"'^'"ifince  and  Repair. 
(5)  "Operating  Supplies"  means any  material  which  is  essential  to  and 

consumed  in  the  operation  of  any  of 
the  services  specified  in  (b)  (1)  above 
but  does  not  include  any  material 
which  is  physically  incorporated  in 
whole  or  in  part  in  the  property  or 
equipment  of  the  services  specified 
above. 

(G)  Material  for  Maintenance,  Re- 
pair or  Operating  Supplies  for  the 

purpose  of  this  Order  shall  not  include 
material  used  for : 

fi)  the  improvement  of  an  Opera- 
tor's property  or  equipment  through the  replacement  of  Material  which  is 

still  usable  in  the  existing  property 
or  equipment  with  Material  of  a  bet- 

ter kind,  quality  or  design. 
(ii)  Additions  to  or  expansion  of 

the  Operator's  existing  property  or equinment. 
(7)  "Supplier"  means  any  person 

with  whom  a  purchase  order  or  con- 
tract has  been  placed  for  delivery,  to 

an  Operator  or  another  Supplier,  of 
Material  for  Mninfenance,  Repair,  or 
Operating  Supplies. 

( c)  A  asif/nment  of  Prcffrencr  Rnf- 
iiif/.  Subject  to  the  terms  of  this  Order, 

Preference  Rating  A-3  is  hereby  as- 
signed : 

(1)  To  deliveries,  to  an  Operator, 
of  Material  required  by  him  either  as 
Operating  Supplies  or  for  the  Main- 

tenance or  Repair  of  his  property  and 
equipment ; 

(2)  to  deliveries  to  any  Supplier, 
of  Material 

(i)  required  by  the  Operator  either 
as  Operating  Supplies  or  for  the 
Maintenance  or  Repair  of  his  rirop- 
erty  and  equipment,  or 

(ii)  to  be  physically  incorporated 
in  other  Material  so  required  by  the 
Operator. (d)  Persons  Entitled  to  Apply 
Preference  Rating.  The  preference  rat- 

ing hereby  shall  be  applied  where  a 
preference  rating  is  required  to  obtain 
material  for  Maintenance,  Repair,  or 
Operating  Supplies  by : 

(1)  an  Operator:  and  may  be  ap- 
plied by  : 

(2)  any  Supplier,  provided  deliv- 
eries to  an  Operator  or  another  Sup- 
plier are  to  be  made  by  him,  which 

are  of  the  kind  specified  in  paragraph 
(c)  and  have  been  rated  pursuant  to 
this  Order. 

Rating  on  Supplier. 
(1)  No  Supplier  may  apply  the 

rating  to  obtain  Material  in  greater 
quantities  or  on  earlier  dates  than 
required  to  enable  him  to  make  on 
schedule  a  delivery  rated  hereunder 
or,  within  the  limitations  of  (2)  and 
(3)  below,  to  replace  in  his  inventory Material  so  delivered.  He  shall  not  be 
deemed  to  require  such  Material  if 
he  can  make  his  rated  delivery  and 
still  retain  a  practicable  working  mini- 

mum thereof ;  and  if,  in  making  such 
delivery,  he  reduces  his  inventory  be- low such  minimum,  he  may  apply  the 
rating  only  to  the  extent  necessary  to 
restore  his  inventory  to  such  minimum. 

(2)  A  Supplier  who  supplies  Ma- terial which  he  has  in  whole  or  in 
part  manufactured,  processed,  as- sembled, or  otherwise  physically 
changed  may  not  apply  the  rating  to 
restore  his  inventory  to  a  practicable 
working  minimum  unless  he  applies 
the  rating  before  completing  the  rated 
delivery  which  reduces  his  inventory 
below  such  minimum. 

(3)  A  Supijlier  who  supplies  Ma- terial which  he  has  not  in  whole  or  in 
part  manufactured,  processed,  assem- 

STUDENT  ADVERTISERS  of  the  Charles  Morris  Price  School  of  Adver- 
tising, Philadelphia,  had  this  staff  of  experts  give  them  practical  pointers 

on  broadcasting  when  they  made  a  tour  of  WFIL,  Philadelphia.  Also 
included  v^exe  a  demonstration  of  FM  and  a  roundtable  discussion  of  radio 
advertising.  Soberly  posed  are:  (1  to  r)  R.  J.  Meigs,  General  Electric 
Co.;  G.  T.  Street  Jr.,  Charles  Morris  Price  School;  Howard  Medholdt, 
Aitkin-Kynett  Advertising  Agency;  and  Roger  W.  Clipp,  vice-president 
and  general  manager  of  WFIL. 

(e)  Application  of  Preference  Rat- ing. 

(1)  An  Operator  or  Supplier,  in 
order  to  apply  the  preference  rating 
to  deliveries  of  Material  to  him,  must 
endorse  the  following  statement  on 
the  original  and  all  copies  of  the  pur- 

chase order  or  contract  for  such  Ma- 
terial signed  by  a  responsible  official 

duly  designated  for  such  purpose  by 
such  Operator  or  Supplier : 

"Material  for  Maintenance,  Repair, 
or  Operating  Supplies — Rating  A-3 
under  Preference  Rating  Order  P-129 with  the  terms  of  which  I  am  familiar. 

(Name  of  Operator  or  Supplier) 
(Signature  of  Designated  Official)" Such  endorsement  shall  constitute  a 

certification  to  the  War  Production 
Board  that  such  Material  is  required 
for  the  purpose  stated  and  that  the 
application  of  the  rating  is  authorized 
by  this  Order.  Any  such  iiurchase 
order  or  contract  for  such  Material 
shall  be  restricted  to  Material  the  de- 

livery of  which  is  rated  in  accordance 
herewith. 

(2)  The  Operator  and  each  Sup- 
plier placing  or  receiving  any  purchase 

order  or  contract  rated  hereunder 
shall  each  retain  for  a  period  of  two 
yeai's,  for  inspection  by  duly  author- 

ized representatives  of  the  War  Pro- 
duction Boai-d  endorsed  '^niies  of  all 

purchase  orders  or  contracts,  whether 
accepted  or  rejected,  segregated  from 
all  other  purchase  orders  or  contracts 
or  filed  in  such  manner  that  they  can 
bo  readily  segregated  for  such  inspec- 
tion. 

(f)  Restrictions  of  Application  of 

bled,  or  otherwise  physically  changed 
may  defer  application  of  the  rating 
hereunder  to  purchase  orders  or  con- 

tracts for  such  Material  to  be  placed 
by  him,  until  he  can  place  a  purchase 
order  or  contract  for  the  minimum 
quantity  procurable  on  his  customary 
terms  ;  provided,  that  he  shall  not  de- fer the  application  of  any  rating  for 
more  than  three  months  after  he  be- comes entitled  to  apply  it. 
(g)  Restrictions  on  Deliveries,  In- ventory and  Use. 

(1)  Except  as  provided  in  para- 
graph (g)  (3)  below,  no  Operator, who  has  applied  the  rating  assigned 

hereby,  shall,  at  any  time,  accept  de- liveries of  Material  (whether  or  n©t 
rated  i^ursuant  to  this  Order)  to  be 
used  for  Maintenance,  Repair,  Operat- 

ing Supplies  or  for  other  purposes  : 
(1)  Until  the  dollar  value  of  the 

Operator's  inventory  of  Material  shall 
have  been  reduced  to  a  practical  work- 

ing minimum.  Such  practical  work- ing minimum  shall  in  no  event  exceed 
271/2%  of  the  dollar  value  of  Material 
used  for  al  purposes  during  the  calen- 

dar year  1940. 
(ii)  Where  the  receipt  thereof  shall 

increase  the  dollar  value  of  Operator's inventory  of  Material  to  an  amount  in 
excess  of  Normal  i-equirements  which 
in  no  event  shall  exceed  27i/^%  of  the 
dollar  value  of  Material  used  for  all 
purposes  during  the  calendar  year 
1940. 

(2)  Except  as  provided  in  para- 
graph (g)  (3)  below  no  Operator  who has  supplied  the  rating  assigned 

hereby    shall,    during    any  calendar 

((uarterly  period,  use  Material  for 
Maintenance,  Repair,  and  Operating 
Supplies,  the  aggregate  dollar  volume 
of  which  shall  exceed  110%  of  the  ag- 

gregate dollar  volume  of  such  Material 
used  during  the  corresponding  quarter 
of  1940,  or  at  the  Operator's  option 27%  of  the  aggregate  dollar  volume  of 
such  Material  used  during  the  calen- 

dar year  1940. 

(3)  (i)  Any  Operator  whose  aver- age value  of  inventory  of  Material  for 
the  five  calendar  years  prior  to  Janu- ary 1,  1942  did  not  exceed  $10,000 
shall  be  exempt  from  the  provisions  of 
paragraph  (1)  above,  subject  to  the 
provisions  of  Priorities  Regulation 
No.  1,  as  amended. 

(ii)  From  time  to  time  the  Director 
of  Industry  Operations  may  determine 
that  certain  Operators  are  exempt  in 
whole  or  in  part  from  the  restrictions contained  in  paragraphs  (1)  and  (2) 
above. 

(h)  Audits  and  Reports 
(1)  Each  Operator  or  Supplier  who 

applies  the  ijreference  rating  hereby 
assigned,  and  each  person  who  accepts 
a  purchase  order  or  contract  for  Ma- terial to  which  the  preference  rating 
is  applied,  shall  submit  to  audit  and inspection  from  time  to  time  by  duly 
authorized  representatives  of  the  War 
Production  Board. 

(2)  Each  Operator  shall  report  to 
the  War  Production  Board  such  in- formation as  may  be  required,  in  the 
manner  prescribed  and  according  to 
the  terms  of  forms  to  be  made  avail- able to  him  on  or  before  .June  1,  1942. 

(3)  Each  Operator  affected  by  this 
Order  shall  file  additional  reports  as 
may  from  time  to  time  be  required 
and  directed  by  the  Director  of  In- 

dustry Operations. 
(i)  Violations.  Any  Operator  or 

other  person  who  applies  the  prefer- 
ence rating  assigned  hereby  in  willful 

violation  of  the  terms  and  provisions 
of  this  Order  or  who  wilfully  falsifies 
any  records  which  he  is  required  to 
keep  by  this  Order,  or  who  in  connec- tion with  this  Order  wilfully  conceals  a 
material  fact  or  furnishes  false  in- formation to  any  department  or  agency 
of  the  United  States,  or  who  obtains  a 
delivery  of  Material  by  means  of  a  ma- terial and  wilful  misstatement,  is 
guilty  of  a  crime,  and  upon  conviction 
may  be  punished  by  fine  or  imprison- ment. In  addition,  any  such  Operator 
or  other  person  may  be  prohibited 
from  making  and  obtaining  further 
deliveries  of  Material  under  allocation 
and/or  priority  control  and  be  de- 

prived of  any  other  priorities  as- sistance. 
(j)  Revjcation  or  Modification. 

This  Order  may  be  revoked  or 
amended  by  the  Director  of  Industry 
Operations  at  any  time  as  to  any  Oper- 

ator or  Supplier.  In  the  event  of  re- vocation, or  upon  expiration  of  this 
Order,  deliveries  already  rated  pursu- ant to  this  Order  shall  be  completed 
in  accordance  with  said  rating,  unless 
the  rating  has  been  specifically  re- 

voked with  respect  thereto.  No  addi- tional applications  of  this  rating  to 
any  other  deliveries  shall  thereafter 
be  made  by  the  Operator  or  Supplier 
affected  by  said  revocation  or  expira- 
tion. 

(k)  Effective  Date.  This  Order  shall take  effect  on  the  date  of  isuanee  and 
shall  continue  in  effect  until  Sentem- ber  30,  1942  unless  sooner  revoked  by 
the  Director  of  Industrv  Operations. 

Issued  this  23  day  of  April,  1942. 
J.  S.  KNOWLSON. 
Director  of  Industry  Operations 

THIRD  commercial  program  on 
BLUE  to  be  rebroadcast  via  shortwave 
to  American  troops  abroad  is  Famous 
Jury  Trials,  sponsored  bv  William- son Candy  Co.,  Chicago.  Other  BLUE 
advertisers  to  shortwave  programs  to 
U.  S.  military  outposts  are  P.  Bal- lantine  &  Sons,  Newark,  Three  Ring 
Time,  and  Wheeling  Steel  Corp., 
Wheeling,  Musical  Steelmakers. 
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forth ...  by 

Radio  Instrument  Landing  System 

Developed  in  Cooperation  with  the  Civil  Aeronautics 

Administration  by  I.  T.  &  T.  Associate  Company 

Through  the  fog  the  aidiner  of  tomorrow  will  be  able  to 
glide  toward  an  unseen  landing  field  as  accurately  as  if  its 
wheels  were  taxiing  down  a  gently  sloping  road. 

*       *  * 

In  the  log  books  of  commercial  aviation  a  new  chapter  starts 
with  the  words :  Radio  Instrument  Landing  System  developed 

by  I.  T.  &  T.  's  associate.  International  Telephone  &r  Radio 
Manufacturing  Corporation,  in  cooperation  with  the  Civil 
Aeronautics  Administration. 

Utilizing  ultra  high  frequency  equipment,  which  incorporates 

I.  T.  &T.'s  broad  experience  in  the  iield,  this  new  system 
places  before  the  pilot — on  one  dial — all  information  needed 
to  keep  his  ship  on  a  correct  landing  course. 

Having  demonstrated  its  value  in  actual  use  the  system  will 

be  installed  in  many  of  the  Nation's  principal  airports 
during  the  coming  year. 

International  Telephone  and  Telegraph  Corporation 

67  Broad  Street,  New  York,  N.  Y. 



A  Shampoo  Sponsor^s  Daytime  Success 
THE    success    of  Mar-O-Oil Shampoo  has  been  built  and 

developed  by  radio.  We  have 
used  radio  successfully  for 

over  16  years,  and  intend  to  con- 
tinue. 

Back  in  1925  Marrovv^'s  launched 
a  new  oil  shampoo  trade  marked 
Mar-O-Oil,  which  we  planned  to 
distribute  through  beauty  parlors. 
In  order  to  help  initial  distribu- 

tion, we  bought  a  quarter-hour 
three  times  a  week  on  WBBM, 
Chicago,  and  were  the  first  cos- 

metic house  to  use  radio. 
In  those  days  a  quarter-hour 

meant  15  minutes  of  straight  com- 
mercial selling.  We  had  Adele  Nel- 

son, a  former  beauty  shop  operator, 
who  talked  on  the  air  directly  to 
owners  of  beauty  parlors. 

Early  Radio  Different 

At  that  time  the  radio  picture 
was  considerably  different  from 
what  it  is  now.  WBBM  did  not 
have  a  printed  rate  card.  There 
were  only  about  2,000,000  sets  in 
the  whole  country  as  compared  with 
56,000,000  radios  today.  So  an  ad- 

vertiser who  put  an  entire  appro- 
priation into  radio  was  considered 

an  adventurer.  But  my  confidence 
in  this  fairly  new  medium  was  im- 

mediately more  than  justified. 
The  instant  selling  power  of 

radio  literally  took  my  breath 
away.  By  the  end  of  our  third  day 
on  the  air,  every  good  jobber  in 
Chicago  and  the  largest  drugstore 
chain  in  the  city  were  demanding 
Mar-O-Oil  for  retail  distribution. 
Frankly,  we  weren't  ready  for  it. 
We  had  originally  intended  to  sell 
only  to  beauty  parlors  and,  there- 

fore, had  put  up  the  shampoo  in 
gallon  containers. 

But  the  head  buyer  of  Walgreen's 
convinced  us  of  the  retail  potential- 

ities of  our  product,  so  we  rushed 
orders  for  small  bottles  for  the 
retail  trade. 

95%  Radio  Advertising 

That  was  16  years  ago.  The 
company  since  then  has  put  at 
least  95%  of  our  advertising  ap- 

propriation for  Mar-O-Oil  into 
radio  each  year  with  but  one  not- 

able exception — 1939. 
Our  experience  that  year  with 

magazine  advertising  convinced  us 
of  the  wisdom  of  our  radio  pro- 

motion. Our  sales  dropped  off.  In 
a  consistently  increasing  competi- 

tive market,  the  jobbers  who  had 
been  distributing  our  product  at 
once  complained  to  our  salesmen 
that  there  was  no  evidence  of  our 
advertising  and  the  salesmen  in 
turn  complained  to  me. 

Moreover,  large  drug  stores  who 
had  been  advertising  our  product 
and  our  program  in  their  local 
newspaper  ads  deleted  mention  of 
our  product  from  their  copy.  But 
we  came  back  stronger  than  ever 
the  next  year  with  a  network  pro- 

gram, George  Fisher's  Hollywood 
Whispers,  aired  on  82  MBS  sta- 
tions. 

Mar-O-Oil  Credits  Use  of  Radio  for 

16  Years  of  Surging  Sales 

By    MYRTLE  MARROW 
President  and  General  Manager, 

Marrow's  Inc.,  Chicago 

BACK  IN  1925  Marrow's  decided  its  new  Mar-O-Oil  needed 
a  new  sales  promotion  medium.  The  answer  was  radio.  Un- 

daunted by  public  prejudice  against  oil  shampoos  and  the  com- 
parative infancy  of  successful  radio  selling,  a  quarter-hour 

beauty  talk  was  placed  on  WBBM,  Chicago,  seeking  a  whole- 
sale market  among  beauty  parlors.  The  product,  however,  went 

to  the  heads  of  listeners  who  clamored  for  it  on  a  retail  basis. 

That  settled  it.  Marrow's  went  all-out  for  radio,  gradually  get- 

ting into  network  advertising.  Today  Marrow's  allots  more 
than  95%  of  its  advertising  appropriation  to  daytime  radio. 

For  these  15  or  16  years  Mar- 
row's has  experimented  with  vari- 

ous types  of  programs  from  time 
to  time  to  keep  pace  with  changing 
listening  habits.  With  our  agencv, 
MacFarland-Avevard  &  Co.,  Chi- 

cago, throue-h  Steve  Horton,  ac- 
count executive  who  worked  on  our 

account  in  his  own  aeency  some 
years  ago,  we  have  worked  out  pro- 

gram formulas  that  brought  pleas- 
ing results. 

Daytime  Program  Only 

Incidentally,  since  that  first 
broadcast  in  1925,  Marrow's  has 
used  daytime  exclusively.  As  early 
as  1930,  with  expanding  sales  and 
distribution,  we  went  into  network 
broadcasting  with  a  series  of  early 
afternoon  programs  of  r)opular 
dance  orchestras  on  NBC-Blue. 
We  chose  big  name  orchestras 

then  because  most  of  the  day  there 
was  an  unbroken  succession  of  day- 

time serials,  so  our  program  offered 
a  change  for  the  women  listeners, 
lots  of  whom  are  young  and  like 
something  lively. 

After  a  few  years  of  orchestra 
music,  we  tried  a  short  series  of 
programs  featuring  Hedda  Hop- 

per in  her  first  network  appear- 
ance. Then  a  resumption  of  dance 

bands  followed  on  the  Blue  and  a 
few  years  later,  in  1938,  on  MBS 

with  Henry  Busse's  orchestra. 
After  that  year's  absence  from 

radio  in  1939,  we  looked  around 
for  a  program  with  which  to  re- 

turn to  the  air.  Variety  programs 
were  very  swiftly  gaining  popular- 

ity then,  so  evidently  audiences  pre- 
ferred outstanding  personalities  in- 

stead of  a  steady  diet  of  popular 
music.  We  felt  sure  what  we 
wanted  for  the  Mar-O-Oil  program 
was  a  friendly  commentator,  pos- 

sibly a  news  analyst,  a  Hollywood 
reporter  or  a  society  columnist. 

Steve  Horton  and  I  auditioned 
numerous  shows  without  success. 
Then  Evelyn  Stark,  radio  director 
of  MacFarland-Aveyard,  came  up 
with  just  the  right  answer — George 

Fisher,  a  Hollywood  radio  column- 
ist who  was  then  doing  an  excel- 
lent job  for  a  number  of  participat- 
ing sponsors  on  the  Don  Lee  Net- 

work. Ade  Hult,  sales  manager  of 
Mutual  in  Chicago,  arranged  the 
audition.  Fisher's  radio  style  was 
pleasant,  his  material  was  well 
balanced,  and  he  was  a  veteran 
Hollywood  reporter  who  was  well 
known  and  liked  around  the  movie 
lots. 

Hollywood  News  Clicks 
Within  a  few  weeks  after  Mr. 

Fisher  started  for  Mar-O-Oil,  three 
days  a  week  on  a  limited  network 
of  39  Mutual  stations,  our  sales 
jumped  25%.  Cheers  went  up  from 
the  sales  force  who  immediately 
became  enthusiastic  about  the  pro- 

gram. The  continued  success  of 
Hollywood  Whispers  is  indicated 
by  the  fact  that  this  is  our  second 

year  of  sponsorship.  We  have  ex- 
panded to  82  MBS  stations  and 

shifted  to  a  weekly  program  on 
Sundays,  12:15  to  12:30  p.m. 
We  feel  the  program  has  done 

an  outstanding  job  for  us.  It  is 
the  happy  answer  to  our  advertis- 

ing program  since: 
(1)  It  gives  the  company  the 

prestige  of  a  network  program 
which  is  a  stimulating  aid  to  our 
salesmen  and  the  jobbers;  (2)  it 
has  a  wide  following  and  has  pro- 

duced discernible  results;  (3)  it 
has  an  important  merchandising 
feature  in  that  our  product  is  ad- 

vertised by  a  Hollywood  program 

appealing  to  a  feminine  audience 
and  the  advertising  can  be  tied  in 
with  it  in  82  major  markets 
throughout  the  country;  (4)  the 
program  fits  into  a  consistent  but 
not  comparatively  large  advertis- 

ing budget. 
The  success  of  Mar-O-Oil  is  un- 

questionably due  to  the  fact  that 
radio  has  been  able  to  convey  our 
sales  story  effectively.  When  we 
first  introduced  the  product  there 
existed  a  prejudice  against  all  oil 
shampoos. 

But  we  found  by  experience  that 
women  who  would  not  read  printed 
ads  explaining  the  advantages  of 
our  shampoo  would  listen  to  friend- 

ly, informal  chats  on  the  air  about 
our  product.  With  radio  we  reach 
both  beauty  shop  operators  and 
the  general  public  as  well,  and  the 
shop  owners  pass  on  the  informa- tion to  their  customers. 

As  it  has  turned  out,  the  retail 
trade  is  our  largest  source  of  sales 
— thanks  to  radio  advertising. 

0' Sullivan  Back  on  Air 

With  Rubber  Available 

AFFECTED  by  the  rubber  short- 
age last  fall,  O'Sullivan  Rubber 

Co.,  Winchester,  Va.,  is  using  re- claimed rubber  for  its  rubber  heels 
with  a  WPB  priority  rating  and 
has  resumed  its  spot  campaign  for 
a  10-week  period.  [Broadcasting, 
April  20]. 

Starting  last  week  on  18  sta- 
tions, the  campaign  includes  one- minute  transcribed  announcements 

5  to  48  times  weekly,  depending  on 
the  station,  and  thrice-weekly  par- 

ticipations on  Arthur  Godfrey's program  on  WABC,  New  York,  and 
Morning  in  Manhattan  on  WEAF, 
New  York.  Other  stations  include 
WORL,  WPEN,  WCAE,  WJSV, 
WRC,  WBAL,  KMBC,  KSD, 
WBIG,  WCFL,  KHI,  KFRC, 
KALE  and  KIRO.  Agency  is 
Bermingham,  Castleman  &  Pierce, 
New  York. 

KEEPING  SCORE  is  one  of  the 
new  duties  of  pretty  Doris  Stan- 

ford of  WHK-WCLE,  Cleveland. 
She's  pictured  here  putting  the 
little  numbers  on  the  special 
Wheaties-Mobilgas  scoreboard  in- 

stalled for  the  benefit  of  baseball 
enthusiasts  in  the  WHK-WCLE 
reception  room. 

Milton  Cross  Honored 
MILTON  CROSS.  BLUE  announcer, 
has  received  a  scroll  of  honor  from  the 
Metropolitan  Opera  in  appreciation  of 
his  "vision  and  courage  in  a  field  in 
which  he  was  a  pioneer,  his  infectious 
enthusiasm  for  music  and  Iiis  genial 
personality  which  is  loved  by  millions." The  pre.sentation  was  made  by  Mrs. 
William  Francis  Gibbs,  president  of 
the  Metropolitan  Opera  Guild,  on 
Stars  Are  Made  on  WQXR,  New  York, 
which  presented  a  reenactment  of 
Cros'^,'  20  years  of  service  in  radio. 
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POWER 

Backed  by  50,000  watts  of  power  — the  voice  of  KMOX 

penetrates  to  near  and  far  corners  of  the  whole  St.  Louis 

market.  (KMOX'  primary  listening  areas  embrace 

800,000  radio  families  living  in  more  than  100  counties.) 

PROGRAMS 

Enriched  by  a  full  CBS  network  schedule  of  big-name 

shows  plus  a  roster  of  local  programs  custom-built  to 

St.  Louis  tastes  — the  voice  of  KMOX  speaks  convincingly 

to  St.  Louis.  (Such  leading  KMOX  stars  as  Charley  Stookey,  Jane  Porter, 

Pappy  Cheshire,  France  Laux  are  St.  Louis  to  the  core. ) 

POPULARITY 

Welcomed  by  more  habitual  listeners  than  that  of  any  other 

St.  Louis  station  —  the  voice  of  KMOX  provides  maximum 

economy  for  radio  advertisers  in  the  St.  Louis  market. 

(Hooper  and  Gill  surveys  prove  that  KMOX  consistently  serves  the  larg- 

est share  of  the  audience  both  inside  and  outside  St.  Louis.) 

KMOX THE  VOICE  OF  ST.  LOUIS  •  50,000  WATTS 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented  by  ̂  

Radio  Sales  located  in  New  York,  Chicago,  Charlotte,  San  Francisco,  Los  Angeles 



FCC  Operator  Requirements 

Granted  AdditionalRelaxation 

Holders  of  Any  Glass  of  Commercial  License  to 

Be  Allowed  to  Work  Under  Certain  Conditions 

AGAIN  TAKING  cognizance  of 
the  war-Created  shortage  of  quali- 

fied broadcast  technicians,  the  FCC 
last  -Tuesday  announced  further 
relaxation  of  its  requirements  for 
broadcast  station  operators,  to  per- 

mit holders  of  any  class  of  commer- 
cial operators'  license  to  perform 

broadcast  work  under  specified  con- 
ditions. 

Action  was  taken  pursuant  to  a 
recommendation  of  the  Defense 
Communications  Board,  which 
previously  had  been  petitioned  by 
its  Domestic  Broadcasting  Commit- 

tee (IV)  for  further  relief.  On 
Feb.  17,  the  FCC,  upon  initial 
recommendation  of  DCB,  adopted 
Order  No.  91  permitting  operation 

of  broadcast  stations  of  any  class 
by  holders  of  first  or  second-class 
operators'  licenses  or  radiotele- 

phone second-class  licenses,  pro- 
vided one  or  more  first-class  oper- 
ators are  employed  for  the  techni- 

cal operation  of  the  station. 

Special  Test 

The  new  order  (No.  91-A)  speci- 
fies that  a  station  may  be  operated 

by  the  holder  of  a  restricted  radio- 
telephone permit  only  in  the  event 

his  permit  has  been  endorsed  by 
the  Commission  to  show  the  oper- 

ator's proficiency  in  radiotelephone 
theory,  through  examination. 
Special  examination  at  a  field  office 
of  the  Commission  involving  ques- 

Valued  Rubber 

EN  ROUTE  to  church  on  a 
recent  Sunday  morning, 
Georgia  Davidson,  special 
events  director  of  WKBN, 
Youngstown,  was  involved  in 
an  automobile  accident.  When 
she  regained  consciousness  in 
the  hospital,  the  solicitous 
doctor  sought  to  reassure  her 
she  was  only  suffering  a 
slight  concussion.  The  dis- 

gusted Miss  Davidson  im- 
mediately retorted,  "Concus- 

sion, hell!  How  are  my  tires?" 

tions  in  radiotelephone  theory  re- 
quired of  a  Class  A  amateur  licen- 

see will  be  held.  The  endorsement  of 
the  permit  may  then  be  secured  by 
presenting  both  the  restricted  ra- 

diotelephone permit  and  the  Class 
A  amateur  license  to  the  field  office 
of  the  Commission. 
A  person  having  one  of  these 

classes  of  license  may  qualify,  the 
Commission  explained,  by  satisfac- 

T HAT'S  what  one  farm  home  received 
for  these  hogs.  As  much  as  a  $35-a-week 
clerk  earns  in  four  and  one-half  months. 
WIBWs  big  farm  family  has  678,400 
such  homes  with  a  year-round  farm  in- 

come of  over  $700,000,000.00.  Brother 
that's  a  REAL  market. 

We're  Director  of  Purchasing  for  these families  in  six  states  where  WIBW  is 

listened  to  regularly  .  .  .  easily.  Our  peak 
soil  conductivity  and  enviable  580  kc  fre- 

quency takes  care  of  that. 

And  these  families  ACT  on  the  sugges- 
tions made  by  the  friendly,  neighborly 

personalities  they  hear  daily  over  WIBW. 
Let  us  show  you  how  quickly  and  eco- 

nomically they  can  be  started  asking  for 
YOUR  product. 

torily  completing  examination  for 
the  other  class.  The  restricted  ra- 

diotelephone operator  permit  must 
be  endorsed  by  the  Commission  be- 

fore the  permitee  is  qualified  for 
broadcast  station  operation,  it  was 
emphasized. 

The  Commission  explained  that 
the  relaxation  is  designed  to  relieve 
"a  growing  shortage  of  operators 
as  a  result  of  war  conditions  and 
the  requirements  of  the  military 

forces  for  radio  operators."  It 
added  that  it  was  not  contemplated 
that  technical  operation  will  be  im- 

paired or  labor  standards  in  the  in- 
dustry lowered  through  reliance 

upon  this  action. 
"A  first-class  radiotelephone 

operator,  responsible  for  technical 
operation  and  other  than  minor 
transmitter  adjustments,  must  be 
retained  and  the  station  licensee 
will  be  held  fully  responsible  for 

proper  operation  of  the  station," the  FCC's  public  notice  stated. 
Text  of  Order 

Following  is  the  text  of  Order 
No.  91-A  issued  April  21,  1942: 

At  a  meeting  of  the  FCC  held  at 
its  offices  in  Washington,  D.  C,  on  the 
21st  day  of  April,  1942; 

The  Commission  having  under  con- 
sideration its  Order  No.  91  and  the 

request  of  the  Defense  Communica- 
tions Board  that  the  Commission  con- 
sider further  relaxation  of  its  rules 

and  regulations  governing  the  require- 
ments for  operators  of  broadcast  sta- tions ;  and, 

IT  APPEARING.  That  the  demand 
of  the  military  services  for  radiotele- 

graph and  radiotelephone  operators  has 
increased  as  a  result  of  the  war  and 
that  such  demand  has  decreased  the 
number  of  operators  qualified  for  op- 

eration of  broadcast  stations  resulting 
in  a  shortage  of  such  operators : 

IT  IS  ORDERED,  That  until  fur- 
ther order  of  the  Commission,  notwith- 

standing the  provisions  of  Section 
13.61  of  the  Commission's  Rules  and Regulations  Governing  Commercial 
Radio  Operators,  a  broadcast  station 
of  any  class,  vi'hich  by  reason  of  actual 
inability  to  secure  the  services  of  an 
operator  or  operators  of  a  higher  class 
could  not  otherwise  be  operated,  may 
be  operated  by  holders  of  any  class 
commercial  operator  license  ; 
PROVIDED,  HOWEVER,  That  all 

classes  of  commercial  operator  licenses 
shall  be  valid  for  the  operation  of 
broadcast  stations  upon  the  condition 
that  one  or  more  first-class  radiotele- 

phone operators  are  employed  who 
shall  be  responsible  at  all  times  for 
the  technical  operation  of  the  station 
and  shall  make  all  adjustments  of  the 
transmitter  equipment  other  than  min- 

or adjustments  which  normally  are 
needed  in  the  daily  operation  of  a  sta- 

tion ; 

PROVIDED,  FURTHER,  That  a 
broadcast  station  may  be  operated  by 
a  holder  of  a  restricted  radiotelephone 
operator  permit  only  in  the  event  such 
permit  has  been  endorsed  by  the  Com- 

mission to  show  the  operator's  pro- ficiency in  radiotelephone  theory  as 
ascertained  through  examination. 
PROVIDED,  FURTHER,  That 

nothing  contained  herein  shall  be  con- strued to  relieve  a  station  licensee  of 
responsibility  for  the  operation  of  the 
station  in  exact  accordance  with  the 
Rules  and  Regulations  of  the  Commis- sion ;  and, 

PROVIDED,  FURTHER,  That 
Section  13.61  of  the  Commission's 
Rules  &  Regulations  Governing  Com- 

mercial Radio  Operators  shall  remain 
in  full  force  and  effect  except  as  modi- fied by  this  order. 

.TUNE  1-7  has  been  designated  as  Na- 
tional Hotel  Week  by  the  National Hotel  Assn. 

WI BW  ̂
o^CFJL%i^  ̂

  T^^ut^ WW  JL  WW  ^ru^  r  COLUMBIA  OUTLET  FOR  KANSAS 
I  ,  BEN  LUDY,  G...  M,r.   

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW  YORK  DETROIT  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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Mr.  Smeby 

Smeby  Quits  NAB 

For  Post  in  Army 
LYNNE  C.  SMEBY,  since  Decem- 

ber, 1940,  director  of  engineering 
of  the  NAB,  has  resigned  effec- 

tive April  27,  to  join  a  civilian  re- 
search  group 
working  for  the 
Army  Signal 
Corps  in  Wash- 

ington under  the 
direction  of  Dr. 
W.  L.  Everitt,  of 
qJjJq     g|.^^g  U's 

^^^K^^tejjM  College  of  Engi- 
^^^^^ra^M  jjggj.jjjg.  Also  as- HHL  sociated  v^ith  Dr. 

Everitt  w^ill  be 
Kenneth  Norton, 

who  has  resigned  from  the  FCC's scientific  section. 
Mr  Smeby  will  wind  up  his  NAB 

duties  during  the  next  few  weeks, 
handling  the  engineering  commit- 

tee meetings  and  two  breakfast 
round  tables  on  engineering  sched- 

uled for  the  NAB  convention  in 
Cleveland,  May  11-14. 
A  native  of  Minneapolis,  Mr. 

Smeby  was  graduated  from  the  U 
of  Minnesota  Engineering  College 
in  1928.  While  still  in  college  he 
was  chief  engineer  of  WDGY, 
Minneapolis,  later  taking  the  same 
nost  with  WRHN,  (now  WTCN) 
in  the  same  city  and  KSTP  in  St. 
Paul.  Serving  at  the  latter  sta- 

tion from  1930  to  1935,  he  resigned 
to  become  technical  supervisor  of 
WXYZ,  Detroit,  WOOD,  Grand 
Rapids,  and  the  Michigan  Network, 
remaining  until  1939  when  he 
joined  the  IT&T  for  a  special  en- 

gineering job  in  connection  with  its 
stations  in  Puerto  Rico.  He  quit 
IT&T  to  take  his  NAB  post.  He  is  a 
member  of  the  board  of  editors  of 
the  Proceedings  of  the  Institute  of 
Radio  Engineers,  and  with  Dr. 
Everitt  conducted  the  annual  Ohio 
State  Broadcast  Engineering  Con- 
ferences. 

Luther  Hill  Joins  Army 

As  Major  in  Air  Force 
LUTHER  L.  HILL,  executive  vice- 
president  of  Iowa  Broadcasting 
Co.,  has  been  commissioned  a  major 
in  the  Army  Air  Force  and  reports 

for  active  duty 
April  29  at  Mi- ami Beach.  He 
has  taken  leave 
for  the  duration 
from  his  execu- 

tive post  with  the 
Cowles  stations. 

Maj.  Hill's  as- signment is  with 
the  troops.  It  is 
understood  he  de- 

Mr.  Hill  clined  several 
proffers  of  "desk  work"  in  Wash- 

ington. A  West  Pointer,  Maj.  Hill 
mustered  out  of  the  Army  as  a 
captain  in  1923.  He  got  overseas 
immediately  following  the  last  war 
with  the  Army  of  Occupation  in 
France,  Belgium  and  Germany. 
Maj.  Hill  is  45. 

WHITEY  FORD,  of  NBC  Plantation 
Party,  sponsored  by  Brown  &  Wil- 

liamson Tobacco  Corp.,  Louisville,  has 
bought  a  half  interest  in  Lewis  Bros. 
Circus,  renamed  Lewis  Bros.  Shows 
combined  with  Whitey  Ford  featuring 
The  Duke  of  Paducah.  Performances 
have  been  arranged  within  easy  access 
of  Chicago  where  the  weekly  broad- 

cast originates. 

is  "edited 
AM 

for  FARMERS 

debutantes! 

99 

0  If  you  judge  a  radio  station  by  its 

mail-pull,  listen  to  this:  Last  year,  KMA 

received  532,120  commercial  responses, 

containing  $72,850  for  premiums  and 
other  offers! 

Unusual?  No.  For  the  past  three  years, 

KMA  has  topped  all  5,000-watt  stations 

in  mail  responses — set  the  low  record 

for  all  stations,  regardless  of  size,  for 
cost  per  inquiry! 

It's  easy  to  see  why.  KMA  is  programmed 
for  local  needs  —  gives  the  3,000,000 
people  in  its  primary  area  what  they 

want,  when  they  want  it.  That,  in  a  nut- 
shell, is  our  whole  story.  For  some  of  the 

amazing  details,  write  for  a  copy  of  our 
newest  market  data  brochure. 

The  No,  1  Farm  Station  in  The  No.  1  Farm  Market — 

150  Counties  Around  Shenandoah,  Iowa 

FREE  &  PEH^RS,  INC.,  Exclusive  Natioval  Representatives 
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When  war  calls  your  operating  personnel 

and  a  new  man  has  to  take  over,  you  are 

fortunate  if  your  transmitter  is  a  Westing- 

house  50-HG.  Operating  simplicity  which 
makes  it  easier  for  a  new  man  to  handle 

with  full  effectiveness  is  one  of  the  vital 

improvements  which  it  embodies. 

The  new  viewpoint  which  Westinghouse 

brought  to  bear  in  designing  this  equip- 

ment gave  high  rank  to  operating  conven- 
ience along  with  low  power  consumption 

and  modern  appearance.  As  a  result  it  has 
established  a  new  era  in  radio  transmitter 

design  and  performance. 

There  are  no  complicated  circuit  adjust- 

ments— ^no  inaccessible  parts — ^no  time- 
consuming  replacements  in  the  middle  of 

your  program  period. 

This  is  one  big  reason  why  the  50-HG 
has  been  selected  by  such  stations  as 

WPTF,  Raleigh;  WBAL,  Baltimore;  WKBW, 

Buffalo;  WBBM,  Chicago;  KXEL,  Waterloo; 

KDKA,  Pittsburgh;  and  WBZ,  Boston. 

That's  why  we  say  "Keep  an  eye  on  these 
stations"  as  radio  shoulders  its  share  of 

war's  responsibilities.  j-08043 

TVfestinghouse 
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Coney  Island  Time 
EVERYONE  IN  RADIO  heaved  a  deep  sigh 
of  relief  last  February  when  President  Roose- 

velt decreed  War  Saving  Time  on  a  universal 
basis.  That  semi-annual  headache  of  reshuffling 
programs  was  done,  at  least  for  the  duration. 

And  now,  in  New  York  State,  they  propose 
to  superimpose  summer  DST  atop  War  Sav- 

ing Time.  The  resort  operators,  who  want 
another  hour  of  daylight,  evidently  have  sold 
Mayor  LaGuardia  on  it,  and  legislation  is 
pending  in  Albany  for  local  option.  Similar 
moves  are  afoot  in  New  Jersey  and  Penn- 
sylvania. 

If  New  York  adopted  DST,  shoving  clocks 
up  another  hour,  it  would  discommode  radio 
programming  more  than  ever.  All  the  rest 
of  the  nation  would  have  to  readjust  schedules. 
And  it  would  mean  another  shift  back  in 
September. 
New  York  broadcasters  are  vigorously  op- 

posing the  bill  introduced  by  State  Senator 
Frederic  R.  Coudert  Jr.,  of  New  York  City, 
as  are  upstate  business  interests.  Joseph  B. 
Eastman,  Director  of  Defense  Transportation, 
not  only  questions  legality  of  such  a  move, 
but  also  deplores  it  from  the  war  emergency 
standpoint.  Gov.  Charles  Edison  of  New  Jersey 
has  announced  his  intention  of  scrapping  such 
a  move  in  his  state. 

Wherever  these  proposals  for  optional  com- 
munity or  State  Daylight  Saving  Time  crop 

up,  broadcasters  should  do  their  utmost  to 
combat  them.  Beyond  being  a  disservice  and 
nuisance  to  the  listening  public,  we  have  Mr. 
Eastman's  word  for  it  that  vital  wartime 
transportation  will  be  impeded. 

Peabody  Error 

NOW  THAT  the  1941  George  Foster  Peabody 
Awards  have  been  made  and  the  winners  duly 

feted,  let's  take  a  look  in  retrospect  at  the 
scope,  purpose  and  conduct  of  radio's  "Pulitzer 
Prizes." 
The  first  awards  made  last  year  were  for 

"outstanding  meritorious  public  service"  by 
stations  in  each  of  three  power  categories. 
This  year  all  of  the  awards  were  to  network 
programs,  save  for  the  general  recognition 
given  international  shortwave  operators. 

There  can  be  no  criticism  of  the  1941  selec- 
tions. Each  was  outstanding.  Each  was  deserv- 

ing of  recognition.  But  do  network  awards 

alone  accomplish  the  avowed  purpose  of  the 
awards,  which  is  to  stimulate  better  radio? 
Obviously,  individual  stations  cannot  compete 
with  the  networks  on  programming.  But  in  the 
field  of  public  service,  which  has  a  peculiar 
community  aspect,  the  independent  station  does 
have  the  opportunity  of  displaying  his  in- 
genuity. 
What  happened  on  this  year's  awards  was 

that  the  rules  of  the  game  were  changed  with- 

out proper  notice  to  broadcasters.  We  don't 
know  how  many  stations  submitted  entries,  but 
our  attention  has  been  directed  to  at  least 
a  dozen  instances  in  which  stations  went  to 

great  expense  in  preparing  elaborate  presenta- 
tions. They  were  under  the  impression,  as  were 

we,  that  awards  would  be  made  in  the  same 
station  categories,  the  only  notice  having  been 

that  there  would  be  a  "slight"  alteration  in 
method.  The  fact  is  none  of  the  station  ex- 

hibits was  considered. 
The  NAB,  which  has  collaborated  with  the 

University  System  of  Georgia  in  establishing 
the  awards,  was  not  wholly  in  sympathy  with 
the  sudden  shift  in  procedure.  But  evidently  it 
was  too  late  to  alter  the  method  this  year. 

There  are  other  network  competitions,  con- 
ducted by  the  poll  method.  The  Peabody 

Awards  this  year  fell  in  the  same  groove.  We 
think  the  Georgia  school  should  return  to  its 
original  plan  of  awards  of  merit  to  stations. 
The  network  awards  can  be  added  as  just  an- 

other in  that  field  if  they  must  be  judged. 
But  irrespective  of  what  is  done,  the  rules  of 
the  game  should  be  made  known  well  in  ad- 

vance so  that  stations  will  not  waste  their 
time  and  energies  in  futile  preparation  of 

presentations. 

Half  the  Battle 

SINCE  the  war's  outbreak  conversation  has 
been  heavy  over  the  advisability  of  Congres- 

sional hearings  looking  toward  new  radio  leg- 
islation. 

The  pros,  decidedly  in  the  minority,  insisted 
that,  war  or  no  war,  the  salvation  of  radio  re- 

posed in  reappraisal  of  the  existing  anti- 
quated law,  and  the  delegation  of  clearly  de- 

lineated functions  to  the  FCC  or  its  successor. 

The  cons,  however,  held  that  war-born  legis- 
lation might  prove  onerous  after  peace  is  re- 
stored and  that  the  industry  would  discover 

itself  saddled  with  war  restrictions  in  a  peace 
economy. 

While  this  tugging  and  hauling  went  on. 

IT  BOILS  down  to  this.  A  few  months  ago, if  we  hoped  to  stay  in  business,  we  had 
to  worry  about  selling  products.  -From  now 
on,  if  we  hope  to  stay  in  business,  we'd better   start  worrying   about  selling  the 

freedom-loving  peoples  of  this  world  and  this 
nation  on  putting  Messrs.  Hitler  and  Hiro- 
hito  and  Mussolini  out  of  business  quick. 

I  realize  that  the  purpose  of  advertising  is 
to  build  profits.  And  I  realize  that  the  only 
justification  to  a  stockholder  for  a  large  ad- 

vertising appropriation  is  the  profit  shown 
as  a  result  of  it.  But  I  also  maintain  that  if, 
instead  of  curtailing  or  cancelling  appropria- 

tions, advertisers  put  their  advertising  to  the 
service  of  their  country,  they  would  be  help- 

ing make  it  possible  to  earn  profits  tomorrow 
in  a  free  and  self -initiating  economy. 

There  is  a  war  to  be  sold.  There  is  a  future 
to  be  made  worthwhile  fighting  forward  to. 
There  is  a  free  press  to  be  maintained.  There 
is  a  conversion  from  a  pre-war  world  to  a  post- 

war world  for  American  business  to  prepare 
(Continued  on  page  36) 

the  FCC  majority  headed  by  Chairman  Fly 
used  practically  every  means  available  in  at- 

tempting to  block  hearings.  But,  thanks  to  the 
determination  of  Chairman  Lea  (D-Cal.)  of 
the  House  Interstate  Commerce  Committee, 
hearings  were  begun  on  schedule  April  14  on 
the  Sanders  Bill  to  rewrite  the  Communica- 

tions Act. 
Even  now,  after  only  three  days  of  hearings, 

it  is  clear  that  the  proponents  of  legislative 
hearing  were  right.  Though  only  six  or  eight 
members  of  the  Committee  sat,  their  interest  in 
the  whole  subject  was  apparent,  and  their 
questions  indicated  a  keen  understanding  of 
the  plight  of  broadcasting  under  the  mailed 
fist  regulation  to  which  it  has  been  subjected. 
The  Federal  Communications  Bar  Assn., 

through  former  Commisisoner  E.  0.  Sykes,  its 
president,  and  Herbert  Bingham,  executive 
committee  member,  advocated  sweeping 
changes  in  both  regulatory  and  appellate  pro- 

cedure. Their  views  were  well  received.  The 
most  pleasing  development,  however,  was  the 
manner  in  which  the  Committee  welcomed  the 
courageous  testimony  of  NAB  President 

Neville  Miller.  He  didn't  pull  his  punches  in  at- 
tacking the  FCC's  "slow  death"  tactics  and  in 

advocating  legislative  reforms  to  keep  it  In 
check. 

The  House  Committee  proceedings  are  a  wel- 
come relief  from  the  exhibitions  during  the 

last  couple  of  years  before  the  Senate  Inter- 
state Commerce  Committee.  Senator  White 

(R-Me.),  perhaps  the  best  informed  man  in 
Congress  on  communications  law,  has  tried  in 
vain  to  get  constructive  legislation  through  and 

stop  the  unconscionable  rampages  of  the  FCC's 
anti-radio  majority.  Instead,  the  Committee 
leadership  has  permitted  the  same  majority  to 
use  it  as  a  sort  of  sounding  board  for  pet 

philosophies. 
It  may  be  too  much  to  expect  remedial  legis- 

lation promptly  as  a  result  of  the  Sanders  Bill 

hearings.  There's  still  the  Senate  to  be  ne- 
gotiated even  if  favorable  House  action  is 

secured.  But  one  thing  appears  certain:  The 
FCC  won't  be  turning  handsprings  on  news- 

paper ownership,  multiple  ownership  and  other 
so-called  "social  reforms"  while  legislation  is 
pending. 

Half  the  job  was  done  when  the  hearings 

began  April  14.  And  full  relief,  in  our  judg- 
ment, will  come,  not  through  court  adjudica- 

tion, but  through  Congressional  mandate. 
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IN  1928,  Gene  Carr  took  a  six- month  leave  of  absence  from 
his  post  as  instructor  in  voice 
at  the  University  of  Oregon 

School  of  Music  because  he  was  in- 
trigued by  radio  and  had  the  op- 

portunity to  sing  on  the  air.  How- 
ever he  didn't  get  much  of  a  chance 

to  sing  for  he  found  himself  behind 
a  desk  in  the  Cleveland  division 
of  NBC  with  the  title  of  program 
director. 

Thus,  the  far-reaching  results  of 
a  whim. 

Today,  he's  assistant  manager  in 
charge  of  sales  at  WGAR,  Cleve- 

land. As  yet,  he  hasn't  managed  to 
get  back  to  his  students  and  it 

looks  as  though  they'd  better  not 
wait  any  longer  for  his  return  to 
the  Oregon  faculty. 

Professorial  in  his  appearance, 
mild  and  soft-spoken,  Gene  Carr 
works  with  seemingly  the  greatest 
deliberation,  but  things  get  done 
with  surprising  speed.  The  indus- 

try will  testify  to  that,  having  seen 
him  in  action  since  last  June  as 
chairman  of  the  NAB  Sales  Man- 

agers' Executive  Committee.  From 
the  moment  he  took  the  job,  things 
started  happening.  His  first  move 
was  typical,  one  of  those  ideas  that 
you  view  in  retrospect  as  some- 

thing that  should  have  been  done 
years  ago,  except  that  nobody 
thought  of  it. 

Advertising  agency  time  buyers 
and  national  sales  representatives 
were  invited  to  meet  with  the  sales 

managers'  committee.  They  were 
then  asked  point  blank  just  what 
they  wanted  of  the  radio  station 
sales  manager.  Were  station  cover- 

age maps  and  surveys  satisfactory? 
Could  any  improvements  be  made 
in  the  station  rate  cards?  Were 
station  schedules  acceptable  in 
their  present  forms?  These  and 
other  queries  were  fired  at  the 
time  buyers.  Answers  were  prompt 
and  to  the  point.  Coverage  maps 
and  surveys  were  not  entirely  sat- 

isfactory. There  was  plenty  of  room 
for  improvement  in  the  rate  card 

setup.  Station  schedules  could  be 
changed  to  the  benefit  of  the  time- 
buyer. 

The  information  was  quickly 
translated  into  action.  Definite 
recommendations  for  coverage 
maps  and  surveys  were  issued  to 
the  industry.  Rate  cards  were 
standardized,  simplifying  the  work 
of  the  harrassed  time  buyer.  A 
program  schedule  was  recom- 

mended and  quickly  adopted  by 
many  stations.  Local  and  national 
rates  were  clearly  defined.  The 
question  of  a  new  contract  form 
was  approached  immediately.  The 
problem  created  by  checking  serv- 

ices was  brought  out  and  aired  and 
is  well  on  the  way  to  solution. 
Several  new  projects  in  the  de- 

velopment of  more  department 
store  and  retail  business  were 
launched.  Dealer  cooperative  ad- 

vertising studies  and  Frank  Felle- 
grin's  now  famous  Manual  of  Ra- 

dio Advertising  came  off  the  press. 
And  six  meetings  on  sales  prob- 

lems have  been  set  for  the  NAB 
convention  in  Cleveland,  May  11-14. 

These  and  other  phases  of  the 

work  of  the  Sales  Managers'  Com- 
mittee will  be  revealed  and  ampli- 

fied when  Gene  Carr  makes  his  re- 
port at  the  convention.  Unpub- 

licized  action  has  been  the  engross- 
ment of  the  committe  for  the  past 

year.  Yet,  more  sales  managers  and 
agency  executives  will  be  present 
for  the  1942  convention  than  any 
past  NAB  confab. 

These  are  the  things  that  reveal 
Gene  Carr's  rise  to  prominence  in 
the  broadcasting  industry.  Revela- 

tory too  is  his  slogan  for  the  com- 
mittee: "To  mak:;  it  easier  for  more 

advertisers  to  buy  more  time  on 
more  radio  stations,  and  to  take  the 
burden  of  responsibility  of  sales 
management  off  the  manager  and 
owner  in  order  that  he  may  devote 

more  time  to  industry  problems." 
He  admits  to  one  hobby — broad- 

casting. It  is  his  opinion  that  hob- 
bies are  a  form  of  escapism  and 

that  a  man  in  love  with  his  \Vork 

NOTES 

ALFRED  MORTON  and  Dan  Tuthill, 
president  and  vice-president,  respec- 

tively of  National  Concert  &  Artists 
Corp.,  NevF  York,  were  in  Hollywood 
during  the  past  week  for  conferences 
with  Charles  Smith,  West  Coast  man- 

ager, on  prospective  and  current 
clients.  It  was  their  first  West  Coast 
visit  since  the  firm  took  over  NBC 
Artists  Service. 

WILLIAM  BURKE  MILLER,  east- 
ern program  manager  of  NBC  and 

operating  head  of  the  program  depart- ment under  the  direction  of  C.  L. 
Menser,  NBC  program  manager,  has 
been  assigned  to  an  afternoon  and 
evening  schedule  to  handle  network 
policy  matters  which  arise  during 
those  times. 
CHARLES  STAHL.  former  general 
manager  of  WKNY,  Kingston,  N.  T., 
and  WPEN,  Philadelphia,  has  been 
appointed  sales  manager  of  WDAS, 
Philadelphia.  He  succeeds  A.  W.  Dan- 
nenbaum  Jr.,  commissioned  a  lieuten- ant in  the  Signal  Corps. 
WARNER  HALL,  service  manager 
of  spot  sales  of  WJZ,  New  York,  and 
BLUE,  has  .ioined  the  Army  and  is  at 
present  stationed  at  Camp  LTpton, 
N.  Y. 
ASHTON  DUNN  has  resigned  as  di- 

rector of  personnel  of  NBC  to  serve 
as  a  major  in  charge  of  personnel 
matters  in  the  Army  Service  of  Sup- 

ply. Ernest  de  La  Ossa,  formerly 
Dunn's  assistant,  has  taken  over  his 
position. CARL  O.  WYMAN,  night  supervisor 
of  KDKA,  Pittsburgh,  who  holds  a 
lievitenaney  in  the  Marine  Corps  Re- serve has  been  called  for  active  duty 
May  1. 
EUGENE  R.  PEARSON  and  Ran- 

dolph F.  Smith  have  joined  the  sales 
staff  of  KOA,  Denver,  as  account  exec- utives. Pearson  was  formerly  assistant 
sales  manager  of  the  Denver  Ford  Mo- tor Co.  and  Smith,  formerly  head  of 
the  copy  department  of  the  Rainier Brewing  Co, 
GORDON  STUDEBAKER,  director 
of  the  Script  and  Transcription  Ecx- 
change  of  the  U.  S.  Office  of  Educa- 

tion, has  left  to  join  the  Army  Air 
Corps  and  is  serving  in  its  informa- tion service.  Named  acting  director  in 
his  place  was  R.  R.  Lowdermilk,  of 
the  Evaluation  of  School  Broadcasts 
of  Ohio  State  U. 
MARVIN  BEERS,  formerly  with  the 
Department  of  Agriculture,  has  been 
appointed  chief  of  radio  for  the  Office 
of  Civilian  Defense. 

has  no  desire  to  desert  it  for  dil- 
lentante  avocations.  Of  course, 
symphonies  are  relaxing.  But  in 
the  main,  it's  radio  all  the  way. 

Like  WGAR's  head  man,  John 
Patt,  he  is  a  firm  believer  in  vigor- 

ous institutional  efforts  on  behalf 
of  the  individual  radio  station,  ef- 

forts which  have  garnered  for 
WGAR  the  Peabody  citation  in 
1941  and  the  C.I.T.  safety  placque 
in  1939  and  1940. 

Statistics:  Gene  Carr  was  born 
in  Shelbyville,  111.,  December  7, 
1903.  He  was  graduated  from 
Westminster  College  in  1925;  is 
married,  has  one  daughter;  is  a 
member  of  Phi  Gamma  Delta,  Phi 
Mu  Alpha,  Cleveland  Advertising 
Club,  Cleveland  Rotary,  Hermit 
Club,  and  the  Boy  Scout  Council 
of  Cleveland. 

JOSEPH  LANG,  general  manager  of 
WHOM,  Jersey  City,  and  chairman  of 
the  Foreign  Language  Committee  of 
the  NAB,  will  supervise  the  foreign- language  radio  campaign  for  the  USO 
Greater  New  York  appeal  in  coopera- 

tion with  E.  J.  K.  Bannvart,  vice- 
president  of  the  Blow  agency  and  ra- dio chairman  of  the  USO  New  York committee. 

MERRILL  N.  PHEATT,  public  re- lations director  of  WSPD,  Toledo,  has 
l)een  commissioned  a  first  lieutenant 
and  has  reported  to  Santa  Ana,  Cal., 
as  public  relations  officer  in  the  Army 
Air  Force. 
ROYAL  E.  PENNY,  sales  manager 
of  WBT,  Charlotte,  has  been  appoint- ed to  the  auxiliary  fire  service  of  the 
Charlotte  Civilian  Defense. 

HOWARD  O.  PETERSON,  commer- cial manager  of  WOW,  Omaha,  has 
been  commissioned  a  major  in  the 
Army  and  has  reported  for  duty  as 
public  relations  officer  for  the  7th 
Corps  Area  with  headquarters  in 
Omaha. 
CHARLES  P.  MANSHIP  Jr.,  presi- 

dent of  WJBO  and  W45BR,  Baton 
Rouge,  and  vice-president  of  the  State- Titnes  <&  Morning  Advocate,  is  now  on 
duty  as  public  relations  officer  for  the 
8th  Naval  District  with  headquarters 
at  New  Orleans.  He  has  been  commis- sioned a  lieutenant  j.g. 
WARREN  STOEFFER  has  been 
named  manager  of  the  Corvallis  stu- dios of  KWlL,  Albany,  Ore.,  replacing 
Derwood  Smith,  inducted  into  the 
Army. 

M.  V.  CHESNUT  has  been  ai,pointed 
manager  of  CJVI,  Victoria,  B.  C. 
He  was  formerly  manager  of  CKOC, 
Hamilton,  Ont.  He  replaces  Cecil  L. 
Berry,  who  returns  to  manage  CFGP, 
Grande  Prairie,  Alta. 

RONALD  SEDGWICK,  20-year-old son  of  Harry  Sedgwick,  of  CFRB, 
Toronto,  and  chairman  of  the  board 
of  the  Canadian  Association  of  Broad- 

casters, has  joined  the  Royal  Cana- dian Air  Force. 

RONALD  C.  ERASER  has  been  ap- 
pointed commercial  manager  of  C.JLS, 

Yai-mouth,  N.  S.,  succeeding  Richard 
Irvine  who  has  joined  the  Royal  Cana- dian Air  Force. 
HEWITT  KEES.  chief  engineer  of 
KOH,  Reno,  has  been  named  manager, 
replacing  Jack  Winston  who  has 
enlisted  in  the  Army.  Merrill  Inch 
has  reassumed  his  post  as  commercial 
manager.  Tom  Boland  has  been  as- 

signed as  acting  chief  engineer. 

MARK  WOODS,  president  of  BLUE, 
now  on  a  countrywide  tour,  visited 
the  new  BLUE  studio  in  San  Fran- 

cisco last  week.  From  Hollywood,  his 
next  stop,  he  goes  to  Cleveland,  re- turning to  New  York  May  15. 

WALKER  G.  WHITE,  since  1932 
manager  of  the  Northeastern  district 
of  Westinghouse  Elevator  Co.,  has 
been  named  manager  of  the  company's new  emergency  products  division  with 
responsibility  for  the  production  and 
delivery  of  all  war  equipment  in  gov- ernment orders. 

Joseph  Claggett  Seacrest 
JOSEPH  CLAGGETT  SEACREST, 
77,  for  44  years  publisher  of  the 
Nebraska  State  Journal,  part-owner  of 
KFAB-KFOR,  Lincoln,  and  KOIL, 
Omaha,  died  in  Lincoln  April  21  after 
an  illness  of  four  years.  He  is  sur- 

vived by  a  widow  and  two  sons,  Fred 
S.  and  Joe  W.  Seacrest,  who  are  in 
charge  of  the  management  of  his  prop- 

erties. Several  years  ago  he  placed  his 
interest  in  the  State  Journal  and  other 
properties  in  a  continuing  trust,  which 
insures  perpetuity  of  ownership  of  the 
newspaper.  At  the  termination  of  the 
trust  a  large  portion  of  the  estate 
will  be  paid  to  the  U  of  Nebraska. 

DEPARTMENT  and  specialty  stores 
will  open  the  men's  straw  hat  season 
with  promotions  May  18-21. 
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HARLOW  WILCOX,  Hollywood  an- 
nouncer, has  succeeded  Bill  Goodwin 

on  the  weekly  CBS  Blondie  program 
sponsored  by  R.  J.  Reynolds  Tobacco 
Co.  Wilcox  also  announces  the  NBC 
Fibber  McGee  &  Mollie  Show,  spon- 

sored by  S.  C.  Johnson  &  Sons.  Good- 
win, recently  signed  to  a  seven-year Paramount  actor  contract,  continues 

as  announcer-stooge  on  the  weekly 
NBC  Burns  d  Allen  Shotc,  sponsored 
by  Lever  Bros. 
ROLPH  BURR  has  been  added  to 
the  announcing  staff  of  KFRC,  San 
Francisco. 
FRED  FOT,  announcer  of  WJLB, 
Detroit,  has  announced  his  engagement 
to  Kathleen  Breihan,  vocalist,  with 
the  wedding  date  set  for  early  sum- mer. 
W.  J.  TOWNER,  traffic  manager  of 
KMPC.  Beverly  Hills,  Cal.,  and  Kath- 
ryn  Halbrook,  of  Memphis,  were 
married  in  Yuma,  Ariz.,  April  12. 
HAROLD  FAIR,  program  director  of 
WHO,  Des  Moines,  has  been  elected 
president  of  the  Des  Moines  Civic 
^lusic  Assn. 
MARIAN  NICHOLS,  recent  radio 
graduate  of  Ohio  State  U.  has  be- come the  first  woman  announcer  of 
KOB,  Albuquerque. 
PIERCE  ADDIS,  program  promotion 
director  of  KFEL,  Denver,  has  joined 
the  Army  Air  Force  being  succeeded  by 
Bethel  Cardey.  Fernita  Knapp  has 
joined  KFEL's  traffic  department. 

TY  TYSON,  baseball  broadcaster  of 
W  W  J,  Detroit,  has  been  confined  to 
Harper  Hospital  for  an  operation. 
In  his  absence  Paul  Williams  is  giv- 

ing the  accounts  of  Tiger  games. 

JOHN  P.  LEWIS.  Floyd  J.  Ryel  and 
Robert  Ellis  have  joined  the  an- 

nouncing staff  of  WCAO.  Baltimore. 
Francis  L.  Dice.  Raymond  Moffett 
and  John  Ademy,  WCAO  announcers, 
have  entered  the  service. 

JERRY  CAMPBELL,  formerly  of 
WMRO,  Aurora,  111.,  has  joined  the 
production  staff  of  WLS  Chicago. 

SALOME  SIMMONS,  women's  editor and  announcer  of  KFEL.  Denver, 
and  Mark  Hansen,  conductor  of 
KFEL  programs,  were  married  April 22. 

RONALD  DAW^SON,  formerly  pro- duction director  of  the  West  Virginia 
Network,  has  joined  the  program  staff 
of  WHBF,  Rock  Island.  111. 

GEORGE  GUYAN,  announcer-super- 
visor of  WBBM,  Chicago,  has  left  for 

officer  training  school  in  Miami.  Bob 
Cunningham,  staff  announcer,  succeeds him. 

JACK  GREG  SON,  program  and  pro- 
duction manager  of  KPAS.  Pasadena. 

Cal.,  has  resigned.  Kee  Maxwell  and 
Bill  Holmes,  news  writers,  have  also 
left  the  station. 

BOB  BACH.  m.c.  of  the  Saturday 
evening  Platterbrains  program  on 
WMCA,  New  York,  has  joined  the 
Army.  Replacing  him  is  Leonard 
Feather,  who  has  been  associated 
with  the  program  as  a  record  expert 
since  it  started  on  the  station. 

DOUG  MELGES,  formerly  of  WMIN. 
Minneapolis,  has  joined  the  announc- 

ing staff  of  WLOL  Minneapolis.  He 
replaces  Peter  Temple,  who  resigned  to 
join  the  Navy. 

Got  His  Egg 

"EGGS  is  eggs, — and  you 
can't  bake  a  cake  without 
them, — even  on  the  air,"  de- 

clared Lou  Woehr,  sound  ef- 
fects technician  of  CBS-Chi- 
cago, when  the  accounting  de- 

partment questioned  an  order 
for  eggs  for  a  recent  broad- 

cast of  That  Breivster  Boy. 
But  Lou  won,  and  the  squishy 
sound  of  an  egg  being  cracked 
open  during  a  kitchen  scene 
on  the  Wednesday  night 
serial  was  exactly  that. 

PATRICIA  LOCHRIDGE.  of  the  spe- 
cial events  department  of  CBS.  is 

author  of  a  feature  story  apnearing  in 
the  May  issue  of  ̂ yom(urs  Home  Com- 

panion titled  "The  Unconquerable''. 
FRED  BARR,  announcer  of  WWRL. 
New  York,  is  now  program  director. 
RAY  ERLENBORN,  Hollywood 
sound  effects  man  and  stooge  on  the 
NBC  Al  Pearce  (&  His  Gang,  and  Mar- 

garet Lenhart,  radio  singer,  will  be 
married  in  June. 

DON  CORDRAY.  former  NBC  an- 
nouncer, has  joined  the  announcing 

staff  of  WNEW.  New  York. 
ROBERT  LAWRENCE  S:MECK. 
formerly  staff  writer  and  producer  of 
WIRE  and  WFBM.  Indianapolis,  and 
recently  of  McCauu-Erickson.  Chi- 

cago, as  radio  producer  and  writer, 
has  joined  WNEW,  New  York. 
ROLAND  BARBER,  formerly  an- nouncer of  KVSF,  Sante  Fe,  N.  M., 
has  joined  the  announcing  staff  of 
W47NY,  New  York  FM  station  owned 
by  Muzak  Corp. 

CHARLES  BALTIN,  assistant  di- 
rector of  the  defense  and  war  activi- 

ties department  of  WHOM.  Jersey 
City,  has  been  named  head  of  the  pro- duction section  of  the  New  Jersey 
State  Radio  Assn..  which  will  conduct 
a  statewide  meeting  of  State  Teachers' College.  Trenton. 

:MARDI  LILES.  assistant  program  di- 
rector of  WWNC.  Asheville.  N.  C, 

has  joined  the  ̂ larines.  Ezra  Mcin- 
tosh, program  director,  is  giving  a 

series  of  radio  lectures  at  the  Ashe- 
ville School  for  Boys. 

PARKER  GAYMAN,  announcer,  has 
joined  KFRC.  San  Francisco,  replac- 

ing Dick  Wynne,  who  has  joined 
the  Marines. 

JACK  McDonald,  former  public  ad- dress announcer  at  the  Seals  Stadium 
in  San  Francisco,  has  joined  KYA  as 
sportseaster. 
BETTY  FOSSBINDER.  formerly  a 
speech  teacher,  has  joined  the  announc- ing staff  of  WTAQ,  Green  Bay,  Wis. 

MORT  WERNER,  in  Hollywood  sev- 
eral years  has  joined  KQW  San  Jose. 

Cal. 

WALTER  WILSON  has  been  made 
assistant  to  Mort  Lawrence,  all-night 
announcer  of  WIP,  Philadelphia,  suc- 

ceeding Milton  Gottlieb,  now  in  the 
Army. 

JOHN  D.  SCHEUER  has  been  ap- 
pointed night  supervisor  of  WFIL, 

Philadelphia.  For  two  years  he  has 
been  in  charge  of  new  business  for 
Adrian  Bauer  Adv.  Agency,  Philadel- 

phia. 

.TAMES  ALLAN,  director  of  publicity 
and  special  events  of  WFIL,  Philadel- 

phia, has  received  a  lieutenant's  com- mission in  the  Quartermasters  Corps 
in  Washington. 

Have  SPOT 

tell  \ 

N ATI'S  ONLY, 

MPLETE  RADIO 

LING  SERVIC 

Finest  technical  facilities  for  intensive  cover- 

age of  the  Greater  Cincinnati  market  and  per- 

fect production  of  your  broadcast  message. 

Finest  program  facilities  of  any  Cincinnati 

Station. 

A  tested,  effective  merchandising  program 

that  keeps  plugging  your  program  and  selling 

your  product  from  broadcast  to  point-of-sale. 

Ideal  relations  v/ith  the  dealers  v/ho  handle 

i^S^*^       your  product. 

Hr    Hr  T*- 
326  W.  Madison 

CHICAGO 

Pete  Kurtzer 

20  E.  57th  St. 
NEW  YORK 

Loren  Watson 

Peggy  Stone 

3rd  &  Market  St. 
SAN  FRANCISCO 

John  Livingston 

i^^t^s  ̂ astsA  l^^s 

5000  WATTS,  DAY  AND  NIGHT- NBC  AND  BLUE  NETWORKS 
REPRESENTED      BY      SPOT      SALES,  INCORPORATE! 
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BILL  CONINE,  formerly  of  KOMK, 
Tulsa,  has  been  named  program  man- 

ager of  KOCY,  Oklahoma  City,  replac- 
ing John  Ilollis  who  has  joined  the 

Army.  Paul  Duncan,  also  from  KOME, 
has  joined  KOCY's  announcing  staff. 
Eric  Norman  has  taken  over  announc- 

ing duties  of  Ted  Andrews  who  has 
resumed  baseball  sportseasts. 

OTIS  T.  WINGO,  Washington  cor- 
respondent of  WMCA,  New  York, 

married  Eleanor  Lemly  Bunker,  of 
Washington,  April  17. 
LOUIS  ROEN,  NBC  announcer  on 
The  Guiding  Light,  has  been  appointed 
commander  of  Squadron  4  of  the  Il- linois Civilian  Air  Patrol. 
DOROTHY  CHADWICK,  instructor 
at  West  Virginia  U,  replaces  Ted 
Spears  June  1  as  director  of  the  Tri- State  Farm  and  Home  Hour  over 
WWVA,  Wheeling.  Until  then  she  will 
work  in  conjunction  with  Don  Hop- 

kins, staff  announcer.  Spears  left  to 
join  the  Navy. 
BOB  PEEBLES,  formerly  of  WJTN, 
Jamestown,  N.  Y.,  has  joined  the  an- 

nouncing staff  of  WCAE,  Pittsburgh. 
LES  LIBBER,  partner  with  Hal 
Davis  in  the  New  York  publicity  firm 
of  Davis-Lieber,  is  on  a  three-week 
good  neighbor  tour  of  Cuba  as  leader 
of  a  six-piece  orchestra.  Sanctioned 
by  the  Government,  the  tour  is  spon- 

sored by  Martin  Gosal,  Havana  cig- 
arette firm,  which  is  presenting  the 

band  on  station  Cadena  Azul. 

DON  HASTINGS  has  been  named 
news  editor  and  newscaster  of  WIBC, 
Indianapolis. 

RICHARD  BELT,  continuity  chief 
of  WHIO,  Dayton,  has  received  a 
Naval  ensign's  commission  and  will  be stationed  at  the  Great  Lakes  Naval 
Training  Station.  He  is  succeeded  by 
George  Lummus.  Harry  W.  Butler, 
formerly  of  WCBS,  Springfield,  BL, 
has  joined  the  announcing  staff  of 
WHIO. 

ANNAMAE  DORNEY.  of  the  press 
department  of  NBC  Chicago,  was  mar- 

ried to  James  Grifiin,  Chicago  at- 
torney, April  IS. 

LEE  BENNETT,  former  vocalist  of 
Jan  Garber's  orchestra,  has  joined  the announcing  staff  of  WGN,  Chicago. 

IRA  MARION,  freelance  writer,  has 
joined  the  scriptwriting  division  of  the 
BLUE,  replacing  Elizabeth  Todd,  on 
leave  of  absence.  Also  joining  the 
BLUB  script  staff  May  15  will  be 
Ranald  MacDougall,  formerly  of  the 
NBC  script  staff',  who  will  replace Charles  Newton,  resigned. 

PAUL  COURTNEY,  formerly  copy 
desk  man  of  the  Chicago  Daily  Neivs 
and  State  editor  of  the  Rockford  Star, 
has  joined  the  news  staff  of  WBBM, 
Chicago,  replacing  Tom  Noble  who  has 
joined  the  Army. 

BAYLISS  CORBETT,  newsman  of 
KXOK.  St.  Louis,  has  entered  the 
Army.  He  is  replaced  by  Bill  Gregory, 
formerly  of  the  St.  Louis  bureau  of 
INS. 

BUD  LYNCH,  former  sportscaster 
and  publicity  director  of  CKLW, 
Windsor-Detroit,  and  now  in  the 
Canadian  Active  Service  Force,  was 
married  recently  to  Frances  Gee  at 
Hamilton,  Ont. 

GAY  BATSON,  announcer  of  WSMB, 
New  Orleans,  has  resigned  to  join 
the  Army. 

CLAIRE  HARRISON,  continuity  di- 
rector of  KWK,  St.  Louis,  was  pre- 
sented an  award  for  meritorious  serv- 

ice to  the  Women's  Advertising  Club 
of  St.  Louis  at  the  organization's  re- cent gridiron  dinner. 

LEO  BOLBY,  sportscaster  of  WFBL, 
Syracuse,  has  joined  the  Army  Air 
Force   as   a   first  lieutenant. 

DAVID  N.  SIMMONS,  promotion 
manager  of  KDVL.  Salt  Lake  City,  is 
radio  coordinator  for  the  local  war 
bond  sales  committee. 

SAM  SIMMS,  former  member  of  Or- 
rin  Tucker's  band  and  now  an  an- 

nouncer of  WFI>]\I,  Indianapolis,  re- 
cently became   the   father  of  a  girl. 

DAVB'  MILLIGAN,  continuity  Avriter 
of  WFBM,  Indianapolis,  underwent 
an  appendectomy  April  10. 
ED  DENKEMA,  formerly  of  WOOD- 
WASH,  and  WLAV,  Grand  Rapids, 
joined  the  announcing  staff  of  WKBZ, 
Muskegon,  Mich.  He  replaces  Louis  T. 
Dwyer.  who  has  joined  KTSM,  El 
Paso.  Bill  Bannett,  new  to  radio,  has 
joined  the  continuity  staff  of  WKBZ. 
PAUL  KACZANDER,  parttime  an- 

nouncer of  W49D,  Detroit,  was  an- nounced winner  in  the  Detroit  Fred 
Allen  contest.  He  has  been  awarded 
$200  and  an  all-expense  trip  to  New York. 
HAL  NEAL,  parttime  announcer  of 
W49D,  Detroit,  has  joined  the  an- nouncing staff  of  WJLB,  Detroit. 
LAURENS  MOORB,  formerly  of  the 
guest  relations  staff  of  NBC  New 
York  studios,  has  joined  WGAC, 
Augusta,  Ga.,  as  announcer. 
GEORGE  A.  PUTNAM.  CBS  an- 

nouncer, has  been  named  to  handle  com- 
mercial announcements  for  Ivory  Snow 

heard  in  the  East  on  Junior  J\[iss, 
Shirley  Temple's  CBS  program,  spon- sored by  Procter  &  (!nmblo  Co. 

BETTY  BARTON,  who  formerly  con- 
ducted a  program  on  WKY,  Okla- 

homa City,  has  joined  WWNY,  Water- 
town,  N.  Y.,  and  is  broadcasting  a 
five-times  weekly  women's  participat- 

ing program. 
BEN  BENSON,  formerly  announcer 
of  KMTR,  Hollywood,  has  joined 
KIEV,  Glendale,  Cal.,  in  a  similar 
capacity.  He  succeeds  Gene  Holce 
who  resigned  to  join  the  Army.  Bill 
Rogers,  new  to  radio,  has  also  joined 
KIEV  as  announcer,  succeeding  Fred 
Gwynn,  resigned. 
HOWARD  FLYNN,  former  announc- er of  KSL.  Salt  Lake  City,  has  joined 
KFI-KECA,  Los  Angeles,  in  a  similar 
capacity.  He  succeeds  Al  Poska  who 
resigned  to  join  the  Nav,v. 

Dr.  Shirley  W.  Wynne 
DR.  SHIRLEY  WILMOTT  WYNNE, 
59,  former  health  commissioner  of  New 
York  and  conductor  of  the  five  time 
weekly  Food  Forum,  sponsored  for  the 
last  year  on  WHN,  New  York,  by  the 
American  Institute  of  Food  Products, 
died  April  19  at  St.  Luke's  Hospital, New  York,  following  an  operation. 
According  to  WHN.  the  program  will 
continue  for  the  American  Institute 
with  a  different  conductor  in  charge, 
as  y(M  iinsclected. 

BECKER  PURCHASES 

COISTROL  OF  WTBO 
ACQUISITION  of  the  control  of 
WTBO,  Cumberland,  Md.,  by 
Frank  V.  Becker,  general  manager 
who  already  was  a  50%  stock- 

holder, was  authorized  last  Tues- 
day by  the  FCC.  Mr.  Becker,  the 

FCC  discloses,  will  pay  $22,500  to 
Leon  V.  Pamphilon  for  his  49.6% 
holding  in  WTBO,  thereby  accru- 

ing a  total  of  99.6%.  The  other 
fractional  stock  is  held  by  Charles 
Z.  Heskett,  local  attorney. 
Mr.  Pamphilon,  engineering 

supervisor  of  WFIL,  Philadelphia, 
had  bought  his  interest  in  WTBO 
along  with  Arnold  Nygren,  WFIL 
chief  engineer,  from  Roger  Clipp, 
general  manager  of  WFIL,  in  the 
spring  of  1939.  Mr.  Pamphilon  sub- 

sequently bought  out  Mr.  Nygren's share  late  in  1940.  WTBO  is  on 
820  kc.  with  250  watts. 

INDIANAPOLIS  Broadcasting  Inc., 
operator  of  WIRE,  Indianapolis,  has 
been  elected  to  membership  in  the  Ad- vertising Federation  of  America. 
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New  San  Francisco  Home  of  NBC 

Protective  Measures  Taken  By  NBC 

Against  Coast  Bombing  and  Sabotage 

NEW  JSBC  STUDIOS 

OPENED  ON  COAST 
THE  LUXURIOUS  million  dollar 
home  of  NBC  in  San  Francisco 
started  a  week-long  dedicatory 
program  on  Sunday,  April  26,  offi- 

cially opening  its  doors  to  the  pub- 
lic on  that  date.  An  invited  stu- 
dio audience  witnessed  a  broadcast 

of  the  Jack  Benny  program.  On 
the  same  date  One  Man's  Family 
originated  in  the  Bay  City  network 
studios. 

Other  Hollywood  programs  to  be 
heard  from  San  Francisco  during 
the  eight-day  celebration  are  Burns 
d  Allen,  April  28;  Point  Sublime, 
April  29;  Al  Pearce  and  His  Gang, 
April  30;  Whodunit,  May  1;  The 
Great  Gildersleeve,  May  3.  The 
regional  show,  Hawthorne  House, 
will  hold  the  spotlight  on  April  29 
and  a  BLUE  program,  Tune  Out 
Time,  will  be  featured  May  2. 

The  new  NBC  Building  is  jointly 
tenanted  by  NBC  and  the  BLUE, 
the  latter  on  a  rental  basis.  San 
Francisco  headquarters  will  be 
host  to  a  number  of  visiting  NBC 
executives  during  the  week's  cel- 

ebration including  Sidney  Strotz, 
in  charge  of  the  NBC  western  di- 

vision; John  Swallow,  program  su- 
pervisor; Robert  McAndrews,  sales 

promotion  manager;  Harold  Bock, 
publicity  director;  Frank  Berend 
and  Joe  Alvin.  From  the  BLUE 
will  come  Mark  Woods,  president, 
and  Don  E.  Oilman,  vice-president 
in  charge  of  the  western  division. 

WE  Sells  Subsidiary 

SALE  of  Audio  Productions  Inc., 
to  Frank  Speidell,  president,  was 
announced  April  20  by  T.  Ken- 

nedy Stevenson,  vice-president  of 
Western  Electric  Co.,  New  York. 
For  the  last  nine  years,  Audio 
Productions  has  been  operating  as 
a  WE  subsidiary  engaged  in  pro- 

duction of  industrial,  advertising 
and  training  films.  According  to 
Mr.  Speidell,  the  new  firm  will  op- 

erate in  association  with  Film  In- 
stitute Inc.,  of  which  Lawrence  J. 

Fox  Jr.  is  president,  and  the  board 
includes  Joseph  Cullman,  Howard 
S.  Cullman,  John  F.  Wharton  and 
others  in  publishing  and  financial 
circles.  Mr.  Fox  will  become 
treasurer  of  Audio,  Mr.  Speidell 
will  continue  as  president  with 
Herman  Roessle,  as  vice-president 
and  P.  J.  Mooney  as  secretary. 
Audio's  new  production  center  and 
general  offices  are  at  630  Ninth 
Ave.,  New  York. 

GUARDING  against  breaking  of 
communications  by  bombing  or 
sabotage,  a  complete  emergency 
wartime  basis  setup  which  can  be 

put  into  operation  on  a  moment's notice  has  been  evolved  by  NBC 
Hollywood  engineering,  program 
and  operations  executives,  accord- 

ing to  Sidney  N.  Strotz,  Western 
Division  vice-president. 
The  entire  staff  has  been  or- 

ganized for  emergency  purposes, 
with  all  men  on  24-hour-a-day  call, 
he  said.  In  case  of  bombing  or  other 
attack  during  daylight  hours,  em- 

ployes directly  concerned  with 
technical  aspects  will  operate  under 
the  emergency  setup. 

Emergency  Assignments 

Other  employes  will  report  to 
shelters  under  supervision  of  air- 

raid wardens — Frank  Figgins, 
Alex  Petry  and  Ed  Barker.  First- 
aid  workers,  recently  organized  as 
a  unit,  report  to  Eloise  Clark  and 
Myron  Elges,  of  the  Pacific  Coast 
BLUE  sales  division,  also  housed 
in  the  NBC  Hollywood  building. 
Maintenance  men,  under  Claude 
Ferrel,  have  been  trained  in  fight- 

ing incendiary  bombs  and  complete 
fire-fighting  and  rescue  equipment 
has  been  installed  in  the  studios. 

Engineers  have  established  du- 
plicate systems  of  lines  for  broad- 
casting and  inter-city  communica- 

tion Mr.  Strotz  said  in  disclosing 
that  disruption  of  regular  power 
sources  will  be  met  by  an  emergen- 

cy power  unit  installed  for  broad- 
casting, teletype  operation  and 

studio  lighting.  In  addition  an 
emergency  control  panel  has  been 
erected  in  an  isolated  section  of 
the  building  for  emergency  use  and 
supplementary  studios  are  avail- 

able to  continue  essential  com- 
munication temporarily  disrupted. 

Short-wave  equipment,  designed 
for  special  events  broadcasts,  can 
be  put  into  service  to  carry  pro- 

grams in  case  of  complete  line  fail- 
ure. Continuous  broadcasting  dur- 

ing blackouts  is  possible  since  the 
network's  eight  principal  studios 
in  that  city  are  windowless.  Vital 
engineering  installations,  news- 

room, power  plants  and  air  condi- 
tioning system  are  also  housed  in 

windowless  rooms. 

They  Say  .  .  . (Continued  from  page  32) 

now.  This  is  not  "business-as-usual" 
— this  is  part  of  the  whole  busi- 

ness of  licking  Hitler  and  his  co- 
horts. But  it  must  be  done  with 

that  in  mind.  And  we  have  the 
psychological  means  and  vehicles 
to  help  do  it. 

There  are  certain  things  the 
American  public  must  know.  They 
must  know — deeply  and  intimately 
in  their  daily  lives — what  we  are 
fighting  for.  They  must  be  made  to 
realize  that  this  is,  actually,  and 
very  really,  a  war  of  good  against 
evil.  They  must  be  made  aware  that 
we  have  the  potential  power — if  it 
is  unified  and  brought  together  and 
made  to  work — to  win  this  war. 
They  must  be  made  to  understand 

CONTROL 

1  DOOM 
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BETTY  MARIE  COOK,  graduate  of 
the  Shawnee  NYA  school,  has  joined 
the  engineering  staff  of  KOCY,  Ok- lahoma City. 

HAROLD  DURHAM,  formerly  of 
KOCY,  Oklahoma  City,  has  been 
named  studio  engineer  of  WGRO, 
Louisville. 
FRANK  LESTER,  formerly  of 
KOCY,  Oklahoma  City,  has  been 
named  chief  engineer  of  KWSO,  Law- 
ton,  Okla. 
JOHN  OTT,  technician  of  WCAE, 
Pittsburgh,  has  reenlisted  In  the  Navy. 
FRANCES  NELSON  has  joined 
WWNC,  Asheville,  N.  C. 
LT.  COL.  ALFRED  R.  MARCY, 
former  chief  engineer  of  WFBL,  Syra- 

cuse, is  now  commanding  the  108th 
U.  S.  Infantry  in  the  field. 
GILLETTE  OWNBY,  formerly  of 
KVOO,  Tulsa,  Okla.,  has  joined 
KWON,  Bartlesville,  Okla.,  as  chief 
engineer. 
RAYMOND  BROOKS,  formerly  of 
WSOO,  Sault  Ste.  Marie,  has  joined 
the  engineering  staff  of  WKBZ, 
Muskegon,  Mich.  He  replaces  Hilbert 
Glade  who  has  joined  WHBF,  Rock 
Island,  111. 
DON  BALCOM,  formerly  of  WBGM, 
Bay  City,  Mich.,  and  John  Bledsoe, 
from  WXYZ,  Detroit,  have  joined  the 
technical  staff  of  WJLB,  Detroit. 

ALLAN  BODE,  sound  effects  depart- ment director  of  KFWB,  Hollywood, 
is  the  father  of  a  boy  born  April  15. 
FRANCIS  X.  SEIBOLD  has  joined 
the  engineering  staff  of  WCAO,  Balti- more. 
BERNE  SURREY,  sound  effects  man 
of  WBBM,  Chicago,  on  April  8  be- came the  father  of  a  daughter, 
Brianne. 

that  production,  and  the  means  for 
production,  are  vitally  important to  victory. 

They  must  be  shown  how  they 
individually,  in  their  civilian  life, 
can  live  and  buy  and  finance  the 
war  with  just  as  much  effect  as  if 
they  were  out  in  front  on  the  firing 
line  fighting.  They  must  be  made 
enthusiastic  about  our  fighting 
forces,  so  that  they  cheer  them  off 
when  they  leave  for  camp,  so  that 
they  can  get  a  thrill  when  they 
pass  them  on  the  street,  so  that 
they  make  their  spirit  contagious 
and  transfer  it  by  infection  to 
every  fighting  front  on  which  our 
boys  put  in  their  appearance. 

This  is  a  message  which  you 
can  carry  to  advertisers  who  won- 

der what  they  can  do.  This  is  a 
"feeling"  which  you  can  help 
spread.  Where  advertisers  feel 
they  must  curtail  their  advertising 
or  cancel  it  altogether  because  they 
have  no  product  to  sell,  you  can 
make  it  clear  that  they  have  the 
greatest  product  in  all  history  to 
sell — the  survival  of  America. 
And  advertising  this  product — 
which  you  can't  exactly  sell  over 
the  counter  tomorrow  for  cash — 
rather  than  taking  skin  off  their 
fundament  will  result  in  saving 
their  own  skin  in  the  long  run. — 
Walter  J.  Weir,  v.p.  and  copy  di- 

rector. Lord  &  Thomas,  in  talk  he- 
fore  National  Newspaper  Promo- 

tion Assn.  in  New  York,  April  20. 

RCA  has  informed  its  dealers  that 
it  will  allow  2  cents  on  each  phono- 

graph record  returned  to  it.  The  rec- ords will  be  melted  to  make  shellac. 

otnia  •  •  • 

A  big, 

concentrated 

selling  job 

at  surprisingly 
low  rates LOS  ANGELES  ^  710  KC 

Affiliated  in  management  with  WJR,  Detroit,  WGAR,  Cleveland. 
NATIONAL    REPRESENTATIVE:    PAUL    H.    RAYMER  CO. 
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functioning  at  peak  efficiency  with 

A  M  P  E  REX 

WATER  AND  AIR  COOLED 

TRANSMITTING  TUBES 

One  of  the  largest  news  gathering  organizations,  oper- 

ating twenty-six  transnnitters  in  various  parts  of  the  world, 
reports  highly  satisfactory  results  under  the  severest 
conditions  of  actual  service. 

In  the  latter  half  of  1939,  Amperex  HFBOOO's  and 
ZB3200's  were  installed  in  several  of  their  transmitters. 

After  many  other  types  of  air-cooled  and  water-cooled 
tubes  had  been  tried  and  found  wanting,  these  Amperex 
HF3000  and  ZB3200  tubes,  which  had  been  in  continuous 

operation,  were  adopted  for  the  entire  system. 

More  than  100  types  of  Amperex  Transmitting  and 

Rectifying  Tubes  are  available  for  rapid  delivery. 



THE  Ru6.in9.6.6.  OF 

BROADCASTING 

STATION  ACCOUNTS 

sp — studio  programs 
t — travscriptions 

sa — spot  announcements 
ta — transcription  announcements 

WGY,  Schenectady 
Kellogg  Co.,  Battle  Creek   (Pep),  ta,  thru 

Kenyon  &  Eckhardt,  N.  Y. 
Peter  Paul  Inc,  Naugatuck,  Conn,  (candy 

&  Gum),  3  sp  weekly,  thru  Platt-Forbes, N.  Y. 
National    Biscuit    Co.,    New    York  (NBC 

bread),  sa  weekly,  thru  MeCann-Erick- son,   N.  Y. 
Eaton    Paper   Corp.,    Pittsfiell,    Mass.,  ta 

weekly,  thru  Grey  Adv.  Agency,  N.  Y. 
Longines    Wiltnauer    Co..    Nev^    York,  sp 

weekly,  Ihru  Arthur  Rosenberg  Co.,  N.  Y. 
Walker  Remedy  Co.,  Waterloo,  sa  weekly, 
thru  Weston  Barnett  Inc.,  Waterloo. 

Lady    Esther    Co..    Chicago,    ta  weekly, 
thru  Pedlar  &  Ryan,  N.  Y. 

Hudson  Coal  Co.,  Scranton,  1  sp  weekly, 
thru    Leighton    &    Nelson,  Schenectady, N.  Y. 

Kellogg  Co.,  Battle  Creek  (corn  flakes), 
ta  weekly,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

Lehn  &  Fink,  New  York  (Hinds  Honey 
&  Almond  cream),  ta  weekly,  thru  Wil- 

liam Esty  Co.,  N.  Y. 

WKZO,  Kalamazoo 
Continental  Oil  Co.,  Ponca  City.  Okla. 

(Conoco  products).  5  ta  weekly,  18 
weeks,  thru  Tracy-Locke-Dawson,  Inc., N.  Y. 

Kellogg   Co.,   Battle   Creek    (corn  flakes), 
10  ta  weekly,  26  weeks,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Lever   Bros..    Cambridge    (Vimms),    9  ta 
weekly,  13  weeks,  thru  BBDO,  N.  Y. 

Household    Finance   Corp.,    Chicago,    3  ta 
weekly.  26  weeks,  thru  BBDO,  Chicago. 

Sinclair  Refining  Co.,  Chicago,  1  sp  weekly. 
13  weeks,  Hixson-O'Donnell  Adv.  Agency, N.  Y. 

The  Weather  Man,  Chicago,  3  sp  weekly, 
thru  Robert  Kahn  &  Assoc.,  Chicago. 

Wm.  H.  Wise  Co.  (garden  book),  6  sp 
weekly,  thru  Northwest  Radio  Advertising 
Co.,  Seattle. 

Wm.  H.  Wise  Co.  (photography),  6  sp 
weekly,  thru  Northwest  Radio  Advertis- 

ing Co.,  Seattle. 

KFYR,  Bismarck 

Lever  Bros.,  Cambridge,  15  ta  weekly, 
thru   Young  &   Rubicam.   N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati,  5  t 
weekly,  thru  Blackett-Sample-Hummert, N.  Y. 

Continental    Oil    Co.,    Ponca    City.  Okla. 
(Conoco  products).  5  ta  weekly,  26  weeks, 
thru  Traey-Locke-Dawson.  N.  Y. 

Heileman   Brewing   Co.,   La   Crosse.  Wis., 
6    ta    weekly,    13    weeks,    thru    L.  W. 
Ramsey  Co.,  Chicago. 

Socony  Vacuum  Oil  Co.,  New  York.  6  sp 
weekly,  thru  J.  Stirling  Getchell,  N.  Y. 

Lever  Bros.,  Cambridge  (Vimm  Vitamins), 
14  ta  weekly,  thru  BBDO.  N.  Y. 

Kellogg  Co.,  Battle  Creek,  19  ta  weekly.  26 
weeks,  thru  Kenyon  &  Eckhardt,  N.  Y. 

KFMB,  San  Diego 
Wilson  Packing  Co.,  Los  Angeles  (hams), 

6    sp    weekly,    thru    Brisacher-Davis  & 
Staff,  Los  Angeles. 

Shaler    Co.,    Waupun,    Wis.     (inner  tube 
patch),   7   ta   weekly,   thru  Kirkgasser- 
Drew  Adv.  Agency,  Chicago. 

KECA,  Los  Angeles 

Chamberlain  Labs.,  Des  Moines  (hand  lo- 
tion), 2  sa  weekly,  thru  Cary-Ainsworth Inc.,   Des  Moines. 

Pennant  Oil  &  Grease  Co.,  Los  Angeles 
(motor  oil),  sp  weekly,  thru  Brisacher 
Davis  &  Staff,  Los  Angeles. 

KPAS,  Pasadena 

Lyon  Van  &  Storage  Co.,  Los  Angeles 
(transportation,  furniture),  5  sa  weekly, 
thru  BBDO,  Hollywood. 

WINS.  New  York 

Riggio  Tobacco  Co..  New  York  (Regent 
cigarettes) ,  100  ta  weekly,  26  weeks,  thru 
M.  H.  Hackett,  N.  Y. 

WIS,  Columbia 
McKesson  &  Robbins,  Bridgeport.  Conn. 

(Sonetone),  9  ta  weekly,  20  weeks,  thru 
J.  D.  Tarcher  &  Co.,  N.  Y. 

Streitmann  Biscuit  Co.,  Cincinnati,  1  sp 
weekly,  13  weeks,  thru  Harry  M.  Miller 
Inc.,  Columbus. 

Beechnut  Packing  Co.,  Canajoharie  (chew- 
ing gum),  ta  weekly.  4  weeks,  thru 

Newell-Emmett  Co.,   N.  Y. 
Jacob  Ruppert  Brewery,  New  York,  6  sp 

weekly,  25  weeks,  thru  Ruthrauff  &  Ryan, N.  Y. 
Shell  Refining  Co.,  New  York,  10  ta  week- 

ly, thru  J.  Walter  Thompson  Co.,  N.  Y. 
Beacon  Chemical  Co.,  Philadelphia,  3  sa 

weekly,  thru  James  G.  Lamb  Co.,  Phila- delphia. 
Church  &  Dwight  Co.,  New  York,  6  sa 

weekly,  thru  Brooke,  Smith,  French  & 
Dorrance,  N.  Y. 

WQXR,  New  York 
Jacob  Ruppert  Brewery,  New  York  (beer 

and  ale) .  12  sa  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Quaker  Oats  Co.,  Chicago  (Sparkies).  6  sa 
weekly,  8  weeks,  thru  Ruthrauff  &  Ryan, Chicago. 

Franklin  Simon  &  Co..  New  York  (fur 
storage  department),  24  sa  weekly,  2 
weeks,    thru    Hirshon-Garfield,    N.  Y. 

A.  B.  Campbell  Carpet  Cleaning  Co.,  New 
York,  21  sa  weekly,  13  weeks,  thru 
Weiss  &  Geller,  N.  Y. 

KHJ,  Hollywood 
Golden  State  Co.,  San  Francisco  (Eskimo 

pies),  7  sa  weekly,  thru  Ruthrauff  & 
Ryan,   San  Francisco. 

Procter  &  Gamble  Co.,  Cincinnati  (Lava 
soap),  6  ta  weekly,  thru  Blow  Co.,  N.  Y. 

Tryco  Corp.,  Los  Angeles  (medical  prod- 
ucts), 12  sa  weekly,  thru  T.  Tyler  Smith 

Adv.,  Hollywood. 
Quaker  Oats  Co.,  Chicago  (Sparkies),  6  sp 

weekly,  thru  Ruthrauff  &  Ryan,  Chicago. 

WABC,  New  York 
Lehn  &  Fink  Products,  New  York  (Hinds 
Honey  &  Almond  Cream),  5  sa  weekly, 
thru  William  Esty  Co.,  N.  Y. 

Ringling  Brothers  and  Barnum  &  Bailey 
Combined  Shows,  New  York,  3  sa 
weekly,  thru  Donahue  &  Coe.  N.  Y. 

Terminal  Barber  Shops,  New  York,  2  sa 
weekly,  thru  Maxon,  Inc.,  N.  Y. 

KFBK,  Sacramento 
Kellogg  Co.,  Battle  Creek,  (Pep),  12  ta 

weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Chris  Hansen  Labs.,  Little  Falls,  N.  Y. 

(Junket),  4  ta  weekly,  thru  Mitchell- Faust,  Chicago. 
Kellogg  Co.,  Battle  Creek  (corn  flakes), 

10  ta  weekly,  thru  J.  Walter  Thompson 
Co.,  Chicago. 

WAIT,  Chicago 
sterling  Insurance  Co.,  Chicago,  7  sp 

weekly,  thru  Neal  Adv.  Agency,  Chicago. 
Brown  &  Williamson  Tobacco  Corp.,  Chi- 

cago (Raleigh  cigarettes),  1  sp  weekly, 
thru  Russel  M.   Seeds   Co.,  Chicago. 

Quaker  Oats  Co.,  Chicago  (Sparkies),  1  t 
and  1  sa  weekly,  thru  Ruthrauff  & 
Ryan,  Chicago. 

WGAR,  Cleveland 
Washington  State  Apple  Assn.,  Wenatchee, 

Wash.,  3  sa  weekly,  5  weeks,  thru  J.  Wal- ter Thompson  Co.,  N.  Y. 
Sweets  Co.  of  America,  New  York  (Tootsie 
Roll),  12  sa  weekly,  thru  Milton  Blow Co.,  N.  Y. 

National    Biscuit    Co.,    New   York  (NBC 
Bread),    7    sa    weekly,    26    weeks,  thru 
McCann-Erickson,  N.  Y. 

Lady  Esther  Co.,  Chicago,  3  sa  weekly,  thru 
Pedlar  &  Ryan,  N.  Y. 

I.  J.  Fox  Inc.,  Cleveland  (fur  storage),  30 
sa  weekly,  6  weeks,  thru  Foley  Adv.  Co., 
Cleveland 

California  Fruit  Growers'  Exchange,  Los Angeles,  10  sa  weekly,  3  weeks,  thru  Lord 
&  Thomas,  Chicago. 

Hollywood  Film  Studios,  Hollywood  (photo- 
graphs), 3  sp  weekly,  thru  Raymond  R. 

Morgan,  Hollywood. 
Food  Research  Corp.,  Cleveland,  3  sp  week- 

ly, 33  weeks,  thru  Gregory  Adv..  Cleve- land. 
Quaker  Oats  Co.,  Chicago  (Sparkies),  6  sp 

weekly,  9  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

General  Foods  Corp.,  New  York  (Post 
Toasties),  1  t  weekly,  thru  Benton  & 
Bowles,  N.  Y. 

KNX,  Hollywood 
Wesson  Oil  &  Snowdrift  Sales  Co.,  New 
Orleans  (salad  oil),  3  t  weekly,  thru 
Fitzgerald  Adv.  Agency,  New  Orleans. 

Golden  State  Co.,  San  Francisco  (dairy 
products),  weekly  sa,  thru  Ruthrauff  & 
Ryan.   San  Francisco. 

WJLB,  Detroit 
Fels  &  Co.,  Philadelphia  (naphtha  soap),  7 

sa,  13  weeks,  thru  S.  E.  Roberts,  Phila- delphia. 
Sherwin  Williams  Co.,  Cleveland  (paints), 

sa,  direct. 

Sponsor  'Gang  Busters' SINCE  Gang  Busters  has  been  of- 
fered by  BLUE  to  individual  out- 

lets for  local  sponsorship  for  the 
summer,  starting  May  1  [Broad- 

casting, April  20,  1942],  10  spon- 
sors have  signed  for  the  program 

on  11  stations.  Sponsors  and  local 
stations  for  the  program,  to  be 
heard  Friday,  8-8:30  p.  m.  are: 
Weill's  Department  Store.  WJBO, 
Baton  Rouge,  La.;  Crews  Beggs 
Department  store,  KGHF,  Pueblo, 
Col.;  Stamford  Ice  Mfrs.,  WSRR, 
Stamford,  Conn.;  Iroquois  Beer, 
WEBR,  Buffalo;  San  Felice  ci- 

gars, WAKR,  Akron,  and  WING, 
Dayton;  Carling's  beer,  WIZE, 
Springfield,  111.;  Clark  Bros,  (chew- 

ing gum),  KXOK,  St.  Louis;  Sut- cliffe  Co.  (sporting  goods),  WINN, 
Louisville;  Sunrise  Dairy,  WGNC, 
Gastonia,  N.  C;  Charlotte  Bread 
Co.,  WAYS,  Charlotte. 

Oil  Now  Stressed 

In  OFF  Campaign 

Stations  Are  Left  to  Write 
Their  Own  Continuities 

MANAGERS  of  all  broadcast- 
ing stations  in  the  17  Eastern 

States,  the  District  of  Columbia, 
Oregon  and  Washington,  on  April 
22  were  asked  in  a  letter  from  Wil- 

liam B.  Lewis,  assistant  director 
of  the  Office  of  Facts  &  Figures, 
to  cooperate  in  informing  the  pub- 

lic of  the  oil  shortage  which  is  be- 
coming increasingly  acute.  A  sim- ilar letter  was  sent  to  56  network 

news  commentators. 

Attached  to  Mr.  Lewis'  letter 
was  an  official  statement  setting 
forth  the  situation  and  indicating 
that  it  is  no  longer  possible  to 
transport  enough  petroleum  to 
meet  essential  war  needs  and  nor- 

mal civilian  demands.  According- 
ly, the  stations  and  commentators 

were  asked  to  tell  their  audiences 

that  unless  very  substantial  re- 
ductions in  gasoline  consumption 

are  achieved  immediately,  it  may 
not  be  possible  to  supply  gas  and 
oil  for  necessary  war  purposes. 

Situation  Serious 

"We  ask  your  immediate  coop- 
eration," said  Mr.  Lewis,  "in  in- 

forming the  public  of  these  facts, 
and  in  stimulating  within  your 
community  active  participation  by 
all  citizens  in  campaigns  to  reduce 
gasoline  consumption  to  minimum 
essential  needs.  Anything  you  can 
do  in  the  way  of  constant  explan- 

ation of  the  seriousness  of  this  sit- 
uation will  be  of  tremendous 

value." 

In  accordance  with  the  OFF's 
policy  of  leaving  the  writing  of 
continuities  on  its  special  war  mes- 

sages to  individual  stations,  their 
agencies  and  sponsors,  Mr.  Lews 
did  not  enclose  sample  continui- 

ties. The  statement  supplied  is  so 
inclusive  that  continuities  can  read- 

ily be  written  from  it  and  worked 
into  scripts,  comments  or  spot 
announcements. 

The  oil  shortage  message  was 
emphasized  as  a  special  project 
over  and  above  the  so-called  Net- 

work Allocation  Plan  and  Radio 
War  Guide,  which  are  scheduled  to 
start  April  27  for  two  weeks  and 
which  ask  stations  and  networks  to 
emphasize  war  bonds,  car  pooling 
and  salvage  [Broadcasting,  April 
20].  OFF  states  that  from  time  to 
time  there  will  probably  be  more 
"special  messages"  superimposed 
on  the  Network  Allocation  Plan  and 
Radio  War  Guide. 

Arakelian  in  Pa. 
K.  ARAKELIAN  Inc.,  New  York 
(Mission  Bell  wines)  is  conduct- 

ing an  extensive  Pennsylvania  ra- dio campaign  using  WFIL,  WDAS, 
Philadelphia;  WRAW,  Reading; 

KQV,  Pittsburgh;  WCBA,  Allen- town;  WARM,  Scranton;  WBRE 
and  WBEX,  Wilkes-Barre;  WKBO, 
Harrisburg.  Agency  handling  this 
part  of  the  campaign  is  Adrian 
Bauer  Adv.  Agency,  Philadelphia. 
Other  campaigns  are  being  con- ducted in  New  York,  Chicago  and 
the  Coast  [Broadcasting,  April  6]. 

Complete  coverage  always  reminds  me  of  the  Z  net 

Adv. 
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ICE-CAPADES  Inc.,  Pittsburgh,  to 
promote  the  "Ice-Capades  of  1942"  at 
Pan-Pacific  Auditorium,  Los  Angeles, 
in  a  two-week  campaign  which  started 
April  17,  is  using  300  transcribed  one- 
minute  announcements  featuring  Don 
Wilson,  announcer,  on  eight  Southern 
California  stations— KMTR  KMPC 
KFWB  KRKD  KGF.J  KFAC  KFOX 
KFVD.  In  addition,  a  scattered  sched- 

ule of  quarter-hour  remote  broadcasts 
from  the  show,  which  started  April 
23,  is  being  broadcast.  Allied  Adv. 
Agencies.  Los  Angeles,  has  the  ac- 

count. Walter  McCreery  is  account 
executive. 

ALBERTS  SUPER  MARKETS, 
through  Frederick  W.  Ziv  Inc.,  Cin- 

cinnati, has  renewed  its  weekly  Treas- 
ury Tunes,  half-hour  defense  stamp 

and  bond  awarding  show,  on  WKRC, 
Cincinnati,  with  new  format  featur- 

ing Chick  Mauthe's  orchestra.  Bill Welch  Treasury  Man  and  Nelson  King 
announcer.  WKRC  feeds  the  show  to 
WHIG,  Dayton,  and  WCOL,  Colum- 

bus, Thursdays,  8  :30  p.m.  In  addition, 
the  same  account  has  signed  for  100- 
word  announcements  on  the  Woman's 
Hour  Mondays  through  Fridays. 

AMERICAN  BENEFIT  INSUR- 
ANCE Co.,  Orlando,  Fla..  has  started 

a  five-minute  transcribed  feature  daily 
on  WTSP,  St.  Petersburg,  Fla. 

INTERNATIONAL  SHOE  Co.,  St. 
Louis  (Conformal  division),  on  April 
20  started  thrice-weekly  sponsorship 
of  Myrna  Dee  Sergent,  beauty,  health 
and  style  expert,  on  WJJD,  Chicago. 
Manhard  Adv.  Agency,  St.  Louis,  han- dles the  account. 

SMCASTING 

BUILDS  MORE  SALES 

...AT  LOWER  COST! 

More  money  for 
the  HOT  SPOTS 

Nothing  wasted  on 
the  DEAD  SPOTS 

SpncM  attention  to  ' the  TOUGH  SPOTS 

NATIONAL  STATION 
REPRESENTATIVES 

CMKAOO  •  NIW  VOIK  •  MiaoiT  ■  ii  lOUIS  •  it>H  (lANCIlCO  •  lOt  ANCdtS 

In  Reverse 

BELIEVED  to  be  one  of  the 
few  times  a  sponsor  has 
bought  radio  time  to  ask  the 
public  not  to  use  the  serv- 

ice advertised,  Yellow  Cab 
Co.,  San  Francisco,  because 
of  the  tire  shortage,  during 
its  twice-weekly  quarter-hour 
program  California  Story 
Teller  on  2  California  Don 
Lee  stations  (KFRC  KHJ) 
requests  patrons  to  use  taxis 
only  when  imperative.  Other 
methods  of  travel  are  ad- 

vocated. Agency  is  Rhodes  & 
Davis  Adv.,  San  Francisco. 

TERMINAL  BARBER  SHOPS, 
New  York,  on  April  20  started  thrice- 
weekly  sponsorship  of  Johannes  Steel's quarter-hour  news  analyses  on  WMCA, 
New  York.  The  company  also  uses 
twice-weekly  jjarticipations  on  Ade- 

laide Hawley's  Woman's  Page  of  the Air  program  on  WABC,  New  York. 
Agency  is  Maxon  Inc.,  New  York. 

BIMINI  HOT  SPRINGS,  Los  Ange- 
les (public  swimming  pool),  on  April 

17  started  for  13  weeks  sponsoring  a 
weekly  half-hour  amateur  program 
titled  The  Talent  Parade,  on  KFWB, 
Hollywood.  Hal  Hodge  is  writer-m.c, 
with  Roy  F.  Irvin,  agency  producer. 
Western  Adv.  Agency,  Los  Angeles, 
has  the  account. 
BARRON  GRAY  PACKING  Co., 
San  Jose,  Cal.  (Here's  Health  vege- table juice),  on  April  20  started  for 
13  weeks  using  six-weekly  participa- 

tions in  the  combined  Houseioives  Pro- 
tective League  and  Sunrise  Salute  on 

KNX,  Hollywood.  Agency  is  Long 
Adv.  Service,  San  Jose. 

A.  S.  BOYLE  Co.,  Los  Angeles,  in- 
troducing a  new  product.  Old  English 

Household  Cleaner,  in  a  four-week 
test  campaign  ending  May  12  is  using 
daily  spot  announcements  on  KIEV, 
Glendale.  and  KFOX,  Long  Beach. 
Cal.,  with  six  participations  weekly  in 
Violet's  Shopping  Hi-Lights  on 
KFVD.  Agency  is  J.  Walter  Thomp- 
.son  Co.,  Los  Angeles. 

DAWN  PUBLISHERS,  New  York 
(religious  publications),  has  started 
Voice  of  Tomorroio,  quarter-hour  Sun- 

days, religious  program,  on  CJCB. 
Sydney,  N.  S. ;  CKCL,  Toronto; 
CKLW,  Windsor  -  Detroit ;  CJRC, 
Winnipeg  ;  CFRN,  Edmonton.  Record- ings were  distributed  by  Dominion 
Broadcasting  Co.,  Toronto. 

INTERNATIONAL  Varnish  Co., 
Toronto,  has  started  transcribed  spot 
announcements  five  days  weekly  on 
CKOC,  Hamilton,  Ont. ;  CHEX,  Pet- 

erborough, Ont. ;  CFCH,  North  Bay, 
Ont.;  CFPL,  London,  Ont.;  CFCN, 
Calgary;  CFRN,  Edmonton;  CJRC. 
Winnipeg ;  CKCR,  Kitchener,  Ont. ; 
CFOS,  Owen  Sound,  Ont.;  CFGP, 
Grande  Prairie,  Alta ;  CKCL,  Toron- 

to. Recordings  were  made  and  dis- 
tributed by  Dominion  Broadcasting 

Co.,  Toronto. 
FRANK  FEHR  BREWING  Co.. 
Louisville  (XL  Beer),  at  present  us- 

ing 35  one-minute  spot  announce- ments daily  on  WAVE,  Louisville, 
about  June  1  will  expand  its  Louis- 

ville schedule  to  include  announce- 
ments and  programs  on  WHAS, 

WGRC  and  WINN.  Agency  is  Lane. 
Benson,  MeClure,  Chicago. 
F.  iS:  M.  SCHAEFER  BREWING 
Co.,  Brooklyn  beer),  on  May  11  shifts 
The  Schaefer  Revue  from  a  half-hour 
weekly  show  on  WEAF,  New  York,  to 
twice  weekly,  7 :30-7 :45  p.m.  on  the 
same  station.  Agency  is  BBDO,  New 
York. 
BRODIE  &  HARVIE  Ltd.,  Montreal 
(flour,  jelly  and  pudding  powders),  has 
started  daily  spot  announcements  on 
CKAC,  Montreal,  placed  by  J.  J. 
Gibbons  Ltd.,  Montreal. 
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FM  Facilities  of  WWSW 

Relay  Games  to  WSTV 
USING  FM  for  relay  purposes 
WWSW,  Pittsburgh,  is  feeding  ac- 

counts of  the  Pirates  ball  games 
to  WSTV,  Steubenville,  0.,  over  its 
high  frequency  adjunct,  W47P. 
Despite  the  35  miles  of  hilly  ter- 

rain separating  the  two  stations, 
WSTV  reports  that  its  reception 
and  rebroadcast  are  flawless. 

Recordings  off  the  air  have  been 
made  as  evidence  of  its  fidelity  and 
have  been  forwarded  to  N.  W. 
Ayer  &  Son,  agency  which  placed 
the  baseball  broadcasts  for  Atlan- 

tic Refining  and  General  Mills. 
WSTV  and  WJPA,  Washington, 
Pa.,  successfully  used  FM  last 
month  for  a  similar  pickup  of  the 
Bobo-Franklin  prize  fight  in  Pitts- 
burgh. 

KRMC  Poiver  Cut  for  Better  Frequency 

Not  to  Be  Taken  as  Precedent,  Says  FCC 

ACTION  of  the  FCC  a  fortnight 
ago  in  assigning  KRMC,  James- 

town, N.  D.,  to  the  600  kc.  regional 
frequency  with  250  watts  day  and 
100  watts  night,  caused  some  spec- 

ulation in  Washington  over  the 
wartime  licensing  policy  of  the 
FCC.  Pursuant  to  the  Havana 
Treaty,  regulations  prescribe  that 
frequencies  shall  be  used  for  the 
precise  classification  of  stations 
specified  under  Treaty  definitions, 
unless  no  other  facility  is  availa- ble. 

In  a  memorandum  opinion 
[Broadcasting,  April  20],  the  FCC 

*^DON'T  FERGIT,  rELLERS-BUSIHESS  IS 

BOfLIN'  (N  THE  RED  R(VER  VALLEY! 

AND  WDAY  KIN  SHOW  YOV  HOW  TO 

COOK  OP  SOME  FER  YERSEtFf'' 

^^^^ 

WDAYc^ 
FARGO,  N.  D. 

5000  WATTS  NBC 
AFFILIATED  WITH  THE 

FARGO  FORUM 

FREE  &  PETERS.  INC.  NATfONAi  REPRESEN  TATf  VE5 

said  that  while  600  kc.  is  available 
for  use  by  a  station  of  greater 
power  than  that  used  by  KRMC, 
such  an  increase  would  involve  use 
of  critical  materials  and  would  be 
in  conflict  with  policy  being  fol- 

lowed under  wartime  freeze  orders. 

"It  is  expected  that  the  station  will, 
when  appropriate,  make  applica- 

tion for  increased  power  and  oper- 
ation with  a  directional  antenna,  ' the  memorandum  opinion  stated. 

Not  a  Precedent 

KRMC  heretofore  has  operated 
with  250  watts  fulltime  on  1400  kc. 
The  new  authorization,  giving  the 
station  greater  coverage  due  to  the 
improved  frequency,  reduces  its 
night  power  to  100  watts,  with  250 
watts  until  local  sunset. 

In  its  notification  to  other  na- 
tions signatory  to  the  Havana 

Treaty,  the  FCC  specified  KRMC 
as  a  Class  IV  (local)  station-  on 
600  kc,  whereas  the  channel,  un- 

der the  Treaty,  is  specified  as  a 
Class  III  (regional). 
While  broadcasters  speculate 

upon  future  authorizations  of  this 
kind,  irrespective  of  channel  class, 
as  a  means  of  avoiding  use  of  crit- 

ical materials  and  at  the  same 
time  increasing  service,  the  FCC 
in  its  memorandum  opinion  said 
it  wished  to  make  it  clear  that  the 
decision  "is  not  to  be  taken  as  a 
precedent  for  future  action  in  a 
case  involving  construction  or 
where  it  appears  that  proposed  fre- 

quency changes  do  involve  the  al- 
location of  additional  quartz  crys- 

tals for  broadcast  use,  or  where 
any  substantial  amount  of  mate- 

rials, will  be  in  any  way  involved." 

Hearing  Set  on  WHAL 
Construction  Extension 
HEARING  on  the  advisability  of 
an  extension  of  time  for  the  con- 

struction of  the  new  WHAL,  Sag- 
inaw, Mich.,  an  outstanding  con- 

struction permit  since  1939,  was 
ordered  last  week  by  the  FCC. 

According  to  the  commission,  its 
action  is  based  on  the  Feb.  23 
freeze  recommendation  as  Saginaw 
is  said  to  be  already  receiving  pri- 

mary service  and  since  actual  con- 
struction of  the  station  has  not 

yet  been  started  and  the  necessary 
materials  are  not  immediately 
available.  WHAL  was  granted  to 
Harold  F.  Gross,  operator  of 
WJIM,  Lansing,  Mich.,  and  Ed- 

mund F.  Shields  for  500  watts  day- 
time on  950  kc,  since  shifted  to 

980  kc.  under  NARBA. 
The  application  of  KYW,  Phila- 

delphia, for  extension  of  its  con- 
struction permit  for  directional 

antenna  changes  was  designated 
for  hearing  for  similar  reasons  as 
were  the  new  station  applications 
of  the  Eastern  Pennsylvania 
Broadcasting  Corp.,  Scranton,  ask- 

ing 5,000  watts  on  590  kc.  with  di- 
rectional antenna;  Aloha  Broad- 

casting Co.  Ltd.,  Honolulu,  seek- 
ing 250  watts  on  1400  kc. 

JEANETTE  HOLADAY 
FIVE  FEET  and  four  inches  of 
vitality  that's  all  wound  up  in 
radio  work — that's  Jeanette  Hola- 
day,  who  can  easily  claim  to  being 
the  busiest  woman  on  the  student 
staff  of  WSUI,  operated  by  the 
University  of  Iowa  in  Iowa  City. 

Not  content  to  be  just  an  actress, 
she  turns  out  continuity  and  scripts 
for  the  station,  serves  as  woman 
commentator  at  university  dances, 
conducts  a  Vietvs  &  Interviews, 
program,  and  has  the  distinction  of 
being  the  first  woman  announcer 
on  the  station  in  its  new  wartime, 
woman-voiced  policy. 

In  the  morning  she  tells  home- makers  about  a  tempting  recipe  she 
has  taken  from  her  mother's  cook- book, then  in  the  afternoon  pleases 
the  jam-and-jive  fans  with  her 
Tea  Time  half-hour  of  recorded 
tunes.  When  Jeanette  takes  time 
out  from  radio  and  her  senior 
classwork.  it's  either  canoeing  or 
a  tennis  game. 

Clancy  Heads  Miles  Sales 
FRANK  G.  CLANCY,  since  1931 
vice-president  and  general  man- 

ager of  Miles  California  Co.,  Los 
Angeles  (Alka  Seltzer),  on  July  1 
becomes  general  sales  manager  of 
Miles  Labs,  and  will  be  headquar- 

tered in  Elkhart,  Ind.  He  retains 
his  vice-presidency  of  the  Califor- 

nia organization.  Don  P.  Wittkopp, 
for  the  last  ten  years  in  charge  of 
the  firm's  San  Francisco  office,  is 
being  transferred  to  Los  Angeles 
as  general  manager. 

INSTALLATION  of  a  new  5,000- 
watt  Westinghouse  transmitter  is  ex- 

pected to  be  completed  by  late  May 
by  WCAO,  Baltimore. 
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important 

(May  11) 

NAB 

CONVENTION 

ISSUE 

New,  Accurate 

WARTIME  GUIDE 

Including" 

1  Radio's  business  outlook,  as  seen  by  lead- 

ing authorities. 

2  Complete  guide  to  Federal  departments, 

bureaus  and  agencies  with  particular  em- 

phasis on  their  radio  setups. 

3  What  to  do  and  where  to  go  on  radio 

priorities. 

4  New  business  fields  open  to  radio  in  a 

wartime  economy, 

5  Complete  preview  of  the  first  wartime 

meeting  of  the  National  Association  of 

Broadcasters. 

This  big  edition  will  be  mailed  before  and  distributed 
at  the  NAB  Convention  convening  May  1 1  in  Cleveland. 

BROAMISTING 

The  Weekl^^^^ Newsmagazine  of  Radio 

^rdadcast  Advertisingr 

One  Page,  $230    •   Half  Page,  $130   •   Quarter  Page,  $72 



USO  Recording  Military 
For  Local  Rebroadcasts 

IN  A  DRIVE  to  provide  loctil  sta- 
tions with  recorded  messages  of 

their  hometown  boys  in  various 
camps  and  bases  all  over  the  coun- 

try, the  USO  last  Tuesday  started 
a  mobile  unit  on  a  tour  of  Army 
centers,  Naval  stations  and  USO 
clubs  in  the  New  England  States. 
The  unit  will  record  special  quar- 

ter-hour discs  of  service  men  whose 
homes  are  in  a  particular  locality 
and  then  offer  the  discs  to  stations 
in  that  community  for  rebroadcast 
purposes.  The  series  will  be  titled 
Your  Soldier. 

The  tour  was  launched  by  Ful- 
ton Lewis  jr.,  MBS  commentator, 

with  ceremonies  at  the  WOL, 
Washington,  studio  building.  At- 

tending were  Lt.  Comdr.  Edward 
A.  Hayes,  USN;  Maj.  Harold  Kent, 
Army;  Jerry  Butcher,  USO  radio 
director;  Arthur  Stringer,  repre- 

senting the  NAB. 
The  first  trip  of  the  unit  is  un- 

der the  supervision  of  Martin  H. 
Work,  radio  consultant  for  the  Na- 

tional Catholic  Community  Service, 
a  USO  member  agency.  It  is 
planned  that  the  recording  pro- 

gram will  be  considerably  expanded 
later. 

fi^df  PRO<;i?AMS 

CAESAR  PETRILLO,  musical  di- 
rector of  WBBM,  Chicago ;  Nelson 

Shawn,  radio  director  of  Arthur  Mey- 
erhoff  &  Co.,  Chicago,  and  Edward 
Ross,  the  authors  of  the  hit  song  Jhn, 
have  written  a  sequel  titled,  Jim  Went 
Away. 

EMPHASIZING  the  tyrannical
 rule  of  the  oppressors,  is 

the  newly  launched  Alias 
John  Freedom,  which  orig- 
inates from  KGO,  San  Francisco, 

for  the  BLUE  Sundays,  7-7:30  p.m. 
(EWT).  The  program  is  written  by 
Forrest  Barnes.  "John  Freedom" 
is  a  dominant  personality  in  the 
Axis-occupied  nations  to  rescue  the 
weak  and  oppressed  and  destroy  the 
foes  of  freedom-loving  people.  In  a 
swiftly  paced  version  of  war-torn 
Europe  and  Asia,  each  weekly  ad- 

venture will  shift  locale  and  char- 
acters to  reveal  "John  Freedom" 

rallying  to  the  cause  of  free  men 
and  women  throughout  the  world. 

A  Bachelor's  Suggestion 
WORKING  on  the  supposition  that 
men  can  do  a  better  sales  job  to  the 
fair  ears  than  women,  KTKC, 
Visalia,  Cal.,  is  presenting  Bache- 

lor Shopper  with  a  character, 
"Bachelor  Bill",  discussing  what  hfe 
would  like  for  meals  and  directing 
attention  to  sponsor's  food  specials. 

Angler  News 
IZAAK  WALTONS  of  the  North- 

west continue  to  learn  of  best  fish- 
ing areas  through  Fishing  Bulletin 

which  on  April  17  started  its  11th 
year  on  KALE,  Portland,  with  Bob 
Henderson  at  the  mike. 

Elmer  Diddler's  Doings: 

SEEING  STARS,  ELMER? 

All  those  stars  that  you're  looking  at,  Elmer,  are 
NBC  Red  stations.  They  are  very  happy  to  be 
NBC  Red  because  that's  the  Network  that  took 
all  those  awards  last  year  —  favorite  programs, 
favorite  entertainers,  etc. 

But  see  how  within  that  big  shaded  portion 

there's  just  one  dot.  Got  NBC  Red  all  to  itself 
up  there  in  central  and  eastern  New  York  and 

western  New  England.  That's  just  one  reason 
why  WGY  is  a  must  on  any  radio  advertising 
campaign.  Other  reasons: 

WGY  was  the  nation's  first 

50,000-watt  station. 
GENERAL  ̂   ELECTRIC 

WGY 

50,000  WATTS 
SCHENECTADY,  N.  Y. 

WGY  is  the  airea'f  only 

50,000-watt  station. 

WGY  is  the  airea's  only  20- 

year  veteran. 

Musical  Morale 

TYING  in  with  President  Roose- 
velt's recent  request  for  more  mar- 

tial music,  CBS  on  April  19  opened 
a  new  series.  Spirit  of  '^2,  keyed 
from  Washington  via  WJSV.  Kate 
Smith  appeared  on  the  first  pro- 

gram as  guest  mistress  of  cere- monies. Musical  fare  was  supplied 
by  the  Navy  band  for  the  first  pro- 

gram and  Miss  Smith  sang  favorite 
songs  of  seamen.  In  addition  she 
addressed  a  morale  message  to  lis- 

teners. On  future  programs  other 
branches  of  the  armed  forces  will 
be  featured  alternately  with  their 
respective  musical  aggregations. 
Ted  Collins  produces  and  directs 
the  entire  series. 

OPA  Information 

CONSUMERS  can  hear  questions 
on  price  control,  rationing  and  con- 

sumer problems  explained  on  OPA 
Answers,  weekly  quarter-hour  on 
WAAF,  Chicago,  under  the  spon- 

sorship of  the  Chicago  information 
division  of  the  Office  For  Emer- 

gency Management.  John  C.  Weigel, 
regional  director  of  OPA,  and 
Henry  Kingston,  radio  advisor  to 
several  war  agencies  in  Chicago, 
conduct  the  program  and  answer 
queries  from  listeners. 

Purely  Sustaining 
LIKE  CREDITING  a  bachelor  with 
a  bouncing  baby  boy,  Broadcasting 
April  13  erroneously  described  the 
Blessed  Eventer,  a  program  deal- 

ing with  vital  statistics  which  ac- 
tually originates  at  WWSW,  Pitts- 

burgh, under  the  sponsorship  of 
four  local  business  firms,  as  being 
broadcast  by  WILL,  Urbana,  the 
U  of  Illinois'  non-commercial  sta- 
tion. 

Wartime  Farming 

NEW  monthly  farm  program 
series  on  the  Canadian  Broadcast- 

ing Corp.  network  is  The  War  and 
Your  Farm.  The  program  encour- 

ages discussion  of  modern  farm 
techniques  so  that  Canadian  farm- 

ers may  produce  best  in  wartime, 
dealing  with  immediate  wartime 
problems.  First  talk,  on  April  27, 
was  on  the  subject  of  farm  ma- chinery. 

Mr.  Essex 

ESSEX  TAKES  HELM 

AT  WINSTON-SALEM 
APPOINTMENT  of  Harold  Essex, 
sales  manager  of  WSJS,  Winston- 
Salem,  as  director  of  operations  of 
that  station  and  of  FM  station 

W45MM,  under 
construction,  was 
announced  last 
week  by  Gordon 

Gray,  president  of the  stations  and 

*  of  the  Piedmont 

'VJBI^  Publishing  Co. 
k  ̂i^nl^H  ^^^y  himself 
uL  iWMHB  enlisted  as  a 

Urn.  JKniH    volunteer  officer 

candidate  in  the 

Army  [Broad- casting, April  20]. 
Mr.  Essex  has  been  connected 

with  WSJS  since  September,  1939 
when  he  was  employed  as  sales 
manager.  Prior  to  that  he  worked 
for  10  years  as  promotion  manager 
of  the  Chicago  Times,  and  before 
that  he  had  served  as  managing 
editor  and  later  as  general  man- 

ager of  the  Greensboro  (N.  C.) 
Record. 

Mr.  Essex  said  that  W45MM, 

being  constructed  on  Klingman's Peak,  adjacent  to  Mt.  Mitchell, 
would  go  on  the  air  about  May  15 
with  reduced  power.  It  holds  a  con- 

struction permit  for  50,000  watts. 
Robert  C.  Estes,  of  the  announc- 

ing staff  of  WSJS,  has  been  named 
production  manager  of  the  FM  sta- 

tion, and  C.  M.  Smith  will  continue 
as  its  chief  engineer.  Norris  O'Neil, business  manager  of  WSJS,  also 
has  been  named  business  manager 
of  W45MM.  John  E.  Miller  is  pro- 

gram director  and  Philip  Hedrick 
is  chief  engineer  of  WSJS. 

Food  for  Health 

TO  BRING  the  homemaker  scien- 
tific facts  on  nutrition  for  her  daily 

menu,  CBS  will  start  a  special 
series  of  seven  broadcasts  on  its 
regular  weekly  program  Highways 
to  Health.  Each  broadcast  will  fea- 

ture a  talk  by  a  doctor  on  various 
aspects  of  "Food  Facts  and  Nutri- 

tion." 

❖      ❖  * 
For  Servicemen 

PACIFIC  COAST  feature  on  the 
BLUE,  titled  Your  Blind  Date,  on 
April  27  will  become  a  coast-to- coast  series  for  men  in  the  armed 
forces,  and  will  include  community 
sings,  the  reading  of  a  letter  by  a 
service  man's  mother  to  her  son, 
and  short  sketches. 

WISH 

MILWAUKEE 

5.000 

COLUMBIA 

WATTS 

DAY  & 
NIGHT 

The  Kati  Agency,  Inc.  _  Representatives 

Page  42  •  April  27,  1942 BROADCASTING  •  Broadcast  Advertising 



BILL  LAWRENCE,  radio  producer 
of  Pedlar  &  Ryan,  New  York,  is  in 
Hollywood  to  handle  production  of 
Songs  hy  Dinah  Shore  on  the  BLUE, 
and  will  return  to  New  York  in  a 
month.  Starting  May  1,  the  program 
will  originate  from  Hollywood,  spon- 

sored by  Bristol-Myers  Co.,  New  York for  Mum. 

ETHEL  HARRIS  GREGORY,  copy- 
writer for  packaged  goods  advertising, 

formerly  of  Sherman  K.  Ellis  &  Co., 
New  York,  has  joined  the  copy  staff 
of  Duane  Jones  Co.,  New  York,  to 
specialize  in  radio  commercials  writ- 

ten from  the  feminine  angle. 

CARROLL  NYE,  of  the  publicity  de- 
partment of  Young  &  Rubicam, 

Hollywood,  has  been  assigned  to  the 
research  staff  in  the  agency's  New York  office  for  the  summer,  to  work 
on  the  We,  The  People  at  War  pro- 

gram, which  started  April  26  on  CBS 
for  Gulf  Oil  Corp. 
THOMAS  CAMPBELL,  formerly 
timebuyer  of  Paris  &  Peart,  New 
York,  and  previously  with  NBC,  has 
joined  the  sales  staff  of  the  Branham 
Co.,  New  York,  station  representa- tive. 
BLOUNT  SLADE,  for  several  years 
with  Brooke,  Smith,  French  &  Dor- 
rance,  has  been  appointed  vice-presi- 

dent of  that  agency.  He  was  formerly 
associated  with  Maxon  Inc. 

GENERAL  ADV.  AGENCY,  Los  An- 
geles, has  moved  its  offices  to  6518 

Selma  Ave.,  Hollywood.  Telephone 
number  is  Hempstead  5129. 
JOHN  E.  ROBERSON,  formerly  an 
executive  of  Charles  W.  Hoyt  Co.,  and 
Federal  Adv.  in  New  York,  has  joined 
the  executive  staff  of  Roy  S.  Dur- 
stine,  New  York. 

Form  New  Agency 

MURRAY  R.  DIRECTOR,  former 
partner  of  Bryde,  Richard  & 
Pound,  and  Edward  Lane,  former 
copy  chief  of  the  same  agency, 
have  formed  Director  &  Lane  Adv. 
Agency  at  250  W.  57th  St.,  New 
York;  telephone,  Circle  6-1733. 
Company  will  handle  radio  ac- 

counts, but  has  not  yet  announced 
the  names  of  the  advertisers  nor 
plans.  No  radio  director  has  been 
appointed. 

ADRIAN  SAMISCH,  who  for  the 
past  months  has  been  with  Paramount 
Pictures  as  a  director,  has  rejoined 
Young  &  Rubicam,  New  York,  and  is 
temporarily  handling  the  March  of 
Time  program  on  the  BLUB. 
PETER  JOHNSON,  formerly  writer, 
producer  and  commentator  on  the 
program  Health  Is  King,  sponsored 
by  American  Health  Products  Assn., 
on  KFRC,  San  Francisco,  has  been 
appointed  radio  director  of  Faraon 
Jay  Moss  Adv.  Agency,  Hollywood. 
MITCHELL  BENSON,  formerly  of 
the  radio  department  of  J.  M.  Mathes 
Inc.,  New  York,  and  previously  com- 

mercial program  manager  of  WOR, 
New  York,  has  joined  Lord  &  Thomas, 
New  York,  as  assistant  to  Carl  Stan- 

ton, radio  director,  to  work  on  spe- cial accounts. 

W.  S.  MOWAT,  timebuyer  of  J. 
Walter  Thompson  Co.  Ltd.,  Montreal, 
has  joined  the  Royal  Canadian  Artil- 

lery as  lieutenant.  Walter  Telford  of 
the  Montreal  office  has  been  trans- 

ferred to  the  executive  staff  of  the 
agency's  Toronto  office. 
DARRBLL  C.  ROBERTS,  formerly 
assistant  advertising  manager  of 
Chrysler  Sales  Corp.,  and  recently 
advertising  manager  of  Willys-Over- 

land, has  joined  Willard  C.  Myers 
Adv.  Agency,  Philadelphia. 

BRUNO  W.  RANDOLPH,  account 
executive  of  J.  Stirling  Getchell,  Inc., 
New  York,  has  been  elected  vice- 
president.  Randolph  has  been  hand- 

ling the  agency's  account  with  Schen- ley  Distillers  Corp.,  New  York,  for 
Golden  Wedding  and  Schenley  whis- 

kies. During  a  10-year  stay  abroad, 
he  was  Central  European  manager  of 
McCann-Erickson,  New  York,  as  di- 

rector of  Lintas  Ltd.,  London,  serving 
also  as  advertising  consultant  to  the 
Continental  Committee  of  Unilever 
Ltd.,  London. 
H.  H.  HUDSON,  Walter  Niffin,  and 
Ted  Stern  will  assist  George  Duram, 
in  charge  of  media,  in  the  placement 
of  time  and  space,  in  a  reassignment 
of  time  and  spacebuyiug  duties  at 
H.  W.  Kastor  &  Sons  Adv.  Co.,  Chi- 

FRED  F.  HURLER,  formerly  ad- 
vertising manager  of  Petroleum  Recti- 

fying Co.  and  Tretolite  Co.,  Los  An- geles, has  joined  the  McCarty  Co., 
that  city,  as  account  executive. 

MARY  GREEN,  former  San  Francis- 
co pi'oduction  manager  of  the  recently 

discontinued  agency,  Cesana  &  Asso- 
ciates, has  joined  the  advertising  de- 

partment of  Roma  Wine  Co.,  Fresno. 

N.  LOYE  MINOR,  formerly  account 
executive  in  the  radio  department  of 
Huber  Hoge  &  Sons,  New  York, 
has  joined  Equity  Adv.  Agency,  New 
York,  as  radio  director,  bringing  with 
him  the  American  Schools  account, 
currently  using  five-minute  transcrip- tions on  24  stations. 

HARRISON  T.  McCLUNG  has  been 
appointed  acting  Pacific  Coast  man- ager of  J.  Walter  Thompson  Co.  He 
has  been  in  charge  of  the  firm's  crea- tive facilities  in  San  Francisco  since 
1934.  Norman  Strouse  is  his  assistant. 

JOHN  O'BRIEN,  formerly  associate editor  of  The  Progressive  Grocer,  has 
joined  Compton  Adv.,  New  York,  in 
an  executive  capacity. 

L  &  T  Promotions 

LEONARD  M.  MASIUS,  vice- 
president  and  manager  of  Lord  & 
Thomas,  New  York,  has  been  elect- 

ed vice-president,  and  Walter  J. 
Weir,  copy  director,  has  been  elect- ed vice-president  of  the  agency. 
Weir  was  associated  with  J.  M. 
Mathes  and  with  N.  W.  Ayer,  New 
York  firms,  prior  to  joining  Lord 
&  Thomas.  Masius  joined  Lord  & 
Thomas  in  1926  and  resided  in  Lon- 

don for  some  years  as  managing 
director  of  European  business.  He 
became  manager  of  the  New  York 
office  in  1940. 

Enter  Federal  Service 

SIDNEY  W.  DEAN  Jr.,  vice-pres- 
ident and  account  executive  of  J. 

Walter  Thompson  Co.,  New  York, 
has  resigned  to  join  the  office  of 
the  Coordinator  of  Information. 
Also  resigned  from  the  agency  to 
go  into  Government  work  are  Wil- 

liam C.  McKeehan  Jr.,  and  Clement 
H.  Watson,  both  vice-presidents 
and  account  executives  of  the 
agency. 

LAWTON  CAMPBELL,  New  York 
vice-president  and  radio  director  of 
Ruthrauff  &  Ryan,  is  in  Hollywood 
to  discuss  summer  replacement  shows 
with  Thomas  Freebairn-Smith,  agency 

producer. JOHN  J.  LOUIS,  Chicago  vice-pres- ident and  radio  director  of  Needham, 
Louis  &  Brorby,  was  in  Hollywood 
during  the  past  week  for  conferences 
with  Cecil  Underwood,  agency  man- 
ager-producer. 

WKGV,  Charleston,  W.  Va.,  has  ap- 
pointed .Joseph  Hershey  McGillvra 

as  its  national  sales  representative. 

ffn  Bt,  £.04411 

Mo^  MUSIC 

Mo^  NEWS 

MoAe.  SPORTS 

Ihza  Any  Other  Network  Station 

ST.  LOUIS 

KlUK -  MUTUAL 

BROADCASTING  •  Broadcast  Advertising April  27,  1942  •  Page  43 



AGEICY 

^pp&intmentf 
HOUSE  OF  HOLLYWOOD,  Los  Angeles 
(cosmetics),  to  Eugene  F.  Rouse  &  Co.,  that 
city.  No  radio  plans. 
GOOD  LUCK  FOOD  Co.,  Inc.,  Rochester, 
N.  Y.  (desserts),  to  Moser  &  Cotins,  Utica, N.  Y. 
A.  B.  CAMPBELL  Carpet  Cleaning  Co., 
New  York,  to  Weiss  &  Geller,  N.  Y.  Radio 
and  newspaper  advertising  planned. 
CALIFORNIA  Aircraft  Institute,  Los  An- 

geles, to  Hillman-Shane  &  Breyer  Adv. 
Agency,  that  city. 
FELLER-JONES  Corp.,  New  York  (Tafto- 
lene  hosiery  rinse),  to  Moselle  Adv.  Co., 
New  York.  Using  radio,  newspapers  and 
magazines. 
NORTH  AMERICAN  AVIATION  Inc., 
Inglewood,  Cal.  (plane  production),  to 
BBDO,  Hollywood.  Plans  being  formulated 
for  a  Hollywood-originating  radio  series. 
FEHR,  FRANK,  BREWING  Co.,  Louis- 

ville, to  Lane,  Benson  &  McClure  Inc., 
Chicago.  Account  executive — R.  Lloyd Smith. 
GOOD  LUCK  FOOD  Co.,  Rochester,  to 
Moser  &  Cotins,  Utica. 
EMBRY  RIDDLE  SCHOOL  of  Aviation, 
Miami,  to  John  E.  Vodicka  &  Assoc.,  Mi- ami. Said  to  use  radio. 
GOODYEAR  AIRCRAFT  Corp.,  Akron,  to 
N.  W.  Ayer  &  Son,  Philadelphia,  and 
Arthur  Kudner  Inc.,  N.  Y.  Said  to  use 
radio 

Aspertane  Takes  Van  Horn 
ARTHUR  VAN  HORN,  newscast- 

er and  news  editor  of  WOR,  New 
York,  has  started  five  times  weekly 
AP  news  reports  on  90  MBS  sta- 

tions from  1:30-1:35  p.m.  The 
series  is  sponsored  thrice  weekly 
by  Whitehall  Pharmacal  Co.,  New 
York,  for  Aspertane  and  is  heard 
on  a  sustaining  basis  the  other 
two  days.  He  will  continue  his  five- 
times  weekly  quarter-hour  news- 

casts on  WOR  at  11  a.m.,  sponsored 
on  alternate  days  by  Manhattan 
Soap  Co.,  New  York,  and  McKes- 

son &  Robbins,  Bridgeport,  Conn. 
Van  Horn  was  news  editor  and 
announcer  of  KFRC,  San  Fran- 

cisco, until  he  joined  WOR  three 
months  ago. 

SERIES  of  transcribed  sports  epi- 
sodes, with  Sam  Baiter,  sportscaster, 

as  script  writer  and  narrator,  has 
been  scheduled  for  47  stations  since 
it  was  released  by  Frederic  W.  Ziv, 
Cincinnati.  Entitled  One  for  the  Book, 
the  series  consists  of  260  five-minute 
programs  featuring  sports  anecdotes. 

T-;:-:.l...}\\\A\\^ 
mx\  ̂ ^:t.  

Cooks  Products  Starts 

COOKS  PRODUCTS  Corp.,  San 
Francisco  (Girard  salad  dressing), 
on  April  19  started  sponsoring  a 
combination  news  -  musical  pro- 

gram titled  The  Little  Show,  on  a 
hookup  of  Don  Lee  stations  KHJ, 
Los  Angeles,  and  KFRC,  San  Fran- 

cisco, Sunday,  11-11:15  a.m. 
(PWT).  Contract  is  for  26  weeks. 
Weekly  quarter  -  hour  feature, 
based  on  the  AP  radio  wire,  com- 

bines unique  news  accounts,  hu- 
man interest  war  features,  thumb- 
nail biographical  sketches  of 

famous  personalities  and  recorded 
music.  Ray  Lewis  is  narrator  and 
m.c.  Rhodes  &  Davis  Adv.,  San 
Francisco,  has  the  account. 

At  one  o'clock  WTAG's  News  Service  has  a  rating  of  27.4*; 
in  the  early  evening  25.5*.  The  nearest  approach  to  these 
ratings  at  anytime  of  day  by  any  other  station  heard  in 
Central  New  England  is  10.3.  Even  then  for  the  same  period 

WTAG's  rating  goes  to  10.9.  The  complete  story  of  WTAG's 
leadership  is  yours  for  the  asking. 
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WTAG 

WORCESTER 

*(80.1%  and  82.7%  respec- 
tively of  total  listeners,  accord- 

ing to  all  independent  surveys) 

NBC  BASIC  RED  AND  YANKEE  NETWORKS 
EDWARD  RETRY  &  COMPANY,  INC. 

NAT/ONAl  REPRESENTATIVES 

Owned  and  operated  by  The  Worcester  Telegram-Gazette 

Houston  Joins  FM  Net 
LATEST  stockholder  to  be  added  to 
the  American  Network  Inc.,  FM's  first 
chain  of  station,  is  the  Houston  Print- 

ing Corp.,  publisher  of  the  Houston 
Post  and  applicant  for  a  new  FM  sta- tion in  that  city. 

"MOUSE"  STRAIGHT  Inc.  is  the  name  of  Kansas  City's  newest  adver- tising agency,  formed  by  the  former  radio  director  of  Ferry-Hanly  Co., 
Kansas  City.  M.  H.  Straight  (left)  announced  formation  of  the  agency 
April  15  after  having  taken  a  leave  of  absence  to  serve  as  publicity 
director  for  the  Citizens  Ticket  in  the  city's  municipal  election  campaign which  ended  March  31  and  secured  ten  out  of  11  offices.  With  him  is 
Kenneth  E.  Midgley,  Citizens  campaign  director.  The  new  agency  will 
specialize  in  transcription  production  and  placements  with  its  own 
writer-producer-actor  combination. 

The  Other  FeUow's 
VIEWPOINT 

Help,  Uncle  Sam ! 
EDITOR,  Broadcasting; 
As  manager  of  a  local  station 

with  a  small  staff,  depleted  by  the 
war,  I  most  heartily  agree  with  the 
Pacific  Coast  station.*  As  a  con- 

servation move,  to  save  paper  and 
man-power,  I  think  the  Federal 
Trade  Commisison  should  make 
less  frequent  demands  for  copies 
of  ads  for  the  duration.  I  believe 
the  smaller  the  station  the  less  fre- 

quent should  be  the  FTC  demands. 
Because  of  depleted  staff,  I 

seldom  write  letters  to  publications. 
As  long  as  I  am  doing  so,  may  I 
add  several  more  observations. 

The  Government  could  cooperate 
with  farmers  in  the  Midwest, 
away  from  the  seacoasts,  by  allow- 

ing one  weather  forecast  a  day  at 
noon,  when  most  farmers  listen  to 
their  local  radio  stations,  which 
cannot  he  heard  on  the  seacoasts 
during  the  noon  hour,  because  of 
distance  and  interference  from 
other  stations  on  the  same  waves. 

I  think  that  radio  stations  should 
be  given  priorities  on  tubes,  con- 

densers and  other  necessary  equip- 
ment to  keep  them  on  the  air. 

I  think  stations  should  be  allowed 
to  purchase  tires  and  tubes  for  the 
cars  of  its  engineers  and  for  trucks 
used  in  remote  broadcasts. 

If  any  plan  of  allocation  of  labor 
to  essential  war  industries  is 

adopted,  I  believe  sufficient  techni- cians should  be  allocated  to  radio 
stations  to  keep  them  on  the  air. 
Recently  our  chief  engineer  had  to 
work  80  hours  a  week  for  several 
weeks,  because  he  could  not  get  an 
assistant. 

Art  Thomas,  Manager 
WJAG,  Norfolk,  Neb. 

April  13,  1942. 
♦From  editorial  published  in  April  13 

issue:  "Unless  the  Federal  Trade  Commis- sion has  urgent  reason  for  checking  radio 
copy  for  as  frequent  intervals  as  in  the 
past,  no  doubt  an  immense  paper  tonnage, 
not  to  mention  hours  of  time  or  depleted 
staffs  of  stations  could  be  saved,  if  the  or- 

ders for  duplicate  copy  of  all  ads  could  be 
far  less  frequent  until  the  war  is  won." 

Shame  on  Us ! 

EDITOR,  Broadcasting: 
Was  sitting  here  in  Jim  Wood- 

ruff's Atlanta  ether  emporium 
when  I  ran  across  a  copy  of 
[Broadcasting,  March  23],  which 
carried  a  story  on  the  Army  Hour. 

Note  that  it  led  off  with  "For 
the  first  time  ...  a  show  to  ac- 

complish a  military  mission,  etc., 
has  been  produced  and  sponsored 

by  the  U.  S.  Army  .  .  ." Shame  on  you  to  forget  all  the 
columns  of  stuff  you  wrote  about 
the  Radio  Public  Relations  section 
of  the  Second  Army  of  Lt.  Gen. 
Ben  Lear  in  the  Arkansas-Louis- 

iana maneuvers.  Don't  you  recall 
that  under  sponsorship  of  the  Sec- 

ond Army,  we  produced  a  show 
every  other  day  for  Mutual,  every 
day  for  the  Texas  State  Network, 
featuring  soldiers,  written  by  sol- 

diers, transcribed  by  soldiers,  and 
the  only  method  by  which  soldiers 
in  the  field  away  from  newspapers 
would  know  what  was  going  on? 
Two  of  the  Washington  joes 

your  story  mentions  were  with  me 
in  the  venture,  too — Brooks  Wat- son and  Lt.  Rankin  Roberts  .  .  . 

Barney  Oldfield, 
Captain,  Infantry  School, Ft.  Benning,  Ga. 

April  19. 
I 

^/te^  Bid 

UlSVR 

S  YR AC  USE 

r«nYooG
etaBasi

c 

%BCRed
S;a*Vo

n 

coverin
gCenUal

 

New  Yor
k? 

Page  44  •  April  27,  1942 BROADCASTING  •  Broadcast  Advertising 



Steady  Radio  Listeners 

Regular  Attendees  at 

Movies,    Survey  Shows 
REGULAR  radio  listeners  are  reg- 

ular moviegoers,  according  to  a 
survey  by  Dr.  Leo  Handel,  direc- 

tor of  the  Motion  Picture  Research 
Bureau,  512  Fifth  Ave.,  New  York. 
According  to  Dr.  Handel,  his  study 
indicates  "clearly  that  there  is  a 
positive  correlation  between  these 
two  elements:  That  persons  who 
do  not  listen,  or  listen  rarely,  to 
the  radio  are  poor  moviegoers  and 
persons  who  listen  a  great  deal  to 
the  radio  attend  the  movies  fre- 

quently." The  analysis  was  based  on  508 
personal  interviews  which  were 
made  in  New  York  City  among 
the  boroughs  of  Manhattan,  Brook- 
lyn,  Queens  and  the  Bronx.  An 
equal  number  of  men  and  women 
were  interviewed  and  care  was 
taken  for  distribution  by  age,  in- 

come and  occupation.  Figures  ad- 
duced from  the  survey  follow: 

Radio  Listening  Monthly  Movie 
During  Evening  Attend.  Aver, 

in  Hours 
0  2.5 

to  1  3.1 
1  to  2  4.0 
2  to  3  4.2 
3  to  4  3.9 
over  4  4.5 

WEVD  Plans  Dedication 

Of  5  Kw,  Plant  April  30 
TWO-HOUR  variety  show  of 
music  and  talks  has  been  arranged 
by  WEVD,  New  York,  for  April  30 
when  it  dedicates  its  new  5,000- 
watt  transmitter.  Henry  Green- 

field, general  manager,  stated  that 
"for  the  time  being  there  will  be  no 
rate  increase  at  the  station." 

Keynote  of  the  dedicatory  pro- 
gram will  be  "Radio  At  War," under  the  chairmanship  of  Dr. 

Frank  Kingdon.  Speakers  include 
Dorothy  Thompson,  newspaper 
columnist  and  radio  commentator; 
Herbert  Agar,  editor  of  the 
Louisville  Courier  -  Journal;  Jan 
Masaryk,  son  of  the  Czechoslova- 
kian  president. 

Under  the  chairmanship  of  Clif- 
ton Fadiman,  a  roundtable  discus- 

sion of  "America  Since  Pearl 
Harbor"  will  be  presented  on  the 
program  with  Rex  Stout,  Eugene 
Lyons,  Samuel  Grafton  and  Regan 
(Tex)  McCrary  participating.  The 
musical  portion  of  the  show  will 
highlight  patriotic  songs  and  stars 
of  radio,  stage  and  screen. 

Fly  as  Moderator 
JAMES  L.  FLY,  chairman  of  the 
FCC,  will  act  as  moderator  of  the 
BLUE  America's  Town  Meeting  of 
the  Air,  and  George  V.  Denny, 
moderator  and  founder  of  Town 
Hall,  will  step  into  the  role  of 
speaker  for  the  first  time  in  the 
history  of  the  series,  on  the  April 
30  broadcast.  The  subject  will  be 
"The  Role  of  Criticism  in  War- 

time". Originating  in  Fort  Wayne, 
fourth  stop  on  Town  Meetings' summer  tour,  the  program  will  be 
heard  on  129  BLUE  stations  9-10 
p.m.,  sponsored  by  WOWO,  Fort 
Wayne,  and  the  Quest  Club.  Other 
speakers  will  be  Norman  Thomas, 
Socialist  leader;  Walter  D.  Fuller, 
president  of  the  Curtis  Publishing 
Co.  and  board  chairman  of  the 
NAM,  and  Jay  Allen,  foreign  cor- 

respondent anl  author  of  My 
Trouble  With  Hitler. 

I  18TH  FOR  BARN  DANCE 
I  WLS  Celebrates  Anniversary 
■  Of  Famous  Program  

GRANDFATHER  of  radio  barn 
dances  and  alma  mater  of  out- 

standing hillbilly  talent  through- 
out the  country,  the  National  Barn 

Dance  on  WLS,  Chicago,  celebrated 
its  18th  year  on  the  air  on  April 
18th.  The  Barn  Dance,  a  five-hour 
Saturday  evening  program  heard 
from  7  to  12  midnight,  was  first 
broadcast  on  April  20,  1924.  In 
1928,  when  Prairie  Farmer  bought 
the  station,  the  Barn  Dance  origi- 

nated from  the  Prairie  Farmer 
building,  but  in  1932  it  was  moved 

into  Chicago's  Eighth  Street  The- atre, with  a  seating  capacity  of 
1200  and  from  where  it  has  played 
to  over  a  million  paid  customers. 

Two  of  the  original  cast  are  still 
with  the  program — Grace  Wilson, 
"the  girl  with  a  million  friends", 
and  her  accompanist,  John  Brown. 

Present  sponsors  of  the  program 
are  Miles  Laboratories,  Elkhart, 
Ind.  (Alka-Seltzer) ,  which  feeds 
the  program  to  65  NBC  stations  in 
the  8-9  period;  Block  Drug  Co., 
New  York  (Golden  Capsules)  ; 
Keystone  Steel  &  Wire  Co.,  Peoria 
(fencing)  ;  Murphy  Products,  Bur- 

lington, Wis.  (feed).  The  latter 
three  sponsors  have  half -hour 

periods. 

More  for  Planters 
PLANTERS  NUT  &  CHOCO- 

LATE Co.,  Wilkes-Barre,  is  ex- 
panding its  present  schedule  for 

Planters  peanuts  with  three  quar- 
ter-hours weekly  on  KPRC,  Hous- 

ton; a  ten-minute  program  five 
days  weekly  on  WHIO,  Dayton;  ad- ditional two  minutes,  making  a 
seven-minute  program  six  days 
weekly  on  KMBC,  Kansas  City. 
The  company  has  started  Margery 
Dennis'  Musical  Notebook,  quarter- 
hour  six  days  weekly  on  WAPI, 
Birmingham,  for  peanut  oil,  in  ad- 

dition to  the  daily  morning  news- 
casts for  the  peanuts.  Agency  is 

Goodkind,  Joice  &  Morgan,  Chi- cago. 

No  Photo  Finish  in  Knoxville  Derby 

Total  Coincidental  Calls 
This  Period:  2,931,  of 

which  2,459  were  com- 
pleted. (.Mar.  17-23,  42) 

WNOX  IS  HEAVY  FAVORITE 

ON  EAST  TENNESSEE  TRACK 

WNOX WNOX 
"C" 

MORNING  !ND£X 
Tues.  thru  Mon. 

8:00  a.  m,  -  S2:00  n. 
57.6 

has  olmost 25% 

28.1 
14.3 

AFTERNOON  INDEX 
Tues,  thru  Men, 

]2:00  n.  -  6:00  D,  m. 
56.3 

MORE 

LISTENERS 

than  both 
27.9 15.8 

EVENING  INDEX 
Tues..  thru  Man, 
6,00  -  9:00  p,  m. 

51.9 

other 

Stations 

Combined!* 

33.9 14.2 

TOTAL  INDEX 

,  S;00  d.m.  -  9:00  p.m. 55.1 30.0 
14.9 

COINCIDENTAL 

SURVEY  GIVES 

WNOX  84%  MORE 

LISTENERS  THAN 

STATION  "B":  AND 
270%  MORE  THAN 

STATION   "C"  (IN 
KNOXVILLE 

ALONE). 

'To  all  three  of  Knoxville's  good  stations,  the  survey  was  compli- 
mentary— only  six  horfies  out  of  2,931  telephoned,  were  tuned — 

night  or  day — to  outside  stations. 

WNOX
 

..other  ScripPS-Ho-«^
^, 

R^dio  Station  -  „anage- same  prog-^^^  up 

P°wSo  Cincinnati.
 

coming^CJ°Uve  changed whose  Hooper  ^„  the 

time-buying    ̂ ^^^  ̂^^^ions  are 

?ep::seS^^'>^ 
The 

Branham
  Compa

ny 

When  Mr.  Hooper  comes  to  Knoxville  we 

believe  he'll  find  the  same  facts  discovered  by 
the  able  heads  of  the  University  of  Tennessee 
Departments  of  Marketing  and  Advertising — 
E,  O.  Dille  and  E.  E.  Garrison — who  conducted 
this  survey. 

KNOX
VitU

 
tENNE

SSEE 

In  all  Tennessee  WNOX  delivers  the 
biggest  CBS  market  east  of  Memphis^both 
night  and  day. 

Construction  at  WNOX  is  almost  com- 
pleted for  operation  vdth  10,000  watts  both 

night  and  day  on  990  kc. 
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EASY  LISTENING! 

EASY  ACES 

AL  PEARCE  AND  HIS 

GANG 

THE  BREAKFAST  CLUB 

on 

THE  DAYTON,  C,  STATION 

5,000  Watts  Day  and  Night 
NBC  Red  and  The  Blue  Net 

Nat.  Rep. 

Paul  H.  Raymer  Co. 

Baltimore's  Blanket! 

^^^^^^»V:  1  8  hours  a  day,  we 
^^^kM^^H^B  l<nock  on  over  200,- 
■^^■^  BB^H  000  doors!  And  our 

T    ™  y   reception  is  city-wide, 
 high  and  handsome! 

One  of  the  nation's  most  lucrative 
markets  .  .  .  served  INTACT  to  you! 
Penny  for  penny — coverage  better 
than  any!  Write  for  plentiful  proof! 

WCBM 

IIALTIIVIORE,  MARYLAND 
Natl.  Rep. — Foreman  Co.,  N.Y.  &  Chi. 

Influencing  Sales 

FAR  Beyond  Pontiao 

In  c!t!e(  .  .  .  villoget  .  .  ,  farms 
.  .  -  for  miles  and  miles  around 
Pontiac  .  .  .  the  messages  of  na- 

tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 1000  streamlined  watts. 

GET  THE 
FACTS 
FROM WCAR 

PONTIAC,  MICHIGAN 
or  the  Foreman  Co.  •  Chicago  •  New  York 

♦ 

CBS-50  KV/
 

The  Selling
  P.^^^*" 

Market 

runes  Sterti
on 

T^e  Bra**" Company 

New  York  Study — Free  Reminders — Jewelry  Folders 
Raid  Instruction — Time  Finders 

SUMMER  radio  selling  in  the area  covered  by  WOR,  New 
York,  still  presents  great  op- 

portunities for  advertisers  de- 
spite the  war,  according  to  a  "war 

edition"  report  released  last  week 
of  Five  Months  Make  A  Year,  a 
booklet  issued  by  the  WOR  pro- 

motion department  in  the  spring 
of  1941.  In  view  of  the  many 
changes  in  local  and  national  mar- 

kets as  well  as  in  the  supply  of 
commodities  themselves  this  sum- 

mer, the  booklet  reiterates  the  sum- 
mer attractions  offered  in  the  WOR 

area — its  resorts,  shoreline,  and 
large  student  audiences  available 
in  colleges  and  universities. 

Farm  Cooperation 
KYW,  Philadelphia,  demonstrated 
another  way  in  which  the  broad- 

casting industry  can  help  to  con- 
serve tires  and  gasoline.  Cooperat- 

ing with  the  Department  of  Agri- 
culture, KYW  has  taken  the  weekly 

meetings  previously  held  among  the 
department's  county  agents,  or- chardists  and  truckers  in  Southern 
New  Jersey.  All  farmers  in  the 
territory  are  now  being  advised  to 
tune  into  KYW  for  official  and 
timely  information  on  insect  and 
disease  control  as  well  as  meteoro- 

logical data.  Meetings  to  which  the 
farmers  often  came  many  miles  are 
being  drastically  curtailed.  The  in- 

formation is  being  broadcast  on 
John  Thorpe's  RFD  1060,  between 
6:15  and  6:45  each  morning.  Coun- 

ty agents  and  other  experts  are 
guests  on  the  show. 

Radio  Inaugural 

USING  RADIO  to  open  its  new 
supermarket,  Capitol  Stores  in  New 
Orleans  conducted  an  auction  of 
grocery  baskets  from  the  store  on 
WWL.  The  audience  program  from 
the  store  included  a  quiz  Food  for 
Thought  as  well  as  the  auction.  All 
prizes  were  groceries.  To  herald 
the  store's  opening  Capitol  Stores used  radio  for  the  first  time  with  a 
schedule  consisting  of  spots,  two 
half-hours  and  one  15-minute  pro- 

gram. Tickler  Premium 

A  REMINDER  ledger  with  an  as- 
sortment of  greeting  cards  for  all 

occasions  is  the  premium  offer  cur- 
rently available  to  listeners  of  the 

David  Harum  series  on  NBC  and 
CBS,  sponsored  by  B.  T.  Babbitt 
Co.,  New  York.  Titled  "Aunt  Pol- 

ly's Double  Reminder  Book",  the 
premium  is  available  for  one  wrap- 

per from  a  can  of  Bab-0  and  25 
cents.  Agency  is  Duane  Jones  Co., 
New  York. 

Jewelry  Brochures 
LAST  FALL  Reed  &  Barton,  Taun- 

ton, Mass.,  first  issued  free  tran- 
scribed spots  for  use  by  jeweler 

distributors.  More  than  70  dealers 
took  advantage  of  the  offer.  Now 
this  firm  has  prepared  a  mailing 
piece  for  the  trade  which  describes 
their  offer  and  the  successes  of 
jewelers  already  using  these  tran- 

scriptions. Transcriptions  were  pre- 
pared by  Badger  &  Browning, Boston. 

ARP  Advice 
TYING  in  with  its  newscasts  as  a 
public  service,  KGER,  Long  Beach, 
offers  a  condensed  picture  strip- 
form  air-raid  instruction  sheet  to 
listeners  upon  written  request.  Re- 

cipients must  state  time  they  heard 
the  brief  announcement  offer,  there- 

by simultaneously  creating  an  audi- 
ence analysis.  Designed  by  John- 
stone &  Gushing,  New  York  adver- 
tising art  firm,  the  promotion  piece, 

titled  What  To  Do  In  An  Air  Raid, 
has  also  been  translated  into  Span- 

ish by  KGER  for  distribution  to  its 
Mexican  audience. 

WKZO  Service 
RADIO  news  service  to  provide 
publicity  releases  for  Western 
Michigan  newspapers  has  been 
started  by  WKZO,  Kalamazoo. 
Plans  include  the  supplying  of 
daily  program  listings  for  the  four 
major  networks. 

Time  Dials 
CARDBOARD  dials  that  enable 
newscast  listeners  to  compute  the 
time  in  any  part  of  the  globe  are 
being  distributed  by  KLZ,  Denver. 
When  set  at  the  correct  hour  in 
any  time  zone,  corresponding  times 
around  the  globe  are  indicated. 

HOUSE  BILL  TRIMS 

V.  S.  BROADCASTS 
IN  LINE  with  concerted  action  in 

Congress  to  consolidate  Govern- 
ment information  and  eliminate  al- 
leged wastes  in  paper  and  "useless 

man  power",  Rep.  Jones  (R-Ohio) 
last  Wednesday  introduced  a  bill 
(HR  6937)  which  would  restrict 
appropriations  of  all  Government 
departments  or  agencies  "with  re- 

spect to  all  publications  not  re- 
quired by  law",  and  included  broad- casting under  the  general  title  of 

"publications".  The  War  and  Navy 
departments  were  excepted. 

Other  information  services  and 

media  included  in  the  "publica- tions" list  were  press  services, 
group  contracts,  exhibits,  motion 
pictures,  lantern  slides  and  lecture 
material,  photography,  individual 
contracts  and  posters. 

Rep.  Jones'  proposal  was  felt  to 
have  stemmed  from  recent  corre- 

spondence on  paper  conversion  with 
Leon  Henderson,  price  administra- 

tion chief,  and  is  designed  to  "strike out  $25,000,000  from  a  $50,000,000 
postage  bill,  $20,000,000  from  the 
Federal  pay  roll,  and  $1,500,000 
from  a  $2,400,00  paper  bill. 

Rep.  Priest  (D-Tenn.)  who  pre- 
ceded Rep.  Jones  on  the  House  floor 

also  spoke  for  consolidation  of 
Government  information  bureaus 
and  requested  the  Speaker  for  an 
additional  10  minutes  on  the  floor 
Monday  to  extend  his  remarks.  The 
Jones  bill  has  been  referred  to  the 
Committee  on  Expenditures  in  the 
Executive  Departments  but  had 
not  yet  been  scheduled  for  study. 

NAME 10  20i30  40  504/yfla 

FLIGHT  CONTROL  BOARD  that  keeps  tab  on  contestants  in  People 
Are  Funny,  is  explained  by  John  Guedel,  Hollywood  writer-producer  of 
the  weekly  half-hour  NBC  show,  which  started  April  10  under  sponsor- 

ship of  Brown  &  Williamson  Tobacco  Co.,  in  the  interest  of  Wings  King 
Size  Cigarettes.  Interested  listeners  are:  (1  to  r)  Art  Linkletter,  co-m.c; 
Tom  Wallace,  Chicago  executive  of  Russel  M.  Seeds  Co.,  agency  servicing 
the  account;  Mr.  Guedel;  Art  Baker,  co-m.c,  Mel  Williamson,  agency's Hollywood  production  supervisor. 

Dealer  Smokes 

TO  MERCHANDISE  the  Socony- 
Vacuum  newscasts  on  KFYR,  Bis- 

marck, N.  D.,  Manager  Frank  Fitz- 
simonds  arranged  a  dealers'  ban- 

quet. To  each  diner  a  pack  of  ciga- 
rettes was  presented  with  a  note 

reading:  "Enjoy  these  smokes while  listening  to  the  Mobilgas 
News  Review  with  Bob  MacLeod, 

six  times  weekly  at  12:15  p.m." During  the  dinner  MacLeod  gave 
dealers  a  demonstration  of  the  ad- 

vertising they  were  getting. 
^  ^ 

Song  Prizes 
FOR  the  two  best  letters  telling 
the  true  story  behind  the  listeners 
favorite  song,  WGN,  Chicago,  will 
award  two  prizes  of  $25  each,  and 
will  dramatize  the  letters  on  Amer- 

ica Loves  a  Melody,  MBS  weekly 
musical  program  from  WGN. 

IOWA 
TEST  MARKET! 

722,841  responsive  lis- teners with  diversified 

year-round  incomes  en- 
able you  to  make  sound 

decisions  quickly. 

WKBH 

LaCrosse 
WISCONSIN 

REP.  by  : 

HOWARD  H.WIISON  CO. 
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WALTER  A  TIBBALS 

WITH  horses  as  his 
 hobby 

and  broadcasting  his  busi- 
ness, Walt  Tibbals,  time- 

buyer  of  the  Biow  Co., 
New  York,  leads  an  active  life. 
Wholly  responsible  for  the  radio 
campaigns  used  by  Postal  Tele- 

graph, Sweets  Co.  of  America  and 
Hills  Bros.  Co.,  Walt  also  assists 

the  agency's  radio  director,  Reggie 
Schuebel,  in  supervising  the  Philip 
Morris  network  shows  and  Ever- 
sharp's  Take  It  Or  Leave  It  pro- 

gram on  CBS.  He  has  been  asso- 
ciated with  these  accounts  in  one 

way  or  another  ever  since  1936 
when  he  joined  Biow  as  assistant 
to  Charles  Martin,  then  director 
of  production  for  the  agency. 
A  diversified  career  precedes 

Walt's  timebuying  activities,  which started  with  a  vengeance  in  1937 
when  he  became  assistant  to  Miss 
Schuedel.  Three  years  with  WNEW, 
New  York,  gave  him  his  first  ex- 

perience in  the  radio  field  from 
the  station  angle.  Starting  in  the 
mail  room,  he  did  everything  from 
handling  the  night  desk,  announc- 

ing and  engineering  to  program- 
ming, merchandising  and  some  act- 

ing. Prior  to  that,  he  worked  in  the 
classified  advertising  department  of 
the  New  York  American,  the  brok- 

erage firm  of  Stout  &  Co.,  New 
York,  and  the  marine  department 
of  Standard  Oil  Co.  of  New  Jersey. 

This  last  post  in  1929  was  Tib- 
bals' first  job.  Born  in  Red  Bank, 

ADVERTISING  PAYS  UNDER  RATIONING 

Government  Says  Instinct  is  'Natural'  To 

 Buy  Nationally  Advertised  Products  

"RATIONING  gives  practical  ap- 
plication to  a  broad  theory  of 

modern  selling:  when  down-to-the- 
last-cent  value  means  more  than 
anything  else,  the  advertised  brand 
name  makes  the  final  all-important 
difference  in  the  sale." 

This  claim  is  made  in  a  promo- 
tional brochure  released  by  M.  F. 

(Chick)  Allison,  promotion  and 
publicity  director  of  WLW,  Cin- 

cinnati, which  sets  forth  reasons 
for  continuation  of  advertising 
campaigns. 
Bearing  out  its  claim,  the 

brochure  points  to  a  recent  survey 
conducted  in  Washington  followed 
by  a  statement  of  the  Office  of 
Price  Administration  that  "It  is 
the  general  impression  at  the  OPA, 
based  on  information  already  avail- 

able, that  the  nationally  adver- 
tised brands  of  tires  and  refrigera- 
tors will  move  fast  under  ration- 

ing provisions.  The  explanation  is 

VOICES  OF  AMERICA 

Documentary  Series  Covers 

 Six  U.  S.  Areas  
DOCUMENTARY  program  series 
covering  six  sections  of  American 
life  was  released  by  the  Library 
of  Congress  last  week.  Called 
This  is  History,  the  series  consists 
of  the  voices  of  the  American  peo- 

ple in  different  sections  of  the  coun- 
try. It  was  produced  by  the  Li- 

brary's Radio  Research  Project, 
financed  by  a  grant  from  the  Rock- efeller Foundation. 

"Field  workers  interviewed  peo- ple and  recorded  their  thoughts  and 
feelings  on  questions  of  the  day. 
Material  was  gathered  in  the  Shore 
region  of  Maryland  and  Delaware, 
the  Okies  of  California,  the  moun- 

tains of  Georgia,  at  a  folk  festival 
in  Asheville,  N.  C,  a  war  plant  in 
Wilmington,  N.  C,  and  a  carnival 
in  Washington. 

The  entire  project  was  super- 
vised by  Philip  Cohen,  director  of 

the  project  now  with  OFF.  He  was 
assisted  by  Alan  Lomax  and  Jo- 

seph Liss.  Technical  chief  on  the 
series  was  Jerome  Weisner,  of  the 
Library  staff. 

N.  J.,  he  was  educated  at  high 
schools  near  his  home,  and  various 
prep  schools  before  winning  a 
scholarship  at  Rutgers.  Married 
in  1939  to  Margie  Hessenberger, 
then  secretary  to  L.  W.  Thomas, 
copy  director  of  Biow,  he  lives  in 
Jackson  Heights.  Walt's  love  for 
horses  extends  to  riding  every  Sat- 

urday, some  fox-hunting,  and  a 
life-long  ambition  to  have  his  own 
stables. 

TO  SELL  ARIZONA 

550kc 

19 

PHOENIX 

JOHN 
BLAIR 

"That  txplains  the  Coverage"  ^ 

CBS 
 COMPANY iAffiliate  Station  WLS  Chicago 

that  when  an  eligible  gets  a  ra- 
tioning order  to  buy  a  tire,  his 

natural  instinct  is  to  buy  a  na- 
tionally advertised  product." 

Long-Range  Soundness 

It  is  explained  in  the  brochure 
that  WLW  was  not  attempting  to 
encourage  intensive  campaigns  to 
sell  consumer  goods  under  ration- 

ing. "We  wish  merely  to  point  out," 
it  said,  "that  rationing  has  brought 
to  light  the  basic  advantages  of 
national  advertising,  the  long 
range  soundness  of  consistent  ad- 

vertising". Another  factor  to  be  considered 
in  the  argument  for  continued  ad- 

vertising, WLW  points  out,  is  that 
"with  curtailed  automobile  travel, 
the  American  small  community, 
suburban  and  rural,  is  due  to  re- 

turn to  its  own.  Hence  the  im- 
portance of  maintaining  close  re- 

lations with  all  dealers — large  and 
small — is  greater  even  than  in  less 

strenuous  times." 
"And  to  all  your  dealers",  it  was 

added,  "continued  advertising  is 
the  strongest  possible  evidence  of 
your  good  faith  in  helping  to  pro- 

tect the  investment  they  have 
made.  Your  consistent  schedule  of 
advertising,  reduced  though  it  may 
be,  is  a  constant  reminder  that 

you're  seeing  them  through." 

ARE  
VOU 

PADD
LING

 

AROU
ND 

CANOE
  (Ky.)

? 
j^tins  for  sales, 

Kyou'vebeeupadd
UJ^^.^,, 

^Uhoutmuchsucc 

like  Canoe,  Boat  ^^^^ 

you'll  be  glad
  to  kn 

Mgsbipofth^^Sta^e.^.^^  V,,ying 

,f  Kentucky  s  en  does 

income,  tbeLoms 

17.6%  fate  cotnhined! the  rest  of  tbe  =  ^perous .  To  cover  costs 

nxarket  completely,  ^^j^^j 

far  less  tban  
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Send  for  tbe
  facts! 
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u  R  C  Basic  Be* 

Just  what  the  audience 

wants! 

Local  and  international  AP  news 

Good  Commentators 

Sports  programs 

Children  programs 

Dramatizations 

Popular  music 

Comedy  sketches 

Religious  programs Variety 

Well  balanced  schedule  from 

7  AM  to  n  PM 

WIAC 

Box  4504-San  Juan,  P.  R. 
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WCAB,  Pittsburgh,  utilizes  the  1  to 
5  p.m.  afternoon  period  for  a  continu- ous show  of  recorded  music  and  news 
commentaries.  On  -  the  -  hour  news 
broadcasts  of  MBS  analysts,  Cedric 
Foster  and  Richard  Eaton,  as  well 
as  a  period  by  the  WCAB  news  staff 
are  incorporated  into  the  program. 

"WLOK,  Lima,  O.,  is  selling  programs for  commercial  sponsorship  which  ad- vertise the  sale  of  war  bonds  and 
stamps,  but  at  the  conclusion  of  each 
such  program  a  representative  of  the 
station  presents  a  check  to  the  local 
committee  covering  the  cost  of  the 
broadcast.  The  only  commercial  men- 

tion allowed  to  sponsors  is  identifica- 
tion by  name  at  station  break  time. 

U.  S.  MARINES  are  featured  in  a 
series  to  be  launched  on  WMCA,  New 
York,  and  in  bi-monthly  programs  now 
heard  on  WHOM,  Jersey  City.  The 
program  on  WMCA  will  feature  re- 

cordings by  Marine  Corp  bands  and 
talks  by  officers  on  Marine  activiti- 
tieS:  while  WHOM  presents  interviews 
with  marines  from  the  local  area,  with 
continuities  prepared  by  the  U.  S. 
Marine  Corps  Headquarters,  Wash- 
ington. 
WFDF,  Flint,  Mich.,  has  enlarged 
the  scope  of  its  local  school  broadcasts 
with  the  addition  of  Every  Wednes- 

day at  Three,  prepared  and  presented 
by  a  committee  of  classroom  teachers 
and  administrators.  Among  other  tie- 
ins  with  WFDF  are  two  radio  work- 

shops in  local  high  schools  with  an- 
other school  expected  to  build  a  studio 

with  direct  lines  to  WFDF. 

SILVER  PLAQUE  in  the  reception 
room  of  WHOM,  Jersey  City,  honors 
the  names  of  employes  who  join  the 
armed  forces. 

COVERAGE 

LEHIGH 
VERTICAL 

RADIATORS 

NO  SCALPING  PARTY  this,  but  just  a  pow-wow  between  Pacific  Coast 
BLUE  executives  and  a  couple  Indians  following  ceremonies  which 
made  little  Tommy  Coolt  an  adopted  member  of  the  Yakima  Tribe  with 
name  of  A-To-Ka  (Little  Water  Fish).  Youngster  portrays  the  Indian, 
Little  Beaver,  in  the  thrice  weekly  half -hour  adventure  series.  Red  Ryder, 
sponsored  by  Langendorf  United  Bakeries  on  Pacific  BLUE  stations. 
Pow-wowers  are  (1  to  r)  :  Leonard  Reeg,  BLUE  producer  of  the  series; 
Noel  Corbett,  network  exploitation  representative;  Tracy  Moore,  BLUE 
western  sales  manager;  Tommy  Cook;  Chief  Iron  Eyes;  Chief  Yowlachi. 

DEDICATED  to  the  "folks  back 
home",  a  new  weekly  quarter  hour 
program,  remoted  from  Santa  Ana 
(Cal.)  Air  Force  Training  Center, 
and  titled  Wings  Over  the  West  Coast, 
has  been  launched  on  Don  Lee  sta- 

tions. Musical  program  features  the 
Air  Force  band.  Private  David  Perl- 
man  is  writer-producer. 
KTSA,  San  Antonio,  was  recently 
cited  by  the  Veterans  of  Foreign  Wars 
for  meritorious  patriotic  services. 
Presentation  was  accepted  on  behalf 
of  KTSA  by  George  Johnson,  sta- tion manager. 
WJLB,  Detroit,  on  March  29  cleared 
all  commercials  for  a  two-hour  period 
to  present  an  "Americans  All"  rully  in which  26  nationalities  participated. 
Rally  featured  an  appearance  by  Anna- 
bella  and  husband,  Tyrone  Power. 
WPID,  Petersburg,  raised  $28,500  in  a 
special  three-hour  broadcast  to  sell 
war  stamps  and  bonds,  according  to 
B.  Walter  Huffington,  general  man- 

ager. Aired  Army  Day  from  9-12  p.m., 
the  script  was  prepared  by  Ray  Leslie 
and  Stewart  Spencer,  and  other  staff 
members.  Civic  leaders  were  written 
into  the  program  announcing  their 
purchases  and  urging  others  to  do 
likewise.  Direct  mail  sent  on  the  eve 
of  the  broadcast  aided  the  drive  and 
$5,500  came  in  the  first  five  minutes 
of  the  program. 
WINNER  of  the  war  bond  contest 
for  Marcli,  sponsored  by  WINS.  New 
York,  for  its  employes,  is  George 
Mannina,  office  boy.  The  station 
awards  a  $25  war  bond  to  the  em- 
jiloye  who  purchases  the  largest 
amount  of  bonds  or  stamps  each  month 
in  proportion  to  his  or  her  monthly salary. 

LEHIGH  STRUCTURAL  STEEL  CO. 
17  BATTERY  PLACE,  NEW  YORK,  N.  Y. 

Page  48  •  April  27,  1942 

and 

RADIO 

STATION 

RERRESENTATIVES 

offices 
MONTREAL  •  WINNIPEG 

TORONTO 

FOR  SUGGESTING  a  new  name  for 
the  war,  Tobias  Lopatka,  of  Brooklyn, 
received  a  $25  War  Bond,  from 
WHOM,  Jersey  City.  Lopatka's  title, "The  War  of  Survival",  was  submitted 
in  a  contest  launched  by  WHOM  after 
President  Roosevelt  had  expressed  a 
desire  for  a  new  descriptive  name  for 
the  war.  By  coincidence,  Lopatka's winning  name,  postmarked  April  7, 
was  identical  with  the  title  which 
the  President  announced  a  week  later 
to  be  the  best  from  among  suggestions 
received  in  Washington  in  response  to 
the  presidential  request. 
TO  COORDINATE  requests  for  free 
guest  talent  and  time  on  the  air  from 
civic  and  governmental  agencies, 
WWRL,  New  York,  has  established 
a  defense  bureau.  In  addition  to 
handling  requests  from  public  service 
organizations,  and  arranging  for  spe- 

cial broadcasts  in  behalf  of  govern- 
mental and  private  agencies,  the  new 

bureau  has  formed  a  unit  composed 
of  station  talent  who  have  agreed  to 
donate  their  services  gratis  at  local benefits. 

IN  ACCORDANCE  with  its  policy  of 
furthering  inter- American  relations, 
complete  radio  coverage  of  the  forth- 

coming visit  to  the  United  States  of 
Manual  Prado,  president  of  Peru,  has 
been  arranged  by  NBC  and  Radio 
Naeional  of  Peru.  Pickups  will  be 
made  by  NBC's  international  stations from  Panama,  Miami  and  Washington 
describing  President  Prado's  arrival  by plane  on  or  about  May  3. 
WEEKLY  concerts  of  the  Cleveland 
Orchestra,  which  were  fed  to  CBS  for 
national  and  international  airing  by 
WGAR,  Cleveland,  attracted  so 
much  commendation  that  it  has  been 
decided  to  review  the  series  by  means 
of  recordings  for  the  local  audience 
of  WGAR.  Principals  of  the  orches- 

tra will  appear  on  the  programs  for interviews. 

WJLS,  Beckley,  W.  Va.,  dispatched 
its  mobile  to  the  opening  of  the  new 
MacArthur  postoifice  in  MacArthur, 
W.  Va.,  the  first  town  to  be  named  in 
honor  of  the  American  war  hero. 
FIRST  anual  award  of  the  Victory 
Cup  by  WEIM,  Fitchburg,  Mass.,  to 
the  outstanding  athlete  of  the  town 
was  made  to  Carmelita  Landry,  U.  S. 
and  North  American  speed  skating 
champion. 

FCC  Denies  KOB  Plea 

To  Notify  Treaty  Office 
REQUEST  of  KOB,  Albuquerque, 
that  the  FCC  notify  the  Inter- 
American  Radio  Office  in  Havana, 
pursuant  to  terms  of  the  Havana 
Treaty,  of  its  assignment  on  770 
kc.  as  a  Class  I-B  station,  was  de- 

nied last  Tuesday  by  the  FCC. 
KOB  operates  on  770  kc.  under  a 
special  service  authorization,  be- 

ing regularly  licensed  to  1030  kc. 
The  former  assignment  is  the  Class 
I-A  clear  channel  of  WJZ,  New 
York,  key  of  the  BLUE  network. 

While  no  official  reasons  were 
given  for  the  denial,  it  is  under- stood the  Commission  concluded 
that  since  the  authoriza,tion  to  KOB 
is  in  the  experiflj^htal  field,  no 
purpose  could  be  served  by  a  no- tification to  Havana.  Engineering 
studies  are  being  made  of  the  op- 

eration of  the  station  on  the  WJZ 
channel  with  50,000  watts  local 
sunset  and  25,000  watts  night,  to 
ascertain  the  degree  of  interfer- 

ence caused.  Moreover,  it  was 
thought,  formal  notification  to  Ha- 

vana might  result  in  the  view  that 
the  channel  had  been  "broken 
down"  and  bring  about  assign- 

ments of  other  Class  I-B  and  II 
stations  on  this  continent,  which 
might  be  permissible  under  Treaty 
terms. 

Hough  Addresses  Club 
THE  IMPORTANCE  of  the  cur- 

rent inquiry  by  the  FCC  in  the 
newspaper-ownership  of  radio  sta- 

tions was  stressed  by  Harold  V. 
Hough,  director  of  WBAP-KGKO, 
Port  Worth,  and  chairman  of  the 
Newspaper-Radio  Committee, 
speaking  before  the  April  22  meet- 

ing of  the  Radio  Executives  Club 
of  New  York.  Second  guest  speaker 
was  Maj.  George  Fielding  Eliot, 
military  analyst  of  CBS.  Out-of- 
town  guests  included  Merle  S. 
Jones,  KMOX,  St.  Louis;  H.  S. 
Brown,  WHCU,  Ithaca;  Major  Ed- 

ward A.  Davies,  WIP,  Philadel- 
phia; R.  G.  Matheson,  WHDH, 

Boston;  George  Lasker,  WORL, 
Boston;  Richard  Owen,  WGR- 
WKBW,  Buffalo,  and  Charles  A. 
Denny,  WERC,  Erie,  Pa. 

WDZ  Staflf  Changes 
RECENT  PERSONNEL  changes  at 
WDZ,  Tuscola,  111.,  include  the  addi- tion of  Murray  Knight,  formerly  of 
Edward  Petry  Co.,  Chicago,  and 
writer-announcer  of  WHEC  and 
WHAM,  Rochester,  as  continuity  edi- tor. Don  Wilson,  formerly  of  WDWS, 
Champaign,  and  WGIL,  Galesburg, 
111.,  and  Gordon  Miller,  amateur  oper- ator of  Eau  Claire,  Wis.,  have  joined 
the  engineering  staff.  Bob  McCracken, 
who  recently  published  a  song  titled 
Hullabaloo,  Fay  Wells  and  Larry 
Dair  have  been  added  to  the  musical 
staff.  Bob  Williams,  engineer,  .  has 
joined  the  Army ;  Frank  Jennings, 
staff  musician,  has  joined  KFQD,  St. 
Joseph,  Mo. 

WSPD's  21st 
WSPD,  Toledo,  observed  its  21st  an- niversary with  appropriate  ceremony 
April  15.  The  5,000-watt  station 
started  operation  in  1921  under  the 
call  letters  WTAL  with  just  50  watts. 

WCKY 
The  L  B.  Wilson 

Station 

A^V  CINCINNATI    •   50,000  watts    •  CBS 
Ask  your  Agency  to  ask  the  Colonel! 

FREE  &■  PETERS,  Inc.,  National  Representatives 
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Industry  Vigorously  Opposes 

New  York  Day  light  Saving  Bill 

I        Local  Option  Plans  in  Other  States  Are  Attacked 
By  Both  Industry  and  Civic  Leaders 

fNEW  YORK  broadcasters  are  vig- 
orously opposing  legislation  pend- 

ing in  Albany  to  permit  local  op- 
tion on  an  additional  hour  of  day- 
light savings  time  between  May  15 

jand  Sept.  15,  espoused  by  New 
.York  City's  PTayor  F.  H.  LaGuar- Idia. 
f  With  universal  daylight  savings 
'time  having  been  decreed  last  Feb- 

ruary by  President  Roosevelt  as  a 
wartime  measure,  introduction  of 
local  option  daylight  saving  time 
would  play  havoc  with  broadcast 
schedules,  particularly  in  view  of 
New  York  City's  status  as  key 
originating  point.  Similar  moves 
for  local  option  are  under  way  in 
Pennsylvania  and  New  Jersey,  but 
they  do  not  appear  to  have  as 
strong  support  as  the  bill  pend- 

ing in  New  York. 
Resorts  Want  It 

Operators  of  beach  resorts  and 
entertainment  centers  are  under- 

stood to  be  pressing  for  the  addi- 
tional hour  of  daylight  time  during 

the  summer  because  of  the  boost  it 
would  give  their  business. 

Strongest  voice  in  opposition  is 
that  of  Joseph  B.  Eastman,  Direc- 

tor of  Defense  Transportation. 
On  April  20,  he  telegraphed  the 
governors  of  New  York,  New  Jer- 

sey and  Pennsylvania  that  DST, 
superimposed  on  War  Savings 
Time,  would  be  "wasteful  of  nec- 

essary public  transportation  facil- 
ities". He  said  he  would  deplore 

any  single  state  attempting  to  take 
this  step. 

Gov.  Charles  Edison  of  New 
Jersey  already  has  announced  his 
opposition  to  local  option  in  New 
Jersey,  in  keeping  with  Director 
Eastman's  suggestion.  He  an- 

nounced he  would  contact  Mayor 
LaGuardia  to  the  same  effect,  as- 

serting that  any  further  advance 
in  clocks  should  be  put  into  effect 
on  a  national  rather  than  a  local 
basis. 

The  New  York  bill  was  intro- 
duced by  Sen.  Frederic  R.  Coudert 

Jr.,  Republican,  New  York  City, 
and  would  permit  any  city  or 
county  to  advance  clocks  an  addi- 

tional hour  between  May  15  and 
Sept.  15.  Robert  Moses,  Park 
Commissioner  of  New  York,  origin- 

ally proposed  the  plan,  which  has 
been  supported  by  Mayor  LaGuar- 

dia and  representatives  of  resort 
areas. 

Eastman  Telegram 
The  text  of  the  telegram  sent 

by  Director  Eastman  to  the  three 
governors  follows: 

Understand  bill  now  before  Senate 
calling  for  .state-wide  setting  clocks ahead  additional  hour.  Aside  from 
probable  lack  of  authority  to  take  this 
action  by  reason  of  Congressional  oc- 

cupation of  field  by  act  of  .Tan.  20, 
1942,  I  would  deplore,  for  transporta- 

tion reasons,  any  single  state  or  scat- 
tered communities  within  a  state  at- 

tempting to  take  this  step.  Unless  ob- 
served on  a  wide  basis  as  in  past  years, 

and  I  am  informed  this  is  unlikely, 
it  would  create  growing  demands  for 
service,  which  would,  to  the  extent 
they  could  be  met,  absorb  crews, 
coaches,  locomotive  power,  in  a  time 
when  it  is  essential  that  passenger 
service  be  maintained  on  a  most 
economic  and  efficient  basis  if  carriers 
are  to  meet  demands  for  military 
movements  and  necessary  traffic  direct- 

ly connected  with  the  war. 
In  past  years,  even  with  weeks 

of  planning  for  such  a  change,  which 
was  uniform  in  the  entire  northeast, 
carriers  had  to  make  drastic  revisions 
in  schedules.  Under  present  conditions, 
it  is  wasteful  of  necessary  public 
transportation  facilities  to  abruptly 
superimpose  a  partial  observance  of 
the  earlier  time. 

'Kate'  Shortwaved 

LATEST  sponsored  program  to  be 
shortwaved  regularly  by  CBS  to 
American  soldiers  abroad  is  Kate 
Smith  Hour,  weekly  program  spon- 

sored by  General  Foods  Corp.,  New 
York,  on  behalf  of  Grape  Nuts  and 
Grape  Nuts  Flakes.  Seven  commer- cial shows  are  now  rebroadcast  to 
the  AEF  via  the  CBS  transmit- 

ters, WCBX  and  WCRC.  The  addi- 
tion of  Kate  Smith's  show,  April 

27,  completes  the  schedule  of  hour 
length  programs  to  be  made  avail- able for  transmission.  Agency  is 
Young  &  Rubicam,  New  York. 

Blue  Party 

IN  HONOR  of  staff  writers,  produc- 
ers and  anouncers  of  the  BLUE,  the 

network  on  April  30  is  giving  an  in- 
formal party  at  the  Hotel  New  Wes- ton, New  York,  after  which  a  general 

meeting  will  be  held  to  discuss  pro- 
duction problems  and  plans.  In  charge 

of  the  meeting  will  be  Philipps  Carlin. 
BLUE  vice-president  in  charge  of 
programs ;  Harry  Frazee,  production 
manager ;  Ray  Ferguson,  script  edi- 

tor, and  Ray  Diaz,  chief  announcer. 

MORSE  CODE  IS  TAUGHT  ON  AIR 

Station  Gives  Operating  Lessons  in  Drama  Form 

  Plans  Fulltime  Courses   

KSTP,  St.  Paul,  attempting  what 
it  believes  is  a  unique  war  effort 
for  commercial  radio — is  conducting 
a  series  of  weekly  programs  de- 

signed to  teach  young  men  and 
women  the  international  Morse 
code. 

With  the  great  demand  by  the 
armed  forces  for  operators,  and 
with  untold  commercial  openings 
available,  the  St.  Paul  Radio  Club, 
an  affiliate  of  the  American  Ama- 

teur Relay  League,  will  aid  in  the 
presentation  of  the  series. 

Using  drama,  as  sugar-coating 
for  the  lessons,  the  series  will  be 
built  around  a  small  family — 
father,  20-year-old  son,  and  daugh- 

ter, 19,  and  an  amateur  operator. 
Teaching  of  the  audience  will 

progress  as  the  boy  and  girl  are 
taught,  utilizing  basic  lessons 
which  have  been  set  up  by  the 
league  itself. 

The  series  is  to  start  April  26, 
and  will  be  aired  each  Sunday 
morning  at  9:30. 

The  station  believes  that  the 

novelty  of  this  type  of  presenta- 
tion will  hold  the  interest  even  of 

those  not  interested  in  learning 
code. 

After  the  third  week's  program, 
the  station  will  incorporate  into  the 

show  a  series  of  teaser  announce- 
ments to  determine  how  many 

young  persons  would  be  interested 
in  obtaining  full-time  lessons, 
which  would  not,  of  course  be 
broadcast.  If  interest  is  high 
enough,  KSTP  will  open  its  studios 
one  night  a  week  in  Minneapolis 
and  in  St.  Paul  as  actual  class- 

rooms. The  local  amateur  club  will 
furnish  instructors  for  these 
courses. 

Script  writing  is  being  done  by 
Jack  Hill  of  the  local  club,  with 
Bob  Murphy  of  KSTP  in  charge 
of  production. 

SERVICE  BUTTONS  have  been 
awarded  members  of  the  staff  of  West- 
inghouse  Radio  Stations,  in  Philadel- 

phia, who  have  served  the  company 
for  Ive  years.  The  following  members 
received  five-year  buttons :  Gordon 
Hawkins  and  Lewis  Adler,  of  head- 

quarters;  E.  H.  Gager,  KYW  chief 
engineer;  George  Hagerty,  KYW  as- 

sistant chief  engineer,  and  the  follow- 
ing KYW  studio  and  transmitter  en- 

gineers, .lames  Thunuell,  Perry  Huff- 
man, Abraham  B.  Cohen,  Harry 

Kowalski. 

More  Clients  on  CBS 

Beam  Programs  Atbroad 
ADDITIONAL  CBS  sponsors 
starting  this  week  to  shortwave 
their  programs  around  the  world 
on  WCBX  and  WCRC,  CBS  inter- 

national stations,  are  Wm.  Wrig- 
ley  Jr.  Co.,  Chicago,  and  U.  S.  To- bacco Co.,  New  York,  making  a 
total  of  five  sponsors  using  CBS 
shortwave  facilities  [Broadcast- ing, April  23]. 

Wrigley,  on  April  22  will  start 
sending  recorded  versions  to  our 
armed  forces  of  The  First  Line 
program,  presented  in  the  interests 
of  the  Navy,  Wednesdays,  7:30-8 
a.m.  (EWT),  and  on  April  23  will 
begin  shortwaving  Melody  Ranch, 
Thursdays,  7-7:45  a.m.  (EWT). 
J.  Walter  Thompson  Co.,  New 
York,  handles  the  latter  show,  and 
Arthur  Meyerhoff  &  Co.,  Chicago, 
places  The  First  Line  series. 

Transcribed  versions  of  The  Gay 
Nineties  Revue  will  start  April  24 
on  WCBX  and  WCRC  under  spon- 

sorship of  U.  S.  Tobacco  for  Dill's Best  and  Model  smoking  tobacco, 
Fridays,  7:30-7:55  a.m.  (EWT). 
Agency  is  Arthur  Kudner  Inc., 
New  York. 

Wise  Enlarges  List 
WILLIAM  H.  WISE  &  Co.,  New 
York,  has  added  WPEN,  KPO, 
KNX  and  WJZ  to  the  list  of  sta- 

tions carrying  one-minute  tran- scribed announcements  for  the 
"Aircraft  Spotters  Guide",  making 
a  total  of  12  stations  since  the  test 
began  in  early  April.  Agency  is 
Huber  Hoge  &  Sons,  New  York. 

MAC 

"Hey  Skipper!  Let  KXOK 
St.  Louis  row  it  for 

you. 

630  KC.    5000  WATTS 
BLUE  NETWORK 

WJB 

2  5  0 W  A 

Covers  Greater  Detroit's  2^  Million  People, 

Representing  57%  of  Michigan's  Population 
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Newspaper  Group 

Has  Package  Rate 

New  'Network'  Announced  at 
Meeting  of  Publishers 

UNITED  Newspaper  Advertising 
Inc.,  Chicago,  latest  "newspaper 
network,"  presented  its  projected 
program  to  a  large  group  of  pub- 

lishers at  a  breakfast  meeting  at 
the  Waldorf-Astoria,  New  York, 
last  Wednesday  in  conjunction 
with  the  ANPA  Convention. 

Headed  by  Harvey  Malott,  for- 
merly advertising  director  of  the 

Kansas  City  Journal,  and  Les  Bar- 
ton, previously  with  Major  Market 

Newspapers,  UNA  proposes  to  of- 
fer 96  papers,  with  a  total  daily 

circulation  of  16,000,000  and  a 
Sunday  circulation  of  18,000,000, 
to  advertisers  as  a  package,  at  a 
tentative  rate  of  $29.39  daily  and 
$29.93  Sunday. 

Entire  Group  Sold 

Selling  only  the  entire  group, 
UNA  will  offer  advertisers  both 
volume  and  frequency  discounts, 
the  latter  scaled  for  8,  13,  26,  39 
or  52  insertions  a  year  in  accord- 

ance with  radio  practice.  In  answer 
to  a  query  as  to  whether  the  fre- 

quency discount  plan  was  the  sole 
factor  in  radio's  success  it  was 
stated  that  regardless  of  other  fac- 

tors this  one  does  give  the  adver- 
toser  an  incentive  for  continuing 
his  advertising  in  the  same  medium 
over  a  period  of  time. 
Although  the  UNA  chain  is 

planned  to  include  86  papers,  it 
will  be  started  if  half  or  more  of 
that  number  sign  up,  Mr.  Malott 
said.  Newspapers  are  asked  to  sign 
a  three-year  contract  with  UNA, 
which  will  receive  10%,  after  fre- 

quency discounts  and  agency  com- 
missions, for  all  absolutely  new 

business  and  5%  for  business  which 
has  advertised  in  the  paper  during 
the  preceding  year. 

AP  Votes  General  Revision  of  By-Laws; 

Radio  Touched  Lightly  at  Convention 

AUTOMATIC  device  which  blacks 
out  a  whole  city  by  remote  control 
radio  apparatus  has  been  invented  by 
two  Tale  U  engineers.  The  instrument 
is  the  invention  of  Frederick  E. 
Brooks  and  Herbert  L.  Kraus,  in- 

structors in  electrical  engineering. 
The  device  not  only  shuts  off  areas  of 
lights  but  it  also  turns  them  on  again 
when  the  'all  clear'  is  sounded,  it  is declared. 

RADIO  came  in  for  only  cursory 
discussion  at  the  meeting  last  Mon- 

day and  Tuesday  of  600  Associated 
Press  member  newspapers,  who 
voted  a  general  revision  of  the  AP 
by-laws  to  bring  them  into  accord 
with  changed  conditions  and  cir- 

cumvent threatened  anti-trust  pro- 
ceedings by  the  Department  of  Jus- 

tice. 
Attendance  was  unprecedented  in 

recent  years,  as  was  the  length  of 
the  meeting,  which  is  usually  con- 

cluded in  one  day. 

Amendment  Rejected 

The  membership  rejected  an 
amendment  which  would  have  en- 

abled present  members  to  publish 
AP  news  outside  their  regular 
hours  of  publication  by  application 
to  the  board  and  upon  payment  of 
the  same  fees  required  of  non- 
member  applicants,  insisting  that 
an  AP  member  in  the  morning 
field  must  secure  a  majority  vote 
of  the  members  before  he  can  pub- 

lish in  the  evening,  and  vice  versa. 

This  amendment,  which  was  de- 
bated at  great  length,  was  strongly 

urged  by  the  AP  resolutions  com- 
mittee which  pointed  out  that  al- 
though morning  papers  receive  the 

AP  "night  report"  for  publication 
from  1  p.m.  to  9  a.m.  and  after- 

noon papers  the  "day  report"  for 
publication  from  9  a.m.  to  7  p.m., 
"both  morning  and  afternoon  pa- 

pers may  recieve  either  day  or 
night  report  for  broadcasting  pur- 

poses 24  hours  a  day.  Members 
may  themselves  broadcast  news 
during  their  'non-member  hours', 
or  even  sell  the  broadcasting  rights 
to  advertising  sponsors. 

"We  have  created  a  paradox," 
the  committee  stated,  "in  which  an 
advertiser,  one  with  no  interest  in 
the  validity  of  the  news  broadcast, 
a  complete  outsider,  may  acquire 
the  benefits  of  our  AP  news  facili- 

ties, and  publish  the  news  by  radio 
during  hours  in  which  the  pub- 

lisher member  himself  is  forbidden 

to  use  his  own  presses'." Applications  of  the  Chicago  Sun, 
affiliated  with  WHIP,  Hammond, 
Ind.,  for  a  morning  membership 
and    of    the    Washington  Times- 

c  o  RT   W
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Herald  for  both  morning  and  after- 
noon memberships  were  voted  down. 

After  the  Chicago  Tribune  (WGN) 

had  opposed  the  Sun's  application, John  D.  Ewing,  Shreveport  (La.) 
Times  (KTBS  KWKH),  stated 
that  if  he  were  Col.  R.  R.  Cormick, 

publisher  of  the  Tribune,  he'd "rather  have  another  newspaper 
come  into  the  field  than  see  a  50 
kw.  radio  station  come  in  and  get 

all  the  advertising." Board  of  directors,  at  a  meeting 
on  Wednesday,  reelected  Robert 
McLean,  Philadelphia  Bulletin,  as 
AP  president.  Houston  Harte,  San 
Angela  (Tex.)  Standard  (KGKL 
KRBC  KBST  KPLT  KRIS),  was 
elected  first  vice-president,  and 
Arthur  Hays  Sulzberger,  New 
York  Times,  second  vice-president. 
Kent  Cooper,  AP  general  manager, 
was  reelected  secretary  of  the 
board. 

Other  board  members  are:  E. 

Lansing  Ray,  St.  Louis  Globe- 
Democrat;  Stuart  H.  Perry,  Arian 
(Mich.)  Telegram;  George  F. 
Booth,  Worcester  (Mass.)  Tele- 

gram (WTAG) ;  Paul  Bellamy, 
Cleveland  Plain  Dealer  (WHK 
WCLE  WHKC  WKBN);  George 
L  o  n  g  a  n,  Kansas  City  Star 
(WDAF);  E.  H.  Butler,  Buffalo 
Evening  News  (WBEN  WEBR) ; 
Clark  Howell,  Atlanta  Constitu- 

tion; E.  K.  Gaylord,  Oklahoma 
City  0  klahoman  (WKY  KLZ 
KVOR) ;  John  L.  Home,  Rocky 
Mount  (N.  C.)  Telegram;  L.  K. 
Nicholson,  New  Orleans  Times- 
Picayune;  Robert  R.  McCormick, 
Chicago  Tribune  (WGN) ;  W.  H. 

Cowles,  Spokane  Spokesman-Re- 
view; J.  R.  Knowland,  Oakland 

Tribune  (KLX) ;  Frank  B.  Noyes, 
Washington  Star  (WMAL) ;  Paul 
Patterson,  Baltimore  Sun;  John 
Cowles,  Des  Moines  Register  (WMT 
KRNT  KSO  WNAX). 

SPA  Names  Romberg 

EXECUTIVE  Council  of  the  Song- 
writers Protective  Assn.  has  elected 

Sigmund  Romberg  president  of 
SPA,  succeeding  Irving  Caesar. 
Other  officers  elected  at  the  recent 
council  meeting  include:  Stanley 
Adams,  first  vice-president;  Ira 
Gershwin,  second  vice-president; 
Charles  Tobias,  secretary;  Abel 
Baer,  treasurer;  L.  Wolfe  Gilbert, 
West  Coast  representative;  Edgar 
Leslie,  chairman  of  the  council. 
Miss  Sayre  Marder  is  the  SPA's new  executive  secretary. 
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Columbia's  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

FM  Advertising 

Restricted  by  CBS 
WiU  Sell  Only  Time  Signals, 
Announcements  on  Outlet 

IN  A  DRASTIC  departure  from 
usual  radio  advertising  technique, 
CBS  has  announced  in  the  first 
rate  card  for  W67NY,  its  FM 
station  in  New  York,  that  "specific 
time  periods  and  programs  will 
not  be  sold  for  individual  sponsor- 

ship, to  assure  a  consistent  hour- 
by-hour  level  of  programming." 

Instead,  advertisers  may  pur- 
chase time  on  W67NY  for  commer- 

cial announcements  only,  offered  in 
the  form  of  time  signals  or  com- 

mercials of  50  or  100  words,  ac- 
cording to  the  rate  card,  which  be- 

came effective  April  1.  Through 
this  policy,  the  FM  station  assumes 
complete  responsibility  for  build- 

ing and  maintaining  its  audience, 
rather  than  allowing  the  advertiser 
and  its  agency  to  prepare  pro- 

grams as  they  see  fit  to  reach  a 
particular  group  of  listeners. 

Rotates  Announcements 

Third  part  of  the  "new  and  flex- 
ible strategy"  announced  by  CBS 

for  its  FM  station  provides  for  a 
rotation  of  all  commercial  an- 

nouncements from  day  to  day  with- 
in the  time  category  purchased  by 

the  advertiser.  In  this  way,  for 
example,  evening  messages  will 
not  be  given  at  the  same  time  each 
evening,  but  will  be  spaced  at  var- 

ious times  between  and  during  the 
programs  making  up  the  schedule, 
and  at  no  time  immediately  preced- 

ed by  or  followed  by  another  ad- vertiser. 

The  purpose  of  this  rotation,  ac- 
cording to  rate  card  No.  1,  is  "to 

provide  each  advertiser's  sales  mes- sage with  maximum  circulation 
among  the  higher-than-average  in- come audience  which  listens  to 

FM." 

Latest  estimate  of  FM  sales  in 
the  New  York  area  by  FM  Broad- 

casters Inc.,  is  60,000  sets,  as  stated 
by  Arthur  Hull  Hayes,  general 
manager  of  W67NY,  in  a  letter 
released  with  the  rate  card. 

Rates  for  50-word  commercials 
before  6  p.  m.  are  listed  at  $3  for 
one  day,  rising  to  $14.40  for  six 
days;  after  6  p.  m.,  the  above  rates 
are  doubled.  For  100-word  adver- 

tising messages,  the  one  time  rate 
is  $6  before  6  p.  m.,  $12  after  6 
p.  m.;  on  a  six-day  basis,  $28.80 
before  six  o'clock,  and  $57.60  after that  hour. 

Time  signals,  consisting  of  the 
correct  time  and  a  25-word  com- 

mercial message,  cost  the  same  as 
50-word  commercials.  All  con- 

tracts with  W67NY,  the  card  adds, 
cannot  be  combined  with  WABC 
or  CBS  network  contracts  for  dis- 
counts. 

RICHARD  J.  BABGOCK,  who  has 
ben  active  in  the  advertising  depart- 

ments of  the  magazines  Family  Circle, 
and  the  former  Farmer's  Wife,  has 
been  elected  a  vice-president  and  di- rector of  Muzak  Radio  Broadcasting 
Station,  New  York. 
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IDENTIFICATION  IN  UNISON  by  five  announcers  solved  the  problem 
of  W75P,  KDKA's  new  FM  outlet  in  Pittsburgh,  as  to  which  of  its  staff 
should  make  the  first  station-break.  KDKA  reports  that  it  has  had  a  "first 
announcer"  argument  since  1920  and  so  (1  to  r)  Paul  Shannon,  Bill  Suther- 

land, Pierre  Paulin,  Johnny  Boyer  and  Bob  Shields  synchronized  to 
avoid  another  controversy.  W75P  made  its  debut  April  11. 

ISEWS  TAKES  LEAD 

/iV  PUBLIC  CHOICE 

NEWS  PROGRAMS  in  New  York 
City  have  reached  new  peaks  in  ra- 

dio listeners,  thus  reflecting  pub- 
lic reaction  to  war  events,  accord- 

ing to  an  index  of  radio  news  in- 
terest in  New  York  based  on  data 

from  the  Continuing  Study  of  Ra- 
dio Listening  in  Greater  New  York 

by  WOR,  New  York. 
Highest  pre-war  listening  was 

reached  in  September,  1941  when 
the  continued  sinking  of  American 
ships  stirred  the  country.  The  fol- 

lowing few  months,  according  to 
the  index,  shov/ed  a  drop-off  in 
listening  as  war  activity  declined 
until  Dec.  7,  1941,  date  of  the 
Japanese  attack  on  Pearl  Harbor, 
when  interest  rose  to  "skyrocket" levels,  where  it  has  remained  since. 

Radio  listening  this  summer  will 
be  "greater  than  ever  before,"  the 
study  predicts,  according  to  March 
listening.  It  also  reported  a  "record 
first"  in  listening  during  Febru- 

ary and  March  for  the  four-net- 
work This  Is  War  program,  with 

three  broadcasts  averaging  25.7% 
of  all  radio  homes  in  Greater  New 
York,  distributed  among  all  in- 

come groups. 

Circus  Success 

OLYMPIA  INDOOR  CIRCUS, 
playing  to  capacity  audiences  in 
Chicago  at  the  Chicago  Stadium, 
credits  the  excellent  attendance 
primarily  to  its  intensive  radio 
promotion.  The  circus,  through 
Schwimmer  &  Scott,  Chicago, 
placed  a  four-week  campaign  of  10 
one-minute  anouncements  daily  on 
each  of  the  following  stations  in 
the  Chicago  area:  WCFL  WJJD 
WAAF  WAIT  WEDC  WGES 
WSBC  WJOB  WMRO  WHFC 
WCLS. 

58  Get  'The  Shadow' 
WITH  the  addition  of  15  stations  to 
The  Shadow,  58  stations  now  sub- 

scribe to  the  transcribed  program  re- 
leased by  Charles  Michelson,  New 

York,  for  local  sponsorship.  The  addi- tional .stations  are  WOAE  WOH 
WKRC  WGRC  KTSM  KFEL  KTAR 
KHJ  KFRG  KGU  WCSC  WROK 
WBIR  WSGN  and  the  We.st  Virginia 
Network. 

ANPA 
{Continued  from  page  12) 

of  the  Bureau  of  Advertising  with 
William  G.  Chandler,  Scripps-How- 
ard  Newspapers  (WNOX  WCPO 
WMC  WMPS),  presiding.  Also 
speaking  at  that  session,  H.  J. 
Heinz  II,  president,  H.  J.  Heinz 
Co.,  said  that  "any  business  de- 

pending on  the  confidence  of  the 
people  must  hold  that  confidence 
and  friendship  now  if  it  is  to  re- 

tain its  position  later.  .  .  .  That  is 
why  when  we  have  been  tempo- 

rarily unable  to  sell  some  products, 
the  Heinz  Co.  continued  to  talk  to 
people  with  institutional  ads,  whose 
public  acceptance  in  both  high 
places  and  low  has  been  most  grati- 

fying." 
Ad  Council  Explained 

Miller  McClintock,  executive  di- 
rector. Advertising  Council,  ex- 
plained the  aim,  organization  and 

operations  of  the  Council,  which, 
he  said,  "functions  as  a  pipe,  not  a 
wall,  between  the  advertising  in- 

dustry and  the  Government". 
Frederick  Dickinson,  Bureau 

sales  manager,  discussed  the 
changes  in  advei'tising  since  Dec. 
7,  and  William  A.  Thomson,  direc- 

"Quick,  General!  Those  books 
you  requested  over  WFDF  Flint 
Michigan — my  diary  got  mixed 

up  with  them!" 

FM  Greeting 

A  RATHER  SIMPLE  but  ef- 
fective idea  for  introducing 

FM  to  large  groups  of  per- sons has  been  adopted  by 
W45V,  Evansville,  Ind.  The 
station  places  a  large  FM 
console  at  the  disposal  of  a 
civic  or  church  group  that  is 
having  a  dinner  or  banquet. 
The  presiding  oflScer  of  the 
organization  announces  that 
the  FM  music  is  being  broad- 

cast during  the  dinner  hour 
by  special  arrangement  with 
W45V,  adjunct  of  WGBF- WEOA. 

tor  of  the  Bureau,  presented  its 
annual  report,  which  stated  that  in 
1941  newspapers  carried  their 
largest  volume  of  advertising  since 
1937,  up  slightly  more  than  1% 
from  1940. 

This  trend  has  not  continued  into 
1942,  however,  according  to  the  re- 

port of  the  ANPA  special  stand- 
ing committee,  which  shows  that  in 

January  newspaper  linage  was  off 
4.1%  in  comparison  to  the  same 
month  of  1941  and  in  February  the 
total  was  6.4%  below  that  in  Feb- 

ruary 1941. 
In  his  report  on  censorship  in 

wartime,  Cranston  Williams, 
ANPA  general  manager,  expressed 

the  organization's  desire  that  "vol- 
untary censorship"  should  function 

successfully  during  the  war  crisis 
rather  than  a  more  drastic  super- 

vision of  the  news  by  the  Goverii 
ment.  He  expressed  the  satisfac- 

tion of  the  ANPA  over  the  forma- 
tion of  the  Advisory  Council  on 

Censorship  as  well  as  the  appoint- 
ment to  wartime  Government  posi- 
tions of  such  men  as  AP's  Byron Price,  now  director  of  censorship. 

As  a  result  of  conferences  in 

Washington  between  the  Govern- 
ment and  the  Advisory  Council,  on 

which  Mr.  Williams  represents  the 

ANPA,  a  "censorship  school"  for newspaper  editors  has  been  set  up, 
Mr.  Williams  reported,  by  the  Of- 

fice of  Censorship. 

Under  this  arrangement,  editors 

of  newspapers  throughout  the  coun- 
try, 40  of  whom  recently  attended 

a  special  two-day  clinic  in  Wash- 
ington, will  serve  as  unofficial  ob- 

servers in  their  home  states  "to 
encourage  compliance"  with  the censorship  code. 

Sole  broadcast  from  the  ANPA 
convention  was  on  Thursday  eve- 

ning, when  MBS  carried  the  ad- 
dresses of  Lord  Beaverbrook,  Brit- 

ish lend-lease  coordinator,  and 
Francis  B.  Sayre,  U.  S.  High  Com- 

missioner to  the  Philippines,  at  the 
annual  dinner  of  the  Bureau  of 
Advertising. 

Mattress  Test 

SNUG-REST  MATTRESS  Co., 
Chicago,  is  testing  direct  mail  sales 
for  $15.95  mattresses  on  WMMN, 
Fairmont,  W.  Va.  Agency  is  United 
Adv.  Cos.,  Chicago. 

FREE  TO  RADIO  STATIONS 

A  large,  full  color 

WAR  MAP 

just  off  tine  press 

It  is  accurate  and  complete, 

measures  33"  x  45",  and  is 

handsomely  printed  in  rich 

colors*  Gives  distances  and 

shipping  routes,  shows  wire- 
less stations  and  cables* 

Write  toiay  for  your  free  copy  to 

International  News  Service 

235  East  45th  Street,  New  York 
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JAYHAWK  BLACKOUT  in  the  persons  of  the  Broadmouth  Four,  min- 
strel quartet  of  WREN,  Lawrence,  Kan.,  staff  members  surrounds  Dr. 

Forrest  C.  (Phog)  Allen,  U  of  Kansas'  famed  basketball  coach.  Dr.  Allen 
and  the  quartet  consisting  of  (1  to  r)  WREN  Manager  Verl  Bratten, 
Millard  Ireland,  Will  Yearout  and  Program  Director  John  Bondeson,  ap- 

peared in  Lawrence's  business  and  professional  men's  minstrel  show. 

NAVAL  ANSWER  TO  HOPKINS 

Gruen  Mentions  Withdrawn  From  Presentations 

 Of  Watches  on  Naval  Program  

STIMSON  PRAISES 

THE  SIGNAL  CORPS 

WORK  OF  the  Army  Signal  Corps 
has  "leaped  into  the  forefront"  of modern  warfare  and  has  become 
"the  focus  of  science"  in  the  new 
war,  Secretary  of  War  Henry  L. 
Stimson  declared  last  Thursday  at 
a  press  conference.  Describing  a 
recent  visit  to  Fort  Monmouth, 
N.  J.,  principal  Signal  Corps  train- 

ing center,  Secretary  Stimson  re- 
vealed that  the  Army  plans  to  re- 

ceive 1,000  candidates  each  month 
during  the  coming  year  for  the 
Signal  Corps  officer  training 
courses  there. 

Speaking  of  the  remarkable  de- 
velopments in  the  Signal  Corps 

field,  he  observed  that  there  has 
been  misapprehension  of  the  Signal 
Corps'  functions  in  the  past,  with 
the  organization  being  more  or  less 
"high-hatted  as  a  bunch  of  men 
who  waved  flags".  Now  the  Corps 
is  made  up  of  men  of  science,  who 
have  developed  far-reaching  appli- 

cations of  the  science  of  radio,  elec- 
tronics and  wave-echoes,  he  added. 

Commenting  on  a  demonstration 
of  a  radio  locater,  designed  to  lo- 

cate approaching  enemy  aircraft, 
he  called  it  "the  eye  that  can  see 
100  miles  or  more,  through  fog  and 
clouds,  and  advise  us  of  the  loca- 

tion of  the  enemy".  He  emphasized 
also  that  Signal  Corps  work  today, 
more  than  ever,  is  a  field  for  young 
men,  who  are  learning  and  develop- 

ing "things  the  older  men  didn't 
know". 

IN  REPLY  to  a  written  protest 
by  James  F.  Hopkins,  manager  of 
WJBK,  Detroit  against  trade 
names  on  patriotic  programs  broad- 

cast on  station  donated  time,  and 
specifically  against  mention  of 
Gruen  watches  on  the  Meet  Your 
Navy  Program,  Lt.  Com.  R.  A. 
Brown,  Ninth  Naval  District  Pub- 

lic Relations  Officer,  explained  the 
position  of  the  Navy. 

Mr.  Hopkins  letter  which  was 
published  in  Broadcasting  April  20 
was  sent  to  H.  W.  Kastor  &  Sons 
Adv.  Co.,  Chicago,  which  donate 
and  distributes  transcriutions  of 
weekly  broadcasts  from  Great 
Lakes  on  WLS-BLUE,  to  stations 
throughovit  the  Ninth  Naval  Dis- 
trict. 

"The  Navy  is  concerned  about 
fairness",  Lt.  Com.  Brown  wrote 
Mr.  Hopkins.  "We  wonder  whether 
it  is  fair  to  accept  gifts  on  behalf 
of  hardworking  young  men,  and 
then  not  even  acknowledge  those 

gifts. Free  Watches 

"They  [Gruen  Watch  Co.]  gen- 
erously offered  to  make  the  most 

substantial  gift  they  could  to  each 
recruit  featured  on  the  program, 
consisting  of  a  beautiful  navy  gold 
shock  proof,  waterproof,  thin,  pre- 

cision wrist  watch —  a  truly  'sea- 
going' present  .  .  .  We  would  have 

been  glad  to  show  you  the  letter 
requesting  permission  to  give  the 
watches.  .  .  .  You'd  be  interested 
to  note  that  no  strings  were  at- 

tached, no  requests  for  any  men- 
tion, or  even  for  thanks.  But  com- 
mon courtesy  suggests  some  thanks 

for  the  generous  gift,  and  the 
families  of  the  sailors  doubtless 
got  a  thrill  from  hearing  on  the 
radio  that  their  son,  or  some  other 
family's  son  has  been  recognized  so 
lastingly.  .  .  .  And  aren't  we,  per- 

haps, pssing  up  a  note  of  informa- tion which  would  give  pleasure  to 

many,  many  listeners?  The  listen- ers doubtless  know  that  the  men 
appearing  on  the  programs  work 
very  hard  at  their  training,  and 
that  appearing  on  the  programs 
means  using  up  a  large  part  of 
their  scanty  free  time.  Possibly  it 
makes  many  people  feel  better  to 
know  that  someone  appreciates  this 
extra  work  and  wants  to  make  a 

lasting  memento  available." 
Com.  Brown,  however,  indicated 

that  mention  of  Gruen  on  subse- 
quent programs  had  been  deleted. 

"I  trust  you  noticed  the  testimonial 
watches  were  given  to  the  featured 
sailors  last  Friday  [April  17]",  he 
wrote,  "when  Meet  Your  Navy 
originated  at  South  Bend  on  Uni- 

versal Notre  Dame  Night.  There 

was  no  mention  of  the  donor's 
name,  and  he  goes  right  on  giving 
us  watches  for  programs  to  come, 
with  no  discussion  either  way  of 
whether  his  name  will  be  men- 

tioned. We  gather  he  wants  to  keep 
on  giving  watches  just  the  same, 
as  he  didn't  expect  mention  in  the 
first  place. 

"I  hope  we  may  hear  further 

from  you,  direct,"  he  concluded,  "as we  will  welcome  your  further 
thoughts  on  the  proper  way  of 
treating  the  splendid  young  men 
who  willingly  devote  their  spare 
time,  though  they  have  little  of 
it,  to  recreation  for  their  ship 

mates  and  to  'messages  home' 
through  the  medium  of  radio". 

(Number  Four  of  a  Series) 

Reconnaissance"^ 

After  launching  your  advertis- 
ing in  this  market  with  mer- 

chandising reenforcements  to 
add  momentum,  do  we  let  it 

go  at  that?  Not  by  a  gun-sight! 
We  scout  the  selling  front  and 

report  to  headquarters — your 
headquarters.  Reconnaissance, 

you  might  call  it — advertisers 
applaud  this  merchandising  fu- 

ture— you  will  too! 

5000  on  580 
CBS-WVN WCHS 

Charleston,  WEST  VA. 

represented  by 

THE   BRANHAM  CO. 

*  RECONNAISSANCE,  n.—The 
act  of  reconnoitering;  a  sur- 

vey as  for  military,  engineering 
or  geological  purposes,  etc. 

Heavy  Schedule  Bought 

By  Peter  Fox  Brewing 
PETER  FOX  BREWING  Co.,  Chi- 

cago (beer),  is  expanding  its  cur- 
rent schedule  with  the  sponsor- 

ship on  WIND,  Gary  of  the  Night- watch,  an  all  night  program 
throughout  the  week,  a  total  of  41 
hours  weekly.  Current  schedule  is 
as  follows:  One-minute  transcribed 
announcements  twice  daily  on 
WDBC  WBCM  WFDF  WDMJ 
WHLS  KBUR;  three  times 
a  day  on  WHDF  WKBZ  WSAM 
WSOO  WJIM  WTCM;  six  weekly 
on  WSBT,  South  Bend;  eight  daily 
on  WKZO,  Kalamazoo;  nine  daily 
on  WGN,  Chicago;  ten  daily  on 
WELL,  Battle  Creek;  12  daily 
on  WCFL,  Chicago;  and  15  a  day 
on  WIBM,  Jackson,  Mich.;  and 
WLAV,  Grand  Rapids.  A  five- 
minute  period  is  sponsored  three 
times  a  week  on  KDTH,  Dubuque; 
daily  five  minutes  of  baseball  scores 
on  WW  J,  Detroit;  quarter-hour 
daily  Swing  It  program  on  WGN, 
Chicago;  quarter-hour  daily  Bowl- 

ing Tournament  on  WMRO,  Au- 
rora, 111.;  and  quarter-hour  tran- scribed Dr.  Fu  Manchu  on  WHO, 

Des  Moines.  Schwimmer  &  Scott, 
Chicago,  is  the  agency. 

Brewery  Assn.  Spots 

MISSOURI  COMMITTEE,  Indus- 
trial Brewing  Foundation,  St.  Louis 

(brewers  association),  has  started 
an  informational  campaign  with 
ten  one-minute  transcribed  an- 

nouncements weekly  for  15  weeks 
on  the  following  Missouri  stations : 
KFVS  KFRU  KHMO  KWOS 
WMBH  KWOC  KFEQ  KDRO 
KGBX  KWTO.  Agency  is  Gardner 
Adv.  Co.,  St.  Louis. 

First  Aid  by  Video 

IN  A  FIRST  ATTEMPT  at  for-  ' malized  first  aid  instruction  via 
television  The  American  Red  Cross 
will  launch  a  course  via  CBS  tele-  | 
vision  broadcasts,   starting  April  ' 
28.  The  ten-hour  course  required 
for  members  of  the  OCD  by  the 
medical  division  of  OCD  will  be 
conducted  twice-weekly  by  the  Red 
Cross,  as  an  experiment  to  test  the 
effectiveness  of  television  as  a  me- 

dium for  instruction  in  first  aid. 
It  follows  a  trial  series  of  talks 
and  demonstrations  by  Red  Cross  i 
broadcast  via  CBS  television  since 4 j 
last  December.  Enrollment  is  by'l 
postcard  to  CBS  television  offices, 
15  Vanderbilt  Ave.,  New  York.  ' 

JOHN  P.  YOUN»,  director  of  adver-  ▼  | 
tisiug-  for  Gruen  Watch  Co.,  Cincin-  ] 
nati,  has  reported  for  active  duty  in 
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iBlue  Is  Praised 

•For  Fast  Progress 
Net's  Advisory  and  Planning 
Group  Notes  Advances 

;  ACCOMPLISHMENTS  of  t  h  e 
I  program  and  station  relations  de- 
i  partments  of  the  BLUE  since  it 
:  was  set  up  as  an  independent  com- 
:  pany  were  commended  in  two  res- 

olutions passed  last  week  at  a  meet- 
■  ing  in  New  York  of  the  network's 
'  station  advisory  and  planning  com- mittee. 

The  first  resolution,  praising  the 
work  of  the  program  department 

;  under  the  direction  of  Phillips 
Carlin,  vice-president  in  charge  of 
programs,  noted  the  "splendid  im- 

provement" in  BLUE  programs, 
particularly  commending  such  pro- 

grams as  Baukhage  Talking, 
Hillman  &  Lindley  and  Gang- 
busters,  all  of  which  are  offered 
to  BLUE  affiliates  for  advertisers 
on  a  participating  basis. 

Visits  Are  Commended 

The  advisory  committee,  made 
up  of  members  from  seven  regions 
in  the  United  States  elected  by 
BLUE  affiliates,  also  commended 
the  visits  of  representatives  of  the 
station  relations  department  to  in- 

dividual stations,  and  urged  that 
"this  activity  be  kept  up"  because 
of  its  "very  great  contribution  to 
the  morale  and  unity  of  the  net- 

work." Several  other  minor  res- 
olutions also  were  passed  at  the 

meeting,  covering  internal  network 
affairs. 

Members  of  the  committee  pres- 
ent were  Howard  Lane,  KFBK, 

Sacramento;  Harry  Wilder, 
WTRY,  Troy,  N.  Y.;  Earl  May, 
KMA,  Shenandoah,  la.;  Henry  P. 
Johnston,  WSGN,  Birmingham; 
Harold  Hough,  KGKO,  Fort 
Worth;  Tracy  McCraken,  KFBC, 
Cheyenne,  Wyo. 
BLUE  executives  attending  were 

Mark  Woods,  president;  Edgar 
Kobak,  executive  vice-president; 
Keith  Kiggins,  vice-president  in 
charge  of  station  relations;  Mr. 
Carlin;  E.  P.  H.  James,  director 
of  publicity  and  promotion;  Fred 
M.  Thrower,  general  sales  manag- 

er; John  H.  Norton  Jr.,  station  re- 
lations manager;  Huge  Feltis  and 

Otto  Brandt,  stations  department. 

Seek  Blue  Posts 
FIRST  OPPORTUNITY  to  fill 
three  vacancies  on  the  BLUE  an- 

nouncing staff  has  been  given  to 
announcers  of  affiliated  stations, 
and  more  than  50  applications  have 
been  received.  Every  local  BLUE 
station  was  informed  of  the  open- 

ings after  John  H.  Norton  Jr.,  for- 
merly of  WHO,  Des  Moines,  la; 

Bob  Daldrop,  formerly  of  KGO, 
San  Francisco;  and  Fred  Cole,  for- 

merly of  WBZ,  Boston,  were  in- 
ducted into  the  Army. 

IN  THE  INTERESTS  of  the 

BLUE's  current  advertising  cam- 
paign to  "Keep  'Em  Remembering", 

Edgar  Kobak,  executive  vice-presi- 
dent, talks  over  old  circus  days 

with  one  of  the  elephants  from 
Ringling  Bros.  Barnum  &  Bailey 
Circus  at  Madison  Square  Garden, 
New  York.  Symbol  of  the  cam- 

paign, stressing  radio  as  the  prime 
medium  for  advertisers  to  keep 
their  names  before  the  public,  is  a 
capering  elephant. 

New  Blue  Producers 

COTTONSEED  CLARK,  formerly 
production  manager  of  KFDM, 
Beaumont,  Tex.,  and  Edwin  Saul- 
paugh,  formerly  head  director  of 
Jam  Handy  Pictures,  have  joined 
the  BLUE  production  staff.  Clark 
was  christened  "Cottonseed"  by 
Babe  Ruth  six  years  ago  when  he 
was  broadcasting  baseball  games 
in  Texas  sponsored  alternately  by 
General  Mills  for  Wheaties  and  the 
Cottonseed  Mill.  From  the  expres- 

sion "Over  the  Fence  for  Wheat- 
ies", employed  when  a  player  hit a  home  run  on  a  General  Mills- 

sponscred  game,  Clark  contrived  a 
new  one  "Over  the  Fence  for  Cot- 

tonseed". The  name  stuck  to  him 
and  he  finally  adopted  it  legally, 
changing  from  Clark  Fulks. 

Chicago  Staff  Shifts 
CHARLES  C.  URQUHART,  direc- 

tor of  Vic  &  Sade  and  producer  of 
NBC-Chicago  for  two  years,  has 
been  appointed  assistant  produc- 

tion manager  of  NBC-Chicago  suc- 
ceeding Maurice  Wetzel,  who  joined 

the  BLUE-Chicago,  as  production 
director.  Other  changes  in  NBC- 
Chicago  personnel  last  week  were : 
Conger  Reynolds,  formerly  an- 

nouncer and  program  director  of 
WHIP,  Hammond,  Ind.,  was  ap- 

pointed transcription  director; 
Gene  Baker  and  Ned  LeFevre,  free 
lance  actor-announcers  of  Chicago, 
joined  the  announcing  staff;  Ray- 

mond Johnson  joined  the  guide 
staff ;  and  Henry  Cooker,  an- 

nouncer, resigned  to  join  the  Army 
Air  Corps  as  a  flying  cadet. 

WARREN  SWEENEY,  CBS  an- 
nouncer, has  been  assigned  to  handle 

commercials  for  the  summer  program 
on  CI3S  sponsored  by  International 
Silver  Co.,  New  York,  titled  This  Is 
London,  which  starts  April  26  and 
features  Edward  R.  Murrow,  chief  of 
the  CBS  European  staff,  from  Lonuon. 

<1 
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Basic  Mutual  Network  Outlet 
rULL  TIME  1270  K  C 

THE  SOOO  WATT 

y^Utk  VurCHies 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE 

Corwin,  Herrmann  Cited 

With  $1,000  Art  Grants 
RECOGNIZED  for  their  creative 
efforts,  Norman  Corwin  and  Ber- 

nard Herrmann  of  CBS  were 
among  the  ten  winners  of  $1,000 
grants  made  jointly  last  week  by 
the  American  Academy  of  Arts  & 
Letters  and  the  National  Institute 
of  Arts  &  Letters. 

Corwin,  writer-producer,  now  di- 
rects the  weekly  morale  program. 

This  Is  War.  Hermann,  composer- 
conductor,  recently  won  a  Film 
Academy  award  for  his  score  of 
the  film.  All  That  Money  Can  Buy. 
His  outstanding  compositions  are 
Moby  Dick,  performed  by  the  Phil- 

harmonic Symphony;  the  score  for 
the  Orson  Welles  film,  CitizeJi 
Kane,  and  his  First  Symphony, 
given  its  world  premiere  last  sum- 

mer by  the  CBS  orchestra  under 
his  direction. 

Corwin,  Hermann  and  the  others 
honored  with  grants  will  receive 
them  at  the  Academy's  spring  cere- monies in  New  York  May  8,  when 
the  New  York  Philharmonic  plays 
one  of  Hermann's  compositions  un- der the  direction  of  Albert  Stoes- 
sel. 

Crosley  War  Policies 
CROSLEY  CORP.,  Cincinnati,  was 
among  the  first  600  war  plants  in 
the  country  to  set  up  voluntary 
labor-management  committees,  ac- 

cording to  an  announcement  last 
week  by  the  War  Production 
Board.  The  report  from  the  Cros- 

ley Corp.,  according  to  the  WPB, 
described  a  War  Production  Drive 
Committee  consisting  of  12  man- 

agement and  12  labor  representa- 
tives drawn  from  every  depart- 
ment. In  its  report  to  the  WPB, 

Crosley  also  described  a  30-hiinute 
recorded  program,  explaining  to 
union  employes  and  group  meet- 

ings of  everyone  in  the  company 
the  need  for  increased  production. 
In  addition,  Crosley  reported  use 
of  bulletin  boards,  information 
stands,  posters  and  production 
charts. 

Honor  Lowell  Thomas 

LOWELL  THOMAS,  NBC  news 
commentator,  was  elected  president 
of  the  Overseas  Press  Club  of 
America,  at  its  third  annual  elec- 

tion meeting  April  22.  He  replaces 
Burnett  Hershey,  news  commenta- 

tor of  WMCA,  New  York,  retiring 
president  of  the  club,  who  has  been 
elected  to  the  new  post  of  execu- 

tive director  of  club  activities. 
Newly  elected  vice-presidents  are 
H.  V.  Kaltenborn,  NBC;  Fay  Gil- 
lis  Wells,  wife  of  Linton  Wells, 
CBS  correspondent;  Thomas  M. 
Johnson,  NEA  news  service. 

Tires  for  Show  Buses 
BUSES  may  be  used  on  special  trips 
to  carry  entertainers  in  organized 
morale  -  building  recreational  activ- 

ities, as  well  as  military  personnel,  to 
and  from  Army  and  Navy  establish- 

ments without  losing  eligibility  under 
List  A  of  the  Revised  Tire  Rationing 
Regulations  according  to  the  Office  of 
Price  Administration.  However,  this 
permission  is  only  intended  where 
other  means  of  transportation  is  \in- available  and  where  the  commanding 
officer  makes  written  request  for  the 
service.  Effective  April  22,  this  is  con- tained in  Amendment  No.  6  to  the 
regulations  announced  by  Price  Ad- ministrator Leon  Henderson. 

365,000  people  make  the 
Youngstown  metropoli- 

tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

THE  MOST  INTIMATE 

AND  EFFECTIVE  SALES 

APPROACH  TO  AMERI- 
CA'S LARGEST  MARKET. 

FOR  OFFENSE  •  FOR  DEFENSE, 
Bt/y  as.  BONDS  TODAY 

I  The  Northwasl't  Best  [ I    Broadcasting      Buy  I 

WTC^N 

BLUE  NETWORK 
MINNEAPOLIS  ST.  PAUL Owned  and  Operated  by 

ST.    PAUL   DISPATCH  PIO- 
NEER PRESS,  MINNEAPOLIS I  DAILY  TIMES.  | 

&     PETERS,     INC.  —  Natl.  lap. 
FREE 
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Talent  Unions  Organize 
Benefit  Clearing  House 
UNITED  Theatrical  War  Activ- 

ities Inc.  has  been  organized  as  a 
joint  venture  of  the  talent  unions 
to  act  as  a  clearing  house  for  all 
requests  from  Government  depart- 

ments and  other  organizations  con- 
nected vi^ith  the  war  effort  for  the 

free  services  of  professional  per- 
formers Headquarters  have  been 

established  at  2  W.  45th  St.,  New York. 
James  Sauter,  head  of  Air  Fea- 

tures, program  production  company 
affiliated  with  Blackett-Sample- 
Hummert,  has  agreed  to  serve  as 
executive  vice-chairman  and  will 
supervise  operations  of  the  or- 

ganization, to  which  he  will  devote 
most  of  his  time. 

Bert  Lytell,  president  of  Actors 
Equity,  is  chairman  of  UTWA; 
Lawrence  Tibbett,  president  of 
American  Federation  of  Radio 
Artists  and  of  American  Guild  of 
Musical  Artists,  is  vice-chairman; 
Blanche  Witherspoon,  executive 
secretary  of  AGMA,  is  another 
vice-chairman. 

AFRA  N.  Y.  Meeting 
DISCUSSION  of  the  war  produc- 

tion training  committee  of  the 
American  Theatre  Wing  and  its 
work  in  mobilizing  performers  with 
special  technical  skills  or  training 
for  work  in  war  industries  was 
the  chief  matter  of  business  at  the 
quarterly  meeting  of  the  New  York 
chapter  of  the  American  Federa- 

tion of  Radio  Artists,  held  at  the 
Hotel  Astor  last  Thursday  evening. 
Group  also  nominated  representa- 

tives for  the  national  board. 
WPTC,  recently  organized,  has 
headquarters  in  space  donated  by 
McCann-Erickson  at  50  Rocke- 

feller Plaza,  New  York.  Sid  Walton 
represents  AFRA  on  the  committee. 

Telescope  Series 

MILLER  &  Co.,  Chicago  (tele- 
scopes by  mail),  has  started  spon- 

sorship of  Newsreel  Theater,  morn- 
ing and  evening  full  hour  pro- 

grams on  WHN,  New  York;  a 
quarter-hour  daily  on  KFWB, 
Hollywood,  and  daily  one-minute 
announcements  on  WIBW  WMMN 
WSVA  WSAM  KMJ.  Varied  sched- 

ule of  quarter-hour  local  talent 
musical  programs  and  nev/scasts 
on  an  expanding  list  of  stations  is 
planned.  Agency  is  United  Adv. 
Cos.,  Chicago. 

thepopularcomedidn 

RICHER  BY  ONE  GRAND,  Mrs.  Suzanne  Staley,  Chicago  housewife, 
receives  from  L.  G.  Trembley  (extreme  left),  advertising  manager  of 
Cudahy  Packing  Co.,  Chicago,  the  first  check  in  the  $l,000-a-day  jingle 
contest  sponsored  throughout  April  on  the  company's  NBC  daytime 
serial.  Helpmate.  Onlookers  at  the  presentation  at  WMAQ  on  the  April 
9  broadcast  are  also  (1  to  r)  :  W.  W.  Weddell,  salesman  of  NBC-Chicago; 
Pierre  Andre,  announcer;  K.  T.  Sponsel,  vice-president  of  Blackett- 
Sample-Hummert,  Chicago. 

Surprise  Proposal  to  Operate  WGST 

Offered  FCC  Hearing  by  Georgia  Tech 
ADDING  to  the  complications  sur- 

rounding the  license  renewal  ap- 
plication of  WGST,  Atlanta,  a 

"surprise"  proposal  was  made  at 
the  conclusion  of  hearings  last  Fri- 

day by  the  Georgia  School  of  Tech- 
nology, licensee,  that  it  operate 

the  station  in  the  future  in  lieu  of 
a  lessee. 
The  station  has  been  operated 

under  an  agreement  regarded  as  a 
management  contract  by  Southern 
Broadcasting  Stations  Inc.  headed 
by  Clarence  L.  Calhoun,  Atlanta 
attorney,  and  Sam  Pickard,  for- 

mer Federal  Radio  Commissioner 
and  one-time  CBS  vice-president. 

Political  Slant 

Constant  bickering  has  high- 
lighted previous  hearings  arising 

from  a  move  on  the  part  of  the 
Georgia  school  to  transfer  manage- 

ment of  the  station  to  Arthur  Lucas 
and  William  Jenkins,  Georgia 
chain  theatre  and  station  operators 

for  an  allegedly  "more  favorable" financial  return.  The  Lucas-Jenkins 
ofl'er  was  later  withdrawn  because, 
it  was  said,  the  matter  was  "em- 

broiled in  politics". 
High  spot  of  last  Friday's  hear- ing was  the  appearance  of  Donald 

Harvey,  chairman  of  the  Radio 
Committee  of  the   Georgia  Tech 

CHN 

Halifax,  N.  S. 

No  advertiser  can  afford  to 

overlook  this  field 

Ask  JOE  WEED 

Board  of  Regents,  who  presented 
the  proposal  to  the  FCC  on  the 
plea  that  he  felt  it  "to  be  more  in 
accordance  with  FCC  regulations 

than  the  previous  arrangement". 
The  proposal  was  immediately 

attacked  by  George  B.  Porter, 
counsel  for  Southern  Broadcasting, 

who  termed  it  a  "complete  sur- 
prise" and  added  that  no  grant  had 

been  made  in  previous  hearings 
for  future  proposal. 

Questioned  by  Rosel  H.  Hyde, 
FCC  principal  attorney,  who  pre- 

sided, on  whether  the  proposal  was 
advanced  in  support  of  the  license 
renewal  application  or  suggested 
as  a  change  in  plan  of  operation, 
Mr.  Harvey  said  that  it  was  for 
the  former. 

Mr.  Porter  then  asked  for  an  ad- 
journment of  the  hearing  to  allow 

him  time  to  analyze  the  proposal 
and  prepare  a  reply.  His  suggested 
continuation  of  the  hearings  for  30 
days  was  denied  by  Mr.  Hyde  who 
pointed  out  that  the  hearings  had 

been  continuing  for  a  "long  time" and  that  further  continuance  would 
greatly  inconvenience  witnesses  for 
WGST. 

Mr.  Porter  assented  to  continua- 
tion of  the  hearing  and  question- 

ing of  Mr.  Harvey  was  taken  up 
by  Marcus  Cohn,  FCC  counsel,  as- 

sisted by  Russell  Rowell.  It  was  de- 
veloped by  Mr.  Cohn's  questioning 

that  the  proposal  had  been  drawn 
up  only  recently  and  this  was  borne 
out  by  testimony  of  W.  S.  Morris, 

member  of  the  Georgia  Tech  radio 
committee,  who  stated  that  he  had 
first  seen  the  proposal  in  writing 
"this  morning"  but  added  that  he 
had  discussed  it  with  members  of 

the  committee  "many  times". 
It  was  also  brought  out  that  the 

proposal  had  never  been  outlined 
to  the  Georgia  Tech  Board  of  Re- 

gents. Mr.  Harvey,  however,  stated 
that  his  radio  committee  has  power 
to  act  on  all  matters  pertaining  to 
WGST  and  that  no  consultation 
with  the  Board  of  Regents  was necessary. 

Mr.  Harvey  was  questioned  on 
disposal  of  equipment  of  WGST  if 
his  committee's  proposal  was  to  be 
accepted  by  the  FCC.  This  arose 
from  the  contention  by  Southern 
Broadcasting  counsel  that  the 
equipment  was  owned  by  his  client. 
Mr.  Harvey  stated  that  Georgia 
Tech  had  received  legal  advice  that 
the  school  owned  the  equipment.  At 
this  point  Mr.  Hyde  observed  that 
the  hearing  was  not  concerned 
with  the  equipment  setup  and  that 
this  would  have  to  be  settled  latter 
between  the  licensee  and  Southern. 

Gov.  Talmadge's  name  came  up 
frequently  in  the  hearing,  for  the 
most  part  on  whether  or  not  he  had 
been  consulted  on  the  proposal. 
Gov.  Talmadge  has  interested  him- 

self in  the  case  to  the  extent  of 
writing  a  letter  to  the  FCC  ad- 

vocating that  the  Lucas-Jenkins 
oiFer  be  acted  upon  favorably.  Mr. 
Harvey  testified  that  the  governor 
had  considered  the  school's  later 
proposal  and  given  it  his  approval. 

Before  the  conclusion  of  the 
hearing  Mr.  Cohn  asked  that 
excerpts  of  previous  WGST  license 
renewal  application  testimony  and 
corespondence  be  included  in  the 
record  for  FCC  consideration. 

These,  he  said,  were  for  the  pur- 
pose "of  letting  the  FCC  deter- 
mine what  brought  about  the 

change  of  heart"  of  the  applicant. 
A  resolution,  expected  to  be 

drawn  up  by  the  Georgia  Tech 
Board  of  Regents  on  May  11,  plus 
testimony  of  Sam  Pickard  for 
Southern  Broadcasting,  was 

passed  on  by  Mr.  Hyde  as  accept- 
able to  be  incorporated  into  the 

record  for  FCC  consideration  if 
both  were  in  the  hands  of  the  FCC 

by  May  13. 

Springfield  FM  Deleted 
W81SP,  Westing-house  Radio  Sta- 

tions' outstanding  construction  per- 
mit in  Springfield,  Mass.,  for  a 

new  commercial  FM  station,  was 
ordered  deleted  by  the  FCC  be- 

cause the  permitee  had  failed  to 
pursue  his  grant  by  applying  for 
the  necessary  modification  of  CP. 
Station  was  granted  Feb.  18  by 
the  FCC  to  operate  on  48.1  mc. 

^^^THERE'S  MORE  FOR  YOUR  MONEY  AT 

^  F  R  E  D  E  R  I  C  T  O  N  — N.  B. 
51000  WATTS— BASIC  C.B.C.  OUTLET 

WEED  and  CO.- U.S.  Representatives 
fCFNB 

ISiqHJoJL^ 

25% 
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Economy  of  Radio 

Explained  by  NAB 
Pellegrin  Volume  Shows  How 
To  Reach  Mass  Audience 

COMPETITIVE  story  of  radio  is 
the  theme  of  the  latest  chapter  of 
the  NAB  Manual  of  Advertising, 
work  of  Frank  E.  Pellegrin,  direc- 

tor of  the  NAB  Bureau  of  Radio 
Advertising.  Called  What  Price 
Radio  this  study  emphasizes  the 
absolute  economy  of  using  radio  to 
reach  the  mass  market  at  the  low- 

est net-cost-per-thousand-sales  im- 
pacts. 

Based  on  studies  gathered  from 
individual  stations  and  networks 
this  chapter  tells  a  highly  competi- 

tive story.  Its  effectiveness  is 
cited  by  the  NAB  in  describing  the 
recent  experience  of  a  member  sta- 

tion which  was  called  upon  for 
comparative  rates.  Turning  to  the 
NAB  this  station  requested  mate- 

rial and  advance  proofs  of  the  new 
chapter  were  furnished. 

Sold  a  Store 

The  manager  reports  that  the 
material  contained  was  success- 

fully used  in  selling  a  department 
store  advertising  manager.  In  fact 
this  manager  went  so  far  as  to  say 
that  the  manual's  material  is 
"worth  literally  its  weight  in 
gold." 
When  called  upon  for  the  com- 

parative facts  of  media,  this  study 
furnishes  the  answers.  It  shows 
the  success  of  many  local  and  na- 

tional advertisers  compared  with 
the  use  of  other  media  and  shows 
how  radio  unequivocally  costs  less- 

In  conclusion  it  observes  that  all 
this  does  not  take  into  account  the 
effectiveness  of  the  medium  which 
is  admittedly  human,  popular,  flex- 

ible, first  with  news,  and  entertain- 
ing among  other  tUngs. 

It  is  difficult  for  advertisers  to 
resist  facts  which  mean  dollars 
saved  and  increased  effective  de- 

livery of  a  message,  the  chapter 
suggests. 

ARCH  OBOLBR.  Hollywood  writer 
of  the  weekly  NBC  sustainer,  Plays 
for  Americans,  has  granted  the  Gov- 

ernment permission  to  use  any  plays 
of  that  series  royalty-free. 

WLA 
Lawrence,  Mass 
5000  Wafts 
680  KC. 
C.B.S. 

WLAW 
THE 

CAPITAL 

OF NEW 

ENGLAND'S 7TH  STATE 
uat.  Rep.,  The  Katz  Agency 

Hudnut  to  Add 

RICHARD  HUDNUT  Inc.,  New 
York,  for  its  DuBarry  Success 
School  course,  has  been  conducting 
thrice-weekly  participations  on  a 
women's  program  on  WJR,  Detroit, 
in  addition  to  participations  on 
the  Caroline  Cabot  program  on 
WEEI,  Boston.  More  stations  may 
be  added  from  time  to  time.  Agency 
is  G.  Lynn  Sumner  Co.,  New  York. 

Richfield  in  Arizona 

THE  Richfield  Reporter  series  on 
April  20  observed  its  11th  year  of 
continuous  sponsorship  by  Richfield 
Oil  Co.,  Los  Angeles  (petroleum 
products),  on  NBC  Pacific  Coast 
stations,  Sunday  through  Friday, 
10-10:15  p.m.  with  release  to 
Arizona  stations  (KYUM  KTAR 
KGLU  KVOA),  9:30-9:45  p.m. 
(PWT).  Launched  on  April  20, 
1931,  it  is  one  of  the  oldest  pro- 

grams in  point  of  continuous  broad- 
casting for  the  same  sponsor  with- 

out change  in  format.  Don  Forbes 
and  John  Wald  are  currently  the 
voices  of  the  Richfield  Reporter. 
Wayne  Miller  is  news  editor.  Hix- 
son-O'Donnell  Adv.,  Los  Angeles, 
services  the  account. 

Hecker  Changes  Format 
HECKER  PRODUCTS,  New  York 
(Force  cereal),  has  changed  the  for- 

mat of  its  five-weekly  quarter-hour 
show  on  WHN,  New  York,  trom  a 
juvenile  attraction  titled  Captain  Tim 
Healy's  AdverJure  Cluh  to  a  news 
commentary  by  Healy  titled  The  {<tnry 
Behind  the  Neios.  The  program  has 
been  discontinued  in  transcription 
form  on  the  six  stations :  WPIL 
WBZ  WBZA  WAGE  WTRY  WOR, 

May  Beat  'Freeze' (Continued  from  page  9) 

ing  upwards  of  300  applications 
for  modification  but  the  group  of 
about  a  dozen  was  selected  for 
recommended  favorable  action. 

It  was  expected  the  FCC  would 
act  favorably  at  its  Saturday  ses- 

sion on  the  DCB  recommendation 
that  no  future  authorization  to 
construct  or  change  the  transmit- 

ting facilities  of  any  sttition  be 
authorized  because  of  the  critical 
war  situation.  Ths  action,  how- 

ever, would  come  only  after  dispo- 
sition of  the  selected  batch  of  ap- 

plications. 
The  lengthy  Friday  session,  it 

is  understood,  was  devoted  almost 
entirely  to  an  explanation  of  the 
situation  surrounding  the  selected 
applications.  The  scope  of  the  pro- 

posed order  carrying  out  the  DCB 
mandate  also  was  debated. 

It  is  expected  the  FCC  order 
will  be  a  rigid,  except  for  a  pro- 

vision for  completion  of  construc- 
tion already  underway  and  where 

most  if  not  all  materials  are  avail- 
able. It  is  also  presumed  there 

will  be  a  proviso  allowing  construc- 
tion where  it  is  construed  that  in 

the  war  effort  additional  service 
is  required  in  a  particular  area. 
Stations  used  as  key  outlets  by  in- 

terceptor commands  might  come 
within  the  purview  of  this  proviso. 

IN  THE  AIR  before  they're  on  the 
air,  Willard  Scott  (left)  and  Walt 
Turner,  announcers  of  WWVA, 
Wheeling,  are  enrolled  in  the  Civil- 

ian Pilot  Training  Course  at  Glen- 
dale  airport.  If  droopy  eyelids  are 
detected  in  the  photograph  they  can 
be  attributed  to  the  fact  that  both 
men  rise  every  morning  at  5  a.m. 
to  take  flying  instruction. 

FCC  Funds  Slashed 

{Continued  from  page  10) 

on  Dr.  Watson,  principally  by  the 
Dies  Committee. 

Before  the  appearance  of  Com- 
missioner Durr,  Chairman  Fly  was 

questioned  by  Senators  on  reasons 
for  the  House  action  withholding 
Dr.  Watson's  salary.  He  replied 
that  "deductions"  had  been  made 
from  a  "limited  number  of  writings 
of  Mr.  Watson,  or,  I  might  say, 
limited  extracts  from  writings  of 
Mr.  Watson  indicated  that  he 
viewed  the  Russian  system  with 

some  degree  of  favor." 
Leading  the  interrogation.  Sen- 

ator McKellar  quoted  from  the 
House  "record  of  committee  hear- 

ings which  dealt  with  statements 
attributed  to  Dr.  Watson  support- 

ing the  theory  that  the  "worker, 
under  capitalism,  has  little  chance 

to  improve  his  lot,"  and  which  al- 
legedly indicated  he  advocated  that 

the  capitalistic  system  in  the  Unit- 
ed States  be  abolished. 

Sen.  McKellar  asked:  "Do  you 
think  a  man  who  gives  expression 
to  those  kind  of  views  ought  to  be 
entrusted  with  an  important  part 
of  the  duties  or  functions  of  the 

Federal  Government?"  Mr.  Fly 
replied  that  if  the  quotations  were 
taken  from  articles  written  by 

Watson,  "I,  myself,  would  not  ap- 

prove of  it". Another  quotation  —  "What  a 
stirring  New  Deal  they  had  once 
begun.  Roosevelt  must  go  far  be- 

fore he  achieves  a  program  like 
theirs.  The  Austrian  Socialists 
did  the  things  FDR  makes 

speeches  about" — brought  from 
Sen.  McKeller  the  question:  "Now we  are  in  a  war.  Do  you  want 
men  in  the  service  who  talk  that 
way  about  our  Commander  in 
Chief?  Can't  you  find  somebody 
who  is  equally  competent  and  effi- 

cient,  and   not  take  a  man  who 

makes  these  kind  of  statements?" 
Indicating  that  he  thought  Dr. 

Watson's  statements  had  been 
misinterpreted,  Mr.  Fly  replied : 
"I  could  agree  with  you,  sir,  if  I 
thought  you  had  the  complete  pic- 

ture here,  or  an  adequate  record. 
And  I  want  to  say,  too,  if  this  rep- 

resented the  man's  general  thought 
and  speech,  and  that  sort  of  thing, 
I  wouldn't  be  here  advocating  it, 
and  I  don't  advocate  even  this,  that 
anything  like  this  can  be  found  in 

it." 

In  his  written  statement  to  the 
Committee,  Dr.  Watson  denied 
claims  of  Communist-front  activi- 

ties. "First,  I  am  not  a  Commu- 
nist," he  said,  "and  never  have 

been  a  Communist." "I  am  not  a  'fellow  traveller' 
and  have  never  been  a  'fellow  trav- 

eller'," he  continued.  He  then 
went  on  to  point  out  that  he  was 
a  tenth  generation  American  and 
denied  that  he  held  membership  in 

six  reportedly  Communist  organ- 
izations as  charged  by  Rep.  Dies. 

Sweetheart  Adds 

IN  ADDITION  TO  its  sponsorship 
of  Boh  Garred  and  the  News  on 
the  CBS  Pacific  network  starting 
May  12,  Manhattan  Soap  Co.,  New 
York  (Sweetheart  soap),  will  start 
a  participation  campaign  on 
WABC,  New  York,  May  11,  using 

Adelaide  Hawley's  Woman's  Page 
of  the  Air  and  Arthur  Godfrey's early  morning  program,  each 
thrice  weekly.  Agency  is  Franklin 
Bruck  Adv.  Corp.,  New  York. 

WILLIAM  G.  RAMBEAU  Co.  has 
been  appointed  national  representative 
of  WRAW.  Reading,  Pa. 

IITH  U8S
0 

Into  Lingo  designing 

has  gone  iho  finest 
engineering  skill  and 
modern  antenna  en- 

gineering. The  re- sult— "plus"  perform- 
ance combined  with low  installation  and 

maintenance  costs. 

199  ft.  (above  roof) 
Radiator  at  WIBM, 
Jackson,  Mich.  An- other example  of 
Lingo  versatility  to 
meet  every  station 

tjieed. 

JOHN  E.  LINGO  &  SON,  INC.,  CAMDEN,  N,  J. 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 APRIL  18  to  APRIL  24  INCLUSIVE  

Decisions  . 
APRIL  21 

WTBO,  Cumberland,  Md. — Granted  con- 
sent to  assignment  of  control  to  Frank  E 

Becker,  thru  purchase  of  49.6  7o  from  Leon V.   Pamphilon   for  $22,500. 
WBRY,  Waterbury,  Conn.— Granted  CP to  move  transmitter  locally  using  1  kw. transmitter  (granted  in  lieu  of  special service  authorization  request). 
KIRO,  Seattle — Granted  petition  for  re- hearing of  10-28-41  action  and  modified that  action  to  require  KJR  to  apply  for modification  of  CP. 
KOB,  Albuquerque — Denied  request  for notification  of  Inter-American  Office  of  as- signment to  770  ke.  as  Class  1-B  station. 
WOW,  Omaha— Denied  petition  for  stay pending  final  determination  of  appeal  from action  of  11-25-42  to  WKZO. 
NEW,  Broadcasters  Inc.,  San  Jose,  Cal. 

— Denied  petition  for  rehearing  against 1-6-42   grant   to  KYOS. 
DESIGNATED  FOR  HEARING— NEW, 

Eastern  Pennsylvania  Broadcasting  Co. Ltd.,  Scranton,  applic.  for  CP  new  station, 590  kc.  5  kw.,  directional  antenna  N  • 
NEW,  Aloha  Broadcasting  Co.  Ltd.,  Hono- 

lulu, applic.  for  CP  new  station,  1400  kc, 
250  w.,  unlimited  ;  WHAL,  Saginaw,  Mich., 
applic.  for  modification  CP  to  extend  com- 

pletion time;  KYW,  Philadelphia,  applic. for  modification  CP  to  extend  completion time. 
LICENSE  EXTENDED  ON  TEMPO- 

RARY BASIS  FOR  PERIOD  ENDING 
6-4-42,  PENDING  DETERMINATION  OF RENEWAL  APPLICATIONS— Granted  to 
KBST  KCMC  KFJB  KGGF  KGHL  KGIW 
KGKL  KGU  KMTR  KPLT  KRBC  KVAK 
KVGB  KVRS  KWKH  KWLK  KXL  WBRB 
WCAZ  WCBT  WCOC  WFDF  WFMD 
WFPG  WGR  WGRM  WJMA  WKAQ 
WKBW  WMFJ  WMIS  WORK  WSPB WSUL 
WKBV,  Richmond,  Ind. — Granted  license 

renewal  on  temporary  basis  pending  out- come of  hearing. 
WOWO,  Fort  Wayne,  Ind.— Same. 
LICENSE  RENEWALS  —  Granted  to WGBI  WGCM  KGMB. 
NEW,  Portland  Broadcasting  System, 

Inc.,  Portland,  Me. — Placed  in  pending  file 
under  Order  79  applic.  for  CP  new  FM station. 
W81SP,  Springfield,  Mass.— Deleted  call signals. 
NEW,  American  Network  Inc..  New  York 

■ — Denied  petition  for  grant  without  hear- ing. 
APRIL  22 

NEW,  Chattanooga  Broadcasting  Corp., 
Chattanooga,  Tenn. — Granted  motion  dis- 

missal of  application  for  new  station. 
NEW,  Edwin  A.  Kraft,  Kodiak,  Alaska — Same. 
NEW,  Jefferson  Broadcasting  Corp.,  Bir- mingham, Ala. — Same. 
NEW  Utica  Broadcasting  Co.  Inc.,  Utica, N.  Y.— Same. 
WAAF,  Chicago— Granted  petition  to  dis- miss application   for  CP. 

APRIL  23 
WPRP,  Ponce,  P.  R.— Continued  consoli- 

dated hearing  to  5-19-42. 
NEW,  George  Johnson  Jr..  Birmingham, Ala. — Granted  petition  dismiss  applic.  for CP  new  station. 
WMBG  Richmond,  Va.— Granted  exten- 

sion completioji  date  to  5-12-42  re  CP  new antenna  installation. 
KMPC,  Beverly  Hills,  Cal.— Granted  ex- 

tension completion  date  to  60  days  from 6-3-42  re  changes. 
KOAC,  Corvallis,  Ore.— Granted  exten- 

sion of  commencement  and  completion dates  re  CP. 

Applications  .  .  . 

of  CP  from  National  Broadcasting  Co.  Inc. to  Blue  Network  Co.  Inc. 
NEW,  The  Fort  Hamilton  Broadcasting 

Co.,  Hamilton,  O. — Amend  application  for 
CP  new  station  re  changes  in  transmitting 
equipment. 
NEW,  Walter  H.  Nelson,  Cadillac,  Mich. 

— CP  new  station  on  1240  kc,  250  w., unlimited  time. 
NEW,  John  D.  Ewing  New  Orleans — 

Amended  application  for  CP  new  station 
to  specify  transmitter  location  and  to  re- 

quest 10  kw.  N  and  50  kw  D  power. 
WDAE  Tampa,  Fla.— CP  to  change  to 

770  kc,  make  directional  changes  and  use N  only. 
APRIL  24 

_.WBAL,  Baltimore — Special  service  au- thorization for  directional  changes. 
W65H,  Hartford— Modification  of  CP  re- 

questing extension  of  completion  date  to 12-14-42. 
WRUS,  Boston— Modification  of  CP  re- 

questing extension  of  completion  date  to 9-16-42. 
NEW,  Confederate  Broadcasting  Co., 

Marietta,  Ga. — CP  new  station  1300  kc, 
250   watts,  daytime. 
WDAE,  Tampa — Amended  application  for 

special  service  authorization  to  request  di- 
rectional antenna  night. 

KWBW,  Hutchinson,  Kan. — Voluntary  as- 
signment license  to  William  Wyse  and  Stan- 

ley Marsh. 
W75C,  Chicago — Modification  of  CP  re- 

questing extension  of  completion  date  to 11-3-42. 
KWID,  San  Francisco — Modification  of 

CP  as  modified  requesting  addition  of  7230 
kc.  unlimited  and  extension  of  commence- 

ment and  completion  dates  to  30  days  after 
grant  and  160  days  thereafter,  respectively. 

Tentative  Calendar  ,  .  , 
WTEL,  Philadelphia,  CP  1490  kc,  250 

w.,   unl.    (April  27). 
WDNC,  Durham  N.  C,  CP  620  kc,  1 

kw.  N,  5  kw.  D,  direction  D  &  N  (April 29). 

WNYC,  New  York,  modification  license 
to  830  kc,  1  kw.,  directional  D,  specified 
hours  of  operation  (April  30). 
NEW,  West  Allis  Broadcasting  Co.,  West 

Allis,  Wis.,  CP  new  station  1480  kc,  250 
w.,  daytime    (April  30). 
NEW,  Granite  District  Radio  Broadcasts 

ing  Co.,  Murray,  Utah,  CP  new  station 
1490  kc,  250  w.,  unl.   (April  30). 
NEW,  Camden  Broadcasting  Co.,  Cam- 

den, N  J.,  CP  new  station  800  kc,  500 
w.,  daytime  (May  1). 
WSON,  Henderson,  Ky.,  modification  of 

CP  860  kc,  500  w.,  daytime  (May  1). 
KALB  Alexandria,  La.,  CP  580  kc.  ;  1 

kw.  unl.;  directional  N  (June  4). 

Wet  work  iKccounh 
All  time  Eastern  Wartime  unless  indicated 

INDIAN  CHIEF  symbol  of  West- 
ern Electric  Co.  advertising  now 

decorates  the  office  of  Charles  Sing- 
er, transmitter  supervisor  of 

WOR,  New  York.  It  was  presented 
to  him  by  H.  N.  Willets,  WE  com- 

mercial sales  manager,  in  recogni- 
tion of  WOR's  maintenance  record 

and  bears  the  legend  "Chas.  Singer, 
Big  Chief  Maintenance,  WOR." 

Navy  Plans  to  Construct 
Three  New  Transmitters 
PASSED  by  House  last  Monday, 
the  Navy  Bill  (S  2406)  introduced 
in  the  Senate  by  Senator  Walsh 
(D-Mass.),  will  allow  for  the  con- 

templated construction  of  radio 
transmitting  stations  in  the  Bos- 

ton, Hawaii  and  San  Francisco  Bay 
areas.  Estimated  cost  of  the  con- 

struction is  $7,381,000. 
Provided  in  the  bill,  however,  is 

$11,000,000  for  shore  radio  facili- 
ties, and  it  is  expected  that  the  dif- 

ferential between  these  figures  will 
be  used  for  the  purchase  of  other 
radio  facilities  not  specifically  men- 

tioned in  the  bill. 
Total  amount  to  be  spent  under 

the  bill's  authorization  will  be 
$800,000,000,  which  will  be  used  to 
increase  most  existing  facilities  of 
the  Navy.  With  the  presidential 
signature  expected  shortly,  it  is 
felt  the  radio  shore  facilities  con- 

struction will  begin  at  an  early date.  .  

WALTER  H.  NELSON,  former  GE 
and  Farnsworth  engineer  now  heading 
his  own  research  laboratory  making 
test  equipment,  has  applied  to  the  FCC 
for  a  new  250  watt  station  on  1240 
kc.  in  Cadillac,  Mich. 

FOR  ALL  YOUR  FM  NEEDS 

APRIL  20 
NEW,  Eastern  Broadcasting  Co.,  Long 

Island,  N.  Y. — Amended  previous  applica- 
tion for  CP  new  station,  to  request  1520 

kc,  1  kw.,  limited  time  (to  WKBW), 
new  transmitter,  antenna  changes. 
WSAN,  Allentown,  Pa. — Modification  of 

CP  requesting  extension  of  completion  date to  11-10-42. 
W53D,  Detroit — Modification  of  CP  re- 

questing extension  of  completion  date  to 11-16-42. 
WDAE,  Tampa,  Fla. — Special  service 

authorization  to  change  to  770  kc.  and 
operate  with  5  kw.,  unlimited  hours,  with directional  antenna. 
WATW,  Ashland.  Wis.— Modification  of 

license  to  change  name  to  Upper  Michigan- 
Wisconsin  Broadcasting  Co.  Inc. 

APRIL  22 

WJZ,  New  York — Voluntary  assignment 

New  Business 

PLANTERS  NUT  &  CHOCOLATE 
Co.,  San  Francisco,  on  May  4  starts 
for  52  weeks  William  Winter,  News, 
on  6  CBS  West  Coast  stations  (KNX 
KQW  KARM  KROY  KOIN  KIRO), 
Mon.  thru  Fri.,  2:30-2:45  p.m. 
(FWT).  Agency:  Raymond  R.  Mor- 

gan Co.,  Hollywood. 
COOK  PRODUCTS  Co.,  San  Francis- 

co (Girard's  French  Dressing),  on 
April  19  started  The  Little  Shoiv  in- 

cluding circus  music,  new  oddities, 
human  interest  stories  of  military 
heroes,  quiz  on  the  week's  news  and unusual  recordings,  on  KFRC,  San 
Francisco,  and  KHJ,  Los  Angeles. 
Narrator  is  Ray  Lewis.  Rhoades,  Da- 

vis &  Co.,  San  Francisco,  is  agency. 
PEPSI-COLA  Co.,  Long  Island  City 
(beverage),  on  May  4  starts  Ramona d  the  Tune  Tivisters  on  171  BLUE 
stations,  Mon.  thru  Fri.,  9  :55-10  p.m. 
Agency :   Newell-Emmett  Co.,  N.  ¥. 

Renewal  Accounts 

FIRESTONE  TIRE  &  RUBBER 
Co.,  Akron,  on  June  1  renews  for  52 
weeks  The  Voice  of  Firestone  on  61 
NBC  stations,  Mon.,  8:80-9  p.m. 
Agency  :  Sweeney  &  James  Co.,  Cleve- 
land. 

PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  May  3  renews  Crime Doctor  on  70  CBS  stations,  Sun., 
8:30-8:55  p.m.  (rebroadcast  11  p.m.). 
Agency :  Blow  Co.,  N.  Y. 
BOHEMIAN  DISTRIBUTING  Co., 
Los  Angeles  (Acme  beer),  on  May  4 
renews  for  43  weeks  A  Toast  to  Amer- 

ica's Allies,  transcribed  series,  on  4 
Southern  California  Don  Lee  stations 
(KHJ  KDB  KFXM  KGB)  Mon., 
Wed.,  Fri.,  7:15-7:20  p.m.;  Tues., 
Thurs.,  6:55-7  p.m.  (PWT).  Agency: 
Brisacher,  Davis  &  Staff,  Los  Angeles. 

Network  Changes 

YOUNG  PEOPLE'S  Church  of  the 
Air,  Philadelphia,  on  April  19  re- 

newed for  26  weeks  Young  People's 
Church  of  the  Air  on  85  MBS  sta- 

tions. Sun.,  4  :30-5  p.m.  Agency  :  Ivey 
and  Ellington,  Philadelphia. 
P  LORILLARD  Co.,  New  York  (Old 
Golds),  on  April  29  shifts  The  Netv 
Old  Gold  Show  from  45  BLUE  sta- 

tions, Fri.,  8-8:30  p.m.  to  51  CBS 
stations.  Wed.,  8-8 :30  p.m.  Agency : 
J.  Walter  Thompson  Co.,  N.  Y. 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C.  (Camels,  Prince 
Albert),  on  April  24  added  7  CBS 
stations  to  How'm  I  Doin'f,  Bob 
Hawk's  quiz  program,  Fri.,  7 :30-8 
p.m.  (rebroadcast  at  10  :30  p.m.),  mak- 

ing a  total  of  106  CBS  stations  carry- 
ing the  program.  Agency :  William 

Esty  &  Co.,  N.  Y. 

WELCH  GRAPE  JUICE  Co,  West- 
field,  N.  Y.  (grape  and  tomato  juices), 
on  June  5  shifts  Irene  Rich's  Dear 
John  from  33  BLUE  stations  Sun- 

days 9:30-9:45  p.m.  and  22  BLUE 
stations,  Mondays  11 :15-11 :30  p.m., 
to  approximately  60  CBS  stations, 
Friday  7  :15-7  :30  p.m.  Agency  H.  W.  i 
Kastor  &  Sons  Adv.  Co.,  Chicago.         f  | 
WM.  WRIGLEY  JR.  Co.,  Chicago 
(informational),  on  May  7  shifts  The 
First  Line  on  69  CBS  station  from 
10:1.5-10:45  p.m.  to  10-10:30  p.m. 
Thursdays.  Agency :  Arthur  Meyer- hoff  &  Co.,  Chicago. 

GENERAL 

NATIONAL  BRANDS  SALES  Corp., 
Chicago,  has  launched  a  new  paper 
packaged  dry  dog  food  to  be  mixed 
with  water,  replacing  its  canned  prod- 

uct. Account  is  placed  direct  and  as 
yet  no  plans  for  radio  promotion  have been  made. 
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Siluaiions  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for    box   address.    Forms   close   one   week    preceding  issue. 

Help  Wanted 
Program  Director — Eastern  local  want  in- 

dustrious man  with  chai'acter  and  execu- 
'     tive  ability.  List  draft  status,  reference, 

salary  desired.  Box  421,  BROADCAST- ING. 

(I  Program  Director — Man  capable  of  com- plete charge  of  department.  Want 
complete  information  in  first  letter.  Box 
411,  BROADCASTING. 

WANTED — Experienced  announcers,  trans- 
mitter   engineers    and  announcer-opera- 

1     tors.  Register  now — many  positions  open. I     COLUMBIA     PLACEMENT  BUREAU, 
;     Suite  481,  410  South  Michigan  Avenue, 

Chicago,  111. 

Announcer — Some  sales  experience.  Local 
Florida  station.  Salary  plus  commission. 
Box  414,  BROADCASTING. 

ANNOUNCER  -  CONTROL  OPERATOR— 
<     5000  Watt  Network  Station,  first  or  sec- 
1     end  class  phone  license  helpful  but  not 

necessary.    State   age,    experience,  draft 
status,  salary  expected  and  enclose  snap- 

;     shot.  Box  417,  BROADCASTING. 
Commercial  Manager — Draft  deferred  re- 

sult getter  for  Virginia  station.  Sober, 
non-pressure  type  preferred.  Give  refer- 

ences, salary  expected  and  date  available. 
Box  420,  BROADCASTING. 

ENGINEER— Capable  of  computing  and 
adjusting  directive  antennas.  State  age, 
education,  experience,  salary  desired  and 
draft  status.  Include  photo.  Box  424, 
BROADCASTING. 

ANNOUNCERS— Who  want  to  grow  with 
Pennsylvania  regional  station  wanted 
immediately.  No  commercial  floaters. 
Permanent  position.  Give  details,  experi- 

ence, draft  status,  salary  expected.  Box 
425,  BROADCASTING.  

Operator-Announcer — Second  class  license 
or  better,  starting  salary  $165.  KSUN, 
Lowell,  Arizona. 

WDSU  Has  Opening — For  chief  engineer, 
prefer  someone  with  experience  on  RCA 
5KW  delux  transmitter.  Give  full  partic- 

ulars, reference  and  state  where  employed 
past  two  years ;  also  draft  status.  Per- 

manent position.  Write  P.  K.  Ewing,  Gen- 
eral Manager,  WDSU,  New  Orleans, Louisiana. 

Situations  Wanted 

Radio  Engineer  Available — First-class  li- 
cense March  1942,  age  31,  family,  state 

salary.  Box  5066,  Fountain  City,  Ten- nessee. 

I  Engineer  —  Experienced  W.E.,  R.C.A., 
young,  draft  deferred,  like  to  locate  In 
progressive  kilowatt  network  station  in 
Western  town,  with  college  facilities. 
Now  employed  chief  engineer  250  watt 
local.  Box  418.  BROADCASTING. 

COMBINATION  ANNOUNCER  -  ENGI- 
NEER— Experienced  news,  commercials, studio  controls.  First  class  license,  draft 

3-A.  Report  immediately  at  thirty-five 
per  forty-hour  week  starting.  Box  430, BROADCASTING. 

STATION  MANAGER  —  College  graduate, 
musician,  announcer,  executive  experi- 

ence, proven  ability  in  sales  and  pro- 
gramming, draft  3-A.  Now  managing  250 

watter.  Box  431,  BROADCASTING. 

RADIO  SALES  EXECUTIVE— 37,  draft 
deferred.  Management  experience  of  ma- 

jor CBS  affiliate.  Know  all  phases  of  sta- 
tion operation,  selling,  promotion,  mer- chandising. Excellent  agency  and  account 

contacts  built  up  over  a  period  of  12 
years  experience  in  national  and  local 
sales.  Consistent  producer  with  annual 
sales  increases.  Excellent  references  from 
leading  agency  and  radio  executives. 
Box  428,  BROADCASTING. 

NEWS  EDITOR — Commentator,  reporter. 
Distinctive  voice.  Background  travel,  ad- 

vertising. Twelve  years  radio.  Now  em- 
ployed. Draft  exempt.  If  interested  can 

arrange  meeting  NAB  Convention.  Box 
413,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
OPERATOR  —  Experienced  control  room, transmitter,  1%  years  technical  school 

training,  draft  1-B,  desires  permanent 
position  with  1  kw  or  larger  station, 
where  arrangements  may  be  made  to 
attend  recognized  college  or  university. 
Prefer  station  also  equipped  FM.  Box 
423,  BROADCASTING.  

MAN  FULLY  QUALIFIED— Seeks  man- 
agement of  small  station;  sales  or  pro- 

duction manager  regional ;  or  general  an- 
nouncer large  station.  Present  work 

highly  satisfactory  to  employer  but  posi- 
tion has  too  many  limitations.  Seek 

greater  field  of  opportunity.  Full  details 
and  transcription  on  request.  Box  405, 
BROADCASTING. 

Engineer — Now  with  50  kw.  station  de- 
sires change.  Draft  exempt.  Box  410, 

BROADCASTING. 

Buy  Your  Station  a  Personnel  Value — Two 
sober,  industrious,  capable  persons.  Man 
— experienced  news  editor,  publicity  di- 

rector and  announcer.  III-A  in  draft. 
Woman — continuity  writer,  actress  and 
experienced  secretary.  Married.  Available 
for  personal  interview  during  NAB  Con- 

vention in  Cleveland.  Telephone  MAin 
8257  or  write  BROADCASTING,  Box 
408. 

Experienced  Combination  Announcer-Opera- 
tor— Desirous  of  change.  Deferment 

classification  2-B.  Single.  Go  anywhere. 
Box  407,  BROADCASTING. 

Operator — With  First  Phone  License.  State 
salary.  Box  419,  BROADCASTING. 

SALESMAN — Six  years  radio,  eight  years 
newspaper.  Married,  draft  exempt,  pres- 

ently emploved.  proven  sales  record. 
Box  404,  BROADCASTING. 

VERSATILE  FEMALE  —  College  senior 
with  all-around  radio  background  wishes 
to  nrocure  summer  relief  job.  Box  426, 
BROADCASTING. 

ANNOUNCER,  WRITER,  M.C.  New  York 
University  radio  student.  19,  available 
end  of  IVfiv  for  small  station.  Box  422, 
BROADCASTING. 

Program  Man — 30,  idealist  with  intelli- 
gence, ingenuity  and  interest  in  produc- 

tion, continuity  and  sales.  Progressive 
regional  station  or  national  agency.  Draft 
exempt.  Box  429,  BROADCASTING. 

Wanted  to  Buy 

Lapp  Antenna  base  insulators — PUSH- 
PULL  type,  style  No.  9860  or  similar- 
type  insulators  suitable  for  vertical  an- tenna base.  What  have  you  ?  Write  or 
wire  Box  415,  BROADCASTING. 

FCC  Recognized  Phase  Monitor — With  or 
without  coaxial  switching  panel  for  four 
element  array.  Send  full  information. 
Radio  Station  WHKY.  Hickory,  N.  C. 

Faradon,  Dubilier  or  Aerovox — 5000  or 
10,000  volt  mica  transmitting  capacitors. 
Tn  answroring  state  capacity,  voltacre  rat.- 
ing  and  price  asked.  Box  409,  BROAD- CASTING. 

Telegraph  Tape  Recorder — Describe  fully 
as  to  age  and  condition.  Box  427, 
BROADCASTING. 

TRANSCRIPTION  TURNTABLES  —  2 
RCA.  WE.  or  Presto.  State  age.  model, 
condition  and  cash  price.  Box  416, 
BROADCASTING. 

For  Sale 

Four  New  Wincharger  255  Foot  Towers — 
Complete  with  beacons,  guy  wires,  in- 

sulators, etc.  Box  406,  BROADCASTING. 

1  KW  Broadcast  Transmitter — In  splendid 
condition  including  rectifier  tubes,  elec- 

trical power  switchboard  and  many  other 
items,  Blaw-Knox  180  foot  self-support- 

ing tower.  Box  412,  BROADCASTING. 

First  Sportscaster? 

ALFRED  DINSDALE,  for- 
eign news  commentator  of 

WATN,  Watertown,  N.  Y., 
has  received  his  charter  mem- 

bership certificate  in  the 
Twenty  Year  Club  recently 
founded  by  H.  V.  Kaltenborn, 
NBC  commentator,  for  vet- 

erans of  the  radio  industry. 
Dinsdale,  who  started  as  a 
"ham"  in  1910,  claims  to  be 
the  world's  first  radio  sports 
reporter.  Back  in  1913,  he 
used  to  watch  football  games 
from  the  roof  of  his  house  in 
Glasgow,  Scotland,  and  then 
broadcast  the  scores  to  radio 
operators  on  liners  sailing 
down  the  Clyde. 

YEARBOOK  of  the  Veteran  Wireless 
Operators  Assn.,  a  36-page  pamphlet, 
has  been  issued,  listing  officers,  direc- 

tors, committees,  honorary  members, awards,  etc. 

Jansky  &  Bailey A n  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bide-,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAfional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb,  Wasb..  0.  C.) 
Main  Office:  Crossroads  of 

7134  Main  St.  ,Y\        «he  World 
Kansas  City.  Mo.  (XI     Hollywood.  Gal. 

  ^1^   RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bew*n  Bldg.   •   WASH.,  D.  C.    •    Dl.  7417 

Balaban  &  Katz  School 

Graduates    Naval  Class 

THE  FIRST  class  of  105  naval 
men  was  graduated  last  Tuesday 
from  the  Balaban  &  Katz  Radar 
school  established  in  Chicago  some 
four  months  ago  through  the  com- bined efforts  of  John  Balaban, 
president  of  B.  &  K.,  who  donated 
space  and  equipment,  and  Lt.  Wil- liam C.  Eddy,  USN  retired,  who 
is  director  of  the  B.  &  K.  television 
station,  W9XBK. 

The  graduates,  who  have  com- 
pleted their  first  three  months  of 

intensive  training  in  high-frequen- 
cy radio  detection  equipment,  will 

proceed  to  advance  schools  for  fur- ther training  before  joining  the 
fleet.  Officer  in  charge  at  the 
school  is  Ensign  Eugene  S.  Pul- 
liam,  son  of  Eugene  C.  Pulliam, 
president  of  WIRE,  Indianapolis. 
Ernest  P.  Peterkin  of  Peterkin  Ra- 

dio Labs,  Detroit,  and  a  Naval  vet- 
eran of  32  years,  is  chief  radio man. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

Notional  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY  
* 

COA/SUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

GEORGE  C  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  a:  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

PROFESSIONAL 

DIRECTORY 
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Mcintosh  at  WPB 

In  Charge  of  Radio 
Takes  Post  Jansky  Vacated; 
Serves  Under  Peebles 

FRANK  H.  McINTOSH,  techni- 
cal supervisor  of  the  Fort  Indus- 
try Co.  stations,  has  joined  the 

War  Production  Board  as  chief  of 
the  radio  section.  Communications 
Branch,  under  Leighton  H.  Pee- 

bles, chief  of  the  Communications 
Branch. 

Mr.  Mcintosh,  a  veteran  radio 
engineer,  fills  a  post  vacated  last 
month  by  C.  M.  Jansky  Jr.,  senior 
partner  in  the  Washington  consult- 

ing engineer  firm  of  Jansky  & 
Bailey,  who  is  now  engaged  in  spe- 

cial radio  experimental  work  for 
the  Army  Air  Force  in  a  civilian 
status. 

In  his  new  post  Mr.  Mcintosh, 
who  is  on  indefinite  leave  from  Fort 
Industry,  will  have  charge  of  radio 
equipment  requirements  for  all 
branches  of  radio  communications, 
including  broadcasting.  Mr.  Pee- 

bles, as  chief  of  the  Communitions 
Branch,  also  has  separated  the  tel- 

ephone and  telegraph  sections  un- 
der his  jurisdiction. 

Mr.  Mcintosh  has  been  with 
Fort  Industry,  headed  by  George 
B.  Storer,  president,  and  J.  Harold 
Ryan,  vice-president  and  general 
manager  who  is  now  in  Washing- 

ton as  Assistant  Director  of  Cen- 
sorship, for  the  last  year. 

Prior  to  joining  Fort  Industry 
Co.  a  year  and  a  half  ago,  Mr. 
Mcintosh  was  for  four  years  com- 
muncations  sales  manager  for 
Graybar,  headquartering  in  San 
Francisco.  He  was  in  charge  of 
sales  in  the  13  Western  states, 
Alaska,  the  Philippines  and 
Hawaii.  For  nine  years  before  his 
Graybar  connection,  he  was  a  mem- 

ber of  the  technical  staff,  radio 
development  department,  Bell  Lab- 

oratories, New  York. 

Bing  Smith  Is  Promoted 

To  Newspaper  Position 
PROMOTION  of  Vernon  H. 
(Bing)  Smith,  for  three  years  gen- 

eral manager  of  KOWH,  Omaha, 
to  the  post  of  sales  manager  of  the 
World-Herald,  in  addition  to  his 
executive  duties  on  the  station,  was 
announced  last  week.  Mr.  Smith 
will  be  in  charge  of  advertising  for 
both  the  newspaper  and  the  sta- 

tion, with  Frank  Shopen,  who  has 
been  assistant  manager  of  KOWH, 
named  manager  under  Mr.  Smith. 
Newspaper  advertising  depart- 

mental heads  serving  under  Mr. 
Smith  are  T.  G.  Devaney,  local 
display;  Harry  D.  Keller,  national; 
and  Clyde  C.  Minnis,  classified.  Mr. 
Smith  came  to  KOWH  from 
WREN,  Lawrence,  Kan.,  where 
he  had  been  manager  11  years. 

Three  More  Join  Blue 

THREE  more  stations — KALB, 
Alexandria,  La.;  KMLB,  Monroe, 
La.;  WQBC,  Vicksburg,  Miss. — 
will  join  the  BLUE  as  soon  as  lines 
can  be  constructed,  Keith  Kiggins, 
Blue  vice-president  in  charge  of 
stations,  announced  last  week. 
KALB  and  KMLB  are  fulltime 
stations,  WQBC  is  daytime  only. 
None  of  the  stations  has  any  net- 

work affiliation  at  present. 

Deems  Taylor  New  President 

Of  ASCAP,  Replacing  Buck 

DEEMS  TAYLOR,  composer, 
musician,  critic  and  foremost  radio 
commentator  on  music,  was  elected 
president  of  ASCAP  by  the  new 
board  of  directors  of  the  Society 
last  Thursday  at  their  first  regular 
meeting  since  the  annual  meeting 
of  the  ASCAP  membership  a  month 
ago  [Broadcasting,  March  30]. 

Gene  Buck,  previous  president, 
who  had  held  the  post  for  nearly 
20  years,  will  be  retained  by  the 
Society  in  an  advisory  capacity,  at 
an  annual  salary  reported  to  be 

$25,000. 
Mr.  Taylor,  it  was  announced, 

will  serve  without  pay.  Mr.  Buck 
originally  served  without  salary, 
but  in  1929  was  given  a  stipend 
of  $50,000  a  year.  He  accepted  a 
voluntary  cut  to  $35,000  about  two 
years  ago  when  ASCAP  revenues 
were  threatened  with  depletion  due 
to  the  controversy  with  the  broad- 

casting industry. 
Gustave  Schirmer,  former  treas- 

urer of  ASCAP,  was  elected  vice- 
president,  replacing  Louis  Bern- 

stein, while  Max  Dreyfus  succeeds 
Mr.  Schirmer  as  treasurer.  Oscar 
Hammerstein  II  was  also  made  a 
vice-president,  replacing  Otto  A. 
Harbach.  George  W.  Meyer,  J.  J. 
Bregman  and  Irving  Caesar  were 
re-elected  as  secretary,  assistant 
secretary  and  assistant  treasurer, 
respectively. 

Election  of  Mr.  Taylor,  who  in 
addition  to  his  Sunday  CBS  broad- 

casts as  intermission  commentator 
for  the  New  York  Philharmonic 
Symphony  Orchestra  programs  and 
as  master  of  ceremony  on  the 
Prudential  Family  Hour,  also 
serves  CBS  as  musical  consultant, 
is  seen  as  significant  of  the  new 
trend  in  ASCAP  policies,  which 
since  the  radio  war  has  ended  have 
been  to  treat  the  broadcasting  in- 

dustry as  a  good  customer  for 
ASCAP's  wares  rather  than  as  a 
target  for  abuse  the  threats. 

Even  so,  the  ouster  of  Mr.  Buck, 

although  predicted  following  the 
stormy  session  with  the  publishers 
last  fall,  came  as  a  surprise  to 
many  observers,  especially  after 
the  vast  vote  given  Mr.  Buck  by 
ASCAP's  writer  members  when 
they  re-elected  him  as  a  director 
last  month. 

Condon  Promoted 

APPOINTMENT  of  Maurice  Con- 
don as  director  of  the  combined 

promotion,  merchandising  and  pub- 
licity    departments     of  WGAR, 

Cleveland,  has 
been  announced 
by  John  F.  Patt, 
vice-  president 

and  general  man- 
ager.   Mr.  Con- d  o  n    j  o  i  n  ed 

,      "  WGAR  shortly 
'*iK»0  after   its  forma- 

l^^'T  pHi.  tion  in  1930,  and 

Prank  A  has  successively 

held  the  posts  of 

continuity  diretc- tor,  traffic  manager  and  publicity 
director.  He  succeeds  Charles  New- 
comb,  who  resigned  to  join  the  pro- 

gram staff  of  WWNC,  Asheville. 
The  mutual  and  inter-related  ac- 

tivities of  the  departments  brought 
about  the  decision  to  merge  them 
under  a  single  direction. 

Mr.  Condon 

670  Sign  BMI  Pacts 
THE  new  BMI  eight-year  licenses 
have  been  signed  by  670  broadcast- 

ers, Carl  Haverlin,  BMI  vice-presi- 
dent in  charge  of  station  relations, 

reported  last  Friday  prior  to  leav- 
ing New  York  for  Orlando,  Fla.,  to 

attend  the  meeting  of  the  Florida 
Broadcasters  Assn. 

Janet  MacRorie  Resigns 
JANET  MacRORIE,  manager  of 
the  continuity  acceptance  staff  of 
NBC,  has  resigned  after  eight 
years  in  the  department  which  she 
created.  No  successor  has  been 
named. 

Drawn  for  BROADCASTING  by  Sid  Hix 

'Oh  Well,  the  War  Can't  Last  Forever!" 

Standand  Oil  of  Indiana 

Places  Big  Spot  Series 
STANDARD  OIL  Co.  of  Indiana, 
Chicago,  centering  on  war  produc- 

tion, will  continue  advertising  to 
the  motoring  public  throughout 
1942  by  promoting  car  conserva- 

tion, according  to  Wesley  I.  Nunn, 
advertising  manager.  The  com- 

pany has  placed  six-weekly  one- 
minute  noon  announcements  for  ■ 
farm  fuel  and  lubricants  on  90  i 
stations  in  13  Midwest  states. 
Announcements  feature  a  sing- 

ing award  of  war  bonds  to  farmers 
for  outstanding  achievements.  They 
were  placed  by  McCann-Erickson, 
Chicago,  on: 
KLZ  KGHF  WLS  WMAQ 

WDAN  WSOY  WEBQ  WMBD 
WTAD  WROK  WHBF  WCBS 
WDZ  WGBF  WOWO  WIRE  WSBT 
WBOW  WMT  woe  KRNT  WHO 
KDTH  KGLO  KMA  KSCJ  KGNO 
KVGB  KSAL  WIBW  KFH 
WBCM  WHDF  WJR  WWJ  WOOD 
WJMS    WIBM    WKZO  WJLM 
WHLS 
KGDE 
KFAM 
KFRU 
KWOC 
KGHL 
KFYR 
KABR WATW 
WCLO 
WTMJ WSAU 

WTCM WMFG 
WHLB KWOS 

KFEQ 

KRBM 
WDAY 
KOBH WEAU 
WKBH 
WIBU 
WFHR 

KATE KYSM 
KWLM 
WMBH 
KMOX 
KGIR KILO 
KSOO 

KFIZ 
WIBA 
WRJN 
KDFN 

WEBC 

KSTP KFVS 

WDAF 
KWTO 
KPFA 
KLPM 

WHBY 

WTAQ 

WMAM 
WHBL KFBC 

KROC  WNAX. 

Cooper  Razor  Drama 
COOPER  SAFETY  RAZOR  Corp., 
Brooklyn,  on  April  19  replaced  its 
quarter-hour  musical  program  Sun- 

day evenings  at  10:15  on  WNEW, 
New  York,  with  the  weekly  trans- 

cribed program  Secret  Agent  K-7. The  series  was  produced  just  prior 
to  the  present  war  by  NBC  in  as- 

sociation with  Heffelfinger  Radio 
Features,  now  The  Heffelfinger 
Agency,  New  York,  which  handles 
the  Cooper  account.  Cooper  also 
sponsors  thrice-weekly  ten-minute 
periods  of  the  Dance  Parade  on 
WNEW,  as  well  as  three  spot  an- 

nouncements weekly  for  its  long- 
life  blades  before  the  news  bulle- 

tins prepared  fir  WNEW  by  the 
New  York  Daily  News. 

Gen.  Mills  to  Shift 
GENERAL  MILLS,  Minneapolis, 
is  understood  to  be  shifting  in  the 
near  future  two  of  its  serial  pro- 

grams. The  Lone  Ranger  and  Jack 
Armstrong  from  MBS  to  the  BLUE 
network.  The  report  of  the  pro- 

posed move  was  not  confirmed  by 
BLUE  officials.  Jack  Armstrong, 

promoting  Wheaties,  is  heard  Mon- 
day through  Friday,  5:30-5:45  p.m., the  agency  in  charge  being 

Blackett-Sample-Hummert,  C  h  i- 
cago,  while  Lone  Ranger  is  pre- 

sented Monday,  Wednesday  and 
Friday,  7:30-8  p.m.  for  Corn  Kix 
through  Knox-Reeves,  Minneapolis. 

Spots  for  'Gone' 
METRO  -  GOLDWYN  -  MAYER, 
New  York,  to  promote  the  third  re- 

lease of  "Gone  With  The  Wind", 
is  using  five  spot  announcements 
each  on  58  stations  in  the  32  cities 
where  the  picture  is  playing  dur- 

ing the  month  of  April.  Spots  are 
scheduled  on  the  opening  day  of  the 
showing  and  the  day  following. 
Agency  in  charge  is  Donahue  & 
Coe,  New  York. 
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^^TO  ABANDON  ADVERTISING  FOR 

ANY  PERIOD  IS  TO  LOSE  THE  ACCRUED 

BENEFITS  OF  EARLIER  INVESTMENTS'*^ 

Says  DONALD  D.  DAVIS, 
President,  GENERAL  MILLS,  Inc. 

"Adverlising  and  merchandising  are  dynamic 
and  nol  sialic  inslrumenls  in  ihe  conducl  of 

American  industry.  As  such  ihey  musl  be 

conlinuously  used,  experimented  wilh  and 

conslanlly  improved.  To  abandon  advertising 

for  any  period  is  lo  lose  ihe  accrued  benefits 
of  earlier  investments. 

"In  my  opinion  this  is  especially  true  for 
radio.  The  new  potentials  and  the  possibili- 

ties yet  uncovered  in  the  field  of  radio  ad- 

vertising— indeed  in  all  fields  of  advertising 

— constitute  a  great  challenge  for  American 
industry.  Advertising  is  the  vehicle  through 
which  we  reach  the  entire  American  public, 

but  it  does  not  stop  there.  It  is  also  the  vehicle 

through  which  business  keeps  in  intimate 
touch  with  the  reactions  and  desires  of  the 

whole  public. 

"Therefore,  I  believe  firmly  that  continued 

advertising  is  not  only  industry's  responsi- 
bility to  itself,  but  responsibility  to  the 

American  people." 

To  the  great  names  in  American  business  whose  continued  advertising  is  a  flaming  symbol  of  iaith 

in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the  enemies 

of  free  American  enterprise  and  democracy  .  .  .  this  space  is  dedicated  by  The  Nation's  Station. 

THE     NATION'S     MOST     MERCHANDISE-ABLE  STATION 



**One  if  by  land— two  if  by  sea..." 

IT  was  a  lantern,  you  probably  remember, 
that  sent  Paul  Revere  off  on  his  famous 

ride — a  lantern  hung  in  the  tower  of  the 

"old  church  steeple"  across  the  bay.  There 
was  to  be  one  lantern  if  the  enemy  came  by 
land;  two  if  they  arrived  by  water. 

It  worked  well  enough.  But  if  a  sudden  fog 
had  descended  that  evening  on  Boston — 
history  might  have  turned  out  differently. 

In  every  military  campaign  ever  fought, 
communication  has  been  vital.  In  every 
period  of  history,  people  have  solved  the 
problems  of  swift  communication  as  best 

they  could  .  .  .  from  the  beacon -fires  of  the 
Romans  to  the  efficient,  lightning-like 
radio  communication  of  today.  The  nation 
with  the  hest  communication  system  has 
always  held  an  important  advantage. 

America  today  has  the  most  efficient  radio 
equipment  in  the  world  .  .  .  thanks  to  re- 

search and  engineering.  In  the  plants  of  the 
RCA  Manufacturing  Company,  military  ra- 

dio equipment  is  coming  off  the  production 

lines  at  a  rapid  pace — equipment  that  could 
not  have  been  constructed  in  any  quantity 
only  a  few  short  years  ago! 

On  the  home  front,  55  million  radio  receiv- 
ers have  ended  our  need  for  Paul  Reveres— 

receivers  served  by  the  National  Broadcast- 
ing Company  and  the  Blue  Network  from 

coast  to  coast. 

And  on  the  overseas  front,  NBC  operates 
two  powerful  short-wave  stations— WRCA 
and  WNBI — "beaming"  spearheads  of  truth 
through  the  darkness  of  war  to  wherever 
there  are  people  to  listen! 

Radio  Corporation  of  America 
RADIO  CITY,  NEW  YORK 

.-  RCA  Manufacturing  Co.,  Inc.     •     RCA  Laboratories,  Inc.     •     R.C.A.  Communications,  Inc.     •     National  Broadcasting  Company,  Inc. Blue  Network  Company,  Inc.     •     Radiomarine  Corporation  of  America    •     RCA  Institutes,  Inc. 
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WASHINGTON,  D.  C. 

more  women  Gsten  more  to  WOR's 

women's  programs  than  to  those 

on  any  other  New  York  station* 

*  Statistically  we  mean,  women  in  Greater- 

New  York  spend  172,125  hours  tuned  to  WOR's 
women's  programs  on  an  average  weekday  — 
294%  more  time  than  they  spend  listening  to 

the  same  types  of  programs  on  any  other  New 
York  station. 

Actually,  women  listen  38,700  more  hours  to 

WOR's  women's  programs  on  an  average  week- 
day than  to  those  on  ALL  other  New  York 

stations  combined. 



*MF  you  WANTED  TO  MAIt  THE  LETTER  TO  ANYONE 

EXCEPT  WtS- DARNED  IF  I'D  DO  THIS."' 

gets  through!  Mid-West  listeners  get  to  their  mail  boxes  and 

send  WLS  more  than  a  million  letters  annually.  Here,  for  ex- 
ample, is  what  they  did  for  one  of  our  accounts  last  winter. 

The  advertiser,  a  poultry  magazine,  obtained  13,485  one-year  sub- 

scriptions, the  result  of  only  24  ten-minute  daytime  programs  plus 

three  two-minute  announcements,  in  a  period  of  nine  weeks. 

These  13,485  magazine  subscriptions  are  only  one  bit  of  evidence 

that  WLS  Gets  Results!  We  have  more,  lots  more.  Just  ask  us  ...  or 

any  John  Blair  man. 

MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   *    KTUC  TUCSON   *    KSUN  BISBEE-LO WELL 
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WHO 

will  be  the  alert  advertiser  to 

seize  this  exceptional  program 

opportunity? 

Whal? 

The  most  famous  of  all  anti-crime 

shows,  "Gang  Busters,"  is  available 
for  immediate  Spring  and  Summer 

local  sponsorship. 

Where? 

Over  WJZ,  New  York,  to  cover  the 

world's  richest  market.  (It  is  also 
available  on  a  spot  basis  over  KGO, 

San  Francisco  and  most  Blue  Net- 
work stations.  31  of  these  stations 

have  already  sold  "Gang  Busters"  to 
local  or  spot  advertisers.) 

When? 

Starting  May  1st,  "Gang  Busters" 
will  be  heard  Friday  evening,  from 

8 :00  to  8 :30  E.W.T.,  an  ideal  period 

for  listening  and  an  ideal  day  for 

week-end  merchandising. 

For  full  details,  call  or  ivrite  Blue 
Network  Spot  Sales  Division,  in 
New  York,  Chicago,  Detroit,  San 
Francisco  or  Hollywood. 

Why? 

This  unique  opportunity  is  made 

possible  because  Sloan's  Liniment 
found  "Gang  Busters"  so  successful 
for  the  past  two  years  that  they 

signed  it  up  for  30  weeks  next  Fall 

and  Winter,  thus  clearing  the  way 

for  this  Spring  and  Summer  pro- 

gram purchase  with  a  March  C.A.B. 

rating  of  13.2. 

How 

much? 

Over  WJZ,  the  complete  program 

cost  (including  agency  commission) 

is  less  than  $1,000  per  week. 

WJZ 

NEW  YORK'S 
FIRST  STATION 

50,000  WATTS -770  KC 

Key  Station  of  the  Blue  Network 
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We've  taken  one  CBS  "mike"  out  of  service 

When  Cecil  Brown  of  CBS,  and  Norman  Corwin  of  CBS,  and  the  CBS  Short 

Wave  Department  (along  with  other  short  wavers)  received  Peabody  Awards 

the  other  day,  we  decided  to  retire  a  microphone  from  active  duty  to  do  noth- 

ing but  receive  laurel  wreaths. 

We  had  to  —  because  awards  have  been  coming  thick  and  fast  to  CBS  and 

its  advertisers'  programs.  (A  list  of  these  awards  since  January,  1941,  is  on 

the  opposite  page.) 

Besides  the  length,  there's  this  about  the  list  — it's  so  unlopsided,  cover- 

ing almost  every  facet  of  the  CBS  program  structure — "a  harmoniously  inte-  , 

grated  unit  designed  to  serve  and  to  entertain  the  American  people!' 

THE  COLUMBIA  BROADCASTINI 



AWARDS  TO  CBS-JANUARY,  1941-APRIl,  1942 

ACADEMY  OF  MOTION  PICTURE  ARTS  AND  SCIENCES 

-1942:  Gold  plaque  to  Bernard  Herr- 
mann, CBS  staff  conductor,  for  "the  best 

scoring  of  a  dramatic  picture  in  1941"— All  That  Money  Can  Buy, 

ADVERTISING  AND  SELLING  ANNUAL  ADVERTISING 
AWARDS-1942:  (1)  Honorable  mention  for 
an  original  research  development,  to  CBS 
Listening  Areas.  (2)  Special  medal  award 
to  Norman  Corwin  on  his  JFe  Hold  These 
Truths  for  adding  "to  the  knowledge  or 
technique  of  radio  advertising" 

AMERICAN  ACADEMY  OF  ARTS  AND  LETTERS,  AND 

NATIONAL  INSTITUTE  OF  ARTS  AND  LETTERS -1942: 
$1,000  award  to  Bernard  Herrmann  for  his contata,  Moby  Dick. 
11,000  award  to  Norman  Corwin  for  We 
Hold  These  Truths,  and  his  direction  of 
the  series,  This  Is  War. 

AMERICAN  LEGION,  DEPARTMENT  OF  CALIFORNIA 
-1941:  "Citation  of  Honor"  to  Edward  G. 
Robinson,  star  of  CBS's  Big  Totvn,  for  an 
outstanding  contribution  to  Americanism. 

AMERICAN  WRITERS  C0NGRESS-I94I:  Honor- able mention  to  Norman  Corwin  for  his 
original  work  on  the  Columbia  Workshop 
drama  series,  26  by  Corwin. 

ASSOCIATION  OF  MOTION  PICTURE  PRODUCERS, 
SCREEN  ACTORS  GUILD,  SCREEN  DIRECTORS  GOILD, 

and  SCREEN  WRITERS  GUILD-1941:  To  CBS's 
Screen  Cuild  Theatre"foT  eminent  achieve- 

ment in  furthering  the  advancement  of  the 

allied  arts  of  motion  pictures  and  radio!' 

GEORGE  FOSTER  PEABODY  AWARDS-I94I :(1)  To 
CBS  for  "outstanding  meritorious  public 
service  among  the  networks!'  (2)  To  Elmer 
Davis  for  "his  terse,  incisive  and  impartial 

reporting  of  the  news,  day  by  day!'  (3)  To CBS  Stations  KNX,  WCAU  and  WGAR 
for  local  programs  and  services. 

1942:  U)  To  Cecil  Brown,  for  the  best  radio 

reporting  of  1941.  (2)  To  Norman  Corwin's We  Hold  These  Truths.  (3)  To  CBS  and 
other  short  wave  broadcasters  of  the  coun- 

try "for  their  patriotic  service!' 

INSTITUTE  FOR  EDUCATION  BY  RADIO  (Ohio  State 
Unlversity)-I94l:  First  awards  to  CBS  for 
London  After  Dark,  a  special  transatlantic 
broadcast;  Tlie  Mole  on  Lincoln's  Cheek, a  drama  in  The  Free  Company  series;  The 

Fisherman  and  His  Wife,  on  the  children's 
program,  Let's  Pretend;  and  Poor  Farmer 
Songs  on  School  of  the  Air  of  the  Ameri- 

cas. Also,  honorable  mention  to  Monument 
to  the  Might  of  Water  on  School  of  the 
Air  of  the  Americas, 

RAPPA  SIGMA-I94I:  Selected  Edward  R. 
Murrow,  a  member  of  Kappa  Sigma,  as 
"Man  of  the  Year!' 

MOTION  PICTURE  DAILY- 1941:  (1)  Educa- 
tional award  to  the  School  of  the  Air  of 

the  Americas.  (2)  Best  special  events  show 

award  to  Spirit  of '41.  (3)  Best  children's 
program  awarded  to  Let's  Pretend. 

NATIONAL  HEADLINERS  CLUB-  1941:  To  William 
L.Shirer  for"consistently  outstanding 

radio  reporting  over  a  period  of  years!' 

NATIONAL  SAFETY  COUNCIL  ANNUAL  SPECIAL 

AWARD  PLAOUE-1941:  To  Edward  G.  Robin- 
son, star  of  CBS's  Big  Town,  in  recognition 

of  "outstanding  contribution  to  the  cause 

of  safe  driving!' 
OVERSEAS  PRESS  CLUB  ANNUAL  RADIO  AWARD 
-1942:  To  Cecil  Brown  for  radio  reporting 
"contributing  to  the  understanding  of  for- 

eign policy  by  the  American  people!' 

PARENTS' MAGAZINE  PRESS  HONOR  AWARD  FOR 
TRUTH -1941:  To  CBS's  Death  Valley  Days 
for  the  authenticity  of  this  series. 

PHI  BETA  (National  professional  fraternity  of  music 
and  speech) -1942:  Annual  Radio  Award  to 
the  Columbia  Broadcasting  System  for  its 

network  broadcasts  of  the  New  York  Phil- 
harmonic-Symphony concerts,  as  the  pro- 

gram that  contributed  most  to  music  and 
speech  during  the  year. 

RADIO  EXECUTIVES  CLUB  OF  NEW  YORK- 1942: 
Plaque  to  Paul  White  (also  to  Mr.  Schech- ter  ot  NBC  and  Mr.  Opfinger  of  MBS)  for 
"outstanding  work  in  securing  news  broad- 

casts from  various  war  fronts!' 

SCHOMBURG  COLLECTION  OF  NEGRO  LITERATURE 
-1941:  Wings  Over  Jordan  placed  on  the 
1941  Honor  Roll  for  its  contribution  to 
"the  improvement  of  race  relations  in  terms 

of  real  democracy!' 
SIGMA  ALPHA  IOTA  (National  professional  music 
fraternity  for  women)-l94l:  (1)  A  scroll  to 
Howard  Barlow,  conductor  of  the  CBS 

Symphony  Orchestra  in  recognition  of  his contributions  to  symphonic  music  in  the 
last  thirteen  years.  (2)  A  scroll  to  Henry 
Ford  in  recognition  of  the  "outstanding 
symphony  programs"  of  the  Ford  Sunday Evening  Hour. 

SIGMA  DELTA  CHI  DISTINGUISHED  SERVICE  AWARD 
(Professional  journalistic  fraternity)- 1941:  To 
Cecil  Brown  for  his  broadcast  from  Cairo  of 
the  German  parachute  invasion  of  Greece. 

U.S.  FLAG  ASS0CIATI0N-I94I:  Flag  Service 
Cross  to  Kate  Smith  in  recognition  of  her 
patriotic  activities. 

VARIETY  SHOWMANSHIP  SURVEY- 1941:  Cita- 
tions for  advancing  the  art  of  radio  to  the 

CBS  Forecast  series,  and  to  CBS  affiliates 
WCAU,  WCKY,  WJR,  WQAM. 

WOMEN'S  NATIONAL  RADIO  COMMITTEE  -  1941: 
Award  to  CBS's  Headlines  and  Bylines  as 
"best  educational  program  with  a  democ- 

racy theme!' WOMEN'S  PRESS  CLUB  OF  NEW  YORK  CITY-I94h 
Certificate  of  "meritorious  public  service" 
to  CBS's  Let's  Pretend. 

WRITER'S  RADIO  THEATRE-I940-4I:  Five  CBS 
broadcasts  were  included  in  the  ten  best 
radio  dramas  chosen  by  Norman  S.Weiser, 
editor  of  writer's  radio  theatre  1940-41. 
They  are:  Man-Made  Waterways  by  Hans 
Christian  Adamson ;  Kathryn  Howard  by 
.Tean  Holloway;  Seems  Radio  Is  Here  to 
Stay  and  Words  Without  Music  by  Norman 
Corwin ;  and  Bid  for  Happiness  by  Theresa 
Lewis  and  Lota  Kriendler. 



ONE    OF  A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE    &    PETERS  STATI 
0  N 

0.  Bruce  McOomell 

UtESIDEUT,  WISH,  IIDIlllKlllS 

Hoosier-born  and  Hoosier-educated,  C.  Bruce 
McCoiinell  has  devoted  a  very  successful  career 
to  the  management  of  Indiana  merchandising 
businesses.  ...  In  addition  to  serving  as  President 
and  General  Manager  of  Indiana's  up-and-coniing 
Station  WISH,  he  is  also  General  Sales  Manager 
of  one  of  the  largest  wholesale  tobacco  and  candy 
firms  in  the  Midwest,  and  President  of  a  prosper- 

ous brokerage  company.  Needless  to  say,  if  any- 
body in  the  world  knows  Hoosier  merchandising, 

it  is  "Mac"  McConnell. 

■Il 

■I 

■ 

■■I 

IMillllliiililllil 

A MERCHANDISER,  a  star  sales -managing 
executive,  a  mover  of  goods,  C.  Bruce 
McConnell  in  many  ways  personifies  a 
relatively  new  type  of  man  who  is  becoming 

more  important  every  year  in  radio.  "Mac" 
knows  more  about  selling  goods  than  about 
actors— more  about  druggists  than  about 
kilowatts.  And  as  a  result,  his  young  and 

lusty  station  has  rapidly  become  Indiana's 
most  effective  merchandising  medium.  .  .  . 

In  a  way,  this  "merchandising  approach"  to 
radio  rather  reminds  us  of  our  own  approach 

to  selling  radio.  Ordinarily,  you'd  expect  a 
radio-sales  organization  to  be  composed  of 

men  who'd  been  selected  entirely  for  "sales 
ability".  But  on  the  contrary,  the  average 
experience  of  our  F&P  men  includes  more 

merchandising  and  advertising  than  straight 
selHng  of  media.  They  are  now  successful 

"salesmen"  simply  because  they  know  how 
to  help  you  in  your  business. 

The  next  time  one  of  us  drops  in  on  you, 

give  us  a  chance  to  prove  that  last  state- 
ment. We  know  we  can  do  more  to  simplify 

your  handling  of  spot-radio  than  any  other 
organization  in  radio.  That,  in  fact,  is  the 

first  quota  we  set  for  ourselves,  in  this  group 

of  pioneer   radio -station  representatives. 

Free  &  Peters,  ik 

Pioneer  Radio  Station  Representatives Since  May,  IQ32  J- 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO  I WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .    .     MINNEAPOLIS-ST.  PAUL 
WINS  NEW  YORK 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 
WHO  DES  MOINES 
V/OC   DAVENPORT 
KMA  SHENANDOAH 

. .  .  SOUTHEAST . . . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  ... 
KOB   ALBUQUERQUE 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 

(!. 

CHICAGO:  /So N.  Michigan Franklin  6373 
NEW  YORK:  247  Park  Ave. 

Plaza  5-4131 
SAN  FRANCISCO:  mSnller Sutter  4353 HOLLYWOOD:  15/2  N.  Gordon 

Gladstone  3949 
ATLANTA:  ^22  Palmer  Bttig. 

Main  5667 
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FCC  Issues  Freeze  Order,  With  Leeway 

Two  Stations  Given 

Right  to  Boost 

Power 

FOLLOWING  through  on  the  rec- 
ommendation of  the  Defense  Com- 

munications Board  for  retention  of 
the  status  quo  on  new  or  changed 
broadcast  transmission  facilities, 
the  FCC  last  week  adopted  a  mem- 

orandum opinion  setting  forth  the 
new  licensing  policy  but  it  left  the 
door  ajar  sufficiently  to  take  care 
of  emergency  cases  or  those  em- 

bracing "peculiar  circumstances". 
The  memorandum  opinion,  which 

on  the  records  was  adopted  unani- 
mously, supersedes  the  previous 

"freeze  order"  of  Feb.  23,  which 
took  into  account  the  shortage  of 
critical  materials.  Before  its  adop- 

tion, however,  two  cases  involving 
power  increases  and  one  emergency 
case  to  replace  a  transmitter  de- 

stroyed by  fire  were  approved,  with 
indications  that  probably  as  many 
as  a  dozen  additional  applications 
for  improved  or  changed  facilities 
may  be  authorized. 

Some  Openings 

There  were  some  misgivings  in 
both  FCC  and  industry  circles  over 
the  precise  language  used  in  the 
memorandum  opinion.  It  was  felt 
in  some  quarters  that  the  way  is 

left  open  for  "special  treatment"  in 
favored  cases  on  improved  facili- 

ties. Whereas  the  Feb.  23  order  was 
designed  to  authorize  new  or  im- 

proved facilities  on  technical 
grounds  only,  the  new  policy  could 
be  interpreted  to  permit  authoriza- 

tions without  regard  to  such  fac- 
tors, it  was  pointed  out. 

The  DCB  recommendation,  which 
specifically  proposed  that  there  be 
no  future  authorizations  involving 
the  use  of  any  materials  to  con- 

struct or  change  transmitting  facil- 
ities of  any  station  in  the  broadcast 

field,  has  not  yet  been  acted  on  by 
the  War  Production  Board.  Since 
WPB  was  largely  responsible  for 
the  DCB  recommendation,  however, 
its  formal  order  is  expected  to  be 
issued  shortly.  Leighton  H.  Peebles, 
chief  of  the  Communication  Branch 
of  WPB,  was  ill  most  of  last  week. 

Meanwhile,  plans  were  under 
consideration  for  some  sort  of  pool- 

ing of  all  available  broadcast  equip- 

ment for  ultimate  allocation  on  an 
equitable  basis  to  the  industry.  The 
serious  shortage  of  transmitting 
tubes,  it  was  learned,  probably  will 
necessitate  some  such  action 
[Broadcasting,  April  27]. 

Both  the  Communications  Branch 
of  the  WPB  and  Committee  IV 
(broadcast)  of  DCB  are  consider- 

ing plans  for  a  pooling-conserva- 
tion project.  With  only  about  a 

year's  supply  of  tubes  available  for 
the  broadcast  structure,  counting 
reserves  held  by  all  stations,  this 
plan  encompassed  pooling  of  all 
equipment  under  a  control  system, 
with  arrangements  made  by  WPB 
for  allocation  of  raw  material  when 
the  supply  of  repair  or  replacement 
parts  reach  a  predetermined  mini- mum. 

Some  May  Be  Silenced 
Unless  something  of  this  nature 

is  done  soon,  it  was  thought,  sta- 
tions having  no  spare  tubes  may  be 

forced  off  the  air.  The  military 
branches  now  are  taking  100%  of 
the  production  of  tube  plants. 

While  the  FCC's  latest  "freeze 

order"  was  viewed  with  mixed  emo- 
tions, some  justification  was  given 

for  the  "loophole"  under  which  the 
FCC  could  authorize  construction 
for  changes  in  facilities  on  its 
own  motion,  or  follow  through  on 
recommendations  "by  the  head  of  a 
war  agency  of  the  Federal  Govern- 

ment". There  are  several  situations 
arising  under  the  Havana  Treaty, 

it  was  pointed  out,  which  will  re- 
quire action  if  the  facilities  ear- 

marked for  this  country  are  to  be 

preserved. FCC  Chairman  James  Lawrence 
Fly,  who  also  heads  DCB,  said  last 
Monday  that  the  provisions  provid- 

ing flexibility  would  give  the  Com- 
mission leeway  in  particular  cases 

and  an  opportunity  for  "meeting 
vital  needs  without  giving  a  spe- 

cific line  of  exception".  Such  situa- tions as  destruction  of  stations  by 
fire,  as  well  as  moves  recommended 
in  the  interests  of  the  war  effort 
by  Government  services,  he  said, 
would  fall  into  this  category. 

The  prevailing  view  was  that  the 
strength  or  weakness  of  the  order 

would  be  refiected  in  the  actions  of 
the  FCC  majority.  Two  of  the  three 
authorizations  announced  April  25, 
but  which  were  dated  April  24,  were 

by  split  vote  of  the  Commission. 
Commissioners  Case  and  Payne  dis- 

sented, in  view  of  the  DCB  recom- 
mendation for  retention  of  the 

status  quo,  while  Commissioner 
Craven  was  absent  from  the  city. 
KMA,  Shenandoah,  was  granted 

an  increase  in  power  from  5,000 
watts  day,  1,000  night,  to  5,000 
watts  fulltime,  on  960  kc,  with  in- 

stallation of  a  directional  antenna. 
The  majority  pointed  out  that  the 
station  had  procured  and  paid  for 
substantially  all  of  the  necessary 
equipment  to  make  the  proposed 

changes.  Under  its  Feb.  23  "freeze 
order  policy",  it  held  that  the  pub- lic interest  would  be  served  in 
granting  the  application. 

Birmingham  Grant 

In   the   second  power  increase 
case,  the  Commission,  by  the  same 
vote,  authorized  WSGN,  Birming- 

(Continued  on  page  51) 

Policy  and  Procedure  Fixed  for  Broadcast  Cases  .  .  . 

FOLLOWING  is  the  full  text 
of  the  memorandum  opinion 
adopted  by  the  FCC  April  27, 
outlining  policy  and  procedure 
for  the  handling  of  broadcast 
and  related  applications  in  pur- 

suance of  the  recommendation 
of  the  Defense  Communications 
Board : 

Since  the  adoption  of  the  Commis- 
sion's Memorandum  Opinion  of  Feb. 

23,  1942,  concerning  policy  and  pro- cedure for  the  handlinR  of  standard 
broadcast  applications,  it  has  become 
increasingly  apparent  that  further  re- 

strictions upon  the  use  of  materials 
and  skilled  personnel  for  the  construc- 

tion and  operation  of  radiobroadcast 
stations  are  necessary.  Public  interest 
demands  that  the  requirements  of  the 
armed  services  be  met  before  materials 
and  skilled  personnel  can  be  used  for 
the  expansion  of  existing  or  the  con- struction of  new  broadcast  services. 

On  April  16,  1942,  the  Defense  Com- munications Board  recommended  to 
the  War  Production  Board  and  this 
Commission  that  there  be  immediately 
placed  in  effect  the  following  policy : 

No  future  authorizations  involving 
the  use  of  any  materials  shall  be  issued 
by  the  FCC  nor  shall  further  materials 
be  allocated  by  the  War  Production 
Board,  to  construct  or  to  change  the 
transmitting  facilities  of  any  standard, 
television,  facsimile,  relay  or  high-fre- 

quency (FM,  non-commercial  educa- tional, experimental)  broadcast  station. 

Upon  consideration  of  this  recom- 
mendation, the  Commission  has  adopted 

a  policy  to  grant  no  application  for 
an  authorization  involving  the  use  of 
any  materials  to  construct  or  change 
the  transmitting  facilities  of  any 
standard,  television,  facsimile,  relay,  or 
high  frequency  (FM)  broadcast  sta- tion. The  Commission,  however,  has 
deferred  action  on  the  recommendation 
of  the  Defense  Communications  Board 
with  respect  to  experimental  high- 
frequency  and  non-commercial  educa- tional broadcast  stations. 

Applications  filed  to  meet  the  re- 
quirements of  authorizations  hereto- fore made  in  the  form  of  conditional 

grants,  and  applications  requesting  an 
extension  of  time  within  which  to 
complete  construction  under  authori- zations heretofore  made,  will  not  be 
granted,  unless  it  appears  that  the 
applicant  (1)  has  made  substantial 
expenditures  in  connection  therewith 
or  actually  commenced  construction 
prior  to  the  date  hereof,  and  (2)  has 
on  hand  or  available  substantially  all 
materials  and  equipment  necessary  to 
complete  construction. 

This  policy  shall  not  preclude  the 
issuance  of  authorizations  involving 
essential  repairs  or  replacements  for 
the  purpose  of  maintaining  existing 
services ;  nor  shall  it  preclude  the  is- 

suance of  authorizations  by  the  Com- 
mission for  construction  of,  or  changes 

in,  facilities  required  by  the  Commis- 

sion or  recommended  by  the  head  of  a 
war  agency  of  the  Federal  Govern- ment. 

For  the  purpose  of  carrying  this 
policy  into  effect,  the  following  pro- 

cedure will  govern  applications  now 
pending :  Every  applicant  who  desires 
to  prosecute  a  pending  application  in- 

volving the  use  of  materials  to  con- struct or  change  the  transmitting 
facilities  of  any  standard,  television, 
facsimile,  relay  or  high  frequency 
(FM)  broadcast  station,^  shall,  on  or 
before  June  1,  1942,  file  with  the  Com- mission a  formal  petition  embodying 
a  statement  of  such  facts  and  circum- 

stances as  he  believes  would  warrant 
the  granting  of  his  application  in  the 
public  interest.  The  filing  of  such  peti- tion will  be  construed  as  an  indication 
of  the  desire  of  the  applicant  to 
prosecute  his  application,  and,  in  the 
event  the  petition  is  denied,  the  ap- 
jjlication  will  be  designated  for  hear- ing. Failure  of  any  such  applicant  to 
file  such  formal  petition  on  or  before 
June  1,  1942,  or  such  further  time 
as  the  Commission  may,  upon  satis- 

factory showing  allow,  will  be  deemeil 
an  abandonment  of  the  application, 
and  such  apislication  will  be  retired  to 
the  closed  files  of  the  Commissioa 
and  dismissed  without  prejudice. 

1  Includes  all  such  applications  filed  prior 
to  the  date  hereof  irrespective  of  present status. 
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TIMEBUYERS  TO  AIR  PEEVES 

Carnival  of  Gripes  to  Confront  NAB  Sales 

 Managers  at  Cleveland  Convention  

Industry  Problems, 

War  Issues  to  Head 

Cleveland  Sessions 

Noted  Speakers  Are  Booked 
For   Convention  by  NAB 

WHILE  RADIO'S  perennial  head- 
aches, such  as  increasing  Govern- 
ment regulatory  pressure,  copy- 
right and  intra-industry  conflicts, 

give  way  to  the  war  effort  as  the 
salient  topic  of  the  20th  annual 
convention  of  the  NAB  in  Cleve- 

land, May  11-14,  ample  time  is  be- 
ing allowed  for  consideration  of 

purely  industry  matters  during  the 
business  sessions. 

An  imposing  list  of  speakers 
scheduled  by  NAB  president  Nev- 

ille Miller,  include  Archibald  Mac- 
Leish,  director  of  the  Office  of 
Facts  &  Figures;  Paul  V.  McNutt, 
Federal  Security  Administrator ; 
Byron  Price,  director  of  the  Office 
of  Censorship;  and  the  Army  and 
Navy  heads  of  public  relations, 
who  will  stai't  the  convention  off 
with  a  war  flavor. 

Clinics  Planned 

Mr.  MacLeish  will  be  the  lunch- 
eon speaker  Monday,  Humphrey 

Mitchell,  Minister  of  Labor  of  Can- 
ada, will  speak  at  the  Tuesday 

luncheon,  and  Mr.  McNutt  at  the 
Wednesday  luncheon.  There  will  be 
clinics,  roundtables  and  question- 
and-answer  sessions  all  bearing  on 
the  war  effort  to  clear  up  questions 
that  have  arisen  with  broadcasters 
the  country  over  since  Pearl  Har- 
bor. 

The  future  economics  of  broad- 
casting, throAvn  out  of  kilter  by  the 

upward  spiral  of  free  Government 
time  while  many  old-line  accounts 
become  shaky  because  of  commodity 
shortages,  price  ceilings  and  other 
war  restraints,  will  play  an  impor- 

tant part  in  the  business  sessions. 
So  innocent  appearing  an  item  as 
the  War  Production  Board  ban  on 
metal  bottle  caps  may  play  havoc, 
for  example,  with  the  brewers,  and 
curtail  their  production  as  well  as 
their  advertising.  That  amounts  to 
a  substantial  item  in  most  local 
station  budgets. 

War  Problems  First 

There  will  be  industry  politics 
but  the  agenda  [see  opposite  page] 
relegates  such  matters  to  the  bot- 

tom after  the  war  and  business 
sessions  are  out  of  the  way.  Meet- 

ings have  been  scheduled  by  prac- 
ically  all  of  the  group  organizations 
such  as  Broadcasters'  Victory 
Council,  Network  Affiliates  Inc., 
Clear  Channel  Broadcasting  Serv- 

ice, Newspaper  Radio  Committee, 
and  FM  Broadcasters  Inc.,  during 
the  NAB  proceedings. 

Considerable  attention  will  focus 
upon  the  report  of  the  reorganiza- 

tion committee  named  by  the  NAB 
board  of  directors  last  March. 
Headed  by  Don  S.  Elias,  WWNC, 
Asheville,  this  committee  will  pre- 

sent to  the  new  board  of  directors, 
which  meets  Thursday,  May  14,  a 

A  YEAR  of  close  collaboration  be- 
tween the  NAB  Sales  Managers 

Division  and  the  agency  timebuyers 
who  make  up  the  Radio  Executives 
Club  of  New 

York  will  reach  a  .• 

timebuyer     for  ' Loi-d  &  Thomas,        Mr.  Hymes 
has  engineered  a 
breakfast  session  for  Tuesday, 

May  12,  at  8:30  a.m.,  that  is  de- 
signed "to  wake  up  the  sleepiest 

radio  man  present". 
"What  Burns  Us  Up"  is  the  in- 

triguing title  of  the  agency  show, 
but  most  of  the  burning,  they 
claim,  will  be  suffered  by  the  sales 
managers. 

Not  a  Speech — Definitely 
When  Gene  Carr,  WGAR,  chair- 

man of  the  NAB  Sales  Managers 
Executive  Committee,  invited  the 
time  buyers  to  put  on  a  program  of 
their  own  (the  first  at  any  NAB 
convention,  by  the  way) ,  many 
thought  it  would  consist  of  a  few 
well-chosen  remarks  by  selected 

agency  spokesmen.  But  these  didn't know  Johnny  Hymes  and  the 
REC's  flair  for  showmanship.  In- 

stead of  following  a  stereotyped 

pattern,  Hymes  appointed  a  com- 
mittee which  invited  all  agencies 

to  submit  their  "pet  radio  peeve"; the  best  of  these  were  selected  for 
dramatization,  and  an  all-agency 
cast  will  let  the  quips  fall  where 
they  may. 

The  radio  industry  is  indebted  to 
the  REC  president  for  other  valu- 

able service  during  the  year  besides 
his  close  cooperation  with  the 
Sales  Managers  Division.  A  former 
CBS  man  before  joining  Lord  & 
Thomas  in  1934,  Hymes  is  also 
chairman  of  the  timebuyers  com- 

mittee of  the  AAAA,  member  of 
the  radio  comittee  of  the  National 
Advertising  Council,  and  member 
of  the  radio  advisory  committee  to 
the  Coordinator  of  Inter-American 
Affairs.  He  is  credited  with  origi- 

nating and  planning  the  Network 
Allocation  Plan  now  used  by  OFF. 

plan  for  reorganization  which  con- 
ceivably can  affect  the  NAB  high 

command. 
Proposals  for  amendment  of  the 

by-laws,  include  one  to  exclude 
networks  from  active  membership, 
offered  by  John  Shepard  3d,  chair- 

man of  the  Broadcasters'  Victory 
Council,  and  another,  sanctioned  by 
the  board  itself,  to  give  networks 
full  active  membership.  These  will 
be  voted  on  at  the  closing  business 
session  Wednesday,  and  are  ex- 

pected to  open  the  whole  issue  of 
NAB  reorganization. 

A  large  contingent  of  Chicago 
advertising  executives  and  time- 
buyers  is  planning  to  be  present  at 
the  convention.  Among  those  who 
have  indicated  they  will  attend 
are:  Margaret  Wylie,  timebuyer  of 
J.  Walter  Thompson  Co.;  J.  James 
Neale,  timebuyer  of  Blackett- 
Sample-Hummert;  June  Rollinson, 
timebuyer  of  Russel  M.  Seeds  Co.; 
Evelyn  Stark,  radio  director  of 
MacFarland  -  Aveyard  &  Co.; 
George  Duram,  media  director  of 
H.  W.  Kastor  &  Sons  Adv.  Co.; 
N.  J.  McMahon,  president  of  United 
Broadcasting  Cos.;  Robert  Kahn, 
president  of  Robert  Kahn  &  Assoc.,; 
Louis  A.  Breskin,  president. 
Sterling  Insurance  Co.;  Lou  Nel- 

son, Wade  Adv.  Agency. 

ADVERTISING  EXEMPT 
Media  Are  Not  Affected  by 

 Price  Regulations  
PRICE  CEILINGS  established  last 
Wednesday  by  Price  Administra- 

tor Leon  Henderson,  at  President 
Roosevelt's  behest,  place  an  ab- solute ceiling  over  practically 
everything  that  Americans  eat, 
wear  and  use,  but  advertising  serv- 

ices, including  broadcasting,  are 
not  directly  affected  in  any  way. 

The  far-reaching  wartime  meas- 
ure, designed  to  curb  inflation,  lists 

10  "excepted  services"  which  are not  affected  by  the  price  edict. 
Listed  as  No.  6  among  these  10 
are  "advertising  services,  including 
radio  broadcasting".  Other  types 
of  services  included  are  personal 
and  professional,  motion  pictures, 
theatres  and  other  entertainment, 
common  carrier  or  public  utility, 
insurance  and  underwriting  serv- 

ices, press  associations  and  feature 
services,  and  services  relating  to 
real  property. 
OPA  officials  asserted  that  by 

virtue  of  these  exceptions,  stations 
and  networks  may  adjust  advertis- 

ing rates  as  in  the  past,  without 
OPA  restraint. 

ROOMS  &  SUITES 

HERE'S  a  last-minute  bulletin  (re- 
ceived Friday  night)  from  John 

Patt,  chairman  of  the  NAB  hous- 
ing committee  for  the  convention: 

"There  are  no  more  rooms  of  any 
kind  at  the  Statler.  Suites  and 
other  types  of  rooms  are  available 
at  the  Hollenden  and  Carter  and 
a  few  singles  at  the  Cleveland 
Hotel. 

"Those  writing  in  are  requested 
to  specify  some  hotel  other  than 

the  Statler." P.  S.  There  are  over  600  reserva- 
sions  so  far  with  the  gross  attend- 

ance likely  to  eclipse  1,000,  based 
on  past  performances. 

Fun  With  Gobs 
A  SHOW  for  sailors,  now  broad- 

cast from  the  Brooklyn  Navy  Yard 
on  WHN,  New  York,  combines  va- 

riety with  quiz.  The  gobs  take  part 
in  the  quiz,  while  "name"  enter- tainers contribute  the  variety. 

Meetings  of  MBS 

During  Convention 
Affiliates  and  Board  Are  to 

Hold  Cleveland  Sessions 

ALTHOUGH  MBS  will  not  partici- 
pate in  the  annual  convention  of  the 

NAB  because  of  its  non-member- 
ship, the  network  will  be  on  hand  in 

Cleveland  during  the  convention 
week  beginning  May  10,  with  sev- 

eral meetings  planned. 
A  meeting  of  all  affiliated  sta- tions of  the  network  has  been  called 

for  Sunday  evening,  May  10.  In 
addition  to  the  business  session, 
the  affiliates  will  be  entertained  by 
the  premier  performance  of  This 
Is  Mutual,  a  program  written  and 
produced  by  Lester  Gottlieb,  MBS 
publicity  director,  transcribed  espe- 

cially for  the  occasion. 
The  MBS  board  will  meet  at  the 

Hotel  Cleveland  at  11  a.  m.,  May 
10,  the  day  before  the  opening  of 
the  NAB  convention  at  the  Statler. 
MBS  withdrew  from  the  NAB  dur- 

ing the  1941  convention  in  St. 
Louis,  in  protest  against  the  trade 
association's  stand  on  the  licensing 
agreement  it  had  negotiated  with 
ASCAP  on  the  eve  of  the  conven- tion. 

A  number  of  its  affiliates  with- 
drew afterward,  not  only  because 

of  ASCAP  but  because  of  the  con- 
troversy which  erupted  between 

NAB  President  Neville  Miller  and 
FCC  Chairman  James  Lawrence 

Fly. 

Network  Affiliates  Plan 

To  Convene  in  Cleveland 
NETWORK  AFFILIATES,  Inc., 
representing  independently  owned 
network  outlets  largely  in  the  re- 

gional class,  will  convene  in  Cleve- 
land May  13  for  its  first  formal 

annual  meeting  during  the  NAB 
convention  May  11-14.  Eugene  C. 
Pulliam,  WIRE,  Indianapolis,  is 
NAI  president. 

The  board  of  directors  will  hold  a 
dinner  meeting  at  NAI  headquar- 

ters, Carter  Hotel,  May  10  at  6 
p.  m.,  with  an  affiliates  meeting 
called  for  May  11  at  2:30  p.  m.  in 
the  Salle  Moderne  of  the  Statler 
Hotel.  The  final  meeting  of  the 
group  will  be  held  at  the  same  place 
May  13,  4:30  p.  m. 

Keystone's  NAB  Parley 
COINCIDENT  with  the  NAB  con- 

vention in  Cleveland,  May  11-14, 
Keystone  Broadcasting  System  will 
hold  a  breakfast  meeting  May  11 
for  its  affiliate  stations,  first  large- 
scale  meeting  called  by  the  com- 

pany since  it  started  active  opera- tions a  little  over  a  year  ago.  Plans 
will  be  reviewed  and  discussed  and 
KBS  station  men  will  hear  a  talk 
on  the  "Increasing  Importance  of 
Radio's  Function  in  the  Secondary 
Markets"  by  Louis  J.  Nelson,  time- 
buyer  of  Wade  Adv.  Agency,  Chi- cago. 

Paley  Heads  CBS  Group 
WILLIAM  S.  PALEY,  CBS 

president  will  head  his  network's delegation  to  the  NAB  convention 
in  Cleveland.  He  will  attend  the 
NAB  board's  dinner  session  Sun- 

day evening.  May  10,  at  the  invi- tation of  President  Miller,  but  will 
return  to  New  York  by  Wednes- 

day for  a  CBS  stockholders  meet- 

ing. 
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TENTATIVE  PROGRAM  OF  20TH  ANNUAL  NAB  CONVENTION 

Hotel  Statler,  Cleveland,  May  10-14 

SUNDAY,  MAY  10 

12  Noon — Sales  Managers,  Executive 
and  General  Committees,  Parlor 
E. 

12 :30  p.m. — Broadcast  Music  Inc., 
board  of  directors,  Luncheon, 
Parlor  D. 

2  p.m. — Research  Committee,  Parlor H. 
Engineering  Committee,  Parlor  F. 
NAB  Bureau  of  Copyrights,  board 

of  directors,  Parlor  B. 
3  p.m. — Code  Committee,  Parlor  D. 
4  p.m. — Wages  and  Hours  Committee, Parlor  M. 

Accounting  Committee,  Parlor  H. 
7  p.m. — NAB  Board  of  Directors  Din- 

ner, Lattice  Room. 
8  p.m. — Labor  Committee,  Tavern Room. 

MONDAY,  MAY  11 

10  :30  a.m. — Business  Session,  Pine- 
Euclid  Room ;  Neville  Miller, 
presiding.  President's  Annual 
Report.  Announcement  of  Con- 

vention Committees.  Secretary- 
Treasurer's  Annual  Report. 
Proposed  By-Law  Amendments. 

10:45  a.m. — "Radio  and  the  War". 
Byron  Price,  Director,  0£Bce  of 
Censorship. 
Informational  Clinic 

J.  Harold  Ryan,  Assistant  Director, 
Office  of  Censorship. 

Maj.    Gen.   A.    D.    Surles,  Director, 
Bureau  of  Public  Relations,  War 
Dept. 

Rear  Admiral  A.  J.  Hepburn.  Direc- 
tor, OflBce  of  Public  Relations, 

Navy  Dept. 
Maj.  Gen.  F.  G.  Beaumont-Nesbitt, British  Army  Staff. 
Earl  J.  Glade,  Chairman,  NAB  Code 

Committee. 
12  :45  p.m. — Luncheon,  Grand  Ball- room. 

Speaker :  Archibald  MacLeish,  Di- 
rector, Office  of  Facts  &  Fig- ures. 

2  :30  p.m. — Department  of  Bi-oadcast 
Advertising,    Sales  Managers, 
Pine-Euclid  Room. 

"Radio   Advertising  for  Depart- 
ment Stores." Panel : 

Richard  G.  Meybohm,  manager. 
Sales  Promotion  Division,  Na- 

tional Retail  Dry  Goods  Assn. 
Barclay,  W.  Nevs^ell,  sales  manag- 

er, William  Taylor  Sons  &  Co., 
Cleveland. 

Edgar  L.  Rice,  sales  promotion 
manager,  A.  Polsky  Co.,  Akron. 

James  W.  Petty  Jr.,  publicity  di- 
rector, H.  &  S.  Pogue  Co.,  Cin- cinnati. 

2  :30  p.m. — Network  Affiliates,  Inc., Salle  Moderne. 
4  :30  p.m. — Independent  Radio  Net- 

work Affiliates,  Parlor  E. 
7  p.m. — NAB  War  Committee. 
8  p.m. — Labor  Relations  Clinic,  Room 345. 

Panel : 
Joseph  L.  Miller,  NAB  Labor  Re- 

lations Director. 

TUESDAY,  MAY  12 

8  :30  a.m. — Breakfast  Sessions  : 
"Wages  and  Hours",  NAB  Labor Relations  Dept.,  Parlor  D. 
"Protection    of    Property  from 

Sabotage,  Fire  and  Theft",  J. 
D'Agostino,  NBC. 

NAB  Engineering  Dept.,  Parlor 
A. 

"What  Burns  Us  Up,"  Radio  Ex- ecutives Club  of  New  York. 
NAB  Department  of  Broadcast 
Advertising :  Cleveland  Ad 
Club,  Dining  Room. 

Censorship  Clinic 
Room  345 

Panel : 
J.  Harold  Ryan,  Assistant  Direc- 

tor of  Censorship. 
Captain  L.  P.  Lovette,  Office  of 

Public  Relations,  Navy  Dept. 
Maj.  Gen.  A.  D.  Surles,  director. 

Bureau  Public  Relations,  War 
Dept. 

Maj.  Gen.  F.  6.  Beaumont-Nes- 
bitt, British  Army  Staff. 

OFF  Round  Table 
Parlors  F,  G  &  H 

"The  Four  Themes",  William  B. 
Lewis,    Assistant    Director  in 
Charge  of  Operations,  Office  of 
Facts  &  Figures. 

Philip  Wylie,  Office  of  Facts  & 
Figures. 

"Program  Coordination",  Douglas Meservey  and  Seymour  Morris, 
Office  of  Facts  &  Figures. 

Priorities 

10:30  a.m. — Business  Session,  Euclid- Pine  Room. 
Neville  Miller,  Presiding. 
"Priorities,  Men  and  Materials". 
"The  Selective  Service  Act",  Brig. 

Gen.  Lewis  B.  Hershey,  Direc- 
tor, Selective  Service  System. 

"The  OPA",  Joel  Dean,  chief. 
Fuel  Rationing  Division,  OPA. 

12 :45  p.m. — Luncheon.  Grand  Ball 
Room.  Humphrey  Mitchell,  Ca- 

nadian Minister  of  Labor, 
speaker. 

2  :.30  p.m. — Business  Session,  Euclid- Pine  Room. 
Neville  Miller,  presiding. 

Music 
Panel : 

Sydney  Kaye.  Vice  President  and 
General  Counsel,  Broadcast 
Music  Inc. 

TUESDAY,  MAY  12 
LATTICE  ROOM 

2  p.m. — Theme.  "The  Listener's  Stake  in American  Radios  ;  Chairman,  Mrs.  Wal- 
ter V.  Magee,  President,  Radio  Coun- cil of  Greater  Cleveland. 

2.05  p.m. — Greetings,  Neville  Miller,  presi- dent, NAB. 
2:15  p.m. — Address,  "War  News  for  Home 

Consumption".  B.  S.  Bercovici,  News Commentator,  WJW,  MBS. 
2:35  p.m. — Address,  "Broadcasting  In  War 

Time".  Fred  Weber,  General  Manager, MBS. 
2 :55  p.m. — Address,  "Radio's  Significant 

Place  in  Inter- American  Affairs".  Guy Hickok,  Inter-American  Affairs  Com- mittee. 
3 :25 — Address,  "Radio  Does  a  Public 

Service".  Jennings  Pierce,  Public  Ser- vice Director.  Western  Division,  NBC. 
3:55  p.m. — Question  Period. 
4:30  p.m. — Radio  Tea,  Salle  Moderne  Room. For  delegates  and  individual  members 

of  Radio  Council  and  women  registered 
for  the  convention. 
WEDNESDAY,  MAY  13 

PARLOR  C 

8:15  a.m. — Breakfast  Round  Table,  Chair- 
man, Jane  Weaver,  Director  of 

Women's  Activities,  WTAM,  Cleveland, 
Parlor  C.  Subject,  "The  Part  that 
Women's  Radio  Programs  Can  Play 
in  Wartime  America."  Panel,  Ruth Chilton,  WSYR,  Syracuse;  Eleanor 
Hanson,  WHK,  Cleveland;  Mrs.  Hayle 
Cavenor,  WCCO,  Minneapolis;  Susan 
Allen,  KG  A,  Spokane;  Marjorie  Cooney, 
WSM,  Nashville;  Mrs.  Geraldine  Elliott, 
WJR,  Detroit;  Mrs.  Lavinia  Schwartz, 
CBS.  Chicago. 

9:45  a.m. — Morning  Session,  theme,  "Radio 
at  Home."  Chairman,  Mrs.  Dorothy Lewis,  Coordinator  of  Listener  Activi- 

ties, NAB. 

Merritt  E.  Tompkins,  Vice  Presi- dent and  General  Manager, 
Broadcast  Music  Inc. 

Carl  Haverlin,  Vice  President, 
Station  Relations,  Broadcast 
Music  Inc. 

.lohn  Paine,  General  Manager, 
American  Society  of  Composers, 
Authors  &  Publishers. 

Leonard  D.  Callahan,  General 
Counsel,  SESAC. 

Open  Forum 
Wartime   Radio    Advertising,  Grand 

Ball  Room. 
Eugene    Carr,    Chairman,  NAB 

Sales     Managers  Committee, 
presiding. 

"Selling  With  Surveys",  Dr. Harry  Dean  Wolfe,  Director, 
Bureau  Business  Research, 
Kent  State  University,  Kent,  O. 

"Shoot  the  Works",  Gene  Flack, 
General  Sales  Dept.,  Loose- 
Wiles  Biscuit  Co.,  Long  Island 
City,  N.  Y. 

Open  Forum 
4  p.m. — Clear  Channel  Broadcasting 

Service,  Tavern  Room. 
Local    Channel    Stations,  Room 

345. 
7  p.m. — ^Wartime  Committee. 

WEDNESDAY,  MAY  13 

Breakfast  Sessions 

8  :30  a.m. — "Collective  Bargaining", NAB  Labor  Relations  Dept., 
Parlor  D. 

"Information  Please  on  Spot 
Radio",  Cleveland  Ad  Club  Din- 

ing Room. 

9:50  a.m. — Greetings,  Convention  Chair- 
man, C.  E.  Arney  Jr.,  Assistant  to  the 

President,  NAB. 
10:00  a.m. — Address,  "Women  in  Industry", Mrs  Harold  V.  Milligan,  National  Assn. 

of  Manufacturers,  president,  National 
Council  of  Women. 

10:20  a.m. — Address,  "The  Broadcaster's 
Code",  Earl  J.  Glade,  Vice-President of  KSL,  Salt  Lake  City,  Chairman  of Code  Committee,  NAB. 

10:40  a.m. — Address,  "The  Role  of  the  List- 
ener", Mrs.  Arch  Trawick,  president. Radio  Council  of  Middle  Tennessee, 

Nashville. 
11:00  a.m. — Address,  "Radio  Education", Dr.  I.  Keith  Tyler,  Director  of  Evalua- tion of  School  Broadcasts,  Ohio  State 

U. 
11 :20  a.m. — Address,  "Tuning  in  on  the 

Home  Front",  Miss  Mabel  G.  Flanley, 
Eastern  Director  of  Consumer's  Re- lations, The  Borden  Co.,  Vice-President Advertising  Federation  of  America. 

11:40   a.m. — Questions. 
12  :15  p.m. — Recess. 
12  :30  p.m. — Luncheon,  Salle  Moderne 

Room,  Greetings,  Neville  Miller,  Presi- 
dent, NAB;  music. 

2:00  p.m. — Theme,  "Radio  Abroad."  Chair- man, Mrs.  Dorothy  Lewis. 
2:10  p.m. — Address,  "Radio  in  Canada", Beatrice  Belcourt,  Public  Relations  Of- ficer, Canadian  Broadcasting  Corp. 
2:40  p.m. — Address,  "British  Women  in 

Wartime",  Dr.  Winifred  C.  Cullis,  Pro- fessor of  Psychology,  London  U,  for- mer International  President  Assn.  of 
University  Women. 

3:15  p.m. — Film,  "Ordinary  People". 
3:40 — Address,  "Radio  Serves  Our  Army", Lieut  Col.  Ed.  Kirby,  Chief,  Radio  Sec- 

tion, Public  Relations,  War  Depart- 
ment. 

4:00  p.m. — Address,  "Industry's  Role  in  a 
World  Offensive",  Charles  R.  Hook, President,  American  Rolling  Mills  Co., 
Director  National  Assn.  of  Manufactur- 
ers. 

Panel : 
John  Blair,  John  Blair  &  Co. 
H.  Preston  Peters,  Free  &  Peters 
Edward    Petry,    Edward  Petry 
Joseph  Weed,  Weed  &  Co. 
NAB  Dept.  of  Broadcast  Adver- 

tising. 

"Foreign  Language  Broadcasting", Parlor  E. 
Alan  Cranston  and  Lee  Falk,  Of- 

fice of  Facts  &  Figures. 
NAB  Wartime  Committee 
"The  Selective  Service". 
Maj.  Gen.  Ernest  M.  Culligan, 

Public  Relations  Officer,  Selec- tive Service  System. 
NAB  Legal  Department. 

Music — Roundtable 

Merritt  Tompkins,  BMI,  Tavern 
Room. 

10  :30  a.m. — Business  Session,  Pine- Euclid  Room.  Neville  Miller, 
presiding. 

"The  War,  a  Challenge  to  Broadcast; 
Advertising",  Eugene  Carr, 
chairman,  NAB  Sales  Manag- ers' Executive  Committee. 

"The  Bridge  to  a  New  Democracy" : 
Arthur  Horrocks,  counsel,  Pub- 

lic Relations  Dept.,  Goodyear 
Tire  &  Rubber  Co..  Akron. 

"The  Advertising  Council" :  Miller 
McClintoek.  executive  director, 
The  Advertising  Council. 

12 :45  p.m. — Luncheon,  Grand  Ball- room. 
Paul  V.  McNutt,  Federal  Secur- 

ity Administrator. 
2 :30    p.m. — NAB    Business  Session, Eiuclid-Pine  Room. 

(Members  only) . 
Taxation :  Ellsworth  C.  Alvord, 
NAB  Tax  Counselor. 

Proposed  Amendments  to  the 
NAB  By-Laws. Election  of  Directors-at-Large. Selection  of  1943  Convention  Site. 

Report  of  Resolutions  Committee. 

Adjournment 
4:30  p.m. — Final  Meeting,  Network 

Affiliates  Inc..  Salle  Moderne. 
7  :30  p.m. — 20th  Annual  Banquet, 

Rainbow  Room,  Hotel  Carter. 

THURSDAY,  MAY  14 

10  a.m. — Meeting  of  new  NAB  board 
of  directors.  Parlor  C. 

10  a.m.— NAB  Annual  Golf  Tourna- 
ment, Mayfield  Country  Club 

for  the  Broadcasting  Maga- zine Trophy. 

KLO  Off  Blue 
KLO,  BLUE  affiliate  in  Ogden, 
Utah,  on  Aug.  31  will  cease  to  serve 
as  an  outlet  of  the  BLUE,  accord- 

ing to  Keith  Kiggins,  vice-presi- 
dent in  charge  of  stations  for  the 

network,  because  of  the  increase  in 
power  May  1  of  KUTA,  Salt  Lake 
City,  which  now  covers  the  area 
served  by  KLO.  The  first  part  of 
May  KUTA  shifted  its  power  from 
250  to  5,000  watts  day  and  night 
on  570  kc. 

Navy  Relief  Discs 
ONE-MINUTE  transcriptions  ap- 

pealing for  funds  on  behalf  of  the 
Navy  Relief  Society  have  been  dis- tributed to  600  stations,  according 
to  NRS.  Discs  are  messages  by 
Eddie  Cantor,  Merle  Oberon,  Low- 

ell Thomas,  Madeleine  Carroll,  Ty- 
rone Power,  Hedda  Hopper,  Fred- 
eric March,  Geraldine  Fitzgerald, 

Clifton  Fadiman  and  Com.  Gene 
Tunney.  The  transcriptions  were 
recorded  by  NBC. 

Listeners  Activities 

Tentative  Program,  NAB  Convention,  May  12-13 
Hotel  Statler,  Cleveland 
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Favorable  Summer  Prospects 

For  Networks  INow  Indicated 

War  Curtailments  and  Some  Cancellations  Fail  To 

Darken  Outlook  as  Plans  Start  to  Jell 

THE  NETWORK  picture  for  this 
summer,  despite  war  conditions  and 
resultant  cancellations  in  the  past 
few  months  of  some  radio  pro- 

grams, looks  generally  optimistic, 
with  several  new  sponsors  lined  up 
for  shows  and  the  usual  number  of 
replacements  for  the  warm  months. 

April  brought  a  favorable  sum- 
mer outlook  for  the  BLUE  network 

with  announcement  that  General 
Mills,  Minneapolis,  and  Pepsi-Cola 
Co.,  Long  Island  City,  were  starting 
programs  May  4. 

'Ranger'  Shift 
Sponsorship  of  The  Lone  Ranger 

by  General  Mills  will  include  65 
BLUE  stations,  while  Pepsi  Cola 
has  lined  up  171  outlets  for  Ra- 
mona  &  the  Tune  Twisters.  Thrivo 
dog  food,  manufactured  by  Modern 
Food  Process  Co.,  Philadelphia,  also 
returned  to  the  BLUE  in  April  and 
its  dry  pack  is  promoted  on  the 
Olivio  Santoro  program,  formerly 
sponsored  by  Philadelphia  Scrap- 

ple, forced  to  go  oif  the  air  because 
of  the  tin  shortage. 

Two  shows  will  leave  the  BLUE 
in  June,  Three  Ring  Time  for  Bal- 
lantine  beer  on  June  2,  and  True  or 
False  for  Williams  shaving  cream 
on  June  30,  the  latter  report  un- 

confirmed by  the  network. 
In  September,  the  BLUE  will 

start  a  second  program  for  General 
Mills  and  is  understood  to  be  plan- 

ning a  late  afternoon  period  from 
5-6  p.  m.  for  special  children's  pro- 

grams, including  Jack  Armstrong, 
the  General  Mills  show  for  Wheat- 
ies. 

Mutual  gained  two  new  sponsors 
in  April,  including  Whitehall  Phar- 
macal  Co.,  New  York,  which  is  us- 

ing thrice-weekly  news  reports  by 
Arthur  Van  Horn  for  Aspertane; 
and  Pepperell  Mfg.  Co.,  Boston, 
promoting  its  sheets  and  fabrics  on 
20  stations  with  Eleanor  Early, 
Washington  woman  commentator. 
The  General  Mills  shows  moving  to 
the  BLUE  are  currently  on  Mu- 
tual. 

Procter  &  Gamble  Co.,  Cincin- 
nati (Drene  and  Teel),  is  continu- 

ing for  an  additional  six  weeks 
through  June  26  its  NBC  show 

Abie's  Irish  Rose,  while  General 
Foods  Corp.,  New  York,  will  con- 

tinue its  Cojfee  Time  program  on 
NBC  through  the  summer,  switch- 

ing products  June  4  from  Maxwell 
House  coffee  to  Post  Toasties. 

Summer  replacement  for  the  Ed- 
die Cantor  program,  sponsored  by 

Bristol-Myers  Co.,  New  York,  will 
be  Those  We  Love,  as  of  July  1, 
same  date  that  the  Chase  &  San- 

born coffee  show  with  Edgar  Ber- 
gen and  Charlie  McCarthy  is  ru- 

mored to  be  leaving  NBC  for  its 
usual  eight-weeks  hiatus. 

No  summer  replacement  has  been 

definitely  set  for  the  Jack  Benny 
show  for  General  Foods.  It  is  un- 

derstood that  Pepsodent  Co.  will 
replace  Bob  Hope  for  the  summer 
with  Date  With  Judy,  program 
used  last  summer  by  the  company 
on  NBC  for  two  months.  Hecker 
Products,  New  York  (Shinola), 
may  use  a  summer  hiatus  period 
for  its  NBC  program  Lincoln  High- 

way, but  this  has  not  yet  been  set- tled. 
Coca  Cola  Continues 

The  indefinite  plans  of  Coca  Cola 
Co.,  Atlanta,  for  its  CBS  show 
The  Pause  That  Refreshes  on  the 
Air  were  settled  last  week  with  the 
announcement  that  the  program 
will  continue  through  the  summer. 
Campana  Sales  Co.,  Batavia,  111., 
may  discontinue  its  First  Nighter 
series  on  CBS  for  the  summer,  but 
has  not  definitely  decided.  Texas 
Co.,  New  York,  is  filling  in  the 
Sunday  night  period  on  CBS,  while 
Fred  Allen  is  on  vacation,  with  a 
musical  program  starting  July  5. 
Colgate-Palmolive-Peet  Co.,  Jersey 
City,  is  expected  to  take  over  the 
Friday  10-10:30  p.  m.  period  on 
CBS  with  a  program  as  yet  un- 
selected.  No  summer  replacement 
has  been  announced  for  Kate 

Smith's  Friday  program  for  Grape- 
nuts,  and  General  Foods  may 
continue  it  through  the  summer. 
Although  Campbell  Soup  Co.,  Cam- 

den, last  week  discontinued  its 
sponsorship  of  Lanny  Ross  because 
of  canning  difficulties  for  its  soup 
products,  the  7:15  p.  m.  period  on 
CBS  vdll  be  filled  thrice-weekly  by 
the  Glenn  Miller  program,  which 
Liggett  &  Myers  Tobacco  Co.,  New 
York,  is  shifting  May  5  from  its 
10-10:15  p.  m.  period  on  CBS. 

P.  Lorillard  Co.,  New  York,  on 
April  29  shifted  its  New  Old  Gold 
Show  from  the  BLUE  network  to 
CBS,  Wednesdays  8-8:30  p.  m. 
Also  moving  from  the  BLUE  to 
CBS  June  5  is  the  Welch  Grape 
Juice  Co.  program  Dear  John,  to  be 
heard  Fridays  7:15-7:30  p.  m. 
American  Oil  Co.  on  May  22  will 
cancel  its  seasonal  sponsorship  of 
Edwin  C.  Hill's  program. 

Loose  Wiles  News 

LOOSE  WILES  BISCUIT  Co.,  St. 
Louis,  on  April  20  started  sponsor- 

ship of  Cedric  Foster,  Yankee  Net- 
work news  commentator,  on  seven 

stations  of  that  network,  including 
WNAC  WTAG  WEAN  WICC 
WTIC  WCSH  WLBZ,  Monday 
through  Friday,  1:45-2  p.m.  Foster 
is  already  sponsored  by  local  adver- 

tisers on  10  stations  of  the  Mutual 
network,  five  times  weekly  at  2 
p.m.  Agency  for  Loose  Wiles  is 
Newell-Emmett  Co.,  New  York. 

CLAY  MORGAN,  asssitant  to  the  presi- 
dent of  NBC,  is  in  West  Side  Hospital, 

New  York,  under  observation  for  an  ap- 
pendicitic  operation  following  an  attack 
last  Tuesday. 

FRANK  H.  McINTOSH 

Radio  Operations 

Of  WPB  Changed 
Functions    Are  Transferred 

To    Communications  Unit 
WITH  THE  conversion  of  the 
radio  receiving  set  industry  to 
war  production,  all  radio  func- 

tions of  the  War  Production  Board 
are  being  transferred  to  the  Com- 

munications Branch,  headed  by 
Leighton  H.  Peebles,  it  was  learned 
last  week. 

Consolidation  of  such  radio  ac- 
tivities under  the  Radio  Section, 

headed  by  Frank  H.  Mcintosh, 
prominent  broadcasting  and  com- 

munications engineer,  now  is  tak- 
ing place.  The  order  effecting 

the  consolidation  became  effective 
May  1  and  personnel  of  the  other 
sections  are  being  interviewed  with 
a  view  to  placement  in  the  single unit. 

The  transfer  is  from  the  Durable 
Goods  Branch  to  Mr.  Peeble's 
Communications  Branch  and  in- 

cludes receivers  and  tubes,  as  well 
as  the  old  functions  relating  to  all 
types  of  wire  and  radio  communi- 

cations equipment. 
Mr.  Mcintosh  is  on  indefinite 

leave  from  the  Fort  Industry  Co., 
operating  six  stations  in  Ohio, 
West  Virginia  and  Georgia,  of 
which  he  is  technical  supervisor. 
He  assumed  office  April  24,  suc- 

ceeding Dr.  C.  M.  Jansky  Jr., 
who  resigned  about  a  month  ago 
to  become  civilian  radio  expert 
with  the  Army  Air  Forces  [Broad- casting, April  27]. 

With  the  consolidation  of  WPB 
radio  activities,  all  radio  and  com- 

munications problems  within  WPB, 
except  those  under  the  authority 
of  the  production  division's  radio section,  headed  by  Ray  Ellis,  are 
placed  under  Mr.  Peebles.  The  Ellis 
branch  continues  its  principal  func- 

tion of  expediting  conversion  of  ra- 
dio manufacturers  to  the  produc- 

tion of  specialized  equipment  re- 
quired by  Army,  Navy  and  lend- 

lease,  and  promotion  of  sub-con- 
tracting of  war  orders. 

Some  of  the  Durable  Goods 
Branch  group's  staff  are  now  at 
work  under  Mr.  Mcintosh.  The  en- 

larged radio  section  will  handle 
appeals  of  manufacturers  of  re- 

Katz  and  Larson 

Acquiring  WDC 

Agency  Men  to  Get  Capital 
Local  for  About  $110,000 

SALE    of  WWDC,  Washington's newest  local,  to  Joseph  E.  Katz, 
president  of  the  Baltimore  adver- 

tising agency  of 
the   same  name, 
and    G.  Bennett 
Larson,  super- 
visor  of  produc- tion  of  daytime 
radio  of  Young  & 
Rubicam,  New 

York,    for  ap- 
proximately 

$110,000  was  con- summated   last      Mr.  Larson 

week,  subject  to 
FCC  approval.  The  application  for 
transfer   of   100%    of  the  stock 
by  Stanley  H.  Horner,  automotive 
dealer;  Dyke  CuUum,  former  Texas 
automotive   man,   and  Edwin  M. 
Spence  former  manager  of  WBAL, 
Baltimore,  will  soon  be  filed  with 
the  FCC. 

Under  the  transaction,  Mr.  Katz 
would  acquire  195  shares  of  the 
250  shares;  Mr.  Larson  50  shares 
or  20%,  and  Charles  M.  Harri- 

son, financial  aide  to  Mr.  Katz, 
5  shares.  Mr.  Larson  would  be- 

come manager  and  leave  his  New 
York  agency  post. 

Stock  Holdings 

WWDC  began  operation  about  a 

year  ago,  with  Mr.  Spence'  as  gen- eral manager.  It  operates  on  1450 
kc.     with  250 
watts    power  at 

its   main  trans- mitter,   plus  a 
100  -  watt  sjm- 
chronized  booster. 
Messrs.  Horner 
and  Cullum  each 
own  40%  of  the 
station   and  Mr. 
Spence  20%.  Mr. 

Mr.  Katz         Cullum  had  insti- tuted litigation 
regarding  the  station  operation  and 
has  not  been  active  in  its  direction. 

Mr.  Katz,  whose  agency  places 
a  substantial  amount  of  radio  busi- 

ness, owns  minority  interests  in 
WCAO  and  WFBR,  Baltimore.  Mr. 
Harrison  also  holds  small  inter- 

ests in  the  same  stations. 

ceivers,  vacuum  tubes,  and  other 
apparatus,  as  well  as  functions  pre- 

viously assigned.  Appeals  made  to 
the  Durable  Goods  Branch  will  be 
continued  over  to  the  Communica- tions Branch. 

The  reorganization  followed  the 
April  22  general  suspension  of  ci- vilian radio  production,  leaving 
few  remaining  civilian  problems 
except  replacement  tubes  and 
parts.  The  radio  section  is  now 
principally  occupied  with  the  prob- lem of  adequate  replacement  parts 
under  the  new  A-3  rating  order 
both  for  broadcast  stations  and 
communications.  The  radio  section 
of  the  Durable  Goods  Branch  has 
been  under  Robert  C.  Berner.  Mr. 
Berner,  it  is  understood,  v/ill  re- 

main in  Durable  Goods  and  not  join 
the  Peebles  branch. 
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GULDEN'S  MUSTARD 

KNOWS 

IS  GOOD! 

"Since  1940  the  Gulden  salesman  in  Baltimore 

has  always  been  requesting  the  use  of  radio," 

states  Mr.  Donovan.  "Finally  a  decision  was 
reached  to  use  WBAL  on  a  test  campaign  of  1 3 

weeks.  The  results,  sales-wise,  were  so  encour- 

aging that  for  the  1941-42  campaign  WBAL 

was  again  employed  as  a  sales  stimulus." 

WBAL  with  its  50,000  Watts  has  proved  itself 

to  be  an  excellent  sales  help  to  Charles  Gulden, 

Inc.  It  can  be  an  important  factor  in  strengthen- 

ing your  business  in  the  Baltimore  area,  too. 

ORE  OF  fimERICfIS  GRERT  RADIO  STATIORS 



RADIO  SPEEDS  TOOL  OUTPUT 

Industrial  Firm  Uses  Program  as  'House  Organ' 

 To  Serve  Employes  and  Families^  

Supply  of  VinyKte 

Put  Entirely  Under 

Allocation  Control 

Transcription  Industry  Not 
Affected  for  Next  Month 

THOUGH  vital  to  the  transcrip- 
tion industry,  the  plastic  Vinylite 

is  now  entirely  under  direct  allo- 
cation control  of  the  War  Produc- 

tion Board  under  an  amendment 
issued  April  29.  In  fact,  all  rub- 

ber substitutes  of  the  general  type 
of  Koroseal  and  Vinylite  are  sub- 

ject to  this  restriction  (Amend- 
ment No.  2  to  Order  M-10). 

As  reported  in  Broadcasting 
April  20,  at  the  time  of  the  shellac 
order,  Vinylite  is  a  critical  wartime 
material.  As  used  in  the  production 
of  transcription  records,  its  prop- 

erties resemble  those  of  shellac. 
That  is  largely  because  its  content 
of  vinyl  chloride  is  about  85%  or 
less.  But  as  the  content  of  vinyl 
chloride  is  increased  the  substance 

'takes  on  characteristics  of  rubber. 
Transferred  by  WPB 

At  least  for  the  next  month,  the 
status  of  the  transcription  indus- 

try's supply  will  not  be  changed, 
according  to  the  WPB.  Although 
the  industry  is  optimistic  at  pres- 

ent, future  military  needs  are  be- 
yond positive  definition.  WPB  of- 

ficials refused  to  comment  on  the 
future  of  Vinylite,  but  it  was  noted 
that  Vinylite  has  been  removed 
from  the  jurisdiction  of  the  chemi- 

cal section  of  the  WPB  and  placed 
under  control  of  the  synthetic  rub- 

ber section.  This  would  seem  to  in- 
dicate the  increasingly  critical  posi- 

tion of  the  substance  in  view  of  the 
admitted  shortage  in  production,  it 
was  suggested. 

Although  it  was  first  stated  the 
phonograph  record  industry  did  not 
use  Vinylite  at  all,  it  has  been 
learned  that  some  of  the  better  rec- 

ords are  made  with  the  substance. 
While  this  use  is  admittedly  small, 
it  is  problematical  whether  even 
this  small  supply  will  continue  be- 

yond the  current  month. 
As  originally  issued  in  June, 

1941,  and  amended  in  December, 
1941,  it  included  "only  polymerized 
vinyl  chloride  and  its  co-jolymer 
vdth  vinyl  acetate  containing  92% 
or  more  of  vinyl  chloride."  This 
latest  amendment  brings  under  the 
restrictions  "all  cspolymers  of  poli- 
vinyl  chloride  and  all  co-polymers 
and  polymers  of  vinyl  chloride. 

This  restriction  was  imposed,  ac- 
cording to  the  WPB,  because  the 

current  demand  for  these  types  of 
rubber  substitutes  for  essential 
uses  exceeds  the  total  production. 
This  amendment  seeks  to  prevent 
the  use  of  these  materials  for  such 
miscellaneous  civilian  items  as 
raincoats,  shower  curtains,  etc. 

Under  this  order  no  deliveries 
may  be  made  except  by  specific  di- 

rection of  the  director  of  priorities. 
Furthermore,  no  person  may  accept 
delivery  of  the  substance  in  viola- 

tion of  this  restriction.  At  the  start 
of  each  month,  the  director  of  pri- 

orities will  issue  to  all  producers 
specific  directions  covering  deliv- 

UTILIZING  radio  as  a  "live  house 
organ"  in  a  general  worker-morale 
program,  the  Independent  Pneu- 

matic Tool  Co.,  Aurora,  111.,  an 
industrial  concern  engaged  entirely 
in  war  work,  has  embarked  on  a 
series  of  radio  programs  broadcast 
primarily  to  its  employes  and  their 
families  two  evenings  a  week  on 
WMRO,  Aurora. 

The  programs  consist  of  delayed- 
broadcast  interviews  with  em- 

ployes, transcribed  in  the  shop  and 
with  their  families  transcribed  in 
the  home. 

In  addition,  interviews  with  for- 
mer employes  now  in  the  armed 

eries  of  polivinyl  chloride  which 
they  may  make  during  that  month. 
According  to  the  WPB,  these  direc- 

tions will  be  made  primarily  to  in- 
sure defense  needs  and  to  provide 

an  adequate  supply  for  essential 
civilian  supplies. 

All  such  assignments  are  made 
at  the  discretion  of  the  director 
of  priorities  without  regard  to  any 
preference  rating  designed  to  parti- 

cular contracts  or  orders. 

Telegrams  were  sent  to  produc- 
cers  April  28  notifying  them  of  the 
new  definition  of  polivinyl  chloride. 
Under  the  original  terms  of  the 
order,  M-10,  all  customers  are  sup- 

posed to  be  notified  of  the  require- 
ments of  the  order  but  the  failure 

to  give  such  notice  does  not  excuse 
any  person  from  the  obligation  of 
compliance. 

forces  are  also  broadcast.  This  was 
arranged  by  instructing  the  former 
employes  to  go  to  the  radio  sta- tion nearest  their  camp,  and  to 
transcribe  an  interview  with  the 
local  announcer  using  questions 
provided  by  the  company  as  a 
guide.  "The  stations  have  been  ex- 

tremely cooperative  in  this  ven- 
ture," C.  N.  Kirchner,  advertising 

manager,  said. 
The  series  of  broadcasts  is  de- 

signed to  demonstrate  the  impor- 
tance of  the  work  of  the  individual 

employe  in  beating  production 
goals,  and  the  pride  of  his  family 
in  his  contribution  to  the  war  ef- 

fort. The  importance  of  the  boys 
back  in  the  shop  giving  production 
support  to  their  co-workers  now  in 
the  armed  forces  is  also  emphasized 
through  the  interviews  with  the 
former  employes  in  the  service. 
The  general  program,  called 

"Produce  the  Plus",  is  patterned 
somewhat  after  the  highly  success- 

ful RCA  "Beat  the  Promise"  work- 
er-morale campaign,  and  suggests 

many  similar  possibilities  by  other 
industrial  concerns. 

United  Vitamin  Back 
UNITED  VITAMIN  Co.,  Chicago 
(anti-gray  hair  vitamins),  has  re- 

sumed test  campaigns  with  one- 
minute  spot  announcements  on 
WIBC,  Indianapolis;  KM  A,  Shenan- 

doah; KWTO,  Springfield,  Mo. 
Agency  is  First  United  Broad- casters, Chicago. 

Federal  Aid  Given 

Nutrition  Program 

Radio  Exploitation  Is  Planned 
During  Week  Celebration 

EXPECTED  to  spur  radio  food  ad- 
vertising, the  more  than  20  Gov- 

ernment agencies  and  subagencies 
interested  in  the  national  nutrition 
program  will  cooperate  in  plans  for 
observance  May  24-30  of  the  Presi- 

dent's 1941  Nutrition  Conference. 
The  Office  of  Defense  Health  & 

Welfare  Services,  coordinating 
agency  in  the  nutrition  program, 
expects  food  advertisers  to  take  ad- 

vantage of  the  observance  for  in- 
tensive promotion  of  their  prod- ucts. 

Radio  Exploitation 

Tentative  plans  for  the  observ- 
ance call  for  promotion  of  the  nu- 

trition program  on  many  network 
shows  with  scripts  being  handled 
through  the  information  division  of 
the  ODHWS.  It  is  understood  that 
negotiations  with  a  number  of  the 
network  shows  have  been  completed. 

In  addition  it  was  said  that  a 

majority  of  the  country's  stations have  returned  questionnaires  sent 
out  by  the  ODHWS^  and  its  state 
and  county  committees  asking  for 
further  information  on  the  nutri- 

tion campaign  and  requesting  ap- 
pearance on  their  stations  of  nutri- 

tion experts  working  out  of  the 
ODHWS  [Broadcasting,  March 23]. 

At  the  ODHWS  it  was  said  that 
many  of  the  stations  had  also  re- 

quested scripts  prepared  by  its  in- 
formation division  and  that  these 

given  on  sustaining  time  should 
intensify  interest  in  any  other  food 
advertising  carried  by  the  stations. 

JOINT  WAR  SERIES 
WILL  CLOSE  MAY  9 

THE  13-week  schedule  of  This  Is 
War!  broadcasts,  carried  since 
Feb.  14  on  a  combined  hookup  of 
all  four  networks  Saturdays,  7-7:30 
p.m.  (EWT),  will  be  concluded 
with  the  May  9  performance  and 
the  time  will  be  released  after  that 
date.  No  plans  are  under  way  to  re- 

place the  show  with  any  other  gov- ernmental broadcast. 
The  series  has  been  directed  by 

Norman  Corwin  and  produced  by 
Hay  McClinton,  the  latter  on  leave 
of  absence  from  N.  W.  Ayer  &  Son. 
They  have  headquartered  at  NAB 
Washington  offices.  All  costs  have 
been  borne  by  the  networks,  which 
undertook  the  production  as  a  joint 
enterprise  after  it  was  suggested 
by  the  White  House. 

While  the  show  has  been  sub- 
jected to  considerable  criticism, 

favorable  and  unfavorable,  it  has 
enjoyed  a  20-25  Crossley  rating  and 
the  Office  of  Facts  &  Figures, 
which  supervised  the  script  and 
was  the  prime  mover  in  projecting 
it,  has  expressed  satisfaction  with 
the  job  it  has  done. 

WCNW  Now  WLIB 
WLIB,  Brooklyn,  formerly  WCNW, 
assumed  its  new  call  letters  May  1. 
Its  shift  to  1190  kc.  will  be  effective 
the  middle  of  this  month,  according  to 
WLIB. 

CANADIAN  VISITORS  last  week  were  15  U.  S.  radio  executives  who 
were  conducted  on  a  4-day  tour  of  Canadian  army  camps,  training 
schools,  airplane  and  munitions  plants  and  Government  offices.  At  the 
Canadian  Army  Trades  School,  Hamilton,  Ont.,  some  members  of  the 
entourage  jammed  a  jeep  for  their  picture:  Front  seat  (1  to  r)  :  H.  R. 
Baukhage  and  G-  W.  Johnstone,  BLUE;  Rear  seat  (1  to  r)  :  Cesar 
Saerchinger  and  Clay  Morgan,  NBC;  Larry  Lowman,  CBS.  Standing 
behind  tire,  Comdr.  T.  A.  M.  Craven,  FCC.  Behind  Lowman,  next  to 
officer,  is  William  Tyler,  WRUL.  Other  members  of  the  party  were: 
Douglas  Meservey,  OFF;  A.  A.  Schechter,  and  Easton  C.  Wooley,  NBC; 
Daniel  Russell,  William  Slocum  Jr.,  CBS;  Lester  Gottlieb,  MBS;  Dave 
Driscoll,  WOR;  William  Hessler,  James  Shouse,  WLW;  Peter  Aylen, 
Daniel  McArthur,  Ernest  Bushnell,  CBC. 
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WFBM
 RATES  FIRST 

tt 

say  2  more  Indianapolis  Advertisers 

after  exhaustive  surveys 

WFBM  continues  to  stand  out  like  a  beacon  in  the  rich  central  Indiana 

market,  holding  an  influential  hand  on  the  purse-strings^ of  almost 

400,000  radio  families.  Advertisers  are  quick  to  realize  the  tremendous 

advantage  that  WFBM  exerts  over  this  important  area^proving  with 

survey  after  survey  that  listeners  prefer  WFBM  by  a  wide  margin! 

PETROLEUM  COMPANY  SURVEY 

One  of  the  largest  gasoline  and  oil  companies 
operating  in  the  central  portion  of  Indiana,  a 
consistent  and  long-time  radio  advertiser,  proves 
by  spot  surveys  at  frequent  intervals  that  WFBM 
is  tops  in  their  market  area.  Below  is  a  typical 
unbiased  survey  taken  by  their  advertising  de- 
partment: 

22'A% 

19'/«% 

LOAN  COMPANY  SURVEY 

Here  again,  one  of  the  largest  and  most  successful 
loan  companies  in  Indianapolis  finds  that  regular 
time  over  WFBM  pays  big  dividends.  Surveys 
taken  by  their  own  advertising  department  prove 
WFBM  to  be  far  out  in  front  in  preference  rating. 
Here's  the  result  of  their  most  recent  survey: 

STATION-B 

28% 

20% 

STATION-B 

17'/.% STATION-C 
15% 

STATION-E 

14% STATION -D 
15% 

STATION-D 

12Va% STATION-E STATION-C 

14% OTHER  STATIONS  &  "DON'T  KNOW OTHER  STATIONS  &  ''DON'T  KNOW 

''THE        HOOSIER        STATI  ON 
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Palo  Alto  Group 

Contracts  to  Buy 
KYA  From  Hearst 

Price  of  $45,000  to  $55,000 

For  Coast  Outlet  Reported 

PROPOSING  to  identify  the  sta- 
tion not  only  with  San  Francisco 

but  with  nearby  Palo  Alto,  home 
of  Leland  Stanford  U,  the  Palo 
Alto  Radio  Broadcasting  Corp.  has 
entered  into  a  deal  with  Hearst 
Radio  Inc.  for  the  purchase  of 
KYA,  San  Francisco,  for  a  report- 

ed price  of  between  $45,000  and 
$55,000.  Application  for  transfer  of 
ownership  shortly  will  be  filed  with 
the  FCC,  with  Grove  J.  Fink. 
Hearst  attorney  in  San  Francisco, 
acting  for  Hearst  Radio  and  Bart- 
ley  C.  Crum,  for  the  Palo  Alto 
group. 

The  Palo  Alto  company  filed  ap- 
plication several  months  ago  for 

authority  to  erect  a  new  station  in 
that  community,  seeking  1,000 
watts  daytime  on  1370  kc.  While 
the  present  stock  setup  may  be  dif- 

ferent, the  president  of  the  corpo- 
ration is  Wilfred  Davis,  former 

manager  of  the  San  Francisco  Op- 
era who  at  one  time  was  associ- 

ated with  Sherman  Clay  &  Co., 
large  San  Francisco  music  house. 

Holders  of  Stock 

Mr.  Davis  was  listed  as  20% 
stockholder.  Other  officers  and 
stockholders  listed  were:  0.  H. 
Blackman,  of  Palo  Alto,  former 
president  of  the  Blackman  Co.,  New 
York  advertising  agency,  vice  pres- 

ident, 6%;  Dr.  Frederick  E.  Ter- 
man,  Stanford  U  professor  of  en- 

gineering and  former  president  of 
the  Institute  of  Radio  Engineers, 
vice-president,  no  stockholdings 
listed;  John  M.  Kaar,  of  Memlo 
Park,  Cal.,  owner  of  Kaar  Engi- 

neering Co.,  secretary-treasurer, 
4%.  Other  stockholders  were  three 
Stanford  professors — Dr.  Harry  B. 
Reynolds,  12%;  Dr.  George  E. 
Gamble,  10%;  Dr.  E.  F.  Roth, 
10%. 

KYA  operates  with  1,000  watts 
night  and  5,000  day  on  1260  kc. 
and  its  manager  is  Harold  H. 
Meyer,  former  manager  of  WSUN, 
St.  Petersburg,  Fla.  Its  transmit- 

ter is  located  on  Candlestick  Point 
at  the  southern  end  of  San  Fran- 

cisco. It  is  proposed  to  retain  the 
transmitter  location  and  San  Fran- 

cisco studios  but  to  install  studios 
also  in  Palo  Alto. 

The  station  is  one  of  five  still 
held  by  Hearst  Radio,  which  at  one 
time  owned  about  a  dozen  stations 
but  several  years  ago  began  to  liq- 

uidate its  radio  holdings.  The  other 
stations  in  the  Hearst  group,  none 
of  which  is  believed  to  be  on  the 
market  at  present,  are  WINS,  New 
York;  WBAL,  Baltimore;  WCAE, 
Pittsburgh;  WINS,  Milwaukee. 

MORT  WERNER,  artist-producer  of 
KQW,  San  .Jose,  has  joined  the  San 
Francisco  office  of  the  Coordinator  of 
Information. 

AMERICAN  RADIO  AT  ITS  BEST  was  observed  by  Dr.  Assis  De 
Figureido,  assistant  minister  of  press  and  propaganda  of  Brazil  (seated 
by  microphone)  during  his  current  coast-to-coast  inspection  of  American 
propaganda  methods.  In  Hollywood  he  was  interviewed  by  Chet  Huntley, 
of  the  CBS  Pacific  Network  special  events  staff,  for  Here's  the  Story. On  the  welcoming  committee  are  (1  to  r,  standing)  Fox  Case,  director  of 
public  relations  for  CBS  Pacific;  Vick  Knight,  producer  of  the  War  De- 

partment's Command  Performance;  and  Donald  W.  Thornburgh,  Pacific 
Coast  vice-president  of  CBS.  Huntley  is  at  the  "mill". 

KFPL^  in  Dublin^  Tex.^  Is  First  Station 

To  Suspend  Due  to  Lack  of  Technicians 
THE  FIRST  station  mortality  re- 

sulting from  shortage  of  qualified 
operators  is  KFPL,  Dublin,  Tex. 
local,  which  has  been  authorized 
by  the  FCC  to  suspend  operations 
for  30  days  pending  determination 
of  policy  on  such  war-born  emer- 

gencies. 
C.  C.  Baxter,  owner  of  the  inde- 

pendent, asked  the  Commission  for 
authority  to  suspend  operation  for 
the  duration,  since  he  was  unable 
to  procure  qualified  operators.  The 
Commission,  however,  issued  a  tem- 

porary authorization  on  April  20 
for  a  30-day  suspension  of  opera- 

tion. Another  similar  request  now 
is  pending,  based  on  the  same  type 
of  personnel  difficulty  as  more  and 
more  operators  are  called  into  ac- 

tive service.  It  was  expected  a  def- 
inite policy  would  be  laid  down  by 

the  Commission. 
KFPL  has  operated  on  1340  kc. 

with  100  watts  night  and  250  watts 
day.  Its  present  authorization  to 
suspend  operation  runs  until  May 
19,  but  prior  to  that  time  further 
action  will  be  taken.  Mr.  Baxter 
has  notified  the  Office  of  Emer- 

gency Management,  and  probably 
other  Washington  war  bureaus, 
that  he  has  suspended  operation 
by  permission  of  the  FCC,  because 
of  the  shortage  of  technicians.  He 
asked  OEM  to  "please  cancel  all 
programs  booked  for  this  station" 
and  that  other  Government  depart- 

ments be  advised  of  his  station's status. 

It  is  estimated  that  approxi- 
mately 20%  of  the  technicians  of 

stations  have  joined  the  armed 
forces.  Small  stations  have  been  hit 
particularly  hard,  because  of  the 
economic  factor.  The  FCC,  cogni- 

zant of  the  increasing  seriousness 
of  the  situation,  has  relaxed  its 
rules  requiring  use  of  first-class 
operators  at  stations,  as  well  as  re- 

quirements governing  the  broad- 
cast day.  From  time  to  time  the 

Commission  has  authorized  stations 
to  reduce  their  hours  of  operation 
because  of  personnel  shortages. 

WCHV  Ownership  Realign 
ROUTINE  reorganization  of  the 
ownership  of  WCHV,  Charlottes- 

ville, Va.,  was  authorized  last 
Tuesday  by  the  FCC  which  granted 
consent  to  the  assignment  of  li- 

cense and  permit  from  Community 
Broadcasting  Corp.  Principals  are 
the  same,  with  Charles  Barham, 
present  owner  of  the  station,  dis- 

solving the  corporation  and  form- 
ing a  partnership  with  Emmalou 

W.  Barham,  his  wife,  doing  busi- 
ness as  Barham  &  Barham. 

Dwight-Edwards  Spots 
DWIGHT-EDWARDS  Co.,  San 
Francisco  (Nob  Hill  coffee)  recent- 

ly started  a  spot  campaign  on  20 
stations  in  key  markets  throughout 
the  country,  using  35  and  50-word 
announcements  approximately  10 
times  weekly.  Agency  is  McCann- 
Erickson,  San  Francisco. 

ESSO  TO  SPONSOR 

MILITARY  TRIBUTES 
AS  A  PUBLIC  service  to  armed 
forces  overseas  and  as  a  tribute 
to  the  more  than  1,000  Esso  men 
now  in  uniform,  Esso  Marketers  on 
May  4  starts  a  series  of  special 
quarter-hour  newscasts  seven  days 
a  week  on  NBC's  international  sta- 

tions, WRCA  and  WNBI  in  New 
York,  and  WBOS,  Boston. 

Similar  to  the  Esso  Reporter 
domestic  and  Latin  American  news 
reports,  the  shortwave  version,  to 
be  heard  daily  at  1  p.m.  (EWT), 
will  use  United  Press  news  for  the 
first  five-minute  summary  of  inter- 

national events.  This  will  be  fol- 
lowed with  five  minutes  of  domestic 

news  with  emphasis  on  hometown 
names  and  events,  and  five  minutes 
of  sports  news.  The  live  series,  one 
of  the  first  sponsored  news  pro- 

grams for  troops  overseas,  joins 
the  list  of  19  regular  programs 
transmitted  around  the  world  by 
NBC's  shortwave  stations  via 
transcription. 

According  to  Marschalk  &  Pratt, 
New  York,  agency  handling  the 
Esso  account,  the  commercials  will 
be  limited  to  brief  institutional 
reminders  and  greetings  to  Esso 
men  serving  in  the  Army,  Navy  or 
Marines. 

'Pluggers'  Restricted 
TO  ELIMINATE  difficulties  which 
have  arisen  in  the  busines  of  song- 
plugging,  C.  L.  Menser,  NBC  pro- 

gram manager,  on  May  4  has  put 
into  effect  a  set  of  rules  on  the 
daily  clearance  of  musical  numbers. 
All  information  on  clearance  of 
numbers  of  the  NBC  music  library 
will  be  made  available  between  2 
and  4  p.m.  by  Thomas  Belviso, 
NBC  music  division  manager,  to  a 
single  officially  delegated  member 
of  the  Music  Publishers  Contact 
Employes  Union,  Local  22102, 
AFL.  The  Library  will  be  re- 

stricted, so  far  as  union  members 
are  concerned,  to  this  official  rep- 

resentative. Also  effective  May  4, 
the  rule  regarding  lapse  of  time 
between  duplication  of  numbers 
played — now  three  hours — ^will  be 
put  on  a  two-hour  basis,  for  both 
commercial  and  sustaining  pro- 

grams. Toscanini  To  Return 

ALTHOUGH  NBC  could  offer  no 
confirmation  last  week  of  the  re- 

port that  Arturo  Toscanini  would 
return  next  season  as  conductor  of 
the  NBC  Symphony  Orchestra,  it 
is  understood  that  arrangements 
have  been  completed  between  the 
conductor  and  that  network.  Tos- 

canini will  return  as  conductor  of 
the  New  York  Philharmonic  Or- chestra for  the  first  two  weeks  of 
the  1942-43  season. 

Religious  Spots 
CREW  OF  THE  GOOD  SHIP 
GRACE  Inc.,  Los  Angeles  (re- 

ligious), formerly  a  heavy  user  of 
network  time,  is  sponsoring  a 
thrice-weekly  half -hour  transcribed 
version  of  the  program.  Haven  of 
Rest,  on  21  stations  and  will  ex- 

pand, utilizing  an  extensive  list  in the  Midwest  and  East.  Current  list, 
placed  direct,  includes  KRNR 
KROY  KPQ  KPAS  KERN  KFRE 
KGB  KQW  KVEC  KWIL  KORE KFJI  KEX  KOY  KOOS  KVOS 
KOL  KMO  KIT  KFEL  WMBI. 
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Purdy,  Pix,  and  Bulletin  Index  Photos 

A band  plays  .  .  .  whistles  scream  .  .  . 

workmen  cheer,  and  a  Navy  sub-chaser  slides  down 
the  ways  to  the  narrow  Ohio,  three  hundred  miles 

from  the  sea!  What!  An  ocean-going  fighting  craft 

.  .  .  built  and  launched  but  a  rope's  length  from  teem- 
ing, tumultuous  Pittsburgh  ...  315  miles  inland  from 

its  salt-water  destination?  Precisely! 

KDKA,  Westinghouse  in  Pittsburgh,  was  alert  to  the 

drama  of  the  event,  so  important  to  the  ^  

Nation's  war-effort  .  .  .  aware  of  the  oppor- 
tunity to  transmit  the  thrill  of  the  launching 

to  millions  of  listeners.  So,  KDKA  was  on 

deck  to  broadcast  the  ceremonies,  including 

the  award  of  the  All-Navy  "E"  to  the  Dravo 

Corporation,  which  goes  down  to  the  sea  in  ships  .  .  , 
via  Pittsburgh! 

Some  call  it  "showmanship".  .  .  this  reportorial  sixth- 
sense  that  puts  a  man  and  a  mike  where  things  hap- 

pen. Westinghouse  Stations  prefer  to  think  of  it  as 
alertness,  awareness  ...  a  chance  to  deliver  a  pius 
to  audience  and  advertiser  alike,  whenever  and  wher- 

ever possible. 

WESTINGHOnSE  RADIO  STATIONS  Inc 

KDKA    •    KYW   •   WBZ   •   WBZA    •   WOWO    •  WGL 

REPRESENTED    NATIONALLY    BY    NBC    SPOT  SALES 



A  Timebuyer  Thinks  of  Radio  Selling 

And  W  onders  Why  There  Aren'tMore 

Department  Stores  on  the  Air 

By    LINNEA  NELSON 
Timebuyer,  J.  Walter  Thompson  Co. 

MANY  department  stores  have  suc- 
cessfully used  radio,  and  why  there 

aren't  more  on  the  air  is  often  a 
puzzle  to  the  radio  world.  Person- 
iiUy,  I've  always  thought  that  get- 

ting today's  ad  in  tomorrow's  news- 
paper left  little  time  for  the  serious 

study  and  consideration  of  a  new 
advertising  medium. 

For  radio  advertising  today  is 
not  the  unknown  factor  it  was  sev- 

eral years  ago.  It  can  and  does  sell 
everything — it  sells  the  very  prod- 

ucts that  department  stores  pro- 
mote— from  drugs  and  cosmetics  to 

clothing  and  household  appliances. 
National  advertisers,  who  use 

radio  year  after  year  to  promote 
such  products,  know  exactly  what 
to  expect,  and  can  frequently  esti- 

mate the  results  of  sales  and  offers 
in  advance.  They  know  from  expe- 

rience that  radio  moves  merchan- 
dise, and  they  continue  to  use  it  as 

an  essential  part  of  their  advertis- 
ing campaigns. 

Many  department  stores  may 
have  shied  away  from  radio  be- 

cause it  is  an  unfamiliar  medium — 
to  them  at  least.  They  have  used 
newspapers  year  after  year.  They 
are  used  to  thinking  in  terms  of 
mechanical  layout,  illustrations, 
display  and  cost-per-line. 

What  They  Want 

Yet  a  department  store's  experi- 
ence in  other  forms  of  advertising 

may  be  easily  applied  to  radio.  In 
fact,  many  of  today's  best  radio 
people  gained  their  early  experience 
in  other  forms  of  advertising,  and 
achieved  their  success  by  combining 
sound  advertising  knowledge  with  a 
new  and  interesting  medium  of 
presentation. 

The  use  of  radio  in  various  ways 
has  taught  advertisers  what  the 
people  want — and  what  better  time 
is  there  to  advertise  what  you  have 
to  sell  than  when  you  have  the 

people's  attention.  Today's  atten- 
tion to  radio  news  programs  and 

air  raid  warnings  is  testimony  to 
the  radio's  large  audience. 

What  better  description  can  you 
give  of  an  item  to  be  sold  than  a 
verbal  one  which  your  listener  can 
visualize  to  fit  her  personal  needs. 
Talk  about  a  household  appliance, 
or  any  item,  and  the  listener  can 
see  it  as  an  essential  purchase,  and 
picture  the  item  to  suit  her  particu- 

lar desires. 
The  tempo  of  a  radio  campaign 

must  be  geared  to  fit  the  store's 
reputation  ...  if  your  specialty  is 
a  bargain  basement  you  want  the 
workers  to  whom  price  is  the  main 

object;  and  if  you've  specialized 
only  in  quality  and  your  clientele 

considers  money  secondary,  you 

must  reach  them.  If  you're  the  mid- 
dle-class store,  the  problem  is 

equally  simple. 
First  we  consider  the  job  to  be 

done,  the  area  to  be  covered  and  the 
size  of  the  advertising  budget.  Will 
we  advertise  specific  items  or  main- 

ly the  character  of  the  store?  Most 
printed  advertising  covers  specific 
items — an  indication  that  this 
might  prove  most  profitable.  This 
leads  to  program  discussions:  Will 
short  announcements  of  100  words 
to  one  minute  do  the  job;  or  a  five- 
minute  personality  program;  or 
perhaps  15  minutes  or  longer. 

Perhaps  it  should  be  an  enter- 
tainment program  to  build  up  a  reg- 

ular audience  (just  like  knowing 

which  department  store's  ad  you 
can  find  on  a  certain  page  of  which 
paper)  so  that  your  potential  cus- 

tomers know  where  to  find  the  val- 
ues when  shopping. 

The  Sales  Message 

In  considering  the  type  of  sales 
message — whether  announcements 
or  programs — a  decision  must  be 
made  as  to  whether  everything  will 
be  "live"  or  "transcribed".  Stations 
are  prepared  to  develop,  at  a  nom- 

inal cost,  programs  of  transcrip- 
tions or  records  from  the  libraries 

to  which  they  subscribe,  and  to 
these  may  be  added  the  live  com- 
mercials. 

On  announcements,  when  read  by 
the  local  staff  announcer,  there  is 
usually  no  additional  charge;  the 

station's  overhead  is  included  in  the 
time  rate.  Some  (but  not  all)  news 
programs  may  also  be  bought  for 
nothing  more  than  the  station  time 
cost;  but  a  charge  is  made  for 
regular  talent.  If  a  live  talent  pro- 

gram is  decided  on,  charges  are  de- 
pendent on  the  station  supplying 

the  talent  and  frequently  on  Amer- 
ican Federation  of  Radio  Artists 

and  musicians'  union  rulings. 
Purchasing  a  "package"  unit  in- 

cluding both  time  and  talent  from 
the  station  will  keep  you  from  get- 

ting involved  in  many  details  that 
the  stations  are  well  equipped  to 
take  off  your  hand.  With  live  an- 

nouncements or  programs  it  is  pos- 
sible to  have  up-to-the-minute  pub- 

licity on  the  day's  special  sales. 
Type  of  Audience 

A  store  desiring  a  special  novelty 
theme  might  have  electrical  tran- 

scriptions made  for  use  at  the  open- 
ing and  close  of  each  program.  Or 

the  instantaneous  recordings  might 
be  considered  for  interviews  or  spe- 

cial voices  that  are  not  always 
available  on  a  live  basis.  Prices 

vary  from  about  $50  for  a  tran- 
scription that  may  be  used  many 

times  to  about  $5  for  an  instanta- 
neous recording  that  can  be  used 

only  one  or  two  times. 
When  some  of  the  program  ideas 

have  been  settled,  the  decision  must 
be  made  as  to  the  radio  station  to 
be  used.  You  either  now  know,  or 
can  learn  quickly,  the  type  of  audi- 

ences to  which  the  various  stations 
in  your  city  appeal.  Therefore,  if  it 
is  your  first  attempt  at  placing  ra- 

dio advertising,  you  will  want  to 
ask  the  representatives  of  the  vari- 

ous stations  to  call  on  you  and  dis- 
cuss with  each  of  them  enough  of 

your  problem  to  help  give  you  the 
necessary  information. 

SHE  KEEPS  HOUSE  AND  BUYS  TIME 

A 

HOUSEWIFE  whose  hobbies  are  dressmaking  and  decorating,  and 
yet  whose  brilliant  business  career  has  enabled  her  to  buy  more 
radio  time  than  almost  any  other  individual  in  the  country,  is 

Linnea  Nelson,  author  of  this  article  and  timebuyer  for  the  J.  Walter 
Thompson  Co.,  one  of  New  York's  largest  advertising  agencies. 

Beginning  a  well-rounded  advertising  career  in 
the  publication  field,  she  travelled  many  of  the  by- 

ways of  retail  advertising  and  printed  media  before 
joining  JWT  over  14  years  ago.  Since  then  she  has 
placed  the  radio  campaigns — both  time  and  talen1> — 
for  clients  like  Standard  Brands,  Lever  Bros.,  Kraft 
Cheese,  Kelloggs,  Shell  Oil  and  dozens  of  others, 
large  and  small,  with  a  skill  that  has  won  the  ad- 

miration of  thousands  of  radio  salesmen,  coast  to 
coast. 

Since  1931  she  has  been  Mrs.  William  H.  Klein- 
hans,  a  "typical  consumer"  who  has  perfected  the 

art  of  shopping  by  telephone  or  mail  by  following  carefully  both  printed 
and  radio  advertising.  Long  experience  and  a  mastery  of  advertising 
fundamentals  have  enabled  her  to  develop  a  technique  that  is  disarmingly 
simple,  direct — and  resultful. 

In  this  article  she  sounds  the  keynote  for  the  department  store  panel 
to  be  conducted  at  the  NAB  convention  in  Cleveland  by  the  National 
Retail  Dry  Goods  Assn. 

It  is  necessary  to  study  each  sta- 
tion's programming,  audience  sur- 
veys, coverage  surveys,  manage- 

ment and  personnel.  The  power  and 
position  on  the  dial  (wavelength) 
are  important  factors.  Unless  a 
station  is  so  extremely  popular  that 

some  waste  circulation  won't  mat- 
ter, you  will  want  to  use  the  one 

with  the  majority  of  its  audience 
within  the  area  you  can  serve  prof- itably. 

Cost-Per-Sale 

Radio  homes  in  the  area  covered 
by  the  stations  (pared  down  to  fit 
the  territory  in  which  you  are  par- 

ticularly interested)  lined  up 
against  the  rates,  can  give  you  an 

approximate  cost-per-thousand  ra- 
dio circulation — which  again  must 

be  weighed  carefully  against  the 
station's  programming  and  general 
popularity.  Total  costs,  while  im- 

portant as  far  as  the  advertising 
budget  is  concerned,  should  not  be 
discussed  until  preliminary  plans  as 
to  objective,  program  and  station 
have  been  worked  out.  The  cam- 

paign that  seems  at  first  most  ex- 
pensive may  prove  to  work  out  at 

the  lowest  cost-per-sale. 
Look  over  a  list  of  the  station's 

present  advertisers  and  find  out 
how  long  each  has  been  on.  This 

will  help  you  decide  whether  you're with  the  right  group  .  .  .  and  if 

radio  sells  for  them  why  can't  it sell  for  you? 

Investigate  thoroughly  the  his- 
tory of  each  station's  advertisers and  their  success.  Find  out  what 

the  station  regularly  does  and  can 
do  for  you  in  the  way  of  publicity 
— because  if  the  station  has  the 

right  publicity  and  merchandising 
division  it  won't  take  long  for  the 

public  to  know  you're  on  the  air. 
Available  time  is  then  given 

thorough  but  fast  study — "fast"  be- cause if  it's  too  good  it  won't  last 
long !  And  it's  always  better  to  find 
yourself  on  the  number  two  sta- 

tion next  to  the  public's  number  one 
program  than  on  the  number  one 
station  opposite  that  number  one 

program ! Of  course  you  can't  sit  down  and 
work  out  all  the  preliminaries  in 
one  day  .  .  .  but  once  you  get  the 
time  bought  and  the  series  running, 
you  can  announce  that  new  showing 
or  special  sale  almost  as  soon  as 
you  think  of  it. 

Most  of  your  local  radio  station 
managers  have  been  on  the  job  for 
a  long  time,  and  their  success  in 
the  community  is  the  result  of 
many  years  of  satisfied  advertisers. 

Don't  expect  radio  to  turn  hand- 
springs and  produce  astonishing  re- 

sults by  the  use  of  a  few  announce- 
ments or  a  short  series  of  pro- 
grams. Getting  established  on  the 

right  station,  at  the  right  times  and 
with  the  right  type  of  sales  mes- 

sage takes  a  little  time — and  once 
you  get  the  taste  of  it,  you'll  stay forever ! 
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Broadcasting  play-by-play 

the  games  of  the  Pittsburgh  Pirates 

. . .  every  day  to  276,000  radio  homes  in  three  states 

Sponsors:  Atlantic  Refining;  General  Mills 

WMBS 
590  KILOCYCLES -UNIONTOWN,  PA.- CBS REPRESENTED    BY    THE    RADIO    A  D  V  E  R  T  I  S  I  N  G    C  O  R  P  O  R  AT  I  O  N 



CBS  to  Inaugurate 

Latin  Network  in 

May  19  Ceremony 
Officials  of  Nations  Are  to 
Participate  in  Dedication 
FULL  SCALE  operation  of  the 
CBS  Latin  American  network  will 
begin  May  19  with  a  dedicatory 
program  to  be  broadcast  to  the 
entire  CBS  domestic  network  as 
well  as  to  the  76  stations  making 

up  the  CBS  "Cadena  de  las  Ameri- 
cas", acording  to  William  S.  Paley, 

president  of  CBS. 
Leading  Government  officials  of 

the  United  States  and  other  coun- 
tries will  participate,  as  well  as 

Hollywood  stars  and  artists  who 
are  to  be  featured  in  the  regular 
schedules  of  CBS  Latin  American 
programs. 

Delays  Overcome 

Although  CBS  had  originally 
planned  to  open  the  network  earlier 
in  1942,  production  difficulties  due 
to  the  war  caused  unavoidable  de- 

lays. The  increasing  strategic  im- 
portance of  Latin  America's  posi- tion in  the  world  conflict  and  the 

unified  spirit  at  the  Rio  de  JaneiEO- 
conference  hastened  the  network's" 
decision  to  push  the  new  system 
into  quick  operation. 

During  the  first  two  months  of 
this  year,  CBS  completed  work 
costing  more  than  $500,000  on  its 
three  international  stations,  WCBX 
and  WCRC,  both  operating  on  50,- 
000  watts,  and  WCDA,  with  10,- 
000  watts.  Eight  directional  an- 

tennas capable  of  19  different 
broadcasting  combinations,  or  two 
to  three  frequencies  for  each  an- 

tenna, also  have  been  constructed 
to  serve  the  Latin  American  chain. 
From  early  afternoon  to  nearly 
midnight,  the  three  CBS  transmit- 

ters have  been  testing  programs 
for  affiliate  stations  of  the  new 
network,  which  are  re-transmit- 

ting them  to  regional  listeners  in 
Latin  America. 

Fulltime  staff  assembled  for  the 
Latin  American  network  is  under 
the  supervision  of  Edmund  A. 
Chester,  who  resigned  from  AP 
to  become  CBS  director  of  short- 

wave broadcasting  and  Latin 
American  relations.  Assisting  him 

I  are  Dr.  Antonio  C.  Gonzales,  for- 
mer U.  S.  Minister  to  Panama, 

Ecuador  and  Venezuela,  and  Wil- 
liam H.  Fineshriber,  CBS  muisc 

director  now  supervising  shortwave 
programming  to  Latin  America. 

Hutcheson  Returns 

Terig  Tucci,  Argentine  compos- 
er-conductor, is  music  chief  of  the 

new  network,  while  artists  to  be 
regularly  featured  are  Juan  Ar- 
vizu,  Olga  Coelho,  Alfredo  An- 
tonini,  Eva  Garza,  and  Carlo  Mor- 
elli.  Roberto  I.  Unanue  is  Latin 
American  news  editor,  assisted  by 
Dr.  Luis  Jatoba  of  Rio  de  Janeiro, 
head  of  the  Brazilian  section. 

Guy  Hutcheson,  who  served  as 
radio  engineer  of  Admiral  Byrd's 
second  expedition  to  the  Antarctic, 
recently   returned   to   New  York 

BUSINESS  MAP  AT  END  OF  FIRST  QUARTER 

THIS  MAP  of  business  conditions  as  of  April  1,  compared  with  the  same 
period  last  year,  records  the  increases  in  consumer  purchasing  power  in 
widespread  areas,  resulting  from  the  rising  war  effort.  The  map  is  re- 

produced from  the  May  Nation's  Business,  which  reports  that  industrial 
production  advanced  to  new  high  levels  in  March  while  commodities 
reached  1928  levels  following  further  food  price  advances.  Dollar  volume 
of  department  store  sales  increased  26%  over  March  a  year  ago,  aided 
by  an  early  Easter.  Bank  transactions  rose  9%. 

after  a  20,000-mile  trip  to  consult 
with  engineers  of  the  76  stations 
on  reception  and  facilities  to  insure 
maximum  radio  ■  conditions.  Dan 
Russell  is  production  director  and 
plans  to  leave  soon  for  Latin  Amer- 

ica as  CBS  field  representative. 
Allen  J.  de  Castro  manages  the 
sales  division  of  the  new  network. 

Join  Keystone  Net 
KEYSTONE  BROADCASTING 
System  has  added  the  following  sta- 

tions to  its  transcription  network, 
making  a  total  of  177  affiliates : 
WHAI,  Greenfield,  Mass.;  WHLN, 
Harlan,  Ky. ;  WLDS,  Jacksonville, 
111.;  WFFA,  Helena,  Ark.;  WSKB, 
Macomb,  Miss. ;  KFVD,  Ft.  Dodge, 
la.;  WBBB,  Burlington,  N.  C. ; 
KWJB,  Globe,  Ariz. 

Pepsodent  in  Summer 
PEPSODENT  Co.,  Chicago  (tooth- 

paste), through  Lord  &  Thomas, 
that  city,  for  the  second  consecu- tive season  effective  June  23  will 
utilize  the  dramatic  series,  A  Date 
With  Judy,  as  summer  replace- 

ment for  the  weekly  half-hour  NBC 
Bob  Hope  Show,  Tuesday,  10-10:30 
p.m.  (EWT).  Packaged  deal  was 
negotiated  by  James  L.  Saphier 
Agency,  Hollywood  program  serv- 

ice, holding  rights  to  the  series. 
Cast  is  now  being  assembled.  Tom 
McAvity,  associated  with  the  latter 
agency  is  slated  to  produce.  The 
Bob  Hope  Shoiv  withdraws  for  the 
summer  following  broadcast  of 
June  16.  The  Hope  show  will  make 
a  seven-week  tour  of  military 
camps  and  bases  starting  May  5. 

Leniency  Possible 

In  Rationing  of  Gas 

Special  Events  Assignments 
To  Get  Consideration 
ALTHOUGH  there  is  no  blanket 

provision  guaranteeing  an  unlim- 
ited gasoline  supply  to  meet  all 

of  the  needs  of  the  radio  industry, 
local  rationing  offices  will  carefully 
consider  the  individual  needs  of 
each  registrant,  according  to  CPA 
officials  in  Washington. 

This  is  stated  in  view  of  reports 
that  station  employes  whose  work 
necessitates  operation  of  their  own 
cars  in  the  line  of  duty  may  auto- 

matically qualify  for  unlimited 
status.  Special  events  trucks  are 
in  no  way  affected,  being  considered 
commercial  vehicles  and  thus  elig- 

ible for  unlimited  supply. 

Special  Cases 
According  to  OPA  officials  each 

registrant,  in  States  affected  by  the 
gasoline  order,  should  present  a 
fair  statement  of  his  needs.  Offi- 

cials already  realize  that  engineers 
and  announcers  constantly  engaged 
in  special  events  remote  features 
may  not  be  able  to  approximate 
their  needs  completely  but  they 
suggest  that  local  boards  may  be 
amenable  to  revision  in  case  of 
need. 

Official  opinion  stressed  that  the 
order  is  not  intended  to  disrupt 
normal  functions  of  business.  Only 
"joyriding"  is  out  for  the  present, 
was  the  way  one  official  put  it. 
Enough  classifications  have  been 

provided  to  insure  flexible  supply 
based  on  the  degree  of  need  and 
there  is  no  need  for  alarm  in  any 
quarter  according  to  the  OPA.  The 
registration  is  set  for  May  12-14. 
Rationing  is  effective  May  15  and 
ration  books  are  supposed  to  last 

until  July  1.  Present  plans  don't extend  beyond  that  date. 

UNITED  BUSINESS  FORECAST  MAP  FOR  MAY 

This  map,  reproduced  by  courtesy  of  United  Business  Service,  Boston,  shows  business  conditions  in  all 
parts  of  the  U.  S.  and  Canada.  The  figures  on  each  side  of  the  map  are  percentage  com- 

parisons of  business  volumes  with  a  year  ago  by  States  and  Canadian  prov- 
inces, based  on  check  transactions  for  the  latest  complete  month. 
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More  than  10,000  miles  were  covered  in  three  weeks  by  xbc  executives  on 
their  War  CHnic  trip  across  the  nation — the  first  of  its  kind  in  radio.  Each 
chnic  session  lasted  two  days,  the  first  given  over  to  presentation  of  the 

Red  Network's  plan  of  operation  for  1943.  the  second  to  give-and-take 
discussion  of  station-network  problems.  Map  shows  location  of  regional 
clinic  meetings  and  stations  represented  at  each. 

iMDio's  nm  wim  cui  m  mioii 
"We  must  realize  that  the  needs  and  necessity  of  our  government  come  first, 

and  that  our  needs  are  quite  secondary.  Most  certainly  'broadcasting  as  usual' 

belongs  to  the  same  limbo  as  business  as  usual.'" 

So  spoke  keynoter  Frank  E.  Mullen,  NBC's  executive 
vice-president,  in  opening  the  NBC  War  Clinic  on 
March  16th  in  New  York  —  the  first  of  a  nationwide 

series  of  two-day  meetings  held  to  map  out  a  long-range 
program  of  operation  under  wartime  conditions. 

The  meetings,  involving  a  10,000-mile  three- week 

trip  by  ten  NBC  department  heads,  were  held  in  Cin- 
cinnati, Atlanta,  Dallas,  Chicago  and  San  Francisco, 

and  attended  by  operators  of  120-odd  affiliated  NBC 
Red  Network  .stations. 

All  phases  of  broadcasting  were  studied,  with  forum 

discussions  on  such  vital  subjects  as  "Government  and 

Wartime  Radio,"  "Programming  Problems  of  IQ^^," 

"Radio  and  the  Press"  and  "The  Obligations  of  Radio 

to  the  Public  in  Time  of  W'ar."  On  the  advertising  side 

of  the  picture,  discussions  centered  around  the  all-im- 

portant subject  of  radio's  ability  to  solve  the  wartime 
problems  of  advertisers,  and  realistic  plans  were  made 

for  integrating  the  commercial  network  structure  and 

the  network's  war  effort  with  a  minimum  of  dislocation 
and  a  maximum  of  effectiveness. 

Today,  as  a  result  of  the  Clinic  meetings,  the  activities 

of  NBC  and  the  stations  composing  the  Red  Network 
are  coordinated  for  fullest  and  most  efficient  service  for 

the  duration  for  all  concerned  —  a  service  which  insures 

even  greater  Red  Network  effectiveness  for  those  who 

employ  its  facilities  in  the  days  ahead.  National  Broad- 
casting Co.,  A  Radio  Corporation  of  America  Service. 

NBC  lt[D  NETWORK 

THE  NETWORK  MOST  PEOPLE  LISTEN  TO  MOST 



Paul  MorenCy,  left,  manager  of  WTIC,  Hartford,  chairman  of  the  War  Clinic  meeting  in  Roy  C.  Witmef,  ViCe-prBSideilt  in  charge  of  Red  Network  sales,  speaking 
New  York,  and  William  S.  Hedges,  NBC  vice-president  in  charge  of  Stations,  who,  as  at  the  Dallas  meeting,  sees  reason  for  "restrained  optimism"  in  the 
chairman  of  all  other  meetings,  gave  station  operators  the  overall  picture  of  the  operation  1942  outlook,  citing  fact  that  NBC's  first  quarter  sales  for  1942  showed 
of  the  Red  Network  under  wartime  conditions.  an  increase  over  the  same  period  of  last  year. 

C.  L.  Menser,  program  director,  answers  a  question  from  Dr.  James  Rowland  Angell,  nbc  educational  counsellor.  The  part  that  promotion  must  play  in  radio  s  overall 

the  floor  at  the  meeting  in  New  York.  Mr.  Menser  pre-  reporting  on  plans  for  gearing  NBC's  public  service  war  effort  was  outlined  by  Charles  B.  Brown, 
sented  NBC's  extensive  plans  for  war-effort  programs  programs  to  the  war  effort.  NBC  sales  promotion  manager, 
in  the  coming  year. 



Kirby  Takes  Military  Control 

Of  Radio  Branch  in  the  Army 

Commissioned  a  Lieutenant  Colonel,  He  Announces 

Expansion  Including  Office  in  New  York 

Col.  Kirby 

COMMISSIONED  a  lieutenant 
colonel  in  the  Army,,  Edward  M. 
Kirby,  former  public  relations  di- 

rector of  the  NAB,  last  Wednesday 
assumed  military  in  lieu  of  civilian 
direction  of  the 
radio  branch  of 
the  War  Depart- 

ment's Bureau  of 
Public  Relations. 
His  duties  remain 
unchanged. 
The  commissioned 
rank  was  re- 

quested by  Maj. 
Gen.  A.  D.  Surles, 
chief  of  public  re- 
lations. 

Col.  Kirby  has  been  on  loan 
from  the  NAB  since  December, 
1940,  at  which  time  the  Army 
requested  him  to  organize  its  new 
radio  branch.  At  Gen.  Surles' 
request,  the  NAB  board  approved 
his  severance  from  the  trade  asso- 

ciation last  March,  effective  with 
his  commission.  At  35,  he  is  one 
of  the  youngest  lieutenant  colonels 
in  the  Army. 

New  York  Office 

Following  his  swearing  in,  Col. 
Kirby  announced  several  expan- 

sions in  radio  branch  activities.  A 
New  York  office  has  been  opened 
under  Robert  C.  Coleson,  admin- 

istrative officer  of  the  radio  branch, 
to  handle  New  York  program  clear- 

ances and  productions  for  the 
Army.  As  chief  of  the  New  York 
office  of  the  radio  branch,  Mr.  Cole- 
son  will  supervise  production  of 
The  Army  Hour,  and  Command 
Perforynance,  transcribed  pro- 

grams for  the  forces  abroad,  and 
advertising  agency  and  network 
clearances  for  special  programs. 

Appointment  of  Ted  Husing, 
CBS  sports  announcer,  and  Bill 
Stern,  NBC  sports  specialist,  as 
consultants  to  the  radio  branch, 
was  announced.  They  will  alternate 
weekly  on  a  new  15-minute  pro- 

gram, Grand  Stand  Seat,  to  be 
shortwaved  to  expeditionary  forces. 
Private  Bill  Davidson,  former  NBC 
script  writer,  is  handling  scripts, 
as  he  did  for  Mr.  Stern  at  NBC. 
Another  program  innovation 

titled  News  From  Home  has  been 
evolved  as  a  30-minute  daily  fea- 

ture, to  be  broadcast  on  all  in- 
ternational shortwave  beams  for 

forces  in  remote  areas.  Col.  Kirby 
announced.  Lou  Cowan,  owner  of 
Quiz  Kids,  is  the  radio  branch's 
consultant  in  development  of  this 
program,  in  cooperation  with  the 
Office  of  the  Coordinator  of  In- 

formation to  which  he  has  been 
loaned  part-time. 

Two  new  features  on  MBS  also 
have  been  worked  out  in  collabora- 

tion with  the  War  Department, 
to  begin  shortly.  One  will  be  the 
Chapel  Hour,  featuring  religious 

services  at  Army  encampments, 
to  be  produced  by  the  Army  and 
fed  to  the  network;  and  the  sec- 

ond an  evening  program.  Passing 
in  Review,  an  itinerant  camp 
presentation  featuring  Army  tal- 

ent. Precise  time  has  not  yet  been 
selected. 

With  the  transfer  of  Mr.  Cole- 
son  to  New  York,  his  post  as  ad- 

ministrative officer  of  the  radio 
branch  in  Washington  has  been 
taken  over  by  Brooks  Watson,  for- 

mer assistant  manager  of  WMBD, 
Peoria. 

Col.  Kirby,  as  a  "dollar-a-year- 
man",  was  loaned  to  the  Army 
officially  in  December,  1940,  but 
continued  his  public  relations  du- 

ties at  the  NAB  on  a  part-time 
basis.  He  was  instrumental  in 
the  development  of  a  practical  pol- 

icy for  Army-radio  cooperation.  In 
addition  to  several  network  and  in- 

ternational shortwave  programs, 
topped  by  The  Army  Hour  and 
Command  Performance,  between 
300  and  400  regular  programs 
emanating  from  Army  camps  are 
carried  locally  or  regionally,  many 
of  them  without  restraints  on  spon- sorship. 

Remote  Services 

With  a  staff  of  nearly  40,  the 
radio  branch  is  made  up  almost 
entirely  of  men  exeprienced  in  all 
phases  of  broadcast  operation.  Last 

year,  prior  to  this  country's  entry in  the  war,  a  number  of  the  men 
in  the  radio  branch  were  trained 

SOMEBOiD^Y 

TALKED 

WESTINGHOUSE  WINNER  in  a 
poster  contest  to  obtain  one  which 
would  emphasize  the  necessity  of 
silence  concerning  the  movement 
of  military  equipment  and  person- 

nel was  given  this  gruesome  skull. 
The  contest  was  sponsored  by  the 
Westinghouse  stations,  WBZ  & 
WBZA,  Boston  and  Springfield,  for 
the  First  Corps  Area  comprising 
New  England.  The  winner.  Mar- 

guerite Miller  of  Chicago,  received 
a  war  bond  as  her  prize.  At  present 
she  is  a  student  at  the  School  of 
Practical  Art,  Boston. 

for  war  duty  through  active  parti- 
cipation in  Army  maneuvers. 

In  addition  to  domestic  program- 
ming, the  Command  Performance 

development,  featuring  outstand- 
ing artists  on  the  air,  is  performed 

to  Army  units  on  four  continents. 

This  phase  of  the  branch's  work, 
it  is  predicted,  will  stimulate  devel- 

opment of  commercial  shortwave 
broadcasting,  since  the  presence  of 
American  troops  in  far-away 
places  for  months  to  come  is  bound 
to  result  in  increased  remote  serv- 

Wage  Status  of  Employes  in  Air  Raids 

And  Blackouts  Is  Clarified  by  Ruling 

ANTICIPATING  labor  relations 

problems  likely  to  arise  with  re- 
spect to  blackouts,  air  raid  alarm 

periods  and  after-hours  watchman 
duties  performed  by  regular  em- 

ployes, L.  Metcalfe  Walling,  admin- 
istrator for  Wage  &  Hour  Divi- 

sion and  the  Division  of  Public 
Contracts  of  the  Department  of 
Labor,  last  Monday  interpreted  the 

Wage  &  Hour  Division's  position on  these  matters. 

Though  "war"  and  "defense 
plants"  are  consistently  referred  to 
throughout  the  statement  it  is  un- 

derstood that  the  Labor  Depart- 
ment's position  on  civilian  industry, 

including  broadcasting,  will  be  the 
same. 

Pay  for  Protection 
On  the  matter  of  employes  volun- 

teering to  serve  outside  working 
hours  as  watchmen  for  protection 
of  the  plant,  Mr.  Walling  said  that 
if  an  employe  volunteers  his  serv- 

ices "directly"  to  his  employer,  the 
time  spent  constitutes  hours  worked 
for  which  compensation  must  be 
paid.  Also,  if  the  person  doing 
watchman  duty,  replaces  a  regular 

watchman  "he  must  be  considered 
as  working  for  the  employer  and 

must  be  compensated  accordingly". 
However,  an  exception  was  noted 

by  Mr.  Walling.  "If  the  employe," 
he  said,  "volunteers  his  services  to 
a  Federal,  State  or  local  Govern- 

mental agency  engaged  in  defense 
activities,  and  subsequently  per- 

forms watchman  or  air  raid  protec- 
tion services  subject  to  the  control 

and  supervision  of  that  defense 
agency  at  the  plant  where  he  usu- 

ally works,  the  time  spent  in  these 
services  constitutes  hours  worked 

for  the  Governmental  agency." 
Since  Government  agencies  are 

not  subject  to  the  Fair  Labor 
Standards  Act,  anyone  acting  for 
the  agencies  would  not  come  under 
the  requirements  set  up  for  non- 
Government  work,  it  was  said. 

Similarly,  it  was  added  that  if 
an  employe  is  a  member  of  a  com- 

mittee of  a  plant  which  is  composed 
of  representatives  of  the  employer 
and  employes  "and  such  committee 
has  been  recognized  by  the  appro- 

priate governmental  agency  as  hav- 
ing charge  of  defense  activities  in 

the  plant",  the  time  spent  in  watch- men duties  will  be  considered  as 
work  for  a  governmental  agency 

and  the  employe  "need  not  be  com- 
pensated" under  terms  of  the  Fair 

Labor  Standards  act. 
It  was  also  pointed  out  that 

mere  supervision  by  the  employer  in 
performance  of  the  duties  would  not 
alter  the  situation  "so  long  as  the 
volunteer  is  responsible  to  the  gov- 

ernmental agency  or  to  the  recog- 
nized committee  for  his  appoint- 

ment, hours  of  work,  and  such  basic 
criteria  of  the  employment  rela- 

tionship". Paid  or  Free? 

Two  situations  which  might  arise 
regarding  blackouts  and  air  raid 
alarms  were  considered  by  Mr. 

Walling.  "First,"  he  said,  "in  any 
situation  where  during  working 
hours  the  employe  performs  an  ac- 

tivity for  the  employer  during 
blackouts  or  air  raid  alarms,  time 
spent  by  him  on  the  premises  of  the 
employer  must  be  considered  hours 
worked  for  which  the  employer 

must  make  compensation." It  was  clarified  that  an  employe 

will  be  considered  as  "performing 
an  activity  for  the  employer"  if  he does  such  work  as  standing  by  with 

a  sand  bucket,  acting  as  a  "spotter", or  "watching"  fires. 
On  the  other  hand,  it  was  said, 

time  spent  during  the  blackout  or 
alarm  was  not  to  be  considered  as 
hours  worked  if  the  employe  is  free 
to  leave  the  plant  or  to  go  to  shel- 

ters either  on  the  premises  or  to  a 
community  air  raid  shelter. 

Time  spent  by  employes  at  air 
raid  protection  training  programs, 
attended  voluntarily,  will  not  be 
considered  as  hours  worked,  Mr. 

Walling  said.  "This  opinion,"  he 
said,  "is  limited  to  situations  where 
there  is  a  bona  fide  training  pro- 

gram rather  than  the  performance 
of  a  recruiting  service  for  the  em- 

ployer." 

Mr.  Walling  also  dealt  with  situ- 
ations where  an  employer  may  wish 

to  donate  time  or  proceeds  to  Red 
Cross  or  other  welfare  work,  stat- 

ing that  the  employer  cannot  con- 
tribute the  employes'  time  or  com- 

pensation. The  employee  must  do 
this  voluntarily,  Mr.  Walling  said. 

Payroll  allotment  plans  for  pur- 
chase of  war  bonds  and  stamps 

must  also  be  contributed  to  "vol- 
untarily" by  employes,  he  stated. 

Griffin  Signing 

GRIFFIN  MFG.  Co.,  Brooklyn 
(shoe  polishes),  has  signed  new 
contracts  with  three  stations  and 
has  renewed  its  campaign  on  seven 
stations  since  April  11.  The  com- 

pany has  signed  for  news  programs 
on  WGN,  Chicago;  announcements 
on  WWJ,  Detroit,  a  quarter-hour 
transcription.  Musical  Clock  on 
WOW,  Omaha.  Renewal  contracts 
are:  WGY,  Schnectady;  WGR, 
Buffalo;  KMOX,  St.  Louis;  WDAF, 
Kansas  City;  WHEC,  Rochester: 
KXYZ,  Houston,  Texas;  and  KRIS, 
Corpus  Christi,  Tex.  Agency  is 
Bermingham,  Castleman  &  Pierce, 
New  York. 
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"SAY  IT  WITH  MUSIC" 
Here's  a  program  that  makes 
more  of  music  than  any  other 
all-night  show.  Exclusively  mu- 

sical are  time-signals,  station- 
identifications,  commercials. 
The  only  spoken  words  are 
the  short  but  complete  hourly 
news  siunmaries. 

"SAY  IT  THRIFTILY" 
$400  buys  35  one-minute  spots 
a  week  .  .  .  five  a  night  for 
seven  nights!  (Lesser  frequen- 

cies are  available.)  You'll  be 
reaching  the  world's  richest 
market  over  WJZ's  powerful 
signal  for  as  little  as  $11.43  per 
spot . . .  $11.43  never  bought  so 
much  before! 

"SELL  IT  WITH  MUSIC" 
Yes,  sell  your  product  to  an 

all-night  audience  that's  bigger 
and  richer  than  ever  ...  an  all- 

night  audience  that's  growing 
every  night  as  more  and  more 
war  industries  hit  24 -hour  op- 

eration. , 

"SAY  IT  NIFTILY" 
That  talented  twosome — Kent- 
Johnson — will  create  your  mu- 

sical spot — at  no  extra  cost 
(except  charges  for  recording 
and  talent).  The  team  that 
made  America  musical-spot - 
conscious  .  .  .  that  set  long- 
remembered  sales  records  with 

their  easily-remembered  musi- 
cal jingles  will  SELL  IT  and 

"SAY  IT  WITH  MUSIC"— 
for  you! 

Alan  Kent  and  Ginger 

Johnson  —  creators  of 
the  famous  Pepsi-Cola 
jingles,  the  Lucky 
Strike,  Armour,  Bond, 

and  other  famous  musi- 

cal spots — are  available without  extra  charge  to 

advertisers  on  "Say  It 

With  Music." 



Ruling  Is  Released 

On  Minimum  Hours 

FCC  Alters  Requirements 
To  Relieve  Shortages 

SPURRED  by  the  shortage  of 
trained  personnel  in  the  broadcast 
industry  as  well  as  the  exacting- 
exigencies  under  which  war  condi- 

tions have  placed  radio,  the  FCC 
took  another  step  toward  easing 
the  problem  by  announcing  last 
Tuesday  that  the  minimum  oper- 

ating schedule  requirements  for 
stations  would  be  relaxed. 

The  ruling  waives  Section  3.71 
of  its  rules  that  heretofore  had 
required  a  station  to  operate  two- 
thirds  of  its  authorized  day  hours 
between  6  a.m.  and  6  p.m.  and  had 
required  two-third  operation  of 
night  hours  between  6  p.m.  and 
midnight.  Now  the  rule  has  been 
changed  so  that  operation  is  re- 

quired two-thirds  of  the  author- 
ized hours  anytime  between  6 

a.m.  and  midnight  each  day  except 
Sunday. 

Permits  Adjusting 

Thus  the  licen-ee  is  allowed  to 
adjust  his  operating  schedule  ac- 

cording to  his  requirements  now 
that  the  two-third  rule  covers  the 
entire  broadcast  day  and  is  not 
specifically  confined  to  two-thirds 
day  and  a  similar  period  at  night. 
The  FCC  in  announcing  the  relaxa- 

tion cited  its  value  in  assisting 
stations  to  meet  personnel  prob- 

lems, in  extending  the  life  of  equip- 
ment and  reducing  maintenance  re- 

quirements, but  without  reducing 
the  operating  schedule  below  a 
reasonable  minimum. 

This  step  follows  the  Commis- 
sion's recent  Order  91  and  91-A 

which  had  relaxed  operator  re- 
quirements [Broadcasting,  April 

30],  and  which  further  indicates 
the  government's  desire  to  allevi- 

ate the  industry's  personnel  short- 
age. 

The  text  of  the  operating  sched- 
ule Order  94  follows: 

It  appearing  that  the  demand  by  the  mili- 
tary services  has  decreased  the  supply  of 

trained  personnel  available  for  operation  of 
broadcast  stations,  and 

It  appearing  further  that  there  is  a  scarc- 
ity of  materials  required  for  the  mainte- 

nance of  broadcast  stations  and  that  the 
relaxation  of  Section  3.71  of  the  Rules  and 
Regulations  with  respect  to  minimum  op- 

erating schedule  for  broadcast  stations 
will  serve  the  public  interest, 
Now,  therefore,  it  is  ordered  that  until 

further  order  of  the  Commission,  the 
provision  of  Section  3.71  of  the  Rules  and 
Regulations  requiring  the  licensee  of  each 
standard  broadcast  station,  except  Sun- 

days, to  maintain  a  minimum  operat- 
ing schedule  of  two-thirds  of  the  total  hours 

that  it  is  authorized  to  operate  between 
6  a.m.  and  6  p.m.,  local  standard  time,  and 
two-thirds  of  the  total  hours  it  is  authorized 
to  operate  between  6  p.m.  and  midnight, 
local  standard  time,  be,  and  it  is  hereby 
waived,  and  in  lieu  thereof,  except  Sundays, 
the  minimum  operating  schedule  for 
standard  broadi^ast  stations  shall  be  two- 
thirds  of  the  total  hours  it  is  authorized  to 
operate  between  6  a.m.  and  midnight,  local 
standard  time,  provided,  however,  that  Sec- 

tion 3.71  of  the  Commission's  Rules  and Regulations  governing  Standard  Broadcast 
Stations  shall  remain  in  full  force  and  ef- 

fect except  as  waived  in  this  order. 

SOAP  OPERA  again  honored  [Broadcasting,  April  27]  is  Vic  &  Bade 
designated  by  the  Chicago  Federated  Advertising  Club  as  Chicago's  best 
daytime  network  program.  It  is  sponsored  by  Procter  &  Gamble,  Cincin- 

nati, for  Crisco.  Chairman  of  Awards,  J.  R.  Norris  (right)  western 
manager  of  American  Magazine,  makes  the  presentation.  Sharing  the 
honors  (1  to  r)  :  Harry  C.  Kopf,  vice-president  of  NBC  Chicago;  Art  Van 
Harvey  (Vic)  ;  William  Ramsey,  radio  director  of  Procter  &  Gamble 
Co.;  Bernardine  Flynn  (Sade)  ;  Paul  Rhymer,  author,  and  Mr.  Norris. 

NBC  Domination'  of  the  NAB 

Disclaimed  in  Trammell  Letter 

Says  M&O  Stations,  However,  Deserve  Privileges 

Shepard  Would  Limit  Rights  of  Networks 

CKNB  Campellton,  N.B.,  has  changed 
its  frequency  from  1240  to  950  kc, 
and  increased  power  from  100  to  1,000 
watts,  according  to  an  announcement 
of  the  Radio  Division,  Department  of 
Transport,  Ottawa. 

LASHING  out  at  those  who  have 

made  "the  senseless  charge  that 
the  NBC  has  ever  dominated  the 
NAB  or  that  it  seeks  such  domina- 

tion," Niles  Trammell,  NBC  pres- 
ident, last  week  outlined  in  precise 

detail  his  views  concerning  future 
participation  of  NBC  in  activities 
of  the  trade  association. 

In  a  letter  to  F.  M.  Russell, 
NBC  Washington  vice-president  and 
NAB  board  member,  Mr.  Trammell 
set  forth  for  the  first  time  the 
position  officially  taken  by  the 
network  with  respect  to  trade  as- 

sociation membership  and  partici- 

pation. 
Rights  of  Network 

Under  instructions  from  his 
chief,  Mr.  Russell  transmitted 
copies  of  the  letter  to  all  mem- 

bers of  the  NAB  board  for  consid- 
eration prior  to  the  convention  in 

Cleveland  May  11-14,  at  which 
several  alternate  proposals  gov- 

erning network  membership  in  the 
NAB  will  be  considered.  Mr.  Tram- 

mell now  is  in  Florida  recuperating 
from  effects  of  an  abdominal  opera- 

tion performed  several  months  ago. 
He  is  not  expected  to  attend  the 
convention. 

Mr.  Trammell  objected  to  active 
network  membership  in  the  NAB  as 
such,  but  did  not  oppose  associate 
membership  on  a  nominal  fee  basis. 
Managed  and  operated  stations  of 
networks,  he  contended,  should  be 
entitled  to  the  same  privileges  as 
any  other  member  and  should  pay 
dues  in  like  ratio.  He  opposed  net- 

work membership  on  the  board  of 
directors  as  a  matter  of  right,  but 
insisted  that  M&O  station  officials 
should  not  be  barred  from  nom- 

ination and  election  as  directors 
both  from  the  17  districts  and  at 
large. 

Appealing  for  unity,  Mr.  Tram- 
mell said  the  industry,  now  more 

than  ever,  needs  a  strong  trade 
association.  He  declared  he  sought 

for  NBC  only  that  share  in  the 
industry  affairs  to  which  it  is  en- 

titled. NBC's  entire  position  in 
relation  to  the  industry  can  be 

summed  up  in  one  word — "cooper- 
ation", he  said. 

Mr.  Trammell's  observations 
were  regarded  as  timely  in  view 
of  proposed  changes  in  the  by- 

laws to  be  voted  on  in  Cleveland. 
The  NAB  Board  of  Directors,  at 
its  meeting  in  New  York  March 
19-20,  resolved  in  favor  of  active 
membership  of  networks  as  such, 
with  dues  to  be  paid  in  the  income 
brackets  into  which  they  happen  to 
fall.  This  would  mean  approxi- 

mately $24,000  per  year  for  NBC 
and  CBS  and  about  $9,000  for  the 
BLUE.  The  way  was  left  open 
for  any  national  network,  which 
would  include  MBS,  to  acquire 
membership. 

John  Shepard  3d,  chairman  of 
Broadcasters  Victory  Council,  has 
proposed  amendments  which, 
among  other  things,  would  rele- 

gate the  networks  to  associate 
membership,^  and  deprive  any  offi- 

cer or  employe  of  a  network  from 
election  to  the  board  of  directors 
as  members-at-large.  There  are 
six  such  members  out  of  a  pres- 

ent board  of  26. 

Other  Proposals 

Likewise,  so-called  "House  of 
Lords"  seats  on  the  board,  where- 

by each  network  as  a  matter  of 
right  names  its  own  board  mem- 

ber, would  be  eliminated  under 

Mr.  Shepard's  proposal.  Only  net- 
work station  managers  who  might 

be  nominated  from  the  districts 
in  which  they  are  domiciled  would 
be  eligible  for  the  board,  under  Mr. 
Shepard's  proposal. 

Mr.  Trammell,  in  his  statement 
of  position,  in  effect  advised  the 
board  that  he  was  in  sympathy 
with  the  Shepard  proposal,  save 
the  provision  barring  network  of- 

{Continued  on  page  Ji-Ii.) 

GMC  TO  SPONSOR 

CBS  CAMP  SERIES 

FOLLOWING  a  favorable  clear- 
ance by  the  radio  branch  of  the 

War  Department  for  a  new  series 
Cheers  From  Camp,  it  was  an- 

nounced the  show  will  be  sponsored 
by  General  Motors  Corp.,  Detroit, 
Tuesdays,  9:30-10  p.  m.  (EWT), 
on  an  undisclosed  number  of  CBS 
stations. 

The  hour  program  will  emanate 
from  various  Army  camps  through 
the  cooperation  of  the  War  Depart- ment and  USO.  Format  will  be 
aimed  to  link  the  men  in  training 
with  the  folks  back  home.  Reports 
on  production  phases  will  be  given 
the  soldiers  as  well  as  reassurances 
that  war  implements  necessary  for 
victory  are  being  rushed  to  them. 

In  collaboration  with  the  radio 
branch.  General  Motors  will  keep 
two  production  crews  on  the  road 
in  advance  of  each  program.  Crews 
will  consist  of  writers  and  produc- 

ers who  will  gather  first  hand  infor- 
mation each  week  on  the  camp  to  be 

featured  prior  to  writing  that 
camp's  show. 

Mr.  Gregory 

GREGORY  IS  NAMED 

AS  WE AF  MANAGER 
SHERMAN  D.  GREGORY,  man- 

ager of  NBC  operated  stations,  has 
been  appointed  manager  of  WEAF, 
New  York  key  station  of  NBC,  it 
was  announced  last  week  by  Wil- liam S.  Hedges, 
vice-president  i  n 

charge  of  sta- tions. Mr.  Greg- 

ory will  hence- forth serve  in 
both  capacities. 
Cecil  Carmichael, 
who  recently  left 
WLW,  Cincinnati, 
to  join  NBC  as 
assistant  manag- er of  operated 
stations,  will  also  act  as  assistant 
manager  of  WEAF. 
A  native  of  South  Dakota,  Mr. 

Gregory  got  started  in  radio  when 
he  was  a  student  of  electrical  en- 

gineering at  the  South  Dakota 
School  of  Mines,  working  his  way 
through  school  by  operating  the 
campus  station  and  chauffeuring 
for  the  president.  After  graduation 
he  joined  Westinghouse  Electrical 
&  Mfg.  Co.  as  an  apprentice  en- 
jiti^'ioar  and  in  1927  was  made  chief 
engineer  of  KDKA,  Westinghouse 
station  in  Pittsburgh. 

In  1936  he  was  made  assistant 
general  manager  of  radio  for  all 
Westinghouse  stations  and  in  1938 
became  general  manager  of  KDKA. 
Two  years  later  NBC  brought  him 
to  New  York  as  manager  of  its 
M&O  station  department. 

Canada  Buys  Time 

A  NEW  SERIES  of  government- 
paid  broadcasts  has  been  started  by 
the  Wartime  Prices  &  Trades 
Board,  Ottawa.  Transcribed  spot 
announcements  are  now  being  used 
six  days  weekly  on  all  Canadian 
stations  as  part  of  an  anti-hoard- 

ing campaign.  Early  in  May  the Wartime  Prices  &  Trades  Board 
will  start  on  most  Canadian  sta- 

tions a  quarter-hour  transcribed  se- 
rial drama,  Monday  through  Fri- 

day, on  wartime  consumer  pur- chases. The  accounts  were  handled 
by  the  Wartime  Advertising  Agen- cies of  Canada  group. 
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High  Gear! 

KeNC^AMARILLO 

Things  are  happening  in  the  Amarillo  market.  We  can't  tell 

you  what,  why  or  how  .  ,  .  but  take  it  from  us,  retail  sales  here 

will  double,  and  possibly  triple,  all  previous  records,  effective 

immediately.  We  can  tell  you,  too,  that  smart  sales  strategy 

calls  for  quick,  thorough  coverage  of  this  expanding  market 

.  .  .  calls  for  KGNC — the  area's  NBC  outlet 

and  most  powerful  sales  medium. 

^^^^^^ 

KTSA-^$ANAHTONIO 

GV--WESLACO 
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Tobacco  Network  Added, 

Bringing  MBS  to  202 
THREE  STATIONS,  which  form 
the  Tobacco  Network  of  the  South, 
have  joined  MBS,  making  a  total 
of  202  Mutual  affiliates.  The  250- 
watt  stations,  all  in  North  Caro- 

lina, are  WGTM,  Wilson,  1340  kc; 
WGTC,  Greenville,  1490  kc,  and 
WGBR,  Goldsboro,  1400  kc. 

The  stations  were  to  start  carry- 
ing MBS  programs  March  29,  but 

plans  were  halted  when  WGBR 
was  destroyed  by  fire  shortly  be- 

fore this  date  [Broadcasting, 
April  27,  1942].  With  repairs  com- 

pleted, the  stations  became  full- 
fledged  outlets  May  1.  WBTM, 
Danville,  Va.,  also  has  become  a 
fulltime  MBS  affiliate  with  the  in- 

crease in  its  nighttime  operating 
power  from  100  watts  to  250.  The 
station  remains  on  the  same  fre- 

quency, 1400  kc. 

Hopkins  Lauds  'Meet  Your  Navy^  Discs 
Since  Reference  to  Gruen  Is  Omitted 

Listerine  Series 

LAMBERT  PHARMACAL  Co.,  St. 
Louis,  using  its  first  spot  radio  in 
a  number  of  years,  is  conducting  a 
participation  campaign  thrice- 
weekly  on  the  Make  Believe  Ball- 

room program  on  WNEW,  New 
York.  Promoting  Listerine,  the  an- 

nouncements will  probably  run  for 
about  13  weeks.  Agency  is  Lambert 
&  Feasley,  New  York. 

ACCENT  ON  YOUTH  is  apparent 
at  WJBC,  Bloomington,  111.,  where 
Mary  E.  Hoblit  has  just  been  pro- 

moted to  commercial  manager  after 
three  years  with  the  station.  Be- 

fore joining  WJBC,  Miss  Hoblit 
attended  Illinois  Wesleyan  U. 

Record  Man 
FEATURING  Richard  Hiiey,  Negro 
actor,  restauranteur  and  theatrical 
booking  agent,  as  moderator.  WOR, 
New  York,  has  started  a  weekly  quar- 

ter-hour recorded  program  of  jitterbug 
music  and  jive  talk  entitled  The  Lenox 
Avenue  Record  Man. 

AMPLIFICATION  of  his  protest 
against  use  of  trade  names  on  pa- 

triotic programs  has  been  made 
by  James  F.  Hopkins,  manager  of 
WJBK,  Detroit,  in  a  letter  sent 
to  Lt.  Com.  R.  A.  Brown,  Ninth 
Naval  District  Public  Relations 
Director.  Summaries  of  Mr.  Hop- 
kin's  protest  and  Lt.  Com.  Brown's 
statement  of  the  Navy's  position 
on  the  matter  appeared  in  April 
20  and  27  issues  of  Broadcasting. 

"We  notified  the  'trade  press'," 
Mr.  Hopkins  said  in  a  letter  dated 
April  27,  "in  the  hope  that  our 
own  protest,  and  others',  might 
prevent  the  spread  of  a  practice 

which  we  regard  as  an  abuse." 
In  his  original  protest  Mr.  Hop- 

kins had  directed  attention  to  men- 
tion of  Gruen  watches  on  the  Meet 

Your  Navy  program. 

Answering  Lt.  Com.  Brown's reference  to  the  patriotism  of  the 
watch  company  in  donating  watch- 

es to  naval  men  appearing  on  the 

program,  Mr.  Hopkins  said,  "I 
do  not  doubt  that  patriotism  en- 

tered into  the  watch  company's 
motives,  any  more  than  I  doubt 

First  choice  among  those 

who  have  their  choice! 

when  advertisers  have  their  choice  of  radio  sta- 

tions in  Chicago  —  v/hen  they  buy  spot  time  in  the 

Chicago  market  —  They  buy  W-G-N! 

For  W-G-N  not  only  leads  in  volume  of  local 

and  national  spot  time  among  major  Chicago 

stations,  but  has  more  than  any  two  combined! 

Buy  W-G-N  and  reach  more  buyers! 

A  CLEAR  CHANNEL  STATION 

MUTUAL  BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York,  N.  Y. 

PAUL  H.  RAYMER  CO.,  Los  Angeles,  Cal.,  San  Francisco,  Cal. 

that  it  was  not  the  sole  considera- 
tion. Any  business  firm  which 

would  donate  such  fine  gifts  as 
these  without  hoping  for  goodwill 
from  its  action  would  be  too  naive 
to  have  reached  the  position  which 

this  company  enjoys." 
On  the  subject  of  "fairness", which  Lt.  Com.  Brovra  brought 

out  in  his  letter  as  the  basis  for 
allowing  product  mention  on  the 
Navy  program,  Mr.  Hopkins  said 
there  was  "a  point  where  fairness 
to  the  donors  leaves  off  and  unfair- 

ness to  other  agencies  begins". 
He  added  that  "you  will  realize 
that  radio  and  newspapers  are  con- 

stantly subjected  to  demands  for 
free  time  and.  space,  and  you  will 
be  familiar  already  with  our  con- 

tention that  there  are  limits  beyond 
which  we  should  not  be  asked  to 

go." 

He  continued:  "Our  sale  of  time 
to  advertisers  seems  to  us  to  carry 
with  it  the  obligation  not  to  do- 

nate time  to  their  competitors." 
Mr.  Hopkins  then  indicated  that 
if  the  practice  were  allowed  to 
continue  other  watch  companies 
and  other  firms  would  be  "imposing 

on  our  good  nature". 
Mr.  Hopkins  stated  that  "we 

are  glad"  to  contribute  time  to 
program  material  for  service  and 
war  effort  programs  and  pointed 
out  that  "we  probably  do  average 
the  equivalent  of  eight  half-hours 
of  victory  material,  a  day." He  also  praised  Meet  Your  Navy 
as  "among  the  finest  programs  we 
have  had,  since  the  deletion  of  the 
trade  name,  which  we  noted  in 

Friday's  new  arrivals." Meet  Your  Navy,  transcription 
of  weekly  broadcasts  from  Great 
Lakes  on  WLS-BLUE,  is  donated 
by  H.  W.  Kastor  &  Sons  Co., 
Chicago,  and  distributed  to  stations 
throughout  the  Ninth  Naval  Dis- trict. 

KFAR,  Fairbanks,  Gets 
Power  Increase  to  5  kw. 
ITS  APPLICATION  rushed 

through  in  almost  record  time  be- cause of  war  requirements,  KFAR, 
Fairbanks,  Alaska,  northernmost 
station  on  the  Continent,  will  in- 

crease its  power  from  1,000  to  5,000 
watts  this  spring  on  610  kc.  Au- thority was  given  the  station  by  the 
FCC  April  8  and  a  new  10,000- 
watt  transmitter  has  been  pur- 

chased from  RCA  in  the  event  fur- 
ther power  increase  is  necessary. 

Despite  the  WPB  freeze  on  equip- 
ment, KFAR  was  declared  vital  to 

civilian  and  Army  morale  and 
emergency  communications  in  the 
territory,  according  to  the  station. 
The  Alaska  Defense  Command  and 
the  Civilian  Aeronautic  Authority 
supported  the  application  since  the station  will  be  useful  as  a  homing 
beam  for  Alaska's  civilian  and 
Army  pilots. 

WBSCO  CHEMICALS  Ltd.,  Mon- 
treal (paints),  has  started  spot  an- nouncements on  most  stations  in  the 

jMaritime  provinces,  placed  by  J.  J. 
Gibbons  Ltd.,  Montreal. 
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Vital  "8" — Window  Newscasts — War  Stamps 
Baseball  Posters — ^Affiliate  Plugs 

AS  ITS  share  in  helping  the
 

all-out  war  production  effort, 
Goodyear  Aircraft  Corp., 
Akron,  in  mid-April  used 

Akron's  three  stations — WAKR 
WADC  WJW— as  part  of  its 
unique  campaign  in  the  drive  "for 
"a  plane  every  eight  minutes". 
Using  the  number  "8"  as  its  sym- 

bol, the  company  presented  "teas- 
er" spot  announcements,  such  as 

"What  does  the  number  '8'  mean  in 
your  life?",  at  varied  times  during the  day  on  each  of  the  stations  to 
carry  out  the  mystery  "8"  theme 
promoted  by  car  cards,  direct  mail, 
newspaper  ads  and  billboards. 

The  last  day  of  the  campaign, 
workers  from  Goodyear  Aircraft 
appeared  on  a  specially-written 
quarter-hour  program  on  the  three 
stations,  to  assist  in  the  dramatiza- 

tion of  how  necessary  "a  plane 
every  eight  minutes"  is  in  this  war. 
Agency  handling  the  campaign  was 
Arthur  Kudner,  New  York. 

Visible  Newsroom 

BORROWING  the  gold-fish  bowl 
idea  to  promote  news  broadcasts, 
the  MBS  affiliate,  WGRC,  Louis- 

ville, has  opened  a  studio  and  news- 
room in  a  store  location  on  the 

sidewalk  level  of  one  of  the  town's 
busiest  streets.  Through  a  plate 
glass  window,  passersby  can  see  a 
teletype  machine  in  action  and  can 
follow  the  news  as  it  is  posted  on  a 
large  bulletin  board.  A  display  fea- 

turing MBS  commentators,  news 
maps  and  other  newscast  promotion 
material  occupies  the  center  section 
of  the  window.  News  editors  and 
announcers  can  be  seen  at  work  in 
the  newsroom  behind  the  displays. 

Behind  the  newsroom,  and  facing 
the  lobby  of  a  newsreel  theater,  is 
the  studio  from  which  all  WGRC 
newscasts  originate.  It  contains  the 
AP  racing  wire  and  ball  ticker. 
Theater  patrons  in  the  lobby  can 
watch  local  broadcasts  or  hear  Mu- 

tual broadcasts  via  loudspeaker. 
The  theater  may  release  special 
MBS  features  on  its  regular  sound 
system,  via  wires  connecting  studio 
and  projection  booth. 

Junket  Awards 

WAR  SAVINGS  stamp  book  hold- 
ers are  given  free  in  exchange  for 

a  Junket  Rennet  package  by  groc- 
ers selling  Junket  products.  Cus- 

tomers who  also  buy  War  Stamps 
in  the  stores  are  given  a  Junket 
souvenir  button  announcing  their 
stamp  purchase.  Announcements  of 
the  service  are  being  made  on  home 
making  programs  sponsored  by 
Chr.  Hansen  Labs.,  Little  Falls, 
N.  Y.  (Junket),  on  WJR,  Detroit; 
KDKA,  Pittsburgh;  WLS,  Chica- 

go; WJZ,  New  York.  Mitchell- 
Faust,  Chicago  is  agency.  Lyman 
Weld  is  acount  executive. 

In  600  Buses 
POSTERS  in  600  buses  of  the  Pub- 

lic Service  Corp.  of  New  Jersey  ad- 
vertise the  exclusive  broadcasts  by 

WOR,  New  York,  of  home  baseball 
games  of  the  New  York  Yankees 
and  the  New  York  Giants. 

Potato  Promotion 
WSB,  Atlanta,  has  organized  and 
is  financing  an  extensive  agricul- 

tural project  to  encourage  produc- 
tion and  marketing  of  certified 

sweet  potatoes  in  Georgia,  it  was 
announced  by  Bill  Prance,  WSB 
farm  director.  The  project  has  re- 

ceived the  cooperation  of  the  Geor- 
gia Agricultural  Extension  Service, 

Georgia  Experimental  Station  and 
the  Food  Council  of  the  Southern 
Chain  Store  Group. 

WFBL's  Mindreader 
DISTRIBUTION  of  100,000  copies 
of  a  promotional  piece  entitled 
"WFBL  Mindreader",  was  effected 
by  the  Syracuse  station  through  lo- 

cal retail  grocers  and  druggists  in 
a  three-day  campaign. 

Kits  for  Dinah 
TO  BUILD  audience  for  its  Dinah 
Shore  show,  BLUE  sent  a  promo- 

tion kit  to  the  105  affiliates  carry- 
ing the  series.  Included  in  the 

packet  were  chain  break  announce- ments to  be  used  before  May  1, 
opening  date  for  the  program;  two 
press  releases;  a  spotlight  mat;  a 
photograph  with  two  different  size 
mats;  a  folder  in  which  station 
manager  is  asked  to  insert  evidence 
of  audience  promotion.  Pedlar  & 
Ryan,  New  York,  is  agency  for  the 
show  which  advertises  Mum  for 
Bristol-Myers  Co.,  New  York. 

Service  Tips 

A  MULTI-COLORED  folder  of- 
fered listeners  of  WWRL,  New 

York,  "Training  Camps  and  In- 
signias,"  in  cooperation  with  the 
American  Express  Co.,  includes  a 
map  of  the  U.  S.,  showing  the  lo- 

cation of  some  of  the  larger  Army, 
Naval  and  Marine  stations.  The 
center  spread  displays  insignia  and 
a  rank  identification  chart.  Folder 
is  being  distributed  at  service 
dances,  and  entertainments,  etc. 

BROCHURES 

BLUE— "What  Goes  On  Here  !,"  fold- 
er explaining  that  the  BLUE  is  build- 

ing not  only  new  ofKces  but  new  pro- 

grams. KF^IB.  San  Diego — Broadside  setting fortli  coverage  information,  including 
statistics  on  county's  growth,  with 
cartoon-illustrated  map  of  industries 
and  payrolls. 

Benny  Shows  for  Servicemen 
TO  GIVE  soldiers,  sailors  and  Ma- 

rines a  better  chance  to  attend  his 
studio  broadcasts,  .Jack  Benny  has 
launched  a  series  of  39  free  shows  a 
year  for  an  audience  provided  by  the 
USO.  Benny  now  keeps  his  cast  in  the 
studios  Sunday  afternoon  for  an  off- 
the-air  repeat  of  his  regular  broadcast 
(with  plenty  of  ad  libs  thrown  in) 
for  men  in  uniform  only.  The  program 
is  sponsored  bv  General  Foods,  New 
York,  for  Jell-O. 
OF  THE  200  stations  in  the  United 
States,  which  have  made  arrangements 
with  BBC  to  rebroadcast  programs 
picked  up  by  their  own  shortwave  re- ceivers, apijroximately  .5090  carry 
BBC  programs  regularly. 

EXCLUSIVE  NBC  OUTLET 

IN  THE  ST.  LOUIS  AREA 

^       It  Is  22S  Miles  From  KSD 

to  the  Xearest  NBC  Station 

A  Distinguished  Broadcasting  Station 

Station  KSD — The  St.  Louis  Post -Dispatch POST-DISPATCH  BUILDING,  ST.  LOUIS,  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

KEW  YORK        CHICAGO        DETROIT       ATLANTA        SAN  FRANCISCO  LOS  ANGELEiS  i 
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Freeze  or  Slush? 

SOME  YEARS  AGO  the  appellate  court  in 
Washington  sustained  the  deletion  of  a  station 
owned  by  a  hell-raising  broadcaster,  who  used 
it  as  his  personal  mouthpiece,  with  the  sage 

observation:  "By  their  fruits  shall  ye  know 
them". 
We  feel  about  the  same  way  in  appraising 

the  FCC's  latest  "freeze  order"  on  broadcast 
assignments  or  changes  designed  to  conserve 

critical  materials.  Strictly  interpreted,  it's  a 
freeze  order  that  doesn't  freeze.  But  it  could  be 
a  valid  formalization  of  the  recommendation 
of  the  Defense  Communications  Board  if  pro- 

perly applied. 

It  can't  be  said,  unfortunately,  that  the  FCC, 
or  rather  it's  majority,  has  adhered  strictly 
to  the  letter  and  spirit  of  its  multifarious  policy 
edicts  of  the  last  few  years.  So,  harking  back 

to  the  court's  Biblical  quotation,  we  can  only 
judge  the  future  by  what  has  happened  in  the 
past. 

The  newest  freeze  order,  as  compared  to  the 
previous  one  of  Feb.  23,  actually  is  less  rigid. 
The  first  was  devised  to  condition  future 
grants  on  technical  and  service  factors.  The 
new  one  can  result  in  introduction  of  political 
rather  than  technical  considerations  in  effecting 
grants  of  new  or  improved  facilities.  The  FCC, 
upon  its  own  motion,  can  authorize  construc- 

tion of  or  changes  in  station  facilities.  And  the 

FCC  can  act  upon  recommendation  by  "the 
head  of  a  war  agency  of  the  Federal  Govern- 

ment." The  question  arises  whether  FCC-DCB 
Chairman  Fly  is  the  "head  of  a  war  agency". 

There  has  been  a  good  deal  of  hysteria  and 
an  overdose  of  tugging  and  hauling  in  connec- 

tion with  the  whole  equipment  freeze  situation. 
WPB,  by  Presidential  mandate,  controls  alloca- 

tion of  all  materials.  There  appears  to  be  a 
battle  between  the  FCC  and  the  DCB  on  who 
should  have  final  say.  There  are  several  hun- 

dred transmitters  in  inventory  which  are 
frozen  at  a  time  when  service  could  be  im- 

proved by  their  release.  There's  just  too  much 
confusion  in  the  whole  picture. 

Obviously,  there  will  be  some  "rationing"  in 
radio  because  of  the  extremely  serious  trans- 

mitting tube  shortage.  There  should  be  a  con- 
servation plan,  cooperatively  evolved,  whereby 

all  stations  can  be  cared  for  and  under  which 
DCB  would  allow  sufficient  fabrication  of  raw 

materials  to  accommodate  the  industry's  mini- 
mum requirements,  as  a  necessary  war  service. 

All  this  should  be  done  in  the  war  interest. 

Functions  should  not  be  artificially  created  so 

that  the  FCC's  staff  can  be  kept  intact. 
If  it  is  necessary  to  have  a  freeze,  let's  have 

it  all  the  way.  Let's  not  have  a  few  "fair- 
haired  boys"  who  can  muster  political  support, 
accommodated  to  the  detriment  of  the  rest  of 

the  industry.  We  don't  include  treaty  assign- 
ments that  would  be  lost  if  not  occupied  by  a 

given  date.  But  we  do  feel  that  in  the  interest 
of  the  war  effort  and  of  good  government, 
equitable  treatment  should  be  given  all  on  an 
impartial  basis. 

Keep  Them  Working 
IN  NORMAL  YEARS  when  10  to  13  million 
radio  sets  are  sold  to  the  public,  4  to  6  mil- 

lion sets  drop  out  of  use. 
This  mortality  problem,  of  no  special  im- 

portance ordinarily,  becomes  of  grave  concern 
to  the  broadcasting  industry  now  that  the 
production  of  receivers  has  ceased,  according 
to  Radio  Retailing ,  Radio  Today. 

The  facts  are  simple:  If  a  normal  4  to  6 
million  sets  continue  to  go  out  of  service 
every  year  because  they  are  inoperative  or 
obsolete,  the  radio  audience  likely  will  shrink 
by  many  millions.  On  top  of  that,  if  the  supply 
of  repair  and  replacement  parts  is  shut  off, 
the  number  of  properely  operating  sets  will  de- 

cline to  a  startling  low  point. 
Equally  simple  is  the  position  to  be  taken 

by  the  broadcasting  industry,  if  it  is  to  pre- 
serve its  public:  Every  possible  step  must  be 

taken  by  every  station  to  encourage  listeners 
to  keep  every  set  in  as  good  working  condition 
as  wartime  restrictions  will  permit. 

At  present  57  million  receivers  are  in  opera- 
tion. To  keep  them  operating  will  require 

double  the  servicing,  double  the  tube  replace- 
ments, double  the  repair  parts  of  any  recent 

normal  year  when  new  sets  provided  at  least 
50%  of  the  replenishments.  All  this  plus  fre- 

quent nudging  by  stations  so  listeners  will 
treat  their  radios  with  the  same  solicitude 
they  now  bestow  on  tires. 

Only  a  few  million  dollars'  worth  of  raw 
materials  are  required  to  furnish  the  neces- 

sary parts,  according  to  Radio  Retailing,  Radio 
Today,  which  is  edited  by  0.  H.  Caldwell,  for- 

mer Federal  Radio  Commissioner. 
Compare  this  to  the  500,000  freight  cars 

required  annually  to  supply  print  paper  for 
America's  newspaper  and  magazine  readers, 
which  consume  a  billion  dollars'  worth  of 
paper  a  year. 

KEEPING  BRAND  NAMES  ALIVE 
By  NATHAN  D.  GOLDEN 

Chief,  Service  Industries  Staff 
Department  of  Commerce 

(From  Domestic  Commerce,  issue  of  April  23) 

WITH  the  possible  introduction  of  the  "Vic- 
tory" label  for  canned  and  packaged  goods,  the 

question  arises,  what  will  happen  to  brand 
names  of  merchandise  for  which  producers  have 
spent  millions  of  dollars  in  advertising  to  make 
consumers  "brand  conscious"  ?  Come  what  may 
in  our  effort  to  conserve  materials,  labels  and 
distinctive  brand  names  may  of  necessity  be- 

come eliminated  temporarily  from  packages 
and  products. 

Manufacturers  in  Great  Britain  have  met 
this  problem  in  safeguarding  their  investment 
in  brand  names  by  continued  advertising. 
Brand  names  can  and  should  be  kept  alive  in 
the  minds  of  those  to  whom  the  manufacturer 
must  look  for  business  in  the  post-war  period. 
If  the  salability  of  advertised  merchandise  is 
to  be  maintained,  people  must  be  told  continu- 

ally of  the  high  quality  of  the  merchandise 
bearing  specific  brand  names. 

Past  history  has  shown  that  the  buying  pub- 
lic forgets  quickly.  Firms  which  temporarily 

neglect  or  abandon  their  advertising  programs 
are  seldom  able  to  rebuild  them.  There  is  al- 

ways the  danger  of  not  educating  the  many 
new  consumers  which  become  the  buying  pub- 

lic each  year. 
Advertising  can  contribute  to  the  war  effort 

in  many  ways.  It  does  not  become  a  nonessen- 
tial with  the  advent  of  war.  In  fact,  its  func- 
tion becomes  increasingly  important,  and  it 

may  undertake  two  major  jobs.  One  of  these,  a 
job  that  is  being  shouldered  more  and  more  by 
advertisers,  is  that  of  providing  information 
to  those  fighting  on  the  home  front  and  in  the 
production  fields — information  which  will  help 
producers  in  every  possible  way  to  increase  the 
output  of  fighting  tools  and  to  promote  the 
more  efficient  use  of  products  used  by  civilians. 

Such  a  program  might  include  information 
(Continued  on  page  36) 

Eternal  Vigilance 

THEY'RE  HOVERING  around  the  outer 

fringes  of  radio,  so  we're  told,  and  it  will  in- 
deed be  a  pity  if  any  station  manager  is  se- 

duced by  their  offers  to  buy  time  at  card  rates. 
We  refer  to  the  promoters,  known  or  hidden, 

of  what  the  newspapers  are  calling  "the  ver- 
min press,"  periodicals  which  deprecate  the 

war  effort  and  are  so  close  to  being  subversive 
that  the  Department  of  Justice  is  moving  in 
on  them. 

Fortunately,  the  man  who  might  have  been 
radio's  Frankenstein  isn't  on  the  air  any  more, 
for  good  and  sufficient  reasons.  But  Fr.  Cough- 
lin's  satellite,  Gerald  H.  K.  Smith,  ex-Huey 
Long  lieutenant  and  a  man  of  many  causes, 
until  recently  was  a  buyer  of  time  on  many 
stations.  He  announces  now  that  he  will  be  a 
candidate  for  Senator  from  Michigan  and, 
being  extremely  radio  wise,  will  undoubtedly 
try  to  buy  time  on  that  basis.  But,  remember, 
time  need  not  be  sold  to  him  until  he  is  a  reg- 

istered candidate  and  then  only  if  equivalent 
time  is  accorded  his  rival  candidates. 

Having  cleansed  its  house  of  the  rabble 
rousing  element  and  having  seen  some  of  them 
turn  to  the  publishing  business  to  get  across 
their  "messages,"  radio  must  be  doubly  vigi- 

lant to  keep  them  out. 
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GEORGE  PERRIN  ADAIR 

JUST  before  the  turn  of  th
e 

year,  George  P.  Adair  was 
designated  FCC  assistant 
chief  engineer  on  a  temporary 

basis,  to  serve  as  chief  of  the 
Commission's  Broadcast  Section  of 
its  Engineering  Division.  George 
is  one  of  those  fellows,  only  38 
years  old,  who  already  has  qualified 
as  a  veteran  in  his  field.  He's  had 
a  score  of  years  of  experience  in 
varied  fields  of  radio  communica- 

tion, and  his  rise  with  the  FCC 
has  been  steady  in  the  last  decade. 

You'll  hear  more  from  quiet,  al- 
most bashful  young  Mr.  Adair  in 

the  immediate  future.  As  chief  of 

the  Commission's  broadcast  engi- 
neering operations,  working  under 

Chief  Engineer  E.  K.  Jett,  his  load 
is  increasing  as  the  critical  mate- 

rials situation  becomes  tighter.  All 
signs  point  to  a  conservation-ra- 

tioning program,  which  will  involve 
tremendous  engineering  detail  on 
allocations  of  equipment  and  tem- 

porary alteration  of  operating 
standards.  All  that  will  fall  under 
his  purview. 

George,  however,  dotes  on  work. 
And  it's  a  reasonable  bet  that  he'll 
have  the  stuff  running  out  of  the 
right  end  of  the  funnel  with  a 
minimum  of  complaint  from  li- 
censees. 

Born  at  Rancho,  Tex.,  Dec.  8, 
1903,  George  attended  local  schools, 
going  on  to  graduation  from  Texas 
Agricultural  &  Mechanical  College 
in  1926,  with  a  Bachelor  of  Science 
degree  in  electrical  engineering. 
Still  in  high  school,  he  worked  on 
electrical  installation  and  repair 
and  held  an  amateur  operator's license. 

In  college  he  specializd  in  com- 
munications engineering,  taking 

special  courses  and  serving  as  cadet 
captain  in  charge  of  radio  training. 
From  1921  to  1926  he  regularly 
attended  Signal  Corps  officers 
training  camps  and  otherwise  par- 

ticipated in  mathematical  and  elec- 
trical instruction,  work  and  study. 

Graduating  from  college,  George 
worked  for  about  SV2  years  with 
the  radio  engineering  department 
of   General    Electric   Co.  During 

this  period  he  traveled  far  and 
wide,  developing,  designing,  testing 
and  installing  radio  equipment  of 
all  kinds.  In  1929  he  became  as- 

sociated with  Straus  Bodenheimer, 
Texas  electrical  distributor.  In  this 
work  he  gained  new  experience  in 
the  problems  of  radio  interference, 
service  blanketing,  cross  modula- 

tion and  static — all  pretty  tech- nical stuff. 
With  this  background  of  prac- 

tical experience,  in  1931  he  joined 
the  broadcast  engineering  staff  of 
the  FCC.  From  April,  1936  until 
August,  1939  he  served  as  acting 
assistant  chief  of  the  Broadcast 
Section,  engineering  division.  On 
Aug.  1,  1939  he  was  promoted  to 
assistant  chief  of  the  Broadcast 
Section. 

In  an  official  capacity  George  has 
made  far-reaching  studies  of  all 
phases  of  broadcast  allocation,  in- 

cluding recommendations  and  re- 
ports on  applications,  equipment, 

service  and  interference.  He  also 
was  active  in  drafting  the  Com- 

mission's Standards  of  Good  En- 
gineering Practice  governing 

broadcast  and  other  radio  services. 
For  several  months  George  has 

represented  the  FCC  on  the  Na- 
tional Fire  Protection  Assn.  elec- 
trical committee  conserving  radio 

equipment.  He  is  also  a  member 
of  Committee  No.  4 — Broadcasting 
— of  the  Defense  Communications 
Board. 

In  February  he  was  named  an 
FCC  representative  on  the  Federal 
Radio  Education  Committee  of  the 
U.  S.  Office  of  Education.  Recently 
he  became  an  associate  member 
of  the  Institute  of  Radio  Engineers. 

On  Dec.  2,  1927  George  married 
Evelyn  Grey  Ford,  of  San  Antonio. 
They  have  two  children,  George 
Jr.,  11,  and  Robin  Ann,  9.  His 
hobbies,  he  thinks,  are  gardening 
and  radio  experimentation.  How- 

ever, he  took  up  golf  last  year, 
and  there  is  no  telling  how  that 
pursuit  may  develop. 

HORACE  W.  REMINGTON,  general 
foreign  sales  manager  of  Colgate- 
Palmolive-Peet  Co.,  Jersey  City,  and 
Manning  0'Gt)nnor,  toilet  article  sales 
manager,  have  been  elected  vice-presi- 

dents. Mr.  Remington  will  have  charge 
of  foreign  operations,  and  Mr.  O'Con- nor the  toilet-goods  division. 

NOTES 

CHESTER  J.  DOYLE,  former  time- 
buyer  of  McCann-Erickson,  San  Fran- 

cisco, has  Been  named  San  Francisco 
manager  of  Radio  Sales  Inc.,  CBS 
network  sales  unit. 

HARRY  ELDRED,  formerly  sales- 
program  coordinator  of  WBBM,  Chi- 

cago, has  been  appointed  assistant 
commercial  program  director,  and  Stu- 

art Dawson,  formerly  assistant  pro- 
gram director,  has  been  placed  in 

charge  of  sustaining  programs. 

BOB  LESLIE,  of  the  Montreal  office 
of  Northern  Broadcasting  &  Publish- 

ing, Timmins,  Ont.,  has  been  trans- 
ferred to  the  Toronto  sales  office,  re- 

placing Gerry  Tomkin  who  left  re- cently to  become  manager  of  CFAR, 
Flin  Flon,  Man.  Leslie  was  formerly 
manager  of  CK.VD,  Val  d'Or.  Que., and  with  the  Timmins  Daily  Press. 

D.  VINCENT  TUOHEY,  of  the  NBC 
station  relations  department,  has  re- 

ceived a  commission  as  ensign  in  the 
Navy  and  will  report  for  duty  early 
this  month. 

GEORGE  JENNINGS,  formerly  pro- 
gram director  of  the  Chicago  Radio 

Council,  has  been  appointed  acting  ra- 
dio director,  replacing  Maj.  H.  W. 

Kent  who  is  on  leave  in  the  radio  di- 
vision of  the  War  Department,  Wash- 

ington. 

JOSEPH  BURGESS,  personnel  direc- 
tor of  CBS  for  eight  years,  has  re- 

ceived his  commission  as  a  captain  in 
the  Army  Air  Corps  and  is  resigning 
to  go  to  Washington  for  further  or- ders. No  successor  has  yet  been  named 
by  CBS. 
FRED  HAGUE  of  the  Chicago  sales 
staff  of  George  P.  Hollingbery  Co., 
representatives,  on  April  7  became  the 
father  of  a  baby  girl,  Meliuda. 

FRED  GRAYSTON,  CBS  Holly- 
wood assistant  accountant  has  re- 

signed to  join  Columbia  Recording 
Corp.,  that  city,  as  head  accountant. 
A.  B.  ROBINSON,  business  manager 
of  WTJS,  Jackson,  has  joined  a  cav- alry unit  of  the  Tennessee  State 
Guard.  Program  Director  Ottis  Rousli 
has  been  a  member  of  the  guard  since 
March  1. 

GORDON  HEATER,  sales  manager 
of  KYOS,  Merced,  Cal.,  has  resigned 
to  join  the  Marines. 
BARTON  HULBERT,  new  to  radio, 
has  joined  the  sales  department  of 
WKBZ,  Muskegon,  Mich. 

ANDY  McDERMOTT,  of  the  Mon- 
treal office  of  Stovin  &  Wright,  station 

representatives,  has  joined  the  Royal 
Canadian  Air  Force  as  an  administra- 

tive officer. 

GLEN  BANNERMAN,  president  and 
general  manager  of  the  Canadian  Assn. 
of  Broadcasters,  Toronto,  has  been  ap- 

pointed a  member  of  the  1942  adver- 
tising awards  jury  of  the  Assn.  of 

Canadian  Advertisers. 

FRANK  E.  McCarthy,  formerly 
space  salesman  of  the  Chicago  Tribune 
and  Chicago  Herald-American,  has 
joined  the  Chicago  sales  staff  of  George 
P.  Hollingbery  Co.,  representatives. 
CLARENCE  ONENS  and  William 
Markward,  of  the  announcing  staff, 
have  been  named  new  supervising 
heads  of  WCAM,  Camden,  N.  J.,  fill- 

ing the  post  left  by  the  recent  death 
of  Fred  J.  Caperoon. 

HARVEY  McCALL,  formerly  na- 
tional advertising  solicitor  for  the  de- 
funct Philadelphia  Evening  Puilic 

Ledger,  has  joined  the  sales  staff  of 
KYW,  Philadelphia. 

GEORGE  WALLACE,  assistant  to- 
William  C.  Roux,  manager  of  national 
spot  and  local  sales  for  NBC,  was 
inducted  into  the  Army  April  27  and 
was  granted  a  furlough  to  marry  .Jane 
Stokes  at  Lansdowne,  Pa.,  May  2. 

MARTIN  L.  LEICH,  vice-president 
of  WBOW,  Terre  Haute,  Ind.,  has 
received  an  ensign's  commission  in  the 
Navy,  reporting  to  Washington. 
LUTHER  L.  HILL,  manager  of  KSO- 
KRNT,  Des  Moines,  was  tendered  a 
send-off  party  by  station  employes. 
He  reported  to  the  Army  Air  Force 
Training  Center,  Miami,  April  29. 

Abbe  Joins  KGW-KEX 
JAMES  ABBE,  veteran  war  cor- 

respondent, traveler  and  photogra- 
pher, has  joined  the  news  staff  of 

KGW-KEX,  Portland,  Ore.,  accord- 
ing to  Arden  X.  Pangborn,  man- 

aging director.  Mr.  Abbe  has  writ- 
ten and  photographed  for  the  New 

York  Times,  Neiv  York  Herald 
Tribime,  London  Times  and  Ulstein 
Publications. 

Higgins  to  WRC-WMAL WILLIAM  M.  HIGGINS  has  been 
appointed  sales  promotion  manager 
of  WRC-WMAL,  Washington,  to 
succeed  his  brother,  Lt.  Hugh  Hig- 

gins, called  to  active  duty  with  the 
West  Coast  Air  Force  at  Santa 
Ana,  Cal.  Mr.  Higgins  came  to 
Washington  from  Omaha,  where  he 
had  been  employed  in  publicity 
work  by  Creighton  U. 

Shultz  Heads  WMVA 

JOHN  W.  SHULTZ,  formerly  man- 
ager of  WSTP,  Salisbury,  N.  C, 

has  been  appointed  general  man- 
ager of  WMVA,  Martinsville,  Va. 

Prior  to  his  tenure  at  WSTP,  Mr. 
Shultz  was  with  WAIR  and  WSJS, 
Winston-Salem,  and  WBIG,  Greens- 

boro, N.  C. 

S.  O.  Ward  Leaves  WLAC 
S.  0.  WARD,  production  manager 
and  personnel  director  of  WLAC, 
Nashville,  has  resigned  to  take  over 
his  recently-acquired  WLAK,  Lake- 

land, Fla.  Mr.  Ward  purchased  the 
station  outright  from  Bradley  R. 
Eidma-nn  [BROADCASTING,  April 

20]. 

Mrs.  Lea  Burdett 
MRS.  LEA  BURDETT,  wife  of 
Winston  Burdett,  CBS  representa- 

tive currently  in  New  Delhi,  India, 
and  correspondent  for  PM,  New 
York  newspaper,  was  shot  and 
killed  April  24  by  a  band  of  Kurds 
in  a  remote  region  of  northern 
Iran,  the  State  Dept.  has  an- nounced. She  was  making  a  tour  of 
Kurdistan  by  auto  at  the  time  of 
her  death,  her  four  companions 
escaping  without  injury.  The  news 
was  sent  to  Washington  by  the 
American  Consul  at  Tabriz,  Iran, 
where  Mrs.  Burdett  was  buried. 
She  was  married  to  Mr.  Burdett  in 
Sofia,  Bulgaria,  in  July,  1940. 

Lt.  Gardner  D.  Randall 
LT.  GARDNER  D.  RANDALL.  26. 
son  of  Wayne  I.  Randall,  former  NBC 
executive,  has  been  lost  at  sea  in  line 
of  duty,  the  Navy  has  informed  Mr. 
Randall,  now  an  editor  of  the  Wash- 

ington Times-Herald.  Young  Randall 
was  a  gunnery  officer  in  a  dive  bomber 

squadron. 
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CLIFP"  NAUGHTON,  announcer,  for- 
merly of  KLX.  Oakland,  Cal.,  and 

prior  to  that  with  WSJS,  Winston- 
Salem,  has  joined  KSFO,  San  Fran- 

cisco, replacing  Bob  Edwards,  who  re- 
signed to  join  the  Navy. 

PHIL  WOODYAT,  formerly  with  the 
Japan  Times  in  Tokyo,  has  joined  the 
CBS  news  bureau  in  San  Francisco. 
GORDON  OWEN,  who  conducted  a 
participating  sponsor-show  on  KQW, 
has  joined  KGO,  San  Francisco,  and 
is  presenting  Half-Hour  Scrap  Book Monday  through  Friday. 
RAYMOND  GATHRID,  radio  editor 
and  columnist  of  the  Philadelphia 
Daily  News,  leaves  for  Army  service 
May  25.  Succeeding  him  as  radio  edi- 

tor, and  conducting  the  daily  Behind 
the  Mike  column  will  be  his  brother, 
Sydney  Gathrid. 
VIVIAN  LLOYD,  continuity  writer 
of  WHBF,  Rock  Island,  111.,  on  May 
31  will  be  married  to  William  C. 
Lucey,  a  Red  Cross  oflBcial  of  New York. 

JAMES  W.  HURLBUT,  publicity  di- 
rector of  WJSV,  Washington,  has 

joined  the  Marines. 
FRANK  McGIVERN,  formerly  of 
WJBC,  Bloomington,  111.,  has  joined 
the  announcing  staff  of  WAAF,  Chi- cago. 
PHOEBE  MINK,  for  12  years  with 
NBC's  press  department,  has  joined the  publicity  staff  of  WMCA,  New 
York. 
BERNIE  LONDON,  formerly  re- 

search worker  and  program  writer 
of  the  CBS  sports  department,  has 
joined  the  Office  of  the  Cordinator 
of  Information. 
GABRIEL  HEATTER.  MBS  news 
analyst,  is  on  a  two-week  vacation, 
and  is  reported  to  be  spending  most 
of  it  gathering  first-hand  information 
on  defense  projects.  Frank  Singiser, 
newscaster  of  WOR,  New  York,  is 
pinchhitting  for  Heatter. 
TERRY  COWLING,  announcer  of 
WCOP,  Boston,  was  to  join  the  Army 
May  1. 

POWER! 

—WHERE  PbWER 

^OUNTS  MOST 

'        Vr  H  E    G  R  E  AjT 

,  ten(nessee  vXlley 

WLAC 

NASHVILLE,  TENN; 
soon  going  to 

1 50^00  WATTS 

NBC-Capital  Loses  Trio 
GEORGE  GUNN,  announcer  of 
WRC-WMAL,  Washington,  for  the 
last  five  years,  has  left  to  join  the 
BLUE  New  York  staff  in  the  same 
capacity.  Other  recent  NBC  Wash- 

ington announcers  to  leave  are  Bill 
Crago,  who  has  gone  to  Hollywood 
after  receiving  several  movie  of- 

fers, and  Stuart  Finley,  who  early 
last  month  enlisted  in  the  Navy. 

JACK  NADEAU,  sound  effects  and 
transcription  librarian  of  WCCO,  Min- 

neapolis, will  join  the  Army  May  11, 
being  replaced  by  Bill  Souder,  of  the 
bookkeeping  department.  Mary  Jean 
Holmes  will  assume  Souder's  former duties. 

ED  YOUNG,  formerly  of  WMBS, 
Uniontown,  Pa.,  and  Jay  Miltner, 
from  WTAR,  Norfolk,  Va.,  have  been 
added  to  the  announcing  staff  of 
WKBN,  Youngstown,  O. 

BOB  GEIS,  formerly  of  WHBC,  Can- 
ton, O. ;  Jack  Irish,  from  WJW,  Ak- 

ron ;  Warren  K.  Deem,  from  KDTH, 
Dubuque,  la.,  have  joined  the  announc- 

ing staff  of  WHK-WCLE,  Cleveland. 
JACK  BOTTGER.  announcer  of 
WWL.  New  Orleans,  has  joined  the 
Navy  Air  Corps. 
HAROLD  HAKLIK,  of  NBC  Holly- 

wood traffic,  has  been  transferred  to 
the  network's  San  Francisco  studios. 
VIVIAN  WOLFERT,  formerly  with 
Constance  Hope  Associates,  New  York, 
has  joined  the  publicity  department  of 
MBS,  replacing  Richard  Krolik,  now 
in  the  communications  division  of  the 
Army  Air  Force. 
RALPH  EDWARDS,  m.c.  of  Procter 
&  Gamble  Co.'s  Truth  or  Consequence 
on  NBC,  became  the  father  of  a  girl 
April  26. 
GERARD  CONWAY,  of  the  mail 
room  of  WOR,  New  York,  has  resigned 
to  join  the  Army  Air  Force. 
WOODY  LEAFER,  formerly  of 
WJHL,  Johnson  City,  Tenn.,  has 
joined  the  announcing  staff  of  WPAT, 
Paterson,  N.  J. 

ALEXANDER  A.  HUNTER,  former- 
ly of  the  CBS  news  bureau  in  San 

Francisco  and  writer  for  William 
Winter,  news  analyst,  has  joined  the 
news  department  of  the  U.  S.  Coordi- 

nator of  Information  in  San  Francisco. 
Ralph  Scott,  San  Francisco  production 
manager  of  CBS,  resigned  April  27  to 
join  the  COI  program  department. 
ELIZABETH  PENNELL,  continuity 
editor  of  KROW.  Oakland,  Cal.,  re- 

cently resigned  to  join  the  Ad  Service 
Co.,  San  Francisco  agency.  She  is  con- 

tinuing her  daily  KROW  programs  as 
Sandra  Scott,  commentator. 
KAY  SHERRY  has  been  appointed 
staff  organist  of  KROW,  Oakland, 
Cal..  succeeding  Eddie  House,  re- 
signed. 

HERMAN  GRIZZARD,  announcer  of 
WLAC,  Nashville,  known  as  "Old 
Colonel"  has  been  named  a  sergeant 
in  the  Tennessee  State  Guard.  Tim 
Sanders,  WLAC  special  events  direc- 

tor, has  returned  to  the  Marines  as  a 
first  lieutenant. 
BILL  HIGHTOWER.  announcer  of 
WSPD.  Toledo,  has  joined  NBC  New 
York,  as  studio  announcer. 
ROSS  GORDON,  formerly  of  WDBC. 
Escanaba,  Mich.,  has  joined  WTAD, 
Quincy  111.,  as  sports  announcer. 
NORMAN  JOLLEY,  KSO-KRNT, 
Des  Moines,  joined  the  Marines. 
BOB  CLOVIG  has  been  promoted  to 
chief  announcer  of  KOIN,  Portland, 
Ore. 
PVT.  CHARLES  ANDERSON,  form- 

er announcer  of  KFI,  Los  Angeles, 
has  been  assigned  to  the  public  rela- 

tions office  of  the  Army  Air  Force  at 
Minter  Field,  Cal. 
ADRIAN  GBNDOT,  writer  for  the 
Jack  Kirkioood  Breakfast  Club  on 
KFRC,  San  Francisco,  was  inducted 
into  the  Army  May  1. 
NEIL  HAMILTON,  former  film  star, 
has  been  signed  to  announce  the 
weekly  CBS  Nelson  Eddy  Shoio,  spon- 

sored by  P.  Lorillard  Co..  New  York 
(Old  Gold  cigarettes),  which  started 
on  that  network  April  29. 
BILL  HAY,  for  13  years  announcer 
on  the  Amos  'n'  Andy  programs,  has 
been  replaced  by  Del  Sharbutt,  New 
York. 
OTTIS  ROUSH,  .sports  and  publicity 
director  of  WTJS,  Jackson,  Tenn., 
has  replaced  Houston  Cox  Jr.  as  pro- 

gram director. 
LBLAND  CHESLEY,  news  editor  of 
KWK,  St.  Louis,  has  returned  to  his 
job  following  a  pneumonia  attack. 
JOE  McCAULEY,  announcer  of 
WHAT,  Philadelphia,  has  joined 
W49PH,  FM  adjunct  of  WIP,  Phila- 
delphia. 
JERRY  PIVEN,  formerly  of  WDRC, 
Hartford,  has  joined  the  announcing 
staff  of  WPEN,  Philadelphia. 
HAL  GRAVES,  announcer  for  the 
NYA  Symphony  Orchestra  broadcasts 
on  WNYC,  New  York,  has  joined  the 
announcing  staff  of  WWRL,  New 

York. EDDIE  PARTYKA,  announcer  of 
WJBK,  Detroit,  prior  to  his  induc- 

tion, has  been  chosen  for  officers' training  school.  Stationed  at  Fort 
Knox,  he  handles  a  weekly  Army  pro- 

gram out  of  Louisville. 
BILL  DAY  has  joined  the  news  staff 
of  KOA,  Denver. 
REBECCA  BOUNDS,  traffic  manager 
of.  WPTF,  Raleigh.  N.  C,  was  married 
recently  to  Francois  Truesdell. 

MARY  PROAL  LINDEKB,  conduc- 
tor of  For  The  Ladies  of  WTCN,  Min- 

neapolis, resigned  April  1  to  join  the 
Women's  Auxiliary  Service. 
ROSS  GORDON  has  joined  WTAD, 
Quincy,  111.,  as  sports  announcer  and newscaster. 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 
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/  KENNEDY  LUDLAM,  formerly 
ij  senior  announcer  of  WOV,  New  York, 
has  joined  the  announcing  staff  of 
WBAL,  Baltimore.  Succeeding  him  at 
WOV  is  Joseph  Boley  of  the  station's announcer  division. 

''I  MAXINE  KEITH,  conductor  of  the 
'I  10  p.m.  to  midnight  recorded  program 
FoUow   the  Leader   on   WOV,  New 
York,  has  been  selected  the  "official 

]  radio  voice"  of  the  American  Women Volunteer  Service  in  the  Greater  New 
York  area. 

PHIL  ELLIS,  announcer  of  WPTF, 
Ealeigh,  is  the  father  of  a  baby  boy. 
Mrs.  Ellis,  formerly  Mary  Lou  Hay- 

wood, was  employed  in  WPFT's  pro- duction department. 

MARIE  ARNDT  has  joined  the  ac- 
counting staff  of  WGY,  Schenectady, 

replacing  Chester  Rudowski  who  en- listed in  the  Navy. 
OSCAR  JUNGGREN,  formerly  of  the 
news  staff  of  WGY,  Schenectady,  has 
been  promoted  to  a  captaincy  in  the 
Army. 
RALPH  GREER,  traffic  manager  of 
KGW-KEX,  Portland,  Ore.,  was  in- 

ducted April  19  into  the  Army.  He 
was  succeeded  by  Mildred  Lester, 
formerly  his  assistant,  with  Helen 
Thorburn,  previously  secretary  to  Pro- 

gram Director  Ralph  Walker,  as  Miss 
Lester's  assistant. 
JACK  SWIFT,  newscaster  of  KDKA, 
Pittsburgh,  is  the  father  of  a  baby 
girl,  Susan  Erin. 
HARRY  STEWART,  actor  playing 
the  role  of  Yogi  Yorgesson  on  Victory 
Matinee  on  WBBM,  Chicago,  has 
joined  WBBM  as  a  producer. 
TOBEY  PORNES,  of  Northwestern 
U,  has  joined  the"  educational  staff  of WBBM,  Chicago. 
WILLIAM  H.  BRENNAN,  program 
director  of  WORC,  Worcester,  Mass., 
las  joined  the  production  department 
■of  CBS  as  an  assistant  director. 
ROBERT  EVANS,  former  CBS  mail 
Toom  boy,  has  been  promoted  to  news 
desk  assistant,  replacing  Paul  Chief, 
who  has  joined  the  merchant  marine. 

<JEORGE  WEISS,  formerly  announc- 
er of  WGAC,  Augusta,  Ga.,  is  now  in 

the  Air  Force  stationed  at  Miami 
Reach,  Fla. 
JANET  NICHOL,  formerly  of  U.  S. 
Gypsum  Co.,  Chicago,  has  joined  the 
program  department  of  WBBM,  Chi- 
cago. 
FRANK  FLIGEL,  formerly  mail  clerk 
of  WBBM,  Chicago,  has  been  assigned 
to  the  engineering  department  as  an 
apprentice. 
BESS  LYMAN,  formerly  with  KYSM, 
Mankato,  Minn.,  and  KBIZ,  Ottum- 
wa,  la.,  has  joined  WLOL,  Minne- 

apolis, as  continuity  chief. 
TOM  COLLINS,  former  continuity 
chief  of  KOCY.  Oklahoma  City,  has 
joined  WTTM,  Trenton. 

GARFIELD  G.  THATCHER,  an- 
nouncer of  WKBZ,  M  u  s  k  e  g  o  n  . 

Mich.,  has  reported  for  duty  as  a  sec- 
ond lieutenant  in  the  Quartermaster 

Corps  at  Ft.  Francis  B.  Warren,  Wyo. 
PHILIP  GOULDING  has  joined  the 
news  staff  of  WEEI,  Boston,  coming 
from  AVLLH,  Lowell,  Mass. 
CALVIN  PEPPLER,  formerly  of  the 
public  relations  department  of  CKY, 
Winnipeg,  has  been  commissioned  a 
pilot  officer  in  the  Royal  Canadian  Air 
Force. 

SIDNEY  B.  TREMBLE,  program  di- 
rector of  KSAL,  Salina,  Kan.,  has 

joined  the  Navy,  being  succeeded  by 
Alfred  M.  Thompson  who  is  also  mu- 

sic director.  Don  Brice,  announcer,  is 
also  in  the  Navy  while  George  Suder- 
mann,  newscaster,  has  joined  the  Kan- 

sas State  Guard. 

ANNE  LORENTZ  has  been  appointed 
coordinator  of  the  newly-formed  war 
service  division  of  WTAG,  Worcester, 
and  will  be  in  charge  of  all  programs 
and  announcements  dealing  with  the 
war  effort. 

Peterson  to  Army 
HOWARD  0.  PETERSON,  local 
sales  manager  of  WOW,  Omaha, 
recently  reported  to  the  Army  as  a 
specialist  reserve 
public  relations 
officer  with  the 
rank  of  major.  He 
has  been  assigned 
to  7th  Corps  Area 
headquarters  in 
Omaha  and  it  is 
expected  he  will 
be  corps  area 
radio  relations 
r  e  p  r  e  sentative. 
Major  Peterson  Mr.  Peterson 
served  with  the  7th  Corps  Area 
in  1940  during  maneuvers. 

CONFEDERATE  Broadcasting  Co., 
Marietta,  Ga.,  has  applied  to  the  FCC 
for  a  new  station  on  1300  kc,  250 
watts  daytime.  Principals  are  R.  W. 
Rounsaville,  stockholder  in  WGAA, 
Cedartown,  Ga.,  president,  59  shares. 
H.  M.  Beck,  trucker,  vice-president, 
59  shares ;  Mrs.  Helen  Pearly  Buck, 
treasurer,  1  share ;  J.  B.  Edwards, 
secretary,  1  share. 

Weary  Soles 
BREATHLESS  each  morn- 

ing at  5  a.m.,  Don  Hopkins 
would  arrive  at  WWVA, 
Wheeling,  to  sign  on  the  sta- tion. The  earliest  morning 
bus  arrives  in  downtown 
Wheeling  at  5:04  a.m.,  four 
minutes  after  sign-on.  Conse- 

quently Hopkins  would  hit 
the  street  at  four  each  morn- 

ing to  come  to  work  on  foot. 
Speedy  footwork  brought  him 
to  the  studios  in  55  minutes 
with  five  minutes  left  over  for 
recovery.  Last  week  the  pro- 

duction manager  heard  about 
the  bus.  Now  he  rides  the  bus 
and  arrives  at  5:04  a.m.  in 
time  to  follow  an  intro- 

ductory record  played  by  the 
engineer  on  duty. 

Fisher  Honored 

STERLING  FISHER,  who,  as  as- 
sistant to  Dr.  James  Rowland  An- 

gell,  NBC  public  service  counsellor, 

is  organizing  the  NBC  Inter-Ame?-- ican  University  of  the  Air,  has 

been  chosen  to  receive  this  year's Pan  American  Citation  by  the  5,200 
students  of  Evander  Childs  High 
School,  New  York,  "in  recognition 
of  his  outstanding  work  in  behalf 
of  inter-American  understanding 

and  friendship." 

A  TIMELY  28-page  booklet  describ- 
ing the  transcriptions  available  through 

Associated  Recorded  Program  Service 
was  issued  last  week  by  the  company. 

Wyatt  Joins  WCKY 
THOMAS  W.  WYATT  has  been 
named  public  relations  director  of 
WCKY,  Cincinnati,  to  coordinate 
the  station's  activities  with  Gov- 

ernment agencies  in  the  war  effort. 
Wyatt  will  work  with  Federal,  mili- 

tary and  civil  officials  in  carrying 
out  their  tasks,  according  to  L.  B. 
Wilson,  WCKY  president.  He  came 
to  WCKY  from  Westheimer  &  Co., 
Cincinnati,  where  he  had  been  for 
11  years. 

Power! 

— In  men  ifs  muscles 

— In  hroadcasting  Ws — 

WATTS  / 

WWVA  Joins  the  "Super  Strong 

Men"  of  Radio  June  1  with  an 

R.  C.  A.  Transmitter  Bulging  with 

50,000  WATTS 

This  super  power  will  give  to  advertisers  4,860,716  50-microvoIt 

area  listeners  in  Eastern  Ohio,  Western  Pennsylvania  and 

West  Virginia — the  Steel  and  Coal  Belt  of  the  Nation 

"BLUE  N  E  T  W  O  R  K  .  .  .  .  5  ,  0  0  0  WAT  T  S" 

Blair      Represents      Us      Nationall  y 
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FREC  Script  Exchange 

Issues   Victory  Catalog 
PROMPTED  by  numerous  requests 
for  patriotic  programs,  the  Federal 
Radio  Educational  Committee  has 
issued  throug-h  its  Script  Exchange 
a  new  catalog  devoted  to  scripts  for 
wartime  programs.  The  catalog, 
Radio  Scripts  for  Victory,  lists  200 
programs  in  such  categories  as  the 
democratic  way,  history,  Latin 
America,  the  consumer  and  military 
services. 

Included  are  the  Yoii  Can't  Do 
Business  With  Hitler  series,  pre- 

pared by  the  OEM,  and  Why  De- 
mocracy, contributed  by  the  Coun- 

cil for  Democracy.  Writings  of  the 
past  year  are  listed  in  the  catalog 
as  well  as  those  from  previous  com- 
pilations. 
A  companion   catalog  of  tran- 

Ohioans  Elect  Taf  t 

HULBERT  TAFT  Jr.,  general 
manager  of  WKRC,  Cincinnati,  on 
April  24  was  elected  president  of 
the  Ohio  Assn.  of  Broadcasters, 
meeting  in  Columbus.  Other  officers 
elected  were:  Gene  Carr,  WGAR, 
Cleveland,  vice-president;  Laben 
Smith,  WOOL,  Columbus,  secre- 

tary-treasurer. The  officers  form 
the  executive  committee. 

scriptions  issued  by  the  Script  Ex- 
change several  months  ago  has  also 

been  revised.  A  total  of  92  tran- 
scriptions are  listed  as  available 

on  loan  and  45  others  may  be  pur- 
chased. All  loan  discs  are  on  16-inch 

recordings  at  33%  rpm,  requiring 
special  playback  equipment  for  re- 

production. This  catalog  is  avail- 
able without  charge. 

GLAMOUR  IS  OUT 

Copy  Accent  Now  on  Sacrifice 
 and  Morale  

"GLAMOUR  for  its  own  sake  is 
out  for  the  duration,"  according  to 
Dorothy  Ann  Kemble,  BLUE  con- 

tinuity acceptance  editor,  who 
handles  all  scripts  and  commer- 

cials aired  by  the  network.  Watch- 
ing radio  dramas  change  from  day 

to  day  since  Pearl  Harbor,  Miss 
Kembie  finds  that  the  glamour  girl 
has  lost  her  popularity  and  has 
even  become  the  laughing  stock  in 
scripts.  Taking  her  place  as  heroine 
is  the  woman  who  can  measure  up 
to  the  new  standards  set  for  women 
in  wartime. 
More  and  more  emphasis  is 

placed  on  morale,  sacrifice  and 
conservation,  with  each  member 
of  the  family  in  the  radio  drama 
contributing  his  or  her  services 
to  the  war  effort,  vdth  constant 
references  to  shortages  and  the 
evils  of  waste.  Through  all  scripts 
runs  the  constant  reminder  that 
it  is  the  duty  of  every  citizen  to 
keep  well  and  strong,  says  Miss Kemble. 

Guestitorial 
{Continued  from  page  32) 

on  better  ways  of  using  machinery, 
timesaving  methods  that  can  be 
adopted,  laborsaving  efforts  made 
possibly  by  new  attachments  or 
new  operating  tricks.  Advertising 
agencies  and  trade  papers  can  dig 
up  scores  of  items  of  woi'th-while information,  and  the  readers  of 
advertisements  will  be  grateful 
for  having  them  passed  along. 

Doing  this  job  successfully  may 
call  for  the  use  of  larger  snace 
than  ordinarily  would  be  used  for  a 
selling  campaign.  It  is  a  kind  of 
advertising  that  would  specialize  in 
long  copy — long  enough  to  tell  the complete  story. 

Four  Objectives 
The  Advertising  Federation  of 

America  has  recently  adopted  four 
objectives  which  might  well  become 
keynotes  for  those  who  rely  upon 
advertising  to  keep  their  products 
before  the  consumer;  all  of  these 
can  become  an  integral  part  of  the 
advertising  copy.  The  four  objec- tives are: 

1.  To  continue  advertising's  in- dispensable role  in  the  process  of 
distribution  and  in  the  maintenance 
of  the  business  structure. 

2.  To  guide  consumer  demand  to 
items  most  readily  available  and 
away  from  scarce  materials. 

3.  To  assist  the  Government  di- 
rectly in  its  war  effort  appeals  to 

the  people. 
4.  To  help  maintain  public morale. 
There  are  other  fields  in  which 

advertising,  skillfully  handled,  can 
contribute  to  the  war  effort.  We 
read  and  hear  much  about  this  be- 

ing a  war  of  machines — a  battle 
between  production  lines.  That  is 
only  a  part  of  the  picture.  This  war 
will  be  won  and  lost  just  where  all 
other  wars  have  been  won  or  lost — 
in  the  minds  of  men  and  women. 
The  machines  are  only  instruments. 
Minds  must  drive  tired  muscles  on 
or  production  machinery  stops — 
and  the  fighting  forces  lack  the 
tools  for  winning.  Too,  the  biggest 
tank  is  only  a  pile  of  unmoving 
steel  unless  the  will  of  some  soldier 
keeps  on  operating  it. 

There  is  a  big  job  for  advertising 

MUSIC  MAID  is  the  nominee  of 

KOA,  Denver,  for  radio's  sweater girl.  She  is  Beverly  Ward  of  the 
music  clearance  department  who  is 
an  accomplished  pianist  and  vocal- 

ist with  an  equal  aptitude  for  both 
Bach  and  boogie  woogie. 

to  do  in  keeping  hope  and  courage 
and  determination  blazing  in  the 
minds  of  those  on  the  production 
lines — and  in  the  minds  of  those  be- 

hind the  production  lines.  Much  of 
this  can  be  done  by  the  informa- tive material  which  you  can  supply 
through  your  advertising.  Much  of 
this  can  be  done  by  telling  the  story 
of  the  growing  might  of  industry 
in  war  production,  without  giving 
aid  or  comfort  to  the  enemy — in 
fact,  by  adding  to  his  discomforts. 
Such  a  story  can  be  told  in  per- 

centages, perhaps.  Tell  America 
about  it — until  the  people  feel  the 
surge  of  rising  confidence  that  the 
achievements  of  industry  can start.  .  .  . 

GEORGE  BRYAN,  CBS  newscaster 
and  sailing  enthusiast,  awarded  a 
War  Bond  prize  to  Morris  Shields,  12, 
of  Brooklyn,  for  the  most  perfect  boat 
model  to  be  submitted  in  Bryan's model  sailboat  contest,  conducted  since 
January  for  boys  of  12  or  under. 

This  just  goes  to  show  you — there's  more  than  one  way 

to  solve  the  tire  situation!  But  there's  only  one  way  to 
solve  the  problem  of  reaching  the  $178,000,000  Roa- 

noke-Southwest  Virginia  market  by  radio.  That's  with 

WOBJ,  at  Roanoke — the  only  station  reaching  all  of  the 
1 13,000  radio  homes  in  the  area.  Want  the  proof? 

ROANOKE VIRGINIA 

CBS  AffHiate  .  .  960  K.C.  \A3  If  IrU  5000  Watts  Full  Time 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION 

Free  &  Peters,  IE 
Exclusive  Narional  Rtprctcntativa 

WSJ5N 

Synonymous  .  .  .  and  WSGN  airs 
the  news  "every  hour  on  the 
hour"  —  the  best  and  latest 
from  two  major  networks! 

610 
Kc. 

BIRMINGHAM 
Heodley-Reed  Compony,  Reps. 

BLUE  NETWORK  and  Mutual 
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FOREIGN  LANGUAGE  radio  pro- 
motion of  War  Bond  sales  and  trans- 

lation of  OCD  messages  in  Chicago 
have  been  put  in  charge  of  the  follow- 

ing  producers   of   WGES,    Chicago : 
'  Michael  Hatsos.  Greek ;  Hanns  L«o I  Reich,  German ;  Fred  Drzewicki  and 
I  Helen  Majewska,  Polish ;  Emil  Mar- 
giotta  and  Anthony  Faustini,  Italian  ; 
Julius  Miller,  Jewish ;  Karel  Vrzal, 
Czech;   Frank   Scheibenreif,   Slo%'ak ; 
John  Kuodis,  Lithuanian. 
IN  HONOR  of  Brazilian  Day,  May  3, 
WNBH,  New  Bedford,  Mass.,  broad- 

cast a  special  program  in  Portuguese 
which  was  also  transmitted  by  point- 
to-point  radio  to  Brazil  for  rebroad- 
cast  in  that  country.  New  Bedford  has 
the  largest  concentration  of  Portu- 

guese-speaking people  in  the  United States. 
WENY,  Elmira,  N.  Y.,  in  its  quest  to 
serve  the  community,  has  sent  its 
women's  commentator,  Jane  Beale,  to 
more  than  14  agencies  which  partici- 

pated in  the  Community  Chest.  Miss 
Beale  transcribed  discs  there  with  brief 
talks  by  agency  directors  and  chil- 

dren who  were  benefited  by  the  chest. 

WNAX,  Yankton,  S.  D.,  was  awarded 
a  testimonial  of  appreciation  for  pa- 

triotic service  to  the  nation  on  a  re- 
cent special  broadcast  by  the  Veterans 

of  Foreign  Wars. 

KFAR,  Fairbanks,  Alaska,  recently 
served  in  a  successful  war  bond  drive 
that  is  estimated  to  have  purchased 
a  bomber-and-a-half.  Campaign  result- 

ed in  Fairbanks  surpassing  all  other 
Alaskan  cities  in  the  bond  sales. 

WDRC,  Hartford,  is  conducting  a 
campaign  for  volunteers  to  donate  a 
pint  of  blood  to  the  Hartford  County 
Red  Cross  blood  plasma  bank.  A  spe- 

cial program  has  been  arranged  to 
have  Ray  Barrett,  announcer,  describe 
his  feelings  while  undergoing  the  blood 
transfer. 

WINX,  Washington,  just  before  the 
ban  by  the  War  Production  Board  on 
materials  for  recordings,  secured  Lang- 
Worth  transcription  library  ser\'ice. 
WO  WO,  Fort  Wayne,  extending  the 
scope  of  its  service,  has  ordered  perm- 

anent lines  to  Bear  Field,  southwest 
of  Fort  Wayne,  to  start  a  series  of 
special  morale-building  programs  de- 

signed for  both  soldier  and  civilian 
consumption. 

WBTM,  Danville,  Va.,  reports  its  new 
transmitter  and  antenna  system  lo- 

cated just  outside  the  city  limits  on 
the  banks  of  the  Dan  River  is  in  full 
operation. 
WTIC,  Hartford,  has  called  upon  staff 
members  to  prepare  a  series  of  original 
manuscripts  dealing  with  various 
phases  of  America's  war  effort.  A  prize of  $5  for  each  script  accepted  has  been 
offered  and  certain  members  of  the 
program  and  production  department 
will  be  judges.  Programs  will  also  be 
presented  on  W53H,  WTIC's  FM  sta- tion. 

WTAG,  Worcester,  backed  up  the 
war  bond  pledge  campaign  with  a  spe- 

cial program  April  20  entitled  Bonds 
for  Liberty.  The  show  presented  a  mes- 

sage from  Mayor  William  A.  Bennett ; 
dramatic  skit  contrasting  America  with 
Nazi-dominated  countries  by  WTAG 
workshop  players ;  music  by  the  sta- 

tion orchestra ;  visit  to  the  office  of 
William  H.  Nolet,  chairman  of  the 
Worcester  Minute  Men  of  '42. 
WGY,  Schenectady,  climaxed  its  bowl- 

ing league  season  with  Kolin  Hager, 
station  manager,  and  Jack  Mann,  a 
WGY  usher,  teaming  to  win  the  high- 
low  tournament.  Howard  Tupper,  an- 

nouncer, carried  the  season's  high  av- erage. 

WBK-WCLE,  Cleveland,  employes, 
numbering  125,  have  unanimously  en- 

rolled in  the  payroll  deduction  plan 
for  war  savings. 

KGW-KEX,  Portland,  is  aiding  the 
local  Victory  Center,  set  up  last  week 
to  promote  war  savings  sales  with  H. 
Quenton  Cox,  assistant  manager  of 
KGW-KEX,  as  assistant  program  di- 

rector for  the  Center.  Phil  Irwin,  an- 
nouncer, has  arranged  for  an  AFRA 

member  to  act  as  m.c.  there  each  day. 
KEX  is  also  piping  its  noon  newscast 
to  the  Center. 

WCMI,  Ashland,  Ky.,  in  recognition 
of  its  public  service  rendered  is  to  be 
honored  May  2  by  the  Clarence  Field 
Post  of  the  American  Legion  who  will 
present  the  station  with  an  American 
flag.  Flag-raising  ceremonies  will  be broadcast.  , 

EXTENDING  its  contract  13  weeks 
to  carry  its  program,  3Iect  the  Or- 

chestra, through  the  school  year,  the 
Broadway  House  of  Music,  Milwaukee, 
will  continue  to  present  prominent 
musical  instructors  and  studio  demon- 

strations of  instruments  on  W55M, 
Milwaukee  Journal  FM  adjunct. 

SERVICE  MEN  as  far  away  as  Ice- 
land are  listening  to  programs  from 

WCKY,  Cincinnati,  it  has  been  re- 
ported by  Ernest  Darsey.  former 

WCKY  engineer,  now  of  WEDC,  Chi- 
cago, who  said  he  listened  to  Rex 

Davis'  WCKY  newscasts  regularly 
while  with  the  Army  in  the  polar  re- 

gion. 

GOLD  MAGIC— nothing  to  it,  says 
Howard  L.  Chernoff,  managing  di- 

rector of  WCHS,  Charleston,  and 
radio's  only  discovered  magician. 
He  maintains  it's  just  as  easy  to 
pull  a  bowl  of  goldfish  from  a  silk 
scarf,  which  he  demonstrates  here- 

with to  Alvin  Snyder,  brother  ma- 
gician of  Charleston,  as  it  is  to  sell 

WCHS  to  a  prospective  account. 
He's  a  member  by  invitation  of  the 
Brotherhood  of  Magicians. 

AN  AIR  RAID  warning  signal  has 
been  placed  in  the  reception  room  of 
WBT,  Charlotte.  It  is  connected  with 
a  Western  Union  signal  operated  di- rect from  the  filter  station. 

WWJ,  Detroit,  in  a  recent  two-hour 
variety  program  given  by  night  club 
entertainers,  cafe  orchestras  and  sta- 

tion talent,  reports  that  it  obtained 
more  than  $8,000  in  pledges  for  United 
China  Relief's  campaign  for  $2.50,000 
as  Detroit's  quota  of  the  $7,000,000 
national  figure.  During  the  broadcast 
a  statement  was  received  from  August 
Schoole,  head  of  the  Michigan  UAW- 
CIO,  pledging  that  members  of  his 
union  would  contribute  an  hour's  pay per  month  to  Chinese,  British,  Russian 
and  American  war  relief  "until  Fas- 

cism is  crushed." 
BONUS  was  presented  to  employes 
of  WIBX,  Utica,  last  week  by  order 
of  Mrs.  Margaret  Potter  Bowen,  presi- 

dent. She  explained  that  the  bonus 
was  to  take  care  of  increased  costs  of 
living. 

WGL,  Fort  Wayne,  has  sold  its  re- 
mote broadcasts  from  the  city  trafiic 

court  to  Lupke  &  O'Brien,  local  insur- ance agency.  Program  is  on  30  minutes 
Wednesday  mornings. 

KOA,  Denver,  has  acquired  a  new 
sound  truck  built  by  NBC,  New  York. 

KGW-KEX,  Portland,  Ore.,  has  added 
PA,  radio  subsidiary  of  AP,  to  its 
news  services. 

How  a  copy  director  proved  you  could  create 

a  sensation  witli  a  message  in  Printers'  Ink. 

Walt  Weir  was  sick  of  bluebirds  ...  of  passive 

war  psychology  ...  of  plaintive  tunes. 
He  wanted  action  .  .  .  not  to  Remember  Pearl 

Harbor  but  to  take  Tokio,  to  homh  Berlin,  to  raze 

Rome.  Inspired,  Weir  and  his  typewriter  swung 
into  action  .  .  .  produced  a  stirring  challenge  that 

campaigned  for  vultures  over  Berchtesgaden  in- 
stead of  bluebirds  over  Dover,  for  stiff  uppercuts 

instead  of  stiff  upper  lips,  for  the  experience  of 

being  made  to- feel  fighting  mad. 

Printers'  Ink  published  it.  And,  then  the  del- 
uge. First,  the  jangling  of  telephones  at  Lord 

Thomas  where  Walt  Weir  is  copy  director  and 

vice-president.  Readers  calling  to  say  it  filled  them 
with  excitement. 

The  New  York  World -Telegram  reprinted  it  on 

its  editorial  page.  On  the  Columbia  Pacific  Net- 
work a  movie  star  read  it  to  an  estimated  audience 

of  one  million.  Western  Newspaper  Union  was 

granted  permission  to  have  it  appear  in  two  htm- 
dred  member  newspapers.  Station  WQXR  invited 
Mr.  Weir  to  read  it  over  the  air.  The  response  was 
so  enthusiastic  it  was  repeated  by  transcription. 

The  Dayton  Journal  published  it  on  its  first 
page.  An  important  national  weekly  requested  its 
editors  to  reflect  the  attitude  expressed  by  Weir. 

Sales  of  "Bluebirds  Over  the  White  Cliffs  of 

Dover"  have  plummeted,  we  hear.  The  song  has 

been  hissed  in  night-clubs  and  greeted  with,  "To 

hell  with  bluebirds!" 
Nearly  one  hundred  requests  for  permission  to 

reprint  have  been  granted.  And,  repercussions  are 
still  coming  in,  confirming  again  and  again  the 

high  readership  of  Printers'  Ink  in  influential 

([tiarters. It  is  this  kind  of  responsiveness  that  will  build 
sales  volume  for  you  when  your  promotion  ap- 

pears in  Printers'  Ink. 

FREE  REPORT  ON  WARTIME  ADVERTISING 

41  different  examples  of  constructive  wartime  advertising. 
Every  one  an  idea  to  help  you  hold  accounts  that  are  threat- 

ening to  cancel.  One  advertising  media  executive  found 
twenty  ideas  here  for  his  salesmen.  Write  now  for  your  free 

copy  of  "WARTIME  ADVERTISING. "Address  Advertising  Dept., 
Printers'  Ink,  185  Madison  Ave.,  N.  Y. 

PRINTERS'  Ink 
The  Weekly  Magazine  of  Advertising,  Management  and  Sales 
185    MADISON    AVENUE  •         NEW    YORK,   N.  Y. 
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1 CREATING 

Amicizia 

Freindshaft 

Przyjazn 
Amistad 

Freundscliaft 

FRIENDSHIP  Is  spelled  differently  in  every 
language  but  5,000,000*  listeners  In 
greater  New  York  have  learned  to  identi- 

fy WBNX  as  the  FRIENDLY  VOICE  of 
their  own  tongue.  All  of  which  adds  up 
to  proven  sales  satisfaction  for  na- 

tional and  regional  advertisers  in  the 

world's  richest  market.  For  effective  yet 
economical  coverage  of  metropolitan  New 
York,  WBNX  is  an  outstanding  value. 

Over  70%  of  New  York's  popu- 
lation is  foreign  born  or  of  for- 

eign parentage. 

Winner  of  the  PEABODY 
CITATION  for  Public  Ser- 

vice to  Foreign  Language 
Groups. 

J 

WBNX 

5000  Watts 

FOR  OFFENSE^,^tf.^-. 

FOR  DEFENSE /Pfg^^jX^ 
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RADIO  observes  Inter-A
meri- can and  National  Music 

Week  May  3-10  with  special 
programs  featuring  Latin- American,  British  and  native 

American  music  and  talent,  with 
pick-ups  from  various  points  in  the 
Western  Hemisphere. 
CBS  programs  are  dedicated  to 

Music  Week's  ideals  of  "American 
Unity  through  Music"  and  "Music 
Maintains  Morale"  and  include  a 
concert  of  British  music  by  the 
Columbia  Broadcasting  Symphony, 
the  season's  final  Milestones  in American  Music  broadcast  from 
the  Eastman  School  of  Music  and 
a  program  of  music  composed  and 
conducted  by  Francisco  Mignone, 
Brazilian  musician. 
NBC  will  observe  the  annual 

festival  of  music  with  pickups  from 
Guatemala  City,  Guatemala,  with  a 
concert  of  indigenous  Guatemalan 
folk  music  played  by  native  musi- 

cians, and  from  Toronto,  with  a 
CBC  program  of  Canadian  folk 
music.  In  addition  to  a  program  of 
music  of  the  United  Nations,  heard 
May  3,  the  network  will  present 
"Music  Week"  concerts  by  Ameri- 

can student  choruses  and  orches- 
tras including  the  New  England 

Conservatory  Chorus. 
The  BLUE  schedule  for  Music 

Week  also  calls  for  special  pick- 
ups from  neighbor  nations  with  a 

program  of  typical  Argentine  mu- 
sic from  Buenos  Aires,  and  Brazil- 
ian music  by  native  musicians  from 

Rio  de  Janeiro.  Colleges  and  a 
music  conservatory  contribute  pro- 

grams in  celebration  of  the  event. 

Sewing  School 

WITH  Government  restrictions  be- 
coming increasingly  severe,  more 

and  more  women  will  be  making 
their  own  clothes  this  year.  More 
of  them  will  be  trying  to  arrange  a 
variety  wardrobe  from  a  limited 
number  of  garments.  To  help  these 
women  make  the  most  of  their 
present  wardrobe,  and  add  to  it  in- 

expensively, CHML,  Hamilton, 
Ont.,  has  instituted  a  new  program 
entitled,  Sewing  School  of  the  Air. 
Sewing  experts  from  various  local 
department  stores  are  guests 
lecturers  three  times  weekly  at  11 
a.m.  Louella  Weresub  conducts  the 

program. *  *  ❖ 

Only  Music 
NO  ANNOUNCER  and  conse- 

quently no  announcements  distin- 
guish Strictly  Music  on  WGL,  Fort 

Wayne.  Ed  King,  producer,  and 
Dick  Galbreath,  staff  arranger,  col- 

laborate on  the  musical  theme  for 
the  show  which  features  the  vocals 
of  Bonnie  James  and  Cliff  Garfield 
and  the  Debonaires  orchestra.  Even 
call  letters  at  the  end  of  the  pro- 

gram are  sung. 

Bulls  and  Molasses 

EVERYTHING  from  molasses 
booklets  to  Hereford  bulls  is  traded 
on  Ed  Begley's  Swap  For  Victory 
on  WNBC,  New  Britain,  Conn.  Sta- 

tion reports  that  the  program  has 
the  endorsement  of  Gov.  Hurley  and 
State  agricultural  leaders. 

For  Hitler? 
CONTRIBUTING  to  the  war  ef- 

fort, KFXM,  San  Bernardino,  Cal. 
has  made  a  series  of  one-minute 
transcribed  dramatizations  built 

around  the  punch  line  ".  .  .  Are 
YOU  working  for  Hitler?"  which are  being  spotted  throughout  the 
broadcast  day.  The  "shock-copy"  is directed  to  gossip  mongers,  work 
slower-downers,  business-as-usual 
contenders  and  unbelievers  who 
doubt  that  the  all-out  effort  is  as 
serious  as  it  seems.  Gene  Harder  is 
script  writer,  with  Lowell  Smith, 
station  promotion  manager,  pro- 

ducing. In  addition  KFXM  is  spot- 
ting on  the  even  hour  ".  .  .  the  cor- 
rect time  —  o'clock.  Another  hour 

closer  to  Victory." 

Quiz  and  Comments 
FEATURE  of  a  half-hour  series 
started  on  WMCA,  New  York, 
May  2  titled  Wingo  From  Wash- 

ington, with  Otis  T.  Wingo,  com- 
mentator, speaking  from  the  Na- 

tion's Capital,  is  "Voice  of  the 
Audience",  during  which  the  audi- 

ence will  interrupt  the  commen- 
taries with  questions  on  the  day's news  in  Washington.  In  addition, 

Wingo  will  conduct  a  "Poll  of  the 
Air",  presenting  two  speakers  for 
and  against  a  pressing'  question  of 
the  day,  and  inviting  listeners  to 
express  their  opinions,  the  results 
to  be  broadcast  the  following  week. 

Post  News 

SERVICEMEN  from  six  posts  in 
the  Chicago  area,  furnish  talent 
for  On  Parade,  studio  program  of 
WJJD,  Chicago,  six  days  a  week 
sponsored  by  Goebel  Brewing  Co., 
Detroit.  The  program  consists  of 
news  of  personnel  and  activities  of 
each  post.  Brooke,  Smith,  French  & 
Dorrance,  Detroit,  is  agency. 

LADY  WELDER  is  Ruth  Lyon, 

conductor  of  the  Women's  Hour  of WKRC,  Cincinnati,  who  dropped 
by  the  Cooperative  Training  Assn., 
donned  a  pair  of  gloves  and  joined 
the  students  in  learning  the  trade. 

Music  for  Work 

MUSIC  TO  WORK  BY  is  the  key- 
note of  a  program  incorporated  into 

Moonlight  Saving  Time,  six  weekly 
all-night  show  on  WOR,  New  York. 
In  an  experiment  to  aid  wartime 
production,  a  special  program  of 
"sweet"  and  "swing"  music  for 
workers  in  war  plants  on  the  mid- 

night to  7  a.  m.  shift  is  heard  from 
5:05-5:30  a.  m.,  said  to  be  the  "lag" 
period  in  the  shift.  WOR  is  admin- 

istering "shots"  of  music  at  this 
time  to  help  step  up  production,  on 
the  theory  that  such  music  can  be 
more  stimulating  in  small  doses 
than  when  it  is  played  without  in- 

terruption. "Jitterbug  jazz"  will  be excluded.  Each  session  is  dedicated 
to  workers  of  various  war  plants 
in  the  WOR  listening  area. 

Orchids  On  Time 
SYNCHRONIZATION  to  the  min- 

ute is  effected  on  An  Orchid  To 
You  by  CKAC,  Montreal,  which 
each  week  presents  an  orchid  to 
an  outstanding  Montreal  woman 
in  the  war  effort.  Though  the  fea- 

tured woman  does  not  appear  on 
the  broadcast,  the  narrator  knows 
the  exact  moment  the  orchid  will 
be  presented  to  the  woman  and  ac- 

cordingly interrupts  the  program 
for  a  few  timely  remarks. 
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OEM  DRAMATIZES  THE  ENEMY 

New  Broadcast  Series  to  Be  Based  on  Nature 

 Of  Foe  Opposing  United  Nations  

Anti-Sabotage  Bill 
Off ered  in  House 

Celler  Plan  Provides  Probes 

Of  Radio  Communications 

DESIGNED  to  discover  and  pre- 
vent  attempts    at    sabotage  and 

treason,  a  joint  resolution  (HJRes- 
304),    was     introduced  recently 
by  Rep.  Celler   (D-N.  Y.)  which 

i  would  require  that  copies  or  rec- 
I  ords  of  radio  communications  be 
I  delivered  to  designated  Government 
agencies  in  any  case  of  suspicion, 

f     Under  the  resolution,  which  was 
(  referred  to  the  House  Judiciary 
1  Committee,  the  Federal  Bureau  of 
Investigation,  Military  Intelligence 

"  Division  of  the  War  Department 
f  and  the  Oflfice  of  Naval  Intelligence 

'  of  the  Navy  Department  would  be allowed  to  conduct  investigations 

'  concerning      "telegrams,  cables, 
radiograms,  or  other  wire  or  radio 

'.j  communications". 

»   Revises  1934^ct  
K      The  resolution  would  set  aside 
1  the  limitations  contained  in  section 
'I  605   of   the   Communications  Act 
of  1934  which  restricts  sources  to 

I  which  information  may  be  divulged 
^  received  by  interestate  or  foreign 
J  wire  or  radio.  The  agencies  named 
in  Rep.  Celler's  resolution  are  not 1  included  in  this  section  of  the  Act. 

i      Evidently  aiming  to  prevent  in- 
'  discriminate  requests  for  investiga- 

tions  under  the   resolution,   it  is 

also  provided  that  "no  interception 
of  any  message  by  wire  or  radio 
and  no  disclosure  and  delivery  of 
telegrams,  cables,  radiograms,  or 
other  wire  or  radio  communica- 

tions, or  copies  or  records  thereof, 
shall  be  made  by  any  agency  speci- 

fied in  this  section  unless  and  until 
such  agency  has  received  the  ap- 

proval of  the  head  of  the  Federal 
Bureau  of  Investigation  of  the  De- 

partment of  Justice,  the  head  of 
the  Military  Intelligence  Division 
of  the  War  Department,  and  the 
head  of  the  Ofiice  of  Naval  Intelli- 

gence of  the  Navy  Department,  as 
the  case  may  be,  or  by  such  officer 
or  official  as  may  be  designated 
by  one  of  them." 

"Such  approval,"  the  resolution 
adds,  "shall  only  be  given  when 
there  is  reasonable  ground  to  be- 

lieve that  a  violation  of  a  law 
described  in  this  section  may  have 
been  committed,  is  being  committed, 
or  may  be  about  to  be  committed." 

The  resolution  provides  that  any 
information  obtained  can  be  used 
only  for  investigation  and  cannot 
be  admitted  in  evidence  except  in 
connection  with  prosecution  of  any 
of  the  offenses  described.  These 
were :  Treason,  sabotage,  espionage, 
seditious  conspiracy,  violations  of 
neutrality  laws  and  violations  of 
the  act  requiring  registration  of 
foreign  principals.  Violations  un- 

der the  resolution  would  be  punish- 
able by  fines  of  $10,000  or  impris- 

onment not  more  than  two  years, 
or  both. 

EDWARD  L.  BERNAYS,  public  re- 
lations counsel,  have  leased  new  quar- 

ters at  9  Rockefeller  Plaza,  New York. 

A  NEW  SHOW,  tentatively  titled 
Beware  the  Enemy,  a  dramatic 
series  based  on  the  nature  of  the 
foe  opposed  by  the  United  Nations, 
is  in  preparation  by  the  radio  sec- 

tion of  the  Office  for  Emergency 
Management,  headed  by  Bernard 
C.  Schoenfeld,  former  Broadway 
playwright  who  wrote  the  famed 
Johnny  Appleseed  adaptation.  The 
show  will  soon  be  placed  sustaining 
on  one  of  the  networks. 

Mr.  Schoenfeld's  section,  a  unit of  the  OEM  information  division 
headed  by  Robert  W.  Horton,  acts 
as  the  radio  agency  for  War  Pro- 

duction Board,  Office  of  Price  Ad- 
ministration, Office  of  Defense 

Transportation,  National  War  La- 
bor Board  and  Lend-Lease  Admin- 

istration. It  now  has  a  staff  of 

about  30,  including  those  function- 
ing in  New  York. 

Assistant  chief  of  the  section  is 
William  Spire,  former  radio  direc- 

tor of  McCann-Erickson,  and  pro- 
duction director  is  William  N.  Rob- 

son,  former  CBS  producer  of  the 
Columbia  Workshop.  Frank  K.  Tel- 

ford, who  writes  the  You  Can't Do  Business  With  Hitler  transcrip- 
tions now  carried  on  750  stations  in 

this  country,  is  assistant  production 
director.  William  B.  Greenwald, 
former  owner  of  KWBG,  Hutchin- 

son, Kan.  (now  KWBW)  is  chief 
of  field  operations. 

The  scriptwriting  staff  includes 
William  McMorrow  and  Joel  Ham- 
mil,  formerly  with  Blackett- 
Sample-Hummert;  Elwood  C.  Hoff- 

man, former  radio  director  of  the 

Michigan  State  Unemployment 
Compensation  Commission;  Doro- 

thea J.  Lewis,  former  radio  direc- 
tor of  the  National  Park  Service; 

Ben  Kagan,  author  of  The  Parker 
Family  and  other  shows.  Tom  Fiz- 
dale  acts  as  consultant  on  publicity. 

Professional  actors  are  used  in 
the  shows  produced  by  the  OEM 
radio  unit,  some  of  which,  like  the 
You  Can't  Do  Business  With  Hitler 
transcriptions,  may  be  sponsored 
locally.  OEM  also  stages  the  Keep 
'Em  Rolling  variety  show  now  in its  26th  week  on  MBS,  Sundays, 

10  :30  p.m. ;  Three  Thirds  of  the  Na- 
tion., produced  in  Hollywood  for  the 

BLUE,  Wednesdays,  10  p.m.;  and 
The  Home  Front,  a  script  show 
with  local  tie-ins  produced  in  co- 

operation with  the  Women's  Auxil- iary of  the  American  Legion  for 
local  production,  primarily  in  small 
towns. 

THE  NBC  Summer  Symphony  Or- 
chestra will  shift  from  its  present 

spot  on  BLUE,  Tuesday,  9:30-10:30 
p.m.  to  Saturday,  9-9  A'^  p.m.,  start- ing May  9. 

ASK  ANY  JOHN  BLAIR  MAN,  OR  WRITE,  FOR  THE  COMPLETE  STORY  OF  KFYR 

KpyR  Jikmatck 

550  KILOCYCLES  5  000  UJflTTS 
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REVIVAL  OF  WIBO 

DEMED  BY  NELSON 

AL  NELSON,  assistant  to  the 
president  of  NBC  and  manager  of 
San  Francisco  operations,  has  no 
intention  of  seeking  reinstatement 
of  WIBO,  Chicago,  deleted  a  dec- 

ade ago,  upon  his  retirement  from 
his  San  Francisco  post  May  1.  Mr. 
Nelson  has  been  succeeded  by  John 
Elwood,  director  of  international 
programs  for  NBC. 

"Regarding  a  story  current  in trade  papers  to  the  effect  that  I 
have  filed  a  petition  for  relicensing 
of  WIBO,"  Mr.  Nelson  advised 
Broadcasting,  "I  have  filed  no  such 
petition  and  do  not  know  where  the 
story  originated. 

"So  far  as  I  know,  it  has  no  fac- 
tual basis.  I  am  leaving  NBC  May 

1  and  have  made  no  plans  for  the 
future  beyond  a  few  weeks  of  vaca- 
tion." 

Discs  to  Servicemen 
RECORDINGS,  along  with 
photographs  of  the  special 
service  flag-raising  ceremony 
recently  staged  at  CBS  Hol- 

lywood studios,  were  sent  by 
Donald  W.  Thornburgh, 
western  division  vice-presi- 

dent and  Fox  Case,  director 
of  special  events,  to  each  of 
the  37  former  employes  now 
in  the  armed  forces.  Honor 
roll  includes  more  than  25% 
of  the  network's  Hollywood 
male  employes  now  in  the 
Army,  Navy  and  Marine 
Corps. 

WOV  Sues  Insurer 

DAMAGE  SUIT  for  $36,738  has 
been  filed  in  New  York  Sunreme 
Court  by  WOV,  New  York,  against 
the  Norwich  Union  Fire  Insurance 
Society,  seeking  reimbursement  for 
damages  to  the  WOV  plant  in- 

curred at  the  time  of  the  engineer 
strike  Nov.  3,  1940.  The  plaintM, 
filing  the  suit  under  its  former 
owner  name.  Greater  New  York 
Broadcasting  Corp.  alleges  failure 
on  the  part  of  the  insurancs  com- 

pany to  insure  the  station  against 
civil  commotions,  riots,  strikes,  etc. 

WHN  Names  Dr.  Eddy 

DR.  WALTER  H.  EDDY,  former 
director  of  the  Good  Housekeeping 
Bureau,  and  currently  expert  con- 

sultant on  food  and  nutrition  to 
the  Quartermaster  General,  on 
May  4  takes  over  the  position  left 
vacant  by  the  recent  death  of  Dr. 
Shirley  Wynne  as  conductor  of  the 
six  times  weekly  Food  Forum  on 
WHN,  New  York.  The  program  is 
presented  by  the  American  Insti- 

tute of  Food  Products,  of  which  Dr. 
Eddy  now  becomes  head.  Current 
sponsors  include  Ehler's  Grade  A 
coffee  and  tea,  Van  Camp's  nork 
and  beans.  Smith's  Puritan  Brand 
peas,  Mrs.  Grass'  vegetable  noodle 
soup,  Hellmann's  Mayonnaise, 
Broadcast  Brand  Redi-Meat,  Aris- 

tocrat and  Darlene  ice  cream. 

COVERS 

RICHMOND  AND 

NORFOLK ! 

50,000 WATTS  DAY 

AND  NIGHT  CBS 

PAUL  H.  RAYMER  CO.,  NATIONAL  REPRESENTATIVE 
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LOUIS  J.  NELSON 

TALK  to  Lou  Nelson  of  W
ade Adv.  Agency,  Chicago,  for  a 

few  minutes  on  his  favorite 

subject  —  radio  — ■  and  you'll quickly  come  to  the  conclusion  that 
here  is  an  astute  observer  who  puts 
his  observations  to  practical  use. 

For  Lou  is  not  afraid  to  pioneer. 
Six  years  ago  he  walked  out  of 
Iowa  State  College  into  Wade  Adv. 
Agency.  Today  he  is  spacebuyer  as 
well  as  timebuyer. 

He  has  preached  the  value  of  cul- 
tivating the  great  mass  markets 

among  the  wage  earning  classes  of 
people.  In  the  past,  as  now,  he  has 
always  been  especially  interested 
in  the  small  town  and  rural  mar- 

kets. He  was  the  first  purchaser  of 
the  Keystone  Broadcasting  System 
to  cover  the  secondary  markets. 

Lou  doesn't  believe  in  using  rat- 
ings as  final  guides  when  buying 

periods  adjacent  to  network  shows. 
"Ratings  have  been  abused",  he 
says.  "They  are  of  relative  value — ■ intended  to  indicate  the  popularity 
of  one  program  in  relation  to  other 
programs.  When  buying  time  for 
mass  appeal  and  rural  areas,  rat- 

ings are  not  accurate  since  they  re- 
flect only  relative  city  popularity." 

"There  is  no  slide  rule,  no  exact 
science,  of  buying  radio  time,"  Lou 
maintains.  "There  are  so  many 
variables,  that  in  my  opinion  each 
station  must  be  bought  individually 
on  the  basis  of  what  it  alone  can 
do.  I  feel  that  it  is  not  enough  for 
a  timebuyer  to  buy  a  station  on  the 
basis  of  its  physical  properties  on 
paper — he  should  know  the  person- 

nel of  the  station,  complete  pro- 
gram schedules  and  he  should  know 

what  to  expect  in  the  way  of  coop- 
eration from  the  station. 

Lou  buys  time  for  Miles  Labs., 
Morris  B.  Sachs,  Murphy  Feeds, 
General  Bandages,  National  Elec- 

tric Tool.  He  spends  a  great  deal 
of  his  spare  time  outdoors  at  ten- 

nis, skiing  and  figure  skating.  In- 
doors, he  has  photography,  Susan 

Jo,  age  3  months,  and  "Honey". 

AAAA  Closed  Sessions 

Planned  for  May  18-19 
CLOSED  session  of  the  American 
Assn.  of  Advertising  Agencies  will 
be  held  May  18-19  at  Skytop  Lodge, 
Skytop,  Pa.,  to  discuss  industry 
wartime  problems  as  well  as  indi- 

vidual exigencies.  The  AAAA  meet- 
ing for  members  only  will  exclude 

outsiders  for  the  first  time  in  sev- 
eral years. 

In  keeping  with  the  times,  the 
association  has  announced  that  all 
organized  sport  events,  formal 
meals,  including  the  traditional  an- 

nual banquet,  will  not  be  held-  Con- 
vention will  include  the  first  meet- 

ing of  the  new  executive  board  of 
the  AAAA  which  will  be  elected  at 
that  time. 

McCreery  Joins  OEM 
WALTER  K.  McCREERY,  vice- 
president  and  general  manager  of 
Allied  Adv.  Agencies,  Los  Angeles, 
has  been  appointed  regional  radio 
director  for  the  Information  Divi- 

sion of  the  Office  For  Emergency 
Management  and  the  War  Produc- 

tion Board.  His  appointment  was 
announced  by  Dean  Jennings,  re- 

gional director  of  the  Information 
Division  in  San  Francisco.  Mc- 

Creery has  taken  an  indefinite 
leave-of-absence  from  Allied  Adv. 
Agencies  of  which  he  is  a  partner. 
He  will  coordinate  station  coopera- 

tion on  behalf  of  the  war  effort 
in  the  seven  western  states,  head- 

quartering in  the  Western  Pacific 
Bldg.,  Los  Angeles. 

Dunkle  Joins  Agency 

DICK  DUNKLE,  creator  of  the 
Dunkle  Sports  Research  Service,  a 
forecast  of  football  results  syndi- 

cated on  a  national  spot  basis  for 
local  stations,  has  returned  to  the 
agency  field  as  space  and  time- buyer  of  Donahue  &  Coe,  New 
York.  Formerly  with  Benton  & 
Bowles,  New  York,  working  on  the 
General  Foods  account,  Mr.  Dunkle 
resigned  from  that  agency  in  1938 
to  devote  himself  exclusively  to  his 
football  forecasts. 

Named  to  NIAA  Board 

NATIONAL  INDUSTRIAL  Adver- tisers Assn.,  Chicago,  has  elected 
Blaine  G.  Wiley,  of  All-Steel-Equip- 

ment Co.,  Aurora,  111.,  and  Harold 
Quinlan,  of  Spencer  W.  Curtiss,  In- dianapolis to  its  board  of  directors. 
Mr.  Wiley  succeeds  F.  I.  Lackens,  of 
Hays  Corp.,  Michigan  City,  Ind.,  re- cently elected  vice-president. 

THE  VOICE  OF  MISSISSIPPI 

Owned  and  Operafed  By  liS LAMAR  ! 

LIFE  INSURANCE  | 

COMPANY  i 
JACKSON,  MISSISSIPPI 
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THAYER  RIDGBWAY,  formerly  ac- 
count executive  of  MeCann-Brickson, 

New  York,  has  been  appointed  account 
executive  of  Lennen  &  Mitcliell,  New 
York.  Before  joining  McCann-Erick- 
son,  he  was  general  sales  manager  of 
the  Mutual-Don  Lee  Broadcasting  Co., 
Los  Angeles. 

BLAYNE  BUTCHER,  radio  producer 
and  timebuyer  of  Lennen  &  Mitchell, 
New  York,  is  on  the  West  Coast  to 
supervise  production  of  the  May  3,  10 
and  17  broadcasts  by  Walter  Winchell 
from  Hollywood  and  San  Francisco, 
sponsored  on  the  BLUB  by  Andrew 
Jergens  Co.,  Cincinnati. 

JOHN  NELSON,  radio  director  of 
Raymond  R.  Morgan  Co.,  Hollywood, 
and  Arnelle  Olson  of  that  agency, 
were  married  April  24  in  Santa  Bar- 

bara, Cal. 

JOHN  E.  McMILLIN,  New  York 
vice-president  in  charge  of  radio  for 
Compton  Adv.,  accompanied  by  W.  L. 
Lingle,  Cincinnati  executive  of  Proc- 

ter &  Gamble  Co.,  was  in  Hollywood 
during  late  April. 

LEONARD  M.  MASIUS,  vice-presi- 
dent and  manager  of  Lord  &  Thomas' 

New  York  office,  has  been  elected  exec- 
utive vice-president,  and  not  vice-pres- 
ident, as  stated  in  the  April  27  Broad- casting. 

PHYLLIS  CUNNYN6HAM,  former- 
ly of  the  advertising  department  of 

Gimbel's  Dept.  Store,  New  York,  has joined  Duane  Jones  Co.,  New  York, 
as  head  of  the  premium  department, 
replacing  Woodrow  Sporn,  who  has 
entered  the  Marine  Corps. 

HANS  LBO  REICH,  producer  of 
United  Broadcasting  Co.,  Chicago,  has 
been  appointed  to  handle  German 
translating  of  radio  announcements 
of  the  Chicago  OCD  and  the  Cook 
County  War  Savings  Staff,  and  to  pro- 

mote War  Bond  sales  among  German- 
Americans  of  Chicago. 

CHARLES  H.  GARDNER  account 
executive,  Gardner  Adv.  Co.,  St.  Louis, 
has  been  commissioned  a  lieutenant 
in  the  Navy  assigned  to  Quonset, 
R.  I. 

OSCAR  DOYLE  JOHNSON,  former 
production  head  of  the  Philadelphia 
Electric's  advertising  department,  has joined  Willard  G.  Myers  Adv.  Agency, 
Philadelphia. 

ED  KNBASS,  Bob  Thurmond,  Bob 
Shirey  and  Harry  Lee,  all  of  J.  Wal- 

ter Thompson's  San  Francisco  office, 
have  entered  the  Navy  with  commis- sions. 

WILLIAM  H.  SANDERSON,  form- 
erly in  the  market  research  department 

of  Raymond  R.  Morgan  Co.,  Holly- 
wood, has  joined  Eugene  F.  Rouse  & 

Co.,  Los  Angeles,  as  account  executive. 

BRUCE  POWELL,  formerly  with 
Columbia  Artists,  recently  purchased 
by  Music  Corp.  of  America,  has  joined 
Myron  Selznik  Agency  as  head  of  the 
radio  department. 

NORMAN  R.  THAL,  radio  director 
of  Century  Adv.  Agency,  Detroit,  has 
resigned  to  join  his  father's  business, Inshield  Products  Co.,  Toledo. 
GEORGE  BAYARD,  vice-president  of 
Russel  M.  Seeds  Co.,  Chicago,  has  been 
appointed  by  the  Treasury  as  Chicago 
director  of  the  continuity  writers  di- 

vision of  the  War  Savings  Staff. 
JOHN  J.  LOUIS,  vice-president  of 
Needham,  Louis  &  Brorby,  Chicago, 
has  been  appointed  consultant  to  the 
Information  Division  of  the  Office  of 
Emergency  Management.  Mr.  Louis 
will  divide  his  time  between  Wash- 

ington and  Chicago. 
REDFIELD  -  JOHNSTONE  Adv., 
New  York,  has  moved  from  247  Park 
Ave.  to  420  Madison  Ave. 

Lawrence  to  Coast 

BILL  LAWRENCE,  after  several 
months  in  New  York,  has  returned 
to  the  West  Coast  and  reopened 
Pedlar  &  Ryan's  Hollywood  offices at  1680  N.  Vine  St.  In  addition  to 
managerial  duties,  he  is  producing 
the  weekly  quarter-hour  Songs  by 
Dinah  Shore,  sponsored  by  Bristol- 
Myers  Co.  on  104  BLUE  stations, 
Friday,  9:30-9:45  p.m.  (EWT). 
Formerly  advertising  Minit  Rub 
and  Sal  Hepatica,  the  series  on 
May  1  was  shifted  to  the  West 
Coast,  taking  a  new  network  time 
and  promoting  Mum.  Lawrence  will 
also  be  in  charge  of  production  of 
the  weekly  CBS  Fred  Martin  or- 

chestra series,  sponsored  by  Lady 
Esther  when  that  program  shifts 
to  the  West  Coast  in  late  May. 

USE  of  motion  pictures  in  television 
will  be  discussed  and  demonstrated 
among  other  technical  subjects  at  the 
semi-annual  convention  of  the  Society 
of  Motion  Picture  Engineers  to  be  held 
May  5-8  at  the  Hollywood-Roosevelt 
Hotel,  Hollywood. 

Closes  Chicago  Office 
CECIL  &  PRESBREY,  New  York, 
has  closed  its  Chicago  service  office, 
opened  in  1937.  Edwin  C.  Olson, 
formerly  Chicago  manager,  has 
joined  Roche,  Williams  &  Cunnyng- 
ham,  Chicago,  as  account  executive, 
and  Henry  Nathan,  formerly  ac- count executive,  has  joined  George 
H.  Hartman  Co.,  Chicago. 

StaufEer  to  R  and  R 
DON  STAUFFER,  formerly  radio 
director  of  Young  &  Rubicam  and 
recently  with  A.  &  S.  Lyons,  New 
York  theatrical  agent,  has  joined 
Ruthrauff  &  Ryan,  New  York,  as 
vice-president  and  director  of  radio, 
with  Heagan  Bayles,  vice-presi- 

dent, as  associate  director.  Lawton 
Campbell,  who  has  been  in  charge 
of  radio  for  4%  years,  plans  to 
enter  the  U.  S.  service.  Bill  Tuttle, 
former  director  and  supervisor  of 
radio  of  Ruthrauff  &  Ryan,  New 
York,  who  joined  A.  &  S.  Lyons, 
New  York  agents,  last  fall,  has 
taken  over  Stauffer's  duties. 

McCann-Erickson  Names 

Cottington  Radio  Head 
CHARLES  H.  COTTINGTON,  for- 

merly vice-president  of  N.  W.  Ayer 
&  Son  in  charge  of  radio  plans  and 
station  contracts,  has  been  ap- 

pointed radio  director  of  McCann- 
Erickson,  New  York,  succeeding 
William  Spire,  who  has  joined  the 
Office  for  Emergency  Management 
in  Washington  as  assistant  chief 
of  the  radio  section. 

Mr.  Spire  is  working  under  Ber- 
nard C.  Schoenfeld,  who  in  turn 

reports  to  Robert  W.  Horton,  OEM 
information  director.  The  OEM 
radio  section  also  functions  for  the 
War  Production  Board,  Office  of 
Price  Administration,  Office  of  De- 

fense Transportation,  National 
War  Labor  Board  and  Lend-Lease 
Administration. 

JOHN  K.  CHAPEL,  news  commenta- 
tor of  KROW,  Oakland,  will  leave 

soon  on  a  lecture  tour  thi-ough  Mexico and  Central  America. 

believe  it — 

TODAY
V' 

No,  it's  not  a  line  from  Gerty Stein.  It's  just  the  sweet 
delirium  of  realizing  that,  after 
weeks  of  trying,  Mr.  Pottsby  has 
finally  gotten  through  all  the 
items  on  his  calendar  pad.  Today 
is  today,  and  not  the  remnants  of 
yesterday. 

We're  not  delirious  enough  to 
take  all  the  credit,  but  Mr. 
Pottsby  is  saving  time,  effort 
and  the  budget  by  letting  WGY 

do  his  whole  radio-advertising  job  in  central  and  eastern 
New  York  and  western  New  England.  He's  found  that  it's 
not  necessary  to  deal  with  umpteen  stations  hither,  thither 
and  yon.  One  station — one  big  station  whose  voice  carries 
clearly  throughout  this  broad  airea — can  give  him  38  per 
cent  more  listeners  than  any  other  station  in  this  region. 

This  is  not  surprising,  for  WGY  started  along  with 
crystal  sets,  back  at  a  time  when  it  was  the  only  radio 
voice  around  these  parts.  And  today  it's: 

-jf:  the  airea's  only  50,000-watt  station. 

^  the  airea's  only  NBC  Red  station. 

the  airea's  must  station  for  radio  advertisers. 

GENERAL  #  ELECTRIC 

WGY 

50,000  WATTS 
SCHENECTADY,  N.  Y. 

Represented  Notionaliy  by  NBC  Spot  Soles  Offices 
New  York          Chicago              Boston  Waslungton 
Cleveland           Denver           Son  Froncisco  Hollywood 

WGY-69-211 
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THE  lludinadl  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  annouyicements 

WNEAV,  New  York 
Lever  Bros.  Co.,  Cambridgre,  Mass.  (Life- 

buoy soap),  25  so.  weekly,  9  weeks,  thru 
RuthraufT  &  Ryan,  N.  Y. 

Hollywood  Film  Studio,  Hollywood,  sp  and 
6  sa  weekly.  13  weeks,  thru  Raymond  R. 
Morgan,  Hollywood. 

E.  Fougera  &  Co.,  New  Yoi-k  (Don  Juan lipstick),  3  sj)  weekly,  13  weeks,  thru 
Grey  Adv.  Agency,  N.  Y. 

Jacob  Ruppei-t  Brewery,  New  York  (beer and  ale),  20  sa  weekly,  thru  RuthraufT 
&  Ryan,  N.  Y. 

Quaker  Oats  Co.,  Chicago  (Sparkles),  2 
sa  weekly,  8  weeks,  thru  Ruthrauff  & 
Ryan,  Chicago. 

Paton  Corp.,  New  York  (Yuban  Coffee), 
25  sa  weekly,  52  weeks,  thru  Schwimmer 
&  Scott,  Chicago. 

Noxon  Inc.,  New  York  (metal  polish),  3 
sp  and  5  sa  weekly.  52  weeks,  thru  Ray- 

mond Spector  Co.,  N.  Y. 
Lambert  Pharmacal  Co.,  St.  Louis  (Lister- 

ine  tooth  paste),  3  sp  weekly,  45  weeks, 
thru  Lambert  &  Feasley,  N.  Y. 

Scherk  Corp.,  New  York  (perfumes),  week- 
ly sa,  13  weeks,  thru  Lee  Sohn  Adv., N.  Y. 

I.  J.  Fox,  New  York  (furs),  53  sa  weekly, 
6  weeks,  thru  Lew  Kashuk,  N.  Y. 

WLW,  Cincinnati 
Liggett  &  Myers,  New  York  (Chesterfield) 

56  ta  weekly,  thru  Newell-Emmett  Co., N.  Y. 
Lever  Bros.  Co.,  Cambridge,  Mass.  (Life- 

buoy) 22  sa  weekly,  thru  RuthraufT  & 
Ryan,  N.  Y. 

American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall)  14  ta  weekly,  Ruth- 

raufT &  Ryan,  N.  Y. 
Lehn  &  Fink,  New  York  (Hind's  Honey &  Almond  Cream)  5  sa  weekly,  thru  Wm. 

Esty  &  Co.,  N.  Y. 
Ten  B-Low  Co.,  Columbus  (Ten  B-Low 

ice  cream  mix)  7  sa  weekly,  Ralph  H. 
Jones  Co. 

Peter  Paul,  Naugatuck,  Conn.  (Mounds)  5 
sa  weekly,  thru  Platt-Forbes,  N.  Y. 

General  Foods,  New  York,    (Sure  Jell)  6 
sp  weekly,  thru  Benton  &  Bowles,  N.  Y. 

Skinner    &    Eddy,    Seattle    (Minute  Man 
Soup)   6  sp  weekly,  thru  J.  M.  Mathes, 
N.  Y. 

WIND,  Gary 
Peter    Fox    Brewing    Co.,    Chicago,    7  sp 

weekly,    52    weeks,   thru    Schwimmer  & 
Scott,  Chicago. 

H.  S.  Kass  Clothiers,  Chicago,  6  sp  weekly, 
thru  White  Adv.  Agency,  Chicago. 

Grennan     Bakeries,     Minneapolis,     15  sa 
weekly,  13  weeks,  thru  Campbell-Mithun, 
Minneapolis. 

Tower    Finance    Corp.,    Chicago,    18  sa 
weekly,  till  forbid,   thru  Irving  Rocklin 
&  Assoc.,  Chicago. 

WHN,  New  York 
Paton  Corp..  New  York    (Yuban  Coffee), 

5  sa  weekly,  52  weeks,  thru  Schwimmer 
6  Scott.  Chicago. 

Carter  Products,  New  York  ( Carter's  Lit- tle Liver  Pills),  5  sa  weekly,  35  weeks, 
thru  Street  &  Finney,  N.  Y. 

Bickford's,  New  York  (restaurants),  5  sa, 13  weeks,  thru  Roberts  &  Reimer,  N.  Y. 
Charm-Kurl  Co.,  St.  Paul  (permanent 
wave  kit),  5  sp  weekly,  13  weeks,  thru 
Guenther-Bradford,  Chicago. 

WJJD,  Chicago 
Chicago  Technical  College,   Chicago,  9  sp 

weekly,  thru  Buchanan  &  Co.,  Chicago. 
Chicago   Herald  American,   Chicago,   3  sa 

weekly,  thru  Bozell  &  Jacobs,  Chicago. 
Associated  Labs.,  Long  Island  City,  N.  Y. 

(Kelpa   Malt),   6   sa   weekly,   52  weeks, 
thru  Grady  &  Wagner,  N.  Y. 

WGTC,  Greenville,  N.  C. 
National  Biscuit  Co.,  New  York  (bread), 

10  sa  weekly,  26  weeks,  thru  McCann- 
Erickson,  N.  Y. 

WCAO,  Baltimore 
General    Baking    Co.,    New    York  (Bond 

Bread),    12    sa,    thru   Ivey   &  Ellington, Philadelphia. 
American  Chicle  Co.,  New  York  (Dentyne), 

145  sa.  Badger  &  Browning,  N.  Y. 
F.  W.  Woolworth  Co.,  New  York,  52  sa, 

thru  Lynn  Baker  Adv.  Agency,  N.  Y. 
Bulova  Watch  Co.,  New  York,  sa  weekly, 

52  weeks,  thru  Blow  Co.,  N.  Y. 
Nedick  &  Co.,  New  York  (orange  drink), 

51  sa,  thru  Weiss  &  Geller,  N.  Y. 
R.  B.  Davis  &  Co.,  New  York  (Coeomalt), 

7    sa    weekly,    13    weeks,    thru  Murray Breese  Assoc.,  N.  Y. 
Lever  Bros.  Co.,  Cambridge,  Mass.  (Swan 

Soap),    3    sa    weekly,    52    weeks,  thru 
Young  &  Rubicam.  N.  Y. 

American   Tobacco   Co.,   New   York  (Pall 
Mall),  10  ta  daily,  52  weeks,  thru  Ruth- rauff &  Ryan,  N.  Y. 

Air    Transport    Co..    New    York  (airline 
services),    3    .sa    weekly,    thru  Erwin, 
Wasey  &  Co.,  N.  Y. 

KSAL,  Salina 
Carey   Salt   Co.,    Hutchinson,   Kan.,    3  sp 

weekly,  52  weeks,  thru  McJunkin  Adv. 
Co.,  Chicago. 

Farmers    Union    Life   Insurance   Co.,  Des 
Moines,    1    sp    weekly,    21    weeks,  thru Fairall  &  Co..  Des  Moines. 

Marmola  Co.,  New  York  (reducing  agent), 
3    ta    weekly,    thru    Spot  Broadcasting, N.  Y. 

Nourse  Oil  Co.,  Kansas  City,  ta  weekly,  52 
weeks,  thru  Barrons  Adv.  Co.,  Kansas City. 

Socony-Vacuum,  New  York.  6  ta  weekly, 
thru  J.  Stirling  Getchell,  N.  Y. 

Dr.    Pepper   Co.,   Dallas.    3   t   weekly,  52 
weeks,  thru  Benton  &  Bowles,  N.  Y. 

Nehi  Corp.,  Columbus,  Ga.,  4  ta  weekly,  52 
weeks,  thru  BBDO,  N.  Y. 

Sunway  Vitamin  Co.,  Chicago,  6  sa  weekly, 
21  weeks,  thru  Northwest  Radio  Adv.  Co., 
Seattle. 

WMAQ,  Chicago 
Peter  Hand  Brewery  Co.,  Chicago  (Meister 

Brau  beer) ,  5  sp  weekly,  13  weeks,  thru 
Mitchell-Faust  Adv.  Co.,  Chicago. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (Dentyne),  5  t  weekly,  21  weeks, 
thru  Badger,  Browning  &  Hersey,  N.  Y. 

Lever  Bros.,  Cambridge  (Lifebuoy  soap). 
12  ta  weekly.  8  weeks,  thru  RuthraufT 
&  Ryan,  N.  Y. 

Standard  Oil  Co.  of  Indiana,  Chicago,  6 
ta  weekly,  13  weeks,  thru  McCann-Erick- son,  Chicago. 

Lehn  &  Fink  Products  Corp.,  N.  Y.  (Hind's Honey  &  Almond  Cream),  10  sa  weeklv, 
10  weeks,  thru  Wm.  Esty  &  Co.,  N.  Y. 

Ward  Baking  Co.,  N.  Y.,  14  sa  weekly,  2 
weeks,  thru  W.  E.  Long  Co.,  Chicago. 

WTCN,  Minneapolis 
Koppers    Co.,    St.    Paul    (fuel),    sa,  thru 

Chas.  Dallas  Reach,  Newark. 
Socony-Vacuum  Oil  Co.,  New  York,  6  sp 

weekly,   thru   J.   Stirling   Getchell  Inc., 
Kansas  City. 

Kellogg   Co.,   Battle   Creek    (Pep),    10  ta 
weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 

American  Chicle  Co.,  New  York  (Beeman's gum),  36   ta  weekly,  thru  Grant  Adv., N.  Y. 

WHK-WCLE,  Cleveland 
The  Shaler  Co.,  Chicago,  7  ta  weekly,  thru 
Kirkgasser-Drew  Adv.  Agency,  Chicago. 

Macfadden  Publications,  New  York,  15  so 
Aveekly,  thru  Arthur  Kudner,  N.  Y. 

Fleet-Wing  Corp..  Cleveland    (gas  &  oil), 
10  sa  weekly,  10  weeks,  thru  Griswold- Eshelman  Co.,  Cleveland. 

Applied    Merchandising    Inc.,    New  York 
(candy   bars),   7    sa   weekly,   260  times, 
thru  Mason,  Au  &  Magenheimer,  N.  Y. 

Clairol   Inc.,   New   York,    6   ta   weekly,  5 
weeks,  thru  Grey  Adv.  Agency,  N.  Y. 

Quaker   Oats  Co..   New  York  (Sparkles), 
3  sa  weekly,  13  weeks,  thru  RuthraufT  & 
Ryan,  Chicago. 

Pepsodent  Co.,  New  York,  6  ta  weekly,  250 
times.  Lord  &  Thomas,  Chicago. 

Shell  Oil  Co..  New  York,  3  ta  weekly,  156 
times,    thru    J.    Walter    Thompson  Co., 
N.  Y. 

14  Sponsors  Are  Signed 

For  'Gangbusters'  Series 
A  TOTAL,  of  14  sponsors  on  29  sta- 

tions had  signed  a  week  before  the 
show  started,  for  Gang  Busters, 
weekly  half-hour  program  offered 
to  local  outlets  for  individual  spon- 

sorship by  BLUE,  one  week  before 
the  show  started.  The  total  was 
reached  when  the  program  gained 
four  new  sponsors  on  four  stations 
and  a  cigar  company  added  two  re- 

gional networks  and  one  station  to 
the  first  list  released  by  BLUE 
[BROADCASTING,  April  27]. 

Additional  sponsors  and  stations 
are:  Deisel-Wemmer-Gilbert  Corp., 
Detroit  (San  Felice  Cigars),  Okla- 

homa network,  Michigan  network 
and  WSAI,  Cincinnati;  Leavitt  De- 

partment Stores,  WMUR,  Man- 
chester, N.  H.;  Rose  &  Sons  (cloth- 

ing store),  WFMJ,  Youngstown; 
American  Brewing  Co.,  WDSU, 
New  Orleans;  Patterson's  Drug 
Stores,  WSLI,  Jackson,  Miss. 

More  Shortwaved 
PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  has  added  the  Philip 
Morris  Playhouse  and  the  Crime 
ginning  May  9,  7-7:30  a.m.  and 
Doctor  to  the  list  of  seven  com- 

mercial programs  now  broadcast 
by  CBS  via  shortwave  to  service- 

men aboard.  The  Crime  Doctor  will 
be  rebroadcast  every  Saturday,  be- 
the  Philip  Morris  Playhouse  will  be 
transmitted  Wednesday,  beginning 
May  6,  in  the  same  period.  Biow 
Co.,  New  York,  handles  the  ac- 
count. 

Governors  Rescind 

Canada  Disc  Rule 

General  Policy  Considered  As 
An  Aid  to  Broadcasters 
AS  A  RESULT  of  the  meeting  of 
the  board  of  governors  of  the  Ca- 

nadian Broadcasting  Corp.  with 
the  executives  of  the  Canadian 
Assn.  of  Broadcasters,  the  board 
has  rescinded  regulations  pertain- 

ing to  restricted  use  of  transcrip- 
tions between  7:30  and  11  p.  m. 

Under  the  board's  decision,  it  is 
learned  unofficially,  petitions  for 
use  of  transcriptions  during  eve- 

ning hours  must  be  submitted  to 
the  CBC  Station  Relations  Depart- 

ment at  Toronto,  which  will  have 
full  jurisdiction  as  to  what  evening 
hours  each  station  may  be  allowed 
to  use  transcriptions.  Some  general 
policy  is  under  consideration,  which 
will  eliminate  the  numerous  appli- 

cations which  will  follow  the 
board's  decision  and  yet  enable  a 
wider  use  of  evening  transcription use. 

Price  Mentions 

On  the  question  of  price  mention, 
the  board  has  made  no  decision. 
Canadian  stations  may  not  mention 
prices  on  commercials,  despite  the 
fact  that  this  is  allowed  by  Austra- 

lian and  New  Zealand  as  well  as 
American  stations.  Canadian  broad- 

casters have  pointed  out  that  such 
price  mentions  will  aid  greatly 
people  living  in  rural  communities 
who  do  not  regularly  receive  news- 

papers, and  directly  aid  the  war 
effort  in  cutting  down  deliveries 
and  auto  travel.  They  have  also 
shown  as  a  result  of  surveys  and 

public  opinion  polls  that  the  ma- 
jority of  Canadians  have  no  objec- 

tion to  price  mention  on  radio  com- mercials. 

No  decision  has  been  made  either 
as  to  the  use  of  sponsored  or  sus- 

taining commentators.  The  ban  on 
commentators  applies  equally  to 
Canadian  and  American  sponsored 
news  analysts.  Only  exception  made 
on  the  ban  recently  was  in  the  case 
of  CKLW,  Windsor-Detroit,  which 
was  allowed  to  bring  in  two  spon- 

sored MBS  commentators.  It  is  ex- 
pected the  ban  on  sponsored  com- mentators will  be  lifted  to  meet 

changing  conditions-  Decision  on 
the  direct  sponsorship  of  newscasts 
has  not  yet  been  reached,  but  is 
also  expected  to  be  decided  at  an 
early  date. 

WEAF  Lifts  Spot  Ban 

WEAF,  New  York,  has  dropped  its 
rule  against  announcements  and 
is  now  accepting  one-minute  spots, 
either  live  or  transcribed,  during 

three  periods  daily:  Studio  X,  8:05- 
8:30  a.m.;  Rhythm  Time,  12:50-1 
p.m.;  Fumiy  Money  Man,  6-6:10 p.m.  Rates  are  $90  daytime  or  $150 
nighttime  for  one  announcement, 
decreasing  to  $67.50  daytime  or 
$112.50  evening  per  announcement 
if  300  are  used  in  a  year. 

FOREMAN  Co.  has  been  appointed 
exclusive  national  representative  of 
KCLN,  Bl.ytlieville,  Ark.,  operating  on 
900  kc.  with  1,000  watts. 

More  for  your  money  in  Montana. 
Adv. 
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HASKINS  BROS.,  Omaha,  has 
started  Callhif/  All  Kitchens,  quarter- 
hour  five-weekly  series  on  WMT, 
Waterloo,  la.,  for  Blue  Barrel  soap, 
and  on  KSO,  Des  Moines,  for  Spark 
granulated  soap.  Agency  is  Sidney 
Garfinkel  Adv.,  San  Francisco. 

TBRRE  HAUTE  Brewing  Co.,  Terre 
Haute,  has  signed  for  the  transcribed 
series  of  five-minute  sports  stories. 
One  For  The  Book,  by  Sam  Baiter  on 
46  stations  for  Champagne  Velvet 
beer.  Transcriptions  ore  produced  by 
Frederic  W.  Ziv  Inc.,  Cincinnati,  and 
account  agency  is  William  PoUyea 
Adv.  Agency,  Terre  Haute. 

ROSEFIELD  PACKING  Co.,  Ala- 
meda, Cal.  (Skippy  peanut  butter), 

recently  added  KFI,  Los  Angeles,  to 
the  list  of  stations  carrying  Skippi/ 
Hollyioood  Theatre,  half-hour  tran- 

scribed dramatic  program.  In  addition 
to  KFI.  program  is  released  weekly  on 
KQW  KEX  KROY  KUTA  KARM. 
Agency  is  Sidney  Garfinkel  Adv.,  San 
Francisco. 

SANTA  FE  TRANSPORTATION 
Co.,  Los  Angeles  (bus  service),  to  pro- 

mote summer  vacation  travel,  on  May 
5  starts  a  weekly  half-hour  transcribed 
version  of  The  Shadoio  on  KH.J,  Holly- 

wood. Contract  is  for  .52  weeks.  Agency 
is  Ferry-Hanley  Co.,  Los  Angeles. 
GREAT  WESTERN  LAUNDRY  Co., 
Chicago,  on  May  25  will  start  spon- 

sorship of  Musical  Clock,  thrice-weekly 
fiuarter-hour  on  WBBM,  Chicago,  for 
52  weeks.  Agency  is  Salem  N.  Baskin 
Adv.  Agency,  Chicago. 

LOWE  BROS.,  Toronto  (  paints) ,  has 
started  thrice-weekly  Wife  Preserves 
on  CFRB,  Toronto.  Account  was 
placed  by  MacLaren  Adv.  Co.,  Toronto. 

COOPER  SAFETY  RAZOR  Corp., 
New  York,  last  week  added  WFIL, 
Philadelphia,  to  its  campaign  of  daily 
spot  announcements  for  Long-Life 
Cooper  blades,  currently  running  on 
WNEW,  New  York.  The  Heffelfinger 
Agency,  New  York,  handles  the  ac- count. 

CORD  -  MEYER  DEVELOPMENT 
Co.,  Forest  Hills,  N.  Y.  (real  estate), 
on  April  24  started  sponsoring  a 
weekly  five-minute  transcribed  music 
program  on  WJZ,  New  York,  for  13 
weeks  to  attract  families  to  apart- 

ments in  Forest  Hills.  This  is  the 
firm's  first  consistent  radio  campaign. Furman-Feiner.  New  York,  is  agency. 
FIRST  FEDERAL  Savings  &  Loan 
Assn.,  Chicago,  on  May  8  will  start 
sponsorship  of  Donald  McGibney, 
weekly  quarter-hour  summary  of  world 
affai  rs  on  TVBBM,  Chicago.  Agency 
is  Jewel  F.  Stevens  Co.,  Chicago. 

WINSTON 

CHURCHILL 

HIS  LIFE  STORY 

TRANSCRIBED 

For  information  write  or  wire: 

Kasper-Gordon  Inc.  140  Boylston 
St.,  Boston  .  .  .  or  .  .  .  Howard 
C.  Brown  Co.,  6418  Santa  Monica 

Blvd.,  Hollywood 

LEVER  BROS.,  Cambridge,  Mass., 
has  started  participations  on  the  five- 
times  weekly  shows  Here's  Morgan and  The  Answer  Man  on  WOR,  New 
York,  to  advertise  Lifebuoy  Soap. 
In  addition  the  company  now  uses 
spot  announcements  before  and  after 
the  station's  seven  times  weekly  base- l)all  broadcasts.  Ruthrauff  &  Ryan, 
New  York,  handles  the  account. 

FISHER  FLOURING  MILLS  Co., 
Seattle  (Biskit-Mix  flour),  on  April 
27  started  for  1.3  weeks  Bess  Bye,  the 
Market  Scout  weekly  on  KFRC,  San 
Francisco.  Agency  is  Izzard  Co., 
Seattle. 

SHEFFIELD  FARMS  Co.,  New 
York,  has  started  sponsorship  of  its 
second  morning  campaign  on  Adelaide 
Hawley's  Woman's  Page  of  the  Air  on 
WABC,  New  York,  with  thrice-weekly 
participations  on  behalf  of  Sheffield 
Farms  butter.  Sheffield's  first  morning campaign  on  WABC  ran  from  Feb- 

ruary to  April  this  year.  Agency  is 
N.  W.  Ayer  &  Son,  New  York. 

AMERICAN  PRODUCTS  Co.,  Cin- 
cinnati, advertising  for  agents  to  sell 

the  line  of  Zanol  food  and  toilet  prod- 
ucts, has  placed  thrice-weekly  quarter- 

hour  transcribed  musical  program  on 
KJBS,  San  Francisco;  KFBK,  Sac- 

ramento, and  KMPC,  Beverly  Hills. 
E.  H.  Brown  Adv.  Agency,  Chicago, 
is  agency. 

ANDY  LOTSHAW  Co.,  Chicago 
(body  rub),  has  started  Lead  Off 
Man,  ten-minute  interviews  of  base- 

ball players  by  Bob  Elson,  on  WGN, 
Chicago,  preceding  all  home  games  of 
the  Chicago  Cubs  and  White  Sox. 
Agency  is  Arthur  Meyerhoff  &  Co., 
Chicago. 

R.  L.  SPERBER  has  been  elected 
vice-president  in  charge  of  sales  and 
advertising  of  Sterling  Products  Ltd., 
Windsor,  Out.  Sperber  joined  the  com- 

pany as  advertising  manager  in  1936 
and  became  sales  manager  in  1939. 

When  you  think  of 

SPOTS... 

think  of  John  Blair! 

REPRESENTATIVES 
CMIUM  *  NIW  toil  •  eitlOiT  •  t1  lOVII  •  IAN  MANCICO  •  lOt  ANOIlll 

CONTRACT  for  one  of  the  largest 
time  sales  on  a  local  New  York  sta- 

tion is  signed  by  Jerome  M.  Lay- 
ton,  advertising  manager  of  Craw- 

ford Clothes,  New  York,  while  Don 
Shaw,  general  manager  of  WMCA, 
New  York  (left),  and  Wilbur 
Stark  of  the  station's  sales  staff, 
look  on.  Crawford  is  using  10  hours 
weekly  on  WMCA  for  26  weeks. 
Agency  is  Al  Paul  Lefton  Co. 

NBC,  in  San  Francisco 
Has  19  in  Armed  Forces 

NBC,  San  Francisco,  is  well  repre- sented in  the  armed  forces  of  the 
United  States,  its  service  flag  now 
carrying  19  stars.  The  Navy  has 
the  greatest  number :  John 
Laurence,  baritone;  John  Cuthbert- 
son,  actor;  Richard  Bertrandias, 
producer;  Robert  Bishopp,  sound 
effects;  Edward  C.  Callahan,  Curtis 
D.  Peck  and  Frank  L.  Fullaway, 
engineers;  King  Harris,  salesman; 
Proctor  A.  Sugg  and  Bill  Wood, 
announcers;  Frank  Olsson,  guest 
relations.  To  the  Army  Air  Corps 
went  Joseph  Gillespie,  announcer; 
David  McNutt,  press  department; 
Martin  Levin,  guest  relations. 
Others  serving  in  the  Army  are 
Milton  Frank  Jr.,  Robinson  A. 
Gray,  John  McDermott  and  Don 
Monett,  formerly  of  guest  relations, 
and  James  Pool,  press. 
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WGN  Names  MacGregor 

KENNETH  W.  MacGREGOR, 
producer  of  MBS  Chicago  Theatre 
of  the  Air,  formerly  producer  of 
NBC  and  Benton  &  Bowles,  New 
York,  has  been  appointed  produc- 

tion director  of  WGN,  Chicago,  by 
Frank  P.  Schreiber,  manager.  A 
graduate  of  the  U  of  Maine,  Mr. 
MacGregor  started  in  radio  as  ra- 

dio columnist  of  Brockton  (Mass.) 
Enterprise.  In  1928,  he  joined 
WBZ,  Boston,  as  announcer,  later 
because  program  director  of 
WBZA,  Springfield,  and  a  year 
later  joined  NBC,  producing  Cities 
Service  Program,  General  Electric 
Hour,  Maxwell  House  Show  Boat, 
and  a  number  of  daytime  serials. 
He  was  appointed  senior  producer 
of  Benton  &  Bowles  in  1934.  He 
has  been  in  Chicago  since  February 
producing  MBS  Chicago  Theater  of 
the  Air,  and  the  summer  replace- 

ment America  Loves  A  Melody. 

Vo.  5  of  a  Series'- 

World's  Finest 

Peep  Sea  fisheries 

early  as  1530  records  show  that 
500  soil,  English,  French  ancJ 

Portuguese,  with  a  few  Dutch  ond 
Spanish,  carrying  6,000  men,  annually 

visited  "Baccalaos"  in  the  Spring,  re- 
turning home  with  their  cargoes  in  the 

Fall.  "Baccalaos"  was  the  Basque  word 
for  "cod-land",  given  to  Nova  Scotia 
in  those  early  days. 

And  ever  since,  generation  after  gener- 
ation of  Nova  Scotians  have  gotten 

their  living  from  the  sea.  Nova  Scotia 

is  closest  to  several  of  the  world's  most 

productive  fishing  "banks".  She  also 
has  valuable  inshore  fisheries — her- 

ring, mackerel,  oysters — and  has  the 

world's  largest  lobster  and  scallops 
production. 

NOVA  SCOTIA 

Radio  Broadcasting  Station 

CHNS 

HALIFAX,  NOVA  SCOTIA 
CANADA 

U.S.A.  Rep.:  Joe  Weed  &  Co.-New  York  City 

Finally  an  Engineer 

WHEN  Arthur  W.  Kelly 
joined  WHAM,  Rochester, 
N.  Y.,  seven  years  ago  he  had 
ambitions  of  being  an  engi- 

neer. However  his  voice  was 
so  pleasing  he  was  assigned 
immediately  to  announcing, 
graduating  later  to  publicity 
and  promotion  director.  Then 
when  the  personnel  shortage 
began  to  be  felt  at  WHAM, 
Kelly  was  recalled  as  an  an- 

nouncer pro  tem  and  at  last 
attained  his  engineering  ob- 

jective by  moving  into  that 
department  when  that  section 
became  pressed. 

Trammell  Letter 
{Continued  from  page  26) 

fleers  or  employes  from  director- 
ships-at-large. 

CBS,  on  the  other  hand,  here- 
tofore, has  taken  the  position  that 

it  is  entitled  to  full  active  mem- 
bership as  a  network  and  to  rep- 

resentation on  the  board  without 
discrimination.  This  view  was  ad- 

vanced by  Edward  Klauber,  chair- 
man of  the  CBS  Executive  Com- 

mittee, at  the  last  board  meeting 
in  New  York  and  to  a  consider- 

able degree  was  responsible  for  the 
board's  recommendation  for  full 
active  membership. 

Roughly,  it  has  been  estimated 
that  approximately  $150,000  of  the 
NAB's  estimated  budget  of  $225,- 
000  would  be  forthcoming  from  the 
major  networks  and  the  M  &  0 
stations  under  the  board's  recom- 

mendation. Until  several  years  ago, 
M  &  O  stations  paid  to  NAB  a 
fiat  rate,  on  the  ground  that  their 
financial  statements  were  not  sepa- 

rated from  network  operations. 
With  the  inauguration  of  FCC  an- 

nual financial  returns,  however, 
M  &  O  stations  kept  separate  books 
and  dues  subsequently  were  paid 
according  to  income  brackets  speci- 

fied by  all  other  stations. 
The  Trammell  Letter 

Mr.  Trammell's  letter  follows  in 
full  text: 

In  connection  with  the  forthcoming 
Convention  of  the  NAB,  I  believe  it 
may  be  advisable  for  you,  inasmuch 
as  you  are  a  member  of  the  Board 
of  Directors,  to  transmit  to  the  other 

KFQD 

Anchorage 

Alaska 

The  Station  That 
Entertains 

Alaska's  Armed  Forces • 

Unl  Hrs  Regional  Channel 
• 

Low  Rates 
e 

Direct  Representation 
Wni.  J.  Wagner,  Managing  Owner 

members  of  the  Board  my  views  con- 
cerning future  participation  in  As- sociation activities  by  the  NBC. 

In  order  to  eliminate  any  possible 
misunderstandiuj;,  I  am  setting  forth 
categorically  our  position  : 

1.  As  operators  of  broadcasting  sta- 
tions, we  have  been  members  and 

have  contributed  to  the  NAB  in 
the  past,  and  shall  willingly  do  so 
in  the  future,  believing  that  the 
broadcasting  industry  needs  a  strong 
trade  organization,  now  more  than 
ever,  to  meet  the  problems  that 
concern  us  all. 
2.  I  see  no  valid  need  for  the  NBC 
as  a  company  to  become  a  member 
of  the  NAB  or  to  be  given,  arbi- 

trarily, a  position  on  the  Board  of 
Directoi-s  or  any  other  governing body. 

3.  I  have  no  objection  to  the  net- worl?  companies  becoming  associate 
members  of  the  NAB,  if  the  Associa- tion deems  that  type  of  membershiiJ 
advisable,  but  such  membership 
should  be  only  on  a  nominal  fee 
basis,  such  as  characterizes  such 
membership  in  other  organizations, 
and  most  certainly  should  not  carry 
with  it  any  mandatory  position  on 
the  governing  body. 
4.  As  station  members  of  the  NAB, 
we  should  be  entitled  to  the  same 
privileges  as  any  other  member 
and  should  pay  dues  in  like  ratio. 
Most  certainly  our  station  officials 
should  not  be  barred  from  nomina- tion and  election  as  director  or 
other  olBcers  of  the  Association  to 
which  other  members  have  similar 
rights. 5.  I  want  to  refute  as  strongly  as 
possible  the  senseless  charge  that 
the  NBC  has  ever  dominated  the 
NAB  or  that  it  seeks  such  domina- 

tion. I  do  not  care  whether  or  not 
we  are  represented  on  the  Board 
of  Directors.  I  have  every  confidence 
in  the  present  Board  of  Directors, 
which  was  elected  in  a  thoi'oughly 
democratic  manner,  completely  re- 

sponsive to  the  wishes  of  the  mem- bership and  representative  of  the 
best  interests  of  the  industry.  This 
is  as  it  should  be,  and  it  is  the 
kind  of  an  organization  which  we 
should  all  support. 
6.  In  representing  us  at  the  Con- 

vention it  is  my  wish  that  you  in- form both  the  directors  and  the 
membership  that  we  recognize  the 
right  of  the  NAB  to  draft  the  type 
of  organization  that  the  majority 
of  the  members  desires.  We  cannot, 
however,  accept  either  arbitrary 
placement  on  the  Board  of  Direc- tors or  a  disproportionate  share  of 
membership  costs. 
I  trust  the  foregoing  points  are  suf- 

ficiently clear  to  guide  you  in  repre- 
senting us.  I  am  hopeful  that  the 

broadcasting  industry  can  compose  its 
differences  and  settle  down  to  the  hard 
job  ahead  of  us,  particularly  in  our 
war  effort.  I  seek  for  NBC  only  that 
share  in  industry  affairs  to  which  it 
is  entitled.  In  the  past  we  have  carried 
a  heavy  expense  in  connection  with 
NAB  activities  and  this  has  caused 
some  of  the  charges  of  network  dom- ination. I  wish  to  avoid  this  in  the 
future.  It  is  for  this  reason  also  that 
I  do  not  care  whether  or  not  we  are 
represented  on  the  Board  of  Direc- 

tors. Our  entire  position  in  relation 
to  the  industry  can  be  summed  up  in 
one  word — "Cooperation." 

CBS-50 Tbe  Selling  P
o^;^ 
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LADIES 

FRANKIE  BASCH 

RED-HAIRED,  dynamic,  perser- 
vering,  Frances  Scott,  or  Frankie 
Basch  as  she  is  better  known  in  the 
industry,  celebrated  10  years  in 
radio  on  June  13,  1941.  She  started 
out  as  one  of  the  first  woman  com- 

mentators on  the  Eastern  Seaboard, 
and  since  then  has  written  and 
conducted  almost  every  type  of 
show  on  the  air,  and  has  covered 
such  news  assignments  as  the  Hin- 
denburg  disaster  and  the  first 
Hines  trial. 

Last  year,  she  was  elected  an 
honorary  member  of  the  Women 
World  War  Veterans  "as  an  ex- 

pression of  goodwill  for  her  work 
on  behalf  of  women  everywhere". At  that  time  she  was  m.c  on  the 
Yankee  Network  feature  What 

Burns  You  Up?,  half -hour  audi- 
ence participation  show,  sponsored 

by  Norwich  Pharmacal  Co.,  and 
this  is  the  program  she  plans  to 
produce  at  the  NAB  convention  in 
Cleveland  on  May  12. 

Three  years  ago,  Frankie  left 
her  position  in  the  special  events 
department  of  WMCA,  New  York, 
where  she  had  been  handling  as 
many  as  17  shows  a  week,  both  in 
side  and  outside  the  studios,  to  go 
into  the  program  production  end 
of  the  business  with  her  husband, 
Charles  Basch,  who  was  forming 
Basch  Radio  Productions,  New 
York. 

In  addition  to  supplying  the 

voice  for  many  of  the  company's transcribed  features,  Frankie  is 
heard  on  It  Takes  A  Woman,  se 
ries  of  stories  on  the  average  wom^ 
an,  sponsored  on  WABC,  New 
York,  and  KXOK,  St.  Louis,  by 
West  Disinfecting  Co.,  and  pre 
sented  by  local  advertisers  on 
WTMC,  Ocala,  Fla.,  and  KQV, 
Pittsburgh.  After  all  the  experience 
she's  had,  however,  in  interviewing 
people  and  covering  stories, 

Frankie  is  happiest  when  she's  con^ ducting  an  audience  participation 
program  and  giving  the  contestants 
and  studio  audience  a  grand  time. 
And  she'll  have  an  expert  audi- 

ence to  play  to  as  she  demonstrates 
her  art  before  the  Cleveland  dele- 

gates. 
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CONTROL^ 

ROOM 

WILLIAM  F.  WRYB  Jr.,  formerly 
of  WSB,  Atlanta,  has  been  commis- 

sioned an  ensign  in  the  communica- tions section  of  the  Naval  Reserve. 
GORDON  BALLANTYNB,  former 
operator  at  CKX,  Brandon,  Man.,  is 
completing  his  training  as  a  radio 
technician  with  the  Royal  Canadian 
Air  Force. 
DICK  CAHILL,  engineer  of  KSAL, 
Salina,  Kan.,  has  joined  the  Army 
Air  Force. 
RUSSELL  KAISER,  chief  sound 
man  of  KWK,  St.  Louis,  has  returned 
after  a  siege  of  arthritis. 
CECIL  L.  SLY.  for  15  years  with 
General  Motors  Corp.  in  Detroit,  has 
joined  Universal  Microphone  Co.,  In- 
glewood,  Cal.,  as  assistant  purchasing 
agent. 
R.  A.  BACHHUBER  and  Joseph  F. 
Anderson,  of  Hygrade  Sylvania  Corp., 
radio  tube  division,  have  joined  the 
Army. 
CLIFFORD  L.  GORSUCH,  former 
chief  engineer  of  WSLB.  Ogdensburg, 
WCED,  Dubois,  and  WISR,  Butler, 
has  joined  KDKA,  Pittsburgh,  as  stu- 

dio operator. 
A.  W.  STEWART,  superintendent  of 
the  NYA  radio  shop  at  Blinn  College, 
has  resigned  to  become  chief  engineer 
of  KBWD,  Brownwood,  Tex. 

WOR  Staff  Changes 
ENGINEERING  staff  of  WOR, 
New  York,  has  lost  three  members 
recently.  After  almost  15  years  of 
continuous  service,  Ernest  Ridley, 
has  resigned  from  the  staff  of  the 
transmitter  at  Carteret,  N.  J.,  due 
to  illness  and  will  be  replaced  by 
Harry  Brown.  Daniel  Ehrenreich 
was  recently  commissioned  a  lieu- 

tenant in  the  Army  Signal  Corps 
and  Richard  James  has  resigned 
because  of  illness.  Mary  Mancuso 
has  joined  the  engineering  staff's office. 

Percy  Mead 
PERCY  MEAD,  28,  radio  inspector 
of  the  FCC  and  former  transmitter 
operator  of  WWRL,  New  York, 
died  April  24  at  the  New  York 
Hospital  of  a  kidney  ailment. 
Prior  to  joining  WWRL  in  1936,  he 
was  with  WOV,  New  York,  for  two 
years.  He  leaves  a  wife  and  two- 
year-old  son. 

FEMININE  INVADERS  of  the 
control  room  have  added  two  more 
stations  to  their  ranks.  At  top, 
Ellen  Trotter,  with  no  formal 
technical  training  whatsoever  save 
some  experience  gained  at  the  U  of 
Minnesota's  WLB,  takes  over  back- 

ground and  transition  music,  han- 
dling transcriptions  and  tone  con- 

trol at  WCCO,  Minneapolis.  Below, 
19-year-old  Grace  Krueger,  becomes 
the  first  woman  replacement  in  the 
technical  department  of  KMBC, 
Kansas  City.  Miss  Krueger,  who 
holds  a  first  class  radiotelephone 
license,  received  her  training  at 
Kansas'  NYA  radio  unit  at  Topeka. 

Inspector  Applications 
CLOSING  application  date  for  radio 
inspector  with  the  FCC  has  been  ex- 

tended to  May  29  in  order  to  secure 
sufficient  qualified  eligibles  it  was  said. 
Application  forms  may  be  secured  from 
the  Civil  Service  Commission  and  the 
positions  pay  from  $2,000  to  $2,600  per 

year. 
CANADIAN  newscasters  and  the 
newsroom  of  the  Canadian  Broadcast- 

ing Corp.  at  Toronto  will  be  featured 
in  a  June  release  of  the  Canadian 
government's  National  Film  Board 
monthly  documentary  films.  The  pic- 

ture will  portray  the  story  of  Canada's communications  in  wartime. 

WIAC 

580  Kc.    •    5000  Watts 

"First  on  all  Puerto  Rico  Dials 

Box  4504 

San  Juan,  P.  R. 

Winner 
JAMES  HENNINGER,  chief 
engineer  of  WIBG,  Glenside, 
Pa.,  was  presented  with  the 
special  award  given  annually 
by  staff  announcers  to  a  mem- 

ber of  the  engineering  staff. 
The  award  consists  of  a  two- 
inch  piece  of  lead  pipe,  and  is 
called  "The  Order  of  the  Lead 
Pipe".  The  emblem  is  a  token 
of  esteem  from  the  announc- 

ers to  show  the  engineer  so 
honored  in  what  high  regard 
he  is  held  by  his  fellow  staff 
members. 

I.A.  Meeting  of  AFRA 
ANNUAL  convention  of  the 
American  Federation  of  Radio  Ar- 

tists wil  be  held  in  Los  Angeles, 
Aug.  7-9,  the  talent  union  has  an- nounced. AFRA  has  negotiated 
renewal  contracts  with  KJBS,  San 
Francisco,  and  WEVD,  New  York, 
the  talent  union  announced,  adding 
that  a  new  contract  with  WNEW, 
New  York,  which  recently  gained 
fulltime  and  increased  its  power 
to  10  kw.,  is  about  agreed  upon. 
Other  contracts  are  about  the  same 
as  their  predecessors,  but  call  for 
wage  increases  for  staff  artists 
and  announcers.  Union  is  also 
negotiating  new  contracts  with 
other  New  York  stations  and  with 
NBC  for  its  sound  effects  men. 

Frank  U.  Fletcher  Joins 

Alien  Property  Branch 
FRANK  U.  FLETCHER,  Wash- 

ington radio  attorney  formerly  on 
the  FCC  staff,  was  sworn  in  last 

Monday  as  a  prin- 
cipal attorney  in the  office  of  the Alien  Property 

Custodian.  He  has 
been  associated 
with  the  law  firm 
of  Spearman, 
Sykes  &  Roberson since  1939,  having 

joined  the  firm 
upon  his  resigna- tion from  the 

FCC,  with  which  he  had  been  asso- ciated the  preceding  five  years. 
Mr.  Fletcher  in  August,  1940, 

was  commissioned  a  first  lieutenant 
in  ordnance.  A  back  injury  result- 

ing from  a  fall,  however,  kept  him 
from  active  duty.  Subsequently  he 
was  placed  in  the  inactive  reserve, 
his  present  Army  status.  Mr. 
Fletcher  is  the  son  of  A.  J.  Fletch- 

er, president  of  WRAL,  Raleigh. 

Mr.  Fletcher 

Union  Contract  For  WPEN 
FOR  the  fifth  consecutive  year  a 
union  contract  with  engineers  of 
WPEN,  Philadelphia,  has  been  signed 
according  to  Arthur  Simon,  general 
manager.  The  new  contract  is  to  run 
two  years. 

Diaries  for  Soldiers 
KERMIT-RAYMOND  Radio  Produc- 

tions, New  Yorlv,  has  appointed  Harold 
Lambert  of  the  Everett  N.  Crosby  tal- 

ent agency  as  national  sales  represen- tative, and  Lillian  Schoen,  formerly 
of  Radio  Subsidiaries,  Pittsburgh,  to 
handle  sales  promotion  for  the  com- 

pany. Kermit-Raymond  during  the  next 
30  days  plans  to  offer  agencies  a  series 
of  live  programs,  titled  Victory  Play- 

house, profits  of  which  will  go  to  the 
USO.  Listeners  will  be  urged  to  send 
in  50  cents  and  the  name  and  address 
of  a  boy  in  the  armed  forces,  who  will 
then  receive  a  copy  of  the  diary-type 
book  "My  Life  in  the  Service". 

COVER  THE 

DETROIT  AREA  with 

CKIUI 

•  You'll  reach  the  8,000,000  people  In  this  rich  defense 

market  quicker,  and  more  economically  over  CKLW— be- 
cause the  alert  program-planning  of  this  live-wire  station, 

gets  the  listeners  22  hours  every  day!  Check  up — on  the 

leading    radio   buy   in   America's   Third    Market — today! 

5,000  Wa«s  Day  and  Night 
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AGEICY 

yn'ppointntefCtf 
PROCTER  &  GAMBLE  Co.,  Cincinnati,  to 
Biow  Co.,  New  York,  for  Teel  dentifrice. 
The  agency  is  currently  making  plans  for 
the  advertising  of  the  product,  which  it 
will  handle  as  of  July  1. 
KRASDALE  FOODS,  New  York  (canned 
food)  and  H.  Mantell,  New  York  (Sheer 
De  Chine  hosiery),  to  Director  &  Lane, 
New  York.  Media  plans  not  completed. 
DR.  LeGEAR  MEDICINE  Co..  St.  Louis 
(poultry  remedy),  to  Simmonds  &  Sim- 
monds,  Chicago,  for  radio,  publication  and 
■direct  mail  advertising.  Phil  W.  Tobias ■and  Lee  Hammett  are  account  executives. 
FOREMAN  &  CLARK,  Los  Angeles  (cloth- 

ing chain),  to  Botsford,  Constantine  & 
Gardner,  San  Francisco.  Plans  are  under 
way  for  a  radio  campaign,  chiefly  news- casts. 
QUAKER  OATS  Co.,  Chicago,  (Muffets), 
to  Sherman  K.  Ellis  &  Co.,  Chicago.  News- 

papers and  radio  will  be  used. 
GENERAL  ELECTRIC  Co.,  Bridgeport, 
Conn.,  to  N.  W.  Ayer  &  Son,  New  York,  for 
its  electronics  era  campaign.  Maxon  Inc., 
New  York,  handles  the  GE  radio  set  and 
"tube  educational  campaign. 
UNITED  INSTITUTE  OF  AERONAU- 

TICS, New  York  (School  of  Mechanical 
Training),  to  Equity  Adv.  Agency,  New 
York.  Radio  will  be  used. 

PRINCE  MACARONI  Co..  Boston,  to  Direc- 
tor &  Lane,  New  York.  Plans  now  under 

"way  for  extensive  radio  campaign. 
WOLFE  NURSERY.  Stephenville,  Tex.,  to 
Fondrom  &  Collins,  Dallas,  distributing  na- 

tionally and  using  about  $30,000  in  radio, 
newspapers  and  magazines. 

McMILLEN  FEED  MILLS,  Fort  "Wayne, )nd.  ( Uogburger  dog  food),  to  Sherman 
K.  Ellis  &  Co.,  Chicago. 
REPUBLIC  OIL  Co.,  Pittsburgh,  to 
Whitman  &  Pratt,  Pittsburgh. 

LaGuardia  Pleads  for  Fulltime  Grant 

For  WNYC;  Fly  Cites  Treaty  Clause 

Everyone  in  the 
WBIG  family  realizes 
his  or  her  responsi- 

bility at  this  time  in 
serving  the  richest 
and  most  populous 
area  in  all  the  South- east. 
Columbia  Broadcastinp 

System  Affiliate. 
^  EDNEY RIDGE DIRECTOR 

THE  VIGOROUS  personality  of 
Ne"w  York  City's  mayor,  Fiorello 
H.  LaGuardia,  again  "v\'as  thrust 
into  the  fight  for  fulltime  operation 

of  WNYC,  the  city's  municipal  sta- 
tion, at  oral  arguments  last  Wed- 

nesday before  the  FCC,  sitting  en 
banc. 

Opposing  the  6-1  proposed  de- 
cision to  deny  WNYC  fulltime  on 

860  kc,  the  clear  channel  on  which 
WCCO,  Minneapolis,  is  the  domi- 

nant station,  the  mayor  disclaimed 
any  intention  of  attacking  CBS, 
owner  of  WCCO.  Then  he  contend- 

ed there  were  too  many  stations  us- 
ing CBS  in  the  Minneapolis  area 

"to  be  wholesome",  and  charged 
that  "CBS  cannot  hog  the  air". 

Denies  Interference 

"I  maintain  that  a  publicly- 
o"WTied  station,  operated  solely  for 
public  service,  does  not  have  to 
beg  because  a  private  corporation, 

organized  for  profit,  doesn't  ap- 
prove," the  mayor  said. 

Mayor  LaGuardia  amplified  the 
contention  of  City  Counsel  John 
D.  J.  Moore  Jr.,  that  fulltime  op- 

eration of  WNYC  would  not  con- 
stitute a  breakdown  of  clear-chan- 

nel operation.  He  said  that  no  evi- 
dence had  been  shown  that 

WNYC's  operation  would  interfere 
with  WCCO,  adding  that  Congress, 
in  approving  the  Communications 
Act  of  1934,  "did  not  intend  that  a 
municipal  station  would  first  have 
to  ask  CBS  or  any  other  network 
for  this  privilege  (fulltime  opera- 

tion)". "We  need  the  service  for  the 

public  good,"  the  mayor  said.  "We need  it  not  only  for  the  7,000,000 
people  in  New  York  but  the  more 
than  10.000,000  people  in  Greater 

New  York  as  well." 
Mr.  Moore,  preceding  Mayor  La- 

Guardia on  the  witness  stand,  said 
that  the  contention  raised  by  FCC 
Chairman  James  Lawrence  Fly 
that  fulltime  operation  of  WNYC 
would  cause  a  rush  of  other  sta- 

tions to  clear  channels,  was  anala- 
gous  to  the  popular  belief  that 
"the  power  to  tax  was  the  power 
to  destroy".  He  quoted  former  Chief 
Justice  Holmes  of  the  Supreme 

Court  as  saying  that  "the  power 
to  tax  was  not  the  power  to  de- 

stroy so  long  as  this  court  is  in 

existence." For  the  FCC  to  hold  to  its  pro- 
posed findings  of  facts  and  con- 

clusions, Mr.  Moore  said,  the  Com- 
mission would  have  to  find  that  no 

benefit  whatever  would  be  con- 
ferred upon  New  York  City's  peo- 

ple by  fulltime  operation  of  WNYC, 
that  there  was  interference  in  the 
primary  area  of  WCCO  and  that 

Bond  Sponsors 

A  TOTAL  of  $79,025  in  De- fense Bonds  has  been  sold  by 
WLBZ,  Bangor,  Me.,  since 
the  launching  Feb.  15,  of  a 
thrice-weekly  half-hour  pro- 

gram, consisting  of  trans- 
cribed patriotic  music  inter- 

spersed with  appeals  to  lis- 
teners to  phone  or  "write  in their  order  for  bonds  to  the 

station.  Each  program  is 
sponsored  by  a  railroad  com- 

pany serving  Bangor:  Cana- dian Pacific  R.  R.,  Maine 
Central  R.  R.  and  Bangor- Aroostook  R.  R. 

there  was  loss  of  service  in  the 
secondary  service  area  of  WCCO 
by  operation  of  WNYC. 
Chairman  Fly  then  said  that 

complying  with  WNYC's  request 
might  be  considered  in  violation  of 
the  Havana  Treaty  "with  regard  to 
clear-channel  operation.  Mr.  Moore 
replied  that  if  WNYC  were  to 
cause  interference  with  operation 
of  WCCO  this  would  not  be  a  vi- 

olation of  the  Havana  Treaty, 
since  it  would  affect  a  domestic 
station. 

Position  of  CBS 

Duke  M.  Patrick,  appearing  for 

CBS,  criticized  WNYC's  applica- 
tion as  a  move  "to  take  advantage 

of  people  who  receive  secondary 
service".  He  said  that  in  its  con- 

sideration of  the  case  the  Com- 
mission would  "have  to  weigh  the 

benefits  to  one  area  by  its  action 
in  contrast  to  harm  to  another." 

Referring  to  the  map  submitted 
by  WNYC  counsel  relating  to  dis- 

tribution of  CBS  stations  in  the 
Minnesota  area,  Mr.  Patrick  said 
that  the  map  failed  to  show  a 
breakdown  of  the  stations'  time  op- 

eration which  would  "reveal  the 
percentage  of  time  on  the  stations 

consumed  by  the  network". Contradicting  WNYC  testimony 
he  said  that  the  Commission's  find- 

ings, based  on  technical  consider- 
ations, were  that  WNYC  fulltime 

operation  would  interfere  with  op- 
eration of  WCCO. 

He  then  said  that  he  could  "ap- 
preciate" the  value  of  WNYC  to 

New  York's  people  but  argued  that 
if  New  York  decided  to  maintain 
its  municipal  station  it  should  file 
an  application  for  use  of  a  fre- 

quency being  used  by  a  New  York 
station  and  "take  up  the  issue 

there". 

A.  W.  Bowen,  special  counsel 
appearing  for  the  State  of  Minne- 

sota, was  quizzed  by  Chairman  Fly 
and    Commissioner    Payne,  (who 

CBS 

KDAL 

1000  Watts  • 

DULUTH 

A  STUDIO  AUDIENCE  and  guest 
stars,  included  in  a  13-week  con- 

tract, go  to  Ernie  Smith,  West 
Coast  sportscaster,  to  conduct 
Speaking  of  Sports  on  KGO,  San 
Francisco,  sponsored  by  Roos  Bros., 
clothing  chain.  Gathered  for  con- 

tract-signing are  (1  to  r)  :  Ray 
Rhodes,  KGO  sales  representative; 
Walt  Davison,  sales  manager; 
Mark  Buckley  (seated)  Lord  & 
Thomas  account  executive  handling 
the  account;  and  Smith. 

610  KC 

Radio  Club  Hears  Talk 

On  Shortwave  Warfare 
INSIGHT  into  the  activities  of  the 
Office  of  the  Coordinator  of  In- 

formation was  given  members  of 
the  Radio  Executives  Club  of  New 
York  on  April  29  when  they  heard 
a  talk  on  "Shortwave  Propagan- 

da" by  Dr.  Allen  H.  Fry,  foreign 
language  chief  of  the  COI. 

Also  speaking  at  the  meeting, 
entertainment  for  which  was  pro- 

vided by  WHOM,  Jersey  City,  was 
Edward  Corsi,  chairman  of  the 
Enemy  Alien  Board,  and  Joseph 
Lang,  general  manager  of  WHOM 
and  chairman  of  the  foreign  lan- 

guage committee  of  the  NAB.  Out- of-town  guests  included  R.  Early 
Wilson,  KABC,  San  Antonio; 
Edith  Dick,  assistant  general  man- 

ager, WWRL,  Woodside,  Long 
Island,  and  Hal  Seville,  WJEJ, 
Hagerstown,  Md. 

cast  the  lone  vote  for  WNYC),  on 
his  authority  for  stating  that  he 

was  appearing  for  people  of  Min- 
nesota and  people  in  surrounding 

states  in  the  secondary  area  of 
WCCO.  Mr.  Bowen  answered  that 

he  did  not  "officially"  represent 
these  people  but  had  been  requested 
by  some  of  them  to  appear  in  their 
behalf  against  any  interference  of 
their  reception  of  WCCO  programs. 

Mr.  Bowen  also  said  that  his 
appearance  had  the  sponsorship 
of  Minnesota  members  of  Congress. 
He  introduced  three  members  of 

Congress  who  were  in  the  audi- 
ence. Representatives  Gale,  Young- 

dahl  and  Andresen. 

Responding  to  the  question  of 
Chairman  Fly  as  to  whether  or  not 
he  knew  if  WNYC's  operation  had 
ever  interfered  with  the  operation 
of  WCCO,  Mr.  Bowen  said  he  knew 
of  no  evidence  of  actual  interfer- 

ence but  had  been  advised  there 
would  be  if  WNYC  extended  its 
service. 
He  said  his  appearance  was 

prompted  by  a  desire  to  protect 
Minnesota  listeners'  right  to  exist- 

ing radio  services.  He  went  on  to 
attack  the  findings  of  WNYC  as 
based  on  their  "belief  that  an 
existing  rule  was  not  proper". 

WBIC 
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Directors  Organize 

Guild  in  New  York 

George  Zachary  Is  Elected  as 
President  of  New  Group 
OPEN  TO  ALL  radio  directors, 
with  a  charter  membership  of  37 
radio  directors  from  advertising 
agencies,  networks  and  the  free- 

lance field.  Radio  Directors  Guild 
has  been  organized  in  New  York 
with  George  Zachary,  freelance  di- 

rector as  president. 
According  to  Mr.  Zachary  the 

RDG,  which  has  no  union  affilia- 
tion, was  formed  with  a  three-fold 

purpose :  To  aid  in  the  development 
of  high  standards  for  radio  enter- 

tainment; to  assist  the  Govern- 
ment actively  in  its  use  of  the  air- 

lanes  for  the  war  effort;  and  to 
establish  a  professional  society  for 
the  men  and  women  who  are  large- 

ly responsible  for  more  mass  en- 
tertainment for  more  millions  of 

people  than  any  group  of  artists  in 
j  the  theatrical  fields. 

I  Officers  and  Members 

1  Other  officers  elected  for  a  one- 
year  term  at  the  first  meeting,  held 

■  April  26,  include  Ed  Byron,  free- 
'  lance,   vice-president;    Ted  Cord- 
ray,  NBC,  secretary;  Lester  Vail, 
NBC,  treasurer.  Members  of  the 
executive    council,    to    serve  six 

,  months,  are  Earle  McGill,  CBS; 
■  Herb  Sanford,  N.  W.  Ayer  &  Son; 
;  Phil  Cohan,  freelance.  The  RDG 
I  voted  to  inaugurate  a  series  of  an- 
]  nual  citations  to  be  awarded  for 
■  outstanding  contributions  to  the 

art  of  radio  entertainment. 
Following  is  the  list  of  charter  members 

of  the  Guild,  and  their  affiliations:  Ira 
Ashley,  Lambert  and  Feasley  ;  Fred  Bethel, 

'  Roger  Bower,  MBS ;  Ed  Byron,  freelance; Jimmy  Church,  Blackett-Sample-Hummert ; 
Phil  Cohan,  freelance;  Lee  Cooley,  Ruth- 
raufl  &  Ryan;  Don  Cope,  Benton  &  Bowles; 
Ted  Corday,  NBC;  Norman  Corwin,  free- 

lance; Ed  Dunham,  NBC;  Ed  Gardner, 
freelance ;   Martin   Gosch,   freelance;  Axel 

'  Gruenberg,  freelance;  Bruce  Kammann, NBC ;  Richard  Leonard,  BLUE;  John  W. 
Loveton,  RuthraufE  &  Ryan ;  John  Mac- 
donell,  freelence ;  Nila  Mack.  CBS;  Lindsay 
McCarey,  BLUE;  Harold  McGee,  freelance; 
Earle  McGill,  CBS;  Arch  Oboler,  freelance; 
Lester  O'Keefe,  NBC;  William  Rainey,  free- lance; Irving  Reis,  freelance ;  Alton  Rinker, 
BLUE;  Herb  Sanford,  N.  W.  Ayer  &  Son; 

,  Robert  L.  Shayon,  MBS;  Bill  Sweets,  NBC  ; 
Bill  Tuttle,  freelance;  Lester  Vail,  NBC ; 
Bob  Welch,  Young  &  Rubicam;  Orson 
Welles,  freelance;  Dodie  Yates,  Benton  & 
Bowles;  George  Zachary,  freelance. 
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RETAIL  STORE  NEWS 

Big  New  York  Outlets  Join  in 
 Feature  on  WJZ  ' 

AS  A  SERVICE  to  both  the  retail 
trade  and  consumers,  WJZ,  New 
York,  has  started  a  series  entitled 
Department  Store  News  in  cooper- 

ation with  New  York  department 
stores,  the  National  Retail  Dry 
Goods  Assn.  furnishing  institution- 

al copy.  The  program  aims  to  give 
the  retail  trade  a  means  of  getting 
across  information  on  how  to  con- 

serve goods  and  the  reasons  for 
restrictions  on  deliveries. 

In  addition  to  giving  the  next 
days  10  best  values,  the  program 
will  acquaint  listeners  with  retail 
politics,  wartime  regulations,  con- 

servation practices  and  merchan- 
dise status.  The  program,  heard 

every  day  except  Saturday,  11:05- 
11:15  p.  m.,  is  handled  by  the  sta- 

tion's new  retail  program  division, 
headed  by  Ken  Farnsworth,  for- 

merly radio  director  of  M.  M.  Hor- 
ton  &  Co.,  New  York,  advertising 
agency. 

WOW  SEEKS  STAY 

OFGRANTTOWKZO 
REITERATING  previous  charges 
that  the  recent  5.000-watt  fulltime 
grant  to  WKZO,  Kalamazoo,  Mich., 
would  seriouslv  infringe  on  its 
service  area,  WOW,  Omaha,  has 
filed  a  petition  in  the  U.  S.  Court 
of  Appeals  for  the  District  of 
Columbia  seeking  a  stay  order 
against  the  FCC's  action.  Petition 
was  through  Segal,  Smith  &  Hen- 

nessey, WOW's  Washington  attor- neys. 
Both  WOW  and  WKZO  operate 

on  590  kc,  the  former  with  5,000 
watts  fulltime  and  the  latter  hold- 

ing a  construction  permit  granted 
last  Nov.  25  to  increase  its  power 
from  5,000  watts  day  and  1,000 
night  to  5,000  watts  unlimited.  The 
Nov.  25  grant  had  been  appealed 
by  WOW  but  was  later  denied  by 
the  Commission  which  on  Aroril  17 
made  the  WKZO  grant  final. 
WOW  in  its  notice  of  appeal  al- 

leges that  a  substantially  greater 
portion  of  its  service  area  would  be 
curtailed  than  would  be  further 
gained  by  WKZO  through  its  in- 

creased power.  WOW  also  contends 
that  the  additional  network  serv- 

ice that  would  result  in  the  section 
added  to  WKZO's  service  area,  is 
already  available  from  WBBM, 
Chicaeo,  and  WJR,  Detroit. 
WKZO  had  answered  the  peti- 

tion by  savina:  that  WOW  would 
not  be  affected  unreasonably  since 
WOW  was  receiving  protection 
more  than  adequate  for  a  Class 
III-A  station. 

The  situation  is  comparable  to  a 
similar  controversy  several  years 
back  when  WKZO,  then  a  daytime 
station,  had  been  authorized  for 
fulltime,  250  watts  night  and  1,000 
day.  That  issue  was  finally  settled 
in  1937  in  favor  of  WKZO  after 
two  and  one-half  years  of  litiga- 
tion. 

Whitehall  Denies  Charges 
WHITEHALL  PHARMACAL  Inc., 
Jersey  City,  hfis  filed  denial  of  allega- 
tions  by  the  Federal  Trade  Commis- 

sion that  it  made  misrepresentations 
in  the  sale  of  "Aspertane".  Allegations 
were  made  that  the  company's  claims regarding  content  of  the  preparation 
were  untrue  because  of  certain  condi- 

tions that  might  be  produced  by  ex- cessive use. 

ROY  COLE,  assistant  news  editor  of 
KWK,  St.  Louis,  in  the  interest  of 
paper  conservation  has  evolved  a  sys- tem said  to  save  25%  of  the  paper  used 
on  the  station's  United  Press  teletypes. 
Cole  feeds  the  paper  back  into  the 
machines  so  that  both  sides  are  used. 

WOV  WILL  APPEAL 

CITY  COURT  RVLim 

WOV,  New  York,  will  appeal  the 
decision  of  City  Court  Judge  Frank 
J.  Carlin,  awarding  overtime  pay 
for  an  hour  a  day  for  a  five-month 
period,  June-October,  1940,  to 
members  of  the  American  Commu- 

nications Assn.  then  employed  at 
WOV  as  engineers  and  announcers. 

Decision  was  handed  down  last 
Tuesday  after  a  hearing  at  which 
Leonard  Boudin,  attorney  for  ACA, 
had  charged  that  the  station  had 
required  these  employes  to  work  an 
hour  a  day  more  than  was  called 
for  in  the  union's  contract  with 
WOV.  Refusal  of  the  station  to  pay 
the  workers  for  this  time  is  said  to 
have  been  one  of  the  causes  of  the 
ACA  strike  against  WOV  early  in 
November,  1940. 

In  stating  WOV's  intention  to  file 
an  appeal  with  the  Appellate  Term 
of  the  New  York  Supreme  Court 

against  Judge  Carlin's  decision, Sanford  Cohen,  representing  WOV,, 
explained  that  the  contract  in  ques- 

tion had  called  for  an  eight-hour 
day  which  the  union  had  interpret- 

ed to  mean  eight  hours  including 
the  workers'  lunch  hour  and  WOV 
had  taken  as  meaning  eight  hours 
exclusive  of  the  lunch  hour.  The 
matter  was  brought  to  arbitration, 
as  provided  in  the  contract  and  the 
arbitrator  had  upheld  the  union, 
whereupon  the  ACA  demanded 
back  pay  for  the  five-month  period. 

Whole  Case  Technical 

WOV  contended  that  the  back 

pay  issue  should  have  been  sub- 
mitted to  the  arbitrator  and  that 

since  this  was  not  done,  ACA  was 
then  precluded  from  obtaining  a 
judgment  for  those  extra  hours  be- 

cause judgment  was  entered  on  the 
arbitrator's  award  which  was 
therefore  "res  adjudicata"  of  the 
matter,  according  to  Mr.  Cohen, 
who  said  the  whole  case  is  a  tech- 

nical legal  matter.  About  a  dozen 
ACA  members  are  concerned,  he 
stated,  and  the  amount  involved  is 
less  than  $3,000. 

Trial  examiner  of  the  National 
Labor  Relations  Board  on  Thurs- 

day reported  on  the  results  of  the 
hearing  of  the  ACA  action  against 
WOV  before  the  NLRB,  recom- 

mending that  the  company  rein- 
state the  ACA  members  with  back 

pay  from  the  time  of  the  strike  to 
the  present  (minus  income  from 
other  employment  during  this 
period),  even  if  this  means  dis- 

charging subsequently  employed 
persons,  according  to  a  union 
spokesman,  who  said  that  the  WOV 
management  is  allowed  20  days 
in  which  to  notify  the  NLRB 
whether  or  not  it  will  comply  with 
the  recommendations,  following 
which  the  board  will  issue  an  order. 
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365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 
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any  other  station. 
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Pooling  of  Patents 

Attacked  by  Bauer 

FCC  Attorney  Tells  Senate 
Probe  of  Radio  Picture 

PATENT  POOLING  and  cross- 
licensing  in  the  communications 
field,  tested  in  Congress  and  the 
courts  numerous  times  during  the 
last  two  decades,  cropped  up  again 
last  week  before  the  Senate  Patents 
Committee  during  testimony  of 
William  H.  Bauer,  FCC  principal 
attorney  and  patent  specialist,  who 
attacked  such  arrangements  en- 

tered into  by  leading  radio  tele- 
phone and  telegraph  companies. 

Appearing  in  connection  with  a 
bill  (S2303)  jointly  proposed  by 

Senators  Bone  (D-Wash.),  O'Ma- 
honey  (D-Wyo.)  and  LaFollette 
(Prog.- Wis.),  which  would  give  the 
President  authority  to  license  any 
patents  to  manufacturers  of  prod- 

ucts regarded  essential  in  the  war 
effort,  Mr.  Bauer  went  over  much 
of  the  ground  heretofore  covered 
in  connection  with  patent  licensing 
pools  of  AT&T,  RCA  and  other 
companies. 

Effects  of  Pooling 

Apropos  broadcasting  develop- 
ment, Mr.  Bauer  said  Congress  had 

never  urged  that  investigations  be 
made  of  patents  peculiar  to  broad- 

casting and  that  therefore  the  FCC 
had  never  made  any  legislative 
recommendations  along  that  line. 
He  said,  however,  that  the  Com- 

mission kept  itself  informed  on  the 
broadcast  patent  picture. 

He  said  he  would  reveal  to  the 
Committee  the  manner  in  which 

"private  control  of  radio  broadcast 
patents,  at  times,  may  interfere 
with  the  Commission's  duties  in 
bringing  about  a  larger  and  more 
effective  use  of  radio  in  the  public 
interest."  He  charged  that  patent 
pooling  prevented  more  extensive 
development  of  broadcasting  fol- 

lowing the  last  war.  "The  manu- 
facturer of  radio  equipment,  par- 
ticularly tubes,"  he  said,  "by  any 

company  was  more  or  less  blocked 
because  of  infringement  of  patent 

rights  held  by  other  companies." 
Mr.  Bauer  reviewed  the  history 

of  the  1920  and  1926  cross-licensing 
agreements  entered  into  by  the  so- 
called  "Radio  Group",  including 
AT&T,  RCA,  General  Electric, 
Westinghouse  and  other  companies. 
Describing  RCA  as  holding  a  "very 
strong  patent  position  in  the  radio 
broadcast  receiver  field",  Mr.  Bau- 

er said  this  company  also  has  the 
exclusive  right  to  manufacture  and 
sell  broadcast  transmitters  under 
the  patents  of  all  of  the  contracting 
companies  and  the  right  to  sub- 

license others  under  its  own  patents 
as  well  as  the  patents  of  General 
Electric  and  Westinghouse. 

"It  is  clear  from  what  I  have 
said,"  he  declared,  "that  the  RCA 
has  a  dominant  patent  position  in 
the  radiobroadcast  receiver  field.  It 

also  has,"  he  said,  "a  very  strong 
patent  position  in  the  transmitter 

field." 
Mr.  Bauer  brought  up  the  sub- 

CONTACT  WITH  THE  FOLKS  back  home  will  be  established  by  the  USO 
mobile  recording  unit  No.  1,  which  will  make  recordings  of  service  men's voices  to  be  broadcast  on  local  radio  stations  in  their  hometowns.  These 
units  are  one  of  the  activities  of  the  National  Catholic  Community  Service 
which  operates  the  Star  Spangled  Network.  Present  at  the  presentation 
ceremonies  were:  (1  to  r)  Martin  H.  Work,  NCCS  radio  consultant  and 
originator  of  the  Star  Spangled  Network;  Jesse  Butcher,  USO  national 
publicity  director;  and  Arthur  Stringer,  NAB. 

Henry  E.  Pursell 
HENRY  E.  PURSELL,  59,  plant 
superintendent  of  Allied  Record 
Mfg.  Co.,  Hollywood,  and  one  of 
the  founders  of  that  concern,  died 
in  Hollywood  Hospital  April  25, 
following  a  lingering  illness.  As- 

sociated with  the  phonograph  rec- 
ord industry  for  25  years,  he  was 

a  pioneer  in  the  development  of 
sound  on  disc  for  motion  pictures 
and  electrical  transcriptions  for 
radio.  He  was  affiliated  with  Co- 

lumbia Phonograph  Co.  at  Bridge- 
port, Conn,  for  many  years.  When 

the  firm  established  an  Oakland, 
Cal.  plant  in  1926,  he  was  trans- ferred to  that  city,  later  going  to 
Hollywood.  When  Allied  Record 
Mfg.  Co.  was  established  in  1934, 
he  aided  in  its  formation. 

William  Mcintosh 
WILLIAM  (Burr)  McINTOSH.  79, 
known  as  The  Cheerful  Philosopher, 
died  on  April  28  from  a  heart  attack. 
He  had  conducted  his  philosophical 
program  on  KFWB  KMTR  and  other 
Los  Angeles  area  stations  for  several 

years. 
ject  of  FM  only  once  and  this  in 
an  effort  to  establish  that  the  FCC 

attempts  "to  establish  new  broad- 
cast services  are  sometimes  ham- 

pered." 

FM  Patents,  Too 

"This  was  definitely  illustrated," 
he  said,  "in  the  case  of  high-fre- 

quency broadcast  stations,  common- 
ly known  as  'FM  broadcast  sta- 

tions'." He  contended  that  if  leg- 
islation proposed  by  the  Commis- 

sion for  common  carrier  patents 
were  extended  in  radiobroadcast 
patents  this  patent  interference 
would  be  eliminated. 

Creekmore  Fath,  special  counsel 
for  the  Senate  Patents  Committee, 
last  week  said  that  other  repre- 

sentatives of  the  FCC  would  be 
called  before  the  Committee  for 
amplification  of  the  report  sub- 

mitted by  Mr.  Bauer.  The  Commit- 
tee will  also  consider  another  bill 

(S2491)  proposed  by  Senators 
O'Mahoney,  Bone  and  LaFollette 
last  Tuesday  to  "amend  the  patent 
laws,  to  prevent  suppression  of 
inventions,  to  promote  the  progress 
of  science  and  the  useful  arts,  and 

for  other  purposes."  It  is  expected 
this  bill  will  be  consinered  jointly 

with  the  Senators'  previous  bill. 

Radio  Is  Criticized 

For  Raucous  Music 

Advertisers  Also  Blamed  for 

'Boogie- Woogie'  Prevalence 
RADIO'S  alleged  emphasis  on 
"boogie-woogie"  music  instead  of 
the  classics  was  condemned  by  the 
New  Jersey  Federation  of  Music 
Clubs  at  its  annual  convention  in 
Atlantic  City  April  25.  Guy  Mar- 
riner,  of  the  U  of  Pennsylvania 
and  music  lecturer  at  Franklin  In- 

stitute of  Philadelphia,  addressing 

the  convention  on  "Musical  Trends 
— Past  and  Present,"  asserted  that 
"young  people  must  have  concerts 
in  halls  to  offset  the  radio". 

Market  Needed 

He  charged  that  "young  people 
turn  out  to  be  'boogie-woogie'  play- 

ers because  they  cannot  find  a  mar- 
ket for  good  music."  Criticizing 

radio's  lack  of  appreciation  of  the 
nation's  musical  needs.  Dr.  Mar- 
riner  said  that  music  appreciation 
and  listening  will  build  spiritual 

strength.  "People  today  want  music 
of  a  heroic  type — music  that  gives 
courage,"  he  said. 

Blame  for  the  preponderance  of 
"boogie-woogie"  on  the  radio  was 
placed  at  the  doors  of  the  adver- 

tisers by  Rhona  Lloyd,  of  the  music 
staff  of  WFIL,  Philadelphia.  She 
told  the  Federation  that  advertis- 

ers demand  "boogie-woogie"  be- 
cause they  think  the  public  de- 
mands it.  She  urged  that  the  proper 

influences  be  brought  to  bear  on 
the  radio  advertisers  to  induce 
a  change  of  listening  tastes. 
"Why  educate  young  people  to  do 

beautiful  things  when  they  cannot 

follow  through?"  she  asked.  "Co- ordinate the  neighborhood,  home, 
club  and  advertisers,  then  you  have 
followed  through  to  a  proper  con- 

clusion." VAN  PATRICK,  sports  director  of 
WHBF,  Rock  Island,  111.,  and  former 
Texas  Christian  football  star,  has 
started  Mutual's  Baseball  Roundup, 
five-minute  sports  summary  available 
to  the  full  MBS  network  Mondays 
through  Fridays  6 :15-6 :20  p.m.  and 
Sunday  6:25-6:30  p.m.  He  is  also 
heai-d  locally  on  Sports  Extra,  daily 
afternoon  90-minute  porgram  of  base- 

ball scores,  play-by-play  descriptions, interviews  and  recorded  music. 

CRYSTALS  by 

Th»  Hipowar  Crystal  Company,  one  of 
Amarica's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  it.  Write  today  for  full 
information. 

HIPOWER  CRYSTAL  CO. 
Salts  DiTiiion— 205  W.  Wacktr  Drin,  Chicago 
Factory— 2035  Charleston  Strtet,  Chicago,  III. 
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Sanders  Hearings 

To  Resume  May  5 
Maier,  Then  CBS  Group,  to 
Appear  at  House  Probe 
HEARINGS  resume  Tuesday,  May 
5,  before  the  House  Interstate  & 
Foreign  Commerce  Committee  on 
the  Sanders  Bill  (HR  5497)  for  re- 

vision of  the  Communications  Act, 
with  the  major  networks  slated  to 
appear  during  the  week. 
NAB   President  Neville  JMiller, 

^  who  was  on  the  stand  when  the 
hearings  recessed  April  16,  is  ex- 

pected to  return  to  complete  his 
;  statement  and  to  answer  questions. 
He  will  be  followed,  under  present 

!  plans,  by  the  CBS  delegation,  in- 
i  eluding  President  William  S.  Paley, 
Executive  Committee  Chairman  Ed- 

.  ward  Klauber,  Research  Director 
j  Frank  Stanton,  General  Counsel 
John  J.  Burns,  and  Elmer  Davis, 

'  news  commentator. 
Recess  for  Convention 

NBC,  which  is  next  in  line,  thus 
far  has  indicated  that  only  Frank 
E.  Mullen,  vice-president  and  gen- 

eral manager,  and  John  T.  Cahill, 
general  counsel,  will  appear.  Niles 

I  Trammell,  president,  is  in  Florida 
,  convalescing  following  a  recent  op- 
,  eration. 

The  hearings  are  expected  to  re- 
-  cess  May  7  or  8  until  May  19,  to 
,  accommodate  witnesses  who  plan 
to  attend  the  NAB  convention  in 
Cleveland  May  11-14.  It  is  expected 
the  Newspaper  -  Radio  Com- 

mittee will  appear  at  that  time, 
assuming  the  networks  have  com- 

pleted their  case.  MBS  has  not  yet 
announced  plans,  but  probably  will 
await  the  testimony  of  the  older 
networks. 
Under  present  plans,  the  FCC 

will  be  called  upon  to  testify  fol- 
lowing presentation  of  the  industry 

case.  Chairman  Clarence  F.  Lea 
(D-Cal.)  indicated  during  the  ini- 

tial days  of  the  hearing  that  he 
would  call  upon  the  Commission 
for  its  formal  policy  views  on  such 
matters  as  newspaper  ovniership,  li- 

censing of  networks,  multiple  own- 
ership, high  power  and  other  cur- 

rent problems  regarding  which 
there  has  been  controversy.  FCC 
Chairman  James  Lawrence  Fly  is 
expected  to  be  the  key  Commis- 

sion witness,  though  all  other  mem- 
bers of  the  Commission  also  may 

be  called. 

WARTIME  SELLING  problems  were 
discussed  by  Government  and  advertis- 

ing officials  in  a  Wartime  Midconti- 
nent  Sales  and  Advertising  Confer- 

ence, held  for  advertising  and  sales 
managers,  May  1-2  at  Hotel  Sherman, 
Chicago,  under  sponsorship  of  the  Chi- 

cago Federated  Advertising  Club. 

PortableRadio-PhonoQraph-LibraryKit  WAR  TALENT  GROUP ^  EFFECTS  CHANGES 

A  SLIGHT  realignment  of  the  of- Is  Developed  for  Army  Troops  Abroad 

BRIDGING  the  gap  between  home 
and  military  duty  for  the  AEF 
around  the  globe,  a  pwiable  radio- 
phonograph-library  kit  has  been 
specially  designed  by  the  Army. 
To  furnish  these  kits  with  the  best 
in  commercial  entertainment  the 
Special  Service  Branch  of  the  Ser- 

vices of  Supply  of  the  Army  is 
arranging  for  pressings  of  the 
leading  sponsored  programs 
through  the  cooperation  of  the  ra- 

dio advisory  committee  of  the  Ad- 
vertising Council. 

Through  the  efforts  of  Maj. 
Gordon  Hittenmark,  sponsors  of 
the  major  programs  are  furnishing 
free  transcriptions  of  their  cur- 

rent programs.  In  this  way  the 
soldiers  may  hear  their  favorite 
programs  at  times  when  they  are 
free  to  listen.  Permission  to  em- 

ploy artists'  services  and  copy- 
righted materials  without  compen- 

sation has  been  given  by  AFRA, 
the  American  Federation  of  Mu- 

sicians, ASCAP  and  BMI. 

All  Types  of  Programs 
Each  of  these  discs  will  record 

a  half-hour  show,  with  15  minutes 
on  each  side.  In  addition  there 
will  be  a  brief  introductory  mes- 

sage from  personalities  of  each 
program  especially  directed  to  the 
troops. 

To  bring  variety  to  each  set  of 
discs  an  attempt  is  being  made  to 
include  representative  types  of 
drama,  comedy,  variety,  and  music. 
Once  a  month  the  plan  is  to  en- 

large the  collection  of  each  kit 
with  more  current  recordings. 
Wherever  American  troops  are 

stationed  these  kits  are  sent.  Re- 
sistant to  any  climate,  each  kit 

contains  a  long  and  shortwave  re- 
ceiver, a  phonograph  turntable,  50 

phonograph  records,  and  25  half- 
hour  broadcast  transcriptions.  The 
operating  mechanism  of  the  pho- 

nograph unit  is  spring-driven  and 
runs  for  15-minutes  at  one  hand 
winding.  It  can  also  be  amplified 
with  or  without  electrical  power 
and  has  both  electrical  and  acous- 

tical pickups. 
The  kits  also  contain  a  collection 

of  song  books,  several  harmonicas, 
100  paper-bound  volumes  of  cur- 

rent fiction  and  a  set  of  spare 
batteries  and  tubes.  Each  kit 
weighs  only  250  pounds  and  is 
contained  in  a  wooden  cabinet. 

Through  special  dispensation  of 
the  Army,  Maj.  Hittenmark  has 
continued  his  broadcast  activities 
at  WRC,  Washington,  where  he 
was  associated  as  a  civilian.  In 

testing; 

IReach  a  big  chunk 
of  ILLINOIS  ...  do 

your  testing  thru  the 
DECATUR  station 

250  W.  1340.  Full  Time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 

September  1940  he  was  called  to 
active  duty  under  his  status  as  a 
captain  in  the  National  Guard  and 
in  March  1941  was  promoted  to 
the  rank  of  major. 

Maj.  Hittenmark  first  conceived 
of  this  plan  for  kits  last  fall  and 
some  kits  were  already  being 

shipped  abroad  before  Pearl  Har- 
bor. The  impetus  of  war  led  to 

expansion  of  the  program  in  its 
present  form.  In  fact  offices  are 
being  opened  in  Chicago,  New 
York  and  Los  Angeles  to  facilitate 
handling  of  program  transcrip- 
tions. 

Irving  Fogel,  Fogel  Productions, 
Hollywood,  is  serving  as  a  civilian 
advisor  on  transcriptions.  Others 
associated  with  the  project  are 
Maj.  Arthur  Farlow,  formerly  of 
J.  Walter  Thompson  Co.,  San 
Francisco;  Frederick  Wile  Jr., 
Young  &  Rubicam,  New  York; 
Hagan  Bayles,  Ruthrauff  &  Ryan, 
New  York;  Arthur  Pryor  Jr., 
BBDO,  New  York;  Jack  Scott, 
Schwimmer  &  Scott,  Chicago. 

KNX  Run  by  Lads 
TO  ACQUAINT  AMBITIOUS  young- 

sters with  actual  duties  and  operation 
problems  encountered  in  a  typical  day 
at  a  major  station,  CBS,  in  keeping 
with  National  Boys  Week,  on  April 
29  turned  over  facilities  of  KNX, 
Hollywood,  to  15  specially  selected 
Los  Angeles  school  boys. 

ficers  of  United  Theatrical  War 
Activities  Inc.,  organized  last  week 
to  coordinate  the  handling  of  all 
Governmental  requests  for  benefit 
performances  by  professional  talent 
in  tlie  East  in  connection  with  the 
war  effort  [Broadcasting,  April 

27],  was  made  by  the  organization's board  of  directors  at  a  meeting  last Monday. 

Bert  Lytell,  president  of  Actors 
Equity,  is  now  president  of  UTWA 
instead  of  chairman.  George  Heller, 
assistant  national  executive  sec- 

retary of  the  American  Federation 
of  Radio  Artists,  is  vice-president. 
Blanche  Witherspoon,  executive 
secretary  of  the  Screen  Actors 
Guild,  is  secretary-treasurer.  James 
Sauter,  manager  of  Air  Features, 
is  executive  director,  in  active 
charge  of  operations. 

Directors  include,  in  addition  to 
the  officers:  Frank  Gillmore,  pres- 

ident, Associate  Actors  &  Artists 
of  America;  Emily  Holt,  national 
executive  secretary,  AFRA;  Ruth 
Richmond,  executive  secretary, 
Chorus  Equity  Assn.;  Lawrence 
Tibbett,  president,  AGMA  and 
AFRA;  Morton  Downey,  AGMA; 
Paul  Dullzell,  executive  secretary- 
treasurer.  Equity;  Florence  Mar- 
ston.  Eastern  representative,  SAG. 

FOREMAN  Co.,  New  York,  has  been 
appointed  national  sales  representative 
of  KLCN,  Blytheville,  Ark. 

t_P         \J  VF  DAY  &  NIGHT 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

RICHMOND  wmo^yA EDWARD  PETRY6.C0.,INC.NATI0NAL  REPRESENTATIVES 
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Winners  Selected 

In  KIRO's  Contest 
Prizes  Are  Announced  During 
Convention  at  Columbus 

SABRA  HOLBROOK,  executive 
director  of  Youthbuilders  Inc. 
New  York,  was  awarded  first  prize 
of  $150  in  the  educational  radio 
contest  sponsored  by  KIRO,  Seattle, 
for  the  best  statement  of  100  words 

or  less  completing  the  sentence,  "If I  had  a  radio  station  one  of  the 

things  I  would  do  .  .  ."  The  contest 
was  established  this  year  by  Saul 
Haas,  KIRO  vice-president,  and 
winners  were  announced  May  4  in 
Columbus,  of  the  Institute  for  Edu- 

cation by  Radio. 
Holders  of  Stock 

Miss  Holbrook's  winning  entry 
was:  "If  I  had  a  radio  station  one 
of  the  things  that  I  would  do  would 
be  to  use  children's  radio  to  develop 
among  post  war  voters  a  devotion 
to  Democracy  as  activating  as  the 
devotion  to  Totalitarianism  which 
the  dictators  have  developed  among 
the  young.  ...  I  would  notify  my 
public  service  department  that  chil- 

dren's sustainers  must  be  broadcast 
for  children  .  .  .  not  for  the  Federal 
Communications  Commission.  .  .  . 
I  would  notify  sponsors  that  com- 

mercial shows  should  be  broadcast 
for  lively  youngsters  .  .  .  not  for 

the  ghosts  of  the  sponsors'  child- 
hood. For  lessons  in  grammar,  lit- 

erature, fairy  tales,  baby  talk  and 
Superman,  I  would  substitute  real- 

ism .  .  .  vivid,  dynamic  drama,  cap- 
turing the  challenge  of  America's 

present  and  future." 
Second  prize  of  $100  was  given 

011a  B.  Hiller,  teacher  of  Pontiac, 
Mich.  Five  winners  of  $50  each 
are:  Ruth  Slonin,  Mnneapolis; 
Para  Lee  Brock,  WATL.  Atlanta; 
Luther  Weaver  of  Luther  Weaver 
&  Assoc.,  St.  Paul;  Marguerite  F. 
Melcher,  Montclair,  N.  J.;  C.  Wil- 
bert  Pettegrew,  WOSU,  Columbus. 
Honorable  mention  was  given  H. 
Miles  Heberer,  radio  speech  instruc- 

tor of  Kansas  State  College,  Man- 
hattan, Kan.;  and  Raymond  W. 

Tyson,  State  College,  Pa. 
Committee  of  judges  consisted 

of:  Major  Harold  W.  Kent,  radio 
division  of  the  War  Department; 

Signal  Corps  Is  Given  Good  Reception 

In  Opening  Campaign  for  Technicians 
WOMEN  as  well  as  men  who  can 
qualify  in  radio  engineering  or  any 
branch  of  the  electronics  field,  will 
be  hired  for  civilian  positions  with 
the  Army  Signal  Corps,  Col.  Fred 
G.  Miller,  heading  a  recruiting  mis- 

sion of  that  branch  of  the  Army 
service,  told  approximately  1,000 
persons  at  a  meeting  staged  in 
NBC  Hollywood  studios  April  26 
[Broadcasting,  April  13].  He  re- 

iterated that  statement  the  follow- 
ing evening  at  a  similar  meeting 

held  to  accommodate  more  than  200 
persons  turned  away  Sunday  after- 
noon. 

Stressing  the  need  for  tech- 
nicians to  maintain  operation  of 

the  Army  communications  facili- 
ties, he  said  those  qualifying  will 

serve  on  a  temporary  civil  service 
basis,  as  civilian  employes  of  the 
Army  Signal  Corps,  with  no  selec- 

tive service  deferment  or  exemption 

promised. 
Many  Hired 

On  a  six-week  nationwide  tour  to 
recruit  technically  trained  workers, 
Col.  Miller,  accompanied  by  a  staff  of 
Army  Signal  Corps  officers  and  spe- 

cial representatives,  is  empowered 
to  hire  personnel  on  the  spot. 

As  a  result  of  the  two  Holly- 
wood meetings,  more  than  170 

radio  and  telephone  technicians 
signed  up  and  were  accepted  for 
civilian  service.  Accompanying  the 
group  is  Coleman  Cook,  of  the 
Civil  Service  Commission,  who  is 
working  directly  with  the  Signal 
Corps  personnel  officer,  arranging 
for  immediate  employment  of  all 
accepted  applicants. 

"We  need  thousands  of  engineers 
and  technicians  immediately,"  Col. 

Lyman  Bryson,  director  of  educa- 
tion, CBS;  Sterling  Fisher,  assis- 
tant public  service  program  direc- 
tor, NBC;  Saul  Haas,  vice-presi- 
dent, KIRO;  George  Jennings,  di- 

rector, School  Broadcast  Confer- 
ence, Chicago;  Hazel  Kenyon,  di- 
rector of  education,  KIRO;  I.  Keith 

Tyler,  director,  Institute  for  Edu- 
cation by  Radio,  Ohio  State  U, 

Columbus;  Alpheus  Smith  and 
Parker  Wheatley,  Northwestern, 
Evanston,  111. 

Why  pl
oy  Wind

man'sbu
ff? "Some  people  waste  a  whole  evening  trying  to 

find  a  'nice,'  'cheap'  place  to  stay.  Not  me!  I 
pick  out  a  good  hotel  and  my  worries  are  over. 

Everything  I  need  is  right  at  my  elbow." 
/.  D.  Findlay,  Raleigh,  N.  C. 

AMERICAN     HOTEL  ASSOCIATION 

FOR  A  FRESH  START 

STOP  AT  A 
HOTEL 

Miller  said.  "The  Signal  Corps 
needs  personnel  to  operate  radio, 
telephone  and  other  equipment  now 
being  turned  out  in  large  quan- 

tities. We  must  obtain  the  highest 
skill  available  in  research,  develop- 

ment, engineering,  production,  in- 
stallation, maintenance,  repair  and 

operation. "We  are  not  soliciting  employes 
of  firms  engaged  in  the  war  effort. 
We  are  trying  to  interest  those  who 
would  find  the  Government  service 
attractive  either  because  this  em- 

ployment would  increase  the  value 
of  their  contributions  to  the  war 
effort  or  because  production  dislo- 

cations growing  out  of  the  change 
from  peace  to  war  conditions  makes 
a  change  of  duties  desirable. 

"Positions  offered  are  on  a  tem- 
porary civil  service  status.  There 

is  no  authority,  at  this  time,  to 
grant  selective  service  deferment, 
or  exemption.  Most  of  the  positions 
are  for  activities  within  the  terri- 

torial limits  of  the  United  States. 
They  are  in  laboratories,  plants, 
offices  and  repair  shops.  Some  are 
close  to  home.  Some  are  in  other 
sections  of  the  United  States,  while 
others  are  in  Alaska,  the  Hawaiian 
Islands  and  other  places  where  we 
have  military  activities. 

"We  require  2,330  radio,  tele- 
phone and  electrical  engineers  and 

physicists  throughout  the  country; 
290  radio  and  telephone  engineers 
for  Panama  and  Island  bases  and 
380  telephone,  radio  and  electrical 
engineers  for  duty  in  Washington. 
In  addition,  we  need  15,000  radio 
repairmen  and  1,200  telephone  re- 

pairmen." 

Positions  available  carry  pay  rat- 
ings of  $1,800  a  year  and  up,  de- 

pending upon  the  individual's  edu- cation, experience  and  nature  of  the 
job  for  which  he  is  accepted,  it 
was  pointed  out. 

A  similar  recruiting  meeting  was 
held  in  San  Francisco  on  May  3. 
Other  cities  on  the  itinerary  and 
dates  of  meetings  are  as  follows: 
Denver,  May  10;  Dallas,  May  13; 
New  Orleans,  May  18;  Atlanta, 

May  21;  Cincinnati,  May  24;  Pitts- 
burgh, May  28;  Philadelphia,  May 

31;  New  York,  June  3;  Boston, 
June  8. 

19  NBC  Shortwaves 

WITH  addition  of  Truth  or  Con- 
sequences and  Horace  Heidi's Treasure  Chest,  a  total  of  19  NBC 

programs  are  now  being  short- 
waved  to  American  soldiers  abroad. 
Procter  &  Gamble,  Cincinnati, 
sponsors  Truth  &  Consequences, 
weekly  half-hour  audience-partici- 

pation program,  for  Ivory  Soap, 
with  Compton  Adv.,  New  York 
handling  the  account.  Horace 
Heidt's  musical  show  advertises 
Tums  for  Lewis-Howe,  St.  Louis. 
Agency  is  Stack-Goble,  New  York. 
Programs  are  rebroadcast  via 
shortwave  Tuesday,  11  a.  m.  and 
Wednesday,  1:15  p.  m.  respectively. 

GAMS  ARE  USED  here  to  denote 
the  redecoration  of  CBS  headquar- 

ters in  San  Francisco.  CBS  redeco 

rated  its  plant  to  receive  the  execu- 
tives and  staff  of  KQW,  new  affili-; 

ate,  which  began  operations  April, 
15.  Receptionists  Dorothy  Beck 
with  (left)  and  Bernie  Coates  bor- 

rowed a  couple  of  brushes  and 
painters'  accoutrements  just  foi the  occasion. 

War  Shortwaves 

WITH  addition  May  8  of  Take  It 
or  Leave  It,  a  total  of  10  CBS 
sponsored  programs  will  be  short-; waved  abroad.  Eversharp,  Chicago 
(pens  and  pencils),  is  sponsor  and 
Blow  Co.,  New  York,  is  agency  for 

the  program,  which  will  be  rebroad- cast Friday,  7-7:30  a.  m.  (EWT)] 
Philip  Morris  &  Co.,  New  York,  ha^ 
added  The  Philij)  Morris  Playhouse 
and  The  Crime  Doctor  to  the  list 
of  seven  commercial  programs  noW| 
broadcast  by  CBS  via  shortwave  to 
U.  S.  service  men  abroad.  The 
Crime  Doctor  will  be  rebroadcast^ 
every  Saturday,  beginning  May  9 
7-7:30  a.  m.  and  The  Philip  Morris 
Playhouse  will  be  transmitted  on 
Wednesdays,  beginning  May  6,  in 
the  same  period.  Blow  Co.,  New York,  is  agency. 

BBC  Using  WJSV  Series 
CHOSEN  by  the  British  Embassy  ir 
Washington  for  rebroadcast  by  Britisl 
stations,  Labor  Neios  Review,  a  weeklj 
program  on  WJSV.  Washington  CBb- 
outlet,  was  selected  as  "the  most  de sirable  summary  of  trends  and  events 
affecting  American  labor,  industry  ant 

related  economics." 
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Leeway  Provided 

In  FCC  Order  to 

Freeze  Equipment 
{Continued  from  page  9) 

ham,  to  increase  its  daytime  power 
from  1,000  to  5,000  watts  as 
against  its  present  authorization  for 
1,000  watts  fulltime  on  610  kc.  In 
this  opinion,  also,  it  held  that  the 
equipment  proposed  to  be  used  is 
already  available  to  the  applicant, 
having  been  procured  from  another 
station  where  a  change  in  equip- 

ment heretofore  had  been  author- 
ized. 

In  the  third  instance,  involving 
WGBR,  Goldsboro,  the  Commission 
brought  out  that  the  entire  station, 
with  the  exception  of  its  antenna 
and  ground  system,  had  been  com- 

pletely destroyed  by  fire  March  24. 
Restoration  of  the  station,  the  Com- 

mission stated,  would  demand  the 
use  of  materials  for  which  priority 
ratings  are  required  and  have  been 
obtained.  All  necessary  equipment 
is  available  to  WGBR,  it  said,  and 
will  be  delivered  within  30  days, 
with  the  exception  of  frequency 
monitors,  which  would  be  available 
in  four  to  six  weeks. 

300  Pending  CPs 

What  disposition  will  be  made  of 
other  cases  selected  from  the  batch 
of  some  300  pending  construction 
permits  remains  to  be  seen.  Chair- 

man Fly  said  about  25  cases  were 
selected  from  the  docket  which 

seem  to  present  problems  of  "great 
emergency"  or  whose  needs  arose 
from  "peculiar  circumstances".  It 
was  indicated  that  a  number,  if  not 
all,  of  these  cases  would  be  consid- 

ered under  the  proviso  permitting 
special  consideration. 

The  memorandum  opinion  of  the 
FCC  stated  that  pursuant  to  the 
DCB  recommendation,  the  Commis- 

sion had  adopted  the  policy  to  grant 
no  application  for  an  authorization 
involving  the  use  of  any  materials 
to  construct  or  change  the  trans- 

mitting facilities  of  any  standard, 
television,  facsimile,  relay  or  high- 
frequency  broadcast  station. 

It  added,  hiowever,  that  the  Com- 
mission had  deferred  action  on  the 

recommendation  of  DCB  with  re- 
spect to  experimental  high-f reqency 

and  non-commercial  educational 
stations.  This,  it  was  learned,  was 
on  the  ground  that  very  little  criti- 

cal material  would  be  involved 
since  there  are  only  a  handful  of 
stations  in  the  educational  category 
and  since  in  the  experimental  field, 
results  might  be  accomplished 
which  would  contribute  to  the  war 
effort.  In  any  event,  the  Commis- 

sion decided  it  wanted  to  look  into 
these  matters  before  deciding  on 
definite  policy. 

Specific  provision  was  made  in 
order  to  preclude  the  issuance  of 
authorizations  involving  essential 
repairs  or  replacements  for  the 
purpose  of  maintaining  existing 
services. 

To  put  into  effect  the  broad  pol- 

Cut  by  Duck 
A  POWER  DIVE  by  an  un- 

identified duck  into  high  ten- 
sion wires  serving  KFBK, 

Sacramento,  on  April  27  put 
the  station  off  the  air  for  five 
hours.  The  bird  landed  on 
two  power  wires  and  caused 
an  arc  which  severed  one  line. 

icy,  the  Commission  provided  pro- 
cedure under  which  applications 

now  on  file  could  be  considered. 
This  specifies  that  every  applicant 
who  desires  to  prosecute  a  pend- 

ing application  involving  critical 
materials  by  June  1  shall  file  a 
formal  petition  setting  forth  facts 
and  circumstances  he  believes 
would  warrant  the  granting  of  the 
application.  The  filing  of  the  peti- 

tion will  be  construed  as  an  in- 
dication of  the  desire  of  the  ap- 

plicant to  prosecute  his  application 
and,  in  the  event  the  petition  is 
denied,  the  application  will  be 
designated  for  hearing.  Failure  to 
file  such  a  petition  by  June  1  or 
some  subsequent  date  which  the 
Commission  may  allow  "will  be 
deemed  an  abandonment  of  the  ap- 

plication and  such  application  will 
be  retired  to  the  closed  files  of  the 
Commission  and  dismissed  without 

prejudice,"  the  opinion  recited. 
All  or  Nothing? 

Comment  from  both  within  the 
FCC  and  industry  sources  with  re- 

spect to  the  latest  "freeze"  was 
that  it  straddled  the  issue  pre- 

sented by  DCB.  The  view  was  that 
the  FCC  •  either  should  freeze  all 
the  way  or  not  at  all  and  leave  the 
job  of  allocation  of  critical  ma- 

terials to  WPB,  which  is  set  up  for 
that  function. 

At  least  two  important  authori- 
zations stemming  from  Treaty  con- 

siderations are  regarded  as  likely. 
These  relate  to  1220  kc,  a  Mexican 
Class  I-A  channel  originally  ear- 

marked for  duplicated  operation  in 
the  Michigan  area  and  the  situa- 

tion surrounding  1070  kc,  on  which 
WAPI,  Birmingham,  operates. 

The  1220  kc.  channel  has  been 
reclassified  by  agreement  with 
Mexico  and  Canada,  it  is  under- 

stood, so  it  can  be  used  in  Ohio,  and 
an  application  is  pending  for  as- 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 

CBS  AffiUate 

Nat'l  Rap.  -  Th«  Katz  Agency  Inc. 

TALLEST  MAN  IN  RADIO? 
Nomination  of  WPAT,  Paterson, 
N.  J.,  is  Hank  Miller  (r),  six  foot 
seven  inch  program  director, 
shown  helping  Steve  Ellis  (1) 
select  records  for  the  latter's  daily 
disc  program,  "The  Music  Makers' Guild."  Looking  on  is  Betty  Brewer, 
Ray  Heatherton's  orchestra. 

signment  of  the  channel,  with  tem- 
porary power  of  5,000  watts,  to 

WGAR.  Ultimately  50,000  watts 
can  be  used  on  the  frequency. 
There  are  competitive  applications 
pending,  however. 

Under  the  Treaty,  it  was  pointed 
out,  priority  rights  for  particular 
assignments  are  valid  for  one  year 
from  March  29 — the  date  the 
Treaty  became  effective.  A  clause 
permitting  a  six-month  extension, 
however,  was  exercised  by  this 
country  so  that  these  priorities  will 
hold  until  September  29.  Presum- 

ably, the  FCC  proposes  to  take  care 
of  these  assignments,  irrespective 
of  the  freeze  situation,  well  in  ad- 

vance of  that  date.  The  availabil- 
ity of  critical  materials,  of  course, 

will  be  a  factor,  it  was  indicated. 

NATIONAL 
REPRESENTATIVE 

WEED  &  COMPANY 

FLORIDA  STATIONS 

ASK  ASCAP  STUDY 
FLORIDA  Assn.  of  Broadcasters, 
meeting  last  week  in  Orlando,  re- 

elected L.  S.  Mitchell,  general 
manager  of  WDAE,  Tampa,  as 
president.  Other  officers  chosen 
were:  John  T.  Hopkins  III,  WJAX, 
Jacksonville,  first  vice-president; 
Gilbert  Freeman,  WTAL,  Talla- 

hassee, second  vice-president;  Fred 
Mizer,  WQAM,  Miami,  secretary- 
treasurer;  Col.  George  C.  Johnson, 
WDBO,  Orlando,  director;  Charles 
E.  Davis,  WWPG,  Lake  Worth, 
director. 

John  Paine,  ASCAP  representa- 
tive, presented  to  the  gathering 

documents  which  that  music  li- 
censing group  proposed  filing  in 

Tallahassee  to  comply  with  the 
Florida  copyright  law.  The 
broadcasters  then  went  on  record 
by  adopting  a  resolution  that  the 
attorney  general  of  Florida  be  ad- 

vised that  they  wished  the  1937-39 
acts  applying  to  copyright  en- 

forced, but  directed  the  president 
to  appoint  a  committee  to  develop 
suitable  legislation  to  be  introduced 
at  the  Legislature  April,  1943, 
which  would  modify  Florida 
statutes  that  legal  contracts  could 
be  entered  into  between  Florida 
breadcasters  and  ASCAP. 

Carl  Haverlin,  attending  the  ses- 
sion on  behalf  of  BMI,  was  ad- 

vised by  the  entire  membership 
that  BMI  contracts  would  be  taken. 

NU-TONE  LABS.  (radio  equip- 
ment), Chicaso,  has  been  ordered  by 

the  Federal  Trade  Commision  to  dis- 
continue certain  representations  in  the 

sale  of  products  designated  as  "aerial eliminators"  and  "line  noise  elimina- 

tors". (Number  Five  of  a  Series) 

Skirmis
h* 

In  the  skirmish  for  sales,  ad- 
vertisers are  sometimes  wont  to 

overlook  an  important  factor — 
merchandising.  Merchandising 

makes  your  advertising  familiar 
to  dealer  and  prospect  alike; 

helps  make  the  sale  today,  the 

impression  for  tomorrow. 
WCHS  offers  you  that  kind  of 

cooperation  in  addition  to  com- 
plete coverage  of  one  of  the 

great  industrial  areas  of  the 
United  States. 

m  A  11  Q  5000  on  580 ■V  V  n  W  CBS-WVN 
Charleston,  WEST  VA. 
represented  by 

THE  BRANHAM  CO. 

*  SKIRMISH,  vi.—To  fight  in 
a  preliminary  or  desultory  way; 

also  used  figuratively. 
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FIRST  FM  APPEAL 

WON  BY  THE  FCC 

THE  FIRST  appeal  ever  to  be  in- 
stituted involving  FM,  growing  out 

of  scarcity  of  facilities  in  the  New 
York  metropolitan  area,  was  dis- 

missed last  week  by  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia,  on  motion  of  the  FCC. 

Frequency  Broadcasting  Co.,  ap- 
plicant for  a  Class  B  station  de- 

signed to  cover  the  metropolitan 
area,  had  filed  two  appeals  last 
year  from  FCC  actions  which  cul- 

minated in  the  grant  of  Class  B 
facilities  to  Interstate  Broadcast- 

ing Co.,  operators  of  WQXR,  con- 
trolled by  John  V.  L.  Hogan,  emi- 

nent radio  engineer.  Originally, 
Frequency  had  been  assigned  to  the 
Class  B  facility  conditionally,  but 
the  FCC,  after  informal  hearings 
involving  all  then  pending  New 
York  applications  for  FM,  assigned 
the  more  desirable  Class  B  facility 
to  Interstate  and  offered  to  Fre- 

quency a  more  limited  Class  A  as- 
signment primarily  for  Brooklyn 

coverage. 
Frequency  on  Oct.  27  filed  two 

separate  appeals  with  the  court 
against  the  FCC  actions.  The  Com- 

mission promptly  sought  dismissal 
of  both  and  Interstate  intervened 
in  opposition  to  Frequency.  The 
court,  through  Associate  Justice 
Harold  M.  Stephens,  last  Tuesday 
announced  dismissal  of  the  appeals. 

BOB  WILLS  and  his  Texas  Play- 
boys, radio  instrumental-vocal  cowboy 

group,  has  been  signed  by  Columbia 
Pictures  Corp.  for  a  series  of  eight 
western  films. 

AilOO,000,000. 

Victor  1fUi/lke$ 
RETAIL  SALES  ARE  UP  30%! 

Retail  sales  in  Beaumont,  Texas,  for  the  year 
ending  March  31,  1941  were  $32,142,850. 
During  the  past  year  this  great  oil-refining 
and  ship  building  center  has  shown  a 
steady  climb  in  retail  sales  volume  ...  an 
estimated  increase  for  the  year  ending 
March  31,  1942  of  $9,900,000  ...  or  30.8%. 
These  payroll  dollars  are  not  staying  idle 
. .  .  they're  being  spent  -  HERE! 
So  place  your  spot  schedule  where  it  will 
reach  this  big  payroll. 

FULL  TIME 

560KC 
1000  WATTS 

BEAUMONT 
Represented  by 

HOWARD    H.    WILSON  COMPANY 
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Paine  Given  Full  Direction  by  ASCAP; 

Buck  Is  Given  15-Year  Advisory  Position 

Mr.  Paine 

CONTINUING  the  reorganization 
of  the  management  setup  of 
ASCAP,  begun  the  week  before  with 
election  of  Deems  Taylor  as  presi- 

dent of  the  So- 
c  i  e  t  y  [Broad- 

casting, April 
27],  the  ASCAP 
board  of  direc- 

tors last  Wednes- 
day vested  in 

General  Manager 
John  G.  Paine 
full  authority  to 
conduct  the  af- 

fairs of  the  So- 
ciety, subject  only 

to  the  control  of  the  board  itself. 
Board  also  aproved  a  15-year 

contract  with  Gene  Buck,  who 
served  as  ASCAP's  president  from 
1923  until  last  week,  under  which 
he  will  act  in  a  consulting  and  ad- 

visory capacity  to  ASCAP  at  an 
annual  salary  of  $25,000.  As  presi- 

dent, Mr.  Buck's  salary  was  $35,- 
000  a  year.  It  had  formerly  been 
$50,000,  but  he  took  a  voluntary 
cut  of  $15,000  when  ASCAP's  in- 

come was  reduced  during  the  radio 
war  last  year. 

Honorary  Post 

Explaining  the  "streamlining" 
process,  an  ASCAP  spokesman  said 
that  Mr.  Taylor,  who  will  serve 
without  salary,  restoring  the  So- 

ciety's presidency  to  the  honorary 
position  it  was  in  the  early  days 
of  ASCAP,  will  in  effect  be  chair- 

man of  the  board.  All  the  details 
of  the  actual  management  of 
ASCAP  will  be  handled  by  Mr. 
Paine,  permitting  a  coordinated 
plan  of  operations  in  place  of  the 
previous  division  of  authority 
under  which  some  functions  were 
directed  by  Mr.  Buck,  others  by 
Mr.  Paine  and  still  others  by  E.  C. 
Mills  as  chairman  of  the  adminis- 

trative committee. 
Future  status  of  Mr.  Mills,  at 

present  in  Cuba  in  connection  with 
Latin  American  copyrights,  was 
not  acted  upon  by  the  board,  which 
postponed  any  action  until  after  his 
return.  Board  also  tabled  a  resolu- 

tion concerning  counsel.  Schwartz 
&  Frohlich  currently  act  in  that 
capacity,  but  special  counsel  has 
been  engaged  on  various  occasions. 
Board  elected  Archibald  Mac- 

Leish,  director  of  the  Office  of 
Facts  &  Figures,  to  ASCAP  mem- 

"He's  rehearsing  for  an  audition 
on  WFDF  Flint  Michigan  after 

the  war." 

bership  on  the  basis  of  several  of 
his  poems  which  have  been  set  to music. 

Robert  L.  Murray,  director  of 
public  relations  for  the  Society,  has 
been  granted  a  leave  of  absence 
for  several  months  and  has  gone  to 
his  Vermont  farm  on  doctor's  or- 

ders to  recuperate  from  his  illness 
of  last  winter. 

ASCAP  Ruling  Upheld 
APPELLATE  Division  of  the  New 
York  Supreme  Court  last  Friday 
upheld  the  ruling  of  Supreme  Court 
Justice  Louis  A.  Valente  which  de- 

nied ASCAP's  motion  to  dismiss 
the  suit  of  BMI  and  Edward  B. 
Marks  Music  Corp.  against  AS- 

CAP, Court  gave  ASCAP  ten  days 
in  which  to  file  its  answer  to  the 
suit,  which  is  a  test  case  designed 
to  determine  whether  the  perform- 

ance rights  in  a  piece  of  music  be- 
long to  the  composer  or  to  the  pub- lisher. 

Political  Speaker  Names 
WMCA  in  Libel  Action 
LIBEL  SUIT,  which  may  establish 
an  important  precedent  for  the 
still  incomplete  radio  libel  statutes, 
has  been  filed  in  New  York  Su- 

preme Court  against  WMCA,  New 
York,  by  Dr.  Emanuel  M.  Joseph- 
son,  of  New  York.  Seeking  $100,000 
damages  for  "criminal  defamation 
of  character",  the  plaintiff  charges 
that  Mayor  LaGuardia  of  New 
York,  in  a  speech  broadcast  on 
WMCA  during  the  city  election 
campaign  last  fall,  referred  to  him 
disparagingly.  Dr.  Josephson  is 
suing  WMCA  only  and  has  not 
named  the  mayor  as  a  defendant. 

The  suit  brings  up  the  unsettled 
question  as  to  whether  a  broadcast- 

ing station  or  broadcaster  is  liable 
for  defamatory  or  libelous  remarks 
made  by  an  individual  or  organiza- 

tion using  its  facilities.  Similar  libel 
charges  amounting  to  another 
$500,000  have  been  brought  by  Dr. 
josephson  against  the  New  York 
Times,  Herald-Tribune  and  World- 
Telegram. 

Cigar  Breaks 
WEBSTER  -  EISENLOHR,  New 
York,  on  April  27  started  its  an- 

nual Spring  campaign  of  chain- 
break  announcements  to  run  13 
weeks  on  ten  stations  for  its  cigar 
products.  Seven  announcements 
weekly  are  heard  on  WJSV,  Wash- 

ington, for  Henrietta  Populares, 
and  five-weekly  for  Tom  Moore 
cigars  on  KRLD  and  WFAA,  Dal- 

las; KNOW,  Austin;  WACO, 
Waco;  KRIS,  Corpus  Christi; 
KGBS,  Harlingen,  Tex.;  WDAS 
and  KMBC,  Kansas  City;  KFH, 
Wichita.  Agency  is  N.  W.  Ayer  & 
Son,  New  York. 

Congress  Holds  Up 

Salary  for  Watson 
Senate  Follows  House  Lead 
In  Action  on  Analyst 

INCENSED  over  the  failure  of  the 
FCC  to  release  Dr.  Goodwin  Wat- 

son, chief  analyst  of  its  Foreign 
Broadcast  Monitoring  Service,  Con- 

gress last  week  itself  took  action 
by  finally  voting  to  discontinue  the 
$5,600  salary  for  the  official,  who 
has  been  charged  with  alleged 
Communist  Front  activities.  Fol- 

lowing the  lead  of  the  House,  the 
Senate  last  Thursday  specified 
that  none  of  the  FCC  appropria- 

tion for  the  next  fiscal  year  shall 

be  used  to  pay  Dr.  Watson's  salary. 
The  Senate,  voting  last  Thurs- 

day on  the  Independent  Offices 
Appropriation  Bill,  agreed  to  the 
amendment  of  the  Senate  Appro- 

priations Committee  that  $312,460 
be  cut  from  the  House-approved 
FCC  1943  appropriation  of  $4^- 
991,219,  which  included  the  salary 
of  Dr.  Watson. 

Unprecedented  Action 
In  agreeing  to  the  amendment 

the  Senate  followed  the  almost  un- 
precedented ruling  of  the  House 

Committee  which  prohibited  use  of 

appropriated  funds  of  the  Com- 
mission for  payment  of  Dr.  Good- 

win Watson's  salary  though  ap- 
proving all  other  allotments. 

During  Senate  hearings  on  the 
bill,  FCC  Chairman  James  Law- 

rence Fly  and  Commissioner  Clif- 
ford J.  Durr  testified  on  behalf  of 

Dr.  Watson  and  were  subjected  to 
intensive  questioning  on  Dr.  Wat- 

son's alleged  aflSliations  with 
Communist-front  activities,  the  ac- 

cusations against  Dr.  Watson  hav- 
ing arisen  from  investigations  made 

by  the  Dies  Committee. 
Chairman  Fly  took  the  initiative 

at  Committee  hearings  and  ex- 
plained that  the  attacks  on  the 

FBMS  chief  analyst  had  been 
based  on  "deductions"  from  a 
"limited  number  of  writings  of  Mr. 
Watson,  or  I  might  say,  limited 

extracts  from  writings  of  Mr. 'Wat- son indicated  that  he  viewed  the 
Russian  system  with  some  degree 

of  favor." 

Tantamount  to  firing  Dr.  Wat- 
son, the  ruling  of  the  Senate  means 

that  after  June  30,  expiration  of 
his  appointment,  no  funds  will  be 
available  for  payment  of  his  salary. 

687  Sign  With  BMI 
A  TOTAL  of  687  radio  stations  and 
12  networks,  national  and  regional, 
have  signed  the  new  BMI  eight-year 
contracts,  Carl  Haverlin,  BMI  vice- 
president  in  charge  of  stations,  said 
last  Friday.  These  stations  account 
for  well  over  90%  of  the  industry 
dollar  volume,  he  said. 

25  0    WATTS  9  1400  KILOCYCLES 

NEWS  /  WHBO 
Every  Hour  on  the  Hour MEMPHIS,  TENN. 

NEWS  —  MUSIC PORT 
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MAIL  WEIGHT  RULE 

BRI^GS  PROTESTS 

]  POST    OFFICE    ruling  (Order 
1 17471)  prohibiting  packages  ex- 

ceeding 11  pounds  in  weight  from 
being  sent  outside  continental  lim- 

its of  the  United  States  has  aroused 
protests  of  broadcasters  who  point 
out  that  the  order  will  prevent 
transcriptions  being  sent  to  Alaska, 

■  Hawaii,  Canal  Zone,  Puerto  Rico 
I  and  island  possessions. 

It  is  understood  that  NBC  has 
protested  the  ruling  on  the  basis 
that  it  will  prevent  shipment  of 
transcriptions  to  Hawaii,  which 
the  company  states  are  contributing 
greatly  to  the  upkeep  of  civilian 
and  military  morale. 

Post  Office  officials  in  Washing- 
ton told  Broadcasting  last  Friday 

that  exceptions  to  the  ruling  will 
be  considered  in  conjunction  with 
the  Army  and  Navy  which  recom- 

mended the  Post  Office  order. 
Deputy  Second  Assistant  Post- 

master General  John  E.  Lamiell 
said  protests  against  the  ruling 
should  be  directed  to  the  Second 
Assistant  Postmaster  General, 
Smith  W.  Purdum,  who  will  con- 

sider each  protest  on  its  individual 
merits  and  then  direct  it  to  Army 
and  Navy  officials. 

Mr.  Lamiell  said  he  felt  mailing 
of  transcriptions  would  be  excepted 
in  view  of  their  morale  value  but 
added  that  such  exception  would  be 

'  entirely  up  to  the  discretion  of 
Army  and  Navy  officials. 

Blue  Network  Exploits  Its  Sales  Story 

As  Industry  Nears  First  War  Summer 

Young  &  Rubicam  Plans 
Coast    Staff  Transfers 

[  WITH  SEASONAL  tapering  off  of 
its  West  Coast  program  origina- 

tions. Young  &  Rubicam,  is  trans- 
ferring several  Hollywood  produc- 

ers to  the  agency's  New  York  head- quarters for  the  summer.  Hendrik 
Booraem  Jr.,  producer  of  the  CBS 
Screen  Guild  Theatre,  sponsored  by 

.  Gulf  Oil  Corp.,  with  close  of  the 
current  season,  was  first  to  be 
shifted  to  New  York  for  other  as- 
signments. 
Anton  (Tony)  Hardt,  assistant 

producer  of  the  weekly  CBS  Silver 
Theatre,  sponsored  by  International 
Silver  Co.,  will  follow.  Ted  Sherde- 
man,  head  producer  of  that  show, 
remains  in  Hollywood  for  other  as- 
isignments.  He  is  now  preparing 
the  dramatic  series  Those  We  Love 
as  a  summer  substitute,  effective 
July  1,  for  the  NBC  Time  to  Smile, 
sponsored  by  Bristol-Myers  Co. 
(Ipana,  Sal  Hepatica),  Wednesday, 
9-9:30  p.m.  (EWT).  Carroll  Nye, 
assistant  West  Coast  publicity  di- 

rector, was  transferred  to  New 
York  a  few  weeks  ago  to  do  re- 

search for  the  half-hour  program, 
We  the  People  at  War,  which 
started  April  26  on  CBS  for  Gulf 
Oil  Co.  as  a  summer  substitute. 
Other  shifts  from  Hollywood  will 
be  made  in  the  next  few  weeks. 

United' s  List  of  Accounts 
IN  A  FORM  letter  sent  to  stations 
throughout  the  country.  United 
Adv.  Cos.,  Chicago,  through  N.  J. 
McMahon,  president,  has  listed 
mail  order  accounts  which  the 
agency  is  offering  to  stations.  The 
accounts  include  life  insurance, 
razor  blades,  bunion  treatment, 
hiouse  numbers,  knitting  needles, 
rugs,  mattresses,  telescopes,  flags, 
piano  courses,  color  cameras,  vita- 
m  i  n  s,  identification  bracelets, 
fountain  pens  and  memorials. 

AS  A  GUIDE  for  its  sales  force 
and  for  the  information  of  inter- 

ested advertisers,  the  BLUE  has 
issued  a  22-page  booklet  titled  How 
About  Selling  in  Our  First  War- 
Summer?  which  predicts  that  this 
summer  will  be  one  of  radio's  most 
successful  seasons. 
Reason  for  the  prediction  is 

threefold:  Wages  are  at  the  high- 
est level  since  1929;  with  fewer 

commodities  to  buy,  millions  of  di- 
verted dollars  will  be  spent  on 

merchandise  that  can  still  be 
bought;  with  added  war  interest, 
millions  more  will  listen  this  sum- 

mer to  their  radios. 

Spending  Power 

Using  the  Department  of  Com- 
merce estimate  that  the  national 

income  has  increased  22.6%  over 
1940,  the  BLUE  analysis  states: 
"Making  allowance  for  an  in- 

crease in  living  costs  (estimated 
at  12%  for  1942)  plus  purchases  of 
war  savings  bonds  and  new  direct 
and  indirect  taxes,  there  will 
still  be  a  vast  untapped  reservoir 
of  spending  power.  Money  that 
bought  new  cars,  gasoline,  refrig- 

erators, will  be  spent — but  only  on 
the  things  for  which  advertisers 
create  the  desire. 

Charts  and  figures  from  the 
NAB's  survey  in  1939  of  Urban 
Listening  in  the  United  States  are 
used  by  the  BLUE  to  illustrate  how 
even  in  1939  the  drop  in  listening 
during  the  summer  was  only  6% 
below  the  annual  average. 

"In  1942,"  the  booklet  states, 
"the  normal  audience  will  probably 
decrease  even  less,  if  the  radio 

buying  of  1941  is  any  guide." 
The  study  concludes  with  points 

in  favor  of  summer  advertising  in 
any  year,  and  a  discussion  of  the 
12%%  rebate  on  gross  billings  for 
an  advertiser  using  a  52-time  con- 

tract, thus  making  the  cost  of  a 
summer  week  of  radio  advertising 
66.6%  less  than  the  cost  per  week 
of  advertising  placed  on  a  39-week 
basis. 

Texaco  Summer  Plans 

TEXAS  Co.,  New  York,  about 
July  5  has  decided  to  substitute  a 
straight  musical  show  for  Fred 
Allen  in  the  Sunday  evening  9-10 
period  on  CBS.  While  Allen  takes 
a  vacation,  the  summer  replace- 

ment program  will  continue  to 
feature  Al  Goodman's  orchestra 
and  other  features  are  currently 
under  consideration,  according  to 
Buchanan  &  Co.,  New  York,  the 
agency. 

Ruppert  Adding 
JACOB  RUPPERT  BREWERY, 
New  York,  on  Aoril  20  added  four 
New  York  stations  —  WNEW, 
WHN  WMCA  WQXR— to  the  list 
carrying  one-half  n-.inute  and  one- 
minute  transcribed  and  live  an- 

nouncements for  Ruppert  beer  and 
ale.  The  list  of  stations  now  totals 
28,  each  varying  as  to  number  of 
announcements  per  week,  accord- 

ing to  Ruthrauff  &  Ryan,  New 
York,  agency  in  charge. 

IT  HITS  THE  SPOT,  these  three 
claim  as  they  go  to  work  on  a 
Pepsi-Cola  dispenser.  The  firm 
starts  May  4  a  five-weekly  daily 
jingle  series,  with  savings  bond 
awards,  on  the  BLUE  Monday 
through  Friday  at  9:55  p.m. 
Quaffers  are  (1  to  r)  Albert  Foetz, 
Pepsi-Cola  advertising  manager; 
William  Reydel,  vice-president  of 
Newell-Emmett  Co.,  New  York; 
D.  R.  Buckham,  BLUE  salesman. 

HighCourtUpholds 

Order  on  Marmola 

Sustains    FTC    in  Directing 

Company  to  Cease  Claims 
THE  Supreme  Court  in  a  unani- 

mous decision  last  Monday  affirmed 
an  order  of  the  Federal  Trade  Com- 

mission against  the  Raladam  Co., 
Detroit,  directing  the  company  to 
cease  and  desist  from  cejtain  rep- 

resentations concerning  efficacy  or 

safety  of  its'  Marmola. 
A  previous  order  against  the 

company  had  been  set  aside  by  the 
Supreme  Court  in  1929  on  the 
ground  that  the  FTC  had  not  found 

competition  with  the  company's 
preparation  in  the  interstate 
market,  ground  upon  which  the 
FTC  had  isued  its  order.  The  Su- 

preme Court  at  that  time,  however, 
stated  that  "if  the  necessity  of  pro- 

tecting the  public  against  danger- 
ously misleading  advertisements 

of  a  remedy  sold  in  interstate  com- 
merce were  all  that  is  necessary  to 

give  the  Commisison  jurisdiction, 
the  order  could  not  successfully  be 

assailed." 
Present  procedings  were  insti- 

tuted May,  1935,  and  after  ex- 
tended hearings  before  the  FTC, 

the  Commision  isued  an  order  find- 
ing that  26  products  competed  with 

Marmola  in  interstate  commerce. 
The  record  further  showed  that 
Marmola  sales  were  made  through 
wholesalers  and  retailers  through- 

out the  country  who  also  sold 
numerous  fat-removing  remedies. 

This  order  was  set  aside  by  the 
Circuit  Court  of  Appeals  for  the 
Sixth  District  (Cincinnati)  on 
grounds  that  no  evidence  supported 

the  FTC's  finding  that  Raladam's 
alleged  unfair  methods  of  competi- 

tion "substantially  injure  or  tend 
to  injure  the  business  of  any  com- 

petitor". 

The  Supreme  Court,  however, 
ruled  that  the  findings  of  the  FTC 
were  an  adequate  basis  for  its 
order. 

COVERAGE 

CJOR's   1000   watts  on 

600  K.C.  gives  us  the  beat 

possible  use  of  the  best 
channel  in  this  area. 

CJOR Vancouver— B.  C. Nat.  Rep.: 

J.  H.  McGillvra  (US) 
H.  N.  Stovin  (Canada) 
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A  Radio  Clinic  for  Department  Stores 

Frank  Probe  of  Retailer 
Problems  Planned 

By  NAB 

By  FRANK  E.  PELLEGRIN 
Director,  NAB  Dept.  of 
Broadcast  Advertising 

IF  THE  RADIO  industry  made  a 
concerted  effort  to  sell  radio  adver- 

tising to  department  stores — what 
would  be  the  potential? 

Consider:  In  1940,  total  newspa- 
per advertising  amounted  to  $545,- 

000,000;  of  this,  retail  advertising 
amounted  to  $395,000,000.  By  com- 

parison radio's  total  was  $208,000,- 
000,  and  retail  advertising  in  radio 
amounted  to  $59,000,000. 

How  much  of  the  newspaper's 
terrific  retail  billing  came  from  de- 

partment stores?  There  are  two 
answers  to  that  question.  One  is 
that  the  department  stores  them- 

selves accounted  for  42.3%  of  total 
retail  advertising  space  in  news- 

papers, but  only  for  8.4%  of  radio's 
total  retail  time.  Thus  the  depart- 

ment store  billing  in  newspapers  is 
somewhere  in  the  neighborhood  of 
$150,000,000,  while  it  is  less  than 
$5,000,000  in  radio. 

Getting  Their  Cues 

The  other  answer  is  that  depart- 
ment store  advertising  directly  in- 

fluences nearly  all  other  retail  ad- 
vertising. Specialty  shops,  stores 

featuring  women's  and  men's  wear, 
milliners,  shoe  stores — all  look  to 
the  department  stores  for  their  cue 
in  local  advertising.  Thus  it  may 
be  urged  that  far  more  than  42.3% 
of  newspaper  retail  linage  is  in- 

volved when  one  speaks  of  depart- 
ment store  influence  on  local  adver- 
tising billings. 

As  radio  salesmen  tighten  their 
belts  for  the  battle  to  maintain  ra- 

dio revenue  during  this  emergency, 
and  look  for  a  major  source  of  re- 

placement income,  it's  no  wonder 
that  department  stores  loom  as 
large  as  a  transmitter  on  a  prairie 
skyline. 

Six  months  ago  at  a  now-historic 
meeting  in  New  York  of  the  NAB 
Sales  Managers  Executive  Com- 

mittee, plans  were  laid  to  win  for 
radio  a  respectable  percentage  of 
the  department  store — and  conse- 

quently the  entire  retail — advertis- 
ing budget.  Basically  it  was  agreed 

that  if,  after  20  years  of  individual 
effort,  radio  stations  had  been  able 
to  secure  only  8.4%  of  their  local 
billing  from  department  stores,  a 
new  approach  to  the  problem  was 
probably  indicated.  Any  such  ap- 

proach, it  was  felt,  should  be  based 
on  a  thorough  study  that  could 
provide  the  framework  for  a  gen- 

eral, industry-wide  campaign. 
Representing  most  of  the  leading 

department  stores  in  the  country  is 
the  National  Retail  Dry  Goods 
Assn.,  whose  Sales  Promotion  De- 

partment, managed  by  Richard  G. 
Meybohm,  is  primarily  concerned 

with  advertising  and  other  forms 
of  store  promotion.  To  the  NRDGA, 
then,  went  the  NAB.  The  first 
stage  in  the  program  was  a  panel 
discussion  on  "Radio  Advertising 
for  Department  Stores",  conducted 
by  the  NAB  Sales  Managers  Exec- 

utive Committee  at  the  national 
NRDGA  convention  last  January 
in  New  York.  Simultaneously,  an 
invitation  was  issued  for  the 
NRDGA  to  conduct  a  similar  clinic 
at  the  national  NAB  convention 
May  11  at  Cleveland. 

Meantime,  a  national  study  was 
instituted  by  Mr.  Meybohm.  A  de- 

tailed, nine-page  questionnaire, 
billed  as  "a  radio  survey  to  end  all 
radio  surveys",  was  sent  to  1,500 
NRDGA  members  coast  to  coast, 
searching  for  the  intimate,  inside, 
and  often  confidential  low-down  on 
what's  good  and  what's  bad  about 
radio  for  department  stores. 

As  the  questionnaires  came  back 
the  work  of  analysis  and  tabulation 
was  begun  by  the  NRDGA.  At 
least  several  months  will  be  re- 

quired for  a  full  study,  but  even  a 
casual  review  of  the  replies  has 
already  indicated  the  major  trend 
that  the  radio  industry  should  fol- 

low in  its  approach  to  the  rich  and 
promising  department  store  mar- ket. 

Salesmen  Blamed 

In  a  sentence,  the  overwhelming 
majority  of  department  store  ad- 

vertising managers  have  declared 
that  radio  salesmen  generally  know 
too  little  about  department  store 
merchandising  problems  to  do  an 
intelligent  and  effective  job  of  ra- 

dio interpretation,  sales  and  ser- 
vice. 

Notable  exceptions  and  partial 
exceptions,  detailed  in  some  of  the 

Dept.  Store  Expert 

RICHARD  G.  MEYBOHN 
Mgr.  Sales  Promotion  Division 

National  Retail  Dry  Goods  Assn. 

replies,  serve  to  clinch  the  point. 
Isolated  stations  here  and  there 
have  done  a  remarkable  job,  and 
this  testimony  serves  as  a  double- 
check  for  the  main  thesis. 

That  this  survey  provides  an  ex- 
haustive analysis  may  be  seen  by 

the  fact  that  each  questionnaire  re- 
quires 242  separate  tabulations,  ex- 

clusive of  any  cross-indexing.  In 
the  wealth  of  detail  yet  to  be  un- 

covered is  the  meat,  bone  and  sinew 
with  which  the  Sales  Managers 
Division  of  the  NAB  hopes  at  last 
to  be  able  to  construct  a  sales  cam- 

paign that  will  develop  a  source  of 
revenue  greater  than  any  now 
known  to  radio. 

Highlights  of  the  study  will  be 
brought  out  at  the  NAB  convention 
in  Cleveland  May  11  when  Mr. 
Meybohm  and  his  panel  of  depart- 

ment store  experts  take  the  floor 
at  2:30  p.  m.  Because  of  the  pre- 

liminary analysis,  the  early  plans 
for  this  clinic  were  scrapped  and 

new  plans  were  laid  on  diametric- 
ally opposite  lines.  Instead  of  as- 

sembling a  committee  of  men  who 
had  used  radio  with  unusual  and 
extraordinary  success,  and  whose 
contribution  to  the  NAB  Sales 
Managers  would  therefore  sum  up 

to  a  "you've-got-something-there" 
accolade,  the  NRDGA  clinicians 
will  be  experts  in  department  store 
problems — and  they  will  hew  to 
that  line. 

What  had  started  out  to  be  a  la- 
miliar  discussion  of  radio  tech- 

niques has  developed  into  an  in- 
tensive course  on  what  makes  a 

department  store  tick,  for  the  very 
sound  reason  that  department  store 

executives  have  said  that's  what's 
the  matter  with  radio  selling. 

A  Program  of  Action 
As  soon  as  possible  thereafter  the 

survey  analysis  will  be  completed 
and  released  by  the  NRDGA  in  a 
series  of  constructive,  informative, 
pull-no-punches  articles.  The  ques- 

tionnaires will  also  be  turned  over 
to  the  NAB  Department  of  Broad- 

cast Advertising,  for  further  study 
from  the  particular  point  of  view 
of  the  time  salesman.  Again  the 
findings  will  see  print,  in  Broad- 

casting magazine,  as  a  supplement 
to  the  NAB  "Manual  of  Radio  Ad- 

vertising", and  in  other  forms. 
A  concrete  program  of  action 

will  get  under  way  as  soon  as  pos- 
sible. Exactly  what  form  it  will 

take  is  still  anybody's  guess,  but 
the  broad  outlines  should  come 
from  the  Cleveland  clinic.  Many 
suggestions  have  already  been 
made  and  more  will  undoubtedly 
come  piling  in.  At  this  writing,  the 
sky  is  the  limit  and  every  proposal 
will  get  consideration. 

While  most  phases  of  the  cam- 
paign will  no  doubt  revolve  around 

the  inescapable  necessity  for  hard 
and  routine  work,  some  may  be 
spectacular.  Eugene  Carr,  chair- 

man of  the  NAB  Sales  Managers 
Executive    Committee,    who  has 

made  this  department  store  activ- 
ity one  of  the  chief  topics  of  im- 

portance during  his  term,  has  pro- 
posed, for  example,  that  an  annual 

"Radio  Institute"  might  profitably 
be  financed  by  the  radio  industry 
where  department  store  executives 
could  be  sent  at  nominal  cost  to 
spend  the  better  part  of  a  week  at 
some  secluded  resort,  with  a  staff 
of  radio  experts  on  hand  to  conduct 
courses  and  give  practical  demon- 

strations on  how  to  get  the  most 
out  of  the  radio  medium. 

The  NRDGA  has  countered  with 

a  suggestion  for  a  similar  "Insti- tute" for  radio  men,  to  be  staged 
by  merchandising  experts.  For  any 
such  ambitious  undertaking  a  spe- 

cial war  chest  would  be  needed; 
several  station  managers  who  were 

tentatively  approached  on  the  sub- 
ject have  indicated  they  would 

gladly  "invest"  in  any  undertaking 
that  gave  promise  of  such  a  rich 
return.  Mr.  Carr  and  his  com- 

mittee point  out  that  there  are 
many  other  bridges  to  cross  before 
this  eager  industry  hits  the  glory 
road  and  perhaps  the  jackpot. 
There  should  be  some  pulse- 

quickening  in  radio  arteries  at 
Cleveland  May  11.  Mr.  Meybohm 
and  his  experts,  albeit  sympathetic 
and  understanding,  are  neverthe- 

less loaded  for  bear.  They  intend 
to  render  a  real  servie  to  the  broad- 

casters, and  consequently  to  their 
own  NRDGA  members. 

The  process  may  hurt  a  little — 
but  looking  again  at  that  $395,000,- 
000  annual  bill  for  newspaper  space 
— the  results  may  be  delightful. 

LISTENING  HABITS 

SURVEYED  BY  NBC 

REPEATING  its  all-county  survey 
of  two  years  ago,  NBC  has  again 
mailed  out  return  postcards  to  more 
than  2,000,000  families  in  every 
one  of  the  nation's  counties.  De- 

signed to  show  how  listening  is  dis 
tributed  among  stations,  the  cards 
ask  four  questions:  1.  What  radio 
stations  do  you  and  your  family 
listen  to  regularly  at  night  after 
dark?  2.  Which  one  of  these  sta- 

tions do  you  listen  to  most  after 
dark?  3.  What  radio  stations  do  you 
and  your  family  listen  to  regularly 
during  daylight  hours?  4.  Which 
one  of  these  stations  do  you  listen 
to  most  during  daylight  hours? 

Identity  of  NBC  as  instigator  of 
the  survey  is  concealed.  Reply 
cards  are  addressed  to  "Census  of 
Wartime  Radio  Listening"  at  the New  York  address  of  International 
Business  Machines  Co.,  which  is 
tabulating  the  returns  for  NBC. 
Returns  are  reported  to  be  running 
at  about  20%  of  the  mailing,  well 
above  the  13%  return  produced  by 
the  first  NBC  postcard  survey  con- ducted in  February,  1940. 

Roma  Names  Agency 

ROMA  WINE  Co.,  Fresno,  has  ap 

pointed    McCann  -  Erickson,  Ne'v.i York,  to  handle  its  advertising  na 
tionally,  discontinuing  its  previous 
policy  of  dividing  placement  be 
tween   three    agencies:  Berming- 
ham,   Castleman   &   Pierce,  New 
York,  for  the  East;  Robert  Kahn  & 
Associates,  Chicago,  for  the  Mid 
west;   and  Cesana  &  Associates 
San  Francisco,  for  the  West  Coast 
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Long  jLitigation  on  Net  Rules 

Seen  After  High  Court  Hearing 

Goverimient  Arguments  Are  Briskly  Questioned  by 

Justices  During  Four-Hour  Session 

PROLONGED  litigation  over  the 
FCC's  chain  broadcasting  regula- 

tions, either  through  instructions 
to  the  statutory  three-judge  court 
in  New  York  to  hear  the  NBC-CBS 
appeals  on  their  merits  or  through 
initiation  of  new  litigation,  was 
foreseen  last  week  following  oral 
arguments  to  the  U.  S.  Supreme 
Court  by  the  three  major  networks 
and  the  FCC,  pursuant  to  juris- 

dictional appeals  taken  by  the  NBC 
and  CBS. 

While  the  only  question  posed 
was  whether  the  NBC  and  CBS 
appeals  were  premature,  on  the 
ground  that  the  chain-monopoly 
regulations  actually  are  not  in- 

voked under  the  FCC's  "order", 
the  highest  court,  through  its  ques- 

tions, went  deeply  into  the  facts 
surrounding  network  operation  and 
station  affiliation  and  the  indis- 
pensability  of  time  options. 

Counsel  Quizzed 

The  questioning  from  the  bench 
was  construed  to  indicate  that  at 
least  a  majority  of  the  court  was 
impatient  with  the  argument  of 
the  Government,  propounded  by 
Telford  Taylor,  FCC  general  coun- 

sel, and  supported  by  Louis  G. 
Caldwell,  MBS  chief  counsel,  that 
the  regulations  were  not  final  and 
that  the  administrative  proc- 

ess had  not  been  completed.  As- 
sociate Justice  Felix  Frankfurter, 

however,  interrogated  counsel  re- 
peatedly on  the  question  of  "fi- 

nality" of  the  regulations. 
Half  of  the  four-hour  argument 

was  split  between  John  T.  Cahill, 
counsel  for  NBC,  and  Charles 
Evans  Hughes  Jr.,  CBS  chief 
counsel,  both  of  whom  participated 
in  proceedings  before  the  New 
York  court,  which  in  February 
sustained  the  Commission's  con- 

tention of  lack  of  jurisdiction. 
General  Counsel  Taylor  argued  the 
Government  case  in  two  install- 

ments, consuming  an  hour-and-a- 
half,  with  Mr.  Caldwell  closing  the 
argument  in  a  half-hour  appear- 
ance. 

Chief  Justice  Harlan  F.  Stone, 
who,  with  Associate  Justice  Frank- 

furter carried  the  burden  of  the 

court's  interrogation,  repeatedly 
sought  to  ascertain  whether  net- 

work service,  as  it  is  known  today, 
would  be  disrupted  or  "go  out  the 
window"  with  the  enforcement  of 
the  regulations.  He,  along  with 
Associate  Justices  Owen  J.  Rob- 

erts, Stanley  F.  Reed  and  Robert 
H.  Jackson,  inquired  of  all  counsel 

whether  the  issuance  of  the  order 
was  not  in  fact  tantamount  to  its 
ultimate  application. 

Should  the  Supreme  Court  de- 
cide that  the  order  is  in  effect  a 

"final  action",  in  that  its  enforce- 
ment promptly  would  injure  net- 
work operations,  it  is  presumed 

the  case  will  be  remanded  to  the 
three-judge  court  for  hearing  on 
the  merits.  That  will  go  to  whether 
or  not  the  FCC  regulations  are 
arbitrary  and  capricious  and 
whether  it  has  exceeded  its  au- 

thority by  essaying  to  I'egulate 
contractual  relations  between  net- 

works and  their  affiliates. 

Other  Appeals 

Alternatively,  should  the  court 
uphold  the  decision  of  the  statutory 
three-judge  tribunal  that  the  NBC- 
CBS  appeals  are  premature,  it  is 
expected  the  networks  will  seek  to 
restrain  the  FCC  in  proceedings 
before  some  other  tribunal  under 
another  section  of  the  Act — pos- 

sibly the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia. 
The  Government-MBS  conten- 

tion in  essence  was  that  the  net- 
works had  an  adequate  remedy 

under  Section  402  (b),  rather  than 
Section  402  (a)  of  the  Act.  Net- 

works, they  argued,  are  not  licen- 
sees as  such.  If  the  FCC  refused 

to  renew  a  station  license  because 
of  a  contract  with  a  network  con- 

travening the  regulations,  it  was 
contended,  that  action  would  be 

appealable. 
The  Supreme  Court  is'  expected 

to  act  quickly  and  probably  will 
decide  the  case  prior  to  its  summer 
recess  about  June  1.  A  ruling, 
it  was  indicated  by  court  attaches, 
might  be  expected  by  May  11  or 
18,  and  not  later  than  May  25. 
A  motion  by  CBS,  made  by 

Mr.  Hughes  at  the  outset  of  his 
arguments  for  a  temporary  re- 

straining order,  was  received  by 
the  court,  with  the  observation  by 
the  Chief  Justice  that  it  would 
be  acted  on  quickly.  Pointing  out 
that  the  FCC  rules  were  in  suspen- 

sion only  until  May  1,  or  until 
the  court  acted  on  the  appeals, 
Mr.  Hughes  explained  that  the  net- 

works sought  an  order  suspending 
and  restraining  the  operation,  en- 

forcement or  execution  of  the 
chain-monopoly  regulations  until  10 
days  after  the  filing  in  the  New 
York  District  Court  of  the  man- 

date in  the  case.  There  was  no 

opposition. 
Factual  aspects  of  the  regula- 

ANA  Meets  This  Week 

EFFECTS  of  the  war  on  adver- 
tising and  distribution  will  be  dis- 
cussed from  every  angle  by  mem- 

bers of  the  Assn.  of  National  Ad- 
vertisers during  the  two-day  closed 

meeting  to  be  held  at  the  West- 
chester Country  Club,  Rye,  N.  Y., 

Monday  and  Tuesday  of  this  week. 
Changes  in  transportation,  in  popu- 

lation distribution,  in  availability 
of  materials  and  of  personnel  will 
all  be  touched  on,  but  the  empha- 

sis is  expected  to  be  on  the  prepara- 
tion of  advertising  copy  which  will 

be  in  harmony  with  the  times. 
D.  B.  Stetler,  advertising  manager 
of  Standard  Brands,  will  conduct 
a  round  table  meeting  on  radio, 
ojie  of  a  number  of  panel  discus- sions. 

tions  were  covered  by  Mr.  Cahill 
in  opening  arguments,  on  the 
ground  that  they  were  vital  in 
the  court's  consideration  of  the 
jurisdictional  question.  He  said 
that  affiliates  valued  their  net- 

work contracts  as  second  only  to 
their  station  licenses.  He  argued 
that  network  broadcasting  cannot 
be  conducted  without  firm  option 
time. 

The  regulations,  he  said,  provide 

for  what  the  FCC  calls  "non-ex- 
clusive option  time",  but  he  con- tended it  amounted  to  no  option 

at  all.  "What  you  mean  to  say 
is  that  a  non-exclusive  option  is 
on  a  first  come,  first  served  basis," Chief  Justice  Stone  interjected. 
NBC  Counsel  Cahill  replied  af- firmatively. 

Arguing  that  the  order,  after  its 
promulgation  a  year  ago,  caused 
immediate  and  drastic  injury  to 
NBC,  Mr.  Cahill  said  that  between 
May  2  and  Oct.  30,  48  stations 
served  notice  on  NBC  of  their 
decision  to  cancel  existing  cont- 

racts. Moreover,  he  said,  during 
that  time  NBC  was  unable  to  re- 

new or  enter  into  new  contracts 
with  stations,  on  the  ground  that 
the  '  FCC  rules  would  be  con- 

travened. Only  MBS,  he  declared, 
is   "advantaged"   by  the  rules. 

Answering  NBC,  Mr.  Taylor  de- 
scribed various  types  of  broadcast 

service,  including  network,  local, 
national  spot  and  transcription. 
The  rules,  he  said,  were  drafted 
by  the  FCC  in  the  belief  that  sta- 

tions should  be  available  for  vari- 
ous types  of  programs  and  not  an- 

chored down  contractually  to  an 
individual  network. 

The  Chief  Justice  interrupted  to 
observe  that  his  argument  "goes 
to  the  merits"  and  not  to  the 

(Contimied  on  page  58) 

Sherman  Joins  Walker 

HERBERT  P.  SHERMAN,  busi- 
ness manager  of  WAIT,  Chicago, 

and  former  commercial  manager 
of  WJJD,  Chicago,  last  Thursday 
announced  his  resignation  to  join 
the  Walker  Co.,  station  representa- 

tives, as  a  partner.  He  will  work 
out  of  the  Chicago  office.  Walker 
Co.  has  moved  its  New  York  office 
to  551  Fifth  Ave.  Jack  Carson  has 
been  named  eastern  manager. 

Basic  Mutual  Network  Outlet 
FULL  TIME  1270  K  C 

TH£  5000  WATT 

IfcUe  U  the  TM  Cities 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE 

BROADCASTING  •  Broadcast  Advertising 

Smooth 

Saleing! 

We've  laid  the  groundwork; 
built  an  amazing  audience; 
earned  their  confidence.  We 

have  proof  that  time  on  WAIR 

makes  for  SMOOTH  SALE- 
ING! 

WAIR 

Winston-Salem,  North  Carolina 

WFBL 

SYRACUSE,  NEW  YORK 
FREE  &  PETERS,  NATIONAL  REPRESENTATIVES 

Tell  it  to  the  Marines 

on  KXOK,  St.  Louis" 630  KC.   5000  WATTS 
BLUE  NETWORK 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 APRIL  25  to  MAY  1  INCLUSIVE  

Decisions . . . 

APRIL  25 
WGBR,  Goldsboro,  N.  C— Granted  con- 

struction permit  to  rebuild  station  de- 
stroyed by  fire. 

WSGN,  Birmingham,  Ala.— Granted  CP 
increase  day  power  to  5  kw. 
KMA,  Shenandoah,  la.— Granted  CP  to install  directional  antenna. 

APRIL  28 
WRGA,  Rome,  Ga.  —  Granted  CP  to 

change  antenna  system  and  move  trans- mitter. 
WCHV,  Charlottesville,  Va.  —  Granted 

consent  to  assignment  of  permit  and  license 
to  Charles  Barham  Jr.  and  Emmalou  Bar- 
ham. 
WBAX,  Wilkes-Barre,  Pa.  —  Granted 

petition  for  extension  to  6-30-42  inclusive of  effective  date  of  Commission  order  on 
application  for  renewal  of  license. 
WRCA,  New  York  City— Granted  modi- fication of  license  to  add  frequency  15,190 

kc. 
WNBI,  New  York  City— Same. 

APRIL  29 
NEW,  Herman  Radner,  Dearborn,  Mich. 

— Granted  motion  to  take  depositions  and 
continue  hearing  to  6-17-42. 
NEW,  Camden  Broadcasting  Co.,  Cam- 

den, N.  J. — Granted  motion  for  continuance 
of  hearing  to  6-15-42 
WICA,  Ashtabula,  O.  —  Granted  motion 

for  continuance  of  hearing  of  WICA  and 
WWSW  to  6-10-42. 
WORK,  York,  Pa. — Granted  modification 

of  CP  for  extension  of  completion  date  to 
6-30-42. 
WCAX,  Burlington,  Vt.— Granted  modi- fication of  license  to  change  name  to 

WCAX  Broadcasting  Corp. 
WTMA,  Charleston,  S.  C— Granted  mod- ification of  CP  as  modified  for  extension 

of  completion  date  to  5-21-42. 

Applications . . . 
APRIL  28 

WKAQ,  San  Juan,  P.  R.^CP  move transmitter  and  studio  locations. 
WHEB,  Portsmouth,  N.  H.  —  Transfer of  control  from  R.  G.  LeTourneau  to  The 

LeTourneau  Foundation  thru  sale  of  75% 
of  stock. 
WEAN,  Boston— Modification  of  CP  re- 

questing extension  of  completion  date  to 
7-8-42. 
WBNY,  Buffalo — Modification  of  license 

to  change  hours  of  operations  from  speci- fied to  unlimited  (hours  relinquished  by 
WSVS,  deleted.) 
WCSH,  Portland,  Me.— CP  to  install  new transmitter. 
WORK,  York,  Pa.— Modification  of  CP installation  of  directional  antenna  for 

night  use,  requesting  authority  to  install 
new  transmitter  and  extension  of  com- 

mencement and  completion  dates  to  10  days 
after  grant  and  20  days  thereafter,  re- 
spectively. 
WJW,  Akron— Modification  of  CP  re- 

questing changes  in  directional  antenna, 
change  transmitter  location  and  extension 
of  commencement  and  completion  dates  to 
60  days  after  grant  and  180  days  there- after, respectively. 
KPRC,  Houston,  Tex.  —  Modification  of 

CP  requesting  extension  of  completion  date 
to  8-7-42. 
WFLA,  Tampa,  Fla. — CP  increase  to  5 kw.  and  make  directional  change  N. 
WGBR,  Goldsboro,  N.  C— CP  to  rebuild 

station  after  destruction  by  fire  and  move 
studio. 
KOB,  Albuquerque,  N.  M. — Modification 

of  CP,  requesting  extension  of  completion 
date   to  8-1-42. 

MAY  1 
WEAN,  Providence,  R.  I. — Modification 

of  CP  as  reinstated  for  extension  of  com- 
mencement and  completion  dates  to  10 

days  after  grant  and  60  days,  thereafter, 
respectively. 
W95NJ,  Jersey  City,  N.  J.— Modification of  CP  for  npw  station  to  move  transmitter 

location  and  extension  of  commencement 
and  completion  dates  to  60  days  after  grant 
and   180   days   thereafter,  respectively. 
W31NY,  Alpine,  N.  J.— Modification  of 

CP  as  modified  requesting  extension  of- 
completion   date   to  11-4-42. 
W71NY,  New  York— Modification  of  CP 

as  modified  requestion  extension  of  com- 
mencement and  completion  dates  to  6-12-42 

and  12-12-42,  respectively. 
KTSM,  El  Paso,  Tex.— CP  to  change  to 

690  kc,  increase  to  1  kw.,  install  direction- al antenna  for  D  &  N. 

Tentative  Calendar . . . 
NEW,  Beauford  H.  Jester,  individually 

and  as  trustee,  Waco,  Tex.,  CP  new  sta- tion 1230  kc,  250  w.  unl. ;  NEW,  Roy 
Branham  Albaugh,  Waco,  same  (consoli- dated hearing,  May  4). 
WICA,  Ashtabula,  O.,  CP  970  kc,  1  kw. 

N,  5  kw.  D,  unl.,  directional  antenna  N ; 
WWSV,  Pittsburgh,  CP  970  kc.  5  kw.,  unl., 
directional  antenna  D  &  N  (further  con- solidated hearing.   May  4). 
WERE,  Wilkes-Barre,  Pa.,  CP  1340  kc, 

100  w.  unl.   (further  hearing,  May  5). 
NEW,  Scripps-Howard  Radio  Inc.,  Hous- ton, Tex.,  CP  new  station  1230  kc,  250  w., 

unl. ;  NEW,  Texas  Star  Broadcasting  Co., 
Houston,  same ;  NEW,  Greater  Houston 
Broadcasting  Co.,  Inc.,  Houston,  same 
(further  consolidated  hearing,  May  6). 
KMLB,  Monroe,  La.,  CP  1410  kc,  1  kw., 

unl.,  directional  antenna  N  (further  hear- ing. May  7). 
WSGN,  Henderson,  Ky.,  modification  of 

CP  for  860  kc,  500  w.  D  (further  hearing. May  7). 
NEW,  KNOE  Inc.,  Monroe,  La.,  CP  new 

station  1420  kc,  250  w.,  unl.  (further 
hearing  May  8). 

Rev.  Shuler  to  Run 
REV.  ROBERT  P.  (Fightins  Bob) 
SHULER,  pastor  of  Trinity  Method- 

ist Chureh,  Los  Angeles,  and  occa- 
sional center  of  a  broadcasting  row 

with  Federal  authorities,  in  late  April 
announced  his  candidacy  for  Congress 
from  the  12th  California  district  on 
the  Republican  and  perhaps  Demo- 

cratic tickets.  His  twice-weekly  broad- 
easts  over  KMTR,  Hollywood,  were 
recently  cancelled  on  inferred  official 
instruction  from  AVashington  [Broad- casting, April  20]. 

Dutch  Invasion  Discs 
OFFICIALS  of  the  Dutch  Govern- 

ment in  London  and  representatives 
in  this  country  have  commissioned 
World  Broadcasting  System,  New 
York,  to  produce  and  transcribe  a  pro- 

gram commemorating  the  Nazi  inva- sion of  Holland.  It  will  be  offered  to 
stations  for  broadcast  preferably  May 
10,  second  anniversary  of  the  invasion. 
Entitled  Thumhs  Up,  the  transcrip- 

tion includes  a  message  from  Prince 
Bernhard,  consort  of  Crown  Princess 
Julianna  of  the  Netherlands,  and  an- 

thems and  folk  songs  of  Holland  by 
a  chorus  of  40  voices. 

Baldwin  Commissioned 

Major  by  Signal  Corps 
JAMES  W.  BALDWIN,  former 
NAB  managing  director  and  ex- owner  of  WGH,  Newport  News, 

last  week  was 

^HpHjl^^H  commissioned 
Corps.  He 

H         l^i^l    continues  his  du- ■^^^B    ties  in  the  Office 
^^H^H    nal  Officer,  where 

^^^^^''''''W^^H    he  has  been  ad- n'^inistrative  as- i^^Hk  sistant. 
Maj.  Baldwin  Lt.  Col.  W.  D. 

Hamlin  has  been  designated  direc- 
tor of  administration  in  the  exec- 

utive office  of  Maj.  Gen.  Dawson 
Olmstead,  Chief  Signal  Officer,  and 
Maj.  Baldwin  is  serving  as  his  chief 
assistant.  Maj.  Baldwin  came  to 
the  Signal  Corps  as  civilian  admin- 
istrtive  assistant  from  Finch  Tele- 

communications Labs.,  where  he 
was  plant  manager.  He  was  secre- 

tary of  the  Old  Radio  Commission 
and  in  1935  became  managing  di- 

rector of  NAB,  serving  until  1938 

ESSO  TO  SPONSOR 

ON  WJZ  AT  NIGHT 
FIRST  SPONSOR  for  Say  It  With 
Music,  all-night,  all-music  program 
on  WJZ,  New  York  1-7  a.m.,  is 
Standard  Oil  Co.  of  New  Jersey 
(Esso  Marketers),  which  on  May 
4  takes  over  news  periods  seven 
nights  weekly,  every  hour  on  the 
hour,  as  the  only  spoken  words  on 
the  all-night  recorded  show. 

Currently  the  sponsor  of  the  five- 
minute-news  period  The  Esso  Re- 

porter, four  times  daily  on  WJZ, 
with  80%  of  the  time  given  to  com- 

mercials used  to  supply  helpful  in- 
formation to  car  owners,  Esso  Mar- 

keters is  increasing  its  institutional 
advertising  by  the  addition  of  the 
night  periods,  on  the  theory  that 
"advertising  in  wartime  need  not 
sell  merchandise  but  must  render 

helpful  service."  Agency  for  Esso is  Marschalk  &  Pratt. 

FOR  LIFE-LIKE  MONITORING 

GET  THIS  NEW  G-E  LOUD-SPEAKER 

(Type  JCP-10) 
^Perfectly  matched  to  the  G-E  FM  station 

monitor  with  monitoring  amplifier 
-A-Unusually  fine    response    from    30  to 

15,000    cycles,    with    G-E  monitoring 
amplifier -A-Slngle-unlt  construction 

-A^Speclal   ainico   permanent   magnet  for field 
-A^S-ohm  voice  coll;  20-watts  input 
-A^Can  be  furnished  with  18-inch 
high  base  of  matching  walnut 
veneer,  which  provides  ample 
space  for  mounting  high-fidellty 
amplifier 

^An  excellent  speaker  for  audience 
and  sponsor  rooms 

PRICE  .  .  .  S7S.00  net,  f.o.b.  factory 
(Base,  if  desired,  $20.O0  additional) 

ORDER  NOW  through  the  nearest 
G-E  ofTice  or  direct  from  General 
Electric,  Radio  and  Television  Dept., 
Section  160-26,  Schenectady,  N.Y. 

GENERAL  ELECTRiC 

^Kccovnts 
All  time  Eastern  Wartim&  unless  indicated 

Renewal  Accounts 

BOWEY'S  Inc.,  Chicago  (Dari-Rich 
Products),  on  May  30  renews  Stars 
Over  Hollywood  on  45  CBS  stations, 
Sat.,  12 :30-l  p.m.  Agency :  Sorenson 
&  Co.,  Chicago. 
COCA  COLA  Co.,  Atlanta  (beverage), 
on  June  7  renews  The  Pause  That  Re- 

freshes on  the  Air  on  112  CBS  sta- 
tions, Sun.,  4 :30-5  p.m.  Agency : D'Arey  Adv.  Co.,  N.  Y. 

RALSTON-PURINA  Co.,  St.  Louis 
(Ry-Krisp),  will  continue  Elsa  Max- 

well's Party  Line  on  78  BLUE  sta- 
tions, Fri.,  10-10  :15  p.m.  Program  was 

scheduled  to  shift  on  May  1  to  the 
9  :45-10  p.m.  period.  Agency  :  Gardner 
Adv.  Co.,  St.  Louis. 

Network  Changes 

GENERAL  MILLS,  Minneapolis 
(Kix),  on  May  4  shifts  The  Lone 
Ranger  from  37  MBS  stations,  Mon., 
Wed.,  Fri.,  7:30-8  p.m.  to  65  BLUE 
stations,  Mon.,  Wed.,  Fri.,  7:30-8 
p.m.  (some  stations,  6-6:30  p.m.,  and 
repeat  10  :30-ll  p.m.  for  Pacific  Coast. 
Agency:  Blackett-Sample-Hummert, Chicago. 

GENERAL  MILLS,  Minneapolis 
(Wheaties),  on  Sept.  14  shifts  Jack Armstrong  from  95  MBS  stations, 
Mon.  thru  Fri.,  5  :30-5  :45  p.m.  to  100 
BLUE  stations,  Mon.  thru  Fri.,  5  :45-6 
p.m.  Agency :  Knox-Reeves,  Mineap- olis. 

AMERICAN  OIL  Co.  Baltimore,  on 
May  22,  discontinues  Edwin  C.  Hill's The  Human  Side  of  the  News  on  58 
CBS  stations,  Mon.,  Wed.  and  Fri., 
6-6:10  p.m.  Agency:  Joseph  Katz  Co., Baltimore. 

BRISTOL-MYERS  Co.,  New  York 
(Ipana,  Sal  Hepatica),  on  May  6 
shifts  Time  to  Smile  on  86  NBC  sta- 

tions from  New  York  to  Hollywood, 
Wed.,  9-9:30  p.m.  (EWT).  Agency: 
Young  &  Rubicam,  N.  Y. 

P.  BALLANTINB  &  SONS,  Newark, 
N.  J.  (beer),  on  June  2  discontinues 
for  the  summer  Three  Ring  Time,  on 
80  BLUE  stations,  Tues.,  8  :30-9  p.m. 
(rebroadcast  11-11:30  p.m.).  Agency: 
J.  Walter  Thompson  Co.,  N.  Y. 
INTERNATIONAL  CELUCOTTON 
Products  Co.,  Chicago  (Kleenex),  on 
May  29  discontinues  Oinny  Simms  on 
54  CBS  stations,  Fridays,  9:55-10 
p.m.  Agency :  Lord  &.  Thomas,  Chi- cago. 

HBCKER  PRODUCTS  CORP.,  New 
Yorlv  (Shinola,  2-In-l,  Bixby's  Jet 
Oil),  on  June  6  discontinues  Lincoln Highioay  on  72  NBC  stations,  Sat., 
11-11 :30  a.m.  Agency :  Benton  & 
Bowles,  N.  Y. 

Fifth  Largest  Audience 

Hears  President's  Talk 
FIFTH  biggest  radio  audience  to 
hear  one  of  President  Roosevelt's radio  messages  was  recorded  by  C. 
E.  Hooper  Inc.  for  his  April  28 

report  to  the  nation  on  America's wartime  economy.  An  estimated 
total  of  46,300,000  persons  heard 
the  talk,  bringing  the  Hooper  rat- 

ing to  61.8.  It  was  carried  on  all 
major  networks,  many  independent 
stations  and  shortwaved  around  the 
world  by  CBS,  for  whom  Hooper made  the  survey. 

The  President  had  his  largest  ra- 
dio audience  Dec.  9,  1941,  when  he 

gave  his  first  address  as  wartime 
chief  executive  two  days  after  the 
Japanese  attack  on  Pearl  Harbor, 
at  which  time  his  Hooper  rating 
was  79. 

We  f work 
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CLA^S^IFIED 

Situuiions  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box   address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

Operator — With  radio  telephone  first  or second  class  license,  first  class  preferred. 
Experience  unnecessary.  Working  condi- 

tions good.  Address  reply  to  WICA  Inc., 
Ashtabula,  Ohio. 

The  man  I  want — is  probably  now  the second  or  third  man  on  the  staff  of  a 
station  in  a  competitive  market.  He  is 
probably  making  a  fair  living  where  the 
selling  is  tough.  To  such  a  man  I  have 
a  splendid  opportunity  on  a  station  with 
no  competition.  A  real  future  for  a 
draft-exempt  man  who  has  a  proven  sales 
record.  First  letter  to  include  age,  status, 
salary  expected,  former  affiliations.  Box 
451,  BROADCASTING. 

TECHNICIANS— Studio  or  Transmitter  ex- 
perience. Register  at  once ;  state  avail- 

ability. Vacancies.  AMERICAN  COM- 
MUNICATIONS ASSN.,  1626  Arch  St., 

Philadelphia,  Pa. 

ANNOUNCER  WANTED— By  250  watt independent  station  on  Gulf  Coast. 
Primarily  want  news  man.  However, 
must  be  all-round  commercial  man. 
Salary  approx  $35.00  weekly.  In  reply 
give  complete  information  about  your- 

self including  marital  status,  draft  status, 
complete  employment  record,  education 
and  any  other  data  you  would  like  to 
have  if  you  were  in  our  position.  All  re- 

plies held  in  strict  confidence.  Our  own 
staff  knows  of  this  ad.  Address  Box  444, BROADCASTING. 

ANNOUNCER— With  minimum  three  years 
news  and  ad  lib  experience  for  aggressive 
network  station,  must  be  competent  all 
round  man.  Give  draft  status,  complete 
experience  first  letter.  Box  446,  BROAD- CASTING. 

Engineer-Announcer — Permanent  position available  for  experienced  technician  with 
good  voice  who  desires  residence  in 
Arizona's  warm,  healthful,  dry  climate. Box  448,  BROADCASTING. 

Two  Experienced  Announcers — By  rapidly 
growing  station.  Good  salary,  excellent 
living  conditions.  Box  449,  BROAD- CASTING. 

ENGINEER — College  graduate  ;  announc- 
ing ability;  first  class  license;  draft  ex- 

empt; experienced.  Must  own  car.  $42.50 
per  week  for  forty  hours.  KGVO, 
Missoula,  Montana. 

Engineer- Announcer — Immediate  employ- 
ment. State  starting  salary  and  experi- 

ence. KPAB,  Laredo,  Texas. 

Salesman — Experienced,  with  car  —  salary 
and  commission — excellent  opportunity — 
steady  position  —  advancement  —  WSKB, 
McComb — Mississippi's  Quality  Station. 

WANTED — Experienced  announcers,  trans- 
mitter engineers  and  announcer-opera- 

tors. Register  now — many  positions  open. 
COLUMBIA  PLACEMENT  BUREAU, 
Suite  481,  410  South  Michigan  Avenue, 
Chicago,  111. 

ENGINEER— Capable  of  computing  and adjusting  directive  antennas.  State  age, 
education,  experience,  salary  desired  and 
draft  status.  Include  photo.  Box  438, BROADCASTING. 

Commercial  Manager — Draft  deferred  re- 
sult getter  for  Virginia  station.  Sober, 

non-pressure  type  preferred.  Give  refer- 
ences, salary  expcted  and  date  available. 

Box  436,  BROADCASTING. 

Program  Director — Eastern  local  want  in- 
dustrious man  with  character  and  execu- 

tive ability.  List  draft  status,  reference, 
salary  desired.  Box  437,  BROADCAST- ING. 

Situations  Wanted 

Combination  Man — Bottom  to  top  in  10 
years.  Familiar  all  branches  industry. 
Draft  exempt.  Box  445,  BROADCAST- ING. 

Buy  Your  Station  a  Personnel  Value — Two 
sober,  industrious,  capable  persons.  Man 
— experienced  news  editor,  publicity  di- rector and  announcer.  III-A  in  draft. 
Woman — continuity  writer,  actress  and 
experienced  secretary.  Married.  Available 
for  personal  interview  during  NAB  Con- 

vention in  Cleveland.  Telephone  MAin 
8257  or  write  BROADCASTING,  Box 433. 

General-Commercial-Salesmanager  —  Ex- 
ecutive position  now  in  radio,  change 

necessary.  College  education,  eleven  years 
radio,  married,  age  40,  excellent  refer- 

ences. Box  442,  BROADCASTING. 

Experienced  Sportscaster — Play  by  play  or reconstruction  any  sport  and  special 
events  man.  Desix-es  make  change.  Em- 

ployed present  position  over  two  years. 
Box  447,  BROADCASTING. 

News  Editor — Commentator,  reporter.  Dis- 
tinctive voice.  Background  travel,  adver- 

tising. Twelve  years  radio.  Now  employed. 
Draft  Exempt.  If  interested  can  arrange 
meeting  NAB  Convention.  Box  435, BROADCASTING. 

■  CHIEF  ENGINEER— Or  operator  desires Midwestern  station.  Draft-free.  Box  441, BROADCASTING. 

MANAGERSHIP— Of  progressive  network 
affiliate  anywhere.  Ten  years'  background includes  all  phases  selling,  merchandis- 

ing, programming  for  both  regional  and 
national  network.  Draft  exempt.  Excel- 

lent references.  Box  452,  BROADCAST- ING. 

EXPERIENCED  COMMERCIAL  AN- 
NOUNCER —  University  Graduate  —  de- 

sires new  position.  Newscaster,  sports 
events,  ad  lib,  versatile,  ideas.  Draft 
deferred.  Box  454,  BROADCASTING. 

News  Announcer  —  Draft  deferred.  Two 
years  experience  in  all  types  announcing. 
College  degree.  Box  453,  BROADCAST- ING. 

Wanted  to  Buy 

FCC  Recognized  Phase  Monitor — With  or without  coaxial  switching  panel  for  four 
element  array.  Send  full  information. 
Radio  Station  WHKY,  Hickory,  N.  C. 

Vertical    or    vertical-lateral    pickup — With or  without  table.  KMMJ. 

Four  9862  Lapp  Insulators — Or  equivalent. Box  440,  BROADCASTING. 

For  Sale 

Everything  necessary  for  complete  installa- tion 250-watt  station.  Immediate  deliv- 
ery. Box  450,  BROADCASTING. 

1  KW  Broadcast  Transmitter — In  splendid 
condition  including  rectifier  tubes,  elec- 

trical power  switchboard  and  many  other 
items.  Blaw-Knox  180  foot  self-support- 

ing tower.  Box  434,  BROADCASTING. 

Four  New  Wincharger  255  Foot  Towers — 
Complete  with  beacons,  guy  wires,  in- sulators.  etc.  Box  432,  BROADCASTING. 

Complete  equipment — 250  watt  broadcast 
station  including  tower,  record,  tran- 

scription libraries,  office  equipment.  Box 
443,  BROADCASTING. 

Approved  500  Watt  transmitter — Also  Col- lins speech  equipment.  Box  439, BROADCASTING. 

Ferris  Aids  Treasury 

PUBLICITY  for  the  Treasury's 
radio  programs  will  be  handled  by 
Earle  Ferris,  president  of  Radio 
Feature  Service,  New  York,  ac- 

cording to  an  announcement  last 
week  by  Vincent  F.  Callahan,  di- 

rector of  radio  and  the  press  for 
the  Treasury's  war  savings  staff. 
Working  as  a  dollar-a-year  man  he 
will  handle  the  current  Treasury 
Star  Parade  series,  America  Pre- 

ferred and  the  projected  programs, 
The  American  Opera  series  and 
the  Tommy  Dorsey  nine-week  set. 

HECKER  PRODUCTS,  New  York 
(Force  cereal),  has  changed  the  for- 

mat of  its  five-weekly  quarter-hour 
show  on  WHN,  New  York,  from  a 
juvenile  attraction  titled  Captain  Tim 
Healy's  Adventure  Cluh  to  a  news 
commentary  by  Healy  titled  The  Story 
Behind  the  News.  The  program  has 
been  discontinued  in  transcription 
form  on  these  six  stations :  WFIL 
WBZ  WBZA  WAGE  WTRY  WGR. 
Agency  is  Duane  Jones  Co.,  New York. 

Jansky  &-  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bids.,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  IHd. 

(Suburb,  Wash.,  0.  C.) 
Main  Oflice:  Crossroads  of 

7134  Main  St.    /""^T^        tlie  Worid Kansas  City,  Mo.  (     X    J     Hoilywood,  Cai. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowtn  Bldg.   •    WASH.,  D.  C.   •    Dl.  74i7 

Fly  in  Moderators  Role 
On  Town  Meeting  Series 
CRITICISM  must  be  maintained  in 
wartime  it  was  agreed  by  speakers 
on  America's  Town  Meeting  of  the 
Air  during  the  April  30  broadcast 
by  the  BLUE  with  FCC  Chairman 
James  Lawrence  Fly  as  modera- 

tor. It  marked  the  first  time  in 
seven  years  that  George  V.  Denny 

Jr.  was  not  in  the  moderator's  seat, 
Denny  taking  a  speakers  role. 

Mr.  Fly  carried  off  the  role  eas- 
ily. At  one  point  in  the  question 

period  he  stepped  out  of  his  role  to 
supply  explanatory  material  on 
measures  being  taken  to  combat 
subversive  activity. 

A  RADIO  serial  show  built  around 
the  life  of  a  minister's  family  in  a small  midwestern  parish  is  now  being 
'offered  for  sale  by  National  Concert 
and  Artists  Corp.,  New  Yoi-k.  En- 

titled In  His  Footsteps,  the  produc- 
tion is  written  by  Paul  Wing,  with 

Harvey  Harding  as  co-producer  and musical  director. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY  * 

COA/SUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

GEORGE  C  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  dC  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 BROADCASTING 

FOR 

RESULTS! 

PROFESSIOIVAL 

DIRECTORY 
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Vinylite  on  Hand  Is  Declared 

Adequate  for  Present  Needs 

Evans  Is  Promoted 

To  Vice-Presidency 
Westinghouse  Executive  Gets 
Post  With  Parent  Firm 
IN  RECOGNITION  of  his  achieve- 

ments during  the  last  two  decades, 
Westinghouse  E  &  M  Co.  last 
Thursday  elected  Walter  C.  Evans, 
its    radio  manu- 

facturing and 
broadcasting  ex- 

ecutive, to  a  vice- 
presidency  in  the 
parent  company. 

Since  the  out- 
break of  the  w^ar, Mr.  Evans  has 

been  a  key  figure 
in    gearing  pro- 

duction  in   the      Mr.  Evans 
communica- 
tions  field  to  military  needs.  As 
general  manager,  he  has  operated 
the  radio  division  and  also  West- 

inghouse X-Ray  Co.  and  Westing- 
house Radio  Stations  Inc. 

Since  1929  Ms.  Evans,  an  engi- 
neer, has  been  vice-president  of 

WRS  Inc.,  and  has  been  largely 
responsible  for  development  of  the 
six  standard  broadcast  stations  and 
two  international  shortwave  sta- 

tions under  Westinghouse  owner- 
ship. A  veteran  of  21  years  with 

Westinghouse,  Mr.  Evans  in  1941 

received  the  company's  highest  em- 
ploye honor,  the  Order  of  Merit, 

for  conspicuous  leadership  and 
service  in  radio  development.  His 
broad  background  and  thorough 
knowledge  of  broadcasting  was 
further  recognized  last  year  when 
he  was  named  chairman  of  In- 

ternational Broadcasting  Commit- 
tee, Defense  Communications  Board. 

PROGRAMS  SHIFTED 

BY  GENERAL  MILLS 

GENERAL  MILLS,  Minneapolis, 
has  shifted  both  The  Lone  Ranger 
(Kix),  and  Jack  Armstrong — The 
All  American  Boy  (Wheaties), 
from  MBS  to  the  BLUE.  The  Lone 
Ranger,  heard  on  42  MBS  stations 
at  7:30-8  p.m.  on  Mondays,  Wed- 

nesdays and  Fridays,  with  repeat 
8:30-9,  starting  May  4  will  be 
broadcast  the  same  days  on  ap- 

proximately 71  BLUE  stations  at 
6-6:30  with  repeat  at  7:30-8  p.m. 

On  the  Pacific  Coast  where  other 
sponsors  have  exclusive  on  The 
Lone  Ranger,  a  half-hour  tran- 

scribed western  drama  Lightning 
Jim,  will  be  broadcast  for  Kix  on 
12  BLUE  stations  on  Mondays  at 
7  p.m.  and  Wednesdays  and  Fri- 

days at  7:30. 
Jack  Armstrong,  discontinued  on 

May  2  for  the  summer  on  93  MBS 
stations  Monday  through  Friday  at 
5:30-5:45  p.m.  with  repeat  at  6:30- 
6:45,  will  be  resumed  on  the  BLUE 
in  the  fall  in  the  late  afternoon 
period.  Blackett-Sample-Hummert, 
Chicago  (Kix)  and  Knox-Reeves 
Adv.,  Minneapolis  (Wheaties),  are 
the  agencies. 

WORTMAX,  BAR^'OX  &  Co.,  and Barton  &  Goold,  Xcw  York  advertising 
agencies,  have  conil)ined  to  form  Wort- 
man,  Barton  &  (Joold,  with  offices  at 
.34.5  Madison  Ave.,  X'ew  Yoriv.  The 
firm  handles  radio.  X'o  radio  director has  been  announced. 

QUERIED  as  to  the  effect  of  the 
Vinylite  order  issued  last  Wednes- 

day by  the  War  Production  Board, 
on  the  production  of  transcriptions, 
George  Miller,  in  charge  of  Vinylite 
sales  for  Union  Carbide  &  Carbon 
Corp.,  said  that  under  the  original 
order  his  company  has  been  supply- 

ing users  of  the  types  of  material 
covered  in  that  order  as  directed  by 
the  WPB.  That  is,  he  explained. 
Union  Carbide  supplies  Vinylite  to 
the  users  whom  the  WPB  has  certi- 

fied and  in  such  amounts  as  the 
WPB  says  they  can  have. 

The  Vinylite  used  in  transcrip- 
tions, not  covered  by  the  original 

order,  is  now  included  in  the  order, 
so  the  makers  of  transcriptions  will 
now  have  to  go  to  the  WPB  with 
their  requests  for  this  material  be- 

fore they  can  get  it  from  Union 
Carbide  [see  order  on  page  14]. 

Supreme  Court 
{Continued  from  page  55) 

"jurisdictional  issue".  He  com- 
mended further  that  if  the  net- 

works waited  until  a  station  license 
came  up  for  renewal,  that  they 
might  be  damaged.  He  asked 
whether  if  such  a  course  were  fol- 

lowed it  would  not  in  many  in- 
stances result  in  the  "end  of  the 

present  system  of  broadcasting". Mr.  Taylor  said  this  would  not 
be  the  case. 

Associate  Justice  Jackson  ques- 
tioned the  practical  good  that  could 

come  from  a  postponement  of  the 

hearing  "until  the  damage  is  done". 
He  asked  why  the  review  should 
not  come  beforehand. 

Asked  by  Justice  Frankfurter 
whether  the  Commission  could  cer- 

tify to  any  court  the  "abstract 
question  of  power,"  Mr.  Taylor  re- 

plied in  the  negative.  Then  Justice 
Roberts  observed  that  "it's  a  100- 

A  number  of  major  transcription 
companies  in  New  York,  when  noti- 

fied of  the  change  in  the  order  by 
Broadcasting  late  last  week,  said 

they  would  not  be  willing  to  com- 
ment officially  until  they  had  seen 

and  studied  the  amendment,  but 
they  all  expressed  the  feeling  that 
enough  Vinylite  would  be  available 
to  insure  a  continuing  supply  of 

transcriptions  for  broadcasting  sta- tions. 

The  consensus  of  the  group  was 

that  transcriptions  are  as  neces- 
sary as  network  wire  lines  in  dis- 

tributing programs,  both  commer- 
cial and  sustaining,  to  individual 

stations   throughout  the  country. 
There  is  no  immediate  problem, 

as  each  company  reported  enough 
Vinylite  on  hand  to  take  care  of 
immediate  needs. 

to-1  shot"  that  the  FCC  would 
not  renew  licenses  of  stations 
which  violated  the  regulations. 

CBS  Argument 

Mr.  Huges  declared  the  FCC 
regulations  strike  at  the  foundation 
of  CBS.  While  ostensibly  directed 
at  affiliates,  he  said  they  actually 
hit  CBS  and  other  networks.  He 
argued  that  CBS  was  threatened 
with  "absolute  disintegration  of 
network  operation"  if  it  followed the  FCC  course  and  waited  until 
renewal  proceedings  came  up  in 
due  course. 

If  option  time  is  eliminated,  Mr. 
Hughes  said,  every  network  will 
seek  the  best  station  in  a  given 
market  and  there  will  be  such  a 
"scramble"  that  other  stations  will 
be  relegated  to  positions  of  unim- 

portance. Stations,  he  said,  might 
not  want  to  incur  the  displeasure 
of  the  Commission  by  engaging  in 
litigation  over  the  regulations. 

Montana,  Idaho  Census 

Shows  86%  Have  Radios 
TWO  MORE  of  the  Second  Seriei 
Housing  Reports,  containing  cen 
suses  of  radio  homes  among  othei 
data,  were  issued  by  the  U.  S 
Census  Bureau  last  week,  bringing 
to  six  the  number  of  State  reports 
thus  far  released.  The  new  report; 
cover  the  States  of  Montana  anc 
Idaho.  The  Montana  report  show; 
that  134,503  of  the  156,024  re 
ported  homes,  or  86.2%,  had  radios 
in  1940  when  the  census  was  taken 

The  Idaho  report  discloses  thai 
118,824  out  of  137,521  reportec 
homes,  or  86.4%,  had  radios.  De 
tailed  breakdowns  of  the  reports 
will  be  published  in  an  early  edi- tion of  Broadcasting  in  the  samt 
style  as  the  reports  previously 
published  for  Nevada,  New  Hamp- 

shire and  Vermont  [Broadcasting 
March  16],  and  Wyoming  [Broad- casting, April  13]. 

Taking  up  rebuttal,  Mr.  Tayloi 
answered  the  "death  knell"  con- 

tentions. He  asserted  that  the  reg- 
ulations can  be  tested  once  there  is 

"final"  action,  without  any  jeopardy 
whatsoever  to  stations.  He  pointed 
out  the  FCC  had  agreed  to  thif 
procedure  and  also  that  the  net- 

works properly  could  intervene. 
Chief  Justice  Stone,  however, 

questioned  the  "incentive"  on  the 
part  of  stations  to  protect  the  net- 

works. Mr.  Taylor  observed  that 
NBC  Counsel  Cahill  had  arguec 
that  an  affiliate  regarded  its  net- 

work affiliation  as  second  only  in 
out  the  FCC  had  agreed  to  this 
value  to  his  license,  and  that  there- 

fore he  assumed  there  would  bt 

that  "incentive". Answering  Judge  Jackson,  Mr. 
Taylor  said  the  Commission  would 
not  take  punitive  action  against 
stations  testing  the  regulations  as 

a  "matter  of  good  faith". 
Winding  up  the  argument,  MBS 

Counsel  Caldwell  asked  the  court 
not  to  be  unduly  impressed  by  fig- 

ures given  about  the  size  of  the 
various  networks,  and  MBS  in  par- 

ticular. He  said  his  network  was 
made  up  mainly  of  small  stations, 
pointing  out  that  of  the  forty-six 
50,000-watt  stations  only  two  were 
affiliated  with  MBS.  Justice  Jack- 

son asked  "what  is  Mutual's  in- 
terest" in  the  light  of  these  con-> tentions.  Mr.  Caldwell  alluded  to 

the  difficulty  experienced  by  MBS 

in  breaking  into  the  "exclusive 
club"  resulting  from  exclusive  af- 

filiation contracts.  He  denied  that 
the  regulations  would  ruin  the 
older  networks  and  declared  that 
the  altered  option  time  provision 
would  still  permit  particular  net- 

works to  have  first  call  on  given 
stations. 

When  Mr.  Caldwell,  in  describ- 
ing the  time  option  setup,  pointed 

out  that  in  such  cities  as  Cleve- 
land and  Des  Moines  MBS  cannot 

clear  adequate  time.  Justice  Rob- 
erts interposed  that  what  MBS  ap- 

parently sought  was  "to  have  a 
chance  to  get  into  Cleveland".  He inquired  about  the  value  of  that 
to  the  public,  observing  that  it 
made  little  difference  whether  an 
advertiser  got  his  program  into  a 
city  over  a  particular  network. 

Drawn  tor  Broaucasting  Dy  Sid  Hix 

"You're  On  the  Air  in  30  Seconds,  Mr.  Sling!" 
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"  'We  gotta  do  what  we  gotta  do'  says  the  pictur- 
esque and  central  character  in  one  oi  the  widely 

read  recent  novels.  And  'we  gotta'  remember  that 
war  times  are  abnormal  times;  that  no  matter  how 

grim  and  discouraging  they  may  appear  at  the 
moment,  normal  times,  peace  times,  will  come  again 
some  time. 

"Many,  perhaps  all,  successful  businesses  in  Amer- 
ica have  been  built  by  letting  the  buying  public 

know  what  those  businesses  had  to  sell,  the  excel- 
lency of  their  products,  the  reasonableness  of  their 

prices.  They  have  let  them  know  through  the  media 
of  advertising.  Huge  sums  and  great  effort  have 
been  expended  on  advertising.    Advertising  has 

created  a  huge  asset  called  good-will  which  never 
appears  in  a  balance  sheets 

"But  good-will,  hard  to  get,  slow  to  create,  precious 
when  acquired,  can  dissolve  into  thin  air  all  too easily. 

"What  'we  gotta'  remember  is  that  normal  times, 
peace  times,  will  return;  that  against  those  times  we 
must  preserve  our  assets;  that  among  our  priceless 

assets,  not  purchasable  over  night,  is  good-will; 
good-will  created  and  retained  largely  through 
advertising. 

"Advertising  geared  to  war  times  should  be  con- 

tinued until  peace  times  come  again." 

THE     NATIONS     MOST     MERCHANDISE-ABLE  STATION 

"^lo  ihe  great  names  in  American  business  whose  continued  advertising  is  a  flaming  symbol  of 
faith  in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the  enemies 
of  free  American  enterprise  and  democracy  .  .  .  this  space  is  dedicated  by  The  Nation's  Station. 



IN  OKLAHOMA  CITY 

than  listeners  of   

ALL   THREE  OTHER    STATIONS  COMBINED 

•  There  are  more  persons  in  Oklahoma  City  listening 
to  WKY  morning,  afternoon,  and  evening  than  to  all 
three  other  stations  put  together. 

WKY  listeners  are  greater  in  number,  greater  in 
consuming  power,  greater  in  buying  power  .  .  .  greater 
prospects  for  sellers  of  food  products,  or  any  product. 

WKY's  greater  audience  eats  more  groceries,  uses 
more  soap,  smokes  more  cigarettes  and  tobacco,  buys 

more  drugs,  toiletries,  and  cosmetics.  WKY's  greater 
audience  is,  in  fact,  Oklahoma's  biggest,  most  essential 
mass  market,  the  largest  single  segment  of  morning, 
afternoon,  or  evening  listening  which  any  one  station 
can  deliver  to  advertisers  in  Oklahoma. 
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ne  weekly 

PRICE  15  CENTS 

N  e  wsmdgozln^oMcadio 

Radio  has  been  called  upon  to  fulfill  a  destiny  that  it  has  prepared 

for  through  years  of  peacetime  service.  •  American  radio  has  taken 

on  a  vital  job.  With  transmitters  throughout  the  nation  reach- 

ing to  crowfded  cities  and  remotest  farms— wherever  there 

are  people— Americans  are  informed  ...  on  the  instant .  . 

of  the  victory  effort.  •  Radio,  the  free  American  way, 

in  war  as  in  peace,  is  doing  its  job  well:  A  vital  job 

of  linking  a  determined  nation  in  an  united  ef- 

fort. •  On  the  eve  of  the  20th  annual  con- 

vention of  the  National  Association  of 

Broadcasters,  Station  WLS  salutes  its 

fellow  stations  throughout  the  na- 

tion, proud  of  our  affiliation  with 

them  in  a  common  purpose- 

Victory,  final  and  complete. 

represented  by 

John  Blair  &  Company 

C  A  G  O 

890  KILOCYCLES 

50,000  WATTS 
BLUE  NETWORK 
The 

PRAIRIE 
FARMER 

STATION 

BuRRiDGE  D.  Butler 
President 

Gleinn  Snyder 
Manager 

AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   *.  KTUC  TUCSON   *    KSUN  BISBEE-LOWELL 

NAB  CONVENTION  ISSUE 
t  INDUSTRY  LEADERS  SURVI WAR  OUTLOOK  FOR  RADIO 

FEDERAL  GOVERNMENT 



More  than  100  types  of 
fubes  for  use  in  Commercial 

Broadcasting,  Point  to  Point 
Communication,  Ultra  High 

Frequency  Transmission,  Elec- 
tro Medical  Apparatus,  High 

Voltage  Rectification  and  many 
Industrial  Applications. 

=S3 

Now,  this  is  a  WAR! 

"A  TOTAL  WAR!  A  war  in  which  the  fighting  man  DEPENDS  upon  radio  for  his  information, his  orders  and  his  very  life. 

"And  that  odd-shaped  bottle  is  an  ultra-high  frequency,  high-power,  air-cooled  transmit- 
ting tube.  Thousands  of  these,  as  well  as  other  AMPEREX  types,  are  in  'front  line'  service. 

"Folks  back  home  subordinate  their  civilian  requirements  to  such  military  needs.  It's  an  'all- 
out'  war  calling  for  sacrifices  from  all  of  the  people." 

AMPEREX   ELECTRONIC  PRODUCTS 

79  WASHINGTON  STREET BROOKLYN,  NEW  YORK 



Get  All  3  in  Hartford 

There's  no  need  to  settle  for  one  loaf  in 

Hartford,  when  your  appropriation  can 

afford  three!  Get  WDRC's  bountiful  com- 

bination of  coverage,  programs  and  rate 

—  and  do  the  big  job  called  for  in  this 

important  market.  WDRC's  Primary 

Area  is  Connecticut's  Ist  Market — more 

than  a  million  people  with  the  highest 

Effective  Buying  Income  in  48  states. 

Write  Wm.  Malo,  Commercial  Manager, 

for  the  facts  and  figures. 

9ASIC  CBS  HAKTFORO 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 

Published  every  Mon<}ay,  53rd  issue  (Year  Book  Number)  published  in  February  by  BROADCASTING  Pubucations,  Inc.,  870  National  Press  Building.  Washineton,  D.  C.  Entered  M second  class  matter  iflarch  14,  1933.  at  the  Post  Office  at  Washington,  D.  C  under  act  of  March  3,  1879. 



Praise  from  Pasadena 

BROA[»STI  NG 

Sales  for  you  right  here 

WWL  Daytime  Coverage 
PRIMARY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

The  Weekly/ Newsmagazine  of  Radio 

^rdadcast  Advertisbgr 

VOL  22  •  NO.  19 MAY  11,  194a 
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50,000  watts  -  -  clear  channel 

It's  interesting  to  know  that  your  Deep  South  programs 
over  this  50,000-wat5,  clear-channel  station  will  be 

heard  and  appreciated  in  the  depths  of  the  Canadian 

wilds  and  by  long-distance  fans  everywhere. 

But  it's  far  more  important  to  realize  that  through 
WWL  you  dominate  New  Orleans  and  a  big  slice  of  the 

prosperous  Deep  South. 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  Inc. 

P'f^JJ^^  WASHER? 
p5  — 

Get  better  results  in  the  big  farm 
markets  (without  being  soaked)  by 

using  KFAB.  Farm  listeners  like 
KFAB.  It's  "their"  station.  You  can 
"clean  up"  on  Monday  or  any  other 
day.  You  need  KFAB  for  thoroughly 
bright,  sparkling  sales  throughout 
Nebraska  and  her  neighboring  states. 

DON  SEARLE— Gen'l  Mgr. 

Ed  Petry  &  Co.,  Nat'l  Rep. 
FAB 

N    C    O    I.  N 
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BLACK  DIRT 

Should  you  happen  in  Frank  Jenkins' 

home  anytime  soon  you'll  probably  be  im- 
pressed with  a  Louis  XIV  chair,  a  library 

including  the  works  of  Shakespeare  and 

a  period  cabinet  modern  radio.  Frank, 

lean  and  bronzed,  will  prove  a  delightful 

conversationalist,  discussing  with  equal 

ease,  Socrates  and  Schopenhauer  or  black 

dirt  and  Beethoven. 

)  BEETHOVEN 

Enthusiastic  and  loyal,  he  and  his  family 

are  the  most  consistent  and  avid  radio  list- 

eners of  any  single  group  in  the  United 

States.  They  respond  quicker  and  in  great- 

er numbers  to  advertisers'  messages  than 
any  other  radio  class  (witness,  for  example, 

the  60,000  letters  that  poured  into  WSM 

week  after  week  in  response  to  one  farm 

show ...  the  "Grand  Ole  Opry.") 

I 

No,  Frank  Jones  is  no  college  professor,  no 

industrialist,  or  man  of  the  arts.  Frank  is 

one  of  the  six  million  farmers  who  have 

been  educated,  entertained,  and  enriched 

through  the  speakers  of  their  9,470,900  radio 

sets. 

Yes,  the  old  adage  is  true. 

"Radio  has  meant  a  lot  to  the 

farmer."  But  there  is  another 

side  to  the  story. 

"The  farmer  has  meant  a  lot 

to  Radio." 

HARRY  L.  STONE,  Gen'l.  Mgr, 

This  unswerving  faith  has  played  such  an 

important  part  in  the  success  of  Radio  that 

advertisers  competing  for  their  share  of  the 

farmers'  $10,352,000,000.00  spendable  in- 

come rarely  ask:  "What  medium?"  Rather 

. . .  "What  station?" 

A  part  of  the  great  Fifth  Es- 

tate, WSM,  whose  coverage 

is  half  urban  and  half  rural,  is 

grateful  to  the  American 

farmer  for  his  zealous  loyalty 

to  WSM  and  WSM  advertised 

products. 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   AND   ACCIDENT    INSURANCE   COMPANY,  INC 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 
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how  to 
start 

an 

""Vicious  cycle 

The  path  of  the  pioneer  is  fraught  with  peril  but  the  reward  for 
 success 

is  high.  On  December  1,  1941,  WMCA  began  to  broadcast  hourly  n
ews 

bulletins  from  The  New  York  Times.  We  felt  it  was  a  sound  decision:
 

The  listener  could  easily  remember  the  time  (every  hour  on  the  hour), 

the  news  source  was  of  the  highest  integrity  and  the  station  could  be 

quickly  located  (first  on  your  dial). 

WMCA's  pioneering  has  been  richly  repaid.  Two  separate  surveys 

made  in  March  1942  by  Crossley  and  Fact  Finders  reveal  almost 

identical  results: 

351,360  different  homes  listen  to  New  York  Times 
news  bulletins  on  WMCA  every  day. 

More  people  are  listening  to  WMCA  and  more  advertisers  are  spendi
ng 

more  money  because  more  listeners  are  buying  more  of  their  products. 

That's  what  we  term  an  unvicious  cycle  and  that's  why  WMCA,  today, 

is  the  number  one  station  for  any  New  York  spot  schedule. 

Americu^s  leading  independent  station WMCA IVeic  York 

First  on  your  dial ...  wot©  first  for  news 

Western  Representative:  Virgil  Reiter  &  Co.,  Chicag* 



Who  else  could  tell  so 

DO 



 ^  -  ^  —  ~  ■  -  m/—   •   ^  ^ 

America  is  depending  on  its  Broadcasting  System  —  and  on 

you  men  of  radio  who  direct  this  tremendous  power  —  to 
set  the  whole  nation  in  motion,  to  inform,  to  cheer,  to 

strengthen  the  will  to  win. 

Western  Electric  has  provided  many  of  the  facilities  for 

accomplishing  this  important  task.  Western  Electric  takes 

even 
greater  pride  in  its  present  job  of  producing  vast  quan-  | 

tities  of  communication  equipment  for  the  United  Nations.  jt 

it, 

DISTRIBUTORS:  In  U.  S.  A.:  Graybar  Electric  Co.,  New  York,  N.  Y.  In  Canada  and  Newfound- 
land: Northern  Electric  Co.,  Ltd.  In  other  countries:  International  Standard  Electric  Corporation. 

Western  Etectric 



*    CLEAR  CHANNEL  ★ 

BASIC  BLUE  NETWORK 

REPRESENTED 

The  station  is  new  .  .  .  the 

technical  facilities  are  the 

Finest.  More  important  is  the 

personality  behind  KXEL.  He 

is  an  old  and  respected  friend 
of  the  Iowa  radio  audience. 

With  50  K.W.  clear  channel, 

a  potent  voice  carries  your 

broadcast  message  to  the 

heart  of  the  world's  No.  1 
agricultural  area.  It  is  a 
market  with  tremendous 

purchasing  power  .  .  .  rich 

.  .  .  active  .  .  .  receptive. 

JOSH  HIGGINS 

BROADCASTING  CO. 

Joe  DuMond,  President 

Insurance  Building 

Waterloo,  Iowa 

JOHN    BLAIR    &  CO 

Page  10  •  May  11,  1942 BROADCASTING  •  Broadcast  Advertising 



BROADCASTING  •  Broadcast  Advertising 
May  11,  1942  •  Page  11 



•     #  • 

ANOTHER  GOOD  REASON 

•  0 

f      ̂   m  Well  over  2,500  musical  selections  in  the  Basic  Library  .  .  .  Meets 

M.  ̂ ^4^^>  every  musical  program  need  without  tiresome  repetition  of  selections 
...  an  endless  procession  of  well-balanced  programs  .  .  .  basic  kept  new  and  fresh  by 
constant  deletion  of  old  and  outmoded  music. 

Every  selection  is  recorded  by  the  definitely  superior  Ortha- 
coustic  method,  which  provides  a  frequency  range  of  from 

30  to  12,000  cycles,  with  the  absolute  minimum  of  distortion  .  .  .  the  utmost  in  realism 

.  .  .  Discs  made  of  the  new  wonder  material,  V-257  .  .  .  unbelievable  wearing  qualities, 
amazingly  low  surface  .  .  .  Superior  quality  is  confirmed  by  the  many  FM  stations  now 
using  Standard. 

^'Mo4iiUl4f  deleave 

Standard  Radio  supplies  far  more  selec- 
tions each  month  than  any  other  service 

.  .  .  over  100  every  month,  released  twice  each  month  to  assure  freshness  ...  In  addition 

to  adequate  coverage  of  ASCAP  music,  Standard  still  supplies  the  largest  monthly 
release  of  BMI  and  non-ASCAP  music. 

More  valuable,  more  appre- 
ciated under  war  conditions 

then  ever  before  is  Standard's  time-and-trouble-saving  filing  and  indexing  system  .  .  . 
Today,  when  stations  are  on  the  air  more  hours  per  day,  often  with  depleted  staffs, 

program  directors  rely  on  Standard's  simple  yet  complete  filing  system  to  help  them 
build  programs  and  assemble  discs  with  a  minimum  of  time  and  effort  .  .  .  No  other 
system  offers  as  much  information  on  selections,  or  in  such  available  form. 

n=nn=i 

The  Standard  Radio  Program  Library  is  famed  for 

"the  commercial  touch"  .  .  .  the  vast  musical  re- 
sources of  the  Library  lend  themselves  easily  to  the  creation  of  sparkling,  spon- 

sorable  shows,  and  Standard's  Continuity  Service  provides  a  wealth  of  ready- 
built  shows  (64  per  week),  which  are  complete  to  original  opening  and  closing 
themes! 



STANDARD  RADIOS 

eWtce 

ffvtn 
•.«::  • 

Standard's  impressive  list  of  "big-names"  is  tops  in  transcriptions: 
Ray  Noble  and  his  Orchestra,  Bob  Crosby  and  his  Dixieland 

''"//^^  Band,  Alvino  Rey,  Freddie  Martin,  Jack  Teagarden,  Duke  Ellington,  Ozzie  Nelson,  Abe 
.      _5  Lyman,  Dave  Rose,  and  Ted  Fio  Rito — the  brightest  stars  in  the  popular  music  firmament 

.  .  .  and  names  of  equal  brilliance  in  the  Concert,  Vocal,  Novelty,  Instrumental  and 

^^yW^^    Hillbilly  fields. 

I 
I  -SUo4/Ji*HCi*liiu/p, 

That  rarest  of  all  radio  attributes — Showman- 
ship— characterizes  all  Standard  Radio  produc- 

tion .  .  .  the  result  of  inspired  selection  of  talent  and  its  unique  projection  .  .  .  There  is  a 

touch  of  the  different  and  unusual  in  Standard  Radio  ...  a  distinctive  "something" 
that  catches  on  with  both  sponsors  and  listening  public. 

8  -  Me^icAa4^(llLiln<f. 

Offered  as  a  bonus  to  Standard  Radio 

subscribers.  Standard's  SPOT-ADS  are  often 
a  worth-while  source  of  increased  income — especially  significant  in  these  times  .  .  . 
These  short,  clever  dramatized  commercials  are  readily  salable  to  leading  classifications 
of  local  sponsors,  and  are  being  used  with  sensational  success  by  hundreds  of  stations. 

are  supplied  in  kit  form  .  . 
on  new  artists  or  releases. 

News  stories,  glossy  photographs  and  news- 
paper mats  on  all  outstanding  Standard  artists 

.  Twice  each  month  fresh  material  is  supplied 

In  the  last  analysis  the  measure  of  the  merit  of  any  library  service  is  its  list 

of  subscribers  .  .  .  Standard  Radio  has  more  subscribers  than  any  transcrip- 
tion library  service:  278  stations  in  the  United  States,  10  in  Canada,  8  in 

Mexico,  3  in  South  America,  7  in  Central  America,  1  in  Hawaii,  and  a  few 

others  like  Singapore,  Manila  and  Radio-Paris  .  .  .  who  will  be  back  later! 

HOLLYWOOD 

for  ffte" 

^11-1^ 



ONE    OF  A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE    &    PETERS  STATIONS 

Arthur  B.  Chech 

PRESIDENT,   RMBC,  KAiSAS  CITY 

1913-1916 — Wireless  amateur  in  school  and  col- 
lege; attained  U.  S.  Radio  Operator*s License  Commercial  First-Class;  built 

Stations  9WU  and  9Y0;  sold  radio 
equipment  by  radio  to  amateurs  and schools.  One  ol  tiie  first,  if  not  the 
first,  to  use  radio  as  a  selling  medium. 

1917-1919 — Organized  radio  training  at  Graceland 
College;  enlisted  in  Signal  Corps  and 
taught  radio  until  after  Armistice. 

1920  —  Founded  Central  Radio  School  and 
Central  Radio  Company.  Sold  first 
"factory-built"  Del'orest  riidiophone station  in  Mid-West. 

1921-1936  — Built  WPE,  now  KMBC,  16th  Basic 
Station  CBS:  first  afHIiale  to  originate 
daily  Coast-to-Coast  network  pro- 

grams on  CBS  and  telecast  same 
locally.  Active  in  industry  affairs; 
10  years  Director  or  Ollicer  of  NAB. 

1937  —  Founded  Midland  Radio  &  I'elevision 
Schools  now  training  5,000  enlisted 
men  yearly. 

1942 — Member:  Executive  Board.  Communi- 
cations Advisory  Board,  Public  Rela- 

tions Advisory  Board,  Kansas  City 
Civilian  Defense  —  and  very  active President  of  KMBC. 

w E  don't  know  who  coined  the  words 

"station  personaUty",  but  we  do  know  that Arthur  Church  was  about  the  first  man  in 

America  to  develop  such  a  thing  for  his 
station.  To  begin  with,  it  was  Arthur  Church 

who  pioneered  many  of  the  industry's 
present-day  ethical  standards,  by  which  the 
radio  Hstener  is  now  so  universally  assured 
of  clean  and  palatable  entertainment.  With 
that  philosophy,  with  the  famous  Arthur  B. 
Church  Programs,  and  a  dozen  other  individ- 

ual features,  Arthur  Church's  KMBC  has 
originated  more  than  3000  network  shows — • 
has  built  a  station  personality  that  is  unique 
in  America. 

"Personality",  according  to  Webster,  is  that 
which   constitutes    distinction    of  person; 

individuality.  Here  at  Free  &  Peters,  we  are 

constantly  striving  for  a  corporate  "distinc- 
tion of  person"  that  is  a  little  bit  different 

from  that  of  any  other  outfit  in  this  business 
of  radio-station  representation.  We  want  to 
be  known  for  the  thorough,  competent, 

dependable  and  "heads-up"  job  we  do.  We 
want  to  be  distinguished  by  the  sincerity 
and  trust- worthiness  of  our  policies,  our 
recommendations,  and  our  people. 

Merely  to  feel  that  way  is,  we  believe,  fairly 
distinctive.  And  judging  by  the  way  our 
business  is  increasing,  you  agencies  and 
advertisers  recognize  the  distinction,  too. 

That's  what  gives  us  the  biggest  kick  of  all, 
here  in  this  group  of  pioneer  radio-station 
representatives. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .    .     MINNEAPOLIS-ST.  PAUL 
WINS  NEW  YORK 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. .  .  IOWA  .  .  . 
WHO  DES  MOINIir 
Vi/OC    ......  DAVENPORl 
KMA         ....  SHcNANDOAH 

. .  .  SOUTHEAST .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KOB   ALBUQUERQUE 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  . 
KARM  FKfcbNG 
KECA  LOS  ANGELF.i 
KOIN-KALE  PORTLAl-ID 
KROW     OAKLAND-SAN  FRANCISCO 
KIRO  SEATTU 

and  WRIGHT-SONOVOX,  Inc. 

Free  &  Peters,  is 

Pioneer  Radio  Station  Representatives 
Since  May,  1932  ■*- 

(1. 

CHlC^Gty-.  180  N.  Michigan  NEW  YORK:  247  Park  Ave.  SAN  FRANCISCO:  1,2  5»//rr  HOLLYWOOD:  1512  N.  Gor</o«  ATLANTA:  322  Pfl/raerBWg. Franklin  6373  Plaza  5-4131  Sutter  4353  Gladstone  3949  Main  5667 
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1^100  At  Cleveland  for  War  Convention 

20th  NAB  Meeting  to  Tackle  Problems 

Of  Industry,  Hear  Federal  Officials 

THE  NATION'S  broadcasters  and  their  satellite  operators — 
1,100  strong- — have  converged  on  Cleveland  for  the  20th  annual 
convention  of  the  NAB  May  11-14,  to  learn  how  to  harden 
themselves  for  operation  on  wartime  rations  and  at  the  same 
time  keep  inviolate  a  free,  competitive  system  of  broadcasting. 

The  keynote,  from  the  drop  of  President  Neville  Miller's 
gavel  Monday  morning,  will  be  "Radio  in  Wartime",  with  a 
blue  ribbon  slate  of  governmental  public  relation  chieftains 
on  hand  to  expound  their  ideas  of  peak  war  performance.  It 
will  be  something  more  than  ordi-  
nary  speechmaking,  however,  be- 

cause the  military  high  command 
appreciates  the  potency  of  radio  in 
a  war  economy  and  seeks  further- 

ance of  the  effort  to  mobilize  radio 
as  a  sort  of  fourth  arm  of  the  war 
offensive. 

Government  Ghosts 

Were  the  industry  able  to  go 
all-out  for  war  operation  and  for- 

get the  heartaches  of  crackdown 
regulation,  litigation,  labor  incur- 

sions and  other  crusades  and  disa- 
greements that  stem  from  Govern- 

ment and  private  organizations, 
which  evidently  don't  realize  a  war 
is  on,  the  convention  agenda  would 
be  simple.  But  all  these  elements 
are  present,  plus  the  threatened 
downward  spiral  of  business  and  a 
smattering  of  intra-industry  dis- 

sension provoked  in  some  measure 
from  Government  quarters  evi- 

dently operating  on  the  "divide  and 
rule"  philosophy. 

From  the  standpoint  of  industry 
interest,  there  has  never  been  a 
fuller  convention  agenda.  This  is 
reflected  also  in  the  fact  that  ad- 

vance reservations,  according  to 
eleventh-hour  reports  from  C.  E. 
Amey  Jr.,  NAB  secretary-treasur- 

er, and  John  Patt,  WGAR  presi- 
dent and  chairman  of  the  housing 

committee,  indicate  a  gross  attend- 
ance of  about  100  more  than  the 

record-smashing  total  of  1,000  last 
year.  Voting  delegates  may  reach 
450,  another  record. 

There  will  be  many  celebrities 
among  the  speakers  and  guests.  The 
keynoters  include  such  outstanding 
men  in  public  life  as  Archibald 
MacLeish,  director  of  the  Office  of 
Facts  &  Figures;  Paul  V.  McNutt, 
Federal  Security  Administrator, 
and  head  of  the  new  War  Man- 

power Commission;  Byron  Price, 
Director  of  Censorship ;  Hon.  Hum- 

phrey Mitchell,  Minister  of  I^abor 

of  Canada,  who  will  be  in  civilian 
dress. 

Wearing  brass  and  braid  will  be 
such  military  personages  as  Maj. 
Gen.  A.  D.  Surles,  director.  Army 
Bureau  of  Public  Relations;  Rear 
Admiral  A.  J.  Hepburn,  director  of 
Navy  public  relations;  Maj.  Gen. 
F.  G.  Beaumont-Nesbitt,  British 
Army  staff;  Brig.  Gen.  Lewis  B. 
Hershey,  director  of  Selective  Ser- 

vice; Capt.  L.  P.  Lovette,  office  of 
Navy  public  relations;  Lieut.  Col. 
Ed  Kirby,  former  NAB  public  re- 

lations director  and  now  chief  of 
the  Army  radio  branch. 

To  say  that  there  is  no  contro- 
versy over  the  present  direction  of 

the  NAB  under  President  Neville 
Miller  would  be  a  misstatement. 
How  potent  this  opposition  will  be, 
and  how  much  of  it  was  incubated 
by  developments  at  the  convention 
a  year  ago,  when  FCC  Chairman 
James  Lawrence  Fly  came  to  grips 
with  President  Miller  and  Mark 
Ethridge,  WHAS,  Louisville,  who 

has  performed  as  the  industry's 
drafted  mentor  since  1938,  remains 
a  conjecture. 

A  reorganization  committee,  des- 
ignated last  March  by  the  NAB 

board  to  look  into  "streamlining" 

of  the  trade  association,  has  been 
functioning.  It  will  report  to  the 
new  board  of  directors,  which  meets 
Thursday,  after  the  20th  conven- 

tion adjourns  sine  die  Wednesday. 
There  will  be  a  dozen  new  members 
of  the  board — six  elected  at  dis- 

trict meetings  since  the  last  con- 
vention and  six  "directors-at-large" to  be  elected  at  the  convention  itself 

on  Wednesday. 

Status  of  Networks 

Chances  are  there  will  be  a  mini- 
mum of  agitation  on  the  floor  over 

NAB  reorganization.  The  only 
"politics"  on  the  agenda  deal  with 
the  controversy  over  election  of  the 
major  networks  to  active  member- 

ship, as  opposed  to  a  proposal  that 
they  be  given  associate  member- 

ships, with  nominal  dues,  which 

would  sharply  cut  the  NAB's  bud- 
get of  some  $225,000.  The  board 

itself,  at  its  momentous  meeting 
last  March,  voted  that  networks  be 
given  active  membership  and  pay 
dues  on  the  same  scale  as  individual 
stations  (i.e.,  on  their  income 
brackets,  which  would  mean  about 
$24,000  a  year  for  NBC  and  CBS, 
and  about  $9,000  for  the  BLUE, 

with  MBS  not  figured  since  it  isn't in  the  NAB). 

The  directors  proposed  also  that 
the  networks  be  entitled  to  mem- 

bership on  the  board  on  equal  foot- 
ing with  any  other  qualified  entity, 

but  that  the  executive  committee 
be  abolished.  Opposing  this  plan 

is  the  proposed  by-laws  amend- 
ment of  John  Shepard  3d,  Yankee 

Network  president  and  chairman 
of  the  Broadcasters  Victory  Coun- 

cil, a  coalition  of  the  various  trade 
groups  in  broadcasting  admittedly 
created  to  serve  on  the  Washington 
front  because  of  expressed  dissatis- 

faction of  NAB's  relations  with 
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Chairman  Fly.  Called  by  some  a 
buffer  created  largely  at  the  in- 

stigation of  Chairman  Fly,  BVC 
officials  have  stated  that  it  is  an 
interim  organization  which  will 
serve  only  until  NAB  is  revamped. 

Mr.  Shepard  would  deny  the  net- 
works active  membership  as  well 

as  the  right  to  have  any  network 
officer  or  employe  serve  as  a  direc- 
tor-at-large,  of  which  there  are 
six.  Network  managed  and  operated 
stations,  under  his  plan,  would 
have  to  take  their  chances  in  hav- 

ing one  of  their  officials  elected  a 
director  at  district  meetings. 

Complications  developed,  how- 
ever, when  NBC  President  Niles 

Trammell  10  days  ago  [Broadcast- 

ing, May  4]  opposed  active  mem- bership, but  insisted  that  networks 
be  not  discriminated  against  on 
directorships-at-large  or  otherwise. 
He  lashed  out  at  those  who  have 

alleged  "network  domination"  of 
the  NAB.  The  Trammell  and  Shep- 

ard positions  are  not  far  apart. 
CBS  thus  far  has  not  made 

known  any  change  in  its  position. 
Heretofore,  it  has  insisted  that  net- 

works are  entitled  to  full  rights 
and  privileges,  including  active 
membership  and  board  representa- 

tion. The  action  taken  by  the  board 
last  March,  sustained  in  general 
the  CBS  position.  William  S.  Paley, 
CBS  president,  vdll  be  present  in 

Cleveland,  heading  his  network's delegation. 

The  Industry's  Future 
Precisely  what  the  reorganiza- 

tion committee  will  propose,  of 

course,  is  not  known.  Many  con- 
ventioneer eyes  will  be  turned  to- 

ward this  committee,  headed  by 
Don  S.  Elias,  WWNC,  Asheville, 
who  was  drafted  as  a  sort  of  indus- 

try balance-wheel,  for  the  answer. 
Other  committee  members  are  John 
J.  Gillin  Jr.,  WOW,  Omaha;  Ed- 

ward Klauber,  CBS  executive  com- 
mittee chairman;  Howard  Lane, 

KFBK,  Sacramento;  John  Elmer, 

WCBM,  Baltimore;  Paul  W.  Mor- 
ency,  WTIC,  Hartford,  designated 
as  an  alternate. 

The  streamlining  talk  has  dealt 
with  the  retention  of  an  outstand- 

ing public  relations  expert  to  steer 
the  industry  course.  There  has  even 
been  talk  of  a  top-most  reorganiza- 

tion, with  a  "practical  broadcaster" to  head  the  association  either  as 
president  or  chairman  of  the  board, 
and  with  President  Miller  to  as- 

BROADCASTING  •  Broadcast  Advertising May  11,  1942  •  Page  15 



sume  policy  direction.  Mr.  Miller, 

drafted  as  the  NAB's  first  paid 
president  in  1938,  is  under  contract 
until  1944.  He  is  credited  with  win- 

ning the  ASCAP  battle  last  year 
and  has  rallied  a  substantial  fol- 

lowing in  the  industry. 

While  war  and  wartime  opera- 
tion is  the  theme  that  permeates 

the  convention  agenda,  broadcasters 
are  confronted  with  a  host  of  prob- 

lems related  to  physical  aspects  of 
operation  cropping  from  war-time 
restrictions.  Curtailment  of  critical 
materials  and  the  shortage  of  trans- 

mitting tubes  has  many  broadcast- 
ers on  the  verge  of  distraction. 

While  the  situation  is  admittedly 
serious,  and  while  an  ultimate  con- 

servation-pooling program  for 
equipment  is  deemed  inevitable,  the 
spreading  of  rumors  about  dire 
things  to  come  has  proved  dis- 
tressing. 

There  has  been  talk  about  the 
Government  lopping  off  many  sta- 

tions in  each  metropolitan  area  as 
a  means  of  conserving  power  (un- 

til now  disclaimed  as  unfounded, 
since  radio  is  not  a  power  hog)  ; 
that  stations  will  be  cut  off  to  con- 

serve equipment  (likewise  dis- 
claimed at  this  stage,  since  there 

are  still  replacement  and  repair  ma- 
terials procurable)  ;  that  the  FCC 

is  about  to  launch  a  program- 
cleansing  crusade  hitting  at  every- 

thing under  the  sun,  to  keep  its  staff 
busy  with  other  activities  more  or 
less  frozen  (this  may  be  a  gleam  in 
the  eyes  of  some  commissioners  and 
of  the  Commission  itself,  but  un- 

likely while  Congress  in  looking 
into  alleged  transgressions  of  the 
FCC)  ;  resurrection  of  old  skele- 

tons by  the  FCC  to  offset  unfavor- 
able publicity  emanating  from  Cap- 
ital Hill,  vdth  John  D.  Farnham, 

special  attorney  and  friend  of 
Chairman  Fly  handling  the  investi- 

gations (this  is  definitely  under 
study,  but  what  disposition  will  be 
made  of  it  is  doubtful). 

Other  Problems 

Aside  from  all  these  disconcert- 
ing factors — some  rumor,  others  in 

the  works  in  preliminary  ways — 
the  industry  knows  it  is  in  for  a 
seige.  The  ban  on  materials  for  the 
manufacture  of  recordings  and  ul- 

timately of  transcriptions  presents 
a  sizable  worry.  There's  the  un- 

certainty about  newspaper  owner- 
ship, still  in  the  FCC's  bosom,  and 

likely  to  remain  there  until  Con- 
gress decides  the  issue,  particularly 

since  it  has  evinced  a  definite  in- 
terest in  it  during  the  Sanders 

Bill  hearings  running  before  the 
House  Interstate  &  Foreign  Com- 

merce Committee. 

The  nation's  broadcasters  are 
looking  for  reassurance  from  the 
headline  speakers  that  there  is  no 
intention  of  disrupting  private 
broadcast  operations,  and  they  will 
probably  get  it.  But  no  such  reas- 

suring word  will  come  from  the 
FCC,  or  from  the  policy-making 
Defense  Communications  Board, 
both  headed  by  Chairman  Fly.  He 

won't  be  at  the  convention,  having 
rejected  Mr.  Miller's  invitation  to 

speak.  Nor  will  any  other  FCC  of- 
ficial, so  far  as  known. 

President  Miller,  in  his  report  to 
the  convention  prepared  in  advance 
along  with  the  annual  reports  of 
other  department  heads,  comment- 

ed that  the  industry  "has  passed 
some  real  milestones  during  the 
past  12  months".  The  highest  were 
multifarious  activities  connected 
with  the  war,  successful  conclu- 

sion of  the  present  phase  of  the 
copyright  controversy,  defeat  of 
the  discriminatory  tax  on  radio 
and  the  start  "of  what  we  hope  will 
be  a  successful  effort  to  secure  a 
long  needed  revision  of  the  radio 

law." 

Copyright  is  on  the  convention 
agenda,  but  it  takes  a  back  seat, 
with  ASCAP  and  BMI  now  in  com- 

petition. The  degree  of  competition, 
however,  is  an  issue,  and  there  will 
be  a  call  to  the  industry  to  "remem- 

ber 1941"  and  to  perform  BMI  mu- 
sic. Mr.  Miller  said  the  complete 

solution  of  the  ASCAP  problem  will 
require  continued  attention  for 
years.  Broadcasters,  he  estimated 
will  save  a  sum  conservatively  esti- 

mated at  over  $40,000,000  during 
the  term  of  the  present  contract 
(eight  years). 
On  the  mooted  public  relations 

issue,  Mr.  Miller  related  that  Ed 

A 
Akerberg,  Herb.,  CBS,  New  York,  Statler. 
Albertson,  Roy  L..  WBNY,  Buffalo,  Statler. 
Allen,  E.  C,  WIBA,  Madison,  Statler. 
Allen,  Ted,  WFCI,  Pawtucket.  R.  I. 
Andrew,  Victor  J.,  Chicago,  Statler. 
Arnoux,  Campbell,  WTAR,  Norfolk,  Statler. 
Ashbacker,  Grant  F.  and  Mrs.,  WKBZ,  Mus- 

kegon, Mich.,  Statler. 
Ashby,  A.  L.,  NBC,  New  York,  Carter. 
Atteberry,  Ellis,  KCKN,  Kansas  City,  Stat- ler. 
Avery,  L.  H.,  Free  &  Peters,  Chicago. Statler. 

B 
Bacon,  John  A..  WGR,  Buffalo,  Statler. 
Baird,  Larry,  WWL,  New  Orleans,  Statler. 
Balch.    Owen    H.,    KSAL,    Salina,  Kan., 

Statler. 
Baltimore,  S.  R.  and  Mrs.  and  Louis, 
WBRE,  Wilkes-Barre,  Statler. 

Bannerman.  Glen,  Canadian  Assn.  of  Broad- 
casters, Statler. 

Barnhart,  L.  D.,  KXEL,  Waterloo,  la., 
Statler. 

Barrere,  Claude,  NBC  Recording  Div.,  New 
York  Statler 

Barton,'    Howard    A.,    WTAM,  Cleveland, Statler. 
Bateman,  Ralph,  Katz  Agency,  HoUendon. 
Bausman,  R.  E.,  WISH,  Indianapolis,  Stat- ler. 
Beaver,  Cecil  C.  K.,  KARK,  Little  Rock, 

Statler. 
Beebout,   George,    Youngstown  Vindicator, 
Youngstown,  Statler. 

Bell,  J.  C.  WBRC,  Birmingham,  Statler. 
Berk.  Bernard  S.  and  Mrs.,  WAKR,  Akron, 

Statler. 
Berman,  J.   A.,  Shure  Brothers,  Chicago, 
Bernstein,  S.  R.,  Advertising  Age,  Chica- 

go, Hollenden. Bess,  H.  M..  WNEW,  New  York,  Statler. 
Bill,  Edgar  L.,  WMBD,  Peoria.  Statler. 
Birdwell,  J.  W.  WBIR.  Knoxville,  Statler. 
Bishop,  Edward  E.,  WGH,  Norfolk,  Stat- ler. 
Bishop,  Frank.  KFEL,  Denver,  Statler. 
Bissell,  Geo.  F.,  WMFF.  Plattsburg.  N.  Y., 

Statler. 
Bitner,  Harry  M.,  WFBM,  Indianapolis, 

Cleveland. 
Blair,  John.  John  Blair  &  Co.,  Chicago, 

Statler. Bockhaven,  L.  F.,  Graybar  Co.,  New  York, 
Statler. 

Bondurant,  E.  H.,  WHO,  Des  Moines,  Stat- ler. 
Borland,    Edna    L.,    WHK-WCLE,  Cleve- 

Borlan'd.  Robt.  D.,  WHK-WCLE,  Cleveland. Born,    H.    H..   WHBL,    Sheboygan,  Wis., 
Statler. 

Fly  to  Stay  Away 

FCC  Chairman  James  Law- 
rence Fly  will  be  absent  from 

Cleveland  during  the  NAB 
convention  May  11-14.  The 
chairman,  who  was  probably 
the  angriest  man  in  St.  Louis 
during  the  NAB  convention 
a  year  ago,  said  last  week 
he  would  not  attend  the  con- 

vention, would  not  be  in 
Cleveland  while  the  conven- 

tion is  in  session,  and  would 
not  take  part  in  any  of  the 
NAB  doings  in  any  way.  He 
had  been  invited  to  address 
the  convention,  but  advised 
NAB  President  Neville  Mil- 

ler, with  whom  he  had  the 
never-to-be-forgotten  "dead 
mackerel"  fracas  last  year, 
that  he  was  sorry  that  "cir- cumstances will  not  permit 
me  to  take  part  in  the  work 

of  the  convention." 

Kirby,  public  'relations  director 
who  had  been  loaned  to  the  Army 

more  than  a  year  ago  has  "merited 
a  commission  as  a  lieutenant  colo- 

nel" and  will  not  be  available  to 
carry  on  the  industry  public  rela- 

tions activities,  a  field  in  which  he 
has  done  "excellent  work." 
"We  propose  to  develop  the  ac- 

Borton,  F.  W.  and  Mrs.,  WQAM.  Miami, Statler. 
Bowden,  J.  L.,  WKBN,  Youngstown,  Stat- ler. 

Bowen,  Mrs.  Scott,  WIBX,  Utica,  N.  Y., 
Statler. 

Boyle,  John  J.,  WJAR.  Providence,  Cleve- land. 
Brackett,   Quincy   A.,   WSPR,  Springfield, 

Mass.,  Statler. 
Bradford,  Guy  W.,  KRGV,  Weslaco.  Texas. 

Statler. 
Brandt,  Otto,  BLUE,  New  York  City.  Stat- ler. 
Brautigam,  Edna,  WLOL,  Minneapolis, 

Statler. 
Breskin,  Louis  A.,  Sterling  Insurance  Co., 

Chicago.  Hollenden. 
Brett.    George,   Katz   Agency,   New  York. Hollenden. 
Bright,  Arthur  L.  and  Mrs.,  KFPY,  Spo- 

kane, Statler. 
Broderick,  Mrs.  Gertrude,  Federal  Radio 

Education  Committee.  Washington,  Stat- 
ler. 

Brown,  Gordon  P.,  WBNY,  Buffalo,  Statler. 
Brown.    W.    O.,    Youngstown  Vindicator, 

Youngstown,  Statler. 
Brown,  Thomas  L.,  WHDL,  Olean,  N.  Y., 

Statler. 
Brown,  Walter,  WSPA,  Spartanburg,  S.  C, 

Statler. 
Brunton.  Sherwood  B.,  KFBS,  San  Fran- 

cisco, Statler. 
Burke,  H.  C,  WBAL,  Baltimore,  Statler. 
Burke,  Charles  C,  Free  &  Peters,  Balti- 

more, Statler. 
Burton,  D.  A.,  WLBC,  Muncie,  Statler. 

C 
Caley,  Charles  C,  WMBD,  Peoria,  Statler. 
Callahan,  Leonard  D.,  SESAC,  New  York, 

Statler. 
Campbell,  Martin  B.,  WFAA,  Dallas,  Stat- 

ler. 
Carey,  Rev.  F.  A.,  WWL,  New  Orleans, 

Statler. 
Cargill,  E.  K.,  WMAZ,  Macon,  Statler. 
Carpenter,  Bemice,  WHK-WCLE,  Cleve- 

land, Statler. Carpenter,  David  H.,  WHEB,  Portsmouth, 
N.  H.,  Statler. 

Carpenter,  H.  K.,  WHK,  Cleveland,  Cleve- land. 
Carr,  Eugene,  WGAR,  Cleveland,  Statler. 
Carrigan,   Joe  B.,  KWFT,  Wichita  Falls, 

Cleveland. 
Chafey,  Clifford  M.  and  Mrs.,  WEEU,  Read- 

ing, Pa.,  Statler. Chapin,  Slocum,  WSRR,  Stanford,  Conn., 
Statler. 

Chernoff,  Howard  L.,  WCHS,  Charleston, 
W.  Va.,  Statler 

tivities   of   this   department,"   he , 
said.  "Complete  plans  for  a  well- '! 
rounded  public  relations  program  ' 
will  be  announced  in  the  near  fu- 

ture." 

Concluding  his  report,  Mr.  Miller 

asked,  "What  of  the  future?"  Ra- 
dio today  stands  higher  in  public 

esteem  than  ever  before,  he  com- 
mented. He  continued: 

"Its  record  of  constructive,  ag- 
gressive cooperation  in  the  Gov- 

ernment's war  program  is  one  of 
which  we  can  all  be  proud.  We 
have  progressed  far  enough  to  have 
tested  our  policies  and  they  have 
proved  to  be  wise  and  sound  and 
a  credit  to  the  experience,  the  abil- 

ity and  the  patriotism  of  the  in- dustry. 

Radio  Will  Endure 

"Undoubtedly,  there  are  difficult 
days  ahead,  but  we  are  sure  that 
radio  will  continue  as  a  privately 

owned,  competitively  operated  busi- 
ness, and  will  emerge  from  the  war 

with  a  record  of  public  service 
which  will  bring  out  in  clearer  out- 

line than  ever  before  the  advan- 
tages of  the  American  System  of 

Broadcasting  and  the  importance 
to  a  nation  of  a  radio  which  is  free 
and  untrammelled,  subject  only  to 

the  will  of  the  people  it  serves." 

Chilton,    Ruth,    WSYR,    Syracuse,  Cleve- land. 

Chizzini,  Frank  E.,  NBC  Recording  Div., 
Chicago,  Statler. 

Christal,    H.    I.,    Edward    Petry    &  Co., 
New  York,  Statler. 

Church,   Arthur  B.,  KMBC,  Kansas  City, 
Cleveland. 

Clapsadel,  E.  E.,  Johns-Manville  Co.,  Cleve- 
Clarke,  John  W.,  WHIP,  Chicago,  Statler. 
Clark,  Plez  S.,  KFH,  Wichita,  Statler. 
Clipp,  Roger  W.,  WFIL,  Philadelphia,  Hol- lenden. 

Cloutier,    Norman,    NBC    Recording  Div., 
Statler. 

Codel,  Edward,  WPAT,  Paterson,  N.  J. 
Codel,  Martin,  Broadcasting,  Washington, Statler. 
Columbia  Broadcasting  System  Inc.,  Statler. 
Cohen,  I.  T.,  Atlanta. 
Cook,  Geo.  R.,   WLS,   Chicago,  Statler. 
Cook,  H.  W.,  WIBX,  Utica,  Statler. Cook,    Chas.   R.,    Mr.    and    Mrs.,  WJPF, 

Herrin,  111. 
Coram,   R.   E.,   Graybar  Co.,   New  York, 

Statler Coulson,  W.  Lee,  WHAS,  Louisville,  Statler. Courrier,    Geo.    F.    Dr.,    WHIP,  Chicago, 
Statler. 

Cowles,  Gardner,  Jr.,  WMT,  Cedar  Rapids, la  Statler. 
Cox,"'  Lester  E.,  KGBX,  Springfield,  Mo., Cleveland. 
Craig,  Edwin,  WSM,  Nashville,  Statler. 
Craig,  W.  F.,  WLBC,  Muncie,  Ind.,  Stat- ler. 
Cribb,  Wayne,  WHBL,  Sheboygan,  Wis. 
Croghan,  Arthur  H.,  WJBK,  Detroit,  Hol- lenden. 
Croft,  John  C  WJPA,  Washington,  Pa. 
Cross,  Red,  WMAZ,  Macon,  Statler. 
Culmer,  Claude  C.  J.,  SESAC,  New  York, 

Statler. 
Curtis,  James  R.  and  Mrs.,  KFRO,  Long- 

view,  Statler. 
D 

D'Agostino,  Jr.,  NBC,  New  York,  Statler. 
Dahl,    Howard,    WKBH,    LaCrosse,  Wis., 

Statler. 
Danbom,  M.  E.,  KGKB,  Tyler,  Tex.,  Stat- ler. 
Damm,  Walter  J.,  WTMJ,  Milwaukee,  Car- ter. 

Daniel,  Harbon,  WSAV,  Savannah,  Statler. 
Davenport,  J.  A.  WRBL,  Columbus,  Ga., 

Statler. 
Davis,  Geo.,  WLS,  Chicago,  Statler. 
DeGrochy,  Wm.  J.,  New  York,  Statler. 

(Continued  on  page  12 Jf) 

Advance  Registration  for  NAB  Cleveland  Convention  .  . . 
(With  Hotel  Reservations  Reported) 
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Program  of  the  20th  Annual  NAB  Convention 

Hotel  Statler,  Cleveland,  May  10-14 

SUNDAY,  MAY  10 

12  Noon — Sales  Managers,  Executive 
and  General  Committees,  Parlor 
E. 

12  :30  p.m. — Broadcast  Music  Inc., 
board  of  directors.  Luncheon, 
Parlor  D. 

2  p.m. — Research  Committee,  Parlor H. 
Engineering  Committee,  Parlor  F. 
NAB  Bureau  of  Copyrights,  board 

of  directors.  Parlor  B. 
3  p.m. — Code  Committee,  Parlor  D. 
4  p.m. — Wages  and  Hours  Committee, Parlor  M. 

Accounting  Committee,  Parlor  H. 
7  p.m. — NAB  Board  of  Directors  Din- 

ner, Lattice  Room. 
8  p.m. — Labor  Committee,  Tavern Room. 

MONDAY,  MAY  11 

10:30  a.m.- — Business  Session,  Pine- 
Euclid  Room ;  Neville  Miller, 
presiding.  President's  Annual 
Report.  Announcement  of  Con- 

vention Committees.  Secretary- 
Treasurer's  Annual  Report. 
Proposed  By-Law  Amendments. 

10:45  a.m. — "Radio  and  the  War". 
Byron  Price,  Director,  Office  of 
Censorship. 
Informational  Clinic 

.7.  Harold  Ryan,  Assistant  Director, 
Office  of  Censorship. 

Maj.    Gen.   A.    D.    Surles,  Director, 
Bureau  of  Public  Relations,  War 
Dept. 

Rear  Admiral  A.  .T.  Hepburn,  Direc- 
tor, Office  of  PubHc  Relations, 

Navy  Dept. 
Maj.  Gen.  F.  G.  Beaumont-Nesbitt, 

British  Army  Staff. 
Earl  J.  Glade,  Chairman,  NAB  Code 

Committee. 
12  :4o  p.m. — Luncheon,  Grand  Ball- room. 

Speaker  :  Archibald  MacLeish,  Di- 
rector, Office  of  Facts  &  Fig- ures. 

2  :30  p.m. — Department  of  Broadcast 
Advertising,  Sales  Managers, 
Pine-Euclid  Room. 

TUESDAY,  MAY  12 
LATTICE  ROOM 

2  p.m. — Theme,  "The  Listener's  Stake  in American  Radios  ;  Chairman,  Mrs.  Wal- 
ter V.  Magee.  President,  Radio  Coun- cil of  Greater  Cleveland. 

2.05  p.m. — Greetings,  Neville  Miller,  presi- dent, NAB. 
2  :15  p.m. — Address,  "War  News  for  Home 

Consumption".  B.  S.  Bercovici,  News Commentator.  WJW,  MBS. 
2:35  p.m. — Address,  "Broadcasting  In  War 

Time".  Fred  Weber,  General  Manager, MBS. 
2 :55  p.m. — Address,  "Radio's  Significant 

Place  in  Inter-American  Affairs".  Guy Hickok,  Inter-American  Affairs  Com- mittee. 
3 :25 — Address,  "Radio  Does  a  Public 

Service".  Jennings  Pierce,  Public  Ser- vice Director,  Western  Division,  NBC. 
3:55  p.m. — Question  Period. 
4:30  p.m. — Radio  Tea,  Salle  Moderne  Room. 

For  delegates  and  individual  members 
of  Radio  Council  and  women  registered 
for  the  convention. 

Headquarters  of  BROAD- 
CASTING Magazine  will  be 

maintained  in  the  Statler 
Hotel  during  the  NAB  con- 

vention. Suite  502-504. 

"Radio   Advertising  for  Depart- 
ment Stores." Panel : 

Richard  G.  Meybohm,  manager. 
Sales  Promotion  Division,  Na- 

tional Retail  Dry  Goods  Assn. 
Barclay,  W.  Newell,  sales  manag- 

er, William  Taylor  Sons  &  Co., 
Cleveland. 

Edgar  L.  Rice,  sales  promotion 
manager,  A.  Polsky  Co.,  Akron. 

James  W.  Petty  Jr.,  publicity  di- 
rector, H.  &  S.  Pogue  Co.,  Cin- cinnati. 

2  :30  p.m. — Network  Affiliates,  Inc., 
Salle  Moderne. 

4  :30  p.m. — Independent  Radio  Net- work Affiliates,  Parlor  E. 
7  p.m. — NAB  War  Committee. 
8  p.m.- — Labor  Relations  Clinic,  Room 345. 

Panel : 
Joseph  L.  Miller,  NAB  Labor  Re- lations Director. 

TUESDAY,  MAY  12 

8  :30  a.m. — Breakfast  Sessions  : 
"Wages  and  Hours",  NAB  Labor 

Relations  Dept.,  Parlor  D. 
"Technician  Training  Program"', Arthur      Stringer,  secretary, 
NAB  War  Committee. 

"Protection    of    Property  from 
Sabotage,  Fire  and  Theft",  J. D'Agostino,  NBC. 

Open  Discussion  on  Priorities  and 
Procurement. 

NAB  Engineering  Dept.,  Parlor 
A. 

"What  Burns  Us  Up,"  Radio  Ex- ecutives Club  of  New  York. 
NAB  Department  of  Broadcast 
Advertising :  Cleveland  Ad 
Club,  Dining  Room. 

Censorship  Clinic,  Room  345 
Panel : 

J.  Harold  Ryan,  Assistant  Direc- 
tor of  Censorship. 

Captain  L.  P.  Lovette,  Office  of 
Public  Relations,   Navy  Dept. 

Maj.  Gen.  A.  D.  Surles,  director. 
Bureau  Public  Relations,  War 
Dept. 

Maj.  Gen.  F.  G.  Beaumont-Nes- 
bitt, British  Army  Staff. 

WEDNESDAY,  MAY  13 
PARLOR  C 

8:15  a.m. — Breakfast  Round  Table,  Chair- man, Jane  Weaver,  Director  of 
Women's  Activities,  WTAM,  Cleveland, 
Parlor  C.  Subject,  "The  Part  that 
Women's  Radio  Programs  Can  Play 
in  Wartime  America."  Panel,  Ruth Chilton,  WSYR,  Syracuse:  Eleanor 
Hanson,  WHK,  Cleveland;  Mrs.  Hayle 
Cavenor,  WCCO,  Minneapolis;  Susan 
Allen,  KGA,  Spokane;  Marjorie  Cooney, 
WSM,  Nashville;  Mrs.  Geraldine  Elliott, 
WJR,  Detroit;  Mrs.  Lavinia  Schwartz, 
CBS.  Chicago. 

9:45  a.m. — Morning  Session,  theme,  "Radio 
at  Home."  Chairman,  Mrs.  Dorothy 
Lewis,  Coordinator  of  Listener  Activi- 

ties, NAB. 
9:50  a.m. — Greetings,  Convention  Chair- 

man, C.  E.  Arney  Jr.,  Assistant  to  the 
President,  NAB. 

10:00  a.m. — Address,  "Women  in  Industry", Mrs  Harold  V.  Milligan,  National  Assn. 
of  Manufacturers,  president,  National 
Council  of  Women. 

10:20  a.m. — Address,  "The  Broadcaster's 
Code",  Earl  J.  Glade,  Vice-President of  KSL,  Salt  Lake  City,  Chairman  of 
Code  Committee,  NAB. 

10:40  a.m.— Address,  "The  Role  of  the  List- 
ener", Mrs.  Arch  Trawick,  president, Radio  Council  of  Middle  Tennessee, 

Nashville. 

OFF  Round  Table 
Parlors  F,  G  &  H 

"The  Six  Themes",  William  B. 
Lewis,    Assistant    Director  in 
Charge  of  Operations,  Office  of 
Facts  &  Figures. 

Anthony  Hyde,  Office  of  Facts  & 
Figures. 

"Program  Coordination",  Douglas 
Meservey  and  Seymour  Morris, 
Office  of  Facts  &  Figures. 

Priorities 

10:30  a.m. — Business  Session,  Euclid- Pine  Room. 
Neville  Miller,  Presiding. 
"Priorities,  Men  and  Materials". "Selective  Service  and  Total 
War",  Brig.  Gen.  Lewis  B. 
Hershey,  Director,  Selective Service  System. 

"The  OPA",  Joel  Dean,  chief, 
Fuel  Rationing  Division,  OPA. 

12 :45  p.m. — Luncheon,  Grand  Ball 
Room.  Humphrey  Mitchell,  Ca- nadian Minister  of  Labor, 

speaker. 2  :30  p.m. — Business  Session,  Euclid- Pine  Room. 
Neville  Miller,  presiding. 

Music 
Panel : 

Sydney  Kaye,  Vice  President  and 
General  Counsel,  Broadcast 
Music  Inc. 

Merritt  E.  Tompkins,  Vice  Presi- dent and  General  Manager, 
Broadcast  Music  Inc. 

Carl  Haverlin,  Vice  President, 
Station  Relations,  Broadcast 
Music  Inc. 

John  Paine,  General  Manager, 
American  Society  of  Composers, 
Authors  &  Publishers. 

Leonard    D.    Callahan,  General 
Counsel,  SESAC. 

Open  Forum 
Wartime    Radio    Advertising,  Grand 

Ball  Room. 
Eugene    Carr,    Chairman,  NAB 

Sales     Managers  Committee, 
presiding. 

11:00  a.m. — Address,  "Radio  Education", Dr.  I.  Keith  Tyler,  Director  of  Evalua- tion of  School  Broadcasts,  Ohio  State 
U. 

11:20  a.m. — Address,  "Tuning  in  on  the 
Home  Front",  Miss  Mabel  G.  Flanley, 
Eastern  Director  of  Consumer's  Re- lations, The  Borden  Co.,  Vice-President 
Advertising  Federation  of  America. 

11:40   a.m. — Questions. 
12  :15  p.m. — Recess. 
12:30  p.m. — Luncheon,  Salle  Moderne 

Room,  Greetings,  Neville  Miller,  Presi- 
dent, NAB;  music. 

2:00  p.m. — -Theme,  "Radio  Abroad."  Chair- man, Mrs.  Dorothy  Lewis. 
2:10  p.m. — Address,  "Radio  in  Canada", Glen  Bannerman,  president,  Canadian 

Assn.  of  Broadcasters. 
2:40  p.m. — Address,  "British  Women  in 

Wartime",  Dr.  Winifred  C.  Cullis,  Pro- fessor of  Psycholoar,  London  U,  for- 
mer International  President  Assn.  of 

University  Women. 
3  :15  p.m. — Film,  "Ordinary  People". 
3:40 — Address,  "Radio  Serves  Our  Army", Lieut  Col.  Ed.  Kirby,  Chief,  Radio  Sec- 

tion, Public  Relations,  War  Depart- 
ment. 

4:00  p.m. — Address,  "Industry's  Role  in  a 
World  Offensive",  Charles  R.  Hook, President,  American  Rolling  Mills  Co., 
Director  National  Assn.  of  Manufactur- 
ers. 

"Selling  With  Surveys'',  Dr. Harry  Dean  Wolfe,  Director, 
Bureau  Business  Research, 
Kent  State  University,  Kent,  O. 

"Shoot  the  Works",  Gene  Flack. 
General  Sales  Dept.,  Loose- 
Wiles  Biscuit  Co.,  Long  Island 
City,  N.  Y. 

Open  Forum 
4  p.m. — Clear  Channel  Broadcasting 

Service,  Tavern  Room. 
Local    Channel    Stations,  Room 

345. 
8  :30  p.m. — AVorld  Premiere  of  Bamhi, 

Walt  Disney  film.  Grand  Ball- room. 

WEDNESDAY,  MAY  13 

Breakfast  Sessions 

8  :30  a.m.- — "Collective  Bargaining", NAB  Labor  Relations  Dept., 
Parlor  D. 

"Information  Please  on  Spot 
Radio",  Cleveland  Ad  Club  Din- 

ing Room. Panel : 
John  Blair,  .lohn  Blair  &  Co. 
H.  Preston  Peters,  Free  &  Peters 
Edward    Petry,    Edward  Petry 
Joseph  Weed,  Weed  &  Co. 
NAB  Dept.  of  Broadcast  Adver- 

tising. 

"DCB  Broadcast  Planning",  Ne- ville Miller,  chairman,  DCB 
Committee  on  Domestic  Broad- casting ;  Andrew  D.  Ring,  and 
O.  L.  Taylor. 

"Foreign  Language  Broadcast- ing". Parlor  E. 
Alan  Cranston,  Office  of  Facts  & 

Figures. NAB  Wartime  Committee 
"The  Selective  Service". 
Maj.  Gen.  Ernest  M.  Culligan, 

Public  Relations  Officer,  Selec- tive Service  System. 
NAB  Legal  Department. 

Music  —  Roundtable  —  Merritt  Tomp- 
kins, BMI,  Tavern  Room. 

10 :30  a.m.— Business   Session,  Pine- Euclid   Room.   Neville  Miller, 
presiding. 

"The  War,  a  Challenge  to  Broad- 
cast Advertising",  Eugene  Carr, 

chairman,  NAB  Sales  Manag- ers' Executive  Committee. 

"The  Bridge  to  a  New  Democ- 
racy" :  Arthur  Horrocks,  coun- sel. Public  Relations  Dept., 

Goodyear  Tire  &  Rubber  Co., Akron. 

Report  of  The  Advertising  Coun- 
cil :  Miller  McClintock,  execu- tive director.  The  Advertising 

Council. 
12  :45   p.m. — Luncheon,   Grand  Ball- 

room. 
Paul  V.  McNutt,  Federal  Secur- 

ity Administrator. 
2  :30    p.m. — NAB    Business  Session, Euclid-Pine  Room. 

(Members  only ) . 
Taxation :   Ellsworth  C.  Alvord, 
NAB  Tax  Counselor. 

Proposed    Amendments    to  the 
NAB  By-Laws. 

Election  of  Directors-at-Large. 
Selection  of  1943  Convention  Site. 
Report  of  Resolutions  Committee. 

Adjournment 
4:30  p.m.- — Final   Meeting,  Network 

Affiliates  Inc.,  Salle  Moderne. 
7  :30  p.m. — 20th     Annual  Banquet, 

Rainbow  Room,  Hotel  Carter. 

THURSDAY,  MAY  14 

10  a.m. — Meeting  of  new  NAB  board 
of  directors,  Parlor  C. 

10  a.m. — NAB  Annual  Golf  Tourna- 
ment, Mayfield  Country  Club 

for  the  Broadcasting  Maga- zine Trophy. 

Program  of  Special  Sessions  on  Listeners  Activities 

NAB  Convention,  Hotel  Statler,  Cleveland,  May  12-13 
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WHERE  TO  GO  AND  WHAT  TO  DO 

In  Cleveland 

Noted  Guest  List 

Slated  to  Appear 

For  Board  Dinner 

Federal  Officials  Are  Among 
Those  Invited  by  Miller 
A  SCORE  OF  outstanding  figures 
in  public  life,  radio  and  advertis- 

ing were  to  be  guests  of  the  NAB 
board  of  directors  at  its  pre-con- 
vention  meeting  in  Cleveland  May 
10  at  the  invitation  of  President 
Neville  Miller. 

All  members  of  the  board  of  26, 
with  the  exception  of  Clarence 
Wheeler,  WHEC,  Rochester;  Har- 

rison Holliway,  KFI,  Los  Angeles, 
who  are  ill.,  and  Capt.  George  Nor- 

ton, WAVE,  Louisville,  who  is  on 
active  duty  in  the  Air  Forces,  have 
announced  their  intention  of  attend- 

ing all  convention  sessions.  In 
addition  to  the  invited  guests,  Mr. 
Miller  has  asked  six  broadcasters 
who  have  been  elected  district  di- 

rectors since  the  last  convention, 
to  attend  the  initial  board  session. 
They  do  not  take  office  formally 
until  adjournment  of  the  annual 
meeting,  with  the  new  board  to 
convene  on  Thursday,  May  14. 

These  directors  are  Kolin  Hager, 
WGY,  Schenectady;  G.  Richard 
Shafto,  WIS,  Columbia;  Hoyt  Woo- 
ten,  WREC,  Memphis;  William  B. 
Way,  KVOO,  Tulsa;  Ed  Yocum, 
KGHL,  Billings;  Calvin  J.  Smith, 
KFAC,  Los  Angeles. 

Outside  Guests 

Special  guests  at  the  board  din- 
ner include:  Glenn  Bannerman, 

president  and  general  manager, 
Canadian  Assn.  of  Broadcasters; 
Maj.  Gen.  F.  G.  Beaumont-Nes- 
bitt,  British  Army  Staff;  H.  K. 
Carpenter,  WHK,  Cleveland;  Dr. 
Augustine  Frigon,  assistant  gen- 

eral manager,  Canadian  Broadcast- 
ing Corp.;  Frederic  R.  Gamble, 

executive  secretary,  American 
Assn.  of  Advertising  Agencies; 
Rear  Admiral  A.  J.  Hepburn,  di- 

rector of  public  relations,  Navy; 
William  B.  Lewis,  Office  of  Facts  & 
Figures;  Archibald  MacLeish,  di- 

rector, Office  of  Facts  &  Figures; 
Dr.  Miller  McClintock,  executive 
director.  The  Advertising  Council; 
Douglas  Meservey,  Office  of  Facts 
&  Figures;  William  Paley,  presi- 

dent, CBS;  John  Patt,  WGAR, 
Cleveland;  Vernon  Pribble,  WTAM, 
Cleveland;  Byron  Price,  director. 
Office  of  Censorship;  Donovan 
Rowse,  British  Broadcasting  Corp. ; 
Harry  Sedgwick,  general  counsel, 
Canadian  Assn.  of  Broadcasters; 
Maj.  Gen.  A.  D.  Surles,  director, 
Bureau  of  Public  Relations,  Army; 
Paul  B.  West,  president,  Assn.  of 
National  Advertisers;  Mark  Woods, 
president,  BLUE  Network. 

Excerpts  from  annual  re- 
ports of  NAB  department 

heads,  comprising  a  1941-42 
review  of  the  association's  ac- 

tivities, will  be  found  on 
pages  80-84. 

DINING 

With   Floor  Show — Alpine   Village,  Play- 
house   Square.    D    $1.25.    Dinner  and 

Supper   Dancing.    Shows   nightly,  ex- 
cept Sunday,  at  7:45  and  11:30. 

El    Dorado    Club,    Playhouse  Square. 
D  $1.25.  Dinner  and  supper  dancing ; 
three   shows   nightly,    except  Sunday. 
South  Seas  atmosphere. 
Freddie's    Paradise,    830    Vincent.  D 
$1.25.     Open     Sunday,     three  shows 
nightly,  dinner  and  supper  dancing. 
Monaco's   Cafe,   Playhouse  Square.  D $1.25.  Dinner  and  supper  dancing  and 
three  shows  nightly  except  Sunday. 
Pony's  Cafe,  730  Vincent.  D  $1.  Dinner and  supper  dancing  and  three  shows 
nightly.  Open  Sunday. 
Vogue  Room,  Hotel  Hollenden.  Dinner 
and  supper  dancing.  Two  floor  shows 
nightly,  except  Sunday. 

With  Dancing — Bronze  Room,  Hotel  Cleve- land. L  .75  D  $1.50.  Closed  Sunday, 
Dancing  6:30  to  8:30;  10  to  closing, 
and  Saturday  luncheon. 
Cuban  Terrace  Room,  Hotel  Statler. 
D  $1.65.  Dinner  and  supper  dancing 
except  Monday. 
Fiesta  Room,  Hotel  Carter.  D  $1.60. 
Dinner  and  supper  dancing. 
Southern  Tavern,  E.  105th  &  Carnegie. 
Supper  club  dancing  10  p.  m.  to  2 
a.  m.  nightly.  Dinner  dancing  6:30  to 
8:30  L  .55  D  $1.10. 

Good  Food — Allendorfs,  1118  Chester (downtown) 
Crosby's,  1051  Carnegie  (outlying). 
Damon's,    2466   Fairmont  Blvd.  (out- lying) . 
Fred  Harvey's  Oak  Room,  Terminal Tower  (downtown). 
Hickory  Grill,  929  Chester  (downtown). 
Shaker  Tavern,  Shaker  Square  (out- lying). 
Stouffer's,  725  Euclid  and  1375  Euclid (both  downtown). 

ASCAP'S  new  radio  program  serv- 
ice, designed  to  assist  the  Society's station  licensees  in  cashing  in  on 

their  investment  in  ASCAP  music 
[Broadcasting,  March  23],  will  be 
formally  announced  to  the  broad- 

casting industry  at  the  NAB  Con- 
vention in  Cleveland  this  week. 

In  addition  to  this  mass  presen- 
tation, ASCAP  is  also  introducing 

the  plan  individually  to  station 
executives  through  a  brochure  pre- 

pared by  Robert  L.  Murray,  di- 
rector of  the  service  as  well  as  of 

ASCAP's  entire  public  relations 

program. As  explained  in  the  promotion 
piece,  the  service  consists  of  a 
series  of  half-hour  scripts,  topical 
continuities  with  allowance  for 
eight  musical  numbers,  suitable  for 
either  participating  or  single  client 
sponsorship. 

Service  is  free  to  all  stations 
with  ASCAP  licenses  and  three 
sets  of  programs  are  produced  each 
week  to  prevent  duplication  in 
cities  with  more  than  one  ASCAP 
station.  While  emphasizing  music, 
scripts  will  contain  "no  song  plugs 
or  mention  of  the  Society",  the 
brochure  states.  Programs  are 
available  in  13-week  packages  to 
enable  stations  to  plan  and 
merchandise  them  in  advance. 

Brochure  includes  a  copy  of  the 
June  1  script,  the  continuity  dis- 

cussing wedding  customs.  Attached 
to  the  script  is  a  sheet  giving  four 
suggested  musical  numbers  for 
each  of  the  eight  breaks,  listing  the 
names  of  composers  and  publishers 

Weber's,  224  Superior  (downtown). Auditorium  Hotel,  E.  6  and  St.  Clair 
(downtown) 
Carter  Hotel,  Gun  Room,  Lounge  and 
Bar  (downtown). 
Shanghai  Restaurant  (in  Chinatown), 
Chinese  and  American  food  (near downtown) . 
Hotel  Fenway  Hall,  E.  107th  and 
Euclid  (outlying),  Congo  Room, 
Lounge  and  Bar,  informal  entertain- 

ment by  "Poison"  Gardner,  Jules  and 
Webb  (comedy  song  and  dance  team). 

SPORTS 

Baseball — American  League.  Cleveland  vs. 
Detroit,  Monday,  May  11;  vs.  New 
York,  Tuesday,  Wednesday,  May  12, 
13;  vs.  Washington,  Thursday-Satur- 

day, May  14,  15,  16. Roller  Derby — April  28  through  May  15, 
The  Arena  (3700  Euclid)  near  down- 

town. Reserved  $1.09,  .79;  general  ad- mission, .44. 

STAGE 
Vaudeville — RKO  Palace,  Playhouse  Square, 

Sigmund  Romberg  and  Harry  Felton and  other  acts. 
Burlesque — Roxy  Theater,  East  Ninth  near Euclid.  Girls,  comedians  and  strip 

dancers  mixed  with  vaudeville.  Con- tinuous. 

SCREEN 

RKO  Palace,  "Mayor  of  44th  Street." 
Hippodrome,  Playhouse  Square,  "Male 

Animal",  May  11,  12,  18;  "The  In- vaders," May  14,  15,  16. 
Loew's  State,  Playhouse  Square,  first  run select  MCJM,  news,  shorts. 
Telenews,  Euclid  near  Public  Square,  Con- tinuous one-hour  show  of  late  world 

news  selected  from  leading  reels,  plus 
short  subjects. 

and  the  make,  number  and  featured 
artist  of  one  or  two  phonograph 
records  of  each  tune.  Another  post- 

script to  the  continuity  outlines 
suitable  commercial  copy  for  four 
types  of  local  advertisers:  Jeweler, 

florist,  furniture  store  and  mens' 
shop. 

Printed  in  two  colors,  the  11  x  14- 
inch  pages  of  the  book  contain 
many  photographs  against  a  musi- 

cal background  illustrative  of  the 

aim  of  the  service,  "sending  listen- 
ers off  shopping  with  a  song  in 

their  heart  s."  Blue-and-white 
board  cover  bears  the  call  letters  of 
the  station  to  whom  the  book  is 
sent. 

Ed  Craney,  'Disgusted', 
To  Avoid  NAB  Meeting 

ON  THE  GROUND  that  he's 
"pretty  damned  disgusted",  Ed 
Craney,  operator  of  KGIR,  Butte 
and  the  Z-Bar  Network,  has  ad- 

vised friends  he  will  not  attend 
the  NAB  convention  in  Cleveland 
May  11-14.  A  leader  among  in- 

dependents, Mr.  Craney  has  figured 
prominently  in  past  industry  ac- 

tivities, notably  in  connection  with 
copyright  and  reorganization.  Sev- 

eral months  ago  he  called  for  a 
widespread  revamping  of  NAB. 

"I  don't  expect  to  be  in  Cleve- 
land," he  stated  last  week.  "From 

all  indications,  I'm  better  off  at home  than  I  would  be  monkeying 
with  the  problems  of  the  industry 
which  not  enough  broadcasters  are 

interested  in." 

NO.  1  handicap  golfer  of  the  radio 
industry  will  win  this  handsome 
trophy,  like  the  others  awarded  an- 

nually since  1932  by  BROADCASTING, 
at  the  tournament  on  Thursday  at 
the  Mayfield  Country  Club  as  one 
of  the  closing  features  of  the 
NAB  convention.  The  trophy  will 
be  presented  to  the  low  net  scorer 
in  the  blind  bogey  tournament.  Past 
winners  of  the  Broadcasting 
trophy  include  Paul  Raymer  and 
Pierce  Romaine,  Paul  Raymer  & 
Co.,  who  tied  for  low  net  score  in 
1941  and  received  duplicate  cups; 
Sherwood  Brunton,  KJBS,  San 
Francisco,  1940;  V.  E.  Carmichael, 
KWK,  St.  Louis,  and  K.  W.  Pyle, 

KFBI,  Wichita,  tie,  1939  (no  tour- nament in  1938)  ;  E.  C.  Pulliam  Jr., 
WIRE,  Indianapolis,  and  Harry  C. 
Butcher,  CBS,  Washington,  tie, 
1937;  Ross  Wallace,  WHO,  Des 
Moines,  1936 ;  Carl  H  a  y  m  o  n  d, 
KMO,  Tacoma,  1935;  Levds  Allen 
Weiss,  Don  Lee,  1934;  Jerry  King, 
Standard  Radio,  1933;  Dr.  Leon 
Levy,  WCAU,  Philadelphia,  1932. 

CAREERS  IN  RADIO  I 

NAB  Prepares  Lay  Manual  I 

 On  Opportunities  ' RADIO  DEFINED  for  career 
seekers  is  the  theme  of  a  new 
pamphlet.  Working  for  Radio,  just 

prepared  by  the  NAB  for  distribu- tion by  member  stations.  To 
answer  every  conceivable  question 
of  those  who  seek  a  radio  career 
the  NAB  has  obtained  the  special- 

ized tips  of  leaders  in  every  phase 
of  the  industry. 

Subject  matter  ranges  from  act- 
ing and  singing  before  the  mike 

through  writing,  producing,  and 
technical  broadcasting  to  the  spon- 

sor side  of  the  mike.  Edited  by 
Joseph  L.  Miller,  NAB  director  of 
labor  relations,  the  pamphlets  con- tain articles  by  Bing  Crosby, 
Mollie  Goldberg,  John  Benson, 
Edward  L.  Gove,  Gerald  F.  Mauls- 
by,  Cecil  B.  De  Mille,  Edward  G. 
Robinson,  George  A.  Mooney, 
Frank  E.  Pellegrin,  C.  L.  Thomas 
and  Milton  Weiner. 

Available  through  the  NAB  of- 
fice in  Washington,  member  sta- 

tions may  purchase  copies  at  5 
cents  each. 

ASCAP  to  Announce  Program  Service 

For  Broadcasters  at  NAB  Convention 
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Complaints  of  Timebuyers, 

Retail  Problems  on  Agenda 

Prominent  Store  Executives,  Agency  Officials  to 
Take  Active  Part  at  Convention;  Spot  Forum 

'  THE  "15%  BOYS"  and  their  gripes 
will  take  an  important  part  in 
the  NAB  convention.  As  a  matter 
of  fact  the  accent  will  be  on  de- 

velopment of  new  business,  taking 
into  account  the  effect  of  price  ceil- 

ings,   priorities,    rationing  and 
j  other  war-born  edicts  which  ordi- 

narily would  have  a  depressing 
effect  on  advertising  budgets. 

Retail  business,  locally  devel- 
■  oped,  is  the  main  object  of  sales 
managers'  affections  during  the 
convention.  At  the  opening  ses- 

sion, after  the  more  important 
issue  of  radio  and  the  war  is  cov- 

ered   by    representatives    of  the 
I      high  command,  the  convention  will 
!      take  up  radio  advertising  for  de- 

I     partment  stores. 
Store  Experts 

A   panel   on  this   subject  will 
I be  led  by  Richard  G.  Meybohm, 

sales  promotion  manager  of  Na- 
tional Retail  Dry  Goods  Assn.  On 

I     the  panel  will  be  such  figures  as 

'      Barclay  W.  Newell,  sales  mana- ger, William  Taylor  Sons  &  Co., 
Cleveland;   Edgar  L.  Rice,  sales 
promotion  manager,  A.  Polsky  Co., 
Akron;  James  W.  Petty  Jr.,  pub- 

licity director,  H.  &  S.  Pogue  Co., 
[  Cincinnati. 

The  "What  Burns  Us  Up"  break- 
fast session  arranged  by  John 

Hymes,  chief  time-buyer  for  Lord 
&  Thomas,  as  president  of  the 
Radio  Executives  Club,  is  expected 
to  stir  up  the  cats  on  the  ancient 
art  of  time  selling,  time-buying  and 
the  chisel  fringe.  After  the  intro- 

ductory remarks,  there  will  be  two 
semi-serious  talks  on  "The  Agency 
Looks  At  the  Station,"  by  Carlos 
Franco,  of  Young  &  Rubicam,  and 
William  Maillefert,  of  Compton 
Adv.  Agency.  Frances  Scott  will 
handle  the  "What  Burns  Us  Up" 
interviews  with  Radio  Executive 
Club  members,  including  the  fol- 

lowing: Tom  Lynch,  William  Esty; 
Fletcher  Turner,  J.  M.  Mathes; 
Morten  Bassett,  Morse  Interna- 

tional; Tom  Carson,  Pedlar  & 
Ryan;  Linnea  Nelson,  J.  Walter 
Thompson;  John  Hymes,  Lord  & 
Thomas;  William  Maillefert,  Comp- 

ton; Mr.  Franco;  Bernie  Prokter, 
Biow;  Carol  Newton,  BBDO; 
George  Kern,  Benton  &  Bowles; 
Bill  Wilson,  William  Rambeau; 
Peggy  Stone,  Loren  Watson,  Spot 
Sales. 

By  transcription,  these  club  ex- 
ecutives will  be  remote  interviewed 

from  New  York  to  vent  their  pet 
peeves  upon  the  unsuspecting 
broadcasters:  Tom  McDermott,  N. 
W.  Ayer;  Al  Taranto,  Ted  Bates; 
Beth  Black,  Joseph  Katz;  Hilda 
Lucy,  Ken  yon  &  Eckhardt;  Arthur 
Sinsheimer,  Peck  Agency;  George 
Tremble,  Marshalk  &  Pratt;  Helen 
Thomas,  Spot  Broadcasting;  Ray 
Elbrook,  Franklin  Bruck. 

Dr.  Harry  Dean  Wolfe  will  be 

one  of  the  speakers  at  the  Tues- 
day afternoon  session  on  "Selling 

With  Surveys."  Until  May  1  he was  director  of  the  Bureau  of 
Business  Research  of  Kent  State 

U,  Kent,  0.  Among  other  con- 
tributions of  value  to  radio,  he 

supervised  "A  Survey  of  Brand 
Consciousness  and  Brand  Usage 
in  Northeastern  Ohio  Among  Mid- 

dle-Income Urban  and  Rural 
Housewives  of  14  Selected  House- 

hold Products"  [Broadcasting, 
Jan.  19].  At  present  Dr.  Wolfe  is 
on  the  staff  of  the  War  Production 
Board  in  Washington. 

Other  speakers  at  this  session 
will  be  Gene  Flack,  of  the  general 
sales  department,  Loose-Wiles  Bis- 

cuit Co.,  Long  Island  City,  who 
will  talk  on  "Shoot  the  Works." 
Mr.  Flack  was  selected  to  give  a 
hard-hitting  speech  on  salesman- 

ship because  he  has  earned  a  wide 
reputation  as  a  sales  executive. 

Spot  Quartet 
The  national  sales  representa- 

tives' breakfast  session  on  Wednes- 
day, "Information  Please  on  Spot 

Radio,"  will  be  conducted  by  the 
four  representatives  who  are  asso- 

ciate members  of  the  NAB.  On 
the  board  of  experts  will  be  H. 
Preston  Peters,  John  Blair,  Ed- 

ward Petry  and  Joseph  J.  Weed. 
The  principal  speaker  at  the  gen- 

eral session  Wednesday  morning 
will  be  Arthur  Horrocks,  counsel, 
public  relations  department,  Good- 

year Tire  &  Rubber  Co.  His  sub- 
ject is  "The  Bridge  to  a  New  De- 

WITH  THE  transmitting  tube  and 
critical  war  material  plight  of 
broadcasters  for  maintenance  and 
repair  becoming  more  intense  daily, 
the  Domestic  Broadcasting  Com- 

mittee (Committee  No.  IV)  of  the 
Defense  Communications  Board 
met  in  Washington  last  Wednesday 
at  an  all-day  session  to  devise  rec- 

ommended means  for  coping  with 
the  problem. 

Plans  looking  toward  creation  of 
a  conservation-pool  project  for  all 
stations,  to  keep  the  industry  sup- 

plied with  essential  replacement 
and  repair  materials,  were  dis- 

cussed and  presumably  will  be  re- 
layed to  the  DCB  for  action.  The 

War  Production  Board,  through 
its  Communications  Branch,  like- 

wise has  a  pooling-allocation  plan 
and  in  informed  industry  quarters 
some  sort  of  conservation-allot- 

ment procedure  is  regarded  as  in- 

BEHIND  THE  BLUE  banner  is 
FCC-DCB  Chairman  James  Law- 

rence Fly,  who  on  April  30  acted 
as  moderator  of  Town  Meeting  of 
the  Air,  vice  George  Denny  Jr.,  at 
Fort  Wayne,  Ind.,  and  keyed  to  the 
network  by  WOWO.  Mr.  Fly  was  a 
prime-mover  in  forcing  separation 
of  the  two  NBC  networks,  and  it 
was  his  first  appearance  over  the 
BLUE  as  an  operating  entity. 

Chairman  Fly  registered  a  "first" 
when  he  gave  the  half-hour  "We 
pause  for  station  identification." 

mocracy,"  but  with  some  old-fash- 
ioned gospel  on  the  part  radio  can 

play  during  the  war  and  in  the 
post-war  period. 

Dr.  Miller  McClintock,  director  of 
The  Advertising  Council,  also  will 
speak  at  the  convention  session, 
and  Eugene  Carr,  assistant  mana- 

ger of  WGAR,  Cleveland,  and 
chairman  of  the  NAB  Sales  Man- 

agers' Executive  Committee,  will 
speak  on  "The  War — A  Challenge 
to  Broadcast  Advertising." 

evitable  [Broadcasting,  April  27]. 
With  NAB  President  Neville 

Miller,  chairman  of  Committee  IV; 
0.  L.  Taylor,  KGNC,  Amarillo,  and 
executive  secretary  of  Broadcasters 
Victory  Council  and  an  NAB  di- 

rector; and  Andrew  D.  Ring, 
former  FCC  assistant  chief  engi- 

neer, who  serves  as  Committee  IV 
secretary,  all  to  be  present  during 
the  NAB  convention  in  Cleveland 
May  11-14,  it  was  assumed  that 
aspects  of  the  move  toward  con- 

servation pooling  will  be  discussed. 
More  questions  have  arisen  about 
maintenance  and  repair  of  trans- 

mitters during  the  war  emergency 
than  perhaps  on  any  other  single 
operating  subject. 

Several  detailed  plans,  it  is  un- 
derstood, have  been  advanced.  That 

under  consideration  of  WPB  en- 
visages an  initial  freeze  on  all 

communications   devices  wherever 

War  Copy  Studied 

For  Public's  Likes 
ANA  Convention  Is  Informed 
Boasting  Is  Resented 
REPORT  of  results  of  a  nation- 

wide survey  conducted  for  the 
Assn.  of  National  Advertisers  dur- 

ing the  last  two  weeks  of  April  to 
discover  what  the  American  public 
thinks  of  advertising  in  time  of 
war  and  of  wartime  advertising 
copy  was  the  highlight  of  the 
ANA  meeting  held  at  Rye,  N.  Y., 
last  Monday  and  Tuesday.  About 
200  advertisers  attended  the  ses- 

sions of  the  two-day  meeting,  which 
was  closed  to  all  but  ANA  mem- bers. 

In  presenting  the  results.  Dr. 
Henry  Link  pointed  out  that  an- 

swers to  questions  about  advertis- 
ing and  copy  themes  indicate  the 

public  is  not  particularly  averse  to 
war-product  advertising  but  does 
not  take  kindly  to  boastful  copy; 
that  it  does  not  believe  advertising 
should  be  eliminated  in  wartime 
but  that  it  is  interested  in  copy 
which  tells  how  to  make  products 

it  has  last  longer;  that  it  is  inter- 
ested in  knowing  what  plans  com- 

panies are  making  to  take  care  of 
post-war  unemployment,  and  that 
it  resents  copy  which  "drags  the 

war  in  by  the  ears". A  poll  of  public  reactions  to  80 
specific  current  advertisements, 
carefully  selected  to  include  some 
straight  product  advertising,  some 
products  with  a  war  slant,  some 
purely  war  products,  some  post- 

war advertising  and  some  conserva- 
tion, revealed  that  in  general  the 

public  desires  advertising  in  all  of 
these  classifications.  Dr.  Link 
pointed  out.  Whether  the  public  will 
be  interested  in  a  particular  adver- 

tisement, he  said,  depends  not  so 
much  on  the  general  situation  as 
on  the  specific  manner  in  which  the 
advertisement  presents  a  worth- while message. 
Edward  Battey  Jr.,  Compton 

Adv.,  presented  a  study  of  changes 
in  incomes,  interests  and  reading 

and  listening  habits  of  the  Ameri- 
can public  as  a  result  of  the  war, 

which  was  followed  by  a  detailed 
discussion  of  each  advertising 
medium  in  relation  to  the  war economy. 

they  may  be,  until  such  time  as  a 
complete  inventory  is  made  and  an 
allocation  plan  set  up.  The  Com- 

mittee IV  project  is  understood  to 
differ  from  this  plan  and  to  involve 
a  general  setup,  under  which  the 
FCC,  or  probably  its  broadcast 
engineering  branch,  headed  by 

George  P.  Adair,  would  handle  al- 
locations on  an  equitable  basis. 

Meanwhile,  WPB  was  still  pond- 
ering its  broadcast  equipment 

freeze,  pursuant  to  the  DCB  rec- ommendation of  April  16.  The  FCC 
April  27  followed  through  with  its 
policy  [Broadcasting,  May  4].  The 
WPB  order,  it  is  understood,  may 
also  cover  freezing  in  the  telephone 
and  telegraph  fields,  as  well  as 
broadcasting  and  related  services. 
Release  is  expected  later  this  week. 

Tube  Pool  Plans  Considered 

As  Supplies  Become  Critical 

DCB  Group  Considers  Several  Proposals  to  Aid 
Situation;  WPB  May  Issue  Freeze  Order 
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Educators  Consider  War  Propaganda 

Censorship  Methods  Are 

Debated  by  Network 
Commentators 

WAR'S  IMPACT  on  radio  was 
everywhere  evident  in  the  program 
of  the  13th  annual  Institute  for 
Education  by  Radio,  sponsored  by 
Ohio  State  U  May  4-6  at  the  Desh- 
ler  Wallick  Hotel,  Columbus.  High- 

light of  the  three-day  conference 
was  the  announcement  of  awards 
for  the  Sixth  American  Exhibition 
of  Recordings  of  Educational  Ra- 

dio Programs,  which  emphasized 
for  the  first  time  achievement  on 
the  commercial  side. 

CBS  led  the  award  parade  with 
six  first  awards  and  an  honorable 
mention;  NBC  and  CBC  each  had 
two  firsts  and  two  honorable  men- 

tions. In  addition  four  programs 
were  cited  for  unusual  merit :  Cecil 

Brown's  eyewitness  account  of  the 
sinking  of  the  Repulse  by  CBS; 
a  program  titled  Blood  Donor 
broadcast  by  KFI,  Los  Angeles; 
the  play,  Johnny  Quinn,  USN,  by 
Arch  Oboler  of  NBC,  and  the  CBC 
war  program.  Quiet  Victory. 

News  and  the  War 

The  opening  session  May  4  was 
devoted  to  a  discussion  of  radio 
news  reports  and  comments  in  war- 

time presided  over  by  Arthur  J. 
Klein  of  Ohio  State  U.  Featured 
speakers  were  Morgan  Beatty, 
BLUE;  H.  V.  Kaltenborn,  NBC; 
Leigh  White,  CBS;  Gregor  Zeimer, 
WLW,  assisted  by  James  Cassidy, 
WLW;  G.  W.  Johnstone,  BLUE; 
A.  A.  Schechter,  NBC  director  of 
special  events,  and  Robert  S.  Wood, 
acting  CBS  director  of  News  and 
special  events. 

The  threat  of  censorship  occu- 
pied much  of  the  speakers'  atten- 
tion. Morgan  Beatty  observed  that 

there  was  no  conflict  betweep  ra- 
dio and  Government  censorship 

and  criticized  those  who  object  to 
the  Government's  method  of  news 
dissemination. 

He  pointed  out  that  free  speech 
does  not  entail  the  right  to  en- 

courage disunity.  Kaltenborn  be- 
lieved the  radio  commentator  free 

to  criticize  present  practice.  But 
he  added  that  he  had  always  been 
given  the  right  to  speak  what  he 
thought  even  though  his  comment 
often  ran  counter  to  the  Adminis- 

tration. At  the  same  time  he  main- 
tained the  American  people  are 

most  moved  by  optimistic  reports 
and  accepted  the  fact  that  all  news 
cannot  be  broadcast  in  wartime. 
Gregor  Zeimer  evaluated  radio  as 
a  powerful  morale  force  to  combat 
the  Axis  zeal  directed  to  a  single 
purpose  and  wondered  whether  we 
are. 

Wartime  conditions  provided  the 
themes  of  discussions  conducted  by 
institute  study  groups  covering 
child  programs,  religious  programs, 
agricultural  programs,  college 
courses  teaching  radio  cooperative 

group  broadcasting  and  service  or- 
ganizations. 

Radio  and  wartime  morale  occu- 
pied a  panel  consisting  of  Edward 

L.  Bernays,  public  relations  spe- 
cialist; Lyman  Bryson,  CBS  edu- 

cational director;  George  V. 

Denny,  director  of  America's  Town 
Meeting  of  the  Air;  Carl  Fried- 
rich,  Harvard  U;  Philip  Cohen, 
OFF;  Victor  Sholis,  of  Clear 
Channel  Broadcasting  Service,  and 
Robert  Landry,  radio  editor  of 
Variety. 

Propaganda  Danger 
Bryson  urged  that  the  era  of 

entertainment  was  now  over  and 
predicted  that  future  entertain- 

ment as  a  radio  feature  would  be 
a  means  and  not  an  end.  Programs 
must  now  be  good  propaganda,  he 
said.  Denny  criticized  those  who 
seem  to  think  they've  found  the 
truth  and  can  therefore  impose  it 
upon  others. 

Concurrently,  though,  he  criti- 
cized the  American  people  for  let- 
ting others  do  their  thinking  and 

warned  them  to  scrutinize  the 
propaganda  of  government  as  well 
as  that  of  other  groups.  Sholis 

pointed  out  the  failure  of  "flag- 
wavers"  to  interest  the  public  and 
offered  the  decreasing  audience  of 
This  Is  War  as  evidence. 

Cohen  insisted  that  soap-operas 
are  overdoing  war  propaganda  and 
complained  of  too  much  talk  within 
the  industry  about  master  strategy. 
Landry  suggested  a  failure  of  elo- 

quence and  proposed  a  "rip-roaring" 
campaign  of  intense  nationalism. 

In  a  panel  devoted  to  radio 
drama  in  wartime.  Arch  Oboler,  di- 

rector of  the  NBC  series  Plays  for 
Americans,  emphasized  the  need 
for  more  hate  and  more  emotion 
in  radio  programs.  He  insisted 
that  the  bare  facts  of  war  cannot 
be  overemotionalized  and  contended 
that  there  are  not,  and  will  not  be, 
enough  dramatizations  to  give  the 
audience  an  emotional  bellyache. 

Oboler  maintained  that  the  audi- 

Drama 

ADDING  DRAMA  to  a 
drama  discussion  at  the  Insti- 

tute in  Columbus,  Ireene 
Wicker,  the  Singing  Lady  to 
millions  of  juvenile  listeners, 
faltered.  Then  tearfully  she 
continued:  "Children  should 
know  for  what  men  are  dy- 

ing today,  and  for  what  little children  may  have  to  lay 
down  their  lives  in  the  future. 
You  writers  know  what  you 

are  talking  about,"  she  said. "Write  .  .  .  write  for  the 
children  as  well  as  the  grown- 

ups. Write  ..."  A  sob  punc- tuated her  delivery  and  she 
left  the  hall.  An  Institute 
representative  informed  the 
audience  that  her  19-year-old 
son  had  just  been  killed  in 
action  with  the  RCAF. 

ences  must  be  angered  since  anger 

leads  to  determination.  "We  need 
hate,"  he  said,  "to  enable  us  to 
endure  the  coming  deaths  of  our 
sons  and  our  fathers  and  our  hus- 

bands." Need  of  self-sacrifice,  the 
identification  of  self  with  the  cause 

of  the  United  Nations,  considera- 
tion of  issues,  and  a  consideration 

of  the  world  people  want  can  all 
be  projected  through  radio  drama, 
Oboler  said.  He  asserted  that  radio 

can  bring  the  people  both  the  mes- 
sage of  hate  and  the  message  of 

hope  for  the  future  but  he  pointed 
out  that  radio  dramas  cannot  be 
written  for  one  mass  audience; — 
rather  for  groups  of  audiences. 

A  Simple  Problem 

Norman  Corwin,  director  of  the 
completed  series,  This  Is  War, 
agreed  with  Oboler  in  the  main  but 
bluntly  criticized  experts  who 
think  the  problem  of  talking  to  the 
people  is  a  complex  one.  In  reality, 
he  said,  it  is  shockingly  obvious. 
He  insisted  that  the  issues  have 
been  kept  from  the  people  wilfully, 

1942  AWARDS  OF  OHIO  INSTITUTE 

Lecture,  Talk,  Speech:  First  award — 
Cecil  Brown's  eye-witness  account  of  the 
sinking  of  the  Repvlse.  "Eric  Knight"  from the  CBC  series.  Guest  of  Honor.  Honorable 
mention — Frank  Laskier,  CBC  interviewer. 

Demonstration  or  participation  program: 
First  award — Blood  Donor  by  Jimmy  Van- 
diveer,  KFI,  Los  Angeles,  and  Winga  Over 
Jordan,  by  Rev.  Glen  Settle,  CBS. 

Dialogue,  rountable  conversation,  inter- 
view, debate,  question  and  answer  :First 

award — One  Half-Hour  hater,  CBS  round- 
table  and  international  pickups.  Honorable 
mention — People's  Platform,  CBS,  and 
"How  Shall  We  Deal  With  Defense 
Strikes?",  Town  Hall,  BLUE. All  Forms  of  Dramatization:  First  award 
— Johnny  Quimi,  V.  S.  Navy,  by  Arch 
Oboler,  NBC.  Honorable  mention — Shadow 
on  the  House,  by  Oscar  Saul  for  U.  S. 
Public  Health  Service  and  directed  by 
Philip  Cohen.  Aniia,  American  Red  Cross, 
directed  by  Oboler. 

For  Use  in  Promoting  the  War  Effort: 
First  award — Quiet  Victory,  by  William 
Strange,  CBC.  Down  Mexico  Way,  by 
Richard  McDonagh,  NBC  inaugural  pro- 

gram. Honorable  mention — The  Funeral  of 
General  Von  Blatz,  by  David  Howars  and 
Howard  Breslin,  NBC. 

For  General  Use  by  Children :  First 
award — Little  Lame  Princess,  Nila  Mack 
series,  CBS.  Honorable  mention — Circus,  by 
Mary  Grannan,  CBC. 
For  use  in  school  by  elementary  chil- 

dren :  Salute,  by  A.  Murray  Dyer,  CBS. 
Honorable  mention — "The  Violin  Family", Part  II  of  Music  Is  Yours,  Texas  School of  the  Air. 
Special  awards:  Hollywood  Salute  to 

President,  by  Arch  Oboler,  NBC.  Labor 
Arbitration,  by  Samuel  Zack,  WMCA,  New 
York.  Ask  the  Scientist,  Syracuse  U  Radio 
Workshop.  "Green  Mansions,"  from  Great Novels  of  All  Times,  WNYC,  New  York. 
Honorable  mention — Michigan  Ugly  Duck- 

ling Proves  Its  Worth,  by  Frank  Telford, 
Wayne  U,  Detroit.  Salute  to  China,  by 
Paul  Monash,  WNYC,  New  York.  Knock 
at  the  Door,  by  Pauline  and  Fred  Gilddorf, 
KOIN,  Portland.  The  Poor  Count's  Christ- mas, by  Kathryn  Lockhart,  directed  by 
Claude  Morris,  KDKA,  Pittsburgh.  Corky, 
WHA,  Madison,  Wis.  News  of  the  Week, 
WOSU,  Columbus.  Under  the  Lion's  Paw, by  Romance  Coopman,  WHA,  Madison. 
"Chopin,"  from  Up  and  Down  the  Scale 
series,  KSL,  Salt  Lake  City. 

accidentally,  or  through  an  emas- 
culated sense  of  neutrality. 

The  religious  broadcasters 
adopted  six  resolutions  for  guid- 

ance in  such  broadcasts,  recom- 
mending chiefly  that  no  doctrine 

of  hate  should  be  preached  against 
the  enemy.  This  came  in  direct  op- 

position to  the  stands  taken  by  Cor- 
win and  Oboler.  Participants  in  the 

religious  broadcast  panel  also 
called  for  greater  unity  through 

this  type  of  program  and  empha- 
sized the  need  for  a  renaissance 

of  religion  in  these  critical  times. 
Wartime  conditions^  provided  the 

themes  of  other  discussions  cover- 
ing child  programs,  agricultural 

programs,  college  groups  teaching 
radio,  cooperative  group  broadcast- 

ing and  service  organizations. 

Mr.  Connolly 

CBS  TO  CONSIDER 

PROGRAM  SERVICE 

TO  RENDER  further  program- 
ming services  to  CBS  affiliate  sta- 
tions in  relation  to  their  national 

advertisers  and  agencies,  Thomas 
D.  Connolly,  CBS  director  of  pro- 

gram promotion, will  hold  informal 
sessions  with  CBS 

station  men  at- 
tending the  NAB 

conventio  n 
in  Cleveland. M  r  .  Connolly, 

who  has  been 
with  CBS  two 

years,  has  devel- oped a  program 
service  depart- ment with  three  objectives:  (1) 

Analyze  all  requests  coming  from 
clients  and  agencies,  eliminating 
as  far  as  possible  those  which 
appear  unproductive;  (2)  prepare 
complete  campaigns  aimed  at  get- ting results  in  areas  laid  out  by 
stations  themselves;  (3)  impress 
upon  client  and  agency  that  sta- 

tion cooperation  is  voluntary,  thus 
removing  pressure  on  stations. 

The  varied  program  services  of- fered by  CBS  include  complete 
campaign  brochures  containing 
story  background,  suggested  ads, 
stunts,  local  announcements,  re- corded announcements  made  by 
stars  for  use  by  station  prior  to 
and  during  first  few  weeks  new 
program,  dealer  material  such  as 
suggested  letters,  dealer  studio 
meeting  procedures,  advance  in- formation on  contests,  and  other 
forms  of  merchandising  and  pro- 

gram services. 

OSU  Honors  Damrosch 
TESTIMONIAL  dinner  was  given 
in  honor  of  Walter  Damrosch,  con- 

ductor of  the  NBC  Music  Apprecia- 
tion Hour,  at  the  Institute  for  Edu- 

cation by  Radio  May  5  for  his  con- tribution to  radio  education.  For  an 
hour  the  BLUE  carried  a  part  of 
the  proceedings  featuring  a  special 
address  from  Dr.  Damrosch. 

GEORGE  HAYES,  of  the  BLUE  an- 
nouncing staff,  who  handled  the  un- sponsored  news  periods  on  Say  it 

With  Music,  all-night,  all-music  pro- 
gram on  WJZ,  New  York,  has  won 

the  announcers  contest  to  handle  the 
news,  now  sponsored  by  Esso  Mar- keters. 
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WPB  Power  Order  Affects  Broadcasting 

DCB  Surprised  by 
Severe  Ration 

Ruling 

INCLUSION  of  broadcasting  as 
subject  to  curtailment  of  electric 
power  in  an  order  issued  last  week 
by  the  War  Production  Board  to 
provide  for  power  rationing  in  the 
event  of  local  shortages  has  caused 
turmoil  in  both  Government  and  in- 

dustry radio  circles. 
Catching  everyone  in  radio  by 

surprise,  the  order  (Limitation  Or- 
der L94)  sets  up  machinery  to  han- 
dle power  shortages  wherever  they 

occur.  While  there  are  a  number  of 
exemptions,  such  as  Government, 
military,  transportation,  hospitals 
and  communications  services,  radio 
is  specifically  excluded  from  the  ex- 
emptions. 

The  order  specifies  "radio  com- 
munication (not  including  commer- 

cial broadcasting)"  as  exempt  from 
the  mandatory  curtailment  provi- 

sions. These  curtailment  provisions 
are  left  sufficiently  flexible  to  take 
care  of  conditions  as  they  may  oc- 

cur in  a  given  area. 

DCB  Gets  Busy 
The  mere  fact  that  commercial 

broadcasting  was  not  exempted 
caused  considerable  agitation  in 
Government  radio  circles.  The  mat- 

ter was  brought  to  the  attention  of 
the  Defense  Communications  Board 
at  its  meeting  last  Thursday  by 
FCC  Chief  Engineer  E.  K.  Jett, 
after  he  had  been  apprised  of  it. 
An  investigation  immediately  was 
instituted  and  it  was  indicated 
steps  would  be  taken  promptly  to 
safeguard  against  arbitrary  action 
which  might  mean  the  shutting 
down  of  stations. 

Promptly  upon  release  of  the  or- 
der. Broadcasting  contacted  every 

available  quarter  in  Washington  to 
learn  possible  effect  of  the  order  on 
industry  operations.  While  assur- 

ances were  given  there  was  no  in- 
tention of  classifying  broadcasting 

with  non-essential  consumer  groups, 
there  nevertheless  was  no  commit- 

ment that  broadcasting  as  an  in- 
dustry would  be  exempted. 

In  issuing  its  detailed  order, 
WPB  announced  that  in  some  areas 
shortages  of  power  already  have 
occurred  and  in  others  further 
shortages  are  threatened.  These 
shortages  are  generally  caused  by 
the  vast  increase  in  use  of  electric 
power  by  war  industries,  it  was 
pointed  out. 

Two  main  lines  of  action  against 
power  shortages  are  set  out  in  the 
order.  The  first,  immediately  effec- 

tive, requires  utilities  to  operate 
their  systems  in  a  way  that  will 
produce  maximum  power  from 
present  capacity.  The  second,  to  be 
put  into  effect  when  and  where  a 
shortage  occurs,  establishes  ma- 

chinery for  mandatory  curtailment 
of  power  for  commercial  and  indus- 

trial consumers.  Provision  is  also 

made  for  curtailment  of  residential 
consumers. 

When  a  power  shortage  develops, 
the  WPB  director  of  industry  oper- 

ations, J.  S.  Knowlson,  will  define 
the  power  shortage  area  and  issue 
specific  directions  to  utilities,  non- 
utility  power  producers  and  con- 

sumers to  relieve  the  shortage. 
Emergency  curtailment  schedules 
will  be  established  and  put  into 
operation. 

How  It  Will  Be  Done 

Five  steps  were  enumerated: 
1.  Eliminate  all  non-essential 

lighting,  such  as  sign  lighting,  show 
window  lighting,  flood  lighting  of 
athletic  fields,  and  restrict  lighting 
in  stores  and  other  public  estab- 

lishments to  one  watt  per  square 
foot  of  floor  space.  This  would  per- 

mit not  more  than  50  100-watt  bulbs 
in  a  store  with  a  floor  space  of 
50x100  feet.  (The  entire  list  of 
prohibited  lighting  is  attached  to 
the  order  as  Exhibit  A.) 

2.  Restrict  or  prohibit  the  use  of 
electric  power  during  peak  periods. 
Such  action  would  affect  all  con- 
sumers. 

3.  Limit  delivery  of  power  to  an 
industrial  customer  to  a  power 
usage  which  will  be  based  on  a  per- 

centage of  his  highest  demand  dur- 
ing the  12  months  from  May  1, 

1941  to  April  30,  1942. 
4.  Restrict  consumption  of  large 

non-residential  consumers  using 
more  than  2,500  kilowatt  hours  a 
week  to  a  weekly  quota  based  on  a 
percentage  of  their  power  consump- 

tion in  April  of  1942  or  any  other 
period  fixed  by  the  WPB. 

5.  Restrict  the  consumption  of 
consumers  (residential  and  small 
commercial)  using  2500  or  less 
kilowatt  hours  on  a  Basis  to  be 
fixed  at  the  time  of  the  shortage. 

Depending  upon  the  severity  of 
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Agriculture,  Department  of  58 
Budget,  Bureau  of  '  54 
Cabinet,  Members  of  48 
Census,  Bureau  of  the  58 
Censorship,   Office  of  60 
Civil  Aeronautics  Administration  58 
Civil  Aeronautics  Board  58 
Civilian  Conservation  Corps  61 
Civilian  Defense,  Office  of  48 
Civil  Service  Commission    60 
Coast  &  Geodetic  Survey  58 
Coast  Guard   54 
Commerce,  Department  of  58 
Defense  Communications  Board  48 
Defense  Health  &  Welfare  Service, 

Office  of  50 
Defense  Transportation,  Office  of  52 
Economic  Warfare,  Board  of   52 
Education,  Office  of  61 
Electric  Home  &  Farm  Authority  60 
Emergency  Management,  Office  for  48 
Export-Import    Bank  60 
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Federal  Works  Agency  61 

Copper  Restrictions 
AMENDING  an  earlier  cop- 

per order,  the  War  Produc- tion Board  May  7  prohibited 
the  use  of  copper  and  its 
alloys,  including  bronze  and 
brass,  in  an  addition  100 
civilian  items,  curtailed  other 
uses  after  June  15  and  or- 

dered various  restrictions  to 
effect  further  conservation  of 
the  material.  In  general,  the 
new  order  had  no  direct  ef- 

fect on  the  broadcasting  in- 
dustry. Only  radios  (except- 

ing those  for  ships)  and 
phonographs  or  other  record 
players  were  named  specifi- 
cally. 

the  power  shortage,  at  least  three 
of  the  five  steps  would  be  applica- 

ble to  broadcasting.  How  seriously 
the  order,  if  left  intact,  would  af- 

fect broadcasting  operations  de- 
pends upon  which  of  the  restric- 

tions is  invoked. 

Station  Consumption 

A  250-watt  station  operating  17 
hours  a  day  uses  about  200  kilowatt 
hours  of  power  a  week  for  trans- 
ntitting  purposes.  Along  with  power 
used  for  tower  illumination  and 
other  lighting,  such  a  station  con- 

sumes about  320  kilowatt  hours  per 
week.  Thus,  local  stations  would  be 
affected  in  the  restriction  category 
of  small  commercial  users  employ- 

ing less  than  2500  kilowatt  hours 
per  week,  as  well  as  under  the  two 
general  prohibitions. 

A  5,000-watt  station  operating  17 
hours  a  day  uses  approximately 
2,000  kilowatt  hours  a  week  for 
transmission  and  an  overall  power 
of  2,350  kilowatt  hours.  A  50,000- 
watt  station  uses  an  estimated 
14,600  kilowatt  hours  per  week  for 
transmitting  purposes  and  an  ag- 
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gregate  of  15,200  kilowatt  hours overall  weekly. 
Edward  Falck,  chief  of  power 

supply  allocation.  Power  Branch, 
Materials  Division  of  WPB,  told 
Broadcasting  last  Friday  that  the 
order  should  be  considered  as  an 

"enabling  order",  to  allow  local  ad- 
ministrators of  WPB  to  call  for 

curtailment  of  power  in  cases  of 
"acute"  shortage.  He  said  that  any 
cut-off  of  power  of  broadcast  sta- 

tions would  depend  on  the  "acute- ness"  of  the  shortage. 
Another  important  factor  in 

power  curtailment  would  be  the 
number  of  stations  in  the  particu- 

lar locality  affected  by  power  short- 
age, Mr.  Falck  declared.  He  cited 

as  an  example  two  stations  in  a 
particular  town  which  had  become 
a  critical  area.  It  might  be  neces- 

sary to  shut  off  power  for  two 
hours  a  day  from  non-defense 
plants.  In  such  a  situation,  each 
station  would  be  asked  by  the  local 
administrator  to  shut  off  for  one 
hour  each. 

Mr.  Flack  explained  there  are 

two  types  of  power  shortages — ca- 
pacity and  energy.  In  the  case  of 

capacity  shortages,  which  means 
the  peak  load  the  power  generators 
of  a  town  can  carry,  stations  might 
be  asked  to  go  off  the  air  for  a 
short  time  each  day  to  take  care  of 
any  additional  needs  of  defense 
plants  which  occur  usually  at  the 
same  time  of  day. 

Energy  shortage  was  defined  as 
occurring  when  the  generation  of 
power  is  slowed  down  for  some  rea- 

son, such  as  during  a  drought  when 
rivers  are  low  and  hydroelectric 
generation  is  sharply  reduced.  In 
such  situations,  he  said  broadcast 
stations  might  be  asked  to  cut  down 
an  hour  or  so  a  day  until  the  nor- mal load  can  be  met. 

Mr.  Falck  said  that  local  admin- 
{Continued  on  -page  120) 
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CENSORSHIP  POST 

ACCEPTED  BY  CARR 
EUGENE  CARR,  assistant  man- 

ager of  WGAR,  Cleveland,  and 
chairman  of  the  NAB  Sales  Man- 

agers' Committee,  last  Thursday 
was  appointed  an 
assistant  in  the 
Radio  Section  of 
the  Office  of  Cen- 

sorship for  radio. 
The  appointment 
was  announced  by 
Byron  Price,  di- 

rector. Mr.  Carr's 
position  will  par- 

allel that  of  Rob- 
ert Richards  and 

Stanley  P.  Rich- 
ardson, and  represents  the  first 

phase  of  expansion  of  the  Radio  Di- 
vision's personnel. Mr.  Carr  will  devote  full  time 

to  the  new  position,  reporting  for 
duty  in  Washington  May  18. 

Prominently  identified  with 
broadcasting  for  the  last  14  years, 
Mr.  Carr  in  1928  left  a  post  as 
instructor  in  voice  at  U  of  Oregon 
to  become  program  director  of 
WTAM,  Cleveland  outlet  of  NBC. 
Later  he  joined  WGAR  as  pro- 

gram director  and  has  been  as- 
sistant manager  under  John  Patt 

since  1935  and  in  charge  of  sales 
since  1937.  Recently  he  was  elected 
vice-president  of  the  Ohio  Assn. 
of  Broadcasters. 

Born  in  Shelbyville,  111.,  Dec.  7, 
1903,  Mr.  Carr  was  graduated  from 
Westminster  College  in  1925.  He 
is  married,  has  one  daughter,  is  a 
member  of  Phi  Gamma  Delta,  Phi 
Mu  Alpha,  Cleveland  Advertising 
Club,  Cleveland  Rotary,  Hermit 
Club,  Cleveland  Boy  Scout  Council. 
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Col.  Biggar  Appointed 
Head  Censor  in  Canada 
FOR  CLOSER  cooperation  with 
United  States  censorship  authori- 

ties. Prime  Minister  Mackenzie 
King  announced  May  5  at  Ottawa 
that  Col.  0.  M.  Biggar  of  Ottawa 
has  been  appointed  Director  of  Cen- 

sorship for  Canada,  with  authority 
over  press,  telegraph,  radio,  tele- 

phone and  mail  censorship.  He  will 
be  responsible  to  the  Minister  of 
National  War  Services,  Hon.  J.  T. 
Thorson. 

The  appointment  does  not  mean 
a  change  in  the  present  censorship 
staff,  but  unites  all  present  censor- 

ship departments  to  the  new  chief. 
Col.  R.  P.  Landry,  secretary  of  the 
Canadian  Broadcasting  Corp.,  re- 

mains as  radio  censor.  Col.  0.  M. 
Biggar  is  also  joint  chairman  of 
the  Canada-U.  S.  Joint  Permanent 
Defense  Board. 

Formula  for  Stores 

A  WARTIME  formula  for  depart- 
ment store  advertising  is  being 

tested  by  Bloomingdale  Bros.,  New 
York,  with  Woman  &  The  War,  five- 
weekly  10-minute  program  on 
WQXR,  New  York,  which  started 
this  week.  Instead  of  urging  fem- 

inine listeners  to  buy  at  the  store, 
Mrs.  Frances  Corey,  fashion  direc- 

tor of  Bloomingdales  and  conduc- 
tor of  the  program,  tells  her  audi- 

ence what  not  to  buy,  how  to  con- 
serve clothes  and  goods  already 

owned,  and  how  to  interpret  de- 
velopments in  Washington  affect- 

ing the  homemaker.  Program  is 
heard  Monday  through  Friday,  9- 
9:10  a.m.  Account  is  handled  di- 
rect. 

FRANK  V.  BECKER,  owner-man- 
ager of  WTBO,  Cumberland,  met 

his  death  last  Monday  (May  4) 
when  a  two-passenger  plane,  which 
he  had  acquired  only  a  week  be- 

fore, crashed  into  a  Maryland 
mountaintop. 

The  41-year-old  engineer-broad- 
caster, who  was  an  aviation  en- 

thusiast, was  a  passenger  in  the 
craft.  William  E.  Swartzwelder, 
36,  a  trucking  firm  employe,  at  the 
controls,  also  was  instantly  killed. 

Well-known  in  radio  circles,  Mr. 
Becker  came  to  Cumberland  in 
1935  from  Philadelphia,  where  he 
had  been  chief  engineer  of  WFIL. 
He  had  acquired  an  interest  in 
WTBO  at  the  time,  but  only  last 
month  procured  control  of  the  sta- 

tion with  FCC  approval.  Then  the 
owner  of  50%  of  the  station,  he 
had  purchased  49.6%  additional 
from  Leon  V.  Pamphilon,  engineer- 

ing supervisor  of  WFIL. 
Mr.  Becker  was  a  member  of  the 

Civilian  Air  Patrol  in  Maryland 
and  had  acquired  the  plane  pre- 

sumably to  engage  in  this  volun- 
tary war  work.  He  was  also  a 

member  of  the  Allegheny  County 
Civilian  Defense  Committee. 

Mr.  Becker  was  graduated  from 
Cooper  U  Institute  of  Technology 
as  an  electrical  engineer;  from  Co- 

lumbia U,  where  he  studied  radio 
engineering;  from  Brooklyn  Poly- 

technic with  a  degree  in  mathe- 
matical physics. 

The  two-passenger  A  e  r  o  n  c  a 
plane  had  been  purchased  on  April 
30  at  St.  Mary's,  Pa.  Stubs  in  Mr. 
Becker's  checkbook  indicated  he 
had  made  a  down  pajrment  of  $750 
for  it  on  that  day.  Mr.  Swartz- 

welder had  flown  the  plane  from 

St.  Mary's  to  Cumberland  the  pre- ceding Friday. 
Mr.  Becker  is  survived  by  his 

vndow.  Before  becoming  a  broad- 
cast-engineer, he  had  served  as  a 

radio  operator  aboard  merchant 
ships.  Prior  to  joining  WFIL  he 
had  worked  with  NBC  in  New 
York.  WTBO  is  licensed  to  operate 
on  820  kc,  limited  time,  with.  250 
watts. 

More  Pall  Mall  Spots 
AMERICAN  CIGARETTE  & 
CIGAR  Co.,  New  York,  which  has 
been  conducting  a  spot  announce- 

ment campaign  for  Pall  Malls  for 
the  past  year  on  an  alternating 
basis  with  Lever  Bros.  Co.  for  Life- 

buoy, on  May  11  return  to  stations 
in  New  York,  Chicago,  Philadel- 

phia, Buffalo  and  Detroit.  On  May 
18,  the  company  plans  to  add  18 
more  cities  to  the  list,  bringing  the 
total  number  of  stations  to  about 
150.  Agency  in  charge  of  both  ac- 

counts is  Ruthrauff  &  Ryan,  New 
York. 

'Red  Ryder'  on  MBS 
MBS  last  week  replaced  the  thrice 
weekly  7:30  p.m.  period,  left  vacant 
by  The  Lone  Ranger,  with  Red 
Ryder,  cowboy  adventure  story, 
based  on  the  newspaper  comic  strip 
now  in  643  publications  in  the 
United  States  with  a  circulation  of 
more  than  13,000,000.  The  hero  is 
"Red  Ryder,"  who  battles  rustlers 
assisted  by  a  Navajo  Indian,  named 
"Little  Beaver."  Fred  Harman 
writes  the  strip,  which  has  also 
been  used  in  movie  serials  and  boys 
books.  The  Lone  Ranger,  formerly 
heard  on  Mutual  in  that  period, 
moved  to  the  BLUE  May  4  under 
sponsorship  of  General  Mills,  Min- 
neapolis. 

Spots  on  Price  Fixing 
Are  Released  by  OFF 

A  SERIES  of  spot  announce- 
ments, running  30  seconds  to  one 

minute  and  stressing  the  fact  that 
price-fixing  is  not  effective  until 
May  18  and  that  the  public  should 
be  patient  with  retailers  in  their 
problems  of  adjustment,  was  sent 
via  teletype  last  week  to  all  re- 

gional directors  of  the  Office  of 
Price  Administration,  with  the  re- 

quest that  they  be  relayed  to  all 
stations  in  their  areas. 

At  the  same  time  the  Office  of 
Facts  &  Figures  asked  the  radio 
industry  to  cooperate  in  carrying 
this  message  to  the  public,  leaving 
to  the  stations  the  time  of  spot- 

ting the  announcements  and  the 
number  of  times  they  wish  to  carry 
them. 
OFF  also  announced  that  its 

network  allocations  for  the  two 
weeks  starting  May  11,  second  pe- 

riod since  the  plan  was  inaugur- 
ated [Broadcasting,  April  20], 

would  stress  USO,  war  bonds,  sal- 
vage and  car  pooling.  Instruc- 

tions under  the  Radio  War  Guide 
have  also  been  transmitted  to  sta- 
tions. 

Loewi  in  Navy 

MORTIMER  W.  LOEWI,  vice-presi- dent of  Allen  B.  Du  Mont  Labs.,  is 
now  serving  in  the  Navy  with  the 
rank  of  lieutenant  commander.  He  is 
stationed  in  Washington. 

Wythe  Williams  Back 
WYTHE  WILLIAMS,  news  anal- 

yst and  foreign  correspondent  who 
was  heard  on  MBS  in  1940-41,  has 
returned  to  the  network,  with  a 
schedule  of  Sunday  programs,  6- 
6:15  p.m.,  available  for  local  spon- sorship. 

Rockefeller  Opens 

USO's  Fund  Drive 

Radio  Taking  Prominent  Part 
In  $32,000,000  Campaign 
THE  USO  opens  its  $32,000,000 
War  Fund  Campaign  May  11-July 
3  with  a  talk  by  John  D.  Rockefel- 

ler Jr.,  honorary  chairman,  speak- 
ing over  MBS  May  11,  10:15  p.m. 

In  announcing  the  lineup  of  radio 
programs  which  will  carry  mention 
of  the  USO  May  11-17,  Joseph  R. 
Busk,  co-chairman  of  the  USO  Ra- 

dio Committee  said: 
"Commercial  radio  sponsors  of 

the  country  are  backing  the  USO 

without  a  single  exception  to  date." In  one  of  the  first  drives  operating 
under  the  OFF's  Network  Alloca- 

tion Plan  [Broadcasting,  April 
20,  1942],  each  network  has  been 
assigned  definite  dates  and  times 
on  which  to  promote  the  USO  cam- 

paign in  35-word  and  one-minute 
spot  announcements. 

Opening  Week  Plans 
For  the  opening  week,  the  drive 

will  be  promoted  on  46  network 
commercial  and  sustaining  pro- 

grams with  everything  ranging 
from  spot  announcements  to  exten- 

sive mention  of  USO. 
NBC  will  mention  the  drive  on  17 

shows;  CBS  on  13,  Mutual  on  8 
and  BLUE  on  8.  In  addition  to  the 
live  shows,  which  does  not  include 
USO  shows  scheduled  individually 
on  local  stations,  about  300  non- 
network  stations  are  being  sent  a 
special  USO  transcription  present- 

ing a  five-minute  talk  by  John  D. 
Rockefeller  Jr.,  and  a  five-minute 
reading  by  Eddie  Cantor  of  How- 

ard Vincent  O'Brien's  essay  "So 
Long,  Son".  The  USO  has  also  sent 
sets  of  spot  announcements  to  885 
radio  stations,  to  be  inserted  in 
local  programs  throughout  the  cam- 

paign. Listerine  Testing 

LAMBERT  PHARMACAL  Co.,  St. 
Louis,  which  last  week  started  a 
test  campaign  for  Listerine  Tooth- 

paste, using  thrice  weekly  programs 
of  the  Make  Believe  Ballroom  on 
WNEW,  New  York,  has  started 
one-minute  transcribed  announce- 

ments on  WERC,  Erie,  Pa.,  and 
WHP,  Harrisburg,  Pa.  for  Lister- 

ine Antiseptic.  The  latter  product 
has  been  promoted  for  the  past 
several  weeks  on  WHDL  Olean, 
N.  Y.,  as  a  test.  Agency  is  Lambert 
&  Feasley,  New  York. 

Vacation  Spots 

SOUTHERN  CALIFORNIA  All 
Year  Club,  Los  Angeles,  in  its 
campaign  to  promote  Southern 
California  as  a  vacation  spot,  on 
May  10  started  for  22  days,  using 
from  4  to  10  transcribed  announce- 

ments per  week  each  on  12  western 
stations,  KGW  KOIN  KHQ  KFPY 
KOMO  KIRO  KDYL  KSL  KLZ 
KOA  KTAR  KOY.  Agency  is  Lord 
&  Thomas,  Los  Angeles. 

SECOND  meeting  of  the  recently 
formed  Radio  Directors  Guild  [Broad- 

casting, May  4],  was  held  May  10  in 
New  York,  at  which  time  the  group 
drew  up  plans  for  its  constitution. 
President  is  George  Zachary,  free- lance director. 
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Uncertain  Status  of  Vinylite 

Creates  Disc  Industry  Problem 

Producers  Point  to  Small  Amount  Required  and 

Importance  of  Restricted  Product  to  Stations 

REACTION  of  the  transcription 
industry  to  the  order  placing  the 
Vinylite  used  in  making  recorded 
programs  under  direct  allocation 
control  of  the  War  Production 
Board  [Broadcasting,  May  4] 
could  last  week  be  summed  up  iti 
the  phrase  "confidence  mingled 
with  concern." 

Leading  producers  of  transcribed 
programs  were  confident  that  the 
importance  of  transcriptions  to 
broadcasters,  especially  to  small 
non-network  stations  largely  de- 

pendent on  recorded  program  ma- 
terial, was  such  that  if  priorities 

are  required  it  should  be  easy  to 
prove  to  the  WPB  the  necessity  of 
allocating  to  the  transcription  in- 

dustry the  relatively  small  amount 
of  material  necessary  for  it  to  con- 

tinue its  service  to  the  broadcasters. 

Shellac  Shortage 
In  view  of  the  recent  drastic 

curtailment  of  shellac  for  phono- 
graph records  which  is  expected  to 

result  in  a  proportionate  dimuni- 
tion  in  the  output  of  such  records, 
small  independent  stations  will  be 
more  than  ever  dependent  on  tran- 

scriptions, it  was  pointed  out. 
In  addition  to  affecting  the  pro- 

gram service  of  many  stations,  a 
curtailment  in  the  supply  of  tran- 

scriptions would  also  have  a  seri- 
ously adverse  effect  on  the  income 

of  the  broadcasters.  Many  of  the 
spot  campaigns  placed  by  national 
advertisers  are  on  transcriptions, 
even  where  the  records  are  of  one- 
minute  announcements  or  even 
shorter  chain  breaks. 

In  addition  to  such  purely  com- 
mercial transcriptions,  made  spe- 

cially for  the  advertisers,  many 
stations  use  their  transcribed  li- 

brary services  to  build  programs 
for  sale  to  local  sponsors  in  their 
communities,  where  comparable 
live  talent  is  not  available  and 
where  its  cost  would  be  prohibitive 
to  the  average  local  advertiser  if 
it  were. 

Pointing  out  that  the  volume  of 
time  sales  resulting  from  the  use 
of  transcriptions  is  far  greater 
than  the  volume  of  business  done 
by  the  transcription  companies 
themselves,  one  leading  producer  of 
transcriptions  expressed  the  opin- 

ion that  if  there  is  any  appreciable 
curtailment  in  the  production  of 
discs  resulting  from  the  new  order, 
the  fight  for  priorities  to  make 
Vinylite  available  for  transcrip- 

tions should  be  taken  up  by  the 
NAB  as  well  as  by  the  transcrip- 

tion industry. 

Langlois  Bulletin 

In  a  bulletin  recently  sent  by  C. 
0.  Langlois,  president  of  Lang- 
Worth  Feature  Programs,  to  all 
broadcasters  regarding  the  shellac 
order  and  its  probable  effect  on  the 
supply  of  phonograph  records,  Mr. 

Langlois  discusses  the  Vinylite 
situation,  pointing  out  that  should 
the  Government  find  it  necessary 
to  increase  the  amount  of  Vinylite 
allocated  to  defense  work  "the  ef- 

fect on  transcriptions  would  be  felt 

immediately". Stating  that  he  does  not  want  to 
scare,  he  continues:  "I  do  believe, 
however,  that  it  behooves  every  one 
of  us  to  immediately  estimate  our 
recording  needs  for  the  next  year 
or  two,  and  take  positive  steps  to 
meet  them. 

"If  your  contract  with  your  pres- 
ent electrical  transcription  service 

expires  within  the  next  few  months, 
and  if  you  are  thoroughly  satisfied 
with  that  service,  I  strongly  urge 
that  you  renew  that  contract,  now. 
Such  active  contract  will  not  neces- 

sarily guarantee  you  transcriptions 
should  the  Government  need  still 
more  Vinylite,  but  it  will,  at  least, 
register  you  as  an  active  customer, 
and  furnish  your  supplier  with  an 

obligation  to  perform." 
Hard  to  Figure 

The  chief  cause  for  concern  ex- 
pressed to  Broadcasting  was  the 

vagueness  of  the  allocation  order, 
which  provides  that  at  the  begin- 

ning of  each  month  the  director  of 
priorities  shall  issue  specific  direc- 

tions to  the  producers  concerning 
deliveries  to  their  clients.  In  effect, 
this  puts  the  users  of  Vinylite  on 
a  month-to-month  basis,  with  no 
means  of  determining  today  how 
much  material  will  be  available  six 
or  eight  months  hence. 

The  head  of  one  transcription 
company  said  this  uncertainty  is 
already  having  a  bad  effect  on  his 
business.  "An  agency  calls  me  up," 
he  reported,  "and  asks  how  much 
Vinylite  I  will  have  in  June  and  I 
say  I  don't  know.  They  ask  what 
percentage  of  the  normal  supply 
will  be  allotted  to  us  and  I  say  I 
don't  know. 

"They  ask  if  we  will  have  to  de- 
vote all  of  our  allotment  to  our 

library  service  or  if  there  will  be 
some  left  over  for  commercial  re- 

cordings and  I  say  I  don't  know. 
Other  Government  curtailment  or- 

ders have  been  definite,  stating  that 
60%  or  50%  or  even,  as  in  the  case 
of  shellac,  30%  is  available.  Then 
a  man  can  plan  what  to  do.  This 

way  it's  hopeless." 
Meanwhile  the  makers  of  phono- 

graph records  are  making  an  at- 
tempt to  alleviate  the  curtailment 

of  shellac  [Broadcasting,  April 
20]  by  requiring  their  distributors 
to  turn  in  old  discs  when  they  buy 
new  records.  Both  EGA-Victor  and 
Decca  Records  have  set  up  such 
plans  on  a  3-to-l  basis,  one  old 
record  to  be  turned  in  for  each  pur- 

chase of  three  new  ones.  The  Vic- 
tor order  is  already  effective;  Dec- 

ca's  goes  into  effect  May  15.  Both 
companies  require  that  the  old  rec- 

FIRST  QUALIFIED  applicant  for 
the  new  V-5  Naval  Aviation  class, 
Jack  Bottger  (top  photo,  right)  of 
WWL,  New  Orleans,  is  sworn  in 
for  service  by  Lieut.  Larry  C. 
Priestman,  senior  member  of  the 
naval  aviation  cadet  selection  board 
at  New  Orleans.  Monte  Kleban 
(bottom  photo),  WOAI  production 
manager,  admires  the  service 
medals  shown  on  the  bulletin  board 
at  Dodd  Field  Reception  Center, 
where  he  is  now  a  private  in  the 
Army,  having  enlisted  recently. 

Adopt  a  Pilot 
HARRY  W.  FLANNERY, 
news  analyst  broadcasting 
weekly  from  KNX,  Los  An- 

geles, on  CBS  Pacific  Coast 
stations,  is  asking  his  listen- 

ers to  "Adopt  a  Pilot".  Flan- nery  asks  for  contributions 
to  help  prospective  pilots  who 
need  some  minor  medical  at- 

tention to  meet  the  physical 
requirements  of  the  Army 
Air  Corps.  He  hopes  to  inter- 

est civic  groups  and  luncheon 
clubs  in  "adopting"  one  pros- 
.pect  for  the  Army  Air  Serv- 

ice each  month.  Flannery's program  is  sponsored  by 
Brown  &  Williamson,  Tobac- 

co Co.,  Louisville,  for  Avalon 
cigarettes. 

ords  be  of  "solid  stock"  and  both 
pay  6  cents  a  pound,  or  about  2% 
cents  per  record. 

May  Ration  Dealers 
Columbia  Recording  Corp.  has 

not  yet  adopted  any  such  plan  but 
this  company  is  also  purchasing  old 
discs  at  2V2  cents  each  for  "solid 
stock"  and  is  also  paying  2  cents 
for  each  laminated  record  such  as 
CRC  uses  in  its  pressings.  The 
solid  stock  discs  are  made  of  a  clay 
mixture  containing  shellac,  where- 

as the  laminated  records  are  made 

of  a  paper-covered  core  with  a  var- 
nish-like coating  in  which  the  cuts 

are  made. 
Distributors  have  not  yet  at- 

tempted to  ration  their  dealers  on 
a  fixed  basis,  it  was  stated,  but  are 
watching  May  collections  of  old  rec- 

ords carefully  and  if  there  are  not 
enough  taken  in  to  provide  for  the 

June  orders,  then  a  strict  rationing 
plan  will  probably  be  instituted 
here  as  well  as  in  the  manufac- 

turer-distributor relationship. 
Dealers  are  urging  their  custom- 

ers to  bring  in  their  old  records 
when  they  buy  new  ones  and  are 
paying  the  standard  rates  for  them, 
but  no  rigid  old-for-new  require- 

ments have  been  established. 
Charles  Michelson,  New  York 

distributor  for  Gennett  Sound  Ef- 
fects Record  Co.,  reported  last 

week  that  Gennett  has  informed 

him  they  have  perfected  a  new  ma- 
terial on  which  to  record  sound  ef- 
fects which  does  not  require  the 

use  of  shellac  and  which  makes  it 
possible  to  reduce  surface  noise  to 
within  5%  of  minimum.  Detailed 
description  of  this  material  was 
not  available  in  New  York  last 
week,  but  Mr.  Michelson  said  the 
new  records  would  be  demonstrated 

in  Cleveland  during  the  NAB  Con- vention. 

STATION  OFF  AIR 

BRIEFLY  IN  STRIKE 
FIVE  MINUTES  before  airtime 
the  International  Brotherhood  of 
Electrical  Workers  notified  the 
management  of  WFMD,  Frederick, 
Md.,  of  their  intentions  to  strike 
immediately,  refusing  to  put  the 
station  on  the  air,  according  to 
Lawrence  Leonard,  station  owner. 
General  Manager  A.  V.  Tidmore, 
who  is  also  an  FCC  licensed  opera- 

tor, put  the  station  on  the  air,  he 

explained. 
According  to  the  union's  state- ment its  controversy  with  the  sta- tion dates  back  to  Nov.  21,  1941, 

when  the  IBEW  was  recognized 
as  the  bargaining  agent  for  the 
technical  employes  in  a  National 
Labor  Relations  Board  election 
[Broadcasting,  Nov.  24].  After 
being  certified  the  IBEW  claims 
to  have  made  repeated  attempts 
to  reach  an  agreement  on  wages, 
working  conditions  and  other  con- ditions of  employment. 

Mr.  Leonard  said  there  was  no 
wide  difference  in  the  matter  of 
salary  negotiations ;  instead  he  said 
the  issue  of  the  closed  shop  brought 
the  rupture.  Mr.  Leonard  explained 
he  had  six  technical  employes  be- 

fore the  strike,  four  of  whom  were 
members  of  the  union.  The  remain- 

ing two  expressed  their  unwilling- 
ness to  join  the  union  and  the  man- 

agement would  not  impose  member- ship as  a  condition  of  employment. 
Follovdng  the  fracture  in  rela- tions the  technicians  voted  to 

strike.  Permission  to  strike  was 
granted  by  the  IBEW,  claiming  the 
area  is  adequately  covered  by 
Washington  and  Baltimore  sta- 

tions. Actually  the  station  has  con- tinued to  broadcast  since  the  two 
non-union  technicians  have  re- 

mained at  work  and  a  third  licensed 
operator  has  been  hired. 

Speakers  on  the  Radio 
SPEECH  by  Paul  V.  McNutt,  Federal 
Security  Administrator  and  director 
of  the  War  Manpower  Commission,  to 
be  delivered  before  the  NAB  conven- tion on  Wednesday,  May  13,  will  be 
broadcast  nationally  by  MBS.  The 
speech  by  Archibald  MacLeish,  chief 
of  the  Office  of  Facts  &  Figures,  sched- 

uled Monday,  May  11,  and  that  of 
Humphrey  Mitchell,  Canadian  Minis- ter of  Labor,  Tuesday,  May  12,  will  be 
broadcast  locally  by  WCLE'. 
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House  Probe  Shows  Need  of  Radio  Policy 

Committee  Members  Display  Interest  in 

Testimony  Showing  FCC  Practices 

MEASURABLY  improved  chances  for  enactment  of  new 

legislation  by  Congress  creating  a  "national  policy"  for  radio 
and  specifically  limiting  the  functions  of  the  FCC  or  its  prede- 

cessor to  eliminate  all  doubt  about  its  powers,  were  foreseen 
last  week  following  testimony  in  favor  of  the  Sanders  Bill 
(HR-5497)  by  witnesses  representing  the  major  networks. 

Establishment  of  a  "new  philosophy"  of  radio  regulation, 
which  would  limit  the  FCC's  functions  to  purely  physical  and 
technical  aspects,  and  also  give  radio  a  parity  vdth  the  press, 
was  advocated  in  a  strong  presen-   
tation  by  William  S.  Paley,  CBS 
president,  before  the  House  Inter- 

state &  Foreign  Commerce  Com- 
mittee, which  began  hearings  on 

the  Sanders  Bill  last  month.  Com- 
mittee reaction,  so  far  as  it  could 

be  gauged,  appeared  overwhelm- 
ingly favorable  to  legislative  steps 

to  keep  the  FCC  "from  running  hog 
wild". 

Mullen  Urges  Changes 

Preceding  Mr.  Paley's  testimony, 
delivered  Wednesday,  Frank  E. 
Mullen,  vice-president  and  general 
manager  of  NBC,  in  a  Tuesday  ap- 

pearance endorsed  both  the  general 
provisions  of  the  Sanders  Bill  and 
the  recommendations  of  the  Fed- 

eral Communications  Bar  Assn.  to 
revise  drastically  appellate  and 
procedural  functions  of  the  FCC. 

The  Sanders  Bill,  employed  by 
the  Committee  largely  as  a  vehicle 
for  an  inquiry  into  allegations  of 
exercise  of  improper  authority  by 
the  FCC,  proposes,  among  other 
things,  that  the  Commission  be  di- 

vided into  two  autonomous  divi- 
sions of  three  members  each,  one 

handling  broadcasting  and  related 
matters,  and  the  other  purely  pub- 

lic utility  carriers.  The  chairman, 
under  such  a  setup,  would  become 
executive  officer  with  no  regular 
assignments  on  either  division. 

Testimony  of  Messrs.  Paley  and 
Mullen  was  buttressed  by  argu- 

ments of  legal  counsel  of  the  two 
networks — Judge  John  J.  Burns 
for  CBS  and  John  T.  Cahill  for 

NBC— attacking  the  FCC's  arro- 
gation  of  authority  over  business 
aspects  of  broadcasting,  notably 
as  demonstrated  in  the  network 
monopoly  rules. 

Before  the  network  cases  were 
heard  Neville  Miller,  NAB  presi- 

dent, made  a  bri:f  appearance  last 
Tuesday  to  complete  testimony 
given  a  fortnight  before.  He  op- 

posed any  moves  by  the  FCC  de- 
signed to  deprive  newspapers  of 

the  right  to  own  stations  and  as- 
serted that  "great  apprehension" 

existed  among  publishers  that  the 
FCC  majority  was  heading  in  the 
direction  of  declaring  it  contrary 
to  public  policy  to  have  newspapers 
own  stations. 

Stanton,  Davis  Testify 

The  only  other  witnesses  to  ap- 
pear during  the  three  hearing  days 

were  Dr.  Frank  N.  Stanton,  CBS 
research  director,  who  presented 
and  described  exhibits  portraying 

present-day  radio  growth  and  work 
of  CBS;  and  Elmer  Davis,  CBS 
news  analyst,  who  supported  previ- 

ous arguments  of  President  Paley 
opposing  placing  of  editorial  re- 

strictions upon  news  broadcasting 
or  any  treatment  that  would  not 
leave  radio  on  equal  footing  with 
the  press. 

While  thus  far  only  an  affirma- 
tive case  in  favor  of  new  legisla- 
tion has  been  presented,  the  pro- 

ceedings had  developed  to  the  point 
where  Chairman  Clarence  F.  Lea. 
(D-Cal.)  observed  he  felt  Congress 
should  clear  up  the  controversial 
issues  regarding  conduct  of  the 
FCC  and  that  it  had  been  dem- 

onstrated the  Communications  Act 
of  1934  "needs  revision". 

This  was  interpreted  as  an  in- 
dication that  the  Committee  would 

be  disposed  to  act  rather  promptly. 
Chairman  Lea,  one  of  the  House 
leaders  and  highly  respected  by 
his  Committee,  has  a  reputation  of 
getting  things  done,  once  he  makes 
up  his  mind.  In  the  Sanders  Bill 
proceedings,  after  most  of  the  in- 

dustry had  urged  that  the  Com- 
mittee forego  hearings  because  of 

the  war,  Chairman  Lea  took  a  dif- 
ferent view  and  called  the  hearings 

on  schedule  despite  pleas  for  post- 
ponement. 
When  Judge  Burns  completed 

his  testimony  Thursday  afternoon, 
Chairman  Lea  announced  the  hear- 

ings would  be  resumed  May  19 — 
allowing  a  recess  for  the  NAB  con- 

vention. The  Newspaper  -  Radio 
Committee  is  scheduled  to  appear, 
probably  through  Harold  V.  Hough, 
chairman;  Judge  Thomas  D. 
Thacher,  chief  counsel;  Sydney  M. 
Kaye,  associate  counsel,  and  proba- 

bly several  representative  news- 
paper-station owners. 

Committee  Plans 

The  tentative  Committee  lineup, 
follov^^ng  the  Newspaper  -  Radio 
Committee's  appearance,  is: 

Rear  Admiral  S.  C.  Hooper, 
communications  expert  of  the 
Navy  and  a  pioneer  figure  in 
the  development  of  communi- 

cations regulation,  at  the  Com- 
mittee's request  to  comment 

on  wartime  functioning  of  the 
FCC  in  relation  to  military  re- 
quirements. 

Louis  G.  Caldwell,  general 
counsel  of  MBS,  presumably 
to  support  the  FCC  position  in 
favor  of  the  network  monopoly 

regulations  and  to  oppose  cer- 
tain of  the  proposals  in  the 

Sanders  Bill  and  in  the  Fed- 
eral Communications  Bar  Assn. 

presentation. 
FCC  Chairman  James  Law- 

rence Fly,  who  has  been  dis- 
posed to  oppose  any  new  legis- lation. 

Commissioner  T.  A.  M. 
Craven,  who  has  been  in  the 
minority  on  virtually  all  policy 
determinations  of  the  FCC  dur- 

ing Chairman  Fly's  tenure. 
Rebuttal  testimony,  if  deemed 

necessary  by  the  Committee. 
More  than  cursory  interest  at- 

taches to  the  scheduled  appearance 
of  Admiral  Hooper.  In  testimony 
May  5  before  the  Senate  Interstate 
Commerce  Subcommittee  consider- 

ing the  proposed  Western  Union- 
Postal  Telegraph  merger  bill  (S- 
2445),  Admiral  Hooper  cracked  the 
FCC,  declaring  the  Army  and  Navy 
knew  "that  from  past  experience" 
the  FCC  is  very  likely  to  put  its 
own  judgment  ahead  of  the  armed 
services  in  regard  to  military  com- 

munications requirements. 
"I  am  opposed  to  the  principle  of 

delegating  the  responsibility  of  de- 
termining fundamental  policies  un- 

derlying the  development  and  or- 
ganization of  our  communications 

systems  to  any  one  agency  of  the 
Government  and  especially  to  the 
FCC,  an  agency  which  has  so  little 
knowledge  of  the  military  require- 

ments and  principles  involved,"  the Admiral  said. 

Monopoly  Rules  Hit 
In  addition  to  newspaper  owner- 

ship, the  FCC's  network  monopoly 
rules  came  in  for  a  siege  of  lam- 

basting during  the  proceedings, 
with  members  of  the  Committee 
essaying  to  draw  out  witnesses  on 
whether  the  FCC  had  overstepped 
its  authority.  There  were  answers 
aplenty  in  the  affirmative.  Mr.  Mul- 

len, in  his  direct  testimony,  com- 
mented particularly  on  the  highly 

explosive  time  option  issue.  He  said 
it  was  obvious  that  if  a  network  is 
unable  to  deliver  one  or  more  prin- 

cipal markets,  the  entire  advertis- 
ing campaign  may  be  lost. 

Mr.  Paley  minced  no  words  in  his 
condemnation  of  the  FCC's  actions, 
asserting  that  it  has  developed  "an 
appetite  for  power"  that  will  be- come almost  limitless  unless  Con- 

gress clearly  defines  its  functions 

and  takes  steps  to  preserve  "free- 
dom of  the  air".  He  reiterated  prev- 
ious statements  that  the  effect  of 

the  network  rules  would  be  to  "tor- 
pedo network  operations"  as  they are  known  today. 

Judge  Burns,  who  was  subjected 
to  the  most  detailed  examination, 

charged  the  FCC  with  "a  clever 
bit  of  indirection"  in  the  procedure 
it  followed  on  the  network  rules. 
Instead  of  attacking  the  networks 
directly,  he  charged,  it  put  all 
affiliates  on  notice  that  they  "are 
going  to  lose  their  licenses"  if  they enter  into  contracts  with  networks 

on  an  exclusive  or  time-option 
basis. 

Cox  Plan  in  Doubt 

Meanwhile,  the  fate  of  the  Cox 
Resolution,  for  a  select  committee 
inquiry  into  the  FCC,  remained  in 
doubt.  It  is  still  pending  before  the 
House  Rules  Committee,  but  Rep. 
Cox  (D-Ga.)  insists  that  it  will 
be  considered  soon.  The  Georgian 
is  still  smarting  under  the  sting 
of  the  charges  allegedly  emanat- 

ing from  the  FCC  and  being  inves- 
tigated by  the  Department  of  Jus- tice that  he  improperly  represented 

radio  station  WALB,  Albany. 
Rules  Committee  members  were 

represented  as  being  aroused  over 
the  fact  that  Chairman  Sabath  (D- 
111.)  had  failed  to  call  a  meeting 
of  that  body  in  the  three  weeks 
following  the  Easter  recess  to  con- 

sider the  Cox  resolution,  and  it* 
was  stated  that  "extreme  meas- 

ures" might  be  taken  to  guarantee a  hearing  . 

Rep.  Cox  himself  said  that  he  ex- 
pected the  Committee  to  hold  an- 

other hearing  within  a  week,  with 
Chairman  Fly  to  be  recalled  for 
the  third  time.  If  that  is  not  done, 
he  indicated  efforts  would  be  made 

to  get  the  resolution  out  of  Com- 
mittee, a  procedure  rarely  invoked. 

Rep.  Cox  had  announced  that  he 
would  answer  "the  attempted 
smear"  in  connection  with  the 
WALB  matter  on  the  floor  of  the 
House. 

Miller  Testifies 

Recalled  to  complete  his  testi- 
mony begun  April  16,  Neville  Mil- 

ler, NAB  president,  was  cross- 
examined  by  Rep.  Sanders  regard- 

ing Section  7  of  his  bill  which 
would  authorize  the  FCC  to  make 
investigations  covering  the  mast 
important  of  the  regulatory  issues, 
including  network  organization  of 
stations,  regulation  and  licensing 
of  networks,  multiple  ownership 
and  other  controversial  proposals. 

Responding  to  the  overall  ques- 
tion as  to  his  opinion  on  the  ad- 

visability of  these  projects,  Mr. 
Miller  said  he  felt  all  were  matters 
on  which  Congress  should  lay  down 
the  fundamental  principles.  He 
said  in  his  judgment  the  proper 
procedure  would  be  for  Congress  to 
instruct  the  FCC  to  report  to  it  so 
that  policy  can  be  determined  by 
the  Federal  legislature.  He  added 
he  believed  the  FCC  has  in  its  pos- 

sesion at  this  time  sufficient  facts, 
based  on  its  past  investigations,  to 
make  prompt  reports. 

Dealing  specificaly  with  news- 
paper-ownership, Mr.  Miller  said 

he  felt  the  FCC  did  not  have  the 

power  to  discriminate  among  sta- tion owners.  He  cited  two  court 

cases  as  precedent — the  so-called 
Tri-State  case,  involving  KROD, 
El  Paso,  owned  by  the  El  Paso 
Times,  and  the  Stahlman  case, 
which  had  to  do  with  the  right  of 
the  FCC  in  its  newspaper  investi- 

gation to  subpeona  witnesses.  In 
the  latter  proceeding,  the  merits  of 

{Continued  on  page  127) 
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"HERE'S  A  WAR-TIME 

SELLING  PICTURE!'^ 

#  MAYBE  you've  noticed  it  even  in  your  own 

corner  of  the  world  (which  is  undoubtedly  a  pretty 

metropolitan  corner!).  But  these  days  when  you 

get  out  on  the  real  country  roads,  you  find  that 

automobile  traffic  has  dropped  to  almost  nothing. 

And  with  that  disappearing  traffic  goes  an  enormous 

change  in  the  Nation's  retail  selling  picture. 

Out  here  in  Iowa,  the  difference  is  downright 

startling.  People  are  "going  out"  almost  as  much 

as  ever,  but  they're  not  going  50  jar.  The  neigh- 

BROADCASTING  •  Broadcast  Advertising 

borhood  store — the  small-town  store — even  the 

cross-roads  store — is  really  back  in  the  picture. 

To  do  volume  business  in  Iowa,  you've  now  got  to 

have  volume  distribution — a  few  outlets  in  our 

few  "big"  towns  won't  do.  And  the  best  way  to 

secure  volume  distribution  is  to  use  all  the  facilities 

of  WHO  —  the  biggest  advertising  medium  in 
''Iowa  Plus." 

WHO  has  an  almost  unbelievable  influence  with 

wholesalers  and  retailers,  because  they  know  that 

WHO  sells  goods.  We  sincerely  urge  you  to  have 

your  Iowa  sales  representative  drop  in  and  see 

what  we  can  do  for  you  in  the  way  of  advertising 

assistance.  Or  write  us  for  a  few  typical  instances^ 

How  about  it? 

+  for  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS  ' 

J.  O.  MALAND,  MANAGER 

FREE  flc  PETERS,  INC.  .  .  .  Natiotuil  Representatives  ; 
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Industry  Faces  Future  With  Confidence 

Symposium  of  Key  Figures  Shows  Radio 

Meets  New  Problems  Effectively 
BROADCASTERS  face  an  uncertain  advertising  future.  But 

they  face  it  with  confidence  based  on  the  industry's  adapta- 
bility to  changing  times  and  changing  circulation.  Furthermore 

they  face  it  with  a  feeling  of  assurance  based  on  a  compara- 
tively painless  transition  to  a  medium  devoted  to  extensive 

wartime  service. 

These  conclusions  come  from  a  group  of  key  figures  rep- 
resenting various  branches  of  the  broadcast  advertising  in- 

dustry. They  represent  the  views   
of  the  networks,  NAB,  Advertising 
Council,  Assn.  of  National  Adver- 

tisers, American  Assn.  of  Adver- 
tising Agencies,  Coopsrative 

Analysis  of  Broadcasting,  elicited 
by  Broadcasting  which  sought  to 
canvass  "The  War  Outlook  for 
Radio". 

The  industry  is  blessed  with  uni- 
versal accolade  for  the  job  it  is 

•doing  on  behalf  of  the  war  effort. 
In  modern  warfare,  requiring  na- 

tionwide and  even  worldwide  co- 
liesion,  broadcasters  are  waging  a 
day-to-day  campaign  of  informing 
and  influencing  the  millions  of 
many  nations. 

Serving  the  Public 

They  are  serving  the  public  vol- 
untarily under  a  democratic  form 

of  government  and  will  continue 
to  improve  and  expand  this  service 
as  the  war  continues,  the  sympo- 

sium of  industry  views  reveals. 
Some  revenue  already  has  been 
lost  as  some  advertisers  leave  the 
air,  and  as  others  clip  their  bud- 

gets. Furthermore,  money  has  been 
spent  almost  recklessly  by  net- 

works and  stations  in  their  effort 
to  produce  the  best  possible  public 
service  programs. 

These  factors  are  important  but 
so  far  they  have  not  been  critical. 
Should  the  war  be  a  brief  one,  the 
industry  is  likely  to  overcome  such 
obstacles.  But  should  the  war  go 
into  years,  the  problem  will  become 
serious — very  serious,  according  to 
some  of  the  key  figures  participat- 

ing in  this  roundup  of  industry 
views. 

Reassuring  to  broadcasters  is 
the  fact  that  radio  signals  will  con- 

tinue to  reach  an  audience  that  will 
not  diminish  to  any  appreciable 
degree.  As  some  of  the  symposium 
comments  point  out,  56  million  ra- 

dio sets  are  in  operation  and  most 
of  them  will  stay  in  operation  for 
the  duration.  Furthermore,  listen- 

ers will  continue  to  listen.  And 
even  though  marked  social  changes 
occur  and  marked  population  shifts 
come  about,  more  than  900  broad- 

cast signals  will  continue  to  fill 
the  American  air  and  many  short- 

wave stations  will  continue  to  serve 
other  nations. 

To  date  the  bulk  of  advertisers 
are  showing  their  faith  in  adver- 

tising, according  to  Paul  B.  West, 
president  of  the  Assn.  of  National 
Advertisers.  They  want  to  keep  at 
it  as  long  as  there  is  a  job  for 
advertising  to  do.  Right  now  that 

job  is  to  help  win  the  war,  he 
says,  and  advertisers  are  anxious 
to  keep  alive  the  basic  structure 
of  companies  now  devoting  com- 

plete facilities  to  the  war  effort  so 
they  will  be  able  to  resume  serving 
the  public  as  consumers  when  the 
war  is  over. 

Radio's  adaptability  is  coming 
in  handy,  according  to  Frederick 
R.  Gamble,  executive  secretary  of 
the  American  Assn.  of  Advertising 
Agencies. 

New  Business 

All  broadcasters  will  lose  part 
of  their  business,  and  get  some 
new  business,  says  Edgar  Kobak, 
executive  vice-president  of  the 
BLUE.  But  as  Paul  W.  Kesten, 
CBS  vice-president,  and  general 
manager,  points  out,  the  economic 
threat  to  broadcasting  is  shared 
by  all  advertising  media,  though 
he  reminds  that  broadcasting  can't 
meet  the  problem  of  diminishing 
returns  by  "printing  fewer  pages". 

Neville  Miller,  president  of  the 
NAB,  is  satisfied  that  radio  is 
weathering  the  storm  and  notes 
that  the  industry  started  its  tran- 

sition to  world  war  back  in  the 

fall  of  1939.  No  matter  what  hap- 
pens, he  says  radio  will  emerge 

from  the  war  with  a  record  of 
notable  public  service. 

At  the  moment  the  biggest  job 
is  to  win  the  war,  says  Prank  E. 
Mullen,  NBC  vice-president  and 
general  manager.  He  calls  for  in- 

dustry unity  in  the  period  of  crisis. 
All  other  considerations  must 

be  held  in  abeyance  as  radio  sup- 
plies the  public  demand  for  war 

news,  says  Fred  Weber,  MBS  gen- 
eral manager.  Advertising,  he 

notes,  is  becoming  more  and  more 
a  matter  of  public  relations  than 
specific  selling. 

All  branches  of  the  advertising 
industry  are  being  mustered  to 

mold  the  public's  thinking  and  ac- 
tion for  the  hard  problems  of  war, 

according  to  Dr.  Miller  McClin- 
tock,  executive  director  of  the  Ad- 

vertising Council.  He  suggests  ad- 
vertising is  devising  a  systematic 

campaign  which  can  perhaps  "do 
more  than  any  other  single  force" 
to  shape  the  minds  and  hands  of 
the  people  to  achieve  victory. 

Public  listening  habits  are  chang- 
ing, according  to  A.  W.  Lehman, 

manager.  Cooperative  Analysis  of 
Broadcasting.  News  listening  is  in- 

creasing rapidly  but  people  still 
listen  to  the  regular  programs,  he 
finds  in  analyzing  audience  trends. 

Partially  stymied  for  the  mo- 
ment by  equipment  problems,  FM 

broadcasters  are  looking  to  the 
postwar  period  for  an  FM  boom,  ac- 

cording to  John  R.  Latham,  execu- 
tive vice-president  of  The  Ameri- 
can Network.  New  radio  sets  will 

then  be  FM  equipped,  he  predicts, 
and  the  public  will  be  ready  to 
adopt  its  service. 

RADIO  IS  WEATHERING  THE  STORM 

By  NEVILLE  MILLER 
President  of  NAB 

IN  SPEAKING  of  the  war  outlook 
for  radio,  we  can  look  down  many 
vistas,  all  of  them  interesting,  all 
full  of  problems,  all  vastly  differ- 

ent from  what  ex- 
isted a  year  ago. 

The  war  has  af- 
fected every  busi- 
ness,   our  entire 

life  has  changed 
considerably  and 
as  time  passes  I 

believe  the  eft'ect is    going    to  be 
cumulative.  Natu- 

rally the  effect  on        Mr.  Miller 
radio  and  the  out- 

look for  radio  has  to  be  considered 
in  relation  to  the  effect  on  other 
businesses  and  on  life  in  general. 

In  the  first  place  I  believe  we 
can  say  that  every  interruption  in 
normal  life  will  have  a  tendency  to- 

wards increasing  radio  listening. 
With  the  rationing  of  tires  and 
gasoline,  there  will  be  less  travel- 

ing about,  more  listening  to  radio. 

With  the  tempo  of  our  life  being 
quickened  to  meet  production 
quotas,  the  need  for  recreation  and 
relaxation  will  be  increased  more 
than  ever  and  radio  will  meet  that 

need.  The  nation's  desire  for  news, 
the  interest  in  public  affairs  and 
many  other  items  all  indicate  that 
listenino;  will  remain  high. 

Although  there  will  be  no  new 
stations  built,  the  924  stations  now 
in  existence  are  serving  an  im- 

portant function  in  the  national 
war  program  and  unquestionably 
they  will  be  able  to  secure  tubes 
and  material  necessary  for  con- 

tinual operation. 

More  Listening 

In  spite  of  the  discontinuance  in 
the  manufacture  of  new  sets,  listen- 

ing should  not  be  affected  by  lack 
of  sets.  There  are  56,000,000  sets 
in  use  today  and  the  present  inven- 

tory should  supply  the  demand  un- 
til fall.  In  recent  years,  10  to  13 

million  sets  have  been  sold  each 
year  and  the  total  number  of  sets 

in  use  has  increased  6  to  7  millions, 
indicating  that  from  4  to  6  million 
sets  were  scrapped  each  year.  In 
the  future,  fewer  sets  will  be 
scrapped,  more  sets  will  be  repaired 
and  the  30,600,000  families  now 
owning  radio  sets  should  have  suf- 

ficient sets  available. 
Costs  of  operation  have  increased 

and  in  most  cases  there  is  no  way 
to  cut  costs.  It  is  not  possible  to 
drop  out  nages  as  in  a  newspaper, 
and  additional  public  service  pro- 

grams increase  costs.  For  the  pres- 
ent, business  on  the  whole  has  held 

up  but  it  is  difficult  to  predict  the 
future  for  no  one  knows  what  poli- 

cies of  price  control  and  rationing 
the  government  will  adopt,  much 
less  what  the  effect  will  be. 

War  Need  for  Technicians 

The  need  of  technicians  has 
caused  many  station  managers 
much  worry.  Radio  is  a  young  in- 

dustry full  of  young  men  many  of 
them  with  technical  training.  This 
is  a  war  demanding  youth  and  tech- 

nical skill.  It  was  but  to  be  expect- 
ed that  the  demands  would  cut  deep 

into  station  personnel.  Approxi- 
mately 20%  of  the  technicians  of 

stations  have  already  joined  the 
armed  forces,  and  small  stations 
have  already  begun  to  feel  this 
shortage.  To  meet  this  demand,  the 
NAB,  in  cooperation  with  Govern- 

ment agencies  and  educational  in- 
stitutions, has  set  iip  radio  tech- 

nician courses  in  which  approxi- 
mately 20,000  students  are  now  en- rolled. Plans  for  additional  courses 

in  cooperation  with  the  Signal 
Corps  are  now  being  formulated 
and  every  effort  will  be  made  to 
meet  the  anticipated  demand. 

Government  agencies  will  con- 
tinue to  request  and  stations  will 

continue  to  give  announcements 
and  programs  but  I  believe  due  to 
the  coordinating  activity  of  the 
OFF,  radio  time  will  be  used  more 
effectively  and  the  plans  recently 
announced  will  be  very  helpful  to 
stations. 

"We  Will  Survive  the  War" 

In  the  long  run,  we  know  that  ra- 
dio will  survive  the  war,  that  lis- 

tening will  hold  up,  that  costs  will 
be  met.  A  most  important  question 
is — ^how  is  the  war  activity  affect- 

ing the  public  opinion  of  radio? — will  radio  come  out  of  the  war  with 
increased  stature?  I  think  this 

question  can  be  answered  in  the  af- firmative. 

Although  we  have  been  journey- 
ing in  uncharted  territory,  the  poli- 

cies adopted  to  date  have  been 
sound  and  also  radio  has  not  had 
to  be  prodded  to  do  its  part  or  to 
anticipate  problems  and  adopt 
plans  to  solve  them. 

Radio  did  not  wait  for  actual 

war  before  going  all  out  on  na- tional defense.  Nearly  two  years 
ago,  it  responded  to  an  appeal  of 
the  Civil  Service  Commission  and 
secured  500,000  skilled  workers  for 
defense  industries.  Since  then  sta- 
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tions  have  recruited  for  the  Army 
and  Navy  and  have  responded  to 
the  call  of  all  government  agencies. 

Moreover,  all  this  service  has 
been  rendered  gratis,  a  policy 
which  experience  has  already 
shown  to  be  wise. 

Radio  Did  Not  Wait 

Again  radio  did  not  wait  for 
problems  to  develop  regarding  han- 

dling of  war  news,  but  in  Septem- 
ber, 1939,  in  December,  1941,  and 

again  in  February,  1942,  codes  for 
the  handling  of  war  news  were  in- 

formally adopted  by  the  industry. 
It  is  a  generally  accepted  principle 
that  government  as  a  rule  under- 

takes no  services  or  regulation  ex- 
cept after  private  agencies  have 

proved  themselves  incapable  or  un- 
willing. Certainly  radio's  record  in 

self  regulation  is  one  of  which  we 
all  may  be  proud. 

In  conclusion,  we  all  realize  that 
it  is  impossible  to  forecast  the  fu- 

ture, but  it  is  my  opinion  that  radio 
so  far  has  shown  initiative  in  meet- 

ing the  problems  of  the  war  and 
has  adopted  sound  policies  all  of 
which  make  us  sure  that  radio  will 
do  more  than  merely  weather  the 
storm — it  will  emerge  from  the  war 
period  with  a  record  of  unselfish 
public  service  of  which  we  shall  all 
be  proud. 

WAR  LISTENING  SINCE  PEARL  HARBOR 

By  A.  W.  LEHMAN 
Manager,  Cooperative  Analysis  of  Broadcasting 

WARS  AREN'T  WON  WITH  LONG  FACES 
By  PAUL  W.  KESTEN 

CBS  Vice-President  &  General  Manager 

Mr.  Kesten 

RADIO'S  ROLE  in  the  war  will 
be  that  of  pack  horse — and 
Pegasus. 

Or,  in  terms  of  this  mechanized 
war,  the  role  of  jeep — and  fighter 
plane. 

It  can  play  both  roles  superbly. 
It  is  already  playing  them  well. 
When  it  is  busy  telling  women 

about  sugar  rationing,  telling  men 
how  to  answer  Selective  Service 
questionnaires,  telling  children 
about  collecting 
salvage,  it  is  do- 

ing the  jeep  part 
of  the  job — mov- 

ing information 
in  the  quickest 
and  most  utili- 

tarian way  from 
one  point  to  an- 

other, or  rather 
from  one  point  to 
many  millions  of 
points. 
When  it  is  carrying  the  Presi- 

dent's trenchant  call  for  courage 
and  sacrifice,  when  it  is  talking  in 
inspired  earnest  about  why  we 

fight  and  what  we're  fighting  for, 
as  in  This  Is  War  and  They  Live 
Forever — then  it  files  on  wings 
that  move  men's  hearts  and  minds. 
Both  jobs  are  tremendously  im- 

portant on  the  psychological  bat- 
tlefronts  of  this  war. 

And  while  it  is  doing  both  those 
wartime  jobs,  it  will  go  on  enter- 

taining, relaxing,  diverting  the 
American  public,  stirring  listeners 
with  great  music,  beguiling  them 
with  gay  music,  cheering  them 
with  laughs,  because  wars  auen't 
won  with  long  faces. 

Ordnance  of  Ideas 

The  fact  is  (and  the  sooner  all 
broadcasters  realize  it,  the  better) 
— radio  is  the  No.  1  arsenal  of 
democracy  in  the  Ordnance  of 
Ideas — the  supply  and  transporta- 

tion of  words  and  thoughts  that 
beget  human  action. 

Some  conception  of  the  central 
place  of  radio  in  the  war  effort  at 
home  can  be  gleaned  from  a  glance 
at  a  typical  two-week  period  in 
February  of  this  year.    In  those 

two  weeks  on  the  CBS  network 
alone,  eight  programs  raised  funds 
and  members  for  the  Red  Cross, 
66  programs  told  the  story  of  our 
fighting  forces,  eight  programs 
"sold"  civilian  defense,  18  others 
enlisted  listeners  in  the  work  of 
health  and  welfare  services,  15 
programs  sold  defense  bonds  and 
stamps,  11  carried  the  vital  story 
of  relations  among  the  United 
Nations. 
A  total  of  189  programs  were 

devoted  entirely  to  some  phase  of 
the  war  effort.  In  addition  to  this 

391  network  "announcements"  en- 
couraged conservation,  alien  regis- 

tration, and  made  dozens  of  other 
patriotic  war  appeals. 

Reaching  Foreign  Listeners 

Broadcasting  as  a  whole,  and 
CBS  in  particular,  is  fighting  the 
war  on  other  vital  fronts,  beyond 
the  reach  of  American  listeners. 
Our  broadcasting  schedule  in  the 
United  States  has  its  full  counter- 

part in  another  16-hour-a-day 
schedule  of  programs  aimed  at  for- 

eign listeners. 
In  12  different  languages,  pow- 

erful CBS  shortwave  stations  are 
encouraging  the  Czechs  in  their 
valiant  guerrilla  warfare  against 
the  Germans,  promising  the  cap- 

tive French  final  redemption,  stir- 
ring the  Norwegians  to  continued 

resistance  to  their  Nazi  oppres- 
sors, binding  the  countries  of 

Latin  America  to  us  in  closer  ties 
of  unity  and  strength. 

Thus  the  war  outlook  for  radio 
in  the  United  States  is  one  of  un- 

remitting service,  and  enormous 
contribution  to  winning  the  war 
and  winning  the  peace.  With  this 
will  come  threats  to  the  security 
of  broadcasting  itself.  Those 
threats  are  economic  and  political. 
Politically,  broadcasting  will  be 
buffeted  by  bureaucrats,  as  long 
as  we  have  them.  Because  its  role 
is  so  public,  it  must  inure  itself 
to  the  criticism  which  any  public 
figure  attracts — profiting  by  it 
when  it  is  constructive,  ignoring 
it  when  it  comes  from  the  camps 

of  self-seekers  or  "appeasers." 
The  economic  threat  to  broad- 

UNTIL    PEARL    HARBOR    the  ahead  of  the  same  months  of  1941 
average  radio  set-owner  was  more  (then  considered  as  being  at  a  high 
interested  in  listening  to  a  bang-  level).  January  was   4%  higher 
up  prize  fight  or  a  good  comedy  than  a  year  ago,  while  the  Feb- 
program  than  to  ruary  1942  CAB  Index  showed  an 
our  national  or  ̂ ^^^^^^^  8%  increase  over  the  same  month 
international     HHHI^^^H  1941.   March  was  almost  the 

leaders.    But    in     fF  '^|^^H  same  in  both  years.  Daytime  list- 
w  a  r,      attitudes     ̂       .^^^^M  ening  for  both  quarters  was  prac- 

change  —  n  o     '  ̂'^JE^Bg  tically  the  same. 
McCarthy    or    a      ̂.^^mSt^mi        The  period  since  Pearl  Harbor 
Jack  Benny  hold     m^K^^S^M  is  one  of  the  most  significant  in 
the    blue    ribbon     ̂ ^^■■k^J^M  radio's  history.  During  this  som- 
for   packing   the       Mr.  Lehman  bre  period  it  has  been  demonstrated 
house.    Now   the  that  the  potentials  of  the  medium 
public  is  interested  in  the  destiny  had    not    been    approached  even 
of  America,  but  at  the  same  time  slightly  in  previous  radio  history, 
enough  of  our  Americanism  is  re-  Specifically,  the  addresses  of  Presi- 
tained  to  continue  to  listen  in  good  dent  Roosevelt  and  Prime  Minister 
measure  to  regular  programs,  for  Winston   Churchill   created  audi- 
the  average  rating — or  volume  of  ences  of  such  vast  dimensions  that 
listening  to  the  normal  bill  of  fare  the  most  brilliant  ratings  of  years 
as  evidenced  by  the  following  table  gone  by  were  more  than  doubled. 
— is  just  about  the  same  as  a  year  On  Monday,  Dec.  8,  1941,  the  Presi- 
ago.  dent's  appeal  for  a  declaration  of 

Average  Ratings  of  Night-time  Network  Programs* 
(1st  Quarter  1941  vs.  1st  Quarter  1942) 1941  1942 

Average  Rating — 78  programs  broadcast  both  Januarys    14.7  14.7 
Average  Rating — 75  programs  broadcast  both  Februarys    15.1  15.6 
Average  Rating — 76  programs  broadcast  both  Marchs    14.5  14.8 

*Weighted  by  quarter  hours. 
At  the  same  time  there  has  been  war  against  Japan  reached  a  rat- 

an  increase  of  9%  in  the  number  of  ing  of  65.7  at  a  time  when  usually 
programs  offered.  only  15  to  20%  of  the  sets  are  in 

Thus,  the  peak  audiences  shown  operation.  Twice  since  then  he  has 
in  the  CAB  Index  of  Listening  for  shattered  all  previous  night-time 
the  first  quarter  of  1942,  particu-  levels  with  ratings  of  83%. 
larly  for  the  months  of  January  Comparing  six  broadcasts  of  the 
and  February,  are  undoubtedly  due  President  since  the  Japs  perpe- 
to  an  added  ingredient — the  in-  trated  their  sneak  attack  on  Hawaii 
terest  of  the  radio  set-owner  in  ̂ j^h  four  of  his  radio  speeches 
war  programs  and  war  news.  For  rated  during  1941,  the  CAB  rec- 
nighttime  listening  in  the  first  Q^^jg  ghow  that  the  President's 
three  months  of  this  year  was  audience  on  the  average  has  in- 

casting  is  one  shared  by  all  ad-  creased  from  31%  to  66%. vertising  media  in  the  face  of  a  Incidentally,  as  far  back  as  last 
reversal  of  our  laws  of  supply  and  September  we  had  an  actual  fore- 
demand.  With  less  goods  to  sell,  warning  of  what  would  happen  to 
there  may  be  less  advertising.  But  ̂ adio  listening  when  this  country 
here  a  unique  challenge  faces  the  ̂ ^^^  ^^g^y,^  tj^^  famous  Greer 
broadcasters  —  because  broadcast-  incident  speech  of  the  President ing,  unlike  other  media,  cannot  ^^^^^  ^3.5  augured  current 
cope  with  lessened  advertising  rev-  habits  and  interests, 

enue  by  "printing  fewer  pages    or  " 

by  increasing  its  price  at  a  news        How  have  news  broadcasts  f
ared 

g^and.  since  America  has  been  at  war? 

It  is  therefore  up  to  us  to  make  Considering  just  three  news  pro- 
American  industry  realize  that  a  grams  which  have  had  the  same 
free  radio  deserves  their  support  competition  from  other  programs 
in  a  special  and  unusual  way.  A  for  2V2  months  prior  to  Dec.  7  as 
free  radio  has,  since  the  last  war,  for  2^/2  months  after,  we  find  not 
become  the  very  keystone  of  the  only  a  20%  gain  in  their  setovmer 
arch  of  free  speech,  as  every  for-  rating,  but  a  10%  gain  when  sets- 
eign  dictator  knows  well.  But  a  i^i-use  are  used  as  the  base.  Mean- 
free  radio  cannot  survive  without  ^^-^^  ̂ ^^^^  ^^^^  g^j^e  increase 
adequate  advertising  support,  un-  ^^^^^^        network  news 
der  our  American  system  01  broad-  ,  , . ,.  presentations, casting. 

This  issue  runs  deep — in  a  short  Saturation  Point? 
war  we  may  not  have  to  face  it. 

In  a  longer  war,  broadcasting  must        Again  comparing  three  typical
 

develop    the    statesmanship    and  news  programs  for  the  first  quar- 
leadership  to  make  this  issue  clear  ter  of  1942  with  the  first  quarter 
to  the  leaders  and  "statesmen"  of  of  1941  (newscasts  rendered  at  the 
American  industry.  same  time  both  years  and  with  the 
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same  program  competition),  an  in- 
crease in  average  audience  size  of 

14%  is  found. 
But,  most  significant  of  all  is 

the  marked  increase  in  listening 
to  all  radio  newscasts  as  shown  by 
the  following: 

Comparison  of  Set-owners  Hear- 
ing One  or  More  News  Broadcasts 

(Based  on  Wednesday  nights  first 
quarter  1942  vs.  first  quarter  1941) : 

%  Hearing  During  Periods 
5-7  P.M.  7-9  P.M.  9-12  P.M. 

Jan.,  1942              35.3           17.2  21.5 
Jan.,  1941  27.7           12.6  18.3 
Feb.,  1942              31.6           15.9  22.3 
Feb.,  1941  25.0           10.5  19.0 
March,  1942         29.8           15.6  21.0 
March,  1941  27.7           10.5  17.9 
Average,  1942  __  32.2           16.2  21.6 
Average,  1941  __  26.8           11.2  18.4 

There  is  a  law  of  diminishing 
returns  in  radio.  CAB  records 
have  shown  that  when  too  many 
programs  of  the  same  type  are 
broadcast  the  average  audience  for 
the  type  not  only  goes  down  but 
the  number  of  offerings  in  the 
type  tends  to  decline.  The  point  of 
saturation  on  news  and  war  pro- 

grams may  be  near  at  hand.  Don't take  this  review  as  a  substitute  for 
judgment  in  the  future.  It  is,  as  it 
should  be,  but  a  measurement  of 
what  has  been  accomplished. 

GEORGE  BRYAN,  CBS  newscaster, 
will  do  two  news  programs  for  the 
OFF,  to  be  sliortwaved  to  Asie-occu- 
pied  countries. 

ADVERTISERS  CONTINUE  ACTIVE 
By  PAUL  WEST 

President,  Assn.  of  National  Advertisers 

Mr.  West 

LAST  MONTH  the  Assn.  of  Na- 
tional Advertisers  made  a  survey 

of  a  representative  group  of  mem- 
bers, asking  them 

about  their  ad- 
vertising plans 

for  the  coming 
year.  Of  the  com- 

panies respond- 
ing, 37%  said 

they  were  plan- 
ning to  spend  the 

same  sum  for  ad- 
vertising this 

year  as  they  did 
last  year.  Forty 
percent  said  that  they  will  have 
smaller  advertising  appropriations 
and  4%  were  undecided,  but  19% 
reported  that  in  this  year  of  war, 
1942,  they  plan  to  spend  more 
money  for  advertising  than  they 
did  during  1941. 

These  percentages  are,  of  course, 
based  on  plans  which,  like  almost 
everything  else  these  days,  are 
subject  to  change  without  notice, 
but  I  think  it  significant  that  at 
this  time  of  uncertainty  56% — a 
majority — of  the  nation's  leading 
advertisers  should  indicate  their 
determination  to  continue  their  ad- 

vertising, at  least  on  last  year's level. 

To  me  this  means  that  adver- 
tisers have  faith  in  advertising, 

that  they  want  to  go  on  using 
the  advertising  tools  and  tech- 

niques which  have  served  them  so 
well  in  the  past,  that  they  want  to 
continue  to  use  advertising  as  long 
as  there  is  a  job  for  it  to  do.  And 
today  advertising's  main  job  is 
helping  to  win  the  war — a  job  in 
which  every  advertiser  is  anxious 
to  do  his  full  part  so  that  he  can 
get  back  to  his  peacetime  task  of 
selling  goods  once  more. 

The  Basic  Function 

Advertising's  basic  function, 
which  the  war  has  not  changed,  is 
to  serve  as  a  means  of  communica- 

tion between  business  and  the  pub- 
lic. In  normal  times  the  chief  use 

which  business  makes  of  advertis- 
ing is  to  tell  the  public  about  the 

products  which  business  hopes  the 
public  will  buy.    Today  under  war 

conditions,  business  has  a  different 
story  to  tell  and  its  advertising 
messages  must  be  keyed  to  the 
times,  psychologically  as  well  as 
economically. 

I  believe  the  people  today  want 
to  hear  from  business  on  several 
points:  1.  They  want  to  be  told 
about  the  products  that  are  still 
being  manufactured  and  offered  for 
sale.  2.  They  want  to  be  told  about 
the  products  which  are  no  longer 
on  sale  and  instructed  in  the  ways 
in  which  they  can  make  what  they 
have  last  as  long  as  possible.  3. 
They  want  to  be  told  how  business 
is  using  its  skill  and  ingenuity  to 
provide  new  products,  from  mater- 

ials not  needed  for  military  use,  to 
take  the  place  of  those  other  prod- 

ucts which  are  no  longer  obtainable. 
And  above  all,  the  people  want 

to  know — and  expect  business  to 
tell  them— how  to  buy  and  how  to 
conserve  so  as  to  act  most  effect- 

ively not  only  for  themselves  and 
their  families  but  for  their  nation. 

After  the  War 

This  is  a  big  task  that  confronts 
wartime  advertising.  But  advertis- 

ing can  do  and  is  doing  that  job — - 
not  easily  and  not  without  making 
mistakes — but  on  the  whole  with  a 
great  deal  of  success.  And  in  doing 
this  job,  advertising  is  serving  first 
the  interest  of  the  nation  in  keep- 

ing the  public  constantly  and  cor- 
rectly informed  about  business  and 

its  products;  next  the  interests  of 
the  public  as  consumers,  by  furn- 

ishing them  with  day  to  day  in- 
formation on  what  and  how  to  buy, 

and  finally  the  interests  of  busi- 
ness, the  advertisers,  themselves, 

by  keeping  alive  the  brand  names, 
trademarks  and  business  goodwill, 
those  intangible  but  tremendously 
valuable  business  assets  which  ad- 

vertising has  created  and  main- 
tained for  business. 

This  last  purpose  may  well  prove 
to  be  the  most  valuable  use  of  ad- 

vertising in  times  like  these,  for 
its  result  is  to  keep  alive  the  basic 
structure  of  those  companies  which 
are  now  devoting  their  complete 
facilities  to  the  nation's  war  effort, 
so  that  after  the  war  they  will 
again  be  able  to  resume  their  serv- 

INDUSTRY  WILL  MEET  CHALLENGE 

By  FRANK  E.  MULLEN 
NBC  Vice-President  &  General  Manager 

WHILE  I  REALIZE  that  the 
broadcasters  are  confronted  with 
the  greatest  crises  in  their  careers, 
I  am  sanguine  that  the  industry 

will  successfully 

surmount  the  dif- 
ficulties that  lie 

ahead.  In  serving 

the  American  lis- 
tening public,  our 

Government  and 

American  b  u  s  i- 
ness,  we  shall 
have  to  exercise 

greatest  ingenu- ity to  meet  the 
needs  of  war  con- 

ditions as  they  arise. 
It  is  essential  that  we  maintain 

our  advertising  volume  if  we  are 
to  have  the  necessary  revenues  with 
which  to  support  broadcasting 
service.  It  is  fortunate  that  Amer- 

ican business  is  recognizing  the 
opportunity  that  radio  affords  it 
to  make  an  added  contribution  to 
our  national  welfare. 

Mr.  Mullen 

Advertisers  without  exception 
have  cheerfully  assumed  new  duties 
and  today  are  aiding  materially  in 
the  sale  of  bonds,  in  civilian  de- 

fense, in  maintaining  the  health  of 
the  nation,  and  in  supporting  gen- 

erally our  total  war  effort. 
Industry  Will  Respond 

Broadcasters  must  be  on  the 
alert  to  meet  the  rapidly  changing 
conditions  brought  about  by  our 
transition  into  a  war  economy.  I 
am  sure  that  the  industry  will  re- 

spond to  the  challenge.  Advantage 
must  be  taken  of  the  new  oppor- 

tunities. As  we  have  so  many  times 
in  the  past  risen  to  the  call  of 
emergency,  so  now,  the  greatest 
emergency  of  all  finds  us  well 
equipped  to  act  quickly  and  effici- 

ently. 

May  I  add  that  I  believe  that  this 
is  no  time  for  industry  disputes.  I 
am  hopeful  that  the  industry  will 
compose  its  internal  differences  to 
unite  in  one  cooperative  effort  for 
the  job  ahead. 

TOTAL  WAR  AND  ADVERTISING 

By  DR.  MILLER  McCLINTOCK 
Executive  Director,  The  Advertising  Council 

THE  IMPLICATIONS  of  total 
war  are  becoming  clearer  each  day. 
Our  enemies  are  bringing  to  bear 
upon  each  and  every  one  of  us  the 

total  force  of 
their  ingenuity 
for  destruction. 

Each  man,  wom- an and  child 
must  respond 

with  all-out  ef- fort. 

It 

ingly 

IS  mcreas- certain 
that  the  will  and 

Dr.  McClintock  the  desire  of  the individual  to 

fight  this  battle  will,  by  no  means, 
assure  success.  This  is  such  a 
highly  organized  and  mechanized 
war  that  closely  organized  think- 

ing and  action  of  men  working  to- 
gether is  imperative. 

How  can  this  unified  and  har- 
monized action  be  brought  about 

ice  to  the  people  as  consumers,  just 
as  they  are  now  serving  them  as  a 
nation  at  war. 
What  has  all  this  to  do  with 

radio?  A  lot,  for  radio  as  a  young 
and  lusty  advertising  medium  is 
concerned,  and  vitally,  with  ad- 

vertising as  a  whole.  Today,  be- 
cause radio  offers  to  business  a 

means  of  reaching  millions  of  peo- 
ple swiftly  and  at  one  and  the  same 

time  it  provides  an  advertising 
service  that  business  can  and  will 
use  in  its  job  of  helping  to  win  the 
war  just  as  it  has  used  radio  in 
its  peacetime  job  of  selling  its 

products. 

in  so  great  a  nation?  The  answer 
is  obvious.  This  will  and  action, 
necessary  for  the  achievement  of 
victory,  can  be  accomplished 
though  the  same  channels  of  com- 

munication which  have  made  this 
country  the  most  literate  and  best 
informed  in  the  world  and  which 
have  given  us  common  ideals  and 
habits  with  respect  to  the  problems 
of  peacetimes. 

Advertising,  as  an  integral  part 
of  American  life,  can  be  just  as 
forceful  and  just  as  effective  in 
molding  our  thinking  and  action 
for  the  hard  problems  of  warfare, 
as  it  can  for  the  enjoyment  of  the 
comforts  and  luxuries  of  peace. 
This  end  cannot  be  accomplished, 
however,  unless  the  vast  skills  of 
the  advertising  industry  and  the 
already  established  machinery  for 
the  utilization  of  these  skills  can 
be  organized  and  harmonized  in 
such  a  manner  as  to  present  a 
systematic  and  united  front. 

This  is  the  challenging  problem 
which  brought  the  Advertising 
Council  into  being.  Its  membership 
represents  advertising  agencies, 
advertisers  —  both  national  and 
local — the  advertising  media,  in- 

cluding radio,  magazines,  news- 
papers, outdoor,  and  other  inter- ested groups.  The  Council  has  one 

single  objective  and  that  is  to 
marshal  the  forces  of  advertising 
so  that  they  may  be  of  maximum 
aid  in  the  successful  prosecution 
of  the  war. 

With  this,  and  governmental 
agencies  in  planning  activities  on 
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the  information,  instruction  and 
publicity  front,  it  is  helping  to 
clarify  the  selling  of  the  war  and 
its  implications  to  all  of  the  Amer- 

ican people.  It  is  interpreting  these 
problems  in  terms  which  advertis- 

ers and  advertising  men  can  un- 
derstand and,  finally,  is  providing 

a  channel  for  the  promulgation  of 
these  ideas  to  all  of  the  advertising 
fraternity. 
Thus,  there  is  beginning  to 

evolve,  out  of  what  might  other- 
wise be  a  great  chaotic  effort  on 

the  part  of  the  advertising  world, 
a  systematic  campaign  which  can, 
perhaps,  do  more  than  any  other 
single  force  to  mold  the  minds  and 
the  hands  of  our  people  to  those 
things  which  sell  victory. 

BLUE  NETWORK'S  WAR  OUTLOOK 
By  EDGAR  KOBAK 

Executive  Vice-President,  BLUE  Network 

THE 
work 

FIRST  thing  the  BLUE  net- 
is  interested  in  is  helping  to 

win  the  war.  We 
mean  this,  and  we 
mean  it  to  the 

point  of  forget- 
ting our  self-in- 

terest in  any  de- 
cision or  action 

we  may  make  af- fecting the  war 
effort.  With  this 

as  our  first  pre- 
mise we  see  the 

EMPHASIZING  THE  HOME  FRONT 

By  JOHN  SHEPARD  3d 
Chairman,  Broadcasters  Victory  Council 

Mr.  Shepard 

WORLD  WAR  II  is  constantly  re- 
ferred to  as  "The  Peoples  War". 

While  most  of  our  emphasis  must 
be  placed  on  "Ships,  Planes,  Tanks 

and  Guns",  there 
is  an  ever  increas- 

ing emphasis  on 
the  home  front — 
the  people  behind 
the  effort. 

And  the  "Home 
Front"  is  an  out- 

growth of  the 
modern  method  of 
warfare  —  Total 
War.  It  is  sig- 

nificant that  when 
this  new  element  took  its  place 
in  the  fight  for  the  American  Way, 
radio  had  reached  a  peak  of  devel- 

opment where  its  services  on  the 
home  front  were  of  inestimable 
value  to  the  Government. 

Radio's  Place 
There  can't  be  an  American 

radio-equipped  home  today  that  is 
not  conscious  of  what  radio  is  do- 

ing. The  national  networks,  re- 
gional networks,  high-powered  and 

low-powered  stations — all  combine 
their  efforts  to  keep  the  home 
front  informed,  educated  and  en- 
thused. 

From  War  Bonds  to  ration  cards, 
recruiting  announcements,  auto- 

mobile pooling,  service  organiza- 
tions— each  impact  becomes  one 

more  service  by  radio  to  the  coun- 
try and  its  people.  When  the  whole 

story  is  compiled,  someday,  the 
place  of  radio  in  the  war  effort  will 
make  of  it  an  institution  as  vital 
to  the  American  Way  as  any  at- 

tribute of  freedom. 
Now,  this  service  to  our  nation 

places  a  definite  responsibility  on 
the  operators  of  radio  stations 
throughout  the  country.  As  an  in- 

dustry, we  cannot  afford  a  single 
departure  from  the  determination 
to  be  of  the  utmost  service  to  our 
people.  This  means  that  we  must 
be  alert  constantly  to  what  an 
ever-changing  situation  demands. 
We  must  maintain  a  constant 
watch  over  our  facilities  lest  care- 

lessness mar  a  record  which  is  be- 
ing built  superbly  by  our  stations. 

In  the  constantly  enlarging  de- 
mands being  made  upon  our  re- 

sources and  our  resourcefulness, 
situations  are  developing  which 
will  require  more  and  more  thought 
and  energy  in  doing  a  good  job 
better. 

Government  agencies  are  giving 
us  fact  material  from  which  we 
can  fashion  our  own  impact  on 
our  own  audiences  in  the  city,  on 
the  farms,  in  the  suburbs,  wherever 
our  coverage  goes.  This  feature  in 
itself  is  a  tribute  to  the  confidence 
placed  in  us  as  individual  opera- 

tors by  those  who  are  guiding  our 
nation  through  these  trying  times. 
We  have  made  a  great  beginning 
in  justifying  this  confidence.  By 
greater  and  renewed  effort,  we  can 
perpetuate  this  reliance  upon  us 
to  carry  through. 

Rely  on  Broadcasts 
Now,  because  we  have  been  given 

the  job  on  the  home  front,  we  can 
be  assured  that  more  than  ever  be- 

fore people  are  learning  to  rely  on 
the  radio  in  their  home  for  infor- 

mation and  advice.  This  means,  of 
course,  more  listeners.  It  is  right 
that  we  do  our  utmost  to  capitalize 
on  this  circulation. 
Every  radio  operator  should 

place  as  much  emphasis  as  possible 
on  promotion  .  .  .  tell  his  adver- 

tisers what  he  is  doing  and  create 
suitable  vehicles  which  they  can 
buy  without  difficulty  in  order  to 
reach  this  peak  in  listening  inter- 

est. Plan  for  the  advertiser  a  serv- 
ice which  will  aid  him  in  his  cam- 

paign and  let  him  know  that  we  are 
familiar  with  his  problems  and  are 
ready  to  cooperate  with  him  in 
hurdling  the  obstacles  which  con- 

front him  during  the  emergency. 
Many  of  us  are  finding  new  ad- 

vertisers and  new  products  already 

beginning  to  appear.  Let's  encour- 
age these  newcomers  by  demon- 

strating to  them  how  adequately 
we  have  serviced  our  old  and  cur- 

rent advertisers  and  products. 
By  combining  our  home  front 

activities  with  our  circulation  ef- 
forts we  will  have  a  double- 

barrelled  impact  that  will  annihi- 
late gloom  and  despair. 

situation  facing  us  just  about  as 
follows : 

All  networks  and  all  radio  sta- 
tions— including  the  BLUE  net- 

work and  its  affiliates — are  going 
to  lose  part  of  their  present  busi- 

ness. All  of  us  are  going  to  get 
some  new  business.  The  amount  of 
it  that  we  on  the  BLUE  get  in 
competition  with  other  networks 
and  stations  will  depend  very 
largely  on  our  own  ability  and  in- 

genuity. We  don't  feel  qualified  to 
prophesy  what  is  going  to  happen, 
but  we  do  know  what  we  should 
like  to  see  happen — and  we  believe 
if  things  work  out  approximately 
that  way  it  will  be  good  for  the 
country,  good  for  business  and  good 
for  us. 

Radio's  Traits 
We  are  convinced,  for  one  thing, 

that  advertising  can  help  to  vdn  the 
war.  We  are  convinced  that  among 
all  the  mediums  available  broad- 

casting is  one  of  the  most  potent 
and,  moreover,  it  possesses  certain 
special  characteristics  which  lend 
themselves  in  a  unique  manner  to 
helping  advertisers  solve  the  prob- 

lems they  are  now  facing.  Among 
these  advantages  are  the  following : 

1.  In  these  war  years  no  medium 
can  offer  advertisers  greater  as- 

surance of  delivery  than  broadcast- 
ing— which  does  not  depend  on 

paper,  ink,  trucks,  or  dealers  to 
carry  its  advertising  messages  into 

the  homes  of  the  nation. 
2.  Broadcasting  can  continue  to 

function  with  the  utmost  economy, 

having  free  "distribution",  low transmission  costs  and  relatively 
small  current  consumption. 

3.  Broadcastings  universal  ap- 
peal makes  it  independent  of 

changes  in  family  income.  While 
the  rich  are  getting  poorer  and  the 
poor  are  getting  richer,  radio  con- 

tinues to  reach  them  all. 
4.  War  production  is  making 

boom  towns  out  of  farm  land, 

shifting  populations  on  an  un- 
heard of  scale,  but  broadcasting 

covers  all  these  places  and  people 
continue  their  established  listen- 

ing habits  wherever  they  are. 
5.  Broadcasting  has  today  be- 

come the  great  essential  medium  of 
public  information — as  illustrated 
by  its  use  as  the  mouthpiece  of  gov- 

ernment, in  the  promotion  of 
civilian  participation  in  the  war  ef- 

fort and  as  a  molder  of  nationwide 

public  opinion.  It  can  do  for  busi- 
ness what  it  is  doing  for  govern- 

ment. 

Strong  in  our  belief  in  the  great 
service  broadcasting  can  render, 
we  on  the  BLUE  are  going  to  con- 

tinue to  build  constructively,  not 
just  for  our  own  network  alone,  but 
for  all  broadcasting  and  for  all  ad- 

vertising. We  have  faith  that  when 
the  war  is  over,  broadcasting  will 
emerge  even  stronger.  It  will  be 
even  more  firmly  entrenched  in  the 

daily  lives  of  the  nation's  families. If  we  have  to  go  through  thin  times 
in  order  to  reach  this  goal,  we  are 
ready  for  it. 

EVERYTHING  RESTS  ON  WAR  EFFORT 

By  FRED  WEBER 
General  Manager,  Mutual  Broadcasting  System 

Weber 

IF  THERE  is  any  doubt  that  war 
has  brought  changes  of  revolution- 

ary proportions  to  radio,  the  best 
proof  may  be  found  in  a  few  brief 
statistics  com-   
piled  by  our  pro- 

gram department. During  a  typical 
week  in  January, 
1939  Mutual 
aired  1%  hours  of 
news  broadcasts; 
last  week  the  net- 

work gave  its  lis- teners 12  hours 
of  news.  In  1939. 
of   course,  there 
were  no  war-effort  programs;  last 
week  we  allotted  14  hours  of  our 
time  to  broadcasts  of  this  type. 

Effect  Upon  Business 
Such  wholesale  commitments  of 

time  cannot  but  change  the  whole 
picture  of  radio.  We  have  become, 
overnight,  a  vital  medium  for  dis- 

seminating news  and  war-effort  in- 
formation, and  have  made  that 

business  our  most  important  con- 
cern. All  other  needs  and  consider- 

ations must  wait  in  abeyance  until 
the  ravenous  appetfte  of  the  public 
for  news  is  satiated  and  the  need 
for  building  our  public  morale  is 
met  to  the  best  of  our  ability. 

Now,  in  answer  to  the  obvious 
question — How  does  this  effect  our 
interests  as  a  profit-making  estab- 

lishment?— we  must  say  that  the 
effect  is  not  so  determental  as  might 
first  be  suspected.  It  would  be  fool- 

hardy to  minimize  the  losses  we 
have  all  sustained  because  manu- 

facturers and  retailers  find  it  im- 
possible to  meet  the  regular  con- sumer demand  for  merchandise. 

But  it  must  be  remembered  that  we 
are  in  a  transitory  stage,  and  this 
situation  will  persist  until  the  Gov- 

ernment learns  exactly  how  much 
of  the  materials  of  war  needed  for 
our  armed  forces  are  immediately 
available  and,  beyond  that,  how  far 
consumer  production  must  be  ra- 

tioned to  assure  and  adequate 
month-to-month  flow  of  these  ma- 

terials for  war  purposes.  Produc- 
tion, and  consequently  all  forms  of 

exploitation,  must  be  slowed  down 
until  such  time  as  that  information 
is  in  the  files. 

Critical  Period 

This  period  of  transition,  how- 
ever, is  quite  as  critical  for  the  ad- 

vertiser and  prospective  advertiser 
as  it  is  for  the  radio  network.  It  is 

a  period  when  vital  and  far-reach- ing decisions  must  be  made,  when  a 
policy  of  advertising  curtailment 
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may  be  far  more  disastrous  to  the 
manufacturer,  from  the  long  view, 
than  to  radio.  Of  the  17  major 
companies  who  discontinued  adver- 

tising in  the  last  year,  six  sold  out 
or  were  absorbed  by  competitors, 
and  all  17  lost  business  and  pres- 

tige to  such  an  overwhelming  ex- 
tent that  they  never  recovered  from 

their  wartime  inertia. 

Lessons  of  Last  War 

Evidence  is  mounting  today, 
however,  that  seems  to  indicate 
that  we  have  learned  our  lessons 
of  World  War  No.  1.  There  have 
been  some  curtailments,  to  be  sure, 
but  the  principal  change  has  con- 

cerned policy  rather  than  volume 
of  advertising.  Henceforth,  at  least 
during  the  next  year  or  two,  we 
may    anticipate    that  advertising 

will  become  more  and  more  a  mat- 
ter of  public  relations,  designed  to 

keep  the  manufacturer's  product 
fresh  in  the  public  mind,  rather 
than  to  sell  specific  merchandise. 
This  is  becoming  increasingly  evi- 

dent in  the  type  of  commercials 
used  over  Mutual,  and  in  the  types 
of  new  accounts  since  Pearl  Har- bor. 

Meanwhile,  the  hiatus  is  being 
filled,  as  far  as  Mutual  is  con- 

cerned, by  an  impressive  list  of  top- 
ranking  news  commentators,  whose 
services  are  in  constant  demand  by 
substantial  sponsors,  and  by  pro- 

grams which  we  are  producing  in 
cooperation  with  the  WPB,  the 
Treasury  Dept.,  the  Dept.  of  Labor, 
the  Dept.  of  Justice  and  various 
other  Government  divisions. 

KEEPING  IN  TUNE  WITH  THE  TIMES 

By  FREDERICK  R.  GAMBLE 
Executive  Secretary,  American  Assn.  of  Advertising  Agencies 

FM  AFTER  THE  WAR 

By  JOHN  R.  LATHAM 
Executive  Vice-President 
The  American  Network 

Mr.  Latham 

TO  OUR  EYES,  there  are  few 
fields  quite  so  well  cut  out  for  the 
role  of  a  flourishing  post-war  in- 

dustry as  frequency  modulation 
broadcasting.  The  signposts  are 
so  well  marked  that  we  don't  even 
consider  it  risky 
to  predict  an 
almost  universal 
swing  to  FM  in 
the  years  that 
follow  this  con- 

flict. Consider 
the  facts  ■ —  and 
this  corollary 
shapes  itself. 
First,  despite 

FM's  extreme 
youth,  it  has 
made  remarkable  progress  during 
the  brief  period  of  two  years  since 
the  FCC  met,  in  March  of  1940, 
to  weigh  its  merits  as  a  new  med- 

ium of  commercial  broadcasting. 
And,  as  a  matter  of  fact,  it  was 
not  until  a  year  later  that  the 
first  commercial  FM  station  in  the 

country — Nashville's  W47NV  and 
a  charter  member  of  The  Ameri- 

can Network — went  on  the  air. 

400,000  Sets  Bought 

In  the  space  of  a  year-and-a- 
half  the  radio  listeners  of  the  na- 

tion have  purchased  nearly  400,- 
000  sets  equipped  for  FM  recep- 

tion. On  Jan.  1,  1941,  according  to 
FM  Broadcasters  Inc.,  there  were 
only  15,000  sets  in  use.  This  indi- 

cates a  phenomenal  awareness  on 
the  part  of  the  public  to  FM's  tri- 

ple virtues  of  noise-free  reception, 
better  quality,  and  lack  of  inter- 
station  interference. 

FM  has  a  strong  foot  in  the 
door  of  public  favor.  War,  of 
course,  means  a  definite  cessation 
of  its  grovirth,  even  as  with  all 
other  civilian  endeavor.  But  FM 
activity  by  stations  already  on 
the  air,  including  their  proposed 
programming  and  service  to  an  al- 

ready established  audience,  will 
not  stop.  In  fact  this  activity  is 

necessary  and  counted  on  to  keep 
FM  broadcasting  ready  for  the 
boom  that  we  feel  certain  will 
come  with  normal  times. 

Post-war  radio  seems  assured, 
even  from  this  gloomy  distance, 
of  a  brighter  career  than  even  the 
last  15  years  have  unfolded.  The 
public  will  demand  better  broad- 

casting, not  only  technically  but 
in  the  caliber  of  its  programming. 
Both  can  and  will  be  offered  by 
FM.  Even  the  rigid  standards  of 
FM  transmission  will  be  upped. 
Manufacturers  are  discovering 
many  improvements  today  in  their 
mass  construction  of  war  equip- 

ment— improvements  that  can  be 
put  to  apt  use  in  peace  for  the 
building  of  cheaper  but  finer  FM 
receivers.  Transmitter  design  is 
also  being  simplified  and  further 
stabilized. 
And,  when  the  war  assembly 

lines  finally  break  up — when  the 
manufacturers  go  back  again  to 
the  making  of  things  for  civilian 
life — new  radio  sets  will  uniformly 
be  equipped  for  FM.  Hundreds  of 
new  FM  stations  that  today  are 
only  dreams  on  paper  will  begin 
to  rise.  The  buying  public,  finding 
their  pre-war  radio  obsoleted  by 
years  of  hard  service,  will  be  ready 
to  purchase  new  receivers  in  vast 
quantities.  Thus  FM  comes  further 
into  its  own. 

In  Cities  First 

As  we  see  it,  FM  is  slated  to  be- 
come the  dominant  type  of  broad- 

cast service,  first  in  urban  areas. 
Then,  as  the  audience  grows,  there 
will  be  giant  FM  outlets  with 
large-scale  coverage  similar  to 
W41MM,  the  lofty  affiliate  of  The 
American  Network  which  opens 
next  month  atop  Clingman's  Peak 
in  North  Carolina.  Stations  of  this 
type  will  bring  unfading,  day-and- 
night  reception  to  the  rural  ter- 
ritories. 

In  other  words,  the  unfortunate 
circumstance  of  war  will  make  it 
infinitely  easier  for  broadcasting 

Mr.  Gamble 

TO  DO  ITS  JOB  effectively  in 
wartime,  advertising  must  keep 
even  closer  than  ever  in  tune  with 
the  public  thinking.  The  men  who 
create  advertising  must  be  flex- 

ible, ingenious,  ready  to  accept 
new  facts  and 
willing  to  change 
their  ideas  in 

line  with  chang- 
i  n  g  conditions. 
They  must  be 
able  to  advise  the 
advertiser  with 
nothing  to  sell  to 

the  public  be- cause his  plant 

has  been  com- 
pletely converted to  military  production  as  to  the 

part  he  can  best  take  in  selling 
the  war  effort. 

They  must  be  able  to  advise  the 
advertiser  who  still  has  goods  for 
public  consumption  whether  to 
stick  to  straight  peacetime  selling 
copy,  or  to  work  in  war  themes  in 
order  to  avoid  being  considered  un- 

patriotic because  of  doing  "busi- 
ness as  usual". No  Editorial  Policy 

Radio  on  the  whole  has  great 
adaptability.  Partly  due  to  the 
youth  of  radio  as  an  advertising 
medium,  with  younger  owners  and 
managers  guiding  its  development, 
its  adaptability  also  stems  in  part 
from  the  fact  that  radio,  unlike 
newspapers  and  magazines,  has  no 
set  format  or  editorial  policy 
which  can  be  changed  only  at  great 
risk. 

The  commercial  program  con- 

to  wipe  the  slate  clean,  to  accom- 
plish the  technical  "revolution  in 

radio"  with  its  consequent  boons 
to  the  Xmerican  public,  and  to 
wreak  the  change  with  the  mini- 

mum hardship  to  owners  of  the  na- 
tion's radio  receivers  and  its  trans- 

mitting equipment. 
FM  can  be  a  major  industry, 

contributing  to  the  hard  days  of 
reconstruction  which  follow  any 
war.  It  can  ofi'er  employment  for 
the  workers  and  artists  and  tech- 

nicians who  are  thrown  back  up- 
on civilian  life.  FM,  in  revitalizing 

a  post-war  radio  industry,  thus 
has  a  mighty  contribution  to  make 
to  the  welfare  of  the  country. 

But,  in  the  days  before  that 
time,  FM  has  work  which  must 
be  done.  Stations  now  in  operation 
are  determined  to  develop  new  pro- 

gram techniques,  to  improve  the 
caliber  of  their  service,  and  to  get 
the  most  from  the  limited  equip- 

ment that  the  war  allows  them. 
Out  of  it  all,  we  think,  will  come 
contributions  and  a  better  under- 

standing of  public  service  which 
can  be  invaluable  when  the  FM 
boom  takes  up  again  where  the 
Axis  has  made  it  leave  off. 

tent  of  a  radio  station  or  network 
is  not  in  the  main  determined  by 

its  management.  Rather,  radio's 
format  is  the  product  of  the  ad- 

vertisers using  it,  a  joint  creation 
of  all  the  advertising  men  who  are 
endeavoring  to  find  for  their 
clients  programs  that  will  have 
the  widest  appeal  for  the  listening 

public.  As  a  result,  radio  is  con- 
stantly changing  in  accordance 

with  the  public's  reaction  to  its 
offerings.  Advertising  men  keep 
close  watch  on  the  CAB,  Hooper 
and  other  rating  services,  which 
portray  shifts  in  public  interest 
more  like  "letters  to  the  editor" 
than  anything  else  in  the  publica- 

tion field. 

It  is  regrettable,  although  per- 
haps natural,  that  as  a  young  and 

fast-growing  medium  radio  has  not 
accepted  all  of  the  fundamentals 
of  the  advertising  structure — cash 
discount,  for  example.  Recently, 

however,  there  have  been  encour- 
aging signs  that  radio  is  begin- 

ning to  appreciate  that  these  are 
fundamentals  because  they  are  ad- 

vantageous for  everyone  concerned 
— advertiser,  agency  and  medium 
alike.  They  must  be  good  for  all 
or  they  would  not  have  lasted  so 
long  or  be  supported  by  all  groups 
concerned. 

Adoption  by  broadcasters  of  the 
fundamentals  of  the  advertising 
structure  is  especially  important 
for  radio  because  it  is  entirely  de- 

pendent on  advertising  for  its  rev- 
enue. Unlike  publications,  it  has 

no  income  from  circulation.  Its 
economic  welfare  will  continue  in 
exact  proportion  to  its  service  to 
the  public  on  the  one  hand  and  to 
its  advertising  clients  on  the  other. 

RATION  READY,  at  least  as  far 
as  gas  and  tires  are  concerned,  is 
Paul  Pierce,  continuity  chief  of 
KNX,  Hollywood,  who  bought  a 
motor  bike  to  commute  between  his 
home  in  San  Fernando  Valley  and 
KNX.  Ginny  Simms,  CBS  song- 

stress, with  no  little  envy  compares 
her  bike  with  his  mechanized  unit. 

Page  32  •  May  11,  1942 BROADCASTING  •  Broadcast  Advertising 



WHY 

KWKH  AREA 

OFFERS  GREATER 

OPPORTUNITIES 

FOR  YOU 

KWKH  stands  in  the  heart  of  the  rich  oil  and  gas  area  of 

East  Texas,  North  Louisiana  and  South  Arkansas — an 

area  where  30,000  producing  oil  wells  are  pouring  "black 

gold"  into  the  wide-open  wallets  of  370,000  able-to-buy 

radio  families.* 

But  this  is  only  one  reason  why  KWKH  is  a  "must"  on 

the  schedule  of  any  alert  spot  buyer.  Uncle  Sam  has  al- 

ready chosen  this  area  for  more  than  300  million  dollars 

of  war  construction.  Cotton,  pulp  and  paper,  lumber, 

livestock,  gasoline  are  included  among  the  rapidly  ex- 

panding industries  that  add  up  to  better  business. 

Buy  KWKH  for  dominant  coverage  of  this  rich  market — a 

market  that  is  gushing  new  wealth  for  scores  of  KWKH 

advertisers. 

*  CBS  sets  net  daytime  cir- 
culation at  313,000  radio 

homes;  net  nighttime  at 
425,000.  Ask  Branham  Com- 

pany for  details. 

^^^^^^  A     SHREVEPORT     TIMES  STATION 
&HR  EVE  PORT,  LOUISIANA 

MEMBER    SOUTH    CENTRAL    QUALITY  NETWORK 

The  SELLING  POWER  in  the  BUYING  MARKET 
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RCA  Prepared  to  Sell  the  Blue 

For  Fair  Price,  Says  Sarnoff 

But  Nobody  Has  Yet  Come  Through  With  an  Offer, 

He  Adds ;  RCA  Gross  Up  for  First  Quarter 

GROSS  INCOME  of  RCA  for  the 
first  quarter  of  1942  amounted  to 
$44,541,395,  up  37%  from  the  gross 
for  the  same  period  last  year,  with 
net  profit  after  Federal  taxes  (es- 

timated at  times  those  for 
1941)  totaling  $2,030,988,  an  in- 

crease of  6%  above  the  net  for  the 
first  three  months  of  1941,  David 
Sarnoff,  RCA  president,  told  the 
23d  annual  stockholders'  meeting 
last  Tuesday  in  New  York. 

About  500  stockholders  attended 
the  session,  which  was  rendered 
more  tumultous  than  most  such 
meetings  by  the  presence  of  a 
small  stockholder,  whose  questions 
about  the  formation  of  the  com- 

pany turned  into  a  tirade  against 
Owen  D.  Young  and  other  founders 
of  RCA,  leading  to  his  ejection 
from  the  room. 

Recalls  Early  Days 

Mr.  Sarnoff,  who  acted  as  chair- 
man of  the  meeting,  said  the  man 

was  a  former  employe  of  General 
Electric  who  had  developed  a  "men- 

tal aberration"  about  that  company 
and  its  executives,  particularly  Mr. 
Young,  former  GE  president. 

Mr.  Sarnoff  explained  that  RCA 
was  originally  organized  after  the 
first  world  war  at  the  suggestion 
of  Woodrow  Wilson  who  wanted  the 
United  States  to  have  a  means  of 
international  communication  that 
would  be  independent  of  foreign 
control  or  censorship. 

Mr.  Sarnoff 's  report  on  the  war- 
time_  activities  and  plans  of  RCA 
[see  separate  story  on  this  page] 
was  followed  by  a  description  of 
the  company's  "Beat  the  Promise" 
plan  of  stimulating  production, 
given  by  Thomas  F.  Joyce,  vice- 
president  of  RCA  Mfg.  Co.  In  an- 

swer to  a  question  regarding  the 
stockholders'  suit  alleging  that 
RCA  had  not  been  paid  enough  by 
General  Electric  and  Westinghouse 
in  the  settlement  of  their  affairs 
some  years  ago.  Judge  Joseph  M. 
Proskauer,  who  acted  as  counsel 
for  all  the  defendants,  reported 
that  a  referee  appointed  by  the 
court  to  investigate  the  matter  had 
found  no  evidence  to  support  any 
of  the  charges  of  fraud,  negligence 
or  bad  faith. 

Sale  of  the  Blue? 

John  T.  Cahill,  general  counsel 
of  RCA,  reviewed  the  court  pro- 

ceeding instituted  by  NBC  to  pre- 
vent the  FCC  from  putting  into 

effect  its  rules  regarding  network 
operation,  which  the  network  be- 

lieves the  Commission  has  no  au- 
thority to  issue.  Asked  why  RCA 

had  separated  the  Red  and  Blue 
networks  into  separate  companies, 
Mr.  Cahill  replied  that  it  was  a 
"matter  of  business  policy". 

Questioned  about  the  possible 
-  sale  of  the  BLUE,  Mr.  Sarnoff 
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stated  that  the  question  of  dispos- 
ing of  the  BLUE  depends  on  a 

number  of  factors,  but  that  if  a 
fair  price  were  to  be  offered,  the 
RCA  board  would  be  inclined  to 
accept  and  confine  its  broadcasting 
activities  to  a  single  network.  He 
added  that  although  it  has  been 
known  for  some  time  RCA  would 

entertain  offers  for  the  BLUE,  "no 
buyer  has  shown  up  yet". The  stockholders  reelected  the 
four  directors  whose  terms  expired 
this  year  for  additional  three-year 
terms.  They  are  James  G.  Harbord, 
chairman  of  the  board;  Cornelius 
N.  Bliss,  Bertram  Cutler  and 
Charles  G.  Dawes.  Arthur  Young 
&  Co.  were  again  chosen  as  in- 

dependent public  accountants  to 
audit  the  books  of  the  company. 

Consolidated  income  statement 
for  the  first  quarter,  released  at 
the  meeting,  shows  a  gross  in- 

come of  $44,541,395,  up  36.7% 
from  the  gross  of  $32,576,073  for 
the  same  period  of  1941.  Net  in- 

come before  provision  for  Federal 
income  taxes  was  $7,884,688  this 
year,  compared  to  $4,229,174  last 
year,  a  gain  of  86.4%.  After  pro- 

viding for  taxes,  however,  the  net 
income  for  the  quarter  is  showTi 
as  $2,030,988,  only  5.7%  above  last 
year's  net  for  the  first  three  months 

"TODAY  radio  is  more  than  a 
strong  arm  of  national  defense. 
It  is  a  powerful  weapon  of  offense 
.  .  .  playing  a  vital  role  on  the 
road  to  victory  for  the  United  Na- 

tions," David  Sarnoff,  president  of 
RCA,  stated  last  Tuesday  in  his 
message  to  the  23d  annual  meeting 
of  the  company's  stockhelders. 

Reminding  the  stockholders  that 
"national  defense  was  given  the 
right-of-way  in  all  RCA  activities 
long  before  Pearl  Harbor,"  he called  attention  to  the  fact  that 
peacetime  standards  for  progress 
and  success  can  no  longer  be 

safely  relied  upon  but  that  "the 
nation,  the  individual  and  the  busi- 

ness organization  must  be  con- 
trolled by  a  single  purpose — to  win 

the  war  and  to  win  it  as  quickly 

as  possible. 
Nation's  Safety  First 

"The  safety  of  a  company  can 
never  rise  higher  than  its  source, 
which  is  the  safety  of  the  na- 

tion," he  continued.  "Therefore, 
until  we  win  the  war,  no  individ- 

ual, no  business,  no  investment  is 
secure.  Today,  the  worth  of  a 
business  must  be  measured  in  serv- 

ice, not  in  dollars." 
Discussing  the  problems  of  con- 

version from  peace  to  war  produc- 
tion, he  said  that  "in  manufactur- 

WSYR  SERVICE  MEM 

TRIBUTE  IS  PAID  to  its  fighting 
men  of  this  war  and  the  last  with 
this  colored  plaque  which  now 
hangs  in  the  lobby  of  WSYR,  Syra- 

cuse. It  was  executed  by  Hank  Mil- 
lard, artist  of  the  Barlow  Agency. 

of  $1,922,174.  After  preferred  divi- 
dends are  deducted,  the  earnings 

per  share  on  common  stock  are 
$.088,  compared  with  $.080  for  the 
same  period  last  year. 

Explaining  that  the  provision 
for  Federal  taxes  is  necessarily 
tentative  until  the  1942  tax  law 
has  been  enacted,  Mr.  Sarnoff  said 
the  calculations  were  based  on  a 
surtax  of  75%  and  that  if  the  94% 

surtax  were  to  become  law  RCA's 
taxes  for  the  first  quarter  would 
be  increased  by  approximately 

$400,000  and  its  net  profit  de- 
creased by  that  amoiint. 

ing,  new  types  of  radio  instru- ments, to  serve  new  purposes, 
have  had  to  be  designed  and  new 
machine  tools  procured.  Shortages 
of  critical  materials  have  had  to 
be  overcome.  Thousands  of  addi- 

tional workers  have  been  employed 
and  employes  both  old  and  new 

quickly  trained  for  new  tasks." Recalling  that  when  RCA  was 
formed  in  1919  a  major  purpose 
was  to  establish  a  world-wide  radio 
telegraph  system,  Mr.  Sarnoff  said 
that  today  the  United  States  is 
the  communication  center  of  the 
world.  Since  the  country  entered 
the  war,  RCA  has  opened  new 
radio  circuits  connecting  this  coun- 

try for  the  first  time  directly  vdth 
Australia,  New  Zealand,  New 
Caledonia,  Chungking  and  Kun- 

ming, China,  and  Iran,  he  stated. 
Radiomarine  Corp.  of  America  is 

devoting  practically  all  of  its  ac- 
tivities to  war  purposes,  he  con- 

tinued, chiefly  in  supplying  special 
radio  apparatus  for  ships,  while 
RCA  Institutes  are  training  large 
classes  of  radio  operators  and 
technicians  for  Government  serv- 

ice. In  research,  he  reported,  "the war  has  accelerated,  not  retarded, 

the  pioneering  efforts  of  our  sci- 
entists and  engineers." NBC  and  the  BLUE  Network 

are     cooperating  wholeheartedly 

with  the  Government  in  building 
morale,  selling  War  Savings  Bonds 
and  other  war  work,  Mr.  Sarnoff 
said,  continuing: 

"Radio  has  rallied  the  nation. 
Supplementing  the  magnificent 
service  of  the  American  press  in 
the  coverage  of  the  war,  radio  has 
won  high  recognition  for  its  timely 
news  bulletins  and  commentaries. 
America's  leading  advertisers,  by 
means  of  network  programs,  con- 

tinue to  present  to  the  public  great 
artists  and  wholesome  entertain- 
ment. 
"The  American  soldier,  sailor 

and  marine,  no  matter  where  his 
outpost,  is  within  range  of  the 
news  and  entertainment  from 
home.  Shortwaves  of  NBC  reach 
him  across  oceans  and  continents. 
The  solidarity  of  the  Western 

Hemisphere  is  cemented  by  radio's straightforward  news  and  friendly 
program  exchange.  In  international 
broadcasting,  NBC  now  speaks  10 
languages.  Among  the  oppressed 
people  of  many  lands  American 
radio  is  called  the  voice  of  free- ; 

dom.  ' 
"Television,  which  holds  tremen- 

dous possibilities  as  a  post-war  in- 1 
dustry,  is  establishing  a  reputation 
for  itself  in  the  civilian  defense 

program,  through  its  timely  serv- 
ice in  educating  air-raid  wardens  1 

and  the  public  in  air-raid  precau- 

tions." 

Discussing  the  patent  situation, 
Mr.  Sarnoff  said  that  RCA  has 
offered  to  grant  licenses  under  its 
patent  rights  to  any  supplier  from 
whom  the  Government  wants  to 
get  war  equipment  or  to  furnish 
to  anyone  designated  by  the  Gov- 

ernment any  information  desired 
about  apparatus  produced  by  RCA  | 
for  the  Government,  regardless  of 
whether  or  not  he  is  an  RCA  ; 
licensee. 

"RCA  licensees  include  rights  • 
under  the  United  States  patents  of 

many  foreign  companies,"  he  went on.  "No  foreigner  has  any  control 
over  any  of  the  licenses  which  RCA 
grants,  and  we  make  no  royalty 
payments  or  reports  of  any  kind 

to  foreign  interests." RCA's  future  course,  Mr.  Sar- 
noff concluded,  will  be  determined 

by  three  main  principles:  First, 
to  help  win  the  war  as  rapidly  as 
possible;  second,  to  maintain  a  , 
sound  financial  position  during 
these  extraordinary  times;  third, 

to  lay  the  foundation  for  the  re- 
turn of  peace,  when  new  products 

and  services  will  be  needed  to  help  , 
rebuild  a  better  world.  1 

WOR  Summer  Plans 
IN  THE  BELIEF  that  disruption 
of  programming  tends  to  confuse and  hurt  audience  listening,  WOR, 
New  York,  will  retain  its  present 
program  schedule  throughout  the 
summer  months.  Popular  features, 
women's  programs  and  baseball 
broadcasts  now  scheduled,  will  con- 

tinue uninterrupted.  With  news 
periods  remaining  unchanged,  there 
will  be  no  summer  vacations  for 
WOR  and  MBS  analysts  and  com- 

mentators, many  of  whom  have 
been  taking  several  weeks  off  dur- 

ing the  winter  and  spring  seasons. 
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Morning  Index 

Mon.  Through  Fri. 

8  A.  M.  +0  12  Noon 

WWJ Second 
Stafion 

Third 
Station 

Fourth 
Station 

Fifth  - 

Station 

Sixth 

Station Seventh Station 
All 

Others 

45.6% 

24.2% 14.2% 

/  0 

8.7% 

/  o 

1.7% 

2.6% 2.0% 
1  -0% 

Af+ernoon  Index 

Mon.  Through  Fri. 

1 2  Noon  to  6  r.  M. 

\AI\AI  1 WWJ Second 
Station 

Third 
Station Fourth Station 

Fifth 
Station 

Sixth 
Station Seventh Station 

All 
Others 

37.1% 

31.7% 
12.8% 

6.4% 
6.1% 

1.7% 

2.5% 1.7% 

Evening  Index 

Sun.  Through  Sat. 

6  r.  M.  to  1 0:iO  r.  M. 

WWJ Second 
Station 

Third 

Station 
Fourth 
Station Fifth Station Sixth 

Station 
Seventh 
Station 

All 
Others 

41.5% 

35.0% 
13.6% 

5.8% 
1.9% 

1-0% 
0.6% 0.6% 

Total  Index 

8  A.M.  to  10:30  P.M. 

WWJ 

40.2% 

Second 
Station 

32  2°/ 

Third 
Station 

14  0°/ 

Fourth 
Station 

6  8°/ 

Fifth 
Station 

3  07 

Sixth 
Station 

1  57 

Seventh 
Station 

1  47 

All 
Others 

0  97 

From  Hooper  Stafion  Listening  Index.  Oef.  1941  through  Feb.  7942 

Once  again  the  predominance  of  WWJ  in  the  Detroit  market  is  con- 

firmed. The  above,  from  the  Hooper  Station  Listening  index,  cover- 

ing a  5-month  period  leaves  no  doubt  that  WWJ  is  the  most  Hstened  to 

station  in  Detroit — morning,  afternoon  or  evening. 
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Competence  of  the  FCC  Monopoly  Inquiry 
THE  ISSUANCE  of  the  eight  net- 

work regulations  by  the  FCC  in- 
volved two  steps:  (1)  The  determi- 
nation that  certain  of  the  aspects 

of  network  broadcasting  are  con- 
trary to  the  public  interest,  con- 

venience or  necessity,  and  (2)  the 
formulation  of  regulations  which 
will  eliminate  these  aspects. 

Before  any  regulatory  body  ar- 
rives at  any  conclusions  as  to 

wherein  its  regulated  industry  is 
not  operating  according  to  the  man- 

date of  the  regulatory  act,  it  must 
make  an  investigation  which  will 
be  so  thorough  that  the  statement 

of  the  industry's  faults  will  seem reasonable.  If  it  has  not  made  such 
a  thorough  investigation  then  the 
conclusions  are  worthless.  If  the 
conclusions  are  worthless  it  is  en- 

tirely possible  that  the  regulations 
which  are  based  on  such  conclu- 

sions are  worthless  or  even  detri- 
mental. 

This  article  has  one  purpose:  To 
determine  whether  the  conclusions 
reached  by  the  Commission  are 
based  on  a  thorough  study  or 
whether  based  on  an  incomplete 
study.  It  does  not  attempt  to  pass 
on  the  merits  of  the  network  regu- 

lations themselves  or  even  on  the 
merits  of  the  conclusions  as  to  the 
faults  in  the  network  structure. 

Six  Conclusions 

The  Commission  has  not  stated 
these  conclusions  one  by  one.  It  is 
not  customary  for  a  regulatory 
commission  to  make  formal  charges 
before  issuing  regulations,  such  as 
a  plaintiff  would  make  in  a  legal 
suit.  It  is  consequently  necessary 
to  try  to  isolate  these  conclusions. 
There  appear  to  be  six.  Each  will 
be  stated  and  supported  with  evi- 

dence. Then  the  thoroughness  of 
the  investigation  underlying  it  will 
be  considered. 

1.  Radio  is  dominated  by  too  few 
people.  The  Monopoly  Report 
states,  "In  determining  how  best 
to  cope  with  the  problem  of  sta- 

tions engaged  in  chain  broadcast- 
ing, two  matters  are  of  especial 

importance. 

"One  is  the  position  of  dominance 
in  the  broadcast  field  ocupied  by 
the  two  largest  chain  organiza- 

tions, NBC  and  CBS."' 
Chairman  Fly  states,  "Our  in- 

vestigation disclosed  a  continuing 
centralization  of  power  in  the 
hands  of  the  two  major  network 
organizations  that  was  un- 

healthy." = 
Again  he  says,  "It  is,  of  course, 

not  merely  a  question  of  the  domi- 
nation of  a  great  line  of  business 

in  the  ordinary  sense  of  monopoly 
under  the  Sherman  Act.  It  is  all 
of  that,  but  it  is  even  more  than 
that,  because  it  is  the  domination 
of  a  great  mechanism  of  free 
speech  in  this  country." " 

And  again,  "But  the  possibility 
of  increased  competition  is  only  one 
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of  the  results  of  our  regulations. 
Even  more  significant  is  their  im- 

pact upon  the  power  to  decide  what 
goes  out  over  the  air.  .  .  By  de- 

centralizing the  power  to  decide 
what  the  public  may  or  may  not 
hear  and  by  returning  that  power 
to  the  hundreds  of  station  licensees 
all  over  the  country,  our  regulations 
insure  that  the  channels  of  infor- 

mation so  vital  to  the  preservation 
of  democracy  will  remain  open  and 

unrestricted."  * The  primary  criticism  of  this  de- 
termination which  the  Commission 

has  arrived  at  is  that  no  standards 
have  been  established  by  which  to 
judge  whether  or  not  the  air  is 
dominated  by  too  few  people.  It 
might  have  been  possible  for  the 
Commission  to  demonstrate  that 
more  competitors  would  create  a 
network  system  superior  to  the 
present  one.  There  are  a  number 
of  assertions  that  two  New  York 
corporations  dominate  the  air.  Yet 
there  seems  to  be  an  absence  of 
substance  behind  these  assertions. 
If  two  is  not  the  right  number, 
then  there  must  be  established  some 
criterion  for  saying  that  three  is  a 
better  number,  or  six,  or  fifteen. 

Bias  Not  Proved 

The  Commission  could  have  fol- 
lowed a  course  of  investigation 

which  would  attempt  to  find  out 
whether  more  diffuse  control  would 
lead  to  (1)  the  presentation  of  less 
biased  programs,  (2)  program 
structure  which  suited  a  larger 
number  of  the  population,  or  (3)  a 
program  structure  which  better 
suited  local  differences  in  taste. 

There  was  no  demonstration  in 
the  Monopoly  Report,  in  the  Report 
of  the  Committee  in  1940,  or  in 
the  Digest  and  Analysis  of  Evi- 

dence that  the  present  networks 
are  biased  either  in  their  news  re- 

porting or  in  their  selection  of  pro- 
gram material.  They  may  be,  but 

such  a  fact  has  not  been  demon- 
strated. 

Ibid.,  p.  IBl. 
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The  Commission  could  have 
analyzed  the  program  structure  of 
the  networks  to  determine  its  suit- 

ability to  the  various  elements  of 
the  population.  Some  kind  of  poll 
could  have  been  made  of  the  satis- 

faction of  the  listeners  with  net- 
work programs. 

Such  questions  could  have  been 

included  as,  for  instance,  "In  gen- 
eral, are  you  satisfied  with  present 

network  programs?";  "What  are 
the  types  of  programs  which  you 
like  the  best  among  those  which 

are  being  offered?";  "If  you  had 
charge  of  programming  what  kinds 

of  programs  would  you  select?". 
Apparently  no  attempt  to  deter- mine what  a  sample  group  thought 
of  radio  was  made. 

Extent  of  Competition 

It  would  be  possible  to  sample 
geographically  in  order  to  deter- 

mine whether  there  are  strong- 
differences  in  local  preferences  as 
among  various  sections  of  the 
country.  Such  a  sample  would  aid 
in  settling  the  issue  of  whether 

'  P.  30. 
^  HearingB    on    the    White  Resolution, 

June  2-20,  1941,  p.  19. 
=  Ibid.,  p.  21. 
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affiliates  need  a  better  right  of  re- 
jection of  network  programs  than 

they  have  at  present. 
The  Commission  proposes  more 

competition  as  a  remedy  for  the 
present  unfavorable  conditions  in 
the  network  structure.  It  implies 
that  there  is  at  present  a  lack  of 
competition  between  NBC  and  Co- 

lumbia. Chairman  Fly  during  the 
hearings  on  the  White  Resolution 
made  the  statement  that  NBC  and 

Columbia  were  "pretty  'footy- 

footy'  " ' 

When  the  Commission  talks 
about  competition  as  the  remedy 
for  the  present  situation  it  must 
go  to  great  length  to  determine 
that  at  present  there  is  an  absence 
of  competition,  otherwise  most  of 
the  argument  about  competition 
loses  its  force.  If  the  Commission 
does  not  establish  this  fact,  the  pro- 

posals have  value  only  in  affecting 
the  degree  of  competition.  It  is 
much  harder  to  demonstrate  that 
what  is  needed  is  more  competition 
rather  than  simply  some  competi- 

tion where  at  present  there  is  none. 
It  is  not  clear  what  the  data 

and  compilations  in  the  Monopoly 
Report  are  intended  to  demonstrate. 
They  may  be  intended  to  demon- 

strate that  at  present  there  is  a 
lack  of  competition  between  the  two 
major  network  companies.  If  this  is 
their  purpose,  then  they  are  not 
adequate.  They  do  not  demonstrate 
that  there  is  any  unison  of  action 
between  NBC  and  Columbia. 

It  should  be  determined  that 
there  is  such  unison.  After  this  has 
been  shown,  then  it  should  be 
shown  that  such  unison  is  detri- 

mental to  the  listening  public.  Al- 
though the  Commission's  report  is 

commonly  referred  to  as  the  Mo- 
nopoly Report,  this  is  an  unfortu- nate name,  since  no  monopoly  has 

been  demonstrated. 
2.  There  is  need  for  a  stronger 

stimulus  to  more  and  better  pro- 
grams. The  Monopoly  Report 

states,  "If  national  networks  com- 
pete for  station  outlets  on  the  basis 

of  performance,  there  will  be  a  di- 
rect incentive  to  improve  and  ex- 

pand the  programs,  both  sustain- ing and  commercial,  which  they 
offer  to  the  public. 

Likewise,  if  stations  are  not  tied 
exclusively  to  a  single  national  net- 

work over  a  long  period  of  time  and 
if  stations  compete  for  access  to 
one  or  another  national  network 
.  .  .  each  will  be  stimulated  to  im- 

prove the  quality  of  the  programs 
which  it  offers  and  hence  its  value 
as  an  outlet  to  a  national  net- 

work." ° 

Program  Stimulus 
The  Commission  has  asserted 

that  there  is  not  adequate  stimulus 
for  the  production  of  programs.  If 
we  consider  first  the  possibility 
that  more  competition  will  result  in 
more  programs  as  distinguished 
from  better  programs,  it  appears 
that  the  Commission  has  failed  to 

=  Ibid,  p.  67. 
"  P.  47. 

Page  36  •  May  11,  1942 BROADCASTING  •  Broadcast  Advertising 



United  Press  alone  is  doing  a  total  job  of 
covering  this  total  war. 

Not  only  are  United  Press  dispatches  from 
foreign  fronts  thorough,  fast,  distinctive. 

United  Press  also  continues  to  cover  home 

news  fronts  in  outstanding  fashion. 

With  its  own  independent  domestic  news-gathering  net- 
work, United  Press  is  providing  radio  with  sectional  and  re- 
gional news  as  no  other  service  can. 

Expressly  for  this  purpose,  United  Press  maintains  47  radio 
news  bureaus.  Each  is  staffed  by  men  specially  trained  in 
writing  news  for  broadcast.  Each  files  its  news  directly  on  the 

coyet€tfe 

United  Press  coast-to-coast  radio  news  wire  for  the  485 
domestic  United  Press  radio  news  clients. 

The  map  above  shows  the  location  of  the  United  Press  radio 
news  bureaus  in  this  country  and  how  their  combined  reporting 
ranges  make  United  Press  coverage  total  on  home  news 
fronts  as  well  as  on  foreign. 
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THE  DINNING  SISTERS,  newly  signed  stars  of  Standard  Radio,  help 
bosses  Jerry  King  (left)  and  Milt  Blink  inspect  one  of  their  convention 
display  panels  before  it  is  shipped  to  the  NAB  convention  in  Cleveland. 
Also  on  deck  at  the  convention  will  be  Alex  Sherwood  and  Herbert  Denny. 

show  how  increased  competition 
will  induce  advertisers  to  put  on 
more  programs  than  they  at  pres- 

ent are  putting  on.  It  is,  of  course, 
conceivable  that  just  the  quantity 
of  additional  competition  among 
networks  which  the  Commission 
would  like  to  see  will  bring  forth 
new  programs  from  the  present  ad- 

vertisers or  programs  from  pro- 
spective advertisers. 

Again,  though,  this  is  a  matter 
of  degree.  The  Commission,  it  must 
be  repeated,  has  failed  to  demon- 

strate that  there  is  at  present  any- 
thing but  true  competition  between 

the  major  networks  for  advertisers. 
In  fact  the  Commission  admits  the 
existence  of  competition  for  adver- 

tisers in  saying,  "Certainly  there  is 
a  considerable  degree  of  competi- 

tion among  networks  for  advertis- 
ers and   for   listening  audiences 

If  the  Commission  makes  this 
statement,  then  it  is  difficult  in  the 
extreme  to  conclude  that  the  net- 

work regulations  will  result  in 
there  being  more  programs. 

The  other  part  of  this  assertion 
is  that  the  quality  is  not  as  high 
as  it  would  be  under  the  proposed 
regulations.  It  is  necessary  here 
for  the  Commission  to  demonstrate 
that  the  stimulus  to  good  programs 
would  be  greater  than  it  is  at  pres- 

ent. Yet  in  the  same  sentence  in 
which  the  Commission  admits  ac- 

tive competition  among  the  net- 
works for  advertisers  it  admits 

active  competition  for  listeners. 
Under  the  American  type  of  radio 
the  listener  is  the  ultimate  cri- 

terion of  suitability  of  programs 
and  competition  is  the  means  of 
attaining  this  suitability.  Because 
of  the  program  rating  services  this 
statement  is  far  truer  of  network 
radio  than  for  any  other  kind  of 
radio — spot  or  local. 

Either  the  Commission  has  erred 
in  making  the  assertion  that  there 
is  not  a  strong  enough  stimulus 
for  quantity  and  quality  of  pro- 

grams, or  it  has  erred  in  making 
the  statement  that  there  is  a  con- 

siderable degree  of  competition 
among  the  networks  for  advertis- 

ers and  for  listeners.  An  examina- 
tion should  be  made  in  order  to  find 

out  if  this  competition  does  exist 
or  not.  The  result  will  determine 
which  of  these  divergent  state- 

ments is  correct. 

Diversified  Programs 

3.  There  is  an  absence  of  a  well- 
diversified  program  service  be- 

tween national  and  local.  The  Mo- 

nopoly Report  states,  "If  radio 
broadcasting  is  to  serve  its  full 
function  in  disseminating  informa- 

tion, opinion,  and  entertainment, 
it  must  bring  to  the  people  of  the 
nation  a  diversified  program  serv- 

ice. There  must  be,  on  the  one  hand, 
programs  of  local  self-expression, 
whereby  matters  of  local  interest 
and  benefit  are  brought  to  the 
communities  served  by  broadcast 
stations.  There  must  be,  on  the 
other  hand,  access  to  events  of  na- 

tional and  regional  interest  and  to 
programs  of  a  type  which  cannot  be 

'  Monopoly  Report,  p.  48. 

originated  by  local  communities. 
Neither  type  of  program  service 
should  be  subordinated  to  the 

other." 
The  Commission  in  its  Oct.  11 

release,  in  referring  to  the  prohibi- 
tion on  option  time,  stated,  "That 

regulation  was  based  upon  the  find- 
ing of  the  Commission  that  the 

optioning  of  time  by  licensee  sta- 
tions restricted  their  freedom,  in- 

terfered with  their  ability  to  serve 
local  program  needs,  hampered 
their  efforts  to  broadcast  local  pro- 

grams, national  spot,  and  other 
non-network  programs,  and  re- 

stricted competition  in  network 

programs."  ̂  In  another  place  it  says,  "It  has been  the  consistent  intention  of  the 
Commission  to  assure  that  an  ade- 

quate amount  of  time  during  the 
good  listening  hours  shall  be  made 
available  to  meet  the  needs  of  the 
community  in  terms  of  public  ex- 

pression and  of  local  interest." " All  of  these  statements  indicate 
that  the  Commission  believes  that 
spot  and  local  advertisers  have 
been  inconvenienced  through  the 
action  of  the  option  to  the  detri- 

ment of  the  public.  This  may  be 
so.  The  Commission  however  has 
not  shown  the  extent  of  incon- 

venience to  these  advertisers.  It  is 
necessary  first,  to  determine 
whether  the  option  has  kept  some 
of  these  advertisers  off  the  air. 

These  fall  into  two  categories: 
Those  who  have  been  on  the  air 
but  who  have  been  discouraged  by 
the  option  and  have  left  the  air, 
and  those  who  have  never  adver- 

tised because  they  could  not  be 
guaranteed  time.  A  sample  could  be 
taken  of  those  advertisers  who  have 
left  a  selected  group  of  stations 
over  a  given  period. 

Letters  could  be  sent  to  these  to 
determine  whether  or  not  the  op- 

tion had  anything  to  do  with  their 
leaving.  A  similar  letter  could  be 
sent  to  a  group  of  advertisers  who 
might  logically  be  considered  pro- «P.  8. 

"P.  11. 

spective  radio  users  asking  if  the 
option  discouraged  their  use  of  spot 
or  local  radio,  and  whether  they 
might  consider  radio  if  they  could 
be  guaranteed  time.  Such  a  poll  is 
not  extremely  difficult  to  make, 
but  apparently  never  has  been 
made. 

Could  Ask  Stations 

The  stations  themselves  could 
indicate  the  experience  of  past  and 
prospective  advertisers.  Such  an 
investigation  could  be  made  con- 

fidential so  as  to  secure  fairly  ac- 
curate answers. 

If  it  is  shown  that  some  advertis- 
ers have  been  kept  off  the  air 

under  the  present  system,  it  is 
then  necessary  to  show  that  the 
process  whereby  they  are  kept  off 
the  air  results  in  less  public  wel- 

fare than  if  they  were  not  kept  off. 
A  combined  examination  of  the 
economics  of  network  broadcasting 
and  of  the  desires  of  listeners  is necessary. 

The  exclusive  option  may  be 
necessary  for  the  network  struc- 

ture to  exist.  Certainly  the  net- 
works claim  it  is.  It  is  not  known 

what  attention  has  been  given  to 
this  claim  by  the  Commission  in 
arriving  at  its  final  conclusions. 
It  is  not  certain  that  the  Commis- 

sion has  met  the  arguments  of  the 
networks,  or  has  shown  that  there 
are  offsetting  advantages  to  the 
loss  of  the  option.  The  present 
pending  court  case  will  probably 
force  this  consideration. 

The  other  part  of  this  necessary 
examination  is  the  desire  of  the 
listener.  It  must  clearly  be  demon- 

strated by  the  Commission  that 
listeners  want  to  hear  spot  and 
local  programs.  After  this  fact  has 
been  established  it  must  be  de- 

termined quantitatively.  How  much 
do  they  want  to  hear?  Is  it  two 
hours  out  of  every  five  (as  the 
Oct.  11  rule  provides) ;  is  it  four; 
or  is  it  one? 

Such  a  recommendation  calls  for 
a  most  careful  and  thorough 
analysis  of  the  desires  of  the 
listeners  by  means  of  sampling,  if 

the  Commission's  guide  of  public 
interest,  convenience,  or  necessity 
is  to  be  complied  with  in  the  issu- 

ance of  network  regulations. 
4.  The  affiliates  are  dominated 

by  the  networks  to  the  disadvantage 
of  the  former.  During  the  hearings 
on  the  White  Resolution,  Senator 
Tobey  asked  the  following  ques- 

tion of  Chairman  Fly:  "Referring 
to  page  91  of  your  report,  3.102: 
That  is  justified,  I  take  it,  in  your 
opinion,  as  the  result  of  the  Com- 

mission's findings  that  the  network- 
affiliated  stations  are  controlled  for 
the  terms  of  the  contracts;  is  that 

correct?" 

To  this  question  Chairman  Fly 

replied,  "That  is  correct.  Senator." 
Senator  Tobey  then  asked,  "You 

feel  very  strongly  on  that?" 
Chairman  Fly  replied,  "We  feel 

that  that  is  a  definite  result." 
The  Monopoly  Report  reads,  "Of their  total  network  net  time  sales 

in  1938.  .  .  CBS  and  NBC  retained 
73%  and  paid  only  27%  ...  to  the 
253  affiliated  stations  on  their  net- 

works during  the  year.  Thus  CBS 
and  NBC  retained  over  2%  times 
as  much  of  the  proceeds  from  the 
sale  of  network  time  as  they  paid 

to  all  the  253  affiliated  stations."^ "Of  the  amount  retained  by  CBS 
and  NBC  .  .  .  the  23  stations  owned 
or  controlled  by  them  were  credited 
with  $5,347,388  as  compensation 
for  the  broadcasting  of  network 
programs.  This  amount  is  more 
than  one-third  of  the  amount  which 
was  paid  by  NBC  and  CBS  to  the 

253  affiliated  stations."^ The  Commission  seems  to  feel 
strongly  that  the  networks  keep 
too  much  of  the  network  sales  dol- 

lar. It  is  not  enough,  however,  to 
tabulate  percentages  of  payment 
to  the  stations  by  the  networks  in 
order  to  arrive  at  the  conclusion 
that  the  stations  are  undercom- 

pensated. It  is  necessary  to  make 
two  investigations. 

The  first  is  an  examination  of 
the  effect  on  the  public  welfare  of 
having  a  greater  percentage  of 
the  network  dollar  go  to  the  sta- 

tions and  a  smaller  percentage  to 
the  networks.  It  is  possible  that  the 
stations  would  be  able  to  do  a  bet- 

ter programming  job  with  better 
compensation.  It  is  also  possible 
that  the  networks  would  do  a 

poorer  programming  job  in  order 
to  preserve  their  profit  margin. 

This  effect  on  the  public  is  the 

primary  criterion  which  the  Com- mission should  use  in  determining 
whether  a  different  distribution  is 

necessary.  It  is  not  of  much  sig- 
nificance, as  far  as  the  public  is 

concerned,  if  the  station  owners 
have  more  profits  while  the  net- 

work stockholders  have  less  profits. 
Such  a  determination  would  in- 

volve an  examination  of  the  com- 
petition among  stations  and  the 

competition  among  networks.  Com- 
petition for  advertisers,  stations 

and  listeners  on  the  part  of  the 
networks,  and  competition  for  ad- vertisers and  listeners  on  the  part 
of  the  stations,  determine  primarily 

(Continued  on  page  ̂ 2) 

lop.  21. 

■^V.  32. 
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WFIL  was  one  of  the  first  stations  to  recognize  the  significance  and  vital  influence  of  radio  in  the  war  effort. 

More  than  a  year  ago  WFIL  presented  a  comprehensive  plan  of  radio  promotion  and  publicity  to  the  Treasury 
Department.  That  plan  has  since  become  a  pattern  for  the  entire  industry. 

On  this — the  first  anniversary  of  that  now  historic  plan — WFIL  rededicates  its  services  and  facilities  to 

the  task  of  bringing  home  to  its  listeners  the  terrible  realities  of  war,  the  vital  necessity  of  "all-out"  production, 
the  stupidity  of  hoarding,  the  danger  of  either  complacency  or  defeatism  .  .  .  and  inspiring  them  to  redouble 

their  support  of  the  nation's  War  Effort  with  its  manifold  responsibilities. 

THE   BLUE   NETWORK   •   KEY   STATION    QUAKER   NETWORK   •   FM  STATION  W53PH 
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"We  shall  win... or  we  shall  die!" 

General  Douglas  Mac  Arthur 

, .  .fighting  words!  " 

. . .  they  came  from  the  distant  shores 

of  Australia  . . .  from  the  lips  of  a  Soldier. 

. . .  simple  words  of  one  syllable. 

. . .  not  words  for  pretty  picture  frames, 

but  a  guiding  spirit  for  our  hearts,  our 

hands  and  our  voices. 

. . .  that  spirit  must  pervade  every  pro- 

gram that  is  entrusted  to  the  far-reaching 

voice  of  Radio. 

. . .  these  are  times  when  every  word  which 

passes  through  America's  microphones 

must  be  genuine  and  sincere,  hard-hitting 

and  convincing. 

. . .  these  are  times  for  fighting  words ! 

7^e  Great  Sfaf/ons  0/  fAe  Great  lahs 
KMPC,  BEVERLY  HILIS,  CALIF.— UNDER  SAME  MANAGEMENT 

EDWARD  RETRY  AND  COMPANY,  INC., 
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WLAC  PLANS  FOR  NEW  50  kw. 

Gala  Dedication  Planned  as  Construction 

 Nears  Completion  Despite  Weathei  

(Continued  from  page  38) 
how  a  different  distribution  of  the 
network  sales  dollar  would  be  used. 
If  it  is  severe,  perhaps  the  stations 
will  improve  their  program  quality 
with  more  income,  while  the  net- 

works will  not  be  able  to  cut  their 
program  quality  despite  lower  in- 
come. 

If,  on  the  other  hand,  competi- 
tion is  not  so  severe,  the  networks 

may  economize  on  their  program- 
ming to  try  to  offset  their  lower  in- 
come, while  the  stations  will  merely 

pocket  the  increased  income  with- 
out bothering  to  put  any  more  into 

programs. 
The  second  examination  of  dis- 

tribution of  the  network  sales  dol- 
lar which  should  be  made  is  an  ex- 

amination of  the  expenses  of  op- 
erating the  networks.  The  networks 

are  not  justified  in  keeping  any 
percentage  of  the  sales  dollar  what- 

ever which  is  wasted  in  expense 
which  does  not  benefit  the  public. 
It  is  possible  that  the  networks  do 
have  such  unnecessary  expenses. 
The  Commission,  however,  has  not 
examined  into  this  situation. 

It  does  not  seem,  consequently, 
that  any  conclusion  that  the  net- 

works keep  too  much  and  pay  the 
stations  too  little  is  warranted. 
The  Commission  makes  the 

further  broad  implication  that  the 
network  owned  and  operated  sta- 

tions receive  too  much  compensa- 
tion in  comparison  with  what  the 

affiliates  receive.  The  percentage 
comparison  is  between  a  small 
group  of  large  stations  and  a  large 
group  of  smaller  stations. 

What  the  Commission  has  com- 
pared is  two  completely  different 

and  incomparable  things.  The  only 
meaningful  comparison  which  can 
be  made  is  between  like  things.  The 
average  income  of  network  owned 
and  operated  stations  from  the  net- 

works for  network  business  should 
be  compared  with  the  similar  aver- 

age income  of  the  affiliates  which 
are  of  a  comparable  size.  These 
owned  and  operated  stations  are 
among  the  largest  in  size.  They 
must  be  compared  with  similar 
large  affiliates. 

:>|        A  Matter  of  Hours 
Even  after  this  examination  is 

m^xie,  it  must  be  followed  by  an- 
other examination.  It  may  be  that 

the  affiliates  of  comparable  size  do 
better  from  a  profits  standpoint 
by  limiting  the  amount  of  network 
commercial  programs  which  they 
take.  There  is  some  rejection.  The 
NBC  option  has  been  a  limited  op- 

tion on  certain  hours  while  the 
Columbia  option  has  been  limited 
in  total  number  of  hours  which 
may  be  optioned  by  the  network. 
These  are  limitations  on  the  abso- 

lute right  of  the  network  to  use  the 
time  of  the  stations. 

There  is  no  such  limitation  on 
the  use  by  the  networks  of  the  time 
on  their  owned  and  operated  sta- 

tions. The  networks  can  use  all 
the  time  they  want.  Consequently, 
an  examination  which  must  be 
made  is  whether,  in  general,  the 
network  payments  to  affiliates  are 
smaller  per  hour  than  their  credited 

ALTHOUGH  no  definite  date  has 
been  set  for  the  formal  dedication 
of  the  new  50,000-watt  operation 
of  WLAC,  Nashville,  Manager  F. 
C.  Sowell  is  completing  plans  for 
the  inaugural  celebration  to  be 
staged  soon.  Already  invitations 
have  been  sent  to  prominent  CBS 
stars  to  participate  in  the  broad- 

cast either  in  person  or  by  tran- 
scription. 

Bill  Perry,  of  the  Pet  Milk  Sun- 
day Night  Serenade,  will  be  on 

hand  while  Bob  Burns  has  for- 
warded a  special  home  recording 

to  WLAC  in  which  he  introduces 
Walter  Huston,  Ginny  Simms  and 
others.  Transcriptions  of  such 
CBS  stars  as  Cecil  B.  DeMille, 
Gene  Autry,  Guy  Lombardo, 
Penny  Singleton  and  Arthur  Lake 
(Blondie  and  Dagwood),  Amos  n' Andy,  Edward  G.  Robinson,  Les 
Tremaine,  Barbara  Luddy  and  Phil 
Baker  have  been  received  for  the 
dedication  while  others  are  ex- 

pected from  Kate  Smith  and  Fred 
Allen. 

payments  to  their  owned  and  oper- 
ated stations  of  comparable  size. 

Such  an  examination  is  neces- 
sary as  a  support  for  the  implica- 
tion that  affiliates  are  underpaid 

as  compared  with  owned  and  oper- 
ated stations.  What  the  significance 

of  such  a  determination  is  from 
the  standpoint  of  public  welfare  is 
another  matter  and  will  not  be  dis- 

cussed here. 
5.  There  is  too  limited  a  dever- 

sification  of  program  service  as 
regards  number  of  networks.  The 

Monopoly  Report  states,  "In  many areas  where  all  stations  are  under 
exclusive  contract  to  NBC  or  CBS, 
the  public  is  deprived  of  the  op- 

portunity to  hear  Mutual  pro- 
grams. Restraints  having  this  ef- 

fect are  to  be  condemned  as  con- 
trary to  the  public  interest  irre- 

spective of  whether  it  be  assumed 
that  Mutual  programs  are  of  equal, 

superior,  or  inferior  quality."  " 
"Not  only  is  regular  Mutual  pro- 

gram service  banned  from  large 
areas,  but  even  individual  pro- 

grams of  unusual  interest  are  kept 

off  the  air."  " Again  the  Commission  states 
that,  "This  two-way  competition 
.  .  .  will  insure  the  public  of  a  well- 
diversified,  high  quality  program 

service."  " Before  any  recommendation  is 
made  that  there  should  be  more 
networks  than  there  are  at  present, 
it  should  be  determined  what  addi- 

tional networks  would  offer  to  the 
public  that  the  present  networks 
do  not  offer.  One  of  the  main  con- 

siderations in  making  this  deter- 
mination is  variety  of  programs. 

The  listeners  must  stand  to  gain 
either  by  having  a  greater  choice 
than  they  now  have  among  the 
various  network  offerings,  or  there 
must  be  offered  a  type  of  program 
which  is  not  now  being  offered. "P.  52. 

"  P.  52. 15  P.  48. 

WLAC  received  its  construction 
permit  to  increase  from  its  present 
5,000  watts  to  50,000  watts  only  a 
few  weeks  before  the  WPB  freeze 
order  curtailed  new  construction. 
Fortunately,  Truman  Ward,  own- 

er of  the  station,  was  able  to  se- 
cure all  the  necessary  equipment. 

Delays  in  finishing  the  construction 
was  due  to  bad  weather  conditions 
which  impeded  the  work,  but  Mr. 
Ward  reports  that  the  new  plant 
is  now  practically  completed. 

WCFL  Not  for  Sale 
AN  EMPHATIC  DENIAL  of  a 
rumor  published  elsewhere  to  the 
effect  that  General  Mills,  Minne- 

apolis, was  negotiating  for  the  pur- 
chase of  WCFL,  Chicago,  was  is- 
sued jointly  last  week  by  John 

Fitzpatrick,  president,  and 
Maurice  Lynch,  financial  secretary, 
of  the  Chicago  Federation  of  Labor, 
which  owns  and  operates  the  sta- 

tion. "WCFL  is  not  now  and  never 
was  for  sale,"  Mr.  Lynch  stated. 

CEBU  BROADCASTING  is  re- 
called by  Perry  Jackson  (left),  for- 

mer manager  of  KZRC,  in  that 
Philippine  city,  who  is  now  sta- 

tioned at  Duncan  Field,  Tex.  Mr. 
Perry  is  showing  Sgt.  Will  Douglas 
Dougherty,  a  former  announcer  at 
WKBN,  WCPO,  WTBO,  WRBL  and 
WMBO  and  now  in  charge  of  ra- 

dio programs  and  relations  at  the 
air  field  a  picture  of  his  former- 
fellow  worker  Don  Bell  KZRC  an- 

nouncer as  it  appeared  in  the 
April  13  Life.  Bell's  anti-Japanese statements  were  responsible  for  his 
torture  and  death  when  the  invad- 

ers overran  Cebu.  Sgt.  Dougherty 
is  holding  pictures  of  KZRC  and 
Mr.  Jackson  speaking  at  the  sta- 

tion's 1939  inaugural  broadcast. 

The  former  determination  can 
be  made  by  estimating  what  areas 
a  new  network  might  cover  and 
then  sending  out  a  sample  ques- 

tionnaire to  estimate  the  satisfac- 
tion of  the  people  in  this  hypothe- 
tical area  with  their  present  choice 

of  programs.  Of  course  the  ques- 
tionnaire would  have  to  be  more 

ingenious  than  simply  to  ask  the 
question:  Would  you  like  a  greater 
choice  among  network  programs. 

The  latter  determination  is  con- 
siderably more  difficult.  It  is  very 

doubtful  whether  a  completely  new 
type  of  network  program  struc- 

ture could  be  set  up  under  our 

American  system  of  broadcasting. 
Radio  in  the  United  States  is  a 
majority  proposition.  It  aims  to 
give  the  largest  number  of  people 
what  they  want  to  hear.  Where 
there  are  frequencies  and  stations 
available  and  at  the  same  time  a 
sufficiently  closely  packed  listening 
group,  minority  programs  can  be 
commercially  successful. 

It  is  thus  possible  in  a  city  such 
as  New  York  to  have  several  suc- 

cessful stations  broadcasting  only 
in  foreign  languages,  and  another 
broadcasting  predominantly  classi- 

cal music.  Where  there  are  not  the 
frequencies  and  stations  available, 
this  suiting  of  minority  groups  is 

possible  only  through  certain  pro- 
grams broadcast  at  limited  times 

during  the  day  or  week.  The  great 
number  of  programs  must  suit  the majority. 

It  might  be  possible  for  a  "min- 
ority network"  to  succeed.  In  order, 

however,  to  make  sure  that  a  new 
network  was  of  this  type,  instead 
of  the  present  type,  there  would 
have  to  be  some  control  over  the 
formation  of  a  new  network,  as 
well  as  some  control  over  program 
content.  Whether  such  control  is 
desirable  is  again  beyond  the  scope 
of  this  paper. 

Price  and  Monopoly 

For  another  reason  it  is  un- 
fortunate that  the  Commission's  re- port is  referred  to  as  the  Monopoly 

Report.  All  of  the  theory  of  mo- 
nopoly and  competition  is  concerned 

with  price.  A  monopoly  is  in  a 

position  to  charge  an  unwarrant- 
edly  high  price,  a  price  which  is 
higher  than  would  exist  under  com- petition. The  Monopoly  Report 
says  nothing  whatever  of  price. 
It  makes  no  attempt  to  determine 
what  the  cost  of  network  broad- 

casting is,  and  whether  it  is  too 
high  or  not.  In  fact,  it  does  not 
even  determine  who  pays  the  cost 
of  network  broadcasting. 

It  is  particularly  important  that 
the  cost  of  network  broadcasting 
be  studied  in  order  to  find  out  just 
who  actually  pays  it  in  the  final 
analysis  and  whether  it  is  higher 
than  it  reasonably  should  be.  This 
oversight  of  the  Commission  is 
particularly  important  in  connec- tion with  the  suggestion  of  the 
Commission  that  there  should  be 
more  networks.  A  new  network 
costs  something.  No  matter  how  it 

is  set  up,  whether  along  the  tradi- tional lines  of  NBC  and  Columbia, 
or  along  the  lines  of  Mutual,  there 
are  certain  costs  which  must  exist, 

whether  they  are  paid  by  the  net- 
work organizations  or  by  the  in- dividual stations.  If  there  are  more 

networks,  then  there  must  be  more 
costs. 

It  is  rather  pointless  to  specu- 
late whether  the  Commission  en- 

visions a  part-time  network  system 
where  one  network  broadcasts  over 

a  given  group  of  stations  at  one 
hour,  and  another  network  uses 
the  same  group  of  stations  at  an- 

other hour.  The  gains  under  such  a 
system  are  highly  obscure. 

If  the  Commission  proposes  more 
networks,  the  incidence  of  the  cost 

Page  42  •  May  11,  1942 BROADCASTING  •  Broadcast  Advertising 



"KOA,  Denver,  for  mos 

exploitat
ion" 

1 

WE  SAY- 

^'Thank  you.  Billboard 

*KOA  is  very  proud  to  be  the 
recipient  of  this  special  award 
for  most  consistent  exploita- 

tion.Consistency  has  long  been 

our  theme,  and  whether  it's  in 
results  for  advertisers,  pro- 

gram popularity,  or  general 
leadership,  consistency  re- 

mains our  watchword.  That  is 

why  we  say,  it  all  adds  up  to- 
First  in  Denver  in  Everything! 

SPOT  SALES  OFFICES 
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of  the  present  networks  must  first 
be  determined.  The  advertiser  of 
course  pays  the  costs  in  the  first 
instance.  He,  however,  recoups  on 
the  sale  of  his  product.  In  such  a 
case  the  people  who  do  not  buy  his 
product,  but  who  buy  the  product 
of  his  competitors,  may  actually  be 
paying,  although  in  an  indirect 
way,  for  his  radio  program. 

In  a  case  in  which  all  competi- 
tors selling  a  given  product  use  ra- 
dio, it  is  probable  that  the  custom- 
ers of  all  the  competitors  pay  for 

the  radio  programs  very  directly. 

Is  There  Support? 

There  is  a  large  field  for  study 
here  which  must  be  gone  into.  When 
it  is  determined  who  pays  for  the 
present  network  programs  in  the 
last  analysis,  then  an  estimate  can 
be  made  of  the  effect  of  a  new  net- 

work on  total  cost  and  on  the  in- 
cidence of  cost.  A  new  network  may 

provide  enough  additional  competi- 
tion to  make  the  present  networks 

lower  their  time  charges  enough  to 
offset  the  costs  of  the  new  network. 
The  new  network  may  pay  for  it- 

self by  replacing  an  equal  amount 
of  the  program  costs  of  the  sta- 

tions it  serves.  Or  perhaps  there 
will  be  no  effect  but  to  add  to  the 
price  of  the  products  advertised 
over  the  new  network. 

The  adequacy  of  the  present  net- 
work industry  to  serve  its  custom- 

ers should  be  examined.  The  Com- 
mission has  not  examined  whether 

there  would  be  support  for  a  new 
network  from  advertisers.  It  might 
very  well  be  that  it  is  not  economi- 

cal from  the  point  of  view  of  profits 
to  start  a  new  network. 

A  new  network  might  have  the 
effect  merely  of  creating  a  prob- 

lem of  overcapacity  such  as  at 
present  exists  in  cotton  and  other 
lines.  Instead  of  there  being  three 
or  four  financially  successful  com- 

panies, there  might  be  seven  or 
eight  unsuccessful  ones,  and  with 
no  attendant  gains  to  the  public. 
Possibly  the  condition  would  lead 
to  losses  to  the  public  in  inferior 
programs. 

6.  The  present  networks  do  not 
render  a  truly  national  service.  The 
Commission  says,  "The  exclusion 
of  new  networks  from  the  industry 
is  especially  onerous  because  of  the 
failure  of  existing  networks  to 
render  service  on  a  truly  national 
basis.  They  have  left  a  number  of 
communities,  especially  in  the 
West  and  Middle  West,  wholly 
without  network  service,  and  many 
more  with  inadequate  service  or 
service  from  only  one  network. 
Under  such  circumstances,  it  is 
especially  important  to  keep  the 
door  open  for  new  networks  which 
may  be  willing  to  serve  areas  now 
unprovided  for." 

In  advance  of  making  a  recom- 
mendation for  the  remedy  of  a 

given  situation  it  is  necessary  to 
know  why  such  a  situation  exists. 
The  Commission  has  not,  appar- 

ently, determined  why  some  areas 
are  not  now  served  by  the  networks. 
After  it  has  made  such  a  deter- 

mination, it  must  be  able  to 
demonstrate  that  the  factors  limit- 

ing present  coverage  will  not  limit 
the  coverage  of  proposed  networks. 

It  is  probable  that  the  present 
networks  will  take  on  a  station  if 

the  network's  portion  of  the  net- 
work sales  dollar  which  the  ad- 

vertiser pays  for  the  particular 
station  covers  the  network's  out- 
of-pocket  costs,  which  are,  for  the 
most  part,  payments  for  wire  line 
service.  If  this  portion  will  not 
cover  these  costs,  the  network  will 
probably  not,  of  its  own  volition, 
take  on  the  station. 

If  this  revenue  is  the  limiting 
factor,  then  it  is  difficult  to  see 
how  a  future  network  would  be  in- 

clined to  serve  areas  not  now 
served  anymore  than  a  present 
network.  Of  course,  in  many  areas 
not  now  served  there  is  no  station 
available,  and  often  no  frequency 
on  which  to  place  a  station  as  well. 

Not  all  stations  want  a  network 
connection.  A  poll  which  was  re- 

cently made  by  the  author  indi- 
cated this  fact.  On  the  other  hand, 

the  networks  may  be  accustomed 
to  such  profitable  outlets  that  they 
turn  up  their  noses  at  taking  on 
stations  which  merely  cover  out- 
of-pocket  costs.  They  may  want  to 
earn  a  substantial  profit  on  every 
station  or  else  not  bother  with  it. 

Poll  for  Facts 

The  Commission  might  determine 
this  fact  by  taking  specific  stations 
not  now  served  by  the  networks 
and  making  a  poll  of  network  ad- 

vertisers in  order  to  find  out 
whether  these  latter  would  con- 

sider buying  time  on  each  of  these 
stations  if  it  was  on  a  network, 
and  how  much  they  would  pay. 
From  this  poll  the  total  hypo- 

thetical network  revenue  for  the 
station  could  be  determined.  Ap- 

plying a  percentage  to  this  would 
give  the  amount  which  the  network 
would  retain  in  order  to  pay  wire 
line  charges  and  other  out-of- 
pocket  costs.  The  wire  line  charges 
could  be  estimated  by  the  long  lines 
department  of  the  American  Tele- 

phone &  Telegraph  Co.  These 
charges  could  be  subtracted  from 

the  network's  portion  of  the  reve- 
nue to  see  if  there  was  a  profit  or 

a  loss.  This  examination  would  go  a 
long  way  toward  estimating 
whether  the  coverage  of  future 
networks  would  be  any  better  than 
that  of  the  present  networks. 

How  Do  Stations  Feel? 

A  poll  should  be  made  of  the 
attitude  of  the  stations,  similar  to 
the  one  made  by  the  author,  in 
order  to  find  out  whether  or  not  the 
stations  appear  to  want  a  net- 

work connection  and  on  what  fac- 
tors their  answers  depended. 

Because  of  the  complexity  of  the 
network  structure,  the  method  of 
analyzing  it  must  be  carefully 
worked  out.  An  examination  should 
be  made  to  isolate  the  parties  at 
interest  in  the  network  structure. 
Any  alteration  of  the  network 
structure  will  affect  these  groups 
more  than  others.  Whether  or  not 
these  groups  should  have  become 
interested  in  radio  is  entirely  be- 

side the  point.  They  exist  now  and 
will  be  affected  by  change  and 
must  consequently  be  considered. 
They  are  (1)  the  listeners,  (2)  the 
affiliated  stations,  (3)  the  network 
advertisers,  (4)  the  national  spot 
and  local  advertisers,  and (5)  the 
network  organizations  themselves. 
The  Commission  has  considered 
primarily  a  very  nebulous  group 
called  the  public.  It  has  not  ex- 

amined into  the  interests  of  the 
listeners. 

It  has  ignored  the  network  ad- 
vertisers who  provide  the  support 

for  network  radio.  It  has  made 
little  determination  of  the  inter- 

ests of  the  affiliated  stations,  and 
has  failed  to  study  the  interests  of 
national  spot  and  local  advertisers. 
It  has  given  its  chief  attention  to 
the  network  organizations. 

After  these  groups  have  been 
isolated,  the  degree  to  which  the 
network  structure  suits  their  re- 

spective interests  must  be  deter- 
mined. It  must  be  found  out  in 

what  respects  networks  fail  to  sat- 
isfy needs  of  these  various  groups. 

The  study  is  to  a  considerable 

"  Monopoly  Report,  p.  75. 

DOWN  MEXICO  WAY  they  learn  about  U.  S.  radio  through  their 
favorite  trade  periodical.  At  XEW,  Mexico  City  station,  this  group 
gathers  regularly,  they  assert,  to  scan  Broadcasting  (seated,  1  to  r)  : 
Alejandro  Diaz  Guerra,  owner  of  XEHL,  Gaudalajara,  and  Clemente 
Serna  Martinez,  general  manager  of  Radio  Programs  de  Mexico,  S.  A., 
largest  broadcasting  system  south  of  the  Rio  Grande.  Standing:  Enrique 
Viteri  E.  and  Eligio  Izaguirre,  salesmen  of  RPM,  and  Homer  Rios  D., 
RPM  assistant  manager.  RPM  controls  a  network  which  encompasses 
more  than  50  Mexican  stations. 

extent  economic  and  statistical. 
Statistics  on  the  structure  of  the 
networks  and  on  the  attitudes  of 
the  various  groups  at  interest 
must  be  gathered  and  put  into  sig- 

nificant form.  It  is  not  enough 
simply  to  make  tabulations  of 
sundry  data. 

It  does  not  seem  that  the  com- 
mon Commission  hearing  technique 

is  suitable  to  such  an  investigation 
for  three  reasons.  In  the  first 
place,  the  study  must  be  made  by 
people  with  a  knowledge  of  busi- 

ness organization  and  techniques. 
It  is  preferable  that  some  of  those 
making  the  examination  have  a 
thorough  background  in  broadcast- 

ing. The  Commission  must  utilize 
specialists  to  make  the  investiga- tions. 

In  the  second  place,  the  informa- 
tion to  be  adduced  must  be  care- 
fully planned  by  the  investigators. 

Prepared  statements  by  members 
of  the  industry  are  often  useless. 
One  person,  rather  than  the  Com- 

mission, or  a  committee  of  the  Com- 
mission, can  best  plan  such  an  in- 

vestigation. Most  of  the  answers 
will  be  of  a  quantitative  and  sta- 

tistical nature  and  can  best  be  col- 
lected by  one  or  a  few  persons. 

The  men  who  appear  for  the  indus- 
try are  for  the  most  part  high  ex- 

ecutives or  lawyers.  It  is  believed 
that  a  great  deal  of  the  knowledge 
of  the  operation  of  network  broad- 

casting should  be  secured  from  men 
farther  down  the  line  in  the  in- 

dustry. Very  often  these  top  ex- 
ecutives and  lawyers  are  not  fa- 

miliar enough  with  the  detailed 
workings  of  their  respective  or- 

ganizations to  be  able  to  give 
detailed  answers  on  technical  mat- 

ters into  which  it  is  necessary  to 
examine. 

In  the  third  place,  it  is  believed 
best  that  the  investigators  go  to 
New  York  to  make  a  considerable 
part  of  their  study.  Here  the  data 
which  are  needed  are  readily  avail- 

able. The  investigators  should  work 

informally  with  the  industry.  "Very often  during  the  hearings  data 
are  called  for  which  are  not  im- 

mediately available.  The  issue 
about  which  knowledge  is  required 
must  consequently  wait  until  the 
necessary  data  are  secured.  This 
long-distance  type  of  investigation 
is  costly  to  the  industry,  and  cum- 

bersome and  inefficient  as  a  regu- 
latory device. 

A  Hot  Spot 

The  investigators  should  have  the 
power  of  subpoena  so  that  their 
work  may  not  be  hindered  through 
lack  of  cooperation.  After  the  in- 

vestigators have  made  their  find- 
ings, a  series  of  informal  confer- ences should  be  held  between  them 

and  the  Commissioners.  At  this 
time,  and  only  at  this  time,  are 
proposals  for  any  alteration  of  the 
network  structure  in  order.  Also 
at  this  time  the  industry  represen- 

tatives should  be  permitted  to  ap- 
pear before  the  whole  Commission. 

This  paper  has  criticized  the 

competence  of  the  Commission's monopoly  investigation.  Certainly 
the  Commission  can  be  held  to 

{Continued  on  page  92) 
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Whit  Do  Yon  Want  to  Sell  in  New  York? 

UfMCU/ 

Write  for 

Independent  Surveys 

showing  why  WNEW 

is  your  best  bet  in 

the  World's  Richest 

Market! 

Now_Twice  the  Power—Selling 

Goods  Twice  as  FAST- AT  LEAST  COST! 

Attracting  IVIore  Listeners  in 

IVIetropolitan  Area  than  Any 

Other  Independent  Station! 

WNEWs  audience  is  not  made  up  of  passive  "tuner-iners." 
Millions  of  friends— followers —people  who  know  us,  and 

like  us . . .  that's  what  WNEW  sends  your  way!  And  WNEWs 
friends  BUY  HEAVILY  .  .  .  giving  you  lowest-cost  sales 
results . . .  lower  than  any  other  independent  N.  Y.  C.  station! 

You  can  still  buy  WNEW  time  for  Summer  and  Fall  cam- 

paigns. Get  full  information.  Write  Today  to  WNEW,  N.  Y.  C. 

i  On  The  Air  24  Hours  a  Day— 
'  7  Days  a  Week  •  1 0,000  Watts 

REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  &  CO.  -  R.  C.  FOSTER  (NEW  ENGLAND) 
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In  Case  of  Dowbt,  Ask  the  Censor 

Hundreds  of  Difficult 

Questions  Receive 
Answers 

By  J.  HAROLD  RYAN 
Assistant  Director  of  Censorship 
THIS  BROADCASTER  said  in  his 
letter : 
"How  about  weather  at  race 

track  broadcasts?  Can  we  say  the 
track  is  fast  or  slow?" 
We  told  him,  yes,  he  could  de- 

scribe the  condition  of  the  track  as 

long  as  he  didn't  reveal  current weather  conditions. 
So  he  asked  us  then: 

"What  if  the  track  is  fast  during 
the  first  two  races,  and  then  it 
rains  and  the  track  is  slow  for  the 

last  five  races.  What  then?" 
Horses  and  Fish 

I  suppose  we  should  have  con- 
sulted the  horses,  but  we  suggested 

that  he  not  mention  the  change  in 

the  track's  condition.  So  if  you 
can't  figure  them  this  year  on  their 
records,  blame  us.  The  critters  in 
the  last  race  might  be  running  up 
to  their  fetlocks  in  censorship, 
which  will  explain  their  loping  in- 
difference. 

We  have  taken  advantage  of  the 
fish,  too.  Broadcasters  can  describe 
their  habitat  as  "muddy"  or  "clear", 
as  the  case  may  be,  as  long  as  the 
weather  supporting  those  conditions 
is  not  revealed. 

Actually,  weather  is  not  a  funny 
subject  during  wartime.  The  broad- 

casters who  asked  about  fish  and 
horses  were  alert  to  the  need  for 
care.  If  we  were  certain  that  all 
broadcasters  were  as  wary,  our 
sleep  would  be  less  restless. 

The  handling  of  weather,  infor- 
mal quiz  programs  and  stories 

about  troops  and  production  are  the 
subjects  most  frequently  dealt  with 
in  the  Office  of  Censorship's  radio 
division.  In  our  4%  months  of  oper- 

ation, we  have  amassed  quite  an 
extensive  file  of  correspondence 
which  includes  hundreds  of  inter- 

pretations of  specific  problems.  We 
do  not  want  that  traffic  to  fall  off. 
We  want  to  see  it  continue  in  a 
steady  and  swelling  stream,  be- 

cause its  continuance  is  a  measure 
of  the  seriousness  with  which 
broadcasters  view  the  subject  of 
censorship. 

Letters  From  the  Boys 

Many  have  asked  us  whether  let- 
ters from  Jimmy  who  is  in  Aus- 

tralia can  be  used  on  the  air.  There 
can  be  no  blanket  ruling  on  such  a 
question.  There  are  thousands  of 
Jimmys,  and  each  has  his  own  way 
of  writing  a  letter.  The  letters  can 
be  used,  if  they  reveal  no  informa- 

tion of  value  to  the  enemy.  If  a 
broadcaster  cannot  determine  him- 

self, under  the  Code  of  Wartime 
Practices,  whether  the  letter  meets 
the  demands  of  our  national  se- 

curity, he  should  ask  our  office  for 
help. 

Many  have  asked  us  whether  the 

product  being  manufactured  by 
Plant  X  can  be  mentioned.  That 
depends  upon  the  product  and  the 
size  of  the  operation.  It  depends 

upon  the  War  Department's  con- 
sidered opinion  of  "security"  ques- 

tions which  might  be  involved.  The 

Code  answers  that  query,  "No,  un- 
less appropriate  authority  is  ob- 

tained". Broadcasters  feeling  they  can 
render  a  service  to  the  war  effort 
through  broadcasting  such  infor- 

mation should  not  accept  that  nega- 
tive until  they  have  exhausted  all 

possibilities  in  their  search  for  an 
appropriate  authority. 

If  Doubtful— 'No' 
Each  day  of  our  operation  un- 

derscores the  necessity  for  indi- 
vidual clearance.  The  only  blanket 

rule  which  can  apply  is  in  the  Code 
now:  "If  material  is  doubtful,  it 
should  not  be  used;  submit  it  to  the 

Office  of  Censorship  for  review." It  was  just  four  months  ago  that 
the  Office  of  Censorship  issued  its 
Code  of  Wartime  Practices,  With 
it  we  sent  a  letter  asking  broad- 

casters to  acknowledge  receipt  and 
understanding  of  the  Code.  About 
half  of  the  nation's  radio  station 
operators  replied  to  that  request. 
Subsequently  we  have  issued  three 
more  queries  trying  to  ascertain 
whether  stations  have  received 
their  copies  of  the  Code.  We  are 
being  insistent  because  we  know 
that  voluntary  censorship  will  not 
work  on  a  hit  or  miss  basis.  It 
must  work  as  close  to  100%  as 
human  fallibility  will  permit  it  to 
work. 

There  are  still  about  25  broad- 
casters who  have  not  acknowledged 

receipt  of  the  Code.  In  some  cases, 
there  may  be  no  oversight,  simply 
a  miscarriage  of  the  mail.  But  this 
cannot  possibly  be  true  in  the  ma- 

jority of  these  cases. 
In  my  last  letter  seeking  ac- 

knowledgment, I  asked  broadcast- 
ers to  submit  their  replies  via  air 

mail.  The  letters  we  have  received 
have  been  very  courteous  and  co- 

operative, but  for  one. 
Proud  of  the  Industry 

This  one  chap  wrote  across  the 
letter  we  had  submitted  to  him, 
"Acknowledged  this  previously.  If 
you  want  me  to  send  airmail  let- 

ters, enclose  a  stamp.  I'm  giving 
enough  already." "Enough"?  What  does  he  mean, 
enough?  You  need  an  appropriate 
authority  to  use  that  term, 
"enough".  I  would  recommend  Jim- 

my, mentioned  above  as  being  in 
Australia,  as  such  an  appropriate 
authority. 

But  the  Office  of  Censorship  is 
pleased  with  the  broadcasting  in- 

dustry; indeed,  proud  of  it.  This 

cooperative  effort  of  the  world's 
greatest  form  of  mass  communica- 

tion to  batten  down  the  hatches  on 
information  the  enemy  wants  is  a 

splendid  accomplishment.  We're confident  broadcasters  will  continue 
"on  the  alert". 

DUAL  EXECUTIVE 

Manages  Station  and  Runs 

 Musicians'  Local  

MUSICIAN  at  heart,  Verl  Brat- 
ton,  general  manager  of  WREN, 
Lawrence,  Kan.,  was  re-elected 
April  31  as  president  of  Local  512, 
American  Federation  of  Musicians. 
Although  this  could  be  a  difficult 
task  for  some  he  has  been  able  to 
maintain  his  status  quo  with  both 

He  also  serves  for  AFM 

groups  by  virtue  of  his  background. 
Bratton  started  his  career  with  the 
station  as  a  musician  and  became 
general  manager  in  1939. 
An  ample  indication  of  con- fidence was  shown  in  the  election 

for  his  fellow  unionists  designated 
no  other  candidate.  Station  officials 
emphasize  their  satisfaction  with 
the  prevailing  amity  between  man- 

agement and  the  musicians  during 
Bratton's  term  of  office. 

Quaker  Oats  to  Transfer 

As  Campana  Yields  Time 
QUAKER  OATS  Co.,  Chicago 
(Mother  and  Quaker  Oats),  on 
June  5  will  shift  That  Brewster 
Boy,  on  66  CBS  stations,  Wednes- 

days, 7:30-8  p.m.  to  Fridays  9:30- 
10  p.m.,  replacing  First  Nighter, 
sponsored  by  Campana  Sales  Co., 
Batavia,  111.  (toiletries),  Fridays, 
9:30-9:55  p.m.  on  54  CBS  stations, 
and  Ginny  Simms,  sponsored  on  54 
CBS  stations  by  International 
Cellucotton  Products  Co.,  Chicago 
(Kleenex),  9:55-10  p.m. 
Campana  Sales  Co.,  through 

Aubrey,  Moore,  &  Wallace,  Chicago, 
last  week  released  an  option  on  the 
9:30-9:55  time  on  CBS  after  June 
1,  but  plans  continued  radio  promo- 

tion of  its  products  after  the  sum- 
mer vacation,  despite  difficulty  in 

obtaining  glycerine,  alcohol  and  oils 
from  South  America  and  India. 
Agency  for  Quaker  Oats  Co.  is 
Ruthrauff  &  Ryan,  Chicago,  and 
for  International  Cellucotton  Prod- 

ucts Co.,  Lord  &  Thomas,  Chicago. 

Rockefeller  Group 

Seeking  Personnel 
Knowledge  of  South  America 
And  Languages  Required 

IN  QUEST  of  men  with  some 
knowledge  of  South  America  and 
a  speaking  knowledge  of  Spanish 
and  Portuguese,  the  Office  of  the 
Coordinator  of  Inter-American  Af- 

fairs (Rockefeller  Committee)  last 
week  announced  staff  openings  in 
its  radio  division,  headed  by  Don 
Francisco.  Positions  paying  $3,200 

and  $4,600  are  available  for  per- 
sons qualifying  under  stated  re- 

quirements, with  Civil  Service  rat- 
ings procurable  if  they  are  accept- 

able. 
The  OCIAA  also  needs  two  en- 

gineers with  a  specialized  knowl- 
edge of  shortwave  broadcasting, 

according  to  Mr.  Francisco.  They 
need  not  necessarily  know  Spanish 
or  Portuguese.  Two  Spanish  radio 
writers  and  one  Portuguese  are 
also  among  those  needed,  as  well 
as  three  men  capable  of  supervis- 

ing Spanish  and  Portuguese  pro- 
ductions for  broadcasts  in  Latin 

America  via  shortwaves  and  tran- 
scriptions. 

Field  Men  Needed 

In  addition,  Mr.  Francisco  said 
that  10  field  men  vdll  be  engaged, 
who  will  be  assigned  to  domestic 
work  at  first  and  then  sent  on  tours 

of  particular  Latin  American  coun- 
tries to  act  as  program  liaisons. 

They  must  necessarily  know  Span- 
ish or  Portuguese,  or  both. 

Mr.  Francisco's  office  in  New 
York  (444  Madison  Ave.)  or  in 

Washington  (Department  of  Com- 
merce Bldg.)  will  receive  applica- 

tions which  should  be  in  memoran- 
dum form,  stating  age,  draft 

status,  background  in  Spanish  or 
Portuguese,  experience  in  radio, 
citizenship  etc. 

THE  ROBIN  HOOD  DELL,  Phila- 
delphia outdoor  symphonic  concert 

series  by  members  of  the  Philadelphia 
Orchestra,  is  being  offered  for  com- 

mercial sponsorship  for  the  first  time. 
In  past  seasons,  the  concerts  have  been 
carried  sustaining  on  MBS. 

BMI  to  Exploit  Songs 

From  Walt  Disney  Film 
HAVING  acquired  publication 
rights  to  the  full  musical  score  of 
Walt  Disney's  new  cartoon  film, "Bambi",  Broadcast  Music  Inc.  has 
launched  campaign  to  popularize 
the  four  featured  songs  prior  to 
its  New  York  premiere  July  30. 
Deal,  closed  in  late  April  by  Harry 
Engel,  West  Coast  manager  of 
BMI,  marks  the  first  time  that  any 
firm  but  Irving  Berlin  Inc.  has  pub- 

lished a  Disney  cartoon  feature 
score.  Written  by  Frank  Churchill 

and  Larry  Morey,  songs  are  "Little 
April  Shower",  "Looking  for  Ro- mance", "Love  Is  a  Song",  and "Let's  Sing  a  Gay  Little  Spring 

Song". 

Broadcasters  attending  the  NAB 
convention  in  Cleveland  from  May 
11  to  14  inclusive,  will  have  a 
special  preview  of  the  film,  thereby 
hearing  featured  songs  for  the 
first  time.  Disney  in  addition  is  ex- 

hibiting original  drawing  from  the 
picture,  with  convention  delegates 
receiving  lapel  buttons  with  the 
title  BaMbI,  thereby  tying  in  with 
BMI  as  publishers.  In  a  concerted 
drive  to  popularize  the  songs,  or- chestrations are  also  being  sent  to 
all  name  bands. 
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'  This  advertisement,  appearing  also  in  FORTUNE  Magazine  for  May,  is  the  first  of  a  FORTUNE  ' 
series  published  in  the  interest  of  Radio  Stations  represented  by  John  Blair  &  Company. 

If  you've  got  %\ umbrellas  to  sell . . . 

advertise 

where  it's  raining 

with  SPOT  BUOADCASTm 

If  you  want  umbrella  volume  ...  or  volume 

on  anything  else  .  .  .  sell  where  sales  are  easiest.  Sell  only 

as  long  as  local  conditions  are  right.  Sell  with  Spot  Broad- 

casting, the  completely  flexible  advertising  medium. 

Spot  Broadcasting  gives  you  all  the  power  of 

radio  on  a  sensible  market- by-market  basis.  You  can  plan 

it  easily  to  solve  any  selling  problem  .  .  .  seasonal,  sec- 

tional or  competitive.  You  can  arrange  it  quickly  for  im- 

mediate action  whenever  and  wherever  you  need  it.  And 

Spot  Broadcasting  gets  top  results  because  it  offers  free 

choice  of  the  best  stations  and  lets  you  hand-pick  program 

or  announcement  times  with  ready-made  audiences. 

To  keep  advertising  just  as  flexible  as  sales  man- 

agement itself  must  be  today,  more  advertisers  are  using  Spot 

Radio  than  ever  before. 

Have  you  considered  how  important  flexibility 

is  to  your  own  plans  right  now?  Then  talk  soon  to  a 

John  Blair  man  about  Spot  Broadcasting.  He  not  only 

represents  many  of  the  finest  radio  stations  in 

the  country,  but  he  has  plenty  of  marketing 

and  merchandising  facts  that  you  can  most 

profitably  use. 

^  Spot  Broadcasting  ts  flexible  radio  advertising,  whether  25 
words  or  full-hour  programs— planned  and  bought  on 
a  market-by-market  basis. 

A  new  informative  booklet,  "Spot  Broadcasting," 
has  been  prepared  for  advertisers  and  their 
agencies.  We  shall  be  happy  to  send  you  a  copy. 

COMPANY 

EXCLUSIVELY  REPRESENTING  LEADING  RADIO 

STATIONS  THROUGHOUT  THE  UNITED  STATES 
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A  Wartime  Directory  of  the  Federal  Government 

Executive  Departments  and  Offices 

MEMBERS  OF  CABINET 

Secretary  of  State:  Cordell  Hull. 
Secretary    of    the    Treasury:  Henry 

Morgenthau  Jr. 
Secretary  of  War:  Henry  L.  Stimson. 
Attorney  General:  Francis  Biddle. 
Postmaster  General:  Frank  C.  Walker. 
Secretary  of  the  Navy:  Frank  Knox. 
Secretary  of  the  Interior:  Harold  L. 

Ickes. 
Secretary  of  Agriculture:  Claude  R. 

Wickard. 
Secretary    of    Commerce:    Jesse  H. 

Jones. 
Secretary  of  LaTjor:  Frances  Perkins. 

Dozens  of  new  Federal  offices  have  sprung  into  being  in  Washington 
since  the  war  began,  and  many  others  have  been  shifted  from  one  de- 
partinent  to  another.  In  the  directories  herewith,  the  editors  of  Broad- 

casting have  undertaken  to  provide  a  handy  reference  to  the  key  execu- 
tives of  the  major  executive  departments,  offices,  agencies  and  establish- 

ments, giving  addresses  and  telephone  numbers  and  listing,  wherever 
they  exist,  the  information,  radio  and  press  representatives  from  whom 
further  data  may  be  obtained.  We  cannot  guarantee  the  continuing  ac- 

curacy of  this  directory  due  to  the  changes  occurring  daily.  It  is  as  ac- 
curate to  date,  however,  as  it  was  possible  to  make  it.  Note  that  all 

agencies  listed  without  boxed  heads  come  under  the  jurisdiction  of  the  one 
immediately  preceding  that  is  boxed. 

EXECUTIVE  OFFICE  OF 
THE  PRESIDENT 

The  White  House 
National  1414 

President  of  the  United  States:  Frank- lin Delano  Roosevelt. 
Secretaries:  Marvin  Hunter  Mclntyre, 

Stephen  Early,  Gen.  Edwin  Martin 
Watson. 

Personal  Secretary:  Marguerite  A. 
LeHand. 

Executive  Clerk  in  Charge  of  Execu- 
tive Offices:  Rudolph  Forster. 

Executive  Clerk:  Maurice  C.  Latta. 
Administrative  Assistants:  William  H 

McReynolds,  Lauchlin  Currie,  Low- ell Mellett. 
Special  Assistant  to  the  President: 
Harry  L.  Hopkins. 

Special  Executive  Assistant:  Eugene 
Casey. 

OFFICE  FOR 
EMERGENCY  MANAGEMENT 

Wayne  Coy,  Liaison  Officer 

Central  Administrative  Services :  Dal- 
las Dort,  director. 

Defense  Communications  Board : 
James  Lawrence  Fly,  chairman. 

Information  Division :  Robert  W. 
Horton,  director ;  Robert  Ware 
Straus,  assistant ;  Stella  Fisher,  sec- 

retary ;  Bernard  C.  Schoenfeld,  chief 
of  radio  section.  [See  WPB.] 

Office  of  Scientific  Research  &  De- 
velopment :  Dr.  Vannerar  Bush,  di- rector. 

Office  of  Civilian  Defense :  James  M. 
Landis,  director. 

Office  of  the  Coordinator  of  Inter- 
American  Affairs :  Nelson  Rockefel- 

ler, coordinator. 
Office  of  Defense  Health  &  Welfare 

Services :  Paul  V.  McNutt,  director. 
Office  of  Defense  Transportation : 

Joseph  B.  Eastman,  director. 
Office  of  Facts  &  Figures :  Archibald 

MacLeish,  director. 
Office  of  Lend-Lease  Administration  : 

E.  R.  Stettinius  Jr.,  administrator. 
Office  of  Price  Administration :  Leon 

Henderson,  administrator. 
Office  of  Alien  Property  Custodian : 

Leo  T.  Crowley,  custodian. 
War  Manpower  Commission :  Paul  V. 

McNutt,  chairman. 
War    Relocation    Authority :  Milton 
[   Eisenhower,  director. 
War  Shipping  Administration :  Rear 

Admiral  Emory  S.  Land,  USN  re- 
tired, administrator. 

War  Production  Board :  Donald  M. 
Nelson,  chairman. 

OFFICE  OF  CIVILIAN  DEFENSE 
Dupont  Circle  Apts. 

Republic  7500 
Director:  James  M.  Landis. 
Executive  Assistant  to  Director:  John 

B.  Martin. 
Special  Assistant  to  Director:  Philip 

Bastedo. 
Special  Advisor  to  the  Director  and 

Chief  of  Public  Advice  and  Counsel 
Division:  E.  A.  Sheridan. 

Assistant  Director,  MoUlieation 
Branch:  Jonathan  W.  Daniels. 

Chief,  Legal  Division:  Harold  New- man (acting). 
Assistant  Director  and  Chief  of  the 

Protection  Branch  and  the  Civilian 
Protection  Division:  Maj.  Gen.  L. 
D.  Gasser. 

Chief  of  Administrative  Branch:  Cecil 
Johnson  (acting). 

DEFENSE   COMMUNICATIONS  BOARD 
New  Postoffice  BIdg. 

Executive  3620 

Memhers:  James  Lawrence  Fly,  chair- 
man, Federal  Communications  Com- 

mission, chairman  ;  Maj.  Gen.  Daw- 
son Ohnstead,  Chief  Signal  Officer, 

USA;  Capt.  Joseph  R.  Redman, 
Director  of  Naval  Communications ; 
Breckinridge  Long,  Assistant  Secre- 

tary of  State ;  Herbert  E.  Gaston, 
Assistant  Secretary  of  the  Treas- 

ury, secretary.  Assistant  Secretary: 
Comdr.  R.  J.  Mauerman,  U.  S. 
Coast  Guard.  Alternates:  E.  K. 
Jett,  chief  engineer,  FCC ;  Brig. 
Gen.  Frank  E.  Stoner,  chief.  Com- 

munications Branch,  Anny  Signal 
Corps ;  Capt.  Thomas  B.  Inglis,  As- 

sistant Director  of  Naval  Communi- 
cations ;  Francis  C.  deWolf ,  Divi- 

sion of  International  Communica- 
tions, State  Dept. ;  Capt.  J.  F.  Far- 

ley, Chief  of  Communications,  U.  S. 
Coast  Guard. 

Advisory  Committees 

Coordinating  Committee:  E.  K.  Jett, 
chief  engineer,  FCC,  chairman ; 
Francis  C.  deWolf,  State  Dept. ;  Lt. 
Col.  Wesley  T.  Guest,  War  Dept.; 
Comdr.  Franz  O.  Willenbucher, 
Navy  Dept. ;  Capt.  J.  F.  Farley, 
U.  S.  Coast  Guard. 

Laio  Committee:  Telford  Taylor,  gen- 
eral counsel,  FCC,  chairman ;  Maj. 

J.  W.  Huyssoon,  Office  of  the  Judge 
Advocate  General,  War  Dept. ; 
Stephen  Spingarn,  Treasury  Dept. ; 
Comdr.  Franz  O.  Willenbucher, 
Navy  Dept. ;  Raymund  T.  Tingling, 
State  Dept. ;  Oscar  Schachter,  FCC, secretary. 

Labor  Advisory  Committee  (and  alter- 
nates):  Robert  J.  Watt,  chairman, 

and  Lawson  W  i  m  b  e  r  1  y,  AFL  ; 
.Joseph  P.  Selly,  American  Com- 

munications Assn. ;  Paul  E.  Grif- 
fith, secretary,  and  Joseph  A.  Beirne, 

National  Federation  of  Telephone 
Workers. 

Industry  Advisory  Committee  {and 
alternates):  Walter  S.  GifEord, 
chairman,  and  Keith  S.  McHugh, 

AT&T;  Jack  Kaufman  and  F.  C. 
Alexander,  Globe  Wireless  Ltd. ; 
Col.  Sosthenes  Behn  and  Frank  W. 
Phelan,  IT&T  ;  E.  F.  Chinlund  and 
Ellery  W.  Stone,  Postal  Telegraph  ; 
Joseph  Pierson  and  Donald  K. 
deNeuf,  Press  Wireless  Inc. ;  David 
SarnofE  and  Dr.  C.  B.  Jolliffe,  RCA ; 
William  E.  Beakes  and  R.  V.  How- 
ley,  Tropical  Radio  Telegraph  Co. ; 
R.  A.  Phillips  and  Louis  Pitcher, 
U.  S.  Independent  Telephone  Assn. ; 
A.  N.  Williams  and  E.  R.  Shute, 
Western  Union. 

Special  Planning  Committees 
(and  alternates) 

I.  Amateur  Radio  Committee:  George 
W.  Bailey,  chairman,  and  K.  B. 
Warner,  American  Radio  Relay 
League ;  E.  M.  Webster,  secretary, 
and  L.  0.  Quaintance,  FCC  ;  Robert 
R.  Burton  and  Griffith  M.  Morgan, 
National  Youth  Administration  ;  Lt. 
Comdr.  John  L.  Reinartz,  Navy 
Dept.;  Lt.  Col.  B.  F.  French  and 
Lt.  William  L.  Montgomery,  Army 
Signal  Corps.  Priorities  Representa- tive: George  W.  Bailey. 

II.  Aviation  Communications  Com- 
mittee: Paul  Goldsborough,  chair- 

man, and  A.  E.  Harrison,  Aeronauti- 
cal Radio  Inc. ;  L.  M.  Rawlins  Jr., 

American  Assn.  of  Airport  Execu- 
tives ;  Ford  Studebaker,  secretary, 

and  E.  L.  Stuhrman,  American  Ex- 
port Airlines  Inc. ;  R.  L.  Jones  and 

F.  A.  Cowan,  AT&T;  Eiigene  Sib- 
ley, Civil  Aeronautics  Administra- 
tion, Dept.  of  Commerce  ;  George  K. 

Rollins,  FCC ;  Charles  H.  Helms, 
National  Advisory  Committee  for 
Aeronautics;  Comdr.  A.  I.  Price, 
Navy  Dept. ;  H.  C.  Leuteritz,  Pan 
American  Airways  ;  A.  F.  Connery, 
Postal  Telegraph ;  Roger  Wolfe 
Kahn  and  John  M.  Wells,  Private 
Fliers  Assn. ;  Arthur  Lebel,  State 
Dept. ;  Lt.  Comdr.  F.  A.  Leamy  and 
Lt.  Chester  L.  Harding,  U.  S.  Coast 
Guard;  Col.  Wallace  G.  Smith  and 
Lt.  Col.  E.  L.  White,  Army  Air 
Force ;  Delbert  M.  Little  and  Ivan 
R.  Tannehill,  U.  S.  Weather  Bu- 

reau, Dept.  of  Commerce ;  P.  J. 
Howe  and  H.  M.  Saunders,  Western 
Union  ;  David  L.  Behncke  and  Ed- 

win F.  Laker,  AFL.  Priorities  Rep- 
resentatives: IPaul  Goldsborough  and 

A.  E.  Harrison. 
III.  Cable  Committee:  C.  Mills,  chair- 

man, Mexican  Telegraph  Co. ;  For- 
est L.  Henderson  and  John  O.  Wise- 

man, All-America  Cables  and  Radio 
Inc. ;  James  Dunlop  and  Harold  W. 
Higginson,  Commercial  Cable  Co. ; 
Benedict  P.  Cottone,  secretary,  and 
John  A.  Hartman,  FCC ;  Lt.  Comdr 
David  S.  Rau  and  Lt.  Paul  D. 
Miles,  Navy  Dept. ;  Joseph  Keating, 
State  Dept. ;  Lt.  Comdr.  L.  M. 
Harding,  U.  S.  Coast  Guard;  Lt. 
Col.  F.  L.  Stanley  and  Maj.  J.  A. 
Holman,  Army  Signal  Corps ;  I.  S. 
Coggeshall  and  J.  R.  Hyland,  West- 

ern Union  Telegraph  Co. ;  William 
J.  Fox  and  Paul  C.  Holmes,  AFL; 
Oliver  M.  Salisbury.  ACA,  and  Ray 
Luria,  CIO.  Priorities  Representa- tives: Forest  L.  Henderson  and  I. 
S.  Coggeshall. 

IV.  Domestic  Broadcasting  Commit- 
tee: Neville  Miller,  NAB,  chairman  ; 

Andrew  D.  Ring,  secretary ;  G.  L. 
Best  and  H.  H.  Carter,  AT&T; 
Harry  Butcher,  CBS;  George  P. 
Adair  and-  Lucien  Hilmer,  FCC; 
William  D.  Boutwell,  Federal  Radio 
Education  Committee;  Walter  J. 
Damm  and  Philip  G.  Loucks,  FM 
Broadcasters  Inc. ;  W.  E.  Macfar- 
lane  and  Fred  Weber,  MBS  ;  Frank 
M.  Russell  and  O.  B.  Hanson,  NBC  ; 
Harold  A.  Lafount  and  Andrew  W. 
Bennett,  National  Independent 
Broadcasters;  Dr.  W.  R.  G.  Baker 
and  V.  M.  Graham,  Radio  Manu- 

facturers Assn. ;  Lowell  Mellett  and 
Robert  I.  Berger,  Office  of  Govern- 

ment Reports ;  Ellery  W.  Stone  and 
A.  F.  Connery,  Postal  Telegraph- 
Cable  Co. ;  Harvey  Otterman,  State 
Dept. ;  Louis  Pitcher  and  Clyde  S. 
Bailey,  U.  S.  Independent  Tele- 

phone Assn. ;  Lt.  Col.  Frank  C. 
Meade  and  Maj.  Raymond  C.  Maude, 
Army  Signal  Corps;  H.  P.  Corwith 
and  A.  W.  Donaldson,  Western 
Union  ;  Lawson  Wimberly  and  May- 
nard  F.  Marquardt,  AFL;  John 
Shepard  3rd  and  O.  L.  Taylor, 
Broadcasters  Victory  Council.  Pri- orities Representative:  Dr.  W.  R. 
G.  Baker  and  Lynne  C.  Smeby. 

^Y.  Interdepartment  Radio  Advisory Committee:  J.  H.  Dellinger,  Bureau 
of  Standards,  chairman  ;  Comdr.  T. 
A.  M.  Craven,  FCC,  vice-chairman ; Philip  F.  Siling,  FCC,  secretary; 
L.  R.  Brady,  FCC,  assistant  secre- 

tary ;  E.  W.  Loveridge  and  Wallace 
L.  Kadderly,  Dept.  of  Agriculture; 
Dr.  J.  H.  Dellinger  and  L.  H.  Sim- 
son,  Dept.  of  Commerce ;  Comdr.  T. 
A.  M.  Craven  and  P.  F.  Siling, 
FCC;  C.  D.  Monteith  and  John  S. 
Cross,  Dept.  of  Interior;  T.  D. 
Quinn  and  H.  J.  Walls,  Dept.  of 
Justice;  D.  S.  Brierley  and  J.  T. 
Welsh,  U.  S.  Maritime  Commission  ; 
Lt.  Comdr.  Gordon  L.  Caswell  and 
Lt.  Paul  D.  Miles,  Navy  Dept. ;  Roy 
M.  Martin  and  Charles  M.  Knoble, 
Postoffice  Dept. ;  Thomas  Burke  and 
F.  C.  deWolf,  State  Dept.;  Capt. 
J.  F.  Farley  and  Lt.  Comdr.  C.  H. 
Peterson,  U.  S.  Coast  Guard ;  Lt. 
Col.  Wesley  T.  Guest  and  Capt. 
William  E.  Plummer,  War  Dept. 

VI.  International  Broadcasting  Com- 
mittee: Walter  C.  Evans,  Westing- 

house  E.  &  M.  Co.,  chairman ;  Harry 
Butcher  and  Edmund  Chester,  CBS  ; 
Thomas  E.  Lyons,  Dept.  of  Com- 

merce ;  James  D.  Shouse  and  R.  J. 
RoekweU,  Crosley  Corp.;  P.  F.  Sil- 

ing, secretary,  and  Wayne  Mason, 
FCC;  Robert  S.  Peare,  General 
Electric  Co. ;  Alfred  J.  McCosker 
and  Fred  Weber,  MBS;  Neville 
Miller  and  Russell  P.  Place,  NAB ; 
John  F.  Royal  and  Dr.  Charles  B. 
Jolliffe,  NBC;  Rear  Admiral  S.  C. 
Hooper  and  Lt.  Comdr.  F.  C.  B. 
Jordan,  Navy  Dept. ;  Don  Fran- 

cisco and  John  W.  G.  Ogilvie,  Of- 
fice of  Coordinator  of  Inter-Ameri- 
can Affairs ;  Lowell  Mellett  and 

Robert  I.  Berger,  Office  of  Govern- ment Reports ;  Harvey  Otterman, 
State  Dept. ;  Gen.  Alexander  D. 
Surles  and  Robert  C.  Coleson,  War 
Dept. ;  Walter  C.  Evans  and  F.  P. 
Nelson,  Westinghouse  E.  &  M.  Co. ; 
Walter  S.  Lemmon  and  Prof.  Wil- 

liam Y.  Elliott,  World  Wide  Broad- 
casting Corp. ;  Fred  L.  Jesse  and 

Louis  Barnett,  AFL.  Priorities  Rep- resentatives: R.  J.  Rockwell  and  M. 
L.  Prescott. 

VII.  Radiocommunications  Committee: 
B.  M.  Webster,  FCC,  chairman;  R. 
J.  Baker,  American  Merchant  Ma- 

rine Institute  Inc. ;  W.  G.  Thomp- 
son and  F.  M.  Ryan,  AT&T,  sec- 

retary ;  G.  G.  Langdon,  Assn.  of 
Edison  Illuminating  Companies ; 
Dr.  J.  H.  Dellinger  and  L.  H.  Sim- 
son,    Dept.   of   Commerce ;    H.  B. 
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442.828  of  em ! 

I  Wheels  are  turning  on  nearly  a  half  million  farm  "defense  plants" 
[  in  the  WNAX  coverage  area  of  vital  war  industry.  Day  and 
'  night  442,828  farms  are  producing  food  for  the  fighting  forces  of I    America  and  her  Allies. 
j  And — these  same  farms  are  creating  the  greatest  spendable  income  that 

the  farmers  have  had  in  many  a  year.  The  latest  figures  on  farm 
income  in  the  WNAX  regular  listening  area  shows  a  cash  income 
of  ̂ 1,071,199,000.00.* 
This  income  really  circulates  too.  Retail  sales  figures  for 
the  same  area  nearly  match  these  farm  income  figures, 
with  a  sales  sheet  totalling  ̂ 1,049,562,000.00.  Check  these 
figures  again:  More  than  a  BILLION  DOLLAR  farm 
income  and — more  than  a  BILLION  DOLLARS  in  retail 
sales. 
Restrictions  are  in  effect  on  automobiles,  washers  and 
other  heavy  consumer  goods  which  farmers  would  ordi- 

narily buy.  These  war  workers  have  PLENTY  OF  EXTRA 
MONEY  to  spend  for  your  products. 
You  can  reach  the  buying  folks  of  our  284  counties — 
nearly  4,000,000  of  'em — with  one  medium.  It's  WNAX. 
Let  us  show  you  what  a  sales  job  we  can  do  for  you  in 
Minnesota,  Iowa,  Nebraska  and  the  Dakotas.  Write 
WNAX,  or  call  your  nearest  KATZ  AGENCY  office. 
*  With  a  large  increase  expected  for 
1942  because  of  expanded  acreage  and 
higher  farm  commodity  prices. 

\T%$CM0mdxe^  TO  BUY 

AFFILIATED 
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Kent.  Edison  Electric  Institute ;  E. 
M.  Webster  and  Paul  M.  Lion, 
FCC;  Jack  Kaufman  and  F.  C. 
Alexander.  Globe  Wireless  Ltd. ; 
Gilbert  R.  Johnson  and  C.  M. 
Jansky  Jr.,  Lake  Carriers'  Assn. ; Herman  E.  Hageman  and  Frank  C. 
Dunbar,  Lorain  County  Radio 
Corp. ;  Haraden  Pratt  and  L.  Span- 
genberg.  Mackay  Radio  and  Tele- 

graph Co. ;  D.  S.  Brierley  and  J.  T. 
Welsh,  U.  S.  Maritime  Commis- 

sion ;  W.  I.  Harrington  and  Alvah 
A.  Scott,  Mutual  Telephone  Co. ; 
Comdr.  R.  E.  Melling  and  Lt.  Paul 
D.  Miles,  Navy  Dept. ;  Joseph  Pier- 
son  and  Donald  K.  deNeuf,  Press 
Wireless  Inc.  Priorities  Representa- 

tives: Donald  K.  deNeuf  and  Hara- 
'  den  Pratt. 
VIII.  State  and  Municipal  Facilities 

Committee:  Capt.  Donald  S.  Leon- 
ard, International  Assn.  of  Chiefs 

of  Police,  chairman  ;  A.  G.  Simson, 
U.  S.  Forest  Service;  Roy  H.  Ows- 

ley, American  Municipal  Assn. ; 
Maurice  B.  O'Neil  and  Lt.  John  E. 
Murnane,  Associated  Police  Com- 

munications Officers ;  F.  W.  Besley 
and  F.  C.  Pederson,  Assn.  of  State 
Foresters ;  Stewart  G.  Wilson, 
Council  of  State  Governments ;  E. 
P.  Coffey  and  J.  A.  Martin,  Federal 
Bureau  of  Investigation ;  G.  E. 
Nielsen,  FCC,  secretary ;  Capt.  Don- 

ald S.  Leonard  and  Edward  J.  Kelly, 
International  Assn.  of  Chiefs  of  Po- 

lice ;  Herbert  A.  Friede,  Interna- 
tional Assn.  of  Fire  Chiefs ;  Carl 

Budwesky,  International  City  Man- 
agers Assn. ;  Lloyd  N.  Chatterton, 

International  Municipal  Signal 
Assn. ;  Lt.  Comdr.  G.  L.  Caswell 
and  Lt.  Comdr.  F.  C.  B.  Jordan, 
Navy  Dept.;  Maj.  F.  H.  Lanahan 
Jr.  and  Capt.  John  E.  Walters, 
Army  Signal  Corps;  Alvin  C.  Hut- 
ton,  Bureau  of  Standards.  Priori- 

ties Representatives:  Capt.  Donald 
S.  Leonard  and  Lloyd  Chatterton. 

IX.  Telegraph  Committee:  B.  R. 
Shute,  Western  Union,  chairman ; 
J.  J.  Pilliod  and  H.  S.  Osborne, 
AT&T ;  J.  A.  Jones  and  L.  J.  Pren- 
dergast,  Assn.  of  American  Rail- 

roads ;  G.  G.  Langdon,  Assn.  of  Edi- 
son Illuminating  Companies ;  H.  E. 

Kent,  Edison  Electric  Institute ; 
William  J.  Norfleet,  secretary,  and 
Mark  S.  McCoy,  FCC;  Charles  J. 
Pannill  and  Arthur  J.  Costigan, 
Radiomarine  Corp.  of  America ; 
William  A.  Winterbottom  and 
Frank  W.  Wozencraft,  RCA  Com- 

munications Inc. ;  T.  J.  Phillips, 
South  Poi-to  Rico  Sugar  Co. ;  R.  V. 
Howley  and  C.  C.  Harris,  Tropical 
Radio  Telegraph  Co. ;  Lt.  Comdr. 
C.  H.  Peterson  and  Capt.  J.  F.  Far- 

ley, U.  S.  Coast  Guard;  Bryon  H. 
Larabee,  U.  S.-Liberia  Radio  Corp. ; 
Lt.  Col.  Wesley  T.  Guest  and  Capt. 
William  E.  Plummer,  Army  Signal 
Corps;  Andrew  MacDonald  and 
David  D.  Barry,  AFL ;  Oliver  M. 
Salisbury,  ACA-CIO  ;  Harry  Bacha- 
rach.  National  Assn.  of  Railroad  & 
Utilities  Commissioners ;  Lt.  Comdr. 
David  S.  Rau  and  Lt.  Paul  D. 
Miles,  Navy  Dept. ;  Ellery  W.  Stone 
and  R.  M.  McLauglin,  Postal  Tele- 

graph ;  Maj.  Clinton  B.  Allsopp  and 
Capt.  Vernon  B.  Bagnall,  Army 
Signal  Corps;  E.  R.  Shute  and  R. 
H.  Vehling,  Western  Union  ;  Hugh 
C.  McKenny  and  Joseph  J.  Lena- 
han,  AFL ;  Dominick  Panza  and 
Louis  Seibenberg,  ACA-CIO.  Priori- 

ties Representatives:  Ellery  W. 
Stone  and  E.  R.  Shute. 

X.  Telephone  Committee:  Z.  Z.  Hugus, 
chairman,  and  L.  G.  Woodford, 
AT&T ;  J.  A.  Jones  and  L.  J.  Pren- 
dergast,  Assn.  of  American  Rail- 

roads ;  G.  G.  Langdon,  Assn.  of  Edi- 
son Illuminating  Companies ;  H.  B. 

Kent,  Edison  Electric  Institute ; 
Gerald  C.  Gross  and  Manfred  K. 
Toeppen,  FCC;  Alvah  A.  Scott, 
Mutual  Telephone  Co. ;  Leon  J. 
Jourolmon  Jr..  National  Assn.  of 
Railroad  &  Utilities  Commissioners  ; 
Comdr.  R.  B.  Melling,  Navy  Dept. ; 
R.  M.  McLaughlin.  Postal  Tele- 

graph ;  Lt.  Comdr.  L.  M.  Harding, 
U.  S.  Coast  Guard ;  E.  C.  Blomeyer 

'    and    Clyde    S.    Bailey,  secretary, 
U.  S.  Independent  Telephone  Assn. ; 

Lt.  Col.  F.  L.  Stanley  and  Maj.  J. 
A.  Holman,  Army  Signal  Corps ; 
Joseph  C.  Mcintosh  and  Lawson 
Wimberly,  AFL ;  Ernest  Weaver, 
National  Federation  of  Telephone 
Workers.  Priorities  Representatives: 
L.  G.  Woodford  and  E.  C.  Blomeyer. 

XI.  TJ .  S.  Government  Facilities  Com- 
mittee: A.  G.  Simson,  U.  S.  Forest 

Service,  chairman ;  Eugene  Sibley 
and  R.  G.  Nichols.  Civil  Aeronautics 
Administration  ;  John  A.  Hartman. 
FCC  ;  Charles  D.  Monteith,  Interior 
Dept.;  Willard  F.  Kelly  and  H.  J. 
Walls,  Justice  Dept. ;  Lt.  Comdr. 
F.  C.  B.  Jordan,  Navv  Dept. :  Lt. 
Comdr.  J.  W.  Ryssy,  U.  S.  Coast 
Guard;  Lt.  Col.  W.  T.  Guest  and 
Lt.  Col.  F.  L.  Stanley,  Army  Signal 
Corps ;  Ivan  R.  Tannehill  and  Del- 
bert  M.  Little,  U.  S.  Weather  Bu- reau. 

XII.  Communications  Liaison  Com- 
mittee for  Civilian  Defense:  E.  M. 

Webster,  FCC,  chairman ;  George 
W.  Bailey,  American  Radio  Relay 
League ;  Capt.  Donald  S.  Leonard, 
International  Assn.  of  Chiefs  of  Po- 

lice ;  Herbert  A.  Friede,  Interna- 
tional Assn.  of  Fire  Chiefs,  secre- 

tary ;  Alvin  C.  Hutton,  Bureau  of 
Standards ;  Robert  I.  Berger,  Office 
of  Government  Reports ;  Lt.  Col. 
Frank  C.  Meade  and  Maj.  Raymond 
C.  Maude,  Army  Signal  Corps ;  Ne- 

ville Miller,  NAB;  R.  H.  Vehling, 
Western  Union ;  Ralph  I.  Mabbs, 
AT&T,  and  Clyde  S.  Bailey,  U.  S. 
Independent  Telephone  Assn. ; 
Joseph  P.  Selly,  ACA.  Priorities 
Representatives:  Herbert  A.  Friede 
and  George  W.  Bailey. 

XIII.  Priorities  Liaison  Committee: 
Lt.  Comdr.  R.  H.  Griffin,  USN, 
chairman ;  E.  K.  Jett  and  Gerald 
C.  Gross,  secretary,  FCC;  J.  T. 
Keating  and  Harvey  Otterman, 
State  Dept.;  Lt.  Comdr.  J.  W. 
Ryssy,  U.  S.  Coast  Guard ;  Lt.  Col. 
Lyle  D.  Wise  and  Capt.  John  G. 
Hubbard,  Army  Signal  Corps ; 
Leighton  H.  Peebles,  War  Produc- tion Board. 

NATIONAL  WAR  LABOR  BOARD 
Social  Security  BIdg. 

Republic  7500 
Memiers  Representing  the  Puilic: 

William  H.  Davis,  attorney,  chair- 
man ;  George  W.  Taylor,  professor 

of  economics,  U  of  Pennsylvania, 
vice  chairman ;  Frank  P.  Graham, 
president,  U  of  North  Carolina ; 
Wayne  L.  Morse,  dean  of  U  of  Ore- 

gon Law  School. 
Members  Representing  the  Employers:^. 

A.  W.  Hawkes,  president,  U.  Sj 
Chamber  of  Commerce,  and  presi- 

dent Congoleum-Nairn  Inc. ;  Roger 
D.  Lapham.  chairman,  American- 
Hawaiian  Steamship  Co. ;  E.  J.  Mc- 

Millan, president.  Standard  Knit- 
ting Mills  Inc. :  Walter  C.  Teagle, 

chairman,  Standard  Oil  Co.  of  N. 
.T. ;  L.  N.  Bent,  vice-president, 
Hercules  Powder  Co. ;  R.  R.  Deu- 
pree.  president.  Procter  &  Gamble 
Co. ;  George  H.  Mead,  president. 
The  Mead  Corp. ;  H.  B.  Horton, 
Chicago  Bridge  &  Iron  Corp. 

Members  Revresenting  the  Employes: 
Thomas  Kennedy,  secretary-treas- 

urer, United  Mines  Workers  of 
America  ;  George  Meany.  secretary- 
treasurer,  AFL ;  R.  .T.  Thomas, 
president.  United  Automobile  Work- 

ers of  America ;  Matthew  Woll, 
vice-president,  AFL ;  Martin  P. 
Durkin,  secretary-treasurer.  Unit- 

ed Assn.  of  Plumbers  &  Steamfit- 
ters  of  the  U.  S.  and  Canada ; 
C.  S.  Golden,  regional  director. 
Steel  Workers  Organizing  Com- 

mittee :  Emil  Rieve,  president,  Tex- 
tile Workers  Union  of  America ; 

Robert  .7.  Watt,  international  rep- resentative, AFL. 
Administrative  Assistant  Member: 

Ralph  T.  Seward. 
Executive  Secretary :  George  Kirstein. 
Assistant  Executive  Secretary :  Lewis 

M.  Gill. 
Director  of  Statistical  Information: 

Robert  B.  Armstrong. 
Press  Relations:  Osgood  Nichols. 

OFFICE  OF  FACTS  &  FIGURES 
515  Twenty-Second  St.,  N.W. 

Republic  7500 
Director:  Archibald  MacLeish. 
Associate  Director:  Allen  Grover. 
Assistant  Director,  Bureau  of  Opera- tions: William  B.  Lewis. 
Bureau  of  Operations:  Douglas  W. 

Meservey,  assistant  coordinator,  ra- 
dio ;  John  C.  Baker,  executive  as- sistant ;  Kenneth  R.  Dyke,  chief, 

advertising  division ;  Vaughn  Flan- 
nery,  chief,  graphics  division ;  Leo 
Rosten.  chief,  motion  picture  divi- 

sion ;  Clyde  Vandeburg  and  Anthony 
Hyde,  campaigns  division. 

Radio  Division:  William  B.  Lewis, 
chief  ;  Douglas  W.  Meservey,  deputy 
chief ;  Seymour  Morris,  advertising 
agency  liaison  officer ;  Francis  G. 
Wilson,  script  review  editor  ;  Charles 
Siepmann.  consultant ;  Alvin  M. 
.Tosephy  .Jr.,  time  clearance  officer ; 
Philip  Cohen,  Government  liaison 
officer  ;  Spencer  McNary,  time  sched- ule supervisor ;  George  Faulkner, 
consultant ;  Louis  Hausman.  con- 

sultant ;  Nat  Wolff,  Hollywood  liai- son officer. 
Assistant  Director,  Bureau  of  Liaison: 

Ulric  Bell. 
Bureau  of  Liaison:  John  Herrick. 

chief,  press  division  ;  George  Barnes, 
chief.  Government  liaison ;  Alan 
Cranston,  chief,  foreign  language 
division ;  Chester  Kerr,  chief,  book 
division. 

Assistant  Director.  Bureau  of  Produc- tion: Henry  F.  Pringle  (acting). 
Bureau  of  Production:  Charles  Poore, 

Milton  MacKaye.  Sam  Lubell,  Philip 
Hamburger.  David  Bernstein.  Delia 
Kuhn,  McGeorge  Bundy,  Malcolm 
Cowley,  writers ;  Louise  Wells 
Baker,  chief  of  researchers. 

Assistant  Director,  Bureau  of  Intelli- 
gence: R.  Keith  Kane. 

Bureau  of  Intelligence:  Cornelius  Du- bois, executive  assistant ;  Jacqueline 
A.  Swords,  chief,  sources  division ; 
Ralph  O.  Nafziger,  chief,  informa- tion channels  division ;  Eugene 
Katz,  chief,  special  survices  divi- .sion :  Elmo  C.  Wilson,  chief,  polls 
division ;  Rensis  Likert,  chief,  sur- 

veys division. 
Demity  Directors:  Abraham  Feller, 

.Tohn  R.  Fleming,  Christian  Herter, 
Capt.  Robert  Kintner,  USA,  Edgar 
Ansel  Mowrer. 

Executive  Officer:  Robert  Huse. 

Interdepartmental  Committee 
on  War  Information 

'chairman:  Archibald  MacLeish,  director, Office  of  Facts  &  Figures. 
James  C.  Dunn,  advisor  on  political  rela- 

tions to  the  Secretary  of  State. 
Ferdinand  Kuhn,  assistant  to  the  Secretary 

of  the  Treasury. 
John  C.  McCloy,  Assistant  Secretary  of 

War. 
Adlai  Stevenson,  snecial  assistant  to  the 

Secretary  of  the  Navy. 
L.  M.  C.  Smith,  chief  of  the  Special  De- fense Unit,  Dept.  of  Justice. 
Lowell  Mellett,  director.  Office  of  Govern- 

ment Reports. 
Wayne  Coy,  liaison  officer.  Office  for  Emer- 

gency Management. 
Oscar  Cox,  general  counsel,  Lend-Lease 

Administration. 
Capt.  Robert  E.  Kinter,  U.  S.  A.,  Board  of 

Office  of  Facts  &  Figures. 
Robert  E.  Sherwood,  Deputy  Coordinator 

of  Information. 
James  M.  Landis,  executive  director,  Office 

of  Civilian  Defense. 
Nelson  A.  Rockefeller,  Coordinator,  Office 
of  the  Coordinator  of  Inter-American 
Affairs. 

• 
OFFICE  OF  DEFENSE  HEALTH 
AND  WELFARE  SERVICES 

Social  Security  BIdg. 

Republic  6536 
Director:  Paul  V.  McNutt. 
Assistant  Director  in  Charge  of  Health 

&  Welfare:  Charles  P.  Taft ;  deputy, Geoffrey  May. 

Chief  of  Health  <£.  Medical  Committee: 
Dr.  Irvin  Abell ;  executive  secretary, 
Dr.  James  A.  Crabtree. 

Assistant  Director  of  "Nutrition:  M.  L. Wilson ;  deputy,  William  S.  Sebrell. 
Director    of    Information:    Jesse  ®. Irvin. 
Radio  Director:  Sherman  Mittell. 

NATIONAL  HOUSING  AGENCY 
1600  Eye  St.,  N.W. 

Republic  8360 
Administrator:  John  B.  Blandford  Jr. 
General  Counsel:  Leon  H.  Keyserling. 

Commissioner,  Federal  Public  Hous- 
ing Authority:  Herbert  J.  Emme- rich ;  public  relations,  Charles Prince. 

Commissioner,  Federal  Housing  Ad- ministration: Abner  Ferguson ;  pub- 
lic relations,  Robert  Smith. 

Commissioner,  Federal  Home  Loan 
Bank  Administration:  John  H.  Fa- 
hey ;  public  relations,  Howard  Vick- 

ery. 

Public  Relations:  Howard  Acton. 

OFFICE  OF  THE  COORDINATOR 
OF  INTER-AMERICAN  AFFAIRS 

Dept.  of  Commerce  BIdg. 

Republic  7500 
New  York  Branch:  444  Madison  Ave. 

Murray  Hill  3-6805 
Coordinator:  Nelson  A.  Rockefeller. 
Executive  Assistant  to  the  Coordina- tor: P.  L.  Douglas. 
General  Counsel:  John  E.  Lockwood. 
Assistant  Coordinators:  W.  K.  Har- 

rison, John  C.  McClintock,  J.  C. Rovensky. 

Chief,  Administrative  Service  Divi- sion: H.  P.  Martin. 
Chief,  Fiscal  Division:  Gerald  G. 

Smith. 
Director,  Radio  Division:  Don  Fran- cisco. 

Staff,  Radio  Division:  John  W.  G. 
Ogilvie,  associate  director;  Jerome 
J.  Henry,  assistant  to  director  ;  Rus- 

sell Pierce,  program  research ;  Syl- 
vester Weaver  Jr.,  program  direc- tor. New  York ;  Guy  Hickok,  liaison 

with  shortwave  stations ;  John  H. 
Payne,  shortwave  schedules ;  Ross 
Worthington,  special  events ;  Cyrus 
Nathan,  radio  industry  contacts ; 
Philip  Barbour,  editor  and  producer ; 
Jack  Runyon,  Hollywood  represen- tative; Francis  J.  McArdle,  radio 
industry  contacts;  George  J.  Vogel, 
editor  and  producer;  Arthur  Peters, 
correspondence ;  John  J.  Clarey  Jr., 
program  production ;  John  F.  White 
Jr.,  assistant  to  Mr.  Clarey;  Fred 
A.  Long,  inter- American  programs ; 
Donald  Withycomb,  programs  for 
Brazil ;  John  C.  Jensen,  editor  and 
producer ;  Louis  E.  Dean,  con- tact representative;  Charles  C. 
Speer,  editor;  Adelaide  Brewster, transcriptions;  Hobart  C.  Montee, 
San  Francisco  representative. 

Director,  Motion  Picture  Division: John  Hay  Whitney. 
Director,  Press  Division:  Frank  A. 

Jamieson. 

Director,  Science  and  Education  Divi- sion: K.  Holland. 
Director,  Organizations:  W.  H.  C. Laves. 

Directors,  Basic  Economic  Divisions: 
John  M.  Clark,  rehabilitation ;  Gen. 
George  Dunham,  health  and  sanita- tion ;  E.  N.  Bressman,  nutrition  and food  supply. 

Director,  Regional:  E.  H.  Bobbins. 
Director,  Commercial  Division:  C. Micou. 
Director,  Financial  Division:  James Drumm. 

Director,  Transportation  &  Com- munications Division:  P.  L.  Doug- las (acting). 

Director,  Liaison,  Development  &  Re- quirements Division:  William Machold  (acting). 
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^by  a 

Dam  site! 

9  Packed  With  Power  is  this 

dam  somewhere  in  "the  Valley",  one  of  the 
massive  man-made  navigation  lock  chambers, 

harnessing  the  incalculable  power  of  the 
Tennessee  River. 

NASHVILLE,  TENNESSEE 

J.  T.  UJard,  Owner      *  Rashville's  CBS  Outlet 

f.  C.  Sowell,  fllanager  *         UP  Ilews 

Paul  H.  Raymer,  national  Representatives 

HIS  is  but  one  of  the  half  billion 

dollars  worth  of  mighty  dams 

which  supply  more  than  a  million 

kilowatts  of  cheap  TVA  power  to 

the  rapidly  expanding  industries 

of  the  great  Tennessee  Valley. 

THE    STATION    OF   THE   GREAT  TENNESSEE  VALLEY! 



OFFICE  OF 
LEASE-LEND  ADMINISTRATION 
515  Twenty-second  St.,  N.W. 

Republic  7500 
Adininistraior:  E.  R.  Stettinius  Jr. 
Depiiti/    Administraior:    Thomas  B. 

McCabe. 
Assistant    Deputy  Administrator: 

Philip  Young. 
Assistants  to  Deputy  Administrator: 

J.  C.  Buckley,  Hamilton  Robinson, 
J.  H.  Cover,  E.  M.  Greene,  Elbert 
Baldwin. 

General  Counsel:  Oscar  Cox. 
Assistant  General  Counsel:  Joseph  L. 

Rauh. 
Executive  Assistant:  R.  J.  Lynch. 
Division  of  Information:  Henry  Payn- ter. 

• 

OFFICE  OF  PRICE  ADMINISTRATION 
4th  &  Independence  Ave.,  S.W. 

Republic  7500 
Administrator:  Leon  Henderson. 
Senior  Deputy  Administrator:  John  E. 
Hamm. 

Deputy  Administrator  (in  charge  of 
Price  Divisions) :  J.  K.  Galbraith. 

Director,  Food  and  Apparel  Price 
Division:  Howard  Tolley. 

Director,     Industrial  Materials 
Price  Division:  Donald  Wallace. 

Director,  General  Products  Price 
Division:  Herbert  Taggart. 

Director,  Fuel  Price  Division:  G. 
W.  Stocking. 

Director,  Retail  Trade  and  Serv- ices Division:  Merle  Fainsod. 
Deputy  Administrator   (in  charge  of 

Rent  Division) :  Paul  A.  Porter. 
Deputy    Administrator:    Dexter  M. 

Keezer. 
Deputy  Administrator  (in  charge  of 

Rationing) :  Paul  M.  O'Leary. 
General  Counsel:  David  Ginsburg. 
Chief  of  Information  Office:  Leigh 

Plummer. 

WAR  PRODUCTION  BOARD 
New  Social  Security  BIdg. 
4th  &  Independence,  S.W. 

Republic  7500 
Members  of  Board:  Donald  M.  Nelson, 
Henry  L.  Stimsoh,  Frank  Knox, 
Jesse  H.  Jones,  Gen.  William  S. 
Knudsen,  Sidney  Hillman,  Leon 
Henderson,  Henry  A.  Wallace, 
Harry  Hopkins. 

Chairman:  Donald  M.  Nelson. 
Assistants  to  Chairman:  Sidney  J. 

Weinberg,  A.  C.  C.  Hill  Jr.,  E.  A. 
Locke  Jr. 

Executive  Secretary:  Lyle  Belsley. 
Chairman,  Requirements  Committee: 

AVilliam  L.  Batt. 
Chairman,  Planning  Committee:  Rob- 

ert R.  Is^athan. 
Director,  Office  of  Progress  Reports: 

Stacy  May. 
General  Counsel:  John  Lord  O'Brian. 
Administrative  Officer:  James  G.  Rob- inson. 
Director,  Statistics  Division:  Stacy 

May. 
Director,  Division  of  Information: 

Robert  W.  Horton  ;  secretary,  Stella 
Fisher ;  assistant  director,  Robert 
Ware  Straus ;  assistant  for  WPB, 
Bruce  Catton ;  chief  of  radio  sec- 

tion, Bernard  C.  Schoenfeld ;  as- 
sistant chief,  radio  section,  William 

Spire ;  production  director,  radio 
section,  William  N.  Rob.son ;  as- 

sistant to  chief  of  radio  section,  La- 
Verne  Shedlove.  Note:  This  division 
also  functions  for  Office  for  Emer- 

gency Management  and  Office  of 
Price  Administration. 

Director,  Lahor  Production  Division: 
Wendell  Lund  ;  information  special- ist. Herbert  Harris. 

Director,  Production  Division:  Wil- 
liam H.  Harrison ;  information 

specialist,  Alfred  (^harles. 

Director,  Purchase  Division:  H.  Hud- 
gins  ;  information  specialist,  John Moutoux. 

Director,  Division  of  Industry  Opera- 
tions: J.  S.  Knowlson  ;  information 

specialist,  Stephen  Fitzgerald. 
Director,  Civilian  Supply  Division: 

Leon  Henderson ;  information  spe- 
cialist, Ronald  Van  Tine. 

Director,  Materials  Division:  W.  L. 
Batt ;  information  specialist,  Rus- 

sell Hogan. 
Division  of  Industry  Operations 

Chief,  Bureau  of  Industrial  Conserva- 
tion: Lessing  J.  Rosenwald ;  infor- 

mation, Charles  Wood. 
Chief,  Bureau  of  Priorities:  C.  H. 

Matthiessen  Jr. ;  information, 
Charles  Noyes. 

Chief,  Bureau  of  Industry  Advisory 
Committees:  T.  Spencer  Shore ;  in- 

formation, John  Moutoux. 
Chief,  Bureau  of  Field  Operations:  L. 

E.  Scriven. 
Chief,  Bureau  of  Governmental  Re- 

quirements: Maury  Maverick  ;  infor- 
mation, Hobart  Rowan. 

Chief,  Bureau  of  Industry  Branches: 
Philip  D.  Reed  ;  infoi-mation,  Charles 
Noyes. 

Bureau  of  Industry  Branches 

Chief,  Communications  Branch:  Leigh- 
ton  Peebles.  Director  of  radio  sec- 

tion :  Frank  H.  Mcintosh.  Director 
of  telegraph  section :  William  F. 
Sloan.  Director  of  telephone  section  : 
Bruce  H.  McCurdy. 

• 

OFFICE  OF  SCIENTIFIC 
RESEARCH  AND  DEVELOPMENT 

1530  P  St.,  N.W. 
Republic  7500 

Director:  Vannevar  Bush,  Carnegie Institute. 
Executive  Secretary:  Dr.  Irvin  Stew- art. 

Senior  Administrative  Officer:  Cleve- land Norcross. 
Advisory  Council:  Dr.  Vannevar  Bush, 

chairman ;  Dr.  J.  C.  Hunsaker, 
chairman.  National  Advisory  Com- 

mittee for  Aeronautics ;  Dr.  J.  B. 
Conant,  chairman.  National  Defense 
Research  Committee ;  Dr.  A.  W. 
Richards,  chairman.  Committee  on 
Medical  Research ;  Harvey  H. 
Bundy,  Army  Representative ;  Rear 
Admiral  J.  A.  Furer,  Navy  Repre- sentative. 

Committee  on  Medical  Research:  Dr. 
A.  N.  Richards,  University  of  Penn- 

sylvania, chairman ;  Dr.  Lewis  H. 
Weed,  Johns  Hopkins  Medical 
School,  vice  chairman ;  Dr.  L.  R. 
Thompson,  Federal  Security  Agen- 

cy; Dr.  A.  E.  Dochez,  Columbia 
University  ;  Dr.  A.  Baird  Hastings, 
Harvard  University ;  Col.  James 
Stevens  Simmons,  Army  Represen- 

tative ;  Rear  Admiral  Harold  W. 
Smith,  Navy  Representative ;  Dr. 
Irvin  Stewart,  executive  secretary. 

national  Defense  Research  Commit- 
tee: Dr.  J.  B.  Conant.  Harvard, 

chaii-man ;  Dr.  Richard  C.  Tolman, California  Institute  of  Technology, 
vice-chairman ;  Dr.  Carl  Compton, 
Massachusetts  Institute  of  Tech- 

nology ;  Conway  P.  Coe,  Commis- 
sioner of  Patents ;  Roger  Adams, 

University  of  Illinois ;  Maj.  C.  C. 
Williams,  Army  Representative ; 
Capt.  Lybrand  P.  Smith,  Navy  Rep- 

resentative ;  Dr.  Irvin  Stewart, 
executive  secretary. 

• 
OFFICE  OF  DEFENSE 
TRANSPORTATION 

Interstate  Commerce  Commission  BIdg. 
Republic  7500 

Director:  Joseph  B.  Eastman. 
Executive  Assistant:  Joseph  L.  White. 
Administrative     Officer:     Simon  C. 

Skeels. 
Office  Man  ager:  Mrs.  Mildred  G.  Sims. 
Information  Chief:  Bryant  Putney. 

WAR  MANPOWER  COMMISSION 
Social  Security  BIdg.,  Republic  6530 

Memhers:  Paul  V.  McNutt,  Federal 
Security  Administrator,  chairman  ; 
Donald  M.  Nelson,  chairman.  War 
Production  Board ;  James  V.  For- 
restal.  Under  Secretary  of  the 
Navy ;  Goldthwaite  H.  Dorr,  repre- 

senting the  War  Dept. ;  Secretary  of 
Agriculture  Claude  R.  Wickard ; 
Secretary  of  Labor  Frances  Per- 

kins ;  Brig.  Gen.  Lewis  B.  Hershey, 
director  of  National  Selective  Serv- 

ice ;  Arthur  S.  Fleming,  Civil  Serv- 
ice Commission ;  Wendell  Lund, 

representing  labor-production  divi- sion of  War  Production  Board. 
Vice  Chairman:  Fowler  Harper. 
Executive  Assistant:  Arthur  Altmeyer. 

BOARD  OF  ECONOMIC 
WARFARE 

Dept.  of  Commerce  BIdg. 
District  2200 

Chairman:  Henry  Wallace,  Vice-Presi- dent of  the  United  States. 
Executive  Director:  Milo  Perkins. 
Assistant  Executive  Director  in  Charge 

of  Office  of  Exports:  Col.  Royal  B. Lord. 

Assistant  Executive  Director  in  Charge 
of  Office  of  Imports:  Morris  Rosen- thald. 

Assistant  Executive  Director  in 
Charge  of  Economic  Warfare  An- alysis: William  T.  Stone. 

Chief,  Export  Control  Branch:  Col.  F. 
R.  Kerr. 

General  Counsel:  Monroe  Oppen- heimer. 
Administrative  Officer:  David  B. 

Vaughn. 
Chief,  Information  Section:  AVilliam 

R.  McAndrews ;  assistant,  Richard Blaisdell. 

OFFICE  OF  GOVERNMENT 
REPORTS 

(Executive  Office  of  the 
President) 

Pennsylvania  Ave.  between 
14th  &  15th  Sts. 
Executive  3300 

Director:  Lowell  Mellett. 
Assistant  Director:  Katherine  C. 

Blackburn. 
Assistant  Director:  Addison  G.  Foster. 
Executive  Officer:  Philip  C.  Hamblet. 
Chief,  United  States  Information  Serv- ice: Harriet  M.  Root. 
Chief,  Division  of  Press  Intelligence: Charlotte  J.  Hatton. 
Deputy  Coordinator,  Motion  Pictures: Arch  Mercy. 

Holly ivood  Liaison:  Nelson  Poynter 
(acting). 

Special  Assistant  to  Director  (Ra- dio ) :  Robert  I.  Berger, 

NATIONAL  RESOURCES 
PLANNING  BOARD 

State  Dept.  BIdg. 
Executive  3300 

.Members:  Frederic  A.  Delano,  chair- 
man ;  Charles  E.  Merriam,  vice- 

chairman  ;  George  F.  Yantis. 
Advisers:  Henry  S.  Dennison,  Beard- 

sley  Ruml. 
Director:  Charles  W.  Elliot. 
Assistant  Directors:  Thomas  C.  Blais- 

dell Jr.,  Ralph  J.  Watkins,  Frank W.  Herring. 
Executive  Officer:  Harold  Merrill. 
Information  and  Publications:  Lloyd George. 

COORDINATOR  OF 
INFORMATION 
25th  &  E  Sts. 
Executive  6100 

New  York:  270  Madison  Ave. 

San  Francisco:  333  Mont'ery  St. 

Coordinator  of  Information:  William 
.1.  Donovan. 

Deputy  Coordinators:  Robert  Sher- 
wood, James  P.  Baxter,  Elmo  B. 

Roper  Jr. 
Director,  Foreign  Information  Serv- ice: Robert  Sherwood. 
Director,  Research  d  Analysis  Branch: 

James  P.  Baxter. 
Chairman,  Planning  Committee:  Elmo 

B.  Roper  Jr. 
Liaison  Officer:  William  Kimbel. 
Executive  Officer:  Thomas  G.  Early. 
Associate  Director,  Foreign  Informa- 

tion Service:  Nelson  P.  Poynter. 
Assistant  to  Director:  Joseph  Barnes 

(New  York). Director  of  Pictures  £  Publications 
Division:  Edward  Stanley. 

Directors  of  Radio  Division:  Murry 
Brophy,  Paul  West. 

Director,  News  Division:  Irving 
Pflaum. 

San  Francisco  Office:  Warren  Pierce. 

TREASURY  DEPARTMENT 

15th  St.  &  Pennsylvania  Ave. 
National  6400 

Secretary  of  the  Treasury:  Henry 
Morgeuthau  Jr. 

Under  Secretary:  Daniel  W.  Bell. 
Assistant  Secretary  in  Charge  of  Cus- 

toms, Narcotics  d  Secret  Service: 
Herbert  E.  Gaston. 

Assistant  Secretary:  John  L.  Sullivan. 
Commissioner  of  Internal  Revenue: 

Guy  T.  Helvering. 
Comptroller  of  Currency:  Preston  De- lano. 

Chief,  Secret  Service  Division:  Frank 
.1.  Wilson. 

Director,  Bureau  of  The  Mint:  Nellie 
Tayloe  Ross. General  Counsel:  Edward  H.  Foley  Jr. 

Director  of  Press  Relations:  Charles 
Schwarz. Executive  Director  War  Savings  Staff: 
Eugene  W.  Sloan. 

Director  of  Press  &  Radio  for  W ar 
Savings  Staff:  Vincent  F.  Callahan. 

Chief  of  Radio  Section,  War  Savings 
Staff:  Charles  Gilchrest. 

Staff  of  Radio  Section:  Majorie 
Spriggs,  Emerson  Waldman,  Ruth 
Girard,  Mortimer  Millman,  William 
S.  Rainey,  Lloyd  Dunning. 

DEPARTMENT  OF  STATE 

17th  St.  &  Pennsylvania  Ave. 

Republic  5600 

Secretary  of  State:  Cordell  Hull. 
Undersecretary  of  State:  Sumner 

Welles. 
Assistant  Secretaries  of  State:  Adolf 

A.  Berle  Jr.,  Breckinridge  Long, 
Dean  C.  Acheson,  G.  Howland Shaw. 

Chief  of  Division  of  International Communications :  Thomas  Burke. 
Telecommunications  Section:  Francis 

Colt  DeWolf,  Joseph  T.  Keating, 
Harvey  B.  Otterman. 

Chief  of  Division  of  Cultural  Rela- 
tions: Charles  A.  Thompson;  as- sistant (radio),  John  M.  Begg. 

Chief  of  Division  of  Current  Informa- 
tion: Michael  ,T.  McDermott ;  as- 

sistants, Howard  Bucknell  Jr.,  Rob- ert T.  Pell,  John  Dreier. 
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We're  synonymous  with  Success. 

We're  tonic  to  jaded  programs  and  bait 
for  local  accounts. 

Our  native  habitat  is  Lang- Worth  from 
whence  we  spring,  on  command,  to  capture 

and  hold  Radio  listeners. 

We're  a  small  but  honored  section  of  the 
Lang- Worth  Artist  Group. 

What's  Our  Names.^ 

111)  R...  M  

Lang-Worth  Feature  Programs,  Incorporated 
420  Madison  Avenue,  New  York,  N.  Y. 

I..  H. 
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WAR  DEPARTMENT 
Constitution  Ave.  at  20th  St. 

Republic  6700 

Secretary  of  War:  Henry  L.  Stimson. 
Under  Secretary  of  War:  Robert  P. 

Patterson. 
Assistant  Secretary  of  War:  John  J. 

McCloy. 
Assistant  Secretary  of  War  for  Air: 

Robert  A.  Lovett. 
Army  Chief  of  Staff:  Gou.  George  C. 

Marshall. 
Services  of  Supply:  Lt.  Gen.  B.  B. 

Somervell. 
Army  Ground  Forces:  Lt.  Gen.  L.  J. 

McNair. 
Army  Air  Forces:  Lt.  Gen.  H.  H. 

Arnold. 
Selective  Service  System:  Maj.  Gen. 

Lewis  B.  Hershey. 
Army  Specialist  Corps:  Dwight  F. 

Davis,  director  general. 
Army  Signal  Corps:  Maj.  Gen.  Daw- 

son Olmstead,  chief  signal  officer ; 
assistant  and  executive  officer,  Col. 
James  A.  Code  Jr. ;  assistant  execu- 

tive officer,  Col.  Arthur  J.  Wehr ; 
assistant,  Maj.  James  W.  Baldwin. 

Adjutant  General:  Maj.  Gen.  James 
A.  Ulio. 

Provost  Marshal  General:  Maj.  Gen. 
Allen  W.  Gullion. 

Judge  Advocate  General:  Maj.  Gen. 
Myron  C.  Cramer. 

Chief  of  Special  Services:  Brig.  Gen. 
F.  H.  Osborne ;  executive  officer. 
Special  Services  Branch,  Col.  A.  W. 
Roshe ;  radio  director.  Special  Serv- 

ices Branch,  Maj.  Gordon  Hitten- mark. 
Chief  of  Army  Chaplains:  Brig.  Gen. 

William  R.  Arnold. 

Bureau  of  Public  Relations 

Director:  Maj.  Gen.  A.  D.  Surles. 
Assistants  to  the  Director:  Col.  R.  B. 

Lovett,    Col.    J.    T.    Taylor,  Col. 
Walter  Wells  (in  charge  New  Yorlv 
office) . 

Chief,  Radio  Branch:  Lt.  Col.  E.  M. 
Kirby.* 

Chief,  New  York  Office,  Radio  Branch, 
521  Fifth  Ave.:  R.  C.  Coleson. 

Administrative  Executive:  Brooks 
Watson. 

Executive  Officer  &  Educational  Direc- 
tor: Maj.  Harold  W.  Kent. 

Agency  &  Advertiser  Liaison:  John 
Cullom. 

Program  Consultant:  Louis  G.  Cowan. 
Director,  Neivs  &  Special  Events  Sec- tion: Jack  Harris. 
News  Editor,  News  &  Special  Events 

Section:  J.  N.  Bailey. 
Director,  Program  d  Script  Section: 

Capt.  Edwin  P.  Curtin. 
Intelligence  d  Analysis  Branch:  Lit. 

Col.  Curtis  Mitchell. 
Planning  &  Liaison  Branch:  Col.  R. 

E.  Dupuy. 
Pictorial  Branch:  Col.  W.  M.  Wright. 
Press  Branch:  Col.  Stanley  J.  Grogan. 
Publication    &    Special  Assignment 

Branch:  Lt.  Col.  D.  P.  Page. 
Review  Branch:  Col.  Falkner  Heard. 
War  Section:  Lt.  Col.  F.  V.  Fitz- 

Gerald. 
Administration:  Lt.  Col.  V.  F.  Shaw. 

*Telephone  calls  to  Radio  Branch  should be  directed  to  the  Branch  rather  than  indi- 
vidual personnel. 

Public  Relations  Officers 

First  Army  d  Eastern  Defense  Com- 
mand, Governor's  Island,  New  York : Lt.  Col.  E.  J.  F.  Glavin.  Second 

Army,  76  Court  Ave.,  Memphis : 
Lt.  Col.  Robert  A.  Griffin.  Third 
Army,  Smith- Young  Tower,  San Antonio:  Lt.  Col.  W.  C.  DeWare. 
Fourth  Army  d  Western  Defense 
Command,  The  Presidio,  San  Fran- 

cisco :  Maj.  Charles  H.  Titus  (act- 
ing). 

First  Corps  Area,  808  Commonwealth 
Ave.,  Boston :  Maj.  Russell  H. 
Sweet. 

Second  Corps  Area,  Governor's  Island, New  Yorlv. 
Third  Corps  Area,  U.  S.  Post  Office, 

Baltimore  :  Lt.  C3ol.  James  P.  Whar- 
ton. 

Fourth  Corps  Area,  Post  Office  Build- 
Atlanta  :  Col.  Stacy  Knopf. 

Fifth  Corps  Area,  Fort  Hayes,  Colum- 
bus, O. :  Capt.  B.  L.  Nelson. 

Sixth  Corps  Area,  Post  Office  Bldg., 
Chicago  :  Lt.  Collis  L.  Jordan. 

Seventh  Corps  Area,  Federal  Bldg., 
Omaha  :  Maj.  Robert  W.  Reed. 

Eighth  Corps  Area,  Fort  Sam  Hous- 
ton, Tex. :  Lt.  Col.  Royden  William- son. 

Ninth  Corps  Area,  Fort  Douglas, 
Utah:  Lt.  A.  E.  Gilbert. 

NOTE:  Because  of  rapid  turnover  in 
personnel,  it  is  suggested  that  communi- cations to  the  various  Armies  or  Corps 
Areas  be  addressed  simply  to  "Public  Re- 

lations Officer  in  charge  of  Radio"  rather than  an  individual. 

DEPARTMENT  OF  JUSTICE 

Dept.  of  Justice  Bldg. 
Republic  8200 

Attorney  General:  Francis  Biddle. 
Assistant  to  the  Attorney  General: 

James  Rowe  Jr. 
Solicitor  General:  Charles  Fahy. 
Assistant  Attorneys  General:  Thur- 
man  Arnold,  Anti-Trust  Division ; 
Francis  Shea,  Claims  Division ; 
Norman  Littell,  Lands  Division ; 
Wendell  Berge,  Criminal  Division ; 
Samuel  Clark  Jr.,  Tax  Division ; 
Paul  P,  Rao,  Customs  Division 
(New  York). 

Chief,  Special  Defense  Unit:  Law- rence M.  C.  Smith. 
Director,  Federal  Bureau  of  Investi- 

gation: J.  Edgar  Hoover. 
Director  of  Public  Relations:  M.  B. 

Gilfond ;  assistants,  Charles  Mal- 
colmson,  Cabell  Phillips. 

• 
FEDERAL  BUREAU  OF  INVESTIGATION 

Republic  7100 
Director:  J.  Edgar  Hoover. 
Assistants  to  the  Director:  Clyde  A. 

Tolson,  Edward  A.  Tamm. 
Assistant  Directors:  Hugh  H.  Clegg, 

W.  Richard  Glavin,  D.  Milton  Ladd, 
Louis  B.  Nichols,  Stanley  J.  Tracy. 

Director  of  Public  Relations  of  Dept. 
of  Justice:  M.  E.  Gilfond;  assist- 

ants, Charles  Malcolmson,  Cabell Phillips. 

POSTOFFICE  DEPARTMENT 
Pa.  Ave.  between 

12th  &  13th  Sts.,  N.W. 
District  5360 

Postmaster  General:  Frank  C.  Walker. 
First  Assistant  Postmaster  General: 

Ambrose  O'Connell. 
Second  Assistant  Postmaster  General: 

Smith  W.  Purdum. 
Third  Assistant  Postmaster  General: 
Ramsey  S.  Black. 

Fourth  Assistant  Postmaster  General: 
Walter  Myers. 

Director  of  Press  Relations:  Harold 
F.  Ambrose ;  associate,  Ike  Gregg. 

BUREAU  OF  THE  BUDGET 
17th  St.  &  Pennsylvania  Ave. 

Executive  3300 

Director:  Harold  D.  Smith. 
Assistant  Director:  Wayne  Coy. 
General  Counsel:  Edward  G.  Kemp. 

DEPARTMENT  OF  THE  NAVY 

18th  &  Constitution  Ave. 

Republic  7400 

Secretary  of  the  Navy:  Frank  Knox. 
Under  Secretary  of  the  Navy:  James 

V.  Forrestal. 
Assistant    Secretary    of    the  Navy: 

Ralph  A.  Bard. 
Assistant  Secretary  for  Air:  Artemus 

L.  Gates. 
Commander  in  Chief,  U.  S.  Fleet,  and 

Chief  of  Naval  Operations:  Adm. Ernest  J.  King. 
Chief,  Radio  Liaison  Division:  Rear 

Admiral    Theodore     Stanford  C. 
Cooper. 

Chief,  Intelligence  Division:  Rear  Ad- miral Theodore  S.  Wilkinson. 
Director  of  Naval  Communications: 

Capt.  Joseph  R.  Redman. 
Commandant,  U.  S.  Coast  Guard: 

Vice  Admiral  Russell  R.  Waesche ; 
Public  Relations  Officer,  Capt.  Ellis 
Reed-Hill. 

Chief,  Bureau  of  Navigation:  Rear 
Admiral  Randall  Jacobs. 

Chief,  Bureau  of  Yards  and  Docks: 
Rear  Admiral  Ben  Moreell. 

Chief,  Bureau  of  Ordnance:  Rear  Ad- miral W.  H.  P.  Blandy. 
Chief,  Bureau  of  Ships:  Rear  Admiral 

Samuel  M.  Robinson. 
Chief,  Bureau  of  Supplies  and  Ac- counts: Rear  Admiral  Ray  Spear. 

Chief,  Bureau  of  Medicine  and  Sur- 
gery: Rear  Admiral  Ross  T.  Mc- Intire,  Surgeon  General,  USN. 

Chief,  Bureau  of  Aeronautics:  Rear 
Admiral  John  H.  Towers. 

Judge  Advocate  General:  Rear  Admi- 
ral W.  B.  Woodson. 

Director,  Naval  Research:  Rear  Ad- miral Harold  G.  Bowen. 
Commandant,  U.  S.  Marine  Corps:  Lt. 

Gen.  Thomas  Holcomb. 

Office  of  Public  Relations 
Director:  Rear  Admiral  Arthur  J. 

Hepburn. Assistant  Director:  Capt.  Leland  P. 
Lovette. 

Special  Assistant  to  Secretary  of  the 
Navy:  Frank  E.  Mason. 

Chief,  Press  Section:  Lt.  Comdr.  Paul 
C.  Smith. 

Chief,  Pictorial  Section:  Lt.  Comdr. E.  J.  Long. 

Chief,  Motion  Picture  Section:  Lt. Alan  Brown. 
Chief,  Naval  Districts  Section:  Lt. 

Comdr.  W.  A.  Bernrieder. 
Chief,  Analysis  Section:  Comdr.  W. 

M.  Galvin. 
Chief,  Magazine  Section:  Lt.  Comdr. 

V.  F.  Blakeslee. 
Chief,  Industrial  Incentive  Section: 

Rear  Admiral  Henry  A.  Wiley. 
Chief,  Government  Liaison  Section: 

Comdr.  W.  M.  Galvin. 
Radio  Section:  J.  Harrison  Hartley, 

chief;  Lt.  Charles  E.  Dillon,  execu- 
tive officer ;  Lt.  Donald  H.  Saund- 

ers ;  Lt.  John  P.  Moore.  New  York 
branch,  580  Fifth  Ave :  Lt.  M.  A.  S. 
Reichner. 

Public  Relations  Officers 
Naval  Districts 

Navy  Yard,  Washington :  Lt.  Francis 
J.  Loveless. 

First  Naval  District,  150  Causeway 
St.,    Boston:    Lt.    Comdr.    H.  A. Ellis. 

Third  Naval  District,  90  Church  St., 
New  York  City:  Lt.  Comdr.  John 
T.  Tuthill. 

Fourth  Naval  District,  1315  Walnut 
St.,  Philadelphia  :  Lt.  Comdr.  Joseph 
L.  Tinney ;  U.  S.  Naval  Training 
Station,  Lakehurst,  N.  J.,  Lt.  Frank 
A.  Petrie. 

Fifth  Naval  District,  Norfolk,  Va. : 
Lt.  Comdr.  Wilson  Starbuck  ;  U.  S. 
Naval  Air  Station,  Elizabeth  City, 
N.  C,  Lt.  Clyde  E.  Schetter. 

Sixth  Naval  District,  Peoples  Bldg., 
Charleston,  S.  C. :  Lt.  Peyton  T. Anderson  Jr. 

Seventh  Naval  District,  Key  West, 
Fla. :  Lt.  William  Pepper. 

Eighth  Naval  District,  Federal  Bldg., 
New  Orleans :  Lt.  Tyrrell  Krum ; 
U.  S.  Naval  Air  Station,  Corpus 
Christi,  Tex.,  Lt.  A.  B.  Windham; 
U.  S.  Naval  Air  Station,  Pensacola, 
Fla.,  Lt.  James  T.  Bingham. 

Ninth  Naval  District,  Great  Lakes, 
111. :  Lt.  Comdr.  R.  A.  Brown  ;  Chi- 

cago, 33  No.  Michigan  Ave.,  Lt.  R. 
C.  McKee;  Detroit,  130  W.  Larned 
St.,  Ensign  E.  R.  Grace  Jr. ;  In- 

dianapolis, 30th  St.  at  White  River, 
Ensign  J.  T.  Barnett ;  Minneapolis, 
Northwestern  Bank  Bldg.,  Ensign 
Abbott  Washburn ;  St.  Louis,  New 
Federal  Bldg.,  Lt.  James  C.  Doug- lass; Kansas  City,  Dwight  Bldg., 
Lt.  James  S.  McAtee. 

Tenth  Naval  District,  San  Juan,  P. 
R. :  Lt.  Comdr.  Harwood  Hull. 

Eleventh  Naval  District,  San  Diego, 
Cal. :  Lt.  Comdr.  B.  R.  Anderson ; 
Los  Angeles,  Van  Nuys  Bldg.,  Lt. 
Comdr.  A.  J.  Bolton ;  Naval  Operat- 

ing Base,  San  Pedro,  Cal.,  Ensign Vernon  F.  Lyon. 
Ttoelfth  Naval  District,  Federal  Office 

Bldg.,  San  Francisco,  Cal. :  Capt. 
John  W.  Gates;  U.  S.  Naval  Air 
Station,  Alameda,  Cal.,  Ensign  Ken- neth Leake ;  U.  S.  Navy  Yard,  Mare 
Island,  Cal.,  Ensign  Dan  E.  Clark. 

Thirteenth  Naval  District,  Exchange 
Bldg.,  Seattle,  Wash. :  Lt.  Maynard 
B.  Jones  ;  Puget  Sound  Navy  Yard, 
Bremerton,  Wash.,  Lt.  Homer 
Jones  ;  Portland,  Ore.,  Wilcox  Bldg., 
Ensign  Philip  S.  Bladine. 

Fourteenth  Naval  District,  Honolulu, 
Hawaii:  Lt.  S.  B.  Riddick. 

Fifteenth    Naval    District,  Balboa, 
Canal  Zone :  Lt.  John  J.  Hurley. 

• 
U.  S.  MARINE  CORPS 

Republic  7400 
Commandant:  Lt.  Gen.  Thomas  Hol- 

comb. 
Assistajit  to  the  Commandant :  Maj. 

Gen.  Ralph  S.  Keyser. 
Director,  Division  of  Public  Relations: 

Brig.  Gen.  Robert  L.  Denig. 
Public  Relations  Officers,  Headquar- 

ters: Maj.  Gen'.  George  T.  Van  Der 
Hoef,  Lt.  Patrick  O'Sheel,  Lt.  Wil- liam P.  MeCahill,  Lt.  Charles 
Mathieu  Jr. 

Public  Relations  Officers 
Recruiting  Divisions  and  Bases 

Western  Recruiting  Division,  100  Har- 
rison St.,  San  Francisco  :  Maj.  John 

S.  Winch.  Capt.  Charles  R.  Payne. 
Southern  Recruiting  Division,  Atlanta 

National  Bldg.,  Atlanta:  Maj.  Meigs 
O.  Frost. 

Eastern    Recruiting    Division,  1700 
Sansom    St.,    Philadelphia :  Capt. 
Bemsen  J.  Cole. 

Central    Recruiting   Division,    U.  S. 
Court  House  Bldg.,  Chicago  :  Capt. 
John  V.  Sandberg. 

Quantico,  Va.:  Lit.  Col.  Carleton  Penn. 
San   Diego,    Cal.:    Capt.   Robert  P. 

White. 
New  River,  N.  C:  Maj.  L.  B.  Hauley. 

• 

U.  S.  COAST  GUARD 
Pennsylvania  Ave.  &  13th,  N.  W. 

Republic  7400 
Commandant:  Viee-Admiral  Russell  R. 

Waesche. 
Administrative  Assistant:  John  P.  My- ers Jr. 
Assistant  Commandant  and  Chief  Op- 

erations Officer:  Rear  Admiral  L. Toumlin  Chalker. 

Communications  Officer:  Comdr.  Jo- seph F.  Farley. 
Engineer  in  Chief  and  Chief,  Materiel 

Division:  Rear  Admiral  Harvey  F. 
Johnson. 

Chief,    Radio    Engineering  Section: 
Comdr.  Irwin  L.  Gill. 

Public  Relations  Officer:  Capt.  Ellis 
Reed-Hill;  assistant,  R.  C.  Smith. 

{Continued  on  page  58) 
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SHIPS!  ALUMINUM! 

AIRPLANE  PARTS! 

Wartime  industry  is  revolutioniz- 

ing buying  power! 

More  listeners  .  .  .  more  hours  of 

listening  ...  vast  increases  in 

spendable  income . . .  have  created 

a  BONANZA  MARKET  FOR 

SPOT  ADVERTISERS  ...  in  the 

primary  area  of  . . . 

PORTLAND,  OREGON 



I 
NO.  1  STATION  IN  A  NO.  1  MARKET  .  .  .  KOIN  OFFERS  THESE 

PLUS  VALUES  AT  NO  INCREASE  IN  ADVERTISING  RATES 

For  the  past  several  years  surveys  have  shown  KOIN  con- 

sistently in  top  audience  position.  For  example,  last  win- 

ter's five  month  Hooper  placed  KOIN  first  among  Port- 

land's six  stations  with  an  average  audience  of  40%  of 
all  listeners. 

PRESTIGE  UNLIMITED 

KOIN'S  long  established  community  service  and  program 
prestige  is  now  augmented  by  its  all-out  war  effort  in- 

cluding the  local  production  of  such  weekly  programs  as 

"Spotlight  on  Victory",  "Wartime  Women"  (nightly), 

"Stop,  Look  and  Listen",  "State  of  Oregon  Reports", 
"What  Price  Freedom"  and  "Fall  Out  For  Fun". 

NOW  OPERATING  24  HOURS  DAILY 

To  better  serve  the  community  and  because  of  greatly 

increased  early  and  late  listening  (due  to  swing  shifts, 

etc.)  KOIN  now  broadcasts  continuously  around  the  clock. 

The  CBS  outlet 

for  Oregon  and 

So.  Washington 
• 

!REE  &  PETERS,  INC. 

National 

Representatives 

NOTE  .  .  .  Estimate  of  payroll  increase 
is  bared  on  actual  figures  furnished  by 
Oregon's  State  Industrial  Accident  Com- 

mission .  .  .  Population  estimate  by 
Works  Progress  Administration. 

1/  1^2^ 



U.  S.  NAVAL  OBSERVATORY 
Massachusetts  Ave. 

Decatur  2723 

Superintendent:  Capt.  J.  F.  Hellweg, 
USN,  Retired. 

Assistant  to  the  Superintendent:  Capt. 
V.  K.  Coman,  USN,  Retired. 

Chief  Clerk:  L.  Neely. 

DEPARTMENT   OF  THE 
INTERIOR 

C  St.  between  18th  &  19th,  N.W. 
Republic  1820 

Secretary  of  the  Interior:  Harold  L. 
lekes. 

Under  Secretary  of  the  Interior:  John 
J.  Dempsey. 

First  Assistant  Secretary  of  the  In- 
terior: E.  K.  Burlew. 

Assistant  Secretary  of  the  Interior: 
Oscar  L.  Chapman. 

Solicitor:  Nathan  R.  Margold. 
Director  of  Information:  Walton  Ons- 

low (acting)  ;  assistant  to  the  di- 
rector, Harry  B.  Gauss. 

Director  of  Radio  Section:  Shannon 
Allen. 

Chief  of  PiMications  Section:  John 
N.  Ady. 

Chief  of  Photographic  Section:  Ray  B. Dame. 
Commissioner,  General  Land  Office: 

Fred  W.  Johnson. 
Commissioner,  Office  of  Indian  Affairs: 
John  Collier ;  field  representative, 
Floyd  W.  LaBouche. 

Director,  Geological  Survey:  W.  C. 
Mendenhall. 

Commissioner,  Bureau  of  Reclama- 
tion: John  C.  Page;  information  di- 

rector, H.  B.  Lineweaver  (acting). 
Director,  National  Park  Service:  New- 

ton B.  Drury ;  editor-in-chief,  Isa- 
belle  F.  Story. 

Director,  Bureau  of  Mines:  R.  R.  Say- 
ers ;  information  director,  Allen 
Sherman. 

Director,  Grazing  Service  (Salt  Lake 
City)  :  R.  H.  Rutledge ;  information 
chief,  John  Q.  Peterson. 

Director,  Bituminous  Coal  Division: 
Dan  H.  Wheeler  (acting)  ;  informa- 

tion chief,  Leonard  W.  Mosby. 
Director,  Fish  £  Wildlife  Service:  Ira 

N.  Gabrielson ;  information  chief. 
Col.  H.  P.  Sheldon. 

Director,  Division  of  Territories  & 
Island  Possessions:  Guy  J.  Swope. 

b^Ffee  OF  PETROLEUM 
COORDINATOR  FOR  WAR 

Republic  1820 
Petroleum    Coordinator:    Harold  L. 

Ickes. 
Deputy  Petroleum  Coordinator:  Ralph 

K.  Davies. 
Executive  Officer:  Stanley  W.  Crosth- wait. 
Chief  Counsel:  J.  Howard  Marshall. 
Chief,  Information  Division:  Gordon 

AV.  Sessions. 

DEPT.  OF  AGRICULTURE 

14th  St.  &  Independence,  S.W. 
Republic  4142 

Secretary  of  Agriculture:  Claude  R. 
Wickard. 

Under  Secretary  of  Agriculture:  Paul 
H.  Appleby. 

Assistant  Secretary  of  Agriculture: 
Grover  B.  Hill. 

Director  of  Information:  Morse  Salis- 
bury. 

Assistant  Directors  of  Information: 
Duncan  Wall,  Keith  Himebaugh. 

Chief,  Radio  Service:  Wallace  L.  Kad- 
derly. 

Chief,  Press  Service:  Whitney  Tharin. 
Chief,  Division  of  Publications:  Dr. 

M.  C.  Merrill. 
Solicitor:  Robert  H.  Shields. 
Coordinator,  Office  of  Land  Use  Co- ordination :  Ernest  H.  Wiecking 

(acting). 
Director  of  Personnel:  T.  Roy  Reid. 
Director,  Extension  Service:  M.  L. 

Wilson ;  chief  information  officer, 
L.  A.  Schlup. 

Director,  Office  of  Foreign  Agricul- 
tural Relations:  Leslie  A.  Wheeler; 

head,  information  section,  J.  Clyde 
Marquis. 

Director,  Office  of  Agricultural  War 
Relations:  M.  Clifford  Townsend ; 
information  officer,  Harold  Lewis. 

Administrator,  Agricultural  Adjust- 
ment &  Conservation  Administra- 

tion: Dillon  S.  Myer  (acting)  ;  in- 
formation chief,  Wayne  Darrow ; 

radio  officer,  Ray  Heinen. 
Chief,  Agricultural  Adjustment  Agen- 

cy: Fred  A.  Wallace. 
Chief,  Soil  Conservation  Service: 
Hugh  H.  Bennett. 

Manager,  Federal  Crop  Insurance 
Corp.:  Lee  C.  Smith. 

Chief,  Sugar  Division:  Joshua  A. 
Bernhardt. 

Administrator,  Agricultural  Marketing 
Administration:  Roy  F.  Hendrick- 
son ;  information  eliief,  Arthur  C. 
Bartlett ;  chief,  radio  section,  E.  J. 
Rowell. 

Administrator,  Agricultural  Research 
Administration:  E.  C.  Auchter ;  in- 

formation coordinator,  Gove  Ham- bidge. 
Chief,  Agricultural  Chemistry  and  En- 

gineering: Henry  G.  Knight;  infor- 
mation chief,  Frank  L.  Teuton. 

Chief,  Bureau  of  Animal  Industry: 
John  R.  Mohler ;  information  chief, 
Dallas  S.  Burch. 

Chief,  Bureau  of  Dairy  Industry:  O. 
E.  Reed ;  information  chief,  L.  S. 
Richardson. 

Chief,  Bureau  of  Entomology  &  Plant 
Quarantine:  P.  M.  Annand ;  infor- mation chief,  J.  A.  Hyslop. 

Chief,  Bureau  of  Home  Economics: 
Louise  Stanley ;  information  chief, 
Ruth  Van  Deman. 

Chief  of  Plant  Industry:  R.  M.  Salter; 
information  chief,  E.  G.  Moore. 

President,  Commodity  Credit  Corp.: 
J.  B.  Hutson ;  information  chief. 
Read  Dunn. 

Governor,  Farm  Credit  Administra- 
tion (Kansas  City):  A.  G.  Black; 

information  chief,  E.  B.  Reid  ;  radio 
officer.  Clay  Mobley. 

Administrator,  Farm  Security  Admin- 
istration: C.  B.  Baldwin;  informa- 

tion chief,  J.  H.  Bryan. 
Chief,  Forest  Service:  Barle  H.  Clapp  ; 

information  chief,  Dana  Parkinson  ; 
radio  officer,  C.  E.  Randall. 

Administrator,  Rural  Electrification 
Administration  (St.  Louis)  :  Harry 
SlatteiT ;  information  chief,  Allyn 
Walters  (acting). 

DEPT.  OF  COMMERCE 
14th  St.  bet.  Constitution  &  E 

District  2200 

Secretary  of  Commerce:  Jesse  Jones. 
Under  Secretary  of  Commerce:  Wayne 

Chatfield  Taylor. 
Assistant  Secretary  of  Commerce: 

Robert  H.  Hinckley. 
Chief  of  Division  of  Current  Informa- tion: Clarence  G.  Marshall. 
Assistant  Chief  of  Division  of  Current 

Information:  Alfred  O'Leary. 

BUREAU  OF  THE  CENSUS 
Department  of  Commerce  BIdg. 

Sultland,  Md. 

Director:  James  C.  Capt. 
Assistant  Directors:  Dr.  Vergil  D. 

Reed,  Howard  H.  McClure. 
Chief,  Division  of  Information  &  Pub- lications: Frank  R.  Wilson. 

BUREAU  OF  FOREIGN  AND 
DOMESTIC  COMMERCE 

Department  of  Commerce  BIdg. 
District  2200 

Director:  Carroll  L.  Wilson. 
Assistant    Director:     Grosvenor  M. Joues. 
Executive  Assistant  to  the  Director: 

O.  P.  Hopkins. 
Chief  Division  of  Information  and  Eco- 

nomic Information:  John  H.  Morse. 
Industrial  Consultant  (Radio,  Movies, 

Advertising) :  Nathan  D.  Golden. 

BUREAU  OF  STANDARDS 
Connecticut  Ave.  &  Upton  St. 

Woodley  1720 
Director:  Lyman  J.  Briggs. 
Assistant  Director  (Research  and 

Testing):  El  C.  Crittenden. 
Assistant  Director  (Commercia  I 

Standardization) :  A.  S.  McAllister. 
Chief  of  Radio  Section:  Dr.  J.  H.  Del- linger. 

U.  S.  WEATHER  BUREAU 
24th  &  M  Sts.,  N.W. 

Michigan  3200 
Chief:  Francis  W.  Reiehelderfer. 
Assistant   Chief,   Technical  Services: 

Charles  C.  Clark. 
Assistant  Chief,  Scientific  Services:  C. G.  Rossby. 

Chief,  Division  of  Station  Operations?^ 
Joseph  R.  Lloyd. 

Chief,  Division  of  Synoptic  Reports 
and  Forecasts:  Ivan  R.  Tannehill. 

U.  S.  COAST  AND  GEODETIC  SURVEY 
Department  of  Commerce  BIdg. 

District  2200 
Director:  L.  O.  Colbert. 
Assistant  Director:  J.  H.  Hawley. 
Principal  Electrical  Engineering  Di- 

rector: Herbert  G.  Dorsey. 
• 

U.  S.  PATENT  OFFICE 
Department  of  Commerce  BIdg. 

District  2200 
Also  Richmond,  Va. 

Commissioner  of  Patents:  Conway  P. 
Coe. 

First  Assistant  Commissioner:  Leslie Frazer. 

Assistant  Commissioners:  Henry  Van 
Arsdale,  Condor  C.  Henry. 

Solicitor:  W.  W.  Cochran. 
• 

CIVIL    AERONAUTICS  ADMINISTRATION 
Department  of  Commerce  BIdg. 

District  2200 

Administrator  of  Civil  Aeronautics: 
Charles  I.  Stanton  (acting). 

Chief  of  Communications  Division: Eugene  Sibley. 
Information  and  Statistics  Director: 

Roscoe  Wright ;  Fred  Hamlin  (act- 

ing). 

• 

CIVIL  AERONAUTICS  BOARD 

(Dept.  of  Commerce) 
District  2200 

Memhers:  L.  Welch  Pegue,  Chairman; 
George  P.  Baker,  Assistant  Chair- man ;  Oswald  Ryan  ;  H  a  r  1 1  e  e 
Branch ;  Edward  P.  Warner ;  G. 
Grant  Mason  Jr. 

Secretary:  Darwin  Charles  Brown. 
Information  Director:  Fred  Hamlin. • 

NATIONAL  INVENTORS  COUNCIL 

(Dept.  of  Commerce) 
Chairman:  Charles  F.  Kettering. 
Vice  Chairman:  Thomas  Midgley  Jr. 
Secretary:  Lawrence  Langner. 
Memhers:  George  Baekeland,  Rear 

Admiral  H.  G.  Bowen,  Conway  P. 
Coe,  William  D.  Coolidge,  Watson 
Davis,  Frederick  M.  Feiker,  Web- 

ster N.  Jones,  Brig.  Gen.  Earl  Mc- Farland,  Fin  Sparre,  Maj.  Gen.  W. 
H.  Tschappat,  Orville  Wright,  Fred Zeder. 

Director  of  Staff:  Thomas  R.  Taylor. 
Chief  Engineer:  Lt.  Col.  L.  B.  Lent. 

-  s 

RECRUITERS  for  Uncle  Sam  are  these  three  former  radio  men  who  are 
now  carrying  on  in  the  Army  Air  Force  and  utilizing  their  broadcasting 
ability  at  the  Gulf  Coast  Air  Corps  Training  Center  (1  to  r)  :  Pvt.  Joe 
Phipps,  onetime  KTBC,  Austin,  Tex.,  announcer;  Pvt.  Bill  Hodapp,  WGN, 
Chicago,  and  NBC  writer-producer  before  the  war;  Pvt.  Hal  Thompson, 
formerly  special  events  man  of  WFAA,  Dallas-  They  handle  recruiting 
programs,  portions  for  the  Army  Hour  and  phases  of  shortwaving  over- 

seas from  Randolph  Field,  Tex. 

DEPARTMENT  OF  LABOR 
14th  St.  &  Constitution 

Ave.,  N.W. 
Executive  2420 

Secretary  of  Labor:  Frances  Perkins. 
Assistant  Secretary  of  Labor:  Daniel W.  Tracy. 
Solicitor:  Warner  W.  Gardner. 
Director    of    Conciliation:    John  R. 

Steelman. 
Director  of  Division  of  Labor  Stand- ards: Verne  A.  Zimmer. 
Administrator  of  Wage  d  Hour  Di- vision: L.  Metcalfe  Walling. 
Commissioner  of  Labor  Statistics: Ford  Henrichs  (acting). 

Chief  of  Children's  Bureau:  Katherine F.  Lenroot. 
Director  of  Women's  Bureau:  Mary Anderson. 

For  wartime  directory  of 
Federal  independent  offices, 
agencies  and  establishments, 
as  distinguished  from  execu- tive offices  and  departments, 

see  pages  60-62. 
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im!EIt£^S  MOT  ANOTHER  LIKE  IT! 

The  giant  telescope  atop  Mount  Palomar  in  California  will  soon  afford  a  view 
of  the  heavens  which  was  once  believed  impossible. 

The  results  obtained  by  national  advertisers  who  use  WTIC  are  pretty  startling, 

too,  but  the  answer  is  very  simple.  WTIC's  primary  area  leads  the  nation 
with  a  per  family  spendable  income  which  is  66%  above  the  national  average.* 

Get  your  share  of  this  income  by  reaching  Southern  New  England's  friendly 
people  through  their  favorite  station  .  .  .  WTIC.  One  test  will  convince  you  that 

THERE'S  NOT  ANOTHER  LIKE  IT! 

*  Sales  Management,  April  10,  1942. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Red  Network  and  Yankee  Network 

Representatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  Son  Francisco 
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A  Wartime  Directory  of  the  Federal  Government 

Independent  Offices,  Agencies  and  Establishments 

THE  AERONAUTICAL 
BOARD 

Navy  Dept.  Bldg. 
Republic  7400 

Commanding  General,  Army  Air 
Forces:  Lieut.  Gen.  H.  H.  Arnold. 

Commanding  General,  Materiel  Com- 
mand, Army  Air  Forces:  Maj.  Gen. 

O.  P.  Echols. 
Memher  of  Operations  Division,  Gen- 

eral Staff,  Army:  Lt.  Col.  Ford  L. 
Fair. 

Chief  of  Bureau  of  Aeronautics,  Navy: 
Rear  Admiral  J.  H.  Towers. 

Head  of  Plans  Division,  Bureau  of 
Aeronautics,  Navy:  Capt.  R.  E. 
Davison. 

Memher  of  Plans  Division,  Naval 
Operations,  Navy:  Comdr.  R.  W. 
Morse. 

Secretary:  Jarvis  Butler. 

AMERICAN  RED  CROSS 
17th  Between  D  &  E  N.W. 

Republic  8300 

President:  Franklin  D.  Roosevelt. 
Chairman    of   Executive  Committee: 
Norman  H.  Davis. 

Vice- Chairman   for   Domestic  Opera- tions: James  L.  Feiser. 
Director  of  Puhlic   Information:  G. 

Stewart  Brown. 

Radio  Director:  Lamar  Kelley ;  as* sistant,  James  Hart. 

U.  S.  BOARD  OF  TAX 
APPEALS 

Constitution  Ave.  at  12th  St. 
National  5771 

Members:  J.  Edgar  Murdock,  chair- 
man ;  Charles  P.  Smith,  John  M. 

Stemhagen,  C.  Rogers  Arundell, 
Ernest  H.  Van  Fossan,  Etigene 
Black,  J.  Russell  Leech,  Bolon  B. 
Turner,  Arthur  J.  Mellott,  William 
W.  Arnold,  John  A^  Tyson,  Samuel 
B.  Hill,  Richard  L.  Disney,  Marion 
J.  Harron,  John  W.  Kern,  Clarence 
V.  Opper. 

Secretary:  Robert  C.  Tracy. 
Clerk:  Bertus  D.  Gamble. 
Reporter:  Mabel  M.  Owen. 

CIVIL  SERVICE  COMMISSION 
8th  &  F  Streets,  N.W. 

Republic  5711 

OFFICE  OF  CENSORSHIP 

Federal  Trade  Commission  Bldg. 
Executive  3800 

Director  of  Censorship:  Byron  Price. 
Assistant  to  the  Director:  Theodore  F. Koop. 

Assistant  Director  of  Censorship  {for 
radio):  J.  Harold  Ryan;  assistants, 
Stanley  Richardson,  Robert  K. 
Richards. 

Assistant  Director  of  Censorship  {for 
press):  John  H.  Sorrells,  assistants, 
Nat  R.  Howard,  William  Steven, 
Frank  C.  Clough,  William  H.  My- 
lander,  W.  Holden  White,  Frank 
Tighe,  Jack  Lockhart. 

Assistant  Director  {Chief  Cahle  &  Ra- 
dio Censor):  Capt.  H.  K.  Fenn, 

U.  S.  N. 
Assistant  Director  {Chief  Postal  Cen- 

sor):  Col.  W.  Preston  Corderman, 
U.  S.  A. 

Assistant  Director  {Chief  of  Reports 
Section):  A.  D.  Burford. 

Executive  Officer  {Chief  of  Adminis- 
trative Section):  James  F.  King. 

Censorship  Operating  Board:  Michael 
J.  McDermott,  chief.  Division  of 
Current  Information,  State  Dept. ; 
Herbert  E.  Gaston, '  Assistant  Sec- 

retary of  the  TreaSuty ;  Lt.  Col. 
Carter  W.  Clarke,  War  Dept.;  L. 
A.  Hince,  Federal  Bureau  of  In- 

vestigation ;  William  A.  Kenyon, 
Postoffice  Dept.;  Lt.  Darrel  St. 
Claire,  Navy  Dept. ;  Norman  Bax- 

ter, Assistant  to  the  Secretary  of 
Commerce ;  J.  C.  Foulis,  Board  of 
Economic  Warfare ;  Ernest  G. 
Draper,  member,  board  of  gover- 

nors. Federal  Reserve  System ;  E. 
K.  Jett,  chief  engineer.  Federal 
Communications  Commission  ;  Har- 

old D.  Lasswell,  Library  of  Con- 
gress ;  Mark  O'Dea,  director  of  pro- motion and  information.  Maritime 

Commission ;  F.  L.  Belin,  special 
assistant.  Office  of  Coordinator  of 
Information ;  Frank  A.  Jamieson, 
chief  of  press  division.  Office  of  Co- 

ordinator of  Inter- American  Affairs  ; 
Lowell  Mellett,  director.  Office  of 
Government  Reports. 

Censorship  Policy  Board:  Postmaster 
General,  chairman ;  Vice  President 
of  the  United  States  ;  Secretary  of 
the  Treasury ;  Secretary  of  War ; 
Attorney  General ;  Secretary  of  the 
Navy ;  Director,  Office  of  Govern- ment Reports ;  Director,  Office  of 
Facts  &  Figures. 

Commissioners:  Harry  B.  Mitchell, 
president ;  Mrs.  Lucille  Foster  Mc- 
Millin,  Arthur  S.  Flemming. 

Executive  Director  and  Chief  Ex- 
aminer: Lawson  A.  Moyer. 

Executive  Assistant  to  Commissioners: 
William  C.  Hull. 

Chief  of  Information  &  Recruiting  Di- 
vision: Carson  C.  Hathaway ;  as- 
sistant (recruiting).  Amy  A.  Har- radon. 

Administrative  Assistant  for  Informa- 
tion (Radio):  Richard  E.  Scneder. 
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FEDERAL  BOARD  OF 
HOSPITALIZATION 

Vermont  Ave.  &  H  St.,  N.W. 
District  6110 

Administrator  of  Veterans  Affairs: 
Brig.  Gen.  Frank  T.  Hines,  chair- man. 

Surgeon    General,    USA:   Maj.  Gen. 
James  C.  Magee. 

Surgeon  General,  VSN:  Rear  Admiral 
Ross  T.  Melntire. 

Surgeon  General,  U.  S.  Public  Health 
Service:  Dr.  Thomas  Parran. 

Superintendent,  St.  Elizabeths  Hos- 
pital: Dr.  Winfred  Overholser. 

Solictor  General  of  the  V.  S.:  Charles Fahy. 

Assistant  Administrator  of  Veterans 
Affairs:  Col.  George  E.  Ijams. 

Special  Consultant,  Veterans  Admin- istration: Gen.  George  H.  Wood. 

FEDERAL  COMMUNICA- 
TIONS COMMISSION 

New  PostoflSce  Bldg. 
Executive  3620 

Commissioners:  James  Lawrence  Fly, 
chairman  ;  T.  A.  M.  Craven,  George 
H.  Payne,  Clifford  J.  Durr,  Paul  A. 
Walker,  Norman  S.  Case,  Ray  C. 
Wakefield. 

Secretary:  T.  J.  Slowie. 
General  Counsel:  Telford  Taylor. 
Assistant  General  Counsel  {broad- 

casting ) :  Lucien  Hilmer. 
Assistant  General  Counsel  (telephone 

and  telegraph ) :  Benedict  P.  Cot- 
tone. 

Assistant  General  Counsel  (litiga- 
tion): Charles  R.  Denny. 

Chief  Engineer:  E.  K.  Jett. 
Assistant  Chief  Engineer  (broadcast- 

ing):  George  P.  Adair. 
Assistant  Chief  Engineer  (telephone) : 

Gerald  C.  Gross. 
Assistant  Chief  Engineer  (telegraph) : 

E.  M.  Webster. 
Chief  of  International  Section:  Philip F.  Siling. 

Chief  of  Field  Section:  William  D. 
Terrell. 

Chief  of  License  Division:  William  P. 
Massing ;  Chief  of  Broadcast  Sec- 

tion, Clara  M.  lehl ;  Chief  of  Com- mercial Section,  John  Fulmer ; 
Chief  of  Amateur  Section,  J.  B. 
Beadle. 

Chief  of  Records  Division:  Walter  S. 
Davis. 

Chief  Accountant:  William  J.  Nor- fleet. 

Chief  of  Service  Division:  N.  F.  Cure- ton. 
Director  of  Information:  Edgar  Jones 

(acting)  ;  assistants,  Mary  OLeson, 
Salina  N.  Lindow. 

FEDERAL  RESERVE  SYSTEM 
Federal  Reserve  Bldg. 

Republic  1100 

Board  .of  Governors:  Marriner  S. 
Eccles,  chairman ;  Ronald  Ransom, 
vice-chairman ;  M.  S.  Szymczak, 
John  K.  McKee,  Ernest  G.  Draper, 
R.  M.  Evans. 

Assistant  to  the  Chairman:  Lawrence 
Clayton. 

Special  Assistant  to  the  Chairman: 
Elliott  Thurston. 

Secretary:  Chester  Morrill;  assistant 
secretaries,  Liston  P.  Bethea,  S.  R. 
Carpenter,  F.  A.  Nelson. 

General  Counsel:  Walter  Wyatt ;  as- 
sistant general  counsel,  J.  P.  Drei- belbis,  George  B.  Vest,  B.  Magruder 

Wingfield. 

FEDERAL  DEPOSIT 
INSURANCE  CORP. 
National  Press  Bldg. 

Executive  8400 

Chairman:  Leo  T.  Crowley. 
Directors:  Phillips  L.  Goldsborough, 

Preston  Delano. 
Secretary:  E.  F.  Downey. 
Director,  Public  Relations:  J.  Forbes 

Campbell. 

RECONSTRUCTION 
FINANCE  CORP. 

(Secretary  of  Commerce) 
811  Vermont  Ave. 
Executive  3111 

Bog,rd  of  Directors:  Charles  B.  Hen- 
derson, chairman ;  Sam  H.  Hus- bands, Howard  J.  Klossner,  Henry 

A.  Mulligan,  Charles  T.  Fisher  Jr. 
Secretary:  Donald  H.  Allen. 
General  Counsel:  Claude  E.  Hamilton. 

Chief,  Division  of  Information:  Wil- liam C.  Costello ;  assistant,  A.  B. 
Merritt. 

President,  RFC  Mortgage  Co.:  Charles 
T.  Fisher  Jr. 

Managing  Directors,  Disaster  Loan 
Corp.:  Charles  B.  Henderson,  Al- bert L.  Strong. 

President,  Federal  National  Mortgage 
Assn.:  Sam  H.  Husbands. 

Chairman,  Metals  Reserve  Co.:  Jesse 
H.  Jones. 

Chairman,  Rubber  Reserve  Co.:  Jesse 
H.  Jones. 

Chairman,  Defense  Plant  Corp.:  Jesse 
H.  Jones. 

Chairman,  Defense  Supplies  Corp.: 
Jesse  H.  Jones. • 

ELECTRIC  HOME  &  FARM  AUTHORITY 
(Secretary  of  Commerce) 

101  Indiana  Ave. 
Executive  3111 

President:  James  L.  Dougherty. 
Trustees:  James  L.  Dougherty,  John 

D.  Goodloe,  A.  T.  Hobson,  Sam  H. 
Husbands,   Morton  Macartney, 
Harry  L.  Sullivan. 

Secretary:  Leo  Nielson. • 

EXPORT-IMPORT  BANK 

(Secretary  of  Commerce) 
81 1  Vermont  Ave. 

Executive  8111 
President:  Warren  Lee  Pierson. 
Solicitor:  Hampson  Gary. 
Secretary:  Hawthorne  Arey. 

FEDERAL  POWER 
COMMISSION 

1800  Pennsylvania  Ave. 
Executive  0100 

Commissioners:  Leland  Olds,  chair- 
man ;  Basil  Manly,  vice-chairman ; 

Claude  L.  Draper,  John  W.  Scott, 
Clyde  L.  Seavey. 

Secretary:  Leon  M.  Fuquay. 

Chief  Engineer:  Roger  B.  McWhorter. 
Chief  of  Publications  Division:  Calvin Dold. 

FEDERAL  TRADE 
COMMISSION 

Constitution  Ave.  at  6th  St. 

National  8206 

Chairman:  William  A.  Ayers. 
Members:  Garland  S.  Ferguson,  Ewin 

L.  Davis,  Charles  H.  March,  Robert 
E.  Freer. 

Director  of  Radio  &  Periodicals  Divi- sion: PGad  B.  Morehouse. 
Assistant  to  Chairman  and  Director  of 

Information:  Martin  A.  White ;  as- sistant, Nick  N.  Carey. 
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FEDERAL  SECURITY 
AGENCY 

Social  Security  Bldg. 
Republic  6530 

Adminisirator:  Paul  V.  McNutt. 
Assistant  Administrator:  AVatson  B. 

Miller. 
Executive  Assistant  to  Administrator: 

Morris  Collins. 
Director    of    Information:    Jesse  O. 

Irvin. 
Chief  of  Radio  &  Film  Section:  Sher- man Mittell. 
i  • 

SOCIAL  SECURITY  BOARD 
1712  G  St.,  N.W. 
Republic  6530 

Board  Members:  Arthur  J.  Altmeyer, 
chairman ;  George  E.  Bigge,  Ellen 
S.  Woodward. 

Executive  Director:  Oscar  M.  Powell. 
Acting  Assistant  Executive  Director: 

Ivan  Asay. 
Director,  Informational  Service:  Max 

Stern. 
Chief  of  Radio  and  Motion  Picture 

Section:  Wendell  Gibbs. 
• 

PUBLIC  HEALTH  SERVICE 
19th  St.  &  Constitution  Ave. 

Republic  6530 
.  Surgeon  General:  Dr.  Thomas  Parran. 
•  Assistant   to    Surgeon    General:  Dr. 

Warren  F.  Draper. 
^Assistant  Surgeons  General:  Dr.  M. 

C.  Guthrie,  Dr.  Lawrence  Kolb,  Dr. 
Paul  M.  Stewart,  Dr.  W.  F.  Ossen- 
fort.  Dr.  J.  W.  Mountin,  Dr.  E.  R. 
Coffey,  Dr.  R.  A.  Vonderlehr. 

Chief  Clerk  and  Administrative  Of- 
ficer: Daniel  Masterson. 

Chief  of  Health  Education  Section 
(Public  Relations):  Dr.  E.  R.  Cof- 
fey. 

Chief  of  Publications  and  Radio  Sec- 
tion: D.  A.  Dance. 

U.  S.  OFFICE  OF  EDUCATION 
Interior  Dept.  Bldg. 

Republic  1820 
Commissioner  of  Education:  Dr.  John 
W.  Studebaker. 

Assistant  Commissioner:  Bess  Goody- koontz. 
Assistant  to  the  Commissioner:  C.  J. 

Klinefelter. 
!  Assistant  Commissioner  for  Vocational 

Education:  J.  C.  Wright. 
'  Director,  Defense  Vocational  Train- ing: L.  S.  Hawkins, 
t  Director,  Engineering  Defense  Train- 

ing Program:  Roy  A.  Seaton. 
Director,  Information  <&  Radio  Serv- 

ices: William  Dow  Boutwell. 
Acting  Director,  Scripts  &  Transcrip- 

tion Exchange:  R.  R.  Lowdermilk. 
Assistant  in  Charge  of  Information: 

Mrs.  Gertrude  Broderick. 

Federal  Radio  Education  Committee 
Chairman:  John  W.  Studebaker. 
Vice-Chairman:  C.  F.  Klinefelter. 
Assistant  to   the  Chairman:  W.  D. 

Boutwell. 
Acting  Director  Radio  Script  and 

Transcription  Exchange:  R.  R. 
Lowdermilk. 

Secretary-Editor:  Gertrude  G.  Brod- erick. 
Executive  Committee:  John  W.  Stude- 

baker, U.  S.  Commissioner  of  Edu- 
cation; George  P.  Adair,  FCC;  Ly- 

man Bryson,  CBS ;  John  Elmer, 
WCBM,  Baltimore;  Willard  E. 
Givens.  National  Education  Associa- 

tion ;  Rev.  George  Johnson,  National 
Catliolic  Welfare  Conference  ;  Har- 

old B.  McCarty,  WHA.  Madison, 
Wis. ;  Neville  Miller  NAB ;  Lever- 

ing Tyson,  president,  Muhlenberg 
Collpgp  ;  Judith  C.  Waller,  NBC. 

NATIONAL  YOUTH  ADMINISTRATION 
2145  C  St. 

Republic  6530 
Administrator:  Aubrey  Williams. 
Deputy  Administrator:  Dillard  Las- seter. 
Director,  Information  Office:  Norman 

Kuhne  ;  assistant,  Jack  Hays. 

CIVILIAN  CONSERVATION  CORPS 
810  Eighteenth  St. 
Republic  6530 

Director:  James  J.  McEntee. 
Assistant  Director  (executive): 

Charles  H.  Taylor. 
Assistant  Director  (administrative)  : 

Henry  L.  Caravati. 
Chief  Clerk:  Richard  K.  McKey. 
Assistant  to  the  Director  (press  and 

radio):  Guy  D.  McKinney ;  assist- ant, Harold  Phillips. 
• 

U.  S.  FOOD  &  DRUG  ADMINISTRATION 
12th  &  C  Sts.,  S.W. 

Republic  4142 
Commissioner:  W.  G.  Campbell. 
Assistant  Commissioner:  P.  B.  Dun- 

bar. 
Principal  Technical  Adviser:  Charles 

W.  Crawford. 
Chief    Food    and    Drug  Inspector: 

George  P.  Larrick. 
Assistant  to  the  Commissioner:  F.  B. 

Linton. 
Chief  of  Interstate  Division:  L.  D. 

Elliott. 
Import  Division:  Arthur  Stengel  (act- ing). 

Division  of  State  Cooperation:  W.  A. 

Queen. Bacteriological  Division:  A.  C.  Hunter. 
Cosmetic  Division:  Dan  Dahle  (act- ing). 

Drug  Division:  Robert  P.  Berwick. 
Food  Division:  W.  B.  White. 
Microanalytical  Division:  B.  J.  How- ard. 
Division  of  Pharmacology :  H.  O.  Cal- very. 

Vitamin  Division:  E.  M.  Nelson. 

FEDERAL  WORKS  AGENCY 
Interior  Dept.  Bldg. 

Republic  7337 

Administrator:  Brig.  Gen.  Philip  B. Fleming. 

Assistant  Administrator:  Baird  Syn- der. 
Executive  Assistant:  John  N.  Edy. 
General  Counsel:  Alan  Johnstone. 
Chief    Engineer:    Col.    William  N. Carey. 

Director  of  Information:  M.  L.  Ram- 
sey ;  assistant,  Aubrey  Taylor. 

• 
WORKS  PROJECTS  ADMINISTRATION 

1734  New  York  Ave. 
District  2310 

Commissioner:  F.  H.  Dryden  (acting). 
Director  of  Division  of  Information: 

Earl  Minderman. 
Chief  of  Press  Information  Section: 
Truman  T.  Felt. 

Director  of  Radio:  Leigh  Ore. 
• 

PUBLIC  WORKS  ADMINISTRATION 
North  Interior  Bldg. 

Republic  1860 
Commissioner  of  Public  Works:  M.  E. 

Gilmore. 
Executive  Officer:  J.  J.  Madigan. 
Director  of  Information:  M.  L.  Ram- say. 

PUBLIC  ROADS  ADMINISTRATION 
515  Fourteenth  St. 

National  5960 

Commissioner:  Thomas  H.  MacDonald. 
Chief,  Division  of  Research,  Planning 

d  Information:  H.  S.  Fairbanks. 
• 

PUBLIC  BUILDINGS  ADMINISTRATION 
Seventh  &  D  Sts.,  N.W. 

District  5700 

Commissioner  of  Public  Buildings:  W. 
E.  Reynolds. 

Chief,    Press    Information:  Donald Cameron. 

INTERSTATE  COMMERCE 
COMMISSION 

12th  St.  &  Constitution  Ave. 
National  7460 

Members:  Joseph  B.  Eastman,  chair- 
man; Clyde  B.  Aitchison  (acting 

chairman)  ;  Claude  R.  Porter;  Wil- 
liam E.  Lee ;  Charles  D.  Mahaffie  ; 

Carroll  Miller;  Walter  M.  W. 
Splawn  ;  John  L.  Rogers  ;  J.  Haden 
Alldredge ;  William  J.  Patterson ; 
J.  Monroe  .Johnson. 

Secretary:  W.  P.  Bartel 
Assistant  Secretary:  George  W.  Laird. 

THE  JOINT  BOARD 
Munitions  Bldg. 

Republic  6700 

Comprises  the  Chief  of  Naval  Opera- 
tions, Army  Chief  of  Staff,  Army 

Deputy  Chief  of  Staff.  Assistant Chief  of  Naval  Operations,  Army 
Deputy  Chief  of  Staff  of  Air,  Navy 
Chief  of  Bureau  of  Aeronautics, 
Army  Assistant  Chief  of  Staff.  War 
Plans  Division  ;  Director.  War  Plans 
Division,  Office  of  Chief  of  Naval 
Operations. Secretary:  Col.  AVilliam  P.  Scovey, 
USA. 

THE  JOINT  ECONOMY 
BOARD 

Navy  Dept.  Bldg. 
Republic  7400 

Army  Members:  The  chief  of  budget 
and  legislative  planning  branch,  and 
four  other  officers  of  the  budget  ad- 

visory committee  of  the  War  De- 
partment ;  Brig.  Gen.  C.  G.  Hel- mick.  Col.  George  .7.  Richards,  Col. 

E.  M.  Foster,  Lt.  Col.  R.  S.  Moore, 
Lt.  Col.  J.  J.  Dubbelbe  Jr. 

Navy  Members:  Alfred  P.  H.  Taw- ressy,  assistant  budget  officer;  Capt. 
R.  E.  Schuirmann.  director.  Central 
Division,  Naval  Operations ;  Capt. 
V.  D.  Chapline,  director.  Fleet 
Maintenance  Division.  Naval  Opera- 

tions ;  Capt.  R.  W.  Schumann, 
Shore  Establishments  Division; 
Capt.  Frank  T.  Watrous,  Bureau  of 
Supplies  &  Accounts. 

Secretary:  .Tarvis  Butler. 

LIBRARY  OF  CONGRESS 
First  &  B  Sts.  S.E. 

National  2722 

Librarian  of  Congress:  Archibald  Mac- 
Leish. 

Librarian  of  Congress  Emeritus:  Her- 
bert Putnam. 

Chief  Assistant  Librarian:  Luther  H. 
Evans. 

Director    of    the    Processing    Depart-  , ment:  Herman  H.  Henkle. 
Administrative  Assistant  to   the  Li- brarian: Veruer  W.  Clapp. 

Secretary:  Louise  G.  Caton. 
Personnel  Officer:  Edgar  F.  Rogers. 
Chief,  Recording  Laboratory:  .Jerome B.  Wiesner. 
Special  Information  Division:  John  A. 

Wilson. 
Law  Librarian:  John  T.  Vance. 

U.  S.  MARITIME 
COMMISSION 

Dept.  of  Commerce  Bldg. 

Republic  6620 

Commissioners:  Rear  Admiral  Emory 
S.  Land,  USN  retired,  chairman ; Rear  Admiral  Howard  L.  Vickery, 
USN  retired,  vice-chairman ;  Capt. 
Edward  Macauley,  USN  retired; 
John  M.  Carmody,  Thomas  M. 
Woodward. 

Executive  Director:  S.  Duvall  Schell. 
General  Counsel:  Wade  H.  Skinner. 
Secretary:  W.  C.  Peet  Jr. 
Director,  Division  of  Public  Relations: 

Mark  O'Dea. 
Chief  of  Radio  Section:  Clinton  L. Mosher. 

Chief  of  Press  Section:  Harry  E. 
Shuart. 

NATIONAL  ADVISORY  COM- 
MITTEE FOR  AERONAUTICS 

1500  New  Hampshire  Ave.,  N.W. 
Executive  3515 

Chairman:  Dr.  Jerome  C.  Hunsaker. 
Vice- Chair  man:  Dr.  George  J.  Mead. 
Members:  Dr.  Charles  G.  Abbott, 

Smithsonian  Institution ;  Lt.  Gen. 
Henry  H.  Arnold,  Army  Air  Force ; 
Maj.  Gen.  Oliver  P.  Echols,  USA; 
Dr.  Lyman  J.  Briggs,  Bureau  of 
Standards  ;  Dr.  Vannevar  Bush,  Of- 

fice of  Scientific  Research  &  De- 
velopment ;  Dr.  William  F.  Durand ; 

Robert  H.  Hinckley,  Dept.  of  Com- 
merce ;  Capt.  Sydney  M.  Kraus, 

USN;  Dr.  Francis  W.  Reichelder- 
fer.  Weather  Bureau ;  Rear  Admi- 

ral John  H.  Towers,  USN  ;  Dr.  Ed- 
ward Warner;  Dr.  Orville  Wright. 

Director  of  Aeronautical  Research: 
Dr.  George  W.  Lewis. 

Secretary:  John  F.  Victory. 

THE  NATIONAL  ARCHIVES 
National  Archives  Bldg. 

District  0525 

Archivist  of  the  United  States:  Solon 
J.  Buck. 

Special  Assistant  to  the  Archivist: 
Dorsey  W.  Hyde  Jr. 

Assistant  to  Archivist:  Herbert  E. 
Angel. 

Assistant  JDirector  of  Record,  Acces- sion and  Preservation:  Marcus  W. 
Price. 

Director  of  Research  and  Records  De- 
scription: Oliver  W.  Holmes. 

Director  of  Reference  Service:  Philip 
M.  Haymer. 

Director,  Division  of  Federal  Regis- ter: Bernard  R.  Kennedy. 
Administrative  Secretary:  Thad  Page. 
Executive  Officer:  CoUas  G.  Harris. 
Chief,  Division  of  Information  and Publications :  Ernest  R.  Bryan. 

(Continued  on  next  page) 
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HIS  is  more  than  a  war  of  mechanical 

monsters  clashing  in  the  night  .  .  . 
more  than  a  war  of  production. 

It  is  a  war  for  markets — your  markets! 

The  Axis  wants  your  business — ^wants  to 
destroy  it  for  once  and  all. 

With  so  much  at  stake,  there  is  no 

doubt  you  will  want  to  do  everything 
you  can  to  meet  this  Axis  threat.  Two 
ways  are  open:  Speed  production  and 
BUY  BONDS.  The  only  answer  to 

enemy  tanks  and  planes  is  more  Ameri- 
can tanks  and  planes — and  your  regular, 

month-by-month  purchases  of  Defense 
Bonds  will  help  supply  them.  Buy  now 
and  keep  buying. 

HOW  THE  PAY-ROLL 

SAVINGS  PLAN  HELPS 

When  you  install  the  Pay-RoU  Savings 
Plan  (approved  by  organized  labor), 
you  not  only  perform  a  service  for  your 
country  but  for  your  employees.  Simple 
to  install,  the  Plan  provides  for  regular 

piu*chases  of  Defense  Bonds  through 
voluntary  pay  roU  allotments. 

Write  for  details  today!   Treasury  Department, 
Section  R,  709  Twelfth  Street,  NW.,  Washington,  D.  C. 

U.  S.  SAVINGS 

Bonds  *  Stamps 

This  space  is  a  contribution  to  Victory  by 
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NATIONAL  ACADEMY  OF 
SCIENCES 

Constitution  Ave.  and  21st  St. 
Executive  8100 

President:  Frank  B.  Jewett,  National 
Aeaclemy  of  Sciences. 

V ice-President :  Isaiah  Bowman,  Johns 
Hopkins  University. 

Home  Secretary:  Frederick  E.  Wright, 
Carnegie  Institution. 

Treasurer:  J.  G.  Hunsaker,  Massachu- setts Institute  of  Technology. 
Executive  Secretary:  Paul  Brockett. 
National  Research  Council:  Ross  G. 

Harrison,  chairman  ;  Albert  L.  Bar- rows, executive  secretary ;  Robert 
B.  Jacobs,  assistant  secretary. 

NATIONAL  LABOR 
RELATIONS  BOARD 

Shoreham  Bldg. 
National  9716 

Members:  Harry  A.  Millis,  chairman; 
Gerard  D.  Reilly,  William  M.  Leis- erson. 

Director  of  Field  Division:  G.  L.  Pat- 
terson. 

Chief  Trial  Examiner:  George  O. Pratt. 
General  Counsel:  Robert  B.  Watts. 
Director    of    Information:  Malcolm 

Ross. 
Secretary:  Beatrice  M.  Stern. 

PAN  AMERICAN  UNION 

17th  St.  between 
Constitution  Ave.  and  C  St. 

National  6635 

Director  General:  L.  S.  Rowe. 
Assistant  Director:  Pedro  de  Alba. 
Counselor:  William  Manger. 
Foreign    Trade   Adviser:    Silvino  da Silva. 
Chief  Clerk:  William  V.  GrifBn. 
Director  of  Puhlicity:  Frank  Morris. 

PERMANENT  JOINT  BOARD 
ON  DEFENSE 

State  Dept.  Bldg. 

Republic  5600 

Viiited  States  Section:  Fiorello  H.  La- 
Guardia,  Mayor  of  New  York,  chair- 

man ;  Lieut.  Gen.  Stanley  D.  Em- 
bick,  USA ;  Capt.  Frank  P.  Thomas, 
USN;  Capt.  Forrest  P.  Sherman, 
USN  ;  Col.  Robert  W.  Douglas  Jr., 
USA.  Secretary :  John  Hickerson, 
assistant  chief,  Division  of  Euro- 

pean Aifairs,  State  Dept. 
Canadian  Section:  O.  M.  Biggar,  KC, 

chairman ;  Brig.  George  P.  Vanier, 
Dept.  of  External  Affairs,  Ottawa  ; 
Maj.  Gen.  M.  Pope,  general  staff, 
Canadian  Army  ;  Commodore  H.  E. 
Reid,  air  staff,  Royal  Canadian  Air 
Force.  Secretary :  Hugh  L.  Keen- 
levside,  counselor,  Dept.  of  External Affairs. 

RAILROAD  RETIREMENT 
BOARD 

Tenth  &  U  Sts.,  N.W. 
Republic  1780 

Chicago:  844  Rush  St. 

Members:  Murray  W.  Latimer,  chair- 
man ;  Lee  M.  Eddy,  M.  R.  Reed. 

General  Counsel:  Lester  P.  Schoene. 
Secretary:  Richard  L.  Cooper. 

SECURITIES  &  EXCHANGE 
COMMISSION 

Rittenhouse  Square 
Philadelphia,  Pa. 
Kingsley  3600 

Commissioners:  Ganson  Purcell,  chair- 
man ;  Robert  B.  Healy,  Sumner  T. 

Pike,  Edmund  Burke  Jr.,  Robert  H. 

O'Brien. 

Secretary  and  Director  of  Administra- tive Division:  Francis  P.  Brassor. 
General  Counsel:  Chester  T.  Lane. 
Director,  Registration  Division:  Bald- win B.  Bane. 
Director,  Trading  and  Exchange  Divi- sion: James  A.  Treanor  Jr. 
Director,  Public  Utilities  Division: 

John  W.  Houser. 
Director,  Reorganization  Division: Martin  Riger. 

Director,  Investment  Company  Divi- sion: Harry  HeUer. 
Supervisor  of  Information  Research: 

William  T.  Raymond. 

SELECTIVE  SERVICE 
SYSTEM 

21st  and  C  Sts.,  N.W. 
Telephone:  Republic  5500 

Director:  Brig.  Gen.  Lewis  B.  Her- 
shey,  USA. 

Deputy  Directors:  Lt.  Col.  Carlton  S. 
Dargusch,    Lt.    Col.    Chauncey  G. Parker  Jr. 

Chairman  Planning  Council:  Col.  John 1).  Langston. 
Associate  Chairman  Planning  Council: 

Col.  Victor  J.  O'Kelliher. General    Counsel:    Maj.    Edward  S. 
Shattuck. 

Public  Relations  Officer:  Maj.  Ernest 
M.  Culligan. 

U.  S.  TARIFF  COMMISSION 
E  St.  between  7th  and  8th  Sts. 

National  3947 

Commissioners:  Raymond  B.  Stevens, 
chairman;  Oscar  B.  Ryder,  vice- 
chairman  ;  Edgar  B.  Brossard,  E. 
Dana  Durand  (two  vacaacies). 

Secretary:  E.  M.  Whitcomb  (acting). 

TENNESSEE  VALLEY 
AUTHORITY 

Woodward  Bldg.,  Washington 
National  7031 

New  Sprankle  Bldg.,  Knoxville 

Telephone  2-7181 

Directors:  David  B.  Lilienthal,  chair- 
man ;  Dr.  Harcourt  A.  Morgan, 

vice-chairman ;  James  P.  Pope. 
General  Manager:  Gocdon  R.  Clapp 

(Knoxville) . 
Director  of  Information:  W.  L.  Sturdi- vant  (Knoxville). 

VETERANS 
ADMINISTRATION 

Vermont  Ave.  between 
H  and  I  Sts. 
District  6110 

Administrator    of    Veterans  Affairs: 
Gen.  Frank  T.  Hines. 

Assistant  Administrators:  Col.  George 
B.   Ijams,   Maj.   Omer  W.  Clark, Harold  W.  Breining. 

Chief    of    Press    Relations:  Edward 
Lewis ;  assistant,  Mrs.  Ine%  Pugh. 
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ON  JULY  15th 

AND  THAT'S  JUST  HALF  THE  STORY 

BILL  O'NEIL President 
of  Station  WJW 

WJW  goes  to  5000  watts 

in  July  .  .  .  but  you've  heard 
"success  stories"  like  that 

before.  WJW  has  changed  in 

other  ways  which  we  believe 

are  even  more  important. 

Akron's  industries,  boom- 

ing with  a  billion  dollars' 
worth  of  war  orders,  work 

'round  the  clock  in  four  shifts. 

They  have  made  thousands  of 

people  potential  radio-listeners  any  hour  of  the  day 

or  night,  WJW's  investigation  uncovered  the  fact  that 

Akron's  residents  used  20%  as  much  electricity  be- 
tween midnight  and  6  A.M.  as  between  6  P.M.  and 

midnight.  WJW  immediately  instituted  24-hour-a-day 
service. 

Came  Pearl  Harbor  and  greatly  increased  interest 

in  the  news.  WJW  promptly  added  a  second  news 

service  (INS)  and  also  became  the  originating  station 

for  a  nationally  known  network  commentator,  B.  S. 
Bercovici. 

This  progressive  policy  is  apparent  to  Akron  mer- 
chants to  the  extent  that  they  are  now  spending  more 

of  their  dollars  on  WJW  than  on  any  other  Akron 
station. 

It  is  apparent  to  WJW  listeners,  too:  the  latest 

C.  E.  Hooper  Survey  (November  through  March) 

showed  WJW  on  top  with  11  "firsts"  and  11 
"seconds"  out  of  24  fifteen-minute  periods  from 
1  P.M.  to  7  P.M. 

Include  WJW  in  your  next  advertising  appropria- 

tion and  watch  your  Akron  area  sales-charts  climb. 

WJW 

MUTUAL  NETWORK 

National  Representatives:  HEADLEY-REED 
New  York    t    Chicago    t    Detroit    r    Atlanta    ▼    San  Francisco 
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Do  not 

By 

Glanville  Openjaw  Heisch 

Poet  Laureate 

of 

KECA 

KFI's  chief 

competitor 
in  this  area 

twist  the  dial,  Mother, 

Yon  are  tnned  to  KFI! 

Any  station  in  the  nation 

Can  prepare  a  presentation 
With  a  mess  of  facts  and  figures  to  amaze  you. 

Then  can  prove  in  easy  stages 

On  a  measly  eighty  pages 

That  their  air's  the  only  air  that  really  pays  you. 

Without  benefit  of  Hooper 

They  can  show  they're  super-dooper, 
And  have  bagged  the  listening  audience  en  toto. 

They  can  do  it  v/ithout  v/incing 

In  a  manner  most  convincing— 
With  a  suaveness  that  surpasses  Mr.  Moto. 

They  divide  the  U.  S.  Census 

By  their  salesmen's  expenses 
Minus  local  draft  board  numbers  of  their  clients 

Times  the  sets  that  aren't  in  use  then- 
Plus  their  wavelength,  and  deduce  then 

That  their  tune-in's  on  the  upgrade.  (What  a  science!). 

If  your  sales  curve  is  sagging, 

WE  could  show  you  without  bragging 

That  not  using  KFI  is  all  that  ails  you. 

With  a  "do-or-dial"  smile 

We  could  prove  that  KFI'll 
Cut  the  mustard  where  another  station  fails  you. 

We  could  roar,  and  rave,  and  rant  some— 
We  could  run  high,  wide  and  handsome 

Through  our  rivals  with  our  survey*  proudly  flying. 

But  we'll  mind  our  P's  and  Q's'n 
Just  remind  you  in  conclusion: 

It's  those  KFI  results  that  KEEP  'EM  BUYING! 

'Guess  Hooperparedit? 

P.S. 

From  the  sidewalks  of  Seattle 
To  the  heart  of  deepest  Texas 
We  welcome  competition— 

Especially  KMX's. 

50,000  WATTS 
CLEAR  CHANNEL 

Owned  and  Operated  by  EARLE  C,  ANTHONY,  INC.  LOS  AMGELES 
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The  Literature  That  Radio  Produces 

Permanency  Given  to  Achievements 

Of  a  Powerful  ISew  Medium 

By    MARGARET    M.  ROBERTSON 

THE  READING  PUBLIC  today 
considers  radio  a  social  force  jus- 

tifying a  list  of  newjy  published 
books  which  bring  into  focus  the 
influence  of  this  medium  on  almost 
every  phase  of  life. 

Outstanding  today  are  the  books 
dealing  with  radio  in  the  war, 
books  giving  permanence  to  the 
best  scriptwriting  of  the  air,  pre- 

senting research  in  measurement, 
recording  the  memoirs  of  industry 
leaders,  giving  advice  on  careers, 
explaining  technical  problems  and 
pointing  the  way  to  development 
in  television,  frequency  modulation 
and  facsimile. 

H.  V.  and  the  Crisis 

Immediately  after  the  Czech 
crisis  in  the  fall  of  1938,  Random 
House  brought  out  what  was  prob- 

ably the  first  of  the  popular  radio 
news  coverage  books,  /  Broadcast 
the  Crisis,  a  record  of  the  broad- 

casts of  H.  V.  Kaltenborn  for  the 
period  of  Sept.  12  to  Oct.  2.  The 
freshness  and  immediacy  of  the 
material  caught  the  fancy  of  the 
reading  public;  furthermore,  the 
material  represented  a  primary 
source  of  data  heretofore  recog- 

nized by  historians  as  including  - 
only  documents,  newspapers  and  ' 
relics  of  a  period,  but  now  sure 
to  include  these  transcripts  of 
broadcast  words. 

Today  Edward  R.  Murrow's  This 
Is  London  brings  again  the  sensi- 

tive, colorful  reports  broadcast 
by  this  correspondent  during  the 
"sitzkrieg"  in  its  early  stages  and continuing  through  the  failure  of 
the  British  in  Norway,  the  disaster 
in  Dunkirk  and  the  Battle  of 
Britain  up  to  the  Battle  of  the 
Atlantic. 

More  than  that,  it  brings  out  the 
human  factors  in  the  war,  the 
changing  ideas  and  emotions,  the 
hopes  and  fears  and  endeavors  of 
Englishmen  of  all  classes. 
Because  of  the  stricter  Nazi 

censorship,  a  smaller  book  by 
William  L.  Shirer  of  his  Berlin 
broadcasts  could  not  have  been  so 
successful;  however,  having  kept  a 
diary  of  his  years  in  Central  Eur- 

ope, from  1934  to  1941  as  corre- 
spondent, first  for  Universal  Ser- 

vice and  then  for  CBS,  he 
achieved  in  Berlin  Diary  the  same 
vitality  of  on-the-spot  news  along 
with  a  feeling  of  changing  senti- 

ment and  growing  tension.  This 
book  was  a  Literary  Guild  choice, 
and  was  transcribed  into  Braille 

and  produced  as  a  "talking  book". 
Breath  of  the  Balkans 

Two  other  writers  famous  for 
their  broadcasts  also  have  best 
sellers  in  the  market  today.  Robert 
St-  John,  now  in  London  for  NBC, 
produced  From  the  Land  of  the 
Silent  People  in  a  month  of  solid 
writing  following  his  return  from 
his  experiences  in  Yugoslavia, 
Greece  and  Crete  where  he  "saw 
and  smelled  and  heard"  the  war. 

A  natural  oral  style  of  writing 

partly  accounts  for  the  vigor  of 
his  present  broadcasts;  his  selec- 

tion of  material  and  his  sense  of 
values,  excellently  outlined  in  the 
foreword,  explain  the  fact  that  the 
book  is  now  in  its  tenth  large 
printing. 

Erskine  Caldwell,  a  writer  of 
reputation,  included  a  chapter  on 
his  broadcasting  experiences  in 
Moscow  during  the  German  drive 
on  Moscow  in  All  Out  on  the  Road 
to  Smolensk;  the  calm  voice  of  this 
correspondent  over  the  ether  waves 
gives  us  no  indication  of  his  40- 
mile-an-hour  dash  to  the  studio 
through  blacked-out,  gutted  Mos- 

cow streets. 
The  Riddle  of  the  Reich  by 

Wythe  Williams  and  Dr.  Albert 
Parry  is  another  book  with  a 
strong  radio  affiliation;  the  men 
who  assisted  Wythe  Williams  in 
uncovering    news    for    his  MBS 

Abbot,  Waldo.  Handbook  of  Broadcasting. 
McGraw-Hill  Book  Co.,  New  York.  Sec- 

ond edition,  1941    [$3.50].  Textbook. 
Atkinson,  Carroll.  American  Universities 

and  Colleges  That  Have  Held  Broadcast 
Licenses.  Meador  Pub.  Co.,  Boston,  1941 
[$1.50]. Atkinson,  Carroll.  Radio  Extension  Courses 
Broadcast  for  Credit.  Meador  Pub.  Co., 
Boston,  1941  [$1.50]. 

Binnewig,  A.  How  to  Pass  the  Federal  Com- munications Commission  Radiotelephone 
Operator's  License  Examinations.  Radio- Television  Publishers,  Oakland,  Cal.,  1941 

[$3]. Boutwell,  William  Dow  (ed.).  America  Pre- pares for  Tomorrow:  The  Story  of  Our 
Total  Defense  Effort.  Harper  &  Bros., 
New  York,  1941  [$3.50].  Chapter  on radio. 

Boyd,  James  (comp. ).  The  Free  Company 
Presents.  Dodd,  Mead  &  Co.,  New  York, 
1941  [$2].  (Radio  plays). 

Cairns,  Huntington,  Allen  Tate  and  Mark 
Van  Doren.  Invitation  to  Learning.  Ran- dom House,  New  York,  1941  [$3.50]. 
Broadcasts   in  type. 

Caldwell,  Erskine.  All  Out  on  the  Road  to 
Smolensk.  Duell,  Sloan  &  Pearce,  New 
York,  1942  [$2.50].  By  CBS  correspond- ent. 

Camm,  Frederick  J.  Radio  Engineers' Pocket  Book.  Chemical  Publishing  Co., 
Easton,  Pa.,   1941  [$2.50]. 

Carlisle,  Norman  V.  &  Rice,  C.  C.  Your 
Career  in  Radio.  E.  P.  Button,  New 
York,  1941  [$2].  Fictionalized  for  boys. 

Chase,  Francis  J.  Sound  and  Fury,  An  In- formal History  of  Broadcasting.  Harper 
&  Bros.,  New  York,  1942  [$3]. 

Chase,  Ilka.  Past  Imperfect.  Doubleday, 
Doran,  New  York,  1942  [$2].  By  radio 
personality. 

Corwin,  Norman.  Thirteen  by  Corwin,  Holt, 
New  York,  1942  [$2.75].  Radio  plays. 

Corwin,  Norman.  We  Hold  These  Truths. 
Howell,  Soskin,  New  York,  1942  [$.75]. 
Bill  of  Rights  script. 

Cuff,  Sam.  The  Face  of  the  War.  Mess- ner  Inc.,  New  York,  1942  [$2.50].  By 
NBC  military  analyst. 

Darrow,  Ben  H.  Radio  Trailblazing.  Roy- croft  Shops,  E.  Aurora,  N.  Y.,  1941 
[$1.50].  Textbook. 

De  Forest,  Lee.  Television  Today  and  To- morrow. Dial,  New  York,  1942  [$3.75]. Memoirs. 
De  Haven,  Robert,  and  Harold  S.  Kahm. 

How    to   Break   into   Radio.    Harper  & 
Bros.,  New  York,  1941  [$2]. 

De  Soto,   Clinton.  Calling  C-Q.  Doubleday 
Doran,    New    York,    1941    [$2].  "Ham" radio. 

Fadiman,  Clifton.  Reading  I've  Liked. Simon  &  Schuster,  New  York,  1941  [$3]. 
By  a  radio  personality. 

broadcasts  supplied  information 
about  the  feeling  behind  the  Ger- 

man lines  for  this  book. 

These  five  books,  which  so  dra- 
matically bring  England,  Ger- 

many, the  Balkans  and  Russia  to 
paper,  may  be  supplemented  by 
the  projected  book  by  Cecil  Brown, 
who  certainly  has  a  story  to  tell 
of  his  Singapore  experience,  and 
the  proposed  book  by  Fred  Bate, 
long  NBC  correspondent  in  Lon- don. 

Also  proposed  for  early  publica- 
tion is  The  Face  of  the  War,  by 

Sam  Cuff,  NBC  radio  recording 
commentator,  which  will  give  an 
explanation  of  the  progress  of  ag- 

gression, 1931-42,  and  a  key  to  the 
strategy  of  World  War  II;  this 
will  be  based  on  his  NBC  program 
of  the  same  name,  heard  over  60 
radio  stations. 

Some  idea  of  the  strength  of  the 

Ghirardi,  Alfred  A.  Modern  Radio  Servic- 
ing. Radio  Design  Publishing  Co.,  Law- rence. Mass.  Revised  edition,  1936  [$5]. 

Textbook. 
Henney,   Keith    (ed.).   Radio  Engineering 
Handbook.  McGlraw-Hill  Book  Co.,  New 
York.  Third  edition,  1941  [$5].  Textbook. 

Heyliger,  William.  You're  on  the  Air.  D. Appleton-Century  Co.,  New  York,  1941 
[$2].  Novel. Heyliger,    William.    S.O.S.    Radio  Patrol. 
Dodd.  Mead  &  Co.,  New  York,  1942  [$2]. 
Boy's  book,  fiction. 

Hill,  Frank  E.,  and  W.  E.  Williams.  Radio's Listening    Groups.    Columbia  University 
Press.  New  York,  1941  [$2.75].  Research. 

Hornung,    Julius   L.    Radio   as   a  Career. 
Funk  &  Wagnall  Co.,  New  York,  1941 
[$1.50]. Hylander,  Clarence  J.  &  Harding,  R.  In- troduction to  Television.  Macmillan,  New 
York,  1941   [$2].  Textbook. 

Institute  of  Social  Research.  Studies  in 
Philosophy  and  Social  Science.  Columbia 
University  Office  of  Radio  Research. Columbia  University  Press,  1941  [$1]. 
Sociology  of  communication. 

Kozlenko,  William  (ed. ).  American  Scenes. 
The  John  Day  Co.,  New  York,  1941 
[$2.50].  Radio  plays. 

Kozlenko,  William.  100  Non-royalty  Radio 
Plays.  Greenberg,  New  York,  1941 
[$3.75]. Landry,  Robert.  Who,  What,  Why  is  Radio? 
Geo.    Stewart    Pub.    Co.,    1942  [$1.50]. 
Philosophy  of  radio. 

Lazarsfeld,    P.    F.    and    Stanton,  Frank. 
Radio  Research,   19il.  Duell,  Sloan  and 
Pearce,  New  York,  1941  [$2.50]. 

Malone,  Ted.  American  Pilgrimage.  Dodd, 
Mead  &  Co.,   New  York,   1942  [$2.50]. Broadcasts  in  type. 

Malone,    Ted.    Ted    Malone's  Scrapbook. Rodeheaver-Hall-Mack  Co.,  Chicago,  1941 
[$2].  Poems. Marshall,  Sidney.  Some  Like  It  Hot.  Wm. 
Morrow  &  Co.,  New  York,   1941  [$2]. Novel. 

McBride,  Mary  Margaret.  America  for  Me. 
Macmillan.    New   York,    1941    [$1].  In- 

spirational stories. 
McDonagh,    Richard.    Land   of    the  Free. 

Catholic    University    of    America,  1941 
[$1].   Radio  plays. 

Mc(3ill,  Earle.  Radio  Directing.  McGraw-Hill 
Book  Co,  New  York,  1940  [$3.50].  Text. 

Morgan,  A.  P.  First  Radio  Book  for  Boys. 
Appleton-Century,  New  York,  1941  [$2]. 

Murrow,  Edward  R.  This  Is  London.  Simon 
&    Schuster,     New    York,     1941  [$2]. Broadcasts  in  type. 

Oboler,     Arch.     This     Freedom.  Random 
House,   New   York.   1942    [$2].   13  new 
radio  plays. 

Radio  Amateur  Handbook.  American  Radio 
Relay    League,    West    Hartford,  Conn., 1941  [$1]. 

countries  which  oppose  us  is  given 
in  the  new  book  Time  Runs  Out,  a 
report  written  by  the  last  Ameri- 

can permitted  in  and  out  of  Ger- 
many. The  book  carries  the  war 

action  up  to  Hitler's  declaration  of war  Dec.  11.  Henry  J.  Taylor,  the 
author,  is  an  economist  and  busi- 

ness executive  currently  heard  on 
WHN,  New  York,  once  a  week. 

Ways  of  Shortwaves 
The  importance  of  shortwave 

radio  in  the  war  effort  is  described 
in  Radio  Goes  to  War,  by  Charles 
J.  Rolo,  an  original  staff  member 
of  the  Princeton  University  Listen- 

ing Center.  Sea,  land  and  air  war- 
fare can  be  supported  by  radio  as 

the  "fourth  front"  because  it  util- 
izes divided  loyalties  and  doubt  as 

a  strategy  of  war.  A  warm  re- 
ception has  been  given  this  book 

for  its  description  of  the  male  and 
female  Lord  Haw-Haws  at  work 
at  the  microphone,  its  story  of 
Europe's  army  of  bootleg  listeners 
"who  brave  the  death  penalty  to 
tune  in  to  British  and  American 

stations",  as  well  as  for  its  final 
chapter  which  explains  in  crystal- {Continued  on  page  68) 

Rider,  John  F.  An  Introduction  to  Fre- 
quency Modulation.  John  F.  Rider  Pub- lisher Inc.,  New  York,  1941  [$1]. 

Rolo,  C.  J.  Radio  Goes  to  War;  the  "Fourth Front".  Putnam,  New  York,  1942  [$2.75]. 
Propaganda  warfare. 

St.  John,  Robert.  From  the  Land  of  Silent 
People.  Doubleday  Doran,  New  York, 
1942  [$3].  By  NBC  London  reporter. 

Schechter,  A.  A.  Go  Ahead  Garrison.  Dodd, 
Mead  &  Co.,  New  York,  1941  [$2].  Boy's book  of  newscasting. 

Schechter,  A.  A.,  with  Edward  Anthony. 
/  Live  on  Air.  Frederick  A.  Stokes  & 
Co.,  New  York,  1941  [$3.75].  Anecdotal history  of  newscasting. 

Shirer,  William.  Berlin  Diary.  Alfred  A. 
Knopf,  New  York,  1941  [$3].  By  CBS 
former   Berlin  correspondent. 

Spence,  H.  Radio  City.  Dial  Press,  New 
York,  1941   [$2.50].  Novel. 

Stranger,  R.  Dictionary  of  Radio  and  Tele- vision Terms.  Chemical  Publishing  Co., 
Easton,  Pa.,  1941  [$2.50]. 

Studies  in  the  Control  of  Radio.  Harvard 
Radio  Broadcasting  Research  Project, Cambridge,  Mass. 
No.  1  Friedrich,  Carl  J.  and  Sayre, 

Jeanette.  Development  in  the  Con- trol of  Advertising  on  the  Air,  1940 

[$.50]. 
No.  2.  Friedrich,  Carl  J.  Controlling 

Broadcasting  in  Wartime.  1940 

[$.50]. 
No.  3.  Sayre,  Jeanette.  An  Analysis  of  the 

Radio-broadcasting  Activities  of 
Federal  Agencies,  1941  [$.50]. 

Taylor,  Henry  J.  Time  Runs  Out.  Double- day  Doran,  New  York,  1942  [$3].  By 
WHN  news  commentator. 

Tucker,  Madge.  Christmas  Eve  in  a  Toy- Shop.  Musette  Publishers,  1941  [$1.39]. Musical  radio  script. 
Tucker,  Madge.  Molly  Pitcher.  Musette 

Publishers,  1941  [$1.39].  Musical  radio script. 

Waters,  James  F.  The  Court  of  Missing 
Heirs.  Modern  Age,  New  York,  1942 
[$2].  Based  on  the  radio  series. 

Weiser,  Norman  S.  The  Writers'  Radio Theatre,  191,0-1,1.  Harper  &  Bros.,  New 
York,   1941   [$2].  Anthology  of  plays. 

West,  Robert.  The  Rape  of  Radio.  Rodin 
Publishing  Co.,  New  York.  1941  [$4]. 
Informal  comments  on  broadcasting. 

Williams,  Wythe  and  Parry,  Albert.  The 
Riddle  of  the  Reich.  Prentice-Hall  Inc., 
New  York,  1940  [$2.75].  By  news  com- mentator. 

Wylie,  Max  (ed.).  Best  Broadcasts  of 
1939-iO.  Whittlesey  House,  McGraw-Hill 
Book  Co.,  New  York,  1940  [$3].  An- 
thology. 

Zworykin,  V.  K.  and  Morton,  G.  A.  Tele- 
vision, Electronics  of  Image  Transmis- sion. John  Wiley  &  Sons.  New  York, 1941  [$6]. 

Bibliography  of  the  Recent  Literature  of  Radio  .  .  . 
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Millions  hear 

Up  on  the  nation's  bookshelf  goes  "Thirteen  by  Corwin," 

—  the  ninth  book  recently  published  which  took  as  its  text 

the  sustaining^  i^YO^vaim'a  of  CBS.  More  and  more,  pub- 

lishers are  turning  to  the  literature  of  the  air  for  source 

material.  This  may  not  be  a  trend. 

But  we  think  it  Avrites  this  story :  the  literature 

of  the  air  has  come  of  age. 

Day  in,  day  out,  the  air  is  full  of ''first  editions" 

. . .  printed  in  decibels  instead  of  type,  signed  by  our 

advertisers  and  ourselves. 

CBS  sustaining  programs  alone  would  fill  a  five-fool 

shelf  each  week.  And  in  any  one  year,  CBS  builds  for  iis 

millions  of  listeners  a  well-stocked,  well-balanced  librarv. 

Columbia  Broadcasting  System 

^The  italics  ore  ours,  because  (he  sustaining  programs  are  ours — written  an«l  prodiicefl 

uiKler  llie  siionsursliip  <tf  (lie  roluniliia  Hron^Icns) ing  System. 





DOUBLEDAY,  DORAN 

>|>
^ 

ROBERT 

ST.  JOHN 
NBC  com- 
menta- 

tor from 
London  re- 

ports over, 
WEAF  and 
nation  -  wide  | 
hook-up  7:15 
P.M.  Mon- 1 
day  through 
Friday. 

"The  best  book  to  come  out  of  World 
War  11"— that's  what  LEWIS  GAN- 

NETT called  Robert  St.  John's  FROM THE  LAND  OF  SILENT  PEOPLE  (^3). 
Time  Magazine  says  "it  reads  like  a 
huge,  super-exciting  news  dispatch"  while 
The  Atlantic  Monthly  gives  it  "a  place 
on  the  small  permanent  shelf  of  war 
literature." 

ILKA 

CHASE 

heard  every 
Saturday 
at  12:30  P.M. 
on  WEAF  and 
nation  -  wide 
hook-up  in  '*A Luncheon  Date 
with  Ilka 
Chase." 

You'll  enjoy  PAST  IMPERFECT  (^2), the  hilarious  coast-to-coast  best-seller  that 
scalps  the  big-wigs  of  radio,  stage  and 
screen.  This  sparkling  record  of  the  in- 

discretions of  a  lady  of  wit  and  opinion 
has  been  called  "as  gay  and  effervescent 
as  we  are  likely  to  have  offered  us  for 
some  time  to  come." — Chicago  Sun. 
FRED  ALLEN  says:  "I  had  to  read  it 
in  dribs  and  dribs.  I  can't  say  dribs  and 
drabs  because  there  are  no  drab  episodes 
among  her  memoir  escapades." 

HENRY  J.  TAYLOR 

Heard  over  WHN  on  Wednes- 
days at  10  P.M.  and  Saturdays 

at  p.'/5  P.M. 

Successful  businessman,  top-flight  econ- 
omist, and  ace  correspondent,  Henry  J. 

Taylor  has  been  for  20  years  a  first-hand 
student  of  Europe.  In  TIME  RUNS  OUT 
(^3)  he  tells  why  the  United  Nations 

must  act  now,  not  later — 
why  the  precious  time  in 
which  to  smash  Hitler  is  fast 
running  out. 

"It  is  direct,  vital and  convincing. 
"  J^^  And  the  writer's k    n|^^^  breadth    of  spirit 

i  i^^^^  ''^  admirable  as his  sincerity  and 
.  courage." — N.  Y. WKntjiti^um  L^fijija^0)imMA       Times    Book  Re- 

These  b  e  s  t  - sellers  are  in 
stock  at  your 
favorite  book shop. 

DOUBLEDAY, 
DORAN 

( Continued  from  page  65) 

clear  fashion  the  physics  of  short- 
wave transmission. 

The  story  of  what  the  FCC  and 
the  Defense  Communications 
Board  are  doing  to  protect  radio, 
nerve  center  of  the  war  effort,  is 
told  by  a  group  of  writers  includ- 

ing William  Dow  Boutwell,  radio 
chief  of  the  U.  S.  Office  of  Educa- 

tion, and  Pauline  Frederick,  as- 
sistant to  NBC's  Washington  com- 

mentator, H.  R.  Baukhage,  in  the 
book  America  Prepares  for  To- 

morrow: The  Story  of  Our  Total 
Defense  Effort,  published  last  year 
by  Harper  &  Bros. 

One  of  the  complete  histories  of 
radio  is  the  new  volume  Sound  & 

Fury,  modestly  subtitled  An  In- 
formal History  of  Broadcasting, 

written  by  Francis  J.  Chase.  His 
claim  is  that  radio  is  "still  in 
swaddling  clothes  compared  with 
the  theatre,  the  nwespaper,  and 
even  the  motion  picture,  but  its 
growth  to  maturity  has  been  so 
rapid  that  today  it  touches  inti- 

mately and  helps  to  mold  the  lives 
of  more  Americans  than  the  thea- 

tre, the  newspaper,  and  the  motion 

picture  combined." 
Schechter's  Two  Books 

A  history  of  one  phase  of  radio 
is  presented  in  /  Live  on  Air,  the 
recent  volume  by  A.  A.  Schechter, 
director  of  news  and  special  events 
for  NBC,  which  serves  to  prove 
that  luck,  steady  nerves,  a  news 
sense,  a  great  deal  of  wire,  and 
especially  speed  are  required  to 
bring  to  the  radio  audience  spot 
news  from  Egyptian  pyramids, 
singing  mice,  a  Hindenburg  disas- 

ter, a  four-country  roundup,  or  a 
flood.  Mr.  Schechter  several  years 
ago  also  authored  a  juvenile  fic- 

tion volume  with  a  radio  hero,  Go 
Ahead  Garrison. 

The  director  of  the  Radio  Arts 
Guild  of  America,  Robert  West,  has 
a  new  volume  of  anecdotal  history 
mysteriously  called  The  Rape  of 
Radio  of  interest  to  a  fairly  general 
audience.  . 

Projected  at  this  time  is  a  series 
of  books  on  the  outlook  for  various 
phases  of  the  industry,  introduced 
by  the  volume.  Who,  What,  Why 
Is  Radio?,  by  Robert  J.  Landry, 
radio  editor  of  Vai'iety.  It  enhances 
the  discussion  of  sponsors  and 
pressure  groups,  the  responsibility 
of  the  broadcaster  and  of  the  reg- 
ulators. 

In  the  field  of  research  is  a  series 
inaugurated  by  Paul  Lazarsfeld,  of 
Columbia,  and  Frank  Stanton,  of 
CBS,  Radio  Research,  19^1,  which 
began  as  a  supplement  to  Dr.  Laz- 
arsfeld's  previous  book  Radio  and 
the  Printed  Page  and  developed 
into  this  report  of  six  studies,  three 
concerned  with  radio  programs  and 
three  with  listeners-  These  books  of 
self-appraisal,  measurement  and 
inquiry  will  be  referred  to  again 
and  again  by  students  of  radio. 

Ilka  and  Clifton 

New  evidence  of  the  popularity 
of  radio  personalities  is  seen  in  the 
best-selling  editions  by  Ilka  Chase, 
hostess  of  NBC's  Saturday  noon- 

day show,  A  Luncheon  Date  With 

Ilka  Chase,  and  Clifton  Fadiman, 
long  m.c.  of  Information  Please.  In 
Past  Imperfect  Miss  Chase  chatters 
along,  spattering  acid  and  her  par- 

ticular sophisticated  brand  of  phil- 
osophy. Whether  discussing  the 

mores  of  Hollywood  or  the  re-hem- 
ming of  her  wedding  dress.  Miss 

Chase  is  true  to  her  Saturday  noon 
personality.  Mr.  Fadiman  gathered 
his  favorite  stories  and  excerpts 
from  books  for  publication  in  Read- 

ing I've  Liked. 
Mary  Margaret  McBride  and 

Ted  Malone  revisit  the  homes  of 
their  many  listeners  via  the  print- 

ed page.  Miss  McBride's  America for  Me  contributes  to  the  body  of 
literature  on  American  traditions 
by  telling  inspirational  stories  of 
interesting  people  in  American  life. 
Stories  of  his  visits  to  the  homes  of 
famous  American  authors  fill  Mr. 
Malone's  American  Pilgrimage. 
The  outstanding  broadcasts  on  Am- 

brose Bierce,  Herman  Melville  and 
Mark  Twain  are  here  given  the  per- 

manence they  deserve,  along  with 
additional  valuable  biographical 
material. 

James  F.  Waters'  projected  vol- 
ume which  will  probably  become  a 

best  seller,  although  possibly  a  sur- 
reptitious one:  Modern  Age  is  pro- 

ducing a  volume  listing  the  missing 
heirs  so  much  the  concern  of  Mr. 
Waters  on  his  program.  The  Court 

of  Missing  Heirs. 
Corwin  and  Oboler 

Robert  Frost  says  that  "the  fin- 
est thing  that  you  can  do  for  a 

poem  is  to  print  it";  similarly,  the 
finest  thing  that  you  can  do  for  an 
outstanding  dramatic  script  which 
has  benefited  by  the  vitalizing  of 
a  successful  radio  production  is  to 
make  a  permanent  printing  of  it, 
for  at  least  three  reasons:  It  is  a 

contribution  to  today's  letters,  it 
serves  a  purpose  with  experimen- 

tal groups  and  it  defeats  the 
ephemeral  quality  of  radio. 

Norman  Corwin's  book  Thirteen 
by  Corwin  has  been  hailed  by  Carl 
Van  Doren  as  "the  richest  contri- 

bution yet  made  to  the  newest  form 
of  literature."  The  plays,  says  Mr. 
Van  Doren,  should  be  read,  if  that 
is  possible,  with  the  ear  as  atten- tive as  the  eye. 

Mr.  Corwin's  script  We  Hold 
These  Truths,  written  to  commem- 

orate the  Bill  of  Rights  and  broad- 
cast on  all  networks  last  Dec.  15, 

will  soon  be  put  in  book  form.  It 
won  him  a  1941  Peabody  Award. 

Contributing  not  only  to  litera- 
ture but  to  the  unifying  of  our 

country  today  are  the  volume  by 
Arch  Oboler,  This  Freedom,  a  col- 

lection of  the  transcripts  of  his  pro- 
grams, and  The  Free  Company 

Presents,  compiled  by  James  Boyd. 
Two  annual  volumes  of  selected 

scripts  have  appeared  which  are 
being  widely  used  by  students  of 

writing  for  radio.  In  The  Writer's Radio  Theatre,  19U0-U1,  Norman  S. 
Weiser  presents  10  outstanding 
dramatic  scripts  and  a  discussion 
of  the  techniques  which  have  proved 
most  successful  in  such  broadcasts. 
Whittlesey  House  is  planning  to 

YOU  CAN  STILL 

GET  CUFF'S... 

"THE  FACE 

OF  THE  WAR" 

This  is  the  5-minute  NBC  Recorded 
Program  of  war  news  analysis  from 
which  the  name  of  Sam  Cuff's  new  book was  taken.  It's  the  program  that  6S stations  have  sold  profitably  to 
Banks 
Men's  Stores 
Tobacconists 
Dept.  Stores Utilities 

Insurance  Companies 
Bldg.  &  Loan  Assns. 
Gas  &  Oil  Dealers 
Used  Car  Dealers Furniture  Stores 

and  many  others 

"THE  FACE  OF  THE  WAR"  is  im- mediately available  in  many  markets. 
Contracts  are  for  3  programs  a  week, 
13  or  more  weeks — at  rates  surprisingly 
low.  Write  for  presentation,  audition 
records,  and  rates. 

NBC  RADIO-RECORDING  DIVISION 
NATIONAL  BROADCASTING  CO. 

A  Radio  Corporation  of  America  Service 
RCA  Building,  Radio  City,  New  York 

Chicago  •  Washington,  D.C.  •  Hollywood 

Henry  Holt  and  Company  :  257  4th  Ave.,  N.  Y 

1st  PRINTING, 
January,  1942 

2nd  PRINTING 
March,  1942 

3RD  PRINTING 

April,  1942 
Thirteen  by 

CORWIX 
Radio    Dramas    by    NORMAN  CORWIN 

Introduction    by    Carl    Van  Doren 

$2.75 

Henry  Holt  and  Company  :  257  4th  Ave.,  N.  Y. 
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Radio  Plays  in  book  form  by 

ARCH 

14  RADIO  PLAYS 
The  complete  text  of  14  plays 

by  radio's  foremost  dramatist.  With an  essay,  The  Art  of  Radio  Writing, 
by  Oboler,  and  forewords  by  Lewis  H 
Titterton  and  Iriing  Stone.  Fifth 
Printing.  $2.00 

THIS  FREEDOM 
Thirteen  new  radio  plays,  with 

notes  on  action  and  production  by  the 
author,  and  suggestions  to  aspiring 
radio  actors,  actresses  and  directors. 
With  a  foreword  by  Robert  J.  Landry, 
radio  editor  of  Variety.  S2.00 

Invitation  to  Learning 
^  The  significance  of  27  great 

booics  and  their  authors  .  .  .  based  on 
the  Columbia  Broadcasting  System's radio  program.  By  Huntington  Cairns, 
Allen  Tate  and  Mark  Van  Doren.  S3. 00 

RANDOM  HOUSE 
20  EAST  57  STREET,  NEW  YORK 
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produce  a  third  annual  collection 
of  Max  Wylie's  Best  Broadcasts 
which  include  the  best  example  in 
each  category  of  radio  programs. 

Career  Tips 

The  radio  executive  who  is  ap- 
proached daily  by  young  people  who 

want  to  get  into  the  radio  business 
will  be  relieved  to  find  that  there 
are  several  good  new  books  on  the 
subject  which  will  assist  the  career 
hunter. 
Robert  DeHaven,  production 

manager  and  program  director  of 
WTCN,  Minneapolis,  and  Harold 
S.  Kahm,  associate  editor  of  Radio 
Showmanship,  have  collaborated  on 
the  volume  How  to  Break  Into  Ra- 

dio with  just  that  problem  in  mind. 
Conrad  Rice,  program  director 

of  WEMP,  Milwaukee,  has  a  fic- 
tionalized answer  to  the  problem  in 

his  book  for  'teen-age  boys  titled 
Your  Career  m  Radio.  The  voca- 

tional question  of  radio  as  an  engi- 
neering career  is  dealt  with  in  Ra- 

dio as  a  Career  by  Julius  L.  Hor- nung. 

Many  technical  books  are  sched- 
uled for  publication  in  revised  edi- 

tions. Radio  Engineering  Handbook 
by  Keith  Henney,  editor  of  Elec- 
tronics,  reissued  in  April  in  its 
third  edition,  deals  with  22  subjects 
ranging  from  fundamentals  to  spe- 

cialized applications,  each  prepared 
by  an  expert  in  the  field.  H.  K. 
Morgan's  Aircraft  Radio  and  Elec- 

trical Equipment  has  also  been  re- 
vised recently. 

In  line  with  the  nation's  program 
of  conserving  present  equipment  is 
Modern  Radio  Servicing  by  Ghir- 
ardi,  a  revision  of  the  1936  volume, 
which  should  assist  the  service  men 
in  keeping  the  existing  radio  sets 
of  the  country  in  good  working  or- 

der for  a  long  time. 

The  Visual  Side 

The  specialist  in  television  engi- 
neering will  welcome  the  practical 

discussion  of  fundamental  televi- 
sion principles  presented  in  the  new 

book,  Television,  Electronics  of 
Image  Transmission,  by  V.  K. 
Zworykin  and  G.  A.  Morton  of  RCA 

Mfg.  Co. 
Dedicated  to  the  radio  service- 

men who  must  execute  the  change- 
over is  Aji  Introd^iction  to  Frequen- 

cy Modidation  by  John  F.  Rider. 
Its  six  chapters  include  the  expla- 

nation of  FM  at  the  transmitter 
and  as  well  as  at  the  receiver  and 
conclude,  with  a  section  on  servic- 

ing FM  receivers.  No  further  new 
books  in  these  fields  are  planned, 
due  to  the  restrictions  placed  on 
radio  and  television  manufacture. 

The  field  of  radio  education  is 
served  by  several  new  books  deal- 

ing with  utilization  of  radio  in  the 
classroom,  training  in  radio  pro- 

gram production  and  radio  law.  A 
new  and  revised  edition  of  the  suc- 

cessful Handbook  of  Broadcasting 
by  Waldo  Abbot,  director  of  broad- 

casting service  and  associate  pro- 
fessor of  speech  at  the  U  of  Michi- 

gan, has  just  appeared,  presenting 
instructive  material  on  all  phases 
of  planning,  writing,  production 
and  performance  of  radio  programs. 

The    Federal    Radio  Education 

Mr.  Danker 

DANKER  IS  ISAMED 

TO  ADVISORY  BOARD 
FOLLOWING  the  appointment  last 
week  of  Nat  Wolff  as  head  liaison 
officer  of  the  Radio  Division  of  the 
Office  of  Facts  &  Figures  to  co- 

ordinate governmental  radio  in 
Hollywood,  Wil- 

liam B.  Lewis,  as- sistant director  of 
OFF  and  chief  of 
its  radio  division, 
announced  ap- 
pointment of  Daniel  Danker, 

Hollywood  vice- 
president  of  J. 
Walter  Thomp- 

son Co.,  to  act  as 
chairman  of  Mr. 

Wolff's  advisory  council.  Mr.  Wolff 
was  in  Washington  the  week  of 
April  27,  but  is  now  back  in  Holly- wood. He  and  Mr.  Danker  will  set 
up  the  council  shortly. 

Mr.  Wolff  has  resigned  as  vice- 
president  of  A.  &  S.  Lyons  Inc., 
leading  talent  agency,  to  take  the 
OFF  job.  He  will  be  responsible  in 
Hollywood  for  all  OFF  radio  con- 

tacts and  in  that  capacity  will 
counsel  with  West  Coast  radio  offi- 

cials on  their  war  efforts.  A  vet- 
eran of  the  radio  field,  Mr.  Wolff 

started  in  radio  in  1928  as  held 
of  the  artists  service  and  program 
director  of  WGR-WKBW,  Buffalo. 
In  1930  he  went  to  New  Yori<  to 
become  vice-president  of  Rocke 
Productions;  in  1935  to  Hollywood 
as  writer  and  producer  of  pro- 

grams, forming  the  radio  depart- ment of  H.  N.  Swanson  Inc.  Then 
he  became  radio  director  for  Myron 
Selznick  Co.  Inc.,  remaining  with 
that  agency  until  1940  when  he 
formed  his  own  agency,  Nat  Wolff 
Inc. 

Poor  Richard  Nominees 

Include  Schauble,  Clipp 

PETER  L.  SCHAUBLE,  vice- 
president  of  the  Bell  Telephone  Co. 
of  Pennsylvania,  has  been  nomi- 

nated for  the  presidency  of  the 
Poor  Richard  Club,  Philadelphia 
advertising  club.  Other  officers  and 
directors  nominated  include  Gra- 

ham Patterson,  Farm-Journal, 
vice-president ;  Win  Challenger, 
N.  W.  Ayer  &  Son,  secretary; 
George  Lettworth,  treasurer; 
Franklin  Cawl,  Farm-Journal,  as- 

sistant secretary. 
Three  directors  nominated  in- 

clude Charles  Eyles,  president  of 
Richard  A.  Foley  Agency;  Jack 
King,  International  Printing  Ink 
Co.;  Roger  W.  Clipp,  vice-presi- dent and  general  manager  of 
WFIL.  Election  of  officers  and 
members  will  be  held  May  18.  Ray- 

mond Gram  Swing,  Mutual  com- 
mentator, received  the  Poor  Rich- ard Award  of  Merit  at  the  club 

luncheon  May  5. 

Committee  has  produced  its  new 
volume,  Radio  in  Education,  and 
has  other  material  ready  for  pub- 
lication. 

Jeanette  Sayre's  book.  An  Anal- 
ysis of  the  Radio  Broadcasting  Ac- 

tivities of  Federal  Agencies,  pub- 
lished as  the  third  report  in  Studies 

in  the  Control  of  Radio  by  the 
Harvard  Radio  Broadcasting  Re- 

search Project,  deals  with  one  of 
the  most  rapidly  expanding  fields, 
use  of  radio  by  Government 

agencies. 

The  Fabulous 

Story  of 
Broadcasting 

—all  of  which  you've 
seen,  and  part  of  which 

you  were 

FRANCIS  CHASE,  Jr. 

HERE  at  last  is  the  com- 
plete story  of  the  in- dustry (or  art,  if  you 

will)  of  which  you  arc  a 
part.  In  its  twenty-odd  years 
(and  you  in  the  industry  know 
which  "odd"  we  mean)  radio 
has  developed  hundreds  of  col- 

orful personalities  and  a  history 
full  of  amazing,  amusing,  and 

significant  goings-on.  Mr.  Chase 
presents  an  informal  and  de- 

lightfully entertaining  picture 
of  the  whole  industry,  making 
the  most  of  the  bizarre  and  fan- 

tastic elements  with  which  it 
abounds. 

Fred  Allen  recommends 

"Sound  and  Fury"  as: 
"An  entertaining  diary  of  radio 
from  Marconi  up  to  Jack 
Benny.  It  is  the  most  compre- 
tensive  analysis  of  radio,  as  an 
industry,  that  I  have  come  upon. 
Mr.  Chase  is  the  first  man  to 
hold  radio  up  to  the  light  where 
everyone  can  get  a  good  look 

at  it." 

EXAMINE  FREE  FOR  5  DAYS 

HARPER  &  BROTHERS, 

49  E.  33rd  Street,  N.  Y. 

Please  send  me  SOUND  AND 
FURY  by  Francis  Chase.  In  5 
days  I  will  prompdy  remit  $3.00, 
plus  a  few  cents  for  postage,  or 
return  the  book. 

NAME  . 
ADDRESS 

CITY  AND  STATE- 
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TO  GIVE  YOU 

SALES-WINNING  SHOWS! 

Never  before  has  broadcasting  meant  so  much  to  America — to 

build  morale,  to  keep  Americans  informed  and  united.  And  never 

before  has  transcribed  program  material  meant  so  much  to  broad- 

casting ...  to  your  station,  and  hundreds  of  others ! 

That's  why  there  has  been  no  relaxing  of  NBC  THESAURUS 

efforts  to  give  you  the  best  program  material.  On  the  contrary — 

our  service  today  is  finer  than  ever.  We're  working  harder  than 
ever,  with  finer  talent  than  ever,  to  give  you  great  new  programs 

built  around  famous  artists,  with  full  instrumentation... beauti- 

fully executed  and  superbly  recorded. 

And  THESAURUS  gives  you  exclusive  artists,  too!  Only  in 

THESAURUS  do  you  get  such  headliners  as  Edwin  Franko 

Goldman . . .  Allen  Roth . . .  Rosario  Bourdon . . .  Norman  Cloutier 

. . .  Sammy  Kaye  . . .  and  many  others. 

Today,  more  than  ever,  you  cannot  afford  to  do  without 

NBC  THESAURUS.  Investigate! 

"EAR  THE  GREAT  NEW 
^"KAURUS  PROGRAMS 

ot  the 

^  /'■'I  fi.  CONVENTION 

TO  ROUND  OUT 

YOUR  SCHEDULE 

—  NBC  Recorded  Programs! 

Complete  package  shows 
at  economical  cost 

Betty  and  Bob 
Outstanding  dramatic  programs  with 
name  stars  who  are  favorites  of  millions. 

Let's  Take  a  Look  in  Your  Mirror —  with  Stella  Unger 

A  vital,  spontaneous,  timely  series  aimed 
at  the  woman  of  today. 

The  Face  of  the  War 
—  OS  seen  by  Sam  Cuff 
Keen,  timely,  penetrating  analysis  of  the 
stories  behind  war  headlines. 

Getting  the  Most  Out  of  Life  Today 
—  with  Dr.  William  L.  Stidger 
Forceful,  down-to-earth  philosophy  every 
man  and  woman  can  understand  and  enjoy. 

Time  Out 
—  with  Ted  Steele  and  Grace  Albert 

Bright,  gay  boy-and-girl  songs  and  banter 
with  Interludes  featuring  "Nellie  the 

Novachord." Who's  News 

Revealing,  informal  5-minute  chats  with 
America's  headline  personalities. 

Hollywood  Headliners —  with  Stella  Unger 

Real  life  stories  about  Hollywood  Stars 
whose  names  twinkle  on  movie  marquees. 

Five  Minute  Mysteries 
Thrilling  dramatic  mystery  stories  complete 
in  each  five-minute  episode. 

Flying  For  Freedom —  authentic  drama-packed  story  of  the 
exploits  of  the  Royal  Canadian  Air  Force. 

[Thesaurus 

"A  Treasure  House  of  Recorded  Programs" 
RADIO  RECORDIKG  DIVIStON-NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA  Building,  Radio  City,  New  York       •       •       Merchandise  Mart,  Chicaeo 
Trans-Lux  Building,  Washington,  D.  C.      •       •      Sunset  &  Vine,  Hollywood 
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This  Is  Radio's  War 
RADIO  GOES  to  its  first  wartime  convention. 

There  is  plenty  of  Army  brass  and  Navy 
braid  in  evidence  at  the  Statler  in  Cleveland 
as  the  20th  Annual  NAB  Convention  gets 
under  way.  A  year  ago,  in  St.  Louis,  there 
were  military  titles  too,  but  no  uniforms.  That 
was  before  Pearl  Harbor. 

Uniformed  or  not,  broadcasting  is  mobilized 
for  the  duration.  Every  station,  every  man 
who  appears  before  the  mike  or  who  handles 
air  copy,  is  enlisted.  His  is  a  responsibility 
entrusted  only  to  a  select  few  in  this  nation 
of  130,000,000.  He  maintains  a  direct  link 
with  the  people  as  a  deputy  of  Government — 
a  human,  swift,  intimate  contact. 

Such  Federal  war  agency  leaders  as  McNutt, 
MacLeish,  Price  and  Lewis,  and  such  military 
and  naval  figures  as  Surles,  Hepburn,  Hershey, 
Beaumont-Nesbitt  and  Lovette,  will  address  the 
convention.  That  is  indicative  of  the  esteem  in 
which  broadcasting  is  held  in  the  war  elfort. 

There  are  problems  of  Government,  economic 
along  with  military,  that  are  vital  to  every 
broadcaster.  The  answers,  to  the  limit  to  which 
they  can  be  given  under  the  imponderables  of 
war,  will  be  supplied  by  the  spokesmen  for 
Uncle  Sam  delegated  to  consult  with  the  in- 

dustry. Every  broadcaster  who  has  any  doubts 
about  Government  policy — on  censorship,  Gov- 

ernment programming,  equipment  shortage, 
selective  service  inroads,  interceptor  command 
disagreements,  or  whatnot — should  be  prepared 
to  submit  his  questions.  That's  why  these  im- 

portant personages  have  taken  time  out  from 

Washington's  seething  war  activity  to  attend 
the  convention. 

Behind  these  Government  headliners,  there 
are  other  jobs  to  be  handled  at  Cleveland.  War 
has  tended  to  throw  the  economics  of  the  in- 

dustry somewhat  out  of  kilter.  Price  ceilings 
and  commodity  rationing  will  disturb  the  sales 
balance.  Taxes,  present  and  impending,  will 
increase  the  overhead  spiral.  All  these  require 
intensive  scrutiny  and  such  action  as  may  be 
possible  now.  Musicians,  copyright  and  a  dozen 
other  perennials  must  be  coped  with  and  sifted. 

The  war  hasn't  stopped  the  regulatory  pres- 
sures either. 

Then  there's  industry  politics.  No  one  in 
radio  can  ever  forget  the  nightmare  of  St. 
Louis  a  year  ago.  We  hope  that  FCC  Chairman 

James  Lawrence  Fly's  "dead  mackerel"  of  un- 
pleasant memory  is  buried  for  good.  A  repeti- 

tion or  revival  of  that  episode  is  unlikely  inas- 
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much  as  Mr.  Fly  will  not  be  a  convention 
speaker  and  apparently  will  not  be  in  Cleveland. 

There  has  been  dissatisfaction  expressed 

over  the  conduct  of  the  industry's  affairs  by  the 
NAB.  There  has  been  an  outcropping  of  other 
industry  groups  as  a  direct  result.  There  are 
those  who  charge  that  any  broad  reorganiza- 

tion would  be  a  showing  of  weakness  and  of 
subservience  to  Chairman  Fly,  who  is  unrelent- 

ing in  his  opposition  to  the  present  structure. 
As  in  the  past,  there  is  the  clarion  call  for 

a  "united  front."  There  can  be  no  doubt  that 
teamwork  was  never  needed  more  than  now. 

Whatever  is  done  should  be  accomplished  by 
the  broadcasters  themselves.  There  should  be 
no  outside  influences,  from  Government  or  from 
any  other  source.  The  questions  of  reorganiza- 

tion, of  network  membership,  of  personnel, 
should  be  met  calmly,  dispassionately  and  ob- 

jectively. Family  quarrels  should  be  kept  in 
the  family. 

There  is  only  one  basic  issue:  How  can 
radio  best  perform  its  function  in  winning  the 
war?  If  that  thought  is  kept  ever-present,  solu- 

tion of  the  purely  intra-industry  problems  will 
tion  of  intra-industry  problems  will  be  simple. 

WITH  this  issue,  Broadcasting  adverts  to 
white  cover  stock.  The  grey  cover  which  has 
adorned  your  trade  journal  since  the  beginning 
of  1937  is  a  casualty  of  the  war.  We  hove  you 
like  the  change. 

All  Together 
COHESION — and  lots  of  it — dominates  a  col- 

lection of  advertising  industry  views  appear- 
ing on  another  page  of  this  issue.  The  views 

are  representative  of  networks,  advertisers, 
agencies,  audience  analysts. 

It  is  a  cohesion  arising  from  the  mutual 
appreciation  of  the  fact  that  all  branches  of 
American  business  and  industry  must  devote 
themselves  to  the  war-winning  job.  In  adver- 

tising, the  need  for  unity  is  keenly  appreciated. 
The  industry  is  far  along  in  its  conversion 
to  wartime  economy  and  its  joint  effort  to  mold 
the  public  into  a  fighting  machine. 

As  to  the  future,  these  key  figures  refuse  to 
be  drawn  into  the  oracle  role.  But  they  ex- 

press confidence  that  broadcast  advertising 
will  meet  its  problems  as  they  arise.  Anyone 

who  reviews  broadcasting's  adjustment  to  the 
role  of  wartime  news  dispenser  and  public 
servant  will  share  their  belief  that  future  ad- 

justments will  be  made  with  equal  ease. 

The  Rush  Study 

SINCE  THAT  eventful  day  a  year  ago  when 

the  FCC  smuggled  the  so-called  chain-monopoly 
report  out  of  its  star  chamber,  there  have  been 
repercussions  in  the  courts,  in  Congress,  in  the  j 
FCC  and  in  the  industry.  Regulations  that  :i 
were  to  have  become  effective  in  August  1941 
have  been  revised,  re-revised  and  postponed  a 
half-dozen  times. 

But  during  this  protracted  legal,  legislative, 
regulatory  and  intra-industry  tumult  there 
hasn't  been  any  unbiased,  outside  appraisal — 
until  now.  In  this  issue  appears  an  analysis  of 
the  whole  issue  by  Richard  H.  Rush,  young 

Harvard  economist.  It  is  based  on  a  year's 
work,  made  possible  through  the  grant  of  a 
Littauer  Fellowship  by  the  Harvard  Graduate 
School  of  Public  Administration.  He  was 
awarded  his  doctorate  last  week. 

Mr.  Rush's  findings  are  of  interest  to  every- 
one in  broadcasting.  His  study  was  objective. 

He  embarked  upon  it  with  no  preconceived 
notions.  He  arrived  at  his  conclusions  inde- 

pendently. His  academic  background  and  busi- 
ness experience  (including  two  years  as  mar- 

keting analyst  for  Tide  Water  Associated  Oil) 
equipped  him  well  for  the  undertaking. 

From  the  very  outset,  we  have  contended 
that  the  FCC  majority  far  exceeded  its  au- 

thority in  delving  into  purely  business  aspects 
of  broadcasting.  We  have  argued  that  the  ma- 

jority, in  effect,  tossed  its  investigation  record 
overboard,  and  arrived  at  conclusions  best 
suited  to  its  ends  through  the  selection  of  an 
isolated  phrase  here  and  a  sentence  there, 

plucked  from  a  million-word  record. 
In  an  entirely  different,  and  far  more  scien- 

tific and  erudite  fashion,  Mr.  Rush  arrives  at 
virtually  the  same  conclusion.  His  is  not  a  dia- 

tribe against  the  FCC,  but  rather  a  calculat- 
ing vivisection  which  leads  him  to  the  conclu- 
sion that  the  FCC  majority  acted  capriciously. 

But  beyond  that,  he  finds  that  matters  which 
must  be  investigated  to  arrive  at  a  conclusion 
as  to  whether  there  should  be  more  or  less  net- 

works, more  or  less  regulation  of  them,  and 
more  or  less  network  programs,  are  outside 

the  FCC's  jurisdiction. 
Our  contention  consistently  has  been  that  it 

is  up  to  Congress  to  chart  the  course  of  its 

creature,  the  FCC.  Mr.  Rush's  conclusion, 
reached  by  the  application  of  recognized  prin- 

ciples of  government  and  economics,  is  "for 
Congress  to  outline  a  policy  for  the  regulation 

of  network  broadcasting". 
Significantly,  Mr.  Rush  holds  that  to  call  the 

FCC's  report  a  "monopoly  report"  is  a  mis- 
nomer. All  of  the  theory  of  monopoly  and  com- 

petition is  concerned  with  price,  he  emphasizes. 

The  majority's  report,  he  finds,  makes  no  men- 
tion of  price,  no  attempt  to  determine  what  the 

cost  of  network  broadcasting  is,  or  even  who 
pays  the  cost  of  network  broadcasting. 

Mr.  Rush's  analysis  is  timely.  Hearings  are 

in  progress  before  the  House  Interstate  &  For- 
eign Commerce  Committee  on  new  legislation 

to  govern  the  FCC.  The  so-called  monopoly 

regulations,  among  other  of  the  FCC's  "power 
grab"  edicts,  provoked  these  hearings.  The  net- 

work rules  themselves  are  in  litigation  before 

the  Supreme  Court,  but  only  on  the  question  of 

jurisdiction,  at  this  time,  of  a  lower  tribunal. 
The  committee,  it  seems  to  us,  might  well 

acquaint  itself  with  Mr.  Rush's  findings. 
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ARCHIBALD  MacLEISH 

ARCHIBALD  MacLEISH  
has 

the  difficult  job  of  helping- 
Americans  tell  themselves 
the  truth.  As  director  of  the 

Office  of  Facts  &  Figures,  over- 
all information  agency  in  Wash- 
ing, MacLeish  has  an  assignment 

made  complicated  by  wartime  sec- 
recy, by  the  human  tendency  to  re- 
peat rumors  and  gossip,  by  the  im- 

mensity of  our  war  effort,  and  by 
an  unscrupulous  enemy  propo- 
ganda  machine.  Some  of  his  knowl- 

edge he  is  expected  to  impart  to 
NAB  conventioneers,  for  he  is  a 
principal  speaker  on  the  Cleveland 
program. 

Last  year  OFF  was  a  tiny  bu- 
reau hidden  away  in  a  converted 

apartment  house,  part  of  the  Office 
of  Civilian  Defense.  As  the  defense 
effort  speeded  up,  the  public  de- 

manded a  clearer  idea  of  what  the 
Government  was  doing,  and  why. 

Last  October,  the  President  set 
up  the  Office  of  Facts  &  Figures  as 
an  independent  agency.  Its  assign- 

ment was  to  work  out  "the  most  co- 
herent and  comprehensive  presenta- 

tion to  the  nation  of  the  facts  and 

figures  of  national  defense."  It  was 
instructed  to  consult  with  the  al- 

ready existing  Government  in- 
formation agencies,  coordinate 

their  work,  and  see  that  the  public 
got  a  well-rounded  picture  of 
America's  defense  drive. 

MacLeish  was  appointed  director. 
He  had  achieved  fame  before  this 
as  a  poet,  as  Librarian  of  Congress 
and  as  a  top-flight  journalist. 

Radio  men  know  that  he  knows 
radio — for  he  showed  America  the 
limitless  possibilities  of  radio  as  a 
new  medium  for  creative  expres- 

sion. His  stirring  Fall  of  the  City 
was  broadcast  by  CBS  April  11, 
1937,  and  on  Oct.  27,  1938  CBS 
produced  his  Air  Raid. 

Here  was  one  of  the  country's 
greatest  living  poets  setting  the 
airwaves  pulsing  with  a  new  kind 
of  poetry  for  a  new  streamlined 
age.  MacLeish,  incidentally,  thinks 

the  radio  announcer  has  a  dramatic 
function  akin  to  the  role  of  the 
ancient  Greek  chorus. 

Forty-four  days  after  Mac- 
Leish was  appointed  OFF's  direc- 

tor, the  Japanese  bombed  Pearl 
Harbor.  Overnight  a  defense  ef- 

fort changed  to  a  war  effort.  OFF 
shot  up  in  importance,  took  on  the 
vital  job  of  pulling  together  all  the 
activities  bearing  on  the  catch-all 
term  "morale". 

It  became  the  clearing-house  for 
all  Governmental  broadcasts,  with 
William  B.  Lewis,  ex-CBS  program 
vice-president,  as  coordinator.  It 
clears  all  public  speeches  by  top 
Government  officials.  It  serves  as 
the  funnel  for  all  posters  issued  by 
Federal  agencies.  It  summarizes 
the  war  effort,  as  in  its  pamphlet 
Report  to  the  Nation,  and  in  its 
four-network  radio  series  This  Is 
War.  It  exposes  Axis  propaganda, 
as  in  its  striking  new  booklet 
Divide  &  Conquer.  It  checks  on  the 
state  of  public  opinion  to  guide  the 
Government  on  what  the  public 
doesn't  know  about  the  war  effort. 

Archibald  MacLeish,  who  di- 
rects this  work,  was  born  May  7, 

1892,  in  Glencoe,  111.,  "in  a  wooden 
chateau  overlooking  from  a  clay 
bluff  and  a  grove  of  oak  trees,  the 
waters  of  Lake  Michigan."  His father  was  a  Scotsman  who  came 
to  Chicago  from  Glasgow,  a  re- 

spected merchant  and  philan- 
thropist. His  mother,  "intelligent 

and  energetic  and  tireless  and 
virtuous",  was  a  school  teacher  and 
a  college  president. 

MacLeish  went  to  Yale,  class  of 
1915.  He  played  football  and  he 
was  on  the  swimming  team;  he 
was  chairman  of  the  Literary 
Magazine  and  he  made  Phi  Beta 
Kappa.  His  class  book  reported 
that  "MacLeish  expects  to  take  up 
the  study  of  literature."  Instead he  went  to  Harvard  Law  School, 

topping  his  class  for  "scholarship, 
conduct  and  character". 
He  married  Ada  Hitchcock,  a 

NOTES 

•C.  L.  MENSER,  national  program 
manager  of  NBC,  and  Irene  Sexton, 
of  New  York,  were  married  in  New 
York  May  2.  The  bride  is  a  graduate 
of  Barnard  College  and  is  office  man- 

ager for  a  New  York  camera  supply company. 

RUSKIN  STONE,  member  of  sales 
department  of  WSPD,  Toledo,  has  had 
his  oil  portrait  of  J.  Harold  Ryan 
accepted  for  display  in  the  annual  ex- hibition of  work  of  Toledo  artists  at 
the  Toledo  Museum  of  Art. 

MORRIS  (SteT^e)  MUDGE  of  the 
MBS  eastern  sales  staff,  is  temporar- 

ily replacing  Ade  Hult,  Mutual's  west- ern sales  manager  in  the  Chicago  of- 
fice. Mr.  Hult  is  recovering  from  a 

serious  illness  in  Henrotin  Hospital, Chicago. 

DON  BILLINGS  has  resigned  from 
KYA,  San  Francisco,  as  account  exec- 

utive on  May  1  and  left  for  Washing- 
ton to  engage  in  Government  work. 

LEO  O.  RICKBTTS,  sales  manager 
of  KFBK,  Sacramento,  Cal.,  is  the 
father  of  a  baby  girl  born  April  26. 

ORVILLB  SHUGG,  supervi.sor  of 
Canadian  Broadcasting  Corp.  farm 
broadcasts  at  Toronto,  is  making  a 
tour  of  Western  Canadian  stations  car- 

rying CBC  farm  broadcasts,  and  will 
attend  the  National  Farm  Radio 
Forum  meeting  at  Winnipeg,  May  2.5- 27. 

WILLIAM  F.  MAAG  .Jr.,  owner  of 
WFM.J,  Youngstown,  O.,  has  been 
named  general  chairman  of  the  Com- munity and  War  Chest  campaign  of 
Youngstown  and  Mahoning  County. 

MIKE  LAYMAN,  manager  of  WSAZ, 
Huntington,  W.  Va.,  has  .ioined  the 
Navy  as  a  yeoman,  third  class.  John 
L.  Henry,  advertising  manager,  will 
serve  as  acting  station  manager. 

JAMES  L.  HOWE,  of  WBTM,  Dan- 
ville, Va.,  recently  was  elected  state 

president  of  the  junior  chamber  of 
commerce  at  its  annual  convention  in 
Roanoke. 
FRANCIS  C.  BARTON  Jr.,  manager 
of  the  program  service  division  of 
CBS;  has  succeeded  Joseph  H.  Bur- gess Jr.  as  personnel  manager  of  CBS. 
TOM  FRY,  of  the  BLUE  sales  staff, 
is  the  father  of  a  baby  girl  born  April 
30.  Bob  Eastman,  of  the  BLUE  spot 
sales  staff,  is  the  father  of  a  boy. 

singer  and  talented  musician,  and 
to  them  a  son  was  born  early  in 
1917.  Later  that  year,  MacLeish 
went  to  France  with  an  American 
hospital  unit,  shifted  to  the  more 

dangerous  Field  Artillery  "out  of 
shame",  fought  at  the  front  north 
of  Meaux,  came  home  a  captain. 

Then  he  taught  law  for  a  year 
at  Harvard,  practiced  law  in  Bos- 

ton for  three  more  years.  He  did 

pretty  well,  but  he  couldn't  get enough  time  to  write.  So  he  threw 
up  his  job,  and  went  back  to  poetry. 
Best  known  are  his  Streets  in  the 
Moon  (1926).  Nobodaddy  (1926), 
The  Hamlet  of  A.  MacLeish  (1928) , 
Conquistador  (1932),  Frescoes  for 
Mr.  Rockefeller's  City  (1933), 
Panic  (1935) ,  Public  Speech 
(1936).  His  poetry  improved 
greatly  as  it  went  along,  until 
finally  Conquistador  won  the  Pulit- 

{Coyitinued  on  page  88) 

JOHN  AUSTIN  DRISCOLL,  for 
seven  years  general  manager  and  com- 

mercial manager  of  KRKD,  Los  An- 
geles, resigned  that  post  in  late  April 

because  of  ill  health,  and  has  moved 
to  Chicago.  Although  no  successor  has 
been  announced,  it  is  expected  Ned 
Connor,  appointed  commercial  man- ager, will  supervise  other  activities. 
He  has  been  with  KRKD  for  13  years 
as  account  executive. 
BURRIDGE  D.  BUTLER,  president 
of  WLS,  Chicago,  and  operator  of 
KOY,  Phoenix,  and  KTUC,  Tucson, 
has  returned  to  Chicago  office  after 
spending  the  winter  in  Arizona. 
VINCENT  F.  CALLAHAN,  director 
of  press  and  radio  of  the  war  savings 
staff.  Treasury  Dept.,  has  been  ap- 

pointed a  colonel  aide-de-camp  on  the staff  of  Gov.  John  E.  Miles,  of  New 
Mexico,  in  recognition  of  the  publicity 
campaign  he  directed  in  that  State. 
MALCOLM  NEILL,  assistant  station 
relations  supervisor  of  the  Canadian 
Broadcasting  Corp.  at  Toronto,  and 
son  of  Stewart  Neill,  owner  of  CFNB, 
Fredericton,  N.  B.,  on  May  2  became 
the  father  of  a  son. 

R. '  SANFORD  GUYER,  sales  man^ 
ager  of  WBTM,  Danville,  Va.,  is  tha 
father  of  a  baby  girl,  Sandra  Jean, 
Edward  S.  Gardner,  formerly  in  the 
tobacco  business,  has  joined  the 
WBTM  sales  staff. 
RALPH  HATCHER,  formerly  in  the 
sales  promotion  department  of  WTAB, 
Norfolk,  has  left  to  join  the  Army 
and  has  been  replaced  by  Shirley 
Enright.  Ken  Given,  formerly  of 
WCHS,  Charleston,  W.  Va.,  and 
Frank  Warrington  and  Hal  Barton,  of 
WARM,  Scranton,  have  joined  the 
WTAR  announcing  staff. 
WAYNE  RICHARDS  former  assist- 

ant promotion  director  of  KSL,  Salt 
Lake  City,  was  recently  promoted  to 
a  captaincy  in  the  Army  Air  Force, 
stationed  at  Mather  Field,  Cal. 
LT.  HARRY  MILLER,  formerly  of 
the  Lou  Cowan  publicity  organization  ; 
Lt.  Thomas  A.  Denton,  account  ex- 

ecutive of  H.  W.  Kastor  &  Sons  ;  En- 
sign Richard  Belt,  formerly  of  the  pro- 

gram department  of  WHIO,  Dayton, 
have  recently  been  assigned  as  Navy 
public  relations  men  in  the  Chicaga 
radio  section. 

JOHN  DOUD,  former  assistant  tariff 
manager  of  CBS,  is  now  administrator 
of  tariff  facilities  at  the  Office  of  the 
Coordinator  of  Information. 
BOB  BURN,  who  recently  served  four 
yeai-s  in  the  Navy  and  was  a  member 
of  the  all-fleet  football  and  baseball 
teams,  has  joined  WWRL,  New  York, 
as  salesman. 
HAROLD  W.  WILSON,  manager  of 
WWPG,  Lake  Worth,  Fla.,  has  re- 

signed and  the  management  has  been 
taken  over  by  Charles  B.  Davis,  chief 
owner. 

Cairns  Heads  CFAC 
BERT  CAIRNS  has  been  appointed 
manager  of  CFAC,  Calgary,  suc- 

ceeding Victor  F.  Neilsen.  Cairns 
has  been  in  Calgary  since  last  No- 

vember on  sales  promotional  work 
for  All-Canada  Radio  Facilities; 
and  Taylor-Pearson  &  Carson, 
coming  from  A.  McKim  Ltd.,  To- 

ronto, where  he  had  been  that 
agency's  radio  director  since  May, 
1940.  Prior  to  joining  A.  McKim 
he  had  been  with  the  Toronto  sales 
office  of  All-Canada  for  three  years, 
coming  from  western  Canada  when 
that  organization  opened  its  east- 

ern Canadian  office.  He  has  served 
with  a  number  of  stations  in  Ed- 

monton, last  on  CJCA,  before  com- 
ing east  with  All-Canada.  Neilsen, 

before  becoming  manager  of 
CFAC,  had  been  general  manager 
for  both  CJRC,  Winnipeg,  and 
CJRM,  Regina,  since  September 
1939  and  before  that  had  managed 
CFCF,  Montreal. 
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JOHN  F.  BECKER,  formerly  writer 
and  director  of  the  Yanl<ee  Colonial 
Network,  Boston,  has  joined  the  CBS 
production  department  as  assistant 
director. 

FRED  MILLIES,  formerly  of  WTMJ, 
Milwaukee,  is  stationed  at  the  Great 
Lakes  naval  reservation  where  he  is 
associated  with  the  baud  office. 

EILEEN  WHEATLEY,  receptionist 
of  KFAC,  Los  Angeles,  has  been  ap- 

pointed publicity  director,  succeeding 
Edith  Reback,  resigned. 

ALBERT  P.  McDowell,  new  to 
radio,  and  George  Brownbeck,  for- 

merly of  the  Norristown,  Pa.,  radio 
police,  have  joined  the  announcing 
staff  of  WIBG,  Philadelphia. 

BILL  IRWIN,  radio  editor  of  the 
Chicago  Times,  has  been  called  to 
Army  service. 

FRANK  BLATTER,  sound  effects  en- 
gineer of  NBC-Chicago  for  seven 

years,  has  resigned  to  join  the  Chicago 
staff  of  WPB. 

NEIL  HARVEY,  formerly  of  WCAU 
and  WPEN,  Philadelphia,  has  joined 
the  announcing  staff  of  W53PH, 
WFIL's  FM  station  in  Philadelphia. He  replaces  Gene  Rubessa,  who  has 
moved  to  the  announcing  staff  of 
WFIL. 

BOB  KNOX,  announcer  of  WRAU, 
Reading,  Pa.,  and  Linda  Darling,  who 
formerly  sang  on  Philadelphia  stations, 
were  married  May  2. 

GEORGE  MARLO,  head  of  the  pro- 
fessional department  of  BMI,  is  re- 

signing at  the  expiration  of  his  con- tract this  month  to  enter  the  service. 
No  successor  will  be  named,  and  BMI 
will  continue  its  professional  activities 
with  members  of  its  present  staff. 
JACQUELINE  JONES  has  joined  the 
announcing  staff  of  WBTM,  Danville, 
Va.,  as  the  station's  first  woman  an- nouncer. 

BETTYANNE  ROSS  has  joined  the 
staff  of  WEEI,  Boston,  in  the  general 
service  department. 

KEN  BURKHARD  of  KRE,  Berke- 
ley, Cal.,  is  the  father  of  a  boy,  his 

third  child. 
ERNEST  JOHN  GILL,  for  10  years 
a  music  conductor  at  NBC  San  Fran- 

cisco, has  been  named  musical  director 
of  KQW,  San  Jose. 
TRO  HARPER,  formerly  of  KSFO 
and  KPO,  San  Francisco,  is  now  with 
NBC  in  New  York. 
MARY  DORR,  commentator  of  KLS, 
Oakland,  Cal.,  has  gone  to  Washing- 

ton to  join  her  husband,  an  ensign  in 
the  Navy. 

TOM  HOTCHKISS,  announcer,  for- 
merly of  Tucson,  has  joined  KROW, 

Oakland,  Cal. 
BOB  GOODMAN,  formerly  of  KROW, 
Oakland,  has  joined  KGEI,  San  Fran- 

cisco, as  news  editor  and  announcer. 
J.  CLINTON  STANLEY,  producer  of 
BLUE,  Chicago,  has  been  appointed 
assistant  production  manager  of  the 
BLUE  Central  Division. 
DON  A.  WEITENDORF,  formerly  of 
WOMT,  Manitowoc,  Wis.,  has  joined 
the  announcing  staff  of  WTAQ,  Green 
Bay,  Wis. 
LESTER  O'KEEFE,  producer  of  dra- 

matic shows  on  NBC,  has  been  ap- 
pointed assistant  eastern  production 

manager  of  NBC.  He  will  have  charge 
of  all  dramatic  shows. 

HANG  UF 

YOUR  HAT. 

WnK^WCLE'-MLCOtlE:^ 

Capt.  Robinson  to  CHNS 
CAPT.  BURTON  ROBINSON,  re- 

cently retired  from  active  service 
with  the  3d  Canadian  Division  with 
which  he  had  served  for  two  years, 
has  been  appointed  special  events 
producer  of  CHNS,  Halifax,  N.  S. 
A  native  Nova  Scotian  and  a  for- 

mer newspaperman,  he  originally 
served  on  the  staff  of  the  Canadian 
Broadcasting  Corp.  in  Halifax  as 
a  producer,  and  was  with  CBC  in 
Winnipeg  when  he  joined  the  Ca- 

nadian Army  at  the  outbreak  of 
war.  A  recent  serious  illness  led  to 
his  retirement  as  unfit  for  active 

EARLE  FERRIS,  president  of  Radio 
Feature  Service,  New  York,  who  has 
been  handling  radio  publicity  for  radio 
programs  of  the  Treasury  as  a  dollar- 
a-year  man,  has  been  appointed  a  con- 

sulting expert  to  the  Department's War  Savings  Staff. 
DALE  CARTER,  former  Broadway 
actress,  has  returned  to  the  announc- ing and  continuity  staffs  of  WBTM, 
Danville,  Va. 

LEW  ROGERS,  formerly  of  the  an- nouncing staff  of  WIBG,  Philadelphia, 
is  now  engaged  in  defense  work  in 
Newfoundland. 
JOE  McCAULEY,  fromerly  of 
WHAT,  Philadelphia,  has  joined  the 
announcing  staff  of  W49PH,  WIP's new  FM  station  in  Philadelphia. 
ROY  NEAL,  announcer  of  WIBG, 
Glenside,  Pa.,  is  the  father  of  a 
daughter  born  April  27. 
JACK  HORNER  has  returned  to 
the  sports  staff  of  KILO,  Grand  Forks, 
N.  D.,  and  will  do  all  home  and  wire 
broadcasts  of  Chiefs  baseball  games 
sponsored  by  General  Mills 
(Wheaties)  and  Cities  Service  Oil 
Co. 
MARIAN  EDWARDS,  formerly  free- 

lance writer  of  Spokane  and  Portland, 
has  joined  KROW,  Oakland,  Cal.,  as 
continuity  writer. 

JEAN  MAXFIELD.  formerly  of  FM 
educational  station  KALW,  San  Fran- cisco, has  been  named  traffic  manager 
of  KROW,  Oakland,  Cal. 
BERNARD  MULLIN  has  been  named 
chief  announcer  of  WTIC,  Hartford, 
succeeding  Phil  Becker,  now  in  the Army. 

DAN  SEYFORTH,  former  production 
director  of  KWK,  St.  Louis,  has  been 
appointed  clearance  officer  at  Kratz 
Field,  St.  Louis,  under  the  CAA. 
THAINE  ENGEL,  who  left  WBAP- 
KGKO,  Dallas-Forth  Worth,  in  April, 
1941,  to  join  the  Army,  as  a  private 
has  been  commissioned  as  a  first 
lieutenant  in  the  Signal  Corps. 

BARRY  SHERMAN,  former  an- nouncer and  program  director  of 
WFIG,  Sumter,  S.  C,  has  joined  the 
announcing  staff  of  WBRE,  Wilkes- 
Barre,  Pa. 
DAVID  M.  SEGAL,  new  to  radio, 
has  joined  KCRJ,  Jerome,  Ariz., 
as  announcer. 

BOB  LYLE,  sports  announcer  of 
KMOX,  St.  Louis,  is  father  of  a 
baby  boy.  John  Scott,  KMOX  an- nouncer, joined  WBBM,  Chicago, 
where  he  will  announce  under  his 
real  name  of  John  Dunham. 

JACK  PEYSER  formerly  of  WLW, 
Cincinnati,  KMOX,  St.  Louis,  and 
AVHAS,  Louisville,  has  joined  the  an- nouncing staff  of  WHIO  Dayton. 
FRED  BENNETT,  announcer  of 
WCKY,  Cincinnati,  is  now  partner 
of  Al  Bland  on  Blandtoagon,  succeed- 

ing Bernard  Johnson,  transferred  to 
afternoon  programs. 

SETH  DENNIS  of  the  BLUE  promo- 
tion department,  has  resigned  to  join 

the  Army,  and  is  temporarily  sta- tioned at  Fort  Dix. 

LEO  BOLLEY,  sportscaster  of 
WFBL,  Syracuse,  was  honored  by  the 
station's  staff  with  a  farewell  party 
before  he  left  to  become  a  first  lieu- 

tenant in  the  Army  Air  Force. 

LESTER  GOTTLIEB,  publicity  di- 
rector of  MBS,  is  taking  his  annual 

tour  of  eastern  and  midwestern  cities 
to  visit  Mutual  affiliated  stations  and 
radio  editors. 

NORMA  FLETCHER,  formerly  re- corded music  librarian  of  KFOX, 
Long  Beach,  Cal.,  has  joined  Smith 
&  Bull  Adv.,  Los  Angeles,  as  office manager. 

RUTH  SWINNEY,  on  the  Arizona 
Network  traffic  department  staff  and 
stationed  at  KOY,  Phoenix,  has  an- 

nounced her  engagement  to  Ed  Ber- ridge  of  that  city. 

WENDEL  NOBLE,  announcer-sing- er of  KOY,  Phoenix,  and  Gwenevere 
Gibson  of  that  city,  were  married  in 
Mesa,  Ariz.,   April  27. 

LEO  MANN,  of  the  program  depart- ment of  WELI,  New  Haven,  has 
joined  the  Navy. 

FRANK  EVERETT,  announcer  and 
continuity  writer  of  WCBI,  Columbus, 
Miss.,  is  to  be  inducted  into  the  Army 
May  11. 

BUCK  HINMAN,  student  of  Missis- 
sippi State  College,  has  been  named 

manager  of  the  newly-opened  remote studios  in  Starkville,  Miss.,  of  WCBI, 
Columbus,  Miss. 

ERNEST  WERNER,  former  head  of 
market  research  and  catalogue  divi- sion of  Columbia  Recording  Corp., 
Bridgeport,  Conn.,  has  joined  Muzak 
Transcriptions,  New  York. 
HOWARD  SMITH,  formerly  of  KLX, 
Oakland,  has  joined  the  Navy. 

KSL  StafE  Changes 

WARTIME  demands  on  trained 

personnel  have  resulted  in  the  fol- 
lowing staff  changes  and  appoint- ments at  KSL,  Salt  Lake  City: 

Ralph  W.  Hardy,  sales  staff,  named 
traffic  manager;  Foster  Cope,  for- 

merly of  NBC,  San  Francisco,  musi- 
cal director,  replacing  Reid  Turner 

who  joined  Jerry  Jones'  orchestra; Helen  Ann  Young,  in  charge  of 
music  and  transcription  libraries; 
Melvin  B.  Wright,  former  studio 
supervisor,  now  studio  engineer; 
Victor  Bell,  former  assistant  pro- 

motion director,  now  producer  and 
program  consultant  as  well  as  part- 
time  announcer;  Ray  Sentker,  for- 

merly news  editor,  now  assistant 
promotion  director;  Elaine  Braby, 
formerly  of  the  Ad-Craftsman 
Agency,  Salt  Lake  City,  continuity 
writer  and  secretary  to  production 
manager,  Glenn  Shaw. 

Wallace  Promoted 

WILLIAM  L.  WALLACE,  former 
account  executive  of  WLOL,  Min- 

neapolis, and  national  sales  and 
promotion  manager  of  WFBB, 
Great  Falls,  Mont.,  has  been  ap- 

pointed general  sales  and  merchan- 
dising manager  of  the  North  Cen- tral Broadcasting  System  with 

headquarters  in  the  Commodore 
Hotel,  St.  Paul. 

Vinton  Enters  Race 
ARTHUR  R.  VINTON,  radio  and 
screen  star,  a  member  of  Actors  Equity 
and  AFRA,  and  a  dairy  farmer  in 
New  Windsop;  Orange  County,  New 
York,  has  announced  his  candidacy 
for  the  Democratic  nomination  for 
Representative  in  the  26th  Congres- 

sional District.  Mr.  Vinton  is  current- 
ly part  of  the  cast  of  The  Shadow, 

MBS  ;  Gang  Busters,  the  BLUE  ;  Mr. District  Attorney,  NBC. 
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Here's  a  Mem 

Who  Knows  His  Groceries! 

George  W.  King,  Executive  Secretary  of  the  West  Virginia 

Association  of  Retail  Grocers  for  the  past  five  years  and  presi- 

dent of  the  George  W.  King  Grocery  Co.  in  Charleston,  says: 

"/  probably  know  more  grocers  personally  than  any  man  in 

West  Virginia.  And  that's  not  an  exaggerated  statement  be- 

cause it's  my  job  to  know  grocers.  On  my  visits  to  various 

grocer  association  group  meetings  the  subject  of  radio  adver- 

tising has  frequently  arisen.  Each  discussion  ends  with  the 

same  conclusion  —  ONLY  WCHS  has  the  influence  that  brings 

in  the  customers!" 

Believe  it  or  not,  the  West  Virginia  Association  ot  Retail 
Grocers,  iounded  in  1933.  is  the  fourth  largest  independent 

grocers'  organization  in  the  United  Slates.  It  is  composed 
of  29  county  units,  each  planned  with  the  specific  idea  of 
bringing  grocers  together  in  meetings  at  least  once  each 
month  for  discussions  of  problems  relating  to  the  food industry. 

In  addition  to  these  monthly  county  meetings,  there  is  a 

stale  convention  each  year.  This  year's  convention,  to  be 
held  in  Wheeling  in  October,  will  be  of  special  significance 
because  of  the  many  industry  problems  presented  by  the war. 

Mr.  King  edits  The  West  Virginia  Merchant,  the  organiza- 
tion's trade  paper,  which  appears  twice  monthly. 

represented  by  THE  BRANHAM  COMPANY 

WGHS 

Charleston,  West  Virginia 

John  A.  Kennedy,  President 

BROADCASTING  •  Broadcast  Advertising 

Howard  L.  Chernoff.  Managing  Director 

May  11,  1942  •  Page  75 



CENSUS  OF  RADIO  HOMES  IN  MONTANA  AND  IDAHO 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  2,500  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm :  1940* 
(Based  on  Bureau  of  the  Census  Data  Released  May  1) 

MONTANA 

County 
Beaverhead  
Big  Horn  Blaine  
Broadwater  
Carbon  
Carter  
Cascade  
Chouteau  
Custer  
Daniels  
Dawson  
Deer  Lodge  
Pallon  
Fergus  
Flathead  
Gallatin  
Garfield  
Glacier  
Golden  Valley.  .  . 
Granite  
Hill  
Jeflerson  
Judith  Basin .... 
Lake  
Lewis  and  Clark . 
Liberty  
Lincoln  
McCone  
Madison  
Meagher  
Mineral  
Missoula  
Musselshell  
Park  
Petroleum  
Phillips  
Pondera  
Powder  River.  .  . 
Powell  
Prairie  
Ravalli  
Richland  
Roosevelt  
Rosebud  
Sanders  
Sheridan  
Silver  Bow  
Stillwater  
Sweet  Grass  
Teton  
Toole  
Treasure  
Valley  
Wheatland  
Wibaux  
Yellowstone  
Yellowstone  Na- 

tional Park  (part) 
State  Total .  .  . 

All  Units Urban  Units Rural-Nonfarm  Units Rural-Farm  Units 

% Radio % Radio % Radio % 
Radio Units Radio Units Units Radio Units Units Radio Units Units Radio Units 

2,321 75 9 1 763 1 003 83.2 834 524 74 6 391 794 67 7 

538 2,516 79 4 1 999 
1,197 

78 5 940 
1,319 

80 3 

1,059 
2,443 

78 
5 1 916 

1,264 
81 

0 
1,024 1,179 

75 6 892 
958 77 6 744 605 

79 

7 482 353 74 2 262 
3,303 

82 
8 2 737 

923 
86.9 802 

1,051 

83 7 880 

1,329 

79 

4 1,055 910 
77 

9 709 
24,3 

75 1 183 
667 

78 9 526 
12,442 

90 
6 

11 
270 9 

i25 
92^9 si  475 

1,783 

84 9 

1,513 1,534 
83 6 

1,282 2,121 86 6 1 837 849 87 1 

7,40 

1,272 

86 3 

1,097 
2,958 88 5 2 618 2 152 96!7 1^952 262 88 5 232 

544 

79 7 434 
1,172 90 1 1 056 523 90 3 472 649 

90 

0 

584 2,265 90 2 2 041 1 2i9 95^9 1470 
186 

82 

8 
154 

860 

83 

4 717 
4,062 91 2 3 704 3 314 92.5 

3,066 
489 86 3 422 259 83 3 

216 
930 88 1 819 476 90 7 

432 
454 

85 

3 

387 

4,037 
86 

8 3 503 1 74i 89.6 

i',5e6 

800 82 0 656 
1,496 

86 

.0 

1,287 7,111 88 6 6 296 3 359 91.0 
3,057 1,726 

87 8 
1,515 2,026 

85 1 
1,724 5,249 

86 
8 4 558 2 628 88.9 

2,336 1,172 
82 6 

1,010 1,449 

83 6 

1,212 

758 77 8 590 238 75 0 179 520 

79 

1 411 
2,386 

75 
6 1 805 739 9i!7 678 

1,127 
70 3 792 

520 
64 

3 335 463 86 0 399 198 

85 

2 
169 

265 86 6 230 
1,143 77 

9 890 818 

78 

4 642 325 76 4 248 
3,556 90 0 3 198 1 

742 S5.i 

1 ',  657 

680 85 5 581 
1,134 

84 7 

960 1,224 82 7 1 013 824 83 3 686 400 

81 

6 

327 1,027 87 5 899 433 87 9 
381 

594 

87 

2 

518 

3,640 
83 

0 3 022 
1,810 

84 3 

1,527 1,830 
81 7 

1,495 6,745 87 8 5 924 4 
885 

90.i 4i373 
1,258 

83 

7 
1,053 

632 78 7 

498 
647 

85 
3 552 252 87 1 220 395 84 1 

332 2,347 79 4 1 864 
1,629 

82 

4 
1,343 718 

72 

5 

521 

1,004 85 2 856 
296 

82 

8 
245 

708 
86 2 611 

2,136 77 6 1 657 
1,244 

82 3 
1,023 

892 71 1 634 659 82 
6 544 388 

79 4 
308 271 

87 2 

236 

727 78 3 569 597 

79 

1 472 130 74 6 

97 

8,296 89 2 7 396 5 530 90.8 5,023 1,784 
88 3 

1,575 
982 81 2 798 

1,677 85 9 1 440 768 92.1 707 
538 

83 9 451 371 76 0 282 
3,454 87 9 3 032 1 963 92.3 1,812 691 82 7 572 800 81 0 648 333 77 6 259 

162 
78 8 128 171 76 5 131 

2,304 80 2 1 848 1,258 
80 4 

1,011 1,046 
80 0 837 

1,794 84 2 1 511 
883 

83 1 
733 

911 85 4 

778 
924 71 4 659 181 81 5 

147 
743 

68 

9 512 
1,852 

82 
g 530 

864 
93  !i 805 446 73 g 328 542 73 3 

397 
647 81 0 525 397 81 0 322 250 81 0 

203 
3,724 81 3 3 028 1,786 

84 4 
1,507 1,938 

78 5 

1,521 
2  625 86 2 2 264 798 

91.4 730 475 85 8 407 1  352 83 4 
1  127 2 ',462 83 0 2 044 

1,449 
85 5 

1,239 
l!013 

79 

5 

'805 

1  745 
75 

0 1 309 990 75 4 746 
755 

74 

5 563 
2!  065 76 3 1 575 

1,150 
77 0 

885 
915 

75 

4 690 
2,011 85 8 1 726 

955 
87 

6 
837 1,056 

84 2 889 
16,594 90 7 

15 
048 11 

88i 96!4 10,737 4,448 

92 

4 
4,108 265 

76 7 203 
1,592 85 9 1 368 725 85 3 619 867 86 3 

749 1,109 
82 

0 908 505 

86 

8 438 604 77 9 470 
1,996 86 6 1 729 

873 
89 

5 
782 

1,123 
84 3 

947 1,973 86 4 1 705 7i9 88  ]i 633 721 87 9 634 533 

82 

2 438 
395 80 6 318 145 82 7 120 

250 
79 4 198 

4,096 
88 

2 3 611 1 077 9i!5 986 1,863 87 7 
1,634 1,156 

85 8 991 
911 88 1 803 665 89 5 

595 

246 
84 4 

208 
564 

86 
9 419 

209 
85 0 178 

355 
88 1 313 

11,542 90 1 10 403 7 748 92.2 
T.iiS 1,480 

89 

1 
1,319 

2,314 

83 

9 
1,941 18 100 0 18 

16 
100 

0 16 2 
100 

0 2 
159,963 86 2 137,900 64 

148 
91.3 58,536 49,737 84 4 41,998 46 , 078 81 1 37,366 

MONTANA 

Cities  of  2,500  Or  More  Population 

City 

Units % 
Radio 

Radio Units 
Dillon  

1,003 83 2 834 Red  Lodge .  .  . 923 86 9 

802 

Great  Falls. .  . 
9,125 

92 

9 
8,475 

Miles  City.  .  . 
2,152 

90 7 

1,952 1,219 
95 9 

1,170 

Anaconda. .  .  . 
3,314 

92 5 

3,066 
Lewistown .  .  . 

1,741 
89 6 

1,560 2,561 

90 

5 

2,318 
Whitefish  798 92 7 739 Bozeman .... 

2,628 
88 9 

2,336 
Cut  Bank  739 91 7 678 

1,742 95 1 
1,657 

4,885 

90 

1 4,373 

5,530 

90 

8 
5,023 

Roundup .... 768 92 1 707 Livingston .  .  . 
1,963 

92 3 1,812 Deer  Lodge .  . 864 

93 

1 805 Sidney  
798 

91 

4 

730 

11,881 

90 

4 10,737 Shelby  

719 

88 1 633 
Glasgow  1,077 91 5 

986 

6,971 

92 2 6,428 Laurel  777 92 1 715 

All  Units Urban  Units Rural-Nonfarm  Units 

% Radio % Radio % Radio % Radio Units Radio Units Units Radio Units Unit& Radio Units Units Radio Units 

14,423 91 1 13 140 
7,866 

93 3 
7,337 3,600 

88 1 

3,172 2,957 

89 0 

2,631 
971 74 5 724 510 74 5 380 461 74 6 344 

8,892 90 5 8 048 5!  574 
94 i 

5]  244 1,463 
88 4 

1,293 1,855 

81 4 
1,511 1,961 94 6 1 855 734 95 4 

700 
548 94 0 515 679 94 3 640 

2,103 81 7 1 718 
1,350 

83 

5 

1,128 

753 78 3 590 
4.964 87 2 4 325 

l!634 
94 3 

'975 

1,340 

88 

8 

1,190 2,590 

83 

4 

2,160 
1,473 82 6 1 216 

1,132 

83 

3 943 
341 

80 1 273 
753 70 4 530 533 70 0 373 220 71 5 157 

4,606 76 4 3 517 
l!347 

83 6 
ijis 1,440 

76 9 

1,108 1,819 

71 0 
1,291 6,467 89 0 5 757 

4.010 
89 1 

3,571 
494 88 6 438 

1,963 
89 1 

1,748 
1,657 81 8 1 355 828 85 4 707 829 78 2 648 

504 76 6 386 217 75 6 164 
287 

77 3 222 
369 89 3 330 164 91 9 

151 205 
87 3 179 

11,225 87 9 9 864 
5^675 

90 i 

5',iu 

1,229 
80 8 993 

4,321 87 

0 

3,757 
630 88 2 555 415 

91 

2 
378 215 

82 2 177 
3,488 85 3 2 977 

i;399 
87 i 

l[2i9 
507 85 8 435 

1,582 

83 6 1,323 276 88 5 244 
160 

93 5 
150 

116 81 0 94 
2,254 78 4 1 766 

1,609 
78 7 

1,266 

645 

77 

6 500 
1,008 75 7 764 626 73 1 458 

382 
80 2 306 

1,549 79 9 1 237 
1,066 

85 9 916 483 66 5 321 
2,357 

93 
5 2 203 

lioso 
95 i 

'998 

338 94 2 318 969 91 5 887 
2,430 

86 
8 2 109 700 84 6 

592 
798 88 9 709 932 86 7 808 

2,601 84 0 2 186 
919 

92 4 
849 

460 78 7 362 

1,222 

79 8 975 
2,451 82 3 2 018 726 

88 

6 643 480 87 6 421 
1,245 

76 6 

954 

3,543 78 7 2 790 

1,926 
77 8 

1,498 1,617 

79 9 
1,292 2,522 88 3 2 227 

1,099 

88 9 977 

1,423 

87 8 1,250 2,546 
85 

5 2 178 

'93i 

88 7 826 
281 

84 1 236 

1,334 

83 7 
1,116 6,723 86 2 5 796 

3,209 
91 9 

2,948 1,566 
82 3 

1,289 
1,948 

80 0 1,559 5,355 88 9 4 758 
1,850 

94 

7 
1,752 1,411 

87 8 
1,239 

2,094 

84 4 

1,767 
1,890 73 0 1 381 

1,236 
71 9 889 654 

75 

2 

492 

1,302 
89 

0 1 159 
750 

88 8 
666 

552 

89 

4 

493 

1,137 79 5 904 601 84 8 510 536 73 6 394 
2,098 

89 
4 1 876 

'862 

93 8 

'809 

290 84 8 
246 

946 

86 

8 

821 

2,563 86 6 2 221 
907 

85 3 774 371 84 9 
315 1,285 

88 1 
1,132 5,620 88 0 4 948 3,394 

90 4 
3,069 

801 82 9 
664 1,425 

85 3 
1,215 1,285 90 1 1 159 

683 
93 9 642 100 88 0 88 502 85 4 429 

1,526 68 2 1 041 648 71 6 
464 

878 65 8 577 
2,687 85 0 2 285 

1 ,'  6i7 
87 4 

'889 

563 79 5 
448 

1,107 
85 6 948 

1,033 82 7 854 551 84 2 464 482 

80 

9 390 
6,073 90 4 5 489 2  [308 94 i 2a7i 

3,508 
88 7 

3,112 
257 80 2 206 

817 82 2 672 
374 

86 

1 322 
443 

78 9 

350 9,979 89 7 8 948 
3,459 

90 9 3  445 
2,728 

87 2 
2,378 3,792 

90 3 
3,425 1,162 78 8 916 827 

82 

6 
683 

335 69 5 

233 

2,454 83 4 2 045 1426 

86 

5 

'968 

297 78 6 233 
1,037 

81 4 844 

141,727 86 4 122 471 50,774 91 3 46,353 41,235 84 1 34,689 49,718 83 3 41,429 

Rural-Farm  Units 

IDAHO 

Cities  of  2,500  Or  More  Population 

% Radio 

City 

Units 
Radio Units 

Boise  7 

866 

93 3 

7,337 
Alameda  635 94 1 597 
Pocatello.  .  .  . 4 939 94 1 

4,647 
Montpelier. .  . 734 95 4 

700 
Blackfoot .... 1 

034 

94 

3 975 
Sandpoint. .  .  . 1 347 83 0 

1,118 
Idaho  Falls.  . 4 010 89 1 

3,571 
Caldwell  2 154 89 4 

1,925 
Nampa  3 521 

90 

4 

3,189 
1 

399 

87 

1 

1,219 
Preston  1 

050 

95 1 998 St.  Anthony. . 

700 

84 6 592 
Emmett  

919 

92 4 

849 

Gooding  726 88 6 643 
Jerome  931 88 7 826 
Coeur  d'Alene 

3 

209 

91 

9 

2,948 
Moscow  1 850 94 7 

1,752 

Rexburg  
862 93 8 809 

Rupert  

907 

85 3 774 
Lewistown .  .  . 3 

394 

90 4 

3,069 
Malad  683 93 9 642 
Payette  1 017 87 4 

889 

Kellogg  
1 245 

94 

8 

1,180 
Wallace  1 063 93 3 991 
Twin  Falls.  .  . 

3, 

459 90 9 

3,145 

1, 

120 

86 5 

968 

*  Source:  Figures  of  the  number  of  Occupied  Dwelling  Units  and  Percent  Radio  Equipped  Published  by  U.  S.  Census  Bureau  in  the  Second  Series  Housing  Report  for  Montana  and  Idaho. FigTjres  of  the  number  of  Radio  Equipped  Occupied  Dwelling  Units  calculated  by  NAB  Research  Department  to  project  total  figures.  Census  release  did  not  include  1,687  Occupied  Dwelling 
Units  because  answers  to  the  radio  question  were  not  obtained  in  enumeration.  These  are  the  fifth  and  sixth  of  the  Second  Series  Housing  Reports  to  be  issued  so  far  by  the  Census  Bureau,  the 
others  covering  Nevada,  New  Hampshire  and  Vermont  [Broadcasting,  March  16]  and  Wyoming  [Broadcasting,  April  13]. 



take  their  cue 

from  Fortescue 

"Good  Morning,  Ladies",  with  Priscilla  Fortescue,  is  the 

latest  success  story  up  here  at  WEEI.  The  program  started 

only  last  Fall . . .  but  Priscilla  is  already  producing  results 

(like  a  veteran)  for  advertisers.  We  know  they  get  results. 

They  write  to  us  about  it.  Like  this : 

"Your  Good  Morning,  Ladies  program  pulled  over 

three  hundred  women  into  Jordan  Marsh's  in  one  day." 

(The  result  of  one  announcement!) 

Priscilla  does  it  by  pointing  her  program  appeal  to  home- 

makers  in  all  income  brackets ;  by  daily  personal  interviews 

with  well-informed  guests  who  discuss  problems  and  interests 

important  to  all  home-makers. 

We'll  be  glad  to  tell  you  of  other  success  stor- 

ies on  "Good  Morning,  Ladies"  (9:00-9:15  a.m. 

Monday  through  Saturday) ...  or  on  any  of 

WEEFs  other  sales-producing  programs. 

Ur 

en  to: 

'"'"-8,30  " 
ee/i 

tb 

11:00 

111  tbU  f        ̂   "^^^ 

WEEI  Columbians  Friendly  Voice  in  Boston 
Operated  by  the  Columbia  Broadcasting  System.  Represented  by  Radio  rM 

Sales:  New  York,  Chicago,  San  Francisco,  Los  Angeles,  Charlotte,  St.  Louis  V^' 





Staged  a  ComeLa
ck 

BECAUSE  HE  NEVER  WENT  AWAY! 

The  whole  industry  will  be  talking  someday  about  the 

comeback  of  John  Preston  and  his  product.  They'll  re- 
call how  although  it  was  buffeted  by  priorities,  wounded 

by  rationing,  and  finally  killed  off  for  the  duration,  he 

guided  it  right  back  to  the  top  at  the  close  of  the  war. 

But  they'll  be  wrong  when  they  call  it  comeback.  Because 
in  the  truest  sense  of  the  word  neither  John  Preston  nor 

his  product  ever  went  away.  He  kept  desire  for  his  brand 

alive  all  during  the  war  years — over  the  radio. 

John  Preston  stayed  on  the  air  because  he  knew  it  was 

the  most  economical  means  of  obtaining  national  cover- 

age. He  did  not  forget,  as  so  many  of  us  do  today,  that 

radio  had  been  hailed  as  the  No.  1  good  ivill  builder, 

long  before  it  won  its  place  as  the  most  efficient  of  all 

selling  mediums. 

The  Blue  is  a  natural  choice  of  manufacturers  who  want 

to  '  keep  'em  remembering."  It  reaches  all  income 

groups,  at  the  lowest  per- family  cost  of  any 

medium  entering  the  home.  And  the  Blue  is  now 

"moving  in"  to  more  homes  more  often  with  new  sta- 
tions, greater  power  and  a  program  policy  new  to  network 

radio.  The  Blue  program  department  now  draws  freely 

upon  the  skill  of  leading  independent  program  producers 

to  bring  even  greater  variety  and  competitive  showmanship 

to  Blue  Network  programs.  No  wonder  more  and  more 

advertisers  are  using  the  Blue  in  1942 ! 

If  you  want  to  keep  'em  remembering  your  product,  your 

brand  name,  call  in  your  Blue  salesman.  You'll  find  that  to- 
day, more  than  ever,  ifs  easy  to  do  business  with  the  Blue! 

Blue  Network  Company,  A  Radio  Corporation  of  America  Service 

the network 



REVIEW  OF  1941-42  ACTIVITIES  OF  THE  NAB 
(Excerpts  from  annual  reports  of  department  heads) 

BROADCAST 
ADVERTISING 

Frank  E.  Pellegrin,  Director 

ACTIVITIES  of  the  Broadcast 
Advertising  Dept.  during  the  past 
year  have  centered  around  the 
NAB  Sales  Managers  Division  ob- 

jectives of  "making  it  easier  for 
more  clients  to  buy  more  time  on 
more  stations,"  and  of  elevating 
radio  sales  standards  "to  take  the 
burden  of  sales  off  owners  and 
managers  who  are  concerned  with 
other  industry  problems." 

The  department  has  recognized 
that  for  a  perpetuation  of  free  ra- 

dio in  this  nation,  despite  the  rami- 
fied tribulations  of  a  harassed 

industry  and  the  new  complications 
of  wartime  problems,  maintenance 
of  income  is  paramount.  Blessed 
with  a  measure  of  cooperation  from 
all  quarters  that  left  little  to  be 
desired,  the  department  therefore 
concentrated  on  the  elevation  of 
radio  sales  standards,  maintenance 
of  good  business  practices  and 
ethics,  and  a  regular  supply  of 
practical  sales  helps  to  members. 

The  director  attended  17  meet- 
ings in  16  NAB  Districts  during 

the  year,  and  in  cooperation  with 
the  sales  managers  chairman  con- 

ducted sessions  on  "Industry  Sales 
Problems." 

Radio  Sales  Data 

To  furnish  member  stations  with 
a  compilation  of  basic  radio  sales 
data,  six  chapters  and  an  index 
were  published  and  distributed  to 
members,  with  additional  copies 
available  at  cost.  Subjects  covered 
were  "Why  Business  Must  Adver- 

tise," "The  Extent  of  Radio  Listen- 
ing," "The  Effectiveness  of  Radio," 

"Dealers  Prefer  Radio,"  "Radio  as 
a  Social  Force,"  and  "What  Price 
Radio?"  Material  for  additional 
chapters  is  being  gathered,  as  the 
Department's  objective  is  to  make 
the  manual  complete  and  keep  it 
up  to  date. 
A  file  containing  hundreds  of 

separate  radio  case  histories  on  all 
classifications  of  business  was  de- 

veloped through  the  cooperation  of 
member  stations,  with  mimeo- 

graphed copies  always  freely  avail- 
able to  NAB  members. 

Details  of  radio  sponsorship  in 
various  business  classifications  were 
compiled  from  "The  Broadcast  Ad- 

vertising Record"  and  made  avail- 
able to  sales  departments.  Included 

were  summary  tables  on  depart- 
ment stores,  grocery  stores,  insur- 

ance companies,  hotels  and  restaur- 
ants, real  estate,  musical  irhtru- 

ments,  railroads  and  bus  lines,  all 
for  general  release,  plus  special 
tabulations   on  request. 

The    department    attempted  to 

keep  members  currently  informed 
on  business  conditions  and  the  busi- 

ness outlook  in  relation  to  radio 
advertising.  Notable  articles  or 
speeches  by  advertising  authorities 
weer  reprinted  for  free  distribu- 

tion to  members. 
Within  the  scope  of  its  functions, 

the  department  represented  the  in- 
terests of  the  NAB  membership 

through  cooperation  with  such  gov- 
ernmental agencies  as  the  Federal 

Trade  Commission,  the  Treasury, 
the  Office  of  Facts  &  Figures,  the 
Dept.  of  Commerce,  the  Bureau  of 
the  Census,  the  War  Dept.  and 
others,  as  well  as  with  subdepart- 
ments  and  semi-official  agencies. 
Special  efforts  were  made  through- 

out the  year  in  the  interests  of 
commercial  radio  to  cooperate  with 
and  enlist  the  active  support  of 
related  trade  groups. 

As  a  result  of  discussions  with 
a  committee  of  time  buyers  from 
the  Radio  Executives  Club,  stand- 

ard program  schedule  forms  were 
drawn  up  and  printed  in  quantity, 
and  made  available  to  NAB  mem- 

bers at  cost,  in  the  interests  of 
"making  it  easier  to  buy  radio." 
To  date,  250,000  of  these  schedule 
forms  have  been  ordered  by  mem- 

ber stations. 
Recommendations  for  simplify- 

ing radio  rate  structures  were 
passed  on  to  the  industry.  Recom- 

mendations for  standard  formulae 
and  procedure  in  preparing  cov- 

erage maps  were  given  the  indus- 
try, and  further  cooperation  on  this 

subject  is  being  secured  from  the 
NAB  Research  Committee.  A  spe- 

cial radio  committee  consisting  of 
Eugene  Carr,  WGAR;  R.  E.  Dun- 
ville,  WLW;  and  Herbert  L.  Pet- 
tey,  WHN  negotiated  a  new 
standard  contract  form  with  a 
committee  representing  advertising 

agencies.  This  form  is  now  await- 
ing approval  by  the  NAB  board. 

The  Department  carried  on  a 
general  radio  sales  campaign  with- 

in the  limits  of  time  available  for 
this  work,  and  with  the  cooperation 
at  times  of  network  sales  depart- 

ments, national  representatives  and 
individual  member  stations. 

The  department  was  directed  by 
the  Sales  Managers  Division  at  the 
St.  Louis  NAB  convention  to  con- 

duct a  nationwide  study  on  dealer- 
cooperative  advertising.  This  was 
completed  during  the  year  with  the 
assistance  of  the  NAB  Department 
of  Research,  and  distributed  to  co- 

operating members.  Similarly,  a 
nationwide  radio  merchandising 
survey  was  authorized  and  com- 

pleted, with  the  results  published 
and  distributed  to  all  members. 

Checking  Service  Probe 

Commercial  checking  services 
were  investigated  as  a  potential 
threat  to  radio  billings,  and  a  con- 

fidential report  was  issued  in  a  spe- 
cial bulletin  to  all  U.  S.  radio 

stations  irrespective  of  NAB  mem- 
bership. Check-systems  were  de- 

vised and  recommended  whereby 
stations  could  perform  with  a 
maximum  of  commercial  efficiency, 
and  an  educational  campaign  was 
carried  on  among  agencies  and  cli- 

ents, informing  them  of  the  steps 
taken  by  broadcasters  to  insure 
proper  performance. 

A  test  survey  of  representative 
stations  was  conducted  during  the 
month  of  February,  1942,  by  WSB, 
50,000  watts;  WSPD,  5,000  watts; 
and  KTRI,  250  watts,  showing  ra- 

dio station  performance  on  com- 
mercial broadcasts  of  all  types  to 

be  99.38%  satisfactory,  with  a 
"predictable  margin  of  error"  of 
.0062,  and  with  such  errors  satis- 

factorily reported  to  clients  and 

adjusted. A  constant  educational  campaign 

was  carried  on  among  radio  sta- 
tions, advertising  agencies  and  cli- 
ents, to  discourage  attempts  to 

break  down  legitimate  rate  struc- 
tures. 

LABOR  RELATIONS 

Joseph  L.  Miller,  Director 

THE  broadcasting  industry,  by  and 
large,  has  had  another  year  of 
peaceful  relationship  with  labor. 
Strikes  have  been  few.  Mutual  un- 

derstanding of  each  other's  prob- 
lems has  increased.  As  the  indus- 
try's income  has  increased,  wages 

and  salaries  have  risen  steadily. 
The  NAB  proposes  to  continue 

its  current  labor  policy  through 
the  year  to  come.  Members  will  be 
kept  advised  of  trends  and  devel- 

opments in  the  field  of  labor  rela- tions. 

There  has  been  only  one  actual 
strike  since  Pearl  Harbor  in  the  en- 

tire broadcasting  industry.  It  lasted 
less  than  two  hours.  Technicians  at 
a  midwestern  station  were  involved. 
Wages  was  the  issue. 

Generally  speaking,  the  broad- 
casting industry's  record  for  com- 
pliance with  the  Wagner  Act  con- 

tinues to  be  much  better  than  av- 
erage. As  the  requirements  of  the 

Act  and  the  technique  of  collective 
bargaining  are  better  understood, 
violations  will  disappear. 

The  Labor  Relations  Board  has 
not  found  a  single  station  guilty 
of  any  violations  during  the  past 

year,  although  two  examiners  re- 
ports finding  violation  are  now  be- fore the  Board  for  consideration. 

In  both  cases  the  stations  were  al- 
leged to  have  interfered  with  their 

technicians'  right  to  organize. 
Freedom  of  Speech 

One  of  the  questions  frequently 
asked  by  broadcasters  concerns  the 
extent  to  which  they  can  discuss 
labor  unions  with  their  employes. 
The  Supreme  Court  held  in  NLRB 
vs.  Virginia  Electric  and  Power 

Co.   (Dec.  22,  1941)   that  an  eni- 

BRIGHT  RADIO  FUTURE  for  the  Golden  Gate  City 
was  predicted  by  Mark  Woods,  BLUE  president,  at- 

tending a  luncheon  in  conjunction  with  the  opening  of 
the  new  $1,000,000  radio  city,  home  of  the  BLUE  and 
KGO,  its  San  Francisco  outlet.  At  the  luncheon 
conference  were  (1  to  r,  standing)  :  Robert  Dwan, 
KGO  program  director;  William  B.  Ryan,  KGO  gen- 

eral manager;  Walter  Davison,  KGO  sales  manager; 
(seated)  Harry  Mayhorn,  KGO  continuity  director; 
J.  G.  Paltridge,  KGO  sales  promotion  manager;  Mark 
Woods,  BLUE  president.  New  York;  Don  E.  Oilman, 
BLUE  vice-president,  western  division,  Hollywood; 
Beverly  Palmer,  KGO  chief  engineer;  Frank  E.  Feliz, 
KGO  publicity  manager. 
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Here^s  How! 

Get  the  cost-per-listener  down  and  the 

averages  will  take  care  of  themselves 

Take  a  group  of  say  couple  o'  million 

With  five  stations  goin'  to  town 

And  each  coverin'  a  fifth  of  the  million 

Costin'  you  two  hundred  to  win  renown 

Then  take  a  hunch  of  quarter  o'  million 

With  one  station  servin^  the  mob 

And  the  card  rates  are  down  around  sixty 

You  figure  this  cost  per  listener  per  job! 

Add  to  the  above  a  rich  industrial 

market  and  you  really  have  something 

MEMBER  NAB 

820  kc  clear 
WTBO 

CUMBERLAND,  MARYLAND 

National  Representatives:  Spot  Sales  Inc. 

250  watts 
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ployei"  could  discuss  unions  all  he 
pleased,  as  long  as  he  did  not  ac- 

company his  discussion  with  any 
action  which  constituted  the  dis- 

crimination, coercion  or  intimida- 
tion forbidden  by  the  Wagner  Act. 

Talent  fees  constitute  the  only 
remaining  problem  of  outstanding 
importance  to  the  industry  under 
the  Wage  and  Hour  Act  as  it 
stands.  The  Wage  and  Hour  Divi- 

sion contends  that  all  talent  fees 
should  be  added  to  a  staff  an- 

nouncer's salary  in  determining 
overtime  rates.  The  NAB  contends 
that,  in  many  cases,  the  broadcast- 

ing station  is  not  the  employer 
when  talent  fees  are  paid  to  an- 

nouncers. Just  recently,  the  Wage 
&  Hour  Administrator  agreed  to 
reviev/  this  entire  matter  on  the 
basis  of  facts  to  be  supplied  by  the 
NAB. 

Labor  on  the  air  has  become  al- 
most altogether  a  local  problem. 

Both  the  AFL  and  CIO  express 
themselves  as  quite  satisfied  with 
the  national  coverage  situation. 
Their  leaders  made  a  total  of  74 
appearances  on  national  network 
programs  in  1941.  And  they  now 
have  a  regular  weekly  program  on 
NBC. 

Twice  during  the  past  year,  or- 
ganized labor  has  come  to  the 

broadcasting  industry's  defense 
when  the  industry  was  threatened 
with  discriminatory  tax  legislation 
in  Congress. -There  is  no  better  evi- 

dence of  labor's  high  regard  for 
the  industry's  progressive  labor 
policy. 

CONCLUSION 

Not  only  the  leaders  of  organ- 
ized labor  but  also  government 

officials  dealing  with  labor  prob- 
lems have  highly  commended  the 

broadcasting  industry's  labor  pol- icy. 
A  few  excerpts  from  comments 

on  your  director's  1941  report  may 
prove  interesting. 

William  Green,  president,  the 
American  Federation  of  Labor — 

"You  deserve  great  credit  for  the 
skillful  way  in  which  you  have 
handled  difficult  labor  situations 
over  a  long  period  of  time.  I  have 
been  very  happy  over  the  fact  that 
a  fine  degree  of  cooperation  and 
a  splendid  reciprocal  relationship 
has  existed  between  management 
and  labor  in  the  radio  broadcasting 
industry." 

James  B.  Carey,  secretary.  Con- 
gress of  Industrial  Organizations — 

"It  seems  you  have  done  a  splen- 
did job.  .  .  ." 

L.  Metcalfe  Walling,  Wage  and 
Hour  Administrator — 

"I  think  your  record  is  almost 
unique  among  industries  where 
controversy  is  more  to  be  expected 
than  otherwise  because  of  the  very 
nature  of  the  case." 

Daniel  W.  Tracy,  Assistant  Sec- 
retary of  Labor — 

"  'A  good  job  well  done.'  " 
Dozens  of  others  of  a  similar 

nature  were  received.  For  these, 
your  director  must  thank  not  only 
the  writers,  but  also  the  entire 
broadcasting  industry  for  its 
wholehearted  cooperation. 

ENGINEERING 

Lynne  C.  Smeby,  Director 

SINCE  the  last  Annual  Report  is- 
sued in  May,  1941,  the  engineer- 

ing activity  of  NAB  has  been  al- 
most entirely  pointed  towards  the 

war  effort. 
We  have  served  as  Arthur 

Stringer's  righthand  man  in  carry- 
ing out  the  Technician  Training 

Program  and  have  aided  in  the  for- 
mation of  plans  for  that  project, 

serving  as  one  of  the  five  members 
of  the  group  led  by  Prof.  W.  L. 
Everitt  of  Ohio  State  in  making 
up  the  course  outline.  This  course 
outline  was  subsequently  officially 
okayed  and  adopted  by  the  Signal 
Corps. 

During  the  past  year  we  have 
been  actively  engaged  in  aiding  the 
industry  to  secure  sufficient  repair 
and  maintenance  materials  and 

were  partly  instrumental  in  ob- 
taining the  Defense  Priority  Rat- 

ing of  A-10  for  the  industry. 
Cooperating  with  Prof.  Everitt 

material  aid  was  rendered  in  stag- 
ing the  Fifth  Ohio  State  Broadcast 

Engineering  Conference. 
The  work  of  the  Recording  & 

Reproducing  Standards  Committee 
progressed  rapidly  up  to  wartime. 
Sixteen  of  the  most  important  items 
were  standardized.  These  16  stand- 

ards were  officially  adopted  by  the 
NAB  Board  of  Directors. 

Joint  meetings  of  the  Executive 
Engineering  and  the  Engineering- Committees  were  held  in  St.  Louis 
on  May  12,  1941;  in  Detroit,  June 
26;  New  York  City,  Act.  23,  1941, 
and  Columbus,  Ohio,  Feb.  23,  1942. 
The  June  26  and  October  23  meet- 

ings were  with  the  Recording  and 
Reproducing  Standards  Comimttee. 

COORDINATOR 

OF 
LISTENER 
ACTIVITIES 

Mrs.  Dorothy  Lewis, 
Coordinator 

DURING  1941-42,  as  part  of  NAB 
Public  Relations  Division,  Mrs. 
Dorothy  Lewis  increased  her  ac- 

tivities both  as  Vice-President  of 
the  Radio  Council  on  Children's 
Programs  and  as  a  representative 
of  NAB.  In  April,  Mrs.  Lewis  was 

appointed  "Coordinator  of  Listen- 
er Activities." One  direct  result  of  Radio  Coun- 
cil development  is  £he  series  of 

meetings  to  be  held  at  the  1942 
Cleveland  NAB  Convention.  Out- 

standing speakers  will  address  an 
audience  composed  of  broadcasters 
and  listeners,  guests  of  NAB  and 
the  Radio  Council  of  greater  Cleve- 

land. This  event  makes  another 
"first"  in  radio  history  and  indi- 

cates a  trend  toward  the  day  when 
the  listener  element  in  American 
radio  will  be  dignified  and  become 
an  integral  part  of  its  democratic 

pr::cess. 

Private  Larry  Austin  in 
Camp  Pendleton  (Va.)  G.  I.  Gazette 

Announcer:   "For  more  complete 
details  regarding  the  war  in 

the  Pacific,  see  your  local 

recruiting  officer." 

SECRETARY- 
TREASURER 

C.  E.  Arney,  Jr.,  Assistant  to 
the  President 

FINANCIAL  statement  of  NAB 
headquarters  shows  receipts  (in- 

cluding cash  on  hand  April  1,  1941) 
of  $377,619.15  and  disbursements 
of  $322,808.18  for  the  association 
for  the  nearly  12  months  since 
the  1941  convention. 

With  the  addition  of  wartime  ac- 
tivities, NAB  headquarters  car- 

ried a  heavy  load.  Normal  activi- 
ties have  been  maintained  on  a 

constructive  and  active  basis  and 
every  exigency  arising  from  the 
war  has  been  competently  handled 
for  the  best  interests  of  radio  and 
the  war  effort. 

Acting  as  liaison  officer  between 
agencies  of  the  Government  re- 

sponsible for  conduct  of  the  war 
and  all  the  radio  industry,  work 
of  NAB  headquarters  included 
sending  of  war  bulletins,  coopera- 

tion with  the  Office  of  Censorship 
in  setting  up  a  Radio  Censorship 
Code,  assisting  in  labor  problems, 
setting  up  training  courses  for 
technical  training  and  performance 
of  service  for  individual  stations 
in  connection  with  the  Selective 
Service  Act. 

Membership  of  the  NAB  stands 
at  525,  composed  of  506  active 
members  and  19  associate  members. 
Included  in  active  members  are  six 
•FM  stations. 

There  has  been  some  loss  of  per- 
sonnel at  NAB  headquarters,  prin- 
cipally resulting  from  enlistment 

with  the  armed  forces.  Lynne  C. 
Smeby,  director  of  engineering,  re- 

signed to  take  a  post  with  the  Army 
Signal  Corps  and  Edward  M.  Kir- 
by,  director  of  public  relations,  is 
now  head  of  the  Radio  Branch, 
Bureau  of  Public  Relations,  War 
Department.  J.  Robert  Myers,  di- 

rector of  research,  also  resigned. 
There  has  been  a  decrease  in  the 

number  of  headquarters  employes, 
both  full  and  parttime,  to  25  as 
compared  with  29  reported  to  the 
convention  last  year.  This  decrease 
has  been  brought  about  despite  the 
greatly  increased  burden  placed  on 
the  staff  by  wartime  activities. 

Statement  of  Income  and  Expenses 
For  the  Period 

April  1, 

March 
31,  1942 Income 

Cash  on  Hand,  April 
April   1,   1941  __ 

?  27,514.32 
{ As    reported  at last  convention) 

Receipts  during  pe- 
riod 350,104.83 

Expense 
Soard    of  Directors IMeetings 

8  172.40 
Committee  Expenses 

7i667.'64 

Dues    and  Publica- tions 

1,092.47 Furniture  and  Fix- tures 
586.81 

Legal  and  Account- ing Fees 
4,158.11 Legislative  Investi- 

gations 
50,585.21 Miscellaneous 
10,854.50 NAB  Reports 14,190.08 

NAB    -    RMA  Ex- 

penses 8,327.23 
Office  Supplies  

3,872.10 

Postage 

3,964.20 President's  Expenses 1,856.65 
Printing 

18,857.71 
Radio     Council  on 
Children's  Pro- 
grams 3,290.00 

Rent 

8,744.97 Salaries 126,022.65 
Tabulations 

2,741.01 Taxes 
3,276.56 

Tax  Fees 
11,946.15 

Telephone  and  Tele- 
graph 6,650.36 

Travel 
11,948.50 

 —  322,808.18 

$  54,810.97 
Add :  Accounts  Payable,  March 

31,  1942    5,118.90 
Cash  on  Hand,  March  31,  1942  $  59,929.87 

RESEARCH 

Paul  F.  Peter,  Director 

THE  NAB  Researh  Department 
reports  material  progress  in  its 
work  since  the  St.  Louis  Conven- 

tion, held  in  May,  1941.  At  con- 
vention time  last  year,  the  person- 

nel of  the  department,  in  addition 
to  the  director,  consisted  of  two 
assistants,  J.  Robert  Myers  and 
Mrs.  Helen  H.  Schaefer,  a  secre- 

tary and  six  clerical  employes.  A 
number  of  personnel  changes  have 
occurred  since  that  time.  J.  Robert 
Myers  resigned  Feb.  1  to  accept  a 
position  as  chief  statistician  of NBC. 

The  NAB  Research  Committee 
and  the  Research  Department  are 
striving  now  to  make  satisfactory 

arrangements  with  an  outside  or- 
ganization to  continue,  in  some 

form,  the  valuable  service  embodied 
in  the  "Broadcast  Advertising  Rec- 

ord," discontinued,  effective  May 
1.  It  is  hoped  that  an  announce- 

ment can  be  made  at  an  early  date 

as  to  what  organization  will  un- 
dertake the  service.  It  is  also  hoped 

that  stations  will  support  the  un- 
dertaking for  two  important  rea- 

sons: first,  in  self  interest,  to  keep 
this  sales-aid  available  for  the  sta- 

tion's own  use;  and,  second,  to  con- 
tinue to  provide  the  general  indus- 

try data  so  vital  in  the  operation 
of  the  NAB  Department  of  Broad- cast Advertising. 

The  Office  of  Facts  &  Figures 
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Only  thB  Hll  count 

When  the  bombardier  presses  the  bomb 

release,  he  is  sending  his  load  on  no  hit- 
or-miss  errand.  Years  and  millions  have 

been  spent  to  develop  accuracy.  His  objec- 

tive has  been  well  surveyed,  his  bombsight 

becomes  his  eyes,  even  his  brain^he  must 

not  miss — -only  the  HITS  count.  A  radio 

message  is  delivered  much  the  same  way 

.  .  .  the  effectiveness  of  the  broadcast  is 

measured  by  the  number  of  homes  it 

reaches.  Surveys*  on  the  Pacific  Coast 

prove  only  one  network  reaches  all  the 

radio  homes,  only  Don  Lee  has  enough 

outlets  to  cover  the  coast  completely.  Long 

distance  reception  is  impossible  here  be- 
cause most  of  the  markets  are  surrounded 

by  high  mountains.  Don  Lee  has  a  local 

outlet  in  each  of  the  33  important  Pacific 

Coast  markets.  As  a  matter  of  fact,  more 

than  9  out  of  every  10  radio  families  on 

the  Coast  live  within  25  miles  of  a  Don 

Lee  station.  When  you  release  a  message 

on  Don  Lee  it  not  only  hits  home,  it  hits 

all  the  radio  homes  ...  as  plenty  of  adver- 

tisers will  agree.  For  Don  Lee  carries 

nearly  twice  as  many  Pacific  Coast  net- 
work accounts  as  the  other  3  networks 

combined. 

*For  actual  surveys,  write  Wilbur  Eickelberg,  General  Sales  Manager, 

DONIEE 

Thomas  S.  Lee,  President 

Lewis  Allen  Weiss,  Vice-Pres.-Gen.  Mgr. 
5515  Melrose  Avenue,  Hollywood,  California 
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has  looked  to  the  NAB  for  assist- 
ance in  setting  up  its  service  to  the 

war  effort  in  the  matter  of  co- 
ordinating governmental  use  of 

broadcasting.  Considerable  time  of 
the  Research  Department  has  been 
devoted  to  the  development  of  in- 

formation required  by  OFF  ,and 
also  in  rendering  an  advisory  serv- 

ice to  that  government  office,  in 
matters  of  research. 

On  March  4,  the  Research  De- 
partment, in  consultation  with  the 

Research  people  of  OFF,  prepared 
a  questionnaire  on  Radio  War  Ac- 

tivities which  was  sent  to  a  care- 
fully selected  sample  of  thirty  sta- 

tions. 

On  May  9,  1941,  just  prior  to 
the  St.  Louis  convention,  the  Re- 

search Department  sent  a  question- 
naire to  all  broadcasting  stations, 

requesting  information  as  to  the 
number  of  radio  engineers,  their 
status  with  respect  to  the  Selective 
Service  Act  and  Reserve  Corps, 
and  the  availability  of  replace- 

ments for  vacancies  for  any  reason. 
By  June  20,  completed  question- 

naires had  been  received  from  507 
of  the  836  standard  broadcast  sta- 

tions which  were  in  operation  May 
1.  This  represented  a  return  of 
61%. 

On  June  20,  the  Research  De- 
partment completed  a  report  on 

"The  Effect  of  National  Defense 
Activities  on  Technical  Personnel 

of  the  Broadcast  Industry",  which 
was  presented  to  National  Head- 

quarters, Selective  Service  System 
as  evidence  of  the  critical  shortage 
of  radio  engineers  existing  in  the 
industry  at  that  time.  The  report 
contained  an  analysis  of  the  selec- 

tive service  classification  of  the 
3,085  engineers  employed  by  the 
507  stations  reporting.  The  selec- 

tive service  classification  at  that 
time  was  in  accordance  with  the 
first  Selective  Service  Act,  1940, 
which  applied  to  ages  21  through 
35. 

The  Newscast  Problem 

The  concern  of  the  U.  S.  Com- 
mittee on  War  Information  over 

the  handling  of  news  broadcasts 
commanded  the  attention  of  the  in- 

dustry. The  Broadcasters  Victory 
Council  prepared  a  list  of  sugges- 

tions on  the  handling  of  news 
broadcasts  which  was  submitted  to 
the  Committee  on  War  Informa- 

tion. A  meeting  of  the  NAB  Code 
Committee  was  called  to  tackle  the 
problem.  The  Broadcasters  Victory 
Council  was  represented  at  the 
Code  Committee  meeting  and  con- 

ferences were  held  with  the  Com- 
mittee on  War  Information.  As  a 

result  of  the  meeting  which  was 
held  Feb.  6,  the  NAB  Research  De- 

partment was  asked  to  conduct  a 
survey  on  news  and  news-type  pro- 
grams. 

On  Feb.  14,  1942,  a  questionnaire 
was  sent  to  a  pre-selected  sample 
of  270  stations. 

A  tabulation  of  the  survey  has 
been  completed  and  a  report  of 
findings  is  being  prepared  for  the 
NAB  Code  Committee  and  will  be 
submitted  at  its  Cleveland  meeting. 

PROMOTION 

Arthur  Stringer,  Director 

BROADCASTING  today  is  an  in- 
tegral part  of  the  nation's  war 

effort.  It  informs,  entertains  and 
delivers  the  news ;  fosters  conserva- 

tion, improves  our  health  recruits 
and  does  a  hundred  and  one  other 
jobs,  all  at  no  cost  to  the  Govern- 

ment or  the  American  people. 

Station  war  effort  has  been  mag- 
nificent from  the  beginning.  War 

effort  broadcast  reports  are  re- 
ceived voluntarily  from  stations 

each  month.  From  this  material 
the  NAB  Research  Department  cal- 

culates the  number  of  program 
units  of  local  origination  devoted 
to  the  promotion  of  war  tasks  com- 

mon to  most  stations.  Not  included 
are  units  in  sponsored  or  sustain- 

ing network  programs.  Since  the 
industry's  patriotism  is  not  for 
sale,  these  program  units  are  never 
evaluated  on  a  dollars  and  cents 
basis.  The  consolidated  report  for 
all  stations  for  March,  1942,  fol- 
lows: 

Manpower 
No.  of 

Broadcasts 
ARMY 

Live  spots    35,680 
15  Minutes — et    2,680 
15  Minutes — live    120 
10  Minutes    20 
5  Minutes    20 

NAVY 
Live   spots    37,870 
15  Minutes — et    1,370 
15,  Minutes — live    460 10  Minutes    10 
5  Minutes   120 

30  Minutes — et   370 
MARINE  CORPS 

Live  spots    31,450 
15  Minutes  scripts    1,050 
15  Minutes — et    1,160 

COAST  GUARD 
Live  spots    22,240 
15  Minutes— «t   110 

U.  S.  CIVIL  SERVICE 
Live  spots    25,300 
15  Minutes — live    40 

War  Financing 
U.  S.  TREASURY 
Live  spots    141,780 
15  Minutes — et    6,070 

Morale 

"You    Can't    Do    Business    with  Hitler" 
— WPB 

15  Minutes — et    2,780 
Other  Government  Agencies 

Live    Spot    43,870 
2  Minutes — live    120 
3  Minutes — live    300 
5  Minutes — et    960 
5  Minutes — live    2,810 

10  Minutes — live    730 
15  Minutes — live    8,060 
15  Minutes — et    1,990 25  Minutes    10 
30  Minutes — et    60 
30  Minutes — live    690 
45  Minutes    90 
60  Minutes    40 

Coordination  of  recruiting  an- 
nouncements for  the  Army,  Navy, 

Marine  Corps,  Coast  Guard  and 
Civil  Service  through  this  office 
continues  by  request  of  these  de- 
partments. 

The  Army  Signal  Corps  and  the 
Navy's  Bureau  of  Navigation  offi- 

cially asked  the  NAB  War  Com- 
mittee to  institute  technician  train- 

ing courses.  Since  investigation 
showed  that  the  armed  services, 
broadcasting  and  industry  had  al- 

ready absorbed  all  available  radio- 
man-power, there  was  but  one  thing 

to  do.   That  was  to  begin  vnth 

Last  Radio 
LAST  civilian  radio  chassis 
to  come  off  the  production  line 
at  Stromberg-Carlson  Tel. 
Mfg.  Co.,  Rochester,  will  en- tertain servicemen  passing 

through  the  nation's  capital 
at  the  request  of  Donald  Nel- son. The  last  of  the  radios 
was  offered  to  the  WPB  head 
for  any  camp  he  wished,  and 
he  chose  the  President's  Re- ception Room  in  the  Union 
Station,  which  recently  was 
turned  over  to  the  visiting 
servicemen. 

"green"  men  and  teach  them  the 
fundamentals  of  radio. 

The  course  outline  which  is  be- 
ing followed  throughout  the  United 

States  was  prepared  by  Dr.  W.  L. 
Everitt,  professor  of  electrical  en- 

gineering in  charge  of  communica- 
tion, Ohio  State  University,  Colum- 
bus; Carl  E.  Howe,  associate  pro- 

fessor of  physics,  Oberlin  College, 
Oberlin;  Richard  H.  Howe,  assist- 

ant professor  of  physics,  Denison 
University,  and  secretary-treasur- 

er. The  Ohio  Section  of  the  Amer- 
ican Physical  Society,  Granville; 

Carl  Smith,  Cleveland,  chief  en- 
gineer, radio  stations  WHK, 

WCLE  and  WHKC;  Lynne  C. 
Smeby,  director  of  engineering, 
National  Association  of  Broadcast- 

ers. Two  of  the  authors.  Dr.  Everitt 
and  Mr.  Smeby,  are  now  on  full 
time  duty  at  the  Signal  Corps. 

There  are  20,000  radio  techni- 
cian training  students  enrolled  in 

at  least  764  classes  set  up  in  45 
states  and  Puerto  Rico  by  approved 
engineering  schools.  Broadcasters 
discontinued  recruiting  on  Feb.  19 
upon  notification  that  funds  were 
exhausted. 

Technical  men  from  broadcast 
stations  are  sharing  the  teaching 
load  that  descended  on  the  formal 
educators. 

LEGAL 

Russell  P.  Place,  Counsel 

OUTSTANDING  among  the  prob- 
lems dealt  with  by  the  NAB  this 

past  year  were  the  bills  introduced 
in  Congress  to  amend  the  Com- 

munications Act  of  1934  and  the 
two  attempts  by  the  International 
Allied  Printing  Trades  Council  to 
saddle  broadcasters  with  a  dis- 

criminatory time-sales  tax.  Also  of 
paramount  importance  to  broad- 

casters were  the  successful  fights 
waged  by  the  NAB  to  secure  na- 

tionwide daylight-saving  time  and 
to  retain  the  average-earnings 
basis  for  computing  the  Excess 
Profits  Tax. 

Still  pending  on  the  Congression- 
al front  is  Executive  Resolution 

"E"  for  adherence  to  the  Interna- 
tional Copyright  Convention;  al- 
though vigorously  opposed  by  the 

NAB  and  all  others  interested  in 
copyright,  the  State  Department  is 
persistently  advocating  adherence 

to  the  Convention  and  the  problem 
is  still  before  the  industry. 
Protracted  negotiations  with 

ASCAP  resulted  last  fall  in  local 
station  contracts  immeasurably 
more  advantageous  to  stations 
than  those  offered  by  ASCAP  in 
the  spring.  A  host  of  problems 
grew  out  of  the  national  defense 
program  and  later  the  war  effort. 
Highlighted  among  these  were  mat- 

ters involving  priorities,  selective 
service  and  rationing  of  tires  and 

gasoline. The  Code  Committee  has  been 
faced  with  many  vexing  problems 
having  to  do  with  the  controversial 
public  issues  section  of  the  Code, 
particularly  with  reference  to  the 
isolationist-interventionist  debate 
that  went  on  prior  to  Pearl  Har- 

bor. Subsequent  to  the  declaration 
of  war  the  Code  Committee  prompt- 

ly tackled  the  question  of  the  han- 
dling of  war  news.  For  the  NAB 

Legal  Department,  as  for  broad- casters individually,  the  past  year 
has  been  crowded  vdth  much  that 
was  not  routine. 

Notable  in  the  field  of  litigation 
were  the  decisions  of  the  United 
States  Supreme  Court  on  May  26, 
1941,  sustaining  the  anti-monopoly 
provisions  of  the  so-called  anti- 
ASCAP  laws  on  the  statute  books 
of  Florida  and  Nebraska.  The 

power  of  the  FCC  to  issue  sub- 
poenas in  an  investigation  seeking 

information  applicable  to  the  legis- 
lative standards  Set  up  in  the  Com- 

munications Act  was  upheld  on 
Jan.  26,  1942,  by  the  U.  S.  Court 

of  Appeals  for  the  District  of  Col- umbia in  the  Stahlman  case.  The 

court  negatived  the  Commission's authority  to  require  witnesses  whom 
it  summons  to  bare  their  records, 
relevant  or  irrelevant,  in  the  hope 
that  something  wil  turn  up,  or  to 
invade  the  privacy  protected  by  the 
Fourth  Amendment.  The  court 
flatly  stated  that  the  Commission  , 
has  no  power  to  ban  ownership  of  [ 
radio  stations  by  newspapers  as  > 
such. 
On  Feb.  20,  1942,  the  United; 

States  District  Court  for  the 
Southern  District  of  New  York 
ruled  against  the  networks  in  their 
suit  against  the  Government.  The 
decision  was  not  on  the  merits  of 
the  case — the  powers  of  the  FCC 

— but  on  the  question  of  the  court's 
jurisdiction.  The  court,  however, 
stayed  operation  of  the  network 
regulations,  and  on  March  9,  CBS 
and  NBC  appealed  to  the  U.  S. 
Supreme  Court.  Argument  of  the 
cases  began  April  30. 

The  Supreme  Court  on  April  6,  ; 
1942,  affirmed  the  power  of  the  i 
United  States  Court  of  Appeals 
for  the  District  of  Columbia  to  stay 

orders  of  the  FCC  pending  deter- 
mination of  appeals  to  that  court  i 

from  Commission  orders.  The  ques-  | 
tion  was  raised  on  certification  by  } 
a  divided  Court  of  Appeals  after  ; 
Scripps-Howard    Radio,    Inc.,    li-  j 
censee   of   WCOP,   had  appealed 

from  the  Commission's  denial  of  j 
its   petition   to   vacate   an   order  \ 
granting,  without  hearing.  Station 
WOOL  a  CP  for  change  of  fre- 

quency and  increase  of  power. 
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the  standout  station  for  low  cost  coverage 

Covers  more  families  at  lower  cost  per  thou- 

sand than  any  other  major  Chicago  station, 

as  proved  by  the  impartial  NBC  all-county 

survey.  Telephone  or  write  today  for  the 

facts  and  figures  of  this  revealing  survey. 

Don't  overlook  the  responsive  audience  of  this 

Basic  Blue  Network  Station 

50,000  WATTS  ON  A  CLEAR  CHANNEL  — 890  k.  c. 

f^S/Af£SS  WITH 

WENR  is  represented  nationally  by  these  Blue  Network  Spot  Sales  Offices 

New  York  Chicago  San  Francisco 
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NINETEEN  YEARS  AGO  these  embattled  broadcasters  got  together  at 
the  Drake  Hotel  in  Chicago  "to  break  the  music  monopoly  of  ASCAP". 
Out  of  that  meeting  on  April  23,  1923,  the  NAB  was  born.  To  compete 
with  ASCAP  the  stations  organized  a  publishing  concern  called  Associ- 

ated Independent  Music  Publishers — the  forerunner  of  BMI  by  19  years. 
Announcements  were  broadcast  by  the  stations,  informing  listeners  of  the 
opportunities  for  aspiring  composers. 

The  telegrams  on  the  desk  are  congratulatory  wires  from  Chicago 
listeners  and  from  station  operators  all  over  the  country.  The  Chicago 
Tribune  reported  that  "the  broadcasters  left  the  meeting  humming  new 
tunes  and  predicting  that  new  music  would  soon  be  floating  through  the 

ether".  However,  the  publishing  concern  folded  within  a  few  months for  lack  of  funds. 
In  this  picture,  dug  out  of  the  files  of  Comdr.  Eugene  F.  McDonald  Jr., 

president  of  Zenith  Radio  Corp.  and  first  president  of  the  NAB,  are  a 
group  of  notables  of  the  then  budding  industry,  some  of  whom  are  still 
active.  They  are  (1  to  r)  :  Raymond  Walker;  C.  H.  Anderson;  Frank  W. 
Elliott,  WHO,  Des  Moines,  later  an  NAB  president;  Comdr.  McDonald, 
then  owner  of  the  old  WJAZ,  Chicago;  Paul  Klugh,  then  manager  of 
WJ AZ ;  William  S.  Hedges,  then  radio  editor  of  the  Chicago  Daily  News, 
operating  WMAQ;  Elliott  Jenkins,  WDAP,  Chicago  (now  WGN) ;  A.  B. 
Cooper;  John  Shepard  3rd;  Powel  Crosley  Jr.,  WLW,  Cincinnati. 

It  Happened 

TEN  YEARS  AGO  THIS  MONTH 

From  t-he  1932  files  of  Broadcasting 

APPARENTLY  disgusted  with  the 
apathetic  attitude  of  the  average  mem- 

ber of  the  ANPA  toward  his  anti-radio 
crusades,  Elzey  Roberts,  publisher  of 
the  St.  Louis  Star  and  a  leader  in  sev- 

eral of  the  campaigns  against  radio 
within  the  ANPA,  has  declined  reap- 

pointment as  chairman  of  the  Associa- 
tion's radio  committee.  His  primary reason  for  refusing  to  serve  further 

was  stated  as  being  that  his  views  dif- 
fer from  those  of  the  average  ANPA 

member. 
• 

ALTHOUGH  Cleveland  newspapers 
have  long  had  an  agreement  not  to  en- 

gage directly  or  indirectly  in  broadcast- 
ing, the  Cleveland  Plain  Dealer  on 

May  4  purchased  an  interest  in  WHK, 
Cleveland.  Control  remains  with  the 
Hovylett  brothers. 

• 
THE  Elmira  (N.  Y.)  Sun-Gazette, 
Gannett  newspaper  formerly  anti-ra- 

dio, has  purchased  WGBF,  Glens 
Falls,  N.  Y.,  which  has  asked  the  De- 

partment of  Commerce  to  change  its 
caU  letters  to  WESG. 

APPROPRIATIONS  of  national  ad- 
vertisers for  all  newspaper  space  far 

exceeded  that  for  broadcasting  during 
1931,  according  to  W.  E.  Macfarlane, 
of  the  Chicago  Tribune,  chairman  of 
the  committee  in  charge  of  the  ANPA 
Bureau  of  Advertising,  who  reported 
the  figures  as  follows :  newspapers, 
$205,000,000 ;  magazines,  .$107,000,- 
000;  broadcasting,  $.36,000,000;  out- 

door, $30,000,000;  car  cards,  $4,500,- 
000.  The  radio  figures  do  not  include 
spot  broadcasting. 

VOLUNTARY  assignment  of  KPO, 
San  Francisco,  from  Hale  Bros.  Stores 
Inc.  and  the  Chronicle  Publishing  Co. 
to  NBC,  was  requested  at  a  hearing 
before  the  Radio  Commission  May  26. 
The  sale  price  was  set  at  $600,000. 

• 
FULLTIME  on  the  970  kc.  frequency, 
which  otherwise  is  the  clear  channel 
assigned  to  KJR,  Seattle,  was  granted 
to  WCFL,  of  the  Chicago  Federation 
of  Labor,  in  a  May  27  decision  of  the 
Radio  Commission.  WCFL  also  was 
given  a  power  boost  from  1500  to  5000 
watts. 

• 
DISCONTINUANCE  of  the  NBC 
synchronization  experiments  during 
regular  program  hours,  conducted  since 
March,  1931,  was  ordered  May  27  by 
the  Radio  Commission,  effective  June 
15.  Under  the  decision,  WTIC,  Hart- 

ford, and  WBAL,  Baltimore,  which 
have  been  operating  fulltime  through 
their  alternate  -  day  synchronization 
with  WEAF  and  WJZ,  New  York 
keys  of  NBC,  are  ordered  back  to 
time-sharing  on  their  1060  kc.  clear channel. 

• 
DR.  ALFRED  N.  GOLDSMITH, 
vice-president  and  general  engineer  of 
RCA,  in  an  article  in  Broadcasting, 
described  the  reactions  of  Mr.  Average 
Listener  when  he  suddenly  finds  that 
the  powers  of  all  stations  have  been 
increased  ten-fold  by  a  benevolent  ma- 

gician. Static  is  considerably  reduced, 
and  distant  stations  come  in  more 
clearly  though  there  is  no  reduction  in 
distant  beat  notes  or  interference,  he 
states. 

JAMBS  L.  FREE  and  Clifford  L. 
Sleininger,  account  executives  with  Na- 

tional Radio  Advertising  Inc.,  have  re- 
signed to  form  Free  &  Sleininger  Inc., 

radio  station  representatives,  with 
headquarters  at  180  N.  Michigan  Ave., Chicago. 

• 
T.  F.  JOYCE  has  been  named  adver- 

tising and  sales  promotion  manager  of 
RCA  Radiotron  and  EL  T.  Cunning- 

ham Inc.,  succeeding  J.  W.  Mclnver. 
Mr.  .loyce  formerly  was  with  the  Edi- son Lamp  Works. 

• 
WALTER  J.  DAMM,  director  of 
WTMJ,  Milwaukee,  addressed  the  an- nual meeting  of  the  Inland  Daily  Press 
Assn.  in  Chicago  May  18  on  the  sub- 
.iect  "What  Newspapers  Have  to  Gain 
Fi-om  a  Radio  Tie-up." • 

NATIONALIZATION  of  Canada's 
broadcasting  system,  with  the  Govern- ment operating  a  series  of  basic  high 
power  and  regional  stations  and  pri- 

vate operators  permitted  to  conduct 
low  power  stations,  has  been  recom- mended to  the  Canadian  Parliament 
by  its  radio  committee  following  an 
exchange  of  notes  with  the  U.  S.  re- 

garding a  new  division  of  wavelengths. 
• 

REMOVAL  of  the  Federal  Radio 
Commission's  offices  from  the  National 
Press  Bldg.  to  the  Interior  Depart- ment building  has  been  ordered  in  line 
with  the  Administration's  economy 

program. • 
ALEXANDER  L.  SHERWOOD,  for- 

mer newspaperman  and  member  of  the 
staff  of  KDKA,  Pittsburgh,  has  been 
appointed  general  manager  of  KQV, Pittsburgh. 

• 
RUSS  WINNIE,  assistant  station 
manager  and  chief  announcer  of 
WTMJ,  Milwaukee,  has  become  the father  of  a  boy. 

AIRCRAFT  ACTORS 

Curtiss-Wright  Workers 
 Dramatize  Aviation  

RECRUITING  its  talent  from  the 
Joe  Smiths  and  Mary  Browns 
whose  part  in  the  fight  for  freedom 
is  that  seemingly  unimportant  task 
of  punching  holes  in  aluminum 
sheets  at  an  aircraft  plant,  WHKC, 
Columbus,  0.,  each  week  presents 
the  dramatic  series.  Conquerors  of 
the  Clouds. 
Programs  are  re-enactments  of 

deeds  of  American  planes  on  Allied 
fronts  during  the  past  week  as  well 
as  treatment  of  latest  aviation  de- 

velopments in  all  plane  factories 
and  anecdotes  about  Allied  flyers. 
Actors  in  the  series  are  non-profes- 

sional, being  drawn  from  the  ranks 
of  employes  at  the  local  plant  of 
the  Curtiss-Wright  Corp.  These 
workers  handle  the  entire  show 
with  John  Moses,  WHKC  produc- 

tion manager,  producing  the  broad- casts. 

Curtiss-Wright  and  WHKC  of- 
ficials are  agreed  that  the  series 

has  been  doing  a  commendable  mo- 
rale job  among  the  defense  workers 

and  it  also  provides  the  men  who 
are  behind  our  fighting  men  with 
first  hand  information  on  the  ac- 

complishments of  the  war  machines 
that  they  have  been  producing  night 
and  day,  seven  days  a  week. 

KLO,  Ogden,  Utah,  on  Sept.  1,  will 
become  a  fulltime  Mutual  affiliate 
when  it  discontinues  its  affiliation  with 
the  BLUE.  The  station  operates  with 
5,000  watts  day  fulltime  on  1430  kc. 
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Erie  Smith 
KMBC  News  Editor 

Walt  Lochman 
KMBC  Sportscaster 

Nancy  Goode 
Director,  Happy  Kitchen 

John  Cameron  Swayze 
KMBC  News 

REASONS
  WHY  

KWBC  
IS 

AAeasuring  radio  station  superiority  in  a  given  market  requires 

analysis  of  many  interlocking  factors  .  .  .  programming,  volume  of 

business,  network  affiliation,  service  to  listeners,  program  and 

station  promotion,  and  so  on. 

And  of  primary  importance,  of  course,  is  the  matter  of  audience. 

A  comprehensive  evaluation  of  Kansas  City  radio  stations  shows 

KMBC  in  first  place  by  nine  different  standards  of  measure.  One 

of  the  facts  revealed  is  that  KMBC  leads  in  Kansas  City  audience 

more  often  than  any  other  station. 

Much  of  the  credit  for  this  leadership  must  go  to  these  nine 

KMBC  personalities  who  have  earned  such  tremendous  Mid- 

western followings  .  .  .  these  and  a  score  of  other  stars  who, 

backed  by  a  brilliant  CBS  schedule,  have  put  KMBC  squarely  on 

top  in  popularity. 

Their  rich  and  ready-to-buy  audiences  can  be  wrapped  up  and 

delivered  to  you  whenever  you  say  the  word. 

KMBC 

OF  KANSAS  CITY 

Free  &  Peters,  Inc.    CBS  Basic  Network 

This  booklet,  "Nine  Ways  the  Winner" 
sums  up  the  story  of  KMBC  leadership 

in  Kansas  City  radio.  If  your  copy  hasn't 
yet  reached  you,  ask  for 
it  at  your  nearest  Free 
6-  Peters  office,  or  write 
KMBC  direct. 

Phil  Evans 
Director,  Farm  Service 

Bob  Riley 

KMBC  Marketcaster 
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saooo 

WATT 

RADIO  MAP 

Blanketing 

11  Eastern 

Seaboard  States 

Over  12,000,000 

people 

WKBW^? 

BASIC  COLUMBIA 

NETWORK  STATION 

IN  THE  ARMY  AGAIN,  Bill  Kost  drops  in  to  chat  with  his  former 
bosses  on  the  NBC  sales  staff  on  what  it  is  like  to  be  back  in  service. 
While  George  Frey,  sales  service  manager  (left) ,  look  on,  Kost,  West 
Point  graduate  who  served  in  the  outfit  that  fired  the  first  American  shot 
in  World  War  I  and  is  now  on  the  staff  of  his  alma  mater,  chins  with 
two  other  World  War  I  veterans:  I.  E.  (Chick)  Showerman,  general 
sales  manager,  who  was  thrice  wounded  and  twice  decorated  for  bravery, 
and  Ken  R.  Dyke  (right)  director  of  promotion,  who  was  also  a  member 
of  the  AEF,  and  is  now  with  the  OFF  as  advertising  coordinator. 

New  $350/000  Transmitter  Plant 

BUFFALO 
BROADCASTING  CORPORATION 

livpresentutiies: 
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Archibald  MacLeish 
{Continued  from  page  73) 

zer  Prize.  It  was  a  long  poem,  the 
story  of  Cortez  in  Mexico,  v/ritten 
after  MacLeish  had  travelled  in  the 
monte  in  Mexico  for  some  time  in 
the  early  spring  of  1929. 

"I  am  not  sure  what  an  authen- 
tic poet  is,"  said  Carl  Sandburg, 

"but  I  know  Archibald  MacLeish 

is  one." 
As  a  member  of  the  editorial 

staff  of  Fortune  from  1930  until  a 
few  years  ago,  his  articles  on 
Latin  American  countries  were 

recognized  as  classics — straight- 
forward, factual,  beautifully  writ- 

ten, And  when  the  Japanese  struck 
at  Pearl  Harbor,  the  brilliant 
Japan  issue  of  Fortune,  edited  by 
MacLeish,  was  the  meatiest  single 
sourcebook  for  facts  and  figures  on 
our  Oriental  enemy. 

And  Were  They  Shocked! 

In  1939  President  Roosevelt  ap- 
pointed him  Librarian  of  Congress. 

Immediately  a  storm  rose  among 
professional  librarians — the  plum 
of  the  profession  handed  to  a  rank 
outsider!  But  storms  die  down,  and 
this  one  quickly  disappeared.  His 
predecessor,  the  venerable  Dr. 
Herbert  Putnam,  sealed  his  bless- 

ing on  Archibald  MacLeish: 
"There  is  first  the  Scot  in  him — 

shrewd,  austere,  exacting,  but 
humorous.  There  is  the  poet  in  him 
— whose  stuff  is  not  made  of  mere 
dreams  but  of  realities.  .  .  Then  the 
humanist,  keenly  sympathetic  to 
all  that  calls  for  social  sympathy. 
The  lawyer — trained  to  analysis 
through  determination  of  exact 
issues.  The  soldier — pledged  to 
duty  under  discipline.  The  athlete 
— pledged  to  fair  play.  And,  finally, 
there's  the  orator — capable  of  vivid 
and  forceful  speech." 
One  of  MacLeish's  innovations 

at  the  Library  was  a  radio  project 
recognized  for  its  effectiveness.  He 
believes  that  one  of  the  Library's 
functions  is  to  bring  knowledge  to 
the  people,  and  he  knows  the  gi- 

gantic influence  of  radio  in  this 
field. 

Today,  as  head  of  OFF,  Mac- 
Leish uses  all  his  vision  and 

imagination,  all  his  drive  and  en- 
thusiasm, for  the  huge  new  job 

thrust  on  him  by  the  war.  You  set 
aside  your  picture   of  the  long- 

haired poet  when  you  meet  him. 
His  eyes  may  be  dreainy,  but  he 
can  be  tough — he  can  get  mad  and 
cuss  with  a  flow  of  language  beauti- 

ful to  follow.  He  is  practical,  and 
unlike  most  lawyers  he  is  a  good 
witness  at  the  never-ending  hear- 

ing in  which  Washington  revels. 
His  staff  respect  him  and  like  him, 
but  complain  sometimes  because  he 
has  not  learned  how  to  delegate authority. 

MacLeish  has  never  gotten  over 
the  fact  that  he  is  a  writer,  even 
though  his  creative  output  has 
dwindled  since  1939.  He  mulls  over 
each  line  of  copy  turned  out  at 
OFF,  and  he  will  worry  a  comma 
until  its  edges  are  frayed. 

He  Talks  Shop 

He  is  one  of  the  few  top  Govern- 
ment officials  whose  speeches  are 

not  ghost-written.  He  tried  that 
once,  and  lost  many  hours  of  sleep 
before  he  finally  decided  to  write 
his  own  script  anyway.  His 
speeches  are  forthright  and  mov- 

ing, and  his  voice  carries  the  lyri- 
cal intensity  of  his  convictions. 

The  MacLeishes  have  three  chil- 
dren, Kenneth,  25;  Mary  Hillard, 

19;  Peter,  13.  They  live  in  George- 
town ,  Washington  residential 

neighborhood. 
Of  his  own  job,  Archibald  Mac- Leish says: 

"In    the    battle    for  American 

opinion,  it  is  the  American  people, 
and  not  their  government,  who 
alone  can  win  the  fight.  The  gov- 

ernment of  a  dictatorship  will  tell 
its  people  what  to  think  and  will 
employ  every  means  at  its  disposal 
to  prevent  their  thinking  thoughts 
it  does  not  like. 

"But  it  is  principally  for  that 
reason  that  free  men  hate  dictator- 

ship. The  government  of  a  democ- 
racy, by  virtue  of  its  existence  as 

a  democratic  government,  has  a 
very  different  function  in  relation 
to  the  making  of  opinion.  Its  func- 

tion is  to  see  to  it  that  the  people 
have  the  facts  before  them — the 
facts  on  which  opinions  can  be 
formed. 

"The  duty  of  government  .  .  .  re- 
mains: To  see  to  it  that  the  people 

have  the  necessary  facts  before 
them — the  facts  about  the  war  it- 

self, about  the  enemy,  his  purposes, 
the  consequences  of  defeat;  facts 

about  the  enemy's  methods  and 
particularly  the  enemy's  disguised and  hidden  methods  in  propaganda 
and  deceit  and  espionage;  facts 
about  the  plans  and  purposes  of 

the  people's  government  in  its 
prosecution  of  the  war,  in  so  far 
as  its  plans  and  purposes  can  be 
divulged — particularly  the  govern- 

ment's plans  which  call  for  parti- 

cipation  or  for  self-denial." 

SUIT  of  $50,000  for  alleged  piracy 
filed  several  months  ago  in  Los  Angeles 
Superior  Court  against  Charles  Cor- rell  and  Freeman  Gosden,  known  on 
the  radio  as  Amos  'n'  Andy,  has  been 
dropiied.  Comedians  were  sued  for  as- serted plagiarism  by  Basil  Travnikiff, 
Hollywood  writers. otnia  .  •  • 

A  big, 

concentrated 
selling  job 

at  surprisingly 

low  rates 

7^  J 

i1  a 

LOS  ANGELES  ★  710  KC 

Affiliated  in  management  with  WJR,  Detroit,  WGAR,  Cleveland. 
NATIONAL    REPRESENTATIVE:    PAUL    H.    RAYMER  CO. 

We  sell  your  product  as 
you'd  sell  it  yourself  .  . 
person-to-person  .  .  . 
sincerely  recommending 
it  as  one  neighbor  to 

another.  And  it  gets  re- 
sults! 

WIBW  ̂ -^^TO PE^kT 
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Maudie's  Pix — Music  Books — P&G  Contests 
NBC  Discs — Centennial  Salute 

WITH  FULL  expec
tations  of 

a  record  75,000  total,  Con- 
tinental Baking  Co.  has  al- 

ready received  63,000  re- 
quests for  a  postcard  size  picture 

of  the  cast  of  Maudie's  Diary, 
weekly  CBS  program  promoting 
Wonder  Bread.  The  offer  was  made 
on  the  April  16  broadcast  of  the 
show  by  Mary  Martin,  who  takes 
the  part  of  "Maudie."  The  first 
week  alone  brought  in  50,000  an- 

swers to  the  one-time  30-second  an- 
nouncement. Agency  is  Ted  Bates 

Inc.,  New  York. 

All  for  Opera 
MUSIC  and  radio  editors  in  the 
area  covered  by  WOR,  New  York, 
have  received  a  press  book  promot- 

ing the  First  American  Opera 
Festival  launched  last  week  by 
WOR  on  MBS.  The  book  con- 

tains a  sheaf  of  news  stories,  short 
features,  biographies  of  composers 
synopses  of  the  operas,  mats  and 
photos,  and  is  bound  with  an  old 
American  theatrical  print  cover. 
WOR  listeners  may  obtain  a  four- 
page  illustrated  program  booklet 
with  notes  on  the  operas  and 
articles,  for  a  three-cent  stamp  to 
cover  mailing  costs. 

P&G  Contests 

SIX  WEEKLY  CONTESTS, 
awarding  a  total  of  $51,000  in  war 
bonds  to  the  winners,  will  be  pro- 

moted May  23  to  June  28  by 
Procter  &  Gamble  Co.,  Cincinnati, 
on  three  of  its  radio  shows  for 
P&G  White  Naphtha  soap  and 
Ivory  Flakes.  Programs  include 
Right  to  Happiness  and  Pepper 
Young's  Famihi  on  NBC,  and  Vic 
&  Sade,  heard  via  transcription  on 
three  Southern  stations.  Agency 
in  charge  is  Compton  Adv.,  New 
York. 

*  *  * 

Discs  to  Heroes'  Families 
TO  FAMILIES  of  three  American 
war  heroes  cited  for  bravery  by 
President  Roosevelt  in  his  Fire- 

side Chat,  April  28,  NBC  has  sent 
recordings  of  portions  of  the  ad- 

dress mentioning  their  kin.  In  tele- 
grams advising  relatives  of  the 

gift,  Frank  E.  Mullen,  NBC  vice- 
president  and  general  manager, 
said  that  the  recordings  were  being 
sent  in  order  that  the  President's 
remarks   "may   always   live  with 
you". *  *  * 

Lobby  Display 
WCAE,  Pittsburgh,  has  arranged 
a  tieup  with  a  local  Warner  Bros, 
theatre  for  a  lobby  display  promot- 
ting  its  new  afternoon  show,  The 
Tune  Factory.  In  conjunction  with 
the  display  WCAE  offers  25  pairs 
of  theatre  tickets  for  best  letters 
answering  the  question  "Why  I  like 
the  Tune  Factory"?  Theatre  re- 

ceives plugs  on  proerams. 

Victory  in  the  Homes 
OFFER  of  defense  stamps  for 
the  two  best  letters  written  each 
day  by  housewives  on  what  they 
are  doing  in  their  homes  to  pro- 

mote victory  is  made  by  Marian 
Sexton,  women's  commentator  of 
WTAD,  Quincy,  111. 

Centennial  Celebration 
SALUTING  the  French  Bauer  Co., 
Cincinnati  milk  concern,  on  its 
centennial  anniversary,  WCKY 
presented  a  half-hour  program  to 
mark  the  occasion.  Featuring  music 
by  Bobby  B.  Baker  and  his  WCKY 
orchestra  and  songs  by  Sylvia 
Rhodes  and  Pat  Burke,  the  pro- 

gram was  broadcast  from  the  roof 
of  the  Hotel  Gibson.  A  script  for 
the  occasion  was  authored  by  Jer- 

ry Belcher  with  Rex  Davis  acting 
as  m.c.  A  second  French  Bauer 
centennial  broadcast  will  take  place 
May  12  over  WCKY.  John  Bunker 
Agency,  Cincinnati,  is  handling 
both  programs. 

WTAG  Plaques 

WTAG,  Worcester,  Mass.,  is  pro- 
moting itself  with  bronze  plaques 

containing  the  station's  slogan, 
"When  you  buy  time,  buy  an  audi- 

ence." Suitable  for  display  on  walls 
placques  are  being  sent  to  agencies 
and  timebuyers  throughout  the country. 

NEW  SPONSORS 

CFOS  Signs  Men's  Club For  Newscast  Series 

"TRYING  TO  LICK  the  dropping 
of  revenue  due  to  wartime  curtail- 

ments by  creating  new  sponsors," CFOS,  Owen  Sound,  Ont.,  has 

signed  up  a  young  men's  service club,  Owen  Sound  Kinsmen,  as 
sponsors  of  an  evening  newscast, 
six-times  weekly  for  six  months. 
Ralph  Snelgrove,  CFOS  man- 

ager, said  that  members  of  the  club 
were  convinced  that  sponsoring  the 
feature  would  bring  home  forcibly 

the  work  done  by  the  club  "which would  undoubtedly  increase  their 

prestige  in  the  city."  The  program also  promotes  club  events  such  as 
bingos,  music  recitals  and  the 
club's  "milk  For  Britain"  fund. 

BROCHURES 

BLUE  :  Map  showing  coincidence  of 
location  of  BLUE  stations  and  of 
war  production  areas  in  which,  says 
the  accompanying  memo,  86,000,000 

people  live. 
ARIZONA  NETWORK  —  Broadside 
giving  area  and  power  of  KOT,  Tuc- 

son, KSUN,  Bisbee-Lowell.  and 
KTUC,  Tucson. 

50O0  Watts 
by  Day 

1000  Watts 
Directionally 

Intensified 

by  Niglit 

WGR
^!c

° 

BASIC  MUTUAL 

NETWORK  STATION 

New  $350,000  Transmitter  Plant 
BUFFALO 

BROADCASTING  CORPORATION 
A.ili'orin/  Hrprrxenlnliirs: 
n<h:t:  <v  petfrs,  i\c. 

R.     C  H  ESTER./-  N  •  Y«  ̂  
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LaGVARDIA  ERRORS 

RECITED  BY  WCCO 

MAYOR  LaGUARDIA  was  in  er- 
ror on  two  counts  in  his  fight 

before  the  FCC  April  29  for  full- 
time  operation  of  WNYC,  New 
York  municipal  station,  it  was 
charged  by  Earl  H.  Gammons, 
manager  of  WCCO,  Minneapolis, 
dominant  station  on  the  830  kc. 
clear  channel  on  which  WNYC 
seeks  operation  after  11  p.m.  New 
York  time  [Broadcasting,  May  4]. 
Mr.  Gammons  attacked  the 

Mayor's  statement  that  "there  are 
too  many  stations  of  CBS  (WCCO 
owner)  in  the  Minnesota  area 
to  be  wholesome"  by  pointing  out that  CBS  has  two  stations  in  the 
State— WCCO  and  KDAL,  Duluth, 
which  has  limited  local  coverage. 

Second  Error 

"The  Mayor,"  Mr.  Gammons 
said,  "made  his  second  error  in  pro- 

claiming that  his  is  a  public  owned 
station  operated  only  for  public 
service  compared  with  WCCO  be- 

ing a  private  enterprise.  The 
mayor,"  Mr.  Gammons  contended, 
"knows  that  both  WNYC_  and WCCO  are  licensed  equally  in  the 
public  interest,  convenience  and 
necessity,  and  must  operate  wholly 
on  that  basis." 

Reiterating  the  statement  of 
Duke  M.  Patrick,  CBS  counsel  who 
testified  at  the  hearing  in  behalf  of 
WCCO,  that  the  •  Mayor  should 
"seek  use  of  a  New  York  station 
frequency  and  keep  the  issue  there" 
Mr.  Gammons  said  that  "when  it 
is  considered  that  WNYC  has  at 
no  time  been  licensed  to  operate 
after  sundown  on  the  WCCO  fre- 

quency and  that  it  once  had  the 

SLICING  VICTORY  CAKE  presented  to  him  as  a  parting  shot,  Phil 
Becker,  chief  announcer  at  WTIC,  Hartford,  is  distributing  portions  of 
cake  baked  by  Nan  Clarke,  women's  program  conductor.  At  the  parting were  (1  to  r)  :  Ben  Hawthorne,  Bob  Tyrol,  Carl  Noyes,  Mr.  Becker,  Fred 
Edwards,  Miss  Clarke,  Thomas  C.  McCray,  program  manager,  and 
Wesley  Griswold.  Party  was  given  before  his  induction. 

fulltime  frequency  it  gave  away 
to  WMCA  in  New  York,  I  am  sure 
New  Yorkers  will  wonder  why  their 
Mayor  doesn't  apply  to  the  FCC  for 
assignment  of  one  of  the  many  ex- 

isting fulltime  wavelengths  now  al- 
lotted to  privately  operated  sta- 

tions in  this  area." 

New  Wine  Series 

ROBINSON-LLOYD  Ltd.,  New  York, 
on  May  4  started  a  52-week  campaign 
for  its  Dry  Imperator  New  York  State 
Champagne,  using  a  quarter-hour 
thrice-weekly  of  the  Dance  Parade 
noon  program  on  WHEN,  New  York. 
Agency  in  charge  is  Walter  W.  Wiley 
Adv.,  New  York. 

Borden  Serial  on  WOR 

RETURNING  to  MBS  on  a  local 
sponsorship  basis,  Bulldog  Drum- mond  starts  on  WOR,  New  York, 
May  25,  sponsored  by  the  Pioneer 
Ice  Cream  Division  of  the  Borden 

Co.,  New  York  (Horton's  Ice Cream),  and  will  be  heard  Monday, 
8:30-9  p.m.  The  show  went  off 
MBS  March  22  with  the  completion 
of  a  series  sponsored  by  Howard 
Clothes,  Brooklyn  (men's  clothes) 
on  8  MBS  outlets.  Program  is  con- 

trolled and  sold  on  a  cooperating 
basis  by  Redfield-Johnstone,  New 
York.  Young  &  Rubicam,  New 

York,  is  agency  for  Horton's. 

Night  Baseball  Future 
To  Rest  on  Army  Test 

FUTURE  of  night  baseball  broad- 
casts in  Philadelphia  will  depend 

on  a  test  to  be  made  by  Army  offi- 
cials May  22  when  the  first  arc- 

light  game  of  the  season  will  be 
played  by  the  Phils  and  the  Bos- ton Braves.  Both  the  Athletics  and 
Phils  games  are  keyed  by  WIBG, 
Glenside,  Pa.,  for  a  regional  11  sta- 

tion network  in  the  area,  sponsored 
by  General  Mills  and  Atlantic  Re- fining Co. 

"If  the  reflection  of  the  Shibe 
Park  lights  can  be  seen  down  the 

bay  [Delaware  River  bay],"  said 
Lt.  Col.  James  P.  Wharton,  "it  will mean  that  no  other  night  games 
will  be  permitted  in  Philadelphia 
during  the  war.  However,  if  the 
lights  cannot  be  seen  in  the  coastal 
dim-out  region,  the  night  games 

will  be  permitted  as  scheduled." The  test  was  decided  upon  after 
dim-out  regulations  were  adopted 
in  New  York,  which  may  prevent 

any  night  games  there. 

Falvey  Stricken 

J.  D.  (Jack)  FALVEY,  owner  and 
manager  of  KBIZ,  Ottumwa,  la., 
was  stricken  with  a  heart  attack 
during  a  recent  broadcast  and  is 
expected  to  be  inactive  for  the  next 
eight  months,  according  to  his  doc- 

tors. After  three  weeks  in  the  hos- 
pital, he  has  been  removed  to  his 

home  awaiting  doctor's  order  for  a 
prolonged  rest  period.  In  his  ab- 

sence from  KBIZ,  Em  Owen,  com- 
mercial manager,  will  act  as  gen- eral manager. 

J\/Ioaj&  music 

Mo^  NEWS 

MoAje.  SPORTS 

r/raif  kny  Other  Network  Station 

ST.  LOUIS 

KUIK -  MUTUAL 
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Covington,  Va.,  Local 

Purchased  for  $15,000 
SALE  of  WJMA,  Covington,  Va., 
to  Earl  M.  Key,  an  electrical  con- 

tractor and  appliance  dealer,  for 
$15,000  was  approved  last  Tues- 

day by  the  FCC.  Selling  are  John 
Arrington,  general  manager  of  the 
station,  and  his  wife,  Marcia. 
WJMA  operates  on  1340  kc.  with 
250  watts  and  is  less  than  a  year 
old,  having  been  granted  by  the 
FCC  on  April  22,  1941.  The  sta- 

tion was  constructed  in  record- 
breaking  time  going  on  a  month 
later. 

The  Arringtons  were  formerly 
operators  of  WCHV,  Charlottes- 

ville, Va.  Mr.  Arrington  at  one 
time  was  general  manager  of 
WGOV,  Valdosta,  Ga.,  and  from 
1935  to  1939  was  with  WIOD, 
Miami. 

TO  SPUR  delinquent  tax  payments  to 
the  State,  the  Colorado  Dept.  of  Rev- 

enue is  .sponsorins  a  series  of  an- 
nouncements on  KOA,  Denver. 

Competence  of  FCC 
(Continued  from  page  H) 

blame.  To  a  great  extent,  however, 
the  responsibility  must  fall  else- 

where. Certain  of  the  matters 
which  must  be  investigated  in  or- 

der to  arrive  at  a  conclusion  which 
considers  all  relevant  factors  and 

facts  are  outside  the  Commission's 
jurisdiction.  The  Commission  must 
try  to  arrive  at  conclusions  on  the 
basis  of  evidence  which  it  is  en- 

titled by  law  to  determine.  It  can 
legally  go  no  further.  It  can  go 
further  only  of£  the  record.  It  may 
have  done  this.  Whether  or  not  it 
has  done  so  is  not  known.  If  it  has, 
then  the  Commission  has  exceeded 
the  authority  given  to  it  by  Con- 

gress and  must  be  condemned.  If  it 
has  not,  then  it  has  acted  without 
proper  examination  and  must  be 
condemned. 

The  Commission  is  thus  placed  in 
a  position  from  which  it  is  most 

difficult  to  take  action.  The  solu- 
tion would  seem  to  be  for  Congress 

to  outline  a  policy  for  the  regula- 
tion of  network  broadcasting.  It 

has  never  done  this.  Section  303  (i) 

means,  according  to  the  Commis- 
sion, extremely  broad  jurisdiction, 

and,  according  to  the  networks,  ex- 
tremely narrow  jurisdiction. 

It  is  up  to  Congress  to  decide 
whether  network  broadcasting 
needs  any  regulation  or  not.  If  it 
does,  then  the  Commission  must 
be  given  the  necessary  jurisdiction, 
jurisdiction  which  is  clear  enough 
so  that  the  Commission  knows  what 
it  can  regulate  and  what  it  cannot 
regulate,  and  jurisdiction  which  is 
broad  enough  so  that  it  can  make  a 
proper  examination  before  it  regu- lates. 

TO  COMPENSATE  for  the  shortage 
of  accredited  nutrition  teachers,  the 
American  Red  Cross  is  conducting  a 
weekly  series  of  nutrition  programs  on 
MBS,  originating  from  WGN,  Chicago. 

12 

good  reasons  why 

you  should  use  WQXR  •  •  • 

1. 2. 

3. 
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Other  Clients 
Now  Using  WQXR: 

PEPSI  -  COLA 
RUPPERT  BEER 

VICTOR  RECORDS 
KRE  -  MEL  DESSERT 

DUNHILL  CIGARETTES 
BEECHNUT  CHEWING  GUM 

10,000    V<lknS       MtGHl    (kNO    O  (k^       C\.irk«  C«».V»Hl\. 

SUMMER  TRAINING 

IN  RADIO  PLANNED 
COOPERATING  with  Northwest- 

ern U,  Evanston,  111.,  NBC-Chi- 
cago will  provide  instructors  and 

use  of  its  studios  for  the  univers- 
ity's Summer  Radio  Institute,  an 

intensive  eight-week  course  to 
train  radio  personnel  to  replace 
those  called  for  military  and 
civilian  war  duty. 

Employes  of  stations  or  net- works and  selected  students  from 
high  schools  and  colleges  will  be 
eligible  for  enrollment  which  closes 
June  1,  according  to  Albert  Crews, 
director  of  the  institute.  Classes 
start  June  22  and  include  radio  , 
writing,  acting,  announcing,  pro- 

duction, direction,  administration, ' 
and  public  service  program  plan- 

ning and  production.  Lectures  will 
be  held  on  the  Northwestern 
campus,  and  studio  work  will  be  in 
NBC-Chicago  studios. 

Instructors  wil  be:  Public  serv- 
ice programs,  Judith  Waller,  pub- 
lic service  program  director  of 

NBC-Chicago,  and  Parker  Wheat- 
ley,  radio  director  of  the  univers- 

ity; radio  production,  Wynn 
Wright,  production  director  of 
NBC;  announcing,  Charles  C. 
Urquhart,  assistant  production 
manager;  acting,  Martin  Magner 
of  the  production  staff  of  NBC; 
writing,  Albert  Crews,  director  of 
the  university  Radio  Play  Shop. 
Class  work  will  be  supplemented 
with  special  lectures  by  other 
prominent  men  and  women  in  radio. 

NYU  Workshop 

SUMMER  RADIO  WORKSHOP 
of  New  York  U  will  offer  six  weeks 
of  intensive  training  in  broadcast- 

ing techniques  for  its  ninth  sea- 
son, starting  July  6.  In  addition  to 

regular  courses  in  radio  writing 

and  producing,  the  workshop's  pro- 
gram will  include  a  series  of  lec- 
tures on  radio  in  wartime.  Mem- 

bers of  the  teaching  staff  include: 
Earle  Lewis  McGill,  CBS  casting 
director ;  Luella  Hoskins,  instructor 
in  radio  at  NYU  and  former  mem- 

ber of  the  Radio  Council  of  the  Chi- 
cago Public  Schools;  Rudolph  R. 

A.  Schramm,  formerly  assistant 
director  of  the  radio  division  of  the 
U.  S.  Office  of  Education;  A.  Mur- 

ray Dyer,  CBS  staff  script  vvrriter; 
Charles  Jackson,  freelance  script 
writer  and  former  member  of  the 
radio  staff  of  the  OFF. 

Receivers  in  Canada 

WHEN  PRESENT  supplies  of  pre- 
fabricated parts  in  radio  receivers 

are  used  up  by  radio  manufacturers 
in  Canada,  the  production  of  house- 

hold radios  will  cease  for  the  dura- 
tion, Alan  H.  Williamson,  Control- 

ler of  Supplies  in  the  Department 
of  Munitions  &  Supply,  announced 
in  Ottawa  last  week.  He  anticipates 
that  present  supplies  will  be  used 
up  before  the  end  of  1942. 

Red  Cross-MBS  Voices 
AMERICAN  RBiD  CROSS,  as  official 
liaison  agent  between  troops  and  their 
families,  will  cooijerate  in  a  project 
initiated  by  MBS  a  month  ago  to 
bring  recordings  of  the  voices  of  Amer- 

ican soldiers  in  Australia  to  the  men's families  at  home.  Mutual  broadcasts 
messages  from  servicemen  in  Australia 
five-times  weekly,  and  many  affiliates 
carrying  the  program  have  been  send- 

ing recordings  of  "local  boys'  "  voices to  the  men's  relatives.  The  actual  pres- entation of  the  gifts  will  now  be  made 
by  the  Red  Cross. 
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When  last  we  met  there  were  manj  issues.   ASCAP,  Newspaper  pi 

Ownership,  Musicians,  Monopoly  ...  each  occupied  an  important 

place  on  the  agenda. 

The  ̂ ear  gone  b;^  has   erased  some  of   these  issues,  introduced 

others.  It  is  hard  to  forget  them.  pj' 

nil 

'If'' 

TodaT  it  is  our  duty,  in  the  midst  of  our  lesser  problems,  to  ^f^i 

remember  the  one  big  issue.  Nothing  that  we  say  or  do  must  '^'^ 
impede  it.  ||| 

That  issue  is  VICTORY.  fl 

BROAL.£OTING 



AGEICY 

FOREMAN  &  CLARK,  Los  Angeles  (chain 
clothiers ) ,  to  Botsf  ord,  Constantine  & 
Gardner,  Los  Angeles.  Radio  will  be  con- 

tinued, along  with  other  media. 
BELMONT  LABS.,  Detroit,  to  Smith  & 
Sweeney,  New  York,  to  introduce  in  the 
Metropolitan  New  York  market  Belo  brand 
food  products. 
JACQUES  FERBER,  Philadelphia  (furs), 
to  J.  M.  Kom  Adv.  Agency,  Philadelphia. 
CORN  FIX  Co.,  Newark  (com  remover), 
to  J.  M.  Kom  Inc.,  Philadelphia.  A  news- 

paper and  radio  schedule  is  being  pre- 
pared. 
KREMOLA  Co.,  Chicago,  to  M.  A.  Ring 
Co.,  Chicago. 
McMILLEN  FEED  MILLS,  Fort  Wayne, 
to  Sherman  K.  EUis  &  Co.,  Chicago,  for 
Dogburger  dog  food. 

RETURNING  to  it.s  former  schedule. 
People's  Platform,  CBS  program,  will 
be  heard  Saturday.  7-7  :30  p.m.  start- 

ing May  16.  Program  is  currently 
heard  Thursday,  8  :30-8  :5o  p.m. 

Colgate  Names  Esty 
COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  has  named  Wm. 
Esty  &  Co.,  New  York,  as  agency 
for  Super  Suds,  currently  pro- 

moted on  the  NBC  five  times 
weekly  serial  Bess  Johnson.  No 
new  plans  announced  as  yet.  The 
shift  of  Super  Suds  from  Sherman 
&  Marquette,  Chicago,  was  an- 

nounced by  Robert  E.  Lusk,  CPP 
vice-president,  who  stated  that 
S  &  M  would  continue  to  handle 
the  Colgate  products,  including  Col- 

gate Tooth  Powder,  Halo  shampoo, 
Colgate  shaving  cream.  Cashmere 
Bouquet  soap  and  toilet  prepara- tions. 

SIX  FINALISTS  of  the  National 
Extempore-Discussion  Contest,  spon- 

sored by  the  Office  of  the  Coordinator 
of  Inter- American  AfEairs  (Rockefel- 

ler Committee),  will  speak  on  the 
May  14th  America's  Town  Meeting of  the  Air  on  129  stations  of  the 
BLUE.  Subject  will  be  "How  Can the  Americas  Best  Safeguard  Their 
Future?"  and  will  be  divided  into  six 
related  subjects  concerning  South 
America. 

REV.  FULLER'S  PRAISE 
Cleric  Lauds  MBS,  Sharply 

 Hits  Other  Nets  
RADIO  WAS  BOTH  praised  and 
attacked  by  Rev.  Charles  E.  Fuller, 
Los  Angeles  radio  preacher,  at  two 
revival  meetings  held  May  3  at  the 
Philadelphia  Convention  Hall  by 
the  Christ  for  Philadelphia  Com- 

mittee. "Of  the  three  national  net- 
works," said  the  radio  evangelist 

to  the  crowd  of  12,000  attending 
the  two  meetings,  "there  is  only one  that  will  accept  any  religious 

program.  Thank  God  for  Mutual." Rev.  Fuller  conducts,  it  was 
stated,  the  Old-Fashioned  Revival 
Horn-  over  406  stations  in  the  Mid- 

west and  West,  and  charged  that  a 
coast-to-coast  national  network  was 
refused  him  by  both  NBC  and  the 
Blue  Network.  "There  are  thou- 

sands who  would  never  think  of 
darkening  the  door  of  a  church, 
but  will  sit  at  home  and  listen  by 

the  hour  to  religious  programs," he  said. 

KING-TRENDLE  BROADCASTING  CORP. 
Represented  by 

PAUl  H.  RAYMER  COMPANY 

KTTS  GOES  ON  AIR 

IN  SPRINGFIELD,  MO, 
KTTS,  third  station  in  Springfield, 
Mo.,  was  scheduled  to  begin  opera- 

tion last  week  with  G.  Pearson 
Ward,  minority  stockholder  and 
local  business  man,  as  general  man- 

ager. KTTS  was  granted  last 
Sept.  9  to  Independent  Broadcast- 

ing Co.  for  250  watts  on  1400  kc. 
[BROADCASTING,  Sept.  15,  1941]. 
President  and  50%  stockholder  is 
J.  H.  G.  Cooper,  local  plumbing 
and  heating  equipment  wholesaler. 
Other  principals  are  Irving  H. 
Schwab,  attorney,  vice-president 
and  18%  stockholder,  and  seven 
minor  stockholders. 

Mr.  Ward,  who  in  the  pioneer 
days  of  radio  was  manager  of  the 
old  WIAI  from  1922  to  1926  and 
owner-operator  of  KFUV  in  1926- 
27,  announced  that  J.  L.  Guyant, 
formerly  of  a  local  piano  company, 
has  been  named  commercial  man- 

ager. Other  staff  selections  include 
Elda  Oswald,  previously  of  KWOS, 
Jefferson  City,  Mo.,  program  and 
promotional  director;  Frank  Bark- er, new  to  radio,  technician;  Carl 
Warren,  formerly  of  KDKA,  Ada, 
Okla.,  technician;  William  Curry, 
new  to  radio,  technician. 
KTTS  is  housed  in  the  Chamber 

of  Commerce  Bldg.  where  complete 
RCA  equipment  has  been  installed. 
Tower  is  a  150-foot  Blaw-Knox 
atop  the  building.  INS  news  serv- ice and  World  transcription  library 
are  being  used. 

Back  From  Sweden 
STORIES  of  sagging  Nazi  morale 

are  just  "storybook  tales",  accord- ing to  Mrs.  Josephine  Anderson 
(Jo  Denman),  NBC  correspondent 
in  Stockholm,  who  returned  to  this 
country  recently  with  her  two-year- 
old  daughter.  Belief  of  diplomats  in 
Sweden,  one  of  the  few  remaining 
neutral  countries  and  an  excellent 
"listening  post",  is  that  only  a  de- 

cisive military  setback  can  crack 
Nazi  morale,  she  said.  "Sweden  is 
taking  every  means  to  remain  neu- 

tral," she  reported,  "and  will  fight 
any  invader,  whether  Axis  or  Al- 

lied." Mrs.  Anderson  believes  the 
sympathies  of  its  people  are  with 
the  United  Nations.  Mrs.  Anderson 
and  her  daughter  will  visit  rela- tives in  Santa  Barbara,  Cal.  Her 
husband,  David  Anderson,  remains 
in  Stockholm  as  NBC  correspond- 
ent. 

Dickson  Interned 

JOHN  PAUL  DICKSON,  former 
Mutual  correspondent  in  Berlin, 
who  was  unable  to  leave  Germany 
after  war  was  declared,  is  interned 
there  by  the  Nazis,  according  to 
reports  from  the  International  Red 
Cross  committee  in  Geneva,  which 
stated  Dickson  is  now  in  Bad 
Nauheim  with  the  diplomatic  corps. 

Shell  Cancels  in  East 
SHELL  OIL  Co.,  New  York,  last 
week  announced  it  is  cancelling  its 

spring  schedule  of  spot  announce- ments on  stations  in  the  eastern 

states,  probably  because  of  Govern- 
ment gas  rationing  plans.  The  one- minute  transcriptions  will  continue 

in  other  parts  of  the  country  for 
the  present.  The  total  list  of  sta- tions used  was  not  revealed  by  J. 
Walter  Thompson  Co.,  New  York. 
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KGW  and  KEX  are  meeting  the  challenge  of  the  times 

alertly  and  aggressively.  During  the  spring  and  summer  the 

stations  are  conducting  an  intensive  promotion  and  publicity 

campaign  using  virtually  all  available  advertising  media  and 

making  contact  with  the  public  in  hundreds  of  different  ways. 

New  public  service  programs  have  been  launched  in  keep- 
ing with  present  conditions.  For  instance,  KGW  is  now  on 

a  24-hour  schedule,  serving  shipyard  workers  and  others  on 

the  "swing"  shift.  New  personalities  have  been  added,  such 

•is  J.unes  Abbe,  nationally-known  writer  and  commentator  on 

loieign  affairs;  Jim  Nolan,  heard  each  Sunday  night  on  the 

entire  western  portion  of  the  BLUE  network; 

the  Smith  Sisters,  vocal  trio;  and  the  service- 

men's "Sweetheart",  Patsy  Bauman. 

All  this  adds  up  to  one  thing — KGW  and 

KEX  deliver  greater  value  to  the  advertiser 

than  ever  before.  We  suggest  that  you  get  in 

touch  soon  with  our  national  representatives. 

PATSY  BAUMAN 

of  the  KGW-KEX  staff,  just  selected  official 
"Sweetheart  of  the  Portland  Service  Men" 

*^THE  KEY  TO  THE  GREAT  WESF' 

5,000  WATTS— 620  KILOCYCLES 
NBC  RED  NETWORK 

Represented  Nationally  by 
EDWARD  PETRY  &  CO.,  Inc. 

'THE  VOICE  OF  THE  OREGON  COUNTRY'' 
5,000  WATTS— 1190  KILOCYCLES 

BLUE  NETWORK 
Represented  Nationally  by 

The  PAUL  H.  RAYMER  CO. 
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Coast  Agency  Splits 

GERTH-KNOLLIN  Adv.  Agency, 
San  Francisco  and  Los  Angeles, 
has  been  split  into  two  separate 
agencies,  according  to  an  announce- 

ment in  San  Francisco  by  the  for- 
mer partners,  Edwin  P.  Gerth  and 

James  C.  Knollin.  Each  will  operate 

a  separate  organization — the  Knol- 
lin Adv.  Agency  and  the  Gerth- 

Pacific  Adv.  Agency.  Both  firms 
will  continue  at  the  same  addresses 
— 68  Post  Street,  San  Francisco, 
and  1709  W.  Eighth  St.,  Los  An- 

geles. Los  Angeles  appointments 
are  Herbert  0.  Nelson  and  Charles 
Bowes,  respectively. 

CHARLES  W.  RICE  .Jr.,  formerly 
associate  account  executive  with  .J.  M. 
Mathes,  New  York,  has  been  appoint- 

ed advertising  manager  of  American 
Viscose  Corp.,  New  York.  While  with 
Mathes,  he  handled  trade  and  con- 

sumer advertising  for  American  Vis- cose. Mr.  Rice  was  previously  with 
BBDO,  New  York,  and  prior  to  that 
was  with  General  Electric  Co. 

JOHN  CLAYTON,  space  and  time- buyer  of  Weiss  &  Geller,  Chicago,  is 
on  leave  for  military  service  in  the 
Army  Air  Force  intelligence  division, 
Miami.  Stanley  Black,  production 
manager,  and  Mrs.  Clayton,  new  to 
the  agency,  have  taken  over  his  duties. 
JAMES  A.  McFADDEN,  New  York 
vice-president  of  McKee  &  Albright, 
was  in  Hollywood  during  early  May  to 
consult  with  Dick  Mack,  West  Coast 
manager,  on  summer  plans  for  the 
Rudy  Vallee  Show,  sponsored  by  Na- 

tional Dairy  Products  Corp.  on  the BLUE. 

GEORGE  STELLMAN,  formerly  con- tinuity editor  of  WBBM,  Chicago,  has 
joined  Blackett-Sample-Hummert,  Chi- 

cago, as  continuity  assistant  to  Max 
Wylie,  radio  director.  Ward  Caille, 
script  writer  of  WBBM,  succeeds  him 
as  continuity  editor. 

MORSE  INTERNATIONAL,  New 
York,  has  moved  in  to  additional  office 
space  adjoining  its  quarters  at  122 East  42d  St. 

WARREN  R.  LIGHTFOOT,  New 
York  advertising  firm,  has  moved  from 
30  Rockefeller  Plaza  to  larger  offices 
at  1  Bast  54th  St.;  phone.  Plaza 3-1042. 

S.  S.  PRESTON,  vice-president  of 
.John  Falkner  Arndt  Agency,  Phila- 

delphia, has  returned  from  a  trip  to 
the  Pacific  Coast  and  to  the  South  in 
connection  with  the  advertising  cam- 

paign to  be  launched  shortly  for  the American  Hotels  Assn. 

WILLIAM  H.  RANKIN  Co.,  New 
York,  has  moved  to  101  West  55th 
St.,  from  9  Rockefeller  Plaza.  Tel. 
number  is  Circle  7-4914. 
JOHN  J.  HAGAN,  formerly  director 
of  media  of  Brown  &  Thomas  Adv. 
Corp.,  New  York,  has  joined  Lloyd, 
Chester  &  Dillingham,  New  York,  in 
a  similar  capacity.  At  one  time  in  the 
newspaper  business  in  California,  Mr. 
Hagan  was  previously  with  White, 
Lowell  &  Owen,  New  York. 

HENRY  BELLEVILLE,  formerly  a 
rewrite  man  with  the  defunct  Phila- 

delphia Evening  Public  Ledger,  has 
joined  the  publicity  department  of  N. 
W.  Ayer  &  Son,  Philadelphia. 

WALKER  SAUSSY-ADV.,  New  Or- 
leans, has  announced  opening  of  new 

offices  at  318  Carondelet  St.  Telephone 
remains  Magnolia  3218. 

WEISS  &  GELLER,  New  York,  has 
moved  from  538  Fifth  Ave.  to  400 
Madison  Ave ;  telephone,  Plaza  3-4070. 

LEO  NEJELSKI,  New  York  and  Chi- 
cago advertising  executive,  debuted  as 

a  radio  playwright  last  week  when 
the  BLUE  Theatre  Players  presented 
his  Going  Home. 
E.  N.  AXTELL,  assistant  for  the  past 
year  to  Freeman  Keyes,  xjresident  of 
Russel  M.  Seeds  Co.,  Chicago,  has  been 
recalled  to  active  duty  in  the  Army 
as  an  instructor  of  military  science 
in  the  Chicago  high  schools. 

CLAUDINE  FRENCH,  formerly  pro- 
ducer and  woman's  editor  of  the  Texas 

State  Network,  and  more  recently  vice- 
l)resident  in  charge  of  radio  for  Grant 
Adv.,  Dallas,  has  joined  the  radio  de- 
])artment  of  Ilillman-Shane-Breyer, Los  Angeles. 

M.  H.  KELSO  Co.,  Los  Angeles 
agency,  has  been  organized  with  of- fices at  3445  W.  Eighth  St.  Telephone 
is  Federal  3557.  Charles  E.  Jones, 
formerly  in  the  advertising  depart- ment of  midwestern  newspapers,  is 
manager.  Virginia  Marie  Cooke  is 
radio  director.  She  was  formerly  with 
Walter  K.  Neill  Inc.,  Los  Angeles 
agency,  recently  disbanded.  New  fiirm 
has  been  appointed  to  service  the  ac- count of  Nesbitt  Fruit  Products,  Los 

Angeles  (beverages),  with  an  exten- sive summer  radio  campaign  planned. 

WALTER  K.  NEILL  Inc.,  Los  An- 
geles agency,  has  been  discontinued 

for  the  duration.  Mr.  Neill  is  now  en- 
gaged in  war  work  in  Washington. 

Morgan  Agency  Leaves 
Blue  Program  of  WPB 
WITHDRAWAL  of  Raymond  R. 
Morgan  Co.,  Hollywood  agency, 
from  production  of  the  weekly  half- hour  War  Production  Board  radio 

program,  Three  Thirds  of  a  Na- 
tion, on  BLUE  stations  was  an- 

nounced May  2  by  Raymond  Mor- 
gan, head  of  the  firm.  A  disagree- ment regarding  matters  of  policy 

in  connection  with  the  show  was 
responsible  for  the  decision,  he 
stated.  Raymond  R.  Morgan  Co. 
has  been  in  charge  of  WPB  radio 
on  the  West  Coast,  and  whether  it 
will  continue  to  handle  production 
of  transcriptions  and  other  pro- 

grams was  not  revealed. 
Designed  to  acquaint  the  public 

with  the  war  potential  of  their 
daily  sacrifices,  the  dramatic  series 
was  inaugurated  April  22.  William 
N.  Robson,  WPB  radio  consultant, 
and  formerly  New  York  radio  di- 

rector of  Lennen  &  Mitchell,  pro- 
duced the  two  initial  broadcasts. 

John  Nelson,  radio  director  and 
producer  of  Raymond  R.  Morgan 
Co.,  was  to  have  produced  balance 
of  the  series,  with  discord  mean- 

while reported  in  the  production 
setup.  Sam  Pierce,  formerly  Holly- 

wood manager-producer  of  Len- nen &  Mitchell,  is  now  producing. 
Dorothea  J.  Lewis  of  the  WPB 
radio  section  is  script  writer.  Leith 
Stevens  is  musical  director,  with 
cast  supplied  through  the  Holly- 

wood Victory  Committee. 

Wartime  Ads  Urged 

RESOLUTION  urging  advertisers 
to  continue  their  normal  advertis- 

ing schedules  during  wartime  was 
presented  May  1  to  the  New  York 
Federation  of  Women's  Clubs  by 
Mrs.  Joseph  E.  Goodbar,  chairman 
of  the  club's  radio  committee.  Stat- 

ing that  any  material  interruption 
of  normal  advertising  will  have  a 
"detrimental  effect  on  the  morale  of 
the  home",  the  resolution  pointed 
out  that  "women  determine  the  se- 

lection of  purchases  which  include 
more  than  80%  of  the  merchandise 
customarily  advertised"  as  well  as the  fact  that  business  activities 
should  "be  preserved  for  the  good 
of  defense  activities,  and  positions 
held  ready  for  our  war  workers 

when  war  is  ended." 
Cone  to  Chicago 

FAIRFAX  M.  CONE,  vice-presi- 
dent and  copy  chief  of  the  entire 

Lord  &  Thomas  organization, 
moved  May  6  from  New  York  to 
the  Chicago  office,  and  has  added 
to  his  duties  some  activities  of  R. 
R.  Faryon,  formerly  vice-president, 
who  resigned  [BROADCASTING, 
April  13]  to  become  general  man- 

ager and  vice-president  of  Quaker 
Oats  Co.,  Canada. 

FULTON  LEWIS  Jr. 

HAS  A  LARGER  NUMBER  OF 

SPONSORS  THAN  ANY 

OTHER  RADIO  PERSONALITY 

KABC  Wolff  &  Marx  Department  Store 
KALE  Pendleton   Woolen  Mills 

KALE  Men's   Hand  Laundry 
KBTM  City  Water  &  Light  Plant 
KDON  Lighthouse  Furniture  Company* 
KEUB  Italian  Swiss  Colony  Wine* 
KFBI  Derby  Oil  Company* 
KFEL  American  National  Bank 
KFRC  Langendorf  Bakeries  . 
KFRC  Italian  Swiss  Colony  Wine* 
KGB  Italian  Swiss  Colony  Wine* 
KHJ  Italian  Swiss  Colony  Wine* 
KHJ  Langendorf  Bakeries 
KHJ  Associated  Dental  Company* 
KLO  Italian  Swiss  Colony  Wine* 
KMO  Langendorf  Bakeries 
KOCY  Oklahoma  Cit>?  Federal  Savings 

&  Loan  Association 
KOL  William  C.  McKay  Ford  Dealer 
KOVO  Italian  Swiss  Colony  Wine* 
KOY  Italian  Swiss  Colony  Wine* 
KSAL  Franklin   Life  Insurance  Co. 
KXRO  Langendorf  Bakeries* 
KYOS  Valley  Oil  Company* 
WAAB  Victor  Coffee  Company 
WABY  Beverwyck  Brewery,  Inc.* 
W.ATL  Chattanooga  Medicine  Co. 
WBIR  Chattanooga  Medicine  Co. 
WBML  Macon  Gas  Company 

PRESIDENT'S  NEWS 
CKLW  Wrigley's  Markets* 
KMO  Mierow's  Jewelry  Company* 
WDSM  Lightbody's  Women's  Dress 

Shop* 
'  New  sponsors.  Wifhin  last  9 

WBRK    Rogers  Jewelry  Company 
WCAE  P.  Lorillard  Company 
WCOS  Concrete  Construction  &  Supply Company. 

WCOU  Rogers  Jewelry  Company 
WDSM  Snyder  Drug  Store* 
WENY   Remington  Rand  Company 
WFBR    Studebaker  Motor  Company 
WSH    Globe  Brewing  Company 
WGR     William  Simon  Brewing  Co. 
WGRC  Kentucky  Home  Mutual  Ufe 

Insurance  Company 

WHKC  Congress  Cigar  Company* 
WHN    P. -Lorillard  Company 
•WJEJ    Caskey  Baking  Company 
WJHP  The  Texas  Com-paay  • 
WJZM  Dunlop'. Milling  clfepany* 
WLAP   Graves-Cox  Men'*  Wear  Co.* 
WLVA  J.  R.  Milner  &  Com|5any* 
WMBH  New  Bedford  Acceptance  Corp. 
WMOB  Julius  Goldstein  &  Son,  Inc. 
WMPS  Tennessee  Brewing  Company 

WNOE  Chattanooga   Medicine  Co.* 
WOL     Mazor  Furniture  Company* 
WSAY    First  Federal  Savings   &  Loan 

Association* WSLS     Shenandoah  Life  Insurance  Co. 
WTJS     Pepsi   Cola   Bottling  Company 
WTSP    The  Texas  Company 
CONFERENCE 

WHBC  First  National  Bank  of  Canton* 
WMOB  M.  Forcheimer  Flower  Co..  Inc.* 
WMPS  Tennessee  Brewing  Company* 

weeks.   (28 — count  'em.) 

^^TALENT  CHARGE— ONE  TIME  QUARTER-HOUR  RATE  PER  WEEK^^ CONTACT  •  WM.  B.  DOLPH  •  WOL 

HEURICH  BLDG.  •  WASHINGTON,  D.  C. 
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WORLD'S 

LARGEST   MANUFACTURERS  OF 

SOUND  RECORDING 

EQUIPMENT  and  DISCS 

PRESTO  REC 

242  West  55th  Street 

ORPORATION 

New  York,  N.  Y.,  U.  S.  A. 
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Value  of  Manufactured  Products 
Source:     Census    of   M!  anuf  actu  res  ,     19  39 

AVERACe  OF  AT/ MP 
OTHFft  SOi/r/f£/l/V  STAFFS 

^36,478,000 

* f/f20,6OO,OOO 

FREE  &  PETERS,  Inc.,  National  Representatives 

Benefit  Dinner 
UNDER  sponsorship  of  the  Radio, 
Film,  Theatre  and  Arts  Division 
of  Russian  War  Relief,  a  dinner 
will  be  held  May  18  at  the  Waldorf- 
Astoria  Hotel,  New  York,  to  an- 

nounce plans  for  increased  partici- 
pation by  the  entertainment  and 

allied  industries  in  the  work  of  the 
relief  organization  to  raise  $6,000,- 
000  during  1942.  Co-chairman  of 
the  Radio  Division  is  Thomas  F. 
Harrington,  vice-president  and  ra- dio director  of  Young  &  Rubicam, 
New  York,  while  included  on  the 
list  of  vice-chairmen  are  such  ra- 

dio executives  and  talent  as  James 
Rowland  Angell,  NBC;  Norman 
Corwin,  CBS;  Andre  Kostelanetz, 
orchestra  conductor;  Oscar  Levant, 
com.poser-pianist;  Harold  L.  Mc- 
Clinton,  N.  W.  Ayer  &  Son,  and 
Theodore  C.  Streibert,  general 
manager  of  WOR,  New  York. 

Radio  Committee  Named 

For  Navy  Relief  Drive 
FORMATION  of  a  committee  rep- 

resenting the  radio  systems  to  aid 
in  the  nationwide  campaign  of  the 
National  Citizens  Committee  to 
raise  $5,000,000  for  the  Navy  Re- 

lief Society  was  announced  last 
week  by  Clarence  Dillon,  national 
chairman.  Similar  committees  for 
outdoor  advertising  and  transpor- 

tation groups  were  also  established. 
The  radio  system  committee  com- 

prises: Alfred  J.  McCosker,  MBS 
and  WOR;  Clair  R.  McCullough, 
WGAL  and  Mason-Dixon  Group; 
Neville  Miller,  NAB;  William  S. 
Paley,  CBS;  John  Shepard  3d, 
Yankee  Network;  Niles  Trammel, 
NBC;  Mark  J.  Woods,  BLUE. 

Canada  Charity  Appeals 

Subject  to  Registration 
APPEALS  for  subscriptions  and 
donations  of  all  kinds,  except  for 
recognized  war  charities,  must  in 
future  first  be  approved  by  the 
Canadian  Broadcasting  Corp.,  ac- 

cording to  a  new  ruling  which  goes 
into  effect  May  15.  A  circular  to 
this  effect  has  been  sent  out  from 
Toronto  by  J.  R.  Radford,  CBC 
supervisor  of  station  relations. 
The  new  regulation  will  be  known 
as  7  ( L) ,  and  reads : 

7.  No  one  shall  broadcast  (L)  Any  Ap- 
peal for  donations  or  subscriptions  in 

money  or  in  kind  without  having  first  ob- 
tained the  consent  in  writing  of  the  Gen- 

eral Manager  except  an  appeal  'on  be- half of  a  war  charity  fund  registered 
under  the  War  Charities  Act,  1939  or  a 
joint  appeal  'on  behalf  of  two  or  more charities  made  with  the  approval  of  the 
municipality  or  other  local  authority  in 
which  the  appeal  is  made." 

CIAA's  Coast  Offices 

JACK  RUNYON,  formerly  radio 
director  of  Ted  Bates  Inc.,  New 
York,  and  recently  appointed  to  the 
radio  division  of  the  Committee  on 
Inter-American  Affairs,  is  in  Holly- 

wood establishing  West  Coast 
offices.  His  duties  will  include  clear- 

ance of  talent  and  direction  of 
programs  for  shortwaving  to  Latin- American  countries.  He  will  also 

work  on  the  division's  radio  pro- grams in  this  country  and  will  be 
associated  with  David  Hopkins  of 
the  Motion  Picture  Society  for  the 
Americas. 

CHOV,  new  station  at  Pembroke,  Ont., 
has  appointed  Joseph  Hershey  Mc- 
Glllvra  as  exclusive  national  repre- sentative in  the  United  States. 

LADIES. 

VIRGINIA  LAWSON  SKINNER 

FORMER  associate  director  of  the 

consumer  division  of  the  Woman's 
Home  Companion,  Virginia  Law- 
son  Skinner,  is  now  a  member 
of  the  staff  of  WTRY,  Troy,  N.  Y., 
conducting  a  daily  food  program 
for  the  Schaffer  Stores  Inc.,  of Schenectady. 

One  of  her  pleasant  recollections 
is  that  of  knowing  General  Doug- 

las MacArthur  while  her  army 
family  was  stationed  in  the  Philip- 

pines in  1930.  She  frequently  saw 
MacArthur  playing  tennis  with 
some  of  his  junior  officers.  Com- 

pletely unruffled  by  the  exertion  as 
they  sweated  and  puffed,  Mac- 
Arthur  could  always  blast  the  ball 
all  over  the  court  with  a  skill  that 
even  a  Don  Budge  or  Fred  Perry 
would  admire. 

Using  the  nom  de  radio  "Jean 
Lawrence,"  Mrs.  Skinner  is  devot- 

ing her  radio  program  to  food  as  a 
weapon  in  the  war.  In  addition  to 
the  daily  broadcast,  she  has  a  well- 
filled  engagement  book  of  appear- 

ances as  speaker  before  women's clubs  and  other  groups. 

21  From  Staff  of  WGN 

Now  in  Armed  Services 

WGN,  Chicago,  reports  21  men  now in  the  armed  forces.  They  are: 

Army :  Lt.  Spencer  Allen,  an- 
nouncer, Ft.  Monmouth,  N.  J. ;  Wil- 

liam Six  and  Woodrow  R.  Crane,  en- 
gineers, 6th  Corps  Area  quartermaster 

depot,  Chicago ;  Frazier  Leslie,  engi- 
neer, Signal  Corps ;  Lt.  William  Dens- 

low,  Ft.  Meade,  Md. ;  Lt.  Noel  B.  Ger- 
son,  aide-de-camp  to  Brig.  Gen.  Gun- ther.  Civic  0-pera  Bldg.,  Chicago ; 
Corp.  Robert  Hibbard ;  newsroom,  6th 
Corps  Area,  Chicago ;  Pvts.  John  D. 
Hess,  Camp  Polk,  La. ;  John  A.  Mar- tin, headquarters,  Camp  Grant,  111. ; 
Earl  P.  Schwartzkopf ,  no  address ; 
Cyril  C.  Wagner,  Jefferson  Barracks, Mo. 
Army  Air  Force :  Pvt.  William  C. 

Hodapp,  Randolph  Field ;  Larry 
Smith,  Victory  Field,  Vernon,  Tex. 

Coast  Guard :  Lt.  Blair  Walliser, 
public  relations,  Chicago ;  Edward  P. 
Rowe,  New  York. 

Navy :  Ensign  Robert  J.  Doyle, 
naval  aviation  selection  service,  and 

Paul  F.  Dempsey,  Midshipmen's School,  Chicago ;  Ensign  Walter  E. 
Phillips,  engineer,  Brunswick,  Me. ; 
Yeoman  First  Class  William  A.  Buch- 

anan, newsroom,  Indianapolis ;  Yeo- man 3rd  Class,  Richard  W.  Phillips, 
photographer.  Great  Lakes ;  Barrett 
Schillo,  engineer.  Radioman  1st  Class, 
Navy  Air  Station,  Norfolk. 
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•  •  •  for  all 

ASCAP-Licensed  Radio  Stations 

at  no  cost  to  you 

A  s  an  added  service  to  your  advertisers 
xA-  and  a  source  of  additional  music 

profits  to  your  station,  ASCAP  announces 

the  creation  of  a  Radio  Program  Service. 

For  more  than  a  year,  now,  ASCAP  has 

studied  successful  methods  of  merchan- 

dising with  music.  Today,  we  are  able  to 

offer,  without  cost  to  you,  an  expertly  writ- 

ten, carefully  tested  series  of  weekly  half- 

hour  programs. 

They  are  adapted  for  either  live  or  re- 
corded music,  quickly  available  from  your 

own  library.  No  mention  of  the  Society  is 

included  and  no  songs  "plugged." 
Three  dififerent  series  have  been  pre- 

pared to  prevent  duplication. 

Special  seasonal  and  holiday  scripts  keep 

these  programs  timely  and  effective. 

Simple  and  inexpensive  in  production, 

adaptable  for  either  a  single  advertiser  or 

participating  sponsorship.  Tested  types  of 

commercials  for  many  kinds  of  businesses 

are  included  in  the  service.  Your  scripts 

will  reach  you  thirteen  weeks  in  advance 

.  .  .  complete  with  suggested  music,  dia- 

logue, careful  timing  and  ready  to  sell. 

Your  ASCAP  license  entitles  you  to 

this  service  .  .  .  and  others  being  built 
at  the  moment .  .  .  without  cost. 

"Write  us  now  so  you  will  receive  the 
entire  series  .  .  .  and  start  changing  music 

costs  into  music  profits. 

ASCAP  RADIO  PROGRAM  SERVICE 

30  Rockefeller  Plaza,  New  York  City 
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THE  /suiineii  of 

BROADCASTING 

STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 

sa — spot  announcements 
ta — transcription  announcements 

KQW,  San  Jose 
Quaker  Oats  Co.,  Chicago  (Sparkies)  6 

sp  weekly,  thru  Ruthrauff  &  Ryan,  Chi- cago. 
MacFadden  Publications,  Inc.,  New  York 

(True  Story),  sa,  thru  Arthur  Kudner, 
N.  Y. 

Mcllhenny  Co.,  Avery  Island,  La.  (To- basco  sauce),  4  sa  weekly,  thru  Aubrey, 
Moore  &  Wallace,  Chicago. 

Procter  &  Gamble,  Cincinnati,  Ohio  (Lava 
soap),  5  sa  weekly,  thru  The  Biow  Co., 
N.  y. 

Lever  Bros.,  Cambridge,  Mass.,  7  sa  weekly, 
thru  Ruthrauflf  &  Ryan,  N.  Y. 

Lady   Esther   Co.,    Evanston  (cosmetics), 
2  sa  weekly,  thru  Pedlar  &  Ryan,  N.  Y. 

Procter  &  Gamble,  Cincinnati  (Duz),  2  sa 
weekly,  thru  Compton  Advertising,  N.  Y. 

Planters  Nut  and  Chocolate  Co.,  Wilkes- 
Barre,    Pa.    (Planter's   Peanuts),    3  sp weekly,  thru  Raymond  R.  Morgan,  Los 
Angeles. 

Coast  Cigar  Co.,  San  Francisco  (Natividad 
Cigars) ,  3  sa  weekly,  thru  Brisacher, 
Davis  &  Stalf,  San  Francisco. 

KFRC,  San  Francisco 
Fisher  Flouring  Mills  Co.,  Seattle  (Biskit- 
Mix  flour) ,  weekly  sp,  thru  The  Izzard 
Co.,  Seattle. 

Fox  West  Coast  Theaters,  San  Francisco 
(movie  chain),  6  sp  weekly,  direct. 

O'SuUivan  Rubber  Co.,  New  York,  5  ta weekly,  thru  Bermingham,  Castleman  & 
Pierce,  N.  Y. 

McKesson  and  Robbins,  New  York  (Sore- 
tone)  ,  5  ta  weekly,  thru  J.  D.  Tarcher 
Adv.,  N.  Y. 

Mcllhenny  Co.,  Chicago  (tobasco  sauce) , 
5  sa  weekly,  thru  Aubrey,  Moore  &  Wal 
laro,  Chicago. 

Procter  &  Gamble,  New  York  ( Lava  soap ) , 
5  ta  weekly,  thru  Biow  Co.,  N.  Y. 

Reid  Murdoch  &  Co.,   Chicago  (Monarch 
Finer  Foods),  26  sa  weekly,  thru  Rogers 
6  Smith,  Chicago. 

American  Cigarette  &  Cigar  Co.,  New  Yon. 
(Pall  Mall  cigarettes),  30  sa  weekW, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

KMJ,  Fresno 
Chris  Hansen  Laboratories,  New  York 

(Junket),  2  ta  weekly,  thru  Mitchell- 
Faust,  Chicago. 

Aircraft  Spotters  Guild,  New  York  (book), 
6  ta  weekly,  thru  Huber  Hoge  &  Sons, N.  Y. 

Kellogg  Co.,  Battle  Creek  (Pep),  10  ta 
weekly,  thru  Kenyon  &  Eckhardt  Co., 
N.  Y. 

Lever  Bros.,  Boston  (Swan  soap),  9  ta 
weekly,  thru  Young  &  Rubicam,  N.  Y. 

Ex  Lax  Inc.,  New  York  (proprietary)  5  ta 
weekly,  thru  Joseph  Katz  Co.,  N.  Y. 

KFI,  Los  Angeles 
Kellogg  Co.,  Battle  Creek  (Pep),  11  ta 

weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Axton-Fisher  Tobacco  Co.,  Louisville 

(Twenty  Grand  cigarettes),  8  sa  weekly, 
sp  weekly,  thru  McCann-Erickson,  Chi- 
cago. 

Petrol  Corp.,  Los  Angeles  (gasoline), 
weekly  sp,  thru  Dana  Jones  Co.,  Los 
Angeles. 

KHJ,  Hollywood 

O'Sullivan  Rubber  Co.,  Winchester,  Va. (heels  &  soles),  7  ta  weekly,  thru  Berm- 
ingham Castleman  &  Pierce,  N.  Y. 

Sparkletts  Drinking  Water  Corp.,  Los 
Angeles  (Sparkeeta),  5  sp  weekly,  thru 
Raymond  R.  Morgan  Co.,  Hollywood. 

Santa  Fe  Transportation  Co.,  Los  Angeles 
weekly  t,  thru  Ferry-Hanley  Co.,  Los 
Angeles. 

WABC,  New  York 

Loew's,  New  York  ( "Gone  with  the 
Wind"),  3  aa  weekly,  thru  Donahue  & Coe,  N.  Y. 

WFIL,  Philadelphia 
MacFadden  Publications,  New  York  (Lib- 

erty), 1  sp  weekly,  52  weeks,  Erwin, 
Wasey  Co.,  N.  Y. 

Wm.  Gretz  Brewing  Co.,  Philadelphia 
(beer),  3  sp  weekly,  13  weeks,  thru 
Howard  Seberhagen,  Philadelphia. 

Quaker  Oats  Co.,  Chicago  (Sparkies),  6 
sp  weekly,  for  9  weeks,  thru  Ruthrauff 
&  Ryan,  Chicago. 

Philadelphia  &  Western  Co.,  Philadelphia 
(transportation),  1  sp  weekly,  for  44 
weeks,  placed  direct. 

Norwich  Pharmacal  Co.,  Norwich,  N.  Y. 
( Pepto-Bismol) ,  5  sa  weekly,  for  20 
weeks,  thru  L.  C.  Gumbiner,  N.  Y. 

KECA,  Los  Angeles 
Pacific  States  Loan  Co.,  Los  Angeles  (per- 

sonal loans),  weekly  sp,  thru  Allied 
Adv.  Agencies,  Los  Angeles. 

Nassour  Bros.,  Los  Angeles  (toiletries),  2 
sp  weekly,  thru  Milton  Weinberg  Co., 
Los  Angeles. 

California  Aircraft  Institute,  Los  Angeles 
(school),  3  sp  weekly,  thru  Hillman- 
Shane-Breyer  Inc.,  Los  Angeles. 

Frito  Co.,  Dallas  (salted  corn  chips),  3  sp 
weekly,  thru  Ray  K.  Glenn  Adv.  Co., 
Dallas. 

WKZO,  Kalamazoo 
Fox  De  Luxe  Brewing  Co.,  Chicago,  48  ta 

weekly,  thru  Schwimmer  &  Scott,  Chi- cago. 
Drewry's  Ltd.,  South  Bend,  2  ta  weekly, 13  weeks  thru  R.  A.  Moritz,  Davenport, la. 

Standard  Oil  Co.,  New  York,  6  ta  weekly, 
13  weeks,  thru  McCann-Erickson,  Chi- cago. 

WTAD,  Quincy 

Socony-Vacuum    Co.,    New    York,    6  sp 
weekly,     52    weeks,     thru    J.  Stirling 
Getchell,  N.  Y. 

Sunway  Vitamins  Co.,  Chicago,  daily  sp, 
52  weeks,  thru  Sorensen  Co.,  Chicago. 

Phillips  Petroleum  Co.,  Bartlesville.  Okla., 
weekly    sp,    52    weeks,    thru  Lambert 
Feasley,  N.  Y. 

WJEJ,  Hagerstown 
Adam   Scheldt   Brewing   Co.,  Norristown, 

Pa.  (Valley  Forge  beer),  313  sa,  direct. 
Stegmaier  Brewing  Co.,  Wilkes-Barre,  208 

ta,  thru  Crolly  Agency,  Wilkes-Barre. 
Cumberland     Brewing     Co.,  Cumberland, 

Md.,  6  sp  weekly,  52  weeks,  thru  Wilbur 
K.  Bishop,  Cumberland. 

WEAF,  New  York 

Loew's  Inc.,  New  York  ("Gone  With  the 
Wind"),  6  sa  weekly,  thru  Donahue  & 
Coe,  N.  Y. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart Soap ) ,  5  sa  weekly,  thru  Frank- 

lin Bruck,  New  York. 

WJZ,  New  York 
Procter  &  Gamble  Co.,  Cincinnati  (Lava 
soap),  10  ta  weekly,  52  weeks,  thru 
Biow  Co.,  N.  Y. 

WHO,  Des  Moines 
Lever    Bros.    Co.,    Cambridge     (Spry  & 

Rinso) ,    12   ta  weekly,   153   times,  thru 
Young  &  Rubicam,  N.  Y. 

Procter  &  Gamble,  Cincinnati  (Lava  soap), 
3   sa  weekly,   52   weeks,   thru  Compton 
Adv.  Agency,  N.  Y. 

Consolidated  Products  Co.,  Peoria  (seeds), 
3  sa  weekly,  13  weeks,  thru  Mace  Adv. 
Agency,  Peoria. 

WFDF,  Flint 
Altes  Brewing  Co.,  Detroit,  15  sa  weekly, 

10  weeks,  thru  McCann-Erickson,  De- troit. 
Feminine     Products     Inc.,     New  York 

(Arrid),   3   sa  weekly,    52   weeks,  thru 
Small  &  Seiffer,  N.  Y. 

Kellogg  Co.,  Battle  Creek  (cornflakes),  10 
sa    weekly,    20   weeks,    thru   J.  Walter 
Thompson  Co.,  Chicago. 

WRC,  Washington 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart) ,  3  sa  weekly,  10  weeks,  thru 
Franklin  Bruck,  N.  Y. 

Loew's  Inc.,  New  York  ("Gone  With  the 
Wind"),  4  sa,  thru  Donahue  &  Coe, N.  Y. 

O'Sullivan  Rubber  Co.,  New  York,  sa 
weekly,  10  weeks,  thru  Bermingham, 
Castleman  &  Pierce,  N.  Y. 

KFBK,  Sacramento 
Langendorf  United  Bakeries,  San  Fran- 

cisco (bread),  4  sa  weekly,  thru  Ruth- 
rauff &  Ryan,  San  Francisco. 

Rainier  Brewing  Co.,  Los  Angeles  (beerl, 
6  sa  weekly,  thru  Buchanan  &  Company, 
Los  Angeles. 
WLAW,  Lawrence,  Mass, 

Marlin  Firearms  Co.,  New  Haven  (Marhn 
Blades),   6   sa   weekly,    13   weeks,  thru 
Craven  &  Hendrick,  N.  Y. 

Lever  Bros.  Co.,  Cambridge  (Swan  Soap), 
10  ta  weekly,  13  weeks,  thru  Young  & 
Rubicam  N.  Y. 

WMAL,  Washington 
American  Chicle  Co.,  New  York  (Dentyne 
&  Chiclets),  sp  daily,  21  weeks,  thru 
Badger,  Browning  &  Hersey,  N.  Y. 

Disc  Theme  Numbers 
THAT  stations  may  offer  continuity 
programs  in  the  Standard  Transcrip- 

tion Library  to  prospective  sponsors 
as  a  complete  paclvaged  shows,  Stand- ard Radio  is  releasing  this  month,  as 
a  part  of  the  regular  library  service, 
special  theme  numbers  to  be  used  at  the 
opening  and  close  of  each  program. 
The  themes  are  intended  to  provide 
complete  and  finished  production  to 
each  of  the  various  program  con- tinuities which  Standard  releases 
weekly.  In  addition  to  the  release  of 
the  themes,  Standard  is  planning  to 
embark  on  a  general  expansion  policy 
of  its  library  service  to  be  announced shortly. 

Fibber  Holds  Lead 

In  Winter  Audience 

But  Barely  Noses  Out  Benny 
And  McCarthy,  Says  CAB 

PRESIDENT  ROOSEVELT'S speech  of  April  28,  reporting  on 
America's  wartime  economy,  was 
heard  by  69.5%  of  the  radio  set- 
owners  interviewed  by  the  Coop- 

erative Analysis  of  Broadcasting, 
according  to  its  April  ratings. 
This  audience  was  the  fourth  larg- 

est to  hear  the  President,  and  was 
much  more  than  double  the  average 
peacetime  group  listening  to  the 
Chief  Executive,  the  CAB  stated. 
■  Presidential  addresses  which 

scored  higher  CAB  ratings  were 

Dec.  9,  1941,  and  Feb.  23, 1942.  bot^ 
scoring  83%  of  the  set-owners  in- terviewed. The  Greer  incident 
speech  of  last  September  was  rated 
at  72.5  and  was  the  only  pre-war 
address  to  score  a  rating  compara- 

ble with  those  since  Dec.  7. 

Three- Way  Tie 

Acording  to  the  CAB  April  re- 
port. Fibber  McGee  &  Molly  rated 

a  seasonal  average  of  36.5,  al- 
though a  margin  of  .3%  between 

the  winner  and  the  next  two  shows 

brought  the  1941-42  winter  sea- 
son to  an  end  in  a  "virtual  three- 

way  tie",  according  to  A.  W.  Leh- 
man, manager  of  the  CAB.  Next 

two  top  shows  are  Charlie  Mc- 
Carthy with  an  average  score  of 

36.4,  while  Jack  Benny  ended  the 
season  with  a  36.2  average. 

In  winning  top  honors,  even  by 
such  a  narrow  edge,  the  Fibber 
McGee  program  was  credited  for 
the  first  time  with  being  a  winter 

season's  leader,  and  the  "tie"  of  the three  shows  was  the  first  recorded 
by  the  CAB  since  it  began  to  rate 
the  public's  preference  in  radio 
broadcasts  in  1930.  Both  Mc- 

Carthy and  Benny  have  led  in 
previous  years. 

Fibber  McGee  also  attained  first 
place  for  the  month  of  April  with 
a  35.5  CAB  rating;  McCarthy  was 
second  with  35,  and  Benny  was 
third  with  34.8. 

The  top  ten  programs  for  the 
winter  season,  as  checked  by  the 
CAB  and  recorded  in  monthly  re- 

ports, include  in  addition  to  the 
three  leaders,  The  Aldrich  Family, 
Lux  Radio  Theatre,  Bob  Hope, 
Maxwell  House  Coffee  Time,  Kraft 
Music  Hall,  Kate  Smith  Hour,  and 

Walter  Winchell's  Jergens  Journal. 

-And  there's  another  TRIPLE  winner  in  this  briefcase. 

Adv. 

Raineer  on  Coast 

RAINEER  BREWING  Co.,  San 
Francisco,  on  April  25  started 
sponsoring  the  Saturday  and  Sun- 

day Pacific  Coast  Baseball  League 
games  on  KYA,  that  city.  Contract 
is  for  20  weeks.  Firm  also  sponsors 
a  thrice-weekly  10-minute  news- 

cast on  KFEL,  Denver,  and  has  ex- 
p  a  n  d  e  d  its  spot  announcement 
schedule,  utilizing  six  per  week  on 
each  of  18  western  stations.  List 
includes  KOH  KENO  KDON 
KHSL  KTKC  KOY  KTUC  KSUN 
KFRC  KFBK  KMJ  KPMC  KIEM 
KVEC  KFSD  KXO  KTMS  KNX 
KHJ.  Buchanan  &  Co.,  Los  Ange- 

les, has  the  account. 
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FROM  $500  TO  OVER  A  MILLION  .  ,  . 

in  less  than  13  years! 

Ye 
ES — we've  grown  a  lot — and  we're  still 

growing. 

Looking  back  .  .  .  little  more  than  a  decade  .  .  . 

it's  a  constant  surprise  that  the  tiny,  one-room 

office  of  yesterday  has  swelled  into  a  million- 

dollar,  legal  reserve  life,  health  and  accident 

stock  insurance  company  utilizing  the  services 

of  over  400  employees.  Not  too  much  of  a  sur- 

prise, though,  when  one  analyzes  the  many 

factors  that  have  played  an  important  role  in 

this  meteoric  growth. 

To  Advertising  in  general — and  to  Radio  Ad- 

vertising in  particular — 'can  be  credited  much 

of  the  speed  with  which  this  million-dollar 

goal  has  been  reached.  That  goal  is  past  .  .  . 

new  goals  have  been  set  up  .  .  .  new  expansive 

activity  is  in  work  to  widen  and  deepen  the 

niche  that  Sterling  has  carved  in  mail-order, 

radio,  and  insurance  advertising.  We're  busy, 

all  right 

You"! 

but  not  too  busy  to  say  "Thank 

This  public  "Thank  You"  from  Sterling  can 

only  partially  express  my  own  sincere  personal 

gratitude  and  appreciation  to  the  many  radio 

personalities  whose  cooperation,  guidance  and 

counsel  have  spurred  us  on  to  increased  effort. 

And  there's  nothing  I'd  like  better  at  this  mo- 
ment than  to  list  each  and  every  one  of  these 

men  whose  names  constantly  recur  on  the 

crowded  pages  of  Sterling's  history.  But  that 
would  be  crowding  this  page  to  more  than  ca- 

pacity! 

So  to  all  you  Sterling  "standbys"  who  have 
more  than  once  heard  my  verbal  expressions 

of  appreciation  .  .  .  and  to  all  the  newer  names 

filling  an  important  spot  in  our  current  future- 

building  activity  ... 

Thanks  for  all  you've  done  .  .  .  now  watch  us 

go— and  GROW! 

President 

STERLING  INSURANCE  COMPANY 

Chicago,  Illinois 
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PUBLIC  FINANCE  Corp..  Toronto, 
will  start  dramatized  announcemeuts 
towards  the  end  of  May  on  a  number  of 
Canadian  .stations.  Account  is  being 
placed  by  McCounell-Eastman,  Toron- to, 

MAYO  BROS.  VITAMINS.  Los  An- 
geles, new  to  radio,  in  a  four-week 

test  for  its  Family  Formula  and 
Vitamin  B  complex  products,  on  May 
6  started  a  five-weekly  five-minute 
narrative,  War  Heroes  of  Today,  on 
KHJ,  Hollywood.  Bert  Butterwortli 
is  narrator.  Firm  is  using  35  spot  an- 

nouncements per  week  on  KFXM, 
San  Bernardino.  Cal.  Bert  Butter- 
worth  Agency,  Hollywood,  has  the  ac- count. 

FITGER  BREWING  Co.,  Duluth, 
Minn.,  will  add  seven  new  stations 
May  4,  on  the  Northwest  network  for 
FUger  Treats  ihe  Crowd.  New  stations 
which  will  carry  the  15-minute  pro- 

gram heard  every  night,  except  Sun- 
day are:  WEAO.  Eau  Claire,  Wis.; 

WTCN,  Minneapolis  ;  KROC,  Roches- 
ter, Minn. ;  KYSM,  Mankato,  Minn. ; 

KFAM,  St.  Cloud,  Minn.;  WDAY, 
Fargo,  N.  D. ;  KFYR,  Bismarck, 
N.  D.  Agency  is  Sherman  &  Marquette, 
Chicago. 

SEAL  COTE  Co.,  Hollywood  (liquid 
nail  protector),  in  a  13-week  cam- 
XJaign  which  started  May  10  is  spon- 

soring a  weekly  quarter-hour  recorded 
musical  program.  Song  Parade,  on 
KJBS,  San  Francisco.  Firm  also 
sponsors  a  similar  weekly  recorded 
musical  program  on  WORL,  Boston, 
and  WJJD,  Chicago,  with  participa- 

tion in  Art  Green'e  Magic  Carpet on  WMCA,  New  York.  Station  break 
announcements  twice  per  week  are 
used  on  KFI,  Los  Angeles.  Agency 
is  Buchanan  &  Co.,  Los  Angeles. 

^^THE  FLOWERS  THAT  BiOOM  IH  THE 

SPRING,   TRA-iA,  AIN'T  UOTHIH' 

COMPARED  WITH  THE  POttARS  THAT 

BtOOM  IN  WDAY'S  RED  RIVER  VALLEY 

ALL  YEAR  LONG!'' 

WDAY 

FREE  &  PETERS,  NAT't  REPRESENTATIVES 

f  ARGO.N.O.  5000  WATTS-  NBC 

■^^      AFFILIATED  WITH  THE  FARGO  FORUM 

Colgate  Names  Lusk 
ROBERT  E.  LUSK,  formerly  exec- 

utive vice-president  of  Ted  Bates 
Adv.,  New  York,  has  been  appoint- 

ed vice-president  in  charge  of  mer- 
chandising and  advertising  of  Col- 

gate-Palmolive-Peet  Co.,  Jersey- 
City.  Mr.  Lusk  was  at  one  time 
vice-president  of  Benton  &  Bowles, 
New  York. 

CALIFORNIA  Aircraft  Institute,  Los 
Angeles  (aircraft,  welding  school),  is 
siDonsoring  the  three-weekly  quarter- 
hour  commentary,  Hollywood  Chatter- hox,  on  KMPC,  Beverly  Hills,  Cal. 
Contract  is  for  13  weeks,  having 
started  May  4.  Frank  Robinson  Brown 
is  commentator.  In  addition  to  utiliz- 

ing a  scattered  schedule  of  spot  an- 
nouncements on  other  California  sta- 

tions, the  Institute  sponsors  a  seven- 
weekly  quarter-hour  of  recorded  music 
on  KIEV,  Glendale,  with  a  seven- 
minute  similar  type  of  program  on 
KRKD,  Los  Angeles,  12  times  per 
week.  Agency  is  Hillman-Shane- 
Breyer,  Los  Angeles. 
SEABOARD  FINANCE  Co.,  Los 
Angeles  (investments),  adding  to  its 
extensive  schedule  of  West  Coast 
radio,  on  May  7  started  for  52  weeks 
using  56  time  signal  announcements 
weekly  on  KMPC,  Beverly  Hills,  and 
KSFO,  San  Francisco.  In  addition 
the  firm  on  May  5  started  a  thrice- 
weekly  early  morning  newscast  on 
KFI,  Los  Angeles.  Agency  is  Smith 
&  Bull  Adv.,  Los  Angeles. 
MEDUSA  PRODUCTS  of  Canada, 
Toronto  (paints),  has  started  a  spot 
announcement  campaign  on  CKAC, 
Montreal ;  CKOC,  Hamilton,  Ont. ; 
CHML,  Hamilton,  Ont.  Account  was 
placed  by  McConnell-Eastman,  Toron- 

to. BAUER  &  BLACK,  Toronto  (Blue 
Jay  corn  plasters),  on  May  18  starts 
fivfi-weekly  daytime  dramatized  an- nouncements on  CHNS,  Halifax ; 
CFCF,  Montreal;  CFRB,  Toronto; 
CKY,  Winnipeg;  CKCK,  Regina ; 
CFCN,  Calgary;  CKWX,  Voneouver. 
Account  was  placed  by  Cockfield 
Brown  &  Co.,  Toronto. 
SIGNAL  OIL  Co.,  Los  Angeles,  on 
May  5  started  sharing  sponsorship 
with  General  Mills  of  all  Pacific  Coast 
Baseball  League  games  in  that  city 
and  Hollywood,  on  KFAC.  Contract  is 
for  22  weeks.  Frank  Bull  is  sports- caster.  Van  Des  Autels  handles  the 
Wheaties  commercials.  Barton  A. 
Stebbins  Adv.,  Los  Angeles,  services 
the  oil  firm  account. 
PLANTERS  EDIBLE  OIL  Co., 
Wilkes-Barre,  Pa.,  has  started  a  quar- 

ter-hour Monday  through  Saturday 
for  52  weeks,  in  Italian,  featuring 
Italian  musicians,  on  WGES,  Chicago, 
to  promote  peanut  oil  for  cooking. 
Agency  is  Goodkind,  Joice  &  Morgan, Chicago. 

STRIETMANN  BAKING  Co.,  Cin- 
cinnati (Zesta  crackers),  has  renewed 

for  13  weeks  Your  Children,  featuring 
Nancy  Prentice,  on  WCKY,  Cincin- nati. Show  is  now  transcribed  for 
WAVE,  Louisville.  Harry  Miller 
Agency,  Cincinnati,  produces. 
BROWN'S  BREAD,  Toronto,  on  May 
4  started  spot  announcements  on 
CHML,  Hamilton,  Ont.,  and  CFRB, 
Toronto,  and  a  quarter-hour  tran- 

scribed musical  program  thrice-weeklj 
on  CFRB.  Account  was  placed  by 
McConnell-Eastman,  Toronto. 
KELLOGG  Co.,  Battle  Creek  (Corn 
Flakes),  has  purchased  a  five-minute 
Monday-through-Friday  late  afternoon 
Sports  Review  program  on  WENR, 
Chicago.  J.  Walter  Thompson  Co., 
Chicago,  is  agency. 
MARTHA  DEANE  has  gained  two 
Ijarticipating  sponsors  for  her  women's program,  heard  five  times  weekly  for 
a  half-hour  on  WOR,  New  York,  with 
the  addition  of  O'Cedar  Corp.,  Chicago 
(O'Cedar  Polish),  placed  through  H. W.  Kastor  &  Sons,  Chicago ;  and 
Miles  Labs.,  Elkhart,  Ind.  (One-A- 
Day  Vitamins),  handled  by  Wade 
Adv.,  New  York. 

Mr.  DuMond 

KXEL,  in  Waterloo, 

Will  Open  June  15 
DuMond  to  Be  in  Charge  of 

New  50  kw.  Operation 
LARGEST  new  station  grant  in 
years,  the  new  50,000-watt  KXEL, 
Waterloo,  la.,  has  announced  it 
will  begin  operation  June  15.  The 

station  was 

granted  last  Feb. 
21  to  Josh  Hig- 
gins  Broadcast, 
ing  Co.  for  1540 
ke.  and  is  one  of 
the  three  only 

construction  per- 
mits for  new  out- 
lets that  have 

been  authorized 

by  the  FCC  this 

year. 

KXEL  is  headed  by  Joe  DuMond, 
manager  of  KBUR,  Burlington, 
la.,  and  former  radio  director  of 
Henri,  Hurst  &  MacDonald.  A 
decade  ago  he  was  manager  of 
WMT,  then  in  Waterloo,  tinder 
ownership  of  Harry  Shaw.  He  is 
the  creator  and  principal  in  the 
old  NBC  Josh  Higgins  Finchville 
series  out  of  Chicago. 

Associated  with  Mr.  DuMond  in 
Josh  Higgins  Broadcasting  Co.  are 
John  E.  Fetzer,  president  and  gen- 

eral manager  of  WKZO,  Kalama- 
zoo; Paul  Godley,  consulting  en- 

gineer; John  Blair,  Chicago  sta- 
tion representative;  Dan  T.  Riley 

and  Richard  H  Plock,  president 
and  vice-president  respectively  of KBUR. 

Mr.  DuMond  owns  50%  of  the 
common  stock  issue;  Mr.  Fetzer 
has  an  11.6%  interest,  and  Messrs. 
Godley  and  Blair,  5%  each.  Messrs. 
Riley  and  Plock  along  with  13 
prominent  business  men  of  Water- 

loo hold  the  balance  of  the  stock 
in  small  blocks. 

Mr.  DuMond  will  also  continue 
to  supervise  the  operation  of 
KBUR.  Lyle  Barnhart,  former 
NBC  producer  and  an  associate  of 
Mr.  DuMond,  will  be  program  di- 

rector of  KXEL  and  Cliflf  Hen- 
drix,  now  at  KBUR,  is  to  take 
over  the  news  department.  Chief 
engineer  will  be  Don  Kassner. 
KXEL  will  be  a  basic  BLUE 

outlet,  and  studios  are  to  be 
located  in  Waterloo,  Cedar  Falls 
and  the  Josh  Higgins  State  Park. 
The  latter  is  a  State  park  that 
was  so  named  several  years 

ago  after  Mr.  DuMond's  radio character. 

Liggett  Names  Dart 

JUSTIN  W.  DART,  recent  collabo- rator on  a  survey  for  United  Drug 

Co.,  Boston,  has  been  elected  a  vice- 
president  and  director  of  that  com- 

pany as  well  as  president  of  Lig- 

gett Drug  Co.,  United's  chief  re- tailing unit.  He  replaces  William 
B.  Berg  as  president  of  Liggett.  In 
the  past  week  United  has  been  con- 

ducting its  semi-annual  one-cent sale  of  Rexall  products,  promoted 
through  transcriptions  on  250-300 stations. 
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Extra  dependability  to  assure  broad,  consistent  coverage. 

That's  just  one  of  the  many  things  war  demands  of  America's 
great  broadcasting  industry.  Blaw-Knox  is  proud  that  it 
is  helping  to  answer  this  challenge  —  proud  that  more 
than  70%  of  all  the  radio  towers  in  the  nation  were  built 

by  Blaw-Knox. 
BLAW-KNOX  DIVISION  of  Blaw-Knox  Co. 
Farmers  Bank  Bldg.  Pittsburgh,  Pa. 

BLAW-KNOX 

RADIATORS 

FM  AND  TELEVISION  TOWERS  . 

CONTRO 

ROOM 

A.  B.  CHAMBERLAIN,  chief  engi- 
neer of  CBS,  has  reported  for  active 

duty  as  a  lieutenant  commander  in 
the  Navy.  No  successor  has  been 
named. 

LEON  ElD  PAMPHILON,  super- 
visory engineer  of  WFIL,  Philadel- 

phia, resigned  May  1  to  enter  Govern- ment work.  He  has  established  the  Air 
Design  &  Fabrication  Co.  at  Upper 
Darby,  Pa.,  and  will  be  engaged  in  the 
manufacture  of  radio  equipment  for 
the  Army  Air  Force. 
R.  L.  G.  BROWNE,  wireless  officer 
and  former  Canadian  Broadcasting 
Corp.  operator  at  Toronto,  is  now 
serving  with  the  Royal  Canadian 
Navy,  and  recently  visited  CBC 
studios  at  Halifax. 

DICK  ASHENFELDER,  chief  en- 
gineer of  WCBS,  Springfield,  111., 

and  Stretch  Miller,  announcer,  are 
preparing  to  enter  military  service 
this  month.  Baldwin  (Doc)  Harper 
has  joined  the  staff  as  a  salesman  and 
announcer. 
HOWARD  BURGESS,  formerly  of 
the  Iowa  State  Police  transmitter 
staff,  has  joined  the  engineering  depart- 

ment of  KSO-KRNT,  Des  Moines. 

ROBERT  SOWERS,  control  opera- tor of  WICA,  Ashtabula,  O.,  has 
joined  the  radio  branch  of  the  Naval 
Reserve. 
CHARLIE  DROCK,  of  the  engineer- 

ing staff  of  WTTM,  Trenton,  is  the 
father  of  a  baby  girl. 
.lACK  LAWRENCE  has  left  the  en- 

gineering staff  of  KOAM,  Pittsburg, 
Kan.,  to  join  the  Army  Signal  Corps. 
SUMMERS  THOMAS  CARTER, 
transmitter  engineer  of  KYW,  Phila- 

delphia, has  been  commissioned  a  first 
lieutenant  in  the  Army  Air  Force  and 
left  for  duty  on  May  4. 
HARVEY  KEES,  chief  engineer  of 
KILO,  Grand  Forks,  N.  D.,  has  re- 

signed to  join  the  Harvard  U  research 
staff. 
.1.  G.  GOULD,  formerly  chief  engineer 
of  KSUN,  Lowell.  Ariz.,  has  joined 
the  technical  staff  of  KIEV,  Glen- 
dale,  Cal.  He  replaces  Sid  Minnikan 
who  resigned  to  join  the  Navy. 

EWALD  TROMP  has  joined- the  trans- mitter staff  of  WGNY,  Newburgh, 
N.  Y. 
.IIM  GREENWOOD,  former  assistant 
chief  engineer  of  WCAE,  Pittsburgh, 
has  joined  the  Navy  and  is  now  spe- 

cializing in  radio  work  at  the  U  of 
Houston. 
CLEON  (Bud)  Mcknight,  kfac. 
L-os  Angeles,  engineer,  is  the  father  of 
a  girl  born  April  30. 
JOHN  MALAN  POWELL,  control 
room  operator  of  KSL,  Salt  Lake  City, 
was  married  April  15  to  Edith  Lyman. 

MAJORITY  OF  SIGNS  of  General 
Outdoor  Adv.  Co.  in  New  York  City 
were  blacked  out  recently  by  device 
which  acts  through  impulse  from 
transmitter  of  WOR,  New  York. 
J.  R.  Poppele,  WOR  chief  engineer, 
is  shown  pressing  the  button  which 
cuts  off  the  tra,nsmitter  carrier- 
wave  for  an  instant,  thus  auto- 

matically cutting  off  the  signs 
equipped  to  receive  the  radio  sig- nal. New  York  was  testing  area 
for  the  device  which  may  be  used 
nationally  by  General  Outdoor. 

KGO  AGAIN  WINNER 

OF  ANNUAL  AWARD 
GENERAL  ELECTRICS  national 
merit  award  for  the  least  time  lost 
through  technical  failures  during 
the  year  1941  was  presented  to  the 
engineers  of  KGO,  San  Francisco, 
for  the  second  year  in  succession. 
Raymond  Alvord,  General  Electric 
vice-president  in  charge  of  the 
Pacific  District,  presented  a  plaque 
to  A.  E.  (Shorty)  Evans,  engi- 

neer in  charge  of  the  KGO  trans- mitter. William  B.  Ryan,  general 
manager  of  KGO,  participated  in 
the  ceremony,  which  was  broad- 

cast by  KGO. 
During  1941  KGO  was  on  the  air 

6,549  hours  and  30  minutes.  Net 
time  lost  through  technical  failure 
during  the  entire  year  was  23% 
seconds,  setting  a  new  high  in 
efficiency  since  the  General  Electric 
awards  were  instituted.  The  com- 

petition covers  all  stations  oper- 
ated by  either  NBC  or  the  Blue Network. 

Joins  Stromberg-Carlson       ̂ HO  Tournament  Funds LUTHER  C.  SMITH  Jr.,  Houston 
radio  engineer  formerly  with  the 
West  Organization,  has  joined 
Stromberg-Carlson  Telephone  Mfg. 
Co.,  Rochester,  as  radio  engineer 
in  development  and  production  of 
military  radio  equipment.  Mr. 
Smith  has  been  on  leave  since  De- 

cember 1940,  from  the  West  Or- 
ganization to  work  for  the  National 

Defense  Research  Committee  at  the 
Carnegie  Institute  in  Washing- 

ton and  later  for  the  Office  of  Sci- 
entific Research  &  Development. 

He  is  a  native  of  Houston  and 
graduate  of  Texas  U  and  Rice  In- stitute. 

FUNDS  totaling  $1,633.50  raised 
by  the  Golden  Gloves  Tournament 
of  WHO,  Des  Moines,  was  divided 
evenly  between  the  Navy  Relief 
Society  and  Army  Emergency  Re- 

lief Fund,  according  to  an  an- 
nouncement by  the  station.  Dona- 

tion was  routed  to  the  relief  agen- 
cies via  the  Hollywood  Victory 

Caravan  which  appeared  in  Des Moines  Sunday. 

SUMMER  convention  of  the  Institute 
of  Radio  Engineers  will  be  held  in 
Cleveland  June  29-July  1. 

IN  HONOR  of  President  Manuel 
Prado  of  Peru,  now  visiting  the  United 
States,  NBC  will  give  a  luncheon  May 
1.5  as  well  as  a  special  concert  by  the 
NBC  Symphony  Orchestra  the  follow- ing evening.  Special  daily  broadcasts 
during  Prado's  visit  will  be  offered 
the  NBC  Pan-American  network 
through  NBC's  international  division. 
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Sound  control 

by  JOHNS-MANVILLE 

means  brilliant 

broadcast  quality 

FOR  ANY  TYPE  OF  BROADCAST — at  any  frequency — true 

high-fidelity  reproduction  depends  upon  the  correct 

acoustical  background.  That's  why  so  many  stations  call 
on  Johns-Manville  for  help  in  modernizing  studios  or 
building  new  ones. 

With  J-M  Sound-Control  Materials  and  Methods,  J-M 

Acoustical  Engineers  can  solve  your  problems  of  acoustical 
correction  or  sound  isolation.  And  because  J-M  Engineers 
know  how  to  achieve  best  results  at  minimum  cost,  even 
the  smallest  station  can  afford  the  benefits  of  sound  control 

by  Johns-Manville.  For  details  on  the  J-M  Acoustical - 

Engineering  Service  and  on  J-M  Sound-Control  Materials, 
write  Johns-Manville,  22  E.  40th  St.,  New  York,  N.  Y. 
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RADIO  PEDDLES  THE  GROCERIES 

Nashville  Firm  Finds  Broadcasts  Effective  In 

 Booming  Hermitage  Food  Sales  

NOT  PENNIES,  but  War  Saving 
Stamps  for  your  thoughts  is  the 
offer  made  by  Pacific  BLUE  execu- 

tives to  Hollywood  employes.  Part 
of  a  national  campaign,  for  the  best 

■  practical  ideas  turned  in  each  week, 
employes  will  receive  their  reward 
in  War  Saving  Stamps.  Idea  boxes 
with  suggestion  blanks  have  been 
distributed  throughout  Hollywood 
Radio  City  for  convenience  of  em- 

ployes. All  set  with  good  ideas  are 
(1  to  r),  Sidney  Dorais,  BLUE 
auditor  and  personnel  director; 
Eloise  Clark,  sales  department  sec- 

retary, and  Russell  Hudson,  assist- 
ant sales  traffic  manager. 

By  A.  L.  MORAGNE 
Merchandising  Service  Mgr. 

Robert  Orr  &  Co. 

OUR  radio  program.  The  Johnson 
Family,  on  WSIX,  Nashville,  en- 

ables Jimmy  Scribner  with  his  22 
characters  to  visit  thousands  of 
homes  throughout  this  section.  The 
program  dramatizes  our  service 
and  capitalizing  on  the  romantic 
phases  of  our  business,  permitting 
us  to  humanize  and  bring  to  life 
the  ideas,  traditions  and  personali- ties. 

As  proof  that  the  program  has 
selling  value  in  January,  1942,  we 
had  the  largest  month's  business 
on  Hermitage  Coffee  in  the  86 
years  we  have  been  in  business. 

And  Hermitage  Coffee  is  the  prod- 
uct we  feature  most  on  The  John- son Family. 

We  are  now  in  our  second  year 

of  sponsorship  of  this  coast-to- 
coast  MBS  show  on  WSIX.  Robert 
Orr  &  Co.  is  a  distributor  of  food 
products  in  Middle  Tennessee, 
Southern  Kentucky  and  Northern 
Alabama. 

Volume  Increased 

The  program  has  increased  our 
volume  on  all  of  our  famous  Her- 

mitage products,  which  are  plugged 
at  different  times,  with  major  em- 

phasis on  Hermitage  Coffee.  Radio 

has  helped  speed  up  the  dealer's 
turnover,  and  this  increased  vol- 

ume has  increased  the  profits  for 
both  the  dealer  and  for  us. 

Competition  is  keener  than  ever 
before  and  getting  harder  every 
year.  One  reason  is  the  increasing 
number  of  competitive  brands,  and 
of  course,  there  are  more  people 
trying  to  sell  them.  The  facilities 
for  doing  business  are  better  today 
than  they  used  to  be,  but  even  at 
that  we  realize  today  we  must  meet 
and  overcome  the  greatest  compe- 

tition ever  in  the  field  of  food  dis- 
tribution. 

Signs  in  Stores 
We  believe  one  should  invest  in 

advertising  just  as  he  would  in 
bonds,  stocks  or  merchandise.  We 
think  advertising  is  just  that  essen- 

tial. As  a  part  of  our  merchandis- 
ing effort  in  support  of  the  John- 
son Family,  we  are  making  an  in- 

dividual hand-painted  point-of-sale 
poster  for  each  dealer  in  our  terri- 

'  tory.  This  sign,  28  x  44  inches, 
hung  by  wire  from  the  ceiling  in 
the  center  of  the  store,  gives  us 
prestige  and  keeps  an  announce- 

ment up  at  all  times  in  each  store, 
reminding  the  dealer,  the  clerks 
and  the  customers  to  listen  to  the 
Johnson  Family.  We  have  already 
placed  over  a  thousand  of  these 
signs  and  are  working  on  more 
each  day.  There  will  be  more  than 
5,000  in  all  when  we  have  covered the  territory. 

Each  sign  is  made  especially  for 
the  dealer,  featuring  whatever  he 
has  for  a  specialty — what  he  really 
likes  to  sell.  This  is  tied  in  with 
Hermitage  Pood  Products. 

KOB  Granted  Extension 

To  Sept  30  on  770  Kc. 
APPLICATION  of  KOB,  Albu- 

querque, seeking  extension  of  its 
special  service  authorization  to  op- 

erate on  770  kc.  with  25,000  watts 
night,  was  granted  in  part  last 
week  by  the  FCC.  The  Commis- 

sion, however,  extended  the  author- 
ization to  Sept.  9,  1942,  in  lieu  of 

the  Nov.  10,  1942,  date  asked  by 
KOB. 

KOB,  which  is  regularly  licensed 
for  1030  kc,  has  been  operating 
under  its  special  authorization  on 
770  kc,  the  clear  channel  dom- 

inated by  WJZ,  New  York,  key 
of  the  BLUE,  as  the  I- A  station. 

Tobacco  Shortwave 
PAUL  SCHUBERT,  naval  expert 
and  news  analyst,  now  heard  five- 
times  weekly  on  WOR,  New  York, 
sponsored  by  Benson  &  Hedges, 
New  York,  for  Virginia  Rounds 
cigarettes  and  tobacco,  on  April  30 
started  weekly  broadcasts  via 
shortwave  to  England  on  BBC.  The 
program  will  be  transcribed  by 
BBC  and  rebroadcast  to  various 
sections  of  the  British  Empire. 
Duane  Jones  Co.,  New  York,  is 
agency  for  Benson  &  Hedges. 

Chrysler  Shortwave 
ANOTHER  addition  to  the  list  of 
commercial  programs  now  being 
shortwaved  to  American  troops 
abroad  over  CBS  international  fa- 

cilities is  Major  Bowes'  Amateurs. Program  is  sponsored  by  Chrysler 

Corp.,  Detroit,  and  is  now  rebroad- 
cast abroad  JVIonday,  9:30-10  a.m. 

Agency  is  Ruthrauff  &  Ryan,  New York. 
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r<M  PROGRAMS 
WAR  savings  prom

otion  is 
the  Statler  Bond  Wagon  of 
the  Buffalo  Broadcasting 
Corp.  in  cooperation  with 

the  Statler  Hotel  in  that  city.  Pro- 
gram is  broadcast  each  Saturday 

morning  by  WKBW  direct  from 
the  hotel's  dining  room  with  music 
by  Buddy  Hagenor's  orchestra  and 
featuring  BBC  guest  stars.  Com- 

mercials appeal  for  bond  pledges 
to  be  made  via  Western  Union. 

Pledgers'  names  are  thrown  into  a hat  at  the  conclusion  of  each  show 
for  a  drawing.  Winner  is  invited  to 

the  lollowing  week's  broadcast  lor introduction  over  the  air  and  he  or 
she  is  wined,  dined  and  entertained 
by  the  hotel  for  the  evening. 

Art  and  Fashions 
ART  as  a  source  of  new  American 
Fashions  is  the  subject  of  a  series 
now  heard  on  WQXR,  New  York, 
under  the  auspices  of  the  Metro- 

politan Museum  of  Art,  in  conjunc- 
tion with  the  museum's  current  ex- 

hibit, "Renaissance  in  Fashion, 

1942". 

Freedom's  Battles 
PRESENT  and  patrt  struggles  for 
freedom  in  the  Americas  is  the 
theme  of  the  series  inaugurated 
May  10  by  NBC  in  collaboration 
with  the  Coordinator  of  Inter- 
American  Affairs  to  be  broadcast 
thereafter  on  the  anniversary  date 

of  an  American  republic's  emanci- pation from  its  mother  country. 
The  next  significant  date  for  the 
series  will  be  May  14,  anniversary 
of  the  day  on  which  Paraguay  won 
her  independence  from  Spain  in 
1811.  In  each  case  the  national 
anthem  of  the  country  honored  will 
be  played  and  her  diplomatic  rep- 

resentative in  Washington  will  be 
heard  on  NBC  in  this  country  as 
well  as  via  shortwave  on  the  124 
stations  of  the  NBC  Pan-American 
Network. 

*  *  * 

Radio  Reader 
OUTSTANDING  NOVELS  are 
read  on  The  Radio  Reader,  five- 
weekly  program  starting  program 
starting  on  CBS  this  week.  Mark 
Van  Doren,  Pulitzer  Prize  poet  and 
chairman  of  the  CBS  Invitations  to 
Learning  program,  opens  the  series 
as  the  first  "Radio  Reader",  read- 

ing a  part  of  Nathaniel  Haw- 
thorne's "The  Scarlet  Letter" 

every  day  until  he  has  finished  the 
book.  Each  program  opens  with  a 
short  synopsis  of  previous  action. 
Series  is  on  an  experimental  basis. 

*  *  * 
Not  So  Bad 

TO  DEBUNK  the  idea  that  people 
will  be  seriously  handicapped  by 
the  sugar  shortage,  to  point  out 
valuable  substitutes,  and  to  make 
listeners  food  conscious  will  be  the 
aim  of  the  new  Saturday  morning 
MBS  quarter-hour  conducted  by 
Alida  Drake,  of  the  Red  Cross 
nutrition  department,  before  a 
theatre  audience  of  WGN,  Chicago. 
Red  Cross  certificates  will  be 
awarded  regular  attendants  at  the 
studio  broadcast. 

^      ̂   ^ 
Army  History 

A  NEW  SERIES  of  dramatiza- 
tions presenting  the  highlight  in- 

cidents in  the  Army's  progress 
from  its  beginning  in  the  18th 
Century  until  its  present  day 
strength  is  being  prepared  by  WIP, 
Philadelphia.  Called  The  History  of 
the  United  States  Army,  the  week- 

ly half-hour  programs  will  be  writ- 
ten by  Miss  'Mike'  Schaeffer,  un- der the  technical  guidance  of  Col. 

Joseph  C.  Nichols. 
*  *  * 

Famous  Regiments 

HISTORICAL  regiments  of  Can- 
ada are  to  be  the  subject  of  a  spe- 
cial weekly  Canadian  Broadcasting 

Corp.  series  starting  May  13,  under 
the  title  Canada  Marches.  Each 
week  the  story  behind  the  battle- 
honors  of  famous  Canadian  Army 
fighting  regiments  wiM  be  told, 
with  scripts  being  written  by  Lieut. 
Allister  Grosart,  Toronto  sports 
and  script  writer. *  *  * 

Homes  for  Pets 
PUPPIES  AND  KITTENS  are 
supplied  Oklahoma  City  homes 
through  an  early  morning  broad- 

cast on  KOMA  conducted  by  Paul 
Buenning.  Frank  J.  Lynch  of  the 
commercial  staff  thought  of  the 
idea  and  contacted  the  local  Hu- 

mane Society  to  find  homes  for  the animals. 

Quiz  of  Two  Camps 
SOLDIERS  of  Fort  Devens  and 
Camp  Edwards  were  first  contest- 

ants on  The  Quiz  of  Two  Camps 
started  April  26  on  WNAC,  Bos- 

ton, and  the  Yankee  network.  Hook- 
ups to  camps  made  it  possible  to 

ask  questions  of  one  group  so  the 
other  could  not  listen  in.  Program 
is  part  of  the  Treasury's  campaign 
to  help  house-to-house  canvass  now 
being  conducted  in  Massachusetts 
for  pledges  to  buy  war  bonds  and stamps. 

^  ^ 
W^ar  Women 

WARTIME  activities  of  women 
throughout  the  United  Nations  are 
discussed  in  a  new  twice-weekly 
program  on  WBBM,  Chicago. 
Titled  Women  at  War,  the  pro- 

gram was  conceived  and  is  written 
by  Mary  Conway,  British  writer and  lecturer  and  wife  of  a  captain 
in  the  Royal  Army  Medical  Corps, 
and  features  Mrs.  Conway  and  Lor- 

raine Hall,  WBBM  women's  com- mentator. 
*  *  * 

Tales  of  Pioneers 

USING  God's  Country,  CBS  pro- 
gram of  little-known  stories  of  the 

development  of  America,  as  a  regu- 
lar element  in  radio  education, 

1,800  public  schools  of  Los  Angeles 
County,  Cal.,  are  asking  students 
to  tune  in  on  the  show.  Tales  of 
small  towns  and  pioneer  days  are 
told  by  .  Milton  Bacon,  who  collects 
his  material  on  research  tours. 

^  ^  ^ 
Announcers  Quizzed 

TAKING  announcers  apart  high- 
lights  Anyiouncers  I.  Q.?  on 
WWVA,  Wheeling.  Paul  Miller, 
production  manager,  is  quizmaster 
and  asks  announcers  questions  sub- 

mitted by  listeners.  Each  week  a 
guest  "expert"  from  the  clerical, 
commercial,  sales  and  engineering 
departments  sits  with  announcers. 

^  ^  ^ 

Youth's  Job 
HIGH  SCHOOL  students  of 
Bridgeport  and  vicinity  are  con- 

ducting Let  Freedom  Ring,  patri- 
otic show  on  WICC,  Bridgeport,  co- 

sponsored  by  the  station  and  the 
Bridgeport  Sunday  Herald.  Keynot- 
ing  youth's  war  job,  the  program 
presents  variety  entertainment 
coached  by  teachers. 

^  ^  ^ 

Tunes  for  Juveniles 

A  PROGRAM  of  children's  record- ing now  heard  on  WHN,  New  York, 
is  modeled  on  recorded  sessions  of 
swing  music  for  growups,  with 
Gladys  Shelley,  who  last  year  was 
named  "Queen  of  Tin  Pan  Alley", talking  to  the  children  and  playing 
their  favorite  tunes,  Saturday  and 
Sunday  mornings. 

*  *  * 
Martial  Music 

PATRIOTISM  is  the  keynote  of 
Military  Parade,  program  on 
WINS,  New  York,  featuring  mili- 

tary marches,  war  songs  of  World 
Wars  I  and  II,  and  jingles  consist- 

ing of  patriotic  appeals  set  to 
rhyme. *  *  ❖ 

Genius  Analysis 

LISTENERS  jot  down  answers  to 
questions  on  Are  You  a  Genius? 
on  WBRY,  Waterbury.  Scores  are 
figured  at  end  of  program.  Walter 
Gross  and  his  orchestra  fill  in  al- 

lotted time  for  each  answer. 
National  Rep.  PAUL  H.  RAYMER  CO.  ?^rc 

NEW  YORK        •  CLEVELAND 
CHICAGO         •  DETROIT 
SAN  FRANCISCO    •  LOS  ANGELES 
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For  outstanding  performance  -  strength  to 
meet  severest  wind  conditions  and  low  init- 

ial cost  use  Wincharger  Vertical  Radiators. 
These  superior  radiators  are  already  demon- 

strating their  efficiency  and  economy  in  over 
300  commercial  broadcasting  and  police 
stations  throughout  the  United  States. 

Built  of  uniform  triangular  cross  sections  to 
insure  highly  efficient  radiation  -  designed 
and  built  to  withstand  100  mile  wind  veloc- 

ity -  these  towers  guarantee  you  years  of 
low  cost  service.  Complete  erection  service, 
including  lighting  equipment,  anchors,  base 
and  ground  systems  is  available. 

WRITE  TODAY  FOR  FULl  DETAllS  AND  QUOTATIONS 

WINCHARGER  VERTICAL  RADIATOR 
WINCHARGER  CORPORATION  SIOUX  CITY,  IOWA 

You'll  Be  Glad  You 

Are  Equipped  With 

GATES 

BROADCASTING 

EQUIPMENT 

NOW  .  .  .  when  every  piece  of  equipment  must  "stand  on  its  own  fee!" 
comes  the  test  that  will  reveal  true  efficiency  and  reliability.  GATES- 
equipped  stations  look  through  the  war  days  ahead  with  a  feeling  of 
security  and  with  confidence  in  knowing  that  their  equipment  will  provide 
dependable,  uninterrupted,  trouble-free  performance  at  a  time  when  broad- 
cas'ing  stations  need  if  most.  More  and  more  station  managers  and  engi- 

neers have  realized  that  GATES  eliminates  costly  maintenance  and  replace- 
ments through  our  policy  of  engineering  design  to  requirements  of  service. 

Engineering  data  is  available  on  Gates: 
250  and  1000  Watt  Broadcast  Transmitters 

Studio  Speech  Equipment 
Tuning  and  Control  Units  —  Amplifiers 

Remote  Equipment 
Broadcast  Station  Accessories 

A  BOX  THAT  MAKES  BLACKOUTS 

Los  Angeles  Gadget  Said  to  Permit  Quick 

 Shutting  Off  of  Street  Lights   
By  BERNARD  N.  SMITH 
KFI-KECA,  Los  Angeles 

WHEN  Los  Angeles  went  through 
its  first  blackout,  shortly  after  the 
Japanese  attack  on  Pearl  Harbor, 
a  good  many  of  the  more  consci- entious citizens  of  that  Southern 
California  metropolis  were  thor- 

oughly disgusted  with  the  utter 
confusion  which  prevailed. 

Half  the  city's  street  lights  re- 
mained burning  two  hours  after  the 

blackout  signal  was  given.  Thou- 
sands of  billboards,  innocently  blar- 

ing their  neon-lighted  messages 
while  theoretically  enemy  bombers 
soared  overhead,  were  stoned  by 
militant  school  boys.  A  movie  cow- 

boy, slightly  excited  through  it  all, 
rode  down  Hollywood  Blvd.,  popp- 

ing guilty  bulbs  with  his  six- 
shooter.  (The  city  later  success- 

fully sued  him  for  $50). 

Has  a  Hunch 
One  of  the  more  disgusted  of  the 

more  conscientious  civic-minded 
group,  was  Attorney  William  S. 
Sprague.  He  didn't  sleep  that  night, 
thinking  of  ways  and  means  effi- 

ciently to  shut  off  every  light  in  the 
great,  sprawling  city,  at  once.  So 
he  called  in  Raymond  M.  Moore, 
KFI-KECA  engineer.  Between 
them  they  worked  out  a  gadget 
that  today  has  the  Los  Angeles 
Bureau  of  Power  &  Light  intensely 
interested.  Officials  of  other  West 
Coast  cities  are  observing  the  pre- 

liminary tests. 
Moore,  after  conferring  with 

Sprague  as  to  what  was  needed, 
evolved  an  FM  Blackout  Box  that 

is  simple,  small  and  extremely  in- 
expensive. Rough  edges  of  the  in- 

vention were  polished  off  by  John 
Hidy  and  Rex  Bettis,  two  other 
KFI-KECA  engineers.  The  three 
of  them  worked  out  a  compact  and 
reliable  device  that  sounds  like  the 
end  to  blackout  worries. 

Briefly,  here's  how  it  works.  The device  is  based  on  the  fact  that  in  an 
emergency  you  can  change  the 
thing  that  is  never  supposed  to  be 
changed — namely,  the  60-cycle  fre- 

quency of  the  power  system.  The 
invention  consists  of  two  selectors, 
one  in  tune  at  58  cycles  and  the 
other  at  62  cycles.  At  the  normal 
60  cycles  nothing  happens,  and 
most  power  systems  do  not  vary 
more  than  %  cycle  either  way  at 
any  time  except  for  a  total  failure. 

However,  if  the  power  frequency 
is  put  to  58  cycles  from  the  main 
source  for  a  few  brief  seconds,  the 
selector  for  that  frequency  is  oper- 

ated and  a  relay  is  caused  to  open, 
thus  turning  off  lights  or  sounding 
an  alarm.  The  reverse  can  be  ac- 

complished by  putting  the  fre- 
quency to  62  cycles.  Thus  the  en- 

tire operation  is  from  a  central 
point  and  loss  of  service  to  any 
light  or  sign  is  slight.  The  device  is 
compact,  has  no  tubes  or  other 
parts  that  need  service  in  ordinary 
use.  It  is  not  fragile.  Moore  figures 

FM  BLACKOUT  BOX  that  holds 
possible  answer  to  municipal  light- 

ing problems  in  event  of  air  raids, 
is  displayed  by  (1  to  r)  John  Hidy, 
Raymond  M.  Moore  and  Rex  Bettis, 
KFI-KECA,  Los  Angeles,  engineers 
who  designed  and  built  the  device. 

the  device,  for  small  loads,  will  re- 
tail for  about  $10. 

Los  Angeles  officials  estimate  the 
FM  blackout  box  could  save  hun- 

dreds of  thousands  of  dollars.  The 
present  methods  of  extinguishing 
street  lights  alone  in  blackouts  re- 

quires the  turning  off  of  no  less 
than  647  widely  scattered  switches. 
From  three  to  five  civilian  volun- 

teers take  tUDHS  in  assuming  re- 
sponsibility for  opening  these 

switches  in  -emergencies. 

A  Money  Saver 

To  instal  apparatus  that  would 
obviate  this  awkward  street  light 

control,  apparatus  such  as  that  de- signed and  built  by  Moore,  Hidy 
and  Bettis  would  cost  roughly  $60,- 
000  for  the  city.  The  next  best  rem- 

edy to  Los  Angeles'  blackout  prob- 
lem would  cost  $500,000.  That's 

why  city  engineers  are  interested! 
E.  K.  Cohan,  CBS  director  of 

engineering,  recently  warned  sta- tions and  the  public  at  large 

against  certain  limitations  and  pos- 
sible dangers  in  connection  with 

some  radio  receiving  devices  in- 
tended as  automatic  blackout  and 

blackout  warnings.  [Broadcasting, 
March  30].  Moore  offers  his  device 
as  an  answer.  The  dangers  of  caus- 

ing unscheduled  blackouts  and  sim- 
ilar treubles  are  practically  nil  in 

view  of  the  fact  that  the  power 

frequency  device  is  virtually  fool- 

proof. 
Canada  Rubber  Drive 

CANADA'S  Dept.  of  Munitions  & 
Supply  has  started  an  intensive  cam- paign during  the  month  of  May  for 
rubber  salvage.  Sustaining  programs 
on  the  Canadian  Braodcasting  Corp. 
network  and  paid  dramatized  spot 
announcements  on  practically  every 
Canadian  station  comprise  the  radio 
campaign  for  rubber  salvage.  R.  C. 
Smith  &  Son,  Toronto,  placed  the 
campaign  for  the  Government. 

WCBS,  Springfield,  111.,  has  signed the  local  unit  of  Lane  Bryant  Stores, 
New  York,  for  sponsorship  of  the  sta- 

tion's entire  newscasts.  Programs  are 
broadcast  from  a  newsroom  in  the 
store's  window. 

OUmCY,  ILLinOI5.U.5.A. 

RADIO  AND 

SUPPLY  COZ 

"The  Proven  Line" 
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I  Courrier  to  Yield 

Control  of  WHIP 

Wm   Sell   Stock   to  Clarke; 
Cline  Is  Named  Manager 
DR.    GEORGE    F.  C©URRIER, 
who  owns  51%   of  the  stock  of 
WHIP,  Hammond,  Ind.,  intends  to 
relinquish  control 
of  the  station  to  ..^MflHk 
John  W.  Clarke,     /H^^KKjk  . 
minority  stock-  j||H  ] 
holder,  through     .iJfc  jjjgjHpL 
an  FCC  applica-  ■:  ' 
t  i  0  n  requesting 
permission  to 
transfer  an  unre- 
vealed  amount  of 
s  t  o  c  k  t  o   M  r.       jvij..  Cline 
Clarke,  it  was 
learned  authoritatively  last  week. 
The  consideration  was  not  divulged. 
The  amount  to  be  transferred  will 
be  sufficient  to  enable  Mr.  Clarke 
to  assume  control  of  the  Ham- 

mond-Calumet Broadcasting  Corp., 
licensee  of  the  station,  which  has 
studios  in  both  Chicago  and  Ham- 
mond. 

Di'.  Courrier  is  retiring  to  devote 
all  his  time  to  defense  activities  and 
hopes  in  the  near  future  to  reenter 
the  Army,  with  which  he  served  as 
a  captain  in  the  last  war. 
The  present  stock  interest  of 

Mr.  Clarke,  a  Chicago  investment 
broker,  is  15%,  acquired  last  Jan. 
31,  when  both  he  and  his  close  per- 

sonal friend,  Marshall  Field  3d, 
owner  of  the  Chicago  Sun  and  the 
New  York  newspaper  PM,  bought 
into  the  station  [Broadcasting, 
March  2]. 

Mr.  Field  at  that  time  acquired 
30%  for  $50,000,  while  Mr.  Clarke 
paid  $25,000  for  his  interest.  Mr. 
Clarke  will,  therefore,  have  to  ac- 

quire an  additional  36%,  at  least, 
if  he  is  to  acquire  individual  con- 

trol. The  interest  of  Mr.  Field  is 
said  to  be  unaffected  by  the  im- 

pending transfer. 
Cline  Named  Manager 

In  the  meantime,  William  Cline, 
formerly  sales  manager  of  WLS, 
Chicago,  has  been  appointed  man- 

ager of  the  station.  Mr.  Cline 
replaces  Doris  Keane,  who  is  tem- 

porarily retiring  from  active  man- 
agement. Miss  Keane  is  the  wife 

of  William  Irvin,  former  radio 
editor  of  the  Chicago  Times,  who 
was  drafted  into  the  Army  last 
week. 

If  the  FCC  consents  to  the  stock 
transfer,  Mr.  Clarke  will  become 
president  and  Mr.  Cline  vice-presi- 

dent   of    the  Hammond-Calumet 
Broadcasting  Corp.,  with  main  of- 
fic3s  in  Chicago.  Construction  work 
on   a   new   five-tower  directional 
antenna  array  intended  to  give  in- 

tensified coverage  of  the  Chicago 
'  area,  has  been  completed.  Tests 

are  now  being  made,  and  the  sta- 
tion, which  operates  with  5  kw.  on 

;  1520  kc,  expects  to  shift  from  a 
I  daytime   operation   to  a  22-hour 
I  daily  schedule  some  time  during 
!  the  month. 

CHARLES  HENRY,  an  associate 
producer  in  the  radio  department  of 
Young  &  Rubicam,  New  York,  has 
joined  the  Navy. 

WTTM.  Trenton,  has  started  On 
The  Alert,  morale  show  dramatizing 
messages  from  Government  agencies. 
Program  is  directed  by  Lee  Stewart 
with  Mill  March,  program  director, 
doing  the  narration.  Recruiting  for 
armed  forces  is  also  promoted. 

WFIL,  Philadelphia,  has  made  ar- 
rangements with  WPRU,  Princeton 

U.  to  rebroadcast  programs  of  its 
FM  station.  W5.3PH.  The  initial 
schedule  calls  for  the  duplication  of 
W53PH's  programs  from  3  to  5  p.m. and  from  6  to  7  p.m. 

WFMD,  Frederick,  Md..  April  24-26 
sent  the  winners  of  its  popularity  con- 

test on  a  three-day  tour  of  New  York 
City.  The  contest  which  preceded  the 
tour  lasted  six  weeks  and  was  co-spon- 

sored by  30  advertisers. 

KBIZ,  Ottumwa,  la.,  celebrated  its 
first  anniversary  April  15  with  a  re- 
broadcast  of  outstanding  events  as 
transcribed  during  the  last  12  months. 
Presentation  was  part  of  a  special 
.55-minute  birthday  broadcast. 

WCAU,  Philadelphia,  has  issued  a  new 
rate  card  effective  May  1.  with  two 
major  revisions.  To  encourage  "across- 
the-board"  purchases,  new  rates  have 
been  provided  for  15-minute,  half-hour 
and  one  hour  daily  programs,  five  and 
six  times  per  week.  New  rates  for  the 
hours  of  1  a.m.  to  6  a.m.  have  also 
been  set  on  the  premise  that  Philadel- 

phia's wartime  employment  has  cre- 
ated a  new  all-night  listening  audi- ence. 

KWK,  St.  Louis,  is  feeding  outstand- 
ing public  interest  programs  of  MBS 

and  presidential  speeches  to  WIL,  St. 
Louis,  through  pei-manent  lines  in- stalled between  the  two  stations. 

WFMJ,  Youngstown.  O.,  to  promote 
war  savings  among  its  employes  has 
formed  a  Billion  a  Month  Club.  The 
only  requisite  for  membership  is  a 
pledge  of  10%  or  more  of  a  week's salary  by  a  staff  member. 
PRODUCTION  themes  are  being  sub- 

mitted by  personnel  of  WTAG,  Wor- 
cester, Mass.,  to  impress  the  general 

public  with  the  need  for  vastly  in- 
creased production.  One  minute  an- 

nouncements, 15-minute  and  half-hoiir 
program  ideas  which  are  accepted  will 
be  rewarded  according  to  Wililam  T. 
Cavanaugh.  program-production  man- ager and  chairman  of  the  judges. 

THREE  LEADING  programs  on 
WEAF.  New  York,  have  been  made 
available  for  participating  sponsorshii^ 
by  NBC's  national  spot  and  local  sales division.  The  shows  are :  Studio  X, 
variety  program  with  Ralph  Dumke 
and  Budd  Hulick,  8  :0.5-8  :.30  a.m.,  and 
Funny  Money  Man,  with  Rad  Hall, 
0-6  :10  p.m.,  both  heard  six  times  week- 

ly ;  Rhymin  Time  with  Dick  Dudley, 
heard  Tuesdays  and  Thursdays,  12  :.55 
p.m.  Lever  Bros.,  Cambridge,  has 
started  advertising  Lifebuoy  Soap  on 
all  three  shows.  Ruthrauff  &  Ryan, 
New  York,  is  agency. 

PRAISE  for  its  i-ecruiting  coopera- tion has  come  to  WDRC.  Hartford, 
from  Brig.  Gen.  Reginald  D.  Delacour, 
adjutant  general  of  Connecticut.  He 
commended  the  station  for  its  fine 
work  in  recruiting  candidates  for  the 
State  Guard.  In  his  letter  of  commen- 

dation he  pointed  out  that  the  station 
had  handled  the  entire  campaign. 

WCKY,  Cincinnati,  cooperating  with 
the  Morale  Division  of  the  War  De- 

partment, is  producing  a  series  of  15- 
minute  recorded  shows  for  entertain- 

ment of  service  men  in  foreign  fields. 
Programs  are  not  for  broadcast  but 
will  be  used  on  "playback"  machines at  military  bases. 

OHIO'S  FORT  INDUSTRY 

"THREE" 

WSPD 

TOLEDO 

WHIZ 

ZANESVILLE 

WLOK 

LIMA 

WELCOME  NAB 

DELEGATES  TO 

THE  BUCKEYE  STATE 
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25,000,000 — approximately  20%  of  the  entire 
population. 

How  many  important  foreign  languages  are 
broadcast? 

8  .  .  .  Italian — Polish — Spanish — German — 
Jewish  —  Lithuanian  —  Ukrainian  and 
Greek. 

What  is  the  largest  foreign  language  market 
in  the  United  States? 

Metropolitan  Area  of  New  York. 

What  station  covers  this  market  and  has  the 
respect  of  the  foreign  language  speaking 
audience? 

America's  foremost  foreign  language  sta- 
tion— WHOM  with  full  time  operation  at 

1480  Kc. 

Over  2,000,000  families  .  .  .  look  to  this  station  for 

advice  on  what  to  buy  .  .  .  how  to  adjust  their  pur- 

chases to  the  changing  times  .  .  .  they  rely  on  this 

station  for  help  in  solving  many  of  their  home  prob- 
lems. You  owe  it  to  yourself  ...  as  an  advertiser  .  .  . 

to  investigate  the  facilities  that  afford  you  an  estab- 
lished market  today  ...  a  market  you  can  be  sure  of 

tomorrow. 

TELL  THE  NEWS  OF  YOUR  PRODUCTS  AND  SERVICES 

TO  THIS  AUDIENCE  OF  5,000,000  PEOPLE 

WHOM 

1480  KILOCYCLES 
FULL  TIME  OPERATION 

29  WEST  57TH  ST.,  NEW  YORK 

Telephone  Plaza  5-4204 
JOSEPH  LANG,  Manager 

3  —  B 

AMERICA'S  LEADING  FOREIGN  LANGUAGE  STATION 

TIME  BUYERS 

U  I  Z!! 

What  is  the  foreign  population  of  the  United  • 
States?  • 

NOW'RADIO  SILENCE' 
'Blackout'  Dropped  on  Coast 

 To  Avoid  Confusion  

TO  AVOID  confusion  in  the  minds 
of  the  listening  public,  Southern 
California  stations  will  hereafter 
refer  to  departure  from  the  air  on 
order  of  the  Fourth  Interceptor 
Command  as  "radio  silence"  in- 

stead of  "radio  blackout". 
Policy  was  adopted  by  29  mem- 

ber stations  of  the  Southern  Cali- 
fornia Broadcasters  Assn.  on  April 

22  following  conferences  with  Col. 
Ernest  Moon,  executive  officer  of 
the  Fourth  Interceptor  Command. 
It  was  pointed  out  that  a  silencing 
of  radio  by  the  Command  doesn't necessarily  mean  that  a  general 
blackout  will  follow. 

"If  a  silencing  of  radio  stations 
is  referred  to  as  a  'radio  blackout' 
the  public  might  be  led  to  believe 
that  there  is  both  a  'blackout'  and 
a  'radio  silence',  when  such  might 
not  be  the  case,"  Richard  F.  Con- nor, association  radio  coordinator, 
said  in  making  known  the  new 
policy.  "Therefore  in  the  future 
when  a  'radio  silence'  is  ordered,  it 
will  be  referred  to  as  a  'radio 
silence'  on  all  programs  and  news- 

casts." 
Tobacco  FM  Series 

FIRST  NETWORK  radio  to  be 
used  by  R.  L.  Swain  Tobacco  Co., 
Danville,  Va.,  for  its  specially 
processed  and  moistened  Pinehurst 
cigarettes  started  May  3  on  the 
American  Network  of  FM  stations 
in  the  form  of  a  recorded  quarter- 
hour  musical  series.  FM  stations 
carrying  the  Sunday  5:30-5:45  p.m. 
programs  are  W53PH,  Philadel- 

phia; W39B,  Mt.  Washington; 
W43B,  Boston;  W47A,  Schenec- 

tady; W65H,  Hartford;  W47NY, 
New  York,  and  W2XMN,  Alpine, 
N.  J.  The  cigarettes  featured  here- 

tofore on  a  few  spot  programs, 
have  been  on  the  market  for  about 
a  year-and-a-half  in  the  Southeast, 
Midwest  and  Far  West.  Agency  is 
Gotham  Adv.  Co.,  New  York. 

NATIONAL  LEAD  Co.,  New  York 
and  San  Francisco,  user  of  spot  radio 
through  its  dealers  in  various  parts  of 
the  ■  country  to  promote'  Dutch  Boy paints,  observed  its  100th  anniversary 
last  week.  It  started '  in  Buffalo  in 1842.  Agency  handling  its  Eastern  ad- 

vertising is  Marsehalk  &  Pratt,  New 
York,  while  West  Coast  advertising  is 
handled  by  Erwin,  Wasey  &  Co.,  San 
Francisco. 

THE  MOST  INTIMATE 

AND  EFFECTIVE  SALES 

APPROACH  TO  AMERI- 

CA'S LARGEST  MARKET. 

FOR  OFFENSE  •  FOR  DEFENSE 
Bi/r  a  S.  BONDS  TODAY 

NAB  to  Consider 

Foreign  Tongues 
Roundtable  at  Cleveland  to 

Study  Special  Problems 
FOREIGN  LANGUAGE  broad- 

casting long  a  headache  of  the 
radio  industry,  will  come  in  for  at- 

tention at  a  round-table  of  the 
NAB  conference  in  Cleveland  this 
week.  Representing  an  audience  of 
25  million  persons,  foreign  listen- 

ers have  200  stations  serving  their 
listening  interests  with  a  weekly 
average  of  some  1,700  broadcast 
hours. 

Although  this  market  is  not  wide- 
ly used  it  has  not  been  overlooked 

by  either  Government  or  private 
business.  Procter  &  Gamble  Co., 

for  example  uses  The  Rinaldi  Fam- 
ily for  Oxydol  to  reach  the  Italian 

listeners  and  The  Mayerk  Family 
to  reach  the  Polish  field.  Other 
advertisers  have  taken  similar  ap- 

proaches, which  will  be  discussed  at 
length  in  the  roundtable. 

Newcasts  Popular 

Also  due  for  consideration  is  the 
increased  interest  since  the  out- 

break of  war  in  newscasts.  Foreign 
language  broadcasters  have  noticed 
an  increased  news  sponsorship  as 
well  as  greater  use  of  spots  be- 

fore and  after  this  type  of  pro- 
gram. On  past  experience  foreign 

language  station  owners  will  at- 
tempt to  show  the  all-around  pull- 

ing power  resulting  from  the  gen- 
eral use  of  spot  announcements. 

An  example  of  pulling  power 
often  cited  in  the  foreign  language 
field  is  the  success  of  the  Medaglia 

D'Oro  Coffee.  Using  radio  exclu- 
sively this  product  began  to  use 

the  medium  at  a  time  when  its 
annual  sale  was  68,000  pounds. 
After  2%  years  on  the  air  the 
sponsor  had  succeeded  in  building 
sales  to  2,500,000  pounds.  Using  a 

program  called  The  Good  Samari- 
tan of  the  Air  patterned  after  vari- 
ous advice  programs,  they  have 

succeeded  in  pulling'  more  than 
1,000  letters  weekly  seeking  all 
sorts  of  advice. 

Another  aspect  of  responsiveness 
is  underscored  by  foreign  broad- 

casters in  their  successful  promo- 
tion of  War  Bonds  and  Stamps. 

They  point  with  pride  to  Secretary 
Morgenthau's  recognition  when  he 
said,  "The  response  from  the  for- 

eign language  groups  has  been 
especially  encouraging.  Whatever 
their  origin  and  whatever  language 

they  speak,  the  overwhelming  ma- 
jority of  these  people  are  true 

Americans,  united  behind  their 
Government  in  defense  of  Ameri- 

can freedom." Government  Too 

Though  not  generally  known,  the 
Government  makes  widespread  use 
of  radio  in  reaching  the  foreign 

tongued  listener.  Since  Pearl  Har- 
bor Government  agencies  have  even 

increased  their  use  of  radio  in 
bringing  these  people  into  a  deeper 
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understanding  of  the  American 
Way.  Foreign  language  radio  de- 

partments exist  in  almost  every  ma- 
jor government  agency  to  service 

foreign  language  stations  with  ma- 
terial which  interprets  and  stresses 

the  various  aspects  of  our  war  ef- 
fort. Some  of  the  agencies  engaged 

in  this  type  of  activity  are  the 
Census  Department,  the  Depart- 

ment of  Justice,  the  OFF,  The 
War  Production  Board  and  the  Of- 

fice of  Civilian  Defense,  to  name 
a  few. 

Foreign  language  broadcasting 
as  it  is  known  today  began  in  1927 
when  WRAX,  Philadelphia  (now 
WPEN)  began  to  devote  its  time 
to  this  field.  Since  then  stations 
specializing  in  the  broadcast  of 
foreign  language  material  have  de- 

veloped in  New  York,  Chicago, 
Philadelphia,  Boston,  Detroit,  Buf- 

falo and  other  major  markets 
where  there  is  a  foreign  market. 

Italian  is  the  language  which 
dominates  the  greatest  number  of 
foreign  hours  but  Jewish,  Polish 
and  Spanish  also  receive  a  sub- 

stantial amount  of  time. 

Some  national  and  regional  ad- 
vertisers already  have  entered  this 

market  but  the  field  is  still  fresh 
for  increased  marketing  operation. 
A  few  of  the  advertisers  already 
selling  this  market  are:  Procter  & 
Gamble,  Pillsbury  Flour,  Pinex, 
Wrigley's  Gum,  Prudential  Life, 
Alka-Seltzer,  Carters  Liver  Pills, 
Ex-Lax,  Rem  &  Rek,  General 
Motors,  Chrysler  Motors,  Stanbank 
Headache  Powders,  Lydia  Pink- 
ham,  Carnation  Milk,  Kept  Toma- 
toe  Juice,  Crawford  Clothes,  Coco- 
malt,  International  Cellucotton  Co., 
General  Foods,  Tetley  Tea,  Plant- 

ers Edible  Oil  Co.,  National  Dairy 
Products,  Lever  Brothers,  Anacin 
Co.,  and  others. 

Shortage  of  Disc  Containers 
A  REAL  SHORTAGE  is  developing 
in  the  supply  of  containers  required 
for  shipping  transcriptions,  it  is  re- 

ported by  Glen  Bannerman,  president 
and  general  manager  of  the  Canadian 
Assn.  of  Broadcasting.  All  Canadian 
stations  have  been  asked  to  check  on  the 
number  of  such  containers  in  their 
possession  and  notify  the  CAB.  Sta- 

tions are  urged  to  save  the  contain- 
ers while  arrangements  are  being  made 

with  transcription  producers  and  dis- 
tributors to  secure  the  containers  from 

the  stations. 

PERSONNEL  RESERVOIR 

'Gaspipe'  Stations  to  Provide 
Trained  Radio  Men 

OVER  2,000  students  experienced 
in  the  technical  and  administrative 
end  of  the  broadcasting  business 
through  their  work  with  college 
stations  could  be  available  to  stand- 

ard stations  as  replacements  for 
personnel  drafted  in  the  war,  ac- 

cording to  Louis  Block  Jr.,  busi- 
ness manager  of  Intercollegiate 

Broadcasting  System.  Mr.  Block 
has  ofi'ered  to  serve  as  liaison  be- 

tween stations  and  students  of  the 
35  college  stations  which  are  mem- 

bers of  IBS. 
Of  these  35  stations,  16  have 

been  broadcasting  commercial  pro- 
grams prepared  and  handled  by 

student  operators.  The  success  of 
these  programs  is  covered  in  a 
recent  survey  conducted  by  IBS 
among  retailers  at  eight  colleges 
carrying  the  Beechnut  Packing 
Co.  commercials.  Results  showed  an 
average  increase  in  their  business 
of  18.56%  since  the  start  of  the 
commercials. 

Lever  Seeks  Comedians 
IF  NEGOTIATIONS  are  carried 
to  a  succesful  conclusion,  Bud  Ab- 

bott and  Lou  Costello,  comedy  team 
featured  on  the  NBC  Chase  &  San- 
horn  Show,  will  have  their  own 
program  this  fall,  with  Lever  Bros. 
Co.  as  sponsor.  Deal  has  been  in 
the  making  for  several  weeks,  with 
Lawton  Campbell,  New  York  vice- 
president  of  Ruthrauff  &  Ryan,  re- 

ported to  have  submitted  the  idea 
to  the  prospective  sponsor  for  one 
of  its  soaps.  It  is  known  that  Ab- 

bott and  Costello  have  long  de- 
sired a  network  show  of  their  own. 

Currently  sponsored  by  Standard 
Brands,  they  are  due  for  optian  re- 

newal early  this  month.  The  Chase 
&  Sanborn  Show  discontinues  for 
the  summer  following  broadcast  of 
June  28. 

NORMAN  CORWIN'S  radio  scripts 
will  be  revived  by  WNYC,  New  York, 
in  a  weekly  series  entitled  Corwin 
Cycle,  starting  May  13.  The  CBS  di- 

rector-producer, also  producer  of  This 
Is  War,  the  Government's  four-net- work program,  now  concluded,  has 
chosen  the  scripts  himself  as  the  most 
representative  of  his  works.  The  ac- 

tors who  created  the  roles  will  play 
them  in  the  revivals  whenever  pos- sible. 

WJB 

DETROIT'S  LEADING 
INDEPENDENT  STATION 

Carries  a  larger  volume  of  national  adver- 

tising than  any  other  station  of  its  power. 

_  250WATTS...24 
%         HOURS    A  DAY 

WJBK 

wov 

PRESEliTS 

THE  MASTER  SALESMAN 

ALAN 

COURTNEY 

i280  C
LUB" 

FROM  6  TO  9  HE'S  ON  THE  FIRING  LINE 

He's  the  prize  audience  grabber  in  radio.  If 
you  don't  believe  it,  check  the  record.*  With 
platters  and  patter  he  battles  the  four  networks 

. . .  and  "blitzs"  all  the  rest.  Nightly  from  6  to 
9  he  bites  a  larger  chunk  out  of  the  area's radio  audience  at  a  lower  cost  per  listener ,(at 
our  present  low  rates)  than  any  other  program 
on  the  air.  If  you  have  a  sales  sore  spot  in  our 
listening  area  . . .  Metropolitan  New  York, 
Northern  New  Jersey,  nearby  Connecticut . . . 
add  Courtney  to  your  sales  staff  and  watch 
sales  soar. 

*THE  PULSE  OF  NEW  YORK  SURVEY 

(The  Pulse  of  New  York  Survey  is  the  only  100%  yardstick 
for  the  measurement  of  radio  audiences.  Other  surveys 
take  their  '"samples"  exclusively  by  telephone  interviews. 
Figurest  show  that  62.76%  of  the  homes  in  the  Metropoli- 

tan area  do  not  have  telephones.  A  survey  among  tele- 
phone homes  only,  therefore,  disregards  almost  two-thirds 

of  the  radio  homes.  Obviously,  this  two-thirds  represents 
the  bulk  of  buying  power  in  popular  priced  items.  The 
Pulse  of  New  York  taking  its  "samples"  from  a  cross-section 
of  radio  homes  ...  of  which  only  about  40%  have  tele- 

phones .  .  .  thereby  gives  a  more  correct  evaluation  of 
radio  program  preferences  than  surveys  obtained  exclu- 

sively from  telephone  interviews.) 
tN.  Y.  Telephone  Company  Survey 

A  representative  from  WOV,  with  authentic  facts  and 
figures,  would  be  very  glad  to  prove  this  conclusion. 
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WINTER  WITH  ANZACS 

Coast  Commentator  Liked  by 
 AAacArthur  and  Men  

DON'T  WONDER! 

KNOW  the  advertisers  that 

use  Radio  and  those  that  do  not 

The  Standard  Advertising  Register  has  access  to 

data  on  both  Spot  and  Network  advertising,  making 

it  possible  to  indicate  the  national  and  sectional  ad- 

vertisers using  Radio.  The  expenditures  of  each  ad- 

vertiser for  Radio  time  is  an  important  feature  of 

the  service. 

This  important  information  is  but  a  part  of  the 

story.  The  "Register"  lists  over  12,000  national  and 

sectional  advertisers,  giving  the  personnel  of  each, 

the  advertising  agency  placing  the  account,  distribu- 

tion of  the  advertisers  product,  time  of  year  adver- 

tising plans  are  made  and  other  data  of  real  sales 

promotion  value. 

Investigate  this  service  that  offers  such  real  sales 

building  possibilities.  Write  our  nearest  office  for 

facsimile  pages  and  descriptive  booklet. 

National  Register  Pub.  Co. 

330  W.  42nd  St.  333  N.  Michigan  Ave. 

New  York  Chicago 

WILLIAM  WINTER,  the  CBS 
news  analyst  in  San  Francisco,  has 
a  fan  in  Gen.  Douglas  MacArthur. 
And  because  of  that  his  news  com- 

mentaries are  now  being  released 
weekly  by  the  Australian  radio 
network. 

All  during  the  siege  of  Bataan 
Gen.  MacArthur  and  his  men  lis- 

tened to  Winter's  daily  news  com- mentaries shortwaved  by  KGEI, 
San  Francisco,  the  only  American- 
originated  news  they  could  get. 
When  Gen.  MacArthur  trans- 

ferred his  quarters  to  Australia, 
he  thought  that  Winter's  news commentaries  would  be  good  for 
the  morale  of  both  the  American 
expeditionary  forces  there  as  well 
as  the  Australians.  He  requested 
the  Australian  Government  to  ar- 

range for  such  broadcasts. 

Now  each  week  Winter's  special news  commentary  is  sent  out  by 
RCAC,  just  north  of  San  Fran- 

cisco. It  is  picked  up  and  tran- 
scribed in  Australia  and  released  at 

a  convenient  time  for  the  majority 
of  listeners  there  over  the  entire 
Australian  broadcasting  system. 

Canadians  to  Cleveland 
PRACTICALLY  all  the  board  of 
directors  of  the  Canadian  Assn.  of 
Broadcasters  are  expected  to  at- 

tend the  NAB  convention  at  Cleve- 
land, according  to  an  announce- 

ment of  the  CAB.  Those  who  have 
signified  their  attention  to  attend 
are  Glen  Bannerman,  CAB  presi- 

dent and  general  manager;  Harry 
Sedgwick,  CFRB,  Toronto;  Jack 
Cooke,  CKGB,  Timmins,  Ont.;  E. 
T.  Sandell,  St.  Catherines,  Ont.; 
Phil  Lalonde,  CKAC,  Montreal; 
Harold  Carson,  CFAC,  Calgary; 
Joseph  Sedgwick,  CAB  counsel; 
George  Chandler,  CJOR,  Van- 

couver. Many  other  Canadian 
broadcasters  and  those  allied  with 
the  industry  are  reported  plan- 

ning to  attend. 

New  WOR  Participator 
bringing  housewives  information 
on  the  war  as  it  affects  the  lives  of 
women,  Claire  Wilson  Reports,  weekly 
quarter-hour  program,  has  started  on 
WOR,  New  York,  with  two  partici- 

pating sponsors  ;  Wilbert  Products  Co., 
New  York  (Floor  Wax),  and  John 
Opitz,  New  York  (J-0  Insecticide). 
Agency  for  both  companies  is  Tracy, 
Kent  &  Co.,  New  York. 

Early  50  kw.  Grant 
Is  Refused  WGAR 

Will  Be  Heard  Jointly  With 
Similar  WADC  Petition 

WITH  A  COMPETITIVE  hearing 
already  scheduled  on  assignment  of 
the  1220  kc.  channel  for  high- 
power  operation  in  this  country,  the 
FCC  last  Tuesday  voted  unani- 

mously to  deny  the  petition  of 
WGAR,  Cleveland  for  immediate 
assignment  to  the  frequency.  The 
competitive  application  of  WADC, 
Akron,  for  the  frequency  with 
50,000  watts  power  was  designated 
April  7  for  simultaneous  hearing. 

It  is  understood  the  Commission 
decided  to  expedite  hearing  on  the 
competitive  applications,  in  the 
light  of  Havana  Treaty  require- 

ments. Originally  the  1220  kc. 
channel,  a  Mexican  Class  I-A,  was 
to  have  been  assigned  to  Detroit 
for  Class  I-B  operation  with  a 
50,000-watt  station.  Recently,  how- 

ever, an  agreement  was  procured 
both  from  Canada  and  Mexico  for 
use  of  the  facility  in  the  Ohio  area. 
WGAR,  it  is  understood,  has 

purchased  all  of  the  necessary 
equipment  for  1220  kc.  operation 
and  therefore  would  not  be  blocked 
by  recent  freeze  orders  affecting 
procurement  of  critical  materials. 
It  is  reported,  also,  that  WADC, 
CBS  outlet  in  Akron,  has  acquired 
most-  of  the  essential  materials. 

Also  designated  for  hearing  in 
connection  with  the  proposed  shift 
is  WHBC,  Canton,  0.,  now  operat- 

ing on  1230  kc.  with  250  watts.  The 
station  would  have  to  be  moved  in 
order  to  permit  operation  of  either 
WGAR  or  WADC  on  1220  kc. 

WGAR's  petition  for  reconsid- 
eration proposed  that  it  be  author- 

ized to  operate  for  the  duration 
with  5,000  watts,  rather  than  50,- 
000  watts. 

Simultaneously,  the  FCC  denied 
the  application  of  WGNY,  New- 
burgh,  N.  Y.,  for  a  special  service 
authorization  to  operate  on  1220 
kc.  with  1,000  watts,  unlimited  time. 
WGNY  is  regularly  licensed  as  a 
1,000-watt  daytime  station  on  the 
frequency  and  is  the  only  station  in 
the  United  States  at  present  as- 

signed to  the  frequency. 

STANDARD 

ADVERTISING 

REGISTER 
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LAWRENCE  NAMED 

TOHEADKSO-KRNT 
APPOINTMENT  of  Craig  Law- 

rence, vice-president  and  commer- 
cial manager  of  Iowa  Broadcasting 

Co.,  as  acting  manager  of  KSO  and 
KENT  for  the 
duration,  was  an- 

nounced last  week 
by  Maj.  Luther 
L.  Hill,  executive 
vice-president  of 
IBC  and  manager 
of  the  stations. 
Maj.  Hill  has  left 
for  active  duty  at 
the  Air  Corps 
Training  Center 
at  Miami.  Mr. 

Lawrence  has  been  with  the  Cowles 
stations  since  November,  1932,  and 
has  been  commercial  manager  of 
KSO-KRNT  and  vice-president  of 
IBC. 
Mr.  Lawrence  promptly  an- 

nounced   appointment    of  Robert 

Lawrence 

Mr.  Dillon 

Dillon,  of  the  KSO-KRNT  sales 
staff,  as  local  commercial  manager 
for  the  two  stations.  He  has  been 
with  the  organization  for  four 
years,  coming  from  the  sales  de- 

partment of  KSTP,  St.  Paul. 
Ted  Enns,  national  sales  man- 

ager for  KSO,  KRNT,  WMT  and 
WNAX,  has  taken  over  network 
and  spot  business  under  the  new 
organization  and  will  be  in  charge 
of  network  originations  for  the  two 
Des  Moines  stations,  in  addition  to 
his  national  sales  work  for  all  four 
outlets. 

WOV  to  Appeal 

WOV,  New  York,  will  take  excep- 
tion to  the  report  of  NLRB  Trial 

Examiner  Earl  S.  Bellman  [Broad- 
casting, May  4]  on  the  case  of 

American  Communications  Assn. 
against  the  station,  according  to 
Sanford  Cohen,  WOV  attorney. 
"We  will  take  exception  to  the  re- port on  the  ground  that  it  is  not 
supported  by  the  substantial  evi- 

dence in  the  case,"  he  stated.  Mr. 
Bellman  upheld  the  union's  charges that  the  station  had  violated  the 
Wagner  Act  and  recommended  re- 

instatement of  31  former  employes, 
with  back  pay  to  Dec.  5,  1940,  a 
sum  which  ACA  estimates  at  about 
$25,000. 

Bibliography  by  CBS 
SIXTH  EDITION  of  Radio  and 
Television  Bibliography,  dated  May 
1942,  has  been  published  by  CBS 
as  a  guide  for  students  and  others 
interested  in  books,  pamphlets  and 
articles  on  the  radio  and  television 
industry  The  96-page  book  is  com- 

piled by  the  research  department 
of  the  CBS  reference  library,  and 
includes  cross-indexed  subject  mat- 

ter, together  with  authors,  sources 
and  titles  of  books  and  articles  on 
the  subject. 

Dames  Doubling 

FEMININE  staff  members 
of  KROW,  Oakland,  Cal.,  are 
busily  training  for  announc- 

ing and  engineering  jobs  in 
radio.  Mercedes  Prosser,  sec- 

retary to  General  Manager 
Phil  Lasky;  Phyllis  Flynn, 
PBX  operator  and  traffic 
manager  Jean  Maxfield,  all 
are  working  before  the  micro- 

phones now. 

Gopher  Interests 

Drop  KTOM  Plans 
Action  Based  on  Refusal  of 

WPB  to  Grant  Ratings 

PROMPTED  by  the  WPB's  refus- 
al to  grant  the  necessary  prefer- 

ence rating  needed  to  obtain  equip- 
ment for  the  construction  of  the 

new  KTOM,  Brainerd,  Minn.,  pro- 
moters of  that  station  have  decided 

to  forego  construction  for  the  dura- 
tion. 

In  making  the  announcement,  it 
was  explained  on  behalf  of  the 
KTOM  permit  holders  that  Brain- 

erd is  at  present  receiving  fair 

radio  service,  hence  the  WPB's decision.  Brainerd  is  about  100 
miles  west  of  Duluth,  and  the  same 
distance  northwest  of  St.  Paul. 

Docket  Status 

Whether  this  will  mean  entire 
forfeiture  of  the  construction  per- 

mit is  conjectural.  The  only  other 
alternative  in  delaying  construction 
under  FCC  procedure  is  to  keep 
applying  for  extensions  of  the  com- 

mencement and  completion  dates. 
This  method,  however,  is  not 

feasible  since  extensions  are  only 
granted  by  the  Commission  when 
the  permittee  has  already  begun 
construction  and  where  there  is  a 
possibility  of  obtaining  further 
materials.  KTOM  up  to  last  week 
had  not  notified  the  Commission 
of  any  definite  action. 

The  FCC's  policy  as  to  suspend- 
ing or  rescinding  in  such  cases  has 

not  been  determined  since  such  a 
specific  problem  has  not  yet  arisen. 
Nevertheless  the  question  is  in- 

evitable as  many  of  the  outstand- 
ing construction  permits  for  new 

stations  are  still  uncompleted  as 
well  as  being  in  areas  now  receiv- 

ing adequate  coverage  thereby 
eliminating  any  chance  of  a  favor- 

able priority  by  the  WPB.  Of  last 
year's  54  new  station  grants,  eight 
are  still  outstanding,  as  are  two 
of  the  three  1942  grants. 
KTOM  was  authorized  last  Nov. 

25  [Broadcasting,  Dec.  1,  1941]  to 
Brainerd-Bemidji  Broadcasting  Co. 
for  250  watts  on  1400  kc.  Stock 
is  90%  held  by  the  owners  of  North 
Central  Broadcasting  System  Inc., 
a  regional  network,  and  KRMC, 
Jamestown,  N.  D.  Principals  are 
John  W.  Boler,  Howard  S.  Johnson 
and  David  Shepard,  each  with  30%. 
The  remaining  10%  is  owned  by 
Edmund  Tom  O'Brien,  operator  of 
a  local  greenhouse. 

Pall  Mall  Buying 

AMERICAN  CIGARETTE  &  Ci- 
gar Co.,  New  York,  has  started 

participating  sponsorship  on  four 
programs  on  WEAF,  New  York, 
for  Pall  Mall  Cigarettes.  The  com- 

pany is  the  second  sponsor  to  sign 
for  Studio  X,  Funny  Money  Man 
and  Rhymin'  Time,  since  the  shows 
v/ere  made  available  for  participat- 

ing sponsorship;  Lever  Brothers, 
Cambridge,  Mass.,  was  the  first  to 
participate,  on  behalf  of  Lifebuoy 
Soap.  Pall  Mall  Cigarettes  will 
also  be  advertised  on  WEAF  in 
Morning  in  Manhattan  and  has 
started  Modern  Design,  quarter- 
hour  program  of  popular  recorded 
music  fojur  time  a  day  seven  days 
weekly.  Agency  is  Ruthrauff  & 
Ryan,  New  York. 

Betblehem  Steel's  Buy 
BETHLEHEM  STEEL  Co.,  Beth- 

lehem, Pa.,  bought  a  half-hour  on 
WJZ,  New  York,  to  broadcast  cere- monies in  connection  with  the 

award  of  the  Navy  "E"  to  the  com- 
pany's Staten  Island  Yard,  May  9. 

Account  was  handled  direct. 

Mystic  Foam  Placing 

MYSTIC  FOAM  Corp.,  Cleveland 
(cleaner),  out  of  West  Coast  radio 
for  more  than  a  year,  has  started  a 
thrice-weekly  quarter-hour  of  recorded 
music  on  KIEV,  Glendale,  Cal.  Con- 

tract is  for  13  weeks,  having  started 
April  24.  Other  radio  is  also  con- 

templated. Placement  is  through  Fred 
R.  Johnson,  Los  Angeles,  West  Coast 
representative  of  the  firm. 

THANKS  TO 

FOR  CHOOSING 

WGAC 

FOR  YOUR  PICTURE  STUDY 

We  are  pleased  that  so  many  of 

our  advertisers  have  had  the  oppor- 
tunity to  see  what  goes  on  behind 

the  scenes  in  our  studios,  where  every 

possible  service  and  attention  to  de- 
tail is  rendered  as  a  matter  of  course. 

NATIONAL 
REPRESENTATIVE 

Headley-Reed  Co. 

WGAC 

»BLUE  NETWORK  « 

AUGUSTA,  GEORGIA 

If  you  can't  guess  the  name  of 

the  magazine  here's  a  CLUE — 
a  leading  picture  magazine  claim- 

ing 22,000,000  readers.  SEE 
APRIL  27  ISSUE   •  PAGES  76-77 
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Coast  Photo  Series 

PHOTO  DEVELOPING  Inc.,  Cin- 
cinnati, operating  under  the  trade 

name  of  Posto-Photo,  to  promote 
its  new  West  Coast  plant  at  Los 
Angeles,  on  May  6  started  a  thrice- 
weekly  five-minute  participation  in 
Breakfast  at  Sa7-di's  on  13  Pacific 
BLUE  stations,  Monday,  Wednes- 

day, Friday,  9:30-10  a.m.  (PWT). 
Contract  is  for  13  weeks.  Firm  on 
May  5  also  started,  under  a  similar 
contract,  sponsoring  a  six-weekly 
quarter-hour  newscast  by  Howard 
Gray  on  KFVD,  Los  Angeles,  and 
in  addition  uses  12  participations 
per  week  in  the  Andy  &  Virginia 
program  on  KMPC,  Beverly  Hills, 
Cal.  Other  West  Coast  spot  radio 
is  contemplated  with  placement 
through  the  Mayers  Co.,  Los  An- 
geles. 

1  .«  Radio  Q"" 

Rppcar
ins  "^'

^ 

(I)  Evalyn  Tyner  (2) 
Claude  Thornhill  (3)  Amy 
Arnell  (4)  Tommy  Tucker 
(5)  Padilla  Sisters  (6) 
Bertrand  Hirsch  (7)  Tony 
Pastor  (8)  Emile  Cote 
Choristers  (9)  Charlie  Bar- 
net     (10)     Ray  MeKinley 
(II)  Russ  Morgan  (12) 
Gene  Krupa  (13)  Teddy 
Powell  (14)  Szath-Myri 
(15)  Ray  Herbeck  (161 
Johnny  Long  117)  Le  Ahn 
Sisters  (18)  Will  Bradley 
(19)  Gertrude  Niesen; 
(201  Dickson's  Melody  Mus- 

tangs (21)  Howard  Bar- 
low (221  Joe  Reichman 

(23)  The  Quintones. 

WINX,  Washington,  D.  C. 
W67C,  Chicago,  III. 
KWTO,  Springfield,  Mo. 
KBON,  Omaha,  Neb. 
WGTC,  Greenville, 
WGTM,  Wilson, 
WHIT,  New  Bern, 

N.  C 
N.  C 
N.  C 
WCKY WHBC,  Canton,  O 

C  i  n  c  i  n  n  a  t  i,  O.;  KWON 
Bartlesville,  Okla.;  WERC 
Erie,  Pa.;  WJPA,  Washing 
ton,  Pa.;  WSM,  Nashville 
Tenn.;  WSLS,  Roanoke,  Va. 
KIRO,  Seattle,  Wash. 

FUTURE  PLANS  WERE  MAPPED  for  CBS'  Church 
of  the  Air  at  a  recent  meeting  of  the  advisory  board 
at  CBS  headquarters  in  New  York.  Present  were 
(1  to  r)  :  Rev.  John  J.  McClafferty,  assistant  director, 
Division  of  Social  Action,  Catholic  Charities;  Rev. 
Theodore  F.  Savage,  D.D.,  executive  secretary.  Pres- 

bytery of  New  York;  Leon  Levine,  assistant  director 
of  education  and  religion  for  CBS;  Mrs.  Edward  T. 
Willson,  of  the  General  Council  of  the  Congregational 
and  Christian  Churches,  representing  the  Rev.  Douglas 
Horton,  D.  D.;  Rabbi  Jonah  B.  Wise,  LL.D.,  Central 
Synagogue  of  New  York;  Dr.  Emory  Ross,  general 

secretary  of  the  Foreign  Missions  Conference  of  North 
America;  Ruth  Lange,  CBS  broadcast  director  for  re- 

ligious programs;  Rev.  G.  Warfield  Hobbs,  D.D.,  sec- 
retary of  the  National  Council  of  the  Episcopal 

Church;  Dr,  Ralph  Stoody,  director  of  Methodist  In- 
formation, representing  Bishop  Francis  J.  McConnell 

of  the  Methodist  Church;  Russell  B.  Pettit,  represent- 
ing B.  Palmer  Lewis,  head  of  the  Christian  Science 

Committee  on  Publication  for  the  State  of  New  York; 
Lyman  Bryson,  CBS  director  of  education  and  re- 

ligion; Rev.  Ralph  H.  Long,  D.D.,  executive  director 
of  the  National  Lutheran  Council;  Douglas  Coulter, 
director  of  CBS  broadcasts. 

House  Probe 

(Continued  from  page  135) 

vised  more  effectively  to  undermine 
commercial  broadcasting  if  they 
had  been  "written  by  the  head  of 
the  magazine  association".  Yet  the 
Commission  is  bound  by  law,  he 
declared,  to  see  to  it  that  a  broader 
use  of  radio  is  obtained  in  the  pub- 

lic interest. 

Rep.  Hinshaw  asked  about  the 
ability  to  clear  time  for  speeches 
of  the  President  or  others  in  pub- 

lic life  if  the  rules  become  effec- 
tive. Judge  Burns  insisted  that  as 

a  practical  matter  it  would  be  im- 
possible to  arrange  networks  on 

split-second  schedules  as  now  is 
the  case.  Mr.  Hinshaw  paid  tribute 
to  radio's  fairness  in  allotting  time 
to  men  in  public  life,  pointing  out 
that  newspapers,  being  so  jammed 
with  other  material,  never  carry  a 

speech  that  runs  "more  than  a  min- 
ute in  length".  He  said  this  obser- 

vation was  that  the  only  way  to 
get  a  message  over  to  the  people  is 
via  radio. 

With  the  "ruthless  competition" 
that  would  come  through  outlawing 
of  option  time,  Judge  Burns  said, 
sustaining  programs  generally 
would  become  a  thing  of  the  past. 

It  would  become  "a  crazy  quilt" 

LANG -WORTH,  Inc. 

New  York,  N.  Y. 

setup,  he  said,  and  each  man  in 

public  life  would  have  to  have  "a 
radio  secretary". 

After  Judge  Burns  had  pointed 
out  that  radio  had  become  of  age 
and  that  it  was  not  beset  with  evils 
such  as  stock-jobbing.  Rep.  Mc- 
Granery  interposed,  "You  feel  that 
radio  is  entitled  to  long  pants  in- 

stead of  short  ones?" 
"Instead  of  no  pants  at  all," 

Judge  Burns  rejoined,  to  the  ac- 
companiment of  laughter. 

Parity  With  Press 
CBS  is  entirely  in  agreement 

with  the  Sanders  Bill  with  one  ex- 
ception, Mr.  Burns  said.  He  also 

advocated  the  philosophy  expound- 
ed by  Mr.  Paley  that  radio  should 

be  treated  on  a  parity  with  the 
press.  Regulations  should  be  limit- 

ed to  physical  problems,  he  de- 
clared. 

Judge  Burns  said  that  while  he 
favored  definite  divisions  of  the 
Commission,  he  would  rather  see 
different  agencies  altogether.  More- 

over, he  said  he  would  leave  it  to 
the  full  Commission  to  determine 
general  rules  but  rather  keep  each 
division  autonomous  in  that  repect. 
He  said  he  felt  a  public  utility- 
minded  regulator  could  not  easily 
departmentalize  the  work,  pointing 
out  that  broadcasting  does  not  fall 
in  the  public  utility  category  as  do 
telephone  and  telegraph  matters. 

Alluding  to  Section  7  of  the  Sand- 
ers Bill,  calling  for  reports  on  the 

series  of  controversial  policy  mat- 
ters, he  said  he  felt  Congress  should 

ask  the  Commission  to  supply  all 
of  them. 

Urging  Congress  to  set  up  a  "na- 
tional policy",  he  said  the  FCC  has 

not  shown  the  "administrative  hu- 
mility" needed  and  instead  of  try- 

ing to  get  its  instructions  from 
Congress,  has  gone  its  own  way 
through  arrogation  of  power  it 
thought  it  had. 

Bound  by  Decree 

Insisting  the  Commission  should 
receive  instructions  from  Congress 

as  to  what  is  the  "Congressional 
will"  on  these  controverted  mat- 

ters, he  said  the  FCC  on  the  other 

hand  has  found  these  "imaginary 
evils"  and  "ignored  Congress". 
Then  he  brought  another  volley  of 

laughter  when  he  observed,  "If  I 
were  a  Congressman,  I'd  be  rather 

sore  about  it." 
Again  attacking  the  FCC's  rules striking  at  affiliates,  rather  than 

directly  at  the  networks,  Judge 
Burns  said  that  the  FCC  has 

"bound  itself  by  a  decree"  to  refuse 
licenses  to  stations  which  enter  into 
contracts  with  networks  not  con- 

sistent with  the  rules.  "I  submit," 
he  said,  "that  is  not  according  to 

the  law." 

When  Rep.  Wolverton  alluded  to 
the  minute  adopted  by  the  Commis- 

sion following  the  network  appeals, 
in  which  it  said  in  effect  it  would 
not  take  action  against  any  station 
which  sought  to  litigate  the  rules. 
Judge  Burns  asserted  this  in  his 
judgment  was  simply  a  device  cal- 

culated by  the  Commission  to  help 
it  in  the  litigation  and  because  of 

the  "appearance  of  the  record".  He contended  that  was  negatived  by 
the  Commission's  motion  to  dismiss 
the  network  cases. 

Irrespective  of  the  outcome  of  the 
litigation.  Judge  Burns  argued  it 
was  the  responsibility  of  Congress 
to  establish  the  policy.  Otherwise, 

he  said,  the  FCC  can  undertake  "a 
general  roving  Commission".  He agreed  with  Reps.  McGranery  and 

Sanders  that  there  should  be  "a 
hearing  de  novo",  or  from  the  be- 

ginning, in  connection  with  new 
legislation. 

Urging  enactment  of  the  bar  as- 
sociation recommendations  regard- 

ing appellate  procedure.  Judge 
Burns  said  in  his  judgment  enact- 

ment of  the  Sanders  Bill  would  be 

a  long  step  in  the  right  direction. 
Answering  Rep.  Hinshaw,  he  said 
he  thought  there  should  be  an  en- 

tirely new  statute,  but  that  the 
Sanders  Bill  should  get  right  of 
way. 

FCC  is  Divided 

CBS  did  not  appear  before  the 
Committee  to  ask  any  special  privi- 

leges, he  said.  It  simply  asked  that 
Congress  prescribe  the  limits  to 
which  the  Commission  can  go.  The 
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FCC  itself,  he  pointed  out,  is  di- 
vided on  its  powers.  Reiterating 

that  the  proper  course  was  for  the 
Commission  to  report  to  Congress 
for  instructions  in  the  form  of  an 
amendment  to  the  law,  he  said  that 
apparently  such  a  course  was  "dis- 

tasteful to  Mr.  Fly"  and  that  he 
preferred  to  issue  regulations  which 
he  claimed  would  stabilize  the  in- 

dustry. He  said  that  when  notice 
of  intention  to  cancel  the  contracts 
came  from  affiliated  stations  and 
court  review  was  sought  by  the  net- 

works, the  Commission  objected  to 
having  its  powers  tested  and  inter- 

posed "the  most  technical  of  objec- 
'  tions". 

He  said  MBS  could  not  claim  to 
be  an  injured  party,  since  it  was 
shown  that  it  has  developed  both 
in  revenue  and  in  number  of  affili- 

ates at  a  swifter  pace  than  have 
the  other  networks.  He  admitted, 
however,  that  its  affiliates  general- 

ly were  not  of  comparable  size  nor 
was  the  dollar  volume  comparable. 
He  said  he  felt  MBS  did  not  need 
"intervention"  of  the  FCC  to  aid 
its  development. 

Rep.  McGranery  observed  that 
something  "more  vicious"  than  any 
existing  practice  might  grow  up 
through  "secret  arrangements  for 
time  options",  if  the  regulations 
are  invoked.  He  felt  exclusively 
created  good  order  in  the  industry. 
When  Rep.  Sanders  expressed 

amazement  over  the  off-hand  way 
in  which  industry  spokesmen  seemed 
to  support  "licensing  of  networks", 
Judge  Burns  alluded  to  the  extra- 

ordinary situation  with  which  CBS 
was  faced.  Under  the  rules,  it  was 
regarded  as  a  "sort  of  outlaw"  and 
that  rather  than  have  the  FCC  deal 

in  a  "back-handed,  indirect  way" 
with  networks  through  punishment 
of  affiliates,  he  said  his  company 
had  decided  on  the  licensing  policy. 
If,  on  the  other  hand,  the  Paley 
philosophy  of  parity  with  the  press 
and  of  limiting  of  regulation  to 
physical  aspects  is  approved,  he 
said  licensing  would  become  un- 
necessary. 

Utility  Possibility 

Rep.  Brown  alluded  to  the  recent 
action  of  the  Associated  Press  in 
changing  its  by-laws  because  the 
Dept.  of  Justice  felt  it  might  be 

MAKING  THE  SPONSOR  LIKE  IT 

Dealers  and  Salesmen  Should  Be  Taught  to 

 Be  Enthused  Over  Radio  Campaigns  

In 

It's 
Warner  Brothers* 

KFWB 

980  KUocycles 

5000  Watts  -  Day  and  Night 

National  Representatives 
William  G.  Rambeau  Co. 

By  GEORGE  L.  MOSKOVICS 
Sales  Promotion  Director, 

CBS  Pacific  Network 

RADIO  as  an  advertising  medium 
must  stand  or  fall  by  the  amount 
of  interest  accorded  it.  That  inter- 

est should  come  not  only  from  the 
listening  audience.  It  must  be  dis- 

played too  by  the  firms  and  men 
who  profit  from  commercial  broad- 

casting— the  sponsor  and  his  or- 
ganization personnel. 

Therefore,  radio,  to  do  a  good 
selling  job  should  be  equipped  with 

a  merchandising  "hook",  not  only for  the  censumer  but  for  the  dealer 
and  sales  force  as  well.  There  must 
be  a  stimulus,  an  uplift.  These 
dealers  and  salesmen  must  have 
more  than  just  another  program 
thrown  at  them. 

Trade  Education 

With  these  basic  thoughts  in 
mind,  when  KNX,  Hollywood,  be- 

came an  outlet  of  CBS  in  1937, 
we  went  about  looking  for  a  way 
to  arouse  that  personal  enthusiasm, 
and  hit  upon  an  idea.  We  call  it 
"trade  education".  Since  instituted, 
it  has  proven  a  major  contribution 
to  the  outstanding  success  of  KNX, 
building  goodwill  and  adding  profit 
to  our  organization. 

freezing  out  service  to  newspaper 
members.  He  asked  whether  the 
networks  had  ever  thought  about 
the  possibility  that  they  would  be 
"compelled  to  supply  service  to  any 
station".  Then  he  observed  that  the 
next  step  might  be  to  make  broad- 

casting a  public  utility  with  guar- 
antee of  profits  and  fixing  of  rates. 

Judge  Burns  said  there  was  no 
question  that  such  a  requirement 
inevitably  would  result  in  radio  be- 

coming subject  to  common  carrier 
requirements.  He  pointed  out,  how- 

ever, that  both  NBC  and  CBS  now 
are  in  litigation  under  the  anti- 

trust laws. 

Rep.  Hinshaw  asked  about  de- 
velopment of  prierity  allocations 

and  inquired  whether  Judge  Burns 
had  any  ideas  on  how  they  could  be 
handled.  Beyond  observing  that  he 
felt  this  problem  could  be  handled 
administratively.  Judge  Burns  com- 

mented simply  that  he  would  be 
shocked  if  there  developed  any  sort 
of  discrimination  in  this  sphere  as 
a  wartime  measure. 

Prior  to  recessing  the  hearings 
until  May  19,  Chairman  Lea  ob- 

served that  Judge  Burns  had  failed 
to  follow  the  custom  of  giving  his 
background  and  experience,  prob- 

ably because  he  was  "too  modest". 
He  then  explained  that  Judge 
Burns  for  three  years  had  been  a 
Supreme  Court  justice  in  Massa- 

chusetts and  was  the  first  general 
counsel  of  the  SEC,  serving  from 
1934  to  1937.  In  1937  he  served  as 
special  counsel  for  the  Maritime 
Commission  and  since  then  has 
been  practicing  law. 

By  "trade  education"  I  mean  the 
selling  educational  program  which 
has  brought  thousands  of  salesmen, 
jobbers  and  dealers  into  our  studios 

to  learn  what  their  firm's  respec- 
tive radio  programs  are  doing  to 

help  build  consumer  response. 
Many  a  dealer  and  salesman  who 
came  to  these  meetings  were  dubi- 

ous. But  those  same  "doubting 
Thomases"  went  away  sold,  en- 

thused on  the  advertising  job  radio 
is  doing  for  them. 

Meeting  Isn't  Costly 
There  is  nothing  elaborate  about 

an  educational  sales  meeting.  It 
isn't  costly,  yet  it  pays  big  divi- 

dends. Usually  held  just  prior  to 
the  initial  broadcast  of  the  spon- 

sor's show,  it  is  styled  to  meet  the 
needs  of  the  moment.  With  slight 
variations,  a  meeting  usually  in- 

cludes (1)  an  entertaining  infor- 
mal reception  for  the  sales  staff 

of  the  sponsor;  (2)  a  preview  of 
the  program,  with  a  general  intro- 

duction to  the  talent;  (3)  pep  talks 
by  the  sponsor  or  his  sales  manag- 

er, with  CBS  Pacific  Coast  execu- 
tives on  hand  to  discuss  such  vital 

points  as  the  size  of  radio,  the 
number  of  radio  families  and  the 
listening  habits  of  the  audience. 

Especially  interesting  to  sales- 
men is  the  reason  their  firm  se- 

lected the  particular  type  of  pro- 
gram to  do  its  selling  job.  If,  for 

instance,  a  mystery  show  was  the 
choice,  salesmen  are  given  statis- 

tical figures  showing  the  impor- 
tance of  that  type  of  program  on 

the  air  today.  Finally  they  are  told 
why  KNX  was  selected  as  their 
station. 

Belief  in  Radio 

We  must  at  all  times  remember 
that,  what  has  become  every  day 
work  to  us  in  the  broadcasting  in- 

dustry, is  still  a  new,  vital  and 
glamorous  world  to  men  and  women 
in  more  prosaic  lines  of  activity. 
This  "trade  contact"  procedure  not 
only  builds  up  enthusiasm  for  the 
campaign  to  follow,  but  it  also 
builds  up  belief  in  the  medium  of 
radio.  Once  convinced  of  the  im- 

portance of  radio  as  an  advertising 
medium,  these  sales  executives,  in 
their  enthusiasm,  carry  the  news  to 
others  in  the  field.  The  result  is  a 
general  campaign  in  favor  of  our 
station.  We  have  found  this  by 
actual  check. 

While  there  are  wide  differences 
in  the  type  of  meetings  that  are 
possible  under  this  method  of  mer- 

chandising, I  do  not  know  of  a 
more  potent  method  of  economical 
promotion  now  open  to  even  the 
smallest  of  stations.  Thus  far  in 
1942,  we  have  played  host  to  better 
than  5,700  dealers  and  salesmen. 
With  an  increase  of  108%  in  KNX 
gross  billings  since  1937,  it  is  our 
belief  that  these  educational  ses- 

sions have  done  much  to  make 
this  possible. 

Don't  pass  up  a  good 

market  just  because  it's 
a  big  market!  KSL 
covers  all  of  the  Inter- 
mountain  West  and 

what's  more  knows 

how  to  keep  it's  west- erners listening  .  .  . 

KSL  listener  response 
for  one  month  alone 

came  from  86%  of  all 
counties  in  11  big 

western  states. 

.    .    .    Ask  Petryl 
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703  Stations  Sign 

Contracts  of  BMI 

Copyright    Signatures  Easily 
Ahead  of  Pace  Last  Year 

BROADCAST  MUSIC  Inc.  passed 
the  700-mark  last  Thursday  when 
Carl  Haverlin,  vice-president  in 
charge  of  station  relations  for  the 
industry-owned  music  rights  or- 

ganization, announced  that  703  sta- 
tions had  signed  the  new  eight-year 

BMI  contracts. 
Pointing  to  this  achievement  as 

concrete  proof  of  the  unanimity 
and  solidarity  of  the  broadcasting 
industry's  support  of  BMI,  Mr. 
Haverlin  compared  this  record  of 
703  station  licensees  since  March 
11,  a  period  of  less  than  two 
months,  with  the  fact  that  in  1941 
BMI  secured  its  701st  station  li- 

cense on  Sept.  14. 

Network  Pacts 

In  addition  to  the  703  individual 
station  contracts,  BMI  has  con- 

tracted with  14  national  and  re- 
gional networks,  Mr.  Haverlin  re- 

ported, adding  that  of  the  entire 
lot  BMI  has  issued  only  eight  per 
program  licenses.  Preliminary 
studies  of  responses  from  about  650 
stations  to  a  BMI  questionnaire 
about  their  music  performance  ar- 

rangements indicate  that  only 
about  a  third  of  the  stations  have 
taken  out  the  ASCAP  blanket  li- 
censes. 

Of  the  remainder,  about  two- 
fifths  have  no  ASCAP  licenses  of 

coven 

DETROIT 

AREA 

BETTCIt 

with 

CKIUI 

IF  YOU  SELL  THE  DETROIT  AREA  you  ought  to 

get  the  facts  on  CKLW.  This  heads-up  outfit  is 

right  in  "the  middle  of  things"  at  800  k.c. — with 
complete  coverage  of  this  rich  defense  market. 

5,000  Watts  Day  and  Night 
MUTUAL  BROADCASTING  SYSTEM 

STARS  OF  THE  WEEKEND  fail  to  fluster  Manager  John  Rivers  (right), 
of  WCSC,  Charleston,  S.  C,  in  the  WCSC  coverage  of  the  Southern 
premiere  of  "Reap  The  Wild  Wind",  which  included  two  broadcasts  from 
a  Junior  League  Ball  in  celebration  of  the  event,  one  of  which  was  fed 
to  the  Dixie  network  of  CBS.  Equally  unflustered  by  presence  of  (left 
center)  Paulette  Goddard  and  Martha  O'Driscoll  is  Charles  McMahon, 
m.c.  for  premiere.  Russ  Long,  Mel  Austin  and  Willard  Scholz,  WCSC 
staff  announcers,  also  took  part  in  the  interviewing  before  the  Cecil  B, 
deMille  30th  anniversary  picture  was  turned  on  the  screen. 

any  kind,  while  the  balance  of  the 
stations  answering  the  question- 

naire have  taken  out  per  program 

licenses,  or  a  combination  of  blan- 
ket and  per  program,  or  have  taken 

licenses  only  for  either  commercial 
or  sustaining  performances  but  not 
for  both. 

The  questionnaire,  it  was  re- 
ported, was  sent  to  the  more  than 

750  stations  which  have  had  BMI 
licenses.  The  replies  indicate  that 
by  creating  and  supporting  BMI 
the  broadcasting  industry  has  se- 

cured savings  in  the  cost  of  music 
substantially  in  excess  of  original 
estimates.  When  applied  to  the  en- 

tire broadcasting  industry,  the  re- 
sponse to  date  indicates  that 

ASCAP's  income  from  radio  this 
year  will  not  exceed  $3,000,000. 

In  addition,  the  nation's  broad- 
casters will  expend  about  $1,200,- 

000  for  the  continued  support  of 
BMI.  The  total,  slightly  over  $4,- 
000,000,  represents  a  considerable 
saving  from  the  payments  which 
would  have  been  made  to  ASCAP 
alone  under  the  old  ASCAP  con- 

tracts calling  for  5%  of  gross  in- 
come plus  sustaining  license  fees. 

ASCAP  Seeks  Appeal 

ASCAP  has  applied  to  the  Appel- 
late Division  of  the  New  York  Su- 

preme Court  for  leave  to  go  to  the 
Court  of  Appeals  with  its  motion 
for  dismissal  of  the  BMI-Marks 
suit,  following  a  denial  from  the 
Appellate  Division  which  upheld 
the  ruling  of  the  lower  court 
[Broadcasting,  May  4].  ASCAP 
has  been  granted  a  stay  from  an- 

swering the  plaintiff's  charges pending  decision  on  its  application. 

AFRA  Pacts 

AMERICAN  Federation  of  Radio 
Artists  reported  last  week  it  had 
negotiated  a  contract  with  WE  EI, 
Boston,  and  renewal  contracts  with 
WINS,  New  York,  and  WKAT, 
Miami.  WEEI  contract  was  de- 

scribed as  similar  to  the  AFRA 
contracts  with  other  CBS  M&O  sta- 

tions. The  renewal  contracts  are 
about  the  same  as  before  except  for 
certain  wage  increases. 

OPUM  CHEMICAL  Co.,  New  York 
(Dioxygen  Cream),  has  started  using 
three  quarter-hour  periods  weekly  on 
Art  Green's  Magic  Carpet,  hour  pro- 

gram of  recorded  dance  music  heard 
six-times  weekly  on  WMOA,  New 
York,  on  a  participating  basis. 

Toscanini  Returns 
TOSCANINI  will  return  to  conduct 
the  NBC  Symphony  Orchestra  on 
the  BLUE  beginning  Oct.  31.  He 
will  conduct  12  of  the  24  Saturday 
night  broadcasts  and  Stokowski 
will  handle  the  other  half  of  the 
schedule,  according  to  a  joint  an- 

nouncement by  Frank  Mullen,  NBC 
vice-president  and  general  manag- 

er, and  Mark  Woods,  BLUE  presi- 
dent. In  addition  the  program  will 

be  shortwaved. 

HOIOS  'EM  AT  HOME  ̂  

WBNS 

CEMXtSAL  OHIO'S OMLV  CBS  OUTLET 

MAN  OR  us 
7 
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Espionage  Themes 

Allowed   by  Blue 
BREAKING  a  precedent  of  long- 

standing, the  Blue  network  has 
adopted  a  general  policy  of  ac- 

ceptance of  espionage  and  sabo- 
tage themes  in  commercial  and 

sustaining  shows  if  the  scripts  fol- 
low eight  standards,  formulated  by 

Dorothy  Ann  Kemble,  Blue  con- 
tinuity acceptance  editor.  First 

program  on  the  Blue  to  incorporate 
a  spy  theme  is  Alias  John  Freedom, 
with  a  ?iero  who  works  under  cover 
freeing  victims  from  invading 
armies. 

No  program  will  be  accepted  that 
might  tend  to  undermine  confidence 
of  the  American  people  in  the  Gov- 

ernment, the  war  effort  or  in  the 
fighting  forces,  the  Blue  stated, 
adding  that  another  standard  in 
reviewing  scripts  forbids  the  out- 

lining of  any  method  of  espionage 
or  sabotage  which  might  prove  of 
aid  to  fifth  columnists. 

Dramatic  scenes  that  depend  on 
real  places  or  things  for  develop- 
n>ent  of  plot  are  banned,  as  well  as 
dramatization  of  the  horrors  of 

combat,  the  use  of  "alarming  ma- 
terial, such  as  the  bombing  of  civil- 

ians" and  "plots  drawn  from  actual 
incidents,  easily  recognizable,  such 
as  the  Normandie  fire,"  now  under 
investigation  by  Government  agen- 
cies. 

Other  regulations  adopted  by  the 
Blue  confine  acceptance  of  scripts 
to  specific  complete  broadcasts  of 
quarter-hour  or  half -hour  duration, 
to  prevent  "cliff-hanging"  episodes, and  the  clearance  of  material  with 
any  Government  agency  referred  to 
or  involved  in  the  script. 
NBC  has  not  relaxed  its  general 

policy  barring  spy  series,  accord- 
ing to  Edward  R.  Hitz,  assistant 

to  Roy  C.  Witmer,  NBC  vice-presi- 
dent in  charge  of  sales.  One  excep- 
tion was  made,  however,  last 

Wednesday  night  when  NBC  al- 
lowed Bristol-Myers  Co.,  New  York 

(Vitalis) ,  to  present  a  dramatiza- 
tion of  fifth  columnist  activity  in 

"The  Case  of  the  Whispered  Word" 
on  the  Mr.  District  Attorney  pro- 

gram. Pedlar  &  Ryan,  New  York, 
handles  the  Vitalis  account. 

TRY 

AUDIENCE  OF 

WFBL 

SYRACUSE,  NEW  YORK 
FREE  &  PETERS,  NATIONAL  REPRESENTATIVES 

VINCENT  RICHARD  SMITH 

OPERATING  on  the  t
heory that  an  advertising  medium 

is  only  as  good  as  the  re- 
sults it  produces  for  adver- 

tisers, Dick  Smith,  partner  and 
timebuyer  of  Smith  &  Bull  Adv. 
Agency,  Los  Angeles,  maintains 
that  only  through  a  wide  experi- 

ence in  timebuying  over  every 
classification  of  radio  station  and 
every  type  of  publication  can  a 
thorough  knowledge  of  media  be 
gained.  Appreciating  the  power 
and  coverage  of  major  stations, 
Smith  never  discounts  the  ability 
of  minors  to  get  results  on  the 
dollar-for-dollar  basis. 

With  these  theories  he  joined 
Frank  Bull,  well-known  West 
Coast  sportscaster,  in  forming  the 
firm  of  Smith  &  Bull  Adv.  Agency 
in  1939.  He  has  since  successfully 
bought  time  for  such  well  known 
accounts  as  National  Funding 
Corp.  (finances)  ;  Seaboard  Fi- 

nance Co.  (loans)  ;  Master  Photo 
Finishers  Assn.  (photo  developing, 
finishing)  ;  Zesto  Bottling  Co.,  (bev- 

erages) ;  Samaritan  Institution 
(treatments  for  alcoholism)  ;  Bible 
Institute  (religious) ;  Oregon  Prop- 

erties Inc.  (real  estate). 
Born  in  New  York  (iity  41  years 

ago,  Vincent  Richard  Smith  went 
West  in  1915.  attending  Pasadena 
(Cal.)  High  School  where  he 
played  football  and  baseball.  At  16 
he  joined  the  Navy,  and  before  re- 

ceiving his  honorable  discharge  at 
close  of  the  World  War  was  a 
Quartermaster.  Returning  to  Pasa- 

dena in  1919  he  became  an  advertis- 
ing salesman  and  later  automobile 

editor  of  the  Pasadena  Post,  from 
which  he  resigned  in  1924  to  enter 
the  real  estate  business. 

Radio  became  his  interest  in 
early  1926  when  he  joined  the  com- 

mercial department  of  KGFH 
(now  non-existent),  in  Glendale, 
Cal.  Remaining  with  that  station 
for  three  years,  he  resigned  to 
become  account  executive  of  a  Los 

'V  By  Godfrey 

TO  PROMOTE  civilian  coopera- 
tion in  war  needs,  Arthur  Godfery, 

is  forming  an  organization  called 
"Victory  Volunteers"  through  his 
thrice  weekly  CBS  program  Vic- 

tory Begins  at  Home,  which  covers 
covers  the  Government's  war  ac- tivities to  the  lives  of  consumers. 
Purpose  of  the  organization,  whose 
insignia  is  a  double  "V,"  is  to  form 
an  active  group  to  cooperate  with 
the  Government  in  ration  problems; 
to  pledge  itself  to  drive  automo- 

biles only  when  necessary;  to  as- 
sign 10%  of  its  income  to  the  pur- 

chase of  war  bonds  and  to  urge 
people  to  talk  less  about  news  of 
value  to  the  enemy. 

HERBERT  CARLBORG,  formerly 
with  the  Detroit  office  of  Radio  Sales. 
CBS  subsidiary,  has  been  transferred 
to  the  New  York  office  of  Radio  Sales 
as  an  account  executive. 

Angeles  sales  organization  then  as- sociated with  KMTR  KMPC  and 
KMIC  (now  KRKD).  It  was  in 
1939  that  he  joined  Allied  Adv. 
Agencies  Inc.,  Los  Angeles,  as  vice- 
president  and  account  executive. 
He  left  that  firm  after  two  years  to 
join  forces  with  Frank  Bull. 

Operating  from  his  Los  Angeles 
headquarters  he  contacts  stations 
directly  by  frequent  trips  through- 

out the  West.  An  all-around  sports 
enthusiast,  he  considers  golf  and 
yachting  as  favorites.  He  is  active 
in  the  Lakeside  and  Wilshire  coun- 

try clubs  and  a  member  of  the  U.  S. 
Coast  Guard  Auxiliary.  The  Smiths 
live  on  what  he  terms  a  "city  guy's ranch"  in  Encino,  Cal. 

Godfrey  WABC  Series 

Is  Used  by  11  Sponsors 

ARTHUR  GODFREY'S  75-minute 
early  morning  program  on  WABC, 
New  York,  now  has  11  participat- 

ing sponsors,  after  one  year  on  the 
air,  according  to  a  large-size  bro- 

chure released  by  the  station.  God- 
frey's program  of  news,  recordings, 

comments  and  guest  personalities, 
heard  6:30-7:45  a.m.,  six  times 
weekly,  started  April  29,  1941. 
Sponsors  are:  B.  C.  Remedy  Co., 
Durham,  N.  C.  (headache  pow- 

ders) ;  Barbasol  Co.,  Indianapolis 
(shaving  cream)  ;  Eaton  Paper 
Corp.,  Pittsfield,  Mass.  (writing 
paper)  ;  Griffin  Mfg.  Corp.,  Brook- 

lyn (shoe  polish)  ;  Illinois  Meat 
Co.,  Chicago  (canned  meat) ;  Lehn 
&  Fink  Prod.  Corps.,  New  York 
(drugs  and  cosmetics)  ;  Manhattan 
Soap  Co.,  New  York  (Sweetheart 
Toilet  Soap;  soap  flakes);  Mutual 
Benefit  Health  &  Accident  Ass'n., 
Newark;  Pepsi-Cola  Co.,  New 
York;  O'Sullivan  Rubber  Co.,  Win- chester, Va.  (rubber  heels,  soles)  ; 
Waste  Paper  Consuming  Indus- tries. 

Haley  Joins  Army 
ANDREW  G.  HALEY,  Washing- 

ton radio  attorney  in  the  firm  of 
Porter  &  Haley,  has  entered  the 
Army  as  a  major  and  is  now  sta- 

tioned in  the  Judge  Advocate  Gen- 
eral's Department.  Mr.  Haley  at 

one  time  was  on  the  legal  staff  of 
the  FCC,  resigning  several  years 
ago  to  become  partner  of  George 
B.  Porter,  former  assistant  gen- 

eral counsel  of  the  FCC,  in  private 
practice.  Firm  is  continuing  un- der Mr.  Porter  as  Porter  &  Haley. 

THERE  MUST  BE  A  REASON! 

Since  the  first  of  the  year  WCOP  has  been 

breaking  all  previous  sales  records — week 
after  week — and  NOW,  more  advertisers  are 

using  WCOP  than  at  any  other  time  in  its 
history. 

Call  any 

HEADLEY-REED 
office 

for  further  information 

itieop 

MASSACHUSETTS  BROADCASTING  CORP. 
COPLEY-PLAZA  HOTEL    BOSTON,  MASS. 

mmy  "star  salesman ^^-^^ 
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WPB  Power  Order 

(Continued  from  page  21) 

istrators  will  take  into  considera- 
tion the  area  covered  by  the  sta- 
tion. If  there  is  only  one  station  in 

a  given  community,  he  felt  it  would 
not  be  affected  by  a  power  short- 
age. 

Moreover,  Mr.  Falck  pointed  out 
that  since  most  stations  do  not 
operate  on  a  24-hour  basis,  he  did 
not  feel  that  radio  would  be  affect- 

ed in  any  way  comparable  to  other 
non-defense  users  of  power,  except 
in  extreme  emergencies. 

A  different,  and  somewhat  novel, 
view  of  the  WPB  order  came  from 
the  Federal  Power  Commission, 
which  during  normal  times  controls 
power  in  interstate  commerce.  An 
official  stated  he  did  not  feel  the 
order  would  affect  existing  broad- 

cast facilities  but  he  thought  it 
would  knock  out  use  of  power  for 
any  new  facilities.  This  official  said 
the  order  was  issued  to  forestall 

any  kickbacks  when  an  "extreme 
emergency  might  arise"  and  that  it 
would  apply  mostly  to  unnecessary 
uses  of  power  such  as  for  store  win- 

dow lighting,  displays,  neon  lights, 
outdoor  signs,  billboards,  and  such. 

The  Power  Commission  official  re- 
called that  when  the  power  short- 

age developed  in  the  Southeast  last 
year,  there  was  no  cut-off  of  broad- 

cast stations.  Only  those  lighting 
uses  in  the  unnecessary  category 
were  curtailed,  he  said.  Heretofore, 
the  Power  Commission  repeatedly 
has  indicated  that  broadcasting  is 
regarded  as  a  necessary  service, 
albeit  not  an  essential  one  within 
the  technical  meaning  of  the  war 

program. 
Appeals  Can  Be  Made 

Leighton  H.  Peebles,  chief  of  the 
WPB  Radio  Branch,  asserted  that 
the  order,  as  now  written,  obvious- 

ly would  strike  radio  hard,  particu- 
larly in  areas  where  power  short- 

ages develop.  He  pointed  out,  how- 
ever, that  appeals  to  WPB  are 

always  in  order  and  that  while  ra- 
dio has  not  been  recognized  as  an 

essential  service  within  the  strict 

war  meaning,  it  nevertheless  is  re- 
garded as  a  necessary  one.  That  is 

the  reason  broadcasting  has  been 
given  an  A-3  priority  rating  on  re- 

365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

IRONING-OUT  KINKS  in  the  new  Songs 
by  Dinah  Shore  on  104  BLUE  stations  for 
Bristol-Myers  Co.  (Mum),  are  (1  to  r),  Tru- 

man Bradley,  announcer;  Gordon  Jenkins, 
musical  director  of  the  series;  Dinah  Shore, 
vocalist  and  star;  William  Lawrence,  Holly- 

wood production  manager  of  Pedlar  &  Ryan, 
agency  servicing  the  account.  Looking  on 
(standing)  is  Walter  Johnson,  who  is  radio 
director  of  MCA.  The  program  is  heard 
Friday,  9:30-9:45  p.m.  (EWT). 

Senate  Eliminates 

Ouster  of  Watson 

Appropriation  Rider  Viewed 
4s  Being  Discriminatory 

BECAUSE  of  an  evident  legisla- 
tive slip-up,  the  services  of  Dr. 

Goodwin  Watson  as  chief  analyst 
of  the  FCC  Foreign  Broadcast 
Monitoring  Service  may  not  be  sev- 

ered by  Congressional  action. 
Dr.  Watson  has  been  the  subject 

of  Congressional  attack  for  alleged 
Communist-front  activities,  prin- 

cipally resulting  from  iavestiga- 
tions  of  the  Dies  Committee. 

A  proposal,  included  in  the  In- 
dependent Offices  Appropriation  Bill 

by  the  House  Appropriations  Com- 
mittee and  approved  by  the  Senate 

Appropriations  Committee  that  Dr. 
Watson's  salary  could  not  be  paid 
from  FCC  funds  for  1943,  was 
stricken  from  the  bill  last  Wednes- 

day by  Senate  vote. 
Sen.  Barkley  (D-Ky.)  led  the  at- 

placement  and  repair  materials. 
Mr.  Peebles  also  was  confident 

that  WPB  would  be  loath  to  ration 
power  if  there  is  only  one  station 
in  a  community  and  where  areas 
would  be  deprived  of  broadcast 
service.  He  felt  certain  that  even 
if  the  order  is  not  changed  to  ex- 

empt broadcasting,  special  dispen- 
sation will  be  given. 

"Crime  doesn't  pay! 
Get  it  honest  on  KXOK, 

St.  Louis" 

630  KC.    5000  WATTS 
BLUE  NETWORK 

tack  on  the  House  rider  stating 
that  "a  matter  of  principle  is  in- 

volved as  to  legislative  propriety 

and  the  justice  to  which  an  Amer- 
ican is  entitled  at  the  hands  of 

the  legislative  branch  of  the  Gov- 

ernment." 
The  Senator  qualified  his  state- 

ment to  the  effect  that  "my  action 
in  seeking  to  strike  out  this  lan- 

guage is  not  in  any  way  to  be  in- 
terpreted as  an  approval  of  the 

views  expressed  by  Dr.  Watson,  or 
of  his  original  appointment  to  the 

position  which  he  now  holds."  He 
added  that  "Senators  who  will  vote 
against  this  provision  are  in  the 

same  attitude." Sen.  Murdock  (D-Utah),  who  fol- 
lowed Senator  Barkley  on  the  floor 

asked:  "Is  there  not  on  the  statute 
books  genesral  legislation  which 
prohibits  the  payment  of  any  money 
appropriated  by  Congress  to  any 
person  who  advocates  the  over- 

throw of  our  Government?"  He 
then  advocated  that  the  provision  be 

stricken  from  the  bill  since  "to  in- 
clude such  language  in  this  bill  is 

in  direct  conflict  with  it,  and  a 

violation  of  it." Senate  Group  Suggested 

The  motion  was  agreed  to  and 
at  the  suggestion  of  Sen.  McKellar 
(D-Tenn.),  member  of  the  Senate 
Appropriations  Committee,  it  was 
advocated  that  conferees  be  ap- 

pointed to  meet  with  the  House  on 
the  matter.  Senators  Glass,  Rus- 

sell, Truman,  Green,  McKellar, 
Nye  and  White  were  chosen  to  rep- 

resent the  Senate. 
It  was  indicated  in  Congression- 
al circles  that  Dr.  Watson  may 

be  asked  to  appear  before  a  special 

investigating  group  on  anti-Ameri- can activities  which  is  said  to  be  in 
the  process  of  organization  with 
Attorney  General  Biddle  as  head. 

RADIO  &  Radar  Branch  has  been  or- 
ganized in  the  War  Production  Board 

with  Ray  C.  Ellis  in  charge.  Ellis  was 
formerly  in  charge  of  this  work  in  the 
Ordnance  Branch  but  now  is  respon- 

sible to  Harold  E.  Talbott,  deputy  di- 
rector in  the  Production  Division. 
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Batt  Slated  to  Address 

Chicago   RMA  Meeting 
FEATURED  speaker  of  the  18th 
annual  and  wartime  convention  of 
the  Radio  Manufacturers  Assn. 
June  9  at  the  Stevens  Hotel,  Chi- 

cago, will  be  William  L.  Batt,  di- 
rector of  the  materials  division  and 

chief  aide  to  Chairman  Donald 
Nelson  of  the  WPB.  Mr.  Batt  will 
address  the  annual  membership 
luncheon  with  a  special  message  on 
the  industry's  war  production  pro- 
gram. 
RMA  members  at  the  session 

will  also  vote  on  a  proposal,  recom- 
mended by  the  executive  committee 

and  board  of  directors  at  a  recent 
meeting  in  Washington,  setting  up 
a  new  transmitter  division.  The 
new  branch  would  be  aimed  to  ex- 

pand RMA  war  services  and  ac- 
tivities in  that  category.  A  special 

organization  meeting  for  the  trans- 
mitter division  will  be  presided 

over  by  Dr.  W.  R.  G.  Baker,  of 
General  Electric,  chairman  of  the 
RMA  engineering  department.  Sev- 

eral other  meetings  of  RMA  com- 
mittees are  scheduled. 

Tenative  plans  for  a  meeting  of 
the  National  Radio  Parts  Distribu- 

tors Assn.  are  being  made  by  its 
president,  George  D.  Barbey,  coin- 

cident with  the  RMA  convention. 
The  sessions  slated  for  June  7  or 
8,  would  replace  the  National  Parts 
Trade  Show  which  was  cancelled 

because  of  the  industry's  war  pro- duction program. 

Flava-Bake  Spots 
SEEMAN  BROTHERS,  New  York, 
has  started  its  second  current  cam- 

paign on  WABC,  New  York,  with 
a  participation  in  behalf  of  Flava- 
Bake  on  Adelaide  Hawley's  quarter- 
hour  program.  Woman's  Page  of 
the  Air,  heard  five  times  weekly. 
The  sponsor  also  presents  George 
Bryan's  quarter-hour  news  program 
six-times  weekly  on  behalf  of 
Kitchen  Magic.  J.  D.  Tarcher  &  Co., 
New  York,  handles  the  account. 

Bogert  Elected 
JOHN  L.  BOGERT,  formerly  vice- 
president  and  director  of  research 
of  Benton  &  Bowles,  New  York, 
has  been  elected  vice-president  in 
charge  of  research  and  development 
of  Standard  Brands,  New  York. 
James  S.  Adams  has  been  re-elected 
president  and  Harold  G.  Outright 
has  been  re-elected  vice-president, 
with  the  additional  duties  of  secre- 

tary and  treasurer. 

Brewery  Spots 
ATLANTIC  BREWING  Co.,  Chi- 

cago (Tavern  Pale  beer),  has 
started  a  total  of  60  one-minute 
announcements  weekly  for  13  weeks 
on  six  Chicago  stations:  WENR 
WBBM  WAIT  WHFC  WCFL 
WIND.  Agency  is  Weiss  &  Geller, 
Chicago. 

WESTINGHOUSE  RADIO  STATIONS  Inc 
SPEAKER'S  IDENTIFICATION  CADD 

To  the  Program  Supei 
Thii  will  introduce_ 
Wbo  is  to  jpeok  on  the  subjei 

Under  okiipices  of_ 

Dote  of  broodcoit 
Program  Monoger 

Ttie  Weitingtiouse  Stotion  on  wtiich  you  ore  to  oppeor, 
OS  o  guejt  speaker,  welcomes  you  with  the  sincere  hope 
thot  your  association  with  the  station  personnel  will  be 
o  pleosont  experience. 

We  ore  sure  thot  in  requesting  this  identiricotion  cord. 
we  pre 

■  sto 

,  from  unouthorized  speakers ss  to  our  microphones  for  su 
WISTINCHOUSI 

jn  and  thereby 

110  STATIONS  Inc 

SPEAKER'S  PASS  instituted  by 
Westinghouse  Radio  stations  which 
identifies  all  guest  speakers  sched- 

uled to  use  the  facilities.  Conceived 
by  Lee  B.  Wailes,  general  manager, 
it  is  designed  to  forestall  the  possi- 

bility of  unbidden  guests  or  last- 
minute  alternates  presenting  them- 

selves to  studio  attendants  unac- 
quainted with  the  scheduled  speak- 

er. Each  guest  on  a  program  is 
furnished  with  such  a  card  signed 
by  the  station's  program  manager. Effective  for  the  duration  this 
regulation  covers  KDKA,  Pitts- 

burgh; WBZ,  Boston;  W  B  Z  A, 
Springfield,  Mass.;  WOWO-WGL, 
Ft.  Wayne,  FM  stations  affiliated 
with  these  stations  and  the  inter- 

national shortwave  station,  WBOS, 
Boston. 

Sexof  KEX 

SECRET  BALLOT  by  repre- 
sentatives of  the  Army,  Navy 

and  Marines  named  Patsy 
Bauman,  singer  of  KGW- 
KEX,  Portland,  as  Miss  Mi- litia. Her  duties  under  this 
title  call  for  appearance  at 
most  service  functions  held  in 
and  around  Portland.  At  the 
same  time  she  will  continue 

her  appearance  on  KGW's Personality  Hour  and  the 
blue's  Granpappy  and  His 
Pals,  which  originates  at 
KEX. 

Tops  In  Bonds 
RADIO  is  credited  by  Indiana  for 
its  rank  as  the  first  State  to  sub- 

scribe its  May  quota  of  war  bonds, 
according  to  Louis  Carow,  publicity 
director  of  the  State's  war  savings 
staff.  To  aid  in  the  promotion  every 
station  in  the  State  is  believed  to 
have  cooperated  in  a  series  of  spe- cial MacArthur  Week  broadcasts. 
In  announcing  the  success  of  the 
first  month's  drive,  Eugene  Pul- liam,  chairman  of  the  Indiana  war 
savings  staff  and  owner  of  the 
WIRE,  Indianapolis,  credited  radio 
with  a  "magnificent  job". 

DON'T  LOOK  NOW,  BUT 

THERE'S  A  MESSAGE  FOR  YOU 

(AND  839  OTHER  BROADCASTERS ) 

ON  PAGE  31 

Whitney  to  Army 
ERNIE  WHITNEY,  radio  director 
of  Potts-Turnball  Adv.  Agency, 
Kansas  City,  has  resigned  to  enlist 
in  the  Army,  according  to  an  an- nouncement by  W.  J.  Krebs,  agency 
president,  who  said  Mr.  Whitney 
will  be  succeeded  by  Les  Combs, 
formerly  continuity  chief  of  WHB, 
Kansas  City.  Previous  to  his  agency 
work  Mr.  Whitney  was  a  writer 
and  sportscaster. 

No  Argument 
FOR  DIPLOMATIC  inter- 

ests, Street's  Departm.ent 
Store,  Tulsa,  sponsors  two  15- minute  Sunday  shows  titled 
Melody  for  Milady  and  Music Men  over  KVOO,  Tulsa. 

McCaw  Promoted 
J.  ELROY  McCAW,  operator  of 
KELA,  Centralia,  Wash.,  who  was 
commissioned  a  second  lieutenant 
in  the  Army  Air  Force  last  March 
and  assigned  to  the  Communica- 

tions Branch  in  Washington,  last 
week  was  promoted  to  rank  of  cap- 

tain. He  will  continue  his  present 
duties  at  Washington's  headquar- 

ters. Capt.  McCaw's  brother,  Rob- 
ert, has  joined  the  Army  Signal 

Corps  in  Seattle. 

WALB  Staff  Additions 
ADDITION  of  two  new  members  to 
the  staff  of  WALB,  Albany,  Ga.,  has 
been  announced  by  Georpe  R.  Clapp 
who  was  named  general  manager  April 
20.  A.  T.  Spies  was  appointed  regional 
advertising  director  and  Roger  Vann 
has  joined  the  announcing  staff.  John- 

ny Myers  of  the  announcing  staff  has 
been  appointed  publicity  director. 

GEORGE  DAVIS,  musical  director  of 
Help  Mate,  on  NBC,  is  the  author  of 
a  book  of  four  songs  titled  Songs  for 
a  New  World,  designed  to  interpret 
the  war  to  children.  The  songs  were 
introduced  on  the  air  recently.  In  ad- 

dition, an  article  by  him  on  the  value 
of  music  as  an  inspiration  to  children, 
particularly  in  time  of  war,  is  sched- uled for  the  September  True  Story. 

N.  J.  Copyright  Bill 
AN  ANTI-ASCAP  measure  introduced 
in  New  Jersey  Legislature  early  this 
year  has  been  reported  favorably  out 
of  committee  and  advanced  to  second 
reading  in  the  State  Senate  at  Trenton. 
Identified  as  Senate  Bill  110,  the 
measure  seeks  to  stop  formation  of 
combinations  to  control  performances 
of  copyrighted  vocal  or  instrumental 
musical  compositions  by  exacting  of 
license  fees. 

WENDELL  NILES,  Hollywood  an- 
nouncer, having  completed  a  narration 

assignment  on  an  MGM  short  featur- ing Bill  Tilden.  tennis  star,  has  been 
signed  to  do  the  voice  for  another 
sports  film. 

FANNIE  HURST,  novelist,  on  June 
1  will  start  a  quarter-hour  comment- ary program  on  the  BLUE,  Monday 
through  Friday  at  5  p.m. 

Worcester  has  money  to  spend.  The  industrial  wage  earner's 
envelope  contains  25%  more  than  it  did  a  year  ago  or  an 
average  of  well  above  $40  per  week. 

This  huge  industrial  Central  New  England  Market  keeps 

tuned  to  WTAG.  WTAG's  ratings  far  exceed  the  totals  of  all 
other  stations  combined  —  morning,  noon,  and  night.  Ask  for 
the  complete  details. 

When  yo
u  Say  T

ime- 

WTAG 

WORCESTER 

NBC  BASIC  RED  NETWORK 
EDWARD  PETRY  &  COMPANY,  NATIONAL  REPRESENTATIVE 
Owned  and  operated  by  The  Worcester  Telegram-Gazette 
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Radio  Executives  Club 

Picks  List  of  Nominees 

CANDIDATES  for  official  posi- 
tions with  the  Radio  Executives 

Club  of  New  York  during  its  1942- 
43  season  were  nominated  at  the 
May  6  meeting.  Art  Tolchin  of 
WHN,  New  York,  served  as  chair- 

man of  the  nominating  committee. 
No  meeting  will  be  held  May  13 
due  to  the  NAB  convention  in 
Cleveland  and  the  final  conclave 
of  the  year  will  be  held  May  20 
when  officers  will  be  elected. 
Nominated  for  president  were 

Tom  Lynch,  Wm.  Esty  &  Co.,  Bill 
Maillefert,  Compton  Adv.,  and  Mur- 

ray Grabhorn,  general  sales  manag- 
er of  BLUE  M  &  0  stations;  vice- 

president,  Linnea  Nelson,  J.  Wal- 
ter Thompson  Co.,  and  Helen 

Thomas  of  Spot  Broadcasting; 
treasurer,  Peggy  Stone,  of  Spot 
Sales,  re-nominated.  John  Hymes, 
Lord  &  Thomas,  current  president, 
automatically  becomes  an  executive 
vice-president  along  with  Arthur 
Sinsheimer,  Peck  Adv.,  and  Al 
Taranto,  Ted  Bates  Inc.  Secretary 
nominations  were  Bevo  Middleton, 
Radio  Sales  and  Paul  Frank,  Weed 
&  Co. 

FREE  AND  PETERS  CELEBRATES 

Regular  Firm  Marks  a  Decade  of  Spot 

 Activity  With  Quiet  Observance  

Bisque  Quits  Phil  Lord 
BRICE  DISQUE  Jr.  has  resigned 
from  Phillips  H.  Lord,  New  York  pro- 

duction firm,  where  he  served  for  three 
years  as  script  editor,  to  enter  the 
freelance  field  as  script  writer  and  pro- 

ducer. He  has  written  a  new  show  For 
Valor,  dramatizations  of  the  stories  of 
American  who  have  won  the  Congres- 

sional Medal  of  Honor,  and  is  writing 
independently    for    several  agencies. 

MOUNTAINOUS  BOUQUET  from  the  staff  and  congratulations  from 
radio  folks  he's  met  in  the  last  decade  seem  mighty  fine  to  James  L.  Free, 
chairman  of  the  board  of  Free  &  Peters,  representatives,  at  the  10th  anni- 

versary celebration.  May  5,  in  Chicago  offices  of  the  company. 

WITH  staff  celebrations  in  Chi- 
cago, New  York,  and  branch  offices. 

Free  &  Peters  marked  its  tenth 
year  as  station  representatives  last 
Tuesday.  A  pioneer  in  the  field,  the 
company  was   organized   May  5, 

563,000  people  who  spend  $130,- 
754,000  annually  in  retail  stores. 
Three  thriving   cities,   29  prosperous   urban  i 
munities — 11,000,000  acres  of  the  richest  farm  land 
in  the  world! 

42.3%  of  the  composite  listening 
audience  from  7  A.M.  to  10  P.M. 

— that's  the  showing  of  WTAD  in  a  recent  survey 
in  this  area  (8,244  interviews)!  The  other  9  sta- 

tions reported,  ranged  from  16.6%  down  to  1%. 

Williom  E.  Winkler,  Salesmanager 
of  the  Bueter  Baking  Co.,  Quincy: 
"Although  we  use  numerous  media,  we  spend  more 
for  radio  than  any  other  single  one.  WTAD  is  the 
only  medium  that  covers  our  whole  territory.  We 
cannot  say  too  much  as  to  the  effectiveness  of  our 

1932  as  Free  &  Sleininger  with  a 
total  personnel  of  two  men,  a  sec- 

retary, and  no  stations.  Within 
three  months  seven  stations  had 
bene  acquired,  a  list  that  has  ex- 

panded throughout  the  years  to  30. 
H.  Preston  Peters,  president,  joined 
the  firm  the  fall  of  1932,  and 
opened  the  New  York  offices  on 
Jan.  1,  1934.  In  the  fall  of  1936, 
C.  L.  Sleininger  sold  his  interest  in 
the  company  to  Mr.  Free  and  Mr. 
Peters,  and  the  corporate  name  was 
changed  to  Free  &  Peters. 

"When  we  got  started,"  James  L. 
Free,  chairman  of  the  board  re- 

called, "we  first  had  to  sell  stations 
on  the  idea  of  national  representa- 

tion since  many  stations  were  in 
doubt  as  to  whether  representation 
was  practical.  Then  we  had  to  sell 
the  idea  of  spot  radio  to  advertisers 
and  agencies. 

"The  last  decade,"  Mr.  Free  con- 
tinued, "has  seen  not  only  tre- 
mendous growth  in  the  volume  of 

spot  radio,  but  a  development  of 
business  methods  in  radio.  Ten 
years  ago,  rate  cards,  for  example, 
were  used  as  a  starting  point  of 

negotiation.  Today,  rate  cards  of 
stations  mean  as  much,  if  not  more, 
than  the  rate  cards  of  newspapers. 
Programming  and  sense  of  respon- 

sibility on  the  part  of  stations  have 
changed  the  objectives  of  selling 
spot  time.  Stations  formerly 
wanted  to  sell  time  in  half-hour 
and  hour  segments,  because  they 
were  not  set  up  to  program  their 
own  time.  However,  the  greater 
share  of  spot  business  today  is  in 
the  form  of  announcements  placed 
in  relation  to  the  station  program 
structure.  Spot  announcements  in 
themselves  have  become  miniature 

programs  produced  with  entertain- ment value  as  well  as  selling 

message." 
Last  year  Free  Si  Peters  acquired 

the  rights  to  Sonovox  an  instru- 
ment that  articulates  sound  into 

words,  and  set  up  with  the  inventor, 
Gilbert  Wright,  a  separate  com- 

pany, Wright- Sonovox.  The  Sono- vox has  introduced  new  production 
technique  into  spot  announcements 
as  well  as  programs,  and  Wright- 
Sonovox,  with  its  separate  person- 

nel, acts  as  creative  program  de- 
partment for  Free  &  Peters  as  well 

as  sales  representative  of  Sonovox. 

Rob  son  Back  at  CBS 

WILLIAM  N.  ROBSON,  formerly 
radio  director  of  Lennen  &  Mitchell, 
New  York,  and  for  the  last  few 
months  assistant  to  Bernard  Scho- 
enfeld  in  producing  broadcasts  for 
the  OEM  and  WPB,  has  returned 
to  CBS  as  a  producer-director  to 
devote  most  of  his  time  to  war  prop- 

aganda programs.  He  will  super- 
vise the  revision  of  format  for  Re- 

port to  the  Nation,  CBS  weekly 
Washington  program,  dramatizing 
the  background  of  issues  currently 
in  the  public  interest.  Assisting 
Mr.  Robson  on  war  programs  vvdll 
be  Ranald  MacDougall,  free  lance 
scriptwriter,  who  resigned  recently 
from  NBC's  script  division. 

Keep  'Em  Walking 
A  CAMPAIGN  to  encourage  people 
to  keep  in  "wartime  trim"  by  walking, 
has  been  launched  on  WOR,  New 
York,  by  John  Gambling,  who  conducts 
morning  set-up  exercises  on  his  Musi- cal Clock  program.  Gambling  uses  the 
words  of  a  new  song  by  Irving  Caesar, 
"Walk  With  Uncle  Sam,"  as  the  time 
for  his  "Walk  to  Work  Club."  Pro- 

gram is  sponsored  by  Pepsi-Cola,  New York,  and  by  Bond  Clothes,  New  York, 
on  alternate  days,  six  times  weekly. 

program  over  WTAD." 

SEE  How  Your  SALES  Increase 

Because  RADIOS  Keep  Tuned  To 

QUINCY,  ILL.  C.  B.  S.    1000  Watts 
THE  KATZ  AGENCY  National  Representative 

WIAC 

580  Kc.    •    5000  Watts 

*Tirst  on  all  Puerto  Rico  Dials" 

Box  4504 

San  Juan,  P.  R. 
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Peabody  Awards  Board  States  Position 

Covering  Selection  of  Annual  Honors 

EDITOR,  Broadcasting: 
Your  editorial  "Peabody  Error", 

[Broadcasting,  April  27] ,  has  been 
read  with  much  interest.  We  ap- 

preciate this  constructive  criticism 
of  the  Peabody  Awards. 

As  a  matter  of  record,  I  think 
you  and  the  broadcasters  of  the 
country  will  be  interested  to  know 
that  we  of  the  university  share 
some  of  the  opinions  expressed  in 
your  editorial.  Perhaps  the  best 
evidence  of  this  fact  is  to  be  found 
in  the  opening  paragraphs  of  the 
"Report  of  the  University  of 
Georgia  Faculty  Committee  on  Pre- 

liminary Selections  to  the  Advisory 
Board  of  the  George  Foster  Pea- 

body Radio  Awards",  which  I 
quote : 

"As  requested  by  your  group,  we 
the  faculty  committee  on  prelim- 

inary selections  have  examined  the 
entries  for  the  Peabody  Radio 
Awards  and  are  providing  herein 
a  digest  of  the  material  which  in 
our  judgment  is  most  eligible  for 
these  distinctions,  and  from  which 
you  may  choose  to  make  your  selec- 

tions. We  understand,  of  course, 
that  you  do  not  have  to  restrict 
your  choices  to  the  entries,  but  may 
select  any  program  or  station  which 
you  deem  worthy  of  the  honor. 

Public  Service 

"You  will  note  that  our  recom- 
mendations follow  the  classification 

suggested  by  Edward  Weeks  and 
approved  by  memhers  of  your 
board,  viz.,  (1)  the  best  reporting 
of  the  news,  (2)  the  best  entertain- 

ment in  drama,  (3)  the  best  enter- 
tainment in  music,  (4)  the  best 

educational  program  (including 
forms,  quizzes,  literature,  art, 
conservation,  forest  protection, 
etc.),  and  (5)  the  most  distin- 

guished innovation  upon  the  part 
of  a  station  or  individual. 

"Although  we  recognize  that these  classifications  make  for  a 
more  specific  measurement  of  pub- 

lic service  by  radio  than  did  the 
plan  of  last  year,  we  question 
whether  this  arrangement  offers 
adequate  recognition  of  public  serv- 

ice activities  by  individual  stations, 
as  contrasted  with  the  networks. 
We  raise  this  point  both  because 
some  of  the  station  managers  have 
asked  us  to  do  so,  and  also  because 
as  we  have  gone  through  the  en- 

tries we  have  been  impressed  by 

50,000  WATTS 

CLEAR  CHANNEL 
Exclusive  NBC  Outlet 

MINNEAPOLIS    •    SAINT  PAUL 
Represented   Nationally  by   Edw.   Petry  Co. 

the  possibility  that  under  this  ar- 
rangement all  awards  could  go  to 

networks,  thereby  depriving  in- 
dividual stations  of  the  recognition 

and  stimulus  envisioned  in  the  crea- 
tion of  these  awards. 

"To  obviate  this  difficulty,  and 
also  to  carry  forward  the  original 
purposes  of  these  awards,  we  feel 
that  there  should  be  citations  to 
stations  for  over-all  public  service 
activities,  in  addition  to  the  awards 
for  the  best  in  reporting,  music, 
drama,  and  education.  We  respect- 

fully recommend,  therefore,  that 
the  awards  tentatively  designated 
for  the  best  innovation  on  the  part 
of  a  station  or  an  individual  be  re- 

garded as  classifications  for  over- 
all public  service  activities  on  the 

part  of  stations  as  contrasted  with 

networks." This  opinion  was  shared  by  the 
NAB  as  reported  by  Joseph  L. 
Miller,  the  representative  of  this 
group  at  the  board  meeting  in 
New  York. 

Autumn  Notices 

Acting  in  the  spirit  of  this  rec- 
ommendation, and  in  an  effort  to 

recognize  both  individual  stations 
and  programs  within  the  various 
categories,  the  shortwave  stations 
were  chosen  for  one  of  the  awards. 
It  was  also  decided  that  in  prepar- 

ing the  rules  for  next  year's 
awards,  the  problem  of  station 
recognition  would  be  a  matter  of 
paramount  consideration. 

Mark  Ethridge,  one  of  our  board 
members  and  a  former  president 
of  the  NAB,  suggested  that  the 
NAB  office  in  Washington  might 
be  asked  to  set  up  some  objective 
measurement  of  station  public  serv- 

ice for  use  by  the  Advisory  Board 

in  making  next  year's  selections. 
As  for  your  statement,  "The 

rules  of  the  game  were  changed 
without  public  notice  to  the  broad- 

casters", a  detailed  announcement 
was  issued  during  the  fall.  There 
should  have  been  no  misunderstand- 

ing. The  station  exhibits  were  con- 
sidered by  both  our  faculty  com- 

mittee and  members  of  the  Ad- 
visory Board. 

If  you  care  to  publish  this  letter, 
I  shall  be  glad  to  have  you  do  so. 
Speaking  for  the  faculty  commit- 

tee and  the  Advisory  Board  mem- 
bers, I  can  assure  the  broadcasters 

that  we  want  these  Peabody 
Awards  to  recognize  meritorious 
public  service  by  radio  in  the  most 
satisfactory  manner  to  all  con- 

cerned. Constructive  suggestions 
regarding  future  awards  will  be 
welcomed  by  my  office  and  will  be 
passed  along  promptly  to  members 
of  the  Advisory  Board. 

John  E.  Drewry, 
Dean,  Henry  W.  Grady  School  of 

Journalism    U.    of  Georgia, 
Athens. 

April  28,  1942. 

YOUNG  BUT  LOUD 

A  LUSTY  NEW 

MEMBER  OF  RADIO 

BROADCASTERS 
Serving 

the  Nation's 3rd  Richest  Market 

KPAS 

PASADENA,  CALIFORNIA 

1110  Kilocycles 

Using  the  Pacific  Coast's 
FIRST  3-tower  Directional 

Antenna 

Delivers  3  Times  Rated  Power,  Now  17,500 

Watts  Over  This  3rd  Wealthiest  Market 

National  Representative 
JOSEPH  HERSHEY  McGILLVRA 

5000  WATTS
 1330  KILO 

.  ̂ ,^.rr^  ^;tK  a  large  section 

EW  YORK'5                                   .  ̂  a  large  section  of 

(  WEVD  with  a  large  »   

year. 

KDON,  Monterey,  Cal.,  has  appointed 
W.  S.  Grant  Co.,  San  Francisco,  as 
Pacific  Coast  representative. 

sent  on  request.
 

A.k  for  ''Who'
s  yyr.^-' 

.^.E-VD
    n7.n9  w

est  46th  St.,  N
ew  YoHc 
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Advance  Registration  for  NAB  Cleveland  Convention 
(With  Hotel  Reservations  Reported) 

(Continued  from  page  16) 

Dewing,  H.  L.,  WCBS,  Springfield,  111., Statler. 
Dirks,  Dietrich,  KTRI,  Sioux  City,  Statler. 
Dobyns,  Merwin,  KGER,  Long  Beach,  Stat- ler. 
Dorrance.  Dick,  FM  Broadcasters  Inc.,  New 

York,  Cleveland. 
Dressman,   Elmer  H.,   WCKY,  Cincinnati, 

Statler. 
DuMond,  Joe,  KBUR,  Burlington,  la.,  Stat- ler. 
Duncan,  L.  J.,  WDAK,  West  Point,  Ga. 
Duncan,  Walter,  WNEW,  New  York,  Stat- ler. 
Dunville,  Robt.  E.,  WLW,  Cincinnati,  Hol- lendon. 
Dwyer,  Ed  O.,  WWL,  New  Orleans,  Stat- ler. 

E 
Eatherton,  James,  WCBI,  Columbus,  Miss., 

Statler. 
Eaton,  Joseph,  WHAS,  Louisville,  Statler. 
Edgar,  Edward  E.,  WGH,  Newport  News, 
Va  Statler. 

Eggleston,  J.  C,  WMC,  Memphis,  Statler. 
Egner,  C.  Lloyd,  NBC  Radio  Recording. 
Eighmey,  F.  C,  KGLO,  Mason  City,  la., 

Statler. 
Ekrem,  F.  C,  KVOD,  Denver,  Statler. 
Elias,  Don  S.,  Mr.  and  Mrs.,  WWNC,  Ashe- 

ville,  N.  C,  Statler. 
Elmer,  John,  WCBM.  Baltimore,  Statler. 
Elvin,  Ralph  G.,  WLOK,  Lima,  O.,  Statler. 
England,    Monroe    B.,    WBRK,  Pittsfield, 

AX3.SS  Ststlcr 
Enns.  Ted,  WMT,  Cedar  Rapids,  Statler. 
Enoch.  Robt.  D.,  KTOK,   Oklahoma  City, 

Statler. 
Erickson,  Ann,  WHAI,  Greenfield,  Mass., 

Statler. 
Essex,  Harold,  WSJS,  Winston-Salem, Cleveland. 
Ethridge,  Mark.  WHAS,  Louisville,  Stat- ler. 
Evans,  Arthur,  Canadian  Assn.  of  Broad- 

casters, Toronto,  Statler. 
Evans,  Haydn  R.,  WHBY,  Green  Bay, Statler. 
Evans,  Ralph,  WHO,  Des  Moines,  Statler. 
Everson.  Carl  M.,  Mr.  and  Mrs.,  WHKC, 

Columbus,  Statler. 

Fair,  Harold,  WHO,  Des  Moines,  Statler. 
Fay,  William,  WHAM,  Rochester,  N.  Y., Statler. 
Fetzer,  John  E.,  WKZO,  Kalamazoo,  Stat- ler. 
Fifer,  C.  Arthur,  WTAD,  Quincy,  111., Hollenden. 
Finney,  C.  M.,  Associated  Music  Pub. 
Fisher,  Ben  S.,  Fisher  &  Wayland,  Wash- 

ington, Statler. 
Fisher,  Bert  F.  and  Mrs.,  KOMO-KJR, 

Seattle,  Statler. 
Fitzgerald,  Fred,  Broadcasting,  Washing- 

ton, Statler. Fitzsimonds,  F.  E.,  KFYR,  Bismarck,  N. 
D.,  Statler. 

Flanigan,  E.  Y.,  WSPD,  Toledo,  Statler. 
Flanley,  Mabel  G.,  Borden  Co.,  New  York, 

Statler. 
Fletcher,  A.  J.,  WRAL,  Raleigh,  Statler. 
Foster,  Frank,  WCED,  Dubois,  Pa.,  Stat- ler. 
Foster,  R.  D.,  KGBX,  Springfield,  Mo., 

Statler. 
Fox,  S.  S.,  KDYL,  Salt  Lake  City,  Stat- ler. 
Frank,  Nathan,  WCBT,  Roanoke  Rapids, 

Statler. 
Freeman,  C.  M.,  WLS,  Chicago,  Statler. 
Freman,  Don,  WMT,  Cedar  Rapids,  Stat- ler. 
French,  Carlin  S.,  WTMV,  E.  St.  Louis, 

III. 
Frieder,  O.  E.,  Chicago,  Statler. 
Fuqua,  J.  B.,  WGAC,  Augusta,  Statler. 
Free,  James  L.,  Free  &  Peters.  Statler. 
Frey,  M.  J.,  KEX,  Portland,  Ore. 

G 
Gammons,  Earl  H.,  WCCO,  Minneapolis, 

Statler. 
Georges,  Bert.  WHEB,  Portsmouth,  N.  H., 

Statler. 
Gifford,  L.  A.,  KVFD,  Fort  Dodge,  la., 

Statler 
Gillespie,  Wm.  C,  KTUL,  Tulsa,  Statler. 
Gillin,  John  J.  Jr.,  WOW,  Omaha,  Stat- ler. 
Gilmore,  R.  B.,  Southern  Music  Pub.,  New 

York,  Statler. 

An  Invitation  to 

Visiting  Broadcasters 

The  undersigned 

representatives  who  are 

in  Cleveland  for  the  NAB 

Convention  will  be  happy 

to  have  you  visit  them  at 

INTERNATIONAL    NEWS  SERVICE 

headquarters,  Suite  914-16-18 

in  the  Hollenden  Hotel. 

Walter  E.  Moss 

William  Stew  arty  Jr, 

Thomas  A.  Pledge 

Pierre  J*  Huss 

Sam  Pew 

William  S.  Brons 

Glade,  Earl  J.,  KSL,  Salt  Lake  City,  Stat- 
ler. 

Gleeson,  W.  L.,  KPRO,  Riverside,  Cal., Statler. 
Goddard,  Fred,  KXRO,  Aberleen,  Wash., 

Statler. 
Goldman,  Norman  R.,  Broadcasting,  Wash- 

ington, Statler. Goldman,  Simon,  WJTN,  Jamestown,  N. 
Y.,  Statler. Gordon,  Mr.  and  Mrs.  James,  WNOE,  New 
Orleans,  Statler. 

Gordon,  John,  Needham,  Louis  &  Brorby 
Inc.,  Chicago,  Cleveland. 

Gough,  Emile,  SESAC,  New  York,  Statler. 
Graham,  Arthur  W.,  WKST,  New  Castle, Pa. 
Gray,  Jason,  WCED,  Dubois,  Pa.,  Statler. 
Green,  Truman,  WFLA,  Tampa,  Statler. 
Gregory,   Sherman   D.,    NBC,   New  York, 

Statler. 
Grignon,  G.  W.,  WISN,  Milwaukee,  Cleve- land. 
Gross,  Irvin,  WFAA,  Dallas,  Statler. 
Gunzendorfer,    Will,    KSRO,    Santa  Rosa, 

Cal.,  Statler. H 
Hackett,  C.  H.,  WINS,  New  York,  Stat- ler. 
Hackathorn,  Ken.  K.  and  Mrs.,  WHK- 
WCLE,  Cleveland,  Statler. 

Hager,  Kolin,  WGY,  Schenectady,  Cleve- land. 
Hagman,  Clarence  T.,  WTCN,  Minneapolis, Statler. 
Hagenah,  Gus,  SESAC,  New  York,  Statler. 
Hanover,  E.  A.,  WHAM,  Rochester,  Stat- ler. 
Haltf,  Hugh  A.  L.,  WOAI,  San  Antonio, 

Cleveland. 
Hanson,  O.  B.,  NBC,  New  York,  Statler. 
Harrison,  A.  F.,  United  Press,  New  York, 

Statler Hart,  John  P.,  WBIR,  Knoxville,  Statler. 
Haymond,  Carl  E.  and  Mrs.,  KMO,  Ta- 
coma,  Statler. 

Headley,  Frank  M.,  Headley-Reed  Co.,  New 
York,  Cleveland. 

Hanson.  Eleanor.  WHK-WCLE,  Cleveland, 
Heath,  J.  R.,  KTAR,  Phoenix. 
Heccker,  C,  KVOD,  Denver,  Statler. 
Heintz,  Jack,  WCBS,  Springfield,  111.,  Stat- ler. 

Henkin,  Morton,  KSOO,  Sioux  Falls,  S.  D., 
Statler. 

Herbert,  C  All-Canada  Radio  Ltd.,  To- 
ronto, Statler. 

Herman,  A.  M.,  KBAP,  Fort  Worth,  Stat- ler. 
Herman,  Buell,  Katz  Agency,  Chicago. 
Herrin,  Weldon,   WTOC,  Savarnah,  Stat- ler. 

Hewitt,  Leslie  G.,  KFMB,  San  Diego,  Stat- 
ler. Hicks,  Mrs.  Evelyn,  WSGN,  Birmingham, 
Statler 

Hill,  E.  E.,  WTAG,  Worcester,  Statler. 
Hill,  Luther  L.,  WMT,  Cedar  Rapids,  Stat- ler. 
Hinkle,  Felix,  WHBC,  Canton,  O.,  Cleve- land. 
Hobson,  Philip  N.,  WMEX,  Boston,  Stat- ler. 
Hoessly,  Harry  H.  and  Mrs.,  WHKC,  Co- lumbus. 
Hoffman,  Edward,  WMIN,  St.  Paul,  Statler. 
Hoffman,  Phil,  WMT,  Cedar  Rapids,  la., 

Statler. 
Hogan,  John  V.  L.,  WQXR,  New  York, Statler. 
Hollender,  W.  S.,  John  E.  Pearson,  Chi- 

cago, Gtatler. 

HoUister,  Herb,  KANS,  Wichita,  Kan., 
Statler. 

Holt,   Thad,    WAPI,  Birmingham. Hooper,  C.  E.,  C.  B.  Hooper  Inc.,  New 
York,  Statler. 

Hopkins,  James  F.,  WJBK,  Detroit,  Hol- lenden. 
Hough,  Harold  V.,  WBAP,  Fort  Worth, 

Statler. 
Hover,  Fred  R.,  WFIN,  Findlay,  O. 
Howard,   B.   C,   WRVA,   Richmond,  Hol- lenden. 
Howard,  J.  R.,  Scripps-Howard  Nwsp., 
New  York,  Statler. 

Howell,   Jack,   Oklahoma,   City.,  Statler. 
Hull,  Clair  B.  and  Mrs.,  WDZ,  Tuscola, 

111.,  Statler. 
Hunter,  Cartwright  M.  and  Mrs.,  WHK- 
WCLE,  Cleveland. 

Hutchings,  W.  C,  Associated  Music  Pub., 
New  York,  Statler. 

Hutchinson,  W.  E.  and  Mrs.,  WAAF,  Chi- 
cago, Hollenden. 

Hyde,  Chas.  A.  and  Mrs.,  WHK-WCLE, Cleveland. 
I 

Ingledue,  Grace  E.,  WFIN,  Findlay,  O. 
Irwin,  W.  C,  WSOC,  Charlotte,  Cleveland. 

Jackson,  A.  H.,  Blaw-Knox  Co.,  Pitts- 
burgh, Statler. Jackson,  Geo.  M.  and  Mrs.,  WBOW,  Terre 

Haute,  Statler. 
Jackson,  Hub,  KTHS,  Hot  Springs,  Stat- 

ler. Jackson,  Lowell  E.,  Katz  Agency,  Chicago, 
Hollenden. 

Jadassohn,  Kurt  A.,  SESAC,  New  York, 
Statler. 

Jansen,   E.   J.,  KTBI,   Tacoma,  Statler. 
Jayne,    D.    E.    and   Mrs.,    WELL,  Battle 
Creek  Statler 

Jeffrey, '  John  Carl,  WKMO,  Kokomo,  Ind., Statler. 
Johnson,  Geo.  W.,  KTSA,  San  Antonio, 

Statler. Johnston,  Henry  P.,  WSGN,  Birmingham, 
Statler. 

Johnson,  L.  C,  WHBF,  Rock  Island. 
Johnson,  Walter,  WTIC,  Hartford,  Statler. Johnston,  Kenneth  B.  and  Mrs.,  WCOL, 

Columbus,  Statler. 
Jones,  E.  E.,  WSOC,  Charlotte,  Cleve- land. 
Jones  G.  C,  Jr.,  WRBL,  Columbus,  Ga., 

Statler. 
Jones,  Ryland,  New  York,  Statler. 
Jonker,  W.   E.,  Graybar  Co.,  New  York, 

Statler. 
Jordan,   Chas.   B.,   WRR,  Dallas. 
Jordan,  Ray  P.,  WDBJ,  Roanoke,  Statler. 
Joy,  Geo.   E.,  WRAK,  Williamsport,  Pa., Cleveland. 

K 
Kahn,  D.  A.,'  KFDM,  Beaumont,  Tex., 

Statler. Kahn,  E.  J.,  Robt.  Kahn  &  Assoc.,  Chi- 
cago, Statler. Kapner,  Leonard,  WCAE,  Pittsburgh, 

Cleveland. 
Kaye,  Sydney,  BMI,  New  York,  Statler. 
Keller,  Robt.  S.,  Associated  Music  Publish- ers, New  York,  Statler. 
Kenkel,  Fred  H.,  C.  E.  Hooper,  New  York, 

Statler. 
Kennedy,  John  A.,  WCHS,  Charleston,  W. 

Va.,  Cleveland. Keystone  Broadcasting,  Chicago,  Cleveland. 
Kiley,  Wm.  F.,  WFBM,  Indianapolis,  Cleve land. 
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King,   Frank   M.,   WMBR,  Jacksonville. 
King,  Julius,  WJTN,  Jamestown,  N.  Y., Statler. 
Kirsch,  Marvin,  Radio  Daily,  New  York, Statler. 
Kleinfeld,  N.  J.,  Franklin-Bruek  Adv., New  York,  Statler. 
Koessler,  Walter,  WEOK,  Rockford,  Cleve- land. 
Kopf,  Harry,  WMAQ,  Chicago,  HoUenden. 
Kurtzer,   Peterson,   Spot  Sales  Inc.,  New 

York,  Carter. 
Kyler,   Jas.   F.,   WCLO,   Janesville,  Wis., Statler. 

Ladner,  Henry,  NBC,  New  York,  Carter. 
Lafount,  Harold  A.  and  Mrs.,  WCOP,  Bos- ton. 
LaHay,  Ann,  Chicaqo  Sun,  Statler. 
Lahr,  Melvin,  WKOK,  Sunbury,  Pa.,  Statler. 
LaMarque,  J.  W.,  Graybar  Co.,  New  York, Statler. 
Lancaster,  W.  E.,  WTAD,  Quincy,  111., Hollenden. 
Landis,  DeWitt,  KFYO,  Lubbock,  Tex., Statler. 
Landry,  Robt.  J.,  Variety,  New  York,  Stat- ler. 
Lane,  Howard,  KFBK,  Sacramento,  Cal., Statler. 
Langlois,  C.  O.,  Lang-Worth  Features,  New York,  Statler. 
Latham,    John,   American    Network,  New 

York,  Carter. 
Laubengayer,  R.  J.,  KSAL,  Salina,  Kan., Statler. 
Laux,  John  J.,  WSTV,  Steubenville,  O., Statler. 
Lavin,  B.  J.,  WDAY,  Fargo,  Statler. 
Lawrence,  Mr.  anl  Mrs.  C,  KRNT,  Des 

Moines,  Statler. 
Leonard,  Samuel  E.,  WTAM,  Cleveland. 
LeGate,  J.  M.,  WHIO,  Dayton,  Statler. 
Leich,  Clarence,  WGBF,   Evansville,  Ind., Statler. 
LeMasurier,  Dalton,  KDAL,  Duluth,  Statler. 
Levy,  Isaac  D.,  WCAU,  Philadelphia. 
Lewis,   Mrs.   Dorothy,   NAB,  Washington, Statler 
Linton,  Ray,  KFBI,  Wichita,  Statler. 
Locke,    C.    B.,    KFDM,    Beaumont,  Tex., Statler. 
Loeb,  Howard  M.,  WFDF,  Flint,  Mich., Statler. 
Long,  Maury  H.,  Broadcasting,  New  York, Statler. 
Lord,  Nathan,  WAVE,  Louisville,  Statler. 
Lounsberry,  I.  R.,  WGR,  Buffalo,  Statler. 
Loyet,  P.  A.,  WHO,  Des  Moines,  Statler. 
Lucy,  C.  T.,  WRVA,  Richmond,  HoUenden. 
Ludy,  Ben,  WIBW,  Topeka,  Carter. 
Luther,  Clark  A.,  KFH,  Wichita,  Statler. 
Lyons,  J.  F.,  Shure  Bros.,  Chicago. 

M 

McBride,  W.  G.,  WDBO,  Orlando,  Fla., Statler. 
McClinton,   H.    L.,    N.   W.   Ayer  &  Son, 

Philadelphia,  Hollenden. 
McCoUough,    Clair   R.   and   Mrs.,  WGAL, 

Lancaster,  Pa.,  Statler. 
McConnell,  C.  Bruce,  WISH,  Indianapolis, Statler. 
McCormack,  John  C,  KWKH  Shreveport, Statler. 
McCormick,  John,  WDZ,  Tuscola,  111.,  Stat- ler. 
McCluer,  Paul,  WMAQ,  Chicago. 
McGlashan,  Ben  S.,  KGFJ,  Los  Angeles. 
MacGregor,  C.  P.,  Hollywood,  Statler. 
McKey,   D.    B.,    Graybar    Elec.    Co.,  New 

York,  Statler. 
McMahon,  N.  J.,  United  Advertising  Co., 

Chicago,  Statler. 
McRaney,   Bob,   WCBI,   Columbus,  Miss., Statler. 
Maland,  J.  O.,  WHO,  Des  Moines,  Statler. 
Mallinson,  Horton  W.,  Badger  &  Brown- 

ing and  Heraey.  New  York,  Cleveland. 
Marshall,  K.  G.,  WBRC,  Birmingham,  Stat- ler. 
Mason,  R.  N.,  WPTP,  Raleigh,  Statler. 
Mastin,    Cecil    D.,    WNBF,  Binghamton, 

N.  Y.,  Statler. 
Matison,    D.    A.,    WAML,    Laurel,  Miss., Statler. 
Matson,  Carlton  K.,  Dodge  &  Matson. 
May,    Earl    E.,    KMA,    Shenandoah,  Ia„ Statler. 
Mayo,  John,  Associated  Music  Publishers, 
New  York,  Statler. 

Metzger,  Hal  W.,  WTAM,  Cleveland. 
Metzger,  Thos.  W.,  WRAK,  Williamsport, 

Pa.,  Cleveland. 
Meyer,   Harold  H.,   KYA,   San  Francisco, Statler. 
Meyer,  P.  J.,  KFYR,  Bismarck,  N.  D., Statler. 
Meyers,  Milton  H.,  WEIM,  Fitchburg, 

Mass.,  Statler. 
Michelson,   Charles,  New  York,  Statler. 
Milbourne,  L.  W.,  WCAO,  Baltimore,  Stat- ler. 
Miller,  Allan,  Clear  Channel  Service,  Wash- 

ington, Statler. 
Mitchell,  L.  S.,  WDAE,  Tampa,  Statler. 
Moody,  R.  H.,  WHIO,  Dayton,  Statler. 
Moore,  Wm.  D.,  WBNX,  New  York,  Stat- ler. 
Morency,  P.  W.,  WTIC,  Hartford,  Statler. 
Moroney,  J.  M.  and  Mrs.,  WFAA,  Dallas, Statler. 
MoiTis,  R.  S.  and  Mrs.,  WSOC,  Charlotte, Cleveland. 
Morris,  S.,  Amperex  Electronic  Prod., 

Brooklyn,  Statler. 

Censor  Foiled 
FAN  MAIL  in  the  form  of 
a  postcard  smuggled  out  of 
Nazi-occupied  Paris  recently 
came  to  Edward  Beck  who 
broadcasts  daily  in  French 
over  WGEA,  Schenectady, 
General  Electric  shortwave 
station.  The  postcard  is  of 
a  type  which  regulations  al- 

low to  be  sent  between  oc- 
cupied and  unoccupied  France 

carrying  messages  of  a 
strictly  personal  nature.  Pre- 

sumably it  was  sent  in  care 
of  a  mutual  friend  of  Beck's in  care  of  an  unoccupied  city 
and  its  message  escaped  the 
censor,  "It  is  a  very  long time  since  we  have  had  news 
from  you,  but  fortunately 
from  time  to  time  we  hear 

the  sound  of  your  voice." 

Morton,  J.  A.,  KIRO,  Seattle,  Statler. 
Mosby,    A.    J.,    KGVO,    Missoula,  Mont., 

Statler. 
Moyer,  Holly,  KFEL,  Denver,  Statler. 
Murphy,  J.  A.,  Tacoma,  Statler. 
Mutual  Broadcasting  System. 

N 
Nasman,  Len  E..  WFMJ,  Youngstown,  O. 
Nasman,  L.  N.,  WKBN,  Youngstown,  Stat- 

ler. 
Neale,    James    J.,  Blackett-Sample-Hum- 

mert,  Chicago. 
Nelson,  L.  J.,  Wade  Adv.  Agency,  Chicago, 

Statler 
New,   John,   WTAR,   Norfolk,  Statler. 
Newman,  Lewis,  The  Daven  Co.,  Newark, Statler. 

Nichols,  Horace,  WHAI,  Greenfield,  Mass., 
Statler. 

Norton,   Ed.,  WAPI,  Birmingham. 
Nunn,    Gilmore,    WLAP,    Lexington,  Ky., 

Statler. 
O 

O'Fallon,  Eugene  P.,  KFEL,  Denver,  Stat- ler. 
O'Harrow,  John  W.,  WKZO,  Kalamazoo. Orr,    B.    F.    &    Mrs.,    KTRH,  Houston, Statler. 
Orr,  Wallace,  N.  W.  Ayer  &  Son,  Phila- delphia, Hollenden. 
Outler,  John,  WSB,  Atlanta,  Statler. 

Paine.  John  G.,  Gen.  Mgr.,  ASCAP,  New 
York,  Hollenden. 

Palmer,    Col.    B.    J.,   WHO,   Des  Moines, 
Hollenden. 

Palmer,  Fred  A.,  WCKY,  Cincinnati,  Stat- 
ler. Pangborn,   Arden  X.,  KEX,  Portland. 

Parsons,  Willis  B.,  NBC  Recording  Div., 
New  York.  Statler.  ■ Part,  John  H.,  Masons  United  Adv.,  To- ronto, Statler. 

Patt,  John,  WGAR,  Cleveland,  Statler. 
Patt,   Ralph   H.,   WPAY,   Portsmouth,  O. 
Pease,  Franklin,  O..  Video  &  Sound  En- terprises, Kansas  City,  Carter. 
Paul,  S.  J.,  Broadcasting,  Chicago,  Statler, 
Peard,  Leslie,  WBAL.  Baltimore,  Statler. 
Pearson,   John  E.,   Chicago,  Statler. 
Pefferle,    L.    G..    WCBS,    Springfield,  111., 
Person,  John  E.  and  W.  Van.,  Williams- 

port,  Pa.,  Cleveland. Peters,  H.  Preston,  Free  &  Peters,  New 
York,  Statler. 

Peterson,  Eldridge,  Printer's  Ink,  New York,  Statler. 
Phillips,  Chas.  F.,  WFBL,  Syracuse,  Stat- ler. 
Pierce,  Jennings,  NBC,  New  York,  Statler. 
Pill,  Howard  E.,  WSFA,  Montgomery,  Ala., 

Cleveland. 
Potter,  John  W.,  WHBF,  Rock  Island. 
Powell,  Ralph  C,  Presto-Recording  Corp., New  York. 
Pribble,  Vernon  H.,  WTAM,  Cleveland. 
Priebe,  Robt.  E.,  KRSC,  Seattle,  Statler. 

(Continued  on  next  page) 

BUSINESS  HISTORY  RECORDED! 

Wichita  Bank  Deposits 

Climb  to  101  Millions 

Business  in  Wichita 

79  Per  Cent  Higher 

Advertising    Firm  Lists    Most  Important 
Trading  Centers  Thruout  Nation; 

BUILDBNG  PERMIT  TOTAL  FORL 

MARCH  SOARS  TO  $2,313,( 

Fidelity  Company  Starts  Work  on  141  iliesidences  in 

Schweiter's  Ninth  Addition  to  Cost  Total  of  $485,' 

500;  Saturday's  Business  Best  in  Decade 

2,300-UNIT 
ADDITION  TO 

BE  BUILT  HERE 

Northeast   Wichita  Area 
Scene  of  Defense Building 

The  government  will 
spend  $8,000,000  for  homes 
alone  in  the  2,300  unit  addi-i 
tlon  to  be  constructed  be- 

WAR— OR  PEACE 

We're  Building  For  The  Future  In  Wichita,  Kansas 
Our  population  has  increased  from  110,000  in  1930  to  about  180,000,  our  spend- 

able income  per  family  has  more  than  doubled,  our  savings  have  hopped  up nearly  35%. 
Our  wealth  is  based  on  the  solid  foundation  of  wheat,  airplanes,  oil  and  livestock 

— ALL  very  necesssary  to  American  living,  war  or  peace. 
If  you're  looking  for  a  market  that  offers  the  highest  yield  on  your  advertising 

investment,  pick  Wichita — AND  pick  KFH,  by  far  the  dominant  radio  station  in this  biggest  market  in  Kansas  and  richest  boom  area  in  the  Southwest,  if  not  in 
the  entire  nation.  KFH  is  the  only  full-time,  5000  Watter  in  the  state. 

That  Selling  Station 

For  Kansas'  Biggest, 

Richest  Market 

KFH 

WICHITA 

CBS  -  5000  Watts  Day  and  Night 

CALL    ANY    EDWARD    RETRY  OFFICE 

WINS 

presents 

GILBERT 

SULLIVAN 

Pursuing  its  poliqf  of 

program  expansion 
preparatory  to  50  kw. 
operation,  WINS  is now  broadcasting  a 

weekly  series  of  Gilbert &  Sullivan  operettas  by 

the  Savoy  Opera  Guild, 
second  only  to  the 
D'Oyly  Carte  Company 

in  their  accomplished 
rendering  of  these 
ever  popular  light 

operas. To  our  knowledge 

this  is  the  only  live  pre- 
sentation by  any  radio 

station  of  Gilbert  & 
Sullivan  on  a  regular 
weekly  schedule  and  as 
a  further  token  of  the 

progressive  policy  that 
is  making  WINS  New 
York's  fastest  growing 
station  here  are  some 

other  newly  added — ■ 

"FEATURE  SHOWS" 
"Court  of  Feminine  Ap- 

peal", featuring  famous columnist  Alice  Hughes 
—  ""Jazz  University" 

starring  Ralph  Berton, 

wizard  of  jazz — Don 

Dunphy,  ace  sportscast- er — Mandrake,  the  Ma- 
gician— ^Waverley  Root, 

internationally  famous 
commentator  and  many 
others  

WINS 

NEW  YORK 

Frequency  1000 
"Easy  to  remember 

— easy  to  dial" 
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CLARK 

synonym  for 

QUALITY 

TRANSCRIPTION 

PROCESSING 

'Think  of  quality  transcrip^" tion  processing  and  you 

think  of  CLARK.  That's  na- 

tural as  ABC.  Since  radio's 
pioneer  days  CLARK  has 

been  the  symbol  for  pride  of 

workmanship  and  depend- 

ability of  performance.  All 
over  America  electrical 

transcriptions  bear  the 

stamp  of  CLARK  experi- 

ence. Today  nearly  every 

sizable  transcription  pro- 
ducer is  a  CLARK  client. 

How  about  you? 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2  0880 

221  N.U$alleSt.  Centra)  5275 

(Continued  from  preceding  page) 
Prockter,  Bernard,  Biow  Co.,  New  York, Carter. 
Pugliese,  Norma,  Broadcasting,  Washing- 

ton, Statler. 
PuUiam,  Eugene  C,  WIRE,  Indianapolis, 

Carter. 
Pyle,  W.  D.  and  Mrs.,  KVOD,  Denver, Statler. 

Quarton,  Summer  D,  and  W.  B.,  WMT, 
Cedar  Rapids,  la.,  Statler. 

R 
Radner,  Roy,  WIBM,  Jackson,  Mich.,  Stat- ler. 
Ramsland,  Odin  S.,  KDAL,  Duluth,  Stat- ler. 
Rapp,  J.  C,  KMA,  Shenandoah,  la.,  Stat- ler. 
Ray,  Paul,  John  Blair  Co.,  Chicago,  Stat- ler. 
Relneke,  E.  C,  WDAY,  Fargo,  N.  D., Statler. 
Reinsch,   J.  L.,  WSB,   Atlanta,  Statler. 
Rines,  William  H.,  WCSH,  Portland,  Mass. 
Rintoul,  Steve,  Katz  Agency,  New  York, 
Riple,  W.  A.,  WSYR,  Syracuse,  Statler. 
Ripley,   Fred  R.,  WSYR,   Syracuse,  Stat- ler. 
Rivers,  John  M..  WCSC,  Charleston,  S.  C, Statler. 
Robb,  Arch,   WSB,   Atlanta.  Statler. 
Roberts,  John  C,  KXOK,  St.  Louis,  Stat- ler. 
Rodgers,  James,  WROK,  Rockford,  111., Cleveland. 
Rollinson,  June,  Russel  M.  Seeds  Co.,  Chi- 

cago. 
Roeder,  Geo.  H.,  WCBM,  Baltimore,  Statler. 
Rorabaugh,  Chas.  N.,  Nat'l  Radio  Products, New  York. 
Rosenbaum,  Samuel  R.,  WPIL,  Phila- 

delphia, HoUenden. 
Roth,  Eugene  J.  and  Mrs.,  KONG,  San 

Antonio,  Statler. 
Rothschild,  W.  J.,  WTAD,  Quincy,  IlL, HoUenden. 
Rowan,  B.  J.,  WGY,  Schenectady,  Cleve- land. 
Ruess,   Wm.,    WOW,   Omaha,  Statler. 
Runyon,  Mefford  R.,  WABC,  New  York. 
Ryder,   Les,  WCED,  Dubois,  Pa.,  Statler. 

Safford,  Harold,  WLS,  Chicago,  Statler. 
Saliba,  George  J.,  Presto  Recording  Corp., New  York. 
Sanger,  EUiott  M.,  WQXR,  New  York. 
Saumenig,   J.  D.,   WIS,   Columbia,   S.  C, 

Statler. 
Scarr,   H.   F.,   Graybar   Co.,   New  York, 

Statler 
Schilplin,'  Fred,  KFAM,  St.  Cloud,  Minn., Statler. 
Schlabach.  Otto  M.,  WKBH,  LaCrosse,  Wis. 
Schmitt,  K.  F.,  WIBA,  Madison,  Statler. 
Schudt,  Wm.  A.  Jr.,  Columbia  Recording 

Corp.,  New  York,  Cleveland. 
Sears,  B.  H.,  Sears  &  Ayer  Corp.,  New 

York,  Chicago,  Cleveland. 
Sedgwick,    Harry,    Canadian  Broadcasters 

Assn.,  Statler. 
Sedgwick,   Joseph,   Canadian  Broadcasters 

Assn.,  Statler. 
Sexton,    Jack,   WTAD,   Quinxjy,   111.,  Hol- 

lenden. 
Shafto,  G.  Richard,  WIS,  Columbia,  S.  C, 

Statler. 
Sharp,  Ivor,  KSL,  Salt  Lake  City,  Utah, 

Statler. 
Sharp,  Thos.  E.,  KFSD,  San  Diego,  Stat- ler. 
Shepard,  John,  Yankee  Network,  Boston, 

Carter. 
Sherwood,  Alex,  Standard  Radio,  Chicago, 

Statler. 
Sholis,  Victor,  Clear  Channel  Broadcasters, 

Washington,  Statler. 
Shopen,  Frank  E.,  KOWH,  Omaha. 
Shouse,  James  D.,  WLW,  Cincinnati. 
Slavick,  H.  W.,  WMC,  Memphis,  Statler. 
Smith,    Calvin    J.,    KFAC,    Los  Angeles, Statler. 
Smith,   Carl  E.,   WHK-WCLE,  Cleveland. 
Smith.  Frank  R.,  Jr.,  WWSW,  Pittsburgh 

Statler. 
Smith,    George   W.,   WWVA,  Wheeling. 
Smith,  Hugh  M.,  WAML,   Laurel,  Miss., 
Smith,    Leslie    F.,    WMUR,  Manchester, 

N.  H.,  Statler. 
Smith,  Nela  A.,  WOOL,  Columbus,  Statler. 
Smith,   Frank  T..  KXYZ-KRIS,  Houston, Statler. 
Snyder,  Glenn,  WLS,  Chicago,  Statler. 
Soule,  O.  P.,  Soule  &  Spalding,  Salt  Lake 

City,  Statler. 
SoweU,  F.  C,  WLAC,  Nashville,  Statler. 
Spates,  J.  and  Mrs.,  WHAI,  Greenfield, 

Mass.,  Statler. 
Spence,  Harry  R.  and  Mrs.,  KXRO,  Aber- 

deen, Wash.,  Statler. 
Sperry,  E.  J.,  W.  E.  Long  Co.,  Chicago, Carter. 
Spokes,  A.  E.,  WJTN,  Jamestown,  N.  Y. 
Squire,  Burt,  SESAC,  New  York. 
Stark,  Evelyn,  MacFarland,  Aveyard  &  Co., Chicago. 
Staubitz,  E.  J.,  Blaw-Knox  Co.,  Pittsburgh, 

Statler. 
Stewart,  Wm.,  International  News  Service, 
New  York,  HoUenden. 

Stoer,    R.    M.,    Hearst   Radio,    Inc.,  New 
York,  Cleveland. 

TO  AUGMENT  their  radio  courses 
at  the  University  extension  of  the 
Massachusetts  Board  of  Education, 
Alice  Santti  (standing),  formerly 
in  charge  of  commercial  traffic  and 
Helen  Hayden,  receptionist  of 
WEEI,  Boston,  are  given  instruc- 

tion by  the  station's  chief  engineer, 
Philip  K.  Baldwin.  Both  girls  look 
forward  to  becoming  studio  tech- 

nicians, now  in  great  demand. 

Stone,  Harry  and  Mrs.,  WSM,  Nashville, Statler. 
Stone,  Peggy,  Spot  Sales  Inc.,  New  York, 

Carter. Stovin,  H.  N.,  Stovin  &  Wright,  Toronto, Statler. 
Stratton,  Donald  G.,  WTAM,  Cleveland. 
Struble,  Bob,  W.  E.  Long  Co.,  Chicago. 
Summerville,  W.  H.,  WWL,  New  Orleans, 

Statler. 
Stuht,  W.  B.,  KOMO-KJR,  Seattle,  Statler. 
Sutton,   D.   v.,   CBS,    Chicago,  Cleveland. 
Swicegood,  Jess,  WKPT,  Kingsport,  Tenn., 

Statler. T 
Taft,  Hulbert,  WKRC,  Cincinnati,  Cleve- land. 
Taishoff,  Sol,  Broadcasting,  Washington, Statler. 
Taylor,    "Ted"    O.    L.,    KGNC,  AmariUo, 

Tex.,  Statler. 
Tennerstedt,   R.,   Chicago,  Statler. 
Thomas,   C.   L.,   KFRU,   Columbia,  Miss., 

Statler. 
Thompson,  Roy,  WFBG,  Altoona,  Pa.,  Stat- ler. 
Thornburgh,  Donald  W.,  KNX,  Hollywood. 
Thornley,  Howard  W.,  WFCI,  Pawtucket, 

R.  I.,  Statler. 
Tips,   Kern,   KPRC,  Houston,  Statler. 
Tison,  W.  Walter,  WFLA,  Tampa,  Statler. 
Todd,  Jack,  KANS,  Wichita,  Kan.,  Statler. 
Tompkins,  M.  E.,  BMI,  New  York,  Stat- ler. 
Travers,  Linus,  Yankee  Network,  Boston, Cleveland. 
Treacy,  John  C,  NBC  Recording  Div., 

Statler. 
Trenner,  Harry,  WNBF,  Binghamton,  N. 

Y.,  Statler. TuUy,  J.  C,  WJAC,  Johnstown,  Pa.,  Stat- 
ler. Twamley,  Edgar  H.,  WBEN,  Buffalo, 
Cleveland. V 

Vetter,  Steve  A.,  WIOD,  Miami. 

W 
Wagner,    Rev.    A.,    WTAQ,    Green  Bay, 

Wis.,  Statler. 
Wagstaff,  W.  E.,  KDYL,  Salt  Lake  City. 

Statler. 
Walker,  L.  E.,  Graybar  Co.,  Salt  Lake 

City,  Statler. Walker,  Wythe  and  Mrs.,  John  E.  Pear- 
son, Chicago,  Statler. 

Wallace,  B.,  Graybar  Co.,  Chicago,  Statler. 
Wallace,  F.  P.,  WWJ,  Detroit,  Statler. 
Watson,  Loren  L.,  Spot  Sales  Inc.,  New 
York,  Carter. 

Way,  William  B.,  KVOO,  Tulsa. 
Weed,  J.  J.,  Weed  &  Co.,  New  York, 

Statler. 
Weiss,  Lewis  Allen,  KHJ,  Los  Angeles, Cleveland. 
Welds,  Wayne,  WMT,  Cedar  Rapids,  la., 

Statler. Wester,  W.  A.  and  Mrs.,  WKBZ,  Muske- 
gon, Mich.,  Statler. Westlund,  Arthur,  KRE,  Berkeley,  Cal., 

Statler. 
Wheeler,  LeMoine  C,   WHEC,  Rochester, Statler. 
Wheelahan,  Harold  and  Mrs.,  WSMB,  New 

Orleans,  Statler. 
White,  Robert  H.,  WTAM,  Cleveland. 
Whiting,    Lee    L.,    WDGY,  Minneapolis, Statler. 
Whitlock,  Edward  S.,  WRNL,  Richmond, 

Statler. Whitten,  L.  H.,  Graybar  Co.,  New  York, Statler. 
Wickard,    Mary   Lou,    Chicago,  Cleveland. 
Wiig,  Gunnar  0.,  WHEC,  Rochester,  Stat- 

ler. Wilbur,  Robert  C,  WTSP,  St.  Petersburg, Fla. 

Wilder,  Col.  H.  C,  WSYR,  Syracuse, 
Statler. 

Willetts,  H.  N.,  Graybar  Co.,  Statler. 
Williams,    Gilbert   D.,   WBAA,  Lafayette, 

Ind.,  New  Amsterdam. 
Williams,  R.  B.  KVOA,  Tucson,  Ariz. 
Williamson,  W.  P.,  WKBN,  Youngstown, 

O.,  Statler. Wilson,  Howard  H.,  WOSH,  Oshkosh,  Wis. 
Winger,    Earl    W.,    WOOD,  Chattanooga, 

Statler. 
Woodruff,  J.  R.,  WRBL,  Columbus,  Ga., 

Statler. 
Woods,  W.  W.,  WHO,  Des  Moines,  Statler. 
Woodyard,    Ronald    B.,    WING,  Dayton, 

Cleveland. 
Worcester,  Warren  B.,  KFMB,  San  Diego, Statler. 
Wright,  C.  J.,  WFOR,  Hattiesburg,  Miss., 

Statler 
Wyse,  WUliam  R.,  KW,BW,  Hutchinson, 

Kan. 

Yocum,  E.  M.  and  Mrs.,  KGHL,  Billings, 
Mont.,  Statler. 

Young,  Adam  J.,  Joseph  Hershey  McGillvra, 
New  York,  Statler. 

Young,  Dr.  Geo.  M.,  WDGY,  Minneapolis, 
Statler 

Youngblood,  T.  Doug,  WFIG,  Sumter,  S.  C, 
New  Amsterdam. Z 

Zimmerman,   G.   E.,   KARK,   Little  Ark., 
New  Amsterdam. 

Roma  in  New  York 
ROMA  WINE  Co.,  Fresno,  Cal., 
which  recently  shifted  from  three 
agencies  in  different  parts  of  the 
country  to  McCann-Erickson,  on 

May  3  added  Frank  Singiser's newscasts  on  WOR,  New  York, 
Sundays  at  12:45  p.m.,  to  the  large 
list  of  quarter-hours,  five-minute 
programs  and  spot  announcements it  is  now  using. 

WISH 

MILWAUKEE 

5.000E^ 

COLUMBIA 

Page  126  •  May  11,  1942 

The  Katz  Agency,  Inc.  _  Representatives 

BROADCASTING  •  Broadcast  Advertising 



Network  Officials 

Point  to  Flaws  in 

Regulatory  Statute 
(Continued  from  page  2i) 

the  newspaper-ownership  case 
were  not  involved  but  the  U.  S. 
Court  of  Appeals  for  the  District  of 
Columbia  in  detailed  dicta,  made  no 
bones  about  expressing  its  views  in 
opposition  to  any  interference  with 
newspaper-ownership  of  stations. 

Mr.  Miller  suggested  the  com- 
mittee might  ascertain  from  the 

FCC  whether  it  has  the  power  to 
issue  such  regulations,  pointing  out 
that  Judge  Thomas  D.  Thacher, 
chief  counsel  of  the  Newspaper  Ra- 

dio Committee,  at  the  opening  of 
the  hearings  last  year  essayed  to 
have  the  Commission  decide  that 

point  but  that  the  Commission's 
general  counsel  held  the  facts 
would  have  to  be  procured  before 
a  determination  could  be  made  of 
the  jurisdictional  question.  He  ex- 

pressed surprise  at  this  procedure. 

Up  to  Congress 

Mr.  Miller  said  while  the  Com- 
mission had  taken  pains  to  say  that 

it  had  not  made  up  its  mind,  there 

was  "great  apprehension"  among 
newspaper  owners  that  the  FCC 
majority  is  trying  to  develop  a 
legal  proposition  where  newspaper 
ownership  would  be  held  contrary 
to  public  policy.  Personally,  he 
said.  Congress  should  declare  the 
public  policy  to  be  followed. 
Chairman  Lea  interposed  that 

the  Newspaper  Radio  Committee 
would  testify  on  the  Sanders  Bill 
May  19.  It  is  expected  Harold  V. 
Hough,  chairman  of  the  commit- 

tee, Judge  Thacher  and  Sydney  M. 
Kaye,  associate  counsel,  as  well  as 
several  representative  publishers 
owning  newspapers  will  appear. 

Asked  by  Rep.  Sanders  regarding 
the  proposal  that  networks  be 
licensed,  Mr.  Miller  said  CBS  Presi- 

dent Paley  had  recommended  such 
a  step  in  his  testimony  last  year 
before  the  Senate  Interstate  Com- 

merce Committee. 
Declaring  he  had  never  made  a 

detailed  study,  Mr.  Miller  said, 
however,  he  thought  the  danger  of 
such  a  step  would  be  in  the  field  of 
censorship.  Networks  are  in  a 
sense  programming  organizations, 
he  said,  and  he  felt  that  Congress 
should  move  warily  before  extend- 

ing such  authority. 
Finally,  Mr.  Sanders  asked  the 

NAB  president  about  his  views  on 
network  ownership  of  stations  and 
whether  there  should  be  a  limita- 

tion on  the  number.  Here  again 
Mr.  Miller  said  he  had  never  given 
any  study  to  the  question  though 
he  had  heard  of  criticism  leveled 
against  the  networks  owning  any 
additional  stations.  He  observed 
that  networks  felt  they  should  own 
stations  in  key  cities  but  declared 
that  he  had  "no  particular  opinion 
that  would  be  of  any  great  help  to 

the  committee." 
Mullen  Asks  Free  Radio 

Appearing  as  NBC's  introductory 
witness,  Edward  Hidalgo,  Wash- 

ington counsel,  made  a  brief  open- 
ing statement,  pointing  out  that 

Mr.  Mullen  would  appear  as  prin- 
cipal witness  because  of  the  illness 

of  Niles  Trammell,  NBC  president. 
Mr.  Trammell  is  in  Florida  re- 

cuperating from  a  recent  surgical 
operation.  He  introduced  Mr.  Mul- 

len as  a  20-year-man  in  radio  and 
as  former  farm  director  of  NBC 
who  instituted,  among  other  out- 

standing programs,  the  National 
Farm  &  Home  Hour. 

Before  graphically  protraying  to 
the  committee  by  color  slide  the 
status  of  American  broadcasting, 
Mr.  Mullen  offered  the  committee 

his  company's  complete  cooperation 
in  its  study  and  consideration  of 
radio  legislation.  He  emphasized 
the  importance  of  a  free  radio  in 
wartime,  as  well  as  during  peace, 
and  said  it  was  essential  to  remem- 

ber that  like  a  free  press,  a  free 
radio  depends  upon  the  financial 
support  of  the  advertiser. 

During  his  affirmative  presenta- 
tion, Mr.  Mullen  only  once  touched 

on  the  highly  explosive  issue  of  time 
options,  now  embroiled  in  litigation 
before  the  Supreme  Court  on  the 
question  of  jurisdiction. 

"It  is  obvious  that  if  a  network 
is  to  be  of  value  to  the  advertiser 
it  must  make  it  possible  for  him  to 
reach  all  his  markets  with  his  pro- 

gram simultaneously  at  all  points," 
Mr.  Mullen  said.  "If  the  network 
is  unable  to  deliver  even  one  or 
two  principal  markets  the  entire 
program  may  be  called  off.  A  na- tional network  can  offer  advertisers 
this  opportunity  of  simultaneous 
coverage  of  all  markets  only  if  it 
can  be  assured  uniform  clearance 

of  time  on  its  affiliated  stations," he  said. 

Orderly  Procedure 

Emphasizing  the  importance  of 
uniform  time  clearance,  Mr.  Mullen 
declared  the  requirements  of  any 
advertiser  may  change  radically 
from  year  to  year.  Without  such  an 
orderly  marketing  procedure  of 
network  time,  he  said,  the  smooth 
running  operations  of  a  network 
would  be  impossible  and  "it  is  ques- 

tionable whether  most  national  ad- 

THE  FOURTH  CHIME 

NBC  Signal  Rallied  Personnel 
 Last  Dec.  7  

The  boss  said,   "Get  an  ad  in  BROADCASTING 
for  the  NAB  Convention  Issue."  "What, 

in  this  size  space?"  "Yep."  Here  it  is: 
The  Government  is  spending  100  million 
bucks  in  San  Bernardino,  California,  the 
home  of  Mutual -Don  Lee  KFXM.  Hnmi,  have 

enough  space  left  to  say  that  John  Blair 
is  our  front  man. 

NBC  had  its  own  radio  alert  for 
World  War  II,  which  went  into 
play  on  that  fateful  Sunday,  Dec. 
7.  This  was  revealed  by  Frank  E. 
Mullen,  vice-president  and  general 
manager  of  NGC,  in  testimony  last 
Tuesday  before  the  House  Inter- 

state &  Foreign  Commerce  Com- 
mittee. Here  was  his  story: 

"Within  two  hours  after  the  first 
Japanese  bomb  fell  on  Pearl  Har- 

bor, radio  was  in  active  service. 
At  NBC  a  fourth  chime  was  added 
instantly  to  the  famous  three-chime 
signature  which  goes  out  over  the 
air  at  the  end  of  every  program — 
a  pre-arranged  emergency  signal 
to  all  engineers  and  key  personnel 
to  report  immediately  to  their  posts 
for  special  duty.  Radio  stations  all 
over  the  country  went  on  imme- 

diate voluntary  24-hour  service, 
broadcasting  special  bulletins  from 

all  parts  of  the  world." 
vertisers  would  consider  the  use  of 

network  broadcasting  at  all".  The 
result,  Mr.  Mullen  predicted,  would 
be  "a  major  decline  in  network 
revenue  affecting  the  program 
service  which  networks  are  now 

able  to  render  to  the  public  through 
their  affiliated  stations.  American 
advertisers  and  their  agencies,  Mr. 
Mullen  declared,  are  cooperating 
with  radio  by  contributing  pro- 

gram time,  talent  and  skill  1  i  the 
war  effort  in  a  coordinatjJ  i  .',n. 
He  pointed  out  the  war  service  of 
network  broadcasting  goes  beyond 
the  domestic  field  with  shortwave 
service  to  all  corners  of  the  world 
and  with  special  repeat  perform- 

ances for  our  expeditionary  forces 
the  world  over. 

Dealing  directlv  with  the  legisla- 
tive issue,  Mr.  Mullen  stated  in  con- 

cluding his  formal  testimony  that 
in  any  approach  to  revision  or 
clarification  of  existing  law,  pres- 

ervation of  the  American  System 
of  broadcasting  should  be  the  domi- 

nant principle. 

"This  system  should  be  stimu- 
lated to  improve  the  character  of 

its  public  service  by  a  clear  defini- 
tion of  radio's  rights  and  duties," 

he  said.  "Radio  needs  this  cer- 
tainty if  it  is  to  discharge  its  re- 

sponsibilities to  the  nation,  effec- 
tively and  confidently.  The  concept 

of  a  free  radio  must  be  adhered  to 

if  we  are  to  emerge  into  post-war 
days    as   a    strong    and  vigorous 

P-s-t  .  .  .  See  How  Tri-Cities  Sales 
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FM 

TURNSTILE 

ANTENNAS 
Developed  along  with 
FM  it«e!f,  these  UHF 
anteonos  hove  now 
reached  their  highest 
degree  of  perfection. 
Our  engineering  itaff 
continues  to  Improve 
the  high  degree  of 
efficiency  these  an- tennas hove  obtained 
in  service  throughout 
the  country.  Look  to 
lingo  today— and  to- morrov/  for  the  utmost 
iit  FM  efficiency. 

VERTICAL 

RADIATORS 
For  45  years  Itftgo 
vertical  tubular  steel 
structures  have  enjoyed 
on  unequolled  record 
of  stability.  This  fea- ture combined  with 
the  \ow  upkeep  cost 
is  now  providing  de- 

pendable service  to scores  of  stations. 
After  "the  duration" 
lingo  production  will 
start  again  with  a 
new  gained  respect  of 
engineers  and  station 
managers  alike. 

agency  for  the  work  of  reconstruc- tion. 

"As  an  ever  changing  art  and 
science  radio  needs  flexibility  to 
permit  its  normal  future  evolution. 
Had  it  not  been  for  the  war  we 
would  now  find  ourselves  in  one  of 
the  most  important  technical  de- 
yelopments  in  radio  history. 

"We  were  on  the  verge  of  new 
services  and  a  new  industry 
through  the  wider  use  of  the  ultra- 

high frequencies  in  the  fields  of 
television,  frequency  modulation, 
and  facsimile,  which  is  the  broad- 

casting of  printed  material.  These 
new  services  are  certain  to  exert  a 
revolutionary  influence  upon  our 
social  and  economic  life  in  years  to 
come  and  will  raise  problems  vastly 
greater  than  any  problem  which 
may  exist  in  radio  today. 

"It  should  be  remembered  that 
the  broadcasting  industry  is,  in 
effect,  operating  under  an  old  law 
so  far  as  this  progressive  industry 
is  concerned. 

"The  Radio  Act  of  1927,  reen- 
acted  in  substance  in  1934,  was 
conceived  when  most  of  the  present 
problems  of  broadcasting  were  non- 

existent or  unforeseen. 

"While  we  are  immediately  con- 
cerned with  the  present  problems 

of  radio  and  the  demands  of  a  na- 
tion at  war,  legislation  should  en- 

visage the  future  in  a  nation  at 
peace.  I  am  confident  that  the 
broadcasters  of  the  nation  will  do 
everything  in  their  power  to  meet 
the  needs  of  the  present  and  the 

challenge  of  the  future." 
Favors  Press  Ownership 

Upon  completion  of  his  direct 
testimony,  Mr.  Mullen  was  cross- 
examined  by  several  Committee 

members.  Rep.  Sanders,  as  the  bill's 
author,  took  up  the  preliminary 
questions  and  propounded  to  the 
NBC  executive  virtually  the  same 
series  of  questions  directed  to 
previous  witnesses,  having  to  do 
with  Section  7  of  his  bill.  Mr.  Mul- 

len said  he  generally  approved  the 
proposals  of  the  Federal  Com- 

munications Bar  Assn.  and  the 
NAB,  as  propounded  in  previous 
testimony  to  the  Committee,  pro- 

posing reorganization  of  the  Com- 
mission and  clarification  of  the  Act. 

Pressed  for  answers  on  the  par- 
ticular studies  proposed  in  the 

Sanders  Bill,  Mr.  Mullen  said  his 

"WFDF  Flint  Michigan  said  to 

join  you  and  see  the  world." 

WELCOME  VEGETABLES  were 
accorded  Lew  Henry  (left) ,  new 
baseball  broadcaster  for  the 
Wheaties  -  Mobilgas  games  on 
WCLE,  Cleveland.  The  broccoli- 
carrot-onion  corsage  was  tendered 
by  Jack  Graney,  whom  Henry  will 
assist,  on  behalf  of  the  staff. 

organization  had  been  very  busy 
with  the  war  effort  and  that  he  was 
somewhat  reluctant  to  put  forward 
his  own  views  on  these  matters 
without  previous  detailed  study.  He 
observed  he  was  not  prepared  to 
talk  technical  language,  but  that  he 
felt  the  objectives  of  the  study 
were  desirable. 

Asked  specifically  about  his  views 
on  newspaper  ownership,  Mr. 
Mullen  said  that  newspapers  had 
done  a  "magnificent  job  in  running 
stations"  and  that  to  him  there 
had  always  been  a  very  close  and 
desirable  relationship  between  the 
two. 

He  ventured  he  did  not  think 
radio  in  the  early  days  would  have 

progressed  as  far  without  news- 
paper ownership.  Asked  what  his 

views  were  "as  an  American  citi- 
zen", rather  than  as  a  network 

official,  on  the  whole  subject  of 
newspaper  divorcement,  Mr.  Mullen 
said  it  would  be  a  very  dangerous 
precedent  for  the  FCC  to  establish 
— outlawing  of  newspaper  owner- 

ship. He  said  he  could  not  see  any 
practical  need  for  discriminatory 
legislation,  asserting  that  the  test 
is  "the  service  of  the  station"  and 
not  its  owner.  "It's  not  a  question 
of  who,  but  how,"  he  observed. 

Tells  of  Competition 

Pressed  further  for  his  observa- 
tions, Mr.  Mullen  said  that  evi- 
dently the  question  of  purported 

control  of  public  opinion  had  been 
raise'd  in  connection  with  news- 

paper ownership.  He  declared  he 
did  not  feel  this  the  real  issue,  since 
the  public  does  not  have  to  read 
particular  newspapers  or  listen  to 
their  stations.  The  element  of  com- 

petition enters  into  the  picture,  he 
said,  asserting  that  he  did  not  be- 

lieve there  is  any  control  or  any 
danger  of  control  implicit  in  joint 
ownership. 

When  Rep.  Sanders  asked  Mr. 
Mullen  for  an  opinion  on  the  propo- 

sition of  licensing  of  networks  as 
such,  the  witness  said  he  could  not 
see  the  necessity  for  it,  but  he  was 
not  opposed  to  licensing  as  a  prin- 

ciple. It  is  a  question  of  scope,  he 
declared,  pointing  out  that  before 

he  could  give  a  flat  answer,  he 
would  have  to  know  what  networks 
would  be  licensed  for  and  the  ob- 

jective. 
Networks  are  defined  in  the  law 

as  the  linking  of  two  or  more  sta- 
tions, he  pointed  out.  The  question 

arises  as  to  whether  advertising 
agencies,  the  advertisers  them- 

selves and  even  the  artists  would  be 
subject  to  the  licensing  procedure, 
he  said.  On  the  other  hand,  there 
may  be  a  type  of  licensing  that 
would  be  helpful. 

Mr.  Mullen  described  network 
operation  as  a  program-producing 
and  sales-procuring  effort  in  chief, 
and  he  admitted  there  would  be 
danger  of  a  licensing  policy  im- 

pinging upon  program  content. 
Mr.  Sanders  persisted  in  seeking 

a  precise  answer,  declaring  he 
wanted  to  know  whether  NBC  ap- 

proves, disapproves  or  is  indifferent 
to  network  licensing,  asserting  he 

regarded  it  as  "pretty  important". Mr.  Mullen  said  he  would  like  to 
know  precisely  what  the  licensing 
would  be  for  before  he  could  give 
an  intelligent  answer. 

Station  Ownership 

"We  don't  want  to  resist  proper 

regulation,"  he  said,  "but  have some  doubts  as  to  whether  or  not 

such  licensing  would  be  helpful." 
He  agreed  to  let  the  Committee 
know  the  network's  policy  conclu- sion after  further  study. 

Asked  by  Rep.  Sanders  as  to 
NBC's  position  with  regard  to 
ownership  of  stations  by  the  net- 

works and  whether  he  favored  giv- 
ing the  Commission  "a  blank 

check"  or  whether  it  should  be  left 
to  Congress  to  make  the  rules,  Mr. 
Mullen  declared  there  is  confusion 
as  to  what  the  rights  of  networks 
are  in  connection  with  such  owner- 

ship. This  transcends  the  standard 
band  but  goes  to  new  services, 
such  as  television  and  FM,  which 
are  destined  to  flourish  after  the 

war,  he  said.  "We  certainly  need 
some  clarification,"  he  declared. 

Mr.  Sanders  observed  that  "we 
are  talking  at  cross-purposes"  and restated  his  question  as  to  whether 

he  thought  it  desirable  "to  have  a limit  on  ownership  of  stations  by 
networks".  Asserting  he  could  not 
answer  the  question  "practically 
and  theoretically",  Mr.  Mullen  said, 
however,  that  he  thought  it  was 
unfair  to  license  an  organization 
to  operate  stations  and  then  to 
have  the  regulatory  authority  come 

along  and  say  "you  can't  have 
them  any  more".  He  said  he  agreed 
that  Congress  should  express  itself 
on  this  vital  question. 

Rep.  Hinshaw  (R-Cal.)  quizzed 
Mr.  Mullen  regarding  the  type  of 
contracts  entered  into  by  NBC  with 
affiliated  stations,  and  Rep.  Wolver- 
ton  (R-N.  J.),  ranking  minority 
members  of  the  Committee,  opened 

up  the  questions  of  freedom  of  ra- 
dio, the  American  system  as  op- 

posed to  the  British  system,  and 
the  question  of  rate-fixing,  compe- 

tition and  regulation. 
All  these  appeared  geared  toward 

eliciting  from  the  witness  con- 
troversy with  the  FCC  over  its 

regulatory  moves.  The  interroga- 
tion, however,  was  curtailed  by  the 
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Mullen  Tells  House  Probe  Committee 

Story  of  Radio  in  Words  and  Pictures 
•A  GRAPHIC  illustration  of  broad- 

casting and  what  makes  it  tick  was 
given  the  House  Interstate  & 
Foreign  Commerce  Committee  last 
Tuesday  by  Frank  E.  Mullen,  vice- 
president  and  general  manager  of 
NBC,  in  a  one-hour  colored  slide show. 

Acting  as  narrator,  Mr.  Mullen, 
one  of  the  network's  first  employes 
who  rose  from  the  ranks,  took  14 
members  of  the  Committee  (the 
best-attended  session  since  the 
hearings  began)  on  what  amounted 
to  a  personally  conducted  tour  of 
broadcasting  development  in  the 
United  States,  as  compared  to  the 
rest  of  the  world.  Using  Broad- 

casting Yearbook,  Government 
records  and  engineering  studies  as 
the  sources,  Mr.  Mullen  documented 
in  easy  primer  form  all  funda- 

mental aspects  of  broadcasting. 
He  pointed  out  that  this  country 

has  425  radio  sets  per  thousand 
population,  or  seven  times  the  62 
radios  per  thousand  of  the  Axis 
nations.  Throughout  he  emphasized 
freedom  on  the  air  as  the  essence 
of  radio  progress  in  this  country, 

and  pointed  out  that  "a  free  radio 
supported  by  private  enterprise, 
free  from  Government  subsidy  or 
ownership,  is  one  of  our  democratic 

bulwarks". 
Explains  Power 

Mr.  Mullen  told  the  Committee 
orally  and  graphically,  as  it  sat  in 
rapt  attention,  all  about  radio  cov- 

erage, power  and  service.  For  ex- 
ample, he  said  a  theoretical  250- 

watt  station  in  North  Dakota  on 
550  kc.  would  cover  a  99-mile 
radius.  This  in  contrast  to  a  theo- 

retical 50,000-watt  station  in  East- 
ern Massachusetts  on  1600  kc, 

which  would  cover  but  a  41-mile 
radius,  due  to  wavelength,  varying 
conductivity  factors,  and  other 
considerations.  But  he  showed  that 
while  the  station  in  North  Dakota 

might  reach  only  839,000  people, 
the  Eastern  Massachusetts  outlet 
would  cover  3,204,000  people. 
By  colored  slides,  Mr.  Mullen 

broke  down  the  ownership  of  sta-  - 
tions  in  this  country,  disclosing 
that  only  30  stations  of  the  526 
affiliated  with  the  four  major  net- 

works are  owned  by  the  network 
companies.  NBC,  he  pointed  out, 
owns  only  six  stations. 

Mr.  Mullen  pictorially  carried 
the  Committee  up  to  Dec.  7  and 
war.  With  Pearl  Harbor,  he  said, 

radio's  public  service  became  war 
service  for  924  stations,  four  major 
networks  and  25,000  employes.  He 
pointed  out  that  on  Dec.  9,  Presi- 

dent Roosevelt's  war  speech  was 
heard  by  92%  of  the  nation.  An- 

other revelation  was  that  The 
Army  Hour,  broadcast  over  NBC, 
goes  over  103  affiliated  stations 
who  donate  commercial  time  valued 
at  $15,000  per  week.  The  talent, 
remote  pickups  and  lines  cost  ap- 

proximately $2,000  a  week,  so  that 
the  average  weekly  cost  would  run 
$17,000  a  week  if  purchased  com- mercially. 

In  addition  to  special  programs, 
NBC  has  carried  since  Dec.  7,  176 
one-time  sustaining  war  effort  pro- 

grams; 59  one-minute  commercial 
war  effort  programs,  and  1,583 
network  announcements  related  to 
the  war  effort. 

Mr.  Mullen's  picture  tour  won 
the  plaudits  of  Committee  members. 
Rep.  Kennedy  (D-N.  Y.)  congratu- 

lated Mr.  Mullen  on  the  "very  novel 
and  attractive  way  of  presenting 
testimony".  Rep.  Bulwinkle  (D- 
N.  C.)  observed  he  thought  every 
member  of  the  Committee  should 
visit  Radio  City,  as  he  had  done  re- 

cently. Chairman  Lea  (D-Cal.),  in 
behalf  of  the  Committee,  thanked 

the  NBC  executive  for  his  "helpful, 
interesting  and  constructive  testi- 

mony" and  expressed  his  apprecia- 
tion :^or  the  presentation. 

convening  of  the  House;  but  with 
Rep.  Wolverton  observing  that  the 
Committee  should  go  more  deeply 
into  such  matters  and  that  he 
trusted  succeeding  witnesses  would 
be  prepared  to  discuss  these  phases. 

Network  Rates 

Rep.  Wolverton,  in  seeking  in- 
formation on  the  American  system, 

observed  that  he  wouldn't  like  to 
see  it  get  to  the  point  where  the 
Government  would  control  pro- 

grams. He  asked  whether  there  was 
any  tendency  of  the  Government 
to  get  away  from  this  concept. 

Mr.  Mullen  said  radio  must  be 
kept  free,  and  he  felt  equal  con- 

stitutional guarantees  of  freedom 
of  radio  and  the  press  should  be 

I  recognized. 
The  session  closed  with  a  discus- 

sion on  establishment  of  rates  by 
the  networks  for  choice  hours.  Mr. 
Mullen  pointed  out  that  the  law  of 
"supply  and  demand"  governed 
radio  rates,  along  with  the  compe- 

tition of  newspapers  and  maga- 
zines. He  told  Rep.  Wolverton  that 

if  any  steps  were  taken  to  regulate 
broadcasting  rates,  then  he  felt 
the  rates  of  competitive  media  like- 

wise should  be  fixed. 
Mr.  Wolverton  did  not  feel  this 

was  necessarily  so.  He  raised  the 
question  of  broadcast  rates  in  the 
light  of  the  fact  that  a  station 
actually  gets  what  he  characterized 
as  a  "monopoly"  when  it  procures  a 
license  for  operation  of  a  particu- 

lar wavelength  with  given  power. 

Cahill  Urges  Clarity 

As  second  witness  for  NBC, 
John  T.  Cahill,  network  counsel, 
appearing  before  the  committee  on 
Wednesday,  attacked  the  FCC  ef- 

fort to  control  business  practices 
in  radio,  declaring  it  is  "unwise  to 
couple  the  right  to  license  with 
the  right  to  govern  business  prac- 

tices. The  Commission,"  he  de- 
clared, "is  in  a  position  to  enforce 

any  mandate  by  coupling  these  two 
I  functions. 

Mr.  Cahill,  in  his  brief  prepared 
statement,  first  reviewed  the  Com- 

munications Acts  of  1927  and  1934, 
stating  that  need  for  the  acts  had 
arisen  from  a  "chaotic"  condition 
in  broadcasting  caused  by  lack  of 
regulation  on  channel  operation. 
He  indicated  that  despite  the 
clearing  up  of  some  aspects  of 
the  broadcasting  picture  there 
was  still  "great"  need  in  future 
communications  acts  or  amend- 

ments for  "clear  definitions  of 
what  constitutes  public  interest, 
convenience  and  necessity."  He 
said  that  NBC  endorsed  the  re- 

quest of  NAB  for  "this  clarifica- 
tion". 

"We  advocate,"  he  added,  "a  re- 

affirmation of  the  clear  purpose 
of  the  1934  Act  of  a  denial  of  con- 

trol over  the  business  aspects  of 

network  broadcasting." 
Rep.  Sanders  repeated  his  line 

of  questioning  on  Sec.  7  of  the 
Sanders  bill  which  would  author- 

ize FCC  investigations  on  network 
organization  of  stations,  regula- 

tion and  licensing  of  networks, 
multiple  ownership  and  other  con- 

troversial proposals. 
Mr.  Cahill  agreed  with  Mr. 

Miller  that  he  felt  all  were  mat- 
ters on  which  Congress  should  lay 

down  the  fundamental  principles. 
Mr.   Cahill  also  said  he  felt  the 

FCC  should  have  sufficient  facts  in 
its  possession,  based  on  past  in- 

vestigations, to  present  a  report  to 
Congress  for  policy  determination 
on  any  future  legislation. 

"Do  you  feel,"  Rep.  Sanders 
asked,  "that  the  framework  in 
which  licenses  could  be  obtained 
should  be  outlined  by  Congress  and 
not  left  to  the  discretion  of  the 

FCC?" 

Opposes  Discrimination 

Following  Mr.  Cahill's  assent. 
Rep.  Sanders  then  swung  to  the 
newspaper  ownership  controversy. 
"With  regard  to  licensing  of  sta- 

tions," he  asked,  "what  are  your 
views  on  persons  not  getting  li- 

censes because  they  are  engaged 
in  other  businesses  such  as  news- 

papers?" Mr.  Cahill  replied  that 
such  a  practice  would  be  "very 
undesirable"  and  termed  it  "dis- 

crimination". He  saw  "no  reason 
for  discrimination",  in  response  to 
a  question. 
Chairman  Lea  took  over  ques- 

tioning, with  the  request  that  Mr. 

Cahill  indicate  what  was  most 

needed  for  clarity  of  Congress- 
ional control  of  the  FCC.  The  NBC 

counsel  replied  that  one  of  the 
"great"  needs  was  for  an  express 
statement  in  the  Communications 
Act  that  the  FCC  should  not  have 
control  of  the  business  practices 
of  broadcasters  in  view  of  the  fact 
that  other  Government  agencies 
could  apply  such  control. 

He  again  pointed  out  that  the 
FTC  has  this  power  under  its  fair 
trade  practices  control  and  the 
anti-trust  division  of  the  Depart- 

ment of  Justice  could  act  on  any 

allegations  of  "monopoly"  and other  business  conduct. 

Mr.  Cahill  added  that  broadcast- 
ing was  a  "highly"  competitive 

business  and  that  "public  taste 
could  govern  practices  of  broad- 

casters." 

Rep.  Wolverton  contested  Mr. 
Cahill's  observation  that  competi- 

tion would  be  an  important  factor 
in  the  business  conduct  of  broad- 

casters. He  said  that  in  some 

instances  there  was  "no  competi- 
tion" in  broadcasting  and  illus- 
trated with  a  theoretical  case  of 

two  sponsors  seeking  the  same 
network  time. 

He  said  that  the  networks  them- 
selves could  discriminate  against 

advertisers  by  not  giving  them  a 
desired  time.  Mr.  Cahill  contend- 

ed that  despite  any  such  instances 
competition  still  existed  since  an 
advertiser  could  go  to  another  net- 

work for  time. 

Fault  of  Personnel 

Rep.  Wolverton  then  said  that 
the  "faults"  in  FCC  administra- 

tion "might  lie  in  the  fact  that 
Congress  has  not  appointed  per- 

sonnel who  are  sufficiently  aware 

of  the  extent  of  FCC  regulation." He  then  contended,  however,  that 
regulation  of  broadcasting  was 
necessary  since  "competition  alone 
would  not  protect  the  rights  of 
the  people."  He  implied  that 
broadcasting  monopolies  existed 
under  the  channel  licensing  sys- 

tem. Mr.  Cahill  said  that  contrary 
to  this  view  the  licensing  regula- 

tions prevent  monopolies,  pointing 
out  the  limitations  placed  on  sta- 

tions' power  and  coverage. 

Paley  Testifies 

Mr.  Paley's  presentation,  which 
struck  directly  at  the  FCC's  pur- 

ported arrogation  of  regulatory 
power  to  itself,  was  followed  close- 

ly by  the  committee.  As  during 
the  preceding  day,  more  than  a 
dozen  members  sat.  Mr.  Paley  was 

frequently  interrupted  by  commit- 
tee members  who  sought  elabora- 
tion on  his  contentions  of  FCC  en- 

croachment upon  freedom  of  radio 
and  upon  the  economics  of  the  in- 
dustry. 

Expressing  appreciation  for  the 
opportunity  to  appear  in  connec- tion with  the  pending  legislation, 
Mr.  Paley  said  at  the  outset  it  is 
not  at  all  unlikely  that  before  the 

deliberations  are  completed  "the lenses  will  have  been  widened  for 
a  view  of  the  whole  picture  of  the 

legislative  situation  in  which  broad- 
casting finds  itself."    And  it  may 
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well  be,  he  asserted,  "that  you  will 
consider  basic  changes  in  the 
fundamental  radio  law." 

Mr.  Paley  admonished  the  com- 
mittee that  radio  is  not  perfect 

and  that  he  did  not  believe  Con- 
gress or  anyone  else  will  ever  think 

straight  about  broadcasting  until 
it  is  recognized  that  there  are 
some  limitations.  The  physical 
limitation  on  the  number  of  wave- 

lengths makes  it  impossible  to  do 
everything  that  everybody  wants, 
he  pointed  out.  Congress  should 
look  upon  a  system  whereby  it  will 
do  the  "greatest  good  for  the 
greatest  number"  but  not  take  the 
perfectionist  view. 

A  plea  that  radio  be  kept  "com- 
pletely free"  and  that  Congress 

should  specify  a  legislative  frame- 
work for  radio  which  is  in  har- 
mony with  the  Constitutional  guar- 
anty of  freedom  of  speech  was 

made  by  the  CBS  executive.  He 
said  that  today  freedom  of  the  air 
is  at  least  as  important  to  the 
American  people  as  freedom  of 
the  press. 

Easy  to  Shut  Ofif 
Alluding  to  radio  freedom  as 

compared  to  the  press,  Mr.  Paley 
said  he  had  become  convinced  that, 
in  Lincoln's  phrase,  radio  "cannot 
live  half  slave  and  half  free." 
While  radio  has  been  "self-regu- 

lating" to  a  remarkable  degree, 
Mr.  Paley  said  that  the  sovereign 
right  of  every  listener  to  "snap the  switch  and  shut  off  his  radio 
or  to  shift  his  dial  from  one  sta- 

tion to  another"  has  been  the  great- 
est single  factor  in  broadcasting's onward  march. 

Mr.  Paley  said  he  did  not  ask 
that  broadcasters  be  immune  to 
any  of  the  normal  laws  and  regu- 

lations which  govern  and  properly 
govern  business.  "I  only  say  that 
the  laws  of  broadcasting  itself 
should  be  deliberately  designed  to 
make  it  lawful  and  honorable  and 
proper  and  right  for  radio  to  grow 
and  flourish.  I  say  that  the  basic 
law  of  radio  should  be  deliberately 
drawn  to  keep  radio  free,  rather 
than  to  Lhrottle  and  hamstring  it  by 
shoving  it  into  any  strait-jacket  of 
the  wrong  kind  of  regulation." 

Striking  his  thesis,  Mr.  Paley 
said  that  broadcasters  have  rec- 

ognized from  the  start  that  they 
must  be  subject  to  "traffic"  regula- 

tion. This  will  be  true  so  long  as 
there  is  a  limit  on  the  number  of 
wavelengths.  A  commission  has  to 
prescribe  physical  and  engineering 
standards  and  to  see  that  facilities 
are  fairly  distributed  over  the  na- 

tion and  that  broadcasters  stay  on 
their  assigned  wavelengths.  The 
core  of  the  problem,  he  said,  is 
"to  what  extent,  if  any,  beyond 
the  regulation  of  physical  require- 

ments, shall  the  licensing  author- 
ity have  the  power  to  shape  or  con- 

trol radio  broadcasting  in  this 

country." Pointing  to  the  FCC  as  a  com- 
mission with  "life  and  death 

powers  over  radio  broadcasting 
stations",  Mr.  Paley  said  that  be- 
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Jack  DeWitt  Given  Leave 

For  Bell  Labs.  Project 
JACK  DeWITT,  chief  engineer  of 
WSM,  Nashville,  has  taken  leave 
of  absence  for  the  duration  to  work 
on  military  radio  equipment  at  the 
Bell    Laboratories    in  Whippany, 

Mr.  DeWitt         Mr.  Bearden 

N.  J.  Mr.  DeWitt,  long  prominent 
in  industry  radio  affairs,  was  con- 

nected with  the  Bell  La'i^oratories before  joining  WSM. 

His  place  at  the  Nashville  sta- tion has  been  taken  by  George 
Reynolds,  veteran  WSM  engineer. 
Walter  E.  Bearden,  also  of  the 
WSM  engineering  staff,  is  leaving 
the  station  to  do  work  with  the 
Columbia  U  branch  of  the  National 
Research  Council,  stationed  at 
Lakehurst,  N.  J. 

cause  regulation  inevitably  feeds 
on  itself  as  does  the  crusading- 
spirit,  it  is  reasonable  to  expect 
that  a  commission  with  such  powers 
"would  be  trying  to  regulate  more 
and  more,  rather  than  less  and 

less." 

Vague  Language 

When  the  radio  law  was  first 
written  in  1927,  Mr.  Paley  said, 
the  legislators  apparently  saw 
these  dangers  and  the  early  law 
specifically  denied  the  Commission 
the  right  to  censor  programs.  Until 
recently  "we  all  thought  we  knew 
what  the  radio  statute  meant,"  he said.  Then  came  the  network 

rules  and  in  them  "the  philosophy 
bared  in  defending  them,  we  dis- 

covered broad  and  bold  assertions 
of  all  sorts  of  new  powers,  pro- 

jected in  a  maze  of  uncertainty 
as  to  the  legal  recourse  we  had 
against  what  the  Commission 

sought  to  do." This  observation  brought  con- 
siderable questioning.  Rep.  Wel- 

verton  suggested  that  the  network 
rules  be  described  in  detail  to  the 
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committee  in  the  belief  that  such 
an  explanation  would  be  helpful 
in  considering  new  legislation.  Mr. 

Paley  asserted  a  later  witness — 
Judge  Burns — would  cover  this 
subject.  He  commented  that  the 
FCC  had  used  "some  vague  lan- 

guage in  the  law"  as  its  authority 
for  the  promulgation  of  these  rules. 

Asked  by  Rep.  Sanders  to  what 
extent  the  Commission  had  gone 
beyond  physical  limitations  in 
regulating  radio,  Mr.  Paley  said 
the  network  rules  in  his  judgment 
go  far  beyond  that.  It  had  always 
been  felt,  he  said,  that  the  Com- 

mission could  have  "an  overall 
look"  at  stations,  in  determining 
public  interest,  convenience  and 
necessity.  It  was  never  thought  un- 

til now,  he  said,  that  the  Commis- 
sion could  go  beyond  the  "general 

look"  and  get  into  business  aspects 
of  broadcasting. 

Asked  by  Rep.  Brovra  (R-Ohio), 
a  newspaper  publisher,  about  cen- 

sorship aspects,  Mr.  Paley  said 
there  is  language  in  the  proposed 
network  regulations  which  indi- 

cated to  him  that  the  Commission 
feels  it  can  and  ultimately  will  go 
into  program  regulation. 

Comparing  newspapers  to  radio, 
Mr.  Paley  said  that  a  publisher 
will  be  jailed  because  of  violation 
of  the  laws,  but  his  rights  to  pub- 

lishing are  not  taken  away.  A 
station,  on  the  other  hand,  can 
have  its  license  revoked. 

Business  Aspects 

Rep.  Sanders,  as  author  of  the 
bill,  said  he  thought  it  desirable 
to  have  some  one  familiar  with 

the  business  aspects  of  broadcast- 
ing analyze  the  rules  in  detail  to 

the  committee  and  set  out  those 

steps  which  broadcasters  fear  en- 
croach upon  their  freedom. 

Chairman  Lea  interposed  that 
Blackstone  200  years  ago  observed 
the  legislative  approach  should  be 
"what  is  the  present  law;  what  is 
the  evil  of  it,  and  what  is  the 
remedy."  He  said  the  Committee 
desired  that  sort  of  information 
from  witnesses. 

Returning  to  his  prepared  pres- 
entation, Mr.  Paley  said  that  after 

issuance  of  the  network  monopoly 
rules,  it  was  realized  for  the  first 
time  that  the  broader  and  the 

vaguer  the  Commission's  powers, 
and  the  deeper  the  broadcaster's uncertainties  as  to  his  rights,  his 

obligations  and  his  avenues  of  re- 
lief, the  more  dangerous  does  the 

situation  become. 
Alluding  to  the  pending  litiga- 

tion in  the  Supreme  Court  over  the 
Commission's  power  to  make  the 
regulations,  Mr.  Paley  said  that 
apart  from  the  legal  question,  he 
felt  the  laws  "will  be  destructive 
to  our  nationwide  system  of  broad- 

casting". He  said  the  courts  will 
decide  whether  the  present  stat- 

ute gives  the  Commission  the 
powers  it  now  claims  for  the  first 
time  since  the  original  law  was 
written.  If  decided  in  favor  of 

the  Commission,  powers  "which we  think  were  never  intended  for 
it  by  Congress  will  be  placed  in 
the  hands  of  the  Commission." 

He  said  that  students  of  the  situ- 
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I tion  created  by  the  network  rules 
now  realize  that  the  uncertainties 
of  the  existing  law  might  well 
allow  the  Commission  to  achieve 
its  present  objectives  or  practical- 

ly any  objectives  without  a  court 
issue  being  drawn,  or  at  least  with- 

out the  networks  having  any  ade- 
quate redress  even  if  they  got  into 

court. 
A  Real  Danger 

He  said  this  is  based  largely  on 
the  "public  interest,  convenience 
or  necessity  clause  in  the  Act, 
which  is  susceptible  of  limitless  in- 

terpretation." "I  say  to  you  now 
that  a  resourceful  Commission  so- 
minded  might  well  devise  ways  to 
seize  control  of  every  phase  of 
broadcasting  regardless  of  the 
prohibitions  and  the  silences  in  the 
present  status  on  which  we  have 
relied  so  heavily  in  the  past.  This 
is  a  danger  and  a  very  real  one," he  said. 

The  very  announcement  by  the 
Commission  that  it  will  not  look 
with  favor  on  broadcasting  of  a 
certain  type  will  be  enough  to  have 
programs  of  that  type  off  the  air 
all  over  the  country  in  24  hours. 
Stations  must  go  to  the  Commis- 

sion on  many  different  types  of 
petitions  or  applications.  He  said 
great  danger  exists  whether  the 
Commission  can  censor  programs  in 
advance  or  whether  it  is  in  the 
position  to  revoke  a  license  or  hand 
a  wavelength  to  someone  else  by 
an  ex  post  facto  judgment  that  pro- 

grams have  not  been  in  the  public 
interest. 

If  the  Commission  is  once  able 
to  say  it  does  not  like  a  particular 
type  of  advertising  or  jazz  music 
or  dramatic  programs,  or  that  a 
station  should  have  taken  a  pro- 

gram from  a  particular  network, 
he  said  the  broadcaster  is  bound 

hand  and  foot  "subject  to  sub- 
servient compliance  or  the  death 

penalty", 
"One  victory  for  the  Commis- 

sion in  any  such  judgment  after 
the  fact,  and  from  then  on  its 
whispered  wishes  will  be  amplified 
all  over  the  kilocycles  in  the  land. 
So,  in  effect,  power  of  censorship 
after  publication  in  the  hands  of  a 
licensing  authority  in  reality  can 
always  be  power  of  censorship  be- 

fore publication  which  is  contrary 
to  the  whole  theory  of  freedom  of 
speech  and  of  publication  in 
America." 

Referring  to  his  previous  testi- 
mony that  the  core  of  the  problem 

was  whether  the  Commission 
should  have  power  to  regulate 
broadcasting  beyond  necessary 
physical  requirements,  Mr.  Paley 
said  it  was  his  "sober  judgment 

I  that  regulation  by  the  FCC  should 
1 5top  at  physical  requirements."  He 

said  there  are  laws  covering  the 
conduct  of  broadcasters  as  well  as 
of  other  business  men  and  there 
are  governmental  departments 
charged  with  bringing  into  the 
courts  for  punishment  or  correc- 

tion violations  of  those  laws. 

Editorial  Function 

In  the  past,  Mr.  Paley  said,  radio 
has  taken  the  uncompromising  po- 

sition that  broadcasting  differed 
from  the  press  in  one  important 
particular,  namely  licensing.  For 
that  reason,  broadcasting  decided 
forever  to  forswear  the  editorial 
function. 

He  said,  however,  that  he  had 
changed  his  mind  in  connection 
with  previous  statements  that 
fairness  and  freedom  from  edi- 

torial bias  should  be  a  condition 
precedent  to  holding  a  license,  and 
that  the  Commission,  if  it  had 
the  power,  and  the  Congress,  if  it 
did  not,  should  enforce  this  con- 

dition upon  broadcasting.  He  said 
that  for  a  year  his  associates  had 
struggled  for  a  tenable  suggestion 
as  to  how  to  write  such  a  law  and  to 
create  machinery  to  administer  it 
without  utterly  destroying  the 
freedom  of  radio. 

"I  am  simply  afraid  it  cannot 
be  done,"  he  said.  "I  believe  that 
whoever  has  this  power  and  how- 

ever it  is  sought  to  be  exercised, 
the  only  result  can  be  to  throttle 
free  speech  in  the  very  commend- 

able effort  to  make  it  free." 
He  essayed  to  tell  the  commit- 

tee by  analogy  why  he  had  changed 
his  mind.  The  country  may  be 
approaching  a  time  when  news- 

print, because  of  the  war  short- 
age, will  be  rationed.  The  com- 

mittee or  commission  empowered 
to  ration  newsprint  solely  because 
the  amount  is  limited  would  be 
very  similar  in  function  to  the 
FCC  rationing  wavelengths  be- 

cause the  number  of  them  is  lim- 
ited. 

"Now  suppose  such  a  commis- 
sion or  committee  were  permitted 

by  statute  to  ration  newsprint," 
he  continued.  "Suppose  it  were 
told,  'You  may  form  your  own 
judgment  as  to  the  fairness  of  the 
news  in  various  newspapers  in 
America  and  you  may  proportion 
the  allotments  of  these  newspapers 
on  the  basis  of  their  relative  fair- 

ness in  their  communities.'  Can 
you  imagine  freedom  of  the  press 
in  America  continuing  to  exist  for 
20  minutes?  Or  suppose,  even, 
that  you  made  such  a  commission 
only  a  sort  of  prosecutor  and  sup- 

pose it  had  to  go  before  a  Federal 
court  or  some  other  specially  con- 

stituted tribunal  and  demonstrate 
that  a  given  newspaper  was  un- 

fair and  therefore  should  suffer 
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in  its  paper  ration.  How  many 
newspapers  do  you  think  would 
be  bold  and  brave  and  independent 
with  such  hazards  of  annihilation 

hanging  over  their  heads?" Because  the  facts  and  the  ex- 
positions of  all  points  of  view  reach 

the  audience  in  so  many  ways, 
Mr.  Paley  contended  there  is  very 
little  real  danger  of  unfairness  and 
editorial  bias  over  the  air.  Avail- 

able studies,  he  said,  show  that 
listeners  believe  radio  is  fair  and 
trustworthy.  He  said  it  was  his 
honest  conviction  that  while  radio 
must  be  fair  and  must  never  be 
editorial,  legislation  is  not  neces- 

sary to  bring  this  about. 
He  declared  that  in  his  judg- 

ment mathematical  measurement  of 
fairness  would  not  work  at  all  and 
that  laws  or  regulations  prescrib- 

ing this  would  in  the  end  serve 
to  make  news  reports  and  analyses 
"dreary,  wishy-washy  and  tedious, 
would  compel  ignoring  the  breaks 
of  the  news,  the  relative  impor- 

tance of  events,  the  comnnrntiirp 

importance,  from  the  standpoint  of 
their  ability  to  bring  about  action, 
of  the  various  proponents  and  op- 

ponents of  any  point  of  view."  Any effort  to  legislate  or  regulate  the 
editorial  function  of  radio,  Mr. 

Paley  said,  would  "not  only  fail to  achieve  the  desired  result,  but 
will  inevitably  kill  the  thing 

sought  to  be  protected." Not  Interlopers 

Nearing  conclusion  of  his  pre- 
pared statement,  Mr.  Paley  ob- 
served he  had  said  virtually  noth- 

ing about  the  network  regulations 
which  have  had  the  industry 
"standing  on  its  head  for  the  past 
year".  He  alluded  to  the  pendency 
of  litigation  on  these  rules,  and 
said  that  briefs  and  copies  of  the 
record  in  the  proceeding  will  be 
made  available  to  the  committee 
if  it  desires. 

Mr.  Paley  also  referred  the  com- mittee to  his  testimony  a  year  ago 
before  the  Senate  Interstate  Com- 

merce   Committpp    in  connection 
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•with  the  White  resolution  when 
he  went  exhaustively  into  the  sub- 

ject. He  said  he  tried  to  show 
that  network  broadcasting  never 
should  be  reduced  to  a  sort  of 
catch-as-catch-can  commercialism, 
driven  for  its  survival  to  a  sort  of 
opportunist  competition  to  sell  this 
half-hour  and  that  quarter-hour 
before  somebody  else  could  sell  it. 
He  said  he  had  told  the  Senate 
Committee  he  thought  the  major- 

ity of  the  Commission  had  been 
able  to  "make  us  seem  to  be  out- 

laws, interlopers  and  monopolists" 
simply  because  networks  were  not 
licensed.  Declaring  he  "rejected 
any  such  role",  he  concluded  that 
"I  believe  that  either  through  li- 

censing, some  words  of  recognition 
in  the  statute,  or  somehow,  net- 

works richly  and  thoroughly  de- 
serve to  be  validated  and  legiti- 

matized by  Congress." 
Removing  Doubt 

Returning  to  the  stand  Wednes- 
day afternoon,  Mr.  Paley  sought 

to  clear  up  one  or  two  points 
about  which  committee  members 
had  questioned  him  during  his 
previous  testimony.  He  said  that 
with  the  issuance  of  the  so-called 
monopoly  regulations,  it  was  evi- 

dent the  FCC  was  showing  "an 
appetite"  for  more  power.  It  was 
evident  also  that  the  Commission 
was  seeking  to  invade  indirectly 

the  program  field  and  that  Con- 

gress in  redefining  the  FCC's  au- thority, should  clear  up  any  doubts 
or  ambiguities  as  to  the  Commis- 

sion's precise  powers. 

Mr.  Paley  said  he  did  not  feel 
there  was  any  danger  of  concen- 

tration of  power  in  the  hands  of 
networks  through  acquisition  of 
managed  and  operated  stations. 
While  he  felt  the  FCC  did  not 
have  the  legal  right  to  block  sta- 

tion sales  from  the  standpoint  of 
price,  he  asserted  it  had  effectively 
done  so  and  had  made  clear  its 
opposition  to  further  acquisition  of 
stations  by  networks. 

Emphasizing  that  in  his  judg- 
ment there  was  no  latent  danger 

of  undue  control  of  public  opinion 
by  networks  through  ownership 
and  operation  of  stations,  he 
pointed  out  that  in  spite  of  the 
fact  that  there  have  been  no  na- 

tural limitations,  only  three  press 
associations  have  developed,  there 
are  only  four  national  magazines 
with  more  than  2%  million  cir- 

culation and  there  is  only  one  chain 
of  newspapers  totaling  more  than 25. 

Originating  Points 
It  is  desirable  for  networks  to 

own  stations  in  certain  localities, 
he  said,  because  of  their  impor- 

tance as  program  originating 
points.  He  enumerated  New  York, 
Chicago,  Los  Angeles  and  Wash- 

ington as  desirable  from  that 
standpoint.  Moreover,  there  have 
been  instances  where  the  network 
has  been  unable  to  make  a  satis- 

factory arrangement  with  affiliates 
in  particular  markets,  and  there- 

fore has  sought  to  buy  or  lease 
stations. 

Beyond  that,  he  said,  it  has  been 

CARRYI
NG 

OUT
STA

NDI
NG 

SERV
ICE 

IND
UST

RY 

Office 

found  that  in  some  cities  affiliates 
do  not  find  it  expedient  to  clear 
for  public  service  programs,  fea- 

turing members  of  Congress,  Cabi- 
net officials,  and  others  in  public 

life.  He  said  this  situation  led  to 
the  acquisition  by  CBS  some  years 
ago  of  WJSV,  Washington. 

Placing  of  a  limitation  on  the 
number  of  stations  which  networks 

may  own  grows  out  of  a  "fear  of domination",  he  said.  Calling  this 
completely  theoretical,  he  said  no 
one  can  prove  that  a  network  ever 
has  exerted  improper  influences. 
There  is  no  reason  why  a  network 
cannot  operate  a  station  as  well 
as  any  other  owner  and  in  many 
instances  the  operation  should  be 
better,  he  declared. 

If  networks  should  at  any  time 

acquire  stations  in  any  large  num- 
ber, and  should  evil  practices  re- 
sult, Mr.  Paley  said  that  two  safe- 

guards readily  could  be  applied, 
(1)  the  Department  of  Justice 
could  institute  anti-trust  proceed- 

ings if  applicable  and  (2)  Con- 
gress could  always  legislate.  Leg- 

islation, he  said,  should  be  based 
on  evils  that  can  be  proved  and 
not  on  future  speculation. 
A  detailed  questioning  of  Mr. 

Paley  on  the  scope  and  nature  of 
CBS  contracts  with  affiliates  was 
undertaken  by  Rep.  Hinshaw.  Mr. 
Paley  explained  there  are  no  spe- cial limitations  but  that  many 
factors  are  taken  into  account. 
Networks  seek  to  avoid  duplicate 
coverage  wherever  possible,  he 
said.  Asked  whether  the  group 
of  some  400  independent  stations 
could  not  undertake  another  net- 

work venture,  Mr.  Paley  said  there 
was  no  reason  other  than  the  busi- 

ness risks.  He  said  there  was 

nothing  to  prevent  them  from  go- 
ing into  network  operation. 

License  Problems 

Mr.  Sanders  brought  up  the 
question  of  licensing  of  networks, 
which  Mr.  Paley  had  recommended 
in  testimony  last  year  before  the 
Senate  committee.  The  CBS  presi- 

dent said  that  at  that  time  he  felt 
networks  should  be  licensed  as  a 

means  of  avoiding  "back  alley" efforts  to  regulate  networks  such 
as  is  involved  in  the  chain-monop- 

oly regulations. 
At  that  time,  he  said,  the  ques- 
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tion  went  to  the  network  monopoly 

regulations  rather  than  the  pend- 
ing proposal  before  the  House Committee  to  write  a  new  radio 

law.  He  said  he  felt  that  Con- 
gress should  recognize  the  valid- 

ity of  networks  and  license  them. 
But  Mr.  Paley  explained  that  if 
his  new  philosophy  expounded  to 
the  House  Committee — limiting  the 
FCC  to  regulation  of  only  physical 

aspects  of  broadcasting — is  ac- 
cepted, there  would  be  little  reason 

for  the  licensing  of  networks. 
Mr.  Sanders  took  issue  with  this 

observation  on  the  ground  that  Mr. 
Paley's  whole  statement  was  based 
on  seeking  protection  against  un- 

necessary regulation  and  that  his 
licensing  policy  position  appeared 
to  be  inconsistent  with  that  view. 

"I  am  talking  about  an  entirely 

free  radio,"  Mr.  Paley  said.  "I believe  it  will  be  unnecessary  to 
license  networks  if  my  philosophy 
of  regulation  is  accepted.  If  it 
isn'tj  then  I  favor  the  licensing- 

process." 

Mr.  Paley  observed  that  the  FCC 
"has  been  dealing  with  us  through 

back  alleys",  through  network 
affiliates  and  "smearing  us 
obliquely".  He  said  that  if  regu- 

lation were  restricted  to  physical 

aspects,  there  would  be  no  danger 
of  such  regulatory  encroachments. 
Asked  specifically  by  Mr.  Sanders 

whether  he  believed  in  licensing- 
of  networks,  Mr.  Paley  said  that 
"if  we  are  going  to  have  the  kind 
of  law  we  have  today,  yes.  If  not, 

I  do  not  believe  licensing  is  nec- 

essary." 

Elmer  Davis  Appears 

Elmer  Davis,  famed  CBS  news 

analyst,  followed  Mr.  Paley  to  de- 
fend radio's  editorial  freedom. 

While  he  read  from  a  prepared 

statement,  he  extemporized  several 
times,  and  observed  he  felt  the 
FCC's  indicated  encroachments  on 

broadcasting  would  affect  the  pub- 
lic interest  adversely.  If  the  FCC 

gets  the  power  it  now  claims  it 
has,  he  said,  there  would  be  real 
danger  to  freedom  of  radio. 
Mr.  Davis  explained  he  had 

been  in  the  news  business  off  and 
on  for  nearly  40  years,  and  that 
since  1939  he  has  been  with  CBS 

as  one  of  its  regular  commentators. 

His  principal  responsibility  is  his 
8:55  to  9  p.  m.  broadcast,  he  said. 

Mr.  Davis  explained  at  length 

the  manner  in  which  news  broad- 
casts are  developed  and  the  infinite 

degree  of  work  entailed  in  the 

preparation  of  even  a  short  broad- cast. As  one  radio  executive  has 

put  it,  he  said,  "radio  has  nothing 
but  a  front  page". 

Any  presentation  of  news  re- quires some  editorial  judgment,  he 
declared,  in  commenting  on  ̂   the 
"self-denying  ordinances  which 
radio  networks  have  imposed  on 
themselves".  If  it  be  said  that 
the  broadcaster's  personal  preju- 

dices are  likely  to  enter  into  his 
selection  or  judgment,  the  same 
is  true  of  newspaper  editors,  he said. 

This  element  of  interpretation 
is  always  at  a  minimum  in  his 
own  broadcasts,  Mr.  Davis  said. 
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But  its  use  when  necessary  "seems 
to  me  essential  to  performance  of 
the  duty  of  giving  the  public  as 
accurate  a  picture  as  possible  of 

the  day's  news  as  it  seems  to  me". 
Discusses  Censorship 

"If  radio  news  editors  have  on 
the  whole  shown  considerably  bet- 

ter judgment  in  the  past  two  or 
three  years  than  those  of  news- 

papers (and  I  believe  this  cannot 
be  denied) ,"  Mr.  Davis  said,  "it  is 
probably  because  radio  is  a  com- 

paratively recent  news  medium; 
and  indeed  only  became  a  recog- 

nized vehicle  of  general  news,  as 
distinguished  from  special  events, 
when  the  present  world  situation 
was  sharpening  itself  toward  a 
crisis  and  the  maneuvers  of  for- 

eign propaganda  agencies  were  be- 
coming apparent.  But  at  present, 

merely  to  report  what  so-called 
'news'  comes  through  regular 
channels,  with  no  attempt  to  weigh 
and  analyze  it,  would  result  in 
public  misinformation,  often  to  the 
advantage  of  the  enemy." 

Mr.  Davis  held  that  Government 
censorship  of  radio  news,  except 
insofar  as  it  involves  military 
secrecy,  is  "as  abhorrent  to  any- 

one in  the  news  branch  of  radio 
as  it  would  be  to  newspaper  edi- 

tors".   He  continued: 
"We  are  all,  of  course,  subject 

to  Government  censorship  on  mat- 
ters involving  military  secrecy; 

and  radio,  by  its  nature,  is  subject 
to  somewhat  more  rigorous  cen- 

sorship than  are  publications,  es- 
pecially now  that  broadcasts  from 

eastern  cities  could  be  heard  by 
enemy  submarines  off  the  coast. 

"To  that  sort  of  censorship  no 
one  objects,"  he  said,  "but  any 
other  sort  of  government  censor- 

ship, whether  positive  or  negative, 
would  be  as  abhorrent  to  anyone 
in  the  news  branch  of  radio  as  it 

.  would  be  to  newspaper  editors,  and 
in  my  opinion,  it  would  be  quite 

:  as  injurious  to  the  public  interest. 
"Need  for   Government  alloca- 

tion of  the   air  channels  is  ob- 

.  vious,"  he  went  on,  "but  my  ex- 
perience and  observation  in  radio 

.  would  not  suggest  that  any  ad- 

.  vantage  could  be  gained  by  Gov- 
ernment control  over  news  or  other 

programs,  whether  such  control 
were  exercised  directly  or  indi- 

rectly .  .  ." 
Avoiding  Temptation 

"There  has  never  been  the  faint- 
est idea  (at  CBS),"  he  maintained, 

"of  giving  the  public  what  we 
think  they  ought  to  believe  is  true, 
or  what  we  should  like  to  believe  is 
true;  but  only  what  seems  to  us 
to  be  true. 

"No  doubt,"  he  concluded,  "the 
private  executives  who  at  present 
control  —  under  restrictions  —  the 
radio   industry   have   made  some 

BRAIN  TRUSTERS  of  WHBF,  Rock  Island,  get  a  workout  every  week 
answering  questions  submitted  by  listeners  on  a  novel  quiz  show.  Stump 
the  Staff.  Deep  in  the  start  of  concentration  are  (1  to  r)  :  Chuck  Harri- 

son, chief  announcer;  Woody  Magnuson,  program  manager;  Jack  Sher- 
man, originator  of  the  show;  Van  Patrick,  sports  director;  John  Gilbert, 

musical  director.  For  stumping  the  staff,  listeners  win  War  Stamps. 

mistakes;  they  are  human  beings. 
But  any  governmental  authority 
which  might  take  their  place  would 
also  be  composed  of  human  beings, 
whose  infallibility  could  not  be  too 
confidently  predicted. 

"Such  a  change  in  the  control 
of  radio  might  remove  some  temp- 

tations, but  at  the  expense  of  im- 
porting others;  and  so  far  as  my 

experience  and  observations  go, 
radio  news  executives  do  not  yield 
to  any  temptations  that  may  exist 
now,  but  are  animated  only  by  an 
honest  desire  to  present  the  news 
as  it  actually  is. 

"Under  Government  supervision, 
however  high-minded  its  person- 

nel, there  would  be  constant  dan- 
ger that  presentation  of  the  news 

might  be  subject  to  other  influ- 

ences." 
Rep.  Sanders  commended  Mr. 

Davis  upon  his  objectivity  and  ac- 
curacy in  reporting  the  news,  and 

declared  he  was  a  regular  listener 
to  his  analysis.  He  referred  par- 

ticularly to  a  parliamentary  situ- 
ation that  had  developed  recently 

in  the  House  and  said  Mr.  Davis 
alone  had  accurately  described  the 
event.  All  other  press  association, 
news  and  radio  repoi'ts  were 
inaccurate.  Rep.  Sanders  com- 
mented. 

An  Uphill  Fight 

First  witness  at  the  Thursday 
session  in  continuing  Columbia's 
presentation  was  Dr.  Frank  N. 
Stanton,  the  network's  director  of 
research,  now  acting  part-time  as  a 
consultant  in  the  Office  of  Facts  & 
Figures  in  Washington.  He  is  also 
a  member  of  the  Advisory  Board 
of  the  Office  of  Radio  Research  at 
Columbia  U. 

Presented  to  the  committee  were 
a  series  of  charts  designed  to  por- 

tray at  a  glance  some  of  the 
cardinal  facts  about  present-day 
radio  and  its  growth.  In  an  hour's 
dissertation.  Dr.  Stanton  explained 
these  charts,  the  development  of 
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radio  advertising  and  the  niche 
CBS  occupies  in  the  field.  Emphasis 
was  given  program  standards,  witii 
the  revelation  that  CBS  has  re- 

fused some  $6,000,000  in  business 
over  a  period  of  four  years  by  ad- 

hering to  these  standards. 
CBS  operation  on  a  wartime 

basis  since  Pearl  Harbor  was  cov- 
ered by  Dr.  Stanton.  He  pointed 

out  that  today  Columbia  spends  an- 
nually some  $5,700,000  to  furnish 

sustaining  program  service  to  af- 
filiated stations.  The  CBS  telephone 

bill  for  wire  lines  to  link  its  affili- 
ated stations  runs  some  $2,000,000 

a  year. 
Describing  CBS'  growth.  Dr. 

Stanton  brought  out  that  from  an 

original  network  of  16  stations  in 
1927  it  has  grown  to  121  U.  S. 
stations,  of  which  113  are  inde- 

pendently-owned affiliates  which  the 
network  does  not  control  in  any 

way. 

"It  has  taken  radio  broadcasting 
15  years  of  uphill  competition 
against  the  older  advertising  media 
to  win  as  little  as  12  cents  of  the 

American  advertising  dollar,"  Dr. 
Stanton  said.  "How  slow  the  climb 
has  been,  even  in  recent  years  of 
widespread  radio  ownership,  can  be 

seen  in  the  fact  that  radio's  share 
of  all  advertising  expenditures  was 
less  than  8  cents  per  dollar  in 
1936,  less  than  11  cents  in  1938, 
and  only  12  cents  in  1940,  despite 
the  fact  that  radio  ownership  in 
those  four  years  increased  by  more 

than  7,500,000  homes." Millions  for  Sustainers 

Describing  CBS  program  service 
since  Pearl  Harbor  and  rigid  pro- 

gram standards  on  war  coverage 
invoked  by  the  network.  Dr.  Stan- 

ton pointed  out  that  in  addition 
to  the  imposing  list  of  special  fea- 

tures, during  the  first  three  months 
of  1942  there  were  1,500  sustaining 
network  announcements  made  over 
CBS  on  behalf  of  the  war  effort. 

As  against  the  figure  of  $5,700,- 
000  spent  for  sustaining  program 
service  day.  Dr.  Stanton  brought 
out  that  in  1931  the  figure  was 
about  $3,000,000;  in  1936  it  had 
increased  to  $3,500,000,  and  in 

1941,  despite  the  fact  that  the  net- 
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work  had  more  hours  sold  commer- 
cially, it  reached  the  total  of  $5,- 

700,000.  Even  in  the  12  months 
prior  to  Pearl  Harbor  the  total 
CBS  network  program  time  was 
designed  almost  equally  between 
sustaining  programs  and  commer- 

cial originations,  he  said. 

Describing  CBS'  worldwide  news 
coverage,  Dr.  Stanton  brought  out 
that  CBS  from  April,  1941,  through 
March,  1942,  made  over  2,000  news 
pickups  from  70  different  points 
throughout  the  world.  There  were 
774  news  pickups  in  the  last  year 
from  London  alone,  he  said.  Dr. 
Stanton  outlined  the  results  of  the 
Elmo  Roper  and  George  Gallup 
polls  on  radio  as  a  news  source. 

Mr.  Roper's  forecasts  were  within 
1%  of  the  actual  results  of  the 
national  election  in  1938,  he  said. 

Dr.  Stanton  broke  dovsm  surveys 
conducted  from  1938  through  1941 
by  Mr.  Roper  for  Fortune  Maga- 

zine, covering  news  preferences  of 
the  public,  income  groups  in  rela- 

tion to  listening,  and  listeners'  re- 
actions to  broadcasting  in  this 

country.  Influence  of  network  af- 
filiation on  the  audience,  he  said, 

is  shown  by  measurements  of  list- 
ening to  stations  before  and  after 

they  have  become  affiliated  with 
CBS. 

Judge  Burns  for  CBS 

Appearing  as  CBS'  final  witness, 
Judge  John  J.  Burns,  CBS  general 
counsel  and  a  member  of  its  board, 
amplified  previous  testimony  of 
Mr.  Paley  regarding  FCC  regula- 

tory functions,  particularly  with 
respect  to  the  network  regulations. 
He  maintained  FCC  had  over- 

stepped its  authority  in  "many 

ways". 
Reviewing  the  light  punitive  reg- 

ulations which  the  FCC  proposes  to 
invoke.  Judge  Burns  said  they  in 
effect  would  negative  all  existing 
CBS  contracts  with  affiliates  and 
thereby  seriously  undermine  net- 

work operation. 
Asked  by  Rep.  Halleck  (R-Ind.) 

whether  he  could  explain  "in  a 
word"  reasons  for  the  FCC  objec- 

tion to  network  affiliations.  Judge 
Burns  pointedly  asserted  that  the 
FCC  has  made  loose  accusations  of 
"domination  of  affiliates"  and 
"monopoly  charges".  He  held  these 
were  completely  without  merit  and 
insisted  that  though  affiliates  "did 
want  more  money  from  networks, 
they  did  not  want  the  Government 

to  get  it  for  them". Judge  Burns  declared  it  had  been 
clearly  indicated  that  affiliates  do 
not  desire  "Government  interfer- 

ence" and  they  are  not  in  accord, 
by  and  large,  with  FCC  views  that 
networks  either  "dominated"  them 
or  had  created  a  "monopoly".  He insisted  that  no  evidence  had  been 
brought  out  to  show  that  CBS  con- 

tracts now  in  effect  work  against 
public  interest. 

Contending  that  the  networks 
give  local  stations  "the  kind  of 
programs  people  want  and  which 
could  not  be  put  on  by  local  sta- 

tions because  of  lack  of  resources," 
Judge  Burns  accused  the  FCC  of 
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A  BLACK  future  for  the  enemy 

was  symbolized  May  2  in  the  fore- court of  the  CBS  Pacific  Coast  key 
station,  KNX,  when  1,000  scale 
model  airplanes — all  painted  black — were  delivered  to  the  Navy. 

The  tiny  models  were  made  by 
Los  Angeles  high  school  boys  ac- 

cording to  an  exact  scale  and  were 
assembled  in  the  shape  of  a  gigan- 

tic V  on  the  lawn  with  a  Navy 
guard.  The  ceremony  of  delivery 
was  released  over  the  complete  CBS 
network. 

Cecil  B.  DeMille,  producer  of 
Lux  Radio  Theatre  series  and 
famous  film  director,  was  a  special 
guest  of  honor  and  Lt.  Com.  E.  R. 
DeLong  accepted  the  delivery  of 
the  planes  on  behalf  of  the  Navy. 

using  "subterfuge"  in  its  licensing 
policies.  He  said  the  Commission 
consistently  has  overstepped  its 
authority  as  an  administrative body. 

Rep.  Halleck  said  that  when  Con- 
gress set  up  an  administrative  body 

it  should  be  allowed  to  conduct  its 
affairs  so  long  as  it  stayed  within 
the  limits  of  its  jurisdiction.  If 
such  a  body  "has  taken  authority 
upon  itself,  in  excess  of  powers  out- 

lined by  Congress,  then  I  am  in 
accord  with  the  recommendation 
that  its  powers  be  clearly  out- 

lined," he  observed. 

'Clever  Indirection' 
Pursuant  to  Committee  request, 

Judge  Burns  distributed  copies  of 
the  FCC  regulations  to  members 
and  called  their  attention  to  the 
sections  which  he  said  would 
"strike  at  contractual  provisions 
CBS  has  with  affiliates,  providing 
exclusive  service  in  given  locali- 

ties." 

Pulling  no  punches,  Judge  Burns 
described  the  FCC  operation  as  "a 
clever  bit  of  indirection".  He  said 
the  rules  in  effect  tell  the  affiliates 

that  "you  are  going  to  lose  your 
license"  in  contracting  with  net- 

works, rather  than  saying  "your 
contract  with  networks  is  no  good". 

Charging  that  no  consideration 
was  given  to  the  fate  of  the  net- 

works in  the  hearings  in  the  Sen- 
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ate  last  year  on  the  White  Resolu- 
tion, Judge  Burns  said  the  question 

of  option  time,  the  heart  of  an  affili- 
ation contract,  was  virtually  ig- 
nored in  those  proceedings.  The 

White  Resolution,  designed  to  stay 
the  regulations  until  such  time  as 
Congress  could  resurvey  the  Com- 

munications Act  and  spell  out  the 
functions  of  the  FCC,  is  gathering 
dust  in  a  Senate  Interstate  Com- 

merce Committee  pigeonhole. 
Rep.  Hinshaw  inquired  into  the 

radio  background  of  FCC  Chair- 
man Fly.  Judge  Burns  said  that  as 

far  as  he  knew  Mr.  Fly  had  had 
no  radio  background  prior  to  his 
appointment  to  the  Commission. 
Asked  by  Mr.  Hinshaw  why  Mr. 
Fly  had  been  appointed  chairman 
of  the  Commission,  Judge  Burns 
observed  simply  that  his  appoint-' 
ment  to  the  Commission  and  the 
chairmanship  were  simultaneous. 
"What  then  would  qualify  Mr.  Fly 

as  a  radio  expert?",  asked  Mr. Hinshaw. 

"Well,  he  attended  law  school 
when  I  did,"  Judge  Burns  replied. 
"But  perhaps  that  would  act  rather 

as  a  detriment." Stations  Afraid 

Answering  a  cross-fire  from 
Reps.  Halleck  and  Hinshaw,  Judge 
Burns  said  the  adroit  manner  in 
which  the  FCC  had  worked  the 

regulations  made  it  difficult  for  af- filiated stations  to  challenge  the 
FCC's  authority.  Few  stations  are 
going  to  "die  on  the  barricades  of 
the  fifth  amendment",  he  said,  but 
are  going  to  "bow  to  the  will  of 
the  Commission".  Beyond  that,  he 
said  it  was  most  difficult  for  any 
private  organization  to  attempt  to 
prove  in  court  that  an  administra- 

tive body  has  gone  beyond  its  pow- ers. 

He  attacked  particularly  the  ac- tion of  the  FCC  in  opposing  any 
sort  of  review  of  the  regulations. 
The  Commission  sought  to  dismiss 
the  proceedings,  he  said,  on  the 
purely  technical  ground  that  its  ac- tions were  not  reviewable  and  that 
the  regulations  did  not  constitute 
an  order.  He  described  this  as  the 
first  time  a  Commission,  within 
his  recollection,  has  attempted  to 
assert  such  broad  powers. 

The  FCC  seeks  only  to  procure 
from  Congress  a  grant  of  power 
sufficiently  broad  to  permit  it  to 

ignore  Congress  thereafter,  he  de- 
clared. By  using  the  element  of 

"indirection",  he  said,  the  Commis- 
sion seeks  to  assert  power  over  sta- 
tion contracts  through  threatening 

stations  on  renewal  of  license.  He! 
said  the  FCC  should  have  gone  to] 
Congress  for  this  authority. 

The  Commission,  from  the  prac- 
tical point  of  view,  is  "in  the  driv- 

er's seat,  except  where  it  acts  with- 
out a  shred  of  reason,"  said  Judge 

Burns.  Rep.  Hinshaw  said  that  this 
means  that  all  stations  are  subject 
to  the  will  of  the  Commission,  to , 
which  Judge  Burns  assented.  He 
added  that  with  the  FCC  holding 
the  power  of  life  and  death  over 
licensees,  unless  they  are  made  of 
"heroic  stuff"  they  are  not  going 
to  "take  on  the  Commission". 

Asked  by  Rep.  Brown  whether  it 
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was  vitally  necessary  that  the  Com- 
mission "be  in  existence",  Judge 

Burns  responded  simply  that  "that 
is  not  an  overstatement."  He  called 
the  FCC  regulations  revolutionary, 
emphasizing  that  the  Commission 
lused  the  prefix  "no  license  shall 
be  granted"  to  affiliates  which  enter 
contracts  violating  the  regulations 
las  a  step  that  had  never  been  taken 
before.  He  called  it  completely 
without  warrant. 

In  this  connection,  Judge  Burns 
pointed  out  that  originally  the 
rules  did  not  read  that  way,  but 
that  Mr.  Fly  "has  very  smart  ad- 

visors and  he's  quite  clever  him- 
self." Initially  it  was  based  on  the 

FCC's  licensing  power  but  was turned  around  to  make  it  more 
potent,  he  said,  calling  it  a  credit 
"to  their  ingenuity". 

Insisting  the  FCC  had  no  author- 
ity over  business  practices  of  sta- 

tions. Judge  Burns  pointed  to  the 
recent  Supreme  Court  decision  in 
the  Sanders  case,  as  well  as  the 
very  terms  of  the  Communications 
Act  itself.  All  broadcasting  matters 
are  segregated  under  Title  3,  which 
does  not  pertain  to  public  utility 
common  carriers  where  rates  are 
regulated,  he  said. 

Asked  by  Rep.  Halleck  about  the 

FCC's  inquiry  into  newspaper  own- 
ership. Judge  Burns  said  the  Com- 

mission in  its  rules  seeks  to  spell 
out  instructions  against  newspaper 
ownership  of  stations.  "Despite 
what  Mr.  Fly  says,"  he  declared,  if 
the  Commission  can  exclude  a  net- 

work from  station  ownership,  it 
can  exclude  a  newspaper.  The  same 
would  go  for  any  other  type  of  li- 

cense, he  declared.  If  the  network 
rules  are  permitted  to  stand,  he 
said,  there  would  be  no  question 
about  the  FCC's  authority  to  knock 
off  any  kind  of  broadcast  station 
under  any  given  set  of  circum- 
stances. 

,  They  Came  and  Went 

'  Resuming  the  stand  to  conclude 
•  his  testimony  Thursday  afternoon, 
1  Judge  Burns  outlined  to  the  Com- 
'  mittee  the  tortuous  course  followed 
'  by  the  Commission  in  its  so-called 
'  chain-monopoly  probe,  and  the 
many  changes  in  personnel  both  on 
the  Commission  and  on  its  legal 

■  staff,  which  punctuated  the  proceed- 
1  ings  which  began  in  November, 
<  1938. 

Chairman  Fly  himself,  he  pointed 
'  out,  never  participated  in  the  in- 

vestigation proceedings,  which  ran 
■  from  Nov.  14,  1938,  to  May  13, 
■  1939.  Former  Commission  Thomp- 
'  son,  who  participated  in  writing 
'  the  report,  sat  only  five  days,  he 
brought  out.  Three  separate  gen- 

eral counsels  were  employed  dur- 
ing that  period,  he  explained.  Of 

the    original    committee    of  four 
.  members,  he  pointed  out,  only  one 

''•  ̂   Commissioner  Walker  —  now 
^  serves  on  the  FCC. 

The  May  2  report  of  the  Com- 
mision,  which  accompanied  the  is- 

suance of  the  proposed  rules,  he 
said,  did  not  propose  complete  abo- 

lition of  option  time.  He  contended 
there  was  no  testimony  during  the 
investigation  on  the  need  for  option 
time   and   there  never  was  "the 

41  for  'Gang  Busters' 
A  TOTAL  of  41  stations  have 
signed  for  Gang  Busters,  since 
BLUE  offered  the  program  to  its 
affiliates  for  local  sponsorship  over 
three  weeks  ago.  The  cops-and- 
robbers  thriller,  which  started  on 
May  1  and  is  heard  Friday,  8-8:30 
p.m.,  will  continue  on  a  participat- 

ing basis  until  Sept.  18,  when  Dr. 
Earle  S.  Sloan  will  again  take  it 
over  on  behalf  of  Sloan's  Liniment 
for  a  period  of  30  weeks. 

slightest  intimation"  that  it  would be  eliminated. 
In  the  proceedings  before  the 

Senate  Committee  a  year  ago,  at 
which  time  he  said  Chairman  Fly 
retreated  somewhat  from  the  posi- 

tion taken  by  the  FCC,  it  was  gen- 
erally agreed  by  members  of  that 

Committee  there  should  be  option 
time  and  Chairman  Wheeler  sug- 

gested the  networks  get  together 
with  the  FCC  to  work  out  some 
acceptable  formula. 

An  FCC  Invention 

He  described  the  "non-exclusive 
option"  embodied  in  the  revised 
rules  as  a  "contradiction  in  terms" 
and  said  it  was  "an  invention  of 
the  FCC."  Rep.  Sanders  insisted 
he  had  never  heard  of  an  option 
that  was  not  exclusive. 

When  Judge  Burns  explained  the 
rules  do  not  bar  the  purchase  of 
time  by  the  networks  but  that  this 
provided  a  way  of  destroying  the 
economic  power  of  the  networks  and 
their  ability  to  serve  the  people. 
Rep.  Brown  asked  what  was  to 
prevent  the  networks  from  pur- 

chasing sustaining  time  at  a  nom- 
inal fee  and  increasing  the  rate 

if  the  time  were  sold. 
CBS  President  Paley,  called  upon 

to  answer  this  question,  explained 
he  had  discussed  this  matter  with 
Chairman  Fly  and  that  he  had  been 
told  it  would  be  a  "complete  eva- 

sion of  the  law,"  Chairman  Fly's 
position  was  that  the  networks 
could  only  purchase  the  time  at  the 
prevailing  rate,  which  Mr.  Paley 
said  was  in  effect  the  acquisition 
of  sustaining  time  at  full  commer- 

cial rates. 
Rep.  Brovsm  interposed  that  if 

such  a  procedure  were  followed,  it 
would  be  tantamount  to  fixing 
prices.  Mr.  Paley  said  that  was 
the  inference  he  received. 

Appraising  the  rule  banning  net- 
work ownership  of  stations.  Judge 

Burns  called  it  an  "unusual  ex- 
tension of  administrative  power." 

He  said  that  through  it  the  FCC, 
after  having  licensed  stations  for 
network  ownership  and  operation, 
suddenly  by  a  decree  proposes  that 
the  station  must  be  sold.  He  al- 

luded also  to  the  rule  which  in  effect 

forced  NBC  to  divorce  its  Red  and 
Blue  Networks  and  ultimately  sell 
the  Blue. 
As  former  general  counsel  of 

the  SEC,  Judge  Burns  alluded  to 
the  "death  sentence"  legislation 
which  Congres  gave  the  Commis- 

sion to  force  separation  of  holding 
companies.  But  he  said  the  Con- 

gress surrounded  the  Commission's 
authority  with  compulsory  safe- 

guards of  very  detailed  scope. 
If  Congress  had  been  "tipped 

off"  on  the  technique  of  the  FCC, 
he  commented,  it  would  have  saved 
itself  a  lot  of  time  by  simply  hand- 

ing to  the  SEC  licensing  power. 
He  described  the  FCC  action  on 

forced  sale  of  stations  as  "un- 
justified in  all  our  legal  history 

and  administrative  experience." After  Judge  Burns  had  read 
from  the  Act  the  specific  functions 
delegated  to  the  FCC  on  radio,  and 
had  pointed  out  there  was  only  a 
hidden  clause  mentioning  networks, 
he  said  it  was  obvious  the  FCC  had 
"wrenched"  a  word  here  and  a 
phrase  there  in  its  effort  to  regu- 

late business  aspects  of  broadcast- 
ing. He  pointed  out  that  Congress 

even  went  so  far  as  to  specify 
lighting  of  towers  but  that  it  did 
not  specify  regulation  of  business 
aspects  of  broadcasting. 

If  the  Commission's  theory  of  its 
power  over  business  aspects  is  true. 
Judge  Burns  said,  then  Congress 
could  have  handled  the  job  in  one 
sentence  incorporating  the  authori- 

zation to  make  laws  and  regula- 
tions that  regulate  the  business  of 

broadcasting. 
He  said  the  FCC  obviously  had 

"scoured  and  combed"  the  statute 
for  support  of  its  contention. 
Commissioner  Craven,  described 

by  Judge  Burns  as  "the  man  gen- 
erally regarded  as  the  ablest  mem- 

ber of  the  Commission",  had  testi- fied before  the  Senate  Committee 
that  no  consideration  was  given  to 
the  effect  of  the  network  rules  on 

the  business  aspects  of  broadcast- 
ing. He,  along  with  Gov.  Case,  dis- 

sented from  the  majority  action. 

Loss  of  Incentive 

If  the  rules  become  effective. 
Judge  Burns  said,  all  incentive  to 
spend  money  on  sustaining  pro- 

grams will  be  lost.  The  whole  field 
would  be  opened  up  to  "fiy-by-night 
opportunists"  who  would  be  in  a 
position  to  take  away  from  estab- 

lished networks  stations  in  key 
markets.  Moreover,  he  said  the 
business  would  gravitate  to  the  big 
stations  in  each  market,  referring 
to  testimony  of  other  witnesses  be- 

fore the  Senate  committee. 
Judge  Burns  said  he  believed  the 

regulations  couldn't  have  been  de- (Continued  on  page  116) 

IF  YOU  HAVE  TIME 

TAKE  A  QUICK  LOOK 

AT  PAGE  31 

SECOND  HUSBAND starring 

HELEN  MENCKEN 

and 

THE  GOODWILL  HOUR 

now  heard  on 

5,000  Walts 
Day  and 
Night 

NBC  Red 
a.>d The  Blue 

Network 

The  DAYTON,  O.  Station 

"k/Ae^  But 

UlSVR 

SYRACUSE 

con  You
  lap 

East'sBes
tFarm 

Audience
- 

Influencing  Sales 

FAR  Beyond  Pontiac 

In  cities  .  .  .  villages  .  .  .  farms 
.  .  .  for  miles  and  miles  around 
Pontiac  .  .  .  the  messages  of  na- 

tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 1000  streamlined  watts. 

GET  THE 
FACTS 
FROM WCAR 

PONTIAC,  MICHIGAN 
or  the  Foreman  Co.  •  Chicago  #  New  York 

The  Northwest's  Best Broadcasting  Buy 

WTCN 

BLUE  NETWORK 
MINNEAPOLIS  ST.  PAUl 

Owned  and  Operated  by 

ST.    PAUL    DISPATCH    PIO-  I 
NEER  PRESS,  MINNEAPOLIS  | 

I  DAILY  TIMES. &    PETERS,     INC.  —  Nail.  lap. 
FREE 

I  BROADCASTING  •  Broadcast  Advertising May  11,  1942  •  Page  135 



Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

-MAY  2  TO  MAY  8  INCLUSIVE" 

Decisions . . . 
MAY  5 

KOB,  Albuquerque — Granted  application 
in  part  for  extension  of  special  service 
authorization   to  9-30-42. 
WJMA,  Covington,  Va.  —  Granted  con- 

sent assignment  of  license  to  Earl  M.  Key 
for  total  consideration  of  SIS.OOO. 
WGAR,  Cleveland — Denied  petition  for 

for  reconsideration  and  grant  applic.  to 
change  to  1220  kc.  which  was  designated 
for  hearing  4-7-42  with  related  applic.  of WHBC  and  WADC. 
WGNY,  Newburgh,  N.  Y.— Denied  spe- 

cial service  authorization  for  1220  kc.  with 
1  kw..  unl.  time. 
WAAT,  Jersey  City  —  Designated  for 

hearing  applic.  for  modification  of  license 
to  move  main  studio  to  Newark. 
LICENSE  RENEWALS  —  Granted  to 

KGU  KFQD  KFYR  KGHL  WRNL  WSAZ 
WSUI  W45V  W47NV  W51C. 

MAY  6 
WJMS,  Ironwood,  Mich.;  WATW,  Ash- 

land, Wis. — Granted  modification  of  license 
to  change  corporate  name  to  Upper  Michi- 

gan-Wisconsin Broadcasting  Co.,  Inc. 
NEW,  Roy  B.  Albaugh,  Waco,  Tex.  — 

Granted  petition  for  leave  to  dismiss  ap- 
plic. for  CP  new  station. 

KFRO,  Longview,  Tex. — Granted  motion 
to  withdraw  application  for  modification  of 
license. 
KSAN,  San  Francisco — Granted  petition to  dismiss  application  for  CP. 
WOAI,  San  Antonio — Granted  petition  to 

intervene  in  hearing  on  application  of  Wal- 
mac  Co.  for  new  station  in  Alice,  Tex. 
KGGM,  Albuquerque — Granted  motion  for 

postponement  to  6-3-42  of  hearing  on  ap- 
plications of  KGGM  and  KVSF. 

NEW,  Granite  District  Radio  Broadcast- 
ing Co.,  Murray,  Utah — Granted  request 

to  continue  hearing  to  6-5-42. 
NEW,  Portsmouth  Radio  Corp.,  Ports- 

mouth, Va.,  —  Granted  motion  for  con- 
tinuance of  hearing  to  6-17-42. 

WLAP,  Lexington,  Ky. — Dismissed  pe- 
tition to  intervene  in  hearing  of  Butler 

Broadcasting  Co. 

Applications . . . 
MAY  6 

BLUE  Network  Co.,  Inc.,  New  York- 
Authority  to  transmit  programs  to  CFCF 
and  CBL  and  the  Canadian  Broadcasting 
Corp. 
NEW,  The  Radio  Voice  of  New  Hamp- 

shire Inc.,  Manchester — Amend  applic.  for 
CP  new  FM  station  to  change  proposed 
transmitter  site,  increase  coverage  to  31,630 
SQ.  mi.,  population  to  2.318.333  and  direc- 

tional and  transmitter  changes. 
W45CM,  Columbus,  O. — Modification  of 

CP  as  modified  for  extension  of  com- 
mencement and  completion  dates  to  6-1-42 

and   12-1-42,  respectively. 
WJAS,  Pittsburgh— Modification  of  CP 

as  modified  for  extension  of  completion 
date  to  9-27-42. 
NEW,  John  W.  Choate,  Leonore  V. 

Choate,  E.  P.  Nicholson  Jr.  and  John  Wall- 
brecht,  Middleboro,  Ky. — CP  new  station 
on  1230  kc,  250  w.,  unlimited. 
KBWD,  Brownwood,  Tex. — Modification 

of  license  to  increase  to  500  w.  N,  1  kw.,  D. 
K49KC,  Kansas  City,  Mo. — Modification  of 

CP  for  extension  of  completion  date  only 
to  11-2.3-42. 
KVOD,  Denver — Modification  of  CP  as 

modified  for  extension  of  completion  date 
to  6-29-42. 

KGEI,  San  Francisco  —  Modification  of 
CP  to  add  11730  kc.  sharing  time. 
KOL,  Seattle,  Wash..  —  Modification  of 

CP  for  extension  of  completion  date  to 
9-1-42. 

Tentative  Calendar . . . 

WJMS,  Ironwood,  Mich.;  WATW,  Ash- 
land,  Wis.,   license  renewal    (May  14). 

NEW,  Frequency  Broadcasting  Corp., 
Brooklyn,  CP  new  station  45.9  mc. ;  8,500 
sq.   mi.;   unlimited    (May  15). 

FOR  VOLUNTARILY  instituting 
the  payroll  savings  plan  in  May  of 
1941,  James  T.  Milne,  manager  of 
WELI,  New  Haven  (left)  and  Pat- 

rick J.  Goode,  president  of  the  sta- 
tion, who  is  also  city  postmaster, 

received  a  Treasury  Dept.  certifi- 
cate at  ceremonies  last  week.  WELI 

joined  in  a  statewide  hookup  origi- 
nating at  WTIC,  Hartford,  last 

Friday  to  inaugurate  the  war  bond 
sales  campaign. 

Edward  iRalph  Goble 
EDWARD  RALPH  GOBLE,  59, 
president  of  Stack-Goble  Adv. 
Agency,  Chicago,  and  former  mem- 

ber of  advertising  staffs  of  several 
Chicago  newspapers,  died  May  6  of 
penumonia  in  Memorial  Hospital, 
Chicago.  Born  in  Cincinnati,  Mr. 
Goble  worked  for  advertising  de- 

partments of  Chicago  newspapers, 
then  moved  to  Cleveland  to  return 
to  Chicago  in  1910  where  he  became 
one  of  the  organizers  of  the  Stack- 
Goble  Agency. 

KTKC,  Visalia,  Cal.,  has  appointed 
William  G.  Rambeau  Co.  as  its  ex- 

clusive national  representative. 

Theodore  B.  Creamer 

THEODORE  BELDING  CREAM- 
ER, 66,  head  of  Theodore  B.  Cream- 

er Adv.  Agency,  Los  Angeles,  died 
May  4  from  a  heart  ailment.  Mr. 
Creamer  was  stricken  April  27  but 
was  thought  to  have  been  recover- 

ing. Nationally  known  in  adver- tising, he  was  the  Los  Angeles  copy 
executive  of  Lord  &  Thomas  on  the 
California  Fruit  Growers  Exchange 
(Sunkist),  Southern  California  All 
Year  Club  and  other  accounts  for 
three  years,  resigning  in  1930  to 
organize  his  own  agency.  Prior  to 
coming  west  he  was  for  15  years 
with  N.  W.  Ayer  &  Son,  Philadel- 

phia. Surviving  are  his  widow,  Mrs. 
Elsie  S.  Creamer,  and  two  sons, 
Corp.  John  B.  Creamer,  formerly 
account  executive  of  A.  &  S.  Lyons 
Inc.,  Beverly  Hills,  Cal.,  talent  ser- 

vice, and  William  A.  Creamer,  with 
the  Hollywood  radio  department 
of  J.  Walter  Thompson  Co. 

Network  iKccovnb 
All  time  Eastern  Wartime  unless  indicated 

New  Business 
GENERAL  MOTORS  Corps.,  Detroit 
(institutional),  on  June  9  starts 
Cheers  From  the  Camps  on  114  CBS 
stations,  Tues.,  9:30-10:30  p.m.  Agen- 

cy :  Campbell-Ewald  Co.,  Detroit. 
SEASIDE  OIL  Co.,  Santa  Barbara, 
Cal.,  on  May  18  starts  for  13  weeks 
Seaside  Neios  on  8  California  BLUE 
stations  (KFSD  KECA  KTMS 
KERN  KGO  KFBK  KWG  KTKC), 
Hon.,  Wed.,  Fri.,  5:30-5:45  p.m. 
(PWT),  with  repeat  on  4  Arizona 
stations  (KTAR  KVOA  KGLU 
KYUM),  Mon.,  Wed.,  Fri..  5:30- 5:45  p.m.  (MWT).  Agency:  MeCarty 
Co.,  Los  Angeles. 
GENERAL  MILL  S.  Minneapolis 
(Kix),  on  May  4  starts  Lightning 
Jim,  transcribed  adventure  series,  on 
12  Pacific  BLUE  stations  (KGO 
KECA  KFSD  KTMS  KFBK  KWG 
KERN  KOH  KEX  KJR  KGA 
KTKC),  Mon.,  7-7:30  p.m.;  Wed., 
Fri.,  7:30-8  p.m.  (PWT).  Agency: 
Blackett-Sample-Hummert,  Chicago. 

BRISTOL-MYERS    Co.,   New   York  I 
(Ipana,    Sal   Hepatica),    on   Oct.    7,  , 
starts  for  39  weeks  Eddie  Cantor's  M Time  to  Smile  on  NBC,  Wed.,  9-9 : 30  I 

p.m.  Agency  :  Young  &  Rubicam,  N.  T.  I"' 

Hammond  Joins  COI 
LAURENCE  HAMMOND,  assistant 
director  of  the  CBS  We.  The  People  | 
program,  sponsored  by  Gulf  Oil  Co.. 
Pittsburgh,  has  resigned  to  join  the 
radio  division  of  the  Office  of  the  Co- 

ordinator of  Information.  Replacing 
him  is  Ted  Adams,  one  of  the  writers 
of  the  show,  which  is  produced  by 
Young  &  Rubicam,  New  York.  1 
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More  than  2 1  ,ooo  Lapp  Porcelain  Compres- 
sion cones  have  gone  into  service.  They 

'range  from  tiny  3"  cones  for  pipe  masts  to 
the  large  units  shovs^n  above  and  recently 
installed  in  the  new  WABC  transmitter.  In 
the  history  of  these  insulators,  covering 
more  than  20  years,  we  have  never  heard  of  a 
tower  failure  due  to  failure  of  a  Lapp  por- 

celain part.  Reason  enough  to  specify 
;"Lapp"  for  tower  footing  insulators. 
Lapp  Insulator  Co.,  Inc.,  LeRoy,  N.  Y. 

This  giant  base  insulator 
supports  one  corner  of 
the  new  WABC  tower. 

FOR  SECURITY  IN 

ANTENNA  STRUCTURE  INSULATORS 

rei 

io 

lit le: 

K 
ii 
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Renewal  Accounts 

GENERAL  FOODS  Corp.,  New  York, 
on  May  4,  renewed  The  Second  Mrs. 
Burton  on  6  CBS  Pacific  Coast  sta- 

tions, Mon.  thru  Fri.,  4-4:15  p.m.  and 
shifted  product  from  Jello  to  Post's 40%  Bran  Flakes.  Agency  :  Benton  & 
Bowles,  N.  Y. 

BRISTOL-MYERS  Co.  New  York 
(Vitalis),  on  July  1  renews  for  52 
weeks  Mr.  District  Attorney  on  87 
NBC  stations,  Wed.,  9:30-10  p.m. 
Agency  :  Pedlar  &  Ryan,  N.  Y. 
GENERAL  MILLS,  Minneapolis 
(Softasilk  cake  flour),  on  June  1  re- news for  52  weeks  Hymns  of  All 
Churches  on  29  NBC  stations  Mon. 
thru  Thurs.  2 :45-3  p.m.  and  Betty 
Crocker  on  29  NBC  stations  Friday 
2  :45-3  p.m.  Agency  :  Blackett-Sample- Hummert,  Chicago. 

GENERAL  MILLS,  Minenapolis 
(Gold  Medal  kitchen-tested  flour),  on 
June  1  renews  for  52  weeks  Arnold 
Grimm's  Daughter  on  28  NBC  sta- 

tions, Monday  through  Friday,  2 :15- 
2  :30  p.m.  Agency :  Blackett-Sample- Hummert,  Chicago. 

GENERAL  MILLS,  Minneapolis 
(Wheaties),  on  June  1  renews  for  52 
weeks  The  Guiding  Light,  on  29  NBC 
stations,  Monday  through  Friday, 
2  :30-2  :45  p,m.  Agency  :  Knox  Reeves 
Adv.,  Minneapolis. 

Network  Changes 

LIGGETT  &  MYERS  TOBACCO  Co., 
New  York  (Chesterfields),  on  May  5 
added  4  CBS  stations  to  Glenn  Miller, 
a  total  of  101  CBS  stations,  Tues., 
Wed.,  Thurs.,  7  :1.5-7  :30  p.m.  Agency  : 
Newell-Emmett  Co.,  N.  Y. 

QUAKER  OATS  Co.,  Chicago  (food 
products),  on  June  5  shifts  That 
Brewster  Boy  on  67  CBS  stations 
from  Wed.,  7:30-8  p.m.  to  Fri.,  9:30- 
10  p.m.,  discontinuing  current  re- 
broadcast,  Wed.,  12-12  :30  a.m.  Agen- cy :  Ruthrauff  &  Ryan,  Chicago. 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C.  (Camels),  on 

May  15  shifts  Bob  Hawk's  How'm  I Doing?  on  99  CBS  stations,  Fri.,  from 
7  :30-8  p.m.  to  10-10  :30  p.m.  Agency  : 
Wm.  Esty  &  Co.,  N.  Y. 

RALSTON  PURINA  Co.,  St.  Louis 
(Ry-Krisp),  on  June  26  discontinues 
Elsa  Maxwell's  Party  Line  on  78 
BLUE  stations,  Fri.,  10-10:15  p.m. 
Agency  :  Gardner  Adv.  Co.,  St.  Louis. 
HECKER  PRODUCTS  Co.,  New 
York,  on  May  10  shifts  products  for 
The  Moylan  Sisters  from  H-0  and Old-Fashioned  Oats  to  Force  Toasted 
Wheat  Flakes,  and  on  May  17  renews 
the  program  on  13  BLUE  stations, 
Sun.,  5-5 :15  p.m.  Agency  :  Clements 
Co.,  Philadelphia. 
CELANESB  CORP.  OF  AMERICA, 
New  York  yarns  and  fabrics),  on  May 
20  shifts  Great  Moments  In  Music  on 
59  CBS  stations  from  10:15-10:45  to 
10-10  :30  p.m.  Agency  :  Young  &  Rubi- cam, N.  Y. 
CONTI  PRODUCTS  Corp.,  New 

York  (soap),  on  May  8  shifted  Treas- tiry  Hour  of  Song  on  21  MBS  stations 
from  Sat,  8-8:30  p.m.  to  Fri.,  10- 
10 :30  p.m.  Agency :  Bermingham, Castleman  &  Pierce,  N.  Y. 

PHARMACO  Inc.,  New  York  (Feen- a-Mint,  on  May  8  shifted  Douile  or 
Nothing  on  100  MBS  stations  from 
Sun.,  6-6:30  p.m.  to  Fri.,  9:30-10 
p.m.  Agency:  Wm.  Esty  &  Co.,  N.  Y. 

JOHN  V.  L.  HOGAN,  consulting 
radio  engineer  and  inventor,  and  prin- cipal owner  of  WQXR,  New  York, 
was  named  a  member  (facsimile)  of 
Committee  IV  (Domestic  Broadcast- 

ing) of  the  Defense  Communications Board  last  Thursday. 
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i  Opening  of  New  KICD 
Awaits    FCC  Approval 
REPORTING  that  equipment  for 
the  new  KICD,  Spencer,  la.,  has  al- 

ready been  procured,  L.  W.  An- 
drews, vice-president  of  the  sta- 

!  tion,  announced  last  week  that  defi- 
-  nite  plans  for  the  local's  start  are 
ii  pending  a  final  approval  of  the 
'  materials  by  the   FCC.   At  that 
'''  time,  Mr.  Andrews  explained,  com- 

plete   staff    appointments,  which 
;  have  tentatively  been  made,  will  be 
'  announced. 
;  KICD  was  granted  Dec.  16,  1941 
to  Iowa  Great  Lakes  Broadcasting 
Co.  for  100  watts  on  1240  kc.  and 
holds  the  distinction  of  being  the 
first  wartime  new  grant.  Principals 
are  Mr.  Andrews,  Iowa  state  em- 

ploye and  director  for  old  age  as- 
sistance and  aid  to  the  blind,  vice- 

Onens  Heads  WCAM 
CLARENCE  N.  ONENS  has  been 
named  managing  director  of 
WCAM,  municipally-owned  station 
in  Camden,  N.  J.,  to  succeed  the 
late  Fred  Caperoon.  The  appoint- 

ment was  announced  May  6  by 
Mayor  Brunner.  Mr.  Onens  will 
also  continue  in  his  present  ca- 

pacity of  chief  operator  and  engi- neer. He  has  been  with  WCAM 
since  1927.  His  new  position  does 
not  carry  a  salary  increase  for  the 
present.  Mayor  Brunner  said. 

president  and  30.2%  stockholder; 
Lyle  W.  Nolan,  Ruthvian  (la.)  the- 

atre owner,  secretary-treasurer, 
10%;  Robert  G.  Lexvold,  assistant 
bank  cashier,  president,  7.7%.  Bal- 

ance is  held  in  small  blocks  by  22 
other  business  men. 

CLvi7$$IFIED 

Situations  Wanted,  10c  per  word.  Help  V^onted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for   box  address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

Salesman — Experienced,    with  car — salary 
'■      and  commission — excellent  opportunity — 
''      steady  position  —  advancement  —  WSKB, 

McComb — Mississippi's  Quality  Station. 
;!  TECHNICIANS— Studio  or  Transmitter  ex- 

perience. Register  at  once ;  state  avail- 
ability.   Vacancies.    AMERICAN  COM- 

1,      MUNICATIONS  ASSN.,  1626  Arch  St., 
j      Philadelphia,  Pa. 
*.   Opening    for    Announcer — Sales  ability, 
■I      manage  remote  studio,  excellent  opportu- nity. Box  474,  BROADCASTING. 

■  Wanted  Immediately — Announcer  with  any 
type  license  necessary  to  operate  broad- 

cast transmitter.  Box  463,  BROADCAST- ING. 
]   
!'•  Engineer-Announcer — Permanent  position 
]      available  for  experienced  technician  with 

good    voice    who    desires    residence  in 
Arizona's  warm,  healthful,  dry  climate. Box  458,  BROADCASTING. 

Situations  Wanted 

^  Salesman — Experienced,  successful.  Excel- 
lent references.  Draft  exempt.  Available 

May  fifteenth.  Box  469,  BROADCAST- ING. 

Producer -Director  -  Actress  -  Commentator — 
I      Woman  university  senior  with  excellent 
'      radio  and  drama  background  desires  an 
'      all-around  job,  preferably  with  a  small station.  Box  465,  BROADCASTING. 

Practical  Radio  Engineer — Long  experi- 
ence broadcasting  up  to  50  kw.  Con- 

scientious worker,  long  hours  no  objec- 
tion. A-1  references.  Desire  position 

where  creative  ability,  self-reliance,  hard 
work  essential.  Box  456,  BROADCAST- ING. 

'  SPORTS-SPECIAL  EVENTS  ANNOUNC- 
ER— Solid  reconstructions,  also  news,  ad 

lib  personality  shows,  general  studio  an- 
nouncing. Seven  years'  experience,  mar- ried, one  child,  draft  deferred,  twenty- 

eight  years  old.  Desire  permanent  posi- tion with  future.  Available  June.  Box 
464,  BROADCASTING. 

Program  -  Production  Manager  —  16  years 
commercial  radio,  draft  exempt — now with  Columbia  station.  Wishes  to  make 
change.  Box  471,  BROADCASTING. 

*•'  Salesman — Thii-d  registration  ;  dependents. Seasoned  experience,  ideas,  aggressive. 
Qualified  for  sales  or  station  manage- 

ment. Desires  change.  Box  468,  BROAD- CASTING. 

»  ANNOUNCER_Now  employed  as  Chief 
Announcer  and  Newscaster  desires 
change.  Program  experience,  dramatic 
experience,  commercial,  general  station 
routine.  Married — 25.  3-A  draft  classifica- 

tion. Box  466,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
YOUNG  WOMAN— Radio  graduate  New 
York  University  desires  position  small 
station.  Continuity  writing,  acting,  an- 

nouncing, production.  Box  472,  BROAD- CASTING. 

Announcer  -  Operator  —  Thoroughly  experi- 
enced combination  duties.  Radiotelephone 

first.  Married,  family.  State  salary.  Avail- 
able immediately.  Box  473,  BROADCAST- ING. 

Experienced  Sportscaster — Play  by  play  or reconstruction  any  sport  and  special 
events  man.  Desires  make  change.  Em- 

ployed present  position  over  two  years. 
Box  459,  BROADCASTING. 

Production-Assistant — Script  editor,  earn- 
estly desires  opportunity  to  work  with 

intelligent,  efficient  director  or  producer 
of  radio  or  motion-picture  entertain- 

ment. Draft  exempt.  Box  457,  BROAD- CASTING. 
LEAVING  WAR  ZONE.  TOP  NOTCH 
RADIO  EXECUTIVE— Leaving  due  to 
dependents.  Qualified  station  manager, 
account  executive  commercial  manager. 
Desires  small  station  managership  in  un- 

developed community.  Years  of  experi- ence. Draft  exempt.  Opportunity  to  get 
top  man  reasonably.  State  your  proposi- tion to  Box  470,  BROADCASTING. 

Wanted  to  Buy 

BROADCAST   STATION   EQUIPMENT— 1 250-watt  transmitter  complete  with  any 
or  all  of  the  associated  station  and 
studio  equipment.  Also  1  175-  ta  200- 
foot  self-supporting  vertical  radiator. 
What  can  you  furnish.  Write  us  at  once, 
giving  best  price  and  description.  Bex 455,  BROADCASTING. 

Two  Combination  Lateral-Vertical  Tran- 
scription Pick-ups  —  Radio  Station 

WSNY,  Sohenectady,  N.  Y. 

FCC  Recognized  Phase  Monitor — With  or 
without  coaxial  switching  panel  for  four 
element  array.  Send  full  information. 
Radio  Station  WHKY,  Hickory,  N.  C. 

Vertical  or  vertical  -  lateral  pickup  —  With or   without  table.  KMMJ. 

One    Approved    Frequency    Monitor — One 
approved  modulation  monitor;  cne  153- foot  antenna.  See  me  at  Cleveland  May 
10th  to  13th.  G.  F.  Ashbacker,  WKBZ. 

For  Sale 

2  RCA  Frequency  Monitors — Type  475-A, 
Serial  No.  151  and  Type  475-A,  Serial 
No.  153.  Box  467.  BROADCASTING. 

1  KW  Broadcast  Transmitter — In  splendid 
condition  including  rectifier  tubes,  elec- 

trical power  switchboard  and  many  other 
items.  Blaw-Knox  180  foot  self-suoport- 
ing  tower.  Box  460,  BROADCASTING. 

Experienced 
ED  ALLEN,  announcer  of 

WGN,  Chicago,  who  volun- teered for  civilian  defense 
block  duty,  received  and  filled 
out  the  customary  forms,  giv- 

ing his  occupation,  b  a  c  k- 
ground,  experience  etc.  Back 
came  a  letter  from  the  ci- 

vilian defense  committee  in- 
forming him  that  in  view  of 

his  experience  and  occupa- 
tion, he  was  assigned  to 

sewer  and  water  detail. 

Newspaper  Merger 
THE  Illinois  State  Register, 
Springfield,  111.,  has  been  merged 
with  the  Illinois  State  Journal 
under  a  15-year  lease.  The  latter  is 
associated  with  WCBS,  Springfield. 
Both  papers  will  continue  to  be 
published  separately,  the  Journal 
in  the  morning  and  the  Register  in the  evening. 

Philadelphia  Night  Ball 
Is  Shifted  by  Sponsors 
ALTHOUGH  WIBG,  Glenside,  Pa., 
was  originally  scheduled  to  carry 
both  the  day  and  evening  baseball 
games  of  the  Athletics  and  Phillies 
in  Philadelphia  under  split  sponsor- 

ship of  General  Mills  and  Atlantic 
Refining  Co.,  the  night  games  start- 

ing May  22  will  be  carried  by 
WPEN,  Philadelphia.  Contract 
splitting  the  originating  stations 
was  signed  May  5.  WIBG  will  con- tinue to  carry  the  day  games,  with 
the  same  announcers  moving  over 
to  WPEN  for  night  broadcasts. 

Operating  on  a  dawn-to-dusk policy,  WIBG  had  expected  to  go 
into  fuUtime  operation  in  time  for 
the  night  baseball  games,  as  grant- 

ed by  the  FCC  last  year,  and  at  the 
same  time  hoped  to  be  established 
in  new  studios  leased  in  downtown 
Philadelphia.  No  reason  was  given 
for  the  evening  switch  to  WPEN, 
but  it  is  believed  that  priorities  in 
building  materials  affected  the  com- 

pletion of  WIBG's  earlier  plans. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Quali&ed  Radio  Engineer* 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bld».,  Wash.,  D.  C. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      Dl.  1205 

Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb.  Wash.,  D.  C.) 
Main  Office:    Crossroads  of 

7134  Main  St.  Worid 
Kansas  City.  Mo.  (     X     1     Hollywood.  Gal. 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting   Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

BROADCASTING 
for 

RESULTS! 
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Plan  to  Combine  Atlantic  CoHSt  Net  Is  Formed 

By  Lafount,  to  Start  June  15 

War  Information 

Agencies  Studied 

New  Board  Up  to  President; 
May  Involve  Shortwaves 
PRESIDENT  Roosevelt  still  has  on 
his  desk  the  projected  plan  for  a 
new  war  information  setup,  prob- 

ably to  be  called  the  War  Informa- 
tion Board,  which  may  eventuate 

into  a  merger  of  some  of  the  Gov- 
ernment's informational  agencies 

and  involve  also  the  ultimate  dispo- 
sition of  pending  shortwave  opera- 
tional projects. 

That  the  plan  is  "in  the  mill" 
was  definitely  indicated  at  the 
White  House  last  Friday,  but  it 
was  said  the  President  has  had  no 
time  lately  to  give  it  adequate 
study.  Despite  reports  that  the  plan 
would  be  released  momentarily,  it 
was  said  that  it  may  be  held  up  for 
some  time  yet  and  it  was  indicated 
that  all  news  stories  about  it  so  far 
are  in  the  realm  of  conjecture. 

Merger  Plans 

The  latest  story  to  gain  currency 
is  that  the  Office  of  Facts  &  Fig- 

ures, Office  of  Government  Reports 
and  Office  of  the  Coordinator  of  In- 

formation would  have  all  or  part  of 
their  functions  merged,  along  with 
the  Army,  Navy  and  War  Produc- 

tion Board  information  sections. 
This  was  reported  by  Jerry  Kluttz, 
whose  "Federal  Diary"  column  in 
the  Washington  Post  is  often  au- 
thoritative. 

Mr.  Kluttz  stated  that  on  the 
board  would  be  representatives  of 
the  State,  War,  Navy  and  Justice 
Departments  and  the  WPB.  He  pre- 

dicted also  that  a  second  executive 
order  would  transfer  parts  of  the 
COI  (Donovan  Committee)  to 
Army  Intelligence  and  to  the  Office 
of  Inter- American  Affairs  (Rocke- 

feller Committee). 
This  report  could  not  be  verified 

in  official  sources,  which  stated  that 
the  ultimate  plan  cannot  be  pre- 

dicted for  the  reason  that  the  Pres- 

ident hasn't  gone  over  it  yet  and, 
when  he  does,  may  make  radical 
changes  in  it  or  discard  it  alto- 
gether. 
New  names  were  added  to  the 

"dope  lists"  drawn  up  by  reporters 
of  prospects  for  the  chairmanship 
of  the  projected  War  Information 
Board.  Among  the  new  names  were 
Palmer  Hoyt,  publisher  of  the  Port- 

land Oregonian,  operating  KGW- 
KEX;  Herbei-t  Agar,  editor  of  the 
Louisville  Courier- Journal,  operat- 

ing WHAS;  Fred  Gaertner  Jr., 
managing  editor  of  the  Detroit 
News,  operating  WWJ;  Lyle  Wil- 

son, chief  of  the  Washington  bu- 
reau of  the  United  Press. 

Previously  mentioned  [Broad- 
casting, April  13]  was  Elmer 

Davis,  CBS  news  commentator; 
Archibald  MacLeish,  director  of 
OFF;  Byron  Price,  Director  of  Cen- 

sorship; Walter  Lippmann,  column- 
ist; Lowell  Mellett,  director  of  the 

Office  of  Government  Reports; 

Regional  Covers  Area  With  Third  of  Population 
Of  Nation,  He  Says;  WNEW  Will  Be  Key 

ATLANTIC  COAST  Network,  a 
"center-of -population"  combination 
of  stations  from  Boston  to  Wash- 

ington, will  begin  operation  June 
15  it  was  an- nounced last  week 

by  Harold  A  La- fount,  president  of 
American  Broad- 

casting Co.,  which 
will  operate  the 
network. 

In  the  making 
for  several  years, 
the  regional  chain 
will  use  WNEW, 
New  York,  as  the 
definitely  include 

WCOP,  Boston;  WNBC,  New  Bri- 
tain; WELI,  New  Haven;  WPEN, 

Philadelphia.  All  of  these  stations 
are  identified  with  Bulova-Lafount 
ownership.  Mr.  Lafount,  former 
member  of  the  Federal  Radio  Com- 

mission, is  the  directing  head  of  the 
Bulova  radio  operations  and  has 
had  the  regional  network  plan 
under  consideration  for  the  last  two 

years. There  will  be  outlets  in  both 
Baltimore  and  Washington,  but 
no  statement  yet  has  been  made  re- 

garding them.  It  was  thought  likely 
that  WWDC,  Washington  local, 
would  be  the  capital  city  terminus. 

Latount 

key,    and  will 

Details  of  the  programming  of 
ACN  have  not  yet  been  announced, 
beyond  the  basic  idea  that  the  net- 

work will  result  in  an  improved 
broadcasting  service  to  the  public 
residing  in  the  north-central  At- 

lantic seaboard  region.  This  area 
includes  roughly  one-third  of  the 
country's  total  population.  The  net- 

work's slogan,  "The  shortest  line 
covering  the  largest  number  of  peo- 

ple", is  based  on  this  concentration 
of  population. 
On  the  commercial  side,  ACN 

will  offer  advertisers  a  chance  to 
test  network  radio  or  a  particular 
program  on  a  smaller  scale  before 
invading  the  national  field  on  a 
nationwide  network. 

While  Mr.  Lafount  will  be  the 
directing  head  of  the  project,  sales 
and  program  personnel  will  be 
named,  with  several  new  appoint- 

ments outside  the  Bulova-Lafount 
group  in  prospect.  A  rate  card  will 
be  announced  in  the  immediate  fu- 

ture, Mr.  Lafount  said. 
Mr.  Bulova,  one  of  the  pioneer 

users  of  spot  time  and  by  far  the 
largest  purchaser  of  time  signals 
for  his  watch  company,  holds  con- 

trolling interest  in  WNEW,  WCOP 
and  WPEN.  He  holds  a  minority 
interest  in  WNBC  and  WELI.  Mr. 
Lafount  holds  minority  interest  in 
WCOP,  WELI  and  WNBC. 

Mark  Ethridge,  vice-president  and 
general  manager  of  the  Louisville 
Courier- Journal,  a  former  NAB 
president. 

KWID  in  Operation 

So  far  as  the  shortwaves  are  con- 
cerned, the  plan  is  still  understood 

to  be  to  place  their  operation  un- 
der a  three-man  board  chosen  from 

the  FCC,  the  Rockefeller  Commit- 
tee and  the  Donovan  Committee 

[Broadcasting,  April  20].  Mean- 
while, expansion  of  the  shortwave 

system  began  last  week  with  the 
inauguration,  without  any  fanfare 
or  publicity,  of  the  new  100,000- 
watt  KWID,  San  Francisco,  li- 

censed to  a  company  headed  by 
Wesley  I.  Dumm,  chief  owner  of 

KSFO,  in  that  city,  and  KRW,  ii 
Oakland,  Cal.  The  station  is  novj 
beaming  8  to  12  hours  daily  to  thi' 
Far  East  and,  with  its  new  desigij 
of  antenna,  will  also  be  utilized  b; 
the  Rockefeller  Committee  for  Latiji 
American  service. 

Mr.  Dumm's  plans  for  another 
high-power  shortwave  outlet  in  Lo. 
Angeles  are  going  forward,  it  was 
said,  and  it  is  expected  that  FCCi 
approval  and  WPB  priority  for  itf' construction  will  shortly  be  forth 
coming.  The  Los  Angeles  outlel 
will  be  constructed  first;  then  it  is 

Mr.  Dumm's  plan  to  erect  such  sta- 
tion in  Seattle  area. 

Application  to  Transfer 
WWDC  Stock  Is  Filed 
APPLICATION  for  transfer  of 
100%  of  the  stock  of  WWDC 
Washington's  newest  local,  for  a 
consideration  of  $110,000,  was  filed 
with  the  FCC  last  Monday. 

Expeditious  action  is  expected  on 
the  application  which  would  trans- fer 195  of  the  250  shares  to  Joseph 
E.  Katz,  president  of  the  Baltimore 
advertising  agency  of  the  same 
name;  G.  Benentt  Larson,  super 
visor  of  production  of  daytime  ra 
dio  of  Young  &  Rubicam,  New 
York,  50  shares,  and  Charles  M, 
Harrison^  financial  aide  to  Mr 
Katz,  5  shares.  Mr.  Larson,  under 

the  arrangement,  would  become' manager  and  leave  his  New  York 

post. 

Application  was  filed  by  the  preS' 
ent  owners,  Stanley  H.  Horner, 
automotive  dealer;  Dyke  Cullum, 
former  Texas  automotive  man,  andj 
Edwin  M.  Spence,  former  manager 
of  WBAL,  Baltimore  [Broadcast. ING,  May  4]. 

Walker  Leaves  MBS 

To  Enter  Hooper  Firm 
WALLACE  A.  WALKER,  for 
three  years  chief  statistician  of 
MBS,  on  May  11  joins  C.  E.  Hooper 
Inc.,  according  to  Fred  H.  Kenkel, 
Hooper  vice-president.  Mr.  Walker 
will  be  chiefly  concerned  vnth  the 
"Continuing  Measurement  of  Radio 
Listening"  reporting  service  on  ra dio  audience  distribution  among 
stations  in  individual  markets 
This  service,  started  23  months  ago, 
is  now  operating  in  37  cities. 

Educated  at  St.  Paul's  and  at 
Yale,  Mr.  Walker  spent  several 
years  in  banking  and  insurance' 
before  entering  radio  research.; 
Prior  to  joining  MBS  he  had  made! 
a  number  of  special  statistical  stud ies  for  CBS. 

MBS  Billings  Up 

MBS  billings  for  April  amounted 
to  $904,845,  an  increase  of  88.4% 
over  the  same  month  last  year,  when 
billings  were  $580,284.  Cumulative 
billings  for  the  year  to  date  are 
$3,920,986,  up  102%  from  the  $1,- 941,446  billed  during  the  first  four months  of  1941. 

WTMA,  Charleston,  S.  C,  NBC  out-,; let,  has  increased  its  power  from  250 1 
to  1,000  watts,  day  and  night.  Station  j 
continues  to  operate  on  1250  kc,  but( 
will  use  a  directional  antenna  at  night. 

Drawn  for  Broadcasting  by  Sid  Hix 

".  .  .  And  the  Promotion  Department  Says  You've  Got  to  ̂ Smoke  an 
El  Fumo  While  You  Read  Each  Report!" 

LAWRENCE  J.  HUBBARD  has  been ! 
appointed  assistant  research  director  j 
of  Grossley  Inc.,  New  York  and: Princeton,  N.  J. 
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WHAT  ARE 

YOUR  PERSONAL 

PEACE  AIMS?'' 

asks  ROBERT  SHANNON,  Presidenl 
RCA  MANUFACTURING  CO.,  INC. 

—  and  he  explains:  — 

"Besides  fighting  for  our  liberties,  our 

freedom  and  our  way  of  life,  we're 
fighting  —  because  we  believe  that 
with  victory  will  come  an  EVEN 

BETTER  WAY  OF  LIFEl 

"After  the  last  World  War  new  products,  new  serv- 
ices, new  industries  were  born.  The  automobile 

business  jumped  from  infancy  to  a  full-grown 

industry.  Radio,  which  had  been  considered  an  ex- 

perimenter's novelty,  became  an  accepted  necessity 
in  every  American  home. 

"Immediately  following  the  successful  conclusion  of 
this  war,  the  creation  of  new  goods  and  services — 

involving  entirely  new  conceptions  of  value — should 

be  even  greater  than  the  developments  following 

the  last  war  because,  as  a  nation,  we  move  faster 

and  utilize  our  facilities  more  economically  than  we 

did  a  generation  ago.  Entirely  new  means  of  com- 
munication built  around  Television,  Facsimile,  etc., 

new  modes  of  travel  involving  cars  and  planes,  un- 

like  anything  we  have  ever  seen  before  are  but  a 

few  of  the  possibilities  of  Victory. 

"The  war  time  job  of  advertising  is  clear.  Adver- 

tising, more  than  anything  else,  can  make  our  'will 

to  win'  a  personal  thing.  Advertising  can  crystallize 
for  each  individual  the  tremendously  important 

reasons  for  victory  — his  PERSONAL  PEACE  AIMS. 

By  visualizing  the  BETTER  WAY  OF  LIFE  that  will 

come  with  VICTORY,  advertising  can  make  us  all 

doubly  determined  to  save,  sacrifice  and  speed  war 

production — even  beyond  our  most  rigid  estimates. 

"If  advertising  can  contribute  to  the  fulfillment  of 
this  objective,  it  will  have  amply  served  our  nation 

in  its  all-out  Victory  war  program." 

1^  To  Ihe  great  names  in  American  business  whose  continued  advertising  is  a  flaming  symbol  of  faith 

in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the  enemies 

of  free  American  enterprise  and  democracy  .  .  .  this  space  is  dedicated  by  The  Nation's  Station. 

THE     NATION'S     MOST     M  E  R  C  H  A  N  D  I  S  E- A  B  L  E  STATION 
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*  Actually,  Greater  New  York's 
listeners  devote  more  listening  hours 

to  WOR's  news  programs  each  day 

than  to  all  news  programs  on  the  3 

other  major  stations  combined. 

THIS  ISSUE:  FULL  REPORTS  OF  NAB  CLEVEUND  CONVENTION 



U-S. POSX  OFFICER 

»ALL  f  DID  WAS  ASK  FOR  0(/R  WiS  MAIL."' 

MORE  than  one  WLS advertiser  has  been  floored  by  the  avalanche 

of  letters  received  from  WLS  listeners.  One,  for  instance, 

received  79, 048  proof-of-purchase  contest  entries  in  a  1 5-week 

period.  His  campaign  was  one-minute  announcements  seven  days  a 

week  on  a  staggered  schedule.  The  results — see  figures  above. 

This  is  only  one  of  many  ''case  histories"  that  bears  out  our  slogan: 
WLS  Gets  Results.    We  can  show  lots  of  further  evidence. 

Just  ask  us  ...  or  ask  any  John  Blair  man. 

represented  by 

John  Blair  &  Company 

8  90  KILOCYCLES 

50,000  WATTS 
BLUE  NETWORK 

CHICAGO 

PRAIRIE 
FARMER 

STATION 

BUKHIDCI-:  D.  BUTLL'R President 

(^LENN  SnVOIOR 

MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   *    KTUC  TUCSON   *    KSUN  BISBEE-LOWE 
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THE  Yankee  Network's 

New  England  Audience 

I 

She 

-  -  in  the  Palm 

of  Your  Hand 

THE  YANKEE  NETWORK'S  20 hometown  stations,  in  a|i  key 

buying  centers,  deliver  to  adver- 
tisers a  potential  audience  of 

7,321,786  people  in  one  of  Amer- 

ica's most  populous,  prosperous 

and  responsive  markets. 

In  numbers  and  buying  power, 

this  six-state  market  contains  ev- 

ery element  for  any  type  of  radio 

promotion  .  .  .  from  spot  an- 
nouncements to  live  talent  shows 

.  .  .  from  test  campaigns  to  con- 

sistent, long-term  schedules. 

From  the  standpoint  of  cover- 

age, check  a  map  of  New  England. 

It  will  be  convincingly  obvious  that 
no  other  combination  of  stations 

can  give  such  complete  impact 

where  so  many  selling  possibilities 
exist. 

The  Yankee  Network,  by  years 

of  service  to  and  by  these  com- 
munities, has  built  the  type  of 

friendship  and  goodwill  that  makes 

a  substantial  foundation  of  ac- 

ceptance on  which  to  build  radio 

sales  in  New  England. 

YANKEE  NETWORK,  mc. 

21  BROOKLINE  AVENUE,  BOSTON,  MASS. EDWARD  RETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representative 

t|  ?nbliBhed  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered I  second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C.  under  act  of  March  3,  1879. 
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TO  NEW  YORK'S  BUYING  MILLIONS  I 

•  •  •  • 

1190  KILOCYCLES 

The  Coverage:  WLIB  transmits  on  a  clear  channel,  with 
1000  watts,  in  all  directions  . . .  from  the  geographical  center  of  the  New  York- 
Metropolitan  area.  The  new  RCA  transmitter  ...  its  antenna  embedded  in  salt 

water  marshes,  assures  the  maximum  power  output  to  reach  12,000,000  people 
in  the  richest  and  most  responsive  market  in  the  world. 

The  Policy:  'The  Voice  of  Liberty"  epitomizes  a  soundly  pro- 
gressive policy.  WLIB  is  a  sincere,  democratically  purposed  enterprise,  which 

will  devote  itself  wholeheartedly  in  promoting  the  nation's  war  effort.  Fresh, 
crisp,  vital,  WLIB  programs  are  attuned  to  the  needs  of  a  people  at  war.  Person- 

alized newscasts  on  a  regular  schedule. . .  discussions  of  dynamic  current  inter- 

est . . .  well-balanced  musical  programs,  accentuating  the  classics  with  a  blend  of 
the  modern . . .  styled  to  the  Metropolitan  taste  and  built  to  inform  and  entertain. 

All  WLIB  profits  for  the  "duration"  will  be  donated  to  the  United  States  Army 
and  Navy  Relief  Funds. 

The  Rate: WLIB  has  ONE  rate— the  lowest  in  New  York  City. 

The  Opportunity:  To  national  and  local  advertisers, 
WLIB  offers  a  unique  opportunity  for  intensive,  economical,  profitable  cover- 

age of  Greater  New  York  and  suburbs  . . . 

CONN. For  full  information,  communicate  with 

WLIB 

846  FLATBUSH  AVENUE 

BROOKLYN,  NEW  YORK 

Phone:  \Hgersoll  2-1300 



ONE   OF   A  SERIES   FEATURING  THE   MEN   AND   WOMEN   WHO   MAKE   SONOVOX  SERVICIi 

mm 

I™ 

■ 

Born  in  Kansas  City  .  .  .  Majored  in 
English  literature  and  drama  at  Swarth- more  and  Carnegie  Tech,  from  which 
latter  she  graduated,  "gripping  the  Otto 
Kalm  Prize  for  Acting".  Played  stock 
in  various  cities,  including  a  year  with 
Los  Angeles  Civic  Repertory  Company. 
From  there  went  into  radio  acting  and 
writing.  Understudied  for  Pauline  Fred- 

erick, played  in  Eno  Crime  Club,  Death 
Valley  Days,  Judy  &  Jane.  Betty  &  Bob, 
etc.  Joined  Sonovox  early  in  1941  — now   Chief  Articulator   in   New  York. 

Introducing  SALLY  FRANKLIN,  Sonovox  Articulatoi 

Whenever  you  hear  Sonovox  on  any  network  show 

or  spot-announcement  recording  that  originated  in 

New  York,  you're  hearing  the  work  either  of  Sally 
Franklin,  or  of  another  articulator  whom  Sally 

trained.  Because  Sally  Franklin  was  (and  still  is) 

our  own  First  Lady  in  "Bagdad  on  the  Subway",  and 
we  think  as  much  of  her  work  as  she  does 

of  Sonovox!  Quoting  her  own  words,  "I  like  to 
articulate  because  I  am  strictly  a  bathroom  soprano, 
and  Sonovox  lets  me  borrow  dozens  of  voices.  Also 

because,  after  a  long  time  in  radio,  I  am  convinced 

that  Sonovox  is  one  of  the  most  significant  things 

that  ever  haj^pened  in  the  field  of  sound." 

Well  spoken,  lass — and  some  of  the  smartest  men 
in  radio  agree  with  you.  Hardly  a  day  goes  by 

but  what  some  Sonovox  user  writes  us  a  new  letter 

of  surprise  and  amazement  at  the  results  being 

achieved.  Fan  mail — even  from  one-minute  spots — 

keeps  pouring  in.  Kids  and  adults  all  over  America 

are  gleefully  trying  to  imitate  the  Sonovox  effects 

they  hear  on  the  radio.  Sales  of  Sonovox-advertised 
products  are  jumping  phenomenally! 

Yes,  Sonovox  is  certainly  "one  of  the  most  significant 

things  that  ever  happened  in  the  field  of  sound". 

If  any  of  you  agencies  or  advertisers  don't 
already  have  all  the  facts,  drop  us  a  line — today! 

WRIGHT-SONOVOX,  INC 

"Talking  and  Singing  Sound" 
CHICAGO  ....  NEW  YORK  ....  HOLLYWOOD 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 

CHICAGO:  180N.  MiMgan 
Franklin  6373 

NEW  YORK:  247  Park  Ave. 
Plara  5-4131 

SAN  FRANCISCO:  m  Sutter 
Sutter  4353 HOLLYWOOD:  1512N.  Gordon 

Gladstone  3949 
ATLANTA:  322  Palmer  Bldg. 

Main  5667 
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War  Convention  Maps  Plans  for  Future 

For  official  registration  at 
Cleveland  NAB  convention, 
see  pages  54-56.  For  major 
resolutions  adopted,  see  page 
64.  Text  of  address  by  Byron 
Price,  Director  of  Censorship, 
on  page  13;  by  Archibald 
MacLeish,  Director  of  the 
Office  of  Facts  &  Figures  on 

page  11. 

Networks  Are  Voted  Active  Membership; 

Discord  Laid  Aside  for  Victory  Task 

RECOGNIZING  radio's  war  mandate  over  all  other  problems, 
most  of  the  nation's  broadcasters  who  met  in  Cleveland  last 
week  at  the  20th  annual  convention  of  the  NAB  uncere- 

moniously tossed  intra-industry  discord  out  the  window  and 
settled  down  for  the  victory  job  ahead. 
Long-simmering  moves  to  reorganize  the  NAB  from  top  to 

bottom  disappeared  even  before  the  convention  got  under  way 
Monday,  May  11.  The  task  of  keeping  the  broadcast  structure 
primed  for  maximum  service  during  the  war,  involving  tech- 

nical as  well  as  economic  fac- 
tors, was  the  impelling  force 

in  relegating  personality  and 
internal  controversy  to  the 
background. 

Neville  Miller's  stewardship 
as  NAB  president,  under  fire 
in  certain  quarters  since  the 
last  convention,  never  was  openly 
questioned  during  the  proceedings. 
The  convention  by  resolution  ap- 

proved his  work  and  that  of  his 
staff. 

FCC  Chairman  Absent 
Nor  did  there  arise  on  the  floor 

any  discussion  of  the  attitude  of 
FCC  Chairman  James  Lawrence 
Fly  toward  the  NAB  or  its  chief 
executive.  The  St.  Louis  episode  of 
a  year  ago,  when  Mr.  Fly  stormed 
out  of  the  convention  after  an 
acrimonious  encounter  with  Presi- 

dent Miller  which  set  off  most  of 
the  internal  discord,  likewise  did 
not  reach  the  discussion  stage.  Mr. 
Fly,  although  invited  by  President 
Miller,  did  not  attend  the  conven- 

tion or  send  any  message  to  it. 
From  the  start,  the  convention 

was  pitched  on  an  extraordinarily 
high  plane.  Leading  figures  in  the 
nation's  wartime  activity,  as  well 
as  captains  of  industry  and  com- 

merce, addressed  the  some  1,000 
broadcasters  and  their  associates 

and  bespoke  their  tribute  to  radio's 
swift,  clear-headed,  morale-build- 

ing job  since  Pearl  Harbor.  These 
addresses  set  the  tempo  for  the  en- 

tire convention. 
Following  sine  die  adjournment 

of  the  convention  Wednesday,  the 
new  board  of  directors  met  all  day 
Thursday,  giving  primary  consid- 

eration to  "streamlining"  the  as- 
sociation. The  status  of  President 

Miller,  however,  was  not  the  issue. 
I  Pre-convention  rumblings  had  been 
that  moves  might  be  made  for  a 
sweeping  reorganization,  consistent 

with  the  recommendations  of  broad- 
casters at  loggerheads  with  the 

present  executive  direction.  This 
did  not  crystallize. 

The  board  heard  the  report  of  its 
streamlining  committee,  headed  by 
Don  S.  Elias,  WWNC,  Asheville, 
which  was  appointed  last  March  to 
inquire  into  the  whole  matter  of 
NAB  operations.  This  stemmed 
from  the  resolution  adopted  by  the 
NAB  Fourth  District  at  Roanoke 
last  March,  which  requested  such  a study. 

The  committee  reiterated  its  pre- 
vious recommendation  that  a  strong 

public  relations  man  be  added  to 
the  staff,  as  second  in  command, 
and  that  a  committee  be  named  to 

continue  the  effort  to  secure  "this 
important  addition  to  the  organiza- 

tion personnel".  The  board  subse- 
quently authorized  Mr.  Elias'  com- mittee to  pursue  this  task. 

Bad  Feeling  Abates 

Much  of  the  ill-feeling  engen- 
dered over  the  reorganization  issue 

appeared  to  have  abated  during 
the  convention.  Nevertheless,  ab- 

sence from  NAB  memebrship  of  a 
sizable  group  of  important  stations 
was  regarded  by  the  board  as  both 
undesirable  and  unnecessary. 

The  board  at  its  Thursday  meet- 
ing invited  several  leading  non- 

members  for  a  "detailed  review  and 
discussion  of  association  activities". 

Included  in  the  group,  four  of 
whom  are  on  Broadcasters  Victory 
Council,  were  John  Shepard  3d, 
president,  Yankee  Network,  and 
chairman  of  BVC;  George  B. 
Storer,  president  of  Fort  Industry 
Co.  and  of  National  Independent 
Broadcasters,  BVC  vice-chairman; 
Walter  J.  Damm,  WTMJ,  Milwau- 

kee, president  of  FM  Broadcasters 
Inc.;  Eugene  C.  Pulliam,  WIRE, 
Indianapolis,  president  of  Network 
Affiliates  Inc.,  and  H.  K.  Carpenter, 
vice-president  of  WHK-WCLE, 
Cleveland,  and  an  MBS  board  mem- 

ber. All  but  Mr.  Carpenter  are  on 
the  six-man  BVC  board. 

BVC,  set  up  last  December  as  a 
coalition  of  industry  trade  groups 
to  function  in  Washington  largely 
because  of  the  strained  relations 
existing  between  the  NAB  and 
Chairman  Fly,  had  announced 
through  Mr.  Shepard  it  would 
serve  only  as  an  interim  organiza- 

tion, or  until  the  NAB  was  reor- 
ganized to  its  satisfaction. 
BVC  Will  Remain 

Chairman  Shepard,  after  the 
conferences  with  the  NAB  board, 
called  a  meeting  of  BVC  in  Cleve- 

land Thursday  afternoon  and  it 
was  evident  the  group  was  dissatis- 

fied "with  the  NAB  action.  Mr. 
Shepard's  only  comment  was  that 
the  Council  "will  be  continued  on 
the  same  basis".  There  was  the 
clear  inference  that  it  would  not 

NEW  ORLEANS  NEXT 

Mardi  Gras  City  to  Be  Host 
to  1942  Convention 

IT'S  NEW  ORLEANS  for  the  21st 
NAB  Convention  next  year,  war 
permitting. 
The  Mardi  Gras  city,  whose 

broadcasters  practically  took  the 
convention  by  storm  with  a  bevy  of 
Louisiana  beauties  and  with  ap- 

propriate giveaways,  was  voted 
first  choice  by  the  membership. 
Second  choice  was  Chicago,  third 
Pittsburgh.  The  precise  time  and 
place  is  left  to  determination  by 
the  NAB  board,  after  negotiations 
with  the  city  hotels  on  available  ac- 

commodations and  arrangements. 
If  New  Orleans  is  certified,  it  is 

expected  the  convention  will  be  held 
early — probably  in  latter  March 
or  early  April,  to  avoid  the  heat. 
Chicago  will  get  the  convention  if 
satisfactory  hotel  arrangements 
can't  be  made  in  New  Orleans. 
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be  dissolved,  which  might  have 
been  the  case  had  the  NAB  been 

reorganized.  Mr.  Shepard  will  con- 
tinue to  spend  a  portion  of  his  time 

in  Washington  directing  BVC  ac- 
tivities, with  O.  L.  (Ted)  Taylor, 

KGNC,  Amarillo,  executive  secre- 
tary of  BVC,  to  serve  when  Mr. 

Shepard  is  away. 

Equipment  Pool  Stand 
Most  important  action  of  the 

new  board  at  its  Thursday  meet- 
ing was  adoption  of  a  resolution 

proposing  that  the  industry  col- 
laborate in  the  development  of  an 

equipment-pooling  arrangement  for 
the  industry  along  broad  lines  al- 

ready recommended  by  the  Domes- 
tic Broadcasting  Committee  of  the 

Defense  Communications  Board 
and  by  the  War  Production  Board. 

Implicit  in  the  resolution,  how- 
ever, was  the  suggestion  that  the 

industry  rather  than  the  FCC  ad- 
minister the  pooling  of  equipment 

looking  toward  maximum  life  of 
existing  broadcast  equipment  and 
assignment  of  any  equipment  avail- 

able in  the  industry  to  stations  in 
need,  with  provisions  for  replenish- 

ing inventories  made  through  the 
WPB. 

Nets  Voted  Membership 

Active  membership  for  the  major 
networks  in  the  NAB,  in  lieu  of 
associate  status,  was  overwhelm- 

ingly voted  4  to  1  by  the  conven- 
tion, settling  on  the  floor  the  only 

controversial  issue  which  developed. 
CBS  immediately  accepted  active 
membership  and  Paul  W.  Kesten, 
vice-president  and  general  man- 

ager, was  designated  the  CBS  di- 
rector, pursuant  to  the  revised  by- laws. 

This  left  NBC  in  a  somewhat 
anomalous  position,  since  Niles 
Trammell,  its  president,  had  urged 
amendments  to  the  by-laws  which 
would  give  the  networks  only  as- 

sociate status.  He  had  proposed 
this  move  to  set  at  rest  charges  of 
purported  network  domination  of 
the  trade  association.  NBC  and  its 
sister  RCA  subsidiary,  the  BLUE, 
are  not  NAB  members  by  virtue  of 
the  action.  They  are  eligible  for  ac- 

tive membership,  however. 
F.  M.  Russell,  the  NBC  member 

on  the  board,  retired  from  that 
post.  Whether  NBC  or  the  BLUE 
will  enter  the  NAB  fold  as  active 
network  members  remains  to  be  de- 
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When  the  War's  Last  Chapter  Is  W ritt en— An  Editorial 

"WHEN  THE  LAST  piece  of  copy  is  set  in 
type  for  the  page  in  history  describing  radio's 
contribution  to  our  war  effort,  it  may  justly 

be  captioned  'well-done'." 
That  tribute  from  Charles  R.  Hook,  presi- 

dent of  the  American  Rolling  Mill  Co.,  deliv- 
ered in  his  address  to  the  NAB  convention  last 

week,  governed  the  thinking,  planning  and  be- 
havior of  the  majority  of  the  nation's  broad- 

casters. It  epitomized  the  comments  of  the  big 

parade  of  big  names  in  the  nation's  war  lead- 
ership, both  Government  and  private,  who  left 

loaded  desks  and  important  missions  to  come 
to  Cleveland  and  counsel  with  the  men  whose 

task  it  is  to  sell  the  people — dispassionately, 
calmly  and  accurately — on  this  war. 

Radio  men  could  ask  no  better  treatment. 
It  was  recognition  of  a  job  well  done.  But 

broadcasters  know  they  can't  rest  on  their 
laurels;  that  the  going  will  be  tougher  as  the 
war  grows  older — tougher  to  keep  operating 
because  of  equipment  shortages;  tougher  to 
man  their  operations;  tougher  to  realize  a  re- 

turn with  soaring  costs,  heavier  taxes  and  an 
impending  dislocated  economy. 
What  a  far  cry  a  year  ago?  Then,  in  St. 

Louis,  the  nation  was  planning  for  defense. 
There  came  the  open  breach  between  FCC 
Chairman  James  Lawrence  Fly  and  NAB 

President  Neville  Miller,  which  hasn't  yet  been 

healed  and  which  has  kept  alive  a  schism  in 
the  industry  where  none  should  exist. 

A  year  ago  the  industry's  concern  was  Gov- 
ernment ownership  or  operation  because  of 

manifestations  of  the  FCC  and  its  majority. 
Today  that  is  no  longer  the  No.  1  worry.  For 
however  minded  the  FCC  majority  may  be, 
there  are  infinitely  more  important  segments 
of  this  wartime  Government  that  would  not 

be  disposed  to  permit  any  civil,  non-war  Gov- 
ernment agency  to  impede  the  work  of  a  broad- 

casting industry  at  war.  That  was  evident  to 
all  those  who  attended  the  NAB  convention. 

There  still  are  dissidents,  dissatisfied  with 
the  NAB  or  with  the  proposed  plan  for  stream- 

lining recommended  to  the  board  by  its  spe- 
cial reorganization  committee.  There  are  those 

who  are  unhappy  about  active  membership  for 
the  networks,  which  CBS  alone  thus  far  has 
accepted,  and  which  cause  it  championed. 
Chairman  Fly  is  unquestionably  unhappy  about 
the  whole  affair  because  he  has  openly  fostered 
a  reorganization  and  has  publicy  deprecated 
purported  network  domination  of  the  NAB. 

It  is  the  right  of  any  broadcaster  or  net- 
work to  do  what  he  likes  about  industry  asso- 

ciation activities.  It  was  demonstrated  in  Cleve- 
land that  there  is  unity  in  one  respect — the 

paramount  thing — that  the  industry  must  de- 
liver everything  it  can  to  the  war  effort.  There 

was  no  controversy,  no  bitterness,  during  the 
business  sessions  over  the  purely  internal  or- 

ganization questions.  What  developed  came 
after  the  convention,  and  in  the  closed  sessions 
of  the  NAB  board,  save  for  the  network  mem- 

bership issue. 
There  were  many  revelations  at  the  conven- 

tion. The  4-to-l  vote  in  favor  of  network  ac- 
tive membership,  with  representation  on  the 

board,  should  be  proof  sufficient  that  the  rank 
and  file  of  the  industry  does  not  feel  that  the 

NAB  has  been  unduly  "dominated"  by  the  net- 
works. Being  an  industry  in  a  great  democ- 

racy, broadcasters  set  up  the  NAB  on  a  demo- 
cratic basis.  That  is  the  way  of  majority  rule. 

Whether  or  not  one  agrees  with  all  of  the 
actions  of  the  trade  association,  we  think  that, 
in  these  times  particularly,  the  disposition 
should  be  to  play  ball  for  the  sake  of  the 
broader  issue.  Whenever  the  majority  feels 
changes  are  desirable,  the  way  is  open  to  make 
them. 

No  industry  ever  had  any  bigger  job  ahead 
than  radio.  It  has  conducted  itself  with  dig- 

nity and  decorum  because  it  is  conscious  of 
the  magnitude  of  its  task. 
We  are  confident  that  the  purely  internal 

discord  will  be  dispelled  without  disrupting 
the  established  order.  The  job  is  bigger  than 
one  man  or  group  of  men  because  radio  is  a 
combatant  in  this  war  of  destiny. 

cided.  NBC  maintains  representa- 
tion, however,  through  its  managed 

and  operated  stations. 
Similarly,  MBS  is  not  a  member, 

having  broken  relations  in  St. 
Louis  a  year  ago  over  the  network 
monopoly  issue  and  copyright. 

Mr.  Shepard,  who  espoused  even 
more  drastic  action  than  Mr.  Tram- 
mell  apropos  network  membership, 
predicted  further  resignations 
from  the  NAB  if  the  board's  recom- 

mendations that  networks  be  ac- 
corded active  membership  are 

adopted.  He  had  strongly  urged 
adoption  of  a  series  of  amendments 
which  would  not  only  limit  net- 

works to  associate  membership,  but 
would  deprive  them  of  directors-at- 
large.  This  would  have  meant  that 
the  only  opportunity  for  networlc 
representation  on  the  board  would 
have  been  through  district  elections 
of  executives  of  managed  and  oper- 

ated stations. 

New  Board  Members 

Under  the  action  taken  by  the 
membership  at  its  closing  session 
Wednesday,  the  executive  commit- 

tee of  six  is  abolished.  Networks,  as 
a  matter  of  right,  can  name  one 
director  each.  They  will  pay  dues 
on  the  same  scale  as  stations,  which 
will  mean  that  CBS  will  pay  $24,- 
000  per  year  as  a  network.  NBC 
would  be  called  upon  for  a  similar 
payment  annually,  and  the  BLUE 
about  $9,000  per  year. 

The  action  was  hailed  as  a  vic- 
tory for  CBS  and  its  veteran  ex- 

ecutive, Edward  Klauber,  who  re- 
cently was  elevated  from  executive 

vice-president  to  chairman  of  its 
executive  committee.  It  served  to 

provide  the  industry's  answer  to 
charges    of    purported  "network 

domination"  emanating  from 
Mr.  Fly  and  industry  groups  out 
of  sympathy  with  NAB  leadership. 

Promptly  following  the  vote  on 
the  amendments,  Mr.  Klauber  an- 

nounced his  own  retirement  from 
the  board  and  nominated  Mr.  Kes- 
ten  as  his  successor. 

There  are  seven  new  faces  on  the 

NAB  board,  only  one  of  whom — 
Kesten —  was  named  at  the  conven- 

tion. The  other  six  are  district  di- 
rectors elected  during  the  year. 

Three  of  the  six  district  directors 
who  retired  with  the  convention 
were  elected  directors-at-large, 
however,  and  continued  in  office. 

Close  Director  Elections 

James  D.  Shouse,  WLW,  Cincin- 
nati, a  large  station  director-at- 

large  last  year,  and  John  Elmer, 
WCBM,  Baltimore,  former  NAB 
president  and  a  veteran  of  a  decade 
on  the  board  who  served  as  a  di- 
rector-at-large,  were  not  returned 
in  close  elections. 

Large  station  directors  elected  at 
the  Wednesday  meeting  were 
Joseph  O.  Maland,  WHO,  Des 
Moines  (reelected)  and  Edwin  W. 
Craig,  WSM,  Nashville,  who  served 
the  preceding  year  as  a  district  di- 

rector. Elected  without  opposition 
as  medium  station  directors  were 
Mr.  Elias,  (reelected)  and  Gene 
O'Fallon,  KFEL,  Denver,  who 
served  the  preceding  year  as  dis- 

trict director.  Mr.  O'Fallon  suc- 
ceeds Capt.  George  W.  Norton  Jr., 

president  of  WAVE,  Louisville, 
now  on  active  duty  in  the  Air 
Force.  Small  station  directors  are 
James  W.  Woodruff  Jr.,  WRBL, 
Columbus,  Ga.  (reelected)  and 
Herb  Hollister,  KANS,  Wichita, 
succeeding  Mr.  Elmer.  Mr.  Hollis- 

ter had  been  a  district  director 
the  preceding  year. 

District  Directors 

New  district  directors  who  took 
office  imediately  following  the  con- 

vention were  Kolin  Hager  WGY, 
Schenectady;  G.  Richard  Shafto, 
WIS,  Columbia,  S.  C;  Hoyt 
Wooten,  WREC,  Memphis;  Wil- 

liam B.  Way,  KVOO,  Tulsa;  Ed 
Yocum,  KGHL  Billings,  Mont.; 
and  Calvin  J.  Smith,  KFAC,  Los 
Angeles. 

Holdover  or  members  reelected 
at  district  meetings  are:  Paul  W. 
Morency,  WTIC,  Hartford;  Isaac 
D.  Levy,  WCAU,  Philadelphia; 
Frank  King,  WMBR,  Jacksonville; 
J.  H.  Ryan,  WSPD,  Toledo;  John 
E.  Fetzer,  WKZO,  Kalamazoj; 
Edgar  L.  Bill,  WMBD,  Peoria; 
John  J.  Gillin  Jr.,  WOV/,  Omaha; 
Earl  H.  Gammons,  WCC9,  Minne- 

apolis; 0.  L.  (Ted)  Taylor,  KGNC, 
Amarillo;  Howard  Lane,  KFBK, 
Sacramento;  and  Harry  R.  Stance, 
KXRO,  Aberdeen. 

The  Cleveland  meeting  saw  the 
formal  demise  of  Independent  Ri- 
dio  Network  Affiliates,  formed  in 
1937  and  a  potent  influence  until 
about  a  year  ago.  There  also  came 
announcement  of  permanent  organ- 

ization of  Network  Affiliates  Inc. 
Mr.  Pulli  am,  NAI  president,  told 
the  convention  that  the  organiza- 

tion, contrary  to  reports,  is  not 
anti-NAB,  that  it  wants  above  all 
else  to  preserve  industry  unity  in 
wartime  and  that  it  will  function 
in  the  best  interests  of  network 
affiliated  stations,  save  those  in  the 
clear  channsl  group  or  owned  or 
managed  by  the  networks. 

The  convention  registration  did 
not  eclipse  the  high-water  mark  .jf 

1,019  reached  last  year.  There 
were  968  recorded  registrations. 
However,  NAB  officials  observed 
that  perhaps  100  broadcasters  who 
came  to  Cleveland  did  not  register 
and  that  the  status  of  MBS,  which 
held  its  own  meetings  in  Cleveland 
Monday  and  Tuesday,  kept  a  sub- 

stantial number  of  broadcasters 
away  from  the  Statler  convention 
headquarters. 

Membership  Now  527 

Of  NAB's  525  active  member- 
ship, 210  voted  in  the  elections  Wed- 

nesday. The  active  membership 
re  ignation,  however,  had  not  been 
tabulated.  Two  new  members  were 

elected  by  the  board  at  its  Thurs- 
day meeting — WALA,  Mobile,  and 

WFIN,  Findlay,  0.,  bringing  the 
membership  to  527. 

The  streamlining  committee  held 
several  meetings  during  the  con- 

vention and  finally  made  its  report 
to  the  full  board  Wednesday  night, 

preparatory  to  the  new  board's Thursday  meeting.  Members  of  the 
commiteee  have  been  Mr.  Elias, 
chairman,  and  Messrs.  Klauber, 
Elmer,  Gillin,  Lane  and  Morency. 
The  effort  to  bring  harmony  into 
industry  ranks  through  invitation 
of  d  ssatisfied  leaders  to  discuss 
the  prcblems  with  the  board  was 
espoused  largely  by  Me&srs. 
Morency  and  Lane. 

Two  replacements  on  its  stream- 
lining committee  were  authorized 

by  the  board.  These  were  to  fill  the 
vacancies  created  by  the  retire- 

ment from  the  board  of  Mr.  Elmer 
and  Mr.  Klauber.  Designated  to 
replace  these  members  were  J- 
Harold  Ryan,  WSPD,  Toledo,  and 
Frank  King,  Jacksonville. 

The  committee  reported  to  the 
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CYNOSURE  OF  CONVENTION  EYES  was  the  vast  exhibit  of  entries 
in  the  station  promotion  competition,  this  year  centered  largely  around 
station  war  activity.  Here  the  jury  of  awards  is  shown  considering  the 
displays.  Considering  are  (1  to  r):  Frederic  R.  Gamble,  managing  director, 
AAAA;  Paul  B.  West,  president,  ANA;  Douglas  Meservey,  associate 
radio  director  of  the  Office  of  Facts  &  Figures. 

Conventioneers  Throng  Exhibits  Room 

As  War  Achievements  Dominate  Display 
WITH  COMPETITION  open  to 
every  commercial  station  in  the 
United  States  and  with  dozens 
of  entries,  the  first  annual  NAB  sta- 

tion promotion  competition,  con- 
ducted under  the  direction  of  M.  F. 

(Chick)  Allison,  of  WLW,  Cincin- 
nati, drew  nearly  every  conven- 

tioneer to  the  vast  exhibit  and 
proved  to  be  a  pre-convention  high- 
light. 

Three  William  B.  Lewis  Awards, 
named  for  the  former  CBS  program 
vice-president  who  is  now  associate 
director  and  radio  chief  of  the 
Office  of  Facts  &  Figures  in  Wash- 

ington, were  made  as  follows  In 
recognition  of  "the  most  effective 
education  of  the  audience  concern- 

ing war  effort": Superpower  Class — WGY,  Sche- 
nectady, with  special  mention  to 

WOV,  New  York,  for  foreign- 
language  programs,  and  to  WLW, 
Cincinnati,  for  excellence  of  news 
service. 

Regional  Class — WAAB,  Boston. 
Local  Class— WIBX,  Utica,  N.  Y. 

Support  of  War  Effort 
Two  more  William  B.  Lewis 

Awards  for  "most  effective  inspira- 
tion of  the  radio  audience  to  con- 

tinued support  of  the  war  effort" Were  made  as  follows: 
Superpower  Class — KMOX,  St. 

Louis. 
Regional  Class— KGO,  San  Fran- 

cisco. 
There  was  no  award  in  the  local 

class.  In  this  division  the  awards 
jury  stated  it  wished  to  give  special 
commendation  to  all  stations  for 
the  outstanding  cooperation  given 

to  bond  sales,  as  reflected  in  the 
displays.  The  awards  were  framed 
scrolls. 

Civilian  Defense 

Certificates  of  awards  for  "dis- 
tinguished conduct  of  civilian  de- 

fense activity"  were  granted  as follows: 

Superpower  Class— WBBM,  Chi- 
cago. 

Regional  Class — KMBC,  Kansas 
City,  with  special  mention  to 
WEEI,  Boston. 

Local  Class— WFPG,  Atlantic City. 

Certificates  of  award  for  "im- 
portant contributions  to  progress 

in  the  art  of  broadcast  advertising" 
were  granted  as  follows: 

Superpower  Class — WCCO,  Min- 
neapolis, with  special  mention  to 

WOR,  New  York,  for  pictorial  ex- 
cellence in  publication  advertising, 

and  to  WLW,  Cincinnati,  for  its 
current  trade  paper  campaign  car- 

rying the  theme,  "Why  advertise  in 

a  total  war?" Regional  Class— WEEI,  Boston. 
Local  Class — No  award. 
The  awards  jury  consisted  of 

Douglas  Meservey,  Office  of  Facts 
&  Figures,  Washington;  Frederic 
R.  Gamble,  managing  director, 
American  Assn.  of  Advertising 
Agencies;  Paul  B.  West,  president, 
Association  of  National  Advertis- 

ers. The  jury  made  special  mention 
of  the  excellent  manner  in  general 
in  which  bi'oadcasters  presented 
their  entries,  and  Mr.  West  as- 

serted that  it  was  the  best  organ- 
ized competition  he  had  ever  been 

called  upon  to  judge. 

board  that  it  had  held  several  meet- 
ings and  lengthy  discussions  of 

the  4th  district  resolution  request- 
ing a  study  of  the  activities  of  the 

NAB.  "Our  study  impresses  us  that 
in  the  main  the  work  and  accom- 

plishments of  the  NAB  have  been 
well-directed,  constructive  and  of 
the  greatest  value  to  the  member- 

ship," it  said.  The  committee added : 

"We  are  cognizant,  however,  that 
a  number  of  the  substantial  mem- 

bers of  the  association  have  had 
criticisms  to  offer.  We  realize  that 
it  is  difficult  for  them  to  present 
their  views  before  a  convention  of 
more  than  1,000;  therefore  the  com- 

mittee urgently  recommends  that 
the  board  of  directors  invite  such 
members  to  the  meeting  of  the 
board  of  directors  to  be  held  on 
Thursday,  May  14,  for  a  detailed 
review  of  association  activities. 

Constructive  Meeting 

"This  committee  sincerely  feels 
that  such  a  meeting,  conducted  with 
the  real  honesty  of  purpose  which 
we  know  would  obtain,  would  help 
immeasurably  in  clearing  up  the 
differences  of  opinion  which  must 
not  exist  if  the  industry  is  to  do  its 
full  part  in  the  war  effort. 
"We  again  urge  our  previous 

recommendation  that  a  strong  pub- 
lic relations  man  be  added  to  the 

personnel  of  the  organization  to 
carry  on  the  work  left  unattended 
by  the  lending  of  and  ultimate  re- 

lease to  the  Army  of  Ed  Kirby. 
To  that  end,  we  earnestly  recom- 

mend that  the  board  promptly  ap- 
point a  committee  to  continue  the 

effort  to  secure  this  important  ad- 
dition to  the  organization  person- 

nel." The  convention  itself  was  hailed 
as  the  most  constructive  in  NAB 
annals.  Speaker  after  speaker 
lauded  radio  for  the  job  it  had  done. 
All  sessions  were  well-attended  and 
breakfast  sesions  for  small  group 
consideration  of  individual  prob- 

lems resulted  in  actions  in  several 
cases  almost  as  important  as  the 
general  convention  action  itself. 

New  Code  to  Come 

Plans  for  conservation  and  pool- 
ing of  broadcast  equipment,  under 

Government  supervision,  proposed 
by  the  Domestic  Broadcasting  Com- 
mitte  of  the  Defense  Communica- 

tions Board,  were  covered. 
The  composite  brain  of  leading 

station  representatives  was  scanned 
by  sales  managers,  who  learned 
that  while  spot  billings  have  been 
approximately  20%  ahead  for  the 
first  four  months  of  this  year  as 
compared  to  last,  this  ratio  of  in- 

crease cannot  be  expected  to  con- 
tinue. But  they  thought  spot  bill- 

ings would  hold  up  quite  well  dur- 
ing the  balance  of  the  year. 

Broadcasters  learned  that  a  new 
wartime  censorship  code,  amplify- 

ing that  released  last  January,  will 
be  issued  within  a  month  by  the 
Office  of  Censorship.  They  also  re- 

ceived their  instructions,  during 
the  convention,  by  remote  control 
from  Byron  Price,  on  what  to  do 
in  an  air  raid. 

At  its  afternoon  session,  the  new 

board,  in  addition  to  its  action  on 
the  equipment  pool,  authorized  the 
replacement  of  all  department 
heads  who  may  enter  Government 
service  in  the  war  effort.  Lynne 
Smeby,  engineering  director,  has 
left  to  join  the  War  Department  in 
a  civilian  technical  capacity  and 
his  post  shortly  will  be  filled.  Other 

vacancies  are  regarded  as  immi- 
nent. This  action  represented  a  re- 

versal of  its  previous  recommenda- 
tion that  the  Association's  over- 
head be  reduced  and  that  war  va- 

cancies in  no  instance  ba  filled. 
At  its  pre-convention  meeting 

Sunday  night,  the  NAB  board  re- affirmed its  action  of  last  March 

supporting  active  membership  of 
the  major  networks  in  the  associa- 

tion. There  were  three  recorded 
dissenting  votes,  the  latter  evi- 

dently espousing  the  amendments 
proposed  by  Chairman  John  Shep- 
ard  3d,  of  Broadcasters  Victory 
Council,  depriving  networks  of  ac- 

tive membership  and  also  of  eligi- 
bility for  election  to  directorships 

other  than  for  the  NAB  geograph- 
ical districts.  This  proposal  would 

exclude  designation  of  network 
officers  or  executives  for  director- 

ships at  large. 

Board  Reaffirms 

Stand  on  Networks 

After  considerable  discussion, 
the  board  adopted  the  following 
resolution : 

"Whereas  there  are  six  amend- 
ments suggested  to  the  convention 

by  the  board,  the  board  at  its 
meeting  Sunday,  May  10,  urges 

their  adoption  by  the  convention." The  board  also  adopted,  upon 
recommendr.tion  of  its  sales  man- 

agers committee,  the  new  standard 
contract  form  governing  spot 

broadcasting,  urgently  recom- 
mended by  the  American  Assn.  of 

Advertising  Agencies.  Adopted  by 
the  AAAA  at  its  last  meeting,  the 

form,  by  virtue  of  the  NAB  board's action,  now  is  recommended  as 
standard  for  placement  of  all  spot 
business  [see  text  on  page  32]. 

With  the  meeting  room  jammed 
to  the  doors.  President  Miller 
called  the  20th  annual  convention 
to  order,  sounding  the  keynote  of 
"Radio  and  the  War"  and  clearing 
the  decks  for  the  symposium  after 
dispensing  with  the  reading  of  all 
annual  staff  reports. 

In  introducing  Director  of  Cen- 
sorship Price,  Mr.  Miller  pointed 

out  he  was  selected  by  President 
Roosevelt  for  this  important  and 
thankless  task  only  a  few  days 
after  Pearl  Harbor.  A  World  War 
I  veteran,  and  a  30-year  man  with 
the  Associated  Press,  where  he  was 
executive  news  editor,  Mr.  Price 
introduced  voluntary  rather  than 
Government  -  imposed  censorship 
codes  largely  as  an  experiment. 
Thus  far,  Mr.  Miller  said,  it  has 
worked  admirably  for  radio  be- 

cause of  Mr.  Price's  understand- 
ing, perseverance  and  cooperation. 

Preparatory  to  delivery  of  his  ad- dress [see  full  text  on  page  13], 
Mr.  Price  said  that  one  of  the  first 
persons  he  had  heard  from  when 
he  came  to  Washington  for  the 
censorship  post  was  Mr.  Miller. 
He  paid  tribute  to  him  for  his 
"cooperation  and  support",  point- 

ing out  that  the  life  of  a  censor 
is  not  just  so  much  "sunshine  and 

kind  words". 
Calls  for  Exercise 

Of  Common  Sense 
Mr.  Price  told  the  nation's 

broadcasters  that  this  was  radio's 
first  "major  test".  "Broadcasters, 
like  the  nation's  editors,  are  called 
upon  to  prove  their  capacity  for 

(Continued  on  page  57) 
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War  Dept.  Series 

Performed  for  NAB 

'Command  Performance'  Gets 
First  Public  Performance 

LABELLED  the  best  entertain- 
ment ever  provided  at  an  NAB 

convention,  approximately  1,000 
broadcasters  and  their  guests  wit- 

nessed the  first  public  performance 

of  the  War  Department's  Command 
Performance  USA,  weekly  tran- 

scribed shortwave  broadcast  to 

America's  expeditionary  forces 
throughout  the  world. 

Talent  included  Marlene  Die- 
trich as  mistress  of  ceremonies,  Al 

Jolson,  Lieut.  Comdr.  Eddie  Pea- 
body,  Kenny  Baker,  Mitzi  Green, 
Tommy  Riggs  and  Jimmy  Walling- 
ton.  The  program  is  produced  by 
the  Radio  Branch  of  the  War  De- 

partment's Bureau  of  Public  Re- lations. 

Arranged  by  Kirby 

Lt.  Col.  Ed  Kirby,  former  NAB 
public  relations  director,  chief  of 
the  Radio  Branch,  arranged  for  the 
program,  which  was  transcribed 
in  New  York  off  the  line  for  regu- 

lar shortwave  rebroadcast.  The 
program  coordinator  was  John  S. 
Cullom,  the  producer  Vick  Knight, 
and  associate  producer  Glenn 
Wheaton,  all  of  the  Radio  Branch 
staff. 

Weekly  talent  costs  on  Command 
Performance,  Mr.  Wallington  told 
the  audience,  would  run  $65,000  a 
week  at  regular  rates.  Services  are 
contributed  by  the  artists. 

AMERICAN  NETWORK 

CURTAILS  FOR  WAR 

AMERICAN  NETWORK  Inc.,  FM 
network  broadcasting  project 
formed  last  year,  at  a  meeting  in 
Cleveland  last  Thursday  decided  to 
curtail  its  operations  for  the  dura- 

tion, due  to  inability  to  procure 
lines  and  chain  service  and  because 
of  temporary  stoppage  of  new  con- struction. 

The  spot  sales  division  of  the  net- 
work will  be  maintained  in  New 

York  at  present  headquarters,  it 
was  announced,  but  plans  for  net- 

work operation  as  such  have  been 
abandoned  until  after  the  war. 
John  R.  Latham,  executive  vice- 
president  of  the  American  Net- 

work, announced  his  resignation  ef- 
fective July  1.  He  has  not  divulged 

future  plans. 
A  sales  manager  will  be  named 

prior  to  Mr.  Latham's  departure, 
to  handle  spot  sales  activities.  Spot 
time  will  be  sold  for  the  seven  sta- 

tions in  the  group,  who  jointly  will 
maintain  the  office.  The  network 
project  will  be  revived,  it  was 
stated,  as  soon  as  conditions  permit. 

Mexican  Royalty  Plan 
PLANS  for  a  reciprocal  exchange  of 
royalties  between  compo.ser.s  of  the 
United  States  and  Me.xico  were  dis- 

cussed in  New  York  last  weelt  by  Al- 
fonso Esparza  Otoo,  secretary  general 

of  the  Mexican  Society  of  Authors. 
Compo.sers  &  Publishers,  and  officials 
of  ASCAP.  Conversations  were  re- 

ported as  preliminary  with  no  conclu- sions reached. 

"IT'S  MINE"  they  shouted — and  both  were  right.  L.  Waters  Milbourne, 
vice-president  and  general  manager  of  WCAO,  Baltimore  (left) ,  and 
Don  Stratton,  of  WTAM,  Cleveland,  wound  up  with  identical  net  scores 
in  the  NAB  golf  tournament  for  Broadcasting's  annual  trophy.  The 
Clevelander  got  possession  of  the  cup  shown,  by  consent,  but  the  Bambino 
of  Baltimore  gets  a  duplicate  this  week.  It's  the  second  successive  year that  two  cups  have  been  awarded  because  of  ties. 

L.  Waters  Milbourne  and  Don  Stratton 

Split  Honors  in  NAB  Golf  Tournament 

CARDING  identical  net  scores  of  scored  the  lowest  gross  count  with 
66,  L.  Waters  Milbourne,  WCAO,  a  79.  Along  with  Ted  Fisher,  Ruth- 
Baltimore,  and  Don  Stratton,  rauff  &  Ryan,  New  York,  Frey 
WTAM,  Cleveland,  won  the  annual  stroked  par  scores  on  all  of  the  six 
golf  tournament  held  May  14  at  blind  bogey  holes, 
the  Mayfield  Country  Club,  Cleve-  Members  of  the  NAB  Golf  Com- 
land.  mittee  were  Vernon  Pribble, 

For  the  second  successive  year,  WTAM,  chairman;  Harry  Camp, 
there  were  two  winners.  Last  year  WGAR;  Stanton  (Pete)  Kettler, 
the  Broadcasting  trophies  were  WHIZ;  K.  K.  Hackathorn,  WHK- 
won  by  Paul  H.  Raymer  and  Pierce  WCLE. 
Romaine.  The  following  broadcasters  en- 

George  Frey,  NBC  Red  Network,  tered  the  NAB  tournament: 
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WOOLWORTHS  PLAN 

NATIONWIDE  DRIVE 

FIRST  "full-fledged"  national  ad- 
vertising venture  ever  used  by  F. 

W.  Woolworth  Co.,  New  York,  for 
its  retail  stores,  will  start  May 
21  on  67  stations  with  a  three-day 
May  value  festival  and  summer 
pre-view,  theme  of  which  is  the 
"1942  Woolworths".  All  11  districts 
in  the  United  States  where  the 
company  has  outlets  will  take  part, 
and  a  substantial  portion  of  the 
chain's  2,000  stores  are  affected. 
On  daily  radio  programs,  in 

newspapers,  window  and  inside 
store  displays,  seasonable  merchan- dise sold  in  the  Woolworth  stores 
will  be  featured.  May  21  being 
"Homemakers'  Day",  May  22 
"Fashion  Discovery  Day",  and  the 
final  day  designated  as  "Family 
Festival  Day".  Stations  in  50  cities 
will  carry  the  programs,  which 
will  be  built  for  local  audiences. 
Details  as  to  the  time  and  type 
of  show  will  be  announced  by  Wool- 
worths  locally  prior  to  the  start 
of  the  campaign.  Plans  for  the 
event  were  developed  by  the  com- 

pany's executive  offices  in  New York,  while  the  agency  in  charge 
is  Lynn  Baker  Co.,  New  York. 

Two  $1,000  Air  Awards 
As  Memorial  to  duPont 
ESTABLISHMENT  of  the  annual 
$1,000  cash  awards,  one  to  go  to 
iihe  radio  reporter  or  commentator 
adjudged  having  done  the  outstand- 

ing job  of  the  preceding  year  and 
the  other  to  the  station  performing 
the  outstanding  public  service  of 
the  year,  will  be  formally  an- nounced shortly  by  the  Alfred  I. 
duPont  Estate.  The  awards  will 
be  made  in  the  name  of  the  late 
Florida  financier,  who  died  in  1935, 
and  whose  trustees  have  authorized 
the  gift  under  a  perpetual  trust. 

To  be  known  as  the  "Alfred  1. 
duPont  Memorial  Awards,"  they will  be  granted  each  year  by  a  jury 

yet  to  be  selected.  Details  are  be- 
ing worked  out  in  cooperation  with 

the  Radio  Correspondents  Assn. 
of  Washington,  whose  president, 
H.  R.  Baukhage,  NBC  commenta- tor, has  called  a  meeting  May  18  to 
discuss  the  project. 

Williams  to  Return 

J.  B.  WILLIAMS  Co.,  Glaston- 
bury, Conn.,  on  June  29  will  dis- continue True  or  False,  its  BLUE 

program  for  Williams  shaving 
cream,  heard  Mondays,  8:30-9  p.m., 
for  the  summer  period,  and  has 
contracted  with  the  BLUE  to  re- 

turn to  that  period  Sept.  14. 
Whether  the  same  program  will  be 
used  has  not  been  decided.  It  is 
also  understood  that  another  ac- 

count handled  by  J.  Walter  Thomp- 
son Co.,  New  York,  might  place  a 

show  in  the  Monday  evening  half- hour  for  the  summer. 

660  for  660 
IT  MAY  have  been  only  a 
coincidence,  but  Sherman  D. 
Gregory,  newly  appointed 
manager  of  WEAF,  New 
York,  is  still  wondering  how 
it  happened  that  he  was  as- 

signed Room  660  at  the  Stat- ler.  That's  the  frequency  on 
which  the  NBC  key  station 

operates. 
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What  Government  Asks  of  Broadcasters 

Industry  Urged  to 

Take  Lead  in 

War  Job 
By  ARCHIBALD  MacLEISH 
Director,  Oiflcc  of  Facts  &  Figures* 

I  AM  SPEAKING  for  the  Govern- 
;   ment    agency    which  coordinates 

Government  radio  requirements — 
the  agency,  in  other  words,  which 

;   mediates  between  the  Government 
i   and   the    radio    industry    in  the 
i  touchy   and   ticklish   business  of 

Government    requests    for  radio 
time.  It  is  not,  I  think  you  will 

'   agree,  a  very  comfortable  place  to stand. 
It  resembles  nothing,  in  my  ex- 

perience, more  than  a  permanent 
position  in  the  middle  of  a  swing- 

ing door.  We  get  them  coming  and 
'  we  get  them  going,  and  the  harder 

they  come  the  faster  they  swing. 
Grateful  for  Aid 

i  If  we  aren't  dizzy  yet,  it  is  be- 
I  cause  Bill  Lewis  and  Douglas 
Meservey  who  devised  this  revolv- 

^  ing  contraption  have  strong  stom- 
;  achs  and  limber  necks,  and  also  be- 
,  cause  you  people  in  radio  treated 
I  us  with  a  consideration  which 
would  be  hard  to  equal. 
You  have  not  only  cooperated 

manfully  and  patriotically  with 
your  Government,  but  you  have 
made  it  as  easy  as  you  could  for 
those  whom  your  Government  em- 

ploys, a  rare  quality,  and  we  are 
grateful. 

But,  if  our  position  in  the  swing- 
ing door  is  not  exactly  a  spot  you 

would  pick  for  a  quiet  weekend,  at 
least  it  is  a  superb  point  of  obser- 

'  vation.  We  see  a  lot,  and  we  see 
i  it  at  close  quarters,  and  we  neces- 
s  sarily  get  to  thinking  about  the 
t  things  we  see. 

What  I  want  to  talk  about  very 
!  briefly  today  is  one  of  the  things 
>  we  think  we  have  seen.  I  can  sum 
i  it  up  by  saying  that  in  our  opin- 

ion, for  whatever  our  opinion  is 
worth,    the    Government    of  the 
United  States  and  the  American 
radio  industry  still  need  to  sit  down 
together  and  talk  things  through — • 
not  to  the  point  of  mutual  agree- 

ment, for  the  mutual  agreement 
obviously  exists,  but  to  the  point 
of  an  understanding  of  the  basic 
principles  underlying  that  agree- 
ment. 

Who  Carries  the  Ball? 

It  is  our  opinion,  in  other  words, 
that  the  Government  and  the  in- 

dustry came  to  an  understanding 
about  the  wartime  situation  a  little 
too  quickly,  and  reached  that  un- 

derstanding a  little  too  easily,  and 
do  not,  in  consequence,  altogether 
understand  some  of  the  bases  of 
their  mutual  agreement. 
Government  and  the  industry 

agree,  that  is  to  say,  that  the  Gov- 
ernment in  wartime  has  certain 

*  Full  text  of  address  delivered  before May  11  luncheon  session  of  NAB  conven- tion. 

things  to  say  to  the  people.  We 
agree  that  radio  is  an  excellent 
way  of  getting  those  things  said. 
We  conclude  therefore  that  radio 
will  cooperate  with  the  Govern- 

ment and  do  what  needs  to  be  done, 
and  we  proceed  to  work  out  the 
details  of  the  cooperation — to  work 
them  out,  thanks  to  you  and  thanks 
to  the  people  who  have  come  from 
your  ranks  into  the  Government's 
service — with  very  great  technical 
skill  and  in  a  most  helpful  manner. 

But  the  precise  nature  of  the 
cooperation  we  do  not  examine, 
with  the  result  that  we  are  pre- 

sented at  the  very  outset  with  cer- 
tain questions  which  no  time  allo- 

cation plan  can  possibly  solve,  basic 
questions,  human  questions,  ques- 

tions of  responsibility. 
Who  is  really  carrying  the  ball? 

Is  it  up  to  Government  to  call  sig- 
nals or  is  the  Government  merely 

the  lessee  of  the  ballpark?  Who  is 
supposed  to  blow  the  whistle?  Who 
is  supposed  to  think  up  the  new 
plays?  Who  is  on  the  field,  and 
who  is  not? 

To  be  specific:  What  do  we  mean 
when  we  agree  that  we  are  going  to 
cooperate,  to  carry  to  the  country 
the  information  it  must  have  if 
the  citizens  of  this  democracy  are 
to  exercise  the  rights  and  perform 
the  duties  of  the  citizens  of  the 
citizens  of  a  democracy?  Does  co- 

operation mean  men  and  brains 
and  experience  and  imagination? 
Or  does  it  mean  facilities?  Are  you 
giving  the  Government  hours  on 
the  air  or  hours  of  your  lives?  Is 
the  Government  giving  you  a  basket 
to  carry  or  a  job  to  do? 
We  haven't  talked  much  about 

that  question  and  its  a  question  we 
have  to  talk  about.  Even  though 
we  may  believe  we  know  the  an- 

swers, we  still  must  talk  about  the 
question,  because  we  must  agree 
explicitly  and  precisely  as  to  what 
the  answers  are.  If  we  don't,  some 
of  you  will  object,  and  object  prop- 

erly, that  we  in  Government  are 

expecting  things  we  haven't  asked 
for,  and  we  in  Government  will 
complain  that  some  of  you  are  wait- 

ing for  directions  we  have  no  inten- 
tion of  attempting  to  give. 

A  Job  for  Radio 

What  I  would  like  to  do,  there- 
fore, is  to  tell  you  as  briefly  as  I 

can  what  I  personally  think  we 
mean  when  we  talk  about  coopera- 

tion between  Government  and  ra- 
dio. I  don't  think  anything  I  say 

will  be  new  to  any  of  you,  but  I 
believe,  notwithstanding,  that  what 
I  have  to  say  needs  to  be  said,  if 
only  to  get  the  whole  problem  into 
the  open  at  the  beginning  and  let 
you  shoot  at  it  and  at  me. 

To  begin  with,  I  think  that  when 
we  talk  about  cooperation,  we  mean 
cooperation  not  in  terms  of  facili- 

ties, but  in  terms  of  men.  We  do  not 
mean  that  the  industry  is  going  to 
make   certain   facilities  available 

Spine-Tinglers 
A  TOUCH  of  drama  was  in- 

jected into  the  Monday  and 
Tuesday  NAB  luncheon  ses- 

sions, just  before  Archibald 
MacLeish  and  Canada's  Min- ister of  Labor  Humphrey 
Mitchell  spoke.  During  the 
Monday  luncheon  lights  were 
dimmed,  a  spotlight  was 
focused  on  a  fluttering  Amer- 

ican flag,  the  national  anthem 
was  sung,  and  massive  photo- 

graphs of  President  Roose- velt and  General  MacArthur 
were  unveiled.  On  Tuesday 
the  ceremony  was  repeated, 
with  the  unveiling  of  pictures 
of  King  George  and  Prime 
Minister  Winston  Churchill. 

Conception  of  WGAR's  Gene 
Carr  and  NAB's  E.  B.  Arney, 
it  was  a  bit  of  spine-tingling 
showmanship  that  was  both 
impressive  and  apropos. 

to  the  Government  to  enable  the 
Government  to  ge  the  job  done. 
We  mean  that  radio  is  going  to 

do  the  job  itself,  that  radio  is 
going  to  apply  to  the  doing  of  the 
job  all  of  its  skill,  all  of  its  experi- 

ence, all  of  its  tremendous  re- 
sources of  ingenuity  and  imagina- 

tion, all  the  force  and  verve  and 
vitality  of  a  young  and  dynamic industry. 

We  mean  this  because  there  is 
nothing  else  we  can  possibly  mean. 
If  it  were  simply  a  question  of  fa- 

cilities, simply  a  question  of  hours 
on  the  air,  the  Government  would 
do  far  better  to  provide  its  own  fa- 

cilities, its  own  hours,  and  you  as 
citizens  of  the  Republic  would  be 
the  first  to  advise  us  to  do  just  that. 

Our  decision  to  try  it  the  other 
way    around    therefore  involves 

ARCHIBALD  MacLEISH 
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necessarily  the  assumption  that  the 
industry  can  give  the  Government 
and  will  give  the  Government 
something  more  than  time,  some- 

thing more  than  facilities;  that  the 
industry,  briefly,  will  give  the 
Government  what  the  Government 
cannot  otherwise  secure,  or  can 
secure  only  with  long  delays  and 
at  tremendous  expense. 

And  what  is  it  that  the  industry 
can  give?  Established  audiences? 
Yes,  established  audiences,  but  the 
Government  of  the  United  States 
does  not  need  to  bid  for  audiences, 
and  it  is  not  only  loyal  audiences 
that  radio  industry  can  supply. 
What  the  industry  can  really 

give,  that  Government  cannot  read- 
ily and  immediately  supply,  is  the 

brains  and  the  hearts  and  the 

enei'gy  of  the  men  who  run  it.  The 
men  it  has  brought  together  and 
trained  and  taught  over  more  than 
20  years  of  its  hard-working  his- 
tory. 

Emotional  Side 
That  is  one  reason  for  defining 

our  cooperation  in  human  rather 
than  mechanical  terms.  But  there 
are  others.  There  are  reasons  which 
spring  not  from  the  logic  of  the 
situation,  but  from  its  emotions, 
from  your  emotions. 

Of  all  people  on  earth,  you  who 
have  devoted  your  lives  to  radio 
would  be  least  satisfied  with  an  ar- 

rangement which  gave  you  and 
your  industry  a  mere  mechanical 
job  to  do  in  the  fighting  of  this 

war. Of  all  groups  I  can  recall  to 
mind,  yours  is  the  most  immedi- 

ately, the  most  inevitably  involved 
in  the  emotions  of  this  struggle. 

News  of  the  fighting  punctuates 
the  lives  of  your  studios ;  reactions 
of  the  war  fiood  in  through  your 
telephone  switchboards ;  suffering 
in  the  war,  hope  in  the  war,  de- 

termination in  the  war,  color  the 
programs  which  go  out  over  your 
transmitters.  You  are  never,  for 
one  moment,  free  of  the  presence 
of  the  war,  and  you  could  no  more 
conceive  of  yourselves  as  mere 
mechanical  contrivances  to  be  em- 

ployed by  your  Government  than 
you  could  conceive  of  yourselves 
as  living  in  the  world  before  radio 
was  invented. 

Duty  to  the  People 
There  is  no  need  to  labor  the 

point.  If  you  disagree  with  my 
analysis  of  your  attitudes  and  emo- 

tions you  will  tell  me  so,  but  if  I  am 
right,  then  certain  consequences 
inevitably  follow.  Specifically,  a 
responsibility  is  established  and 
accepted.  More  specifically  still,  an 
aflfiirmative  responsibility  is  ac- 

cepted by  the  radio  industry  for 
the  effective  communication  to  the 
people  of  this  country,  by  every 
means  of  which  radio  is  master,  of 
the  information  the  people  must have. 

I  do  not  wish  to  be  misunder- 
stood. The  basic  responsibility  in 

(Continued  on  page  36) 

May  18,  1942  •  Page  11 



INFORMATIONAL  CLINIC,  opening  with  address  by  Director  of  Censor- 
ship Byron  Price,  found  the  following  at  head  table,  all  of  them  speakers 

except  the  last-named  (1  to  r)  :  Neville  Miller,  presiding;  Brig.  Gen. 
Robert  A.  Denig,  U.  S.  Marine  Corps  chief  of  public  relations;  Col.  R. 
Ernest  Dupuy,  Army  assistant  chief  of  public  relations;  Capt.  E.  P. 

Lovette,  Navy  assistant  director  of  public  relations;  J.  Harold  Ryan, 
Assistant  Director  of  Censorship  for  radio;  Earl  J.  Glade,  KSL,  Salt 
Lake  City,  chairman  of  NAB  Code  Committee;  Vernon  H.  Pribble,  chair- 

man of  the  Cleveland  convention  committee.  Photograph  of  the  men  at 
the  other  end  of  rostrum  is  on  opposite  page. 

Revision  of  Censorship  Code 

Will  Not  Be  More  Restrictive 

Ryan  Tells  Convention  Group  Provisions  Are  Being 

Amplified  on  Basis  of  Experience  Thus  Far 

strictive.  He  said  this  will  be 
clarified  and  he  thought  that  in- 

terpretations of  other  portions  of 
the  code  will  be  helpfully  amplified. 

Behavior  of  stations  during  air 

raids  was  the  subject  of  a  "closed 
circuit"  statement  to  all  networks 
and  stations  last  Wednesday  by 
Mr.  Price.  Because  of  the  im- 

minence of  "token  air  raids"  and 
because  of  lessons  learned  since 
the  war  began,  it  was  decided  to 
give  stations  overall  vievv^s  of  the 
Censorship  Office  as  to  their  per- 

formance during  raids  or  in  re- 
porting raids  on  home  soil.  Be- 

cause of  the  confidential  policy  na- 
ture of  these  instructions,  they 

have  not  been  released  for  publica- 
tion. 

Numerous  questions  were  asked 
at  the  breakfast  round  table  re- 

garding behavior  of  stations  dur- 
ing air  raids.  Conflicting  instruc- 

tions received  in  the  past  in  con- 
nection with  blackouts  gave  rise  to 

these  questions,  with  the  Inter- 
ceptor Command3  in  certain  in- 
stances ordering  stations  oft'  the 

air,  while  the  civilian  defense  au- 
thorities have  asked  that  they  re- 

main on  to  instruct  the  public.  It 
was  pointed  out  that  final  instruc- 

tions are  issued  by  the  Interceptor 
Command  after  consultation  with 
other  authorities. 

A  NEW  WARTIME  radio  censor- 
ship code,  amplifying  the  release 

of  last  January  and  based  on  ex- 
perience since  then,  will  be  issued 

within  a  month  by  the  Office  of 
Censorship. 

This  was  disclosed  by  J.  Harold 
Ryan,  assistant  director  of  cen- 

sorship in  charge  of  radio,  last 
Tuesday  at  the  NAB  convention  in 
Cleveland  during  a  breakfast 
round-table  on  the  whole  subject 
of  censorship,  presided  over  by  Mr. 
Ryan  and  participated  in  by  Capt. 
L.  P.  Lovette,  assistant  public  re- 

lations director  of  the  Navy;  Lt. 
Col.  Edward  M.  Kirby,  chief  of  the 
Army  Radio  Branch;  and  Maj. 
Gen.  F.  C.  Beaumont-Nesbitt,  of 
the  British  Army  staff". 

Not  'More  Restrictive' 
Answering  questions  of  broad- 

casters and  stations'  news  editors 
at  the  session,  Mr.  Ryan  said  that 
the  matter  of  issuance  of  a  new 
code  had  been  under  discussion  for 
some  time.  He  emphasized,  how- 

ever, that  the  revised  document 
would  not  be  "more  restrictive" 
but  would  simply  amplify  and  ex- 

plain provisions  over  which  ques- 
tions have  been  raised  and  spell 

out  in  more  concrete  fashion  pro- 
cedures suggested  to  stations  in 

continuing  their  voluntary  censor- 
ship. He  echoed  comments  of  his 

chief,  Byron  Price,  in  the  keynote 
address  before  the  convention,  that 
broadcasters  have  cooperated  ad- 
mirably. 

Because  the  existing  code,  prom- 
ulgated on  Jan.  16,  as  a  "statement 

of  policy"  has  worked  so  well,  he 
said  it  was  generally  felt  there  was 
no  need  to  make  it  more  restric- 
tive. 

The  war  production  clause  of  the 
code,  for  example,  has  brought 
complaints  because  it  is  too  re- 

Censors  at  Stations? 

Asked  whether  there  was  any 
plan  to  place  censors  in  broadcast 
stations  Mr.  Ryan  said  that  there 
was  no  immediate  prospect  of  this 
"unless  the  voluntary  system 
doesn't  work".  That,  he  declared, 
is  "the  big  stick  in  the  closet",  but 
he  again  lauded  radio  for  its  fine 
work.  He  pointed  out  that  censors 
are  located  in  the  international 
shortwave  stations. 

More  frequent  issuance  of  "di- 

rectives" by  the  Censorship  Office, 
to  supply  background  and  at  the 
same  time  to  instruct  news  editors 
on  the  more  confidential  develop- 

ments, was  advocated  by  several 
broadcasters.  Press  association 

stories,  slugged  "not  for  broad- 
cast" but  released  in  the  press, 

also  were  discussed,  and  stations 
which  have  caused  some  infrac- 

tions of  the  code  were  analyzed. 
Mr.  Ryan  said  that  Gene  Carr, 

assistant  manager  of  WGAR,  who 
has  joined  his  office,  will  occupy 
the  "radio  desk"  in  the  Office  of 
Censorship  for  appraisal  of  stories 
earmarked  for  broadcast.  He  will 
be  in  a  position  to  speed  up  clear- 

ance of  such  doubtful  stories,  Mr. 

Ryan  said. 
West  Coast  Problem 

The  West  Coast  problem  of  news 
clearance  was  raised  by  Arthur 
Westlund,  KRE,  Berkeley.  Advo- 

cating a  branch  office  on  the  Coast, 
he  said  that  much  time  now  is  lost 
by  checking  with  corps  area  or 

Radio's  Own  Censor 

naval  district  officers,  who  in  turn 
must  get  clearance  through  Wash- 

ington. Mr.  Ryan  said  the  whole 
question  of  establishing  a  branch 
office  on  the  coast  is  under  consid- 

eration, but  that  one  of  the  dan- 
gers stems  from  possible  conflict- 

ing interpretations.  No  two  men 
will  judge  the  same  item  alike,  he said. 

Capt.  Lovette  said  that  the  Navy 
is  designating  men  in  each  dis- 

trict for  news  clearance. 
In  the  handling  of  directives  to 

stations,  Col.  Kirby  pointed  out 
that  difficulties  are  encountered. 
Obviously,  such  directives  are  of  a 
quasi-confidential  nature  since 
they  are  for  the  information  of 
news  editors.  Because  they  go  out 
over  press  association  wires,  they 
are  seen  generally.  For  example, 
he  pointed  out  that  one  large  New 
York  newspaper  has  a  printer  on 
display  in  its  lobby,  with  the  full 
report  bared  to  the  public. 'Scoop'  Is  Secondary 

Harold  Safford,  WLS,  Chicago, 
observed  that  one  thing  all  news 
editors  must  remember  is  that  the 
"scoop"  is  secondary  and  that  it  is 
better  to  check  whenever  in  doubt. 

He  advised  "when  in  doubt,  don't". 
Col.  Kirby  quoted  Maj.  Gen.  A.  D. 
Surles,  chief  of  the  Army  Public 
Relations  Branch,  on  the  war  news 

problem.  He  said  "we  must  have  a 
well-informed  public  and  an  unin- 

formed enemy". 
I.  R.  Lounsberry,  WGR-WKBW, 

Buffalo,  raised  the  question  of  air 
raid  instructions.  He  called  it  a 

real  problem  because  of  the  appar- 
ent conflict  between  Interceptor 

Commands  and  civilian  defense  au- thorities. 

J.  HAROLD  RYAN 

Marines  Accept  Marches 
THREE  NEW  MARCHES  released 
by  the  Associated  Music  Publishers, 
New  York,  commemorating  the  heroes 
of  Wake  Island,  have  been  selected  as 
oflBcial  tunes  by  the  U.  S.  Marine 
Corps.  The  marches  are  titled  by  the 
Marine  Corps :  "The  Devil-Dog  Ma- 

rines", "Leathernecks  on  Parade",  and 
"March  on !  Marines."  Recordings 
have  been  distributed  nationally  to 
some  150  stations  through  Associated 
Recorded  Program  Service,  radio  di- vision of  AMP. 
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Radio's  Role  in  the  Defense  of  Freedom 

Censor  Has  Praise, 

But  Warns  of 

Dangers 
By  BYRON  PRICE 
Director  of  Censorship  * 

FOR  A  century-and-a-half  the 
American  press  has  been  a  militant 
and  successful  guardian  of  our 
constitutional  freedom  of  speech. 
This  defense  has  not  been  accomp- 

lished without  sacrifice.  Our  history 
books  record  the  stubborn  determi- 

nation of  editors  and  publishers  to 
maintain  free  speech,  often  at  the 
expense  of  their  own  security,  even 
at  the  expense  of  their  lives. 

Now,  in  this  critical  hour  of  our 
history,  the  American  press  has  a 
new  partner — radio,  going  into 
world  battle  for  the  first  time.  It 

is  radio's  first  major  test.  The  na- 
tion's broadcasters,  like  the  na- 
tion's editors,  are  called  upon  to 

prove  their  capacity  for  defending 
freedom  by  appraising  it  properly 
and  observing  clearly  its  legitimate 
boundaries. 

Radio  Can  Take  It 

The  experience  involves  sacri- 
fices; but  you  are  a  young  and 

virile  industry,  and  you  have  shown 
that  you  can  take  it.  Day  in  and 
day  out,  your  cooperation  with  the 
Office  of  Censorship  has  given  us 
many  reasons  for  encouragement; 
and  as  the  war  goes  on  I  know  you 
will  perform  more  and  more  effec- 

tively your  allotted  share  of  the 
common  effort. 

It  is  a  very  large  share  indeed. 
Some  of  us  go  back  far  enough  to 
remember  our  first  contact  with 
radio  through  the  medium  of  head- 

phones and  a  cystal  set.  In  those 
dim  days,  by  patience  and  determi- 

nation and  a  little  imagination7  we 
could  sort  out  of  the  spitting  and 
crackling  a  foggy  barber  shop 
quartet,  or  perhaps  a  piano  solo. 
From  such  a  beginning  broadcast- 

ing has  become  the  greatest  form  of 
mass  communication  known  to  man. 
Its  responsibilities  have  increased 
accordingly. 

To  those  who  are  trying  to  keep 
information  from  the  enemy,  the 
magnitude  of  radio  as  a  facility  of 
communication  is  appalling.  Its 
scope  can  be  measured  only  in 
terms  of  oceans  and  continents.  We 
cannot  forget  that  our  stations 
number  among  their  listeners  the 
trained  agents  of  our  enemies.  They 
sit  attentively  at  loudspeakers  both 
inside  and  outside  the  United 
States.  Within  a  matter  of  hours, 
statements  broadcast  by  American 
stations  come  rolling  back,  with 
characteristic  distortion,  over  the 
shortwave  facilities  of  the  Axis 
propagandists. 

These  facts  are  not  new.  They 
are  known  to  all  of  us.  But  they 
are  repeated  here  because  none  of 
us  can  afford  to  forget  for  one  mo- 

*  Full  text  of  address  before  the  May  11 session  of  the  NAB  convention. 

ment  the  dangerous  power  of  the 
instrumentality  known  as  radio. 
They  explain  why  the  Office  of  Cen- 

sorship is  requesting  constantly 
and  repetitiously  that  the  interview 
type  program  be  rigidly  supervised 
against  last-minute  insertions  and 
thoughtless  questions,  and  that 
every  item  of  broadcast  news  be 
weighed  with  care  before  it  is  put 
into  the  lap  of  the  enemy.  They  ex- 

plain why  we  ask  stations  to  process 
news  before  they  broadcast  it,  and 
to  recognize  that  responsibility  for 
disclosing  dangerous  information 
cannot  be  passed  on  to  the  man  on 
a  news  service  desk,  perhaps  hun- 

dreds of  miles  away. 
Heavy  Responsibility 

A  great  responsibility  rests  also 
upon  commentators  and  news  anal- 

ysts, and  that  responsibility  also 
extends — as  in  the  case  of  news 
dispatches — to  you  who  make  avail- 

able to  commentators  vast  audi- 
ences here  and  abroad.  There  is  no 

circumstance  growing  out  of  the 
war  which  cannot  be  so  interpreted 
and  appraised  that  its  true  signifi- 

cance is  lost.  Honest,  constructive 
analysis  of  the  war  effort  is  one 
thing,  but  speculation  and  prediction 
which  makes  itself  the  vehicle  for 
smuggling  of  dangerous  informa- 

tion is  another  thing  entirely.  If 
you  operate  a  station,  I  think  it  is 
only  reasonable  that  you  should 
bear  the  responsibility  for  the  use 
to  which  that  property  is  put.  It 
will  be  our  purpose  in  the  Office  of 
Censorship  to  deal  vdth  responsible 
management,  not  with  individuals. 

In  fact,  it  is  not  too  much  to  say 
that  the  success  or  failure  of  vol- 

untary cooperation  in  broadcasting 
will  depend  upon  the  degree  of 
control  which  patriotic  broadcast- 

ers exercise  over  the  operation  of 
their  stations.  There  will  be  errors 
of  judgment,  of  course;  such  con- 

fusions are  inevitable  under  any 
voluntary  system.  What  we  should 
be  more  deeply  concerned  about, 
however,  is  the  error  which  results. 

not  from  faulty  judgment,  but 
from  thoughtlessness  or  careless- 

ness. We  have  now  been  at  war  for 
five  months.  Surely  no  broadcaster 
can  any  longer  plead  unprepared- ness. 

By  the  very  nature  of  radio  you 
are  in  the  front  line  of  combat, 
literally  as  well  as  figuratively. 
You  are  in  actual  contact  with  the 

enemy,  whose  submarines  are  list- 
ening near  our  shores.  If  you  have 

careless  employes,  or  employes  who 
find  clever  means  of  evading  the 
Broadcasters'  Code,  then  your  own 
investment  is  being  used  against 
you.  It  is  like  cheating  at  solitaire. 
National  security  is  not  an  ab- 

stract term,  used  to  signify  some- 
thing intangible  and  remote.  Na- 
tional security  means  your  secur- 

ity, and  the  national  interest  is 
your  own  interest. 
Now  you  will  begin  to  suspect 

that  Censorship  sees  only  the  po- 
tential evil  in  radio.  Far  from  it. 

This  is  not  a  cry  of  calamity,  but 
rather  a  call  for  vigilance — vigil- 

ance as  deliberate  and  studied  and 
determined  as  that  of  American 
sailors  scanning  the  waters  for  the 
periscope  of  a  submarine.  That  is 
the  price  of  victory. 

Some  of  Each 

If  radio  has  a  tremendous  poten- 
tiality on  the  side  of  evil,  it  has  an 

equal  potentiality  on  the  side  of 
good.  The  affirmative  aspects  of 
your  war  contribution — and  it  has 
been  a  very  great  contribution — 
may  not  be  the  direct  rsponsibility 
of  censorship,  but  nevertheless 
censorship  has  a  strong  interest 
even  in  that.  For  one  thing,  the 
more  militantly  you  take  up  the 
torch,  the  sooner  the  war  will  be 
over,  and  the  job  of  censorship 
ended. 

Of  more  immediate  import,  how- 
ever', is  your  ability  to  both  enter- 

tain and  inform  the  American  peo- 
ple. It  would  be  a  tragedy  for  all 

of  us  if,  under  the  pressure  of  war 

requirements,  radio  resigned  that 
facility  for  public  entertainment 
which  gave  it  birth.  It  would  be  a 
still  greater  tragedy  if,  in  an  over- 
zealousness  of  self-censorship,  ra- 

dio ceased  to  be  an  effective  instru- 
ment of  public  information. 

The  American  people  must  be 
given  comprehensive  news  about 
the  war.  Not  only  are  they  entitled 
to  this  news  in  their  own  right,  but 
if  it  were  denied  them,  they  would 
not  be  so  likely  to  give  the  war 
their  full  support.  From  the  stand- 

point of  censorship  it  must  be  rec- 
ognized that  if  the  curtain  were 

drawn  too  tightly,  in  the  name  of 
national  security,  all  efforts  to 
maintain  voluntary  cooperation  by 
press  or  radio  would  be  put  to 
serious  hazard.  If  the  press  and 
radio  themselves  carried  their  vol- 

untary enterprise  to  the  point  of 
strangulation,  the  public  would  in- tervene. 

Then  it  all  becomes  a  question 
of  where  the  line  is  to  be  drawn. 
On  the  one  hand  there  are  agencies 
of  the  Government  which,  because 
of  the  particular  responsibilities 
assigned  to  them,  are  naturally 
skeptical  of  every  disclosure.  On 
the  other  hand  are  the  press,  the 
radio  and  the  public,  anxious  for 
a  maximum  of  news. 

Each  of  these  groups  is  eager  to 

help  the  other;  in  fact  the  consol- 
ing and  encouraging  element  is 

that  no  one  worthy  of  the  name  of 
American,  be  he  broadcaster,  re- 

porter. Navy  officer,  buck  private, 
or  plain  citizen,  wants  to  endanger 
a  single  life  by  disclosing  some- 

thing which  should  be  kept  secret. 
Rule  of  Reason 

You  can  only  resolve  such  situ- 
ations by  the  rule  of  reason.  Nar- 

row thinking,  on  either  side,  can 
lead  only  to  ridiculous  results  and 
national  harm.  The  fact  is,  for 
instance,  that  knowledge  of  almost 
everything  which  happens  in  the 
United  States  might  conceivably 
be  of  some  value  to  the  enemy.  Any- 

one who  desires  to  do  so  can  find 
justification  to  withhold  almost 
any  piece  of  news  whatever.  It 
could  even  be  argued  with  force 
that  the  broadcasting  of  time  sig- 

nals might  give  information  to  the 
enemy.  All  his  clocks  and  watches 
might  have  stopped! 

Such  a  conclusion  would  go  very 
far  afield.  Yet  in  other  instances 
it  can  be  shown  convincingly  that 
real  danger  arises  from  disclosures 
which  on  their  face  appear  per- 

fectly harmless.  For  example,  there 
is  the  subject  of  casualties. 

Those  who  have  expert  knowl- 
edge tell  us  that  casualties  among 

officers  in  a  naval  engagement  pro- 
vide an  excellent  index,  not  only  to 

information  as  to  which  ships  were 
engaged  and  damaged,  but  in  what 
part  of  these  ships  the  damage  oc- 

curred, and  how  serious  it  was.  The 
battle  stations  of  officers  aboard 

(Continued  on  page  53) 

BYRON  PRICE,  Director  of  Cen- 
sorship, delivers  momentous  ad- 

dress at  opening  of  20th  annual 
NAB  convention  as  Maj.  Gen.  F. 
G.  Beaumont-Nesbitt,  of  the  British 
Army  Staff  (who  once  held  a  sim- 

ilar position  with  the  British  armed 
forces)  and  NAB  President  Neville 
Miller  listen  with  rapt  attention. 
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PHILADELPHIA  STORIES  were  poured  into  the  ears  of  Larry  Lowman 
(center),  CBS  operations  vice-president,  by  Isaac  D.  Levy  (left), 
WCAU,  Philadelphia,  and  Benedict  Gimbel  Jr.,  WIP,  Philadelphia. 

CBS  Income  Rises  for  First  Quarter 

But  Net  Drops  Due  to  Heavy  Expenses 

Foreign  Language 

Stations  Approve 

Self -Control  Plan 

Washington  Office  Planned 
To  Aid  War  Cooperation 
FORMATION  of  an  industry 
group  to  impose  further  self  re- 

striction on  foreign  language 
broadcasting  was  voted  last  Tues- 

day at  the  NAB  Cleveland  conven- 
tion by  operators  of  stations  carry- 
ing such  programs  at  day-long 

sessions  of  the  group. 
Earlier  in  the  morning  the 

broadcasters  had  attended  a  break- 
fast discussion  conducted  by  Lee 

Falk,  of  the  Office  of  Facts  &  Fig- 
ures, who  explained  the  Govern- 

ment's position  and  problems  in 
connection  with  foreign  language 
broadcasting. 

Code  Is  Adopted 

Broadcasters  compared  notes  on 
how  enemy  interests  were  attempt- 

ing to  capitalize  on  foreign  tongue 
programs,  the  foreign  language 
broadcasters  demanding  that  they, 
themselves,  monitor  their  activities 
more  carefully.  To  this  end  a  tem- 

porary committee  was  named  to 
set  up  an  organization  of  self-regu- 

lation with  Arthur  Simon,  WPEN, 
Philadelphia,  as  permanent  chair- 
man. 

The  organization  committee  con- 
sisted of  Joseph  Lang,  WHOM, 

Jersey  City;  Harry  Henshel,  WOV, 
New  York;  James  Hopkins,  WJBK, 
Detroit;  Merwyn  Dobyns,  KGER, 
Long  Beach;  John  Reilly,  KOY, 
Phoenix;  William  Welch,  WSAR, 
Fall  River;  Griffith  Thompson, 
WBYN,  Brooklyn;  Arnold  B.  Hart- 

ley, WGES,  Chicago;  Dave  Baylor, 
WGAR,  Cleveland.  Within  five  min- 

utes after  its  appointment  the  com- 
mittee went  into  a  three-minute 

huddle  to  draw  up  plans. 
These  plans  were  immediately 

accepted  by  the  assembly  upon  re- 
covening  later  in  the  afternoon. 
Headquarters  are  to  be  established 
soon  in  Washington,  and  the  com- 

mittee already  is  drawing  up  a 
code  to  impose  on  the  200-odd  sta- 

tions carrying  foreign  language 
programs.  While  the  committee  has 
no  Government  connection  and  will 
be  purely  an  industry  group,  it  will 
work  with  all  Government  agen- 

cies concerned  with  the  war  effort. 
Plans  under  the  code  were  an- 

nounced at  follows: 

"All  personnel  employed  or  used 
in  the  production  and  presentation 
of  foreign  language  programs  shall 
be  cleared  through  the  committee. 
All  personnel  will  have  to  fill  out  a 
questionnaire  and  be  fingerprinted. 
All  questionnaires  returned  from 
the  stations  will  be  cleared  through 
Government  sources. 

"All  stations  will  adhere  to  the 
wartime  code  practices  and  will 
maintain  extra  added  precautions 
in  addition  to  the  already  stringent 
monitoring  service  now  employed. 

"The  committee  demands  that  of- 
ficial action  be  taken  against  any 

rectors  for  expenses  incurred  in 

CBS  had  a  gross  income  during 
the  first  13  weeks  of  1942  of  $11,- 
449,645,  an  increase  of  10.3%  in 
comparison  to  the  gross  of  $10,- 
380,336  for  the  same  period  of 
1941,  according  to  a  consolidated 
income  statement  released  by  Frank 
K.  White,  CBS  treasurer,  follow- 

ing the  network's  annual  meeting 
of  stockholders  last  Wednesday. 

Expenses  also  increased  by  more 
than  a  million  dollars  during  the 
quarter,  however,  so  the  net  profit 
before  provision  for  Federal  taxes 
was  $2,061,062,  down  12.2%  from 
last  year's  $2,346,848.  After  taxes, 
net  for  the  first  quarter  of  1942 
was  $1,155,062,  a  loss  of  8.8%  when 
compared  to  the  net  of  $1,261,248 
for  the  like  period  of  1941.  Earn- 

ings per  share  this  year  are  $.67, 
compared  with  last  year's  $.73. 

Board  Re-elected 

The  network's  complete  board  of 
seven  directors  representing  Class 
A  stock  and  seven  representing 
Class  B  stock  was  re-elected.  Ly- 
brand,  Ross  Bros.  &  Montgomery 
were  appointed  as  auditors,  replac- 

ing Price,  Waterhouse  &  Co. 
Stockholders  voted  to  amend  the 

company's  by-laws  to  provide  for 

station  operators  violating  this 
code. 

"The  committee  resolved  that  all 
foreign  language  stations  will  con- 

tinue to  contribute  to  the  war  ef- 
fort by  increasing  the  use  of  pro- 

democratic  programs  and  the 
further  supplying  of  information 
to  the  various  foreign  language 
groups  of  America  in  their  own 

language." On  the  Continental  United  States 
there  are  about  200  stations  broad- 

casting foreign-language  programs 
in  29  different  languages  approxi- 

mating 1,700  hours  per  week  on  the 
air.  Nearly  5,000  announcers,  mu- 

sicians and  other  talent  are  in- 
volved in  the  preparation  and  the 

broadcasting  of  these  programs. 

indemnification  of  officers  and  di- 
rectors for  expenses  incurred  in 

legal  actions  in  which  they  are 
involved  because  of  their  positions 
with  CBS. 

William  S.  Paley,  president  of 
CBS,  who  presided  at  the  meeting, 

reviewed  briefly  the  network's  re- lations with  the  FCC  during  the 

past  year,  from  the  Commission's issuance  of  its  network  regulatory 
orders  on  May  2,  1941,  through  the 
ensuing  negotiations  and  eventual 
legal  action  which  has  thus  far 
prevented  the  FCC  from  putting 
the  rules  into  effect. 

A  total  of  279  CBS  employes  are 
now  engaged  in  war  duties,  Mr. 
Paley  reported,  243  in  the  armed 
services  and  46  serving  with  other 
Government  agencies.  The  tech- 

nical departments  have  been  hard- 
est hit,  he  said,  but  through  an 

arrangement  with  the  union  re- 
placements have  been  secured,  in- 

cluding some  women  technicians. 
Future  of  FM,  Video 

Queried  about  the  development 
of  FM  broadcasting  and  its  prob- 

able eventual  effect  on  the  CBS 
operations,  Mr.  Paley  said  that 
while  it  is  difficult  to  foresee  what 
will  happen,  he  is  confident  that 
CBS  will  survive  and  will  maintain 
as  strong  a  position  in  FM — and 
in  television  when  that  develops — 
as  it  now  has  in  longwave  broad- casting. 

Paul  W.  Kesten,  vice-president 
and  general  manager,  added  that 
the  development  of  FM  may  prove 
to  be  an  advantage  rather  than 
the  reverse,  as  by  opening  up  ad- 

ditional channels  for  use  by  broad- 
casters it  will  upset  the  FCC's 

argument  of  monopoly  of  facilities 

by  CBS  and  NBC. 
Meeting  after  the  stockholders' 

session  had  adjourned,  the  CBS 
board  declared  a  cash  dividend  of 
30c  per  share  on  present  Class  A 
and  Class  B  stock  of  $2.50  par 
value,  payable  June  5  to  stockhold- 

ers of  record  May  22. 

Summer  Declines 

Due  to  Time  Shift 

Hooper  Finds  May  Listening 
This  Year  Close  to  April 
DAYLIGHT  war  saving  time  and 
listener  confusion  that  resulted 
have  caused  substantial  drops  in 
summer  listening,  according  to  con- 

clusions drawn  by  C.  E.  Hooper 
Inc.,  New  York,  on  the  basis  of  its 

May  1942  listening  data.  ' For  the  first  time  in  the  eight 
years  during  which  Hooper  reports  i 
(Continuous  Compartive  Index  to  | 
Radio  Use)  have  been  compiled  the  i 

May  figures  do  not  record  a  sub- 
stantial drop.  This  year  the  May 

index   was    28.3,    practically  un- 
changed from  April  when  it  was 

28.8.  By  contrast.  May  1941  (25.5)  I 
showed  a  drop  of  7.3  from  the  pre- 

ceding April  (32.8).  | 

Marked  Increase 

The  net  result  is  a  2.8  increase 
in  the  Radio  Use  Index  this  year 
over  last — an  up  in  actual  listening  I 
audience  of  over  11%   compared : 
with  one  year  ago. 

In  the  list  of  "First  Fifteen"  for 
the  May  15  Report,  Bob  Hope,  with 
a  rating  of  32.9,  is  out  in  front  for 
the  first  time  since  June,  1941. 

Fibber  MeGee's  30.9  puts  him  sec- 
ond. Jack  Benny  moves  up  to  third 

place  with  26.5. All  these  Hooper  Ratings  and 
"Sets-in-Use"  percentages  are 
based  on  the  method  which  counts 
the  audience  during  the  broadcast 
(coincidental).  The  next  scheduled  ■ 
Evening  Report  will  be  dated  May 
30. 

The  following  is  a  list  of  the 
"First  Fifteen"  evening  program  ' 
with  their  Mid-May  Ratings : 

Bob  Hope   32.9 
Fibber  McGee   30.9 
Jack  Benny   26.5 
Aldrich  Family   25.8 
Charlie  McCarthy  24.8 
Radio  Theater    23.3 
Coffee  Time   23.1 
Walter  Winchell   22.0 
Mr.  District  Attorney  21.1 
Time  to  Smile  20.0 
Kay  Kyser   19.0 
Bing  Crosby   18.3 
Rudy  Vallee    17.0 Fred  Allen   16.5 
Bandwagon   16.2 
Red  Skelton  still  leads  the  list 

of  programs  measured  by  partial 

rather  than  full  "national"  inter- 
viewing coverage,  with  a  mid-May 

rating  of  28.3. 

No  Power  Action 

ALTHOUGH  there  was  some  con- 
cern expressed  in  broadcasting  cir- 
cles following  the  War  Production 

Board  Power  Order  last  week 
[Broadcasting,  May  11]  no  posi- 

tive action  has  resulted.  The  De- 
fense Communications  Board  has 

taken  the  matter  under  advisement 
and  several  conferences  have  been 
held  in  connection  with  this  pro- 

posed restriction  on  use  of  power 
in  shortage  emergencies.  Official 
spokesmen  have  emphasized,  how- 

ever, that  the  measure  is  intended 
only  for  use  in  an  emergency  and 
that  the  WPB  would  consult  the 
DCB  before  taking  any  action. 
DCB  conferences  on  the  mater  will 
continue. 
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Radio  and  Retailers  Air  Their  Troubles 

Sales  Managers  Get  Lively  Jibes  From 

Stores  But  Return  Them  in  Kind 

RADIO  as  an  advertising  medium  took  a  lambasting  from 
department  stores,  and  sales  executives  answered  in  kind,  at 

a  hot  and  heavy  all-afternoon  seminar  put  on  by  the  NAB  Sales 
Managers  Committee,  in  collaboration  with  the  National  Re- 

tail Dry  Goods  Assn.,  last  Monday  afternoon  at  the  NAB  con- 
vention in  Cleveland. 

After  the  2y2-hour  session,  it  was  generally  agreed  that 
the  meeting  was  the  healthiest  business  session  in  NAB  an- 

nals. No  punches  were  pulled  as  representatives  of  depart- 
ment stores  chided  radio  for 

its  inability  to  sell  an  inte- 
grated radio  merchandising 

plan,  while  radio  spokesmen 
in  turn  cracked  at  retail  pro- 

motion men  for  doing  it  the 
easy  way  and  following  the 
hidebound  tradition  of  using 
newspaper  space. 
Some  600  conventioneers  at- 

tended the  session,  including  adver- 
tising agency  people  and  repre- 

sentatives of  department  stores  in 
the  Midwest.  The  fireworks  started 
almost  with  the  convening  of  the 
session  by  Gene  Carr,  assistant 
manager  of  WGAR,  Cleveland,  and 
chairman  of  the  Sales  Managers 
Committee,  who  next  week  joins 
the  Office  of  Censorship  in  Wash- 

ington as  an  assistant  to  J.  Harold 
Ryan,  radio  censor. 

Wheeling  Example 

The  panel  was  launched  by 
Richard  G.  Meybohm,  sales  man- 

ager of  NRDGA.  Then,  in  succes- 
sion, James  W.  Petty  Jr.,  publicity 

director  of  H.  &  S.  Pogue  Co.,  Cin- 
cinnati; Edgar  L.  Rice,  sales  pro- 

motion manager  of  A.  Polsky  Co., 
Akron;  and  Barclay  W.  Newell, 
sales  manager  of  William  Taylor 
Sons  &  Co.,  Cleveland,  let  loose  on 
radio.  There  followed  a  hot  and 
heavy  question-answer  session. 

Principal  performers  from  the 
floor,  in  the  order  of  their  shooting, 
were     Wess     Shannon,  WSPD, 

Toledo,  who  for  20  years  was  in 
the  retail  business  and  for  the  last 
nine  years  has  been  in  radio; 
George  W.  Smith,  V/WVA,  Wheel- 

ing, who  disagreed  with  the  conten- 
tion that  local  talent  can't  compete 

with  networks,  as  witness  his  own 
Wheeling  Steel  program;  Red 

Cross,  WMAZ,  Macon,  who  didn't like  the  stance  of  the  department 
store  spokesmen  at  all  and  viewed 
the  whole  thing  as  hopeless;  Bill 
Gillespie,  KTUL  and  KOMA, 
Tulsa  and  Oklahoma,  whose  ad- 

monition that  he  held  out  and  sold 
department  stores  in  his  town  to 
the  tune  of  $75,000  a  year,  won  the 
plaudits  of  the  department  store 
men  themselves;  Walter  Neff,  part- 

ner of  Neff-Rogow  Inc.  and  for- 
mer commercial  manager  of  WOR, 

who  recommended  that  department 
store  people  should  listen  with  an 
attentive  ear,  but  only  after  the 
radio  people  conduct  sufficient  re- 

search to  know  what  they  have  to 
sell. 

Best  Friends,  Severest  Critics 

Mr.  Carr,  in  opening  the  panel, 
explained  that  use  of  radio  by  de- 

partment stores  constitutes  one  of 
the  most  difficult  problems  of  radio 
and  pointed  out  that  it  was  one  of 
the  first  jobs  undertaken  by  Frank 
Pellegrin,  NAB  director  of  broad- 

cast advertising,  in  the  quest  for 
new  sources  of  revenue  for  radio. 
He  called  the  listed  speakers  the 

"best  friends  but  most  severe 

critics  of  radio". Mr.  Meybohm  set  the  pace  when 
he  pointed  out  that  the  retailer  is 
anxious  to  know  how  radio  can 
help  him  in  his  business  but  that 
he  doesn't  know  about  radio.  The 
reverse  is  true,  he  declared,  with 
the  radio  salesmen  evidencing  little 
knowledge  of  the  department  store 

operations.  He  urged  that  if  "this 
powerful  medium"  is  going  to  be 
used  by  department  stores,  the  two 
groups  had  better  get  together. 

Mr.  Meybohm  believed  that,  in 
collaboration  with  the  NAB,  ques- 

tionnaires had  been  sent  to  about 
1,200  retailers  asking  whether  they 
used  radio  and  how  they  used  it. 
While  there  hasn't  been  time 
enough  to  analyze  the  entire  group, 
he  said  there  were  a  few  facts  that 

"stand  out  like  a  sore  thumb", 
based  on  returns  from  some  250  of 

the  stores.  And  they  aren't  a  par- ticular credit  to  radio. 
Of  the  total,  about  40%  said  they 

had  tried  radio  and  given  up.  Most 
of  the  remaining  60%  were  classi- 

fied as  "very  doubtful"  about  the 
medium  and  only  a  few  were 
willing  to  say  it  had  been  a  real 
success. 

Uncertain  of  Audience 
The  most  disconcerting  aspect, 

from  the  radio  standpoint,  was 

that  of  the  average  retailer's  dol- lar; 80  cents  goes  into  newspapers, 
10  cents  to  radio  and  10  cents  for 
direct  mail.  There  must  be  some 
reason  for  radio  having  so  many 
"dissatisfied  customer  s,"  the 
NRDGA  official  asserted.  The  ef- 

fort is  to  try  to  find  the  cause  and 
do  something  about  it.  He  said  he 
thought  it  boiled  down  to  the  fact 
that  radio  has  tried  to  sell  time  and 
not  an  integrated  overall  effort. 
Newspapers  sell  established  reader- 

ship, while  radio  has  not  demon- 
strated that  it  can  guarantee  the 

type  of  audience  required  by  de- 
partment stores  in  the  various 

strata,  ranging  from  the  low-grade 
bargain  counter  operations  to  the 

very  highest  grade  high-price  out- lets. 

"The  real  way  to  sell  retail 
stores  for  keeps  is  to  show  them 
how  to  get  audience  to  fit  their  in- 

dividual needs,"  said  Mr.  Mey- 
bohm. Because  a  proper  sales 

technique  has  not  been  developed, 
Mr.  Meybohm  declared  that  the 
station  usually  is  licked  before  it 
starts.  The  station  "contact  man" 
does  not  enjoy  the  confidence  of  the 
stores  in  most  cases,  he' said. 

Turning  to  "the  bright  side," 
Mr.  Meybohm  said  that  a  few 
stores  responding  to  the  survey 

praised  radio.  They  have  "either 
stumbled  across  the  right  formula  ' 
or  have  gotten  the  right  slant,  he 
declared.  He  added  there  is  enough 
evidence  to  assume  that  radio  can 
sell  the  right  merchandise. 

As  the  first  panel  speaker,  Mr. 
Petty  said  the  Pogue  stores  had 
dropped  the  use  of  radio  and  that 
as  a  result  most  of  the  Cincinnati 
radio  people  just  nod  when  he 
passes,  or  some  may  even  smile.  It 
all  boils  down  to  the  question 
whether  radio  can  sell  profitably 
for  the  department  store.  In  the 
case  of  the  manufacturer  of  a 
single  line,  he  has  only  one  prod- 

uct to  sell,  with  a  multiplicity  of 
outlets  ranging  from  the  corner 
drugstore  to  the  department  store. 
The  department  store,  however,  he 
declared,  has  thousands  of  articles 
and  therefore  has  a  problem  not 
comparable  to  the  manufacturer. 

Favors  Newspaper 

Favoring  newspapers  as  opposed 
to  radio  all  down  the  line,  Mr. 
Petty  said  that  space  and  produc- 

tion costs  are  overwhelmingly  in 
favor  of  the  national  advertiser. 
He  estimated  that  the  department 
store  spends  from  10%  to  20%  of 
its  budget  for  newspaper  copy  pro- 

duction, including  type,  cuts  and 
copy.  In  radio,  if  the  time  costs 
$100,  an  expenditure  of  $10  or  $20 
for  talent  is  ridiculous.  He  argued 
that  a  local  program  could  not 

(Continued  on  page  50) 

SALES  MANAGERS  PANEL  on  department  store  advertising.  Left  to 
right:  Frank  Pellegrin,  director,  NAB  bureau  of  advertising;  Edgar  L. 
Rice,  sales  promotion  manager,  A.  Polsky  Co.,  Akron;  Richard  G.  Mey- 

bohm, manager,  sales  promotion  division,  NRDGA;  Eugene  Carr,  WGAR, 
Cleveland;  James  W.  Petty  Jr.,  publicity  director,  H.  &  S.  Pogue  Co., 
Cincinnati,  Barclay  W.  Newell,  sales  manager,  Wm.  Taylor  Sons  &  Co. 
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Union  Technicians 

Eye  Chicago  Discs 
IBEW  Indicates  AFL  Board 
May  Make  Final  Ruling 
FIRST  ROUND  in  a  move  by  union 
engineers  to  supplant  union  musi- 

cians playing  records  in  Chicago 
radio  stations  is  in  progress  since 
the  May  9  action  of  control  opera- 

tors at  WAIT,  Chicago,  in  moving 
turntables  fi'om  studios  into  the 
control  room  of  the  station. 

Describing  the  action  as  a  test 
case  for  settlement  by  the  execu- 

tive board,  now  meeting  in  Wash- 
ington, Arthur  J.  Maus,  president 

of  Local  1220  of  the  International 
Brotherhood  of  Electric  Workers, 
pointed  out  that  the  move  at  WAIT 
was  in  conformity  with  an  arrange- 

ment with  Local  1220. 

May  Go  Over  to  July 

While  settlement  of  the  dispute 
is  hoped  for  during  the  current 
board  meeting,  Mr.  Maus  said  a 
decision  may  not  be  reached  until 
the  July  meeting  of  the  board, 
which  follows  the  national  conven- 

tion in  Dallas  of  the  American  Fed- 
eration of  Musicians.  The  Chicago 

AFM  is  headed  by  the  national 
president,  James  C.  Petrillo. 

Four  staff  musicians  of  WAIT 
continued  as  usual  on  the  station 
last  week  during  the  absence  of 
Gene  T.  Dyer,  president  of  WAIT, 
attending  the  NAB  convention, 
while  five  control  operators  merely 
supplanted  them  in  operation  of 
recordings. 

According  to  New  York  AFM 
headquarters  the  fight  is  purely  a 
local  matter  and  the  national  office 
is  taking  no  part  in  it.  According 
to  AFM  officials  the  AFM  rules 
in  an  edict  signed  by  William 
Green,  AFL  president,  that  AFM 
has  jurisdiction  over  the  operation 
of  turntables  while  IBEW  has  jur- 

isdiction over  that  installation,  re- 
pair and  maintenance. 

However,  IBEW  sources  said 
that  the  Green  edict  allowed  for 

turntable  operations  by  that  union's members. 

Radio  Heroism  Stories 

Feature  of  CBS  Series 

STORIES  of  courage  and  endur- 
ance of  war  corespondents,  reen- 

acted  on  last  week's  broadcast  of 
They  Live  Forever,  on  CBS,  in- 

cluded dramatizations  of  CBS  cor- 
respondent Cecil  Brown's  rescue 

from  the  South  China  seas,  follow- 
ing the  sinking  of  HMS  Repulse, 

and  the  escape  of  Leigh  White,  CBS 
correspondent  who  was  machine- 
gunned  by  Nazi  planes  in  the  Bal- 
kans. 
The  program  dramatized  the 

death  in  line  of  duty  of  Melville  H. 
Jacoby,  correspondent  of  NBC  and 
of  Time  and  LAfe  magazines,  and 
presented  re-enactments  of  the 
tragic  ends  met  by  Ralph  Barnes, 
Herald-Tribune  reporter  killed  in 
Yugoslavia,  and  Mrs.  Lea  Burdett, 
PM  correspondent,  killed  by  a  band 
of  Kurds  in  Persia. 

From  Esquire 

"They  say  their  names  are  all  Philip  Morris  and  they  want  to  know  who's 

calling  them." 

PresS'Radio^  Clear  Channel  Witnesses 

Next  to  Appear  at  House  Radio  Probe 

SPOKESMEN  of  the  Clear  Chan- 
nel Broadcasting  Service  repre- 

senting independently-owned  Class 
1-A  stations,  are  expected  to  fol- 

low witnesses  of  the  Newspaper- 
Radio  Committee  before  the  House 
Interstate  &  Foreign  Commerce 
Committee  when  hearings  on  the 
Sanders  Bill  (HR-5497)  resume 
Tuesday,  May  19. 

It  is  expected  that  testimony  of 
the  Clear  Channel  operators  will 
add  to  the  measurably  improved 
chances  for  enactment  of  new  legis- 

lation by  Congress  to  limit  func- 
tions of  the  FCC  and  its  predeces- 

sor and  to  eliminate  all  doubts  as 
to  its  powers  as  advocated  by  the 
Sanders  Bill  and  included  in  the 
weighty  suggestions  of  the  heavy 
roster  of  industry  witnesses  who 
have  already  appeared  before  the 
committee. 

BMI  and  'Bambi' WORLD  premiere  of  Walt 
Disney's  latest  musical  ex- 

travaganza, "Bambi",  was shown  last  Tuesday  night  in 
Cleveland  for  attending  con- 

ventioneers. The  showing  of 
the  full-length  cartoon  was 
arranged  by  BMI,  whose  mu- sic is  featured  in  the  film. 
Consensus  of  the  broadcast- 

ers who  packed  the  local 
Hanna  Theatre  on  the  occa- 

sion was  that  Disney's  tale of  a  little  deer  attained  new 
heights  in  musical  scoring 
and  color  cartooning. 

Witness  Slated 

It  was  reported  by  the  Commit- 
tee that  a  schedule  of  witnesses 

will  be  on  a  day-to-day  basis  and 
no  definite  word  could  be  given  on 
who  would  appear  for  the  news- 

paper or  clear  channel  group. 
However,  for  the  newspaper  com- 

mittee it  is  expected  that  testi- 
mony will  be  advanced  by  Harold 

V.  Hough,  chairman;  Judge 
Thomas  D.  Thacher,  chief  coun- 

sel; Sidney  Kaye,  associate  coun- 
sel, and  probably  several  repre- 

sentative newspaper-station  own- 
ers. 

The  tentative  witness  lineup,  fol- 
lowing the  newspaper  and  clear 

channel  groups,  is: 
Rear  Admiral  S.  C.  Hooper, 

communications  expert  of  the  Navy 
and  pioneer  figure  in  the  develop- 

ment of  communications  regula- 
tion, at  the  Committee's  request  to comment  on  wartime  functioning 

of  the  FCC  in  relation  to  military 
requirements. 

Louis  Caldwell,  general  counsel 
of  MBS,  who  is  expected  to  sup- 

port the  FCC  position  in  favor  of 
the  network  monopoly  regulations 
and  to  oppose  certain  of  the  pro- 

posals in  the  Sanders  Bill  and  in 
the  Federal  Communications  Bar 
Assn.  presentation. 

Fly  to  Appear 

FCC  Chairman  James  Lawrence 

Fly,  who  has  opposed  new  legisla- 
tion, is  then  expected  to  appear 

followed  by  Commissioner  T.  A. 
M.  Craven,  who  has  been  in  the 
minority  on  virtually  all  policy  de- 

terminations of  the  FCC  during 

Chairman  Fly's  term. 
If  necessary  the  Committee  will 

also  allot  time  for  rebuttal  testi- mony. 

Meanwhile  no  action  had  been 
taken  on  the  Cox  Resolution  in  the 
past  week.  Still  pending  before 
the  House  Rules  Committee  the 
Resolution,  proposed  by  Rep.  Cox 
(D-Ga.),  calls  for  a  select  commit- 

tee inquiry  into  the  FCC.  No  ac- 
tion has  been  taken  on  the  meas- 
ure, it  was  said,  due  to  the  con- 

tinued absence  of  Chairman  Sabath 

(D-Ill.)  who  has  not  called  a  com- 
mittee hearing  in  the  past  month. 

At  an  emergency  ̂ meeting  of  the 
Committee,  held  last  Monday  with 

Shuebruk  Is  Appointed  ij 

Fly's     Legal     Assistant  ' APPOINTMENT  of  Peter  Shue- 
bruk, of  Hingham,  Mass.,  as  his  j, 

legal  assistant,  was  announced  last  si 
week  by   FCC    Chairman   James  !i 
Lawrence  Fly.  A  graduate  of  Har-  1 vard  in  1933,  with  highest  honors,  j 
Mr,  Shuebruk  studied  at  Oxford, 
under  a  fellowship  and  received  a  , 
Harvard  law  degree  magna  cum  i 
laude  in  1937.  He  was  editor  of  the 
Harvard  Law  Review  that  year  and 
since  that  time  has  been  with  the 
Boston  law  firm  of  Ropes,  Gray, 
Best,  Coolidge  and  Rugg. 

Mr.  Shuebruk  succeeds  Lt.  (j. 
g.)  Robert  G.  Seaks,  who  was 
called  to  active  duty  in  the  Navy 
two  months  ago.  He  will  receive 
$5,600  per  year. 

Mr.  Fly's  term  on  the  FCC  ex- 
pires June  30.  No  word  about  re- 

appointment yet  has  come  from  the 
White  House,  though  it  is  generally 
expected  he  will  be  renominated. 
Mr.  Fly  became  chairman  of  the 
FCC  in  1939,  filling  the  unexpired 
term  of  Frank  R.  McNinch. 

Corwin  Plans  to  Direct 

War   Series   in  Britain 

NORMAN  CORWIN,  writer-pro- 
ducer, who  has  just  completed 

direction  of  the  four-network  Gov- 
ernment program  This  Is  War,  is 

planning  to  fly  to  England  in  the 
next  month  or  so  to  write  and  pro- 

duce a  series  of  programs  in 
cooperation  with  the  BBC  for 
shortwave  broadcast  to  the  United 
States.  All  arrangements  are  con- 

tingent, of  course,  on  flight  ac- 
comodations and  passport  permis- 

sion for  Mr.  Corwin  from  both 
England  and  America. 

The  series,  plans  for  which  are 
now  being  prepared  by  CBS  and 
BBC,  will  revolve  around  the  work 
of  the  United  Nations  in  the  war 
effort,  with  pro-British  and  pro- Russian  themes.  Further  details 
will  be  revealed  when  Corwin 
starts  on  his  trip. 

A^ard  to  Ewald 

FIRST  AWARD  in  the  field  of  ad- 
vertising given  by  the  U  of  Mis- 

souri School  Journalism  was  pre- 
sented last  Thursday  to  Henry  T. 

Ewald,  president  of  Campbell- 
Ewald  Co.,  Detroit,  for  public-spir- 

ited enterprises  and  services  to  the 
advancement  of  advertising.  In  his 
acceptance  speech  Mr.  Ewald  op- 

posed Government-sponsored  adver- 
tising and  suggested  as  an  alter- 

nate publicizing  of  the  war  effort 
by  manufacturers,  retailers,  banks 
and  other  organizations. 

Rep.  Cox  presiding,  the  resolution 
was  not  brought  out,  presumably 
because  of  demands  by  the  House 
for  action  on  bills  pertaining  to 
military  service  pay.  It  was  in- 

timated in  Congressional  circles, 

however,  that  a  vote  on  the  resolu- 
tion may  have  been  withheld  to 

prevent  any  opinion  being  raised 
that  Rep.  Cox  "had  to  speak  the 
measure  through".  It  was  also  in- dicated that  no  further  witnesses 
would  be  called  before  the  Com- 

mittee but  that  a  vote  would  be 
taken  which,  if  passed,  would  send 
the  measure  to  the  floor  of  the House. 

Page  16  •  May  18,  1942 BROADCASTING  •  Broadcast  Advertising 



★  ALABAMA 
WHMA  WMSL WALA WSFA 
WAP! WAGF WMOB WHBB 
WBRC WJBY WCOV WJRD 
WSGN 

★  ARIZONA 
KSUN KTAR KGLU KVOA 
Koy KYCA KTUC KYUM 
KPHO 

*  ARKANSAS 
KLCN KFFA KGHI KOTN 
KELD KTHS KLRA KUOA 
KFPW KARK 

★  CALIFORNIA 
KERN KFVD KVCV KSFO 
KPMC KGFJ KPRO KYA 
KHSL KHJ KFBK KQW 
KXO KMTR KROy KVEC 
KIEM KNX KFMB KVOE 
KARM KMyc KFSD KDB 
KFRE KYOS KGB KTMS 
KMJ KTRB KFRC KGDM 
KFOX KDON KGO KWG 
KECA KLS KJBS KTKC 
KFAC KROW KPO KHUB 
KFI KPAS KSAN K-45-LA 

★  COLORADO 
KVOa KMYR KlUP KFKA 
KFEL KOA KFX) KGHF 
KLZ KVOD 

*  CONNECTICUT 
WICC WTIC WNLC WBRY 
WNAB WNBC WSRR W-53-H 
WDRC WELI WATR W-65-H 
WTHT 

★  DELAWARE 

★  KENTUCKY 
WCMI  WSON  WAVE  WINN 
WLBJ  WHOP  WGRC  WOMI 
WHLN      WLAP       WHAS  WPAD 

*  LOUISIANA 
KALB        KPLC         WWL  KTBS 
WJBO        WSMB        KRMD  KWKH 
KVOL  WNOE 

★  MAINE 
WRDO  WCOU  WCSH  WGAN 
WLBZ 

★  MARYLAND 
WBAL       WCBM        WITH  WJEJ 
WCAO      WFBR         WTBO  WBOC 

■A-  NEW  MEXICO 
KGGM KICA KFUN KVSF 
KOB KWEW KGFL KTNM 

KAVE 

★  NEW  YORK 
WABY 

WKNY WSLB WrRY WOKO 
WGNY 

WHDL V/IBX 
WMBO WABC WMFF V7ATN 
WNBF WBNX WKIP 

WWNY WBEN WBYN WHEC 
WFAS WEBR 

WEAF WHAM WWRL 
WGR WHN WNBZ W-51  -R 
WKBW 

WINS WGY ^.47. A 
WENY WJZ 

WAGE 
w-zA- wo 

★  RHODE  ISLAND 

727  Stations  0$  of  Moy  16,  1942 

WDEL WILM 
★  MASSACHUSETTS WGBB 

WNEW 
WFBL 

WNBI 
★  WASHINGTON ★  DISTRICT  OF  COLUMBIA WAAB WMEX  WHYN WSPR WHCU WOV WOLF 

WRCA KVOS       KOMO      KGA  KUJ 
WINX WMAL WRC WWDC WBZ WNAC  WLAW WOCB WJTN WHLD WSYR 

WNBT KJR           KRSC         KHQ  KPQ 
WJSV WOL 

WBZA WORL  WLLH WORC 
★  NORTH CAROLINA KOL          KXA          KVAN  KXRO 

*  FLORIDA WCOP WSAR  WNBH WTAG 
WISE WCNC WPTF WRRF ★  WEST  VIRGINIA WRUF WIOD WLOF WTSP WEEI WEIM  WBRK W-43-B WWNC WGNC 

WHIT WMFD WJLS        WBLK        WLOG  WBRW 
WJAX WQAM WDLP VDAE WHDH WHAI  WMAS W-67-B WBBB WGBR WRAL WGTM 

WHIS         WMMN      WAJR  WKWK 
WJHP WKAT WCOA WFLA ★  MICHIGAN WBT WBIG 

WEED 
WAIR WCHS       WSAZ       WPAR  WWVA 

WMBR WTMC WFOY WJNO WELL WXYZ  WJMS WHLS 
WSOC 

WGTC WSTP 
WSJS 

WGKV 
WLAK WDBO WSUN WTAL WBCM WDBC  WIBM WSAM 

WDNC WHKY 
★  WISCONSIN 

★  GEOr>GIA WHDF WFDF  WKZO WSOO * NORTH  DAKOTA WHBY       WTAQ      WEMP  WRJN 
WALB WSB WBLJ WTOC WJBK WOOD  WKBZ WTCM KFYR WDAY KGCU KLPM WATW      WCLO       WISN  WHBL 
WGPC WCA*. WBML WPAX WJR WASH  WCAR W-45-D 

KDLR KRMC WEAU       WKBH        WTMJ  WDSM 
WGAU WMOG WMAZ WRLC WWJ WLAV  WDMJ ^  OHIO WFIZ         WIBA         WOSH  W-55-M 
WAGA WGAA WMGA WAYX ★  MINNESOTA WADC WSAI WHIO WSTV ★  WYOMING WATL WRBL WRGA WDAK KATE WCCO  KVOX WMIN WAKR 

WCLE 
WING 

WSPD KDFN        KPOW       KVRS  KWYO 
★  IDAHO KDAL WDGY  KROC WHLB 

WJW 
WGAR WFIN WTOL TERRITORIES  AND 

KIDO KFXD KSEI KTFI WEBC WLOL  KFAM KWNO WICA WHK WLOK 
WRRN POSSESSIONS 

KRLC WMFG WTCN  KSTP KWLM WHBC 
WTAM WMAN WFMJ 

*  HAWAII *  ILLINOIS KYSM 
WCKY WBNS WMRN WKBN 

WKRO WENR WHFC WCLS *  MISSISSIPPI 
WCPO WCOL 

WPAY 
WHIZ KHBC        KGU          KGMB  KTOH 

WDWS WGES WDAN WMBD WCBI WJDX  WCOC WQBC WKRC WHKC 
WIZE 

W-45-CM 
ALASKA 

WAAF WGN WSOY WTAD WFOR WAML  WSLI 
WLW 

KINY WBBM WJJD WGIL WROK ★  MISSOURI k  OKLAHOMA PUERTO  RICO 
WAiT WLS WEBQ WHBF KFVS KCMO  KFEO WIL 

KVSO KOCY WKY KTUL WKAO  WIAC 
WCRW WMAQ WJPF WDZ KFRU KMBC  KMOX KGBX 

KCRC 
KOMA KGFF KVOO 

NETWORKS WEDC WSBC  WLDS 

*  INDIANA 

WCBS KHMO 
KWOS 

WHB  KXOK 
KWOC  WEW 

KHS 
KSD 

KBIX KTOK 

★  OREGON 
Arizona  Broadcasting  Co. 
Arizona  Network 

WHBU WGL WIBC WLBC ★  MONTANA KWIL KUIN KMED KOIN 
Atlantic  Coast  Network 

WTRC WOWO WIRE WSBT KGHL KGEZ  KRJF KGVO KAST KFJI KALE KRNR 
Blue  Network 

WEOA WIND \v:SH WBOW KFBB 
★  NEBRASKA 

KBKR KLBM KEX 
KSIM 

Colonial  Network 
WGBF WFBM WKMO W-45-V KBND KOOS 

KGW 

Columbia  Broadcasting  System KMMJ KFOR  KBON WOW * PENNSYLVANIA Don  Lee  Broadcasting  System 
★  lUWA KHAS WJAG  KOIL KGKY WCBA WAZL WPEN WKOK Intermountain  Network 

WMT KSO KVFD KMA KFAB KGNF  KOWH WSAN WJAC KDKA WMBS KOIN  Network 
KROS WHO KFJB KSCJ *  NEVADA 

WFBG 
WGAL KQV WJPA Lone  Star  Chain woe KDTH KGLO KTRI KOH KENO WISR WMRF WCAE WBRE Michigan  Network KRNT 

KXEL 
WKBB KBIZ KBUR 

★  NEW  HAMPSHIRE 
WCED 
WEST WKST 

WKPA 
WJAS WWSW 

WRAK 
WORK 

Mutual  Broadcasting  System 
National  Broadcasting  System 

★  KANbAb WKNE WFEA  WHEB 
W-39-B WERC 

KYW 
WEEU 

W-53-PH 
(Red  Network) KVAK KVGB KOAM KANS WLNH WMUR WIBG WCAU WRAW 

W-49.PH 
Pacific  Coast  Network 

KGGF KWBW KSAL KFH ★  NEW  JERSEY WHJB 
WFIL 

WARM W-69-PH 
Texas  Quality  Network 

KGNO KCKN WIBW KFBI WBAB WHOM  WPAT WTNJ WHP WHAT 
WGBI 

W-75-P Texas  State  Network 
KTSW WREN WAAT WKBO WIP Yankee  Network 

WFCI WEAN WJAR 
WPRO 

★  SOUTH  CAROLINA WAIM 
WCOS WFBC WORD WCSC WIS WMRC 

WSPA 
WTMA WOLS 

WCRS 
WFIG 

★  SOUTH  DAKOTA KABR KELO KSOO 

WNAX KOBH 

★  TENNESSEE 
WOPI WJHL 

WNOX WMPS WAPO WKPT 
WROL WLAC 

WDEF 
WBIR 

WMC WSM WOOD WSIX WREC 

WHBA 
★  TEXAS KRBC KSKY KTRH 

KGKL 
KFDA 

WFAA KXYZ 
KABC 

KGNC 
WRR KOCA 

KONO KNOW KFPL KFYO KTSA 

KFDM KROD KRBA 
WOAI 

KRIC KTSM KRLH KTEM 
KBST 

KFJZ 

KNET KCMC KBWD KGKO KPDN 
KGKB 

KEYS WBAP 
KPLT WACO 

KRIS 
KLUF 

KlUN KRGV KAND 
KGBS KPAC KWFT 

KRLD 

KPRC 

KRRV KLO 

KEUB 

WCAX 

WJMA 
WBTM 

WFVA WSVA 

*  UTAH KOVO  KSL 
KDYL 

*  VERMONT WSYB 

★  VIRGINIA 
WLVA  WPID 
WMVA  WMBG 

WGH  WRNL 
WTAR  WRVA 

KUTA 

WDBJ 

WSLS WLPM 

WINC 



KEYSTONE  transcription  network  executives  (1  to  r) :  Michael  Sillerman, 
president;  Sidney  Wolf,  William  Wolf,  Naylor  Roger^. 

TOKYO  TEACHES  A  LESSON 

Excited  Jabbering  of  Nip  Announcer  Shows  What 

 Not  to  Do  in  Case  of  an  Air  Raid  

Secondary  Market 

Termed  Important 
Franco,  Nelson  Discuss  War 
And  the  Smaller  Markets 

IMPORTANCE  of  secondary  mar- 
kets in  a  wartime  economy  was  em- 

phasized by  Carlos  Franco,  Young 
&  Rubicam,  New  York,  and  Louis 
J.  Nelson,  Wade  Adv.  Agency,  Chi- 

cago, speakers  at  a  breakfast  meet- 
ing of  about  50  affiliates  of  Key- 

stone Broadcasting  System,  tran- 
scription network,  last  Monday  at 

the  Cleveland  Hotel,  Cleveland. 
Pointing  out  that  the  average 

American  family  income  had  in- 
creased from  $1,443  in  1939  to 

$2,365  in  1941,  Mr.  Nelson  said  new 
buying  habits  are  being  created  and 
that  advertisers  must  integrate 
their  advertising  programs  to  get 
business  in  the  smaller  cities. 

Mr.  Franco  stated  that  a  survey 
by  Dr.  George  Gallup,  vice-presi- 

dent of  Young  &  Rubicam,  reported 
buying  habits  in  the  secondary 
markets  were  almost  identical  with 
those  in  the  larger  cities.  The  prob- 

lem of  the  national  advertiser  has 
always  been,  he  said,  to  reach  these 
smaller  markets  on  an  economical 
basis. 

Michael  M.  Sillerman,  president 
of  Keystone,  reviewed  the  progress 
of  the  network  and  stated  that  al- 

though certain  advertisers  had  been 
forced  to  discontinue  advertising 
because  of  the  war,  new  war-born 
prospects  were  being  created.  Key- 

stone, he  added,  was  geared  to  a 
war-time  operation. 

CLEARS  TO  APPEAR 

IN  HOUSE  HEARING 
REVERSING  a  former  decision, 
the  Clear  Channel  Broadcasting 
Service,  representing  independent- 

ly-owned Class  1-A  stations,  de- 
cided at  a  meeting  in  Cleveland  last 

Tueday  to  make  an  appearance  be- 
fore the  House  Interstate  &  For- 
eign Commerce  Committee  on  the 

Sanders  Bill  to  rewrite  the  Com- 
munications Act. 

Committee  hearings  on  the  bill 
are  scheduled  to  reopen  next  Tues- 

day. Representatives  of  the  16  sta- 
tions in  the  group,  organized  near- 

ly two  years  ago  to  protect  clear 
channels  against  breakdowns,  at- 

tended the  session  called  by  Edwin 
W.  Craig,  WSM,  Nashville,  chair- 

man. Victor  Sholis,  director,  re- 
ported on  activities  in  Washington 

and  steps  taken  by  stations  in  the 
group  to  further  the  war  effort. 
Plans  for  expanded  service  in  con- 

nection with  war  programming 
were  outlined. 

The  group  was  disposed  to  ridi- 
cule allegations  attributed  in  the 

Cleveland  local  press  to  regional 
station  representatives  that  a  pro- 

posal had  been  advanced  to  the 
Government  to  silence  all  stations 
save  those  on  clear  channels  as  a 
means  of  perpetuating  the  larger 
.stations  and  of  more  efficiently  con- 

trolling operations. 

W(JN,  CliicaKO,  has  added  a  half-hour 
to  the  early  morning  Farm  Hour,  now 
.'5 :30-0 :30  a.m.,  in  order  to  carry 
more  market;  reports  for  the  area.  A 
new  feature  of  the  program  is  instruc- 

tion in  care  of  war  gardens  for  both 
rural  and  urban  areas. 

THE  "radio  story"  of  the  bomb- 
ing of  Tokyo,  with  a  lesson  to  be 

learned  from  it  by  American  broad- 
casters, was  told  to  an  enthralled 

NAB  convention  session  Monday 
by  Col.  R.  Ernest  Dupuy,  of  the 
Army  General  Staff,  appearing  for 
Maj.  Gen.  A.  D.  Surles,  director  of 
the  War  Department,  Bureau  of 
Public  Relations. 

Gen.  Dupuy  held  the  rapt  atten- 
tion of  the  convention  as,  in  the 

"on-the-record"  portion  of  his  ad- 
dress, he  said: 

"The  story  of  the  bombing  of 
Tokyo  and  other  Japanese  cities, 
not  so  long  ago,  includes  a  very 
neat  bit  of  shoe-fitting,  on  the  other 
foot.  The  bombers  who  performed 
that  task  winged  their  way,  in 
broad  daylight,  into  battle,  riding 
the  radio  beam  of  a  Japanese  sta- 

tion which  at  the  time  was  broad- 
casting a  little  rhapsody  on  scenic 

beauties  of  Japan,  nestling  peace- 
fully in  the  assurance  that  it  could 

never  be  bombed.  That's  exactly 
what  the  Nip  was  saying,  in  Eng- lish. 

They  Weren't  Prepared 
"Suddenly  he  went  off  the  air. 

The  radio  monitor  in  the  bomber 
formation  heard  an  excited  voice, 
cut  in  suddenly,  talking  Japanese. 
The  monitor,  who  of  course  under- 

stood Japanese,  listened  while  the 

Jap  announcer  screamed,  "Enemy 

bombers  coming!  Coming  fast! 
Many  bombers!  They're  flying  low, 

they  go  too  fast  to  be  caught!" "As  the  bomb-sticks  whirled 
down,  this  Nip  announcer  kept  on 
the  job.  Screaming  in  high-pitched 
panic,  he  called  our  shots  in  a  play- 
by-play  description,  noted  the  fires 
caused,  shouted  casualty  bulletins. 
Our  bomber-monitor  kept  him  on 
as  our  ships  winged  their  way  to 
— where  was  it  they  were  bound? 
Shangri  La.,  was  it?  And  from 
the  Nip  station  they  received  the 
fullest  information  that  anyone 
would  want,  on  their  accomplish- 
ments. 

"It  was  not  until  24  hours  later 
that  the  tone  began  to  change,  that 
casualties  and  damages  were  played 
down.  But  in  the  meantime,  we 
knew,  we  had  received  from  the 
enemy,  precious  confirmation  of 
our  successes.  Why?  Because  it 
was  complete  surprise,  because 
there  apparently  existed  at  that 
time  in  Japan  no  internal  defense 
against  psychological  warfare,  no 
linking  of  national  effort  to  combat 

panic. 
"This  brings  me  to  my  final 

point,  of  vital  interest  to  American 
radio.  Some  day  we  are  going  to 
get  a  token  air  raid.  Its  objective 
will  be  the  production  of  fear,  panic 
and  uncertainty  in  the  minds  of 
our  people.  Are  we  going  to  play 

it  like  soldiers,  or  are  we  going  to 
cackle  and  squawk  on  the  air  like 
barnyard  hens  when  a  hawk  flies 
over?  There  would  be  no  need  to 

give  any  advice  were  I  talking  of 
the  21st  raid;  by  that  time  you 
would  know  the  answers.  But  this 
is  the  first  raid  I  am  talking  about. 
There  is  always  a  first  step,  and 
as  the  French  say,  it  is  only  the 
first  step  that  counts. 

Take  It  Easy! 

"Let  me  urge  on  you  to  play  the 
game,  to  play  it  in  cooperation  with 
our  military  and  naval  authorities, 
the  Office  of  Censorship.  Suppress 
all  temptation  to  color  the  story, 
to  lead  the  field  with  a  dramatic 
bit.  That's  what  the  Axis  wants. 
Let  the  narrative  be  quiet,  factual, 
conservative. 

"On  our  part  we  will  cooperate 

by  giving  you  the  authentic  de- tails. 
"Remember  that  this  is  war, 

total  war;  it  is  'kill  or  be  killed'. 
Every  enemy  shot  you  spot  for 
him,  evei'y  peek  you  permit  him 
behind  an  otherwise  impenetrable 
curtain,  helps  him  kill  you  and 

yours. 

"Remember  our  national  mis- 
sion— to  win  the  war.  Ask  your- 

self, 'Does  my  action  assist  the  mis- 
sion or  does  it  help  the  enemy?' "With  that  yardstick  in  front  of 

you  you  can't  go  far  wrong. "American  broadcasters  have 
shown  that  they  are  the  best  in  the 
world.  On  them  today  lies  the  obli- 

gation of  being  the  best  warriors 
in  the  ether.  I  know  they  will  be." 

'Time'  Moves  to  NBC 

AT  THE  END  of  its  13-week 
period  June  5,  on  the  BLUE,  Time 
Inc.,  New  York,  is  understood  to 
be  moving  the  March  of  Time  from 
the  BLUE  to  NBC  in  the  Thurs- 

day 10:30-11  p.m.  spot  left  vacant 
April  26  by  the  Turns  show.  No confirmation  of  the  shift  was  made 
as  Broadcasting  went  to  press  by 
either  Time  or  its  agency,  Young 
&  Rubicam,  New  York.  The  show 
started  on  the  BLUE  Oct.  9,  1941, 
after  nearly  two  years  off  the  air 
and  has  been  heard  through  the 
winter  on  Thursday  evenings, 
later  shifting  to  its  current  Friday 
9-9:30  p.m.  period. 

KEYSTONE  TRANSCRIPTION  NETWORK  HOLDS  FIRST  MEETING 
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What  makes 

Boston  s 

Brahmins 

THEY'RE  UNBENDING.  Let- 

ting  down   their   hair.  From 

i  behind   those   ancestral  brick 

I  fronts  have  come  hints  of  rug 

!  cutting   as    the  radios    of  all 

I  music  connoisseurs  are  tuned 

I  to  the  magnetic  W  O  R  L  num- 

ilber  on  the  dial.  Into  the  aris- 

I  tocratic  locale  of  Boston  has 

stolen  a  refreshing  new  influ- 

ence ...  the  "920  Club,"  a 

program  that  is  becoming  as 

popular  with  Back  Bay  intellec- 

tuals and  Beacon  Hill  socialites 

as  with  all  the  varying  strata 

that  goes  to  make  up  America's 

fourth  largest  market.  Univer- 

sal in  its  appeal,  presenting  a 

one
 

distinct  personality,  it  is  per- 

haps the  most  unique  local 

radio  program  in  America,  with 

-a  class  and  mass  following  which 

guarantees  active  response  to 

products  of  all  types  and  all 

price  ranges.  Both  national  and 

local  advertisers  who  participate 

in  the  "920  Club"  recognize  it 

as  the  short  cut  to  major  results 

with  a  minor  advertising  ap- 

propriation. 

BOSTON,  MASS 
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Weber  Sees  Stronger  Position 

For  Mutual  by  Next  Autumn 

Claims  Network  Is  Victim  of  Unfair  Practices; 
Affiliates  Endorse  Stand  on  FCC  Rules 

MUTUAL  Broadcasting  System 
has  lost  business  through  "unfair 
practices  and  unsound  concessions" 
of  its  competitors,  but  the  network 
will  be  in  a  stronger  position  next 
fall  when  it  will  be  able  to  guaran- 

tee sponsors  exclusive  Mutual  out- 
lets in  an  increasing  number  of 

major  markets,  Fred  Weber,  gen- 
eral manager,  told  a  meeting  of 

about  75  MBS  affiliates  at  the 
Cleveland  Hotel  called  the  day  be- 

fore the  NAB  convention.  Since 
MBS  is  not  a  member  of  the  NAB, 
the  meeting  was  held  independ- 

ently of  the  NAB  proceedings  at 
the  Statler. 

Reviewing  operations  and  ori- 
gins of  the  network,  Mr.  Weber 

said  MBS  will  have  to  forego  many 
immediate  inducements  to  chal- 

lenge competition  in  this  decisive 
year.  Commenting  on  the  FCC  net- 

work monopoly  rules,  Mr.  Weber 
denied  that  MBS  had  instigated 
"any  investigation  of  network  prac- 
ices". 

Option  Rule 

"Despite  opposition  by  all  part- 
ies," he  said,  "Mutual  was  responsi- 

ble for  a  petition  which  extended 
the  licensing  period  for  individual 
stations  and  modified  rules  so  as  to 
allow  option  time  to  perpetuate 
network  broadcasting,  but  not  con- 

tinue option  time  as  a  competitive 
abuse."  At  one  juncture  Mr. 
Weber's  statements  were  chal- 

lenged as  "defeatist"  by  H.  G. 
Wall,  owner  of  WIBC,  Indianapolis. 

Neal  Ivey,  president  of  Ivey  & 
Ellington,  Philadelphia,  agency  for 
Bayuk  Cigars,  Philadelphia,  a 
large  MBS  advertiser,  spoke  briefly 
on  the  sales  potentialities  of  the 
network.  Robert  A.  Schmid,  MBS 
sales  promotion  director,  also  ad- 

dressed the  affiliates  on  sales  pro- 
motion plans.  This  Is  Mutual,  a  re- 
corded satire  on  network  operation, 

written  and  produced  by  Lester 
Gottleib,  MBS  publicity  director, 
was  played  for  the  affiliates. 

The  meeting  of  the  affiliates  was 
preceded  earlier  in  the  day  by  a 
board  of  directors  meeting  at  which 
a  plan  for  the  standardization  of 
rates  was  announced.  Under  the 
plan,  it  will  be  possible  for  an  ad- 

vertiser not  using  volume  discount 
to  determine  the  exact  cost  of  any 
combination  of  Mutual  stations. 
Scheduled  for  discussion  at  the 
board  meeting  was  a  broadening 
of  the  base  of  the  network's  vol- 

ume discount  plan,  but  no  action 
on  it  was  announced. 

Attending  the  board  meeting 
were:  A.  J.  McCosker  and  Theo- 

dore C.  Streibert,  WOR,  New 
York;  H.  K.  Carpenter,  WHK- 
WCLE,  Cleveland;  John  Shepaid 
3d,  Yankee-Colonial  networks; 
Keith  Masters,  counsel,  WON,  Chi- 

cago; Leonard  Kapner,  WCAE, 
Pittsburgh;     I.     R.  Lounsberry, 

WKBW-WGR,  Buffalo;  Hulbert 
Taft  Jr.,  WKRC,  Cincinnati; 
Lewis  Allen  Weiss,  Don  Lee;  J.  L. 
Campeau,  CKLW,  Windsor-De- 

troit; H.  W.  Batchelder,  WFBU, 
Baltimore. 

On  the  following  afternoon  about 
40  affiliates  met  at  the  suggestion 
of  Robert  Convey,  KWK,  St.  Louis, 
and  passed  a  unanimous  resolution 
endorsing  the  MBS  stand  on  the 
FCC  rules,  pledging  support  to 
"carry  on  to  the  ultimate  conclu- 

sion." The  resolution  was  pro- 
posed by  Gordon  Brown,  WSAY, 

Rochester,  and  Steve  Cisler, 
WGRC,  Louisville. 

Labor  problems  also  came  in  for 
an  airing,  v/ith  the  NAB  criticized 
for  its  inactivity  on  labor  prob- 

lems. Ed  Wood  Jr.,  MBS  sales 
manager,  commented  on  the  out- 

look for  next  fall  and  predicted 
heavier  use  of  radio  for  institu- 

tional purposes,  spurred  on  by  the 
reentry  of  General  Motors  into 
network  advertising'. 
A  sales  resolution  was  passed 

setting  up  a  two-man  committee 
to  stimulate  sale  of  small  regional 
networks  affiliated  with  MBS,  and 
to  establish  a  saleable  rate  card 
for  these  networks.  Named  to  the 
committee  were  John  Boler,  Nortli 
Central  Broadcasting  System,  Min- 

neapolis, and  A.  E.  Wannemaker, 
of  the  newly-formed  Tobacco  Net- 

work, Wilson,  N.  C.  Fred  Fletcher, 
WRAL,  Raleigh,  was  temporary 
chairman  of  the  meeting  and  Rob- 

ert Convey,  permanent  chairman. 

Yet  They  Came 
CONSPICUOUS  in  the  halls 
and  at  the  meetings  of  the 
NAB  Cleveland  convention 
were  many  of  the  broadcast- 

ers who  during  recent  intra- 
industry  squabbles  resigned 
from  the  association,  includ- 

ing some  who  had  indicated 
they  wouldn't  be  present. 
Several  registered  and  were 
accorded  full  convention  priv- 

ileges, except  voting.  Most 
notable  absentees  from  the 
usual  convention  scene  were 
the  equipment  exhibits. 

'    KLO  Joins  MBS 

KLO,  Ogden,  Utah,  S.OOO-watt  day  and 
night  station,  operating  on  1430  kc, 
on  Sept.  1  becomes  a  fulltime  ex- 
chisive  affiliate  of^  Miitual.  Station  is 
currently  also  a  BLUE  affiliate. 

IRNA  Is  Dissolved, 

Its  Goals  Achieved 

Calls   for    Unity    in  Passing 
Resolution  of  Dissolution 

FORMAL  dissolution  of  Independ- 
ent Radio  Network  Affiliates,  cre- 
ated several  years  ago  primarily  to 

meet  the  music-copyright  situation, 
was  announced  in  Cleveland  last 
Monday  following  a  meeting  of  di- 

rectors and  affiliates  of  the  group. 
Relatively  dormant  during  the 

last  year,  IRNA  announced  it  be- 
lieved it  had  served  its  purpose. 

Chairman  of  the  group  was  Samuel 
R.  Rosenbaum,  president  of  WFIL, 
Philadelphia,  who,  along  with  Mark 
Ethridge,  WHAS,  Louisville,  car- 

ried the  organization  through  the 
bitter  1937-38  controversies.  IRNA 
was  largely  instrumental  in  effect- 

ing reorganization  of  NAB  in  1938. 
A  resolution  was  adopted  at  the 

Cleveland  session,  formally  dissolv- 
ing the  organization.  It  follows : 

"IRNA  believes  it  has  served  the 
purpose  for  which  it  was  created. 
The  impact  of  war  calls  increasing- 

ly for  unity  among  us.  The  time 
has  come  for  fractional  organiza- 

tions in  the  broadcasting  industry 
to  terminate  for  the  sake  of  unity 
and  to  strengthen  the  one  organiza- 

tion, the  NAB,  which  should  act 
for  all  broadcasters.  IRNA  has 

therefore  voted  to  dissolve." 

NAI  Decides  On 

Permanent  Setup, 

Fights  Superpower 
Opens  Ranks  to  Locals,  Plans 
Executive  in  Washington 
ESTABLISHMENT  of  Network 
Affiliates  Inc.  as  a  permanent  or- 

ganization working  apart  from 
but  not  against  the  NAB,  was 
voted  at  a  meeting  in  Cleveland 
last  Tuesday  of  some  80  network 
affiliated  stations.  Retention  of  a 
paid  executive  and  of  a  publicity 
director,  to  be  headquartered  in 
Washington,  was  authorized,  with 
an  estimated  annual  budget  of 

$50,000  to  be  contributed  by  mem- 
ber stations. 
Will  Oppose  Superpower 

Eugene  C.  Pulliam,  WIRE,  In- 
dianapolis, president  of  NAI,  an- 

nounced following  the  session  tha,t 
the  organization  would  militantly 
pursue  its  opposition  to  super- 

power, and  would  seek  to  collabor- 
ate with  the  nationwide  networks 

in  furtherance  of  program,  busi- 
ness and  operating  policies. 

Originally  established  last  year 
largely  on  the  so-called  super- 

power issue,  the  organization  had 
an  anti-NAB  flavor.  This,  it  was 
said,  has  been  entirely  dispelled, 
save  for  the  views  of  three  or  four 
members  who  have  been  outspoken 
in  their  opposition. 

Permanent  organization  of  NAI 
came  almost  coincident  with  the 
dissolution  of  Independent  Radio 
Network  Affiliates,  formed  in  1937, 
and  which  has  been  relatively 
dormant  during  the  last  year. 
IRNA'S  dissolution  was  announced 
Monday  in  Cleveland. 

Locals  May  Join 

It  also  was  agreed  to  revise  mem- 
bership requirements  to  allow  local 

stations  having  network  affiliation 
to  qualify  for  membership.  Here- 

tofore locals,  along  with  clear 
channel  outlets,  network  managed 

(Continued  on  page  47) 

HOST  TO  MUTUAL  executives  and  ladies  at  Hotel 
Cleveland,  was  H.  K.  Carpenter,  manager  of  WHK- 
WCLE.  First  row  (1  to  r) :  Mrs.  C.  M.  Hunter,  WHK- 
WCLE;  Ed  Wood,  MBS  sales  manager;  Mr.  Carpenter; 
Fred  Weber,  MBS  general  manager;  Mrs.  K.  K.  Hack- 

athorn,  wife  of  commercial  manager  of  WHK-WCLE. 
Standing  (1  to  r)  :  Leonard  Kapner,  WCAE,  Pitts- 

burgh; Theodore  C.  Streibert,  WOR,  New  York;  Lewis 
Allen  Weiss,  Don  Lee  Network;  Benedict  Gimbel,  Jr., 
WIP,  Philadelphia;  J.  E.  Campeau,  CKLW,  Detroit. 
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JUST  AS  WE  SUSPECTED 

We  believed  WOWO  to  be  the  most-heard  station 

in  its  rich,  tri-state  area.  But  we  checked  .  .  .  and 

checked  again,  six  days  running.  An  independent, 

impartial,  coincidental  telephone  survey  in  Fort 

Wayne  by  quarter-hours,  from  8  A.  M.  to  1  P.  M., 

showed  a  preponderance  of  listeners  in  2406  calls 

completed  out  of  3684  attempted.  WOWO  led 

in  17  out  of  20  periods  in  the  first  check. 

In  but  two  periods  was  WOWO  topped  .  .  . 

topped  once  and  tied  once  by  Westinghouse  Sta- 

tion WGL,  and  topped  once  by  a  network  pro- 

gram from  another  station— by  a  narrow  margin.  It 

looked  too  good  to  be  true,  so  we  checked  again 

on  three  morning  quarter-hours,  and,  in  general, 

duplicated  the  findings. 

We'd  like  you  to  see  the  actual  figures,  station 
by  station  and  period  by  period.  It  will  convince 

you,  we  feel  sure,  that  WOWO  is  a  prime  mover 

in  this  thriving  section  of  62  counties  and  more  than 

2,000,000  people . . .  this  Typical  America,  half  urban 

and  half  rural.  Schedule  WOWO,  Westinghouse 

Station  for  the  Mid- 

West,  and  see  what 

you've  been  missing. 

I 

WESTINGHOUSE  RADIO   STATIONS  Inc 

KDKA  •  KYW  •  WBZ  •  WBZA  •  WOWO  •  WGL  •  REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 

FT.  WAYNE,  IND. 
10,000  WATTS 
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War^  Fire^  Theft— and  Transmitters 

WESTERN  ELECTRIC-GRAYBAR  turn  out  in  force.  Front  row  (1  to  r) : 
L.  F.  Bockoven,  R.  E.  Coram,  H.  N.  Willets,  D.  B.  McKey.  Second  row: 
Will  Whitmore,  George  Davis,  W.  E.  Jonker,  J.  W.  LaMarque,  H.  F.Scarr. 

Engineers  Told  What 
To  Do  at  Plants 

During  Crisis 
GRIMLY  emphasizing  that  the 
world-wide  struggle  today  has  made 
it  imperative  for  broadcasters  to 
think  of  the  consequences  of  war, 
fire  and  theft  in  relation  to  the 
physical  operation  of  their  stations, 
J.  D'Agostino,  of  NBC,  last  Tues- 

day addressed  more  than  threescore 
station  operators  and  engineers  at 
an  engineering  breakfast  discussion 
at  the  NAB  convention  in  Cleve- 
land. 

Mr.  D'Agostino  warned  that  the 
broadcasters'  slogan  of  necessity 
should  be  to  "make  it  last  longer", 
as  there  are  no  longer  any  new 
equipment,  parts  or  replacements. 
The  gravest  problem  now  is  the 
protection  of  the  precious  equip- 

ment on  hand  against  possible  sab- 
otage, he  said. 

Precautionary  Measures 

Proper  counter-sabotage  meas- 
ures should  be  practiced  at  all  sta- 

tions, he  stated.  Along  this  line, 
Mr.  D'Agostino  offered  a  list  of 
suggestions  that  could  be  effectively 
used : 

1.  Installation  of  proper  fences  and 
gates  at  the  transmitter  site. 

2.  Erection  of  observation  towers 
and  floodlights  for  guards. 

3.  Barring  all  doors  —  and  these 
doors  should  be  of  some  solid  material 
rather  than  of  glass  or  other  fragile 
construction. 

4.  Distribution  of  passes  for  em- 
ployes and  a  permanent  register  of  all 

people  connected  with  the  plant. 
5.  Definite  guard  assignments  as 

well  as  an  emergency  squad  subject 
to  immediate  call. 

6.  Firearms  and  the  instruction  of 
the  personnel  in  their  proper  use. 

7.  Visitor  passes. 
8.  Careful  checks  on  all  new  em- 

ployes, their  background  and  relations. 
9.  "Being  careful  of  beautiful  fe- 

males". 10.  Caution  in  connection  with  tele- 
phoned instructions  received  at  the 

transmitter  since  they  could  be  from 
an  enemy  agent. 

11.  Guarding  carefully  all  circuits 
as  an  enemy  could  superimpose  a  hid- 

den signal  on  certain  transmissions. 
12.  Regulations  against  parking  of 

cars  near  the  transmitter  and  the  no- 
tation of  all  license  tags  of  strange 

cars.  Even  an  employe's  car  could  have a  bomb  secretly  hidden. 
In  Case  of  Attack 

Referring  to  actual  attacks,  Mr. 
D'Agostino  stated  that  larger  cities 
are  paz'ticularly  vulnerable  to  gas 
attacks  since  skyscrapers  form 
great  canyons  and  pockets  for  the 
gas.  Accordingly,  he  said,  a  station 
should  see  to  it  that  its  ventilating 
systems  and  other  gas  precautions 
are  perfected. 

In  this  phase  as  well  as  fire,  first 
aid  and  other  exigencies,  the  staff 
should  be  trained,  Mr.  D'Agostino 
continued,  saying  that  countless  in- 

formational bulletins  and  instruc- 
tion classes  are  now  available  and 

the  local  authorities  are  only  too 
willing  to  lend  a  hand  in  educating 
people  on  these  subjects. 

Mr.    D'Agostino   decried  inade- 

quate protection  against  the  fire 
precautions  now  in  effect  at  some 
stations.  He  said  that  the  mere 
placing  of  fire  extinguishers  about 
was  not  sufficient,  especially  if  the 
personnel  is  not  instructed  in  prop- 

er fire  fighting. 

A  DETAILED  plan  for  conserva- 
tion of  broadcast  equipment  to  in- 
sure maximum  wartime  operation 

through  a  pooling  distribution  ar- 
rangement under  Government  su- 

pervision, recommended  by  the  Do- 
mestic Broadcasting  Committee  of 

the  Defense  Communications  Board, 
was  discussed  at  a  roundtable  meet- 

ing of  broadcasters  and  engineers 
last  Wednesday  at  the  NAB  con- 

vention in  Cleveland. 
With  President  Miller,  chairman 

of  the  DCB  Broadcasting  Commit- 
tee; Andrew  D.  Ring,  former  FCC 

assistant  chief  engineer  and  con- 
sulting engineer,  secretary;  and  0. 

L.  (Ted)  Taylor,  executive  secre- 
tary of  the  Broadcasters  Victory 

Council,  as  spokesman,  the  plan  was 
outlined  to  the  group  of  some  40 
engineers  and  broadcasters. 

It  embraces  an  industry-wide  in- 
ventory of  all  spare  equipment, 

with  plans  for  its  allocation  on  a 
pay  basis  to  stations  in  each  of  the 
17  NAB  districts  which  may  re- 

quire specified  equipment.  Three- 
man  committees  serving  voluntarily 
would  be  set  up  in  each  district. 

An  Acute  Problem 

Mr.  Miller  pointed  out  that  a 
year  ago  the  industry  was  worried 
about  the  possibility  of  the  Govern- 

ment taking  over  radio  because  of 
the  war  situation.  Now  everyone  is 
convinced  that  the  broadcasters  are 
in  no  danger  of  such  a  development, 
but  emergencies  have  cropped  up 
in  other  phases  of  broadcast  ac- tivity. 

He  described  the  equipment  situ- 
ation as  radio's  most  acute  problem 

W.  P.  Mitchell,  of  WJR,  Detroit, 
in  the  following  open  discussion 

conducted  by  Mr.  D'Agostino,  vol- unteered information  about  studies 
he  had  made  both  from  films  of  ac- 

tual bombings  and  reports.  He  said 
that    a    500-pound    bomb  hitting 

because  it  involves  the  fundamen- 
tal question  whether  stations  are 

going  to  be  able  to  remain  on  the 
air  during  the  war.  The  military 
radio  requirements  are  so  heavy,  he 
pointed  out,  that  every  hour  of  life 
must  be  procured  from  every  tube. 
A  single  bomber  carries  a  minia- 

ture station,  he  brought  out,  with 
some  $20,000  in  equipment  involved. 

The  crux  of  the  whole  plan  lies 
in  procuring  from  the  War  Pro- 

duction Board  an  agreement  where- 
by raw  materials  would  be  supplied 

for  manufacture  of  tubes  and  parts 
whenever  the  nationwide  inventory 
becomes  law,  he  said.  In  that  way, 
the  whole  complicated  routine  of 
priorities  for  a  particular  tube  or 
a  piece  of  equipment  would  be  obvi- ated. 

It  was  made  clear  that  WPB  had 
not  yet  been  approached  on  the  plan 
in  a  formal  way  that  DCB  had 
not  yet  given  it  its  endorsement. 
However,  Chairman  James  Law- 

rence Fly,  who  is  also  chairman  of 
DCB,  was  represented  as  endorsing 
the  plan  as  a  means  of  maintain- 

ing peak  operation  of  stations  dur- 
ing the  war,  with  least  possible 

drain  on  critical  materials. 
Mr.  Taylor  explained  that  the 

plan  is  to  conserve  equipment  and 
make  it  go  as  far  as  possible  in 
keeping  all  stations  on  the  air.  He 
pointed  out  that  this  represents 
only  one  of  many  problems  covered 
by  the  Domestic  Broadcasting  Com- 

mittee, but  that  most  of  the  proj- 
ects are  of  a  confidential  nature. 

Other  problems  include  closer 
contact  with  the  Army  Interceptor 

(Continued  on  page  38) 

within  200  or  300  yards  of  a  trans- 
mitter will  smash  all  tubes  by  con- 

cussion. Therefore,  he  explained, 
he  had  set  two  additional  racks 
of  tubes  in  the  basement  on 
springs  capable  of  floating  six 
inches  with  each  concussion.  Mr. 

D'Agostino  supplemented  these  re- 
marks with  a  suggestion  that  it 

would  be  good  practice  to  install 
separate  racks  in  different  parts 
of  the  building,  though  not  neces- 

sarily in  the  basement  where  there 
are  possibilities  of  floods. 

J.  D.  Hopkins,  WJAX,  Jackson- 
ville, also  offered  his  system  of 

checks  against  saboteurs  whereby 
his  transmitter  staff  reports  back 
to  the  main  studios  each  half  hour. 
He  said  that  even  a  delay  of  a  few 
minutes  in  reporting  means  the  dis- 

patching of  an  emergency  squad. 

The  Technician  Shortage 

Speaking  on  technician  shortages 
of  the  industry  and  the  government, 
especially  as  the  Selective  Service 
affects  the  former,  Arthur  Stringer, 
secretary  of  the  NAB  war  commit- 

tee, told  how  the  original  NAB  esti- 
mate of  200,000  men  necessary  for 

the  war  effort  had  since  doubled.  He 

spoke  further  on  the  War  Depart- 
ment's Enlisted  Reserve  Corps  for 

radio  men;  the  work  of  the  Signal 
Corps  in  attempting  recruiting 

from  EDMST  classes;  the  Navy's 
plan  for  training  women  operators. 
Mr.  Stringer  outlined  costs  involved 
in  each  station  setting  up  its  own 

training  classes  where  the  Govern- 
ment had  not  done  so  under 

EDMST.  J.  L.  Howe,  of  the  Tri- 
City  group,  told  the  gathering  how 
he  had  successfully  instituted  such 
courses. 

The  draft  as  it  is  affecting  sta- 
tion technicians  was  discussed  by 

Mr.  Stringer,  who  said  that  it  is 
now  highly  probable  that  Selective 
Service,  through  General  Hershey, 
will  soon  issue  a  directive  which 
will  forestall  station  losses. 

Smeby  on  Priorities 

Lynne  Smeby,  NAB  director  of 
engineering,  concluded  the  session 
with  a  short  talk  on  priorities 
which  he  explained  would  be  more 

deeply  delved  into  at  the  Wednes- 
day priority  and  rationing  seminars 

of  the  convention  [see  story  on  this 

page].  Radio's  rise  from  A-10  to 
A-3  in  priority  rating  was  little  im- 

provement, he  said,  since  every  day 
other  phases  were  being  inserted 
into  the  priority  ratings  above 
radio,  thus  relegating  the  new  A-3 
to  relatively  the  same  position  as 
the  old  A-10. 
Whereas  some  materials  might 

be  sped  up  by  the  A-3,  the  all- 
important  vacuum  tube  was  still 
practically  unavailable,  he  said. 
Unfortunately,  he  continued,  this 
vacuum  tube  unlike  other  parts  has 
no  substitute. 

HOWARD  H.  WILSON  Co.  has  been 
appointed  exclusive  national  represent- ative of  WIBA,  Madison,  and  KILO, 
Grand  Forks,  N.  D.,  effective  June  1. 

Equipment  Pool  for  Industry 

Is  Discussed  at  NAB  Meeting 

Problems  Created  by  Serious  Shortage  and  What 
To  Do  About  Them  Are  Considered  in  Detail 
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IN  ST.  LOU  IS 

r 

It  Is  225  Miles  From  KSD 

to  the  Nearest  NBC  Station 

KSD  has  carried  the  NBC  programs  leading  in  "Firsts"  since 

1935  in  Nation-wide  Star-program  popularity  polls. 

A  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post -Dispatch POST-DISPATCH  BUILDING,  ST.  LOUIS,  MO. 

FREE  &  PETERS.  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK  CHICAGO  ATLANTA  SAN  FKANCISCO  HOLLYWOOD 
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Blue  Grants  2%  Cash  Discount; 

Affiliates  Praise  Net  Progress 

Officials  Tell  of  New  Accounts  Signed  Recently  And 

Outline  Plans  for  Future  Development 

OPENING  GUN  in  the  long-brew- 
ing controversy  over  a  27o  cash 

discount  to  advertising  agencies  by 
networks  was  fired  last  Sunday 
(May  10)  at  a  meeting  of  BLUE 
Network  affiliates  in  Cleveland 
when  announcement  was  made  of 
the  allowance  of  the  discount  effec- 

tive June  15. 

Approval  of  the  discount,  which 
will  be  on  an  "earmark"  basis  and 
which  was  said  not  to  affect  directly 
either  network  or  station  revenue, 
came  coincident  with  the  approval 
of  a  new  network  rate  card,  effec- 

tive June  15.  The  American  Assn. 
of  Advertising  Agencies  and  the 
Assn.  of  National  Advertisers  long 
have  clamored  for  the  discount. 

How  It  Works 

Action  came,  according  to  BLUE 
President  Mark  Woods,  only  after 
commitments  had  been  made  both 
by  NBC  and  CBS  to  the  agency  and 
advertiser  groups  that  such  a  dis- 

count would  be  recognized.  He 
pointed  out  that  it  really  will  cost 
the  affiliated  stations  nothing,  since 
it  is  simply  a  mark-off  from  fre- 

quency discounts  allowed  advertis- 
ers. The  present  maximum  discount 

is  25%.  This  will  become  23  7o  if 
the  agency  or  advertiser  clears  its 
account  by  the  12th  of  the  month 
following  rendition.  The  same  "ear- 

marked 29f"  will  be  deductible  on 
any  other  frequency  discount 
earned,  Mr.  Woods  pointed  out. 

Attending  the  BLUE  meeting 
were  representatives  of  approxi- 

mately 100  of  the  BLUE'S  127 
affiliates.  High  commendation  foi' 
the  manner  in  which  the  BLUE  has 
functioned  since  its  separation 
from  NBC  at  the  turn  of  the  year 
was  voiced  by  affiliates  after  re- 

ports had  been  rendered  by  Messrs. 
Woods,  Ed  Kobak,  executive  vice- 
president;  Keith  Kiggins,  vice- 
president  in  charge  of  station  re- 

lations; Phillips  Carlin,  vice-presi- 
dent for  programs;  Fred  Thrower, 

sales  manager;  E.  P.  H.  James,  pro- 
motion and  publicity  director,  had 

given  their  reports. 
President  Woods  told  the  affili- 

ates about  proposals  for  acquisi- 
tion of  the  BLUE.  He  said  some  16 

different  groups,  including  bank- 
ing houses,  originally  had  made 

preliminary  offers  but  that  these 
had  sifted  down  to  "two  or  three". 
He  said  that  if  and  when  a  sale  is 
effected,  it  is  expected  a  group  of 
the  affiliates  will  participate  in  the 
acquisition,  but  with  the  primary 
finances  probably  coming  from  out- 

side investors.  He  said  nothing  was 
imminent,  however,  and  the  BLUE 
had  not  gone  out  to  seek  prospects. 

Instead,  he  declared  every  effort 
is  being  made  to  have  the  network 
a  well-organized  and  functioning 
operation  before  any  final  steps  ave 

taken  toward  consummation  of  a 
sale.  He  emphasized  that  it  was 
more  than  likely  that  a  substantial 
number  of  BLUE  affiliates  would 
figure  in  the  ultimate  sale. 

Lane  Kept  Posted 
Howard  Lane,  of  the  McClatchy 

stations  of  California,  chairman  of 
the  BLUE  Network  Advisory  Com- 

mittee as  v/ell  as  a  group  of  BLUE 
affiliates  interested  in  participating 
in  the  acquisition,  has  been  kept 
posted  on  all  offers  made  or  under 
consideration,  Mr.  Woods  declared. 

Apropos  the  2%  cash  discount,  it 
was  explained  that  since  the  die 
had  been  cast  by  NBC  and  CBS  in 
commitments  to  the  AAAA  and 
ANA,  the  BLUE  simply  took  the 
opportune  time  to  announce  it,  co- 

incident with  the  issuance  of  its 
new  rate  card  June  15. 

Curtis  Publishing  Co.  and  Mc- 
Graw-Hill, which  some  time  ago 

disallowed  the  2%  discount  at  a 
stated  cost  to  advertisers  and  their 
agencies  of  approximately  $2,000,- 
000,  recently  have  reinstated  it, 
affiliates  were  told.  Consequently, 
from  the  competitive  standpoint,  it 
was  thought  desirable  to  follow 
through. 

Affiliates  were  told  it  was  just  a 
question  of  time  before  all  networks 
also  would  authorize  this  discount, 

probably  on  the  same  "earmarked" 

BLUE  NETWORK  HIERARCHY  at  breakfast  (1  to  r) :  Keith  Kiggins, 
stations  vice-president;  Mark  Woods,  president;  Edgar  Kobak,  executive 
vice-president.  They  conducted  an  affiliates'  session  Sunday. 

deductible  basis.  As  a  matter  of 

fact,  Mr.  "Woods  said,  the  formula 
accepted  by  the  BLUE  was  similar 
to  that  originally  worked  out  by 
Paul  W.  Kesten,  CBS  vice-president 
and  general  manager,  with  the 
AAAA  and  ANA.  If  the  account 
does  not  pay  by  the  12th  of  the 
month  following  billing,  it  was 
stated,  the  cash  discount  will  not 

apply. 
Mr.  Woods,  in  opening  the  ses- 

sion, emphasized  that  the  BLUE's primary  efforts  were  geared  toward 
"winning  the  war".  Everything 
hinges  on  that  goal,  he  said, 
whether  it  is  getting  business, 

changing  programs,  or  adding  affili- ates. 

The  elephant  "Keep  'Em  Remem- 
bering" slogan  was  emphasized 

with  the  suggestion  that  affiliated 
stations  tie  in  their  promotion  to 
the  same  theme.  Despite  the  war, 
Sales  Manager  Thrower  reported 

New  Rate  Card  Issued  by  Blue  Netivork 

Covers  126  AMliates^  Has  Cash  Discount 

FIRST  network  to  issue  a  rate  card 
incorporating  a  cash  discount  pro- 

vision is  the  BLUE,  which  last 
week  released  Rate  Card  No.  30, 
dated  June  15,  1942,  its  first  rate 
card  since  it  became  an  independ- 

ent network  in  January  of  this 

year. The  cash  discount,  which  requires 
an  entirely  new  discount  structure 
for  both  weekly  gross  contracted 
value  as  well  as  annual  rebates, 
has  long  been  a  problem  under  dis- 

cussion by  networks,  advertisers 
and  their  agencies. 

How  It  Works 

The  discount  worked  out  by  the 
BLUE  in  cooperation  with  the 
American  Assn.  of  Advertising 
Agencies  and  the  Assn.  of  National 
Advertisers,  operates  so  that  "the 
two  points  of  both  weekly  and  an- 

nual discounts  are  contingent  upon 
full  payment  of  bills  on  or  before 
the  12th  day  of  month  following 
the  month  in  which  the  broadcast 
occurred.  No  cash  discount  is  al- 
lower  on  talent,  or  special  facili- 

ties." 

In  commenting  on  the  adoption 
of  the  cash  discount  by  the  BLUE, 
Frederic  R.  Gamble,  managing  di- 

rector of  the  AAAA,  stated  that 
the  move  will  "strengthen  the  ad- 

vertising financial  structure  and 
provide  a  stimulus  for  the  prompt 
collection  of  radio  bills. 

"The  method  used,  making  two 
points  of  the  present  discounts  con- 

tingent on  prompt  payment,  in- 
volves no  cost  to  the  network  or 

any  of  its  affiliated  stations,"  Mr. 
Gamble  stated.  "This  is  in  line  with 
the  position  of  the  4  A's  that  its 
advocacy  of  cash  discount  is  not 
intended  to  reduce  any  medium's net  revenue.  It  also  involves  no 
cost  to  either  advertiser  or  agency, 
which  certainly  seems  advisable  in 
a  constructive  move  for  the  benefit 
of  all  concerned. 

"It's  not  the  regular  method  in 
use  for  many  years  by  hundreds  of 
media,  but  it  is  the  only  way  to 
meet  the  complicated  conditions  in- 

volved in  the  relationship  of  affili- 
ated stations,  networks,  agencies 

and  advertisers. 
"Sometime  in  the  future,  it  may 

be  possible  to  take  another  step  and 
establish  the  cash  discount  in  the 
regular  way.  In  the  meantime,  all 
concerned  will  view  this  move  by 
the  BLUE  as  a  constructive  action 

(Continued  on  page  53) 

that  the  BLUE  had  made  substan- 
tial progress  and  that  since  the 

separation  12  new  commercial  ac- 
counts had  been  added — more  than 

that  of  any  other  network. 
Three-Fold  Program 

Vice-President  Kiggins  said  the 
BLUE  campaign  was  three-fold, 
aside  from  the  overall  object  of 
helping  to  win  the  war.  Better  pro- 

grams, more  sales  and  all-out  pro- 
m.otion  constituted  the  credo.  Pro- 

gram Director  Carlin  said  the 
BLUE  had  started  40  new  pro- 

grams per  week  since  last  Febru- 
ary— 23  half-hours  and  17  in  the 

15-minute  bracket.  Every  type  of 
program  was  involved,  but  with 
emphasis  on  war  programming  ear- marked for  sponsorship. 
Harold  Hough,  KGKO,  Fort 

Worth,  observed  that  what  had 
been  a  "white  elephant"  a  year  ago 

now  has  become  a  "blue  elephant". He  said  he  reflected  the  views  of  all 
affiliates  with  whom  he  had  talked 
over  the  fine  progress  made  by  the 
network  since  its  separation.  Sam 
Rosenbaum,  WFIL,  Philadelphia, 
proposed  that  the  BLUE  affiliates 
send  a  "message  of  good-will  to  one 
of  our  keenest  competitors".  Niles Trammell,  chairman  of  the  board 
of  the  BLUE  and  NBC  president. 

A  fond  "goodbye"  was  given  John 
Shepard  and  his  Yankee  Network, 
which  leaves  the  BLUE  June  15  -to 
join  MBS.  A  welcome  also  was  ex- tended to  new  affiliates,  primarily 
in  New  England,  who  join  about 
the  same  time.  Called  upon  to  take 
bows  were  Ralph  Matheson, 
WHDH,  Boston;  James  Milne, 
WELI,  New  Haven;  Harold 
Thomas,  W  N  A  B,  Bridgeport; 
Quincy  V.  Brackett,  W  S  P  R, 
Springfield;  Stephen  R.  Rintoul, 
WSRR,  Stamford,  Conn.;  Joe  Du- 
Mond,  KXEL,  Waterloo;  T.  B. 
Landford,  KRMD,  Shreveport;  J. 
C.  Liner,  KMLB  Monroe,  La.; 
Walter  Allen,  KALB,  Alexandria, 
La.;  L.  P.  Cashman  WQBC,  Vicks- 
burg.  Miss.;  Walter  C.  Brown, 
WSPA,  Spartanburg,  S.  C. 
WSPA  leaves  CBS  to  join  the 

BLUE  shortly,  with  WORD,  Spar- 
tanburg, now  the  BLUE  outlet, 

switching  to  CBS.  Both  stations 
are  owned  by  Spartanburg  Adver- 

tising Co.,  of  which  Mr.  Brown  is 
vice-president  and  manager. 

Mr.  Kobak,  during  his  remarks, 
{Continued  on  page  j^9) 

Page  24  •  May  18,  1942 BROADCASTING  •  Broadcast  Advertising 



KRLD 

Covers 

of  iAe^ich 

TexasMatket 
The  Texas  counties  in  the 

KRLD  Coverage  area  rep- 
resent: 68%  of  Texas  Pop- 
ulation, 68%  of  the  Radio 

Homes,  68  %  of  Texas  Re- tail Sales.  PLUS  coverage 
Oklahoma,  Louisiana 

CBS  AFFILIATE 

-^JRMMCo. 

soooouinns 

y/te  yimes Hemld  Station-  BALLAS,  TEXA^ 



Berkeley  Is  Named 

By  Blue  in  Capital; 

To  Manage  WMAL 

Will  Assume  Duties  by  July; 
Net  to  Set  Up  Offices 
APPOINTMENT  of  Kenneth  H. 
Berkeley,  general  manager  of  WRC 
and  WMAL,  Washington,  as  joint 
general  manager  of  WMAL  and 
Washington  representative  of  the 
BLUE  Network,  was  disclosed 
last  week  by  Mark  Woods,  BLUE 
president  and  Samuel  H.  Kauff- 
man,  president  of  the  Evening  Star 
Broadcasting  Co.  and  assistant 
business  manager  of  the  newspaper. 

Mr.  Berkeley  will  not  formally 
take  over  his  new  duties  until  about 
July  1  when  WMAL  moves  out  of 
the  NBC  offices  in  the  Trans-Lux 
Bldg.  It  will  occupy  the  mezzanine 
floor,  displacing  RCA  Washington 
headquarters,  which  removes  to  the 
new  Commonwealth  Bldg.  on  16th 
and  K  Sts.,  across  the  street  from 
NAB  headquarters. 

Double  Duties 

As  Washington  representative 
for  the  BLUE,  Mr.  Berkeley  takes 
over  duties  heretofore  performed 
largely  by  Frank  M.  Russell,  NBC 
vice-president.  When  the  BLUE 
was  formally  separated  from  NBC 
last  February,  the  Washington 
operations  temporarily  were  per- 

mitted to  continue  on  a  dual  basis. 
Mr.  Berkeley  will  report  to  Mr. 
Woods  and  to  Edgar  Kobak,  BLUE 
executive  vice-president,  on  BLUE 
operations,  and  to  Mr.  Kauffman 
on  WMAL  operations.  Mr.  Russell, 
in  addition  to  his  NBC  duties, 
which  include  general  direction  of 
WRC,  also  will  handle  certain 
Washington  affairs  for  the  parent 
RCA,  as  in  the  past. 

It  was  also  announced  by  the 
Star  that  Ben  McKelway,  manag- 

ing editor,  has  been  named  to  the 
board  of  directors  of  its  radio  sub- 

sidiary to  succeed  the  late  Newbold 
Noyes. 

Selection  of  Mr.  Berkeley,  a 
charter  employe  of  NBC,  to  head 
WMAL  for  the  Star,  had  long  been 
rumored.  Coincident  with  the  sepa- 

ration of  Red  and  the  BLUE  early 
this  year,  WMAL  ended  its  operat- 

ing arrangement  with  NBC  and 
Mr.  Berkeley's  appointment  was  re- 

garded as  likely.  He  will  function 
in  two  entirely  separate  capacities, 
one  on  the  WMAL  payroll  for  the 
Star  corporation  and  the  other  as 
the  Washington  head  of  the  BLUE. 
Other  staff  appointments  on 

WMAL  have  not  yet  been  an- 
nounced. They  will  be,  however,  by 

the  time  the  station  occupies  its 
new  offices.  Present  NBC  studios  in 
the  Trans-Lux  Bldg.  will  be  di- 

vided between  the  two  stations.  The 
operations  will  be  separated  and 
entirely  autonomous,  it  was  stated. 
A  native  Washingtonian,  Mr. 

Berkeley  has  been  with  NBC  since 
its  formation  in  1926.  He  joined 
RCA  in  1923,  at  which  time  it 
owned  and  operated  WRC,  and  be- 

came its  assistant  manager.  When 
NBC  was  formed  and  took  over 

Penn  Buying 

PENN  TOBACCO  Co.,  Wilkes- 
Barre,  Pa.,  former  user  of  net- work time,  most  recently  Vox  Pop 
on  CBS,  has  been  testing  individual 
markets  for  Julep  cigarettes  and 
Willoughby  Taylor  Smoking  to- 

bacco for  the  last  few  months,  and 
is  now  using  16  markets  on  a  na- 

tionwide basis.  Programs  are  lim- 
ited to  news  and  sportscasts  and 

will  be  placed  in  a  new  market 
weekly  throughout  the  year.  On 
May  25  Penn  starts  in  New  York 
on  WABC  with  10-minute  news- 

casts by  Mark  Hawley  on  a  thrice- 
weekly  schedule.  Agency  is  H.  M. 
Kiesewetter,  New  York. 

KENNETH  H.  BERKELEY 

YOUTHBUILDERS  Inc.,  New  York, 
has  announced  that  its  annual  Forum 
Award  Rally  will  be  held  May  23  at 
New  York's  Town  Hall,  at  which  time 
members  of  the  group  will  announce 
winners  in  radio  and  other  classifica- 
tions. 

Ed  Codel  Appointed  as  General  Manager 

Of  Atlantic  Network;  Jaspert  to  WPAT 
leased.  This  building  also  houses 
WNEW. 

The  new  ACN  general  manager, 

not  yet  in  his  30's,  is  a  native  of Minnesota  and  a  gradute  of  the  U 
of  Minnesota.  He  started  in  radio 
as  an  office  boy  at  WMAQ,  Chi- 

cago, under  William  S.  Hedges, 
later  working  for  KNX,  Hollywood, 
under  Naylor  Rogers  and,  while  a 
student  at  the  University,  for 
KSTP,  St.  Paul.  Following  gradua- 

tion from  the  university  he  joined 
the  Hearst  Radio  staff,  being  as- 

signed to  WBAL,  Baltimore,  where 
he  served  successively  as  promotion 
manager  and  salesman.  In  1940  he 
joined  the  staff  of  Broadcasting 
as  Chicago  manager,  serving  there 
until  July  1941  when  he  took  over 
the  managership  of  WPAT. 
Mr.  Jaspert,  before  joining 

WTAG,  was  commercial  manager 
of  WFIL,  Philadelphia,  and  station 
manager  of  various  stations  in  the 
Westinghouse  group.  He  is  a  radio 
pioneer,  having  started  in  radio 
with  the  late  Dr.  Frank  Conrad 
when  he  inaugurated  KDKA,  Pitts- 

burgh, by  broadcasting  the  Hard- 
ing-Cox election  returns  Nov.  2, 

1920.  He  started  as  KDKA's  pro- 
gram manager  and  was  in  on  many 

of  radio's  "firsts"  such  as  the  first 
baseball  and  prizefight  broadcasts. 

Mr.  Jaspert 

APPOINTMENT  of  Edward  Codel, 
formerly  manager  of  WPAT,  Pat- 
erson,  N.  J.,  as  manager  of  the 
Atlantic    Coast    Network,  newly- 
formed  regional 
chain  which  will 

operate  from  Bos- 
ton to  Washing- 
ton [Broadcast- 
ing,   May  11], 

was  announced 
last  week  by 
Harold  A.  La- 
fount,  president 
of  the  American 
Broadcasting  Co., 
which  will  oper- 

ate the  network,  due  to  start  on 
June  15.  Succeeding  Mr.  Codel  at 
WPAT  will  be  George  Jaspert,  for- 

merly commercial  manager  of 
WTAG,  Worcester. 

Operational  plans,  according  to 
Mr.  Lafount,  as  well  as  the  com- 

plete lineup  of  stations,  will  not  be 
announced  until  Mr.  Codel  assumes 
his  new  duties  within  the  next  ten 
days.  He  revealed,  however,  that 
plans  for  an  extensive  schedule  of 
public  service  programs  as  well  as 
those  which  cooperate  with  various 
governmental  departments  in 
Washington  are  under  way.  These 
will  undoubtedly  be  fed  to  the  net- 

work by  its  Washington  outlet, 
which  is  expected  to  be  WWDC. 

Stations  on  the  chain  thus  far 
announced  include  WNEW,  New 
York,  which  will  act  as  the  key  out- 

let; WCOP,  Boston;  WNBC,  New 
Britain;  WELI,  New  Haven;  and 
WPEN,  Philadelphia.  In  addition 
to  the  Washington  outlet,  there  will 
also  be  one  in  Baltimore,  as  yet  un- 
selected. 

Headquarters  of  ACN  will  be  at 
501  Madison  Ave.,  New  York, 
where  the  entire  25th  floor  has  been 

operation  of  WRC,  Mr.  Berkeley 
continued  in  his  capacity  as  as- 

sistant manager.  He  has  been  man- 
ager of  the  station  since  1927,  and 

acted  in  a  dual  capacity  as  man- 
ager of  both  WRC  and  WMAL 

when  the  latter  was  acquired  under 
operating  lease  several  years  later. 

CARR  COMMENDED 

AT  SALES  SESSION 
A  RESOLUTION,  signed  by  all 

members  of  the  Sales  Managers' Committee  and  executive  commit- 
tee, extending  gratitude  and  thanks 

to  Eugene  Carr  for  his  work  dur- 
ing the  last  year  as  chairman  of 

the  NAB  committee,  was  presented 
to  the  broadcaster  last  Wednesday 
in  Cleveland  during  the  NAB  con- 

vention. Mr.  Carr  has  resigned 
from  WGAR  to  join  the  Ofl!ice  of 
Censorship  in  Washington  as  an 
assistant  to  J.  Harold  Ryan,  as- 

sistant director  in  charge  of  radio. 
Signing  the  petition  were  Die- 

trick  Dirks,  KTRI;  E.  Y.  Flani- 
gan,  WEPD;  J.  M.  Cutler  Jr., 
WSB ;  Arthur  Hays,  WABC ;  Linus 
Travers,  WAAB;  George  Frey, 
NBC;  Fred  Thrower  Jr.,  BLUE 
Network;  William  Malo,  WDRC; 
Charles  Phillips,  WFBL;  John  Sur- 
rick,  WFIL;  John  Field  Jr., 
WPTF;  William  Orr,  WBNS; 
James  Kyler,  WCLO;  Samm  Ben- nett, KMBC;  Tom  Gavin,  WEBC; 
Ellis  Atteberry,  KCKN;  Jack 
Kealser,  WOAI;  W.  E.  Wagstaff, 
KDYL;  Wilt  Gunzendorfer,  KSRO; 
Charles  Storke,  KTMS;  J.  A.  Mor- 

ton, KIRO. 
The  resolution  follows  in  full: 
Whereas,  the  Sales  Managers  Com- 

mittee of  the  NAB  has  functioned  dur- 
ing the  past  year  in  a  manner  reflect- ing credit  on  radio  advertising  as  an 

accepted  advertising  medium,  and 
Whereas,  the  ideas  and  actions 

sponsored  and  promoted  by  said  com- mittee have  contributed  materially  to 
the  earnings  of  the  various  stations 
who  have  interested  themselves  in  the 
work  of  this  department  of  the  NAB, 

Whereas,  the  energy,  tactfulness, 
experience  and  wisdom  of  the  chair- 

man of  this  committee  have  been  im- 
pelling forces  in  the  development  of 

this  department  of  the  NAB  to  its 
present  state  of  fruitfulness,  be  it therefore 

Resolved,  that  the  expressed  thanks 
of  this  committee  be  extended  to  Mr. 
Eugene  Carr  of  Cleveland,  O.,  for  his 
work  as  chairman,  with  the  belief  that 
such  is  also  an  expression  of  appreci- 

ation from  the  owners  and  managers 

who  comprise  the  association's  mem- 
bership. 

Omar's  List 
OMAR  Inc.,  Omaha  (Wonder 
flour),  has  renewed  its  weekly 
quarter-hour  transcribed  Musical Meditations  for  13  weeks  on  the 
12  stations  originally  scheduled 
[Broadcasting,  Aug.  18,  1941] 
WLS  WISN  KMA  WHO  WMT 
KRNT  WNAX  WOW  KOA  KGKY 
WJAG  KVRS.  MacFarland-Avey- 
ard  &  Co.,  Chicago,  is  the  agency. 

ATLANTIC  COAST  NETWORK'S  new  head  is  congratulated  by  his  chief 
as  affiliate  group  looks  on.  Left  to  right:  A.  N.  Armstrong  Jr.,  WCOP, 
Boston;  Edward  Codel,  newly-appointed  general  manager  of  the  Bulova- 
owned  network;  Harold  A.  Lafount,  president,  American  Broadcasting 
Co.,  operating  the  Bulova  stations;  George  Lasker,  WORL,  Boston; 
Arthur  Simon,  WPEN,  Philadelphia. 
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Frau  Holtz  receives  an  American  guest 

[in  spite  of  the  headsman's  axel] 

UNTIL  Hans  died  for  the  glory  of  the  Fuehrer,  some- 
where on  the  Russian  front  two  months  ago,  Frau 

Holtz  knew  very  little  of  America  .  .  .  and  what  little  she 
knew  was  wrong.  Herr  Goebbels  saw  to  that. 

But  when  her  last  son  went  the  way  of  his  two  brothers, 
there  were  some  things  she  had  to  know.  One  night  she 
turned  a  knob,  and  did  a  terrible  thing.  She  brought  an 
American  visitor  into  her  home,  and  listened.  She  turned 

down  his  voice  to  the  barest  whisper,  but  she  listened  all 
the  same.  And  there  came  to  light  within  her  a  dawning 

realization — a  bitter  sense  of  betrayal. 

•       •  • 

Tonight  in  Germany,  in  France,  in  Czechoslovakia,  a  thou- 
sand Frau  Holtzes  will  listen  to  the  verboten  voice  of 

RCA -NBC  International  Shortwave  Stations  WNBI  and 

WRCA  .  .  .  even  though  whip  and  bludgeon  and  axe  await 

them  in  the  dungeons  of  the  Gestapo,  if  they  are  discovered. 

Even  today,  perhaps,  they  are  not  quite  sure  what  to 
believe.  The  ways  of  truth  are  strange;  but  in  the  end  truth 

always  prevails.  And  truth  hurled  from  RCA  transmitters 
across  the  sea — the  truth  about  America,  the  truth  about 
the  world — that  truth  is  a  flood  no  tyranny  can  dam. 

•       •  • 

Of  all  the  uses  to  which  RCA  Radio  Equipment  has  been  put 

— in  this,  the  greatest  battle  between  freedom  and  tyranny 
that  the  world  has  ever  seen — we  are  not  least  proud  of 
this  use.  For  RCA  Equipment  today  is  not  only  helping 
to  overwhelm  the  physical  might  of  our  enemies  .......... 
in  war,  but  is  helping,  too,  to  prepare  the  minds  \  qijy  ̂  

of  the  world  for  a  just  and  lasting  peace  —  tell-  ;  U.S. WAR  I 
ing  Frau  Holtz  that  her  enemies  are  not  here,  *  BONDS  : 
but  at  home.  I........* 

Broadcast  Equipment 
RCA  MANUFACTURING  CO.,  INC.     CAMDEN,  N.  J. 



Present  Mass  Market  Biggest 

In  History,  Salesmen  Are  Told 

Flack  Advises  Them  to  Take  Advantage  of  It; 

WoKe  Tells  How  to  Use  Radio  Surveys 

STATION  sales  managers  were 
administered  a  mental  transfusion 
by  Gene  Flack,  sales  promotion 
director  of  Loose-Wiles  Biscuit 
Co.,  Long  Island  City,  at  a  stimu- 

lating session  on  Wartime  Radio 
Advertising  last  Tuesday  after- 

noon at  the  NAB  convention.  Dr. 
Harry  D.  Wolfe,  economist  of 
Kent  State  U  also  addressed  the 

group  on  "Selling  Through  Sur- 
veys". 

Colorful  Mr.  Flack,  pungently 
punctuating  his  remarks  with 
sound  effects  of  hand-in-mouth 
whistles,  chimes  and  a  booming 
voice,  exhorted  the  sales  group  "to 
get  in  there  and  pitch  instead  of 

scaring  hell  out  of  prospects". 
"You  can't  make  footprints  in 

the  sands  of  time  by  sitting  down," 
he  said.  "Private  payrolls  will reach  about  10  billion  dollars  this 
year,  farm  income  2%  billion.  Now 
is  the  time  to  take  advantage  of 
the  greatest  mass  market  in  the 
history. 

Let's  Go  To  Work 

"The  companies  that  are  on 
their  toes  are  making  readjust- 

ments to  take  care  of  this  market," 
Mr.  Flack  added  as  he  interjected 
pointed  humorous  anecdotes 
warmly  appreciated  by  200-odd 
present. 

"Some  companies  have  stopped 
singing  the  blues,  and  gone  to 
work.  Look  at  Van  Camp's.  Over- 

night, they  were  told  they  could 
pack  no  more  pork  and  beans  in 
tin  cans,  the  company's  largest 
seller.  What  did  they  do?  They 
went  out  and  bought  a  macaroni 
factory  in  Joliet,  111.,  and  started 
marketing  Tenderoni.  After  six 
months,  the  sales  of  Tenderoni  ex- 

ceeds by  $1,000,000  the  semi-an- 
nual sales  of  pork  and  beans  in 

the  greatest  year. 

"Lipton's  is  another  example. 
When  the  supply  lines  to  the  Far 
East  presented  transportation 

problems,  Lipton's  bought  the  Con- 
tinental Soup  Co.,  which  made  a 

dehydrated  soup  mix.  Today,  the 
company  is  180,000  cases  behind  in 
deliveries. 

"Hormel  was  forced  to  stop 
packing  a  number  of  its  products. 
However,  this  year  they  will  pack 
one  billion  cases  of  Spam.  The 
company  has  never  had  an  export 
market  but,  through  lend-lease, 
Spam  is  being  sampled  in  China, 
England,  Russia,  Ireland  and  other 
countries  all  over  the  world. 

Loose-Wiles  Promotes 

"Loose-Wiles  has  had  to  change 
formulas,  change  merchandising, 
change  packaging.  But  I  am 
happy  to  say  that  we  are  enjoying 
the  greatest  sales  this  year,  and 
that  we  are  backing  it  up  with 

the  largest  advertising  appropria- 
tion in  the  history  of  the  com- 

pany. 
"A  salesman  can  take  any  point 

of  view  he  wants  to,"  Mr.  Flack 
continued.  "He  can  go  around 
solving  all  kinds  of  weighty  world 
problems  about  which  he  knows 
nothing,  or  he  can  go  out  and  stick 
to  his  guns.  He  can  become  pes- 

simistic and  paralyze  himself  with 
fear  or  he  can  meet  the  challenge 
of  unprecedented  difficulties  with 
unprecedented  courage. 

Dr.  Wolfe's  Observations 

"According  to  the  American  In- 
stitute of  Food  Distributors,  100 

million  persons  are  today  enjoying 
40%  more  income  than  a  year  ago. 
America's  food  bill  alone  this  year 
will  be  about  20  billion  dollars. 
And  sales  managers  should  be 
habitually,  eternally,  consistently 
optimistic,  on  their  toes  to  take 
every  advantage  of  sales  opportu- 

nities." 
Dr.  Wolfe  told  the  group  that 

VICE-PRESIDENTIAL  wives  at 
the  convention  were  (left)  Mrs. 
Sidney  N.  Strotz,  wife  of  the  NBC 
Pacific  V.  p.;  Mrs.  Frank  M.  Russell, 
wife  of  NBC  Washington  v.  p. 
Standing  (1  to  r) :  Mr.  Russell; 
William  S.  Hedges,  NBC  stations 
V.  p.;  Mr.  Strotz. 

radio  understates  its  circulation 
through  coincidental  surveys  that 
do  not  sample  a  representative 
cross  section  of  the  audience.  The 
time  will  undoubtedly  come  when 
radio,  he  said,  will  have  an  organi- 

zation similar  to  the  Audit  Bureau 
of  Circulations. 

"It  is  an  established  fact  that 
listeners  buy  more  advertised 

products  than  non-listeners,"  Dr. 
Wolfe  stated.  "Therefore,  the  sta- 

tion has  to  prove  listenership,  and 

this  cannot  be  done  by  telephone 

surveys.  There  is  an  ever-increas- 
ing radio  audience,  and  radio  has 

proven  itself  to  be  a  point  of  sales 
medium.  It  has  an  immediate  sales 
appeal — it  calls  for  action,  and 
gets  action.  Retailers  demand  a 
point  of  sale  medium,  and  retailers 
can  make  surveys  for  your  station 
on  the  sale  of  merchandise  adver- 

tised on  your  station." Dr.  Wolfe  pointed  out  that  a 
survey  made  by  him  a  year  ago 
showed  that  of  the  persons  who 
were  influenced  in  their  buying  by 
advertising,  64.6%  said  they  were 
influenced  by  radio,  24.9%  by  mag- 

azines, and  10.5%  by  newspapers. 
"However,"  he  added,  "there  is 

no  adequate  quantitative  measure- 
ment of  the  sales  impact  of  radio 

advertising.  People  buy,  but  they 
don't  know  why  they  buy,  and  it 
is  impossible  to  isolate  the  one  fac- 

tor that  causes  a  woman  to  buy 
one  product  instead  of  another. 
On  the  other  hand,  the  qualitative 
factor — purchases — can  be  accur- 

ately measured." Dr.  Wolfe,  urging  caution  in  the 
use  of  surveys,  said  that  when 
properly  interpreted,  they  are  an 
essential  and  integral  part  of 

every  sales  organization.  But  mis- 
interpreted, surveys  can  damage 

by  claiming  more  than  indicated, 

he  said. 

War  Has  Little  Effect  on  Spot  Activity 

Billings  Up  but  Future 
Is    Uncertain,  NAB 

Clinic  Reveals 

ANSWERS  to  pertinent  radio  sales 
problems  and  personal  business 
forecasts  highlighted  the  national 

representatives'  panel  of  the  NAB 
Department  of  Broadcast  Adver- 

tising May  13,  with  Joseph  Weed, 
president  of  Weed  &  Co.;  John 
Blair,  president  John  Blair  &  Co.; 
H.  Preston  Peters,  president  of 
Free  &  Peters,  and  Edward  Petry, 
president  of  Edward  Petry  &  Co., 
performing  in  an  informal  question 
and  answer  session  titled  "Infor- 

mation Please  on  Spot  Radio". 
The  war's  influence  on  spot  radio, 

new  lines  of  potential  revenue,  the 
trend  of  types  of  spot  business, 
package  prices  and  other  allied  spot 

problems  were  introduced  on  behalf 
of  the  broadcasters  by  John  Outler, 
WSB,  Atlanta,  of  the  NAB  Sales 
Managers  Committee,  and  briefly 
discussed  by  the  station  represen- 

tative executives. 

Questions  and  Answers 

Humorous  prizes  were  good- 
naturedly  presented  to  the  repre- 

sentatives for  their  discussions, 
with  Mr.  Blair  receiving  a  genu- 

ine "smuggled-in  Peruvian  back- 
scratcher" to  use  on  hard-to- 

handle  agency  people.  Mr.  Petry 
received  a  can  of  imported  high- 
viscosity  oil  for  his  organization 
to  keep  the  tones  of  sales  solicita- 

tions on  the  usual  high  standard. 
Mr.  Peters  was  given  a  24-karat 

gold  English  door-knocker,  to  knock 
down  the  doors  of  timebuyers  who 
have  100-word  announcements.  Mr. 

NEW  ORLEANS  GOES  ALL  OUT  in  its  bid  for  the  1943  convention, 
staging  one  of  the  most  colorful  parties  at  the  convention.  Standing  (1 
to  r):  Sam  Fowlkes,  Now  Orleans  Chamber  of  Commerce;  James  Gordon, 
WNOE;  Mrs.  P.  K.  Ewing,  WDSU;  Harold  Wheelahan,  WSMB;  Mrs. 
Wheelahan;  P  K.  Ewing;  Larry  Baird  WWL.  Girls  in  crinoline  are  (1  to 
r) :  Jane  Tallman,  Dorothy  Hart,  Dana  Duray,  Marilyn  Lr.dd. 

Weed  was  given  a  nylon  bristle 
brush  to  enable  him  to  give  the 
brush-off  to  station  managers  who 
want  to  know  what  is  being  done 
for  them. 

The  following  is  a  line-up  of  the 
questions  submitted  by  station 
managers  and  the  answers  given  by 
the  station  representatives: 

Q — What  effect  has  war  had  on 
national  spot  business? 

A — To  date  there  has  been  prac- 
tically no  effect,  with  spot  billings 

approximately  20%  ahead  of  the 
similar  period  of  four  months  last 
year.  As  far  as  the  fall  is  con- 

cerned, the  percentage  of  increase 
is  conjectural. 

Q — What  are  the  representatives 
doing  to  solicit  new  business  to  re- 

place war  casualties  in  national 

spot? A — The  national  fleld  is  being 
explored  and  solicited,  particularly 
that  segment  of  advertiser  who  is 
not  radio-minded  but  who  has 
products  that  have  been  dormant 
as  far  as  the  radio  field  is  con- 

cerned. One  example  is  Sen-Sen, 
of  the  American  Chicle  Co.  It  is 

hoped  that  those  national  adver- tisers will  start  promoting  those 
products  that  have  been  shelved 
with  reference  to  promotion  these 
last  few  years. 

Freezing  of  Prices 

Q — What  effect  will  the  freezing 
of  commodity  prices  have  on  spot 
business? 

A — It  is  generally  thought  that 
spot  business  will  not  be  curtailed 

(Continued  on  page  hU) 
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JANUARY  1941  ...  66  STATIONS  .  MAY  1942  .  .  .  170  STATIONS 

(READING  TIME:  I  minute,  20  seconds) 

Zhis  is  the 

Keystone  Broadcasting  System 

*  Many  major  wired  network  stations  are  beyond  the  reach  of  numerous  areas  in  the 

United  States.  ( See  FCC  report  on  chain  broadcasting  in  Keystone's  Brochure. ) 

*  170  afifihated  stations  on  the  Keystone  transcribed  network  reach  these  areas  at 
lowest  per  capita  cost  in  radio  history. 

*  KBS  reaches  small-town  and  rural  consumers  who  now  buy-at-home  because  of 

war-time  driving  and  delivery  restrictions. 

*  Programs  now-on-the-air  may  be  put  on  Keystone  network,  as  is.  (Large  advertisers  are 
now  doing  that. ) 

*  In  nearly  all  instances  the  KBS  station  is  the  only  station  in  town. 

*  For  the  first  time,  a  network  operation  has  intensively  penetrated  the  secondary  markets 
of  America. 

*  Population  of  this  market  area — 59,922,058.  Radio  Homes — 12,333,497.  Drug 

Stores — 21,041.    Food  Stores — 162,621.    (See  Keystone  Brochure  for  other  groupings.) 

*  Cost  of  reaching  potential  Keystone  market,  7  cents  per  thousand  radio  homes — the  low- 
est cost  in  radio  history. 

*  One  contact,  one  package,  one  contract — enables  the  agency  to  service  and  handle  this 
broadcasting,  in  the  place  of  170  separate  negotiations  and  170  daily  or  weekly  dealings 

and  shipments. 

*  Above  is  but  a  quick  digest  for  executives.  (Ask  Keystone  for  outline  of  history,  pur- 
pose, methods,  statistics  and  84  sustaining  programs  furnished  per  week  without  charge  to 

KBS  affiliates). 

*  Ask  moire  questions,  if  you  have  any.  Address  Keystone  Broadcasting  System, 

ifth  Avenge,  e^iew  York  City,  LOngacre  3-2221    •    134  North  LaSalle  Street, 

licago,  STAte  4590  •  6331  Hollywood  Boulevard,  Hollywood,  HEmpstead  0460. 

WRITE    TO    KEYSTONE    FOR    NEW    ALL-COUNTY    COVERAGE  MAP 
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CBS  JOINED  WITH  IT&T  in  expanding  this  plant  at 
Brentwood,  Long  Island,  for  joint  operation  of  Mackay 
Radio  &  Telegraph's  point-to-point  transmitter  and the  new  international  shortwave  stations  of  CBS 
(WCRC,  WCBX  and  WCDA)  which  feed  the  "Net- 

work of  the  Americas."  Federal  Telegraph  Co.,  an 
IT&T  subsidiary,  built  the  two  50  kw.  and  the  one  10 

kw.  shortwave  broadcast  transmitters  for  CBS,  and 
Mackay  designed  and  installed  the  antennas  and  ex- 

tension of  the  building.  Nearby  are  two  220-foot  steel 
towers  with  auxiliary  wooden  poles  which  support  the 
CBS  6  mc.  antennas  which  use  50  kw.  and  which  are 
used  simultaneously  for  Mackay  circuits.  The  plant 
is  one  of  the  most  complete  and  modern  known. 

CBS  to  Dedicate  New  Latin  Network 

Welles,  Other  Notables 
Will  Be  Heard  on 

First  Program 
WITH  a  full  hour  dedicatory  pro- 

gram featuring  Undersecretary  of 
State  Sumner  Welles,  President 
Anastasio  Somoza  of  Nicaragua 
and  other  Latin  American  states- 

men, as  well  as  stars  of  opera, 
stage,  screen  and  radio,  CBS  on 
May  19  will  dedicate  its  new  Latin 
American  network,  Cadena  de  las 
Americas. 
Program,  broadcast  on  the  full  do- 

mestic CBS  network  and  on  the  76 
stations  in  the  Latin  American 
chain,  will  inaugurate  a  full  pro- 

gram service  to  these  stations  and 
their  listeners  south  of  the  Rio 
Grande. 

The  service  of  seven  hours  a  day 
of  news  and  entertainment,  is  to  be 
short-waved  from  three  CBS  inter- 

national transmitters  in  New  York 
to  the  affiliate  stations  in  20  re- 

publics of  Central  and  South  Amer- 
ica for  rebroadcasting  locally. 

'Two- Way'  Street 
Conceived  by  William  S.  Paley, 

CBS  president,  as  a  "two-way 
street"  of  radio  for  interchange  of 
information  between  American  na- 

tions, the  new  network  "was  cre- 
ated on  the  very  simple  philosophy 

that  strangers  become  friends  only 
through  the  exchange  of  intelli- 

gence," Mr.  Paley  stated.  "Conti- 
nental solidarity,"  he  said,  "must 

be  built  on  a  foundation  of  under- 
standing and  genuine  friendship. 

It  is  impossible  for  strangers  to  be 
friends ;  to  be  good  neighbors  means 
to  be  friendly  neighbors." 

With  this  idea  taking  shape  in 
his  mind,  Mr.  Paley  in  the  fall  of 
1940  made  a  seven -week  air  tour  of 
Latin  American  countries,  talking 
to  broadcasters  and  Government  of- 

ficials whom  he  found  willing  to  co- 
operate. On  his  return  to  New 

York,  he  announced  his  trip  had 
demonstrated  the  inadequacy  of 
shortwave  broadcasting  alone  to 
take  North  American  programs  to 
Latin-American  audiences,  since 
people  there,  as  here,  prefer  to  lis- 

ten to  their  local  stations. 

Work  was  immediately  begun  on 
the  erection  of  three  new  shortwave 
transmitters  near  Brentwood,  Long 
Island;  WCBX  and  WCRC,  each 
operating  with  50  kw.  power,  and 
WCDA,  with  10  kw.,  which  were 
completed  early  this  year  at  a  cost 
of  more  than  $500,000. 

While  this  work  was  in  progress, 
Guy  C.  Hutcheson,  CBS  engineer, 
traveled  for  five  months,  nearly  25,- 
000  miles,  to  visit  each  of  the  76 
CBS  Latin-American  affiliates,  to 
consult  with  their  technicians. 

Meanwhile,  Edmund  Chester, 
who  had  resigned  as  head  of  the 
Latin-American  division  of  AP  to 
become  CBS  director  of  shortwave 
broadcasts  and  Latin-American  af- 

fairs, was  building  up  a  staff  of 
announcers,  newsmen  and  artists 
with  experience  in  reaching  the 
Latin-American  public. 

Dr.  Antonio  C.  Gonzalez,  former 
United  States  Minister  to  Panama, 
Ecuador  and  Venezuela,  was  ap- 

pointed assistant  director  of  Latin- 
American  relations.  Robert  Un- 
anue,  formerly  an  editor  of  La 
Nacion,  Argentine  newspaper,  be- 

came CBS  Latin- American  news 
editor. 

Talent  Roundup 

Program  chief  of  the  "network 
of  the  Americas"  is  William  H. 
Fineshriber  Jr.,  former  music  direc- 

tor for  CBS'  domestic  network, 
who  is  attempting  to  provide  a  var- 

ied program  schedule  slanted  to  the 
Latin-American  taste.  With  Terig 
Tucci,  Argentina  composer  and  con- 

ductor, now  music  chief  of  the  new 
network,  Mr.  Fineshriber  has  as- 

sembled a  staff  of  entertainers  in- 
cluding Jose  Crespo,  former  dra- 

matic star  of  Spanish  language 
movies;  Juan  Arvizu,  Mexican 
tenor,  whose  recordings  top  the 
best  selling  record  list  in  Latin- 
America;  Olga  Coelho,  Brazilian 
folk  singer  and  one  of  the  most 
successful  artists  in  Latin-America, 
and  other  headliners  of  Central  and 
South  America. 

True  to  Mr.  Paley's  ideal,  a  half- 
hour  program.  Calling  Pan  Amer- 

ica, is  broadcast  each  Saturday  on 
the  CBS  domestic  network,  bring- 

ing to  United  States  listeners  pro- 

grams of  Latin-American  music 
and  culture,  originating  in  a  dif- 

ferent city  each  week  and  produced 
and  broadcast  from  one  of  the  CBS 
Latin-American  stations.  In  addi- 

tion to  this  regular  series,  many 
special  programs  from  the  Central 
and  South  American  outlets  are 
picked  up  and  brought  to  the  United 
States  for  re-broadcast. 

Only  requirement  set  by  CBS  for 
its  Latin-American  stations  is  that 
they  carry  a  minimum  of  20  hours 
a  week  of  the  programs  shortwaved 
to  them.  For  the  present,  programs 
on  the  new  network  are  sustaining 
only.  When  conditions  permit,  how- 

ever, it  is  anticipated  that  United 
States  advertisers  will  use  the  net- 

work for  export  advertising. 

To   Continental  Solidarity 

"The  prime  purpose  of  our  Net- 
work of  the  Americas  is  to  contrib- 

ute to  continental  solidarity,"  Mr. 
Chester  stated,  "and  we  believe  that 
commercial  programs  have  definite 
value  toward  this  end,  even  with- 

out considering  their  financial 
phase.  The  system  of  commercial 
plus  sustaining  program  service 
was  the  way  network  broadcasting 
was  built  up  in  the  United  States 
and  we  think  it  will  work  just  as 
well  in  Latin-America. 

"There  are  no  commercial  pro- 
grams on  the  Axis  shortwave 

radio,"  he  continued,  "and  Latin- 
American  listeners  have  long  rea- 

lized that  this  activity  must  be  fi- 
nanced by  the  Axis  governments 

and  is  therefore  primarily  a  propa- 
ganda operation. 

"We  are  proceeding  mindful  of 
the  fact  that  lack  of  shipping  facil- 

ities and  other  obstacles  created  by 
the  war  have  curtailed  both  means 
and  markets.  Therefore,  this  oper- 

ation does  not  open  on  the  ground 
that  it  must  have  a  commercial 
angle,  but  we  expect  that  will  prove 
a  natural  development  later  on." 

Program  Arranged 
For  AFA  Meeting 

Beck,  Barton,  McClintock  Are 

Among  Speakers  Scheduled 
PLANS  are  advancing  for  the 
38th  annual  convention  and  adver- 

tising exposition  of  the  Advertis- 
ing Federation  of  America,  to  be 

held  June  21-24  at  the  Hotel  Com- 
modore, New  York,  with  the  an- 

nouncement of  several  speakers  to 
be  heard  at  the  general  sessions. 
Thomas  H.  Beck,  president  of 

Crowell-Collier  Publishing  Co., 
New  York,  will  speak  at  the  open- 

ing general  session,  Monday,  June 
22,  following  Bruce  Barton,  presi- 

dent of  BBDO,  New  York,  who  will 
deliver  the  convention  keynote 
speech.  Mr.  Barton  is  chairman  of 
the  program  committee. 

Retailer  Problems 

Speaking  at  a  quiz  panel  on 
"How  We  Are  Solving  Our  Own 
Advertising  and  Selling  Problems 
in  Wartime"  at  the  general  ses- 

sion, June  24,  will  be  Dr.  Miller 
McClintock,  director  of  the  Adver- 

tising Council.  Also  participating 
in  this  discussion  will  be  a  well- 
known  retailer,  manufacturer,  Ad- 

vertising Club  official  and  repre- 
sentative of  advertising  media. 

Carroll  B.  Larrabee,  president, 

Printer's  Ink,  will  serve  as  chair- 
man of  a  clinic  on  packaging  prob- lems. 

Sessions  will  be  held  on  direct 
advertising,  outdoor  advertising, 
radio,  house  organs,  premium  ad- 

vertising, marketing  and  merchan- 
dising, packaging,  public  utilities 

advertising  and  activities  of  the 
Advertising  Club. 

An  innovation  at  this  year's  con- 
vention will  be  a  Club  President's 

Dinner  Tuesday,  June  23,  with 
presidents  of  advertising  clubs  and 
of  national  groups  affiliated  with 
the  Federation  as  guests  of  the 
Federation.  Others  are  invited. 

Yeast  Fall  Spots 

NORTHWESTERN  YEAST  Co., 
Chicago  (Maca  yeast),  has  revised the  schedule  of  stations  carrying 
Songs  of  a  Dreamer,  transcribed 
quarter-hour  [Broadcasting,  Oct. 
13].  Program  has  been  renewed  for 
35  weeks  on  the  following  stations 
and  will  be  broadcast  twice-weekly 
for  20  weeks  and  thrice-weekly  be- 

ginning Sept.  14  for  15  weeks: WJR  WIBA  WMVD  WCCO  WMT 
KWTO  WNAX  KMMJ  KFEQ 
WIBW  KHQ  KOMO  WFAA  WKY 

KOIN.  Agency  is  MacFarland-Ave- yard  &  Co.,  Chicago. 

PUBLIC  SCHOOL  teachers  will  study 
problems  of  radio  production,  writinj;, 
acting  and  the  business  and  technical 
sides  of  radio  in  the  Chicago  Council 
Radio  Workshop,  June  29  to  Aug.  7. 

Express  Series 
AMERICAN  EXPRESS  Co.,  New 
York,  is  conducting  a  spot  an- 

nouncement campaign  on  WBNX, 
Brooklyn,  WWRL  and  WEVD, 
New  York,  urging  American  list- eners who  have  relatives  in  Great 
Britain  and  Eire  to  send  money 
orders  by  American  Express  drafts 
for  guaranteed  delivery.  Spots  are 
placed  on  Irish  programs  on  those 
stations  at  varying  times  per  week. 
Agency  is  Caples  Co.,  New  York. 
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Standard  Conditions  Governing  Contracts  for  Spot  Broadcasting 

Adopted  1942,  by  American  Association  of  Advertising  Agencies  and  National  Association  of  Broadcasters 

APPROVAL  of  a  new  standard  order  form  governing  contracts  for  spot 
broadcasting  was  voted  last  week  by  the  NAB  board  of  directors  upon 
recommendation  of  its  Sales  Managers  Committee.  Drafted  largely  at 
the  instigation  of  the  American  Assn.  of  Advertising  Agencies,  whose 
board  of  directors  approved  the  form  10  days  earlier,  the  revision  repre- 

sents the  first  rewriting  of  the  contract  form  since  1933.  There  are  two 
forms — one  for  agencies  and  one  for  advertisers  where  there  is  no 
agency.  The  only  difference  between  them  is  the  elimination  of  commis- 

sion where  dealing  direct  with  advertiser. 
A.  K.  Spencer,  of  J.  Walter  Thompson  Inc.,  was  chairman  of  the 

AAAA  radio  committee  which  participated  in  the  drafting  of  the  con- 
tract form.  Other  members  of  the  committee  were  Leonard  Bush,  Comp- 

ton  Advertising,  New  York,  who,  along  with  Mr.  Spencer  represented 
AAAA  agencies,  and  M.  J.  Kleinfeld  and  Franklin  Bruck,  who  repre- 

sented non-AAAA  agencies. 
Members  of  the  broadcasting  industry  committee  were  Gene  Carr, 

WGAR,  Cleveland,  chairman  of  the  NAB  Sales  Managers  Committee, 
and  Robert  E.  Dunville,  WLW,  Cincinnati,  representing  NAB  stations, 
and  Herbert  L.  Pettey,  WHN,  New  York,  for  non-NAB  stations.  Here- 

with is  the  full  text  of  the  "standard  conditions  governing  contracts  for 
spot  broadcasting"  as  approved  by  the  two  boards. 

1.  Payment 

(a)  The  agreiicy  agrees  to  pay.  and 
the  broadcasting  station  agrees  to  hold 
the  agency  solely  liable  for  payment, 
for  the  broadcasting  covered  by  this 
contract  unless  expressly  otherwise 
agreed  in  writing. 

(b)  The  agency  personally  agrees  to 
pay  for  broadcasting  covered  by  this 
contract,  at  the  office  of  the  broad- 

casting station  or  of  its  authorized 
representative,  on  or  before  the  last 
day  of  the  month  following  that  in 
which  the  broadcasting  is  done  unless 
otherwise  stipulated  on  the  face  of  this 
contract ;  or,  when  cash  discount  is 
deducted  but  payment  date  not  speci- 

fied on  the  face  of  the  contract,  on 
the  fifteenth  of  the  month  following. 

(c)  In  all  cases  date  of  payment  is 
material  and  unless  otherwise  stipu- 

lated the  postmark  date  on  the  en- 
velope properly  addressed  to  the  broad- 

casting station  or  to  its  representative 
shall  be  considered  the  date  when  pay- ment was  made. 

(d)  Station's  invoices  for  broad- casting covered  by  this  contract  shall 
be  in  accordance  with  the  station's log  and  shall  so  state  on  each  such 
invoice. 

(e)  Invoices  should  be  rendered  not 
less  than  monthly. 

(f)  Affidavits  of  performance  shall 
be  furnished  by  station  on  request  of 
agency. 

(g)  The  station  reserves  the  right 
to  cancel  the  contract  at  any  time 
upon  default  by  the  agency  in  the 
payment  of  bills,  or  other  breach,  or 
in  the  event  of  any  material  violation 
on  the  part  of  the  agency  of  any  of 
the  conditions  herein  named  ;  and  upon 
such  cancellation  all  broadcasting  done 
hereunder  and  unpaid  shall  become 
immediately  due  and  payable.  In  case 
of  delinquency  in  payments  or  im- 

paired credit  the  station  shall  have 
the  right  to  change  the  requirements 
as  to  terms  of  payment  for  further 
broadcasting  under  this  contract  as  it 
may  see  fit. 

2.    Termination  and  Renewal 

(a)  This  contract  may  be  termi- 
nated by  either  party  by  giving  the 

other  fourteen  (14)  days'  prior  writ- 
ten notice  ;  provided  that  no  such  no- 
tice shall  be  effective  until  fourteen 

<14)  days  after  start  of  broadcast 
service  hereunder.  If  agency  .so  termi- 

nates this  contract  it  will  pay  station 
according  to  station's  rate  card  on which  this  contract  is  based  for  the 
lesser  number  of  periods,  for  all  ser- 

vices previou.sly  rendered  by  station.  If 
station  so  terminates  this  contract, 
agency  will  then  either  agree  with  sta- 

tion on  a  satisfactory  substitute  day 
or  time  for  continuance  of  broadcasts 
covered  by  this  contract  at  the  card 
rates  on  which  this  contract  is  based 
for  such  substitute  time.  or.  if  no 
such  agreement  can  be  reached  agency 
will  pay  station  according  to  the  rates 
specified  herein,  for  all  services  pre- 

viously rendered  by  station  ;  that  is, 
the  agency  shall  have  the  benefit  of 
the  same  discounts  which  the  agency 
would  have  earned  had  it  been  allowed 
to  complete  the  contract.  In  the  event 
of  termination  hereunder  neither  party 
shall  be  liable  to  the  other  party  other- 

wise than  as  specifier!  in  this  para- 
graph, and  in  paragraph  6  hereof. 

(h)  The  broadcast  time  (or  times) 
covered  by  the  contract  may  be  re- 

newed by  the  agency  by  giving  station 
two  (2)  weeks'  written  notice  jirior to  the  expiration  of  the  contract  or 
any  extension  thereof. 

3.    Inability  To  Broadcast 

(a)  Should  the  station,  due  to  pub- 
lic emergency  or  necessit.v.  legal  re- 

strictions, Act  of  God.  or  for  any 
other  reason  beyond  the  control  of  the 
station,  be  unable  to  broadcast  one  or 

a  part  of  any  one  of  the  agency's  pro- grams at  the  time  specified,  the  station 
shall  not  be  liable  to  agency  except 
to  the  extent  of  allowing  in  such 
case  either  (1)  a  pro  rata  reduction 
in  the  time  charges  hereunder,  or  (2) 
if  an  interruption  occurs  during  the 
commercial  announcement  portion  of 
any  broadcast  a  credit  to  agency  in 
the  same  proportion  to  the  total  sta- 

tion time  charge  which  the  omitted 
commercial  portion  bears  to  the  total 
commercial  portion  of  the  broadcast, 
it  being  mutually  agreed  that  station 
shall  credit  agency  on  whichever  basis 
is  more  favorable  to  agenc.y.  In  the 
event  of  such  omission  station  will 
upon  agency's  request  make  a  suitable courtesy  announcement  as  to  such 
omission.  Such  omission  or  interrup- tion shall  not  affect  rates  of  discount : 
that  is,  the  agency  shall  have  the  bene- fit of  the  same  discounts  which  the 
agenc.v  would  have  earned  had  it  been 
allowed  to  complete  the  contract.  If 
the  interruption  equals  or  exceeds  .50% 
of  the  total  program  time  the  station 
shall  defray  a  pro  rata  share  of  the 
live  talent  costs,  unless  the  interrup- 

tion is  due  to  an  Act  of  God,  public 
emergency  or  legal  restriction. 
4.    Substitution  of  Programs  of 

Public  Importance 

(a)  The  station  shall  have  the  right 
to  cancel  any  broadcast  covered  by  this 
contract  in  order  to  broadcast  a  sus- 

taining program  which  it  deems  to  be 
of  public  importance.  In  such  case,  the 
station  will  notify  the  agency  in  ad- 

vance, if  possible,  but  in  any  case 
immediately  after  such  broadcast,  that 
agency's  program  has  been  cancelled. (b)  The  station,  provided  it  has 
first  secured  the  approval  of  agency 
as  far  in  advance  as  possible,  may 
also  cancel  any  broadcast  covered  by 
this  contract  and  substitute  a  commer- 

cial broadcast  of  public  importance. 
Cc)  In  the  case  of  a  cancelled  pro- 

gram, whether  for  the  substitution  of 
a  sustainiuEr  prosrnm  or  a  commerrial 
program,  the  agency  and  the  station 
will  agree  on  a  sntisfactorv  substitutp 
day  or  time  for  the  broadcast,  or,  if 
no  such  agreement  can  be  reached,  the 
broarlcast  will  be  considered  as  can- 

celled without  affecting  the  rates,  dis- 
counts or  rights  shown  on  this  con- 

tract, except  that  agency  shall  not  be 
required  to  pay  for  the  cancelled  pro- 

gram. fd)  In  the  event  of  such  cnncelln- 
tion  or  postponement,  the  station  will 
make,  if  approved  by  the  agency,  a 
suitalde  courtesy  annoiineonK'nt  as  to 
the  reason  for  cancellation  or  post- 

ponement and  as  to  nny  sulistituted 
time  agreed  upon,  and  thf  station  shall 
reimburse  the  agency  any  non-cancel- lable cost  of  live  talent. 

SWITCH  is  ready  at  WLAC,  Nash- 
ville, to  turn  on  new  50,000  watts 

setup.  F.  D.  Binns,  chief  engineer, 
is  seen  making  the  final  check  on 
the  equipment,  ready  to  go  into 
action  in  the  near  future. 

5.  Rates 

(a)  It  is  agreed  that  the  rate  named 
in  this  contract  is  the  lowest  rate 
made  by  the  station  for  like  services 
and  that  if  at  any  time  during  the 
life  of  this  contract  the  station  makes 
a  lower  rate  for  the  same  services, 
this  contract  shall  be  completed  at 
such  lower  rate  from  that  date. 

(b)  All  rates  shall  be  published. 
There  shall  be  no  secret  rates,  rebates 
or  agreements  affecting  rates.  All  rates 
shall  be  furnished  agencies  if  re- 

quested. (c)  If  this  contract  is  continued 
beyond  the  time  specified  herein,  the 
additional  broadcasts  shall  be  consid- 

ered part  of  this  contract,  and  the 
same  rate  shall  apply  until  any  lower 
rate  prevailing  at  the  time  this  con- 
ti-act  is  made  shall  have  been  earned ; 
and  then  such  lower  rate  shall  apply 
to  the  whole  contract.  This  provision 
shall  not.  however,  cover  a  service 
rendered  by  station  later  than  one 
year  from  the  date  of  the  first  broad- cast. 

(d)  In  the  event  of  revision  of  sta- 
tion rates  or  discounts,  this  contract 

may  be  extended  at  the  rates  and  dis- 
counts herein  shown  without  iienalty 

of  short  rate  or  discounts  on  previous 
broadcasts  hereunder,  for  a  period  of 
not  more  than  fifty-two  (.52)  weeks 
from  the  effective  date  of  such  re- 

vision ;  provided,  however,  that  such 
extension  is  executed  not  later  than 
.thirty  (30)  days  after  the  effective 
date  of  such  revision. 

(e)  In  the  event  agency  contracts 
with  station  for  additional  time  for  the 

.advertiser  hereunder  the  rates  and  dis- 
counts shown  on  the  rate  card  on 

which  this  contract  is  based  shall  apply 
to  such  additional  time  for  a  period  of 
fifty-two  (.52)  weeks  from  the  effective 
date  of  any  revision  of  rates  or  dis- counts. 

(f)  All  broadcasts  placed  with  sta- tion for  the  advertiser  within  one  year 
from  the  date  of  the  first  broadcast 
hereunder  shall  be  combined  for  the 
purpose  of  calculating  the  total  amount 
of  frequency  discounts  earned,  pro- 

vided, however,  that  announcements 
cannot  be  so  combined  with  five  (5) 
minute  or  longer  programs.  , 

6.  Programs 

(a)  The  contract  for  station  time 
includes  the  services  of  the  technical 
staff  and  of  a  regular  staff  announcer. 
Other  talent  and  service  charges,  if 
any,  are  covered  in  this  contract  and 
such  charges  are  subject  to  change 
b.y  the  agency  with  the  consent  of 
the  station. 

(b)  Should  the  station  fail  to  re- ceive program  material  seven  days  in 
advance  of  the  broadcast  it  shall  so 
notify  the  agency.  Subsequent  to  this 
notification,  if  the  station  f^ils  to  re- 

ceive the  program  material  in  time 
for  the  broadcast,  if  the  programs  are 
transcriptions,  the  station  shall,  fol- 

lowing first  broadcast,  repeat  a  previ- 
ous program  unless  otherwise  in- structed, or  unless  program  is  one  of  I 

a  series,  in  which  case  the  station 
shall  have  the  right  to  announce  the 
name,  address  and  business  classifica- tion of  the  advertiser,  produce  a 
creditable  program  and  make  regular 
charge  for  station  time  and  reasonable 
talent  charge  to  the  agency.  If  the 
programs  are  produced  locally  it  shall, 
following  first  broadcast,  repeat  the 
commercial  announcement  of  the  pre- 

ceding broadcast,  using  the  agreed  tal- ent unit. 

(c)  Except  as  otherwise  hereinafter expressly  provided  the  agency  will  save 
the  station  harmless  against  all  lia- 

bility for  libel,  slander,  illegal  com- 
petition or  trade  practice,  infringement 

of  trade  marks,  trade  names  or  pro- 
gram titles,  violation  of  rights  of  pri- vacy and  infringement  of  copyrights 

and  proprietory  rights,  resulting  from 
the  broadcasting  of  the  programs  here- 

in provided  for  in  the  form  furnished 
by  the  agency.  The  station  agrees, 
however,  to  save  the  agency  and  ad- 

vertiser harmless  against  all  such  lia- 
bility where  the  programs  are  pre- pared and  produced  both  as  to  artists  j 

and  program  content  by  the  station  , 
excepting  only  such  liability  as  may  , 
result  from  the  broadcasting  of  the 
commercial  credits  and  other  material 
as  furnished  by  the  agency.  Station  I 
will  save  agency  and  advertiser  harm-  i 
less  against  all  such  libility  with  re-  1 
spect  to  music  on  station-built  pro-  i  I grams.  Station  will  save  agency  and  | 
advertiser  harmless  against  all  such  , 
liability   with   respect   to    music   on  (  j 
agency-built  programs  provided  such  .  , music  has  been  cleared  and  approved 
for  broadcasting  by  a  licensor  desig- nated  by  station.  Agency  will  save 
station  harmless  against  all  such  lia- 
bility  with  respect  to  music  on  agency- 
built  programs  if  such  music  has  not  1 
been  cleared  and  approved  for  broad-  ( casting  by  a  licensor  designated  by  i station.  .  ,  ( 

(d)  Notwithstanding  the  indemni-  (  ) tor  (party  hereto  on  whom  duty  of  j  j 
defense  is  imposed)  shall  have  assumed  [  j 
the  defense  of  any  litigation  hereunder, 
the  indemnitee,  upon  relieving  the^  in-  ' 
demnitor  in  writing  of  its  obligations  ' 
hereunder  with  respect  to  such  litiga-  f tion,  shall  have  the  right,  if  it  shall  j  s 
so  elect,  thereafter  to  conduct  the  f 
same  at  its  expense  by  its  own  counsel.  |  | 
It  is  understood,  however,  that  by  i  : 
common  consent,  the  litigation  and  the  ] 
responsibility   of   the   parties  hereto 
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may  be  handled  in  some  other  way. 
The  indemnitor  upon  request  shall 
keep  the  indemnitee  fully  advised  with 
respect  thereto  and  confer  with  the- 
indemnitee  or  its  counsel. 

(e)  Programs  prepared  by  the 
agency  are  subject  to  the  approval of  the  station  management  both  as  to 
artists  and'to  program  content. 

(f)  The  provisions  of  this  para- 
graph shall  survive  any  cancellation or  termination  of  this  contract. 

7.  General 
(a)  This  contract  is  subject  to  the 

terms  of  licenses  held  by  the  parties hereto  and  is  also  subject  to  all  Fed- eral. State  and  Municipal  laws  and regulations  now  in  force,  or  which may  be  enacted  in  the  future. 
(b)  The  rights  under  this  contract shall  not  be  transferable  to  another advertiser  than  the  one  specified  in this  contract  unless  the  consent  of  the station  has  been  obtained. 
(c)  In  dealing  with  agencies,  the station  shall  follow  a  uniform  policy to  avoid  discrimination. 
(d)  The  agency  agrees  that  it  will not  rebate  to  its  client  any  part  of  the commission  allowed  by  the  station. 
(e)  All  requests  by  agency  for  sta- 

tion to  handle  audience  mail  must  be submitted  to  station  in  advance  and approved  by  station. 
(f)  The  failure  of  the  station  or  of 

the  agency  to  enforce  any  of  the  pro- visions herein  listed  with  respect  to a  breach  thereof  in  any  one  instance shall  not  be  construed  as  a  general relinquishment  or  waiver  under  this agreement  and  tiie  same  shall  never- 
theless be  and  remain  in  full  force and  effect. 

NAM-Blue  Series 
HOW  the  American  people  work 
for  victory  will  be  told  in  a  weekly series  This  Nation  at  War,  start- 

ing on  the  BLUE  May  26  in  co- 
operation with  the  National  Assn. of  Manufacturers.  Prom  the  lum- 

ber camps  of  Oregon  to  the  oil  fields 
of  Southern  California,  fi-om  ship- building yards  on  the  Atlantic  sea- 

board to  the  wheat  country  of  Kan- 
sas, the  programs  will  present  "on 

the  scene"  factual  reports  on  what the  nation  is  doing  to  win  the  war, 
with  first-hand  descriptions  by BLUE  correspondents  and  by  war workers  themselves. 

Named  to  School  Group 
NEW  MEMBERS  of  the  advisory committee  for  the  sixth  annual 
School  Broadcast  Conference  to  be 
held  at  the  Morrison  Hotel,  Chi- 

cago, Nov.  11-13,  have  been  an- 
nounced by  George  Jennings,  di- 

rector, as  follows:  H.  B.  Summers, public  service  program  director  of 
the  BLUE;  Luke  Roberts,  KOIN, 
Portland,  Ore.;  Kathleen  Lardie, Detroit  public  schools;  Luella  Hos- 
kms,  New  York  U;  John  Gun- 
stream,  state  department  of  edu- 

cation, Austin,  Texas;  Phil  Cohen, OFF;  Lyman  Bryson,  CBS. 

Pa.  Hookup  for  Wine 
BISCEGLIA  BROS.  Corp.,  Phila- 

delphia, will  start  May  25  a  new 
radio  campaign  in  Pennsylvania 
on  three  stations  for  its  Greystone 
Wines.  John  B.  Kennedy,  news  com- 

mentator, will  do  his  broadcasts  for 
the  sponsor  in  New  York,  and  they 
will  be  carried  by  direct  line  to 
WCAU,  Philadelphia,  and  broad- 

cast as  well  by  WGBI,  Scranton, 
and  KQV,  Pittsburgh.  Kennedy  will 
broadcast  Monday,  Wednesday  and 
Fridays,  6-6:10  p.m.  Contract  is  for 
52  weeks.  Agency  is  J.  M.  Korn 
&  Co.,  Philadelphia. 

SATISFIED  SEPTET,  but  beaming  faced  executives  in  close  harmony 
scrutinizing  a  signed  52-week  contract  which  made  Seaside  Oil  Co.,  Santa 
Barbara,  Cal.,  sponsor  of  a  thrice-weekly  quarter-hour  newscast  on  12 
BLUE  western  stations,  starting  May  18.  Beamers  are  (1  to  r),  Kevin 
Sweeney,  BLUE  Western  division  sales  promotion  manager;  Myron 
Elges,  Hollywood  account  executive  of  that  network;  F.  E.  McLaren,  vice- 
president  and  general  manager  of  Seaside;  Tracy  Moore,  BLUE  West 
Coast  sales  manager;  G.  B.  Tucker  and  William  Frogge,  advertising  man- 

ager and  Los  Angeles  sales  manager,  respectively  of  the  petroleum  firm. 

ACA  War  Session 
CANADIAN  advertising  on  active 
service  will  provide  the  theme  of 
the  semi-annual  meeting  of  the 
Assn.  of  Canadian  Advertisers  at 
Toronto  June  5.  The  meeting  is  to 
help  advertisers  clarify  their  views 
and  adjust  themselves  to  the  new 
objectives  for  wartime  advertising. 
Byrne  Hope  Sanders,  director  of 
the  Consumer  Branch,  Wartime 
Prices  &  Trade  Board,  will  speak 
on  "What  the  Women  of  Canada 

Expect  of  Advertisers  Today"  and 
Joe  Clark,  director  of  public  rela- 

tions for  the  Canadian  Army  and 
the  Royal  Canadian  Air  Force  will 
speak  on  the  contribution  made  by 
advertising  and  publicity  to  the 
building  of  the  armed  forces. 

Another  by  Cooper 
KENT  COOPER,  general  manager 
of  AP,  and  song  writer,  composed 
both  music  and  lyrics  of  "Love  Is!", which  had  its  premiere  on  the  NBC 
Cities  Service  Concert  May  1.5.  Cooper 
never  thought  of  offering  his  songs 

to  the  public  until  Niles  Trammell, 
NBC  president,  heard  him  play  "Dixie 
Girl"  and  suggested  it  for  broadcast. 
The  song — his  first  published  work — was  heard  exactly  a  year  ago  on  the 
same  NBC  program.  Seven  Cooper 
songs  have  been  heard  on  the  air  to date. 

.JEAN  HARGRAVES  SIMPSON, 
script  writer  of  the  Chicago  Radio 
Council,  has  received  an  award  from 
the  National  Federation  of  Press 
Women  for  her  adaptation  of  Treasure 
Island,  heard  on  a  recent  school  broad- 

cast series. 

III  (I  I J  (II  ki  III  iimf  ihm 

mum 

WHIZ  serves  one  of  America's  richest  coal 

mining  areas — Southeastern  Ohio.  Thou- 
sands of  WHIZ  listeners  mine  the  fuel  that 

feeds  America's  production  plants.  Reach 
them  through  the  medium  they  depend 

upon  for  news  and  top  entertainment. 

We're  here  in 

Zanesville,  Ohio 

'OHIO'S    BIGGEST    LITTLE    RADIO  STATION" 

NBC  Red  &  Blue  .  .  .  Blair  Represents  Us  Nationally 
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H.  V.  KALTENBORN,  the  veteran  news  commentator  now  sponsored 
five  nights  a  week  on  NBC  by  Pure  Oil  Co.,  Chicago,  locates  the  world's 
hot  spots  on  the  globe,  a  gift  from  F.  H.  Marling,  advertising  manager 
of  the  company  (right),  on  the  occasion  of  Mr.  Kaltenborn's  20th 
anniversary  on  the  air  at  New  York  testimonial  dinner  in  April. 

Don  McNeill^  Bob  Hope,  Ameche  Lead 

In  Annual  Poll  by  'Movie-Radio  Guide^ 

Pure  Oil  Expands 

Kaltenborn's  Time; 

Marling  Tells  Why 
To  Maintain  Dealer  Morale  In 

Gas  Rationing  and  Tire  Bans 
STARTING  May  11,  news  analyst 
H.  V.  Kaltenborn  began  a  new  war- 

time schedule  of  broadcasts,  five 
times  a  week  on  38  NBC  stations 
for  Pure  Oil  Co.,  Chicago. 

"By  expanding  our  radio  time 
from  three  to  five  quarter-hours  a 
week,"  F.  H.  Marling,  Pure  Oil's 
advertising  manager,  told  Broad- 

casting, "the  Pure  Oil  Co.  feels 
it  is  not  only  performing  a  public 
service  but  also  supporting  Pure 
Oil  dealers  with  additional  advertis- 

ing at  a  time  when  they  need  it 

most." 
"In  the  face  of  gasoline  rationing, 

the  ban  on  tire  sales,  and  uncertain 
market  conditions,  our  dealers  are 

confronted  with  unusual  problems," 
Mr.  Marling  said.  "Now  more  than 
ever  before,  we  feel  the  necessity 
of  maintaining  dealer  morale.  We 
want  to  bring  new  customers  into 
the  stations  of  our  dealers,  educate 
the  dealers  in  performing  new  and 
helpful  services  for  car  owners,  and 
give  them  all  the  support  we  can  in 
the  difficult  times  ahead." 

Pure  Oil,  with  distribution  in  22 
Midwest,  Central  and  Southeastern 
States,  began  the  Kaltenborn  broad- 

casts on  a  twice-a-week  basis  in 
May,  1939,  expanding  the  program 
to  three-a-week  in  September,  1939. 
The  account  is  placed  through  Leo 
Burnett  Co.,  Chicago. 

The  Company's  Aims 

"The  program  fits  our  advertis- 
ing requirement,"  Mr.  Marling 

said.  "We  want  a  consistent  and 
uniform  advertising  schedule  to 
build  prestige  for  our  company — as 
well  as  to  do  a  straight  selling  job 
for  our  dealers.  The  institutional 
and  goodwill  accomplishments  of 
the  radio  program  can  be  gauged 
by  the  thousands  of  commendatory 
letters  our  company  has  received 
direct  from  listeners.  Mr.  Kalten- 

born himself  has  recently  been  re- 
ceiving 3,000  letters  and  telegrams 

a  week." 
Tangible  evidence  of  the  sales 

impact  of  the  program  is  indicated 
by  the  public  response  to  offers 
made  and  promoted  on  the  broad- 

casts. In  three  years,  more  than 
3,000,000  maps  and  booklets  have 
been  distributed  to  listeners  who 
had  to  call  at  Pure  Oil  dealer  sta- 

tions to  get  them. 
These  offers  tied  in  with  the  pro- 

gram, enhancing  the  prestige  value 
of  the  broadcasts.  Moreover,  deal- 
«rs  were  convinced  of  the  effective- 

ness of  radio  when  motorists  drove 
into  their  stations,  asking  for  maps 
offered  on  the  Kaltenborn  program 
only  a  few  minutes  before.  More 
than  that,  a  large  percentage  of 
these  motorists  were  introduced  to 
Pure  Oil  products  at  the  same  time, 
according  to  dealers. 

Considerable  planning  and  inten- 

DON  McNeill,  m.c.  of  the  NBC 
Breakfast  Club  program,  is  winner 
this  year  of  the  "Star  of  Stars" honor  in  the  1942  annual  listener 
poll  conducted  by  Movie-Radio 
Guide.  Runners-up  are  Bob  Hope 
and  Jack  Benny,  NBC  comedians, 
who  were  the  two  top  winners  in 
last  year's  poll.  The  Breakfast 
Club  continued  to  hold  top  place 

also  in  the  "Favorite  Program" classification. 
Bob  Hope  and  Jack  Benny  are 

the  top  comedians  this  year,  while 
best  actor  and  best  actress  again 
go  to  Don  Ameche  and  Helen 
Hayes,  respectively.  The  CBS  Lux 
Radio  Theatre  is  top  dramatic  pro- 

gram, Kay  Kyser's  College  of Musical  Knowledge  on  NBC  is  best 
musical.  Complete  results  of  the 
poll  follow: 

Radio  Star  of  Stars — Don  McNeill,  Bob 
Hope,  Jack  Benny,  Jessica  Dragonette, 
Bing  Crosby,  Red  Skelton,  Kate  Smith, 
Joan  Blaine,  Edgar  Bergen,  Fibber  McGee. 
My  Favorite  Program — Breakfast  Club, 

One  Man's  Family,  Kraft  Music  Hall,  Fib- ber McGee  &  Molly,  Bob  Hope  Show,  Jack 
Benny,  Lux  Radio  Theater,  Saturday  Night 
Serenade,  Red  Skelton  Show,  Information Please. 

sive  research  has  gone  into  keeping 
these  offers  timely.  A  series  of  war 
maps,  revised  to  keep  pace  with 
swiftly  moving  events,  helped  keep 
the  public  informed  during  the  first 
year  of  the  war.  In  1940,  with  pub- 
lie  attention  centered  on  the  presi- 

dential election,  a  campaign  hand- 
book, with  historical  and  current 

presidential  data,  was  published.  A 
series  of  booklets  on  the  Army, 
Navy,  and  Marine  Corps  followed. 

The  greatest  response  to  any  of- 
fer by  the  company  on  the  Kalten- 

born program  took  place  last  Janu- 
ary when  Kaltenborn's  194.2  War Atlas,  with  16  pages  of  maps  in  full 

color,  showing  world  battlefronts, 
drew  750,000  requests  from  motor- 

ists who  paid  dealers  10  cents  each. 

Best  Comedian — Bob  Hope,  Jack  Benny, 
Red  Skelton,  Fibber  McGee,  Fred  Allen, 
Edgar  Bergen,  Eddie  Cantor,  Don  McNeill, 
Bob  Burns,  Ransom  Sherman. 

Best  Actor — Don  Ameche,  Les  Tremayne, 
Edward  G.  Robinson,  Ezra  Stone,  Orson 
Welles,  Gary  Cooper,  Hugh  Studebaker, 
Chares  Boyer,  Clark  Gable,  Michael  Raf- fetto. 
Best  Actress  —  Helen  Hayes,  Barbara 

Luddy,  Bette  Davis,  Joan  Blaine.  Betty 
Winkler,  Madeleine  Carroll,  Shirley  Temple, 
Ona  Munson,  Jeanette  MacDonald,  Bar- bara Stanwyck. 
Best  Announcer — Don  Wilson,  Milton 

Cross,  Bob  Brown,  Ken  Carpenter  Harry 
Von  Zell,  Harlow  Wilcox,  Bill  Goodwin, 
Durward  Kirby,  Richard  Stark,  Jim Ameche. 

Best  Male  Singer  of  Popular  Songs — Bing 
Crosby,  Jack  Baker,  Lanny  Ross, 
Kenny  Baker,  Dennis  Day,  Frank  Munn, 
Barry  Wood,  Curley  Bradley,  Harry  Bab- bitt, Gene  Autry. 

Best  Woman  Singer  of  Popular  Songs- 
Nancy  Martin,  Kate  Smith,  Dinah  Shore, 
Ginny  Simms,  Mary  Martin,  Frances  Lang- 
ford.  Connie  Boswell,  Bea  Wain,  Jessica 
Dragonette,  Marion  Mann. 

Best  Male  Soloist  of  Classical  Songs — 
Richard  Crooks,  James  Melton,  Frank 
Munn,  Jack  Baker,  Lanny  Ross,  Jan  Peerce, 
Conrad  Thibault,  Kenny  Baker,  John 
Charles  Thomas,  Bill  Perry. 

Best  Woman  Soloist  of  Classical  Songs — 
Jessica  Dragonette,  Lucille  Manners,  Gladys 
Swarthout,  Margaret  Speaks,  Lily  Pons, 
Francia  White,  Jean  Dickenson,  Rise  Stev- 

ens, Vivian  della  Chiesa,  Marion  Claire. 
Best  News  Commentator — Lowell  Thom- 

as, H.  V.  Kaltenborn,  Walter  Winchell, 
Elmer  Davis,  Gabriel  Heatter,  Fulton  Lewis 
Jr.,  H.  R.  Baukhage,  Raymond  Gram 
Swing,  Boake  Carter,  Cal  Tinney. 
Best  Sports  Commentator — Bill  Stern, 

Ted  Husing,  Bob  Elson,  Red  Barber,  Guy 
Savage,  Hal  Totten,  Fort  Pearson,  Paul 
Douglas,  Clem  McCarthy,  Jim  Britt. 

Best  Dance  Orchestra — Guy  Lombardo, 
Kay  Kyser,  Glenn  Miller,  Wayne  King, 
Fred  Waring,  Horace  Heidt,  Sammy  Kaye, 
Abe  Lyman,  Freddy  Martin,  Phil  Harris. 
Best  Dramatic  Program  —  Lux  Radio 

Theater,  One  Man's  Family,  Aldrich  Fam- ily, Mr.  District  Attorney,  I  Love  a  Mys- 
tery, Gulf  Screen  Theater,  Silver  Theater, 

First  Nighter.  Big  Town,  Abie's  Irish  Rose. 
Best  Quiz  Program — Information  Please, 

Quiz  Kids,  Dr.  I.  Q.,  Take  It  or  Leave  It, 
Truth  or  Consequences,  Kay  Kyser,  Battle 
of  the  Sexes,  Vox  Pop,  How'm  I  Doin'  ?, What's  My  Name? 

Best  Musical  Program — Kay  Kyser,  Hit 
Parade,  Breakfast  Club,  Hour  of  Charm, 
Voice  of  Firestone,  Kraft  Music  Hall.  Waltz 
Time,  Pleasure  Time,  Album  of  Familiar 
Music,  Telephone  Hour. 

Best  Daytime  Serial — Vic  &  Sade,  Bache- 
lor's Children,  Ma  Perkins,  Road  of  Life, Story  of  Mary  Marlin,  Big  Sister,  Life 

Can  Be  Beautiful,  Valiant  Lady,  Against 
the  Storm,  Myrt  and  Marge. 

MOVIES  CONTRACT 

FOR  RADIO  TALENT 

GAIL  LAUGHTON,  swing-har- 
pist, on  the  weekly  NBC  Al  Pearce 

Show,  sponsored  by  R.  J.  Reynolds 
Tobacco  Co.  (Camel  cigarettes), 
has  been  signed  for  a  part  in  the 
Paramount  picture  "Happy-Go- 
Lucky'.  She  will  also  be  featured with  other  members  of  that  radio 
program  in  a  film  tentatively  titled 
"Here  Comes  Elmer",  to  be  pro- 

duced by  Republic  Studios.  Harry 
(Pappy)  Cheshire,  entertainer  for 
KMOX,  St.  Louis,  has  been  con- 

tracted for  a  major  role  in  the  Re- 

public picture,  "Hi,  Neighbor". Joan  Davis,  comedienne  on  the 
weekly  NBC  Rudy  Vallee  Show, 
sponsored  by  National  Dairy  Prod- 

ucts Corp.  (Sealtest),  has  been 
signed  for  a  two-picture  deal  by 
Columbia  pictures.  Her  first  is 
scheduled  to  start  immediately.  The 
comedienne's  first  book,  Laughter 
Insurance,  which  goes  on  sale  June 
1,  is  being  considered  for  her  sec- 

ond vehicle. 
Columbia  Pictures  is  negotiating 

purchase  of  Norman  Corwin's  ra- 
dio play,  "My  Client  Curley".  Pre- sented over  CBS  two  years  ago,  the 

radio  play  is  built  around  a  dancing 
caterpillar  which  becomes  a  the- atrical sensation. 

Second  Program  Report 

Is  Conducted  by  Hooper 
C.  E.  HOOPER  Inc.  has  announced 
addition  of  a  second  monthly  eve- 

ning national  program  ratings  re- 
port, beginning  this  month.  New 

report  will  be  based  on  telephone 
interviews  with  approximately 
100,000  homes  contacted  during  the 
seven  evenings  starting,  the  15th 
of  each  month,  as  the  former  re- 

port, which  is  being  continued,  is 
based  on  calls  made  during  the  first 
through  the  seventh  evenings  of 
each  month. 
With  the  addition  of  this  new 

evening  report,  the  Hooper  daytime 
report  will  be  moved  up  a  week 
and  henceforth  based  on  interviews 
made  from  the  8th  to  the  14th  days 
of  each  month  inclusive.  A  simpli- 

fied reporting  form  has  been  de- 
veloped through  which  the  organi- zation expects  to  cut  36  hours 

from  the  time  required  for  tabula- 
tion and  printing,  which  now  puts 

seven  days  between  the  end  of  the 
interviewing  week  and  the  publica- tion of  the  ratings. 

Campbell  Drops  Burns 
CAMPBELL  SOUP  Co.,  Camden 
(soups),  following  broadcast  of 
June  9  -will  discontinue  the  weekly 
half-hour  Bob  Burns  Show  on  65 
CBS  stations  for  13  weeks,  with 
no  summer  replacement  announced. 
Series  resumes  Sept.  15,  Tuesday, 
8:30-8:55  p.m.  (EWT),  with  West 
Coast  repeat,  9:30-9:55  p.m. 
(PWT).  Besides  Burns,  cast  cur- 

rently includes  Bill  Artzt's  orches- 
tra, with  guest  artists.  Del  Shar- 

butt  announces.  Thomas  Freebairn- 
Smith  is  Hollywood  producer  of 
Ruthrauff  &  Ryan. 

A  SERIES  titled  Scottish  Clans,  now 
heard  on  BBC,  is  being  offered  in  a 
group  of  12  transcriptions  to  all  sta- tions in  the  United  States.  The  first 
of  the  transcribed  programs  will  be 
available  for  general  distribution shortly. 
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PROGRAMS 

ANOTHER  espionage  serie
s  to 

be  heard  on  BLUE,  since 
the  network  abandoned  its 
policy  of  barring  espionage 

and  sabotage  themes  [Broadcast- 
ing, May  11,  1942],  features  a 

character  who  works  against  pro- 
fessional paid  enemy  spies  in  this 

country.  Titled  Counter-Spy,  the 
series  consists  of  weekly  half-hour 
dramatic  programs,  starting  this 
week  [May  18]. 

*  *  * 

Ma's  Tales 
MEMORIES  of  30  years  derived 
from  a  collection  of  clippings  of 
human  interest  stories  and  poetry 

provide  the  basis  of  Ma  Bigham's Scrap  Book,  aired  each  Saturday 
morning  over  KOH,  Nevada.  Ma 
Bigham  is  68  years  old  and  she 
draws  from  her  clipping  collection 
of  the  last  30  years  interspersed 
with  a  musical  background. 

Russian  Exploits 

EXPLOITS  of  Russia's  soldiers, 
guerrillas  and  civilians  in  their  war 
against  the  Nazis  will  be  drama- 

tized in  a  series  of  authenticated 
playlets,  starting  on  WNEW,  New 
York,  this  week.  Program  is  pre- 

sented under  the  auspices  of  the 
Russian  War  Relief  Society,  to  pro- 
mate  a  spring  campaign  to  raise 
funds  to  help  the  Russians. 

*  *  * 

Service  Tunes 
SOLDIER  CHORUSES  provide 
music  for  a  quarter-hour  of  The 
National  Barn  Dance  on  WLS,  Chi- 

cago. Cash  awards  are  given  to 
servicemen  who  volunteer  as  solo- 

ists during  the  quarter-hour  of 
canteen  harmony  from  the  old  Chi- 

cago Customs  house.  A  representa- 
tive of  the  6th  Corps  Area  gives  a 

brief  talk  on  each  Saturday  eve- 
ning broadcast. 

*  *  * 
Airmen  Antics 

FEATURING  talent  from  the  local 
Army  air  base,  KEX,  Portland,  is 
presenting  a  new  air  show.  Air  Base 
Hi  Jinks.  The  program  is  presented 
from  the  auditorium  of  the  city's 
new  George  White  Service  Men's 
center.  Written  by  Edward  An- 

thony, continuity  chief,  the  show  is 
produced  by  Homer  Welch,  produc- tion director. 

*  * 
British  Contact 

TO  ESTABLISH  a  closer  contact 
between  American  servicemen  in 
the  British  Isles  and  their  homes 
in  this  country,  MBS  now  broad- 

casts weekly  meetings  of  the 
"American  Eagle  Club"  direct  from 
London.  The  club,  composed  of 
American  service  men  on  duty  in 
England,  meets  every  Saturday 
evening. 

Place  in  the  Service 
TO  HELP  DRAFT-AGE  men  find 
a  post  in  the  military  services  best 
suited  to  their  previous  training 
and  the  wartime  needs  of  the  na- 

tion, representatives  of  each  branch 
of  the  armed  forces  have  started  a 
weekly  panel  discussion  titled  To- 

day's War  &  You  on  WBBM,  Chi- cago. 

All  About  Aviation 
A  CAVALCADE  of  aviation, 
dramatizing  exploits  of  American 
airmen  from  the  first  flight  of  the 
Wright  Brothers  to  our  modern  air 
forces,  is  presented  on  MBS  in  a 
weekly  series  Americans  at  the 
Ramparts,  formerly  heard  locally 
only  on  WGN,  Chicago  Mutual 
outlet.  Each  week  the  program  will 
salute  a  branch  of  the  armed  forces. 

Prior  to  Slumber 

BEDTIME  STORIES  for  sophisti- 
cates fill  the  five-minute  period  just 

before  Say  It  With  Music,  all-night 
all-music  program,  goes  on  WJZ, 
New  York  at  1  p.m.  Termed  an  ex- 

periment by  WJZ,  the  program  is 
titled  Peter  Hayward,  Yankee 
Fabulist  and  occupies  a  former 
news  period. 

Newspaper  Column  Aired 
RADIO  GOSSIP  in  the  Wheeling, 
W.  Va.  Listenin'  In  newspaper  col- 

umns is  now  being  aired  once  week- 
ly by  writer  Paul  J.  Miller,  produc- 

tion manager  of  WWVA,  Wheeling. 
Radio  personalities  are  interviewed 
and  each  show  ends  with  a  series 
of  "best  bet"  programs  for  each 
night  of  the  coming  week. He         He  ^ 

Travel  Facilities 

TO  PROMOTE  transportation  con- 
servation WCAR,  Pontiac,  daily 

features  Let's  Ride  Together.  Pon- tiac Plan,  basis  for  the  program,  is 
scheduled  to  be  the  model  for  na- 

tional adoption  according  to  an 
announcement  by  Joseph  B.  East- 

man, director  of  the  Office  of  De- 
fense Transportation. 

^  ^  ^ 
Novice  Songs 

AMATEUR  songwriters  are  given 
a  chance  to  bring  their  tunes  be- 

fore the  public,  and  well-known 
songwriters  tell  how  to  crash  "Tin 
Pan  Alley"  and  play  their  own  hits 
on  Songwriters  on  Parade  on 
WWRL,  New  York. 

Send  OfE 
LAST  MINUTE  words  of 
inductees  from  all  over  Con- 

necticut are  being  broadcast 
from  the  Hartford  Army  in- 

duction center  over  WDRC, 
WTIC,  WTHT  and  WNBC. 
Originated  by  Franklin  M. 
Doolittle,  WDRC  general 
manager,  the  plan  has  won 
the  approval  of  Army  author- 

ities, as  well  as  city  and  state 
officials.  It  consists  of  inter- 

views, entertainment  and 
talks  which  gives  the  boys  a 
lift  as  they  leave  for  grim- 

mer jobs. 

HERB  POLESIE,  Hollywood  radio 
writer-producer,  will  pi-oduce  a  golfing 
film  short  subject  built  around  Bing 

Crosby  and  titled  "Doii't  Hook  Now". .John  Scott  Trotter,  musical  director 
of  the  weekly  NBC  Kraft  Music  Hall, 
sponsored  by  Kraft  Cheese  Co.,  is 
writing  the  musical  score. 

In  Chicago  you  can 

still  get  the  best  in 

radio 

The  war  has  forced  the  use  of  many  substitutes,  but  in 

Chicago,  you  can  still  get  the  best  in  radio — W-G-N. 

That  W-G-N  is  the  best  buy  in  Chicago  is  attested  to  by 

those  who  give  the  Chicago  market  closest  study— buyers  of 

spot  time.  For  W-G-N  carries  more  local  and  national  spot 

time  than  any  two  major  Chicago  stations  combined. 

A  Clear  Channel  Station 

50,000  Waffs  ^^^V        720  Kilocycles  i  •  e«>i<l~«|HHH~f<''M*W|  ' 

MUTUAL^*   /^BROADCASTING  SYSTEM 
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CLEVELAND  GROUP 

TOLD  ABOUT  RADIO 

RADIO  is  performing-  a  great  pub- 
lic service  "and  will  continue  to 

perform  it  as  long  as  the  American 
system  of  broadcasting  prevails," 
Jennings  Pierce,  public  service  dir- 

ector of  the  NBC  Western  Division, 
told  an  assembly  of  200  members  of 
the  Radio  Council  of  Greater 
Cleveland  and  delegates  to  the 
NAB  Cleveland  convention  last 
Tuesday.  Mr.  Pierce,  speaking 
with  several  others  in  a  panel  spon- 

sored the  RCGC,  a  woman's  listener 
interest  group,  declared  that  al- 

though radio  was  beset  by  war  con- 
ditions, music  wars  and  FCC  at- 

tempts for  rigid  regulation,  its  pro- 
grams and  functions  had  survived 

unscathed. 
Others  speaking  at  the  session, 

conducted  by  Mrs.  Walter  V.  Ma- 
gee,  president  of  the  local  group, 
were  Neville  Miller,  NAB  presi- 

dent, who  delivered  a  brief  welcome 
talk;  B.  S.  Bercovici,  news  commen- 

tator of  MBS  and  WJW,  Akron, 
comparing  American  newscasts 
with  those  of  our  enemies;  Guy 
Hickok,  of  the  Office  of  The  Co- 

ordinator of  Inter-American  Af- 
fairs, outlining  the  shortwave  job 

being  performed  by  our  internation- 
al stations;  John  Karol,  of  the  CBS 

market  research  staff,  speaking  on 
CBS  program  policies. 

Fred  Weber,  MBS  general  man- 
ager, was  to  have  addressed  the 

gathering,  but  was  called  to  Wash- 
ington at  the  last  moment  and  his 

place  was  taken  by  Robert  Schmid, 
MBS  sales  promotion  director. 

What  Govt.  Asks 

(Continued  from  page  11) 

this  matter  is  the  Government's. 
The  Government  of  a  democratic 
country  in  time  of  peace  as  well  as 
in  time  of  war  but  particularly  in 
time  of  war,  has  a  basic  duty  to 
see  to  it  that  the  people  are  ade- 

quately informed,  a  duty  it  can- 
not transfer,  a  duty  of  which  it 

cannot  relieve  itself. 

The  fact  that  in  ordinary  times 
the  labor  of  informing  the  people 
is  skillfully  and  effectively  per- 

formed by  the  commercial  channels 
of  communication,  the  fact  that  we 
in  the  United  States  rely  habitu- 

ally upon  a  press  and  radio  which 
have  never  been  surpassed  in  any 
country,  a  press  and  radio  which 
have  produced  between  them  the 
best-informed  nation  in  the  world 
— that  fact  does  not  relieve  the 
Government  of  its  duty  to  the 

people. 
A  democratic  society  cannot  func- 

tion unless  the  people  are  fully  and 
promptly  and  accurately  informed 
of  the  activities  of  their  govern- 

ment, and  of  the  problems  with 
which  their  Government  is  faced. 
If  they  are  not  thus  informed,  the 

fault  is  Government's  however  jus- 
tifiably Government  may  have  re- 

lied on  other  channels  in  the  past. 
But  though  the  basic  obligation 

and  the  basic  responsibility  is 

Government's,    it   is  nevertheless 

War  on  Waste 

IN  AN  open  declaration  of 
war — on  waste — WOR,  New 
York,  has  launched  a  project 
to  conserve  office  material, 
equipment  and  supplies. 
"Don't  throw  it  away — stow 

it  away!"  is  the  station's  bat- tle cry  as  J.  R.  Poppele,  chief 
engineer,  leads  the  drive. 
Waste  Wardens  are  appointed 
to  supervise  collection,  ra- 

tioning and  salvaging  in  each 
department.  Every  member 
of  the  staff  received  a  four- 
page  bulletin  outlining  24 
specific  ways  to  avoid  waste. 

possible  as  between  the  Govern- 
ment and  the  commercial  channels 

to  establish  another  responsibility, 
and  that  responsibility,  as  I  see  it, 
has  been  established  as  between 
you  and  ourselves,  as  between  the 
radio  industry  and  the  Govern- 

ment, by  the  nature  of  our  coop- 
eration. 

We  have  not  asked  for  the  par- 
tial loan  of  your  facilities.  We  have 

asked  for  the  performance  of  a 
job,  and  you  on  your  part  have 
agreed  to  perform  it. 

We  have  not  asked  for  the  privi- 
lege of  telling  you  what  to  do  so 

many  minutes  or  so  many  hours 
a  day.  We  have  asked  you  to  de- 

cide for  yourselves  what  needs  to 
be  done,  to  secure  the  result  you 
and  we  agree  must  be  accomplished. No  Begging 

We,  in  other  words,  will  tell  you 
what  our  information  policies  are. 
We  will  tell  you  what  information, 
what  messages,  what  instructions 
the  various  departments  of  the  Gov- 

ernment, the  armed  services,  the 
Treasury,  the  Office  of  Price  Ad- 

ministration, the  War  Production 
Board,  want  delivered  to  the  peo- 

ple. We  will  keep  you  informed  of 
the  statements  of  the  leaders  of  the 
Government  on  the  nature  and 
progress  of  the  war.  We  will  tell 
you  of  the  desperate  necessity  for 
communication  of  these  statements, 
these  messages,  this  information  to 
the  people,  but  we  will  leave  it  to 
you  to  devise  the  effective  means 
by  which  the  job  can  be  done. 
We  will,  of  course,  answer  your 

questions  when  we  can,  but  we  will 
beg  you  not  to  wait  on  Washing- 

ton, not  to  turn  to  us  for  instruc- 
tions, but  to  do  the  job. 

Let  me  repeat:  It  is  not  your 
antennae,  your  electrical  installa- 

tions or  your  control  rooms,  your 
microphones,  your  programs  or 
your  audiences  we  want.  It  is  you 
— your  brains  and  hearts,  your 
experiences  and  your  ingenuity. 

It  is  not  the  time  of  your  sta- 
tions we  ask  for,  but  your  own ;  the 

time  you  live  by,  the  best  time  of 
the  best  hours  of  your  best  and 
most  productive  working  days. 

You  have  something  to  give  this 
war  which  no  other  body  of  men 
could  possibly  give  it.  You  have 
the  experience  which  has  made 
American  radio  what  it  is.  You 
have   the  inventiveness,   and  the 

courage  and  the  imagination  which 
have  made  American  radio  one  of 
the  great  forces  of  enlightenment 
in  the  world. 

We  ask  you  to  mobilize  these 
qualities  for  the  winning  of  this 
war.  We  ask  you  to  conceive  and 
perfect  yourselves  and  to  put  into 
effective  operation  yourselves  the 
methods  by  which  these  people  may 
be  reminded  of  its  cause,  warned 
against  its  enemies,  foreign  and 
domestic,  informed  of  the  sacri- 

fices it  must  make  and  the  labors 
it  must  perform,  and  brought  to 
the  ultimate  and  final  victory  to 
which  we  all  are  pledged. 

They  Want  the  Truth 
The  American  people  do  not 

need  exhortation;  they  do  not  need 
and  do  not  want  the  promises  and 
threats  which  the  Nazi  radios  pour 
upon  the  German  people;  they  do 
not  need  and  will  not  abide  the 
hysteria,  the  false  heroics,  the 
brassy  rhetoric  of  the  Italian 
loudspeakers. 

They  need,  and  want,  and  are  en- 
titled to  have,  the  truth;  they  need 

and  want  and  are  entitled  to  know 
what  is  expected  of  them,  what 
they  are  required  to  do.  Once  they 
know  these  things  the  rest  will  be 
accomplished. 
The  cooperation  of  radio  and 

Government  can  mean  that  the 
American  people  will  be  given  what 
they  have  a  right  to  have,  insofar  as 
it  lies  vinlthin  the  power  of  radio 
and  Government  to  give  it.  You 
have  met  here  in  a  convention  de- 

voted to  the  problems  of  radio  and 
the  war. 

Many  questions,  great  and  small, 
will  arise  in  this  convention,  but 
surely  no  question  will  arise  of 
greater  or  more  searching  import- 

ance than  the  question  posed  by 
your  relation  to  the  Government  in 
this  common  undertaking. 

Surely  radio  has  never  accepted 
from  the  beginnings  of  its  history, 
an  assignment  equal  in  significance 
to  the  assignment  this  war  has 
imposed  upon  you.  It  is  an  assign- 

ment, the  significance  of  which 
will  increase  rather  than  diminish 

if  gas  shortages  and  rubber  short- 
ages restrict  the  coverage  of  those 

channels  of  communication  which 
depend  on  wheels  and  motors. 

Radio  may  be  compelled  by  force 
beyond  the  control  of  any  man  to 
accept  burdens  it  has  never  so 
much  as  imagined  until  now. 

I  know  you  will  not  think  me  pre- 
sumptuous if  I  express  the  hope 

that  this  convention  will  devote  its 
principal  efforts  to  preparing  now 
to  meet  the  greatest  challenge  your 
industry,  perhaps  any  comparable 
industry,  has  ever  faced. 

For  Polish  Listeners 
THE  foreign  language  division  of 
WJBK,  Detroit,  has  translated  Divide 
and  Conquer  into  Polish  for  distribu- 

tion among  its  Polish-speaking  list- eners. The  translation  was  done  in 
cooperation  with  Bare  Bros.,  publish- 

ers, who  printed  the  booklet  without 
profit.  Reprint  was  produced  with  per- 

mission of  the  Office  of  Facts  &  Fig- 
ures who  originally  prepared  the  book- 

let. 

HOW  TO  GET  THE  MOST 

OUT  OF  YOUR  RADIO  DOLLAR 

IN  CENTRAL  NEW  YORK 

Use  the  station  that  consistently 

produces  for  the  most  advertisers. 

WFBL  carries  35.6%  more  spon- 

sored time  than  any  other  Syra- 

cuse station.  Join  the  more  than 

100  advertisers  who  know  how  to 

get  the  most  out  of  their  Central 

New  York  radio  dollar.  Use  .... 

WFBL 
SYRACUSE,     N.  Y. 

MEMBER  OF  BASfC  NKTWOItK  f:OI,lMltl\  ItllO \D(:  VSTING  SYSTEM 

FREE  &  PETERS,  Inc.  ExvlimilP  i\<llion»l  Itppri'Si'n  lathes 
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Stations  Favor 

War  Theme  Plan 

Indicate  Approval,  Ask  Aid  at 
Session  With  OFF  Chiefs 

HOW  THE  NETWORK  Allocation 
Plan  works,  and  how  to  use  the 
Radio  War  Guide  for  station  em- 

phasis on  war  themes,  were  ex- 
plained to  a  breakfast  session  of  the 

NAB  last  Tuesday,  staged  as  an 
OFF  I'oundtable  at  which  officials 
of  the  Office  of  Facts  &  Figures 
discussed  their  problems  informally 
with  station  staifmen.  Participat- 

ing were  William  B.  Lewis,  associ- 
ate director  and  radio  chief  of  the 

OFF;  Seymour  Morris,  OFF  adver- 
tising agency  liaison;  Anthony 

Hyde,  of  the  OFF  campaigns  di- 
vision. 

That  a  confusion  of  ideas  still 
exists  in  Washington  informational 
circles,  was  manifest  from  the  col- 

loquies, with  the  station  men  won- 
dering just  what  to  do  with  mater- 

ial still  pouring  in  from  individual 
Federal  agencies.  All  showed  in- 

tense interest  in  the  allocations  and 
priorities  plan.  [Broadcasting, 
April  20.]  It  was  virtually  un- 

animously endorsed  in  principle, 
though  it  was  admitted  on  all  hands 
particularly  by  the  OFF  officials, 
that  many  kinks  remain  to  be  ironed 
out. 

Help  Local  Committees 

Stations  were  urged  to  adapt  the 
periodically  suggested  themes  to 
local  war  committee  efforts.  The 
Network  Allocations  Plan  chart, 
Mr.  Lewis  said,  will  not  be  issued 
regularly,  but  the  Radio  War 
Guides  sent  to  stations  will  go  out 
as  often  as  deemed  necessary.  For 
the  week  of  May  25,  for  example, 
AA  priority  emphasis  will  be  sug- 

gested on  the  need  for  nurses,  and 
radio  will  be  asked  to  bend  its  ef- 

forts to  get  them  for  the  war  ser- 
vices and  to  urge  those  in  retire- 

ment to  volunteer  their  services. 
The  stations  indicated  they  were 

eager  to  get  the  same  fact  sheets, 
on  which  they  can  base  their  own 
"war  commercials",  that  are  being 
sent  to  the  agencies  and  advertisers 
on  network  accounts.  This  was 
promised  them.  Also  some  stations 
indicated  a  desire  to  get  pre-fabri- 
cated  announcements  and  blurbs 
from  OFF,  ready  to  go  on  the  air. 
Need  for  these  among  smaller  sta- 

tions without  adequate  continuity 
personnel  was  particularly  empha- 
sized. 

Flag  Day  Plans 

OFF  in  cooperation  with  the  Of- 
fice of  Civilian  Defense  will  shortly 

send  out  a  manual  to  be  used  as  the 
basis  for  Flag  Day  observances. 
President  Roosevelt  has  asked  that 

this  year's  Flag  Day,  June  14, 
should  be  dedicated  not  merely  to 
the  American  flag  but  to  those  of 
all  the  United  Nations. 

Mr.  Hyde,  formerly  with  Lord  & 
Thomas,  told  the  gathering  that 
four  basic  themes  should  be  empha- 

sized in  war  broadcasts:  (1)  Make 
the  people  conscious  of  the  term 

WILLIAM  B.  LEWIS 

Lewis  Is  Keynoter 

At  Award  Meeting 

WILLIAM  B.  LEWIS,  former  CBS 
vice-president  in  charge  of  broad- 

casts, now  serving  as  assistant  di- 
rector of  the  OFF,  will  be  the  key- 

note speaker  on  "Radio's  War  Job" 
at  the  eighth  annual  award  lunch- 

eon May  19  at  the  Hotel  Pierre, 

New  York,  by  the  Women's  Na- tional Radio  Committee. 
Presiding  will  be  Mme.  Yolanda 

Mero-Irion,  founder  and  chairman 
of  the  WNRC,  who  will  announce 
the  committee's  radio  awards,  this 
year  to  cover  music,  drama,  enter- 

tainment and  talks,  including 
quizzes,  speakers  and  forums. 

One  of  the  highlights  will  be  first 
hand  accounts  of  "Broadcasting 
Under  Fire"  by  six  network  corre- 

spondents, including  Max  Jordan, 
NBC's  former  European  represen- 

tative; Fred  Bate,  former  NBC 
representative  in  London;  Eliza- 
zeth  Wayne,  MBS  correspondent 
recently  returned  from  Java;  Ma- 

jor George  Fielding  Eliot,  CBS 
military  expert;  Helen  Hiett, 
BLUE  commentator  noted  for  her 

broadcast  on  the  bombing  of  Gibral- 
tar, and  Alex  Dreier,  former  NBC 

correspondent  in  Berlin. 
Other  talks  at  the  luncheon  will 

be  given  by  Mrs.  Lytle  Hull,  vice- 
chairman  of  the  New  York  State 

War  Savings  Staff,  on  "How  Radio 
Sells  War  Bonds";  by  Rosemary 
Barck,  Swedish  member  of  the  CBS 
shortwave  staff,  "On  the  Short- 

wave Radio  Front",  and  by  Lisa 
Sergio,  commentator  of  WQXR, 
New  York,  "An  Accolade  to  the 
Overseas  Broadcasters."  Mutual 
will  broadcast  the  announcements 
of  the  awards  and  introduction  of 
guests   of  honor,   2:30-2:45  p.m., 

"United  Nations";  (2)  Counteract 
enemy  propaganda;  (3)  urge  that 
united  action  through  the  United 
Nations  is  the  only  way  we  can  win 
not  only  the  war  but  the  peace; 
(4)  tell  the  public  to  work  together 
always  to  win  the  war,  talk  about 
victories,  avoid  defeatist  talk. 

while  WQXR  will  carry  the  com- 
plete proceedings  from  1:30  to 

3:15  p.m. 
Guests  of  honor  will  be  Neville 

Miller,  president  of  the  NAB; 
Niles  Trammell,  president  of  NBC; 
Alfred  J.  McClosker,  chairman  of 
the  board  of  MBS;  Mark  Woods, 
president  of  the  BLUE;  William  S. 
Paley,  president  of  CBS;  George  V. 
Denny  Jr.,  moderator  of  the  BLUE 
program  America's  Town  Meeting of  the  Air;  Lyman  Bryson,  CBS 
director  of  talks  and  education; 
Theodore  Granik,  director  of  the 
Mutual  Ame7-ican  Forum  of  the 
Air;  H.  V.  Kaltenborn,  NBC  news 
analyst;  Paul  Schubert,  MBS  naval 
expert,  and  Gabriel  Heatter,  MBS 
news  commentator. 

Radio  Paris  Wrecked 
RADIO  PARIS,  major  outlet  for 
Nazi  propaganda,  was  silenced  by 
saboteurs  last  Monday,  according 
to  a  United  Press  report  from 
Vichy.  Story  said  that  the  trans- 

mitting towers,  located  near  Bour- 
ges,  130  miles  south  of  Paris,  were 
felled  by  dynamiting  their  bases, 
disrupting  longwave  transmission 
for  Radio  Paris  and  shortwave 
broadcasts  of  Radio  Mondial  and 
Radio  Coloniale.  "Destruction  of 
the  Paris  transmitting  facilities 
was  so  thorough  that  the  station  is 
expected  to  be  silent  on  its  normal 
wavelength  for  many  weeks,"  UP stated. 

CKTB,  St.  Catherines,  Out.,  is  now 
represented  in  Ontario  and  Quebec  bj 
Jack  Alexander. 

WBNX  is  THE  FOREIGN  LANGUAGE  STATION  of 
GREATER  NEW  YORK. 

No  wonder,  then,  that  WBNX  with  its  5,000  watts, 
directional,  plays  the  dominant  role  in  selling  the 

5,000,000*  foreign-language-speaking-audience  of 
the  world's  greatest  market. 
To  cash  in  on  the  opportunities  of  this  super-market, 
advertise  your  national  products  over  WBNX,  the 
Winner  of  the  Peabody  Citation  for  Public  Service  to 
Foreign  Language  Groups. 

*Ot?er  70%  of  metropolitan  New  York*s  population  is foreign  born  or  of  foreign  parentage. 

Your  Best  National  Spot  Buy  .  .  . 

FO?  OFFENSE  U^V^fuU  T^Oy/ FOR  DEFENSE 
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PRESS-RADIO  GROUP 

ISAMES  KIRCHHOFER 

APPOINTMENT  of  A.  H.  Kircli- 
hofer,  managing  editor  of  the 
Buffalo  Evening  News  and  direc*^^- 
ing  head  of  WBEN  and  WEBR, 
to  the  Steering  Committee  of  the 
Newspaper-Radio  Committee  was 
announced  last  Monday  in  Cleve- 

land following  a  meeting  of  the 
group. 

Mr.  Kirchhofer  succeeds  Nelson 
P.  Poynter,  publisher  of  the  St. 
Petersburg  Times  and  owner  of 
WTSP,  whose  Government  serv- 

ice with  the  Coordinator  of  Infor- 
mation motivated  his  voluntary 

retirement.  The  committee  at  a 
meeting  in  New  York  last  month 
elected  H.  Dean  Fitzer,  Kansas 
City  Star  (WDAF)  as  treasurer, 
succeeding  Tennant  Bryan,  of  the 
Richmond  News-Leader,  now  oi 
active  duty  with  the  Navy. 

Present  were  Chairman  Harold 
V.  Hough,  WBAP-KGKO,  Fort 
Worth;  Walter  J.  Damm,  WTMJ, 
Milwaukee;  John  Person,  WEAK, 
Williamsport;  Howard  Lane, 
KFBK,  Sacramento;  Jack  Howard, 
Scripps-Howard  Radio  Inc.;  Mr. 
Fitzer,  and  Sydney  M.  Kaye  and 
Abe  Herman,  counsel. 

SLUGGERS  Ted  Williams  and  Jimmy  Foxx  of  the  Boston  Red  Sox  were 
honored  May  5  with  bronze  plaques  presented  to  them  by  the  Yankee 
Network — Williams  for  his  .406  batting  average  of  last  season  and  Foxx 
for  driving  in  more  than  100  runs  for  each  of  13  consecutive  years.  They 
are  (1  to  r)  Fred  McLaughlin,  special  events  director  of  the  Yankee  Net- 

work, Foxx,  Williams  and  Jim  Britt,  network  sportscaster. 

TROUPING  through  Western  Mis- 
souri and  Eastern  Kansas,  KMBC's Victory  Caravan  has  an  announced 

goal  of  a  "Hundred  Grand  for  Uncle 
Sam".  In  its  first  three  stops  the  group 
has  already  raised  $30,000.  The  troup- ers are  25  members  of  the  KMBC  staff 
who  contribute  their  time  and  talent 
each  Thursday  night  for  a  two-hour 
performance.  Admission  is  a  25-cent 
stamp  and  bonds  are  sold  during  the 
intermissions. 

Equipment  Pool 
{Continued  from  page  22) 

Commands  in  the  various  areas  so 
that  stations  will  not  be  taken  off 
the  air  needlessly,  handling  of  the 
technical  personnel  shortage,  insure 
protection  against  sabotage  of 
transmitters  and  plans  for  salvag- 

ing, repairing  and  revitalizing  of 
tubes.  Lack  of  coordination  among 
Interceptor  Commands  should  be 
corrected,  he  urged. 

Mr.  Ring,  in  explaining  the  broad 
conservation  plan,  said  that  a  seri- 

ous tube  shortage  exists.  But  WPB 
feels  that  many  stations  have  spare 

The  Dayton  Market 

.  ..and  the  Dayton  Market 

is  BIGGER  in 

POPULATION 

and  PAYROLLS 

than  EVER  BEFORE! 

BASIC  CBS  •  5000  WATTS 

G.  P.  HOLLINGBERY   CO..  Representative 

tubes  and  that  these  should  be  used 
up  before  allocation  of  materials 
for  new  production  is  authorized. 
Several  plans  have  been  discussed, 
he  said,  with  the  DCB  committee 
finally  recommending  the  conserva- 

tion plan. 
The  plan  embraces  setting  up  of 

17  conservation  areas,  with  an  in- 
ventory to  be  made  in  each  area  on 

all  available  equipment,  and  pro- 
visions to  be  made  for  interchange 

of  equipment  among  stations  in 
each  area  and  in  other  areas  where 
necessary.  While  the  plan  would 
be  administered  by  the  Government, 
there  would  be  set  up  in  each  dis- 

trict three  administrators,  one  of 
v/hom  would  be  a  station  executive, 
the  second  a  technical  man  who 
knows  broadcast  operation  and  who 
would  undertake  inspection  of  all 
stations  in  the  area  to  insure  peak 
operation  to  lengthen  the  life  of 
equipment,  and  the  third  a  general 
station  executive. 

The  whole  plan  hinges  upon  pro- 
curing replacement  material  from 

WPB  when  the  overall  inventory 
approaches  exhaustion,  Mr.  Ring 
explained.  Thus,  a  complete  inven- 

tory of  new  equipment  could  be 
made  available  at  one  time  with 
an  adequate  check  on  the  supply 
for  the  entire  industry,  rather  than 
the  existing  piece-meal  basis. 

He  said  the  industry  should  get 
together  on  a  concentrated  effort  to 
learn  just  what  it  has  in  the  way 
of  reserves  and  to  show  just  how 
little  material  is  needed  to  keep 
radio  going  full-blast.  This  project 
calls  for  careful  study,  he  declared. 

J.  A.  Berman,  of  Shure  Bros., 
Chicago,  pointed  out  that  radio 
parts  distributors  have  a  somewhat 
similar  project  in  mind  and  that 
the  whole  matter  was  going  to  be 
discussed  at  a  meeting  of  parts 
distributors  in  New  York,  June  9. 
The  task  is  that  of  keeping  radio 
jobbers  alive,  he  said.  President 
Miller  said  the  NAB  would  be  glad 
to  cooperate  in  this  activity,  to  the 
mutual  good  of  both  industries. 

Under  the  plan,  there  would  be 
a  perpetual  inventory  on  a  national 
scale  covering  every  phase  of  broad- 

cast equipment,  it  was  pointed  out. 
A  recent  survey  indicated  that  less 
than  30%  of  the  stations  had  a 
full   complement   of   spare  tubes. 

Culligan  Describes 
Radio  Draft  Status 

Has  Praise  for  Industry  Part 
In  Selective  Service 

AT  A  SELECTIVE  Service  round- 
table  held  during  the  NAB  Conven- 

tion in  Cleveland  last  Wednesday, 

Maj.  Ernest  M.  Culligan  of  Selec- 
tive Service,  Washington,  told  the 

broadcasters  it  was  their  patriotic 

duty  to  apply  for  deferment  of  em- 
ployes who  are  essential  to  the  effi- cient station  maintenance  and  who 

are  impossible  or  difficult  to  re- 

place. 
At  the  same  time,  he  said,  station 

executives  have  a  parallel  respon- 
sibility to  train  replacements  for 

any  man  on  the  staff,  regardless  of 
dependency,  who  is  physically  fit  to 
fight. 

Maj.  Culligan  praised  the  indus- 
try for  its  part  in  setting  the  Se- 

lective Service  wheels  in  motion. 

"The  job  of  educating  and  activat- 
ing the  public  on  the  how  and  why 

of  selective  service  was  accom- 

plished largely  by  radio,"  he  said. 
Guide  Sought 

In  a  discussion  period  that  fol- 
lowed some  of  the  broadcasters  re- 
lated their  individual  difficulties 

with  local  draft  boards  on  defer- 
ment of  essential  employes,  and 

suggested  that  a  guide  be  issued  by 
Selective  Service  in  Washington  to 
be  used  in  determining  deferments 
requested  by  stations. 

Although  individual  cases  of  de- ferment are  not  only  justified  by 
every  interpretation,  Maj.  Culligan 
cautioned  radio  to  guard  against 
public  resentment,  pointing  out 
that  public  psychology  is  a  great 
determining  factor  of  further  use 
of  an  individual  to  an  organization 
after  he  has  been  deferred. 

Harry  Butcher,  CBS  vice-presi- dent, said  that  out  of  1,700  male 
employes  classified  by  the  network, 
CBS  has  listed  less  than  100  who 
are  almost  irreplaceable  and  whom 
the  network  considers  eligible  for 
deferment.  These  men  are  pri- 

marily technicians,  news  writers 
and  a  few  program  builders  with 
highly  specialized  talent. 

Col.  Harry  Wilder,  owner  of  the 
WSYR,  Syracuse;  WTRY,  Troy; 
and  WKNE,  Keene,  N.  H.,  stated 
the  Wilder  stations  had  lost  15% 
of  its  personnel,  and  two  of  the 
three  chief  engineers  within  the 
last  few  weeks. 

The  current  problem  of  the  small- 
er stations  who  are  losing  their 

technicians  to  stations  in  the  larger 
markets  at  higher  salaries  was  also 
mentioned.  Major  Culligan  said  the 
problem  was  serious  in  view  of  the 
fact  that  many  areas  are  serviced 
by  a  single  small  station,  important 
from  a  communications  standpoint. 

FOLLOWING  the  announcement  re- 
cently that  WJZ,  New  York,  had  de- 

cided to  accept  sponsors  for  station- breaks  of  25  words,  Procter  &  Gamble 
Co.,  Cincinnati  signed  a  contract  to 
start  seven  announcements  weekly  on 
May  18  for  a  52-week  period.  Compton 
Adv.,  New  York,  is  the  agency. 
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Radio  Emblems — Phone  Reminders — Million  Smokes 

Radio  In  War — AP  History 

THIS  EMBLEM,  
now  em- 

bellishing all  WJR-WGAR 
promotion  and  cast  in  the 
form  of  a  medallion  about  the 

size  of  a  five-cent  piece,  was  dis- 
tributed to  those  attending  the  NAB 

convention  in  Cleveland  last  week. 

"We  believe,"  said  the  stations  in 
an  accompanying  folder,  "that  you will  wear  this  emblem  with  pride. 
It  symbolizes  the  pledge  of  Ameri- 

ca's radio  to  American  ideals.  On 
your  lapel,  it  will  speak  for  you: 
'I'm  proud  of  radio  .  .  .  proud  of 
the  job  it  is  doing,  proud  of  the 
opportunity  it  affords  me  to  de- 

vote my  efforts  in  service  of  home 
and  nation.' ". 
The  Richards-Fitzpatrick  sta- 

tions advised  the  industry  that  the 
symbol,  carrying  no  WJR-WGAR 
advertising  whatsoever,  is  made 
available  for  any  good  purpose.  Re- 

productions of  art  work  and  full 
permission  for  its  use  in  advertis- 

ing and  promotion  materials  will  be 
sent  to  any  American  radio  station 
upon  request. 

Blue's  Plug 
FINDING  that  approximately 
1,500  persons  call  the  BLUE  for  in- 

formation about  programs  or  time 
changes  at  any  hour  of  the  day  or 
night,  the  network's  information 
department  has  worked  out  a  new 
form  of  audience  promotion  for 
BLUE  programs.  Everyone  calling 
by  telephone  hereafter  will  hear  a 
special  reminder  announcement, 

I  changed  each  week,  promoting 
>  some  particular  network  show  or  a 
program  heard  locally  on  WJZ, 
New  York. 

*      *  * 

1,000,000  Smokes 
CHML,  Hamilton,  Ont.,  has  an- 

nounced that  through  its  Cigarettes 
for  the  Armed  Forces  series  it  has 

.  received  over  1,000,000  cigarettes 
to  be  sent  to  Canadian  soldiers, 
sailors  and  airmen  overseas.  Series 
is  presented  in  conjunction  with 
broadcasts  of  NHL  and  OH  A 
hockey  games  as  well  as  all-star 
radio  reviews, 

^  ^ 

Phone  Plugs 
TELEPHONE  calls  to  CKLW, 
Windsor-Detroit,  are  now  being 
answered  with  exhortation  to  listen 
to  the  highlight  feature  of  the  day. 
Publicizing  the  CKLW  features  in 
this  way  is  meeting  with  public  ap- 

proval. Feature  and  its  time  on  the 
air  are  mentioned  along  with  the 
usual  telephone  identification. 

KGO  and  Grocers 
MAJOR  promotional  tieup  effected 
by  BLUE  station  KGO,  San  Fran- 

cisco, since  its  divorcement  from 
NBC,  was  that  consummated  be- 

tween Manager  William  Ryan  and 
William  D.  Hadeler,  state  secretary 
of  the  California  Retail  Grocers  & 
Merchandise  Assn.  They  have 
linked  objectives  in  a  one-year  pro- 

gram of  activities.  KGO  on  May  8 
launched  a  weekly  production, 
Charlie  Harper,  Grocer,  a  studio 
audience  program  with  tickets  dis- 

tributed by  the  California  Retail 
Grocers  Advocate.  In  turn  the 
grocer  organization  is  publicizins? 
more  than  5,000  radio  news  flash 
posters — 24  x  36  inches — in  red, 
white  and  blue,  which  feature  illus- 

trations of  the  grocer  radio  pro- 
gram and  other  KGO-Blue  pro- 
grams. Distribution  is  throughout 

Northern  California. 

Radio  in  the  War 

RADIO'S  varied  war  activities  are 
depicted  in  a  two-page  spread  of 
photos  in  the  May  issue  of  Pickups, 
Western  Electric  Co.  house  organ. 
Included  are  pictures  of  Charlie 
McCarthy  and  Bob  Hope  enter- 

taining camp  audiences;  of  Presi- 
dent Roosevelt,  Prime  Minister 

Churchill,  General  MacArthur  and 
Donald  M.  Nelson  as  they  broad- 

cast history  while  millions  listen; 
of  network  newsrooms  and  news- 

men who  cover  the  war  for  the 
radio  audience,  and  of  radio's  war 
promotion  activities,  including 
dramatizations  of  war  themes,  tele- 

vision presentation  of  OCD  instruc- 
tion, broadcasting  the  reactions  of 

a  blood  donor,  etc. 

AP  History 
A  DRAMATIZED  HISTORY  of 
the  AP  is  being  distributed  in  tran- 

scription form  on  request  to  sta- 
tions affiliated  with  the  special  AP 

radio  vdre  by  Press  Assn.,  New 
York.  A  quarter-hour  continuity, 
with  allowance  for  station  intro- 

duction and  signature,  the  tran- 
scription is  designed  to  acquaint 

listeners  with  the  AP  background, 
and  to  build  prestige  for  both  sta- 

tion and  wire  service. 

Contest  Club 

HOBBY  of  Helen  King,  promotion 
director  of  WEBR,  Buffalo,  in 
snipping  box  tops  and  creating 
slogans  has  resulted  in  formation 
of  the  Buffalo  Contest  Club.  Station 
carries  evening  and  afternoon  pro- 

grams plugging  network  contests 
and  reports  high  percentage  of  win- ners in  the  club. 

School  Lectures 
KSL,  Salt  Lake  City,  is  sponsoring 
a  series  of  lectures  conducted  by 
Ralph  W.  Hardy,  traffic  manager, 
in  Utah  and  Idaho  high  schools  on 
"use  of  radio  in  modern  living". 
Mr.  Hardy  is  accompanied  by  Dr. 
Irvin  Hall,  KSL  educational  ad- 

visor who  meets  with  faculty 
groups  to  show  how  radio  can  be 
used  as  a  classroom  aid. 

WTAR  Torpedo  Discs 

SURVIVORS  of  the  torpedo- 
ing of  a  medium-sized  Ameri- 
can ship  sunk  April  19  off 

the  Virginia  coast,  were  in- 
terviewed and  transcribed  "by WTAR,  Norfolk,  three  days 

before  the  sinking  was  an- 
nounced by  the  Navy  Dept. 

Acting  on  permission  of  the 
Fifth  Naval  District  public 
relations  office,  the  discs  were 
then  held  until  the  official  an- 

nouncement was  made  in 
Washington  and  then  re- 
broadcast  a  few  hours  later. 

Cosmetic  Series 
COLONIAL  DAMES  Corp.,  Los 
Angeles  (cosmetics),  in  a  three- 
week  spring  campaign  ending  May 
30  is  sponsoring  a  seven-weekly 
quarter-hour  newgcast  on  KFVD, 
that  city,  with  a  similar  type  of 
ten-minute  program  three  times  per 
week  on  KIEV,  Glendale,  Cal.  Firm 
also  is  utilizing  thrice-weekly, 
Listen  to  Linkletter,  on  KSFO,  San 
Francisco,  and  14  spot  announce- 

ments per  week  on  KRSC,  Seattle. 
Schedule  supplements  the  weekly 
five-minute  program,  Find  the 
Woman,  sponsored  on  8  CBS  West 
Coast  stations  (KNX  KQW  KARM 
KOIN  KROY  KIRO  KOY  KTUC), 
Friday,  9:55-10  p.m.  (PWT). 
Agency  is  Glasser-Gailey  &  Co., 
Los  Angeles. 

Sealtest  Stays 

NATIONAL  DAIRY  PRODUCTS 
Corp.,  New  York  (Sealtest),  will 
forego  a  summer  layoff  and  con- 

tinue the  weekly  half -hour  NBC 
Rudy  Vallee  Show,  Thursday,  10- 
10:30  p.m.  (EWT).  Decision  was 
reached  following  conference  be- 

tween James  A.  McFadden,  New 
York  vice-president  of  McKee  & 
Albright,  agency  servicing  the  ac- 

count, and  Dick  Mack,  Hollywood 
producer  of  the  series.  Besides  Val- 

lee, featured  on  the  show  are  John 
Barrymore,  Joan  Davis,  Eddie 
Paul's  orchestra  and  the  Sports- 

men, vocal  quartet.  Tom  Hudson 
announces.  Ned  Tollinger  is  the 
NBC  production  representative. 

Curtis  Quits  Texas  Assn. 
MANPOWER  PROBLEMS  have 
caused  James  R.  Curtis,  president  of 
KFRO,  Longview,  Tex.,  to  tender  his 
resignation  as  secretary-treasurer  of the  Texas  Broadcasters  Association. 
He  informed  O.  L.  Taylor,  president 
of  the  Association,  that  he  wiU  have 
to  leave  the  post  he  has  filled  since 
the  beginning  of  the  organization  in 1936. 

BROCHURES 

CBS — Booklet  entitled  "fifteen  min- 
utes March  5,  1942",  description  of what  goes  on  in  the  office  of  Paul  W. 

White,  CBS  news  chief,  during  a 
world  news  roundup. 

KPO,  San  Francisco — Describing  the 
engineering  perfection  in  design  of  new 
KPO  headquarters. 

WJZ,  New  York — What  Ever  Became 
of  the  Night  Watchman?  Folder 
printed  in  white  on  black  and  illus- trated with  a  night  photograph  of  a 
factory  at  work,  promoting  Say  It 
With  Music,  WJZ's  1-7  a.m.  program. 
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Radio  Stands  Ready 
SOME  WHO  HEARD  him  at  Cleveland  pro- 

fessed to  detect  in  OFF  Director  Archibald 

MacLeish's  speech  a  you-play-ball-with-us-or- 
else  attitude.  Such  an  attitude,  if  it  were 
struck  at  all,  certainly  would  stand  out  in 
contrast  to  the  thanks-for-your-swell-cooper- 
ation  and  the  keep-it-up  tenor  of  the  speeches 
by  Byron  Price,  Director  of  Censorship,  and 
by  the  Army,  Navy,  Marine  Corps  and  other 
Government  officials  who  appeared  before  the 
convention  and  before  its  various  sub-sessions. 

But  we  don't  think  Mr.  MacLeish  meant 
to  talk  down  to  the  broadcasters,  and  a  re- 

reading of  his  address  [see  page  11]  con- 
vinces us  that  he  has  no  thought  of  wield- 

ing or  threatening  to  wield  the  big  stick. 
On  the  contrary,  in  asking  for  cooperation 
"not  in  terms  of  facilities  but  in  terms  of 
men,"  he  sought  from  the  broadcasters  just 
what  they  are  most  willing  to  give.  In  ask- 

ing for  "the  brains  and  the  hearts  and  the 
energy"  of  the  men  who  run  the  American 
broadcasting  industry,  he  struck  a  chord  to 
which  the  industry  has  already  shown  it  is 
eagerly  responsive. 

There  isn't  a  man  jack  in  radio  who  wouldn't 
give  his  all  toward  winning  the  war.  The 
Office  of  Facts  &  Figures,  intent  upon  the 
psychological  front  in  this  war,  should  know 
this  from  the  wholehearted  support  its  propa- 

ganda plans  are  getting  from  every  segment 
of  the  industry — sponsor,  agency,  station,  net- 

work. So  do  the  military  forces,  whose  public 
relations  chiefs  thus  far  have  had  nothing 
but  praise  for  the  way  radio  is  playing  its 
part  in  their  plans. 

Of  course,  there  still  remains  a  gigantic 
task  for  radio,  but  Mr.  MacLeish  may  rest 
assured  that  radio  stands  ready,  to  use  his 

own  words,  "to  apply  to  the  doing  of  the 
job  all  of  its  skill,  all  of  its  experience,  all 
of  its  tremendous  resources  of  ingenuity  and 
imagination,  all  of  the  force  and  verve  and 

vitality  of  a  young  and  dynamic  industry." 
But  the  job  of  coordinating  the  effort  is 

OFF's,  not  the  industry's.  So  far  it  is  being 
well  done  in  the  face  of  terrific  technical, 
political  and  economic  stresses  and  strains, 
and  in  the  face  of  the  fact  that  when  it  comes 
to  radio  each  and  every  citizen,  let  alone 
each  and  every  war  worker  in  Washington, 
has  his  own  individual  ideas  how  to  do  it. 
So  far  the  OFF  itself,  the  Office  of  Censor- 

ship,  the    military    establishments    and  the 

Rockefeller  and  Donovan  Committees  have 
had  little  trouble  in  drawing  upon  the  best 
minds  in  the  industry  for  manpower  and  for 
ideas. 

If  they  want  more,  they  are  there  for  the 
asking — and,  more  often  than  not,  without 
the  asking. 

Mr.  MacLeish  is  a  poet,  who  also  happens 
to  be  a  good  administrator.  He  has  a  fine 
sense  of  words,  and  it  is  possible  his  speech, 
hastily  prepared,  may  have  been  just  a  little 
too  ethereal  in  parts  for  some  of  the  hard- 
headed  and  practical  broadcasters  present.  He 

probably  doesn't  know  much  about  the  tech- 
nical and  economic  workings  of  radio,  but 

fortunately  the  men  around  him  do.  We  have 
heard  and  read  and  re-read  his  remarks;  we 
can  say  for  the  industry,  we  think,  that  it 
has  already  met  his  challenge  and  stands 
ready  to  meet  any  more.  From  the  sidelines, 
however,  we  do  think  that,  like  his  colleagues 
in  the  other  branches  of  the  Government  war 
service,  he  might  have  let  out  at  least  a  wee 
cheer  for  radio's  ball  team. 

The  NRDGA  Challenge 
NOW  WE'RE  GETTING  somewhere  on  this 
business  of  radio  advertising  by  department 
stores.  The  sales  managers  session  at  the  NAB 
convention  in  Cleveland  last  week  was  just 
about  the  healthiest  development  that  could 
have  occurred  in  the  retail  advertising  field. 

It  was  a  hair-letting-down  session  of  the 
first  magnitude.  Representatives  of  retail 
stores,  under  the  aegis  of  the  National  Retail 

Dry  Goods  Assn.,  in  plain  King's  English,  told 
broadcasters  that  their  selling  methods  stink. 
They  charged  radio  stations  with  trying  to 
sell  "blue  sky"  in  the  form  of  time,  and  with 
palming  off  whatever  is  unsold  in  the  way  of 
program  or  talent. 

Anyway,  that's  the  story  of  the  department 
stores'  composite  advertising  managers. 

Not  to  be  outdone,  spokesmen  from  the  sta- 
tions more  or  less  answered  in  kind.  The  af- 
finity of  the  department  store  to  display  space 

in  the  newspapers  was  castigated  as  "the  easy 
way  out",  a  hidebound  tradition. 

There  were  a  couple  of  exceptions.  Bill  Gil- 
lespie, of  KTUL,  told  how  his  station  had  man- 

aged to  get  half  of  its  local  advertising  reve- 
nue from  department  stores.  He  had  studied 

the  field,  hired  a  department  store  merchan- 
diser, and  didn't  sell  time  alone.  He  sold  scien- 

tifically and,  he  reported,  everybody's  happy. 

Walter  Neff,  ex-major  station  sales  chief,  now 
an  agency  executive,  told  both  sides  they  could 
do  the  job  if  they  got  to  understand  each  other 
better  and  knew  what  they  were  buying  and selling. 

The  Cleveland  session,  arranged  by  the  NAB 
sales  managers  committee,  despite  the  harsh 

words  presents  a  challenge  to  radio.  It's  up  to 
radio  to  sell  its  customers,  not  for  the  custom- 

ers to  come  in  hat-in-hand.  In  these  times, 
honeymooning  goes  out  the  window.  The  local 
account  is  vitally  important. 

Let's  do  the  job  scientifically!  Let's  get  a 
real  research  job  done,  and  appropriate  the 

money  necessary  to  do  it.  Let's  have  a  com- 
mittee made  up  of  selected  department  store 

executives  sit  regularly  with  a  committee  rep- 
resenting sales  managers  (with  Bill  Gillespie 

on  it  by  all  means)  and  show  them  that  the  ear 
is  as  good  as  (or  better  than)  the  eye  in  mov- 

ing goods  in  every  aisle  from  bargain  base- 
ment to  the  fur  department! 

Radio  hasn't  been  bothered  about  tradition 
in  other  fields.  With  the  job  done  right,  de- 

partment stores  will  be  using  radio  .  .  .  and 
loving  it. 

ASCAP's  Wedding 
IMAGINE  a  convention  of  broadcasters  with 
no  controversy  over  music  copyright!  That 
happened  at  the  20th  annual  convention  of  the 
NAB  in  Cleveland  last  week.  Substantially 
more  than  a  quorum  of  the  delegates  attended 
the  overall  copyright  session,  but  the  attend- 

ance was  a  far  cry  from  the  jammed-to-the- 
rafters  sessions  of  past  years. 

Sitting  on  the  same  rostrum  were  the  ad- 
versaries in  the  music  copyright  fight  settled 

just  a  few  months  ago.  ASCAP,  admittedly 
vanquished  and  sweepingly  reorganized  since, 
through  its  general  manager,  John  G.  Paine, 
bespoke  cooperation  and  teamwork  with  the 
broadcasters — its  best  customer.  Neville  Miller, 
NAB-BMI  president,  who  was  told  when  he 
was  retained  in  1938  that  licking  ASCAP  was 

his  job,  didn't  gloat.  In  introducing  Mr.  Paine 
he  said  simply  that  it  had  been  a  hard  fight 

but  that  it  had  been  fought  "fair  and  clean". 
There  must  have  paraded  before  the  eyes  of 

the  broadcasters  scenes  of  other  years;  of  Gene 
Buck  and  Claude  Mills;  of  millions  of  dollars 
in  infringement  suits  against  broadcasters 

brought  by  ASCAP;  of  the  Warner  Bros,  walk- 
out; of  alleged  "selling  down  the  river"  epi- 

sodes and  separate  deals;  of  the  refusal  of 
ASCAP  executives  even  to  talk  to  Mr.  Miller; 

of  hopeless  negotiations;  of  BMI's  birth,  and 
the  withdrawal  of  ASCAP  music  from  the  air; 
of  criminal  suits  against  ASCAP  by  the  Dept. 
of  Justice ;  of  consent  decrees  accepted  both  by 
ASCAP  and  BMI;  of  the  St.  Louis  nightmare 
a  year  ago;  and  finally  of  the  truce  that 
brought  ASCAP  music  back  on  the  air,  with 
the  combined  cost  of  ASCAP  and  BMI  licenses 
some  30%  less  than  that  of  ASCAP  alone  in 1940. 

There  are  other  music  problems,  to  be  sure. 

The  mushrooming  of  the  "payola"  racket,  of 
bribing  performances  over  sustaining  pro- 

grams, must  be  checked.  Some  stations  are  still 
having  trouble  with  union  musicians.  And  a 
watchful  eye  must  ever  be  kept  on  copyright, 
lest  it  again  get  out  of  hand. 

Cleveland  probably  will  go  down  as  radio's 
first  convention  without  a  copyright  crisis.  It 
was  simply  wonderful! 
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WEBLEY  ELGIN  EDWARDS 

ON  THE  MORNING  
of  Dec. 

7,  1941,  the  citizens  of  Hono- 
lulu were  electrified  to  hear 

a  voice  calm  and  clear,  but 
fighting  mad,  come  on  the  air  with 
these  words. 

"Ladies  and  Gentlemen,  we  ask 
you  to  be  calm  and  listen  carefully. 
This  island,  Oahu,  is  under  attack 
by  enemy  planes.  The  Rising  Sun 
has  been  seen  on  the  wings  of 
these  planes  and  we  believe  them 
to  be  Japanese.  We  will  keep  you 
advised.  Stay  under  cover,  keep 
off  the  streets,  do  not  use  the  tele- 

phone; telephone  facilities  are 
needed  for  other  very  important 
matters.  All  automobiles  get  off 
the  highways  immediately.  We  are 
not  asking  you  to  do  these  things, 
we  are  telling  you. 

"Some  of  you  people  think  this is  a  maneuver.  This  is  no  maneuver. 
This  is  the  real  McCoy! 

"Keep  calm,  and  do  as  you  are 
told  to  do.  Thank  you." 

Thereafter,  all  through  that  hec- 
tic Sunday  morning,  that  voice  was 

on  the  air,  summoning  Army  and 
Navy  personnel  to  their  posts,  call- 

ing for  reserve  police,  firemen  and 
medical  workers,  asking  for  volun- 

teer blood  donors,  trucks  for  emer- 
gency ambulances — until  the  sta- 

tion went  off  the  air  along  toward 
noon  for  safety  measures,  and 
stayed  off  for  a  full  week. 

The  voice  belonged  to  Webley 
Elgin  Edwards,  station  manager 
of  KGMB,  Honolulu,  and  vice- 
president  of  the  Hawaiian  Broad- 

casting System  Ltd.,  which  oper- 
ates both  KGMB  and  KHBC  in 

Hilo. 
It  was  typical  of  the  man  that 

his  history-making  announcement, 
even  while  bombers  were  dropping 
their  lethal  eggs,  should  have 
started  with  "Ladies  and  Gentle- 

men," and  wound  up  with  "Thank 
you."  He  has  been  using  those terms  in  radio  for  more  than  15 
years.  They  are  ingrained. 

It  was  typical  of  him  that  he 

should  have  said  "This  is  the  real 
McCoy."  People  later  said  that  one 
phrase  convinced  them,  more  than 
anything  else,  that  it  was  a  real 
attack  and  not  another  of  the  many 
maneuvers  that  Honolulu  was  al- 

ways having  before  the  war. 
Web  Edwards  started  his  radio 

career  as  a  sports  announcer,  and 
he  still  knows  the  value  of  the 
pungent,  punchy  phrase. 

He  started  in  radio  in  1925,  with 
news  broadcasts  over  KOAC,  Cor- 
vallis.  Ore.,  later  doing  sports  over 
KGW,  Portland.  In  1928  he  went 
to  Honolulu  to  play  semi-pro  foot- 

ball with  the  Honolulu  town  team. 
He  got  back  into  radio  there.  He 
returned  to  the  mainland  for  part 
of  one  year,  1934,  and  did  a  series 
of  football  broadcasts  over  KNX, 
Los  Angeles.  He  came  back  to 
Honolulu  in  1934  and  has  man- 

aged KGMB  ever  since.  In  1935 
he  originated  the  Hawaii  Calls 
broadcasts  over  CBS  and  emcee'd 
that  program  over  CBS  and  MBS 
until  the  war  forced  it  off  the  air. 

Under  J.  Howard  Worrall,  the 

company's  present  president,  Ed- wards worked  long  hours  to  bring 
a  small  station  up  from  nowhere  to 
its  present  potent  position  in  the 
Hawaiian  Islands.  From  two  rooms 
atop  a  downtown  building,  he  has 
seen  it  grow  to  its  present  loca- 

tion in  a  modern  air-conditioned 
building,  designed  for  radio  and 
equipped  with  the  latest  modern 
broadcasting  equipment,  and 
manned  by  a  staff  of  40. 
Webley  Edwards  was  born  in 

Corvallis,  Nov.  11,  1902,  son  of 
a  college  professor  who  later  be- 

came an  industrial  chemist.  He 
spent  the  first  20  years  of  his  life 
in  California,  living  in  San  Luis 
Obispo,  San  Jose  and  Berkeley. 

He  returned  to  Oregon  for  his 
senior  high  school  year  in  his  old 
home  town  of  Corvallis  and  went 
on  to  Oregon  State  College  for  four 
years,  where  he  played  football, 
was  associate  editor  of  his  school 

NOTES 

LIEUT.  BARRY  BINGHAM,  USNR, 
publisher  of  the  Louisville  Courier- 
Journal,  operating  WHAS,  has  re- turned to  Washington  from  London 
where  for  the  last  three  months  he  has 
been  attached  to  the  American  Em- 

bassy as  representative  of  the  Office 
of  Civilian  Defense.  He  is  now  at- 

tached to  the  executive  staff  of  the 
Office  of  Facts  &  Figures. 

EUGENE  C.  PULLIAM,  president 
of  WIRE,  Indianapolis,  on  .Tune  1 
will  tender  a  dinner  in  Indianapolis 
in  honor  of  Niles  Trammell,  president 
of  NBC;  Gov.  Harry  F.  Schricker, 
of  Indiana,  and  Kenneth  Hogate,  pub- 

lisher of  the  Wall  Street  Journal, 
who  will  be  given  honorary  degrees 
at  De  Pauw  U  the  preceding  evening. 
Mr.  Pulliam  is  a  trustee  of  the  uni- versity. 

BILL  JOHNSTON  formerly  assist- 
ant to  George  Fry.  general  sales 

service  manager  of  NBC,  recently  ac- 
cepted an  offer  from  Pan  American 

Airways  to  manage  a  field  "somewhere 
overseas".  Johnston  took  up  aviation while  serving  as  an  NBC  page  boy 
some  years  ago. 

EUGENE  S.  THOMAS,  sales  manag- 
er of  Bamberger  Broadcasting  Serv- 

ice, New  York,  has  been  elected  a 
director  of  the  Advertising  Club  of 
New  York. 
MORRIS  S.  NOVIK,  director  of 
WNYC,  New  York  municipal  station, 
has  been  appointed  to  the  special  ad- 

visory committee  of  the  Foreign  Lan- 
guage Advisory  Council  of  the  Office  of 

Facts  &  Figures  Foreign  Language 
Division,  which  is  headed  by  Lee  Falk. 

GERALD  C.  GROSS,  assistant  chief 
engineer  of  the  FCC,  on  May  9  mar- ried Phoebe  Sue  Brundage  Crosby 
at  Fredericksburg,  Va. 

JOHN  ANDREWS,  former  member 
of  the  sales  promotion  staff  of  Liherfi/ 
Magazine,  has  joined  the  sales  promo- 

tion department  of  CBS  as  assistant  to 
George  Dunham,  supervisor  of  promo- tion for  CBS  M&O  stations, 
DALE  PHARES  of  the  sales  staff  of 
WHBF,  Rock  Island,  111.,  has  en- 

tered the  Army  in  Evansville,  Ind. 

newspaper,  news  correspondent  for 
the  Portland  Oregon  Journal  and 
the  Seattle  Times. 

During  his  last  two  years  in 
college  he  helped  Wallace  Kad- 
derly,  now  radio  chief  in  the  De- 

partment of  Agriculture  in  Wash- 
ington, run  the  college  radio  sta- 

tion, KOAC.  At  the  same  time  he 
kept  up  his  writing  and  for  a  year 
after  college  he  stayed  on  as  back- 
field  coach  of  the  football  team 
under  Paul  Schissler. 

Today  Web  Edwards  is  one  of 
the  busiest  men  in  Honolulu.  He 
is  not  only  station  manager  of 
KGMB  but  helps  President  How- 

ard Worrall  direct  the  policies  of 
KHBC,  Hilo,  where  Al  Green  is 
resident  manager.  He  is  the  CBS 
war  correspondent  from  Hawaii 
and  is  heard  as  a  news  commen- 

tator over  that  network  regularly. 
He  also  conducts  a  five-a-week  local 
radio  news  commentary,  full  of 

salty  philosophy  and  clear-cut 
background  of  the  "news  behind 
the  news."  With  all  this  he  finds 

ADRIAN  MURPHY,  executive  direc- tor of  the  television  deijartment  of 
CBS,  resigned  last  week  to  become  a 
first  lieutenant  in  the  Signal  Corps. 
With  CBS  since  193.5,  Mr.  Murphy 
was  formerly  manager  of  television 
operations.  Leonard  Hole,  who  holds 
that  position  at  CBS,  will  succeed  Mr. Murphy. 

FRANK  J.  REED  Jr.,  assistant  sales 
traffic  manager  of  NBC,  starts  active 
duty  as  a  first  lieutenant  in  the  Ord- nance Corps,  May  2.5. 

JOSEPH  E.  KELLER,  radio  at- torney associated  with  the  firm  of 
Dow  &  Lohnes,  Washington,  has  been 
appointed  consultant  on  state  barriers 
for  the  Ofiice  of  Defense  Transporta- 

tion. It  was  said  he  will  handle  prob- 
lems affecting  the  interstate  movement 

of  petroleum  and  other  liquids  needed 
in  the  war  effort. 
M.  TILFORD  JONES,  chief  owner 
of  KXYZ,  Houston,  and  KRIS,  Cor- 

pus Christi,  has  been  named  regional consultant  for  the  Defense  Plants 
Corp..  and  is  spending  fulltime  travel- ing the  Southwestern  States  on  war duties. 

MARC  CHACONA,  salesman  of 
WFBL,  Syracuse,  has  joined  the 
Marines. 
ROBERT  O.  REYNOLDS,  manager 
of  KMPC,  Beverly  Hills,  Cal.,  is  the 
father  of  an  8%-lb.  boy  born  May  4. 
T.  R.  PUTNAM,  commercial  manager 
of  KFRO.  Longviow,  Tex.,  has  re- 

turned after  a  30-day  convalescence 
in  the  Veterans  Hospital  at  Alexan- dria, La. 
COURT  ONET.  formerly  of  the  sales 
staff  of  WOV,  New  York,  and  at  one 
time  with  Modern  Talking  Picture 
Service,  New  York,  has  joined  the 
sales  staff  of  WINS.  New  York, 
H.  RUSS  HOLT,  manager  of  WOLS, 
Florence,  S.  C.,  is  the  father  of  a  baby 

girl. 

JAMES  W.  MATHENY,  salesman  of 
AVFBM,  Indianapolis,  leaves  May  18 
for  Officers'  Training  School. 
LAWRENCE  J.  HUBBARD  has  been 
appointed  assistant  research  director 
of  Crossley  Inc.,  New  York  and 
Princeton,  N.  J. 

Jackson  Heads  WBOW 
GEORGE  JACKSON,  has  been 
named  manager  of  WBOW,  Terre 
Haute,  replacing  Martin  L.  Leich, 
who  has  joined  the  Navy  as  an  en- 

sign. Leich  is  presently  stationed 
in  Washington  in  the  communica- tions branch. 

time  to  be  a  reserve  officer  in  the 

Honolulu  police  department,  serv- 
ing with  no  pay,  but  going  on  an 

active  beat  one  night  each  week 
in  his  radio-equipped  car. 

Running  a  radio  station  in  Ha- 
waii is  no  bed  of  roses  these  days 

but  amazingly,  KGMB  has  kept  its 
local  and  national  business  pretty 
well  intact.  As  Edwards  puts  it, 
"it  takes  a  lot  of  letter-writing, 
cajoling,  and  hard-boiled  arguing 
to  convince  radio  advertisers  that 
radio  is  still  going  strong  in  the 

Islands." 

It's  long  hours  and  hard  work 
for  Web  Edwards  these  days,  but 
he  seems  to  thrive  on  it.  As  he  puts 

it,  "You  have  to  figure  on  hard 
work  when  you  get  into  the  radio 
business.  In  spite  of  our  problems, 

I  can  sincerely  say  I've  never  had 
so  much  real  pleasure  or  such  a 
feeling  of  really  accomplishing 
things,  as  I  have  in  keeping  KGMB 
'on  the  beam'  during  these  war 

days." 
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RALPH  FALLERT,  announcer  of 
WCAE,  Pittsbursh,  has  been  called  to 
active  service  in  the  Navy  as  a  second 
class  yeoman  and  is  stationed  at  the 
Great  Lakes  Naval  Training  Center. 
Lt.  Herbert  O.  Morrison,  former  mem- 

ber of  the  WCAE  staff  and  famous  for 
his  description  of  the  Hindenburg 
crash  while  with  WLS,  Chicago,  is 
now  stationed  at  the  Will  Rogers  Air- 

port, Oklahoma  City. 
LEO  BOLLEY.  sportscaster  of 
WFBL.  Syracuse,  has  joined  the  Army 
Air  Force  as  a  first  lieutenant. 

BETTY  RIOPELLE,  CKLW,  Wind- 
sor-Detroit, was  married  recently  to 

Marshall  Morse  of  the  Army  Air 
Force.  She  will  'continue  her  duties in  the  Detroit  office  of  CKLW. 
FRED  FOSTER,  formerly  of  WLW, 
Cincinnati,  has  joined  the  announcing 
staff  of  KWK,  St,  Louis. 
LUCILLE  WILSON  has  joined  the 
announcing  staff  of  WTOC,  Savan- 

nah, and  is  heard  thrice-weekly  as 
Lucille  Wilson  Speaking. 
ERIC  BODEN,  announcer  of  KYA, 
San  Francisco  and  previous  to  that 
with  stations  in  Ireland,  has  resigned. 
KAY  SHERRY  has  been  appointed 
staff  organist  of  KROW,  Oakland, 
succeeding  Eddie  House,  resigned, 
KEN  BURKHARD,  announcer,  has 
resigned  from  KRE,  Berkeley,  Cal. 
to  join  KLS,  Oakland,  Cal. 
MARILYN  Maclean,  traffic  man- 

ager of  KROW.  Oakland,  Cal.,  is  to 
join  KRE,  Berkeley. 

TOM  CASEY,  newscaster  and  dance 
band  announcer  of  the  BLUE-Chicago. 
will  enter  the  Army  Air  Corps  as 
a  cadet  at  Ft.  Thomas,  Ky.,  in  June. 
Fred  Kasper,  announcer,  has  been 
stationed  at  Lowry  Field,  Denver, 
since  March  1,  as  a  student  bombar- 

dier. Robert  Merkle,  formerly  clerk 
of  the  announcing  staff,  is  now  in  the 
Medical  Corps,  Ft.  SUl,  Okla. 

TED  MacMURRAY,  freelance  pro- 
ducer since  1935  and  formerly  engi- 

neer and  announcer,  on  May  15  will 
join  the  BLUE-Chicago  as  a  director. 
VIRGIL  REIMER,  Hollywood  sound 
effects  man  on  NBC  Fihher  McGee  d 
Molly,  sponsored  by  S.  C.  Johnson  & 
Son,  has  resigned  to  join  the  Army Air  Force. 

BOB  WHITE,  formerly  associate  edi- 
tor of  Music  &  Rhythm,  Chicago,  has 

joined  the  continuity  stafiE  of  WBBM, Chicago. 

RAY  ERLENBORN,  Hollywood 
sound  effects  man  on  the  NBC  Al 
Pearce  Shoiv,  sponsored  by  R.  .7.  Reyn- 

olds Tobacco  Co.  (Camels)  and  Mar- 
garet Lenhart,  formerly  vocalist  on 

that  program,  are  to  be  married  June 15. 

WALT  DENNIS,  sales  promotion 
manager  of  KVOO,  Tulsa,  has  been 
named  publicity  director  in  addition 
to  other  duties,  replacing  Allan  Page 
who  is  now  chief  announcer. 
FRED  W  IE  TING,  formerly  of 
WDEV,  Waterbury,  Vt.,  has  joined 
WIBG,  Philadelphia. 
FRED  BRIGGS,  announcer,  formerly 
of  KSFO,  San  Francisco,  has  joined 
KQW,  San  Francisco. 
J.  CLINTON  STANLEY,  producer 
of  NBC  and  BLUE,  currently  direct- 

ing Quiz  Kids,  Flying  Patrol  and  Bats 
in  the  Belfry,  has  been  appointed  as- 

sistant to  Maurice  Wetzel,  production 
manager  of  the  BLUE. 

TOM  DOWNING,  staff  announcer  of 
WSB,  Atlanta,  on  April  29  married 
Lillian  Reynolds,  Owensville,  Ky. 
VERE  KNEELAND  who  handles 
most  of  the  women's  programs  at 
KGW-KEX,  Portland,  is  currently 
touring  the  East  largely  for  the  pur- 

pose of  research  work  for  a  book  she 
proposes  to  write  this  fall.  En  route 
she  attended  the  Ohio  State  U  Insti- 

tute for  Education  by  Radio. 

NAN  SELLECK,  continuity  writer 
at  KGW-KEX,  Portland  will  initiate 
her  own  program  shortly  with  a  five- 
minute  show,  Beating  the  Budget  to 
be  heard  Monday  through  Friday. 

FLOYD  MARION,  radio,  stage  and 
vaudeville  veteran,  has  joined  the 
announcing  staff  of  WSPD,  Toledo. 

JOHNNIE  MYERS,  staff  announcer 
and  copywriter  of  WALB,  Albany, 
Ga.,  was  recently  named  publicity  di- 

rector. Roger  Vann  recently  joined 
the  announcing  staff  of  WALB. 

BERRY  LONG,  account  executive 
of  KOA,  Denver,  will  leave  shortly  to 
join  the  Navy  as  a  chief  petty  officer. 

CHRIS  FORD,  formerly  continuity 
director  of  WIRE,  Indianapolis,  and 
Russell  W.  Tolg.  for  the  last  10  years 
with  WTMJ,  Milwaukee,  have  joined 
the  continuity  department  of  the 
BLUE-Chicago. 

WALTER  PASCHALL,  news  chief 
of  WSB,  Atlanta,  recently  received 
appointment  to  the  Board  of  Directors, 
Atlanta  branch.  Foreign  Policy  Assn. 
and  to  the  Advisory  Council,  Atlanta 
Camp  Fire  Girls. 

JOEL  LAWHON,  formerly  chief  an- 
nouncer of  WFBC,  Greenville,  S.  C. 

has  joined  the  announcing  staff  of 
WPTF,  Raleigh. 

M.  D.  (BABE)  COHN,  former  dis- 
trict manager  for  Publix  theatres  in 

the  Kansas  City  territory  and  recently 
with  Monarch  Theatres  Inc.,  New 
York,  has  been  named  head  of  the 
artists'  bureau  of  WHB,  Kansas  City. 

FRANCES  FARMER  WILDER 

RICH  AND  VARIED  is  the  ex- 
perience Frances  Farmer  Wilder 

brings  to  her  position  as  CBS 
Pacific  Coast  network  educational 
director.  California  born,  and  a 
graduate  of  the  U  of  California, 
she  spent  seven  years  in  the  Orient 
with  her  husband  where  she  mas- 

tered the  Chinese  and  French  lan- 
guages. Upon  her  return  to  New 

York  she  started  a  career  that  be- 
gan to  roll  radiowards. 

It  was  Mrs.  Wilder  who  organ- 
ized the  Courier  Service,  a  guide 

service  for  visitors  in  that  city 
which  is  still  successfully  operat- 

ing. She  carried  on  similar  activity 
for  the  Rockefeller  Institute  in 
1934,  and  then  in  1938  went  to 
CBS  Hollywood  where  her  faculty 
for  organization  was  utilized. 

Before  assuming  her  present 
post,  she  was  CBS  Hollywood  per- 

sonnel director,  a  position  she  still 
fills.  Always  intensely  interested 
in  education,  Mrs.  Wilder  has 
taken  special  work  at  Columbia  U 
and  the  U  of  Chicago,  and  current- 

ly produces  a  weekly  half-hour  cur- 
rent events  program,  What's  It  All About?  on  CBS  Pacific  Coast  sta- 

tions. 

LOU  KEMPER,  announcer  for  Brush 
Creek  Follies  and  Doion  Brush  Creek 
Way  on  KMBC,  Kansas  City,  Kans., 
is  to  join  the  Marines  .June  1.  Ray 
Young,  announcer,  has  been  inducted 
into  the  Army.  Fred  Scott  has  joined 
the  KMBC  announcing  staff. 

BILL  MALONE,  formerly  of  WLW, 
Cincinnati,  has  joined  the  promotion 
department  of  WOWO-WGL,  Fort 
Wayne.  Other  staff  additions  include 
Don  Ross,  formerly  of  WOSH,  Osh- 
kosh.  Wis.,  announcer,  and  Elsie 
Himes,  auditing  office. 

KENNETH  PETTUS,  formerly  con- 
tinuity and  news  writer  of  KGW  and 

the  Portland  Ledger,  Portland,  Ore., 
and  Victor  Reed,  former  press  associa- 

tion correspondent  of  the  U  of  Michi- 
gan, have  joined  the  special  events  de- 

partment of  NBC-Chicago. 
LARRY  ELLIOTT,  free  lance  an- 

nouncer, who  handles  all  programs  of 
the  Treasury  Department,  replaces 
Andre  Baruch  as  announcer  on  The 
American  Melody  Hour,  CBS  pro- 

gram by  Bayer  Co.,  New  York,  for 
Bayer  Aspirin. 
RADCLIFFE  HALL,  NBC  announcer 
and  newscaster,  is  the  father  of  a  baby 

girl. 

.JOHN  DUNHAM,  formerly  of 
KMOX,  St.  Louis,  has  joined  the  an- nouncing staff  of  WBBM,  Chicago. 
JOHN  B.  HUGHES,  Hollywood  news 
analyst  of  Mutual-Don  Lee  network, 
continuing  his  regular  broadcasts,  on 
May  18  started  a  six-week  lecture  tour. 
NATHAN  SCOTT,  Hollywood  BLUE 
musical  director,  and  Marjorie  Wright, 
production  department  secretary,  were 
married  May  9  at  Las  Vegas,  Nev. 
DAVID  KENT,  production  manager 
and  chief  announcer  of  WAIR,  Win- 

ston-Salem, N.  C,  has  resigned  to  join 
WDBJ,  Roanoke,  Va. 
MARTIN  WEINSTEIN,  publicity  di- 

rector of  KROW,  Oakland,  plans  to 
resume  radio  script  writing  in  Holly- 
wood. 
EDWIN  J.  MOREY,  treasurer  of 
WNLC,  New  London,  Conn.,  is  to  re- 

sign shortly  to  enter  the  Army. 

WILLIAM  FARRIS,  former  chief  an- nouncer of  WBYN,  Brooklyn,  has  been 
named  program  director  of  WCOP, 
Boston. 
MAURICE  HAZAN,  formerly  an 
announcer  at  KGER,  Long  Beach, 
Cal.,  has  joined  the  Inter-American 
Affairs  division  of  the  Office  of  Emer- 

gency Management.  He  has  been  as- signed to  handle  news  copy  on  the  new 
shortwave  station  KWID,  San  Fran- cisco. 

PAUL  DOUGLAS  has  been  appointed 
official  Hollywood  announcer  on  the 
weekly  War  Production  Board  short- 

wave program,  Command  Performance. 
Vick  Knight  is  producer. 
DAVID  STARLING-  announcer  at 
KFI-KECA,  Los  Angeles,  has  resigned 
to  join  the  Army.  Nelson  Mclninch 
has  joined  the  staff  as  summer  vaca- tion relief.  He  was  formerly  announcer 
of  KDYL,  Salt  Lake  City. 

CAROLYN  CARO,  was  recently  an- 
pointed  program  director  of  KGFJ, Los  Angeles. 
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THURL  YORK,  foimeerly  of  WORM, 
Greenwood,  Miss.,  has  joined  the  an- 

nouncing staff  of  KFRO,  Longview, 
I  Tex.  Wendel  Oliphant  has  resigned 

from  the  KFRO  announcing  staff  to 
join  the  Army  Air  Force.  George  Al- 

bion Stephen,  formerly  of  KOGA,  Kil- 
gore;  WTAW,  College  Station;  and 
KMAC,  San  Antonio,  replaces  Oli- 
phant. 
DICK  HATTON,  formerly  of  WRRN, 
Warren,  O.,  and  John  Powell,  a  recent 
radio  graduate  of  Kent  State  U,  have 
joiaed  WJW,  Akron.  Wayne  Byers 
has  been  named  chief  announcer  of 
WJW. 

WAYNE  NELSON,  formerly  of 
■  WJJD,  Chicago,  has  joined  the  an- 

nouncing staff  of  KMOX,  St.  Louis, 
replacing  John  Dunham,  who  trans- 

ferred to  WBBM,  Chicago. 

CARL  SCHAELE,  Jack  Shnell  and 
Carroll  Frazer  of  NBC  Hollywood 
page  staff,  have  been  promoted  to  the 
sound  effects  department,  working 
under  Harry  Saz,  manager. 

CAROL  DAVIS  of  Tom  Fizdale  Inc., 
Hollywood  staff,  on  May  24  joins 
NBC  Holywood  publicity  department 
as  fashion  and  fan  magazine  contact. 
She  succeeds  Martha  Sherwin,  re- 
signed. 
JACK  DAVIES  announcer  of  KSL, 
Salt  Lake  City,  has  enlisted  in  the 
Army.  Werner  Goering  has  passed  his 
preliminary  examination  for  the  Army 
Air  Force. 

LARRY  CROWLEY,  formerly  copy- 
writer of  Ruthrauff  &  Ryan,  Chicago, 

has  joined  the  news  staff  of  WGN, 
Chicago. 

FLOYD  MARION  formerly  with 
Earle  Carroll's  Vanities  and  also  with 
KFI-KECA,  Los  Angeles,  and  WMCA, 
New  York,  has  joined  the  announcing 
staff  of  WSPD,  Toledo. 

LORNE  GREENE,  chief  announcer 
at  the  Canadian  Broadcasting  Corp. 
Toronto  regional  studios,  was  in  New 
York  to  announce  the  special  NBC 
and  CBS  Canadian  Red  Cross  all- 
star  shows  on  May  11-19. 

R.  T.  BOWMAN,  Canadian  Broad- 
casting Corp.  special  events  chief, 

is  back  in  Great  Britain  to  dig  up 
and  broadcast  the  weekly  news  com- 

mentary for  Canadians  at  home. 

ANDREW  COWAN,  talks  producer 
for  the  Canadian  Broadcasting  Corp. 
at  Winnipeg,  has  recently  been  trans- 

ferred to  the  same  post  for  the 
western  CBC  region  with  oflBces  at 
Vancouver. 

DORIAN  ST.  GEORGE,  formerly  an 
announcer  of  WMAL-WRC,  Washing- 

ton, has  joined  the  BLUE-New  York. 
|Don  Gardiner  and  George  Gunn  have 
also  gone  to  the  BLUE  New  York  in 
recent  weeks. 
fDAVE  MILLIGAN,  continuity  writer 
of  WFBM,  Indianapolis,  is  back  at 
his  desk  after  an  appendectomy. 
JACK  STARR  has  joined  the  an- 

nouncing staff  of  KXOK,  St.  Louis, 
as  a  sportscaster,  replacing  Cy  Casper, 
who  is  doing  special  work  for  the 
Army. 

KEITH  HETHERINGTON,  former- 
ly of  KPHO,  Phoenix,  has  joined 

KPAS,  Pasadena,  Cal.,  as  announcer. 

WLAC  Staff  Changes 
DOW  MOONEY,  newscaster  of 
WLAC,  Nashville,  has  been  named 
station  production  manager  re- 

placing S.  0.  Ward  who  recently 
resigned  to  take  over  WLAK,  Lake- 

land, Fla.  Paul  Oliphant,  WLAC 
publicity  director  and  staff  an- 

nouncer, has  been  promoted  to  pro- 
gram director  and  John  Carl  Mor- 

gan, from  Norfolk,  Va.,  has  joined 
the  station  succeeding  Tim  Sanders 
who  has  been  commissioned  a  lieu- 

tenant in  the  Marines. 

Ream  Is  Named  by  CBS 
To  Administrative  Post 

JOSEPH  H.  REAM,  secretary  and 
general  attorney  of  CBS,  has  been 
appointed  to  the  CBS  general  exec- 

utive staff,  joining  Paul  W.  Kesten, 
CBS  vice  -  presi- 

dent and  general 
manager;  Mefford 
Runyon,  vice- 
president  and  di- rector, and  Frank 
K.  White,  treas- 

urer, in  the  man- 
agement arid  ad- ministration o  f 

the  network. 
Prior  to  joining 

Mr.  Ream  CBS  as  a  general 
attorney  in  1934,  Mr.  Ream  was 
associated  for  seven  years  with  the 
law  firm  of  Cravath,  deGersdorff, 
Swaine  &  Wood,  New  York.  Born 
in  Bedford,  Pa.,  in  1903,  he  received 
his  A.B.  from  the  U  of  Kansas  and 
his  LL.B.  from  Yale.  Julius  Braun- 
er,  a  CBS  attorney,  will  take  over 
Mr.  Ream's  previous  responsibili- 

ties as  head  of  the  CBS  legal  de- 
partment and  general  attorney. 

WSJS  Changes 
MORE  CHANGES  in  the  staff  of 
WSJS-W41MM,  Winston  Salem, 
have  been  announced  by  Harold 
Essex,  director  of  operations.  Blay 
B.  Daniel,  night  manager  and  chief 
announcer,  has  been  named  pro- 

gram director.  John  E.  Miller, 
formerly  program  director,  is  now 
head  of  the  newly  created  depart- 

ment of  sports  and  special  events. 
Harry  B.  Shaw,  assistant  sales 
manager,  has  been  promoted  to 
manager  of  local  sales.  Schallert 
Foltz  has  been  added  to  the  sales 
staff.  Isabel  Shaffer,  formerly  mu- 

sic director  of  WIOD,  Miami,  has 
joined  WSJS  in  a  similar  capacity 
replacing  B.  C.  Dunford  Jr.  who  is 
now  in  service.  Robert  C.  Estes, 
WSJS  announcer,  will  be  produc- 

tion manager  of  W41MM  when  it 
takes  the  air  later  this  month.  Its 
programs  will  come  from  the  stu- 

dios of  WSJS  in  Winston-Salem 
via  beam  transmitter  to  the  FM 

transmitter  atop  Clingman's  Peak, 
adjacent  to  Mt.  Mitchell,  in  West- 

ern North  Carolina. 

WOR  Staff  Changes 

WOR,  New  York,  announces  sev- 
eral changes  in  personnel.  Helen 

Dunlop,  of  the  publicity  depart- 
ment has  joined  the  OEM  in  Cali- 

fornia, and  is  replaced  by  Vir- 
ginia Cornish,  formerly  of  the  sta- 

tion's engineering  office.  Elaine 
Ross  joins  the  program  depart- 

ment, succeeding  Jane  Aberlin, 
who  has  resigned  due  to  illness. 
Allyn  Corris  has  joined  the  an- 

nouncing staff,  while  Joe  Ripley, 
temporarily  production  supervisor, 
has  returned  to  the  announcing 
and  production  staff.  Charles  God- 

win is  now  production  supervisor. 
William  Taylor,  formerly  on  the 
announcing  staff,  has  joined  the 
engineering  department,  replacing 
Dan  Ehrenreich,  now  in  the  U.  S. 
Signal  Corps. 

KNOX  MANNING,  CBS  newscaster, 
will  be  the  narrator  for  a  newsreel 
entitled  "The  Rape  of  Nanking",  now 
in  preparation.  The  movie  was  taken 
by  a  former  American  resident  in 
China. 

Hill  Joins  CBS 
FRANK  ERNEST  HILL,  writer 
and  lecturer  on  adult  education, 
literature  and  radio,  and  for  the 
last  five  years  field  representative 
of  the  American  Assn.  for  Adult 
Education,  has  joined  the  staff  of 
CBS'  education  department,  where 
he  will  write  and  act  as  moder- 

ator and  narrator  on  the  Friday 
current  events  program  of  School 
of  the  Air  of  the  Americas.  Hill 
conducted  a  survey  for  the  Federal 
Radio  Education  Committee  which 

resulted  in  the  publication  Ka^io's Listening  Groups  in  1941.  He  has 
been  active  in  journalism  and  pub- lishing. 

WMCA  Post  to  Carley 
WILLIAM  F.  CARLEY,  formerly 
director  of  promotion  and  publicity 
of  WBT,  Charlotte,  has  been  ap- 

pointed sales  promotion  manager 
of  WMCA,  succeeding  Maxwell 
Dane,  now  an  account  executive  in 
the  stations  sales  division.  Carley 
was  at  one  time  in  -charge  of  pro- 

motion for  all  managed  and  oper- 
ated NBC  stations  in  New  York, 

and  has  also  served  with  J.  Walter 
Thompson  Co.,  San  Francisco,  and 
Addison  Vars,  Buffalo.  In  addition, 
he  has  been  advertising  manager 
for  the  Fabrikoid  Division  of  Du- 
Pont,  Wilmington,  Del.,  and  editor 
of  the  house  organs  of  Tide  Water 
Oil  Co.,  New  York. 

Baruch  and  Allan  Join 

Radio  Section  of  Army 
ANNOUNCER  Andre  Baruch, 
freelance,  and  James  Allan,  as- 

sistant manager  of  WFIL,  Phila- 
delphia, will  leave  their  civilian 

work  shortly  to  receive  commissions 
as  first  lieutenants  in  the  Army, 
according  to  Lee  Chadwick,  chief, 
radio  section.  Office  of  the  Quarter- 

master General.  Each  will  be 
attached  to  the  Quartermaster 
Corps  and  assigned  to  duty  in  the 
Public  Relations  branch  office  of 
the  Quartermaster  General  in Washington. 
The  addition  of  Baruch  and 

Allan  will  bring  to  five  the  total  of 
radio  men  in  this  branch,  which  is 
headed  by  John  S.  Hayes,  formerly 
assistant  program  director  of 
WOR,  New  York.  Lee  Chadwick  is 
chief  of  the  radio  section  and  Ben 
Miller,  formerly  with  Young  & 
Rubicam,  New  York,  is  doing  liai- 

son radio  work  with  the  field. 

WIND  Staff  Changes 
RECENT  personnel  additions  to 
WIND,  Gary,  Ind.,  are  Hudson  C. 
Marhoff,  engineer,  formerly  of  the 
credit  department  of  Montgomery- 
Ward  &  Co.,  Chicago,  and  prior  to 
that  an  engineer  of  WBBM,  Chicago ; 
.John  Connor,  formerly  network  free- 

lance announcer  of  Chicago  and  New 
York,  and  Harvey  Gary,  formerly  of 
KOIL,  Omaha. 
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NO  WASSAIL  BOWL  was  lifted  but  good  Wiedemann  beer  was  drunk 
to  celebrate  the  selection  by  the  Geo.  Wiedemann  Brewing  Co.,  Newport, 
Ky.,  of  WLW,  Cincinnati,  to  handle  the  major  portion  of  its  radio  activi- 

ties again  in  1942.  The  brewing  company  will  continue  its  schedule  of 
night  time  announcements  associated  with  NBC  programs,  and  will  em- 

phasize the  slogan  "Traditionally  American".  Imbibing  the  suds  are (1  to  r)  L.  Schaefer,  Strauchen  &  McKim,  agency  handling  the  account; 
Bob  Dunville,  WLW  sales  manager;  E.  R.  Strauchen,  head  of  Strauchen 
&  McKim;  H.  Tracy  Balcom  Jr.,  Wiedemann  president;  James  D.  Shouse, 
WLW  vice-president;  R.  Withenbury,  Strauchen  &  McKim.  Standing  are 
Richard  E.  Wagner,  secretary- treasurer  of  Wiedemann's;  Roger  Beam, 
Wiedemann  Cincinnati  manager;  Bill  Robinson,  WLW  salesman. 
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War  and  Spot 
(Continued  from  page  28) 

in  the  same  proportion  as  other 
forms  of  national  advertising, 
mainly  because  of  its  flexibility.  In 
fact,  it  is  thought  the  spot  business 
will  hold  up  moderately  well  despite 
freezing. 

Q — What  is  the  forecast  for  the 
balance  of  the  year  in  national  spot 
business? 
A — It  is  felt  that  since  the  bulk 

of  spot  business  is  in  the  food,  drug 
and  cosmetics  fields,  the  outlook 
for  the  rest  of  the  year  is  optimistic 
because  these  advertisers  more  and 
more  are  invading  new  markets 
that  they  have  not  adequately  cov- 

ered before. 

Q — Is  the  trend  toward  announce- 
ments or  programs  in  the  national 

spot  field? 
A — The  trend  is  toward  an- 

nouncements rather  than  pro- 
grams, with  about  60%  of  the  1942 

spot  business  to  date  consisting  of 
spot  announcements.  Emphasis  is 
being  placed  more  and  more  on  the 
one-minute  spot  with  dramatized 
transcriptions  and  jingles  getting 
the  biggest  play  at  this  time. 

Q — Is  the  trend  toward  minute 
spots  or  chain  breaks? 

A — Chain  breaks  are  heavily  re- 
quested, but  in  view  of  the  popu- 

larity of  this  type  of  announce- 
ment it  is  impossible  to  submit 

many  availabilities  at  the  present. 
Minute  spots  now  are  being  heavi- 

ly emphasized. 
Q — Is  it  effective  for  a  station 

manager  to  call  on  New  York  and 
Chicago  and  other  major  center 
timebuyers? 

A — The  sales  manager  should 
come  to  major  centers  at  least 
twice  a  year  to  get  better  ac- 

quainted with  the  agency  men  and 
their  problems. 

Across  the  Desk 

Q — Should  the  sales  manager 
call  on  the  agencies  alone,  or  should 
he  go  with  the  representative? 

A — He  should  always  go  with  the 
representative,  who  naturally  can 
pick  up  new  individual  station  sell- 

ing ideas  from  the  sales  manager's 
presentation. 

Q — Are  station  representatives 
able  to  counsel  with  the  agency, 
timebuyer  or  account  executive  in 
the  planning  of  a  campaign? 

A — The  larger  agencies,  with 
their  extensive  market  research 
and  experienced  radio  men,  do  not 
often  ask  the  representative's  ad- 

vice in  the  planning  of  a  campaign. 
They  merely  receive  the  represen- 

tative's story  to  assist  them  in  se- 
lecting these  markets.  On  the  other 

hand,  the  smaller  agencies  often 
asks  for  assistance. 

Q — Some  agencies  are  demand- 
ing that  stations  advise  them  when 

program  adjacencies  are  changed 
from  the  original  purchase.  Should 
this  be  the  station's  function  or 
the  representative's  function? 

A — It  is  a  clear  responsibility  of 
the  station  to  report  to  his  rep  on 
such  matters,  so  that  the  rep  can 
keep  the  agency  informed  daily. 

Q — Should    all  correspondence 

with  agencies  and  advertisers,  no 
matter  how  trivial,  clear  through 
the  representative? 

A — By  all  means — either  directly 
or  through  carbon  copies  of  such 
correspondence.  This  should  be 
kept  up  to  date  and  the  rep  should 
not  receive  letters  on  such  actions 
weeks  after  the  correspondence 

period. Errors  of  Omission 

Q — How  should  errors  of  omis- 
sion be  transmitted  to  the  adver- 

tiser? 

A — The  representative  should  be 
immediately  advised  on  any  omis- 

sions. He  then  can  advise  the 
agency  or  advertiser  at  once  as  to 
the  reason.  If  the  station  manager 
deals  directly  with  the  agency, 
there  is  bound  to  be  a  certain 
amount  of  confusion  which  might 
eventually  jeopardize  the  account. 

Q — What  is  usually  the  policy 
on  demands  made  by  agencies  for 
complete  lineups  of  daily  availabili- 

ties with  reference  to  holding  these 

for  sales,  subject  to  the  client's 
okay? 

A — It  is  unfair  to  the  rep  and  the 
station  to  hold  any  time  subject  to 
the  client's  decision.  The  consensus 
ic  to  offer  the  availability  on  a 
"first  come,  first  served"  sales 
basis. 

Q — When  is  a  package  price 

justified? A — There  is  a  very  definite  place 
for  package  prices,  it  is  generally 
considered,  particularly  when  there 
is  a  service  angle  involved,  provid- 

ing the  price  is  given  to  all  ad- 
vertisers. There  are  other  angles, 

of  course,  which  time  does  not  per- 
mit us  to  take  up.  The  rate  card 

absolutely  must  be  adhered  to. 
The  Direct  Field 

Q — What  do  national  reps  do 
with  respect  to  soliciting  adver- 

tisers who  do  not  have  agencies? 
A — A  very  small  percentage  of 

the  national  rep's  time  is  spent 
on  this  problem.  Those  advertisers 
not  having  agencies  now  and  then 
present  a  credit  problem,  and  since 
the  bulk  of  national  spot  is  placed 

through  agencies,  it  is  not  con- 
sidered a  good  business  policy  to 

devote  much  time  to  the  direct  field. 

Q — What  are  some  of  the  glar- 
ing weaknesses  of  information 

omitted  by  station  managers  to  the 
rep? 

A — Lack  of  audience  informa- 
tion, failure  to  submit  local  shows 

and  their  local  popularities,  failure 
of  traffic  managers  to  present  a 
clear  picture  of  availablities.  Often 
the  local  show  has  a  higher  rating 
than  a  national  network  show,  but 
the  rep  will  not  know  this  unless 
the  sales  manager  advises  accord- 
ingly. 

ZEIMER  IS  INJURED 

IN  AUTO  ACCIDENT 
GREGOR  ZEIMER,  European 
news  analyst  of  WLW,  Cincinnati, 
was  critically  injured  May  13  when 
his  automobile  collided  with  an- 

other car  on  the  road  between 
Hamilton  and  Cincinnati.  Before 

crashing  into  Zeimer's  car  the  ma- chine which  caused  the  accident 

sideswiped  the  auto  of  Dave  Con- 
Ion,  WLW  engineer,  who  was  driv- 

ing his  own  car  just  ahead  of 

Zeimer's. Zeimer  is  reported  to  have  suf- 
fered a  compound  fracture  of  his 

lower  jaw  and  a  possible  basal 
skull  fracture,  in  addition  to  nu- merous cuts  and  bruises.  His  car 
was  demolished.  Conlon  was  severe- 

ly cut  and  bruised.  The  left  side  of 
his  auto  was  torn  away. 

The  two  were  returning  to  Cin- cinnati after  Zeimer  had  delivered 
a  lecture  at  Portland,  Ind.  His  reg- 

ular newscast  also  originated  from 
there  that  evening.  Eight  months 
ago  Zeimer  joined  the  WLW  staff. 
Previously  he  had  been  head  of  the 
American  School  in  Berlin  for  11 
years,  until  war  broke  out.  He  is 
the  author  of  Education  for  Death, 
which  describes  life  in  Germany  un- der Nazi  rule. 

BEN  HADFIELD,  Yankee  Network 

announcer,  was  awarded  the  honor- 
ary degree  of  Doctor  of  the  Art  of 

Oratory  recently  at  the  42nd  com- mencement exercises  at  the  Staley 
College  of  the  Spoken  Word. 
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EDWARD  LASKER.  former  vice- 
president  and  general  manager  of 
Lord  &  Thomas,  New  Yorlv,  who  has 
had  a  civilian  post  as  special  as- 

sistant to  the  Secretary  of  the  Navy, 
has  been  commissioned  a  lieutenant, 
junior  grade,  in  the  Navy  and  will 
remain  on  the  Secretary's  staff  in that  capacity. 
EDWARD  F.  HUDSON,  formerly 
vice-president  of  Benton  &  Bowles, 
New  York,  and  with  that  agency 
since  1931  handling  the  Best  Foods 
and  Dr.  Pepper  Bottling  Co.  ac- 

counts, has  joined  Ted  Bates  Inc., 
New  York,  as  a  vice-president. 
I.  H.  MacKENZIE,  former  spacebuy- 
er  on  automotive  accounts  of  ,J. 
Sterling  Getchell,  Detroit,  has  joined 
Blow  Co.,  New  York,  to  handle  the 
Procter  &  Gamble  Co.  accounts.  Agen- 

cy places  advertising  for  Lava  soap 
and  on  July  1  will  take  over  promo- 

tion for  Teel  liquid  dentifrice. 

MOSER  &  COTINS,  New  York,  here- tofore a  branch  office  of  Moser  & 
Cotins,  Utica,  has  been  incorporated 
as  an  independent  and  separate  com- 

pany to  be  known  as  Moser  &  Cotins, 
New  York  City  Corp.,  with  offices  at 
420  Lexington  Ave.  It  continues  its 
affiliation,  however,  with  the  Utica 
agency. 
HUDSON  ADV.,  New  York,  has 
moved  to  21  West  St.,  from  92  Liberty 
St.  Phone  is  Rector  2-0337. 
ROBERT  KORETZ.  copywriter  of 
Lord  &  Thomas,  Chicago,  for  13  years 
and  prior  to  that  in  the  merchandising 
and  advertising  departments  of  the 
Chicago  Trihune  and  Montgomery 
Ward  &  Co.,  Chicago,  has  been  elected 
vice-president  of  the  agency  in  Chicago. 
JOHN  COHAN,  production  manager 
of  Smith  &  Bull  Adv.,  has  returned  to 
Los  Angeles  after  several  weeks  in 
Washington. 
RAYMOND  R.  MORGAN  has  re- 

turned to  Hollywood  after  Washing- 
ton conferences.  Mr.  Morgan  is  an 

OEM  radio  executive. 

Strubing  and  DyckHoff 

Given  Posts  at  Compton 
IN  A  REALIGNMENT  of  execu- 

tive positions  at  Compton  Adv., 
New  York,  John  K.  Strubing,  ac- 

count executive,  has  been  named 
a  vice-president  of  the  agency. 
Felix  H.  DyckHoff,  assistant  gen- 

eral manager,  has  been  named  sec- 
retary, duties  formerly  handled  by 

Leonard  T.  Bush,  vice-president 
and  treasurer,  y^ho  recently  re- 

turned to  his  desk  after  an  illness. 
Frederick  Bell,  former  actor, 

writer,  announcer  and  director,  has 
joined  Compton  as  a  program  su- 

pervisor, succeeding  Walter  Gor- 
man, resigned.  New  secretary  to 

John  E.  McMillin,  vice-president 
and  radio  director,  is  Kay  Tansey, 
former  secretary  to  Actress  Helen 
Menken.  She  succeeds  Velma  Steele, 
resigned.  Other  changes  are  due  to 
take  place  in  the  next  few  weeks  in 
the  program  supervisory  division  of 
the  agency's  radio  department. 

Cory  Joins  F  &  P 

JOHN  A.  CORY,  formerly  president 
of  Kalva  Venders,  Chicago  manufac- 

turers, has  joined  the  Chicago  staff 
of  Free  &  Peters  and  Wright-Sonovox 
as  a  managerial  assistant.  Prior  to 
organizing  the  Kalva  Co.,  in  1938, 
Mr.  Cory  was  in  the  banking  and  in- 

vestment business  in  Chicago  for  14 
years.  He  is  a  graduate  of  Phillips 
Andover  Academy  and  the  U  of  Wis- consin. 

SCHIFPS  SHOES  SHIFT  TO  RADIO 

Chain  Store  Starts  by  Using  1 5  Spots 

 Daily  With  Excellent  Results  
By  ROBERT  WASDON 

Sales  Manager 
WGKV,   Charleston,  W.  Va. 

"SHIFT  to  Schiff's  for  shoes  and 
save.".  That  simple  little  slogan  has formed  the  nucleus  for  one  of  the 
most  effective  advertising  cam- 

paigns ever  used  in  any  media  by 
retail  shoe  stores. 

The  entire  campaign  was  con- 
ceived and  outlined  by  Hyman  Win- 

zimer,  manager  of  Schiff's  Super Shoe  Market.  He  readily  admits 
that  the  company  officials  expected 
this  store  to  be  just  another  ordi- 

nary producer  in  its  big  chain 
which  operates  in  five  States.  Many 
factors  which  usually  are  neces- 

sary to  operate  a  shoe  store  profit- 
ably were  lacking. 

Schiff's  has  a  poor  location  on 
the  lower  end  of  one  of  Charleston's 
business  streets.  It  is  really  "off  the 
beaten  path."  Mr.  Winzimer  was 
aware  of  this.  The  first  day  he 
came  to  town  he  telephoned  WGKV 
and  asked  that  a  representative  be 
sent  down  to  discuss  advertising 

plans. 15  Spots  a  Day 

We  scheduled  15  announcements 
a  day  for  30  days.  When  drawing 
up  this  schedule  Winzimer  worked 
on  the  theory  that  if  the  advertis- 

ing -was  to  be  effective  it  must  domi- 
nate the  medium  being  used.  Fif- 

t  e  e  n  announcements  dominated 
WGKV's  spot  schedule. 

After  a  brief  conference  it  was 
decided  that  the  theme  of  the  copy 
would  be  savings,  which  tied  in 
perfectly  with  the  location  of  the 
store  which  is  out  of  the  high-rent 
business  district. 

The  slogan  Shift  to  Schiff's  for shoes  and  save  was  selected  to 
carry  the  body  of  the  message  since 
35-word  announcements  were  being 
used.  Every  spot  had  this  slogan 
injected  as  the  closing  tag  line.  We 
were  very  careful  not  to  use  flow- 

ery adjectives.  No  excessive  claims 
were  made. 

Before  the  first  piece  of  copy  was 
written,  Mr.  Winzimer  instructed 
us  that  only  the  latest  styles,  the 
most  desirable  merchandise  would 
be  advertised.  Prices  were  never 
mentioned.  The  wisdom  of  his  deci- 

sion to  conduct  the  advertising  on 
this  basis  is  reflected  in  the  fact 
that  more  than  18,000  pairs  of 
shoes  were  sold  the  first  90  days  at 
Schiff's  Super  Shoe  Market!  That's a  lot  of  shoe  sales. 

Another  factor  in  the  success  of 
this  campaign,  Mr.  Winzimer  says, 
is  that  the  advertising  was  kept  on 
a  consistent  basis  and  a  set  sched- 

ule. That  the  name  "Schiff"  was included  at  least  three  times  in 
each  announcement,  and  that  the 
slogan  was  used  in  every  announce- ment. 

Mr.  Winzimer  summarizes  the 
story  in  this  manner: 
"We  decided  upon  our  advertis- 

ing policy  before  our  store  was 
opened  in  Charleston,  and  we  ad- 

hered to  it  to  the  letter.  We  never 
made  any  exaggerated  claims,  and 
we  were  most  careful  to  feature 
only  the  most  popular  shoe  styles. 
We  took  advantage  of  our  unfavor- 

able location  by  featuring  savings 
due  to  our  being  situated  in  the  low 
rent  district. 

"Only  a  very  small  portion  of  our 
advertising  appropriation  went  to 
newspapers.  We  figured  that  an- 

nouncements in  quantity  with  the 
right  type  copy  were  capable  of 
putting  Schiff's  over  in  Charleston. We  chose  WGKV  because  it  is  a 
local  station,  and  yet  has  the  bene- 

fit of  a  network  affiliation,  and  I 
must  mention  here  that  the  coop- 

eration of  its  staff  contributed 
much  to  the  success  of  the  cam- 

paign. Radio  Can  Sell! 

"I  think  the  success  of  our  radio 
advertising  is  indicative  that  radio 
can  successfully  sell  shoes  in  any 
market.  And  the  cost  of  radio  ad- 

vertising per  pair  of  shoes  sold  is 
also  a  convincing  factor. 

"I  was  asked  by  WGKV  to  give 
an  outline  of  the  factors  which 
make  radio  advertising  successfully 
sell  shoes.  Five  factors  figured  in 
the  success  of  our  campaign:  (1) 
the  right  kind  of  copy;  (2)  a  con- 

sistent schedule;  (3)  dominating 
the  station  being  used;  (4)  intelli- 

gent selection  of  time  periods;  (5) 
being  aware  of  the  valuable  as- 

sistance the  radio  station  can  give 
you,  and  taking  advantage  of  its 
cooperation. 

"The  ability  of  radio  advertis- 
ing to  sell  shoes  is  demonstrated  by 

the  fact  that  we  have  signed  a 

year's    agreement    with  WGKV. 

That  should  be  proof  enough  to 
other  shoe  merchants. 

"Of  course,  we  modified  our  an- 
nouncement schedule  to  five  an- 
nouncements a  day  after  the  first 

30  days  promotion.  We  have  found 
that  this  spot  schedule  is  ample 
representation,  for  not  once  have 
we  failed  to  get  results  when  one 
particular  style  or  type  shoe  was 

featured." Johns  Honored 
IN  HONOR  of  his  50th  year  in  the 
advertising  business  William  H. 
Johns,  chairman  of  the  board  of 
BBDO,  New  York,  and  first  presi- dent and  one  of  the  three  founders 
of  the  4  A's,  was  guest  of  honor 
May  14  at  a  luncheon  at  the  Hotel 
Roosevelt,  New  York.  Mr.  Johns 
first  entered  advertising  in  1892 
with  the  George  Batten  Co.,  where 
he  later  served  as  both  vice-presi- 

dent and  president.  When  that 
agency  merged  with  Barton,  Dur- stine  &  Osborn  to  form  BBDO,  Mr. 
Johns  became  president,  a  position, 
he  held  until  1936. 

Royal  Scarlet  Spots 
R.  C.  WILLIAMS,  New  York,  is 
currently  running  a  two-week  sales 
campaign  on  New  York  stations 
on  behalf  of  Royal  Scarlet  Food 
Products.  In  addition  to  spot  an- 

nouncements on  WOR,  WJZ  and 
WEAF,  the  company  sponsors 
Zeke  Manners  &  His-  Gang  seven 
times  weekly  on  WNEW,  and  Odd 
Side  of  the  News  thrice-weekly  on. 
WABC.  Campaign  started  May  14.. 
Alley  &  Richards,  New  York,  han- dles the  account. 
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Hatlonal  ReP' 

THE  VOICE  OF  MISSISSIPPI 

N.B.e. 

MISSISSIPPI  CONTINUES 
TO  CLIMB 

Mississippi  bank  deposits  are  32 
million  dollars  ahead  of  May, 
1941. 
Jackson  is  center  of  second-best 
sales  "high-spot" —  Forbes  Mag- 

azine, April  15,  1942. 
Mississippi  Sales  Tax  collections 
are  33.1  %  ahead  of  1941. 
Invest  your  advertising  dollars 
with  WJDX — Dominant  Radio  Sta- 

tion in  the  growing  Mississippi 
market. 

Member  of  Southcentral 
Quality  Network 

WJDX   -    WMC    -    WSMB    .  KARK 
KWkH  ■  KTBS 

GRAHAM  McNAMEE,  53,  vet- 
eran radio  announcer,  m.c,  sports 

and  newsreel  commentator,  died 

May  9  in  St.  Luke's  Hospital,  New 
York,  from  a  brain  embolism  fol- 

lowing a  heart  ailment  of  six 
months  duration.  Despite  this, 
Mr.  McNamee  had  continued  his 
radio  commitments,  and  was  last 
heard  as  an  announcer  April  24  on 
Elsa  Maxwell's  Party  Line  pro- 

gram on  the  BLUE. 
One  of  the  first  radio  announ- 

cers, McNamee  joined  WEAF, 
New  York,  in  1923  as  an  an- 

nouncer-singer. His  first  big  as- 
signment was  coverage  of  the 

Democratic  National  Convention 

in  the  old  Madison  Square  Gar- 
den in  1923,  a  kind  of  broadcast- 
ing requiring  continuous  ad-lib- 

bing, at  which  he  later  became 
famous.  He  then  pioneered  in 
sports  announcing  and  became  ver- 

satile enough  to  cover  as  many  as 
ten  different  sports  broadcasts  at 
a  moment's  notice.  Among  the 
"greater"  moments  in  American 
sports  which  he  covered  for  radio 
are  the  "long  count"  of  the  Demp- 
sey-Tunney  fight  in  1927 ;  Babe 
Ruth's  early  days  in  the  World 
Series  games;  Earle  Sande's  third 
Kentucky  Derby  victory  in  1930; 

Glenn  Cunningham's  record- 
breaking  mile  at  Princeton  in 
1934;  and  numerous  high  points  in 
football  games  between  the  major 
colleges  and  universities. 

In  the  early  1930's  when  variety 
shows  became  popular  on  the  air, 
McNamee  appeared  as  m.c.  on 

many  of  NBC's  commercial  pro- 
grams, including  the  Texaco  show 

with  Ed  Wynn,  the  Rudy  Vallee 
show  for  Standard  Brands,  Vox 
Pop,  and  most  recently  he  had 
been  handling  the  sustaining  show 
Behind  the  Mike  on  NBC  since  its 
inception  in  September  1940,  and 
the  Elsa  Maxwell  program  for 
Ralston-Purina  Co.,  St.  Louis. 

Born  in  Washington,  July  10, 
1888,  McNamee  went  to  school  in 
Minneapolis.  Before  entering  the 
radio  field,  his  first  jobs  included 
clerking  for  the  Rock  Island  Rail- 

road in  St.  Paul,  and  selling  for 
Armour  &  Co.,  Chicago.  He  is  sur- 

vived by  his  wife,  Ann  Sims  Mc- 
Namee of  New  York. 

Funeral  services  were  held  May 
12  at  the  Funeral  Church  in  New 
York,  with  seven  of  his  former 
radio  associates  as  honorary  pall- 

bearers. They  included  Phillips 
Carlin,  BLUE  vice-president  in 
charge  of  programs;  Leslie  Joy, 
manager  of  KYW,  Philadelphia; 
Samuel  Ross,  secretary  of  National 
Concerts  and  Artists  Corp.;  G.  W. 
Johnstone,  director  of  news  and 
special  events  of  the  BLUE; 
Thomas  Cowan,  announcer  of 

WNYC,  New  York's  Municipal  sta- 
tion; Milton  Cross,  BLUE  an- 

nouncer, and  Tom  Manning,  sports 
announcer  of  WTAM,  Cleveland. 

Public  Service  Groups 

Honor  Bryson  and  Davis 
LYMAN  BRYSON,  director  of  ed- 

ucation, and  chairman  of  the  Adult 
Education  Board  of  CBS,  has  been 
elected  a  founding  member  of  Phi 
Beta  Kappa  Associates,  receiving 
a  citation  for  intellectual  achieve- 

ment and  distinguished  public  ser- 
vice, with  special  mention  of  his 

work  as  chairman  of  People's  Plat- 
form, CBS  dinner-table  forum.  The 

group  to  which  he  was  elected  was 
founded  two  years  ago,  to  cooper- 

ate with  the  United  Chapters  of 
PBK  in  the  development  of  a  high 
caliber  of  American  leadership. 
PBK  Associates  plans  to  promote  a 
program  aimed  at  increasing  active 
interest  in  public  affairs.  Bryson 
won  his  PBK  key  at  Michigan  U in  1910. 

Watson  Davis,  CBS  director  of 
science  service,  who  conducts  the 
network's  weekly  Adventures  in 
Science,  received  an  award  for 
"distinguished  service  in  the  inter- 

pretation of  higher  education,"  at the  annual  convention  of  the  Amer- 
ican College  Publicity  Assn.  meet- 

ing in  Columbus,  0. 

His  Voice  Is  Stilled 

Special  Clapper  Talks 
RAYMOND  CLAPPER,  Washing- 

ton columnist,  who  recently  re- 
turned from  India  and  China,  is 

conducting  a  special  series  of  news 
commentatries  on  the  BLUE  May 
15,  22  and  29  at  9:45  p.m.  These 
talks  are  in  addition  to  his  regu- 

lar Sunday  evening  broadcasts  on 
the  BLUE  at  the  same  hour. 

Pearlman  Disc  Studio 
SIDNEY  J.  PEARLMAN,  engineer 
of  Iowa  Broadcasting  System,  has 
opened  a  recording  and  transcription 
studio  located  in  the  Plymouth  Bldg., 
Des  Moines.  Milton  B.  Grady,  asso- 

ciated with  Mr.  Pearlman  in  the  ven- 
ture, will  handle  the  cutting.  Rose 

Adler  has  been  named  production  man- 
ager and  Helen  Gale  is  musical  direc- 

tor. General  recordings  are  to  be  han- 
dled, it  was  said,  and  specialization 

will  be  in  air  checks,  spots  and  pro- 
ductions. 

WINS  Rebroadcasts 
WINS,  New  York,  has  inaugurated 
the  policy  of  rebroadcasting  commer- cial shows :  First  program  to  be  heard 
regularly  under  the  new  plan  is  Jack 
Dempsey's  All  Sports  Quiz,  sponsored 
by  Piel  Bros.,  Brooklyn  (Piel's  Beer) on  WOR,  N.  T.,  8 :30-9  p.m. ;  Saturday. 
WINS  will  rebroadcast  the  show  with 
the  same  sponsor,  every  Wednesday, 
7 :30-8  p.m.  Plans  are  under  way  to 
fill  the  7  :30  strip  straight  across  the 
board  with  repeats.  Piel  agency  is 
Sherman  K.  Ellis  &  Co.,  New  York. 

Kits  for  Soldiers 
BUDDY  KITS  are  furnished  convales- 

cing soldiers  at  Fort  Devens  Hospital, 
Ayer,  Mass.,  through  The  Music  Box, 
sponsored  by  Sears  Roebuck  Co.,  on 
WTAG,  Worcester.  Requests  are  made 
on  the  program  for  games,  books,  rec- 

ords, cigarettes  and  incidentals  to  help 
fill  a  "bundle  for  a  buddy". 
IN  OBSERVANCE  of  National  First 
Aid  Week,  National  Assn.  of  Retail 
Druggists,  will  cooperate  in  the  presen- tation of  a  special  broadcast  on  MBS 
entitled  First  Aid  in  Action,  Tuesday, 
May  19,  from  WKRC,  Cincinnati. 

MR.  RADIO  IS  DEAD 
(From  the  Cleveland  Plain  Dealer,  May  11) 

THE  HEARTY  GREETING— "How  do  you  do,  ladies  and  gentlemen  of 
the  radio  audience;  this  is  Graham  McNamee  speaking" — has  been 
heard  for  the  last  time.  The  owner  of  the  best-known  voice  in  America 
during  the  short  pants  era  of  broadcasting  is  dead,  and  news  of  his 
passing  will  bring  to  millions  of  Americans  a  moment  of  nostalgia  for 
the  days  when  radio  was  taking  its  first  breathless  look  at  the  American 
scene  and  reporting  what  it  saw  in  a  tone  of  open-mouthed  excitement. 

In  those  days,  Graham  McNamee  was  Mr.  Radio  himself.  No  event 
of  national  importance  was  complete  unless  it  was  described  over  the  air 
by  Graham.  He  gave  most  Americans  their  first  intimate  glimpse  of 
national  political  conventions,  of  presidential  inaugurations,  of  world 
series  and  big-time  football  games  and  of  world's  champion  prize  fights. 
It  did  not  matter  that  McNamee  knew  little  more  about  the  technicalities 
of  what  he  reported  than  those  who  listened  to  him.  His  job  was  not  to 
interpret  but  to  transmit  ebullition  from  the  ring  side  and  the  bleachers 
to  the  fireside  and  the  corner  store.  He  made  "He's  down,  he's  up,  no  he's 
down!"  a  national  phrase.  He  described  a  70-yard  run  or  a  three-bagger 
with  the  single  word:  "Whee!" 

That  was  before  the  days  of  the  expert,  when  the  radio  public  began 
to  demand  to  know  what  was  happening  on  the  five-yard-line  instead  of 
the  grand  stand's  emotions.  After  the  expert  arrived,  Graham  McNamee 
became  just  another  announcer. 

We  are  glad  radio  and  the  radio  audience  have  put  on  long  pants  and 

gained  something  of  adult  sophistication.  But  we  wouldn't  want  to  have 
missed  the  Graham  McNamee  period  of  radio  any  more  than  we  would 
want  to  have  skipped  over  our  own  childhood. 

Owned  and  Operated  By 
LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 
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WNLC,  New  London,  now  carries  a 
weekly  round-up  of  Army  camp  pro- 

grams, Friday  6  :30  p.m.  Prepared  by 
Army  headquarters,  Boston,  the  pro- 

grams are  announced  by  Ted  Hodge. 
May  8,  WNLC  broadcast  Sign  Up 
For  Victory  from  the  stage  of  the 
State  theatre,  Hartford.  Program  fea- 

tured Tommy  Dorsey  and  his  orches- 
tra with  Frank  Sinatra  and  the  Pied 

Pipers  ;  the  Orpheus  and  Bacchus  Club 
of  Yale  U  ;  talks  by  Gov.  Hurley  and 
Philip  Hawes,  deputy  administrator  of 
the  War  Savings  staff. 
MARKING  THE  FIRST  time  it  has 
stayed  on  the  air  all  night.  KLX, 
Oakland,  Cal.,  recently  started  the 
Cigar  Box  Revue,  broadcast  daily 
from  midnight  to  6  a.m.  Berni  Camp- bell is  m.c. 
WLAC,  Nashville,  has  selected  Charles 
Helton  as  winner  of  Nashville  in  the 
contest  to  send  12  contestants  to  the 
Aria  Auditions  regional  finals  which 
will  be  held  in  Charlotte.  N.  C,  next 
month.  These  auditions  are  being  spon- 

sored in  conjunction  with  the  Cincin- 
nati Opera  Assn.  to  uncover  promising 

operatic  talent  for  use  in  the  coming 
summer  season. 
WSUN,  St.  Petersburg,  now  operates 
around  the  clock. 
WAIT,  Chicago,  has  appointed  Wm. 
R.  Harshe  Co.,  Chicago,  as  public  re- 

lations counsel  with  Bob  Singer,  for- 
merly assistant  editor  of  Esquire,  in 

charge. 
WOAM.  Miami,  upon  recent  arrival 
of  President  Manuel  Prado  of  Peru 
to  visit  President  Roosevelt,  had  Les 
Harris  cover  the  arrival  of  the  South 
American  chief  executive.  Les  suc- 

ceeded in  getting  President  Prado  to 
translate  his  prepared  remarks  into 
Enelish,  which  were  carried  by 
WOAM,  and  the  NBC  Pan-American 
network. 
WFAS.  White  Plains.  N.  Y.,  covered 
the  Conference  on  High  School  Youth 
in  War  and  Reconstruction  held  May 
8  at  Tarrytown.  N.  Y.  A  two-hour 
program  was  broadcast  featuring 
speakers  on  education,  government  and 
military  matters.  Proceedings  were 
transcribed  at  the  rennest  of  Sterling 
Fisher.  NBC  educational  counselor, 
and  will  be  used  for  further  study. 

WOSH.  Oshkosh.  Wis.,  presented  re- 
cordinss  of  music  by  the  local  127th 
Infantry  Band  to  mothers  of  band 
members  on  a  recent  4.5-minute  broad- 

cast honoriTiT  the  band  now  in  service 
overseas.  The  program  consisted  of 
interviews  of  narpnts  and  music  re- 

corder! bv  the  band  before  leaving  for 
war  duty. 
KL7.  Denver,  with  its  mobile  \init  in 
the  fipld.  srave  povprage  of  recent  flood 
conditions  in  the  Platte  River  Valley. 
Col.  Coverage  included  broadcast  from 
river  ban'^s  and  information  for  low- 

land families  leaving  their  homes  for 
higher  ground. 

HONOR  ROLL  of  NBC-Chicasro  men 
in  the  armed  forces  rose  to  30  last 
week  with  the  addition  of  Cnrtis  L. 
Pierce,  studio  engineer,  who  joined  the 
Army  Signal  Corns  as  a  second  lien- 
tenant,  and  .J.  Clinton  Youle,  of  the 
special  events  staff,  now  in  the  army. 

Book-Record  Stories 
MADGE  TTTCKBR,  NBC  artist,  has 
collaborated  with  Molly  Donaldson, 
composer  and  NBC  organist,  on  two 
book-and-record  combinations  for  chil- 

dren, to  be  published  by  Musette  Pub- 
lishers, New  York,  this  fall.  Following 

the  radio  scripts  in  the  books,  the 
records  tell  the  story  of  the  lives  of 
George  Washington  and  Benjamin 
Franklin  in  music  and  verse,  with 
Milton  Cross  doing  the  narrations. 
Eight  .similar  musical  books  have 
been  published  by  the  Donaldson- Tucker  team. 

HOUSECLEANING  in  NBC-Chi- 
cago script  and  program  depart- 
ments garnered  20  tons  of  old  pa- 

pers that  sold  for  a  tidy  sum  vi^hich 
Ensign  A.  J.  McCort  is  receiving 
for  the  Navy  Relief  Fund  in  a  check 
presented  by  John  Whalley,  busi- 

ness manager  of  NBC-Chicago,  as 
Pat  Dunlap,  staff  actress  and  co- 

terie in  background  look  on. 

NAI  to  Continue 
(Continued  from  page  20) 

and  operated  stations  and  non-net- 
work locals  were  excluded.  Dues 

will  be  a  minimum  of  $250  per 
year,  or  four  times  the  highest 
quarter  hour  rate,  whichever  is 
larger,  and  a  maximum  of  $1,000 

per  year. 
Paul  D.  P.  Spearman,  Washing- 

ton attorney  and  former  general 
counsel  of  the  FCC  was  contimied 
as  general  counsel  for  NAL 

The  new  executive  head,  prob- 
ably to  be  known  as  general  man- 

ager, will  be  paid  $12,000  to  $15,- 
000  a  year,  it  was  stated.  The  ap- 

pointment will  be  announced 
shortly,  according  to  Mr.  Pulliam, 
Headquarters  will  be  established  in 
Washington.  A  publicity  director 
also  -will  be  named,  and  it  is  pre- 

sumed a  bulletin  will  be  issued  to 
members. 

The  NAI  board  met  Sunday, 
May  10,  preparatory  to  the  station 
meeting.  In  addition  to  President 
Pulliam,  other  members  present 
included  Hulbert  Taft,  WKRC, 
Cincinnati,  vice-president;  William 
J.  Scripps,  WWJ,  Detroit,  secre- 

tary, and  an  NBC  director;  Ed 
Craney,  KGIR,  Butte;  BLUE  direc- 

tors Ronald  Woodyard,  WING, 
Dayton,  and  H.  J.  Brennen,  KQV, 
Pittsburgh;  CBS  directors  Hoyt 
Wooten,  WREC,  Memphis,  John  A. 
Kennedy,  WCHS,  Charleston,  and 
Edgar  Bill,  WMBD,  Peoria;  MBS 
directors  Donald  Davis,  WHB, 
Kansas  City,  and  Leonard  H.  Kap- 
ner,  WCAE,  Pittsburgh.  Maj. 
Luther  L.  Hill,  KSO-KRNT,  Des 
Moines,  also  a  BLUE  director,  was 
absent  because  of  his  active  Army 
duty  in  Florida. 

Mr.  Craney  had  announced  he 
would  not  attend  the  Cleveland 
convention  of  the  NAB  [Broad- 

casting, May  11].  He  came  to 
Cleveland  for  the  NAI  sessions, 
and  left  for  Washington  Tuesday 
night. 

*  * 

CONSIDERABLE  stir  was  caused 
among  conventioneers  with  the  dis- 

patch of  a  telegram  by  William  J. 
Scripps,  WWJ,  Detroit,  secretary 
of  NAI,  calling  the  meeting,  and 
inferring  that  local  and  regional 
stations  are  faced  with  enforced 
silence  as  a  war  measure.  The 
telegram  read: 

"If  you  are  interested  in  keep- 
ing your  station  on  the  air  as  a 

community  broadcast  service  and 
preventing  adoption  of  the  pro- 

posal to  have  all  except  clear  chan- 
nel stations  silenced  for  the  dura- 
tion of  the  war,  and  if  you  are  in- 

terested in  cooperating  to  prevent 
Musicians  Union  from  using  your 
network  contract  to  force  you  to 

accept  musicians'  contract,  don't 
fail  to  attend  special  network 
affiliates  meeting  in  the  Advertis- 

ing Clubroom,  second  floor,  StatleA 
at  4  p.m.,  Tuesday.  This  is  morfe 
important  to  your  station  than 
any  other  meeting  being  held 

Tuesday." The  allegation  that  any  proposal 
had  been  made  by  clear  channel 
stations  to  take  over  the  entire 
war  broadcasting  job  promptly 
was  denied  by  broadcasters  in  this 
group.  The  Clear  Channel  Broad- 

casting Service,  through  Victor 
Sholis,  its  director,  said  there  was 
no  factual  basis  whatever  for  the 

allegation. 

KIRBY  AND  MASON 

CITE  WAR  ANGLES 

ADDRESSES  by  Lt.  Col.  Edward 
M.  Kirby,  chief  of  the  radio  branch, 
Bureau  of  Public  Relations,  War 
Department;  Frank  E.  Mason,  as- sistant to  the  Secretary  of  Navy; 
Glen  Bannerman,  president  of  the 
Canadian  Assn.  of  Broadcasters, 
featured  a  day-long  program  of 
listener  activity  at  the  NAB  con- 

vention in  Cleveland  last  Wednes- 
day. 

Lt.  Col.  Kirby  spoke  on  the  serv- ice that  radio  is  rendering  the 
Army,  while  Mr.  Mason  talked  on 
the  Navy  at  home  and  abroad.  Mr. 
Bannerman's  address  gave  a  pic- 

ture of  how  wartime  radio  is  func- 
tioning in  Canada. 

Other  speakers  included  Earl  J. 
Glade,  KSL,  Salt  Lake  City,  speak- 

ing on  the  broadcasters'  code;  Dr. I.  Keith  Tyler,  director  of  the 
Evaluation  of  School  Broadcasts, 
Ohio  State  U;  Dr.  Winifred  C.  Cal- lis,  U  of  London;  Dorothy  Lewis, 
coordinator  of  listener  activities, 
NAB.  The  day's  program  was 
prefaced  by  a  breakfast  round- 
table  discussion  on  the  part  wom- 

en's radio  programs  can  play  in 
wartime  America  with  Jane 
Weaver,  of  WTAM,  Cleveland,  pre- 
siding. 

TED  HUSING,  CBS  sportscaster, 
will  cover  the  three  remaining  major 
stake  horse  races  at  Belmont  Park, 
N.  Y.,  to  be  broadcast  May  16,  23,  30 
and  June  7  on  CBS. 

INVESTMENT  house  sponsorship  of 
Music  Lovers'  Hour,  full-hour  of  re- 

corded classical  music  on  WCFL,  Chi- 
cago, every  week  night,  started  May  11 

when  Straus  Securities  Co.,  Chicago, 
replaced  the  Service  Drug  Stores  as 
sponsor.  The  program  was  judged  "best 
Wal  program"  last  year  by  the  Chi- cago Federated  Advertising  Club. 

ASCAP 

Radio  Program  Service 

warmly  accepted  by  trade 

After  more  than  a  year  of  preparatory  work  on 

the  ASCAP  Radio  Program  Service,  it  is  wonder- 
fully pleasant  to  have  seen  it,  this  week,  win  the 

wholehearted  acceptance  of  station  managers 
everywhere.  By  letter  and  telegram  and  in  person 
at  the  convention  the  Service  has  been  praised 
as  a  practical  plan  for  creating  music  profits. 

A  presentation  of  Music  Profits  is  on  your 
desk.  It  is  so  designed  as  to  make  a  strong  selling 
tool  for  your  sales  department.  Study  it,  get  the 
Service  for  your  station  and  start  turning  music 
costs  into  music  profits.  The  ASCAP  Radio  Pro- 

gram Service  will  be  sent  to  you  on  request,  with- 
out cost,  if  you  are  an  ASCAP-licensed  station. 

ASCAP 

Radio  Program  Service 
30  Rockefeller  Plaza,  New  York  City 
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THE  Sudinadd.  OF 

BROADCASTING 

STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 

sa — spot  announcements 
ta — transcription  announcements 

WLW,  Cincinnati 
Norwich  Pharmacal  Co.,  Norwich,  Conn. 

(Pepto  Bismol),  7  t  weeltly,  18  weeks, 
thru  Lawrence  G  Gumbinner  Adv.  Agen- cy, N.  Y. 

A.  E.  Staley  Mfg.  Co.,  Decatur,  III.  (syrup 
&  starch),  5  sp  weekly,  52  weeks,  thru 
Blackett-Sample-Hummert,  Chicago. 

M.  Werk  Co.,  Cincinnati  (Werk's  Tag soap).  4  sa  weekly,  28  weeks,  thru 
Frederick  W.  Ziv  Adv.  Agency,  Cincin- nati 

MacFadden  Publications  (True  Story),  8 
sa,  thru  Arthur  Kudner  Agency,   N.  Y. 

Simoniz  Co..  Chicago  (Liquid  Simoniz 
Cleaner) ,  1  sa  weekly,  13  weeks,  thru 
George  t±.  Hartman  Co.,  Chicago. 

Eastern  Pioneer  Hybrid  Corn  Co.,  Yellow 
Springs.  Ohio  (seed),  3  f  weekly,  13 
weeks,  thru  Wallace  Adv.  Agency,  Des Moines. 

Dr.  Hess  &  Clark  (Live  Stock  Tonic),  3 
.»a  weekly.  52  weeks,  thru  N.  W.  Ayer  & Son,  N  Y. 

WQXR,  New  York 
Fels  &  Co.,  Philadelphia  (Fels-Naptha 

soap  and  chips),  7  sp  and  12  sa,  52 
weeks,  thru  S.  E.  Roberts,  Philadelphia. 

William  Elder  Marcus,  New  York  (jewelry 
consultant),  3  sp,  2  weeks,  thru  Wes- ley Assoc.,  N.  Y. 

Pieter  de  Witt  Diamonds,  New  York,  7  sp 
weekly,  13  weeks,  thru  Green-Brodie, N.  Y. 

Bloomingdale  Bros.,  New  York  (depart- 
ment store),  5  sp  weekly,  52  weeks,  di- rect. 

A  &  P,  New  York  (fresh  fruits  and  vege- 
tables), 15  sa  weekly,  3  weeks,  thru  Paris &  Peart,  N.  Y. 

Franklin  Simon  &  Co.,  New  York  (fur 
storage  department),  24  sa  weekly,  4 
weeks,  thru  Hirshon-Garfield,  N.  Y. 

WIND,  Gary,  Ind. 
Henry  C.  Lytton  &  Sons,  Chicago  (de- 

partment store) ,  5  sp  weekly,  26  weeks, direct. 
Straus  &  Schram,  Chicago   (furnitux-e) ,  6 

.fjj    weekly,    through   Milton  Mendelsohn 
Agency,  Chicago. 

Atlantic    Brewing    Co.,    Chicago  (Tavern 
Pale  beer).  13  sa  weekly,  13  weeks,  thru 
Weiss  &  Geller,  Chicago. 

Joy    Candy    Shops,    Chicago,    12    sa  thru 
Malcolm-Howard   Adv.   Agency,  Chicago. 

WBBM,  Chicago 
Ward  Baking  Co.,  Chicago,  6  so  weekly,  13 

weeks,  thru  W.  E.  Long  Co.,  Chicago. 
Chicac/o  Sun,  Chicago,  2  sa  weekly.  3 

weeks,  thru  MacFarland-Aveyard  &  Co., Chicago. 
Burgess  Battery  Co.,  Chicago,  sa  weekly, 

13  weeks,  thru  Duane  Wanamaker  Adv., Chicago. 
Miles  Labs.,  Elkhart,  Ind.  ( Alka-Seltzer) , 

6  sa  weekly,  13  weeks.  Wade  Adv.  Agen- 
cy, Chicago. 

WENR,  Chicago 
Kellogg  Co..  Battle  Creek  (Cornflakes),  5 
sp  weekly,  thru  J.  Walter  Thompson Co.,  Chicago. 

Washington  State  Apple  Commission,  We- 
natchee.  Wash.,  3  sa  weekly,  3  weeks, 
thru  J.  Walter  Thompson  Co.,  Seattle. 

Atlantic  Brewing  Co..  Chicago,  2  sa  week- 
ly. 13  weeks,  thru  Weiss  &  Geller,  Chi- cago. 

KECA,  Los  Angeles 
Golden    State   Co.,    San    Francisco  (dairy 

product.^),    150    ta,    thru    Ruthrauff  & 
Ryan,  San  Francisco. 

Frito  Co.,  Dallas.  Tex.  (salted  corn  chips), 
3  sp  weekly,  thru  Ray  K.  Glenn  Adv., Dallas. 

Interstate  Bakeries  Corp.,  Los  Angeles 
(Log  Cabin  bread).  2  ta  weekly,  thru 
Dan  B.  Miner  Co.,  Los  Angeles. 

WEAF,  New  York 
J.  L.  Prescott  Co.,  Passaic,  N.  J.  (Bull 
Dog  Blue  shoe  polish).  5  sa  weekly, 
thru  Monroe  F.  Dreher,  N.  Y. 

WHO,  Des  Moines 
Miles  Labs.,  Elkhart,  Ind.  (Alka-Seltzer). 1  sp  weekly,  22  weeks,  thru  Wade  Adv. 

Agency,  Chicago. 
American  Chicle  Co.,  New  York  (Den- 

tyne),  5  sa  weekly,  600  times,  thru  Bad- ger &  Browning,  Boston. 
Procter  &  Gamble  Co.,  Cincinnati  (Duz), 

9  ta  weekly,  234  times,  thru  Blow  Co., N.  Y. 
Inland  Mills,  Des  Moines  (Certainty  flour). 
3  sp  weekly,  thru  Son  de  Regger  & 
Brown,  Des  Moines. 

Procter  &  Gamble  Co.,  Cincinnati  (Oxy- 
dol),  5  t  weekly,  261  times,  thru  Black- ett-Sample-Hummert, Chicago. 

Paston  &  Gallagher,  Omaha  (Butternut 
Coffee) ,  1  sp  weekly,  52  weeks,  thru 
Buchanan-Thomas  Adv.  Agency,  Omaha. 

CFCO,  Chatham,  Ont. 
Martin  Senour  Company  Ltd.  (paints),  52 

ta,  thru  J.  J.  Gibbons  Ltd.,  Toronto. 
Wartime  Prices  &  Trade  Board  (simplified 

pi-actices  division),  12  ta,  thru  Mac- 
Laren  Advertising  Company  Ltd.,  To- ronto. 

Canadian  Co-operative  Wool  Growers  Ltd. 
(Dri-Kil),  52  so,  thru  E.  W.  Reynolds  & 
Co.,  Toronto. Campbell  Finance  Corp.  Ltd.,  78  ta,  thru 
Ronalds  Adv.  Agency,  Toronto. 

Brandram  Henderson  Ltd.  (paints),  26  ta, 
thru  Stanfield  &   Blaikie,  Montreal. 

Imperial  Tobacco  Co.,  Montreal  (Win- 
chester cigarettes),  5  ta  daily,  thru 

Whitehall   Broadcasting    Ltd.,  Montreal. 
KFVD,  Los  Angeles 

Colonial  Dames  Corp.,  Los  Angeles  (cos- 
metics ) ,  6  sp  weekly,  thru  Glasser- Gailey  &  Co.,  Los  Angeles. 

Fisher  Flouring  Mills  Co.,  Seattle  (Biskit 
Mix),  6  sp  weekly,  thru  Pacific  Na- tional Adv.  Agency,  Seattle. 

American  Service  Pin  Co.,  Los  Angeles 
(American  flags),  6  sa  weekly,  thru 
Northwest  Radio  Adv.  Corp.,  Seattle. 

Clark  Gardner  Nursery  Co.,  Osage,  la. 
(plants,  seeds),  6  sa  weekly,  thru  North- west Radio  Adv.  Corp.,  Seattle. 

KFI,  Los  Angeles 
National  Funding  Corp.,  Los  Angeles 

(finance),  3  sp  weekly,  thru  Smith  & 
Bull  Adv.,  Los  Angeles. 

Foreman  &  Clark,  Los  Angeles  (chain 
clothiers),  6  sp  weekly,  thru  Botsford, 
Constantine  &  Gardner,  Los  Angeles. 

Book  House  for  Children,  Chicago  (chil- 
dren's books),  weekly  sp,  thru  Presba, Fellers  &  Presba,  Chicago. 

Lehn  &  Fink  Products  Co..  New  York 
(Hinds  Honey  Almond  Cream),  3  sa 
weekly,  thru  Wm.  Esty  &  Co.,  N.  Y. 

WABC,  New  York 
R.  C.  Williiams  &  Co.,  New  York  (Royal 

Scarlet  Products )  ,  3  sp  weekly,  thru  Alley 
&  Richards  Co.,  N.  Y. 

Penn  Tobacco  Co.,  Wilkes-Barre,  Pa. 
(Julep  Cigarettes  and  Willoughby  Taylor- 
smoking  tobacco),  3  sp  weekly,  thru 
H.    M.    Kiesewetter   Adv.,    N.  Y. 

Select  Theaters  Corp.,  New  York  ("Har- 
lem Cavalcade"  and  "Keep  'Em  Laugh- 

ing"), 6  sa  weekly,  thru  Blaine  Thomp- son Co.,  N.  Y. 

WMAQ,  Chicago 
Kellogg  Co.,  Battle  Creek  (Cornflakes),  5 

sa  weekly,  20  weeks,  thru  J.  Walter 
Thompson  Co..  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati  (Lava 
soap),  16  so  weekly,  48  weeks,  thru Blow  Co.,  N.  Y. 

American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall),  20  sa  thru  Ruthrauff 
&  Ryan,  N.  Y. 

Chicago  Sun,  Chicago,  12  sa,  thru  MacFar- land-Aveyard &  Co.,  Chicago. 
Great  Atlantic  &  Pacific  Tea  Co.,  New 

York,  9  sa,  thru  Paris  &  Peart,  N.  Y. 
KPAS,  Pasadena,  Cal. 

Safeway  Stores,  Oakland,  Cal.  (fresh  vege- tables), 24  sa  weekly,  thru  J.  Walter 
Thompson   Co.,   San  Francisco. 

Lyon  Van  &  Storage  Co.,  Los  Angeles 
(storage,  moving,  used  furniture),  5  sp 
weekly,  thru  BBDO,  Hollywood. 

WJZ,  New  York 
American  Cigarette  &  Cigar  Co.,  New  York 

(Pall  Mall  cigarettes),  26  ta  weekly,  8 
weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

WINS,  New  York 
Roma  Wine  Co..  Fresno,  Cal.,  54  ta  weekly, 

42  weeks,  thru  McCann-Erickson,  N.  Y. 

Sponsors  for  Lewis 
FEDERAL  SAVINGS  &  Loan  Ins- 

titute, Los  Angeles,  on  May  19 
starts  for  52  weeks  sponsoring  the 
quarter-hour  commentary,  Fulton 
Lewis  jr.,  on  KHJ,  that  city,  Tues- 

day, Thursday,  4-4:15  p.m.  (PWT), 
and  in  early  June  will  add  other 
Southern  California  Don  Lee  net- 

work stations.  Elwood  J.  Robinson 
Adv.,  Los  Angeles,  is  agency.  As- 

sociated Dental  Supply  Co.,  San 
Francisco  (Painless  Parker  tooth 
powder,  paste),  through  McCann- Erickson,  that  city,  sponsors  the 
afternoon  program  on  KHJ  thrice- 
weekly,  Monday,  Wednesday,  Fri- 

day. A.  S.  Boyle  Co.,  Los  Angeles 
(Harmony  vitamins),  in  a  13-week 
campaign  ending  July  24  is  spon- 

soring the  9 :30  p.m.  (PWT)  broad- 
cast of  Fulton  Lewis  jr.  on  KHJ 

thrice  weekly,  Monday,  Wednesday, 
Friday.  Agency  is  J.  Walter 
Thompson  Co.,  Los  Angeles. 

LAST  WEEK  Fulton  Lewis  Jr.  was 
off  the  air  for  the  second  time  in  five 
years  being  hospitalized  by  a  car- jjuncle  on  his  chin.  Lewis  was  expected 
to  return  to  the  air  this  week.  Frank 
Blair,  conductor  of  the  MBS  program 
F.Y.I.,  a  saboteur  expose,  filled  in. 

Time  Limit  Placed 

By  AFM  on  Discs 
Action  Taken  in  Anticipation 

Of  Fine-Cutting  Methods 

REVISING  its  rules  for  record- 
ings, the  American  Federation  of 

Musicians  has  included  in  its  new 
instructions  to  members  a  limita- 

tion on  the  playing  time  of  phono- 

graph records. Formerly  the  musicians  were 
told  how  many  records  they  could 
make  during  a  regular  three-hour 
session;  now  they  are  not  only  told 
that  they  can  make  four  10-inch 

or  three  12-inch  discs  in  that^time 
but  that  the  playing  time  of  a  10- 
inch  record  shall  not  exceed  3% 
minutes  and  that  a  12-incher  shall 
not  exceed  5  minutes. 

Time-Cutting  Expected 

These  time  limitations  are  more 

than  ample  for  the  usual  phono- 
graph record,  it  was  stated  at  AFM 

national  headquarters  in  New 
York.  Reason  for  the  new  rule  was 
explained  as  a  precaution  against 
use  of  modern  fine-cutting  equip- 

ment such  as  is  used  for  transcrip- 
tions to  put  two  or  three  tunes  on 

each  side  of  a  record,  which  might 
then  have  a  playing  time  of  as  long 
as  15  or  20  minutes. 

No  recording  company  has  made 
any  such  attempt,  but  the  shortage 
in  shellac  available  for  records 
makes  it  a  distinct  possibility, 

hence  the  AFM's  prohibitory  ac- tion. 

Base  rate  of  $30  a  man  for  a 
three-hour  recording  session  re- 

mains unchanged,  but  the  overtime 
payment  was  altered  from  a  charge 
of  $7.50  for  each  10-inch  side  or 
$10  for  each  12-inch  side  cut  after 
the  three  hours  was  over  to  a 

straight  double-time-for-overtime 
basis  of  $10  a  half-hour. 

Labor  Relations  Issues 

Discussed  at  Convention 
LABOR  PROBLEMS  were  given 
an  airing  at  three  NAB  round- 
table  parleys  at  the  Cleveland  con- vention. At  a  labor  session  Monday, 
Lawson  Wimberly,  business  repre- 

sentative of  the  Associated  Broad- 
cast Technicians  Unit  of  the  Inter- 

national Brotherhood  of  Electrical 
Workers,  answered  questions  and 
explained  the  policy  of  the  union  in 
regard  to  women  operators,  who 
are  being  admitted  into  the  union 
in  some  cities.  The  union  stipulates 
that  the  women  technicians  be  dis- 

continued six  months  after  the 
U.  S.  wins  the  war. 

On  Tuesday  morning  a  breakfast 
meeting  discussed  wages  and  hours, 
and  exchanged  views  on  the  best 
methods  of  keeping  overtime  rec- 

ords. The  shortage  of  technicians 
was  also  discussed.  Small  stations 
stated  they  had  lost  more  tech- nicians to  stations  in  large  cities 
than  they  had  to  the  Army.  Cur- 

rent drive  of  the  American  News- 
paper Guild  to  organize  horizontal- 

ly all  radio  station  personnel  un- affiliated with  a  union  was  also 
mentioned.  On  the  following  morn- 

ing individual  experiences  on  col- lective bargaining  were  exchanged. 
In  this  case  opportunity  knocks  THREE  TIMES!  Adv. 
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DR.  BEAUCHAMP  Dental  Service, 
Los  Angeles  ( Southern  California 
credit  dentist),  on  July  1  starts  spon- 

soring a  five-weekly  quarter-hour  news 
commentary  featuring  Carroll  Lunt 
on  KRKD.  that  city,  KMPC,  Beverly 
Hills,  and  KFOX,  Long  Beach.  Con- 

tracts are  for  52  weeks.  Firm  cur- 
rently sponsors  a  five-weekly  25- 

minute  newscast  by  Charles  N.  Stahl 
on  KPAS.  Pasadena,  with  a  similar 
type  of  15-minute  broadcast  nightly 
on  KPMB,  San  Diego.  In  addition 
the  quarter-hour  StrolUn'  Tom  is  used 
six  times  weekly  on  KFAC,  Los  An- 

geles, and  KMPC,  with  a  nightly  15- minutes  of  recorded  music  on 
KRKD.  A  series  of  32  announcements 
per  week  is  maintained  on  KIEV, 
Glendale.  with  a  scattered  schedule 
on  KGB,  San  Diego:  KH.T  and 
KMTR,  Hollywood.  Placement  is 
through  Charles  N.  Stahl  Adv.  Agency, 
Hollywood. 
FUNK  JEWELRY  Co.,  Phoenix,  has 
started  a  weekly  quarter  hour  pro- 

gram, Accent  on  the  Army,  on  KOY, 
that  city.  Conducted  by  Paul  Charles 
Benard,  the  series  features  current 
stories  of  Army  life,  with  prizes 
awarded  to  soldiers  submitting  suit- able material. 

BEKIN  STORAGE  Co.'s  Furniture 
Sales  Depts.,  Lps  Angeles  is  currently 
sponsoring  a  five-weekly  quarter-hour 
newscast  on  KMPC,  Beverly  Hills.  A 
nightly  five-minute  program.  The  Five 
Top  Neios  Stories,  is  also  sponsored 
on  KFWB,  Hollywood.  Placement  is 
through  Charles  N.  Stahl  Adv.  Agency, 
Hollywood. 
BATEMAN-EICHLER  &  Co.,  Los 
Los  Angeles  ( stocks,  bonds ) ,  new  to 
radio,  on  May  6  started  a  thrice- 
weekly  quarter-hour  newscast  on 
KECA,  that  city.  Contract  is  for  13 
weeks.  Elwood  J.  Robinson  Adv. 
Agency,  Los  Angeles,  has  the  account. 
COAST  CIGAR  Co.,  San  Francisco 
(Natividad  Cigars),  recently  started 
a  spot  announcement  campaign  on 
four  California  stations,  using  one- 
minute  transcribed  dramatic  spots 
thrice-weekly  on  KJBS  KQW  KDB 
KWG.  Agency  is  Brisacher,  Davis  & 
Staff,  San  Francisco. 
BORDEN  Co.  Borden-Weiland  Divi- 

sion, Chicago  (dairy  products),  on 
May  25  will  start  sponsorship  of  John 
Holbrook,  newscaster,  on  (3  quarter- 
hours  weekly  on  WGN,  Chicago.  Agen- 

cy is  Young  &  Rubicam,  Chicago. 

■WONDER  BAKERIES,  Toronto,  has started  spot  announcements  six  days 
weekly  on  a  number  of  Canadian 
stations.  Account  was  placed  by  J.  J. 
Gibbons  Ltd.,  Toronto. 

WINSTON 

CHURCHILL 

HIS  LIFE  STORY 

TRANSCRIEED 

For  informaHon  write  or  wire: 

Kasper-Gordon   Inc.   140  Boylston 
St.,  Boston  .  .  .  or  .  .  .  Howard 
C.  Brown  Co.,  6418  Santa  Monica 

Blvd.,  Hollywood 

Nuts  to  Blue 

BIG  BLUE  elephant  starring 
in  blue's  current  institu- 

tional ad  campaign,  received 
a  suitable  delicacy  last  week, 
in  the  f  orrp  of  a  large  peanut 
(cardboard)  containing  a 

generous  helping  of  "Plant- 
ers" salted  peanuts.  Joseph 

Katz,  of  the  Baltimore  agen- 
cy, sent  the  offering  to  Edgar 

Kobak,  executive  vice-presi- 
dent, and  E.  P.  H.  James, 

director  of  publicity,  promo- 
tion and  research  of  BLUE, 

for  the  "ad"  elephant,  symbol 
of  the  network's  current  ad- 

vertising campaign  to  "Keep 
'Em  Remembering,"  in  which 
radio  is  stressed  as  the  prime 
medium  for  advertisers  to 
keep  their  names  before  the 
public.  Instructions  received 
with  Katz's  gift  read,  "Feed 
'em  to  that  elephant  of 

yours." CHURCH  OF  THE  OPEN  DOOR, 
Los  Angeles,  in  addition  to  2%  hours 
of  Sunday  services,  on  May  18  starts 
sponsoring  a  five-weekly  half-hour  re- 

ligious program  on  KPAS,  Pasadena. 
Contract  is  for  52  weeks,  with  place- 

ment through  Smith  &  Bull  Adv.,  Los 
Angeles. 
DENVER  &  RIO  GRANDE  Western 
Railroad  is  sponsoring  a  series  of 
announcements  over  KOA,  Denver. 
Agency  is  Cusaek  Agency ;  account 
executive  is  D.  A.  McColl. 
CHICAGO  AIR  COLLEGE,  Chicago, 
on  May  9  started  Careers  in  Aircraft, 
quarter-hour  of  recorded  music  on 
WGN,  Chicago,  for  eight  weeks. 
Agency  is  M.  A.  Ring  Co..  Chicago. 
HENRY  C.  LYTTON  &  SONS, 
Chicago  (The  Hub  department  store), 
has  started  Hul}  Personalities,  quarter- 
hour  program  of  piano  music  and 
comic  dialogue,  Monday  through  Fri- 

day on  WIND,  Gary,  Ind.  Account 
was  placed  direct. 

Cash  Discount 
{Continued  from  page  2h) 

"apologized"  to  the  BLUE  affiliates 
for  not  giving  them  more  than  five 
days'  notice  on  clearing  of  time  for 
the  new  Lone  Ranger  program, 
sponsored  by  General  Mills.  He  also 
alluded  to  the  short  time  given  sta- 

tions for  clearance  of  the  new  five- 
a-week  Pepsi-Cola  program,  but 
said  affiliates  had  cooperated 
beautifully. 

Following  is  a  list  of  stations 
and  their  officials  represented  at 
the  meeting: 
Maurice  Coleman.  George  Storer,  T.  O. 

McCullough,  WATL,  Atlanta:  Bernard 
Berk,  WAKR,  Akron ;  Les  PefCerle,  Jack 
Heintz.  Harold  Dewing,  WCBS,  Spring- 

field. 111.;  P.  K.  Ewing,  WDSU,  New  Or- leans; Edgar  Twanley,  William  Doerr, 
WEBR,  Buffalo;  D.  B.  Jayne,  WELL,  Bat- tle Creek,  Mich.;  Howard  Thornley,  Ted 
Allen,  WFCI,  Providence ;  Samuel  Rosen- 
baum,  Roger  Clipp.  WEIL,  Philadelphia; 
Howard  Loeb,  WFDF,  Flint;  Len  Nas- 
man,  WFMJ,  Youngstown;  J.  B.  Fuqua, 
WGAC,  Augusta,  Ga.;  E.  A.  Hanover, 
William  Fay,  WHAM.  Rochester,  N.  Y.; 
Ralph  Matheson,  WHDH,  Boston;  R.  D. 
Borland,  WHK,  Cleveland;  Ray  Radner, 
WIBM,  Jackson,  Mich.  ;  D.  E.  Kendrick, 
Jake  Jacquier.  WINN,  Louisville;  Bruce 
McConnell,  Bob  Bausman,  WISH,  Indiana- 

polis ;  Henry  Wells,  WJHP,  Jacksonville, 
Fla. 
Glenn  Snyder,  Burridge  Butler,  WLS, 

Chicago  ;  Kenneth  Berkeley,  WMAL;  James 
Hanrahan,  WMPS,  Memphis;  Leslie  Smith, 
WMUR,  Manchester;  Harold  Thomas, 
WNAB,  Bridgeport;  Ralph  Evans,  B.  J. 
Palmer,  WOC,  Davenport;  J.  B.  Conley, 
Lee  Wailes,  WOWO,  Omaha;  Verl  Bratton, 

John  Bondeson,  WREN,  Lawrence;  E.  S. 
Whitlock,  WRNL,  Richmond,  Va.;  Wil- liam T.  Welch,  Leonard  E.  Cox,  WSAR, 
Fall  River  ;  L.  M.  Sepaugh,  T.  B.  Lanford, 
WSLI,  Jackson,  Miss.  ;  Henry  P.  Johnston, 
Evelyn  Hecker,  WSGN,  Birmingham; 
Quincy  A.  Brackett,  WSPR,  Springfield, 
Mass. 
Stephen  R.  Rintoul,  WSRR,  Stanford; 

C.  V.  Leland,  Louis  Link,  WSUN,  St. 
Petersburg:  W.  F.  Johns,  WTCN,  Minne- 
apolis-St.  Paul ;  Arch  Shawd,  WTOL,  To- 

ledo; William  Riple,  Fred  Ripley,  WTRY, 
Troy;  George  Stoerer,  Paul  Miller,  George 
Smith,  WWVA,  Wheeling;  George  Trendle, 
WXYZ,  Detroit;  V.  Hamilton  Weir,  WLEU, 
Erie;  Walter  Brown,  WORD,  Spartanburg; 
W.  J.  Dickerson,  J.  Cappellini,  Jack 
Stewart,  KCMO,  Kansas  City;  Arden  X. 
Pangborn,  KEX,  Portland,  Ore.  ;  Howard 
Lane,  KFBK,  Sacramento;  Thomas  Sharp, 
KFSD,  San  Diego;  Burt  Honea,  Harold 
Hough,  Abe  Herman,  George  Cranston, 
Martin  Campbell,  Jim  Moroney,  KGKO, Fort  Worth. 

Birt  Fisher,  Bud  Stuht,  KJR,  Seattle; 
J.  C.  Liner,  KMLB,  Monroe,  La,  ;  John  M. 
Whitney,  KOME,  Tulsa;  Frank  Shopen, 
KOWH,  Omaha;  G.  S.  Wasser,  KQV, 
Pittsburgh;  L.  M.  Sepaugh,  KRMD,  Shreve- 
port ;  Elizabeth  Sammons,  KSCJ,  Sioux 
City;  Gardner  Cowles,  Craig  Lawrence,  Ted 
Ennes,  KSO,  Des  Moines;  Hub  Jackson, 
KTHS,  Hot  Springs;  Bob  Enoch,  KTOK, 
Oklahoma  City;  Con  Hecker,  Duncan  Pyle, 
KVOD,  Denver;  John  Roberts,  C.  I,. 
Thomas,  Clarence  Crosby,  KXOK,  St. 
Louis ;  Frank  Smith,  KXYZ,  Houston. 

Beauty  Service  Renews 
TERMINAL  BARBER  SHOPS, 
New  York,  has  renewed  its  cam- 

paign on  behalf  of  Beauty  Salon 
Service  on  WABC,  New  York,  with 
a  weekly  quarter-hour  participa- 

tion in  Adelaide  Hawley's  Wornan's 
Page  of  the  Air.  Terminal  promotes 
its  Barber  Shop  Service  in  another 
campaign  on  WABC,  using  parti- 

cipations on  Arthur  Godfrey's  six- 
weekly  early-morning  programs. 
Maxon  Inc.,  New  York,  handles  the 
Terminal  account. 
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 ST.  LOUk'^1 
If  you  want  to  reach  the  largest  concentration  of 
high-income  farmers  at  the  lowest  cost  you  must 
use  WMT  in  Iowa. 

WMT  has  the  greatest  daytime  coverage,  both  pri- 
mary and  secondary,  of  any  station  in  Iowa,  regard- 

less of  power,  and  the  rates— lowest  in  the  State  per farm  family. 

Make  extra  profits  by  placing  your  selling  message 
on  WMT,  the  Voice  of  the  Iowa  Farmer. 

Cedar  Rapids  -  Waterloo  WMT  A  CowSes  Station 

Basic  Columbia  Network         •       5000  Watts  .  .  .  600  Kc. 

Represented  by  the  Katz  Agency 
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Radio  and  Retailers  Air  Their  Woes 

Sales    Managers  Given 

Lively  Jibes,  But 

Reply  in  Kind 

{Continued  from  page  15) 

compete  with  a  network  program. 
It  boils  down,  he  said,  that  when 
you  buy  a  radio  program  you  buy 
"names",  and  when  you  buy  news- 

paper space  you  buy  "brains".  He characterized  the  latter  as  lots 
cheaper. 

Mr.  Petty  deprecated  institu- 
tional advertising  as  simply  "the 

icing  on  the  cake".  "It's  the  re- 
sults that  make  up  the  two,  three, 

or  four-layer  cake."  The  Chinese 
proverb  that  a  "picture  is  worth  a 
thousand  words"  was  quoted  by 
Mr.  Petty  as  applicable  to  use  of 
newspapers  for  department  stores. 
He  insisted  a  comparable  job 
couldn't  be  done  in  a  "100-word 
announcement". 

Asserting  that  stores  had  never 
been  properly  sold  on  radio,  Mr. 
Petty  suggested  that  stations 
should  get  experienced  retail  ad- 

vertisers or  merchandisers  on  their 
staffs  and  learn  the  inside  of  de- 

partment store  merchandising.  He 
branded  radio  at  this  stage  as  "an 
unsuccessful  medium".  Mr.  Petty 
was  critical  of  sales  efforts  by  sta- 

tions, on  the  ground  that  dollars 
spent  for  radio  promotion  actually 
come  out  of  profit  anyway,  and 

(Number  Six  of  a  Series) 

"Curtain 

of  Fire" 
That's  barrage*  (see  definition 
below).  We  lay  down  a  bar- 

rage of  merchandising  help  for 
advertisers  that  makes  their 
sales  advance  a  sure  thing. 
Launch  your  campaign  in  this 
vital  market  where  immense  in- 

dustries stemming  from  natural 
resources  are  going  full  blast. 
Sales  opportunities  are  here 
(our  lineup  of  advertisers 

proves  it ) ;  you'll  find  WCHS 
coverage,  low  cost  and  mer- 

chandising pays  big  dividends. 

O  II  Q    ̂̂ ^^  on 
■W  V  n  V  CBS-WVN 

Charleston,  WEST  VA. 

represented  by 

THE   BRANHAM  CO. 

*  BARRAGE,  n.,  Mil.  —  Con- 
centrated fire  on  a  part  of 

enemy's  lines  to  prevent  the 
advance  of  reenf  or  cements;  cur- 

tain of  fire. 

won't  be  noticed  by  the  store  by 
virtue  of  increased  taxes.  He  de- 

nounced that  type  of  selling.  More- 
over, he  said  stores  as  well  as  busi- 
ness generally  are  faced  with  the 

law  of  diminishing  returns  by  vir- 
tue of  war-born  Government  em- 

bargos.  He  apologized  for  his  "bad 
burner"  and  "disparaging  remarks 
about  your  bread  and  butter". Mr.  Rice,  who  also  shot  plenty 
of  barbs  at  radio,  nevertheless  re- 

vealed that  his  store — Polsky's  of 
Akron — does  use  radio  advertising, 
but  only  as  a  secondary  medium 
and  only  because  of  the  "person- 

ality angle"  and  the  civic  status  of 
his  store  and  its  owners.  He  said 
the  problem  of  a  medium-sized 
store  is  that  of  a  limited  budget. 

They  have  to  do  "a  rifle-type  job 
and  not  a  shot-gun  operation". 
They  must  select  their  media  and 
as  a  consequence  the  newspaper 
has  been  the  chief  medium  for  use 

in  extending  the  store's  sphere  of 
influence  and  stepping  up  quantity 
of  sales. 

Radio  Unessential 

Polsky's  is  now  spending  only 
one-twentieth  of  its  budget  for 
radio,  as  against  newspaper  adver- 

tising. He  pointed  out  that  the 
store  has  a  trading  area  double  the 
population  of  Akron,  and  that  the 
newspapers  cannot  do  that  job. 
He  credited  radio  with  covering 

this  territory,  but  wouldn't  give  it 
a  recommendation  as  anything  ap- 

proaching the  top  medium. 

When  sales  boom,  it's  easy  to 
sell  a  new  medium,  he  said,  but 
when  they  slump  the  management 
always  figures  that  radio  would  be 
an  excellent  item  to  cut  off.  That 
is  because  management  generally 
knows  so  little  about  radio,  while 
newspaper  display  is  steeped  in 
tradition. 

Mr.  Rice  suggested  that  stations 
should  be  a  great  deal  more  frank 
about  the  programs  they  try  to  sell 
and  cut  out  some  of  the  back-pat- 

ting and  do  a  little  punching.  He 
practically  ruled  out  radio  sur- 

veys, on  the  ground  that  it  ap- 
peared the  station  apparently  told 

RADIO 

STATION 

REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 

the  research  company  what  it 
wanted  and  they  got  the  job  done that  way. 

Poor  Radio  Selling 

Radio's  sales  methods,  in  dispar- 
aging competitors,  also  were  criti- 

cized by  the  Akron  merchant.  He 
said  there  was  too  much  selling  on 
how  poor  the  competitive  station 
is,  instead  of  doing  the  affirmative 
job.  He  said  he  knew  that  all  three 
of  his  programs  were  not  worth  a 
"continental  dam"  because  all  of  the 
stations  had  told  him  so. 

Mr.  Newell,  final  speaker  in  the 

panel,  practically  "laid  'em  in  the 
aisles"  with  a  series  of  quips  and 
stories  having  nothing  to  do  with 
radio  advertising.  But  when  he 
got  to  the  meat  of  his  argument,  he 
lined  up  solidly  with  his  predeces- 

sors against  the  job  radio  was  doing 
although  he  admitted  he  personally 
felt  radio  could  perform  a  function. 
Finally,  under  the  cross-fire,  he  ad- 

mitted that  perhaps  if  stores  had 
sufficient  courage  to  spend  enough 
money  in  experimenting  with  the 
medium,  they  probably  would  get 
real  results.  Mr.  Newell's  thesis 
was  that  radio  is  of  tremendous 

value,  but  that  radio  people  "are 
too  dumb  to  know  how  to  sell  it" 
and  department  store  people  are 
"too  dumb  to  know  how  to  buy  it". 

Asserting  that  radio  has  not  hit 
upon  the  right  integrated  selling 
technique,  Mr.  Newell  said  that  de- 

spite all  the  success  stories  about 

radio,  newspaper  advertising  "will continue  to  be  the  backbone  for 

department  stores."  He  advised 
radio  to  recognize  this  and  endeavor 
to  show  where  its  fits  into  the  pic- 

ture as  a  secondary  medium. 
The  Clevelander,  in  his  animated 

way,  charged  that  broadcasters 
were  trying  to  get  department 
stores  to  take  a  ride  on  a  vehicle 
rather  than  sell  a  project.  There 
was  a  lack  of  understanding  as 
to  the  part  radio  should  play  in 
retail  merchandising,  he  said. 

The  trouble  is  that  salesmen  try 
to  sell  radio  in  a  flamboyant  man- 

ner. They  ask  retailers  to  "try 
out"  or  experiment,  instead  of  hav- 

ing the  sale  "built  into  the  pro- 

gram". 

Mr.  Newell  favored  newspapers 

on  the  ground  there  is  no  "time 
competition"  and  that  the  reader 
can  stop  at  an  ad  any  time  he  likes 

and  pick  up  "small  bits  of  knowl- 
edge." In  a  radio  performance,  he 

must  give  his  undivided  attention 
to  the  entire  program  to  catch  the 
sales  mention. 

While  he  said  he  knew  there  was 
a  definite  place  for  radio  in  the 
retail  field,  he  said  he  had  never 

been  sold  on  it.  "We  will  not  get 
anywhere  until  the  department 
stores  and  radio  reach  an  under- 

standing," Mr.  Newell  declared.  He 
urged  that  department  stores  cre- 

ate radio  divisions  in  an  effort  to 
do  this  job. 

Opening  the  questioning,  Mr. 
Shannon  pointed  out  that  his  ex- 

perience of  two  decades  in  retailing 
and  nine  years  in  radio  selling  gave 
him  a  background  in  both  fields.  He 
didn't  agree  with  the  views  of  the 
department  store  spokesmen.  He 
said  he  had  seen  many  newspaper 

ads  that  didn't  pull,  and  he  knew 
of  surveys  which  indicated  that  as 
few  as  2%  of  newspaper  readers 
get  to  see  department  store  ads, 
while  in  other  cases  as  many  as 

50%  may  see  them. 
Radio's  Value 

He  said  he  did  not  try  particu- 
larly to  sell  department  stores  be- 
cause he  did  not  need  to  and  was 

making  a  pretty  good  living  with- 
out them.  He  branded  most  depart- 

ment stores  as  buyers  "who  want 
to  cut  prices  and  get  other  advan- 

tages." The  Toledoan  described  de- 
partment stores  as  made  up  of  a 

number  of  small  stores,  and  the 
smaller  individual  stores  do  very 
well  by  use  of  radio.  He  insisted 
that  department  stores  have  not 
given  radio  a  fair  test  and  that 
they  take  the  easy  way  in  using 
newspapers. 

Mr.  Smith  observed  he  had  en- 

joyed the  "undressing  very  much", 
but  said  he  couldn't  agree  with  the conclusions.  He  asserted  that  local 
talent,  if  properly  selected,  can 
compare  favorably  with  network 
talent  for  audience  appeal  and 
cited  the  case  of  Wheeling  Steel, 
which  started  out  on  WWVA  and 

now  is  running  on  a  nation-wide 
network.  In  this  instance,  the  ad- 

vertiser hired  away  personnel  from 
the  station  and  started  his  own 
radio  department.  He  recommended 
similar  action  by  department  stores. 

Answering  this,  Mr.  Petty  de- 
clared that  it  was  true  that  most 

of  the  retail  pro.  notion  people  grew 

up  in  newspaper  offices  and  that 
their  chief  affinity  .r  with  the  news- 

paper field.  But  he  argued  that 
this  did  not  detract  from  the  fact 
that  broadcasters  had  not  done  a 
smart  selling  job.  He  said  it  would 
take  25%  of  his  appropriation  to  do 
what  he  regarded  as  a  worthwhile 
job  on  the  air,  and  that  few  stores 
had  the  "guts"  to  gamble  that  way. 

Hung  Panel 
Mr.  Cross  took  the  panel  speakers 

to  task,  holding  that  there  was  no 
sense  in  asking  any  further  ques- 

tions in  view  of  the  attitudes  indi- 
cated. He  said  there  was  "nothing 

to  get  together  on". Sharply  condemning  the  spokes- men, Mr.  Cross  said  it  appeared 
these  men  did  not  have  strength 

enough  to  lead  a  "double  life",  in- cluding both  newspapers  and  radio. 
Evidently  they  all  felt  that  they 
had  been  sold  "a  piece  of  blue  sky 

by  radio". 

Mr.  Gillespie  practically  took  the 
meeting  by  storm  when  he  related 
how  KTUL  had  sold  $62,500  worth 
of  business  to  department  stores, 

representing  one-half  of  its  local 
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BEARDS  WERE  THE  STYLE  at  the  NAB  Depart- 
ment of  Advertising's  breakfast  session  for  members of  the  Radio  Executives  Club  of  New  York  who  attended 

in  large  numbers.  First  row  (1  to  r)  :  Eugene  Carr, 
WGAR,  Cleveland;  Frances  Scott  Basch,  Basch  Radio 
Productions,  New  York;  John  Hymes,  president  of  the 
REC,  Lord  &  Thomas,  New  York;  Peggy  Stone,  Spot 
Radio  Inc.;  Tom  J.  McDermott,  N.  W.  Ayer,  New 

York.  Second  row  (1  to  r)  :  Robert  Mason,  WMRN, 
Marion,  0.;  Loren  Watson,  Spot  Radio  Inc.;  N.  C. 
Rorabaugh,  National  Radio  Records,  New  York;  Tom 
Lynch,  William  Esty  &  Co.,  New  York,  William  Wil- 

son, William  Rambeau  Co.,  New  York;  Adam  Young, 
Joseph  Hershey  McGillvra  Co. ;  Morton  Bassett,  Morse 
International,  New  York;  Carlos  Franco,  Young  & 
Rubicam,  New  York. 

'GRIPE'  SESSION  A  FUNFEST 

Agency  and  Station  Folk  Voice  Peeves 

 But  It's  All  Good  Matured  

revenue.  He  said  he  learned  how 
to  break  the  tradition  by  taking  off 
his  coat  and  going  to  work  (he  lit- 

erally took  off  his  coat  to  demon- 
strate) . 

Mr.  Gillespie  said  he  first  sub- 
scribed to  mat  services,  got  all  of 

the  retail  magazines  and  hired  a 
"gal"  away  from  one  of  the  stores. 
She  was  sent  to  the  buying  centers 
with  the  department  store  buyers 
and  knew  the  inside  of  the  opera- 

tion. The  upshot  is  that  there  are 
21  programs  a  week  on  KTUL  for 
department  stores.  Hooper  surveys 
are  made  so  that  the  stores  know 
about  competitive  programs  and 
they  are  not  sold  periods  where 
the  competition  is  too  heavy. 

Servicing  Accounts 
He  said  his  whole  thesis  was  to 

"give  'em  service".  Mr.  Newell 
complimented  "that  Tulsa  man," 
asserting  that  it  was  "one  of  the 
finest  things  that  has  been  done  in 
the  field."  He  said  he  felt  that  what 
he  had  done  should  be  emulated  by 
more  stations. 

Winding  up  the  session,  Mr.  NefF 
asserted  that  there  was  lots  to  be 
said  on  both  sides  of  the  issue.  He 
observed  that  perhaps  too  much 
"blue  sky"  had  been  sold  by  stations 
and  that  not  enough  knowledge  of 
the  results  had  been  acquired. 

Pointing  to  the  success  of  his 
agency  in  handling  retail  advertis- 

ing including  Bond  clothes,  Mr.  Neff 
said  that  retailers  do  not  know 
what  they  buy  in  radio.  They  can 
select  audience  via  radio  just  as 
they  do  in  newspapers,  he  declared. 
He  wound  up  with  the  suggestion, 
roundly  applauded,  that  the  depart- 

ment store  people  should  "listen 
with  an  attentive  ear,  but  before 
that  the  radio  people  should  under- 

take surveys  and  research  so  they 
would  know  what  they  have  to  sell." 

WARREN  HULL,  actor,  announcer, 
musician,  song  and  script  writer,  is 
the  new  permanent  co-interviewer 
witli  Parks  Johnson  on  Vox  Pop,  CBS 
amlienc-c  piiitifipnf ion  i)rogram  spon- 
soi-cd  hy  lOmcrsoii  Drug  Co.,  Balti- 
niure,  for  J'.romo-Seltzer. 

AGENCY  and  station  "gripes" were  hurled  about  with  abandon 
at  the  premiere  performance  of 
"What  Burns  Us  Up",  sponsored 
by  the  Radio  Executives  Club  of 
New  York  last  Tuesday  at  a  break- 

fast session  at  Cleveland's  Hotel 
Statler  attended  by  an  overflow 
gathering  of  station  executives.  It 
was  held  under  the  auspices  of  the 
NAB  Sales  Managers  Committee. 

Leading  New  York  agency  men, 
led  by  John  Hymes,  president  of 
the  radio  luncheon  club  and  time- 
buyer  of  Lord  &  Thomas,  New 
York,  humorously  aired  their  pet 
complaints,  ranging  from  insuffi- 

cient survey  presentations  to  over- 
claims of  coverage  maps.  Station 

representatives  good  naturedly 
voiced  their  agency  criticisms, 
abetted  by  Robert  Mason  of 
WMRN,  Marion,  0.,  who  discussed 
radio  coincidentals  survey  pitfalls. 

Pellegrin,  Carr  Praised 

William  Maillefert,  of  the  Comp- 
ton  Agency,  New  York,  and  Carlos 
Franco,  of  Young  &  Rubicam,  New 
York,  both  expressed  their  appre- 

ciation of  the  constructive  ground 
work  done  by  Frank  Pellegrin,  di- 

rector of  the  NAB  Department  of 
Broadcast  Advertising,  and  En- 
gene  Carr,  WGAR,  chairman  of  the 
Sales  Managers  Committee.  Both 
agency  men  stated  the  efforts  ex- 

tended by  the  Sales  Managers 
Committee  deeply  aided  the  rela- 

tionship between  the  agency  and 
station  fields. 

Participating  in  the  funfest 
presided  over  by  Miss  Frances 
Scott  Basch,  of  Basch  Radio  Pro- 

ductions, New  York,  were  Mr. 
Hymes;  Tom  Lynch,  Wm.  Esty  & 
Co.;  Linnea  Nelson,  J.  Walter 
Thompson  Co.,  New  York;  Tom 
McDermott,  N.  W.  Ayer  &  Son, 
New  York;  Morton  Bassett,  Morse 
International,   New   York;  Adam 

Young,  Joseph  H.  McGillvra  Co., 
New  York;  Peggy  Stone,  Spot  Ra- 

dio Inc.,  New  York;  William  Wil- 
son, William  Rambeau  Co.,  New 

York;  Robert  Mason,  WMRN, 
Marion,  Ohio. 

Transcribed  "gripes"  were  pre- 

sented by  these  non-convention 
agency  attenders:  Al  Taranto,  Ted 
Bates  Inc.,  New  York;  Hilda  Lucy, 
Kenyon  &  Eckhart,  New  York; 
Rae  Elbrook,  Franklin  Bruck  Co., 
New  York;  N.  McAvoy,  Newell- 
Emmett,  New  York;  Fletcher  Tur- 

ner, J.  M.  Mathes,  New  York;  Beth 
Black,  Joseph  Katz  Co.,  New  York; 
Arthur  Sinsheimer,  Peck  Agency, 
New  York;  Bevo  Middleton,  Radio 
Sales,  New  York;  Robert  Street, 
WCAU,  Philadelphia. 

WRITTEN  by  Corp.  Tom  De  Huff, 
formerly  of  NBC's  promotion  depart- 

ment. Your  Drill  Sergeant  was  pre- 
sented May  8  by  the  newly  formed 

Ft.  Monmouth  players  on  WCAP, 
Asbury  Park,  N.  J. 

MISTAKENLY  it  was  reported  in 
Broadcasting,  May  11,  that  Robert 
B.  Knox  of  WRAU  was  married  on 
May  2.  Actually  Mr.  Knox  was  mar- 
I'ied  April  11  and  he  works  for 
WRAW,  Reading,  Pa. 

WNAX,  Sioux  City-Yankton 
— CBS  farm  station  has 

opening  for  personality  sell- 
ing announcer  capable  of 

fronting  studio  shows.  News 
experience  valuable.  Send 
details,  experience  and 
transcription  direct  to  Art 
Smith,  WNAX,  Yankton, 
South  Dakota. 

K     £\  £\  WATTS 
Vr  %J  Vr  DAY  21  NIGHT 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

UP! 

910  KC  IN  THE  a  CENTER  OF  THE  DIAL 

RICHMOND  w7^!^A EDWARD  RETRY  £iCO.,INC.NATIONAL  REPRESENTATIVES 
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A  Long- Range  Look  at  the  Shortwaves 

Those  on  the  Other  End  Find  Americans 

Still  Have  a  Lot  to  Learn 

By  TED  CHURCH 

WELLS  (Ted)  CHURCH,  in  London  since  last  November, 

has  been  serving  as  American  Advisor  to  the  British  Broad- 

casting Corp.  for  its  North  American  Service.  Ted  joined  radio 

from  the  ranks  of  Washington  newspaper  correspondents  in 

1931,  serving  CBS  in  a  variety  of  posts  followed  by  his  appoint- 
ment as  radio  director  of  the  GOP  campaign  in  1936.  He 

worked  for  NBC  on  commercial  programs  in  New  York  until 

1938  and  then  returned  to  Washington.  His  observations,  in 

short,  are  that  although  American  standard  broadcasts  are  far 

superior  to  British,  our  shortwave  programming  and  coordina- 

tion falls  below  the  British  in  like  proportion.  Ted  is  due  back 

before  the  summer  is  over,  his  London  mission  completed. 

I  HAVE  been  wanting  to  write  to 
you  for  weeks,  but  the  job  here  has 
been  so  demanding — I  have  lost  12 

pounds  —  that  I 

^^Hm^^H  
to 

^Br^  shortwave  broad- 
Kp.  casting  is  as  su- 
HK       tS^^I     perior  to  Ameri- 
^^^«     "^[^H     can  shortwave  ef- 

-^^l^^^l     forts    as  Ameri- 
^^^^.^^^^1     can  home  broad- casting is  to  its 

Mr.  Church       British  counter- part. A  sweeping 
statement,  but  very  true;  having 
seen  both  intimately,  I  think  I  speak 
with  authority. 

The  difference,  so  far  as  short- 
wave work  is  concerned,  is  that  the 

BBC  thinks  internationally  and 
speaks  with  one  voice  whereas 
American  radio  speaks  with  half 
a  dozen  voices  and  thinks  in  terms, 
largely,  of  the  holding  of  a  license. 
(It  sounds  pretty  silly  in  London 
to  hear  an  American  shortwave 
program  in  which  the  announcer 
speaks  of  breakfast  and  WPRO, 
Providence.  In  the  first  place,  it's 
along  toward  tea  time  here  and  in 
the  second  place  not  one  Londoner 
in  500  ever  heard  of  Providence. 
All  it  means  to  the  London  listener 
is  that  America  certainly  is 
thoughtless — to  broadcast  breakfast 
programs  to  them  in  the  afternoon 
and  speak  of  towns  they  never 
heard  of. 

Some  Unity  Needed 
I  realize  I  tread  on  honeycomb 

ice  when  I  discuss  the  needs  of 
American  shortwave  radio.  I  can 
almost  feel  the  ugly  stares  headed 
my  way  when  I  say  first  and  fore- 

most that  the  primary  need  of 
American  shortwave  radio  is  a  plan 
under  which  all  stations  operate  as 
a  single  American  voice  under 
single  direction  with  unified  pro- 
gramming. 

As  a  war  measure  I  back  that 
statement  to  the  limit.  As  one  of 
the  primary  steps  in  post  war  opin- 

ion reconstruction,  I  do  the  same. 
That  baby  lies  smack  in  the  center 

of  the  laps  of  American  radio  ex- 
ecutives and  no  amount  of  twist- 

ing, turning,  pulling  and  hauling 
will  stop  the  lusty  squawks  of  the 
pesky  infante  terrible. 

Even  as  I  say  that,  I  hasten  to 
add  that  the  job  can  be  done  best 
by  the  very  men  and  women  who 
are  now  holding  up  the  parade — 
American  private  enterprise  radio 
executives.  It  will  be  like  having 
an  aspirin  tablet  melt  in  your 
mouth  instead  of  going  down  im- 

mediately, but  if  one  can  just  get 

it  down  the  hangover  will  go.  I'm 
no  flagwaver,  but  there's  a  war  on and  its  on  in  the  air  as  well  as 
everywhere  else. 

Briefly,  here  is  what  suggests 
itself:  Shortwave  ownership  in 
America  should  get  around  the 
table,  pool  facilities  and  plan  a 
real  world  broadcasting  system, 
around  the  clock  to  all  parts  of  the 
world.  Program  planning  should 
take  the  same  lofty  target  to  pro- 

duce a  layout  of  shows  which  will 

project  America  to  the  world — and  I  mean  the  world  at  the  right 
time  of  day — as  simply  and  clearly 

as  Don  Wilson  does  Jello  to  the 
nation. 

You  think  that's  being  done?  Just 
go  home  and  spend  48  hours  listen- 

ing to  American  shortwave  efforts 
with  a  map  of  the  world  in  front 
of  you.  The  fantastic  silliness  (to 
outside  ears,  of  course)  that  fans 
out  from  my  home  shores  will  do 
more  to  show  you  what  I  mean 
than  10,000  words  in  a  letter. 

Types  of  Fun 
Here  are  a  few  items:  From  one 

statiort  I  heard  a  program  sum- 
mary of  foreign  language  news 

broadcasts  to  come  on  the  station. 
It  was  done  entirely  in  English 
(the  summary)  and  was  in  terms 
of  EWT.  It  listed  at  least  six  lan- 

guages and  by  the  time  the  an- 
nouncer got  to  No.  5  I  certainly 

was  unsure  of  when  the  Arabic 
show  was  to  come  on.  I  don't  want 
to  start  a  course  in  international 
broadcasting  but  you  will  see  what 
I  mean  when  I  tell  you  that  whereas 
the  BBC  has  a  large  world-wide 
English  speaking  audience,  the 
USA  will  have  a  majority  of  non- 
English  speaking  listeners  creat- 

ing a  special  problem  in  itself. 
One  American  station  identifies 

itself  simply  by  the  call  letters  and 
the  one  word  Schenectady  (you 

spell  it).  I've  made  a  point  of  ask- 
ing dozens  of  Englishmen  in  an  off 

hand  way  where  that  town  was. 
You'd  be  amazed  to  see  the  puzzled 
expressions  I  have  seen. 

One  program  I  heard  said  it  was 
going  to  present  a  program  con- 

trasting American  and  British 
humor.  The  first  third  of  the  show 
was  one  side  of  a  "Two  Black 
Crows"  recording.  The  announcer 
and  his  stooge  roared  with  a  cackly 
kind  of  laughter.  The  second  third 
was  one  side  of  a  Lancashire  Lad 
recording.  All  the  announcer  said 
was  "And  that  is  a  sample  of  Brit- 

ish humor."  The  third  was  the  other 
side  of  the  Crow  record.  Again  the 

announcer  and  his  studio  stooge 
roared  fearfully. 

I  crawled  under  the  table  in  com- 
plete embarrassment.  My  English 

friends  listening  with  me — and 
much  thought  had  been  given  by 
one  of  them  to  the  very  problem  of 

explaining  English  humor  to  Amer- 
icans so  he  listened  attentively — 

looked  at  me  as  though  I  were  from 
a  mighty  strange  land.  I  knew  it 
wasn't  strange,  just  thoughtless  of 
the  size  of  the  world. 

A  Few  Loose  Ends 

Do  you  know  that  the  BBC  has 
to  edit  recorded  American  shows 
they  receive  before  putting  them 
on  the  air?  For  security  reasons? 
No.  Because  they  always  have  some 
such  crack  as,  perhaps,  calling  Chi- 

nese "Chinks"  or  "Chinamen"  and 
the  BBC,  by  thoughtful  examina- 

tion of  the  world,  has  found  out 
that  Chinese  like  to  be  called  Chi- 

nese and  not  either  of  the  other 
appellations.  In  short,  here  is  the 
BBC  making  friends  for  America 
out  of  their  own  experience. 

I'll  be  reminded  that  such  shows 
as  the  Benny,  Fibber  McGee,  etc., 
Allen  and  others  are  put  out  short 
wave  for  the  American  exile  audi- 

ence. That's  fine.  But  you  must 
realize  that  there  are  millions  of 
other  "over  the  shoulder"  listeners. 
Do  you  know  that  the  percentage 
of  so-called  "Home"  shows  of  the 

BBC  used  in  the  "Overseas"  ser- vices is  so  small  that  it  hardly  need 
be  mentioned?  And  it's  not  because 
one  thing  is  said  at  home  and  some- 

thing else  abroad.  It's  because 
what  is  funny  at  home  is  not  so 
funny  to  a  foreigner;  what  is  vi- 

tally interesting  at  home  is  non- 
sense abroad;  what  is  accepted  as 

proper  and  in  good  taste  at  home 
might  be  fearfully  bad  manners  in 
some  other  country.  It's  a  large 
problem  and  Americans  have  but 
scratched  the  surface — and  not  very 
deeply  at  that. 

A  number  of  times  I  have  gotten 
a  station  and  been  sure,  because  I 
have  become  a  professional  inter- 

national listener,  that  it  was  an 
American  station — make  up  of  the 
band,  featured  instruments,  studio 
acoustics,  etc. — and  had  to  listen 
for  nearly  a  half-hour  before  find- 

ing out  exactly  what  American 
station  it  was. 

A  half-hour  of  band  music  with- 
out an  announcement!  Why,  the 

BBC  puts  a  sentence  announcement 
in  the  middle  of  every  15-minute 
news  show  saying  "You  are  listen- 

ing to  a  news  broadcast  from  Lon- 
don." I  can  tell  what  station  I  am 

listening  to  but  the  average  lis- 
tener can't.  I  can't  think  of  any- 
thing at  the  moment  which  proves 

more  conclusively  that  our  short 

wave  stuff  is  considered  "just 
something  on  the  air"  rather  than a  selling  of  America  than  that situation. 

Englishmen  have  asked  me  on 
(Continued  on  page  73) 

The  only  station  of  regional  or  greater  power 

offering  complete  radio  coverage  of  the  rich 

Appalachian  Area  .  .  .  and  at  one  low  cost. 

WJHL 
1000  WATTS -910  KG  *  BLUE  NET 

Johnson  City,  Tenn. 

SPOT  SALES,  Inc.  W.  Hanes  Lancaster 
Representatives  Manager 
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Rate  Card  Revised 

By  Blue  Network 
(Continued  from  page  2Jf) 

for  the  long-haul  welfare  of  radio 
and  the  whole  advertising  indus- 

try." 
Paul  B.  West,  president  of  the 

ANA,  in  his  statement,  remarked: 
"Advertisers  applaud  the  adoption 
by  the  BLUE  of  the  cash  discount. 
The  principle  of  a  cash  discount 
is  fundamental  business  practice 
and  is  necessary  for  the  establish- 

ment of  sound  credit  relations  in 
the  advertising  industry.  It  has 
long  been  needed  in  the  radio  field. 

"It  is  hoped  that  NBC  and  CBS, both  of  whom  have  indicated  in 
previous  discussions  with  advertis- 

ers and  agencies  their  acceptance 
of  the  same  principle,  will  soon  be 
in  a  position  to  follow  the  construc- 

tive lead  of  the  BLUE." 
Rebate  Provisions 

Under  the  new  card  rates,  week- 
ly discounts  for  13  or  more  con- 

secutive weeks  range  from  2^2% 
for  an  advertiser  using  the  split 
basic  network  and  spending  $1,000- 
$3,000  to  30%  for  an  advertiser 
spending  more  than  $15,000  a  week 
if  he  uses  the  full  basic  network 
in  addition  to  the  six  regional  sta- 

tion groups.  Although  most  sta- 
tions are  individually  available  to 

the  network's  advertisers,  each 
group  must  be  ordered  in  its  en- 

tirety with  the  complete  Basic 
BLUE,  the  card  states,  in  order  to 
reach  the  group  discount. 
An  advertiser  using  BLUE  fa- 

cilities for  52  consecutive  weeks 
can  earn  a  rebate  of  12Vz%  of  the 
gross  billing,  the  card  provides, 
while  an  advertiser  spending  more 
than  $1,200,000  during  the  fiscal 
year  can  earn  discounts  ranging 
from  271/2%  to  45%,  which  are  al- 

lowed in  place  of  the  weekly  vol- 
ume discount  and  annual  rebate. 

An  advertising  agency  commission 
of  15%  is  allowed  on  gross  billings 
less  applicable  rebate  and  discounts 
and  less  the  cash  discount  whether 
earned  or  not. 

iOnly  change  in  the  rate  classifi- 
cations is  for  time  used  on  Sun- 

days. The  hours  from  12  noon  to  4 
p.m.  now  cost  two-thirds  of  the  eve- 

ning rate  instead  of  the  former 
three-quarters,  which  rate  continues 
for  the  time  from  4-6  p.m.  Sun- 
days. 

Since  May  15,  1941,  when  the 
BLUE  issued  its  last  rate  card,  28 
new  stations  have  joined  the  net- 

work, making  a  total  of  126  affili- 
ates, including  8  stations  replacing 

former  BLUE  outlets  in  certain 
markets. 

Rates  and  data  also  are  given  on 
52  stations  which  may  be  pur- 

chased with  the  BLUE.  Also  re- 
corded in  the  new  card  are  power 

increases  and  other  improvements, 
such  as  new  transmitters  or  fre- 

quency changes,  for  23  BLUE  sta- 
tions since  last  May.  In  several 

cities,  rates  have  been  adjusted  up 
or  down,  but  the  great  majority  re- 

main unchanged. 

GOING  STRONG  at  73,  Dr.  James 
Rowland  Angell,  NBC  public  serv- 

ice counsellor  and  president  emeri- 
tus of  Yale  U,  was  honored  on  the 

occasion  May  9  with  a  birthday 

party  by  members  of  his  staff".  Dr. Angell  is  receiving  a  birthday  cake 
from  Judith  Waller,  NBC  public 
service  head  in  Chicago.  Max  Jor- 

dan, special  assistant  to  Dr.  Angell. 
is  exhibiting  the  birthday  scroll 
which  the  staff  gave  Dr.  Angell. 

Byron  Price 
{Continued  from  jmge  13) 

any  ship  are  well  known  to  the 
navies  of  the  world  and  thus,  it  is 
maintained,  the  enemy  would  know 
what  happened  to  a  ship  if  he  had 
prompt  access  to  the  lists  of  the 
wounded. 

Public  Reaction 

We  receive  in  the  Office  of  Cen- 
sorship many  letters  from  radio 

listeners.  A  large  proportion  of 
them  complain  that  too  much  detail 
is  disclosed  in  broadcasts.  Some 
point  out  that  broadcasts  in  enemy 
countries  make  no  similar  disclos- 

ures; that  in  fact  such  broadcasts 
disclose  nothing  at  all  about  many 
subjects  which  are  freely  discussed 
by  the  American  radio.  The  corol- 

lary of  that  is,  of  course,  that  in 
totalitarian  countries  the  people 
themselves  are  kept  in  ignorance 
and  must  be  kept  in  ignorance  if 
dictatorships  are  to  be  maintained. 
I  believe  that  many  of  those  who 
make  these  criticisms  would  be  the 
first  to  protest  if  a  similar  philoso- 

phy were  followed  here  and  if  they 
themselves  were  deprived  of  essen- 

tial information. 

Some  listeners  are  concerned  par- 
ticularly about  disclosures  of  prog- 

ress in  war  production.  They  feel 
that  broadcasters  have  gone  too 
far,  not  only  in  indicating  the  loca- 

tion and  character  of  production 
plants,  but  in  programming  some 
of  the  actual  operations  of  these 
plants.  That  is  a  large  question, 
about  which  it  would  be  difficult 
ever  to  arrive  at  general  agree- 

ment. The  practices  of  foreign 
governments  who  have  had  longer 

experience  in  the  war  diff'er  great- 
ly. In  England,  for  instance,  only 

the  most  cautious  disclosures  are 
made,  but  in  Canada  war  produc- 

tion is  put  in  the  show  window  as 
an  encouragement  to  morale.  No 
other  question  has  been  more  con- 

tinuously or  more  carefully  con- 
sidered by  the  Office  of  Censorship. 

We  have  sought  to  follow  a  reason- 
able middle  course  but  I  suppose 

no   one   can   say   with  certainty 

whether  it  has  always  been  the  wise 
course. 

Another  subject  which  agitates 
many  listeners  is  the  continuing 
availability  on  the  dial  of  foreign 
language  broadcasts  emanating 
from  American  stations.  Not  being 
able  to  understand  these  broad- 
easts,  some  have  reached  the  con- 

clusion that  things  said  in  a  for- 
eign tongue  have  no  place  in 

wartime  radio. 

Owned  by  Americans 

It  is  not  always  realized  that 
these  programs  all  come  from  sta- 

tions owned  and  controlled  by 
American  citizens  and  operating 
under  license  of  the  FCC.  Many 
likewise  do  not  understand  that  the 
programs  are  carefully  supervised 
and  that  they  constitute  in  some 
cases  the  only  means  of  reaching 
by  radio  large  groups  of  loyal 
Americans,  so  that  they  may  be 
informed  of  what  their  Government 
is  doing  and  encouraged  to  help  in 
such  ways  as  purchase  of  war  bonds. 

Seditious  broadcasts,  naturally 
will  not  be  permitted  to  continue, 
whatever  the  language;  but  there  is 
no  disposition  to  interfere  with  any 
broadcast  merely  because  it  is  not 
an  English-language  broadcast. 

About  all  of  this  we  must  be 
practical  and  reasonable,  remem- 

bering that  often  when  the  enemy 
is  kept  ignorant,  so  inevitably  are 
our  own  people.  The  question  of 
relative  importance  between  these 
two  considerations  deserves,  in 
every  case,  the  most  earnest  and 
patriotic  attention. 

Code  Sets  Guideposts 

The  Code  of  Wartime  Practices 
for  American  Broadcasters  at- 

tempted to  set  up  certain  guide- 
posts,  somewhere  between  the  ex- 

tremes of  viewpoint,  somewhere 
along  the  pathway  of  common 
sense.  It  is  by  no  means  a  complete 
solution  of  the  problem,  but  we 
hope  it  will  help.  We  in  the  Office  of 
Censorship  stand  readv  always  to 
give  such  additional  help  as  we 
can  and  if  you  would  come  to  us 
more  often  with  your  specific  prob- 

lems, we  might  both  contribute 
more  fully  to  the  end  that  all  of  us 
desire. 

There  is  only  so  much,  however, 
that  the  Office  of  Censorship  can 
do.  We  are  extremely  fortunate  in 
having  your  colleague,  Harold 
Ryan,  as  administrator  of  the 
Broadcasting  Code.  He  and  his  as- 

sistants are  doing  a  patriotic  and 
painstaking  job,  but  their  most 
earnest  efforts  will  accomplish  noth- 

ing without  your  continuing  co- 
operation, your  willingness  to  en- 

dure sacrifice,  and  your  constant 

vigilance. 
In  the  language  of  the  Code: 

"The  American  broadcasting  in- 
dustry's greatest  contribution  to 

victory  will  be  the  use  of  good  com- 
mon sense  .  .  .  Radio  is  one  of  the 

greatest  liaison  officers  between 
the  fighting  front  and  the  people. 
Its  voice  will  speak  the  news  first. 

It  should  speak  wisely  and  calmly." 

Serving  Canada's  Pacific 
1  Coast  as  number  one 

station!  Proven  by  sur- 

I  vey  after  survey  to  con- 
M  sistently  hold  the  great- 

Sest  audience. 

w, 

I 
I 

I 

i 
CJOR Vancouver— B.  C. Nat.  Rep.: 

J.  H.  McGillvra  (US) 
H.  N.  Stovin  (Canada) 

600  KC  1000  Watts 

The  Worlds 

Best  Gtverage 

of  the  Worlds 

yggesfJ\/em 

Here's  why  WIBW  gets 

such  amazing  results. 

Our  5,000  watts  on  580 

kc  lays  down  a  signal 

equal  to  a  100,000  watt 
station  on  1,000  kc. 
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Record  Registration  at  NAB  Cleveland  Convention 

Adams,  Burton  M.,  NBC,  New  York. 
Adcock,  Stuart  E  ,   WROL,  Knoxville. 
Adcock,  Jo  I.,  WROL,  Knoxville. 
Akerberg,  Herb  V.,  WABC,  New  York. 
Albertson,  Fred  W.,  Washington. 
Alburty,  Emerson  A..  WHBQ,  Memphis. 
Allen,  Ted,  WFCI,  Pawtucket,  R.  I. 
Albertson,  Roy  L.  WBNY,  Buffalo 
Alburty,  Mrs.  E.  A..  WHBQ,  Memphis. 
Allen,  Ed.  C,  WIBA,  Madison. 
Armstrong,  Bud,  WCOP,  Boston. 
Arney,  C  E.  Jr.,  NAB,  Washington. 
Arthur,  Gerard,  CBH-CBF,  Montreal. 
Arnoux,  Campbell,   WTAR,  Norfolk. 
Ashbacker,   Grant   F.,    WKBZ,  Muskegon, 

Mich. 
Ashby,  A.  L.,  NBC,  New  York. 
Atteberry,  Ellis,  KCKN,  Kansas  City,  Kan. 

Bacon,  Elinore,  Cleveland  News,  Cleveland. 
Baird,  Larry,  WWL.  New  Orleans. 
Balch,  Owen,  KSAL.  Salina,  Kan. 
Banner.  Jack,  WNEW,  New  York. 
Bannerman,     Glen,     Canadian     Assn.  of 

Broadcasters,  Toronto. 
Bai-rere,    Claude,    NBC    Radio  Recording, New  York. 
Barton,  Howard  A.,  WTAM,  Cleveland. 
Barrett,  Ben,  AP,  Cleveland. 
Bausman,  Robert  E..  WISH,  Indianapolis. 
Baylor.  David,  WGAR,  Cleveland. 
Bailey,  Bill,  War  Dept. 
Baker,  I.  R.,  RCA  Mfg.  Co.,  Camden. 
Baker,  Tom  B.,  WLAC,  Nashville. 
Baltimore,  Sam  R.,  WBRE,  Wilkes-Barre, Pa. 
Barnhart.  L.  D.,  KXEL,  Waterloo,  la. 
Baasett,    Morton   G.,   Morse  International, 

Inc.,  New  York. 
Baxter,  E.  V.,  KOAM,  Pittsburg,  Kan. 
Beardall,  Jack,  CFCO,  Chatham,  Ont. 
Beebout,  George,  WFMJ,  Youngstown. 
Bennett,  Andrew  W.,  WWDC,  Washington. 
Bennett,  Sam  H.,  KMBC,  Kansas  City. 
Benson,  L.  A.,  WIL,  St.  Louis. 
Berk,  S.  Bernard,  WAKR,  Akron. 
Beaumont-Nesbitt,  Maj.  Gen.  F.  G.,  British 
Army  Staff. 

Beaver,  Cecil  C.  K.,  KARK,  Little  Rock. 
Beckwith,    Arthur    H.,    Associated  Music 

Publishers,  New  York. 
Bell,  John  C,  WBRC,  Birmingham. 
Berger,  Robert,  Office  of  Govt.  Reports. 
Berkeley,  Kenneth  H.,  WMAL,  Washington. 
Berman,  J.  A.,  Shure  Bros.,  Chicago. 
Bernstein,  S.  P.,  Advertising  Age,  Chicago 
Betteridge.  Harry,  WW  J,  Detroit. 
Bill,  Edgar  L.,  WMBD,  Peoria. 
Birnbaum,  Louis,  Plain  Dealer,  Cleveland. 
Bishop,  Frank  L.,  KFEL,  Denver. 
Bishop,  Edward  E.,  WGH,  Newport  News, Va. 
Birdwell,  Jay  W.,  WBIR,  Knoxville. 
Bitner,  Harry  M.,  WFBM,  Indianapolis. 
Blair,  John,  Chicago. 
Blink,  Milton,  Standard  Radio,  Chicago. 

—WHERE  POWER 

COUNTS  MOST 

TEN ALLEY 

WLAC 

NASHVILLE,  TENN. 
soon  going  to 

50,000  WATTS 

Bloom,  Aaron  S.,  Kasper-Gordon  Inc.,  Bos- ton. 
Bloom,  Joseph,  For  joe  &  Co.,  New  York. 
Bockman,    William   C,   WCOS,  Columbia, 

S.  C. 
Bodeck,  Ben,  Variety,  New  York. 
Boiling,  Geo.  W.,  John  Blair  &  Co.,  New York. 
Bondeson,  John  P.,  WREN,  Lawrence, Kan. 
Bondurant,  E.  Hale.  WHO,  Des  Moines. 
Borland,   Robert  D.,   WHK-WCLE,  Cleve- 

land. 
Borland,  Edna  L.,  WHK-WCLE,  Cleveland. 
Boyle,  John  J.,  WJAR,  Providence. 
Bock,  Fred  C,  WADC,  Akron. 
Bockoven,    L.    F.,    Western    Electric  Co., 

Kearny,  N.  J. 
Bogner,  P.  J.,  Sears  &  Ayer,  New  York. 
Boler,  John  W.,  NCBS,  St.  Paul. 
Boniel,   Robert  D.,   Edward   Retry  &  Co., 

Chicago. 
Borel,  Richard  A.,  WBNS,  Columbus. 
Born,  Hiram  H.,  WHBL,  Sheboygan.  Wis. 
Borton,  Fred  W.,  WQAM,  Miami. 
Bowden,  J.  L.,  WKBN,  Youngstown. 
Bowen,  Margaret  P.,  WIBX,  Utica,  N.  Y. 
Bowry,  Walter  A.,  WMBG,  Richmond. 
Boyd,   Maurice  M.,   WMAQ,  Chicago. 
Boynton,  Stanley  G.,  Detroit. 
Brackett,   Quincy   A.,  WSPR,  Springfield, Mass. 
Bratton,  Verl,  WREN,  Lawrence,  Kan. 
Brauner,   Julius   F.,   CBS,   New  York. 
Brown,  Thomas  L.,  WHDL,  Olean,  N.  Y. 
Brown,  Walberg,  WGAR,  Cleveland. 
Brown,  Walter,  WSPA-WORD,  Spartan- 

burg, S.  C. 
Brune,  Georgia,  Chicago,  111. 
Bradford,  Guy  W.,  KRGV,  Weslaco,  Tex. 
Brandt,  Otto,  Blue  Network,  New  York. 
Bronson,  Ed.,  WCOL,  Columbus. 
Bright,  Ray  E.,  KTRH,  Houston. 
Brokaw,  Fred  C,  Paul  H.  Raymer  Co., New  York. 
Brooke,  John  W.,  Edward  Retry  &  Co., 

Detroit. 
Brooks,  Barbara,  J.  L.  Hudson  Co.,  De- troit. 
Brown,  Grace  S.,  WTOC,  Savannah. 
Brown,  Ross  M.,  Ottawa. 
Brunton,   Sherwood   B.,   KQW-KJBS,  San Francisco. 
Brines,  O.   L.,  Chicago. 
Burdick,  Harry,  KGGM.  Albuquerque,  N.  M. 
Butcher,  Harry  C,  WJSV,  Washington. 
Butler,  Burridge  D.,  WLS,  Chicago. 
Burbach.  George  M.,  KSD,  St.  Louis. 
Burke,  Harold  C,  WBAL.  Baltimore. 
Burton,  Don  A.,  WLBC.  Muncie,  Ind. 
Burton,   Garnet,   WLBC.   Muncie,  Ind. 

Caley,  Charles  C,  WMBD,  Peoria. 
Callahan,  Leonard  D.,  SESAC,  New  York. 
Camp,  Harry,  WGAR,  Cleveland. 
Cappellini,   Edgar  R.,   KALB,  Alexandria, La. 
Carey,  Victoria  M.,  KDKA,  Pittsburgh. 
Carpenter,    Bernice,    WHK-WCLE,  Cleve- land. 
Carpenter,  H.  K.,  WHK-WCLE,  Cleveland. 
Carr,  Eugene,  WGAR.  Cleveland. 
Carrigan,   Joe  B.,   KWFT,  Wichita  Falls, 

Tex. 
Carter,  Russell  G.,  WTAM,  Cleveland. 
Cartwright,  Wm.  H.,  Edward  Retry  &  Co., Detroit. 
Cagle,  Gene  L.,  KFJZ,  Fort  Worth. 
Campbell,    Martin    B.,    WFAA,  Dallas. 
Carey,  John  T.,  WIND,  Chicago. 
Carlin,  Phillips,  WJZ,  New  York. 
Carpenter.  Ollie  L.,  WPTF,  Raleigh. 
Cavanaugh,  C.  C  KTBC.  Tacoma. 
Cave,   Peggy,  KSD,   St.  Louis. 
Cavey,  Rev.  Frank  A.,  WWL,  New  Orleans. 
Chernoff,  Howard  L.,  West  Virginia  Net- work, Charleston. 
Chizzini,  Frank  E.,  NBC  Thesaurus,  Chi- 

cago. Church,  Arthur  B.,  KMBC.  Kansas  City. 
Chafey,  Clifford  M..  WEEU,  Reading,  Pa. 
Chilton,  Ruth,  WSYR,  Syracuse. 
Christal,   Henry   I.,   Edward   Retry  &  Co., New  York. 
Cisler.  S.  A.,  WGRC,  Louisville. 
Clipp,  Roger  W..  WFIL.  Philadelphia. 
Clark,  Plez  S.,  KFH,  Wichita. 
Clarke,    John   W.,   WHIP,  Chicago. 
Cline,  William  R.,  WHIP.  Chir-ago. Codel,  Martin,  Broadcasting,  Washington. 
Codel,    Edward,    WPAT,    Paterson,    N.  J. 
Coffman.  L.  D.,  WGY,  Schenectady. 
Cohan,  E.  K.,  CBS,  New  York. 
Cohen.  I.   T.,  Atlanta. 
Coleman.  George  D.,  WGBI.  Scrar^ton.  Pa. Coleman,  Maurice  C  WAGA,  Atlanta. 
Coleman,  Thos.  B.,  John  Blair  &  Co.,  New York. 
Condon,   Maurice.   WGAR,  Cleveland. 
Conley,      John     B.,     WOWO-WGL,  Fort 

Wavne. 
Tonnollv.  Thomas  D.,  CBS. 
Cosbv.  Clarence  G.,  KXOK.  St.  Louis. 
Cowden.  Jack   P..  CBS.  New  York. 
Cox,  Len,  Lang-Worth  Inc.,  New  York. Connolly,  .Tames  H..  Branham  Co.,  Chicago. 
Cook,  Chas.  R..  WJPF,  Herrin,  111. 
Cook,  George  R.,  WLS,  Chicago. 

Cook,  Nathan  W.  WIBX,  Utica,  N.  Y. 
Cook,  Sam  H.,  WFBL,  Syracuse. 
Cooke,  Jack  K.,  Northern  Broadcasting  Co., Toronto. 
Coram,    Roy    E.,    Western    Electric,  New York. 
Cote,  L.  Emile,  Lang-Worth  Features,  New York. 
Coulson,  W.  L.,  WHAS,  Louisville. 
Cox,    Lester,    KGBX-KWTO,  Springfield, Mo. 
Cox,  Leonard  C,  WSAR,  Fall  River,  Mass. 
Cranston,    George,    WBAP-KGKO,  Forth Worth. 
Cross,  "Red",  WMAZ,  Macon,  Ga. 
Craig,  Edwin  W.,  WSM,  Nashville. 
Craig,  W.  F.,  WLBC.  Muncie,  Ind. 
Craine,  G.  D.  Jr.,  Advertising  Age. 
Crane,  Ruth  F.,  WJR,  Detroit. 
Crites,  Lowry,  General  Mills  Inc.,  Minne- 

apolis. Croft,  John  M.,  WJPA,  Washington,  Pa. 
Croghan,  Art.  H.,  WJBK,  Detroit. 
Culmer,  Claude  C.  J.,  SESAC,  New  York. 
Cummings,  Harry  E.,  WJAX,  Jacksonville, Fla. 
Cunniff,   Ed   J.,   KFMB,   San   Diego,  Cal. 

D'Ajostino,  Joseph,  NBC,  New  York. Damm,  Walter  J.,  WTMJ,  Milwaukee. 
Davenport,  James  A.,  WATL,  Atlanta. 
Davidson,  Georgia,  WKBN,  Youngstown. 
Davis,  Donald  D.,  WHB,  Kansas  City. 
Dahl,  Howard,  WKBH,  La  Crosse,  Wis. 
Dailey,  Bob  W.,  WTAM,  Cleveland. 
Dale,  Albert  E.,  New  York. 
Daly,  Ranny,  WING,  Dayton. 
Danbom,  M.  E.,  KGKB,  Tyler,  Texas. 
Daniel,  Harben,  WSAV.  Savannah. 
David,  William  R.,  General  Electric,  Schen- ectady. 
Dawson,  Tom  H.,  WCCO,  Minneapolis. 
DeLauey,  C.  Glover,  WTHT,  Hartford. 
Denny,  Herbert,  Standard  Radio,  Dallas. 
Denny,    Chas.    E.,    WERC,    Erie,  Pa. 
Dewing,  Harold,  WCBS,  Springfield,  111. 
Denig,   R.   L.,   Brig.   Gen.,   U.   S.  Marine Corps. 
de  Russy,  John  S.,  KDKA,  Pittsburgh. 
Dickerson,  W.  J.,  KALB,  Alexandria,  La. 
Dirks,  Dietrich,  KTRI.  Sioux  City. 
Dobyns,  C.  Merwin,  KGER,  Long  Beach, 

Cal. Doheny,    Toby.    C.    W.,    Standard   Rate  & Data,  Chicago. 
Doolittle.   Franklin   M..  WDRC,  Hartford. 
Doran,  Dorothy  A.,  Beacon  Journal,  Akron. 
Dorrance,  Dick,  FM  Broadcasters,  Inc.,  New York. 
Draughon,  Jack  M.,  WSIX,  Nashville. 
Draughon,  Louis  R.,  WSIX,  Nashville. 
Dressman,  Elmer  H.,  WCKY,  Cincinnati. 
Dugan,  Dick,  UP,  Cleveland. 
DuMond,  Joe,  KXEL,  Waterloo,  la. 
Dunham,  George  R.,  Jr.,  CBS,  New  York. 
Dupont.  J.  Art.,  CBF-CBM,  Montreal. 
Dunlap,  A.  Maurice,  WFIN,  Findlay,  O. 
Dunville,  Robert  E.,  WLW,  Cincinnati. 
Dupuy,  Colonel  R.  Ernest,  War  Dept. 
Duram,  George  T.,  H.  W.  Kastor  Co.,  Chi- sago. 

Eaton,  Joe,  WHAS,  Louisville. 
Edgar,  Edward  E.,  WGH,  Newport  News, 

Va. 
Egner,    C.    Lloyd.    NBC    Thesaurus,  New York. 
Egolf,  Willard  D.,  KVOO,  Tulsa. 
Eggleston,  Joe,  WMC,  Memphis. 
Eidmann,  Brad,  WAAF,  Chicago. 
Eighmey,  F.  C,  KGLO,  Mason  City,  la. 
Eli.as,  Don  S.,  WWNC,  Asheville,  N.  C. 
Elmer,  John,  WCBM,  Baltimore. 
Elvin,  Ralph  G.,  WLOK,  Lima,  O. 
Enns,  H.  Ted,  KSO,  Des  Moines. 
Elliott,  Geraldine,  WJR,  Detroit. 
Elliott,  Walter,  C.   E.  Hooper,  Inc.,  New York. 
Enoch,  Robert  D.,  KTOK,  Oklahoma  City. 
Erickson,    Chas.    M.,    WHAI,  Greenfield, 

Essex,  Harold,  WSJS,  Winston-Salem. 
Ethridge,  M,  E.,  WHAS,  Louisville. 
Evans,  Ralph,  WOC,  Davenport,  la. 
Everson,  Carl  M.,  WHKC,  Columbus. 
Evans,  Haydn  R.,  WTAQ,  Green  Bay,  Wis. 
Evans,   Arthur,  Canadian  Assn.  of  Broad- 

casters, Toronto. 
Ewing,  P.  K.,  WDSU,  New  Orleans. 

Fair,  Harold  C,  WHO,  Des  Moines. 
Fairall,  Pearl,  WADC,  Akron. 
Falk,    Lee,  OFF. Fast,  Herman  E.,  WKRC,  Cincinnati. 
Faust,  Lieut.  Holman,  Ninth  Naval  District, 

Great  Lakes,  111. 
Fay,  William,  WHAM,  Rochester. 
Feast,  Charles  F.,  Westinghouse,  Baltimore. 
Fellows,  Harold  E.,  WEEI,  Boston. 
Feltis,  Hugh  M.,  Blue  Network,  New  York. 
Ferguson,  Bert,  WJPR,  Greenville,  Miss. 
Fetzer,  John  E.,  WKZO,  Kalamazoo,  Mich, 
Field,  Lawrence,  Edward  Petry  &  Co.,  New York. 
Fields,   Orville  E.,  WMAN,  Mansfield,  O. 
Fifer,  C.  Arthur,  WTAD,  Ouincy,  111. 
Fisher,  Alvin  B.,  Cleveland. 
Fisher,  Birt  F.,  KOMO,  Seattle. 
Fisher,  Kay,  The  Walker  Co.,  Chicago. 
Fiske,  Wilson  B.,  Advertising  Age. 
Fitzgerald,  Fred,  Broadcasting,  Washing- 

ton. Fitzsimonds,  Frank  E.,  WFYR,  Bismarck, N.  D. 
Fitzpatrick,  Leo,  WJR,  Detroit. 
Flack,  Gene  W.,  Loose  Wiles  Biscuit  Co. 
Flanigan,  Ed,  WSPD,  Toledo. 
Fletcher,  Fred,  WRAL,  Raleigh. 
Fontaine,    John   E.,   Nelson-Chesman  Co., Chattanooga. 
Foreman,  Edwin  G.,  Jr.,  The  Foreman  Co., Chicago. 

Fox,  Catherine  K.,  WLW,  Cincinnati. 
Frankel,  Sylvia  Lynne,  WMAN,  Mansfield, 

Ohio. Franco,  Carlos  A.,  Young  &  Rubicam,  New 
York. Frank,  Emil  H.,  Washington. 

Freeman,  Chas.  M.,  WLS,  Chicago. 
French,  Carlin  S.,  WTMV,  East  St.  Louis, 

111. 

Frey,  George  H.,  NBC,  New  York. Friedenthal,  Andrew,  WJR,  Detroit. 
Frieder,    Oscar    E.,    Willard    Tablet  Co., Chicago. 
Fricke,  William  A.,  American  Assn.  of  Adv. 

Agency,  New  York. Funnell,    Mildred,    WTAM,  Cleveland. 
Fuqua,  J.  B.,  WGAC,  Augusta,  Ga. 

G 

Gaetz,  Gerry,  CKCK,  Regina',  Sask. Gaines,  James  M.,  NBC  Station  Relations, 
New  York. 

Gallagher,  H.  L.,  WTAM,  Cleveland. 
Gallagher,  J.  L.,  WHBY,  Appleton,  Wise. 
Gammons,  Earl  H.,  WCCO,  Minneapolis. 
Gavin,  Tom  H.,  Indianapolis. 
George,  Carl,  WGAR,  Cleveland. Gifford,  L.  A.,  KVFD,  Fort  Dodge,  la. 
Gillespie,  Wm.  C,  KTUL,  Tulsa. 
Gillin,  John  J.,  Jr.,  WOW,  Omaha. 
Gilmore,  Robert  B.,  APRS,  New  York. 
Gimbel,  Benadict  Jr.,  WIP,  Philadelphia. 
Glade,  Earl  J.,  KSL,  Salt  Lake  City. 
Glauser,     Glenn,     Cincinnati  Convention Bureau. 
Gleeson,  W.  L.,  KPRO,  Riverside,  Cal. 
Goddard,  Fred  G.,  KXRO,  Aberdeen,  Wash. 
Godley,  Paul  F.,  Montclair,  N.  J. 
Gohring,  Russell  A.,  WSPD,  Toledo. 
Golden,  Dave  T.,  Standard  Advertising  Reg- ister, Chicago. 
Goldsmith,  H.  B.  Jr.,  Grove  Labs.,  Inc. 

St.  Louis. 
Goldsmith,  Peter  C,  Radio  Showmanship, Chicago. 
Goodkind,  M.  Lewis,  Chicago. 
Goldman,  Norman  R.,  Broadcasting,  Wash- ington. 
Goldman,  Simon,  WJTN,  Jamestown,  N.  Y. 
Gordon,  Jimmy,  WNOE,  New  Orleans. 
Gordon,  John,  Needham,  Louis  &  Brorby 

Inc.,  Chicago. 
Gordon,  Lee,  WTAM,  Cleveland. 
Gough,  Emile  J.,  SESAC,  New  York. 
Graham,  Arthur  W.,  WKST,  New  Castle, Pa. 
Grant,  Douglas  B.,  WMT,  Cedar  Rapids,  la. 
Gravin,    Tom,    WEBC.  Duluth. 
Gray,   Gilson,   CBS,  New  York. 
Grebe,  August  W.,   WBAX,  Wilkes-Barre, Pa. 
Green,  Truman,  WFLA,  Tampa. 
Greenberg,   Herman,  ASCAP,   New  York. 
Gregory,  S.  D.,  WEAF,  New  York. 
Grignon,  G.  W.,  WISN,  Milwaukee. 
Grinalds,  Archie  S.,  WSAI,  Cincinnati. 
Gross,  Irvin,  WFAA,  Dallas. 
Gross,  Jack  O.,  KFWB,  Los  Angeles. 
Guckenheimer,    Louis,    Transradio  Press, New  York. 
Gude,  John  G.,  CBS,  New  York. 

WISH 
the  Merchandising  Station 

Blue  Network    •    5000-1000  Watts 
INDIANAPOLIS 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 

k  Ask  your  Agency  to  ask  the  Colonel! 
I^FREE  &•  PETERS,  Inc.,  National  RepresenteiSves 
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CONGLOMERATE  GROUP  (1  to  r) :  Robert  Nord,  Chicago  convention 
manager;  E.  P.  H.  James,  BLUE;  H.  G.  Wells,  WJHP,  Jacksonville; 
E.  J.  Kroen,  WKPA,  Nevir  Kensington,  Pa.;  Pete  Wasser,  KQV-WJAS, 
Pittsburgh;  Roy  Thompson,  WFBG,  Altoona,  Pa.;  Willis  Parson,  NBC 

Thesaurus;  Fred  Brokaw,  Paul  Raymer  Co.,  New  York;  J.  C.  Tully, 
WJAC,  Johnstovi^n,  Pa.;  Dr.  Franklin  Doolittle,  WDRC,  Hartford; 
Ed  Bronson,  WCOL,  Columbus;  Col.  Harry  C.  Wilder,  WSYR,  Syra- 

cuse; Glen  Bannerman,  Canadian  Assn.;  Jack  Price,  WBNS,  Columbus. 

H 

Haas.  Mark  L.,  WJR,  Detroit. 
Haase,  Walter,  WDRC-W65H,  Hartford. 
Hackathorii,  Ken.  K.,  WHK-WCLE,  Cleve- land. 
Hageman,  Harold   L.,  WADC,  Akron. 
Hagenah,  Gus,  SESAC,  New  York. 
Hager,  Kolin  D..  WGY.  Schenectady. 
Halff,  Hugh  A.  L.,  WOAI,  San  Antonio. 
Halley,  George  E.,  KMBC.  Kansas  City. 
Hainan,  George  W.,  Exclusive  Radio  Fea- ture Ltd.,  Toronto. 
Hamlin,  Edward  W..  KSD,  St.  Louis. 
Hanna,  Michael  R.,  WHCU,  Ithaca,  N.  Y. 
Hannon,  Wm.  A.,  Employers  Reinsurance 

Corp.,  Kansas  City. 
Hanover,  E.  A.,  WHAM,  Rochester. 
Hanrahan,  James  C  WMPS,  Memphis. 
Hanson,  Eleanor,  WHK,  Cleveland. 
Harder,  George,  Westinghouse,  Philadel- 

phia. Harris,  Charles  L.,  WGRC,  Louisville. 
Harris,  Jack  W.,  War  Dept..  Washington. 
Harris,  Wiley  P.,  WJDX.  Jackson,  Miss. 
Harrison,  Claire  M.,  KWK,  St.  Louis. 
Hartley,  J.  Harrison,  Navy  Dept.,  Wash- 

ington. 
Havens,  Wilbur  M.,  WMBG.  Richmond. 
Hawthorne,     Eunice    P.,    Radio  Council, 

Cleveland. 
Hayek,  Ed  L.,  KATE,  Albert  Lea,  Minn. 
Haverlin,  Carl,  BML  New  York. 
Hayes,   Arthur  H.,  WABC.   New  York. 
Headley,  Frank  M.,  Headley-Reed  Co.,  New York. 
Healy,  Gerald,  INS,  Cleveland. 
Heath,  Dick,  KTAR.  Phoenix. 
Hecker,  Con.  KVOD,  Denver. 
Hedges,  William  S.,  WEAF,  New  York. 
Heibeck,  Frank  D.,  WLOK,   Lima.  O. 
Heintz.  Jack,  WCBS,  Springfield,  111. 
Heller.   Lawrence  J.,  WINX,  Washington. 
Henkin,  H.  Morton,  KSOO-KELO,  Sioux Falls,   S.  D. 
Hennessey,  Philip  J.  Jr.,  Washington. 
Henshel,  Harry  D..  WOV,  New  York. 
Herbert,  Guy  F.,  All-Canada  Radio,  Toron- to. 
Herman,  A.  M.,  WBAP-KGKO,  Fort  Worth. 
Herrin,  Weldon  W.,  WTOC,  Savannah. 
Hettinger,  Herman  S.,  Wharton  School  of 

Finance   &   Commerce,  Philadelphia. 
Hickox,  Sheldon  B.,  NBC,  New  York. 
Hicks,  Mrs.  Evelyn,  WSGN.  Birmingham. 
Higgins,  Francis  A..  WDAN.  Danville.  111. 
Higgins,  Jack  F.,  Baldwin  Strachan,  Buf- falo. 
Hill.  Edward  E..  WTAG,  Worcester. 
Hinkle,  Felix,  WHBC.  Canton,  O. 
Hirsch,  Oscar  C,  KFVS,  Cape  Girardeau, Mo. 
Hoessly,   Harry  H.,  WHKC.  Columbus. 
Hoffman,  Edward,  WMIN,  St.  Paul. 
Hoffman,  Phil.  WNAX,  Yankton.  S.  D. 
HolHster,  Herb.,  KANS,  Wichita. 

I  Holt,  Thad.  WAPI.  Birmingham. >  Honea,  B.  N.,  WBAP,  Fort  Worth. 
Hooper,  C.  E.,  C.  E.  Hooper  Inc.,  New York. 
Hopkins,  A.  R.,  RCA  Mfg.  Co.,  Chicago. 
Hopkins,  James  E.,  WJBK.  Detroit 
Hopkins,    John    T.,    WJAX,  Jacksonville. Fla. 
Horton,  Kingsley  F.,  WEEI,  Boston. 
Hough,  Harold,  WBAP-KGKO,  Fort  Worth. 
Hover,  Fred  R.,  WFIN,  Findlay,  O. 
Howard,  Barron  C  WRVA,  Richmond. 
Howard,  Jack  R..  WMPS,  Memphis. 
Howard.  Leo,  KFBI.  Wichita. 
Howe,  James  L.  WBTM,  Danville.  Va. 
Howell,  Jack,  KOMA.  Oklahoma  Citv. 
Hubbard,  Stanley  E.,  KSTP,  St.  Paul. 
Hubbell,      Frank,      Hubbell  Advertising 

Agency. 
Hughes.  E.  C,  KFWB,  Los  Angeles. 
Hull,  Clair  B.,  WDZ,  Tuscola,  111. 
Hummell,  Pearl  M.,  WTAM,  Cleveland. 
Hunter.     Cartwright     M.,  WHK-WCLE, Cleveland. 
Hunter,  Kate.  WHK-WCLE,  Cleveland. 
Husted,  K.  Wallace,  WLOL,  Minneapolis. 
Hutchings,  W.  C  New  York. 
Hutchinson,  W.  E.,  WAAF.  Chicago. 
Hurleigh,  Bob,  Associated  Press,  Chicago. 
Hyde,  Charles  A.,  WHK-WCLE,  Cleveland. 
Hymes,    John    D.,    Lord   &   Thomas,  New York. 

I 

Imeson,  Tom  C.  WJAX.  Jacksonville. 
Ingledue,  Grace,  WFIN,  Findlay,  O. 

loset,  Don,  WAGA,  Atlanta. 

J 
Jackson,  Hub,  KTHS,  Hot  Springs. 
Jackson,  Geo.  M..  WBOW,  Terra  Haute. 
Jackson,  Ott,  Blaw-Knox  Co.,  Pittsburgh. 
Jackson,    W.    E^,    Westinghouse,  Philadel- 

phia. James,  Edgar  P.  H.,  WJZ,  New  York. 
Jansen,   Edward  J..   KTBI,  Tacoma. 
Jansen,  V.   E.,   KTBI,  Tacoma. 
Jayne,  Dan  E.,  WELL,  Battle  Creek,  Mich. 
Jeffrey,  John  C.  WKMO,  Kokomo,  Ind. 
Jennings.  Pierce.   NBC.  Hollywood. 
Johns,  William  F.,  WTCN,  St.  Paul. 
Johnson,  James  S.,  KMOX,  St.  Louis. 
Johnson,  Leslie  C,  WHBF,  Rock  Island. 
Johnson,  Walter,  WTIC,  Hartford. 
Johnston,  E.  D.,  Washington. 
Johnston,  Henry  P.,  WSGN,  Birmingham. 
Johnston,  Kenneth  B.,  WCOL,  Columbus. 
Jones,   E.,   WBBB,   Burlington,  N.  C. 
Jones,    Merle   S.,   KMOX,    St.  Louis. 
Jones,  G.  C.  Jr..  WGPC.  Albany,  Ga. 
Jones,  Ryland  E.,  Gennett  Records,  Rich- mond, Ind. 
Jonker,     W'llism     E.,     Western  Electric, Kearny,   N.  J. 
Jordan.  Charles  B..  WRR.  Dallas. 
Jordan,  Ray  P.,  WDBJ,  Roanoke. 
Joscelyn.  A.  E..  WBT,  Charlotte. 
Joy,  George  E.,  WRAK.  Williamsport,  Pa. 
Joy,  Leslie,  KYW,  Philadelphia. 

K 
Kaliel,  Sylvia,  WWJ.  Detroit. 
Kahn,  Robert,  Chicago. 
Kapner,  Leonard,  WCAE.  Pittsburgh. 
Karol,  John  J.,  WABC,  New  York. 
Kasper,    Edwin    H.,    Kasper-Gordon  Inc., Boston. 
Kaye,  Sydney  M.,  BMI.  New  York. 
Keegan,  Kenneth,  WAKR.  Akron. 
Kelchner,  Jay  O.,  WMMN,  Fairmont,  W. Va. 
Keller,  Robert  S.,  AMP.  New  York. 
Kelly,  Jim.  Standard  Rate,  New  York. 
Kennedy,  Helen  C,  Kroger  Grocery,  Cin- cinnati. 
Kennedy.  Paul.  Cincinnati  Post. 
Kenkel,  Fred  H.,  C.  E.  Hooper  Inc.,  New York. 
Kercher,  George  A.,  Edward  Petry  &  Co.. St.  Louis. 
Kettler,  Stanton  P.,  WHIZ.  Zanesville,  O. 
Kiley,  William  F.,  WFBM,  Indianapolis. 
King,  Frank  M.,  WMBR,  Jacksonville. 
King,  Jerry,  Standard  Radio,  Hollywood. 
Kirby,  Col.  Ed.  M..  War  Dent. 
Kirsch,  Marvin,  Radio   Daily,   New  York. 
Klauber.  Edward.  CBS,  New  York. 
Kiggin.  Keith,  WJZ,  New  York. 
Klein,  Wm.  L.,  UBC,  Chicago. 
Kobak,  Edgar,  Blue  Network,  New  York. 
Knight,  Vick.  War  Dept. 
Koessler,  Walter,  WROK,  Rockford. 
Kopf.  Harry  C,  WMAQ,  Chicago. 
Kramer,  Worth,  WGKV.  Charleston,  W.  Va. 
Kroen,  Edward  J.,  WKPA,  New  Kensing- ton, Pa. 
Krause.  Elmer,  WGAR.  Cleveland. 
Kurtzer.  Pete,  Spot  Sales,  Chicago. 
Kyler,  James  A.,  WCLO,  Janesville,  Wis. 

L 
Lacy,   Allen,  WJDX.  Jackson,  Miss. 
Ladner,  Henry,  NBC,  New  York. 
Lafount,  Harold  A..  WCOP,  Boston. 
LaHay,  Wauhillau,  Chicago. 
Lahr,  Melvin,  WKOK.  Sunbury,  Pa. 

"It's  a  safe  bet 

with  KXOK,  St.  Louis 
630  KC.   5000  WATTS 

BLUE  NETWORK 

LaMarque,  James  W.,  Graybar,  New  York. 
Landry,  Robert  J.,  Variety, 
Langlois,    Cy,   Lang-Worth,   New  York. Lancaster,  W.  Emery,  WTAD.  Quincy,  III. 
Lane,  C.  Howard,  KFBK.  Sacramento,  Cal. 
Lanford,  T.  B.,  KRMD,  Shreveport. 
Lasker,  George,  WORL,  Boston. 
Landis,  De  Witt,  KFYO,  Lubbock,  Tex. 
Lane,  Marie  W..  KFBK,  Sacramento. 
Latham,  John  R.,  New  York. 
Latham,   U.   A.,   WKRC,  Cincinnati. 
Laubengayer,    Robert    J.,    KSAL,  Salina, Kan. 
Lavin,   Barney  J.,   WDAY,  Fargo. 
Lawrence,  Craig,  KSO,  Des  Moines. 
LeGate,  James  M.,  WHIO.  Dayton. 
Leich,  Clarence,  WGBF,  Evansville,  Ind. 
Le  Masurier,  Dalton,  KDAL.  Duluth. 
Leonard,  S.  E.,  WTAM,  Cleveland. 
LePoindevin,    Harry    R.,    WRJN,  Racine. Wis. 
Levinson,  H.  Y.,  WCAR,  Pontiac.  Mich. 
Lewis,  Dorothy,  NAB,  Washington. 
Lewis,  Richard  F.,  WINC,  Winchester,  Va. 
Lewis,  Wm.  B.,  OFF,  Washington. 
Liner,  J.  C.  KMLB,  Monroe,  La. 
Link,  Louis  J..  WSUN,  St.  Petersburg. 
Linton,  Rav,  KFBI,  Wichita. 
Loeb,  Howard  M.,  WFDF,  Flint,  Mich. 
Loeb,  Leo  A..  KDYL,  Salt  Lake  City. 
Lohnes.  Horace  L.,  Washington. 
Long,  Maury,  BROADCASTING,  New  York. 
Lord,  Nathan,  WAVE.  Louisville. 
Loucks,  Philip  G.,  Washington. 
Lounsberry.  I.  R..  WGR-WKBW.  Bi^ffalo. Lovejoy,  C.  E.,  Sales  Management,  Chicago. 
Lovett,  Capt.,  USN,  Washington. 
Loyet,  Paul  A.,  WHO,  Des  Moines. 
Ludy,  Ben.  WIBW,  Topeka.  Kan. 
Lucv,  Calvin  T..  WRVA,  Richmond. 
Luther,  Clark  A..  KFH,  Wichita. 
Lynch,  Thomas  H.,  New  York. 
Lyons    J.  F.,  Shure  Bros.,  Chicago. 
Lyons,  J.  C,  Weed  &  Co.,  New  York. 

M 
MacDonald.  Dorothy,  WADC,  Akron. 
MacGregor,  C.  P.,  Hollywood. 
MacPherson,  James  R.,  KOA,  Denver. 
MacLeish,  Archibald,  OFF,  Washington. 
Madsen,  Arch  L.,  KOVO.  Provo,  Utah. 
Magee,  Mrs.  Walter  V.,  Lakewood,  O. 
Maillefert,  Bill,  New  York. 
Mallison,  Horton  W.,  New  York. 
Manning,  Tom,  WTAM,  Cleveland. 
Marshall,  K.  G.,  WBRC.  Birmingham. 
Martin,  Reggie,  WIZE,  Springfield,  O. 
Martino,  1.  A.,  WDRC,  Hartford. 
Mason,  Richard  H.,  WPTF,  Raleigh. 
Mason,  Robert  T..  WMRN.  Marion,  O. 
Maland,  J.  O.,  WHO,  Des  Moines. 
Malo,  William  F.,  WDRC,  Hartford. 
Marsh,  Stanley,  KWBW,  Hutchinson,  Kan. 
Matheson,  Ralph  G.,  WHDH,  Boston. 
Matson,  Carlton  K.,  New  York. 
Matson,  Chester  G.,  Edward  Petry  &  Co.. 

Los  Angeles. 
Matison,  Dave  A.,  WAML,  Laurel,  Miss. 
May,  Earl  E.,  KMA.  Shenandoah,  la. 
Mayo,  John,  Associate  Recorded  Program 

Service. 
McBride,  William  G.,  WDBO,  Orlando,  Fla. 

McCarty,  Rhea  T.,  WCOL,  Columbus,  O. 
McCluer,  Paul,  WMAQ,  Chicago. 
McClinton,  H.  L.,  New  York. 
McCollough,   Clair   R.,   WGAL,  Lancaster. 

Pa. 
McConnell.  C.  Bruce,  WISH.  Indianapolis. 
McCormack,      John      C,  KWKH-KTBS. Shreveport. 
McCullough,  Tom  O.,  WAGA,  Atlanta. McDermott,  Gerard  B.,  Chicago. 
McDermott,  Tom,  N.  W.  Ayer  &  Son,  New 

York. 
McDowell,  Robert  E.,  WGBI,  Scranton,  Pa. 
McGillvra,  Mrs.  Agnes,  New  York. 
McGillvra,  Jos.  H.,  New  York  City. 
McGlashan,  Ben  S.,  KGFJ,  Los  Angeles. 
McKey,  Dixie  B..  Graybar. 
McKinley,  Harold,  Associated  Press,  Cleve- land. 
McPherson,  M.  D.,  Cincinnati. 
McRaney,    Robert    L.,    WCBI,  Columbus. Miss. 
McWethy,  John,  Wall  St.  Journal,  Cleve- land. 

Meighan,  Howard  S..  CBS.  New  York. 
Meservey,  Douglas  W.,  OFF,  Washington. 
Metzger,    Thomas    W.,    WRAK,  Williams- 

port,  Pa. Metzger.  Hal  W.,  WTAM,  Cleveland. 
Meyer,  Harold  H.,  KYA,  San  Francisco. 
Meyers,    Milton    H.,     WEIM,  Fitchburg. 

Mass. 
Meyer,  P.  J.,  KFYR,  Bismarck,  N.  D. 
Meybohm,  Richard  G.,  NRDGA,  New  York. 
Miller,  Allan  B.,  Washington. 
Mitchell,  M.  R.,  WJR,  Detroit. 
Mitchell.  Robt.  E.,  WMBG,  Richmond. 
Michelson,  Charles,  New  York. 
Midgley,  Charles  E.  Jr.,  CBS.  New  York. 
Milbourne,  L.  Walters,  WCAO,  Baltimore. 
Miller,  Joseph  L.,  NAB,  Washington. 
Miller,  Neville.  NAB,  Washington. 
Miller,  Allen  H.,  WTOL,  Toledo. 
Mitchell,  L.  Spencer,  WDAE.  Tampa. 
Moody,  Robert  A.,  WHIO.  Dayton. 
Moore,  William  I..  WBNX,  New  York. 
Morris,  R.  S.,  WSOC,  Charlotte. 
Morris,   Seymour,  OFF,  Washington. 
Moreney,  Paul  W.,  WTIC,  Hartford. 
Moroney,  James  M.,  WFAA,  Dallas. 
Morton.  J.  Archie,  KIRO.  Seattle. 
Moss,  Ruth,  WNAC,  Boston. 
Murphy,  Jim.  KMO.  Tacoma. 
Mullen,  Frank,  NBC,  New  York. 
Musselman.  B.  Bryan,  WCBA-WSAN.  Al- lentown.  Pa. 
Myers,  Frank  O.,  KCMC,  Texarkana,  Tex. 

N 
Nasman,  Len  E.,  WFMJ,  Youngstown. 
Nathanson,  N.,  CJCB,  Sydney,  Nova  Scotia. 
Neale,  J.  James,  Chicago,  111. 
NefT,  Walter  J..  New  York. 
Nelson,  Louis  J.,  Wade  Adv.  Agency,  Chi- cago. 
Nelson,  Ella  L.,  NAB,  Washington. 
Nelson,  Miss  Linnea,  J.  Walter  Thompson 

Co.,  New  York. 
Newton,  Carroll  P.,  BBDO,  New  York. 
New,  John  W.,  WTAR.  Norfolk.  Va. 
Nichols,  Horace  W.,  WHAI,  Greenfield. Mass. 

WIAC 

580  Kc.    •    5000  Watts 

"First  on  all  Puerto  Rico  Dials" 

Box  4504 

San  Juan,  P.  R. 
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NicoU,  Paula  Y.,  New  York. 
Noble,  William,  New  York. 
Nord.  Robert,  Chicago. 
Norton,  Ed..  WAPI,  Birmingham. 
Norton,  John,  Blue  Network,  New  York. 
Nunn.  Gilmore  N.,  WLAP,  Lexington.  Ky. 

0 
O'Dwyer,  Edward  L.,  WWL.  New  Orleans. 
O'Harrow,  John  W.,  WKZO,  Kalamazoo. 
O'l-allon,  Gene,  KFEL,  Denver. OhI,  Fred,  KWKH-KTBS,  Shreveport. 
O'Neil,  Bill,  WJW,  Akron. Orr,  B.  F.,  KTRH,  Houston. 
Orr,  W.  I.,  WBNS,  Columbus. 
Orr,  Wallace  W.,  Philadelphia. 
Oury,  W.  Paul,  WFCI,  Pawtucket,  R.  I. 
Outler,  John  M.,  WSB,  Atlanta. 

P 
Paley,  William  S.,  CBS,  New  York. 
Pape,  W.  O.,  WALA,  Mobile,  Ala. 
Paine,  John  G.,  ASCAP,  New  York. 
Palmer,  Col.  B.  J.,  WOC,  Davenport,  la. 
Palmer.  Fred  A.,  WCKY,  Cincinnati. 
Pangborn,  Arden  X.,  KEX,  Portland,  Ore. 
Parham,   Carter  M.,   WOOD.  Chattanooga. 
Parsons,  Willis  B.,  NBC  Radio  Recording, 
New  York. 

Parrino,  Nicholas,  International  News  Pho- 
tos, Cleveland. 

Part,  John  H.,  United  Transcribed  System, 
Toronto. 

Patt.  John  F.,  WGAR,  Cleveland. 
Patt,  Ralph  H.,  WPAY,  Portsmouth,  O. 
Patterson,    Betty,    WFAS,    White  Plains, 

N.  Y. 
Paul,  Sol,  Broadcasting,  Chicago. 
Pearson,  John  E.,  Chicago. 
Penny.  Royal  E.,  WBT,  Charlotte. 
Perry,  John  H.  Jr..  WJHP,  Jacksonville. 
Person,  W.  Van,  WRAK,  Williamsport,  Pa. 
Peters,  H.   Preston,   Free  &  Peters,  New York. 
Peterson,  Eldridge,  Printers  Ink,  New 

York. 
Peterson,  Major,  Omaha. 
Petry,  Edward,  Edward  Petry  &  Co.,  New 

York. 
Pefferle,  Les,  WCBS,  Springfield,  111. 
Pellegrin,   Frank,  NAB,  Washington. 
Peter,  Paul  F.,  NAB,  Washington. 
Pettey,  James,  Cincinnati. 
Pittebone,  Peggy,  War  Dept.,  Washington. 
Pfahler,  Martha  Leich,  WEOA-WGBF, 

Evansville,  Ind. 
Phillips,  Chas.  F.,  WFBL,  Syracuse. 
Pierce,  R.  Morris,  WGAR,  Cleveland. 
Pierce,  R.  Vaughn,  Buffalo. 
Pill,  Howard  E.,  WSFA,  Montgomery,  Ala. 
Pirkey,  Russell  J.,  WAVE,  Louisville. 
Place,  Russell  P.,  NAB,  Washington. 
Potter,  H.  J.,  War  Dept.,  Cleveland. 
Potter,  Hugh  O.,  WOMI,  Owensboro,  Ky. 
Fribble,  Vernon  H.,  WTAM,  Cleveland. 
Price,  Jack.  WBDS.  Columbus. 
Priebe,  Robt.  E.,  KRSC.  Seattle. 
Pugleise,  Norma,  Broadcasting,  Washing- ton. 
Pulliam,   Gene.   WIRE.  Indianapolis. 
Powell,  Hugh  J.,  KGGF,  Coffeyville,  Kan. 
Powell,  Ralph  C,  Presto  Recording  Corp., 
New  York. 

Powell,    W.    E.,     Canadian  Broadcasting 
Corp.,  Toronto. 

Prockter,  Bernard  J.,  Blow  Co.,  New  York. 
Pyle,  William  D.,  KVOD,  Denver. 

Q 
Quarton,  Wm.  B.,  WMT,  Cedar  Rapids,  la. 
Quinn,  Frank,  KOB,  Albuquerque. 

R 
Radford,  Jack  R.,  Canadian  Broadcasting 

Corp.,  Toronto. 
Radner,  Roy.  WIBM.  Jackson.  Mich. 
Rambeau,  Wm.  G.,  Wm.  G.  Rambeau  Co., 

Chicago. 
Ramsland.  Odin  S.,  KDAL,  Duluth. 
Rapp.  J.  C,  KMA,  Shenandoah,  la. 
Ray,  Paul,  John  Blair  &  Co.,  Chicago. 
Ream.  Joe.  CBS,  New  York. 
Reeb,  Bertha  E.,  Lakewood,  O. 

Dizzy 

Dollars! 

There's  a  constant  spending 
spree  in  Winston-Salem.  Dizzy 
Dollars  by  the  tub  full  get 
locked  up  by  happy  retailers 
every  night.  Get  your  share. 

WAIR 

Winston-Salem,  North  Carolina 

Reed,  Dwight  S.,  Chicago. 
Reilly,  John  A.,  KOY,  Phoenix. 
Reineke,  Earl  C,  WDAY,  Fargo. 
Reinsch,  J.  Leonard,  WSB,  Atlanta. 
Revercomb.  Everett  E..  NAB,  Washington. 
Richards,  Robert  K.,  Washington. 
Ring,  Andy,  Washington,  D.  C. 
Rines,  William  H.,  WCSH,  Portland,  Me. 
Rintoul,  Stephen  R.,  WSRR,  Stamford. Conn. 
Riple,  William  A.,  WTRY,  Troy,  N.  Y. 
Ripley,  Fred  R.,  WSYR,  Syracuse. 
Rivers,  John  M.,  WCSC,  Charleston,  S.  C. 
Robb,  Arch  H.,  WIOD,  Miami. 
Robert,  Glenn  D.,  WEMP,  Milwaukee. 
Roberts.  John  C,  KXOK,  St.  Louis. 
Rock,  James  B.,  KDKA,  Pittsburgh. 
Rodgers,  James  W.,  WROK,  Rockford,  111. 
Roeder,  George  H.,  WCBM,  Baltimore. 
Roesler,  George,  Foreman  Co.,  Chicago. 
Rogers,  Howard  E.,  SRDS,  Chicago. 
Rogers,     Naylor,    Keystone  Broadcasting, Chicago. 
RoUinson,  June,  Russel  M.  Seeds  Inc., Chicago. 
Rollo,  Reed  T.,  Washington. 
Romaine,  Pierce  L.,  Paul  H.  Raymer  Co. 
Rorabaugh,  N.  Charles,  New  York. 
Rosenblum,  David  H.,  WISR,  Butler,  Pa. 
Rosenhaus,  Irving  R..  WAAT,  Jersey  City. 
Rosenberg,  Manuel,  The  Advertiser,  Cin- cinnati. 
Rosenman,    Alex,    WCAU,  Philadelphia. 
Roth,  Eugene  J.,  KONO,  San  Antonio. 
Rothschild,  Walter  J.,  WTAD,  Quincy,  111. 
Rosenbaum,    Samuel   R.,    WFIL,  Philadel- 

phia. Roux,  Willan  C,  WEAF,  New  York. 
Rowan,  Bartlett  J.,  WGY,  Schenectady. 
Rowley,  Robert  B..  WICA,  Ashtabula,  O. 
Rowse,  Donovan,  New  York. 
Ruess,  Wm.,  WOW.  Omaha,  Neb. 
Rumple,  B.  T.,  NBC,  New  York. 
Runyon,  Meflford  R.,  WABC,  New  York. 
Russell,  F.  M..  WRC,  Washington. 
Rudard,  J.  Nelson,  KTSW,  Emporia,  Kans. 
Ryan,  Frank,  Ottawa,  Canada. 
Ryan,  J.  Harold,  Washington. 
Ryder,  Les,  WCED,  Dubois,  Pa. 

S 
Saflford,  Harold  A.,  WLS,  Chicago. 
Sambrook,  A.  B.,  World  Broadcasting  Sys- 

tem, New  York. 
Saumenig,  J.  Dudley,  WIS,  Columbia,  S.  C. 
Soule,  O.  P.,  KTFI,  Twin  Falls,  Ida. 
Scarr,  Henry  F.,  Western  Electric  Co., 

Kearney,  N.  J. 
Schudt,  Bill,  Columbia  Recording  Co.,  New 

York. 
Schoenfeld,  N.,  New  York. 
Schroeder,  Willard,  WCAE,  Pittsburgh. 
Schwartz,  Ray  E.,  WOSH,  Oshkosh,  Wis. 
Scueder,  R.  E.,  U.  S.  Civil  Service  Commis- sion. 
Scott,  Frances  B.,  Besch  Radio  Prod.,  New York. 
Scott,  M.  M.,  Fuller  &  Smith  &  Ross,  Cleve- land. 
Searle,  Don.  KOIL.  Omaha. 
Sedgwick,  Harry,  CFRB,  Toronto. 
Sedgwick,  Joseph,  Toronto. 
Sepaugh,  Louis  M.,  KRMD,  Shreveport. 
Sexton,  Jack,  WTAD,  Quincy,  111. 
Sexton,   Morgan,   KROS,  Clinton,  la. 
Shawd,  Arch,  WTOL,  Toledo. 
Shafto,  G.  Richard,  WIS,  Columbia,  S.  C. 
Shapiro,  M.  H.,  Radio  Daily,  New  York. 
Sharp,  Ivor,  KSL,  Salt  Lake  City. 
Sharp,  Thomas  E.,  KFSD,  San  Diego. 
Shearer,  T.  R.,  A.  C.  Nielsen  Co.,  Chicago. 
Shepard,  John  3d,  Yankee  Network,  Boston. 
Sherwood,  Alex,  Standard  Radio,  Chicago. 
Sherwood,  E.  A.,  ASCAP.  New  York. 
Shopen,  Frank  E.,  KOWH,  Omaha. 
Sholis,  Victor,  Clear  Channel  Broadcasting 

Service,  Washington. 
Short,  Ive  A.,  WHCU,  Ithaca,  N.  Y. 
Shouse,  James  D.,  WLW.  Cincinnati. 
Siegel,  Norman,  Cleveland  Press. 
Sill,  Jerome,  CBS,  New  York. 
Sillerman,   M.   M.,    Keystone  Broadcasting 

System,  New  York. Simmons,  Allen  T..  WADC.  Akron. 
Simon,  Arthur,  WPEN,  Philadelphia. 
Slatter,  J.,  Toronto. 
Slavick,  Henry  Wm.,  WMC,  Memphis. 
Smallin,  Wm.  B.,  KIEM,   Eureka.  Cal. 
Smeby,  Lynne  C,  NAB,  Washington. 
Smith,  Calvin  J.,  KFAC,  Los  Angeles. 
Smith,  Carl  E..  WHK-WCLE,  Cleveland. 
Smith,  Earle  H.,  Edward  Petry  &  Co.,  San 

Francisco. 
Smith,  Frank  T.,  KXYZ,  Houston. 
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Smith,  Hannah,  WHK-WCLE,  Cleveland. Smith,  John,  WCPO,  Cincinnati. 
Smith,     Leslie    F..    WMUR,  Manchester, N.  H. 
Smith,  Frank  R.,  WWSW,  Pittsburgh. 
Smith,  Geo.  W.,  WWVA,  Wheeling,  W.  Va. 
Smith,  George  S.,  Washington. 
Smith,  Harry  M.,  WLW,  Cincinnati. 
Smith,  Hugh  M.,  WAML.  Laurel,  Miss. 
Smith,  Leslie  G.,  Fuller  &  Smith  &  Ross, Cleveland,  O. 
Smith,  Neal,  WOOL.  Columbus,  O. 
Snyder,  Glenn,  WLS,  Chicago. 
Solton,   Fred,  WCBM,  Baltimore. 
Somerville,  Robert  R.,  CBS.  New  York. 
Sowell,  F.  C,  WLAC,  Nashville. 
Spadea,  Joe  R.,  Joseph  H.  McGillvra,  Chi- cago. 
Spates,  James  L.,  WHAI,  Greenfield,  Mass. 
Spence,  Edwin  M.,  WWDC,  Washington. 
Spence,  Harry  R.,  KXRO,  Aberdeen,  Wash. 
Spight,  Lindsey  H.,  John  Blair  Co.,  San Francisco. 
Spokes,  A.  E.,  WJTN,  Jamestown,  N.  Y. 
Squire,  Burt,  SESAC,  New  York. 
Staubitz,  E.  J.,  Blaw-Knox,  Pittsburgh. Stanton.   Frank.   CBS,   New  York. 
Stark,  Evelyn,  Chicago. 
Sprague,  Stuart,  New  York. 
Stephan,   Robt.,   Cleveland  Plain  Dealer. 
Sterling,  Mrs.  Robt.  J.,  Chicago. 
Stewart,  Emerson  C,  Montreal. 
Stoer,  Edmund  M.,  New  York. 
Stoll,  I.  C,  Michigan  Radio  Network,  De- troit. 
Stone.  Harry,  WSM,  Nashville. 
Stone.  Peggy,  Spot  Sales  Inc.,  New  York. 
Storer,  George,  Detroit. 
Stout,  Allen,  WROL,  Knoxville. 
Stovin,  Horace  N.,  Stovin  &  Wright,  To- ronto. 
Stratton,  Donald  G.,  WTAM,  Cleveland. 
Stringer,  Arthur  C,  NAB,  Washington. 
Strotz,  Sidney  N.,  KPO,  San  Francisco. 
Struble,  Bob,  W.  E.  Long  Co.,  Chicago. 
Stuht,  W.  B.,  KJR,  Seattle. 
Summerville,  W.  H.,  WWL,  New  Orleans. 
Surrick.  John  E.,  WFIL,  Philadelphia. 
Swars,  M.  Lawrence.  New  York. 
Swicegood.  Jess.  WKPT.  Kingsport,  Tenn. 
Swintz,  Robert  H.,  WSBT,  South  Bend. 
Swisher,     Arden     E.,    WNAX,  Yankton, S.  D. 

T 
TaishofE,     Sol,     BROADCASTING  Magazine, 

Washington. Tanner,  E.  S.,  WSIX,  Nashville. 
Taylor,  Dale  L.,  WENY,  Elmira,  N.  Y. 
Taylor,  Graves,  Cleveland. 
Taylor,  Ted  O.  L.,  KGNC,  Amarillo. 
Thomas,  Norman  N.,  WDOD,  Chattanooga. 
Thomas,  P.  M.,  WJR,  Detroit. 
Thomas,  Robert  D.,  WBNS,  Columbus. 
Thomas,  Chester  L.,  KFRU,  Columbia,  Mo. 
Thomas,  Harold,  WATR.  Waterbury. 
Thomas,  Helen  A.,  Spot  Broadcasting,  New 

York. 
Thompson,  James  L.,  Edward  Petry  &  Co., Chicago. 
Thompson,  Roy  F.,  WFBG,  Altoona,  Pa. 
Thomson,  Roy  H.,  CKGB,  Timmins,  Ont. 
Thornburgh.  Donald  W.,  KNX,  Hollywood. 
Thornley,  Howard  W.,  WFCI,  Pawtucket. 
Thrower,  Fred  M.,  Blue,  New  York. 
Tips,  Kern,  KPRC,  Houston. Tison,  W.  Walter,  WFLA,  Tampa. 
Tompkins,  M.  E.,  BMI,  New  York. 
Toothill,  John,  Burn-Smith  Co.,  Chicago. 
Travers.  Linus.  Yankee  Network,  Boston. 
Treacy,  Jack,  NBC  Radio  Recording,  New York. 
Troeglen,  K.,  WIBW,  Topeka. 
Trenner,     Harry,     WNBF,  Binghamton, 

N.  Y. 
Trump,  Jess,  SRDS,  Chicago. 
Tully,  J.  C,  WJAC,  Johnstown.  Pa. 
Turner,  Jim,  WIZE,  Springfield.  O. 
Twamley,  Edgar  H.,  WBEN,  Buffalo. 

U 
Uridge,  Owen  F.,  WJR,  Detroit. 

V 
Vaughan,  Carl.  KPAC.  Port  Arthur,  Tex. 
Van  Dyck,  Arthur  F.,  New  York. 
Van  Volkenburg,  J.  L.,  WBBM  Chicago. 
Varnum,  Ralph,  KFBI,  Wichita. 
Venard.    Lloyd   George,    Edward   Petry  & 

Co.,  New  York. 
Vetter,  Steve  A.,  WIOD,  Miami. 

W 
Waddell,  Hal,  WJW,  Akron. 
Wade,  Jeff,  Wade  Adv.  Agency,  Chicago. 
Wade,  Ralph  E.,  KOAM.  Pittsburg,  Kan. 
Wagstaff,    Walter    E.,    KDYL,    Salt  Lake City. 

Wailes,  Lee  B.,  Westinghouse,  Philadelphia. 
Walker,   Wallace  A.,   C.   E.   Hooper  Inc., 
New  York. 

Walker,  Louie,  Graybar,  Richmond. 
Walker,  Wythe,  Walker  Co.,  Chicago. 

Walker,  Judith  C,  NBC,  Chicago. 
Wallace,  Douglas,  Graybar,  New  York. 
Wall,  H.  G.,  WIBC,  Indianapolis. 
Watters,   Mort,   WCPO,  Cincinnati. Wannamaker,   Allen    E.,    WGTM,  Wilson, 

N.  C. 
Ward,  G.  Pearson,  KTTS,  Springfield,  Mo. 
Wasser,  G.  S.,  KQV,  Pittsburgh. 
Watson,  Loren  L.,  Spot  Sales  Inc.,  New York. 

Watson,     Brooks,     Army    Radio  Branch, 
Washington. 

Way,  Wm.  B.,  KVOO,  Tulsd. 
Weaver,  Jane,  WTAM,  Cleveland. 
Webb,     Frank     V.,     WOWO-WGL,  Fort 

Wayne. Weed,  Cornelius  C,  Weed  &  Co.,  Chicago. 
Weed,  Joseph  J.,  Weed  &  Co.,  New  York. 
Weis,  Pierre,  Lang-Worth,  New  York. Weiss,  Lewis  Allen,  Don  Lee,  Los  Angeles. 
Welch,  Wm.  T.,  WSAR,  Fall  River,  Mass. 
Wells,  H.  G.  Jr.,  WJHP,  Jacksonville. 
West,  Paul,  Association  of  National  Ad- vertisers, New  York. 
Wester.  Wm.  C,  WKBZ,  Muskegon,  Mich. 
Westergaard,  R.  B.,  WNOX,  Knoxville. 
Westlund,  Arthur,  KRE,  Berkeley,  Cal. 
Westmoreland,  H.  E.,  WLOL,  Minneapolis. 
Wheelahan,  Harold,  WSMB,  New  Orleans. 
Wheaton,  Glenn  A.,  War  Dept.,  Washing- 

ton. Whitlock,   Edward  S.,  WRNL,  Richmond. 
White,  Max,  KWNO,  Winona,  Minn. 
Whitney,  Jack,  KOME,  Tulsa. 
White,  Robert  H.,  WTAM,  Cleveland. 
Whiting,  Lee  L.,  WDGY,  Minneapolis. 
Wickard,  Mary  Lou,  Chicago. 
Wilbur,  Robert  C,  WTSP,  St.  Petersburg. 
Wilder,  Harry  C,  WSYR,  Syracuse. 
Willard.  A.  D.,  WJSV,  Washington. 
Wiig,  Gunnar  O.,  WHEC,  Rochester. Williams,    Gilbert   D.,    WBAA,  Lafayette, Ind. 

Williams,  R.  B.,  KVOA,  Tucson,  Ariz. 
Williamson,   W.   P.   Jr.,  WKBN,  Youngs- town. 
Willis,  Marjorie  B..  WTOC,  Savannah. 
Wilson,  Hal  W.,  Wilson,  N.  C. 
Wilson,  William  A.,  WOPI,  Bristol,  Tenn. 
Wilson,  Wm.  M.,  William  G.  Rambeau  Co., New  York. 
Wilson,  Bob  B.,  WADC,  Akron. 
Wilson,  Howard  H.,  Chicago. 
Wilson,  L.  B.,  WCKY,  Cincinnati. 
Wimberly,  Lawson,  Washington. 
Winger,  Earl  W.,  WDOD,  Chattanooga. 
Winner,  Lewis,  New  York. 
Winston,  S.  Dustin,  WSM,  Nashville. 
Winter,  Hal,  New  York. Wolfe,  Dr.  Harry  Dean,  Kent  State  U. 
Wolfe,  Howard  H.,  WFIN,  Findlay,  O. 
Woodruff,  Jim  W.  Jr.,  WRBL,  Columbus, 

Ga. 
Woods,  Mark,  Blue  Network,  New  York. 
Woods,  Woody,  WHO,  Des  Moines. 
Woodyard,  Ronald  B.,  WING,  Dayton. 
Wooten,  Hoyt  B.,  WREC,  Memphis. 
Work,  Martin  H.,  Washington. 
Wright,   Charles   J.,   WFOR,  Hattiesburg, 

Miss. 
Wright,  Chas.  W.,  Toronto. 
Wyatt,  Gene,  WBEN,  Buffalo. Wyatt,  Thomas  W.,  WCKY,  Cincinnati. 
Wylie,  Margaret,  Chicago. 
Wyse,  William  R.,  KWBW,  Hutchinson. 

Y 
Yocum,  Ed  M.,  KGHL,  Billings,  Mont. 
Young,  Adam  J.  Jr.,  J.  H.  McGillvra  Co., New  York. 
Young,  Albert  J.  Jr.,  Edward  Petry  &  Co., 
New  York. 

Young,  Chas.  S.,  WBZ,  Boston. 
Young,  John  J.,  WERC,  Erie. 
Young,  Murray,  WHK,  Cleveland. 
Young,  Dr.,  WDGY,  Minneapolis. Youngblood,    T.    Doug.,    WFIG,  Sumter, S.  C. 

Z 
Zimmerman,  G.  E..  KARK.  LHtle  Rock. 
Zirker,  Minnie,  Radio  Council,  Cleveland. 

Roscoe  Heads  KVAK 
PAUL  ROSCOE,  former  program 
manager  of  KGFW,  Kearney,  Neb., 
has  been  named  general  manager 
of  KVAK,  Atchison,  Kan.  Carl 
Argabrite,  formerly  of  KIUP, 
Durango,  Col.,  was  added  to  the 
executive  staff  as  commercial  man- 

ager. Bernard  Trott,  also  of 

KGFW,  has  joined  KVAK's  an- nouncing staff  and  John  Schlechter, 
former  student  of  St.  Benedict's 
College,  has  been  added  to  the  gen- eral staff. 
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War  Convention  MapsPlans  for  Future 

EVERY  PHASE  OF  THE  INDUSTRY  here  represented.  Top  photo,  first 
row  (1  to  r):  Al  Harrison,  United  Press;  Helen  Thomas,  Spot  Broadcast- 

ing Inc.;  Peggy  Stone,  Spot  Sales  Inc.;  Loren  Watson,  Spot  Sales  Inc. 
Second  row  (1  to  r)  :  Barney  Lavin,  WDAY,  Fargo;  John  C.  McCormack, 
KWKH-KTBS,  Shreveport;  Edgar  H.  Twamley,  WBEN,  Buffalo;  John  J. 
Gillin  Jr.,  WOW,  Omaha.  Lower  photo,  first  row  (1  to  r) :  Wm.  Rambeau, 
Rambeau  Co.,  Chicago;  John  Pc.yne,  ASCAP;  Neal  Weed,  Weed  &  Co., 
Chicago;  Edwin  Spence,  WWDC,  Washington.  Upper  row  (1  to  r) : 
Arthur  B.  Church,  KMBC,  Kansas  City;  Dr.  Frank  Stanton,  CBS;  Joe 
Weed,  Weed  &  Co.,  New  York. 

Industry  Ready  to 
Meet  National 

Crisis 

(Continued  from  page  9) 

defending  freedom  by  appraising  it 
propei-ly  and  observing  clearly  its 
legitimate  boundaries."  In  an  ad- 

dress that  kept  the  convention  on 
edge,  he  outlined  the  pitfalls  in- 

herent in  broadcasting  during  war- 
time if  utmost  vigilance  is  not  ex- 

ercised. He  called  for  an  exercise 

of  "common  sense"  as  the  cardinal 
requisite. 

J.  Harold  Ryan,  vice-president 
and  general  manager  of  the  Fovt 
Industry  Co.,  NAB  director  and 
chairman  of  its  finance  committee 
and  general  chairman  of  the  con- 

vention committee,  next  appeared 
in  his  capacity  as  assistant  direc- 

tor of  censorship  in  charge  of 
radio.  Mr.  Miller  commented  that 
the  industry  was  proud  of  Mr. 

Price's  selection  of  a  practical 
broadcaster  for  this  post  and  as- 

serted that  the  last  five  months 
have  proved  the  wisdom  of  the 
appointment. 
Thanking  broadcasters  for  the 

cooperation  given  the  Office  of 

Censorship  in  this  "trying  experi- 
ment", Mr.  Ryan  said  the  whole 

operation  has  been  unique  since  no 
other  country  has  ever  tried  to 
operate  its  radio  on  a  voluntary 
censorship  basis.  While  a  great 
many  mistakes  may  have  been 
made,  he  said  he  was  satisfied  with 
the  results  thus  far  attained. 

Mr.  Ryan  recited  some  of  the 
problems  that  have  cropped  up  in 
radio  since  the  war.  He  em- 

phasized that  his  office  will  clear 
questions  individually  and  not  lay 
dowm  any  blanket  edicts  covering- 
particular  types  of  programs.  This 
is  because  there  are  so  many  vari- 

ables to  be  taken  into  account.  He 
admonished  broadcasters  to  ask 
the  censorship  office  whenever  they 
are  in  doubt  on  any  matter  relating 
to  war  coverage. 

There  have  been  examples  where 
stations  have  been  asked  to  pass 
up  stories  which  have  been  cleared 
for  newspapers.  This  has  been 
done  without  exception  in  the  sort 
of  "shoulder-to-shoulder"  coopera- 

tion that  has  exemplified  the  per- 
formance of  the  industry  since  the 

war.  He  congratulated  radio  on 

its  "apparent  ability  to  take  it 
with  a  smile". 
Gen.  Denig  Voices 
Appreciation  of  Radio 
A  previously  unscheduled 

speaker  was  Brig.  Gen.  Robert  A. 
Denig,  swashbuckling  Marine 
Corps  officer  in  charge  of  its  pub- 

lic relations  office.  Before  his  in- 
troduction, President  Miller  an- 

nounced that  all  subsequent  talks 
would  be  off  the  record,  but  the 
"censorship  ban"  was  lifted  for 
portions  of  the  addresses. 

Gen.  Denig  also  expressed  his 

gratitude  to  radio  for  its  coopera- 
tion. He  didn't  have  a  complaint 

to  make.  He  told  a  "whopper" 
about  his  days  in  Nicaragua  and 
immeasurably  helped  Marine 
Corps  public  relations  with  broad- 
casters. 

Speaking  for  Maj.  Gen.  A.  D. 
Surles,  Army  public  relations  di- 

rector who  was  detained  in  Wash- 
ington, Col.  R.  Ernest  Dupuy,  as- 
sistant chief  of  public  relations, 

told  the  audience  of  radio's  power- 
ful impact  on  war  operations.  His 

hard-hitting  address  brought  sal- 
vos of  applause.  He  made  an  im- 

pression upon  broadcasters,  and 
whatever  complacency  might  have 
existed  in  radio  ranks  about  radio's 
potency  as  a  military  weapon  per- 

ceptibly melted  [see  abstract  of 
address  on  page  18]. 

Capt.  E.  P.  Lovette,  veteran  of 
Pearl  Harbor,  one  of  the  Navy's 
outstanding  writers  and  publicists, 
and  assistant  director  of  public  re- 

lations, who  substituted  for  Rear 
Admiral  A.  J.  Hepburn,  who  was 
ill,  told  of  the  manner  in  which 
Navy  public  relations  must  func- 

tion because  of  war  requirements. 
All  possible  information  is  made 
available  to  radio  and  the  press,  he 
said,  and  he  added  that  no  news 

had  been  suppressed  since  the  war 
started.  But  he  admonished  the 

industry  that  radio  silence  "must 
be  preserved  at  sea  and  until  our 
ships  touch  port".  The  manner  in 
which  the  enemy  can  determine 
size,  location  and  makeup  of  our 
Naval  units  by  a  simple  phrase 
here  or  there  is  known  to  Naval 
Intelligence  and  therefore  every 
precaution  must  be  exercised  as  to 
ship  movements,  he  pointed  out. 

Background  Meetings 
Are  Held  by  Navy 

The  Navy's  bureau  of  public  re- 
lations does  not  embrace  a  "cre- 

ative department  to  write  script" 
or  even  special  writers  to  handle 

magazine  articles,  or  the  like.  "We 
take  them  by  the  hand  and  show 
them  around,"  he  said,  declaring 
that  is  "the  American  way"  of 
journalism.  A  seminar  also  is  held 
once  a  week  in  Washington  for 
news  and  radio  men  to  acquaint 
them  with  Naval  activities  but  in 
an  entirely  ofF-the-record  fashion. 
This  background  work  has  proved 
valuable,  he  declared. 

High  praise  for  the  work  of  Mr. 
Price's  office  was  voiced  by  Capt. 
Lovette.  He  said  the  Army,  Navy 
and  the  Office  of  Censorship  are 

"all  playing  ball  and  we  hope  you 

will  play  ball  with  us". 
Maj.  Gen.  F.  G.  Beaumont-Nes- bitt,  of  the  British  Army  staff, 

was  given  rising  applause  prepara- 
tory to  his  off-the-record  address. 

He  expressed  his  deep  thanks  for 
the  tribute  not  to  himself,  but  to 
his  country.  Gen.  Nesbitt  outlined 
what  England  is  doing  and  has 
done  in  the  way  of  military  in- 

telligence, drawing  on  his  ex- 
perience as  director  of  military  in- 

telligence for  two  years. 
Earl  J.  Glade,  KSL,  Salt  Lake 

City,  chairman  of  the  NAB  Code 
Committee,  commended  the  indus- 

try for  its  voluntary  regulation  up 
to  and  since  Pearl  Harbor.  The 
wisdom  of  the  self -regulation  code, 
he  said,  has  been  reflected  in  events 
since  our  entry  into  the  war.  Re- 

cent action  of  the  Post  Office  De- 
partment in  banning  Father 

Coughlin's  Social  Justice  from  the 
mail  as  subversive  was  cited  by 
Mr.  Glade  as  an  example  of  the 
foresight  and  judgment  of  the  in- 

dustry, which  three  years  ago 
wrote  into  the  code  a  ban  against 
commercialized  religion  or  discus- 

sion of  controversial  issues  except 
by  accredited  candidates  or  their 
qualified  spokesmen. 
"We  are  only  now  beginning  to 

appreciate  the  values  of  self-regu- 
lation," Mr.  Glade  said.  He  pointed 

to  radio's  tremendous  provocative 
influence  and  urged  the  industry 
to  use  it  wisely. 

Radio  in  this  war  has  only  two 
basic  assignments,  asserted  the 
Utah  broadcaster:  "One,  to  win 

the  war;  two,  to  win  the  peace." 
MacLeish  Reassures 

Industry's  Position 
Mr.  MacLeish  was  the  prin- 

cipal speaker  at  the  Monday  lunch- eon, attended  by  approximately 
1,000  broadcasters,  representatives 
of  related  groups  and  their  guests. 

Reassuring  word  came  from  the 
director  of  OFF  that  the  Govern- 

ment, in  its  mobilization  of  media 
for  dissemination  of  the  war  story, 

does  not  look  to  radio  for  coopera- 
tion "in  terms  of  facilities,  but  in 

terms  of  men". "If  it  were  simply  a  question  o.": 
facilities,  simply  a  question  of 
hours  on  the  air,  the  Government 
would  do  far  better  to  provide  its 
own  facilities  and  its  own  hours, 
and  you  as  citizens  of  the  Republic 
would  be  the  first  to  advise  us  to 

do  just  that,"  he  said. Describing  what  is  expected  in 
the  way  of  cooperation  between 
Government  and  radio,  Mr.  Mac- 

Leish asserted  that  radio  is  going 
to  do  the  jot  itself  and  is  going  to 
apply  to  the  doing  all  of  its  skill, 
experience,  tremendous  resources 
of  ingenuity  and  imagination  and 
"all  the  force  and  verve  and  vital- 

ity of  a  young  and^  dynamic  in- 
dustry". Seeking  to  clear  up  aU 

misunderstandings,  Mr.  MacLeish 
said  that  the  Government  has  not 
asked  for  facilities  but  for  per- 

formance of  a  job. 

"The  Government,"  he  said,  "has 

BROADCASTING  •  Broadcast  Advertising 
May  18,  1942  •  Page  57 



not  specified  that  it  wants  so 
many  minutes  or  so  many  hours  of 
the  day,  but  simply  has  asked 
broadcasters  to  decide  for  them- 

selves what  needs  to  be  done  to 
secure  the  results  which  must  be 

accomplished."  [For  text  of  Mac- 
Leish  address  see  page  11.] 
Monday  afternoon  was  given 

over  to  group  meetings,  highlighted 
by  a  department  store  panel  whicJi 
was  characterized  as  "an  un- 

dressing session"  on  the  part  of 
both  groups.  Retailers'  failure  to 
give  what  broadcasters  construed 
a  fair  trial  and  the  inability,  on 
the  other  hand,  of  radio  salesmen 
to  sell  such  outlets  on  the  medium, 
highlighted  the  2 1/^ -hour  session 
[see  separate  story  on  page  15]. 
Opening  the  Tuesday  morning 

session,  President  Miller  reported 
that  Paul  V.  McNutt,  Federal  Se- 

curity Administrator  and  chair- 
man of  the  War  Manpower  Com- 

mission, scheduled  as  the  luncheon 
speaker  on  Wednesday,  would  be 
unable  to  appear  because  of  a  spe- 

cial assig-nment  given  him  by President  Roosevelt. 

General  Hershey  Cites 

War^s  Manpower  Demands 
Emphasizing  the  importance  of 

priorities  of  both  men  and  ma- 
terial in  wartime,  Mr.  Miller  intro- 
duced Gen.  Hershey.  The  Selective 

Service  head  gave  radio  men  no 
assurance  of  overall  deferments, 
but  pointed  to  the  necessity  of 
maintaining'  essential  manpower 
outside  the  armed  forces  in  pur- 

suits identified  with  the  war  eff'ort. 
In  a  thumping  address,  during 

which  he  apparently  anticipated 
most  of  the  questions  in  the  minds 
01  broadcasters.  Gen.  Hershey  told 
of  the  manpower  problems  in- 

volved in  mcdern  warfare.  The 
session  was  thrown  open  to  ques- 

tioning, but  not  a  solitary  broad- 
caster raised  his  voice  to  inquire 

about  deferments. 
Alluding  specifically  to  radio  and 

the  questio.i  of  how  to  defer  essen- 
tial men  in  the  field,  Gen.  Hershey 

pointed  out  that  unfortunately 
"you're  a  young  industry"  and there  are  few  men  over  45  who 
would  be  automatically  exempt. 
The  overall  question,  he  said,  is 
how  we  are  going  to  do  the  things 
that  should  be  done  at  home  and 
leave  behind  the  essential  people. 
He  emphasized  that  selective  serv- 

ice "lives  only  by  public  opinion". 
Asking   broadcasters   for  their 

^^^^^ 

Halifax,  N.  S. 

Commanding  the  largest 
near  at  hand  audience  in 

the  maritimes 
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suggestions,  he  said  the  Govern- 
ment did  not  want  to  make  a  mis- 
take because  of  public  reaction. 

He  alluded  to  one  profession  with- 
out mentioning  it  by  name  (jour- 

nalism), where  Selective  Service 
headquarters  had  observed  that  it 
was  an  essential  wartime  pursuit, 
only  to  have  that  industry  react 
unfavorably.  It  was  obvious  that 
public  reaction  was  such  that  the 
industry  decided  it  did  not  want 
special  treatment. 
Asks  Broadcasters 

To  State  Industry's  Wishes 
Gen.  Hershey  said  he  did  not 

want  to  make  the  same  mistake  in 
the  case  of  radio  and  called  upon 
broadcasters  to  post  him  on  the  in- 

dustry's wishes. 
Gen.  Hershey  covered  all  as- 

pects of  the  selective  service  prob- 
lem before  specifically  mentioning 

radio  personnel.  He  gave  radio 
abundant  praise  for  its  work  in 
selective  service  and  in  informing 
the  people  of  what  is  being  done. 

Reiterating  previous  statements. 
Gen.  Hershey  said  we  look  forward 
to  the  time  that  every  able-bodied 
man  will  be  either  in  the  armed 
forces  or  working  behind  those 
men  in  some  essential  pursuit 
which  will  be  commensurate  with 
or  give  a  return  greater  than 
armed  service.  With  65%  of  the 
population  in  some  fashion  in- 

volved in  dependency  situations,  he 
said  it  had  become  necessary  for 
Selective  Service  headquarters  to 
reclassify  such  cases.  The  right 
of  dependency  is  being  denied 
automatically  to  those  men  who 
acquired  dependents  after  the  Se- 

lective Service  Act,  he  declared. 
Moreover,  because  of  the  tre- 

mendous manpower  requirements, 
persons  heretofore  regarded  as  un- 

fit for  military  services  are  being 
accepted.  They  might  not  make 
ideal  soldiers,  he  said,  but  in  mod- 

ern warfare  the  requirements  are 
not  so  strict. 

Price  Chief  on 
Problem  of  Rationing 

Pointing  to  radio's  job  as  a  me- 
dium. Gen.  Hershey  said  that,  in- 
sofar as  personnel  mobilization  is 

concerned,  it  transcends  the  job  of 
procurement  of  manpower.  There 
is  also  a  tremendous  task  of  main- 

taining "the  physical,  mental  and 
emotional  help  of  the  people".  He 
called  this  one  of  radio's  most  im- 

portant tasks. 

Substituting  for  Joel  Dean,  chief 
of  the  fuel  rationing  division  of  the 
Office  of  Price  Administration, 
John  G.  Neukom,  chief  of  OPA 
operations  section,  outlined  to  the 
convention  the  job  of  rationing  of 
commodities  ahead.  He  discussed 
primarily  the  gasoline  rationing 
situation  and  in  his  preliminary 
comments  covered  the  whole  field. 

The  solitary  purpose  of  ration- 
ing is  to  distribute  vital  materials 

to  accommodate  essential  war 
needs  and  to  see  that  the  remain- 

der is  equitably  distributed  to  the 
public.  He  said  rationing  is  the 
handmaiden  of  priorities.  There 
will  be  other  commodities  rationed 
before  long,  supplementing  tires, 
gasoline  and  sugar.  The  card  ra- 

tioning system  has  been  devised  as 
the  fairest  but  not  the  simplest 
means. 

Asserting  there  is  nothing  new 
about  rationing,  Mr.  Neukom 
pointed  out  that  we  had  it  during 
the  last  war  and  that  we  were  on 
the  verge  of  drastic  commodity  ra- 

tioning when  it  ended.  In  this  war, 
all  rations  are  on  civil  rationing 
systems,  he  declared.  America  is 
still  a  rich  country  but  a  big  one, 
said  Mr.  Neukom.  Transporta- 

tion is  the  bottleneck.  Gasoline 
rationing  stems  from  the  diversion 
of  tankers  to  supply  our  armed 
forces.  While  a  big  capacity  has 
been  built  up  to  carry  oil  to  the 
East,  there  still  is  a  serious  short- 

age. He  said  there  was  no  attempt 
to  restrict  automobile  use  arbi- 

trarily, but  that  the  May  15  plan 
has  been  in  the  works  for  many months. 
'X'  Cards  to  Cover 

Special  Classifications 
He  explained  that  until  July  1 

gas  rationing  will  be  effected  under 
a  temporary  card  system.  There 
will  be  five  types  of  cards  issued. 
All  commercial  vehicles,  whatever 
their  nature,  will  procure  all  the 
gas  they  need,  as  in  the  past,  with- 

out restriction.  Similarly,  doctors 
and  nurses  and  other  professional 
people  identified  with  the  public 
health  will  not  be  restricted,  under 

"X"  cards. 

The  "A"  cards,  containing  seven 
squares  each  covering  a  specified 
unit,  will  be  issued  to  non-essential 
users.  Then  there  will  be  "B" 
cards  issued  to  those  who  use  ve- 

hicles for  vocational  purposes  and 
entitle  them  to  varied  units,  de- 

pending upon  requirements. 

Since  the  war,  both  pleasure 
and  business  mileage  has  dropped 

perceptibly,  Mr.  Neukom  declared. 
The  amount  of  gas  to  be  allowed 
for  the  restricted  classes  will  be 
determined  later  and  then  read- 

justed in  July,  he  said. 
President  Miller,  following  the 

addresses,  said  there  was  a  rumor 
current  in  Washington  that  they 
will  soon  be  rationing  rationing 
cards. 

Canadian  Statesman 

On  the  Dominion's  War 
Luncheon  speaker  on  Tuesday 

was  Hon.  Humphrey  Mitchell,  Min- 
ister of  Labor  of  Canada,  who  in 

an  inspiring  address  discussed  war 
and  labor.  He  talked  about  the 
tremendous  sacrifices  already  made 
by  the  people  of  Canada,  rich  man 
and  poor  man  alike,  citing  ex- 

amples valuable  to  the  American wartime  economy. 

United  action,  not  alone  by  Can- 
ada and  the  United  States  but  by 

all  of  the  allied  nations,  to  subju- 
gate the  Nazi  and  Japanese  jug- 

gernauts, was  called  for  by  the 
Canadian  statesman.  A  member  of 
the  American  Federation  of  Labor 
and  of  its  International  Brother- 

hood of  Electrical  Workers,  Mr. 
Mitchell  also  is  director  of  selec- 

tive service  of  Canada  and  head  of 
its  Manpower  Mobilization  Board. 

"This  war,"  he  said,  "is  going  to 
be  won  on  the  industrial  structure 
of  North  America.  The  North 
American  continent  has  a  ren- 

dezvous with  destiny.  We  are  in 
the  twilight  of  civilization  unless 
we  measure  up  to  our  responsi- 

bilities." 

Mr.  Mitchell  was  given  thunder- 
ous rising  applause  follovidng  his 

address.  Like  the  observations  of 
previous  headliners,  it  served  to 
bring  home  the  impact  of  total  war 
and  impressed  broadcasters  with 
the  relative  triviality  of  their  own 

problems. Little  Interest  in 

Copyright  Meeting 

That  copyright  no  longer  is  re- garded as  a  serious  problem  by 
broadcasters  was  indicated  at  the 
Tuesday  afternoon  session,  when 
fewer  than  200  broadcasters 
showed  up  for  the  discussion.  That, 
in  contrast  to  events  during  past 
years  when  the  copyright  issue 
nearly  always  highlighted  the 
agenda   and   proved   the  turning 
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point  on  several  occasions  in  indus- 
try affairs. 

Mr.  Miller,  brought  into  the 
NAB  in  1938  primarily  to  beat 
the  copyright  problem,  observed 
that  the  industry  had  gone  a  long- 
way  since  those  warring  days.  He 
won  an  ovation  when  Sydney  M. 
Kaye,  vice-president  and  general 
counsel  of  BMI,  alluded  to  the  job 
he  had  done. 

A  new  music  performance  prob- 
lem, however,  was  thrown  into  the 

fray — "payola",  the  bribing  of 
performers  and  orchestra  leaders 
to  plug  numbers  on  sustaining  pro- 

grams and  thereby  popularize  them 
and  boost  music  and  record  sales. 

It  was  estimated  that  the  "payola 
kitty"  runs  a  half-million  dollars. 
Reputable  publishers  have  been 
forced  into  the  practice  to  offset 
the  gains  made  by  unscrupulous 
ones,  it  was  said. 
A  resolution  condemning  the 

"pernicious  practices  whereby 
bribery  and  other  corrupt  and  il- 

legal means  are  used  to  foster  the 
performance"  of  such  music  was 
offered  by  Tom  Sharpe,  KFSD, 
San  Diego,  and  was  to  be  voted  on 
at  Wednesday's  session.  It  proposed 
that  broadcasters  exercise  super- 

vision of  programs  and  do  all  in 

their  power  to  prevent  "payola" and  that  the  NAB  direct  that  all 
possible  efforts  be  made  to  termi- 

nate the  practice  and  take  appro- 
1  priate  steps. 

Haverlin  Tells  of 

I  Industry  Response 

Carl  Haverlin,  station  relations 
director  of  BMI,  first  speaker  on 
t^e  copyright  forum,  revealed  that 
728  of  the  industry's  888  commer- 

cial stations  already  have  signed 
8-year  BMI  licenses,  along  with  17 
networks,  both  national  and  re- 

gional. This  is  against  the  high 
figure  of  782  BMI  station  members 
under  contracts  which  terminated 

1  last  March. 
Savings  accruing  to  the  industry 

.  as  a  result  of  the  BMI  victory  over 
ASCAP  will  be  most  substantial, 
even    with    stations   taking  both 

I  BMI  and  ASCAP  licenses,  he  said. 
1  In  1940,  the  industry  paid  ASCAP 
an  estimated  $5,200,000  on  per- 

forming rights.  If  the  old  basis  of 
a  5%  royalty  on  receipts  had  pre- 

vailed during  1941,  based  on  busi- 
ness that  year,  he  said  some  $6,- 

600,000  would  have  been  paid 
ASCAP.  Under  the  ASCAP  pro- 

posals, which  resulted  in  the  show- 
down, the  industry  would  have  paid 

approximately  $9,000,000. 
Mr.  Haverlin  estimated  that  the 

I  maximum  which  can  be  paid  to 
ASCAP  under  present  contract  re- 

quirements is  $3,600,000  this  year. 
This  would  mean  an  estimated  sav- 

ings in  excess  of  $40,000,000  over 
the  8-year  contract  period,  as 
against  what  ASCAP  first  asked. 
Based  on  contracts  already 

signed,  ASCAP  stands  to  take  in 
$2,500,000  from  radio,  with  BMI 
receiving  about  $1,500,000.  This 
aggregate  will  be  30%  less  than  the 
industry  paid  for  ASCAP  alone  in 
1940  and  43%  less  than  the  esti- 

mated 1941  tribute. 

Tompkins  Advises 
Protection  of  Interests 

M.  E.  Tompkins,  vice-president 
and  general  manager  of  BMI, 
painted  a  bright  picture  for  BMI, 
but  urged  stations  to  protect  their 
interests  in  their  performing  rights 

society.  Because  of  the  "magnifi- 
cent support"  of  the  industry,  he said  that  BMI  had  been  able  to 

succeed  in  its  task.  It  has  more 
than  300  affiliated  publishers  who 
have  combined  catalogues  well  in 
excess  of  a  half-million  titles. 

After  reciting  many  BMI  hit 
tunes,  Mr.  Tompkins  brought  out 
that  two-thirds  of  the  music  now 
performed  is  non-ASCAP,  being 
BMI,  public  domain  or  the  works 
of  other  individual  publishers. 
BMI  has  many  new  tunes  coming 
up,  particularly  motion  picture 
production  music,  including  Walt 
Disney's  production  Bamhi,  to  be released  in  New  York  several  weeks 
hence.  The  preview,  expenses  for 
which  were  paid  by  Mr.  Disney, 
including  the  hiring  of  a  theatre, 
was  witnessed  by  the  convention 
Wednesday  night. 

Mr.  Kaye  said  there  are  two 
"healthy  symbols"  at  the  meeting 
— the  great  number  of  empty 
chairs,  signifying  that  broadcasters 
no  longer  regard  copyright  as  a 
number  one  problem ;  and,  the  pres- 

ence of  ASCAP  General  Manager 
John  G.  Paine  on  the  rostrum  as 
an  invited  guest  and  speaker  and 
not  an  interloper. 

Mr.  Kaye  referred  to  the  picture 
on  page  86  of  the  Convention  Issue 
of  Broadcasting,  displaying  the 
NAB's  founding  fathers  in  1923, 
who  met  to  "break  the  music  mo- 

nopoly of  ASCAP".  That  was  the 
beginning  of  the  NAB,  he  pointed 
out,  and  music  was  its  headache. 

Mr.  Kaye  referred  to  the  "great 
success  story"  of  BMI  told  by  his 
colleagues.  While  BMI  could  say 

it  has  "justified  its  existence",  he 
declared,  nevertheless  the  organ- 

ization instead  of  becoming  smug, 
lax  and  complacent,  is  following 
through.  He  observed  it  was  well 
"we  haven't  got  a  minor  league 
war"  now,  with  the  nation  in  all- 

out  conflict.  The  only  purpose  of 

music  today  is  to  "help  build  the 
national  morale",  he  commented. 

^Payola'  Described 
As  Serious  Problem 

The  "payola"  development  was 
described  by  Mr.  Kaye  as  a  "fester- 

ing sore",  which  has  recently  brok- 
en out.  Respectable  elements  in 

the  music  industry  don't  like  "pay- 
ola" but  they  must  get  their  music 

played  to  offset  competition,  he 
said,  charging  that  the  practice 
is  being  used  to  divert  sustaining 

programs  into  "cheap  and  secret 
advertising  programs"  in  violation of  law.  Stations  and  networks  must 
supervise  programs  to  see  that 
nothing  influences  the  selection  of 
music  except  merit  and  quality. 

Mr.  Kaye  recalled  that  when 
BMI  was  formed  two  years  ago, 
President  Miller  went  out  with  only 

a  corporate  name  and  "a  gleam  in 
his  eye"  and  got  250  members  on 
one  trip.  That  was  the  nucleus  of 
the  organization,  he  said.  He  ex- 

pressed his  appreciation  also  to  the 
BMI  Board  for  its  indefatigable 
work  and  to  NBC,  CBS  and  the 
BLUE  for  "quietly  digging  dovm 
in  their  pockets"  to  advance  six months  in  dues  to  tide  BMI  over 
its  license  renewal  period. 

BMI  today  has  reputation  and 
standing  with  publishers  and  writ- 

ers and  has  good  relationships  with 
all,  he  said.  BMI  needs  the  help  of 
broadcasters,  he  asserted,  not  to 
favor  BMI  tunes,  but  to  guard 
against  discrimination.  With  that 
sort  of  help,  BMI  will  be  built  as  a 
"permanent  monument  of  strength" 
and  a  "permanent  service  to  broad- 

casters", which  in  turn  will  make  it 
a  "permanent  service  to  the  pub- 

lic". 

Introducing  ASCAP  General 
Manager  Paine,  Mr.  Miller  said 
that  ASCAP  and  the  industry  have 
had  a  bitter  battle,  but  that  it  was 
fought  "fair  and  clean".  It  marked 
the  first  appearance  of  an  ASCAP 
executive  before  an  NAB  conven- 

tion in  several  years. 

Paine  Appreciative, 
Recalls  St.  Louis  Meeting 

Mr.  Paine  said  the  fight  with 
radio  was  "seared  deeply  into  my 
memory".  He  expressed  a  deep 
sense  of  gratitude  and  appreciation 
for  the  opportunity  to  appear,  re- 

calling that  last  year  at  St.  Louis 
he  did  not  feel  so  welcome.  Mr. 
Paine  reported  ASCAP  has  635 
commercial  contracts  from  broad- 

casters, in  addition  to  32  non-com- 
mercial contracts.  Of  the  aggre- 

gate, 102  are  per-program  con- 
tracts as  against  only  8  by  BMI. 

In  many  instances,  stations  have 
taken  blanket  sustainings  and  com- 

mercials, and  in  others  they  have 
taken  per-program  commercials 
and  blanket  sustainings  or  other 
combinations,  he  said. 
Many  broadcasters  do  not  know 

what  the  current  contracts  mean, 
he  declared.  The  48  chain  contracts 
may  be  increased  to  a  thousand  in 
a  year  by  virtue  of  the  consent 
decree  definition  of  chain  service, 
which  is  two  or  more  stations  tied 
together,  he  said.  The  clearance  at 
the  source  requirement  makes  it 
necessary  to  issue  a  chain  license 
for  that  service,  he  added. 
Because  of  this  requirement, 

ASCAP  has  decentralized  its  radio 
activities  and  has  established  of- 

fices in  key  areas  throughout  the 
country.  Stations  can  call  these 
offices  for  contract  rates,  which 
will  result  in  substantial  savings  in 
long-distance   telephone   calls,  he 

WFBM  RATES  FIRST! 

WFBM  continues  to  stand  out  ifke  a  Listener  Survcys beacon  in  the  ricli  central  Indiana  market,  UTld  SoleS  ReSultS 
holding     an     influential               °n     the  Tell  the  Same 
purse-strings    of    almost    400,000  radio 
families.  Advertisers  are  quick  to  realize  StOVy 
the    tremendous    advantage    that    WFBM  r   -r     ■  i 

exerts  over  this  important  area,  proving  (Results   of  Typical 
with  survey  after  survey  that  listeners  pre-  Surveys  Available  on 
fer  WFBM  by  a  wide  margin!  Request) 

WFBM.  Ittl  HOOSIER  STATION. .INDIANAPOLIS 

REPRESENTED   BY   THE   KATZ  AGENCY 
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said,  and  estimated  this  would 
amount  to  a  savings  of  $15,000  a 
year.  These  offices  are  equipped  to 
render  overnight  or  even  hourly 
service  on  clearance  at  the  source. 

The  greatest  problem  in  con- 
nection with  per-program  con- 

tracts is  that  of  advertising  agency 
handling,  Mr.  Paine  revealed.  This 
arises  largely  from  the  need  to 
furnish  information  under  the  per- 
program  license,  which  runs  into 
detail.  He  said  he  hoped  the  in- 

dustry would  be  able  to  go  back  to 
the  situation  that  prevailed  prior 
to  1940,  with  uniform  percentage 
payments,  rather  than  per-use  or 
compensation  contracts.  So  many 
problems  not  contemplated  have 
arisen  under  the  consent  decree 
requirements  that  he  was  confident 
all  concei'ned  would  welcome  the 
old  percentage  basis. 

Reviews  Society's 
New  Program  Service 

Mr.  Paine  outlined  to  the  con- 
vention ASCAP's  new  program 

service,  which  he  predicted  would 
prove  a  boon  both  to  the  industry 
and  to  the  Society  in  its  dealings 
with  broadcasters.  It  is  designed  to 
help  stations  merchandise  ASCAP 
music  [Broadcasting,  May  11]. 

Many  stations  do  not  know  how 
to  use  ASCAP's  "rich  repertoire", 
he  declared,  in  extolling  the  serv- 

ice. It  will  enable  stations  to  real- 
ize revenue  and  make  ASCAP  serv- 
ice pay,  rather  than  prove  an  ex- 

pense. A  presentation,  along  with 
the  first  series  of  13  weeks,  will  be 
on  the  desk  of  every  broadcaster 
upon  his  return  from  the  conven- 

tion, he  declared.  The  service  is 
produced  in  three  separate  groups 
so  competitive  stations  in  the  same 
market  will  not  receive  duplicate 
production. 

Callahan  Tells  of 
SESAC  Service 

In  addition  to  the  regular  serv- 
ice, ASCAP  will  produce  special 

day  and  holiday  scripts,  tying  into 
its  catalogues.  He  said  experiments 
have  been  conducted  for  about  a 
year  and  have  worked  well. 
Leonard  D.  Callahan,  general 

counsel  of  SESAC,  who  had  ad- 

INTENT  on  the  subject  of  the 
draft's  inroads  on  broadcast  tech- 

nicians is  Stanley  Hubbard,  KSTP, 
St.  Paul  (right),  as  he  ponders  the 
words  of  Brig.-Gen.  Lewis  B.  Her- 
shey.  director  of  the  Selective  Ser- 

vice System. 

dressed  practically  all  of  the  NAB 
district  meetings,  told  the  conven- 

tion his  organization  has  839  licen- 
sed stations.  He  expressed  the  deep 

appreciation  of  SESAC  for  the 
"magnificent  support  you  have 

given  to  us". SESAC  several  years  ago  de- 
veloped a  station  relations  staff,  all 

of  them  experienced  broadcasters 
who  know  station  programming  and 
music  problems,  he  said.  He  intro- 

duced Claude  Culmer,  Atlantic  Sea- 
board representative;  Bert  Squire, 

who  covers  the  Midwest;  Gus  Hage- 
nah,  the  Central  States;  Emile  J. 
Gough,  former  executive  vice-pres- 

ident of  Hearst  Radio  Inc.,  West 
Coast  manager. 

SESAC  started  servicing  sta- 
tions several  years  ago  and  last 

year  began  distributing  program 
service  bulletins  in  an  effort  to  aid 
stations  in  programming  work. 
SESAC  music  is  being  used  for  re- 

cordings and  transcriptions,  with 
the  payment  of  special  fees  in  the 
interest  of  commercial  radio  de- 

velopment, he  declared. 
Robert  Keller,  sales  executive  of 

Associated  Music  Publishers,  said 
his  organization,  in  the  forefront 
of   the    serious   music   field,  has 

been  licensing  stations  at  a  nomi- 
nal flat  rate  for  15  years.  The  li- 

cense covers  unrestricted  use  of  its 
catalogues  and  AMP  has  kept  pace 
with  the  growing  demands  of  radio 
by  adding  new  catalogues  and  by 
supplying  some  popular  music,  in 
addition  to  its  symphonic,  concert 
and  solemn  catalogues,  he  said. 
Without  referring  specifically  to 
other  licensing  groups,  Mr.  Keller 
said  AMP  had  never  "busted  over 
the  horizon  waving  a  contract  in 

each  hand". In  a  question-answer  session, 
Plez  Clark,  KFH,  Wichita,  a  per- 
program  licensee,  asked  Mr.  Paine 
whether  ASCAP  couldn't  simplify 
its  program  logs.  The  ASCAP  exec- 

utive said  that  everyone  wanted  to 
accomplish  this,  but  certain  basic 
information  had  to  be  procured. 

The  logs  supplied  by  a  single  sta- 
tion for  one  month,  he  said,  entail 

a  tremendous  amount  of  clerical 
and  auditing  work. 

Logs  Are  Necessary, 

According  to  Paine 
Mr.  Clark  asked  if  it  would  be; 

possible  for  ASCAP  to  allow  sta- 
tions to  pay  on  their  per-program 

licenses  without  furnishing  the 
logs.  The  latter  could  be  available 
for  ASCAP  auditors  to  check  at 
any  time.  Mr.  Paine  said  this  was 
out  of  the  question,  since  it  takes 
about  three  weeks  to  audit  the  ac- 

counts of  a  single  station.  ASCAP 
does  not  regard  broadcasters  as 
"cheats",  he  said,  but  as  responsi- 

ble businessmen. 
While  Mr.  Paine  had  deprecated 

the  per-program  license,  he  said  he 
personally  liked  the  theory  of  it 
because  it  was  the  only  hope  AS- 

CAP had  of  getting  more  money 
from  radio.  Experience  already  has 
shown,  he  declared,  that  some  per- 
program  stations  are  paying  AS- 

CAP more  than  they  did  under  a 
blanket  license. 

Fred  Fletcher,  WRAL,  Raleigh, 
said  he  had  heard  comments  that 

BMI  "is  dying  a  slow  death"  and 
that  it  will  simply  be  employed  as 
"a  loaded  shot-gun"  to  be  used 
when  necessary.  Mr.  Kaye  said  the 
BMI  "fall-off"  had  not  been  such 
as  to  justify  such  stories;  that  it 

had  suffered  somewhat  during  the 
transition  period,  but  that  BMI  and 
public  domain  music  still  constitute 
60%  of  all  performances. 

High  tribute  to  the  work  of  the 
NAB  Sales  Managers  Committee, 
headed  by  Eugene  Carr,  assistant 
manager  of  WGAR,  Cleveland,  who 
this  week  becomes  an  assistant  to 
J.  Harold  Ryan,  assistant  director 
of  censorship,  was  paid  by  Presi- 

dent Miller  in  opening  the  Wednes- 
day morning  business  session.  He 

said  most  favorable  comments  had 
been  received  from  delegates  as 
well  as  agency  men  on  the  sales 
managers'  activities  during  the 
convention. 

Opening  his  address,  Mr.  Carr 
said  that  many  broadcasters  had 
asked  him  what  he  was  going  to  do 
after  the  war  was  over  and  his 
censorship  job  terminated.  He  said 
he  had  told  them  the  same  thing 
he  has  been  preaching  since  the 
war  began — that  he  was  going  to 
conduct  such  an  aggressive  adver- 

tising and  publicity  campaign  that 
he  would  be  well  remembered  when 
the  war  is  over. 

Mr.  Carr  said  that  when  he  took 
over  the  chairmanship  of  the  Sales 
Managers  Committee  the  group  de- 

cided to  settle  down  to  the  job  of 

making  it  easy  for  more  advertis- 
ers to  buy  more  time  on  more  sta- tions. The  committee  worked  with 

the  AAAA  in  developing  a  new 
contract  form.  It  went  after  pro- 

gram checking  services  and  issued 
its  manual  of  radio  advertising. 

Then  came  Pearl  Harbor.  Every- 
thing changed  from  defense  to  war 

and  radio  for  the  first  time  in  his 
history  was  called  upon  to  operate 
in  an  uncertain  war  economy,  he 
said.  Unified  action  was  called  for 
if  the  time  salesman  was  not  to  be- 

come the  forgotten  man  of  radio, he  felt. 

Sees  Rough  Days 

Ahead  for  Industry 

The  committee  began  working 
with  timebuyers  and  national  rep- 

resentatives and  tackled  the 
problem  on  every  front.  The  new 
order  form  has  been  approved  and 
he  predicted  that  the  checking 

service  is  "on  its  way  out".  "We 
met  and  isolated  some  of  our  prob- 

lems," Mr.  Carr  said.  "Many  of  our 
fears  were  dispelled  when  we  got 

in  and  did  a  'shirt-sleeve  job'." Pointing  out  that  during  the 
next  few  years  the  going  will  be 
tough,  Mr.  Carr  said  that  it  will 
take  "shirt-sleeve  operation"  by 
managers,  sales  managers  and 
every  member  of  the  station  staff. 
Finally,  Mr.  Carr  paid  tribute  to 
"that  man  Frank  Pellegrin".  He 
commended  his  aggressive  thinking, 

planning  and  expediting  of  the  as- 
sociation's work. 

An  inspiring  address,  "The 
Bridge  to  a  New  Democracy",  was delivered  by  Arthur  Horrocks, 
counsel,  public  relations  depart- 

ment, Goodyear  Tire  &  Rubber  Co., 
at  the  Wednesday  morning  session. 
Pointing  to  the  United  States  as 
the  "have"  nation,  while  the  rest  of 
the  world  constitutes  the  "have 
nots",   Mr.   Horrocks  enumerated 

MIDWEST  AND  EAST  meet  in  the  hallways  (1  to  r):  ville.  111.;  William  Moore,  WBNX,  New  York;  Irving 
Walter  Koessler,  WROK,  Rockford,  111.;  W.  F.  Craig,  Rosenhaus,  WAAT,  Jersey  City;  James  Rodgers, 
WLBC,  Muncie,  Ind.;  F.  A.  Higgins  WDAN,  Dan-     WROK,  Rockford. 
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the  monetary,  production  and 
mechanized  advantages  of  this 
country  as  opposed  to  the  rest  of 

'  the  world.  The  difficulty  of  making 
t  the  American  people  "hate  their 
enemies"  is  one  of  the  obstacles  to 

'  be  overcome  in  the  road  toward 
f  victory,  he  said. 
I     With  Pearl  Harbor,  he  said,  there 
■  came  the  end  of  our  "mass  produc- 
tion"    era.    Broadcasters   can  do 
much  in  the  war  by  telling  the 

public  that  it  shouldn't  point  the 
!  finger  of  scorn  or  derision  at  the 
seeming  slowness  of  our  war  pro- 

■'  duction  transition. 
"We're  slipping  from  second  gear 

into  high  gear,"  he  said. 
Asserting  that  the  United  States 

I  has  taken  leadership  in  the  war's 
( prosecution,  he  said  this  was  in- 

evitable because  of  the  swift  de- 
velopment in  this  country.  Because 

of  the  development  of  communica- 
tions and  transportation,  we  are 

able  to  save  so  much  time  that  "we 
can  live  two  lifetimes  in  the  al- 

lotted three-score  and  ten." 
\McClintock  Outlines 

Work  of  Council 

In  introducing  Dr.  Miller  Mc- 
',  Clintock,  executive  director  of  the 
Advertising  Council,  formed  two 
months  ago  to  correlate  all  adver- 

tising media  activities  in  the  war 
effort.  President  Miller  alluded  to 
rumors  and  rumblings  in  Wash- 

ington about  the  future  of  adver- 
tising. The  Council  was  set  up  to 

do  a  constructive  job,  and  in  select- 
ing Dr.  McClintock  picked  the 

"best  possible  man  for  the  under- 
taking". 

In  an  extemporaneous  talk,  Dr. 
McClintock  outlined  to  broadcast- 

ers what  already  has  been  done  in 
the  media's  collaboration  with  the 
Government  and  some  of  the  things 
that  are  in  prospect.  He  paid  high- 

est tribute  to  radio  for  use  of  its 

"potent  voice"  to  accomplish  the 
many  unprecendented  things  which 
■must  be  done  in  the  war. 

Everyone  who  has  any  under- 
Standing  of  the  character  of  this 
Jstruggle  "salutes  radio,"  he  as- 

serted. Pointing  out  that  early  in 
the  war  advertising  leaders  saw 
the  necessity  for  teamwork,  Dr. 
McClintock  said  the  Council  was 
set  up  voluntarily  to  collaborate 
with  Government  in  every  possible 
way  and  to  use  the  "skill  and  hard- 

hitting capacity"  that  unity  of  the 
nedia  could  provide, 

jl   During  the  last  war,  he  pointed 

SAID  THE  NORTH  CAROLINIANS  to  the  South  Carolinans,  it's  a  long 
time  etc.  .  .  .  Left  to  right:  Ollie  Carpenter,  WPTF,  Raleigh,  N.  C;  Mrs. 
G.  Richard  Shafto,  WIS,  Columbia,  S.  C;  Richard  H.  Mason,  WPTF; 
Mrs.  John  M.  Rivers,  WCSC,  Charleston,  S.  C. 

'Gosh,  I  hope  she  listens  to  the 
lews  on  WFDF  Flint  Michigan 

iter  this  attack!" 

out,  four-minute  speakers  were  em- 
ployed to  sell  liberty  bonds,  which 

was  that  era's  counterpart  of  ra- 
dio. It  was  a  slow,  difficult  system 

of  contacting  the  people. 
The  Council  dedicated  itself  to 

the  single  purpose  of  marshalling 
all  of  the  forces  of  advertising  in 
the  common  war  interest.  There 
were  no  conditions  or  qualifications, 
he  said.  By  so  doing,  the  greatest 
of  all  propaganda  skills  and  mech- 

anism could  be  set  to  work  in  the 
proper  moulding  of  public  opinion. 
The  goal  is  to  influence  and  direct 
the  hearts  and  the  minds  and  the 
hands  of  all  people  in  the  war 
effort. 

Dr.  McClintock  pointed  out  that 
in  1933  Hitler  sent  a  mission  of 
advertising  men  to  this  country, 
ostensibly  to  learn  our  propaganda 
methods.  He  said  that  Goebbels' 
propaganda  machinery  used  in  a 
dictatorship  unquestionably  is 
based  on  knowledge  gained  by  that 
mission. 

The  Council's  work  in  Washing- 
ton during  the  last  two  months  has 

tended  to  eliminate  some  of  the 
confusion  in  dealing  with  wartime 
Government,  he  pointed  out,  recall- 

ing there  is  nothing  so  pathetic  as 
the  sight  of  a  great  democracy  try- 

ing to  go  to  war.  But  he  called  this 
very  shortcoming  a  safeguard  of 
our  fundamental  liberties. 

Pays  Tribute  to 
Work  of  W.  B.  Lewis 

The  Council  has  contacted  Gov- 
ernmental agencie^s  and  provided 

channels  through  which  each  medi- 
um could  go  to  quickly  learn  that 

which  is  most  needed  in  the  war 
activity.  He  revealed  there  are  20 
great  projects  being  developed 
touching  on  every  aspect  of  ad- 

vertising media  operation.  Thus 
far,  he  said,  no  medium  has  felt  the 
impact  of  war  more  than  radio. 
Government  officials  rely  on  it  to 
get  their  messages  to  the  people 
speedily.  If  stations  had  devoted 
60  hours  per  week  to  Government 
programming,  it  would  not  have 
absorbed  all  of  the  demands  first 
made,  he  said. 

Radio  was  bombarded  to  the 

point  where  "war  fatigue"  was 
getting  into  programs,  according 
to  Dr.  McClintock.  He  paid  tribute 
to  William  B.  Lewis,  associate  di- 

rector of  OFF,  for  the  time-pool 
and  allocations  plan  worked  out 
for  Government  agencies  and  en- 

forced during  the  last  fortnight. 

The  ready  cooperation  of  adver- tisers as  well  as  media  in  this  work 
has  been  demonstrated,  he  said. 
Of  183  commercial  advertisers  who 
were  asked  to  provide  time  for  a 
particular  project,  he  added,  180 
responded  affirmatively  and  imme- diately. 

Looking  to  the  future  of  war 
advertising,  Dr.  McClintock  pointed 
out  that  heavy  industries  making 
durable  goods  constitute  a  new 
segment  of  accounts.  They  want 
to  tell  their  story  as  active  partici- 

pants in  the  war  in  this  "greatest 
of  social  struggles",  he  said,  and 
at  the  same  time  keep  alive  their 
identity.  Such  fields  as  rubber,  au- 

tomotive and  petroleum,  which 
make  up  a  large  part  of  consumer 
advertising,  have  shown  an  eager 
desire  to  tell  the  public  about  their 
participation  in  the  war  effort  and 
how  to  conserve  materials,  even 
though  they  have  nothing  to  sell. 

Dr.  McClintock  mentioned  the 
gigantic  new  material  salvage  plan, 
which  throws  advertising  in  re- 

verse and  which  will  entail  some 

$3,000,000  in  advertising  expendi- 
tures. More  than  $2,000,000  of  that 

already  has  been  allocated  and  the 
other  million  is  in  sight  he  went  on, 
stating  that  the  vital  job  is  to  con- 

vince the  people  to  bring  back  goods 
which  they  have  already  purchased, 
so  it  can  be  used  in  the  war  effort. 
All  of  this  $3,000,000  will  be  new 
money  and  not  taken  from  existing 
appropriations,  he  pointed  out. 

The  story  of  the  new  war  bond 
selling  campaign,  drafted  through 
the  Council  three  weeks  ago,  was 
related  briefly  by  Dr.  McClintock. 
Secretary  Morgenthau,  he  said, 
wants  voluntary  purchase  of  bonds, 
in  the  face  of  lagging  sales.  If  this 
is  not  accomplished,  there  will  be 
regulation  of  wages  and  salaries, 
with  a  fixed  portion  of  pay  going  to 
purchase  of  bonds.  The  plan  pro- 

duced through  the  council  was  ac- 
cepted immediately  upon  presenta- 

tion. It  encompasses  the  job  of 
selling  the  war  to  the  people. 

Mr.  Miller  pledged  cooperation 
of  the  broadcasting  industry  all 
down  the  line  in  the  Advertising 
Council's  work. 

Radioes  Vital  Role 
Commended  by  Hook 
As  one  of  the  two  luncheon 

speakers  Wednesday,  Charles  R. 
Hook,  president,  American  Rolling 
Mill  Co.  and  former  president  of 
the  National  Assn.  of  Manufactur- 

ers, discussed  industry's  role  in  the war  offensive.  But  he  took  time 
out  to  commend  radio  in  glowing 
terms  for  the  confidence  it  has 
built  up  among  all  Americans. 
"When  the  last  piece  of  copy  is 

set  in  type  for  the  page  in  history 

describing  this  phase  of  radio's  con- tribution to  the  war  effort  it  may 

justly  be  captioned  'well-done'." After  reviewing  the  transition 
of  industry  to  war  production, 
along  with  the  obstacles  which 
have  been  overcome,  Mr.  Hook 
said  that  our  men  now  are  being 
supplied  with  an  abundance  of  the 
world's  best  armament  by  free  men 
in  a  free  country.  Calling  this 
combination  unbeatable,  he  de- 

clared industry  has  demonstrated 
again  and  again  its  determination 
to  let  nothing  interfere  with  the 
all-out  production  effort  that  vic- 

tory may  be  achieved  at  the  earliest 
possible  moment. 

Radio's  job  in  reaching  into 
every  American  home  and  in  in- 

stilling the  understanding,  faith 
and  confidence  in  the  capacity  of 

free  enterprise  needed  to  "get  over 
the  hump"  was  lauded  by  Mr. 
Hook.  No  industry  nor  association 
of  industries  could  do  that  job,  but 
radio  "could  and  did".  Subse- 

quently, he  said,  radio  has  given 
aid  and  encouragement  to  every 
collateral  phase  of  the  war  effort. 

"Hitler  is  a  louse,"  Pierre  J. 
Hurr,  former  Berlin  correspondent 
of  International  News  Service, 
told  the  luncheon  session  as  second 
speaker.  Recently  returned  from 
eight  years  as  a  Berlin  corre- 

spondent, Mr.  Huss  laid  out  Nazis 
and  Nazidom,  but  warned  against 
clever  fifth  column  and  other  in- 

cursions in  the  western  hemisphere. 
He  pointed  out  that  in  Germany 

no  such  luncheon  session  (attended 

by  about  600)  could  be  held.  "Goeb- bels tells  you  how  you  should  sleep, 

act  and  think,"  he  said,  after  hav- 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 
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ing  displayed  German  rationing- 
cards  to  the  audience. 

Calling  1942  the  year  of  Hit- 
ler's defeat,  Mr.  Huss  said  the 

dictator  in  his  heart  "knows  he's 
licked".  He  said  he  last  talked  to 
him  in  November,  and  described 
him  as  a  "combination  of  a  low 
actor,  liar  and  bum". Fifth  column  activities  of  Hitler 
also  were  described  by  the  corre- 

spondent, who  said  men  are  smug- 
gled into  the  country  by  submarine, 

with  instructions  to  agents  here  or 
for  other  subversive  purposes.  He 
called  Hitler  "the  evil  behind  all 
evils"  in  the  war  offensive. 

The  last  speaker  on  the  luncheon 
session  came  by  remote  control — 
Director  of  Censorship  Byron 
Price,  from  Washington.  In  a  con- 

fidential address  carried  over 
closed  circuits  of  the  networks  to 
station  executives  and  newspaper 
editors  seated  in  their  studios 
throughout  the  country,  he  told 
them  how  to  handle  news  and 
l)roadcasts  before,  during  and  after 
an  air  raid.  The  instructions  and 
suggestions  were  entirely  confiden- 

tial and  not  for  publication  and 
repetition,  as  have  been  past 
"closed  circuit"  informational 
transmissions  to  editors  and  broad- 
casters. 

Status  of  Networks 
In  NAB  Discussed 

At  the  concluding  session  Wed- 
nesday afternoon,  the  meeting  was 

restricted  to  active  members  only, 
'with  non-members,  associates  and 
the  press  excluded. 

Ellsworth  C.  Alvord,  Washing- 
ton tax  attorney  retained  by  the 

NAB  to  fight  discriminatory  taxes 
against  the  industry  last  year  and 
this,  told  the  convention  what  to 
expect  in  increased  taxes  under 
the  new  wartime  revenue  measure 
pending  in  Congress.  He  assured 
broadcasters  there  was  no  immedi- 

ate danger  of  any  special  imposts 
against  radio  such  as  that  espoused 
last  year  by  John  B.  Haggerty,  of 
the  Allied  Printing  Trades  Union, 
and  proposed  again  last  month  be- 

fore the  House  Ways  &  Means 
Committee. 

Coming  to  the  issue  of  active 
versus  associate  membership  for 
the  major  networks — the  only  con- 

troversial question  to  arise  during 

THISISMOBUU., 

WE  GET  RESULTS  / 

FROM  HITHER  AND  YON  came  (1  to  r):  Harold 
Burke,  WBAL,  Baltimore;  Lawrence  Heller,  WINX, 
Washington;  Cecil  Hackett,  WINS,  New  York;  Gordon 
Brown,  WSAY,  Rochester;  Roy  Albertson,  WBNY, 

Buffalo;  Michael  Hanna,  WHCU,  Ithaca,  N.  Y.; 
Harry  Burdick,  KGGM,  Albuquerque,  N.  M.;  J.  A. 
Short,  WHCU,  Ithaca;  Leonard  Callahan,  SESAC. 
Mr.  Brown  came  over  from  the  MBS  meeting. 

the  convention — several  pro  and 
con  addresses  were  made  from  the 
floor. 

John  Shepard  3d,  president  of 
the  Yankee  Network  and  chairman 
of  the  Broadcasters  Victory  Coun- 

cil, gave  a  factual  outline  of  his 
series  of  amendments,  which  in 
effect  would  deprive  the  networks 
as  such  of  membership  on  the  board 
of  directors,  except  through  dis- 

trict elections  in  which  their  man- 
aged and  operated  stations  might 

participate. 
He  said  there  had  been  charges 

of  network  domination  of  the  NAB 
and  that  in  these  times  industry 
unity  was  necessary.  He  contended, 
however,  that  the  networks  as  such 
are  not  station  licensees  but  are  in 
effect  programming  and  sales  or- 
ganizations. 
Need  for  Unity 
In  Industry  Stressed 

Asserting  that  the  NAB  had  lost 
a  lot  of  members  since  the  conven- 

tion last  year,  largely  because  of 
purported  network  domination,  he 
predicted  that  if  they  were  admit- 

ted to  active  membership  there 
would  be  wholesale  resignations. 
Mr.  Shepard  referred  to  the  letter 
of  Niles  Trammel,  NBC  president, 
advocating  associate  membership 
for  the  networks  at  a  nominal  fee 
[Broadcasting,  May  4]. 

F.  M.  Russell,  NBC  vice-presi- 
dent and  an  NAB  director,  told 

the  convention  that  Mr.  Trammell's 
views  have  not  changed.  Afterward 
he  read  the  letter  to  the  convention 
and  urged  approval  of  the  Tram- 
mell  proposal,  which  would  permit 
network  executives  to  qualify  for 
election  as  directors-at-large  but 
would  give  no  posts  as  a  "matter  of 

right". 
Don  S.  Elias,  WWNC,  Asheville, 

chairman  of  the  NAB  board's 
streamlining  committee,  called  for 
a  united  industry  and  asserted  that 
he  felt  that  since  the  networks 
are  essential  to  the  industry,  they 
should  be  elected  to  active  mem- 
bership. 
Edward  Klauber,  chairman  of 

the  CBS  Executive  Committee,  was 
reported  to  have  clinched  the  senti- 

ment with  his  address.  He  pointed 
out  that  the  NAB  during  the  last 
two  years  has  asked  the  networks 
to  contribute  money  in  addition  to 
dues  of  their  managed   and  op- 

erated stations  for  various  enter- 
prises undertaken  on  behalf  of  the 

entire  industry. 
Ridiculing  charges  of  network 

domination,  he  said  he  had  only 
one  vote  on  a  board  of  24  and  that 
he  sometimes  dominated  the  board 
by  the  persuasion  of  his  voice,  but 
on  other  occasions  was  voted  down. 
He  said  flatly  that  CBS  did  not 
care  to  be  associated  with  the  NAB 
as  a  network  if  it  did  not  have  ac- 

tive membership. 
The  vote  on  the  four  resolutions 

endorsed  by  the  board,  which  ac- 
corded networks  active  membership 

and  abolished  the  executive  com- 
mittee, was  about  4  to  1.  The  vote 

varied  on  each  resolution,  with  ap- 
proximately 165  for,  32  against. 

CBS  Names  Kesten 
For  Post  on  Board 

Mr.  Klauber  promptly  nominated 
Paul  W.  Kesten  vice-president  and 
general  manager  of  CBS,  as  the 
CBS  director  on  the  new  board. 
NBC  and  the  BLUE  did  not  desig- 

nate directors. 

What  position  NBC  and  the 
BLUE  will  take  with  respect  to 
membership  in  the  NAB  was  not 
indicated.  Mr.  Russell  declared 
the  matter,  insofar  as  NBC  was 
concerned,  would  be  decided  by 
President  Trammell.  Mark  Woods, 

BLUE  president,  did  not  immedi- 
ately make  known  his  decision. 

By  paying  dues  according  to  in- come scale,  along  with  station 
members,    CBS    and    NBC  each 

would  be  levied  $24,000  a  year  and 
the  BLUE  about  $9,000-  a  year. 
This  is  exclusive  of  the  regular 
scale  paid  by  M  &  0  stations  in 
their  income  brackets.  MBS  is  not 
a  member  of  NAB. 

Election  of  directors-at-large 
then  took  place.  Mr.  Elias  was  re- 

elected without  opposition  as  one 
of  the  two  regional  directors,  while 
Gone  O'Fallon,  KFEL,  Denver, 
who  was  to  retire  as  a  district  di- 

rector, was  re-elected  without  op- 
position as  a  director-at-large  for 

regional  stations. 
There  were  contests  in  both  the 

big  station  and  the  local  station 
fields.  Elected  large  station  direc- 

tors were  Edwin  W.  Craig,  WSM, 
Nashville,  and  Joseph  0.  Maland, 
WHO,  Des  Moines  both  of  whom 
served  on  the  preceding  board. 
Mr.  Craig  had  retired  as  district 
director  and  succeeded  James  D. 

Shouse,  WLW,  Cincinnati  as  a  di- 
rector-at-large. Others  nominated 

for  large  station  directors  were 
Martin  Campbell,  WFAA-WBAP, 
Dallas-Fort  Worth;  C.  T.  Lucy, 

WRVA,  Richmond,  and  John  Mc- 
Cormack,  KWKH,  Shreveport. 

Herb  Hollister,  KANS,  Wichita, 
and  James  W.  Woodruff  Jr., 
WRBL,  Columbus  Ga.,  were  elected 
local  station  directors,  continuing 
on  the  board.  Mr.  Woodruff  was 
re-elected,  while  Mr.  Hollister,  who 
had  retired  as  a  district  director, 
replaced  John  Elmer,  WCBM, 

Baltimore,  as  a  director-at-large. 

PRE-CONVENTION  CONGREGATION,  this  group  foregathered  in  the 
Statler  lobby.  Front  row  (1  to  r):  Milton  Blink,  Standard  Radio,  Chicago; 
Phil  Meyer,  KFYR,  Bismarck,  N.  D.;  Carl  Vaughan,  KPAC,  Port  Arthur 
Tex.;  F.  E.  Fitzsimmonds,  KFYR;  Howard  Chernoff,  West  Virginia  Net- 

work. Back  row  (1  to  r) :  John  Blair,  John  Blair  &  Co.,  Chicago;  Paul  Ray, 
John  Blair  &  Co.;  Jerry  King,  Standard  Radio,  Hollywood;  James  Con- nolly, Branham  Co.,  New  York. 

Page  62  •  May  18,  1942 BROADCASTING  •  Broadcast  Advertising 



work  Affiliates  Inc.,  told  the  con- 
vention there  was  nothing  to  the 

reports  that  this  organization  was 
anti-NAB.  Calling  for  unity  in  the 
industry,  he  said  NAI  is  pledged 
only  to  work  in  the  best  interests 

J  of  network  affiliated  stations.  He 
pointed  out  that  of  94  NAI  mem- 

bers, only  5  are  not  members  of 
NAB. 
Winding  up  the  convention,  the 

board  in  quick  succession  adopted  a 
series  of  resolutions.  These  included 
the  customary  formal  conveyances 
of  thanks  to  the  guest  speakers, 
the  hotel  and  the  local  arrange- 

ments committee. 

,     Expression  of ,  thanks  also  was 
'  extended  to  Neville  Miller  and  to 
!  his  staff  for  the  work  performed 
.  during  the  preceding  year  and 
to  the  chairmen  of  committees. 

Resolutions  also  were  adopted 
solemnly  rededicating  the  indus- 

try to  the  preservation  of  the  unity 
and  morale  of  the  American  peo- 

ple; expressing  appreciation  of  the 
confidence  in  broadcast  advertising 
of  G.eneral  Motors  in  inaugurating 
its  advertising  campaign  "Cheers 
From  the  Camps",  and  to  the  War 
Dept.  for  its  good  offices  in  helping 

I.'  bring  this  about;  commending  its War  Committee,  headed  by  John  E. 
■  Fetzer,  WKZO,  Kalamazoo,  for  its 
work  in  the  war  effort;  endorsing 
the  proposals  made  by  President 

*  Miller  before  the  House  Interstate 
"  &  Foreign  Commerce  Committee  on 
'j  the  Sanders  Bill. 

"The  fair  treatment  which  has 
been  accorded  to  the  broadcasting 

industry  by  the  press  generally" 
in  its  effort  to  keep  radio  free,  was 
likewise  commended  by  resolution. 

The  board  adopted  a  resolution 
approving  the  Code  Committee's 
declaration  that  the  broadcasting 
of  race  results,  race  by  race,  con- 

stitutes "bad  radio".  This  was 
aimed  at  sponsorship  in  several 
cities  of  all-afternoon  sports  pro- 

grams giving  such  detailed  ac- 
counts, which  have  been  condemned 

as  borderline  if  not  in  violation 
of  law.  It  did  not  condemn  the 
broadcasting  of  race  results  at  the 

end  of  a  day's  races,  or  condemn 
the  broadcasting  of  descriptions  of 
outstanding  horse  races  such  as  the 
Kentucky  Derby. 

A  resolution  deprecating  contin- 
gent, guaranteed  or  per-inquiry 

business,  or  other  efforts  to  per- 
suade broadcasters  to  relax  their 

standards  of  ethics  was  adopted. 
Another  commended  the  work  of 
Frank  Pellegrin,  director  of  the 
Department  of  Broadcast  Advertis- 

ing, for  his  Manual  of  Radio  Ad- 
vertising. 

Finally,  the  convention  adopted  a 
resolution,  originally  proposed  by 
Tom  Sharp,  KFSD,  San  Diego,  con- 

PREXY  BILL  PALEY  attends  his  first  NAB  convention  in  a  decade. 
Front  row  (1  to  r):  Leo  J.  Fitzpatrick,  WJR,  Detroit;  William  S.  Palev, 
CBS  president;  John  F.  Patt,  WGAR,  Cleveland.  Back  row  (1  to  r): 
Mefford  R.  Runyon,  stations  vice-president;  Edward  Klauber,  executive 
committee  chairman;  Isaac  D.  Levy,  who  is  managing  WCAU,  Philadel- 

phia, while  his  brother  Lieut.  Leon  Levy  is  serving  in  the  Navy;  Eugene 
Carr,  recently  appointed  aide  in  the  Office  of  Censorship,  Washington. 

MANAGED  AND  OPERATED  station  chieftains  of  CBS.  Front  row  (1  to 

r):  A.  E.  Joscelyn,  WBT,  Charlotte;  Jack  Van  Volkenburg,  "WBBM;  Mef- ford R.  Runyon,  stations  vice-president;  Art  Hayes,  WABC,  New  York; 
Earl  Gammons,  WCCO,  Minneapolis.  Second  row  (1  to  r):  Harry  C. 
Butcher,  Washington  vice-president:  Don  Thornburgh,  Pacific  Division 
vice-president;  A.  D.  Willard,  WJSV,  Washington;  Kingsley  Horton, 
WEEI,  Boston;  Merle  Jones,  KMOX,  St.  Louis;  Harold  Fellows,  WEEI. 

CONVENTIONEERS  meet  the  president  (1  t  r):  Richard  Westergaard, 
WNOX,  Knoxville;  Don  Stratton,  WTAM,  Cleveland;  Thad  Holt,  WAPI, 
Birmingham;  Havdn  Evans,  WTAO^  Green  Bay,  Wis.;  Neville  Miller, 
NAB  president;  Ed  Norton,  WAPl-WMBR-WFOY;  Willan  C.  Roux, 
NBC;  Ellis  Atteberry,  KCKN,  Kansas  City,  Kan. 

demning  "payola"  or  the  exercise of  influence  over  the  selection  of 
music  performed  over  the  air  by 
music  publishers,  terming  it  a 

"pernicious  practice"  and  "brib- 

ery". 
The  retiring  NAB  Board  held  its 

closing  session  Wednesday  after- 
noon, but  took  no  final  action. 
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Agronsky  Honored 
MARTIN  AGRONSKY,  NBC 
correspondent  at  General 
MacArthur's  headquarters  in 
Australia,  has  received  "in 
absentia,"  the  award  of  the 
year  in  journalism  from  Rut- 

gers University,  New  Bruns- 
wick, N.  J.,  for  his  "fearless and  searching  interpretation 

of  world  events."  The  citation 
and  bronze  medallion  were 
accepted  in  his  behalf  by  his 
parents,  in  ceremonies  at 
Rutgers,  May  9.  Agronsky,  a 
New  Yorker,  is  a  graduate 
of  the  university. 

The  Other  FeUow's 
VIEWPOINT 

From  Down  Under 

EDITOR,  Broadcasting 
First,  let  me  pay  our  respects  to 

you  in  a  national  way  and  assure 
you  that  we  feel  today,  throughout 
the  radio  industry,  that  we  are 
linked  more  closely  than  ever  with 
the  United  States  of  America,  and, 
with  so  many  of  your  own  boys  in 
this  vast  country  of  ours,  the 
brotherhood  which  has  always  ex- 

isted between  these  Pacific  nations 
has  become  more  firmly  bonded. 
We  have  felt  it  incumbent  upon 

us  to  do  what  we  can  to  make  our 
American  cousins  feel  absolutely  at 
home  in  this  country,  and  we  feel 
you  will  be  interested  to  know  just 
what  is  being  done  in  the  way  of 
entertaining  United  States  troops 
whilst  they  are  in  this  State. 

We  naturally  cannot  divulge  any 
specific  information  as  to  the 
whereabout  of  the  camps  in  which 
United  States  troops  are  stationed, 
but  can  assure  you  that  so  far  as 
this  station  is  concerned,  we  are 
making  every  effort  to  keep  them 
provided  with  entertainment.  It  is 
interesting  to  note,  at  this  juncture, 
that  Maj.  Lynn  Cowan  (U.  S.  Army 
Morale  Officer)  is  the  Cowan  of  the 
vaudeville  team  of  Bailey,  Cowan 
&  Stewart,  which  was  world-famous 
and  which  toured  this  country 
several  times  prior  to  the  war. 

Our  production  manager,  Leslie 
Ross,  may  also  be  remembered  in 
your  country  as  leader  of  the 
vaudeville  act  known  as  "The  Three 
Australian  Boys",  which  had  a most  succesful  tour  of  the  United 
States  some  years  ago.  On  several 
occasions,  the  "Australian  Boys" were  billed  on  the  same  programme 
as  Bailey,  Cowan  &  Stewart,  and 
therefore,  your  Maj.  Cowan  and 
our  Leslie  Ross  are  well-known  to 
each  other.  .  .  . 

Arthur  J.  Mathers 
.3UZ,  Melbourne,  Australia 

April  11 
CONTRACT  covering  all  employes  of 
WARM,  Scranton,  is  now  being  pre- 

pared for  signatures,  following  com- 
pletion of  negotiations  between  the 

station  management  and  the  American 
Communications  Assn.  (CIO),  accord- 

ing to  Sidney  Adler,  who  represented 
the  union.  Contract  covers  some  2.5 
employes  and  provides  for  weekly  wage 
increases  of  $6  for  all  except  several  of 
the  most  highly  paid  workers,  who  will receive  ̂ r,  increases. 
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Major  Resolutions  Adopted  by  NAB  Convention 

ALL-OUT  SUPPORT  OF  WAR 
The  NAB  reaffirms  its  position  ex- 

pressed at  the  time  of  its  1940  and 
1941  conventions  with  reference  to  its 
desire  and  intention  to  cooperate  in 
every  manner  possible  with  the  Fed- 

eral Government  in  presenting  a  united 
front  in  the  defense  of  our  free  insti- 

tutions, and  pledges  its  all-out  support 
of  the  nation's  war  effort. 

• 
PLEDGE  TO  AMERICAN  WAY 

The  NAB  does  solemly  rededicate 
the  American  radio  industry,  with 
whose  freedom  it  is  entrusted  to  the 
advancement  of  the  American  way  of 
life,  and  to  preservation  of  the  unity 
and  morale  of  the  American  people. 

• 
TRIBUTE  TO  McNAMEE 

Whereas,  the  broadcasting  indus- 
try lost  one  of  its  outstanding  pioneers 

and  the  radio  public  lost  one  of  its 
best  known  and  best  beloved  voices 
last  week  in  the  death  of  Graham 
McNamee. 

Therefore,  Be  It  Resolved  :  That 
the  NAB  extends  deep  and  sincere 
condolences  to  Mr.  McNamee's  family. 

TECHNICAL  TRAINING  PROGRAM 
The  NAB  expresses  its  appreciation 

to  John  Fetzer,  the  chairman  of  the 
War  Committee  and  to  those  broad- 

casters who  have  served  with  that 
committee,  who  have  given  the  indus- 

try its  Wartime  Guide  /or  Station 
Operation  in  these  critical  times  and 
for  the  capable  way  in  which  they  or- 

ganized the  current  technician  training 
program.  The  association  also  wishes 
to  extend  its  thanks  to  the  Office  of 
Education  and  to  the  Signal  Corps  of 
the  Army  for  their  splendid  coopera- 

tion in  furtherance  of  this  program. 
• 

ENDORSES  SANDERS  BILL 
The  NAB  endorse.s  the  proposals 

made  by  its  President  before  the 
House  Committee  on  Interstate  &  For- 

eign Commerce  at  the  hearings  on  the 
Sanders  Bill  (H.R.  5497)  with  a  view 
to  the  enactment  of  new  radio  law  and 
urges  favorable  consideration  thereof 
by  that  committee. 

TO  THE  TIMEBUYERS 
The  NAB  is  deeply  appreciative  of 

the  increasing  recognition  of  the  mu- 
tual problems  of  agency  and  station 

executives  as  evidenced  by  the  attend- 
ance at  this  convention  of  the  largest 

number  of  timebuyers  in  the  associa- 
tion's history. • 
HORSE  RACE  PROGRAMS 

Whereas,  a  scattered  few  broadcast- 
ing stations  have  been  broadcasting 

horse  race  results,  race  by  race,  along 
with  "off-time,"  late  scratches,  betting 
odds  and  similar  information  of  in- 

terest principally  to  bookmakers  and 
their  customers ;  and 
Whereas,  this  practice  has  been 

called  to  the  attention  of  the  NAB  as 
one  which  is  of  interest  and  value 
principally  to  listener.s  particiupating 
in  illegal  activity  ;  and 
Whereas,  the  Code  Compliance 

Committee  of  the  NAB  has  declared 
such  race-by-race  horse  race  results 
broadcasting  to  constitute  "bad  radio"  ; 

Therefore,  Be  It  Resolved,  that 
the  NAB  approves  the  Code  Commit- 

tee's declaration  that  broadcasting  of 
horse  race  results,  race  by  race,  con- stitutes bad  radio. 

Nothing  in  this  resolution  should  be 
construed  to  condemn  the  broadcast- 

ing of  the  results  of  horse  races  at  the 
end  of  a  day's  races.  Nor  should  it  be construed  in  any  way  to  condemn  the 
broadcasting  of  descriptions  of  the  run- 

ning of  outstanding  horse  races,  such 
as  the  Kentucky  Derby. 

UNETHICAL  PRACTICES  LASHED 
Maintenance  of  a  sound  broadcast- 

ing industry,  particularly  vital  to  the 
nation  in  these  times  of  war,  is  predi- 

cated on  the  observance  of  good  busi- 
ness practices  and  high  standards  of 

ethics,  both  on  the  part  of  broadcast- 
ers and  of  those  who  would  use  broad- 

casting facilities.  In  cooperation  with 
our  Government,  the  bi'oadcasting  in- 

dustry is  doing  its  utmost  in  the  pro- 
motion of  the  war  program  by  gener- 

ous, unselfish  all-out  contributions  of time  and  talent. 
However,  some  organizations  and 

movements  outside  the  Government 
are  seeking  their  commercial  advance- 

ment or  the  promotion  of  special  aims 
through  the  free  use  of  broadcasting 
facilities,  sometimes  even  under  the 
guise  of  participation  in  the  war  pro- 

gram. All  such  efforts  are  regarded  by 

the  NAB  as  unwarranted,  unsound  and 
contrary  to  the  best  interests  of  the 
industry  and  the  nation. 

Similarly,  efforts  by  commercial  en- 
terprises to  purchase  radio  facilities 

on  a  contingent,  guaranteed,  or  per- 
inquiry  basis,  again  sometimes  even 
under  the  guise  of  patriotism,  or,  more 
reprehensibly,  on  the  basis  that  the 
war  emergency  should  persuade  broad- casters to  relax  their  standards  of 
ethics,  are  declared  by  this  association 
to  lead  to  unfair  and  discriminatory 
practices,  to  an  undermining  of  the 
entire  structure  of  commercial  radio, 
and  to  the  deterioration  of  an  indus- 

try vital  to  its  Government  and  to  the 
advancement  of  the  American  eco- 

nomic system. 
Such  efforts  are,  therefore,  con- 

demned as  unethical,  as  contrary  to 
the  best  interests  of  the  industry,  and 
if  carried  to  their  logical  conclusion 
as  contrary  also  to  the  best  interests 
of  advertising  in  general  and  of  the 
clients  served  by  radio.  It  is  the  will 
of  this  association,  therefore,  that  all 
such  requests  should  be  denied  by  its 
members,  and  discouraged  by  every 
other  means  at  their  disposal. 

• 

APPRECIATION  OF  PELLEGRIN 
Whereas,  the  radio  industry  was 

greatly  in  need  of  a  single  source  of 
information  on  radio  as  an  advertising 
medium,  and 
Whereas,  this  need  was  more  espe- 

cially felt  on  the  part  of  sales  man- 
agers and  salesmen  of  radio  stations 

throughout  the  country,  and 
Whereas,  such  a  source  of  informa- 

tion was  developed  and  published 
earlier  in  this  year  under  the  title 
Manual  of  Radio  Advertising. 
Be  It  Resolved,  that  the  NAB 

meeting  in  convention  in  Cleveland, 
May  13,  1942,  express  its  genuine  ap- preciation for  this  effort  to  Frank  E. 
Pellegrin,  Director  of  the  Department 
of  Broadcast  Advertising  of  the  asso- 
ciation. 

PRAISE  FOR  MILLER  AND  STAFF 
The  NAB  hereby  extends  its  thanks 

to  its  President,  Neville  Miller,  and  to 
the  members  of  his  staff  for  their  un- 

tiring efforts  in  successfully  scheduling 
and  carrying  out  this  convention  and 
for  their  extremely  effective  work  done 
during  the  year  just  completed. 

FELICITATES  GENERAL  MOTORS 

The  NAB  is  deeply  appreciative  of 
the  confidence  in  broadcast  advertising 
expressed  by  General  Motors  in  in- augurating its  institutional  advertising 
campaign.  Cheers  From  the  Camps, 
and  to  the  War  Department  for  its 
good  offices  in  helping  to  bring  this 
about. 

PERNICIOUS  MUSIC  PRACTICES 
Whereas,  there  has  grown  up  in 

the  radio  broadcasting  and  the  music 
publishing  industries  pernicious  prac- 

tices whereby  bribery  and  other  cor- 
rupt and  illegal  means  are  used  to 

foster  the  performance  by  radio  of 
musical  compositions  regardless  of 
their  merit  or  popular  appeal ;  and 
Whereas  these  practices  have  re- 

cently become  so  intensified  that  it  is 
the  subject  of  common  knowledge  and 
open  admission  ;  and 
Whereas  as  a  result  of  such  prac- 

tices the  musical  interest  of  programs 
is  diminished  to  the  detriment  of  the 
public  and  the  radio  industry,  and 
sustaining  programs  are  perverted  into 
secret  and  concealed  advertising  in 
violation  of  law ;  and 
Whereas  such  practices  have  been 

condemned  by  legitimate  authorship, 
public  enterprise  and  labor,  and  are 
contrary  to  the  best  interests  of  radio 
broadcasting  and  to  the  public  it serves. 

Now,  Therefore,  be  it  hereby  re- solved : 
That  it  is  the  duty  of  all  broadcast- 

ers to  exercise  and  maintain  proper 
supervision  of  radio  programs  and  do 
all  in  their  power  to  prevent  the  exer- 

cise of  any  influence  over  the  selection 
of  music  used  on  such  programs  other 
than  upon  the  basis  of  merit,  public 
interest  and  availability  ;  and 

JBe  It  Further  Resolved  : 
That  the  NAB  is  hereby  directed  to 

make  all  possible  efforts  to  terminate 
the  said  pernicious  practices,  and  to 
make  such  recommendations  to  its 
members  for  the  elimination  of  the 
said  pernicious  practices  as  may  be 
considered  necessary  and/or  advisable 
in  the  premises. 

WESTINGHOUSE  RADIO  STATIONS  Inc.  executive  group  (1  to  r) : 
Leslie  Joy,  KYW,  Philadelphia;  George  Harder,  advertising  manager; 
C.  S.  Young,  WBZ-WBZA,  Boston-  Springfield;  Lee  Wailes,  general  man- 

ager; James  B.  Rock,  KDKA,  Pittsburgh;  J.  B.  Conley,  WO  WO,  Fort 
Wayne. 

EIGHT  DELEGATES  representing  many  phases  of  the  industry  (1  to  r): 
Frank  Chizzini,  NBC  Thesaurus,  Chicago;  George  Dunham,  sales  pro- 

motion manager,  CBS  managed  and  operated  stations;  Harold  Essex, 
WSJS,  Winston-Salem,  N.  C;  Maj.  E.  M.  Stoer,  Hearst  Radio;  Gunnar 
Wiig,  WHEC,  Rochester;  Ronald  Woodyard,  WING,  Dayton;  Ray  Lin- 

ton, KFBI,  Wichita;  Oliver  Gramling,  Press  Assn.  Inc.,  New  York. 

DEEP  IN  CONFERENCE  are  (1  to  r)  Frank  E.  Mullen,  NBC  vice-presi- 
dent and  general  manager;  Vernon  Pribble,  WTAM,  Cleveland;  Warren 

K.  Williamson,  WKBN,  Youngstown. 

Page  64  •  May  18,  1942 BROADCASTING  •  Broadcast  Advertising 



CBS  EXECUTIVE  and  station  group  at  CBS  cocktail 
j!: party  (first  row,  1  to  r)  :  Edgar  Bell,  WMBD,  Peoria; 
I,  J.  G.  (Jap)  Gude,  station  relations;  Tom  Connolley, 
ii|  program  service;  Jack  Cowden,  station  relations;  Ned 
Midgeley,  sales  service.  Second  row  (1  to  r)  :  Owen 

i  Uridge,  WJR,  Detroit;  George  Storer,  Fort  Industry 

Co.  stations;  Jerry  Sill,  station  relations;  William 
F.  Malo,  WDRC,  Hartford.  Third  row  (1  to  r) :  Leo 
Fitzpatrick,  WJR;  Edward  Klauber,  CBS  vice-presi- 

dent; Herbert  V.  Akerberg,  CBS  vice-president;  Mef- 
ford  R.  Runyon,  vice-president;  Dr.  Prank  Stanton, 
director  of  research  and  sales  promotion. 

BADGER  STATERS  dominate  this  group  (1  to  r) :  H.  H.  Born,  WHBL, 
Sheboygan,  Wis.;  L.  W.  Melbourne,  WCAO,  Baltimore;  H.  R.  Lepodevin, 
WRJN,  Racine,  Wis.;  Red  C  ross  Crowther,  WMAZ,  Macon,  Ga.;  James 
Kyler,  WCLO,  Janesville,  Wis.;  John  Fetzer,  WKZO,  Kalamazoo,  Mich.; 
J.  L.  Gallagher,  WHBY,  Appleton,  Wis.;  H.  D.  Roberts,  WEMP,  Mil- 

,  waukee. 

EYES  TURNED  away  from  the  camera  were  these  (1  to  r) :  James  Wood- 
ruff Jr.,  WRBL,  Columbus,  Ga.;  Carroll  Newton,  BBDO,  New  York; 

C.  C.  Jones  Jr.,  WGPC,  Albany,  Ga.;  Ralph  Powell,  Presto  Recording. 

OVER  THE  TEACUPS  this  group  discusses  business  prospects  (1  to  r) : 
Lowry  Crites,  General  Mills;  Fred  Thrower,  BLUE  sales  manager;  John 
Norton,  BLUE  station  relations  manager;  James  Neale,  Blackett- 
Sample-Hummert,  Chicago;  Ray  Bright,  KTRH,  Houston. 

Thanks  toKGEI 

GRATEFUL  for  the  broad- 
casts of  General  Electric's 

KGEI,  San  Francisco,  to  our 
forces  in  the  Far  East,  mem- 

bers of  the  officers'  mess  of one  American  warship,  since 
sunk,  solemnly  pledged  that 
the  first  of  their  group  to 
reach  San  Francisco  would 
personally  thank  KGEI.  True 
to  the  promise  the  commander 
of  the  ship  recently  appeared 
at  KGEI  in  khaki  fatigue 
clothes  and  naval  officer's  cap 
explaining  he  was  fulfilling 
his  mission  on  landing  with- 

out even  taking  time  to 
change  his  clothes. 

Kansas  City  Pacts 

AGREEMENT  covering  techni- 
cians employed  at  KCMO,  KMBC 

and  WDAF,  Kansas  City,  was 
signed  last  week  by  the  stations  and 
the  Radio  Broadcast  Technicians 
Unit  1259  of  the  International 
Brotherhood  of  Electrical  Workers. 
The  agreement,  standard  IBEW 
contracts,  provide  wage  adjust- 

ments, vacation,  and  military  ser- 
vice leave.  Strike  and  lockouts  are 

banned.  Two  other  Kansas  City 
stations,  KCKN  and  WHB,  signed 
IBEW  contracts  a  few  months  ago. 

KTSA,  San  Antonio,  in  the  interest 
of  Pan-American  good  will  installed 
lines  and  sent  a  special  events  crew 
70  miles  to  pick  up  the  recent  Pan- American  Fiesta  at  Gonzales,  Mexico. 

WFBG 

ALTOONA,  PA. 
•  NBC  RED 
•  BLUE  NETWORK 
•  250  WATTS 
•  FULL  TIME  OPERATION 
•  RAILROAD  SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  the  Altoona  trading  area. 

ARMY  HOUR  RIDES 

JAMMim  BY  AXIS 
IN  ANOTHER  attempt  by  the 
Axis  to  jam  American  broadcasts, 
a  German  radio  station,  believed 
to  be  located  along  the  east  coast 
of  Europe,  in  Belgium,  Holland  or 
France,  tried  to  drown  out  a  May 
10  pickup  from  Curacao,  Dutch 
Guiana,  during  the  Army  Hour  on NBC. 

Tuning  in  on  the  same  frequency 
as  the  Curacao  station,  the  Nazi- 
controlled  station  released  a  seven- 
minute  blast  of  piano  music,  which 
did  not  completely  jam  the  broad- 

cast, although  it  was  difficult  for 
NBC  listeners  to  hear  the  Army 
and  Navy  officials,  speaking  from 
a  U.  S.  Army  post  in  the  Dutch 
West  Indies. 

Similar  attempts  have  been  made 
to  jam  every  one  of  the  pickups 
from  remote  Army  posts,  featured 
on  the  Army  Hour,  since  the  series 
started  over  a  month  ago — the  first 
occurring  when  the  Japs  success- 

fully jammed  a  pick-up  from Chungking. 

Fly's  View  on  Monopoly 
Aired  at  Senate  Probe 

IN  HIS  ADVOCACY  of  the  tele- 
graph merger  legislation  before  the 

Senate  Interstate  Commerce  sub- 
committee May  12,  FCC  Chairman 

James  Lawrence  Fly  answered  the 
charge  that  the  Commission  was 

departing  from  its  "trust-busting" course  to  create  monopolies  by  dif- 
ferentiating between  broadcasting 

and  communications. 
Chairman  Fly  told  the  Senate 

body  the  FCC  in  its  broadcasting 
regulation  was  trying  to  break  up 
"the  control  of  the  nation's  radio 
stations  throughout  the  country  by 

a  few  people  in  New  York."  But in  the  case  of  the  telegraph  and 

telephone  services,  they  were  con- 
sidered "natural  monopolies"  in  the rendering  of  service  under  strict 

regulation,  he  said. 

BILL  KENNEDY,  formerly  announc- er of  KH.J,  Hollywood,  recently  signed 
to  a  Warner  Bros,  contract,  has  been 
assigned  a  major  role  in  the  film  "Now, 

Voyager". 
WSM,  Nashville,  has  its  staff  band 
see  the  boys  off  at  Nashville's  Union Station  every  time  a  group  leaves  to 

join  the  armed  forces.  Local  Musician's Union  257  has  cooperated  with  the 
move  and  donates  services. 

so?  IXJK£ 

HOra.  WCHMONO 
PAUL  H.  RAyMER  CO..  NATIOHAL  KiPRtSiNTATIVC 
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CONTROi? 

ROOM 

]MYRON  EARL,  control  operator  of 
AVGX.  Chicago,  is  one  of  three  addi- 

tional members  of  the  engineering  staff 
to  be  assigned  to  civilian  duty  with 
the  armed  services.  Earl  is  slated  for 
overseas  duty  to  install  equipment  ; 
Art  Avery,  former  engineer  with  the 
special  events  staff,  has  been  assigned 
to  the  Radar  Interceptor  Command ; 
Joe  Turner,  formerly  of  the  mainte- 

nance department,  has  been  assigned 
to  Chicago  duty. 
EDAVARD  TAUBER,  control  engi- 

neer of  WBYN.  Brooklyn,  has  joined 
Pan  Amrican  Airways  to  do  radio 
work  in  Africa.  "Rover"  Pantellis. 
formerly  of  WWDC.  Washington,  has 
joined  the  engineering  staff  of  WBYN. 
CLAUDE  M.  GRAY  has  been  named 
chief  engineer  of  WTOC,  Savannah. 
LEN  OVERBAUGH.  technician,  has 
joined  KFRC.  San  Francisco,  replac- 

ing Paul  Williams,  who  resigned  to 
join  the  Army  Signal  Corps  as  a  ci- 

vilian employe. 
ROSS  GRIFFITH,  of  Stamford, 
Conn.,  has  joined  WDRC,  Hart- 

ford, as  an  operator  at  the  Bloom- 
field.  Conn.,  transmitter.  Griffith  was 
recently  honorably  discharged  from  the 
Army  because  of  his  health. 

JOHN  O'NEILL,  technical  sunervisor of  the  Greenwich  Police  Radio,  has 
joined  the  engineering  staff  of  WSRR, 
Stamford.  Conn.,  replacing  Victor 
IMilana  who  has  enlisted  in  the 
i\Iai-ines. 
CHARLES  WILLIAMS,  chief  engi- 

neer of  WGKV.  Charleston,  W.  Va., 
has  enlisted  in  the  Marines  and  is  sta- 

tioned at  Quantico. 
BYRON  LINDSEY,  control  engineer 
of  WSB,  Atlanta,  was  to  report  last 
week  for  civilian  duty  with  the  U.  S. 
Army  Signal  Corps  and  will  attend 
training  school  at  Lexington,  Ky. 
ALBERT  PIEPMEYER,  formerly 
with  Columbia  Recording  Corp.,  New 
York,  recently  joined  the  engineering 
staff  of  WKRC.  Cincinnati.  Bill  Ken- 

nedy, WKRC  engineer,  last  week  re- 
turned to  the  station  after  a  three- 

week  vacation  in  California. 

ERWIN  AHRNDT,  formerly  engi- 
neer of  W.JOB.  Hammond,  Ind.,  has 

joined  the  engineering  staff  of  WAIT, 
Chicago. 
ZACK  YATES,  formerly  of  WLPM, 
Suffolk,  Va.,  has  joined  the  engineer- 

ing staff  of  WTAR,  Norfolk,  Va.  W. 
P.  Grether,  brother  of  WTAR's  tech- nical director,  J.  L.  Grether,  has  left 
to  join  RCA. 
LEWIS  SMITH  formerly  control 
room  technician  of  WCCO,  Minneapo- 

lis, has  taken  military  leave  to  join 
the  Army  Signal  Corps  at  Ft.  Mon- mouth, N.  J. 

JACK  TRAPKIN,  a  transmitter  en- 
gineer at  WWRL.  New  York,  for  the 

past  two  years,  has  been  promoted 
to  chief  engineer.  Trapkin  served  at 
one  time  as  maintenance  and  construc- 

tion engineer  at  CBS  and  also  as 
transmitter  engineer  for  the  Transmit- 

ter Equipment  Mfg.  Co. 
JOHNNY  BART,  engineer  of  KVOO, 
Tulsa,  has  joined  the  Army.  Carl 
White,  of  the  engineering  staff,  has 
resigned,  being  replaced  by  Jesse  Mar- 

tin Neil  Jr.,  formerly  of  KPLT,  Paris, 
Tex. 
JOHN  B.  COLEMAN,  of  the  RCA 
Mfg.  Co.,  Camden,  was  elected  presi- 

dent of  the  Philadelphia  section  of  the 
Institute  of  Radio  Engineers  at  the 
annual  election  meeting  May  7.  Wil- 

liam P.  West,  of  I"'ranklin  Institute, was  elected  vice-chairman,  and  R.  L. 
Snyder  was  relected  secretary-treas- urer. 
RICHARD  A.  KELLEY  and  Charles 
Blanchard  Jr.,  formerly  of  AVBAA. 
Lafayette.  Ind.,  have  joined  NBC-Chi- 

cago as  relief  studio  engineers. 

Auld  Lang  Syne 

DAMON  AND  PYTHIAS 
friendship  of  Merrill  Mitchell, 
chief  engineer,  and  Neal 
Tomy,  publicity  man  and  con- ductor of  Uncle  Neal  shows 
of  WJR,  Detroit,  was  ob- 

served with  a  20th  anniver- 
ary  celebration  May  4.  Mer- rill and  Neal  in  1922  opened 
WCX,  old  Westinghouse  sta- tion absorbed  13  years  ago, 
then  came  to  WJR. 

'OSCAR'     FOR  ENGINEERING 
was  presented  to  KGO,  Oakland,  by 
General  Electric  Co.  which  an- 

nually presents  its  National  Merit 
Award  to  the  NBC  or  BLUE  sta- 

tion having  the  least  lost  time 
caused  by  technical  failures 
[Broadcasting,  May  11].  Award 
went  to  KGO  for  losing  only  23% 
seconds  out  of  6,549  hours,  30  min- 

utes on  the  air  in  1941.  A.  E. 
(Shorty)  Evans  (left),  KGO 
engineer-in-charge,  receives  plaque 
from  Raymond  M.  Alvord  (right), 
GE  vice-president  in  charge  of  the 
Pacific  District.  Looking  on  is  W. 
B.  Ryan,  KGO  general  manager. 

ARRL  Re-elects  Bailey 

GEORGE  L.  BAILEY,  executive  as- 
sistant to  President  Conant  of  Har- 

vard U  who  is  chairman  of  the  Na- tional Defense  Research  Committee 
aiding  the  military  services  in  secur- 

ing communications  and  radio  person- 
nel, was  re-elected  president  of  the 

American  Radio  Relay  League,  ama- 
teur radio  operators'  group,  for  a 

two-year  term  at  a  meeting  recently 
of  the  League  board  of  directors.  Con- 

tinuing as  executive  secretary  is  Ken- neth B.  Warner  who  is  also  editor 
of  the  League's  publication,  QST.  Lt. 
Paul  M.  Segal,  Washington  attorney, 
now  on  active  Navy  duty,  was  re- 

elected general  counsel  of  the  League. 

Navy  Cites  Cottrell 

IN  A  LETTER  from  the  Chief  of ' the  Bureau  of  Ships,  Navy  Depart- 
ment, Burdett  Packard  Cottrell, 

field  engineer  for  Western  Elec- 
tric's  specialty  products,  has  been 
cited  for  unusual  "diligence  and 
zeal"  in  connection  with  servicing 
the  installation  of  Western  Elec- 

tric equipment  aboard  Naval  ves- 
sels at  Pearl  Harbor  following  the 

Dec.  7  attack.  Mr.  Cottrell,  who 
joined  the  Electrical  Research 
Products  Inc.,  subsidiary  of  West- 

ern Electric,  in  1929,  is  a  graduate 
of  the  U  of  Arizona  and  holds  a 
master  of  science  degree  from 
Massachusetts  Institute  of  Tech- 
nology. 

W47P,  Pittsburgh,  FM  affiliate  of 
WWSW,  has  curtailed  its  broadcast- ing three  hours  a  day  according  to 
Frank  R.  Smith  Jr.,  general  manager 
of  W47P-WWSW.  Since  May  11,  FM 
bi'oadcasts  have  been  heard  from  8 
a.m.  to  1  a.m. 

TAKING  TIME  off  from  his  sports 
description  France  Laux,  KXOX,  St. 
Louis  sportscaster,  turned  to  sports 
participation  and  won  the  first  annual 
newspaper-radio  bowling  sweepstakes 
conducted  among  the  stations  and 
papers  of  the  city. 

Television  Operators  Granted  Respite 

Allowing  Four  Hours  Minimum  Weekly 
GIVING  television  operators  the 
respite  they  sought  April  9  at  the 
special  television  conference  held 
by  the  FCC,  the  Commission  last 
Tuesday  amended  its  rules  to  re- 

quire a  minimum  of  four  hours  of 
program  service  per  week  instead 
of  the  15  hours  required  hereto- fore. 

The  step  was  taken,  the  FCC 
said,  "to  prevent  a  recession  of  this 
new  art  to  a  purely  experimental 
or  laboratory  stage  and  to  keep  it 
alive,  ready  to  flourish  as  a  public 
service  after  the  war  emergency." 

The  consensus  of  the  more  than 
two-score  representatives  of  televi- 

sion licensees  and  permittees  who 
attended  the  April  9  conference 
was  understood  to  have  favored  re- 

duced operation  for  the  duration 
and  it  was  said  at  the  Commission 
that  its  move  was  based  on  a  can- 

vass of  television  permittees  on 
construction  progress  reports  and 
the  reports  given  at  the  confer- 
ence. 

Vitally  Affected 

That  television  would  be  serious- 
ly affected  by  the  war  was  a  fore- 

gone conclusion  of  industry  repre- 
sentatives and  it  was  pointed  out 

to  the  Commission,  sitting  en  banc 
at  the  conference,  that  restrictions 

LAURENCE  E.  DUTTON,  studio 
engineer  of  NBC-Chicago,  is  on  leave 
of  absence  to  work  in  the  Army  Signal 
Corps.  New  studio  engineers  are  Don 
R.  Fitch  Jr..  formerly  of  WOAI,  San 
Antonio,  and  Arthur  W.  Hjorth,  of 
Duncan,  Okla. 
BAXTER  B.  BURRIS,  chief  engi- 

neer of  WMBH,  Joplin,  Mo.,  has  re- 
signed to  accept  a  position  with  the 

Aircraft  Radio  Lab.,  Wright  Field, 
Dayton.  Richard  P.  Meek,  assistant 
chief  engineer  has  assumed  full  charge 
of  the  engineering  department. 

on  materials,  loss  of  technical  man- 
power to  the  military  services  and 

the  virtual  stoppage  of  receiver 
production  had  combined  to  bog 
down  public  and  industry  interest. 

Several  spokesmen  at  the  confer- 
ence indicated  a  desire  to  suspend 

operations  during  the  war  because 
of  inability  to  procure  necessary 
materials.  Television,  under  War 
Production  Board  ruling,  was  not 
given  a  higher  priority  rating  than 
standard  broadcasting  which  until 
April  24  had  an  A-10  rating.  On 
April  24  the  WPB  granted  all  ra- 

dio an  A-3  preference  rating  for 
replacement  and  repair,  which  gave 

broadcasters  some  '  access  to  cer- tain critical  materials  such  as  steel 
and  copper. 

Many  Precede  A-3 
However,  the  A-3  rating  given 

radio  has  been  said  by  industry 
manufacturers  to  have  "lost  its 
punch"  since  there  have  been  so 
many  other  industries  given  rat- 

ings above  A-3  which,  it  was  said, 
brings  radio  down  again  to  its  pre- 

vious position  on  the  priorities  list 
despite  its  ostensibly  high  rating. 

Confronted  with  priorities  prob- 
lems and  the  recent  WPB  ban  on 

construction  in  excess  of  $5,000 
and  the  DCB-FCC  mandates 
recommending  stoppage  of  all  new 
or  changed  broadcast  construction, 
the  television  industry  was  also 
faced  with  the  WPB  ruling  that 
the  A-3  rating  given  radio  would 
not  permit  use  of  materials  for 
plant  expansion  or  improvement. 
This  ruling  hits  permittees  and  ex- 

perimental stations  considering 
plans  of  expansion. 

In  view  of  the  numerous  prob- 
lems faced  by  television  broadcast- 

ers the  FCC  announced  that  its  re- 
laxation of  rules  to  permit  the 

minimum  of  four  broadcast  hours 

weekly  "will  permit  licensees  to 
conserve  the  life  of  their  equip- 

ment, particularly  tubes,  and  will 
permit  television  stations  to  oper- 

ate under  conditions  of  greatly  re- 

duced personnel." Television,  like  standard  broad- 
casting, has  been  confronted  with 

the  fact  that  although  WPB  rul- 
ings make  available  some  critical 

materials,  the  recent  A-3  prefer- 
ence rating  does  not  break  the  tube 

bottleneck,  felt  all  down  the  line. 
Some  tubes  are  understood  to  be 
available,  but  not  those  in  greatest 
demand  since  these  are  being  ab- 

sorbed by  the  Army  and  Navy  as 
soon  as  they  roll  off  the  line. 
Some  indication  was  given  by 

the  FCC  that  television  operators 
may  resort  to  program  pooling  to 
conserve  their  facilities.  The  FCC 
said  that  "licensees  serving  the 
same  geographical  area  are  free  to 
arrange  and  alternate  their  pro- 

gram schedules  so  as  to  increase 
the  number  of  programs  available 

to  the  public  in  their  communities." 
The  FCC,  in  its  statement,  con- 

cluded that  "no  change  in  the  Com- 
mission's standards  for  television 

transmissions  is  necessary  at  this 

time." 

CBS-50 
Tbe  Selling 

 P'>^;^ 
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IDepartment  Store 

Answers  Women's 

i Questions  by  Radio 
'New  York  Retailer  Finds  Air 

■  Offers  a  Timely  Medium 

;       By  I.  A.  HIRSCHMANN 
j,  Sales  Promotion  Manager 
,  Bloomingdale's,  New  York 
^IT  IS  about  time  that  retailing- 
•should  find  the  right  approach  pro- 
':grams.  Retail  merchants  have  led 
jjlthe  way  in  newspaper  advertising, 
,  developing  a  spontaneous  interest 
I  in  the  news  and  services  they  offer 
lin  this  medium. 

l,  Only  a  lack  of  concentration,  pa- 
-itience,  and  an  understanding  of 
•  technique  has  stood  in  the  way  of 
jthe  application  of  radio  to  all  re- ,tail  sales. 

Glued  to  the  Radio 

^  With  peoples'  ears  glued  to  their radios  these  days,  listeners  are 
(practically  begging  for  informa- 
I  tion  that  answers  their  1,001  ques- 
*tions  on  what  to  buy  and  what  not 
'to  buy,  how  to  take  care  of  what 
they  have,  and  how  to  make  their 
efforts  on  the  home  front  count  in 
the  broad  program  of  the  war 
effort. 

'    If  we  retailers  cannot  work  out 
la  program  that  answers  these 
questions,  we  are  failing  to  move 
I  with  the  times.  Bloomingdale's 
Department  Store  is  making  an 
initial  effort  to  fill  this  wartime 
need  with  Women  and  the  War, 
program  presented  on  WQXR, 
New  York,  weekday  morning 
from  9  to  9:10  a.m.  On  this  pro- 

gram, we  attempt  to  tell  women 
how  to  eat,  dress,  and  live  within 
the  scope  defined  by  priorities, 
shortages  and  fixed  prices.  We 
cover  news  on  the  home  front, 
telling  human  interest  stories  of 
iwomen  who  are  serving  their  coun- 
try. 

Really  a  radio  program  in  re- 
verse, the  series  does  not  urge 

women  to  buy.  Mrs.  Frances 
Corey,  fashion  editor  of  Blooming- 
dale's,  is  conducting  the  program 
for  women  to  tell  them  how  to  get 
along  with  what  they  have  and 
how  each  can  help  in  her  home  ac- 

tivities to  further  the  war  effort 
plans.  Each  day,  the  store  attempts 
to  interpret  the  news  in  terms  of 
what  women  can  do  to  help. 

It  is  too  early  to  draw  any  con- 
clusions about  results,  but  it  may 

be  notable  that  on  the  very  first 
day  of  our  program  (May  11),  we 
had  a  number  of  comments  from 
customers,  who  had  heard  the  pro- 

gram, liked  it,  and  came  in  not 

CBS  Promotion  Clinic 

A  TWO-DAY  clinic  for  sales  pro- 
motion managers  of  CBS  M&O 

stations  will  be  held  May  18-19  in 
Chicago  under  the  direction  of 
George  R.  Dunham,  CBS  super- 

visor of  promotion  for  those  sta- 
tions. The  discussion  will  deal  with 

individual  stations'  sales  promotion 
activities  and  problems  as  related 
to  the  network.  Among  those  pres- 

ent will  be  Dr.  Frank  Stanton, 
CBS  director  of  research;  George 
Moskovics,  CBS'  West  Coast  direc- 

tor of  sales  promotion,  and  the 
sales  promotion  managers,  David 
S.  Garland,  WEEI,  Boston;  King 
Park,  WBBM,  Chicago;  Tom 
Rooney,  KMOX,  St.  Louis;  Sam 
Kaufman,  WCCO,  Minneapolis,  and 
John  Heiney,  WJSV,  Washington. 

Bendix  Names  Buchanan 

Considers  Radio  Return 
BENDIX  AVIATION  Corp., 
South  Bend,  Ind.,  which  last  fall 
and  winter  for  a  13-week  period 
sponsored  the  Treasury  Hour, 
weekly  program  on  the  BLUE  pro- 

moting the  sale  of  war  bonds  and 
stamps  for  the  Treasury,  has  ap- 

pointed Buchanan  &  Co.,  New 
York,  to  handle  its  advertising. 
Although  not  using  radio  currently, 
Bendix  may  use  a  network  show 
later  this  year.  No  details  are 
available. 
Buchanan  &  Co.  also  is  the 

agency  handling  the  Texas  Co.  ac- 
count, original  sponsor  of  the 

Treasury  Hour  when  it  was  do- 
nated to  the  Treasury  in  the  CBS 

spot  vacated  from  July  to  Septem- 
ber last  year  by  Fred  Allen.  When 

Allen  returned  to  CBS  Oct.  1,  1941, 
Buchanan  persuaded  Bendix  to 
take  over  the  Government  pro- 

gram, which  was  then  shifted  to 
the  BLUE,  Tuesdays  8-9  p.m. 

Mike  to  Alleys 

DIFFICULTY  was  encoun- 
tered when  John  Kolbmann, 

veteran  sports  writer  and 
sportscaster  of  WHAT,  Phila- 

delphia, became  manager  and 
secretary  of  a  local  chain  of 
bowling  alleys.  His  new 
duties  required  his  presence 
at  a  certain  bowling  alley  at 
the  time  he  should  be  con- 

ducting his  nightly  sports 
feature.  Milton  Laughlin, 
WHAT  manager,  solved  the 
problem  by  bringing  the 
mountain  to  Mohamfned,  i.e., 
originating  the  programs 
from  the  ten  pin  plant. 

only  to  buy  the  specific  merchan- 
dise mentioned  on  that  morning's 

program,  but  other  household  needs 
as  well.  Perhaps  the  series  will 

help  to  answer  the  retailer's  pi'ob- 
lems  in  respect  to  radio — particu- 

larly in  this  wartime  world. 

MARGARET  WYLIE 

DISPELLING  the  fiction  that  a 
woman  or  an  artist  could  never  suc- 

ceed in  a  business  career,  Margaret 
Wylie,  timebuyer  of  J.  Walter 
Thompson  Co.,  Chicago,  has  suc- 

ceeded so  well  that  she  has  little 
time  to  devote  to  her  art — music. 
Dark  haired,  attractive  Peggy  Wy- 

lie started  in  radio  with  WJT  ten 

years  ago  as  an  interviewer  of  ra- 
dio talent.  Modestly,  she  says  her 

work  consisted  principally  of  hold- 
ing hands  of  nervous  opera  singers 

and  consoling  rejected  talent.  The 
journey  from  interviewer  to  time- 
buyer,  while  not  a  logical  one,  is 

an  indication  of  Miss  Wylie's  un- usual success. 

Thorough  in  her  approach  and 
conscientious  in  her  follow  up, 
Miss  .Wylie  handles  all  phases  of 
network  and  spot  buying  from  pre- 

liminary estimates  to  the  signed 
contracts.  When  lining  up  stations 
for  a  spot  campaign,  such  as  the 
current,  extensive  list  for  Kellogg's Corn  Flakes,  Miss  Wylie  can  be 
found  at  her  desk  working  into  the 
evening  hours. 

During  her  rise  to  the  position  as 

one  of  the  country's  leading  time- 
buyers  (over  $3,000,000  spot  and 
network  in  1941),  Miss  Wylie  has 
maintained  that  cordiality  that  has 
earned  for  her  the  respect  of  the 
entire  midwestern  radio  fraternity. 

She  currently  buys  time  for 
Swift,  Kraft,  Kellogg,  Bowman 
Dairy,  Cole  Milling,  and  Libby, 
McNeill  &  Libby. 

Her  hobby,  and  her  sole  con- 
nection with  her  old  muse,  is  col- 

lecting symphonic  records. 

ADAM  HAT  STORES,  New  York, 
will  sponsor  the  broadcast  of  the  light- 
heavyweight  bout  between  Johnny 
Colan  and  Anton  Christoforidis.  from 
the  Chicago  Stadium  over  105  BLUE 
stations.  May  20.  Account  is  handled 
by  Glicksman  Adv.,  N.  Y. 

CENSUS  PROCEDURE 

ON  RADIO  REVISED 
STATISTICS  covering  radio  homes 
in  each  individual  State  will  here- 

after be  issued  in  advance  of  the 
printed  Second  Series  Housing  Re- 

ports, in  which  the  information  is 
recorded  along  with  other  census 
data  based  on  the  1940  decennial 
census,  the  U.  S.  Census  Bureau 
announced  May  16.  On  that  date 
it  issued  a  special  housing  bulletin 
covering  radio  homes  in  the  State 
of  Maine,  and  showing  that  184,348 
homes  reported  radios,  28,856  re- 

ported no  radios  and  5,764  failed  to 
report  on  the  radio  questionnaire. 
Up  to  then  the  Census  Bureau 

had  issued  six  of  its  printed  Second 
Series  Housing  Reports,  covering 
data  on  Nevada,  New  Hampshire, 
Vermont,  Wyoming,  Montana  and 
Idaho.  Breakdowns  and  interpreta- 

tions for  the  first  three  States  were 
published  in  the  March  16  Broad- casting; for  Wyoming,  April  13; 
for  Montana  and  Idaho,  May  11. 

The  Maine  report  does  not  give 
percentage  breakdowns,  but  shows 
total  dwelling  units  with  and  with- 

out radios  by  counties  and  in  the 
three  cities  of  25,000  or  more  popu- 

lation, namely,  Bangor,  Lewiston 
and  Portland.  The  radio  figures  are 
also  broken  down  by  rural-nonfarm 
dwelling  units  and  rural-farm 
dwelling  units.  Copies  of  the  report 
are  obtainable  without  cost  from 
the  Bureau  of  the  Census. 

The  detailed  Second  Series  Hous- 
ing Report  for  Maine  will  be  issued 

later,  and  will  be  interpreted  in  a 
later  issue  of  Broadcasting. 

WWRL  Adds  37  Hours, 

Preparing  for  Fulltime 
WWRL,  New  York,  which  has 
been  sharing  time  with  WCNW, 
Brooklyn,  on  1600  kc,  has  been 
granted  permission  by  the  FCC  to 
operate  full-time  on  that  wave- 

length, now  that  WCNW,  becom- 
ing WLIB,  has  been  assigned  to 1190  kc. 

Effective  May  13,  WWRL  added 
another  37  hours  to  its  previous 
schedule  of  75  broadcast  hours 
weekly,  and  is  now  heard  16  hours 
a  day,  8  a.m.  to  12  midnight.  The 
station  also  has  received  FCC  per- 

mission to  increase  its  power  from 
250  to  5,000  watts,  and  is  currently 
installing  a  new  Western  Electric 
transmitter  to  be  ready  for  opera- 

tion this  fall. 

WAete  Bid 

SYRACUSE 

TESTIHGI 

(Reach  a  big  chunk 
lof  ILLINOIS  ...  do 

^your  testing  thru  the 
DECATUR  station 

250  W.  1340.  Full  Time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 
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A  Wife  Goes  to  the  NAB  Convention 

But    Cleveland  Session 

Wasn't  Quite  What 

She'd  Expected 

Editor's  Xofc:  These  iinpres- sioiis.  hi/  Ihe  wife  of  a  prom  iiieiit 
New  York  niieiicij  e.veciilire  who 
arconipanied  her  hiishainl  1o  the 
Clerehi  lid  eon  reiitiini.  will  sirre  to 
reassure  noii-iitteiidiiiii  irires  tliiil 
this  iras  no  finifest.  tliiit  tlieir 
spouses  soiiiherhi  iipproiielied  their 
enormous  ini r  resjKiiisihilities,  that 
atteniliiii/  ii  eon  ri'iit  ion  is  business 
— and  nothing  else. 
By  MRS.  WALTER  J.  NEFF 

BOYS!  it's  a  dirty  trick!  You've 
disillusioned  me  so  completely,  that 
never  again  can  I  complain  when 
my  lord  and  master  leaves  his 
happy  home  to  attend  one  of  your 
conventions.  As  a  matter  of  fact, 
hereafter,  if  I  don't  urge  him  to 
attend,  I'll  be  lax  in  my  duties  as 
an  encouraging,  progressive  spouse. 
Boys!  you  shouldn't  ought  to  have done  this  to  me ! 
Through  a  series  of  circum- 

stances, which  I  don't  think  I'll  ex- 
plain right  here,  I  was  taken  along 

to  your  NAB  convention  in  Cleve- 
land. I  must  admit  the  idea  tickled 

me  pink.  Here  was  my  chance  to 
see  a  convention  in  action — to 
watch  it  operate  from  a  ringside 
seat,  and  to  find  out  for  other 
wives  the  mystery  behind  these 
frequent  gatherings  of  business- 

men in  cities  distant  fi'om  home. 
We've  always  thought — we  wives 

who  are  usually  left  behind — that 
an  ulterior  motive  lay  hidden 
underneath  the  word  "convention", 
and  that  those  ten  little  letters 
served  to  shroud  in  the  cloak  of 
decency  a  mass  misbehavior.  In 

other  words,  we've  secretly  believed 
that  a  convention  was  nothing  bet- 

ter than  one  big  brawl. 

Did  They  Raise  Hell? 

But  what  did  I  find  in  Cleveland? 
A  bunch  of  drunken  bums,  playing 
fascinating  hookey  from  the  duties 
of  both  office  and  home?  A  bunch 
of  overgrown  boys  out  for  a  good 
time,  cavorting  at  night  clubs  and 
.staggering  down  the  corridors  of  a 
hotel?  A  series  of  rowdy  parties 

with  champagne  flowing  freely,  and 
loose  women  a  dime  a  dozen?  No — 
I  found  not  even  one  of  those 

things.  Here's  what  I  saw. 
I  saw  over  1,000  business  men, 

and  perhaps  a  hundred  or  more 
business  women,  gathered  together 
at  a  mutually  convenient  hotel,  for 
one  purpose — a  purpose  which  was 
carried  out  effectively  and  deter- minedly. 

They  met  to  discuss  with  one  an- 
other the  complexities  of  a  business 

which  is  beginning  to  grow  up ; 
they  met  to  solve  the  problems 
created  in  that  business,  as  in  most 
others  today,  by  an  America  at 
war,  and  an  America  with  victory 
as  its  goal;  they  met  to  find  a  way 
for  the  radio  industry  to  do  its  part 
toward  attaining  that  victory;  and 
they  met  to  exchange  ideas,  good  or 
bad,  with  others  in  the  same  line  of 
work.  It  was  the  most  inspiring 
thing  imaginable. 

These  men  and  women  worked 
harder  and  longer  than  they  could 
possibly  work  at  their  offices.  There 
were  breakfast  sessions  at  8:30  in 
the  morning,  with  speakers  who 
hardly  had  time  to  brush  the  fog  of 
sleep  from  their  eyes  before  ad- 

dressing their  audiences.  There 
were  sessions  throughout  each  en- 

tire day,  and  even  luncheon  and 
dinner  were  served  to  the  tune  of 

the  "Star-Spangled  Banner",  fol- 
lowed by  informative  talks  by 

qualified  speakers. 

THE  VILLAGE  of  Carthage,  nes- 
tled in  the  foothills  of  the  Adiron- 

dacks,  is  justly  proud  of  two  of  its 
young  natives  who  have  carved 
names  for  themselves  in  the  radio 
industry.  These  two  young  men, 
whose  careers  have  followed  such  a 

close  parallel  that  it's  a  tip  for  "Be- 
lieve It  Or  Not  Ripley",  are  Thom- as E.  Martin,  station  manager  of 

WWNY,  Watertown,  and  Simon 
Goldman,  station  manager  of 
WJTN,  Jamestown. 

Both  young  men  are  29  and  were 
born  two  months  apart  in  Car- 

thage. As  youngsters  they  played 
together,  and  when  it  came  time  to 
go  to  school,  they  were  classmates. 
They  were  graduated  from  Car- 

thage High  School  in  the  same 
class.  Both  had  musical  inclina- 

tions for  the  same  instrument — the 
violin — and  were  first  violinists  in 
the  Cai'thage  High  School  orches- tra. 

To  College  Together 
Upon  graduation,  both  returned 

to  Carthage  High  School  for  a  post 
graduate  course.  They  played  lead- 

ing roles  in  the  post  graduate  play, 
"Smilin'  Through",  in  1931.  In  the 
fall  of  that  year,  both  entered  Syra- 

cuse as  freshmen.  Both  joined  fra- 
ternities and  the  chapter  houses 

were  directly  across  the  street  from 

Small  groups,  which  usually 
grew  larger  as  the  evening  pro- 

gressed, gathered  in  various  spots 
after  dinner  each  night,  to  discuss, 

pro  and  con,  many  questions  relat- 
ing to  their  work.  Business  meet- 
ings were  held  in  abundance,  with 

resolutions  adopted,  or  sometimes 
turned  down,  aff'ecting  the  great- 

est good  for  the  greatest  number. 
Breakfast  Sessions 

Some  of  these  meetings  had  to  be 
held  in  the  wee  hours  of  the  morn- 

ing, after  the  full  day's  schedule 
was  completed.  But  w^ith  only  a few  hours  sleep  under  their  belts, 
these  conventionists  attended  the 
early  breakfasts  en  masse. 

Yes,  there  was  some  drinking — 
quite  a  lot,  I  suppose —  but  it  was 
done  quietly  and  decently,  as  one 
would  do  it  in  one's  own  home,  and 
I  had  not  even  the  satisfaction  of 

seeing  a  single  "drunk".  And  the women  who  attended  left  behind 
them  the  glamour  and  feminine 
wiles  that  bespeak  their  sex — they 
were  in  Cleveland,  as  were  their 
male  associates,  to  share  their  ra- 

dio ideas  with  their  brother-men, 
and  to  glean  important  new  ideas 
to  guide  them  in  future  operations 
— and  that's  exactly  what  they  did ! 

I  left  Cleveland,  convinced  more 
than  ever  before,  that  the  Ameri- 

can way  is  definitely  the  right  way, 

but  I'll  never  go  to  another  con- 
vention. They  ain'i  any  fun ! 

Mr.  Goldman  Mr.  Martin 

each  other.  Goldman  was  affiliated 
with  Sigma  Alpha  Mu  while  Mar- 

tin joined  Beta  Theta  Pi. 
Graduation  in  1935  found  both 

young  men  receiving  their  diplo- 
mas together.  During  Martin's  sen- 

ior year,  he  did  some  news  announc- 
ing for  the  Syracuse  U  station, 

WSYU,  at  that  time  affiliated  with WSYR. 

In  college,  Goldman  went  into 
advertising  as  a  major,  while  Mar- 

tin spent  his  time  in  journalistic 
endeavor.  Both  went  to  work  at 
WSYR,  Syracuse,  in  1935— Gold- 

man in  the  sales  promotion  depart- 
ment, Martin  as  news  editor  and 

staff  announcer. 
Today,  seven  years  later,  they 

are  among  the  younger  radio  exec- 
utives  in   the   industry.  Goldman 

LAW  GNAWS  the  news  at  KSO- 
KRNT,  Des  Moines.  Gumming  the 
drop  copy  is  8-months-old  David Winston  Law,  son  of  Glen  who  is 
news  editor  of  the  two  stations. 

was  sent  to  Jamestown  by  Col. 

Harry  Wilder  as  commercial  man- 
ager. He  later  returned  for  a  brief 

period  to  WSYR,  but  went  back 
again  to  Jamestown  where  he  has' remained.  When  Col.  Wilder  sold, 
WJTN,  Mr.  Goldman  was  retained! 
as  station  manager. 

Mr.  Martin,  after  two  years  ex- 
perience at  WSYR  as  news  editorj 

and  staff  announcer,  went  to  WIBX, 
in  Utica  where  he  branched  into: 

special  events  and  some  radio  pro-' duction.  Later  he  went  on  to  WGY,; 
Schenectady,  working  for  NBC  as 
continuity  director,  production  mani 
and  newscaster.  He  organized  and 

directed  the  WGY  Junior  Players' and  handled  the  WGY  Saturday! 

morning  children's  program- 
In  December,  1940,  Martin  went 

to  WIS,  NBC  outlet  in  Columbia, 
S.  C,  as  announcer,  sportscaster, 
special  events  man,  news  editor  and 
continuity  writer.  In  March,  1941, 
he  was  engaged  as  station  manager 
of  WWNY,  owned  and  operated  by 
the  Watertown  Daily  Times. 

CARTHAGE'S  YOUNG  RADIO  DUO  i 
Thomas  Martin,  Simon  Goldman,  Raised  Together, 

 Now  Manage  Stations  in  New  York  

Gory  Galluses 
APPARENTLY  determined 
to  see  that  its  affiliates  are 
not  caught  with  their  pants 
down,  NBC  handed  out  to 
broadcasters  at  the  NAB  con- vention in  Cleveland  last 
week  some  200  pairs  of  bright 
red  suspenders,  and  it  walked 
away  with  the  mythical  sta- tion relations  promotional 
award.  To  take  care  of  the 
above  -  the  -  belt  department, 

Sheldon  Hickox,  NBC's  sta- tion relations  director,  had  a 
bright  red  rose  placed  at 
every  plate  at  the  NAB  ban- quet Wednesday  night. 

Page  68  •  May  18,  1942 BROADCASTING  •  Broadcast  Advertising 



INDUSTRY  ANSWERS   THE  CALL! 

Have  YOU  Started  the  Pay- Roll 

Savings  Plan  in  YOUR  Company? 

Like  a  strong^  healthy  wind,  the  Pay-RoU  Savings 
Plan  is  sweeping  America!  Already  more  than 
32,000  firms,  large  and  small,  have  adopted  the  Plan, 
with  a  total  of  over  seventeen  million  employees — 
and  the  number  is  swelling  hourly. 

But  time  is  short!.  .More  and  more  billions  are 
needed,  and  needed  fast,  to  help  buy  the  guns,  tanks, 

planes,  and  ships  America's  fighting  forces  mast 
have.  The  best  and  quickest  way  to  raise  this  money 
is  by  giving  every  American  wage  earner  a  chance  to 
participate  in  the  regular,  systematic  purchase  of 
Defense  Bonds.  The  Plan  provides  the  one  perfect 

means  of  sluicing  a  part  of  ALL  America's  income 
into  the  Defense  Bond  channel  regularly  every  pay- 

day in  an  ever-rising  flood. 

Do  your  part  by  installing  the  Pay-Roll  Savings 
Plan  now.  For  truly,  in  this  war,  this  people's  war, 
VICTORY  BEGINS  AT  THE  PAY  WINDOW. 

Plan  Easy  to  Install 

Like  all  efficient  systems,  the  Pay-Roll  Savings 
Plan  is  amazingly  easy  to  install,  whether  your 
employees  number  three  or  ten  thousand. 

For  full  facts  and  samples  of  free  literature,  send 
the  coupon  below — today!  Or  write,  Treasury  De- 

partment, Section  C,  709  Twelfth  Street  NW., 
Washington,  D.  C. 

 ' —  "Tsection 

Treasury  P^P^^^. 

the   • 

MAKE  EVERY  PAY-DAY. . .  BOND  DAY! 

U.S. Defense  BONDS* STAMPS 

This  space  is  a  contribution  fo  NATIONAL  DEFENSE  by  BROADCASTING  Magazine 

^kvi^  
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War  Cooperation 

Voted  by  Amateurs 
Over  15,000  Already  Active 
In  the  Armed  Services 

SUPPORT  of  the  Government's 
war  effort  by  the  nation's  licensed 
amateur  radio  operators  was 
pledged  at  the  annual  meeting 
May  8  of  the  board  of  directors  of 
the  American  Radio  Relay  League, 
in  Hartford. 

The  board  renewed  the  pledges 
heretofore  given  of  wholehearted 
cooperation  with  the  communica- 

tions policy  of  the  Government, 
tendered  the  services  of  the 

League's  headquarters  station, 
WlAW,  and  expressed  the  hope 
that  reactivation  of  that  station 
for  code  training  purposes  among 
civilians  could  be  found  consistent 
with  the  war  effort. 

League  officers  reported  that  al- 
ready more  than  15,000  licensed 

amateur  operators  are  in  the  mili- 
tary communications  service  of  the 

United  States,  and  that  at  least 

that  many  additional  "hams"  are 
employed  in  the  civilian  effort  pro- 

ducing and  operating  much-needed 
equipment.  The  directors  felt  the 
League  must  carry  on,  both  to  co- 

ordinate the  amateur  contribution 
to  the  war  and  to  look  after  the 
interests  of  amateur  operators. 
They  consequently  reaffirmed  the 
extraordinary  grant  of  powers  and 
funds  to  the  League's  president  to 
protect  amateur  frequencies  and 
rights  during  the  emergency. 

George  W.  Bailey,  of  Washing- 
ton, was  re-elected  president  by 

unanimous  acclamation.  Vice-presi- 
dent Charles  E.  Blalack,  Yuma, 

Ariz.,  was  re-elected.  David  H. 
Houghton  of  West  Hartford  was 
appointed  permanent  treasurer. 
Leave  of  absence  was  granted  the 
communications  manager,  Maj.  F. 
E.  Handy,  and  John  Huntoon  of 
the  West  Hartford  headquarters 
staff  was  appointed  acting  com- 

munications manager. 

FCC  Diathermy  Registration 

Will  Cover  100,000  Machines 

REWARDING  Cedric  Foster,  Yankee 
Network  announcer,  for  his  broadcasts 
during  the  Greek-Italian  war,  Ahepa, 
national  Greek  educational  society, 
last  week  presented  him  with  a  medal 
at  a  testimonial  dinner  conducted  by 
the  Hellas  chapter  of  Lowell,  Mass. 

WHERE  THEY'LL  DO 
THE  MOST  GOOD! 

TEXAS'  BOOMING  GULF  COAST  INDUSTRIAL  AREA 
'''''''''' /^^eneemik 

R«pfeMnl«cl  by  HOWARD  H   WILSON  COMPANY 

REGISTRATION  of  diathery  ap- 
paratus must  be  completed  by  June 

8,  according  to  announcement  by 
the  FCC  last  Saturday.  The  order 
follows  the  demands  April  16  by 
the  Defense  Communications  Board 
for  registration  of  every  piece  of 
apparatus  capable  of  generating 
radiofrequency  energy  whether 
through  space  or  by  wire  lines, 
thus  including  diathermy  appara- 
tus. 

Thousands  of  physicians,  osteo- 
paths and  physiotherapists  who  use 

diathermy  apparatus  will  be  af- 
fected by  the  order  which  is  de- 
signed to  prevent  use  of  any  equip- 

ment capable  of  being  transformed 
into  long-range  transmitters  for 
illicit  purposes. 

The  FCC  reports  that  more  than 
100,000  diathermy  machines  are  in 
operation  throughout  the  country 
and  it  was  pointed  out  that  an 
"appreciable"  proportion  of  them 
are  owned  by  individuals  for  pri- 

vate use. 
Vital  to  War 

The  DCB  in  issuing  its  order 
last  month  said  it  had  determined 
that  the  national  security  and  de- 

fense and  the  successful  conduct 
of  the  war  "demanded  that  the 
Government  have  knowledge  of  all 
persons  who  possess  apparatus 
equipped  for  transmission  of  radio- 
frequency  energy"  {Broadcasting, April  20]. 

Under  the  order  the  FCC  was 
designated  as  the  registration 

agency  and  the  Commission's  order 
establishes  that  registration  will 
be  made  on  separate  forms  which 
it  will  furnish  in  Washington  and 
through  its  field  offices.  However 
it  was  noted  that  the  registration 
forms  must  be  returned  to  the 
Secretary,  FCC,  Washington,  and 
not  to  field  offices. 

Provision  was  made  in  the  FCC 
order  for  confiscation  of  diathermy 

apparatus  for  which  there  is  "no 
valid  registration  certificate  out- 

standing, and  any  apparatus  from 
which  the  name  of  the  manufac- 

turer and  serial  number  shall  have 
been  obliterated,  removed  or  al- 

tered after  the  date  of  this  order." 
The  order  states  that  such  appara- 

tus "shall  be  subject  to  closure 
and  removal  in  such  manner  as 
shall  be  prescribed  at  the  time  by 

the  Commission." Exemptions  to  the  order  include 
apparatus  which  is  in  the  posses- 

sion of  the  Government,  its  officers 
and  agents  or  apparatus  under 
contract  for  delivery  to  the  Gov- 
ernment. 

Following  registration  of  the  dia- 
thermy units,  the  FCC  will  issue 

a  non-transferable  certificate  of 
registration  to  the  applicant,  the 
order  states,  but  stipulates  that 
such  certificates  will  be  issued  only 
"if  the  Commission  finds  that  suffi- 

cient and  reliable  information  has 

been  furnished." The  order  also  provides  for  theft 

or  destruction  of  apparatus  by  de- 
manding that  the  FCC  be  notified 

within  five  days  of  any  such  con- tingency. 

Many  instances  have  been  re- 
lated of  diathermy  and  other  ra- 

diofrequency apparatus,  other  than 
broadcast  equipment,  being  trans- 

formed and  used  illicitly  for  signal- 
ling purposes,  and  it  is  believed 

the  DCB-FCC  orders  were  promul- 
gated to  prevent  any  such  use  in 

this  country. 

MILITARY  BONUSES 

AMENDED  BY  CBS 

REVISING  its  plan  of  bonus  pay- 
ments to  employes  entering  the 

country's  armed  service  to  include 
enlisted  as  well  as  drafted  men, 
CBS  is  now  paying  such  bonuses  to 
all  i-egular  employes  of  six  months 
or  longer  standing,  excluding  only 
those  who  go  into  service  as  offi- cers. 

Each  employe  at  the  time  of  in- 
duction will  now  receive  an  amount 

equal  to  the  difference  between  his 
CBS  and  his  Army  earnings,  for 
periods  ranging  from  two  weeks 
for  men  who  have  been  with  CBS 
for  less  than  a  year  up  to  four 
months  for  those  who  have  been 
with  CBS  for  more  than  six  years. 
The  network  also  continues  to 

contribute  to  the  cost  of  insur- 
ance coverage  for  employes  in- 
sured under  the  CBS  cooperative 

life  insurance  plan,  and  will  con- 
tinue to  make  available  to  em- 

ployes called  into  active  service 
under  the  terms  of  the  Selective 
Service  Act  an  opportunity  to  re- 

enter the  employ  of  CBS  at  the 
termination  of  their  military  serv- 

ice. The  benefits  of  the  plan  apply 
not  only  to  CBS  employes  but  also 
to  employes  of  its  subsidiary, 
Columbia  Recording  Corp. 

Both  NBC  and  the  BLUE  have 
similar  policies  whereby  their  em- 

ployes receive  special  compensa- 
tion whether  they  enlist  or  are 

drafted.  In  both  cases  the  employe 
is  paid  the  difference  between  his 
first  month's  pay  in  the  armed 
forces  and  that  of  his  last  month 
in  the  employ  of  the  network,  to- 

gether with  two  weeks  vacation 
pay.  Both  networks  also  carry 
payments  on  an  employe's  life  in- 

surance for  a  year's  period,  if  he 
is  insured  under  the  NBC  or 
BLUE  cooperative  insurance  plan. 

Shortwaves  to  the  Troops 
BEGINNING  May  18,  a  half-hour 
program  of  popular  music,  news  and 
sports  will  be  shortwaved  daily  ex- 

cept Sundays  by  WGBA,  Schenectady, 
to  troops  in  the  Northern  half  of 
Africa  and  the  Near  East.  The  pro- 

gram was  instituted  following  the 
revelation  by  Raymond  Clapper,  news- 

paper columnist,  that  United  States 
troops  stationed  at  these  points  had 
little  or  no  entertainment  for  their 
leisure  hours. 

n 

RATING  PROCEDURE 

AMENDED  BY  WPh 

MOVING  to  simplify  priority  pro- 
cedure, the  War  Production  Board 

has  revised  the  form  of  applica- 
tion for  priority  assistance  under 

the  Production  Requirements 
Plan  for  the  third  quarter  of  1942, 
according  to  J.  S.  Knowlson,  Di- 

rector of  Industry  Operations. 
Beginning  July  1,  start  of  the 

third  quarter,  most  of  the  limited 
blanket  ratings  under  which  pref- 

erences have  been  assigned  on  an 
industry-wide  basis  will  be  re-| 
voked  or  allowed  to  expire,  andi 
companies  which  have  been  using| 
the  blanket  ratings  will  be  required 
to  apply  under  PRP.  Under  the 
new  program,  assignment  of  rat- 

ings will  depend  increasingly  on 
the  nature  and  use  of  the  appli- 

cant's product  and  less  on  the  pat-! 
tern  of  preference  ratings  on  thd 
orders  which  are  on  the  books. 

The  procedure  under  PRP  varies 
froni  that  of  the  limited  blanket 
ratings  in  that  ratings  assigned 
to  applicants  under  PRP  may  be| 
applied  only  to  a  specified  quan-| 
tity  of  materials  or  products  to  be' delivered  in  a  calendar  quarter. 
Thus  in  some  instances  applicants 
may  obtain  a  higher  rating  for  lim- 

ited quantities  of  specific  kinds  of 
scarce  materials  than  they  would 
be  entitled  to  use  for  all  of  their 

requirements  under  a  "P"  order 

IT&T  Grants  Free  Use 

Of  Patents  During  War 
PLANS  for  the  consolidation  of 
International  Telephone  &  Radio 
Mfg.  Co.  and  the  Federal  Tele- 

graph Co.,  both  subsidiaries  of 
IT&T,  have  been  disclosed  in  the 
annual  report  for  1941  released  by 
Col.  Sosthenes  Behn,  president  ofi 
IT&T.  The  two  companies  at 
present  are  engaged  in  research 
and  the  production  of  communica 
tions  equipment,  mostly  for  war 

purposes. Simultaneously,  it  was  an- 
nounced that  IT&T  has  offered  the 

Government  free  use  of  all  its  pat 
ents  and  those  of  its  subsidiaries, 
both  here  and  abroad,  for  the  dura- 

tion and  six  months  thereafter 
In  addition.  Col.  Behn  said,  such 
patents  are  being  made  available 
without  charge  to  manufacturers 
engaged  in  production  of  war 
equipment. IT&T  currently  is  exporting 
25%  of  its  output  to  countries  in 
the  Western  Hemisphere,  the  bal 
ance  going  to  the  armed  and  re- lated services  of  the  United  Na 
tions.  The  system  holds  9,200  pat- 

ents and  more  than  450  trade- 
marks in  61  countries. 

Forbes  Joins  RAF 
DON  FORBES,  for  about  three 
years  a  team  member  of  the  six- 
weekly  quarter-hour  Richfield  Re 
vorter,  sponsored  by  Richfield  Oil 
Co.  on  NBC  West  Coast  stations, 
has  resigned  to  join  the  RAF.  John 
Wald,  second  half  of  the  newscast 
ing  team,  has  taken  over  the  entire 
broadcast,  with  Franklin  Bingman 
added  as  commercial  announcer. 

WGY,  Schenectady,  recently  was 
forced  to  operate  on  reduced  power 
for  30  minutes  when  its  antenna  tow- 

er in  South  Schenectady  was  struck 
by  a  lightning  bolt  in  a  pre-summer shower.  A  fire  in  the  operation  coils 
had  to  be  extinguished  by  the  opera- 

tions crew,  headed  by  Kenneth  Hol- lingswcrth. 
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Roistering  Sales  Boosting  Morale  AGENCY 

War  plants  Scene  of 

5  Local  Disc  Show 

\In  Cleveland 

By  LLOYD  H.  ROSENBLUM 
L  Advertising  Manager, 

'      Rosenblum's  Inc.,  Cleveland 

"HOW  can  we  give  'em  a  civic  pro- 
I  gram  without  being  stuffy?  How 
can  we  help  the  country  by  telling 

'  people  what's  going  on  at  home? 
;  How  can  we  boost  sales  by  bolster- 

ing morale?  How  can  we  be  diifer- 
rent?" 

[;|    The  three  of  us — Leroy  Lustig, 
[head   of   the   advertising  agency 
'.bearing    his    name,    Carl  Mark, 
WHK-WCLE  producer  and  myself 
asked  each  other  those  questions 
psome  months  ago  at  a  conference 
^to  find  a  new  program  idea  for 
I  Rosenblum's,     Cleveland  depart- 
^ment  store.  Well,  we  hit  on  the 
idea.  And  it  clicked! 

It  Builds  Sales 
Actual  war  served  to  make  the 

;  show  more  timely.  Three  reasons 
!;for  its  success  are:  The  program 
is  entertaining;  it  boosts  morale 
of  war  plant  workers  and  civilians ; 

);it  is  very  merchandiseable,  thus 
builds  sales  and  goodwill. 

Carl  Mark,  a  staff  of  engineers 
;  and  myself  contact  and  make  tran- 
^  scriptions    at    pre-arranged  war 
>  plants  and  places  around  town.  We 
,;  get  all  the  data  we  need,  then  go 
1:  to  work  and  record  about  20  min- 
iutes.  We  use  the  WCLE  Mobile 
Unit.  We  strive  for  one  thing :  Get 

"  an  unusual  but  factually  "sound" 
story  about  what  goes  on  behind 
the  scenes,  what  the  workers  think 

.i  about,  how  the  operation  in  the 
plant  fits  into  the  national  effort. 
We  build  the  show  around  the 

idea  of  a  "friendly,  homey"  visit. 
Once  recorded,  we  edit  the  tran- 

scriptions, cut  out  any  mis-state- 
ments or  uninteresting  portions 

and  put  them  on  the  air  .  .  .  five 
different  broadcasts  per  week  at 
noontime. 

We're  concentrating  more  and 
more  on  war  plants  because  we  get 
mighty  interesting  shows  without 
divulging  any  secrets,  names  or 
anything  that  goes  on  in  the  plant 
that  is  censorable.  The  employes 
get  a  lot  of  fun  out  of  hearing  the 
broadcasts  played  back  to  them  on 
their  lunch-hour.   It  makes  good 

Columbia's  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

listening  to  hear  these  employes 
teil,  while  at  work,  how  they  and 
their  plant  are  speeding  up  pro- 

duction, what  they  are  personally 
doing  to  help  the  country,  what 
their  bosses  are  doing  to  help  them 
keep  healthy,  happy,  fit  and  pro- 
ductive. 

On  other  days  v/e  visit  various 
manufacturing  firms  or  interesting 
places.  On  these  programs  we  tell 
an  actual  "sound"  story  of  how  a 
business  operates,  how  a  product  is 
made  from  start  to  finish,  and  how 
that  business  is  affected  by  na- 

tional restrictions.  We  told  listen- 
ers how  coffee  was  roasted,  they 

heard  it  being  roasted  on  the  air, 
they  heard  beer  being  brewed, 
musical  instruments  being  actually 
manufactured. 
We  visited  a  pretzel  maker, 

sausage  maker,  baker,  cigar  mak- 
er, laundry,  overall  manufacturer, 

beekeeper,  lumber  plant,  the 
street-car  company,  a  dancing 
studio,  children's  nursery,  flower 
nursery,  theatre,  detective  agency, 
bus  line,  cab  company,  bowling 
alley,  etc. 

A  food  manufacturer  tells  how 
food  can  help  civilians  keep  up 
pep  and  vitality  .  .  .  and  each  com- 

pany shows  what  is  his  share  in 
the  national  effort.  The  all  impor- 

tant thing  is  the  "sound"  .  .  .  for 
on  the  air,  sounds  are  pictures  and 
pictures  tell  the  story.  We  keep  the 
programs  lively. 

Cooperation  Tremendous 

Cooperation  from  participating 
firms  has  been  tremendous.  We 
knew  people  take  pride  in  their  own 
business,  but  we  had  no  notion 
they  would  help  us  and  them  get 
so  much  publicity  in  every  way.  We 
don't  allow  profuse  commercialism 
of  a  product  but  ovraers  and  em- 

ployes alike  enjoy  hearing  their 
voices  and  telling  unusual  facts 
about  their  businesses.  Conse- 

quently the  goodwill  from  employes 
has  been  amazing.  For  each  place 
we  visit  employes  either  hear  a 
special  broadcast  of  their  program 
or  learn  about  the  regular  broad- 

cast through  a  meeting,  bulletin 
or  card. 

We  furnish  the  latter.  Each  firm 
publicizes  its  participation  through 
its  regular  channels  ...  a  restau- 

rant on  their  menu,  an  ice  company 
through  its  drivers  to  its  custo- 

mers, a  photo  finisher  inside  pack- 
ages of  prints,  a  theatre  by  a 

trailer,  etc.  We  plug  each  firm  in  a 
newspaper  ad.  Funny  accidents 
have  occurred  that  brought  public- 

ity in  the  papers,  such  as  the  time 
Carl  Mark  fell  from  a  tree  while 
broadcasting  a  coon  chase  before 

a  crowd  at  the  Sportsmen's  Show. Show. 
People  Are  Talking 

Yes,  we  applied  the  "sizzle"  to 
these  shows  by  making  them  fast- 
moving,  chock  full  of  human-inter- 

est stories,  chatter  and  sounds,  and 
void  of  speeches  and  statistics.  At 
a  bowling  alley  we  talked  to  the 
pin  boy  while  working,  at  a  food 

HONORED  for  "distinguished  serv- 
ices to  the  cause  of  Inter-American 

Friendship  through  education," Sterling  Fisher,  radio  educator  and 
organizer  of  the  NBC  Inter-Amer- 

ican University  of  the  Air,  is 
shown  receiving  a  citation  from 
Mario  Avallone,  student  body  pres- 

ident of  Evander  Childs  High 
School,  New  York. 

terminal  we  caught  the  chant  of 
the  auctioneer.  While  we  do  pro- 

mote other  companies,  it  merely 
complements  the  value  of  the  pro- 

gram to  us.  People  have  started  to 
talk  favorably  and  often  about  our 
store.  That's  what  we  want. 
Above  all,  by  telling  listeners 

what  goes  on  the  industries  of 
this  city  and  by  giving  them  an 
inside  tip  of  what  the  workers  are 

doing  and  thinking  about,  we've succeeded  in  bolstering  the  morale 
of  these  workers  and  other  civilians 

who  tune  in.  We're  getting  results 
by  educating  and  entertaining 
those  of  us  fighting  on  the  home 
front. 
While  this  idea  has  already 

proven  and  honest-to-goodness  sales 
and  goodwill  builder  for  Rosen- 

blum's, it  seems  to  me  it  might 
easily  be  adapted  for  Government 
use  as  a  morale  builder  on  a  na- 

tional scale.  What  better  way  than 
through  an  intimate  radio  pro- 

gram such  as  "Let's  Go  Places!", can  be  found  to  wake  people  up, 
urge  them  on  to  work  harder,  stay 

healthy  and  "live"  only  for  vic- tory? 

Evans  Heads  WSAZ 
FLEM  EVANS,  formerly  of 
WPAR,  Parkersburg,  W.  Va.,  has 
been  named  station  manager  of 
WSAZ,  Huntington,  W.  Va.  He 
replaces  Mike  Layman  who  has  en- 

listed in  the  Navy.  Mr.  Evans  first 
broke  into  radio  in  1934  with 
WSAZ. 

DON  WILSON.  Hollywood  announcer 
on  the  NBC  Jacl;  Beitiuj  Show  spon- 

sored by  General  Foods  Corp.  for 
.Jell-0.  has  been  given  a  featured  role 

in  the  Republic  picture. "Hi. Neighbor''. 

GREY  HOSIERY  MILLS,  Bristol,  Va. 
(Mary  Grey  Hosiery),  to  Houck  &  Co., 
25  W.  Church  Ave.,  Bristol,  Va.,  using 
radio,  newspapers,  magazines,  and  trade 
papers.  Account  executive  is  Claude  Harri- 

son Jr. 
AMERICAN  KITCHEN  Products  Co.,  New 
York  to  Raymond  Spector  Co.,  New  York. 
S.  GUMPERT  Co.,  New  York  to  Director 
&  Lane  Adv.  Agency,  New  York. 
HEALTHAIDS  Inc.,  Jersey  City,  to  Ray- 

mond Spector  Co.,  New  York. 
JELSERT  Co.,  Chicago,  to  George  H. 
Hartman  Co.,  Chicago. 
BURGESS  SEED  &  PLANT  Co.,  Gales- 
burg,,  Mich.,  to  George  H.  Hartman  Co., 
Chicago.  Henry  Nathan,  account  executive. 
CRAWFORD'S.  Kansas  City,  Mo.,  to  Paul Miller  Adv.  Co.,  Kansas  City.  Paul  H. 
MiDer  is  account  executive. 
TIVOLI-UNION  Brewing  Co.,  Denver,  to 
Lane-Freiberger,  Cooper  Bldg.,  Denver,  Ac- count executive  is  C.  J.  Freiberger. 

CLARK  BROS.  Chewing  Gum  Co.,  Pitts- 
burgh, placed  direct. 

F.  W.  CLEMENTS  Products  Co..  Roches- 
ter, to  Hutchins  Adv.  Co.,  Rochester.  Ac- count executive  is  John  P.  McCarthy. 

JAMES  B.  HALL  Inc.,  New  York,  to 
Arthur  Rosenberg  Co.,  New  York.  Account executive  is  Charles  L.  Silver. 
OAKLAND  CHEMICAL  Co.,  New  York,  to 
Wortman,  Barton  &  Goold,  N.  Y. 
RAINIER  NATURAL  SOAP  Co.,  Boston, 
to  H.  L.  Moor  Co.,  that  city,  using  radio 
and  newspapers. 
SELECTED  RISKS  Indemnity  Co.,  and 
Selected  Risks  Fire  Insurance  Co.,  Branch- 
ville,  N.  J.,  to  Parker-Allston  Assoc.,  New 
York,  using  radio,  farm  papers  and  busi- 

ness publications. 
CORN  FIX  Co.,  Newark  (corn  remover), 
to  J.  M.  Korn  Inc.,  Philadelphia.  A  news- 

paper and  radio  schedule  is  being  pre- 

pared. 
DAIRY  BELLE  FARMS,  San  Francisco, 
to  Brisacher,  Davis  &  Staff,  San  Francisco. 
Will  use  radio. 
HOUSE  OF  OLD  MOLXNEAUX,  Bostoi.. 
to  Hirshon-Garfield,  Boston,  for  Old  Madrid 
and  Three  Monks  wines.  Radio  being  used. 
WILLIAMS  Co.,  Kokomo,  Ind.  (Bouffont 
washing  agent,  O-Gee  cleanser),  to  Mac- Donald-Cook  Co.,  South  Bend. 

Lewis  May  Join  Army 

TOM  LEWIS,  Hollywood  mana- 
ger and  radio  director  of  Young  & 

Rubicam,  is  currently  in  New 
York  for  home  office  discussions 
on  his  successor.  Mr.  Lewis,  it  is 
understood,  is  resigning  to  join 
the  Army  Signal  Corps  as  major 
in  the  morale  section.  He  is  the 
husband  of  the  movie  actress, 
Loretta  Young. 

^hene  SaleiTlluUipl^ 

BOB  GARRED,  Hollywood  newscast- 
er-announcer, has  been  signed  as  an- 

nouncer for  the  weekly  CBS  Nelson 
Ed'h/  program,  sponsored  by  P.  Loril- lard'Co.  (Old  Golds). 

NASHVILLE,  TENNESS 

THE  NflTIOKflL  LIFE  AND  ACCIDENT  [NSURJINCE  COMPSKY. 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

-MAY  9  TO  MAY  15  INCLUSIVE- 

Decisions . . . 
MAY  14 

WSOO,  Sault  Ste.  Marie.  Mich.  Granted 
petition  for  continuance  of  hearing  on license  renewal  to  6-11-42. 
KFAR,  Fairbanks.  Alaska  Granted  mod- 

ification of  construction  permit  for  approval of  transmitter. 

Applications . . . 
MAY  9 

WWDC.  Washington- Transfer  of  con- 
trol of  corporation  from  Stanley  H.  Horner. 

Dyke  Cullum  and  Edward  Spence  to  Joseph 
Katz.  G.  Bennett  Larson  and  Charles  M. Harrison. 
WNBC.  New  Britain.  Conn.— Modifica- 

tion of  license  to  move  studios  to  Hartford. 
KSAM.  Huntsville.  Tex.  -Modification  of 

license  to  move  studio  two  miles  southeast 
of  Huntsville. 
WKEU,  Griffin.  Ga. — Amend  original  ap- 

plication for  CP  to  delete  request  for  move 
of  transmitter. 
NEW,  Camden  Radio  Inc..  Camden.  Ark. 

— CP  new  station  on  1450  kc.  with  250 
watts,  unlimited  time :  facilities  of  KCMC, 
contingent  on  their  frequency  shift. 
WNAX.  Yankton.  S.  D.— Modification  of 

CP  requesting  extension  of  complete  date 
to  12-7-42. 
KHSL.  Chico,  Cal.— Modification  of  CP 

requesting  extension  of  completion  date  to 
7-16-42. 
NEW.  The  Associated  Broadcasters  Inc.. 

Los  Angeles — CP  new  international  sta- 
tion, frequency  to  be  determined  by  the 

FCC.  50  kw..  A.3  emision,  hours  unde- termined. 
NEW.  The  Associated  Broadcasters  Inc., 

N.  of  Seattle— Same. 

Tentative  Calendar . . , 
WPRP,  Ponce.  P.  R.,  CP  for  1480  kc, 

1  kw.  N..  5  kw.  D.,  unlimited ;  modifica- 
tion of  CP  for  1520  kc.  1  kw.,  N.,  5  kw., 

D..  unl.  ;  license  renewal  (May  19). 
KGNO.  Dodge  City,  Kan.,  modification 

of  license  to  1370  kc,  500  w.,  N.,  1  kw., 
D.   iMay  20). 
WGRC,  New  Albany,  Ind.,  CP  790  kc, 

1  kw.  N..  5  kw.  D..  directional  N.,  unlimited 
time;  WKPT.  Kingsport.  Tenn.,  CP  790 
kc,  1  kw..  directional  N..  unlimited  time 
(consolidated  hearing,  May  21). 
WFAS.  White  Plains,  N.  Y.,  modifica- 

tion of  license  12.30  kc,  250  w..  unlimited 
time   (further  hearing.  May  21). 
NEW.  The  Walmac  Co.,  San  Antonio, 

Tex.,  1230  kc,  250  w.,  unlimited  time 
(May  22  (. 
NEW,  Southern  Florida  Broadcasting 

Inc.,  Miami,  CP  1450  kc,  250  w.,  unlimited 
time  (further  hearing.  May  22). 

Fly's  'Buddy' 
WERE  FCC  Chairman  James 
Lawrence  Fly,  and  Soviet 
Commisar  Voroshilov  at  the 
NAB  convention  in  Cleveland 
last  week?  If  one  believed  the 
convention  badges  worn  on 
the  labels  of  a  pair  of  broad- 

casters, who  were  constant 
companions,  the  answer  would 
be  "yes".  One  broadcaster 
wore  a  badge  reading: 
"James  Lawrence  Fly,  FCC, 
Washing  to  n".  His  com- 

panion's read:  "Voroshilov, 
Moscow,  USSR". 

SAM  BREWER,  MBS  roving  war 
corre.spondent,  formerly  stationed  in 
Cairo.  Egypt,  has  started  a  series  of 
Mutual  news  broadcasts  from  New 
Delhi,  India,  heard  Mondays  and  Fri- 

days, 6:20-6:30  p.m. 

Carl  Smith  Gets  Award 

For  Radio  Wave  Device 
THE  HICKOK  award  for  the 
best  paper  in  the  Cleveland  section 
competition  of  the  American  In- 

stitute of  Electrical  Engineering 
will  be  given  to  Carl  E.  Smith, 
chief  engineer  of  WHK  and  WCLE, 
Cleveland,  it  was  announced  last 
week. 

Mr.  Smith's  paper,  which  was 
submitted  in  competition  with  other 
members  on  new  technical  develop- 

ments in  the  radio  field,  was  a 
treatise  on  "An  Electro-Mechanical 
Antenna  Pattern  Calculator,"  out- 
ling  details  of  the  construction  and 
operation  of  a  machine  he  has  in- 

vented to  mechanically  calculate 
the  direction  and  distance  radio 
waves  go  after  leaving  the  trans- 

mitting antennae. 
The  machine,  said  to  be  the  only 

one  of  its  kind  in  the  world,  is  now 
in  operation  at  WHK-WCLE.  It 
was  said  that  the  machine's  cal- culation is  as  accurate  as  the 
mathematical  method  of  computing 
antenna  patterns  and  cuts  the  time 
required  from  days  to  a  few  min- 
utes. 

Robert  D.  Hiekok  Sr.,  president 
of  the  Hickok  Electrical  Instru- 

ment Co.,  Cleveland,  for  whom  the 
award  is  named,  will  make  the 
presentation  May  21. 

OPERATORS  OF  FM 

REFLECT  OPTIMISM 

PROMINENCE  of  FM  on  the  mili- 
tary communications  front  prom- 
ises advancement  and  general 

spread  of  knowledge  of  high-fre- 
quency radio,  according  to  replies 

to  a  survey  just  completed  of  all 
FM  broadcasters,  by  N.  H.  Terwil- 
liger,  sales  promotion  manager  of 
Zenith  Radio  Corp.,  Chicago. 

Optimism,  despite  prospects  of 
reduction  in  schedules  because  of 
shortages  of  personnel  and  equip- 

ment, is  prevalent  among  the  64 
broadcasters  who  replied.  Question- 

naires were  sent  100  FM  licensees 
and  applicants. 

Answers  show  41%  of  the  oper- 
ating FM  stations  are  selling  time 

and  the  "average  station"  or  more than  half  of  those  who  answered, 
is  licensed  to  use  13,190  watts  and 
is  actually  using  5,950  while  it 
broadcasts  11%  hours  a  day.  Loca- 

tion for  most  FM  stations  was 
found  to  be  on  a  tall  building  trans- 

mitter tower.  Unusual  distances 
from  transmitter  to  studio  were 
W41MM,  Winston-Salem,  116  miles, 
and  W39B,  Boston,  100  miles,  both 
using  relay  setups. 

New  Lumber  Order 
DELIVERIES  and  sales  by  large 
producers  of  softwood  "construc- 

tion" lumber  was  frozen  for  a  pe- 
riod of  60  days,  May  13  under  an 

order  of  the  War  Production  Board. 
The  only  exceptions  are  the  needs 
of  the  Army,  Navy  and  the  Mari- 

time Commission.  This  order  par- 
ticularly applies  to  wood  materials 

commonly  used  in  building  con- 
struction. And  it  leaves  factory, 

shop  and  box  lumber  free  for  nor- 
mal trade  channels.  However,  all 

persons  are  prohibited  from  ac- 
cepting deliveries  of  softwood. 

Col.  Browning  Moved 
LIEUT.  COL.  HARVEY  P.  BROWN- 

ING, executive  officer  of  the  Army 
Communications  Branch  under  Brig. 
Gen.  Frank  E.  Stoner,  last  week  was 
assigned  to  the  8th  Corps  Area  as 
signal  officer  with  headquarters  in  San 
Antonio.  Col.  Browning,  who  served 
with  the  Southwestern  Bell  Co.  before 
he  entered  the  Army  in  World  War  I, 
had  been  signal  officer  in  the  Canal 
Zone  until  he  was  given  the  Washing- 

ton post  last  fall.  He  is  succeeded  by 
Maj.  Carl  H.  Hatch,  formerly  of  the 
Wisconsin  Bell  Telephone  Co. 

JERSEY  BROADCASTERS  held  session  recently  and  vice-president.  Standing    (1  to  r)  •   Walter  Patrick chose  these  executives  and  board  members.   Seated  Kelly,  WAAT,  Jersey  City;  Thomas  F    Burlev  Jr 
(1  to  r):  John  C.  Bird,  WBRB,  Red  Bank,  secretary  WCAP,  Asbury  Park;  Lester  R  Gerken  'WPAT  Pat' and  treasurer;  A.  Harry  Zoog,  WFPG,  Atlantic  City,  erson;  L.  M.  Maxwell,  Mack  Radio  Sales  Camden- 
president;  Irving  Robert  Rosenhaus,  WAAT,  Jersey  0.  L.  Maxey,  WSNJ,  Bridgeton;  Georee  S  '  McGinlPv 
City,  vice-president;  C.  E.  Onens,  WCAM,  Camden,  WTTM,  Trenton.  v^eoige  Mci^iniey, 

Network  Accounts 
All  time  Eastern  Wartime  unless indicatec 

New  Business 
GENERAL  MILLS,  Minneapolis  (Sperrj 
Flour),  on  June  1  starts  Sam  Hayes,  News 
on  7  CBS  Pacific  Coast  stations  (KROY 
KIRO  KOIN  KQW  KARM  KFPY)  Mon. 
thru  Fri.,  7:15-7:30  p.m.  Agency:  Westco 
Adv.,  San  Francisco. 

Renewal  Accounts 

GENERAL  MILLS,  Minneapolis  (Softasilk 
cake  flour),  on  June  1  renews  for  52  weeks 
Betty  Crocker  on  29  NBC  stations,  Fri., 
2  :45-3  p.m.  Agency:  Blackett-Sample-Hum-_ 
mert,  Chicago.  ■(> 
GENERAL  MILLS,  Minneapolis  (Cheeri- 
oats ) ,  on  J une  1  will  renew  for  52  week? 
Light  of  the  World  on  28  NBC  stations, 
Mon.  thru  Fri.  2-2:15  p.m.  Agency: 
Blackett-Sample-Humraert,  Chicago. 
LIGGETT  &  MYERS  TOBACCO  Co.,  New 
York  (Chesterfields),  on  July  13  renews  for 
52  weeks  Pleasure  Time  on  83  NBC  sta- 

tions, Mon.  thru  Fri.,  7-7.15  p.m.  (rebroad- 
cast,  25  Pacific  Coast  NBC  stations,  ti- 

ll: 15  p.m.).  Agency:  Newell-Emmett  Co., 
N.  Y. 
PRUDENTIAL  INSURANCE  Co.  of  Amer- 

ica, Newark,  on  May  31,  renews  for  IS 
weeks  The  Family  Hour,  on  60  CBS  sta- 

tions. Sun.,  5-5:45  p.m.  Agency:  Benton  & 
Bowles,  N.  Y. 
BAYUK  CIGARS,  Philadelphia  (Phillies), 
on  June  30  renews  for  13  weeks  Inside  of 
Sports  on  29  MBS  stations  and  the  Colonial 
Network,  7:45-8  p.m.,  Tues.,  Thurs.,  and 
Sat.;  and  Sizing  Up  the  News,  with  Cal 
Tinney,  on  56  MBS  stations,  8-8:15,  Mon.. 
Wed.,  and  Fri.  Agency:  Ivey  &  Ellington, Philadelphia. 

Network  Changes 

CAMPBELL  SOUP  Co.,  Camden,  N.  J.,  on 
June  9  discontinues  for  13  weeks  Bob  Burns 
on  65  CBS  stations,  Tues.,  8:30-8:55  p.m. ( rebroadcast,  12:30-12:55  a.m.).  Agency: Ruthrauff  &  Ryan,  N.  Y. 
CAMPANA  SALES  Co.,  Batavia,  111., 
(toiletries),  on  June  5  will  discontinue 
First  Nighter,  on  54  CBS  stations,  Fri., 
9:30-9:55  p.m.  Agency:  Aubrey,  Moore 
&   Wallace,  Chicago. 
QUAKER  OATS  Co..  (Mother  and  Quaker 
Oats),  on  June  5  will  shift  That  Brewster 
Boy  on  66  CBS  stations.  Wed.,  7:30-8:00 
p.m.  to  Fri.,  9:30-10  p.m.  Agency:  Ruth- rauff &  Ryan,  Chicago. 
PILLSBURY  Flour  Mills  Co.,  Minneapolis 
(flours  and  cereals),  on  June  7  discontinues 
Musical  Millwheel  on  50  BLUE  stations, 
Thurs.,  Fri.,  Sat.,  Sun.,  10-10:15  a.m. 
Agency :  McCann-Erickson,  Chicago. Si 

WNEW  CLARIFIES 

NETWORK  POSITION 

ROLE  of  WNEW  as  an  inde- 
pendent station  in  New  York  will 

remain  unaltered  by  its  participa- 
tion in  the  Atlantic  Coast  Network, 

new  regional  chain  [see  page  26], 
according  to  announcement  May  13 
by  the  WNEW  management. 

"The  ai'rangement  contemplated 
is  for  WNEW  to  remain  an  inde- 

pendent outlet  and  all  time  pres- 
ently sold  on  WNEW  will  remain 

firm,"  said  the  statement.  "How- ever, where  time  is  available  on 
WNEW  and  the  netwox'k  is  in  a 
position  to  sell  it,  such  time  will  be 
available  to  the  network  at 
WNEW's  card  rate.  WNEW  will, 
of  course,  continue  to  sell  its  own 
time  and  no  options  have  been 
granted,  nor  will  any  be  granted, to  the  network. 

"WNEW  will  give  its  best  efforts 
towards  aiding  the  new  network 
insofar  as  such  efforts  are  not  in- 

consistent with  its  own  activities. 
As  an  opportunity  to  provide  ex- 

panded public  service,  WNEW  wel- 
comes the  opportunity  the  network 

facilities  will  provide,  the  manage- 

ment stated." 
CLARENCE  G.  ALEXANDER,  NBC  tele- vision  program  operations  manager,  is 
leaving  this  week  for  duty  as  a  first  lieu- tenant in  the  Army  Air  Force. 
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Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for   box  address.   Forms   close   one  week   preceding  issue. 

\ 

i 
,1 

Help  Wanted 

ENGINEER — For   Southern   NBC  station. 
Permanent  position.  State  salary  ex- 

'   pected   and    give   references.     Box  485, BROADCASTING. 

Operator — With  third  class  license  or  bet- 
ter, FCC  approved,  to  operate  transmit- ter. Permanent  position  to  right  party. 

KELD,  El  Dorado,  Arkansas. 

;  Chief  Engineer — 250  Watt  Station.  Write, 
j    giving  full  details  first  letter.  No  drifters or  drunks.  WRLC,  Toccoa,  Georgia. 

Operator — Splendid  permanent  opportunity. 
Will  assist  with  station  installation  and 
transmission  line,  antenna  resistance  and 

t    field  strength  measurements,   etc.  Good 
!    man  can  learn  and  earn.  Your  chance  to 

grow  with  station.   WSNY,  Schenectady, 
N.  y. 

Technician — Combination  man  preferred. 
Salary  $45.00,  40  hours  weekly.  West 
Coast  Station.  State  full  qualifications 
and  draft  status  first  letter.  Box  487, 
BROADCASTING. 

Operator — Any  license  qualifying  for  broad- cast station  operation.  Give  full  details 
first  letter.  WRLC,  Toccoa,  Georgia. 

Salesman  Experienced — With  car.  Salary 
and  commission  to  producer  for  local  in- 

dependent. Steady,  good  future  for  right 
man.      Give     information     first  letter. 

J    KHUB,  Watsonville,  California. 

If  You  Want  to  sell  time  that  sells  mer- 
chandise for  the  man  who  bought  it,  and 

think  you  can  take  over  the  bulk  of  local 
1    accounts  on   one  of  the  finest  Eastern 
1  local  Network  stations  and  earn  more 

than  a  $40  weekly  drawing  account,  write 
■  full  details  of  ydur  experience,  record, 

draft-status,  enclose  photo.  Our  staff 
knows   of  this   ad.    Box   477,  BROAD- 

°  CASTING. 

jTwo  Combination  Men — One  first  class,  one 
hundi-ed  forty  month.  One  second  class, 
one  hundred  twenty-five  month.  Loca- 

tion Southwest.  Regional  Columbia  affili- 
ate.   Box  491,  BROADCASTING. 

Ungineer  Wanted — For  studio   and  trans- 
I    mitter   work.     Pleasant   working  condi- 

tions.  Position  open  June  first.   Give  full 
information,   including   draft   status,  to 

I     Station  WCSC,  Charleston,  South  Caro- lina. 

Engineer — For  250  watt,  full  time  station. 
Western  Electric  equipment.  State  quali- 

I    fications  and  draft  standing.    Box  483, 
BROADCASTING. 

Situations  Wanted 

SALESMAN — Give  references,  salary,  ex- 
perience first  letter.  Box  482,  BROAD- CASTING. 

Operator — Desirous  of  change,  first  class 
license,  draft  exempt,  presently  em- ployed.   Box  480,  BROADCASTING. 

NEED  AN  ANNOUNCER?— Two  available 
— both  terrible.  Crossley  Rating  — 3. 
High,  squeaky  voices,  irritating  person- 

alities. Edison  Gramaphone  recordings 
available.  (Well?)  We'll  take  you  sight unseen.  $60.00  weekly — better  hurry. 
Local  board  hot  on  our  trail.  Both  illit- 

erate but  what  can  you  expect  in  these 
times  ?  Added  attraction  :  ten  pounds  of 
sugar — spare  tire  and  chrome  bumper thrown  in  FREE.  Wire  immediately. 
Box  484,  BROADCASTING. 

Program  Director — Draft  exempt,  age  34. Over  ten  years  experience.  Reliable, 
capable,  with  proved  executive  ability. 
College  background.  Several  years  in 
present  position.  Only  permanent  con- nection considered.  References.  Box  495, 
BROADCASTING. 

Urgently  Need — Approved  Broadcast  modu- lation monitor.  State  type,  condition, 
cash  price.    Box  494,  Broadcasting. 

Situations  Wanted  (Cont'd) 
MANAGERIAL  EXPERIENCE— NBC-Mu- 

tual regional  groups.  National  sales  man- 
ager, regional  local.  Merchandising,  pro- 

motion director.  15  years  radio,  publica- 
tion, agency  sales  experience.  Employed  ; 

seek  position  as  sales  or  assistant  sta- tion manager  requiring  above  average 
ability.  45,  exempt.  Box  478,  BROAD- CASTING. 

Station  Manager  —  Versatile  radio  man 
available  for  more  attractive  pi'oposition. Now  employed  in  poor  market.  This  man 
knows  management  .  .  .  sales  .  .  .  and 
showmanship  .  .  .  and  is  competent  an- 

nouncer, producer,  writer.  Best  refer- 
ences. 3-A.  Virginias  or  Southeast  pre- 
ferred. Box  496,  BROADCASTING. 

Seven  Years — Two  stations.  Married.  Fam- 
ily. Employed.  Progressively  newspaper 

reporter,  announcer,  copy-writer,  sales- 
man, program  director  network  affiliate. 

Self-supported  through  University.  Box 
479,  BROADCASTING. 

PROGRAM-PRODUCTION  MANAGER— 
Now  employed.  Ten  years  experience 
one  market.  Can  handle  news,  sports, 
publicity  and  promotion.  Six  years  play 
by  play  baseball  for  General  Mills. 
Newspaper  and  trade-paper  background. 
Excellent  references.  Prefer  station  con- 

nection East  or  Middle  West.  All- 
around  experience  all  departments.  Mar- 

ried, children,  draft  exempt.  Address 
Box  486,  BROADCASTING. 

Announcer  -  Operator  —  Thoroughly  experi- 
enced combination  duties.  Radiotelephone 

first.  Married,  family.  State  salary. 
Available  immediately.  Box  489,  BROAD- CASTING. 

Chief  Engineer — 250  Watt  station.  Wants 
change.  $42.50  week.  Box  476,  BROAD- CASTING. 

GENERAL  -  COMMERCIAL  MANAGER— 
Ten  years  every  phase  radio.  Married, 
family,  age  32.  Top  references.  Box 
492,  BROADCASTING. 

Operator — First  class  license.  Experienced control  board  and  transmitter.  Desire 
permanent  position  at  progressive  sta- tion. Draft  deferred.  Eugene  Nalley, 
211  E.  Ave.  B,  Sweetwater,  Texas. 

Announcer  or  Program  Director — Draft  ex- 
empt. Now  with  Chicago  50  kw.  net  ex- perience. Want  out  of  town.  Box  475, 

BROADCASTING. 

Practical  Radio  Engineer — Long  experi- 
ence broadcasting  up  to  50  kw.  Con- 

scientious worker,  long  hours  no  objec- 
tion. A-1  references.  Desire  position 

where  creative  ability,  self-reliance,  hard 
work  essential.  Box  488,  BROADCAST- ING. 

Wanted  to  Buy 

Direct    Reading    Field    Intensity  Meter — WFBC,  Greenville.  S.  C. 

FCC  Recognized  Phase  Monitor — With  or without  coaxial  switching  panel  for  four 
element  array.  Send  full  information. 
Radio  Station  WHKY,  Hickory,  N.  C. 

For  Sale 

1  KW  Broadcast  Transmitter — Western 
Electric  106-B,  including  tubes,  etc.  Good 
condition.  Reasonably  priced.  Box  481, 
BROADCASTING. 

Collins  1,000  Watt  Transmitter— Model  20 
H  in  excellent  condition.  Available  im- 

mediately.   KTKC,  Visalia,  California. 

230  Ft.  Blaw-Knox — Self-supporting  radio 
tower  for  immediate  delivery.  Box  493, 
BROADCASTING. 

2  RCA  Frequency  Monitors — Type  475-A. 
Serial  No.  151  and  Type  475-A.  Serial 
No.  153.    Box  490,  BROADCASTING. 

Shortwaves 

{Continued  from  page  52) 

one  or  two  occasions  why  the  great 
American  radio  organizations  ask 
for  money  on  the  air.  I  was  stumped 
and  replied  rather  angrily  that 
they  must  have  been  listening  to 
some  other  country.  Later  I  got  to 
thinking  about  it  and  decided  some 
station  probably  had  an  interna- 

tional account  supported  by  con- 
tributions. I  have  not  caught  such 

a  program  but  I  suppose  my  Eng- 
lish friends  did. 

Since  then  I  have  been  disturbed 
at  the  thought  of  the  reaction  of 
someone  less  kindly  disposed  to 
America  than  an  Englishman  hear- 

ing such  a  program.  They  proba- 
bly assume  that  that  rich  America 

is  not  so  rich  after  all — so  why  be- 
lieve anything  their  radio  stations 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bide.,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 
Specializing  in  Broadcast  and Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAfionai  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bids. 
NEW  YORK  CITY 

An  Accoanting  Serriee 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silvar  Spring  Md. 

(Suburb,  Wash.,  D.  C.) 
Main  OtHca:  Crossroads  of 

7134  Main  St.    /"^N        the  World Kansas  City,  M*.  (     J.     ]     Holiywood,  Cal. 

RING  &  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

say.  A  bit  complicated,  isn't  it?  Not quite  as  simple  as  just  keeping  the 
air  alive  with,  perhaps,  half  an 
hour  of  military  band  records. 

To  wrap  this  thing  up,  the  job 
has  to  be  done.  It  can  be  done — as 
cheaply  as  the  cost  of  the  stupid 
broadcasting  that  is  now  being 
done.  The  small  items  I  have  men- 

tioned as  symptoms.  There  are 
many  larger  questions  which  I 
would  rather  not  discuss  at  this 
time — questions  of  the  handling  of 
news  and  news  interpretations, 

questions  of  jamming  and  inter- 
ference, questions  of  cooperation 

with  friendly  nations,  etc. — but 
which  must  ultimately  enter  the 

picture. I  came  over  here  as  a  plain 

good  American  broadcaster.  I've learned  much  from  this  job — very much. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

Notional  Press  Bldg.      Dl.  1205 

Washington,  D.  C. 

PAUL  F  GODLEY 
 * 

COA/SUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

BROADCASTING 
for 

RESULTS! 

PROFESSIONAL 

DIRECTORY 
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54  Hours  a  Day  for  Latin  Listeners 

Rockefeller    Group  to 

Expand  Busy  Radio 
Schedule 

By  DON  FRANCISCO 
Director,  Radio  Division 

OfiBce  of  Coordinator  of  Inter-American 
ACfairs 

THE  INCREASING  interest  of  the 
other  American  republics  in  the 
United  States,  its  problems  and  its 
people  is  reflected  in  the  growing 
number  of  radio  programs  now 
beamed  southward  by  United  States 
shortwave  broadcasting  stations. 

Shortwave  stations  now  broad- 
cast a  total  of  54  hours  each 

day  to  Central  and  South  America, 
15  hours  of  which  are  devoted 
to  news  programs.  In  the  last  year 
these  news  broadcasts  have  in- 

creased from  39  to  63  periods  daily 
and  shortwave  stations  have 
stepped  up  their  transmitting  pow- 

er from  an  average  21  kw.  to  52 
kw.  One  station  has  tripled  its 
staff  within  a  year  and  anothei- 
has  doubled  its  personnel  in  the 
last  six  months. 

The  OCIAA  has  reports  indicat- 
ing that  programs  originating  in 

the  other  republics  are  being  heard 
increasingly  in  the  United  States. 
In  New  York  for  example,  34 
United  States  programs  can  be 
heard  each  week  which  are  based 
on  inter-American  subjects,  and  17 
of  these  are  carried  on  major  na- 

tional networks. 

Commercial  Cooperation 

Since  its  inception  the  policy  of 
the  Radio  Division  of  the  OCIAA 
has  been  to  help  commercial  broad- 

casting companies  stimulate  inter- 
est between  the  republics  of  the 

hemisphere  as  much  as  possible. 
The  division  has  continually  acted 
in  an  advisory  capacity  on  program 
selection  and  has  supplied  many 
suggestions  and  much  material. 
Since  the  declaration  of  war,  the 
Radio  Division  has  participated 
more  and  more  in  the  actual  pro- 

duction of  programs  keyed  to  the 
United  States  war  effort. 
As  an  example,  the  program, 

This  Is  War!  written  for  United 
States  audiences  under  auspices  of 
the  Office  of  Facts  &  Figures,  was 
broadcast  also  in  Spanish  and 
Portuguese  by  the  Radio  Division 
of  the  OCIAA. 

The  script  for  each  program  was 
released  to  the  division  upon  final 
clearance,  re-written  in  Spanish 
and  Portuguese  and  broadcast 
shortwave  at  approximately  the 
same  time  that  the  United  States 
program  went  on  the  air.  Owing  to 
the  audience  differences,  the  script 
must  often  be  revised,  rescored 
and  different  sound  effects  substi- 

tuted, as  well  as  using  new  voices 
and  actors.  This  was  done  entirely 
by  writers  of  the  Radio  Division. 

Another  program  prepared  with 
the  cooperation  of  the  Radio  Divi- 

sion for  a  shortwave  network  is 
entitled  Amei'icanos  Todes.  This  is 
broadcast  nightly  between  8  and 

8:15  and  brings  to  the  microphone 
prominent  men  and  women  of  all 
the  American  republics,  discussing 
problems  of  common  interest  to  the 
hemisphere.  In  recent  months,  list- 

eners in  the  southern  republics 
have  heard  Henry  A.  Wallace, 
Mexican  Foreign  Minister  Ezequiel 
Padilla,  Bolivian  Ambassador  Luis 
F.  Guachalla,  Brazilian  Ambassa- 

dor Sousa  Acosta,  Costa  Rica's 
Minister  of  Finance  Carlos  M.  Es- 
calante  and  many  others. 

News  Programs 

Two  news  commentary  programs 
also  are  prepared  under  the  super- 

vision of  the  Radio  Division.  One 
of  these  is  a  Brazilian  program, 
broadcast  from  New  York  six  nights 
a  week  over  the  Brazilian  Govern- 

ment netwoi'k  under  the  direction 
of,  and  vdth  comment  by,  four 
noted  Brazilian  journalists:  Sen- 
hores  Julio  Barata,  Origines  Lessa, 
Raymundo  Magalhaes,  Pomeu  de 
Souze.  The  other  program  is  a  news 
commentary  sent  by  point-to-point 
communication  to  Argentina,  Uru- 

guay and  Bolivia,  with  Roberto 
Unanue  acting  as  commentator. 

Sports  enthusiasts  throughout 
Central  and  South  America  may 
listen  each  Sunday  night  to  a  tran- 

scribed sports  program  of  weekly 
events,  tied  in  with  the  war  effort, 
and  broadcast  by  Luis  Alcivar, 
Ecuadorean    swimming  champion. 

Still  another  program  produced 
for  shortwave  stations  is  written  by 
the  Radio  Division,  a  dramatic 
presentation  entitled  Salute  to  Our 
Heroes.  This  program  is  on  the  air 
Sunday  evenings  between  8:30  and 
8:45  and  dramatizes  deeds  of  brav- 

ery in  the  war,  such  as  General 
MacArthur's  defense  of  Bataan. 

The  Radio  Division  helps  in  other 
ways.  One  of  these  is  the  recording 
for  transcribed  programs  of  back- 

ground material  on  the  cultural  and 
economic  life  of  the  United  States 
as  it  is  geared  to  the  war  effort. 
Such  recordings  are  distributed  to 

local  stations  throughout  the  other 
American  republics,  many  of  them 
musical  recordings  of  famous  sym- 

phonies and  programs  of  celebrated 
artists  of  the  entertainment  world. 

The  Radio  Division  also  has  en- 
couraged networks  to  establish 

affiliates  throughout  the  southern 
republics  which  will  pick  up  and 
rebroadcast  their  shortwave  pro- 

grams. As  an  example,  the  Ar- 
gentine news  period  is  sent  out 

locally  over  12  Argentine  and  Uru- 
guayan stations  and  one  Bolivian 

station,  while  89  local  Brazilian 
stations  rebroadcast  the  Brazilian 
shortwave  news  commentary. 

More  in  the  Works 

In  addition,  special  feature  pro- 
grams are  arranged  for  South  and 

Central  American  audiences.  On 
April  14,  Pan  American  Day  was 
celebrated  with  an  especially  tran- 

scribed half-hour  program,  incor- 
porating the  speech  which  Mexican 

Foreign  Minister  Ezequiel  Padilla 
made  at  the  Rio  de  Janeiro  Confer- 

ence of  Foreign  Ministers.  Nearly 
30  other  important  events  have 
been  the  subject  of  special  broad- 
casts. 

The  Radio  Division  is  now  plan- 
ning many  more  features  to  aug- 
ment those  programs  now  beamed 

at  the  other  republics  of  the  hemi- 
sphere. For  example  a  project 

tentatively  entitled  The  United 
States  and  Industry  involves  the 
production  of  26  transcribed  pro- 

grams in  Spanish  and  Portuguese 
and  is  modeled  after  the  program 
Defense  of  America,  recently 
broadcast  by  one  of  the  United 
States  networks. 

Another  series  of  300  transcrip- 
tions of  musical  programs  also  will 

be  released  for  local  usage  in  the 
other  American  republics.  These 
include  music  by  United  States 
Army,  Navy  and  Marine  bands, 
Negro  spirituals  and  symphonic 
music  and  talks  on  current  affairs. 

RAIL  GROUP  PLANS 

NETWORK  CAMPAIGN 
ASSN.  of  American  Railroads 
Washington,  which  has  not  used 
radio  before,  is  understood  to  be 
starting  a  network  show  in  June 
to  promote  the  cooperation  and  as- 

sistance railroads  are  giving  to  the 
war  effort. 

It  is  rumored  that  the  association 
might  start  its  program  June  7  on 
NBC  in  the  7-7:30  Sunday  evening 
spot  vacated  May  31  by  Jack 
Benny,  who  resumes  the  General 
Foods  Jello-O  series  Oct.  4.  No 
confirmation  had  been  made  last 
week,  however,  and  no  network 
had  been  definitely  selected.  Also 
uncertain  was  the  general  format 
of  the  show,  although  members  of 
the  association  have  been  listening 
to  various  recorded  programs  for 
the  past  few  weeks. 
Raymond  Gram  Swing,  MBS 

news  analyst,  has  been  suggested 
as  a  possible  commentator  for  the 
series.  Agency  handling  the  ac- 

count is  Arthur  Kudner,  New 
York,  which  stated  that  no  decision 
on  the  program  would  be  made 
for  at  least  a  week. 

U.  S.  Aiding  Free  French 
Build  Station  in  Africa 

THE  United  States,  through  the 
office  of  the  Coordinator  of  In- 

formation (Donovan  Committee), 
is  assisting  the  Free  French  in 
establishing  a  powerful  shortwave 
broadcasting  station  in  Brazza- 

ville, French  Equatorial  Africa, 
the  United  Press  reported  last 
week.  The  station,  the  report 

stated,  will  be  used  to  "bombard" Europe,  Africa  and  Asia  with 
United  Nations  news  and  propa- 

ganda broadcasts,  beaming  par- 
ticularly to  India. 

It  was  said  that  COI  representa- 
tives will  be  sent  to  Brazzaville  to 

arrange  the  broadcasts,  though 
efforts  to  secure  verification  from 
the  Washington  offices  of  the  Dono- 

van Committee  were  unavailing 
due  to  an  apparent  policy  of  se- 

crecy shrouding  practically  all  of 
its  radio  operations  since  the  de- 

parture of  Nelson  Poynter,  radio 
chief,  for  Hollywood  on  a  special 
mission  for  the  Office  of  Govern- 

ment Reports  [Broadcasting,  April 

20]. 

Patriotic  Series 

COOPERATING  in  the  celebration 
of  "I  Am  an  American  Day"  May 
17,  MBS  broadcast  a  half-hour  of 
the  New  York  ceremonies  in  Cen- 

tral Park,  which  were  carried  for 
their  full  two  hours  by  WNYC, 

city's  municipal  station;  Texas  Co. turned  over  the  last  half  of  its 
Fred  Allen  broadcast  for  a  patriotic 
program  presented  by  the  Treasury 
Department,  and  various  local  sta- 

tions presented  special  programs. 
WBNX,  New  York,  featured  talks 
by  naturalized  citizens  whose  sons 
are  fighting  with  the  United  States 
armed  forces  on  its  Ukrainian, 
German,  Greek,  Italian  and  French 
periods  and  also  with  a  special 
salute  program  in  the  evening  pre- 

senting Polish,  Spanish,  Armenian and  Lithuanian  parents. 

Drawn  for  Broadcasting  bv  Siir^  Hix 

"It's  O.K.  Now  ...  7  Fixed  It  With  a  Hairpin!" 
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irQWAYS 

to  Make  Your 

Tungsten-filament  Tubes 

LAST  LONGER 

Here  are  a  few  suggestions  for  pro- 
longing the  life  of  pure-tungsten-filament 

tubes.  Specific  installation  and  operating 
instructions  are  available  for  every 
General  Electric  tube,  as  well  as  general 
instructions  for  water-cooled  and  air- 

cooled  types.  Send  us  a  list  of  the  G-E 
tubes  you  use.  We  shall  be  glad  to 

furnish  you  with  complete  service  in- 
formation. A  brief  review  of  these 

instruction  sheets  will  enable  you  in 
many  cases  to  get  thousands  of  extra 
hours  from  hard-to-get  tubes.  General 
Electric,  Schenectady,  N.  Y. 

Be  sure  there  is  plenty  of  water 
flowing  on  water-cooled  anodes  and 
plenty  of  air  on  air-cooled  anodes 
to  prevent  hot-spotting  and  gassing. 

During  starting  cycle  be  sure  the 
instantaneous  current  does  not  ex- 

ceed 150  per  cent  of  normal  current. 

Prevent  damage  caused  by  overload- 
ing the  plate  circuit.  Use  protective 

devices  such  as  a  fuse  or  relay. 

Hard  water  (over  10  grains  per 
gallon)  should  not  be  used  for  water- 
cooling.  Distilled  water  will  reduce 
scale  formation  on  anode. 

c  and  Ut  emplayvet 
>vd  of  the  Nor/  owatd  of f«  made  lo  in  Erte  Worki  for 
fjfoOut*  of  novoJ  ordnance. 

ELECTRIC 



WKY  Listeners  in 

Oklahoma  City  Make 

Than  Listeners  of  ALL  THREE 

Other  Stations  Put  Together! 

11]  \ L!'  tj 

WKY 
Sta.  B Sta.  C 

Sta.  D 

•  MORE  persons  listen  to  WKY  morning,  afternoon 
and  evening  in  Oklahoma  City  than  to  all  three  other 

stations  combined.  For  the  February-March,  1942,  period 
measured  by  C.  E.  Hooper,  Inc.,  WKY  had  55.6%  of 
the  morning  listeners,  55.7%  of  the  afternoon  listeners, 
and  57.4%  of  the  evening  listeners,  or  a  total  index  of 
56.6%  for  the  period  from  8:00  a.  m.  to  10:30  p.  m. 

With  more  persons  listening  regularly  to  WKY,  more 

consumers — consumers  of  everything — listen  to  WKY. 
More  smokers,  more  users  of  drugs  and  toiletries,  more 

consumers  of  food  comprise  WKY's  regular  audience. 
Selling  messages,  therefore,  have  more  chance  to 

make  more  sales,  make  more  customers  for  any  good 
product  whether  it  be  cigarets,  soap  or  salad  oil.  Is 

YOUR  radio  advertising  reaching  enough  persons  in 
Oklahoma  City  ...   in  Oklahoma?  It  is,  if  if  s  on  WKY! 



PRICE  15  CENTS 

Newsmagazine  of  Radio 

WATTS 

JOHM  BlAII^ REPRESENTS  US 

WE  GIVE  YOU  A  POPULATION  OF  4,860JI6  IN 

A  50.000  WATT  500 -MICROVOLT  MARKET  AREA  TEEMING  WITH 
INDUSTRIAL  ACTIVITY  AND  GREATLY  ACCELERATED  PAY 

ENVELOPES.  THESE  FOLKS  ARE  IN  EASTERN  OHIO,  WESTERN 

PENNSYLVANIA  AND  WEST  VIRGINIA   -  , 



Cultivation  Makes  It  Grow 

An  audience  is  like  a  rose.  It  needs  constant  attention.  During  its  21  years  of  service 

to  Northwestern  Ohio  and  Southern  Michigan,  WSPD's  program  department  (we  do 

confess  it)  has  cultivated  audience.  There  has  been  sly  design  in  our  rotation  of  pro- 

gram crops,  aimed  toward  developing  maximum  audience  in  one  of  America's  great 

markets.  Yes,  an  audience  is  like  a  rose,  as  any  time  buyer  will  tell  you.  In  full  bloom, 
it's  something  beautiful  to  behold. 

NBC RED 

Represented     Nationally    by    K  AT  Z 

^000  wms 



I^M  ADVERTISING 

X  SELL  automobiles;  or  that  is,  I  did 

sell  automobiles.  Right  now  I  couldn't 
sell  Midas  a  new  coupe  if  he  gave 

me  Fort  Knox  as  a  down  payment. 

So  I'm  advertising. 

Yes,  I  said  I'm  advertising.  I'm  ad- 

vertising because  I've  got  a  real  story 
to  tell!  Planes — tanks — jeeps — every 

day  I'm  turning  them  out  now!  The 
Army  is  depending  on  me,  the  Navy 

is  depending  on  me,  and  130,000,000 

Americans  are  depending  on  me. 

You  think  I'm  not  going  to  tell  them 

what  we're  doing? 

You  think  I'm  going  to 

keep  quiet  about  my  200 

research  men  who  are 

planning  a  post-war  car 

better  and  cheaper  than 

any  we've  ever  built? 

You  think  I'm  going  to 

HARRV  L.  STONE,  Gen'l.  Mgr. 

erase  a  name  it  took  20  years  to  write 

on  the  public's  mind? 

Not  any  quicker  than  I'd  cancel  my 

insurance  because  I'm  not  dead. 

I'm  advertising  and  I've  chosen  radio 
because  my  story  is  so  good  it  ought 

to  be  dramatized.  Because  more 

people  are  listening  to  radio  than 

ever  before  in  history.  Because  events 

are  changing  and  my  story  has  to  be 

told  fast.  Because  every  dollar  counts 

and  radio  offers  me  more  for  my 

money ....  I'm  advertising! 

WSM,  a  part  of  the  great  Fifth  Estate, 

is  proud  that  as  an  indus- 

try Radio,  like  so  many 

other  industries,  makes 

this  Pledge  —  "To  keep 

everlastingly  at  it  until 

Victory  and  Peace  are 

won!" 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NilTIONilL   LIFE   fl  N  D      C  C  I  D  E  N  T    I  N  S  U  R  fl  N  C  E   COMPANY,  INC. 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1870. 



Praise  from  Pasadena 

Sales  for  you  right  here  •  •  • 

WWL  Daytime  Coverage 
PRIMARY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

It's  interesting  to  know  that  your  Deep  South  programs 
over  this  50,000-watt,  clear-channel  station  will  be 

heard  and  appreciated  in  the  depths  of  the  Canadian 

wilds  and  by  long-distance  fans  everywhere. 

But  it's  far  more  important  to  realize  that  through 
WWL  you  dominate  New  Orleans  and  a  big  slice  of  the 

prosperous  Deep  South. 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  Inc. 
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Buy  KFAB  instead  .  .  .  the  greatest 
"persuader"  you  ever  saw.  Just  give  a 
gander  at  the  way  farm  listeners  buy 
KFAB-advertised  products.  You  need 
KFAB  to  solve  your  case  in  the  rich 
farm  markets  throughout  Nebraska 
and  neighboring  states.  Call  today  for 
priorities  on   spotlight  availibilities. 

DON  SEARLE— Gen'l  Mgr. 

Ed  Retry  &  Co.,  Nat'l  Rep. 
N    C  O 
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That's  correct!  73%  of  the  time... KOA  has  more  evening  listeners 
than  the /oi/r  other  stations  in  Denver  (according  to  a  recent  Hooper 

survey  covering  55,956  homes  in  the  Denver  5^  telephone  area). 

In  short,  KOA  is  approximately . . . 

Three  times  as  popular  as  all  other  Denver  stations  combined! 

Four  times  as  popular  as  the  second-ranking  station! 

Eleven  times  as  popular  as  the  average  of  the  four  other  stations! 

Need  we  translate  those  facts  in  terms  of  value  to  advertisers? 

Hardly!  But,  if  you'd  like  to  have  all  the  facts  on  KOA's 

tremendous  margin  of  leadership,  we'd  be  only  too  happy  to 
oblige.  Simply  call  any  NBC  Spot  Sales  Office,  or  write  us  direct. 

HERE'S  THE  RECORD- 

A  survey  of  the  63  night-time  half-hour  periods  per  week  (nine 
each  evening  from  6  to  10:30  p.  m.)  reveals  the  following  per- 

centage-wise ranking  of  the  five  Denver  stations  in  audience 
leadership  during  each  period: 

KOA  First— 73%  of  the  time 

Station  B  First— only  \9%  of  the  time 
Station  C  First — only    6%  of  the  time 
Station  D  First — only   2%  of  the  time 
Station  E  Failed  to  lead  in  any  period 

From  Every  Vantage  Point 

Owned  and  Operated  by  the  National  Broadcasting  Company  .  .  .  Represi t  Sales  Offices 



ONE   OF  A  SERIES   PRESENTING   THE   MEN   WHO   MAKE   FREE  &   PETERS  SERVICE 

Look  who 

we  landed  !- 

JoHi  A.  Cory! 

"It's  an  ill  wind  that  blows  nobody  good." 
When  the  WPB  clamped  down  its  restrictions 

on  metals,  and  blew  John  Cory's  company 
out  of  business,  it  also  blew  a  very  talented 
and  valuable  man  into  radio  advertising. 

Because  for  years  we'd  known  about  John's 
real  business  ability,  and  we  grabbed  him 
fast  on  the  certainty  that  he  would  quickly 
become  a  very  great  asset  to  both  you 
and  us. 

Yes,  we  really  mean  "to  both  you  and  us". 
From  years  of  experience  in  serving  agencies 
and  advertisers  (plus  the  fact  that  many  of 
us  were  trained  on  your  side  of  the  desk) 
we  know  the  daily  beating  that  people  like 
you  have  to  take.  We  know  the  hours  you 

have  to  waste  with  half-educated  outsiders. 

We  know  the  glad  relief  of  finding  a  rep- 
resentative who  understands  your  own  needs 

from  your  own  angle.  And  that's  why  our 
outfit  is  composed  of  business  men  who 
were  tried  and  tested  even  before  they 
came  with  us. 

Radio  today  is  a  business  and  a  science — 
not  a  promotion.  We  believe  the  best  way  to 
sell  radio  is  to  make  available  to  every 
conceivable  prospect  a  thorough,  honest 
and  accurate  presentation  of  facts  as  they 

pertain  to  each  particular  case.  If  that's 
your  idea,  too,  we've  certainly  got  some- 

thing for  you.  here  in  this  group  of  pioneer 
radio-station  representatives. 

,  Phillips  Andover  Academy 
University  of  Wisconsin Strom  Ball  Bearing  Mfg.  Co. 

,  Union  Trust  Co. 
,  City  Nat'l  Bank  &  Trust  Co. Partner,  MacFarlane  &  Holley 
President,  Kalva  Venders,  Inc. 
Peters  (Chicago  Office)  since 
1942 

Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives 
Since  May,  1932  ■*- 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .    .     MINNEAPOLIS-ST.  PAUL 
WINS  NEW  YORK 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. .  .  IOWA  .  .  . 
WHO  DES  MOINES 
V/OC   DAVENPORT 
KMA  SHENANDOAH 

. .  .  SOUTHEAST .  . . 
WCSC  CHARLESTON 
V/IS  COLUMBIA 
WPTF  RALEIGH 
WDB.)  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KOB   ALBU9UER9UE 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 

CmCXGfy.  ,80  N.Michigan  NEW  YORK:  247  Pari /Iff.  SAN  FRANCISCO:  i/i  5////fr  HOLLYWOOD:  1 512  N.  Gor</o«  ATLANTA:  322  P-j/OTfrBWg. Franklin  6373  Plaza  5-4131  Sutter  4353  Gladstone  3949  Main  5667 
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Plan  to  Pool  Equipment  Is  Sent  to  WPB 

DCB  Acts  Quickly 

As  Shortage 
Increases 

EEDOUBLED  efforts  to  meet 

radio's  most  acute  problem — 
maintenance  of  technical  oper- 

ation in  the  face  of  the  critical 
tube  and  equipment  shortage 
— are  under  way  in  Washing- ton. 

Faced  with  possible  silenc- 
ing of  some  stations  because 

of  the  serious  shortage  of 
tubes,  condensers  and  re- 

sistors, the  Defense  Com- 
munications Board,  President 

Roosevelt's  advisory  board  on 
communications,  last  Thurs- 

day sent  to  Donald  M.  Nelson, 
War  Production  Board  chief, 
a  plan  for  pooling  of  all  spare 
broadcast  equipment,  embrac- 

ing an  allocation  procedure. 
The  plan  was  drafted  by  the  Do- 

mestic Broadcasting  Committee  of 
DCB  and,  since  WPB  controls  all 
critical  materials,  the  whole  project 
was  submitted  to  the  WPB  author- 
ities. 

Deemed  Inevitable 

In  official  circles,  as  well  as  in 
industry  quarters,  some  sort  of 
pooling  arrangement  is  regarded  as 
inevitable,  if  the  nation's  full  quota 
of  stations  is  to  remain  on  the  air. 
The  problem  now  is  being  handled 
by  individual  priority  preference 
ratings,  but  this  is  seen  as  only  a 
temporary  expedient,  which  cannot 
take  care  of  industry  requirements 
indefinitely. 

The  keystone  of  the  DCB  plan, 
which  has  NAB  endorsement  in 
principle  except  as  to  administra- 

tion, is  the  allocation  of  sufficient 
raw  materials  by  WPB,  when 
needed,  to  permit  fabrication  of 
tubes  and  other  replacement  and  re- 

pair parts  when  the  industry-wide 
inventory  reaches  a  pre-determined 
level. 

Heretofore,  no  asurances  have 
come  from  WPB,  and  more  par- 

ticularly from  its  Communications 
Branch  headed  by  Leighton  H. 
Peebles,  that  such  critical  materials 
could  be  made  available  at  given 

intervals.  The  situation  changes 
almost  daily,  it  was  pointed  out, 
and  no  long-range  commitments  can 
be  made. 

In  making  public  the  plan,  DCB 
announced  in  a  Sunday  release  it 
had  recommended  that  the  FCC  be 
delegated  authority  to  administer 
those  portions  of  the  plan  calling 
for  centralized  administration  by 
the  Government. 

"Such  a  plan  could  operate  only 
with  the  full  cooperation  of  the 
broadcasters,"  the  announcement 
said,"  and  this  cooperation  is  as- 

sured by  the  fact  that  it  originated 
with  the  broadcasters  themselves 
and  was  prepared  and  submitted 
to  the  DCB  by  the  Domestic  Broad- 

casting Committee  of  the  Board." 
The  announcement  said  DCB  be- 

lieved the  plan  should  go  a  long 
way  to  relieve  the  priorities  prob- 

lem now  confronting  the  900-odd 
stations  in  repair  and  maintenance 
materials.  After  pointing  out  there 
would  be  17  regional  districts,  each 
to  be  administered  by  an  adminis- 

trator and  two  assistants,  the  an- 
nouncement stated : 

"Inventories  will  be  kept  in  each 

district  and  at  the  FCC  in  Wash- 
ington, the  former  for  use  within 

the  regional  areas,  and  the  latter 
to  be  used  as  the  basis  of  redistri- 

bution between  districts  on  direc- 
tion from  the  FCC.  Regional  ad- 

ministrators will  operate  under 
general  supervision  of  the  FCC, 
which  in  turn  will  be  guided  by 
rules,  regulations,  orders  and  poli- 

cies of  the  War  Production  Board. 
Regional  administrators  will  re- 

ceive no  compensation  from  the 
Federal  Government,  but  for  out- 
of-pocket  expenses  for  travel  and 
other  incidentals  connected  with 

the  'pools'  they  will  be  reimbursed 
by  the  stations  within  the  districts 

concerned." Meanwhile  steps  are  being  taken 
by  the  Communications  Branch,  the 
radio  section  of  which  is  headed 
by  Frank  H.  Mcintosh,  former 
technical  supervisor  of  the  Fort 
Industry  stations  in  Ohio,  West 
Virginia  and  Georgia,  for  at  least 
temporary  replenishment  of  in- 

ventories of  certain  types  of  tubes. 
WPB  officials  are  being  besieged 
by  broadcasters  for  priorities  which 

Proposed  Advertising  Limits 

Merely  in  Discussion  Stage 
WHILE  THE  Treasury,  in  its 
quest  for  more  and  more  revenue  to 
meet  staggering  war  costs,  is  giv- 

ing consideration  to  limitation  of 
advertising  and  exploitation  ex- 

penditures, there  is  no  immediate 
plan  of  imposing  such  restrictions. 

Treasury  sources,  commenting  on 
published  reports  that  a  campaign 
against  "high  advertising  expendi- 

tures" is  being  outlined,  said  last 
week  that  all  possible  revem^e 
sources  are  being  studied  to  meet 
the  need  for  increased  tax  income. 
In  this  all-inclusive  survey  the 
question  of  limiting  advertising  ex- 

penditures as  deductible  expense 
has  arisen  but  nothing  concrete  yet 
has  been  done. 

Freezing  Plan 

The  Treasury  survey  coincides 
with  moves  on  other  Federal 
fronts  looking  toward  restriction 
of  advertising.  Assistant  Attorney 
General  Thurman  Arnold,  while 
disclaiming  any  project  to  limit  ad- 

vertising expenditures,  nevertheless 
has  taken  the  position  that  it  tends 
toward  waste  and  monopoly.  In  the 
Office  of  Price  Administration,  the 
view  has  been  advanced,  although 
discredited  by  Price  Administrator 
Leon  Henderson,  that  advertising 
should  not  be  computed  as  a  legiti- 

mate cost  item  in  the  stabilization 
of  prices. 

Reports  have  been  current  that 
the  Bureau  of  Internal  Revenue 
has  under  consideration  a  pre- 

liminary plan  to  freeze  advertising 
expenses  at  present  levels.  Pre- 

sumably under  such  a  policy,  all 
advertising  expenditures  above  the 
mean  average  of  a  specified  period 
of  years  preceding  would  not  be 
viewed  as  expense  and  therefore 
would  not  be  deductible  for  tax  pur- 

poses. This  would  be  the  same  base 
projected  under  the  salary  limita- 

tion plan. 
At  the  Internal  Revenue  Bureau 

it  was  stated  that  advertising  is 
{Continued  on  page  5i) 

will  reach  these  essential  parts,  un- 
available in  normal  markets. 

With  broadcast  assignments 
frozen  for  the  duration,  except 
those  on  which  work  was  begun 
prior  to  the  DCB-FCC  recent 
freeze  orders,  the  basic  problem 
now  is  maintenance  of  operations. 
Until  industry  inventories  are 
used  up,  irrespective  of  present 
ownership,  it  is  unlikely  that  WPB 
will  release  any  substantial  quan- 

tities of  new  materials  for  such 

purposes,  it  was  pointed  out. 
Mandatory  Scheme 

The  DCB  plan  for  conservation 
and  pooling  of  broadcast  equipment 
is  not  a  voluntary  one,  in  the 

,  broadest  sense.  Actually  it  is  man- 
datory since  any  infractions  would 

be  punishable  by  WPB  or  DCB. 
Implied  objection  to  FCC  partici- 

pation in  the  project,  which  came 
from  the  NAB  board  of  directors 
at  its  May  14  meeting  in  Cleveland, 
might  have  some  bearing  on  the 
final  plan  which  may  be  evolved. 
Moreover,  there  is  no  assurance 
that  WPB  will  approve  the  plan  as 
submitted.  WPB  has  the  final  say, 
since  the  broad  powers  vested  in 
Director  Nelson  cover  the  release 
of  all  materials  and  commodities. 

The  NAB  board,  on  motion  of 
John  J.  Gillin  Jr.,  WOW,  Omaha, 
seconded  by  Paul  W.  Morency, 
WTIC,  Hartford,  resolved  to  offer 
its  services  to  create  a  "distribu- 

tion pool  and  to  provide  the  per- 
sonnel". The  thought  was  that  the 

industry,  on  a  voluntary  basis, 
could  collaborate  with  WPB  in 

evolving  the  plan  and  in  that  fash- 
ion eliminate  the  need  for  Gov- 

ernment direction  through  the  FCC. 
WPB  officials  have  indicated  a  pref- 

erence for  voluntary,  rather  than 
mandatory  action. 
Under  the  conservation-pooling 

plan  [see  text  on  page  8]  DCB 
would  issue  a  directive,  having 
the  force  of  law,  requiring  all 
stations  to  supply  detailed  inven- 

tories of  all  tubes  and  other  spare 

equipment  on  hand.  These  inven- tories, for  record  purposes,  would 
be  supplied  to  the  FCC  as  the 
voluntary  coordinating  agency. 

Stations  in  each  of  the  17  NAB 

districts,  covering  the  entire  coun- 
try, would  elect  voluntary  boards 

to  administer  the  pools.  On  each 
board  would  be  an  administrator 
(broadcast  executive),  a  technical 
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Text  of  DCB  Broadcast  Conservation  Pooling  Plan  . . . 

[As  Recommended  May  23  by  DCB  to  WPB] 

man  (station  chief  engineer),  and 
a  business  man  (lawyer,  commer- 

cial manager  or  some  other  sta- 
tion executive),  who  would  serve 

on  a  voluntary  basis.  It  would  be 
the  function  of  each  district  board 
to  keep  tab  on  all  available  equip- 

ment supplies  and  direct  the  alloca- 
tion of  equipment  to  stations  in 

need.  The  engineering  member 
would  regularly  inspect  station 
technical  operations  in  the  district 
to  insure  maximum  life  of  tubes 
and  equipment. 

How  It  Would  Work 

If  a  particular  district  ran  low 
in  certain  types  of  equipment,  the 
FCC,  presumably  through  its 
broadcast  engineering  section, 
headed  by  George  P.  Adair,  would 
notify  a  nearby  district  having  an 
inventory  of  the  required  appara- 

tus to  transfer  a  given  allotment 
to  the  distirct  in  need.  All  transac- 

tions, of  course,  would  be  on  a 
pay  basis. 

The  entire  plan,  save  for  the  par- 
ticipation of  the  district  boards  and 

the  FCC,  would  be  mandatory,  in 
that  "a  very  strict  and  specific  di- 

rective would  issue  from  DCB  ap- 
proved by  WPB  covering  the  pro- 
cedure. Thus,  any  station  failing 

to  comply  with  the  requirement 
that  it  supply  an  honest  and  com- 

plete inventory  and  transfer  sur- 
plus equipment  as  directed  could 

be  faced  with  penalties  running 
from  fines  up  to  $10,000  or  10 
years  imprisonment,  to  deletion. 
These  could  be  ordered  by  the 
DCB,  which  has  broadest  possible 
functions  under  its  executive  order, 
or  by  WPB. 

In  effect,  the  plan  as  outlined 
would  be  the  wartime  operating 
law  for  radio.  The  FCC,  of  course, 
still  is  the  licensing  authority,  but 
by  virtue  of  the  rigid  freeze  orders 
already  invoked,  its  normal  regula- 

tory functions  have  been  reduced 
to  a  minimum. 
Meanwhile,  the  WPB  Radio 

Branch  was  working  on  final  details 
of  its  broadcast  equipment  freeze 
order,  pursuant  to  the  April  16 
recommendation  of  the  DCB,  that 
there  be  no  future  authori2;ations 
involving  the  use  of  any  materials 
to  construct  or  change  transmitting 
facilities  of  any  standard,  tele- 

vision, facsimile,  relay  or  high- 
frequency  stations. 
This  recommendation,  which 

superseded  all  previous  freeze 
orders,  was  designed  to  result  in 
complete  and  unequivocal  stoppage 
of  new  construction.  The  FCC  on 
April  27  adopted  its  policy  and  pro- 

cedure, which  in  some  quarters  was 
viewed  as  leaving  new  loopholes. 
Since  then,  however,  there  have 
been  no  authorizations  which  were 
viewed  as  in  conflict  with  the  DCB 
recommendation. 

The  WPB  order,  expected  some- 
time this  week  will  foreclose  the  al- 

location of  any  materials  for  new 
or  modified  construction.  Projects 
already  under  way,  however,  will 
not  be  disturbed,  it  is  understood, 
if  ratings  already  have  been  pro- 

cured. Otherwise,  every  conceiv- 
able type  of  construction  will  stop, 

except  in  vital  cases. 

IN  ORDER  to  obtain  maximum  life 
of  domestic  broadcast  equipment,  in- 

cluding vacuum  tubes,  to  use  fully  re- 
l)lacements  now  in  stock,  and  to  re- 

quire minimum  new  material  which 
will  be  allocated  by  the  War  Produc- 

tion Board,  the  following  iilan  is 
proposed  governing  the  technical  main- tenance of  standard  broadcast  stations 
gor  the  duration  of  the  war : 

1.  Make  a  detailed  inventory  of  all 
the  equipment  now  on  hand  at  all 
domestic  broadcast  stations  in  the 
continental  United  States. 

2.  Establish  the  requirements  for  re- 
placement of  equipment  from  stock 

and  from  new  material  by  one-year 
periods. 3.  Obtain  an  allocation  of  the  new 
material  and  necessary  priorities  from 
the  War  Production  Board  to  satisfy 
current  and  future  requirements. 

4.  Make  a  detailed  cheek  of  the 
technical  performance  of  all  domestic 
broadcast  stations  to  establish  that 
they  are  operating  in  a  manner  to  give 
maximum  life  of  equipment,  including 
the  vacuum  tubes,  consistent  with 
good  service  and  in  keeping  with  the 
Commission's  Rules  and  Regulations and  the  Rtandards  of  Good  Engineering 
Practice.  (The  regulations  and  stand- ards should  be  modified  if  it  can  be 
shown  that  a  worthwhile  improvement 
in  the  life  of  equipment  will  be  ac- complished.) 

5.  Divide  the  United  States  into 
"Conservation  Districts".  These  dis- 

tricts will  be  as  large  as  feasible  and 
to  contain  as  many  stations  as  pos- 

sible consistent  with  the  requirements 
of  communication  and  transportation 
between  the  stations  and  the  adminis- 

trator of  the  district.  The  districts 
should  contain  enough  stations  that  a 
representative  stock  supply  is  avail- able in  each  district. 

6.  The  DCB  will  establish  a  cen- 
tral office  in  Washington,  D.  C,  and 

will  have  control  over  all  districts  and 
the  adherence  to  the  plan  by  stations 
in  the  districts,  subject,  of  course,  to 
any  final  action  that  may  be  required 
by  the  WPB  which  is  the  agency 
set  up  by  law  to  handle  all  priority 
matters. 

7.  Each  district  will  be  controlled 
by  a  civilian  administrator  and  two 
assistants  selected  from  the  stations 
operating  personnel  in  the  respective districts. 

The  latest  edict  affecting  radio  to 
come  from  WPB  was  an  order 
(M146)  issued  May  18  freezing 
quartz  crystals.  It  provides  that, 
except  by  specific  authorization, 
quartz  crystals  may  be  used  only 
for  implements  of  war  or  for  Gov- 

ernment agencies;  for  use  as  oscil- 
lators and  filters  in  radio  systems 

operated  by  Federal  agencies  and 
commercial  airlines,  and  for  tele- 

8.  The  administrator  of  each  dis- trict with  the  aid  of  his  assistants, 
as  needed,  will  check  the  inventory, 
administer  the  distribution  and  redis- 

tribution of  equipment,  requisition 
new  equipment,  and  determine  that 
proper  and  efficient  operation  of  each 
station  in  his  district  is  maintained. 
The  administrators  will  operate  under 
a  very  strict  and  specific  directive  is- sued by  the  DOB,  with  the  approval of  the  WPB. 

9.  The  administrator  and  assistants 
in  each  district  will  be  selected  at  a 
conference  of  all  stations  in  each  dis- 

trict. An  inspector  or  other  Commis- 
sion representative  would  preside  un- til the  administrator  is  elected.  At 

this  time  the  duties  of  the  administra- tor and  his  assistants  will  be  clearly 
set  out,  as  well  as  the  responsibility 
of  the  station  licensee,  in  order  to 
operate  under  the  program  for  con- servation of  equipment. 

10.  The  inventory  in  each  district 
and  between  districts  will  be  used  as 
a  basis  of  a  redistribution  of  equip- 

ment as  required  between  stations 
needing  such  equipment.  The  redis- tribution in  a  district  will  be  handled 
by  the  administrator  of  that  district. 
The  redistribution  between  districts 
will  be  handled  through  directions 
from  the  FCC  which  will  be  .  based 
on  War  Production  Board  rules. 

11.  Material  within  a  district  will 
remain  in  its  present  hands,  until 
such  time  as  it  is  needed  at  other 
stations  in  the  district  or  in  other districts. 

12.  An  inventory  will  be  kept  from 
day  to  day  in  each  district  and  at  the 
end  of  each  week  it  will  be  cleared 
with  the  central  office  at  Washington. 
All  requisitions  for  additional  mate- rials will  be  sent  through  the  central 
office. 

13.  A  station  will  be  considered  as 
having  the  minimum  required  equip- 

ment (except  vacuum  tubes)  when 
such  equipment  meets  the  manufactur- ers specifications  for  spare  parts.  No 
spare  equipment  will  be  taken  from 
a  station  whose  equipment  just  ful- fills the  minimum  requirements.  A 
station  not  having  the  minimum  re- 

quired spare  parts  will  not  be  sup- 
plied spare  parts  to  increase  the  in- ventory above  that  it  had  on  hand 

January  1,  1942.  Any  equipment  more 
than  the  established  minimum  require- 

phone  resonators.  This,  in  effect, 
freezes  all  manufacture  of  crystals 
for  broadcast  use,  except  by  spe- 

cific authorization. 
Provision  is  made  for  appeal 

from  the  far-reaching  order,  with 
sufficient  flexibility  so  that  stations 
can  procure  replacements  for  crys- 

tals which  may  be  damaged.  More- 
over, practically  all  stations  have 

spare  crystals. 

P 

ment  will  be  considered  in  excess  of 
the  requirements  and  subject  to  redis- tribution to  other  stations  within  the 
district  or  to  other  districts.  ., 
Minimum  vacuum  tube  stock  will  in 

be  considered  on  the  basis  of  the  re-  mo 
quirements  for  spare   tubes  set  out  f 
in  the  Commission's  Standards  of  Good  st3 
Engineering  Practice  or  up  to  100 

per  cent  spares,  depending  upon  the  P"' previous  practice  at  the  station.  In  Ju] 
case  a  station  had  on  hand  on  Janu-  , 
ary  1,  1942,  tubes  in  excess  of  the  M 
requirements  set  out  in  the  Commis-  | 
sion's    Standards,    the   minimum  for such  such  stations  shall  be  considered  til 
the  inventory  as  of  Jan.  1,  1942,  pro- 
vided,  however,  in  no  case  will  mini-  . 
mum  requirements  be  considered  more  '  "is than  100  per  cent  spares.  tii 

In  case  a  station  has  some  part  that  !  p 
is  known  to  be  subject  to  failure  in  \  , 
excess  of  the  general  expectation  and 
yet  the  transmitter  is  operating  satis-  i factorily  otherwise,  this  will  be  taken  ,  jj 
into  consideration  in  establishing  the 
minimum  stock  requirements  for  that 
station.  Records  shall  be  kept  of  the  as 
hours  of  tube  use  and  the  condition  ^ 
of  the  other  equipment.  i 

14.  The  original  holder  of  equipment  ; 
will  be  paid  the  then  current  market  ^ price  of  such  equipment  plus  delivery  n 
charges  when  material  is  transferred  jj 
from  one  station  to  another  or  from 
one  district  to  another.  The  trans-  " actions  will  be  on  a  C.O.D.  or  credit  m 
basis  as  determined  by  the  seller.      !  j 

15.  Data  on  vacuum  tube  life  and 
operating  performance  will  be  obtained 
from  station  records  and  tube  manu- 

facturers. When  possible  vacuum  tubes  J 
will  be  reactivated.  All  dead  vacuum  , 
tubes  over  100  w.  output  rating  wiU  i 
be  turned  in  for  the  material  they  con- 
tain.  There  are  several  other  plans  of 
operation  that  will  be  studied  in  con-  i 
nection  with  these  plans.  The  adminis-  i 
trator  will  own  or  have  available  an  i 
AC  or  DC  voltmeter  with  range  suit- 

able for  checking  aU  filament  voltages  ' 
(0-20  and  0-50  v  range)  with  an  ac-  | 
curacy  of  1%  and  scale  of  5  inches. 
Possibly    other    equipment    will    be  i 
needed.  In  any  event,  no  new  test  ' equipment  will  be  required  as  sufficient 
equipment  is  on  hand  in  the  industry. 

16.  The  district  administrator  and 
his  assistants  wiU  receive  no  pay  or 
subsistence  from  the  Federal  Govern- 

ment. They  will  be  repaid  for  neces- sary out  of  pocket  traveling  expenses 
and  subsistence  when  away  from  the  ̂ 
city  in  which  the  station  at  which  they  i 
are  employed  is  located.  These  expenses 
shall  be  prorated  between  the  stations 
in  the  district  on  th  basis  of  the  high- 

est published  daytime  14-hour  rate  of each  station.  The  headquarters  of  the 
administrator  and  assistants  will  be 
their  present  office.  It  is  desired  that 
no  new  civilian  personnel  or  office 
space  be  required  for  those  duties, 
space  be  required  for  these  duties. 

17.  The  administrator  will  be  se- 
lected on  the  basis  of  known  adminis-  i 

trative  ability  and  willingness  to  do  j 
this  work.  One  assistant  administrator  ' will  be  selected  for  his  technical  ability  j 
and  knowledge  of  the  design  and  func- tioning of  the  technical  equipment  of 
stations.  The  other  assistant  adminis- 

trator may  be  selected  for  his  business  | 
or  legal  knowledge  and  familiarity  with the  licensees  of  his  district. 

All  administrators  and  assistants  ! 
should  be  available  under  present  ex-  i 
pectancy  for  the  duration  of  the  war. Also  careful  attention  must  be  given 
to  their  availability  of  time  to  devote 
to  this  work  and  willingness  to  do  a 
difficult  job  in  a  proficient  manner.  No 
occupational  deferments  from  Selective 
Service  will  be  recommended  for  the 
administrator  or  assistants  for  this activity. 

18.  This  conservation  plan  should 
be  put  into  operation  as  soon  as  ap- 

proved by  the  DCB  and  WPB  for  the 
industry  and  the  administrative 
machinery,  as  outlined,  can  be  set up. 

NAB  Engineering  Group  Meets  June  1; 

Applications  Sought  for  Smehy^s  Post WITH  TECHNICAL  worries  of  all 
stations  increasing  daily,  the  NAB 
Engineering  Executive  Committee 
meets  in  Washington  June  1  for  the 
twofold  purpose  of  surveying  the 
composite  technical  plight  of  the 
industry  and  of  selecting  a  suc- 

cessor to  Lynne  C.  Smeby,  who  re- 
signed as  NAB  technical  director 

last  month  to  join  the  Signal  Corps 
as  a  civilian  consultant. 

While  the  committee  has  a  list  of 

applicants  for  Mr.  Smeby's  post, 
it  nevertheless  is  interested  in  ad- 

ditional applications.  Qualified  en- 
gineers interested  are  urged  to  con- 

tact NAB  President  Neville  Miller. 
The  whole  problem  of  conserva- 

tion and  pooling  of  broadcast  equip- 
ment, and  maintenance  of  peak 

operation  during  the  war,  will  be 
considered  by  the  NAB  committee. 
Members  are  Paul  Loyet,  WHO, 
Des  Moines,  chairman;  E.  K. 
Cohan,  technical  director  of  CBS; 
O.  B.  Hanson,  NBC  vice-president 
in  charge  of  engineering ;  G.  Porter 
Houston,  WCBM,  Baltimore. 
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Probe  to  Hear  Chairman  Fly  in  Early  June 

Hough,  Thacher,  Kaye  Hit  Press  Rule; 

Sholis  Attacks  Clear  Breakdown 

a' WITH  FCC  Chairman  James  Lawrence  Fly  scheduled  to  ap- 
pear the  following  day  as  principal  witness,  the  House  Inter- 

state  &  Foreign  Commerce  Committee  last  Thursday  suddenly 
postponed  its  hearings  on  the  Sanders  bill  (HR-5497)  until 

:  June  3,  when  it  proposes  to  follow  through  until  the  proceed- 
;  ings  are  concluded. 

Chairman  Fly  was  scheduled  to  testify  last  Friday  on  the 
bill,  which  he  has  opposed,  and  which  would  reorganize  the 

FCC,  tighten  up  procedural  pro-   ■ 
visions  and  spell  out  the  precise 
functions  of  the  Commission  on 
practically  all  controverted  mat- 
ters. 

Chairman  Lea  (R-Cal.)  told 
Broadcasting  that  Mr.  Fly  had 
expressed  his  willingness  to  appear 
as  scheduled  but  that  the  Commis- 

sion desired  to  present  other  wit- 
nesses, particularly  on  technical 

aspects,  and  that  several  days 
would  be  required  to  prepare  their 
testimony.  He  suggested  the  Com- 

mittee might  want  to  hear  the  Com- 
mission's case  seriatim,  and  Chair- 

man Lea  agreed  to  the  postpone- 
ment until  June  3. 

MBS  Will  Be  Next  to 

Offer  Testimony 
The  FCC  itself,  however,  will  not 

make  its  appearance  on  June  3  but 
will  wind  up  the  direct  testimony. 
Instead,  MBS,  which  has  requested 
an  opportunity  to  testify,  will  ap- 

pear that  day,  barring  further 
postponements,  with  the  Commis- 

sion to  follow.  Alfred  J.  McCosker, 
chairman  of  the  MBS  board,  Fred 
Weber,  general  manager,  and 
Louis  G.  Caldwell,  MBS  counsel, 
will  appear  for  that  network, 
largely  to  answer  the  previous 
testimony  of  NBC  and  CBS,  dwell- 

ing mainly  upon  the  Commission's 
chain-monopoly  regulations,  and 
its  purported  unauthorized  arroga- 
tion  of  power. 

In  addition  to  Chairman  Fly,  who 
has  been  under  fire  before  the  Com- 

mittee, Chairman  Lea  said  that 
Commissioner  T.  A.  M.  Craven 
would  be  called.  Chairman  Fly  and 
Commissioner  Craven  have  repre- 

sented opposing  viewpoints  on  prac- 
tically all  fundamental  issues  on 

the  FCC,  including  the  network- 
monopoly  regulations  and  news- 

paper ownership. 
The  sudden  postponement  came 

after  the  Committee  last  Tuesday 
had  heard  detailed  testimony  of 
representatives  of  the  Newspaper- 
Radio  Committee,  who  attacked 

the  FCC's  newspaper  ownership 
Order  (No.  79)  but  who  did  not 
criticize  the  conduct  of  the  pro- 

ceedings before  the  Commission 
which  began  last  July  and  are  now 
about  to  end. 

Harold  V.  Hough,  radio  head  of 
WBAP-KGKO,  Fort  Worth,  and 
chairman  of  the  Newspaper-Radio 
Committee,  former  Judge  Thomas 
D.  Thacher,  chief  counsel  for  NRC, 

and  Sydney  M.  Kaye,  associate 
counsel,  contended  that  while  the 
law  to  them  appeared  to  be  entirely 
clear  on  the  matter  of  discrimina- 

tion between  licensees,  they  never- 
theless felt  that  if  any  doubt  ex- 

isted about  the  Commission's  au- 
thority, it  should  be  made  crystal- 

clear  in  the  law  that  it  cannot 
divorce  newspapers  or  any  other 
legal  class  of  licensee  from  sta- 

tion ownership. 

Admiral  Hooper 
Not  to  Testify 

The  Committee  last  Thursday 
heard  Victor  Sholis,  director  of  the 
Clear  Channel  Broadcasting  Serv- 

ice, stoutly  defend  the  service  of 
independently-owned  clear-channel 
stations  and  sharply  criticize  the 
FCC's  whittling  away  at  clear 
channels  through  duplicated  opera- 
tion. 

Claiming  that  some  50  million 
rural  and  small-town  listeners  and 

some  80%  of  the  country's  area  de- 
pend upon  clear-channel  stations 

for  night  reception,  Mr.  Sholis 
asked  that  the  remaining  1-A  chan- 

nels, totaling  23,  be  kept  in  the 
status  quo  until  after  the  war  and 
that  a  far-reaching  study  of  the 
whole  question  of  rural  coverage 
be  made  before  any  standards  are 
arrived  at  on  future  policy.  He 
said  that  neither  FM  nor  television 
will  mean  much  to  rural  listeners 
after  the  war,  and  that  better  rural 
reception  will  have  to  come  from 

clear  channel  stations  "at  least  for 

any  foreseeable  future". The  Committee  had  expected  to 
hear  Rear  Admiral  S.  C.  Hooper, 
pioneer  figure  in  radio  regulation, 
at  a  hearing  scheduled  last  Wed- 

nesday. Critic  of  the  FCC,  Admiral 
Hooper  had  asked  to  appear  volun- 

tarily, according  to  Chairman  Lea. 
It  later  developed,  however,  that 
Adm.  Hooper  would  not  testify, 
though  no  formal  reason  was  given. 
It  was  intimated  that  the  Admiral, 
who  had  been  critical  of  the  FCC's 
handling  of  the  Western  Union- 
Postal  Telegraph  merger,  had  been 
advised  by  Navy  Department  su- 

periors not  to  testify  in  connection 
with  the  pending  House  legislation. 

Hough  Tells  of  Plans 
In  Newspaper  Order 

Mr.  Hough,  as  the  first  news- 
paper witness,  was  not  critical  of 

the  FCC's  procedure  in  its  news- 
paper investigation  but  did  attack 

the  newspaper  order  which  in  effect 
classified  newspaper  owners  in  the 
same  category  as  "aliens  and 
felons".  Punctuating  his  testimony 
with  homespun  philosophy,  Mr. 
Hough  said  he  doubted  whether 
some  newspaper  editors  had  as 
much  "vote-gathering  influence  as 
the  local  high  school  football 
coach".  This  was  his  answer  to 
allegations  that  publisher-owners 
monopolize  public  opinion  in  com- 

munities where  there  is  only  one 
newspaper  and  one  radio  station. 
Judge  Thacher,  in  a  detailed 

legal  argument,  contended  the  FCC 
was  unauthorized  by  statute  to 
discriminate  against  newspaper- 
ownership.  The  FCC  denied  his  plea 
that  the  jurisdictional  question  be 
decided  before  the  protracted  hear- 

ings got  underway  last  year.  De- 
spite that,  he  said  the  manner  in 

which  the  hearings  were  conducted 
was  "imminently  fair"  and  that 
the  privilege  of  cross-examination 
was  as  broad  as  they  allowed  in 
any  court. 

He  predicted  that  if  the  FCC  de- 

o.ao»t.ow Drawn  for  OEM  by  Soglow 

cided  to  regulate  ownership  of  sta- 
tions by  newspapers,  "we  will  go 

through  a  long  journey  in  the 

courts." 

Mr.  Kaye,  final  witness  for  the 

Newspaper-Radio  Committee,  didn't pull  his  punches  in  attacking  the 
FCC's  practice  of  placing  all  ap- 

plications having  to  do  with  news- 
paper ovimership  in  a  suspense  file. 

Some  65  such  applications  are  now 
tied  up,  he  said,  with  the  result 
that  there  is  "present  injury". 
He  said  that  if  the  Commission  has 

the  power  to  investigate  the  owner- 
ship and  business  practices  of 

newspaper  stations,  then  it  can 
probe  into  the  operation  of  all 
businesses  in  which  owners  of  sta- 

tions are  interested.  These  could 
include  forays  into  merchandising 
practices  of  department  stores, 
manufacturing  practices  of  fac- 

tories, conduct  of  schools  and  the 
content  of  sermons  preached  in 
church,  as  well  as  the  practices  of 
municipalities  owning  stations. 

Like  his  colleagues,  Mr.  Kaye 
said  he  felt  the  present  language 
of  the  statute  with  respect  to  Com- 

mission power  is  abundantly  clear 
but  that  if  Congress  feels  there  is 

need  for  spelling  out  of  the  FCC's functions,  he  would  like  to  see  a 
categorical  statement  that  no  ap- 

plicant shall  be  denied  a  license 
under  any  rule  of  the  Commission 
because  of  his  status,  occupation, 
religion,  race,  creed,  or  calling. 

Hough  Reviews  History 

Of  Proceedings 
Appearing  as  first  witness  for 

the  Newspaper-Radio  Committee, 
Mr.  Hough  entertainingly  traced 
the  history  of  the  proceedings.  He 
said  that  newspaper  publishers 

were  "pretty  much  jarred"  by  Or- 
der 79  and  that  it  never  had  oc- 

curred to  them  that  publishers  had 
any  different  rights  than  any  other 
citizens.  He  said  the  order  marked 
the  first  time  in  history  that  a 
distinction  had  been  created  "about 
us  because  of  our  occupation". 

Describing  the  year-long  hear- 
ings, not  yet  concluded,  Mr.  Hough 

said  they  have  taken  a  lot  of  time 
and  that  he  personally  could  have 
devoted  it  to  more  useful  purposes. 
They  cost  the  Government  as  well 
as  the  newspaper-broadcasters  a 
lot  of  money,  he  pointed  out.  Mr. 

Hough  said,  however,  that  the  "af- fair maybe  has  not  been  a  total 
waste",  pointing  out  that  the  pro- 

ceedings served  to  clear  up  one 
point — the  number  of  newspaper- 
owned  stations.  For  a  long  time,  he 

said,  there  has  been  "a  lot  of  loose 
talk  about  how  many  broadcasting 
stations  were  connected  with  news- 

papers". All  available  records  were 
inaccurate  or  incomplete,  he  de- clared. 

The  Commission's  very  first  ex- 
hibit listed  298  stations  as  news- 

(Continued  on  page  50)  •' 
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Basic  Clauses  of  Foreign  Tongue  Code 

Are  Approved  by  Executive  Committee 

New  Daytime  Rate 

On  Package  Basis 

Is  Offered  by  Blue 
Entire  127  -  Station  Network 
Is  Included  in  Schedule 

BLUE  Network  is  encouraging- 
daytime  advertisers  to  enlarge  their 
hookups  by  offering  a  special  pack- 

age price  for  use  of  the  complete 
127-station  Blue  Network  five  or 
six  times  a  week  between  9  a.m. 
to  6  p.m. 

The  package  price,  which  covers 
all  BLUE  stations  in  the  United 
States,  including  WSAI  but  not 
WLW  as  the  Cincinnati  outlet,  is 
based  on  52  weeks  continuous 
broadcasting.  However,  the  pack- 

age may  be  purchased  in  13-week 
units,  with  one  price  for  the  first 
13  weeks,  a  lesser  rate  for  the 
second  13  weeks,  a  still  lower  rate 
for  the  third  13  and  the  lowest 
rate  for  the  final  13  weeks. 

How  It  Works  Out 

The  total  of  the  four  13-week 
units  is  the  same  as  the  52-week 
basic  rate.  Package  rates  are  sub- 

ject to  the  regular  agency  com- 
mission but  do  not  allow  any  of  the 

volume  or  frequency  discounts  giv- 
en when  the  network  is  purchased 

at  regular  card  rates. 
While  the  rate  for  the  complete 

network  is  somewhat  less  than  if 
the  stations  were  purchased  in- 

dividually or  in  the  usual  groups, 
the  result  is  that  the  advertiser 
uses  more  stations  than  he  normal- 

ly would  (few  advertisers  ever  use 
a  full  network)  and  for  this  in- 

creased coverage  he  spends  more 
than  he  normally  would  for  his 
smaller  network. 

The  advertiser  benefits,  accord- 
ing to  the  BLUE  argument,  be- 

cause he  is  buying  coverage  of  the 
country  as  a  whole  at  a  specified 
rate,  without  regard  for  station  ad- 

ditions or  subtractions,  since  the 
price  remains  the  same  regardless 
of  changes  in  network  outlets  dur- 

ing the  term  of  the  contract.  Re- 
sult is  the  same,  the  BLUE  points 

out,  as  when  an  advertiser  buys 
space  in  a  national  magazine  with 
a  rising  circulation  but  pays  only 
for  the  guaranteed  minimum. 

The  package  deal  is  good  for  af- 
filiate stations,  especially  the  new- 

er and  smaller  ones,  the  BLUE 
states,  since  it  encourages  the  ad- 

vertisers to  use  all  the  stations  on 
the  network,  bringing  them  com- 

mercial billings  and  also  the  good 
sponsored  programs  which  will 
build  their  audiences  and  so  help 
them  to  get  local  sponsors. 

Idea  of  selling  a  network  as  a 
single  national  advertising  medium 
and  not  as  a  group  of  individual 
stations  was  suggested  eight  or 
nine  years  ago  when  NBC  first  re- 

vamped its  rates  from  those  arbi- 
trarily established  in  1927  to  new 

ones  based  on  circulation,  it  is  re- 
ported. But  the  plan  was  not 

adopted  at  that  time  because  of 
the  necessity  for  working  out  a 
scale  of  rebates  for  stations  which 

SEVERAL  members  of  the  execu- 
tive committee  of  the  Foreign  Lan- 

guage Broadcasters  Wartime  Con- 
trol (name  chosen  for  the  industry 

self-regulatory  body  set  up  in 
Cleveland  during  the  NAB  Con- 

vention) met  at  WOV,  New  York, 
last  Thursday  with  Lee  Falk,  radio 
head  of  the  foreign  language  di- 

vision of  the  Office  of  Facts  &  Fig- 
ures, to  consult  on  the  code  for  the 

guidance  of  the  approximately  200 
stations  within  the  United  States 
which  broadcast  programs  in  lan- 

guages other  than  English. 
Code,  which  follows  the  plan 

adopted  by  the  Cleveland  meeting 
[Broadcasting,  May  18],  was  ap- 

proved in  essence  by  the  commit- 
tee members  present,  who  also  pre- 

pared a  letter  to  be  mailed  with  the 
code  to  all  foreign  language  sta- 

tions urging  them  to  accept  its 

provisions. 
Identification  Steps 

Questionnaires  to  be  filled  out  by 
all  station  employes  and  others 
concerned  with  the  broadcasting  of 
non-English  programs,  and  instruc- 

tions for  fingerprinting  all  such 
personnel,  will  also  be  sent  to  sta- 
tions. 

Arthur  Simon,  WPEN,  Philadel- 
phia, chosen  as  permanent  chair- 

man of  the  executive  committee  at 
the  Cleveland  meeting,  presided  at 
the  New  York  session,  which  was 
also  attended  by  Griffith  Thompson, 
WBYN,  New  York;  Joseph  Lang, 
WHOM,  Jersey  City,  and  head  of 
the  NAB  foreign  language  commit- 

tee, and  Fred  Coll,  WHOM. 
In  the  absence  of  a  quorum,  com- 

mittee officers  could  not  be  elected, 
but  James  F.  Hopkins,  WJBK,  De- 

troit, was  nominated  as  vice-chair- 
man; Mr.  Thompson  as  secretary- 

might  not  be  available  at  the  time 
desired  by  the  sponsors. 

Rebate  Problem 
When  a  rebate  was  set  for  each 

station,  the  total  equaling  the  cost 
of  the  network,  it  was  realized 
that  the  result  was  a  regular  rate 
card  in  reverse  and  so  the  whole 
idea  was  dropped.  Since  then,  how- 

ever, the  option  time  system  of 
network  operation  has  developed  so 
that  now  the  BLUE  is  able  to  de- 

liver the  whole  network  to  an  ad- 
vertiser when  ordered  making  the 

idea  of  a  network  as  a  national 
coverage  unit  a  feasible  one. 

The  group  of  four  daytime  se- 
rials sponsored  by  American  Home 

Products  and  Sterling  Products  on 
the  BLUE  between  11  a.m.  and 
noon  are  the  only  programs  so  far 
sold  under  the  package  plan,  the 
BLUE  reports.  Plan  to  date  has 

not  been  put  on  the  network's  rate 
card  but  has  been  offered  individu- 

ally to  various  advertisers  and 
agencies  to  determine  their  reaction 
to  it.  However,  the  BLUE  states, 
the  package  plan  is  available  to 
all  daytime  clients. 

The  NAB  Gate 

THE  GATE  at  the  NAB  con- 
vention in  Cleveland  May  11- 

14  didn't  eclipse  last  year's 
record  but  it  still  was  impos- 

ing. According  to  Everett  E. 
Revercomb,  NAB's  auditor, 
there  were  976  registrations 
in  Cleveland,  as  against  1,019 
the  preceding  year  at  St. 
Louis.  NAB  members  regis- 

tered at  Cleveland  aggregated 
335  of  the  total  membership 
of  522  stations,  or  64.2%.  In 
1941,  there  were  372  active 
member  registrations  out  of 
552  members,  or  67.4%.  In 
Cleveland  there  were  85  non- 
member  stations  registered, 
as  against  66  the  preceding 

year. treasurer  and  Mr.  Lang  as  head  of 
the  public  relations  committee.  Mr. 
Coll  was  named  publicity  director, 
to  serve  on  a  voluntary  basis.  Of- 

fices for  the  Foreign  Language 
Broadcasters  Wartime  Control  will 
shortly  be  established  in  the  NAB 
headquarters  in  Washington. 

Formation  of  the  self-regulatory 
group  was  precipitated  by  a  dis- 

cussion at  the  Cleveland  Conven- 
tion breakfast  session  on  foreign 

language  broadcasting.  It  was  then 
that  comparisons  by  the  broadcast- 

ers present  on  various  dastardly 
tactics  being  used  by  Axis-agents 
in  connection  with  this  type  of 
broadcasting  caused  the  gathering 
to  spiritedly  demand  self  regula- 

tion. Without  further  delay  the  new 
committee  laid  plans  at  a  day-long 
session  for  the  industry  organiza- 

tion which  is  to  work  in  cooperation 
with  the  Government,  but  without 
any  Federal  control. 

Bamberger  on  WNEW 
L.  BAMBERGER  &  Co.,  Newark 
department  store  owned  by  the  R. 
H.  Macy  interests,  which  also  own 
WOR,  has  signed  a  52-week  con- 

tract for  six  quarter-hours  weekly 
on  WNEW,  New  York,  beginning 
May  25.  Programs  will  be  musical, 
with  commercials  largely  of  an  in- 

stitutional nature,  according  to 
Victor  van  der  Linde  Inc.,  New 
York,  agency  in  charge.  Store  had 
previously  used  an  early  morning 
half-hour  on  WNEW  to  promote 
its  basement  cash-and-carry  depart- ment [Broadcasting,  Sept.  1, 1940]. 

May  Store's  Spots 
MAY  Co.,  Los  Angeles  department 
store,  to  promote  its  semi-annual 
snecial  sale,  which  starts  June  4, 
for  two  days  prior  will  use  a  total 
of  33  announcements  on  KFI 
KECA  KHJ  KFWB  KNX.  Firm 
for  the  third  consecutive  year,  on 
May  12  renewed  for  52  weeks  its 
five  weekly  45-minute  recorded 
musical  program.  May  Time,  on 
KFAC,  that  city.  Institutional 
program  is  conducted  by  Lou  Mar- 
celle.  Agency  is  Milton  Weinberg 
Adv.  Co.,  Los  Angeles. 

New  York  Baseball 
Is  Shared  by  Macy 

Store  Joins  General  Mills  in 

Sponsorship  of  Home  Games 
SIGNING  with  General  Mills,  Min- 

neapolis, as  co-sponsor  on  WOR, 
New  York,  of  home  games  played 
by  the  New  York  Giants  and  New 
York  Yankees,  R.  H.  Macy  &  Co., 
New  York  department  store,  on 
May  21  took  special  ads  in  New 
York  newspapers  to  promote  its 
sponsorship  of  the  Giants-Chicago 
Cubs  game  on  that  day. 

Advertising  copy  was  purely  in- 
stitutional, and  the  account  was 

placed  direct.  WOR  and  Macy's  are under  the  same  managership,  but 

this  is  the  first  time  Macy's  has 
used  large  scale  advertising  on  the 
station. 

An  extra  attraction  for  fans  lis- 
tening to  the  games  was  added  May 

22  when  WOR  started  short  dugout 
interviews  with  the  players  imme- 

diately before  the  game  at  2:50 
p.m.  Connie  Desmond,  who  assists 
Mel  Allen  in  the  descriptions,  is 
handling  the  interviews. 

Night  Plans 
The  night  baseball  picture  in  the 

New  York  area  will  be  only  par- 
tially affected  by  the  new  war  dim- 

out  regulations,  it  was  learned  last 
week  from  WNEW,  New  York, 
which  received  the  contract  from 
General  Mills  at  the  beginning  of 
the  season  to  carry  the  29  home 
and  away  night  games  of  the  Giants 
and  Yankees. 
WNEW  will  not  be  able  to  sched- 

ule the  10  home  games  of  the 
Giants,  but  to  compensate  for  the 
loss,  the  station  will  broadcast  four 
night  road  games  of  the  Yankees, 
in  Cleveland  June  19  and  21,  in 
Washington,  Aug.  4,  and  from 
Philadelphia  Aug.  14.  This  revised 
schedule  will  make  a  total  of  19 
night  baseball  broadcasts  on 
WNEW  instead  of  the  29  originally 
announced. 

The  night  game  between  the 
Brooklyn  Dodgers  and  Giants, 
scheduled  for  broadcast  May  22  on 
WHN,  New  York,  under  sponsor- 

ship of  P.  Lorillard  Co.,  New  York, 
for  Old  Golds,  was  cancelled  be- 

cause of  the  blackout  regulations 
and  shifted  to  2:55  that  afternoon 
from  the  Polo  Grounds. 

Douohue  Named 
JOSEPH  C.  DONOHUE,  formerly 
of  Wm.  Esty  &  Co.,  New  York,  and 
previously  with  CBS,  has  been 
named  radio  director  of  Buchanan 
&  Co.,  New  York,  succeeding  Paul 
Munroe,  who  formerly  headed  the 
radio  activities  of  the  agency  and 
has  now  been  made  account  execu- 

tive of  the  newly-acquired  Bendix 
Aviation  Corp.  account. 

Purina  Dogf  ood  Test 
RALSTON  PURINA  Co.,  St.  Louis 
(Purina  Chow  dog  food),  is  testing 
Boggs  on  Dogs,  thice-weekly  five- minute  transcribed  program,  on 
KYW,  Philadelphia;  WTCN,  St. 
Paul;  WHP,  Harrisburg;  WBBM, 
Chicago.  Agency  is  Gardner  Adv. 
Co.,  St.  Louis. 
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«GOSH.yOU'RE  LVCKY 

TO  GET  A  EAEMfE.'" 

9  THANKS  to  the  economics  of  War  (and  In- 

come Taxes!)  the  farm  families  of  America  are 

now  unquestionably  becoming  the  most  prosperous 

people  in  the  entire  world. 

Out  here  in  Iowa,  that  picture  is  amazingly  intensi- 

fied. Even  back  in  the  1940  Census,  Iowa  scored 

24  firsts,  10  seconds,  and  6  thirds  among  all  the 

States,  in  agricultural  classifications.  Yet  in  1941, 

BROADCASTING  •  Broadcast  Advertising 

Iowa's  cash  farm  income  rose  more  than  ̂ 200,000,- 

000  over  1940  figures — was  the  highest  total  farm 

income  in  the  Nation,  And  as  you  without  doubt 

already  know,  1942  promises  a  still  more  spec- 

tacular advance. 

This  year  you  are  unquestionably  paying  more 

attention  to  rural  and  small-town  markets  than 

ever  before.  In  this  new  set-up,  Iowa  and  WHO 

offer  you  the  finest  opportunity  in  the  entire 

U.S.A. — a  marvelously  rich,  concentrated  market 

that  is  really  covered  by  one  (and  only  one)  great 

central  radio  station.  Let  us  send  you  all  the  facts 

— or  just  ask  Free  &  Peters. 

WHO 

-f-  fir  IOWA  PLUS !  -f- 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Representatives 
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LIAISON  of  the  Treasury  War  Savings  Staff  and  representatives  of 
SESAC  Inc.,  following  the  offer  of  SESAC  to  cooperate  with  the  Treas- 

ury, was  discussed  at  the  Cleveland  NAB  convention.  Seated  (1  to  r) 
are:  Burt  Squire,  Claude  C.  J.  Culmer,  Emile  J.  Gough,  Gus  M.  Hagenah, 
all  of  SESAC;  Jerome  Flood  of  the  War  Savings  Staff;  Leonard  D.  Cal- 

lahan, general  counsel  for  SESAC;  Ken  Carpenter  of  the  Chicago  War 
Savings  Staff,  Charles  J.  Gilchrest,  chief  of  the  Radio  Section,  War 
Savings  Staff;  Vincent  F.  Callahan,  director  of  press  and  radio.  War 
Savings  Staff,  Treasury  Department,  Washington. 

Thurman  Arnold  Asks  ASCAP  to  Reply 

To  Charge  of  Direct  License  Pressure 

SESAC  to  Contact 

Radio  for  Treasury 
To  Handle  Station  Relations 

For  War  Savings  Drive 
SERVICES  of  SESAC  Inc.  to  act 
as  liaison  between  the  Treasury 
War  Savings  Staff  and  the  broad- 

casting industry,  offered  by  Paul 
Heinecke,  president  of  the  music 
licensing  group,  has  been  accepted 
by  the  Treasury.  The  offer  was 
recently  extended  to  the  Treasury 
by  Leonard  Callahan,  general  coun- 

sel for  SESAC  in  a  wire  which 

said:  "Confirming  our  conversation 
SESAC  will  be  very  glad  to  assist 
the  Treasury  Dept.  in  promoting 
the  sale  of  War  Bonds  through  our 
Stations  Relations  staff  as  a  liaison 
between  the  broadcasting  industry 
and  the  War  Bond  Division  of  the 
U.  S.  Treasury. 

An  Extra  Job 

"As  you  are  well  aware  our  sta- 
tion relations  staff  has  had  a  long- 

background  in  the  station  and  net- 
work operation  and  enjoy  the  re- 
spect and  confidence  of  radio  exec- 
utives throughout  the  industry.  We 

are  proud  to  be  of  service  in  this 
vital  job  of  getting  money  to  buy 
the  material  to  win  the  war." 
According  to  the  Treasury, 

whenever  a  SESAC  representative 
calls  on  a  station  anywhere  in  the 
country  he  will,  in  addition  to  his 
own  work,  query  station  managers 
about  special  shows  they  are  do- 

ing for  the  Treasury,  the  effective- 
ness of  War  Bond  copy  and  ways 

for  increased  cooperations  between 
the  stations  and  the  Treasury.  The 
SESAC  representative,  it  was 
added,  also  will  gather  criticism  of 
Treasury  material  servicing. 

Authorization  of  SESAC  repre- 
sentatives to  carry  on  this  work  is 

by  letters  signed  by  Vincent  Calla- 
han which  read:  "This  letter  is 

your  authority  to  represent  me 
when  calling  upon  radio  stations 
in  the  interest  of  solidifying  the 
radio  end  of  the  campaign  to  more 
than  double  the  monthly  quota  of 
money  invested  in  War  Savings." 

RED  PROFESSOR 

Tells  Employes  of  NBC 
'  What's  Doing  
TO  KEEP  NBC  employes  informed 
of  network  "goings-on"  the  sales 
promotion  department  is  i-e!easing 
a  weekly  promotion  piece  in  the 
form  of  a  car,  on  which  a  red- 

headed professor  is  drawn  holding 
up  a  school  slate  and  pointing  to 
what  the  Red  is  doing.  Together 
with  salient  facts  on  CAB  ratings 
of  NBC  shows  and  increased  busi- 

ness, the  piece  prints  a  short  verse, 
idea  of  Peggy  Myles  of  the  sales 
promotion  department: 

I'm   the  latest  VeePee  of  NBC, 
Professor  'Red'  with  a  PhD, A  BA  -  MA  -  and  TNT, 
A  parlous  wag  of  high  degree! 

My  job   it   is  to  through   the  rigors. 
Of  garnering  RED-hot  facts  and  figures. 

To  get  'em  to  you  while  they  are  hot. 
So  stand  back,  boys,  Ifiok  what  I've  got! 

COMPLAINTS  received  by  the 
Dept.  of  Justice  charging  ASCAP 
with  attempting  to  prevent  its 
members  from  issuing  direct  licen- 

ses to  commercial  users  of  music 
are  cited  by  Thurman  Arnold,  as- 

sistant attorney  general  in  charge 
of  the  anti-trust  division,  in  a  let- 

ter written  to  John  G.  Paine,  gen- 
eral manager  of  ASCAP,  May  16. 

Letter  reads: 
"Considerable  confusion  seems  to 

prevail  with  respect  to  the  right  of 
your  members  to  issue  performing 
licenses  under  the  terms  of  Section 
2,  Subsection  1  of  the  ASCAP  con- 

sent decree.  This  confusion  is  ex- 
emplified by  numerows  complaints 

received  by  the  Department  to  the 
effect  that  your  organization  is 
violating  the  terms  thereof  by: 
"(1)  Threatening  disciplinary 

action  against  your  members  for 
issuing  gratuitous  licenses  to  com- 

mercial users  of  music; 

"(2)  Insisting  that  the  amount 
charged  by  your  respective  mem- 

bers in  the  issuance  of  licenses  be 
a  substantial  amount; 

Other  Complaints 

"(3)  Refusing  to  specify  the 
amount  which  would  be  deemed 
substantial  or  reasonable  by  your 
organization,  and 

"(4)  Notifying  commercial  users 
of  music  that  they  would  be  held 
to  a  strict  account  for  the  perform- 

ance of  music  under  gratuitous  li- 
censes granted  by  your  members. 

"The  Department  deems  all  of 
the  above  activity,  if  true,  viola- 

tive of  the  intent  and  terms  of  the 
consent  decree.  The  courtesy  of  a 
prompt  reply  as  to  the  position  of 
ASCAP  in  this  matter  will  be  ap- 

preciated." Last  Thursday  Mr.  Paine  told 
Broadcasting  he  had  not  yet  an- 

swered the  letter  and  that  he  would 
probably  try  to  make  an  appoint- 

ment to  see  Mr.  Arnold  instead  of 

replying  in  writing.  "It  seems  evi- 
dent from  his  inquiry  that  Mr. 

Arnold  does  not  have  all  of  the 

facts,"  Mr.  Paine  stated,  adding 

that  he  believed  an  interview  with 
Mr.  Arnold  would  cl-?ar  up  the matter. 

The  subject  of  ASCAP's  pur- ported unwillingness  to  permit  its 
members  to  license  the  use  of  their 
music  directly  and  not  through  the 
Society  was  brought  to  the  atten- 

tion of  the  Dept.  of  Justice  by  C. 
O.  Langlois,  president  of  Lang- 
Worth  Feature  Programs,  after  his 
attempts  to  secure  releases  from 
individual  ASCAP  members  for  the 
performance  of  their  musical  works 
as  recorded  on  Lang-Worth  library 
transcriptions  by  the  stations  sub- 

scribing to  this  service  are  said  to 
have  been  hindered  by  ASCAP. 

In  a  recent  report  to  Lang- 
Worth's  station  subscribers,  Mr. 
Langlois  explained  the  situation  as follows : 

We  have  been  endeavoring,  on  your 
behalf,  to  obtain  clearance  at  the 
source  for  certain  current  ASCAP 
music  which  lias  been  offered  to  us  by 
composers  and  their  publishers  for  in- 

clusion in  our  Library  Service.  To  this 
end  we  have  entered  into  written 
agreements  with  several  ASCAP  writ- 

ers under  which  you,  a  Lang-Worth 
subscriber,  have  been  granted  non-ex- 

clusive public  performance  rights  to 
certain  ASCAP  music.  All  of  these 
agreements  were  prepared  by  counsel 
and  we  are  advised  that  they  are  con- 

sistent with  the  letter  and  spirit  of 
the  Consent  Decree  under  which  AS- 

CAP is  operating. 
Our  May  shipment  to  vou  contains 

All  Those  Wonderful  Years,  A  Robin 
Sings,  and  Don't  Cry  Sweetheart. These  selections  were  recorded  by  us 
at  the  request  of  the  ASCAP  writers 
and  following  relea.ses  both  to  you  and 
us,  of  which  copies  were  forwarded  to 
ASCAP. 
AKCAP,  however,  has  seen  fit  to  in- 

terfere with  these  arrangements  and 
has  elected  to  make  their  own  inter- 

pretation of  the  clear  and  unmistakable 
language  of  the  consent  decree.  Upon 
receipt  of  the  respective  notices.  AS- 

CAP wrote  each  of  its  members,  ad- 
vising them  that  they  were  violating 

their  "obligations  to  the  Society". The  fiuid  summation  paragraph  of 
Mr.  Paine's  letter,  dated  April  23,  to Russ  Morgan,  an  ASCAP  member, 
contains  the  following  wording: 

"I  rei)eat  that  the  Society  does  not 
and  will  not  recognize  your  purported 
license  to  Laug-Worth  Feature  Pro- 

grams Inc.  or  to  its  subscribers  or 
customers,  and  that  the  Society  will 

N.  Y,  RADIO  OFFICE  I 

IS  OPEISED  BY  NAVY  J 

PLANS  to  establish  a  Branch  Ra-  r 
dio  Section  of  Navy  Public  Rela- 
tions  in  New  York  on  May  25  were  Bi 
announced  last  week  by  Rear  Ad-  q, 
miral  A.  J.  Hepburn,  USN  (Ret.),  ' 
director  of  the  Office  of  Public  Re-  " 
lations.  Navy  Department. 

At  the  Navy  it  was  said  the  pur- 
pose  of  the  new  branch  is  to  serv- 
ice  more  conveniently  the  network  ft 
broadcasting  companies  and  the  ad-  m 
vertising  agencies  placing  network  jj, 
programs.  It  was  said  the  new  j, 
branch  will  eliminate  a  great  deal  n 
of  time-consuming  correspondence  , 
between  networks  and  advertisers  " 
in  New  York  and  the  Navy  De- 

partment in  Washington.  "Whole-  ' 
hearted"  cooperation  on  the  part  i 
of  advertisers  and  broadcasters  in  1 
setting  up  Navy  programs,  the  ;  j 
Navy  reported,  inspired  the  more  :  | convenient  arrangement.  | 

The  office  will  be  known  as  the  i 
Branch   Radio   Section,   Office   of  ,, 
Navy  Publv  Relations,  and  will  be  , 
located  in  Room  1904,  580  Fifth  i  ' 
Ave.  Telephone  is  Bryant  9-1710.  i  * 

Officers   in  charge  will  be  Lt.  ' Morgan  S.  A.  Reichner  and  Ensign  ! 
Armand  Deutsch.  s 

With  opening  of  the  new  radio  ' 
branch,  Capt.  Leland  P.  Lovette,  ( 
assistant  director.  Office  of  Public  i 
Relations,  and  J.  Harrison  Hart-  j 
ley,  chief  of  the  Navy  Radio  Sec-  j 
tion,  will  meet  with  representatives 

of  the  networks  and  advertising  ' 
agencies  in  the  Hotel  Waldorf-As-  ' toria   Monday   afternoon.   It  was 
said  the  Navy  plan  of  cooperation  ,  i 
through  the  new  branch  will  be  1 
outlined.  , 

THREE  applicants  for  new  local  sta- tions which  had  been  scheduled  for 
joint  hearing  this  week — Broadcasters 
Inc.,  San  Jose,  Cal. ;  San  Jose  Broad- 

casting Co.,  San  Jose ;  Luther  E.  Gib- 
son, Vallejo,  Cal. — were  granted  peti- tions for  dismissal  of  thier  applications 

by  the  FCC  last  Tuesday. 

hold  you  and  said  Lang-Worth  Fea- ture Programs  Inc.  and  any  of  its 
subscribers  or  customers  purporting  to 
take  advantage  of  said  license,  to  a 
strict  accountability." 

It  is  apparent,  from  the  correspond- ence and  from  the  several  conversations 
I  have  had  with  Mr.  John  Paine  and 
the  authors  and  publishers  in  question, 
that  ASCAP  is  doing  everything  in 
its  power  to  make  it  diflBcult,  if  not 
impossible,  for  their  composer  members 
to  release  their  music  directly  for  pub- 

lic performance  under  the  consent  de- 
cree. 

We  are  advised  that  the  Dept.  of 
Justice  considers  such  interference  by 
ASCAP  as  contrary  to  the  interpreta- tions of  the  Consent  Decree.  It  seems 
to  us  that  the  very  purpose  of  the 
consent  decree  is  involved  and  that  all 
the  benefits  to  you  therefrom  are  at 
stake.  If  ASCAP  finds  a  loophole  to 
defeat  Clearance  at  the  Source  in  this 
instance,  they  certainly  will  be  encour- aged to  find  other  and  more  important 
loopholes  in  the  same  decree. 
We  are  determined  to  follow  this 

controversy  through  to  a  conclusion. 
However,  as  we  all  know,  the  wheels 
of  justice  turns  slowly.  Therefore,  con- cerning the  three  selections  involved, 
we  advise :  If  you  have  an  ASCAP 
license,  you  may  broadcast  under  that 
license.  If  you  do  not  have  an  ASCAP 
license,  then  prudence  suggests  that 
you  do  not  broadcast  them  until  you hear  further  from  us. 

We  are  ijresently  in  touch  with  the 
Dept.  of  Justice  and  will  shortly  have 
a  definite,  and  I  sincerely  believe 
favorable,  decision  on  this  matter. 
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New  York  Stations  Off  Quickly 

As  Army  Issues  a  ̂Blue'  Alarm 
Metropolis  Has  First  Silencing  Order;  Public 
Alarmed  by  Dead  Air;  Rebates  Planned 

Promotion  Chiefs 

At    CBS  Meeting 
I  Coordinated    Activity  Forms 
I  Basis  of  Discussions 

I  SEVEN  sales  promotion  managers 
.  of  CBS  owned  and  operated  stations 
held  a  three-day  meeting  last  week 
in  New  York,  instead  of  Chicago 

,  as  originally  scheduled,  to  discuss 
their  individual  problems  as  well  as 
coordinated  sales  promotion  activi- 

ties with  Dr.  Frank  Stanton,  CBS 
director  of  research,  and  George  R. 
Dunham,  supervisor  of  promotion 
for  owned  and  operated  stations. 

Meeting  at  the  Hotel  Ambassa- 
dor May  20-22,  the  group  included, 

in  addition  to  Dr.  Stanton  and  Mr. 
Dunham,  Jules  Dundes,  WABC, 
New  York;  King  Park,  WBBM, 
Washington;  Sam  H.  Kaufman, 
WCCO,  Minneapolis;  Tom  Mooney, 

'KMOX,  St.  Louis;  David  S.  Gar- 
land, WEEI,  Boston,  and  George  L. 

Moskovics,  director  of  sales  promo- 
tion of  the  CBS  Pacific  Network. 

With  Dr.  Stanton  leading  the 
May  20  discussion,  the  morning 
session  was  devoted  to  the  stations' 
individual  research  problems. 
Charles  Smith  of  the  CBS  research 
department  assisted  in  the  discus- 

sion, after  which  the  group  was 
entertained  at  the  University  Club 
at  a  luncheon  given  by  Mefford 
R.  Runyon,  CBS  vice-president. 

Additional  guests  included  Merle 
S.  Jones,  general  manager  of 
KMOX;  Howard  Meighan,  east- 

ern sales  manager  of  Radio  Sales; 
D.  W.  Thornburgh,  vice-president 
in  charge  of  the  CBS  Pacific  Net- 

work; John  Andrews,  newly-ap- 
pointed assistant  to  Mr.  Dunham, 

and  Fred  Mahlsted  of  Radio  Sales. 
Mr.  Mahlsted,  at  the  afternoon 

session,  outlined  the  use  of  promo- 
tion by  individual  stations'  sales 

departments,  and  a  talk  on  the 
preparation  of  presentations  by 
Louis  Hausman,  head  of  the  pres- 

entation division  of  the  CBS  sales 
promotion  department,  concluded 
the  meeting. 

The  Thursday  meetings  were  de- 
voted to  discussions  of  copy  and 

media,  as  well  as  copy  in  wartime, 
campaigns,  source  material  and 
production  followed  by  a  luncheon 
at  the  Hotel  New  Weston,  attended 
by  the  sales  promotion  managers, 
Mr.  Dunham  and  three  members  of 
the  radio  sales  department,  the 
Misses  Thora  McLeary,  Mac  Mas- 
terman,  and  Mary  Valvo  with 
whom  the  group  discussed  the  or- 

ganization and  flow  of  sales  pro- 
motion material  through  the  radio 

sales  department. 

Time  to  Shift 

TIME  Inc.,  New  York,  last  week 
announced  its  decision  to  shift  the 
March  of  Time  program  from  the 
BLUE  when  its  contract  expires 
June  5,  to  NBC,  effective  July  9. 
With  a  month  leeway,  no  decision 
has  been  announced  as  to  a  possible 
change  in  format  of  the  series,  nor 
have  the  total  number  of  NBC  sta- 

tions been  set.  When  the  program 
starts  on  NBC,  it  will  be  heard 
Thursdays,  10:30-11  p.m.  Agency 
is  Young  and  Rubicam,  New  York. 

BROADCAST  stations  in  and 
around  New  York  City  were  silent 
for  about  20  minutes  last  Tuesday 
morning  in  response  to  a  "blue" 
alarm  signal  sent  out  at  11:06 
a.m.  by  order  of  Maj.  Gen.  Follett 
Bradley,  commanding  officer  of  the 
First  Interceptor  Command. 

Acting  promptly  in  their  first 
actual  silencing  since  the  outbreak 

of  the  war,  the  stations'  perform- 
ance was  described  as  "damn  well 

on  the  whole"  by  an  officer  on  the 
Interceptor  Command  staff,  who  ex- 

pressed the  "purely  personal"  opin- ion that  while  there  were  some 
minor  slipups  and  confusion,  in  the 
main  the  broadcasters  showed  "rea- 

sonable goodwill  and  reasonable  un- 
derstanding" in  their  compliance 

with  the  Army  orders. 
Instructions  Issued 

Officially,  the  only  statement 
made  about  the  alarm  was  the  fol- 

lowing announcement  issued  by  the 
Eastern  Defense  Command  and 

First  Army  Headquarters:  "A 
practice  alert  was  held  today,  Tues- 

day, starting  at  11:06  a.m.  All 
radio  stations  were  off  the  air  at 
11:17  a.m.  and  the  alert  was  called 
off  at  11:25  a.m.  The  blue  warning 
was  issued  by  the  First  Interceptor 

Command." The  "blue"  warning  is  the  second 
in  a  series  of  four  signals  used  in 
connection  with  air  raids.  First  is 

the  "yellow",  warning  that  distant 
enemy  planes  are  approaching.  The 
"blue"  signifies  a  closer  approach. 
The  "red"  alarm,  third  signal  in 
the  series,  means  that  the  enemy 
planes  will  be  overhead  at  any 
moment  and  the  final  "white"  is  the 
all-clear,  indicating  that  the  raid 
is  over. 

Upon  receipt  of  the  "blue"  alarm 
at  the  "key"  stations,  "blue"  rec- 

ords kept  at  the  transmitter  house 
master  control  rooms  are  immedi- 

ately placed  on  the  air,  broadcast- 

WGL'S  BLACKOUT  ROLE 
Station  Facilities  Used  To 

'  Direct  Test  

EMPLOYING  both  its  mobile 
transmitter  and  its  main  studios, 
WGL,  Fort  Wayne,  on  May  24 
joined  with  local  civilian  defense 
authorities  in  conducting  one  of 
the  most  extensive  blackouts  yet 
held  in  that  city. 

Promptly  at  10  p.m.  Mayor  Har- 
ry W.  Baals  gave  the  official  order 

for  the  blackout  from  the  WOWO- 
WGL  studios  immediately  followed 
by  Frederick  Moore,  WGL  an- 

nouncer, with  detailed  instructions 
for  blackout  procedure  to  citizens 
in  the  affected  area. 

Broadcast  was  then  shifted  to  the 
mobile  transmitter  cruising  the 
darkened  streets  where  Fire  Chief 
Carter  Bowser,  commander  of  the 
Fort  Wayne  Civilian  Defense  Con- 

trol Center,  aided  by  Carl  Vanda- 
grift,  production  director  of  WGL, 
broadcast  direct  personal  instruc- 

tions as  to  the  locality  of  lighted 
homes,  stores,  signs,  etc.,  as  well 
as  other  necessary  orders.  For  the 
balance  of  the  program  the  broad- 

cast was  alternated  between  the  mo- 
bile unit  and  the  studios  for  re- 

ports. ing  the  following  message: 
"Attention  please.  All  radio 

broadcasting  stations  monitoring 
this  key  station  are  instructed  to 
sign  off  immediately  by  order  of 
the  First  Interceptor  Command, 

New  York." "Listeners  keep  your  radio  sets 
turned  on  and  tuned  to  this  station 
for  further  announcements.  We  are 
now  signing  off  by  order  of  the 
First  Interceptor  Command,  New 

York." 

Other  stations  in  the  area,  which 
are  assigned  to  one  of  the  key  sta- 

tions to  which  they  keep  a  receiver 
permanently  tuned,  immediately  cut 
their  programs  and  broadcast  a 

record  of  the  final  section  of  that 
broadcast  by  the  key  stations,  then 
signing  off.  Purpose  of  removing 
stations  from  the  air  is  to  prevent 
enemy  aircraft  from  using  their 

signals  as  "radio  beams".  An- nouncements were  recorded  to  in- 
sure uniformity  in  the  messages 

and  to  prevent  the  spreading  of 
panic  or  confusion  by  a  shocked  or 
frightened  announcer. 

While  the  "blue"  alarm  is  not  in- 
tended for  the  general  public,  many 

New  York  housewives  were  dis- 
turbed by  the  interruption  of  their 

morning  radio  fare  and  rushed  to 
their  phones  to  call  the  broadcast- 

ing stations,  completely  swamping 
the  switchboards  in  several  cases, 
it  was  reported. 

While  the  network  outlets  in  New 
York,  frequently  the  originating 
station  for  the  programs  then  being 
broadcast  across  the  country,  were 
off  the  air  for  the  20-minute  pe- 

riod, the  rest  of  the  country  was 
unaffected,  the  programs  continuing 
to  go  out  to  the  networks  as  usual. 

Queried  as  to  how  the  daytime 
serials  blacked  out  for  New  York 
listeners  would  be  adjusted  on  the 
following  day  to  get  them  back  in 
step  with  listeners  in  other  parts 
of  the  land  who  had  heard  the 
Tuesday  broadcast,  the  networks 
reported  that  on  Wednesday  the 
regular  program  went  out  to  the 
entire  network  as  usual,  with  no 
special  provision  for  New  York 
listeners  beyond  the  normal  open- 

ing synopsis  aired  each  day  to 
bring  the  whole  audience  up  to  date 
on  the  progress  of  the  drama. 

Queried  by  Broadcasting  as  to 
how  the  forced  cancellations  of 
commercial  programs  would  be 
handled,  a  number  of  representa- 

tive broadcasters  all  reported  that 
advertisers  would  receive  rebates 

or  make-up  periods  for  the  time 
lost,  just  as  if  the  failure  had  been 
due  to  a  mishap  at  the  station  and 

not  a  "war  loss". Details  of  the  test  alert  and  of 
the  cause  of  the  delayed  response 
of  the  station  which  did  not  sign 
off  until  11  minutes  after  the  alarm 
was  first  issued  were  not  forthcom- 

ing. Army  officials  remaining  silent 
except  for  the  brief  statement. 

ATTENDING  'CLINIC  for  sales  promotion  mana- 
gers of  all  CBS  owned  and  operated  stations  held 

in  New  York  last  week  were  (1  to  r) :  John  Andrews, 
assistant  to  George  Dunham,  supervisor  of  sales 
promotion  of  the  owned  and  operated  stations;  John 
Heiney,  WJSV;  Jules  Dundes,  WABC;  Sam  Kauf- 

man, WCCO;  Mr.  Dunham;  Charles  Smith,  the  CBS 
Research  Dept.;  Dr.  Frank  Stanton,  director  of  re- 

search and  acting  director  of  sales  promotion;  King 
Park,  WBBM;  George  Moskovics,  sales  promotion 
manager  of  CBS  Pacific  Network;  David  S.  Gar- 

land, WEEL 

BROADCASTING  •  Broadcast  Advertising May  25,  1942  •  Page  13 



Reydel  Is  Elected 

Chairman  AAAA 

At  Skytop  Meeting 
Closed    Session    Devoted  to 

War  and  Agency  Problems 
WILLIAM  REYDEL,  partner  and 
radio  director  of  Newell-Emmett 
Co.,  New  York,  was  elected  chair- 

man of  the  board  of  the  American 
Assn.  of  Advertising  Agencies  for 
the  coming  year  at  the  association's 
25th  annual  meeting,  held  last 
Monday  and  Tuesday  at  Skytop 
Lodge,  Skytop,  Pa. 

For  the  first  time  in  years,  the 
convention  was  closed  to  all  but 
agency  members,  with  no  advertis- 

ers, media  and  other  guests.  It  was 

also  a  "speechless  meeting,"  the  full 
two  days  being  devoted  to  discus- 

sions of  problems  of  copy,  media 
and  agency  operation  arising  from 
the  war  and  how  advertising  can 
best  aid  the  Government  war  effort. 

Other  Officers 
Other  officers  elected  for  one- 

year  terms  include:  Thomas  D'A. 
Brophy,  president,  Kenyon  &  Eck- 
hardt,  New  York,  vice-president; 
J.  J.  Hartigan,  vice-president, 
Campbell-Ewald  Co.,  Detroit,  sec- 

retary; E.  DeWitt  Hill,  vice-presi- 
dent, McCann-Erickson,  New  York, 

treasurer.  President  John  Benson 
continues  in  office,  having  been 
elected  for  a  four-year  term  in 
1940.  Frederic  R.  Gamble  contin- 

ues as  managing  director. 
Members  -  at  -  large  elected  for 

three-year  terms  are:  Richard 
Compton,  president,  Compton  Ad- 

vertising, New  York;  Chester  J. 
LaRoche,  chairman  of  the  board, 
Young  &  Rubicam,  New  York;  Guy 
C.  Smith,  executive  vice-president, 
Brooke,  Smith,  French  &  Dorrance, 
Detroit.  Henry  M.  Stevens,  vice- 
president,  J.  Walter  Thompson  Co., 
New  York,  was  elected  a  member- 
at-large  for  two  years,  filling  the 
unexpired  term  of  Mr.  Reydel,  and 
John  F.  Whedon,  executive  vice- 
president,  Lord  &  Thomas,  Chicago, 
was  elected  member-at-large  for 
one  year  to  fill  the  unexpired  term 
of  Edward  Lasker,  now  on  active 
duty  as  a  Lieutenant  Commander 
in  the  Navy. 

Continuing  members  -  at  -  large 
are:  Ernest  V.  Alley,  partner. 
Alley  &  Richards  Co.,  Boston,  and 
A.  L.  Billingsley,  president.  Fuller 
&  Smith  &  Ross,  Cleveland  (terms 
expire  194.3)  ;  Leo  Burnett,  presi- 

dent, Leo  Burnett  Co.,  Chicago,  and 
Atherton  W.  Hobler,  president, 
Benton  &  Bowles,  New  York  (terms 
expire  1944). 
Members  representing  councils, 

elected  for  one  year,  include:  H.  D. 
Williams,  vice-president,  Erwin, 
Wasey  &  Co.,  New  York  (New  York 
Council)  ;  Harold  Cabot,  president, 
Harold  Cabot  &  Co.,  Boston  (New 
England  Council);  M.  E.  Gold- 

man, partner,  Aitkin-Kynett  Co., 
Philadelphia  (Atlantic  Council)  ; 
R.  J.  Scott,  partner,  Schwimmer  & 
Scott,  Chicago  (Central  Council)  ; 
Dan  B.  Miner,  president,  Dan  B. 
Miner  Co.,  Los  Angeles  (Pacific 
Council) . 

BENTON  ACQUIRES 
ALL  AMP  COMMON 

WILLIAM  B.  BENTON,  co-found- 
er and  former  partner  in  the  New 

York  advertising  agency,  Benton 
&  Bowles,  and  since  his  retirement 

from  the  adver- 
t  i  s  i  n  g  business 
several  years  ago, 
assistant  to  the 
president  of  the 
U  of  Chicago,  has 
separated  all  of 
the  common  stock 
of  Associated 
Music  Publishers 
I  n  c,  publishing 
and  transcription Mr.  Benton  company,  it  was 

announced  last  Thursday. 
AMP  holds  all  of  the  common 

stock  of  Muzak  Corp.,  which  sup- 
plies music  by  wire  to  restaurants, 

hotels,  apartments,  etc.,  Muzak 
Transcriptions  Inc.  and  Wired  Ra- 

dio Inc.  Clinton  M.  Finney,  presi- 
dent of  AMP  and  its  affiliated  com- 

panies and  actively  in  charge  of 
all  of  their  operations,  in  making 
the  announcement  also  stated  that 
AMP  has  disposed  of  all  of  its  in- 

terests in  Transamerican  Broad- 
casting &  Television  Corp.  Wad- 

dell  Catchings,  chairman  of  the 
board  of  AMP  and  its  subsidiaries, 
will  henceforth  devote  all  of  his 
time  to  Transamerican  B  &  T,  Mr. 
Finey  stated. 

Preferred  stock  in  the  AMP 
group  is  held  by  North  American 
Co.  and  by  Warner  Bros.  Mr.  Ben- 

ton is  currently  a  director  of  AMP, 
but  holds  no  other  office  with  the 
companies.  An  adjourned  annual 
meeting  of  the  organization  will 
probably  be  concluded  in  the  near 
future. 

Raleigh  Band  Series 
BROWN  &  WILLIAMSON  Tobac- 

co Corp.,  Louisville  (Raleighs),  on 
June  16  starts  Tommy  Dorsey's 
Orchestra  as  a  13-week  summer  re- 

placement for  Red  Skelton  on  118 
NBC  stations,  Tuesdays,  10:30-11 
p.m.  Program  will  also  feature 
each  week,  (1)  a  serviceman  se- 

lected by  his  camp  as  the  most 
talented  performer,  musical  or 
otherwise,  who  will  be  awarded  a 
$100  war  bond,  and  expenses  to  and 
from  point  of  origin  of,  the  broad- 

cast; (2)  a  special  request  num- 
ber dedicated  to  some  one  in  the 

service  designated  by  a  listener  in 
the  best  letter  explaining  why  that 
number  should  be  played,  with  a 
$50  war  bond  giveaway  for  both 
serviceman  and  listener;  (3)  "an 
honor  spot"  in  which  Tommy  Dor- 
sey  plays  a  trombone  solo  in  honor 
of  an  outstanding  war  personality. 
Russel  M.  Seeds  Co.,  Chicago,  is 
agency. 

Warner  Film  Spots 

TO  PROMOTE  "Yankee  Doodle 
Dandy,"  a  film  based  on  the  life  of 
George  Cohan,  and  opening  May 
29,  at  the  Hollywood  Theater,  New 
York.  Warner  Bros.  Pictures  Inc., 
New  York,  is  currently  running  a 
spot  announcement  campaign  on 
five  New  York  stations  for  an  in- 

definite period.  One-minute  tran- 
scriptions are  used  from  three  to 

22  times  weekly  on  WOR  WABC 
WEAF  WHN  WQXR.  Cohan's popular  tunes  are  combined  with 
spoken  commercials  in  the  an- 

nouncement. Campaign  started 
May  23.  Blaine-Thompson  Co.,  New 
York,  is  agency. 

'Digest'  Returns 
UNDERSTOOD  to  be  a  test  prior 

to  network  advertising,  Reader's Digest,  Pleasantville,  N.  Y.,  on 
May  24  tried  out  a  onetime  spon- 

sorship of  the  regular  8:55-9  p.m. 
news  period  by  Elmer  Davis  on 
WABC,  CBS  key  outlet  in  New 
York.  The  news  commentary  is 
heard  sustaining  on  the  full  CBS 
network  as  well.  If  the  test  is  suc- 

cessful, it  is  expected  the  Digest 
will  sponsor  Davis  on  the  network, 
although  no  decision  will  be  reached 
until  later  this  week.  BBDO,  New 
York  is  agency. 

Buffalo  News  Sells 

WEBR;WBENKept 

Courier  -  Express,  Fitzpatrick 
Seek  Authority  to  Purchase 
APPLICATION  was  filed  last  week 
by  the  Buffalo  Evening  News  for 
FCC  authority  to  sell  its  BLUE 
outlet,  WEBR,  to  the  Buffalo 
Courier-Express  and  Paul  E.  Fitz- 

patrick for  approximately  $166,000, 
which  includes  cash  assets  of  about 
$78,000  and  accounts  receivable  of 
more  than  $18,000,  plus  real  estate 
valued  at  $47,000. 
WEBR  operates  with  250  watts 

on  1340  kc.  The  newspaper  stated 
in  its  application  that  authority 
to  sell  its  stock  is  requested  so  that 
it  may  comply  with  FCC  Order 
No.  84,  which  frovms  upon  control 
of  two  radio  stations  by  the  same 
interest  in  the  same  territory.  The 
newspaper  also  owns  WBEN,  NBC 
outlet,  which  it  proposes  to  retain. 

Although  the  order  has  been  sus- 
pended temporarily,  the  Buffalo 

Evening  News  took  the  attitude 
that  "if  the  radio  regulatory  body 
feels  that  ownership  of  a  second 
station  is  not  desirable  in  the  pub- 

lic interest,  it  wishes  to  carry  out 

Commission  policy." The  Courier-Express  would  ac- 
quire 75%  in  WEBR  Inc.  for  ap- 

proximately $124,500  and  Mr.  Fitz- 
patrick would  buy  the  remaining 

25%  for  $41,500.  Mr.  Fitzpatrick 
is  a  former  Democratic  chairman 
of  Erie  County.  His  father  for 
many  years  was  an  outstanding 
Democratic  leader  in  the  Empire 
State.  It  is  understood  that  if  the 
application  is  approved  he  will  be- 

come president  of  the  company. 
The  Buffalo  Evening  News  ac- 

quired WEBR  in  1936.  Since  then 
it  has  made  numerous  technical  and 
program  improvements,  installing 
a  new  antenna,  improving  the 
studio  setup  and  bringing  the 
BLUE  into  Buffalo  for  the  first 
time.  President  of  the  licensee  com- 

pany is  Edward  H.  Butler,  editor 
and  publisher  of  the  Buffalo  Eve- 

ning News,  with  Alfred  H.  Kirch- 
hofer  as  vice-president  in  charge 
of  operations.  The  station  director 
is  R.  Robert  Thompson  and  Wil- 

liam Doerr  Jr.  is  commercial  man- 

ager. With  the  cash  assets  and  ac- 
counts receivable  going  into  the 

purchase  deal,  it  is  estimated  that 
the  actual  cost  of  the  station  to 
the  prospective  buyers  taking  into 
account  the  liabilities  amounting 
to  about  $10,000,  would  be  about 

$80,000. 

Mr.  Williams 

Williams  Is  Named 

UP  Business  Head 

Assumes  Position  as  Randau 
Leaves  Due  to  Illness 

EDWIN  MOSS  WILLIAMS,  vice- 
president  of  United  Press,  has  been 

appointed  general  business  man- 
ager of  UP  succeeding  Clem  J. 

Randau,  who  has 

resigned  as  vice- 
president  in 
charge  of  the  bus- iness department 
because  of  illness, 
according  to 

Hugh  Baillie,  UP 

president. Active  in  the 
news  and  business 

departments  of UP  since  1927 
when  he  joined  the  New  York  bu- 

reau as  a  reporter,  Mr.  Williams 

was  largely  responsible  ̂ or  estab- 
lishment of  UP's  special  news  ser- vice for  radio  stations. 

A  graduate  of  the  U  of  Missouri 
School  of  Journalism,  of  which  his 
father,  the  late  Walter  Williams, 
was  dean,  he  published  newspapers 
in  Mississippi  and  Texas,  worked 
in  the  editorial  department  of  the 
Japan  Advertiser  in  Tokyo  and 
served  as  secretary  of  the  world 

press  conference  at  Geneva,  Switz- 
erland, prior  to  joining  UP. 

After  a  year  with  the  news  ser- 
vice, he  was  transferred  from  the 

New  York  staff  to  Kansas  City, 
after  which  he  traveled  extensively 
in  the  Southwest  for  the  next  three 
years  as  a  business  representative. 
In  1931,  he  became  manager  of 
UP's  southern  division  with  head- 

quarters in  Atlanta.  Four  years 
later  he  was  called  to  New  York 
to  become  sales  manager,  and  was 
made  a  vice-president  in  1938.  He 
has  traveled  extensively  in  the 
United  States  and  abroad  and  has 
an  unusually  wide  acquaintance 
among  newspaper  publishers  and 
radio  executives. 

In  addition  to  his  position  with 
UP,  Mr.  Williams  is  a  director  of 
British  United  Press,  which  oper- 

ates in  Canada,  Great  Britain  and 
Australia.  He  was  born  in  Colum- 

bia, Mo.,  Sept.  12,  1903.  He  is  mar- ried and  has  one  son,  Edwin  Moss, 

Jr. Mr.  Randau  has  announced  no 

permanent  plans  following  his  res- 
ignation from  UP,  except  that  he 

expects  to  spend  the  summer  on  a 
ranch  in  the  West  with  his  family. 
His  career  with  UP  began  in  1919 
when  he  joined  the  San  Francisco 
staff  as  a  reporter.  The  following 
year  he  transferred  to  Los  Angeles 
as  bureau  manager  and  later  to 
New  York  as  business  representa- 

tive in  the  Eastern  division.  He  was 
appointed  sales  manager  in  1926 
and  became  general  business  man- 

ager in  1932. 

HE'NRY  GLADSTONE,  announcer  of 
WHN,  New  York,  has  completed  a 
talk  strip  for  Columbia  Pictures,  New 
York,  and  has  done  a  series  of  tran- 

scriptions at  World  Broadcasting  Sys- 
tem, New  York,  for  Plough  Inc.,  Mem- 

phis. 
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Youthbuilders  Honors 

'This  Is  War'  Program 
SELECTED  by  an  almost  unani- 

mous vote  as  the  radio  program 
doing  most  "to  help  children  under- 

stand their  responsibilities  in  a 
democracy",  This  Is  War,  the  Gov- 

ernment program  heard  recently 
for  13  weeks  on  the  four  networks, 
won  the  annual  radio  award  given 
by  Youthbuilders  Inc.,  New  York, 
at  its  Forum  Award  Rally  May 
23  in  Town  Hall. 

In  presenting  the  scroll  of  honor 
to  Norman  Corwin,  director  of  the 
series,  a  representative  of  the  or- 

ganization, Jerry  Gregoris,  stated 
that  the  program  was  chosen  "be- cause it  showed  us  what  we  are 
fighting  for,  and  how  to  fight  ...  it 
united  the  greatest  talents  in  radio 
.  .  .  and  was  exciting  and  different 
every  week.  We  don't  see  why  it 
was  taken  off  the  air,  for  we  con- 

sider it  not  only  the  program  of 
the  year,  but  the  program  of  all 

time." 

Transcription  Industry  Vinylite  Supply 

In  June  May  Equal  WPB  May  Allotment 
ALTHOUGH  the  exact  availability 
of  critical  Vinylite  for  use  by  the 
transcription  industry  during  June 
is  not  yet  known,  it  was  indicated 
at  the  War  Production  Board  last 
week  that  there  would  probably  be 
no  change  from  the  May  supply. 

Outlook  for  the  phonograph  rec- 
ord industry  was  not  as  bright.  It 

is  definite  that  phonograph  record 
makers  will  have  their  supply  re- 

duced but  no  indication  of  the  ex- 
tent of  reduction  was  given. 

This  week,  the  WPB  will  draw 
up  the  allocation  supply  for  indus- 

trial needs.  This  is  the  practice 
of  the  WPB  in  allocation  matters. 
Toward  the  end  of  each  month  it 
studies  the  demands  of  the  military 
carefully,  as  well  as  the  needs  of 
non-military  industries.  Then  with 
a    complete    picture    of  military 

needs,  non-military  needs  are  ra- tioned. 
The  transcription  problem  which 

may  arise  as  military  demands  for 
Vinylite  increase  was  recognized 
at  the  NAB  convention  in  Cleve- 

land. At  an  informal  meeting, 
largely  attended  by  transcription 
representatives,  Neville  Miller  was 
designated  to  represent  their  needs 
to  the  WPB  in  the  hope  of  remov- 

ing the  uncertainty  arising  from 
the  amendment  issued  April  29 
[Broadcasting,  May  4]. 

In  view  of  the  drastic  reduction 
of  phonograph  records  as  a  result 
of  the  shellac  curtailment  [Broad- 

casting, April  20],  the  importance 
of  transcriptions  was  emphasized, 
especially  with  relation  to  the  small 
non-network  stations.  The  general 
transcription  needs  of  the  broad- 

cast industry  were  considered  and 

,  rm  of  presenting  mus.c  to  tHe  sn,aner  stations.- 
'Ani  "A  very  we/come  addition  to  our  program  department." ••We "re  V( optimistic 

sic  is  welcome
, we/come 

•■you  hove  o  sp/endid  venture  in  this  
progrom  service." 

''^aardi, 
ing  tha 

""'^ibiliti^,  ..  "Should  be  easy  to  sell." 

„ite  need  in  stoti
ons  such  os  ours.

" 

one  already 

"Congratulations  on  your  new  service." 

"A  real  help  to  all  of  us." 

YES,  we  are  actually  blushing.  By  letter  and 
by  wire  the  broadcasters  from  coast  to 

coast  have  acclaimed  the  ASCAP  Radio  Program 

Service. 

You  have  made  us  very  happy,  and  the  many 

nice  things  you  have  said  about  the  scripts  and 

the  presentation  book  have  encouraged  us  to 

expand  this  service  to  broadcasters.  More  about 
that  anon. 

The  first  13-weeks'  scripts  have  been  mailed 
to  the  scores  of  stations  requesting  them.  ASCAP- 
licensed  stations  which  have  not  yet  applied  for 
this  free  service,  are  urged  to  wire  or  write,  im- 

mediately, so  that  they  may  join  the  host  of 
broadcasters  who  are  changing  music  costs  into 
music  profits. 

ASCAP  RADIO  PROGRAM  SERVICE 

30  Rockefeller  Plaza,  New  York  City 

the  importance  of  transcriptions 
in  spot  advertising  was  pointed  out. 

Since  returning  to  Washington, 
NAB  representatives  have  been  as- 

sembling a  clear  picture  of  the  in- 
dustry's essential  needs  with  a  view 

to  presenting  them  to  the  WPB.  As 
yet  the  study  has  not  been  com- 

pleted. 
The  month-to-month  supply  prac- 

tice employed  by  the  WPB  does 
not  allow  for  long-range  planning 
but  WPB  oflScials  pointed  out  this 
is  the  only  system  possible  where 
a  critical  material  is  affected  by 
uncertain  wartime  needs. 

POWEROFTHEAIR 

SHOWN  BY  SURVEY 
RADIO  is  the  best  medium  to 
reach  the  millions  of  potential  new 
customers  among  the  lower  and 
middle  economic  groups,  according 

to  a  study  of  "new  directions  in 
wartime  advertising",  released  last 
week  by  the  BLUE  Network.  With 
charts  on  literacy  and  reading  hab- 

its of  this  group,  receiving  in- 
creased income  in  1942,  the  study 

points  out  that  radio,  besides  its 
ability  to  reach  all  the  American 
public,  creates  goodwill  through 
entertainment,  and  speaks  person- 

ally to  listeners. 
Characterizing  radio  as  "best  for 

the  long  haul",  the  BLUE  asserts that  radio  will  not  only  protect 
markets,  insure  brand  acceptance 
and  maintain  goodwill  but  also 
"reach  an  income  group  still  unsold 
on  'business'  but  representing  an 
ever-increasing  volume  of  buying 

power." 

The  presentation  stresses  how 
businessmen  of  today  have  an  un- 

precedented opportunity  to  win 
public  confidence  and  support 
through  advertising — with  radio as  the  ideal  medium  in  wartime. 
It  concludes  with  a  summary  of 
the  advantages  of  using  the  BLUE 
for  "business  insurance". 

CLARKE  SEEKING 

CONTROL  OF  WHIP 

ACQUISITION  of  control  of 
WHIP,  Hammond,  Ind.,  by  John  W. 
Clarke,  now  a  minority  stockhold- 

er, is  proposed  in  an  application 
pending  before  the  FCC,  filed  joint- 

ly by  Dr.  George  F.  Courrier,  pres- ent holder  of  51%  of  the  stock, 
and  by  Mr.  Clarke. 
The  application  revealed  that 

Mr.  Clarke  on  May  5  had  purchased 
from  Marshall  Field,  Chicago  mer- 

chant and  publisher,  520  shares  of 
stock  in  WHIP  at  $5  a  share,  rep- 

resenting 30%.  Together  with  his 
own  stock,  Mr.  Clarke  thus  ac- 

quired 41%  of  the  station.  The  new 
application  requests  transfer  of 
200  shares  or  10%  of  the  stock 
from  Dr.  Courrier  to  Mr.  Clarke, 
which  would  give  the  latter  51%, 
or  control. 
The  application  also  revealed 

that  Mr.  Clarke  has  acquired  an 
option  to  purchase  the  balance  of 
Dr.  Courrier's  stock — 820  shares — 
at  $50  a  share,  as  against  the  par 
value  of  $100  per  share. 

Mr.  Field  last  January  purchased 
the  30%  interest  for  $50,000,  while 
Mr.  Clarke  had  paid  $25,000  for  his 
15%  interest  [Broadcasting,  May 

11]. 
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Setup  of  Army  Radio  Branch 

Is  Rearranged  by  Col.  Kirby 

Over  2,400  Applications  on  File  for  Jobs  but 

There  Aren't  Any  More  Openings,  He  Asserts 
REALIGNMENT  of  the  person- 

nel of  the  Radio  Branch,  Bureau 
of  Public  Relations,  of  the  Army, 
to  clearly  delineate  functions  was 
effected  last  Wednesday  by  Lt. 
Col.  Edward  M.  Kirby,  former 
public  relations  director  of  the 
NAB  and  chief  of  the  branch. 

The  reassignment  of  staff  duties 
and  procedures  affects  29  employes 
in  Washington  headquarters  and  7 
attached  to  New  York  and  Los 
Angeles. 

Opening  of  a  New  York  office 
with  Robert  C.  Coleson  in  charge 
was  the  principal  change.  Mr  Cole- 
son  has  been  producing  The  Army 
Hour  on  NBC  and  will  continue 
that  function  along  with  other  ex- 

ecutive duties  in  New  York.  Offices 
have  been  established  at  521  Fifth 
Ave.,  in  the  Public  Relations 
Branch. 

Personnel  appointments  for  the 
radio  branch  have  been  completed, 
Col.  Kirby  pointed  out.  There  are 
approximately  2,400  applications 
on  file  for  positions  in  the  branch, 
with  no  jobs  to  be  filled. 

New  Procedure 

With  the  realignment,  designed 
to  relieve  Col.  Kirby  and  other  top 
members  of  his  staff  of  detail,  the 
radio  branch  requested  that  tele- 

phone calls  and  other  contacts  be 
made  to  the  branch  itself,  rather 
than  to  an  individual.  The  mission 
of  the  caller  should  be  stated  so 
that  the  inquiry  can  be  directed 
to  the  party  assigned  to  the  par- 

ticular function.  Calls  to  Wash- 

alignment  is  the  program  place- 
ment desk,  to  handle  program 

clearances  and  commitments.  Jack 
Harris,  formerly  of  WSM,  Nash- 

ville, in  charge  of  special  events 
of  the  radio  branch;  Mr.  Watson, 
and  Jack  Joy,  program  and  music 
director,  are  assigned  to  this  desk. 

Mr.  Harris  continues  as  director 
of  news  and  special  events,  with 
Bill  Bailey,  formerly  of  WLW, 
Cincinnati,  as  news  editor,  and 
Lewie  V.  Gilpin,  former  staff 
member  of  Broadcasting,  as 
writer. 

Director  of  editorial  supervision 
and  educational  liason  is  Maj. 
Harold  W.  Kent  former  executive 
secretary  of  the  Chicago  School 
Broadcast  Conference,  who  has 
taken  over  some  of  the  duties  of 
Capt.  Edwin  P.  Curtin,  formerly 
with  NBC,  who  has  returned  to 
Camp  Wheeler,  Ga. 

Chief  script  writer  is  Joseph  L. 
Brechner,  formerly  of  NBC.  His 
associates  are  Bill  Coleman,  Stan- 

ley Field  and  Sol  Panitz,  all  former 
freelance  writers.  Carl  Mann  is 
shifted  from  the  research  staff  as 
special  assistant  to  Col.  Kirby. 
He  was  formerly  in  the  Bureau  of 
Public  Relations.  Mrs.  Peggy  Pet- 
tebone  was  transferred  to  the 
script  section  to  become  a  member 
of  the  research  staff. 

Mr.  Joy  is  program  and  produc- 
tion director,  and  is  in  charge  of 

all  radio  music.  His  associate  is 
Lt.  Joe  Thompson,  formerly  of 
NBC  special  events,  New  York. 

Col.  Kirby  (r)  and  chief,  Maj.  Gen. 
Alexander  E.  Surles,  chief  of 

Army  public  relations. 
John  Cullom  former  Nashville 

radio  and  agency  man,  continues 
as  director  of  advertising  agency 

liason,  working  both  out  of  Wash- 
ington and  New  York.  Lt.  Whar- 

field,  as  director  of  shortwave  radio, 
has  as  his  associates  Vick  Knight, 
former  Fred  Allen  producer,  and 
Glenn  Wheaton,  former  freelance. 

Lou  Cowan,  of  Quiz  Kids  fame, 
continues  his  radio  branch  func- 

tions, along  with  his  assignment 
as  liason  with  the  Coordinator  of 
Information.  He  has  been  a  pro- 

gram consultant  with  Col.  Kirby 
for  several  months.  Also  listed  as 
consultants  are  Ted  Husing,  of 
CBS,  and  Bill  Stern,  of  NBC,  for 
sports  broadcasts,  and  Frank  and 
Anne  Hummert,  of  Blackett- 
Sample-Hummert,  for  dramatic 
broadcasts. 

Night  shifts  of  the  radio  branch 

FCC  Given  Authority  Over  Protection 

Of  Radio  Properties  Under  New  Order 

Ington  should  be  made  to  Republic 
6700,  Extensions  3887,  4787,  or 
4788.  The  New  York  telephone  is 
Murray  Hill  2-2870. 

The  whole  plan  is  designed  to 
expedite  handling  of  inquiries  and 
program  clearances,  with  each 
desk  backstopped.  In  that  fashion, 
there  will  be  a  minimum  of  delay 
in  handling  the  steadily  increasing 
volume  of  work. 

Mr.  Coleson's  function  as  ad- 
ministrative executive  in  Washing- 

ton has  been  taken  over  by  Brooks 
Watson,  former  assistant  manager 
of  WMBD,  Peoria.  Mr.  Coleson, 
prior  to  joining  the  radio  branch 
last  year,  was  a  West  Coast  pro- 

ducer and  had  been  radio  direc- 
tor of  the  San  Francisco  Fair. 

In  his  new  post,  Mr.  Watson  also 
will  be  Army  Hour  coordinator  in 
Washington. 

Lt.  Al  Wharfield,  formerly  of 
C.  E.  Hooper,  Inc.,  is  designated 
as  assistant  to  the  administrative 
executive  and  is  placed  in  charge 
of  shortwave  programming,  which 
includes  such  programs  as  Com- 

mand Performance  and  other  fea- 
tures earmarked  for  the  expedi- 

tionary forces.  He  also  is  in  charge 
of  the  continuing  research  on 
listening  habits. 

A  new  function  under  the  re- 

DIRECTING  the  Office  of  Civilian 
Defense  to  coordinate  a  new  plan 

of  action  to  protect  such  "essential 
facilities"  as  communications  sys- 

tems, highways,  utilities  and  mines 
against  sabotage,  the  President  in 
an  Executive  Order  last  Tuesday 
named  the  FCC  as  one  of  the  Fed- 

eral agencies  to  cooperate  in  the 
OCD  pi'ogram. 
Under  the  White  House  order, 

OCD  will  serve  as  a  center  for  co- 
ordination of  plans  sponsored  or 

operated  by  the  agencies.  These 
agencies  are  to  take  steps  to  secure 
cooperation  of  owners  and  opera- 

tors of  essential  facilities  and  of 
State  and  local  governments  in  de- 

veloping and  carrying  out  security 
measures. 

Private  Responsibility 

"The  order  makes  it  clear  that 
protective  measures  are  the  pri- 

mary responsibility  of  owners  and 
operators  of  essential  facilities, 

public  as  well  as  private,"  the White  House  said  in  a  statement. 

It  was  added  that  "the  purpose  of 
the  program  is  to  assure  that  this 

responsibility  is  carried  out,  and 
it  will  be  operated  through  nine  al- 

ready established  agencies  listed  in 
the  President's  directive." The  order,  as  interpreted  by  the 
White  House  statement,  makes  it 
clear  that  broadcasters  vnW  be 
asked  to  establish  protective  mea- 

sures for  their  facilities  and  that 
they  will  be  responsible  to  the 
FCC  for  carrying  out  these  mea- 

sures. At  the  Commission  it  was 
said  that  the  order  formalizes  previ- 

ously informal  cooperation  on  the 
part  of  the  FCC  with  the  OCD  and 
it  was  indicated  the  order  would 
permit  the  Commission  permission 
to  request  additional  funds  for  es- 

tablishment of  its  program. 
Dean  Landis,  OCD  head,  said 

the  order  will  give  the  military  the 
principal  role  in  developing  safety 
measures  for  the  defense  of  essen- 

tial facilities,  including  broadcast- 
ing. "Not  only  will  the  program  be 

subject  to  the  Secretary  of  War," 
he  said,  "but  whenever  the  Army 
and  Navy  extends  protection  to  any 
essential  facilities  the  civilian  pro- 

gram will  be  modified  accordingly." 

in  Washington  end  at  8  p.m.,  in 
lieu  of  all-night  schedules  hereto- 

fore maintained.  The  business  day 
starts  at  8:15  a.m.  The  Sunday 
staggered  schedule  also  has  been 
abolished,  but  with  Mr.  Watson 
and  an  assistant  assigned  to  duty 
each  Sunday. 

"It  is  believed  these  reassign- 
ments  will  result  in  a  more  efficient, 
hard-hitting  organization  and  paves 
the  way  for  the  tremendous  job 
ahead,"  Col.  Kirby  advised. 

Functions  of  the  New  York  of- 
fice, in  addition  to  production  of 

the  Army  Hour  and  contacts  with 
agencies,  networks  and  others  in 
radio,  include  foreign  language 
radio  station  liaison.  This  mission 
includes  receiving  and  passing  on 
all  names  and  records  of  all  foreign 
language  speaking  individuals  who 
are  suspected  by  their  own  sta- 

tion, sponsor  or  competing  station. 
It  includes  direct  liaison  with  Joe 

Lang,  WHOM,  Jersey  City,  chair- man of  the  NAB  foreign  station 
group,  and  his  associates,  who 
are  committed  to  the  foreign  lan- 

guage resolution  enacted  at  the 
NAB  convention  in  Cleveland  May 
13  [Broadcasting,  May  18]. 

SORRELS  IS  NAMED 

AS  AIDE  TO  PRICE 
TO  RELEASE  Director  of  Censor- 

ship Byron  Price  from  the  pressure 
of  his  increasing  duties,  the  Office 
of  Censorship  now  has  a  second  in 
command — John  H.  Sorrells,  here- 

tofore assistant  director  in  charge 

of  the  press  division.  Mr.  Sorrells' appointment  was  announced  May 
19  by  Mr.  Price,  who  also  an- nounced that  N.  R.  Howard  has 
been  appointed  to  take  over  Mr. 
Sorrells'  former  position.  Mr.  Sor- 

rels now  holds  the  newly-created 
title  of  deputy  director. 

Mr.  Howard,  who  joined  the  Of- fice of  Censorship  early  this  year 
on  leave  from  his  position  as  edi- 

tor-in-chief of  the  Cleveland  News, 

has  been  Mr.  Sorrells'  chief  as- sistant in  the  press  division.  He  will 
supervise  the  newspaper  and  mag- 

azine code,  his  position  paralleling 
that  of  J.  Harold  Ryan,  assistant 
director  for  radio. 

The  radio  division  in  unaffected 
by  the  Sorrells  appointment,  except 
that  Mr.  Ryan  will  report  to  Mr. 
Sorrells  in  Mr.  Price's  absence. Latest  addition  to  the  radio  staff  is 
Eugene  Carr,  formerly  of  WGAR, 
Cleveland,  who  reported  for  duty 
as  an  assistant  last  week. 

Studebaker  Renews 
RENEWING  an  institutional  cam- 

paign on  WABC,  New  York,  Stude- baker Corp.,  South  Bend,  Ind.,  has 
again  signed  for  Eric  Sevareid, 
News,  four  times  weekly  quarter- 
hour  program.  Studebaker's  service to  the  public  is  stressed.  Roche, 
Williams  &  Cunnyngham,  Chicago, 
handles  the  account. 

Treasury  Spot  Tally 

ONE  MINUTE  transcriptions.  Voices 
of  the  People,  released  three  weeks  ago 
by  the  Treasury  have  been  broadcast 
a  total  of  24,444  times  according  to 
Charles  J.  Gilchrest,  chief  of  the  radio 
section.  Voices  of  the  People  features 
talks  by  man-on-the-street  telling  how 
he  or  she  is  helping  sale  of  War  Bonds. 
A  new  series  is  being  made  for  later 
distribution,  the  Treasury  reports. 
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I  m  maKin  more  money 

now  than  I  did 

BACK  in  '42! 

J-^  in fOW  that  the  war's  over,  I  hear  it's  pretty  tough  sleddin'  for  folks some  sections. 

"Me,  I  wouldn't  know.  Back  in  '42  we  were  plenty  busy  up  here  in  Syra- 
cuse. Almost  every  plant  in  town  was  'all  out'  on  war  production,  workin' 

three  shifts  regular.  They  even  built  sixty  million  bucks  worth  of  new  plants 
and  brought  in  some  fifteen  thousand  workers  from  outside.  'Course,  now 
all  these  plants  are  back  makin'  peace-time  stuff  again — but  by  jiminy, 
we're  workin'  harder  now  than  we  did  durin'  the  war. 

"Heard  some  of  the  Front  Office  boys  the  other  day  talking  about  'widely 
diversified  industry  and  foresighted  management  make  Central  New  York 

a  stable,  wealthy  market  under  all  economic  conditions.'  Holy  cats — I'd 
hate  to  be  a  big  shot  if  I  had  to  sling  a  line  like  that.  I'd  rather  stay  like 
I  am  now.  I  got  a  wife,  kids,  a  home  and  a  good-payin'  steady  job.  I  got 
money  in  the  bank  and  enough  cash  in  my  pocket  to  buy  almost  anything 
I  set  a  fancy  to. 

"Times  are  tough?  Mister,  not  for  me  they  ain't." 

IVOW    BASIC    IVBC    RED  repre Y    R  A  r  M  E 
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Nine  Programs  Are  Honored 

By  Women's  Radio  Committee New  York  Philharmonic  Leads  Musical  Series; 

Aldrich  Family,  Town  Meeting  Among  Citations 

SIX  commercial  and  three  sustain- 
ing programs  were  awarded  certi- 

ficates of  honor  by  the  Women's National  Radio  Committee  at  its 
annual  awards  luncheon,  held  May 
19  at  the  Hotel  Pierre,  New  York. 

Awards  based  on  the  Committee's 
eighth  annual  poll  of  women  radio 
listeners  throughout  the  nation, 
were  this  year  hand-lettered  certi- 

ficates instead  of  the  medals  given 
previously,  in  deference  to  the 
Government's  request  that  medals 
be  reserved  for  war  uses,  the  com- 

mittee stated. 

Symphony  Award 

Most  popular  musical  program, 
according  to  the  feminine  vote, 
which  also  placed  it  first  by  the 
widest  margin  of  votes  in  any 
division,  was  the  Sunday  afternoon 
series  of  broadcasts  of  the  New 
York  Philharmonic  Symphony  So- 

ciety concerts  on  CBS. 
Honorable  mentions  in  this  field 

went  to  Coca-Cola's  Pause  That 
Refreshes  on  the  Air,  also  on  CBS, 
on  Sundays,  and  to  two  BLUE 
series,  the  Saturday  afternoon 
Metropolitan  Opera  broadcasts 
sponsored  by  the  Texas  Co.  and 
Dr.  Walter  Damrosch's  Music  Ap- 

preciation Hour. 
First  in  the  drama  classification 

was  the  Aldrich  Family,  sponsored 
by  General  Foods  on  NBC  on 
Thursday  evenings,  with  Cani- 
pana's  First  Nighter  Friday  series 
on  CBS  and  Fibber  McGee  &  Molly, 

on  NBC  Tuesdays  for  Johnson's 
Wax,  as  runners-up. 
A  BLUE  sustaining  series, 

Ame7-ica's  Town  Meeting  of  the 
Air,  heard  Thursday  evenings,  was 
the  winner  in  the  forum  class. 
Honorable  mentions  in  this  group 
went  to  two  other  sustaining  pro- 

grams, Mutual's  American  Forum 
of  the  Air  and  NBC's  University  of 
Chicago  Round  Table,  both  Sunday 
programs. 

In  the  field  of  pure  entertainment 
Maxwell  House  Coffee  Time,  an 
NBC  Thursday  feature,  won  the 
award.  Another  General  Foods  pro- 

gram, Kate  Smith  Hour,  broadcast 
Fridays  on  CBS,  won  an  honorable 
mention  in  this  classification,  as 
did  Standard  Brands'  Chase  &  San- 

born Hour,  broadcast  Sundays  on 
NBC. 

The  votes  for  the  two  leaders 
among  the  quiz  programs  were 
so  nearly  equal  that  awards  were 
given  to  both  Information  Please, 
sponsored  by  American  Tobacco  Co. 
on  NBC  on  Fridays,  and  Quiz  Kids, 
broadcast  on  Wednesdays  on  the 
BLUE  for  Alka  -Seltzer. 

Mutual's  Saturday  morning 
juvenile  program,  Rainboiv  House, 
topped  all  other  children's  pro- 

grams on  the  networks,  according 
to  the  Committee,  which  also  gave 
high  commendation  to  Friendship 

Bridge  on  WMCA,  New  York, 
pointing  out  that  this  latter  pro- 

gram was  not  eligible  for  an  award 
since  it  is  not  heard  nationally. 

Commentators  Named 

H.  V.  Kaltenborn,  sponsored  by 
Pure  Oil  Corp.  on  NBC,  and  Walter 
Winchell,  broadcasting  for  Jergens 
Lotion  on  the  BLUE,  divided  hon- 

ors in  the  "talks"  classification, 
with  an  award  for  each.  Elmer 
Davis,  sponsored  by  Johns-Manville 
Corp.,  on  CBS,  was  runner-up. 
Although  the  programs  of 

WQXR,,  New  York,  were  inelig- 
ible for  awards  because  of  their 

local  audience  range,  the  station 
was  praised  for  "the  unusually  high 
character  of  its  music  and  news 
and  for  the  general  excellence  of  its 

programs." Special  mention  was  also  made 
of  Mary  Margaret  McBride,  who 
"by  her  charm,  gracious  personal- 

ity and  ready  wit  has  won  a  unique 

place  on  the  air." 
In  presenting  the  awards  Mme. 

Yolanda  Mero-Irion,  founder  and 
chairman  of  the  WNRC,  paid  trib- 

ute to  "the  great  power  of  a  demo- cratic radio  and  the  tremendous 
service  it  is  equipped  to  render  dur- 

ing this  crisis  in  world  afi'airs"  and 
to  the  foreign  radio  correspondents. 
She  sharply  criticized  soap  operas. 

GAMS  GAIN  ACCESS  to  Kentucky 
U's  control  room  at  W  B  K  Y  . 
Margaret  Wayne,  sophomore  engi- 

neering student  at  the  university, 
is  a  regular  engineer  on  the  broad- 

casting staff'.  From  its  studios  22 
educational  programs  emanate,  in- 

cluding five  heard  on  MBS. 

Methods  by  Which  Radio  Informs  World 

Outlined  by  Analysts  at  WNRC  Lunch 
FIRST  -  HAND  accounts  of  how 
radio  keeps  the  world  informed 
were  delivered  by  a  group  of 
famous  radio  reporters,  commen- 

tators and  analysts,  speaking  at 
the  annual  awards  luncheon  of  the 
Women's  National  Radio  Com- 

mittee held  in  New  York  last  Tues- 
day. 

"Because  of  them,"  said  Mme. 
Yolanda  Mero-Irion,  WNRC  chair- 

man, in  her  introduction,  "we  have 
been,  if  not  spectators,  at  least 
auditors  of  the  greatest  drama  in 

world  history." 
William  B.  Lewis,  assistant  di- 

rector of  the  Office  of  Facts 
&  Figures,  keynote  speaker  on 
"Radio's  War  Job",  pointed  out 
that  "this  is  radio's  first  war,  but 
radio  is  so  inescapably  a  part  of 
the  war  on  so  many  fronts  that 
it  is  hard  today  to  conceive  of  a 
war  without  radio. 

"Think  back,"  he  said,  "to  1917 
— April  6.  There  was  no  radio  then 
except  for  experiments  by  ama- 

teurs and  by  the  Army  and  Navy. 
There  was  no  broadcasting;  there 
were  no  networks.  When  the  Con- 

gress declared  war,  very  few  people 
heard  the  event.  Millions  of  Amer- 

icans did  not  know  the  details  for 
days.  Never  did  the  sounds  or  the 

fuel  of  war  becoine  real  to  the 
people  at  home.  Remember  the 
question  so  many  returning  soldiers 
were  asked?  'What  do  those  big 
shells  sound  like  when  they  pass 

overhead?' 
Realism  Added 

"Twenty-five  years  later — on 
Dec.  7,  1941 — it  was  diff'erent. 
When  the  first  bomb  dropped  on 
Pearl  Harbor,  Americans  at  home 
knew  what  bombs  sounded  like; 
they  had  heard  them  hit  London. 
The  attack  came  at  sunrise  on  Sun- 

day, and  by  sundown  Americans  not 
only  had  the  news,  they  had  al- 

ready heard  an  eyewitness  report 
from  Hawaii.  They  knew  the  de- 

tails of  the  Japanese  treachery 
in  Washington,  and  they  had  be- 

come united  in  one  mighty  resolve. 
Two  nights  later  90  Vc  of  them 
heard  the  President  put  that  re- 

solve into  words. 
"For  three  years  radio  had  been 

training  abroad  for  wartime  ser- 
vice at  home.  From  the  capitals  of 

Europe  and  from  what  used  ij 
be  the  far  places  of  the  earth  a 
new  voice  was  familiar  long  be- 

fore Dec.  7  to  American  radio 
listeners — the  voice  of  the  radio 
correspondent  sending  news  home 

(Continued  on  page  37) 

CITATIONS  GRANTED 

FOR   WAR  ACTIVITY 
FOR  BROADCASTS  contributing 
to  the  nation's  victory  program, 
and  recognizing  women's  role  in 
the  war  effort,  the  Woman's  Press Club  of  New  York  City,  meeting 
May  23,  awarded  certificates  of 
merit,  and  citations  to  the  following 
U.  S.  broadcasters.  Government 
agencies  and  cooperative  civic  or- 

ganizations : WOR-MBS,  and  the  radio  section  of 
WPB,  for  Keep  'Em  Rolling,  weekly  series 
featuring  pick-ups  from  war  plants. 

U.  S.  Treasury  Dept.,  for  Education  for 
Death,  a  Star  Parade  transcribed  program, 
contrasting  American  education  and  Nazi training. 
CBS,  for  They  Live  Forever,  weekly 

series  featuring  stories  of  American  hero- 
ism in  the  present  war. 

WRUL,  World  Wide  Broadcasting  Foun- 
dation, for  Democracy  on  the  shortwaves, 

series  designed  to  bolster  morale  in  Nazi- 
occupied  countries  in  Europe,  and  for  pro- 

grams furthering  inter-American  relations. 
NBC,  for  Listen  America,  weekly  series 

on  food  science  devoted  to  American  health 
and  security,  sponsored  by  the  Women's Nat'l  Emergency  Committee,  and  for 
What  Women  of  the  Democracies  Must  do 
in  1942  for  Victory,  a  single  program, 
presented  in  cooperation  with  the  Na- 

tional Federation  of  Business  and  Profes- sional Women. 

KFEQ,  WFIG  Transfers 
Given  Approval  by  FCC 
ACQUISITION  of  control  of 
KFEQ,  St.  Joseph,  Mo.,  by  Barton 
Pitts,  general  manager,  was  ap- 

proved last  Tuesday  by  the  FCC 
which  granted  consent  to  the  trans- 

fer of  five  shares  of  common  stock 
of  KFEQ  Inc.,  from  the  News 
Broadcasting  Co.  to  Mr.  Pitts.  Mr. 
Pitts  who  already  had  a  48.75% 
interest  now  becomes  50.6%  owner. 
The  News  Broadcasting  Co.  which 
had  held  49.5%  has  its  holdings  re- 

duced accordingly.  Consideration, 
according  to  the  FCC,  is  $300  and 
the  transfer  of  other  stocks.  News 
Broadcasting  Co.  is  a  subsidiary  of 
St.  Joseph  News  Co.,  publisher  of 
St.  Joseph  News-Press  and  Gazette. 

The  FCC  also  granted  consent  lo 
the  voluntary  assignment  of  the 
license  of  'WFIG,  Sumter,  S.  C,  by 
J.  Samuel  Brody,  an  individual  to 
the  Radio  Station  WFIG  Inc.  The 
new  corporation  is  94%  controlled 
by  Mr.  Brody  as  president  and 
treasurer.  Balance  of  stock  is  held 
by  T.  Douglas  Youngblood,  WFIG 
general  manager,  who  is  vice-presi- dent and  5%  stockholder,  and  Jack 
Brody,  with  1%.  Consideration  in- volved in  the  transfer  is  $9,015. 

WBNY  Gets  Fulltime 
UNLIMITED  time  was  formally 
given  WBNY,  New  York,  by  the 
FCC  last  week  in  granting  a  mod- ification of  license  to  that  station 

to  change  hours  from  all  hours  ex- 
cept those  formerly  assigned  to 

WSVS,  Buffalo,  to  unlimited  time. 
WSVS,  operated  by  the  Buffalo 
Board  of  Education,  surrendered 
its  license  Jan.  29  after  a  long- 
period  of  non-operation  [Broad- 

casting, Feb.  9].  WBNY  for  some 
time  has  been  using  the  specified 
hours  of  WSVS  with  the  permis- sion of  the  FCC. 

WINCHESTER  REPEATING 
ARMS  Co..  New  Haven,  will  spon- sor a  one-hour  program  on  WELI, 
New  Haven,  beginning  .June  1,  which 
will  feature  the  Winchester  band  and 
talent  from  the  plant.  The  program 

will  originate  in  the  company's  recrea- tion hail. 
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•  W63NY  takes  to  the  air,  auguring  another  great  career  among  radio  stations.  For  to  all 

that  "FM"  stands  for  in  technical  fineness,  W63NY  adds  the  "know-how"  of  America's  most 

successfully  operated  independent  station  .  .  .  the  showmanship  engendered  from  the 

world's  largest  entertainment  organization  .  .  .  the  cultural  advancement  .  .  .  and  the 

outstanding  public  service  that  the  important  New  York  radio  audience  expects.  Seventy- 

five  thousand  homes  in  the  New  York  area  are  already  FM-equipped,  already  to  enjoy  the 

benefits  of  this  better  way  of  broadcasting. 

*  And  better  broadcasting  must  mean  a  better  medium  for  advertising.  We  invite  your 

inquiry.  Rates  and  data  will  be  sent  upon  request. 

W63NY   •   46.3  Megacycles 
THE  FM  SERVICE  OF 

50,000  WATTS  •  1050  CLEAR  CHANNEL 
NEW  YORK  •  1540  Broadway  •  Bryant  9-7800 
Chicago  Office  •  360  N.  Michigan  •  Randolph  5254 



CBS  Opens  New  Latin  Hookup; 

Radio  Praised  by  High  Officials 

Sumner  Welles  Tribute  Seen  as  'Bill  of  Rights' 

For  Radio ;  Shortwave  Net  Has  76  Stations 

"IN  THE  FIELD  of  radio  com- 
munication, the  United  States 

broadcasting  companies  have  dis- 
charged their  obligation  with  a  full 

sense  of  their  responsibility  <ts 
potent  factors  in  our  democracy. 
Their  broadcasts  of  the  news  have 
been  distinguished  by  their  im- 

partiality, their  accuracy  and  their 
integrity." 

This  statement,  made  by  Sum- 
ner Welles,  Undersecretary  of 

State,  on  the  occasion  of  the  in- 
augural of  the  CBS  Network  of  the 

Americas  May  19,  highlighted  the 
formal  dedication  ceremonies 
which  brought  together  diplomats 
representing  practically  all  of  the 
Latin  American  countries  in  Wash- 
ington. 

High  Praise  for  CBS 

Columbia's  76-station  Latin 
American  network,  fed  by  short- 
waves  from  its  newly  established 
high-power  plants  at  Brentwood, 
L.  I.  [Broadcasting,  May  18]  and 
known  as  "La  Cadena  de  las 
Americas",  evoked  the  highest 
praise  from  the  speakers  who  in- 

cluded, besides  Undersecretary 
Welles,  Vice-President  Henry  A. 
Wallace;  Nelson  A.  Rockefeller, 
Coordinator  of  Inter-American  Af- 

fairs; Senor  Don  Manuel  Prado, 
President  of  the  Republic  of  Peru; 
General  Anastasio  Somoza,  Presi- 

dent of  Nicaragua;  Senor  Don 
Juan  Antonio  Rios,  President  of 
Chile;  General  Isaias  Medina  A., 
President  of  Venezuela;  Senor  Dr. 
Don  Adrian  Recinos,  Minister  of 
Guatemala;  Senor  Dr.  Don  Luis 
Quintanilla,  Minister  from  Mexico. 
The  presidents  of  Chile,  Nicaragua 
and  Venezuela  spoke  via  shortwave 
from  their  respective  capitals. 

Their  remarks  were  heard  at  a 
gathering  at  the  Hotel  Carlton, 
Washington,  presided  over  by  Wil- 

liam S.  Paley,  CBS  president,  and 
were  broadcast  for  90  minutes 
over  both  the  Latin  American  net- 

work and  over  CBS.  Artists  par- 
ticipating at  Washington  were 

Robert  Unanue,  Olga  Coelho,  Eva 
Garza  and  El  Charro  Gil  y  sus 
Caporales. 

In  the  pickups  from  New  York, 
Melvyn  Douglas  acted  as  master  of 
ceremonies,  introducing  B  i  d  u 
Sayao,  Alfredo  Antonini,  Juan 
Arvizu,  Howard  Barlow  and  the 
Columbia  Symphony.  In  Hollywood, 
Edward  G.  Robinson  acted  as 
master  of  ceremonies,  introducing 
Ronald  Colman,  Jinx  Falkenberg, 
Rita  Hayworth,  Lauritz  Melchior, 
Rosita  Moreno,  Dick  Powell  and 
Leith  Stevens  and  his  Orchestra. 

The  addresses,  all  bearing  an  in- 
ternational flavor  and  all  concen- 

trated on  the  Good  Neighbor  Policy, 
were  regarded  as  highly  significant, 
though  only  Mr.  Welles  and  Mr. 
Rockefeller  devoted  any  appreci- 

PALEY  GETS  ABOUT  during  CBS 
Latin  American  Network's  inaugu- ration ceremonies  in  Washington. 
At  top  he  confers  with  Vice-Presi- 

dent Henry  Wallace;  second  photo, 
with  Undersecretary  of  State  Sum- 

ner Welles;  lower  photo,  with  Nel- 
son Rockefeller,  coordinator  of  In- 

ter-American Affairs. 

able  time  to  the  subject  of  radio 
itself.  Vice-President  Wallace  re- 

iterated much  of  his  now-famous 
May  8  address,  and  his  policy  re- 

marks were"  widely  quoted  in  the 

press. Mr.  Welles  opened  his  address  by 
stating  that  he  had  been  charged 

by  President  Roosevelt  "to  express to  CBS  and  to  all  of  those  who  are 
listening  in,  in  our  sister  Republics 
and  in  our  own  land,  his  deep 
gratification  with  the  development 
which  has  made  possible  this  link- 

ing together  of  radio  networks 
throughout  the  Americas,  and  his 
assurance  that  this  new  enterprise 
will  meet  with  the  success  which 
it  so  well  merits. 

Learning  Via  Radio 

"It  was  only  a  short  time  ago," 
Mr.  Welles  continued,  "that  repre- sentatives of  CBS  discussed  with 
me  their  plan  for  the  improvement 
of  the  transmission  of  radio  pro- 

grams from  the  United  States  to 
our  neighbors  of  the  new  world. 
Tonight,  this  plan  has  become  a 
reality.  These  words  I  am  speak- 

ing can  be  heard  throughout  the 
length  and  breadth  of  the  Ameri- 

KNOW  THESE  B  S? 
Blacklist  of  Announcers 

 Submitted  by  Glade  
SO  FAR  as  we  can  learn  they 
aren't  products  of  American 
broadcasting  stations — but  these 
men  and  women  listed  by  Earl  J. 
Glade,  vice-president  of  KSL,  Salt 
Lake  City,  and  chairman  of  the 
NAB  Code  Committee,  should  be 
on  every  broadcaster's  blacklist. 
They  are  the  renegade  announcers 
and  commentators  who  appear  or 
have  appeared  on  Axis  shortwave 
stations,  mouthing  the  usual  line 
of  lies  and  propaganda  beamed 
to  the  audiences  of  the  United 
Nations. 

Mr.  Glade  listed  them  as  fol- 
lows during  his  NAB  Cleveland 

convention  reports,  and  has  advised 
us  that  his  authority  for  the  list  is 
Robert  Strausz-Hupe's  book  Axis- 
America  and  Charles  J.  Rolo's Radio  Goes  to  War:  William 

Joyce,  of  Brooklyn,  Berlin's  Lord Haw  Haw;  Leopold  Delaney,  of 
Glenview,  111.;  Douglas  Chandler, 
of  Chicago;  Jane  Anderson,  of  At- 

lanta; Constance  Drexel,  of  Phila- 
delphia; Dr.  Otto  Koischwitz,  of 

New  York. 

War  Workers'  Radio 
FOLLOWING  the  example  of 
British  war  plants,  Columbia 
Steel  &  Shafting  Co.,  Car- 

negie, Pa.,  last  week  insti- tuted radio  speakers  in  its 
plant  to  give  employes  music, 
talks  and  news  while  they  are 
at  work.  Jazz  has  been  ruled 
out  in  favor  of  marches, 
vocals  and  the  softer  music. 

can  Republics.  Radio  stations  in  all 
the  Americas  are  contributing  their 
facilities  so  that  this  and  subse- 

quent programs  may  be  rebroad- 
cast  for  the  benefit  of  millions." 

After  lauding  American  broad- 
casting companies  for  their  "full sense  of  responsibility  as  potent 

factors  in  our  democracy,"  and  for their  handling  of  news  broadcasts, 
Mr.  Welles  declared: 
"Here  in  the  Western  Hemi- 

sphere we  can  learn  from  the  radio 
every  day  what  is  taking  place  in 
the  world,  whether  that  be  good  or 
bad,  encouraging  or  dishearten- 

ing. We  can  listen  to  news  gathered 
from  every  corner  of  the  globe, 
knowing  that  occurances  of  the  day 
are  presented  to  us  just  as  they 
have  happened. 

Seen  as  'Bill  of  Rights' 
"Within  the  Axis  countries,  and 

the  nations  which  they  have  over- 
run, no  man  can  know  the  truth 

from  the  radio  broadcast  to  which 
he  listens,  or  from  the  newspaper 
which  he  reads.  All  he  obtains  from 
those  sources  are  the  lies  he  is  fed 
by  the  propaganda  agencies  set  up 
by  the  Axis  leaders  to  keep  him 
in  ignorance  of  the  truth. 

"And  no  one  realizes  more  fully 
than  these  world  outlaws  them- 

selves the  everlasting  significance 

of  these  great  words :  'For  you  shall 
know  the  truth,  and  the  truth  shall 

make  you  free'." A  virtual  "Bill  of  Rights"  for 

American  radio  was  discerned  in 
Mr.  Welles  next  remarks: 

"We  are  free  man  in  the  Ameri- 

cas. "That  is  why  the  United  States 
has  not  needed,  and  does  not  need, 
to  engage  in  propaganda  in  its 
dealings  with  its  neighbors  in  the 
New  World. 
"You  don't  have  to  undertake 

propaganda  in  your  relations  with 
your  friends  and  your  equals,  when 
the  channels  of  free  communica- 

tion are  open  to  you.  And  that, 
thank  God,  is  the  situation  as  re- 

gards the  21  American  Republics. 
"For  that  reason,  I  welcome,  and 

I  am  grateful  for,  this  new  service 
to  the  cause  of  inter-American 
understanding  which  is  provided  by 
the  'Network  of  the  Americas.'  It 
affords  a  clarion  challenge  to  those 
who  would  enslave  the  souls  of 
men — addressed  to  them  by  those 
who  will  win  the  victory  to  ensure 

the  freedom  of  the  human  spirit." Mr.  Rockefeller,  whose  agency 
utilizes  a  considerable  portion  of 
time  of  the  new  CBS  Latin  Ameri- 

can Network,  declared: 
"We  are,  all  of  us,  proud  of  the 

constructive  energy  which  Bill 
Paley  and  his  associates  have  dis- 

played, in  the  midst  of  the  operat- 
ing difficulties  of  wartime,  in  mak- 
ing this  development  possible. 

"This  new  transmission  center, 

by  bringing  its  news  and  its  infor- 
mation, its  messages  of  moral  in- 

spiration and  its  programs  of 
music  and  entertainment  into  the 
homes  of  millions,  will  strengthen 
and  make  dynamic  the  common 
forces  which  unite  us.  .  .  . 

Lies  vs.  Truth 
"This  is  not  merely  a  war  of 

armies  against  armies,  of  navies 
against  navies,  and  of  resources 
against  resources.  It  is  also  a  war 
of  lies  against  truth. 

"And,  in  a  period  in  which  the 
diabolical  forces  of  the  so-called 
new  order  of  anarchy  are  seeking 
to  win  wars  and  corrupt  govern- 

ments and  enslave  peoples  by  lies, 
this  network  will  be  dedicated  to 
the  truth ;  the  truth  in  news,  and 
in  information,  and  the  truth  of 
the  ideals  of  human  freedom  and 
dignity  for  which  this  war  is  being 
fought,  and  in  which  the  future 
fortunes  of  the  men  and  women  of 
the  Americas  are  bound  up. 

"There  is  no  deeper  compliment 
I  can  pay  the  men  of  the  CBS,  and 
this  new  institution  they  have 
built,  than  to  say  that  by  enlarging 
the  circulation  of  truth,  they  are 

clearing  the  air  for  victory." 

Masons  Sell  WMRN 

FRANK  E.  MASON,  NBC  vice- 
president  now  on  leave  as  special 
assistant  to  Secretary  of  the  Navy 
Knox,  has  sold  his  controlling  in- terest in  WMRN,  Marion,  0.,  and 
that  of  his  wife  to  his  brother,  Rob- 

ert, and  to  other  local  Marion  inter- 
ests. Howard  F.  and  Florence 

Guthery  of  Marion  have  joined 
with  Robert  Mason  to  purchase  the 
65%  stock  held  by  Mr.  and  Mrs. 
Frank  Mason.  Robert  Mason  previ- 

ously owned  35%  and  is  manager 
of  the  station. 
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RADIO  TIME  BUYERS! 

How  would  you  like  to  buy  guest-chair  reser- 

vations for  your  top  salesmen  in  the  living 

rooms  of  one  hundred  and  eighty  homes  for 

half  a  cent?*  No  foot-in-the-door  peddling. 
Just  forthright  attention  .  .  .  from  the  family  .  .  . 

in  the  home.  That  is  the  ticket  you  write  for 

yourself  when  you  buy  WDAF,  dominant 

broadcast  station  in  the  great  Kansas  City 

market. 

WDAF  has  passed  its  twentieth  birthday. 

That's  a  ripe  old  age  in  radio.  It's  the  test  of 
timel 

WDAF  offers  super  coverage  on  the  fre- 
quency of  610  kilocycles. 

WDAF  sends  forth  its  signal  over  a  farflung 

area — out  and  beyond  the  boundaries  of  all 
other  coverages  in  the  vast  Kansas  City 
market. 

WDAF  primary  coverage,  the  half-milivolt 
signal,  reaches  189  counties,  a  million  radio 
homesl 

WDAF  carries  the  topflight  shows  of  the 

Basic  Red  Network  and  outstanding  local 

productions. 

WDAF  is  radio's  bargain  buy  .  .  .  low  rates 
coupled  with  tremendous  coverage. 

'Minimum  quarter-hour 

day  program  rate. 

Tie  these  distinctive  facts  together  and  you  have  the  simple, 
exclusive  formula  for  effective  and  economical  radio 

selling  in  the  rich  Kansas  City  market. 

B  A  s  i  e 
NBC 

NETWORK 

EDW.  PETRY  &  CO. 
NATIONAL 

REPRESENTATIVES 

KANSAS  CITY 
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Shepard  Removes  His  Stations 

From  Membership  in  the  NAB 

Says  Association  Has  Not  Done  Efficient  Job; 

Objects  to  Active  Membership  by  Networks 

WDAY  HAS  ITS  20th 

Fargo  Station  Has  Celebration 
 On  Anniversary  

INDIGNANT  over  the  failure  of 
the  NAB  convention  in  Cleveland 
to  reorganize  the  trade  association, 
John  Shepard  3d,  president  of  the 
Yankee  Network  _ 
and  chairman  of  .  *  ! 
Broadcasters  Vic- 

tory Council,  last 
week  announced 
the  resignation  of 
his  four  standard 
broadcast  and  two 
FM  stations  from 
NAB  member- 
ship. 

In  a  letter  last  Mr.  Shepard 
Tuesday  to  Nev- 

ille Miller,  NAB  president,  Mr. 
Shepard  said  he  had  been  consid- 

ering resigning  from  the  trade 
association  for  some  time.  He  said 
that  while  his  reasons  were  well 
known,  he  nevertheless  wished  to 
reiterate  them  so  there  may  be 
no  misunderstanding. 

"The  NAB  should  be  representa- 
tive as  nearly  as  possible  100%  of 

the  industry,  and  under  its  recent 
change  in  by-laws,  I  doubt  if  this 
can  be  accomplished,"  he  wrote. 

"In  my  opinion,  the  NAB  re- 
cently has  not  been  doing  an  effici- 

ent job  on  many  matters  connected 
with  the  industry." 

Status  of  Networks 

Mr.  Shepard  had  advocated  that 
the  NAB  by-laws  be  amended  to 
give  national  networks  associate 
membership  status.  The  member- 

ship, however,  adopted  recom- 
mended changes  in  the  by-laws  ad- 

vanced by  the  board  of  directors, 
giving  the  major  networks  active 
membership  with  full  voting  and 
directorate  privileges. 

Thus  far  CBS  is  the  only  national 
network  which  has  acquired  active 
membership  pursuant  to  the  by- 

law changes.  It  fostered  the 
changes  recommended  by  the  board 
and  finally  adopted  at  the  Cleve- 

land convention  May  13.  NBC  pro- 
posed associate  membership  gener- 

ally along  the  lines  advocated  by 
Mr.  Shepard,  except  that  it  felt 
network  representatives  should  be 
entitled  to  election  as  directors  at 
large.  Mr.  Shepard,  prior  to  the 
vote  on  the  amendments,  agreed 
with  this  proposal. 

Whether  NBC,  and  its  sister  net- 
work, the  BLUE,  will  take  net- 

work membership  has  not  been  in- 
dicated. MBS  is  not  a  member  and 

is  not  in  sympathy  with  the  present 
NAB  direction. 
No  comment  came  from  Presi- 

dent Miller  on  the  resignation  of 
the  Shepard  stations.  The  view 
was  expressed,  however,  by  another 
NAB  director  that  he  thought  Mr. 
Shepard's  action  not  only  tended 
toward  disunity  but  was  "undemo- 

cratic" in  that  the  majority  of  the 
membership  had  out-voted  him  on 
his  proposal. 

Mr.  Shepard,  in  addressing  the 
convention  prior  to  the  vote  on  the 
by-law  amendments,  predicted  there 
would  be  wholesale  resignations  \f 
networks  were  admitted  to  active 
membership.  Thus  far,  no  other 
resignations  have  been  reported  to 
the  NAB. 

In  his  letter  to  Mr.  Miller,  Mr. 
Shepard  said  it  had  been  his  hope 
that  steps  would  be  taken  at  the 
Cleveland  convention  "which  would 
have  made  it  possible  for  us  to  feel 
we  should  continue  membership  in 

the  organization".  He  added,  how- 
ever, that  under  the  circumstances, 

his  stations  were  resigning  effec- 
tive June  1.  The  stations  are 

WNAC  and  WAAB,  Boston; 
WEAN,  Providence ;  W  I  C  C, 
Bridgeport;  W43B  (FM),  Boston; 
W39B  (FM),  Mount  Washington. 

"I  would  like  to  add,"  Mr. 
Shepard  wrote,  "that  it  is  our  in- tention to  resume  membership  in 
the  NAB  at  some  future  date — 
which  I  hope  will  not  be  too  greatly 
delayed — when  we  feel  that  the  or- 

ganization can  effectively  carry  out 
the  objectives  for  which  it  was  es- 

tablished." 

MAY  22  marked  the  20th  anniver- 
sary of  one  of  the  oldest  stations  in 

the  Northwest,  WDAY,  Fargo, 
N.  D.  The  birthday  was  featured 
by  salutes  to  the  station  on  several 
BLUE  programs  including  the  Na- 

tional Farm  &  Home  Hour,  Break- 
fast Club  and  Club  Matinee. 

Later  in  the  day,  a  midnight  sur- 
prise party  was  staged  at  a  local 

country  club  for  Earl  C.  Reineke, 
president  and  founder  of  WDAY. 
In  attendance  was  the  entire  per- 

sonnel, with  families  and  friends. 
In  line  with  the  20th  anniversary 

angle,  latest  innovation  of  Bill 
Dean,  WDAY  publicity  director,  is 
a  new  program  headline  for  the 
station's  schedules  in  the  Fargo 
Forum.  The  top  line  of  the  new 
cut  stresses  the  station's  20  years of  service,  with  NBC  and  BLUE 
networks  shown  in  circles.  A  ban- 

ner is  placed  at  the  bottom  of  the 
page  emphasizing  war  bonds. 

Alfred  L  duPont  Aivards  Are  Accepted 

For  Industry  by  NAB  President  Miller 

ACCEPTED  on  behalf  of  the 
broadcasting  industry  by  NAB 
President  Neville  Miller,  the  Al- 

fred I.  duPont  radio  station  and 
radio  commentator  awards,  carry- 

ing annual  cash  prizes  of  $1,000 
each  and  projected  to  hold  the  same 
place  in  radio  that  the  Pulitzer 
Prizes  hold  in  journalism  [Broad- 

casting, May  18],  were  formally 
announced  in  Washington  last  week 
on  behalf  of  Mrs.  Alfred  I.  duPont, 
of  Jacksonville,  Fla. 

Mrs.  du  Pont,  trustee  of  the  es- 
tate of  her  husband,  Florida  finan- 
cier and  philanthropist,  was  repre- 

sented at  the  luncheon  meeting  May 
18  by  W.  T.  Edwards,  of  Jackson- 

ville, operating  vice-president  of 
the  duPcnt  interests  which,  it  was 
stated,  are  completely  separate 
from  all  other  interests  which  bear 
the  duPont  name  and  which  are 
largely  banking  and  real  estate  in 
Florida. 

To  Select  Judges 

Speaking  at  the  luncheon  were 
Senator  Claude  Pepper  (D-Fla.), 
William  H.  Perry,  owner  of  Florida 
radio  and  newspaper  properties, 
and  H.  R.  Baukhage,  president  of 
the  Radio  Correspondents  Assn. 
FCC  Chairman  James  Lawrence 
Fly  was  present. 

The  awards  will  be  judged  by  an 
impartial  board  of  five  judges,  yet 
to  be  selected,  and  the  first  will  be 

made  in  March,  1943  for  1942.  The 
commentator  award,  to  be  known 
as  the  "Alfred  I.  duPont  Radio 
Commentator  Award",  Mrs.  du- 

Pont stated,  will  be  given  "to  one individual  who  shall  be  a  citizen  of 
the  United  States,  in  recognition 
of  distinguished  and  meritorious 
performance  of  public  service,  by 
aggressive,  consistently  excellent 
and  accurate  gathering  and  report- 

ing of  news,  and  the  presentation 
of  expert,  informed  and  reliable 
interpretation  of  news  and  opinion 
for  the  purpose  of  encouraging 
initiative  integrity,  independence 
and  public  service  through  the  me- 

dium of  radio." The  Station  Award 

The  "Alfred  I.  duPont  Radio  Sta- 
tion Award"  will  be  granted  each 

calendar  year  to  one  "radio  station 
in  the  Continental  United  States 
for  outstanding  and  meritorious 
public  service  in  encouraging,  fos- 

tering, promoting  and  developing 
American  ideals  of  freedom,  and 
for  loyal  and  devoted  service  to  the 
nation  and  to  the  community  it 

serves." 

It  is  understood  that  nominations 
will  be  received  from  all  industry 
sources,  and  that  the  judges  will 
be  convened  in  Jacksonville  in  the 
early  part  of  each  year  for  the 
final  decisions.  The  resolution  of 
the  Florida  National  Group  of 

(Continued  on  page  U) 

BVC  to  Continue, 

Shepard  Declares 
Problems  of  Council  Will  Be 
Discussed  in  Near  Future 

BROADCASTERS  Victory  Coun- 
cil, formed  six  months  ago  as  a 

Washington-all-front  wartime  con- 
tact for  the  broadcasting  industry, 

will  continue  its  operations  in- 
definitely, according  to  John  Shep- 

ard 3d,  president  of  the  Yankee 
Network  and  chairman  of  BVC. 

Dissatisfied  with  the  results  of 
the  NAB  convention  in  Cleveland, 
Mr.  Shepard  said  the  Council,  until 
further  notice,  would  continue 
functioning  as  in  the  past.  Pre- 

viously, it  had  been  announced  that 
if  the  NAB  was  reorganized  con- 

sistent with  the  views  of  a  ma- 
jority of  BVC,  the  organization 

would  be  dissolved.  It  was  set  up 
originally  as  an  interim  operation, 
to  handle  matters  in  Washington 
which  it  felt  were  being  inade- 

quately cared  for  under  the  NAB, 
because  of  its  policies. 

Taylor  Expected  to  Resume 

Mr.  Shepard  came  to  Washing- 
ton immediately  following  the  con- 

vention to  spend  a  fortnight  at 
least,  handling  BVC  affairs.  0.  L. 
(Ted)  Taylor,  executive  secretary, 
returned  to  Texas  to  resume  direc- 

tion of  KGNC,  Amarillo,  and 
other  stations  of  the  Taylor-Howe- 
Snowden  group.  He  is  expected 
back  in  Washington  about  June  1, 
however. 

Members  of  the  Council,  sup- 
ported by  contributions  from  up- 

wards of  100  stations,  in  addition 
to  Messrs.  Shepard  and  Taylor, 
are  George  B.  Storer,  president  of 
Fort  Industry  Co.  and  of  National 
Independent  Broadcasters,  BVC 
vice-chairman;  James  D.  Shouse, 
WLW,  Cincinnati,  representing 
the  clear-channel  stations;  John  E. 
Fetzer,  WKZO,  Kalamazoo,  NAB 
representative,  as  chairman  of  its 
War  Committee;  and  Eugene  C. 
Pulliam,  WIRE,  Indianapolis, 
president  of  Network  Affiliates 
Inc. 

The  future  status  of  BVC,  it  was 
indicated,  will  be  determined  at  a 
meeting  of  the  Council  to  be  held 
in  the  near  future.  The  Council 

met  in  Cleveland  May  14  and  de- 
cided to  continue  "on  the  same 

basis"  for  the  present  [BROADCAST- ING, May  18]. 

List  of  Organizations 
AS  A  GUIDE  to  broadcasters  when 
asked  for  time  by  national  organi- 

zations created  during  the  past 
year,  the  National  Council  of 
YMCAs  is  compiling  a  list  of  the 
representative  and  legitimate 
groups  as  the  result  of  a  resolu- 

tion passed  by  the  Council  at  the 
annual  Institute  for  Education  by 
Radio  at  Ohio  U.  The  list  will  de- 

scribe each  organization,  its  func- 
tion and  services,  and  will  be  sent, 

upon  completion,  to  the  networks 
and  stations  requesting  it  for  file 

purposes. 
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They  call  it  a   VICTORY  JOINT 
It 

We  have  told  you  of  the  army  of 

150,000  young  women  who  'man'  the 
switchboards  of  the  Bell  System,  and  of 

the  importance  of  their  wartime  work. 

"How  about  the  more  than  175,000 
men  of  the  Bell  System?  Are  they  on 

their  toes?  Are  they  doing  anything  vital 

about  supplying  telephone  service  in 

these  stirring  times? 

"Well,  here's  an  example  of  some- 
thing they  did. 

"For  years  telephone  cables  have  been 

joined  together  by  cable-splicers  in  a 

certain  way — a  very  good  way — but  it 

took  quite  a  bit  of  solder.  Solder  contains 

tin;  it's  38  per  cent  tin.  And  you  know 
how  important  tin  is  in  this  war. 

"So  a  new  way  to  make  a  cable-splice 

— 'wipe-a-joint'  the  men  call  it — was 
worked  out.  Overnight,  new  instructions 

were  written  and  sent  all  over  the  Bell 

System.  Within  two  weeks  the  new  way  to 

wipe-a-joint  was  demonstrated  to  men 

from  every  System  company.  These  men 

in  turn  went  back  and  trained  the  cable- 

splicers  in  their  own  companies. 

"Result:  The  thousands  of  cable- 

splicers  in  the  System  are  now  using  the 

new  method — a  method  that  saves  600,000 

pounds  oj  tin,  and  an  even  greater  amount 

of  lead,  every  year. 

"They  call  the  new  method  the  Victory 

Joint! "There  are,  of  course,  hundreds 

of  different  kinds  of  jobs  in  the  Bell 

System  handled  by  men.  Even  to 

list  them  would  take  a  lot  of  time.  The 

point  is  that  all  of  these  jobs  contribute 

to  the  one  big  job  of  giving  America  the 

best  wartime  telephone  service  in  the 

world.  This  too  is  the  telephone  army. 

These  men  are  well  trained.  They  know 

their  jobs.  They  work  as  a  team.  They 

are  ready  any  time  for  emergencies. 

"These  men  wear  no  uniforms.  But 

wherever  the  men  in  uniform  are — in 

camps,  bases,  fortresses,  wherever — there 
you  will  find  the  telephone  men  and 

wires  working  for  the  Army  and 

Navy.  The  country  can  depend  on 

them  to  do  their  full  part  in  win- 

ning this  war." 
Hhis  is  a  quotation  from  The  Telephone  Hour,  a  regular  program  heard  every 
Monday  night  over  the  N.B.C.  Red  Network.  As  network  broadcasting  has  been  growing 

into  its  important  place  in  the  nation  —  telephone  engineers  have  worked  hand-in-hand 
with  the  radio  industry  to  improve  the  method  and  quality  oj  sound  transmission. 
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Conservation  Discs — Placards  &  Posies — Sales  Opener 
Classic  Guide — Military  Jargon 

New  Army  Program 
AS  ONE  of  his  first  Army  acts 
First  Lt.  Andre  Baruch,  Quarter- 

master Corps,  a  foi-mer  network 
announcer,  is  m.c.  of  a  new  pro- 

gram, The  Quartermaster  Quarter- 
Hour  which  started  May  20  over 
WINX,  Washington.  To  be  aired 
regularly  each  Wednesday,  the  pro- 

gram covers  the  general  subject  of 
the  Army's  emergency  rations  such 
as  conservation  and  salvage,  re- 

mount activities  and  the  procure- 
ment of  horses  and  mules.  Quarter- 

master schools  and  other  phases  of 
the  Quartermaster  Corps'  activity. 

Trammel!  at  Desk 
BACK  AT  HIS  desk  after  some  three 
months  recuperation  from  an  appendec- 

tomy, Niles  Trammell,  president  of 
NBC,  is  comins  to  his  office  for  an 
hour  or  two  each  day. 

MAJOR  networks  and
  inde- pendent stations  throughout 

the  country  are  receiving 
from  The  Texas  Co.,  New 

York,  special  two-minute  tran- 
scriptions, prepared  by  World 

Broadcasting  System,  and  played 
for  the  first  time  May  10  on  the 
company's  CBS  Fred  Allen  pro- 

gram. Semi-patriotic  in  nature,  the 
transcriptions  are  built  around  the 
theme  "Care  For  Your  Car  .  .  .  for 
Your  Country",  and  feature  Al 
Goodman's  orchestra  and  a  male 

choir.  No  commercials  are  included, 
and  the  Texas  Co.  is  distributing 
the  transcriptions  to  any  station  re- 

questing them  free  of  charge.  After 
the  May  10  "tryout,"  the  company 
sent  copies  to  CBS  stations  carry- 

ing the  Fred  Allen  series,  as  well 
as  to  automotive  and  rubber  com- 

panies currently  using  radio.  Agen- 
cy handling  the  Texas  account  is 

Buchanan  &  Co.,  New  York. 

Classics  of  the  Air 
FOR  SPONSORS  of  its  new  se- 

ries. Radio  Theatre  of  Famous 
Classics,  Kermit-Raymond  Radio 
Productions,  producers  of  syndi- 

cated shows,  has  prepared  a  31- 
page  press  book,  containing  ma- terial for  a  publicity  and  promotion 
campaign  for  the  series,  and  for 
each  single  program.  Included  are 
stories  on  each  program,  instruc- 

tions for  broadcasting,  advance 
news  releases,  biographical  and  hu- 

man interest  stories  on  talent,  as 
well  as  individual  and  group  photo- 

graphs for  newspapers  and  display 

purposes. To  promote  the  program,  a  week- 
ly half-hour  adaptation  of  a  liter- 

ary classic,  listeners  are  offered 
free  of  charge,  a  cloth-bound  edi- tion of  the  collected  works  of  the 
author  whose  work  is  dramatized. 

Free  Flowers 

SAN  FRANCISCO  Floral  Indus- 
tries, San  Francisco,  which  recent- 

ly started  a  series  of  participations 
in  Listen  to  Linkletter  on  KSFO, 
San  Francisco,  distributed  200  win- 

dow display  cards  to  leading  San 
Francisco  retail  florists  advertising 
their  participation  in  the  program. 
Another  300  cards  were  distributed 
to  other  Bay  area  flower  dealers. 
The  industries  arranged  with 
KSFO  to  present  flowers  to  all 
ladies  appearing  on  station  pro- 

grams. Bouquets  or  corsages  are 
delivered  direct  from  a  different 
florist  each  broadcast.  Agency  is 
Kelso  Norman  Organization,  San 
Francisco. 

WOR  Pix 
FIVE  MA.JOR  picture  magazines 
— Life,  Look,  Spot,  Click  and  Pic — 
carried  stories  on  WOR,  New  York, 
during  May.  The  treasure-hunt 
show,  Go  Get  It,  was  covered  in 
Life  and  Click.  Don  Dunphy,  MBS 
spoi-tscaster,  has  an  article  in  Spot. 
Pictures  of  Martha  Deane,  who 
conducts  a  woman's  program  on 
on  WOR,  and  Charles  Woods,  in  a 
black-out  broadcast,  appeared  in 
Look.  Pic  devoted  three  pages  to 

pictures  showing  "WOR  at  War". 
Foot  in  the  Door 

A  FILE  FOLDER  whose  identifi- 
cation tab  is  marked  "WEAF, 

Local  Programs  for  Sale",  is  being 
distributed  to  advertisers  and  agen- 

cies by  the  station's  sales  staff. 
Folder  contains  individual  printed 
sheets  on  all  WEAF  programs 
available  for  single  or  participat- 

ing sponsorship,  giving  WEAF 
salesmen  an  excuse  to  drop  in  fre- 

quently to  bring  in  new  material 
and  to  remove  pieces  on  programs 
that  have  been  sold. 

PROMOTING  LUX  for  Lever  Bros., 
Oriette  F.  Schaider  tells  the  KVOO, 
Tulsa,  audience  about  Lux  soap, 
with  Chief  Announcer  Allan  Page 
acting  as  straight  man  and  F. 
Kenyon  Brown,  station  sales  rep- 
resentative,  supervising.  Miss 
Schaider  is  on  a  current  promo- tion tour  for  Lever  Bros. 

* 
Faith  Stamps 

A  MESSAGE  of  faith  in  America, 

received  by  "Martha  Jackson", leading  character  in  Woman  of 
Courage,  CBS  drama,  and  read 
over  the  air,  drew  such  response 
from  listeners  that  the  program 
now  awards  $5  in  war  stamps  each 
day  for  the  best  expression  of  be- lief in  Americanism,  written  by  one 
of  America's  women  of  courage.  In 
the  space  of  two  weeks,  more  than 
2,100  letters  were  received.  The 
winning  message  is  read  on  each 
program.  Colgate  -  Palmolive  -  Peet 
Co.,  Jersey  City,  sponsors  the  five 
times  weekly  program  for  Octagon 
products  and  Crystal  White,  placed 
by  Ted  Bates,  New  York. *  *  * 

New  Edition  of  Guide 

FOR  USE  in  connection  with  sum- 
mer broadcasts  of  Invitation  to 

Learning,  CBS  weekly  series  fea- 
turing discussions  of  literary  clas- 

sics, a  third  edition  of  the  Listen- 
ers Guide,  is  being  written  by  Mark 

Van  Doren,  Pultizer  Prize  poet  and 
program  chairman.  The  first  guide 
for  1940-41  broadcasts  sold  more 
than  18,000  copies.  Plans  are  also 
under  way  for  a  compilation  of  the 
discussions  of  the  1941-42  programs 
into  Volume  II  of  the  book  Invita- 

tion to  Learning,  to  be  published 
by  Random  House,  New  York,  in 
August.  The  first  volume  sold  over 
10,000  copies  at  $3  per  book. 

*  * 

Farm  Program  Schedules 
ATTRACTIVE  two-color  placards 

listing  times  of  all  the  station's market  and  news  broadcasts  and 
other  farm  programs  are  being  dis- 

tributed by  WOWO,  Fort  Wayne, 

Ind.,  to  feed  dealers,  county  agents' offices,  courthouse  bulletin  boards 
and  other  places  where  farmers 
congregate. 

*  *  * 
Grand  Opening 

KPO,  San  Francisco,  is  distribut- 
ing the  profusely  illustrated  12- 

page  special  section  of  the  April  26 San  Francisco  Chronicle,  issued  on 
the  occasion  of  the  grand  opening 
of  its  magnificent  new  Radio  City. 
The  section  contains  no  advertising matter. 

^  ^  ^ 

Soldier  Talk 
SERIES  of  four  promotion  folders 
has  just  been  released  by  KDYL, 
Salt  Lake  City.  Couched  in  timely, 
military  terms  each  folder  pro- 

motes some  part  of  the  sales 
strategy  for  using  KDYL. 

*^$MART  ADVERTISERS  ARE  80WtfN'  'EM 

OVER  IN  THE  RICH  RED  RfVER  VALLEY! 

HOW'S  FER  LETTIH'  WDAY,  AT  FARGO, 

SET  'EM  UP  FER  YOV7" 

WDAY 

FARGO,  N.  D. 

5000  WATTS-NBC 
AFFILIATED  WITH  THE 

FARGO  FORUM 

FREE  A  PETERS.  INC.  NATfONAi  ftSPRESENTATI VC5 
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New  Law  Affects 

Wine,  Beer  Copy 
Alcohol  Mention  by  Percent 
Outlawed  in  Commercials 
VIRTUALLY  UNNOTICED  in  the 
maze  of  wartime  legislation  being 
enacted,  the  House  Bill  (HR-5802) 
which  was  passed  April  20  and 
made  Public  Law  526,  will  affect 
radio  wine  and  beer  advertising 
in  that  it  prohibits  advertisement 
of  the  alcoholic  content  of  the  bev- 
erages. 

The  bill,  which  was  originally 
intended  to  amend  certain  provis- 

ions of  law  regarding  the  forti- 
fication of  wine  by  brandy  was  in- 

troduced into  the  House  by  Rep. 
Izac  (D-Cal.).  Later  referred  to 
the  Senate  Committee  of  Finance, 
the  bill  had  a  rider  attached  to 
it  which  amends  Clause  2,  section 
5  of  the  Federal  Alcohol  Admin- 

istration Act. 

Little  Affect  on  Radio 

The  amended  section  now  will 

"provide  the  consumer  with  ade- 
quate information  as  to  the  identity 

and  quality  of  the  products  adver- 
tised, the  alcoholic  content  thereof 

(except  the  statements  of,  or  state- 
ments likely  to  be  considered  as 

statements  of,  alcoholic  content  of 
malt  beverages  and  the  person  re- 

sponsible for  the  advertisement". 
At  the  Wine  Institute,  Washing- 

ton, it  was  said  that  the  new  pro- 
hibition will  not  seriously  affect 

radio  advertising  of  wines  since  it 
will  remove  only  a  short  tag  line 
in  commercials  which  "in  most 
cases  was  considered  a  nuisance". 

It  was  noted  at  the  Wine  In- 
stitute that  the  amended  section  of 

the  Federal  Alcohol  Administration 
Act  is  a  direct  reversal  of  the 
former  section  which  specifically 
demanded  that  mention  of  the  al- 

coholic content  of  beverages  be 
made  in  all  advertising. 

The  public  law,  which  includes 
the  wine  and  beer  advertising  pro- 

vision, will  affect  advertising  in  all 
media. 

WQXR  Music  Honor 

WQXR,  New  York,  and  its  musi- 
cal director,  Eddy  Brown,  have  re- 

ceived awards  from  the  National 
Assn.  for  American  Composers  & 
Conductors  for  "outstanding  serv- 

ice to  American  music".  This  is  the 
first  time  the  organization  has 
made  an  award  to  a  radio  station. 
Elliott  M.  Sanger,  executive  vice- 
president  of  WQXR,  received  the 
awards — embossed  scrolls — at  the 
Assn.  annual  reception,  held  re- 

cently at  the  Waldorf-Astoria  in 
New  York.  The  accompanying  cita- 

tion commended  the  station  for  its 
sincere  interest  in  American  music 
and  paid  tribute  to  Eddy  Brown 
for  a  special  series  of  ail-American 
programs  last  season  and  for  his 
encouragement  to  the  American 
composer  in  introducing  many 
American  works. 

WNOH,  N'>'vv  Orleans,  owned  by  for- mer (lov.  .lames  A.  Noe,  and  man- 
iit;efl  by  .James  Fj.  Gordon,  has  ap- 

pointed .Joseph  Hershey  McGillvra  as 
exclusive  national  representative. 

is  "edited 

AM 

for  FARMERS 

battling  cuties! 

9f 

9  Tune  to  KM  A,  and  what  do  you  hear? 

The  pick  of  the  Blue  Network's  top- 
notch  entertainment,  of  course.  But  in 

addition,  for  IS^/y  hours  per  day,  you 
hear  a  wonderful  selection  of  special 

material  for  the  KMA  audience  only — 
farm  news,  market  reports,  household 

helps,  and  such.  And  that's  exactly  why 
KMA  consistently  outpuUs  most  metro- 

politan stations,  even  the  biggest,  in 
mail-return. 

You  see,  66.4%  of  the  2,916,923  people 

in  our  primary  area  live  on  farms  or  in 

towns  under  2500  population.  If  you'd 

like  to  see  what  KMA's  special  program- 
ming means  in  responsiveness,  write  for 

our  latest  market  data  brochure. 

The  No»  1  Farm  Station  in  The  No.  1  Farm  Market — 

150  CouiTiES  Around  Shenandoah,  Iowa 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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VII.  CENSUS  OF  RADIO  HOMES  IN  STATE  OF  MAINE 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  2,500  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm:  1940* 

Oounty 

All  Units Urban  Units Rural-Nonfarm  Units Rural-Farm  Units 

Units 
% Radio 

Radio 
Units Units % 

Radio 
Radio 
Units Units 

% 
Radio 

Radio 
Units Units 

% 
Radio 

Radio 
Units 

19.562 92 8 18,150 14,739 94 5 13 ,933 3,108 
90 9 

2,825 1 ,715 
81 2 

1,392 A.roostook 19,853 
73 

3 14,559 1,977 88 6 1,751 11,227 70 3 
7,888 6,649 

74 0 

4,920 
Cumberland  38,636 93 3 36,033 28,505 

95 
2 27,137 6,852 

89 2 
6,115 3,279 

84 8 

2,781 
Franklin  5,332 

81 
5 4,348 

3,783 
84 7 

3 ,205 1,549 
73 8 

1 , 143 
Hancock  9,390 82 6 7,757 i.iie 81 7 

'9i2 

6,455 
83 4 

5,382 1,819 
80 4 

1,463 19,250 87 6 16,868 11,117 

90 

4 10,047 
4,879 

86 5 
4,219 3,254 

80 0 

2,602 
8,176 

83 

9 
6,859 2,564 

88 
4 2,267 4,054 

83 5 
3,385 1,558 

77 5 
1,207 Lincoln  4,846 82 8 4,012 2,899 

85 8 
2,486 1,947 

78 4 

1,526 
Oxford  11.011 83 6 9,204 1,929 

90 
2 

l,74i 6,404 
84 7 

5,425 
2,678 

76 1 

2,038 
Penobscot  24 , 307 89 1 21,649 10,986 

95 
4 10,482 

9,242 
86 7 

8,009 4,079 
77 4 

3,158 
Piscataquis  5,086 83 2 4,232 

3,999 
85 7 

3,428 1,087 
73 9 804 

5,346 87 2 4,662 2^816 92 i 2^593 
1,946 

83 2 
1,619 

584 77 1 450 
Somerset  10,213 83 3 8,509 1,665 91 7 1,526 5,482 

86 3 
4,731 3,066 

73 5 
2,252 Waldo  5,943 78 6 4,667 1,578 86 6 

1,367 2,005 
78 0 

1,563 2,360 
73 6 

1,737 Washington  10,164 79 7 8,102 2,373 88 5 2,099 
5,355 

78 6 
4,211 2,436 

73 5 1,792 York  21,853 90 1 19 , 689 7,041 92 7 6,529 12,496 90 2 11,265 
2,316 

81 8 1,895 
State  Total .  .  . 218,968 86 5 189,300 88,406 93 2 82 , 384 90,186 84 0 75,756 40,376 77 2 31,160 

Cities  of  2,500  Or  More  Population 

% Radio 

City 

Units Radio 
Units 

Bangor  7,420 

95.9 

7,117 Lewiston  9,259 

94.4 

8,739 Portland  19,643 95.1 18 , 687 

*  NOTE: — Number  of  Occupied  Dwelling  Units  as  reported  by  U.  S.  Bureau  of  the  Census  in  advance  release,  Series  H-7.  Percent  radio-equipped  calculated  by  NAB  Research  Dept.  from  Series 
H-7  Bulletin  following  the  Census  Bureau  practice.  Number  of  radio  units,  or  radio  homes,  estimated  by  applying  percent  ownership  to  those  units  not  answering  radio  question  and  adding  such 
to  those  reporting  radio.    States  previously  reported  are  Nevada,  New  Hampshire,  Vermont,  Wyoming,  Montana  and  Idaho;  others  will  be  reported  as  released. 

L  ABOR  CITES  KVOR 

INBARGAIMNGSVIT 
FINDING  that  the  Out  West 
Broadcasting  Co.,  operator  of 
KVOR,  Colorado  Springs,  had  "not failed  to  bargain  collectively  in 
good  faith"  with  its  technicians, the  National  Labor  Relations 
Board,  nevertheless,  in  an  action 
last  Monday,  ordered  that  the  com- 

pany cease  alleged  unfair  labor 
practices  in  IBEW  negotiations. 
The  union  had  charged  that 

KVOR  refused  to  bargain  col- 
lectively with  its  technicians  but 

the  formal  charges  were  dismissed 
by  the  board.  However,  the  NLRB 
stated  that  the  management  had 
attempted  to  discourage  its  tech- 

nicians from  joining  the  IBEW 
by  anti-union  statements  and  by 
settlement  of  overtime  wage  claims. 

It  was  brought  out  by  the  order 
that  KVOR  subjected  the  "bar- 

gaining process"  to  an  "extended 
delay"  but  it  was  added  that 
"scrutiny  of  the  negotiations  them- 

selves reveals  the  respondent  as 
reluctant  to  make  any  concessions 
upon  major  issues  but  we  cannot 
say  that  the  respondent  displayed 
an  unwillingness  to  reach  agree- 
ment." Under  the  order  the  station  must 
post  notice  for  60  days  that  it  will 
refrain  from  "coercing  its  em- 

ployes in  the  exercise  of  the  right 
to  self-organization." 

COLLEGE  TRAINING  IN  RADIO 

Educators  Offering  More  Practical  Courses; 

 Small  Stations  Offer  Experience  
IN  AN  ARTICLE  titled  "Is  Col- 

lege Training  in  Broadcasting 
Worthwhile?"  in  the  May  issue  of 
Pick-Ups,  M.  M.  Beard,  assistant 
editor  of  the  Western  Electric 
house  organ,  reports  on  an  inquiry 
into  the  subject  conducted  last  fall 
which  reached  the  conclusion  that 

"although  the  question  of  radio 
training — its  bearing  on  radio  job 
opportunities  and  on  broadcasting 
opportunities  and  on  broadcast- 

ing's future — is  still  a  controversial 
one  among  educators  and  broad- 

casters, information  indicates  that 
it  is  heading  toward  a  satisfactory 
solution. 

Practical  Side 

"Better  planned  curriculums — 
more  efficiently  operated  workshops 
under  the  guidance  of  instructors 
with  commercial  broadcasting  ex- 

perience are  being  established  in 
more  colleges  and  universities. 
"Educators  are  concentrating 

more  on  the  practical  problems  of 
running  broadcasting  stations  and 
less  on  the  artistry  of  radio  than 

they  did  a  few  years  back.  While 
broadcasters  st  il  feel  too  little  is 
being  done  along  the  lines  of  man- 

agement, advertising  and  selling, 
station  managers  are  opening  their 
doors  a  little  wider  to  radio  trained 

graduates. 
"Both  groups  seem  to  agree  that 

job  competition  is  sharp  and  em- 
ployment opportunities  limited  but 

that  young  people  with  real  ability 
and  proper  training  stand  a  fair 
chance  of  finding  a  place  in  the  in- 

dustry. They  also  are  in  accord  in 
advising  applicants  to  seek  posi- 

tions in  smaller  stations  where  the/ 
will  attain  the  broad  view  of  radio 

so  necessary  for  future  success." Article  analyzes  in  some  detail 
the  training  offered  by  the  three 
colleges  which  grant  A.B.  degrees 
in  radio:  New  York  U,  Drake  of 
Des  Moines  and  Alabama  U,  as  well 
as  the  radio  courses  at  other  col- 

leges. It  also  quotes  the  personnel 
directors  of  the  major  networks  and 
comments  by  station  executives 
throughout  the  country  as  to  what 
training  they  desire  in  applicants 
for  jobs  in  broadcasting. 

"According  to  latest  statistics," 
the  article  states,  "383  colleges  and 
universities  out  of  approximately 
1,800  in  the  country  are  scheduling 
courses  in  radio  exclusive  of  engi- 

neering. Only  three  offer  a  B.A.  in 
a  combined  liberal  arts  and  radio 
course. 

"Twelve  list  graduate  courses 
which  may  be  applied  to  an  M.A. 
Altogether  755  radio  courses  are 
being  conducted  in  our  halls  of 
higher  learning.  Of  these  230  deal 
with  dramatics  and  speech;  120, 
general;  101,  script  writing;  97, 
program  planning  and  production; 
48,  education  by  radio;  49,  an- 

nouncing; 40,  advertising;  34, 
newscasting;  23,  music;  7,  manage- 

ment; 3,  radio  law;  and  3  in  radio 

sociology." 

West  Virginia  U  Awards 

Degree   to   Dr.  JoUiffe 
DR.  CHARLES  BYRON  JOL- 
LIFFE,  assistant  to  the  president 
of  RCA,  chief  engineer  of  RCA 
Labs.,  and  former  chief  engineer 
of  the  FCC,  last  week  was  awarded an  honorary 
LL..D  degree  by 
West  Virginia  U, 
his  alma  mater. 
The  degree  was 
conferred  at  the 

75th  annual  com- 
mencement exer- cises. 

Dr.  Jolliffe  was 
graduated  with  a 
B.S.  degree  in 
1915  and  received 
an  M.S.  degree  at  West  Virginia 
in  1920.  He  was  awarded  his  Ph.D 
in  1922  at  Cornell  U  where  he  was 
instructor  in  physics  from  1920-22. 
He  later  became  physicist  in  the 
radio  section  of  the  Bureau  of 
Standards  and  in  1930  was  ap- 

pointed chief  engineer  of  the  Fed- 
eral Radio  Commission,  going  over 

to  the  FCC  in  the  same  capacity 
when  it  was  established  in  1934. 
He  joined  the  engineering  staff  of 
RCA  in  1935. 

Dr.  Jolliffe  has  attended  many 
international  radio  conventions  as 
a  delegate  of  the  United  States  and 
as  a  technical  adviser.  Presently 
he  is  serving  on  several  Govern- 

ment wartime  committees  that  per- 
tain to  radio  communications  and 

research. 

Dr.  Joiiiue 

Pillsbury  Serial 
PILLSBURY  FLOUR  MILLS  Co., 
Minneapolis  (flour,  cereals),  on 
June  8  will  start  Clara  Lu  &  Em 
on  14  CBS  stations,  replacing 
Musical  Mill  Wheel  on  50  BLUE 
stations,  10-10:15  a.m.  Thursday 
through  Sunday,  which  will  be  dis- continued June  7.  The  following 
stations  will  carry  the  program: 
WCCO  KRNT  KMBC  KMOX 
WBBM  WJR  WCKY  WGAR 
WKBW  WJAS  WEEI  WCAU 
WJSV  WRVA.  Agency  is  McCann- Erickson,  Chicago. 

KPPY,  Spokane,  has  been  elected  a 
member  of  the  Advertising  Federation of  America. HOUSE  R

AO 
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hen  the  story  of  these  days  is  told  two  words  often  will  be  spoken. 

''Be  Prepared"  is  the  motto  that  boys  remembered  and  men  forgot. 

Xow  the  lesson  is  learned  ...  slowly,  painfully  and  well.  Free  peoples 

have  their  shoulders  to  the  wheel  and  the  momentum  will  be  more  than 

the  aggressor  nations  have  the  fibre  to  withstand. 

But  the  work  is  not  yet  done.   The  hard  road  lies  ahead.    Free  Hadio, ' 
the  instrument  of  free  peoples,  understands  this  ...  demonstrates  its 

understanding  with  such  broadcasts  as  ̂ Report  to  the  Xation',  ̂ This  Is 

War',  ̂ They  Live  Forever',  ^Keep  'em  Rolling',  ̂ The  Army  Hour'. 

Thus  Radio,  inspiration  of  a  nation,  fights  for  VICTORY. 
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To  Key  Areas  Now  Served  By  Westinghouse  Transmitters 

Today,  the  Pacific  Northwest  takes  on  new  strategic  impor- 
tance in  the  eyes  of  the  nation.  And  in  the  richly  productive 

"Inland  Empire"  about  Spokane,  KG  A  likewise  takes  on  new 
importance — by  reaching  out  to  a  broadened  listening  audience. 

In  choosing  a  Westinghouse  10  HV  Transmitter,  KG  A  made 

sure  of  fulfilling  today's  exacting  responsibilities  most  effi- 
ciently and  economically.  For  the  10  HV  incorporates  most  of 

the  distinctive  advantages  that  have  proved  so  successful  in 

the  Westinghouse  50  HG  Transmitter — for  such  stations  as 
KDKA,  WBZ,  WKBW,  WBAL,  and  WPTF. 

Operating  economy  is  assured.  The  highly  efficient  circuit 

is  specifically  designed  for  low  power  consumption.  Long-life, 

air-cooled  tubes  are  conservatively  operated.  Metal  rectifiers, 

used  for  all  low-voltage  plate  supply,  have  practically  un- 
limited life. 

Simplified  unit  construction,  with  all  parts  easily  accessible, 

makes  this  transmitter  easy  to  put  on  the  air  and  keep  on  the 
air  with  accurate  transmission. 

From  Spokane  to  Boston,  Westinghouse  Transmitters  are 

now  on  the  job,  helping  key  stations  serve  better,  conserve 

more.  That's  why  Westinghouse-equipped  stations  are  good 
stations  to  keep  an  eye  on  in  these  times.  J-08044 

TV^stinghouse 
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Wanted:  New  Technique 
WANTED:  A  wartime  advertising  formula. 
Must  be  consistent  with  the  war  effort. 

That's  the  plea  of  national  advertisers  and 
their  agencies.  They  want  an  idea  or  a 
technique  that  will  justify  continued  adver- 

tising on  a  national  basis  and  at  the  same 
time  stem  any  Government  move  to  rule  out 
advertising  exploitation  as  proper  operating 
overhead. 

Advertising,  particularly  that  associated 
with  war  production,  is  confronted  with  a  con- 

tradiction of  objectives.  The  manufacturers 
want  to  keep  the  public  brand-name  conscious. 
The  public,  according  to  a  recent  survey,  wants 
advertising  continued.  But  the  wartime  econo- 

my appears  to  demand  that  people  be  discour- 
aged from  buying  goods  or  from  going  on 

spending  sprees,  as  a  means  both  of  curbing 
inflation  and  of  conserving  vital  materials. 

What's  wanted  is  still  a  nebulous,  far-away 
thing.  Intermingled  in  the  problem  is  how 

much  of  the  advertiser's  dollar  should  go  to 
purely  war  exploitation;  how  much  should  be 
institutional;  how  much  should  be  direct  sales 
effort.  Accounts  and  their  agencies  are  looking 
to  all  media,  and  particularly  to  radio,  as  the 
newest  and  most  ingenious,  for  the  answer. 

Long  before  the  war,  the  advertising  fra- 
ternity detected  a  well-defined  movement  in 

Washington  to  cut  into  advertising  budgets. 
There  were  the  grade-labelling  plan,  Assistant 
Attorney  General  Arnold's  gasoline  brand-name 
diatribe  and  other  forays  initiated  by  bureau- 

crats who  see  advertising  as  an  economic  waste. 
Since  Pearl  Harbor,  however,  the  whole  sub- 

ject has  taken  on  a  different  and  more  serious 
aspect.  Many  agencies  of  Government  appreci- 

ate the  value  of  advertising,  because  Uncle 
Sam  today  is  the  biggest  user  of  time  and 
space  in  promoting  the  war  effort.  Without 
ascribing  any  improper  intent,  it  nevertheless 
is  obvious  that  the  war  emergency  provides  a 
ripe  opportunity  for  those  crusaders  who  see 
only  economic  evils  in  advertising. 

The  latest  development — and  one  that  has 
been  in  the  offing  for  some  time — is  the  dis- 

closure that  the  Treasury  is  surveying  the 
whole  question  of  advertising  expenditures  in 
its  quest  for  new  revenue  sources  to  foot  the 
multi-billion  war  bill.  While  there  is  said  to 
be  no  cause  for  immediate  alarm,  as  reported 
in  this  issue,  the  very  fact  that  study  is  being 
given  to  advertising  as  a  deductible  expense 
item  is  significant. 

There  is  talk  of  freezing  advertising  ex- 
penses at  present  levels,  or  even  of  "rolling 

back"  advertising  costs  in  cases  where  the 
manufacturers  are  devoting  100%  of  their  fa- 

cilities to  war  production  and  are  out  of  the 
consumer  field  for  the  duration.  It  is  admitted 
that  the  Internal  Revenue  Bureau  has  wide 
discretionary  latitude  in  determining  what 

constitutes  "ordinary  and  necessary  expendi- 
tures" which,  under  existing  law,  is  the  crux 

of  the  problem. 
The  Treasury,  if  it  moves  in,  presumably 

will  do  so  to  check  large  increases  in  adver- 
tising expenditures  by  companies  seeking  to 

avoid  higher  taxes.  There  will  be  involved  the 
question  of  how  much  money  a  company  may 
be  entitled  to  spend  to  keep  its  name  before  the 
consumer  through  institutional  advertising, 
particularly  when  he  has  nothing  to  sell. 

Whatever  the  thinking  in  official  Washing- 
ton, it  is  clear  that  advertiser,  agency  and 

media  alike  must  get  their  heads  together  and 
devise  a  formula  or  technique  that  will  pre- 

serve advertising  as  an  unfettered  American 
institution  so  it  can  contribute  its  maximum 
in  the  war  effort,  and  then  be  in  a  position  to 
pick  up  with  plenty  of  vigor  in  the  post-war 
rehabilitation  period. 

Radio  Gets  a  Lift 

TO  SAY  that  broadcasters  got  a  moral  lift 
out  of  the  news  that  General  Motors  has  de- 

cided to  return  to  radio  institutionally,  would 
be  putting  it  mildly.  Despite  the  fact  that  its 
production  is  now  entirely  converted  to  war 
purposes,  this  great  company  knows  it  must 
keep  its  name  and  prestige  alive  against  the 
day  it  will  again  be  dealing  in  consumer  goods. 
Now  we  learn  that  the  Assn.  of  American 

Railroads,  which  has  been  doing  a  big  printed 
advertising  job,  is  seriously  considering  a  net- 

work canipaign  to  promote  public  cooperation 
with  the  railroads  in  their  war  job  [Broad- 

casting, May  18].  This  is  the  institutional 
type  of  advertising  that  radio  can  perform  to 
great  advantage.  Bendix  Aviation  Corp.,  which 
sponsored  The  Treasury  Hour  last  winter,  also 
may  come  back  with  a  new  institutional  show 
later  this  year  [Broadcasting,  May  18]. 

On  the  consumer  side,  the  Woolworth  Stores, 
new  to  radio  nationally,  have  already  started 
using  a  large  number  of  stations  for  their  May 
"value  festival".  This,  too,  bodes  well  for 
radio  despite  the  darkening  clouds  of  scarci- 

ties and  rationing.  Indeed,  though  we  can  do 

nothing  more  than  report  on  the  short-term 
outlook,  the  advices  received  from  stations  by 
and  large,  with  exceptions  only  in  cases  of  un- 

happily placed  local  stations,  is  that  business 
continues  good  with  most  stations.  Canada, 
longer  at  war,  reports  the  same. 

This  is  a  fine  commentary  on  the  basic 
soundness  of  radio  advertising.  So  far  it  has 
been  the  last  of  the  media  to  be  hit  by  the  war. 
A  few  more  accounts  and  prospects  like  Gen- 

eral Motors  and  the  railroads — perhaps  the 
return  of  Ford  to  the  air — and  radio's  un- 

easiness would  be  greatly  dispelled. 

The  Data  Will  Tell 

FIRST  returns  from  the  surveys  indicate  that 
annual  spring  swings  to  daylight  time,  with 
their  mangling  of  radio  schedules,  were  re- 

sponsible for  much  of  the  listening  decline  in 
past  summers.  The  Hooper  reports,  for  ex- 

ample, show  that  May  listening  has  held  al- 
most even  with  April,  contrary  to  the  trend  in 

past  seasons  [Broadcasting,  May  18]. 
In  another  survey,  H.  J.  Rowe,  Cedar  Rapids 

agency  man,  deduces  from  a  study  of  kilocycle 
loads  in  rural  areas  that  farmers  are  listening 
closely  to  radio  and  are  inclined  to  follow  the 
clock  despite  the  fact  that  animals  and  farm 
work  go  on  as  usual,  daylight  time  or  no  day- 

light time  [see  page  46], 

Of  deep  interest  to  all  in  radio  is  a  survey 
just  completed  by  the  Bureau  of  Agricultural 
Economics.  This  Federal  agency,  in  a  nation- 

wide study  of  war-production  needs  and  the 
farmer,  found  that  "usually  farmers  referred 
to  the  radio  as  their  primary  source  of  in- 

formation on  war-production  needs". 
The  farmers  are  listening — and  more  than 

ever,  too.  City  folk  are  listening  more  than 

they  have  in  past  years.  And  the  lack  of  con- 
fusion usually  resulting  from  a  spring  switch 

to  daylight  time  in  portions  of  the  nation 
seems  to  be  keeping  more  ears  glued  to  the 
loudspeakers  for  more  hours. 
With  autos  going  off  the  streets  in  the 

crowded  east  and  with  the  rubber  shortage 

keeping  motorists  elsewhere  in  their  homes  of 
an  evening,  future  surveys  perhaps  may  bring 
still  better  reports  on  radio  listening. 

Don't  sell  radio  short! 

At  the  Other  End 

AMERICA  is  discovering  that  it  has  a  lot  to 
learn  about  war.  And  apparently  it  has  a  lot 
to  learn  about  fighting  war  via  the  shortwaves, 

judging  by  penetrating  observations  received 
by  Broadcasting  from  Ted  Church  and  pub- 

lished in  the  May  18  issue. 

Since  last  November,  Ted  has  been  Ameri- 
can advisor  to  the  British  Broadcasting  Corp. 

for  its  North  American  service.  From  his  van- 

tage point  at  the  other  end  of  American  short- 
wave programs,  he  has  reached  some  important 

— if  distressing — conclusions. 
The  old  analogy  about  the  chef  being  the 

best  judge  of  his  own  cooking  doesn't  always 
apply,  a  reading  of  Mr.  Church's  comments  in that  issue  will  indicate.  At  considerable  length 
he  pointed  out  how  inept  and  misguided  are 
many  of  our  programs  now  directed  abroad. 

Those  who  direct  the  destinies  of  this  coun- 
try's shortwave  warfare  would  do  well  to  digest 

these  observations  by  an  experienced  radio 
man  who  has  heard  American  propaganda  as 
others  hear  it. 
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OVETA  CULP  HOBBY 

TOUGH  ARMY  officers 
 mar- 

veled at  the  calmness  and 
poise  of  a  strikingly  good- 
looking  Texas  woman  who 

faced  a  formidable  battery  of  news- 
reel  cameras  in  a  War  Dept.  con- 

ference room  in  Washington  re- 
cently. 

Secretary  of  War  Stimson  and 
Gen.  George  C.  Marshall,  who  stood 
by  her  side,  did  not  bear  up  so  well 
under  fire.  They  were  visibly  ner- 

vous and  perturbed. 
The  woman  from  Texas  stood  in 

a  glare  of  lights  before  a  micro- 
phone, in  a  tangle  of  wiring,  smil- 

ing amiably  at  sweating  camera- 
men. 

With  poise  that  is  not  exceeded 
on  the  best  Hollywood  movie  lots, 
and  in  a  clear,  firm  voice  that  de- 

lighted the  sound  technicians,  she 
spoke  these  words: 

"In  this  war  eff'ort  there  is  room 
for  every  American  woman,  regard- 

less of  race,  color  or  creed." 
The  woman  was  Oveta  Gulp  Hob- 

by, wife  of  a  famous  former  gov- 
ernor of  Texas,  mother  of  two  chil- 
dren, William  P.  Hobby  Jr.,  10,  and 

Jessica,  5. 

After  a  year  as  head  of  the  Wom- 
en's Interests  Section  of  the  War 

Department,  she  had  just  been 
sworn  in  as  director  of  the  Wom- 

en's Army  Auxiliary  Corp  s — 
WAAG,  as  it  is  known  to  the  man 
in  the  street. 

Microphones  did  not  frighten  the 
head  of  the  first  women's  army  in 
American  military  history  because 
one  of  the  positions  she  left  to  help 
Uncle  Sam  sell  his  men's  army  to the  mothers  of  America  was  an 
executive  post  with  one  of  the  old- 

est radio  stations  in  the  South, 
KPRC,  NBC  outlet  of  her  hus- 

band's newspaper,  the  Honsfou Post. 

As  executive  vice-president  of  the 
Post,  Mrs.  Hobby  worked  in  close 
collaboration  with  Manager  Kern 
Tips  for  a  number  of  years.  To- 

gether they  built  KPRC  into  one 
of  the  South's  strongest  NBC  out- lets. 

Bright  lights,  grinding  newsreel 
cameras  and  scores  of  reporters 
asking  leading  questions  in  an  at- 

mosphere tense  with  excitement 
probably  took  Mrs.  Hobby  back  to 
the  days  when  she  was  parliamen- 

tarian of  the  Texas  House  of  Rep- 
resentatives in  Austin. 

She  was  only  20  when  she  was 
handed  the  arduous  job  of  telling 
Texas  lawmakers  what  to  do.  She 
had  followed  in  the  footsteps  of 
her  father,  the  late  I.  W.  Gulp, 
brilliant  Texas  lawyer,  who  served 
in  the  well  of  the  same  house  where 
his  daughter  laid  down  the  parlia- 

mentary law. 
Sitting  beside  the  Speaker  of  the 

House,  a  slim  girl  with  raven-black 
hair  and  flashing  eyes,  her  rulings 
commanded  respect,  so  much  so 
that  she  held  the  job  six  years, 
through  three  sessions  of  the  Legis- 

lature. That  was  from  1925  through 
1931.  And  years  later,  after  her 
marriage  to  former  Gov.  Hobby, 
she  was  called  back  to  serve  two 
more  years. 

Deep  in  the  heart  of  Texas,  leg- 
islators are  not  always  gentleman- 

ly in  expressing  disapproval  of  a 
parliamentary  ruling.  Sometimes 
cowboy  yells  ring  through  the 
house.  Stamping  of  feet  and  cat- 

calls frequently  greet  decisions  the 
lawmakers  do  not  like.  But  parlia- 

mentarian Hobby's  rulings  had  a 
way  of  sticking.  Speakers  kept  out 
of  trouble  by  her  firm  decisions 
were  filled  with  gratitude. 

The  head  of  the  WAAC's,  who 
told  reporters  she  had  no  objection 
whatever  to  use  of  that  term,  was 
born  Jan.  19,  1905,  in  the  little 
Central  Texas  village  of  Killeen, 
near  Temple,  home  of  the  famous 
political  figure,  Jim  Ferguson,  and 
hotbed  of  State  politics.  Into  her 
37  years  she  has  packed  a  career 
which    proves    that    in  America 

NOTES 

JOHN  W.  G.  OGILVIB,  associate  di- 
rector of  the  radio  division  of  the  Of- 

fice of  the  Coordinator  of  Inter-Ameri- 
can Affairs  (Rockefeller  Committee), 

left  by  plane  last  week  for  a  three  to 
four-week  tour  of  the  West  Coast  of 
South  America  during  which  he  will 
contact  radio  stations  and  representa- 

tives of  the  organization. 
BOB  RICHARDSON,  sales  service 
manager  of  KWK,  St.  Louis,  is  the 
father  of  a  baby  girl  born  last  week. 
GEORGE  L.  YOUNG,  auditor  and  as- 

sistant to  the  vice-president  of  the 
Fort  Industi-y  Co.,  owner  of  WSPD, 
Toledo,  has  joined  the  Navy  as  a  lieu- tenant (j.g.). 

GUNNAR  O.  WIIG,  general  manager 
of  WHEC,  Rochester,  N.  Y.,  was 
recently  elected  president  of  the  local 
ad  club. 

WM.  H.  KIKER,  vice-president  of 
WTCM,  Travers  City,  Mich.,  has  en- listed in  the  Army  Signal  Corps. 
MRS.  KATHLEEN  JARRELL,  sales 
department  head  of  KOMA,  Okla- 

homa City,  will  leave  in  June  to  join 
the  United  Service  Organizations.  She 
is  expected  to  train  in  New  York  for 
foreign  service.  Mrs.  Jarrell's  son, Howard,  is  a  lieutenant  in  the  Army 
Air  Force. 
FRANK  J.  LYNCH,  salesman  of 
KOMA,  Oklahoma  City,  is  the  father of  a  baby  boy. 

L.  W.  BEWICK,  general  manager, 
CHSJ,  St.  John,  N.  B.,  was  elected  a 
director  of  the  Canadian  National 
Newspapers  &  Periodicals  Assn.  at  its 
23d  annual  meeting  at  Toronto  re- cently. 

LOU  KEPLINGER,  general  manager 
of  KSAN,  San  Francisco,  is  the  father 
of  a  baby  girl. 

women  as  well  as  men  can  go 
places  and  do  things  if  they  have 
the  brains  and  stamina. 
She  was  educated  in  public 

schools  and  Mary  Hardin  Baylor 
College.  At  the  U  of  Texas  she  ob- 

tained a  law  degree  and  later  was 
granted  a  license  to  practice  law. 

.She  married  former  Gov.  Hobby 
in  February,  1931,  and  quickly 
learned  that  making  decisions  for 
a  legislative  body  is  simple  com- 

pared to  running  a  metropolitan 
newspaper  and  a  big  radio  station. 
From  book  review  editor,  she 

rose  to  assistant  editor  and  then, 
after  seven  years  of  varied  experi- 

ence in  the  Post's  grimy  plant  in 
Houston,  she  was  named  executive 
vice-president. 

Between  long  hours  at  the  office 
and  home  duties  which  grew  with 
an  increasing  family,  she  sand- 

wiched a  formidable  program  of 
work  in  civic  and  cultural  move- 

ments. These  included  raising- 
money  for  a  university,  the  sym- 

phony orchestra  and  the  Com- 
munity Chest.  She  was  a  leader  in 

arousing  the  citizenry  and  official- 
dom of  her  home  city  to  the  need 

for  flood  control,  something  two 
disastrous  overflows  had  failed  to 
do. 

She  wrote  a  book  on  parliamen- 
tary law,  Mr.  Chairman,  which  is 

still  used  in  the  schools  of  Texas 
and    Louisiana    to    train  future 

ERNEST  ANDERSON,  former  sales 
I)romotion  manager  of  the  CBS  Latin 
xVmerican  Network,  has  joined  the 
sales  promotion  department  of  the 
BLUE  to  handle  presentations.  Also 
joining  that  department  to  work  on 
program  promotion  is  Betty  Buffe,  for- mer copywriter  at  Maxon  Inc.,  New York. 

ED  EVANS,  research  manager  of  the 
BLUE,  and  Marion  Ayers  of  the 
BLUE  treasurer's  office,  have  an- nounced their  engagement. 
CLARENCE  EVANS,  salesman  of 
WCBS,  Springfield,  111.,  has  enlisted  in the  Army  Air  Corps. 
IAN  SMITH,  navigation  oflScer  of  the 
Royal  Air  Force  Ferry  Command,  for- merly on  the  Canadian  Broadcasting 
Corp.  production  staff  at  Toronto,  vis- ited his  former  colleagues  in  Toronto recently. 

HOWARD  MEIGHAN,  eastern  sales 
manager  of  CBS'  Radio  Sales,  on  May 
16  became  the  father  of  his  first  child, 

a  girl. PAUL  LOUIS,  formerly  in  charge  of 
the  radio  division  of  Columbia  Con- 

certs Corp.,  New  York,  has  joined  the 
Army  Air  Force  as  a  first  lieutenant. 
During  his  absence,  radio  bookings  will 
be  under  the  supervision  of  separate 
divisions  of  Columbia  Concerts. 
ADE  HULT,  Western  sales  manager 
of  MBS,  recovering  from  an  illness,  is 
expected  back  at  his  Chicago  ofiiee  in 
July.  Morris  Mudge,  of  the  Eastern 
sales  staff,  has  been  taking  his  place. 
STANLEY  HAIGH.  salesman  of 
KSTP,  St.  Paul,  has  joined  the 
iron  and  steel  branch  of  the  War 
Production  Board. 
CHARLES  E.  PHELPS,  formerly  of 
the  BLUE  sales  department,  left  last 
week  for  Notre  Dame  U  where  he 
will  take  a  six-week  course  at  the 
Naval  Reserve  School  of  Indoctrina- 
tion. 
CARROL  W.  NEELD.  local  sales 
manager  of  AVCBS.  Springfield,  111., 
has  been  appointed  civilian  representa- 

tive of  the  Naval  aviation  cadet  selec- 
tion board  in  Springfield  to  recruit 

.50  cadets. 

speakers  of  the  house  and  Rotary 
club  presidents. 

Last  July,  when  the  shadow  of 
war  hung  ominously  over  the  coun- 

try, she  left  behind  her  home,  her 
jobs  and  her  civic  work  to  come  to 
Washington. 

"How  can  you  afford  to  do  this?" a  friend  asked  her. 
"How  can  I  afford  not  to  do  it?" she  asked  in  reply. 

Her  work  in  the  Army's  Women's Interests  Section  was  a  springboard 
to  bigger  things.  When  it  became 
apparent  an  army  of  women  would 
be  needed  to  do  non-combatant 
work  which  would  release  men  for 
fighting,  she  was  assigned  the  task 
of  laying  the  groundwork. 

She  did  that  so  well  she  has  been 
assigned  the  historic  mission  of  or- 

ganizing an  army  of  150,000  women 
and  girls  who  will  serve  with  the 
Army  here  at  home  and  overseas. 
An  unbroken  record  of  success 

in  other  tough  assignments  indi- 
cates she  will  do  a  good  job  in  this 

one,  one  of  the  most  important 
tasks  ever  assigned  to  a  woman  in 
this  country. 

Just  as  proud  he-men  from  the 
ranges  and  prairies  of  the  Lone 
Star  State  accepted  her  rulings  in 
the  Texas  house  back  in  the  twen- 

ties, tough  soldiers  who  have  fought 
in  almost  every  quarter  of  this 
globe  respect  her  judgment  and 
give  her  their  warm  support. 
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Personalities  that  sell 

Tops  in  rating, 

and  in  selling 

Eastern  time-buyers  often 
ask — "How  can  so  many 
KSO  local  programs  do  a 
job  against  network  com- 

petition?" 
The  answer  is  Personali- 

ties That  Sell — personali- 
ties like  Dale  Morgan, 

whose  Inquiring  Micro- 
phone holds  the  top  Hoop- 

er rating  (7.7)  over  two 
familiar  network  shows 
aired  at  the  same  time. 

In  eight  years  of  curb- 
stone chatter,  Dale  Morgan 

has  matched  wits  with  more 

than  50,000  bystanders  • — 
and  has  taken  a  few  verbal 
lickings.  But  his  sponsors 
have  been  consistent  win- 
ners. 

Recently,  the  "ban" moved  him  indoors,  but  did 
not  slow  him  down.  With 
studio  guests  and  telephone 
interviews  to  replace  his 
sidewalk  celebrities,  Dale 
is  still  making  friends  for 
KSO  —  and  customers  for 
Spark  Soap. 

With  Iowa  farm-income 
raised  by  peak  wartime 

production,  it's  well  to  have 
the  sales-personalities  of 
KSO  and/or  KRNT  work- 

ing for  you  in  Iowa's  No.  1 market  —  Des  Moines  and 
its  v.xtensive  trading  area. 

KSO: 

KRNT 

BASIC  BLUE 
AND  MUTUAL 
5000  WATTS 

BASIC 
COLUMBIA 
5000  WATTS  j 

The  Cowles  Stations  in 

DES  MOINES 

AfFitiated  with  the  Des  Moines 
Register  and  Tribune 

Represented  by  The  Katz  Agency 

GEORGE  A.  PROVOL  has  been 
named  program  director  of  KDYL. 
Salt  Lake  City,  succeeding  Emerson 
Smith,  who  has  joined  the  Armv  Air 
Force  at  Hill  Field,  Utah.  Alvin  G. 
I'ack  has  been  named  assistant  pro- 

gram director,  and  Russell  Stewart 
lias  joined  the  station  as  an  announcer. 

HILTON  HODGES,  announcer  of 
AVIBW,  Topeka,  has  been  elected  pres- 

ident of  the  Topeka  Jr.  Chamber  of 
Commerce  for  the  coming  year.  He 
has  been  a  member  of  the  board  of  di- 

rectors for  the  iiast  year. 

:\rARK  KINSEY,  news  writer  of 
WHO,  Des  Moines,  resigned  last  week 
to  take  the  office  of  national  director 
of  aviation  cadet  training  for  Veter- 

ans of  Foreign  Wars. 

DAVE  MURPHY,  program  director 
of  WKNY,  Kingston,  N.  Y.,  has  re- 

signed to  join  WGY,  Schenectady. 

HOWARD  RHINES,  announcer  of 
IvMPC,  Beverly  Hills,  Cal.,  has  been 
elevated  to  chief  announcer. 

:MARY  ELIZABETH  FETZEK  has 
joined  NBC  Hollywood  traffic  depart- 

ment, succeeding  Don  Smith,  who  is 
being  inducted  into  the  Army. 

LUCIBN  DILUTUSH  of  Hollywood 
BLUE  traffic  has  been  inducted  into 
the  Army. 

BILL  VORHIS,  of  the  program  de- 
partment of  WBBM,  Chicago,  is  on 

leave  as  an  aviation  cadet. 
RUTH  PANTER,  formerly  of  CKSO, 
Sudbury,  Ont.,  has  joined  CHEX, 
Peterborough  Ont,  as  traffic  manager. 
Irwin  Morrison,  also  from  CKSO,  has 
been  added  to  the  announcing  staff  of 
CHEX.  Gordon  Keeble  has  left  CHEX 
ro  continue  musical  studies  in  Toronto. 
LT.  VINCENT  G.  DeRITIS  .Tr.,  of 
the  Army  Air  Force,  recently  returned 
to  Rochester  on  leave  and  did  an  an- 

nouncing stint  on  WHEC,  his  former 
station. 
DICK  CARLSON,  newsman  at 
WELI,  New  Haven,  will  leave  shortly 
to  join  the  Navy's  V-o  ensign  training course. 

WARREN  SWEENEY,  CBS  an- 
nouncer who  handled  broadcasts  of  the 

recently-ended  centennial  season  of  the 
New  York  Philharmonic- Symphony 
Orchestra,  will  announce  the  concerts 
for  the  1942-43  season. 
WM.  R.  HARSHE  Co..  Chicago,  has 
been  appointed  to  handle  publicity  of 
WAIT,  Chicago.  Account  executive 
is  Bob  Singer,  formerly  assistant  pro- 

motion manager  of  Esquire. 
PAUL  PRICE,  assistant  to  Kenneth 
Thomson,  chairman  of  the  Hollywood 
Victory  Committee,  and  Dorothy  Cor- 
dray,  Los  Angeles  radio  singer,  are  to 
l)e  married  May  28. 
BILL  DAY,  assistant  news  editor  of 
KOA,  Denver,  is  a  cadet  in  the  Army 
Air  Force  waiting  for  a  call  to  dnty. 
VIC  BLANKE  has  joined  the  an- 
iionncing  statt  of  KOA,  Denver. 
WILLIAM  WILLIS,  publicity  direc- 

tor of  AVRVA,  Richmond,  has  been 
appointed  an  ensign  in  the  Naval  Re- serve. 

E.  L.  TYSON,  sportscaster,  and  Ed- 
win R.  Boyes.  engineer  of  WW.T,  De- 

ti-oit.  ar<'  (■('Icbratiiig  20  years  continu- 
ous service  with  the  station. 

("ARL  SPUIXKI.K.  of  tlic  XltC 
Washington  news  slalf.  is  now  a  pri- 

vate in  the  Army. 
HUGH  HARPER,  continuity  ciiief  of 
WEIIM,  Fitchburg,  Mass.,  is  to  report 
to  the  Army  early  ne.\t  niontli. 

HONEYMOONERS  are  Mr.  and 
Mrs.  Nathan  Scott.  He  is  the  Holly- 

wood BLUE  musical  director.  She 

is  secretary  to  the  network's  pro- duction manager  there.  They  were 
married  May  9  in  Las  Vegas,  Nev. 

KEN  CARPENTER.  Hollywood  an- nouncer, has  been  assigned  to  the 
weekly  half-hour  BLUE  prograiu, 
Rhiimha  Revue,  sponsored  by  R.  .1. 
Rey  nolds  Tobacco  Co.,  during  its  West 
Coast  origination. 
BILL  HEDGPETH,  student  of  Wake 
Forest  College,  will  join  the  summer 
announcing  staff  of  WFNC,  Fayette- 
ville,  N.  C,  about  June  1. 
HARLAN  JUDKINS.  formerly  of 
KHBG,  Okmulgee,  Okla.,  has  joined 
the  announcing  staff  of  KGGF,  Cof- 
feyville,  Kan.,  replacing  Hal  Hough 
now  in  the  armed  forces. 
ROBERT  FREEMAN,  head  of  the 
transcription  department  of  WEEI, 
Boston,  will  go  on  a  i-egular  announc- 

ing schedule  for  the  summer.  His  posi- tion will  be  filled  by  Stanley  Mann, 
now  his  assistant. 

JACQUES  THIVIERGE.  French 
program  director  of  CKRN,  Rouyn, 
Que.,  was  married  early  this  month  in 

Quebec. ALAN  MELTZER,  formerly  of  CBS, 
and  most  recently  ijublicity  director 
for  the  Government  four-network 
series  This  Is  War,  last  week  became 
the  father  of  a  girl,  his  first  child. 

RED  FOLEY,  musician  of  WLS,  Chi- 
cago, on  leave  of  absence,  is  in  business 

for  himself  booking  talent  and  promot- 
ing a  dude  ranch  near  Peoria,  111. 

JOEL  BLAKE,  formerly  production 
manager  and  chief  announcer  of 
AVKIP,  Poughkeepsie.  N.  Y.,  and  staff 
announcer  of  WFAS.  AVhite  Plains. 
X.  Y..  has  joined  the  announcing  staff 
of  WPAT,  Paterson,  X.  J. 

BILL  DAY,  assistant  news  editor  of 
KOA,  Denver,  will  take  over  the  sta- 

tion's Hports  Page  of  the  Air  during 
the  summer  while  "Poss"  Parsons  is on  leave.  Denise  Smith  has  joined 
the  accounting  staff  of  KOA,  replacing 
.Jane  MacWhorter  who  recently  re- 
signed. CHARLES  WAYNE  DAMERON, 
m.c.  of  the  Haymakers,  hillbilly  troupe 
of  WCKY.  Cincinnati,  has  joined 
the  Navy  in  Class  V-6  and  will  do 
public  relations  work.  Bill  Robbins, 
announcer,  and  June  Ammon,  WCKY 
secretary,  have  announced  their  en- 

gagement. DOROTHY  McCLIN  STOCK,  in  the 
continuity  department,  and  Jim  Tet- 
low,  mail  clerk,  have  been  added  to 
WOWO-WGL,  Fort  Wayne,  Ind. 
Evelyn  Magely,  formerly  in  the 
continuity  department,  has  become  sec- 

retary to  Eldon  Campbell,  program 
director. 
BING  GILMORE,  announcer  of 
KOMA,  Oklahoma  City,  has  joined  the 
Army  Air  Force  at  Kelly  Field,  Texas. 
He  will  be  succeeded  by  Dan  Bowers, 
formerly  narrator  and  actor  of  BLUE 
and  CBS  in  Chicago. 

JOPIN  K.  CHAPEL,  news  commen- 
tator of  KROW,  Oakland,  left  May  16 

by  air  for  a  speaking  tour  through 
Mexico  and  Central  America. 
FLORENCE  BALLOU,  program  and 
publicity  director  of  WICC,  Bridge- 
iiort,  has  been  appointed  statewide  ra- 

dio chairman  for  the  Connecticut 
State  Federation  of  Music  Clubs. 
FRANK  SHAFFER,  formerly  a 
sportscaster  of  WBLK,  Clarksburg. 
W.  Va.,  has  joined  the  Navy. 
GENE  RUBESSA  has  left  the  an- 

nouncing staff  of  WFIL,  Philadel- 
phia, to  join  WNEW,  New  York. 

ALLEN  CHARLES,  announcer  of 
WIBG,  Glenside,  Pa.,  and  Jane  Metz- 
ger,  of  Salem,  O.,  have  announced  their 
engagement  and  the  wedding  has  been 
set  for  next  month. 
WADE  BARNES,  formerly  of 
WTAM  Cleveland,  has  joined  the  an- 

nouncing staff  of  WCAU,  Philadel- 

phia. 

JACK  STECK,  for  the  last  six  years 
a  member  of  the  announcing  staff  of 
WFIL,  Philadelphia,  has  been  ap- 

pointed director  of  press  relations  and 
special  events.  He  succeeds  James 
Allan,  who  resigned  to  accept  a  lieu- tenancy in  the  Quartermaster  Corps 
in  Washington. 
AVILLIAM  MANNS,  graduate  of 
Temple  U,  has  joined  the  staff  of 
WIP,  Philadelphia,  as  summer  relief announcer. 

KANI  EVAN,  announcer  of  KPAS, 
Pasadena,  Cal.,  has  joined  the  Army Air  Force. 

SAM  CAREY,  formerly  of  WBOC, 
Salisbury,  Md.,  has  joined  the  an- nouncing staff  of  WRVA,  Richmond, 
Va. 

WJB 

WJBK 
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Walker,  WSAU-WMAM, 
Commissioned  by  Army 
WILLIAM  E.  WALKER,  president 
of  WSAU,  Wausau,  and  WMAM, 
Marinette,  Wis.,  as  well  as  head  of 
the  advertising  agency  bearing  his 
name  in  Madison,  has  been  corn- 
missioned  a  captain  in  the  Army. 
He  will  go  on  duty  May  26. 

Capt.  Walker  served  as  an  en- 
sign in  the  Navy  during  World 

War  I  and  up  to  1038  was  a  lieu- 
tenant (j.g.)  in  charge  of  naval  in- 

telligence in  that  area.  He  built 
WISJ,  Madison,  in  1930  and  for  11 
years  was  manager  of  WIBA, 
Madison,  resigning  a  year  ago. 
Capt.  Walker  has  announced  that 
his  agency  will  be  closed  for  the 
duration  and  all  the  accounts 
transferred  to  Arthur  Towell  Inc., 
Madison. 

Harvey  Rejoins  KDKA 
E.  D.  HARVEY,  who  was  con- 

nected with  KDKA,  Pittsburgh,  in 
1929-31,  has  returned  to  that  sta- 

tion as  program  director,  according 
to  James  B.  Rock,  general  man- 

ager. Mr.  Harvey  replaces  Frank- 
lin Tooke,  now  serving  in  the 

Navy.  Mr.  Harvey  started  in  1927 
with  NBC  Chicago  before  going  to 
KDKA.  Later  he  served  as  pro- 

gram manager  of  WCAE,  Pitts- 
burgh, in  1931  and  subsequently 

went  to  New  York  as  general  pro- 
gram manager  for  all  the  Hearst 

stations. 

Simon  Aids  Treasury 
AL  SIMON,  publicity  director  of 
WHN,  New  York,  has  been  granted 
a  short  leave  by  the  station  at  the 
request  of  the  Treasury  to  help  or- 

ganize a  radio  campaign  for  pro- 
motion of  war  savings  stamps  and 

bonds.  He  will  join  the  New  York 
War  Savings  Staff,  and  will  work 
out  of  the  New  York  headquarters 
of  the  War  Bond  Pledge  Campaign. 
Bob  Patt,  sales  promotion  manager 
of  WHN,  will  temporarily  take 
over  Mr.  Simon's  work,  with Vivian  Brown  and  Roland  Hamel 
of  the  publicity  staff  continuing 
regular  publicity  activities  for  the 
station. 

'This  Is  Our  Enemy' 
REPLACING  the  Keep  'Em  Roll- ing program.  This  Is  Your  Enemy, 
written  and  produced  by  the  radio 
staff  of  the  Office  for  Emergency 
Management  and  designed  to  dis- 

close the  nature  of  th  Axis  rulers, 
started  May  24  on  MBS  as  a 
weekly  Sunday  night  10:30-11  per- 

iod. The  first  show  was  written 
by  Bernard  Schoenfield,  OEM 
radio  director,  and  produced  by 
Frank  Telford,  who  writes  the 
You  Can't  Do  Business  With  Hit- 

ler series  used  on  transcriptions 
on  most  U.  S.  stations.  First  pro- 

gram dealt  with  women  in  Nazi- 
held  territory  and  featured  Wal- 

lace Deuel,  former  Berlin  corres- 
pondent, recounting  eyewitness  ex- 

periences. Other  shows  will  also 
have  eyewitness  leads. 

Ford  to  Manage  WWPG 
FRED  H.  FORD,  formerly  com- 

mercial manager  of  WJNO,  West 
Palm  Beach,  Fla.,  has  been  named 
general  manager  of  WWPG,  Lake 
Worth,  Fla.  Mr.  Ford  has  been 
with  WJNO  for  four  years  and  has 
a  background  of  newspaper  experi- 

ence as  well. 

MacARTHUR'S  THANKS 
American  Hero  Grateful  For 

'  Rochester  Pledge  
FOREMOST  in  the  minds  of  those 
at  WHEC,  Rochester,  was  the  de- 

sire to  lend  impetus  to  the  city's 
war  production  program.  Accord- 

ingly, the  station  on  April  2  pre- 
sented Production  for  Victory,  a 

program  dedicated  to  the  industries 
and  workers  prosecuting  the  war 
effort  at  home.  Sirrultaneously, 
Gunnar  0.  Wiig,  WHEC  general 
manager,  cabled  Gen.  MacArthur 
at  his  headquarters  in  Australia: 

"Bausch  &  Lomb  Employes  start- 
ing 'Make  More  For  MacArthur' 

month.  All  Rochester  war  indus- 
tries are  blasting  away  100  plus 

for  the  synonymous  words,  Mac- 
Arthur  and  victory.  Rochester  is 

with  you." On  April  11,  the  surprised  Mr. 
Wiig  received  the  following  cable 
from  the  busiest  man  in  the  armed 
forces:  "Appreciate  greatly  your 
fine  message  of  April  2  which  was 
delayed  in  delivery — MacArthur." 

G.  Albert  Henderson 
G.  ALBERT  HENDERSON,  45, 
nssistant  to  the  president  of  AFM, 
died  May  18.  He  was  stricken  the 
day  before  while  attending  a 
meeting  of  the  union's  Pennsyl- vania-Delaware council  at  Chester, 
Pa.  Born  in  Canada,  Henderson 
was  a  pianist  in  his  youth,  becom- 

ing president  of  Toronto  Local  No. 
149,  of  AFM  of  U.  S.  and  Canada 
and  a  member  of  the  executive 
board  of  the  international  union. 
For  11  years  he  held  the  job  as  as- 

sistant to  the  president  of  the  in- ternational union. 

Fulton  Lewis  Awards 
AMATEUR  newscasters  from  .S3  New- 
Orleans  high  schools  received  "Fulton 
Lewis  Certificates  of  Merit"  from  the MBS  AVashington  analyst  last  week. 
The  student  newscasters,  300  in  num- 

ber, have  been  heard  during  the  past 
school  vear  on  Hi-Lites.  weeklv  broad- 

casts on  WNOE,  MBS  New  Orleans 
outlet,  conducted  by  the  station's  edu- cational director,  Beverly  Brown.  For 
the  occasion.  Fulton  Ijcwis  jr..  who 
has  been  designated  by  the  students  as 
their  favorite  commentator,  recorded  a 
two-minute  speech. 

Walter  E.  Elliott  Joins 

Staff  of  C.  E.  Hooper  Inc. 
WALTER  E.  ELLIOTT,  president 
of  Elliott-Haynes  of  Canada,  ad- 

vertising and  marketino-  research company,  has  joined  C.  E.  Hooper, 
New  York,  in  an  executive  capacity. 
Mr.  Elliott  will  devote  almost  his 
entire  time  to  the  Hooper  organiza- 

tion, but  will  retain  his  interest 
in  the  Canadian  firm,  to  be  ac- 

tively managed  by  W.  Paul  Haynes 
in  the  Montreal  office. 

The  addition  of  Mr.  Elliott  to 
the  Hooper  staff,  according  to 
Mr.  Hooper,  "is  in  anticipation 
of  a  series  of  important  announce- 

ments of  material  expansion  in 
the  Hooper  radio  audience  measure- ment service  to  advertisers  and 
advertising  agencies.  The  first  of 
these  steps  was  announced  re- 

cently as  the  addition  of  a  second 
report  of  monthly  ratings  on 
evening  programs  [Broadcasting, May  18]. 

JIMMIE  FIDLER,  Hollywood  com- 
mentator, has  adopted  a  two-week 

old  girl. 

IT'S  EASY!  Raise  sheep!  They  eat  grass  and 
brush  .  .  .  raise  more  sheep,  and  give  you 

a  bonus  of  high  priced  wool.  (Or  haven't 
you  bought  a  suit  lately?)  The  678,400  farm 

homes  in  our  primary  area  consider  this 

$24,393,000*  as  "pin  money"  from  a  fifth  or 
sixth  place  crop. 

Even  if  you  can't  raise  sheep  you  can  still  get 

yourself  a  good-sized  chunk  of  OUR  FAMILY'S 
income  by  using  WIBW.  When  it  comes  to 

"following  the  leader"  these  farm  families 
fall  right  into  line  behind  the  friendly,  neigh- 

borly buying  suggestions  they  hear  over 
WIBW. 

*  U.S.D.A.  Crops  and  Markets,  Feb.  '42 

WI BW -'--"^^  ̂   
T^^^t^ 

WW  i&  mm0  WW  ^^^i*-^      Columbia  outlet  for  Kansas  BEN  LUDY,  G...  Msr.  _ 
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

NEW  YORK  DETROIT  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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War  Changes  Suggested 

As  Theme  of  Advertising 
WAR  advertising  should  help 
customers  informed  of  changes 

made  necessary  by  the  w^ar  effort — 
how  to  take  care  of  goods  avail- 

able, how  waste  is  sinful  and 
hoarding  is  treason,  lowering  the 
standard  of  living,  what  we  can  do 
without — according  to  Hugh  Mac- 

kenzie, director  of  the  Wartime 
Prices  &  Trade  Board's  Division  of 
Simplified  Practices  in  a  recent 
speech  before  the  Advertising  & 
Sales  Executives  Club  of  Montreal. 

"Tell  your  customers,"  Mr.  Mac- 
kenzie stated,  "that  they  must  not 

expect  service,  that  they  must  do 
things  for  themselves.  Tell  them 
these  things  from  a  national  view- 

point and  not  from  the  narrow  con- 
cept of  one  unit  in  one  industry, 

and  develop  on  a  nationwide  basis 
these  underlying  themes  in  your 
advertising.  Finally,  give  a  salute 
to  Mrs.  Consumer  who  is  helping 
in  the  struggle  against  inflation.  If 
you  give  her  the  credit  she  deserves, 
she  will  extend  her  help  and  she 
will  repay  you  with  her  good-will." 

Bond  Bread  in  Phila. 
GENERAL  BAKING  Co.,  New 
York  (bread),  on  May  11  started 
a  four-week  test  campaign  in  the 
Philadelphia  area  for  Bond  Bread. 
In  addition  to  newspapers,  live  spot 
announcements  are  used  at  station- 
breaks  on  three  local  stations — 
WCAU,  WFIL  and  KYW.  One  spot 
announcement  is  scheduled  on  each 
of  the  three  stations,  making  18 
spots  a  week  and  a  total  of  72  an- 

nouncements during  the  campaign. 
Ivey  &  Ellington,  Philadelphia,  is 
the  agency. 

^     th  N  a  t  u  re  it  is  I  n  s  t  i  n  c  t 

In  Business  it  is  Experience 

Our  experience  is  a  constant  asset  to  our  clients 

#1. 

nno  compfinv 

KAOIO    STATiON  nSPRBSSNTArtVSS 

NEW  YORK  .  DETROIT  •  CHICAGO  •  SAN  FRANCISCO 

DON  BASSETT 

BECAUSE  a  man  w
ho  was about  to  open  a  broadcasting 

station  heard  Don  Bassett's 
voice  from  an  amateur  sta- 

tion one  Saturday  evening,  Don 
today  is  timebuyer  for  one  of  Can- 

ada's oldest  advertising  agencies — 
A.  McKim  Ltd.,  Toronto. 

Back  in  1935  Don  was  on  the  air 
from  a  friend's  station.  At  the 
other  end  of  the  two-way  phone 
talk  the  operator  said  he  liked 
Don's  voice;  would  he  be  inter- 

ested in  an  announcing  job  at 
CJCS,  Stratford,  Ont.?  Don  took 
the  job,  his  first  in  radio.  Then  Roy 
Thomson,  now  of  Northern  Broad- 

casting &  Publishing  Co.,  Timmins, 
Ont.,  bought  the  station,  Don  re- 

mained, later  was  moved  to  CKGB, 
Timmins,  as  salesman-announcer, 
then  to  develop  merchandising  and 
sales  promotion  in  connection  with 
national  business.  By  Christmas 
of  1936  he  was  manager  of  North- 

ern Broadcasting's  Toronto  office 
and  in  1938  he  moved  to  Montreal 
to  open  a  similar  office  for  the  firm. 
The  next  year  he  moved  back  to 
Timmins  to  reorganize  for  the  en- 

tire Northern  Broadcasting  group 
of  stations  in  Ontario  and  Quebec 
their  merchandising  and  sales  pro- motion setup. 

Late  in  1989  he  became  radio 
director  of  James  Fisher  Adv.  Co., 
Toronto.  Last  year  an  opportunity 
came  to  take  charge  of  a  transcrip- 

tion and  recording  company.  Radio 
Center  Ltd.,  Toronto,  and  from 
there  he  was  offered  the  post  of 
radio  director  and  timebuyer  of  A. 
McKim  Ltd. 

Don  Bassett  was  born  at  Barrie, 
Ont.,  Aug.  6,  1910.  At  an  early 
age  he  moved  with  his  family  to 
Winnipeg  where  he  went  to  school, 
later  moving  to  Toronto,  where  he 
completed  his  education. 

In  his  present  post  he  handles 
national  beverage  and  drug  ac- 

counts, has  done  a  considerable 
amount  of  work  on  Government 
wartime  programs.  He  knows  most 
Canadian  station  managers  and 
commercial  managers  personally,  is 
known  to  many  advertising  agency 
men  in  New  York  and  Chicago 
through  his  former  connections 
with  Northern  Broadcasting.  When 
he  gets  time  off  from  the  work  at 
the  agency  he  likes  to  ski  in  winter, 
play  golf  in  summer.  Only  recently, 
March  7,  1942,  he  married  Marga- 

ret Burris,  of  Toronto. 

More  Sperry  News 
GENERAL  MILLS.  Minneapolis 
(Sperry  flour),  on  June  1  starts 
a  five-weekly  quarter-hour  news- 

cast, Sperry  News  by  Sam  Hayes, 
on  6  CBS  Pacific  Coast  stations 
(KNX  KARM  KROY  KQW  KIRO 
KOIN),  Monday  through  Friday, 
1:15-1:30  p.m.  (PWT).  Contract 
is  for  52  weeks.  Firm,  in  the  in- 
tei-est  of  Wheaties,  will  continue 
to  sponsor  Breakfast  News  by  Sam 
Hayes  on  6  NBC  West  Coast  sta- 

tions (KPO  KFI  KMJ  KGW 
KOMO  KHQ),  Monday  through 
Saturday,  7:45-8  a.m.  (PWT). 
Agency  is  Westco  Adv.  Co. 

Trommer  on  10 

JOHN  F.  TROMMER  Inc.,  Brook- 
lyn (beer),  in  early  May  started  a 

campaign  of  three  to  five-weekly 
transcribed  announcements  on  four 
eastern  stations,  using  the  theme 
of  "two-way  lightness".  Running 
through  the  summer  in  conjunction 
with  a  newspaper  campaign,  the 
spots  will  be  placed  on  about  10 
stations.  Agency  is  Federal  Adv. 
Agency,  New  York. 

oinia  .  •  • 
A  big, 

concentrated selling  job 

at  surprisingly 

low  rates 

Affiliated  in  management  with  WJR,  Detroit,  WGAR,  Cleveland. 
NATIONAL    REPRESENTATIVE:    PAUL    H.    RAYMER  CO. 
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BETTER  FACILITIES 

AT  WSAM  FAVORED 

GRANT  to  WSAM,  Saginaw, 
Mich.,  of  a  frequency  shift  from 
1230  kc.  to  1400  kc.  with  an  in- 

crease to  250  watts  and  fulltime 
operation  was  proposed  last  week 
by  the  FCC.  WSAM  at  present  is 
using  100  watts  night  and  250 
day,  specified  hours,  sharing  time 
with  WMPC,  a  non-commercial 
church  station  at  Lapeer,  Mich. 

In  announcing  its  proposed  ac- 
tion last  Tuesday,  the  Commission 

stated  that  while  the  shift  would 
result  in  certain  coverage  losses 
to  WSAM  as  well  as  WJLB,  De- 

troit, these  affected  areas  were  still 
serviced  by  at  least  four  other 
stations. 

Also,  the  announcement  said,  a 
population  now  receiving  only  a 
parttime  service  would  be  benefit- 

ted by  fulltime  service.  The  pro- 
posed grant  also  stipulated  WSAM 

would  deliver  one  set  of  the  crys- 
tals in  its  possession  to  a  recog- 
nized manufacturer  or  distributor 

and  notify  the  Commission  of  the 
disposition  thereof. 

The  hearing  on  this  application 
had  been  held  prior  to  the  an- 

nouncement of  the  FCC's  policy on  April  27  with  regard  to  use  of 
materials  for  construction  or 
changing  of  facilities.  No  question 
was  raised  under  that  policy.  The 
Commission  also  revealed  that  two 
sets  of  crystals  were  owned  by 
WSAM  prior  to  Feb.  23  and  that 
one  set  "may  and  should  be  made 
available  for  other  uses." 

Colin,  Dickson  Slated 
To  Return  From  Lisbon 

DAVID  COLIN,  former  NBC  cor- 
respondent in  Rome,  and  John  Paul 

Dickson,  former  MBS  corre- 
spondent in  Berlin,  both  of  whom 

have  been  interned  as  aliens  since 
the  United  States  declared  war  on 
Italy  and  Germany,  are  among  the 
newspapermen  now  in  Lisbon  who 
will  be  exchanged  for  Italian  and 
German  newspapermen  held  in  this 
country. 

Details  of  the  actual  exchange 
are  secret,  but  it  is  assumed  by 
both  networks  that  Colin  and  Dick- 

son will  come  to  America  on  the 
Swedish  ship  Drottingholm,  which 
has  sailed  for  Lisbon,  Portugal, 
with  the  foreign  newspapermen 
aboard. 

JEROME  LAWRENCE,  Hollywood 
writer,  is  author  of  the  dramatic  se- 

ries, A  Date  With  Judy,  which  starts 
.June  2.3  under  sponsorship  of  Pepso- 
dent  Co.,  on  NBC  stations,  Tuesday, 
10-10:30  p.m.  (EWT),  as  a  summer 
replacement  for  the  weekly  Boh  Hope 
Show.  MGM  recently  bought  film 
rights  to  Lawrence's  Columbia  Work- shop radio  drama,  Now  We  Are 
Tiventy-One. 

50,000  WATT  STATION 

WANTS  ENGINEERS 

If  you  are  a  250  chief, 

here  is  your  chance. 

Write  or  wire  "stating 

all." 
BOX  513,  BROADCASTING 

WNRC's  Awards 
(Continued  from  page  20) 

with  a  speed  faster  even  than  the 
speed  of  modern  warfare. 

"Radio's  news  standards  were  set 
so  high  that  a  majority  of  the 
American  people  voted  radio  its 
most  dependable  source  of  accu- 

rate, unbiased  news.  When  war 
came,  American  radio  was  pre- 

pared and  joined  its  country's  ser- vice with  the  first  news  of  Pearl 

Harbor." Some  of  the  difficulties  of  a  few 
years  ago  in  broadcasting  from 
a  Europe  at  war  to  an  America 
that  was  still  at  peace  were  de- 

scribed by  Helen  Heitt  of  the 
Blue  Network,  whose  exclusive 
broadcast  of  the  bombing  of 
Gibralter  made  her  the  only 
woman  winner  of  the  National 
Headliners  award. 

Advocate  of  Truth 

Max  Jordan,  who  formerly  rep- 
resented NBC  in  Central  Europe, 

declared  that  "thanks  to  radio,  the 
Nazi  blackout  of  truth  is  not  com- 

plete. In  Italy  and  Germany,  as 
well  as  in  all  the  occupied  coun- 

tries, millions  continue  to  'play 
with  death',  as  they  put  it,  by 
listening  to  newscasts  which  reach 
them  over  foreign  airwaves  that 
are  verboten.  Millions  hope  for 
messages  of  encouragement  and  for 
a  real  challenge  of  their  op- 

pressors." 
This  thought  was  echoed  by 

Rosemary  Barck,  Scandinavian 
member  of  the  CBS  shortwave 
staff,  who  said  that  when  she  is 
asked  what  she  is  trying  to  do 
with  her  broadcasts  to  Sweden, 
her  answer  has  been:  "To  tell 

the  truth". Elizabeth  Wayne,  MBS  corre- 
spondent in  Java  until  a  few  weeks 

ago,  described  the  outbreak  of  war 
in  the  Pacific  as  seen  from  Batavia, 
capital  of  the  Netherlands  East 
Indies.  Alex  Drier,  NBC  repre- 

sentative in  Berlin  who  got  out 
of  Germany  just  36  hours  before 
the  Jap  attack  on  Pearl  Harbor, 
told  of  conditions  in  Germany  at 
that  time.  Maj.  George  Fielding 
Eliot,  CBS  military  expert,  and 
H.  V.  Kaltenborn,  NBC  news  an- 

alyst, spoke  briefly  on  their  tasks 
in  interpreting  and  explaining  the 
news  from  abroad  to  their  listen- 

ers at  home. 
Lisa  Sergio,  commentator  of 

WQXR,  New  York,  in  a  tribute 
to  the  foreign  correspondents  of 

radio,  pointed  out  that  Hitler's 
dreaded  secret  weapon  had  turned 
out  to  be  "not  a  machine,  not  a 
gun,  not  a  plane  or  a  seagoing 
vessel,  but  plainly  and  simply  the 

human  word". 

WGN  Softball  Team 
UNDEFEATED  softball  team  of 
WGN.  Chicago,  and  The  Chicago  Trib- 

une, has  been  challenged  by  teams  in 
Lafayette,  Ind.,  Sterling  and  Barring- 
ton,  111.,  since  winning  from  the  Regi- 

mental champions  of  Midshipmen's school  and  two  teams  from  Navy  Pier, 
Chicago.  Team  members  of  WGN  are  : 
Bob  Elson,  announcer,  pitcher  who 
holds  the  batting  lead ;  Stan  Kramer 
and  Milt  Heidrieh,  publicity  writers ; 
Leroy  Olliger,  sound  effects  engineer ; 
Dick  McNeely,  newscaster. 

Cap"  Cotton.  Says  - 

.  ̂vBest  Business 

^^^iphisHistwy/ 

57% 

INCREASE/ 

iiggestin 
Nation 

Memphis,  Tennessee 
5000  Watts  Day    •    1 000  Watts  Night 

ales  Management  Magazine,  one  of 

the  nation's  top  business  forecasters  and  analysts, 

stated  that  Memphis'  increase  in  retail  sales  for 

the  12  months  ending  February  28,  1942,  will  lead 

every  other  big  city  in  the  country! 

The  survey  showed  Memphis  with  an  increase 

of  57  per  cent  ...  a  gain  of  ̂ 86,900,000.00  in 

retail  sales  .  .  .  representing  the  best  business  year 

in  Memphis'  entire  history. 

Get  your  share  of  this  big  business  in  the  Mem- 

phis market.  Tell  your  story  over  WMC,  the  domi- 

nant station  in  a  dominant  territory. 

• 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY 

THE  COMMERCIAL  APPEAL 

REPRESENTED  NATIONALLY  BY 

THE    BRANHAM  CO. 

Member  of 
South  Central  Quality  Network 

WMC-Memphis,  WJDX,  Jackson,  Miss. 
KWKH-KTBS-Shreveport 
WSMB— New  Orleans KARK-Little  Rock 
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WHEN  YOU  SEE 

'i^/L^  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

^.000073  J^ei-  FAMILY 

Compare  V^JAtA'i  cost  per  family  with  each  and 
every  Station  or  combination  of  Stations  in  the 

Cleveland  Area.  First,  divide  the  15  minute  Day- 

time Rate  of  each  station  by  the  number  of  families 

each  claims  in  its  Primary  Area.  Then,  check  the 

Surveys  for  actual  listeners.  WTAM  leads.  All  day .  . 

all  night  .  .  all  week.  First  in  coverage  but  lowest  in 

cost  per  listener.  That's  why  WTAM  is  first  choice  of 
smart  time  buyers,  local,  spot  and  network, 

coast  to  coast. 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 

REPRESENTED  NATIONALLY         gy  SPOT  SALES  OFFICES 
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Servicemen  Salute 

Is  Planned  by  GE 

Newspapers  and  Stations  Join 
In  New  Shortwave  Series 

ARRANGED  by  various  news- 
papers throughout  the  country, 

many  of  them  station  operated, 
and  directed  to  the  "Men  in  Serv- 

ice" through  General  Electric's 
three  powerful  shortwave  stations, 
a  new  series  of  programs  will  be  in- 

augurated June  6,  11:30  p.m. 
(EWT),  and  continue  weekly  for 
the  next  year  or  more.  So  that  the 
men  in  service  may  be  able  to  re- 

ceive them,  no  matter  in  what  part 
of  the  world  they  may  be  stationed, 
each  program  will  be  broadcast 
three  different  times  from  KGEI, 
San  Francisco;  twice  from  WGEA, 
and  once  from  WGEO,  both  in 
Schenectady. 

The  initial  program,  of  one-half 
hour,  will  originate  in  Washington, 
and  will  be  arranged  by  the  Wash- 

ington Star  (WMAL).  It  will  be 
broadcast  locally  in  that  city  and 
then  recordings  will  be  rushed  to 
both  Schenectady  and  San  Fran- 

cisco for  rebroadcasting  over  short- 
wave one  week  from  the  date  of  the 

longwave  program.  Thus  the  pro- 
gram in  Washington  on  June  6  will 

not  be  shortwaved  until  June  13. 
Shortwave  Schedule 

The  schedule  of  the  shortwave 
broadcasts  which  will  be  the  same 
every  week  as  follows: 
KGEI  —  Saturdays,  1:30  a.m. 

(PWT),  for  Alaska,  Hawaii,  the 
islands  of  the  Pacific  and  the  Anti- 

podes; 8  a.m.,  (PWT),  for  China, 
Burma,  India  etc.;  7  p.m.  (PWT), 
to  the  Canal  Zone  and  South America. 

WGEA  —  Saturdays,  6:30  p.m. 
(EWT),  for  Australia,  South 
America,  Newfoundland  and  Ice- 

land; Sundays,  12:30  p.m.  (EWT), 
for  Ireland  and  England. 
WGEO  —  Saturdays,  6:30  p.m. 

(EWT),  for  Australia  South 
America  and  Newfoundland. 

The  programs  wil  consist  of  en- 
tertainment, including  music, 

songs,  greetings  from  the  chief 
executive  of  the  city  in  which  the 
program  originates  and  from  the 
editor  or  publisher  of  the  news- 

paper sponsoring  the  program.  It 
is  also  planned  to  have  personal 
greetings  sent  from  some  of  the 
mothers  and  sweethearts  of  the  men 
in  service. 
Among  newspapers  which  have 

agreed  to  sponsor  programs  are: 
New  York  Sun,  St.  Louis  Post- 
Dispatch  (KSD),  Knoxville  News- 
Sentinel  (WNOX),  Albany  Times- 
Union  (WABY-WOKO),  Minne- 
apolis  Star-Journal,  Indianapolis 
Star,  Buffalo  News  (WBEN),  At- 

lanta Journal  (WSB),  Richmond 
News-Leader  (WRNL),  Kansas 
City  Star  (WDAF),  Memphis 
Commercial-Appeal  (WMC),  Bos- 

ton Traveler,  Rochester  Times- 
Union  (WHBC),  New  Bedford 
Standard-Times  (WNBH),  Man- 

chester Union,  Jamestown  Post- 
Journal,  Hartford  Times  (WTIC), 
Syracuse    Post-Standqrd,  Elmira 

ANOTHER  ANNOUNCERETTE, 
Evelyn  Fulwiler,  takes  her  place 
behind  the  mike  to  become  the  first 
woman  announcer  of  KRBC, 
Abilene,  Tex.  Only  20,  Miss  Ful- 
willer,  joined  the  station  last  fall 
as  a  typist,  later  was  placed  in 
charge  of  traffic,  and  finally  was 
assigned  to  announcing  chores. 

New  Amplifier 
ENGINEERING  department  of 
KSFO,  San  Francisco,  has  designed 
and  installed  a  new  type  limiting 
amplifier,  popularly  known  as  the 
compressor  type  of  amplifier,  said 
to  increase  the  station's  power.  It 
was  supervised  by  Allan  A.  Kees, 
audio  engineer  of  KSFO.  The  new 
amplifier  will  allow  a  20%  increase 
in  signal  availability  for  receivers 
over  the  present  commercial  type, 
it  is  claimed.  In  addition,  it  is  said 
to  supply  a  cleaner  audio  channel 
to  the  transmitter.  The  equipment 
is  compact  in  size,  being  encased 
behind  the  standard  19  x  10% -inch 
relay  panel.  The  front  of  the  ampli- fier is  of  the  modern  design.  The 
panel  indicator  and  dials  are  cali- 

brated in  decibels  with  complete  in- 
dication of  the  degree  of  compres- 

Star-Gazette  (WESG),  Niagara 

Falls  Gazette  (WHLD),  Water- 
town  Times  (WWNY),  Worcester 
Telegram  (WTAG),  Waterbury 
Republican  (WBRY),  Portland 
Press  -  Herald  (WGAN),  Battle 
Creek  Enquirer  <fe  News  (WELL), 
Poughkeepsie  Eagle-News,  Spring- 

field (O.)  News  &  Sun,  Columbus 
Dispatch  (WBNS). 

LOCAL  LOYALTY 

BUILDS  SALES  RESULTS 
• 

TO  GET  THAT  LOYALTY 

PLACE  YOUR 

ADVERTISING 

on WINQ 

The  DAYTON,  O.  Station 
5000  Watts  Day  and  Night 
The  Blue  and  NBC  Nets 
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fu^  PROGRAMS 

FAMOUS  SCRIPTS  are  
re- 

vived and  new^  shows  are 
presented  on  a  weekly  series 
heard  on  WMCA,  New  York, 

titled  Prevues  &  Encores  Theater. 
Works  by  Norman  Corwin,  Ted 
Key,  M.  Bentcover,  Ranald  Mac- 
Dougal,  Ed  Byron  and  Joel  O'Brien are  scheduled.  Producer  is  Mr. 

O'Brien,  formerly  production  as- 
sistant on  the  26  by  Corwin  pro- 

grams on  CBS,  and  currently  writ- 
ing We  the  People,  sponsored  on 

CBS  by  Gulf  Oil  Corp. *      *  * 
Purely  Propaganda 

FRANKLY  admitting  that  it  is 
propaganda,  KSTP,  St.  Paul,  has 
launched  a  new  series  which  goes 
into  the  origins  of  wartime  in- 

telligence and  traces  developments 
to  the  present  day.  First  of  the 
broadcasts  was  titled  Propaganda 
Broadcast.  Bill  Murphy  produces 
and  talent  is  drawn  from  the  little 
theatre  movement  at  the  U  of  Min- 
nesota. 

Oklahoma  Morale 
DESIGNED  to  keep  high  the  mo- 

rale of  Oklahomans,  Listen  Mr. 
Smith,  has  started  on  KOMA,  Ok- 

lahoma City.  Station  reports  the 
program  was  instituted  at  the  sug- 

gestion of  OFF  Director  Archibald 
MacLeish.  Scripts  are  handled  by 
John  Woodworth  while  dramatiza- 

tion is  done  by  Mac  Fuller,  Dave 
Hudson  and  Amzie  Strickland. 

Price  Control 

INFLATION  is  the  subject  of  a 
new  weekly  series  of  forum  broad- 

casts on  the  Canadian  Broadcast- 
ing Corp.  network  starting  May  25, 

Planned  to  explain  and  criticize 
anti-inflationary  measures  of  the 
Government,  the  programs  will  be 
aired  weekly  as  a  Farm  &  Labor 
Foriim,  will  deal  -with  the  how 
and  why  of  price  control.  Workers 
and  farmers  will  have  their  say 
in  this  educational  series  and  lis- 

teners' questions  will  be  answered 
by  speakers  familiar  with  the  prob- 

lems of  industry  and  agriculture. *      *  ❖ 
Victory  Is  the  Goal 

AS  PART  of  its  "Win  the  War" 
campaign,  the  Greater  New  York 
Industrial  Union  Council  of  the 
CIO  has  started  a  weekly  series  on 
WQXR,  New  York,  designed  to 
"promote  decisive  victory  over  the 
Axis".  Win  the  War  presents  20- 
minute  dramatizations  of  "the  war 
effort  of  all  the  people",  with 
scripts  prepared  by  members  of  the 
Council's  constituent  unions,  in  co- 

operation with  the  Newspaper 
Guild  of  New  York.  Professional 
coaching  for  the  writing  is  pro- 

vided by  Peter  Lyon,  writer  of 
such  network  shows  as  Are  You  a 
Missing  Heir,  on  CBS;  Cavalcade 
of  America,  on  NBC.  Paul  Stew- 

art, formerly  movie  director,  now 
free-lance  radio  producer,  is  super- 

vising production. 

Nearby  Resorts 
INFORMING  listeners  of  nearby 
vacation  spots  within  easy  access 
of  St.  Louis,  WEW  is  conducting  a 
special  program  aired  by  Charles 
Stradley,  the  roving  reporter  of 
weekend  tours.  Stradley  has  made 
a  coverage  of  all  available  vacation 
spots  that  can  be  reached,  enjoyed 
and  returned  from  in  one  day  with- 

out abusive  use  of  the  car,  gas  or 
tires.  From  this  welter  of  informa- 

tion he  prepares  his  thrice-weekly 
broadcasts. ^-  ^  ^ 

Yankee  Lore 

MARY  JANVRIN,  Sunday  Song- 
stress of  WHEB,  Portsmouth,  N. 

H.,  has  become  the  station's  Miss 
Mary  Melody.  Her  Story  Book 
Time,  a  new  series,  is  broadcast 
every  Wednesday  afternoon  at 
5:15  p.m.  presenting  a  quarter- 
hour  of  true  stories  based  on  New 
England  lore  and  tradition  illus- 

trated with  her  own  songs.  The 
program  is  essentially  for  children, 
but  adult  lovers  of  provincial  his- 

tory have  received  it  with  much 
enthusiasm,  according  to  fan  mail. 

*  * 

For  AVomen's  Morale 
TO  UPLIFT  morale  of  war  work- 

ers' wives,  WGY,  Schenectady,  is 
offering  the  weekly  program,  Wom- 

en's War  Forum.  Each  week  women 
whose  husbands  are  engaged  in  war 
work  appear  with  leading  women 
writers.  Speakers  on  the  program 
have  included  Katherine  Fisher, 
director  of  Good  Housekeeping  In- 

stitute; Clara  Savage  Littledale, 
editor  of  Parents  Magazine;  Inez 
Robb,  INS  feature  writer  and  Car- 
mel  Snow,  editor  of  Harper's  Ba- zaar. Program  is  produced  by 
Charles  Kebbe. 

Free  Bonds 
DEFENSE  Bond  giveaway  of 
$1,050  each  week,  sponsored  by  50 
independent  movie  houses  in  Phila- 

delphia as  the  Bonds  for  Victory 
Radio  Theatre  Co.  will  begin  May 
28  on  WIP,  Philadelphia.  The  give- 

away was  originally  scheduled  to 
start  last  month  over  WPEN,  Phil- 

adelphia, but  it  is  understood  the 
program  was  held  up  over  lottery 
objections  raised  by  postal  authori- 

ties. From  a  registration  list  got- 
ten up  by  the  sponsoring  theatres^ 

three  calls  are  made  by  telephone, 
with  two  $25  bonds  for  the  first 
two  completed  calls  and  the  $1,000 
bond  for  the  third  call.  Bond  money 
on  any  uncompleted  call  is  turned 
over  to  a  war  charity.  Placed 
through  H.  M.  Dittman  Agency, 
Philadelphia. *  *  * 

Choice  of  Records 

CUING  listeners  to  young  men's 
tastes,  Indiana  State  'Teachers  Col- lege has  developed  a  novel  program 
over  WBOW,  Terre  Haute.  Each 
student  brought  his  favorite  phono- 

graph record  and  a  portion  of  each 
record  was  played  over  the  air  and 
discussed  by  the  students  assembled 
with  a  view  to  including  each  disc 
in  a  package  to  be  sent  to  Army  & 
Navy  camps.  Listeners  are  urged 
to  form  similar  groups  and  donate 
records  for  similar  packages,  being 
advised  to  follow  the  tastes  indi- 

cated by  the  student  participants 
in  the  program.  Dr.  Clarence  M. 
Morgan,  Hoosier  Schoolmaster  of 
the  Air,  directs  the  program. 

DISMISSAL  of  applieatiou  for  a  new 
local  station  in  Alice,  Tex.,  originally 
submitted  by  the  Walmac  Co.,  opera- 

tor of  KMAC,  San  Antonio,  was 
granted  last  Tuesday  by  the  FCC. 

j^H  St. 

Mo^  MUSIC 

MoAe.  NEWS 

MoA£.  SPORTS 

TAaii  kny  Other  Network  Station 

ST.  LOUIS 

KUIK -  MUTUAL 
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Price  Ceiling  in  Canada 
Reduces  Premium  Offer 
SOME  PREMIUM  offers  are  due 
to  go  off  the  air  in  Canada  as  the 
result  of  price  ceiling  regulations. 
First  intimation  of  this  develop- 

ment came  to  CJCA,  Edmonton, 
Alta.,  when  it  received  a  letter 
from  the  Vancouver  office  of  the 
Wartime  Price  &  Trade  Board 
pointing  out  that  under  price  ceil- 

ing regulations  premium  offers  on 
commodities  under  ceiling  regula- 

tions may  not  be  made. 
CJCA  was  carrying  the  quiz 

show  Dollars  for  Scholars  for  a 
local  baker  through  Cockfield 
Brown  &  Co.'s  Vancouver  branch 
office.  The  regulation  also  does  not 
allow  the  giving  of  war  saving 
stamps  as  prizes  in  lieu  of  cash. 
A  similar  order  from  the  Wartime 
Price  &  Trade  Board  is  understood 
to  have  been  given  CFCN,  Calgary, 
■carrying  the  same  program. 

CAMPAGNA  RETURNS 

Paralysis  Victim  Now  Active 
 On  StafF  of  WDAY  

WHEN  infantile  paralysis  struck 
Ted  Canipagna  he  turned  from  the 
role  of  active  athlete  to  sports  an- 

nouncer. Afflicted  in  1940,  Cam- 
pagna  has  be- 

come sports  di- 
rector and  an- 

nouncer  at 
WDAY,  Fargo, 
N.  D.,  reviewing 
daily  sports 
events  with  two 
daily  broadcasts. 
As  an  athlete, 

Campagna,  native 
of  Bismarck,  N. 
D.,  was  an  all- around    star  at 
Teachers  College,  winning  four  let- 

ters each  in  football  and  track.  In 
1931  he  was  light  heavyweight 
champion  of  the  North  Dakota 
Golden  Gloves  tourney.  Later  he  be- 

came a  boxing  coach  at  the  Fargo 
YMCA  and  also  coached  high  school 

Mr.  Campagna 

Mayville  State 

News  Schedule  at  WSAI 
A  NEWS  broadcasting  policy  was 
inaugurated  last  Monday  by  WSAI, 
Cincinnati,  calling  for  a  schedule 
of  23  newscasts  from  6  a.m.  to  1 
a.m.  and  put  into  effect  by  Jimmy 
Leanord,  program  director.  Three 
network  shows  are  included: 
NBC's  news  roundup  at  8  a.m.;  a 
similar  program  at  7:45  p.m.  and 
Ernest  K.  Lindley,  editor  of  the 
Washington  bureau  of  Newsweek, 
and  William  Hillman,  foreign 
analyst,  heard  from  Washington  at 
11  p.m.  Programs  originating  from 
the  WSAI  newsroom  will  be 
handled  by  Michael  Evans,  Jay 
Sims,  John  Cornell  and  Milton 
Chase,  the  latter  being  former  head 
of  the  United  Press  bureau  at 
Shanghai.  Most  of  the  news  pro- 

grams are  on  the  hour  and  half- hour. 

football.  At  another  time  as  a  for- 
mer district  WPA  supervisor  of 

recreation  he  also  directed  organ- 
ized recreation  work  in  16  North 

Dakota  counties.  He  is  married 
and  has  two  children. 

44 

/  understand  you^re  interested 
in  the 

Catskills 

55 

THE  name's  Van  Winkle.  Just  thought  I'd 
drop  by  to  give  you  a  tip  or  two  about 

them  hills  and  the  surroundin'  territory. 
You  probably  know  that  it's  mighty  fine 
country — prosperous  farms,  busy  cities. 

But  don't  go  to  sleep  at  the  reins,  podner. 
You  don't  find  your  "dream  market"  at  any 
one  spot  up  there.  Albany's  a  fine  market, 
sure.  And  Utica  and  Schenectady  and  Troy 

and  Pittsfield  sure  ain't  whistle  stops.  But 
it's  only  when  you  take  those  good  markets 
and  put  'em  all  together  and  then  throw  in 
those  fat  farmlands  in  between  that  the 
statistics  really  take  on  wings.  It  takes 
power,  podner,  undiluted  200-proof  power, 
to  make  a  ten-strike  market  out  of  that 
Catskill  country. 

And  of  course  you  know  what  that  means. 

That  means  WGY,  'cause  it's  the  only 
50,000-watt  station  in  those  parts.  It's  the 
only  one  with  power  enough  to  deliver  the 

market  you're  lookin'  for. 
Incidentally,  podner,  WGY's  a  mighty 

popular  station  up  that  way.  It's  been  there 
the  longest — 20  years.  It's  done  a  lot  of 
big  things  for  radio — was  the  first  50,000- 
watt  station  and  the  first  to  experiment 
with  100  and  200  kilowatts.  And  the  folks 
have  gotten  themselves  into  a  pretty 

strong  WGY  listening  habit,  'cause  it's  the 
voice  they  listen  to  when  they  want  to  hear 
those  popular  NBC  Red  programs. 

WHE-B,  Portsmouth,  N.  H.,  has  insti- 
tuted a  servicemen's  studio  in  the  local 

USO  building  which  serves  the  per- sonnel of  five  harbor  defense  camps, 
a  marine  barracks  and  the  Portsmouth 
N^avy  Yard.  Programs  will  feature  sol- diers, sailors  and  marines  along  with 
station  talent  brought  to  the  studio  for 
visual  talent.  Already  several  pro- 

grams have  originated  from  the  stu- 
dio featuring  the  voice  of  a  draftee. 

Pvt.  Dave  Thomas,  the  Singing  Sol- 
dier. 
WSM,  Nashville,  recently  broadcast  a 
30-minute  program  from  the  historic 
"Hermitage"  on  the  occasion  of  the 
Annual  Wholesale  Grocers'  Conven- tion. Theme  of  the  program  was  Food 
in  Defense. 

KGBS,  Harlingen,  Tex.,  opened  May 
10  its  Hidalgo  County  Studios  in  the 
Casa  de  Palmas  Hotel. 
WKRO,  Cairo,  111.,  reports  that  nearly 
a  quarter  of  a  million  was  raised  for 
the  sale  of  war  bonds  and  stamps  on 
the  eve  of  the  state-wide  pledge  cam- 

paign when  the  station  conducted  its 
two-hour  radio  rally  for  the  drive.  Lis- 

teners phoned  pledges  and  requests  for 
bond  purchases  direct  to  the  studios. 

WSGN,  Birmingham,  featured  four 
direct  broadcasts  during  the  first  an- 

nual Northern  Alabama  Fat  Stock 
Show  May  8-9.  Interviews  of  4-H 
Club  and  FFA  boys  and  girls  whose 
calves  participated  were  broadcast. 
WSGN  provided  the  talent  for  a  floor 
show  which  accompanied  the  Show's banquet.  WSGN  is  also  sponsoring 
the  appearance  of  the  winning  calf 
and  its  owner  at  the  International 
Livestock  Show  and  the  4-H  Club 
Congress,  scheduled  this  year  for  Chi- 
cago. 

WEIM,  Fitchburg,  Mass.,  in  coopera- 
tion with  the  Fitchburg  State  Teach- 

ers College  is  airing  a  weekly  civilian 
morale  series,  Rally  Round  the  Flag. 
Program  features  two  speakers  from 
local  organizations  telling  what  their 
group  is  doing  for  the  cause  with 
music  furnished  by  the  school's  en- semble and  double  quartet. 

KOIN,  Portland,  was  recently  honored 
when  its  chorus  was  flown  to  Van- 

couver, B.  C,  for  a  three-day  engage- 
ment before  a  district  Rotary  conven- tion. The  invitation  came  as  a  result 

of  a  performance  by  the  singers  before 
a  gathering  in  Portland,  two  years 
ago,  attended  by  British  Columbia delegates. 

MOTHER'S  DAY  provided  the  theme for  a  recent  program  over  KBWD, 
Brownwood,  Tex.,  when  150  soldiers 
from  Camp  Bowie  developed  the  ma- 

terial for  listening  mothers.  The  sol- 
diers were  interviewed  by  KBWD  an- 

nouncers and  Sgt.  George  Jacobson  of 
Minneapolis,  acted  as  m.c.  Feature  of 
the  broadcast  was  a  talk  by  Sgt.  Ru- 

dolph Fellner,  an  Austrian  refugee,  who 
spoke  to  the  mothers  as  an  alien  whose 
last  news  of  his  mother  came  from  a 
concentration  camp  in  Austria.  Music 
for  the  program  was  alternately  fur- 

nished by  two  service  bands  and  pro- 
duction was  handled  by  A.  D.  Whise- 

nant,  KBWD  program  director. 

A  PLAN  is  being  worked  out  to  broad- cast shows  which  will  be  given  at 
the  Stage  Door  Canteen  which  will 
be  opened  in  Philadelphia  June  15  in 
the  basement  of  the  Academy  of  Music. 
To  heli5  defray  expenses  of  the  service- men's rendezvous,  the  programs  will 
be  sponsored.  Several  concerns  are  in- terested in  becoming  the  sponsors  and  \ 
it  is  understood  Bonwit  Teller  &  Co., 
department  store,  will  be  the  sponsor 
for  a  weekly  half-hour  broadcast  on WCAU. 

KOIN,  Portland,  Ore.,  is  sending 
From  U.  S.  to  Yoic-AU,  Tuesday 
through  Saturday  at  3  a.m.,  to  serv- ice-men in  far  flung  posts.  Program  is 
in  the  natvire  of  an  open  letter  and  is 
conducted  by  Bob  Harris. 
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RUMOR  BOX  is  the  contribution 
of  Jack  LafFer,  WJR,  Detroit,  and 
he  suggests  that  radio  stations  will 
find  it  an  instrument  of  value.  The 
inside  of  the  rumor  box  is  heavily 
lined  with  felt  as  is  the  mouthpiece 
and  any  word  spoken  into  it  is  im- 

mediately killed.  Laifer  advises  an- 
nouncers to  have  one  handy  for  use 

in  stifling  military  secrets,  false 
rumors,  gossip,  criticism  based  on 
ignorance,  thoughtless  statements 
and  loose  talk  of  all  kinds. 

HISTORY  is  being  made  at  the 
mikes  of  WWVA,  Wheeling.  In  a 
novel  broadcast  May  17  they  carried 
the  presentation  of  an  honorary  de- 

gree by  Bethany  College  to  Maj.  Gen. 
Richard  K.  Stuherland,  chief  of  staff 
to  Gen.  Douglas  MacArthur.  Then 
when  officials  of  the  Navy  recently 
arrived  by  water  in  Wheeling,  for 
what  is  claimed  to  be  the  first  time 
in  naval  history,  WWVA  was  again 
on  hand  with  its  mike.  The  occasion 
marked  the  presentation  of  an  "E" award  to  tlie  Wheeling  division  of 
the  Continental  Roll  and  Steel  Foun- 

dry Co. 
MORT  LAWRENCE,  who  conducts 
the  all-night  recorded  Daicn  Patrol 
for  the  Pep  Boys  on  WIP,  Philadel- 

phia, has  now  geared  his  program 
for  national  defense  and  has  designed 
it  to  reach  all-night  workers  in  de- 

fense plants  by  offering  mental  re- 
laxation and  off-time  entertainment. 

In  addition  to  the  recorded  music, 
the  Daivn  Patrol  now  includes  many 
rebroadcasts  of  popular  Government 
programs  heard  during  early  evening 
hours. 

WSRR,  Stamford,  Conn.,  has  started 
a  new  series  for  the  local  Civilian  De- 

fense Volunteers  Office.  Built  around 
a  forum  of  volunteers  headed  by  Stan- 

ley High,  the  forum  discusses  prob- 
lems of  local  defense,  how  they  will  be 

met.  and  how  each  citizen  of  the  city 
can  find  a  place  in  the  organization. 
The  program  is  produced  by  Bill  Voss, 
program  director  of  WSRR. 

CLAIMED  the  first  broadcast  from 
the  Federal  courtroom  in  Macon, 
WBML,  Macon,  on  May  1  aired  the 
naturalization  of  more  than  50  aliens 
through  permission  of  Judge  Bascom 
S.  Deaver,  judge  of  the  Middle  Dis- 

trict Court  of  Georgia.  Program  was 
arranged  by  WBML  and  the  Ameri- canization Committee  of  the  American 
Legion.  It  was  also  claimed  that  this 
was  probably  the  first  broadcast  of 
such  ceremonies  in  this  country. 
MILITARY  MARRIAGE  was  on  the 
t;ir  over  KDYL,  Salt  Lake  City,  when 
Mamie  Mott  Lance  of  Salt  Lake  City, 
became  the  bride  of  Sgt.  Albert  Sehoen- 
beck,  Reedsburg,  Wis.  Before  an  audi- 

ence of  400  fellow  soldiers,  the  groom 
and  his  bride  were  married  by  Lt. 
Col.  Clarence  Neslen,  post  chaplain. 
The  marriage  was  part  of  the  station's 
weekly  program,  You're  In  the  Army Noiv. 

FROM  3.000  to  5,000  messages  are 
handled  daily  by  NBC's  "network 
within  a  network" — the  telegraph  di- vision of  the  traffic  department,  which 
is  in  direct  teletype  contact  with  240 
radio  stations,  as  well  as  with  the 
Army,  Navy,  press  associations,  news- 

papers, advertising  agencies  and  other 
jjoints.  The  messages  consist  mainly  of 

.  program  details,  schedules,  cues,  pub- 
licity and  occasionally  entire  scripts. 

The  system  operates  on  a  monthly 
budget  of  $20,000,  excluding  salaries, 
and  is  headed  by  H.  A.  Woodman. 

WIBW,  Topeka,  which  has  been  con- 
ducting Aria  Auditions,  i^roduced  un- 

der auspices  of  the  Cincinnati  Opera 
Co.  to  discover  new  opera  talent,  re- 

ports that  auditions  have  been  com- 
pleted. Minerva  Davis,  mezzo-soprano, was  declared  winner  and  is  to  have 

her  voice  transcribed  for  competition  in 
the  zone  finals  at  Kansas  City,  May 
20.  Miss  Davis  will  be  sent  in  person 
to  Cincinnati  to  comi^ete  with  11  other 
zone  winners.  Four  winners  are  to  be 
selected  and  will  be  given  professional 
opera  roles  this  summer.  Maudie 
Schreffler,  music  director  of  WIBW, 
conducted  and  supervised  auditions. 
THREE  MBS  programs  which  have 
been  shifted  to  new  times  are  :  Fulton 
Lewis  Jr.'s  Production  for  Victory, 
from  Thursday  to  Wednesday,  9  :lo- 
9 :30 ;  Mystery  Hall,  from  Sunday, 
6  :30-7  p.m.  to  7  :30-8  p.m. ;  Nobody's Children,  from  Sunday,  7  :30-8  p.m.  to 
G  :30-7  p.m. 
KTSA,  San  Antonio,  on  May  12  spon- 

sored a  personal  appearance  of  Cecil 
Brown,  CBS  foreign  correspondent,  at 
the  San  Antonio  Municipal  Audi- 

torium. Station  reports  that  almost 
6.200  seats  were  sold  for  the  event 
with  net  proceeds  donated  to  the  Med- ical Fund  for  Civilian  Defense.  An 
open  forum  followed  the  talk. 
ED  MASON,  farm  program  director 
of  WLW,  Cincinnati,  attended  a  meet- 

ing in  Chicago  last  week  of  AAA 
chairmen  from  the  48  states.  Purpose 
of  the  conference  which  lasted  three 
days  was  to  map  the  nation's  1943 farm  program  and  make  an  inven- 

tory of  the  1942  food  stocks. 

WIAC 

580  Kc.    •    5000  Watts 

"First  on  all  Puerto  Rico  Dials" 

Box  4504 

San  Juan,  P.  R. 

WMAQ  is  the  station  most 

Chicagoans  listen  to  most. 

WMAQ  is  the  station  which 
carries  7  of  the  8  most  popular  programs  on 
the  air. 

WMAQ  is  the  station  most 

people  in  33  important  trading  centers  listen  to 
most. 

WMAQ  is  the  Chicago  station 

listened  to  most  in  9  metropolitan  centers. 

WMAQ  is  the  station  that  most 

people  in  123  counties  of  Illinois,  Indiana,  Mich- 

igan, Iowa  and  Wisconsin  listen  to  most. 

And  as  a  consequence,  it  is  the 

best  vehicle  for  your  sales  message  in  the  Nation's 
second  market. 
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THE  nuitneid  of 

BROADCASTING 

STATION  ACCOUNTS 

sp — studio  programs 
ne — neivs  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WHN,  New  York 
American  Chicle  Co.,  New  York,  sa  weekly, 

thru  Badger,  Browning  &  Hersey,  N.  Y. 
American    Cigarette    &    Cigar    Co.,  New 

York  (Pall  Mall),  sa  weekly,  thru  Ruth- 
rauflf  &  Ryan,  N.  Y. 

American  Institute  of  Food  Products,  New 
York,   5   sp   weekly,   thru   Scheck  Adv. 
Agency,  Newark. 

B-C  Remedy  Co.,  Durham,  N.  C,  me  weekly, thru  Chas.  W.  Hoyt  Co.,  N.  Y. 
American  Tobacco  Co.,  New  York  (Lucky 

Strike),  sa  weekly,  thru  Lord  &  Thomas, 
N.  Y. 

Beecham  Pills  Inc.,  New  York,  sa  weekly, 
thru  Atherton  &  Currier  Inc.,  N.  Y. 

Beechnut  Packing  Co.,  Canojaharie,  N.  Y. 
(Beechnut  Nut  gum),  sa  weekly,  thru 
Newell-Emmett  Co.,  N.  Y. 

Eastern  Wine  Corp.,  New  York  (Chateau 
Martin),  sa  weekly,  thru  H.  C.  Morris  & 
Co.,  N.  Y. 

Great  A  &  P  Co.,  New  York,  sa  weekly, 
thru  Paris  &  Peart,  N.  Y. 

GrifRn  Mfg.  Co.,  Brooklyn    (shoe  polish), 
sa  weekly,  thru  Bermingham,  Castleman 
&  Pierce,  N.  Y. 

Hecker  Products  Corp.,  New  York  (Force), 
5  sp  weekly,  thru  Duane  Jones  Co.,  N.  Y. 

Thos.  Leeming  &  Co.,  New  York  (Baume 
Bengue),  sa  weekly,  thru  Kenyon  &  Eck- 
hardt,  N.  Y. 

Pepsi-Cola  Co.,  New  York,  sa  weekly,  thru 
Newell-Emmett  Co..  N.  Y. 

Shell  Oil  Co..  New  York,  sa  weekly,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

KFRC,  San  Francisco 
Van  Camp's,  Oakland,  Cal.  (Tenderoni), 78  sa,  thru  Calkins  &  Holden  Adv.,  New York. 
Federal  Insured  Savings  &  Loan  Assn., 

San  Francisco,  3  sp  weekly,  thru  Leon 
Livingston,  San  Francisco. 

Liggett  &  Myers  Tobacco  Co.,  New  York 
(Chesterfields),  42  ta  weekly,  thru 
Newell-Emmett  Co.,  N.  Y. 

Standard  Beverages,  San  Francisco  (Par- 
T-Pak),  .3  ta  weekly,  thru  Emil  Reinhardt 
Adv.,  Oakland,  Cal. 

Petri  Wine  Co.,  San  Francisco,  5  sa  weekly, 
thru  Erwin,  Wasey  &  Co.,  San  Fran- cisco. 

Safeway  Stores,  San  Francisco  (Nu  Made 
Mayonnaise),  5  sa  weekly,  thru  Lord  & 
Thomas,  San  Francisco. 

Hecker  Products  Corp.,  New  York  (Shinola 
Jet  Oil),   5  ta  weekly,  thru  Benton  & 
Bowles.  N.  Y. 

Procter  &  Gamble,  New  York  (Lava  soap), 
5  ta  weekly,  thru  Blow  Co.,  N.  Y. 

Par  Soap  Co.,  Oakland,  Cal.   (soap),  5  sa 
weekly,   thru  Brisacher,   Davis  &  Staff, 
San  Francisco. 

Pacific  Brewing  &  Malting  Co.,  San  Jose, 
Cal.   (Weiland's  beer)  ,  6  sa  weekly,  thru Long  Adv.  Service,  San  Francisco. 

Lever  Bros.  Co.,  New  York  (Swan  soap), 
10  sa  weekly,  thru  Young  &  Rubicam, N.  Y. 

KHJ,  Los  Angeles 
Procter  &  Gamble  Co.,  Cincinnati  (Lava 

soap),  9  ta  weekly,  thru  Blow  Co.,  N.  Y. 
Loma  Linda  Food  Co.,  Arlington,  Cal.  (food 

products),  weekly  ta,  thru  Gerth-Pacific Co.,  Los  Angeles. 
A.  S.  Boyle  Co.,  Los  Angeles  (Harmony 

Vitamins),  3  sp  weekly,  thru  J.  Walter 
Thompson  Co.,  Los  Angeles. 

Van  Camp's  Inc.,  Indianapolis  (Tenderoni), 5  sp  weekly,  thru  Calkins  &  Holden,  N.  Y. 
Coast  Federal  Savings   &   Loan   Co.,  Los 

Angeles    (finance),    3    sp    weekly,  thru 
Robert  F.  Dennis,  Los  Angeles. 

WMAL,  Washington 
Ford  Dealer  Adv.  Fund.  New  York,  sa 

weekly,  4  weeks,  thru  McCann-Erickson, N.  Y. 
Larus  &  Bros.  Co.,  Richmond  (Edgewood 

tobacco),  sa  weekly,  13  weeks,  thru  War- 
wick &  Legler.  N.  Y. 

Plough  Inc.,  Memphis  (proprietary),  6 
weekly  ne,  52  weeks,  thru  Lake-Spiro- 
Shurman,  Memphis. 

KMPC,  Beverly  Hills 
Pan-American  Coffee  Bureau,  New  York 

(coffee),  25  ta  weekly,  thru  Buchanan  & 
Co..  N.  Y. 

KSFO,  San  Francisco 
Walter  N.  Boysen  Co.,  Oakland,  Cal. 

(paints),  5  sp  weekly,  thru  Emil  Rein- hardt, Oakland. 
Anglo  California  National  Bank,  San  Fran- 

cisco (banking),  78  sa,  thru  RuthraufI  & 
Ryan,  San  Francisco. 

Golden  State  Co.,  San  Francisco  (creamery 
products),  6  sa  weekly,  thru  Ruthrauff 
&  Ryan,  San  Francisco. 

Petri  Wine  Co.,  San  Francisco  (wines),  18 
sa  weekly,  thru  Erwin,  Wasey  &  Co.,  San Francisco. 

Wellman  Peck  &  Co.,  San  Francisco  (whole- sale grocers),  5  sa  weekly,  thru  Botsford, 
Constantine  &  Gardner,  San  Francisco. 

Hollywood  Film  Studios,  Hollywood,  5  ap 
weekly,  thru  Raymond  R.  Morgan  Co., 
Hollywood. 

Lyon  Van  &  Storage  Co.,  San  Francisco 
(moving),  2  sp  weekly,  thru  BBDO,  Los 
Angeles. 

San  Francisco  Floral  Industries,  San  Fran- 
cisco, 6  sa  weekly,  thru  Kelso  Norman, 

San  Francisco. 
A.  S.  Boyle  Co.,  San  Francisco  (Snarol),  5 

sa,  thru  J.  Walter  Thompson  Co.,  San 
Francisco. 

National    Funding   Corp.,    San  Francisco 
(loans),    48   sa   weekly,   thru   Smith  & 
Bull,  Los  Angeles. 

Colonial  Dames,  Los  Angeles  (cosmetics), 
3  sa  weekly,  thru  Glasser-Gailey  &  Co., 
Los  Angeles. 

Bank  of  America,  San  Francisco  (banking 
chain),  sp,  direct. 

WDZ,  Tuscola,  111. 
Berghoff  Brewing  Corp.,  Fort  Wayne,  Ind., 

6  t  weekly,  13  weeks,  L.  W.  Ramsey  Co., Chicago. 
Old  Ben  Coal  Corp.,  Chicago.  10  t  weekly, 

26    weeks,    thru    J.    R.   Hamilton  Adv. 
Agency,  Chicago. 

Goebel  Brewing  Co.,  Detroit,  3  t  weekly, 
13  weeks,  thru  Brooke,  Smith,  French  & 
Dorrance,  Detroit. 

KNX,  Hollywood 
Larus  &  Bros.  Co.,  Richmond,  Va.  (Edge- 

wood  tobacco),  6  ta  weekly,  thru  War- wick &  Legler,  N.  Y. 
Van  Camp's  Inc.,  Indianapolis  (Tenderoni), 8  ta  weekly,  thru  Calkins  &  Holden,  N.  Y. 
Quaker  Oats  Co.,  Chicago  (pancake  flour), 

3  t  weekly,  thru  Ruthrauff  &  Ryan,  Chi- 
cago. 
WOWO-WGL,  Ft.  Wayne 

Lehn   &   Fink   Corp.,   New  York  (Hinds 
Honey  &  Almond  Cream),  50  ta,  thru 
William  Esty  &  Co.,  N.  Y. 

Deisel-Wemmer-Gilbert  Corp.,  Detroit  (San 
Felice  Cigars),  20  sp,  thru  Century  Adv. 
Agency,  Detroit. 

WMAQ,  Chicago 
Walgreen  Drug  Co.,  Chicago,  6  sp  weekly, 

13  weeks,  thru  Schwimmer  &  Scott,  Chi- 
cago. 

Ward  Baking  Co.,  Chicago,  7  sa,  thru  W. 
E.  Long  Co.,  Chicago. 

WRC,  Washington 
Breyer  Ice  Cream  Co.,  Philadelphia,  sa 

weekly,  52  weeks,  thru  McKee  &  Al- 
bright, Philadelphia. 
WJZ,  New  York 

Drake  Bakeries,  New  York  (Drake's Cakes),  2  sa  weekly,  5  weeks,  thru  Young 
&  Rubicam,  N.  Y. 

WKWK,  Wheeling 
Pittsburgh  Brewing  Corp.,  Pittsburgh,  3  t 
weekly,  13  weeks,  thru  Smith,  Taylor, Jenkins,  Pittsburgh. 

Continental  Baking  Co.,  New  York  (Won- der Bread),  12  sa  daily,  10  weeks,  thru 
Ted  Bates  Inc.,  N.  Y. 

Beech  Nut  Packing  Co.,  Canojaharie,  N. 
Y.  (Beechnut  gum),  4  sa  weekly,  13 
weeks,  thru  Newell-Emmett  Co.,  N.  Y. 

Martin  &  Pine  Co.,  Cleveland  (Day's  Pine Cleanser),  5  sa  weekly,  10  weeks,  direct. 
Brewing  Corp.  of  America,  Cleveland 

(Black  Label),  5  sp  and  t  weekly,  13 weeks,  direct. 
Stanback  Co.,  Salisbury,  N.  C.  (headache 

powders),  21  sa  weekly,  52  weeks,  direct. 
WEEI,  Boston 

Charles  Gulden  Inc.,  New  York  (mustard), 
3  ne  weekly,  thru  Charles  W.  Hoyt  Co., 
N.  Y. 

Richard  Hudnut,  New  York  (DuBarry  Suc- cess Course),  sa  weekly,  thru  G.  Lynn 
Summer  Co.,  N.  Y. 

Oakland  Chemical  Co.,  New  York  (Dioxo- 
gen  Cream),  sa  weekly,  thru  Wortman, 
Barton  &  Co.,  N.  Y. 

Ringling  Bros.  &  Barnum  &  Bailey  Circus, 
sa  weekly,  direct. 

KFI,  Los  Angeles 
Hecker  Products  Corp.,  New  York  (Shinola, 

Jet-Oil),  5  ta  weekly,  thru  Benton  & 
Bowles,  N.  Y. 

Chr.  Hansen  Labs.,  Little  Falls,  N.  Y. 
(Junket),  3  sp  weekly,  thru  Mitchell- Faust  Adv.  Co.,  Chicago. 

Lady  Esther  Co.,  Evanston,  111.  (cosmetics), 
4  sa  weekly,  thru  Pedlar  &  Ryan,  N.  Y. 

Mac's  Super  Gloss  Co.,  Los  Angeles  (auto polish),  3  ta  weekly,  thru  Elwood  J. 
Robinson  Adv.,  Los  Angeles. 

WBBM,  Chicago 
Schutter  Candy  Co.,  Chicago,  6  sa  weekly, 

23  weeks,  thru  Rogers  &  Smith,  Chicago. 

'Perfect  Crime'  Back 

RETURNING  to  the  Johnny  Pre- 
sents show  on  NBC,  after  a  year's 

absence,  Philip  Morris'  the  Perfect Crime  will  be  heard  on  the  program 
each  week,  starting  May  26,  replac- 

ing Tallulah  Bankhead's  series  of 
playlets,  which  went  off  the  air 
May  19.  The  Perfect  Crime,  a  se- 

ries of  detective  episodes,  with  ac- 
tion taking  place  at  the  morning 

lineup  at  police  headquarters,  made 
its  debut  September,  1938  and  ran 
through  March,  1941.  Listeners  are 
given  time  to  figure  out  the  correct 
solution  of  the  crime  towards  the 
end  of  the  program  before  the  case 
is  explained.  Philip  Morris  &  Co. 
Agency  is  Biow  Co.,  New  York. 

JOHN  E.  PEARSON  Co.,_  has  been 
appointed  national  representative  of 
KSAI.,  Salina,  Kan.,  and  KGGF, 
Coffeyville,  Kan.,  effective  May  15. 

Esso  Will  Sponsor 

Army-Navy  Game 

Company  Pays  $100,000  and 
Will  Split  Sponsorship 

FOR  THE  first  time  in  the  history 
of  the  traditional  Army-Navy  foot- 

ball game,  the  1942  contest  will  be 
heard  under  commercial  sponsor- 

ship, according  to  J.  A.  Miller, 
manager  of  the  advertising-sales 
promotion  department  of  Stand- 

ard Oil  Co.  of  New  Jersey. 
The  company  is  paying  $100,000 

for  broadcasting  rights.  Of  this 
amount  $50,000  will  go  to  the  Army 
Emergency  Fund  and  $50,000  to 
the  Navy  Relief  Society.  In  An- 

napolis" the  arrangement  was  an- nounced by  Cmdr.  L.  S.  Perry, 
graduate  manager  qf  athletics  of 
the  Naval  Academy. 

To  Share  Sponsorship 

As  the  company,  which  sells  Esso 
products,  only  markets  them  in  18 
Eastern  States  and  the  District  of 
Columbia,  Mr.  Miller,  in  his  an- 

nouncement stated  that  "it  seemed 
inappropriate  for  Standard  Oil  Co. 
of  New  Jersey  to  handle  the  broad- 

cast in  all  the  rest  of  the  48  State. 
The  Army  and  Navy  officials  have 

agreed  to  our  suggestion,"  he  con- 
tinued, "that  other  companies  who 

market  products  in  those  States 
be  invited  to  share  the  sponsorship 

with  Standard." Supplementary  sponsors  are  be- 
ing lined  up  in  the  30  States  under 

supervision  of  Marschalk  &  Pratt, 
New  York,  agency  handling  Esso 
Marketers  radio  advertising.  Selec- 

tions of  co-sponsors  will  be  subject 
to  the  approval  of  Army  and  Navy officials. 

No  details  as  to  the  network  car- 
rying the  game  Nov.  28  from 

Municipal  Stadium,  Philadelphia, 
have  been  announced  but  it  is  re- 

ported that  all  four  major  net- 
works may  be  used  together  with 

shortwave  facilities  for  the  benefit 
of  the  armed  forces  in  all  parts  of 
the  world. 

'Raisin  Bran'  Suit 
UNTIL  the  court  may  decide,  a 
temporary  restraining  order  has 
been  issued  against  General  Foods 
Sales  Co.  to  prevent  use  of  the 
trade  mark  "Raisin  Bran"  any- 

where in  the  U.  S.,  at  the  instiga- 
tion of  the  Skinner  Mfg.  Co.  Ac- 

cording to  the  complaint,  Skinner 
maintains  it  has  sold  special  prod- 

ucts under  that  trade  mark  since 
1925,  whereas  it  alleges  that  Gen- eral Foods  since  Jan.  1,  1942,  has 
used  the  name  for  a  similar  prod- 

uct, without  authority. 

Kerr  Summer  Spots 

KERR  GLASS  MFG.  Corp.,  Los 

Angeles  (Mason  jars),  in  an  eight- week  summer  campaign  started 
May  18  is  sponsoring  five-weekly 
participation  in  Magic  Kitchen  as well  as  in  Early  Birds  on  KMBC, 
Kansas  City,  with  daily  one  minute 
live  announcements  on  WIBW,  To- 
peka,  and  WSB,  Atlanta.  Other  sta- 

tions will  be  added  to  the  list  start- 
ing June  1.  Agency  is  Raymond  R. 

Morgan  Co.,  Hollywood. It's  smooth  riding  in  Montana  this  tvay  Adv. 
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PEP  BOYS  of  California,  Los  An- 
geles (auto  suliplies),  on  May  10 

started  sponsoring  a  seven-weekly 
quarter-hour  newscast  on  KFOX, 
Long  Beach.  Contract  is  for  52  weeks. 
Firm  also  sponsors  a  five-weekly  news- 

cast on  KECA,  Los  Angeles,  and  util- 
izes an  average  of  28  spot  announce- 

ments per  week  each  on  KGB,  San 
Diego,  and  KFXM,  San  Bernardino. 
Agency  is  Milton  Weinberg  Adv.  Co., 
Los  Angeles. 

MID-TOWN  CATERING  Co.,  Los 
Angeles  (restaurant  chain),  on  May  18 
started  for  52  weeks  sponsoring  a  six- 
weekly  quarter-hour  newscast  on  KFI, 
that  city.  Firm  on  a  52-week  contract 
which  started  May  17  also  sponsors 
six-weekly  15-minute  newscasts  on 
KECA.  Milton  Weinberg  Adv.  Co., 
Los  Angeles,  has  the  account. 

WELLMAN  PECK  &  Co.,  San  Fran- 
cisco (Wellman  Brand  food),  has 

started  a  52-week  announcement  cam- 
paign on  5  California  stations.  KIEM 

KSFO  KFBK  KM.J  KFSD.  The  firm 
is  using  35  and  100-word  spots  several 
times  weekly,  day  and  night.  The  ad- 

vertiser formerly  sponsored  Hero  of 
the  Week  on  MBS  California  stations. 
Agency  is  Botsford,  Constantine  & 
Gardner,  San  Francisco. 

WEINSTEIN  Co.,  San  Francisco  (de- 
partment store  chain),  spasmodic  user 

of  radio,  will  conduct  an  announce- 
ment campaign  on  practically  all  San 

Francisco  stations  starting  May  31  to 
call  attention  to  its  June  sale  days.  A 
large  number  of  spots  will  be  used 
daily.  Agency  is  Botsford,  Constantine 
&  Gardner,  San  Francisco. 

SPITCASTING 

BUILDS  MORE  SALES 

...AT  LOWER  COST! 

More  money  for 
the  HOT  SPOTS 

Nothing  wasted  on 
the  DEAD  SPOTS 

Special  attention  to 
the  TOUGH  SPOTS 

3 tAiR 

NATIONAL  STATION 
REPRESENTATIVES 

CMICAOO  •  NEW  TOIK  ■  DCtaoil  • lANCtCO  ■  lOt  AN&EUS 

BANK  OF  AMERICA,  National 
Trust  and  Savings  Assn.,  San  Fran- 

cisco (banking  chain),  sponsored  a 
half-hour  on  the  spot  program  from 
the  Solano  County  Fair  May  15  on 
KSFO,  San  Francisco. 
REMAR  BAKING  Co..  Oakland 
(bread),  large  user  of  radio  on  the 
Coast,  on  May  15  started  Remar  Rally, 
weekly  hylf-hour  variety  program,  on 
KGO,  San  Francisco.  Broadcast  orig- 

inates in  Oakland.  The  opening  broad- 
cast was  a  radio  salute  to  metropolitan 

Oakland.  Agency  is  Sidney  Garfinkel 
Adv.,  San  Francisco. 
HULL  &  SONS,  Berkeley,  Cal. 
(mortuary),  recently  started  Friendly 
Philosopher  thrice-weekly  on  KROW, 
Oakland,  Cal.  Agency  is  Ralph  Jew- 

ell Adv.,  Oakland. 

ACME  BREWING  Co.,  San  Francis- 
co, on  May  18  started  a  weekly  quar- 

ter-hour participation  for  13  weeks  in 
Jack  Kirkivood's  Breakfast  Cltib  on 
8  Mutual-Don  Lee  stations  in  Califor- 

nia (KFRC  KIEM  KHSL  KVCV 
KDON  KYOS  KMYC  KFRE).  In  ad- 

dition Acme  is  using  participations 
five  times  weekly  on  the  Emily  Barton 
Victory  Food  Reporter  on  KFRC,  San 
Francisco.  Agency  is  Brisacher,  Davis 
&  Staff,  San  Francisco. 

Closer 
"THE  TIME  is  1:35  a.m.  We 
w^ill  be  back  on  the  air  at 
5:30  a.m. — Four  hours  closer 
to  victory!"  This  is  the  sign- 
off  statement  of  WGN,  Chi- 

cago, adopted  May  14,  for  the 
duration. 

VAN'S  SHOE  DRESSINGS,  Los  An- 
geles (shoe  whiting),  in  a  Pacific 

Coast  summer  campaign,  is  current- 
ly using  from  three  to  six  transcribed 

one-minute  announcements  per  week 
each  on  KQW  KERN  KECA  KMPC 
KFAC  KFRE.  Elwood  J.  Robinson 
Adv.,  Los  Angeles,  is  the  agency. 

MAC'S  SUPER  GLOSS  CO.,  Los  An- 
geles (auto  polish),  in  a  13-week  sum- mer campaign  started  May  11  is  using 

an  average  of  four  transcribed  nursery 
rhyme  announcements  per  week  on  five 
stations  in  major  Pacific  Coast  mar- kets. Stations  include  KFI  KPO 
KOMO  KGW  KHQ.  Elwood  J.  Rob- 

inson Adv.,  Los  Angeles,  has  the  ac- count. Melvin  A.  Jensen  is  executive in  charge. 

WM.  E.  PHII,;LIPS  Co.,  Los  Angeles 
( retail  jewelry ) ,  through  Mayers  Co., 
that  city,  in  a  13-week  Southern  Cali- fornia campaign  started  May  20  is 
sponsoring  a  daily  15-minute  newscast featuring  Howard  Gray  on  KFVD ; 
participation  six  times  weekly  in  a 
similar  type  of  program  on  KMPC ; 
with  three  per  week  in  Neivs  hy  Knox 
Manning  on  KNX  ;  and  the  Saturday 
5  p.m.  news  on  KHJ.  Firm  also  is 
sponsoring  six  participations  per  week 
in  Tom  Hanlon's  Mid-Night  Merry- Go-Round  on  KNX. 

GARST  &  THOMAS,  Des  Moines 
(seed  corn),  will  shortly  release  a 
series  of  15  transcribed  quarter  hour 
news  commentaries  by  Bob  Burlin- 
game,  assistant  news  editor  of  WHO, 
Des  Moines.  The  transcriptions  will 
be  heard  over  KFAB,  WIBW  and KMBC. 

LISTENWALTER  &  GOUGH,  Los 
Angeles  (Nu-Bnamel),  in  a  summer 
campaign  which  started  May  14  is 
using  a  total  of  49  time  signal  an- nouncements per  week  on  KIEV, 
Glendale.  Other  Southern  California 
stations  wiU  be  added.  Noble  Adv.  Co., 
Los  Angeles,  has  the  account. 

NO  MATTER  HOW  YOU  LOOK  AT  IT... 

WHY  KTSA's  THE  FAVORITE 

WITH  ̂ OCCt£  ACCOUNTS 

CARRIES  ALL  LOCAL 

ARMY  PROGRAMS 

%MCSS 

^  MEMBER Vaa/or-//oive  -  Snowden '  GROUP 

• KGNC    •  KFYO 
•KTSA    •  KRGV 

Represented  Nationally^ 

JOHN  BLAm  ^  CO. 

No  wonder  KTSA  carries  more  local  advertising  than  any  other 
network  station  in  San  Antonio! 

The  local  boys  know  from  first  hand  experience  that  KTSA  really 
pulls  the  sales  in  the  great  southwest  Texas  market;  and,  when  the 
Army  wants  something  done  in  this  area,  it  comes  to  KTSA! 

Right  now,  all  the  programs  originated  by  or  from  local  army 
posts  are  broadcast  by  KTSA  exclusively. 

They  know  that  'community-minded'  KTSA's  great  combination 
of  550  kc.  and  5000-1000  watts  means  greater  audience  acceptance 
and  more  intensive  coverage. 

To  brand  your  "hard-to-sell"  promotions  deep  in  the  heart  of Texas — buy  KTSA! 

Great  Radio  Station  in  the  Oreat Southwest 

ON  YOUR  DIAL 
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NORMAN  WEBSTER 

IN  DEFENSE  WORK 

NORMAN  B.  WEBSTER,  techni- 
cal supervisor  of  the  McClatchy 

Broadcasting  Co.,  on  May  18  joined 
the  National 
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No  successor  has  been  named. 
Executive  direction  of  the  technical 
activities,  however,  will  be  taken 
over  by  Howard  Lane,  manager  of 
McClatchy  radio  operations.  Mr. 
Lane  has  supervised  business  op- 

erations of  the  McClatchy  stations, 
while  Mr.  Webster  directed  all  tech- 

nical activities. 

Plenty  of  Talent 
A  RESERVOIR  of  more  than  10,000 
volunteer  screen,  stage  and  radio  ac- 

tors can  be  tapped  for  casting  Three 
Thirds  of  the  Natioti,  morale-building 
program  presented  on  BLUE  each 
week  by  WPB.  The  series  is  produced 
in  cooperation  with  the  Hollywood 
Victory  Committee,  clearing  house  for 
wartime  appearances  of  the  Associated 
Actors  &  Artists  of  America. 

Blackoiiter 
UTILIZING  an  automatic 
radio  device  tuned  to  WTAG, 
Worcester,  the  school  system 
has  developed  what  is  be- 

lieved to  be  the  city's  first 
air-raid  warning  device,  ac- 

cording to  E.  E.  Hill,  man- 
aging director  of  the  sta- 

tion. When  the  station  goes 
off  the  air  in  an  alarm,  a 
relay  will  be  tripped  and  a 
gong  at  the  top  of  the  instru- 

ment panel  will  sound  a 
warning.  Thereby  school  au- 

thorities may  notify  schools 
throughout  the  city;  a  switch 
in  the  receiver  will  also 
blackout  school  lights  auto- 

matically and  turn  them  on 
with  the  resumption  of  broad- 

casting. It  was  designed  by 
Murray  W.  Edinburg,  of  the 
Worcester  Electronic  Supply 

Co. 

Standard  Converts 

WITH  its  June  musical  releases. 
Standard  Radio  will  have  convert- 

ed its  program  library  service  into 
100%  orthacoustic  recording,  ac- 

cording to  M.  M.  Blink,  co-owner. 
The  orthacoustic  process,  intro- 

duced in  the  Standard  Library  in 
late  1939,  is  a  method  which  pre- 
emphasizes  high  frequencies.  By 
use  of  suitable  equalizers  with  the 
playback,  noise  or  scratch  level  is 
said  to  be  almost  eliminated.  Since 
the  inception  of  orthacoustic, 
Standard  has  been  releasing  its 
new  100  selections  a  month  on  the 
new  orthacoustic  discs,  supplanting 
entirely  the  older  type  transcrip- 
tions. 

JINGLE  CHATTER  went  on  when 
Walter  S.  Mack  Jr.  (left),  presi- 

dent of  Pepsi-Cola  Co.,  New  York, 
met  with  the  Pepsi-Cola  Tune 
Twisters  Trio  and  Pianist  Ramona, 
who  are  heard  five-times  weekly 
on  the  Pepsi-Cola  War  Bond 
Jingle  program  on  171  BLUE  sta- 

tions, 9:55-10  p.m.  Radio  audience 
composes  lyrics  for  the  famous 
"nickel-nickel"  melody  and  to  each 
of  four  winners  nightly  goes  a  $25 
war  bond.  Newell-Emmett  Co., 
New  York,  is  agency. 

duPont  Awards 
{Continued  from  page  24) 

Banks,  duPont  owned,  which  will 
pay  out  the  cash  prizes,  sets  forth 
the  details  as  follows: 
Whereas  radio  as  medium  for  the 

dissemination  of  news  and  informed 
opinion,  and  radio  stations  and  radio 
commentators  as  instruments  of  that 
medium  are  performing  an  essential 
and  patriotic  service  for  the  American 
public,  and Whereas,  since  Pearl  Harbor,  the 
great  value  of  these  services  has  been 
dramatically  demonstrated  in  the 
broadcasting  of  accurate,  constructive 
and  instructive  information  and  opin- 

ion which  has  served  not  only  to  edu- 
cate the  people  of  America  but  also  to 

sustain  national  morale,  and 
Whereas,  despite  general  recognition 

and  appreciation  of  the  services  of  ra- 
dio stations  and  radio  commentators, 

radio  as  a  medium  of  public  informa- 
tion and  education  has  no  tangible  and 

concrete  awards  of  merit  comparable 
with  the  Pulitzer  prizes  which  are 
given  as  rewards  for  excellence,  in- 

tegrity, initiative  and  talent  in  the 
newsp'aper  field. 
Now  therefore  be  it  resolved  that 

the  Florida  National  Bank  of  .Jack- 
sonville join  with  other  banks  of  the 

Florida  National  Group  in  establish- 
ing two  annual  awards,  each  for  the 

sum  of  $1,000  for  each  calendar  year, 
to  be  known  as  the  Alfred  I.  duPont 
Radio  Commentator  Award  and  the 

Alfred  I.  duPont  Radio  Station  L]J 
Award,  to  be  conferred  in  accordance  * 
with  the  following  provisions :  -r 

1.  The  Alfred  I.  duPont  Radio  Com-  f 
mentator  Award  shall  be  given  in  each 
calendar  year  to  one  individual  who  1 
shall  be  a  citizen  of  the  United  States  l 
in    recognition    of   distinguished  and 
meritorious  performance  of  public  serv- 

ice by  aggressive,  consistently  excel- 
lent and  accurate  gathering  and  re- 

porting of  news  and  the  presentation  n 
of  expert,  informed  and  reliable  inter- 

pretation of  news  and  opinion  for  the  H 
purpose  of  encouraging  initiative,  in-  bi 
tegrity,  independence  and  public  serv-  [ ice  through  the  medium  of  radio. 

2.  The  Alfred  I.  duPont  Radio  Sta-  P; 
tion  Award  will  be  given  in  each  calen-  I 
dar  year  to  one  radio  station  in  the  ]^ 
continental  United  States  for  out- 

standing and  meritorious  public  serv-  " ice  in  encouraging,  fostering,  promot-  t 
ing  and  developing  American  ideals  of  i  ji 

freedom  and  for  loyal  and  devoted  '  j service  to  the  nation  and  to  the  com-  i 
munity  it  serves. 

Board  of  Five  i 
3.  The  individual  and  radio  station  ■ 

selected  each  year  for  the  Alfred  I.  I 
duPont  Awards  shall  be  chosen  by  a  j 
board  which  shall  be  composed  of  five 

members  as  follows  :  ' One  representative  of  a  nationwide  v woman's  organization.  ( 
One  non-commercial,  non-political  ■ 

affiliate  of  radio  and  broadcasting  in-  , 
dustry.  t One  nationally  prominent  educator,  i 

One  nationally  prominent  expert  on  j 
public  opinion  and  national  affairs. 

One  representative  of  the  Florida  ' National  Group  of  Banks. 
4.  The  awards  shall  be  made  during 

the  first  week  of  March  for  the  preced- 
ing calendar  year  and  shall  continue 

annually  thereafter  until  further  no-  i tice.  The  initial  award  shall  be  made  j 
during  the  first  week  of  March,  194S 
for  the  year  1942. 

5.  Announcement  of  the  membership 
of  the  board  for  the  selection  of  the 
1942  recipients  of  the  Alfred  I.  du- Pont Awards  will  be  made  in  the  near 
future. 

MacArthur  Discs 

A  RECORDING  of  Gen.  MacArthur's first,  and  so  far  only  radio  address  to 
the  United  Nations,  went  on  sale  for 
the  first  time  at  Gimbel's  Department 
Store,  New  York,  last  week.  Mac- 
Arthur's  speech  upon  his  arrival  at 
Melbourne,  Australia,  March  21.  was 
picked  up  from  the  Australian  Broad- casting Commission  by  WOR,  New 
York,  recorded,  and  rebroadcast  on 
MBS.  The  Recording  Division  of 
WOR,  makers  of  the  record,  is  stipu- 

lating that  all  profits  from  the  sale 
of  the  records  go  to  the  USO. 

A  NEW  MARCHING  song,  Fight  On, 
compoised  and  written  by  L.  H.  Brown, 
president  of  the  Esslinger  Brewing 
Co.,  Philadelphia,  had  its  premier  on 
May  20  during  The  Flavor  Lingers 
program  sponsored  by  the  brewing 
company  on  KYW.  Philadelphia,  and 
WBAB,  Atlantic  City. 

«<WHERE 

THERE'S 
SMOKE 

THERE'S 

BU$INE$$" 

Suzy  our  steno  wisely  asserts.  "And  Cincinnati's  getting  its  share.  Last 
month  alone  payrolls  totalled  $23,090,000. 
"No  wonder  smart  advertisers  are 
getting  WSA  Identification  for  their 

products.  And  WSAI's  unique  mer- 
chandising aids  KEEP  SELLING 

your  product  from  program  to 

point-of-purchase!" 
IT  SELLS   FASTER  IF  IT'S 

WSAI'S  SALES  AIDS 
5.  Taxicab  Covers 

6.  Downtown  Win- 

1 .  Street  cor  and 
bus  cards 

2.  Neon  Signs 
3.  Display  Cards 
4.  Newspaper  Ads 

dow  Displays 

7.  House-organ 

8.  "Meet  the  Sponsor"  Broadcast 

WISH  
I"'  

" 
CINCINNATI'S    OWN  STATION NIC    «    tlUE    NETWORKS     •     S.OOO     WATTS     DAY      AND  NIGHT 

WISN 

MILWAUKEE 

5.000 

COL  U  M  Bi  A 

WATTS 
DAY  & NIGHT 

The  Katz  Agency,  Inc.  _  Representatives 
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Fly  Points  to  Need 

For  Wider  Federal 

Use  of  Broadcasts 

I  But  Insists  Facilities  Should 
-I  Remain  in  Private  Hands 

°  REITERATING    previous  state- 
1  ments  that  he  is  against  Govern- 

ment control  of  radio,  FCC-DCB 
Chairman  James  Lawrence  Fly, 
participating  May  17  on  NBC's 
U  of  Chicago  Round  Table,  said  he 
believes  the  Government  should 
make  greater  use  of  private  broad- 

casting facilities  but  "radio  sta- 
tions   should    remain    in  private 

:  hands". 
Discussing  the  question  "How  can 

radio  be  more  effectively  used  in 
,  the  War  Effort?"  with  William  H. 
Benton,  former  partner  of  Benton 

'  &  Bowles  and  now  U  of  Chicago 
vice-president,  and  Harold  D.  Lass- 

f  well,  director  of  war  communica- 
tions research.  Library  of  Con- 

gress, Mr.  Fly  emphasized  that 
broadcasters  are  "really  the  men 

■  who  can  tell  whether  it  is  the  right 
'  time  to  broadcast  'Bluebirds  over 

the  White  Cliffs  of  Dover'." 

Ready  to  Help 

In  stating  that  the  broadcasting 
industry  was  eager  to  cooperate  in 
giving  authoritative  Government 
messages  as  well  as  entertainment 
to  listeners  in  war  time,  Mr.  Fly 
drew  attention  to  the  fact  that  "you 
have  in  this  industry  a  great  group 
of  writers,  authors,  composers  and 
artists  who  are  ready  to  stand  here 
and  do  an  instructive  job  of  putting 
over  those  messages  that  we  must 
have  a  chance  to  hear  about  as  part 

of  the  programs." 
He  pointed  out  that  in  releasing 

Government  messages  by  radio 
such  factors  as  listeners  fatigue 
and  need  of  the  public  for  diver- 

sion must  be  considered  and  indi- 
cated that  broadcasters  should  be 

the  final  authority  on  these  mat- 
ters. 

Discussing  the  shortwave  situa- 
tion, the  FCC  chairman  said  there 

are  some  "inadequacies"  in  our  sys- 
tem and  brought  out  that  two 

major  problems  are  to  be  consid- 
ered in  our  transmission  of  short- 

WDRC 

a  right.  The  real  basic  problem  is 

to  inform  the  people  and  it  doesn't 
involve  in  any  comprehensive  sense 
the  personal  ideas  of  the  broad- 

caster himself." Returning  to  the  matter  of  issu- 
ance of  "authoritative"  Govern- 
ment reports  through  radio,  Mr. 

Fly  asked,  "Suppose  the  Govern- ment turns  authoritative  reports  to 
such  men  as  Lowell  Thomas,  Ray- 

mond Gram  Swing  and  Elmer 
Davis?"  Mr.  Benton  replied  that  he 
though  the  Government  "will  head 
in  that  direction".  It  was  then  in- 

dicated by  Mr.  Benton  and  Mr. 
Lasswell  that  they  favored  divorce- 

ment of  commentators  from  spon- 
sorship if  they  were  to  handle  Gov- 

ernment reports. 

FM  Pleas  Dismissed 
FEDERATED  Publications  Inc.,. 
operator  of  WELL,  Battle  Creek, 
Mich.,  was  granted  a  motion  by 
the  FCC  last  week  to  dismiss  its. 
applications  for  new  FM  stations, 
in  Grand  Rapids,  Battle  Creek  and 
Lansing.  Simultaneously  petitions 
for  dismissal  by  the  Radio  Voice 
of  New  Hampshire,  licensee  of 
WMUR,  which  had  applied  for  a 
new  FM  station  on  43.5  mc,  and 
W65H,  FM  adjunct  of  WDRC, 
Hartford,  seeking  modification  of 
its  license  to  request  43.5  mc,  were 
granted  by  the  Commission. 

NATIONAL  LABOR  Relations  Board 
dismissed  the  charge  of  company  dom- ination made  by  Local  40.  IBEW^ 
against  management  of  KFI-ITECA, 
Los  Angeles,  as  being  without  merit. 

JANET  ROSS 
A  FRIEND  with  a  talent  for 
mathematics  recently  figured  out 
that  if  Janet  Ross  had  been  writing 
novels  instead  of  copy  for  her  radio 
programs  during  that  past  three 
years  she  would  have  turned  out 
over  200  of  them.  Her  actual  out- 

put during  the  period  was  2,156,544 
words,  exclusive  of  ad-libs  which 
the  friend  couldn't  count.  That's  at 
the  rate  of  2,612  a  day,  and  beats 
Edgar  Wallace,  E.  Phillips  Oppen- 
heim  and  Margaret  Mitchell  by  a 
comfortable  margin. 

Miss  Ross,  who  conducts  the 
KDKA  Shopping  Circle,  has  been 
with  the  pioneer  Pittsburgh  sta- 

tion since  1932  and  has  built  up  a 
following  of  thousands  of  regular 
listeners.  Besides  her  prodigious 
output  of  copy  for  her  commercial 
programs,  she  finds  time  for  num- 

erous interviews  with  visiting 
celebrities,  and  to  serve  as  presi- 

dent of  the  Women's  Advertising Club  of  Pittsburgh.  In  private  life, 
she  is  Mrs.  Craig  H.  Grugan.  Her 
favorite  diversions  are  horseback 
riding  and  Florida  vacations. 

wave  programs,  namely  that  there 
are  only  about  six  powerful  short- 

wave transmitters  in  this  country 
and  that  reception  of  these  pro- 

grams in  foreign  countries  is  inde- 
terminate. 

Responding  to  Mr.  Benton's 
statement  that  "shortwave  stations 
are  commercially  owned  in  this 
country"  and  the  intimation  that 
this  fact  would  have  a  bearing  on 
the  kind  of  programs  released  by 

the  stations,  Mr.  Fly  said  that  "I'm 
sure  they  never  made  a  cent  of 

profit.  All  outgo  and  no  income." 
He  added  that  "you  have  private 
operation  by  these  American  con- 

cerns for  a  purely  national  pur- 

pose." 

Following  reflections  by  Messrs. 
Benton  and  Lasswell  on  the  matter 
of  putting  the  use  of  free  speech  in 
the  hands  of  "irresponsibles",  in 
which  the  Father  Coughlin  case 

was  cited,  Mr.  Fly  said  "it  is  un- 
thinkable that  persons  who  are 

favored  by  allocations  of  frequen- 
cies will  sell  their  own  personal 

policies  and  ideas  to  the  public." 
News  Sponsorship 

He  added  that  "the  broadcaster 
has  a  greater  element  of  duty  than 
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War  Time  and  Rural  Listening  Habits 

IS  YOUR  BEST  BUY 

IN  KANSAS  CITY 

John  Pearson,  Representative 

Basic  Blue  Network 

365,000  people  make  the 
Youngstown  metropc^ 
tan  district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 
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REX  DAVIS 
THREE  TIMES  DAILY 

TO  SELL  ARIZONA 

PHOENIX 

CBS 

"That  fxp/o/fii 
the  Coveragt" 
Affiliate  Station  WLS  Chicago 

Farmers  Are  Found  to 

Be  Affected  by  the 

Change  in  Clocks 
H.  J.  ROWE 

President,  Ambro  Adv.  Agency 
Cedar  Rapids,  la. 

FOR  YEARS  a  discussion  has 
raged  as  to  what  time  the  farmer 
gets  up  and  what  time  he  goes  to 
bed,  and  advertisers  who  are  buy- 

ing early  morning  or  late  evening 
radio  time  have  a  very  vital  in- 

terest in  this  question.  Recently 
the  whole  discussion  has  been  tre- 

mendously complicated  by  the  in- 
troduction of  War  Time.  Farmers 

are  traditionally  opposed  to  Day- 
light Saving  Time,  advancing  the 

usual  argument  that  the  stock  gets 
up  with  the  sun  regardless  of  what 
the  legislature  does  with  the 
clocks.  Another  school  of  thought 
refers  to  the  early  morning  dew 
which  interferes  with  field  work. 

So  no  one  has  been  really  sure 
just  what  the  farmer  had  done 
about  the  new  War  Time.  In  an 
effort  to  answer  some  of  these 

questions,  a  study  was  made  cov- 
ering a  typical  Iowa  county,  plac- 

ing a  finger  on  the  pulse  of  the 
electrical  demands.  When  a  farmer 
gets  up  he  turns  on  his  lights; 
when  he  goes  to  bed,  he  turns 
them  ©ff.  If  we  can  find  out  when 
he  performs  these  operations,  we 
shall  have  taken  a  peek  behind  his 
closed  doors  and  found  out  some- 

thing about  his  private  life. 

A  Typical  Farm  County 
For  the  purpose  of  this  study 

Benton  County,  Iowa,  was  selected. 
It  is  a  typical  agricultural  county, 
having  no  large  towns,  and  almost 
the  entire  county  is  served  by  an 
REA  system.  Census  figures  show 
there  are  2,507  farms  in  Benton 
County,  and  the  REA  serves  1,252 
customers,  almost  exactly  50%. 
The  system  comprises  495  miles  of 
transmission  line,  and  since  the 
current  for  the  system  is  purchased 
at  one  point  from  a  utility  com- 

pany, it  was  possible,  by  means  of 
a  recording  demand  meter,  to  get  a 
picture  of  life  on  the  farm  as  it  is 
recorded  by  the  varying  demands 
for  electric  current. 

Our  study  was  started  on  Sun- 
day, April  5,  1942,  and  continued 

for  a  period  of  one  full  week.  Ob- 
viously, the  habits  of  the  farmer 

in  April  are  not  necessarily  the 
same  as  they  would  be  in  July  or 
October.  Not  only  is  the  farmer 
influenced  by  the  varying  time  of 
sunrise,  but  the  different  farm  op- 

erations at  different  seasons  of  the 
year  somewhat  affect  his  living 
habits. 

To  carry  our  1,252  farm  homes 
through  a  typical  week  in  April, 
let  us  start  in  the  middle  of  the 
night  with  our  farm  friends  in  bed. 
During  the  night  hours  the  elec- 

trical load  remains  remarkably 
constant,  running  in  the  neighbor- 

hood of  120  kw.  Obviously,  this  is 
mostly  the  constant  load  on  the 

MR.  ROWE 

system  caused  by  the  transformer 
losses  and  line  leakages.  At  5  a.m., 
however,  the  farmers  start  getting 
up,  and  they  get  up  rapidly.  There 
are  110  electric  ranges  on  the  sys- 

tem, and  apparently  the  break  in 
the  morning  peak  occurs  when  the 
breakfast  cooking  is  finished.  On 
some  days  this  seems  to  be  about 
6:30  a.m.,  and  on  other  days  about 
7:30  a.m.  It  is  perhaps  unwar- 

ranted to  assume  that  this  early 
morning  peak  is  due  entirely  to cooking. 

There  is  probably  an  overlap 
with  the  early  rising  farmers  get- 
tings  their  feed  grinders  and  wa- 

ter pumping  operations  going  so 
that  about  the  only  assumption 
warranted  from  the  load  figures  is 
that  the  farmers  start  getting  up 
at  5  a.m.;  that  practically  all  of 
them  are  up  by  6  a.m.;  and  that 
farm  operations  are  pretty  well  un- 

derway by  7  a.m. 
The  question  of  whether  or  not 

farmers  are  operating  on  "Sun 
Time"  or  War  Time  seems  to  be 
answered  by  the  break  in  elec- 

trical load  promptly  at  12.  The 
morning  work  and  the  cooking  load 
seem  to  drop  sharply  a  few  minutes 
before  12  noon,  so  apparently  our 
farm  friends  are  operating  on  War Time. 

After  the  day's  work,  the  load 
rises  somewhat  due  to  cooking  the 
evening  meal,  to  a  minor  peak,  at 
6  p.m. ;  drops  off  until  7  p.m.,  when 
the  evening  lighting  and  radio  load 
comes  on;  and  it  comes  on  rapidly, 
rising  to  a  very  sharp  peak  at  8:30 
p.m.  This  seems  to  occur  almost 
every  evening.  After  8:30,  our 
farm  friends  apparently  start  go- 

ing to  bed  in  great  numbers,  and 
by  10  more  than  half  of  them  have 
called  it  a  day. 

Some  peculiarities  in  farm  life 
are  brought  out  by  the  study, 
which  had  not  been  fully  appreci- 

ated. For  one  thing,  the  Sunday 
load  follows  very  closely  the  pat- 

tern of  the  average  week  day  ex- 
cept that  the  maximum  peak  for 

the  week  occurred  on  Sunday  eve- 
ning at  8:30,  indicating  that  more 

people  are  up  listening  to  their 
radios  at  that  time  than  at  any 
other  time  in  the  week.  Another 
interesting  sidelight  is  that  Satur- 

day is  the  low  point  on  the  farm, 
as  the  load  for  Saturday,  for  the 
entire  day,  is  substantially  less 
than  on  any  other  day  of  the  week. 
Apparently  Saturday  is  the  time 
farmers  go  to  town,  and  the  Satur- 

day night  hillbilly  shows  aimed  at 
farm  consumption  must  find  a  lot 
of  their  potential  listeners  in  tovrn 
attending  the  movies. 

Another  interesting  point  is  that 
Friday  night  is  the  late  night  up. 
The  Friday  night  curve  showed 
considerable  more  use  at  midnight 
than  any  other  night  of  the  week. 
It  seems  that  Friday  is  the  night 
for  school  entertainments  and  va- 

rious social  gatherings  in  farm 
communities,  and  this  is  thought 
to  account  for  the  fact  that  Friday 
finds  the  farmer  staying  up  later 
than  usual. 

Benton  County  is  a  rich  pros- 
perous farming  community  in  the 

very  heart  of  the  Iowa  Corn  Belt. 
It  has  no  metropolitan  cities  and 
the  REA  system,  on  which  the 
study  was  taken,  serves  no  towns 
of  any  kind,  so  that  the  sample  is 
a  100%  farm  performance.  Ben- 

ton County  REA  started  operation 
in  1938,  and  the  average  use  of 
customers  on  the  line  the  first  year 
amounted  to  43.7  kilowatt  hours 
per  month.  This  has  increased 
every  year,  and  the  average  use  in 
February,  1942,  amounted  to  82.1 
kwh.  per  customer.  A  survey  made 

NEVER 

SIDETRACKEDi 

THAT'S  WHY  POSTAL 
TELEGRAMS  ARE  FIRST 

CHOICE  OF  AMERICA'S GIGANTIC  TRUCKING 

INDUSTRY 

No  delays  when  you 

"Ship  by  Truck." 
Prompt,  efficient  ser- 

vice! And  that's  what 
the  Trucking  Indus- 

try wants  when  send- 

ing telegrams.  That's 
why  with  trucking 
companies  — as  with 

many  of  America's largest  business  firms —  Postal  Telegraph 

gets  the  call!  Try Postal  —  today! 

TcUgvapb 

Page  46  •  May  25,  1942 BROADCASTING  •  Broadcast  Advertising 



in  August,  1941,  disclosed  that 
96%  of  the  farm  homes  had  ra- 

dios. There  were  approximately 
1,300  radio  sets  on  the  system, 
some  homes  having  more  than  one. 

They're  Up  Early 
From  the  foregoing  study,  a  few 

conclusions  might  reasonably  be 
drawn.  In  early  April,  Iowa 
farmers  get  up  at  5  a.m.,  or  ap- 

proximately half  of  them  do,  and 
the  other  half  get  up  at  6  a.m.,  or 
at  least  that's  when  they  start 
turning  on  their  lights,  stoves,  and 
presumably,  radios. 

Another  conclusion  is  that  they 
are  operating  on  War  Time  or  at 
least  the  great  majority  is  and 
finally,  the  inescapable  fact  that 
the  farm  audience  starts  diminish- 

ing at  an  alarming  rate  immedi- 
ately after  8:30  p.m.  From  an 

8:30  p.m.  peak  of  approximately 
400  kw.  the  load  by  10:30  p.m.  has 

I  dropped  to  about  180  kw.  Since 
there  is  a  constant  during  the  night 
of  about  120,  the  actual  load  in 
use  was,  in  effect,  280  kw.  at  8:30 
and  60  at  10:30.  In  other  words, 
all  but  22%  of  your  audience  is  in 

!   bed  at  10:30  p.m. 
It  has  been  argued  that  many 

I   farmers  sit  up  and  wait  for  the 
■   late     evening    news  broadcasts, 
'   which  in  Iowa  occur  mostly  at  10 
'   and  10:15  p.m.    There  is  nothing 

on  the  chart  to  indicate  that  this  is 
true.    The  farmers  start  turning 
off  their  radios  and  lights  at  8:30 
p.m.  and  continue  to  turn  them  off 

'    at  a  very  constant  rate.  Many  city 
'    people  turn  their  radios  off  follow- 
'    ing  the  late  evening  news  broad- 

casts; apparently  the  farmers  pay 
'    little  attention  to  them. 

Down  on  Saturday 
One  other  conclusion  which  is 

more  of  a  guess  because  there  are 
many  complicating  factors  which 
influence  the  use  of  electricity,  is 
that  since  from  the  general  picture 
the  activities  on  the  farms  are  so 
much  lower  on  Saturday  than  any 
other  weekday,  the  value  of  Satur- 

day radio  programs  aimed  exclu- 
sively at  the  farm  trade  should,  at 

least,  be  the  subject  of  further 
study.  There  are  many  high  grade 
farm  programs  on  Saturday  night, 
and  undoubtedly  they  have  a  tre- 

mendous following.  The  question 
arises  whether  or  not  a  better  fol- 

lowing could  have  been  built  for 
some  other  night  when  more 
farmers  are  at  home. 

Referring  to  the  evening  peak 
which  occurs  every  night  between 

,  8  and  9  p.m.,  it  will  be  noted  from 
I  the  chart  that  the  highest  peak 

occurred  on  Sunday  night  and  the 
lowest  peak  on  Saturday  night, 
with  the  exception  that  a  slightly 
lower  peak  was  registered  on  Fri- 

day, although  Friday  showed  the 
highest  load  at  midnight.  This 
would  seem  to  confirm  the  theory 
that  farmers  are  largely  away 
from  home  at  school  and  social 
gatherings  on  Friday  evening. 
The  obvious  conclusion  from  the 
study  is  that  Sunday  is  the  best 
radio  night,  and  that  Friday  and 
Scturday  are  the  poorest. 

It  would  perhaps  be  informative 

CHURCHILL  DRAWS 

27.4%  OF  AUDIENCE 

SPEECH  by  Prime  Minister  Win- 
ston Churchill  of  England,  warn- 
ing against  poison  gas  warfare, 

broadcast  from  England  May  10 
at  3  p.m.  on  the  four  major  net- 

works, was  heard  by  27.4%  of 
American  radio  set-owners,  accord- 

ing to  the  rating  by  the  Coopera- 
tive Analysis  of  Broadcasting  in 

its  semi-monthly  report  of  radio 
program  audiences. 

This  latest  audience  gives  the 
Prime  Minister  an  average  rating 
of  26.9%  for  a  series  of  five  trans- 
Atlantic  broadcasts  in  the  last  15 
months.  The  average,  although 
computed  only  on  the  audiences 
of  shortwave  broadcasts,  gives 
Churchill  the  highest  for  any  non- 
American  political  figure,  and 
ranks  second  only  to  President 
Roosevelt,  the  CAB  stated.  It  does 
not  include  the  CAB  rating  of 
44.7%  for  his  address  to  a  joint 
session  of  Congress  early  this  year, 
a  speech  which  was  not  short- waved. 

Included  in  the  26.9%  average 
is  the  peak  of  41%  credited  by 
the  CAB  to  Churchill's  speech 
broadcast  Feb.  15,  1942.  The  low- 

est score  was  16.5%  for  a  speech 
on  June  22,  1941.  The  other  two 
CAB  ratings  were  23.7%-  Feb.  9, 
1941,  and  26.1%  Aug.  24,  1941. 
Churchill's  high  listening  audience 
is  particularly  impressive,  the  re- 

port stated,  because  each  speech 
was  heard  on  Sunday  afternoon 
when  the  potential  listening  audi- ence is  much  lower  than  during 
the  nighttime. 

Stookey's  13th 
CHARLES  STOOKEY,  editor  of  Co- 
Itimhia's  Country  Journal,  CBS  series, last  week  celebrated  his  13th  year  as 
radio  farm  reporter,  and  his  fourth 
year  of  broadcasting  Country  Journal 
from  KMOX,  St.  Louis. 

if  this  study  could  be  repeated, 
say  every  three  months  for  an  en- 

tire year  in  order  to  get  the  pic- 
ture as  it  changes  from  season  to 

season.  If  there  is  sufficient  in- 
terest in  the  results,  it  can  prob- 

ably be  arranged.  The  author 
wishes  to  acknowledge  the  coopera- 

tion of  the  Iowa  Electric  Light  & 
Power  Co.  for  making  the  load 
studies  on  the  Benton  County  REA 
system  which  have  been  the  basis 
of  this  article. 
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yn'i^ixHntmeirh DUO-HALER  Co.,  New  York  (nasal  medi- 
cation), to  Artwil  Co.,  N.  Y.  Spot  radio 

was  used  in  the  N.  Y.  metropolitan  area 
last  year  and  may  be  used  this  year. 
PAN  AMERICAN  AIRWAYS,  New  York, 
to  J.  Walter  Thompson  Co.,  New  York, 
as  general  advertising  agency.  Account 
will  be  serviced  principally  through  the 
agency's  New  York  headquarters  under the  direction  of  Vice-President  Samuel  W. 
Meek  as  account  executive.  Relations 
with  other  agencies  employed  by  Pan 
American  in  foreign  countries  will  not  be 
affected  by  the  new  appointment. 
KREMOLA  Co.,  Chicago  (toilet  prepara- 

tions), to  M.  A.  Ring  Co.,  that  city.  Ac- 
count executive.  Booth  P.  Luck. 

BENDIX  AVIATION  Corp.,  South  Bend, 
to  Buchanan  &  Co.,  N.  Y.  Account  Execu- tive, Paul  Monroe. 
CLOPAY   Corp.,    Cincinnati,   to  Stockton, West  &  Burkhardt,  Cincinnati. 
DR.  HISS  FOOT  CLINIC,  Los  Angeles,  to 
Erwin,  Wasey  &  Co.,  Los  Angeles,  usinir 
spot  radio. SEEMAN  BROS.,  New  York,  to  J.  D. 
Tarcher  &  Co.,  N.  Y.,  on  Flava-Bakp Flavoring. 
PANATE  Co.,  Chicago  (hair  treatment), 
to  Salem  E.  Baskin  Adv.  Agency,  Chicago, 
using  radio,  newspaper,  magazines,  and direct  mail.  Appropriation  is  $75,000. 
ATLAS  CANNING  Co..  Glendale.  N.  Y. 
(Rex  New  Miracle  Dog  Food),  to  Director 
&  Lane,  N.  Y. 
STEVENS  CHEMICAL  Products  Co., 
Brampton,  Ont.,  to  F.  H.  Hayhurst  Co., 
Toronto.   Test  radio  spots  are  planned. 
DR.  PEPPER  BOTTLING  Co.,  Dallas,  to 
Tracy-Locke-Dawson,  New  York,  effective 
June  30.  Benton  &  Bowles,  New  York, 
has  handled  the  account  for  the  last  six 
months,  using  spot  radio  for  local  bottlers. 

For  Your  ̂ ''Good  Neighbor"  Programs^ 

We're  Your  Latinn  in  Manhattan  ... 

Turning  our  "good  neighbors"  into 
good  customers  has  brought  many 
American  advertisers  added  income. 
Not  a  few  of  these  firms  are  relying 
on  radio  to  carry  their  sales  message 
south  of  the  bordei — and  on  NBC  to 
"custom -tailor"  their  recorded  pro- 

grams in  Spanish. 
For  NBC  has  the  trained  personnel 

—  artists,  announcers,  and  writers, 
many  of  them  natives  of  Latin- 
American  countries  and  others  ex- 

perienced through  serving  Central 

and  South  America  via  NBC's  inter- 
national short-wave  stations.  And  the 

NBC  Radio-Recording  Division's 

service  is  complete — from  writing  the 
script  to  shipping  the  finished  rec- 

ords —  whether  you  need  a  series  of 
spot  announcements  or  full-length 
musical  or  dramatic  programs. 

Ask  us  to  audition  for  you  some 
recent  Spanish  programs  produced  for 
firms  selling  beverages,  milk  products, 
proprietaries,  candy  and  magazines. 
They'll  suggest  how  you  can  profita- 

bly use  this  timely  and  time-saving 
service. 

NBC  Radio -Recording  Division 
NATIONAL  BROADCASTING  COMPANY 
A  Radio  Corporation  of  America  Service 
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MILTON  SCHWARTZ,  account  ex- 
ecutive of  Lord  &  Thomas  Chicago, 

has  been  appointed  director  of  con- 
tinuity editors,  and  William  Murphy, 

continuity  editor  of  NKC  Chicago,  has 
been  named  radio  copy  director  of  the 
Chicago  radio  section  of  the  war  sav- 

ings staff.  The  radio  staff  is  headed 
by  Walter  Schwimmer,  of  Schwimmer 
&  Scott,  Chicago. 
RALPH  S.  REUBIN,  has  merged  the 
■agency  bearing  his  name  with  Sterling 
Adv.,  New  York,  and  is  now  an  ac- count executive. 
RICHARD  H.  BURBANK,  formerly 
with  the  McGuire  Adv.  Agency,  St. 
Paul,  has  .ioined  the  staff  of  the  Me- 
Cord  Co.,  Minneapolis,  as  an  account 
■executive.  He  is  a  director  and  former 
president  of  the  St.  Paul  Advertising 
Club. 
N0R;MAN  STROUSE,  executive  of 
the  San  Francisco  office  of  J.  Walter 
Thompson  Co.,  was  elected  a  director 
•of  the  San  Francisco  Ad  Club  at  its 
recent  election  of  officers.  R.  G.  (Bud) 
Landis,  advertising  manager  of  the 
Shell  Oil  Co.,  was  elected  president. 
THOMAS  F.  COLLISON,  former  as- 

sistant director  of  public  relations  for 
Eastern  Air  Lines,  has  joined  the 
public  relations  department  of  N.  W. 
Ayer  &  Son,  New  York. 
THEODORE  A.  NEWHOFF  Adv. 
Agency,  Baltimore,  has  moved  to  new 
offices  in  that  city  at  714-17  Court 
Square  Bldg.  Telephone,  Lexington 
7155. 
CAROL  BULKLEY,  formerly  secre- 

tary to  William  N.  Robson,  when  he 
was  radio  director  of  Lennen  & 
Mitchell,  New  York,  has  joined  CBS 
in  her  old  job  as  Mr.  Robson's  secre- 

tary, now  that  he  has  become  a  pro- 
ducer-director with  the  network. 

Colby  Joins  Cairns 
H.  CURTIS  COLBY,  formerly 
vice-president  of  Frank  Presbrey 
Co.,  New  York,  and  later  sales 
promotional    manager   of  M.C.D. 

A.  Cairns  &  Co., 
New  York  agency 
specializing  i  n 
textile  accounts, 
as  head  of  radio 
production.  Colby 
has  been  con- 

nected with  Ad- radio  Associates, 

Mr.  Colby  number  of  years. 
He  served  on  the  Cotton  Textile 
Advertising  Committee,  and  helped 
organize  National  Cotton  Week. 

All-Negro  Town  Meeting 

FIRST  ALL-NEGRO  participation  on 
America's  Town  Meeting  of  the  Air 
will  take  place  May  28  when  the  pro- 

gram will  go  to  Howard  U,  Washing- 
ton. Dr.  Mordecai  W.  Johnson,  Howard 

U  president,  will  be  heard  and  other 
participants  will  be  Doxey  Alfonso 
Wilkerson,  assistant  professor  of  edu- 

cation at  Howard ;  Leon  A.  Ransom, 
acting  dean  and  professor  of  law ; 
Alain  LeRoy  Locke,  professor  of 
philosophy.  George  V.  Denny  Jr., 
Town  Meeting's  moderator,  will  direct the  program  which  will  be  carried  by 
WMAL,  Washington,  and  the  BLUE, 
9-10  p.m.  (EWT). 

WALA,  Mobile,  Ala.,  has  appointed 
Headley-Reed  Co.  exclusive  national 
sales  representative.  Station  previously 
had  been  represented  by  John  H.  Perry 
Assoc.  Headley-Reed  has  also  an- 

nounced that  it  has  ceased  representa- 
tion of  WSIX,  Nashville. 

By  LOUIS  M.  BLOCK 
Business  Manager 

Intercollegiate  Broadcasting 

System CAMPUS  broadcasting  stations, 
now  in  operation  in  scores  of  Amer- 

ican colleges,  had  their  origin  in 
1936  in  a  single  wireline  connect- 

ing the  dormitory  rooms  of  George 
Abraham  and  David  Borst,  Brown 
U  freshmen. 

Today  these  collegiate  transmit- 
ters, operated  on  the  principle  of 

wired  wireless  and  broadcasting 
exclusively  to  the  student  body, 
have  assumed  a  most  important 
role  in  the  lives  of  thousands  of 
undergraduates  at  colleges 
throughout  the  nation. 

At  last  an  extra-curricular  activ- 
ity has  been  developed  which  com- 

bines almost  every  existing  cam- 
pus interest,  with  announcers  and 

technicians,  swing  bands  and  debat- 
ing societies,  script  writers  and 

business  men,  all  participating  in 
the  operation  and  maintenance  of 
the  college  station. 

Collegiate  radio  stations  offer  a 
new  type  of  entertainment  for  the 
college  resident.  By  turning  to  the 
correct  frequency  on  his  standard 
radio  receiver,  the  student  can  tune 
in  to  programs  directed  exclusively 
to  him 

By  far  the  largest  extra-cur- 
ricular activity  on  any  campus — 

Cornell  has  had  as  many  as  300 
students  connected  with  CRG,  its 
campus  station — these  college  sta- 

tions have  enlisted  not  only  tre- 
mendous student  interest,  but 

staunch  faculty  support.  Alabama 
U  has  incorporated  its  station  into 
the  collegiate  course  in  radio  in- struction under  the  direction  of  Dr. 
John  Carlisle.  CURC,  the  Colum- 

bia U  station,  is  used  as  a  labora- 
tory for  Eric  Barnouw's  courses  in scriptwriting  and  radio  production. 

The  Columbia  School  of  Journalism 
presents  a  nightly  news  summary over  CURC. 

IBS  Services 

The  campus  broadcasting  sta- 
tions are  banded  together  into  a 

non-profit  organization  known  as 
the  Intercollegiate  Broadcasting 
System.  Among  the  services  which 
the  IBS  offers  its  members  are: 
program  exchange,  distribution  of 
technical  information,  publication 
of  a  monthly  bulletin,  national  ad- 

vertising representation.  Colleges 
wishing  to  start  stations  are  given 
free  technical  information  by  the 
IBS  Schenectady  offices  under  the 
supervision  of  David  Borst,  IBS technical  manager. 

The  IBS  is  now  developing  col- 
legiate exchange  facilities.  Very 

shortly  the  best  programs  of  each 

HOW  TO  GET  THE  MOST 

OUT  OF  YOUR  RADIO  DOLLAR 

IN  CENTRAL  NEW  YORK 

5? 

Use  the  station  that  consistently 

produces  for  the  most  advertisers. 

WFBL  carries  35.6%  more  spon- 

sored time  than  any  other  Syra- 

cuse station.  Join  the  more  than 

100  advertisers  who  know  how  to 

get  the  most  out  of  their  Central 

New  York  radio  dollar.  Use  .... 

WFBL 
SYRACUSE,     N.  Y. 

FIRST  CONTRACT  FOR  ALL-NIGHT  spot  on  WABC,  New  York,  is 
signed  by  I.  J.  Fox,  New  York  (furs),  now  using  six  announcements,  six- 
times  weekly,  between  1  and  2  a.m.  Present  at  the  signing  of  the  contract 
are  (1  to  r,  seated)  Arthur  H.  Hayes,  general  manager  of  WABC,  and 
I.  J.  Fox,  president  of  Fox  Furs;  (1  to  r,  standing):  George  Allen,  pro- 

gram director  of  WABC;  Lew  Kashuk,  I.  J.  Fox,  advertising  manager; 
E.  Schuyler  Ensell,  WABC  salesman. 

ivy  HALLS  AND  THE  GASPIPES 

Collegiate  Stations  Provide  Fun  for  Students 

 And  Serve  as  Radio  Training  Ground  

MEMBER  OF  BASIC  NETWORK  COLUMBIA  BROADCASTING  SYSTEM 
FREE  &  PETERS,  Inc.  Exclusive  ISutlonal  Representatives 
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IBS  campus  will  be  heard  on  every 
other  member  college  campus 
throughout  the  country. 

Opens  Advertising  Field 
From  its  main  offices  at  507  Fifth 

Ave.,  New  York,  IBS  directs  its 
commercial  activities.  College  ra- 

dio has  opened  a  new  commercial 
field  to  the  national  advertiser,  who 
for  the  first  time  in  history  can 
reach  the  vast  college  market 
through  personalized  radio — stu- 

dents broadcasting  to  students. 
Many  large  national  accounts,  in- 

cluding the  Reynolds  Tobacco  Co., 
Beechnut  Packing  Co.  and  Standard 
Oil  of  New  Jersey  are  using  the 
campus  stations  with  great  success. 

During  the  past  few  months,  Co- 
lumbia's CURC  has  been  rebroad- 

casting  the  FM  programs  of 
W71NY,  Mutual's  New  York  FM 
outlet.  Recently,  W65H,  Hartford, 
granted  permission  to  three  Con- 

necticut IBS  member  colleges,  Yale, 
Wesleyan  and  Connecticut,  to  re- 
broadcast  its  programs.  Union  Col- 

lege has  been  granted  permission 
to  rebroadcast  the  General  Electric 
FM  station,  W2X0Y,  Schenectady. 
Other  FM  stations  which  have  co- 

operated with  IBS  include  W43B 
and  W39B,  Yankee  Network  sta- 

tions, and  W53PH,  Philadelphia 
FM  unit  of  WFIL.  The  exchange 
of  programs  between  IBS  and  the 
FM  stations  is  an  immediate  pos- 
sibility. 

War  Service 

With  our  nation  at  war,  the  col- 
lege stations  are  performing  their 

greatest  service.  Lines  are  installed 
to  the  offices  of  college  administra- 

tors to  enable  the  officials  to  com- 
municate directly  with  the  student 

body  in  case  of  emergency.  College 
students  have  been  instructed,  for 
the  most  part,  to  keep  their  radios 
tuned  to  their  campus  stations  for 
instructions  during  air  raids  and 
blackouts,  and  a  system  of  warn- 

ing signals  has  been  set  up  by  the 
OCD  with  college  officials. 

First  large  womens'  college  to  set 
up  its  own  broadcasting  station 
and  join  the  other  35  associate 
members  of  the  Intercollegiate 
Broadcasting  System,  is  Wellesley 
College,  Wellesley,  Mass.,  which 
recently  announced  it  is  now  trans- 

mitting programs  on  730  kc.  to 
the  college  dormitories,  sorority 
houses  and  faculty  homes  on  the 
campus.  Financial  backing  for  the 
Wellesley  Broadcasting  System  is 
provided  by  Hill  Blackett,  vice- 
president  of  Blackett  -  Sample  - 
Hummert,  Chicago. 

Gaspipe  outlets  are: 
CRG,  Cornell  University,  Ithaca,  N.  Y. ; 

WHC,  Hamilton  College,  Clinton,  N.  Y.; 
UBS,  Union  College,  Schenectady;  WMS, 
Williams  College,  Williamstown,  Mass.; 
Crimson  Network,  Harvard  University, 
Cambridge,  Mass. ;  Brown  Network,  Brown 
University,  Providence,  R.  I. ;  R.  I.  State 
Network,  R.  I.  State  College,  Kingston, 
R.  I.;  UCBS,  University  of  Connecticut, 
Storrs,  Conn.;  WES,  Wesleyan  University, 
Middletown,  Conn.  ;  WOCD,  Yale  Univer- 

FUN  FOR  SOLDIERS 

Pittsburgh  Stations  Combine 
 To  Offer  Talent  

RADIO  was  instrumental  in  bring- 
ing fun  to  the  soldiers  of  the  Pitts- 

burgh area  at  their  weekly  dance 
in  the  Logan  Armory,  Pittsburgh, 
through  the  rotation  of  live  talent 
from  every  station  in  the  city.  This 
practice  grew  from  the  plans  of 
Shirley  Leiser,  KDKA  program  de- 

partment, and  Edith  Flanagan,  sec- 
retary to  WCAE's  manager. Since  the  weekly  program  got 

under  way  the  local  theatres  pre- 
senting vaudeville  have  contributed 

acts  for  these  entertainments  too. 
Local  theatre  groups  are  also  aid- 

ing the  entertainment  program. 
Judging  from  experience  with 

these  programs  the  girls  report 
that  the  soldiers  prefer  peppy 
music  with  a  touch  of  sentiment 
now  and  again.  In  general  though 
the  boys  like  down-to-earth  enter- 

tainment absent  of  any  and  all 
crude  humor.  Lieut.  Bush  W.  Lock- 
nane,  special  service  ©fficer,  assists 
the  girls  in  the  selection  of  ma- 

terial and  arranging  the  time. 

'Chan'  Suit  Filed 

CHARGING  that  saleability  of  the 
Charlie  Chan  stories  for  film  and  radio 
were  greatly  damaged  because  of 
broadcasts  allegedly  burlesquing  the 
Chinese  detective,  Eleanor  Biggers 
Cole,  widow  of  Ear  Derr  Biggers,  au- thor of  the  series,  has  filed  suit  in 
Federal  court  for  copyright  infringe- 

ment and  unfair  competition.  Named 
as  defendants  are  Fred  Allen,  and  his 
sponsor,  Texas  Co. ;  CBS  and  12  affili- 

ated stations,  and  Batchelor  Enter- 
prises. Complaint  which  discloses  that 

25  Chan  films  have  already  been  made, 
asserts  that  the  Fred  Allen  skits  are 
deliberate  acts  of  piracy.  An  injunc- tion and  statutory  damages  of  $250 
for  each  claimed  infringement  is  de- manded. 

sity.  New  Haven,  Conn.;  CURC,  Columbia 
University,  New  York,  N.  Y.;  WPRU, 
Princeton  University,  Princeton,  N.  J. ; 
Iowa  State,  Ames,  la. 
GBS,  Georgetown  University,  Washing- 

ton; Hampton  Institute,  Hampton,  Va. ; 
WKC,  Knox  College,  Galesburg,  111.;  KCAL, 
University  of  California,  Berkeley,  Cal.; 
WEL,  Wellesley  College,  Wellesley,  Mass.; 
Swarthmore  Network,  Swarthmore  College, 
Swarthmore,  Pa.;  Antioch  Network.  An- 
tioch  College,  Yellow  Springs,  O.  ;  XCEL, 
University  of  Florida.  Gainesville,  Fla.; 
BAMA,  University  of  Alabama,  Tuscaloosa, 
Ala. 

WKZO 

CBS    •    5000  WATTS 

KALAMAZOO-GRAND  RAPIDS 

Broadcast  by  State 
CONNECTICUT  STATE  will  dedi- 

cate a  program  to  its  men  in  the 
armed  forces  in  an  MBS  broadcast 
to  be  transmitted,  presumably  by 
Press  Wireless,  throughout  the 
world,  from  WTHT,  Hartford, 
Conn.,  May  27.  Messages  from 
eight  fathers  and  mothers  to  their 
sons  in  the  U.  S.  service,  will  be 
sent  to  the  foreign  lands  in  which 
the  men  are  stationed.  Two  other 
Connecticut  residents,  Grace  Moore, 
soprano,  and  James  Melton,  tenor, 
will  be  heard  in  the  musical  por- 

tion of  the  program.  Titled  Con- 
necticut Calling,  the  program  may 

set  a  precedent  for  similar  broad- casts from  other  states. 

Canteen  Program 
NEW  YORK  Stagedoor  Canteen  of 
the  American  Theatre  Wing  pre- 

sented a  half-hour  program  on 
WMCA,  New  York,  last  week,  in 
conjunction  with  the  opening  of  a 
New  Brass  Rail  Restaurant  in 
Brooklyn,  with  ATW  actors  and 
servicemen  taking  part.  The  Can- 

teen is  currently  seeking  a  sponsor 
for  a  half-hour  variety  show  fea- 

turing guest  stars  and  servicemen, 
through  Wolf  Associates,  New 
York,  talent  agency,  which  has 
rights  to  any  commercial  series  to 
be  aired  in  connection  with  the 
Canteen. 

ALEJANDRO  SUX,  Argentine  jour- 
nalist and  commentator,  has  started  a 

series  of  news  commentaries  in  Span- 
ish, now  being  shortwaved  by  NBC  to 

its  Pan  American  Network  thrice- 
weekly  in  collaboration  with  the  Co- 

ordinator of  Inter-American  Affairs. 

AD  CLUB  PROPOSES 
'PRIORITY'  BUYING 

AS  PART  OF  ITS  war  effort  pro- 
gram, the  Advertising  Club  of  New 

York  last  week  presented  to  its 
members  a  plan  worked  out  by  the 
Marketing  Research  Group  of  its 
War  Work  Committee  as  a  means 
of  injecting  new  life  into  the  sale 
of  War  Bonds  as  well  as  the  pur- 

chase of  such  durable  goods  as 
automobiles  or  refrigerators  for future  delivery. 

Formulated  to  benefit  the  con- 
sumer, dealer,  manufacturer,  bank- 

er and  government,  the  plan  pro- 
vides for  "priority"  buying  now 

with  promise  of  future  delivery 
after  the  war.  In  this  way,  "regu- 

lar monthly  installments  could  be 
paid  through  war  savings  bonds 
held  in  trust  for  the  purchaser," the  plan  suggests. 

"Interest  accruing  on  the  bonds 

will  be  applied  to  the  purchaser's account  until  the  transaction  is 
concluded,  with  an  approximate 
price  governing,  subject  to  adjust- ment at  time  of  delivery. 

These  advance  payments  by  con- 
sumers will  achieve  the  siphoning 

off  of  excess  buying  power  during 
the  war  and,  at  the  same  time, 
furnish  the  industries  now  engaged 
in  the  manufacture  of  war  ma- 

terials, a  paid-in-advance  back-log 
of  orders  with  which  to  cushion  the 
changeover  of  their  plants  at  the 

end  of  the  war." The  Marketing  Research  Group 
is  working  out  details  of  the  plan, 
all  material  to  be  available  to  the 
Government  and  other  interested 

parties. 

"BETWEEN  THE  LINES" 
10  MINUTE  NEWS  SUMMARY 

ASSOCIATED  PRESS  FEATURE 

Daily  Monday  through  Friday 

AVAILABLE  FOR  13  WEEKS 

On  New  England's  best  frequency  (750  kc) 
at  the  lowest  per  radio  home  rate  in  Central 

New  England  .  .  .  $78.75  per  week — less 
than  Ic  for  each  210  radio  homes  in  an 

area  where  the  average  family  income 

is  more  than  $53.45  per  week  — 

presented  with 
WINSLOW  BETTINSON 

(sample  transcription  of  show  on  request) 

Write  -  Wire  -  Phone 

National Representative,    ,  , 

JosIph  HersheyMcgillvha 
Boston  Representative, 
BERTHA  BANNAN 

Ask  your  Agency  to  ask  the  Colonel! 
^  FREC  Ct  PETERS.  Inc.,  NaUonal  Representatives 
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Fly  Will  Appear 

At  Probe  in  June; 

MBS  Slated  Next 

(Continued  from  page  9) 

paper-associated,  but  the  exhibit 
was  protested.  After  weeks  of 
analysis  and  cooperation  between 
the  FCC  and  Newspaper  Commit- 

tee staff,  it  was  found  that  there 
were  only  201  stations  in  which 
newspapers  had  majority  interest 
and  of  these  32  were  located  in 
cities  other  than  those  where  the 
newspaper  itself  was  printed. 

The  importance  of  the  list,  he 
pointed  out,  was  reflected  in  the 
"viewing  with  alarm"  of  purported 
"monopoly  of  communications  facil- 

ities". The  figure  boiled  down  to 
169  stations,  which  are  the  "back- 

bone" of  the  newspaper-associated 
stations — this  out  of  a  total  of 
804  commercial  stations  as  of  last 
June. 

Says  Law  Does  Not 
Sanction  Discrimination 

"So  you  see,"  Mr.  Hough  said, 
"newspapers  have  not  taken  over 
the  broadcasting  business.  In  fact, 
they  are  a  long  way  from  it.  They 
never  could  take  it  over  even  if 
they  were  so  inclined.  The  frequen- 

cies just  do  not  exist." 
Further  breaking  down  the  own- 

ership list,  Mr.  Hough  said  there 
are  48  stations  where  newspapers 
or  newspaper  people  own  a  minor- 

ity of  the  stock.  He  contended  the 

DEPENDENT  ON  RADIO 

Farmers  Found  to  Get  News  of 

 War  Mainly  by  Air  

RURAL  America  gets  its  ne^vs 
about  war  production  needs  mainly 
through  radio,  according  to  a 
recent  nationwide  survey  conducted 
by  the  Bureau  of  Agricultural 
Economics,  Dept.  of  Agriculture. 

In  finding  that  farmers  usually 
refer  to  radio  as  their  primary 
source  of  information  on  war  needs, 
BAE  suggested  greater  use  of  local 
stations  "in  getting  to  farmers 
localized  information  on  production 
goals  and  Governmental  plans  for 
assisting  them  to  obtain  the  pro- 

duction needed."  BAE  found  that 
"  'news-flash'  types  of  announce- 

ments were  most  favored  by  these 

farmers." 

responsibility  of  operation  of  a  sta- 
tion cannot  be  judged  by  any  group 

which  owns  less  than  51%.  He 
suggested  that  such  stations  should 
be  stricken  from  the  list,  along 

with  the  "ousted  49". 
Describing  the  32  out-of-town 

stations,  he  contended  they  like- 
wise should  be  dropped,  since  news- 

paper stations  are  run  like  other 
broadcasting  stations  and  do  not 
"editorialize".  He  cited  his  own- 

ership of  KTOK  in  Oklahoma  City, 
while  he  resides  in  Fort  Worth. 
Mr.  Hough  said  he  has  no  connec- 

tion whatever  with  the  newspapers 
in  Oklahoma  City  and  probably 
would  be  "lucky  to  even  get  in 
their  building". Mr.  Hough  contended  that  the 

 and  12  million  bucks 

ain't  hay,  mister ! 
You'll  agree,  MR.  TIME  BUYER,  THAT  kind  of  money 
is  ALWAYS  welcome. 

The  government  has  just  granted  a  shell  loading 
plant  to  Charlotte  at  a  cost  of  $10,000,000.00, 

which  means  a  million  dollars  a  month  added  pay- 

roll. That's  a  nice  PLUS  you  get  when  you  buy 
WSOC. 

WSOC  is  the  most  economical  way  to  reach  the 
millions  of  spendable  income  in  the  Charlotte 

market.  WHY?  BECAUSE  WE  KEEP  'EM  LISTENING! 

WSOC 

Charlotte,  North  Carolina 

NBC    •  RED 

National  Representative 

HEADLEY-REED  COMPANY 

New  York   •   Detroit  •   Chicago  *  Atlanta   *  San  Francisco 

Communications  Act  does  not  auth- 
orize the  FCC  to  discriminate 

against  a  newspaper  owner.  He 
said  that  the  FCC's  act  in  classing 
newspaper  people  in  the  same  cate- 

gory as  aliens  and  felons,  who 
are  specifically  denied  licenses, 
"doesn't  make  any  of  us  very 

happy".  While  the  Commission  does 
not  say  "we  are  such",  he  said 
that  nevertheless  "they  are  at 
least  looking  us  over  to  see  if  we 

might  be  in  the  same  class". Without  essaying  to  engage  in 
the  legal  arguments,  the  NRC 
chairman  said  that  discrimination 

because  of  occupation  doesn't  fit 
in  with  American  democracy.  As- 

serting he  did  not  think  the  Com- 
mission has  the  power  to  so  dis- 

criminate, he  said  it  would  not 
only  violate  the  Constitution,  but 
that  it  seemed  perfectly  clear  that 
Congress  never  intended  to  grant 
the  Commission  any  such  power. 

Scoffs  at  Charges 

Involving  'l-I'  Cities 

Discussing  the  so-called  "1-1" situation,  or  cities  wherein  one 
newspaper  and  one  radio  station 
are  owned  by  the  same  proprietor, 
Mr.  Hough  said  that  if  one  is 
so  inclined  he  can  work  up  "quite 
a  bit  of  lather"  about  this.  But  he 
added  that  the  whole  argument 
fades  away  with  analysis.  There 
are  74  of  these  communities,  prac- 

tically all  of  them  small  towTis.  But 
he  contended  that  in  the  first  place 
the  folks  listen  to  other  stations 
and  read  other  newspapers  from 
larger  communities. 

For  every  100  copies  of  the  local 
daily  circulated  in  such  small 
towns,  he  said  there  is  a  circula- 

tion of  35  copies  of  out-of-town 
papers.  Moreover,  he  said  there 
were  one  or  more  weeklies  in  the 
community  in  nearly  every  in- stance. 

Countering  the  argument  that 
these  editors  want  to  control  every- 

thing on  the  reservation,  Mr. 
Hough  said  he  doubted  if  some  of 
them  "have  as  much  vote-getting 
influence  as  the  local  high  school 

football  coach". Asserting  that  he  was  not  an 
expert  and  had  "never  written  a 
book",  Mr.  Hough  said  those  ex- 

perts the  Committee  had  employed 
had  told  him  these  little  stations 
which  have  caused  so  much  discus- 

sion after  all  have  "only  about  1% 
of  the  broadcasting  power  used 
in  the  United  States".  All  of  the 
experts  who  appeared  in  support 
of  the  Newspaper-Radio  Commit- 

tee's position  contended  that  the 
American  way  required  that  every 
applicant  should  be  judged  on  his 
own  individual  merits  and  should 
not  be  judged  by  reason  of  an 
arbitrary  occupational  classifica- 

tion. He  said  that  newspapermen 
are  not  asking  for  any  special 
privilege,  but  simply  want  to  be 
measured  "by  the  same  tape  as 

everybody  else". He  added  that  his  group  did 
not  think  it  fair  or  right  to  be 
grouped  into  a  class  which  will 

have  different  rights  than  other 
people,  any  more  than  it  would  be 
considered  right  to  group  churches 
or  schools  or  insurance  companies 
or  department  stores  into  a  class. 
They  all  operate  broadcasting  sta- 

tions, he  said. 

Adequate  Protection 
Under  Present  Law 

As  for  the  law  itself,  Mr.  Hough 
said  his  group  felt  there  was  ade- 

quate protection  under  the  present 
act  and  that  the  law  is  completely 
clear  on  the  fact  that  the  Com- 

mission has  no  right  to  place  any 
discriminatory  brand  on  newspaper 
people.  Pointing  out  that  the  case 
before  the  FCC  is  still  open,  he 
said  that  he  would  just  as  soon 

"stand  pat  on  the  present  law". 
If,  on  the  other  hand,  the  Com- 

mittee feels  new  legislation  should 
be  enacted  and  that  there  is  danger 
that  the  Commission  might  get 
over  into  the  legislative  field,  then 

his  group  would  welcome  the  in- 
clusion in  the  new  law  of  any  lan- 

guage "even  if  you  have  to  put  it 
in  capital  letters,  which  may  be 
necessary  to  make  it  specifically 
clear  that  there  shall  be  no  dis- 

crimination on  account  of  occupa- 

tion or  class". Mr.  Hough  did  not  criticize  the 
FCC,  but,  on  the  other  hand,  held 
that  the  Committee  had  been 
treated  courteously  and  that  he  felt 
sure  the  Commissioners  have  open 
minds  on  the  question.  "They  have 
not  boxed  us  around,"  he  said. 
Rep.  Halleck  (R-Ind.)  asked 

Mr.  Hough  regarding  the  FCC  pro- 
cedure, to  ascertain  whether  the 

Commission  was  acting  both  as 
prosecutor  and  judge.  The  ques- 

tions, however,  were  referred  to 
Judge  Thacher,  who  took  up  the 
jurisdictional  argument. 

Interrogated  by  Rep.  South 
(D-Tex.)  about  service  in  small 
towns  having  "1-1"  ownership  situ- 

ations, Mr.  Hough  said  there  were 
perhaps  not  more  than  a  half-dozen 
instances  in  the  country  in  which 
no  adequate  service  is  given  by  out- 

side stations. 

Thacher  Reviews 

Conduct  of  Proceedings 

Taking  up  the  legal  argument, 
Judge  Thacher  said  the  manner  in 
which  the  hearings  were  conducted 
was  eminently  fair  and  that  the 
privilege  of  cross-examination  was 
quite  as  broad  as  that  allowed  in 
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CENTENARY  CELEBRATION  of  French-Bauer,  Cincinnati  milk  dis- 
tributor, was  aired  by  WCKY,  Cincinnati.  Snapped  at  the  broadcast  (1  to 

r)  :  L.  B.  Wilson,  general  manager  of  WCKY;  Myers  Y.  Cooper,  Cincin- 
nati realtor  and  former  Governor  of  Ohio;  Allen  S.  French,  vice-president 

and  general  manager  of  French-Bauer;  Fred  Palmer,  WCKY  sales  man- 
ager. Two  programs  were  broadcast. 

any  court  of  justice.  At  the  very 
loutset  of  the  proceedings  before 
rthe  Commission  last  July,  Judge 
J^Thacher  said  he  felt  the  whole  sub- 
-  ject  was  unauthorized  by  the  stat- 

ute and  asked  leave  to  urge  this 
point  preparatory  to  taking  up 
testimony. 

This  was  denied  him,  he  said, 
and  a  second  proposal  that  the 
Commission    general    counsel  be 
called  upon  to  give  an  opinion  like- 

wise was  ruled  out  when  Telford 
,  Taylor,  general  counsel,  observed 
that  he  could  not  render  such  an 

I  opinion  until  after  testimony  had 
,  been  taken. 
■     Even  as  to  that.  Judge  Thacher 
J  said,  he  had  no  complaint.  He  said 
he  thought  it  would  have  been  fine 
if  the  Commission  could  have  been 

<  persuaded  at  the  outset  that  no 
Shearing  was  necessary.  Judge 
Thacher  afterward  gave  the  Com- 

mittee his  detailed  argument  sup- 
porting  the   contention   that  the 

^  FCC  was  without  jurisdiction  to 
discriminate    against  newspaper 
owners. 
Answering  questions  of  Commit- 
tee members.  Judge  Thacher  point- 
ed out  that  Marco  Morrow,  execu- 

tive head  of  the  Capper  Publica- 
tions and  stations  in  Topeka,  who 

had  been  called  as  a  Commission 
witness,  developed  into  one  of  the 

I  most  effective  witnesses  in  opposi- 
tion to  the  FCC's  order.  There 

were  two  or  three  other  witnesses 
called  by  the  Commission  who  like- 

wise testified  against  the  Commis- 
sion's proposed  divorcement  order. 

The  newspapers  sensed  that  it 
was  an  adversary  proceeding  al- 

most from  the  start.  Judge  Thacher 
said.  He  did  not  think  it  was  fair 
to  criticize  the  Commission  staff, 
declaring  that  the  attorneys  who 
handled  the  case  were  "young, 
earnest,  honest,  capable  men"  and 
that  they  developed  their  side.  He 
concluded  that  he  did  not  believe  it 
fair  to  criticize  the  hearings  from 
the  procedural  standpoint. 

Cites  Decision 
In  Sanders  Case 

Rep.  Halleck,  however,  disagreed 
with  this  view,  asserting  that  a 
very  definite  matter  of  policy  was 
involved  and  the  question  had  to  do 
with  the  separation  of  the  prose- 

cuting from  the  administrative 
function  of  a  Government  agency. 

Taking  up  his  legal  argument, 
Judge  Thacher  said  that  if  news- 

papers are  discriminated  against 
under  the  existing  statute,  then 
other  broadcasting  licensees  could 
be  subjected  to  similar  treatment. 
He  said  he  thought  it  would  be  an 
amazing  thing  if  the  Commission 
were  to  conclude  that  it  had  the 
power  to  prevent  newspaper  owner- 

ship. Citing  the  Supreme  Court 
opinion  in  the  Sanders  case,  in 
which  the  court  held  that  broad- 

casting facilities  are  open  to  any 
qualified  person  save  an  alien  or  a 
felon,  and  that  the  FCC  has  no  dis- 

cretion over  economic  aspects  of 
stations,  Judge  Thacher  said  this 
was  of  importance  because  during 
the  newspaper  inquiry  the  whole 
question  of  competition  was  gone 

into.  The  FCC,  he  said,  brought  in 
every  witness  it  could  to  testify  on 
the  question  of  unfair  competition. 

After  reciting  the  legal  prece- 
dent to  support  his  position.  Judge 

Thacher  argued  that  the  limitations 
upon  the  powers  of  the  Commis- 

sion are  as  clearly  stated  now  as 
they  could  be  by  the  courts  and  in 
administrative  performance  of  the 
FCC  itself.  He  said  that  he  was 
confident  the  FCC  would  give  his 
argument  consideration,  but  that  if 
the  Commission  decided  adversely, 
"we  will  go  through  a  long  journey 
in  the  courts". 

Supporting  the  Hough  argument 
that  no  new  law  was  necessary. 
Judge  Thacher  said  he  felt  the  law 
is  so  well  settled  that  it  might  be  a 
mistake  for  Congress  to  go  any 
further  with  regard  to  interpreta- 

tion of  public  interest.  Answering 
Rep.  Halleck,  he  said  he  felt  there 
was  ample  basis  on  which  to  pro- 

cure a  review,  after  the  FCC  de- 
nied an  application  of  a  newspaper 

applicant,  assuming  it  decides  it 
has  the  power. 

Kaye  Tells  of  Delay 

In  Applications 
As  the  final  Newspaper-Radio 

Committee  witness,  Mr.  Kaye  point- 
ed out  that  "present  injury"  is  ex- 

istent, since  the  Commission  has 
placed  in  a  suspense  file  all  appli- 

cations having  to  do  with  news- 
paper ownership.  It  has  not  acted 

upon  65  applications  from  news- 
paper stations  which  cover  not  only 

new  construction  but  also  transfers 
and  improved  facilities.  The  FCC, 
in  effect,  has  given  applicants  the 
choice  of  the  newspaper  or  the  ra- 

dio business,  he  said,  so  that  not 
only  the  basic  principle  of  news- 

paper ownership  is  involved,  but 
also  the  matter  of  "present  injury". 

These  actions  have  been  sus- 
pended for  the  past  year,  or  since 

the  onset  of  Order  No.  79.  Asked  by 
Rep.  Sanders  whether  there  should 
be  a  change  in  the  law,  Mr.  Kaye 
said  that  while  the  law  appears  to 
him  to  be  "transparently  clear",  it 
nevertheless    apparently   has  not 

been  viewed  that  way  by  the  Com- 
mission. He  thought  it  might  be 

wise  to  include  a  "categorical  state- 
ment" eliminating  all  doubt  as  to 

the  Commission's  power.  Asserting 
it  was  the  first  time  in  history  that 
any  Government  agency  had  es- 

sayed to  hold  that  newspapermen 
shall  have  less  rights  than  any 
other  men,  Mr.  Kaye  said  there  was 
some  confusion  as  to  just  what  the 
FCC  regarded  as  newspaper  own- ership. 

Mr.  Fly  had  stated  during  the 
hearing,  he  said,  that  the  regula- 

tions would  apply  only  to  future 
ownership  of  stations  by  newspa- 

pers. In  this  connection,  he  said  it 
would  be  double  discrimination, 
since  the  law  specifies  that  all  re- 

newal applications  shall  be  consid- 
ered on  the  same  footing  as  origi- 

nal applications. 
Pointing  out  that  the  hearings 

were  begun  last  July,  Mr.  Kaye 
said  two-thirds  of  the  record  and 
some  90%  of  the  exhibits  intro- 

duced by  the  FCC  related  to  news- 
paper practices  rather  than  radio 

practices.  About  one-third  of  the 
testimony  related  to  press  associa- 

tions, he  said,  adding  that  there 
isn't  the  slightest  indication  that 
stations  have  had  any  influence  on 
newspaper  and  press  association 

practice. 
Joint  Rates  Found 
To  Be  a  Rarity 

Alluding  to  the  detailed  question- 
naire sent  out  by  the  FCC  in  ad- 
vance of  the  hearings,  delving  deep- 

ly into  economic  and  competitive 
phases,  Mr.  Kaye  said  that  on  the 
question  of  joint  rates  of  newspa- 

per-owned stations  and  newspapers, 
this  practice  appeared  non-existent. 
The  questionnaires  revealed  a  most 
harmonious  relationship  generally 
between  newspapers  and  stations, 
whether  or  not  jointly  owned,  he 
declared. 

One  of  the  FCC's  principal  wit- 
nesses testified  after  this  survey 

that  there  was  "no  distinguishable 
difference"  between  the  economic 
operation   of   a  newspaper-owned 

station  or  a  non-newspaper-owned 
station,  he  said. 

If  the  Commission  has  the  power 
to  investigate  the  ownership  and 
business  practices  of  newspaper 
stations,  he  said,  then  it  would 
have  the  power  to  examine  into  the 
operation  of  all  businesses  in  which 
owners  of  stations  are  interested, 

and  could  go  into  the  merchandis- 
ing practices  of  department  storeS; 

the  manufacturing  practices  of  fac- 
tories, the  conduct  of  educational 

institutions,  the  content  of  sermons 
preached  in  church,  and  the  gov- 

ernment of  municipalities,  since  all 
have  station  ownership.  Much  of 
the  testimony  adduced  during  the 
protracted  hearings  was  not  ger- 

mane, he  contended. 
Asked  by  Rep.  Halleck  whether 

there  was  any  suggestion  made  that 
the  Commission  would  make  its 
recommendations  to  Congress  on 
the  question  of  newspaper  owner- 

ship, Mr.  Kaye  said  that  there  was 
none  in  the  formal  notice,  but  that 
there  was  reference  to  it  in  a  press 
release.  He  agreed  that  the  news- 

paper pending  file  functioned  as  a 
sort  of  "temporary  restraining 
order",  if  something  that  has  last- 

ed a  year  can  be  called  temporary. 
There  was  not  a  single  instance 

of  slander,  suppression,  or  editorial- 
izing on  newspaper-owned  stations, 

Mr.  Kaye  declared  in  analyzing  the 
testimony  adduced  at  the  protracted hearings. 

Social  Objective Cited  by  Kaye 

Alluding  to  the  confusion  over 
what  constitutes  newspaper  owner- 

ship, Mr.  Kaye  said  that  Chairman 
Fly  in  a  statement  before  the  House 
Rules  Committee  last  March  as- 

serted that  he  construed  the  issue 
to  be  the  ownership  of  majority 
stock  in  a  station  by  the  principal 
owner  of  a  newspaper.  Mr.  Kaye 
said  no  such  interpretation  of  con- 

trol had  been  given  prior  to  or  dur- 
ing the  FCC  proceedings. 

Disclaiming  the  quotation  as  his 
own,  Mr.  Kaye  said  the  meat  of  the 
issue  was  the  social  objective,  which 
has  been  described  on  the  theory  of 
"a  monopoly  of  pipelines  to  the 

marketplace  of  thought".  He  said 
apprehension  had  been  expressed 
that  some  communities  are  in  dan- 

ger of  being  deprived  of  the  truth, 
by  virtue  "1-1"  ownership.  Assert- 

ing that  there  was  no  basis  what- 
ever for  such  a  conclusion,  he  de- 

clared that  to  discriminate  against 
newspaper  ownership  would  be  the 
first  destructive  blow  at  the  first 
amendment  of  the  Constitution. 

He  agreed  with  Rep.  Youngdahl 
(R-Minn.)  that  while  the  hearings 
before  the  FCC  are  not  yet  over, 
the  rule  actually  is  in  effect  by 
virtue  of  holding  of  newspaper  ap- 

plications in  suspense. 
In  conclusion,  Mr.  Kaye  said  that 

while  he  felt  the  present  language 
of  the  statute  with  respect  to  the 
power  of  the  Commission  is  not 
ambiguous,  he  nevertheless  felt 
that  if  Congress  believes  clarifica- 

tion would  be  useful,  he  would  like 
to  see  a  categorical  statement  that 
"no  applicant  shall  be  denied  a  li- 
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"It's  that  WFDF  Flint  Michigan 
announcer  who  used  to  sign  on 
at  6  A.M." 

Columbia's  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  OflSce 

cense  under  any  policy  or  rule  of 
the  Commission  by  reason  of  his 
status,  occupation,  religion,  race, 
creed  or  calling,  except  as  provided 
in  the  Act  with  respect  to  aliens 
and  persons  convicted  of  violation 

of  law". 
Sholis  Explains 
Rural  Coverage 

Appearing  as  the  only  witness 
for  clear-channel  stations,  Victor 
Sholis,  director  of  the  Clear  Chan- 

nel Broadcasting  Service,  occupied 
the  stand  Thursday  morning.  He 
explained  that  his  group  represents 
16  independently-owned  clear-chan- 

nel stations,  excluding  those  owned 
or  operated  by  NBC  and  CBS.  Only 
KSL,  Salt  Lake  City,  among  the 
independently-owned  stations,  is  not 
a  member  of  his  group,  he  said, 
and  that  station  is  in  thorough 
agreement  with  the  aims  of  CCBS. 

In  a  detailed  prepared  statement, 
illustrated  by  graphs  and  charts 
showing  local  and  regional  station 
coverage  as  against  clear-channel 
service,  Mr.  Sholis  in  lay  language 
outlined  the  problem  of  rural  cov- 

erage and  the  dependence  of  some 
50,000,000  rural  and  remote  listen- 

ers upon  clear  channel  stations  for 
service. 

He  made  no  legislative  recom- 
mendations but  urged  that  the  Com- 

mission should  not  be  permitted  to 
"nibble  away"  at  the  allocations 
structure  and  duplicate  clear  chan- 

nels on  a  piecemeal  basis.  His  con- 
crete recommendation  was  that  the 

remaining  1-A  channels,  totaling 
23,  be  kept  in  the  status  quo  until 
after  the  war  and  that  a  far-reach- 

ing study  of  the  whole  question  of 
rural  coverage  be  made  before  any 
standards  are  arrived  at  on  provis- 

ion of  rural  coverage. 

"Generally  speaking,"  Mr.  Sholis 
said,  "it  is  upon  clear-channel  sta- 

tions that  over  50,000,000  Ameri- 
cans living  across  80%  of  our  coun- 
try's area  depend  chiefly  for  radio 

reception  at  night."  A  former  news- 
paper correspondent  and  Govern- 
ment information  executive,  Mr. 

Sholis  explained  he  was  neither 
lawyer  nor  engineer  and  that  he 
proposed  only  to  give  in  lay  lan- 

guage the  story  of  rural  radio  serv- 
ice and  the  dangers  threatening 

it. 

"The  challenge  confronting  Con- 
gress, the  FCC  and  the  radio  in- 
dustry in  the  post-war  development 

of  American  broadcasting,"  Mr. 
Sholis  asserted,  "will  involve  aton- 

ing for  the  failure  to  spread  the 
pleasures  of  radio  equitably  among 

all  our  people." 
Forgotten  Listeners 
In  Rural  Areas 

"Though  the  allocations  struc- 
ture is  frozen  for  the  moment,  I 

feel  it  is  still  mandatory  upon  us 
to  think  of  the  future.  It  is  ironic 
that  although  American  genius 
has  created  the  finest  system  of 
broadcasting  in  the  world,  we  have 
failed  to  spread  the  pleasures  of 
that  broadcasting  equitably  among 
all  our  people.  There  still  are  too 
many  forgotten  men,  as  far  as 
radio  listening  is  concerned,  among 

WIFE  PINCH  HITS 

For  Commentator-Husband 
 Seriously  Injured  

RADIO'S  MOLLY  PITCHER  is 
Mrs.  Gregor  Zeimer  who  carries  on 
for  her  husband,  critically  injured 
May  13.  Mr.  Zeimer,  news  analyst 
of  WLW,  Cincinnati,  was  riding  in 
the  automobile  of  Dave  Conlon, 
WLW  engineer,  which  was  side- 
swiped  on  the  road  between  Hamil- 

ton, O.  and  Cincinnati.  Mr.  Conlon 
was  severly  cut  and  bruised  [Broad- casting, May  18]. 

Mrs.  Zeimer  put  on  her  first 
broadcast  May  16  on  the  same  7:15 
p.m.  Saturday  spot  occupied  by  her 
husband,  interviewing  Elizabeth 
Bemus,  news  commentator. 

Program  plans  call  for  frequent 
appearances  of  the  Zeimer's  14- 
year-old  daughter.  Patsy,  who  was 
co-author  with  her  father  of  Two 
Thousand  and  One  Days  of  Hitler. 

rural  and  small-town  Americans." 
Mr.  Sholis  was  frequently  quizzed 

by  Committee  members  regarding 
means  of  providing  satisfactory 
service  to  rural  America.  He  ex- 

plained the  clear-channel  provides 
the  only  answer  and  said  that  even 
after  the  war,  when  FM  and  tele- 

vision are  destined  to  come  into 

their  own,  they  "won't  mean  much 
to  rural  listeners,  at  least  for  a 
long  time".  Building  better  radio 
reception  for  rural  listeners  will 
have  to  be  done  upon  clear  chan- 

nels "at  least  for  any  foreseeable 
future",  he  said. 

After  defining  the  mandate  of 
Congress  that  there  be  an  equitable 
distribution  of  broadcasting  facili- 

ties so  every  home  should  receive 
at  least  one  program  service  and 
more  if  possible,  Mr.  Sholis  said  the 
technical  problem  of  spreading 
radio  service  to  all  homes  still 
stands  unsolved.  To  the  extent  that 
large  segments  of  the  population 
are  barred  from  good  radio  recep- 

tion, he  said,  to  that  extent  has  the 
broadcasting  industry  and  the  Gov- 

ernment's regulatory  body  "failed 
in  their  duties  and  responsibilities 

to  the  public". CCBS  as  a  group  is  not  inter- 
ested in  and  is  not  taking  a  posi- 

tion on  other  aspects  of  the  Sanders 
Bill,  Mr.   Sholis  declared.  Under 

cross-examination,  however,  he  as- 
serted that  he  felt  a  detailed  tech- 

nical study  is  necessary  and  that 
the  FCC's  procedure  should  be 
modified  to  require  it  to  permit 
parties  in  interest  to  intervene  in 
proceedings  having  to  do  with 
changed  facilities. 

Mr.  Sholis,  in  non-technical  fash- 
ion, described  to  the  Committee  in- 

terference encountered  by  stations 
operating  on  duplicated  channels, 
as  well  as  non-man-made  interfer- 

ence. When  two  or  more  stations 
operate  simultaneously  on  a  chan- 

nel, he  said,  the  sky-wave  changes 
from  the  "Dr.  Jekyll  of  service  to 

the  Mr.  Hyde  of  interference." He  used  the  six-station  structure 
in  Washington  as  an  example  of 
limitations  in  station  coverage  re- 

sulting from  duplicated  operation. 

Reasons  why  all  of  Washington's stations  cannot  be  heard  even  in 
near-by  suburbs  was  explained,  to 
the  interest  of  committee  members 
who  are  regular  listeners. 

While  power  in  the  United  States 
is  limited  to  50,000  watts,  he 
pointed  out  that  Mexico  has  sta- 

tions using  several  times  that  out- 
put while  Germany,  about  the  size 

of  Texas,  also  has  several  such  sta- 
tions. In  Russia,  there  are  sta- 

tions "10  times  our  limit",  he  said. 
Tells  How  Radio 
Churches  Operate 

Because  of  clear-channel  service, 
Mr.  Sholis  asserted  American  farm- 

ers are  still  the  best-informed  peo- 
ple in  the  world.  If  clear-channel 

stations  did  nothing  more  than  keep 
these  50,000,000  Americans  the 
best-informed  people  in  the  world, 
"they  would  be  indispensable  to  a 

democracy  at  peace  or  at  war."  He pointed  out  that  in  a  nationwide 
survey  last  year,  rural  Americans 
voted  radio  their  favorite  form  of 
entertainment  by  wider  margins 
than  any  other  group  in  the  coun- 

try. 

He  reviewed  public  service 
aspects  of  clear-channel  programs, 
particularly  in  connection  with 
farm  marketing  reports  and  what 
stations  in  the  clear-channel  group 
have  contributed  in  the  war  effort. 

When  Mr.  Sholis  pointed  out  that 
in  cooperation  with  Rev.  E.  How- 

ard Cadle,  of  Indianapolis,  WLW 
had  reopened  522  country  and 
mountain  churches  in  Kentucky, 
West  Virginia,  North  Carolina, 
Tennessee,  Virginia  and  Arkansas, 
because  the  tiny  pastorates  could 
not  support  individual  pastors,  sev- 
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eral  Committee  members  asked  for 
lists  of  the  churches.  Radio  sets 
were  installed  in  these  remote 

^  spots,  Mr.  Sholis  declared,  and  to- 
,  day  more  than  30,000  men,  women 
and  children  assemble  on  Sundays 
to  hear  the  sermon  over  WLW  by 
Rev.  Cadle.  Mr.  Sholis  promised  to 
submit  documentary  proof  and  "pic- 

tures of  the  churches"  to  the  Com- 
mittee. 

Declaring  it  was  pointless  to 
"simply  howl  criticism  at  the  FCC," Mr.  Sholis  asserted  the  Commission 
had  been  plagued  by  a  constant 
turn-over  that  has  left  its  member- 

ship hardly  the  same  for  any  three 
successive  years.  Also,  many  mem- 

bers have  come  into  radio  regula- 
tion without  previous  knowledge 

or  experience,  and  therefore  it  was 
not  strange  that  they  had  not  fully 
grasped  the  scientific  and  technical 
factors  of  broadcasting,  he  said. 

Basic  Challenge 
Awarded  by  FCC 

Contending  the  Commission  had 
fallen  down  on  its  most  important 
job,  Mr.  Sholis  said  that  ever  since 
1928  it  had  done  nothing  about 
"insuring  a  fair  distribution  of  ser- 

vice to  the  rural  population  and 
of  improving  that  service  in  areas 
where  it  is  now  unsatisfactory  or 
non-existent".  Congress  may  or 
may  not  have  intended  that  the 
Commission  go  on  and  regulate 
the  radio  industry  with  respect  to 
competition,  monopoly,  newspaper 
ownership  or  program  types,  but 
he  insisted  that  Congress  "certain- 

ly intended  that  the  fundamental 
technical  challenge  be  faced  square- 

ly and  met". 
Asserting  there  are  millions  of 

Americans  living  in  rural  and 
small-town  areas  getting  far  less 
service  than  they  should  and  could 
easily  have,  Mr.  Sholis  said  that 
beyond  that,  the  Commission  has 
not  stood  fast  against  the  trend 
to  reduce  even  this  service  merely 
to  provide  more  and  more  stations 
in  cities  already  well  supplied  with 
them.  To  give  stations  already 
enjoying  adequate  service  more  sta- 

tions at  the  expense  of  rural  list- 
eners "is  violently  in  conflict  with 

the  broad  public  good,  and  certainly 
contrary  to  the  objectives  of  Con- 
gress". 
Attacking  the  FCC's  breakdown 

of  clear  channels  in  recent  years, 
which  he  said  was  contrary  to  the 
recommendation  of  every  chief  en- 

gineer the  Commission  has  had,  Mr. 
Sholis  charged  that  every  time  such 
a  breakdown  occurred,  the  action 

was  "sugar-coated  in  the  language 
of  subterfuge  by  using  such  expres- 

sions as  'experimental'  or  'spe- 
cial authorization'  on  licenses  and 

he  Commission's  records." 
The  original  number  of  40  clear 

channels  decreed  in  1928,  as  against 
50  recommended  by  the  engineers, 
was  whittled  down  to  25  Class  1-A 
stations  under  the  Havana  Treaty, 
which  became  effective  a  year  ago, 
Mr.  Sholis  pointed  out.  Every  time 
a  clear  channel  is  broken  down,  un- 

der the  terms  of  the  Havana 
Treaty,  it  becomes  available  to 
other   nations   on    the  Continent, 

TIN  PAN  ALLEY'S  coming  rival, 
Kent  Cooper,  head  of  Associated 
Press,  plays  his  latest  song  "Love 
Is!"  while  Dr.  Frank  Black,  music 
director  of  NBC  points  out  theme 
passages.  The  AP  chief,  with  one 
song  already  to  his  credit,  heard 
"Love  Is!"  aired  May  15  on  the 
Cities  Service  Concert,  over  NBC 
network.  He  wrote  both  music  and 
lyrics  [Broadcasting,  May  18]. 

with  the  result  that  coverage  is 
further  impaired,  he  pointed  out. 

In  1929,  Mr.  Sholis  recalled,  the 
Commission  had  adopted  rules  pro- 

viding for  25  clear  channels  as  a 
means  of  spreading  radio  service 
more  equitably  between  rural  and 
city  listeners.  Within  two  years, 
however,  he  said  the  Commission 
threw  one  of  the  clear  channels 

overboard  and  "just  recently  broke 
down  another".  Instead  of  25,  there 
are  today  23,  he  declared. 

Tells  of  Grant  to 
Massachusetts  Station 

He  referred  specifically  to  the 
grant  of  fulltime  to  WHDH,  Bos- 

ton, on  850  kc,  breaking  down  the 
clear  channel  on  which  KOA,  Den- 

ver, is  the  dominant  station.  When 
he  observed  that  both  NBC  and 
the  clear-channel  stations  were  de- 

WCHSI 
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5,000 

ION  580 
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prived  an  opportunity  to  intervene, 
Rep.  Sanders  interposed  that  it  was 
precisely  such  procedure  that  his 
bill  proposed  to  correct. 

Mr.  Sholis  called  Boston  a  "lush 
advertising  market"  which  already 
had  the  nighttime  service  of  seven 
stations.  With  the  breakdown  of 
the  KOA  channel,  an  eighth  night 

service  was  provided — "at  the  ex- 
pense of  rural  listeners  who  have 

no  such  plentiful  service".  After  the 
FCC  had  given  the  assurance  that 
if  amendment  of  the  clear-channel 
rules  should  come  up,  the  clear- 
channel  stations  and  NBC  would 
be  given  an  opportunity  to  inter- 

vene, Mr.  Sholis  said  the  "big  sur- 
prise came".  The  Commission  is- 

sued its  proposed  findings  to  grant 
the  WHDH  application  and  break 
down  the  clear  channel.  When  ef- 

forts were  made  to  intervene  and 
be  heard,  he  said  the  Commission 
flatly  rejected  them  and  the  ap- 

plication was  finally  granted. 
This  decision  encouraged  the  fil- 

ing of  a  flock  of  petitions  to  break 
down  other  clear  channels,  with 
city  station  owners  anxious  to  im- 

prove their  position  swooping  down 
with  attempts  to  invade  seven  other 
clear  channels.  "I  dread  to  think  of 
the  situation  this  flood  of  applica- 

tions would  have  produced  but  for 
the  freezing  orders  arising  from 
war  needs,"  he  said. 

Several  months  ago,  Mr.  Sholis 
said,  the  Commission  placed  WJW, 
Akron,  on  850  kc.  without  holding 
a  hearing  at  all.  Located  hundreds 
of  miles  closer  to  Denver,  he  said 

this  station  holds  even  greater  pos- 
sibilities of  interference.  "This  is 

what  usually  happens  once  a  clear 
channel  is  broken  down,"  he  said. 
"A  trend  of  encirclement  is  started 
which  bit  by  bit  slices  away  the 
rural  service  previously  furnished 

by  that  channel." Breakdown  of  the  25th  clear 
channel  was  followed  recently,  Mr. 
Sholis  said,  by  another  case  in 
which  the  Commission  permitted 
KOB,  Albuquerque,  to  operate  on 
770  kc,  the  clear  channel  of  WJZ, 

New  York,  under  a  "service  author- 

ization". Urges  Extensive 
Study  of  Coverage 
Making  his  only  flat  recom- 

mendation, Mr.  Sholis  urged  that 
"an  important,  extensive  and  ex- 

pensive study  must  be  made  before 
any  more  clear  channels  are  de- 

teriorated, and  before  impairment 
of  rural  service  proceeds  any 
further".  While  parts  of  the  study 
could  be  done  from  time  to  time, 
he  said,  it  may  be  true  that  as  a 
whole  it  cannot  be  completed  until 
the  war  is  over. 

"If  this  is  so,  then  there  is  all 
the  more  reason  for  holding  the 
situation  in  status  quo  until  after 
the  war  is  over.  No  harm  will  be 

done,  particularly  since  the  short- 
age of  critical  war  materials  has 

put  a  virtual  stop  to  construction 
of  new  stations,  and  increases  in 
power  where  additional  material 
is  involved. 

"No  serious  damage  will  be  done 

1330  K\LO 
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to  radio  if  the  allocations  structure 
is  frozen  until  victory  in  the  war 
allows  us  to  make  the  kind  of  com- 

prehensive engineering  study  of 
rural  service  necessary  to  the 
drafting  of  an  intelligent  long- 
range  plan.  Grave  danger  can  re- 

sult, however,  if  the  Commission 
continues  to  nibble  away  at  the 
allocations  structure  and  duplicates 
clear  channels  on  a  piece-meal 
basis." 
The  pressure  behind  clear- 

channel  breakdowns  really  stems 
from  the  advertiser,  Mr.  Sholis  de- 

clared, explaining  he  did  not  mean 
the  advertisers  themselves  origi- 

nated applications  for  duplication. 
The  fact  remains,  he  said,  that  a 
station  can  get  more  advertisin,'^- 
dollars  by  reaching  the  thickly  in- 

habited metropolitan  area  of  Bos- 
ton even  with  an  eighth  station, 

than  by  serving  the  scattered  pop- 
ulation of  the  countryside. 

In  this  conection,  he  said  it  was 
significant  that  the  Boston  station 
had  been  before  the  Commission  for 
years  claiming  that  it  performed 
a  distinctive  seiwice  because  it 
furnished  programs  of  special  in- 

terest to  fishermen. 

"What  actually  happened  was 
that  soon  after  it  obtained  addi- 

tional broadcasting  time,"  Mr. 
Sholis  said,  "this  station  sought 
affiliation  with  one  of  the  large 
networks  and  succeeded  in  taking 
that  affiliation  away  from  another 
Boston  station. 

"Frankly,   I   don't  know  what 

Kellogg  for  Pep 
KELLOGG  Co.,  Battle  Creek,  on 
June  1  starts  a  17-week  campaign 
for  Pep,  using  15  transcribed  one- 
minute  announcements  weekly  at 
special  morning  and  afternoon 
periods.  Agency  is  Kenyon  &  Eck- 
hardt,  New  York. 

fishermen  like  to  hear  on  the  air. 

But  I  don't  believe  the  network, 
whose  programs  now  will  be  heard 
at  night  over  the  station  that  broke 
down  the  Denver  clear  channel,  re- 

gards its  schedule  as  of  interest 

solely  to  fishermen." 
Asked  About  CBS 
Claims  for  Signal 

Rep.  Brown  (R-0.)  called  atten- 
tion to  Mr.  Sholis'  observation  that 

some  50,000,000  people  are  de- 
pendent upon  clear-channel  sta- 

tions for  service  and  that  many 
areas  are  now  not  receiving  serv- 

ice at  all.  He  alluded  to  a  previous 
statement  by  a  CBS  witness  that 
that  network  reaches  some  98% 
of  the  country's  area  with  a  lis- 
tenable  signal.  Mr.  Sholis  said  he 
was  puzzled  by  the  CBS  statement 
and  did  not  know  upon  what  data 
it  was  based. 

Rep.  Sanders,  in  seeking  specific 
recommendations  on  how  to  correct 
the  situation,  pointed  out  that  he 
felt  there  was  not  adequate  rural 
coverage  and  that  was  one  of  the 
reasons  for  the  introduction  of  his 
bill. 

Rep.  Youngdahl  (R-Minn.),  as- 

Proposed  Tax  on  Advertisin| 
{Continued  from  page  7) 

subject  to  taxation  under  Section 
23-A  of  the  law,  which  provides 
that  taxes  may  be  levied  on  all  ex- 

penses which  are  not  considered 
"ordinary  and  necessary".  Expendi- 

tures falling  within  the  latter  defi- 
nition are  deductible.  It  is  logically 

assumed  that  increased  expendi- 
tures for  advertising  would  fall 

outside  the  "ordinary  and  neces- 
sary" category. 

Nevertheless,  it  was  stated  there 
is  no  cause  for  immediate  alarm  in 
spite  of  the  publicity.  It  was 
thought  that  a  statement  might  be 
forthcoming     through  Secretary 

serting  he  was  interested  in  the 
whole  question  of  remote  coverage, 
inquired  whether  it  was  within  the 
province  of  the  Committee  to  re- 

quest the  FCC  to  make  the  type  of 
engineering  study  suggested  by  the 
witness.  Mr.  Sholis  asserted  he 
felt  that  there  was  a  broader  ques- 

tion and  that  perhaps  the  Commis- 
sion, after  it  makes  its  survey, 

might  conclude  there  should  be 
even  more  clear-channel  stations 
than  the  25  provided  under  the 
Havana  Treaty  and  the  23  still  ex- 

istent. He  said  he  would  be  per- 
fectly willing  to  accept  a  Commis- 

sion commitment  that  the  status 
quo  be  retained  until  after  the  war. 

".  .  .  special  tribute  to  a  ra- 
dio commentator  who,  by 

her  charm,  gracious  person- 
ality and  ready  wit,  has  won 

a  unique  position  on  the 
air  .  .  .  Mary  Margaret 

McBride."  * 

*  Excerpt  from  speech  of  Radio  Awards  Luncheon,  May  18,  1942,  New 
York  City  by  Yolando  Mero  Irion,  Chairman  of  the  Women's  National 
Radio  Committee  (representing  a  constituency  of  20,000,000  women). 

Morgenthau  to  clarify  the  whole 
situation.  In  some  Government 
quarters,  expenditures  for  institu- 

tional advertising  by  companies 
engaged  in  the  all-out  war  effort 
and  who  are  entirely  outside  the 
consumer  field,  have  been  raised. 
There  have  been  proposals  in  Con- 

gress that  money  paid  such  private 
concerns  under  Government  con- 

tract be  not  used  for  advertising  or 
general  promotion. 

Individual  Cases 

It  is  entirely  possible,  according 
to  best  available  word,  that  there 
may  be  a  limitation  on  the  amount 
of  money  which  a  private  plant 
given  over  100%  to  Government 
work  shall  be  permitted  to  spend 
to  keep  its  name  before  the  con- 

sumer on  an  institutional  basis. 
But  it  is  thought  that  each  case 
would  have  to  be  considered  sepa- 

rately because  no  categorical  defi- 
nition is  possible. 

In  the  past  the  Treasury  has 
been  represented  as  sympathetic  to 
advertising  in  recognition  of  mod- 

ern marketing  practice,  which  has 
brought  the  consumer  more  goods 
for  less  money.  Moreover,  the 
Treasury  has  profited  through  in- 

creased revenues  accruing  from 
mass  production  sales  stimulated 
by  advertising. 

At  this  writing  all  that  could  be 
gleaned  from  official  sources  was 
that  the  whole  question  of  limiting 
advertising  expenditures  as  a 
means  of  raising  more  revenue  is 
under  consideration.  It  is  appre- 

ciated that  the  Internal  Revenue 
Bureau,  by  virture  of  the  latitude 
allowed  it  under  the  statute,  could 
limit  or  control  advertising  ex- 

penditures in  a  dozen  ways.  More- 
over, it  is  recognized  that  in  several 

Government  agencies  advertising  is 

regarded  as  a  "social  waste"  and 
that  grade  labeling,  rather  than 
brand  name  identity  is  being  fos- 

tered. But  thus  far,  the  latter 
school  hasn't  made  much  progress. 

KTKC,  Visalia,  Cal.,  has  appointed 
William  G.  Rambeau  as  sales  repre- 

sentative, though  not  nationally  as  er- 
roneously in  Broadcasting  May  11. 

W.  S.  Grant  Co.  continues  as  Pacific 
Coast  representative  of  KTKC.  The 
Grant  company  also  reports  represen- tation of  KFJI.  Klamath  Falls,  Ore. ; 
KDON.  Monterey,  Cal.;  KTRB,  Mo- desto, Cal. 

WEAF  1-1:45 
Monday  through  Friday 

^^^^^ 
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Halifax,  N.  S. 

Holds  the  key  to  the 

large  radio  audience  in 
Nova  Scotia 
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NEW  OFFICERS  of  the  Radio  Executives  Club  of  New  York  (1  to  r): 
Thomas  H.  Lynch,  William  Esty,  New  York,  elected  president  suc- 

ceeding John  Hymes,  Lord  &  Thomas;  Peggy  Stone,  Spot  Sales  Inc., 
treasurer;  Bevo  Middleton,  Radio  Sales,  secretary.  Miss  Linnea  Nelson, 
J.  Walter  Thompson,  new  executive  vice-president,  was  not  present. 

Air  Training  Disc 

Is  Made  Available 

Series  of  26  Programs  Now 
Offered  in  United  States 

RESULTING  from  an  idea  by 
NBC  Radio-Recording  Division 
submitted  to  authorities  in  Wash- 

ington for  approval  over  a  year 
ago,  a  series  of  26  half-hour  re- 

cordings covering  the  life  of  a  flier 
in  the  Royal  Canadian  Air  Force  is 

'  now  ready  for  distribution  to  sta- 
tions in  this  country  and  Canada. 

Local  advertisers  wishing  to  car- 
ry the  series  must  be  approved  by 

the  RCAF,  and  Imperial  Tobacco 
Co.,  Montreal,  has  already  signed 
for  the  recordings  on  the  CBC. 

Although  the  idea  received  the 
approval  of  the  RCAF  a  year  ago 
as  well  as  the  Canadian  Govern- 

ment, it  was  turned  down  in  Wash- 
ington because  the  United  States 

was  not  then  at  war. 

Lives  the  Life 

Hubert  Chain,  of  the  NBC  divi- 
sion, had  written  a  test  script  to 

illustrate  the  proposed  series,  and 
after  Pearl  Harbor  when  NBC  re- 

ceived the  "go-ahead",  he  returned 
to  Canada  to  a  manning  depot 
where  all  new  members  of  the 
RCAF  are  first  received.  With  the 
help  of  Rai  Purdy,  former  CBC 
producer.  Chain  lived  the  life  of  a 
flier  from  rookie  days  to  battle- 
front,  using  the  material  he  gath- 

ered for  the  26  complete  episodes. 

One  of  the  recordings,  as  an  il- 
lustration, deals  vdth  a  bombing 

sortie  into  Germany  by  an  Ameri- 
can-built Flying  Fortress.  The  rec- 

ord starts  with  the  instruction  of 
ithe  pilots — to  destroy  such  targets 
las  an  oil  tank  or  a  railroad.  On 
the  return  trip  the  Fortress  spots 
a  flight  of  five  Heinkel  bombers  a 

mile  below,  and  giving  chase,  ac- 
counts for  four  of  the  planes. 

Two  of  its  engines  are  put  out  of 
action  by  antiaircraft  fire,  however, 
and  the  plane  is  forced  to  land  in 
the  sea  near  Yarmouth,  England. 
The  pilot  has  radioed  his  plight  to 
the  home  field,  and  the  record  ends 
with  the  welcome  voice  coming  to 

them  from  England  "Rescue  boats 
are  on  the  way." First  radio  station  in  the  United 
States  to  sign  for  the  recorded  pro- 

gram series  of  life  in  the  Royal 
Canadian  Air  Force,  titled  Flying 
For  Freedovi,  is  KGNC,  Amarillo. 
The  26  half-hour  programs  will  be 
sponsored  on  KGNC  by  White  & 
Kirk,  department  store  which  has 
never  used  radio  before. 

Grocers  to  Convene 

WARTIME  problems  of  retail  food 
industries  will  be  the  theme  of  the 
45th  annual  convention  of  the  Na- 

tional Association  of  Retail  Groc- 
ers in  the  Palmer  House,  Chicago, 

June  7-10.  Among  the  speakers 
will  be  A.  C.  Hoff^man,  price  execu- tive, food  section,  OPA;  Wm.  R. 
Watkins,  special  assistant  to  the 
attorney  general;  Carroll  D.  Al- 
cott,  chief  of  the  news  staff  of 
WLW,  Cincinnati;  Dr.  M.  L.  Wil- 

son, chief  of  the  nutrition  division, 
OEM.  Presidents  of  the  grocery 
manufacturers,  wholesale  grocers, 
canners  and  retail  grocers  national 
associations  will  be  heard  on  CBS, 
June  8,  at  2:30  p.m.  (CWT)  : 

Ration  Aids  Audience 

PROOF  of  increased  listening  audi- ences in  the  17  Eastern  states  where 
gasoline  rationing  is  in  effect  since 
May  15  is  furnished  by  N.  J.  Mc- 
Mahon,  president  of  United  Adv.  Cos., 
Chicago,  which  currently  has  19  mail 
accounts  on  over  300  stations.  Mr. 
McMahon  reports  that  the  mail  re- sults from  stations  in  those  States 
almost  doubled  the  first  weekend  that 
rationing  went  into  effect. 

Basic  Mutual  Network  Outlet 
 „    FULL  TIME  1270. K  C 
THE  5000  WATT 

ff  oiueiilie  Vd  Cities 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE 

Radio  Executives  Club 

Elects  Lynch  President; 

'Gripe'  Show  Repeated 
THOMAS  H.  LYNCH,  timebuyer 
of  Wm.  Esty  &  Co.,  New  York,  was 
elected  president  by  a  vote  of  mem- bers of  the  Radio  Executives  Club 
of  New  York  to  succeed  John 
Hymes,  timebuyer  of  Lord  & 
Thomas,  New  York,  retiring  presi- 

dent, at  the  May  20  meeting. 
Executive  vice-president  for 

1942-43  is  Linnea  Nelson,  time- 
buyer  of  J.  Walter  Thompson  Co., 
New  York,  and  secretary  is  Bevo 
Middleton,  Radio  Sales,  New  York. 

Besides  the  election  results,  the 
May  20  meeting  featured  a  repeat 
performance  of  "What  Burns  Us 
Up",  given  at  the  REC  Breakfast 
Session  May  12  at  the  NAB  con- 

vention in  Cleveland,  as  recorded  by 
NBC  Radio-Recording  Division. 
Also  played  was  the  recording  made 
by  Columbia  Recording  Corp.  in 
New  York  featuring  timebuyers 
unable  to  attend  the  convention. 
This  week  the  club  will  hold  its 
final  session  of  the  season,  when 
the  new  officers  will  take  over. 

Out-of-town  guests  attending  last 
week  were  C.  P.  MacGregor,  Holly- 

wood; Carlton  Smith,  WRC,  Wash- 
ington; Alex  MacDonald,  WGY, 

Schenectady;  Clarke  Brown,  radio 
dire  ctor.  Lake  -  Spiro  -  Shurman, 
Memphis;  Howard  Dahl,  WKBH, 
LaCrosse,  Wis.;  George  L.  Jaspert, 
WPAT,  Paterson;  Eugene  J.  Roth, 
KONO,  San  Antonio;  Jim  Hanra- 
han,  WMPS,  Memphis;  Mortimer 
C.  Watters,  WCPO,  Cincinnati; 
Edward  Codel,  Atlantic  Coast  Net. 

AFM  SIGNS  SEVEN 

mw  YORK  STATIONS 

LOCAL  802  of  the  American  Fed- 
eration of  Musicians  has  concluded 

negotiations  with  seven  New  York 
stations  for  renewal  contracts  cov- 

ering staff"  musicians.  Renewals,  re- troactive to  April  1,  1942,  and  for 
two-year  periods,  have  been  signed 
with  WNEW,  WHN,  WMCA, 
WQXR,  WEVD  and  WBNX,  while 
a  one-year  renewal  has  been  ne- 

gotiated with  WBYN,  Brooklyn. 
The  local's  pact  with  WHOM, 

Jersey  City,  does  not  expire  until 
March  31,  1943,  and  further  de- tails remain  to  be  worked  out  on 
contracts  with  WINS,  New  York, 
and  WLIB,  Brooklyn,  now  in  or- 

ganization. No  negotiations  have 
been  started  as  yet  with  WWRL, 
New  York,  and  a  new  agreement 
must  be  worked  out  with  WOV, 
New  York,  the  present  agreemnt 
having  been  frozen  pending  FCC 
action  on  the  proposed  change  in 
management. 

Most  extensive  increase  was  se- 
cured at  WHN.  The  staff  band  has 

been  increased  from  10  to  15  men, 
and  salaries  raised  a  total  of  $20 
per  man  on  terms  of  $10  this  year 
and  $10  next.  WNEW  and  WMCA 
pacts  were  the  same  as  before, 
while  at  WEVD  the  salary  was 
raised  $5.  WQXR  received  the 
same  with  a  $5  increase  next  year. 
WBNX  adds  $2.50  per  man  this 
year  and  a  similar  sum  next  year. 

PETITIONS  for  leave  to  dismiss 
their  rival  applications  for  5,000  watts 
day  and  1,000  night  on  630  kc.  were 
granted  last  week  by  the  FCC  to 
WLOL,  Minneapolis,  and  WMIN,  St. 
Paul. 

THE  MOST  INTIMATE 

AND  EFFECTIVE  SALES 

APPROACH  TO  AMERI- 

CA'S LARGEST  MARKET. 

FOR  OFFENSE  •  FOR  DEFENSE 
BUY  U.  5.  BONDS  TODAY 

Influencing  Sales 

FAR  Beyond  Pontiac 

In  cities  .  .  .  villages  .  .  .  farms 
.  .  .  for  miles  and  miles  around 
Pontiac  .  .  .  the  messages  of  na- 

tional, regional  and  local  adver- 
tisers are  heard  over  WCAR's 1000  streamlined  watts. 

GET  THE 
FACTS FROM 

WCAR 

PONTIAC,  MICHIGAN 
or  the  Foreman  Co.  %  Chicago  #  New  York 

50,000  WATTS 

CLEAR  CHANNEL 
Exclusive  NBC  Outlet 

MINNEAPOLIS     •     SAINT  PAUL 
Represented   Nationally  by   Edw.   Petry  Co. 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 MAY  16  TO  MAY  22  INCLUSIVE  

Decisions  .  .  . 
MAY  19 

KDB,  Santa  Barbara,  Cal. — Granted  con- 
sent to  assignment  of  license  from  Santa 

Barbara  Broadcasters  Ltd.  to  Don  Lee 
Broadcasting  System. 
WBNY,  Buffalo— Granted  modification  of 

license  to  change  hours  to  unlimited  time. 
WFIG,  Sumter,  S.  C— Granted  consent 

to  voluntary  assignment  of  license  from 
Samuel  J.  Brody  to  Radio  Station  WFIG Inc. 
KFEQ,  St.  Joseph,  Mo. — Granted  consent 

to  acquisition  of  control  of  KFEQ  Inc. 
thru  sale  of  five  shares  of  common  stock 
to  Barton  Pitts  from  News  Broadcasting Co. 
KRLD,  Dallas— Granted  CP  to  make 

changes  in  directional  antenna  for  night- time use. 
WFAS.  White  Plains,  N.  Y.— Denied  peti- 

tions requesting  order  of  10-28-41  be  set aside. 
NEW,  Federation  Publications  Inc..  Battle 

Creek,    Grand    Rapids,    Lansing,    Mich. — 
Granted  motion  to  dismiss  applications  for new  FM  stations. 
NEW,  The  Radio  Voice  of  New  Hamp- 

shire Inc.,  Manchester — Granted  petition  to 
withdraw  application  for  new  FM  station. 
NEW,  Broadcasters  Inc.,  San  Jose,  Cal.; 

NEW,  San  Jose  Broadcastings  Co.,  San 
Jose;  NEW,  Luther  E.  Gibson,  Vallejo,  Cal. 
— Granted  petitions  to  dismiss  applications 
for  new  stations,  originally  set  for  joint hearing. 

MAY  21 

WLOL,  Minneapolis — Granted  petition  for 
leave  to  dismiss  application  for  CP  630  kc., 5  kw.  D  and  1  kw.  N. 
WMIN,  St.  Paul— Granted  petition  for 

leave  to  dismiss  application  for  CP  to 
operate  same  as  preceding 
LICENSE  RENEWALS  GRANTED : 

KOL  WJAS  WKNE  WKST  WNAC  WNEL 
WORC  WRR  KLS  KVOR  WDOD  WXYZ 
(to  10-1-42)  ;  KFSG  KROW  WICA  WTAW 
KFWB  (to  8-1-44)  ;  KDAL  (to  6  1-43)  : 
KVRS  (to  8-1-43)  ;  WBKY  (to  5-1-43). 

MAY  20 

WSAM,  Saginaw,  Mich. — Proposed  to 
grant  to  1400  kc.  and  increase  to  250  w., unlimited  time. 
KGNO,  Dodge  City.  Kan.— Granted  peti- 

tion to  cancel  May  20  oral  argument. 
NEW,  The  Walmac  Co.,  Alice,  Tex.— 

Granted  request  for  dismissal  of  applica- tion for  new  station. 
NEW,  WKAL  Inc.,  Kalamazoo,  Mich.— 

Granted  continuance  of  hearing  to  6-29-42. 
NEW,  South  Florida  Broadcasting  Inc., 

Miami — Granted  continuance  of  hearing  to G-24-42. 
W65H,  Hartford — Granted  petition  to withdraw  application. 

Applications  .  ,  . 
MAY  16 

WBYN,  Brooklyn — Modification  of  license 
to  move  studio  to  New  York. 
WNAC,  Boston— Modification  of  CP  re- 

questing   changes    in    directional  antenna. 
MAY  19 

WHIP,  Hammond,  Ind. — Transfer  of 
control  thru  sale  of  200  shares  (10%)  of 
stock  by  Geoige  F.  Courrier  to  John  W. Clarke. 
WEBR,  Buffalo— Transfer  of  control  thru 

sale  of  1400  shares  preferred  and  100 
shares  of  common  stock  (100%)  by  Edward 
H.  Butler,  individual,  Marjorie  Mitchell 
Baird.  individual  &  Edw.  H.  Butler,  indi- 

vidual and  as  trustee  under  the  last  will  & 
t•^^t;lmont  of  Edw.  H.  Butler,  deceased,  d/b as  Buffalo  Evening  News  to  Buffalo  Cour- 
ier-E.\press  Inc.  (75%)  and  Paul  E.  Fitz- patrick  (25%). 

MAY  21 
WMAZ,  Macon,  Ga.— Modification  of  CP 

as  modified  for  extension  of  completion 
date  to  10-6-42. 
KFEQ,  St.  Joseph,  Mo.— Modification  of 

CP  as  modified  for  extension  of  completion 
date  to  7-30-42. 
WISH,  Indianapolis — CP  to  increase  to  5 

kw.  D  and  N  and  make  directional  antenna 
changes  for  N  use  only. 

RADIO  TALENT  sisned  for  the  cast 
of  '"Hi  Xeighbor",  a  Ropublic  picture, are  :  Roy  Acuff  of  Grrnid  Old  Opry  on 
WS.AI,  Xah;l)ville;  Lulu  Belle  and 
8cotty  (Myrtle  and  Scott  Wiseman) 
of  the  National  Ham  Dance  on  "\VLS. Chicago;  Don  Wilson,  announcer,  and 
Vera  Vague,  radio  actress. 

WOMEN  are  even  taking  over 
transmitter  operations,  and  Anna 
Marie  Stettler,  of  WSTV,  Steuben- 
ville,  0.,  offers  proof.  Getting  her 
first  class  operator's  license  April 
9,  Ann,  with  a  restricted  permit, 
formerly  operated  radio  facilities 
of  the  Sheriff's  office,  Jefferson County,  0. 

Late  Personals 

.JOHN  C.  YOUNG,  advertising  man- 
ager of  Gruen  Watch  Co.,  Cincinnati, 

extensive  radio  user,  has  joined  the 
armed  forces.  Advertising  for  the 
company,  as  placed  through  McCann- 
Erickson,  New  York,  will  be  super- 

vised by  Benjamin  S.  Katz,  president 
of  Gruen,  until  a  successor  has  beeii 
named. 
HARLAN  B.  OAKES,  of  the  Chicago 
sales  staff  of  Howard  Wilson  Co.,  sta- 

tion representatives,  has  been  commis- sioned second  lieutenant  in  the  Army 
Air  Force.  He  will  be  replaced  in  the 
Chicago  office  by  Mr.  Wilson's  son, who  has  been  sales  manager  of  WOSH, 
Oshkosh,  Wis.,  and  previous  to  that 
in  charge  of  the  Kansas  City  office  of 
the  company. 

HURRY  BROPI-IY,  former  CBS  art- 
ist Bureau  representative  on  the  West 

Coast,  now  associated  with  the  Office 
of  the  Coordinator  of  Information 
(Donovan  Committee)  in  a  technical 
capacity,  has  gone  to  Honolulu  on  a 
special  mission. 
TELFORD  TAYLOR.  FCC  general 
counsel,  and  Mrs.  Taylor  are  parents 
of  a  daughter,  their  second  child,  born 
May  16. 
HERBERT    A.    CARLBORGI,  for 
nine  years  in  the  sales  dei^artment  of 
('BS  in  Detroit,  has  joined  the  radio 
sales  division  of  the  network's  New 
York  office.  Carlborgi  served  as  ac- 

count executive  in  the  Philadelphia 
and  Detroit  branches  of  N.  W.  Ayer 
&  Son  for  four  years  and  was  with  the 
sales  (iepartment  of  Procter  &  Gamble 
Co.,  Cincinnati,  for  three  years. 
(lEORGE  GUNN.  formerly  of  WMAL, 
Wasbiii^ion,  has  joined  the  BLUE  an- 
nounciiiK  staff  in  New  York,  ;uid  has 
been  assigned  to  Blue  Barron's  Hhow 
of  Yeslerdai/  <{•  'J'oihii/.  (iunn's  ap- 
))ointinent  is  in  line  willi  the  network's piiiicy  to  ̂ ^ivc  first  opportunities  to 
liil  staff  vacancies,  to  announcers  of 
alliiialed  stations. 
FRANK  .T.  REED  .Jr.,  assistant  sales 
traffic  manager  of  NBC,  on  May  25 
leaves  the  network  to  go  on  active 
duty  as  a  first  lieutenant  in  the  Ord- nance Corps. 
WALTER  GORMAN,  formerly  pro- 

ducer with  Compton  Adv.,  New  York, 
lias  joined  the  radio  production  de- 
piirtment  of  Young  &  Rubicam,  New York. 

Col.  Oliver  S.  Ferson 
COL.  OLIVER  S.  FERSON,  50, 
director  of  war  organization  and 
movement  on  the  staff  of  Lt.  Gen. 
Henry  H.  Arnold,  chief  of  the 
Army  Air  Force,  and  executive 
officer  of  the  radio  section  of  the 
American  Expeditionary  Force  in 
France  during  World  War  I,  died 
suddenly  May  17  of  a  heart  attack 
while  attending  a  meeting  of  offi- 

cers in  Washington.  An  expert  in 
radiotelegraphy.  Col.  Ferson  joined 
the  Army  as  an  enlisted  man  in 
1910  and  became  a  radio  engineer. 
He  served  with  the  aviation  sec- 

tion of  the  Army  Signal  Corps  as 
a  sergeant  when  this  country  en- 

tered the  first  World  War.  Later 
he  was  commissioned  and  sent 
overseas. 

Dr.  Rudolph  Hellmund, 

Of  Westinghouse,  Dies 
DR.  RUDOLPH  EMIL  HELL- 

MUND, 63,  chief  engineer  of  West- 
inghouse Electric  &  Mfg.  Co.  and 

one  of  America's  outstanding  elec- 
trical engineers,  died  May  16  at 

Memorial  Hospital,  New  York, 
where  he  had  been  a  patient  two 
weeks. 

Dr.  Hellmund  had  been  associ- 
ated with  Westinghouse  since  1907 

and  held  more  than  250  U.  S.  and 
foreign  patents  on  electrical  de- 

vices which  he  invented.  Born  in 
Germany,  he  came  to  America  in 
1903  and  became  assistant  to  Wil- 

liam Stanley  at  Great  Harrington, 
Mass.,  two  years  later  going  to 
V/estern  Electric  as  designing  en- 

gineer and  subsequently  joining 
Westinghouse.  Dr.  Hellmund  was 
appointed  chief  engineer  in  1933. 
He  was  a  fellow  of  the  American 
Institute  of  Electrical  Engineers, 
a  member  of  its  board  of  directors 
and  chairman  of  its  standards 
committee,  a  member  of  the  Pitts- 

burgh Athletic  Assn.,  the  Knights 
Templar  and  a  Shriner. 

He/mrA  iKccounts 
Air  time  Eastern  Wartimt  unless  indicated 

New  Business 
WARTIME  PRICES  &  TRADE  BOARD, 
Ottawa  (price  ceiling-s)  on  May  18  started 
A  Soldier's  Wife  on  43  English  and  9 French  Canadian  Broadcasting  Corp.  sta- 

tions, Mon.  thru  Fri.  10:30-10:45  a.m.. 
with  repeat  to  western  Canada  1-1:15 
p.m.  Agency  for  English  program:  Mac- 
Laren  Adv.  Co.,  Toronto;  for  French  pro- 

gram :  Canadian  Adv.  Agency,  Montreal. 
PILLSBURY  FLOUR  MILLS  Co.,  Min- 

neapolis (flour,  cereals),  on  June  8  will 
start  Clara  Lu  &  Em  on  14  CBS  stations 
Mon.,  Wed.,  Fri.,  11-11:15  a.m.  Agency: 
lyicCann-Erickson,  Chicago. 
SPERRY  FLOUR  Co.,  San  Francisco,  on 
June  1  starts  for  52  weeks  Sam  Hayes, 
Neivs,  five  times  weekly  on  7  CBS  coast 
stations,  Mon.  thru  Fri.,  1:15-1:30  p.m. 
(PWT).  Agency:  Westco  Adv.  Agency, 
San  I'^rancisco. 

PHOTO-DEVELOPING  Inc.,  Los  Angeles 
(film  developing),  on  May  6  started  five- 
minute  participations  thrice-weekly  in 
Breakfast  at  Sardi's  on  12  BLUE  Pacific 
Coast  stations,  Mo.,  Wed.,  and  Fri.,  9:40- 
9:45  a.m.  Agency:  Mayers  Co.,  Los 
Angeles 

Renewal  Accounts 

U.  S.  TOBACCO  Co.,  New  York,  (Dill's Best  and  Model  Smoking  Tobacco)  on  May 
25  renews  Gay  Nineties  Revue  on  63  CBS 
stations,  Mon.,  8:30-8-55  p.m.  (rebroadcast 
11:30  p.m.).  Agency:  Arthur  Kudner, N.  Y. 

CONTROL 

ROOM 

FRANK  FIGGINS,  NBC  Hollywood 
engineering  maintenance  supervisor, 
has  joined  the  Army  Signal  Corps  as 
captain.  John  F.  Morris,  engineer,  has 
taken  over  his  former  duties.  Morti- 

mer F.  Smith,  network  engineer,  also 
resigned  to  join  the  Army  and  has 
been  assigned  to  special  development 

work. R.  P.  ALMY  has  been  promoted  to 
manager  of  renewal  radio  tube  sales, 
Hygrade  Sylvania  Corp.,  New  York. 
Concurrently  A.  R.  Oliver  became  field 
sale  manager  of  the  renewal  tube  sales 
division. 
EDWARD  LEECH,  formerly  of 
WRRF,  Washington,  N.  C,  has  joined 
the  engineering  staff  of  WPTF, Raleigh. 

.JOHN  TIMBERLAKE,  new  to  radio, 
has  joined  the  engineering  staff  of 
WAJR,  Morgantown,  W.  Va. 
DOROTHY  JANE  CAUGHNEY,  sec- retary to  A.  O.  Coggeshall,  program 
manager  of  WGY,  Schenectady,  on 
.June  1  is  to  be  married  to  Joseph 
Bailey,  General  Electric  industrial  en- 

gineer. 
BILL  ICUMPFER,  studio  engineer  of 
KOA,  Denver,  is  to  leave  the  station for  a  civil  service  post  at  Bellmar, 
N.  J.,  where  he  will  do  research  work. 
GARVIS  DOYLE  GILBERT,  for- 

merly of  KPAC,  Port  Arthur,  Tex., 
and  Alfred  L.  Stout,  former  ham  oper- 

ator, have  joined  the  transmitter  staff 
of  KFDM,  Beaumont. 
MASON  COPPINGER,  studio  oper- 

ator of  WIBW,  Topeka,  has  received 
his  second  class  telephone  license 
which  qualifies  him  to  work  at  the  sta- tion transmitter  in  addition  to  his 
other  duties. 
WILLIAM  L.  PARKER,  formerly  a 
radio  repairman,  has  joined  WHO,  Des 
Moines,  as  a  studio  engineer. 
W.  D.  MOYER  and  J.  R.  DeGruzzio 
have  joined  NBC  Hollywood  engineer- 

ing staff  as  summer  relief. 
T^LOYD  JONES,  KFI-KECA,  Los 
Angeles  technician,  has  been  granted 
leave  to  do  Government  communica- 

tions research  at  Massachusetts  In- stitute of  Technology. 

PHILIP  K.  BALDWIN,  chief  en- 
gineer at  WEEI,  Boston,  is  now  a 

captain  in  the  Army  Air  Force,  sta- 
tioned in  Boston  with  the  First  Inter- 

ceiJtor  Command. 
BOB  SNIDER,  engineer,  has  joined 
WOWO-WGL,  Fort  Wayne,  Ind. 
ED  R.  STENZBL,  radio  engineer  in 
I^hiladelphia  for  20  years,  has  returned 
to  the  staff  of  KYW,  Philadelphia. 
He  was  formerly  stationed  at  the 
KYW  transmitter  but  moved  to 
WDAS  in  1937. 

A.  WILSON  SIGAFOOS,  studio  en- 
gineer of  WIP,  Philadelphia,  has  re- 
ceived a  lieutenant's  commission  in the  Navy. 

RAY  BAIRD,  formerly  of  WJW,  Ak- ron, has  been  named  chief  engineer  of 
WCED,  DuBois,  Pa.,  taking  over  the 
duties  of  Jerry  Flyr.  Dana  Bode,  also 
from  WJW,  has  joined  the  WCED 
staff  as  assistant  engineer. 
FRANK  GRICHBR,  new  to  radio,  ha_s 
"■'oinsd  the  engineering  staff  of  KCKN, Kansas  City. 

Network  Changes 
SIGNAL  OIL  Co.,  Los  Angeles  (gas  and 
oil)  on  May  24  shifted  Upton  Close,  com- 

mentator, on  6  NBC  stations,  from  Sun., 1-1:15  p.m.  to  3:15-3:30  p.m.  Agency: 
Barton  A.  Stebbins,  Los  Angeles. 
LEVER  BROS.,  Ltd.,  Toronto  (Lux  soap), 
on  May  30  discontinues  Dr.  Susan  on  33 
Canadian  Broadcasting  Corp.  stations,  Mon. 
thru  Fri.,  11:30-11:45  a.m.  Agency:  J.  Wal- ter Thompson  Co.,  Toronto. 
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I  Leon    Cieciuch    Killed ; 
WHOM  Polish  Director 

I  LEON  CIECIUCH,  director  of  the 
I  Polish  department  of  WHOM,  Jer- 
l|  sey  City,  and  a  15-year  radio  vet- 
\'  eran  as  a  Polish  announcer,  on May  20  was  killed  instantly  in  an 
I  automobile  accident  near  the  New- 

ark Airport  in  a  head-on  collision 
with  a  truck.  A  leader  in  Polish- 
American  circles  in  New  York  for 
many  years,  Mr.  Cieciuch  was  a 
personal  friend  of  the  late  Ignace 
Paderewski. 

A  concert  singer  at  one  time,  Mr. 
I  Cieciuch  was  heard  at  one  time  on 
operatic  programs  on  NBC,  and 
also  conducted  Polish  programs  on 
WAAT,  Jersey  City,  before  joining 
WHOM  two  and  a  half  years  ago. 
In  his  tribute  May  20,  Joseph 
Lang,  general  manager  of  WHOM, 
cancelled  all  commercially  spon- 

sored Polish  broadcasts  for  a  four- 
hour  period,  during  which  memorial 
music  was  played.  The  station  also 
broadcast  the  funeral  services  held 

May  23  from  St.  Anthony's  Church in  Jersey  City.  A  wife  and  three 
children  survive. 

KEITH  KIGGINS,  vice-president  in 
charge  of  stations  of  BLUE,  left  New 
York  last  week  for  a  six-week  tour  of 
the  network's  West  Coast  stations. 

Join  Shortwave  List 
PRUDENTIAL  INSURANCE  Co., 
Newark,  will  add  The  Family 
Hour,  Sunday  program  on  CBS, 
and  General  Motors  Corp.,  Detroit 
(institutional)  will  add  Cheers 
from  The  Camps,  starting  on  CBS 
June  9,  to  the  list  of  CBS  com- 

mercial programs  shortwaved  to 
American  troops  abroad.  Starting 
May  29,  The  Family  Hour  will  be 
rebroadcast  overseas  Friday,  6:45- 
7:30  a.m.  and  Cheers  From  the 
Camps  will  be  heard  abroad  be- 

ginning June  13,  Saturday,  7-8  a.m. 
Benton  &  Bowles,  New  York  is  the 
agency  for  Prudential  and  Camp- 
bell-Ewald  Co.,  New  York,  han- 

dles the  General  Motors  account. 

RWG  Chicago  Deals 
NEGOTIATIONS  have  been  opened 
between  the  Chicago  council  of  the 
Radio  Writers  Guild  of  the  Authors 
League  of  America,  and  representa- 

tives of  NBC,  CBS  and  BLUE  Chi- 
cago, on  behalf  of  news  writers  of 

WBBM  WENR  and  WMAQ.  Tenta- 
tive scales  for  pay  and  vacations  have 

been  presented  by  the  writers  through 
Fred  Kress,  president  of  the  Guild  in 
Chicago,  and  U.  R.  Savage,  attorney. 
Representing  WBBM  in  the  first  meet- 

ing May  18  were  J.  L.  Van  Volken- 
berg,  assistant  to  the  vice-president, 
and  John  Moser,  legal  representatives. 

TO  INCREASE  war  bond  sales 
WIBW,  Topeka,  Kans.,  is  giving 
this  certificate  to  every  Kansas 
worker  who  signs  up  one  or  more 
individuals  in  the  war  bond  drive. 
Designed  by  Art  Holbrook,  WIBW 
commentator  and  member  of  the 
Kansas  Defense  Savings  Commit- 

tee, certificate  carries  the  signa- 
tures of  Sen.  Arthur  Capper, 

Capper  Publications  Inc.,  and  Ben 
Ludy,  general  manager  of  WIBW. 

Coffee  Bureau  Places 

Drive  in  Five  Markets 
ICED  COFFEE  will  be  promoted 
by  Pan-American  Coffee  Bureau, 
New  York,  on  a  national  basis,  in 
an  eight-week  campaign  starting 
in  five  markets  June  15.  Spot  an- 

nouncements will  be  used.  Details 
are  not  yet  available  as  to  the  na- 

ture of  the  spots  or  as  to  whether 
the  spots  will  be  live  or  transcribed. 
Agency  is  Buchanan  &  Co.,  N.  Y. 

Markets  and  stations  to  be  used 
are:  New  York— WHN  WMCA 
WNEW  WQXR;  Jersey  City — 
WAAT;  Chicago— WCFL  WJJD 
WIND;  Boston— WHDH  WORL 
WMEX;  Detroit— CKLW  WJBK; 
Los  Angeles  —  KFWB  KMPC KMTR. 

In  addition  to  this  institutional 
campaign,  the  Bureau  is  offering 
other  special  transcribed  announce- ments to  local  coffee  roasters  to 
advertise  individual  brand  s 
throughout  the  country,  except  in 
the   five   cities   mentioned  above. 

PROFESSIOi^AL 

DIRECTORY 

CLA^$$IFIED 

Situations  Wanted,  10c  per  word.  Help  Wanted  end  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for   box   address.   Forms  close   one  week   preceding  issue. 

Help  Wanted 
Texas  Independent  Station — Desires  eompe- 
tent  announcer.  Tell  all.  Box  502, 
BROADCASTING. 

Situations  Wanted 

Cultured  woman  —  Employed  now  Radio 
Station.  Lovely  mellow  radio  voice.  Done 
broadcasting  foreign  lands.  Capable  writ- 

ing effective  copy.  Willing  assist  getting 
contracts.  References.  Box  508,  BROAD- CASTING. 

Production  Man  —  Diversified  experience 
on  small  station.  Top-flight  continuity 
writer.  Reliable.  Cooperative.  College. 
Married.  Box  504,  BROADCASTING. 

Experienced  announcer  —  Good  voice,  ap- 
pearance; writes,  sings;  prefers  Man- 

hattan -  Philadelphia  area.  Box  503, BROADCASTING. 

Program-production  director-newscaster  — 
16  years  experience  wants  to  make 
change.  Job  must  be  permanent.  Box 
500.  BROADCASTING. 

Money  secondary  to  draft-exempt  young 
announcer — Limited  experience,  go  any- 

where. Box  510,  BROADCASTING. 

ANNOUNCER  —  Can  handle  all  shows  ; 
continuity,  news.  Deferred.  Go  anywhere. 

i  College  degree.  Box  509,  BROADCAST- 
\  ING.  

I  COMMERCIAL  MANAGER  —  Excellent 
record  of  personal  sales  and  program- 

ming. Married,  draft  exempt.  Splendid 
references.  Presently  employed.  Will  go 
anywhere  as  salesman  or  Commercial 
Manager.    Box    497,  BROADCASTING. 

Manager  radio  department  —  Nationally 
known  midwest  agency.  Would  like  sales 
position  with  prominent  station  to  handle 
national  advertising  accounts.  Box  498, 
BROADCASTING.  

'  Girl,  23,  A.B. — Two  years  radio  writing, 
office,  microphone  work.  Now  training 
for  operator's  license.  Announcing  pre- ferred, anywhere.  Now  employed.  Box 
507,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
ANNOUNCER,  WRITER,  SPORTS- 
CASTER— New  York  University  radio 
major,  19.  Transcription  on  request. 
Box  505,  BROADCASTING. 

GENERAL  MANAGER— Commercial  Man- 
ager combination.  Local  or  Regional. 

Ten  years  in  radio.  Married,  Family. 
Excellent  References.  Box  512,  BROAD- CASTING. 

Sales  Manager  —  Join  station  rewarding 
outstanding  achievements  with  reason- able remuneration.  Unbeatable  record 
includes  promotion,  production,  announc- 

ing. Married  Box  511,  BROADCAST- ING. 

Wanted  to  Buy 

GENERAL  RADIO  EQUIPMENT  —  516-C 
Radio  Frequency  Bridge,  648-A  Modu- 

lated Oscillator,  and  accessories.  Give 
serial  numbers,  condition  and  cost.  A. 
Earl  Cullum,  Jr.,  Consulting  Engineer, 
Dallas,  Texas 

Two  200-to-300  foot  vertical   radiators  — 
Write  immediately  giving  best  price  and 
description.  Box  506,  BROADCASTING. 

For  Sale 

1  KW  Broadcast  Transmitter  —  Western 
Electric  106-B,  including  tubes,  etc.  Good 
condition.  Reasonably  priced.  Box  501, 
BROADCASTING. 

Will  Trade— 9-A  Western  Electric  Repro- 
ducer Kit  in  good  condition  for  RCA 

Universal  Pickup  Kit.  WLVA,  Lynch- 
burg, Va. 

Collins  5,000  Watt  Transmitter  —  Used 
since  February  this  year.  Station  increas- 

ing power.   King,   KPAS,  Pasadena. 
Stock  in  W.  Va.  Station  —  Must  have 

$5,000.00  cash  and  managerial  experience. 
For  particulars  write  Box  499,  BROAD- 
CASTING. 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bide.,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Silver  Spring  Md. 

(Suburb.  Wash..  D.  C.) 
Main  Office:  Crossroads  of 

7134  Main  St.  World 
Kansas  City,  Mo.  I     X     ]     Hollywood,  Cal. 

RING  8C  CLARK 

Consulting  Radio  Engineers 
WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

Notional  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

GEORGE  C  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communieations,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

BROADCASTING 

for 

RESULTS! 
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Net  SponsorsPlanning  ActiveSummer 

Many  Top  Programs  to 

Stay;  Others  List 
Substitutes 

ALTHOUGH  advertisers  and  their 
agencies  in  several  cases  last  week 
were  still  in  the  throes  of  deciding 
whether  to  continue  current  net- 

work shows  through  the  summer, 
replace  them  with  lighter  summer 
fare  or  take  them  off  the  air  en- 

tirely because  of  the  war  situation, 
the  disposition  of  the  majority  of 
programs  on  NBC,  CBS,  the  BLUE 
and  Mutual  had  been  decided. 

Many  to  Stay 
Most  of  the  popular  variety 

shows  on  NBC  are  remaining  on 
the  air  for  the  summer  months, 
while  the  few  that  are  vacationing 
will  have  their  spots  filled  by  other 
sponsored  or  sustaining  programs 
until  they  return  in  the  fall. 
Among  the  broadcasts  defmitely 

set  to  continue  are  American  To- 
bacco Co.'s  Information  Please,  and 

Kay  Kyser's  College  of  Musical 
Knowledge;  Sealtest  Rudy  Vallee 
program;  Bell  Telephone  Hour; 
Firestone  Tire  &  Rubber  Co.'s 
Voice  of  Firestone;  Cities  Service 
Concert;  Liggett  &  Myers  Tobacco 
Co.'s  Fred  Waring  Pleasure  Time; 
General  Electric's  Hour  of  Charm; 
Philip  Morris  &  Co.'s  Johnnie  Pre- 

sents; the  Fitch  Bandwagon; 
Bristol-Myers'  Mr.  District  At- 

torney; Emerson  Drug  Co.'s  Ellery 
Queen;  Procter  &  Gamble's  Abie's 
Irish  Rose;  and  Standard  Brands 

One  Man's  Family. 
Bristol-Myers  is  replacing  Eddie 

Cantor  with  Those  We  Love  June 
24,  Cantor  to  resume  his  Time  to 
Smile  show  Sept.  30  on  NBC. 
Similarly  Pepsodent  Co.  will  start 
A  Date  With  Judy  on  June  16  in 
the  Bob  Hope  time,  Hope  to  re- 

turn Sept.  22;  Brown  &  William- 
son Tobacco  Co.  replaces  Red  Skel- 

ton  June  16  with  Tommy  Dorsey's 
Orchestra,  and  Bob  Crosby  will 
replace  his  brother  Bing  Crosby 
on  the  Kraft  Music  Hall  for  a  13- 
week  period,  probably  in  July. 

Standard  Brands  has  reached  no 
decision  as  yet  on  the  Chase  & 
Sanborn  Hour  on  NBC.  It  may 
leave  the  network  June  28,  or  may 
continue  through  the  summer  for 
another  Standard  Brands  product, 
handled  by  a  different  agency. 
Maxivell  House  Coffee  Time,  with 
Fanny  Brice  and  Frank  Morgan, 
goes  on  as  usual  on  NBC,  both 
stars  taking  separate  short  vaca- 
tions. 

Shifting  products  June  24,  Gen- 
eral Foods  will  change  the  name  of 

the  show  to  Post  Toasties  Time. 
Another  NBC  General  Foods  show 
The  Aldj'ich  Family  is  slated  for  a 
four-week  vacation,  probably  from 
July  2  to  Aug.  6,  while  the  Jack 
Benny  show  goes  off  May  31,  re- 

turning Oct.  4.  Still  unsettled  last 
week  was  the  report  that  the  Assn. 
of  American  Railroads,  Washing- 

ton, might  take  over  the  Jack 
Benny    period    on    NBC  during 

Benny's  vacation  with  an  institu- 
tional program  [Broadcasting, 

May  18]. 
Fibber  Uncertain 

S.  C.  Johnson  &  Sons,  Racine, 
had  not  reached  a  decision  last 
week  on  whether  the  Fibber  Mc- 
Gee  &  Molly  program  would  take 
its  usual  nine-week  vacation  from 
NBC,  and  other  shows  on  the  in- 

definite list  were  Truth  or  Con- 
sequences, sponsored  by  Procter  & 

Gamble  Co. ;  Cavalcade  of  America, 
by  DuPont;  The  Great  Gilder- 
sleeve,  by  Kraft  Cheese  Co.,  and 

R.  J.  Reynolds  Tobacco  Co.'s  Al 
Pearce  &  His  Gang,  all  on  NBC. 

On  July  7,  Lever  Bros.  Co.,  Cam- 
bridge (Swan  soap),  will  replace 

Burns  &  Allen  on  NBC  with 
Tommy  Riggs  &  Betty  Lou  for  the 
summer  months. 

Of  the  variety,  quiz  type,  and 
dramatic  shows  on  CBS,  the  fol- 

lowing are  definitely  set  to  con- 
tinue this  summer:  Bowey's  Inc., 

Stars  Over  Hollywood;  Celanese 
Corp.  of  America,  Great  Moments 
in  Music;  American  Tobacco  Co., 
Your  Hit  Parade;  Chrysler  Corp., 
Major  Bowes'  Amateurs;  Coca  Cola 
Co.,  The  Pause  That  Refreshes  on 
the  Air;  Emerson  Drug  Co.,  Vox 
Pop;  Eversharp  Inc.,  Take  It  Or 
Leave  It;  Ironized  Yeast  Co.,  Are 
You  a  Missing  Heir? ;  Philip  Morris 
&  Co.,  The  Philip  Morris  Playhouse 
and  The  Crime  Doctor;  Prudential 
Insurance  Co.  of  America,  Pruden- 

tial Family  Hour,  and  U.  S.  To- 
bacco Co.,  Gay  Nineties  Revue. 

'Theatre'  Off  Eight  Weeks 
Lever  Bros.  Co.  will  take  the 

Lux  Radio  Theatre  off  CBS  for  an 
eight-week  hiatus  during  July  and 
August,  and  The  Texas  Co.,  on 
July  5  will  replace  the  Fred  Allen 
show  with  a  musical  program 
starring  Al  Goodman's  Orchestra 
while  Allen  takes  his  usual  vaca- 

tion. General  Foods  Corp.  will  set 
no  replacement  for  the  Kate  Smith 

Hour,  heard  Fridays  on  CBS,  while 
Kate  Smith  takes  an  11  weeks  vaca- 

tion starting  July  3. 
Still  undecided  for  the  summer 

is  the  status  of  the  Big  Town  pro- 
gram, which  Lever  Bros,  may  take 

off  in  July  for  rest.  No  decision 
had  been  made  last  week  on  The 
Bob  Hawk  Quiz  which  R.  J.  Rey- 

nolds Tobacco  Co.  sponsors  on 
CBS  for  Camel  cigarettes.  Camp- 

bell Soup  Co.  is  giving  the  Bob 
Burns  show  on  CBS  a  13-week 
vacation,  effective  June  9. 

In  June,  CBS  will  gain  a  new 
sponsor  when  Pillsbury  Flour  Mills 
Co.,  Minneapolis,  brings  back  to 
the  air  on  June  8  the  thrice-weekly 
Clara,  Lu  'n'  Em,  popular  some 
years  ago.  Details  as  to  number 
of  stations  are  not  set,  but  the 
series  will  probably  be  11  a.m. 

(CWT).  Agency  is  McCann-Erick- son,  Chicago.  General  Motors  Corp., 
Detroit,  starts  its  institutional 
program  Cheers  From  the  Camps 
June  2  on  CBS,  and  on  June  5 
Welch  Grape  Juice  moves  Dear 
John  to  CBS  from  the  BLUE,  Fri- 

days, 7:15-7:30  p.m. Cancelling  The  World  Today, 
five-times  weekly  news  roundup 
show  on  CBS,  United  Fruit  Co., 
New  York,  is  forced  to  give  up  the 
program  June  26  because  of  the 
difficulty  in  transporting  bananas 
from  Central  America  to  this  coun- 

try under  war  conditions. 
Blue  Lineup 

Only  two  BLUE  programs  were 
indefinite  on  summer  plans  last 
week.  Standard  Brands  undeter- 

mined about  /  Love  a  Mystery  go- 
ing off  June  29,  and  the  Wheeling 

Steel  Corp.  planning  to  discontinue 
the  Wheeling  Steelmakers  early  in 
June  for  the  summer.  P.  Ballantine 
&  Sons  on  June  2  will  discontinue 
Three  Ring  Time  on  the  BLUE 
and  the  following  advertisers  are 
not  renewing  their  BLUE  contracts 
upon  their  June  expiration  dates: 

Carleton  D.  Smith 

To  Manage  WRC 
APPOINTMENT  of  Carleton  D. 
Smith,  for  eight  years  assistant 
manager  of  WRC,  NBC  outlet  in 
Washington,  to  the  position  of  man- 

ager of  the  sta- tion  was  an- nounced last 

week  by  William 
S.  Hedges,  NBC 
vice  -  president  in 

charge  of  sta- 
jtlWfe  t  i  0  n  s.  Effective ^^■^  May   25,  Mr. 

Smith  succeeds 

Kenneth  B  e  r  k  e- 
Mr.  Smith  ley,  who  has  re- 

signed to  become 
joint  manager  of  WMAL  and 
Washington  representative  of  the 
BLUE  network  [Broadcasting, 
May  18]. 

Mr.  Smith  for  the  past  nine 
years  has  interrupted  his  executive 
duties  at  WRC  from  time  to  time 
to  announce  Presidential  broad- casts. 

Drawn  for  Broadcasting  by  Sid  Hix 

'Your  Grocery  Bill  Was  $259  Last  Week,  Miss  Jones:  Can't 
You  Shift  to  Cuv  Cakes!" 

Pillsbury  Flour  Mills,  The  Musical 
Millwheel,  June  7 ;  Ralston  Purina 
Co.,  Elsa  Maxwell's  Party  Line, 
June  26 ;  Time  Inc.,  March  of  Time, 
June  5;  Trimount  Clothing  Co., 
Dorothy  Thompson,  June  11,  and 
J.  B.  Williams  Co.,  True  or  False, 
June  29. 
Among  the  programs  staying  on 

the  BLUE  all  summer  are:  Bristol- 
Myers  Co.,  Songs  by  Dinah  Shore; 
Cummer  Products,  Manhattan  at 
Midnight;  Health  Aids,  Pearson  & 
Allen;  Hecker  Products,  Moylan 
Sisters;  Ironized  Yeast  Co.,  Good- 
Will  Hour;  Andrew  Jergens  Co., 
Walter  Winchell  and  Parker  Fam- 

ily; Miles  Labs.,  Quiz  Kids;  On- 
tario Travel  Bureau,  Ontario 

Show,  and  R.  J.  Reynolds  Tobacco 
Co.,  Cugat  Rhumba  Revenue. 

Reporting  few  changes  in  its 
programs  for  the  summer  except  in 
time  of  broadcast.  Mutual  is  carry- 

ing 14  hours  of  war-effort  shows 
per  week  and  will  continue  its  en- 

tire group  of  sponsored  news  an- 
alyses during  the  warmer  months. 

Newest  of  these  is  Arthur  Van 
Horn  reporting  AP  news  five  times 
weekly  under  sponsorship  of  White- hall Pharmacal  Co. 

Pepperill  Mfg.  Co.  continues 
weekly  talks  by  Eleanor  Early  on 
women's  place  in  the  war  effort, 
and  Bulldog  Drummond,  formerly 

on  Mutual,  has  returned  to  the  net- 
work for  sponsorship  by  local  ad- 

vertisers. Tom  Slater,  MBS  direc- 
tor of  special  events,  continues  his 

program  This  Is  Fort  Dix  and  has 
started  a  new  quiz  show  for  June 
and  July,  titled  The  Better  Half. 

Double  or  Nothing,  sponsored  on 

MBS  by  Pharmaco  Inc.  (Feena- 
mint) ,  has  shifted  to  Fridays, 
9:30-10  p.m.,  from  its  Sunday 

evening  spot,  and  the  Conti  Prod- 
ucts program  Treasury  Hour  of 

Song  has  also  moved  to  Friday 
night,  10-10:30.  The  Standard 
Brands  quiz  program  for  Fleisch- 
mann  Yeast,  titled  What's  My Name  rides  through  the  summer, 
as  do  boxing  events. 
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""""GOOD  BUSINESS  CITIZENS  WILL 

CONTINUE  TO  ADVERTISE'"^ says    CHARLES    E.    WILSON,    President,    THE    GENERAL    ELECTRIC  COMPANY 

"Adverlising  is  a  responsibilily  of  business  cilizenship.  Through  advertising  every 

business  exercises  ihe  individual's  right  to  freedom  of  expression.  This  right  is 

a  duty  as  well  as  a  privilege.  The  individual  enjoys  his  freedoms  as  a  privilege. 

He  upholds  them  as  a  duty.  In  time  of  war  the  duties  of  citizenship  are  not  sus- 

pended. During  the  war  good  citizens  will  continue  to  attend  their  town  meetings, 

will  continue  to  vote,  and  by  discussion  assist  in  the  formulation  of  public  opinion. 

Good  business  citizens  will  continue  to  advertise." 

To  Ihe  greai  names  in  American  business  whose  continued  advertising  is  a  flaming  symbol  of  faith 

in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the  enemies 
of  free  American  enterprise  and  democracy  .   .  .  this  space  is  dedicated  by  The  Nation's  Station. 

THE     NATIONS     MOST     M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 



TOO  TOUGH  A  JOB  FOR  A  MAN ! 

JN  MAKING  RADIO  TUBES,  vital  to  the 
war  effort,  it  is  not  a  question  of  training 

women  to  do  men's  work.  Assembly  of  the 

delicate,  lace -like  grids  and  tiny  filaments 

needs  the  feminine  touch!  It's  something 

like  threading  a  needle  a  thousand  times  a 

day — and  a  mere  man  just  can't  compete! 

Slim,  swift  fingers  are  what  it  takes  to 

fashion  the  sensitive  mechanisms  that  de- 

tect feeble  radio  waves  and  amplify 

them  into  sharp,  clear  signals.  So  go 

ahead,  men.  with  your  rivet-hammers  and 

punch-presses.  But  when  radio,  with  split- 

second  precision,  delivers  an  urgent  mes- 

sage or  a  broadcast  program  —  or  safely 

guides  ship  and  plane  —  give  thanks  to  a 

woman's  skillful  fingers! 

Of  the  many  thousands  of  workers  in  the 

RCA  services,  nearly  two-thirds  are  women. 

Most  of  them  do  work  essential  to  the  war 

effort,  and  more  efficiently  than  a 

man  could  do  it. 

Radio  Corporation  of  America 
PIONEER  IN  RADIO  •  ELECTRONICS  •  TELEVISION 

Radio  City,  New  York 

of  RCA:  RCA  Manufacturing  Company,  Inc.  •  Radiomarine  Corporation  of  America  •  National  Broadcasting  Company,  Inc.  •  RCA  Ir 
R.  C.  A.  Communications,  Inc.  •  RCA  Laboratories  •  Blue  Network,  Inc. 



^  "  5  Months  Make  One  Year— WAR  EDITION"  is  a  handbook  on  summer  radio  seUing  and  Ustening 
which  should  be  on  the  desk  of  every  agency  timebuyer  and  radio  advertiser.  It  tells  you  briefly,  helpfully, 

among  other  things,  what  war  work,  continuous  college 

curriculums  and  backyard  vacations  will  do  to  radio  listen- 

ing in  the  summer  months  of  1942.  More  specifically,  it 

gives  you  ideas — to  make  more  business  with.  It  names 

sponsors  who  have  used  WOR  successfully  in  the  summer 

and  how  they've  done  it. 

A  copy  may  be  had  by  writing  or  calling  | 

WOR 

at  1440  Broadway^  in  Keiu  York 
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for  Time  Biiy^^s 
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OLD... 

I t's  a  fact  that  WCAU 

is  still  selling  a  1942  market  at 

1932  prices.  Our  new  rate  card  #22  has 

been  modernized.  It  looks  different  from  its  predecessors  but  its  basic 

structure  is  just  the  same.  That  was  fixed  voluntarily  a  decade  ago. 

Today,  WCAU's  commodities  —  coverage   and   listeners  in  the 

rich  Philadelphia  Market  —  are  more  valuable  than  ever.  For 

instance  the  number  of  radio  homes  in  WCAU's  primary  area  have 

increased  24.7%  since  1932.  Yet, 

you  pay  no  more  to  reach 

them  because  —  "Our  Price  Ceiling 

is  10  years  old". 

———————  —  —  —  —  —  — 50,000  WATTS  IN  ALL  DIRECTIONS 

Philadelphia  .  WCAU  Building,  1622  Chestnut  Street  ...  New  Yorl<  C.ly  •  CBS.  Building,  485  Madison  Avenue  .  .  .  Chicago,  III.  . Virgil  Reifer,  400  N  Michigan  Ave  Boston,  Mass    •  Bertha  Bannon,  538  little  Building  .  .  .  Pacific  Coost  •  Paul  H.  Raymer  Co. 



ONE    OF  A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE    &  PETERS STATION 

Georce  W.  Iortoi,  Jr. 

PRESIDENT,   WAVE,  lOmSVILLE 

1923 
1926 
1931 

1933 

1933 

1939 

1940 

1941 
1942 

Graduated  from  Yale  University 
Graduated  from  Harvard  Law  School 
liecamc  President  of  Station  WLAP 
Louisville 
Sold  Station  WLAP  and  acquired  Slalion 
WFIW.  Hopkinsville,  Ky. 
Moved  WFIW  to  Louisville,  and  changed call  letters  to  WAVE 
Elected  Director-at-Large.  N.A.B.  Re-elected in  1940 
Boosted  WAVE  to  5000  watts,  Basic  NBC 
Red.   Built  new  transmitter 
Opened  new  office-studio  building 
Appointed  Captain,  U.  S.  Army  Air  Forces. 

I N  MARCH,  1942,  when  George  Norton 
resigned  from  his  highly-successful  business 
and  entered  the  U.  S.  Army  Air  Forces,  he 

was  simply  continuing  a  life-long  record  of 
unselfish  service  to  his  city,  his  state  and 
his  nation.  For  in  his  quiet  way,  and  without 

being  in  the  least  a  sentimental  "uplifter", 
George  Norton  is  one  of  the  most  public- 
spirited  young  men  we  have  ever  known. 
Our  hat  is  off  to  you,  George,  and  long  may 

you  "WAVE"! 
Speaking  of  service  and  public  spirit,  today 
all  of  us  here  at  Free  &  Peters,  like  you 
yourself,  are  eager  above  anything  else  to 
serve  our  country  wherever  our  experience 
can  be  of  greatest  use.  Two  of  us — Arthur 
Barry  and  Ewart  Blain — have  decided  their 

greatest  usefulness  is  in  the  armed  forces, 
and  have  therefore  enlisted,  on  leave  of 
absence  from  F&P  for  the  duration.  But 
much  as  we  envy  Art  and  Ewie,  the  rest  of 
us  feel  that  since  radio  is  so  vital  to  morale, 
communications  and  the  war  effort,  our 
present  greatest  usefulness  is  in  this  industry. 
So  here  we'll  stay,  until  our  experience  is needed  more,  elsewhere. 

To  take  the  places  of  those  who  are  going 
into  service,  we  of  F&P  are  acquiring 
experienced  older  men,  and  are  so  organiz- 

ing our  efforts  as  to  sustain  and  even 
broaden  our  old  ideals  of  "Free  &  Peters 
service"  And  that's  the  way  we'll  continue 
to  work  in  this  group  of  pioneer  radio- 
station  representatives. 

EXCLUSIVE  REPRESENTATIVES: 
WeR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO.  KALAMAZOO-GRAND  RAPIDS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .    .     MINNEAPOLIS-ST.  PAUL 
WINS  NEW  YORK 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. . .  IOWA  . .  . 
WHO  DES  MOINES 
WOO  DAVENPORT 
KMA  SHENANDOAH 

. .  .  SOUTHEAST . . . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KOB   ALBUQUERPUE 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

. .  .  PACIFIC  COAST  .  . . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 

Free  &  Peters,  ijic 

Pioneer  Radio  Station  Representatives Since  May,  1932  J- 

CHICAGO:  ,80  N.  Michigan Franklin  6373 
NEW  YORK:  247  Park  Ave. 

Plaza  5-4131 
SAN  FRANCISCO:  111  Stiller Sutter  4353 HOLLYWOOD:  lyi^N.  Gordon 

Gladstone  3949 ATLANTA:  322  Palmer  Bldg. 
Main  5667 
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Proposed  Pooling  of  Equipment  Hits  Snag 

Inconsistency  With 

Policy  of  WPB 

Seen 

CREATION  OF  a  broadcast  equip- 
ment pool  to  stretch  industry  re- 

serves to  the  'nth  degree  irrespec- 
tive of  present  ownership  is  in  the 

offing  but  its  size,  shape,  scope 
and  administration  still  are  far 
from  settled. 

Nothing  has  happened  in  a  tang- 
ible way  since  the  War  Produc- 
tion Board  on  May  21  received  from 

the  Defense  Communications  Board 
the  ambitious  and  far-reaching  plan 
evolved  by  the  Domestic  Broad- 

casting Committee  of  DCB  for  the 
creation  of  an  overall  pool,  with 
the  FCC  doing  the  bookkeeping  and 
policing. 

Steps  To  Aid  Stations 

Last  weekend  the  proposal  hadn't 
trickled  down  to  the  WPB  Com- 

munications Branch,  headed  by 
Leighton  H.  Peebles,  or  to  the 
Radio  Section,  directed  by  Frank  H. 
Mcintosh,  formerly  technical  super- 

visor of  the  Fort  Industry  Co. 
stations.  It  is  evident,  however, 
that  the  plan  as  projected  is  not 
regarded  as  consistent  with  WPB 
policy,  largely  because  of  its  man- 

datory rather  than  voluntary  as- 
pects. 

Meanwhile,  steps  are  being  taken 
in  the  Communications  Branch  of 
WPB  toward  alleviating  the  plight  of 
stations  nearing  or  already  dovra  to 

i  their  last  tube,  condenser  or  resistor. 
Nevertheless,  the  critical  material 
situation  grows  tighter  almost 
daily  and  use  of  copper  in  other 
than  military  production  is  prac- 

tically foreclosed.  Revision  of  WPB 
regulations,  however,  is  being  con- 

sidered with  a  view  to  allocating 
sufficient  critical  materials  to  take 
care  of  minimum  needs. 

Precisely  what  will  happen  to 
(the  DCB  committee  plan,  which 
would  place  the  FCC  in  the  driver's seat  on  allocations  of  materials  from 
the  pool  to  stations  in  need,  cannot 
be  stated  with  certainty  now.  Of- 

ficial observers,  however,  see  a 
number  of  glaring  defects  in  the 
plan,  inconsistent  both  with  WPB 
policies  and  with  availabilities  of 
materials  and  possibly  outside  the 
authority  vested  in  WPB,  DCB  or 
the  FCC. 

There  is  no  opposition,  so  far 

as  can  be  ascertained,  to  a  pooling 
plan  as  such.  But  the  wisdom  of 
or  necessity  for  so  broad-gauged 
a  plan  as  that  projected  by  DCB, 
and  so  vigorously  supported  by 
DCB-FCC  Chairman  James  Law- 

rence Fly,  is  questioned. 

The  only  serious  equipment  bot- 
tlenecks are  tubes,  first  and  by  far 

the  most  dangerous;  condensers, 
secondarily;  and  then  such  items 
as  resistors  and  miscellaneous  parts. 
Therefore,  it  is  argued  that  a  pool 
covering  every  type  of  broadcast 
equipment  and  replacements  is  not 
necessary.  Moreover,  it  is  felt  that 
it  would  excite  broadcasters  into 
extraordinary  activity  in  attempt- 

ing to  procure  100%  replacements 
up  and  down  the  line,  which  they 
don't  do  even  in  normal  times. 

Plans  Studied 

Several  plans  have  been  under 
consideration  at  WPB,  which 
thought  about  a  pooling  arrange- 

ment, it  appears,  long  before  the 
matter  was  presented  by  Mr.  Fly, 
who  urged  the  Domestic  Broadcast- 

ing Committee  [Committee  No.  IV] 
to  get  one  out  as  speedily  as  pos- 

sible. Originally  WPB  had  in 
process  of  development  a  plan  to 
freeze  all  spare  tubes  and  parts 
in  the  hands  of  stations  or  manu- 

facturers until  a  complete  industry 
inventory  could  be  taken.  Before 
that  process  was  concluded,  how- 

ever. Committee  No.  IV  had 
drafted  its  plan,  which  received 
DCB  approval  at  the  May  21  meet- 
ing. 

Means  of  prolonging  life  of  tubes 
to  overcome  the  most  serious  threat 
to  continued  station  operation  have 
been  under  WPB  consideration  for 
some  time.  Thought  is  being  given 
now  to  a  proposal  where  decibel 
output  would  be  reduced,  enhanc- 

ing not  only  the  life  of  tubes  but 
of  other  transmitter  equipment. 
There  would  be  no  discernible  in- 

convenience or  loss  to  the  public, 
it  is  held,  yet  longevity  of  all  equip- 

ment would  be  extended. 
Revision  of  existing  orders  relat- 

ing to  repair  and  maintenance  of 
equipment  also  is  in  process,  which 

Advertising  Tax  Status  Draws 

Morgent hau,  Henderson  Views 

STATUS  of  advertising  as  a  possi- 
ble source  of  tax  revenue  remained 

unchanged  last  week  although  pro- 
motion expenditures  were  given 

much  publicity  by  Secretary  of  the 
Treasury  Morgenthau  and  Price 
Administrator  Henderson.  As  re- 

ported [Broadcasting,  May  25], 
the  success  of  any  attempt  to  tax 
such  expense  hinges  on  the  defini- 

tion of  "ordinary  and  necessary". 
Must  Be  Reasonable 

In  a  statement  May  28  to  the 
Joint  Congressional  Committee  on 
Taxation,  Secretary  Morgenthau 
was  chiefly  concerned  with  the  at- 

tempts of  war-work  plants  to  es- 
cape the  burden  of  wartime  taxa- 

tion as  well  as  with  the  limitation 
of  individual  incomes.  Although  his 
statement  did  not  overlook  the  pos- 

sible revenue  to  be  derived  from 
advertising  it  was  more  a  recogni- 

tion of  a  source  than  a  specific  di- 
rective. 

This  is  instantly  apparent  in  Sec- 
retary Morgenthau's  reference  to 

advertising  when  he  said,  "The  test 
of  whether  expenditures  for  adver- 

tising is  deductible  is  whether  they 
are  ordinary  and  necessary  and 
bear  a  reasonable  relation  to  the 
business  activities  in  which  the  en- 

terprise is  engaged."  He  pointed 
out  that  he  did  not  intend  to  "ex- 

clude institutional  advertising  in 

reasonable  amounts". 
His  only  objection  was  to  expen- 

ditures which  are  seemingly  "ex- 
travagent"  and  not  in  direct  pro- 

portion to  the  size  of  the  company 

or  comparable  to  a  company's  ad- vertising budget  in  the  past.  Such 
expenditures  would  be  disallowed, 
he  said. 

Price  Administrator  Henderson 
announced  May  27  that  the  general 

maximum  price  regulation  doesn't require  manufacturers  to  continue 
to  grant  the  usual  advertising  al- 

lowances to  distributors  of  their 
products.  The  announcement  came 
with  no  explanation  for  its  issu- 

ance but  it  was  received  with  sat- 
isfaction by  national  advertisers. 

Retailers  viewed  this  development 
with  some  concern,  fearing  manu- 

facturers may  take  advantage  of 
{Continued  on  page  51) 

I 

BROADCASTING  •  Broadcast  Advertising 

would  have  a  bearing  on  any  pool- 

ing arrangement  ultimately  evolved. 
One  plan  is  to  limit  the  number 
of  spare  tubes  in  the  hands  of  sta- 

tions to  100%  replacements,  ex- 
cept in  stages  requiring  a  mul- 

tiplicity of  tubes.  Proposals  having 
to  do  with  revitalizing  of  tubes 
and  with  repairing  of  condensers, 
through  arrangements  with  equip- 

ment manufacturers,  also  are  un- 
der consideration. 

Thought  even  has  been  given 
to  having  equipment  manufacturers 
themselves  maintain  the  equipment 
pool  on  a  voluntary  basis.  Their 
proficiency  and  experience  in  han- 

dling such  parts  would  mean  less 
confusion  and  complication  in  de- 

livery, it  was  pointed  out,  as  well 
as  reduce  breakage  to  a  minimum. 

Matter  of  Authority 

The  mandatory  conservation  and 
pooling  plan  [Broadcasting,  May 
25]  was  approved  by  Committee  IV 
by  a  vote  of  18  to  1  with  only 

Harry  C.  Butcher,  CBS  vice-presi- 
dent, voting  negatively.  The  lat- 

ter's  position,  however,  was  sus- 
tained by  the  NAB  board  of  direc- 

tors at  its  post-convention  meeting 
in  Cleveland  last  month  when  it 
resolved  that  the  pool  be  main- 

tained voluntarily  by  the  industry 
in  collaboration  with  the  WPB. 

Question  has  also  been  raised 
about  the  procedure  proposed  in  the 
plan,  which  would  vest  in  the  FCC 
final  say  on  interchange  of  inven- 

toried equipment  among  the  17 
radio  districts  into  which  the  coun- 

try would  be  divided.  It  is  diffi- cult to  find  any  basis  in  the  law, 
it  was  pointed  out,  whereby  the 
FCC  could  order  any  station  to 
relinquish  its  equipment,  for  pay, 
to  another  station.  Moreover,  ques- 

tion has  been  raised  about  the 
authority  for  or  the  wisdom  of  a 
plan  under  which  stations  would 
be  called  upon  to  defray  the  ex- 

penses of  district  administrative 
boards  based  on  a  quarter-hour  rate 
assessment. 

Despite  all  that,  the  preponder- 
ant opinion  in  the  industry  is  in 

favor  of  a  conservation  and  pool- 
ing plan  that  will  keep  all  stations 

on  the  air  as  long  as  possible.  But 
they  are  wary  about  inviting  a  new 
regulatory  procedure,  even  under 
the  stress  of  wartime  requirements, 
if  the  project  can  be  accomplished 
without  it. 

On  the  other  hand,  some  broad- 
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tasters  and  officials  argue  that  no 
plan  will  be  workable  unless  there 
are  mandatory  and  punitive  as- 

pects. Without  such  requirements, 
this  school  holds,  some  stations 
might  not  be  disposed  to  provide 
entirely  accurate  inventories  of 
spare  equipment. 
The  foundation-stone  of  the 

whole  plan,  moreover,  is  ultimate 
provision  by  WPB  of  sufficient  ma- 

terials to  maintain  inventories  for 
the  industry  at  a  predetermined 
level,  which  would  eliminate  the 
necessity  of  procuring  priorities  for 
individual  items.  WPB  officials 
steadfastly  have  maintained  they 
can't  guarantee  materials  on  that basis. 

Beyond  that,  the  skepticism  over 
the  legality  of  a  requirement  that 
stockpiles  be  maintained  by  an  in- 

dustry raises  another  serious  ques- 
tion that  must  be  determined  be- 
fore any  plan  can  be  placed  into 

effect  other  than  on  a  purely  volun- 
tary basis. 

Supported  by  Fly 

Chairman  Fly  has  vigorously 
supported  the  Committee  IV  proj- 

ect from  the  very  outset.  In  an 
announcement  May  23,  the  day  fol- 

lowing formal  release  of  the  plan, 
he  expressed  his  gratification  over 
what  he  characterized  as  the  in- 

dustry's "share  the  spare  parts" 
program. 

Mr.  Fly  said  that  similar  pools 
had  been  organized  within  indus- 

tries in  local  areas  but  he  believed 
that  "this  is  the  first  time  a  whole 
industry  has  proposed  a  plan  to 
share  its  repair  and  maintenance 
material  on  a  nationwide  basis. 

"There  may  be  something  here 
that  other  industries  might  find 
useful  when  adapted  to  their  parti- 

cular needs.  Should  the  plan  get 
under  way  it  will  have  a  real  mean- 

ing to  the  listening  public  be- 
cause the  broadcasters  have  shown 

the  foresight  to  meet  the  recurring 
emergencies  of  equipment  failures." 

The  press  release  added  that  the 
chairman  said  he  had  promoted  this 
very  idea  for  many  months  but  un- 

til very  recently  the  shortages  of 
replacement  parts  had  not  become 
acute.  "Operation  of  the  plan,  in 
my  opinion,"  Mr.  Fly  said,  "will 
result  in  lessening  the  pressure 
put  upon  the  Government  for  im- 

mediate priorities  certificates  and 
will  assure  the  public  of  continued 
radio  listening." 

Chicago  Meeting 

Mr.  Mcintosh  will  address  a  joint 
meeting  of  the  National  Radio 
Parts  Distributors  Assn.  &  Rep- 

resentatives in  Chicago  June  8,  pre- 
paratory to  the  meeting  of  Radio 

Manufacturers  Assn.  the  following 
day.  He  will  discuss  conservation  of 
parts  for  receiving  equipment  as 
well  as  conversion  of  plants  to  war 
production.  Mr.  Peebles  will  attend 
the  RMA  convention  June  9  and 
planned  to  be  available  to  answer 
questions  of  manufacturers  about 
materials  availabilities. 

Sufficient  copper  to  accommodate 
manufacturers'  needs  for  replace- 

ment tubes  for  radio  receivers  is 
being  provided  under  an  order  ap- 

Butcher  Takes  Post  in  Navy; 

CBS  Considering  Successor 

HARRY  C.  BUTCHER,  CBS  vice- 
president  in  charge  of  Washington 
activities,  has  been  called  for  ac- 

tive duty  June  1  as  a  lieutenant 
commander  in  the  Navy,  relinquish- 

ing his  CBS  position  for  the  dura- 
tion. A  naval  reservist  since  1938, 

Comdr.  Butcher  has  received  orders 
to  report  to  the  Office  of  the  Direc- 

tor of  Naval  Communications, 
Washington,  for  duty  at  the  head- 

quarters office  for  the  time  being. 

Designation  of  Comdr.  Butcher's 
successor  has  not  yet  been  an- 

nounced by  CBS,  though  the  mat- 
ter was  discussed  last  week  with 

President  William  S.  Paley.  Paul 
W.  Kesten,  CBS  vice-president  and 
general  manager,  is  on  leave  and 
the  appointment  will  await  his  re- 

turn next  week.  It  is  expected  a 
CBS  executive  either  from  New 
York  or  from  the  field  will  be  as- 

signed to  the  Washington  post  until 
Comdr.  Butcher's  discharge  from active  duty. 

Wide  Acquaintance 
Comdr.  Butcher  earlier  this  year 

had  served  a  brief  tour  of  active 
duty  in  the  Navy  to  familiarize 
himself  with  operations.  Capt. 
Joseph  E.  Redman  is  Director  of 
Naval  Communications  and  Comdr. 
Butcher  will  be  assigned  to  his  of- 

fice. His  precise  assignment  has  not 
been  announced. 

Comdr.  Butcher  joined  CBS  in 
1930  as  its  Washington  director. 
Two  years  later  when  the  network 
acquired  WJSV  under  lease,  he  be- 

came its  directing  head  also.  Since 
1934  he  has  been  Washington  vice- 
president.  He  is  reputed  to  number 
among  his  intimate  and  personal 
friends  more  men  high  in  Wash- 

ington officialdom  than  perhaps  any 
other  man  in  radio. 
While  Comdr.  Butcher  is  as- 

signed to  Washington  headquar- 
ters, it  is  presumed  he  will  be  avail- 
able for  consultation  by  CBS.  Mef- 

ford  R.  Runyon,  senior  CBS  vice- 
president  in  charge  of  stations,  will 
take  over  Comdr.  Butcher's  duties 
as  a  member  of  the  Domestic 
Broadcasting  Committee  of  the  De- 

fense  Communications   Board,  on 

COMDR.  BUTCHER 

which  he  has  been  an  alternate. 
A.  D.  Willard  Jr.,  general  manager 
of  WJSV,  will  continue  in  that  ca- 

pacity, and  Kenneth  Yourd,  CBS 
Washington  counsel,  will  take  over 
certain  of  the  Government  contact 
duties,  particularly  in  connection 
with  maintenance  and  supplies 
through  War  Production  Board. 
He  recently  succeeded  Paul  Porter, 
now  an  assistant  director  of  the 
Office  of  Price  Administration. 

Until  Comdr.  Butcher's  successor 
is  named,  policy  matters  will  be 
cleared  through  the  executive  staff 
in  New  York.  Edward  Klauber, 
chairman  of  the  Executive  Commit- 

tee, who  has  directed  CBS  long- 
range  policies,  is  frequently  in 
Washington,  particularly  in  connec- 

tion with  current  hearings  on  the 
Sanders  Bill  before  the  House  In- 

terstate &  Foreign  Commerce  Com- 
mittee. Mr.  Kesten  has  been  in  Ari- 

zona for  the  last  week  and  plans  to 
spend  another  week  vacationing. 

proved  last  Thursday  by  WPB.  No 
provision  has  yet  been  made,  how- 

ever, for  critical  materials  for  other 
communications  uses  though  plans 
are  underway. 

Further  tightening  up  on  nickel, 
chromium  and  their  alloys  in  the 
use  of  many  types  of  instruments, 
regulators  and  control  valves,  was 
announced  last  Wednesday  by 
WPB.  Almost  daily,  there  are  or- 

ders controlling,  limiting  or  freez- 
ing various  types  of  materials 

which  have  a  bearing  in  radio 
manufacture  both  on  the  transmit- 

ting and  receiving  ends. 

Big  Kellogg  List 
KELLOGG  Co.,  Battle  Creek,  has 
placed  one-minute  transcribed  an- nouncements on  over  100  stations 
starting  June  1  for  13  to  20  weeks 
and  promoting  Rice  Krispies.  An- 

nouncements are  produced  on  a 
miniature  program  basis  with  30 
seconds  of  music  and  30  seconds  of 
commercial.  J.  Walter  Thompson 
Co.,  Chicago,  is  agency. 

ROBINSON  MURRAY,  formerly  of 
MeCanii-Eriekson,  New  York,  has 
joined  the  hea(l(iuarter.s  staff  of  the 
American  Association  of  Advertising 
Agencies. 

Drop  Damrosch  Series 
WALTER  DAMROSCH's  program. 
Music  Appreciation  Hour,  BLUE 
educational  program,  which  went 
off  the  air  May  1,  at  the  start  of 
the  school  vacation  period,  will  not 
be  heard  in  the  fall.  One  reason 
given  is  the  difficulty  of  maintain- 

ing a  full  orchestra  personnel. 

BABBIT'S  BUSINESS 
BOOSTED  BY  RADIO 

SALES  of  B.  T.  Babbit's  products on  the  West  Coast  have  increased 
substantially  since  the  recent  start 
in  the  Pacific  area  of  the  company's radio  program  David  Harum,  also 
heard  on  both  NBC  and  CBS  five 
times  weekly  in  the  East,  accord- 

ing to  Duane  Jones,  president  of 
the  Duane  Jones  Co.,  New  York, 
Babbitt  Agency. 

Mr.  Jones  returned  last  week 
from  a  trip  to  Los  Angeles  with 
Alan  Mendleson,  executive  vice- 
president  and  general  manager  of 
Babbitt,  during  which  they  investi- 

gated production  and  packaging 
for  Babbitt's  plant  at  Vernon,  Cal., 
which  manufactures  Bab-0  and 
other  cleansing  products  for  West 
Coast  distribution. 

Advertising  for  Babbitt  will  con- 
tinue without  reduction,  Mr.  Jones 

stated,  arrangements  having  been 
made  at  the  Vernon  plant  to  con- 

vert to  cardboard  packaging  with 
metal  tops  and  bottoms.  In  connec- 

tion with  the  new  packages,  a  pre- 
mium offer  is  now  in  preparation 

at  the  agency  for  promotion  on  the 
David  Harum  program  on  both 
coasts. 

54 
Mr.  Schudt 

SCHUDT  RETURNS 

TO    CBS    JUNE  8 

WILLIAM  A.  SCHUDT  Jr.,  for 
the  last  two  years  manager  of  the 
transcription  division  of  Columbia 
Recording  Corp.,  CBS  subsidiary, 

will  return  to  the 
network  June  8  in 

an  executive  ca- 
pacity. Robert  J. Clarkson,  who 

came  to  CRC 
from  the  WOR 

transcription  de- 
partment in  1940 and  has  worked 

with  Mr.  Schudt 
on  sales  and 

policy,  takes  over as  manager  of  the  division  June  1. 
Exact  position  Mr.  Schudt  will 

assume  at  CBS  was  not  made  pub- 
lic last  week,  but  it  was  learned 

he  will  report  to  H.  V.  Akerberg, 
vice-president  in  charge  of  station 
relations.  Move  is  believed  to  be 
part  of  a  realignment  plan  now  in 
the  works  at  CBS  and  expected  to 
be  announced  shortly. 

Mr.  Schudt  is  a  CBS  veteran, 
leaving  his  newspaper  work  to  join 
the  network,  shortly  after  its  for- 

mation as  a  news  and  public  rela- tions man.  In  1931  he  was  made 
head  of  the  CBS  television  depart- 

ment and  after  two  years  of  experi- 
menting with  this  infant  art  was 

sent  to  Charlotte  as  manager  of 
WBT,  CBS  M  &  0  station  in  that 
city.  In  1938  he  transferred  to  an- 

other of  the  network's  stations, 
WKRC,  Cincinnati,  and  when  CBS 
sold  it  he  returned  to  New  York. 

Ten-B-Low  Spots 

TEN-B-LOW  Co.,  Columbus  (ice- 
cream concentrate) ,  has  placed  one- 

minute  dramatized  announcements 
seven  and  14  times  weekly  for  18 
weeks  on  WBZ  WCAU  WLW 
WNAC  WOKO  WOR  WTAM. 
Agency  is  Ralph  H.  Jones  Co.,  Cin- cinnati. 
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ASCAP  Expl  ams 

License  Procedure 

Possibility  of  Justice  Dept. 
Legal  Action  Is  Foreseen 

POSSIBLE  reopening  of  the  litiga- 
tion against  ASCAP  because  of  pur- 

ported violation  of  the  consent  de- 
cree entered  into  with  the  Dept.  of 

Justice  last  year  relating  to  per- 
formance licensing  procedure  was 

indicated  last  week  unless  ASCAP 
ceases  alleged  attempts  to  prevent 
members  from  issuing  individual 
performance  licenses  to  broadcast- 
ers. 

This  turn  was  reported  following 
a  conference  May  25  of  ASCAP 
officials  vdth  Holmes  Baldridge, 
chief  of  the  litigation  section  of 
the  Dept.  of  Justice  anti-trust  di- 

vision. John  G.  Paine,  ASCAP  gen- 
eral manager,  and  Herman  Finkel- 

stein,  ASCAP  counsel,  conferred 
with  Mr.  Baldridge,  chief  aide  to 
Thurman  Arnold,  Assistant  Attor- 

ney General  in  charge  of  the  anti- 
trust division,  who  last  month  had 

asked  ASCAP  for  an  explanation 
of  charges  of  consent  decree  viola- 

tion [Broadcasting,  May  25]. 
While  no  formal  word  came  from 

the  Department  regarding  the  con- 
ference, it  was  learned  that  if  the 

acts  complained  of  actually  had 
occurred,  they  would  be  construed 
as  in  violation  of  the  consent  de- 

cree under  which  ASCAP  definitely 
agreed  to  refrain  from  specified 
practices  in  regard  to  licensing  and 
performance  of  work  of  its  mem- 
bers. 

Refusal  to  Comment 

Mr.  Baldridge  left  Washington 
immediately  after  the  conference 
for  an  inspection  of  anti-trust  di- 

vision branch  offices. 
Upon  their  return  to  New  York, 

the  ASCAP  representatives  de- 
clined to  discuss  details  of  the  con- 

ference beyond  saying  that  Mr. 
Finkelstein  is  preparing  a  mem- 

orandum for  the  Department,  out- 
lining ASCAP's  position  in  the matter.  Mr.  Paine  asserted  he  was 

"pleased  with  the  reception  we  re- 
ceived and  with  the  sympathetic  at- 

tention given  by  the  Dept.  of 
Justice  to  the  problem".  He  ex- 

pressed the  feeling,  however,  that 
any  statement  at  this  time  should 
come  from  the  Department  officials. 

It  is  presum.ed  no  decision  will 
be  made  until  Mr.  Finkelstein  sub- 

mits his  report  and  the  matter  is 
considered  further  by  Assistant 
Attorney  General  Arnold  and  Mr. 
Baldridge.  The  Department's  con- 

tention is  that  gratuitous  licensing 
of  performance  rights  by  ASCAP 
writers  is  specifically  provided  for 
under  the  corsent  decree.  ASCAP, 
on  the  other  hand,  contended  that 
under  its  contracts  with  its  writ- 

ers, licenses  cannot  be  issued  direct 
or  through  competitive  companies. 

HOLLAND  ENGLE,  former  an- 
nouncer and  account  executive  of  Mil- 
waukee, and  before  that  radio  director 

of  the  Chicago  office  of  Erwin.  Wasey 
&  Co.  and  program  director  of  WBBM, 
Chicago,  has  I'oined  the  announcing staff  of  WON,  Chicago. 

Holland  Furnace  Discs 

HOLLAND  FURNACE  Co.,  Hol- 
land, Mich.,  through  its  newly  ap- 

pointed agency,  Stack-Goble  Adv. 
Agency.  Chicago,  on  June  8  will 
start  The  Dealer  &  Dreams,  tran- 

scribed quarter-hour  three  days 
weekly  for  13  weeks  on  WGN,  Chi- 

cago; KMOX,  St.  Louis;  KDKA, 
Pittsburgh;  WLW,  Cincinnati; 
WJR,  Detroit.  The  program  will 
promote  general  furnace  repair 
service  and  early  ordering  of  fuel. 

Chemical  Series 

MERRITT  CHEMICAL  Co., 
Greensboro,  N.  C,  through  its  new- 

ly-appointed aerency,  Redfield-John- 
stone.  New  York,  is  starting  an 
extensive  spot  campaign  in  five 
southern  States  where  the  firm  dis- 

tributes its  medicated  foot  and  skin 
powders.  On  June  1  one-minute  an- 

nouncements will  start  on  a  22 
weeklv  basis  on  WGBG,  Greens- 

boro, and  WMFR,  High  Point,  N. 
C.  Theme  will  be  the  "Merritt  Min- 

ute Man"  and  the  campaign  will 
be  extended  later  in  June  to  sta- 

tions in  Florida,  Virginia,  South 
Carolina  and  Georgia. 

WPB  Asks  Information 

On  Vinylite  Requirement 
AVAILABILITY  of  Vinylite  for 
use  by  the  transcription  industry 
in  the  month  of  June  remains  the 
same  as  that  provided  in  May.  As 
predicted  [Broadcasting,  May 
25]  the  supply  earmarked  for  use 
by  the  phonograph  record  industry 
has  been  reduced.  Although  War 
Production  Board  officials  declined 
to  reveal  the  extent  of  this  reduc- 

tion, they  explained  that  the  redac- 
tion was  necessary  to  prevent  the 

use  of  the  substance  as  a  replace- ment for  shellac. 

It  was  stated  at  the  WPB  that 
word  of  industry  uncertainty  re- 

sulting from  the  month-to-month 
allocation  of  the  critical  material 
has  been  reported  in  Broadcasting, 
but  little  representation  of  needs 
has  been  made  to  them.  Since  the 
men  who  supervise  allocation  are 
technical  men  for  the  most  part 
they  make  no  pretense  of  their  ig- 

norance of  industry  needs  and 
frankly  admitted  they  would  like 
to  have  the  complete  picture  of  in- 

dustry needs  presented. 

MBS  Files  Reply 

In  Damage  Action 
Answers  RCA-NBC  Demands 

For   Specific  Information 
LITIGATION  against  the  major 
networks  pending  before  the  Fed- 

eral District  Court  in  Chicago  in 
suits  filed  bcth  by  the  Dept.  of 
Justice,  alleging  violation  of  the 
anti-trust  laws,  and  by  MBS 
against  RCA-NBC,  seeking  $10,- 
000,000  in  purported  triple  dam- 

ages, moved  along  another  notch 
last  week  but  with  no  immediate 
indication  of  trial.  Thus  far,  only 
preliminary  pleadings  have  been filed. 

MBS,  in  its  triple  damage  suit 
against  RCA-NBC,  submitted  a 
brief  last  Monday  in  answer  to  the 
defendant's  request  for  a  bill  of 
particulars.  The  request,  filed 
April  29,  had  asked  MBS  to  pro- 

vide specific  information  as  to 
which  stations  were  allegedly  dam- 

aged and  "when  and  where  and  by 
whom"  the  allegations  occurred. 
The  information  is  necessary,  RCA- 
NBC  had  contended,  so  a  detailed 
answer  can  be  drafted  to  the  MBS 
charges.  MBS,  on  the  other  hand 
stated  in  its  answer  that  the  es- 

sential requirements  of  a  complaint 

charging  violations  of  the  Sher- 
man anti-trust  act  have  been  ful- 
filled and  that  MBS  allegations  are 

open  to  proof  upon  trial. 
Further  Delay  Seen 

It  is  thought  the  MBS  case  will 
not  come  up  for  trial  for  some  time, 
particularly  since  it  is  premised 
upon  the  Dept.  of  Justice  suit  al- 

leging anti-trust  act  violations. 
NBC  and  CBS  last  Tuesday  were 

granted  a  two-week  extension  to 
answer  the  Government  charges,  or 
until  June  9,  in  the  light  of  the 
pendency  of  the  jurisdictional  case 
bearing  on  the  FCC  network- 
monopoly  regulations  in  the  Su- 

preme Court.  Both  cases  have  been 
assigned  to  Judge  John  P.  Barnes. 
NBC  has  retained  Edward  R. 

Johnston,  Chicago  attorney,  in 
both  the  Governmient  and  MBS 
suits.  John  T.  Cahill,  chief  counsel 
of  RCA-NBC  in  New  York,  and 
Joseph  A.  McDonald,  Chicago,  are 
also  active  in  both  cases.  Keith 
Masters,  of  the  Chicago  firm  of 
Kirkland,  Fleming,  Green,  Martin 
&  Ellis,  is  MBS  chief  counsel. 

of  limited  space  and  office  facilities. 
NAB,  on  the  other  hand,  had  ample 
space  and  secretarial  help.  This 
was  explained  to  Chairman  Fly  at 
the  Tuesday  conference.  Then  he 
loosed  his  condemnation,  it  was 

reported. The  interview  would  have  lasted 
only  a  few  minutes,  it  was  said, 
if  the  committee  co-chairmen  had 
not  agreed  promptly  to  get  office 
space  independent  of  any  industry trade  group. 

As  Broadcasting  went  to  press, 
the  foreign  group  had  not  made 
final  arrangements  on  any  Wash- 

ington office. 

Foreign  Tongue  Co 

And  Refuses  NAB 

ANOTHER  indication  of  the  hope- 
lessly strained  relations  between 

FCC  Chairman  James  Lawrence 
Fly  and  the  NAB  came  to  light 
last  week  in  connection  with  ef- 

forts of  the  newly-formed  For- 
eign Language  Broadcasters  War- 
time Control  Committee  to  estab- 

lish headqviarters  in  Washington. 
At  a  meeting  with  Chairman 

Fly  last  Tuesday,  it  has  been 
reported  from  several  quarters  that 
the  FCC  head  served  notice  he 
would  have  nothing  to  do  with  the 
group  if  it  became  identified  in 
any  way  with  the  NAB.  Word  had 
permeated  radio  circles  in  Wash- 

ington that  the  chairman  charged 
the  NAB  with  being  dominated  by 
CBS  and  that  he  would  wash  his 
hands  of  the  whole  project  if  the 
foreign  group  associated  itself  with 
NAB  or  any  other  association  of 
broadcasters. 

From  Two  to  One 

The  chairman,  long  at  logger- 
heads with  the  NAB  and  its  presi- 
dent, Neville  Miller,  in  the  past 

has  charged  the  association  with 
being  dominated  by  "two  New  York 
corporations"  and  on  occasions  has 
mentioned  them  by  name  as  NBC 
and  CBS.  His  reference  only  to 
CBS  on  this  occasion  was  seen  as 

a  revision  growing  out  of  NBC's 
refusal  thus  far  to  accept  active 
membership  in  the  NAB,  pursuant 
to  amended  by-laws  adopted  at  the 
annual  convention  in  Celeveland 
last  month. 

The  foreign  language  group,  in- 
terested in  the  welfare  of  some 

200  stations  which  carry  such  pro- 
grams, is  preparing  to  send  out  to 

all  stations  a  detailed  question- 
naire dealing  with  their  operations, 

together  with  a  code  of  practice  de- 
signed to  afford  maximum  protec- 

tion against  subversive  activity  or 

le  Group  Heeds  Fly 

Office  Space  Offer 
propagandizing  in  foreign  tongues. 
The  whole  matter  was  discussed  not 
only  with  Chairman  Fly,  but  in- 

formally with  J.  Harold  Ryan,  as- 
sistant director  of  censorship. 

Chairman  Fly,  it  was  reported, 

agreed  to  issue  a  statement  or  let- 
ter to  foreign-language  stations 

supporting  the  self-regulation  move, 
but  pointedly  inferring  stations 
which  do  not  comply  will  feel  the 
FCC's  vvrrath.  He  definitely  said, 
however,  that  if  the  foreign-lan- 

guage group  associated  itself  with 
the  NAB  or  any  other  trade  asso- 

ciation, he  would  not  collaborate, 
according  to  reliable  sources. 

Reads  Riot  Act 

With  Mr.  Fly  at  the  Tuesday  con- 
ference was  Nathan  David,  FCC 

attorney  and  head  of  the  defense 
and  inquiry  section  of  its  law  de- 

partment. Representing  the  foreign 
station  committee  were  Arthur 
Simon,  WPEN,  Philadelphia,  and 
Griffith  Thompson,  WBYN,  New 
York,  co-chairmen;  and  Lee  Falk, 
radio  chief  of  the  foreign  language 
division  of  the  Office  of  Facts  & 
Figures. 

After  the  one-hour  session,  the 
group  visited  Mr.  Ryan  and  con- 

sulted with  him  on  censorship  as- 
pects. Mr.  Ryan  is  interested  in  the 

proposed  code  in  connection  with 
impending  revision  of  the  voluntary 
broadcasters  code  expected  within 
the  next  few  weeks.  The  original 
code,  promulgated  Jan.  16,  dealt 
only  in  a  general  way  with  foreign 
language  stations  operations,  and 
it  is  expected  the  revised  document 
will  be  expanded  considerably  in 
that  regard. 

Both  Broadcasters  Victory  Coun- 
cil and  NAB,  it  is  understood,  offered 

office  space  and  facilities  to  the 
foreign  group.  The  BVC  accommo- 

dations, however,  were  regarded  as 
less  desircble  than  NAB  because 
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FCC  Places  Bans 

On  Radiotelegraph 
Ease   of   Outside  Monitoring 
Cited  in  Closure  Order 

CLOSURE  of  all  public  domestic 
point-to-point  radio  telegraph  cir- 

cuits within  the  Continental  limits 
of  the  United  States  was  ordered 
last  Thursday  by  FCC-DCB  Chair- 

man James  Lawrence  Fly,  acting 
for  the  DCB. 

The  order  becomes  effective  June 
30  with  the  provision  made  that 
upon  proper  showing  to  the  FCC 
that  a  particular  circuit  is  neces- 

sary to  meet  a  "vital  public  need" 
the  DCB  will  "seek  ways  and 
means  to  meet  that  need". 

Censorship  Problem 

Reason  for  the  closure  order,  it 
was  said,  arises  from  the  fact  that 
transmission  of  private  messages 
over  domestic  radio  circuits  can  be 
heard  and  easily  monitored  outside 
the  United  States  and  that  possible 
censorship  of  these  circuits  has 
been  "decerned  insoluble  within  rea- 

sonable limits  of  available  man 

power  and  funds". 
It  was  also  stated  that  in  many 

instances  the  nature  of  private 
messages  over  the  radio  circuits 
can  give  information  of  value  to 
the  enemy.  It  was  added  that  in 
any  event  "the  censorship  which 
would  be  necessary  if  these  circuits 
remained  would  involve  a  delay  in 
transmission  not  necessarily  found 
in  the  case  of  domestic  wire  cir- 

cuits." 
If  any  pai'ticular  circuits  are 

permitted  to  remain  in  business, 
Mr.  Fly  said,  "it  will  follow  as  a 
matter  of  course  that  they  will  be 
effectively  censored."  Routine  pre- 

cautionary measures,  including 
monitoring  by  the  FCC  Radio  In- 

telligence Division,  will  continue  in 
any  case,  it  was  said.  The  newly- 
created  Intelligence  Division  is 
headed  by  George  Sterling  [see 
story  on  page  13]. 

Not  affected  by  the  DCB  order 
are  the  coastal  and  ship-to-shore 
radio  stations  which  are  under  con- 

trol of  the  Navy. 
Eleven  companies,  operating  80 

stations,  will  be  affected.  They  are: 
RCA  Communications,  Mackay  Ra- 

dio &  Telegraph  Co.,  Globe  Wire- 
less Ltd.,  Press  Wireless  Inc.  (press 

only),  Radiomarine  Corp.  of  Amer- 
ica, Central  Radio  Telegraph  Co., 

Michigan  Wireless  Telegraph  Co., 
Wabash  Radio  Corp.,  Pere  Mar- 

quette Radio  Corp.  and  the  West- 
ern Radio  Telegraph  Co. 

Vast  New  Strides  for  Radio  After  War 

Foreseen  by  Trammell  in  DePauw  Talk 

"RADIO  IS  FREE  and  must  be 

kept  that  way,"  Niles  Trammell, 
president  of  NBC,  declared  in  de- 

livering the  commencement  address 
to  the  1942  grad- 

uating class  of 
DePauw  U, Green- castle,  Ind.,  May 
31.  The  school 
awarded  Mr. 
Trammell  an  hon- 

Soldier  Letters  Watched 

DISAPPROVAL  of  correspondence 
between  soldiers  and  civilians  un- 

known to  them  was  announced  by 
the  War  Dept.  last  week.  Army 
officials  will,  under  no  circum- 

stances, sanction  any  plan  to  en- 
courage or  promote  such  corre- 

spondence. In  making  this  fact 
public,  the  War  Dept.  did  not  over- 

look the  kindly  motives  of  many  but 
pointed  out  the  opportunity  for 
abuse  by  unscrupulous  persons. 

of 
l^ft  1         ■  orary  Doctor 

Laws  degree. 

^imiM         Pointing  out that  "the  first  act 
Mr.  Trammell      of    dictators,  in- 

tent on  enslaving 
their  own   peoples  or  conquering 
others,  is  to  seize  control  of  broad- 

casting   stations,    "Mr.  Trammel contrasted  the  American  System  of 

broadcasting    with    the  "govern- 
ment-owned, government-controlled 

or    government-subsidized  broad- 
casting in  other  parts  of  the  world. 

An  Arm  of  Education 

"We  who  are  in  positions  of  re- 
sponsibility in  broadcasting,"  he 

stated,  "are  keenly  aware  of  the 
vital  necessity  for  preserving  our 
democratic  rights  of  free  discus- 

sion. We  must  guard  with  all  zeal 
against  those  abuses  of  speech 
which  incite  disunity  and  which  en- 

danger the  national  goal  of  victory. 
Broadcasting  must  not  be  used  to 
stir  up  racial  and  religious  bigotry, 
to  drive  a  wedge  between  the 
laborer  and  the  employer  or  to  cre- 

ate distrust. 

"Radio  broadcasting  in  our  coun- 
try has  justified  itself  fully  as  an 

instrument  of  common  understand- 
ing in  peace  and  of  unity  in  war. 

Radio  is  a  great  arm  of  education, 
adding  much  to  man's  ability  to 
learn,  to  think,  and  to  form  his 
own  judgments.  In  a  period  where 
truth  has  been  perverted,  where  the 
lie  spreads  with  incredible  speed, 
our  system  of  radio  communication 
has  served  as  a  widespread  and  in- 

stantaneous medium  for  counter- 
acting harmful  enemy  propaganda. 

"Radio's  job  to  a  large  extent  is 
to  help  make  people  shockproof. 
The  morale  of  the  American  lis- 

tener must  be  such  as  will  prepare 
him  for  any  contingency.  We  are  a 
people  who  can  take  it.  The  Ameri- 

can public  with  every  advantage 
of  observation  and  information 
knows  that  it  cannot  cheer  itself  to 
victory.  It  knows  that  bombast  is 
no  substitute  for  bombers.  Radio 
has  the  serious  job  not  only  of  in- 

forming and  inspiring,  but  of 
awakening  those  whom  apathy  and 
complacency  may  have  put  to  sleep. 

"I  am  confident  that  with  peace 
we  shall  enter  a  new  era  in  the 
radio  transmission  of  sight  and 
sound,"  Mr.  Trammell  continued. 
"I  am  confident  that  we  shall  make 
new  strides  in  the  use  of  radio  de- 

vices which  will  make  all  that  has 
been  done  seem  small  by  compari- 

son. New  products  and  services 

growing  out  of  radio's  wartime  ef- 
forts not  only  will  be  of  great  bene- 

fit in  themselves,  but  will  provide 

LOCATED  BY  RADIO 

Canadian  Station's  Listeners 
 Trace  Lost  Plane  

RADIO  rescue  provides  the  plot  of 
a  real-life  story  from  Canada.  On 
May  24,  RCAF  officials  in  Ottawa 
called  CJKL,  Kirkland  Lake,  Ont., 
to  obtain  the  station's  cooperation 
in  locating  a  heavy  bomber  missing 
on  a  flight  from  Ottawa  to  Winni- 

peg. At  2  p.m.  that  day  first  an- nouncements urged  residents  to  be 
on  the  lookout  for  the  plane. 

Calls  began  to  come  in  immedi- 
ately to  say  that  the  plane  had 

passed  over  and  with  this  informa- tion the  station  officials  were  able 
to  plot  the  probable  location  of  the 
plane  within  a  50-mile  radius.  On 
the  following  day  a  call  from  the 
Northern  Ontario  Power  Co.  ex- 

clusively informed  the  station  the 
plane  had  made  a  forced  landing 
within  20  miles  of  the  station. 

After  traveling  12  miles  by  car 
a  searching  party  composed  of  Al 
Rogerson,  manager;  Duke  McLeod, 
chief  features  announcer;  Tom 
Watson,  chief  engineer,  and  an  of- ficial of  the  Northern  Ontario 
Power  Co.  was  stopped  by  dense 
bush,  swamp  and  muskeg.  Proced- 
ing  the  rest  of  the  way  on  foot  they 
found  the  fiyers  in  fair  physical 
condition  after  two  days  and  nights 
of  exposure  and  returned  with  them 
to  Kirkland  Lake. 

new  employment  for  men,  money 
and  machines.  Broadcasting  will  be 
one  of  the  elements  to  contribute 
to  the  stabilization  of  our  post-war economy. 

After  the  War 

"Straining  at  the  leash  will  be 
television  with  tremendous  possi- 

bilities as  a  post-war  industry.  It 
has  already  become  an  art,  with 
distinct  technical  standards  and 
practices.  What  it  will  mean  to 
equip  a  nation  with  the  electronic 
eye  in  addition  to  the  electronic  ear 
can  hardly  be  expressed  in  terms 
of  dollars  and  material.  It  must  be 
thought  of  in  terms  of  opportunity. 

"On  the  world  stage,  possibly  the 
most  dramatic  role  which  radio 
may  have  the  oppoi'tunity  to  play 
will  come  with  the  peace  that  must 
follow  this  war.  It  requires  no 
vivid  imagination  to  foresee  the 
role  that  radio  might  play  during 
a  period  when  a  world  peace  based 
upon  negotiations  openly  arrived 
at  and  built  upon  the  freedoms  of 
the  Atlantic  Charter,  is  achieved. 

"Broadcasters  could  have  their 
microphones  at  such  a  conference, 
and  the  discussions  and  decisions 
there  arrived  at  could  be  carried  to 
the  firesides  of  all  peoples.  Such  a 
peace  would  reflect  the  will  and  the 
humanity  of  the  people,  not  the 
ambitions  of  governments.  Under 
the  spotlight  of  radio,  secret  bar- 

gainings and  the  wiles  of  di- 
plomacy could  not  well  operate." 

Worthington  Lent  Made 

Dr.    JoUiffe's  Assistant 
WORTHINGTON  C.  LENT,  direc- 

tor of  development  and  research  of 
NBC  in  Washington  on  June  1  be- 

comes assistant  to  Dr.  C.  B.  Jolliffe, chief  engineer  of 
RCA  and  assist- 

ant to  RCA  Presi- 
dent David  Sar- noff.  Mr.  Lent 

will  remain  in 

Washington  head- quarters and  will be  available  for 
engineering  work 
to  both  NBC  and 
the  BLUE  Net- 

work, which  are 
wholly  owned  subsidiaries  of  RCA. 

With  NBC  since  1935,  Mr.  Lent 
was  allocations  engineer  in  Wash- 

ington until  last  August,  when 
he  became  director  of  development 
and  research  in  the  stations  de- 

partment under  William  S.  Hedges, 
vice-president.  Prior  to  joining 
NBC,  he  conducted  his  own  com- 

pany. General  Communications 
Labs.,  in  Ridgefield  Park,  N.  J., 
and  before  that  was  with  Bell 
Telephone  Labs. 

I 

Mr.  Lent 

Scripps  in  Air  Force 
Stationed  in  Washington 
WILLIAM  J.  SCRIPPS,  general 
manager  of  radio  of  the  Detroit 
News,  which  operates  WWJ  and 
W45D,  FM  outlet,  last  week  was 
notified  of  his  ap- 

pointment as  a first  lieutenant  in 
the  Army  Air 
Force  and  ordered 
to  report  for  duty 
i  n  Washington. 
He  will  be  as- 
signed  to  the communication  s 
branch  of  the  Air 
Force  ground 
service. 

Mr.  Scripps' brother,  Robert  War- ren, expects  to  be  called  to  active 
duty  in  the  Navy  soon.  Both  are 
sons  of  William  E.  Scripps,  presi- 

dent of  the  Evening  News  Assn., 
publisher  of  the  Detroit  News  and 
operator  of  the  stations.  Lt.  Scripps, 
a  former  radio  amateur,  inaugu- 

rated operation  of  WWJ  in  1920, 
the  successor  to  his  "ham"  station. 

Scripps 

R.  J.  REYNOLDS  TOBACCO  Co.,  Winston 
Salem  (Camels),  has  taken  the  CBS  10-11 
p.m.  spot,  Friday,  for  a  new  variety  show. 
Camel  Caravan,  starting  July  10  on  some 
90  stations.  Program  will  feature  Herb 
Shriner,  comedian  travelling  with  the  Army 
unit  of  the  show,  and  Xavier  Cugat's orchestra. 

WTAG  Names  Krueger 

For    Commercial  Post 
APPOINTMENT  of  Herbert  L. 
Krueger  as  commercial  manager  of 
WTAG,  Worcester,  to  succeed 
George  H.  Jaspert,  was  announced 

>  May  27  by  E.  E. 
Hill,  managing 
director  of  the 
station.  Krueger 
has  been  sales 

promotion  m  a  n- ager  and  market research  director 
of  the  station  and 
its  affiliated  news- 

papers, the  Wor- 
cester Telegram 

&  Gazette.  He 
will  assume  his 
new  post  June  8. 

He  joined  the  organization  in 
1937  as  an  assistant  in  the  business 
office  in  charge  of  research  and 
sales  promotion.  Earlier  he  worked on  several  midwestern  newspapers 
and  worked  with  Dr.  George  Gal- 

lup from  1931  to  1933  on  reader 
interest  and  public  opinion  studies. 

Mr.  Krueger 
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fWHN's  FM  Outlet 
Will  Debut  June  1 

1W63NY  to  Air  Dodger  Games 
jlFor  Old  Gold  Cigarettes 

■  W63NY,  new  FM  station  of  WHN, 
"  New  York,  begins  operations  June 
\  1  as  the  fourth  commercial  FM 
station  in  the  city.  Operating  on 

.  46.3  me.  from  2  to  9  p.m.  daily,  the 
i  new  station  will  devote  most  of  its 
1  time  on  the  air  to  classical  and 
-  semi-classical    transcribed  music, 
'  but  will  also  carry  the  daily  broad- 

casts of  the  Brooklyn  Dodger  base- 
ball  games   by  Red   Barber  and 

Alan   Hale.    These   baseball  pro- 
grams  are   broadcast   on  WHN, 

sponsored  by  P.  Lorillard  Co.  for 
:  Old  Golds,  and  will  have  the  same 
■  sponsor  on  W63NY. 

News  summaries  are  broadcast 

'  four   time    daily   as    are  special 
'  events  and  other  outstanding  pro- :  gram  broadcasts  of  WHN. 
j     Transmitter  of  W63NY  is  located 
.  at  Cliffside,  N.  J.,  adjacent  to  Pali- 

sades Amusement  Park,  the  280- 
foot  tower  rising  to  530  feet  above 
sea  level.  Station  has  a  coverage 
radius  of  69  miles  and  a  service 

I  area  of  8,500  square  miles.  Equip- 
ment  is  Western  Electric  through- 

I  out. 
Station  begins  operation  with 

1,000  watts  and  will  be  boosted  to 
its  authorized  10  kw.  probably  in 
the  fall,  according  to  Herbert  L. 
Pettey,  director  of  both  WHN  and 
W63NY.  Entire  construction  was 
supervised  by  Paul  Fuelling,  chief 
engineer  of  WHN,  who  also  heads 
the  engineering  staff  of  W63NY. 

Richard  Dorf,  recently  on  the 
announcing  staff  of  WTlNY  .and 
formerly  with  WHN  as  well  as 
WNYC  and  WOV,  all  New  York, 
has  rejoined  the  WHN  staff  to  as- 

sist Fred  Raphael,  program  direc- 
tor, in  handling  programs  for  the 

■  new  FM  station.  Many  of  the  pro- 
,  grams  of  W63NY  will  originate  in 
■  studios  in  the  transmitter  building. 
I  However,  telephone  lines  have  been 
installed  between  the  transmitter 
and  the  WHN  studios  in  Times 
Square. 

Station  is  opening  without  fan- 
fare in  keeping  with  government 

requests  for  wartime  curtailment 
of  such  activity,  Mr.  Pettey  said, 
adding  that  the  station  will  be 
formally  dedicated  at  some  future 
date. 

Marlin  to  Resume 
MARLIN   FIREARMS    Co.,  New 
Haven,  is  planning  to  resume  spot 
announcements  for  its  razor  blades 
sometime  in  July,  using  about  60 
stations  in  major  population  cen- 

ters throughout  the  country.  Theme 
of  the  campaign  will  revolve  around 

'  conservation    and    care    of  razor 
'  blades   during  the   present  emer- 
tgency,  it  is  understood.  Agency  is 
'  Craven  &  Hedrick,  New  York. 

1B92    d.  Una  lutit  1942 

C.  ROY  HUNT,  general  manager 
of  KOIN  and  president  of  KALE, 
Portland,  Ore.,  died  May  21  at  the 
Community  Hospital,  Riverside, 
Cal.,  after  a  prolonged  illness. 

Mr.  Hunt  had  been  in  critical 
health  for  some  time,  necessitating 
a  major  operation  at  Rochester, 
Minn.,  last  October.  He  went  to 
Palm  Springs  to  recuperate,  but  a 
second  operation  became  necessary. 
He  failed  to  rally. 

He  is  survived  by  his  widow  and 
a  son,  Roger,  active  in  the  broad- 

casting business  in  Sacramento. 
Mrs.  Hunt  is  the  sister  of  Theodore 
Kooreman,  manager  of  KALE. 
Funeral  rites  took  place  May  27, 
with  a  service  in  Portland  and  in- 

terment at  Salem,  Ore.  KOIN  and 
KALE  observed  brief  silent  periods 

the  day  of  Mr.  Hunt's  death. 
Tribute  by  Myers 

One  of  the  major  builders  of 
broadcasting  development  in  the 
West,  Roy  Hunt  joined  KOIN  in 
1929  after  having  served  as  man- 

ager of  KXL,  Portland.  Before 
that,  he  was  with  KLZ  and  KFXR 
in  Denver.  He  also  had  been  inter- 

ested in  the  manufacture  of  radio 
equipment  prior  to  his  entry  in  the 
broadcasting  field. 

C.  W.  (Chuck)  Myers,  KOIN 
president  and  close  associate  of  Mr. 
Hunt  through  many  years,  said 
"Roy  Hunt  is  missed  by  thousands, 
both  in  and  out  of  the  radio  indus- 

try. That's  putting  it  mildly.  His 
loss  will  be  felt  by  all  who  knew 

him." 

Mr.  Myers  largely  attributed 
KOIN's  success  to  Mr.  Hunt's 
ability,  personality  and  untiring 
devotion  to  radio.  In  1929,  KOIN 
operated  with  1,000  watts  as  an  in- 

dependent. The  station  became  af- 
filiated with  CBS  in  1931,  and  Mr. 

Hunt  shared  in  guiding  it  to  its 
present  status  as  a  5,000-watt,  24- 
hour-a-day  operation. 

A  California  native,  born  March 
16,  1892,  at  San  Miguel,  Roy  Hunt 
studied  law  at  the  U  of  California, 
but  entered  up  a  merchandising 
career  upon  completion  of  his 
schooling.  A  diligent  worker  all  his 
life,  he  turned  a  few  years  ago  to 
horses  as  a  hobby  and  soon  became 
a  prominent  figure  in  tanbark  cir- 

cles. Among  several  famous  horses 
in  the  Hunt  stables  was  The  Dic- 

tator, which  he  rode  to  an  inter- 
national grand  championship  in  the 

walk-trot  class.  When  The  Dictator 
was  retired  a  year  ago,  both  horse 
and  trophy  were  presented  by  Mr. 
Hunt  to  his  wife. 

Mr.  Hunt  was  a  Mason  and  a 
member  of  the  University  Club  of 
Portland  and  the  Advertising  Club. 

Proposed  Anti-Trust  Law  Suspension 

Not  to  Halt  Pending  Government  Suits 

T.  V.  HARTNETT,  president  of 
Brown  &  Williamson  Tobacco  Co., 
accompanied  by  Freeman  Keyes  and 
Tom  Wallace,  president  and  vice-presi- 

dent, respectively,  of  Russel  M.  Seeds 
Co.,  Chicago  agency,  were  in  Holly- 

wood during  the  past  week  to  discuss 
fall  radio  plans. 

LEGISLATION  to  suspend  the 
anti-trust  laws  for  the  duration 
and  for  six  months  after  the  war, 
if  enacted,  would  have  no  auto- 

matic effect  upon  the  pending  anti- 
trust suits  of  the  Government 

against  RCA-NBC  and  CBS  directed 
against  network-affiliated  contracts 
and  other  former  and  prevailing 
relationships,  according  to  Sena- 

tor Van  Nuys  (D.-Ind.)  chairman 
of  the  Senate  Judiciary  Commit- 
tee. 

Hearings;  were  begun  last  Thurs- 
day before  a  Senate  subcommittee 

headed  by  Senator  O'Mahoney  (D- 
Wyo.)  to  suspend  the  anti-trust 
laws  to  help  in  the  prosecution  of 
the  war.  Senator  Van  Nuys  asserted 
that  practically  all  top  Government 
officials  identified  are  in  favor  of 
such  legislation. 

The  Dept.  of  Justice  anti-trust 
suits,  filed  at  the  turn  of  the  year 
in    Chicago,    Senator   Van  Nuys 

said,  would  in  no  way  be  immedi- 
ately affected,  since  the  proposed 

statute  would  not  be  retroactive 
and  would  not  affect  any  pending 
suits. 

Answers  to  the  suits,  after  a  se- 
ries of  postponements,  were  due 

May  26  but  Federal  District  Judge 
John  P.  Barnes  allowed  a  post- 

ponement until  June  9  because  of 
the  pendency  of  the  litigation  in 

the  Supreme  Coui't  on  the  FCC's 
chain-monopoly  regulations. 

The  RCA-NBC  and  CBS  answers 
in  the  Chicago  suits — which  have 
alleged  violation  of  the  Sherman 
anti-trust  laws  to  divest  networks 
of  purported  domination  of  broad- 

casting— largely  will  be  premised 
upon  the  action  of  the  highest  trib- 

unal, it  was  indicated.  The  court  is 
expected  to  render  its  decision  June 
1  or  June  8,  preparatory  to  its 
summer  recess.  The  appeal  was 
from  the  three-judge  court  in  New 

York  purely  on  jurisdictional 
grounds.  If  the  highest  court  de- 

cides the  three-judge  court  erred 

in  upholding  the  FCC's  contention that  the  networks  had  sought  to 
litigate  prematurely,  then  the 
whole  case  will  be  remanded  to  the 
New  York  tribunal  for  trial  on  the 
merits.  If,  on  the  other  hand,  the 
Supreme  Court  sustains  the  lower 
Court  in  finding  lack  of  jurisdic- 

tion, it  is  expected  the  networks 
will  seek  to  litigate  elsewhere. 

Up  to  the  WPB 
The  anti-trust  legislation  simply 

would  formalize  the  exchange  of 
memoranda  between  heads  of  Gov- 

ernment agencies  identified  with 
war  production  and  President 
Roosevelt,  dealing  with  the  same 
matter.  Under  this  exchange,  it 
was  agreed  that  the  head  of  the 

War  or  Navy  Dept.,  -or  the  War Production  Board,  could  certify  to 

the  Attorney  General  that  a  par- 
ticular company  was  engaged  in 

vital  war  production  and  that 
therefore  the  anti-trust  laws  should 
be  suspended  to  avoid  impeding  the war  effort. 

Senator  Van  Nuys  said  it  would 

be  up  to  Donald  Nelson,  as  WPB 

head,  to  determine  whether  an  in- 
dustry is  specifically  engaged  in 

war  work  and  was  essential  to  the 
war  effort.  If,  in  the  case  of  the 

networks,  Mr.  Nelson  should  make 
such  a  determination,  the  proposed 

legislation  would  suspend  any  fu- 
ture litigation  against  the  net- works for  the  duration,  plus  six 

months. 
Senator  Van  Nuys,  apropos  ra- 

dio, said  the  Government  was  f ullj 
aware  of  the  "morale  and  propa. 

ganda  value  of  radio".  He  declared, 
however,  that  the  determination 

regarding  future  anti-trust  legis- lation would  rest  entirely  with  Mr. 
Nelson,  or  the  heads  of  the  Army and  Navy. 

Fitch  to  Switch 
LISTENERS  this  summer  to  the 
NBC  Fitch  Bandwagon  will  have  a 
chance  to  nominate  their  favorite 
bandleaders  as  guests  for  the  Sun- 

day evening  series  with  the  inaugu- ration by  Tobe  Reed,  m.c.  of  the 

program,  of  a  contest  to  determine which  13  orchestras  will  be  invited 

to  appear  on  the  series.  Name  bands and  orchestras  performing  in  radio 
stations  are  excluded,  and  listeners 
are  asked  to  send  in  votes  for  bands 
which  have  had  no  national  build- 

up, but  are  favorites  in  their  own communities.  Agency  for  the  show 
is  L.  W.  Ramsey  Co.,  Davenport,  la. 

New  Clapper  Series 
RAYMOND  CLAPPER,  Scripps- 
Howard  columnist  and  BLUE  com- 

mentator, will  start  a  series  of 
broadcasts  on  BLUE,  Thursday, 
June  18,  8 :45-9  p.m.,  occupying  the 
spot  held  by  Dorothy  Thompson, 
BLUE  commentator,  who  goes  off 
the  air  June  11,  with  the  expiration 
of  a  contract  by  her  sponsor,  Tri- 
mount  Clothing  Co.,  New  York. 
Clapper  will  discontinue  his  Fri- 

day and  Sunday  night  comment' taries  heard  at  9:45  p.m.  on  BLUE. 
His  Friday  night  programs  will  be 
extended  for  two  more  broadcasts, 
June  5  and  12. 
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Heavy  Goods  Firms 

Keep  Brands  Alive 
General  Motors,  Sludebaker, 
Allis-Chalmers  Air  Plans 

AUTOMOBILE  and  other  manu- 
facturers of  heavy  consumer  goods 

are  rediscovering  the  value  of  radio 
in  keeping  their  brand  names  alive 
through  the  war  and  as  well  as  per- 

forming a  public  service. 
General  Motors  Corp.,  Detroit, 

in  addition  to  its  full-hour  network 
shows  Cheers  From  the  Camps, 
which  starts  June  9  on  115  CBS 
stations,  is  understood  to  be  pre- 

paring a  weekly  quarter-hour  tran- 
scribed series  to  be  placed  on  sta- 

tions in  the  various  cities  where 
GM  plants  are  located.  Format  of 
the  transcribed  morale  program  to 
be  placed,  it  is  understood,  on  ap- 

proximately 40  stations,  has  not 
been  announced,  but  it  is  indicated 
there  will  be  some  local  tie-in. 
Campbell-Ewald  Co.,  Detroit,  is  di- 

recting the  account. 

Allis-Chalmers  Spots 

Allis-Chalmers  Mfg.  Co.,  Mil- 
waukee, manufacturers  of  farm 

equipment,  has  placed  thrice-week- 
ly one-minute  spot  announcements 

urging  purchase  of  V/ar  Bonds  on 
40  stations  for  nine  weeks  between 
June  1  and  15.  The  stations  are: 
KGNC  KSL  KFBI  KTSA  KMJ 
WWL  WHO  WREC  KFAB  KFSD 
WDZ  KQW  KGW  KFPY  KRLD 
WIBA  KOMO  WSM  WEW  KFEQ 
KGHL  WNAX  WKY  WTAQ 
WTAD  WIBW  WLS  WLW  WCBS 
WFMD.  Agency  is  Bert  S.  Gittins 
Adv.  Co.,  Milwaukee. 
Meanwhile  Studebaker  Corp., 

South  Bend,  through  Roche,  Wil- 
liams &  Cunnyngham,  Chicago,  has 

been  continuing  on  a  month-to- 
month  basis  its  five-minute  and 
quarter-hour  programs  of  news  and 
sportscasts  on  76  stations.  Plans 
are  said  to  be  under  consideration 
for  the  continuance  of  current 
schedule. 

LYSOL  ON  THE  AIR— AND  QUICK 

Decides  at  1 1  a.  m.  to  Use  Spots  in  Flood 

 Area,  Gets  Action  in  an  Hour  

Axton-Fisher  Will  Test 

New  Product  in  Florida 

AXTON-FISHER  TOBACCO 
Corp.,  Louisville,  will  test  its  new 
cigarette,  All  Americans,  starting 
June  8  with  chainbreaks  in  Tampa, 
Miami  and  Jacksonville,  Fla.  on 
three  unannounced  stations.  Flor- 

ida was  chosen  as  a  test  State,  it 
was  explained,  because  of  the 
absence  of  State  tobacco  tax. 
The  cigarette,  a  king  size  with  24 
in  a  package,  has  been  in  prepara- 

tion since  last  year  [Broadcasting, 
Dec.  1,  1941],  and  the  company  has 
solved  pre-marketing  packaging 
difficulties  which  held  up  the  intro- 

duction for  some  months. 
If  the  Florida  tests  are  success- 

ful, it  is  understood  the  product 
will  be  groomed  as  a  potential 
competitor  of  the  "big  five",  and 
radio  is  expected  to  play  an  im- 

portant part  in  the  advertising 
plans.  Blackett-Sample-IIummert, 
Chicago,  which  also  handles  Spuds, 
another  Axton-Fisher  product  is 
agency  for  All  Americans. 

By  FRED  STOUTLAND 
Radio  Department 

Lennen  &  Mitchell,  New  York 
LAST  WEEK,  when  Lehn  &  Fink 
Products  Co.,  for  Lysol  disinfec- 

tant, ran  a  series  of  one-minute 
spot  announcements  over  stations 
in  the  flood  areas  of  Eastern  Penn- 

sylvania, a  timebuyer  had  a  chance 
to  see  an  example  of  how  quickly 
radio  can  get  an  advertiser's  mes- 

sage to  radio  listeners. 
People  in  radio  are  generally 

well  aware  of  what  a  fast  moving 
medium  it  is.  On-the-spot  news  pro- 

grams and  special-event  broadcasts 
have  accustomed  them  to  its  light- 

ning-like speed.  However,  in  the 
more  prosaic  field  of  timebuying 
it  is  only  rarely  that  an  opportu- 

nity to  feel  radio's  fast-moving 
pulse  is  presented. 

Everyone  knows  about  the  series 
of  floods  which  swept  across  East- 

ern Pennsylvania  early  last  week. 
They  also  know  about  the  mud  and 
germ-laden  filth  left  by  the  reced- 

ing waters  in  homes,  stores,  fac- 
tories, and  farms  throughout  the 

stricken  areas.  One  of  the  most 
serious  dangers  of  floods  is  the  risk 
of  infection  and  epidemic  which 
may  follow  as  a  result  of  contami- 

nated flood  waters.  And  so  Lysol  de- 
cided to  go  on  the  air  over  a  two- 

day  period  with  announcements  in- structing listeners  in  the  flood 
areas  about  the  measures  to  be 
taken  against  the  dangers  of  infec- 

tion and  epidemic. 

At  11  o'clock  on  Tuesday  morn- 
ing the  radio  department  of  Len- nen &  Mitchell  received  word  that 

Lysol  wanted  to  run  the  announce- 
ments starting  immediately  in  the 

Scranton,  Allentown  and  Easton 
areas.  By  11:30  we  had  the  spots 
selected  from  a  list  of  availabilities 
and  the  copy  was  on  the  teletype. 
Listeners  in  the  flood  areas  heard 
the  first  one-minute  announcements 
shortly  after  noon,  less  than  an 
hour-and-a-half  after  we  got  the 
word  to  go  ahead  on  the  campaign. 

BUFFALO  PETITIONS 

SET  FOR  HEARING 

TO  INQUIRE  into  a  purported 
"reversionary  clause"  in  old  con- 

tracts covering  acquisition  of 
WKBW  and  WGR,  Buffalo,  renewal 
applications  of  the  stations  were 
designated  for  hearing  last  Tues- 

day by  the  FCC.  The  stations,  li- 
censed to  Buffalo  Broadcasting 

Corp.,  were  given  temporary  exten- 
sions pending  determination  of  the 

renewals. 
The  stations  have  been  operated 

by  BBC  for  more  than  a  decade, 
having  been  acquired  originally 
from  the  Churchill  Evangelistic 
Assn.  Inc.,  under  a  lease  and  pur- 

chase arrangement.  It  is  this  trans- 
action, it  is  understood,  that  the 

FCC  proposes  to  look  into,  it  hav- 
ing been  contended  that  there  had 

not  been  disclosed  to  the  Commis- 
sion the  full  terms  of  the  contract 

under  which  one  or  both  of  the  sta- 
tions might  revert  to  the  original 

licensee  under  certain  conditions. 
The  FCC  for  several  years  has 

held  that  contracts  having  clauses 
whereby  former  licensees  could  re- 

acquire the  facilities  are  not  in 

More  Bonds  for  WTIC 

A  TELEGRAM  to  Secretary 
of  the  Treasury  Henry  Mor- 
genthau  Jr.  from  Paul  W. 
Morency,  general  manager  of 
WTIC,  Hartford,  has  an- 

nounced that  the  entire  sta- 
tion's staff  of  74  persons  has 

pledged  an  average  of  more 
than  10%  of  their  income  to 
the  purchase  of  War  Bonds 
through  salary  deduction. 
This  is  in  addition  to  the  pur- 

chase of  one  or  more  bonds 
which  the  members  of  the 
staff  subscribed  for  in  Jan- 
uary. 

compliance  with  the  statute.  Litiga- 
tion involving  both  KSFO,  San 

Francisco,  and  WAPI,  Birming- 
ham, were  founded  largely  on  re- 

versionary clause  provisions. 
According  to  FCC  records,  WGR 

was  assigned  from  Federal  Radio 
Corp.  to  WGR  Inc.  in  1929,  and  to 
BBC  in  1930.  WKBW  was  assigned 
from  the  Churchill  Assn.  in  1930  to 
WKBW  Inc.,  and  to  BBC  the  fol- 

lowing year. 

BOY  COMMANDOS  organized  by  the  Buffalo  Broadcasting  Corp.,  opera- 
tor of  WGR  and  WKBW,  are  "inducted"  as  privates  in  the  stations' drive  to  sell  war  stamps  and  bonds.  The  induction  was  conducted  by 

Maj.  Wmston  V.  Morrow  on  the  newly  formed  Commando  Corps'  weekly program,  Cowt  of  Honor,  and  was  witnessed  by  Edward  H.  Letchwoth, representing  the  Treasury,  and  Edward  Schwartzenberg,  on  behalf  of 
the  mayor.  According  to  the  total  amount  of  war  savings  sales  made  by each  lad,  the  young  commandos  are  raised  in  rank  in  the  Commando 
Corps  and  the  promotions  are  conferred  during  the  weekly  broadcast. 

QUAKER  PLANNING 
SUMMER  ACTIVITY 

QUAKER  Oats  Co.,  Chicago,  will 
be  active  in  summer  radio  with 
tests  of  one  minute  singing  an- 

nouncements for  Muffets  six  times 
a  v/eek  on  WBEN,  Buffalo;  WCAE, 
Pittsburgh;  KLZ,  Denver;  WEEI- 
WNAC,  Boston.  The  company  has 
also  placed  five-minute  transcribed 
program  for  Aunt  Jemima  pan- cake flour  three  times  a  week  on 
WEAF  and  WOR,  New  York; 
KNX,  Los  Angeles  and  once  a  week 
on  KFI,  Los  Angeles. 

For  the  first  time,  Quaker  is 
continuing  its  network  radio 
throughout  the  summer  with  That 
Brewster  Boy  on  67  CBS  stations 
Wednesday,  at  7 :30-8  p.m.,  pro- 

moting Sparkies  during  May,  June 
and  July  instead  of  Quaker  Oats. 

In  the  meantime  the  one-minute, 
two-minute  and  five-minute  tran- 

scribed programs  have  been  pro- 
moting Sparkies  for  the  past  three 

months  on  the  following  stations: 
WBAL  WFBR,  Baltimore;  WEEI 
WBZ  WNAC  WAAB  WORL,  Bos- 

ton; WAIT  WBBM  WLS  WJJD 
WGN  WMAQ  WCFL,  Chicago; 
WWJ  WXYZ  WJR,  Detroit; 
WEAF  WABC  WJZ  WOR  WMCA 
WQXR  WNEW,  New  York; 
WGAR  WTAM  WHK  WCLE, 
Cleveland;  KYW  WCAU  WIP 
W  F  I  L,  Philadelphia ;  WCAE 
WJAS  KQV  KDKA,  Pittsburgh; 
KHJ  KECA  KMPC  KNX  KFI, 
Los  Angeles;  KFRC  KSFO  KYA 
KQW  KPO  KGO,  San  Francisco. 
These  announcements  will  expire 
within  the  next  few  weeks. 

Agency  for  Muffets  and  Aunt 
Jemima  pancake  flour  is  Sherman 
K.  Ellis,  Qhicago,  for  Sparkies 
and  Quaker  Oats,  Ruthrauff  & 
Ryan,  Chicago. 

Headliners  to  Select 

1942  Series  of  Awards 

PLANS  are  near  completion  for 
the  ninth  annual  Headliners'  Frolic 
sponsored  by  the  Press  Club  of  At- lantic City  to  be  held  this  year  on 
June  26-28,  with  headquarters  in 
the  Claridge  Hotel.  The  National 
Headliners'  Club  will  again  honor 
outstanding  achievements  in  the 
radio,  newspaper,  newsreel,  cartoon, 
news  photography  and  allied  fields 
with  the  presentation  of  silver 
plaques  to  the  winners  to  be  made 
during  a  broadcast  June  27  at  the 
Claridge  Hotel,  to  be  carried  by CBS. 

Judges  who  will  select  the  win- ners will  meet  in  Atlantic  City 

June  6-7.  The  judges'  board  in- 
cludes Don  Rose,  Philadelphia  Bul- 
letin; Andrew  Bernhard,  Brooklyn 

Eagle;  W.  P.  Montague,  Paramount 
News ;  Arthur  Robb,  Editor  &  Pub- 

lisher; Melvin  Christenson,  Wash- 
ington AP  Bureau;  Cliff  Prevost, 

president  of  National  Press  Club 
and  Washington  correspondent  of 
the  Detroit  Free  Press;  Breton 
Gardner,  professor  of  journalism 
at  Pennsylvania  State  College; 
Walter  Rundle,  UP  promotion  man- 

ager ;  Martin  McEvilly,  picture  edi- tor of  the  N-ew  York  Daily  News; 
Fred  Gainsway,  Jersey  Journal; 
Jack  Ostreicher,  INS,  New  York. 

JACK  JOHNSTONE,  director  of 
"The  Perfect  Grime"  series  on  NBC's Johnny  Presents  program,  has  just 
written  his  first  book,  a  collection  of 
short  stories  based  on  psychic  phe- nomena and  titled  Who  Knows? 
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Sterling  Is  Appointed  to  Head 

Intelligence  Division  of  FCC 

Comdr.  Webster  Called  to  Post  With  Coast  Guard; 

Krebs  Chief  of  Safety  &  Special  Service  Unit 

Comdr.  Webster 

CREATION  of  the  Radio  Intelli- 

gence Division  of  the  FCC's  engi- 
neering department,  with  George  E. 

Sterling,  chief  of  the  former  Na- 
tional Defense 

Opei'ations  Sec- 
tion, elevated  to 

the  status  of  as- 
sistant chief  en- 

gineer in  charge, 
was  announced 
last  Tuesday  by 
the  FCC. 

The  change  was 
effected  coincident 
with  the  call  to 
active  service  of 
Comdr.  E.  M.  Webster  as  chief 
of  communications  of  the  U.  S. 
Coast  Guard,  a  post  he  held  prior 
to  his  retirement  from  the  serv- 

ice to  join  the  FCC  engineering 
department. 

Long  Federal  Careers 
Comdr.  Webster  has  been  assist- 

ant chief  engineer  and  chief  of  the 
Safety  and  Special  Services  Divi- 

sion of  the  engineering  department. 
In  the  latter  capacity  he  is  suc- 

ceeded by  William  N.  Krebs,  who 
has  been  acting  assistant  chief  and 
chief  of  the  maritime  unit  of  the 
division. 

The  two  new  appointments  be- 
come effective  June  1  and  continue 

for  the  duration.  Comdr.  Webster, 
as  in  the  case  of  other  FCC  em- 

ployes called  to  active  duty,  will 
return  to  his  regular  post  after 
discharge  from  armed  service. 

Mr.  Sterling,  a  20-year  man  in 
Government  radio,  has  headed  the 
National  Defense  Operations  Sec- 

tion of  the  field  division  since  be- 
fore the  outbreak  of  the  war.  The 

Commission  raised  the  status  of  the 
section  to  a  division  and  changed 
its  name,  because  of  the  "vital  im- 

portance" of  its  work.  Mr.  Sterling, 
under  supervision  of  Chief  Engi- 

neer E.  K.  Jett,  directs  the  opera- 
tion of  101  monitoring  stations  in 

the  Intelligence  Division  and  has 
a  staff  of  700  employes.  It  is  by 
far  the  largest  branch  of  the  FCC. 

Mr.  Sterling's  regular  assign- ment is  that  of  assistant  chief  of 
the  field  division,  headed  by  Wil- 

liam D.  Terrill.  In  his  new  capacity 
as  assistant  chief  engineer,  he  will 
draw  $7,500  a  year.  Mr.  Krebs,  as 
chief  of  the  Safety  &  Special  Serv- 

ices Division,  will  have  a  P-7  status 
at  $6,500  a  year.  The  executives 
will  revert  to  their  regular  status 
upon  conclusion  of  the  war,  all 
other  things  being  equal. 

Comdr.  Webster  succeeds  Capt. 
J.  F.  Farley  as  chief  of  Coast 
Guard  communications.  As  such,  he 
will  become  the  Coast  Guard  mem- 

ber of  the  coordinating  committee 
of  the  Defense  Communications 
Board,  top  advisory  committee  of 
that  wartime  policy-making  body. 

He  also  will  serve  as  alternate  for 
Herbert  E.  Gaston,  assistant  sec- 

retary of  the  Treasury,  member 
and  secretary  of  DCB.  Capt.  Far- 

ley has  been  elevated  to  an  im- 
portant Coast  Guard  assignment. 

Comdr.  Webster  was  appoint- 
ed assistant  chief  engineer  of  the 

FCC  in  1938,  as  successor  to  Lt. 
Jett,  who  previously  had  been  pro- 

moted chief  engineer.  A  veteran  of 
26  years  active  service  in  the  Coast 
Guard,  11  of  which  were  spent  as 

Mr.  Sterling Mr.  Krebs 

chief  communications  officer, 
Comdr.  Webster  originally  was 
placed  on  the  retired  list  in  1923 
for  physical  disability  incurred  in 
line  of  duty.  Subsequently,  he  was 
recalled  to  active  duty  and  retired 
in  1934.  He  has  had  widespread  ex- 

perience in  international  radio  con- 
ferences having  to  do  with  com- 

munications,   and    since    his  ap- 

Camel  Replacement 
AS  A  SUMMER  replacement  for 
Blondie,  R.  J.  Reynolds  Tobacco  Co., 
Winston-Salem,  N.  C.  (Camels),  on 
June  29  will  start  a  new  musical 
show  built  around  Vaughn  Monroe 
and  his  orchestra  in  the  CBS  Mon- 

day period  7:30-8  p.m.  The  pro- 
gram will  originate  in  New  York 

except  for  those  occasions  when  the 
band  is  on  the  road.  A  new  orches- 

tra will  be  signed  for  the  company's 
other  CBS  program.  Bob  Hawk's How'm  I  Doing,  to  replace  the  Mon- 

roe band  currently  heard  on  that 
show.  Agency  in  charge  is  Wm. 
Esty  &  Co.,  New  York. 

pointment  to  the  Commission  has 
been  identified  with  non-broadcast- 

ing services. 
George  Edward  Sterling,  who  as- 

sumes direction  of  the  newly  cre- 
ated Radio  Intelligence  Division, 

was  born  in  Portland,  Me.,  in  1894. 
His  radio  experience  dates  back  to 
1908,  when  he  was  an  amateur 
operator.  He  entered  his  Federal 
service  as  a  radio  inspector  in  1923, 
and  has  been  continuously  engaged 
in  enforcement  of  radio  laws  and 
regulation  since.  In  1935  he  was 
named  inspector  in  charge  of  the 
third  radio  district,  headquartered 
in  Baltimore,  and  was  transferred 
to  Washington  as  assistant  chief 
of  the  Field  Division  two  years 
later.  He  was  named  chief  of  the 
National  Defense  Operations  Sec- 

tion July  1,  1940. 
Well-known  in  technical  radio, 

Mr.  Sterling  was  author  of  "The 
Radio  Manual,"  recognized  as  a 
standard  textbook  on  communica- 

tion equipment  and  procedure  by 
radio  schools  and  for  Government 

Don^t  Waste  Time  on  Any  Applications 
Contrary  to  Regulations^  Fly  Advises 

I 

SOUNDING  another  discouraging 
note  to  hopes  for  future  station 
construction,  FCC-DCB  Chairman 
James  Lawrence  Fly  at  his  press 
conference  last  Monday  said  he 
"strongly"  advised  that  "applicants 
should  not  waste  time,  energies  and 
money  of  themselves  or  of  the  Gov- 

ernment in  endeavoring  to  pursue 

applications  contrary  to  the  rules." 
Regarding  pending  applications 

for  construction  permits,  Mr.  Fly 

said  "a  great  many  applicants  di- 
rectly or  indirectly  are  continuing 

to  press  for  permits  which  involve 
construction  and  use  of  materials." 

"It  is  a  very  natural  tendency," 
he  said,  "for  each  applicant  to 
stress  his  case  as  being  particularly 
meritorious — possibly  because  he 
has  some  materials  on  hand,  be- 

cause of  previous  delays  in  han- 
dling his  case,  expenditures  of  the 

applicant,  etc." Wartime  Problems 

"Needless  to  say,"  Mr.  Fly  con- 
tinued, "the  Commission  would  like 

to  recognize  these  cases,  get  grants 
and  get  the  stations  going.  But  we 
are  faced  with  the  requirements  of 
the  War  Production  Board  and  the 
rules  adopted  to  meet  the  wartime 
situation. 

"These  rules  are  deemed  essen- 

tial for  war  purposes."  He  con- 
cluded that  "we  have  no  alternative 

but  to  live  by  the  rules"  and  that 
"we  expect  to  make  no  exceptions 
except  those  provided  for  on  the 
face  of  the  rules  themselves."  Mr. 
Fly  alluded  to  the  FCC  memo- 

randum opinion  adopted  April  27 
[Broadcasting,  May  4]  which  out- 

lined policy  and  procedure  for  han- 
dling broadcast  applications  follow- 

ing DCB  recommendations. 
The  memorandum  adopted  the 

DCB  recommendation  that  there  be 
no  future  authorizations  involving 
use  of  materials  "to  construct  or 
change  the  transmitting  facilities 
of  any  standard,  television,  fac- 

simile, relay  or  FM  station."  How- 
ever, the  Commission  deferred  ac- 
tion on  FM  and  non-commercial 

educational  stations. 
Indicating  that  broadcasters 

highest  hopes  would  be  to  main- 
tain the  status  quo,  Mr.  Fly  said 

that  "what  we  can  do  in  the  broad- 
casting field  is  to  consolidate  our 

position  to  endeavor  to  keep  broad- 
casting on  a  firm,  successful  foun- 

dation for  the  period  of  the  war." 
"In  that  endeavor,"  he  added, 

"the  industry  will  have  the  full  co- 
operation of  the  FCC  consistent 

with  requirements  of  active  war 

work." 

training.  He  saw  service  as  a  radio 
instructor  in  the  Signal  Corps  with 
the  AEF  during  the  last  war  and 
received  a  citation  from  the  Chief 

Signal  Officer  of  the  AEF  for  meri- torious service. 
William  N.  Krebs,  new  chief  of 

the  Safety  and  Special  Services 
Division,  was  born  in  Baltimore  in 
1904.  His  radio  experience  began  in 
the  "spark"  days  in  1919,  when  he 
became  an  amateur.  He  became  a 
Navy  radio  engineer  in  1926  and 
served  until  1930,  when  he  was  ap- 

pointed associate  radio  engineer 
with  the  Federal  Radio  Commis- 

sion, thereafter  transferring  to  the 
FCC.  From  1937  until  Jan.  1,  Mr. 
Krebs  was  chief  of  the  Marine  Sec- 

tion, engineering  department.  On 
last  Jan.  1,  he  was  named  assistant 
chief  of  the  Safety  and  Special 
Services  Division,  to  fill  the  vacancy 
created  by  departure  of  Lt.  Col.  E. 
L.  White  for  active  duty  in  the 
Army. 

Milwaukee  Road  Using 

Minute  Announcements 

CHICAGO,  MILWAUKEE,  St. 
Paul  &  Pacific  Railroad,  Chicago, 
has  placed  one  minute  dramatized 
announcements,  promoting  passen- 

ger travel  as  well  as  explaining  the 
part  of  the  Milwaukee  road  in  the 
war  program  on  23  stations  in  key 
cities  served  by  the  railroad. 
The  announcements  which  will 

utilize  Sonovox  in  articulating  a 
locomotive  air  horn  into  the  words, 
"Ride  the  Hiawatha"  and  "Here 
comes  the  Olympian,"  will  run  a total  of  16  to  54  times  weekly 

through  June  and  July  on  the  fol- lowing stations:  WSAU  WTAQ 
WTCN  KSTP  KGIR  KRBM  KPFA 
KGLO  KABR  WKBA  KRNT 
WMT  WNAX  KDTH  WOWO 
KSOO  KELO  KMO  KIRO  KOMO 
KFPY  KHQ  KGVO  KOBH.  Agency 
is  Roche,  Williams  &  Cunnyngham, 
Chicago.  Campaign  was  planned 
by  J.  V.  Gilmour,  account  execu- 

tive, and  George  A.  Gemmlow,  ad- 
vertising agent  of  the  railroad. 

KYCA  Petition  Denied 
PETITION  of  KYCA,  Prescott, 
Ariz.,  to  revive  an  application  for 
transfer  of  control  now  in  the  pend- 

ing file  under  Order  79,  which  deals 
with  newspaper  ownership,  v;as 
denied  last  week  by  the  FCC.  Un- 

der the  deal,  Albert  Stetson,  gen- 
eral manager  of  KYCA,  sought  to 

transfer  65  of  his  115  shares  to 
KTAR  Broadcasting  Co.,  alreiuiy 
48.4%  stockholder  in  KYCA,  there- 

by giving  KTAR  74.4%  control. KTAR  Broadcasting  Co.  operates 
KTAR,  Phoenix,  which  is  77.3% 
owned  by  the  Arizona  Publishing 
Co.,  publishers  of  the  Phoenix 
Arizona  Republic  and  Prescott 
Courier,  and  is  of  the  same  own- 

ership as  KVOA,  Tucson,  and 
KYUM,  Yuma,  Ariz. 

BROADCASTING  •  Broadcast  Advertising 

Hill  for  Macfadden 
WITH  THE  canceUation  last  week  by 
American  Oil  Co.,  Baltimore,  of  Ed- 

win C.  Hill's  Human  Side  of  the  News 
program  thrice-weekly  on  CBS,  Mac- fadden Publications,  New  York,  took 
over  the  Wednesday  and  Friday  broad- 

casts by  Hill  to  promote  Liherty  Mag- azine. The  Monday  evening  broadcast 
continues  on  CBS  sustaining.  Macfad- den agency  is  Erwin,  Wasey  &  Co., 
New  York. 
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House  Sanders  Bill  Hearing  Near  End 

Fly,  Craven,  MBS  and 
NAI  Officials  Slated 

to  Appear  Next 
HEARINGS  on  the  Sanders  Bill 
(HR-5497)  may  conclude  this  week, 
or  next,  before  the  House  Interstate 
&  Foreign  Commerce  Committee, 
depending  upon  the  length  of  FCC 
testimony  and  whether  industry 
rebuttal  will  be  allowed,  if  re- 
quested. 

Resumption  of  the  hearings  on 
Tuesday,  following  a  two-week 
deferment,  will  bring  before  the 
Committee  spokesmen  for  MBS,  as 
well  as  FCC  Chairman  James 
Lawrence  Fly  and  Commissioner  T. 
A.  M.  Craven,  representing  oppos- 

ite regulatory  viewpoints.  At  least 
one  other  Commission  witness, 
probably  an  engineer  to  rebut  some 
of  the  technical  testimony  previ- 

ously offered  the  Committee,  also 
may  testify  at  Chairman  Fly's  re- 
quest. 

Hayes  Appearing  Tuesday 
First  witness  at  the  Tuesday 

hearing,  according  to  Committee 
plans,  will  be  Arthur  Garfield 
Hayes,  general  counsel  of  the 
American  Civil  Liberties  Union, 
New  York.  The  Union  has  opposed 
the  FCC's  newspaper-divorcement 
proceedings,  on  grounds  of  discrim- 
ination. 

Network  Affiliates  Inc.,  regional 
station  group  opposed  to  high  pow- 

er, also  is  an  eleventh  hour  parti- 
cipant, having  requested  opportu- 

nity to  answer  testimony  of  Victor 
Sholis,  director  of  Clear  Channel 
Braodcasting  Service,  who  testified 
on  May  21  against  disintegration 
of  clear  channels.  Paul  D.  P.  Spear- 

man, Washington  attorney  and 
counsel  for  NAI,  will  testify,  to 
point  out  to  the  Committee  that 
there  are  "two  sides"  to  the  clear 
channel  story. 
Following  these  appearances, 

MBS  will  present  its  testimony.  It 
was  stated  at  the  Committee  that 
they  hope  to  reach  the  FCC  by 
Thursday,  with  Chairman  Fly  as 
the  first  witness. 

Need  of  Legislation 

Both  Chairman  Lea  (D-Cal.)  and 
Rep.  Sanders  (D-La.),  author  of 
the  bill,  have  stated  that  they  de- 

sire to  bring  the  hearings  to  an 
early  close,  with  the  hope  of  getting 
legislation  through  the  House  as 
quickly  as  possible.  The  latter,  of 
course,  is  contingent  upon  a  deter- 

mination by  the  Committee  that 
new  legislation  is  needed — a  fact 
that  has  appeared  evident  to  most 
Committee  members  since  the  hear- 

ings got  under  way  nearly  two 
months  ago. 

While  a  number  of  members  of 
the  Committee  have  expressed  sat- 

isfaction over  the  testimony  thus 
far,  several  Congressmen  have 
evinced  concern  over  the  failure  of 
certain  industry  segments  to  come 
forward  with  recommendations. 

There  is  the  general  feeling,  how- 

ever, that  a  change  in  the  Communi- 
cations Act  is  necessary  and  that 

there  should  be  clearer  specification 
of  the  FCC's  functions,  particular- 

ly in  connection  with  such  matters 
as  newspaper-ownership,  delving 
into  purely  business  aspects  of 
broadcast  operation,  and  other  reg- 

ulatory reforms  undertaken  by  the 
FCC  majority. 

The  Sanders  Bill  itself  proposes 
a  rewriting  of  the  Communications 
Act  of  1934,  which  actually  car- 

ried over  the  original  1927  provis- 
ions. Instead  of  a  seven-man  body 

handling  all  phases  of  wire,  tele- 
phone and  telegraph  communica- 

tions, Rep.  Sanders  would  divide 
the  Commission  into  two  three-man 
autonomous  divisions,  one  handling 
public  communications,  or  broad- 

casting and  related  services,  the 
other  private  communications,  cov- 

ering telephone,  telegraph  and  rec- 
ord services.  The  chairman  would 

become  the  executive  officer,  with 
no  regular  vote  on  either  division. 

Drastic  changes  in  appellate  and 
procedural  provisions,  to  assure 
every  applicant  or  licensee  of  his 
full  day  in  court,  also  are  proposed 
in  the  Sanders  Bill,  as  well  as  in 
recommendations  projected  by  the 
Federal  Communications  Bar  Assn. 
and  by  the  NAB,  through  President 
Neville  Miller.  Moreover,  the 
Sanders  Bill  would  spell  out  the 
precise  functions  of  the  FCC  in 
regulating  broadcasting  to  eliminate 
all  ambiguities  and  doubt  as  to  its 
functions. 

MBS  to  Appear 

A  number  of  witnesses,  notably 
those  speaking  for  the  Newspaper- 
Radio  Committee  and  the  Clear 
Channel  Broadcasting  Service,  took 
the  overall  position  that  the  law 
was  sufficiently  explicit  as  now 
written.  Their  approach  was  that 

the  inequities  have  grown  out  of 
administration,  rather  than  through 
the  inadequacy  of  the  statute  itself. 
Most  of  the  Committee  members, 

however,  judged  by  their  question- 
ing, do  not  go  along  with  that  con- cept. 

Witnesses  expected  to  testify  for 
MBS,  which  has  supported  the  FCC 

majority's  regulatory  contentions 
with  respect  to  the  network-monop- 

oly issue,  are  Alfred  J.  McCosker, 
president  of  WOR  and  chairman 
of  the  MBS  board;  Fred  Weber, 
MBS  general  manager;  Louis  G. 
Caldwell,  Washington  attorney  and 
chief  counsel  for  MBS. 

Mr.  Caldwell  also  has  been  in 
the  forefront  of  the  newspaper-di- 

vorcement issue,  opposing  vigor- 
ously the  FCC's  Order  79,  which 

envisages  ultimate  separation  of 

newspapers  from  station  owner- 
ship. He  likewise  is  counsel  for 

several  independently-owned  clear- 
channel  stations. 

Following  the  MBS  presentation. 
Chairman  Fly  is  slated  to  appear. 
Indications  are  he  will  present  pre- 

pared testimony,  to  answer  all  of 
the  criticisms  against  FCC  pro- 

cedures voiced  during  the  hearings. 
Chairman  Fly,  among  other  things, 
is  expected  to  blast  the  recom- 

mendations for  alteration  of  ap- 
pelate and  procedural  provisions. 

Commissioner  Craven,  an  engi- 
neer, will  be  called  by  the  Com- 

mittee, it  is  indicated,  to  present 
the  FCC  minority  viewpoint.  Along 
with  Gov.  Norman  S.  Case,  he  has 
consistently  opposed  actions  of  the 
majority  impinging  upon  purely 
business  aspects  of  broadcasting. 
Likewise,  they  have  steadfastly  op- 

posed the  whole  newspaper-divorce- 
ment proceeding.  On  occasions, 

other  members  have  supported  the 
Craven-Case  viewpoints  but  they 

Courtesy,  Nation's  Business 
WHILE  WAR  PRODUCTION  continued  at  capacity  during  April,  con- 

sumer spending  showed  a  general  slowdown  the  country  over,  reports 
Nation's  Business  for  June  which  publishes  this  map  of  business  condi- tions as  of  May  1  compared  with  the  same  month  last  year.  Rapidly expanding  war  production  maintained  industrial  output  and  payrolls  at 
high  levels  during  April  notwithstanding  drastic  curtailments  of  many defense  lines. 

have  seldom  mustered  a  majority 
on  any  of  the  more  controversial 
issues. 

Upon  completion  of  the  testimony 
of  Commission  witnesses,  Chairman 
Lea  will  determine  whether  rebuttal  j 
testimony  will  be  allowed.  Custom-  \ 
ary  Committee  procedure,  it  was  ji 
pointed  out,  is  to  permit  rebuttal,  il 

particularly  in  cases  where  conflict-  i 
ing  claims  have  been  made.  Once  * the  Committee  completes  hearings, 
executive  sessions  will  be  held  to 
determine  whether  new  legislation 
should  be  recommended  to  the  House 
(regarded  as  likely  at  this  stage), 
or  whether  the  matter  should  be 
dropped. 

White  Bill  Pending 

Assuming  an  affirmative  vote,  the 
Committee  then  would  revise  its  bill 
and  report  the  measure  to  the 
House.  This  would  require  any- 

where from  several  weeks  to  sev- 
eral months,  depending  upon  the 

magnitude  of  the  rewriting  task. 
Once  acted  on  by  the  House,  the 
legislation  would  go  to  the  Senate, 
Whether  hearings  would  be  held  be- 

fore the  Senate  Interstate  Com- 
merce Committee,  of  which  Senator 

Wheeler  (D-Mont.)  is  chairman, 
would  depend  upon  the  legislative 
situation. 

Pending  before  the  Senate  Com- 
mittee is  the  White  Bill  (S-1806) 

proposing  a  somewhat  similar  re- organization of  the  FCC,  as  well 
as  a  resolution  (S  Res-113)  by 
Senator  White  (R-Me.)  to  stop  the 
FCC  dead  in  its  tracks  on  all  of  its 
regulatory  reforms  until  such  time 
as  Congress  decides  on  rewriting 
the  law.  Hearings  were  held  a  year 
ago,  but  nothing  has  happened  to 
the  resolution. 

Ultimately,  if  normal  processes 
are  followed,  there  may  evolve  the 
White-Sanders  Bill,  a  compromise 
between  the  two  measures,  for  FCC 
reorganization  and  revision  of  the 
1934  act.  Senator  White,  who  was 
chairman  of  the  House  Merchant 
Marine  Committee  when  the  orig- 

inal radio  act  was  written,  is  re- 
garded as  the  best-informed  man 

in  Congress  on  radio. 
Meanwhile,  the  Cox  Resolution 

(HRes-426),  introduced  on  Feb.  2, 
aimed  at  Chairman  Fly,  continues 
to  slumber  before  the  House  Rules 
Committee.  Rep.  Cox  (D-Ga.)  has 
accused  the  FCC  with  attempting 
to  "Federalize  communications  and 

broadcasting"  and  with  "malad- 
ministration of  a  good  law".  Chair- man Fly  afterward  countered  with 

charges  that  the  industry  was  be- 
ing dominated  by  "two  New  York 

corporations". 
There  afterward  developed  the 

revelation  that  the  Department  of 
Justice  was  investigating  charges 
that  Rep.  Cox  improperly  had  ac- 

cepted a  retainer  from  WALB,  Al- 
bany, Ga.  Rep.  Cox  called  this  an 

"attempted  smear"  and  promised 
to  answer  the  charges  on  the  floor 
of  the  House.  Nothing  has  hap- 

pened either  on  the  floor  or  in  the 
Rules  Committee  to  change  the 
status  of  the  Cox  Resolution, 
though  the  Georgian  insists  the 
charges  will  not  go  unanswered  and 

that  his  resolution  will  be  reported. 
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[HROUGHOUT  WABC's  vast  Primary,  Listening  Area  (virtually  all  of  it  within  the  gaso- 

line ration  territory)  summer  in  1942  will  be  markedly  different  than  ever  before. 

Home-sweet-home,  and  local  beaches  and  lakes,  are  this  year's  Vacationlands  for 

WABC's  millions  of  families.  Long  trips  —  whether  by  car,  train,  or  boat— will  be  absent 

from  the  itineraries  of  1942's  vacation  schedules.  (Item:  for  the  Srst  time  in  history,  New 

York  City's  35,000  school  teachers  will  remain  on  active  duty  during  the  summer.) 

So  WABC's  "regular  listening  families"  (4,000,000  strong  in  the  daytime;  almost 

5,000,000  at  night)  will  turn  to  radio  — and  WABC  — as  frequently  in  July  and  August 

as  they  do  in  ten  other  months  of  the  year.  In  this  unusual  summer  of  1942,  WABCity 

will  decisively  outrank  every  other  section  of  America  as 

the  country's  largest,  and  first,  market! 
S 0,0 00  WATTS 

WABC 

NEW  YORK 
24-HOUR  SERVICE  TO  THE  WORLD'S  LARGEST  MARKET 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented  nationally  by  Radio  Sales. 



CAUGHT,  APPARENTLY,  without  a  word  to  say  for  themselves,  were 
these  executives  at  a  dinner  which  belatedly  marked  the  second  year 
start  of  the  weekly  half-hour  program,  I  Was  There,  sponsored  by  Gen- 

eral Petroleum  Corp.,  on  8  CBS  West  Coast  stations.  Series  was  renewed 
April  27  for  52  weeks.  Seated  (1  to  r)  are:  Hal  Hudson,  CBS  Pacific 
Coast  program  manager;  Bob  Hafter,  network  producer;  Harry  Drum, 
executive  of  Smith  &  Drum,  Los  Angeles  agency  servicing  the  account; 
Harry  W.  Witt,  Southern  California  sales  manager  of  the  network,  and 
Arthur  R.  Pearson,  agency  account  executive. 

Civilian  Use  of  Copper  Banned  by  WPB 

Affecting  Production  of  Replacements 

Dr.  J.  R.  Brinkley, 

Border  Operator, 

Claimed  by  Death 
Stormy  Career  Ended  After 
Amputation  Complications 
DR.  JOHN  R.  BRINKLEY,  56, 
onetime  Kansas  and  Mexican  bor- 

der broadcaster,  widely  known  as 
a  "goat  gland"  rejuvenation  spe- 

cialist and  twice  candidate  for 
Governor  of  Kansas,  died  May 
26  in  San  Antonio.  Present  at  his 
bedside  were  his  wife,  Mrs.  Minnie 
Brinkley,  and  son,  John  R.  3d,  15. 
He  is  also  survived  by  three  daugh- 

ters, Mrs.  W.  E.  Shattuck  and 
Mrs.  John  Groth,  both  of  Chicago, 
and  Mrs.  James  Palmer,  Ft.  Worth. 

Dr.  Brinkley  had  suffered  a  se- 
ries of  heart  attacks  since  the  am- 

putation of  a  leg  several  months 
ago  and  had  been  in  ill  health  since 
last  year  when  a  Federal  court  had 
adjudged  him  bankrupt,  listing 
debts  of  $1,118,064  and  assets  of 
$315,500.  He  was  also  facing  an 
indictment  in  Federal  Court  in 
Little  Rock  for  alleged  misuse 
of  the  mails  in  offering  his  sex- 
rejuvenating  treatments  in  his 
hospital  there. 

Hectic  Career 

Death  brought  to  a  relatively 
obscure  end  a  stormy  career,  cen- 

tered largely  around  radio.  In  1930 
the  old  Federal  Radio  Commission 
refused  to  renew  the  license  of  Dr. 

Brinkley's  station  KFKB,  Milford, 
Kan.,  where  he  also  operated  a 
hospital,  on  the  grounds  that  his 
broadcasts  were  inimical  to  the 
public  health  and  welfare.  Appeals 
to  the  courts  failed,  and  there- 

upon he  established  a  hospital  at 
Del  Rio,  Tex.  and  the  150,000- 
watt  XERA,  across  the  Rio  Grande 
in  Mexico. 
From  this  station,  highest-pow- 

ered broadcasting  outlet  in  North 
America,  he  continued  to  advertise 
his  treatments  and  the  specifics 
which  were  marketed  through  his 
Brinkley  Pharmaceutical  Assn., 
membership  of  which  was  extended 
to  drug  stores  in  mid-western 
States  which  would  agree  to  mar- 

ket the  "medicines"  which  he  pre- 
scribed via  the  microphone  to  those 

writing  to  him  and  describing  their 
ailments. 

The  Brinkley  radio  operations  on 
the  Mexican  border  were  a  constant 
cause  of  irritation  between  U.  S. 
and  Mexican  radio  officials,  and 
the  Mexican  Government  at  one 
time  seized  the  station  and  dis- 

mantled it.  Later  Dr.  Brinkley  con- 
tinued operation  through  other 

border  outlets,  and  also  offered  his 
talks  to  U.  S.  stations  via  tran- 

scriptions, but  these  were  frowned 
upon  by  the  Washington  authori- 

ties and  few  stations  accepted  them. 
Dr.  Brinkley  amassed  an  enor- 

mous fortune  through  his  hospitals 
and  his  radio-prescribed  medicines, 
his  arrangements  with  the  drug- 

gists being  that  they  should  re- 
bate to  him  50%  of  their  col- 

lections for  bottles  of  "medicines" 
{Continued  on  page  Jt2) 

MANUFACTURERS  of  radio 
equipment,  including  receivers, 
broadcasting  equipment,  commer- 

cial aircraft,  police  and  similar 
equipment,  last  week  were  notified 
by  the  War  Production  Board  that 
civilian  use  of  copper  must  cease 
May  31. 

However,  at  a  meeting  of  RMA- 
WPB  officials  last  Thursday  it 
was  decided  that  the  tube  manu- 

facturers could  use  their  inven- 
tories of  copper  and  copper  alloys 

for  the  production  of  replacement 
tubes  until  June  30. 

It  was  also  said  that  a  definite 
plan  may  be  developed  by  the  WPB 
to  allow  a  manufacturing  program 
of  40,000,000  tubes  for  1942,  with 
quotas  to  be  divided  among  manu- 

facturers. It  is  expected  that  a 
limitation  order,  authorizing  the  40- 
million  tube  plan  will  be  issued 
by  the  WPB  next  week. 

Most  serious  effect  of  the  order 
will  be  the  suspension  of  produc- 

tion of  replacement  parts  which 
manufacturers  had  hoped  would  be 
allowed.  However,  successive  clamp- 
downs  by  the  WPB  on  allocations 
of  mica,  lead  and  zinc,  preceding 
the  copper  order  clearly  indicated 
that  a  parts  program  could  not  be 
allowed  in  the  face  of  acute  short- 

ages of  these  materials. 
Mica  Ruling 

While  manufacturers  may  ap- 
peal from  the  copper  order,  the 

effect  of  appeal  has  been  nullified 
by  the  WPB  ultimatum  that  no  ap- 

peals will  be  allowed  except  in 
cases  where  the  war  effort  will  be 
promoted.  Closing  up  all  loopholes, 
the  WPB  also  ordered  that  success- 

ful applications  would  be  limited  to 
situations  which  "would  interfere 
with  the  war  work". 

Adding  to  the  manufacturers' 
woes,  a  more  stringent  limitation 
order  on  mica  was  also  issued  by 
the  WPB  last  week  to  take  effect 
June  1. 

The  order  stipulates  that  mica 

may  not  even  be  used  for  Army 
and  Navy  products  unless  the  prod- 

uct is  an  "implement  of  war".  No 
use  of  mica  has  been  permitted  in 
civilian  products  since  March  6, 
when  the  original  order  was  is- 

sued, except  with  the  permission 
of  the  WPB. 

Manufacturers  have  been  given 
some  hope  with  regard  to  the  cop- 

per order  by  the  vigorous  pleas  of 
the  Radio  Manufacturers  Assn. 
and  the  WPB  Communications 
Branch,  headed  by  Leighton  Pee- 

bles and  Frank  H.  Macintosh, 
chief  of  the  WPB  radio  section, 
who  have  urged  provision  for  con- 

tinued production  of  radio  replace- 
ment parts  to  maintain  receiving 

sets  in  public  use. 

A  Few  Exceptions 

However,  the  WPB  copper  sec- 
tion has  contended  that  every  ounce 

of  available  copper  is  "urgently" needed  for  war  production  and  it 
was  added  that  war  contract  rat- 

ings as  high  as  A-l-a  have  recent- 
ly failed  to  secure  necessary  cop- 

per. All  radio  was  recently  raised 
from  an  A-10  to  an  A-3  rating  but 
it  has  been  pointed  out  that  the 
effect  of  this  raise  in  rating  has 
been  nullified  by  the  increasing 
number  of  manufacturers  given 
ratings  above  A-3. 

The  copper  inventories  of  manu- 
facturers after  May  31,  under  the 

order,  must  either  be  sold  or  will  be 
requisitioned  by  Government  agen- 

cies. Such  inventories,  the  WPB 
said,  may  be  used  in  military  radio 
production,  but  "cannot  be  used  in 
any  other  manner  without  appeal 

to  the  WPB  copper  section". 
Some  exceptions  for  extension 

of  set  manufacture  to  June  7  have 
been  made,  the  Radio  Manufactur- 

ers Assn.  reported,  but  it  was  ex- 
plained that  the  exceptions  were 

granted  prior  to  the  issuance  of 
the  copper  order,  the  exceptions 
taking  precedence.  The  RMA  said 

BLVE  SHOW  TELLS 

HOME  WAR  EFFORT 

ANOTHER  slant  on  the  battle  on 

the  home  front  is  the  BLUE's  new 
program,  This  Nation  at  War,  pre- 

sented in  cooperation  ynth  the 
National  Assn.  of  Manufacturers. 
Aired  Tuesdays,  9:30  to  9:55 

p.m.  (EWT),  the  program  orig- 
inates in  New  York  with  a  narra- 

tor to  tie  its  various  parts  to- 
gether and  then  shifts  to  weekly 

selected  spots  throughout  the  coun- 
try for  descriptions  from  ship- 

yards, factories,  churches — the  en- tire home  front  from  the  most  re- 
mote small  tovm  to  the  biggest  pro- 

duction center. 

The  program  gives  the  BLUE's affiliates  an  opportunity  to  show 
what  is  being  done  in  their  ter- 

ritories by  individuals  and  business 
organizations.  Each  affiliate  has 
been  asked  to  submit  ideas  which, 
when  accepted,  will  be  handled  by 
local  commentators  or  announcers, 
either  as  a  studio  interview,  a  pick- 

up direct  from  an  army  camp  or 
an  industrial  plant.  Engineering 
and  production  is  handled  locally. 

Johnstone's  Idea 
Program  is  the  idea  of  G.  W. 

Johnstone,  BLUE  director  of  news 
and  special  features,  as  a  weekly 
half -hour  program,  with  three  local 
commentators  from  three  different 
sections  of  the  country.  Johnstone 
had  directed  Helen  Hiett  to  devote 
the  last  five  minutes  of  her  daily 
Today's  News,  to  an  inquiry  and 
report  on  efforts  by  individuals,  in 
line  with  the  "I  am  fighting"  idea. More  than  one  thousand  letters 
were  received  the  first  week  of  the 
test  from  Miss  Hiett's  listeners. NAM  learning  of  the  projected 
series,  agreed  to  underwrite  the 
"out  of  pocket"  costs. 

First  broadcast  on  May  26 
emanated  from  New  York,  where 
James  Backus  as  narrator  gave 
listeners  an  idea  of  the  program's 
scope  and  purpose,  then  was 
shifted  to  the  Sun  Shipbuilding 
Yards,  Chester,  Pa.,  where  an  an- 

nouncer from  WFIL,  Philadelphia, 
spoke  from  a  microphone  set  up  at 
the  bow  end  of  a  tanker.  After 
this  Backus  came  in  again  from 
New  York  and  introduced  Helen 
Hiett,  who  gave  answers  she  had 
received  from  her  audience  in  re- 

sponse to  the  question,  "What  are 
you  personally  doing  to  help  win 
the  war?"  Broadcast  then  was 
shifted  to  the  BLUE's  Hollywood studios  where  Clete  Roberts,  BLUE 
West  Coast  commentator,  inter- 

viewed a  spot  welder  in  the  Lock- 
heed aircraft  plant  in  Burbank, 

Cal.;  back  to  New  York;  to  Chi- 
cago, where  through  WENR, 

Warren  Shoemaker,  vice-president 
of  Armour  &  Co.,  gave  a  pic- 

ture of  the  food  problem  and  the 

packing  industry's  activities;  to 
Columbia,  S.  C,  where  an  an- 

nouncer from  WCOS  had  his  micro- 
phone set  up  in  historic  Trinity 

Church;  returning  finally  to  New 
York  for  the  closing  by  Backus. 

about  10  manufacturers  were  given 
extensions. 

It  was  noted  that  the  copper  or- 
de "•  does  not  prohibit  "or  restrict 
use,  sale  or  shipment,  either  of 
tubes  or  parts  by  manufacturers  of 
completely  fabricated  tubes  and/or 
parts."  Only  the  future  processing was  banned. 
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A  Powerful  Voice 

And  so  is  WWJ  at  war.  For  the  dura- 

tion, everything  pertaining  to  the  war  effort 
takes  precedence  over  all  else. 

Yes,  WWJ  will  attempt  to  carry  on  as 

much  normal  broadcasting  as  the  circum- 
stances permit,  but  always,  the  war  effort 

comes  first.  Therefore,  time  reservations 
should  be  made  as  far  in  advance  and  as 

flexible  as  possible  so  that  broadcasts 
may  be  fitted  into  crowded  schedules  most 
advantageously. 

Detroit  has  gone  to  war  and  Detroit  will 
win  it!  Nowhere  else  in  all  the  world  has 

such  a  concentration  of  industrial  might 
been  swung  unequivocally  and  unsparingly 

into  the  balance  of  the  fight  against  the 
Axis  powers. 

Can  there  be  any  doubt  as  to  who  will 

win?  Detroit  is  already  ahead  of  produc- 
tion schedules  and  Detroit  has  just  begun 

to  fight.  Let  us  repeat  Detroit  is  at  war 
and  will  win  it. 

Associate  Station 

W45D—FM 

National  RepretenlaHvet 

George  P.  Hollingbery  Company 

New  York  Chicago  Atlanta 

San  Francisco    -:-    Los  Angeles 

BROADCASTING  •  Broadcast  Advertising 

Owned  and  Operated  by 

The  Detroit  News 
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EFFECT  OF  WAR  ON  PACKAGING 

Radio,  Advertiser,  Marketing  Viewpoints  Are 

 Discussed  at  Luncheon  Roundtable  

Vitamin  Test 

ASSOCIATED  LABS.,  Long  Island 
City,  on  May  18  started  a  test 
campaign  for  Vitamin  Quota  using 
participating  announcements  thrice- 
weekly  on  the  Pegeen  Prefers  pro- 

gram on  WOR,  New  York.  If  the 
test  proves  successful,  additional 
markets  will  be  added  to  promote 
the  product,  which  has  been  on  sale 
for  about  a  year-and-a-half.  Agen- 

cy is  Grady  &  Wagner,  New  York. 

WIRING  and  adjusting  of  the  new  50 
kw.  transmitter  is  being  completed  at 
WWVA,  Wheeling,  with  operation  ex- 

pected to  start  some  time  in  June.  Un- der the  direction  of  Glenn  Boundy. 
chief  engineer,  the  engineering  staff  is 
testing  relays  and  switches  prepara- 

tory to  going  on  the  air. 

BECAUSE  23%  of  the  advertising 
on  WOR,  New  York,  is  placed  by 
manufacturers  of  food  products, 

and  78%  of  the  station's  advertis- 
ing is  dependent  on  packaging,  the 

station  last  Tuesday  arranged  a 
war  luncheon  in  cooperation  with 
Modern  Packaging  Magazine  serv- 

ing "Victory  Victuals  in  Priority 
Packages"  at  the  New  York  home 
of  WOR's  Woman  Commentator, 
Bessie  Beatty. 

Present  were  members  of  adver- 

tising agencies  and  of  the  radio 
and  packaging  industries,  as  well 
as  many  of  Miss  Beatty's  sponsors. 

The  figures  quoted  on  WOR's  ad- 
vertising were  used  by  Rufus  Mad- 

dux, vice-president  in  charge  of 
sales  of  the  station,  to  illustrate  in 
his  introductory  speech  how  im- 

portant to  radio  advertising  are  all 
changes  in  packaging  brought  out 

by  priorities. All  Packaged 

To  help  the  situation  faced  by 
food  manufacturers,  a  station 
should  do  everything  possible  to 
keep  advertising  on  the  air,  Mr. 
Maddux  stated.  He  then  introduced 
Miss  Beatty  to  the  guests. 

In  her  talk.  Miss  Beatty  pointed 
out  that  everything  served  at  the 
luncheon  was  a  packaged  product 
except  the  salad,  while  honey 
served  as  a  substitute  for  sugar. 
Among  the  national  advertisers 
represented  were  R.  B.  Davis  Co. 
(Cocomalt) ;  Albert  Ehlers  Inc. 
(coffee)  ;  Frosted  Foods  Sales 
Corp.  (chicken)  ;  Thomas  J.  Lipton 
Inc.  (soup) ;  Borden  Co.  (milk)  ; 
Paton  Corp.  (honey)  ;  and  Rock- 
wood  &  Co.  (cookies). 

As  a  prelude  to  the  round-table 
discussion  on  the  effects  of  the  war 
on  food  and  packaging.  Miss  Beatty 
stated  that  the  business  men  who 
can  find  substitutes  for  their  prod- 

ucts during  the  emergency  are  the 
men  whose  companies  will  survive 
the  war. 

Headed  by  C.  W.  Brown,  editor 
of  Modern  Packaging  Magazine, 
participants  in  the  discussion  in- 

cluded J.  D.  Malcolmson  of  Robert 
Gair  Co.;  E.  W.  Love,  Bristol- 
Myers  Co.;  Robert  T.  Kesner, 
Frosted  Foods;  W.  S.  Ross  and  C. 
A.  Breskin  of  Modern  Packaging. 
Also  at  the  speakers'  table  was 
Lieut.  King  of  the  Army  Quarter- 

master Corps  and  Procurement 
Planning  Division,  and  Theodore 
Streibert,  WOR  general  manager. 

Asked  how  much  longer  users  of 
collapsible  tubes  could  expect  to  ob- 

tain tin  for  Bristol-Myers  products, 
Mr.  Love  reported  that  the  tin  con- 

tent of  tubes  had  been  cut  April  1 
to  T>/2%,  and  that  a  possible  de- 

velopment in  the  near  future  might 
be  lead  tubes  with  specially  pro- 

cessed linings. 

Lack  of  Machinery 

Although  the  company  had  re- 
ceived as  many  as  100  ideas  for 

all-paper  tubes,  Mr.  Love  said,  the 
biggest  problem  was  getting  some- 

one to  fabricate  such  tubes  in  quan- 
tities sufficient  to  meet  the  needs 

of  a  national  distributor.  No  new 
machines  can  be  obtained  to  make 
and  handle  new  packages,  he  re- 

ported. A  possible  answer  to  this  ma- 
chinery problem  might  be  found  in 

the  use  of  plastics,  according  to 
Mr.  Breskin,  who  stated  that  exist- 

ing machines  can  be  used  on  plas- 

tic material  without  any  serious  i  i 
conversion  problem.  1 1 

Another  packaging  problem)' 
caused  by  priorities — the  paper  '( 
shortage — was  discussed  by  Mr. 
Malcolmson,  who  reported  that  the 
waste  paper  salvage  campaign  last 
fall,  in  which  radio  was  widely 
used,  had  proved  extremely  success- 

ful for  current  needs,  but  that  a 
similar  drive  might  be  necessary 
next  fall. 

Modern  Packaging  had  also  ar- 

ranged an  exhibit  at  Miss  Beatty's home  to  show  how  the  packaging 
industry  was  cooperating  with  and 
aiding  the  war  effort.  Divided  into 
four  groups,  the  packages  included 
those  used  by  the  Army  and  Navy 
to  ship  shells  and  guns;  those  used 
to  send  articles  to  forces  abroad; 
a  before-and-after  group  showing 
the  changes  in  commercial  product 
packaging,  and  a  group  devoted  to 
new  developments  in  the  packaging 
field  such  as  a  paper  lipstick  con- 

tainer and  a  paper  compact. 

ASCAPSued 

OPERATORS  of  14  Brooklyn 
theatres  have  filed  suit  in  the  New 
York  Federal  Court  against 
ASCAP  under  the  Sherman  anti- 

trust act,  asking  for  damages  of 

$25,619  plus  attorneys'  fees  of $25,000.  Suit  charges  the  theatres 
were  forced  to  buy  the  entire 
ASCAP  catalog  although  using  but 
a  small  part  of  it  and  names  the 
Society  and  two  of  its  officers, 
Gene  Buck  and  Gustave  Schirmer, 
as  defendants.  Action  follows  that 
of  a  group  of  157  eastern  theatre 
operators,  which  on  April  9  sued 
ASCAP,  its  directors  and  mem- 

bers for  $606,784  damages  and 
$50,000  legal  fees  [Broadcasting, April  13]. 

CANADIAN  Dept.  of  Agriculture 
bought  time  for  the  second  month  on 
11  western  Canadian  stations  for  a 
onetime  quarter-hour  talk  May  25  on 
wheat  planting.  Account  was  placed 
through  J.  J.  Gibbons  Ltd.,  Regina. 

PLAGIARISM  pleases  Red  Skelton, 
star  of  the  weekly  NBC  Red  Skel- 

ton &  Co.,  when  the  Los  Angeles 
Herald-Express  took  his  famous 

radio  gagline,  "I  Dood  It"  to  head- 
line Brig.-Gen.  James  H.  Doolittle's bombing  of  Tokio.  Tickled  pink  was 

Skelton,  so  he  gave  the  newspaper 
a  plug  on  his  coast-to-coast  show 
and  then  sent  a  telegram  of  con- 

gratulations to  Gen.  Doolittle,  "the 
Los  Angeles  boy  who  made  good". 
Gleeful  group  are  (1  to  r) :  Har- riet Hilliard,  vocalist  on  the  show; 
Red  Skelton,  with  newspaper;  Oz- 
zie  Nelson,  program  musical  direc- 

tor; Edna  Skelton,  comedian's  wife and  his  scriptwriter.  Sponsor  is 
Brown  &  Williamson  Tobacco  Corp. 

nee  there  was  an  argument — 

REMEMBER? 

So  some  people  said  broadcasters  couldn't 

use  their  music  any  more — 

REMEMBER? 

So  the  broadcasters  had  to  get  pretty  nearly 

all  their  music  from  BMI — 

REMEMBER? 

And  then  the  other  people  said  to  the  broadcasters, 

"Aw,  shucks!  Let's  be  friends. 

We'll  let  you  play  our  music/' ^<^3^f?!)^' 
So  then  the  broadcasters  i^m^wS 

didn't  have  to  get  their  music  ^  f 

■from  BMI  any  more  if  they  didn't  want  to. 
BUT  THEY  did: 

I    They're  using  70%  as  much  BMI  music 

y///.,^    as  they  did  when  that  was  just  ,/  JL §X 

about  all  they  could  get!^'  \j 
So  maybe  that  shows  that 

PEOPIE
  UKt  

BN«  NI
US>« ^  Based  on  the  records  of  its  Logging  Department, 

B  M  I  paid  royahies  for  the  first  quarter  of  1942 
on  70%  as  many  performances  as  for  the  third 
quarter  of  1941,  which  was  the  largest  in  its  history. 

roadcast  Music,  Inc. 
580  FIFTH  AVENUE    •    NEW  YORK  CITY 
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A. IS  gripping  as  it  is  grim,  this  poster 

won  First  Prize  in  a  contest  "to  promote  si- 
lence regarding  the  movement  of  mihtary 

equipment  and  personnel".  .  .  sponsored 
by  the  U.  S.  Army  and  WBZ,  Boston.  Open 

to  all  art-students  in  Massachusetts,  this 

contest  was  won  by  a  16-year-old 

girl  against  269  competitors.  The 

newspapers  cooperated  .  .  .  the 

students  brought  their  creative 

faculties  to  bear  on  the  war-effort  .  .  .  the 

Army  got  a  poster  of  terrific  impact  .  .  .  and 

Westinghouse  Radio  Stations  again  demon- 
strated their  ability  to  assume  a  leading 

role  in  the  current  scene,  their  power  to 

deliver  real  public  service. 

WESTINGHOUSE  RADIO  STATIONS  Inc 

KDKA KYW   •   WBZ    •  WBZA WOWO    •  WGL 



Hudsons  to  Sell  WJZM 

To    Former  Publisher 

SALE  of  WJZM,  local  in  Clarkes- 
ville,  Tcnn..  for  a  reported  price 
of  $26,500,  is  sought  by  William  D. 
Hudson  and  his  wife,  Violet  Hutton 
Hudson,  licensees  of  the  station,  in 
an  application  to  the  FCC  last 
week.  The  Hudsons  propose  to  vol- 

untarily assign  the  license  to 
Roland  Hughes,  former  newspaper 
publisher  now  in  the  general  in- 

surance business. 
WJZM  has  been  in  operation 

less  than  a  year,  having  originally 
been  granted  to  the  Hudsons  Feb. 
19,  1941,  and  going  on  the  air  last 
winter.  Mr.  Hudson  is  the  mayor  of 
Clarkesville  and  is  a  member  of 
the  Tennessee  Railroad  &  Public 
Utilities  Commission. 

FCC  Operator  Requirements 

Again  Eased  to  Meet  Shortage 

Small  Stations  Especially  to  Benefit  by  Change 

In  Rules  to  Permit  Still  More  Laxity 

BRINGING  into  the  broadcast  tech- 
nician field  a  new  operator's  classi- 

fication, the  FCC  last  Tuesday  fur- 
ther lowered  its  technical  person- 

nel requirements  to  grant  opera- 
tion permits  to  persons  "certified 

by  a  station  licensee  as  familiar 
with  their  respective  broadcasting- 
equipment",  provided  the  certain 
person   holds   a   restricted  radio- 

STATION  PREFERENCE 

BECOMES  A  HABIT! 

And  WCPO  is  definitely  a  daily  dialing  habit  with 

Greater  Cincinnati  radio  listeners.  For  instance: 

"THIS  IS  WAR"  was  on  all  5  Cincinnati  stations  every 
Saturday  for  12  weeks,  (Feb.  21  to  May  9,  1942,  7  to  7:30 

PM).  The  C.  E.  Hooper  coincidental  report  December 

through  April  shows  WCPO  had  more  listeners  during  the 

7  to  7:30  PM  period  than  the  COMBINED  TOTAL  of  3  other 
Cincinnati  stations. 

HOOPER STATION LISTENING  INDEX  OF  CINCINNATI 

%  of  Listeners 

December 1941  through  April  1942  . 

WCPO Station  B Station  C      Station  D      Station  E 
30.2 37.2 n.6              9.3  4.7 

Translate  the  above  listening  figures  into  potential  sales.  Then  look 

up  WCPO's  rate.  You'll  agree  with  other  national  buyers  that  WCPO 
i',  THE  outstanding  radio  value  in  the  United  States. 

SCRIPPS-HOWARD    RADIO,  INC. 

WCPO 

Affiliated  with  the  Cincinnati  Post 

Represented  by  THE  BRAN  HAM  COMPANY 

THE    TALK    OF    THE  AGENCIES 

telephone  license.  Previously  the 
permit-holder  needed  FCC  endorse- 

ment before  he  would  be  allowed  to 
operate  under  restrictions.  Under 
the  new  ruling  the  operator  will  be 
endorsed  by  the  Commission  upon 
certification  of  the  station  licensee. 
The  FCC  stated  that  it  will  still 
take  cognizance  of  such  facts  as 
citizenship,  background  and  other 
information  requested  on  FCC  op- 

erator-license applications. 

The  order,  91-B,  follows  recogni- 
tion by  the  FCC  of  the  acute  op- 

erator shortages  caused  by  the 
war,  especially  critical  in  cases  of 
small  stations. 

Limited  Functions 

On  April  21  the  FCC,  following 
recommendations  of  the  DCB,  or- 

dered relaxation  of  operator  re- 
quirements to  allow  station  opera- 

tion by  holders  of  a  restricted 
radio-telephone  permit  only  in  the 
event  the  permit-holder  had  been 
endorsed  by  the  Commission  to 
show  proficiency  in  radiotele- 

phone theory,  through  examination 
[Broadcasting,  April  27]. 

This  was  a  further  relaxation  of 
the  order  of  Feb.  17  which  per- 

mitted operation  of  stations  by  any 
class  of  holders  of  first  or  second- 
class  operators'  licenses,  provided 
one  or  more  first-class  operators 
were  employed  for  the  technical 
operation  of  the  station. 
Under  the  new  order  persons 

certified  by  station  licensees  as 
capable  of  handling  their  equip- 

ment would  be  limited  to  operations 
at  a  specified  station  and  would  be 
required  to  shut  down  the  station 
in  technical  emergencies  until  some 
first-class  operator  did  the  repair 
work.  Another  requirement  pro- 

vides that  persons  obtaining  such  a 
restricted  permit  would  have  to 
pass  an  FCC  examination  on  radio 
theory  within  six  months  to  permit 
them  to  do  similar  work  at  any 
station. 

According  to  the  FCC,  radio  en- 
gineering experts  have  declared 

that  women  could  easily  meet  the 
present  requirements  for  restricted 
radiotelephone  operator  permits. 
The  FCC  also  stated  that  it  be- 

lieves people  of  average  intelligence 
should  be  able  to  pass  the  examina- 

tion for  the  new  restricted  permit 
after  eight  or  10  hours'  study  of 
the  FCC  study  course  for  this  ex- 

amination. The  Study  Guide  and 
Reference  Material  for  Commercial 
Radio  Operator  Examinations  may 
be  obtained  from  the  Superintend- 

ent of  Documents,  Government 
Printing  Office,  Washington,  for 
15  cents. 

Further  indicating  that  its  new 
order  was  aimed  to  relieve  the 
smaller  stations,  the  FCC  said  that 
"this  latest  action  of  the  FCC  war- 

time policy  of  coming  to  the  aid  of 
broadcast  stations  on  the  matter 

of  operator  and  operation  require- 
ments is  specifically  directed  to  the 

problem  of  low-powered  broadcast 
stations  operating  on  frequencies 

assigned  for  local  services." Text  of  the  Order 
Full  text  of  the  order  follows: 

The  Commission  having  under  con- 
sideration its  Orders  No.  91  and  91-A 

and  the  request  of  the  Defense  Com- 
munieiitions  Board  that  the  Commis- sion consider  further  relaxation  of  its 
rules  and  regulations  governing  the  re- 

quirements for  operators  of  broadcast stations ;  and. 
It  appearing,  that  the  demand  of  the military  services  for  radiotelegraph 

and  radiotelephone  operators  has  in- creased as  a  result  of  the  war  and  that 
such  demand  has  decreased  the  num- 

ber of  operators  qualified  for  operation 
of  broadcast  stations  resulting  in  a 
shortage  of  such  operators : 

It  is  ordered,  that  until  further 
order  of  the  Commission,  notwith- 

standing the  provisions  of  Section 
13. Gl  of  the  Commission's  Rules  & 
Regulations  Governing  Commercial 
Radio  Operators,  a  broadcast  station 
of  any  class,  which  by  I'eason  of  actual inability  to  secure  the  services  of  an 
operator  or  operators  of  a  higher 
class  could  not  otherwise  be  operated, 
may  be  operated  by  holders  of  any 
class  commercial  operator  license ; 

Provided,  however,  that  all  classes 
of  commercial  operator  licenses  shall 
be  valid  for  the  operation  of  broadcast 
stations  upon  the  condition  that  one 
or  more  first-class  radiotelephone  oper- 

ators are  employed  who  shall  be  re- 
sponsible at  all  times  for  the  technical 

operation  of  the  station  and  shall  make 
all  adjustments  of  the  transmitter 
equipment  other  than  minor  adjust- ments which  normally  are  needed  in 
the  daily  operation  of  a  station : 

Provided,  further,  that  a  broadcast 
station  may  be  operated  by  a  holder 
of  a  restricted  radiotelephone  operator 
permit  only  in  the  event  such  permit 
has  been  endorsed  by  the  Commission 
to  show  the  operator's  proficiency  in radiotelephone  theory  as  ascertained 
tlii'ough  examination. 

Provided,  further,  that  a  Class  IV 
station  on  a  local  channel  frequency 
may  be  operated  by  a  holder  of  a  re- stricted radiotelephone  operator  per- mit which  has  been  endorsed  by  the 
Commission  to  show  the  operator's 
proficiency  in  the  operation  of  the  par- 

ticular station  concerned,  as  ascer- 
tained by  certification  of  the  first  class 

radiotelephone  operator  in  charge  of 
the  station,  on  condition  that  in  a  tech- nical emergency  such  operator  shall 
not  attempt  to  make  any  adjustment, 
but  shall  immediately  shut  down  the 
station,  and  on  further  condition  that 
the  restricted  radiotelephone  permittee 
shall  show  proficiency  in  radiotele- 

phone theory  as  ascertained  by  exami- nation not  later  than  6  months  after 
the  date  of  the  above  endorsement. 

Provided,  further,  that  nothing  con- 
tained herein  shall  be  construed  to  re- 

lieve a  station  licensee  of  responsi- 
bility for  the  operation  of  the  station 

in  exact  accordance  with  the  Rules  & 
Regulations  of  the  Commission ;  and, 

Provided,  further,  that  Section  13.61 
of  the  Commission's  Rules  &  Regula- tions Governing  Commercial  Radio 
Operators  shall  remain  in  full  force 
and  effect  except  as  modified  by  this order. 

Columbia  Baking  Discs 

COLUMBIA  BAKING  Co.,  Atlan- 
ta, will  continue  to  be  the  sole  spon- 
sor for  Over  the  Back  Fence  With 

Allen  Prescott,  NBC  Radio-Record- 
ing transcription  which  continues 

through  the  summer  on  35  radio 
stationh  in  the  South.  A  total  of  72 
transcriptions  have  now  been  made 
for  the  sponsor  which  advertises 
Southern  Bread  and  Redi-Cut  Cake 
on  the  show.  Agency  for  Columbia 
is  Freitag  Adv.,  Atlanta. 
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The  smart  radio  buy  in  Cliicago  is 

Costs  less  per  thousand  families 

than  any  other  major  Chicago  station 

Our  proof?  The  NBC  all -county  survey  which 

measures  all  stations  on  the  same  basis.  When 

you're  after  the  rich  Chicago  market,  be  sure  to 

investigate  the  opportunity  for  intensive,  econom- 

ical coverage  offered  by  WE  NR. 

Basic  Blue  Network  Station 

50,000  WATTS  ON  A  CLEAR  CHANNEL— 890  k.  c. 

ft'^^'^/yi^ess  
WITH  rH^ 

WENR  is  represented  nationally  by  these  Blue  Network  Spot  Sales  Offices 

New  York  Chicago  San  Francisco 
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GLASS  MASTER  DISCS 

NOW  READY  FOR  DELIVERY 

Presto  1 7^4"  Glass  Base  Master  discs  are  now 

in  stock  awaiting  your  order.  Transcription 

manufacturers  have  been  processing  samples 

of  the  Presto  Glass  Master  for  several  months 

and  report  it  perfect  in  every  respect,  easily 

adapted  to  their  plating  equipment,  thick 

enough  (.135")  for  safe  handling  and  having 

the  exceptionally  quiet  surface  characteristic 

of  all  Presto  discs. 

The  Presto  I714"  Master  is  made  in  two 

styles.  Type  917-D  has  a  removable  metal 

center  insert  to  allow  its  use  with  overhead 

cutting  mechanisms  driven  from  the  center  of 

the  turntable.  The  917-E  has  a  solid  insert  for 

tables  having  independent  cutting  head  drive 

(Presto  8-C). 

Priced  only  slightly  higher  than  previous 

aluminum  master  discs.  Sold  by  Graybar  Elec- 

tric Company  and  leading  radio  parts  distrib- 

utors throughout  the  United  States  and  Canada. 

PRESTO 
In  Other  Ciliet,  Phone  .  .  .  ATtANTA,  Jack.  437i  •  BOSTON,  Bel.  4510 
CHICAGO,  Hor.  4240  •  CLEVELAND,  Me.  1565  •  DALLAS,  37093  •  OtHVtK, 
Ch,4277  .  DETROIT,  Univ.  1-01  BO  .  HOUYWOOD,  Hll.  9133  •  KANSAS 

RECORDING  PfiRP    city,  vie.463i  •  Minneapolis,  AHoniic  4216  •  Montreal,  wei.42i8 
OJO  iMi-OT  cc  L  or  u  «      PHILADRPHIA,  Penny.  0542   .  ROCHESTER,  Cul.  5548  •  SAN  FRANCIS- 24Z  WEST  55th  ST.  N.T.    co,  yu.o23i  .  Seattle,  sen.  2560  •  Washington,  d. c,  shep,  4003 
World't  Largtit  Manufacfurart  of  lnslai)foneout  Sound  Rmeording  Equipm»nt  and  Dh<t 

fi^  PRO
GRAMS 

MAN-POWER  lost  th
rough preventible  accidents  in  in- dustry and  the  home  will 

be  highlighted  in  Men, 
Machines  &  Victory,  weekly  series 
starting  June  5  on  BLUE  10:15- 
10:30  p.m.  The  broadcasts  will  be 
heard  for  eight  weeks,  under  aus- 

pices of  the  National  Safety  Coun- 
cil, as  part  of  a  safety  drive 

launched  at  the  direction  of  Presi- 
dent Roosevelt  and  Donald  M.  Nel- 
son, WPB  chairman. 

❖      *  * 
Best  War  Song 

FOR  the  best  war  song  published 
during  the  year,  Barry  Wood,  sing- 

ing star  on  Your  Hit  Parade,  will 
award  a  plaque.  Leaders  in  music 
and  radio  will  act  as  judges.  Fight- 

ing songs,  sentimental  ballads,  or 
humorous  pieces  may  be  submitted. 
American  Tobacco  Co.,  New  York, 
sponsors  the  show  for  Lucky  Strike 
cigarettes.  Lord  &  Thomas,  New 
York,  handles  the  account. 

Squawker's  Haven LISTENERS  can  criticize  their 
community,  the  Government  or 
operation  of  WWVA,  Wheeling,  on 
that  station's  Malice  Toward  None, 
heard  once  weekly,  conducted  by 
George  Skinner.  Listeners  are 
urged  to  submit  their  ideas  which 
are  read  by  Skinner. 

From  Fort  B  r  a  g 
North  Carolina, 
WBIG  originates  every 
Wednesday  evening 
one  of  the  nation's finest  military  shows, 
"Fort  Bragg  On  The 
March"  produced  by 
Corporal  Peter  Witt. 
Columbia  Broadcastinp 

Syslptn  4/Jilialf ^  EDNEY 
f^^fi*  RIDGE 

M  DIRECTOR 

WBIC 
CPEENySORO,  N.C. 
CEO.P.HOLLINCBERY  •  CO.,  NAT.RER 

For  Good  Will 
PAN  AMERICAN  UNITY  will  be 
the  theme  of  a  weekly  series  to  be 
presented  on  WMCA,  New  York, 
for  26  weeks,  in  cooperation  with 
the  Office  of  the  Coordinator  of 
Inter- American  Affairs  (Rocke- 

feller Committee).  Norman  Winter, 
script  writer  and  producer,  will 
write  and  direct  the  show,  titled 
Pan  American  Power.  Five-minute 
dramatizations  will  be  used,  to 
foster  good  will  and  understanding 
between  the  Americas.  The  series 
starts  with  Victory  on  Wheels,  a 
re-enactment  of  the  story  of  rubber, 
and  of  the  role  played  by  the  rub- 

ber industry  in  the  successful 
prosecution  of  the  war. Jj:  *  * 

Air  Warden  Special 
FOR  AIR  RAID  wardens  on  the 
after-midnight  watch,  WOR,  New 
York,  now  rebroadcasts  an  Air 
Warden  Service  program,  heard 
earlier  in  the  day  over  the  New 
York  Municipal  station,  WNYC. 
The  rebroadcast  occurs  daily  ex- 

cept Monday,  from  3:15-3:20  a.m. during  Moonlight  Saving  Time,  a 
program  of  recorded  music.  Each 
program  features  an  air  raid 
warden,  who  answers  questions 
submitted  by  civilians,  and  issues 
instructions  to  Civilian  Defense 
workers. 

Ride  Exchange 

ARRANGING  cooperative  trans- 
portation to  and  from  work  for  lis- teners is  a  wartime  service  of  Swap 

Shop  on  WAIT,  Chicago,  recently 
developed  by  Jerry  Dee,  m.c.  Tak- 

ing his  cue  from  rubber  and  gaso- 
line shortages,  Mr.  Dee  invites  lis- teners with  cars  to  send  in  their 

home  and  work  addresses,  and  then 
gets  them  together  to  alternate  use 
of  their  automobiles. 

Worker  Songs 

EACH  defense  plant  in  the  area  is 
host  to  the  hour-long  Victory  Sing, 
presented  each  Wednesday  from  the 
studio-auditorium  of  WKBZ,  Mus- 

kegon, Mich.  Families  of  the  host 
plant  are  admitted  free  to  the 
broadcasts  which  include  commun- 

ity sings,  a  high  school  chorus, 
glee  club,  church  choir,  barbership 
quartet  and  a  community  sing  by 
the  assembled  workers. 

*  *  * 

What  to  Do 
CONCENTRATING  on  the  morale 
of  war  industry  workers  in  its 
area  WSRR,  Stamford,  Conn.,  is 
presenting  Strictly  Local.  Program 
announces  dances,  clam  bakes,  out- 

ings, bowling  tournaments  and 
other  recreational  opportunities 
and  is  sponsored  by  a  local  clothing concern. 

*  ^  * 
Date  with  Ruby 

AIMED  at  Fort  Dix  is  Record 
Reveille,  on  WTTM,  Trenton,  N.  J., 
with  Ruby  Hunter  as  m.c.  Popular 
music,  gags  and  chatter  feature 
the  7  a.m.  half-hour.  Date  with 
Ruby  is  prize  for  the  best  weekly 
letter  narrating  a  funny  incident 
at  the  fort.  Only  privates  may 
enter  the  contest. 
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Service  Problems 
DRAWING  on  the  information 
amassed  by  a  newspaperman,  who 
writes  a  column  for  service  men  re- 

sulting in  an  average  of  10,000 
queries  a  week,  WHN,  New  York, 
has  started  a  weekly  program,  At 
Your  Service,  to  answer  problems 
facing  soldiers,  sailors  and  marines, 
and  their  families,  as  well  as  those 
about  to  be  inducted  into  the  armed 
forces.  Service  men  and  relatives 
take  part  in  the  program,  which  is 
conducted  by  Al  Binder,  of  the  New 
York  Daily  News. 

Civic  Merit 
CLUB  LEADERS  in  civic  and 
social  groups  are  being  recognized 
for  their  contributions  to  the  war 
effort  by  WBAB,  Atlantic  City, 
with  a  certificate  of  merit.  These 
presentations  are  made  each  Wed- 

nesday, "Honor  Club  Day",  in  the 
Woman's  Page  of  the  Air  series. 
Peggy  Johnson,  program  hostess, 
invites  club  officers  as  her  guests 
to  discuss  their  activities. 

Simple  and  Easy 
SIMPLE  ANALYSIS  of  news  on 
rationing,  priorities  and  other  war- 

time regulations  touching  consum- 
ers is  given  by  Donald  McGibney, 

news  analyst  of  WBBM,  Chicago, 
on  Facts  for  Freedom,  new  quarter- 
hour  twice  weekly.  The  program  is 
produced  in  cooperation  with  vari- 

ous Federal  wartime  agencies. 
^      ̂   ^ 

Victory  Varieties 
DRAMATIZING  the  war  effort  in 
music  and  plays  as  well  as  han- 

dling the  various  requests  for  war 
aids  by  the  federal  and  local  war 
agencies,  KSO-KRNT,  Des  Moines, 
is  presenting  Victory  Varieties. 

Propaganda  Analysis 
AXIS  PROPAGANDA  is  analyzed 
from  a  psychological  standpoint  by 
Lawrence  Gould,  consulting  psy- 

chologist, clergyman,  journalist 
and  radio  interpreter,  in  a  weekly 
series  on  WINS,  New  York,  titled 
Axing  the  Axis. 

-WHERE  POWER 

COUNTS  MOST 

WLAC 

NASHVILLE,  TENN; 
soon  going  to 

50,000  WATTS 

REPRESENTED  BY 
PAUL  H.  RAYMER  CO. 

J.  T.  WARD,  Owner 
F.  C.  SOWELL,  Manager 

ALBANY'S  SENDOFF  TO  DRAFTEES 
Induction  Day  Turned  Into  Celebration 

 For  Servicemen  by  WOKO  

ENTERTAINMENT  for  inductees 
is  the  latest  contribution  of  WOKO, 
Albany,  to  the  uplifting  of  the  mo- 

rale of  boys  entering  the  service. 
For  several  months,  General 

Manager  Harold  E.  Smith  had 
watched  countless  streams  of  the 
selectees  go  past  Radio  Centre, 
home  of  WOKO,  on  the  way  to  the 
railroad  station.  Without  a  fan- 

fare, flags,  bands,  just  a  military 
police  escort,  these  boys  would  ar- 

rive at  the  station  and  sometimes 
sit  around  for  an  entire  afternoon 
with  nothing  to  do.  Mr.  Smith  de- 

cided that  something  should  be  done 
to  show  these  men  about  to  fight 
for  their  country  that  the  people 
were  interested  in  them. 

Accordingly,  starting  May  13  and 
every  induction  day  thereafter,  the 
new  soldiers  were  marched  down 
the  street  with  band  and  all  to  the 
Radio  Centre  studios.  There  at 

2:30  p.m.,  a  full  hour  of  entertain- 
ment was  provided  by  WOKO  tal- 

ent as  well  as  volunteers  from  ho- 
tels, night  spots,  etc.  Smokes  and 

refreshments  for  the  occasion  were 

provided  gratis  by  interested  indi- viduals and  business  concerns. 

At  3 : 15  p.m.,  the  inductees  broad- 
cast their  own  show  on  the  air. 

Program  includes  group  singing, 
roll  call  of  the  recruits,  swearing 
into  the  service  and  the  playing  of 
the  Star  Spangled  Banner.  Later 
in  the   afternoon  with  the  same 

band  and  colors,  the  inductees 
march  down  to  the  station. 

Permission  for  the  induction 
broadcast  was  readily  given  Mr. 
Smith  by  Maj.  Gustave  Ericson, 
commander  of  the  Northeastern 
New  York  District.  To  date  five 
such  parties  have  been  given  for 
men  in  the  districts  and  WOKO 
announces  that  they  will  continue 
each  day  the  induction  station  is 
operating  in  Albany. 

New  Song  Lists 
REVIEW  COPIES  of  the  newly- 
published  Finding  List  of  Songs  & 
Choruses  have  been  released  by 
Hall  &  McCreary  Co.,  Chicago  pub- 

lishers. The  company  reports  copies 
of  the  list  are  being  sent  to  all  sta- tions and  it  is  claimed  an  aid  to 

program  builders  in  clearing  num- 
bers for  broadcasting.  Hall  &  Mc- 

Creary is  associated  with  SESAC 
Inc.  and  all  copyright  numbers  of 
the  company  are  available  to 
SESAC-licensed  stations. 

Q 
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A NOVEL  method  was  used  lo stimulate  interest  in  the 
five  -  weekly  quarter  -  hour 
Sperry  News  by  Sam  Hayes, 

starting  June  1  under  sponsorship 
of  General  Mills  (Sperry  Flour), 
on  6  CBS  Pacific  Coast  stations 
(KNX  KARM  KQW  KROY  KOIN 
KIRO  KFPY),  Monday  through 
Friday,  1:15-1:30  p.m.  (PWT). 
To  inform  them  of  details  Hayes, 
prior  to  start  of  the  series,  deliv- 

ered a  personal  telephone  call  to 
each  company  salesman  in  cities 
where  program  is  released. 

So  there  would  be  no  slip-up,  the 
commentator  made  a  special  per- 

sonally addressed  recording  for 
each  salesman.  Delivered  to  a  cen- 

tral point,  it  was  released  over  the 
telephone  after  contact  was  made. 
Detailed  information  on  the  pro- 

Personal  Calls — Schubert  Display — Quiz  Cards 
News  Windows — ^Newspaper  Plug 

gram  and  why  it  was  chosen,  and 
other  data  of  value  to  the  salesman 
was  given.  Merchandising  and  pro- 

motion details  to  support  the  ra- 
dio series  were  also  revealed  by 

Hayes  during  the  telephone  call. 
*      *  * 

Flags  To  Kiddies 
SETS  of  three  American  flags  in 
rubber  suction  holders  are  awarded 
boys  and  girls  sending  in  best  ques- 

tions to  be  used  on  the  Junior 
Genius  kids'  quiz  of  KOA,  Denver. 

IS  BEST  / 

E  decided  on  a  new  show  the  other  day 

— and  fancy  stufi  was  out. 

No  garruloiis  m.  c.'s  ...  no  escapist 
drama  .  .  .  nothing  but  the  good  old- 

fashioned  entertainment  that  gave  Radio  its  start — 
NEWS  and  MUSIC. 

It's  on  the  air  now — i  to  5  P.  M.  across  the 

board.  On  the  hour,  top-flight  MBS  commentators. 

On  the  half-hour,  world  wide  news  flashes.  And 

in  between — MUSIC ! 

We  think  there's  something  about  war  time  that 

caUs  for  this  old-fashioned  kind  of  program.  And 

preKminary  surveys  tend  to  bear  us  out. 

At  any  rate,  we're  giving  war-occupied  Pittsburgh 
what  busy  people  wiU  take  time  to  hear. 

And  right  now,  Pittsburghers  are  busy! 

WG  AE 

Walts 

1250  K.  C. 

NEW  YORK  CHICAGO  DETROIT  ATLANTA 
KANSAS  CITY      DALLAS      SAN  FRANCISCO 

MUTUAL  BROADCASTING  SYSTEM 

All  for  Schubert 
RADIO  activities  of  Paul  Schubert, 
news  analyst  of  WOR,  New  York, 
are  represented  in  a  window  dis- 

play at  Scribner's  Fifth  Ave.  Book Shop,  New  York,  featuring  his 
book  Sea  Power  in  Conflict,  pub- 

lished by  Coward-McCann,  New 
York.  The  exhibit  includes  a  large 
world  map,  a  photograph  of  Schu- 

bert, a  microphone,  and  copies  of 
his  most  recent  scripts,  in  addition 
to  a  blow-up  of  a  statement  by 
Schubert  in  behalf  of  the  Navy 
Emergency  Relief  Fund. %  ^  ^ 

Swing  on  Cards 
RAYMOND  GRAM  SWING,  MBS 
news  analyst,  is  the  subject  of  a 
new  edition  of  Foto-Clues  cards, 
question-and-answer  displays  pre- 

pared by  the  New  York  Subways 
Adv.  Co.  A  photo  of  Swing  over 
the  caption  "Who  is  this  watcher  of 
events?",  with  the  answer  given  in 
small  type  in  one  corner,  is  being 
carried  in  all  New  York  subway 
lines  for  one  month,  ending  June  15. 

*  *  * 
News  on  Display 

TELETYPE  machines  ticking  out 
war  bulletins  identical  with  those 
received  in  the  news  room  of  WGN, 
Chicago,  attracted  thousands  of 
spectators  to  window  displays  in 
the  Fair  store  and  Bond  Clothing 
store  in  Chicago's  loop  in  two  re- cent weeks.  Station  and  advertiser 
tie-ins  along  with  late  war  pictures 
make  up  the  background  display. 

*  *  ^f: 
Quiz  Followers 

TO  TEST  the  size  of  the  audience 
listening  to  Kitchen  Quiz,  sponsored 
thrice-weekly  on  WJZ,  New  York, 
by  Seeman  Bros.,  New  York,  on  be- 

half of  White  Rose  tea,  a  booklet 
of  household  hints  was  offered  for 
10  cents  on  a  sustaining  broadcast 
of  the  show  by  Ed  East,  who  con- 

ducts the  program. 
*  *  * 

Easy  Recipes 
RECIPE  BOOKLETS  containing 
more  than  70  easy  recipes  for 
breads,  rolls  and  desserts  are  cur- 

rently being  offered  to  listeners  of 
Mildred  Bailey's  The  Modern 
Kitchen  over  WTAG,  Worcester. 

Request  Stunt 
TO  FACILITATE  requests  for  re- 

cordings, Pep  Boys,  auto  accessory 
chain,  has  gotten  up  a  monthly 
Parade  of  Hits  for  its  all-night 
Dawn  Patrol  record  show  con- 

ducted by  Mort  Lawrence  on  WIP, 
Philadelphia.  The  top  40  recordings 
are  listed  in  a  folding  piece  sent 

to  the  program's  entire  mailing  list each  month.  A  return  card,  to  be 
detached,  enables  the  listener  to 
enter  a  request  for  one  of  the  listed 
recordings  by  circling  a  number. 

*  *  * 
Window  Flashes 

STATION-ADVERTISER  promo- 
tion tie-in  of  WBBM,  Chicago,  and 

Carson  Pirie  Scott  &  Co.,  sponsors 
of  Wishing  Well,  half-hour  pro- 

gram Monday  through  Friday,  on 
WBBM,  is  a  show  window  news- 

room at  the  corner  of  State  and 
Madison,  Chicago.  War  bulletins 
identical  with  those  broadcast  on 
the  station  are  received  on  a  tele- 

type in  the  window  and  pasted  on 
the  glass  by  a  CBS  page  girl. 

*  %  ❖ 
Book  of  Gilbert 

IN  A  booklet  of  pictures  and  stor- 
ies, released  by  WHN,  New  York, 

the  station  promotes  Dick  Gilbert, 
who  conducts  a  daily  record  session. 

The  presentation  outlines  Gilbert's background  as  an  entertainer  and 
features  his  ability  to  harmonize 
vocally  with  the  records  he  plays. 
Included  are  time  and  talent  costs 
for  participating  sponsorship. 

Wartime  Kitchens 
IN  CONNECTION  with  its  De- 

fense in  the  Kitchen  program, 
KMBC,  Kansas  City,  has  organized 
a  Food  Front  Volunteers  group, 
consisting  of  homemakers  in  the 
area  who  take  a  three-week  train- 

ing course  in  wartime  cooking, 
meal  planning  and  nutrition. 
Classes  are  conducted  by  Nancy 
Goode,  director  of  the  program. 

Station  Time 
TIME  SIGNALS  by  telephone  are 
a  service  of  WCBS,  Springfield,  111., 
associated  with  the  Illinois  State 
Journal.  The  newspaper  is  running 
a  daily  front  page  box  calling  at- tention to  the  service. 

*      *  * 
'Army  Hour'  Plug 

BOOSTING  the  Army  Hour  which 
is  regularly  heard  over  NBC  each 
Sunday,  WBAL,  Baltimore,  pre- 

pared a  full  page  ad  which  was 
run  in  the  Baltimore  Sunday 
American  on  May  24. 

^^5155?  s.c: 

DELIVERS^ 

South  Carolina's  T
OP  MARKET 

T0P5.nIM«5
JSA»' 

—======— 

WSPA 

boow 

REPRESENTED  BY  GEORGE  P.  HOLLINGBERY  CO. 
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GARDNER  NURSERY 

ON  262  STATIONS 

GARDNER  NURSERY  Co.,  Os- 
age, la.,  has  extended  its  spring 

radio  campaign  to  include  the 
months  of  June  and  July.  With  262 
stations  having  already  received 
their  time  orders,  it  is  reported, 
approximately  100  more  stations 
will  be  added  to  the  schedule  for  5 
and  15-minute  programs  to  be  re- 

leased 3  to  12  times  weekly. 
A  tentative  appropriation  of 

$100,000  has  been  set  up  by  the 
company  for  radio  during  June, 
July  and  August,  the  campaign  to 
be  handled  by  Northwest  Radio 
Adv.  Co.,  Seattle.  Stations  cur- 

rently broadcasting  the  company's advertising  are: 
KPO WLEU WSUN XIT  A  /~1  XT' WAGilj KGY KHUB WCOU WDGY 
KWJJ WCED WTAQ 
WHOP WMUK WEAU KTKC 
WAIT KRLD WFVA W  i  SP 
KU  J WISE wov WIBC 

KOL KBON WHAI 
WCPO KBIZ WWL KDYL 
KREj WKNY WSFA WHKC 
WHJIjO WCAZ WIZE WXYZ 
KM  1  IC Tunvj  T  XT WMJJN W  MUA KDAL 
KFVD KSAN Wr  Dr KLS 
WHCU W  CUM KVI KALB 
KFEL WTAX KFFA 
WIP WINS WCOA JK-Vv  KW 
WGBI KMJ VV  W  oK KIDO 
WSNJ WLOL W  L/AJCj 
KSOO WMC WKZO WABY KTSM WITH WDEL WORC 

KWAT WHAS KLBM 
WHBY WJNO KOB KOA 
WJLB WKlilJN KRKD KWLK 
KW  lU KFXD W  W  Uiij WNEL 
KOWH WHBL WSOO KYA 
KINY WPIC KANS KARK WRVA KROS WDAS WPRO 
WISR WGOV W  ICN KSFO 
WPAD WHIO KGDM KXOK 
WCAR WCLO WHLD KSAL 
K6HL KTUL WGR KPAS 
WBRC KEVR WBLJ WLIB 
WAAF KWr  i KVGB KFIO 
KFYR WJEJ KERN WIBA 
WJDX KROY WNOX WKAT 
CKLW WAAT WICC WRUF 
WAPI WOL WFEA WKBZ 
WMFF WBAL KOOS KAST 
WMMJ WMEX WHBZ KLCN 
WISH WHP KFDA WAJR 
WIND WKNE KICA KSEI 
WDAY WMMN WWDC WJW 
KTFI WCSH WADC WSVA WALA KILO WGAN WFMD WFBP WATR KIT WFAA 
WSTV WRAK KLX WFIN 
KWKH KITE WTBO KQW KTHS WOLF WTAR KFBK 
WBIG WEEU WHBF WAKR KYA WSAM KCKN WHO KFJZ KIRO WFIL WFHR 
WWRL WTTM WTMV WJJD WSON WING KROC WSAU KFBB WIRE WTOL WAVE WCLE WCSC WKBW WTHT WCFL KROW WLAV KFWB 
WDZ WEBQ KVNU WIBG KPRC KWYO KPMC KFOX KGER WBTH WCAX KGKY WLAW KGGF WJOB KHSL 
WEBR KXL WIL KFXJ 
KVOA WFBR KVAN WAIR 
KQV WIS KOVC WKBH 
WJBK WINX WKST WFBM 
WEBC WDOD KPOW WKRC 
KARM WSPR 

KHQ WDEV 
KVOR KDTH 

A  CONTRIBUTION  of  $12,800  by 
CBS  was  listed  last  week  by  former 
Postmaster  General  James  A.  Farley, 
chairman  of  the  national  corporations 
committee  of  the  USO  campaign. 

CBS-50 

Tbe  Selling
  Pf^**- 

hitheBuy»
n« 

Market 

'TOWN  HALL'  PICKED 
Will  Launch  OCD  Series 

-Of  War  Talks- 

FOURTH  ANNIVERSARY  of  Dr.  Kate,  NBC  coast  show,  was  held 
recently  in  new  NBC  Radio  City,  San  Francisco.  Radio  hosts  for  the 
party  were  the  "Sherwood  Family"  on  Hawthorne  House,  John  W.  El- 
wood  (center),  new  NBC-KPO  manager,  holding  cake  assisted  by  E.  A. 
Parker,  sales  manager  of  Sperry  Flour  Co.,  sponsors  of  Dr.  Kate  (left) 
and  John  Dawson,  sales  manager,  western  division.  Wesson  Oil  and 
Snowdrift  Co.,  sponsors  of  Hawthorne  House. 

THE  OCD  has  selected  the  June 

4  broadcast  of  America's  Town Meeting  of  the  Air  on  the  BLUE 
to  launch  a  project  for  a  series 
of  "Town  Meetings  for  War",  for 
discussion  of  war  problems  in  towns 
and  cities  throughout  the  country 
under  auspices  of  the  9,000  local 
defense  councils.  The  Town  Hall 
broadcast  was  selected  as  the  first 
of  the  series,  to  set  the  pattern  for 
discussion  of  current  issues.  Later 
discussions  will  not  be  broadcast. 

"What  Can  I  Do  to  Help  Win  the 
War?"  will  be  the  topic  of  the 
June  4  broadcast,  to  originate  from 
WWVA,  Wheeling,  W.  Va.  Speak- 

ers will  be  James  M.  Landis,  di- 
rector of  OCD;  Leon  Henderson, 

administrator  of  OPA;  William  P. 
Witherow,  president,  NAM,  and 
president,  Blaw-Know  Co.,  and 
Helen  Hiett,  reporter  and  commen- tator of  BLUE. 

Again! 

NBC-KSD  PROGRAMS 

LEADINTIRSTS 

IN  THE  "MOVIE— RADIO  GUIDE"  POLL 

—  VOT/NG  PREFERENCES  SHOW    NBC-KSD  Carried:'^ 

7  of  the  FIRST  10  STARS  OF  STARS 

7  of  the  FIRST  10  FAVORITE  PROGRAMS 

8  of  the  FIRST  10  MUSICAL  PROGRAMS 

AND  FIRSTS  IN  OTHER  CLASSIFICATIONS 

the  22nd  Natlon-Wide  poll  in  which  NBC-KSD  programs 
ed  all  other  St.  Louis  Stations  in  Star-Program  Firsts 

A  Distinguished  Broadcasting  Station 

Station  KSD — The  St.  Louis  Post-Dispatch POST-DISPATCH  BUILDING,  ST.  LOUIS,  MO. 

FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 
NEW  YORK  CHICAGO  ATLANTA  SAN  FRANCISCO  HOLLYWOOD CHICAGO ATLANTA SAN  FRANCISCO 
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Hollywood 

Film-Radio 

to  Clarify 

War  Issues 

TO  CLARIFY  the  position  of  ra- 
dio in  relation  to  motion  picture 

talent  and  that  industry's  broadcast 
efforts  for  war  purposes,  the  Holly- 

wood Victory  Committee's  coordi- 
nating committee,  headed  by  Don 

E.  Oilman,  BLUE  western  division 
vice-president,  will  meet  with  Nat 
Wolff,  West  Coast  liaison  officer  of 
the  Radio  Division  of  the  Office  of 
Facts  &  Figures  in  a  session  ten- 

tatively set  for  June  3. 
On  the  committee  with  Mr.  Gil- 

man  are  Sidney  Strotz,  NBC  West- 
ern division  vice-president;  Lewis 

Allen  Weiss,  vice-president,  Don 
Lee  Broadcasting  System;  Donald 
W.  Thornburgh,  CBS  West  Coast 
vice-president;  Charles  Feldman, 
president  of  Feldman-Blum  Corp., 
talent  agency,  and  HVC  talent 
committee  chairman;  Bert  Allen- 
berg,  vice-president  of  Phil  Berg- 
Bert  AUenberg  Inc.,  talent  service, 
and  Fred  Beetson,  executive  vice- 
president,  Assn.  of  Motion  Picture 
Producers  Inc. 

RADIO  EMBLEMS  NOW  AVAILABLE 

Industry  Offered  Chance  to  Buy  Symbolic  Shield 

 at  Cost;  First  Shown  at  Convention  
THE  RADIO  service  emblem  which 
made  its  appearance  at  the  NAB 
Cleveland  convention  as  a  gift  of 
WJR  and  WGAR  made  such  a  hit 
that  at  the  suggestion  of  those  sta- 

tions Broadcasting  has  agreed  to 
receive  all  requests  for  additional 
pins  and  make  them  available  to 
the  industry  at  cost  in  whatever 
quantities  desired  [see  advertise- 

ment on  page  43]. 
From  the  radio  response  accord- 
ed the  emblem  at  the  opening  lunch- 

eon addresssed  by  Archibald  Mac- 
Leish,  it  is  apparent  that  the  ra- 

dio industry  has  discovered  a  shield 
which  is  symbolic  of  the  service 
which  radio  broadcasting  is  render- 

ing in  the  war  effort  on  both  the 
home  front  and  the  fighting  front. 

This  simple  medallion  showing  a 

striped  shield  across  which  flashes 
the  lightning  bolt  of  radio  sur- 

mounted by  an  eagle  with  wings 

spread,  carries  the  slogan,  "In 
Service  of  Home  and  Nation". 

Sought  in  Quantities 

Many  broadcasters  have  been  so 
taken  with  the  idea  of  the  pins  they 
have  wanted  to  know  if  they  can 
have  quantities  of  these  made  up 
for  each  member  of  their  organi- 

zations. Broadcasting,  impressed 
by  the  timeliness  of  the  promotion 
for  the  entire  industry  and  with 
the  idea  that  it  will  give  broadcast- 

ers a  symbol  of  their  service  in  the 
war  effort,  has  agreed  to  aid  in  the 
distribution  of  the  pins. 

Fuller  &  Smith  &  Ross,  Cleve- 
land advertising  agency  which  de- 

Taking  Up 

the  Slack! 

Today's  advertising  dollars  deserve  careful  allocation. 
The  war  effort  suggests  streamlining— taking  up  the 
slack. 

In  San  Antonio,  WO  A I  provides  more  than  three 
times  the  listening  audience  of  the  second  station  and 

nearly  twice  that  of  all  stations  combined.* 

Add  to  this  50,000  watts  on  a  clear  channel  and  you 

will  see  why  your  messages  over  WOAI  go  farther 
—at  lowest  per  listener  cost! 

*C.  E.  Hooper  Listening  Index,  Feb.-Mar. 

50,000 

WATTS 

CLEAR  CHANNEL 

AFFI  LIATE  NBC 

MEMBER  TQN 

OAI 

signed  the  shield,  has  also  arranged 
to  furnish  reproductions  of  the  art 
work  and  full  permission  for  the 
use  of  the  shield  in  advertising  or 
promotion  which  any  American  ra- 

dio station  may  want  to  do. 
John  F.  Patt,  vice-president  of 

WGAR,  who  coined  the  phrase  "Ra- dio— in  Service  of  Home  and  Na- 
tion", asked  Broadcasting  to  take 

over  the  project  as  an  industry 
matter  rather  than  as  a  station 

promotion. "We  are  receiving  so  many  re- 
quests from  radio  stations  to  sup- 

ply radio  service  pins  that  we  are 
reordering  in  a  fairly  large  quan- 

tity at  once,"  he  said.  "The  cost, 
including  excise  tax,  with  silver 
pins  hand-tinted  in  the  three  colors, 
red,  white  and  blue,  will  run  around 
60  cents  each,  although  if  the  order 
is  large  enough,  this  may  reduce slightly. 

Industry  Unity 

"We  are  glad  that  several  sta- 
tions have  decided  to  adopt  the 

shield  in  their  advertising  and  pro- 
motion because  we  feel  something 

is  needed  to  express  the  service 
which  radio  broadcasting  is  ren- 

dering in  the  war  effort,  on  both 
the  home  front  and  the  fighting 
front;  and  if  this  little  emblem  does 
it  as  well  or  better  than  anything 
else,  it  will  serve  a  great  purpose 
and  will  help  to  unify  the  great 
broadcasting  industry. 

"We  do  not  want  or  seek  any 
special  credit  for  either  the  emblem 
or  the  pins,  and  we  would  like  to 
see  some  aggressive,  impartial  or- 

ganization like  Broadcasting  Mag- 
azine take  over  this  project  as  an 

industry  matter  rather  than  as  a 

station  promotion." Broadcasting  therefore  will  ac- 
cept orders  for  any  number  from 

one  to  several  dozen  that  stations 
may  desire.  These  orders  will  be 
forwarded  to  Cleveland  and  filled 
by  WGAR  and  its  agency  at  no 
profit  to  themselves  or  to  Broad- 
casting. 

Sunday  Morn  Sponsor 

IN  ITS  FIRST  major  radio  ven- 
ture, Lorstan  Studios,  Newark 

(photographs),  will  sponsor  Coast 
to  Coast  on  a  Bus,  half-hour  chil- 

dren's program,  on  WJZ,  New 
York,  every  Sunday,  10-10:30  a.m. 
With  33  portrait  studios  in  the 
Middle  East,  and  with  an  expanded 
advertising  budget,  the  company 
will  aim  its  promotion  at  families 
with  growing  youngsters,  launching 
a  personality  child  photo  contest  on 
the  first  broadcast,  May  31.  Chil- 

dren up  to  14  will  be  invited  to 
have  their  pictures  taken  free  at  a 
Lorstan  studio,  and  will  receive  53 
prizes  in  war  savings  bonds.  Con- test will  last  two  months.  Contract 
is  for  52  weeks.  Coast  to  Coast  on 
a  Bus,  has  been  on  the  air  ten 
years,  and  is  currently  heard  on 
BLUE  as  a  sustainer.  United  Adv., 
Newark,  handles  the  account. 

Represented  Nationally  by  EDWARD  PETRY  CO. 

THE   POWERFUL  ADVERTISING   INFLUENCE   OF  THE  SOUTHWEST 

WAK  NEWS  programs,  commentators and  newscasters  heard  in  Michigan  and 
a  calendar  of  world  events  of  1931- 
1941  are  listed  in  a  pocket  difeest  re- 

cently compiled  by  Leo  C.  Lillie,  law- yer of  Grand  Haven,  Mich. 
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WOR's  WAR  ON  WASTE 
Surprising  Savings  Are  Effected  as  Drive 

 To  Conserve  Materials  Is  Launched  

WASTE  TABOO  at  WOR  is  increasing  efficiency  besides  saving  supplies. 
Here  are  before  and  after  desks.  At  work  are  (1  to  r)  Emaline  Lyman 
of  the  press  department  and  Edyth  Meserand  of  special  features. 

Mr.  Poppele 

By  J.  R.  POPPELE, 
Chief  EHgineer,  WOR,  New  York 

TO  LEAVE  a  motor  idling,  a  fau- 
cet dripping,  to  throw  away  cans 

and  toothpaste  tubes  and  tinfoil — 
all  this  was  commonplace.  In  fact 

before  Dec.  7 
conservation  was 
chiefly  a  theory, 
rarely  a  practice. 
But  now,  within  a 
very  few  months, 
nearly  everyone 
has  found  a  way 
to  aid  the  coun- 

try's war  eifort. 
Here  at  WOR  the 
change  was  swift 

and  noteworthy.  From  the  moment 
of  our  entry  into  war,  WOR's 
Suggestion  Committee  began  re- 

ceiving countless  ideas  from  the 
station's  employes  on  how  to  save, 
how  to  conserve  essential  materials. 
The  executives,  embodying  many 
of  the  staff  suggestions,  decided 
to  go  further,  and  a  station-wide 
campaign  was  started  to  save  sup- 

plies and  materials.  With  such 
slogans  as  "Don't  Throw  it  Away 
— Stow  it  Away"  and  "Waste 
Saved  Is  Victory  Gained",  WOR 
has  declared  war  on  waste. 

WSCN 

Synonymous  .  .  .  now  more  than 
ever  with  its  increase  to  5,000 
watts  day  .  .  .  mo'c  than  ever, 
it's  Birmingham's  best  buy  tar: 

610 
BIRMINGHAM 

Hcadlcy  Rccd  Compony,  Reps. 

BLUE  NETWORK  and  Mufuo/ 

The  first  step  was  the  organiza- 
tion of  our  staff.  As  Chief  Waste 

Warden,  a  committee,  composed  of 
a  member  from  each  department, 
was  selected  to  serve  with  me.  We 
then  hit  upon  a  method  to  graph- 

ically illustrate  what  was  being 
wasted  in  day-to-day  activities,  and 
how  we  proposed  to  eliminate  this 
waste.  It  was  essential  to  con- 

serve if  we  were  to  continue  to 
use  what  we  had  on  hand. 

With  the  cooperation  of  the 
porters  and  page  boys  we  col- 

lected discarded  material,  and 
sorted  the  daily  contents  of  the 
waste  baskets.  We  found  count- 

less rubber  bands  when  we  emptied 
vacuum  cleaners;  we  found  pen- 

cils only  two-thirds  used;  we  found 
hundreds  of  large  sheets  of  paper 
on  which  only  a  few  words  had 
been  written ;  we  found  many  sheets 
of  carbon  paper  which  had  been 
used  only  a  few  times,  and  hun- 

dreds of  clips  which  were  ap- 
parently serving  no  purpose,  but 

which  were  still  usable. 

Put  on  Exhibit 

The  waste  material  that  was  col- 
lected in  one  day  was  put  on 

exhibit  in  one  of  our  studios.  It 
dramatized  our  story,  and  gave 
the  staff  a  better  understanding 
of  what  we  were  trying  to  do. 
Two  desks  were  brought  into  the 
exhibit.  One  was  untidy  and  con- 

tained a  vast  quantity  of  supplies 
in  helter-skelter  fashion;  the  sec- 

ond desk  was  neat  and  orderly. 
The  two  desks  contained  exactly 
the  same  amount  of  material  yet 
one  looked  crammed  full,  the 
other  half  empty.  The  story  was 
evident.  The  sloppy  desk  owner 
ruins  many  of  his  or  her  pos- 

sessions, and  re-orders  supplies  un- 
necessarily. 

Two  files  were  also  on  display. 
One  was  neat  and  properly  used, 
the  other  contained  rubbers  in 
the  rear  compartment,  an  old  hat, 
maps  and  telephone  books  from 
years  gone  by.  If  this  file  had 
been  cleaned  out  and  the  useless 

(Continued  on  page  iO) 

The  spot  time 

buyer's  dream 
come  true 

Same  market — some  power — same  time — same 

program — four  stations. 

The  market   — Chicago 

The  power    —50,000  watts 
The  time       —6:00-6:30  PM  Saturdays 

The  program  —  "This  Is  War" The  measurement — Chicago  Hooper  Radio 
Report— Feb.,  Mar.,  Apr.,  1942 

THE  RESULT 

Station  W-G-N — 5.4  rating 

Station     "B"    —4.4  " 
Station     "C"    — 3.7 

Station     "D"    —1.6  " 

And  so,  in  Chicago,  guesswork  is  eliminated.  Again,  the 

evidence  says,  "when  all  other  variables  are  removed, 
W-G-N  delivers  more  listeners  to  your  program." 

50,000  WATTS 

720  KILOCYCLES 
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A  CLEAR  CHANNEL  STATION 

MUTUAL  BROADCASTING  SYSTEM 

EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York,  N.  Y. 

PAUL  H.  RAYMER  CO.,  Los  Angeles,  Col.,  San  Francisco,  Cal. 
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Now  or  Never 
IF  NOTHING  MORE  comes  of  the  Sanders 

Bill,  designed  to  rewrite  the  antiquated  Com- 
munications Act  so  as  clearly  to  define  and  de- 

limit the  FCC's  functions,  the  hearings  thus 
far  held  will  have  served  a  useful  purpose.  But 
we  predict  that  something  more  will  happen  to 
clear  the  atmosphere  of  uncertainty  and  to 
rid  the  industry  of  constant  harassment  at 
the  hands  of  a  power-hungry  administrative 
agency. 

The  hearings  enter  their  final  phase  this 
week  before  the  House  Interstate  &  Foreign 
Commerce  Committee.  Final  direct  testimony 
will  come  from  members  of  the  FCC,  includ- 

ing Chairman  Fly,  speaking  for  the  ax-wield- 
ing majority,  and  from  Commissioner  Craven, 

who  has  opposed  every  move  to  usurp  power 
that  clearly  is  not  delegated  by  statute. 

The  committee,  ably  directed  by  Chairman 
Lea,  veteran  California  Democrat,  has  uncov- 

ered much  that  is  wayward  in  the  FCC's 
activities  relating  to  broadcasting.  Members 
have  evinced  surprise  that  Congress  has  let 
radio  regulation  run  riot  so  long.  That  is 
because,  till  now,  all  the  activity  has  been 
before  the  Senate  Committee,  where  the  lead- 

ership hardly  has  been  sympathetic  to  radio's 
case. 

To  say  the  hearings  have  already  had  a 

salutary  effect  doesn't  mean,  however,  that 
the  committee  is  elated  over  the  industry's 
case.  We  would  judge  that  most  of  its  mem- 

bers are  puzzled  over  the  failure  of  certain 
strong  industry  segments  to  speak  their  minds, 
as  they  have  done  in  private  or  in  public  pro- 

nouncements before  the  war  put  a  quietus 
on  all  save  war  legislation. 

Disappointment  is  indicated,  too,  over  the 
absence  of  specific  legislative  recommendations 

to  curb  the  FCC's  powers.  It  is  no  secret  that 
several  committee  members  wonder  whether 
there  have  been  pressures  exerted  that  have 
resulted  in  pulling  of  punches.  The  only  con- 

crete legislative  recommendations  came  from 
the  Federal  Communications  Bar  Assn.  and 
NAB  President  Neville  Miller,  when  the  hear- 

ings first  got  under  way,  and  later  from  CBS, 
whose  witnesses  unburdened  themselves  under 
the  barrage  of  questioning  from  the  bench. 

Others  have  wondered  too,  about  the  over-all 
showing.  The  Newspaper  Radio  Committee, 
for  example,  while  it  presented  a  potent  and 
effective  argument  against  the  FCC's  order 
discriminating  against  newspaper  ownership, 

nevertheless  bent  over  backward  in  salaaming 
the  Commission  for  its  fair  treatment  and 
courtesy  during  the  year-long  investigation, 
which  still  isn't  concluded.  Yet  we  recall 
charges  of  Gestapo  tactics  and  rifling  of 
newspaper-station  files  in  the  selfsame  proceed- ings. 

Similarly,  the  Clear  Channel  Broadcasting 
Service  presented  a  powerful  argument  in 
defense  of  1-A  channels  for  the  perpetuation 
of  rural  and  small-town  service.  But  there 
was  no  over-all  attack  upon  the  FCC  major- 

ity, which  has  fostered  a  general  clear-chan- 
nel breakdown,  and  was  stopped  only  by  the 

war-dictated  freeze  of  allocations.  There  was 
no  explanation  that  CCBS  was  formed  for  the 
very  purpose  of  protecting  clear  channels 
from  disintegration. 

It  isn't  our  purpose  to  expose  or  to  advocate 
or  defend  any  particular  industry  viewpoint, 
other  than  that  of  preservation  of  a  free, 
American  system  of  broadcasting  capable  of 
maximum  effectiveness  in  the  war  effort  and 
in  the  rehabilitation  following  the  war.  Just  a 
few  weeks  ago  the  whole  industry,  with  a  few 

glaring  exceptions,  was  protesting  the  FCC's 
bureaucratic  rule  as  a  life  and  death  matter. 
Now,  because  of  some  hidden  assurances  from 
undisclosed  places,  that  ardor  has  cooled. 

There's  a  far  more  important  job  on  radio's 
hands  than  the  evolution  of  new  legislation. 
But  Congress  has  given  radio  its  day  in  court 
after  more  than  a  decade  of  pleading.  The 
FCC,  except  where  it  was  forced  to  move  by 

higher  authorities,  hasn't  suspended  its  civil 
regulation  of  radio  or  its  crusading  tactics. 

Congress  is  calling  the  play.  Radio  owes  to 
its  public  and  itself  presentation  of  its  most 
effective  case  for  a  sound  and  proper  statute 
that  will  hold  now  and  endure  after  the  war. 

It's  now  or  perhaps  never! 

Rationing  and  Radio 
BEFORE  THE  END  of  this  year  there  will 
be  more  rationing — of  that  we  may  be  assured 
from  the  hints  dropped  by  key  officials  in 
Washington.  More  than  likely,  the  new  ra- 

tioning will  cover  foods  and  clothing  as  pres- 
ent inventories  become  scarce.  These  are 

among  the  most  important  items  in  national 
and  local  sponsorship,  so  the  broadcasters  must 
gear  themselves  accordingly.  Also  affecting 
business,  especially  locally  in  view  of  the  de- 

centralization of  distribution  to  the  suburbs  in 

WHAT  WASHINGTON  is  like  and  how  it  got 
that  way,  is  the  theme  of  Washington  Is  Like 
That  by  Willard  M.  Kiplinger,  editor  of  the 
Kiplinger  News  Letters  published  in  the  capital 
city  [Harper  &  Bros.,  $3.50].  This  book,  says 
the  author,  a  specialist  in  business  relation- 

ships to  Government,  is  written  because  of  the 
urgent  need  for  knowing  and  understanding 
Washington  better,  and  it  has  been  revised 
since  work  on  it  began  in  order  to  take  in  war 
aspects.  It  is  highly  recommended  to  all  busi- 

nessmen, so  they  will  not  only  not  look  down 

on  their  capital  but  "not  look  up  to  Washing- 
ton excessively,  for  the  habit  numbs  the  brain." 

TWENTY-EIGHT  children's  radio  stories  have 
been  collected  and  prepared  for  broadcasting 
in  the  new  publication.  Once  Upon  a  Time  [H. 
W.  Wilson  Co.,  New  York,  $2.25].  Stories  were 
selected  from  her  own  broadcasts  by  Katherine 

Williams  Watson,  head  of  the  children's  depart- 
ment, Denver  public  library.  Brief  rules  for 

story-telling  broadcasts  are  included  in  the 
book. 

WRITTEN  to  meet  the  needs  of  the  practicing 

engineer  who  has  a  good  foundation  in  elec- 
tricity but  no  specific  training  in  electronic 

concepts  and  methods  is  Engineering  Electron- 
ics by  Donald  G.  Fink,  managing  editor  of 

Electronics  Magazine  [$3.50,  McGraw-Hill, 
New  York].  Book  covers,  among  many  other 
topics,  physical  electronics,  electron  tubes  and 
electron  tube  applications. 

so  many  big  cities,  will  be  the  practically  in- 
evitable extension  of  gasoline  rationing,  now 

in  effect  in  the  Eastern  States,  to  the  rest  of 
the  country. 

Between  the  war  taxes  and  the  heightened 

costs  of  operation,  radio  can  pretty  well  re- 
sign itself  to  the  fact  that  profits  will  dip 

to  new  lows  for  the  duration.  There  is  some 
comfort  in  the  reassurances  that  come  from 
key  Government  officials  generally  setting  at 
rest  the  rumors  that  they  are  anti-advertising, 
as  reported  elsewhere  in  this  issue.  They  could 
hardly  take  any  other  attitude  considering  the 
fine  job  radio  and  all  other  advertis- 

ing media  are  doing  for  their  Government. 
Their  words  certainly  will  be  remembered 
after  the  war. 

Fundamentally,  the  broadcaster,  as  mani- 
fest at  the  recent  NAB  convention,  is  now  con- 

cerned not  so  much  with  profits  as  (1)  with 
an  abiding  desire  to  do  all  in  his  power  to  help 
win  this  war,  and  (2)  with  the  necessity 

of  keeping  his  plant,  his  staff  and  his  busi- 
ness together  during  these  commodity-drain- 
ing, manpower-drafting  and  belt-tightening 

days.  One  is  corollary  to  the  other,  for  radio 
is  now  definitely  established  as  an  industry 
necessary  and  vital  to  the  prosecution  of  the 
war. 

Though  the  Government  hasn't  yet  said 
so  formally,  every  statement  uttered  by  key 
radio  officials  since  Pearl  Harbor  and  every 
action  taken  with  respect  to  industry  opera- 

tions, notably  the  freeze  orders  and  the  pro- 
jected equipment  pooling  plan,  indicate  they 

realize  the  basic  structure  of  broadcasting 
must  be  kept  intact. 
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THOMAS    HOWARD  LEWIS 

THAT  he  was  definitely  no
t 

cut  out  to  be  an  organization 
man,  was  the  onetime  convic- 

tion of  Thomas  Howard 
Lewis,  who  last  week  left  the  vice- 
presidency  in  charge  of  radio  for 
Young  &  Rubicam  and  manager- 

ship of  its  Hollywood  production 
office  to  become  a  major  in  the 
Army.  He  reports  to  Washington 
next  week  for  assignment  to  the 
radio  section  of  Special  Service, 
formerly  known  as  the  Morale 
Branch. 

Asked  what  caused  a  change  of 
attitude  toward  organizational  ac- 

tivity, of  which  he  will  have  plenty 
in  the  Army,  Tom  insists  that  no 
decision  was  involved.  He  had  been 
so  impressed  by  the  spirit  of  the 
agency  that  becoming  one  of  the 
staff  seemed  a  natural  occurrence. 
Thus,  his  idea  of  being  an  inde- 

pendent freelance  radio  producer 
went  by  the  boards. 

Graduated  from  Union  College, 
Schenectady,  in  1926,  he  sold  insur- 

ance, but  without  brilliant  success, 
he  says.  Then  one  day  in  early  1928 
he  joined  WGY,  Schenectady,  and 
set  to  work  turning  out  continuity 
for  a  radio  comedy  act  known  as 
Joe  &  Eddy. 

Tom  worked  up  a  personal  ap- 
pearance stimt  for  the  team  and 

this  experience  launched  the  Art- 
ists Service  Bureau  at  WGY.  Dur- 
ing six  years  affiliation  with  WGY 

he  tried  his  hand  at  all  station 
duties  with  exception  of  selling 
and  engineering.  In  November, 
1934,  young  Lewis  made  a  fast  trip 
to  Cleveland  to  arrange  a  com- 

mercial audition. 
While  there  WTAM  offered  him 

a  job  as  producer-writer  and  he 
signed  a  year's  contract.  As  pro- 

ducer he  was  also  in  charge  of 
commercial  auditions  and  handled 
special  event  assignments.  When 
the  12  months  expired,  Bill  Hedges, 
then  manager  of  NBC-operated  sta- 

tions, offered  him  the  post  of  pro- 
gram manager  of  the  network's 

Cleveland  division.  John  Royal, 
then  NBC  vice-president  in  charge 
of  programs,  advised  Tom  to  con- 

sider the  offer,  as  managerial 
experience  would  round  out  his  ca- 

pabilities. Taking  counsel,  he  as- 
sumed responsibility  for  one  year. 

Determined  to  establish  himself 
in  New  York,  he  resigned  at  the 
close  of  1935  and,  fairly  well  for- 

tified financially,  went  to  the  "Big 
City."  Ray  Perkins,  m.c.  of  a  pro- 

gram sponsored  by  Standard  Oil 
Co.  of  Ohio,  and  Don  Shaw,  New 
York  radio  director  of  McCann- 
Erickson,  whose  acquaintance  he 
had  made  at  WTAM,  paved  the 
way  for  a  meeting  with  Chester  J. 
LaRoche,  president  of  Young  & 
Rubicam. 

Although  no  opening  was  then 
available,  Mr.  LaRoche  invited 
young  Lewis  to  sit  in  on  agency 
program  meetings  where  policies 
and  plans  were  discussed.  Tom 
thereby  became  acquainted  with 
the  organization  personnel.  So  sold 
had  Lewis  become  on  the  Young  & 
Rubicam  operation  that,  when  a 
few  months  later  Mr.  LaRoche  said, 

in  effect,  "Look,  there's  an  empty 
desk  down  the  hall,  why  don't  you 
do  something  about  it?",  Tom  for- 

got his  theories  about  wanting  to 
be  an  independent  producer.  So  on 
Feb.  22,  1936,  he  joined  Young  & 
Rubicam. 

First  assignment  was  producer 
of  the  weekly  Stoopnagle  &  Budd 
show,  sponsored  by  General  Foods 
Corp.  He  also  presented  Jane  Fro- 
man,  vocalist,  as  star  of  the  weekly 
NBC  Jello-0  Show  when  Jack  Ben- 

ny's program  went  on  vacation 
that  summer.  He  subsequently  pro- 

duced the  CBS  Kate  Smith  Hour 
when  General  Foods  took  over 
sponsorship  in  fall  of  1936,  in  addi- 

tion to  many  other  programs. 
Beneath  the  quiet  dignity  and 

unassuming  manner  of  this  broad- 
shouldered,  likeable  fellow,  is  a 
showman's  sense  of  what  appeals 
to  the  average  Mr.  &  Mrs.  Buyer. 

PHYLLIS  MOIR,  formerly  head  of 
the  lecture  division  of  National  Con- 

cert &  Artists  Corp.,  New  York  talent 
agency,  is  now  director  of  the  firm's newly  merged  lecture  and  special  at- 

tractions division.  John  J.  Collins, 
previously  handling  radio  activities  of 
the  special  attractions  section,  is  as- 

sistant director  of  new  division.  Col- 
lins joined  NBC  in  1933,  and  later 

took  charge  of  auditions  for  the  net- 
work's Artists  Bureau.  He  was  as- 

signed to  special  attractions  in  1940 
and  retained  this  position  when  the 
bureau  separated  from  NBC  to  be  set 
up  as  NCAC  early  this  year. 
WILLARD  W.  HAPPY,  of  the  sales 
department  of  WFDF,  Flint.  Mich., 
is  the  father  of  a  baby  girl.  R.  Gra- 

ham Keevil,  formerly  of  the  sales  de- 
partment of  WTCM,  Traverse  City, 

Mich.,  has  joined  the  sales  staff  of WFDF. 

THOMAS  D.  JOYCE,  vice-president 
in  charge  of  advertising  and  sales  ef 
RCA  Mfg.  Co.,  Camden,  will  speak 
at  the  seventh  annual  conference  of 
National  Federation  of  Sales  Execu- 

tives June  4-5  in  New  York. 

GLEN  BANNERMAN.  president  and 
general  manager  of  the  Canadian  Assn. 
of  Broadcasters,  on  May  26  was  elected 
president  of  the  Toronto  Advertising 
&  Sales  Club.  Lloyd  C.  Moore,  com- 

mercial manager  of  CFRB,  Toronto, 
was  re-elected  a  director. 

CHARLES  ROBERTSON,  of  the 
BLUB  stations  relations  department, 
joined  the  Army  last  week. 

When  he  saw  Ezra  Stone  in  the 

Broadway  play,  "What  a  Life," 
Tom  recognized  the  actor's  radio 
possibilities.  Upon  his  return  from 
a  European  trip  a  few  months 
later,  he  negotiated  a  spot  for 
Stone  on  the  Kate  Smith  Hour. 
Ezra  Stone  today  is  star  of  the 
weekly  half-hour  NBC  program, 
The  Aldrich  Family,  sponsored  by 
General  Foods. 
Upon  being  made  supervisor  of 

production  in  September,  1938, 
Lewis  went  to  Hollywood  and 
launched  the  weekly  CBS  Screen 
Guild  Show,  sponsored  by  Gulf  Oil 
Co.  He  was  appointed  agency  head 
of  all  radio  production  in  spring  of 
1939  and  became  a  stockholder  in 
the  firm  at  Christmas,  1940.  When 
Joe  Stauffer  resigned  as  the  agen- 

cy's Hollywood  manager  to  become 
New  York  radio  director  of  Ken- 
yon  &  Eckhardt  on  July  1,  1941, 
Lewis  took  over  the  West  Coast 

post  along  with  his  other  duties. 
The  vice-presidency  of  Young  & 
Rubicam  was  conferred  upon  him 
as  a  1941  Christmas  gift. 

Born  in  North  Troy,  N.  Y.,  July 
8,  1902,  Tom  received  his  primary 
and  high  school  education  in  that 
community.  His  home  is  in  Beverley 
Hills,  Cal.,  where  he  resides  with  his 
wife,  Loretta  Young,  the  film  ac- 

tress, and  six-year-old  adopted 
daughter,  Judy.  The  couple  were 
married  in  Westwood,  Cal.,  July 
31,  1940.  He  is  a  Phi  Delta  Theta, 
and  although  admittedly  a  poor 

golfer,  isn't  unhappy  over  the  fact. 

president  and  business  manager  of  the 
Newport  News  (Va.)  Times  Herald 
and  Press,  and  head  of  the  associated 
company  operating  WGH,  has  been commissioned  a  lieutenant  commander 
in  the  Naval  Reserve  and  has  been 
ordered  to  active  dut.v  in  the  Fifth 
Naval  District.  During  World  War  I, 
he  served  in  the  Air  Corps,  and  for  14 
years  afterward  he  was  in  the  regular 
Army  as  a  Coast  Artillery  officer. 
JOSEPH  H.  RAUH,  senior  assistant 
general  counsel  of  the  FCC  from  May, 
1940,  until  May,  1941,  has  been  com- 
mis.sioned  a  first  lieutenant  of  ord- 

nance in  the  Army  and  shortly  will  be 
sent  overseas.  He  left  the  FCC  May 
19,  1941,  to  become  assistant  general 
counsel  of  the  Lend-Lease  Administra- tion. 

TOM  RAY,  formerly  of  the  Katz 
Agency,  San  Francisco,  has  joined  the 
NBC  national  spot  .sales  division  in 
San  Francisco,  succeeding  William 
Shea,  recently  appointed  manager  of 
the  KPO  press  department. 

FRANK  BURNS,  formerly  account 
executive  of  KJBS,  San  Francisco, 
has  joined  the  sales  staff  of  KQW. 

GEORGE  JONES,  recording  traffic 
manager  of  C.  P.  MacGregor  Co., 
Hollywood  transcription  concern,  and 
Donna  Jean  Olsen  of  that  city  are  to 
be  married  June  6. 

IRWIN  ROBINSON  has  returned  to 
Advertising  Age  as  executive  editor, 
resigning  from  the  New  York  staff  of 
the  Office  of  the  Coordinator  of  Inter- American  Affairs. 

AL  ROGERSON  is  now  manager  of 
CJKL,  Kirkland  Lake,  Ont. 

HARVEY  FREEMAN,  from  the  Lon- don Life  Insurance  Co.  in  Timmins, 
Out.,  has  joined  the  sales  staff  of 
CKGB,  Timmins. 
JOHN  BALLARD,  manager  of 
KGNC,  Amarillo,  Tex.,  has  been 
named  chairman  of  the  chamber  of 
commei'ce  entertainment  committee  in 
charge  of  visiting  military  representa- tives and  newcomers  to  Amarillo  in 
connection  with  war  installations. 
WALTER  N.  PEGRAM,  formerly 
commercial  director  of  WCHV,  Char- 

lottesville, Va.,  has  joined  the  sales 
staff  of  WSIX.  Nashville. 

JAMES  T.  KELLEY,  Chicago  man- 
ager of  Radio  Advertising  Corp.,  sta- 
tion representatives,  on  May  23  mar- 
ried Margo  Simpson  Code,  of  Roches- ter, N.  Y.,  and  Sarasota,  Fla.  The 

ceremony  took  place  in  Lexington,  Ky. 

GEORGE  H.  JASPERT,  new  man- 
ager of  WPAT,  Paterson,  N.  J.,  has 

been  elected  a  member  of  the  Paterson 
USD  Council. 

PAUL  WHITE,  CBS  director  of  pub- lic affairs,  returned  to  his  desk  last 
week  after  a  month's  rest  under  doc- 

tor's ordei's. 
BERRY  LONG,  account  executive  of 
KOA,  Denver,  on  May  23  left  for  San 
Diego  to  become  a  chief  petty  officer 
in  the  Navy.  He  will  later  be  assigned 
to  the  Denver  recruiting  office. 

FRED  MUELLER,  director  of  re- 
search of  KMOX,  St.  Louis,  has  left 

that  station  to  accept  a  civil  service 

position. MARTIN  DAVIDSON,  former  mem- 
ber of  the  editorial  staff  of  Broad- 

casting, will  join  the  Marine  Corps 
.Tune  3  and  will  be  sent  to  Officers 
Training  School  at  Quantico. 

PARKER  WHEATLEY,  radio  direc- 
tor of  Northwestern  U,  has  been  in- 

ducted iwto  the  Army  at  Camp  Grant, 
111.  While  his  successor  has  not  been 
appointed,  his  programming  duties 
have  been  assigned  to  James  H.  Mc- 
Birney,  dean-elect  of  the  university 
speecli' school,  and  John  Frederick  of 
the  journalism  school. 
LEONARD  KAPNER,  manager  of 
WCAE.  Pittsburgh,  is  the  father  of  a 
baby  girl,  Patricia  Ann. 
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ROY  H.  FAULKNER,  former  presi- 
dent of  the  Auburn  Automobile  Co., 

president  of  the  Pierce-Arrow  Sales 
Co.,  vice-president  of  the  Aviation  & 
Transportation  Co.  and  president  of 
the  Columbia  Axel  Co.,  has  been  named 
vice-president  of  the  General  Broad- 
easting  System  Inc.,  and  its  affiliates. 
Motion  Picture  Productions  Inc.  and 
the  Emerson  Corp.,  Detroit.  Mr.  Faulk- 

ner's headquarters  will  be  in  the  Rocke- feller Bldg.,  Cleveland. 

ROBERT  C.  MARVIN,  advertising 
manager  of  WICA,  Ashtabula,  O.,  has 
resigned  to  join  Grant  Adv.  Agency  as 
manager  of  the  Dallas  office. 

C.  POWELL  ADAMS  has  resigned 
from  the  sales  staff  of  WSIX,  Nash- 

ville, to  join  WLAK,  Lakeland,  Fla. 

L.  O.  FITZGIBBONS,  commercial 
manager  of  WOC,  Davenport,  has  been 
elected  president  of  the  Advertisers 
Club  of  Davenport. 

AL  ROBINSON  has  joined  the  sales 
force  of  WRDW,  Augusta,  Ga. 

HAL  DAVIS,  a  partner  in  the  New 
York  publicity  firm  of  Davis-Lieber, 
has  enlisted  in  the  Navy  and  is  now 
on  active  duty  as  a  tkird  class  yeo- 

man, currently  based  in  New  York. 
Les  Lieber,  who  left  the  firm  at  the 
same  time  as  Davis  to  go  into  defense 
work,  has  returned  from  Cuba  and  is 
in  New  York  for  the  present.  Davis- Lieber  continues  in  business  under  the 
direction  of  Leo  Miller. 

CHARLES  VANDA,  CBS  New  York 
executive  producer  and  OFF  radio 
consultant,  is  in  Hollywood  to  produce 
a  series  of  network  programs  and  to 
consult  with  Nat  Wolff,  Hollywood 
liaison  officer  of  the  Government 
agency. 
RICHARD  PUFF,  for  two  years  in 
charge  of  radio  statistics  for  reports 
of  the  Cooperative  Analysis  of  Broad- 

casting, has  joined  the  sales  promotion 
department  of  MBS  as  chief  statis- tician. Puff  has  been  active  in  radio 
survey  work  with  the  Crossley  research 
organization  for  three  years. 
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/ertoWSRR HAROLD  H.  MEYER,  manager  of 
KYA,  San  Francisco,  recently  sold 
to  Palo  Alto  and  San  Francisco  in- 

terests by  Hearst  Radio  Inc.,  sub- 
ject to  FCC  approval  [Broadcast- 
ing, May  4],  will  leave  that  station 

to  become  manager  of  WSRR, 
Stamford,  Conn.,  on  June  15.  Mr. 
Meyer  formerly  was  manager  of 
WSUN,  St.  Petersburg. 

EDGAR  H.  FELIX,  director  of  Radio 
Coverage  Reports,  a  service  which  was 
recently  suspended  in  order  to  under- take work  for  the  Signal  Corps,  has 
been  commissioned  a  captain  and  has 
been  assigned  to  the  office  of  the  Chief 
Signal  Officer  in  Washington. 
JAMES  SHATTUCK,  assistant  edi- 

tor in  the  commercial  editing  depart- 
ment of  CBS,  has  joined  the  Navy  as 

a  lieutenant  (j.g.).  Replacing  him 
will  be  James  S.  Burke,  former  as- sistant manager  in  the  CBS  program 
service  division. 

Graves  Taylor  in  Army 

For  Ordnance  Publicity 

ASSIGNMENT  of  Capt.  Graves 
Taylor  to  the  Cleveland  Ordnance 
District  as  public  relations  officer 
was  announced  last  week  by  Col. 
H.  M.  Reedall, 
deputy  district 
chief.  Capt.  Tay- 

lor has  operated 
Graves  Taylor  & 
Associates,  public 
relations  counsel, 
for  the  last  four 

years. 
Born  at  Ewell, 

Md.,  Capt.  Tay- lor was  graduated  j^r.  Taylor 
from  Washington 
College  and  has  been  identified  with 
Cleveland  activities  since  1929,  first 
as  advertising  and  promotion  man- 

ager of  R-K-O  theatres,  then  as 
program  and  public  relations  direc- 

tor of  WGAR.  He  resigned  the  ra- 
dio post  in  1938  to  establish  Graves 

Taylor  &  Associates.  In  his  position 
at  Cleveland  Ordnance  District 
Capt.  Taylor  will  carry  out  spe- 

cialized work  in  the  industrial  pro- duction field. 
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W47NY  Appoints  Keim 

Manager,  Chief  Engineer 
NEW  TO  FM  broadcasting,  Llewel- 

lyn Bates  Keim  has  been  named 
general  manager  and  chief  en- 

gineer of  W47NY,  New  York,  li- 
censed to  Muzak  Corp.  As  an  ama- 

teur, Keim  has  op- erated W21KV 
which  was  pub- 

licized for  its  con- tacts with  the 
Archbold  HoUan- 
dia  expedition  of 
1938  and  1939  and 
also  with  the American  group 

on  Pitcairn  Is- land. 

Graduat- ing  from  Harvard Keim  spent  eight 
mercantile  field  before  joining  the 
radio  field  professionally.  During 
the  past  four  years  he  has  served 
as  a  consultant  in  the  field  of  radio 
and  electronics  with  WSRR,  Stam- 

ford, and  as  assistant  secretary  of 
the  Institute  of  Radio  Engineers. 

Mr.  Keim 

1929, 

years 
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Hemingway  to  FCC 
LESTER  HEMINGWAY,  brother j 
of  the  famous  author,  has  joined 
the  Foreign  Broadcast  Monitoring 
Service  of  the  FCC  as  an  assistant! 
editor,  it  was  learned  last  week. 
Born  April  1,  1915,  in  Oak  Park, 
111.,  Mr.  Hemingway  has  had  a 
varied  newspaper  and  advertising' 
career,  having  worked  successively 

as  a  reporter  for  the  Chicago  Daily ' 
News,  a  feature  writer  for  Reader's 
Digest,  survey  analyst  for  Ruth- 
rauff  &  Ryan,  rewrite  man  for  the 
newspaper  PM  and  picture  editor 
of  Country  Home.  Before  joining 
the  FCC  he  was  an  information 
specialist  for  the  Office  of  Emer- 

gency Management. 

McCarthy  to  WKRC 
APPOINTMENT  of  Tom  Mc- 

Carthy, formerly  of  WCPO,  Cin- 
cinnati, as  head  of  the  news  depart- 

ment of  WKRC,  Cincinnati,  was 
announced  last  Tuesday  by  Hul- 
bert  Taft  Jr.,  station's  general 
manager.  Mr.  McCarthy,  who  at- 

tended GeorgetowTi  U,  also  was 
a  columnist  with  the  Washington 
Post  and  the  Washington  Times- Herald  and  worked  for  NBC  in  the 

Capital. 

WAR brings 

NEW  PROBLEMS 

We  have  been  solving  problems  in 
the  complex  New  York  market  for 
25  years.  We  are  helping  manufac- turers and  their  advertising  agencies 
through  our  specialized  technique 
to  protect  their  franchises  and  main- 

tain good-will  for  their  products. 

What  are  your  problems?  Per- 
liaps  we  can  help  you  solve  them! 

Joseph  Jacobs JEWISH  MARKET  ORGANIZATION 
6  EAST  46TH  ST.,  NEW  YORK 

MURRAY  HILL  2-6995 
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Quebec  Province 

To  Have  New  Net 

I  Northwestern  Area  Is  Center 

I  Of  Three-Station  Hookup 
f  AUTHORIZATION  for  what  is 
understood  to  be  a  private  network 
in  Quebec  Province  was  granted 
recently  by  the  buard  of  governors 
of  the  Canadian  Broadcasting 
Corp.  Word  of  the  establishment 
of  such  a  network  had  been 
rumored  in  the  industry  for  some 
weeks. 

That  a  network  is  to  be  estab- 
lished, was  intimated  by  National 

War  Services  Minister  J.  Thorson 
I  at  Ottawa  last  week  when  he  told 
j  the  first  session  of  the  Parliamen- 

tary Committee  on  Radio  Broad- 
casting that  a  new  station  had  been 

authorized  at  Amos,  Que.,  and  that 
CKRN,  Rouyn,  and  CKVD,  Val 
d'Or,  Que.,  have  been  added  to  the 
CBC  network.  The  network  is  to 
service  the  Abitibi  region  of  North- 

western Quebec  with  French  and 
English  programs,  and  will  func- 

tion as  soon  as  technical  arrange- 
ments can  be  completed. 

From  the  operating  organiza- 
tion of  CKRN  and  CKVD,  North- 

ern Broadcasting  &  Publishing  Co., 
Timmins,  Ont.,  it  is  learned  that 
call  letters  of  the  Amos  station  will 
be  CHAD,  and  that  both  the  new 
station  and  CKVD  will  operate 
with  250  watts  power,  using  Can- 

adian Marconi  equipment. 
The  network  will  be  known  as 

the  Northern  Quebec  Broadcasting 
System.  Jean  Legault,  manager  of 
CKRN,  will  be  manager  of  the 
three  stations,  and  Dan  Carr,  man- 

ager at  CKVD,  will  be  commercial 
manager.  Roy  H.  Thomson  is  listed 
as  chief  owner  of  CKRN  and 
CKVD  and  is  president  of  North- 

ern. Operating  details  of  the  three 
stations  as  a  network  are  not  yet 
available. 

12  SCHOLARSHIPS 

AWARDED  BY  WATL 

SCHOLARSHIPS  amounting  to 
$1,250  were  awarded  to  the  12  win- 

ners in  the  fifth  annual  scholarship 
contest  of  WATL,  Atlanta.  The 
contest  is  based  on  the  writing  of 
original  radio  plays  and  is  open 
only  to  high  school  seniors  in  the 
Atlanta  area. 

Winners  may  use  the  scholarship 
at  any  college  in  the  United  States 
and  in  the  past  four  years  the  sta- 

tion has  seen  winners  enter  eight 
Georgia  colleges  and  colleges  in 
eight  other  states  as  well.  In  addi- 

tion each  school  whose  pupils  enter 
the  scholarship  contest  is  eligible 
to  elect  one  of  its  juniors  for  a 
WATL  Travel  Scholarship.  The 
fourteen  current  winners  and  their 
two  chaperones  will  be  sent  to  Den- 

ver in  June  to  attend  the  National 
Association  of  Student  Officers.  The 
stations  pay  for  transportation, 
hotel  bills,  registration. 

College  and  travel  scholarship 
contests  are  sponsored  by  J.  W. 
Woodruff,  owner  and  president  of 
WATL  and  conducted  by  Para  Lee 
Brock,  educational  director  of  the 
station. 

GEORGE  SCHMIDT,  account  exec- 
utive of  WOR  (left),  dug  this  pic- 

ture out  of  his  files  for  us.  It  shows 
him  as  a  gob  detailed  to  guard  the 
late  Teddy  Roosevelt  while  sta- 

tioned at  Baltimore  during  a  Lib- 
erty Bond  drive.  George,  inciden- 
tally, is  said  by  his  bosses  to  have 

sold  more  time  on  one  radio  station 
than  any  man  in  the  country — 
$2,600,000  worth,  to  be  exact. 

Nesbitt  Nationally 
NESBITT  FRUIT  PRODUCTS, 
Los  Angeles,  in  a  13-week  summer 
campaign  starting  June  2,  will 
sponsor  twice-weekly  the  quarter- h  o  u  r  transcribed  commentary 
series  Passing  Parade  with  John 
Nesbitt  on  eight  stations  nation- 

ally. List  includes  KTSW  KFRC 
KOH  KWK  WCOC  WHO  WMBD 
WBEN.  Other  stations  will  be 
added.  Firm  in  addition  sponsors 
Bob  Garred  Reporting  on  6  CBS 
Pacific  Coast  stations  (KNX  KWQ 
KARM  KROY  KOIN  KIRO),  Sat- 

urday, 5:45-5:55  p.m.  (PWT). 
Kelso  Adv.  Agency,  Los  Angeles, 
has  the  account. 

O.  L.  MENSER.  national  program 
manager  of  NBC.  was  recently  hon- 

ored with  a  hand-lettered  parchment 
from  Knox  College,  Galesburg,  111., 
for  the  theatrical  program  he  in- stituted at  the  college  some  years  ago. 

NAVY  RECRUITING  drive  for  10,- 
000  Chicago  men  in  June  is  being 
promoted  with  spot  announcements  on 
nearly  every  Chicago  station  and  spe- cial programs  produced  by  the  Navy. 
Chairman  of  the  radio  committee  of 
the  Chicago  area  is  Hill  Blackett,  vice- 
president  of  Blaekett-Sample-Hum- mert,  Chicago. 

KFUO  Marks  Opening 

Of  New  $120,000  Plant 
COMMEMORATING  its  18th  birth- 

day May  31,  KFUO,  Concordia Seminary,  St.  Louis,  opened  its 
new  $120,000  studio-transmitter 
project,  Radio  Mission  House.  Of- ficial ceremonies  celebrating  the 
event  were  highlighted  with  an  ad- 

dress by  Rev.  Dr.  John  W.  Behn- 
ken,  president  of  the  Lutheran 
Church,  Missouri  synod,  which 
operates  the  station  non-commer- 
cially. 

KFUO  originates  the  interna- tional broadcast.  Bringing  Christ 
to  the  Nations,  heard  in  English 
and  Spanish  on  300  MBS  affiliates 
and  independent  stations.  Local service  was  recently  improved  by 
FCC  decisions  which  put  the  sta- 

tion on  850  kc,  increased  its  power 
from  1,000  to  5,000  watts  and 
granted  fulltime. 

HOWARD  H.  WILSON  Co.  has  been 
appointed  exclusive  national  repre- sentative of  KFMB,  San  Diego. 

KF9R  ̂ hmalck 

550  KILOCyCLE-S  5  000  UJRTTS 
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FRANK  SMOTHERS,  veteran  for- 
eign correspondent  of  the  Chicago 

Daily  News,  is  substituting  for  Greg- 
ory Zeimer,  recently  seriously  injured, 

on  the  Views  on  the  Netvs,  half-hour 
Sunday  afternoon  news  discussion  by 
AVLW  commentators  Carroll  D.  Al- 
cott,  William  H.  Hessler,  Jay  Sims 
and  Mr.  Zeimer  and  sponsored  on  sev- 

en NBC  Midwestern  stations  through 
WLW  by  Ohio  Oil  Co.,  Findlay,  Ohio. 
Mr.  Zeimer  is  recovering  from  injuries 
sustained  in  an  automobile  crash,  and 
will  be  absent  from  the  program  for several  weeks. 

HELEN  COMPTON,  formerly  stenog- 
rapher in  the  sales  department  of 

"WGN,  Chicago,  has  joined  WAAE'. Chicago,  as  a  record  turner.  Vei-ouica 
Ducey,  formerly  of  WJJD,  Chicago, succeeds  her. 

DAVID  PBNN,  news  analyst,  recently 
on  stations  in  Central  Ohio,  has 
joined  WOV,  New  York,  to  handle 
five-minute  evening  newscasts. 
ROBERT  E.  GROSS,  new  to  radio, 
has  joined  the  program  staff  of 
WMRN,  Marion,  O.  Bert  Stille,  for- 

merly farm  editor  of  WMRN,  has  re- 
signed to  enter  defense  work  in  Colum- bus. 

SAM  WOODALL  has  been  added  to 
the  announcing  staff  of  WRDW, 
Augusta,  Ga.  Gil  Evans  has  been  ap- 

pointed WRDW  musical  director  re- 
placing Paul  Reed  who  resigned  to 

study  engineering. 
DERBY  SPROUL,  production  man- 

ager of  KLZ,  Denver,  now  serving 
in  the  Air  Force,  has  been  promoted 
to  a  captaincy. 
LEE  PHILLIPS,  announcer  of 
WCAE,  Pittsburgh,  has  enlisted  in 
the  Army  Air  Force  as  an  aviation 
cadet. 

VIRGINIA  MAHONEY,  formerly  of 
KNX.  Hollywood,  has  joined  KROW, 
Oakland,  as  commentator  on  the  Bar- 
hara  Lee  program,  succeeding  Mary 
Dorr,  who  recently  went  to  Washing- ton, D.  C. 

HELEN  STENSON,  formerly  of  the 
KPO,  San  Francisco,  sales  depart- 

ment, has  been  appointed  assistant  in 
charge  of  NBC-KPO  sales  traffic.  Alice 
Meuniet  succeeds  her. 

LORRAINE  BRUNSON,  formerly  of 
the  Hollywood  staff  of  Broadcasting, 
has  joined  the  network  sales  depart- 

ment of  NBC  San  Francisco,  as  sec- retary. 

TOL  WARE,  freelance  announcer, 
San  Francisco,  recently  was  inducted 
into  the  Army. 

WALLACE  RUGGLES.  producer,  re- 
cently resigned  from  NBC  San  Fran- 

cisco, to  join  the  radio  department  ')f 
the  Coordinator  of  Information  in  San 
F  rancisco. 

MONROE  UPTON,  Hollywood  writ- 
er, having  joined  the  U.  S.  Merchant 

Marine  as  wireless  operator,  Stan 
Davis  and  Marvin  Fisher  are  now 
writing  the  weekly  NBC  Al  Pearce 
Shoir.  sjionsored  by  R.  J.  Reynolds T(jbacco  Co. 

RUSS  JOHNSTON,  CBS  West  Coast 
(irogram  director,  will  be  principal 
speaker  June  ̂ H  at  the  annual  Los 
Ang(des  (_'ity  College  radio  broadcast- ing division  dinner.  He  will  discuss  the 
radio  industry's  part  in  the  war  effort. 
PHIL  HARRIS,  Hollywood  mu.sieal 
director  of  the  weekly  NBC  Jack 
lU-iui)/  Shoir.  sponsored  by  General 
F(M>ds  Corp.  (Jell-O),  is  the  father  of 
a  "1/2  lb.  girl  born  ilay  19.  Mrs.  Har- ris is  the  film  actress  known  profes- 

sionally as  Alice  Faye. 

ROLPHE  RETURNED,  but  this 
time  with  Uncle  Sam  as  sponsor. 
Prior  to  joining  the  Navy  a  year 
ago,  Shelley  Rolphe  (right) 
handled  many  stints  for  sponsors 
on  WPTF,  Raleigh.  Now  he  has 
been  assigned  to  pubhc  relations 
work  in  North  Carolina  recruiting 
offices,  consequently  returning  to 
Raleigh.  Here  he  checks  with  An- 

nouncer Tommy  Williams  prior  to 
a  program  for  the  Navy. 

DAVID  ANDERSON,  formerly  with 
UP  and  Transradio  Press,  has  joined 
the  news  staff  of  WMCA,  New  York, 
as  night  news  editor.  Anderson  covered 
the  1937  Roosevelt  tour  for  Transradio. 
He  formerly  published  Perspective,  a 
West  Coast  magazine. 
WILLIAM  JOLESCH,  publicity 
writer  of  the  BLUE-Chicago,  and  for- 

merly of  KROD,  El  Paso,  has  enlisted 
in  the  Army  Air  Corps,  public  rela- 

tions staff,  Randolph  Field,  Texas.  He 
will  be  succeeded  by  Don  McGuine, 
Chicago  freelance  writer. 
LIEUT.  CHARLES  WARWICK 
OGELSBY,  former  announcer  of 
WHAT.  Philadelphia,  became  the 
father  of  a  girl,  May  17. 

HIBBARD  CLEVELAND,  formerly 
connected  with  the  Des  Moines  Edi- 
phone  distribution  office,  has  joined  the 
announcing  staff  of  WHO,  Des  Moines.l 
Merrill  Mulready  has  joined  the  news' 
staff  of  WHO,  coming  from  WNAX, 
S.  D.,  where  he  was  news  editor. 
JAY  MILTNER,  new  staff  announcer 
of  WKBN,  Youngstown,  is  the  father of  a  baby  girl. 

DAVE  WORLEY,  former  announcer 
and  continuity  writer  of  KFYO,  Lub- 

bock, Tex.,  has  joined  KOB,  Albuquer- 
que, N.  M.,  as  announcer. 

DON  RUSTICI,  formerly  announcer' 
of  WSRR,  Stamford,  Conn.,  is  to  join 
WELI,  New  Haven,  Conn.,  replacing 
Leo  Mann,  now  in  the  Signal  Corps. 

AL  CONSTANT,  new  to  radio,  has 
joined  the  announcing  staff  of  KOWH, 
Omaha. 
DON  CARLSON,  from  CFGP,  Grand 
Prairie,    Alta.,    has    joined    the  an- nouncing staff   of  CKGB,   Timmins,  > 
Out.  Bill  Pellow,  CKGB  announcer, 
is  to  leave  for  the  armed  forces. 

WALTER  WAGONER,  formerly  of  ' KFXM,  San  Bernardino,  Cal.,  and; 
Paul  Stevenson,  from  KGGM,  Albu- 

querque, have  joined  the  announcing 
staff  of  KROD,  El  Paso.  John  Harri- 

son, KROD  announcer,  has  resigned 
to  join  the  Marines. 
BILL  PHILLIPS,  announcer  of 
WOKO,  Albany,  N.  Y.,  has  joined  the 
Army  Air  Force  as  an  aviation  cadet. 

ERNEST  R.  RICCA,  head  of  the  pro- duction staff  of  WWJ,  Detroit,  and 
Anna  Jeanne  Mieras,  of  the  Wayne  U 
Broadcasting  Guild,  were  to  be  mar- ried May  23. 

JOHNNIE  THOMPSON,  announcer 
of  WTTM,  Trenton,  has  been  named 
m.c.  on  the  Stars  in  the  Making  show, 
replacing  Jack  Petris,  of  WFPG,  At- 

lantic City,  who  handles  a  similar  pro- 
gram there  for  Seal  test. 

t-rVrViFVF  DAY  &  NIGHT 

IN  THE  HEART 

OF  A 

DEFENSE  MARKET 

WHERE  PURCHASING 

POWER  IS 

RICHMOND  i^^!^"" EDWARD  PETRYJiCCINC.NATIONAL  REPRESENTATIVES 
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HARLAN  WARE,  Hollywood  script 
writer  of  the  live-weekly  quarter-hour 
NBC  serial,  The  Bartons,  sponsored 
by  Procter  &  Gamble  Co.,  (Duz),  is 
the  father  of  a  girl  born  May  22. 
ARNOLD  MAGUIRE,  Hollywood 
writer-producer  of  the  weekly  half- 
hour  Pacific  BLUE  amateur  program, 
Tune  Out  Time,  has  taken  on  the 
additional  assignment  of  m.c. 
FLEETWOOD  LAWTON,  news 
analyst  of  KFI-KECA,  Los  Angeles, 
on  May  24  started  a  Sunday  morning 
quarter-hour  commentary  on  NBC Pacific  Coast  station. 
LIEUT.  GEORGE  THAINB 
ENGLE,  former  public  relations  a.s- 
sistant  at  WBAP-KGKO,  Fort  Worth, 
has  received  his  commission  as  a  sec- 

ond lieutenant  in  the  Army  Signal 
Corps  and  has  been  assigned  to  Har- vard U. 

LONNY  STARR,  former  free-lancer 
in  Philadelphia,  has  been  named  chief 
announcer  of  WBOC,  Salisbury,  Md. 
Michael  Morris,  who  did  radio  work 
in  New  York,  has  joined  the  announc- 

ing staff  and  will  also  do  script  writ- 
ing. 

JACK  KERRIGAN,  production  man- 
ager-announcer at  WHO,  Des  Moines, 

was  recently  elected  publicity  chair- 
man of  the  local  advertising  club. 

BILL  BROWN,  sports  editor  at 
WHO,  Des  Moines,  has  resigned  to 
become  a  partner  in  Radio  Distribut- 

ing Co.,  radio  sales  organization. 
BILL  RATCLIFF,  program  director 
of  WORD,  Spartanburg,  S.  C,  as  the 
result  of  his  handling  of  a  J.  B.  Wil- 

liams Co.  Army  camp  show,  2h  ue  Or 
False  from  Camp  Croft,  S.  C,  was  re- 

quested by  that  company  to  handle  an- 
other show  from  Fort  Bragg,  N.  C. 

FENTON  FORD,  formerly  in  the  pub- 
lic relations  department  of  the  Farm 

Security  Administration,  and  Bob 
Franklin,  from  KSLM,  Salem,  Ore., 
have  been  added  to  the  announcing 
staff  of  KGW-KEX,  Portland,  Ore. 
RAY  SENTKER,  assistant  promotion 
director  of  KSL,  Salt  Lake  City,  May 
19,  became  the  father  of  a  boy,  Craig 
Raymond. 

LOUIS  JULIAN,  night  supervisor  of 
BLUE  announcers,  has  joined  the 
Army  and  is  now  stationed  at  Fort 
Dix,  N.  J. 

WALT  BODINE,  formerly  of  KVAK, 
Atchinson,  Kan.,  and  Bob  Fleming, 
.new  to  radio,  have  joined  the  announc- 

ing staff  of  KCKN,  Kansas  City. 
BOB  WALDROP,  formerly  on  the 
BLUE  announcer  staff,  is  now  on  the 
public  relations  staff  at  Camp  Lee. 
Va.,  and  is  acting  as  announcer  on 
broadcasts  from  the  camp. 
JACK  WAGES  has  joined  KOY. 
Phoenix,  Ariz.,  as  announcer-producer. 
He  also  continues  as  male  lead  on  the 
morning  show.  Love  Story  Time,  spon- 

sored by  Tovrea  Packing  Co.,  on 
Arizona  network  stations. 

MARVIN  YOUNG,  formerly  NBC 
Hollywood  writer-producer,  now  as- 

signed to  the  Special  Service  Division 
of  the  Army,  has  been  promoted  to 
lieutenant-colonel.  He  is  stationed  in 
Washington. 

RAYMOND  KATZ,  traffic  manager  of 
WHN,  New  York,  has  joined  the 
Navy,  and  is  succeeded  by  Arthur 
Weill,  formerly  of  the  accounting  de- 
partment. 
BOB  BRUNER.  from  WSOY,  Deca- 

tur, 111.,  now  in  the  Army  has  gone  to 
officer's  training  school  in  Florida. Marty  Mueller,  also  from  WSOY,  is 
now  a  radio  instructor  at  Scott  Field, 
111. 

HARRY  BOYLE,  formerly  of  CKNX, 
Wingham,  Ont.,  and  the  Stratford 
(Ont.)  Beacon-Herald,  has  been  ap- 

pointed Ontario  farm  broadcast  com- 
mentator for  the  Canadian  Broadcast- 

ing Corp.  He  succeeds  Don  Fairbairn, 
now  with  the  Royal  Canadian  Air 
Force. 

JOHN  FRIESEN,  fromerly  with  the 
Manitoba  Canadian  Broadcasting 
Corp.  regional  farm  broadcasts,  is  now 
in  the  Royal  Canadian  Air  Force. 

HARRY  WOOD,  formerly  of  WNEW, 
New  York,  has  joined  the  announcing 
staff  of  WFIL,  Philadelphia,  replac- 

ing Gene  Rubessa,  who  joined  WNEW. 

JOB  NOVENSON,  announcer  of 
WFIL,  Philadelphia,  has  been  accepted 
as  an  aviation  cadet  by  the  Army 
Air  Force. 

TED  CORDAY,  NBC  staff  director, 
has  been  inducted  into  the  Army  and 
reported  last  week  at  Ft.  Dix.  N.  J. 
Mr.  Corday's  marriage  May  11  also was  revealed  last  week.  The  bride  is 
Betty  Shay,  NBC  production  assistant 
and  audition  director  who  is  continu- 

ing with  the  network. 

DOUG  EDWARDS,  assistant  news 
editor  and  announcer  of  WSB.  At- 

lanta, was  one  of  six  Atlanta  news- 
men elected  to  professional  member- 

ship in  Sigma  Delta  Chi.  professional 
journalism  fraternity.  Invitations  were 
extended  by  the  Emory  U  chanter  and 
initiation  was  Ma.v  23. 

ALAN  MITCHELL,  artist  of  the  sales 
promotion  department  of  NBC-Chi- cago, has  entered  the  Army  at  Camp 
Grant,  111. 

SHIRLEY  PRUESS,  new  to  radio, 
has  joined  the  NBC  Hollywood  pub- 

licity department. 

JERRY  STONE,  director  of  publicity 
of  WDAS,  Philadelphia,  leaves  June 
3  to  enter  the  Army. 

JESSIE  YOUNG,  Kitchen  Counsellor 
heard  on  midwest  radio  stations  since 
1926,  joins  the  staff  of  WFIL,  Phila- 

delphia, on  .June  1  to  launch  the  new 
WFIL  Kitchen  CIul. 

COMPOSITE    LETTER    to  Sgt. 
"Will  Douglas"  Dougherty  was 
manufactured  by  18  of  his  former 
associates  at  WKBN,  Youngstown, 
who  have  struck  upon  a  solution 
for  concentrated  correspondence 
with  employes  now  in  the  service. 
The  18,  including  Owner  Warren 
P.  Williamson  Jr.,  wrote  their 
messages  on  one  long  paper. 

20  leads  for  salesmen  from 

one  Printers^  Ink  article! 

Eugene  Thomas,  sales  manager 

of  Station  WOR,  found  them  in 

the  Wartime  Advertising  Edition. 

You  can  get  a  free  reprint  of  the  article  "Wartime 
Advertising"  about  which  Eugene  Thomas,  sales 

manager  of  Station  WOR,  wrote:  "This  gave  me 
2o  leads  which  already  have  been  assigned  to  oui- 

salesmen." 
While  Printers'  Ink  is  edited  for  advertisers 

and  agencies,  the  experience  of  media  man 
Thomas  is  not  exceptional.  Many  astute  radio, 

newspaper,  magazine  executives  and  others  who 
sell  to  advertisers  keep  an  eye  on  P.I.  for  oppor- 

tunities to  bring  constructive  ideas  to  the  atten- 
tion of  their  prospects. 

Your  station  promotion  appearing  in  Printers' 
Ink  will  carry  your  ideas  to  the  largest  identijied 
audience  of  advertisers  and  agencies  available. 

A  one-sixth  page  campaign,  appearing  thirteen 
times,  costs  only  $40.00  per  insertion. 

FREE-THESE  ARTICLES  WILL 

HELP  YOU  SELL  RADIO  TIME 

"WARTIME  ADVERTISING"- 4"  different  examples  of  con- 
structive wartime  ad\ertising.  Every  one  an  idea  to  help 

yoii  hold  accounts  that  are  threatening  to  cancel  for  the 
duration.  The  Printers'  Ink  issue  containing  this  ar- 

ticle was  sold  out  a  few  days  after  publication  date. 

"HOW  TO  FIND  BEST  RADIO  STATION  AND  TIME  TO  ADVER- 
TISE YOUR  PRODUCT"— \Vhat  Marl  in  Blades  discovered 

from  its  testing  experiences.  A  procedure  adaptable  to 
many  products.  You  may  open  up  some  tough  sales  situa- 

tions by  recommending  a  similar  marketing  technique. 
Write  no^v  for  your  free  copies  of 
these  articles.  Address  the  Adver- 
tisingDepartment,  PrintersTnk, 
185  Madison  Ave.,  New  York,  N.  Y. 

PRINTERS'  Ink 
The  Weekly  Magazine  of  Advertising,  Management  and  Sales 

185    MADISON    AVENUE  •         NEW    YORK,   N.  Y. 
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THE  Su£inad.±  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 
ne — news  programs 
t — tra7i  scriptions 

sa — spot  anyroun cements 
ta — transcription    annouyi  cements 

WFIL,  Philadelphia 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart Soap).  4  sa,  10  weeks,  thru  Frank- 

lin Bruck,  N.  Y. 
Iowa  Soap  Mfg.  Co.,  Camden,  N.  J.  (Magic 

Washer  cleansar),  6  sp  weekly,  13  weeks, 
thru  James  G.  Lamb,  Philadelphia. 

Gulf    Oil    Corp.,    Pittsburgh  (Gulfspray), 
2  (  weekly.  16  weeks,  thru  Young  & 
Rubicam,  N.  Y. 

Parkway  Baking  Co.,  Philadelphia  (Park- 
way Bread),  5  sa  weekly,  13  weeks,  thru 

J.  M.  Korn,  Philadelphia. 
General  Baking  Co.,  New  York  (Bond 

Bread),  6  sa  weekly,  4  weeks,  thru  Ivey 
&  Ellington,  Philadelphia. 

KFI,  Los  Angeles 

Safeway  Stores  Inc.,  Oakland,  Cal.,  (fresh 
vegetables),  5  ap  weekly,  thru  J.  Walter 
Thompson  Co.,  San  Francisco. 

Quaker  Oats  Co.,  Chicago  (Aunt  Jemima 
Pancake  flour) ,  weekly  f,  thru  Sherman 
K.  Ellis  &  Co.,  Chicago. 

Sealy  Mattress  Co.,  Los  Angeles  (mat- 
tresses), weekly  sp  thru  Alvin  Wilder 

Adv.  Los  Angeles. 
Flamingo  Sales  Co.,  Hollywood  (nail  pol- 

ish), 2  sa  weekly,  thru  Buchanan  &  Co., 
Los  Angeles. 

Hecker  Products  Corp.,  New  York  (Shi- 
nola  Jet-Oil),  200  ta,  thru  Benton  & Bowles,  N.  Y. 

National  Biscuit  Co.,  New  York  (Shredded 
Wheat),  6  ta  weekly,  thru  Federal  Adv. 
Agency,  N.  Y. 

KGNO,  Dodge  City 
standard  Oil  Co.,  Chicago,  6  ta  weekly,  78 

times,  thru  McCann-Erickson,  Chicago. 
Continental  Oil  Co.,  Ponca  City,  5  ta  weekly. 

thru  Tracy-Locke-Dawson,  N.  Y. 
United  Drug  Co.,  Boston    (Rexall),   4  sp 

weekly,  thru  Spot  Broadcasting,  N.  Y. 
Frye  Aircraft  Co.,   Omaha,   6  so  weekly, 

thru  Driver  &  Co.,  Omaha. 
Sun  way  Vitamin  Co.,  Chicago,  2  sa  weekly, 

thru  Sorenson  &  Co.,  Chicago. 

WRC,  Washington 

Hudson  Pulp  &  Paper  Corp.,  Philadelphia 
(paper  napkins),  26  sa,  thru  James 
Lamb  Co.,  Phila. 

Macfadden  Publications,  New  York  (Lib- 
erty) ,  sa,  thru  Erwin,  Wasey  &  Co., N.  Y. 

Safeway  Stores  Inc.,  Oakland,  Cal.,  (Nu- 
made  mayonnaise) ,  48  so,  thru  Lord  & 
Thomas,  San  Francisco. 

WMAL,  Washington 

Kellogg  Co..  Battle  Creek  (Corn  Flakes), 
260  so,  thru  J.  Walter  Thompson  Co., 
Chicago. 

KFVD,  Los  Angeles 

Compagnie  Parisienne,  San  Antonio  (per- 
fume) ,  6  t  weekly,  thru  Northwest  Ra- 

dio Adv.  Co.,  Seattle. 

KECA,  Los  Angeles 

Sontag  Drug  Stores,  Los  Angeles  (chain), 
3  sp  weekly  thru  Milton  Weinberg  Co., 
Los  Angeles. 

KHJ,  Los  Angeles 
Household  Finance  Corp.,  Chicago  (family 

finance  service) ,  6  sa  weekly  thru  BBDO, N.  Y. 

WNEW,  New  York 

Savings  &  Loan  Radio  Group,  New  York, 
6  ep  weekly,  thru  Heffeifinger,  N.  Y. 

WDAY,  Fargo 

Fitger  Brewing  Co.,  Duluth,  6  sp  weekly, 
thru  WEBC,  Duluth. 

Lever    Bros.,    Cambridge     (Rinso),    5  t 
weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Campbell  Cereal  Co.,  Minneapolis,  1  sa  & 
ta  weekly,  thru  H.  W.  Kastor  &  Sons, Chicago. 

Pure  Oil  Co..  Chicago,  2  sa  weekly,  thru 
Leo  Burnett  Co.,  Chicago. 

Procter  &  Gamble  Co.,   Cincinnati  (Oxy- 
dol),  5  t  weekly,  thru  Blackett-Sample- Hummert,  Chicago. 

Mid-Continent    Petroleum    Co.,     Tulsa,  5 
weekly  ta,  thru  R.  J.  Potts  &  Co.,  Kansas City. 

Standard  Oil  of  Indiana,  Indianapolis,  6  ta 
weekly,  thru  McCann-Erickson,  Chicago. 

Hall  Hardware,  Minneapolis,  14  so  weekly, 
182  times,  thru  Campbell-Mithun,  Min- 
neapolis. 

Minnesota  Farm  Bureau  Federation,  St. 
Paul.  2  sp  weekly,  26  times,  thru  McCord 
Co.,  Minneapolis. 

Northrup-King,  Minneapolis,  6  so  weekly, 
78  times,  thru  Olmsted-Hewitt,  Minne- 
apolis. Kellogg  Co.,  Battle  Creek,  Mich.,  10  ta 
weekly,  13  weeks,  thru  J.  Walter  Thomp- 

son Co.,  Chicago. 

WWRL,  New  York 

Nu-Ox  Products  Co.,   New  York  (Klenzo 
cleaning  products),  weekly  sp,  13  weeks; 
also  6  so  weekly,  4  weeks,  direct. 

Food   Health   Institute,   New   York,   4  so 
weekly,   8   weeks,   thru   Herbert  Albert, N.  Y. 

American  Express  Co.,  New  York  (money 
drafts ) ,  2  so  weekly,  6  weeks,  thru  Caples 
Co.,  N.  Y. 

Bolle  &  Detzel,  New  York  (furniture) ,  2 
sa  weekly,  direct. 

WEAF,  New  York 
Quaker  Oats  Co.,  Chicago  (Aunt  Jemima 

Pancake  Flour),  3  sp  weekly,  thru  Sher- 
man K.  Ellis  &  Co.,  N.  Y. 

Warner  Bros.,  New  York  ("Yankee  Doodle 
Dandy"),  3  ta  weekly,  thru  Blaine- Thompson  Co.,  N.  Y. 

WHN,  New  York 
United  Institute  of  Aeronautics,  Hoboken, 

N.  J.  (aviation  school),  5  sp  weekly,  13 
weeks,  thru  J.  R.  Kupsick  Adv.,  N.  Y. 

Miller  &  Co.,  (telescopes),  7  sp  weekly,  13 
weeks,  thru  United  Adv.  Co.,  Chicago. 

WJZ,  New  York 

Loew's  Inc.,  New  York  ("Gone  With  the 
Wind"),  3  so  weekly,  10  weeks  thru Donahue  &  Coe,  N.  Y. 

Ex-Lax  Inc.,  Brooklyn  (laxative),  10  ta 
weekly,  thru  Joseph  Katz  Co.,  Baltimore. 

WEVD,  New  York 
American    Home    Products,    Jersey  City 

(Anacin),  5  ne,  26  weeks,  thru  John  F. 
Murray  Adv.  Agency,  N.  Y. 

Best    Foods    Co.,    New    York  (Hellman's Mayonnaise) ,  3  sp  weekly,  thru  Benton 
&  Bowles,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Camay), 
5  sp  weekly,  52  weeks,  thru  Pedlar  & 
Ryan,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Ivory 
Soap  &  Crisco),  5  t  weekly,  156  weeks, 
thru  Compton  Adv.  Co.,  N.  Y. 

Carnation     Milk    Co.,    Milwaukee,  5  sp 
weekly,   104  weeks,  thru  Erwin,  Wasey 
6  Co.,  N.  Y. 

Crawford  Clothes,  New  York,  40  so  weekly, 
thru  Al  Paul  Lefton,  N.  Y. 

Pepsi  Cola  Co.,  New  York,  50  ta  weekly, 
thru  Newell-Emmett  Co.,  New  York. 

Lever    Bros.,    Cambridge     (Spry),    3  sp 
weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

WQXR,  New  York 
Pan-American  Coffee  Bureau,  New  York 

(iced  coffee),  24  ta  weekly,  8  weeks,  thru 
Buchanan  &  Co.,  N.  Y. 

Warner  Bros.  Pictures,  New  York 
("Yankee  Doodle  Dandy"),  12  so 
weekly,  13  weeks,  thru  Blaine-Thompson 
Co.,  N.  Y. 

Lever  Bros.  Co.,  Cambridge  (Vimms  tab- 
lets), 5  ta  weekly,  2  weeks,  thru  BBDO, N.  Y. 

Omnibook  Inc.,  New  York  (book  digest), 
weekly  so,  1  week,  direct. 

WMAQ,  Chicago 
Chicago  Sun,  Chicago,  15  sa,  thru  Mae- Farland,  Aveyard  &  Co.,  Chicago. 
Arlington  &  Washington  Park  Jockey 

Clubs,  134  so,  thru  Schwimmer  &  Scott, Chicago. 

WBBM,  Chicago 
National  Biscuit  Co.,  New  York  (Nabisco 

shredded  wheat) ,  5  to  weekly,  13  weeks, 
thru  Federal  Adv.  Agency,  N.  Y. 

Insurer's  News 
BENEFICIAL  CASUALTY  INS. 
Co.,  Los  Angeles,  on  June  7  starts 
sponsoring  a  weekly  quarter-hour 
newscast.  Radio  News  Weekly,  on 
KECA,  that  city;  KOMO  and  WJR, 
Seattle.  Contracts  are  for  13  weeks. 
Firm  in  addition  sponsors  daily, 
the  five-minute  transcribed  pro- 

gram News  Behind  the  Headlines 
on  KRSC,  Seattle;  KFEL,  Denver, 
and  KGO,  San  Francisco,  and 
thrice-weekly  on  KFRC  in  the  last- 
named  city.  The  transcribed  quar- 

ter-hour Capt.  Quiz  is  also  spon- 
sored from  one  to  three  times  per 

week  on  KFEL.  Stodel  Adv.  Co., 
Los  Angeles,  has  the  account. 

Work  Sheets  Sent 
Covering  Flag  Day 

OFF  Material  Is  Designed  to 
Show  United  Nations  Stand 

FACT  SHEETS  in  the  form  of 
memoranda,  providing  background 
material  on  each  of  the  United  Na- 

tions, were  distributed  by  the  Office 
of  Facts  &  Figures  last  week  to  all 
stations,  networks,  agencies,  pro- 

ducers and  writers  with  the  sugges- 
tion by  Douglas  Meservey,  OFF 

assistant  radio  coordinator,  that 
they  be  used  as  material  for  broad- 

casts June  8  to  14  as  a  buildup  to 

Flag  Day,  June  14. 
President  Roosevelt  has  pro- 

claimed the  1942  Flag  Day  as  a  day 
for  homage  not  only  to  the  Ameri- 

can flag  but  also  to  the  flags  and 
peoples  of  all  26  United  Nations. 

Meeting  Propaganda 

The  United  Nations  theme,  it  is 

suggested,  aims  at  combating  ene- 
my propaganda  seeking  to  divide 

us  from  our  allies;  to  increase  our 
knowledge  of  the  people  of  those 
nations  and  their  common  interests 
with  us;  to  throw  light  on  the  true 

meaning  of  the  term  "United  Na- tions"— ^that  it  is  a  powerful,  posi- 
tive force  for  victory;  to  remind 

people  that  our  hope  for  a  better 
post-war  world  lies  in  the  spirit  of 
cooperation,  common  interest  and 
mutual  respect  among  all  the 
United  Nations;  to  build  confidence 
in  an  eventual  victory. 

Pursuing  its  policy  of  not  pre- 
paring "canned"  material  for  broad- 
casts, OFF  simply  provides  the 

facts  and  suggests  such  slogans  as 
"United  We  Win"  etc.  to  be  woven 
into  announcements  and  into  sus- 

taining and  commercial  continui- ties. 

"The  material,"  it  adds,  "should 
be  used  not  only  as  a  buildup  June 
8  to  14  and  on  June  14  itself,  but  in 
the  weeks  to  come  as  an  under- 

standing of  the  United  Nations 

theme  grows  in  importance."  The memoranda  on  each  country  were 
prepared  by  the  OFF  staff  and  may 
be  quoted  without  reference  to 
OFF. 
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If  you're  looking  for  POWER,  the  Z  NET  will  make  a  hit  with  you 

Swan  Summer  Plans 
LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Swan  soap),  through 
Young  &  Rubicam,  N.  Y.  starting 
July  7  for  13  weeks,  will  utilize  a 
comedy  -  variety  program  built 
around  Tommy  Riggs  and  his 

mythical  Betty  Lou,  as  summer  re- 
placement for  the  weekly  half -hour 

NBC  Burns  &  Allen  Show,  Tues- 
day, 7:30-8  p.m.  (EWT),  with 

West  Coast  repeat,  6-6:30  p.m. 
(PWT).  Besides  Riggs,  cast  will 
include  Jimmy  Cash,  tenor  on  the 
current  Burns  &  Allen  Show,  with 
Bill  Goodwin,  m.c.  and  announcer. 
Felix  Mills  will  direct  the  orches- 

tra. Hendrik  Booraem  has  been  as- 
signed agency  producer. 

QUINCY  HOWE,  commentator  of 
WQXR,  New  York,  has  gone  off  the 
air  to  undertake  special  work  for  the 
Government.  Lisa  Sergio,  news  ana- 
l.vst  of  WQXR,  took  over  Howe"s  eve- ning spot  for  a  few  weelis. 
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NU-OX  PRODUCTS  Co.,  New  York, 
is  using  a  child  variety  show  and  live 
spot  announcements  on  three  New 
York  stations  in  a  local  campaign 
which  started  last  week  to  advertise 
"Klenzo"  cleaning  products.  Company- is  sponsoring  a  child  talent  program 
on  WWRL  for  a  13-week  period  and 
is  also  using  24  announcements  for 
one  month  on  that  station.  WEVD 
will  carry  a  total  of  54  announcements 
thru  July  7.  In  addition  to  twice- 
weekly  participations  on  Reward  for 
Listening  on  WINS,  Nu-Ox  has 
started  twice-weekly  participations  in 
Don  Dunphy's  sports  programs,  and 
24  additional  spots  for  the  period  end- 

ing in  mid-August.  Account  is  handled direct. 

ARLINGTON  PARK  JOCKEY  Club, 
Chicago,  has  placed  a  schedule  of  one- 
minute  transcribed  announcements  two 
to  five  times  daily,  to  start  June  18, 
promoting  track  attendance  during  the 
five-week  racing  meet  on  the  follow- 

ing Chicago  stations:  WMAQ  WGN 
WENR  WIND  WJJD  WCFL  WAIT. 
Washington  Park  which  follows 
Arlington  with  a  five-week  meet,  will 
continue  with  a  similar  type  schedule. 
Schwimmer  &  Scott.  Chicago,  is  agen- 
cy- 

INTERSTATE  BAKERIES  Corp., 
Kansas  City  ( Schulze  bread),  has 
started  local  sponsorship  of  CBS 
News  of  the  World,  early  morning 
program  six  days  weekly  on  WBBM, 
Chicago,  for  26  weeks.  Agency  is 
R.  J.  Potts  &  Co.,  Kansas  City. 

SAVINGS  &  LOAN  RADIO  GROUP, 
New  York  (five  Federal  Savings  Loan 
Associations),  has  renewed  the  six- 
weekly  quarter-liour  program,  Memo- 

ries in  Music  on  WNEW,  New  York. 
Public  sel-vice  talks  entitled  "Get  Ac- 

quainted with  New  York,''  are  fea- tured from  time  to  time.  Portion  of 
each  program  is  devoted  to  USO  War 
Fund  Drive.  Heffelflnger,  New  York, 
handles  the  account. 

LYONS  VAN  &  STORAGE  Co.,  Los 
Angeles,  is  sponsoring  a  twice-weekly 
quarter-hour  newscast  by  Bob  An- 

derson on  KSFO,  San  Francisco,  with 
daily  participation  in  Meet  Priscilla 
Alden  on  KPAS,  Pasadena,  and  the 
combined  Art  Baker's  Notehook  and 
Miranda's  Garden  Patch,  on  KFI, 
Los  Angeles,  as  well  as  twice-weekly 
in  the  Ann  Gibson  program  on  KFSD, 
San  Diego.  Firm  in  addition  uses 
daily  transcribed  one-minute  announce- 

ments on  KIEV,  Glendale,  six-weekly 
on  KTMS,  Santa  Barbara,  and  two- 
weekly  on  KMJ,  Fresno.  Agency  is 
BBDO,  Hollywood.  Beulah  Grindle 
is  account  executive. 

ANOTHER  26  WEEKS  being 
signed  foi"  W.  &  J.  Sloane  Co.  with 
KPO,  San  Francisco,  to  continue 
The  Romance  of  Furniture,  tran- 

scribed weekly  program  aired  Sun- 
days. This  contract  will  assure  a 

continuous  52-week  schedule  for  the 
nrog-ram  on  KPO.  Theresa  Wilson, 
Sloane  advertising  manager,  signs 
the  contract  as  Walter  G.  Tollesen, 
KPO  account  executive,  watches. 
Bud  Heyde  (right),  KPO  an- 

nouncer and  narrator  on  the  show, 
is  happy  about  the  whole  thing. 

For  Merchants 

IN  FAIRNESS  to  merchants 
who  may  be  confused  by  the 
new  price  ceilings  established 
by  the  Government,  KFBI, 
Wichita,  is  carrying  two  an- 

nouncements daily  on  its 
newscasts  asking  listeners  to 
be  tolerant  of  merchants' mistakes  and  to  bring  any 
error  to  the  attention  of  the 
merchant  first. 

DR.  A.  E.  ZIMMERMAN,  ■  Los  An- geles (credit  dentist),  on  May  28 
started  sponsoring  a  Sunday  GO-minute recorded  musical  program,  with  a 
similar  type  of  half-hour  broadcast 
on  week-days.  Contract  is  for  13 
weeks.  Agency  is  Uhl  Service,  Los 
Angeles. 
FEDERAL  INSURED  SAVINGS  & 
Loan  Assn.,  San  Francisco,  has  started 
sponsorship  of  Fulton  Lewis  jr.  three 
times  weekly  on  KFRC,  San  Fran- 

cisco. Agency  is  Leon  Livingston, 
San  Francisco. 
SPERRY  FLOUR  Co.,  San  Francisco 
(waffle  and  pancake  flour),  on  June  1 
starts  for  52  weeks  Sam  Hayes  news 
five  weekly  on  7  CBS  Pacific  Coast 
stations,  KNX  KQW  KARM  KROY 
KOIN  KIRO  KFPY.  Agency  is 
Westco  Adv.  Agency,  San  Francisco. 

WFBM  RATES  FIRST! 

WFBM  continues  to  stand  out  like  a 
beacon  in  the  rich  central  Indiana  market, 
holding  an  influential  hand  on  the 
purse-strings  of  almost  400,000  radio 
families.  Advertisers  are  quick  to  realize 
the  tremendous  advantage  that  WFBM 
exerts  over  this  important  area,  proving 
v/ith  survey  after  survey  that  listeners  pre- 

fer WFBM  by  a  wide  margin! 

Listener  Surveys 
and  Sales  Results 

Tell  the  Same 
Story 

(Results   of  Typical 
Surveys  Available  on 

Request) 

SEALY  :MATTKKSS  Co..  Los  Ange- 
les (manufacturers).  i-e\ising  its  ra- 
dio sclicdulc,  on  .Iiinc  7  starts  spon- 

soring -1  fj(i iiiiiii n' H  \  U  irs  <i)  the  Neivs hy  Alvin  Wilder  f  wicr-weekl.y  on 
KECA  and  weekly  <iu  KVl.  In  addi- 

tion the  firm  will  continue  its  five- 
weeklv  (|uart('i--liour  iicwscjists  on KSFO.  San  Francisc.i.  and  KUOW, 
Oakhiud.  Alvin  Wilder  Ad\ .,  Lcjs  An- 

geles, has  the  acconit. 
CALIFORNIA  BANK,  Los  Angele.s, 
new  to  radio,  to  promote  its  real 
estate  sales  division,  in  a  13-week 
campaign  started  May  24  is  using 
one  to  se\('u  announcements  over 
weekends  cu  KFWB  KFAC  KFVD. 
Also  liciiig  used  is  participation  in 
Friday  and  Saturday  night  news- casts on  KilPC  KRKD.  as  well  as 
Saturday  5  p.m.  news  on  KHJ.  Agen- 

cy is  the  Mayers  Co.,  Los  Angeles. 
O'KEEFE'S  Ltd.,  Toronto  (l)rewers), 
on  May  25  started  quarter-hour  re- corded i)rogram  five  days  weekly  on 
WGR,  Buffalo.  Account  was  )ilacod  by 
A.  McKim  Ltd.,  Toronto. 

Ford  Continues 

FORD  DEALER  Advertising 
Fund,  has  extended  its  campaign 
on  WMAL,  Washington,  on  behalf 
of  new  cars,  used  cars  and  service, 
through  June.  Spot  announcements 
are  used.  Agency  is  McCann-Erick- 
son,  New  York. 

JOHN  M.  CALDWELL,  formerly  di- rector of  radio  for  the  Hood  Products 
Corp..  New  York  (proprietary),  has 
resigned  to  devote  himself  to  freelance 
writing  and  program  direction. 

WSIX,  Nashville,  has  announced  the 
appointment  of  Spot  Sales  Inc.,  as  its 
national  sales  representative. 

o 

When  you  think  of 

SPOTS... 

think  of  John  Blair! 

REPRESENTATIVES 
CHiCAOO  •  Niw  ToiB  •  eiTioit .  11  leuis  •  ian  uancico  •  lei  amohii 

poniAm 

★ 
That's  why 

KPYL 

is  doing  such  a 

swell  job  for 

advertisers  in  the 

Intermountain 

Market 
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POPULAR 
station^  ̂ 1 

5a/l  laVe 

JOHN  BLAIRAi*™^ 
&  COMPANYirrZ™ 

★  ★ 

lVfBM..THE  HOOSIER  STATION  ..  INDIAN  APOLIS 

REPRESENTED   BY   THE   KATZ  AGENCY 
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CENSUS  OF  RADIO  HOMES  IN  ARIZONA  AND  DELAWARE 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  25,000  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm:  1940* 

ARIZONA 

County 

Apache  Cochise  
Coconino.  .  .  . 
Gila  
Graham  
Greenlee  
Maricopa .  .  .  . 
Mohave  
Navajo  
Pima   
Pinal  
Santa  Cruz. .  . 
Yavapai  Yuma  

State  Total 

All  Units 

Units  Radio 
Radio 
Units 

5,240 
9,190 
4,677 
6,616 
2,894 
2,185 50,455 
2,654 
5,911 19,050 
6,979 
2,377 7,822 
5,083 

27 
77 
52 
73 
64 
73 
73.8 
64.6 
44.2 79.3 
54.7 
66.6 

72.4 65.9 

1,433 
7,126 
2,459 
4,844 
1,878 
1,602 

37,208 
1,713 
2,629 15,092 
3,815 
1,582 5,666 
3,347 

131,133       69.0  90,394 

Urban  Units 

Units % 
Radio 

Radio Units 

3.991 
2,061 
3,094 659 

23,273 

l]272 
9,964 
i;277 
1,917 
1,416 

82.5  3,294 
74.9  1,543 
83.1  2,571 
71.9 
82.6 

84  !i 86.0 

72!  6 81.2 
78.2 

474 
19,226 

1^676 
8,568 

'9i9 

1,556 1,107 48,924       82.4  40,328 

Rural-Nonfarm  Units 

Units %  Radio Radio  Units 

1,971 
3,902 926 
2,897 
1,822 1.215 

17,779 
2.301 
1,999 
8,015 
4,906 801 
4,932 
2,347 

59.2 
76.0 67.2 
70.1 70.6 
77.7 69.3 
67.4 64.7 75.2 
62.5 
61.9 
70.0 60.9 

1,167 
2,966 623 
2,031 
1,287 944 

12,316 
1,551 1,293 
6,025 
3,066 496 
3,452 
1,429 

55,813       69.3  38.646 

Rural-Farm  Units 

Units 
% 

Radio 
Radio 

Units 

3,269 
1.297 
1,69« 

625 

1,072 
311 9,403 353 

2,640 1,071 
2,073 

299 
973 

1,320 

8.1 
66.8 
17.3 38.8 
55.2 
59.3 60.3 
46.0 

10.1 
46.6 
36.1 
55.8 67.6 

61.4 

266 
866 
293 
242 

591 
184 

,666 

162 
266 
499 
749 
167 
658 
811 

26,396       43.3  11,420 

VIII— ARIZONA 

Cities  of  25,000  Or  More  Population 

% Radio 

City 

Units Radio Units 

19,287 
84.2 

16,249 Tucson  

9,964 
86.0 

8,568 

DELAWARE 

County 

Kent  
New  Castle .  . 
Sussex  

State  Total 

All  Units Urban  Units Rural-Nonfarm  Units Rural-Farm  Units 

%  Radio Units      Radio  Units Units % 
Radio 

Radio 
Units Units %  Radio Radio  Units Units % Radio 

Radio 
Units 

IX— DELAWARE 

Cities  of  25,000  Or  More  Population 

9,672 45,948 
14,921 

75.2  7,278 
92.8  42,656 
76.7  11,446 

2,278       83.9  1,910 
32,332       93.3  30,158 
2,460       87.3  2,147 

4,180       77.3  3,230 
11,416       93.1  10,624 
6,234       80.8  5,036 3,214 2,200 

6,227 

66.5  2,138 
85.2  1,874 68.5  4,263 

70,541 87.0  61,380 37,070       92.3  34,215 21,830       86.5  18,890 11,641 71.1  8,275 

% 
Radio 

City 

Units 
Radio Units 

Wilmington .  . 29,293 93.2 
27,308 

*  NOTE: — Number  of  Occupied  Dwelling  Units  as  reported  by  U.  S.  Bureau  of  the  Census  in  advance  release.  Series  H-7.  Percent  radio-equipped  calculated  by  NAB  Research  Dept.  from  Series 
H-7  Bulletin  oUowing  the  Census  Bureau  practice.  Number  of  radio  units,  or  radio  homes,  esLima;ed  by  applying  percent  ownership  to  those  units  not  answering  radio  question  and  adding  such to  those  reporting  radio.    States  previously  reported  are  Nevada,  New  Hampshire,  Vermont,  Wyo.ning,  Montana,  Idaho  and  Maine;  others  will  be  reported  as  released. 

P-s-t  .  .  .  Talk  as  You  Will 

— It  Takes  ''Inside  Pull" 

in  the  Tri-Cities! 

GAIN  IN  LISTENING  SEEN  IN  NEW  YORK 

COMPLETELY  reversing  the 
usual  5-8%  "seasonal  slump"  in 
radio  listening  for  April,  the  "Con- 

tinuing Study  of  Radio  Listening 
in  Greater  New  York",  released  by 
WOR,  New  York,  reports  a  10% 
increase  in  radio  audiences  for  that 
month  as  compared  to  the  March 
index.  Listening  in  New  York  has 
risen  18%  since  Dec.  7,  1941,  while 
national  averages  have  begun  a 
downward  curve,  the  study  states. 

The  first  three  games  of  the  1942 
baseball  season  between  the  Brook- 

lyn Dodgers  and  the  New  York 
Giants  were  heard  by  11.5%  of  the 
total  population  in  and  around 
New  York,  the  WOR  Continuing 
Study  reports.  Broadcast  on  WHN 
and  WOR,  the  opening  series  cap- 

tured 46.8%  of  the  listening  audi- 
ence in  New  York,  while  24.7%  of 

all  metropolitan  radios  were  tuned 
in,  making  the  largest  audiences 
ever  registered  for  broadcasts  of 
regular  season  weekday  games. 

To  give  agencies  and  advertisers 
a  two-way  measurement  of  listen- 

ing activity,  the  WOR  Continuing 
Study  is  reporting  monthly  fluctua- 

tions in  the  actual  hours  spent  lis- 
tening to  the  radio  by  the  average 

New  York  family.  Latest  figures 
show  an  average  of  five  hours  of 
radio  programs  daily  are  heard  by 
New  York's  listening  families,  rep- 

resenting a  20-minute  increase  over 
November-December  pre-war  levels 
when  four  hours  and  40  minutes 
was  the  average  daily  time. 

THE  PERFECTIY 
BALANCED  MARKET 

World's  Farm  Implement  Capi- 
tal, home  of  the  Nation's Greatest  Arsenal— an  industrial 

payroll  totaling  nearly  a  BIL- 
LION DOLLARS  annually  .  .  . TOGETHER  WITH  ...  52  of 

the  Nation's  richest  farming counties,  now  booming  with 
"Food  ifor  Freedom"  produc- tion—served by  WHBF! 

(UIHBF
 ^JIFflLIATE  OF  lOCt  HLOIID.  ILIIIIOIS  Um^ 

Talk  about  surveys,  talk  about  "secondary" 
coverage  of  Rock  Island — Mollne — Davenport — 
the  fact  remains  that  SALES  are  your  PRI- 

MARY concern  in  this  area  of  1,741,442  money- 
making  people.  And  you  really  GET  SALES 
with  the  "INSIDE  PULL"  of  WHBF's  5000- 
watt  local  voice.  This  is  proved  by  our  heavy 
schedule  of  national  advertisers  (many  of  whom 
formerly  depended  on  "outside  voices"  with 
unsatisfactory  results).  You  may  be  missing 
the  generous  sales  increases  now  being  made 
in  the  Tri-Cities.  Why  not  write  us  for  some 
excellent  availabilities  just  coming  up — every 
one  with  proven  "INSIDE  PULL"! 

Howard  H.  Wilson  Co.,  Nat'l  Representatives 
Chicago  —  New  York  —  San  Francisco 

Hollywood  —  Kansas  City 

Basic  Mutual  Network  Outlet 
 ..-/ULL  TIME  UZP  K  C  _   

THE  5000  WATT 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE! 

560KC 

NBC 
RED 

COLUMBIA,  5.C. 

EE&PETE  RS,  Inc.    National  Representatives 
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lABIESJ 

'News  from  Home^^  Shortwave  Programs^ 
Are  broadcast  to  U,  S.  Forces  Abroad 

HELEN  STEARNS 

HELEN  (Meinardi)  STEARNS, 
now  broadcasting  a  daily  daytime 
defense  program  on  WCSH,  Port- 

land, Me.,  came  from  Hollywood, 
Cal.  after  a  stopover  in  Washing- 

ton. In  the  movie  capital  she 
climbed  to  fame  and  won  a  con- 

tract by  authoring  "I  Met  Him  in 
Paris",  hit  picture  which  starred Claudette  Colbert.  In  the  national 
capital,  she  helped  originate  the 
CBS  Report  to  the  Nation  program. 
As  defense  reporter  at  WCSH, 

she  works  in  close  cooperation  with 
local,  state  and  national  defense 
authorities,  and  interprets  current 
events  in  terms  of  their  direct 
bearing  upon  the  average  radio 
listener.  An  outstanding  feature  of 
her  program  is  the  question-and- 
answer  service  which  broadcasts 
responses  to  varied  queries:  Whom 
to  contact  for  the  collection  of 
waste  paper,  what  full  or  part  time 
defense  jobs  are  open,  or  the  avail- 

ability of  living  quarters  for  work- 
ers flocking  to  the  city. 

5  More  in  Canada 

AT  A  SESSION  of  the  Parliamen- 
tary Committee  on  Radio  Broad- 

casting, sitting  at  Ottawa,  National 
War  Services  Minister  J.  Thorson 
announced  that  licenses  have  been 
issued  to  five  more  privately-owned 
broadcasting  stations  not  yet  on 
the  air.  [Some  of  these  have  been 
announced  previously  in  Broad- 

casting.] The  station  locations  and 
call  letters  are:  CHPS,  Parry 
Sound,  Ont.;  CJFX,  Antigonish, 
N.  S.;  CJMH,  Medicine  Hat,  Alta.; 
CHOV,  Pembroke,  Ont.;  CKWS, 
Kingston,  Ont.  It  is  understood  the 
two  last-named  will  be  on  the  air 
this  summer.  Powers  and  frequen- 

cies were  not  announced. 

CRYSTALS  by 

The  Hipower  Crystal  Company,  one  of 
America's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  if.  Write  today  for  full information. 

I 

HIPOWER  CRYSTAL  CO. 
Sales  Division — 205  W.  Wacker  Drive,  Chicaoo 
Factory — 2035  Charleston  Street,  Chicago,  III. 

U.  S.  TROOPS  abroad  are  now  re- 
ceiving via  shortwave  News  From 

Home,  a  half-hour  program  of 
news,  fiction  and  human  interest 
stories  produced  by  the  Office  of  the 
Coordinator  of  Information  (Dono- 

van Committee).  The  series  started 
May  11,  and  consists  of  six-weekly 
transcriptions,  each  combining  spe- 

cial recordings,  repeats  of  regular 
broadcasts  and  live  material  pre- 

pared especially  for  the  program — 
all  selected  to  meet  the  entertain- 

ment and  morale  needs  of  U.  S. 
service  men  stationed  in  foreign 
lands. 

Ball  Scores,  Too 
News  of  the  world  and  of  the 

home  town  is  presented  by  na- 
tionally known  commentators  and 

familiar  local  and  regional  news 
commentators  and  analysts.  Dubbed 
into  the  transcription  is  a  recorded 
portion  of  the  evening  broadcasts 
of  Elmer  Davis,  CBS  commentator. 

Other  radio  newsmen  covering 
various  sections  of  the  country  are 
called  upon  to  record  special  brief 
summaries  of  their  material,  which 
are  then  incorporated  into  the  mas- 

ter disc.  Baseball  scores  and  other 
miscellaneous  news  items  are  pre- 

sented by  one  of  a  group  of  four 
or  five  actors  who  serve  as  an- 

nouncers and  newscasters. 

A  regular  feature  of  each  day's 
recording  is  the  reading  of  a  mes- 

sage or  letter  from  an  American 
mother,  addressed  to  her  soldier 
or  sailor  son  in  some  far-off  land, 
bringing  news  of  home  and  friends, 
which  may  interest  other  men. 

Troops  can  also  "listen  in"  on 
conventions,  sports  events  and  other 
public  meetings,  parts  of  which 
are  recorded,  and  then  included 
in  the  transcription  with  special 
comments  supplied  by  sportscast- 
ers  such  as  Don  Dunphy  of  MBS, 
or  other  authorities,  suitable  for 
the  occasion. 
Well-known  writers  contribute 

fiction  to  the  show,  sometimes  tell- 
ing their  own  stories,  in  a  section 

called  "Today's  Best  Story",  writ- 
ten especially  for  the  program  by 

such  authors  as  Carl  Carmer,  John 
Steinbeck,  Rex  Stout  and  others. 

The  tales  are  reenacted  with  two 
or  three  characters  in  some  in- 

stances, or  are  narrated  by  one  of 
the  actors. 

The  show  is  produced  in  cooper- 
ation with  the  War  Dept.,  with  Lou 

Cowan  acting  as  liaison  between 
the  Coordinator's  office  and  the  War 
Dept.  John  Houseman  produces  the 
program,  and  Robert  Newman 
writes  the  scripts.  Lawrence  Ham- 

mond, director,  is  assisted  by  Con- 
nie Ernst.  Ben  Wilbur  handles  lo- 
cal pickups,  and  other  arrange- ments. 

Each    transcribed    program  is 

shortwaved  several  times  a  day, 
Monday  through  Saturday,  on 

WBOS,  Westing-house  Radio  Sta- tions, Boston;  WRUL  and  WRUS, 
World  Wide  Broadcasting  Corp., 
Boston,  and  by  Press  Wireless  on 
WCW,  WJQ  and  WCB,  New  York. 

WFDF's  20th 
MAY  25  marked  the  20th  anniver- 

sary of  WFDF,  Flint,  Mich.,  which 
was  founded  in  1922  by  Frank  D. 
Fallain,  Today,  owned  and  man- 

aged by  Howard  M.  Loeb,  WFDF 
operates  on  910  kc,  1,000  watts. 

RADIO,  stage  and  screen  stars  took 
part  in  U80  Variety  Hour,  presented 
on  NBC  May  30  by  the  Hollywood 
Victory  Committee  on  behalf  of  the 
nation-wide  USD  campaign. 

Want  a  hot  tip?  WDBJ's  27-county  primary  area  (day- 

time) accounts  for  28.2%  of  Virginia's  total  radio 
families,  26.8%  of  its  effective  buying  income!  And — 

WDBJ  is  the  only  station  able  to  reach  all  of  this  pocket- 

book  power  with  a  strong,  clear  voice  at  all  times!  It's 
a  sure  thing — get  your  bet  down  now! 

ROANOKE 

CBS  Affiliate  .  .  960  K.C. 

VIRGINIA 

5000  Watts  Full  Time 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION 

Free  &  Peters,  INC. 
Exclusive  National  RtprettntativeM 
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CBS  NET  APPEARS 

LOWER  IN  QUARTER 
INDICATIONS  are  that  business 
booked  by  CBS  during  the  second 
quarter  of  this  year  will  result  in 
a  net  income  of  about  $950,000,  re- 

ports the  Wall  Street  Journal.  This 
would  compare  with  a  net  after 
taxes  for  the  first  quarter  of  1942 
amounting  to  $1,155,062,  which  was 
8.8%  under  the  figure  for  the  same 
period  of  1941  [Broadcasting, 
May  18]. 

Expectations  are  that  for  the 
first  half  of  the  current  year  CBS 
will  report  net  profits  of  about 
$2,100,000  or  slightly  in  excess  of 
$1.20  a  share  on  1,716,277  shares  of 
$2.50  par  combined  Class  A  and 
Class  B  stocks,  the  Wall  Street 
Journal  states.  This  would  compare 
with  a  net  income  of  $2,418,087,  or 
$1.41  a  share  for  the  like  1941 
period. 

Lower  net  in  the  main  refiects 
the  increased  tax  provisions  neces- 

sary in  the  current  year.  For  the 
first  quarter  of  1942  CBS  reported 
gross  income  from  sales  of  $11,- 
449,645  as  compared  with  $10,380,- 
335  for  the  same  period  of  the  pre- 

ceding year.  Net  profit  for  the  first 
quarter  of  this  year  dipped  to  the 
equivalent  of  67  cents  a  share  as 
compared  with  adjusted  net  equal 
to  73  cents  a  share  for  the  first 
quarter  of  1941. 

Indications  are  that  under  the 
average  earnings  method  the  ex- 

cess profits  tax  credit  of  CBS  this 
year  is  about  $5,200,000. 

JANICE  JARRATT  injects  glam- 
our —  and  plenty  of  it  — •  into 

WOAI's  news  department  as  she 
begins  her  new  series  of  appear- 

ances at  the  WOAI  mike.  Miss  Jar- 
ratt,  known  as  "the  most  photo- 

graphed girl  in  America,"  culmi- nates a  colorful  career  of  commer- 
cial modeling  and  movie  work  by 

signing  with  the  San  Antonio  sta- 
tion to  handle  its  Woman's  Page of  the  Air.  She  will  augment  her 

programs  of  women's  news  with 
interviews  of  outstanding  person- 

alities. In  this  photo  Corwin  Rid- 
dell,  WOAI  news  chief,  beams  his 
pleasure  over  the  acquisition  of 
Miss  Jarratt. 

FOR  DENMARK'S  oppressed  people, Jean  Hersholt,  leading  character  in 
the  CBS  series,  Dr.  Christian,  spon- 

sored by  Chesebrough  Mfg.  Co.,  plans 
to  arrange  a  series  of  shortwave  broad- 
easts  in  Danish  for  the  Office  of  Co- 

ordinator of  Information.  He  will  leave 
Hollywood  for  New  York. 

REACH 

This  motion  is  a  habit  in  Central  New  England — the  WTAG  listening 
habit.  You  will   find   more  Central   New  Englanders  tuned  to  WTAG 
than  to  any  other  spot  on  the  dial — as  many  as  twenty  times  more. 
At  no  fifteen  minute  period  during  the  twelve  hours,  8  A.M.  to  8  P.M., 
does  WTAG  fail  to  lead*  by  a  definite  margin. 
*  According  to  all  independent  surveys 

WTAG 

When  you
  Buy  Vme

 

Buy  An  
Audience 

WORCESTER 

NBC  BASIC  RED  NETWORK 
EDWARD  RETRY  &  COMPANY,  NATIONAL  REPRESENTATIVE 

Owned  and  operated  by  The  Worcester  Telegram-Gazette 

War  on  Waste 
{Continued  from  page  27) 

material  thrown  away,  another  file 
would  have  been  made  available 
to  the  staff.  (We  recently  issued 
a  purchase  order  for  five  additional 
files,  but  the  order  was  returned 
unfilled.  The  same  metal  used  for 
files  has  more  importance  in  the 
manufacture  of  ships  and  planes 
and  tanks.) 

Pamphlet  Published 

Then  through  the  Waste  Ward- 
ens, we  distributed  a  pamphlet, 

"WOR's  War  on  Waste".  As  it 
was  handed  out  to  each  staff  mem- 

ber it  was  briefly  explained.  It  told 
the  reasons  for  the  campaign,  and 
contained  over  30  specific  ways 
"you  can  help  your  country  speed 
the  day  of  Allied  victory  by  sav- 

ing materials  that  are  of  vast 
importance  to  our  armed  forces 

at  home  and  abroad." 
Each  WOR  office  was  provided 

with  a  red,  white  and  blue  tray 
and  a  red,  white  and  blue  keg. 
This  not  only  created  a  patriotic 
display,  but  served  as  a  constant 
reminder  that  waste  must  be  elim- 

inated. The  tray  is  a  receptacle 
for  all  papers,  releases  etc.  that 
can  be  used  again.  The  keg  is 
for  rubber  bands,  clips,  erasers, 
typewriter  ribbons  and  a  host  of 
miscellaneous  items.  Each  day  the 
contents  of  the  tray  and  keg  are 
collected  by  a  page  boy,  brought 
into  the  mail  room  stock  room 
and  are  sorted.  The  recaptured 
paper  is  cut  into  standard  size 
and  made  into  scratch  pads,  all 
other  items  are  returned  to  the 
main  stock  and  supply  room. 

WOR's  50,000-watt  transmitter 
at  Carteret,  N.  J.,  is  also  doing 
its  share  in  the  war  on  waste. 
They  have  found  that  the  follow- 

ing factors  enter  into  the  length 
of  a  tube's  life — 1,  filament  volt- 

age; 2,  plate  voltage,  residual 
gases;  3,  fatigue  of  metal  parts; 
4,  heating  and  cooling  cycles;  5, 
efficiency  of  cooling  system;  6, 
efficiency  of  transmitter,  mainte- 

nance and  associated  protective  re- 
lays; 7,  care  of  spares  and  tubes in  storage. 

Standard  Method 

Proper  precaution  must  be  taken 
with  each  of  these  factors.  Plot- 

ting a  standard  system  of  pro- 
cedure for  each  will  eliminate  many 

of  the  abuses  which  may  cause 
tubes  to  burn  out  or  become  in- 

operative before  their  useful  life 
is  run.  At  the  WOR  transmitter, 
by  reducing  filament  voltage  2%% 
the  increase  in  life  expectancy  of 
a  tube  (tungsten  filament)  is  4,100 
hours. 

Since  WOR's  War  on  Waste  has 
begun,  the  results  have  been  note- 

worthy. Three  metal  files  have 
been  emptied  and  are  now  for 
staff  use;  staples  are  being  used 
instead  of  clips,  saving  a  great 
amount  of  metal;  and  most  im- 

portant not  a  single  case  of  break- 
age or  damage  has  been  reported. 

We  are  all  dependent  on  our 
mechanical  equipment  for  our  jobs, 
and  much  of  it  can  no  longer 
be  replaced.  If  our  present  rate 
keeps  up  we  will  save  yearly — 
60,000  clips,  6,000  carbon  sheets, 
3,600  stencils,  15,000  rubber  bands, 
7,500  pencils  and  many  other  mis- cellaneous office  routine  items. 

2,000  of  Dinah  Shore 
TO  AMERICAN  troops  throughout 
the  world,  Bristol-Myers  Co.,  New 
York,  is  sending  2,000  recordings  of 
the  May  29  program  of  the  BLUB 
series,  Songs  hy  Dinah  Shore,  aired 
by  the  company  on  behalf  of  Mum. 
Agency  is  Pedlar  &  Ryan,  New  York. 

A  NEW  mm  CHANNEL 

T&  NEW  Yom's  euyiN6  MiLimiis 

THE  VOICE  OF  LnERTY 

OFFICES;  846  Flatbush  Ave.,  Brooklyn,  N.  Y. 
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JOSEPH  E.  LOWES  Jr.,  former  ac- 
count executive  of  RuthrauSE  &  Ryan, 

New  York,  whei-e  he  handled  some 
radio  publicity  and  some  new  business 

'  contact  work,  has  been  appointed  ad- 
vertising director  of  Fairchild  Engine 

&  Aviation  Corp.,  New  York.  George 
Huhn,  also  an  account  executive  and 
in    the    radio    department    of  R&R, 

'  will  take  over  the  New  York  State 
.  Savings  Bank  account,  formerly  han- 

dled by  Mr.  Lowes. 
SPITZ  &  WEBB,  Empire  Bldg.,  Syra- 

cuse,  has   been   formed   by  William 
Spitz,  formerly  of  William  Spitz  Adv., 
Syracuse,  and  Stephen  Webb,  previ- 

1;  ously  with  WAGE  in  that  city.  Rose- 
'   mary  Maroni  has  been  appointed  space '    and  time  buyer  for  the  new  agency. 
;  EDWARD  L.  BAUMILLER,  former- '  ly   of   McCann-Erickson,   has  joined 
(  Pedlar  &  Ryan  as  assistant  media  di- rector. 
GORDON  SCHONFARBBR  &  Assoc. 

'   Inc.,  is  the  new  corporate  name  of 
Lanphier  &  Schonfarber,  Providence, 

I   R.   I.  Lawrence  Lanpher  has  with- 
,   drawn  to  accept  a  civil  service  posi- 

tion. Personnel,  address  and  accounts 
of  the  firm  remain  the  same. 

'  WM.  C.  STANNARD,  account  execu- 
'  tive  of  J.  Walter  Thompson  Co.,  Mon- 

treal, has  been  re-elected  president  of 
the  Advertising  &   Sales  Executives 
Club  for  a  second  term. 
ROBERT  tE.  ZIMMERMAN,  for 
eight  years  account  executive  of  Beau- 

mont, Heller  &  Sperling,  Reading,  Pa.. 
•■  agency,  has  enlisted  in  the  Navy  and is  stationed  at  Baltimore. 
MEL  ROACH,  production  manager  of 
Allied  Adv.  Agencies,  Los  Angeles, 
has  joined  the  Army. 
DON  STAUFFER.  recently  appoint- 

ed radio  director  of  Ruthrauff  &  Ryan, 
has  returned  to  New  York  after  sev- 

eral weeks  in  Hollywood. 
EDWARD  L.  BAUMILLER,  former- 

ly of  McCann-Brickson,  New  York, 
has  joined  Pedlar  &  Ryan,  New  York, 
as  assistant  media  director. 
ROBERT  DENNIS,  head  of  Robert 
F.  Dennis  Inc.,  Los  Angeles  agency, 
is  the  father  of  a  boy  born  May  20. 

LLOYD'S  Adv.,  Los  Angeles,  has  been discontinued. 

Dyke  at  AFA  Meet 
KEN  R.  DYKE,  on  leave  from  his 
position  of  director  of  promotion 
for  NBC  to  serve  as  chief  liaison  of- 

ficer of  the  advertising  division  of 
the  Office  of  Facts  &  Figures, 
will  speak  at  the  conference  on  ad- 

vertising club  activities  to  be  held 
during  the  38th  annual  convention 
of  the  Advertising  Federation  of 
America,  in  New  York,  June  22-25. 
Other  new  speakers  announced  by 
the  AFA  include  Dr.  Miller  Mc- 
Clintock,  managing  director,  Ad- 

vertising Council,  and  Walter  J. 
Weir,  Lord  &  Thomas  vice-presi- 

dent in  charge  of  copy.  Lowell 
Thomas,  commentator,  will  be 
quizmaster  of  a  panel  discussion 
on  "How  we  are  meeting  our  war- 

time advertising  and  selling  prob- 
lems," with  John  P.  Cunningham, 

vice-president,  Newell-Emmett  Co., 
and  William  H.  Howard,  executive 
vice-president,  R.  H.  Macy  &  Co. 

Fred  Henry  Ralston 
FRED  HENRY  RALSTON,  73,  for- 

merly head  of  the  F.  H.  Ralston  Adv. 
Agency  in  Chicago,  and  advertising 
manager  of  the  Butterick  publica- 

tions for  25  years,  died  May  24  in 
Coral  Gables,  Fla.  At  other  times  in 
his  career,  he  was  editor  of  the  Chicago 
<H erald-Examincr  and  also  published  18 
farm  journals.  He  was  the  first  to  use 
color  in  farm  publication  advertising. 

B  &  B  Advances  Pooler 

CHARLES  A.  POOLER  has  been 
named  research  head  of  Benton  & 
Bowles,  New  York,  succeeding 
John  L.  Bogart,  recently  elected 
vice-president  of  Standard  Brands, 
New  York,  it  was  announced  last 
week.  A  graduate  of  Dartmouth 
College  and  the  Tuck  School  of 
Business  Administration,  Mr.  Pool- 

er was  with  the  market  research 
division  of  Lever  Bros.  Co.,  Cam- 

bridge, for  ten  years.  From  1940- 41  he  was  director  of  research  for 
the  Ward  Wheelock  agency,  coming 
to  Benton  &  Bowles  about  a  year 

ago. 

Y  &  R  Loses  Four 

FOUR  MEMBERS  of  the  radio  de- 
partment of  Young  &  Rubicam, 

New  York,  ate  leaving  this  month 
for  the  armed  forces  or  war  work, 
and  Harmon  Nelson,  Y&R  producer, 
is  expecting  to  leave  the  agency 
sometime  this  summer  for  similar 
reasons.  Those  definitely  slated  to 
go  are  Robert  Lee,  assistant  pro- 

ducer, who  has  enlisted  in  the  RAF; 
Tom  Wright  of  the  radio  publicity 
department,  who  has  been  drafted, 
as  has  Donald  Severin  of  the  radio 
traffic  division;  Tom  Lane,  radio 
contact  department,  who  will  work 
in  Washington  with  Vincent  Calla- 

han in  the  Treasury  Dept. 

STERLING  PRODUCTS,  New  York, 
end  its  subsidiary,  Vita-Ray  Corp.. 
have  been  ordei-ed  by  the  Federal Trade  Commission  to  cease  certain 
representations  in  the  sale  of  their 
cosmetics.  Order  directs  that  adverrise- 
ments  cease  representing  respondent's cosmetic  creams  and  oils  as  having 
beneficial  value  due  to  vitamin  conlrnt. 

Record  Ruler 

HANDY  memento  of  the 
recent  NAB  convention  in 
Cleveland  is  the  record-a-rule 
which  was  distributed  by 
WGAR-WJR  in  that  city. 
The  celluloid  rule  is  cali- 

brated for  the  timing  of 
vertical  and  lateral  record- 

ings, at  speeds  of  33  or  78 
r.p.m.  Suggested  by  an  an- nouncer and  developed  by  the 
WGAR  control  staff,  the  sta- 

tion's chief  engineer,  R.  Mor- 
ris Pierce,  claims  it  to  be  ac- 

curate within  0.5%. 

NEWS  POWER 

\i  In  Canada's  Pacific  Coast 

I  Area  There's  a  20%  Prefer- 

I  ence  for  CJOR  News! 

8 Vancouver— B.  C. Nat.  Rep.: 
U         J.  H.  McGillvra  (US) 

^        H.  N.  Stpvin  (Canada) 

P  600  KC  1000  Watts 

No  Chances  Taken 

TO  GUARD  against  inter- 
ruptions by  nature  during  the 

broadcast  of  Report  to  the 
Nation,  May  26,  on  NBC, 

from  the  Government's  Japa- nese relocation  project  near 
Parker,  Ariz.,  a  soldier  was 
posted  every  quarter-mile along  20  miles  of  U.  S.  Army 
Signal  Corps  telephone  lines 
carrying  the  broadcast.  Wind 
and  sandstorms  have  been 
known  to  break  the  Signal 
Corps  lines  in  that  area. 

TABLES  TURNED  as  Brig.-Gen. 
Lewis  B.  Hershey,  director  of  the 
Selective  Service  System,  was 
drafted  as  first  honorary  member 
of  the  USO's  Star  Spangled  Net- 

work, a  servicemen's  system  of wired  radio  studios  set  up  in  camp 
areas  for  soldier  recreation.  Wit- 

nessing Gen.  Hershey  affix  his  sig- 
nature are  (1  to  r)  :  Neville  Miller, 

NAB  president;  Jeanne  Chavin,  of 
the  USO;  Martin  H.  Work,  radio 
consultant  for  the  National  Cath- 

olic Community  Service. 

ASSOCIATED 
PRESS  NEWS 

EVERY  DAYLIGHT  HOUR ON  A 

CLEAR  CHANNEL 

WYTHE  WILLIAMS,  news  analyst 
and  foreign  correspondent,  will  start  a 
thriee-weelvly  program  on  WHN,  New 
Yorlc,  June  1,  on  a  sustaining  basis. 
Williams  was  to  start  on  WHN  May 
18  but  has  been  detained  in  Easton, 
Pa.,  by  his  mother's  illness.  His  new series  of  Sunday  programs  on  MBS 
has  been  originating  from  WEST, 
Easton. 

Nat. Reps.:  JOSEPH  HtHSHEY  MtGlLlVWl 
Boston  Hep.:  BER.THA  8ANNAN  J 

WHAM  SERVES  THE  WAR  NEEDS  OF 

43  COUNTIES 
WHAMland's  war  workers  —  working  24 
hours  a  day — in  Rochester  and  in  all  of  the 
cities  and  towns  of  WHAM's  primary  area 43  counties — are  loyal  WHAM  listeners. 
To  serve  them — to  give  them  the  news  and 
the  entertainment  that  helps  inspire  greater 
war  production  —  WHAM  is  working  24 hours  a  day. 
If  you  have  a  message  for  these  men  and 

WHAM 

ROCHESTER,  N.  Y. 

women  of  WHAMland's  industrial  front — 
or  for  the  farmers  on  WHAMland's  140,- 518  farms — you  can  reach  them  best — and 
most  economically — via  WHAM's  50,000 watt,  clear  channel  signal.  WHAM  gives 
you  complete  coverage  of  this  busy  and 
prosperous  43  county  area  at  approximately 
one-third  the  cost  of  localized  coverage  of 
the  same  area. 

National  Representatives: 
GEORGE  P.  HOLLINGBERY  CO. 

50,000  Watts  .  .  .  Clear  Channel  .  .  .  Full 
Time  .  .  .  AfTiliated  with  the  Red  Network 
of  the  N.B.C.  and  The  Blue  Network,  Inc. 

i 
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r CREATING 

Amicizia 

Freindshaft 

Przyjazn 
Amistad 

Freundschaft 

1 

FRIENDSHIP  is  spelled  differently  in  every 
language  but  5,000,000*  listeners  in 
griioter  New  York  have  learned  to  identi- 

fy WBNX  as  the  FRIENDLY  VOICE  of 
their  own  tongue.  All  of  which  adds  up 
to  proven  soles  satisfaction  for  na- 

tional and  regional  advertisers  in  the 

world's  richest  market.  For  effective  yet 
economical  coverage  of  metropolitan  New 
York,  WBNX  is  an  outstanding  value. 

Over  70%  of  New  York's  popu- 
lation is  foreign  born  or  of  for- 

eign parentage. 

Winner  of  the  PEABODY 
CITATION  for  Public  Ser- 
vice  to  Foreign  Language 
Groups. 

J 

Dr.  Brinkley 

(Continued  from  page  16) 

which  retailed  from  $2  to  $8  and 
which  he  admitted  in  testimony 
before  the  Radio  Commission  com- 

prised chiefly  simple  purgatives. 
Born  in  1885  at  Beta,  N.  C, 

he  was  for  a  time  a  telegraph  op- 
erator and  in  1908  entered  the 

Bennet  Medical  College  in  Chicago. 
He  left  that  school  in  1911  with- 

out having  been  graduated,  and 
there  always  was  some  question 
as  to  his  right  to  the  title  of  medi- 

cal practitioner. 
His  first  known  diploma  came  in 

1915  from  the  Electric  Medical 
School,  Kansas  City,  whose  diplo- 

mas were  not  recognized  by  40 
of  the  48  States.  However,  in  1915 
he  secured  a  license  to  practice  in 
Arkansas,  Tennessee  and  Kansas. 
He  also  claimed  to  have  been  a 
graduate  of  the  University  of 
Pavia,  in  Italy,  but  the  records 
disclose  that  this  school  had  an- 

nulled the  degree  it  had  given  him. 

He  founded  KFKB  in  the  20's 
and  operated  it  largely  as  a  mouth- 

piece for  his  hospital,  where  he 
specialized  in  the  alleged  implant- 

ing of  sex  glands  of  goats  in  the 
human  body.  At  his  Radio  Com- 

mission hearing,  he  produced 
numerous  witnesses  to  testify  that 

they  had  achieved  "results"  from his  operations.  He  plugged  both 
the  hospital  and  the  prescriptions 
over  the  air,  which  led  him  into 
bitter  battle  with  the  American 
Medical  Assn.  and  the  Kansas  City 
Star,  which  were  the  prime  movers 
in  securing  the  hearing  in  Wash- 

ington resulting  in  the  withholding 
of  his  license  in  1930.  That  year 
the  Kansas  State  Medical  Board 
also  revoked  his  license  to  prac- 
tice. 

Ran  for  Governor 

Thereupon  he  ran  for  governor 
on  a  vindication  platform,  polling 
183,000  votes  but  failing  of  the 
Republication  nomination.  He  ran 
again  in  1932  as  an  independent, 
received  244,607  votes  and  claimed 
an  honest  count  would  have  shown 
him  the  victor.  In  1934  he  made  a 
poor  showing. 

At  the  height  of  his  career.  Dr. 
Brinkley  owned  three  yachts,  one 
of  which  was  the  palatial  John  R. 
Brinkley  II,  which  reputedly  cost 
$1,000  a  day  to  operate  and  car- 

ried a  crew  of  25.  It  is  estimated 
that  his  personal  income  at  one 
time  was  more  than  a  million  dol- 

lars a  year,  but  in  recent  years  his 
fortunes  began  to  dwindle.  How- 

ever, he  clung  to  his  palatial  home 
at  Del  Rio  and  to  life  insurance 
policies  which  were  said  to  be 
valued  at  $350,000. 

KMBC of  Kansas  City 

5000  watts  •  CBS  •  Arthur  B.  Church,  President 

DOROTHY  PARSONS 

ARMED  with  a  shorthand
  pad, a  BA  from  the  U  of  Wiscon- 

sin, and  a  determination  to 
get  into  advertising,  Dorothy 

Parsons,  time  and  spacebuyer  of 
Mitchell-Faust,  Chicago,  landed  a 
job  with  the  agency  six  years  ago. 

Stenographically  speaking.  Miss 
Parsons  gained  a  first  hand  knowl- 

edge of  what  makes  radio  run  as 
agency  amanuensis  in  charge  of 
typing  radio  scripts  and  commercial 
copy.  The  responsibility  for  the 
scripts  and  copy  arriving  at  the 
stations  at  the  specified  dates  was 
also  assigned  to  her.  Then  came 
some  valuable  experience  in  copy 
writing  for  Holeproof  Hosiery, 
Chris  Hansen  Labs-  and  Lake 
Shore  Honey  accounts.  Three  years 
ago  she  was  appointed  head  of 
space  and  timebuying  activities  of the  agency. 

Chicago  born,  Miss  Parsons 
moved  with  the  family  to  Newark, 
where  she  attended  high  school  and 
first  year  of  college.  A  depression 
year  graduate  of  U  of  Wisconsin, 
where  she  majored  in  English,  Miss 
Parsons  served  her  business  ap- 

prenticeship with  the  Atlantic  Re- 
fining Co.,  of  Newark,  before  re- 

turning to  her  home  town. 
Miss  Parsons  directs  placement 

of  spot  and  programs  for  Peter 
Hand  Brewery  Co.  (Meister  Brau), 

Hamm  Brewing  (Hamm's  beer), 
Chris  Hansen's  Laboratory  ("Jun- 

ket" food  products),  Stark  Broth- 
ers Nurseries  (fruit  trees).  Gen- 
eral Baking  Co.  (Bond  Bread), 

National  Distillers  (S  J  wine). 

Blue  Program  Approved 

For    Disc  Distribution 

WAR  PRODUCTION  BOARD'S series  on  the  BLUE,  Three  Thirds 
of  a  Nation,  is  now  available  to  sta- tions throughout  the  country  on 
transcriptions,  which  may  be  sched- 

uled on  any  night  other  than 
Wednesday,  the  evening  of  the 
live  broadcast.  This  was  announced 
last  week  by  Bernard  Schoenfeld, 
WPB  radio  director,  who  stated 
that  any  station  wanting  to  carry 
the  series  can  have  pressings  from 
the  first  program  of  April  22 
through  the  rest  of  the  series  by 
addressing  their  requests  to  Miss 
La  Verne  Shedlove,  Radio  Section, 

WPB,  Tempo  R,  Room  2735,  Wash- 
ington, D.  C. 

Mark  Woods,  president  of  the 
Blue,  has  given  permission  for  this 
distribution.  Of  the  show  itself, 
Mr.  Woods  wrote: 

"I  think  it  is  a  splendid  vehicle 
in  clearly  demonstrating  the  prob- 

lem and  a  story  that  must  be  told 
if  proper  results  are  to  be  forth- 

coming. I  am,  therefore,  in  entire 
sympathy  with  you  in  that  this 
program  should  receive  the  widest 
distribution  and  I  have  no  objec- 

tions whatever  to  it  being  released 

in  any  city  in  addition  to  its  re- 
lease over  the  Blue  Network  sta- 

tions." 

MBS  British  Series 
IN  COOPERATION  with  the  BBC, 
Mutual  has  started  a  series  of  special 
shortwave  programs  titled  Stars  d 
Stripes  in  Britain,  to  bring  American 
listeners  a  colorful  and  timely  picture 
of  the  activities  and  daily  habits  of 
our  armed  forces  in  England,  Scotland 
and  Northern  Ireland.  With  Ben  Lyon 
and  Bebe  Daniels,  noted  American 
film  stars  now  in  Britain,  as  m.c.'s, the  program  is  recorded  in  London  by 
the  BBC  from  selected  pickups  made 
at  various  points  in  the  British  Isles. 
Series  is  heard  Sundays,  7:30-8  p.m. 
(BWT),  and  in  the  New  York  area, 
on  WOR,  9-9:30  p.m.  (EWT). 

BILL  STERN,  NBC  sportscaster,  is 
writing  a  story,  scheduled  for  publica- tion in  Liberty  Magazine,  on  Ann 
Corio,  strip-tease  beauty,  and  her  juve- nile baseball  team,  the  Hartford  Red 
Sox. 

WCHSI 

CHARLESTON 

W.  VA. 

5,000 

N  580 

CBS 

WBNX 

5000  Watts 

FOR  OFFENSE-, 

FOR  DEFENSE  fftVg^j^^ 
^  Ask  your  Agency  to  ask  the  Colonel! 
1^'  FREE  Cf  PETERS.  Inc.,  National  Representatives 
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SHOW  YOUR  COLORS! 

WEAR    THIS    ATTRACTIVE  EMBLEM 

SYMBOLIZING  THE  WHOLE-HEARTED 

COOPERATION  OF  AMERICAN  RADIO 

IN  THE  NATION'S  WAR  EFFORT 

MOLDED  IN  STERLING  SILVER  with  red,  white 

and  blue  enamel  finish.  Aaual  size,  %"  diameter. 
Available  with  safety  clasp  pin  or  with  lapel  button. 

ROUD  OF  THE  JOB  that  Radio  is  doing  to 

help  win  the  victory?  Certainly  you  are!  It's  a  job 

being  well-done  .  .  .  one  that  makes  all  of  us  want 

to  stick  out  our  chests  a  bit. 

Of  course,  there's  no  time  these  days  for  back-patting. 

But  there  is  one  way  to  tell  the  world  you're  part  of 

this  great  business  of  broadcasting.  It's  by  wearing 

the  new  button  pledging  your  aid  and  that  of  Radio 

"in  service  of  home  and  nation." 

So  great  was  the  demand  that  Broadcasting  Maga- 

zine has  made  special  arrangements  to  supply  these 

popular  buttons.  The  price  is  only  60  cents  each,  this 

being  cost  price  plus  a  small  mailing  charge.  You 

may  order  a  single  button  for  your  own  lapel,  or 

enough  for  your  entire  staff. 

But,  the  limited  supply  will  not  last  long.  Send  in 

your  order  today  so  that  you,  too,  can  show  your 

colors! 

It  was  at  the  NAB  Convention  in  Cleveland  that 

this  attractive  button  made  its  first  appearance  .  .  . 

presented  to  delegates  by  Radio  Stations  WJR  and 

WGAR  to  symbolize  today's  dual  responsibility  of 

Radio  ...  on  the  home  front  and  on  the  war  front. 

BROAIIASTING 

The  Weekl^^^^ Newsmagazine  of  Radio 

^roadcast  Advertisingr 

National  Press  BIdg.  •  Washington,  D.  C. 

A   Non-profit  Contribution    by   WJR,   WGAR  and   BROADCASTING  to  Industry  Unity 
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iCONTROl 

1  ROOM 

BORIS  C.  MOMIROFF.  who  directed 
construction  of  the  transmitter  for 
WTTM,  Trenton,  N.  J.,  and  who  also 
was  with  WWDC.  Washington,  and 
WSAZ,  Huntington,  W.  Va.  has  joined 
"NYHN.  New  York,  as  engineer.  O. Edewaard,  formerly  operator  at  the 
rt.  Lauderdale,  Fla.,  olBce  of  Eastern 
Air  Lines,  and  at  WFTL,  same  city, 
has  also  joined  WHN's  engineering staff. 
BLAIR  K.  THRON,  chief  engineer 
of  WTTM,  Trenton,  and  WFPG,  At- 

lantic City,  is  the  father  of  a  baby 
boy. 
CHARLES  R.  DUKE,  formerly  chief 
engineer  of  WHUB,  Cookeville,  Tenn., 
has  joined  the  engineering  staff  of 
WSIX,  NashviUe. 
D.  R.  FITCH,  former  engineer  of 
WOAI,  San  Antonio,  has  joined  the 
staff  of  NBC-Chicago  as  a  temporary 
studio  engineer. 
FRED  PRIEST  of  Watertown,  N.  Y., 
has  joined  WWNY,  that  city,  as  a 
control  operator. 

WILLIAM  LORAINY  and  Joseph 
Benonis  have  joined  the  engineering 
staff  of  WFIL,  Philadelphia.  Mr. 
Lorainy  came  from  WGBI,  Scranton, 
Pa.,  and  Mr.  Benonis  from  WAZL, 
Hazelton,  Pa. 

H.  B.  (BUD)  SBABROOK,  chief 
engineer  of  CJOR,  Vancouver,  recent- 

ly reported  to  the  RCA  research  de- 
partment for  the  duration. 

S.  ROBERT  MORRISON,  chief  engi- 
neer of  WMRN,  Marion,  O.,  has  also 

been  named  assistant  general  manager 
of  the  station. 

DWIGHT  A.  MYER,  chief  engineer 
of  KDKA,  Pittsburgh,  has  been  ap- 

pointed radio  aide  of  the  executive 
council  of  the  Allegheny  County  Coun- cil of  Defense. 

R.  L.  LEE,  new  to  radio,  has  joined 
the  engineering  staff  of  WRDW, 
Augusta,  Ga. 

MILBURN  H.  STUCKWISH,  chief 
engineer  of  WSOY,  Decatur,  111.,  has 
joined  the  Signal  Corps  and  will  re- 

port to  the  U  of  Illinois  for  six 
months'  engineering  work. 

CARL  McGEE,  formerly  chief  engi- 
neer at  KTRI,  Sioux  City,  la.,  has 

joined  the  engineering  staff  of  KOWII, 
Omaha. 

Hams,  Beware ! 
THE  JUNE  issue  of  QST , 
radio  amateur  journal,  ad- 

vises amateurs  hearing 
"fishy"  radio  signals  which 
they  believe  to  be  of  alien 
nature  to  communicate  w^ith the  nearest  FCC  monitoring 
station  giving  frequencies, 
station  characteristics,  time 
of  broadcasts,  etc.  Also,  QST 

says,  if  the  amateur  is  ap- 
proached by  any  one  who  re- 

quests suspicious  operation 
of  his  set,  he  should  keep  the 

proposer  dangling  and  con- 
tact the  nearest  Federal  Bu- 
reau of  Investigation  branch. 

REX  ACKLEY,  former  engineer  of 
WCAE,  Pittsburgh,  is  new  chief  trans- mitter engineer  of  WJAC,  Johnstown, Pa. 

ROY  HANNAN,  formerly  material  ex- 
pediter of  North  American  Aviation 

Corp.,  Inglewood,  Cal.,  has  been  made 
traffic  manager  of  Universal  Micro- 

phone Co.,  that  city. 
TED  FISCHER,  engineer  of  WIBX, 
Utica,  N.  Y.,  has  left  for  training  as 
a  Navy  radio  technician. 
MARGERY  WEBSTER,  NYA  radio 
school  graduate,  has  joined  the  con- 

trol staff  of  WLNH,  Laconia,  N.  H. 
Miss  Webster,  who  will  also  be  an  an- nouncer, succeeds  Lew  Israel  who  will 
enter  the  service  June  2. 

DAN  O'BRIEN,  Peter  Saveskie  and 
James  Gough,  engineers  of  WOKO,  Al- 

bany, N.  Y.,  are  to  leave  soon  for 
military  service. 

JOE  HANDCHETZ,  formerly  an  en- 
gineer at  WHAT,  Philadelphia,  has 

joined  the  staff  of  W49PH,  WIP's Philadelphia  adjunct. 

CHARLES  HUGHES,  new  to  broad- 
casting, has  joined  WWVA,  Wheeling, 

as  control  operator. 
HAROLD  RISSLER,  studio  engineer 
at  WHO,  Des  Moines,  joined  the  Army 
May  23. 
JACK  NEUBAUER,  engineer  at 
KLZ,  Denver,  has  returned  to  work 
after  an  absence  following  an  opera- 

tion. Willis  Johnson,  also  of  the  engi- 
neering staff,  has  resigned  to  install 

radio  transmitters  in  ships. 

WHK-WCLE  Changes 

NEW  ENGINEERS  of  WHK-WCLE, 
Cleveland,  are  Reginald  B.  Sanderson, 
formerly  of  WBOE,  Cleveland  FM 
station ;  Lawrence  Shipley,  from 
WGAR,  Cleveland ;  and  George  Seb- 
bota,  former  shortwave  amateur  op- 

erator. Roy  Sluhan,  engineer,  and 
James  Burke,  news  writer,  of  WHK- 
WCLE,  have  joined  the  Army. 
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WALTER  STILES  Jr.,  newly  ap- 
pointed chief  engineer  of  WE  EI, 

Boston,  is  congratulated  by  his 
predecessor,  Capt.  Philip  K.  Bald- 

win, now  with  the  Army  Air  Force. 

STILES  IS  NAMED 

TOPOSTATWEEI 
WALTER  STILES  Jr.,  winner  of 
the  first  William  S.  Paley  Ama- 

teur Radio  Award  for  1936  and 
since  July,  1937,  a  member  of  the 
network's  general  engineering  de- 

partment, has  been  appointed  chief 
engineer  of  WEEI,  Boston,  it  was 
announced  last  week  by  Harold  E. 
Fellows,  general  manager. 

Securing  his  first  license  in  1927, 
Stiles  was  a  Signal  Corps  opera- 

tor from  1933  to  1935,  then  becom- 
ing director  of  radio  engineering 

for  the  Pennsylvania  Railroad, 
from  which  position  he  moved  to 
CBS.  Stationed  first  at  the  WABC 
transmitter  at  Wayne,  N.  J,  he 
was  transferred  to  Columbia  Is- 

land last  fall  and  was  at  the  con- 
sole of  WABC's  new  transmitter when  it  first  went  on  the  air. 

In  addition  to  his  achievement 
of  saving  more  than  $1,000,000 
worth  of  property  through  amateur 
radio  in  the  1936  spring  flood  at 
Renovo,  Pa.,  for  which  he  won  the 
Paley  award,  Stiles  has  also  won 
citations  for  his  amateur  activities 
from  the  Amateur  Radio  Relay 
League  (1937)  and  Western  Union 
(1940).  Author  of  numerous  tech- 

nical articles,  he  served  as  tech- 
nical advisor  of  WPAT,  Pater- 

son,  N.  J.,  during  this  station's first  few  months  of  operation,  and 
assisted  in  the  original  technical 
study  for  the  new  KTTS,  Spring- 

field, Mo.,  in  addition  to  his  duties 
at  CBS.  Last  November  he  was 
appointed  director  of  communica- 

tions of  the  Westchester  County 
(N.  Y.)  Defense  Council  and  in 
this  capacity  drew  up  a  plan  for 
amateur  radio  operation  in  time  of 
war  now  being  considered  by  the 
Defense  Communications  Board. 

BEN  BURDETTE,  of  the  technical 
staff  of  KSL,  Salt  Lake  City,  recently 
became  the  father  of  a  girl. 

"WFDF  is  right— Flint  Michi- 

gan is  no  one-horse  town!" 

WMAL  % 

•k  Radio  Station  WMAL  is  now  owned  by 
the  Washington  Star,  for  more  than  half  a 

century  one  of  the  leading  newspapers  in  the 
United  States.  Since  1931  the  Washington 
Star  has  led  ALL  newspapers  in  the  U.S.  each 
year  in  TOTAL  advertising  lineage. 

•ir  The  same  policies  that  have  made  the 
Washington  Star  the  leading  newspaper 

advertising  medium  are  now  the  controlling 
policies  of  Station  WMAL. 

■y^  New  and  modern  transmitter  facilities  in 
a  preferred  location,  and  increased  power 

(from  500  watts  day  and  250  watts  night,  to 
5,000  watts  both  day  and  night),  have  further 

increased  WMAL's  large  and  loyal  audience. 
Local  advertising  leaders  were  guick  to 
recognize  and  seize  the  opportunity.  Thus 

WMAL  now  broadcasts  more  programs  spon- 
sored by  important  local  advertisers  than  any 

other  Washington  radio  station.  To  spot  ad- 
vertisers this  is  highly  significant. 

Ill  \M  X  ¥  ̂ ^"^  Network  Station 
W  lyi  11  I       in  Washington,  D.  C. 
■■     ■  ■  Trans-Lux  Building 

630  K.  C.      ★      5,000  WATTS 

^Represented  Nationally  by  Blue  Network  Spot  Sales  Offices n  New  York,  Chicago,  Detroit,  Hollywood  and  San  Franciscc 

Page  44  •  June  J,  1942 BROADCASTING  •  Broadcast  Advertising 



CLvt7$§IFIED 

Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  SI. 00.  Payable  in  odvance.  Count  three 
words   for   box   address.    Forms   close   one   week    preceding  issue. 

Help  Wanted 

5  Kw  Station  —  Wants  experienced  an- 
nouncer. Must  be  competent  at  ad  lib, 

commercials,  news.  Give  draft  status, 
complete  details  first  letter.  Western 
station.  Box  534,  BROADCASTING. 

Announcer-Operator  —  For  NBC  station. 
Give  experience,  references,  draft  status 
first  letter.  Salary  $40  weekly  after  pro- 

bation month.  KSEI,  Pocatello,  Idaho. 

Announcer-Producer  —  For  a  personality- 
type  early  morning  program,  with  pep, 
enthusiasm,  a  cheerful  humor,  and  sin- 

cere selling  value  ;  to  also  handle  miscel- 
laneous ad  lib  special  events.  This  man 

must  know  quality,  production  ;  he  must 
take  an  idea  and  come  back  with  a  thor- 

oughly professional  radio  program.  This 
station  is  high  ranking  in  the  nation, 
relatively  small  market,  but  one  of  na- 

tion's best  known  Florida  cities.  Ideal living  conditions.  Give  complete  informa- 
tion ;  transcriptions  of  voice,  if  possible  ; 

family  ;  age ;  Selective  Service  classifica- 
tion, etc.  Wages  commensurate  with  per- 

formance. Write  Box  523,  BROADCAST- 
.ING. 
OPERATOR— With  phone  first  license  im- 

mediately. Name  your  salary.  Wire 
KIUP,  Durango,  Colorado. 

Engineer  Wanted — Studio  and  transmitter 
work.  Pleasant  working  conditions.  Posi- 

tion now  open.  Reply  giving  full  infor- 
mation including  draft  status,  to  Station 

WLAV,  Grand  Rapids,  Michigan. 

Continuity  Writer — For  5  kw  station 
wanted.  Give  experience,  draft  status, 
complete  details  first  letter.  Western  sta- 

tion. Box  533,  BROADCASTING. 

Situations  Wanted 

Engineer — 9  yrs.  experience  on  control board,  network  and  5  kw  transmitter.  1st 
class  license,  married,  working  in  mid- 

west. Desires  permanent  position  with 
Western  station,  available  2  wks.  notice. 
Box  532,  BROADCASTING. 

Announcer-Salesman — Sportscasting,  special 
events  specialty.  Six  years'  experience. Married.  Draft  deferred.  Excellent  ref- 

erence. Go  anywhere.  Southwest  pre- 
ferred. Box  531,  BROADCASTING. 

SALESMAN — Five  years'  experience  local and  regional  sales.  Excellent  record. 
Draft  deferred.  Box  530,  BROADCAST- ING. 

Announcer  —  Dramatic  Reader,  Salesman, 
Commercial  Office  manager  desires  place 
with  live  station.  Age  48,  married,  three 
degrees.  Box  529,  BROADCASTING. 

General    or    Commercial    Manager  —  Ten 
years'  experience — formerly  Chicago  rep- resentative for  50,000  watt  station.  Broad 
acquaintance  in  national  field.  Age  40. 
Draft  exempt.  Best  references.  Not  so 
much  interested  in  salary  as  opportunity. 
Prefer  participation  in  earnings  rather 
than  salary.  Box  517,  BROADCASTING. 

WANTED— My  first  job;  with  Middle  At- lantic station.  Girl,  college  trained  radio 
production,  advertising,  script.  Defense 
technical  radio  course.  Box  519,  BROAD- CASTING. 

Program  Director — Twelve  years  in  radio. 
Six  years  proven  executive  ability  as  as- 

sistant manager.  Thirty-nine  years  old. 
Married.  Family.  Exempt.  Box  514, 
BROADCASTING. 

Situations  Wanted  (Cont'd) 

Combination     announcer-salesman-writer — 
32.  Draft  exempt.  Six  years  network 
script,  production,  sales.  Box  515, 
BROADCASTING. 

STATION  MANAGERSHIP— 250  watter. 
Capable,  experienced  10  years  all  phases. 
Believe  in  aggressive,  businesslike  pro- 

gramming and  sales  policy.  3-A,  age  36. 
Best  references.  Confidential.  Box  528, 
BROADCASTING. 

Man   With   11   Years  Radio  Experience — 
Desires  job  in  some  large  Southern  sta- 

tion as  Manager  or  Commercial  Manager. 
Has  owned  and  operated  successfully  two 
stations.  Write  Box  520,  BROADCAST- ING. 

Available  Soon — Right  hand  man  to  one  of 
the  best  general  managers  in  Broadcast- 

ing. (Owner's  son  being  groomed  for  my 
position.)  Supervise  Programs,  Produc- 

tion, Personnel,  Public  Relations,  Con- 
tinuity in  this  busy,  profitable  station. 

Thoroughly  capable  executive.  Inquiries 
invited.  Box  527,  BROADCASTING. 

Best  Bet!  Production  Manager — Idea  man, 
good  salesman,  announcing  voice  that  has 
kept  one  sponsor  on  air  2,000  times,  15 
years'  experience,  metropolitan,  corn, 
net.  Handled  many  TC's  and  the  best ad  libber  money  can  buy.  Age  36,  mar- 

ried, draft  exempt,  employed,  wants 
change.  Best  station  and  agency  recom- mendations. Wire  for  presentation.  Box 
526,  BROADCASTING. 

15  Years'  Broadcasting  Experience — Man- 
agement -  announcing  -  selling  -  engineer- 

ing -  programming.  Steady  -  reliable  - draft  exempt.  Starting  salary  $65.00 
week.  Box  525,  BROADCASTING. 

COPYWRITER  -  ANNOUNCER  —  With 
first  class  license.  Experienced,  capable 
and  willing.  Draft  exempt.  Box  524, 
BROADCASTING. 

Wanted  to  Buy 

Limiting  Amplifier — Either  RCA  86A  or 
WE  1126A  with  power  supply.  Complete 
with  tubes.  Send  all  information  first 
letter.  Box  522,  BROADCASTING. 

833  AND  828  TUBES — Burnt  out,  new,  any 
condition,  copper  ground  wire,  2-200  Blaw Knox  towers  with  lighting  equipment, 
anything  in  broadcast  station  equipment. 
Write  giving  cash  price,  age,  condition, 
and  with  what  equipment  and  station 
used.  Brown  Radio  Service  &  Laboratory, 
192  S.  Goodman  St.,  Rochester,  N.  Y. 

Outright  Eastern  Station  —  Town  over 
twenty  thousand.  Give  full  details  equip- 

ment, cash  price.  Box  516,  BROADCAST- ING. 

Will  Buy  a  Radio  Station — If  priced  right. 
References  furnished.  Box  521,  BROAD- CASTING. 

For  Sale 

Collins  5,000  Watt  Transmitter  —  Used 
since  February  this  year.  Station  increas- 

ing power.  King,  KPAS,  Pasadena. 

1  KW  Broadcast  Transmitter  —  Western 
Electric  106-B,  including  tubes,  etc.  Good 
condition.  Reasonably  priced.  Box  518, 
BROADCASTING. 

250    WATTS91400  KILOCYCLES 

NEWS 

I  very  Hour  on  the  Hour 

VIHBO 

MEMPHIS,  TENN. 

WINK  Asks  Extension 

SEEKING  additional  time  to  con- 
struct, the  new  WINK,  Louisville, 

which  was  authorized  under  a  con- 
struction permit  for  a  new  station 

last  Nov.  12,  has  applied  to  the  FCC 
for  an  extension  of  its  completion 
date.  The  original  completion  date 
set  by  the  FCC  was  July  12  of  this 
year  and  the  permitee  Mid-Ameri- 

can Broadcasting  Co.  has  requested 
another  six  months.  Station  is 
authorized  for  1,000  watts  day  and 
5,000  night  on  1080  kc. 

Traveler  Returns 

FORMAT  of  the  Boh  Burns  Show, 
sponsored  on  CBS  by  Campbell  Soup 
Co.,  Camden,  will  be  changed  for  the 
last  three  broadcasts  before  the  pro- 

gram goes  off  the  air  June  9  for  the 
summer.  At  the  request  of  listeners, 
the  program  will  discontinue  its  guest 
star  policy,  its  variety  pattern  and 
songs  by  Ginny  Simms,  and  will  re- 

sume the  original  "Arljansas  Traveler" theme  with  Bob  Burns.  Agency  in 
charge  is  Ruthrauif  &  Ryan,  New 
York. 

Russ  Rennaker  Resigns 

For  Signal  Corps  Post 
RUSS  RENNAKER,  until  recent- 

ly head  of  Associated  Broadcast 
Technicians  Unit  of  the  Interna- 

tional Brotherhood  of  Electrical 
Workers,  last  week  announced  his 
resignation  from  the  unit  to  take 
a  post  with  the  Signal  Corps,  U.  S. 
Army. 

Mr.  Rennaker  has  been  assigned 
to  civilian  personnel  in  the  office  of 
the  Chief  Signal  Officer.  Active  re- 

cruiting of  experienced  radio  tech- nicians for  the  Signal  Corps  has 
been  in  progress  since  the  war  be- 

gan. 

Mr.  Rennaker  has  been  active  in 
radio  since  1924  and  had  been  chief 
engineer  of  several  midwestern  sta- 

tions before  he  joined  CBS  in  Chi- 
cago in  1938.  In  1941,  he  was  elect- 

ed by  the  national  membership  of 
ABTU  of  IBEW  as  national  busi- 

ness manager  and  came  to  Wash- 
ington to  assume  those  duties.  Now 

in  charge  of  ABTU  in  Washington 
is  Lawson  Wimberley. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bide.,  Wash.,  D.  C. 

GEORGE  C  DAVIS 

Consulting  Radio  Engineer 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

PAUL  F  GODLEY 

CONSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer* 
Highland  Park  Village 

Dallas,  Texas 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Sllvtr  Spring  Md. 

(Suburb.  With.,  0.  C.) 
Main  OtDce:    Crossroadi  tf 

7134  Main  St.     /''\7\,        the  World Kansas  City,  Me.  [     X     1     Hollywood.  Gal. 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

NEWS  —  MUSIC  —  SPORTS 

RING  &  CLARK 

Consulting  Radio  Engineers 
WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

BROADCASTING 

for 

RESULTS! 
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Army  Needs 
SPOT  announcements  last 
week  were  used  foi-  the  first 
time  to  recruit  glider  pilots. 
Through  the  cooperation  of 
the  NAB,  all  arrangements 
were  made  with  the  Army  to 
be  able  to  handle  glider  pilot 
recruits  promptly.  Other 
urgent  Army  personnel  needs 
are  for  radio  repairmen  from 
18  to  44  years  of  age. 

*: 

WUe^  B  id 

UlSVR 

SYRACUSE 

HAWAII  will  resume  broadcasts  of 
America's  Town  Meeting  of  the  Air, 
weekly  BLUE  program,  accordiiif;  to 
a  letter  received  from  KGU,  Honolulu, 
by  George  V.  Denny,  president  of 
Town  Hall,  New  York,  and  modera- 

tor of  the  forum.  Recordings  of  the 
weekly  broadcasts  will  be  forwarded 
by  Clipper  to  KGU  regularly  by 
BLUE,  with  advance  material  on  pro- 

grams furnished  by  Town  Hall. 

DESIGNED  to  exhibit  staff  talent 
and  production  technique,  the  KIRO 
Reviews  of  KIRO,  Seattle,  presents 
program  ideas  to  demonstrate  pos- 

sibilities as  porgram  series.  What's What  in  the  Northwest,  a  quiz  show, 
opened  the  previews. 

KEX,  Portland,  Ore.,  participated  in 
the  city's  Maritime  Day  celebration, 
by  transcribing  the  launching  of  three 
ships  at  various  Portland  shipyards 
during  the  day  and  then  rebroadcast- 
ing  the  discs  together  in  the  evening. 

COPIES  of  transcriptions  recorded 
in  Gallup,  N.  M.,  by  Nancy  Grey, 
women's  commentator  of  WTMJ,  Mil- waukee, in  which  she  describes  actual 
Navajo  Indian  chants  and  ceremonies 
are  to  be  placed  in  the  archives  of  the 
Library  of  Congress.  Likewise  the 
Santa  Fe  Railroad  is  making  addi- 

tional copies  in  connection  with  its 
plans  for  travelogues  of  the  South- 

west. Miss  Grey  travels  each  year  to 
different  localities  for  such  recordings 
for  her  WTMJ  programs. 

PAUL  H.  RAYMER  CO.,  NATIONAL  REPRESENTATIVE 
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EDGAR  KOBAK,  executive  vice- 
president  of  the  BLUE  (right), 
presents  a  scholarship  from  the  net- work to  Vice-President  H.  H. 
Davis,  of  Ohio  State  U — the  schol- 

arship to  be  awarded  to  the  most 
deserving  student  now  studying 
music  at  the  University.  Creation 
of  the  scholarship  was  announced 
at  the  Institute  for  Education  by 
Radio,  held  recently  at  Columbus, 
by  Ohio  State  U. 

FOR  THE  best  suggestions  submitted 
to  the  Suggestion  Committee  of  WOR, 
New  York,  in  April,  Etta  Trust, 
secretary  to  "Uncle  Don",  and  Artie Ross,  assistant  to  Jerry  Lawrence, 
m.c,  won  $5  each.  Etta  Trust  sug- gested a  more  economical  method  of 
mailing  press  photographs,  and  Ross 
submiltted  a  plan  to  facilitate  the 
filing  of  news  bulletins. 
OUT-OF-TOWN  games  played  by  the 
Nashville  Volunteers  in  the  Southern 
Association  are  aired  by  WSIX,  Nash- 

ville, with  George  B.  Reeves,  describ- 
ing the  g^ames  from  a  ticker.  Socony- Vacuum  sponsors  the  broadcasts 

through  its  agency,  J.  Stirling  Getchell, Kansas  City. 

CONCERT  MUSIC  by  Latin  Ameri- 
can composers  will  be  heard  in  a  week- ly recorded  series  starting  on  WQXR, 

New  York,  with  Henry  Cowell,  Amer- 
ican composer,  acting  as  commentator. 

Title  is  Composers  of  Latin  America. 

WGCM,  Gulfport,  Miss.,  broadcast  re- cently the  first  of  a  new  series,  Service 
With  A  Smile,  from  the  Service  Club 
at  Keesler  Field,  Biloxi.  Programs 
utilize  the  talents  of  former  radio  and 
concert  stars  now  on  duty  at  that 
technical  training  school  of  the  Air Force. 

KLZ,  Denver,  has  again  obtained  ex- clusive rights  to  band  broadcasts  from 
the  local  Lakeside  Park.  First  band 
featured  is  Henry  Busse's. 
KLZ,  Denver,  furthering  its  policy 
of  capitalizing  on  talent  in  the  serv- 

ice, has  added  two  more  programs 
from  military  posts.  One,  Logantime, 
portrays  the  history  of  Ft.  Logan, 
while  the  other  broadcast  is  from 
Lowry  Field  featuring  an  octet  and 
Bob  Bradley,  former  KLZ  and  CBS vocalist. 

Now  You 

Tell  One! 

Advertisers  by  the  score  are  tell- 
ing their  story  over  WAIR. 

NOW  YOU  TELL  ONE. 

When  you  check  results,  you're 

mighty  likely  to  say  "It  ain't 

so!" 

WAIR 

Winston-Salem,  North  Carolina 

TO  VARY  the  routine  of  filling  mail- 
bags  and  licking  postage  stamps,  the 
boys  in  the  mailroom  at  NBC  formed 
a  choral  group.  Perhaps  they  thought 
they  might  get  somewhere  in  radio. 
The  boys — all  under  23 — arranged  a 
few  poems,  such  as  "The  Congo,"  by 
Vachel  Lindsay,  and  "The  Highway- 

men," by  Alfred  Noyes.  The  musical 
mail  dispatchers  landed  two  auditions 
at  Carnegie  Hall  and  a  program  on 
CURC,  New  York,  Columbia  U  sta- 

tion, after  three  months'  practice. 
WHAT  and  WPEN,  Philadelphia, 
recently  matched  their  bowling  teams, 
made  up  of  staff  members  of  the  sta- tions, with  the  latter  team  sweeping 
the  three  game  set  with  a  2,230  pin- 
fall  against  WHAT's  1,833.  Bill  Brin- er,  WPEN  bowling  commentator,  lead 
the  ten  pin  spilling  with  a  199  game- 
560  set,  while  John  Kolbman,  sports- 
caster,  hit  a  200  game-492  set  for  the losers.  Details  were  broadcast  by 
WHAT  with  the  bowlexs  alternating 
in  the  description  between  boxes.  A 
series  of  such  future  matches  is 
planned  to  be  aired  by  WHAT. 

EMPLOYES  of  the  NBC  program  de- 
partment, together  with  heads  of  vari- ous other  divisions  of  the  network, 

gave  a  cocktail  party  recently  on  the 
67th  floor  of  the  RCA  Bldg.  in  honor 
of  C.  L.  Menser,  NBC  program  man- 

ager, and  his  bride,  the  former  Irene 
Sexton.  The  couple  also  received  a 
silver  cofCee  service  from  the  program 
department  staff. 
OPENING  the  drive  for  10,000  new 
Navy  men  from  the  Chicago  area, 
Americans  At  the  Ramparts,  half-hour 
on  MBS  from  WGN.  Chicago,  will 
salute  the  Navy  by  broadcasting  four 

weekly  programs  and  spot  announce- ments in  the  enlistment  drive  which 
will  be  climaxed  by  a  mass  induction in  Soldiers  Field  during  the  July  4 
American  Legion  celebration. 

REPORTS  on  the  progress  of  war 
fronts  and  production  lines  constitutes 
the  basis  of  Let's  Fight,  heard  thnce- 
weekly  over  WTAG,  Worcester. Dramatic  narration  is  provided  by 
Clive  Davis,  of  the  announcing  staff, 
with  martial  music  at  interludes. 

SIX  BRITISH  evacuee  children  will 
broadcast  to  their  parents  in  England 
from  the  studios  of  WIP,  Philadelphia, 
in  two  special  programs  scheduled 
for  June  5  and  12.  The  programs  will 

be  heard  locally  and  directed  to  short- wave listeners  in  the  British  Isles 
through  WRUL,  Boston. 
WBEI,  Boston,  to  keep  members  of 
its  staff  now  in  the  armed  forces  ac- 

quainted with  activities  of  the  sta- 
tion, is  mimeographing  a  letter  about 

its  personnel  and  current  happenings. 
Letter,  in  addition  to  being  mailed  to 
the  servicemen,  is  also  distributed as  a  house  organ. 

Sign  NABET  Pacts 
KFI-KECA,  Los  Angeles,  has  signed 
a  National  Assn.  of  Broadcast  Engi- 

neers &  Technicians  (NABET)  con- 
tract covering  entire  technical  staff  of 

the  two  stations.  Contract  provides 
wage  increases.  Engineering  person- 

nel of  WOW,  Omaha,  formerly  inde- 
pendently afiiliated,  has  also  joined NABET. 

630    KG.    5000   WATTS   DAY  AND 
NIGHT  BLUE  NETWORK 
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NORWICH  PHARMACAL  Co.,  Norwich, 
N.  Y.,  to  Export  Adv.  Agency,  New  York, 
to  handle  export  advertising  for  Unguen- 
tine  &  Pepto  Bismol  in  Latin  American 
market.  Account  executive :  R.  H.  Otto. 
HOUSE  OF  HOLLYWOOD,  Los  Angeles 
(cosmetics),  to  Eugen  F.  Rouse  &  Co.,  Los 
Angeles;  account  executive:  David  R.  Fen- 
wick,  using  radio,  newspapers  and  maga- zines. 
MEM  INC.,  New  York,  to  Lee  Sohn  Adv., 
New  York,  using  newspapers  and  maga- zines. Account  executive:  Lee  Sohn. 
PARR  VITAMIN  Co.,  Chicago,  to  United 
Adv.  Cos.,  Chicago,  using  radio  and  news- 
papers. 
MERRITT  CHEMICAL  Co.,  Greensboro,  N. 
C.    (foot  powder),   to  Redfield-Johnstone, 

J  New  York,  using  Southern  newspapers  now and  radio  contemplated. 

'  INTERCONTINENTAL  Audio-Video  Corp., New  York,  to  S.  Duane  Lyon,  New  York, 
for  advertising  of  "study  discs"  prepared for  use  in  educational  institutions. 
LEHN  &  FINK  PRODUCTS  Corp.,  New 
York,  to  Wm.  Esty  &  Co.,  New  York,  for 
Etiquet  Deodorant.  No  plans  made  as  yet. 
NOXON  Inc.,  Long  Island  City,  N.  Y. 
(metal  polish),  to  Raymond  Spector,  New York. 
DR.  L.  D.  McGEAR  Medicine  Co.,  St. 
Louis,  to  Simmonds  &  Simmonds  Inc., 
Chicago. 

CANADA  PERFORMS 

WIDER  RADIO  ROLE 

THAT  the  Canadian  Broadcasting 
Corp.  is  playing  a  growing  inter- 

national role,  was  told  the  Parlia- 
mentary Committee  on  Radio 

Broadcasting  at  a  recent  Ottawa 
sitting.  National  War  Services 
Minister  J.  Thorson  told  the  com- 

mittee the  CBC  had  sent  its  engi- 
neers to  Brazzaville,  French  Equa- 
torial Africa,  recently  at  the  re- 

quest of  the  Free  French  Commit- 
tee to  supervise  the  installation  of 

a  high-power  shortwave  station. 
Also  the  CBC  program  department 
is  now  preparing  feature  broad- 

casts to  be  shortwaved  to  Argen- 
tina as  part  of  the  work  of  the 

Canada-Argentina  Institute  of  Cul- 
tural Relations. 

CBC  net  commercial  revenue  for 
1942  was  estimated  at  $950,000, 
the  Parliamentary  Committee  was 
told.  Net  commercial  revenue  has 
gradually  increased  from  $563,770 
in  1939,  $665,401  in  1940,  $841,908 
in  1941.  The  Minister  assured  the 
committee  that  the  CBC  could  not 
provide  its  national  service  without 
commercial  revenue,  with  only 
revenue  from  annual  listener  li- 

cense fees.  He  also  told  the  com- 
mittee that  in  public  service  broad- 

casts the  CBC  and  its  own  stations 
had  contributed  time  with  a  com- 

mercial value  of  $550,000  during 
the  1941  fiscal  year. 

The  privately-owned  stations  es- 
timate through  the  Canadian  Assn. 

of  Broadcasters  that  in  the  same 
period  they  had  contributed  to  pub- 

lic service  broadcasts  $760,000  in 
commercial  time  value. 

Aldrich  Liked 
AMERICAN  soldiers  stationed  in  Ber- 

muda have  voted  The  Aldrich  Family 
on  NBC  as  their  favorite  Thursday 
evening  radio  program,  according  to 
Bermuda  Base  Command  News.  Spon- 

sored by  General  Foods  Corp.,  New 
York,  for  Postum,  the  show  is  one 
of  a  group  of  NBC  commercials  now 
being  shortwaved  to  American  troops 
abroad.  Young  &  Rubicam,  New  York, 
handles  the  account. 

Signed  for  Films 
ROY  ACUFF  and  his  Smoky 
Mountain  Boys,  featured  on  the 
weekly  NBC  Grand  01'  Opry,  spon- 

sored by  R.  J.  Reynolds  Tobacco 
Co.,  has  been  signed  for  a  spot  in 
the  Republic  film,  "Hi,  Neighbor". Isobel  Randolph,  who  portrays 
Mrs.  Uppington  on  the  weekly 
NBC  Fibber  McGee  &  Molly  show, 
sponsored  by  S.  C.  Johnson  &  Son, 
has  been  contracted  to  play  that 
role  in  the  RKO  film,  "All  For 
Fun".  Ginny  Sims,  featured  vocal- ist on  the  CBS  Bob  Burns  Show, 
sponsored  by  Campbell  Soup  Co., 
has  been  signed  for  a  leading  role 
in  the  RKO  picture,  "Grand  Can- 

yon". 

W 

BECAUSE  OF  RADIO 
RKO  Film  With  Air  Talent 

 Hits  High  Figure  
WITH  THE  FILM  expected  to 
reach  a  gross  of  $1,300,000,  most 
profitable  RKO  Radio  Pictures  Inc. 
release  for  the  1941-42  year  will  be 
"Look  Who's  Laughing",  which 
stars  Fibber  McGee  &  Molly  (Jim 
and  Marian  Jordan),  and  Edgar 
Bergen.  Popularity  of  the  radio 
stars  with  dialers  is  regarded  as 
reason  for  the  pictures  terriffic 

gross. Harold  Peary,  star  of  the  weekly 
NBC  Great  Gildersleeve,  sponsored 
by  Kraft  Cheese  Co.  for  Parkay, 
has  been  signed  for  a  major  role 
in  the  RKO  musical,  "Sweet  and 
Hot",  which  goes  into  production 
during  early  June.  Peary,  who  ap- 

pears in  the  film,  "Look  Who's 
Laughing",  is  also  contracted  by 
the  studio  for  a  part  in  "All  For 
Fun".  Latter  film  will  star  Fibber 
McGee  &  Molly,  as  well  as  Bergen, 
and  goes  into  production  following 
"Sweet  and  Hot". 

Counting  on  the  radio  following 
of  Lum  &  Abner,  sponsored  by 
Miles  Labs,  on  NBC  and  BLUE 
stations,  RKO  is  now  releasing  the 
film  "Bashful  Bachelor",  which 
features  the  comics,  Chester  Lauck 
and  Norris  Goff. 

Radio  Executives  Club 

Holds   Final  Luncheon 
FINAL  MEETING  of  the  season 
was  held  May  27  by  the  Radio  Ex- 

ecutives Club  of  New  York  at  the 
Hotel  Lexington,  with  Tom  Lynch, 
Wm.  Esty  &  Co.,  taking  over  as  the 
newly-elected  president  from  John 
Hymes,  Lord  &  Thomas,  former 
president.  Members  of  the  club 
heard  a  report  from  Treasurer 
Peggy  Stone,  Spot  Sales,  and  the 
annual  report  was  read  by  Secre- 

tary Bill  Wilson,  Wm.  Rambeau 
Co. 

A  new  way  in  which  the  club  will 
help  in  the  emergency  was  Intro- 

duced by  Mr.  Hymes,  who  asked 
for  contributions  from  the  members 

so  that  the  club  could  "adopt  a 

pilot". 
Entertainment  at  the  last  meet- 

ing of  the  season  was  supplied  by 
Bob  Byron,  whistling  pianist  Out- 
of-town  guests  were  David  Jones, 
WLAW,  Lawrence,  and  A.  N. 
Armstrong  Jr.,  WCOP,  Boston. 

WIBX,  Utica,  has  adopted  the  practice 
of  reading  a  15-seeond  summary  of 
major  war  developments  before  the 
closing  commercial  on  15-minute  news- casts for  the  benefit  of  listeners  who 
tuned  in  late. 

WITH  A  FUTURE 

Let  Your  Sales 

In   Wichita,  Kansas! 
Today — Wichita  offers  you  the 

richest  boom  area  in  the  Southwest. 
An  area  currently  listed  by  a  lead- 

ing business  magazine  as  one  of  the 
country's  most  promising  sales  ter- ritories ! 

For  Tomorrow — In  the  peace  years 
to  come — Wichita  offers  you  solid 
plans  for  a  solid  future.  A  great 
new  peacetime  aircraft  area — sur- 

rounded with  basic  wealth  in  oil, 
wheat  and  livestock. 

KFH  offers  you  the  means  of 
reaching  this  area.  KFH  is  the  domi- 

nant radio  station  in  this  market — 
and  the  only  full-time  5,000  watter 
in  the  state ! 

Meet  Tommy  Eaton  of 
Wichita,  Kansas.  Age,  26 
months.  He's  a  real "Boom  Baby,"  born  in 
boom  times,  in  a  great 
boom  area.  His  dad  is 
an  engineer  at  Beech Aircraft  Corp. 

CALL  ANY 

Marcus  Studios  Photo 
That  Selling  Station  In 

Kansas'  Biggest,  Richest  Market 

KFH 

WICHITA 

CBS  -  5000  Watts  Day  and  Night 

EDWARD    PETRY  OFFICE 

in  the  DETROIT  AREA 

|k  lATIONAL  war-building  program  is  bringing  thou- 
sands of  new  people  and  even  greater  buying 

power  to  this,  America's  Third  Market.  We  sell  this 
area  at  the  lowest  per  person  cost.  Get  the  first-hand 

facts  on  CKLW— NOW! 
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WFIL  Code  Lessons 

RECOGNIZING  the  urgent  need 
of  the  Navy  for  men  experienced  in 
sending  and  I'eceiving  code,  WFIL, 
Philadelphia,  is  establishing  a  class 
in  which  young  men  of  draft  age 
will  be  given  an  opportunity  to 
learn  code  sending  and  receiving 
along  the  lines  laid  down  by  Naval 
authorities.  These  classes  will  be 
conducted  by  WFIL  engineers,  who 
have  volunteered  their  services. 
Roger  W.  Clipp,  vice-president  and 
general  manager,  has  volunteered 
the  use  of  studio  facilities,  also 
providing  typewriters,  telegraph 
keys,  equipment  for  automatic  tape 
transmission  and  receiving.  The 
course  will  be  under  the  constant 
supervision  of  qualified  Naval  offi- 

cers. The  class  is  expected  to  re- 
quire approximately  eight  weeks  of 

training  on  the  basis  of  two  classes 
per  week. 

No.  6  of  a  Series 

Nova  Scotia's 

Half  Billion 

Lumber  Cut 

J  AST  year  Nova  Scotia  came  close  to 
setting  a  new  peal<  for  forest  pro- 

duction with  a  total  of  536.6  million 

board  feet — a  little  less  than  the  540 
million  mark  of  1936.  Known  forest 
areas  ore  estimated  at  ten  million  acres. 

Nova  Scotia  has  ample  raw  material,  ice- 
free  harbours,  cheap  transportation  and 
intelligent  labour. 

Recent  Nova  Scotia  developments  in  the 
manufacture  of  pulp,  newsprint  and 
yeast  have  been  markedly  successful. 
Investigate! 

NOVA  SCOTIA 

Radio  Broadcasting  Station 

CHNS 

HALIFAX,  NOVA  SCOTIA 
CANADA 

VIDEO  VIEWS  are  these  life-size  blowups  of  CBS  television  cameramen 
in  action,  being  displayed  in  two  large  show  windows  of  the  U.  S.  Rubber 
Co.  Bldg.  in  Radio  City,  New  York.  Built  around  the  theme  of  rubber 
conservation,  the  idea  was  inspired  by  a  recent  CBS  television  program 
presented  by  U.  S.  Rubber  and  the  OEM. 

BROADCASTING  AND  THE  WAR 

Libel,  Promotions,  Shop  Talk,  Draft  Among 

 Topics  on  Mind  of  Mikeman  in  Army  

EDITOR,  Broadcasting: 
Some  misinformed  publicity  writ- 
er of  some  local  station  must  have 

informed  you  I  was  in  the  Navy 
because  a  recent  issue  said  I  was. 

I'm  not  going  to  sue  but  the  Navy 
might. 

While  I'm  getting  you  straight- 
ened out  on  me,  I  thought  you 

might  find  space  for  word  of  other 
radio  men  now  in  the  service. 

Sidney  Tremble,  former  program 
director  at  KSAL,  Salina,  Kansas, 
is  a  yeoman  third  class  in  the 
Navy,  doing  public  relations  work 
in  Kansas  City. 

Phil  Rush,  former  KSAL  an- 
nouncer, recently  was  commissioned 

a  second  lieutenant  in  the  Army 
(Cavalry)  and  is  stationed  at  Ft. 
Riley,  Kan. 
Jim  Lantz,  former  KSAL  and 

KVOR,  Colorado  Springs  announc- 
er, was  recently  commissioned  a 

second  lieutenant  in  the  field  artil- 
lery and  is  stationed  as  an  instruc- 

tor at  the  field  artillery  school  in 
Ft.  Sill,  Okla. 

Willard  Daughterty,  known  on 
the  air  at  WKBN,  Youngstown, 
as  Will  Douglas  is  a  staff  sergeant 
in  the  Army,  doing  public  relations 
work  for  the  Air  Corps  at  Duncan 
Field,  Tex. 
Me,  I'm  a  private,  first  class 

(which  ranks  just  under  a  second 
lieutenant)  at  the  reception  cen- 

ter, Ft.  Leavenworth,  Kan.,  doing 
personnel  work. 

Thanks  for  keeping  BROADCAST- 
ING so  interesting  and  so  full  of 

the  things  about  the  business  we 
in  the  service  want  to  know  about. 
It's  like  being  in  the  whirl  again 
just  to  pick  up  a  copy. 

DON  BRICE, 
Pvt.  1  cl. 

Hdqs.  Co.,  RC#1773 
Ft.  Leavenworth,  Kan. 

P.  S.— Sign  of  the  Times:  A  let- 
ter from  a  radio  station  to  a  for- 

mer announcer  in  the  Army: 
"We've  hired  another  new  an- 

nouncer. He  only  has  one  eye  but 
he's  a  grand  guy!" 

Chicago  Video  Steps 
THE  Balaban  &  Katz  Chicago  tele- 

vision station,  W9XBK.  under  the 
supervision  of  William  G.  I-Cddy,  is 
completing  installation  of  equipment 
necessary  to  operate  iu  conformance 
with  FCC  commercial  television  re- 

quirements. Station,  which  has  an 
FCC  application  pending  for  a  com- 

mercial license,  has  completed  its  an- 
tenna atop  the  State-Lake  Bldg.,  re- modeled the  studios,  installed  new 

cameras  and  cables,  and  is  now  test- 
ing with  4,000  watts  power  video  and 

1,000  watts  FM  audio. 

NBC,  CBS  Reduce  Time 
For  New  York  Television 

IN  ACCORDANCE  with  the  new 
FCC  regulations  on  television  is- 

sued May  12,  specifying  minimum 
transmission  of  four  hours  weekly 
in  place  of  the  15  hours  a  week 
formerly  required,  NBC  and  CBS 
have  sharply  curtailed  the  operat- 

ing schedules  of  their  New  York 
television  transmitters,  WNBT  and 
WCBW,  respectively,  the  former  to 
six  hours  a  week,  the  latter  to 
four  hours  weekly  [Broadcasting, 
May  18]. 
Beginning  May  25,  WNBT 

dropped  all  programs  except  the 
air  warden  training  course  pre- 

sented by  the  New  York  Police 
Department  for  the  instruction  of 
the  city's  air  warden  service  which 
is  telecast  12  times  weekly.  Fol- 

lowing the  conclusion  of  the  six- 
week  course,  WNBT  expects  to  de- 

crease its  programs  to  the  required 
four  hours  a  week. 

To  avoid  duplication  of  service 
during  the  limited  hours  of  opera- 

tion, CBS  has  scheduled  its  tele- 
vision programs  for  Thursday  and 

Friday  evenings,  from  8  to  10.  The 
WCBW  programs  include  Red 
Cross  instruction,  a  news  review 
and  roundtable  discussions. 

Video  Firm's  Lease 
METROPOLITAN  TELEVISION 
Inc.,  jointly  owned  by  the  New 
York  department  store  Blooming- 
dale's  and  Abraham  Straus,  Brook- 

lyn, has  leased  the  penthouse  and 
a  large  part  of  the  22d  floor  of 
654  Madison  Ave.,  New  York,  to 
house  the  studios  and  offices  for  its 
FM,  station.  The  studios  will  be  lo- 

cated in  the  penthouse,  while  the 
control  room  will  be  located  on  the 
terrace,  surrounding  the  studio  on 
three  sides.  Executive  offices  will 
be  on  the  22d  floor,  and  as  pre- 

viously announced,  the  transmitter 
will  be  constructed  on  top  of  the 
Hotel  Pierre,  Fifth  Ave.  and  59th 
St. 

WTSP  Appointments 
PROMOTION  of  Harnold  Falconnier 
to  program  director  of  WTSP,  St. 
Petersburg,  Fla.,  was  announced  last 
week  by  Manager  Robert  O.  Wilbur. 
Mr.  Wilbur  also  'I'sclosed  the  naming 
of  Mrs.  Francis  W.  La  Grange,  for- 

merly assistant  program  director,  to 
traffic  manager  of  WTSP,  and  the 
placing  of  Burl  McCarty,  standby 
announcer  of  the  station,  as  a  regular announcer. 

Trendler's  March  Adopted 

ROBERT  TRENDLER,  musical  di- rector of  Americans  at  the  Ramparts, 
MBS  series,  who  has  written  marches 
for  several  branches  of  the  U.  S. 

military  service,  has  had  his  "On Guard  Every  Minute",  adopted  as  the official  song  of  the  Illinois  Reserve 
Militia.  Trendler's  compositions  have 
been  heard  on  the  new  series  of  pro- 

grams, which  ̂ salute  a  branch  of  the armed  forces  each  week. 

TESTINGI 

Reach  a  big  chunk 
of  ILLINOIS  ...  do 

your  testing  thru  the 
DECATUR  station 

250  W.  1340.  Full  Time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 
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ASCAP  Required 

'o  Reply  to  Suit 
ppeal  Refused  by  Court  in 
etion  Brought  by  Marks 

I'ASCAP  must  file  its  answer  to  the 
'suit  of  BMI  and  the  Edward  B. 
,'Marks  Music  Corp.  in  the  New 
'York  Supreme  Court  by  June  1, 
jfollowing  a  denial  by  the  court's 
.  Appellate  Division  of  ASCAP's  mo- 
ition  for  leave  to  appeal  to  the 
Court  of  Appeals. 

This  decision,  handed  down  June 
22,  marked  the  end  of  a  series  of 

'appeals  by  ASCAP  which  have  de- layed the  necessity  for  answering 
I the  suit  for  more  than  a  year. 

Regarded  as  Test  Case 

Filed  by  BMI  and  the  Marks 
f  music  publishing  house,  which 
withdrew  its  membership  in  the 
Society  and  gave  the  public  per- 

formance licensing  rights  in  its 
music  to  BMI  during  the  "ASCAP- 
radio  war",  the  suit  is  specifically 

Ij  concerned  with  control  of  these 
rights  in  compositions  published  by 
Marks  but  written  by  men  who 
have  continued  as  ASCAP  mem- 

bers Suit  is  described,  however, 
as  actually  being  a  test  case  to  de- 

termine whether  the  licensing 
rights  belong  to  the  publisher  or 
to  the  writer. 

As  long  as  ASCAP  was  the  only 
t  major  licensing  organization  this 
point  was  of  little  practical  signifi- 

cance, since  both  writers  and  pub- 
'lishers,  as  ASCAP  members,  as- 
,  signed  all  of  their  performance  li- 
£  censing  rights  to  the  Society,  which 
I  divided  all  revenue  from  the  sale 
I  of  performing  licenses  equally  be- 

tween   its    publisher    and  writer 
''  members. 
j  Now,  however,  a  large  part  of 
the  Marks  catalogs,  comprising 
thousands  of  numbers,  are  not 
being  performed  because  neither 
ASCAP,  representing  the  writers, 
nor   BMI,   representing  the  pub- 
^lisher,  can  be  sure  of  its  right  to 
license  the  performance  of  this 
music  until  the  courts  have  decided 
the  point. 

Since  in  answering  the  suit  AS- 
CAP will  be  forced  to  side  with 

either  its  writer  or  its  publisher 
members,  a  move  that  might  possi- 

POSTER  STAMPS 

A  TIMELY  ANSWER 

FOR  AN  EFFECTIVE 
PREMIUM  PROGRAM 

Replaces  plastics  or  metal. 
Investigate  this  proven  quick 
action  premium  program.  Ex- 

clusive applications  can  tie-in 
with  products,  travel  and  re- 

sorts. Interesting  and  appeal- 
ing. Send  for  case  histories 

and  detailed  information  of 
How  You  Can  Use  Poster 
Stamps  Effectively  —  at  Low 
Unit  Cost.  No  obligation. 

I  Mid- States  Gummed  Paper  Co. 
I  2515  S.  Daman  Avenue,  Chicago,  III. 

WGH  to  Join  BLUE 
WGH,  Nevrport  News,  Va.,  will 
join  BLUE  as  a  basic  supplemen- 

tary outlet  in  the  Newport  News- 
Norfolk-Portsmouth  area,  eff^ective 
October  1,  making  a  total  of  128 
BLUE  affiliates.  The  250  watt  sta- 

tion is  owned  by  Hampton  Roads 
Broadcasting  Corp.,  and  operates 
on  1340  k.c.  Evening  hour  rate  is 

$120. 

DuPont  Series  Adapted 

For   Shortwave  Service 

FIRST  advertiser  to  sign  for  its 
NBC  program  to  be  translated  into 
Spanish  and  shortwaved  to  South 
America  over  the  NBC-Pan  Ameri- 

can Network  is  E.  I.  DuPont  de 
Nemours  Co.,  Wilmington.  The 
company's  dramatized  historical 
program  Cavalcade  of  America, 
heard  on  NBC  Mondays  8-8:30 
p.m.,  is  being  shortwaved  the  same 
evening  from  8:30-9  p.m.  (EWT) 
over  NBC  shortwave  stations 
WRCA  and  WNBI,  and  WBOS, 
Boston. 

The  project,  to  be  followed  in 
the  future  by  other  NBC  advertis- 

ers, has  been  worked  out  in  colla- 
boration with  the  Coordinator  of 

Inter-American  Affairs  as  a  means 
of  exchanging  cultural  and  educa- 

tional programs  between  the 
Americas.  All  commercials  were 
deleted  on  the  Cavalcade  program 
May  25,  the  night  of  its  first  short- 

wave broadcast,  and  this  will  be 
the  policy  with  future  shows  in  the 
plan.  These  will  probably  be  of  an 
institutional  nature,  as  is  the  Du- 

Pont show.  Agency  for  DuPont  is 
BBDO,  New  York. 

STANDARD  RADIO  announces  the 
following  new  and  renewal  suscribers 
to  its  program  library  service :  WADC 
KGCX  WLVA  WFIN  KANS  KFNF 
WCOU  WGBR  WCOP  KDKA 
WMYR  WBAA  WLAW  WHBF. 

bly  lead  to  the  disruption  of  the 
Society,  it  is  reported  that  some 
factions  in  ASCAP  have  urged 
that  no  answer  be  made,  permitting 
BMI  and  Marks  to  win  their  cases, 
specifically  concerning  the  Marks 
contracts  with  four  writers,  by 
default. 

Such  a  move  is  not  feasible,  how- 
ever, since  the  Songwriters  Protec- 
tive Assn.,  through  its  counsel 

John  Schulman,  is  filing  an  answer 
on  behalf  of  its  members  and  would 
certainly  defend  the  case  even  if 
ASCAP  withdrew. 

Another  proposal  reportedly  ad- 
vanced by  ASCAP  publishers  is 

that  ASCAP  should  agree  that 
Marks'  claims  are  correct.  Still  an- 

other rumor  has  it  that  some  mem- 
bers of  the  Society  want  it  to  get 

BMI  to  call  off  the  suit  by  offering 
to  buy  from  BMI  a  half -inter  est  in 
its  investment  in  the  Marks  cata- 

logs, with  both  organizations  re- 
taining full  but  non-exclusive  li- 
censing privileges.  Such  a  move 

would  cost  ASCAP  $625,000,  or 
$125,000  a  year,  on  the  five-year 
plan  of  payment  under  which  BMI 
acquired  its  rights  to  Marks  music 
for  $250,000  a  year  [Broadcasting, 
Dec  15,  1940].  None  of  these  re- 

ports has  been  confirmed  by  AS- 
CAP. 

War  Demands 

FACES  of  KOY,  Phoenix, 
Ariz.,  special  events  person- 

nel turned  red  recently  when 
Navy  enrollees  in  that  city 
lost  out  on  a  scheduled  tran- 

scribed interview.  With  en- 
rollees on  hand,  time  sched- 

uled for  the  special  event 
found  no  station  engineers 
available.  Hurried  check-up 
on  the  sudden  dearth  dis- 

closed Bob  Thompson,  chief 
engineer,  with  James  Rose, 
Cliff  Miller  and  Ed  Janney, 
associate  engineers,  taking 
their  physical  exams — for  the 
Army! 

Baukhage  Renewed 
SPONSORSHIP  of  Baukhage, 
Washington  news  commentator,  for 
another  13-week  cycle  through 
Sept.  11  on  WRC,  Washington, 
was  announced  last  week  by 
Planters  Nut  &  Chocolate  Co., 
Wilkes-Barre,  Pa.,  through  its 
agency,  J.  Walter  Thompson  Co., 
New  York.  Ihe  series  runs  6:30- 
6:40  p.m.,  Monday  through  Friday 
on  the  NBC  outlet.  Baukhage  is  a 
regular  commentator  on  the  BLUE. 

Quiz  Coast-to-Coast 
NEC  Pacific  Coast  quiz  program  Noah 
Webster  Says  on  May  23  became  a 
coast-to-coast  series.  With  Haven  Mac- 
Quarrie  as  word-master,  the  program 
features  contestants  in  defining  words. 
Prof.  Charles  Frederick  Lindsley  is 
judge,  with  Webster's  dictionary  as the  authority.  Max  Hutto  produces 
the  program. 

SPARTANBURG  SHIFT 
DENIED   BY  BROWN 
PUBLISHED  reports  that  WSPA, 
Spartanburg,  would  join  the  BLUE 
Network  and  WORD,  present 
BLUE  outlet  in  the  South  Carolina 
city,  would  switch  to  CBS,  are  de- 

scribed as  in  error  by  Walter 
Brown,  vice-president  and  general 
manager  of  Spartanburg  Advertis- 

ing Co.,  operating  both  stations. 
During  the  NAB  convention  in 

Cleveland  last  month,  it  was  re- 
ported that  the  BLUE  had  made 

an  "attractive  offer"  to  WSPA> 
which  operates  with  5,000  watts 
day  and  1,000  watts  night  on  950 
kc.  Mr.  Brown  said  WSPA  is  under 
contract  as  the  CBS  outlet  until 
1945  and  that  any  talk  by  anyone 
except  CBS  about  the  station  leav- 

ing the  network  was  "premature 
and  now  proves  to  be  inaccurate". WORD  is  a  local,  operating  on 
1440  kc.  with  250  watts  fulltime. 
The  Cleveland  report  emanated 

from  a  meeting  of  BLUE  Network 
affiliates  held  during  the  conven- 

tion week,  and  was  ascribed  to 
BLUE  Network  officials.  Mr.  Brown 
advised  Broadcasting  that  "WSPA will  continue  under  its  contract  as 
the  CBS  outlet  and  I  have  signed 
an  assignment  of  WORD  from  NBC 
to  BLUE  until  1945.  And  every- 

body's happy!" 
A  MARCHING  SONG  written  by 
Baldwin  Bergerson,  composer,  and 
David  Greggory,  lyricist,  titled  "This is  God's  War,"  was  published  by  As- 

sociated Music  Publishers,  New  York. 
The  song  was  inspired  by  Carl  Byoir's 
poem,  "Joe  Louis  Named  the  War," 
which  appeared  in  Collier's. 

5000  WATTS
 1330  KILO 

I    The  feature
  boxes  o 

,„  -who:  wUo
  .»  w^y^ 
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365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

WHO 

(ALONE!) 

IOWA  PLUS.' 

DES  MOINES-50,000  WATTS, 

CLEAR  CHANNEL 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nat'l  Rep.  -  The  Katz  Agency  Inc. 

50,000  WATTS 

CLEAR  CHANNEL 
Exclusive  NBC  Outlet 

MINNEAPOLIS    •    SAINT  PAUL 
Represented   Nationally  by   Edw.   Petry  Co. 
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Federal  Ad  Toes'  Offer  Reassurance 

Henderson  Sees  Need  of 
Informative  Copy; 

Arnold's  View 
LEON  HENDERSON 

Administrator 
Office   of   Price  Administration 

ASKED  for  his  opinion  about  the 
future  of  advertising  under  present 
conditions,  Price  Administrator 
Leon  Henderson  May  23  declared 
that  he  had  made  his  views  clear  to 
advertising  men  on  many  occasions 
and  that  they  had  not  changed. 

He  repeated  in  general  what  he 
had  told  the  annual  convention  of 
the  Assn.  of  National  Advertisers 
in  Hot  Springs,  Va.,  on  Nov.  13.  In 
substance,  Mr.  Henderson's  attitude 
toward  advertising  is  this: 

1 —  Advertising  is  threatened 
with  no  special  or  extraordinary 
peril  not  shared  by  other  economic 
and  social  organisms. 

Useful  Function 

2 —  Advertising  performs  a  use- 
ful economic  function  and  "if  I 

have  a  point  of  view  it  is  that  un- 
der the  sort  of  expanding  economy 

I  would  like  to  see  there  should  be 
more  of  it — that  is,  more  of  the 

right  kind." 3 —  Advertising  can  be  included 
in  the  category  of  important  ci- 

vilian activity  and  "it  is  part  of  my 
job  to  do  what  I  can  to  maintain 
the  maximum  of  civilian  activity, 
consistent  with  the  basic  require- 

ments of  defense." 
"Of  all  the  headaches  and  night- 

mares that  I  can  visualize  in  the 
future  the  question  of  what  to  do 
about  advertising  is  unlikely  to 
confront  me  as  a  major  problem," 
Mr.  Henderson  said.  "So  far  in 
the  price  ceilings  we  have  fixed  ad- 

vertising has  not  even  been  consid- 
ered as  a  major  cost  element.  If 

some  industry  whose  prices  were 
under  consideration  did  urge  in- 

creased advertising  costs  as  the 
basis  of  challenging  a  particular 
price  ceiling,  we  would,  of  course, 
be  required  to  look  into  the  ques- tion. 

Helpful  Copy 

"But  I  can  rest  on  the  statement 
I  made  in  my  testimony  before  the 
House  Banking  &  Currency  Com- 

mittee, and  have  repeated  since, 
that  our  policy  would  be  as  a  mat- 

ter of  course  to  take  normal  selling 
and  advertising  costs  into  account. 
I  stated  further  that  I  had  no 
secret  reservations  about  that 
scheme.  I  repeat  it  now. 

"I  have  been  impressed  by  adver- 

The  advertising  fraternity  for 

some  time  has  heard  that  cer- 
tain high  Government  officials 

disfavor  advertising ,  and  even 
that  they  are  seizing  upon  the 
war  situation  as  an  oppor- 

tunity to  destroy  it.  The  'New 
York  Times'  last  week  asked 
three  of  the  officials  most  fre- 

quently mentioned  in  this  con- 
nection to  answer  the  criti- 

cisms, and  these  are  the  reports 
and  statements  from  each. 

THURMAN  ARNOLD 
Assistant   Attorney  General 

"The  Anti-Trust  Division  has 
nothing  to  do  with  advertising  as 
such,"  said  Assistant  Attorney  Gen- 

eral Thurman  Arnold,  when  asked 
for  his  opinion  of  the  future  of  ad- 

vertising under  price  control.  "We 
are  not  concerned  with  whether  ad- 

vertising is  wasteful  or  whether  it 
is  efficient  and  thus  have  nothing 
to  do  with  the  effect  of  OPA  and 
priorities  on  it. 

"The  only  reason  we  have  had 
to  take  cognizance  of  advertising 
at  times  is  that  the  Anti-Trust  Di- 

vision tries  to  prevent  the  unrea- 
sonable and  coercive  use  of  organ- 

ized power  and  advertising  is  some- 
times one  of  the  weapons  which  an 

organization  uses  to  destroy  a  free 
market.  A  common  instance  is 

called  'full-line  forcing.' 
"That  refers  to  a  manufacturer 

who  refuses  to  allow  a  dealer  to 
carry  his  advertised  products  un- 

less he  takes  a  full  line  of  unad- 
vertised  goods.  The  advertising  it- 

self is  not  illegal  in  such  a  case.  It 
is  only  the  use  of  the  power  of  the 
advertiser  to  prevent  his  competi- 

tor from  getting  his  product  on  the 
shelves  of  dealers. 

"It  is  important  to  remember 
that  advertising  to  convince  the 
public  is  never  in  itself  a  violation 
of  the  Anti-Trust  Laws.  As  for  ad- 

vertising in  general  I  am  in  favor 
of  it.  I  have  told  advertising  men 
so  time  and  time  again  but  they 

seem  hard  to  convince." 

tising  copy  and  radio  announce- 
ments which  emphasize  conserva- 

tion and  other  helpful  methods  of 
bridging  the  gap  between  the  de- 

mand and  supply  of  consumers' 
goods.  I  am  certain  that  advertis- 

ing ingenuity  and  talents  will  con- 
tinue to  develop  new  schemes  that 

will  be  of  real  assistance  to  con- 
sumers and  manufacturers  during 

the  difficult  days  ahead." 

^Y^THERE'S  MORE  FOR  YOUR  MONEY  AT 

BOSTON  FREDERICTO  N  — N.  B. 

'^j^lOOO  WATTS— BASIC  C.B.C.  OUTLET 

"4^^ WEED  and  CO.- U.S.  Representatives 

^  CfNB 
SiqMjoJL 

^25% 

Consumer  Council  Head 
Denies  Hostility 
To  Advertising 

DONALD  MONTGOMERY 
Chief,    Consumers    Council  Branch 

Agricultural   Marketing  Adm. 

"A  SHORTAGE  of  materials  to  sell 
seems  likely  to  alfect  advertising. 
Some  commodities  of  which  there 
is  acute  scarcity  will  probably  have 
to  be  put  up  in  simple  form  for 
distribution  to  the  public,  whereasi 
advertising  has  told  people  about] 
different  varieties  of  the  same  com- 

modity. The  number  of  varieties  of 
many  commodities  is  now  being  re- 

duced by  the  War  Production  Board 
which  might  easily  mean  a  diminu- 

tion of  specific  commodity  or  brand 

advertising," Still  Needed 

"But  there  will  still  be  a  great: 
need,  in  my  opinion,  for  a  whole 
lot  of  national  advertising.  It  is 
time  advertising  people  started  ad- 

vertising the  United  States  and 
particularly  the  big  job  it  has  to 
do  at  the  moment.  It  should  not  be 
left  to  the  Government  to  tell  the 

story.  There  is  a  good  deal  of  dis- 
cussion at  present  just  how  well 

the  Government  is  doing  that. 

"In  my  opinion  if  the  private  ad- 
vertiser has  vision — as  some  have 

shown  they  have — -he  will  fulfill 
this  new  function  while  the  war  is 
on.  In  other  words,  although  the 
opportunity  for  specific  commodity 
advertising  Is  undoubtedly  going  to 
be  curtailed,  the  need  for  advertis- 

ing as  a  whole  will  not  be  curtailed 
if  advertisers  have  enough  vision. 

"Already  some  department  stores 
have  warned  their  customers  in  ad- 

vertisements not  to  hoard  and  not 

to  overbuy — that's  one  example  of 
vision.  Am  I  hostile  to  advertising? 

Not  in  the  least.  The  Consumer's Guide,  for  instance,  is  advertising. 
Our  quarrel  is  only  with  specific 

examples  of  advertising." 

GM  Program  Premiere 
Planned  at  Ft.  Belvoir 

PREMIERE  of  the  new  institu- 
tional series  General  Motors  Corp., 

Detroit,  starts  on  CBS  June  9  will 
take  place  at  Fort  Belvoir,  Va., 
with  Army  engineers  stationed 
there  supplying  the  full  hour  of  en- tertainment. The  series,  to  be 
heard  Tuesday  evenings  at  9:30  on 
114  CBS  stations  and  the  CBC,  is 
titled  Cheers  From  the  Camps  and 
will  originate  at  different  camps 
throughout  the  country. 

Included  on  the  first  program 
will  be  "Mental  Maneuvers",  a  quiz 
session  between  privates  and  non- 
com  officers;  "Golden  Opportuni- 

ties", in  which  several  men  will  be 
asked  what  they  want  to  be  when 
they  get  out  of  the  Army,  the  win- 

ners to  receive  cash  awards;  a  spe- 
cial feature  with  Camp  Mother 

Mrs.  Edythe  Dewey,  and  a  "Letter to  Mom"  read  by  a  soldier.  Agency 
handling  the  series  is  Campbell- Ewald  Co.  of  Detroit. 
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CIVILIAN  DEFENSE  of  Fort  Wayne  was  portrayed  recently  in  a  drama- 
'tization  written  by  Clair  Wiedenaar,  of  WOWO-WGL,  and  presented  in 
fthe  local  Civic  Theater.  The  program,  in  cooperation  with  the  Civilian 
Defense  Council,  defined  the  functions  of  the  control  center  and  was  held 
over  for  a  second  week  by  popular  request.  Paul  Roberts  and  Luther 
Brand,  also  of  WOWO-WGL,  served  as  narrators. 

TREASURY  TO  SEEK 

BOND  DEDUCTIONS 

EXTENDING  its  sales  front  to 
reach  quickly  and  directly  the  more 
than  34,000,000  employes  on  plant 
payrolls,  the  Treasury  Dept.  has 
enlisted  the  aid  of  the  Advertising 
Council  Inc.,  New  York,  in  the  all- 
out  drive  for  war  funds. 
Theme  of  the  drive  is.  "Every- 

body, every  pay  day,  10%",  which will  appear  as  a  slogan  in  every 
medium  of  publicity  and  advertis- 

ing. The  program's  aim  is  to  reach 
not  only  employes  but  the  34,000 
larger  employers  of  100  or  more 
persons,  along  with  the  thousands 
of  other  employers  of  less  than  that 
number. 

The  current  campaign  is  aimed 
at  90%  employe-participation  and 
at  least  10%  of  gross  payroll  in- 

vestment in  War  Bonds.  Although 
the  effort  will  concentrate  on  plant 
payrolls,  professional  workers  and 
farmers  will  not  be  overlooked. 
Stickers  and  lapel  buttons  will  be 
distributed  to  participants,  pro- 

claiming participation. 

Cosmetic  Test 

iKAY  DAUMIT,  Chicago  (cosmet- 
!  ics) ,  is  testing  a  cosmetic  leg  cream 
iused  as  a  substitute  for  stockings 
,;with  a  Quarter-hour  thrice-weekly 
,on  XEAW,  Reynosa,  Mexico;  five- 
minute  program  six  times  weekly  on 
WCAR,  Pontiac,  Mich.,  and  13  one- 
minute  announcements  weekly  on 
WINN.   Louisville;    WOSH,  Osh- 
kosh;  WATN,  Watertown,  N.  Y. 

.  Agency  is  Hal  R.  Makelim,  Chi- 
cago. 

i       Dorrance  Joins  OFF 
:DICK  DORRANCE,  for  the  last 
:  few    years    associated    with  FM 
Broadcasters   Inc.   in   New  York, 
ion  June   15  will  join  the  Office 
of  Facts  &  Figures  in  Washing- 

>tor\.   He  will  be   detailed  to  the 
i  radio  staff  under  William  B.  Lewis, 
>  associate  director.  He  will  discon- 

tinue writing  the  weekly  bulletin 
,  for  Broadcasters  Victory  Council. 

Vimms  Summer  Spots 
^ILEVER  BROS.,  Cambridge,  in  late 
'iJune  will  increase  its  present  list 
■  of  45  stations  carrying  announce- 
-ments  for  Vimms,  vitamin  tablet, to  100  stations.  A  record  for 
'vitamin  advertising  is  claimed  for 
'the  whole  campaign,  which  covers 
•!many  media.  Agency  is  BBDO, 
'New  York. 

Hall  Bros.  On  BLUE 

ARRANGEMENTS  were  being 
completed  last  week  for  sponsor- 

ship of  Meet  Your  Navy  over  a 
network  of  94  BLUE  stations  by 
Hall  Bros.,  Kansas  City  (greeting 
cards).  Tentative  starting  date  is 
Aug.  21,  with  the  program  to  run 
Fridays  10-10:30  p.m.  (EWT). 
Program,  which  originates  at  Great 
Lakes  Naval  Station  with  Navy 
talent,  was  started  by  WLS,  Chi- 

cago, last  January  and  has  been 
fed  to  60  BLUE  stations  and  via 
disc  to  150  stations  in  the  9th 
Naval  District.  Discs  were  distrib- 

uted gratis  by  H.  W.  Kastor  & 
Sons,  Chicago  agency,  but  this  will 
be  discontinued.  Money  paid  by  the 
sponsor  (exclusive  of  network 
time)  will  be  contributed  to  Navy 
Athletic  Relief  and  Commandant 
Fund.  Agency  is  Henri,  Hurst 
McDonald,  Chicago.  Al  Boyd,  WLS, 
is  producer. 

Massey  Aids  Treasury 

C.  KNOX  MASSEY,  vice-president 
of  Harvey-Massengale  Agency, 
Durham,  N.  C,  has  been  appointed 
as  a  special  assistant  to  the  Treas- 

ury War  Savings  Staff  on  a  dollar- 
a-year  basis,  it  was  announced  to- 

day by  Charles  J.  Gilchrest,  chief 
of  the  Radio  Section.  Massey,  ac- 

count executive  on  the  B.  C.  head- 
ache powder  account,  volunteered 

his  services.  He  will  begin  immedi- 
ately to  coordinate  the  Treasury's War  Bond  radio  activities  in  the 

Southeast. 

THE  VOICE  OF  MISSISSIPPI 

N.B.C. 
RED 

Owned  and  Opcrofcd  By- 
LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 

Ad  Tax  Opinions 
(Continued  from  page  7) 

the  ruling  to  cut  down  or  eliminate 
their  allowances. 

Paul  West,  president  of  the  Assn. 
of  National  Advertisers,  expressed 
satisfaction  with  the  statement 

since  he  felt  it  represented  "a  fine 
understanding  of  the  true  functions 
of  advertising  and  its  place  in  busi- 

ness." At  the  same  time  Mr.  West 
revealed  the  ruling  came  as  a  re- 

sult of  a  request  by  the  ANA  for  a 
clarification  of  the  price  regula- 

tions covering  discounts  and  allow- 
ances. 
He  maintained  the  clarification 

cannot  be  interpreted  as  harmful 
to  advertising  or  opposite  to  the 
Robinson-Patman  Act  in  any  way 
since  the  latter  legislation  was  de- 

signed to  prohibit  discrimination 
through  quantity  discounts.  Instead 
he  regarded  this  latest  interpreta- 

tion as  helpful  since  "true  adver- tising allowances  are  granted  by  a 
manufacturer  to  increase  the  sale 

of  his  products"  rather  than  as  an element  of  cost  to  the  retail  outlet. 
Mr.  West  further  explained  that, 
"extra  allowances  in  the  guise  of 
'advertising  allowances'  should  be 
charged  as  discounts  and  not  as 

advertising." Although  the  general  picture  of 
advertising  is  favorable  at  this 
point,  there  is  always  the  possi- 

bility that  a  limitation  on  the 
amount  of  money  which  a  private 
plant  given  over  to  100%  war  pro- 

duction may  be  allowed  to  spend  on 
institutional  promotion.  However, 
since  advertising  is  subject  to  tax- 

ation under  Section  23-A  of  the 
law,  which  provides  all  expenses 
not  considered  "ordinary  and  nec- 

essary" are  subject  to  levy,  it  is 
believed  unlikely  that  a  categorical 
definition  is  possible.  Instead  each 
case  will  likely  have  to  be  consid- ered on  an  individual  basis. 

RECORDS  of  the  British-American 
Festival  programs  presented  on  CBS 
each  Friday  are  being  flown  by  bomb- 

er to  England,  where  BBC  is  as- sembling and  selecting  them  for  use 
in  a  series  on  its  Home  Service,  starl- 

ing June  7.  The  programs  feature 
classic  and  contemporary  works  by 
British  and  American  musicians. 

KFQD 
Anchorage 

Alaska 

Located  Geographic 

Center  of  Alaska 
• 

Headquarters  Alaska 
Defense  Command 

• 

Alaska's  Oldest  Station 
Direct  Representation 

HOW  TO  GET  THE  MOST 

OUT  OF  YOUR  RADIO  DOLU 

IN  CENTRAL  NEW  YORK 

Use  the  station  that  consistently 

produces  for  the  most  advertisers. 

WFBL  carries  35.6%  more  spon- 

sored time  than  any  other  Syra- 

cuse station.  Join  the  more  than 

100  advertisers  who  know  how  to 

get  the  most  out  of  their  Central 

New  York  radio  dollar.  Use  .... 

WFBL 

SYRACUSE,     N.  Y. 

MEMBER  OF  BASIC  NETWORK  COLUMBIA  BROADCASTING  SYSTEM 

FREE  &  PETERS,  Inc.  Exclusive  Nalional  Representatives 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 MAY  23  TO  MAY  29  INCLUSIVE  

Decisions . . . 
MAY  26 

WKAQ,  San  Juan,  P.  R.— Granted  CP Cor  move  of  transmitter  and  studio. 
WKBW,  Buffalo — Designated  for  hearing 

application  for  license  renewal  and  tempo- 
rary license  granted  pending  determination. 

WGR,  Buffalo  Same. 
KYCA,  Prescott,  Ariz. — Denied  petition 

to  reconsider  and  grant  application  for 
transfer  of  control  of  KYCA. 
LICENSE  RENEWALS  GRANTED  — 

(to  10-1-42)  KDYL  WASH;  (to  6-1-44) 
WKAQ;  (to  8-1-42)  WHA  WHBI  WMUR 
WSGN  WNBZ;  (to  7-1-42  as  further  e.x- 
tensions  on  temporary  basis)  KBST  KCMC 
KFJB  KGGF  KGIW  KGKL  KMTR  KPLT 
KVAK  KVGB  KWLK  KXO  WBRB  KRBC 
WCOC  WFMD  WFPG  WGRM  WMFJ 
WMIS  WORK  WSPB  WKBW;  (to  7-1-42 
on  temporary  basis)  KGVO  KMBC  KTBC 
KTFI  KUOA  WBRC  WCAE  WCAX 
WCOP  WDSU  WHLD  WAAT  WAPO  WGR 
WMRO  WOOD  WOV  WSPR;  (to  8-1-44) WELI  WFLA  WAAT  WAPO. 

MAY  27 
WIBC,  Indianapolis — Granted  motion  for 

leave  to  amend  application  to  request  night 
power  of  5  kw.,  change  in  directional 
antenna  for  nighttime ;  denied  as  to  re- 

moval from  hearing  docket ;  continued 
hearing   to   July  7. 
NEW,  Utica  Observer  Dispatch  Inc., 

Utica — Petition  to  hold  record  in  abey- 
ance, or  in  the  alternative,  dismiss  ap- 

plication of  applcant  and  that  of  Midstate 
Radio  Corp.,  was  withdrawn. 
NEW,  Herman  Radner,  Dearborn,  Mich. 

— Denied  motion  to  extend  time  to  file  peti- 
tion to  grant  application  for  new  station  ; 

granted  continuance  of  hearing  to  7-15-42. 
WFAS,  White  Plains,  N.  Y.— Amended issues  in  Docket  6216  and  ordered  retention 

of  6-23-42  hearing  date. 
WSOY,  Decatur,  III.— Granted  written request  to  dismiss  application. 
NEW,  J.  C.  Horton,  Santa  Ana,  Cal.— 

Granted  dismissal  of  application  for  new 
station. 
NEW,  General  Broadcasting  Inc.,  Miami, 

Fla.— Same. 
NEW,  Park  Cities  Broadcasting  Corp., 

Dallas — Same. 
NEW,  The  McKeesport  Broadcasting  Co. 

Inc.,  McKeesport,  Pa. — Same. 
NEW,  Donald  Flamm,  New  York  City- Same. 
NEW,  Ralph  W.  S.  Bonnett,  Sandusky, 

O.— Same 
WEEU,  Reading,  Pa.— Granted  petition to   dismiss  application. 

MAY  28 
KOB,  Albuquerque — Granted  modification 

of  CP  for  extension  of  completion  date  to 
8-  1-42. 
KHSL,  Chico,  Cal. — Granted  modifica- 

tion of  CP  for  extension  of  completion  date 
to  7-16-42. 
KOL,  Seattle — Granted  modification  of 

CP   for   extension   of   completion   date  to 9-  1-42. 
NEW,  Scripps-Howard  Radio  Inc.,  Hous- 

ton; NEW,  Texas  Star  Broadcasting  Co., 
Houston;  NEW,  Greater  Houston  Broad- 

casting Co.  Inc.,  Houston — Granted  motions 
to  dismiss  new  station  applications. 

Applications . . . 
MAY  23 

WAWZ,  Zarephath,  N.  J.— Modification 
of  CP  as  modified  for  extension  of  com- 

pletion date  to  6-23-42. 
KPAS,  Pasadena,  Cal. — Modification  of 

CP  as  modified  for  extension  of  commence- 
ment and  completion  dates  to  7-13-42  and 

9-13-42,  respectively. 
W79C,   Chicago— Modification  of  CP  fo 

new  FM  station  for  extension  of  commence- 
ment and  completion  dates  to  6-28-42  ana 12-8-42. 

MAY  26 
WMRN,  Marion,  O. — Transfer  of  control 

thru  sales  of  6.5'i  of  stock  by  Frank  E. Mason  and  Ellen  Mason  to  Howard  F. 
Guthrcy  and  Florence  Guthrey. 
WTOC,  Savannah,  Ga.— Modification  of 

CP  for  extension  of  completion  date  to 8-1.5-42. 
WJZM,  Clarkesville,  Tenn.— Voluntary 

assignment  of  license  from  William  D. 
Hudson  and  Violet  Hutton  Hudson  to 
Koland  Hughes. 
WHIP,  Hammond,  Ind. — Modification  of 

CP  for  extension  of  completion  date  to 7-30-42. 
KROY,  Sacramento,  Cal.— CP  to  install 

new  transmitter  and  increase  to  250  watts. 
K45LA,  Los  Angeles — Modification  of 

CP  as  modified  for  extension  of  commence- 

ment and  completion  dates  to  8-13-42  and 1-9-43,  respectively. 
KWG,  Stockton,  Cal.— CP  to  make 

changes  in  transmitter  and  antenna  and 
increase  to  250  watts. 

MAY  28 
WDGY  Minneapolis  —  Special  service authorization  to  change  hours  to  unlimited 

time,  using  5  kw.  D,  500  watts  N,  except 
winter  months  when  power  will  be  reduced 
to  250  watts  after  sunset  at  Albuquerque. 
W71SB,  South  Bend,  Ind.— Modification 

of  CP  as  modified  for  extension  of  com- 
pletion  date  to  12-25-42. 

WHAT,  Philadelphia  —  Modification  of license  to  change  to  1550  kc.  and  hours 
of  operation  to  unlimited. 

Tentative  Calendar . . . 
NEW,  Lake  Shore  Broadcasting  Corp  . 

Cleveland,  CP  1300  kc,  5  kw.  unlimited 
time,  directional  antenna  D  &  N  (June  2 1. 
NEW,  William  L.  Klein,  Oak  Park,  111., 

CP  1490  kc,  250  watts  unlimited  time 
(June  3). 
KGGM  Albuquerque,  N.  M.,  CP  590  kc, 

5  kw.  day,  1  kw.  night,  unlimited  time, 
directional  antenna  N ;  KVSF,  Santa  Fe, 
CP  1260  kc,  1  kw.  unlimited  time  (con- solidated hearing,  June  3). 
KALB,  Alexandria,  La.,  CP  580  kc,  1 

kw.  unlimited  time,  directional  antenna  N 
(June  4). 
NEW,  Granite  District  Radio  Broadcast- 

ing Co.,  Murray,  Utah,  CP  1490  kc,  250 
watts  unlimited  time  (June  5). 

Wozencraft  Assigned 
LT.  COL.  FRANK  W.  Wozencraft. 
vice-president  and  general  counsel 
of  RCA  Communications  Inc.,  on 
leave  for  active  Army  duty,  last 
week  was  assigned  as  secretary  of 
the  Washington  Communications 
Board,  war  planning  unit  for  com- 

munications of  the  combined  chiefs 
of  staff.  Col.  Wozencraft  is  a  re- 

serve officer  in  the  Signal  Corps. 
Two  district  managers  of  RCAC 
have  entered  the  Signal  Corps.  Maj. 
Thomas  D.  Mitchell,  manager  of 
the  RCAC  Los  Angeles  office,  is  on 
active  duty  at  the  Army  Message 
Center  in  the  War  Dept.,  and  Don- 

ald C.  Paine,  Philadelphia  manager, 
has  been  assigned  to  Fort  Mon- 

mouth, N.  J.,  as  a  first  lieutenant. 

GIRL  OPERATOR  of  WGAR, 

Cleveland,  the  station's  first,  is 
Ruth  Lloyd,  20-year-old  graduate 
of  the  Government  -  sponsored 
course  at  Fenn  College. 

Stanback  in  N.  Y. 

STANBACK  Co.,  Salisbury,  N.  C. 
(headache  powders),  last  week 
signed  52-week  renewal  contracts 
with  seven  stations  in  New  York 
carrying  its  spot  announcement 
campaign.  It  also  added  WNEW, 
New  York,  to  the  list  with  eight 
announcements  weekly,  and 
switched  from  announcements  for 
the  first  time  to  10-minute  parti- 

cipations five  times  weekly  on  Alan 
Courtney's  record  program  on 
WOV,  New  York.  The  additions 
bring  the  campaign  total  to  125 
commercials  weekly  in  the  New 
York  area,  including  10  weekly  on 
WBNX  (Italian),  WBYN  (Span- 

ish and  Jewish),  WHOM  (Polish), 
and  WEVD  (Jewish)  ;  25  weeks 
on  WHN,  and  20  on  WMCA  and 

WAAT.  Agency  for  Stanback's New  York  distribution  is  Klinger Adv.  Corp. 

Lady  Esther  Interim 
LADY  ESTHER  Ltd.,  Chicago, 
which  has  been  conducting  a  spot 
announcement  campaign  for  its 
cosmetics  on  about  45  stations,  on 
May  31  discontinued  the  drive  with 
the  idea  of  changing  its  form  of 
radio  advertising.  No  decision  as 
to  substitute  plans  has  been  made, 
according  to  Pedlar  &  Ryan. 

He^mrA  r\.ccovnk 
Air  time  Eastern  Wartime  unless  indicated 

New  Business 
MACFADDEN  Publications,  New  York 
( Liberty  magazine) ,  on  May  27  starts  Ed- 

win C.  Hill's  Human  Side  of  the  News  on 
19  CBS  stations.  Wed.  and  Fri.,  6-6:10  p.m. 
Agency:  Erwin,  Wasey  &  Co.,  N.  Y. 

Renewal  Accounts 
CALIFORNIA  PRUNE  &  Apricot  Grow- 

ers, San  Jose,  Cal.  (Sunsweet),  on  June 
13  renews  Dick  Joy,  News  on  6  CBS  Pa- 

cific Coast  Stations  (KNX  KARM  KOIN 
KROY,  KQW  KIRO),  Sat.,  8:55-9  p.m., (PWT).  Agency:  Long  Adv.  Service,  San 
Jose,  Cal. 
AMERICAN  CHICLE  Co.,  Long  Island 
City,  on  May  27  renews  Bill  Henry  on  17 NBC  Pacific  and  Mountain  stations.  Wed. 
thru  Sat.,  5:45-6  p.m.  (PWT)  on  Pacific! 
for  Chiclets,  and  Wed.  and  Fri.,  5 :45-6, 
p.m.  (MWT)  on  Mountain  stations  for' Dentyne.  Agency:  Badger,  Browning  & 
Kersey,  N.  Y. 

Network  Changes 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Ivory  soap),  on  July  1  discontinues Ransom  Sherman  on  73  CBS  stations.  Wed. 
9 :30-10  p.m.  Agency :  Compton  Adv., 
N.  Y. 
R.  J.  REYNOLDS  TOBACCO  Co.,  Win- 
ston-Salem,  N.  C.  (Camels),  on  June  29  re- 

places Blondie  with  Vaughn  Monroe's  Or- chestra on  79  CBS  stations,  Mon.,  7:30- 
8  p.m.  Agency:  Wm.  Esty  &  Co.,  N.  Y. 
PHARMACO  INC.,  Newark  (Feen-a-mint) , 
on  June  26  renews  for  13  weeks  Double  • 
or  Nothing  on  70  MBS  stations,  Fri.,  9:30 
10  p.m.  Agency:  Wm.  Esty  &  Co.,  N.  Y. 

WFBR,  WWDC  JOm 

NEW  ATLANTIC  NET 

WPBR,  Baltimore,  and  WWDC, 
Washington,  will  be  part  of  the 
Atlantic  Coast  Network  when  this 

new  "Center  of  Population"  re- gional network  begins  operations 
about  June  15,  it  was  announced 
last  week  by  Harold  A.  Lafount, 
president  of  American  Broadcast- 

ing Co.,  operator  of  the  new  net- work. 

Addition  of  these  two  new  sta- 
tions completes  the  basic  line-up 

of  ACN,  whose  formation  was  an- 
nounced by  Mr.  Lafount  early  in 

May  [BROADCASTING,  May  11].  The. 
seven  basic  stations  are:  WCOP,( 
Boston;  WNBC,  New  Britain; 
WELI,  New  Haven;  WNEW,  New 
York;  WPEN,  P  h  i  1  a  d  e  1  p  h  i  a;! 
WFBR,  and  WWDC.  In  addition,: 
the  two  stations  affiliated  with 
WFBR  in  the  Maryland  Network 
will  also  be  available  to  advertis- 

ers using  the  network  in  conjunc- 
tion with  WFBR  at  a  slight  addi-^ tional  cost.  The  two  outlets  are 

WTBO,  Cumberland,  and  WJEJ, 
Hagerstown. 

Named  Hecker  Head 

LEONARD  G.  BLUMENSCHINE, 
president  of  Best  Foods  Inc.,  New 
York,  has  been  named  president 
of  Hecker  Products  Corp.,  New 
York,  succeeding  Guy  Lemmon,  re- 

signed. Both  Best  Foods  and  Heck- 
er, which  owns  a  71%  stock  in- 

terest in  the  former  company,  are 
extensive  users  of  spot  and  net- 

work radio.  William  J.  Wardell, 
chairman  of  the  executive  commit- 

tee of  Hecker,  was  elected  chairman 
of  the  board  to  fill  the  vacancy  cre- 

ated by  the  resignation  of  Randolph Catlin  in  February. 

BIGELOW-SANFORD  CARPET  Co., 
New  York,  has  been  ordered  by  the 
Federal  Trade  Commission  to  cease 
certain  claims  regarding  the  patterns and  construction  of  its  rugs. 

FOR  ALL  YOUR  FM  NEEDS 
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NEW  ENGLAND  AFFILIATES  MEET  WITH  BLUE  EXECUTIVES  IN  NEW  YORK 

Blue  Scheme  Aids 

Teamed  Sponsors 

Out  of  Production 
A  NEW  PLAN  for  the  wartime 
Jiise  of  broadcast  advertising  by 
Tianufacturers  whose  peacetime 
production  has  been  stopped  for  the 
^duration  and  who  now  have  nothing 

*|t;o  sell  to  the  public  was  announced 

"  !last  week  by  the  BLUE. 
Essence  of  the  plan  is  that  a  pro- 

gram designed  to  fit  the  current 
•| 'win-the-war"  psychology  will  be 
Dffered  not  to  one  but  to  four  non- 
:ompetitive  advertisers  for  co- 
sponsorship.  Each  advertiser  will 
be  the  featured  sponsor  of  the  pro- 

gram once  in  four  weeks,  although 
'all  four  sponsors  will  be  mentioned 
'|2ach  week.  Sole  qualification  for 
Acceptance  under  this  plan  is  that 
the  company  have  nothing  to  sell 
to  the  consuming  public. 

Rate  Provisions 

Programs  will  be  sold  at  regular 
card  rates  in  13-week  periods  and 
will  earn  all  regular  volume  dis- 

ip||flcounts,  the  announcement  stated, 
-'continuing  to  point  out  that  "since 
'  each  advertiser  who  buys  time  in 
*Ithis   way   'rides    along'   on  time 
.bought  by  his  three  co-sponsors, 
^f'teamed  sponsorship'  gives  an  ad- 
;  vertiser    52-week  reminder-effec- 
jtiveness  for  the  cost  of  13  weeks 

:l|^of  competitive  'pre-war  type'  sell- 
'*iing." 

Use  of  the  complete  BLUE  is 
.required  under  this  plan  (currently 

Convened  by  Blue 
THROUGH  the  cooperation 
of  the  BLUE  network,  the 
National  Federation  of  Sales 
Executives  will  hold  a  conven- 
tionless  convention  next  Fri- 

day afternoon,  with  thousands 
of  sales  executives  and  sale- 
men  throughout  the  United 
States  and  Canada  "attend- 

ing" at  their  radio  receivers. 
With  "Sales  Management  in 
War  and  Victory"  as  its 
theme,  the  broadcast  confer- 

ence will  present  talks  by 
Arthur  H.  Motley,  vice-presi- 

dent, Crowell  Publishing  Co.; 
Frank  W.  Lovejoy,  sales  ex- 

ecutive of  Socony-Vacuum 
Oil  Co.,  and  Gene  Flack, 
trade  relations  council,  Loose- Wiles  Biscuit  Co. 

128  stations)  and  other  stations 
added  to  the  BLUE  during  the  life 
of  the  contract  will  be  included 
without  extra  charge.  Thus  the 
plan  follows  the  complete  BLUE 
package  price  deal  for  daytime 
sponsors  [Broadcasting,  May  25] 
in  encouraging  use  of  all  BLUE 
stations  by  advertisers. 

"Teamed  sponsorship,"  the  an- 
nouncement states,  "grew  out  of 

the  realization  that  while  the  pres- 
ervation of  markets  and  trade 

names  for  post-war  sales  is  a  basi- 
cally sound  idea  for  manufacturers 

converted  to  war  production,  mar- 
ket insurance  advertising  is  essen- 

tially an  investment  in  the  future 
without  possibility  of  immediate 
returns.  It  is  a  long-term  job  and 
to  be  most  effective  should  preserve 
continuity  and  frequency  of  re- 

minder— yet  costs  must  obviously 
be  kept  to  a  modest  level." 

Old  Record  Drive 

AIDING  RCA  Mfg.  Co.  in  its  shel- 
lac salvage  campaign  and  also  as- 

sisting the  USO,  Martin  Block  is 
asking  listeners  to  his  Make  Be- 

lieve Ballroom  programs  on 
WNEW,  New  York,  to  take  their 
old  phonograph  records  back  to 
music  stores.  RCA  will  collect  the 
records  from  the  dealers,  crediting 
USO  with  2%  cents  for  each  disc. 
If  campaign  is  successful,  RCA 
will  be  able  to  produce  more  rec- 

ords, thus  supplying  more  material 
for  Block  and  other  conductors  of 
phonograph  record  broadcasts.  If 
it  works  out  in  New  York,  the  drive 
will  be  extended  nationally,  it  was 
stated. 

N.  Y.  Milk  Drive 
NEW  YORK  State  Milk  Publicity 
Bureau,  Albany,  which  completed 
its  annual  milk  campaign  in  March, 
is  conducting  a  special  one-week 
drive  for  the  states  cream  products 
June  1-7  on  the  17  stations  it  used 
this  year  for  milk.  Ranging  from 
three  to  five  times  weekly,  the  an- 

nouncements are  heard  on  WOKO 
WNBF  WBEN  WEBR  WGR 
WENY  WABC  WJZ  WNEW 
WHAM  WHEC  WGY  WAGE 
WFBL  WSYR  WTRY  WIBX. 
Agency  is  J.  M.  Mathes  Inc.,  New York. 

KFBK  GIVEN  MEDAL 

FOR  FIRE  PROGRAM 
FIRST  WINNERS  of  the  $500  gold 
medals  awarded  by  the  National 
Board  of  Fire  Underwriters  for 
meritorious  public  service  were  an- 

nounced last  Thursday  to  be 
KFBK,  Sacramento,  and  the  Berk- 

shire Evening  Eagle,  Pittsfield, 
Mass.  The  awards  are  given  in  the 
interests  of  fire  prevention  and  fire 

protection. Presentation  of  the  radio  medal 
by  John  M.  Thomas,  vice-president 
of  the  National  Board,  was  made 
to  Humboldt  J.  Grieg,  national 
sales  manager  of  KFBK,  at  a 
luncheon  at  the  Waldorf  Astoria 
Hotel,  New  York. 

First  place  among  radio  stations 
was  awarded  to  KFBK  because  "its 
many  programs  during  the  past 
year  provided  striking  examples 
of  cooperation  with  various  fire  de- 

partments throughout  the  Sacra- 
mento Valley,  particularly  through 

the  reenacting  of  causes,  methods 
of  fighting  and  heroism  that  re- 

volved around  local  fires." 
Other  stations  receiving  honor- 

able mention  for  their  contribu- 
tions to  fire  prevention  education 

were  WBZ,  Boston;  WGAR,  Cleve- 
land; WGN,  Chicago;  WSM,  Nash- ville. 

FANNIE  HURST,  novelist,  will  re- 
veal her  thoughts  on  different  phases 

of  everyday  life  in  brief  sei-ies  of  10 
broadcasts  starting  on  BLUE,  June  1, 
on  a  five-weekly  basis,  5-5  :15  p.m.  In 
Thinking  Out  Loud,  her  first  radio 
program,  the  novelist  will  speak  on 
such  subjects  as  "Americans  Are  Like 
That";  "They  Are  the  Refugees"; 
"Upside  Down  Cake" ;  "Hatred  of 
Hatred"  ;  and  "What  a  Soldier  Thinks 

About." ROBERT  FITZGERALD,  former 
radio  editor  of  Time  Magazine,  is  now 
associate  editor.  He  is  succeeded  by 
Murray  Morgan,  formerly  of  the  CBS 
newsroom. 

Blue  East  Outlets 

Meet  in  New  York 
WITH  Hugh  Feltis  of  the  BLUE 
station  relations  department  as 
chairman,  representatives  of  the 
BLUE'S  New  England  affiiliates, 
held  a  meeting  May  27  in  New 
York  to  discuss  with  the  network's executives  all  policies  covering 
sales,  promotion,  programs,  re- 

search and  publicity. 
After  a  welcoming  address  by 

Edgar  Kobak,  executive  vice-pres- 
ident, during  which  he  outlined  the 

need  for  coordination  of  effort  by 
the  New  England  group,  the  visi- 

tors heard  talks  by  E.  P.  H.  James, 
director  of  publicity  and  promo- 

tion; Bert  J.  Hauser,  sales  promo- 
tion manager;  Earl  Mullin,  pub- 

licity manager;  Edward  Evans, 
research  manager. 

Luncheon  was  served  in  the  Rain- 
bow Room  at  the  RCA  Bldg.,  after 

which  talks  were  given  by  Phillips 
Carlin,  vice-president  in  charge  of 
programs;  George  Benson,  Eastern 
sales  manager;  Charles  Rynd,  sales 
service  manager;  Thomas  Dolan, 
traffic  manager;  Norman  Ostby, 
commercial  traffic  manager;  Robert 
Jones,  of  the  station  relations  de- 

partment. Attending  the  meeting 
and  shown  in  photo  above  are: 

Standing  (1  to  r)  :  Bill  Voss, 
WSRR,  Stamford;  George  Benson, 
Eastern  sales  manager;  Wayne 
Latham,  WSPR,  Springfield,  Mass.; 
John  H.  Norton  Jr.,  station  rela- 

tions manager;  Lewis  Breed, 
WSPR;  Milton  Stoughton,  WSPR; 

Robert  Jones,  station  relations  de- 
partment; Richard  Davis,  WNBC, 

Hartford;  Ralph  Kanna,  WNBC; 
Earl  Mullin,  publicity  manager; 
John  Matheson,  WHDH,  Boston; 

Hugh  Feltis,  station  contact  repre- 
sentative; E.  P.  H.  James,  director 

of  promotion  and  publicity;  Otto 
Brandt,  station  relations;  Ted  Al- 

len, WCFI,  Pawtucket;  Jesse 
Thompson,  promotion;  Bert  J. 
Hauser,  sales  promotion  manager; 
Eward  Evans,  research  manager; 
Leslie  Smith,  WMUR,  Manches- 

ter, N.  H.;  Howard  Thornley, 
WCFI;  Robert  Saudek,  assistant  to 
executive  vice-president ;  Rockey 
Clark,  WNAB,  Bridgeport.  Seated 
(1  to  r)  :  Vincent  Palmeri,  Charles 
Wright,  Carey  Cronan,  James 
Milne,  WELI,  New  Haven;  Ken 
Thomas,  WNAB;  Edgar  Kobak, 
executive  vice-president;  Slocum 
Chapin,  WSRR;  Quincy  Brackett, 
WSPR. 
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WHDH  Rehearing 

Ordered  by  Court 

Appellate  Body  Takes  Step 
4fter  Supreme  Court  Rule 

TAKING  COGNIZANCE  of  the  re- 
cent Supreme  Court  opinion  in  the 

Scripps-Howard  case  upholding  the 
right  of  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia  to 
issue  stay  orders  against  decisions 
of  the  FCC  whenever  the  circum- 

stances warrant,  the  latter  court 
last  Friday  ordered  a  rehearing  be- 

fore the  entire  bench  of  six  judges 
on  June  13  in  the  important  NBC- 
WHDH  case  involving  the  850-kc. 
clear-channel  breakdown. 
The  lower  court  for  several 

months  has  held  in  abeyance  its 
decision  on  several  cases  in  which 
stay  order  petitions  are  pending, 
including  the  appeal  of  NBC  on  be- 

half of  KOA,  against  the  FCC  the 
dominant  station. 

The  case  originally  was  heard 
by  three  members  of  the  court, 
constituting  a  regular  panel.  The 
decision  to  have  the  case  argued 
before  all  six  justices  is  almost  un- 

precedented. In  the  Scripps-Howard 
case,  the  court  also  sat  en  banc,  but 
after  a  3-3  split  it  certified  the 
question  of  its  jurisdiction  to  issue 
stay  orders  to  the  Supreme  Court. 

The  order  issued  by  the  lower 
court  last  Friday  instructed  NBC, 
as  appellant,  the  FCC  as  appellee, 
Matheson  Radio  Co.  Inc.,  operating 
WHDH,  and  Berks  Broadcasting- 
Co.,  operating  WEEU,  Reading, 
Pa.,  as  intervenors,  to  appear  for 
the  June  13  argument.  WEEU  is  a 
daytime  station  on  850  kc.  and  an 
NBC  Red  outlet. 

Unusual  significance  attaches  to 
the  rehearing  since  WHDH  already 
is  operating  fulltime,  by  virtue  of 
the  failure  of  the  court  to  act  on 
the  stay  order  petition  of  NBC. 
WHDH  is  slated  to  become  the 
BLUE  network  outlet  in  Boston  ef- 

fective June  15. 
The  Supreme  Court  decision  in 

the  Scripps-Howard  case,  which 
came  by  a  6-2  division,  bolstered 
considerably  the  appealable  rights 
of  stations.  A  number  of  other 
cases  pending  before  the  lower 
court  involving  stay  order  petitions 
still  are  to  be  acted  on,  in  the  light 
of  the  Supreme  Court  ruling. 

MBS  Brazilian  Link 

CREATING  another  radio  link 
with  South  America,  MBS  on  May 
25  inaugurated  a  six-times  weekly 
series  of  programs  in  Portuguese 
for  Brazil.  Program  is  presented 
in  cooperation  with  the  Office  of  the 
Coordinator  of  Inter-American  Af- 

fairs, and  is  produced  by  Dr.  Julio 
Barata,  head  of  the  radio  section 
of  the  Brazilian  Government's  De- 

partment of  Press  &  Propaganda. 
Dr.  Barata  is  currently  in  New 
York,  working  with  the  OCIAA  in 
the  preparation  of  radio  material 
for  Brazil.  Series  will  be  transmit- 

ted to  South  America  via  AT&T 
facilities,  Monday  thru  Saturday, 
8-8:15  p.m.,  and  rebroadcast  by 
eight  stations  in  Rio  de  Janeiro, 
Sao  Paulo,  Recife  and  Porto  Alegre. 

Holliivay  Criticizes  Allotment  of  Space 

To  Stories  of  Resignations  From  NAB EDITOR  Broadcasting: 
Listen  chums,  we're  pretty  busy 

out  here  in  this  wild  Indian  Coun- 
try, what  with  six  or  seven  air- 

plane factories  going  hell-bent; 
ship-yards  knee  deep  in  defense 
contracts;  blackouts  and  so  forth 
.  .  .  we're  a  little  too  busy  to  enter 
into  intra-industry  squabbles,  but 
the  nearly  two-column  story  in  the 
May  25  issue  of  Broadcasting  in- 

forming the  radio  industry  that 
"Shepard  removes  his  stations  from 
membership  in  the  NAB"  sort  of 
sets  our  cork  abobbin'.  In  plain 
good  old  Western,  "who  the  hell 

cares?" 
KFI  has  been  a  member  of  the 

NAB  since  it  started.  When  I  hear 
about  such  small-boy  antics  of 
other  members  of  the  Association, 
I'm  damn  happy  to  know  that 
Earle  Anthony  didn't  withdraw  his 
stations  from  membership  every 
time  the  tide  didn't  go  to  his  liking. 
This  goes  for  a  lot  of  other  station 
owners  too  numerous  to  mention. 

No  trade  association  ever  was  a 
success  made  up  of  fair-weather 
sailors.  God  knows,  we  don't  agree 
with  everything  the  NAB  does.  We 
don't  think  the  unfortunate  row 
with  the  chairman  of  the  FCC  last 

year  was  healthy;  we  don't  par- 
ticularly like  the  new  network- 

membership  deal  either,  but  we 
don't  think  that  our  resigning  is 
going  to  do  any  good. 

A  well-known  Milwaukee  broad- 
caster resigned  a  year  or  so  ago 

because  the  Board  of  Directors 

didn't  change  the  graduated  scale 
of  membership  payments  to  benefit 

to  his  advantage.  Maybe  that's 
astute  business  but  it  doesn't  reflect 
the  kind  of  spirit  that  I  think  goes 
to  make  up  a  successful  trade  as- 
sociation. 

There  are  probably  trade  associa- 
tions which  please  their  entire  mem- 

berships but  they  aren't  involved 
in  an  industry  with  as  many  di- 

verse types  of  businesses  within 
the  industry  as  the  NAB.  At  least, 

one  thing  we  all  have  in  common 
is  music  and  I  feel  that  the  NAB 
handled  that  problem  with  dispatch. 
At  least  it  saved  us  enough  money 
to  pay  for  our  membership  for  a 
long  time  to  come. 

I  am  not  in  the  habit  of  writing 
to  the  "Voice  of  the  People"  or 
"Letters  to  the  Editor"  columns  of 
periodicals,  but  I  am  getting  tired 
of  the  fact  that  you  seem  to  think 
that  resignations  of  NAB  pouters 
is  news. 

I  was  on  the  Board  of  Directors 
of  the  NAB  for  the  last  two  years. 
I  opened  my  big  yap  four  times. 
Nobody  paid  any  attention  to  me. 
I  suppose  I  should  have  resigned. 

Harrison  Holliway, 
Vice-President  &  General  Manager, 

Earle  C.  Anthony  Inc. 
May  27  Los  Angeles. 

John  Kennedy  Reports 
For  Active  Navy  Duty 
JOHN  A.  KENNEDY,  president 
and  owner  of  the  West  Virginia 
Network,  headquartered  at 
Charleston,  last  Friday  reported 
for  active  duty  in 
the  Navy  as  a 
lieutenant  c  o  m- mander.  He  has 
been  assigned  to 
the  Naval  Dis- trict at  Norfolk. 
Resignation  of 
Comdr.  Kennedy 
as  West  Virginia 
area  director  for 
the  War  Produc- tion Board  was 
announced  by  John  C. 
gional  WPB  director. 

The  West  Virginia  Network  sta- 
tions are  WCHS,  Charleston; 

WBLK,  Clarksburg;  WPAR,  Park- 
ersburg,  and  WSAZ,  Huntington. 
Comdr.  Kennedy  for  several  years 
was  publisher  of  the  Clarksburg 
Exponent,  but  sold  out  in  1940.  He 
was  for  many  years  Washington 
correspondent  for  Hearst  newspa- 

pers. Comdr.  Kennedy  was  a  mem- 
ber of  the  NAB  Board  of  Directors 

from  1937  until  this  year  and  was 
formerly  chairman  of  its  legislative 
committee. 

Com.  Kennedy 

Virden,  re- 

4  LADS  AND  A  LASS 

Drawn  for  Broadcasting  by  Sid  Hix 
'That'll  Teach  You  to  Keep  Turning  the  Lights  Out 

and  Yelling  'Blackout' !" 

Italian  Tongue  Sponsors 

Pledge  Aid  to  Country 
FULL  COOPERATION  with  the 
Government  in  the  presentation  of 
foreign-language  programs  was 
pledged  by  a  group  of  Italian  lan- guage advertisers  in  the  New  York 
area,  meeting  May  22  at  the  Wal- dorf-Astoria at  the  invitation  of 
Harry  D.  Henshel,  general  man- 

ager of  WOV,  New  York.  Also 
attending  the  conference  were  Lee 
Falk,  chief  of  the  Foreign  Lan- 

guage Radio  Division  of  the  OFF; 
Douglas  Schneider,  program  man- 

ager of  WRUL,  shortwave  station 
in  Boston,  and  Arthur  Simon, 
WPEN,  Philadelphia,  chairman  of 
the  Foreign  Language  Broadcast- 

ers' War  Time  Control. 
A  general  discussion  was  held  on 

how  Italian  programs  can  be  im- 
proved from  the  patriotic  angle  and 

how  advertisers  of  such  programs 
can  effectively  participate  in  the 
national  war  effort. 

Press  Wireless  Service 

Is   Acquired   by  WINS 

WINS,  New  York,  has  signed  for 
the  shortwave  facilities  of  Press 
Wireless  Inc.,  for  a  26-week  period. 
Contract  will  enable  the  station  to 
pickup  broadcasts  from  Europe 
and  South  America,  and  to  short- 

wave its  own  programs  to  foreign 
lands. 

The  plan  starts  Jiine  2  with  the 
airing  of  BBC  newscasts  by  Robert 
Eraser,  BBC  commentator,  Tues- 

day, Thursday  and  Saturday, 
6:45-7  p.m.,  from  London.  The 
BBC  news  periods  will  be  heard 
on  WINS  six-times  weekly  at  that 
time,  as  soon  as  the  station  clears 
the  three  additional  quarter-hour 
periods,  of  sponsors. 

Hope  Heads  Hooper 
THE  BOB  HOPE  i»rosram.  which 
held  first  place  in  the  May  15  "na- tioiial"  evening  ratings  report  of  C.  B. 
Hooper,  is  also  first  with  a  rating  of 
32.3  on  the  May  Hooper  Pacific  pro- 

gram ratings  report,  released  last 
week.  These  particular  ratings  are 
based  on  the  coincidental  method  and 
show  tlie  audiences  in  homes  located 
west  of  the  Rockies.  Red  Skelton  was 
second  with  30.6  and  the  rest  of  the 
"top  ten"  group,  in  order,  are  Fibber 
MeGee.  The  Aldrich  Family,  Walter 
Winchell,  Charlie  McCarthy,  Coffee 
Time,  Burns  &  Allen,  Jack  Benny  and Mr.  bistrict  Attorney. 

Two  New  CBS  Listeners 
TWO  SUSTAINING  series  start  on 
CBS  the  week  of  June  14,  produced 
and  directed  b.v  Charles  Vanda.  pro- gram director  for  CBS  on  the  Pacific 
Coast.  Best  works  of  the  most  distin- guished detective  novelists  will  be 
dramatized  On  Suspense,  will  be 
heard  Sundays,  10 :30-ll  p.m.,  start- 

ing .June  14.  The  cruel  records  of  Axis 
leaders,  such  as  Franz  von  Papen, 
Paul  Joseph  Goebbels  and  Admiral 
Isoraku  Yamamoto  will  be  reenacted 
in  The  Nature  of  the  Enemy,  to  be 
heard  Tuesdays,  8  :30-8  :55  p.m.,  start- ing June  16. 

Pickups  From  London 
IN  COOPERATION  with  the  BBC, 
WNEW,  New  York,  has  made  arrange- 

ments to  pick  up  two  bi'oadcasts  week- 
ly from  BBC's  London  studios,  as  well 

as  special  event  programs  presented 
by  the  BBC  from  time  to  time. 
WNEW  has  already  carried  two  Eng- lish programs,  one  featuring  a  talk  by 
Virgil  Pinkley,  European  manager  of 
United  Press,  and  the  other  presenting 
an  average  London  resident.  Specific 
periods  for  the  BBC  programs  will  be set  aside  in  the  near  future. 
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THERE  IS 

A  SPECIAL 

PLACE  FOR 

ADVERTISING 

IN  WAR  TIME 

AMERICA^' ^^^^^^ 

Says 

ARTHUR  C.  DORRANCE,  Presideni, 
CAMPBELL  SOUP  COMPANY 

IhE  conversion  of  our  industrial  resources  to  total  war 

has  not  destroyed  the  importance  of  advertising  in  our 

national  life.  Curtailments  in  the  production  of  civilian  goods 

undoubtedly  have  changed  the  function  of  advertising,  but 

advertising  still  has  a  vital  place  in  war  time  America. 

"The  transition  from  civilian  production  to  production  for 

victory  is  a  difficult  one.  but  advertising  can  do  much  to 

assist  in  this  transition.  Restrictions  upon  civilian  consump- 

tion can  be  explained  to  the  consumer  and  conservation 

of  critical  materials  can  be  urged.  In  addition,  direct  ap- 

peals from  the  Government  to  the  people  to  purchase  War 

Stamps  or  to  cooperate  in  particular  activities  can  be  con- 

veyed quite  convincingly  through  the  medium  of  advertising. 

"Advertising  of  this  kind  has  a  value,  not  only  to  the  Nation 

as  a  whole,  but  also  to  the  particular  business  that  sponsors 

it.  It  contributes  to  our  war  effort  and  thus  in  some  measure 

hastens  our  ultimate  victory.  By  preserving  consumer  good 

will,  it  also  makes  less  difficult  the  problems  of  reconstruc- 

tion that  undoubtedly  will  follow  the  war." 

To  Ihe  great  names  in  American  business  whose  continued  advertising  is  a  flaming  symbol 
of  faith  in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the 
enemies  of  free  American  enterprise  and  democracy  .  .  .  this  space  is  dedicated  by  The  Nation's  Station. 



From  8:00  a.  m.  to  10:30  p.  m.  55.3%  of  the  radios  in 
use  in  Oklahoma  City  are  tuned  to  WKY.  That  was  the 
average  reported  by  C.  E.  Hooper,  Inc.  for  five  months  ending 
April,  1942.  More  persons  can  be  counted  on  to  be  Hstening  to 
WKY  morning,  afternoon  and  evening  in  Oklahoma  City  than 
to  all  three  other  stations  put  together. 

WKY's  substantially  greater  audience  is  a  substantially 
greater  market,  a  more  profitable  market,  a  mass  market  in  a 

single  package  delivered  by  a  single  station.  WKY's  audience, 
made  up  of  more  listeners,  is  a  market  for  more  soap,  more 
groceries,  more  drug  and  toiletry  products,  more  of  everything 
which  people  need,  want,  and  buy.  WKY  is  the  station  over 
which  you  can  reach  more  people  to  sell  more  of  your  product 
in  Oklahoma  City  than  over  all  three  other  stations  combined. 



BROADC 

Broadcast 

&INC 

"KLZ,  Denver,  impressed  as  one  of  the  most  alert 
stations  in  the  Rocky  Mountain  region,  seUing  the 
listeners  with  timely  promotion  and  servicing  adver- 

tisers with  a  variety  of  promotional  activity,"  says  The 
Billboard,  commenting  on  KLZ's  award  in  the  Fifth 
Annual  Radio  Exploitation  Survey. 

"Effectiveness  of  the  KLZ  merchandising  displays," 
The  Billboard  continues,  "is  indicated  by  the  station's 
showing  in  Procter  8e  Gamble's  Coast-to-Coast  display 
contest.  Of  20  awards  given  in  the  competition,  Denver 
grocers  won  three,  and  all  three  displays  were  built 

with  KLZ  cooperation." 

pint 

Billiard 

j^nnual  ̂ R^oftio  publicity 

Exploitation  ̂ luorbs 
In  Tccosmtion.  of  outetanMng  QchicucmGnt 

in  roMo  jmblicity  anb  csploitntion .  occoriimg 
to  selections  maftc  b^?  the  E  ttitoriaL  Staff 
of  Ghc  BiUboat6  onb  ratio  cfeitore  of  6ailti 
neiugpapcre  in  tKe*^lnitct>  States  anb  Canabo. 

Prescmtcft  to Station  KJLZ 
for 6ccond.  Place 

KcgionaL  Station  Diuision 
ExploUation    J^WQcdc  Committee: 

April  1942 

DENVER 

5,000  WATTS— 560  Kc. 
AFFILIATED  IN  MANAGEMENT  WITH  THE  OKLAHOMA  PUBLISHIMG  CO. 
AND  WKY,  OKLAHOMA  ClTV  *  REPRESENTED  BY  THE  KaTI  AOKNCY,  IKC. 

IN  THIS  ISSUE  TEXTS  OF  U.  S.  SUPREME  COURT'S   NETWORK   MONOPOLY  RULINGS 



Pioneering  in  development  of 

the  frequencies  of  the  future 

Even  as  Amperex  engineers  distinguished  themselves  by  exclusive  developments 
in  the  design  and  structure  of  ultra-high  frequency  transmitting  tubes  ...  so 
ore  they  nov/  intent  upon  exploring  the  infinitely  higher  frequencies. 

While  these  improvements  originating  in  our  research  and  engineering  depart- 
ments are  entirely  restricted  to  military  operations,  they  will  be  released,  in  due 

time,  for  broadcast,  industrial  and  electro-medical  applications. 

AMPEREX    ELECTRONIC  PRODUCTS 

79  WASHINGTON  STREET  BROOKLYN,  NEW  YORK 



STANDARD  IIBRARY 

IOP%  ORTHACOUS¥IC 

■0:: 

We  have  completed  the  tremendous  job  of  converting  our  entire 

basic  library  to  Orthacoustic  recording.  Standard  Program 

Library  now  presents  the  highest  uniformity  in  quality,  high 

fidelity  and  life-like  realism. 

This  conversion  also  guarantees  orchestras  and  talent  groups 

which  are  fresh  and  alive  to  current  programming  trends.  And 

it  assures  not  only  the  latest  music,  but  also  the  newest,  most 

modern  arrangements  of  memory  tunes  and  old  favorites. 

Add  technical  excellence  to  freshness  of  talent  and  music  in 

Standard  Library,  and  you  have  an  unbeatable  formula  for 

musical  material  with  which  to  entertain  and  hold  the  inter- 

est of  today's  audiences. 

HfiEP  cut 

360  N.  MICHIGAN  AVENUE 

CHICAGO,  ILLINOIS 
6404  HOLLYWOOD  BOULEVARD 

HOLLYWOOD,  CAL. 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 



^'^ouvenirs^^  from  Niagara  •  •  • 

Sales  for  you  right  here  •  • 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

Honeymooners  go  to  Niagara  Falls — and  so  do  the  far- 

flung  programs  of  WWL,  New  Orleans.  We  have  post- 

marks to  substantiate  our  plus-coverage  all  over  the 

Western  Hemisphere. 

For  a  real  torrent  of  sales,  however,  WWL  users  need 

look  no  further  than  the  key  city  of  the  Deep  South. 

Unchallenged  leadership  in  power,  listener  loyalty,  and 

results  combine  to  make  WWL — 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate — Nat'l.  Representatives,  The  Kotz  Agency,  Inc. 
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Buy  KFAB  instead!  Everybody  likes 
it .  .  .  farmers,  because  KFAB  gives 
them  a  rich,  full-bodied  schedule  of 
programs;  advertisers,  because  KFAB 
is  good  to  the  last  announcement  . . . 
KFAB  percolates  through  the  rich 
farm  areas  of  Nebraska  and  neighbor- 

ing states, extracting  therefrom  savory 
profits  for  you.  We're  not  rationing 
time,  but  better  get  a  priority  on 
KFAB's  best  availabilities,  today! 

DON  SEARLE  — 
Ed  Petry  &  Co.,  Nat'l  Rep. L    I    N    C    O   I.  N 
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EFFECTIVELY— EFFICIENTLY ! 

s OMETHING  has  happened  to 

130,000,000  Americans.  They're 
swarming  into  recruiting  offices  to 

the  tune  of  "Yankee  Doodle" — build- 

ing planes  to  the  tune  of  "Keep  'Em 

Flying" — and  buying  Bonds  and 

Stamps  to  the  tune  of  "Any  Bonds 

Today."  They're  clenching  their  fists 

and  signing  up.  They've  heard  the 
battle  of  Bataan,  the  siege  of  Singa- 

pore and  of  Corregidor.  They've  re- 

membered Pearl  Harbor  and  there's 

a  dangerous  thrust  to  their  jaw. 

They're  mad. 

It's  a  chest  swelling,  grim  faced,  hard 
boiled  mad.  And  Radio 

took  a  big  part  of  the  job 

and  did  it.  It's  a  Radio  job 

with  "America"  for  the 
theme  song,  the  drone 

of  an  airplane  for  sound 

effects,  the  vow  of  a  sol- 

HARRy  L.  STONE,  Gen'l.  Mgr. 

dier  for  the  script  and  the  voice  of  our 

leader  for  the  commercial.  It's  a 

Radio  job.  And  what's  the  reaction 
. . .  what  are  the  results?  Favorable 

comments?  Fan  letters?  Hell,  No! 

The  results  are  Soldiers,  Marines  and 

Sailors,  planes,  ships,  tanks  and  guns. 

That's  because  there's  no  medium  in 
the  world  as  vivid,  as  forceful,  as 

electrifying,  and  as  dramatic  as  Ra- 

dio ...  in  peace  or  in  war.  When 

"There's  a  lot  to  do  .  .  .  and  such  a 

short  time  in  which  to  do  it,"  Radio 
gets  the  job  done. 

WSM,  a  part  of  the  great  Fifth  Estate, 

is  proud  of  its  contribu- 

tions to  Victory.  And  Ra- 

dio is  keeping  everlast- 

ingly at  it  to  get  a  big  job 

done  in  the  shortest  pos- 

g  sible  time,  effectively  -  ef- ficiently! 

NASHVILLE,  TENNESSEE 

OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   AND   ACCIDENT    INSURANCE   COMPANY,  INC. 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 
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ONE    OF   A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE    &    PETERS  STATIONS 

John  Fgtzer 

OWIER  AO  GEBIERAL  MAMGER,  WRZO,  KALAMAZOO 

B.  S.,  Berrien  College 
3  years.  Electrical  Engineering,  Purdue  Universily 
1  year.  Graduate  School,  University  of  Michigan 
1930,  Organized  Station  WKZO,  Kalamazoo 
President,  Kalamazoo  Cliamber  of  Commerce 
National  Councilor,  U.S.  Chamber  of  Commerce 
Member,  Board  of  Directors,  N.  A.  B. 
Chairman,  N.  A.  B.  War  Commiitee 
Member   of  the  the   Board,  Broadcasters'  Victory Council 
Member,  Institute  of  liadio  Engineers 
Member,  American  Institute  of  Electrical  Engineers 
Member,  American  Society       Military  Engineers 

4* 

J UDGING  from  the  Herculean  tasks  to 
which  he  has  set  himself  ever  since  his 

school-boy  days,  John  Fetzer's  personal 
philosophy  must  be:  "If  you  want  a  thing 
well  done,  learn  to  do  it  perfectly  yourself." 
...  A  profound  student  of  radio  in  all  its 
phases,  John  easily  qualifies  as  an  expert 
in  engineering,  commercial  management, 
production  and  even  programming.  He  is 
without  doubt  one  of  the  most  accomplished 
and  versatile  men  in  the  entire  radio  industry. 

Versatility,  in  this  day  of  over-specialization, 
is  a  rare  and  valuable  characteristic  for 

any  man  or  any  organization.  It  provides 

a  broader  usefulness  and  a  sounder  judg- 
ment  than  is  possible   under  one-track 

conditions.  Here  at  F&P,  for  instance, 

both  we  and  our  customers  benefit  every 

day  from  the  fact  that  our  organization  is 
made  up  of  successful  men  from  almost 
every  branch  of  industry.  Our  combined 
experience  in  business,  in  manufacturing, 
in  advertising  and  in  merchandising  enables 

us  to  understand  your  problems — to  collect 

the  facts  that  are  pertinqi|^*to  your  particular 
operation — to  work  with  you  as  a  partner, 
in  mutual  respect  and  confidence. 

That,  we  believe,  is  the  highest  function  of 

any  successful  radio  sales-organization.  And 
that  is  the  way  we  intend  to  stay  successful, 

here  in  this  group  of  pioneer  radio-station 
representatives. 

EXCLUSIVE  REPRESENTATIVES: 
WSR-WKBW  BUFFALO 
V/CKY  CINCINNAll 
KDAL  DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO  KALAMAZGO-SRAND  RAPIDS KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .   .     MINNEAPOLIS-ST.  PAUL 
WINS  NEW  YORK 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. . .  IOWA  .  .  . 
WHO  DES  MOINES 
V/OC   DAVENPORT 
KMA  SHENANDOAH 

.  .  .  SOUTHEAST  
WCSC  CHARLESTON 
WIS   COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KOB   ALBUQUERQUE 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE and  WRIGHT-SONOVOX,  Inc. 

Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives Since  May,  IQ32 

CHICAGO:  180  N.  Michigan 
Franklin  6373 

NEW  YORK:  247  Park  Ave. 
Plaza  5-4131 

SAN  FRANCISCO:  1 11  Sutter Sutter  4353 HOLLYWOOD:  1512  N.  Gordon 
Gladstone  3949 ATLANTA:  322  Palmer  Bids- 

Main  5667 
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Full  Court  Review  to  Be  Given  Net  Rules 

1  Second  Blow  Given 

FCC  by  Supreme 

Court 

HANDING  the  FCC  its  secoBd 

juridical  jolt  within  two 
months,  the  Supreme  Court  of 
the  United  States  on  June  1 

sent  the  FCC's  chain-mo- 
nopoly regulations  back  to  the 

Federal  District  Court  in  New 
York  for  full  review  on  the 
merits. 

Reversing  the  statutory 

three  -  judge  court  in  New 
York,  the  Supreme  Court  di- 

vided 5-to-3  on  the  question 

of  the  lower  court's  juris- 
diction. It  unceremoniously  re- 

jected the  FCC's  contention 
that  its  chain-monopoly  rules 
had  not  caused  injury,  and  held 
that  in  promulgating  them  the  FCC 
had  served  notice  of  its  intention 
to  cancel  licenses  of  stations  which 
entered  into  contracts  with  NBC 
or  CBS  not  in  conformity  with  the 
rules. 

Further  Appeal 

Either  way  the  case  is  eventually 
decided  on  the  merits  in  the  court 
below,  another  appeal  to  the  Su- 

preme Court  is  foreseen,  barring  a 
negotiated  settlement  between  the 
FCC  and  the  litigants.  The  Su- 

preme Court  decided  the  narrow  is- 
sue of  jurisdiction  and  held  that 

the  court  below  had  erred  in  dis- 
missing the  NBC-CBS  appeals. 

Should  the  lower  court,  after 
trial,  hold  that  the  FCC  exceeded 
its  power  in  attempting  to  regulate 
contractual  relations  between  affili- 

ates and  networks,  it  is  predicted 
that  the  FCC,  probably  joined  by 
MBS  as  intervenor,  will  seek  a 
review  on  certiorari  before  the  Su- 

preme Court. 
Should  the  lower  court,  on  the 

other  hand,  decide  against  the  net- 
works and  uphold  the  Commission's 

power,  it  is  a  foregone  conclusion 
that  CBS  and  NBC  will  seek  final 
ruling  by  the  highest  tribunal. 

The  Supreme  Court  ordered  the 
three-man  lower  court  to  stay  the 
FCC's  regulations  "on  terms  to  be 

settled",  which  presumably  means, 
for  the  duration  of  the  litigation. 
Observers  foresaw  a  lapse  of  per- 

haps a  year  before  final  adjudica- 
tion. 

Regarded  as  the  most  significant 
aspect  of  the  decision  was  the 
court's  determination  that  the  FCC 
itself  is  bound  by  its  own  regula- 

tions, whether  or  not  they  are  in- 
voked. "Such  regulations  have  the 

force  of  law  before  their  sanctions 

are  invoked  as  well  as  after,"  said 
the  majority. 

Lawyers  interpret  this  to  mean 
that  the  FCC  cannot  issue  regula- 

tions and  then  hold  them  in  abey- 
ance to  serve  its  own  ends.  Charges 

made  in  the  past  that  the  FCC  has 
used  policy  pronouncements  as  a 
means  of  forcing  stations  volun- 

tarily to  comply,  without  invoking 
them,  come  within  the  purview  of 
this  highly  significant  and  unpre- 

cedented conclusion  of  the  Supreme 
Court.  It  has  a  bearing,  for  ex- 

ample, on  such  vital  policy  issues 

Full  texts  of  the  U.  S.  Su- 
preme Court's  opinions  in  the network  monopoly  cases  will 

be  found  on  pages  50-57. 

as  newspaper  ownership,  multiple 
ownership  and  other  policy  pro- 

nouncements of  the  FCC  not  actu- 
ally invoked  by  regulation. 

Ordinarily,  the  Supreme  Court's mandate  would  not  issue  to  the 
lower  court  for  25  days.  At  the  re- 

quest of  FCC  General  Counsel  Tel- 
ford Taylor,  however,  the  parties 

have  agreed  to  ask  the  court  to  ex- 
pedite this  procedure  in  the  hope 

of  procuring  preliminary  action  at 
least  before  the  Nevv^  York  tribunal 
recesses  this  month. 

The  FCC  has  pending  before  the 
New  York  court  a  motion  for  sum- 

mary judgment,  a  rarely  invoked 
process  whereby  the  court  is  asked 
to  decide  the  litigation  on  the 
FCC's  hearing  record  a§  it  stands. 

War  Manpower  Board  May 

Defer  Certain  Radio  Classes 

THAT  CERTAIN  CLASSES  of 
radio  employes  may  be  declared 
essential  to  the  war  effort,  and  thus 
almost  automatically  be  deferred 
from  military  service,  was  indi- 

cated by  activities  of  the  newly- 
created  War  Manpower  Commis- 

sion last  week. 
It  was  stated  by  the  WMP,  which 

is  headed  by  Paul  V.  McNutt,  that 
a  list  of  critical  occupations  and 
industries  can  shortly  be  expected 
from  the  Commission,  possibly 
within  a  week.  The  list,  it  was  said, 
will  be  sent  to  the  U.  S.  Employ- 

ment Service  to  be  transmitted  to 
all  State  branches. 

FCC  Advice  Asked 

From  sources  close  to  Adminis- 
tration circles,  it  was  learned  that 

the  FCC  had  received  a  memoran- 
dum from  the  WMP  and  had  been 

asked  to  advise  that  body  regard- 
ing radio  employe  classifications  it 

deems  should  be  included  in  the 
manpower  categorical  list. 

According  to  the  tentative  plan 
of  the  WMP,  its  listing  will  be 
used  as  a  guide  for  local  draft 

boards  who  will  check  with  Employ- 
ment Service  offices  in  determining 

the  status  of  potential  draftees. 
Persons  falling  in  the  WMP  classi- 

fications are  expected  to  receive 
almost  automatic  deferment. 

Also  pointing  to  "blanket"  de- ferments, which  so  far  has  not  been 
a  practice  of  Selective  Service,  is 
the  growing  sentiment  in  Congress 
for  more  definite  powers  for  Selec- 

tive Service.  It  has  been  pointed 
out  that  Selective  Service  is  still 
working  on  a  peacetime  basis  and 
can  issue  only  "directives"  to  local 
boards.  Under  a  plan  now  being 
considered,  Selective  Service  head- 

quarters would  be  able  to  issue  or- 
ders to  local  boards  and  discretion 

allowed  them  previously  would  be 
greatly  diminished.  Thus  Selective 
Service  and  the  WMP  would  work 
hand-in-hand  in  restricting  local 
board  activities. 

No  information  was  forthcoming 
from  the  FCC  on  the  purported 
WMP  memorandum  but  it  was  felt 
that  this  was  due  to  a  wish  to 
offset  inquiries  until  final  plans  of 
the  WMP  have  been  determined. 

This,  however,  is  vigorously  op- 

posed by  the  plaintiffs.  CBS  has  in- dicated it  will  seek  a  full  hearing 
on  the  merits,  going  into  perhaps 
weeks  of  direct  testimony.  NBC,  it 
is  assumed,  would  prefer  a  full 
trial,  since  the  contention  has  been 
made  that  the  FCC's  report  and 
regulations  were  not  consistent 
v/ith  the  testimony  adduced  at  the 
original  hearings. 

Second  FCC  Defeat 

Chief  Justice  Stone  wrote  the 

majority  opinions  both  in  the  cases of  CBS  and  NBC,  and  was  joined 
by  Associate  Justices  Roberts, 

Murphy,  Byrnes  and  Jackson.  As- sociate Justice  Frankfurter  wrote 
a  detailed  dissenting  opinion,  up- 

holding the  lower  court  which 

previously  had  sustained  the  FCC's motion  to  dismiss  for  want  of  jur- 
isdiction. Joining  Justice  Frank- 

furter were  Associate  Justices  Reed 
and  Douglas.  Associate  Justice 
Black  did  not  participate,  presum- 

ably because  his  brother-in-law, 
C.  J.  Durr,  is  a  member  of  the  FCC. 
It  was  the  second  defeat  for  the 
FCC  in  radio  litigation  during  the 
current  term  of  the  Supreme  Court. 
On  April  6,  on  the  appeal  of 
Scripps-Howard- Radio  against  the 
FCC,  the  court  handed  the  broad- 

casting industry  a  clear-cut  legal 
victory  in  upholding  the  right  of 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  to  issue  stay 
orders  against  decisions  of  the 
Commisison  whenever  it  deems  the 
circumstances  warrant  [Broad- casting, April  13]. 

In  holding  that  CBS  and  NBC 
acted  properly  in  appealing  under 
the  Urgent  Deficiencies  Act  to  the 
statutory  three-judge  court  in  New 
York,  the  Supreme  Court  majority 
sent  the  case  back  to  that  tribunal 
for  hearing  on  the  merits.  That 

means,  barring  a  negotiated  settle- 
ment, that  the  three-judge  court 

will  hear  the  case  de  novo,  or  from 
the  beginning.  It  either  can  take 
detailed  testimony  of  witnesses  for 
all  sides,  or  have  certain  of  the  tes- 

timony stipulated  for  the  record. 
Ordinarily,  it  would  be  a  long- 
drawn-out  proceeding,  probably  en- 

tailing several  weeks  of  hearing. 

It  is  presumed  the  same  three- 

judge  court  which  divided  2-to-l on  the  question  of  jurisdiction  in 
favor  of  the  FCC  last  Feb.  21 
[Broadcasting,  Mar.  2]  will  try 
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RADIO  EMBLEMS  ARE  POPULAR 

General  Approval  Given  Plan  to  Distribute 

 Badges  for  Station  Personnel  
"A  SWELL  idea.  .  .  ." 

"Has  made  a  big  hit  with  our  or- 

ganization. .  .  ." "A  wonderful  tribute  to  radio." 
These  are  some  of  the  comments 

of  radio  executives  concerning  the 
"Radio — In  Service  of  Home  and 
Nation"  lapel  emblem  which  was 
originated  by  WGAR-WJR  for  the 
NAB  convention  in  Cleveland,  and 
which  Broadcasting  has  under- 

taken to  distribute  to  the  industry. 
Since  the  announcement  in  last 

week's  issue  that  the  pins  would  be 
available  at  60  cents  each  through 
Broadcasting,  cooperating  with 
WGAR-WJR  in  the  non-profit  dis- 

tribution, letters  have  come  from 
every  part  of  the  country. 

Favorable  Comment 

Typical  of  the  enthusiastic  re- 
sponse are  these  excerpts: 

"We  believe  that  every  member 
of  our  staff  should  have  one  because 
it  symbolizes  what  part  radio  is 

playing  in  the  war  effort." — Simon Goldman,  WJTN. 
"One  of  the  swellest  bits  of  pro- 

motion ever  witnessed  by  the  broad- 
casting industry.  The  pin  is  so  at- 

tractive that  everyone  here  at 
WBNY  is  clamoring  for  one.  Kind- 

ly order  30  more  pins  for  WBNY." 
— Roy  L.  Albertson. 

"The  lapel  emblem  I  brought 
back  from  the  convention  has  made 
such  a  hit  with  members  of  our 
staff  that  I  am  having  difficulty  in 

keeping  it."— Hugh  0.  Potter, 
WOMI. 

"While  attending  the  NAB  con- 
vention in  Cleveland  I  was  very 

much  impressed  with  the  emblems 
...  we  might  design  something 

along  the  same  line  in  Canada." — T.  A.  Evans,  Canadian  Assn.  of 
Broadcasters. 

"Your  lapel  button  certainly  cre- 
ated considerable  comment  and  a 

number  of  the  boys  in  our  organi- 
zation would  like  to  have  such  a 

button."— Bob  Mason,  WMRN. 
"A  marvelous  gesture  .  .  .  would 

like  to  get  a  price  on  lots  of  100 
and  200."— Ralph  R.  Brunton, 

KQW. 
"Your  attractive  lapel  button  has 

made  a  big  hit  with  the  organiza- 
tion."—J.  C.  Tully,  WJAC. 

"Here  is  our  check  for  $30  for  50 
silver  lapel  emblems.  Our  thanks  to 

you  for  this  service." — Woody 
Woods,  WHO. 

Letters  of  commendation  and 
order  inquiries  have  also  come  from 
Gordon  Brown,  WSAY;  F.  W.  Bor- 
ton,  WQAM;  Aaron  Bloom,  Kas- 
per-Gordon ;  Frank  V.  Webb, 
WOWO-WGL ;  Arthur  Simon, 
WPEN;  Lew  Clawson,  WWVA; 
George  E.  Joy,  WRAK;  E.  Z. 
Jones,  WBBB;  H.  W.  Slavick, 
WMC;  Charles  R.  Cook,  WJPF; 
Mrs.  Pat  Roper,  WGBF-WEOA; 
Ivor  Sharp,  KSL;  Howard  Stanley, 
WGAL. 

Extensive  Advertising  Drive  Is  Planned 

To  Promote  Salvage  of  Iron  and  Steel 

the  proceedings  on  its  merits.  This 
court  comprised  Circuit  Judge 
Learned  Hand,  presiding,  and  Dis- 

trict Judges  Henry  W.  Goddai'd 
and  John  Bright.  Under  ordinary 
procedure,  the  case,  by  virtue  of 
having  been  invoked  under  the  Ur- 

gent Deficiencies  Act,  would  be 
considered  with  greatest  possible 
dispatch,  with  an  early  trial  set. 

The  majority  relied  heavily  on 
the  injury  done  the  major  networks 
and  their  affiliated  stations  in  re- 

versing the  court  below.  It  sus- 
tained, in  effect,  the  contention  of 

Judge  Bright  that  the  appeal  in 
equity  was  proper  under  Section 
402  (a)  of  the  Act.  The  fact  that 
both  networks  had  received  notices 
of  cancellation  of  contract  from 
affiliates  because  of  the  FCC  rules, 
even  though  they  had  not  become 
effective,  was  viewed  by  Chief  Jus- 

tice Stone  and  his  colleagues  as 
ample  support  for  the  claim  that 
injury  had  resulted. 

The  main  opinion  was  handed 
down  in  the  CBS  case,  which  went 
all-out  in  its  attack  on  the  FCC 
regulations.  NBC,  on  the  other 
hand,  largely  restricted  its  appeal 
to  the  time  option  provision,  the 
FCC  having  disposed  of  most  of 
the  other  controversial  provisions 
through  postponements  or  modifi- 

cations of  the  rules.  Therefore,  the 
majority  issued  only  a  two-page 
opinion  in  the  NBC  case,  as  against 
a  16-page  opinion  in  respect  to 
CBS. 

Possible  Developments 
The  Frankfurter  dissent  ran  15 

pages  and  took  a  diametrically  op- 
posite view,  holding  that  the  regu- 

lations did  not  constitute  a  final 
order  and  that  the  agreeing  parties 
would  have  had  proper  recourse 
under  Section  402  (b)  of  the 
statute,  rather  than  402  (a).  In 
substance,  the  minority  held  that 
the  networks  were  in  the  wrong 
court  prematurely. 

There  is  the  possibility  that  the 
FCC  and  the  party  litigants,  in  the 
light  of  the  conclusive  Supreme 
Court  opinion  as  well  as  the  tempo 
of  the  times,  will  seek  to  avoid 
hearing  on  the  merits  in  the  lower 
court.  The  FCC,  for  example,  might 
elect  to  drop  the  whole  matter  for 
the  duration,  though  this  is  re- 

garded as  remote.  Conversations 
may  be  opened  with  NBC  and  CBS 
to  modify  the  rules  in  acceptable 
fashion,  picking  up  where  these 
negotiations  left  off  a  year  ago 
when  the  networks  decided  to  go 
into  court  after  futile  conversations 
with  FCC  Chairman  James  Law- 

rence Fly  and  his  legal  staff,  mainly 
on  the  time  option  provisions. 

Initially,  NBC  was  hardest  hit 
by  the  eight  punitive  regulations. 
Subsequent  postponement  by  the 
FCC  of  the  rules  requiring  disposi- 

tion of  one  of  its  two  networks 
(since  separated,  with  the  BLUE 
functioning  independently  as  an 
RCA  subsidiary),  and  of  the  re- 

quirement that  it  promptly  dispose 
of  second  stations  in  principal 
markets  and  of  stations  owned  or 
operated  in  other  than  key  cities, 
left  only  the  time  option  provision 

(Continued  on  page  67) 

A  $1,500,000  to  $2,000,000  advertis- 
ing campaigTi  on  salvage  was  an- 

nounced Friday  by  Robert  W.  Wol- 
cott,  president  of  the  Lukens  Steel 
Co.  and  chairman  of  the  scrap  com- 

mittee of  the  American  Iron  & 
Steel  Institute.  Campaign,  organ- 

ized by  the  iron  and  steel  industry, 
is  an  educational  drive  of  broad 
scope  which  will  present  the  vital 
need  for  scrap  iron  and  steel  for 
war  production  and  will  also  deal 
with  rubber,  non-ferrous  metals, 
cooking  fats,  tin  cans  and  other 
salvagable  materials. 
McCann-Erickson,  New  York, 

has  been  selected  to  handle  the  ad- 
vertising campaign  developed  by 

Leo  Burnett  and  a  group  of  Chi- 
cago advertising  agencies  under 

the  auspices  of  the  Advertising 
Council.  Mr.  Burnett  will  continue 
to  supervise  the  campaign  through 
its  initial  stages.  Advertising  is  ex- 

pected to  start  early  in  July  as  one 
of  the  first  industry-sponsored 
campaigns  in  behalf  of  a  Govern- 

ment program.  It  has  the  approval 
of  the  Bureau  of  Industrial  Con- 

servation of  the  WPB. 
The  advertising  will  run  in  radio, 

newspapers,  magazines,  trade 
journals  and  farm  papers  and  will 
be  synchronized  with  the  Govern- 

ment's own  information  program 

to  put  the  facts  on  salvage  before 
the  people. 

The  over-all  program  initiated 
by  the  iron  and  steel  industry  vnW 
be  coordinated  with  a  special  cam- 

paign on  the  salvage  of  cooking 
fats  sponsored  by  the  glycerine  and 
associated  industries,  now  being 
prepared  by  Kenyon  &  Eckhardt, 
New  York.  Radio  will  play  an  im- 

portant part  in  this  fat  salvage 
drive  the  agency  stated. 

Satevepost  Spots 

CURTIS  PUBLISHING  Co.,  Phila- 
delphia, last  week  started  a  spot 

campaign  on  35  stations  in  selected 
markets  to  promote  special  articles 
appearing  in  the  Saturday  Evening 
Post.  The  one-minute  announce- 

ments totalled  17  for  the  first  week 
when  the  feature  plugged  was  Jan 
Marsman's  "I  Escaped  From  Hong 
Kong",  and  further  announcements 
will  be  placed  on  a  varying  scale 
on  Tuesdays,  Wednesdays  and 
Thursdays.  Placing  the  campaign 
on  a  week-to-week  basis  is  BBDO, New  York. 

D.  PORTER  BIBB,  formerly  account 
representative  of  BBDO,  New  York, 
on  the  Lever  Bros.  Vimms  account, 
and  previously  in  charge  of  radio  pub- 

licity for  the  agency,  has  joined  the 
Advertising  Council  as  project  di- 
rector. 

CBS  TO  PROSECUTE 

CASE  AGGRESSIVELY 

CBS  INTENDS  to  present  "a  full 
case  on  the  merits"  to  the  three- 
judge  Federal  district  court  in  New 
York,  to  show  that  the  network 
rules  promulgated  by  the  FCC  are 
"arbitrary  and  capricious  and  will 
be  destructive  of  all  that  is  best  in  \ 
the  American  system  of  network  i 
broadcasting,"  William  S.  Paley, 
network  president,  declared  last 
Monday  following  the  Supreme 
Court  opinion  on  the  jurisdictional 

question. Statements  have  not  been  forth- 
coming from  other  parties  to  the 

proceedings,  including  NBC,  which 
along  with  CBS  appealed  from  the 
regulations;  the  FCC,  as  defend- 

ant; and  MBS,  as  intervener  on 
the  side  of  the  Government. 

Mr.  Paley's  statement  follows: 
"We  are  naturally  gratified  by  the 

Supreme  Court's  decision.  It  puts 
an  end  to  the  technical  and  pro- 

cedural objections  raised  by  the 
Commission  and  which  have,  until 
now,  blocked  any  judicial  review 
of  the  basic  issues  raised  by  the 
FCC  network  rules  and  the  wide 
spread  evils  which  would  result therefrom. 

"We  intend  to  present  a  full  case 
on  the  merits  to  the  Federal  court 
in  New  York  and  to  show  that  the 
network  rules  promulgated  by  the 
Commission  are  arbitrary  and  ca- 

pricious and  wiW  be  destructive  of 
all  that  is  best  in  the  American 
system  of  network  broadcasting. 
We  believe  that  network  broadcast- 

ing has  performed,  and  is  perform- 
ing, a  worthwhile  and  indispensible 

service  to  the  public,  and  that  the 
Congress  never  intended  to  grant 
to  the  FCC  the  power  to  disrupt 

this  service." 

FCC  JURISDICTION 
LIMITED  BY  COURT 

DEeiDING  the  FCC  had  no  right 
to  "exercise  jurisdiction  not  pos- 

sessed by  it",  a  three-judge  Fed- eral Court  in  Kansas  City  ruled 
May  28  that  Congress  had  provided 
for  the  exemption  of  interstate  in- 
terzone  telephone  rates  in  exchange 
areas  from  Federal  powers. 

This  case,  against  the  South- western Bell  Co.,  has  been  pending 
for  three  years  with  the  FCC  con- 

tending it  had  jurisdiction  to  regu- 
late the  interstate  interzone  rate 

of  the  company  in  the  Kansas  City 
exchange  area  including  the  cities 
in  both  Missouri  and  Kansas. 
Furthermore,  the  court  declared 
that  it  would  issue  a  permanent 
injunction  against  the  FCC  to  re- 

strain its  efforts  to  force  South- 
western Bell  to  file  interzone  in- 

terstate tariffs  for  its  Kansas  City 
exchange  area. 

The  court's  decision  also  sus- 
tained the  contentions  of  FCC  Com- 

missioners Case  and  Craven  in  the 
matter  of  Congressional  scope 
which  appeared  in  the  dissenting 

opinion  to  the  Commissions'  re- port in  the  case  on  June  3,  1941. 

JOHN  PMJL  DICKSON,  MBS  cor- 
respondent in  Berlin  who  returned  to 

America  June  1  on  the  S.S'.  Drottining- 
holm,  collapsed  last  week  after  his  ap- pearance at  the  Overseas  Press  Club 
luncheon,  and  has  entered  Doctors 
Hospital,  New  York,  for  observation. 
His  first  radio  appearance  since  his 
return,  scheduled  for  June  5  on  Mu- tual, had  to  be  cancelled. 
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House  Probe  Covers  MBS  Operation 

McCosker,  Weber  Recite 

Net's  Competitive 
Problems 

RESTIVE  OVER  the  time  being 
consumed  by  witnesses  with 
lengthy  prepared  statements,  the 
House  Interstate  Commerce  Com- 

mittee is  anxious  to  complete  its 
hearings  on  the  Sanders  Bill  (HR- 
5497)  but  at  least  another  week 
or  two  of  testimony  is  indicated  be- 

fore work  is  begun  on  the  drafting 
of  new  legislation  to  rewrite  the 
Communications  Act  of  1934. 

The  three  hearing  days  last  week 
were  given  over  to  testimony  of 
MBS,  with  Alfred  J.  McCosker, 
chairman  of  the  MBS  board  and 
president  of  WOR,  and  Fred 
Weber,  MBS  general  manager,  as 
the  only  witnesses.  Both  supported 
the  FCC  regulations  and  opposed 
legislation  that  would  deprive  the 
Commission  of  any  of  its  present 
powers.  Both  were  subjected  to 
rigid  cross-examination,  and  it  ap- 

peared evident  to  observers  that 
the  majority  of  the  Committee 
was  out  of  sympathy  Avith  their 
main  contentions  and  particularly 
with  the  view  that  the  Congress 
should  not  enact  new  legislation  at 
this  time. 

Fly  Delayed 
Mr.  Weber,  as  a  matter  of  fact, 

did  not  complete  presentation  of 
his  prepared  statement  but,  upon 
repeated  suggestion  of  Chairman 
Lea  (D-Calif.)  finally  inserted 
about  one-third  of  it  in  the  record. 
He  had  been  subjected  to  rigorous 
cross-examination  during  his  ap- 

pearances on  Thursday  and  Friday. 
■  On  the  preceding  day  Mr.  Mc- 

Cosker presented  the  over-all  policy 
statement  on  behalf  of  MBS  and 
during  the  afternoon  session  was 
cross-examined  on  many  policy  and 
competitive  aspects  of  network 
broadcasting. 

The  "star  witness"  is  yet  to  ap- 
pear— FCC  Chairman  James  Law- 

rence Fly.  Originally  scheduled  to 
testify  last  week,  the  appearance 
was  delayed  because  of  the  length 
of  the  MBS  case.  As  things  stand 
now,  it  is  expected  he  will  not  tes- 

tify until  Thursday  or  Friday 
(June  11  or  12)  if  he  is  reached 
at  all  this  week. 

Next  witness  scheduled  for  Tues- 
day (June  9)  is  Louis  G.  Caldwell, 

general  counsel  for  MBS.  Both 
Messrs.  Weber  and  McCosker  re- 

ferred many  of  the  legal  and  tech- 
nical questions  propounded  by  Com- 

mittee members  to  their  attorney. 
Moreover,  several  members  of  the 
Committee  served  notice  they  pro- 

posed to  ask  him  about  the  Sanders 
Bill  itself,  and  more  particularly 
on  the  advisability  of  clearly  de- 

fining the  limitations  of  FCC  au- 
thority. 

Also  scheduled  to  testify  before 
the  FCC  puts  in  its  case  is  Paul 
D.  P.  Spearman,  Washington  at- 

torney and  counsel  for  Network 

Affiliates  Inc.  He  proposes  to  an- 
swer previous  testimony  of  Victor 

Sholis,  for  Clear  Channel  Broad- 
casting Service,  and  to  tell  the 

Committee  there  are  "two  sides" 
to  the  question  of  clear-channel 
operation.  An  appearance  sched- 

uled for  Arthur  Garfield  Hayes, 
general  counsel  of  American  Civil 
Liberties  Union,  has  been  cancelled. 

May  Call  Craven 
Following  the  testimony  of  the 

two  attorneys.  Chairman  Fly  is  to 
appear.  It  is  understood  he  has 
prepared  a  lengthy  statement.  Usu- 

ally he  testifies  extemporaneously 
before  Congressional  committees. 
It  also  has  been  indicated  Mr.  Fly 

may  have  a  "technical  witness"  to 
answer  questions  raised  regarding 
allocations  procedures  and  related 

Running  account  of  Sanders 
Bill  hearings  will  be  found 
starting  on  page  .59. 

matters  developed  during  examina- 
tion of  witnesses. 

More  than  likely,  Commissioner 
T.  A.  M.  Craven,  who  has  consist- 

ently been  in  the  minority  along 
with  Gov.  Norman  S.  Case  on  FCC 

policy  matters,  will  be  asked  to  tes- 
tify. Mr.  Fly,  it  is  generally  felt, 

will  project  the  views  of  the  FCC 
majority,  which  normally  includes 
himself  and  Commissioners  Walker, 
Payne,  Wakefield  and  Durr.  Com. 
Craven  voted  against  the  network- 
monopoly  regulations,  the  news- 

paper-ownership inquiry,  and  prac- 

tically every  other  "reform"  insti- 

Means  to  Bar  Enemy  Homing 

Via  Broadcast  Signals  Studied 
WITH  THE  IMMINENCE  of  air 
attacks  on  the  Continent,  the  whole 

question  of  "radio  silence"  during 
air  raids  is  being  actively  discussed 
in  official  quarters.  Current  prac- 

tice places  final  responsibility  in 
the  interceptor  commands  in  areas 
under  siege.  On  the  West  Coast, 
immediately  following  the  Dutch 
Harbor  attacks  of  last  week,  radio 
silence  was  invoked  at  night  down 
the  entire  coast. 

Study  has  been  given  to  some 
method  of  synchronizing  broad- 

cast stations  to  prevent  enemy 
planes  from  using  the  radio  sig- 

nals as  homing  beacons.  This  mat- 
ter, for  example,  has  been  thor- 

oughly canvassed  by  the  Domestic 
Broadcasting  Committee  (No.  IV) 
of  the  Defense  Communications 
Board  and  a  number  of  projects 

looking  toward  "scrambling"  of 
frequency  assignments  to  make  the 
the  signals  unintelligible  to  raid- 

ing planes  have  been  analyzed. 
Because  considerable  additional 

experimental  work  is  entailed  in 
testing  plans,  such  as  the  use  of 
a  plane  as  a  flying  laboratory  for 
the  purpose,  more  than  likely  the 

War  Dept.  will  be  asked  to  reap- 
praise the  whole  question  of  policy 

with  regard  to  station  operation 
during  air  raids  or  when  they  are 
believed  imminent.  If  the  Army 
decides  that  as  a  matter  of  policy 
it  would  not  be  disposed,  under 
any  circumstances,  to  permit  sta- 

tions to  operate,  then  the  experi- 
mentation would  be  futile. 

Should  the  Army,  on  the  other 
hand,  conclude  that  if  proper  safe- 

guards are  applied,  it  would  allow 
stations  to  operate,  then  it  is  ex- 

pected a  broad-gauged  experimen- 
tation will  be  authorized. 

The  argument  has  been  ad- 
vanced, though  not  entirely  settled, 

that  operation  of  stations  during 
an  air  raid  would  have  a  salutary 
effect  on  morale.  Both  military  and 
civilian  defense  authorities,  this 
school  holds,  would  find  it  decidedly 
advantageous  to  use  radio  as  a 
means  of  instructing  the  public. 
This  has  been  done  effectively,  it 
is  understood,  in  England  where 
the  synchronization  system  has 
been  worked  but  the  problem  there 
is  different  because  of  the  highly 
concentrated  population. 

tuted  in  recent  years  by  the  ma- 

jority. Whether  previous  witnesses  will 
desire  to  rebutt  testimony  of  the 
FCC  or  of  MBS  is  not  known. 
Chairman  Lea,  however,  had  as- 

serted at  the  outset  of  the  hearings 

April  14  that  opportunity  for  re- 
buttal would  be  allowed  if  neces- 

sary. 

Support  FCC  Rules 
Practically  all  of  the  McCosker 

and  Weber  testimony  was  directed 
toward  the  network-monopoly  regu- 

lations rather  than  procedural  pro- 
visions of  the  bill.  They  minced 

no  words  in  their  criticism  of  cur- 
rent network  practices  and  Mr. 

McCosker  asserted  that  if  the 
FCC's  rules,  banning  option  time 
and  exclusivity  among  other  things, 
are  not  invoked  "Mutual  will  not 
survive  and  it  is  not  reasonable  to 
expect  that  any  other  group  will 
attempt  to  project  or  operate  a  na- 

tional network." As  the  hearings  drew  to  their 
conclusion,  there  was  some  indi- 

cation that  the  Cox  Resolution 

(HR-426)  for  a  full  investiga- 
tion of  the  FCC  and  its  steward- 
ship, was  not  entirely  dead.  It  is 

still  pending  before  the  House 
Rules  Committee,  where  it  has  re- 

posed for  several  months.  Rep. 
Cox  (D-Ga.)  has  announced  his 
intention  of  answering  what  he 
has  described  as  an  "attempted 
smear"  by  the  FCC  which  stemmed 
from  the  disclosure  that  the  De- 

partment of  Justice  was  investigat- 
ing charges  that  he  improperly  had 

represented  WALB,  Albany,  Ga. 
At  the  time.  Rep.  Cox  said  he 
would  answer  Chairman  Fly  on 
the  floor  of  the  House  at  an  appro- 

priate time.  He  previously  had 
charged  the  Chairman  with  at- 

tempts to  "federalize  communica- 
tions and  broadcasting"  and  with 

"maladministration  of  a  good  law." 

Guild  Aids  Control 
FULL  cooperation  with  the  efforts 
of  the  Foreign  Language  Broad- 

casters Wartime  Control  has  been 
offered  by  George  Zachary,  presi- 

dent of  the  Radio  Directors  Guild, 
who  stated  that  the  services  of  any 
foreign  language  radio  directors 
who  are  members  of  the  RDG  and 
not  involved  in  other  Government 
work,  will  be  available  to  the 
control  committee. 

SWITCH  OF  WBZ  to  BLUE  June  15  is  discussed  by 
this  group  of  NBC  and  Westinghouse  Radio  Station 
executives,  together  with  Westinghouse  agency  men. 
They  are  (1  to  r) :  Harry  Goodwin,  sales  promotion 
manager  of  WBZ;  Charles  B.  Brown,  NBC  sales  promo- 

tion manager;  Gene  Stafford,  WBZ  publicity  man- 
ager; George  Harder,  advertising  and  publicity  man- 

ager of  Westinghouse  Radio  Stations;  Ned  Rogers, 

Gray  &  Rogers,  Philadelphia;  Sheldon  Hickox,  man- 
ager of  NBC  station  relations;  Lee  Wailes,  general 

manager,  Westinghouse  Radio  Stations;  Cy  Young, 
general  manager  of  WBZ;  Bill  Roux,  sales  promotion 
manager  of  NBC  spot  sales;  Frank  Bowen,  WBZ 
sales  manager;  Gordon  Swan,  WBZ  program  man- 

ager; Jack  Cornwall,  Gray  &  Rogers.  The  event  was 
appropriately  celebrated  around  the  table. 
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ASCAP  Claims  Music  Rights 

After  Publisher's  Withdrawal 
Answer  to  BMI-Marks  Suit  Contends  It  Retains 

License  Privileges  Even  After  Withdrawal 
Society  from  its  inception,  Feb.  13, 
1914,  when  a  group  of  composers, 
authors  and  publishers,  including 
Victor  Herbert,  Irving  Berlin,  Gene 
Buck  and  others,  organized  ASCAP 
as  a  "voluntary  unincorporated 
non-profit  association  for  the  pur- 

pose of  licensing  to  users  of  music 
the  right  to  publicly  perform  for 
profit  the  works  of  its  members 
.  .  .  ASCAP  was  organized  for  a 
period  of  99  years  and  has  func- 

tioned continuously  since  the  date 

of  its  organization." The  answer  states  that  since 
1914  ASCAP  has  licensed  users  of 
music  of  its  members,  including  the 
three  tunes  in  question,  dividing 
the  royalties  collected  from  such 
users  equally  between  the  writer 
and  composer  members.  It  con- tinues : 

"As  a  condition  of  becoming  a 
member  of  ASCAP,  that  organiza- 

tion required  from  its  inception 
that  every  member  assign  to  it  the 
right  of  public  performance  for 
profit  in  and  to  every  musical  com- 

position of  which  such  member  was 
the  copyright  proprietor,  or  which 
he  alone,  or  jointly,  in  collaboration 

CLAIM  that  a  publisher's  with- 
drawal from  membership  in  AS- 

CAP does  not  deprive  ASCAP  of 
the  right  to  license  his  music  for 
public  performance  is  advanced  in 
the  answer  of  the  Society  to  the 
suit  of  BMI  and  Edward  B.  Marks 
Music  Corp.,  served  on  the  plain- 

tiff's last  Tuesday. 
Suit,  specifically  dealing  with  the 

performance  licensing  rights  of 
three  songs  written  by  ASCAP 
members  and  published  by  Marks, 
but  also  forming  a  test  case  to  de- 

termine whether  such  rights  are 
owned  by  the  writers  or  the  pub- 

lishers of  musical  compositions, 
was  filed  in  the  New  York  Supreme 
Court  nearly  a  year  ago  [Broad- 

casting, June  23,  1941],  but  by 
legal  tactics  ASCAP  postponed  the 
necessity  of  making  an  answer  un- 

til last  week. 

ASCAP's  Defense 
No  damages  are  sought  by  BMI 

and  Marks  in  the  suit,  which  asks 

the  court  to  "declare  the  rights  and 
other  legal  relations  of  the  plain- 

tiffs and  ASCAP"  in  certain  musi- 
cal numbers.  The  compositions 

chosen  for  the  test  case  are  Bluer 
Than  Blue  by  Lew  Pollack  and  Tot 
Seymour,  You  Fit  Into  the  Picture 
by  Bud  Green  and  Jesse  Greer,  and 
Mississippi  River  by  J.  Rosamond 
Johnson  and  Frank  Abbott.  All  of 
the  writers  but  Abbott  are  members 
of  ASCAP  and  all  but  Abbott  are 
named  as  co-defendants  in  the  suit, 
along  with  Gene  Buck,  president  of 
ASCAP  at  the  time  the  suit  was 
filed. 

After  stating  that  it  "claims  and 
asserts  the  right  to  license  others 
to  publicly  perform  for  profit"  the 
three  compositions  upon  which  the 
test  case  is  based,  ASCAP's  answer 
sets  forth  three  affirmative  de- 

fenses: First,  that  since  the  causes 
of  the  suit  arise  from  the  Copy- 

right Law  of  the  United  States  the 
case  can  be  tried  only  by  a  Federal 
Court;  second,  that  the  periodic 
contracts  signed  by  ASCAP  mem- 

bers, including  Marks,  assigning 
their  performance  licensing  rights 
to  ASCAP,  were  "merely  confirma- 

tory of  the  right  of  ASCAP"  to 
license  its  members'  music,  which 
persists  even  though  Marks  is  no 
longer  a  member;  and  third,  that 
Marks  and  BMI  "come  into  equity 
with  unclean  hands  and  are  there- 

fore not  entitled  to  any  relief  in 
this  court." 

History  of  ASCAP 
The  first  defense  would  seem  to 

have  been  answered  already,  since 
ASCAP's  plea  of  lack  of  jurisdic- 

tion was  denied  by  the  New  York 
Supreme  Court  and  that  decision 
upheld  by  the  Appellate  Division 
of  that  court,  which  also  denied 

ASCAP's  ijetition  for  permission 
to  appeal  to  the  Court  of  Appeals. 

In  making  its  second  defense,  the 
answer  traces  the  history  of  the 
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Pepper  Switch 
DR.  PEPPER  Co.,  Dallas,  has 
shifted  its  account  from  Benton  & 
Bowles,  New  York,  to  Tracy  Locke- 
Dawson,  Dallas  &  New  York.  This 
marks  a  return  to  the  agency 
which  served  the  account  for  15 
years  until  1940.  Present  advertis- 

ing is  largely  a  recorded  show 
heard  over  130  stations  featuring 
Hollywood  talent.  After  June  17, 
according  to  Raymond  P.  Locke, 
agency  vice-president,  the  com- mercials will  veer  to  a  wartime 
theme. 

with  others,  had  written,  composed, 
published,  acquired  or  owned,  or  in 
which  he  had  any  right,  title  or 
interest  whatever,  in  whole  or  in 
part,  or  which  should  thereafter  be 
written,  composed,  acquired,  owned, 
published  or  copyrighted  by  such 
member  alone,  or  jointly,  in  col- 

laboration with  others,  or  in  which 
such  member  might  thereafter  have 
any  right,  title,  interest  or  control 
whatsoever,  in  whole  or  in  part. 

With  respect  to  compositions,  writ- 
ten, composed,  acquired  or  owned 

by  members  subsequent  to  their  be- 
coming members,  ASCAP  acqv;ired 

the  right  of  public  performance  for 
profit  therein,  immediately  upon 
such  creation,  writing,  composition 

or  acquisition." Pointing  out  that  for  its  first 
seven  years  of  existence  ASCAP 

Broadcast  Stations  on  the  West  Coast 

Silenced  Part  of  Time  by  Army  Order 

THE  PACIFIC  war  having  shifted 
to  North  America  itself  with  the 
bombing  of  Dutch  Harbor  Naval 
base  on  the  morning  of  June  3,  all 
radio  along  the  West  Coast  from 
Canada  to  Mexico  was  silenced 
more  than  eight  hours  as  a  precau- 

tionary measure.  The  June  3  alert 
was  occasioned  "in  view  of  the  sit- 

uation earlier  today",  the  Army 
said,  not  amplifying  its  statement. 
A  second  silence  was  ordered  the 
following  night. 

Going  into  effect  Wednesday  at 
9:01  p.m.  (PWT)  and  continuing 
through  Thursday  5:24  a.m.,  radio 
silence  on  order  of  the  Western  De- 

fense Command  and  Fourth  Army 
Interceptor  was  the  longest  experi- 

enced on  the  Pacific  Coast. 

On  24-Hour  Duty 

In  British  Columbia,  the  Ca- 
nadian province  that  stretches  from 

the  American-Canadian  border 
along  the  Pacific  Coast  to  Alaska 
and  the  Yukon,  all  radio  stations 
were  silenced,  going  off  the  air  at 
approximately  9:45  p.m.  (PWT), 
with  those  in  Lower  California, 
Mexico,  preceding  by  a  few  min- 

utes. All  western  stations  observed 
the  silence  until  5:24  a.m.  (PWT) 
Thursday,  when  the  all-clear  signal 
was  given.  Programs  returned  to 
the  air  within  two  minutes. 

Despite  heavy  loss  of  revenue  as 
a  result  of  cancellation  of  network 
programs,  as  well  as  local  commer- 

cial commitments.  West  Coast  radio 
has  cheerfully  dug  in  for  the  dura- 

tion. Majority  of  stations  main- 
tained 24-hour  vigilance  with  full 

staff  on  duty  throughout  the  radio 
silence.  No  confusion  prevailed.  Al- 

though switchboards  of  networks 
and  independent  stations  were 
swamped  with  phone  calls,  opera- 

tors and  attendants  on  duty  kept 
the  public  reassured. 

Pacific  Coast  stations,  first  to 
feel  the  air  bans  following  the  Jap- 

anese bombing  of  Pearl  Harbor 
Dec.  7,  have  developed  a  highly 
efficient  emergency  operation  sched- 

ule through  cooperation  with  the 
FCC  and  western  defense  command. 
Stations  up  and  down  the  entire 
Pacific  Coast  area  have  been  high- 

ly complimented  by  official  Wash- 
ington, the  Army  and  Navy,  as  well 

as  by  an  appreciative  public  for 
their  efficient  cooperation  in  fol- 

lowing through  on  all  orders  given. 
Practically  every  station  in  the 

Western  area  has  established  liai- 
son with  Army,  Navy  and  civilian 

defense  authorities.  Those  in  the 
Southern  California  area  clear 
through  Dick  Connor,  radio  coordi- 

nator of  the  Southern  California 
Broadcasters  Assn.,  Los  Angeles. 
Vigilance  continues  to  be  main- 

tained at  all  network  and  independ- 
ent stations  where  guards  are  em- 

ployed on  24-hour  duty  within  stu- 
dios as  well  as  ground  transmitters. 

In  many  instances  identifying 
passes  have  been  issued  to  all  em- 

ployes. Others  requesting  admit- 
tance must  produce  proper  cre- dentials. 

acquired  its  rights,  not  from  "for- 
mal instruments"  but  "by  mutual 

agreement  and  understanding  of  its 
members,  the  articles  of  association 
of  ASCAP,  the  minutes  and  reso- 

lutions of  its  Board  of  Directors, 
and  by  the  manner  in  which  it 
functioned,"  the  statement  con- 

tinues that  in  1921  "it  was  deemed 
for  the  advancement  and  protection 
and  mutual  interest  of  the  members 
thereof,  and  to  their  benefit  that 
formal  instruments  be  executed  by 
the  members,  assigning  to  ASCAP 
their  right  of  public  performance 
for  profit  .  .  .  Such  instruments, 
however,  were  merely  confirmatory 
of  the  right  of  ASCAP  in  the  right 
of  public  performance  for  profit  of 
the  respective  works  of  such  mem- 

bers including  Marks." 
Arguments  Analyzed 

Marks  and  its  predecessors  were 
members  of  ASCAP  from  1917  un- 

til about  January  1941,  the  answer 
states,  when  "Marks  refused  to 
execute  a  confirmatory  agreement 
to  ASCAP  with  respect  to  the  right 
of  public  performance  for  profit  of 
the  compositions  owned  and  pub- 

lished by  it  and  as  a  result  of 
Marks'  conduct  and  refusal  to  do  so, 
it  was  duly  expelled  as  a  member  of 
ASCAP. 

"Under  the  articles  of  association 
of  ASCAP  and  by  virtue  of  the 
aforesaid  membership  in  ASCAP 
of  Marks  and  of  the  individual  de- 

fendants Greer,  Green,  Pollack, 
Seymour  and  Johnson,  and  by  rea- 

son of  the  aforesaid  confirmatory 

agreements,  the  right  to  grant  li- 
censes to  others  in  respect  of  the 

rights  of  public  performance  for 
profit  in  and  to  the  compositions 
You  Fit  Into  the  Picture,  Bluer 
Than  Blue  and  Mississippi  River 

vested  in  ASCAP." 
What  ASCAP  Claims 

Analyzing  this  argument,  copy- 
right lawyers  pointed  out  that  in 

effect  it  claims  for  ASCAP  the  pub- 
lic performance  rights  to  all  music 

of  all  former  or  present  members 
for  the  length  of  the  copyrights,  re- 

gardless of  withdrawals  from  mem- 
bership at  the  end  of  any  contract 

period.  If  in  1950,  when  the  current 
ASCAP  contracts  with  its  members 
expire,  other  publishers  should  wish 
to  withdraw  and  to  deal  directly 
with  the  broadcasters  or  through 
another  licensing  organization  (as 
Marks  did  in  1940,  when  he  did  not 
renew  his  agreement  with  ASCAP 
but  transferred  his  licensing  rights 
to  BMI),  these  attorneys  say  that 
if  the  argument  presented  by 
ASCAP  were  to  be  upheld,  the  So- 

ciety could  prevent  the  broadcasters 
from  using  any  of  the  music  of 
those  publishers. 

In  the  standard  contract  of  the 
Songwriters  Protective  Assn.  for 
use  by  writers  of  popular  music  in 
selling  their  tunes  to  publishers,  the 
writer  gives  to  the  publisher  the 
title,  words  and  music  of  his  song 
and  also  "the  right  to  secure  copy- 

right therein  and  to  have  and  to 
hold  said  copyright  and  all  rights 
of  whatsoever  nature  thereunder 
existing  .  .  .  subject  to  any  agree- 

(Continued  on  page  68) 
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ANNOUNCING 

THE  IOWA 

RADIO  AUDIENCE  SURVEY 

FOR  ̂ 949 

Every  year  since  1938,  the  annual  Iowa  Radio  Audience 

Survey  has  proven  itself  to  be  a  new  milestone  on  the  road  to 

a  complete  understanding  of  Midwestern  radio  audiences, 

their  habits,  reactions  and  preferences. 

In  1938,  the  Survey  was  entirely  rural.  It  confined 

itself  to  a  study  of  families  living  in  communities  of 

2500  or  less,  and  on  farms. 

In  1939  all  urban  and  rural  groups  were  included. 

In  addition  to  station  and  program  preferences,  the 

importance  of  various  sources  of  news  was  analyzed, 

and  valuable  information  was  secured  as  to  the  recall 

value  of  "heard"  and  "seen"  advertisements. 

In  1940  still  more  new  subjects  were  explored.  A 

study  was  made  evaluating  the  amount  of  time  spent 

reading  magazines  and  newspapers  versus  listening 

to  radio,  brand-preference  data  was  secured,  and 

even  the  reactions  to  "Father  Coughlin"  were  meas- 

ured. 

In  1941  the  value  of  "heard  regularly"  and  "list- 

ened to  most"  answers  in  determining  station  and 

program  popularity  was  thoroughly  analyzed.  The 

data  actually  revealed  the  total  amount  of  time  spent 

listening,  by  quarter-hour  periods,  to  each  station. 

This  year,  another  still  more  enlightening  Iowa  Radio  Audi- 

ence Survey  has  just  been  completed.  Working  along  ap- 

proved "sampling"  methods,  a  trained  staff  of  unbiased  inter- 

viewers has  called  on  more  than  10,000  Iowa  families.  The 

findings  will  be  published  within  the  next  thirty  days.  As  al- 

ways, the  result  will  be  a  marked  increase  in  the  total  of  known 

facts  about  Midwestern  radio-listeners. 

This  is  a  study  that  will  be  invaluable  to  every  advertising  man- 

ager, sales  manager  or  agency  executive  who  is  interested  in  the 

Midwest.  If  you  wish  a  copy,  please  drop  us  a  line  now,  so  that 

we  may  secure  it  for  you  without  delay.  There  is  no  obliga- 

tion, of  course.  Address: 

WHO 

+  fir  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &.  PETERS,  INC.  .  ,  .  National  Representatives 
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Rail  Group  Plans 

To  Be  Determined 

May  Use  Raymond  G.  Swing; 
Ford,  RCA  Study  Plans 
NO  DECISION  has  yet  been 
reached  by  the  advisory  board  of 
the  Assn.  of  American  Railroads, 
Washington,  on  the  institutional 
network  program  it  expected  to 
start  in  June  [Broadcasting,  May 
18].  A  meeting  will  be  held  in  Chi- 

cago June  19  at  which  final  ap- 
proval will  probably  be  given  to  the 

project. 
The  preferred  network  still 

seems  to  be  NBC  in  the  7-7:30  Sun- 
day evening  period  vacated  May  31 

by  Jack  Benny.  A  sustaining  pro- 
gram has  been  placed  in  this  time 

until  the  association  has  reached  a 
decision.  With  the  signing  of  an  ex- 

clusive contract  with  NBC,  Ray- 
mond Gram  Swing  seems  even  more 

likely  to  be  the  commentator  for 
the  association's  program,  as  ru- 

mored in  May.  Agency  is  Arthur 
Kudner,  New  York. 

In  line  with  the  current  trend  to 
institutional  shows,  it  is  rumored 
that  RCA  is  considering  a  half- 
hour  variety  series,  starring  some 
comedian,  and  that  Ford  Motor  Co. 
may  set  up  an  institutional  show 
either  as  a  full  hour  or  a  half-hour. 

swim  TO  SWITCH 

TO  IVBC  SEPT.  28 

RAYMOND  GRAM  SWING,  noted 
commentator  currently  heard  on 
WOR-MBS  under  sponsorship  of 
General  Cigar  Co.,  New  York,  last 
week  signed  an  exclusive  contract 
with  NBC  and  will  start  broadcasts 
on  that  network  Sept.  28.  No  sched- 

ule has  been  set  up  yet  for  Swing's 
talks,  but  they  will  be  heard  coast- 
to-coast. 

In  September,  Mr.  Swing's  pres- ent contract  with  MBS  is  due  to 
expire  and  it  is  understood  he  de- 

cided not  to  renew  despite  his  com- 
mercial schedule,  to  be  renewed  on 

a  52-week  basis  June  25.  The  con- 
tract with  General  Cigar,  however, 

is  cancellable  at  13-week  intervals 
and  could  be  discontinued  when 
Swing  moves  to  NBC.  J.  Walter 
Thompson  Co.,  New  York,  the  agen- 

cy in  charge,  made  no  announce- 
ment of  the  company's  future  plans. 

Swing  is  sponsored  on  MBS  Mon- 
days and  Thursdays  for  White  Owl 

cigars,  and  his  Saturday  and  Sun- 
day news  analyses  are  sustaining. 

Berlin  correspondent  for  the  Chi- 
cago Daily  News  in  1912,  Swing 

covered  the  Dardanelles  campaign 
during  World  War  I,  becoming  Lon- 

don correspondent  for  the  Philadel- 
jthia  Public  Ledger  in  1918.  He  has 
been  connected  with  radio  as  a  news 
commentator  since  1934. 

Seek  Wave  Shifts 

WHAT,  Philadelphia,  has  applied 
to  the  FCC  for  authority  to  change 
its  frequency  from  1340  kc.  to 
1550  kc,  and  thus  be  relieved 
from  its  present  time-sharing  ar- 

rangement with  WTEL.  Also  seek- 
ing a  frequency  change  is  KXO, 

El  Centre,  Cal.,  owned  by  Tom 
Sharp,  operator  of  KFSD,  San 
Diego.  KXO  asks  a  change  from 
1490  kc.  to  1230  kc. 

Spot  Radio  Index  of  the  United  States 
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lOO  — NOTE:  U.  S.  Spot  Radio  Index  for  the  ten  months 
charted  above  was  initiated  and  developed  by  WOR 
with  the  cooperation  of  J.  K.  Lasser  &  Co.  froni  fig- 

ures collected  and  reported  by  National  Radio  Records. 
The  Index  represents  the  spot  radio  placements  of  49 
representative  U.  S.  advertising  agencies — agencies 
which  alone  account  for  more  than  50 T!-  of  national 

and  regional  spot  placements  throughout  the  country. 
The  experience  of  the  years  1935  to  1939  is  used  as 
the  base  100.  WOR  has  used  the  chart  in  plotting  its 
spot  standing  locally  in  comparison  with  total  place- 

ments throughout  the  country.  Broadcasting  would 
be  glad  to  receive  the  reactions  of  radio  stations  to 
the  U.  S.  Spot  Radio  Index. 

Analysis  of  National  Spot  Placements 

Indicates  Upsiving  Since  Pearl  Harbor 
WITH  the  publication  of  this  chart, 
Broadcasting  brings  to  the  radio 
industry  for  the  first  time  a  com- 

parative picture  of  national  spot 
placements. 

As  a  highly  representative  indi- 
cation of  spot  activity  during  ten 

of  the  most  critical  months  ever 

faced  by  the  country's  stations,  the 
U.  S.  Spot  Radio  Index  lends  itself 
to  some  interesting  and  valuable 
interpretations. 

Stability  Indicated 
For  instance,  the  upswing  of  the 

curve  since  entry  into  the  war  is 
highly  encouraging.  It  indicates  an 
increased  buying  stability  and  con- 

tinuing return  to  the  normal  pur- 
chasing and  placement  previous  to 

the  attack  on  Pearl  Harbor  in  De- 
cember. This  rise  is  particularly 

apparent  during  the  month  of 
April,  1942. 

Peculiarly  enough,  greater  spot 
placements  during  1942  are  chiefly 
in  the  gasoline  and  oil  categories. 
This  is  due  greatly  to  increased  in- 

stitutional promotion  by  these  ad- 
vertisers. Other  highly  active  ac- 

counts are  foods  and  beverages, 
beers,  soaps  and  cleaners,  tobacco 
products,  toilet  goods  and  trade 
schools. 

Other  categories  which  have  re- 
mained steady  are  wines,  amuse- 

ments, confections,  cereals,  housing- 
supplies,  financial  and  insurance, 
retail. 

Major  placement  drop-off s  were 
noted  in  automotive,  resort,  trans- 

portation, wearing  apparel  and 
drug  product  promotion. 

All  in  all,  the  index  numbers  for 
the  months  of  1942  show  that  spot 
radio  has  successfully  adapted  it- 

self to  war  conditions. 

Jet  Oil  to  Resume 
HECKER  PRODUCTS  Corp.,  New 
York,  currently  conducting  a  spot 
announcement  campaign  for  Jet 
Oil  Liquid  Polish,  has  made  ar- 

rangements for  next  season's  drive 
to  start  this  fall  on  the  same  group 
of  about  30  stations  now  carrying 
the  one-minute  transcribed  an- 

nouncements. Stations  are  located 
in  Texas,  Georgia,  Alabama,  Mis- 

souri, Illinois,  Indiana  and  the  Pa- 
cific Coast.  Benton  &  Bowles,  New 

York,  is  agency. 

Ferrin  Joins  Kastor 

CHARLES  VICTOR,  aiiiidvuKci-  of 
W(;\.  Chicago,  is  on  leave  of  al)sence 
ill  Hollywood  to  pla.v  the  second  male 
lead  ill  ''Red  Hot  and  Blue",  RKO liiotiire  featuring  Rita  Ha,vworth  and 
\'ictor  Mature. 

FRANK  W.  FERRIN, 
dent  and  radio  director 
Hurst  &  McDonald,  Ch 
join  H.  W.  Kastor  & 
CO.,  Chicago  in  an 
executive  capac- 

ity  on   June  22. 
Mr.    Ferrin  will 
aid    in  servicing 
the    Kastor  ac- 

counts. A  succes- 
sor to  Mr.  Ferrin 

at   Henri,  Hurst 
&  McDonald  will 
b  e  announced 
within    the  next few  days. 

vice-presi- of  Henri, 

icago,  will 
Sons  Adv. 

Ferrin 

Bond  Drive  Placed 

Bv  AUis-Chalmers 
Announcement  Series  to  Be 

Heard  on  40  Stations 

COOPERATING  in  the  promotion 
of  war  bonds,  Allis-Chalmers  Mfg. 
Co.,  Milwaukee,  makers  of  heavy 
duty  equipment,  will  shartly  open 
a  campaign  of  announcements  on 
40  stations,  lasting  nine  weeks.  To 
supplement  this  campaign,  the 
company  is  currently  conducting  a 
campaign  in  farm  papers  which 
will  last  through  August. 

All  copy  will  stress  the  disas- trous results  which  may  grow  from 
the  extra  defense  dollars  Ameri- 

cans are  earning  and  will  advise  lis- 
teners to  save  their  money  regu- 

larly through  investment  in  war 
bonds.  Each  station  will  broadcast 
three  announcements  per  week. 

Although  the  40  stations  have 
all  been  selected,  Bert  S.  Gittins, 
Milwaukee,  agency  handling  the 
account,  announced  only  those 
with  which  time  arrangements 
have  already  been  fixed.  The  list follows : 
KFAB,  Lincoln;  KFBI,  Wichita;  KFEQ, 

St.  Joseph,  Mo.;  KFPY,  Spokane;  KFSD, 
San  Diego;  KOHL,  Billings,  Mont.;  KGW, 
Portland ;  KMJ,  Fresno ;  KOMO,  Seattle; 
KQW,  San  Jose;  KRLD,  Dallas;  KSL, 
Salt  Lake  City;  KTSA,  San  Antonio; 
WCBS,  Springfield,  111.;  WDZ,  Tuscola, 
111.;  WEW,  St.  Louis;  WHAS,  Louisville; 
WFMD,  Frederick,  Md.  ;  WHO,  Des 
Moines;  WIBA.  Madison;  WIBW,  To- 
kepa;  WKY,  Oklahoma  City:  WLS,  Chi- 

cago; WLW.  Cincinnati;  WNAX,  Yank- 
ton, S.  D.;  WREC,  Memphis;  WSM,  Nash- ville; WTAD,  Quincy,  111.;  WTAQ,  Green 

Bay,  Wis. ;  WWL,  New  Orleans;  WBT, 
Charlotte;  WCCO,  Minneapolis;  KNX,  Los 
Angeles:  KOA,  Denver;  KGNC,  Amarillo ; 
WOWO.  Ft.  Wayne:  KDKA,  Pittsburg; WGY,  Schenectady. 

WINX,  Washington,  has  appionted 
The  Foreman  Co.,  New  York,  as  its 
national  representative. 

DESPITE  the  freeze  order  and  pri- 
orities situation,  Raymond  C.  Ham- mett,  of  Talladega,  Ala.,  has  applied 

to  the  FCC  for  a  new  250-\vatt  sta- tion on  1230  kc.  in  that  community. 
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The  Hochschild,  Kohn  store  is  a  Baltimore  institu- 
tion— and  one  of  the  great  stores  of  the  nation. 

ith  apologies  to  "Information  Please,"  this  "board  of 

retail  experts"  answers  the  question: 

"CAN  A  DEPARTMENT  STORE  USE  RADIO 

ADVERTISING  PROFITABLY?" 

The  Answer:  "Hochschild,  Kohn's  radio  program,  AROUND 
THE  BREAKFAST  TABLE  on  WBAL  six  days  a  week  is 

now  in  its  third  year.  It  not  only  produces  good- will,  but 

brings  in  direct  sales!  We  know  because  we've  checked 

our  results!" 

This  new  Hochschild,  Kohn  warehouse  and  furniture 
store  has  recently  been  opened. 

onE  OF  nmERicfls  great  radio  statiors 

Represented  Nationally  by  Edward  Petry  &  Co.,  /nc. 
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or  SOME  FACTS  YOU  SHOULD  KNOW,  CONSIDERING  THE  STATE  OF  EVENTS 

Once  upon  a  time*  a  radio  station  named  WOR  got  awfully  curious  about  something. 

It  got  so  curious,  that  it  called  a  firm  known  as  Crossley,  Inc.** 

The  problem,  said  WOR,  had  nothing  to  do  with  lobster,  the  speed  with  which  people  walk,  or 

even  a  girl  named  Julia. 

It  was  simply  this  — 

WOR  would  like  to  know,  it  said,  that  when  important  news  begins  to  break,  to  which  New  York 

station  do  people  turn  first? 

WOR  was  assured  that  the  question  would  be  looked  into. 

This  was  done  by  asking  10,584  people  —  ALL  KINDS  of  people  in  ALL  KINDS  of  homes  —  the 

question. 

The  results  came  up  like  this  ... 

WOR  31%  STATION  X   14.8%  STATION  Y   13.4%  STATION  Z  4.6% 

X,  Y  and  Z,  incidentally,  are  New  York's  three  other  major  stations. 

Now,  this  doesn't  mean  that  you  should  run  right  over  to  WOR  and  say, 

"Give  me  a  news-spot  quick.  Hurry!" 

(Though  you  could  do  that  and  we'd  be  the  last  to  complain. ) 

It  means  —  considering  the  state  of  events  —  that  WOR  is  in  the  minds  of  more  people,  more  often, 

than  any  other  N.  Y.  station  today. 

We  can  even  say  —  and  support  it  wdth  very  good  proof  — 

Children  listen  more  to  WOR  than  to  any  other  New  York  station. 

Women  listen  more  to  WOR's  women's  shows  than  to"  those  on  any  other  N.  Y.  station.  ^^^^^^ 

We  can  say . . . 

It's  not,  you  see,  only  news. 

Our  address  is  1440  Broadway,  in  New  York. 

\ 

•k April,  1942,  to  be  exact. if-kWhich  prepares  the  '^WOR  Continuing  Study  of  Radio  Listening." 



Foreign  Tongue  Group  Formed 

To  Control  Wartime  Operation 

Broadcasters  Act  Quickly,  Adopt  Voluntary  Code 
Providing  for  Careful  Program  Monitoring 

Mr.  Simon 

DETERMINED  to  meet  speedily 
the  delicate  foi'eign  language  broad- 

cast problem  precipitated  by  the 
war,  the  Foreign  Language  Broad- 

casters Wartime 
Control  effected  a 
permanent  organ- 

ization in  Wash- 
ington last  Wed- 
nesday. Washing- 

ton headquarters 
were  set  up 
and  a  voluntary 
code  for  the  210 
stations  in  the 
field  was  adopted. 
Receiving  the 

endorsement  of  FCC-DCB  Chair- 
man James  Lawrence  Fly,  who  had 

insisted  that  the  organization  op- 
erate independently  of  any  other 

industry  group,  the  Control  elected 
Arthur  Simon,  general  manager  of 
WPEN,  Philadelphia,  chairman. 
Other  officers  elected  were  J.  Fred 
Hopkins,  WJBK,  Detroit,  vice- 
chairman  ;  Joseph  H.  Lang, 
WHOM,  Jersey  City,  treasurer; 
and  Griffith  Thompson,  WBYN, 
Brooklyn,  secretary. 

Falk  is  Liaison 

Lee  Falk,  foreign  language  radio 
director  of  the  Office  of  Facts  & 
Figures,  who  has  collaborated  in 
the  organization  of  the  group, 
agreed  to  act  as  liaison  officer  be- 

tween the  committee  and  the  vari- 
ous Governmental  agencies  identi- 
fied with  or  interested  in  foreign 

language  broadcasting.  These  in- 
clude the  Office  of  Censorship,  Fed- 

eral Bureau  of  Investigation,  intel- 
ligence branches  of  the  Army  and 

Navy,  and  OFF. 
The  stringent  voluntary  code 

adopted  by  the  group  [see  full  text 
on  this  page]  commits  all  foreign 
language  broadcasters  to  careful 
monitoring  of  such  programs.  It 
prescribes  precise  procedures  to  be 
followed. 

Accompanying  the  code  was  a 
personal  history  questionnaire  to 
be  filled  out  by  each  station  em- 

ploye in  any  way  identified  with 
foreign  language  broadcasting.  It 
goes  deeply  into  the  history  and 
background  of  the  employe  and 
provides  for  fingerprints. 

Certain  aspects  of  the  voluntary 
code,  it  is  understood,  will  be  in- 

corporated in  the  forthcoming 
revision  of  the  Office  of  Censorship 
Code  of  Wartime  Practices,  accord- 

ing to  J.  Harold  Ryan,  Assistant 
Director  of  Censorship  in  charge 
of  radio.  Mr.  Ryan  attended  the 
committee  sessions  last  Wednes- 

day and  promised  full  cooperation. 
Mr.  Falk  told  the  group  that 

OFF  shortly  will  issue  a  list  of 
programs  recommended  to  foreign 
language  broadcasters,  paralleling 
in  a  measure  the  program  priori- 

ties   system    established    for  the 
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industry  generally  in  the  war 
effort. 

Headquarters  for  the  Control 
were  established  at  1111  Munsey 
Bldg.,  Washington.  In  so  doing, 
the  committee  heeded  the  advice  of 
Chairman  Fly,  who  previously  had 
served  notice  that  he  would  detach 
himself  from  the  whole  project  if 
it  became  identified  with  the  NAB 
or  with  any  other  trade  group. 

Attending  the  Wednesday  ses- 
sion were  Messrs.  Falk  and  Ryan, 

the  new  officers  of  the  group;  Har- 
ry D.  Henshel,  WOV,  New  York, 

and  Sidney  Spear,  chief.  Special 
Study  Section  of  the  FCC  War 
Problems  Division,  who  represented 
Chairman  Fly. 

Fly  Pleased 
In  a  June  3  letter  to  Chairman 

Simon,  Mr.  Fly  expressed  satis- 
faction that  the  committee  had 

undertaken  its  work  without  delay. 
His  letter  continued : 

"The  vital  importance  of  the  ob- 
jectives sought  to  be  achieved  by 

the  voluntary  code  which  your 
committee  has  drafted  cannot  be 
over  emphasized.  It  is  fitting  and 
proper  that  the  industry  itself  has 
taken  the  initiative  in  this  matter. 
"To  be  effective,  the  program 

must  be  100%  effective.  To  be  100% 
effective,  it  must  have  the  support 
of  all  of  the  foreign  language 
broadcasters.  I  assume  you  will 
keep  us  informed  of  the  progress 
made.  And,  needless  to  say,  it  is 
hoped  that  you  will  be  able  in  the 
very  near  future  to  tell  me  that  the 

ARMY  DISCIPLINE  went  hay- 
wire when  Devy  Edwards,  who 

broadcasts  as  the  Soldier's  Sweet- heart of  the  Airwaves  over  WLAW, 
Lawrence,  Mass.,  visited  her  soldier 
fans  at  Camp  Edwards.  Hundreds 
of  doughboy  listeners  greeted  her, 
extending  the  freedom  of  the  camp 
and  placing  a  jeep  at  her  disposal. 
When  she  returned  to  the  station 
she  had  a  notebook  filled  with  spe- 

cial requests  for  future  broadcasts. 

Foreign  Language  Broadcasters 
Wartime  Control  has  achieved 

100%  cooperation  from  all  the  for- 
eign language  stations.  I  know  that 

you  can  confidently  expect  the 
hearty  cooperation  of  all  interested 
agencies  of  the  Government. 

"Following  out  the  lines  of  our 
recent  discussions,  the  Commission 
yesterday  announced  publicly  that 
it  was  undertaking  to  gather  basic 
data  for  an  intensive  study  of  the 
'time  broker'  situation,  which  is 
covered  in  item  7  of  your  Code.  Let 
me  repeat  again  my  thanks  for 
your  continued  cooperation  in  con- 

nection with  this  study. 
"I  believe  that  groundwork  has 

been  well  laid  for  genuine  and  ef- 
fective cooperation  and  you  may 

be  assured  of  our  sincere  desire  to 
support  the  efforts  of  FLBWC. 

FCC  Conducts  Probe  Into  Time  Brokers 

Handling  Foreign  Language  Broadcasts 
DEEPLY  concerned  over  foreign 
language  station  operations  be- 

cause of  the  war,  the  FCC  an- 
nounced last  Tuesday  that  it  is  in- 

quiring into  the  activities  of  "time 
brokers"  handling  foreign  language 
programs  over  domestic  broadcast 
stations. 

Despite  self-regulation  efforts  of 
such  stations,  which  recently  or- 

ganized the  Foreign  Language 
Broadcasters  Wartime  Control,  the 
FCC  instructed  its  War  Problems 
Division,  headed  by  Nathan  David, 
to  canvass  the  whole  situation  re- 

lating to  block  purchase  of  time  on 
foreign  language  stations  by  brok- 

ers, who  in  turn  sell  the  time  to 
foreign  language  advertisers.  A  de- 

tailed questionnaire  was  sent  late 
last  week  to  the  roster  of  some  210 
standard  broadcast  stations  which 
carry  foreign  language  programs, 
with  emphasis  on  brokerage  as- 

pects, to  be  returned  not  later  than 
June  22. 

FBI  Active 

Sidney  Spear,  chief  of  the  Spe- 
cial   Study   Section   of   the  War 

Plans  Division,  is  supervising  the 
inquiry.  The  questionnaire  returns 
will  be  analyzed  with  appropriate 
recommendations  to  the  FCC. 

It  was  learned  authoritatively 
that  the  Federal  Bureau  of  Investi- 

gation has  picked  up  a  number  of 
time  brokers  who  were  enemy 
aliens,  and  that  at  least  two,  it  is 
understood,  still  are  being  detained. 
Moreover,  the  Office  of  Censorship 
also  is  vitally  interested  in  the 
whole  question  of  foreign  language 
broadcasting,  and  proposes  to  write 
into  the  revised  wartime  code  for 
broadcasting  a  series  of  policy  pro- 

nouncements to  govern  their  opera- tions. 

Use  of  time  brokers  in  radio  long 
has  been  frowned  upon  by  the  FCC 
and  by  its  predecessor  Radio  Com- 

mission. In  a  number  of  cases,  sta- 
tions have  been  forced  to  cease  the 

practice  on  the  ground  that  the  li- 
censee actually  delegates  his  re- 

sponsibility to  the  time  broker  in 
selling  block  time  and  loses  control 
of  station  operation  for  such 

(Continued  on  page  71) 

Code  to  Regulate 

Foreign  Language 

Voluntary  Document  Sent  to 
All  Stations  to  Be  Signed 
FOREIGN  Language  Broadcasters 
Wartime  Control,  permanently  or- 

ganized last  Wednesday,  adopted  a 
"Voluntary  Code  of  Wartime  Prac- 

tices for  American  Broadcasters 
Presenting  Programs  in  Foreign 
Languages".  The  Code,  published 
in  full  text  below,  was  sent  to  all 
210  stations  handling  such  pro- 

grams, along  with  a  letter  from 
FCC  Chairman  James  Lawrence 
Fly  to  Chairman  Arthur  Simon  of 
the  Control.  The  Code  follows : 

Whereas  the  foreign  language  broad- 
casters of  America  have  a  unique  op- 

portunity and  responsibility  to  make 
this  channel  of  communication  a  posi- tive force  in  the  victory  program  of 
the  United  States  of  America  and  the 
United  Nations ;  and  whereas  to 
achieve  this  goal,  they  have  unani- 

mously adopted  the  following  Volun- tary Code  of  Wartime  Practices  for 
American  Broadcasters  Presenting 
Programs  in  Foreign  Languages : 

1.  The  broadcasters  will  continue 
faithfully  to  observe  the  Code  of  War- 

time Practices  for  American  Broad- 
casters issued  by  the  Office  of  Censor- 

ship. 

2.  The  broadcasters  will  continue  to 
assume  complete  responsibility  for  the 
selection,  content,  and  presentation  of 
all  foreign  language  iDrograms. 

3.  The  broadcasters  will  carefully 
monitor  and  check  all  foreign  language 
programs.  They  will  obtain  a  complete 
script  in  advance  and  any  deviation 
from  the  script  will  result  in  the  pro- 

gram in  question  being  cut.  They  will 
also  give  particular  attention  to  re- mote broadcasts. 

4.  The  broadcasters  will  examine 
carefully  the  background  of  all  per- sons connected  in  any  way  with  the 
preparation  or  presentation  of  foreign 
language  programs  and  will  establish 
and  faithfully  follow  a  procedure  for 
the  clearance  of  personnel  based  upon the  following  steps : 

(A)  The  questionnaire  shall  be 
filled  in  by  all  personnel.  All  person- nel shall  be  fingerprinted.  One  original 
and  copy  of  the  questionnaire  finger- 

prints, and  other  pertinent  informa- tion shall  be  forwarded  to  the  Execu- tive Committee. 
(B)  The  ELxecutive  Committee  shall  . make  final  decisions  on  suitability  of 

personnel. (C)  All  foreign  language  stations 
will  be  notified  relative  to  decisions  of 
the  Committee  regarding  personnel. 

(D)  The  broadcasters  agree  to  abide 
by  the  decisions  of  the  Executive  Board 
in  regard  to  personnel,  sponsors  and 

programs. .5.  The  broadcasters  will  cooperate 
wholeheartedly  with  interested  public 
and  private  agencies,  and  particularly 
with  recognized  anti-Axis  groups,  in 
the  selection  of  program  material. 

6.  The  broadcasters  pledge  adher- ence to  the  letter  and  spirit  of  this 
Code  and  will  report  violations  thereof 
to  the  Committee  as  well  as  to  the 
appropriate  authorities. 

7.  Broadcasters  will  give  particular 
attention  to  those  programs  known  as 
"Block  Time  Sales". 

8.  All  foreign  language  programs 
will  continue  to  contribute  to  the  war effort. 

(A)  Stations  will  broadcast,  ac- 
cording to  the  limitations  of  their  for- 

eign language  time,  as  much  anti-Axis, 
pro-Democratic  program  material  as 
may  be  deemed  necessary  by  the  Com- mittee. 

Therefore,    I    pledge    that  station 
 will  abide  by  the  Voluntary 

Code  of  Wartime  Practices  for  Ameri- 
can Broadcasters  Presenting  Pro- grams in  Foreign  Languages. 
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R.  C.  A.  F.  student  pilots  back  from  training  flight  in  Fleet  Finch  Elementary  Trainers 

MORE  THRILLING  THAN  FICTION! 

New!  26  half-hour  NBC  Recorded 

Programs  dramatizing  the 

ROYAL  CANADIAN  AIR  FORCE! 

Here  is  the  first  truly  authentic  story  of  the 
fighting  skill  of  the  airmen  of  the  United  Nations 

serving  with  the  Royal  Canadian  Air  Force — 

26  action-packed  episodes  based  on  case  his- 
tories from  the  files  of  R.C.A.F.,  made  available 

to  NBC  exclusively  for  the  preparation  of  this 
NBC  Recorded  Program  Series  and  produced  in 

Canada  in  cooperation  with  All-Canada  Radio 
Facilities,  Ltd. 

No  fiction  could  be  half  so  gripping  as  these 
stories.  Each  listener  livesf  them,  vividly!  Here 

are  the  thrills  of  night-flight  .  .  .  the  roar  of 
motors  .  .  .  the  crash  of  bombs  .  .  .  the  staccato 

bursts  of  the  guns  .  .  .  told  through  the  lives  of 
four  lads  in  the  R.  C.A.F.  ...  an  American,  a 

Canadian,  an  Englishman  and  an  Australian. 

Each  episode  is  a  complete  story  in  itself,  yet 
each  ties  in  with  the  others  to  progress  from 
first  training  to  actual  combat  flying.  The  series 

is  available  for  sponsorship,  provided  that  com- 
mercials follow  the  pattern  of  good  taste  estab- 

lished by  the  NAB  Code  Committee,  and  that 

sponsors  are  approved  by  R.C.A.F.  officials. 

Write  at  once  for  information  on  rates,  avail- 
ability, and  audition  samples. 

NBC  Radio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA  BIdg.,  Radio  City,  New  York  •  Merchandise  Mart,  Chicago 
Trans-Lux  BIdg.,  Washington,  D.  C.  •  Sunset  and  Vine,  Hollywood 

All  R.C.A.F.  official  photographs — Reproduced  by  permission 
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BACK  FROM  THE  WARS  comes  Fred  Oechsner  (right),  former  Central 
European  manager  of  UP,  and  he  is  greeted  at  the  pier  by  (1  to  r)  Al 
Harrison,  UP  radio  chief;  Ed  Williams,  business  manager;  H.  V.  Kal- 
tenborn,  NBC  commentator.  He  arrived  on  the  S.S.  Drottningholm. 

Newsmen  Declare  American  Shortwaves 

Effective  in  Italy  hut  Not  in  Germany 

Mid- June  Opening 

Planned  by  KXEL 
Farm  Aspects  to  Be  Stressed 
By  50  kw.  Waterloo  Outlet 

KXEL,  Waterloo,  la.,  new  50,- 
000-watt  station  on  1540  kc,  will 
begin  operation  about  June  15,  ac- 

cording to  Joe  DuMond,  president 
and  general  manager.  Offices  and 
studios  are  located  in  the  Insurance 
Bldg.,  Waterloo,  with  transmitter 
at  Dysart,  la. 
Adopting  the  slogan  Josh  Hig- 

gins,  The  Voice  of  Agriculture, 
KXEL  takes  this  line  from  the 
familiar  old  rural  character  popu- 

larized for  many  years  over  NBC 
by  Mr.  DuMond.  Agriculture  will 
be  emphasized  in  both  KXEL  en- 

tertainment and  service.  A  large 
production  department  is  intended 
to  prepare  programs  for  local  and 
network  broadcast,  including  a 
daily  editorial  by  William  A.  Reed, 
former  publisher  of  the  Waterloo 
Tribune. 

Quick  Construction 
The  new  station  will  be  a  basic 

BLUE  affiliate,  with  KBUR,  Bur- 
lington, la.,  also  managed  by  Mr. 

DuMond,  as  a  bonus  outlet.  John 
Blair  &  Co.,  has  been  appointed 
national  representative.  Latest  de- 

sign Westinghouse  transmitter  is 
being  installed. 

Some  sort  of  record  probably  has 
been  created  in  the  speed  with 
which  KXEL  inaugurates  opera- 

tion. It  was  authorized  by  the 
FCC  Jan.  20,  1942,  or  less  than 
five  months  ago. 
Lyle  Barnhart,  former  NBC 

Chicago  producer,  is  program  di- 
rector. Mr.  Barnhart  is  the  au- 

thor of  the  four-year  radio  course 
used  by  Michigan  State  College 
and  has  just  completed  a  text  book 
on  radio  announcing. 

Don  Kassner,  formerly  con- 
struction engineer  for  Iowa  Broad- 

casting System,  is  chief  engineer. 
Willis  Wilson,  recently  chief  en- 

gineer of  KBUR,  is  supervisor  of 
studio  engineering. 

The  news  department  is  headed 
by  Cliff  Hendrix,  formerly  with 
KBUR.  Ken  Morton,  also  of  KBUR 
and  the  Drake  U  School  of  Ra- 

dio, is  program  traffic  director. 
Les  Hartman,  Waterloo,  has  been 
appointed  music  librarian.  Local 
and  regional  sales  will  be  headed 
by  Jack  DuMond,  Waterloo. 

Beside  Joe  DuMond,  officers  of 
KXEL  are  James  Armstrong,  vice- 
president;  Benjamin  F.  Swisher, 
secretary;  William  A.  Reed,  treas- 

urer. This  group  together  with 
James  Graham,  John  W.  Rath  and 
Claude  Clark,  constitute  the  board 
of  directors.  Other  radio  execu- 

tives associated  with  Mr.  DuMond 
in  stock  ownership  of  the  station 
includes  John  E.  Fetzer,  president 
and  general  manager  of  WKZO, 
Kalamazoo;  Paul  Godley,  consult- 

ing engineer,  Montclair,  N.  J.; 
John  Blair,  station  representative, 
Chicago;  Dan  T.  Riley  and  Richard 
H.  Plock,  president  and  vice-presi- 

dent respectively  of  KBUR. 

AMERICA'S  shortwave  propa- 
ganda is  effective  in  Italy,  but  not 

in  Germany,  in  the  opinion  of  two 
UP  correspondents  who  arrived  in 
New  York  June  1  aboard  the 
Drottningholm,  with  other  corre- 

spondents, diplomats  and  Army 
and  Navy  officers. 

U.  S.  propaganda  directed  at  the 
German  people  is  ineffective  due 
to  the  poor  quality  of  shortwave 
reception  on  most  radio  sets  and 
to  the  high  penalties  imposed  for 
listening,  according  to  Frederick 
C.  Oechsner,  who  was  Central  Eu- 

ropean manager  of  UP  up  to  the 
Axis  declaration  of  war. 
What  little  listening  there  is  to 

foreign  programs  is  confined  to 
BBC  broadcasts,  which  are  much 
clearer,  he  said.  To  be  more  effec- 

tive, the  United  States  would 
have  to  establish  shortwave  sta- 

tions at  points  closer  to  the  conti- 
nent, such  as  Iceland. 

German  Warning 

A  card  in  German  found  by  a 
member  of  the  WOR  staff  at  the 
New  York  pier,  where  the  liner 
docked,  illustrates  Oechsner's  sec- 

ond point.  Evidently  brought  back 
as  a  souvenir,  the  card  is  designed 
to  fit  over  the  dial  of  the  radio 
and  reads,  in  free  translation: 
"Think  This  Over! — Listening  in 
on  foreign  broadcasts  is  a  crime 
against  the  national  security  of  our 
people.  By  order  of  the  Fuehrer  it 
will  be  punished  by  a  long  prison 

term." 
In  Italy,  where  penalties  are  ad- 

ministered with  far  less  severity, 
American  propaganda  falls  on  fer- 

tile ground,  in  the  opinion  of  Rey- 
nolds Packard,  who  headed  the 

UP  Rome  Bureau,  and  whose  wife, 
Eleanor  Packard,  another  UP  cor- 

respondent, returned  with  him. 
Italians  disgruntled  with  the 

Fascist  regime  are  eager  for  the 
U.  S.  broadcasts,  and  even  some 
loyal  Fascists  are  influenced  by 
them  to  some  extent,  he  believed. 
Because  of  the  greater  laxity  in 
imposing  penalties  in  Italy,  more 
Italians  listen  to  U.  S.  broadcasts 
than  Germans,  but,  as  in  Germany, 
people  are  more  apt  to  tune  in  on 

LONG  VIGILS  in  Axis  areas, 
where  they  reported  for  NBC,  were 
narrated  to  the  NBC  audience  June 
1  by  Paul  Fischer  (left) ,  back  from 
Italy,  and  David  Colin,  back  from 
Germany.  They  arrived  that  day  on 
the  Drottningholm. 

BBC  broadcasts  because  of  better 
reception,  he  said. 

The  correspondents  were  among 
seven  UP  newsmen  who  arrived 
on  the  Drottningholm  after  weeks 
in  internment  camps  in  Europe. 
The  correspondents  were  inter- 

viewed on  their  experiences  and 
opinions  at  a  conference  held  at 
UP  New  York  offices  the  day  fol- 

lowing their  arrival.  Present  in 
addition  to  Oechsner  and  Packard, 
were  Eleanor  Packard  and  Liv- 

ingston Pomeroy,  of  the  Rome 
Bureau;  Clinton  Conger  and  Jack 
Fleischer,  of  the  Berlin  Bureau, 
and  Glen  Stadler,  in  the  Paris 
Bureau  for  13  months  after  the 
German  occupation,  and  later  in- 

terned in  Germany. 
Radio  correspondents  returning 

on  the  Drottningholm  included 
Paul  Fischer  and  David  Colin, 
NBC  representatives  in  Berlin  and 
Rome,  and  John  Paul  Dickson,  who 
had  been  Berlin  correspondent 
of  MBS.  The  NBC  men  broadcast 
twice  on  the  day  of  their  arrival, 
describing  their  experiences  and 
comparing  internment  conditions 
in  the  two  Axis  countries,  while 
Dickson's  first  radio  appearance 
after  his  return  was  on  Friday, 
when  he  appeared  on  the  Mutual 
quiz  show.  Double  or  Nothing. 
Colin  and  Fischer  gave  off-the- 
record  talks  to  New  York  news- 

paper and  radio  men  at  a  luncheon 
given  in  their  honor  by  NBC  on Wednesday. 

Esso  to  Celebrate  |j 

200,000th  Program  ] 

AT  NOON  on  June  11  the  200,000th 
regularly  scheduled  Esso  Reporter 
news  program  will  be  broadcast  on 
35  stations  from  Maine  to  Louisi- 

ana, marking  the  seventh  year 
Esso  Marketers  has  used  radio 
without  interruption.  According  to 
available  records  Marschalk  & 
Pratt,  New  York,  agency  in  charge, 
states  this  is  the  greatest  number  ! 
of  live  programs  ever  used  by  one  | client.  ; 

Back  in  1935,  when  Esso  Mar-  ' keters  pioneered  sponsored  news-  ! 
casts,  few  stations  had  even  set  up  \ 
rates    for    five-minute  programs. 
That  first  year  the  Esso  Reporter 
programs    were    broadcast    3,138  \ 
times  on  less  than  12  stations  in 
Mid-Atlantic    States,    while    this  j 
year  the  schedule  calls  for  more 
than  47,000  broadcasts  of  United 
Press  news  on  a  two-to-six  times 
daily  basis.  The  series  also  is  one 
of  the  first  live  programs  to  be 
broadcast  daily  via  shortwave  to 
Americans  serving  overseas. 

Little  Change 

During   the   seven-year  period, 
the  program  pattern  has  changed 
little,  consisting  mainly  of  four  or 
more  daily  broadcasts  five  minutes  • 
in    length    giving    highlights    of  i 
world,   national   and   local  news. 
Commercials    are   prepared  indi- 

vidually for  each  station  by  Mar-  i 
schalk  &  Pratt,  and  scheduled  ac- 

cording  to    requirements    of  the 
Esso  organization  in  each  territory. 

The  year  1942  has  brought  some 
new  jobs  for  the  Esso  Reporter, 
such  as  news  resumes  all  through 
the  night  in  certain  areas  where 
war  work  is  on  a  24-hour  basis,  i 

Currently,  too,  many  Esso  commer- 
cials are  devoted  to  helping  motor-  , 

ists  care  for  their  cars  and  their 

tires,  to  giving  information  on  ra-  ; 
tioning  and  regulations  for  dimouts 
and  blackouts,  and  to  helping  the 
Army  and  Navy  in  their  recruiting drives. 

Broadcasts  for  the  company  are 

under  the  supervision  of  J.  A.  Mil- 
ler, advertising  manager,  and  D.  J. 

O'Brien  in  charge  of  radio  in  the 
New  York  office  of  Standard  Oil  j 
Co.  of  New  Jersey,  one  of  the  Esso 
Marketers  member  companies.  G. 
W.  Freeman,  of  Marschalk  &  Pratt, 
writes  most  of  the  Esso  Reporter 
commercials.  Curt  Peterson  is  radio 
director  of  the  agency. 

War  Producer  Sponsor 
CLEVELAND  TWIST  DRILL  | 

Co.,  Cleveland,  bought  its  first  ra- 
dio time  may  22  on  WGAR  and 

WHK,  Cleveland,  to  broadcast  cer- emonies connected  with  receiving 
the  first  joint  Army  and  Navy 
Award  for  excellent  contribution  to 
the  war  production  drive.  Tran- 

scriptions of  the  half-hour  pro- 
gram were  broadcast  on  WOR, 

New  York;  WGN,  Chicago;  KFI, 
Los  Angeles,  KPO,  San  Francisco; 
WWJ,  Detroit.  0.  S.  Tyson  &  Co., 
New  York,  is  agency. 
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"HI  bet  you  never  knew  that 

MARBLE  is  a  big  industry 

in  the  TENNESSEE  VALLEY!" 

•  Marble  mining  is  but  one  of  nnany  basic  and  war  indus- 

tries located  in  the  Tennessee  Valley,  attracted  by  one-half 

billion  dollars  worth  of  mighty  dams  generating  cheap 

TVA  power. 

This  is  the  rich  area  to  be  covered  by  WLAC's  50,000 
watts. 

NASHVILLE,  TENN. 

Going  soon  to 

50,000 WATTS 

COLUMBIA'S 
NASHVILLE  OUTLET 

U.  P.  NEWS 

J.  T.  WARD,OWNER*F.  C.  SO  WELL,  MANAGER 
PAUL  H.  RAYMER  CO.  NATIONAL  REPRESENTATIVES 

 *  

THE  STATION  OF  THE 

GREAT  TENNESSEE  VALLEY 



Gerber  Goes  for  News  in  a  Big  Way 

ALL  OUT  FOR  RADIO  went  The  John  Gerber  Co.,  of  Memphis,  with  42 
newscasts  a  week  over  WMPS,  believed  a  department-store  record  for 
packaged  news.  Interested  are  (1  to  r)  Harold  R.  Krelstein,  commercial 
manager,  WMPS;  Lawrence  Trexler,  news  editor,  WMPS;  Benj.  R. 
Michael,  president,  Gerber  Co.;  Igor  Ivan,  news  editor,  WMPS;  Mrs. 
J.  W.  Richardson,  advertising  director,  Gerber  Co. 

Department  Store  Now 

Fills  Memphis  Air 

With  Broadcasts 

DOES  RADIO  advertising  for  re- 
tail stores  pay? 

The  answer  of  The  John  Gerber 
Co.,  of  Memphis,  after  considerable 
testing,  is  42  newscasts  a  week  over 
WMPS,  in  addition  to  a  women's 
shoppers  program  of  six  quarter- 
hours  weekly  over  WMC. 

In  the  teeth  of  the  criticisms  of 
department  store  advertising  exec- 

utives, voiced  during  the  NAB  con- 
vention at  Cleveland  [BROADCAST- 

ING, May  18],  Benjamin  R.  Michael, 
president  of  the  Gerber  Co.,  decided 
on  his  increased  radio  expenditure. 
"If  you  expect  radio  to  perform 
miracles,"  he  said,  "you  will  be  dis- 

illusioned. Radio  requires  the  same 
study  of  technique  as  newspaper  or 

any  other  phase  of  publicity." 
Carefully  Planned 

Gerber's  didn't  just  dive  headlong 
into  radio.  When  Mr.  Michael  came 
to  Memphis  in  August,  1941  from 
Halle  Bros.,  in  Cleveland,  he  looked 
into  the  whole  over-all  promotional 
picture.  He  had  been  with  B.  Alt- 
man  in  New  York  before  his  Cleve- 

land experience. 
A  month  after  he  arrived,  test 

programs  were  purchased  on  all 
four  Memphis  stations,  including 
the  Women's  Shopper,  juvenile  pro- 

grams, announcements  and  five- 
minute  daily  sports  programs. 
Space  in  newspapers  was  not  cur- 

tailed. Then  on  May  11  came  the 
decision  for  the  run  of  schedule 
news  programs,  to  the  tune  of  7  a 
day,  six  days  a  week  on  WMPS, 
plus  the  expanded  Women's  Shop- 

per series  on  WMC.  The  store  is 
one  of  the  big  four  in  Memphis. 

Quoth  Mr.  Michael  in  connection 
with  the  radio  series : 

"The  same  way  as  the  air  is  your 
dynamo  for  winning  the  war,  the 
same  way  is  the  air  your  dynamo 
for  winning  retail  sales.  And  the 
answer  is  that  retail  sales  are  ob- 

tained by  capturing  the  customer's 
imagination.  Radio  is  personal, 
whereas  type  is  cold.  Radio  reaches 
the  senses  more  quickly  than  read- 
ing. 

"Modern  education  has  trained  a 
child  to  visual  and  auditory  learn- 

ing, whereas  the  former  education 
was  entirely  developed  by  either 
lecture  or  by  reading.  Radio  per- 

mits the  speed  of  modern  tempo.  It 
does  not  require  the  lengthy  prepa- 

ration to  present  to  the  customer. 
You  can  receive  merchandise  today 
and  advertise  it  this  afternoon. 
General  publicity,  which  we  all  ad- 

mit is  a  very  fundamental  part  of 
any  retail  institution,  has  the  best 
listening  audience  over  the  radio. 

Reaches  More  People 

"In  part  this  is  due  to  its  reach- 
ing a  greater  number  of  people 

than  the  newspaper  circulation. 
The  ideal  situation  is  a  composite 

use  of  the  newspaper,  radio  and 
window  displays.  If  you  expect  ra- 

dio to  perform  miracles  you  will  be 
disillusioned.  Radio  requires  the 
same  study  of  technique  as  news- 

paper or  any  other  phase  of  pub- licity. 

"There  is  nothing  more  import- 
ant at  this  moment  than  news. 

Trexler  and  the  news  represents  in 

the  City  of  Memphis  'tops'  in  the 
news.  Therefore,  we  believe  that 
'tops'  in  merchandising  which  is 
retailing  news  coupled  with  'tops' in  news  is  the  best  association  over 
the  radio  that  can  be  obtained  for 
radio  distribution. 

"We  are  in  an  age  of  mass  con- 
centration and  repeated  rapidity  of 

attack.  Having  the  news  presented 

seven  times  a  day  is  the  radio's 
expression  of  the  latest  in  war  tac- 

tics." Applications  Dropped 

For  Equipment  Shortage 
DISMISSED  without  prejudice  by 
the  FCC  last  week,  all  at  the  re- 

quest of  attorneys,  due  usually  to 
inability  to  secure  equipment  under 
existing  wartime  restrictions,  were 
three  applications  for  new  FM  sta- 

tions and  five  from  standard  broad- 
casting stations  seeking  improved 

facilities.  FM  applications  dropped 
were  those  of  Portland  Broadcast- 

ings System  Inc.,  operating  WGAN 
and  owned  by  the  Portland  Herald 
&  Express,  seeking  47.1  mc;  At- 

lanta Constitution,  seeking  45.3 
mc. ;  KFEL,  Denver,  seeking  46.5 
mc. 

Standard  broadcast  applications 
dismissed  were  those  of  WCHS, 
Charleston,  W.  Va.;  WIBW,  To- 
peka,  and  KFEL,  Denver,  all  now 
5,000  watts  fulltime  and  all  seeking 
10,000  day;  and  WJNO,  West  Palm 
Beach,  seeking  shift  from  1230  kc. 
to  1430  kc.  and  power  increase  from 
250  to  1,000  watts.  Also  dismissed 
were  the  applications  of  WOAI,  San 
Antonio,  for  1200  kc,  and  of  An- 

drew L.  Todd  for  a  new  local  in 
Murfreesboro,  Tenn. 

CRAMPED  QUARTERS 

But  War  Pinch  Makes  KSL 

A  Happy  Family 

WAR'S  PINCH  was  felt  by  KSL, 
Salt  Lake  City,  recently  when 
Army  engineers  took  over  the 
Union  Pacific  annex  building.  The 
KSL  staff  formerly  occupied  an 
entire  floor  but  now  has  had  to double  up. 

The  sales  department  and  Com- 
mercial Manager  Lennox  Murdoch 

are  using  one  of  the  larger  studios 
as  an  office  and  the  copy  depart- 

ment is  temporarily  quartered  in 
another  small  studio.  The  same 
doubling  up  has  forced  bookkeep- 

ing, engineering  and  promotion  de- 
partments into  smaller  quarters. 

The  station  is  philosophical 
about  the  whole  thing,  choosing  to 
believe  that  the  cramping  has 
served  the  constructive  purpose  of 
bringing  the  staff  together  again  as 
one  big  family. 

Sunkist  Stays 

CALIFORNIA  FRUIT  Growers 
Exchange,  Los  Angeles  (Sunkist 
oranges,  lemons),  will  forego  a 
summer  layoff  and  continue  the 
thrice-weekly  quarter-hour  Hedda 
Hopper's  Hollywood  on  40  CBS 
stations,  Monday,  Wednesday,  Fri- 

day, 6:15-6:30  p.m.  (EWT).  De- 
cision was  reached  following  con- 

ference among  Russell  Filers  ad- 
vertising director  of  Sunkist; 

James  Fonda,  radio  supervisor  of 
Lord  &  Thomas,  Los  Angeles 
agency  servicing  the  account,  and 
Miss  Hopper.  In  addition  to  that 
program,  the  firm,  for  its  Valencia 
oranges,  on  June  1  started  using 
daily  transcribed  announcements 
on  more  than  a  score  of  stations  in 
the  Southern  states. 

AMERICAN  Music  Publishers,  re- 
cently organized  witli  headquarters  at 

935  Marliet  St..  San  Francisco,  and 
licensed  through  BMI,  has  established 
Hollywood  offices  at  1509  N.  Vine  St., 
with  .Tack  Sharpe  in  charge. 

NOTABLES  ATTEND 

ANNUAL  WIRE  FETE 
GUESTS  OF  HONOR  for  the  an- 

nual "appreciation"  dinner  of 
WIRE,  Indianapolis,  held  last  Mon- 

day and  attended  by  more  than  500 
business  and  professional  leaders 
of  Indiana  and  Illinois,  were  Niles 
Trammell,  NBC  president,  and 
Gov.  Henry  F.  Schricker  of  In- 
diana. 

The  previous  day  Mr.  Trammell 
had  delivered  the  commencement 
address  at  DePauw  U,  Greencastle, 
Ind.  [Broadcasting,  June  1], 
where  he  and  Gov.  Schricker  re- 

ceived honorary  Ll.D  degrees.  Ac- 
companying Mr.  Trammell  to  In- 

dianapolis were  four  NBC  vice- 
presidents:  Frank  MuUenr,  Roy 
Witmer,  Frank  Russell  and  Harry 
Kopf.  Other  NBC  executives  at- 

tending included  Clarence  Menser, 
program  director;  Sheldon  Hickox, 
public  relations  director;  Jules 
Herbuveaux,  Chicago  program  di- 

rector; Paul  McCluer,  Chicago 
sales  manager  and  William  Ray, 
Chicago  publicity  director. 

In  his  address  Gov.  Schricker 

paid  tribute  to  radio  as  "the  great- 
est agency  of  democracy  in  war- 

time". He  also  expressed  appre- 
ciation for  the  national  and  world 

wide  service  of  NBC  and  closed 
with  a  eulogy  to  Eugene  C.  Pulliam, 
WIRE  owner,  for  his  work  as  State 
chairman  of  the  war  savings  bond 
campaign. 

Broadcasters  to  Form 

Toronto  Luncheon  Club 

TO  PASS  on  to  other  station  rep- 
resentatives the  impressions  of  the 

recent  NAB  convention,  Bill 
Wright,  of  Stovin  &  Wright,  To- 

ronto, called  a  luncheon  meeting  of 
all  representatives  in  Toronto  and 
of  as  many  Canadians  as  possible 
who  attended  the  NAB  convention. 
Each  person  who  had  been  at 
Cleveland  was  given  two  minutes  to 
give  his  outstanding  impressions  of 
the  Convention. 

At  the  conclusion  a  question- 
answer  period  was  held.  So  favor- 

ably were  the  Canadians  impressed, 
that  the  luncheon  meeting  is  to  be- 

come a  monthly  affair.  Those  at- tending were  Bill  Wright,  Reg 
Beattie,  John  Tregale  and  Guy 
Herbert,  All-Canada  Radio  Facili- 

ties; Don  Copeland,  Hal  Williams 
and  Stan  Francis,  Dominion  Broad- 

casting Co.;  Ralph  Bowden,  W. 
Enger  and  Horace  Stovin,  Stovin 
&  Wright;  Jack  Slatter,  Radio  Rep- resentatives Ltd.;  Jack  Part  and 
Jack  Holman,  United  Transcribed 
System;  J.  W.  Alexander;  Jack 
Cooke  of  Northern  Broadcasting 
Co.;  Glen  Bannerman  and  Arthur 
Evans,  Canadian  Assn.  of  Broad- casters. 

WJZM  Sale  Approved 

ROLAND  HUGHES,  onetime  news- 
paper publisher  recently  in  the  in- surance business,  on  June  2  became 

the  owner  of  WJZM,  Clarkesville, 
Tenn.,  the  FCC  having  authorized 
his  purchase  of  the  local  outlet  from 
Mr.  and  Mrs.  William  D.  Hudson. 
Mr.  Hudson,  mayor  of  Clarkesville 
and  member  of  the  Tennessee  Rail- 

road &  Public  Utilities  Commission, 
placed  the  station  in  operation  last 
year.  The  purchase  price  was 

?26,500. 
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KWKH  AREA 

ONE  OF  AMERICA'S  RICHEST 

MARKETS  .  .  . 

#  CBS  sets  net  daytime 

circulation  at  313,000  ra- 

dio homes;  net  nighttime 

at  425,000.  Ask  Bran- 

ham  Company  for  details. 

%  Almost  everybody  in  the  KWKH  area  is 

a  prospect  for  what  you  have  to  sell.  More 
than  300  million  dollars  of  v/ar  construction, 

more  than  30,000  producing  oil  wells,  rapidly  expanding  agricul- 
ture, pulp  and  paper,  lumber,  and  livestock  industries  all  mean 

more  circulating  money — a  better  market  for  you.  Alert  advertisers 

seeking  dominant  coverage  of  this  rich  market  are  buying  KWKH — 

a  potent  sales  medium  in  the  homes  of  able-to-buy,  eager-to-buy 
radio  families  throughout  North  Louisiana,  East  Texas,  and  South 
Arkansas. 

TIMES     S  T  a  T  I  O  N  \5f\^^^ &HREVEPORT,  LOUISIANA 

MEMBER    SOUTH    CENTRAL    QUALITY  NETWORK 

IVift  SELLING  PaWER\x\^\x^  BUYING  MARKET 
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Farm  Co 'Op  Upsets  an  Old  Theory 

Mr.  Meyer 

Radio  Used  to  Tell 

Story  of  Their 

Advancement 

By  FRED  W.  MEYER 
President  and  Manager 

Michigan  Milk  Producers  Assn. 

I'M  A  FARMER,  still  living  on 
the  fai-m  where  I  was  born  quite 
a  few  years  back.  As  a  matter  of 
fact,  it's  the  same  farm  my  father 
settled  on  and  cleared  for  tillage 
nearly  90  years  ago.  I  believe 
I  think  like  a  ^ 
farmer,  act  like  a 
farmer  and  I 
wouldn't  be  sur- 

prised if  folks 
thought  I  looked 
like  a  farmer. 

I've  been  a 
member  of  the 
Michigan  Milk 
Producers  Assn. 
almost  since  its 
inception  over  25 
years  ago.  I've  been  on  its  board 
of  directors  for  several  years, 
president  for  five  years  and  man- 

ager for  most  of  the  last  year. 
I  know  the  farmers'  problems  to- 

day and  feel  qualified  to  speak 
about  them. 

An  Obvious  Answer 

In  my  capacity  as  president  of 
the  largest  farmer  cooperative  in 
Michigan,  I  am  asked  many  ques- 

tions regarding  these  farm  prob- 
lems. Not  all  of  these  questions 

are  asked  by  farmers,  in  fact  most 
of  them  are  from  the  city  people 
with  whom  our  job  puts  us  in  con- 

tact. And  that  brings  us  to  the 
question  so  often  asked  and  which 
is  the  real  reason  for  this  discus- 

sion. Here's  what  is  asked:  "Why 
should  an  all-farmer  association, 
which  does  no  direct  consumer  sell- 

ing, sponsor  a  commercial  radio 

program?" To  the  average  layman  that 
question  might  be  a  poser  but  to 
us  who  see  it  through  a  farmer's 
eyes,  the  answer  is  obvious.  How- 

ever, before  we  come  to  that  an- 
swer, let's  review,  for  a  moment, 

just  how  farmers  have  been 
thought  of  in  the  past.  Farming 
is  the  oldest  and  by  far  the  great- 

est of  all  world  industries,  yet 
the  farmer  has  been  the  most  ex- 

ploited group  in  the  world.  Politi- 
cians have  ridden  into  office  on 

promises  to  help  the  downtrodden 
farmer  and  vaudeville  comedians 
have  rocketed  to  fame  by  ridicule 
of  the  farmer.  Until  recently,  we've 
been  looked  upon  by  city  folks  as 
hicks,  rubes  or  hayseeds,  the  proper 
victims  of  gold  brick  and  lightning 
rod  salesmen. 

But  times  have  changed  and  the 
farmers  have  changed  with  these 
times.  Good  roads,  fast  cars,  the 
telephone  and  radio  have  brought 
the  city  to  the  country  and  vice 
versa.  Improved  farm  machinery 
and  modern  science  have  played 
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important  parts  in  this  pi-ogress. 
Farmers  avail  themselves  of  col- 

lege "short  courses"  and  see  that 
their  children  get  the  benefits  of 
college.  We  oldsters  never  paid 
much  attention  to  public  opinion 
but  the  younger,  college-educated 
farmer  felt  that  we  should  make 
people  realize  that  farmers  were 
business  men  with  a  definite  in- 

vestment, an  ever  present  over- 
head and  a  constant  gamble  on  re- 

turns. 
I  was  inclined  to  go  along  with 

these  younger  farmers  and  when  it 
was  proposed  that  we  undertake  a 
program  of  enlightenment,  I  heart- 

ily endorsed  it.  We  decided  that 
radio  off'ered  us  the  best  opportu- 
ity  to  reach  a  large  audience  regu- 

larly and  cast  about  for  the  proper 
type  of  program.  We  felt  that  this 
program  should  serve  one  purpose 
— to  change  the  mind  of  the  gen- 

eral public  about  farmers. 
Milk  and  Cream 

In  looking  over  availabilities,  we 
were  impressed  by  an  unusual  cir- 

cumstance. We  were  one  of  the  first 
really  active  cooperative  groups 
and  as  such  had  been  a  leader  in 
farm  programs.  WWJ  was  not  only 
the  pioneer  radio  station  in  our 
territory  but  had  as  one  of  its 
attractions  one  of  the  pioneer 
newscasters — the  late  C.  C.  Brad- 
ner.  Then  why  not  three  firsts 
together? 

Thus,   on   April   10,   1939,  the 

Cream  of  the  Neivs  was  born,  the 
program  combining  the  story  of 
the  milk  we  use  with  the  latest 
happenings  of  the  day  and  making 
a  program  of  unusual  interest.  As 
previously  stated,  it  was  our  in- 

tention to  paint  an  honest  word 
picture  of  the  dairy  farmer,  his 
life  and  what  he  means  to  the  pub- 

lic. At  that  time,  no  thought  was 

given  to  the  possibility  of  an  in- 
crease in  milk  consumption. 

We  were  only  aiming  at  a  pub- 
lic relations  job.  However,  as  is 

often  the  case,  we  failed  at  first  to 
really  appreciate  the  potency  of 
radio.  We  apparently  had  chosen 
our  station,  talent  and  program 
well,  because  it  was  an  immediate 
success.  Subsequent  happenings  in 
various  metropolitan  areas  of  the 
state  have  proven  that  Michigan 
city  folks  do  think  diiferently  of 
their  country  cousins  than  in  the 
days  of  yore.  And  whether  the 
program  had  anything  to  do  with 
it  or  not,  milk  consumption  took  a 
noticeable  up-turn  shortly  after  the 
inauguration  of  Cream  of  the 
News. 

Now  at  the  third  anniversary  of 
this  radio  program,  we  of  the 
Michigan  Milk  Producers  Assn. 
feel  that  it  is  an  institution  and 
hope  to  celebrate  many  more. 

Michigan  Milk  Producers  Assn. 
account  is  handled  by  the  C.  H. 
Chapman  Adv.  Agency. 

FARMERS  no  longer  are  victims  for  'Gold  Brick'  selling, 
says  Mr.  Meyer.  To  acquaint  city  cousins  with  their  advance- 

ment, dairy  farmers  of  the  Michigan  Milk  Producers  Assn.,  of 

which  Mr.  Meyer  is  president,  set  out  to  tell  about  their  daily 

lives  through  the  'Cream  of  the  News',  on  WWJ,  Detroit. 
No  attempt  was  made  at  selling,  Mr.  Meyer,  says,  but  adds  that 

"we  failed  at  first  to  really  appreciate  the  potency  of  radio". 
He  reports  that  Michigan  milk  consumption  took  a  "noticeable 

upturn"  after  the  program  got  under  way. 

WBNX  to  Rebroadcast 

Network  War  Programs 
WBNX,  New  York,  has  adopted 
a  plan  to  rebroadcast  MBS  pro- 

grams relating  to  the  war  effort, 
and  is  seeking  similar  arrange- 

ments with  other  major  networks. 
Under  the  plan  with  Mutual,  the 
station  assumes  responsibility  for 
selecting  shows  and  speeches  for 
rebroadcast  by  monitoring  WOR, 
New  York,  and  by  following  ad- 

vance news  of  broadcasts  in  re- 
leases and  newspapers.  Programs 

ordered  by  the  station,  are  recorded 
by  Mutual  at  the  rate  of  $5  per 
quarter-hour  and  $8  per  half-hour 
show,  with  the  network  receiving 
due  credit  in  the  repeat. 

The  plan  grew  out  of  a  sugges- 
tion which  appeared  in  a  bulletin 

issued  by  the  Broadcasters  Victory 
Council,  pointing  out  that  many 
network  public  service  programs 
were  well  worth  repeating,  and 
that  "a  good  speech  is  never  stale." 
Ed  Ervin,  station  production  man- 

ager, initiated  the  plan  at  WBNX. 

Camel  Summer  Sub 

R.  J.  REYNOLDS  TOBACCO  CO., 
Winston-Salem  (Camels,  Prince 
Albert),  on  June  29  starts  Vaughn 
Monroe's  orchestra  as  a  13-week 
summer  replacement  for  the  weekly 
half-hour  Blondie  program  on  79 
CBS  stations,  Monday,  7:30-8  p.m. 
(EWT),  with  West  Coast  repeat, 
7:30-8  p.m.  (PWT).  Comedy  serial 
started  three  years  ago  as  a  sum- 

mer replacement  and  will  have  com- 
pleted 153  broadcasts  on  June  22 

when  the  weekly  show  goes  off  the 
air  for  vacation.  Firm  on  July  2 
also  discontinues  the  weekly  half- 
hour  Al  Pearce  &  His  Gang,  on  80 
NBC  stations,  Thursday,  7:30-8 
p.m.  (EWT),  with  West  Coast  re- 

peat, 7-7:30  p.m.  (PWT).  Whether 
that  program  returns  to  the  net- 

work in  fall  is  uncertain.  Pearce, 
it  is  understood,  will  mc  a  new 
one-hour  program  for  that  firm  to 
originate  from  New  York  on  NBC. 
Detailed  plans  are  now  being  com- 

pleted. Wm.  Esty  &  Co.,  New  York, 
has  the  account. 

Shortwaves  of  Axis 

Followed  by  Few 

Fly  Claims  Library  Requests 
Show  Audience  Is  Small 
THE  EXTENT  of  American  listen- 

ing to  Axis  propaganda  broadcasts 
and  the  amount  of  credence  placed 
in  the  broadcasts  may  be  judged  by 
the  results  of  a  recent  unique  test 
undertaken  by  the  FCC  following  a 
report  on  a  German  broadcast  by 
its  Foreign  Broadcast  Monitoring 
Service. 
FCC  Chairman  James  Lawrence 

Ply  has  reported  that  a  few  weeks 
ago  a  German  propaganda  speaker 
urged  American  listeners  to  go  to 
the  public  libraries  to  read  certain 
volumes  known  to  contain  anti- 
British  material. 

Libraries  Checked 

"To  learn  just  how  much  stock 
American  radio  listeners  (if  there 
are  any  listeners  outside  official 
Government  monitors  and  others 
studying  the  problem),  the  FCC 
asked  the  American  Library  Assn. 
to  circulate  member  libraries  for  a 
check  on  public  requests  for  the 
volume,"  the  FCC  report  states. 

"Complete  reports  from  the  As- 
sociation show  but  a  solitary  re- 

quest which  occurred  at  the  San 
Francisco  library,  and  that  was 
from  a  person  having  an  unrelated 
purpose  in  mind. 

"This  indicates  fairly  well,"  the 
FCC  concluded,  "that  few  listen  to 
Axis  propaganda  outside  persons  in 
the  crank  fringe  and  of  course 
those  studying  the  material  such  as 
the  Government's  own  listening 
services,  which  make  prompt  use 
of  such  material  to  propagandize 
Germany  and  Italy  in  return. 

"These  latter  operations  by  our 
own  country  and  our  Allies  some- 

times provoke  trouble  in  the  occu- 
pied countries.  For  example,  just 

this  last  week  the  German  con- 
trolled Netherlands  radio  broad- 

cast a  threat  against  460  promi- 
nent Dutchmen  in  Nazi  hands  as hostages. 

"The  German-controlled  station 
declared  that  something  dire  would 
happen  to  these  hostages  unless  the 
London  Radio,  operated  by  the 
Dutch  Government-in-Exile,  was 
silenced.  This  obviously  was  be- 

cause the  London  station  was  'in- 
citing the  Netherlands  people 

against  the  Germans'." 
Offers  Censor  Bill 

ACTING  to  amend  the  first  War 
Powers  Act  of  last  year  giving  the 
President  extensive  powers,  Rep. 
Sumners  (D-Tex.),  has  proposed 
that  censorship  of  communications 
be  extended  to  include  exchange 
between  the  United  States  and  any 
territory  or  possession  or  between 
the  territories  or  possessions  alone. 
The  War  Powers  Act  now  includes 
consorship  of  communications  be- 

tween this  country  and  any  foreign 
country.  The  bill  was  referred  to 
the  House  Judiciary  Committee. 

SAM  BREWER,  MBS  correspondent, 
who  has  been  reporting  from  New 
Delhi,  India  [Broadcasting,  May  18, 
1942]  has  left  for  an  unannounced destination. 
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f     WHN  Advertiser  Report  No.1 

(A   series   of  comments    written    by    leading   advertising  men.) 

Our  best  advertisements  have  always  been  written  by  our 

advertisers  themselves.  Here,  for  example,  are  the  words  of 

an  agency  account  executive  telling  how  a  WHN -planned 

program  built  distribution  for  his  client's  product.  You  might 

well  profit  by  his  experience  in  planning  your  Summer  and 

Fall  advertising  schedules. 

50,000  WATTS  •  1050  CLEAR  CHANNEL 
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Chicago  Office:  360  N.  Michigan  Avenue 



CENSUS  OF  RADIO  HOMES  IN  NORTH  DAKOTA  AND  UTAH 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  25,000  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm :  1940* 

X— NORTH  DAKOTA 

County 

Adams  
Barnes  
Benson  
Billings  
Bottineau.  .  .  . 
Bowman  
Burke  
Burleigh  
Cass  
Cavalier  
Dickey  
Divide  
Dunn  
Eddy  
Emmons  
Foster  
Golden  Valley. Grand  Forks .  . 
Grant  
Griggs  
Hettinger  
Kidder  
LaMoure  
Logan  
McHenry  
Mcintosh  
McKenzie.  .  .  . 
McLean  
Mercer  
Morton  
Mountrail.  .  .  . 
Nelson  
Oliver  
Pembina  
Pierce  
Ramsey  
Ransom  
Renville  
Richland  
Rolette  
Sargent  
Sheridan  
Sioux  
Slope  
Stark  
Steele  
Stutsman  
Towner  
Traill  
Walsh  
Ward  
Wells  
Williams  

State  Total. 

All  Units Urban  Units 

Units 
% 

Radio 
Radio 
Units Units % Radio Radio 

Units Units 
% 

RadiD 
Radio 
Units Units % 

Radio 

Radio 
Units 

1,149 87 7 1 008 499 88 5 
442 

650 87 1 566 
4,446 91 0 4 044 

1 ',  642 

93!  7 
1^538 

896 88 5 793 1 908 89 8 
1,713 2,828 88 5 2 504 

1,257 
84 6 1,063 1 571 91 7 

1,441 
562 75 9 427 98 77 3 76 464 75 7 351 

3.351 87 3 2 926 
1,365 84 8 1,158 1 986 89 0 

1,768 1,033 81 9 845 465 80 7 
375 

568 82 8 470 
1,989 88 7 1 764 905 89 5 

810 
1 084 88 0 954 

5,472 
92 

3 5 051 3^907 94^6 
3!  697 

375 85 5 
321 

1 190 86 8 
1,033 13 , 222 94 8 12 538 8.618 95.7 

8,247 2,032 91 6 
1,860 

2 572 94 5 
2,431 3,118 87 2 2 720 

1,141 
87 8 

1.002 
1 977 86 9 

1,718 2,375 87 6 2 080 
1,175 

87 0 
1,022 

1 200 88 2 
1.058 1,878 

90 
1 1 691 730 87 8 641 1 148 91 5 

1,050 1,814 79 
7 1 445 

508 
82 7 420 1 

306 
78 5 

1,025 1,363 91 5 1 247 
671 

92 8 623 
692 

90 

2 

624 2,268 80 
0 1 814 915 

76 6 701 1 353 

82 

2 
1,113 1,394 89 

9 1 254 770 88 8 684 
624 

91 

3 

570 
896 

87 
5 784 419 88 0 369 477 87 1 415 

8,616 93 1 8 018 
51313 5 ,  Oil 1,144 

87 1 996 2 159 91 7 

1.981 
1,802 76 7 1 382 573 77 2 442 1 229 76 5 940 
1.410 88 6 1 250 563 89 2 502 

847 
88 3 

748 
1.622 83 1 1 348 655 

84 

8 556 
967 

81 9 792 
1.507 85 5 1 289 560 83 9 470 947 86 5 819 
2,388 87 9 2 098 

1,060 
85 5 

906 
1 328 89 7 

1,192 
1,574 80 3 1 264 585 76 5 447 989 

82 

6 

817 3,355 85 6 2 873 1,451 84 9 1.232 1 904 86 2 
1,641 1 .995 78 1 1 559 959 75 2 721 1 036 

80 

9 

838 2,179 84 3 1 837 644 

84 

0 541 1 535 84 5 1,296 
3,806 83 5 3 179 1.520 82 6 1.256 2 286 84 1 

1,923 2,075 78 1 1 620 
1,009 

79 5 802 1 066 76 7 818 
4,482 3 3 994 1^593 1,508 1.126 82 Q 923 ^ 

763 
88 1,563 

2,679 86 6 2 320 1,073 87 3 937 1 
606 

86 1 1,383 
2,185 90 3 1 972 959 90 9 871 1 226 89 8 

1,101 85 7 706 181 

87 

1 158 643 

85 

3 

548 
3,625 89 3 3 236 1,782 85 8 1,530 1 843 

92 

5 
1,706 1 .993 86 1 1 716 862 83 2 717 1 131 88 3 999 

3.714 93 1 3 458 
l!544 l!455 

752 

88 

6 666 1 418 94 3 1,337 
2,449 90 9 2 227 1,200 90 7 

1,089 
1 249 91 1 

1,138 1,461 91 5 1 337 538 

91 

5 
492 923 

91 

6 845 
4,867 91 5 4 452 982 

'946 

1,458 
88 6 1,292 2 

427 

91 

5 2,220 
2,663 71 3 1 898 900 84 4 763 1 763 

64 

4 1,135 2,120 88 1 1 869 881 85 2 751 1 239 90 2 1,118 
1,484 86 6 1 285 507 80 9 410 977 89 6 875 942 71 2 671 484 71 2 345 458 71 3 

326 
746 84 5 630 

225 
92 3 

208 
521 81 1 422 

3.396 86 2 2 927 1^485 l!329 
649 77 3 

502 
1 

262 
86 9 

1,096 1,425 87 7 1 249 
470 

85 

8 
403 955 

88 6 846 
5.166 90 5 4 677 

2^245 2!  129 
889 

83 

3 741 2 032 88 9 1,807 
1.755 90 3 1 583 776 

88 

2 684 979 91 8 899 
2.897 

91 
2 2 642 

1,442 

89 

9 1,278 1 475 92 5 1,364 
4.555 

88 
1 4 015 762 95^9 731 1,267 83 9 1,063 2 526 

87 

9 2,221 
8,139 

91 
8 7 471 

4,393 
95.2 

4,181 1,485 87 1 1,293 2 261 

88 

3 1,997 
2,682 91 1 2 442 

1,248 
90 1 

1,124 
1 434 91 9 1,318 

4,307 
88 

3 3 801 l!585 9i!4 
l!449 

946 87 1 824 ] 776 86 0 

1 , 528' 

152.043 88 4 134,437 34,069 
94.6 32,245 47,024 85 7 

40.295 
70 950 87 2 61,897 

Rural-Nonfarm  Units Rural-Farm  Units 

Cities  of  25,000  Or  More  Population 

%  Radio 

City 

Units 
Radio  Units 

Fargo  
8,618 

95.7  8,247 

XI— UTAH 

County 

Beaver  
Box  Elder.  . 
Cache  
Carbon  
Daggett.  .  .  . Davis  
Duchesne.  .  . 
Emery  
Garfield  
Grand  
Iron  
Juab  
Kane  
Millard  
Morgan .  .  .  . Piute  
Rich  
Salt  Lake.  .  . 
San  Juan .  .  . 
Sanpete.  .  .  . 
Sevier  
Summit.  .  .  . 
Tooele  
Uintah  
Utah  
Wasatch  .  .  . 
Washington . 
Wayne  
Weber  

All  Units Urban  Units Rural-Nonfarm  Units 
% Radio % Radio % Radio % 

Radio 
Units Radio Units Units Radio Units Units Radio Units Units 

Radio Units 

1.245 86.2 1.073 1,012 

87,5 885 233 
80 8 

188 
4,516 93.3 4.215 1^483 

95 8 l!42i 1 ,290 
92.4 

1,191 
1 .743 92 0 

1,603 7.470 95.3 7,116 3,214 95 5 3,068 2,171 
94,2 

2,044 2,085 
96 1 

2,004 4,608 
84.4 

3,888 2,056 

85 
6 

1 ,761 
2,141 

85,1 

1,822 

411 

74 

1 

305  . 

131 60.8 80 54 53.1 29 77 65 8 51 
3.776 94.3 

3.562 

820 
97 

9 803 
1.641 

94.6 1 ,552 
1,315 

91 8 1,207 1,961 76.5 1,500 
839 

77.6 651 
1,122 

75 7 

849 

1,615 84.2 
1,359 1,168 

88.4 1,032 447 73 2 327 
1,092 77.8 850 936 77.3 724 156 81 1 126 

515 68.6 353 385 71.2 274 130 60 6 79 
2,049 88.6 

1,814 1470 90,7 

I'.oei 

5.57 
86.1 479 

322 85 1 274 
1.943 90.7 1,762 732 93 4 683 

1.019 

92.1 

938 
192 73 3 

141 

563 81.3 457 419 82.7 346 144 76 9 111 
2,180 89.6 1,954 1.604 

92.5 
1.484 

576 
81 5 

470 

634 94.4 598 355 94.4 335 
279 

94 4 
263 

545 83.0 453 384 81.7 
314 

161 
86 5 

139 

497 95.5 475 309 95.4 
295 

188 95 7 
J  80 

56,621 95,3 53,955 45^896 95 6 43! 876 
8,159 

94.0 
7,668 2,566 

94 

0 2.411 997 42.8 420 358 
72.2 258 639 

25 

4 

162 

4,011 91 .8 3 . 685 
3,368 

93.3 
3,143 

643 

84 

4 

542 

2,962 89.8 2,661 919 
92 

7 
852 

1,588 
90.3 

1,434 

455 
82 5 

375 

2,197 94.3 2,073 990 94 1 932 741 95.6 
708 

466 
92 9 

433 

2,359 91.4 2,155 1 .278 

93 
4 1,193 809 90.0 728 

272 
86 0 234 

2,224 76.4 1 ,700 1 , 059 
78.7 

833 
1,165 74 4 867 

13,708 94.7 12,975 9 . 696 

95 
7 9^282 2,146 

91.4 
1,960 1,866 

92 8 1,733 
1,407 92.3 1 .297 698 

93 

6 653 401 
89.6 

359 308 92 6 235 
2,064 82.8 1.711 842 80 3 676 616 

84.3 
520 606 84 9 515 494 81.6 403 333 81.4 271 161 

82 

1 

132 

15,103 95.2 14,379 ll!964 
95 

4 IIAIS 
1,253 94.8 

1,188 1,886 
94 0 1,773 

139,487 92.4 128,923 81,758 95 0 77,679 37,115 
90.2 

33.465 20,614 86 3 17,779 

Rural-Farm  Units 

Cities  of  25,000  Or  More  Population 

% Radio 

City 

Units 
Radio 

Units 

11,964 
95.4 

11,418 Salt  Lake  City 
41,368 

95.7 

39,600 

*  NOTE:— Number  of  Occupied  Dwelling  Units  as  reported  by  U.  S.  Bureau  of  the  Census  in  advance  rjleasa.  Series  H-7.  Pereant  radio-equipped  calculated  by  NAB  Research  Dept.  from  Series H-7  Bulletin  following  the  Census  Bureau  practice.  Number  of  radio  units,  or  radio  homes,  estimated  by  applying  percent  ownership  to  those  units  not  answering  radio  question  and  adding  such to  those  reporting  radio.    States  previously  reported  are  Nevada,  New  Hampshire,  Vermont,  Wyoming,  Montana,  Idaho.  Maine,  Arizo  ia  and  Delaware;  others  will  ba  reported  as  releas=>d. 
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N ever,  sir,, 

shall  YOU  be 

tossed  around! 

Your  good  time  is  considered  as  pre- 

cious by  Don  Lee  as  it  is  by  you.  We  know 

that  when  you  choose  a  particular  time 

you  have  a  darned  good  reason,  and  we 

can  guarantee  that  on  the  Don  Lee  Net- 

work you  will  never  be  shoved  aside  by 

coast  to  coast  commitments.  A  long  list  of 

network  advertisers  who  picked  a  particu- 

lar time  on  Don  Lee  and  who  have  broad- 

cast continuously  at  that  time  for  years, 

make  this  a  matter  of  record.  And  when 

you  consider  that  9  out  of  every  10  radio 

families  on  the  Pacific  Coast  live  within 

25  miles  of  a  Don  Lee  station,  no  wonder 

nearly  twice  as  many  Pacific  Coast  ac- 

counts use  Don  Lee's  GuaranteedTimethan 
use  the  other  three  networks  combined. 

Thomas  S.  Lee,  President 
Lewis  Allen  Weiss,  Vice-Pres.-Gen.  Mgr. 

5515  Melrose  Avenue,  Hollywood,  California 
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Skunk  Party 
NO  OLFACTORY  illusion 
was  the  recent  appearance  of 
four  guests  at  WWNY, 
Watertown,  N.  Y.  They  were 
skunks — yes,  four  baby  ones 
— brought  in  by  Bill  Roe, 
WWNY  farm  advisor.  Bob 
Walter,  farm  program  direc- 

tor, with  fist  firmly  clamped 
on  his  nose,  was  first  intro- 

duced to  the  "woods  kitties". 
He  passed  the  buck  to  Thomas 
Martin,  station  manager,  who 
interviewed  the  guests  briefly. 
The  field  was  then  left  to  Bill 
Roe  and  the  listeners,  for- 

tunately beyond  aroma-reach. 

Excessive  Advertising  Costs 

Denied  Canada  Tax  Deduction 

But  New  Wartime  Scale  Allows  Expense  Incurred 

For  National  or  Patriotic  Advertising 

THE  CANADIAN  Government, 
through  the  Minister  of  National 
Revenue,  Colin  Gibson,  has  an- 

nounced a  new  wartime  scale  of  ad- 
vertising allowances  for  income  and 

excess  profits  taxation  purposes. 
Basis  of  the  new  scheme  of  allow- 

ances rests  on  the  Minister's  state- 
ment that  "while  national  or  pa- 
triotic advertising  will  be  admitted 

*^RED  niVER  VALLEY, 

SALES  ARE  VP 

HIGHEH'H  A  KITE! 

TO  GET  YOVn  SHARE, 

GET  IN  TOUCH^WITH 

WDAy-THE  OULY 

STATION/SERVING 

THE  WHOLE  VALLEY'.'^ 

WDAY, FARGO,  N.D.  5000  WATTS  -  NBC 

AFFILIATED  WITH  THE  FARGO  FORUM 

FREE  &  PETERS,  NAT'J.  REPRESENTATIVES 

as  an  expense  incurred  for  the  pur- 
pose of  earning  income,  all  exces- 
sive advertising  expenditures  will 

be  disallowed  in  determining  tax- 

able income." Normal  advertising  increases  in 
advertising  based  on  the  normal 
period  1936-1939,  and  on  the  in- crease in  business  for  each  firm 

over  the  basic  period,  will  be  al- lowed. 

Since  American  advertisers  and 

advertising  media  are  facing  simi- 
lar problems,  the  Minister's  full 

statement  is  herewith  given,  show- 
ing reasons  and  means  by  which 

advertising  allowances  will  be  de- 
termined for  tax  purposes.  Follow- 

ing is  his  statement: 
"The  fact  that  the  advertising  of 

goods,  wares,  merchandise  and  ser- 
vices of  any  business  is  an  essential 

element  in  the  successful  conduct  of 
the  business  has  long  been  accepted. 
While  there  is  no  intention  on  the 
part  of  the  government  to  interfere 
with  this  well-established  practice, 
certain  tendencies  which  have  de- 

veloped during  the  war,  and  more 
particularly  within  the  last  year, 
bring  this  expense  under  special 
consideration. 

Beneficial  Advertising 

"The  first  tendency  is  on  the  part 
of  businesses  to  allocate  a  consider- 

able part  of  their  normal  advertis- 
ing to  the  furtherance  of  patriotic 

purposes,  such  as  advertising  the 
sale  of  war  loans,  the  collection  of 
salvage  and  other  like  national  pur- 

poses conducted  by  the  government, 
as  well  as  purposes  national  in  their 
character  and  beneficial  to  the  com- 

munity as  a  whole,  such  as  the  Red 
Cross  and  other  patriotic  activities. 

"This  action  is  greatly  appre- 
ciated, and  the  expenditure  so  in- 
curred has  been  admitted  as  a 

legitimate  expense. 
"There  are,  however,  other  busi- 

nesses which  have  expanded  their 
advertising  expenses  far  beyond  the 
normal,  and  beyond  what  would  be 
a  normal  expansion  for  greatly  in- 

creased business.  Many  of  these 
companies  realize  that  they  are  in 
the  75%  excess  profits  tax  scale  of 
taxation  and  that  the  added  expen- 

diture is  using  the  potential  monies 
of  the  crown — potential  in  that  if 
they  were  not  so  used  they  would 
be  paid  into  the  exchequer  by  way 
of  taxes. 

"Such  substantial  increased  ex- 
penditures are  designed  to  keep  the 

name  of  the  business  before  the 
public,  sometimes  under  a  color  of 
serving  patriotic  ends  not  strictly 
connected  with  the  vending  of 
goods  or  services,  and  thus  create 
a  belief  that  they  are  contributing 
of  their  ovra  funds  to  these  worthy 
purposes,  thereby  building  up  good- 

will which  is  in  fact  purchased 

largely  with  funds  that  truly  be- 
long to  the  crown. 

Admit  'Normar  Expenditures 
"In  the  interest,  therefore,  of 

businesses  themselves,  in  the  inter- 
ests of  the  advertising  medium  that 

carries  these  items  and  in  the  in- 
terests of  the  conservation  of  the 

national  revenue  intended  to  be 
secured  by  existing  legislation  after 
normal  expenditures  have  been  pro- 

vided for,  notice  is  given  that, 
while  national  or  patriotic  adver- 

tising will  be  admitted  as  an  ex- 
pense incurred  for  the  purpose  of 

earning  income,  all  excessive  ad- 
vertising expenditures  will  be  dis- 

allowed in  determining  taxable  in- 
come; and  in  respect  of  the  year 

1941  'normal  advertising'  will  be 
that  outlay  which  was  made  for 
that  purpose  in  the  standard  period, 
1936  to  1939,  provided  that : 

"If  the  profits  have  increased  by 
any  amount  up  to  30%  then  there 
may  be  permitted  an  increase  in 
advertising  costs,  over  normal,  of 
five  percent.; 

"If  the  profits  are  up  between  30 
and  40%,  then  there  may  be  per- 

mitted an  increase  in  advertising 
costs,  over  normal,  or  seven  per 
cent. ; 

"If  the  profits  are  up  between  40 
and  50%,  then  there  may  be  per- 

mitted an  increase  in  advertising 
costs,  over  normal,  of  nine  per 

cent. ; 

"If  the  profits  are  up  over  50%, 
then  there  may  be  permitted  an 
increase  in  advertising  costs,  over 
normal,  of  10%. 

Allow  for  Greater  Turnover 

"Some  regard  will  also  be  had  not 
alone  to  increase  in  profits,  but  the 
increase  in  turnover.  If  the  in- 

crease in  turnover  has  been  very 
substantially  over  the  average  basic 
period  turnover,  then: 

"If  the  turnover  has  increased  by 
any  amount  up  to  60%,  an  increase 
of  five  per  cent,  in  advertising 
costs  may  be  permitted ; 

"If  the  turnover  has  increased  be- 
tween 60  and  80%,  an  increase  of 

seven  per  cent,  in  advertising  costs 
may  be  permitted; 

"If  the  turnover  has  increased  be- 
tween 80  and  100%,  an  increase  of 

nine  per  cent,  in  advertising  costs 
may  be  permitted; 

"If  the  turnover  has  increased 
more  than  100%,  an  increase  of 
10%  in  advertising  costs  may  be 

permitted. 
"These  are  indicative  percentages 

only.  Every  case  will  have  to  be 
considered  on  its  own  merits,  but 
very  substantially  these  will  be  the 
percentages  that  will  be  adhered  to. 

"The  special  allowances  hereto- 
fore announced  in  respect  of  con- 

tributed advertising  for  the  victory 
loan  will  not  be  included  in  the 

foregoing  percentages." 

DON  McNeill,  m.c,  of  the  BLUE 
Breakfast  Cluh,  has  received  the  de- 

gree of  Doctor  of  Letters  from  St. 
Bonaventure  College  and  Seminary, 
St.  Bonaventure,  N.  T.  He  already 
holds  a  Ph.B.  degree  from  the  insti- tution. 
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Treasury  Outlines 

Bond  Drive  Plans 

Every  Wage  Earner  Is  Target 
Of  Drive  Starting  June  14 

ORGANIZING  the  voluntary  sav- 
ing of  10%  of  every  citizen's  in- 

come into  a  club  effort,  the  Office  of 
Facts  &  Figures,  radio  division,  co- 

operating with  the  Treasury,  last 
week  mailed  a  fact  sheet  to  mem- 

bers of  every  branch  of  the  radio 
industry  outlining  the  campaign 
which  will  be  concentrated  between 
June  14  and  July  5. 

Keynote  of  the  campaign  is  a 
club  composed  of  membership  num- 

bering patriotic  Americans  who  set 
aside  10%  of  their  income  in  war 
bonds  and  stamps.  Aimed  at  every 
wage  earner  in  the  country,  this 
program  will  be  pushed  through 
radio,  newspapers,  magazines,  bill- 

boards, car  cards  and  every  other 
available  medium. 

Buttons  and  Stickers 

The  word  "club"  has  been 
adopted,  the  OFF  explains,  since  it 
is  human,  suggesting  something 
that  everyone  wants  to  join.  In  a 
fact  sheet  directed  to  producers 
and  writers,  methods  of  introducing 
the  subjects  are  suggested  and 
publicity  through  participation  of 
stars  is  also  outlined. 

Insignia  for  the  club  have  been 

adopted,  consisting  of  "10%  but- 
tons" illustrated  by  a  target  with 

the  10%  figure  in  the  buUseye; 

MASS  PHLEBOTOMY  increased  the  Red  Cross  blood  bank  by  21/3  gal- 
lons when,  following  a  special  appeal,  20  employes  of  KFI-KECA,  Los 

Angeles,  volunteered  one  pint  each  this  past  week.  In  powdered  plasma 
form,  the  blood  will  be  sent  to  U.  S.  service  hospitals  in  foreign  countries. 
Lined  up  for  blood  pressure  and  temperature  tests  are  (1  to  r) :  Bill 
Davidson,  announcer;  Pete  di  Lima,  writer;  Jimmy  McKibben,  writer; 
Bob  Heistand,  producer;  John  Edwards,  producer;  George  Whitney,  sales 
executive;  Virginia  West,  publicity;  Pat  Bishop,  announcer;  Kay  Calvert, 
accounting;  Bill  Stulla,  announcer;  Eleanor  Downey,  sales;  Ernest 
Felix,  chief  auditor;  Ann  Carlisle,  accounting.  Making  tests  are 
Nurse  Leah  O'Dell  and  Dr.  Robert  W.  Watson.  It  was  the  largest  group 
donation  made  at  the  Los  Angeles  Red  Cross  station. 

window  stickers  for  display  in 

homes,  carrying  the  legend  "We're 
Buying  at  Least  10%".  For  a  ban- ner, the  club  has  adopted  the 
American  flag  as  an  obvious  em- 

blem of  American  people. 

IRONIZED  YEAST  Co.,  Atlanta,  is 
the  first  sponsor  for  Ye  Olde  Vaude- ville Show,  new  recorded  program  on 
WOR,  New  York,  with  Jerry  Law- 

rence as  m.c.  Program  is  heard  Mon- 
day through  Thursday,  10:15-10:30 

p.m.  Lawrence  uses  recordings  of  all 
kinds  to  create  the  illusion  of  an  ac- 

tual vaudeville  show.  Agency  for  Iron- ized  Yeast  is  RutliraufE  &  Ryan,  New 
York. 

P&G  Stops  Sherman 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Ivory  soap),  because  of 

merchandising  difficulties  due  to 
war  priority  restrictions,  following 
broadcast  of  June  24  will  discon- 

tinue the  half-hour  Ransom  Sher- 
man Show  after  26  weeks  on  73 

CBS  stations,  Wednesday,  9:30-10 
p.m.  (EWT).  Besides  Sherman, 
program  features  Martha  Tilton, 
vocalist,  with  comediennes  Shirley 
Mitchell  and  Fran  Allison.  Gordon 
Jenkins  is  musical  director.  Agency 
is  Compton  Adv.  Inc.,  New  York. 

HESLEP  JOINS  RYAN 
IN  CENSORING  NEWS 

CHARTER  HESLEP,  NBC  night 
news  editor  in  New  York  and  for- 

mer managing  editor  of  the  Wash- 
ington Daily  News,  on  June  15 

joins  the  Office  of  Censorship  to 
work  in  the  Radio  Division  under 
J.  Harold  Ryan,  assistant  director. 

He  is  the  second  addition  to  the 

Office  of  Censorship's  radio  staff in  recent  weeks,  the  other  having 
been  Gene  Carr,  assistant  manager 
of  WGAR,  Cleveland.  Mr.  Heslep 
will  be  assigned  to  the  night  shift 
of  the  radio  news  desk,  while  Mr. 
Carr  already  holds  down  the  day shift. 

Capt.  H.  K.  Fenn,  Assistant  Di- rector of  Censorship  in  charge  of 
cable  and  radio  communications 
censorship,  last  week  appointed  Lt. 
Comdr.  W.  M.  B.  Freeman,  USNR, 
as  assistant  chief  cable  censor. 
Comdr.  Freeman,  before  entering 
active  service  in  the  Navy,  was 
with  Treasury  Procurement. 

Last  week  the  entire  staffs  hand- 
ling international  communications 

censorship  under  Capt.  Fenn  and 
postal  and  land  line  communica- 

tions under  Col.  W.  Preston  Cord- 
erman  were  moved  from  their  Vir- 

ginia offices  and  are  now  located 
in  the  headquarters  office  in  the 
Apex  Bldg.  on  Pennsylvania  and 
Constitution  Ave.  in  Washington. 

A  MEETING  of  the  directors  of  the 
Canadian  Assn.  of  Broadcasters  is  to 
be  held  at  Toronto  June  15  and  16  to 
discuss  wartime  activities,  participa- 

tion of  Canadian  stations  in  Army 
Week  June  29  to  July  5,  and  routine business. 

Availabilities  on 

MJB 

SHOW 

ST.  LOUIS 

KWK 

MUTUAL 

St.  LOUIS'  great 

multi- sponsored 

variety  program 

wi  th  fifty-six 

weeks  of  contin- 

uous top  audience 

popularity. 
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Disc  Firms  Granted  Leniency 

To  Use  Part  of  Copper  Stock 

WPB  Acts  on  Appeal  by  RCA  to  Provide  Partial 
Relief  to  the  Industry  for  Period  of  45  Days 

RECOGNIZING  the  importance  of 
copper  in  the  production  of  phono- 

graph and  transcription  records, 
the  War  Production  Board  acted 
last  week  to  insure  minimum  re- 

quirements of  companies  in  the 
field.  This  resulted  from  a  decision 
to  allow  RCA  to  use  18,000  pounds 
of  its  current  inventory  of  35,000 
pounds  of  copper  for  45  days. 

Upon  fii'st  appeal  to  the  WPB, 
RCA  based  its  claims  on  the  value 
of  the  record  to  morale  in  the  home 
but  this  was  considered  insufficient 
reason  to  allow  the  continued  use 
of  copper.  Then  the  RCA  represen- 

tatives pointed  out  the  importance 
of  phonograph  records  to  the  indus- 

try in  keeping  many  stations  on  the 
air. 

Furthermore,  RCA  felt  it  could 
develop  a  substitute  mode  of  pro- 

duction not  dependent  upon  copper 
if  granted  the  extension.  On  these 
grounds  the  appeal  was  considered 
valid  and  accordingly  the  WPB 
acted  to  allow  the  use  of  approxi- 

mately half  of  the  company's  cur- 
rent copper  stock. 

Temporary  Relief 

Under  another  extension  granted 
by  the  War  Production  Board  last 
week,  some  radio  parts  manufac- 

turers will  be  allowed  to  use  cop- 
per from  their  inventories  until 

July  1,  thus  getting  temporary  re- 
lief from  the  recent  WPB  ban  on 

copper  for  civilian  use  which  in 
most  cases  ceased  May  31. 

Under  the  extension  only  lim- 
ited production  of  parts  wiW  be 

allowed,  the  amounts  being  stipu- 
lated by  the  WPB  Copper  Section. 

Similar  relief  was  granted  radio 
tube  manufacturers  to  June  30, 
but  excluding  transmitter  tubes 
[Broadcasting,  June  1]. 

Maintenance  of  Sets 

The  extension  was  granted  fol- 
lowing numerous  conferences  of 

Radio  Manufacturer  Assn.  repre- 
sentatives with  WPB  copper  offi- 

cials and  representatives  of  the 
WPB  Radio  Section.  It  is  under- 

stood Leighton  Peebles,  head  of  the 
WPB  Communications  Branch,  and 
Frank  H.  Macintosh,  chief  of  the 
radio  section,  vigorously  pressed 
for  the  extension  to  maintain  re- 

ceiving sets  in  public  use.  Ex- 
tensions, it  was  said,  will  be  based 

on  special  circumstances  regarding 
the  manufacturers'  inventories, 
work  in  progress  and  other  cir- 
cumstances. 

It  was  also  stated  by  the  WPB 
that  its  Radio  Section  is  now  work- 

ing out  a  definite  plan  for  future 
allocation  of  materials  for  a  re- 

placement parts  production  sched- 
ule. Also,  a  limitation  order  is  now 

being  drafted,  to  be  released 
shortly,  in  connection  with  receiver 
and  tube  program.  It  is  expected 
that  by  the  end  of  June  manufac- 

turers will  have  turned   out  20,- 

000,000  tubes  and  the  limitation 
order  is  expected  to  allow  another 
20,000,000  for  the  remainder  of 
1942. 

However,  it  is  not  expected  that 
the  replacement  parts  program  can 
be  started  before  September  since 
the  WPB  ban  on  copper  was  ex- 

pected to  last  for  at  least  three 
months. 

The  WPB  has  pointed  out  that 
it  expects  1,800,000  tons  of  copper 
from  domestic  production  and  im- 

ports this  year.  It  was  added  that 
in  1939,  in  which  comparatively 
little  defense  work  was  done,  the 
civilian  consumption  of  copper 

amounted  to  800,000  tons.  "From 
here  out,"  the  WPB  said,  "non- 

essential civilian  users  cannot  ex- 
pect to  obtain  any  copper,  and 

only  a  necessary  minimum  am.ount 
will  be  available  for  essential  non- 

militr.ry  needs". 

Marlin  Test  Successful 

FOLLOWING  a  successful  test 
offer  on  Breakfast  in  Bedlam,  on 
WJZ,  New  York,  last  spring,  Mar- 

lin Firearms  Co.,  New  Haven, 
makers  of  razor  blades,  returns  to 
the  program  with  a  contract  for 
five-weekly  participations,  as  part 
of  its  national  spot  campaign  stress- 

ing care  and  conservation  of  blades. 
Craven  &  Hedrick,  New  York,  is 
agency. 

Rhode  Island  Spots 
TO  ATTRACT  summer  vacation- 

ists from  New  York,  the  State  of 
Rhode  Island  will  participate  in  the 
twice-weekly  quarter-hour  show 
Happy  Jim  Parsons  on  WOR,  New 
York,  for  six  weeks,  starting  the 
latter  part  of  June.  Rhode  Island 
promoted  its  vacation  spots  on  the 
same  program  last  year.  Bernstein 
Agency,  Providence,  handles  the 
account. 

M-G-M  Boosts  Film 

METRO  -  GOLDWYN  -  MAYER, 
New  York,  used  live  and  tran. 
scribed  announcements  on  five  New 

York  stations,  to  promote  "Mrs. 
Miniver"  prior  to  the  opening  of the  show  in  Manhattan  June  4. 
Stations  carrying  the  spots  were 
WEAF  WHN  WMCA  WOR 
WQXR.  Show  will  receive  similar 
advance  promotion  prior  to  opening 
in  other  cities  throughout  the  coun- 

try. Donahue  &  Coe,  New  York,  is 
agency. 

Beatty's  New  Series 
MORGAN  BEATTY,  military  news 
analyst  of  the  BLUE,  heard  five-times 
weekly  on  Militurj/  Analysis  of  the 
News,  10 :30  p.m.,  has  added  a  series 
of  news  commentaries,  DaUy  War 
Journal,  Monday  through  Friday,  8- 
8:15  a.m.  Beatty's  evening  program will  shift  to  Monday  thru  Thursday, 
10:1.5-10:30  p.m..  starting  .Tune  29. 
Beatty  is  also  "editor  of  ceremonies" 
on  the  BIjT'E's  Weekly  War  Journal, 
Sundays.  7-7:30  p.m.  All  broadcasts 
originate  in  Washington. 

LATEST  STYLES  on  wheels  are 
demonstrated  by  Hal  Styles, 
KFWB,  Hollywood  commentator, 
when  he  pedalled  gingerly  across 
the  concrete  on  his  bicycle  of  an- cient vintage. 

Another's  Aches 
AS  HIS  last  official  act  be- 

fore reporting  to  the  Navy 
last  week,  Lt.  Com.  Harry  C. 
Butcher  pinned  a  package  of 
Stanback  to  the  cloth  cover- 

ing of  the  loud-speaker  in  the 
office  of  the  CBS  vice-presi- 

dent in  Washington.  At- 
tached also  was  this  note: 

"Left  with  loving  kindness 

for  my  successor.  Butch". 

Stanback  Spots 

STANBACK  Co.,  Salisbury,  N.  C. 
(proprietary),  through  the  J.  Car- 

son Brantley  Adv.  Agency,  Salis- 
bury, has  placed  one-minute  tran- scribed announcements  six  times 

weekly  on  WRVA,  Richmond; 
WJAR,  Providence;  WPTF, 
Raleigh;  WBAL,  Baltimore,  and 
seven  times  weekly  on  WRC  and 
WMAL,  Washington. 

Gilmore  Test 

GILMORE  OIL  Co.,  Los  Angeles, 
in  an  eight-week  test  campaign 
which  started  May  29,  is  sponsor- 

ing a  weekly  half-hour  "grab-bag" studio  audience  participation  pro- 
gram titled  At  Your  Service  Man, 

on  KHJ,  Hollywood.  An  interview 
type  of  program,  it  is  conducted 
by  Ben  Bard,  as  m.c,  with  partici- 

pants consisting  of  service  men 
only.  Each  participant  picks  his 
own  reward  from  a  grab-bag.  Dave 
Young  is  announcer-producer. 
Agency  is  Ruthrauff  &  Ryan,  Holly- wood. 

CLAIMING  the  distinction  of  the  old- 
est non-sectarian  religious  service  on 

the  air,  World  Radio  Congregation, 
WOW,  Omaha,  conducted  by  Rev.  R. 
R.  B  rown,  celebrated  its  1,000th  con- 

secutive broadcast  June  7. 

Cleveland  Session 

Is  Planned  by  IRE 
Wartime  Broadcast  Problems 

Prominent  on  Program 

CLEVELAND'S  Hotel  Statler  will 
be  the  scene  of  the  summer  con- 

vention of  the  Institute  of  Radio 
Engineers,  June  29,  30  and  July  1, 
with  the  program  concentrating 
on  technical  phases  of  radio  com- 

munications and  with  wartime 

phases  of  broadcast  operation  cov- 
ered in  an  address  on  'June  30  by 

J.  A.  Ouimet  of  the  Canadian 
Broadcasting  Corp. 

Registration  begins  Sunday,  June 
28,  and  the  delegates  will  visit  vari- 

ous plants  in  the  Cleveland  area  as 
permitted  under  wartime  restric- 

tions. A  banquet  will  be  held  Tues- 
day evening.  The  tentative  pro- 

gram, subject  to  change  because  of 
war  conditions,  follows: 

MONDAY,  JUNE  29 
10:30  a.m.-l  p.m. 

Addresses  of  Welcome  by  A.  F.  Van 
Dyck,  IRE  president;  P.  L.  Hoover,  chair- man of  the  Cleveland  Section ;  Carl  E. 
Smith,  chairman  of  convention  committee. 

"Recording  Standards,"  by  I.  P.  Rodman, 
Columbia  Recording  Corp.,  New  York. 
"A  New  Approach  to  the  Problem  of 

Phonograph  Reproduction,"  by  G.  L.  Beers and  C.  M.  Sinnett,  RCA  Mfg.  Co.,  Camden. 
"Measuring  Transcription  -  Turntable- 

Speed  Variations,"  by  H.  E.  Roys,  RCA 
Mfg.  Co.,  Indianapolis. 
"A  New  Type  of  Practical  Distortion 

Meters,"  by  J.  E.  Hayes,  Canadian  Broad- casting Corp.,  Montreal. 
"Frequency  -  Modulation  Distortion  in 

Loudspeakers,"  by  G.  L.  Beers  and  H. Belar,  RCA  Mfg.  Co.,  Camden. 
2:30  p.m.-5  p.m. 

"Radio-Frequency  Oscillator  Apparatus 
and  Its  Application  to  Industrial  Process- 
Control  Equipment,"  by  T.  A.  Cohen, Wheelco  Instruments  Co.,  Chicago. 
"The  Scanning  Microscope,"  by  V.  K. 

Zworykin,  J.  Hillier  and  R.  Snyder,  RCA 
Mfg.  Co.,  Camden. 

"Spectroscopic  Analysis  in  the  Manu- 
facture of  Radio  Tubes,"  by  S.  L.  Parsons, 

Hygrade   Sylvania   Corp.,   Emporium,  Pa. 
"Minimizing  Aberration  of  Electron 

Lenses,"  by  H.  Poritsky,  General  Electric Co.,  Schenectady. 

TUESDAY,  JUNE  30 
10  a.m.-l  p.m. 

"Maintenance  of  Broadcasting  Operations 
During  Wartime,"  by  J.  A.  Ouimet,  Cana- dian Broadcasting  Corp.,  Montreal. 
"High-Power  Television  Transmitter," by  H.  B.  Fancher,  General  Electric  Co., Schenectady. 

"Frequency-Modulation  Transmitter-Re- 
ceiver for  Studio  Transmitter  Relay,"  W. F.  Goetter,  General  Electric  Co.,  Schenec- tady. 

"Effect  of  Solar  Activity  on  Radio  Com- 
munication," by  H,  W.  Wells,  Carnegie Institution  of  Washington. 

2:30  p.m.-4:30  p.m. 
"Television  Video  Relay  System,"  by 

J.  E.  Keister,  General  Electric  Company, Schenectady. 

"Mercury  Lighting  for  Television 
Studios,"  by  A.  Breeding,  General  Electric Co.,  Schenectady. 
"The  Focusing-View-Finder  Problem  in 

Television  Cameras,"  by  G.  L.  Beers,  RCA Mfg.  Co.,  Camden. 
"Automatic  Frequency  and  Phase  Con- 

trol of  Synchronization  in  Television  Re- 
ceivers," by  K.  R.  Wendt  and  G.  L.  Fred- endall,  RCA  Mfg.  Co.,  Camden. 
WEDNESDAY.  JULY  1 

10  a.m.-l  p.m. 
"Radio  Strain  Insulators  for  High  Volt- 

age and  Low  Capacitance,"  by  A.  O. Austin,  Barberton,  O. 
"Improved  Insulators  for  Self -Support- 

ing or  Sectionalized  Towers,"  by  A.  O. Austin,  Barberton,  O. 
"Brief  Discussion  of  the  Design  of  a 

900-Foot  Uniform-Cross-Section  Guyed  Ra- 
dio Tower,"  by  A.  C.  Waller,  Truscon  Steel Co.,  Youngstown,  O. 

"Circular  Antenna,"  by  M.  W.  Schel- dorf.  General  Electric  Co.,  Schenectady. 
"Stub-Feeder  Calculations,"  by  H.  A. 

Brown  and  W.  J.  Trijitzinsky,  University of  Illinois,  Urbana. 
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^"^^^^  „T,'s  Hour.  ̂  

„     Here  -e  are  .«^^%  O^^^tofjO  over 
„ESU«-.    "T.e  Horn  t«„„„l„s       \  ̂  TseU  = 

every  i'^^  ̂ ildren  ^  we  sex 
talented  ^^r  an        ̂ ^ung       ̂ „,,n  & 

^nd       ̂ ^^t  listeners  0      ̂ ^^^ng  at  ̂ ^^^ .  ;LUons  01      ̂ ^^s  and  ggU- 

Have,         ̂ fets  results  ̂ ^t^ams^snJi^
 

really  f allJi^^^SX^^  

3^r£est^^^5f53I=la£^^--^-^  advertising 
..^i^^iiS^our  a.verU=

-. 

I'm  i^^^lZ  Clements  ̂ "  cellent/^^^ 

s^^lT%tlon.  ̂ -"^l^l^e  strongest 

^^^^  r,!  schedule  is 
Viorni-ng  ^  ̂i^^^ jioi  "-^--",  Qvit  what 

i.^-iS>hoSU^-- 
IvAF  show  has      ̂ ^dren  s our  ̂tlA'^   0  Hardart^' 

The  Horn  &  » . ^  instituti 

become  a 

Introducino  emcee  Ed  Herlihy  and  Mr.  Frank  Hardarty 
Vice  President  of  the  Horn  &  Hardart  Company.  Their  topic: 
''The  Children  8  Hour''  (Sunday  mornings  on  WEAF), 

"Largest  audience ...  sales 

going  beautifully." Thanks  for  telling  us  the  facts,  Mr. 
Hardart.  And,  Mr.  Herlihy,  Sunday 

morning  is  just  one  of  many  periods 
when  AVEAF  leads  all  other  stations 

in  listeners.  With  its  top-ranking 

Red  Network  shows  and  local  pro- 

grams, it's  naturally  a  leader  in  this, 
the  World's  Richest  Market. 

But,  as  Mr.  Hardart  says,  what 

counts  most  is  sales.  That's  why 
WEAF's  programs,  announcers,  and 
entire  thinking  are  geared  to  sell... to 
sell  hard  and  produce  results.  WEAF 
can  do  it  for  your  product,  too. 

50,000  WATTS 

660  KILOCYCLES 

NBC  RED  NETWORK 



FRENCH  NETWORK  favorite,  Albert  Duquesne,  newscaster  of  CKAC, 
Montreal,  was  awarded  the  Medaille  d'Or  de  'Radiomonde'  ",  the  annual 
award  for  the  most  popular  radio  artist  on  French  programs.  At  a  re- 

ception tendered  at  Club  Canadian,  Montreal,  he  is  with  (1  to  r)  King 
Whyte,  radio  director  of  Cockfield,  Brown  &  Co.  Ltd.,  Montreal;  Mr. 
Duquesne;  Edgar  Genst,  sales  manager  of  Molson's  Brewery  Ltd.,  spon- 

sor of  Duquesne's  programs;  Louis  Leprohon,  national  sales,  CKAC. 

WHAT'S  WRONG  WITH  RADIO? 

Magazine  Writer  Suggests  Co-Op  Programs 

 Would  Solve  Many  Industry  Problems  

Schenectady  Local 

Will  Open  in  July 

Leighton,  Nelson  Completing 
Plans  for  WSNY  Debut 

SCHENECTADY'S  new  local 
broadcasting  outlet,  the  250-watt 
WSNY,  which  will  operate  on  1240 
kc,  is  nearing  completion  and  will 
go  on  the  air  about  July  15,  accord- 

ing to  Winslow  Leighton,  president 
of  Western  Gateway  Broadcasting 
Corp.,  holder  of  the  construction 
permit  which  was  granted  by  the 
FCC  last  February  25  [Broadcast- 

ing, March  2]. 
All  essential  equipment,  Mr. 

Leighton  states,  was  secured  in  ad- 
vance of  the  freeze  orders  and  there 

appears  to  be  no  hitch  in  the  con- 
struction plans  for  the  new  sta- 

tion. Prime  mover  in  the  project 
with  Mr.  Leighton  is  George  R. 
Nelson,  who  is  executive  vice-presi- 

dent and  will  be  general  manager. 
Mr.  Leighton  and  Mr.  Nelson  also 
operate  Leighton  &  Nelson,  Sche- 

nectady advertising  agency. 
Started  With  WGY 

Mr.  Leighton,  a  1929  Yale  grad- 
uate, entered  radio  as  a  member  of 

the  sales  and  program  staff  of 
WGY,  Schenectady,  and  later  be- 

came that  station's  commercial 
manager  as  well  as  New  York 
State  sales  manager  for  NBC.  Mr. 
Nelson  was  a  member  of  the  sales 
staff  of  WGY  when  he  resigned  in 
1936  to  form  the  Leighton  &  Nel- 

son agency. 
Secretary-treasurer  of  the  firm  is 

William  G.  Avery,  president  of  the 
Morris  Plan  Bank  of  Schenectady, 
which  has  used  radio  extensively. 
The  board  also  includes  Col.  James 
Healey,  radio  commentator  and 
news  analyst,  and  David  TerBush, 
president  of  New  York  State's  larg- 

est general  insurance  agency. 
Other  stockholders  include  Bradley 
Kincaid,  the  radio  artist;  Joseph 
Field  Sr.  and  Benjamin  Dubb,  Sche- 

nectady business  man;  Prentiss 
Carnell,  executive  of  Albany  Busi- 

ness College. 
Members  of  Stafif 

Edward  F.  Flynn,  former  radio 
director  of  Leighton  &  Nelson, 
heads  the  WSNY  program  staff. 
Irving  P.  Beck,  chief  engineer,  is  a 
graduate  of  RCA  Institute  and  a 
former  Army  and  coinmercial  ra- 

dio operator  who  recently  was  with 
WGY.  The  staff  has  not  been  com- 

pleted, but  others  already  engaged 
include  Virginia  Reiman,  graduate 
of  the  Leland  Power  School,  Bos- 

ton; Miss  Cecil  Mason,  Williams- 
town,  Mass.;  Mrs.  F.  J.  Croninger, 
Jr.,  and  Eleanor  Anthony,  Sche- 
nectady. 
WSNY  plans  no  present  affilia- 

tion with  any  network  and  will 
operate  as  a  purely  local  outlet.  Its 
studios  will  be  located  in  the  Plaza 
Theater  Bldg.,  and  the  transmitter 
is  being  erected  about  a  mile  out- 

side of  town  on  a  site  near  the  Mo- 
*    hawk  River. 

EXAMINING  the  status  of  broad- 
casting today  from  the  radio  list- 

ener's viewpoint,  Bernard  B.  Smith, 
New  York  radio  attorney,  concludes 

in  an  article  entitled  "What's 
Wrong  with  the  Broadcasters",  in 
the  June  Harper's  Magazine,  that 
the  industry  does  not  control  its 
own  programs  despite  current 
charges  of  monopoly  practices. 

Considering  briefly  the  proposal 
to  break  up  the  networks,  Mr. 
Smith  contends  that  "public  inter- 

est will  be  served  not  by  breaking 
up  the  networks,  but  by  increasing 
their  responsibilities  and  their  con- 

trol over  their  own  radio  pro- 
grams." Absolving  the  networks  he feels  the  situation  results  from  the 

need  of  first  serving  the  advertiser 
rather  than  the  interest  of  the 

public. Fewer  Net  Sponsors 

He  observes  the  phenomenon 
that  network  income  has  increased 
by  50%  from  1937  to  1942,  while 
the  number  of  advertisers  has  de- 

creased by  25%  in  this  same  pe- 
riod. In  fact  he  points  out  that 

by  1941  11  advertisers  accounted 
for  over  50%  of  the  revenue  of 
American  networks.  Here  again  he 
emphasizes  this  is  not  the  fault  of 
the  networks  since  their  rapid 
growth  and  financial  success  could 
come  in  no  other  way. 

This  leads  to  extreme  difficulty 
for  the  small  advertiser,  since  he 
proportionately  pays  more  for  one 
15-minute  network  show  than  a 
larger  advertiser,  Mr.  Smith  writes. 
Although  the  latter  uses  perhaps 
four  15-minute  programs  per  day 
he  nevertheless  enjoys  the  benefits 
of  the  hourly  cost,  despite  the  fact 
that  each  15-minute  segment  sells 
a  different  product. 

In  addition  the  author  maintains 
that  the  small  advertiser  must 
often  be  satisfied  with  a  less  de- 

sirable time  period  which,  even 
then,  he  might  be  deprived  of  if 
a  larger  advertiser  coveted  the 
time.  He  admits  this  has  never  been 
known  to  occur  but  emphasizes 
the  danger  of  the  situation. 

Returning  to  the  listener  aspect 
of  modern  networks,  Mr.  Smith 
shows  how  the  advertiser's  market determines  the  audience  and  where 
certain  sections  are  denied  the  en- 

tertainment of  prominent  comics 
and  musicians  merely  because  they 
live  outside  the  marketing  range 
of  the  sponsor.  He  contends  this  is 
not  in  accord  with  the  best  public 
interest. 

The  author  recognizes  attempts 
of  the  networks  to  produce  educa- 

tional and  varied  public  service 
programs  yet  he  claims  few  if  any 
are  heard  at  the  hours  of  peak  list- 

ening interest. 
As  a  practical  solution  Mr.  Smith 

offers  a  vague  plan  calling  for 
"definite  legislative  licensing"  un- 

der which  each  network  would  build 
its  own  programs  independent  of 
national  advertisers.  He  feels  these 
programs  could  be  broadcast  over 
the  entire  nation's  network  of  the 
particular  system,  with  advertiser 

simply  purchasing  "the  right  to 
have  a  commercial  message  deliv- 

ered for  several  minutes  during 
the  course  of  the  broadcast  of  a 

radio  program." Co-Op  Programs 

After  proposing  an  "unambigu- 
ous statute  which  .  .  .  will  recog- 
nize network  broadcasting  in  its 

present  high  state  of  development 
and  will  seek  to  continue  and  im- 

prove it,"  Mr.  Smith  fails  to  clari- 
fy the  situation.  He  suggests  his 

cost  system  would  be  predicated  on 
the  correlated  factors  of  audience 
size  for  the  period  in  which  the 
commercial  message  is  read  and  on 
the  number  of  stations  whose  fa- 

cilities the  advertiser  employs. 
He  views  this  as  the  practical 

way  to  reach  everyone  with  the 
words  of  a  national  commentator, 
for  example,  with  network  opera- 

tion interrupted  for  separate  com- 
mercials originating  from  each  sta- 

tion on  behalf  of  a  local  advertiser. 
Already  this  is  a  familiar  practice 
in  network  broadcasting. 

Under  this  system  Mr.  Smith  be- 
lieves  a   program   such   as  Tos- 

WRITERS  ON  COAST  \ 

TOHEARPOYNTER 
NELSON  POYNTER,  assistant 
director  of  the  Office  of  Govern- 

ment Films,  will  be  principal 
speaker  at  a  mass  rally  of  the 
Hollywood  Writers  Mobilization 
staged  in  Filmarte  Theatre,  that 
city,  on  June  9.  His  subject  will  be 
"What  Washington  Expects  of 

Hollywood". 
Mr.  Poynter  is  currently  on  leave 

of  absence  from  his  post  of  associ- 
ate director  of  the  foreign  infor- 

mation service  of  the -Office  of  Co- 
ordinator of  Information  (Donovan 

Committee),  to  act  as  Hollywood 
liaison  officer  between  the  film  in- 

dustry and  the  Government,  having 
been  loaned  to  Lowell  Mellett,  ad- 

ministrative aide  to  the  President 
and  head  of  the  Office  of  Govern- 

ment Reports  [Broadcasting, April  20]. 

In  Washington  on  official  busi-  i 
ness  this  past  week,  he  cut  short 
his  stay  to  return  to  the  West 
Coast  for  the  HWM  meeting,  which 
will  be  in  the  nature  of  a  drama- 

tized  semi-annual   report  to  the 

membership.  Future  plans  of  the  ' organization  will  be  discussed.  The  i 
guilds  which  form  HWM  are  Radio 
Writers,  Screen  Writers,  Newspa-  ! 
pers,  Publicists  and  Cartoonists. 

Blue  Fetes  Irene  Rich 

BLUE  western  division  executives 
and  department  heads,  following 
her  final  broadcast  on  that  network, 
staged  a  farewell  party  May  31 
for  Irene  Rich,  star  of  the  weekly 
Dear  John  serial,  sponsored  by 
Welch  Grape  Juice  Co.  (beverage). 
Serial  on  J une  5  shifted  to  approxi- 

mately 60  CBS  stations,  Fri.,  7:15- 
7 :30  p.m.  (EWT) ,  with  West  Coast 
repeat,  8:15-9:30  p.m.  (PWT). 
Testimonial  was  in  recognition  of 
a  more  than  nine-year  association 
between  the  network  and  Miss  Rich 
as  well  as  her  sponsor,  according 
to  Don  E.  Gilman,  BLUE  western 
vice-president. 

Kirkman  Poised 

KIRKMAN  &  SON,  Brooklyn 

(soap),  is  considering  a  test  cam- paign in  Ohio  or  a  network  hookup 
for  its  weekly  half-hour  show  on 
WOR,  New  York,  Can  You  Top 
This?  Recordings  of  the  program 
would  be  used  on  Ohio  stations,  re- 

taining the  sponsors  commercials. 
Kirkman  has  renewed  the  show  on 
WOR,  Mutual  affiliate,  for  52 
weeks,  starting  in  mid-July.  N.  W. 
Ayer  &  Son,  New  York,  is  the 
agency. 

MBS  'Superman'  Plans 

ADVENTURES  of  "Superman" will  be  presented  on  MBS  as  a  five- 
weekly  live  show  starting  Aug.  31. 
A  transcribed  serial  based  on  the 
comic  strip  character  is  now  spon- 

sored on  local  stations.  Superman 
will  occupy  the  5:30-5:45  p.m.  spot 
on  MBS  to  be  vacated  by  General 
Mills,  Minneapolis,  when  the  com- 

pany moves  Jack  Armstrong  to BLUE  Sept.  14. 

canini's  concerts  could  be  commer- 
cially sponsored  since  charges 

would  be  based  on  the  actual  size 
of  the  listening  audience  instead  of 
on  broadcast  time  plus  program 
costs. 
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V/RYNE  WELCH  has  been 
merchandising  manager  of 
KSO-KRNT  for  four  years. 
Of  his  ten  years  in  the  ad- 

vertising business,  seven 
have  been  in  radio  sales 
and  promotion. 

LEO  F.  COLE  has  been 
Cedar  Rapids  merchandis- 

■  WS^'  ing  manager  of  WMT  since it  became  a  Cowles  station. 
His  knowledge  and  ■  peri- 
ence  have  proven  'alu- 
able  to  WMT  adver  rs. 

RALPH  I.  ROWE  has  han- 
dled merchandising  for 

WMT  in  Waterloo  for  six 
years  —  one  reason  why 
WMT  produces  so  well  for 
advertisers.  His  ability  has 
been  proven  by  results. 

ARDEN  E.  SWISHER  has 
been  merchandising  for 
WNAX  in  Sioux  City  and 
Yankton  two  years.  For- 

merly in  newspaper  adver- 
tising and  sales  promotion 

with  a  midwest  packing 
company. 

WMI 

CEDAR  RAPIDS'WATERLOO 

KRNT 

n  ̂   ̂    M  O  I  N  I  S 

DIS  MOINfS 

/Represented  by  The  KATZ  Agency 

WNAX 

SIOUX    CITY.  YANKTON 

il 
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TUPELO 

"-I'm  sittin'  pretty  in 

memphis  for  1942" 

"First,  Cotton  prices  are  highest  in  12  years 

.  .  .  then  we  had  24  new  industries  to  start  in  c-y^ 

Memphis  in  1941  ̂ ^J^W^  Tremendous  new  defense 

plants  are  in  full  operation  in  the  Memphis  area  if^j^p^p^^ 
and  to  top  it  off,  Memphis  led  all  bigger  cities 

in  the  U.  S.  in  retail  sales  gains  last  year. 

RETAIL  SALES 
'INCREASE 

P.  S.  You  can  get  to  this  '  <^ 
market  over  WMC,  the  Commercial  Appeal  Radio  Station." 

NBC  RED 

NETWORK 

•i.OOO  WATTS  DAY 
1.000  WATTS  NIGHT 

REPRESENTED 
NATIONALLY  BY 

THE  BRANHAM  CO. 
MEMBER  OF  THE 
SOUTH  CENTRAL 

QUALITY  NETWORK 

MEMPHIS,  TENN. 

OWNED  AND  OPERATED  BY 

THE  COMMERCIAL  APPEAL 

^  cMm.  c^Oid  ^^^#77^/ 

TAXI  DANCE  HALL  technique  will 
be  applied  by  WCAU,  Philadelphia,  to 
aid  ill  the  drive  in  behalf  of  War 
Stamps  and  Bonds.  Depending  on  per- 

mission reciuired  from  the  city  authori- 
ties, WCAU  plans  to  sponsor  a  weekly 

series  of  war  stamp  dances  at  the  out- door Reybuni  Plaza  adjoining  City 
Hall.  Joey  Kearns  and  orchestra  will 
provide  the  music  for  dancing,  which 
will  be  thrown  open  to  the  general  pub- 

lic at  the  scale  of  a  10-cent  War  Stamp 
))er  dance.  A  broadcast  will  originate 
from  the  Plaza  each  week. 

WIBG,  Glenside,  Pa.,  has  started 
construction  of  its  new  transmitter 
towers  to  be  located  at  Harmanville, 
Pa.  Tlie  new  transmitter  will  increase 
the  station's  power  to  10,000  watts  and 
place  the  station  in  the  fulltime  class. 

REFUGEES  SPEAK  on  the  weekly 
W LAC  Salutes — The  United  Nations 
in  Nashville  to  tell  of  their  flight  for 
freedom  to  F.  C.  Sowell,  general  man- 

ager of  WLAC,  who  conducts  the  pro- 
gram. Up  to  the  present  refugees  of 

Czechoslovakia,  France,  Germany  and 
China  have  told  their  stories  in  behalf 
of  the  sales  of  war  bonds. 

MBS  broadcast  May  31  commence- ment exercises  of  88  grade  school  and 
high  school  students  representing  25 
states  from  Father  Flanagan's  Boys Town  keyed  through  KBON,  Omaha, 
with  Hugh  Barlow  at  the  mike.  Fea- ture speakers  were  Father  Flanagan, 
founder  and  director  of  Boys  Town, 
and  Henry  Monsky,  International 
president  of  B'nai  B'rith.  Boys  band and  choir  provided  music. 

1,166  NEWS  programs,  ranging  from 
five-minute  to  quarter-hour,  are  broad- 

cast weekly  on  11  Chicago  stations. 
Two  local  sponsors  lead  with  168  news- casts a  week  sponsored  by  Mandel 
Bros,  department  store  on  WIND,  and 
140  by  Walgreen  Drug  Co.  on  WJJD 
WCFL  WGN  WMAQ  and  WBflSTR. 
Number  of  news  programs  on  each 
station  per  week  is :  WIND,  292 ; 
WGN,  143;  WCFL,  117;  WBBM, 
116;  WMAQ,  110;  WAAF,  72; 
WGES,  70;  WENR,  69;  WLS,  68; 
WJDD,  49;  WAIT,  48. 
NEWS  in  Spanish  and  recorded  music 
are  combined  in  a  half-hour  program 
by  WTSP,  St.  Petersburg,  Fla.  It  is directed  at  Latin  American  citizens. 
A  similar  program  is  broadcast  in 
Italian. 

AT  A  RECENT  launching  of  a  Vic- 
tory Ship  from  Wilmington  shipyards, 

WPTF,  Raleigh,  N.  C,  set  up  a  para- 
bolic mike  at  the  water's  edge  and caught  a  vivid  sound  effect  of  the 

launching.  Wesley  Wallace  and  Henry 
Hulick  handled  the  pickup. 

EVERY  Saturday  morning  OHML, 
Hamilton,  Ont.,  stages  a  Market  Quiz, 
covering  subjects  of  interest  to  farm- 

ers, shoppers  and  storekeepers,  with 
prizes  offered. 
WCBI,  Columbus,  Miss,  has  moved  its 
remote  studios  in  West  Point,  Miss., 
to  the  Star  Theatre  building  since  the 
previous  location  in  the  Hotel  Clay 
was  no  longer  available  owing  to  the 
rapid  population  increase  resulting 
from  the  local  war  plant.  Studios  on 
the  campus  of  the  Mississippi  State 
College  for  Women  have  been  closed 
for  the  summer. 

KALE,  Portland,  in  celebration  of 
Maritime  Day  gave  a  description  of 
launching  of  three  ships  from  Portland 
shipyards.  Art  Kirkman  and  Johnny 
Carpenter  described  the  event  for  tran- 
scription. 

WIBX,  Utica,  N.  Y.,  has  been  broad- 
casting daily  the  induction  of  new 

draftees  as  well  as  descriptions  of  the 
parades  to  the  railroad  stations. 
Broadcasts  continue  until  June  1 
when  government  officials  will  decide 
their  future  status. 

A  PLAQUE  in  recognition  of  the  as- 
sistance rendered  by  KYA,  San  Fran- 

cisco, in  the  promotion  of  the  ideals 
and  aims  of  the  San  Franciso  Cham- 

ber of  Commerce,  was  presented  to 
Harold  H.  Meyer,  just  before  his  re- tirement last  week  as  manager  to 
assume  the  same  post  at  WSRR, 
Stamford,  Conn. 
WMRF,  Lewiston,  Pa.,  will  broadcast 
the  Pennsylvania  State  College  Speech 
Hour  throughout  the  summer.  Each 
program  will  consist  of  roundtable  dis- 

cussions and  programs  in  interpreta- tive reading. 

KLS,  Oakland,  recently ,  signed  a  eon- tract  with  the  IBBW  covering  salaries 
and  working  conditions  of  its  combina- tion men.  Base  pay  is  $49.50  per  week. 

WMRN,  Marion,  O.,  disputes  the  claim 
of  WBML,  Macon,  Ga.,  that  it  was 
the  first  station  to  broadcast  naturali- 

zation ceremonies  from  a  court  room, 
as  related  in  the  May  25  Broadcast- ing. WMRN  claims  that  on  Nov.  28, 
1941,  it  broadcast  the  naturalization 
of  16  persons  in  the  court  house  of 
Marion. 

KGFW,  Kearney,  Neb.,  in  one  day 
from  1  p.m.  to  midnight  raised  $2,000 
of  a  $2,500  goal  for  the  USO  clubs  of 
Buffalo  County.  This  campaign  shortly 
followed  a  drive  by  the  station  for  the 
Red  Cross  Emergency  Fund  in  which 
more  than  $5,000  was  raised. 

WFBC,  Greenville,  S.  C,  teamed  with 
civilian  defense  airplanes  in  a  recent 
blackout.  The  planes'  radios  were 
tuned  to  the  station  during  the  black- 

out for  instructions  and  a  blinker  sys- tem was  used  to  locate  areas  where 
blackout  violations  occurred.  When 
the  planes'  lights  flickered  WFBC 
would  promptly  notify  residents  of  the area  of  the  violations. 

WELI,  New  Haven,  recently  present- ed Catherine  Hood,  deafened  six  years 
ago  by  meningitis,  to  listeners  of What's  Your  Holhyf,  conducted  by 
Golbert  Stringer.  Miss  Hood  explained 
lip-reading  technique  and  revealed  that 
she  engaged  in  such  hobbies  as  etch- 

ing, writing,  feeding  and  studying 
birds,  teaching  "speech  reading"  to children  and  playing  chess. 

WWL,  New  Orleans,  has  received  a 
letter  of  thanks  from  a  naval  com- 

mander for  the  prompt  action  of  Engi- 
neers Bobby  Grevemberg  and  Eddie 

Dutreil  in  giving  first  aid  to  a  naval 
flier  who  crashed  in  a  training  plane 
near  the  station's  transmitter. 
A  SECOND  section  of  the  May  30 
edition  of  the  Tampa  Times  was  de- voted to  the  20th  anniversary  of 
WDAE,  under  the  same  ownership, 
and  carried  extensive  advertising, 
illustrations  and  news  to  mark  the 
occasion. 

HONOR  of  holding  the  pinochle  hand 
of  the  century — 1,000  aces  and  a  se- quence— is  claimed  by  Eddie  King, 
announcer  of  KPO-NBC,  San  Fran- cisco. It  happened  during  a  recent 
session  at  the  card  tables.  Old-time 
pinochle  players  said  they  had  never 
seen  it  happen  before. 

WCKY  Adds  AP 

NEWS  WIRE  of  AP  will  begin 
service  in  the  newsroom  of  WCKY, 
Cincinnati,  June  15,  according  to 
an  announcement  last  week  by 
L.  B.  Wilson,  president  and  gen- 

eral manager.  Thus,  according  to 
Mr.  Wilson,  WCKY  becomes  the 
first  station  in  the  city  to  use  both 
the  AP  and  UP  wire.  As  a  result 
of  the  war  the  station  reports  a 
tremendous  increase  in  the  scope 
and  frequency  of  news  broadcasts 
and  news  sponsors  include  Planters 
Peanuts,  Hudepohl  Brewing  Co., 
Art  Dry  Cleaning  Co.  News  an- nouncers heard  regularly  on  these 
and  other  news  programs  are  Rex 
Davis,,  Jack  Foster,  Bob  Little,  Bill 
Robbins  and  John  Watkins. 
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46  STATIONS  in  Michigan,  Indiana  and  the 
Central  South  have  been  signed  to  carry  Terra 
Haute  Brewing  Co.'s  new  program,  One  for the  Book,  featuring  Sam  Baiter  in  five-minute 
transcriptions  of  sports  action  stories.  Here 
William  Polje  (center),  president  of  Pollyea 
Advertising  Agency,  Terre  Haute,  signs  the 
contract,  with  Vice-President  Alvin  Unger  of 
Frederic  W.  Ziv  Inc.,  Cincinnati  producer  of 
the  program,  at  his  left  and  R.  J.  Pol  en,  the 
agency's  radio  director,  standing. 

Schairer  Gets  Degree 

OTTO  SORG  SCHAIRER,  vice- 
president  of  RCA  in  charge  of  the 
RCA  Labs.,  has  been  awarded  the 
honorary  degree  of  Doctor  of  Engi- 

neering by  the  U  of  Michigan  in 
recognition  of  "the  unusual  achieve- 

ments of  one  of  the  University's alumni  in  the  conduct  and  adminis- 
tration of  scientific  research  for  in- 
dustrial purposes."  The  degree  was conferred  at  the  Commencement 

Day  exercises  May  30  at  Ann  Ar- 
bor, Mich.  Dr.  Schairer  was  gradu- 
ated from  the  U  of  Michigan  with 

an  A.B.  degree  in  1901,  and  re- 
ceived his  B.S.  degree  in  electrical 

engineering  in  1902. 

WOR  Photo  Prizes 

FRANK  KNIGHT,  announcer  of 
WOR,  New  Yoi'k,  was  top  winner 
of  the  WOR  Amateur  Photographic 
Exhibit  held  last  week  at  the  Hotel 
Pierre,  New  York,  for  staff  mem- 

bers of  the  station  interested  in 
photography.  Knight  won  the  grand 
prize.  Other  winners  were  Ralph 
Schlegel,  recording  engineer;  Pat 
Miller,  engineer;  Fritz  Street,  head 
of  the  sound  effects  division ;  Milton 
Kaye,  pianist  of  the  WOR  Sym- 

phony Orchestra;  Robert  A.  Simon, 
continuity  director;  John  Anspach- 
er,  publicity  department;  Dave 
Driscoll,  director  of  special  fea- 

tures and  news;  Al  Durante,  pub- 
licity. 

PERSONALITIES  SELL  I 

SHOWMANSHIP  PULLS! 

• 

GET  THEM  BOTH 

IN  PLUS  QUANTITIES 

on 

WINQ 

The   DAYTON,  O.  Station 
5000  Watts  Day  and  Night 

Blue  and  NBC  Nets 

CONTINENTAL  OIUS 

193-STATlON  LIST 
CONTINENTAL  OIL  Co.,  Ponca 
City,  Okla.,  for  Conoco  products, 
this  month  is  resuming  its  cam- 

paign of  one-minute  transcribed 
announcements  three  to  five  times 
weekly  on  193  stations.  The  spots, 
placed  in  April,  ran  through  May 
and  after  a  short  hiatus,  are  re- 

turning for  the  June,  July  and  Au- 
gust period.  Agency  in  charge  is 

Tracy-Locke-Dawson,  New  York, 
and  stations  carrying  the  campaign 
are: 
WOL WKBH KBUR KGIW 
WRC WKZO KRNT KVOR 
WBAL WMT KSO KFEL 
WCAO WACO KGLO KLZ 
WFBR WFAA KMA KOA 
WJEJ WBAP KGGF KIUP 
WAYS WKY KGNO KFXJ 
WSOC WSMB 

KTSW KOKO 
WCNC WD  AN KWBW KGHF 
WFNC WDSU KOAM KIDO 
WGBR KPLC KSAL KID 
WFTC KMLB WIBW KRLC 
WRAL KTBS KANS KFXD 
WMFD KWKH KFBI KSEI WGTM KADA WATW KTFI WSJS KVSO WHDP KWAL 
WCOS KASA KVFD KGHL 
WMRC KCRC WMFG KRBM 
WORD KBIX WJMS KGIR 
WCHV KTOK KGCA KFBB 
WJMA KHBG KYSM KPFA WSVA KGFF WDMJ KGEZ 
WLVA KOME WDGY KRJF 
WGH KVOO KROC KGVO 
WTAR KRBC KFAM 

WGCX WRNL KGNC WDSM KGGM WDBJ KTBC KFVS KOB 
WING KBST KWOS KAYE KFPW KNEL WMBH RIGA 
KTHS KBWD WDAF KWEW 
KARK KRIS KMBC KGFL KCMC KROD KWOC KVSF 
KALB KGKO 

KFEQ 
KSUB 

KVOL KLUP KMOX KVNU 
WJBC KPRC KWK KLO 
WCAZ KTRH KGBX KEUB 
WDWS KFRO KMMJ KOVO 
WSOY KFYO KFAB KDYL 
WGIL KRBA WJAG KSL 
WTAD KRLH KGNF KDFN 
WROK KNET KOIL KFBC 
WHBF KPLT 

WOW KPOW 
WCBS KIUN KGKY KVRS 
WTRC KGKL KFYR KWYO 

WGBF KRRV KABR KFPY 
WIND KTSA KOBH 

KHQ 

WKBZ KRGV KSOO KUJ WTAQ 
KWFT KWAT KIT 

WNAX 

Quizmaster  Thomas 
LOWELL  THOMAS,  BLUE  commen- 

tator, has  been  selected  as  quizmaster 
for  the  session  on  "How  We  Are  Solv- ing Our  Wartime  Advertising  and 
Selling  Problems",  to  be  held  as  part of  the  38th  annual  convention  of  the 
Advertising  Federation  of  America, 
June  21-24  at  the  Hotel  CommodoTe, 
New  York. 

AFA  to  Hear  Peare 
ROBERT  S.  PEARE,  manager  of 
the  publicity  department  of  Gen- 

eral Electric  Co.,  Schenectady,  and 
treasurer  of  the  Advertising  Fed- 

eration of  America,  will  discuss 
how  the  wartime  jobs  of  advertis- 

ing can  be  worked  out  by  individual 
advertising  men  and  women,  at  a 
session  June  24  of  the  AFA's  38th annual  convention. 

General  Foods  Change 
GENERAL  FOODS  Corp.,  New 
York,  will  shift  repeats  of  its  NBC 
show.  Maxwell  House  Coffee  Time, 
via  shortwave  to  American  troops 
abroad  from  Friday,  1:15  p.m.  to 
Saturday,  11  a.m.,  effective  June 
13,  taking  the  spot  vacated  by  Jack 
Benn's  Jell-0  show  for  the  sum. 
mer.  Program  will  be  aired  on  be- 

half of  a  different  General  Foods 
product  starting  June  24  when  it 
will  be  called  Post  Toasties  Period. 
Benton  &  Bowles,  New  York,  han- 

dles both  products. 

Filler  for  Fibber 

S.  C.  JOHNSON  &  SON,  Racine, 
Wis.,  on  June  30  will  replace  Fib- 

ber McGee  &  Molly  with  America 
Sings,  musical  program  featuring 
Meredith  Wilson's  orchestra  from 
Hollywood,  on  120  NBC  and  CBS 
stations,  Tuesdays,  9:30-10  p.m. 
Fibber  McGee  &  Molly  will  return 
Sept.  29.  Agency  is  Needham,  Louis 
&  Brorby,  Chicago. 

NOTE  TO  TOKYO— Location  of 
Shangri-La  has  been  established.  For 
several  years  WAVNC,  Asheville,  N.  0., 
has  been  announcing  as  a  station 
break  that  "this  is  WWNC,  Asheville, 
North  Carolina,  the  Shangri-La  of 
Eastern  America". 

AGEICY 

yi'pporifittnefvh 

A  TAXIN  &  SONS,  Philadelphia  (Little 
America  frozen  foods),  to  J.  M.  Korn  & 
Co.,  Philadelphia. 
STERLING  PRODUCTS,  New  York, 
( Blackstone  Aspirin,  "Califigs"  Syrup  of Figs),  to  Sherman  &  Marquette,  Chicago. 
QUAKER  OATS  Co.,  Chicago  (Vitafers), 
to  Sherman  &  Marquette,  Chicago. 
CENTRAL  WINERY  Inc.,  Fresno,  Cal.,  to 
Weiss  &  Geller,  New  York  and  Chicago, 
for  Legend,  Lango  and  Golden  wines.  Radio to  be  used  exclusively  for  next  three months. 
UNITED  BREWERS  Industrial  Founda- 

tion, New  York,  to  J.  Walter  Thompson  Co., 
New  York.  No  radio  contemplated  at  pres- ent. 
AIRESEARCH  MFG  Co.,  Inglewood,  Cal., 
(cabin  pressure  control  system),  to  J.  Wal- ter Thompson  Co.,  Los  Angeles.  Advertising 
plans  in  formative  stage. 
E.  FOUGERA  &  Co.,  New  York  (Magitex 
Dog  Bath),  to  Bermingham,  Castleman  & Pierce,  New  York.  Current  spot  campaign 
on  two  stations  will  end  next  month.  No 
further    radio    plans  made. 
S.  C.  KURTZ  Mfg.  Co.,  Los  Angeles  (oil 

burners),  and  Jean  Le  Seyeaux  &  Co.,  Los 
Angeles  (costume  jewelry  mfgrs.),  to  Hill- man-Shane-Breyer  Inc.,  that  city. 

Tomlinson's  Tour 
EDWARD  TOMLINSON,  BLUE 
authority  on  inter-American  af- 

fairs, will  leave  for  a  three-month 
tour  of  inspection  and  observation 
of  Central  America  in  latter  June. 
Tomlinson's  annual  visit  to  Latin 
American  countries  will  be  divided 
this  year  into  two  tours,  the  second 
to  be  made  next  December  and  Jan- 

uary, when  he  will  visit  the  south- ern half  of  South  America.  During 
his  summer  trip,  Tomlinson  will 
make  a  first-hand  study  of  defense 
and  war  preparations  in  the  Carib- 

bean area,  gathering  material  for 
subsequent  broadcasts  and  lectures. 
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Hhe  picture  around  the  old  cracker  barrel  hasn't  changed  much.  Clem 

still  whittles  by  the  hour.  Doc  still  hits  the  spittoon  plumb  center  at 

five  paces.  Harry  still  snaps  his  suspenders. 

But  it's  lots  different  in  another  way. 

The  boys  aren't  talking  much.   They're  listening. 

They're  listening  to  news  of  the  war.  They're  getting  impressions  from 

all  the  world.  They're  getting  direction,  education  and  inspiration.  The 

way  they  get  them  molds  America. 

It's  Radio's  job  to  see  that  they  get  them  right. 

BROAI  ,  r  UG 

^^^^^ wiitiogn  •  ■'   r    I,  ',. 



CONTROlil 

ROOM 

CHARLES  C.  RODER  and  Elmer 
J.  Cummings  have  been  added  to  the 
engineering  staff  of  KYW,  Philadel- 

phia. Roder,  formerly  of  WHN,  New 
York,  and  WCBM,  Baltimore,  was  as- 

signed to  the  studios.  Cummings,  prom- 
inent in  local  amateur  radio  circles, 

was  assigned  to  the  transmitter  at 
Whitemarsh,  Pa. 

ROBERT  ARTMAN,  engineer  of 
WTAQ,  Green  Bay,  Wis.,  has  joined 
the  Army  Signal  Corps  as  an  instruc- tor in  radio  technician  courses  in 
Green  Bay  and  West  DePere  under 
direction  of  Rev.  Ti.  F.  Jacobs,  of  St. 
Norbert  College,  which  owns  and  op- 

erates WTAQ. 

JOHN  GJERULDSEN,  formerly  a 
transmitter  operator  at  WOR,  ISTew 
York,  has  ioiued  the  Army.  He  is 
replaced  by  Henry  E.  Harrison. 

LE  ROY  JOLLY  and  Jay  Dirks  have 
resigned  from  the  control  room  of 
KFBI,  Wichita,  to  join  the  Signal 
Corps  school  at  Omaha.  Replacements 
are  George  Archer,  formerly  of 
WMBH.  Joplin,  and  Leslie  Camp- 

bell, formerly  of  KITE,  Kansas  City. 

JOHN  P..  HAUSLER.  formerly  of 
KROS,  Clinton,  la.,  and  Robert  Swift, 
new  to  radio,  have  ̂ 'oined  the  engineer- ing staff  of  WJJD,  Chicago. 

JOHN  BARTLOW,  of  the  engineering 
staff  of  WDWS,  Champaign,  111.,  has 
joined  the  Army  Signal  Corps. 
MAXWELL  WILLIAMS  has  been 
promoted  to  chief  engineer  of  WCBI, 
Columbus,  Miss.,  replacing  P.  C.  Me- 
lone.  Lawrence  Watson  has  joined  the 
staff  as  a  remote  engineer.  Monroe 
Looney.  remote  engineer,  is  at  the  Na- 

tional Defense  Radio  School,  Memphis, 
qualifying  for  a  second  class  permit 
enabling  him  to  become  a  staff  engi- 

neer. liTarcella  Billups,  an  accountant, 
is  taking  a  daily  turn  at  the  controls 
to  familiarize  herself  with  procedure 
in  the  event  of  an  emergency. 
WILLIAM  C.  BUCKLEY,  formerly 
of  KFDA.  Amarillo,  and  KGGM- 
KV?F,  Albuquerque,  and  Santa  Fe, 
N.  M.,  has  been  named  chief  engineer 
of  KDB,  Santa  Barbara,  Cal. 

ROBERT  ARMSTRONG,  engineer  of 
KGNC,  Amarillo,  Tex.,  is  the  father 
of  a  baby  boy. 

CHARLES  BEARD,  of  the  engineer- 
ing department  of  WWNC,  Asheville, 

N.  C,  has  announced  his  engagement 
to  Eileen  Pittillo,  secretary  in  the  sta- 

tion's commercial  department. 
WILLIAM  E.  BEHNKEN,  from 
WILL  at  the  U  of  Illinois,  has  joined 
the  engineering  staff  of  WGST,  At- 

lanta, and  is  attending  Georgia  Tech. 

RICHARD  PECK,  formerly  with 
KARK,  Little  Rock,  has  joined  the 
staff  of  WOW,  Omaha,  as  a  broadcast 
operator. 

ROY  BROWER.  formerly  of  the  oper- 
ating staff  of  KFBI.  Wichita,  is  in 

the  Army  at  Ft.  Riley.  He  was  re- 
placed by  Ted  Church,  formerly  of 

KITE,  Kan.sas  City. 

SONYA  BARNETT  of  CHEX,  Peter- 
borough, Ont.,  has  joined  CKRN, 

Ronyn,  Que.,  as  traffic  manager. 
P>OB  WOOLNER,  CFCH,  North  Bay. 
will  leave  shortly  to  join  the  Royal 
Canadian  Air  Force. 

ORVILLE  STONE  has  been  appoint- 
ed program  director  of  CGCIT,  North 

liay,  Ont. 

JOHN  M.  HALL  has  joined  the  en- 
gineering .staff  of  KOA,  Denver,  re- 

placing Bill  Kumpfer  who  has  accepted 
■A  civil  service  post  in  electronics  re- search. 

NBC  REUNION  of  engineers  now  serving  with  the  U.  S.  Army  Signal 
Corps  at  Ft.  Monmouth,  N.  J.  As  they  stood  reunited  (1  to  r) :  Maj.  F.  C. 
Shide].  Cant.  P.  H.  Clark  and  Lt.  T.  E.  Gootee,  all  formerly  of  Chicago, 
and  Sgt.  Phil  Falcone,  NBC-New  York. 

New  Willys  Technique 
Seen    Vital    to  Radio 

NEW  METHODS  of  "radio  spark 
suppression,"  developed  as  an  aid to  wartime  communication,  by 
Willys-Overland  Motors,  Toledo, 
C,  will  have  a  tremendous  effect 
on  the  future  of  radio  and  televi- 

sion, according  to  Delmar  G.  Roos, 
chief  engineer,  who  directed  the 
company's  research  project  in  co- operation with  the  Army  Signal 
Corps. 

Engineers  at  the  Willys  factory, 
now  producing  "jeeps"  in  place  of 
passenger  automobiles,  have  de- 

veloped a  new  technique  which,  ap- 
plied to  mass  production  for  the 

first  time  in  history,  enables  motor- 
ized weapons  to  send  and  receive 

shortwave  messages  without  inter- 
ference created  by  electrical  equip- 

ment of  gasoline  engines,  Mr.  Roos 
said. 

He  predicted  that  the  new  meth- ods will  make  hundreds  of  wave 
bands  available  which  were  pre- 

viously useless.  He  foresaw  the 
time  when  civilian  automobiles  may 
be  required  to  be  equipped  with 
"spark  suppression"  apparatus,  al- 

lowing greatly  improved  reception, 
with  the  added  possibility  of  two- 
way  communications  from  automo- bile to  home  or  office.  Owners  of 
regular  receiving  sets,  and  police 
communications  will  benefit  greatly 
from  the  development,  he  said. 

What's  In  a  .  .  . 
LLOYD  CREEKMORE  is 
the  name  of  the  new  sound 
effects  manager  of  KGO,  San 
Francisco.  He  was  formerly 
with  NBC  in  Hollywood. 

FLORENCE  CONNELY  has  joined 
the  recording  and  engineering  depart- ment of  WOR,  New  York,  replacing 
.Junumae  Fallon,  on  extended  leave. 
John  Gjeruldsen,  of  the  transmitter 
staff  at  Carteret,  '  N.  J.,  has  joined the  Army  and  is  replaced  by  Henry  B. 
Harrison.  Frances  Neale  has  joined 
the  engineering  office,  replacing  Vir- 

ginia Cornish,  who  has  been  trans- ferred to  the  publicity  department. 
PATRICK  WALSH,  technician  of 
KPAS,  Pasadena,  Cal..  and  Bernice 
Brusha.  of  Los  Angeles,  have  an- nounced their  engagement.  Wedding  is 
scheduled  for  Aug.  24. 

JOSEPH  L.  McFARLAND.  chief  en- 
gineer of  WEXL.  Royal  Oak,  Mich., 

has  resigned  to  join  the  Army  Signal 
Corps  as  an  associate  radio  engineer 
in  the  Detroit  office.  .Teorme  Steadley, 
an  operating  engineer,  succeeds  him. 

JOHN  LENNHOFF,  formerly  a  part- 
time  employe  of  W65H,  Hartford,  has 
been  appointed  a  full-time  junior  con- trol room  operator. 

DIATHERMY  CLOSURE 

Doctor's  Machine  Removed 
 Due  to  Interference  

MARKING  the  first  closure  of  a 
diathermy  machine  in  wartime,  the 
Defense  Communications  Board 
May  28  ordered  Dr.  W.  L.  Smith, 
Monroe,  La.,  to  cease  operation 
since  his  machine  has  caused  "seri- 

ous radio  interference"  to  Air 
Force  operations  in  that  city.  Act- 

ing under  its  authority  allowed  by 
an  Executive  Order  (8964),  issued 
Dec.  10,  1942,  the  DCB  further  or- 

dered that  the  equipment  be  re- 
moved from  the  possession  of  the 

owner. 
On  April  16,  the  DEC  directed  the 
FCC  to  register  all  diathermy 
equipment  and  May  16  the  FCC 
announced  the  compulsory  registra- 

tion of  all  diathermy  machines  no 
later  than  June  8  [Broadcasting, 
May  18,  1942].  At  that  time  the 
express  purpose  of  the  registration 
was  to  provide  the  Government  with 
a  positive  check  on  the  location  of 
each  machine  to  prevent  any  pos- 

sible use  for  subversive  purposes. 

Use  of  Ham  Operators 
In  Air  Raids  Considered 

HAM  OPERATORS,  whose  activi- 
ties have  been  on  a  see-saw  basis 

since  the  outbreak  of  the  war,  may 
be  utilized  by  the  Office  of  Civilian 
Defense  to  relay  instructions  in 
case  or  air  raids. 

The  amateur  operators,  who  were 
taken  off  the  air  by  FCC  order, 
later  allowed  to  operate  on  a  re- 

stricted basis  by  the  DCB  and  then 
again  taken  off  the  air  by  FCC  or- der on  a  DCB  recommendation,  may 
be  coordinated  to  function  with  the 
OCD  in  the  event  of  Axis  raids. 

The  OCD  has  approved  the  plan, 
it  was  said,  and  has  submitted  it  to 
the  FCC  for  consideration.  Accord- 

ing to  the  OCD  the  amateurs  could 
be  utilized  in  cases  where  regular 
communications  were  overtaxed  or 
to  assist  outlying  districts  where 
there  are  no  communications  fa- 

cilities. At  the  FCC  it  was  said  the 
plan  has  been  given  study  in  the 
past  two  months  and  the  mattJer 
may  come  to  a  head  at  a  discussion 
of  the  Commission  tentatively 
planned  for  next  week. 

Problems  confronting  the  plan, 
the  FCC  said,  are  that  it  will  be 
difficult  to  convert  the  amateurs' 
sets  to  the  desired  5-meter  wave- 

length, also,  instructions  and  in- dications of  damage  during  air 
raids,  when  relayed  by  the  ama- teurs, could  easily  be  picked  up  by 
submarines  lying  outside  coastal 
towns.  Licensing  and  certification 
are  other  problems. 

If  the  plan  goes  through  it  is 
expected  only  a  select  group  of 
amateurs  will  be  allowed  to  func- tion. Indication  that  the  plan  may 

not  be  approved  was  the  FCC's observation  that  in  England  in- 
structions during  air  raids  are  re- 

layed by  bicycle  and  motorcycle couriers  and  radio  is  not  used. 
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Boake  Carter  Available 
BOAKE  CARTER.  MBS  commonta- 
tor  heard  five  times  weekly,  12-12:15 
J). 111.,  is  now  available  for  local  spon- 
sorslup  in  areas  not  conHictini;'  with 
his  Monda.v.  Wednesday  anil  Friday 
hroadeasts.  sponsored  on  21  !MP>S  sta- 

tions by  Land  O'Lakes  Creameries. Minneapolis.  ProRram  has  heretofore 
been  fed  as  a  sustainer  to  the  remain- 
ins  network  on  those  days,  as  well  as 
on  Tuesday  and  Thursday. 

OFF  Suggests  Use 

By  Industry  Where 
TO  ALL  networks,  but  to  only  a 
select  few  program  producers  and 
radio  stations,  the  Office  of  Facts 
&  Figures  last  week  addressed  a 
memorandum  captioned  "The  Ne- 

gro Problem  and  Radio"  and  sug- 

*  WASHINGTON'S  FAMED  COMMENTATOR 

Now  on  165  Mutual  Stations 

^AVAILABLE 

FOR  SPONSORSHIP  IN  YM  CITY 

Fulton  Lewis,  Jr.,  is  destined  to  be  Radio's  "big  name"  of  the  year! 
His  keen  analysis  of  the  news — his  sensational  "scoops" — his  exclu- 

sive information — each  day  over  165  Mutual  Stations  from  coast-to- 

coast  are  gaining  thousands  of  new  listeners.'  Here's  an  outstanding 
feature  that  means  RESULTS  for  every  sponsor — 56  of  them  now, 

promoting  and  selling  50  different  products  and  services — a  greater 
variety  of  sponsors  than  any  other  radio  personality!  Get  busy  now 

and  sell  Fulton  Lewis,  Jr.,  in  your  town — he  is  yours  to  sponsor  right 
now  at  only  your  one  time  quarter  hour  rate  fer  week!  Wire,  phone 
or  write  WM.  B.  DOLPH,  WOL,  WASHINGTON,  D.  C. 

of  Negro  Employes 

Openings  Are  Found 
gesting  that  "the  best  contribu- tion radio  can  make  to  meeting  the 
entire  problem  is  by  remembering 
Negroes  whenever  a  program  is  be- 

ing worked  out  on  which  they  or 
their  contributions  can  be  included 

— and  included  unostentatiously." 
Termed  a  Suggestion 

Not  issued  as  a  "directive"  but 
rather  as  a  suggestion,  the  memo- 

randum was  sent  to  a  picked  list  in 
radio  because  it  was  explained  OFF 
did  not  desire  or  intend  to  allege 
Negro  discrimination  on  the  radio. 
The  memorandum  was  not  made 
public  until  a  New  York  recipient 
released  it  to  a  reporter.  Attached 
to  the  memorandum  was  a  bibliog- 

raphy of  source  material  on  Neg- 
roes and  their  role  in  American  life 

and  in  the  war  effort.  The  text 
follows : 

The  Negro  problem  is  bad  and  get- 
ting worse.  Discrimination  and  pre.iu- 

dice  are  engendering  a  widespread  re- sentment and  a  condition  favorable  to 
racial  di.sorders.  The  Axis  knows  this 
and,  through  its  propaganda  chan- nels, is  furthering  divisionism  to  help 
disrupt  America's  war  effort. 

The  Negro  problem,  of  course,  can- 
not be  wiped  out  overnight.  But  what 

can  be  done  and  should  be  done  is 
equally  obvious.  By  evei-,y  means  pos- sible, mutual  friendship  and  under- 

standing and  respect  should  be  fo.s- 
tered.  Achievements  by  American  Ne- 

groes on  all  fronts  should  be  brought 
to  the  attention  of  the  general  pub- 
lie.  More  iniiiortant,  a  conscious  ef- 

fort .should  be  made  to  include  men- 
tion of  Negro  participation  in  phases 

of  our  daily  life,  as  well  as  the  war 
effort,  alongside  mention  of  other  ele- 

ments of  the  population. 
This  does  not  call  for  special  point- 

ing out  of  Negroes  or  obvious  attempts 
to  place  laui-els  on  their  heads.  Ne- 

groes are  an  integral  part  of  the  popu- 
lation, and  they  should  be  treated' as 

such  and  not  as  a  group  standing  off 
by  itself.  In  short,  the  best  contri- 

bution radio  can  make  to  meeting  the 
entire  problem  is  by  remembering  Ne- 

groes whenever  a  program  is  being 
worked  out  on  which  they  or  their  con- 

tributions can  be  included — and  in- 
cluded unostentatiously. 

Many  programs  are  already  doing  a 
constructive  job  in  this  "direction. Some,  on  the  war,  have  included  men- 

tion of  Negro  heroes.  Some,  on  pro- 
duction, have  included  Negro  work- 

ers. Others  have  drawn  attention  to 
outstanding  Negro  cultural  contribu- 

tions to  our  civilization. 
All  this  is  a  good  start — but  only  a 

start.  It  is  hoped  that  you  will  un- 
derstand the  problem  and.  wherever 

possible,  give  recognition  to  the  fact 
that  among  the  130-odd  million  Ameri- 

cans fighting  this  war  for  survival 
there  are  13-million  liberty-loving  Ne- 

groes, doing  ever.vthing  they  can  to 
win  just  like  everyone  else. 

Rep.  Patrick  Defeated 
REP.  LUTHER  PATRICK  CD- 
Ala.) ,  who  rose  from  commentator 
on  WBRC,  Birmingham,  to  a  seat 
in  Congress  in  1936,  was  defeated 
for  reelection  June  2  in  the  Demo- 

cratic runoff  in  the  Ninth  Alabama 
District.  He  conceded  the  election 
to  John  Newsome,  Birmingham 
businessman.  Although  Mr.  Patrick 
has  taken  little  part  in  matters  in- 

volving radio  legislation  in  Con- 
gress during  his  incumbency,  until 

recently  he  had  been  appearing-  reg- 
ularly as  a  commentator  on  WWDC, 

Washington,  part  of  the  time  spon- 
sored by  a  local  cleaning  firm. 

SHIPBUILDING  on  miniature 
scale  is  relaxation  for  George  L. 
Moskovics,  CBS  Pacific  Network 
Sales  Promotion  Manager.  Aside 
from  his  hobby  of  building  authen- 

tic clipper  ship  models,  he  is  an  au- thority on  old  sailing  ships. 

AIR  PLAYS  FOR  RAIDS 

Recorded  Versions  Designed 
 For  Shelters  

RADIO  PLAYS,  enacted  by  drama- 
tic students,  are  being  recorded 

for  use  in  air  raid  shelters,  as  a 
measure  to  eliminate  panic,  in  an 
experiment  conducted  by  Cooper 
Union,  New  York,  as  part  of  the 
institution's  defense  program.  The 
recordings  will  be  stored  and  used 
only  in  the  event  of  an  alert,  when 
the  student  body  is  directed  to  take 
shelter  in  one  of  the  campus  build- ings. 

First  play,  to  be  enacted  and  re- corded by  students  of  Cooper  Union 
Dramatic  Club,  is  My  Client  Curley, 
humorous  piece  by  Norman  Cor- 
win,  radio  writer  who  produced 
This  Is  War.  The  project  is  di- 

rected by  Ralph  Childs,  of  the  col- 
lege's humanities  department.  The 

first  recorded  production  was  made 
at  a  total  cost  of  $3.60. 

BROADCAST  SYSTEM 

IN  CANADA  PROBED 

THAT  THE  Canadian  Broadcast- 
ing Corp.  had  grown  too  big  to  be 

managed  by  one  man  and  that 
Maj.  Gladstone  Murray,  CBC  gen- 

eral manager,  was  losing  his  own 
money,  not  profiting,  from  his  post, 
were  two  highlights  revealed  in 
the  recent  testimony  heard  by  the 
Parliamentary  Committee  investi- 

gating the  CBC  at  Ottawa. 
Organization  of  a  permanent 

parliamentary  committee  to  keep 
informed  on  radio  was  suggested 
by  Maj.  Murray,  as  he  thought 
such  committees  would  be  helpful. 

M.  J.  Coldwell,  a  committee  mem- 
ber, told  the  committee  he  felt  the 

CBC  board  of  governors  had  failed 
to  fulfill  a  public  trust  when  in 
November,  1940  it  had  expressed 
"full  and  complete  confidence"  in 
Gladstone  Murray  as  general  man- 

ager, and  in  March  1941,  reduced 
his  authority  by  giving  added  power 
to  the  assistant  general  manager, 
Dr.  A.  Frigon. 

He  asked  what  occurred  between 
these  two  dates  when  by-laws  were 
amended,  giving  the  assistant  gen- 

eral manager  some  power  previ- 
ously held  by  the  general  manager. 

Rene  Morin  answered  that  nothing 
had  occurred  between  those  dates, 
but  that  the  CBC  had  grown  to  such 
an  extent  that  it  was  not  possible 
for  one  man  to  look  after  all  de- 

partments. Dr.  Frigon  now  looks 
after  all  commercial,  engineering 
and  staff  departments. 

ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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THE  SEVEN  STEPS  to  curb inflation,  suggested  by  Presi- 
dent Roosevelt  in  his  April 

28th  address,  are  the  basis 
for  talks  by  government  officials  in 
The  Fight  Against  Inflation, 
twice-weekly  series  which  started 
on  MBS  Wednesday  June  3,  8:15- 
8:30  p.m.  with  a  broadcast  by 
Henry  Morgenthau  Jr.,  Secretary 
of  the  U.  S.  Treasury. 
Among  the  speakers  to  be  heard 

on  the  series  are:  Claude  R. 
Wickard,  Secretary  of  Agriculture ; 
Robert  P.  Patterson,  Undersecre- 

tary of  War;  Donald  M.  Nelson, 
Chairm.an  of  the  WPB;  Leon 
Henderson,  Administrator  of  the 
OPA;  Jesse  H.  Jones,  Secretary  of 
Commerce;  and  William  H.  Davis, 
head  of  the  National  Defense  Me- 

diation Board. 
*  *  5ij 

Defense  Club 
UNIQUE  in  war  shows,  WFIN, 
Findlay,  0.,  produces  the  1330  De- 

fense Club,  daily,  receiving  as  mem- 
bers only  those  who  contribute  one 

or  more  war  stamps  with  the  don- 
or's name  written  across  the  face 

of  the  stamp.  The  stamps  are 
pasted  in  various  designs  on  the 
walls  of  the  station's  largest  studio 
with  the  pledge  that  they  will  re- 

main for  the  duration;  at  the  close 
of  the  war,  all  stamps  will  be 
donated  to  the  veteran's  organiza- 

tion which  grows  out  of  it.  Among 
present  club  members  are  Gov. 
John  W.  Bricker  of  Ohio  and  Lynn 
U.  Stambaugh,  national  commander 
of  the  American  Legion.  Names  of 
new  members  are  broadcast  each 
day  and  martial  music  by  tran- 

scription provides  the  remainder  of 
the  program's  material. 

Chinese  Word 
TITLED  The  Chinese  Have  a  Word 

For  It,  it's  a  weekly  feature  of KOY,  Phoenix  and  is  claimed  the 
only  radio  program  in  this  coun- 

try teaching  the  Chinese  language. 
It  is  written  and  produced  by  G. 
Herbert  Cole,  interpreter  for  Chi- 

nese aviation  cadets  stationed  in 
Salt  River  Valley. 

Folklore  and  Folks 
VARIOUS  phases  of  American  life 
will  be  treated  in  a  thrice-weekly 
series  of  programs  this  summer  on 
MBS  presented  by  the  radio  de- 

partment of  the  U  of  Kentucky. 
Titles  of  the  broadcasts  are 

"Southern  Appalachian  Folklore", 
"What  Makes  American  Music", 
and  "Lincoln,  the  Youth". 

PROGRAMS 

"It  was  a  bad  day  for  me  when 
you  heard  that  recruiting  spot  on 

WFDF  Flint  Michigan!" 

In  Time  of  Trouble 

A  RELIGIOUS  program  for  all 
creeds  started  on  NBC  June  7, 
dedicated  to  all  listeners  who 
"whatever  be  their  creed — in  times 
of  great  trial  and  tribulation,  turn 
to  God  for  comfort  and  guidance.  ' Titled  We  Believe,  the  weekly 
series  will  present  best-loved 
hymns  of  the  great  faiths,  under 
the  direction  of  Dr.  Frank  Black, 
general  musical  director  of  NBC. 
A  narrator  will  read  from  the 
Scriptures.  NBC  presents  the  pro- 

gram as  "a  contribution  to  the 
spiritual  strength  of  our  nation". 

School  AVork 
AS  AN  EYEOPENER  to  show 
adults  exactly  what  Los  Angeles 
County  school  children  are  con- 

tributing in  the  all-out  war  effort, 
KNX,  Hollywood,  on  May  16  in- 

augurated a  special  series  of  week- 
ly student  round-table  discussion. 

Titled  Democracy's  Workshop,  and directed  by  Chet  Huntley,  assistant 
director  of  public  relations,  each  of 
six  broadcasts  features  students 
from  a  different  public  school  in 
discussion  of  their  respective  phase 
of  war  industry  work. 

Nature  Lore 
NATURAL  HISTORY  course 
which  has  been  a  regular  NBC 
summer  feature  for  several  years, 
Nature  Sketches,  returns  to  the 
network  June  13.  Broadcasts  will 
be  built  around  a  nature  study  field 
tour  conducted  in  Rocky  Mountain 
National  Park,  Colorado,  by  Ray- 

mond Gregg,  Park  naturalist.  Em- 
phasis will  be  placed  on  the  recre- 

ational value  of  America's  parks and  on  the  need  for  outdoor  life 
in  the  nation's  war  effort. 

Prep  Appeal 
STRICTLY  for  the  high  school 
audience  WGL,  Ft.  Wayne,  has 
aired  Prep  Session,  during  the  year 
with  the  cooperation  of  the  local 
school  system.  The  program  has 
featured  campus  news  delivered  by 
students  themselves,  the  top  song 
of  the  week  determined  by  ballot- 

ing the  entire  school  enrollment 
and  audience  gags  with  students 
participating.  With  the  close  of 
school,  the  program  will  fold  for 
the  summer. 

In  Rhyme 
RHYMED  continuity  throughout 
the  program  is  a  feature  of  MBS 
Musical  Trends,  half-hour  musical 
program  originated  by  WGN,  Chi- 

cago, started  June  3.  The  program 
will  consist  of  popular  ballads,  jive, 
swing  and  other  musical  types  of 
combinations  from  the  32  piece 
WGN  orchestra. 

*      *  * 

Russian  Times 

CONTEMPORARY  and  tradition- 
al Russian  music  will  be  heard  in 

a  series  of  weekly  programs  pre- 
sented on  WQXR,  New  York, 

under  the  auspices  of  the  Russian 
War  Relief  Society. 

War  News 

TO  ACQUAINT  listeners  in  the 
New  York  area  with  latest  devel- 

opments in  the  war  effort,  WABC, 
New  York,  is  presenting  a  thrice- 
weekly  quarter-hour  program  Lis- 

ten Neighbor,  with  Army  officers 
and  representatives  of  civilian  de- 

fense groups  and  government  agen- 
cies as  guest  speakers.  The  show 

also  carries  interviews  with  sailors 
and  soldiers  of  all  countries  of  the 
United  Nations  as  picked  up  at 
the  Defense  Recreation  Committee 
headquarters  in  New  York. 

Sunday  Hymns 
WITH  A  religious  note  predomi- 

nating. Till  We  Meet  Again  started 
on  BLUE  Sunday,  June  7,  dedi- 

cated to  the  men  in  the  armed 
forces.  Families  and  friends  of  en- 

listed men,  who  make  up  the  stu- 
dio audience,  join  in  singing  hymns 

and  old  songs  in  a  musical  get-to- 
gether conducted  by  Frank  Luther. 

The  Luther-Laymen  Singers  par- 
ticipate in  the  program  and  Ted 

Malone,  of  the  BLUE's  Between 
the  Book  Ends,  delivers  an  inspi- 

rational message. 
H=  ^  ^ 

How  to  Sign  Up 

LATEST  INFORMATION  on  how 
civilians  may  best  apply  for  service 
of  value  to  the  country's  war  effort 
is  heard  in  a  five-minute  thrice- 
weekly  public  service  feature  on 
WMCA,  -New  York,  titled  Civilian 
Defense  News. 

At  Ease 

WITH  part  of  the  talent  recruited 
from  artists  working  in  local  ship- 

yards, other  war  industries  and 
military  camps,  KOIN,  Portland, 
has  started  Company  at  Ease,  once- 
weekly  feature.  Script  is  done  by 
Bill  Mears,  Johnny  Carpenter  is 
m.c.  and  Clarence  Talbot  is  pro- ducer. The  show  also  features  the 
KOIN  orchestra  and  various  en- 

sembles directed  by  Joe  Sampietro. 
*  *  * 

Family  Stuff 
A  MADCAP  FAMILY  is  the  center 
of  It  Runs  in  the  Family,  weekly 
serial  starting  on  NBC  June  13,  11 
a.m.  Principals  of  the  adventurous 
Creighton  family  are  Serena,  the 
mother,  a  mystery-thriller  writer; 
Chris,  the  father,  a  sculptor;  two 
children  and  a  hobo  who  has  turned cook. 5{:  *  * 

Morning  Symphony 

SYMPHONIC  music  after  break- 
fast will  be  presented  on  Concert 

Hall,  full-hour  program  of  recorded 
classical  music  Monday  through 
Saturday  on  WJJD,  Chicago.  The 
mid-morning  hour  was  chosen  for 
the  benefit  of  listeners  who  find 
late  evening  hours  inconvenient. *  * 

Sharing  Travel 
ACTING  to  ease  the  transportation 
shortage  in  and  around  Washing- 

ton, WOL  has  instituted  a  Share  a 
Ride  Club  to  provide  motorists  with 
destination  cards  for  display  in  the 
windshield.  The  idea  is  publicized 
on  programs. 

*  *  * 
Sound  Advice 

HOMESPUN  philosophy  about  the 
war,  rationing  and  other  current 
conversational  subjects  is  the  for- 

mat of  the  Tips  From  The  01' Schoolmaster,  nightly  half-hour 
program  of  WSB,  Atlanta. 
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THE  NBC  RED  NETWORK... 

Here's  new  impact  for  you  on  the 

network  most  people  listen  to 

most  — impact  right  in  the  heart 

of  New  England's  richest  market: 

On  June  15th,  50,000-watt  WBZ, 

Boston,  one  of  America's  first  sta- 

tions, joins  America's  first  net- 

work, NBC  RED. 

Hurling  your  selling  message  with 

twice  the  power  of  all  other 

Boston  stations  combined,  WBZ 

brings  you  concentrated  coverage 

of  a  market  no  national  advertiser 

can  afford  to  ignore. 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
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Jolt  No.  2 
RADIO  TAKES  a  new  lease  on  its  com- 

mercial life  with  the  Supreme  Court  opinion 

of  last  week  repudiating  the  FCC's  position  on 
enforcement  of  its  network-monopoly  regula- 

tions. What  looked  like  abject  defeat  for  a 
regulation-ridden  broadcasting  industry  at  the 
hands  of  the  FCC  majority,  in  a  twinkling  has 
been  transformed  into  sorely  needed  relief. 

In  reversing  the  district  court  in  New  York 
on  the  question  of  jurisdiction,  the  Supreme 
Court  sent  the  whole  case  back  to  the  lower 
tribunal  for  hearing  on  the  merits.  It  found 
that  injury  has  resulted  from  the  mere  issu- 

ance of  the  regulations,  even  though  they  have 
not  yet  been  applied.  And  it  did  not  deal  any 

too  sympathetically  with  the  FCC's  finely  spun 
legalistic  interpretation  of  when  radio  should 
have  its  day  in  court. 

The  majority's  able  opinion,  written  by  Chief 
'Justice  Stone,  is  significant  for  several  rea- 

sons. It  marks  the  second  time  in  two  months 
the  FCC  has  been  set  back  on  its  heels  by  the 
court  of  last  resort.  In  each  instance,  by  devious 
legalistic  means,  it  sought  to  avoid  judicial 
control  of  its  actions.  The  court,  moreover,  took 

pains  to  cite  the  FCC's  "overrefined  technique" 
in  essaying  to  prove  that  the  networks  were  in 
the  wrong  court  at  the  wrong  time. 

Perhaps  most  important  is  the  court's  con- 
clusion that  the  Commission  is  bound  by  its 

own  regulations.  It  made  crystal  clear  that 
the  FCC,  or  any  other  administrative  agency, 

can't  place  on  the  books  regulations  and  then 
not  invoke  them.  This  is  of  far-reaching  signifi- 

cance because  of  proposed  or  pending  rules 
dealing  with  newspaper  ownership,  multiple 
ownership  and  related  policy  considerations. 

The  FCC,  in  other  words,  can't  hold  a  rule  in 
abeyance  as  a  club  over  the  heads  of  licensees 
and  then  invoke  the  policies  by  threat,  suasion 
or  intimidation. 

As  for  the  network  rules  themselves,  there 
still  must  be  the  trial  in  the  court  below.  The 
Supreme  Court  did  not  decide  their  propriety 
or  legality.  We  have  never  contended,  in  these 
columns,  that  all  is  well  with  network-affiliate 
relationships,  or  that  inequities  do  not  exist. 
Our  position  was  and  is  that  the  FCC  does  not 
have  the  power  to  regulate  business  aspects  of 
broadcasting  and  that  the  differences  which 
obviously  exist  must  be  resolved  between  the 
private  parties  themselves. 

Until  the  lower  court  decides  on  the  merits, 

the  FCC  is  restrained  from  invoking  any  of  its 

rules.  "The  stay  now  in  effect  will  be  continued, 
on  terms  to  be  settled  by  the  court  below,"  said 
the  Supreme  Court  majority.  That  instruction 
means  it  will  be  many  months  before  any 
change  in  the  status  quo  can  occur. 

The  blow  handed  the  FCC  may  result  in 
further  overtures  by  the  FCC  majority  to 
reconcile  the  regulations  with  CBS  and  NBC. 
Actually,  only  one  of  the  original  eight  rules — 
that  outlawing  option  time — remains  on  the 
books  in  substantially  its  original  onerous 
form.  The  others  were  practically  negatived 
either  by  revision  or  by  indefinite  postpone- 
ment. 

The  FCC  might  well  drop  the  whole  busi- 
ness as  a  bad  job,  rather  than  undergo  lengthy 

litigation  in  these  times,  when  there  are  in- 
finitely more  important  things  to  be  done.  Be- 

sides, the  House  Interstate  Commerce  Commit- 
tee is  considering  a  new  radio  law,  prompted 

by  FCC  regulatory  excesses.  It  is  up  to  Con- 
gress to  say  what  it  intended  when  it  enacted 

the  original  statute,  and  how  far  it  proposes 
to  allow  the  FCC  (or  its  successor)  to  go  in 
future  regulation. 

Certainly  the  FCC  should  quit  experiment- 
ing with  an  industry  so  vital  to  the  national 

welfare,  particularly  in  the  light  of  the  deci- 
sions in  both  the  Scripps-Howard  and  the 

network-monopoly  cases. 

Radio's  War  Waifs 

RADIO'S  MOST  troubled  war  waif  is  the 
foreign-language  station.  There  are  some  210 
standard  broadcast  stations  that  broadcast  pro- 

grams in  tongues  other  than  English  from  one 
hour  weekly  to  comparatively  full  schedules. 

The  value  of  native-tongue  broadcasts  is 

recognized  by  those  responsible  for  the  war's 
conduct.  But  the  difficulty  in  policing  opera- 

tions in  foreign  languages,  and  of  keeping  tab 
on  every  word  uttered  lest  our  enemies  be 
aided,  is  glaringly  apparent. 

A  number  of  the  more  enterprising  foreign- 
language  stations  have  organized  in  an  effort 
to  maintain  direct  contact  with  Government 

war  agencies  interested  in  this  vexing  prob- 
lem. They  have  opened  an  office  in  Washing- 

ton. The  job  is  a  difficult  one,  but  it  isn't  in- 
soluble. 

There  are  those  who  would  ban  all  foreign- 
language  broadcasting  for  the  duration  be- 

cause of  the  almost  insuperable  task  of  polic- 
ing. That  would  be  the  easy  way  out.  But 

would  it  help  the  war  effort?  If  those  first 

generation  Americans,  who  don't  understand 
English,  are  cut  off  from  their  native  tongue 
via  the  radio  they  have  learned  to  trust,  they 
would  become  easy  prey  for  subversive  ele- 

ments. Moreover,  many  outstanding  Amercani- 
zation  projects  are  being  carried  in  foreign- 
language  programs. 

The  ideal  way  of  handling  the  Washington 
liaison,  it  seems  to  us,  would  have  been  through 
coordination  with  the  NAB,  amply  staffed  for 
the  large  detail  task  of  handling  questionnaires 
and  of  keeping  the  210  standards  posted  on 
foreign  language  radio  information. 

It  is  unfortunate  that  FCC  Chairman  Fly 
saw  fit  to  read  the  riot  act  to  the  group  if  they 
in  any  wise  became  identified  with  the  NAB 
because  of  his  antagonism  to  the  NAB.  The 

fact  remains  that  NAB  is  still  the  industry's 
overall  trade  association,  and  is  the  only  or- 

ganization equipped  to  handle  the  infinite 
amount  of  detail  work  involved  in  pursuing 
the  foreign-language  station  task  in  the  war 
interest. 

The  facts  must  be  faced,  however,  and  the 
foreign  station  committee,  heeding  the  Fly 
ultimatum,  is  operating  independently.  The 
stakes  are  too  big  to  bicker  and  lose  valuable 
time.  Stations  must  be  brought  in  line. 

Radio  is  radio  to  the  public  and  Government 
alike.  The  foreign-language  stations  are  in  a 
jam.  If  they  fail  in  their  mission,  all  radio 

bears  the  stigma.  It's  up  to  all  involved  to  do 
their  utmost  in  helping  the  foreign-language 
outlets  to  find  a  solution. 

RATHER  IRONICAL,  isn't  it,  that  the  war- 
time Parliamentary  investigation  of  broadcast- 

ing now  going  on  in  Canada  has  concentrated 
entirely  on  the  organization  and  policies  of  the 
Canadian  Broadcasting  Corp.,  Government- 
owned  and  commercially  operated — and  does 
not  hit  at  the  operation  of  private  commercial 
stations!  As  in  the  United  States,  the  private 
stations  are  doing  their  utmost  in  the  war 
effort  and  clamor  for  Government  operation  has all  dut  died  down. 

Watch  the  Drys 

CAPITOL  HILL  tells  us  that  the  drys  are 
back  again  in  force,  apparently  hoping  to  re- 

peat their  success  of  World  War  I  days  in 
foisting  prohibition  on  the  country. 

To  the  broadcaster  the  recrudescence  of  the 

drys  poses  a  policy  problem.  It  is  not  for  us 
to  say  that  he  should  reject  their  proffers  of 
sponsorship,  if  any,  but  he  certainly  should 
take  every  precaution  to  provide  for  replies 
by  the  other  side.  Prohibition,  after  all,  has 
been  voted  out  by  the  country,  is  not  a  policy 
of  the  Administration  and,  it  seems  to  us,  is 
a  minor  issue  in  times  like  these. 

The  drys,  we  understand,  are  working  pri- 
marily through  churches  and  church  organi- 

zations. Very  few  stations  are  without  their 
religious  hours,  usually  carried  sustaining. 
They  should  guard  carefully  against  the  in- 

sinuation of  prohibition  propaganda  into  such 

periods. Broadcasting,  non-existent  during  the  last 
war  but  now  the  most  potent  selling  force  in 

the  world,  doesn't  want  to  be  the  instrumen- 
tality whereby  any  pressure  group  can  bring 

itself  into  power. 
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NOTES 

PAUL  WELROSE  WHITE 

MURROW,  Shirer, 
 Davis, 

Trout,  Eliot — those  names, 
and  many  others,  are  fa- 

miliar to  listeners  all  over 
the  world.  They  are  the  names  of 
the  correspondents  and  nevi^s  ana- 

lysts of  CBS.  But  the  man  behind 
them  all,  the  man  who  is  respon- 

sible for  the  far-flung  efficient 
corps  of  CBS  correspondents  and 
for  the  operation  of  the  famous 
CBS  newsroom,  is  Paul  Welrose 
White,  CBS  director  of  public  af- 

fairs, now  back  on  the  job  after 
a  protracted  illness  brought  on  by 
overwork. 
When  the  news  of  the  bombing 

of  Pearl  Harbor  stunned  the  world, 
it  was  Paul  White  whose  guiding 
hand  kept  the  news  going  out  over 
the  CBS  transmitters,  calmly,  coolly 
and  accurately.  And  that's  a  job 
that  requires  a  particular  type  of 
executive — a  cross  between  a  news- 

paper editor,  on-the-spot  corre- 
spondent and  network  program  di- 

rector. 
Paul  White  was  fitted  by  nature 

and  by  training  to  head  a  network 
news-gathering  organization.  At  19 
he  became  telegraph  editor  of  the 
old  Kansas  City  Journal  without 
knowing  the  first  thing  about  the 
job.  He  became  first  news  chief  of 
the  CBS  when  no  one  knew  any- 

thing about  what  the  task  de- 
manded. And  now,  some  20  years 

after  scrawling  through  his  first 
headline,  he  swings  a  copy  pencil 
over  a  news-gathering  organization 
which  Time  Magazine  has  called 
"the  most  adult  and  efficient"  in 
radio. 

Radio  correspondents,  unlike 
newspaper  correspondents  who  give 
their  work  to  the  cable  office  to  be 

sent  "as  soon  as  possible",  have  to 
be  heard  over  thousands  of  short- 

wave miles  at  a  prearranged  sec- 
ond. Also,  they  have  to  make  their 

minutes  of  airtime  worth  the  thou- 
sands of  dollars  such  minutes  cost. 

That  means  radio  news  has  to  be 
written  differently.  The  accumula- 

tion of  a  staff,  the  working  out  of 

the  broadcast  arrangements  with 
governments  of  the  points  of  ori- 

gin and  the  development  of  an  en- 
tirely new  technique  of  news  writ- 

ing, for  the  air  and  for  the  air 
alone,  was  a  problem  no  newspa- 

perman ever  faced  before  when  Paul 
White  took  over  at  CBS.  But  he 
faced  it  and  pioneered  in  a  field 
that  was  to  produce  a  Cecil  Brown, 
an  Edward  R.  Murrow  and  a  Wil- 

liam L.  Shirer. 
Paul  White  was  born  in  Pitts- 

burg, Kan.,  June  9,  1902.  By  the 
time  he  reached  high  school,  print- 

er's ink  was  in  his  blood.  He  was 
a  reporter  on  the  Pittsburg  Head- 

light and  Salina  Sun  then.  When 
his  college  career  was  well  under 
way,  he  had  already  served  as  the 
Kansas  City  Journal's  telegraph 
editor.  He  attended  the  U  of  Kan- 

sas for  two  years,  beginning  in 
1919,  and  the  Columbia  School  of 
Journalism  from  1921  to  1924,  re- 

ceiving degrees  as  bachelor  and 
master  of  letters. 
Upon  graduation,  he  joined  the 

city  staff  of  the  New  York  Evening 
Bulletin  and  in  August,  1924  joined 
the  New  York  staff  of  the  United 
Press.  For  more  than  six  years  he 
worked  for  UP  in  numerous  capaci- 

ties— at  times  serving  as  cable  edi- 
tor, acting  sports  editor  and  head 

of  rewrite.  For  more  than  a  year 
he  was  editor  of  United  Features 
Syndicate  and  also  head  of  the  UP 
mail  service. 

During  these  years.  White's  name 
became  one  of  the  best-known  by- 

lines in  the  country.  He  covered  the 
Hall-Mills  trial,  the  anthracite  coal 
strike,  the  Snyder-Gray  trial  and 
the  trans-Atlantic  flights  of  Lind- 

bergh, Byrd,  Ruth  Elder,  Chamber- 
lain-Levine  and  others.  The  fa- 

miliar "By  Paul  White"  also  head- 
ed UP  stories  on  the  Remus,  Car- 

roll and  Rhinelander  trial  stories. 
In  December,  1930,  he  was  named 

CBS  news  editor,  and  successively 
became  publicity  director,  vice- 
president  and  general  manager  of 
the  CBS  news  service,  and  director 

WENDELL  B.  CA:MPBELL.  of  the 
CBS  western  division  sales  staff,  has 
been  appointed  sales  manager  of  CHS 
Radio  Sales  with  headrpiarters  in  Chi- 

cago. He  replaces  Henry  yi.  Jackson, 
who  has  joined  the  Army  Signal  Corps. 

DEANE  STEWART,  program  direc- tor of  KYA.  San  Francisco,  has  been 
named  acting  manager  succeeding 
Harold  Meyer  who  on  .Tune  15  be- comes manager  of  WSRR.  Stamford, 
Conn.  [Broadcasting,  June  1].  Mr. 
Stewart  is  expected  to  hold  the  posi- 

tion luitil  the  sale  of  the  station  by 
Hearst  Radio  Inc.  to  its  proposed  pur- 

chasers is  approved  by  the  FCC. 

HARRISON  HOLLIWAT.  general 
manager  of  KFI-KECA.  Los  Angeles, 
is  the  father  of  a  girl,  born  .Tune  1. 
!^^rs.  Holliway.  former  radio  com- 

edienne, was  known  professionallv  as 
Edna  O'Keefe. 
JOHN  J.  DIXON,  Tirosram  director 
of  WROK,  Rockford.  111.,  has  been 
named  commercial  and  assistant  busi- 

ness manager.  ̂ Maurice  P.  Owens, 
sportscaster  and  chief  announcer,  be- 

comes program  director. 
WILLIAM  E.  SHEA  .Tr.  has  been 
named  manager  of  the  NBC  press  de- 

partment in  San  Francisco.  He  for- 
merly was  national  sm^t  sales  renre- sentative  of  NBC  in  San  Francisco 

and  previous  to  that  was  with  the 
f?an  Francisco  Eseaminer.  McCann- 
Erickson  and  Hearst  Radio. 

JOHN  M,  HENDRICKSON,  formerly 
in  newspaper  work,  has  joined  KOA. 
Denver,  as  an  account  executive. 
JOHN  GILLIS  of  the  sales  staff  at 
WOWO-WGL.  Ft.  Wayne,  on  May 
16  married  Mary  Broome,  of  Chicago. 
Mrs.  Gillis  is  with  the  General  Amuse- 

ment Corp..  Chicago. 

GEORGE  C.  KIERNAN.  formerly  of 
the  sales  service  division  of  WOR. 
New  York,  has  joined  the  Warner 
Chemical  Co..  New  York,  as  assistant 
to  the  sales  manager. 

WILLIAM  A.  ROGGE.  assistant 
buyer  of  radios  and  phonograph  records 
at  Bloomin "dale's  Denartment  store. 
New  York,  has  been  apnointed  by  the 
Army  Signal  Corps  to  the  purchasing 
division  for  radio  equipment  used  in 
research  and  develonment.  He  is  sta- 

tioned at  the  administrative  office,  Bel- 
mar,  N,  J, 

HUGH  FELTIS,  of  the  BLIte  station 
relations  department,  is  recovering 
from  an  attack  of  bronchitis. 

of  public  relations  for  the  network. 
He  now  has  the  title  of  director 

of  public  affairs  for  CBS — head  of 
a  world-wide  group  of  correspond- 

ents delivering  news  to  CBS  listen- 
ers on  a  24-hour,  seven-day  sched- ule. 

A  resident  of  midtown  Manhat- 
tan, with  an  apartment  on  East 

52nd  St.,  only  a  few  blocks  across 
from  the  CBS  building,  Paul  nor- 

mally travels  the  distance  from 
davenport  to  desk  in  about  five 
minutes,  and  on  occasion  has 
clipped  a  minute  or  two  off  that 
time.  He  is  married  to  the  for- 

mer Sue  Taylor  and  they  have  a 
daughter,  Toni  Susanne,  3.  He  also 
has  a  15-year-old  daughter,  Joan, 
by  a  former  marriage. 

ALLEN  MILLER,  production  direc- 
tor of  the  State  College  of  Washing- 

ton's KWSC.  Pullman,  will  collabo- 
rate with  Judith  Waller,  public  serv- 

ice director  of  the  NB("  Ontral  Divi- sion, in  a  course  on  public  service  pro- 
grams as  part  of  the  NBC-Northwest- ern U  Summer  Radio  In.stitute  begin- ning .Tune  22.  Mr.  Miller,  who  was 

former  director  of  the  T  of  Chicago 
and  former  director  (jf  the  University 
Broadcasting  Council,  rfiihufs  I'Miker Wheatley.  radio  director  of  Northwest- 

ern, who  has  joined  the  armed  forces, 
(JILSON  GRAY,  commercial  editor  of 
CBS,  on  .Tunc  4  ri'signcd  to  join  the 
Nav.y  as  a  lieutcnuiit  cnniiiiander.  Jan 
Schimek.  suiiervisor  of  copyrights  for 
CBS,  will  assume  Mr.  Gray's  responsi- bilities as  executive  head  of  the  com- 

mercial editing  department, 

CARL  H.  SUNDBERG,  recently  exec- 
utive secretary  of  the  I'l-css-Radio Committee  and  formeily  with  the 

Branham  Co..  Chicago,  is  now  with 
the  War  Production  Board  as  assistant 
district  manager  of  the  priorities  divi- sion in  Chicago. 

RUSS  JOHNSTON.  CBS  western  pro- 
gram director.  Hollywood,  received  a 

month's  leave  of  absence  from  his 
duties  on  .June  G  to  fly  as  a  member  of 
the  Atlantic  submarine  patrol.  He 
holds  a  commercial  pilot's  license  with 
an  instructor's  rating. 
JAMES  L.  HOWE,  manager  of 
WBTM,  Danville,  joined  the  xVrmy 
^lay  30  as  a  second  lieutenant  in  the 
Air  Force,  R.  Sanford  Guyer.  former 
sales  manager,  will  succeed  Howe. 

JOHN  LORD  BOOTH,  president  and 
general  manager  of  WJLB-W49D,  De- troit, is  the  father  of  a  baby  girl. 

TOM  TOMB,  salesman  of  WCAE, 
Pittsburgh,  was  elected  president  of 
the  Pittsburgh  Junior  Chamber  of 
Commerce. 

FRANKLIN  M.  DOOLITTLE,  gen- 
eral manager  of  WDRC.  Hartford,  has 

been  appointed  general  chairman  of  a 
major  AYar  Bond  drive  in  that  area. 

M.  F.  ALLISON,  chief  of  the  promo- 
tion department  of  WLW,  Cincinnati, 

has  been  elected  a  director  of  the  Cin- 
cinnati Advertising  Club. 

JAMES  STANBERRY.  merchandis- 
ing manager  of  KGNC,  Amarillo,  Tex,, 

is  the  father  of  a  boy.  Mrs.  Stanberry 
is  a  former  member  of  the  KGNC 
traffic  department. 

GIL  BERRY,  BLUB  spot  sales  Chi- 
cago manager,  has  returned  to  his 

desk  after  ten  days  on  the  West  Coast. 

SUE  JONES  has  joined  the  sales  stafE 
of  WFBC.  Greenville,  S.  C,  coming 
from  WMRC,  Greenville, 

GEORGE  FUERST,  account  execu- 
tive of  the  KGO  local  sales  depart- 

ment, has  been  transferred  to  the 
United  War  Chest  Campaign,  that 
city,  with  a  goal  of  .§68.000. 
JOHN  A.  REILLY,  manager  of 
KOY.  Phoenix,  is  chairman  of  the 
United  War  Chest  Campaign,  that 
city,  with  a  goal  of  $68,000. 
WILLIAM  F.  ilALO.  commercial 
manager  of  WDRC.  Hartford,  is  en- 

rolled in  a  special  10-week  course  to 
become  an  auxiliary  State  policeman. 

Lt.  Segal  Transferred 
LT.  PAUL  M.  SEGAL,  Washing- 

ton attorney  on  active  duty  in  the 
Navy,  has  received  orders  trans- ferring him  from  the  Office  of  the 
Judge  Advocate  General  to  the 
Office  of  the  Director  of  Naval 
Communications  at  Navy  Dept. 
headquarters  in  Washington. 
Senior  member  of  the  firm  of 
Segal,  Smith  &  Hennessey,  Lt. 
Segal  was  called  to  active  duty 
last  March. 
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BEHI
ND 

MEL  RUICK,  Hollywood  announcer 
on  the  weekly  CBS  Lux  Radio  Theatre, 
sponsored  by  Lever  Bros.  Co.  (Lux 
soap),  has  received  his  commission  as 
captain  and  on  May  30  joined  the 
Army  Air  Force. 
LILLIAN  RANDOLPH,  comedienne 
on  the  weekly  NBC  Al  Pearce  Show, 
sponsored  by  R.  J.  Reynolds  Tobacco 
Co.  (Camel  cigarettes),  has  been 
signed  for  role  in  the  film,  "Happy  Go 
Lucky". 
BILL  WRIGHT,  Zeh  in  the  rural 
comedy  skit  on  the  weekly  NBC  Al 
Pearce  Show,  sponsored  by  R.  J.  Rey- 

nolds Tobacco  Co.  (Camel  cigarettes), 
has  been  appointed  radio  director  for 
the  Southern  California  division  of 
the  Red  Cross  blood  bank  drive. 

HERBERT  HALEY,  announcer,  for- 
m.erly  of  KMBD,  Medford,  Ore.,  has 
been  added  to  the  staff  of  KGO,  San 
Francisco. 

.JONATHAN  HOLE  of  the  CBS 
Scattergood  Baines  cast,  has  joined 
the  announcing  staff  of  WBBM,  Chi- 

HERB  ALLEN,  KFI-KECA,  Los  An- 
geles, announcer  has  been  given  that 

assignment  on  the  weekly  half  hour 
NBC  program,  People  are  Funny, 
sponsored  by  Brown  &  Williamson  To- 

bacco Corp.  (Wings  King  Size 
cigarettes) . 

CHARLES  LOVE,  bookkeeper  of 
KPRO,  Riverside,  Cal.  has  joined  the 
Army. 
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SGT.  HARMON  HYDE,  former  an- 
nouncer and  producer  of  WPRO,  CBS 

affiliate  in  Providence,  now  stationed 
at  Camp  Wheeler,  Ga.,  has  been 
placed  in  charge  of  the  camp's  half- hour  portion  of  the  June  3  broadcast 
of  Pass  in  Review,  weekly  Army  pro- 

gram on  Mutual.  Pvt.  Sidney  Paul, 
former  contributor  to  the  Columhia 
Workshop  series,  has  written  a  radio 
report  for  the  show  on  how  the  Army 
is  preparing  America's  citizen  soldiers for  the  present  war  and  ultimate 

peace. SIDNEY  P.  MORSE  and  E.  B.  Fligh. 
independent  radio  talent  agents,  have 
joined  General  Amusement  Corp.,  Chi- 

cago. Mr.  Morse  will  handle  personal 
appearances. 
LOU  COWAN,  manager  of  The  Quiz 
Kids,  recently  became  the  father  of  his 
second  son,  Louis  Goeffrey. 
BERNARD  M.  DABNEY  Jr.  has 
been  made  publicity  manager  of 
WRVA,  Richmond,  Va.,  succeeding 
Bill  Willis,  now  in  the  Navy.  Scott 
Jarrett,  WRVA  announcer,  joined  the 
Army  May  22.  John  Tansey,  sports 
announcer,  reports  to  the  Navy  June 15. 

ERNEST  S.  LOVAN,  merchandising 
and  publicity  head  of  KFDM,  Beau- 

mont, Tex.,  has  resigned  to  handle 
publicity  for  aircraft  construction 
courses.  KFDM  publicity  will  be  han- 

dled by  Len  Finger,  program  director. 
B.  R.  Patterson  of  the  commercial  de- 

partment wiU  handle  merchandising. 

BILL  THIEMAN'S  script  for  Call to  Colors  on  WCAE,  Pittsburgh,  is 
now  being  used  by  the  local  Navy  Re- 

cruiting office  to  help  in  the  enlistment 
drive. 
PAUL  KACZANDER  and  Ron  Dun- 

can have  joined  the  announcing  staff 
of  WJLB,  Detroit. 
LEO  McDEVITT.  formerly  on  the 
staff  of  WLLH,  Lowell.  Mass..  has 
joined  the  announcing  staff  of  WFEA. 
Manchester,  N.  H. 
BUCK  HINMAN  has  joined  the  staff 
of  WCBI  as  an  announcer,  replacing 
Frank  Everett  who  is  in  the  Army  at 
Keesler  Field,  Biloxi,  Miss. 
JACK  SHERLOCK  has  joined  the 
announcing  staff  of  KLZ,  Denver. 
BILL  WISEMAN,  promotion  man- 

ager of  WOW,  Omaha,  addresses  the 
Kansas  City  Advertising  Club  June  8. 
LOUISE  STEFFBNS.  former  recep- 

tionist of  KWK,  St.  Louis,  has  been 
placed  in  charge  of  music  clearance. 
Edward  Wilson,  formerlv  of  WLS, 
Chicago,  has  joined  KWK's  announc- ing staff.  Claire  Harrison,  continuity 
director  of  KWK,  on  Memorial  Day 
was  married  to  John  Cari-Cari  of  the 
Army  Air  Force  stationed  at  Scott Field. 

WILLARD  JOHNSON,  "The  Re- 
ligious Reporter"  of  KWK,  St.  Louis, and  Director  of  the  National  Confer- 

ence of  Christians  and  Jews,  has  been 
named  an  assistant  to  the  president  of 
the  NCC&J  and  will  assume  office  in 
New  York  about  August  1. 

BOB  YOUMANS,  from  KPAC,  Port 
Arthur,  Tex.,  and  Charlie  Davis,  for- 

merly of  WISE,  Asheville,  N.  C.  have 
joined  the  announcing  staff  of  WFBC, 
Greenville,  S.  C. 

HOYT  ANDRES,  recently  of  KWK, 
St.  Louis,  and  formerly  of  WOAI,  San 
Antonio,  Tex.,  has  joined  the  announc- 

ing staff  of  KMOX,  St.  Louis. 

MOITLTON  KBLSEY,  newscaster  of 
KWK,  St.  Louis,  has  teamed  with  Dr. 
Samuel  A.  Johnson,  professor  of  His- 

tory at  Harris  Teachers  College  and 
lecturer  at  St.  Louis  U,  to  present 
Neios  and  the  Places  in  the  News. 
Kelsey  handles  spot  news  while  Dr. 
.Johnson  provides  the  history  ancl  geog- raphy. 

JOE  GENTILE,  conductor  of  the 
Early  Morning  Frolic  on  CKLW, 
Windsor-Detroit,  celebrated  10  years 
with  CKLW  on  June  1.  A  program 
was  aired  that  day  with  leaders  in  the 
world  of  sport,  radio  and  the  theatre 
on  hand  to  congratulate  him. 

LADIES. 

HAZEL  McGUIRE 

HERE'S  further  proof  that  good 
looks  are  no  deterrent  to  executive 
ability  in  the  broadcasting  busi- 

ness. Hazel  McGuire,  whose  public 
stenographer  business  had  de- 

parted with  the  1929  depression, 
went  to  work'  as  a  temporary  sec- 

retary at  WQAM,  Miami,  in  the 
early  30's.  Today  the  bustling  busi- ness of  the  livewire  Florida  outlet 
has  Hazel  as  hub. 

Operations  Manager  is  her  title, 
and  her  duties  are  many  and 
varied.  She  has  the  unique  ability 
to  bring  order  out  of  chaos  and 
frequently  does. 

BILLS  MEET  AT  LAST 

NBC  Trio  Get  Together  by 

 A  Coincidence  
THREE  Bills  who  worked  together 
at  NBC  for  six  months  without 
meeting  one  another,  were  brought 
together  by  an  odd  coincidence. 

Bill  Hoffmann,  who  worked  for 
NBC  International,  cleared  many 
of  the  shortwave  programs  on 
which  Bill  Horne  sang  with  the 
NBC  Symphony  Orchestra.  Hoff- 

mann also  wrote,  produced  and  di- 
rected Fashions  in  Jazz,  a  show 

featuring  Bill  Darnell,  singer. 
The  trio  never  met — until  the 

draft  converged  all  three  at  Fort 
Slocum,  New  Rochelle,  N.  Y.,  at 
the  same  time.  Now  they  are  col- 

laborating on  an  Army  show  broad- 
cast on  WFAS,  White  Plains. 

MAX  BADIN,  Jewish  entertainer  and 
a  member  of  the  radio  comedy  team, 
Berl  &  Schmerl,  is  now  program  direc- 

tor of  WWRL,  New  York,  taking  the 
place  of  Maurice  Rappel,  who  died 

April  12. 
MAGGY  SOENKSEN,  formerly  con- 

tinuity director  of  WJLB,  Detroit,  is 
the  station's  new  program  director, 
succeeding  Richard  Pavev,  now  han- 

dling programming  for  W49D,  WJLB's FM  adjunct. 
NORMAN  KRAFT,  formerly  with 
WDWS,  Champaign,  111.,  has  joined 
the  announcing  staff  of  WMBD, 
Peoria. 
JOHN  CARL  MORGAN,  has  joined 
the  announcing  staff  of  WLAC,  Nash- 
ville. 
GRAHAM  GLADWIN,  formerly  of 
KPMC,  Bakersfleld,  Cal.,  has  joined 
KPAS,  Pasadena,  as  announcer. 
JAMES  BLOODWORTH,  continuity 
writer  of  KHJ,  Hollywood,  resigned 
that  post  to  join  the  Warner  Bros, 
film  writing  staff. 

LEWIS  CHARLES,  announcer  who 
left  WHN,  New  York,  last  year  to 
join  the  announcing  staff  of  WOV, 
New  York,  has  returned  to  WHN.  He 
is  to  be  married  this  month. 
SCOTT  COLTON.  announcer  of 
WHN,  New  York,  has  undergone  an 
emergency  appendicitis  operation. 
Jjewis  Charles  is  substituting. 
SIDNEY  GATHRID  was  named  ra- 

dio editor  of  the  Philadelphia  Daily 
News  on  June  1,  succeeding  his 
brother,  Raymond,  who  joined  the 
Army  Air  Force  and  is  stationed  at 
Miami  Beach. 
WALTER  KING,  former  announcer 
of  WINS,  New  York,  has  joined  the 
production  department  of  the  Office  of 
the  Coordinator  of  Information  in  New 
York. 
BILL  HIGHTOWER,  who  has  joined 
the  NBC  announcing  staff,  has  signed 
a  management  contract  with  the  Na- tional Concert  &  Artists  Corp.,  New 
York. 
TED  TAYLOR,  formerly  of  the  NBC 
press  department,  is  now  assistant  to 
Bill  Stern,.  NBC  director  of  sports 
programs.  He  succeeds  John  Dillon, 
who  has  been  called  for  active  duty in  the  Army. 

IRA  SHERMAN,  for  seven  years  a 
writer  with  TranSradio  Press,  and 
Woodrow  Wirsig,  formerly  of  the  news 
desk  of  WQXR,  New  York,  have  joined 
the  CBS  shortwave  news  department. 
HAYES  HUNTER,  recent  graduate  of 
the  U  of  California,  has  joined  the 
news  staff  of  KPO,  San  Francisco. 
GEORGE  BROOKS,  chief  announcer 
and  newscaster  of  WNEW,  New  York, 
is  also  serving  as  a  news  commentator, 
with  a  weekly  Sunday  quarter-hour 1-1 :15  p.m. 

TONY  LA  FRANO,  Don  Lee  Holly- 
wood daytime  supervising  announcer, 

has  been  elevated  to  producer-an- nouncer. George  Martin  has  taken 
over  his  former  duties. 

JAMES  BOLAND,  formerly  with  the 
accounting  department  of  WSB,  At- 

lanta, is  now  in  the  Army  at  Ft.  Mc- Pherson,  Ga. 

DAVID  MacFARLAND  MURPHY 
has  joined  the  announcing  staff  of 
WGY,  Schenectady. 

ORVILLE  STONE  has  been  ap- 
pointed program  director  of  CKRN. 

Rouyn,  Que.  Sonya  Barnett  has  ioined the  CKRN  staff  as  traffic  manager. 

HANS  JACOB,  commentator,  has 
joined  WOV,  New  York,  and  will  pre- sent commentaries  on  international  de- 

velopments, five  times  weekly,  9-9 :15 
p.m.  Jacob  will  continue  his  daily 
programs  on  WRUL,  Boston,  short- wave station. 
WESLEY  MIERAS,  formerly  of 
KNX,  Hollywood,  has  joined  the  KFI- KECA,  Los  Angeles,  announcing  staff 
as  summer  relief. 
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DISTRICT  BALLOTS 

PLANNED  BY  ARDWA 

REGIONAL  and  national  meetings 
for  the  election  of  district  officers 
for  the  newly-formed  Assn.  of 
Radio  Directors  of  Women's  Ac- 

tivities as  well  as  for  the  comple- 
tion of  organizational  work  are  ex- 

pected to  be  scheduled  soon  by 
the  group.  The  association  was 
founded  at  the  meeting  of  directors 
of  women's  activities  held  at  the 
recent  NAB  Convention  in  Cleve- 

land by  Dorothy  Lewis,  NAB  co- 
ordinator of  listener  activity. 

Mrs.  Lewis  had  made  an  exten- 
sive tour  of  stations  in  1940-41  and 

it  was  upon  her  finding  of  a  need 
for  a  body  to  facilitate  cooperation 
and  collaboration  among  women  di- 

rectors that  the  Cleveland  action 
was  taken. 

Membership  is  being  developed 
on  a  NAB  district  basis  with  Mrs. 
Lewis  appointing  temporary  chair- 

men and  officers  in  the  sections 
until  permanent  executives  are  in 
installed.  It  was  further  voted  at 
the  conference  that  a  monthly  news 
letter  in  connection  with  the  or- 

ganization be  developed.  Circula- 
tion will  be  to  all  women  directors 

at  first  and  later  perhaps  to  mem- 
bers only.  Jane  Weaver,  of  WTAM, 

and  Eleanor  Hanson,  of  WHK, 
Cleveland,  have  agreed  to  act  as 
temporary  editors  for  one  year, 
working  in  cooperation  wdth  Mrs. 
Lewis. 

CAMARADERIE  among  the  executives  of  National  Concerts  &  Artists 
Corp.,  New  York  (formerly  NBC  Artists  Service)  shows  in  their  faces 
as  they  look  over  a  promotion  brochure  put  out  by  NCAC  in  connection 
with  its  recent  three-day  Open  House  to  celebrate  the  opening  of  its  new 
offices  at  711  Fifth  Ave.  Left  to  right  are  Samuel  L.  Ross,  secretary  and 
treasurer  of  NCAC;  0.  0.  BottorfF,  NCAC  vice-president,  and  president 
of  Civic  Concert  Service;  Marks  Levine,  vice-president  in  charge  of  the 
concert  division;  Alfred  H.  Morton,  NCAC  president;  Daniel  S.  Tuthill, 
vice-president  in  charge  of  the  popular  division,  and  Victor  B.  Brown, 
vice-president  in  charge  of  the  Chicago  office. 

More  Changes  at  KFJZ 
WITH  M;i,i.  KIliDtt.  Roosevelt  now  on 
acti\e  ilutj-  in  the  Army  Air  Force,  the ilraiii  on  the  .staff  of  KF.JZ,  Fort 
i>  .  rtli,  has  required  another  shakeup 
of  ijersonnel.  William  G.  Feilds,  form- erly of  the  sales  and  sports  staff,  has 
been  named  commercial  manager,  suc- 
ccedins  Hardy  Harvey,  now  manager 
of  KXOW,  Austin.  Mr.  Feilds  formerly 
was  with  KAB(J.  San  Antonio,  and 
with  the  merchandising  department  of 
Texas  State  Network.  Forrest  W. 
Clough.  publicity  director,  has  added 
the  duties  of  continuity  editor.  L.  II. 
Duffy  has  been  named  program  direc- 
tin-.  replacing  Russ  Lamb,  now  a 
private  at  Camp  Wolters.  Claudia 
Benge,  formerly  with  KFDN,  Pampa. 
has  joined  the  continuity  department. 
Other  KFJZ  employes  now  in  the 
service  are  :  John  Hopkins  and  Wally 
Blanton,  announcers.  Army ;  F.  M. 
Coker,  merchandising  department, 
Army ;  Buddy  Grouse,  control  staff. 
Navy. 

KNOX  MANNING,  CBS  Hollywood 
newscaster,  has  been  signed  to  portray 
a  French  news  commentator  in  "Gross- 
roads",  featuring  Hedy  Lamarr. 

WLIB  Names  Staff 

BASIC  STAFF  of  WLIB,  New 
York's  newest  station,  has  been 
appointed.  Recently  known  as 
WCNW,  the  station  now  operates 
on  1,000  watts  on  1190  kc.  The  staff 
includes:  Elias  I.  Godofsky,  gen- 

eral Manager;  Arthur  Faske,  chief 
engineer;  Louis  W.  Berne,  com- 

mercial manager;  Sylvia  Ansen  and 
Frank  Ross,  sales;  Paul  Gould, 
program  director;  Martha  Round- 
tree,  production  supervisor;  Nor- 

man Cazden,  musical  supervisor; 
Roger  Wayne,  chief  librarian; 
Roger  Sweet,  assistant  librarian; 
Murray  Jordan,  acting  chief  an- 

nouncer; Scott  Douglass,  Charles 

David  and  Brenda  Ross,  studio  an- 
nouncers; Gilbert  Atwater,  news 

announcer;  Murray  Goldberg, 
transmitter  supervisor;  Elliott 
Grey,  studio  supervisor;  Sam  Fel- 
singer,  Phil  Greenstone  and  Bob 
Saron,  control  engineers;  Edith 
Zornow,  traffic  supervisor;  Ronnie 
Rotteau  and  Shirley  Kirsch,  typ- 

ists; William  Anthony  and  Sam 
Pegg,  mail  room. 

Bernard  Berigan 

BERNARD  (Bunny)  Berigan,  33- year-old  orchestra  leader  and  trumpet 
player,  heard  on  numerous  radio  pro- grams during  the  past  five  years,  on 
.June  2  died  suddenly  of  an  intestinal 
ailment  at  the  Polyclinic  Hospital, 
New  York.  The  band  will  be  continued 
nnder  the  Berigan  name  with  Mrs. 
Berigan  maintaining  financial  interest. 
Besides  his  widow,  he  is  survived  -by 
two  daughters,  mother  and  a  brother. 

FLETCHER  WILEY,  whose  women's commentary  programs  on  GBS  for 
Campbell  Soup  Co.,  Gamden,  went  off 
the  air  in  April,  returns  to  the  net- work on  a  sustaining  basis  June  8.  He 
will  be  heard  five  times  weekly,  4  -.lo- 4:30  p.m.  (EWT). 

TO  LEAD  a  nationwide  campaign 
against  accidents  occurring  in  the 
production  of  war  supplies,  Ted  Col- 

lins, radio  producer,  has  been  appointed 
as  a  special  agent  of  the  U.  S.  Dept. 
of  Labor  by  Secretary  Perkins.  Serv- 

ing without  salary  as  a  radio  con- sultant to  the  National  Committee  for 
the  Conservation  of  Manpower  in  War. 
Industries,  Collins  will  deliver  safety 
educational  messages  through  the 
seven  programs  he  produces  weekly. 
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.MANX  IIOLIXMR.  Hollywood  mau- 
iint'i-  of  licnton  &  Bowles  Inc.,  who 
collaborated  with  his  wife,  Alberta 
Nichols,  in  writiuK  "(lardenia  in  My 
Huttonhole",  will  have  the  sous  pub- 

lished b.v  Irving^ Berlin  Inc.  Tune  origi- nall.v  was  written  for  a  spot  on  the 
weekly  NBC  Coffee  Time,  spon.sored 
by  General  Foods  Corp.  (Maxwell 
House  Coffee). 

KING  WIIYTE,  veteran  American- Canadian  radio  man,  has  been  named 
a  radio  executive  of  the  Montreal  of- 

fices of  Coekfield,  Brown  &  Co.  Start- 
ing .Tune  1  AVhyte  takes  over  the  job 

of  editing  and  l)roadcasting  a  nightly 
newscast  over  CFCF,  Montreal,  for 
Molson's  Brewery. 
IVAN  FRANKEL,  of  Siraons-Michel- 
son  Co.,  Detroit,  has  been  appointed 
to  the  Michigan  Committee  War  Bond 
Staff. 
ROBERT  L.  NOURSE,  New  York 
account  executive  of  Al  Paul  Lefton 
Co.,  is  currently  in  Hollywood  for 
conferences  with  Dorothy  Stewart, 
West  Coast  manager,  on  advertising 
plans  of  Beneficial  Management  Corp. 
( personal  finance ) . 
ALICE  LAKE,  timebuyer  of  John 
Falkner  Arndt  &  Co.,  Philadelphia, 
has  resigned  effective  June  30,  to  be 
married  during  July. 

JACK  LENZ  ADV.  Agency,  has  es- 
tablished offices  at  6731%  Hollywood 

Blvd.,  Hollywood.  Firm  was  recently 
appointed  to  service  account  of  Lime 
Cola  Co.,  Montgomery  Ala.  (bever- 
ages). 
ALAN  SAVAGE,  freelance  announeer- 
Ijroducer,  has  joined  the  recently 
opened  Toronto  office  of  Ruthrauff  & 
Ryan. 
FRANK  DENIS,  radio  director  of 
Richardson-MacDonald  Adv.  Service, 
Toronto,  on  May  20  married  Ruth 
Freeman. 

Y&R  Coast  Changes 

WITH  Tom  Lewis,  Hollyw^ood  man- 
agei%  and  vice-president  in  charge 
of  radio  for  Young  &  Rubicam,  hav- 

ing joined  the  Army  as  major  in 
the  radio  department  of  the  Spe- 

cial Service  Division,  Washington, 
his  former  West  Coast  duties,  for 
the  time  being,  have  been  divided. 
Carroll  O'Meara,  formerly  his  as- sistant, has  been  placed  in  charge 
of  the  business  end  of  the  agency's 
Hollyvi'ood  office.  Glenhall  Taylor, 
producer,  is  supervisino-  all  pro- duction of  West  Cost  originating 
programs  serviced  by  that  firm. 

EDWARD  LASKER,  former  head  of 
the  radio  department  of  Lord  & 
Thoma.s,  New  York,  who  during  the 
last  year  has  served  as  special  as- sistant to  the  Secertary  of  the  Navy 
as  a  ifl-a-year-man.  has  been  assigned 
to  the  Midshipman  Training  School, 
Chicago,  as  a  lieutenant  j.g. 
JOHN  HYMES,  timebuyer  of  Lord  & 
Thomas,  New  York,  on  June  2  became 
the  father  of  his  second  child,  a  boy, 
John  D.  Jr. 
WILLIAM  MALONEY,  publicity 
manager  for  five  years  of  the  Kate 
Smith-Ted  Collins  firm,  New  York,  on 
June  1  joined  BBDO,  New  York,  as 
director  of  radio  publicity.  Mr.  Ma- 
loney,  formerly  of  WOR,  New  York, 
and  co-founder  of  the  former  Robert 
S.  Taplinger  publicity  agency,  now 
Tom  Fizdale  Inc.,  succeeds  Hank  Bow- 

man, who  is  leaving  shortly  to  join  the Navy. 

FRED  BARRETT,  formerly  of  Lee 
Anderson  Adv.  Co.,  Detroit,  and  prev- 

iously manager  of  the  Detroit  office  of 
Ruthrauff  &  Ryan,  has  joined  Compton 
Adv.,  New  York,  in  an  executive  ca- 
pacity. 
MARVIN  S.  KNIGHT,  vice-president 
of  Wm.  Esty  &  Co.,  New  York,  has 
resigned  and  is  retiring  from  the 
agency  field  to  devote  his  time  to  in- terests in  Florida. 

STEELWORKERS'  SONG 
Cloulier's  Idea  Offers  Theme; 

 To  Debuf  on  BLUE  ' 
JUST  AS  the  Army,  Navy  and 
Marine  Corps  have  their  own  battle 

songs,  so  now  does  America's  army of  steelworkers,  thanks  to  an  idea 
conceived  by  Norman  Cloutier,  mu- 

sical director  of  the  NBC  Radio- 
Recording  Division. 

The  song  is  called  "Song  of 
Steel",  and  has  been  recorded  by 
NBC  for  release  to  stations  all  over 
the  world.  Written  by  Meredith 
Willson,  conductor  of  the  Maxwell 
House  Coffee  Time  program  on 
NBC,  the  song  is  sung  on  the  re- 

cording by  Thomas  L.  Thomas, 
Metropolitan  Opera  baritone,  and 
played  by  selected  members  of  the 
NBC  Symphony  Orchestra  under 
the  direction  of  Rosario  Bourdon. 

Its  radio  premiere  will  be  given 
June  21  on  the  Sunday  afternoon 
Wheeling  Steelmakers  program  on 
the  BLUE,  featuring  Thomas  L. 
Thomas  in  person.  Wheeling  Steel 
Corp.,  Wheeling,  W.  Va.,  sponsor 
of  the  program,  has  also  decided 
to  adopt  it  as  the  theme  song  of 
its  weekly  radio  series. 

EWING  C.  KELLY  Adv.  Agency, 
Sacramento,  Cal.,  has  opened  a  branch 
office  at  101  Post  St.,  San  Francisco. 
Elizabeth  Pennell,  formerly  with  CBS 
in  San  Francisco  and  KROW,  Oak- 

land, has  been  named  manager. 

ROBERT  ETIENNE,  timebuyer  of 
Blackett-Sample-Hummert,  Chicago, 
has  been  drafted  and  is  temporarily 
stationed  at  Camp  Grant,  111. 

GORDON  STEEDMAN,  copywriter 
of  J.  Walter  Thompson  Co.,  San  Fran- 

cisco, has  been  transferred  to  the  Los 
Angeles  office. 

PAUL  WATSON,  Chicago  vice-presi- 
dent of  Ruthrauff  &  Ryan,  is  in  Holly- 

wood for  conferences  with  John  H. 
Weiser,  Southern  California  manager. 

D.  PETER  BOWLES,  radio  director 
of  Brown  &  Thomas,  New  York,  has 
resigned  to  join  the  Army  Air  Force. 
Handling  his  work  at  the  agency  is 
Thomas  F.  Hughes. 

New  Radio  Accounts 

SHERMAN  &  MARQUETTE,  Chi- 
cago, has  added  three  radio  ac- 

counts. Agency  has  been  appointed 
to  handle  advertising  of  a  new 
product,  Blackstone  Aspirin,  and 

Syrup  of  Figs,  renamed  "Califig", both  marketed  by  Sterling  Prod- 
ucts, New  York.  Vitafers,  a  new 

vitamin  product  of  Quaker  Oats 
Co.,  Chicago,  containing  five  vita- 

mins and  three  minerals  in  wafer 
form,  will  also  be  handled  by  the 
agency.  Sectional  tests  will  be  con- 

ducted for  the  first  two  products 
with  spot  radio  planned,  while 
plans  for  Vitafers  are  indefinite  for 
the  present. 

Heads  L.  A.  Club 
WILLIAM  T.  PICKERING,  partner 
in  the  firm  of  Heintz-Pickering  Co., 
Los  Angeles  advertising  agency,  has 
been  elected  president  of  the  Los 
Angeles  Adv  Club  for  the  fiscal  year 
sta  ting  July  1.  He  succeeds  Tracy 
Moore,  BLUE  Pacific  Coast  sales  man- 

ager, who  continues  as  a  director  of 
the  club.  Gayb  Little,  head  of  Little  & 
Co.,  Los  Angeles  agency,  was  made 
secretary-treasurer,  with  Sydney  B. 
Gaynor,  commercial  manager  of  KPIJ, 
Hollywood,  elected  to  the  directorate. 

TED  FISHER 

TIMEBUYING  at  Ruthrauff  & 
Ryan,  New  York,  is  somewhat  of  a 
meeting  point  for  two  departments 
— media  and  radio.  To  keep  the 
wheels  of  both  turning  smoothly  is 
the  responsibility  of  Ted  Fisher, 
head  of  the  time-buying  staff. 

Ted,  big  and  genial,  is  a  veteran 
of  nine  years  with  R  &  R,  coming 
there  in  1933  in  the  production  and 
auditing  department  where  he 
served  a  two-year  turn.  Contract- 

ing and  estimating  in  the  media 
department  for  three  years  there- 

after have  given  Ted  an  invaluable 
background  for  his  present  job. 

High  up  on  the  55th  floor  of  the 
Chrysler  Building,  New  York,  Ted 
can  be  found  poring  over  his  facts 
and  figures.  And  there  are  plenty. 
For  through  his  hands  pass  such 
radio  accounts  as  Rinso,  Spry,  Pall 
Mall,  Bromo  Seltzer,  Dodge,  Camp- 

bell Soup,  Ironized  Yeast,  Noxema 
• — to  name  a  few.  A  lot  of  work, 

but  Ted  keeps  them  right  on  roll- 
ing with  his  capacity  for  accomp- 

lishing things  in  short  order. 
Ted  reached  his  present  position 

by  what  seems  to  be  a  logical  suc- 
cession of  steps.  Leaving  school  at 

14,  he  obtained  a  job  as  a  printer's apprentice  and  when  the  print  shop 
closed  down,  Ted,  having  learned 
something  about  mechanical  pro- 

duction, secured  a  job  with  the 
John  0.  Powers  agency  in  the  pro- 

duction department.  Ted  was  with 
that  agency  for  nine  years  and 
there  learned  thoroughly  the  work- 

ings of  a  small  agency.  Then  in 
1933  he  moved  to  the  production 
and  auditing  department  of  R  &  R. 

Born  in  New  York,  Dec.  28,  1908, 

Ted,  after  starting  to  work,  con- 
tinued his  schooling  at  night,  fin- 

ished high  school  and  took  up  ac- 
counting and  business  administra- 

tion at  the  College  of  the  City  of 
New  York.  Ted  married  (Selma 
Peterson  of  New  York)  and  has 
two  children,  Peter,  4,  and  Mary, 
8  months. 

''PASSING  SALES  "  figures  Suzy  our  Steno,  "by 

the  thousand  are  directed  to  your  program  and  product  by  WSAI's 

neon-illuminated  signs  on  Cincinnati's  second-busiest  corner,  passed 

by  more  than  15,000  persons  daily." 

This  Is  just  one  of  the  8  reasons  why  WSAIdentification  means  more 
resulfs  in  Cincinnati. 

IT  SELLS    FASTER   IF  IT  S 

iiisn 
 i^'^^'^

'ED 
CINCINNATI'S    OWN  STATION NBC     a     BLUE     NETWORKS     •      5,000      WATTS      DAY      AND  NIGHT 
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Increase  in  Funds 

Is  Sought  by  FCC 
Over  2  Millions  to  Be  Used 
For  Wartime  Activities 

TO  BOLSTER  the  national  defense 
activities  of  the  FCC,  the  President 
last  Monday  sent  an  executive  com- 

munication to  the  House  asking 
that  $2,149,876  be  added  to  1943 
funds  which  have  been  set  aside  for 
the  war  work  of  the  Commission, 
principally  the  activities  of  the 
Foreign  Broadcast  Monitoring 
Service  and  the  newly-created  Ra- 

dio Intelligence  Division. 

The  President's  letter  to  the 
House  followed  a  request  made  by 
Harold  D.  Smith,  Director  of  the  Bu- 

reau of  the  Budget,  that  the  addi- 
tional sum  be  appropriated  "to meet  situations  which  have  arisen 

that  have  required  the  expansion  of 
radio  monitoring  and  surveillance 
requirements  to  assist  in  the  suc- 

cessful prosecution  of  the  war." 
Expanded  Service 

The  money,  which  would  be  added 
to  the  $2,667,619  already  appropri- 

ated for  FCC  defense  activities, 
would  "provide  for  new  domestic 
and  insular  activities  in  radio  mon- 

itoring and  surveillance  require- 
ments and  an  expansion  of  the  For- 
eign Broadcast  Monitoring  Serv- 
ice," Mr.  Smith  said. 

The  appropriation  request,  sub- 
mitted to  the  House  Committee  on 

Appropriations,  if  approved  will  in- 
crease funds  for  the  1943  operation 

of  the  Commission  to  $7,805,800. 
The  original  amount  was  $5,655,- 
924. 

It  was  stipulated  in  the  budget 
request  that  travel  expenses  for 
FCC  national  defense  activities  be 
held  to  $157,340.  The  Senate  Ap- 

propriations Commitee,  in  passing 
the  FCC  appropriation  bill  on  April 
24,  subtracted  $12,460  from  the 
FCC's  estimate  for  travel  expenses, 
including  this  amount  in  its  slash 
of  $312,460  from  the  appropria- 

tion approved  by  the  House  [Broad- 
casting, April  27]. 

However,  Congress  has  shown  a 
willingness  to  contribute  liberally 
to  the  FCC's  war  activities,  the 
slashes  in  FCC  appropriation  esti- 

mates having  been  made  only  from 
funds  allotted  to  normal  operations 
of  the  Commission. 

Acme  on  Coast 

ACME  BREWING  Co.,  San  Fran. 
Cisco,  in  a  nine-week  campaign 
which  started  June  1  is  sponsoring 
twice-weekly  quarter-hour  partici- 

pation in  Jack  Kirkwood's  Break- 
fast Club  on  15  Mutual-Don  Lee 

stations  in  California.  Firm  on  that 
date  also  started  using  a  six-weekly 
five-minute  newscast  on  KNX, 
Hollywood,  with  twice-daily  par. 
ticipation  five  days  per  week  in 
Hal  Berger's  re-creation  of  major 
league  baseball  games  on  KMPC, 
Beverly  Hills.  Acme  in  addition 
currently  uses  participations  five- 
weekly  in  Emily  Barton's  Victory 
Food  Reporter  on  KFRC,  San  Fran- 

cisco. Agency  is  Brisacher,  Davis 
&  Staff,  San  Francisco  and  Los 
Angeles. 

CONTRACT  SIGNING,  wartime  style,  is  simple  if  proper  methods  are 
employed.  Apparently  effective  is  this  brace  of  persuaders  aimed  at 
William  P.  Baker,  president  of  Regal  Amber  Brewing  Co.,  San  Fran- 

cisco, who  is  putting  up  little  resistance  as  his  pen  goes  into  action.  Seated 
beside  him  is  Edward  Gunderson,  vice-president.  Gun  toters  are  M.  E. 
Harlan  (left),  president  of  M.  E.  Harlan  Adv.  Agency,  and  Walter  G. 
Tolleson,  account  executive  of  KPO,  San  Francisco. 

WQAM  Cited  in  RuUng 

Issued  by  Labor  Board 
RECOMMENDATION  was  made 
last  Monday  by  Trial  Examiner 
W.  P.  Webb  of  the  National  Labor 
Relations  Board  that  the  Miami 
Broadcasting  Co.,  operator  of 

WQAM,  Miami,  "cease  discourag- ing membership  in  the  American 
Federation  of  Radio  Artists  (AFL) 
or  in  any  other  labor  organization 

of  its  employes." Board  complaint  was  issued 
March  30  on  charges  filed  by  the 
union  alleging  unfair  labor  prac- 

tices. Charges  were  denied  April 
20  by  Miami  Broadcasting  Co.  and 
public  hearings  were  held  in  Miami 
April  20-30.  Recommendation  of 
the  NLRB  was  issued  on  findings 
that  the  company  demonstrated 
active  "hostility"  to  the  union 
through  alleged  anti-union  state- ments of  supervisory  employes. 

KEYSTONE  Broadcasting  System  has 
added  WFAS,  White  Plains,  N.  Y. ; 
and  WTMC,  Ocala,  Fla..  to  its  tran- 

scription network,  making  a  total  of 171  affiliates. 

More  Power 

to  You! 

50,000  Watts 

to  serve  Eastern  Ohio,  Western 

Pennsylvania  and  West  Virginia, 

THE  STEEL  AND  COAL  BELT  OF 

THE  NATION! 

4,860,716  Population 

In  Our  50-KW  500  Microvolt  Area 

BASIC 

BLUE 

NETWORK 

BLAIR 

REPRESENTS 

US 
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Woman  Columnist 

Used  Successfully 

By  New  York  Firm 

Bohaek  Co.  Credits  29%  Jump 

To  Mary  Margaret  McBride 
By  WALTER  B.  BRUCE 
Advertising  Manager 

H.  C.  Bohack  Co.,  New  York 

Manj  Margaret  McBride,  ivhosc 
'i3  minutes  of  humax  comnientanj. 
Iroadcast  on  WEAF.  y^ew  York. Monday  through  Friday,  is  cooper- 

atively sponsored,  hrought  one  of 
her  sponsors  to  her  microphone  re- 

cently, George  P.  Buenie,  director 
of  advertising  of  H.  C.  Bohack 
Co.,  Neic  York  grocers.  During  the 
broadcast  Mr.  Buente  stated  that 
sales  of  Tenderay  Beef,  advertised 
on  the  McBride  program,  were  up 
29%  over  last  year,  adding  that 
"we  feel  your  program  has  played 
an  important  part  in  this  in- 

crease." Broadcasting  requested more  details  and  received  this 
statement. 

YES,  our  tonnage  sales  are  up 
29%  over  the  previous  year,  in 
spite  of  higher  prices,  but  that 
isn't  half  the  story  of  what  Mary 
Margaret  McBride  has  done  for  our 
company.  Although  the  Columnist 
of  the  Air  contracted  to  sell  one  of 
our  products,  Bohack  DeLuxe  Ten- 

deray Beef,  she  has  really  accom- 
plished much  more  than  that.  For 

Mary  Margaret  does  not  stop  with 
the  product;  she  sells  the  sponsor 
too.  Her  audience  is  convinced  of 
the  integrity  of  the  manufacturer, 
the  cleanliness  of  his  plant  and,  in 
her  own  inimitable  way,  she  hu- 

manizes the  corporation. 

Opened  Five  Markets 

When  asked  at  Thanksgiving  to 
help  us  sell  turkeys,  she  did  so  by 
tellii.g  her  audience  about  the  in- 

terest taken  by  our  President,  Mr. 
Haberle,  in  personally  selecting  the 
Bohack  turkeys  at  large  farms  in 
the  Midwest.  The  turkeys  became 
not  Bohack  turkeys,  but  "Mr. 
Haberle's  turkeys." 

On  occasions  she  has  referred  by 
name  to  various  officials  of  the 
company,  telling  human  interest 
stories  of  their  families,  gardens 
and  homes.  Another  time  she  told 
of  a  dinner  given  to  her  by  Bohack 
officials  and  how  Mr.  So-and-So  told 
a  "fish"  story  which  she  wonders 
if  her  audience  believes,  or  she  re- 

Mary  Opens  a  Bohack  Store 
lates  how  another  man  was  able  to 
make  his  thumb  disappear. 

During  the  time  that  Mary  Mar- 
garet has  been  broadcasting  for 

Bohack,  she  has  opened  five  Super- 
markets for  the  company.  During 

the  first  two  openings,  the  regular 
show  was  broadcast  direct  from  the 
store,  but  this  was  later  abandoned 
because  the  crowd  interfered  with 
the  program. 

A  Market  Opens 
If  we  ever  had  any  doubts  as  to 

the  "pulling  power"  of  Miss  Mc- 
Bride, these  doubts  were  blasted 

when  she  appeared  at  the  opening 
of  our  new  Super  Market  at  Valley 
Stream.  There  had  been  a  very 
heavy  downpour  all  day  long  and 
it  was  also  a  cold,  nasty  day.  We 

expected  a  "flop"  because  it  was 
too  much  to  expect  women  to  come 
out  on  such  a  day.  Yet,  almost  two 
hours  before  Mary  Margaret  was 
to  make  her  appearance,  the  store 
was  jammed.  By  the  time  the  pro- 

gram went  on,  the  crowd  had  over- 
flowed on  to  the  sidewalk  where 

they  seemed  content  to  stand  in  the 
pouring  rain  just  to  meet  their 
favorite. 

Because  of  the  wholesome,  sin- 
cere personality  of  Mary  Margaret 

McBride,  her  listeners  are  more 
ardent  worshipers  than  the  most 
rabid  Dodger  fans,  and  realizing 
this,  we  are  happy  to  have  them 
on  our  side. 

Yes,  we  repeat,  the  fact  that 
Mary  Margaret  has  sold  our  prod- 

uct is  only  half  the  story,  for  she 
has  also  "sold"  the  Bohack  Co.  its 
stores,  its  management — from 
president  to  store  clerk — to  her 
loyal  listening  audience. 

otnia  .  •  • 

A  big, 

concentrated 
selling  job 

at  surprisingly 
low  rates 

^  J 
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LOS  ANGELES  ★  710  KC 

Affiliated  in  management  with  WJR,  Detroit,  WGAR,  Cleveland. 
NATIONAL    REPRESENTATIVE:    PAUL    H.    RAYMER  CO. 

A  Story  About  Spot — Servicemen  Invited — 
Slowing  Them  Up — News  Booth 

ANEW  informative  b
ooklet, 

titled  Spot  Broadcasting ,  has 
just  been  published  by  John 
Blair  &  Co.,  station  repre- 

sentatives. Designed  to  promote  a 
clearer  understanding  of  spot  ra- 

dio and  a  fuller  appreciation  of  its 
present  advantages  as  an  advertis- 

ing medium,  this  attractive  booklet 
not  only  describes  spot  broadcast- 

ing but  also  gives  many  illustra- 
tions of  its  successful  use  by  fa- 
miliar advertisers,  such  as  Stude- 

baker,  Longines,  Washington  State 
Apple  Commission,  Kroger,  Atlan- 

tic Refining,  California  Fruit 
Growers  Exchange,  Griffin  Shoe 
Polish,  Sheaffer  Pen,  Rit  Dyes, 
Spry,  Swan  Soap. 

It  contains  suggestions  on  how 
best  to  buy  spot  time,  how  to  reach 
profitable  audiences,  how  to  keep 

advertising  abreast  of  today's  fast- changing  conditions. 
Because  of  this  and  the  many 

other  valuable  pointers  it  contains, 
Spot  Broadcasting  is  a  valuable 
reference  book  for  business  execu- 

tives, particularly  those  concerned 
with  selling,  advertising  and  mer- 

chandising. Copies  may  be  obtained 
upon  request  to  John  Blair  &  Co., 
520  N.  Michigan  Ave.,  Chicago. 

^  ^  ^ 
Military  Guests 

THROUGH  cooperation  of  the 
USO,  more  than  75  enlisted  men 
from  all  branches  of  the  armed 
service  are  guests  of  General  Brew- 

ing Co.,  Los  Angeles,  at  a  special 
Wednesday  night  dance  staged  in 
the  studios  of  KFAC,  that  city, 
during  the  recorded  Dance  Time 
sponsored  by  that  firm.  Although 
the  six-weekly  two-hour  broadcast 
starts  at  10  p.m.,  the  Wednesday 
night  studio  festivities  for  service 
men  get  under  way  two  hours 
earlier.  Besides  beer  from  the  spon- 

sor, men  are  served  coffee,  cake, 
sandwiches  and  other  contributed 
refreshments  during  the  evening. 

*  *  * 
Summer  Sub 

SUGGESTED  publicity  stories, 
courtesy  announcements,  news- 

paper ads,  dealer  promotion  and 
explanation  of  the  program's  War 
Bond  contest  are  given  in  a  26- 
page  brochure  on  Tommy  Dorsey's orchestra,  summer  replacement  for 
Red  Skeltoyi,  sponsored  by  Brown 
&  Williamson  Tobacco  Corp.,  Louis- 

ville. The  brochure,  which  is  bound 
in  music  manuscript  paper,  was 
prepared  by  R.  E.  Jeffers,  publicity 
director  of  Russel  M.  Seeds  Co., 
Chicago  B  &  W  agency,  and  was 
sent  to  118  NBC  stations. 

To  Help  Conserve  Tiiei  and  Reduce 
Accidcnij,  ike  Owner  of  This  Car 
Pledges  to  Drive  Nol  More  TK«n 
40   Mile.   Per  Hour 

IX    r.y  5:^  T.T 

KEEP  BELOW  40  suggests  these 
windshield  stickers  distributed  by 
WLAC,  Nashville.  Its  40-Mile  Club 
was  commended  by  Mayor  Thomas 
L.  Cummings  (left),  of  Nashville, 
who  received  the  first  sticker  in 
the  campaign  to  reduce  speed  and 
save  tires  and  gas.  It  was  presented 
by  Manager  F.  C.  Lowell  of  WLAC. 
Some  200  prominent  businessmen 
are  charter  members  of  the  club. 
Esso  dealers  are  aiding  distribu- 

tion of  the  stickers  and  are  pro- 
moting the  campaign  with  daily 

announcements. 

Ticket  Offices 
TICKET  OFFICES  have  been  set 
up  in  50  groceries  and  drug  stores 
throughout  Chicago  by  WBBM, 
Chicago,  to  take  reservations  for 
admission  to  studio  broadcasts. 
Each  store  displays  a  window 
sticker  provided  by  the  station. 

Open  House THIRD  BIRTHDAY  of  the  Satur- 
day Morning  Open  House  of 

WCCO,  Minneapolis,  was  cele- brated by  the  presentation  o^  gifts 

to  17  participants  whose  birthday's 
coincided  with  the  program's  date. Hayle  Cavanor,  m.c,  reported  a 
record  attendance  of  over  500  in 
the  studio  auditorium. 

Lobby  Newscast 
DAILY  newscasts,  not  for  broad- 

cast purposes  but  rather  to  be 
heard  only  in  the  lobby  of  the 
Denver  Newsreel  Theater,  are  be- 

ing made  by  KOA,  Denver,  from  a 
specially  constructed  booth  in  the 
lobby. 

Page  46  •  June  8,  1942 BROADCASTING  •  Broadcast  Advertising 



Radio  Education  Books 

Are  Offered  to  Industry 
THROUGH  its  director,  Dr.  Irvin 
Stewart,  former  FCC  commis- 

sioner, the  Committee  on  Scientific 
Aids  to  Learning  has  given  the 

Federal  Radio 
Educa^tion  Com- 

mittee its  remain- 
ing stock  of  pub- 

lications for  free 
distribution. 
The  Commit- 

tee, established 
in  1937  by  the 
Carnegie  Corp. 
as  an  adjunct  of 
the  National  Re- 

search Council, 
has  worked  in  such  fields  as  broad- 

casting, sound  recording,  motion 
pictures,  photography  and  aids  to 
analysis  to  encourage  the  use  of 
scientific  instruments  in  education. 
Broadcast  Receivers  &  Phono- 

graphs for  Classroom  Use  is  one 
of  the  Committee's  publications. Copies  of  the  various  Committee 
publications  are  now  available 
without  charge  through  the  FREC, 
Washington. 

Mr.  Stewart 

STUDENTS  in  vocational  and  trade 
schools  offering  aviation,  diesel,  radio, 
machinist  and  electrician  training  may 
enlist  in  the  Navy  with  the  prospect 
of  becoming  petty  oflBcers.  They  may 
be  deferred  from  active  duty  for 
periods  not  exceeding  three  months 
after  enlistment. 

THEY  MUST  BE  AT  MIDNIGHT 

Startled  Salesman  Discovers  That  Late  Spot 
 Is  Just  What  the  Customer  Wants  

By  RUDY  FRANK 
state  Theatre,  Hartford 

SELLING  TIME  on  the  air  is  of- 
ten a  job  of  persuasion  and  per- 

severance. Even  the  best  time  sales- 
man doesn't  very  often  sell  a 

prospective  customer  on  the  spot. 
Spot  announcement  buyers  in  par- 

ticular like  to  shop  around  for  the 
best  possible  times  to  put  their 
sales  messages  across.  Rarely  if 
ever  at  all  does  a  buyer  stride  into 
a  radio  station  and  demand  to  buy 
the  last  available  spot  on  the  sta- 

tion's schedule.  That's  exactly  what 
I  did  some  six  weeks  ago  at  WTIC. 

Irwin  Cowper,  of  the  WTIC 
sales  staff,  was  indulging  in  that 
particular  brand  of  reverie  that 
comes  only  to  time  salesmen  along 
about  the  middle  of  April.  Some 
call  it  spring  fever,  but  to  a  time 
salesman  it's  known  as  "dreams  to 
come"  or  "how  can  I  keep  my  bill- 

ings up  through  the  summer". 
Suddenly,  Cowper  became  aware 

of  an  intruder  on  his  dream.  It 
was  I — Rudy  Frank,  promotion 
manager  of  the  State  Theatre  in 
Hartford.  I  told  him  I  wanted  to 

buy    some    spot  announcements! 
The  availability  book  was 

brought  out  and  an  array  of  spots 
after  choice  Red  Network  shows 
was  dangled  as  bait.  I  really  woke 
Cowper  up  when  I  told  him  I 
wanted  to  purchase  three  nightly 
25- word  announcements  at  12:54 

a.m.,  just  ahead  of  the  station's 
last  regularly  scheduled  newscast. 

It  being  an  especially  warm  day 
for  April,  Cowper  suggested  that  I 
sit  down,  rest  awhile  and  then  de- 

cide. But  it  was  to  no  avail. 

In  Midnight  Shows 
I  told  him  the  State  Theatre  was 

inaugurating  a  policy  of  midnight 
stage  shows  on  Friday  nights  for 
the  convenience  of  defense  workers 
in  the  Greater  Hartford  area 
plants,  such  as  United  Aircraft, 

Hamilton  Propellor  and  Colt's 
Patent  Fire  Arms.  These  workers, 
I  told  him,  could  not  see  shows  at 
regularly  scheduled  times,  and  I 
figured  that  they  might  like  to  see 
"the  world's  greatest  stage  show" 
at  a  time  when  they  were  free  to 

do  so.  Since  they  got  out  of  work 
at  12:30  a.m.,  I  figured  that  they 
would  be  in  transit  to  their  homes 
and  would  certainly  hear  the  last 
edition  of  the  WTIC  news  over  the 
radio  in  their  ears. 

Well,  Cowper  sold  me  the  time, 
and  I  honestly  believe  waited  for 
what  he  then  thought  the  inevitable 
cancelation.  But  there  wasn't  any; 
instead  he  received  a  report  that 
the  State,  with  a  seating  capacity 
of  4,500,  was  playing  to  capacity 
houses  for  a  show  that  begins  at 
1:15  a.m.  and  dismisses  at  3  a.m. 
WTIC  had  done  the  job. 
The  moral  of  this  story  is: 

"The  salesman  doesn't  always  know 
what  is  the  best  time  but  the  buyer 

sometimes  does." 
Wins  College  Award 

WINNER  of  the  scholarship  contest 
sponsored  by  William  Jewell  CoUege, 
Liberty,  Mo.,  and  announced  by  Ted 
Malone,  on  his  Between  the  Bookends 
program  on  BLUE,  is  John  Alton 
Barsness,  of  Roy,  Mont.  Barsness  re- 

ceived a  year's  scholarship  with  ex- 
penses paid,  at  William  Jewell,  Ma- lone's  alma  mater,  for  writing  the  best 

essay  on  "American  Youth  and  the 
American  Way."  Contest  was  open  to 
high  school  graduates  of  1940,  '41,  '42. 

FIVE  HOTELS  in  Upstate  New 
York,  are  each  using  an  average  of  13 
spot  announcements  weekly  on 
WWRL,  New  York,  to  attract  sum- mer vacationists.  Placed  direct. 

Qmmi 

""00  between  I  A  c  i  ■ 
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 " 
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THE  (!udina±±  Of 

BROADCASTING 

STATION  ACCOUNTS 

sp — studio  programs 
ne — yiews  programs 
t — transcriptions 

sa — spot  announcements 
ta — transcription  announcements 

WHO,  Des  Moines 
Hecker  Products  Co.  New  York  (Shinola), 

5  ta  weekly,  195  times,  thru  Benton  & 
Bowles,   N.  Y. 

Omar  Inc.,  Omaha  (flour),  1  ta  weekly, 
13  times  thru  Hays  MacFarland  &  Co., 
Chicago. 

Carey  Salt  Co.  Hutchinson,  Kan.,  1  hp 
weekly,  13  weeks,  thru  McJunkin  Adv. 
Co.,  Chicago. 

Walker  Remedy  Co.,  Waterloo,  la.,  5  sa 
weekly,  thru  Weston-Barnett,  Waterloo. 

Peter  Fox  Brewing  Co.,  Chicago  (Fox  De- 
Luxe),  3  sa  weekly,  thru  Schwimmer  & 
Scott,  Chicago. 

Skinner  Mfg.  Co.,  Omaha  (Raisin  Bran),  6 
sa  weekly,  313  times,  thru  Ferry-Hanly 
Co.,  Kansas  City. 

Block  Drug  Co.,  Jersey  City  (Gold  Medal 
capsules),  1  sp  weekly,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

WHN,  New  York 
American  Cigarette  &  Cigar  Ce.,  New 

York  (Pall  Mall  cigarettes),  84  ta  week- 
ly, 8  weeks,  thru  Ruthrauff  &  Ryan, N.  Y. 

Warner  Bros.  New  York  ( "Yankee  Doodle 
Dandy"),  14  ta  weekly,  13  weeks,  thru Blaine-Thompson  Co.,  N.  Y. 

Procter  &  Gamble,  Cincinnati  (Lava 
Soap),  18  ta  weekly,  26  weeks,  thru 
Blow  Co.,  N.  Y. 

Pan  American  Coffee  Bureau.  New  York 
(iced  coffee),  24  ta  weekly,  8  weeks 
thru  Buchanan  &  Co.,  N.  Y. 

KMJ,  Fresno 
Larus  Bros.,  Richmond  (Dominos),  2  sa 

weekly,  thru  Warwick  &  Legler,  N.  Y. 
Axton-Fisher  Tobacco  Co.,  Louisville 

(Twenty  Grand)  sp  and  6  sa  weekly, 
thru    McCann-Erickson,  Chicago. 

Mcllhenny  Co.,  Avery  Island,  La.  (sauce) 
4  sa  weekly,  thru  Aubrey,  Moore  and 
Wallace,  Chicago. 

Wellman  Peck  &  Co.,  San  Francisco  (food 
products)  2  sa  weekly,  thru  Botsford, 
Constantine  &  Gardner,   San  Francisco. 

Lever  Bros.  Co.,  Boston  (Spry)  5  f 
weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

WENR,  Chicage 
Colorado  State  Adv.  &  Publicity  Commit- 

tee, Denver  (tourist  resorts),  2  sa  week- 
ly, 3  weeks,  thru  Max  Goldenberg  Adv. 

Agency,  Denver. 
Procter  &  Gamble  Co.,  Cincinnati  (Lava 

soap),  2  to  weekly,  52  weeks.  Blow  Co., N.  Y. 
Atlas  Brewing  Co.,  Chicago,  1  sa  weekly, 

52  weeks,  thru  Arthur  Meyerhoff  &  Co., 
Chicago. 

WHAM,  Rochester 
McKesson  &  Bobbins  Co.,  Bridgeport,  1  sp 

weekly,  13  weeks,  thru  J.  D.  Tarcher, N.  Y. 
California  Fruit  Growers  Assn.,  Los  An- 

geles (Sunkist  Oranges),  sa  weekly,  26 
weeks,  thru  Lord  &  Thomas,  Los  Angeles. 

RCA  Record  Corp.,  Camden  (records),  sa 
weekly,  52  weeks,  direct. 

WMAQ,  Chicago 
Spaulding-Gorham,  Chicago  (silverware, 

jewelry),  7  sa  weekly,  52  weeks,  thru 
Ivan  Hilll  Adv.  Agency,  Chicago. 

Ironized  Yeast  Co.,  Atlanta,  5  sa  weekly, 
13  weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

KFI,  Los  Angeles 
Lever  Bros.  Co.,  Cambridge  (Vimm),  4  sa 

weekly,  thru  BBDO,  N.  Y. 
American    Chicle   Co.,    Long   Island  City, 

12  sa  weekly,  thru  Badger,  Browning  & 
Hersey,   N.  Y. 

KHJ,  Los  Angeles 
Safeway  Stores,  Oakland,  Cal.  (Nu-Made 
Mayonnaise),  6  sa  weekly,  thru  Lord  & 
Thomas,   San  Francisco. 

Cluett,  Peabody  &  Co.,  N.  Y.,  (Sanforized 
label  products)   5  sp  weekly  thru  Young 
6  Rubicam,  N.  Y. 

Page  48  •  June  8,  1942 

WKZO,  Kalamazoo 
MuUer  Grocers  Baking  Co.,  Grand  Rapids, 

3  sa  weekly,  52  weeks,  thru  Bolt  Adv. 
Service,  Grand  Rapids. 

Continental  Oil  Co.,  Ponca  City  (Conoco), 
5  ta  weekly  13  weeks,  thru  Tracy-Locke- 
Dawson,  N.  Y. 

Michigan  Casualty  Co.,  Detroit,  6  ne  weekly, 
13  weeks,  thru  First  United  Broadcasters, Chicago. 

Pfeiffer  Brewing  Co.,  Detroit,  3  ne  weekly, 
13  weeks,  thru  Maxon  Inc.,  Detroit. 

Terre  Haute  Brewing  Co.,  Terre  Haute 
(Champagne  Velvet),  5  t  weekly,  26 
weeks,  thru  Pollyea  Adv.  Agency,  Terre Haute. 

KFI,  Los  Angeles 
Axton-Fisher  Tobacco  Co.,  Louisville  (20 
Grand  Imperial  cigarettes),  5  sa  %veek- 
ly,  thru  McCann-Erickson,  N.  Y. 

Kellogg  Co.,  Battle  Creek,  Mich.  (Pep),  11 
ta  weekly,  thru  Kenyon  &  Eckhardt,  N. 
Y. 

Rosefield  Packing  Co.,  Alameda,  Cal., 
(Skippy  peanut  butter),  weekly  t,  thru 
Sidney  Garfinkel  Adv.  Agency,  San 
Francisco. 

Wm.  Henry  Co.,  Los  Angeles  (Van  Camp's Tenderoni),   5  sp  weekly,  thru  Calkins 
6  Holden,  N.  Y. 

KHJ,  Los  Angeles 
American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall  cigarettes),  192  ta, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

McKesson  &  Robbins,  Bridgeport,  Conn. 
(Soretone),  5  ta  weekly,  thru  J.  D. 
Tarcher  &  Co.,  N.  Y. 

Mcllhenny  Co.,  Avery  Island,  La.,  (to- basco  sauce),  4  ta  weekly,  thru  Aubrey, 
Moore  &  Wallace,  Chicago. 

CFCH,  North  Bay;  CKGB,  Tim- 
mins;  CJKL  Kirkland  Lake,  Ont. 
Dept.  of  Munitions  &  Supply,  Ottawa,  2 

sa,  thru  the  Department  of  Public  Print- 
ing &  Stationery,  Ottawa. 

Bata  Shoe  Co.,  Frankford,  Ont.,  4  sa,  thru 
J.   J.   Gibbons,  Toronto. 

Canadian  Red  Cross  Society,  Toronto,  22 
ta,  thru  A.  McKim,  Toronto. 

Wartime  Prices  &  Trade  Board,  Ottawa, 
12  ta,  thru  MacLaren  Adv.  Co.,  To- ronto. 

Dept.  of  National  War  Services,  Ottawa, 
(rubber  salvage)  29  ta,  thru  R.  C.  Smith 
&  Son,  Toronto. 

WEAF,  New  York 
Benson  &  Hedges,  New  York  (Virginia 

Rounds),  3  sp  weekly,  thru  Duane  Jones, N.  Y. 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart soap ) ,  3  sp  weekly,  thru  Franklin 
Bruck  Adv.,  N.  Y. 

W53PH,  Philadelphia 
Belgium  Information  Bureau,  New  York, 

1  sp  weekly,  thru  Gotham  Adv.  Co.,  N.  Y. 
Philadelphia  Record,  Philadelphia  (news- 

paper), 1  sp  weekly,  direct. 
B.  L.  Swain  Tobacco  Co.,  Danville,  Va. 

(Pinehurst  cigarettes),  1  sp  weekly,  for 
13  weeks,  thru  Gotham  Adv.,  Co.,  N.  Y. 

KPO,  San  Francisco 
General  Foods  Inc.,  N.  Y.  (Post  Toasties) 

5  t  weekly,  thru  Benton  &  Bowles  Inc., 
N.  Y. 

Axton  Fisher  Tobacco  Co.,  New  York  (20 
Grand)  weekly  sp,  thru  McCann-Erick- son, N.  Y. 

W.  &  J.  Sloane  &  Co.,  San  Francisco  (fur- niture) weekly  sp,  direct. 
Quaker  Oats  Co  ,  Chicago  (Sparkles)  6  t 

weekly,  thru  Ruthrauff  &  Ryan,  Chicago. 
Lehn  &  Fink  Products  Corp.,  New  York 

(Hind's  Honey  &  Almond  (iream)  6  ta weekly,  thru  Wm.  Esty  &  Co.,  N.  Y. 
Seven-Up  Bottling  Co.,  San  Francisco, 

weekly  sa,  thru  Rhoades  &  Davis,  San Francisco. 
Safeway  Stores,  Oakland  (Numade  Mayon- naise) 6  sa  weekly,  thru  Lord  &  Thomas, 

San  Francisco. 
Lever  Bros.,  Cambridge  (Swan  Soap)  6  ta 

weekly,  thru  Young  &  Rubicam  Inc., N.  Y. 
Larus  Bros.  Richmond  (Domino  cigarettes) 

4  ta  weekly,  thru  Warwick  &  Legler  Inc., N.  Y. 
American    Cigarette    &    Cigar    Co.,  New 

York    (Pall    Malls)    7    ta   weekly,  thru Ruthrauff  &  Ryan,  N.  Y. 
Planters  Nut  &  Chocolate  Co.,  Wilkes-Barre 

(peanut  oil)   5  t  weekly,  thru  Raymond 
R.  Morgan  Co.,  Hollywood. 

Peter  Paul  Inc.,  Naugatauk,  Conn,  (candy 
and  gum)    3  sa  weekly,  thru  Brisacher, 
Davis  &  Staff,  San  Francisco. 

Procter   &   Gamble   Co.,   Cincinnati,  Ohio 
(Lava  soap)  5  ta  weekly,  thru  The  Biow 
Co.,    N.  Y. 

National   Aeronautics    Council   Inc.,  New 
York    (Aircraft    Spotters    Guide)    6  sa 
weekly,  thru  Huber  Hoge  &  Sons,  N.  Y. 

WFIL,  Philadelphia 
American  Chicle  Co.,  New  York  (Chiclets), 

60  sa  weekly,  for  19  weeks,  thru  Badger 
6  Browning,  Boston. 

Block  Drug  Co.,  Jersey  City  (capsules), 
3  sp  weekly,  for  52  weeks,  thru  Raymond 
Spector,  N.  Y. 

Lit  Brothers,  Philadelphia  (department 
stores),  3  sp  weekly,  for  13  weeks,  direct. 

Washington  State  Apple  Commission,  Wen- 
atchee.  Wash,  (apples),  7  sa  weekly,  for 
5  weeks,  thru  J.  Walter  Thompson  Co., 
San  Francisco. 

Wilson  Line,  Inc.,  Philadelphia  (boat 
cruises),  12  so.  weekly,  13  weeks,  thru 
John  Falkner  Amdt,  Philadelphia. 

Nevins  Drug  Co.,  Philadelphia,  6  ta  week- 
ly, thru  Philip  Klein,  Philadelphia. 

F.  W.  Schumacher  &  Co.,  New  York  (Wav- 
erly  fabrics),  5  sa  weekly,  thru  Anderson Davis  &  Platte,  N.  Y. 

American  Cigarette  &  Cigar  Co.,  Inc.,  New 
York    (Pall  Mall),  27  ta  weekly,  for  7 
weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Lifebuoy 
soap),  9  ta  weekly,  for  6  weeks,  thru Ruthrauff  &  Ryan,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Ivory 
Snow),  3  so  weekly,  for  17  weeks,  thru Benton  &  Bowles,  N.  Y. 

You'll  go  further  with  TRIPLE  POWER Adv. 

Long-Time  Trends 
In  Audience  Shown 

Up  in  Winter,  Summer  Down 
Says  Survey  by  Hooper 

YEAR  IN,  year  out,  radio  listen- 
ing follows  a  regular  cycle — up  to 

a  peak  in  mid-winter  and  down  to  a 
low  in  mid-summer — according  to 
a  chart  distributed  to  all  subscrib- 

ers to  the  Hooper  Radio  Reports. 
Tracing  listening  history  from 

January  1936  to  May  1942  in  two 
trend  lines,  the  "continuing  radio 
use  index"  and  the  "continuing 
network  program  audience  index," 
the  chart  depicts  "the  basic  be- 

havior of  people  in  their  absolute 
use  of  radio  and  in  their  patronage 

of  sponsorship  network  programs." Data  are  based  on  responses  to 
the  same  questions  (Were  you  lis- 

tening to  your  radio  just  now?  To 
what  program  were  you  listening? 
Over  what  station  is  that  program 
coming?  What  advertiser  puts  on 
that  program?)  asked  by  Hooper 
interviews  during  the  evening  hours 
in  the  large  cities  in  the  basic  net- 

work area. 

Questions  Unchanged 
Questions  and  use  of  telephone 

homes  in  basic  network  areas  as 
samples  have  remained  unchanged 
for  the  6% -year  period,  the  only 
change  in  that  time  being  that 
through  June  1939  calls  were  made 
between  7  and  10:30  p.m.,  New 
York  Time,  whereas  since  July 
1939  hours  surveyed  have  been  6 
to  10:30  p.m.  (NYT).  So,  for  all 
practical  purposes,  the  chart  pre- 

sents a  consistent,  comparable  of 
listening  habits  from  monthrto- 
month  and  year-to-year  throughout 
the  entire  period,  according  to 

Hooper  statisticians. 
In  addition  to  the  consistency  of 

the  annual  listening  curves  for 
both  sets  in  use  and  audience  of 
sponsored  network  programs,  the 
chart  also  shows  a  consistent  radi- 

cal drop  in  listening  between  April 

and  May,  coincident  with  the  in- troduction of  Daylight  Saving Time. 

In  1942,  however,  when  the 
clocks  were  moved  up  an  hour  to 
War  Time  in  February  with  no 
subsequent  DST,  the  sharp  drop 
occurred  from  March  to  April,  with 
practically  no  change  in  sets  in 
use  between  April  and  May.  Prob- 

able explanation  is  that  the  extra 
hour  of  daylight  in  the  evening 
does  not  have  much  effect  on  lis- 

tening until  the  weather  is  warm 
enough  to  encourage  outdoor  activ- ities. 

Other  variations  from  the  nor- 
mal curve  are  explained  chiefly 

through  the  increase  in  listening 
that  accompanies  periods  of  crisis 
when  people  keep  their  radios  in 
operation  more  than  is  normal  in 
order  to  keep  abreast  with  each 
news  development.  The  Munich 
Pact  in  the  fall  of  1938,  the  Nazi 
invasion  of  Norway  in  the  spring 
of  1940  and  the  entry  of  America 
into  the  war  last  December  are 
all  vividly  reflected  in  unseasonal 
increases  in  listening. 
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MAY  Co.,  Los  Angeles  department 
store,  for  the  third  consecutive  year, 
on  May  12  renewed  for  52  weeks,  the 
five  weekly  quarter  hour  recorded  musi- 

cal program,  May  Time,  on  KFWB, 
Hollywood.  It  was  erroneously  re- 

ported [Beoadcasting,  May  25],  that 
the  program  is  sponsored  on  KFAC, 
Los  Angeles.  Agency  is  Milton  Wein- 

berg Adv.  Co.,  Los  Angeles. 
FOOT  HEALTH  INSTITUTE,  New 
York,  has  added  WWRL,  New  York, 
to  the  list  of  stations  carrying  an- 

nouncements offering  orthopedic  infor- 
mation. The  Institute's  spots,  pre- sented in  Italian  and  English,  are  also 

heard  on  WBNX,  New  York  ;  WHOM, 
Jersey  City ;  WIP,  Philadelphia.  Her- 

bert Albert,  New  York,  placed. 

PHILADELPHIA  Dairy  Products 
Co.,  Philadelphia  (Dolly  Madison  Ice 
Cream),  moved  its  daily  programs 
conducted  by  Rhona  Lloyd  on  June  1, 
marking  the  start  of  a  fourth  year 
of  sponsorship.  Originally  started  on 
KYW,  the  show  was  moved  to  WFIL, 
Philadelphia.  The  same  format  of  re- 

porting on  women's  activities  and  in- terviewing guests  continues.  Agency  is 
Scheck  Adv.,  Newark,  N.  J. 

FRENCH  WINE  Co.,  Buffalo,  for  the 
third  successive  year  has  renewed  its 
contract  for  news  flashes  on  WEBR, 
Buffalo,  and  WOLF,  Syracuse.  Agency 
is  Ellis  Adv.  Co.,  Buffalo. 

UNION  OIL  Co.  of  Canada,  Van- 
couver, B.  C,  has  started  Sunday  eve- 

ning half-hour  transcribed  drama  In 
His  Steps  on  10  Western  Canadian 
stations.  Account  was  placed  by  Stew- 

art-Mcintosh, Vancouver. 

SPOT 

BROADCASTING 

permits 

SPOT  BUDGETING 

to  fit  each 

market's  volume 

Mors  money  lot 
tlie  HOT  SPOTS 

Nothing  wasted  on 
th»  DE*0  SPOTS  • 

Sptciil  itltntion  (or 
PROBLEM  SPOTS 

f^Z^  COMPANY LiiuuHin/     NATIONAL  STATION 
REPRESENTATIVES 
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JEKYLL'S  DRESS  Co.,  Los  Angeles 
(retail),  through  Allied  Adv.  Agen- 

cies, that  city,  in  a  13-week  campaign 
which  started  May  25  is  sponsoring 
five-weekly  quarter-hour  participations 
in  Al  Jarvis'  Make  Believe  Ballroom 
on  KFWB,  Hollywood.  Princess  Pat 
Ltd.,  Chicago  (cosmetics),  also  spon- 

sors a  similar  number  of  participa- 
tions per  week  in  that  program.  Place- 
ment is  through  Frank  R.  Steel  & 

Assoc.,  Chicago.  Lime  Cola  Co.,  Mont- 
gomery Ala.  (beverages),  in  mid-May 

started  for  26  weeks  utilizing  twice- 
weekly  quarter-hour  participations  in Make  Believe  Ballroom.  Jack  Lenz 
Adv.  Agency  Hollywood  has  the  ac- count. 

ORANG-E  CRUSH  Ltd.,  Toronto 
(soft  drinks),  has  started  a  five-min- 

ute transcribed  show  A  Smile  a  Bay 
five  days  weekly  on  CHML,  Hamilton, 
Ont. ;  CFPL.  London,  Ont. ;  CKCO, 
Ottawa;  CFRB,  Toronto;  CKY, 
Winnipeg  ;  CJOR,  Vancouver.  Account 
was  placed  by  Cockfield  Brown  & 
Co.,  'Toronto. 
NUTRILITE  PRODUCTS  Inc.,  Los 
Angeles  (vitamins),  placing  direct,  is 
sponsoring  a  six-weekly  quarter-hour 
philosophical  program  on  KFWB, 
Hollywood.  Contract  is  for  52  weeks, 
having  started  in  mid-May.  Dr.  Clem 
Davies  is  featured  as  commentator. 

SEARS  ROEBUCK  &  Co.,  Los  An- 
geles, for  the  annual  Birthday  Sale  of 

its  eight  Los  Angeles  county  stores,  in 
a  three-day  campaign  which  ended 
June  5,  used  a  total  of  11.5  spot  an- 

nouncements on  13  Southern  Califor- 
nia stations.  List  ineluded  KNX  KH.T 

KFWB  KMPC  KRKD  KIEV  KFVD 
KFOX  KPAS  KMTR  KFAC  KECA 
KGF.T.  Agency  is  Mayers  Co.,  Los 
Angeles. 
ADAM  HAT  STORES,  New  York, 
has  signed  for  a  fifth  year  of  adver- 

tising on  WHN,  New  York,  in  renew- 
ing sponsorship  of  Hour  of  Cham- 

pions, half-hour  weekly  sports  show. 
Glicksman  Adv.,  N.  Y.,  handles  the 
account. 

GREENSPAN  BROS.,  Perth  Amboy, 
N.  J.  (Flagstaff  canned  foods)  has 
taken  participations  five  times  weekly 
on  the  Bessie  Beatty  program  on 
WOR,  New  York,  placed  through 
Weiss  &  Geller,  New  York. 

CLUETT,  PEABODY  &  Co.,  New 
York  (Sanforized  label  products),  on 
June  1  started  sponsoring  a  five  weekly 
quarter  hour  shopping  service  program, 
ilancy  Dixon,  on  KHJ,  Hollywood 
Contract  is  for  52  weeks.  Agency  is 
Young  &  Rubicam  Inc.,  N.  Y. 

SIGNAL  OIL  Co.,  Los  Angeles,  on 
May  27  started  sharing  sponsorship  on 
KROW,  Oakland,  with  General  Mills 
of  all  Pacific  Coast  Baseball  League 
games  played  in  that  city.  Firm  also 
shares  sponsorship  on  KFAC,  Los  An- geles, with  General  Mills  of  all  games 
in  that  city  and  Hollywood.  Barton  A. 
Stebbins  Adv.,  Los  Angeles,  services 
the  oil  company  account. 

BLATZ  BREWING  Co..  Los  Ange- 
les, new  to  radio,  on  June  started 

sponsoring  a  30-minute  broadcast  of 
Thursday  night  amateur  fights  from 
Jim  Jeffries  Barn  on  KFWB,  Holly- 

wood. Inter-defense  plant  contestants 
are  featured,  with  Neil  Reagan  an- 

nouncing the  blow-by-blow  descrip- tions. Lou  Sterling  &  Assoc.,  North 
Hollywood,  has  the  account. 

Helen  Hiett  on  BLUE 
THIRD  NEWS  commentary  to  be 
offered  by  BLUE  to  station  afBliates 
for  local  sponsorship  is  Helen  Hiett's 
Today's  News,  heard  five-times  week- 

ly, 10 :15-10  :30  a.m.  The  newscasts were  made  available  for  participations, 
as  of  June  1.  Other  BLUE  news  pro- 

grams offered  for  local  sponsorship  are 
Baukhage  Talking,  featuring  H.  R. 
Baukhage,  and  Neivs  Here  &  Abroad, 
with  William  Hillman  and  Ernest  K. 
Lindley,  both  from  Washington. 

^^I  thought  you  said  ONE  tank,  honorable  stoogei 

ONE 
 tank? 

That  was  all  that  WGY,  co-opera
ting 

with  Schenec
tady  

high  schools 
 
and  service 

clubs,  aimed  for  in  a  recent  campaig
n  

to  sell 

enough 
 
War  Bonds  to  buy  "A  Tank  for 

MacArth
ur," 

But  the  drive  netted  enough  to  buy  jive 
tanks  and  an  escort  of  jeeps.  Commented 
the  New  York  Herald-Tribune:  "Schenec- 

tady Shows  the  Way." 
The  series  of  programs  with  which  WGY 

helped  boost  that  campaign  is  one  of  the 

reasons  why  'GY  was  awarded  the  William 
B.  Lewis  certificate  recently  for  "effective 
education  of  its  radio  audience  concerning 

the  war  effort." 
There  were  other  reasons.  Nine  educa- 

tional programs  already  established  before 
Pearl  Harbor  were  "drafted"  to  war  service. 
Five  new  war-education  programs  were 
created  and  put  on  the  air.  Erskine  Caldwell, 
Louis  Fischer,  Granville  Hicks,  Lord  Marley, 
Princess  Paul  Sapieha,  Norman  Thomas 

appeared  as  guest-authorities  on  WGY- 

originated  educational  programs.  A  third 

wire  service  was  added  to  the  station's  news 
facilities.  All-night  broadcasting  was  in- 

augurated. WGY's  Announcers'  School,  first 
in  radio,  concentrated  on  instruction  in 
news  policy  and  presentation. 

These  are  the  foundations  upon  which 
WGY  is  building  a  record  of  service  in 
this  war — a  service  not  merely  of  lending 
the  Government  hours  on  the  air,  but  of 

giving  "brains,  heart,  energy." 

WGY 

The  General  Electric  Station 

Represented  Nationally  by  NBC 

Spot  Sales  Offices 
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Majority  Opinion  in  CBS  Network-Monopoly  Appeal 

FULL  TEXT  of  the  decision  of 
the  Supreme  Court  of  the  United 
States  (No.  1026,  Oct.  term,  1941) 
in  the  case  of  Columbia  Broadcast- 

ing System  Inc.,  appellant,  vs.  The 
United  States  of  America,  Federal 
Communications  Commission  and 
Mutual  Broadcasting  System  Inc., 
on  appeal  from  the  District  Court 
of  the  United  States  for  the  South- 

ern District  of  New  York,  deliv- 
ered June  1,  1942,  follows : 

JVIr.  Chief  Justice  Stone  delivered 
the  opinion  of  the  Court. 

The  FCC,  by  its  order  of  May  2, 
1941,  as  amended  by  its  order  of  Oct. 
11,  1941,  promulgated  regulations 
■which  purport  to  require  the  Commis- sion to  refuse  to  grant  a  license  to 
any  broadcasting  station  which  enters 
Into  certain  defined  types  of  contract 
with  any  broadcasting  network  or- 

ganization. These  regulations,  it  is  al- 
leged, affect  adversely  appellant's  con- tractual relations  with  broadcasting 

stations  and  impair  its  ability  to  carry 
on  its  business  in  maintaining  and  op- 

erating its  nationwide  broadcasting 
network. 

The  regulations  as  amended  on  Oct. 
11,  1941,  together  with  a  supplemental 
"minute"  promulgated  by  the  Commis- sion on  Oct.  31,  1941,  are  set  forth 
at  the  end  of  this  opinion.  The  ques- 

tion for  our  decision  is  whether  appel- 
lant is  entitled  to  secure  a  judicial  re- 

view of  the  order  by  a  suit  brought 
under  §  402(a)  of  the  Communications 
Act  of  1934,  48  Stat.  1093,  47  U.  S.  C. 
§  402(a),  and  the  Urgent  Deficiencies 
Act,  38  Stat.  219,  28  U.  S.  C.  §  47. 

Claims  Commission 
Exceeded  Authority 
Pursuant  to  §  402  ( a )  appellant 

brought  the  present  suit  against  the 
United  States  in  the  Southern  District 
of  New  York,  to  enjoin  enforcement  of 
the  Commission's  order  as  contrary  to the  public  interest  and  beyond  the 
Commission's  statutory  authority,  and on  the  further  ground,  if  the  order 
be  deemed  within  that  authority,  that 
the  statute  is  an  unconstitutional  dele- 

gation of  legislative  power  by  Congress 
in  violation  of  Article  I,  §  1  of  the 
Constitution,  and  operates  to  deprive 
appellant  of  property  without  due 
process  of  law  in  violation  of  the  Fifth 
Amendment.  The  case  was  heard  by  a 
court  of  three  judges,  which  permitted 
the  Commission  and  the  Mutual  Broad- 

casting Co.  to  intervene  as  defendants. 
It  granted  appellees'  motion  to  dismiss the  complaint  for  want  of  jurisdiction, 
—  F.  Supp  — ,  and  stayed  the  opera- 

tion of  the  Commission's  order  pending direct  appeal  to  this  Court. 
In  1938  the  Communications  Com- 

mission authorized  an  investigation  "to 
determine  what  special  regulations  ap- 

plicable to  radio  stations  engaged  in 
chain  or  other  broadcasting  are  re- 

quired in  the  public  interest,  conveni- 
ence, or  necessity".  Extensive  hearings were  held  by  a  committee  consisting 

of  three  members  of  the  Commission, 
at  whose  request  the  national  net- 

works, including  appellant,  intervened. 
In  June,  1940,  the  committee  made 

a  report,  on  the  basis  of  which  briefs 
were  filed  and  oral  argument  was  pre- 

sented before  the  full  Commission  by 
the  three  national  networks  and  other 
interested  parties.  In  May,  1941,  the 
Commission  issued  its  "Report  on 
Chain  Broadcasting"  and  ordered  the adoption  of  the  regulations  which,  in 
their  amended  form,  are  the  subject 
of  the  present  controversy. 

Long-Term  Contracts, 
Business  Commitments 

The  relevant  facts  stated  in  the  bill 
of  complaint  are  as  follows  :  Appellant 
or  its  predecessor  has  been  engaged  in 

the  business  of  nationwide  network  or 
chain  broadcasting  since  1927.  It  has 
a  large  amount  of  physical  property 
used  in  the  business  and  has  built 
up  a  valuable  goodwill.  For  its  broad- casts it  maintains  a  staff  of  employes 
and  expends  large  amounts  for  musi- cians and  broadcasting  performers. 

It  has  commitments  by  long-term 
contracts  aggregating  more  than  $4,- 
000,000  for  broadcasting  expenditures, 
including  those  for  the  use  of  land  and 
buildings  and  for  the  furnishing  of 
news  and  broadcasting  programs  in  the 
next  few  years.  Appellant's  total  prop- 

erty devoted  to  its  broadcasting  busi- 
ness exceeds  $18,000,000  in  value ;  its 

earnings  from  the  network  exceeded 
$3,000,000  in  both  1939  and  1940. 

Chain  broadcasting  is  the  means  by 
which  radio  programs  are  made  avail- 

able to  all  or  a  large  part  of  the  na- 
tionwide radio  audience.  It  is  defined  by 

the  Communications  Act,  47  U.  S.  C. 
§153(p),  as  the  "simultaneous  broad- casting of  an  identical  program  by  two 
or  more  connected  stations".  The  chain 
broadcaster  prepares  radio  programs, 
for  which  it  engages  performers  in  ad- 

vance, and  simultaneously  broadcasts 
them  over  a  large  number  of  radio 
stations  to  which  the  programs  are 
transmitted  from  some  central  point 
of  origination  by  wire  telephone  lines 
leased  by  the  broadcaster,  here  the 
appellant. The  programs,  which  are  prepared 
well  in  advance  of  the  broadcast  and 
given  by  persons  employed  for  the 
purpose  by  appellant,  are  of  two 
classes  —  commercial  programs  spon- 

sored and  paid  for  by  advertisers,  and 
sustaining  programs  furnished  by  ap- 

pellant and  not  paid  for  by  any  ad- vertiser. 
Appellant's  network  comprises  123 stations  in  122  cities  in  the  United 

States.  It  is  so  operated  as  to  enable 
90%  of  the  radio  audience  of  the 
United  States  to  listen  simultaneously 
to  programs  provided  by  appellant  and 

FULL  TEXT  of  the  decision  of  the 
Supreme  Court  of  the  United  States 
(No.  1025,  Oct.  term,  1941)  in  the 
case  of  National  Broadcasting  Co. 
Inc.,  Woodmen  of  the  World  Life 
Insurance  Co.  and  Stromberg- 
Carlson  Telephone  Mfg.  Co.,  ap- 

pellants, vs.  The  United  States  of 
America,  Federal  Communications 
Commission  and  Mutual  Broadcast- 

ing System  Inc.,  delivered  June  1, 
1942,  follows: 

Mr.  Chief  Justice  Stone  delivered 
the  opinion  of  the  Court. 

This  is  a  companion  case  to  No. 
1026,  Columhia  Broadcasting  System, 
Inc.  V.  United  States,  decided  this  day. 
Both  present  substantially  similar 
facts  and  the  same  issues  of  law. 

Appellant,  National  Broadcasting 
Co.,  maintains  two  radio  broadcasting 
systems,  the  "blue  network"  and  the 
"red  network".  The  two  other  appel- 

lants operate  radio  broadcasting  sta- 
tions licensed  by  the  Communications 

Commission,  and  have  entered  into 
contracts  with  National  similar  to 
those  involved  in  the  Columbia  case 
and  to  those  of  other  stations  which 
participate  in  National's  networks. 

History  of  Proceeding 
Reviewed  by  Court 

Appellants  brought  the  present  suit 
in  the  Southern  District  of  New  York 
to  set  aside  the  order  of  the  Commis- 

sion of  May  2,  1941,  as  amended  by  its 
order  of  Oct.  11,  1941,  promulgating 
the  Chain  Broadcasting  Regulations 

broadcasted  over  these  stations.  Ap- 
pellant owns  and  operates  seven  of  the 

stations  and  leases  an  eighth,  all  li- 
censed by  the  Commission. 

With  the  remaining  11.5  stations 
it  enters  into  individual  contracts 
usually  for  periods  of  five  years,  term- inable in  some  instances  by  appellant 
on  12  months'  notice.  By  these  con- 

tracts appellant  undertakes  to  furnish 
each  station  with  an  average  of  at 
least  60  hours  per  week  of  network 
sustaining  and  sponsored  programs. 
The  sustaining  programs  are  furnished 
without  charge,  the  station  being  free 
to  use  them  or  not  as  it  chooses.  Ap- 

pellant undertakes  to  furnish  the  sta- tion with  all  commercial  programs 
which  the  sponsor  requests  the  station 
to  broadcast  and  to  pay  the  station  a 
specified  hourly  rate  for  the  use  of 
its  facilities  in  broadcasting  such  pro- 

grams. Contract  Stipulation 
Vital  to  Network 

Appellant  agrees  not  to  furnish  its 
programs  to  other  stations  in  the  same 
city  ;  the  affiliated  station,  with  ex- ceptions not  now  material,  agrees  not 
to  broadcast  the  program  of  any  other 
network.  Of  critical  importance  in  the 
present  litigation  is  the  stipulation 
of  the  affiliated  station  that  it  will, 
upon  not  less  than  28  days*  notice 
from  appellant,  broadcast  the  spon- sored or  commercial  program  furnished 
to  it  by  appellant  for  at  least  50  "con- verted" hours  (averaging  79  regular 
clock  hours)  per  week. 

These  provisions  of  appellant's  con- tracts are  alleged  to  be  indispensable 
to  the  maintenance  and  efficient  opera- 

tion of  its  network  and  to  the  exist- 
ence of  a  strong  and  efficient  network 

broadcasting  system,  and  necessary  to 
enable  appellant  to  compete  with  other 
advertising  media.  On  May  2,  1941, 
the  Commission  issued  its  order  which, 
as  amended  by  its  order  of  Oct.  11, 

which  we  considered  in  the  Columbia 
case,  on  the  grounds  that  the  order  is 
beyond  the  Commission's  statutory  au- 

thority or,  if  within  it,  that  the  stat- 
ute is  an  unconstitutional  delegation  of 

the  legislative  power  of  Congress  in 
violation  of  Article  I,  §  1  of  the  Con- 

stitution, and  operates  to  deprive  ap- 
pellants of  property  without  the  due 

process  of  law  guaranteed  by  the  Fifth Amendment. 
The  district  court  of  three  judges 

dismissed  the  complaint,  —  F.  Supp. 
— ,  holding  that  the  Commission's 
order  is  not  reviewable  under  the  pro- 

visions of  §  402(a)  of  the  Communi- 
cations Act  of  1934,  48  Stat.  1093,  47 

U.  S.  C.  §  402(a),  and  the  Urgent 
Deficiencies  Act,  38  Stat.  219,  28  U. 
S.  C.  §  47,  but  stayed  the  operation  of 
the  order  pending  direct  appeal  to  this 
Court. 

According  to  the  allegations  of  the 
bUl  of  complaint.  National  conducts 
its  broadcasting  business  in  substan- 

tially the  same  manner  as  Columbia. 
It  establishes  telephone  wire  connec- 

tions with  licensed  broadcasting  sta- 
tions with  which  it  enters  into  con- 

tracts for  limited  periods  for  chain 
broadcasting  of  its  radio  programs. 
Tliese  contracts  do  not  require  that  the 
station  shall  broadcast  the  programs 
of  no  other  chain  than  National. 

But  a  feature  of  them  is  the  option 
given  to  National  for  use  of  the  sta- 

tion on  28  days'  notice  for  certain 
specified  periods  of  radio  time  in  broad- 

casting commercial  network  programs 
provided  by  National.  It  is  alleged 
that  because  of  the  contract  provisions 
the  regulations  will  require  the  sta- 

tions afiiliated  with  National  to  aban- 
don their  contracts  or  lose  their  licen- 

1941,  promulgated  the  "Chain  Broad- casting Regulations"  of  which  appel- 
lant complains,  and  which  the  Com- mission characterized  in  its  Report  as 

"the  expression  of  the  general  policy 
we  will  follow  in  exercising  our  licens- 

ing power". ̂  

The  regulations  provide  that  no  li- cense shaU  be  granted  to  a  broadcast 
station  having  contracts  with  a  net- work organization,  containing  any  of 
several  provisions  which  are  character- 

istic of  appellant's  contracts  with  its 
affiliates.  'These  include  provisions  by 
which  the  station  is  prevented  from 
broadcasting  the  programs  of  any  other 
network  organization  (3.101)  ;  or 
which  prevent  another  station  serving 
substantially  the  same  area  from 
broadcasting  the  network  programs  not 
taken  by  the  station  applying  for  li- 

cense, or  prevent  another  station  serving 
a  substantially  different  area  from  broad- 

casting any  program  of  the  network 
organization  (3.102)  ;  or  by  which  the 
station  contracts  for  affiliation  with 
the  network  for  a  period  longer  than 
two  years  (3.103)  ;  or  by  which  the 
station  "options  for  network  programs 

1  The  Commission  in  its  Report  says, 

p.  85: 
"We  believe  that  the  announcement  of 

the  principles  we  intend  to  apply  in  exer- cising our  licensing  power  will  expedite 
business  and  further  the  ends  of  justice. 

"Announcements  of  policy  may  take  the form  of  regulations  or  of  general  public 
statements.  In  either  case,  the  applicant's right  to  a  hearing  on  the  question  whether 
he  does  in  fact  propose  to  operate  in  the 
public  interest  is  fully  preserved.  The  regu- 

lations we  are  adopting  are  nothing  more 
than  the  expression  of  the  general  policy 
we  will  follow  in  exercising  our  licensing 
power.  The  formulation  of  a  regulation  in 
general  terms  is  an  important  aid  to  con- sistency and  predictability  and  does  not 
prejudice  any  rights  of  the  applicant.  Good 
administrative  practice  would  seem  to  de- 

mand that  such  a  statement  of  policy  or 
rules  and  regulations  be  promulgated  wher- ever sufficient  information  is  available  upon 

which  they  may  be  based." 

ses  either  by  the  Commission's  can- cellation of  or  refusal  to  renew  them. 
The  bill  of  complaint  makes  a  sufficient 
showing  of  irreparable  injury  to  Na- tional, including  an  allegation  that 
forty-eight  affiliated  stations  have 
served  notice  of  abrogation  of  the  con- tracts. 

Effect  of  Minute Up  to  Trial  Court 
For  the  reasons  stated  at  length  in 

the  opinion  in  the  Columbia  case,  we 
hold  that  the  order  of  the  Commission 
is  reviewable  in  the  present  suit  by 
the  district  court  of  three  judges.  The 
bill  of  complaint  states  a  cause  of  ac- 

tion in  equity.  The  judgment  will  ac- cordingly be  reversed  and  the  cause 
remanded  for  further  proceedings. 

Unlike  the  Columbia  case,  the  record 
discloses  no  facts  showing  what  effect 
the  Commission's  Minute  adopted after  the  present  suit  was  brought  has 
had  or  will  have  upon  the  cancellation 
of  appellants'  contracts  by  the  affili- ated stations.  So  far  as  relevant  that 
will  be  a  matter  for  consideration  by 
the  court  below,  as  wdl  be  the  ques- 

tion, not  considered  here,  whether  the 
appellants  other  than  National  are 
proper  parties  plaintiff. As  in  the  Columbia  case  the  stay 
now  in  effect  will  be  continued,  on 
terms  to  be  settled  by  the  court  below. 

Reversed. 
Mr.  .Justice  Black  took  no  part  in 

the  consideration  or  decision  of  this case. 

Mr.  Justice  Reed,  Mr.  Justice 
Frankfurter  and  Mr.  Justice  Doug- 

las dissent  for  the  reasons  set  forth 
in  the  dissenting  opinion  in  No.  1026. 

Majority  Opinion  in  NBC  Supreme  Court  Appeal  .  .  . 

Page  50  •  June  8,  1942 BROADCASTING  •  Broadcast  Advertising 



any  time  subject  to  call  on  less  than 
56  days'  notice  or  more  time  than  a 
total  of  three  hours"  within  each  of 
four  specified  segments  of  the  broad- 

cast day,  the  regulation  declaring 
"such  options  may  not  be  exclusive  as against  other  network  organizations 
and  may  not  prevent  or  hinder  the  sta- 

tion from  optioning  or  selling  any  or 
all  of  the  time  covered  by  the  option, 
or  other  time,  to  other  network  or- 

ganizations" (3.104)  ;  or  which  prevent the  station  (a)  from  rejecting  network 
programs  which  the  station  reasonably 
believes  to  be  unsatisfactory  or  unsuit- 

able or  (b)  from  substituting  for  the 
network  program  a  program  of  out- 

standing local  or  national  importance 
(3.105). 

Provisions  Covering 
Effective  Date 

After  making  its  order  of  May  2, 
1941,  the  Commission  deferred  its  ef- 

fective date  until  further  order.  By  its 
order  of  Oct.  11,  1941,  the  Commission 
fixed  the  effective  date  as  Nov.  15, 
1941,  and  directed  "that  the  effective date  of  Regulation  3.106  with  respect 
to  any  station  may  be  extended  from 
time  to  time  in  order  to  permit  the 
orderly  disposition  of  properties",  and 
"that  the  effective  date  of  Regulation 3.107  shall  be  suspended  indefinitely 
and  any  further  order  of  the  Commis- 

sion placing  said  Regulation  3.107  in 
effect  shall  provide  for  not  less  than 
six  months'  notice  and  for  further  ex- tension of  the  effective  date  from  time 
to  time  in  order  to  permit  the  orderly 
disposition  of  properties." The  bill  of  complaint  also  alleges 
that  the  purpose  and  effect  of  the  regu- 

lations are  to  prohibit  station  licensees 
from  having  agreements  of  the  kind 
which  appellant  has  with  its  affiliates ; 
that  prior  to  the  order  of  May  2,  1941, 
it  was  the  practice  of  the  Commission 
to  renew  the  licenses  of  stations  an- 

nually and  that  the  licensed  stations 
have  had  a  reasonable  expectancy  of 
the  annual  renewal  of  their  licenses ; 
that  115  licensed  stations  have  such 
contracts  with  appellant  expiring  at 
various  times  between  the  original  ef- 

fective date  of  the  regulations  and  Dec. 
81,  1947. 

It  is  alleged  that  when  their  cur- 
rent licenses  expire,  at  the  latest,  and 

perhaps  earlier  through  the  revocation 
of  existing  licenses,  such  stations  face 
the  loss  of  their  licenses  if  they  per- 

form or  continue  in  force  or  renew 
any  existing  contracts  containing  the 
described  provisions. 

The  bill  alleges  that  since  the  sta- tions fear  the  loss  of  their  licenses, 
as  a  result  of  the  regulations,  they  will 
not  negotiate  for  or  renew  aflSliation 
contracts  containing  such  provisions. 
And  because  they  fear  the  loss  of 
their  licenses  the  stations  have  threat- 

ened to  cancel  and  repudiate  their  afiili- 
ation  contracts,  and  many  have  noti- 

fied appellant  that  they  wiU  not  be 
bound  by  their  contracts  after  the  regu- lations become  effective. 

As  a  consequence  appellant's  ability to  conduct  its  business  and  maintain 
its  public  broadcasting  service  is  seri- 

ously impaired  and  the  regulations  will 
make  the  operation  of  appellant's  busi- ness more  costly,  reduce  its  earnings 
and  render  its  property  and  business 
less  valuable. 

Procedure  to  Test 

Validity  of  Regulations 
The  bill  of  complaint  was  filed  Oct. 

30,  1941.  The  following  day  the  Com- 
mission promulgated  a  supplemental 

"minute"  setting  up  a  procedure  by which  the  validity  of  the  regulations 
might  be  tested  upon  application  for 
a  license  by  an  individual  licensee.  The 
minute  declared  that  if  a  station 
wished  to  challenge  the  regulations  the 
Commission  would  grant  a  temporary 
extension  of  its  license  until  there  had 
been  a  final  court  determination  of 
the  issues.  In  the  event  of  such  litiga- 

tion, and  if  the  validity  of  the  regula- 
tions were  sustained,  "the  Commission will  nevertheless  grant  a  regular  license 

to  the  licensee,  otherwise  entitled  there- 
to, who  has  unsuccessfully  litigated  that 

issue,  if  the  licensee  thereupon  con- 
forms to  the  decision". 

An  afiidavit  subsequently  submitted 

FOR  HIS  BREAKFAST  show  hon- 
ors, Don  McNeil  (left)  is  con- 

gratulated by  John  Holmes,  presi- 
dent of  Swift  &  Co.,  Chicago,  spon- 
sors of  a  portion  of  the  BLUE 

Breakfast  Club.  Don  won  the  "Star 
of  Stars"  honor  in  the  1942  listener 
poll  of  Movie-Radio  Guide.  Break- 

fast Club  took  top  place  in  the 
"Favorite  Program"  vote. 

by  appellant  in  support  of  its  motion 
for  a  temporary  injunction  states  that 
since  the  Commission's  minute  of  Oct. 
31,  appellant  has  continued  to  receive 
indications  that  its  afiiliates  will  can- 

cel and  repudiate  their  contracts  and 
refuse  to  renew  them,  and  has  received 
no  indication  that  the  minute  has  or 
will  have  the  effect  of  inducing  sta- 

tions to  assume  the  burden  of  testing 
the  validity  of  the  regulations. 

Attached  to  the  affidavit  are  letters 
from  five  affiliates,  written  after  Oct. 
31,  indicating  their  intention  not  to  be 
bound  by  the  contracts.  The  affidavit 
also  states  appellant's  belief  that  it would  have  received  more  such  letters 
had  it  not  been  for  its  circulation  of 
information  concerning  the  pendency  of 
this  suit. 

Accepting  the  allegations  of  the  com- plaint as  true,  as  for  present  purposes 
we  must,  it  is  evident  that  application 
by  the  Commission  of  its  regulations 
in  accordance  with  their  terms  would 
disrupt  appellant's  broadcasting  system and  seriously  disorganize  its  business. 
As  the  bill  alleges,  station  licenses 
have  been  renewable  by  the  Commis- 

sion annually,-  whereas  appellant's contracts  are  for  five  year  periods  and 
many  of  them  will  survive  the  expira- 

tion of  the  existing  licenses  to  the  affili- 
ated stations.  Under  Regulations  3.101, 

3.102,  3.103  and  3.104,  each  affiliate 
must  repudiate  his  contract  or  be 
denied  the  renewal  of  his  license.  In 
either  case  this  would  deprive  appel- 

lant of  the  station's  participation  in its  network,  for  which  its  contracts 
call. 

Tends  to  Break  Down 
Network  Enterprise 

Regulation  3.104  not  only  requires 
all  options  by  appellant  to  be  exer- 

cised on  56  days'  rather  than  28 
days'  notice  as  at  present,  but  ijrovides that  no  option  time  is  exclusive  of 
other  networks,  and  thus  allows  to  ap- 

pellant no  option  time  within  which 
it  can  command  the  use  of  affiliated 
stations  for  any  program  for  broad- 

casting on  a  national  scale.  These  sec- 
tions together  thus  operate  to  break 

down  the  network  enterprise  in  which 
appellant  and  its  affiliates  are  by 
their  contracts  cooperating^  and  to 
substitute  a  system  in  which  every 
station  is  available  to  every  network 
on  a  "first  come  first  served  liai^is". 
The  Commission  concedes  by  its 

brief  that  as  provided  by  §  312(a) 
"Any  station  license  may  be  revoked .  .  .  because  of  conditions  revealed 
by  such  statements  of  fact  as  nisy 
be  required  [of  a  licensee]  from  time 
to  time  which  would  warrant  the  Com- 

mission in  refusing  to  grant  a  license 
on  an  original  application".  Conse- quently the  regulations  by  their  tcvnis, 

read  in  conjunction  with  §  312(a), 
expose  licensees,  who  renew  thoir  af- 

filiation contracts,  to  revocation  pro- 
ceedings by  the  Commission  whenever 

upon  a  statement  which  the  Ci'mniis- 
sion  may  require  it  appears  ihat  the 
licensee  has  entered  into  an  affiliation 
contract  which  the  regulations  pro- 
scribe. 

A  proceeding  to  set  aside  an  order 
of  the  Commission  under  §  402(a)  and 
the  Urgent  Deficiencies  Act  is  a  plen- 

ary suit  in  equity.  Hence  the  questions 
raised  by  the  motion  to  dismiss  are 
whether  the  Commission's  order  is  an 
"order",  review  of  which  is  authorized 
by  §  402(a)  of  the  Act,  and  if  so whether  the  bill  states  a  cause  of 
action  in  equity.  The  suit  cannot  be 
maintained  unless  both  questions  are 
answered  in  the  affirmative. 

FCC  Orders  Said  to 
Have  Effect  of  Law 

Section  402(a)  makes  applicable 
the  provisions  of  the  Urgent  Deficien- 

cies Act  to  "suits  to  enforce,  enjoin, 
set  aside,  annul,  or  suspend  any  order 
of  the  Commission"  except  orders 
"granting  or  refusing  an  application 
for  a  construction  permit  for  a  radio 
station,  or  for  a  radio  station  license, 
or  for  renewal  of  an  existing  radio 
station  license,  or  for  modification  of 
an  existing  radio  station  license,  or 
suspending  a  radio  operator's  license". Review  of  the  orders  excepted  from 
§  402(a)  is  by  appeal  to  the  Court  of 
Appeals  of  the  District  of  Columbia 
under  the  provisions  of  §  402(b).  See 
Scripps-Howard  Radio  Inc.  V.  Federal 
Comm.unica.tions  Comm'n,  315  U.  S. — . 

Since  the  Commission's  order  neither 

grants,  denies  nor  modifies  any  license, 
any  review  in  advance  or  independent- 

ly of  an  application  for  a  station  li- cense must  be  under  §  402(a),  and 
then  only  if  the  Commission's  order promulgating  the  regulations  is  an "order"  within  the  meaning  of  this 
section.  The  particular  label  placed 
upon  it  by  the  Commission  is  not  neces- 

sarily conclusive,  for  it  is  the  sub- stance of  what  the  Commission  has 
purported  to  do  and  has  done  which is  decisive.  Powell  v.  United  States, 
300  U.  S.  276,  284-85 ;  A.  F.  of  L.  v. Labor  Board,  308  U.  S.  401,  408. 

The  Commission's  investigation  of the  contractual  relations  between  the 
networks  and  the  stations,  which  re- sulted in  the  order  now  under  attack, 
was  for  the  stated  purpose  of  prescrib- 

ing regulations  of  such  relationships. 
The  order  authorizing  the  investiga- tion recited  that  the  proceeding  was 
taken  under  §  303 (i)  of  the  Act,  which 
gives  the  Commission  "authority  to make  special  regulations  applicable 
to  radio  stations  engaged  in  chain 

broadcasting". 
Since  the  Commission  is  not  in  terms 

given  authority  to  regulate  contractual relations  between  the  stations  and  the 
networks,  regulation  of  them  could  be 
accomplished  only  by  regulating  li- censed radio  stations  which  participate 
in  chain  broadcasting.  It  was  by 
regulations  in  terms  applicable  to  such 
stations  that  the  Commission  sought 
to  control  their  contractual  relation- 

ships with  the  networks. 
'The  order  is  thus  in  its  genesis  and 

on  its  face,  and  in  its  practical  opera- 
tion, an  order  promulgating  regulations 

which  operate  to  control  such  con- tractual   relationships,    and    it  was 
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2  On  Oct.  11,  1941,  the  Commission 
amended  Regulation  3.34  to  make  the  nor- mal license  period  two  years. 
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BROADCAST  IN  FORMAL  was  in  order  for  Melvin  Burka,  announcer, 
and  Emmy  Lou  Jackson,  remote  engineer  of  WCHS,  Charleston,  and  the 
West  Virginia  Network,  when  an  Esso  Reporter  program  was  spotted 
from  a  hotel  ballroom  where  a  formal  dinner  was  in  progress. 

adopted  by  the  Commission  in  the 
avowed  exercise  of  its  rule-making 
power.  Such  regulations  which  affect 
or  determine  rights  generally,  even 
though  not  directed  to  any  particular 
l)erson  or  corporation,  when  lawfully 
promulgated  by  the  Interstate  Com- merce Commission,  have  the  force 
of  law  and  are  oi-ders  reviewable 
under  the  Urgent  Deficiencies  Act.  As- 

signed Car  Cases,  274  U.  S.  564; 
L  nited  states  v.  B.  d  0.  R.  Co.,  293 
U.  S.  454.  And  regulations  of  like 
character,  by  which  the  Communica- 

tions Commission  has  prescribed  gen- 
erally the  records  and  accounts  to  be 

kept  by  telephone  companies  subject 
to  its  jurisdiction,  are  similarly  re- 

viewable under  §  402(a).  A.  T.  &  T. 
Co.  V.  United  States,  299  U.  S.  232. 
Penalties  Involved 
For  Failure  to  Comply 

The  regulations  here  prescribe  rules 
which  govern  the  contractual  relation- 

ships between  the  stations  and  the 
networks.  If  the  applicant  for  a  license 
has  entered  into  an  alBliation  contract, 
the  regulations  require  the  Commis- 

sion to  reject  his  application.  If  a 
licensee  renews  his  contract,  the  regu- 

lations, with  the  sanction  of  §  312(a), 
authorize  the  Commission  to  cancel 
his  license.  In  a  jproceeding  for  revoca- tion or  cancellation  of  a  license,  the 
decisive  question  is  whether  the  sta- 

tion, by  entering  into  a  contract,  has 
forfeited  its  right  to  a  license  as  the 
regulations  prescribe.  It  is  the  signing 
of  the  contract  which,  by  virtue  of  the 
regulations  alone,  has  legal  conse- 

quences to  the  stations  and  to  appel- lant. 
The  regulations  are  not  any  the  less 

reviewable  because  their  promulga- 
tion did  not  operate  of  their  own 

force  to  deny  or  cancel  a  license.  It  is 
enough  that  failure  to  comply  with 
them  penalizes  licensees,  and  appellant, 
with  whom  they  contract.  If  an  ad- ministrative order  has  that  elfect  it  is 
reviewable  and  it  does  not  cease  to  be 
so  merely  because  it  is  not  certain 
whether  the  Commission  will  enforce 
the  penalty  incurred  under  its  regula- 

tions for  non-compliance.  Assigned  Car 
Ca.Hes,  supra;  A.  T.  &  T.  Co.  V.  United 
States,  supra. 

The  regulations  are  rules  which  in 
proceedings  before  the  Commission  re- 

quire it  to  reject  and  authorize  it 
to  cancel  licenses  on  the  grounds  speci- 

fied in  the  regulations  without  more. 
If  the  regulations  are  valid  they  alter 
the  status  of  appellant's  contracts  and 
thus  determine  their  validity  in  ad- 

vance of  such  proceedings.  By  striking 
them  down  by  a  determination  pro- 

claimed in  advance  that  licenses  shall 
be  cancelled  or  refused  because  of  a 
previous  failure  to  comply  with  the 
regulations,  they  impose  a  penalty  and 
sanction  for  noncompliance  far  more 
drastic  than  the  fines  customarily  in- 

flicted for  breach  of  reviewable  ad- 
ministrative orders. 

ilost  rules  of  conduct  having  the 
force  of  law  are  not  self-executing  but 
require  judicial  or  administrative  ac- 

tion to  impose  their  sanctions  with 
respect  to  particular  individuals.  Un- 

like an  administrative  order  or  a  court 

judgment  adjudicating  the  rights  of 
individuals,  which  is  binding  only  on 
the  parties  to  the  particular  proceed- 

ings, a  valid  exercise  of  the  rule-mak- 
ing power  is  addressed  to  and  sets 

a  standard  of  conduct  for  all  to  whom 
its  terms  apply. 

It  operates  as  such  in  advance  of  the 
imposition  of  sanctions  upon  any  parti- 

cular individual.  It  is  common  expe- 
rience that  men  conform  their  con- 

duct to  regulations  by  governmental 
authority  so  as  to  avoid  the  unpleasant 
legal  consequences  which  failure  to 
conform  entails.  And  in  this  case  it 
is  alleged  without  contradiction  that 
numerous  affiliated  stations  have  con- 

formed to  the  regulations  to  avoid 
loss  of  their  licenses  with  consequent 
injury  to  appellant. 

Loss  of  Licenses 
For  Violation  of  Rules 

Such  regulations  have  the  force  of 
law  before  their  sanctions  are  invoked 
as  well  as  after.  When  as  here  they 
are  promulgated  by  order  of  the  Com- 

mission and  the  expected  conformity 
to  them  causes  injury  cognizable  by  a 
court  of  equity,  they  are  appropriately 
the  subject  of  attack  under  the  provis- 

ions of  §  402(a)  and  the  Urgent 
Deficiencies  Act.  A.  T.  d  T.  Co.  v. 
United  States,  supra;  Rochester  Tel. 
Corp.  V.  United  States,  307  U.  S.  125 ; 
Interstate  Commerce  Commission  v. 
Goodrich  Transit  Co.,  224  U.  S.  194; 
Kansas  City  So.  Ry.  V.  United  States, 
231  U.  S.  423;  Assigned  Car  Cases, 
supra;  Chicago  R.  I.  &  P.  Ry.  Co.  v. 
United  States,  284  U.  S.  80;  United 
States  V.  B.  &  0.  R.  Co.,  supra. 

It  is  no  answer  to  say  that  the 

regulations  are  addressed  only  to  the 
Commission  and  merely  prohibit  it 
from  granting — and  authorize  it  to  can- cel— licenses  in  the  case  of  all  stations 
entering  into  such  contracts,  and  that 
accordingly  all  stations  are  left  free 
to  enter  into  contracts  or  not  as  they 
choose. 

They  are  free  only  in  the  sense  that 
all  those  who  do  not  choose  to  conform 
to  regulations  which  may  be  de- 

termined to  be  lawful  are  free  by  their 
choice  to  accept  the  legal  consequences 
of  their  acts.  Failure  to  comply  with 
the  regulations  entails  such  conse- 

quences to  the  station  owner  and  to 
appellant.  These  are  the  loss  of  the 
affiliated  stations'  licenses  if  they  ad- here to  their  contracts,  and  disruption 
of  appellant's  network  through  the declared  unlawfulness  of  the  contracts, 
if  the  regulations  are  valid. 

The  purposes  sought  to  be  accom- 
plished by  §  402(a)  and  the  Urgent 

Deficiencies  Act  would  be  defeated 
if  a  suitor  were  unable  to  resort  to 
them  to  avoid  reasonably  anticipated 
irreparable  injury  resulting  from  such 
legal  consequences  of  the  Commission's order,  merely  because  the  Commission 
as  yet  has  neither  refused  to  renew  a 
license,  as  the  regulations  require,  nor 
cancelled  a  license,  as  the  regulations 
permit.  Such  an  argument  addressed 
to  the  form  rather  than  the  substance 
of  the  order  was  rejected  in  Powell  v. 
United  States,  supra;  cf.  A.  F.  of  L.  v. 
Labor  Board,  supra,  408.  The  Potoell 
case  likewise  repudiates  the  sug- 

gestion that  merely  because  the  order 
is  not  in  terms  addressed  to  those 
whose  rights  are  affected,  they  cannot 
seek  its  review.  See  also  Western  Paci- 

fic y.  South.  Pac.  Co.,  284  U.  S.  47; 
Claihorne-Annapolis  Ferry  Co.  v 
United  States,  285  U.  S.  382. 

Rights  of  Others 
Determined  in  Advance 

Tlie  order  here  is  not  one,  as  the 
Government  argues  and  as  the  court 
Im>1(/w  seemed  to  think,  where  the  com- 

plainant's rights  are  affected  only  on the  contingency  of  future  administra- 
tive action  as  in  United  States  v.  Los 

AiifKdes  R.  R.,  273  U.  S.  299;  cf. 
I'orh ester  Telephone  Corp.  v.  United 
Slates,  supra,  130.  As  the  Court  de- 

clared in  the  Los  Angeles  case,  309, 
310,  reviewable  orders  are  "an  exercise 
either  of  the  quasi-judicial  function 
of  determining  controversies  or  of  the 
delegated  function  of  rate  making  and 
rule  making".  And  the  Court  pointed 
out  that  the  ".so-called  order"  in  that 
case  did  not  "determine  any  right  or 
obligation"  or  change  the  plaintiff's 
"existing  or  future  status  or  condi- 

tion", and  that  it  was  "merely  the  for- mal record  of  conclusions  reached  after 
a  study  of  data  collected  in  the  course 
of  extensive  research  conducted  by  the 

Commission"  and  "is  the  exercise  sole- 
ly of  the  function  of  investigation." Here  the  Commission  exercised  its 

rule-making  power  by  adopting  regu- 
lations whose  operation  is  not  made 

subject  to  future  administrative  deter- 
minations, save  only  a^  the  Commis- sion may  be  called  on  to  decide  in  any 

given  case  whether  a  station's  contract with  a  network  is  within  the  regula- 
tions. The  regulations'  applicability  to all  who  are  within  their  terms  does 

not  dejjend  upon  future  administrative 
action.  Instead  they  operate  to  control 
such  action  and  to  determine  in  ad- vance the  rights  of  others  affected  by 
it.  The  Commission  gave  its  own  recog- nition that  such  is  their  operation  by 
its  successive  postponements  of  the  ef- fective date  of  the  order  for  a  period 
now  expired,  and  by  its  suspension  of 
Regulations  3.106  and  3.107,  in  order 
to  enable  the  networks  to  dispose  of 
their  properties. 

Of  course  the  Commission  was  at  lib- 
erty to  follow  a  wholly  different  pro- cedure. Instead  of  proclaiming  general 

regulations  applicable  to  all  licenses, 
in  advance  of  any  specific  contest  over 
a  license,  it  might  have  awaited  such 
a  contest  to  declare  that  the  policy 
which  these  regulations  embody  repre- 

sents its  concept  of  the  public  interest. 
As  a  matter  of  sound  administrative 
practice,  both  the  rule-making  proceed- ing and  the  specific  license  proceeding 
undoubtedly  have  much  to  commend 
them. 

But  they  are  by  no  means  the  same, 
nor  do  they  necessarily  give  rise  to  the 
same  kind  of  judicial  review.  Having 
adopted  this  order  under  its  rule-mak- 

ing power,  the  Commission  cannot  in- sist that  the  appellant  be  relegated  to 
that  judicial  review  which  would  be 
exclusive  if  the  rule-making  power  had 
never  been  exercised  and  consequently 
had  never  subjected  appellant  to  the 
threatened  irreparable  injury. 

The  court  below  assumed  that  if  ap- 
pellant had  any  equitable  cause  of 

action,  it  must  be  prosecuted  in  an 
ordinary  suit  and  not  under  the  pro- visions of  the  Urgent  Deficiencies  Act. 
But  we  think  this  mistakes  both  the  na- 

ture of  the  regulations  and  the  pur- 
pose of  suits  under  that  Act,  as  in- 

corporated in  §  402(a).  Such  a  cause 
of  action  obviously  can  arise  only 
because  of  the  operation  of  the  regu- 

lations. The  regulations  are  the  ef- fective implement  by  which  the  injury 
complained  of  is  wrought,  and  hence 
must  be  the  object  of  the  attack.  It  is 
because  they  are  an  exercise  of  the 
rule-makiaig  power,  and  because  they 
presently  determine  rights  on  the  basis 
of  which  the  Commission  is  required  to 
withhold  licenses  and  authorized  to 
cancel  them,  that  there  is  an  order 
within  the  meaning  of  §  402(a)  and 
the  Urgent  Deficiencies  Act. 
^  The  Commission  argues  that  since  its 
Report  characterized  the  regulations  as 
announcements  of  policy,  the  order 
promulgating  them  is  no  more  sub- ject to  review  than  a  press  release 
similarly  announcing  its  policy.  Un- 

doubtedly regulations  adopted  in  the 
exercise  of  the  administrative  rule- 

making power,  like  laws  enacted  by 
legislatures,  embody  announcements  of 
policy.  But  they  may  be  something more. 
When,  as  here,  the  regulations  are 
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avowedly  adopted  in  the  exercise  of 
that  power,  couched  in  terms  of  com- 

mand and  accompanied  by  an  an- nouncement of  the  Commission  that 
the  policy  is  one  "which  we  will  fol- 

low in  exercising  our  licensing  power", they  must  be  taken  by  those  entitled 
to  rely  upon  them  as  what  they  pur- 

port to  be  —  an  exercise  of  the 
delegated  legislative  power — which,  un- 

til amended,  are  controlling  alike  upon 
the  Commission  and  all  others  whose 
rights  may  be  affected  by  the  Commis- 

sion's execution  of  them. 
The  Commission's  contention  that  ' 

the  regulations  are  no  more  reviewable 
than  a  press  release  is  hardly  recon- 

cilable with  its  own  recognition  that 
the  regulations  afford  legal  basis  for 
cancellation  of  the  license  of  a  sta- 

tion if  it  renews  its  contract  with 
appellant. 

Appellant  Adversely 
Affected  by  Rules 

Appellant's  standing  to  maintain  the present  suit  in  equity  is  unaffected  by 
the  fact  that  the  regulations  are  not 
directed  to  appellant  and  do  not  in 
terms  compel  action  by  it  or  impose 
penalties  upon  it  because  of  its  action 
or  failure  to  act.  It  is  enough  that, 
by  setting  the  controlling  standards  for 
the  Commission's  action,  the  regula- tions purport  to  operate  to  alter  and 
effect  adversely  appellant's  contractu- al rights  and  business  relations  with 
station  owners  whose  applications  for 
licenses  the  regulations  will  cause  to 
be  rejected  and  whose  licenses  the 
regulations  may  cause  to  be  revoked. 
Chicago  Junction  Case,  264  U.  S.  258, 
266-68  ;  Western  Pacific  v.  South.  Pac. 
Co.,  supra;  Claiborne-AnnapoUs  Ferry 
Co.  V.  United  States,  supra;  compare, 
in  the  case  of  an  attack  upon  the 
validity  of  a  statute,  Truax  v.  Raich, 
239,  U.  S.  33,  38-39 ;  Pierce  v.  Society 
of  Sisters,  268  U.  S.  510. 

What  we  have  said  of  the  allegations 
of  the  complaint,  and  of  the  effect  of 
the  Commission's  order  if  those  al- 

legations are  sustained  upon  the  trial, 
is  enough  to  establish  the  threat  of 
irreparable  injury  to  appellant's  busi- ness and  to  show  also  that  the  injury 
can  not  be  avoided,  as  the  Commission 
suggests,  by  appellant's  intervention  in 
proceedings  upon  applications  for  re- 

newal of  licenses  by  its  affiliates  or  in 
proceedings  to  cancel  their  licenses,  if 
and  when  such  proceedings  are  in- stituted. 

Appellant  has  sufficiently  alleged 
that  the  affiliates  are  cancelling  or 
threatening  to  cancel  their  contracts 
in  order  to  conform  to  the  regulations. 
It  is  to  avoid  the  irreparable  iniury 
which  would  result  from  such  whole- 

sale cancellations  of  its  contracts,  in- 

LEARNS  ABOUT  BRITISH 

St.  John  Works  in  Factory  To 

 Get  Background  ■ 
THE  PEOPLE  of  England  at  war 
are  described  in  a  new  series  of 
weekly  broadcasts  on  NBC  by  Rob- 

ert St.  John,  chief  of  NBC's  Lon- 
don staff.  In  People,  title  of  the  se- 
ries which  started  Sunday,  May  31, 

St.  John  brings  American  listeners 
reports  on  what  he  has  seen  during 

i  his  travels  in  England. 
In  an  effort  to  learn  more  about 

the  British  working  people  and 
their  leaders,  St.  John  took  a  job 
in  a  munitions  factory  on  his  ar- 

rival in  England  soon  after  Pearl 
Harbor,  writing  articles  and  pre- 

paring broadcasts  for  NBC  by 
night.  He  travelled  extensively 
throughout  the  British  Isles,  work- 

ing and  living  with  its  people,  and 
talking  with  Winston  Churchill, 
Sir  Stafford  Cripps,  and  other  gov- 

ernment officials,  including  most  of 
the  British  War  Cabinet. 

St.  John  is  the  author  of  The 
Land  of  Silent  People,  which  was 
based  on  his  experiences  as  an  AP 
reporter  in  the  Balkans  during  the 
Nazi  blitzkrieg. 

Parade  Poobah 

IT  ISN'T  enough  that  he's 
general  manager  of  a  hust- 

ling, live  station  and  fre- 
quently has  to  take  off  on 

business  jaunts  around  the 
country.  Recently,  A.  E. 
Joselyn,  general  manager  of 
WBT,  Charlotte,  hurriedly 
had  to  conclude  his  business 
trip  to  Washington  and  get 
homie  to  supervise  what  was 
claimed  the  biggest  local  pa- 

rade. All  he  had  to  do  was 
supervise  a  two-hour  marchi 
of  about  10,000  participants, 
including  the  boys  in  uni- 

form, their  "jeeps",  artil- lery, field  wagons,  local  fire 
trucks,  boy  and  girl  scouts, 
State  Guardsmen,  Victory 
Belles  (soldiers'  girl  friends) 
and  16  bands.  To  top  it  all  it 
poured  rain  but  the  local  pa- 

pers report  everything  start- 
ed on  time  and  "moved  along 

smoothly". 

duced  by  the  force  of  the  resrulations, 
that  appellant  makes  its  attack  on 
them  now  rather  than  in  later  pi'oceed- ings  on  the  individual  applications  for 
licenses  in  those  cases,  if  any.  in  which 
the  stations  are  willing  to  seek  licenses 
without  complying  with  the  prerequis- 

ites laid  down  by  the  regulations. 
The  issues  in  such  a  proceeding  are 

not  necessarily  the  same  as  the  issues 
here.  Intervention  in  it  would  afford 
appellant  no  assurance  either  of  an  ad- 

judication of  appellant's  contentions  or that  the  action  of  other  stations  would 
be  governed  by  it.  Moreover,  if  the 
Commission's  order  is  as  we  hold  a reviewable  order,  appellant  is  free  to 
seek  review  under  §  402  ( a ) .  It  is  not 
thereby,  as  the  court  below  seemed 
to  think,  improperly  substituting  a 
different  procedure  and  court  for  that 
which  Congress  has  prescribed  for  the 
trial  of  like  issues  so  far  as  they  may 
be  raised  on  review  of  an  order  deny- 

ing a  license. 
Such  issues  may  likewise  be  in- 

volved in  a  proceeding,  upon  the  Com- 
mission's own  motion,  for  modification 

or  cancellation  of  a  license,  which  con- 
cededly  is  reviewable  under  §  402  ( a ) . 
See  Scripps-Howard  Radio  Inc.,  v. 
Federal  Communications  Commission, 
supra.  But  review  of  the  order  by  a 
licensee  in  such  a  ijroceedinc  .nffords 
no  adequate  remedy.  If  ever  instituted, 
which  is  uncertain,  it  would  come  too 
late  to  save  ani^ellaut  from  the  injury 
wrought  by  the  outlawry  of  its  con- tracts. 

'Overrefined  Technique' 
Is  Cited  by  Court 

Nor  does  the  Commission's  minute, filed  after  the  present  suit  was  brought, 
afford  an  adequate  basis  for  requiring 
appellant  to  seek  relief  by  intervention 
in  a  proceeding  on  application  for  a 
license  reviewable  under  §  402  ( b ) .  In 
that  event  the  minute  would  not  op- erate to  broaden  the  issues  involved 
in  the  renewal  application.  Nor  would 
it  afford  a  basis  for  restraining  eufo'-ci'- ment  of  the  regulations  as  to  other 
affiliated  stations,  pending  adiudica- 
tion  of  the  validity  of  the  regulations. 

Without  full  exploration  of  the  sub- ject, such  as  can  be  had  only  at  the 
trial,  we  cannot  sa.v  that  the  minute 
will  afford  .i  sufficient  inducement  to 
persuade  the  affiliated  stations  to  cease 
cancellations  and  assume  the  initiative 
in  litigating  the  validity  of  the  regula- tions and  of  the  contracts  which  thev 
undertake  to  condemn.  The  affidavit 
filed  in  the  court  below  on  the  appli- 

cation for  a  stay  is  to  the  contrary. 
And  in  any  case  we  are  of  the 

opinion  that  there  are  no  equitable 
principles  by  which  the  right  of  appel- lant, upon  the  showing  made,  b.v  its 
complaint  and  affidavit,  to  test  the 
order  under  §  402(a)  can  justly  be 
suspended  to  await  action  which  the 
station  owners  may  or  may  not  take 

in  assuming  the  burden  of  challenging 
the  regulations. 
We  need  not  stop  to  discuss  here  the 

great  variet.v  of  administrative  nil'ufrs which,  unlike  this  one,  are  not  review- 
able— either  because  they  do  not  ad- 

judicate rights  or  declare  them  legisla- 
tively, or  because  there  are  adequate 

administrative  remedies  which  must  be 
pursued  before  resorting  to  judicial 
remedies,  or  because  there  is  no  oc- 

casion to  resort  to  equitable  remedies. 
But  we  should  not  for  that  reason 
fail  to  discriminate  between  them  and 
this  case  in  which,  because  of  its  pecu- 

liar circumstances,  all  the  elements 
prerequisite  to  judicial  review  are  pres- 
ent. The  ultimate  test  of  reviewability  is 
not  to  be  found  in  an  overrefined  tech- 

nique, but  in  the  need  of  the  review 
to  protect  from  the  irreparable  injury 
threatened  in  the  exceptional  case  by 
administrative  rulings  which  attach 
legal  consequences  to  action  taken  in 
advance  of  other  hearings  and  adjudi- 

cations that  may  follow,  the  results  of 
which  the  regulations  purport  to  con- 
trol. 
We  conclude  that  the  Commission's promulgation  of  the  regulations  is  an 

order  reviewable  under  §  402(a)  of  the 
Act,  and  that  the  bill  of  complaint 
states  a  cause  of  action  in  equity.  The 
stay  now  in  effect  will  be  continued, 
on  terms  to  be  settled  by  the  court below. 

Reversed. 
Mr.  Justice  Black  took  no  part  in 

the  consideration  or  decision  of  this 
ease. 

Radio  in  Defense 
THE  STORY  of  radio  in  national  de- 

fense is  summarized  and  illustrated  in 
a  34-page  red  and  blue  booklet  titled 
Radio — AU-Oid  For  Victory,  issued 
last  week  by  RCA.  Profusely  illus- 

trated, with  pictures  illustrating  ra- 
dio's rule  in  the  war  effort,  the  book- 

let also  contains  a  double-page  map  of 
direct  and  radiotelephone  circuits  to 
foreign  countries  currently  in  use  by 
RCA  Communications. 

WOMEN  EIS  ROLLED 

BY  SIGNAL  CORPS 

FOR  EXACTING  work  as  inspec- 
tors in  private  plants  making 

radio,  telephone  and  other  equip- 
ment for  Army  use,  women  with 

high  school  education  have  been 
urged  by  the  Army  Signal  Corps 
to  apply  for  jobs  with  that  branch 
which  will  pay  $120  per  month 
during  a  six  to  nine-month  train- 

ing period  and  $135  per  month 
when  they  start  regular  work. 
The  Women's  Bureau  of  the 

Signal  Corps  reports  that  hundreds of  women  will  be  needed.  The  offer 
is  open  to  those  having  a  mathe- 

matical and  scientific  aptitude  and 
education.  Qualified  women  are 
urged  to  register  with  the  third 
district  of  the  Civil  Service  Com- 

mission in  Philadelphia. 

Candidates  must  have  the  equiv- 
alent of  a  regular  four-year  high 

school  course  with  six  successfully 
completed  units  in  chemistry,  phy- 

sics, mathematics  or  drafting,  or  a 
total  of  six  units  in  any  combina- 

tion of  these  courses.  It  was 
pointed  out  that  most  high  schools 
offer  more  than  the  required  mini- 

mum of  the  Signal  Corps.  Night 
school  and  college  training  also 
is  acceptable  and  age  limits  have 
been  set  at  from  2OV2  to  35  years. 

It  was  emphasized  that  the  work 
done  will  be  vital  to  the  war  effort 
and  that  "the  outcome  of  a  mili- 

tary campaign  might  be  affected." 

BOB  CROSBY,  orchestra  leader,  dur- 
ing the  summer  vacation  of  his  brother 

Bing,  starting  June  25,  will  be  fea- tured as  singer  and  m.c.  on  the  weekly- 
NBC  Kraft  Music  Hall. 
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Dissenting  Opinion  in  Monopoly  Appeal 

CLARK 

synonym  for 

QUALITY 

TRANSCRIPTION 

PROCESSING 

f^ink  of  quality  transcrip^« tion  processing  and  you 

think  of  CLARK.  That's  na- 

tviral  as  ABC.  Since  radio's 
pioneer  days  CLARK  has 

been  the  symbol  for  pride  of 

workmanship  and  depend- 

ability of  performance.  All 
over  America  electrical 

transcriptions  bear  the 

stamp  of  CLARK  experi- 

ence. Today  nearly  every 

sizable  transcription  pro- 
ducer is  a  CLARK  client. 

How  about  you? 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2-0880 

221  N.USalieSt.  Central  5275 

FULL  TEXT  of  the  dissenting 
opinion  follows: 

Mr.  Justice  FranivFUETEE,  dissent- ing. 

The  criteria  governing  judicial  re- 
view of  "orders"  under  the  Urgent  De- 

ficiencies Act  were  defined  by  a  unani- mous Court  in  United  States  v.  Los 
Angeles  R.  R.,  273  U.  S.  299,  309-10 : 
"The  so-called  order  here  complained 
of  is  one  which  does  not  command  the 
carrier  to  do,  or  to  refrain  from  doing, 
any  thing ;  which  does  not  grant  or 
withhold  any  authority,  privilege  or 
license ;  which  does  not  extend  or 
abridge  any  power  or  facility ;  which 
does  not  subject  the  carrier  to  any  lia- 

bility, civil  or  criminal ;  which  does 
not  change  the  carrier's  existing  or future  status  or  condition  ;  which  does 
not  determine  any  right  or  obligation." 

If  "broadcasting  company"  were  sub- 
stituted for  "carrier",  this  analysis  of the  legal  consequences  of  the  action 

of  the  Interstate  Commerce  Commis- 
sion in  the  Los  Angeles  case  would  fit 

perfectly  the  legal  consequences  of  the 
action  of  the  Federal  Communications 
Commission  in  making  public  the  chal- 

lenged regulations. 

Power  of  Courts 
Limited  by  Congress 

The  fact  that  an  action  of  an  ad- 
ministrative agency  occasions  even 

irreparable  loss  does  not  in  itself  af- 
ford sufficient  grounds  for  judicial  re- 
view. Even  if  the  Commission  commit- 

ted a  wrong,  the  question  of  judicial 
reviewability  still  remains  that  put  in 
the  Los  Angeles  case,  273  U.  S.  at 
318,  to  wit,  is  it  "a  wrong  for  which Congress  provides  a  remedy  under  the 
Urgent  Deficiencies  Act"  of  Oct.  22, 1918,  38  Stat.  208,  219,  as  incorporated 
in  §  402(a)  of  the  Communications 
Act  of  1934? 

For  Congress  has  not  authorized  re- 
sort to  the  Federal  courts  merely  be- 

cause someone  feels  aggrieved,  how- 
ever deeply,  by  an  action  of  the  Fed- eral Communications  Commission.  A 

District  Court  of  the  United  States 
can  take  a  case  only  when  Congress 
has  authorized  that  type  of  case  to  be 
taken. 

Congress  did  not  leave  opportunity 
for  reviewing  damaging  action  by  the 
Federal  Communications  Commission 
to  the  general  equity  powers  of  the  dis- trict courts.  It  circumscribed  the  power 
of  the  courts  in  relation  to  the  Com- 

mission in  the  most  detailed  way.  Its 
incorporation  by  reference,  in  the  Com- munications Act  of  1984,  of  the  scope 
of  review  allowed  in  reviewing  an 
"order"  of  the  Interstate  Commerce 
Commission  gave  all  the  precise,  defi- 

nite, and  technical  boundaries  which 
the  concept  of  a  reviewable  "order" had  acquired  through  the  decisions  of 
this  Court  prior  to  the  enactment  of 
the  Communications  Act.  The  precise 
requirements  of  an  "order"  of  the  Com- mission for  purposes  of  judicial  review 
are  therefore  as  inflexible  as  though 
they  were  written  into  the  Act  itself. 

Our  problem,  then,  is  this :  Does  the 
issuance  of  the  chain  broadcasting 
regulations  constitute  an  "order"  re- viewable in  a  proceeeding  brought  un- 

der §  402(a)  of  the  Communications 
Act,  in  the  light  of  the  settled  rules 
for  determining  what  such  an  "order" is  when  a  determination  of  the  Inter- 
.stato  Commerce  Commission  is  made 
the  basis  of  judicial  review. 

It  is  therefore  necessary  to  put  out 
of  mind  what  this  case  is  not.  It  is  not 
the  invocation  of  equity  jurisdiction  in 
order  to  avoid  threatened  irreparable 
harm  resulting  from  the  criminal  en- 

forcement of  an  unconstitutional  stat- 
ute, as  in  Pierce  v.  Society  of  Sisters, 

268  U.  S.  510.  Nor  do  we  have  here  a 
resort  to  equity  because  it  is  essential 
for  the  protection  of  asserted  rights 
that  criminal  prosecutions  unauthor- 

ized by  law  be  restrained,  as  in  Shields 
V.  Utah  Idaho  R.  Co.,  305  U.  S.  177, 183. 

I\obody  Required 
To  Do  Anything 

In  promulgating  these  regulations  the 
Communications  Commission  merely 
announced  its  conception  of  one  aspect 
of  the  public  interest,  namely,  the  re-  ■ lationship  of  certain  provisions  in  net- 

work-affiliation contracts  to  the  obli- 
gation of  a  station  licensee  to  render 

the  most  effective  service  to  the  listen- 
ing public.  The  regulations  themselves 

determine  no  rights. 
They  alter  the  status  of  neither  the 

networks  nor  licensees.  As  such  they 
require  nobody — neither  the  networks, 
the  licensees,  nor  the  Commission — to 
do  anything.  They  are  merely  an  an- nouncement to  the  public  of  what  the 
Commission  intends  to  do  in  passing 
upon  future  applications  for  station 
licenses.  No  action  of  the  stations  or 
the  networks  can  violate  the  regula- 

tions, for  there  is  nothing  the  regula- tions require  them  to  do  or  refrain from  doing. 
Announcements  of  general  policies 

intended  to  be  followed  by  administra- 
tive agencies  customarily  take  any  one 

of  various  forms.  Sometimes  they  are 
noted  in  the  agency's  annual  report  to 
Congress,  sometimes  in  a  public  an- 

nouncement or  press  release,  and  some- 
times, as  was  the  case  here,  they  are 

published  as  "rules"  or  "regulations". 
See  Final  Report  of  the  Attorney  Gen- 

eral's Committee  on  Administrative 
Procedure  (1941),  pp.  26-27.  But whatever  form  such  announcements 
may  take,  their  nature  and  effect  is the  same. 
The  reason  why  the  Commission 

formulated  its  chain  broadcasting 
policy  in  the  form  of  a  "regulation"  is 
given  in  its  report :  "We  believe  that the  announcement  of  the  principles  we 
intend  to  apply  in  exercising  our  licen- 

sing power  will  expedite  business  and 
further  the  ends  of  justice.  .  .  .  Good 
administrative  practice  would  seem  to 
demand  that  such  a  statement  of  policy 
or  rules  and  regulations  be  promul- 

gated wherever  sufficient  information 
is  available  upon  which  they  may  be 
based."  Report  on  Chain  Broadcast- 

ing, Federal  Communications  Commis- 
sion, Order  No.  37,  Docket  No.  5060, 

p.  85. 
FCC  Is  Essentially 
A  Licensing  Agency 

With  respect  to  its  jurisdiction  over 
matters  relating  to  radio  broadcasting, 
the  Communications  Commission  is  es- 

sentially a  licensing  agency.  Its  regu- 
latory power  over  the  industry  is  de- 

rived, for  the  most  part,  from  its  au- 
thority to  grant  and  withhold  station 

licenses.  Under  §  309  of  the  Communi- 
cations Act  of  1934  the  Commission 

is  required  to  examine  each  application 
for  a  station  license  and  to  determine 
in  each  case  whether  a  grant  would 
serve  public  interest,  convenience,  or necessity. 

As  was  noted  in  Federal  Communi- 
cations Commission  v.  PottsviUe  Broad- 

casting Co.,  309  U.  S.  134.  138,  the 
Act  "expresses  a  desire  on  the  part  of 
Congress  to  maintain,  through  appro- 

priate administrative  control,  a  grip 
on  the  dynamic  aspects  of  radio  trans- 

mission." To  that  end  Congress  estab- 
lished an  administrative  procedure  un- 

der which  the  Commission  must  make 
specific  determination  in  each  case 
whether  the  public  interest  would  be 
served  by  granting  the  particular  ap- 

plication before  it.  No  announcement 
of  general  licensing  policy  can  relieve 
the  Commission  of  its  statutory  obli- 

gation to  examine  each  application  for 
a  license  and  determine  whether  a 
grant  or  denial  is  required  by  the  pub- lic interest. 
The  Commission  recognized  this 

fact  ii"!  issuing  these  regulations.  It explicitly  stated  that  a  determination 
of  the  requirements  of  the  public  in- 

terest will,  in  spite  of  the  regulations. 

still  have  to  be  made  in  passing  upon 

particular  applications :  "Announce- ments of  policy  may  take  the  form  of 
regulations  or  of  general  public  state- 
ments. 

In  either  case,  the  applicant's  right to  a  hearing  on  the  question  whether 
he  does  in  fact  propose  to  operate  in 
the  public  interest  is  fully  preserved. 
The  regulations  we  are  adopting  are 
nothing  more  than  the  expression  of 
the  general  policy  we  will  follow  in 
exercising  our  licensing  power.  The 
formulation  of  a  regulation  in  general 
terms  is  an  important  aid  to  consist- 

ency and  predictability  and  does  not 
prejudice  any  rights  of  the  applicant." Report  on  Chain  Broadcasting,  supra, 

p.  85. 

Subsequent  to  the  promulgation  of 
the  regulations,  the  Commission  found 
that  substantial  modifications  were 
necessary.  In  its  supplemental  report 
on  these  amendments  the  Commission 
gave  further  evidence  of  the  flexible 
nature  of  the  regulations :  "The  Com- mission stands  ready  at  all  times  to 
amend  and  modify  its  regulations  upon 
the  petition  of  any  network,  national 
or  regional,  or  any  station  or  group  of 
stations  if  it  can  be  shown  that  those 
regulations  prevent  profitable  network 
operations,  or  unduly  disturb  any  as- 

pect of  broadcasting,  or  that  because 
of  special  or  changed  circumstances 
the  chain  broadcasting  regulations 
should  not  be  applicable  to  any  par- 

ticular situation." Moreover,  in  its  minute  of  Oct.  31, 
1941,  designed  primarily  to  protect  the 
interests  of  station  licensees  who  con- 

test the  validity  of  the  regulations,  the 
Commission  again  made  it  abundantly 
clear  that  the  regulations  were  not 
final :  "If  a  station  wishes  to  contest 
the  validity  of  the  Chain  Broadcasting 
Regulations  .  .  .  ,  or  the  reasonable- 

ness of  their  application  to  the  par- 
ticular station,  its  license  will  be  set 

for  hearing." Not  Yet  Ripe  for 

Judicial  Review 
The  regulations  do  not,  therefore, 

commit  the  Commission  to  any  defini- tive course  of  action  in  passing  upon 
applications  for  licenses.  Consistently 
with  the  regulations  (and  parenthPti- cally,  consistently  with  the  authority 
of  the  Commission  to  depart  from  gen- 

eral regulations  where  such  departure 
is  in  the  public  interest,  see  Radio 
Commission  v.  Nelson  Bros.  Co.,  289 
U.  S.  266,  285),  the  Commission  is free  to  dilute  them  with  amendments 
and  exceptions.  The  construction  of  the 
regulations  and  their  application  to 

MOO  MOODS  were  presented  lis- 
teners of  KFH,  Wichita,  when  Jeze- 

bel, the  cow  with  the  straw 
chapeau,  made  her  radio  debut.  She 
appeared  on  the  Cessna  Aircraft  Co. 
program  Strictly  Personnel,  which 
features  the  hobbies  of  the  plant 
employees.  Her  broadcast  consisted 
of  milking  into  a  tin  bucket  to  the 
tune  of  "Glow  Worm". 

Page  54  •  June  8,  1942 BROADCASTING  •  Broadcast  Advertising 



particular  situations  is  stUl  in  the 
hands  of  the  Commission.  Administra- 

tive adjudication  is  still  open.  Before 
its  completion  it  is  not  ripe  for  ju- dicial review. 

The  characteristics  of  the  adminis- 
trative determinations  in  all  the  cases 

on  which  the  Court's  opinion  relies were  wholly  different.  In  each  one  of 
the  force  of  the  law  either  through 
criminal  prosecution  or  injunction  or 
fine  or  some  other  judicial  remedy 
could  immediately  be  brought  to  bear 
to  enforce  the  command  of  the  adminis- 

trative agency.  In  none  of  the  cases 
was  an  administrative  action  held  re- 

viewable which  in  itself  entailed  no 
immediate  legal  consequences. 

Thus,  in  the  Assigned  Car  Cases, 
.274  U.  S.  564,  suit  was  brought  under 
the  Urgent  Deficiencies  Act  to  annul 
an  order  of  the  Interstate  Commerce 
Commission  prescribing  for  all  rail- 

roads within  its  jurisdiction  a  rule 
governing  distribution  of  cars  for  the 
transportation  of  bituminous  coal.  Un- 

der §  402  of  the  Transportation  Act 
of  1920,  41  Stat.  456,  476,  49  U.  S.  C. 
§  1  (12)  (14),  the  carriers  were  re- 

quired "to  make  just  and  reasonable 
distribution  of  cars",  and  the  Commis- 

sion was  authorized  to  "establish  rea- 
sonable rules,  regulations,  and  prac- 

tices with  respect  to  car  service  by 
carriers  by  railroad". Failure  of  a  carrier  to  comply  with 
such  regulations  issued  by  the  Commis- 

sion was  declared  unlawful,  subjecting 
the  carrier  to  a  fine  of  $100  for  each 
offense.  Since  the  order  of  the  Commis- 

sion commanded  carriers  to  take  speci- 
fied actions,  and  since  the  failure  to 

comply  with  the  order  would  bring  im 
mediate  legal  sanctions,  the  order  was 
held  reviewable. 

Similarly,  in  United  States  v.  B.  d 
0.  R.  Co.,  293  U.  S.  454,  the  Inter- 

state Commerce  Commission  required 
railroads  subject  to  its  jurisdiction  to 
equip  locomotives  with  a  suitable  type 
of  power-operated  reverse  gear.  The 
Boiler  Inspection  Act,  36  Stat.  913, 
9l6,  expressly  provided  that  violation 
by  a  carrier  of  any  rule  or  regulation 
issued  by  the  Commission  under  the 
Act  was  punishable  by  a  fine  recover- able in  a  civil  action.  A  suit  under  the 
Urgent  Deficiencies  Act  to  set  aside 
the  Commission's  order  was  therefore entertained. 

Cites  Other  Rulings 
Of  Administrative  Agencies 

A.  T.  &  T.  Co.  V.  United  States,  299 
U.  S.  232,  was  a  suit  under  §  402(a) 
of  the  Communications  Act  of  1934, 
the  same  provision  upon  which  juris- 

diction of  the  present  litigation  is 
based,  to  set  aside  an  order  of  the  Fed- 

eral Communications  Commission  pre- 
scribing a  uniform  system  of  accounts 

for  telephone  companies  within  the 
Act.  Section  220(a)  authorized  the 
Commission  to  prescribe  such  forms  of 
accounts,  and  §  220(d)  made  the  fail- 

ure or  refusal  of  a  company  to  keep 
accounts  in  the  manner  prescribed  by 
the  Commission  unlawful,  punishable 
by  a  $500  forfeiture  for  each  day  of 
the  continuance  of  the  offense.  Because 
of  the  legal  sanctions  immediately  at- 

taching upon  its  violation,  the  order 
was  held  reviewable. 

In  Interstate  Commerce  Commission 
V.  Goodrich  Transit  Co.,  224  U.  S. 
194,  the  Commission,  under  the  au- 

thority vested  in  it  by  §  20  of  the 
Interstate  Commerce  Act,  issued  orders 
prescribing  forms  of  accounts,  records, 
and  memoranda  and  calling  for  an- 

nual reports  of  carriers  by  water.  Sec- 
tion 20(7)  made  it  unlawful  for  such 

carriers  to  keep  any  accounts  other 
than  those  prescribed  by  the  Commis- 

sion. A  suit  to  set  aside  the  orders 
was  therefore  entertained. 

Similarly,  in  Kansas  City  So.  Ry.  v. 
United  States,  231  U.  S.  423,  suit  was 
brought  to  annul  regulations  of  the 
Interstate  Commerce  Commission  pre- 

scribing a  uniform  bookkeeping  and 
accounting  system  for  interstate  rail- 

way carriers.  Since  carriers  who  failed 
to  keep  accounts  as  ordered  by  the 
regulations  were  subject  to  penalties 
under  §  20(7)  of  the  Act,  jurisdiction 
was  taken.  And  in  Chicago,  R.  I.  &  P. 
Ry.  Go.  V.  United  States,  284  U.  S. 
80,  the  Interstate  Commerce  Commis- 

sion   prescribed    car-hire  settlement 

Not  a  Tremble 

THERE'LL  be  no  quaver  in 
the  announcer's  voice  when 
WENY,  Elmira,  N.  Y.,  when 
the  station  is  ordered  off  the 
air  by  the  Interceptor  Com- 

mand. The  station  has  tran- 
scribed its  sign-off  announce- 

ment for  radio  blackouts,  with 
the  voice  being  recorded 
w^hile  the  announcer  was  at 
ease.  The  disc  has  been  placed 
conspicuously  over  the  turn- 

tables. A  duplicate  is  kept handy. 

rules  governing  use  by  common  car- 
riers of  each  other's  cars.  Violation  of 

such  rules  by  carriers  was  declared  un- 
lawful and  subject  to  fines.  Conse- 

quently, a  suit  to  set  aside  the  rules 
was  entertained. 

Refers  to  Ruling 
In  Rochester  Case 

Of  course,  the  mere  fact  that  an  ad- ministrative order  determines  a  status 
does  not  mean  that  it  is  not  review- 

able. If  an  administrative  determina- 
tion of  status  has  the  elfeet  of  sub- 

jecting a  person  to  legal  obligations, 
whether  embodied  in  statute  or  pre- 

viously formulated  administrative  com- 
mands, or  otherwise  aflEecting  legal 

rights,  such  a  determination  possesses 
the  elements  of  a  reviewable  order. 
Thus,  in  Rochester  Tel.  Corp.  v.  United 
States,  307  U.  S.  125,  the  Federal 
Communications  Commission  had  is- 

sued orders  requiring  all  telephone 
carriers  subject  to  the  Communications 
Act  of  1934  to  file  schedules  of  their 
charges,  copies  of  contracts  with  other 
carriers,  etc. 

Section  203(e)  of  the  Act  provides 
that  a  carrier  which  fails  or  refuses 
to  comply  with  such  rules  of  the  Com- 

mission shall  forfeit  $500  for  each  of- 
fense, and  $25  for  each  day  of  its  con- 

tinuance. After  investigation  and  hear- 
ing, the  Commission  determined  that 

the  Rochester  Telephone  Corp.  was  a 
telephone  carrier  subject  to  the  Act 
and  therefore  subject  to  the  previously 
promulgated  general  orders  directed  to 
carriers  within  the  Commission's  juris- 

diction. "The  order  of  the  Communi- cations Commission  in  this  case  was 
therefore  reviewable.  It  was  not  a 
mere  abstract  declaration  of  status  of 
the  Rochester  under  the  Communica- 

tions Act,  nor  was  it  a  stage  in  an 
incomplete  process  of  administrative 
adjudication. 

The  contested  order  determining  the 
status  of  the  Rochester  necessarily 
and  immediately  carried  direction  of 
obedience  to  previously  formulated 
mandatory  orders  addressed  generally 
to  all  carriers  amenable  to  the  Com- 

mission's authority.  Into  this  class  of 
carriers  the  order  under  dispute  cov- 

ered the  Rochester,  and  by  that  fact, 
in  conjunction  with  the  other  orders., 
made  determination  of  the  status  of  the 
Rochester  a  reviewable  order  of  the 
Commission."  Rochester  Tel.  Corp.  v. 
United  States,  307  U.  S.  at  143-44. 
Compare  A.  F.  of  L.  v.  Labor  Board, 
308  U.  S.  401,  408.  Unlike  the  action 
taken  by  the  Federal  Communications 
Commission  in  the  Rochester  case,  its 
action  here  carried  no  directions  of 
obedience  of  any  kind  to  anyone. 

It  is  said  that  the  regulations  derive 
legal  effect  through  §  312(a)  giving 
the  Commission  authority  to  revoke 
licenses,  and  that  "by  virtue  of  the 
regulations  alone",  the  networks  and their  affiliates  are  now  subjected  to 
legal  detriment.  But  this  is  merely  an- 

other way  of  phrasing  the  main  con- 
tention that  the  regulations  at  once 

and  without  further  action  by  the 
Commission  release  legal  sanctions. 
But  the  regulations  have  no  such  ef- 

fect. To  be  sure,  the  Commission  can 
revoke  a  station  license  "because  of conditions  revealed  by  such  statements 
of  fact  as  may  be  required  from  time 
to  time  which  would  warrant  the  Com- 

mission in  refusing  to  grant  a  license 
on  an  original  application". 

Licenses  Not  Revoked 

By  Adoption  of  Order 
But  the  Commission  may  never  re- 

quire a  licensee  to  file  a  statement  of 
fact  under  §  312(a)  ;  its  provisions 
may  therefore  never  come  into  opera- tion. In  any  event,  the  regulations  as 
such  do  not  subject  licensees  to  any 
sanctions.  A  license  can  be  revoked 
under  §  312(a)  because  of  the  licen- 

see's failure  to  operate  its  station  in the  public  interest,  as  required  by  the 
statute. 

The  regulations  adopted  by  the  Com- mission cannot  operate  to  revoke  any 
licenses.  It  is  only  after  a  proceeding 
has  been  started  (in  which  the  licensee 
is  entitled  to  a  hearing  during  wiiicli 
the  revocation  order  is  suspended) 
and  adversely  concluded  against  a 
party  that  legal  sanctions  come  into 
play — the  Commission  can  bring  pro- 

ceedings to  enforce  its  order  of  revo- 
cation and,  correspondingly,  the  licen- see can  bring  suit  under  §  402  (a) 

challenging  the  validity  of  the  Com- 
mission's termination  of  the  license. 

Section  502  of  the  Communications 
Act  provides  that  the  violation  of  "any 
rule,  regulation,  restriction,  or  condi- 

tion made  or  imposed  by  the  Commis- 
sion under  authority  of  this  Act"  shall be  a  criminal  offense.  Would  the  re- 

newal by  a  licensee  of  its  network- affiliation  contract  subject  it  to  the 
criminal  penalties  imposed  by  §  502? 
Obviously  not,  for  the  regulations  do 
not  forbid  a  licensee  from  taking  that 
or  any  other  action.  And,  for  the  same 
reason,  a  license  could  not  be  revoked 
under  the  isrovision  of  §  312(a)  which 
authorizes  revocation  "for  violation  of 
or  failure  to  observe  .  .  .  any  regula- 

tion of  the  Commission  authorized  by 

this  Act.    .  .  ." If  the  Commission  had  issued  regu- lations which  ordered  licensees  to  do 
or  refrain  from  doing  something,  the 
problem  would  be  entirely  different. 

Violation  by  a  licensee  of  such  a  regu- 
lation would  be  grounds  for  revoca- tion of  its  license,  under  §  312(a), 

and  for  the  imposition  of  criminal 
penalties,  under  §  502.  And,  the  other 
requisites  being  present,  such  a  regu- 

lation could  be  reviewed  as  a  final  ad- ministrative determination. 
This  leaves  only  the  suggestion  that 

since  the  action  taken  by  the  Commis- 
sion, although  not  the  completion  of  its 

adjudicatory  process,  nevertheless  dras- 
tically affects  substantial  business  in- terests, it  is  proper  for  the  courts  to 

intercede  at  this  stage.  Even  if  this 
argument  were  to  be  considered  as  if 
it  had  never  before  been  made  to  and 
rejected  by  this  Court,  its  infirmities are  obvious. 

'^Business  Consequences^ 
I\ot  Basis  of  Jurisdiction 

As  a  practical  matter,  the  impact 
upon  the  business  operations  of  the 
networks  and  their  afiiliated  stations 
would  probably  be  as  disturbing  as  if 
the  policies  formulated  in  the  regula- tions had  been  expressed  through  a 
press  release,  or  if  only  the  report, 
which  is  not  only  the  foundation  of 
the  regulations  but  also  embodies  them, 
had  been  published  without  the  regu- lations which  are  only  the  summary 
of  the  report,  or  if  Congress  itself  had 
incorporated  these  regulations  into  the 
text  of  the  Communications  Act. 

It  will  hardly  be  argued  that  any 
of  these  steps  could  be  the  subject  of 
judicial  review  before  the  Commission 
acted  upon  particular  applications. 
But  assume  that  the  greater  formality 
given  to  the  announcement  of  the  Com- 

mission's statement  of  policy  through 
the  regulations  intensified  the  practical 
business  consequences. 

Congress  has  not  conferred  upon  the 
district  courts  jurisdiction  over  "prac- 

tical business  consequences".  They  can 
review  action  of  administrative  agen- 

cies only  when  there  is  an  "order". 

During  49  of  the  60  quarter  hour 
periods  between  7:00  A.M.  and 
10:00  P.M.,  WTAD  holds  the  greatest  percentage 
of  the  listening  audience  in  this  area — with  per- 

centages ranging  from  97.8%  to  23.8%  (8,244 
interviews  prove  it!). ■EQIBEBI 

Edwin  Bard,  Bard  Optical  Co.:  "We 
operate  stores  in  Quincy,  Jackson- ville, Macomb,  Canton  and  Galesburg,  and  we  have 
used  WTAD  many  months.  The  returns  have  been 
so  gratifying  that  we  are  contemplating  opening 
up  additional  stores.  We  can  truthfully  say  that 
radio  does  not  cost  a  penny — it  pays!" 
SEE  How  Your  SALES  Increase 

Because  RADIOS  Keep  Tuned  To 

QUINCY,  ILL.  C.  B.  S.    ±uuv  wans  m 
THE  KATZ  AGENCY  National  Representative 
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and  when  Cougress  iu  §  402(a)  made 
only  an  "order"'  of  the  Communica- 

tions Commission  reviewable,  it  ineor- 
ixa-atod  tlie  settled  doctrine  established 
ity  an  unbroken  series  of  decisions  in 
this  (_'(iurt  that  the  courts  could  re- 

view only  a  final  determination  by  an 
agency  whereby  its  process  has  been concluded. 

This  is  not  the  first  time  that  the 
Federal  courts  have  been  urged  to  sit 
in  judgment  upon  "practical  business 
consequences''  where  the  action  to  be reviewed  did  not  represent  the  final 
stage  of  administrative  adjudication. 
The  arguments  made  in  this  case  have 
been  made  in  the  past  but  heretofore 
have  always  been  rejected  by  this 
Cciurt.  The  classic  formulation  and  ap- 
jilication  of  the  doctrine  of  finality  as 
to  orders  under  the  Urgent  Deficien- 

cies Act  was  contained  in  United  States 
V.  Los  Angeles  R.  R.,  273  U.  S.  299. 
In  view  of  the  thoroughness  of  the 
argument  at  the  bar,  and  the  weighti- 
ness  of  the  opinion,  that  case  has  ever 
since  been  regarded  as  furnishing  the 
guideposts  in  this  field  of  law.  It 
should  govern  here. 

Recalls  Arguments 
In  Railway  Case 

Suit  was  brought  there  to  annul  and 
enjoin  an  order  of  the  Interstate  Com- merce Commission  determining  the 
final  valuation  for  rate-making  pur- 

poses of  the  Los  Angeles  &  Salt  Lake 
R^iilroad  Company  which  operated  a 
thousand  miles  of  railroad  lines.  The 
valuation  fixed  by  the  Commission  was 
$45,200,000;  the  carrier  claimed  that 
if  the  Commission  had  employed  proper 
standards  of  valuation,  the  figure 
would  be  $70,000,000,  a  difference  of 
$24,800,000.  At  the  time  suit  was 
brought  approximately  250,000  miles 
of  railroad  lines  throughout  the  coun- 

try were  undergoing  valuation. 
The  validity  of  the  criteria  em- 

ployed by  the  Commission  in  the  case 
of  the  Los  Angeles  &  Salt  Lake  Rail- road Co.  was  therefore  of  enormous 
national  significance.  In  the  words  of 
Commissioner  Eastman,  "This  case deals  with  an  issue  of  greater  moment 
to  the  country  than  any  that  we  nave 
ever  determined."  75  I.  C.  C.  523. 
These  issues,  involving  practically 
every  phase  of  valuation  law,  were 
canvassed  in  an  adversary  proceeding 
before  the  Commission  lasting  nearly 
a  year  and  a  half,  resulting  in  a  re- port of  one  hundred  and  forty  pages, 
and  expressed  in  a  formal  "order"  of ten  pages. 

Counsel  for  the  railroad  company 
there,  as  do  counsel  for  the  broadcast- 

ing company  here,  relied  upon  the 
practical  finality  of  the  order  as  a 
basis  for  review :  "As  a  practical  mat- 

ter, the  Commission  in  any  and  all  pro- ceedings in  which  it  has  occasion  to 
use  this  valuation  will  give  it  not 
prima  facie  but  conclusive  effect.  In 
the  valuation  proceeding  before  the 
Commission  which  resulted  in  this 
order  petitioner  introduced  its  evidence 
of  the  value  of  the  properties  and  the 
proceeding  resulted  in  a  valuation 
greatly  at  variance  with  the  evidence 
and  contentions  of  petitioner. 
No  greater  effect  will  be  given  to 

evidence  which  petitioner  may  intro- 
duce in  some  future  proceeding  before 

the  Commission  in  an  attempt  to  over- 
come the  prima  facie  effect  accorded 

by  the  Act  to  this  valuation  order. 
Therefore,  unless  and  until  set  aside 
and  annulled,  this  valuation  will  stand 
as  a  continuing  menace  against  peti- 

tioner, and  may  be  repeatedly  used  to 
petitioner's  prejudice  in  rate,  division, 
consolidation,  security-issue  and  recap- 

ture proceedings."  Brief  for  Appellee, 
pp.  64-65. The  Court  specifically  referred  to 
this  argument  of  counsel :  "One  [argu- ment in  support  of  jurisdiction]  is  that 
since  the  Commission  has  by  reason  of 
errors  of  law  and  of  judgment  grossly 
undervalued  the  property,  its  report 
will,  unless  suppressed,  injure  the 
credit  of  the  carrier  with  the  public." Finding,  however,  that  the  order  did 
not  finally  determine  any  legal  rights, 
the  Court  refused  review :  "Its  [the 
Commission's]  eonclusious,  if  errone- ous in  law,  may  be  disregarded.  But 
neither  its  utterances,  nor  its  processes 

WHOSE  'REMEMBER' 
War  Slogan  Origination 

 Claimed  for  WSYR  

CONTROVERSIAL  question  of 
just  who  did  originate  the  slogan, 
"Remember  Pearl  Harbor",  is 
again  revived  in  a  letter  to  the  edi- 

tor of  the  Syracuse  Herald- Journal. 
The  v^rriter,  whose  signature  ap- 

pears only  as  Vox  Pop,  questioned 
the  claim  of  a  Pacific  Coast  news- 

paper as  oiiginator,  claiming  that 
E.  R.  Vadeboncoeur  while  broad- 

casting the  Jap  attack  flash  on 
WSYR,  Syracuse,  first  used  the  ex- 

pression. The  letter  after  disputing  a  pre- 
vious news  story  crediting  the 

Coast  newspaper  with  the  slogan, 
stated:  "I  am  positive  that  I  first 
heard  the  phrase  earlier  than  it 
could  have  been  printed  on  the  Pa- 

cific Coast.  It  was  first  used  in  a 
broadcast  at  3:45  p.m.  on  Dec.  7 
not  quite  an  hour  and  20  minutes 
after  the  White  House  announced 
the  bombing  at  2:28  p.m.  The 
speaker  was  E.  R.  Vadeboncoeur  of 
the  Syracuse  radio  station  WSYR." In  proof  the  anonymous  writer 
submitted  a  carbon  copy  of  the 
broadcast  which  he  had  obtained 
from  the  station.  It  read,  "Enough 
of  the  debating  and  pussyfooting. 
The  watchword  for  America  today 
is  'Remember  Pearl  Harbor'." 

The  editor  of  the  Her  aid- Journal 
in  a  footnote  admitted  that  the 
evidence  submitted  did  seem  to  es- 

tablish a  priority  for  WSYR. 

of  reasoning,  as  distinguished  from  its 
acts,  are  a  subject  for  injunction."  273 
U.  S.  at  314-15.= 
Disposition  of  Judicial 
And  Administrative  Power 

To  argue  that  irreparable  injury  im- 
plies reviewability  is  in  effect  to  con- 
tend that  there  must  be  a  remedy  be- 

cause the  plaintiff  claims  serious  dam- 
age. But  in  these  situations — in  re- 

viewing "orders"  under  the  Urgent 
Defiencies  Act — Federal  courts  can 
give  a  remedy  only  to  enforce  a  legal 
right,  and  a  legal  right  cannot  be  de- 

rived merely  by  concluding  that  a  par- ticular claim  of  hardship  should  afford 
a  remedy.  While  formally  we  may  ap- 

pear to  be  dealing  with  technicalities, 
behind  these  considerations  lie  deep 
issues  of  policy  in  the  division  of  au- 

thority as  between  administrative 
agencies  and  courts  in  carrying  out 
the  constitutional  wiU  of  Congress. 
The  source  of  the  misconception  under- 

lying the  claim  for  equitable  relief  in 
this  case  is  the  assumption  that  this  is 
merely  an  ordinary  invocation  of 
equity,  as  though  it  were  a  contro- 

versy between  two  litigants  of  which 
only  the  courts  are  or  can  be  seized. 
What  we  are  here  concerned  with  is 
due  regard  for  the  proper  distribution 
made  by  Congress  of  legal  authority 
as  between  two  law-enforcing  agencies 
of  government,  the  administrative  and 
the  judicial.  See  United  States  v.  Mor- 
(jan,  307  U.  S.  183,  190-91 ;  Federal 
Communications  Commission  v.  Potts- 
ville  Broadcasting  Co.,  309  U.  S.  134. 

This  case  illustrates  anew  the  iu- 

•'To  the  same  effect  is  United  States  v. 
Illinois  Cent.  R.  R.  Co.,  244  U.  S.  82.  There 
the  Interstate  Commerce  Commission  issued 
an  order  fixing  the  time  and  place  for 
hearing  complaints  made  by  various  coal 
companies  seeking  damages  against  rail- 

roads for  failing  to  supply  a  sufficient 
number  of  coal  cars  for  their  shipping 
needs.  The  railroads  brought  suit  under  the 
Urgent  Deficiencies  Act  to  annul  this  or- 

der, alleging  that  unless  the  hearing  were 
restrained,  the  railroads  would  be  put  to 
enormous  expense  and  inconvenience.  The 
Court  held  that  the  notice  of  hearing  "had no  characteristics  of  an  order,  affirmative 
or  negative",  and  since  it  "was  a  mere 
incident  in  the  proceeding",  the  suit  could not  be  entertained.  244  U.  S.  at  89. 

fluence  of  a  particular  instance  of  felt 
hardship  in  derailing  legal  principles 
from  customary  tracks.  But  this  is  not 
an  isolated  case. 

If  threatened  damage  through  gen- 
eral pronouncement  of  '  policy  for  fu- 
ture administrative  action,  to  equit- 
able review  apart  from  the  rule  that 

judicial  review  is  premature  because 
of  want  of  administrative  finality,  the 
same  basis  of  irreparable  harm  which 
is  here  equated  to  jurisdiction  will 
bear  rich  litigious  fruit  in  the  case  of 
"regulations"  issued  by  the  Securities 
and  Exchange  Commission  which  are 
damaging  in  their  immediate  reper- 

cussions to  stock  exchange  and  hold- 
ing companies,  or  regulations  an- 

nounced by  the  Treasury  for  the  guid- 
ance of  taxpayers  but  which  adversely 

affect  business  interests,  or  regulations 
by  the  Federal  Power  Commission,  etc. 

Suppose,  for  example,  that  the  Com- missioner of  Internal  Revenue  issues 
a  ruling  that  profits  derived  by  radio 
stations  from  their  network  operations 
are  subject  to  a  tax  deemed  by  them 
onerous  and  illegal.  Could  a  network 
successfully  bring  a  suit  in  equity 
prior  to  the  imposition  of  such  taxes 
to  invalidate  the  ruling  on  the  ground 
that  its  practical  consequence  was  the 
cancellation  of  or  refusal  to  renew  net- 

work affiliations?  One  had  supposed 
that  the  answer  was  clearly  no.  But 
surely  in  principle  the  problem  is  es- sentially that  of  the  cases  before  us. 

Historical  Background 

Of  Judicial  Review A  final  consideration  remains.  We 
are  not  dealing  with  the  reviewability 
of  administrative  orders  in  vacuo.  The 
reviewability  of  an  order  of  the  Fed- 

eral Communications  Commission  de- 
pends upon  the  statutory  scheme  of 

judicial  review  embodied  in  §  402  of 
the  Communications  Act  of  1934. 
Therefore,  even  if  the  regulations 
could  be  deemed  to  possess  the  essen- tial attributes  of  a  reviewable  order, 
it  would  not  inevitably  follow  that  the 
order  is  reviewable  in  the  manner  pro- 

vided for  by  §  402(a)  of  the  Act.  The 
scope  and  historical  background  of  the 
provisions  for  judicial  review  contained 
in  the  Communications  Act  of  1934 
have  too  recently  been  canvassed,  see 
Scripps-Howard  Radio,  Inc.  v.  Fed- 

eral Communications  Commission,  — 
U.  S.  — ;  Federal  Communications Commission  v.  Columhia  Broadcasting 
System,  311  U.  S.  132  ;  Federal  Com- munications Commission  v.  Pottsville 
Broadcasting  Co.,  309  U.  S.  134,  to  re- 

quire detailed  consideration  here. 
Briefly,  the  Act  created  two  avenues 

by  which  orders  of  the  Federal  Com- munications Commission  were  open  to 
review  by  the  federal  courts.  Under 
§  402(a),  incorporating  the  provisions of  the  Urgent  Deficiencies  Act  of  Oct. 
22,  1913,  38  Stat.  208,  219,  relating  to 
judicial  review  of  orders  of  the  Inter- state Commerce  Commission,  a  suit  to 
enforce,  set  aside,  annul,  or  suspend 
an  order  of  the  Federal  Communica- 

tions Commission  may  be  brought  in  a 
specially  constituted  district  court, 
with  a  right  of  direct  appeal  to  this 
Court,  only  if  the  order  does  not  fall 
within  the  exceptions  enumerated  by 
§  402(b),  namely,  orders  granting  or 
denying  applications  for  station  licen- ses or  construction  permits  and  for  re- 

newal or  modification  of  licenses.  Re- 
view of  the  orders  comprehended  with- in §  402(b)  is  available  only  through 

an  appeal  to  the  Court  of  Appeals  for 
the  District  of  Columbia,  with  no  right 
of  direct  appeal  to  this  Court. 

Different  Court  and Procedure  Substituted 

If  the  regulations  do  constitute  an 
order,  what  kind  of  an  order  can  it 
be?  It  must  be  in  the  nature  of  a 
blanket  denial,  operating  in  futuro,  to 
be  sure,  of  applications  for  renewal  of 
station  licenses.  But  the  Act  expressly 
precludes  judicial  review  of  orders  de- nying renewal  applications  of  licensees 
in  any  manner  other  than  that  pre- scribed by  §  402(b),  to  wit,  by  an 
appeal  to  the  Court  of  Appeals  for  the District  of  Columbia. 

As  the  court  below  held,  the  effect 
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for  Regional 

50O0  Watts 
by  Day 

1000  Watts 
Directionally 

Intensified 

by  Night 

GIGANTIC  KEY  presented  to  E.  R.  Borroff  (seated),  executive  vice- 
president  of  the  BLUE-Chicago,  marks  his  move  into  offices  on  the  19th 
floor  of  the  Merchandise  Mart,  placing  the  entire  Central  Division  on  the 
same  floor  and  separate  from  NBC  on  floor  20.  M.  R.  Schoenfeld,  sales 
manager,  makes  the  presentation.  Others  are  (1  to  r) :  Olive  McCann, 
secretary;  J.  L.  Stirton,  program  manager;  R.  S.  Peterson. 

of  taking  jurisdiction  in  these  cases  is 
to  substitute  a  different  court  and  a 
different  procedure  for  those  specified 
by  Congress.  This  Court  has  not  in 

,  tile  past  displayed  such  an  indifference 
:  to  the  particularities  of  legislation  de- 
,  fining  the  jurisdiction  of  the  lower 
■  federal  courts.  On  the  contrary,  only 
'■  last  Term  did  the  Court  insist  upon \  strict  compliance  with  the  statutory 
I  scheme  for  judicial  review  established 
.  by  the  Communications  Act  of  1934. 
See  Federal  Communications  Commis- 

',  sion  V.   Columbia  Broadcasting  Sys- :  tern,  311  U.  S.  132. 
,      Even  if  we  were  free  to  disregard  the 
.  scheme  for  judicial  review  which  Con- 
I  gress    has    established,    I    could  not 
agree  that  an  appeal  under  §  402(b) 
would  not  be  an  adequate  means  for 
testing  the  claims  made  in  the  present 

.  litigation.  There  is  essentially  only  one 
I  issue  on  the  merits  in  this  proceeding. 
]  namely,  whether  the  adoption  by  the 
Commission  of  the  policies  expressed 

,  in    the    regulations    transgresses  its 
!  statutory  and  constitutional  authority. 
But  this  issue  could  be  raised  and 
fully  determined  in  an  appeal  under 

'  §  402(b)   from  an  order  denying  a renewal  application. 
Indeed,  in  its  Minute  of  Oct.  31. 

1941,  the  Commission  explicitly  stated 
that  the  validity  of  the  regulations 
could  be  put  in  issue  in  a  renewal  pro- 

ceeding. If  anything,  therefore,  the 
issues  in  an  appeal  under  §  402(b) 
would  be  broader  and  not  narrower 
than  the  issues  here.  Moreover,  since 
the  reasonableness  of  the  application 
of  the  regulations  to  the  particular 
situation  would  also  be  in  issue  in  the 
renewal  proceeding,  the  i-eviewing  court 
would  have  before  it  a  record  contain- 

ing elements  of  concreteness  and  par- 
ticularity not  present  in  the  record 

now  before  us. 

Licensee  Under 
iVo  Compulsion 

The  Commission's  Minute  enables  a I  licensee  to  contest  the  validity  of  the 
regulations,  or  the  reasonableness  of 
applying  them  to  the  particular  case, 
without  fear  of  losing  its  license.  "In order  to  insure  that  the  station  may 
remain  on  the  air  and  be  in  no  way 
injured  by  any  such  Commission  pro- 

I  ceeding  [contesting  the  validity  of  the 
■  regulations]  and  appeal  to  court  from 
'  a  decision  in  such  proceeding,  the 
I  Commission  will  grant  such  licensee  a 
'  temporary  extension  of  its  license,  with renewals  from  time  to  time  until  there 
has  been  a  final  determination  of  the 

■  issues  raised  at  such  hearing. 
"In  the  event  of  such  litigation,  and 

'  if  the  validity  of  the  application  of 
the  Chain  Broadcasting  Regulations  to 
such  licensee  is  sustained  by  the  courts, 

I  the  Commission  will  nevertheless  grant 

Summer  Insomnia 

WITH  hot  weather  and  open 
windows  back  again,  WWL, 
New  Orleans,  each  night  at 
10:15  makes  this  request: 
"Ladies  and  gentlemen  we 
hope  that  you  are  enjoying 
and  will  continue  to  enjoy 
WWL's  programs.  Perhaps 
your  neighbors,  though,  are 
endeavoring  to  get  some  sleep. 
Will  you  kindly  turn  down 
your  dial  just  a  little,  then. 

Thank  you." 

a  regular  license  to  the  licensee,  other- 
wise entitled  thereto,  who  has  unsuc- 

cessfully litigated  that  issue,  if  the 
licensee  thereupon  conforms  to  the  de- 

cision." 
Plainly,  therefore,  a  licensee  is  un- der no  compulsion  to  cancel  or  modify 

its  affiliation  contract.  Licensees  who 
regard  the  regulations  as  invalid  are 
free  to  continue  their  existing  con- 

tracts and  at  the  same  time  challenge 
the  regulaticTns  in  the  orderly  manner 
provided  by  the  Act — and  without  any 
danger  of  losing  their  right  to  con- 

tinue broadcasting.  Similarly,  the  in- 
terests of  the  networks  may  be  pro- 

tected through  intervention  in  renewal 
proceedings.  Under  the  Commission's procedure,  Rule  1.102  of  the  Rules  of 
Practice  and  Procedure,  where  a  re- 

newal application  is  designated  for 
hearing  because  of  the  licensee's  con- tractual arrangements  with  others,  the 
latter  are  customarily  permitted  to  in- tervene. See.  for  example.  Aoplicntion 
of  B.  J.  Regan  and  F.  Arthur  Bost- 
wick,  Docket  No.  5788 ;  Application  of 
.lohn  H.  Stenger,  Jr.,  Docket  No. 
5430 ;  Application  of  Ocala  Broadcast- 

ing Co.,  Docket  No.  6000;  Apnlica- tion  of  Panama  City  Broadcasting 
Co.,  Docket  No.  6001. 
We  need  go  no  farther  than  this 

litigation  to  perceive  the  unfortunate 
effects  of  premature  judicial  review. 
The  chain  broadcasting  regulations 
were  issued  on  May  2.  1941.  more  than 
a  year  ago.  They  were  adopted  by  the 
Commission  as  a  consequence  of  its 
finding,  after  an  investigation  lasting 
more  than  three  years,  that  certain 
features  of  network-affiliation  contracts 
prevented  licensees  from  effectively 
discharging  their  obligation  to  render 
the  fullest  service  to  the  listening 

public. The  policy  formulated  by  the  Com- 
mission may  or  may  not  be  wise — ■ 

that  is  not  our  concern.  But  we  can- 
not blink  the  fact  that  this  litigation 

has  for  more  than  a  year  prevented 
the  Commission  from  testing  by  ex- 

perience the  practical  wisdom  of  a 
policy  found  by  it  to  be  required  by 
the  public  interest.  The  commencement 
of  a  proceeding  under  §  402(b)  would 
not  have  presented  the  jurisdictional 
problems  present  in  this  proceeding. 

Surely  those  desirous  of  a  speedy 
adjudication  of  the  issue  of  the  va- 

lidity of  the  regulations  were  aware 
that  the  commencement  of  a  proceed- 

ing under  §  402(a)  would  not  produce 
a  prompt  adjudication  on  the  merits, 
but  that  it  would  instead  result  in 
postponing  for  a  considerable  period 
the  effective  date  of  the  regulations, 
with  all  the  contingent  advantages  af- 

forded by  such  postponement. 
Courts  Not  the  Only 
Guardians  of  People 

Hardship  there  may  well  come 
through  action  of  an  administrative 
agency.  But  to  slide  from  recognition 
of  a  hardship  to  assertion  of  jurisdic- 

tion is  once  more  to  assume  that  only 
the  courts  are  the  guardians  of  the 
rights  and  liberties  of  the  people.  In 
denying  that  it  had  power  to  review 
the  action  of  the  Federal  Communi- 

cations Commission  because  that  body 
had  not  yet  determined  a  legal  right, 
the  court  below,  as  Judge  Learned 
Hand's  opinion  abundantly  proves, was  not  respecting  a  rule  of  etiquette. 
On  the  contrary,  it  merely  recog- 

nized that  the  Federal  courts  are  en- 
trusted with  the  correction  of  admin- 

istrative errors  or  wrongdoing  only  to 
the  extent  of  Congressional  authoriza- 

tion. To  say  that  the  courts  should 
reject  the  doctrine  of  administrative 
finality  and  take  Jurisdiction  whenever 
action  of  an  administrative  agency  may 
seriously  affect  substantial  business 
interests,  regardless  of  how  intermedi- 

ate or  incomplete  the  action  may  be, 
is,  in  effect,  to  imply  that  the  protec- 

tion of  legal  interests  is  entrusted 
solely  to  the  courts.  The  unbroken  cur- 

rent of  this  Court's  decisions  in  con- struing the  scope  of  judicial  review 
under  the  Urgent  Deficiencies  Act,  and 
which  is  the  only  warrant  for  jurisdic- 

tion in  this  case,  repels  such  a  con- 
tention. The  decision  should  therefore 

be  affirmed, 
Mr.  Justice  Reed  and  Mr.  Justice 

Douglas  join  in  this  dissent. 

Three  Publishing  Firms 

Grant  Thesaurus  Rights 
PURSUING  its  policy  of  negotiat- 

ing individual  contracts  with  vari- 
ous ASCAP  publishers  for  the  right 

to  record  their  music  for  its 
Thesaurus,  transcription  library 

service,  NBC's  radio  recording  di- 
vision has  recentlv  concluded  con- 
tracts with  Chanpell  &  Co.,  T.  B. 

Harms.  Crawford  Music  Corp.  and 
Carl  Fischer  Inc.,  it  was  learned 
last  week. 

Details  of  the  contracts  were  not 
divulged,  but  it  is  understood  that 
they  resemble  the  deal  made  with 
the  Warner  Bros,  music  houses — 
Harms  Inc.,  Remick  Music  Corp. 
and  M.  Witmark  &  Sons — first  of 
NBC's  individual  deals  for  record- 

ing rights  [Broadcasting,  Feb.  91. 
At  that  time  Lloyd  Egner,  NBC 

vice-president  in  charge  of  the  ra- 
dio division,  stated  that  the  gen- 

erally unsatisfactory  terms  offered 
by  Harry  Fox,  aeent  and  trustee 
for  most  of  the  ASCAP  publishers, 
had  made  these  separate  contracts necessary. 

These  contracts  eliminate  the  ex- 
tra charges  of  25  or  50  cents  for 

each  sponsored  use  of  each  selec- 
tion and  are  also  long-term  con- 

tracts in  place  of  the  six-month  or 
annual  contracts  obtainable  from 
Mr.  Fox,  it  was  stated. 

BASIC  MUTUAL 

NETWORK  STATION 

New  $350,000  Transmitter  Plant 
BUFFALO 

BROADCASTING  CORPORATION 
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365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 
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National  Representatives 
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Basic  NBC  Blue 
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Represented  by  Raymer 
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CLEAR  CHANNEL 
Exclusive  NBC  Outlet 
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Represented    Nationally  by   Edw.   Petry  Co. 
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It  Happened 

TEN  YEARS  AGO  THIS  MONTH 

From  the  1932  files  of  Broadcasting 

A  REPORT  that  unequivocally  favors 
commercial  broadcasting,  without 
further  governmental  interference,  was 
submitted  to  the  Senate  June  9  by  the 
Federal  Radio  Commission,  in  compli- 

ance with  the  Couzens-Dill  resolution 
adopted  last  January.  The  325-page 
volume,  exclusive  of  exhibits,  is  based 
on  a  six-month  investigation  of  all 
phases  of  the  broadcasting  in'^'"Stry, with  particular  stress  on  advertising. 
The  report  stated  that  actual  invest- ments in  571  stations  and  the  major 
networks,  as  of  Dec.  31,  1941,  totaled 
approximately  48  million  dollars ;  dur- ing the  same  year  gross  receipts  of 
these  stations  amounted  to  $77,758,- 
048  and  gross  expenditures  to  $77,- 
995,405. 

REVERSING  the  lower  court,  the 
Supreme  Court  of  Nebraska  in  an 
opinion  June  10  held  the  owner  of  a 
station  may  be  adjudged  liable  for 
defamatory  utterances  of  persons 
broadcasting  over  the  station.  It  re- manded to  the  lower  court  the  case  of 
C.  A.  Sorenson,  Attorney  General  of 
Nebraska,  against  Richard  F.  Wood 
and  KFAB,  Lincoln,  in  which  Soren- 

son sued  for  damages  for  alleged  libel- 
ous statements  made  by  Wood  over 

KFAB.  The  case  wUl  be  appealed  to 
the  Supreme  Court  under  auspices  of 
the  NAB. 

COINCIDENT  with  the  troubles  the 
broadcasters  are  facing  over  copy- 

righted music,  a  situation  has  de- veloped in  the  electrical  transcription 
field  that  is  causing  anxiety  among 
producers,  agencies  and  sponsors.  It 
arises  out  of  the  demand  of  the  Music 
Publishers  Protective  Assn.  for  a  fee 
of  25  cents  per  composition  of  each 
station  carrying  transcriptions  con- 

taining its  copyrighted  numbers. 
• 

USING  500,000  watts,  the  world's most  powerful  broadcasting  station 
Avill  take  the  air  within  a  year  under 
authority  granted  .June  7  by  the  Fed- 

eral Radio  Commission  to  Crosley 
Radio  Corp.  The  new  WLW  will  oper- 

ate on  the  700  kc.  clear  channel,  and 
its  mast  antenna  system,  designed  by 
.Joseph  A.  Chambers,  chief  engineer, 
will  cost  $100,000. 

• 
POSSIBLE  solution  of  the  1020  kc. 
channel  controvers"*^  which  for  five 
years  has  been  a  constant  source  of 
frduble,  is  seen  in  the  request  of  KYW, 
occupant  of  that  clear  channel,  for 
authority  to  remove  from  Chicago,  in 
tlie  fourth  zone,  to  Philadelphia,  in  the 
second  zone.  The  w..ve,  under  the  1928 
allocation,  was  designated  as  one  of 
the  second  zone's  eight  clear  channels 
l)ut  was  "loaned"  to  the  fourth  zone 
for  use  by  KYW. 

• 
TRANSFERS  of  KPO,  San  Fran- 

cisco, to  NBC,  and  of  WJSV,  Alexan- 
dria, Va.,  to  CBS.  were  approved  .June 

10  by  the  Radio  Commission  following 
hearings  in  which  the  question  of  net- 

work ownership  and  operation  of  sta- 
tions Avas  considered.  The  Commission 

found  in  both  cases  that  the  voluntary 
assignment  of  licenses  would  be  in  the 
public  interest. • 
HENRY  FIELD,  .seed  merchant  of 
Shenandoah,  la.,  and  operator  of 
KP^NF.  in  the  Republican  primaries .June  6  defeated  Senator  Smith  W. 
Brookhart  by  a  decisive  margin.  He 
will  oppose  Louis  Murphy.  Democra- 

tic nominee,  in  the  fall  elections.  Dr. 
Frank  W.  Elliott,  former  president  of 
the  NAB  and  former  manager  of 
WHO-AVOC.  Des  Moines-Davenport, 
won  the  Republican  nomination  for 
(Jongress  for  the  Davenoort  area  in 
the  .June  7  primaries.  He  ran  as  a wet. 

BROADCASTERS  won  their  fight  in 
Congress  against  the  imposition  of  a 
5%  line  tax  on  all  leased  wires  used 
for  broadcasting  purposes.  As  finally 
adopted,  the  Federal  revenue  bill  im- 

poses no  such  tax. • 
LORD  &  THOMAS  and  Logan  reverts 
to  its  original  name,  Lord  &  Thomas 
effective  July  1,  it  is  announced  by 
Albert  D.  Lasker,  chairman  of  the 
board  of  the  agency. 

THE  AMERICAN  plan  of  broadcast- 
ing will  be  introduced  to  Europe  dur- 
ing July  when  a  new  200,000  watt 

station,  operating  on  the  240  kc.  chan- 
nel, goes  into  service  in  the  Grand 

Duchy  of  Luxemburg. 
• 

OLE  OLSEN  and  Chick  Johnson, 
vaudeville  comedians,  have  signed  with 
NBC  and  RKO  and  will  open  their 
radio  engagement  July  7  on  Rudy 
Vallee's  Fleischmann  Hour. • 
NORMAN  T.  BAKER,  former  oper- 

ator of  KTNT,  Muscatine,  la.,  is  plan- 
ning a  150,000-watt  station  at  Nuevo 

Laredo,  opposite  Laredo  Tex.,  to  be 
known  as  XENT.  It  will  be  used,  he 
stated,  in  his  campaign  for  the  gov- 

ernorship of  Iowa. 
o 

SCOTT  HOWE  BOWEN  Inc.,  New 
York,  and  John  Shepard  3d,  president 
of  Shepard  Broadcasting  Service,  Bos- 

ton, have  concluded  an  agreement 
whereby  the  former  will  represent  the 
Yankee  Network  and  its  10  affiliated 
stations  exclusively  in  the  national 
field  for  two  years,  effective  June  1. 

• 
VOLUNTARY  assignment  of  the 
license  of  WLBW,  OU  City,  Pa.,  to  a 
new  company  headed  by  Eugene  V. 
Cogley,  assistant  managing  director 
of  the  NAB  and  former  assistant  engi- 

neer of  the  Radio  Commission,  and  its 
removal  to  Erie,  Pa.,  were  authorized 
by  the  Commission  June  3. 

• 
WILLIAM  S.  PALEY  president  of 
CBS,  is  expected  back  in  New  York 
about  July  1  from  his  honeymoon  trip 
to  Hawaii. 

• 
W.  Walter  Tison,  director  of  WFLA- 
WSUN,  Clearwater,  Fla..  was  mari-ied this  month  to  Miss  Exa  Jones,  former 
school  teacher  of  Clanton,  Ala. 

• 
W.  O.  PAPE,  former  manager  of 
WODX,  Mobile,  on  July  1  will  as- 

sume the  management  of  WAPI,  Bir- 
mingham, state-owned  station  until 

recently  operated  for  three  state  edu- 
cational institutions  and  now  operat- 

ing commercially. 

RAYMOND  PAIGE,  music  director 
of  KH.J,  Los  Angeles,  has  announced 
his  engagement  to  Mary  Catherine 
Hoffman,  known  over  the  air  as  Mary York. 

HARRISON  HOLLIWAY,  manager 
of  KFRC,  San  Francisco,  is  passing 
out  cigars  honoring  the  birth  of  a  sec- 

ond son,  named  Kingan. 
• 

FRANK  E.  MULLEN,  NBC  director 
of  agriculture  at  Chicago,  has  been  ap- 

pointed a  national  director  of  the 
Izaak  Walton  League  of  America. 

Gulf  Shortwaves  Show 
GULF  OIL  Corp.,  Pittsburgh,  has 
started  shortwaving  its  CBS  show. 
We  the  People  to  American  troops 
abroad  Tues.,  6 :45-7 :15  a.m.  Young 
&  Rubicam,  New  York,  handles  the account. 

New  York  Daily  News 

NOTHING  BUT  BONDS 

Radio  to  Be  Active  in  Aiding 

 July  1  Project  
RETAIL  SALES  will  be  halted  for 
15  minutes  at  noon  July  1  by  every 
retail  store  in  the  country  as  the 

opening  gun  in  the  Retailers  for 
Victory  campaign  to  raise  a  billion 
dollars  through  the  sale  of  war 
stamps  and  bonds,  according  to 
Benjamin  H.  Namm,  honorary 
chairman  of  the  drive.  At  a  meet- 

ing of  retailer  representatives  in 
Washington  May  25  he  explained 
further  that  all  retailers  will  try 

to  have  stamp  and  bond  sales  con- 
stitute 4%  of  the  retail  sales  for 

July. 

During  the  15-minute  period 
July  1  only  stamps  and  bonds  will 
be  sold  and  the  Governors  of  the 
48  states  are  expected  to  address 
their  constituents  by  radio  on  the 
drive  while  stores  in  each  state  will 
tune  all  radios  to  their  words.  To 
aid  the  drive  in  attaining  its  goal, 

one  unified  theme  is  being  devel- 
oped and  all  media  will  cooperate with  the  campaign. 

Already  many  prominent  coast- 
to-coast  programs  have  promised 
to  plug  the  drive  on  the  air;  most 
of  the  country's  leading  maga- 

zines will  develop  their  cover  theme 
to  tie  in  with  the  drive.  Retailers 
the  country  over  will  buy  space 

in  newspapers  to  promote  the  cam- 
paign copy  prepared  by  the  promo- tion committee. 

Campaign  chairman  for  the 
drive  is  G.  Ray  SchaefFer,  Mar- 

shall Field  Co.,  Chicago.  Assist- 
ing as  members  of  the  promotion 

committee  are:  Willard  Campbell, 
G.  Fox,  Hartford,  Conn.;  Leo 
Casey,  J.  Walter  Thompson  Co., 
New  York;  L.  S.  Janes,  Sears,  Roe- 

buck, Chicago;  Bert  Johnson,  Kro- 
ger's,  Cincinnati;  Robert  J.  Mari- 
mon,  Hisrbee,  Cleveland;  Bert  Sar- 
azen.  Hecht  Co.,  Washington;  Alan 

A.  Wells,  Kaufman's,  Pittsburgh. 

NEW  TIME  for  Report  to  the  Wation 
on  CBS  will  be  Wednesday.  10:30-11 
p.m.,  starting  June  10.  Program  has 
been  heard  Tuesday,  9  :30-10  p.m. 
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Running  Account  of  House  Hearings  on  Sanders  Bill 

McCosker  Supports 
Chain  Monopoly  Rules 

Mr.  McCosker  as  the  first  witness 
for  MBS,  was  permitted  to  com- 

plete the  reading  of  his  30-page 
statement  before  questioning  by 
Committee  members.  The  cross- 
examination  developed  into  the 
most  intensive  directed  toward  any 
witness  thus  far. 

Mr.  McCosker  devoted  most  of 
his  statement  to  the  chain-monop- 

oly rules  and  to  MBS  support  of 
them  He  stoutly  defended  the  FCC 
position  and  warned  that  free  com- 

petition in  network  broadcasting 
would  end  if  the  regulation  or  their 
substantial  equivalent  are  not 
placed  in  effect. 

During  most  of  Mr.  McCosker's 
direct  testimony  at  the  morning  ses- 

sion 16  of  the  Committee's  25  mem- 
bers were  present — the  biggest 

turnout  yet.  His  testimony  was  fol- 
lowed with  avid  interest,  since  he 

was  the  first  witness  to  appear  in 

"opposition"  to  the  Sanders  Bill. 
Appearing  both  as  chairman  of 

the  MBS  board  and  as  president 
of  WOR,  Mr.  McCosker  traced  the 

history  of  MBS'  development,  along 
with  that  of  radio  regulation.  He 
explained  that  he  would  make  a 
general  statement  as  to  MBS'  posi- 

tion on  the  bill  and  that  General 
Manager  Weber  would  discuss  busi- 

ness aspects  in  greater  detail,  while 
Mr.  Caldwell  would  cover  legal 
phases. 

Pointing  out  the  basic  differences 
between  MBS,  as  a  cooperative 
company,  and  NBC  and  CBS,  as 
straight  business  entities,  Mr  Mc- 

Cosker said  Mutual  is  not  and  never 
has  been  a  closed  corporation.  As 
against  two  stockholders  in  1934, 
it  now  has  eight  actual  and  three 
prospective  stockholders,  of  whom 
two  are  "certain  to  become  part  of 
the  organization  within  the  year", 
and  the  third  has  an  option  to  do 
so. 

Tells  of  War  Effort 
Conducted  by  MBS 
MBS  is  not  operated  for  profit 

and  owns  no  stations,  he  declared. 
He  pointed  out  that  the  network 
had  grown  from  zero  to  $4,700,000 
in  total  time  sales  for  network 
programs  last  year,  after  agency 
commissions.  Whatever  revenue  re- 

mains after  expenses  of  operation 
goes  to  stations,  he  said. 

Mr.  McCosker  asked  the  Commit- 
tee not  to  be  "misled"  by  the  fig- 

ures and  charts  which  had  been 
presented  by  NBC  and  CBS  wit- 

nesses and  which  he  said  gave  a 
"flattering  but  highly  exaggerated 
notion  of  Mutual's  growth  and 
size".  When  the  networks  are  com- 

pared simply  in  terms  of  number 
of  affiliates,  overlooking  mention  of 
relative  desirability  of  stations, 
power  coverage  and  location  he  said 
it  was  very  much  as  if  "you  com- 

pared the  wealth  of  four  men  ac- 
cording to  the  number  of  bills  each 

has  in  his  pocketbook  without  look- 
ing at  the  denomination  of  the 

bills. 

Similarly  when  revenue  is  com- 
pared simply  by  percentage  of  in- 

crease over  a  certain  period  of 
years  according  to  some  arbitrary 
base  he  declared,  the  network  that 
started  frotn  scratch  in  the  middle 
of  the  period  is  made  to  look  like 
a  skyrocket  when  it  really  is  noth- 

ing of  the  sort.  In  this  connec- 
tion, he  pointed  out  that  MBS  had 

total  times  sales  of  $3,600,000  in 
1940,  as  compared  to  $41,700,000 
for  NBC  (both  networks)  and 
$35,600,000  for  CBS. 

To  offset  testimony  of  the  com- 
petitive networks,  Mr.  McCosker 

described  MBS  operation  and 
dwelt  upon  sustaining  program 
service.  He  said  he  believed  that 
MBS  broadcast  more  hours  per 
Week  of  programs  devoted  to  the 
war  effort  than  any  other  net- 

works, and  that  it  intended  to  keep 
the  lead  in  that  respect. 

MBS  sustaining  program  serv- 
ice differs  from  that  of  its  com- 

petitors in  that  they  are  not  pro- 
duced by  Mutual  as  a  corporate  en- 

tity, but  by  shareholders  and  af- 
filiated stations.  The  actual  annual 

cost  of  producing  such  programs  in 
terms  of  talent  and  material  alone 
is  about  $1,500,000  he  said,  as- 

serting this  figure  compared  favor- 
ably with  NBC's  figure  "for  its  two 

networks".  He  quoted  Niles  Tram- 
mell,  NBC  president,  as  having  said 
in  December  1941  that  the  two 
networks  spent  more  than  $3,000,- 
000  for  sustainings. 

Method  of  Fixing 
Station  Rates  Discussed 

"CBS  has  never  revealed  what  it 
really  spends  on  sustaining  pro- 

grams," Mr.  McCosker  declared. 
But  he  alluded  to  the  testimony  of 
CBS  President  Paley  before  the 
same  committee  that  $5,000,000  is 
spent.  He  commented,  however,  that 
this  figure  included  arbitrary  allo- 

cation of  CBS  overhead  adminis- 
trative expenses,  wire-line  rentals 

"and  what  not". 
Mr.  McCosker  also  described  the 

fundamental  difference  between 

MBS  and  the  older  networks'  meth- 
od of  establishing  station  rates. 

MBS  does  not  fix  the  rates  to  be 
charged  by  advertisers  for  the  use 
of  each  station  on  the  network,  he 
said,  but  simply  uses  the  sum  total 
of  the  rates  of  the  stations  used 
minus  certain  volume  discounts.  Be- 

cause of  this  system,  MBS  on  the 
whole  "pays  its  affiliates  a  larger 
proportion  of  the  advertising  reve- 

nue for  the  use  of  their  stations 
than  is  paid  by  either  NBC  or  Co- 

lumbia," he  said. 
"If  it  had  not  been  for  this  basis 

of  compensation,  coupled  with  the 
greater  independence,  responsibility 

and  voice  in  network  operation  af- 
forded to  affiliate  stations  by  the 

Mutual  system,  it  is  not  too  much 
to  say  that  Mutual  would  not  have 
survived  the  handicaps  it  has  had 
to  face,"  Mr.  McCosker  asserted. 

"It  offered  advantages  that  its 
competitors  did  not  offer.  Although 
its  total  volume  of  revenue  is  much 
smaller,  these  advantages  have  been 
sufficiently  real  to  persuade  enough 
stations  to  become  and  remain  affili- 

ates so  that  the  network  has  been 
able  to  live,  particularly  with  the 
ever-present  hope  we  have  had  for 
the  past  four  years  that  relief 
against  the  handicaps  was  in  sight. 
It  is  also  not  too  much  to  say  that, 
if  it  were  not  for  the  example  set 
by  Mutual,  NBC  and  Columbia 
would  now  be  paying  a  smaller 
share  of  the  advertising  revenue 

than  they  are  doing." 
MBS  Not  Injured 

By  Rules,  He  Says 
Taking  up  directly  the  FCC 

chain-monopoly  regulations,  Mr. 
McCosker  said  MBS  now  is  oper- 

ating in  conformity  with  the  Com- 
mission's regulations — "the  same 

regulations  that  you  have  heard  so 
vehemently  condemned  and  criti- 

cized during  these  hearings — the 
regulations  that  would  destroy  free- 

dom of  the  air,  disrupt  network 
broadcasting,  make  network  sus- 

taining program  service  impossible, 

and  all  the  rest." He  said  that  MBS  has  not  suf- 
fered the  "slightest  inconvenience 

or  injury  or  loss  of  business" through  adherence  to  the  rules,  in- 
cluding the  option  time  provisions 

and  abandonment  of  the  exclusivity 
clause.  He  said  that  in  fact  MBS 

had  "not  noticed  any  difference". 
"The  lack  of  option  time  creates 

no  difficulty  that  cannot  be  over- 
come with  a  little  enterprise  and 

liberal  use  of  airmail  and  the  tele- 

graph and  telephone,"  the  MBS 
chairman  continued.  "The  difficulty 
comes  when  your  competitors  have 
option  time  and  you  do  not,  and 
when  they  use  option  time,  not 
simply  for  its  legitimate  purpose 
of  clearing  the  track  against  local 
programs  in  different  cities,  but 
also  as  a  weapon  to  prevent  and 
eliminate  competition  by  other  net- 

works. The  Commission's  Regula- tion No.  4,  in  its  present  form, 
draws  the  line  just  where  it  should 
be  drawn,  between  this  legitimate 
purpose  and  the  unlawful  purpose 
of  monopoly  and  unfair  competi- 

tion." 

Discussing  MBS'  position  on  the 
Sanders  Bill,  Mr.  McCosker  said 
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his  network  is  not  taking  any  posi- 
tion beyond  expressing  the  hope 

that  "no  legislation  will  be  passed 
which  will  unduly  hamstring  the 
Commission  in  its  regulation  of 
radio,  or  that  will  impair  its  effi- 

ciency, or  that  will  cause  unneces- 
sary delays".  He  said  Mr.  Caldwell 

would  cover  legal  aspects  and  op- 
pose certain  aspects  of  the  bill 

which  "will  lead  to  worse  evils 
than  those  they  are  designed  to 

prevent". 
Declares  FCC  Has 
Been  Too  Patient 

The  complaint,  he  contended,  is 

that  certain  people  don't  like  the 
Commission's  decision  resulting 
from  its  investigations  and  that 
they  are  "afraid  that  the  courts 
will  uphold  what  the  Commission 
has  done".  He  charged  that  that 
is  the  reason  "they  have  come  to 
Congress  to  try  to  get  the  law 
changed,  first  to  the  Senate  Com- 

mittee on  Interstate  Commerce  a 
year  ago,  and,  having  failed  there, 
they  now  come  to  this  committee.  I 
do  not  think  they  are  really  very 
much  interested  in  the  technical 

procedural  parts  of  this  bill." 
Mr.  McCosker  stated  that 

through  all  the  hearings  covering 
the  network  investigation,  news- 

paper ownership,  regulations  on 
television  and  FM,  which  have  oc- 

cupied the  Commission's  time  dur- 
ing the  past  three  years  or  so,  no 

one  can  justly  say  there  has  been 
any  lack  of  full,  fair  and  patient 
hearing.  It  can  more  fairly  be  said, 
he  declared,  that  "the  Commission 
has  been  too  patient  and  too  slow". 
Apropos  the  network  investiga- 

tion, which  was  ordered  over  four 
years  ago,  he  said  no  misstatement 
of  fact  has  been  alleged. 

Mr.  McCosker,  after  tracing  the 
four  years  of  history  on  the  chain- 
monopoly  rules  and  pointing  out 
that  the  case  now  has  been  sent  to 
the  New  York  Federal  Court  by 
the  Supreme  Court  for  hearing  on 
the  merits,  asserted  that  the  same 
facts  and  questions  of  law  are  be- 

ing argued  before  the  House  Com- 
mittee "with  the  end  not  yet  in 

sight."  He  alluded  to  "two  power- 
ful and  wealthy  corporations" 

which  have  been  able  to  find  "so 
many  loopholes  through  which  to 
defeat  or  nullify  a  just  decision  all 

these  years". 

TRY  THIS  ON  YOUR  OIDA,  suggested  Xavier  Cugat  when  he  demon- 
strated, for  edification  of  agency  and  network  executives,  percussion  in- 

struments used  by  his  band  during  the  weekly  half-hour  Rhumba  Revue, 
sponsored  by  R.  J.  Reynolds  Tobacco  Co.,  (Camels)  on  BLUE  stations. 
While  Cugat  does  his  "scratching",  looking  on  with  anticipation  are  (1  to 
r)  :  Margo,  singer  featured  with  the  band;  Wm.  Moore,  Hollywood  man- 

ager of  Wm.  Esty  Co.,  agency  servicing  the  account;  Helen  Phillips, 
agency  producer;  Myron  Button,  BLUE  production  director. 

Stating  flatly  that  Mutual's  pri- mary interest  is  in  having  the 
Commission's  regulation  go  into 
effect,  Mr.  McCosker  reiterated  that 
his  network  opposes  any  legisla- 

tion that  would  cause  further  delay 

and  that  would  "deprive  the  Com- 
mission of  its  power  to  adopt  such 

regulations,  or  that  would  cast  any 

doubt  on  that  power". 
Says  FCC  Would  Be 
Deprived  of  Powers 

Launching  an  attack  upon  Sec- 
tion 7  of  the  Sanders  Bill,  which 

Mr.  Sanders  afterward  disclosed 
he  had  written,  whereas  other  pro- 

visions had  been  drafted  by  the 
Federal  Communications  Bar  Assn., 
Mr.  McCosker  said  that  while  this 

section  is  "innocent  enough  in  ap- 
pearance and  purports  merely  to 

require  the  Commission  to  study 
certain  proposals  and  to  report  its 
recommendations  to  Congress,  to- 

gether with  its  reasons,  it  is  very 
cleverly  worded  and,  by  implication, 
actually  would  take  away  such 
powers  as  the  Commission  now  has 
over  the  subject  matter  of  the  net- 

work regulations." He  said  Section  6  would  radically 

cut  the  Commission's  powers  over 

transfer  of  licenses  and  deprive  it 
of  one  of  its  legal  points  in  the  pro- 

ceedings now  pending  in  court. 
The  third  amendment,  proposed 

by  NAB  to  deny  the  Commission 
"any  control  of  the  business  man- 

agement of  the  station  or  control 
of  the  policies  of  the  station  or  of 
the  station  licensee,"  has  as  its 
purpose  to  deprive  the  Commission 
of  such  power  as  it  has  exercised 
in  adopting  the  network  regula- 

tions. He  called  this  a  "somewhat 
unholy  alliance",  describing  it  as 
an  attempt  to  couple  the  matter  of 
network  affiliation  contracts  and 
the  question  of  monopoly  with  the 
cause  of  freedom  of  speech. 

Sees  Commission 

Deprived  of  Power 

Mr.  McCosker  opposed  the  pro- 
posal in  Section  7  having  to  do 

with  licensing  of  networks.  Origi- 
nally projected  by  Mr.  Paley,  he 

said  he  could  not  understand  why 
anyone  should  be  for  it,  particu- 

larly a  network  organization.  He 
observed  he  had  been  "gratified  to 
watch  Mr.  Paley  weaken  in  his 
advocacy  of  so  drastic  and  danger- 

ous an  innovation,"  adding  that 
it  seemed  to  him  that  to  license 
networks  is  to  invite  the  very  sort 
of  governmental  interference  that 
NBC  and  Columbia  profess  to  fear, 
control  over  programs  and  control 
over  rates  "in  other  words,  censor- 

ship and  common  carrier  regula- 

tion." 

The  first,  third  and  fourth  pro- 
posals in  Section  7,  Mr.  McCosker 

held,  would  deprive  the  Commis- 
sion of  whatever  power  it  now  has 

over  the  subject  matter  of  network 
regulations.  He  said  this  very  ques- 

tion is  before  the  district  court  in 
New  York,  by  virtue  of  the  Su- 

preme Court  decision  of  June  1, 
and  should  be  decided  in  the  tradi- 

tional American  way,  by  appeal 
to  the  courts  from  a  Commission 
decision. 

Explains  Resignation 
Of  WOR  From  NAB 

Advocating  the  judicial  proce- 
dure, Mr.  McCosker'  said  that  it 

seemed  to  him  that  if  there  are  to 
be  any  recommendations  as  to  leg-  ̂  
islation,  they  should  come  from  the 
persons  and  groups  that  urge  it 
and  they  (the  competitive  net- 

works) "should  not  hide  behind 
vague  proposals  for  further  study 
and  further  reports  when,  as  they 
well  know,  the  principal  conse- 

quence vdll  be  long  additional  de- 

lays and  expense." Mr.  McCosker  explained  WOR 
had  resigned  from  the  NAB  in 
May,  1941,  as  had  other  members 
of  MBS,  because  President  Miller, 
purporting  to  speak  on  behalf  of 
the  industry  inclusively,  was  en- 

gaged in  "public  denunciation  of 
the  Commission  and  its  report". It  hardly  seemed  logical  to  WOR, 

he  said,  that  by  continuing  as  mem- 
bers and  by  payment  of  very  sub- 

stantial dues  "we  should  appear  to 

support  these  attacks".  He  said 
that  Mr.  Miller  had  appeared  be- 

fore the  Committee,  in  support  of 
the  bill,  including  the  sections  op- 

posed by  MBS  and  added,  "I  am sure  it  is  clear  that  in  doing  so 
he  is  not  speaking  for  the  entire 

industry." Says  Network 
Competition  Is  at  Stake 

Concluding  his  prepared  state- 
ment, Mr.  McCosker  said  he  was 

not  exaggerating  in  observing  that 
competition  in  network  broadcast- 

ing is  at  stake.  If  the  regulations 
are  not  put  into  effect,  and  if  for 
the  first  time  in  years  free  competi- 

tion in  network  operation  is  not 

made  possible,  "Mutual  will  not survive  and  it  is  not  reasonable  to 
expect  that  any  other  group  will 
attempt  to  project  or  operate  a  na- tional network. 

"If  Mutual,  after  a  try  of  over 
seven  years,  cannot  firmly  establish 
itself,  with  all  the  advantages 
which  it  offers  to  affiliate  stations 
that  I  have  enumerated,  no  one  out- 

side of  an  insane  asylum  would  try 
it  again.  The  man  who  would  try 
it  would  need  a  guardian  more  than 

he  would  need  a  wavelength." 
Mr.  McCosker  said  he  was  con- 

cerned that  the  Committee  "will 
undermine  the  Commission  and  de- 

prive it  of  the  willingness  and  the 

courage  again  to  deal  construc- 
tively with  important  and  contro- 
versial issues."  Asserting  that  Con- 

gress set  up  the  FCC  as  an  expert 
body  to  perform  these  very  tasks, 
he  said  the  Commission  held  an 
"eminently  fair  and  exhaustive  in- 

vestigation" in  the  network  field. 
"If,  after  all  this,  the  Commis- 

sion is  to  be  subjected  to  a  barrage 
of  personal  charges,  misleading 
generalities  and  unfounded  criti- 

cism, how  can  you  expect  it  to 
tackle  the  next  job  in  the  way  you 

would  want  it  to?"  he  asked.  "I  am 
sure  that  the  members  of  this  Com- 

mittee will  agree  that  they  would 
not  want  the  Commission,  in  de- 

ciding  every  issue   before  it,  to 
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pause  continuously,  wondering  how 
the  members  of  Congress  would  in- 

dividually feel  about  deciding  the 
case  this  way  or  that." 
He  expressed  hope  the  time 

would  come  that  MBS,  criticized  as 
it  has  been  for  support  of  the  regu- 

lations, "will  be  credited  at  least 
by  all  independently-owned  stations 
and  open-minded  people — and  we 
hope  by  all  our  competitors — with 
having  demonstrated  foresight." 
He  hoped  there  would  develop  a 
more  truly  American  system  of 
broadcasting,  not  merely  in  theory, 
but  from  every  material  point  of 
view,  including  profitable  opera- 
tion. 

Competitive  Aspects 
Of  Industry  Discussed 

Upon  completion  of  Mr.  McCosk- 
er's  prepared  statement,  committee 
members  promptly  took  up  the 
questioning.  Rep.  McGranery  (D- 
Pa.)  first  took  up  the  question  of 
the  economic  position  of  MBS  in 
the  industry.  He  handed  to  the  wit- 

ness a  copy  of  the  1942  Broadcast- 
ing Yearbook  and  asked  him  to 

turn  to  page  18,  containing  break- 
downs of  billings  of  the  major  net- 
works over  the  years. 

He  essayed  to  show  that  MBS 
steadily  had  shown  an  increased 
proportion  of  gross  time  sales  com- 

pared to  the  other  networks.  Mr. 
McCosker  suggested,  however,  that 
Mr.  Weber  would  be  in  a  far  better 

[position  to  answer  questions  relat- 
|ing  directly  to  revenues  and  sales, 
'  and  Mr.  McGranery  agreed  to  with- 

hold further  questioning  until  the 

j  general  manager  testified. 
Rep.  Hinshaw  (R-Cal.)  took  up 

extensive  cross-examination  of  the 
witness  covering  competitive  as- 

pects, the  effect  of  time  options  and 
non-exclusive  contracts,  and  other 
phases  of  the  chain-monopoly  regu- 

l  lations. 

On  the   subject  of  competitive 
I  network  rates,  Mr.  McCosker  said 
there  have  been  complaints  from 
stations  about  the  manner  in  which 

.  other  networks  arbitrarily  estab- 
I  lish  both  network  and  local  rates 
;  and  in  some  instances  "forced"  sta- 
'  tions    to    accept    them.  Pressed 
further  for  details,  Mr.  McCosker 
said  he  would  prefer  to  have  Mr. 
Weber  cite  actual  cases,  with  which 

I  he  was  familiar. 

Questioning  the  MBS  head  on  af- 
filiations of  other  network  stations 

with  MBS,  by  virtue  of  its  pre- 
ferred methods  of  doing  business, 

Mr.  McCosker  said  he  recalled  that 
during  the  last  three  years  there 
have  been  "very  few"  switches, 
which  brought  the  observation  from 
Mr.  Hinshaw  that  apparently  sta- 

tions were  "pretty  well  satisfied" 
with  their  present  affiliations. 

On  the  question  of  exclusivity, 
Mr.  McCosker  said  he  favored  ex- 

clusive contracts  in  important  cities 
and  disagreed  with  the  Congress- 

man that  the  regulations  entirely 
outlaw  time  options.  He  pointed 
out  that  option  time  is  permitted  in 
specified  segments  of  the  day  and 
that  this  was  accomplished  on  pe- 

tition of  MBS. 

Technical  Problem 
Of  Network  Hookups 

Mr.  McCosker  disagreed  with  the 
proposal  to  permit  regular  affiliates 
for  any  network  in  a  given  city, 
asserting  it  would  bring  loose  op- 

eration. Going  to  "the  little  matter 
of  rates"  under  free  competition, 
Mr.  Hinshaw  asked  Mr.  McCosker 
how  these  would  be  established  and 
how  all  stations  technically  could 
be  hooked  up  to  all  networks.  He  re- 

sponded that  the  advertiser  controls 
station  selection  in  the  final  analy- 

sis and  that  on  the  technical  ques- 
tion of  hooking  up,  the  telephone 

company  handles  that  through 
"jumper"  circuit  arrangements. 

Questioning  Mr.  McCosker  on 
his  opposition  to  the  provision  in 
Section  7,  which  he  said  would  strip 
the  Commission  of  control  over 
transfers  of  stations,  Mr.  Hinshaw 
asked  if  no  limitation  was  placed, 
should  the  Commission  want  a  sta- 

tion owner  to  sell  to  the  lowest  of 
several  bidders. 

Mr.  McCosker  raid  that  "my confidence  in  the  Commission  would 

be  a  bulwark  against  that".  He added  that  the  Commission  makes 
a  practice  of  investigating  thor- 

oughly all  applicants  for  facilities 
and  that  the  "personal  equation" would  not  enter. 

Stating  that  the  FCC  really  has 
the  "life  and  death  power"  over 
stations,  Mr.  McCosker  asserted, 
however,  that  he  did  not  know  of 
any  case  where  the  Commission 
had  revoked  a  station  license  be- 

cause of  programs  or  technical 
violation. 

There  ensued  a  lengthy  colloquy 
over  the  question  posed  by  Mr.  Hin- 

shaw as  to  whether  Congress  or  the 
courts  should  spell  out  the  limita- 

tion as  to  Commission  powers.  Mr. 
Hinshaw  contended  the  FCC,  as  a 
creature  of  Congress,  should  be 
instructed  by  it  whenever  it  ap- 

pears that  the  law  is  not  explicit 
or  clearcut. 

"Should  the  question  of  the  Com- 
mission's power  be  settled  by  the 

courts  or  by  the  Congress  which 

enacted  the  law  in  the  first  place?", 
asked  Rep.  Hinshaw.  Mr.  McCosker 
said  the  whole  question  of  power 
is  before  the  courts  and  that  Con- 

gress should  await  conclusion  of 
the  litigation.  If  Congress  is  not 
satisfied  with  the  court's  interpre- 

tation of  the  statute,  he  felt  it 
should  take  up  the  matter  of  new 

lee:islatiQr-. 
Sanders  Concerned 
Over  Section  7 

After  a  further  exchange,  Mr. 
Hinshaw  observed  that  he  gathered 
"you  have  no  objection  to  Congress 
considering  amendment  of  the 

Act". "It  would  be  presumptuous  for 
me  to  do  that,"  Mr.  McCosker  said. 
"I  think  Congress  should  have  a 

free  hand." 
Rep.  Youngdahl  (R-Minn.) ,  after 

observing  that  radio  has  performed 
a  praiseworthy  job  of  keeping  the 
public  informed,  suggested  the  law 
should  be  given  paramount  im- 

portance, with  competitive  aspects 

secondary.  Mr.  McCosker  agreed. 
"Don't  you  feel  that  any  regu- 

lations that  would  confuse  or  tear 
down  the  service  would  not  help 

public  service?",  asked  Rep.  Young- dahl. 

"Yes,  if  the  regulations  do  that," Mr.  McCosker  replied. 
Expressing  his  frank  concern 

over  the  witness'  criticism  of  Sec- 
tion 7,  Rep.  Sanders  took  up  the 

examination.  He  explained  that  he 
was  the  author  of  Section  7,  but 
that  he  had  no  commitments  on 
other  aspects  of  the  bill,  save  for 
the  purpose  of  holding  a  hearing 
on  them  to  get  from  the  public 
generally  their  reactions  to  the  ne- 

cessity of  an  amended  statute. 
Mr.  McCosker  agreed  there 

should  be  no  discrimination  be- 
tween classes  of  people  who  hold 

station  licenses,  unless  one  single 
group  reached  the  point  where  it 
might  control  the  medium.  On  the 
newspaper-ownership  issue,  he  said 
the  Commission's  procedure  had 
been  misinterpreted.  He  held  that 
it  was  simply  studying  the  subject 
and  had  not  arrived  at  any  decision. 
After  extensive  cross-examina- 

tion, Mr.  McCosker  agreed  it  was 
perfectly  proper  for  the  committee 
to  invite  the  FCC  to  "comment"  on 
the  whole  question  of  new  legisla- 

tion and  on  particular  policy  mat- 
ters raised  under  Section  7. 

Fundamental  Policy 

Is  Up  to  Congress 
"Do  you  think  we  are  holding 

these  hearings  for  the  fun  of  it?", inquired  Mr.  Sanders.  Then  he 
asked  whether  the  witness  believed 

the  question  of  ownership  of  sta- 
tions by  newspapers  should  be  de- 

termined bv  Congress  or  the  Com- 
mission. Mr.  McCosker  said  the 

Commission  already  has  the  power 
to  determine  who  shall  be  accorded 
facilities,  but  that  if  there  is  any 
basis  for  a  change,  because  one 
class  may  become  predominant,  he 

thought  that  "Congress  in  the  final 
instance  is  the  controlling  voice". 

WJien  Rep.  Sanders  pursued  the 
general  line  of  questioning  on 
whether  Congress  or  the  FCC 
should  determine  fundamental  pol- 

icy, Mr.  McCosker  suggested  that 
on  these  technical  and  legal  ques- 

tions Mr.  Caldwell  is  "better 
equipped  to  respond".  Mr.  Sanders 
asserted,  however,  that  "you  made 
the  statements  and  you  don't  want 
to  answer  the  questions". Mr.  McCosker  said  his  only  effort 
was  to  see  normal  and  proper  proc- 

esses followed.  The  FCC  courage- 
ously brought  out  the  network  rules 

to  correct  obviously  improper  prac- 
tices, he  said,  and  these  "ran  afoul 

of  some  elements  in  the  industry". 
When  Rep.  Sanders  asked  for 

an  explanation  of  the  charge  that 
Congress  is  "undermining  the  Com- 

mission", Mr.  McCosker  said  he  was 
not  attempting  to  take  Congress  to 
task  but  was  concerned  over  the  de- 

lay entailed  in  making  the  rules 
effective  "I  disagree  only  on  the  de- 

lay. I  have  no  authority  in  the  mat- 
ter. We  have  waited  three  or  four 

years  now  and  we  are  suffering 
from  the  delay  in  the  application  of 

these  regulations,"  he  said. 

Unhampered  by  analysis  of  his 
prepared  statement,  Mr.  McCosker 
was  subjected  to  penetrating  ex- 

amination of  competitive  aspects  of 
network  broadcasting  at  the  Wed- 

nesday afternoon  session. 
Divisional  Setup 

In  FCC  Recalled 

Rep.  Halleck  (R-Ind.),  prior  to 
questioning  Mr.  McCosker,  ob- 

served that  the  McCosker  statement 
struck  him  as  "possibly  a  little 
critical"  in  that  it  questioned  the 
propriety  of  the  procedure  before 
the  Committee.  He  pointed  out 
there  is  pending  before  the  House 
Rules  Committee,  of  which  he  is  a 
member,  the  Cox  Resolution  for  an 
investigation  of  the  FCC  and  its 
administration. 

Apropos  procedural  changes  pro- 
posed in  the  Sanders  Bill,  Rep. 

Halleck  referred  to  the  McCosker 
statement  that  some  of  the  people 
pressing  for  legislation  are  not 
really  interested  in  technical  pro. 
cedural  points  in  the  bill.  In  fair- 

ness to  Rep.  Sanders  and  to  other 
members  of  the  Committee  who 
have  been  "intensely  interested  in 
these  aspects",  Rep.  Halleck  said, 
the  whole  matter  of  administrative 
law  should  be  gone  into  extensive- 

ly. He  promised  to  interrogate  Mr. 
Caldwell  in  that  respect. 

As  for  the  proposal  to  separate 
the  FCC  into  two  autonomous  di- 

visions, made  in  the  Sanders  Bill, 
Mr.  Halleck  asked  the  witness  his 
specific  objections,  after  pointing 

SUBCHASERS  AND, 

0ILT6  RUN  them! 
Retail  sales  in  Beaumont  Texas,  for  the  year 
ending  March  31. 1941  were  $32,142,850. 
During  the  past  year  this  great  oil-refining 
and  ship-building  center  has  shown  a 
steady  climb  in  retail  sales  volimie  . . .  an 
estimated  increase  for  the  year  ending 
March  31. 1942  of  $9.900,000 ...  or  30.8%. 
These  payroll  dollars  are  not  staying  idle 
. . .  they're  being  spent  -  HERE! 
So  place  your  spot  schedule  where  it  will reach  this  big  payrolL 

■j^^^FULL  T
IME 

•j^  560KC ^  1000  WATTS 

BEAUMONT 

BLUENETWOSK 

w 

Represented  by 
HOWARD   H.   WILSON  COMPANV 

BROADCASTING  •  Broadcast  Advertising June  8,  1942  •  Page  61 



out  that  he  favored  a  separation  of 
the  judicial  and  prosecuting  func- 

tions of  all  administrative  agen- 
cies. Mr.  McCosker  said  he  lived 

through  the  period  of  an  FCC  di- 
vided into  separate  divisions  and  he 

was  not  entirely  in  sympathy  with 
such  administration.  Asked  by  Mr. 
Halleck  whether  he  had  ever  heard 
that  the  FCC  had  exceeded  or  was 
threatening  to  exceed  its  authority, 
Mr.  McCosker  said  such  criticism 
had  emanated  from  the  major  net- 

works on  the  regulations  in  ques- 
tion. He  agreed  with  Mr.  Halleck 

that  the  FCC  had  already  assumed 
it  has  the  right  to  issue  the  regu- 

lations and  that  the  whole  matter 
is  now  in  litigation. 

Would  Operate 
To  Advantage  of  MBS 
Mr.  McCosker  said  he  thought 

the  hearings  on  the  Sanders  Bill 
were  untimely  but  not  improper. 
He  asserted  he  had  been  misunder- 

stood during  the  morning  session 
as  to  his  contention  regarding  the 
propriety  of  the  hearings. 

Asked  about  sentiment  on  news- 
paper ownership  of  stations,  Mr. 

McCosker  said  he  felt  no  particu- 
lar type  of  responsible  applicant 

should  be  barred  because  he  hap- 
pens to  be  in  a  particular  business. 

"If  the  rules  become  effective, 
would  they  operate  to  the  advan- 

tage of  Mutual?"  asked  Rep.  Hal- leck. 

"Yes,  because  they  would  elimi- 
nate unfair  competition,"  the  wit- 

ness responded.  Mr.  Halleck 
thought  it  ought  to  be  the  primary 
duty  of  Government  to  make  its 
regulations  fair  to  all  concerned. 

Asked  if  thq  present  methods  of 
network  operation  give  NBC  and 
CBS  an  unfair  advantage,  Mr.  Mc- 

Cosker responded  affirmatively  and 
added  that  he  felt  the  Commission 

rules  would  supply  a  "common  de- 
nominator" for  all.  Reiterating  his 

previous  testimony,  Mr.  McCosker 
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Stole   His  Office 
VICTIM  of  car  and  tire 
thieves,  Al  Boyd,  production 
manager  of  WLS,  Chicago, 
declares  his  car  is  more  essen- 

tial than  his  desk  in  produc- 
tion of  Meet  Your  Navy  from 

Great  Lakes  Naval  Training 
Station,  40  miles  north  of 
Chicago,  and  other  remote 
broadcasts.  The  bad  news 
came  when  Chicago  police 
routed  Mr.  Boyd  from  bed  at 
4:30  a.m.  before  he  knew  the 
car — with  tires — ^was  missing. 

said  he  had  been  misunderstood  re- 
garding the  whole  matter  of  time 

options.  He  said  MBS  had  found 
it  expedient  to  operate  under  the 
rules  because  business  is  not  "done 
wholesale"  in  purchase  of  network 
time.  Contracts  are  not  signed 
every  day  or  every  week,  he  said, 
and  the  detail  involved  in  clearing 
time  on  a  network  of  stations  is  a 
constant  worry. 

Pointing  out  that  NBC  and  CBS 
witnesses  had  testified  they  could 
not  survive  or  could  not  do  business 
as  at  present  if  the  rules  were  in- 

voked. Rep.  Halleck  asked  whether 
MBS  thought  that  the  Government 
should  intervene  to  destroy  "the 
other  types  of  networks". 
MBS  Faces  Problem 
In  Three-Station  Cities 

Mr.  McCosker  disagreed  that  the 
others  would  be  destroyed,  but  as- 

serted that  in  some  instances  they 
would  have  to  change  their  meth- 

ods. He  insisted  that  option  time  is 
permissible  under  the  law  and  that 
the  Committee  had  failed  to  take 
cognizance  of  the  rules  as  amended 
by  the  FCC. 

Asked  whether  MBS  had  "com- 
plained" that  it  couldn't  get  addi- 

tional outlets,  Mr.  McCosker  said 
the  network  had  "testified"  but 
had  not  complained,  that  under  the 
exclusivity  clauses  of  NBC  and 
CBS  it  could  not  get  outlets  in 
cities  having  three  stations  already 
contracted  to  other  networks. 

He  said  there  was  nothing  in- 
herently wrong  with.  NBC  or  CBS 

operations  but  that  existing  pro- 
cedures work  to  the  disadvantage  of 

MBS  or  any  new  network  in  three- 
station  cities.  He  agreed  that  sta- 
ions  generally  had  not  complained 
about  the  NBC-CBS  contracts  be- 

cause their  relationships  for  the 
most  part  with  their  networks  are 
regarded  as  embodying  valuable 
franchises  they  would  not  like  to 

jeopardize. 
Asserting  that  monopoly  exists 

by  virtue  of  exclusive  contracts  be- 
cause "no  other  networks  can  get 

an  equal  foothold",  Mr.  McCosker 
said  MBS  was  not  trying  to  open 
the  door  for  itself  and  then  "close 

fUlHBF
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it  sharply  behind  us".  He  said  that 
a  number  of  stations  have  con- 

tracted with  MBS  in  spite  of  affili- 
ations with  other  networks  but 

others  are  not  "sufficiently  valiant 
or  economically  able  to  take  that 

chance." 
Alluding  to  the  newspaper-own- 

ership inquiry.  Rep.  Halleck  asked 
whether  he  though  the  Committee 
had  a  proper  interest  in  the  whole 
newspaper-ownership  question,  be- 

cause of  the  "threat"  of  divorce- 
ment implicit  in  the  FCC's  inquiry. 

Mr.  McCosker  said  he  did  not  con- 
strue it  as  a  "threat"  but  as  an 

inquiry  the  FCC  was  conducting 
open-mindedly.  He  agreed  with 
Mr.  Halleck  there  should  be  no  dis- 

crimination as  to  class  of  owner- 
ship when  there  is  no  concentration 

in  one  particular  group,  asserting 
that  like  in  other  things  where 
there  is  moderation  there  is  no  evil 
but  where  domination  occurs,  steps 
should  be  taken. 
^MutuaV  Aspects  of 

MBS  Are  Discussed 

Asserting  he  wished  to  reconcile 
the  legal  approach  on  newspaper- 
ownership  as  opposed  to  the  ap- 

proach on  network-ownership  and 
contractual  relations,  Mr.  Halleck 
said  he  would  direct  these  ques- 

tions to  Mr.  Caldwell. 
Rep.  Kennedy  (D-N.Y.)  sought 

to  ascertain  the  precise  nature  of 

MBS'  operation  as  a  "mutual"  en- 
terprise, compared  to  mutual  in- 

surance companies,  granaries,  and 
other  cooperative  ventures.  He 
pointed  out  that  in  the  customary 
mutual  company  the  profits  are  dis- 

tributed among  the  "clients"  where- 
as as  he  understood  the  MBS  op- 

eration, the  stations,  rather  than 
the  advertisers,  shared  the  benefits 
of  the  profits. 

Mr.  McCosker  said  he  was  not 
familiar  with  other  mutual  com- 

panies but  in  the  case  of  his  net- 
work, the  stations  themselves 

shared  the  profits  after  all  network 
operating  expenses  were  defrayed. 

Rep.  McGranery,  pursuing  the 
question,  contended  there  was 
"nothing  mutual  about  your  opera- 

tion" and  that  "you  do  it  to  get 
more  business".  He  called  MBS  a 
"cold  business  proposition",  but 
Mr.  McCosker  said  it  was  not  cold 
but  "warm  because  our  stations 
get  more  money  out  of  it."  He pointed  out  moreover  that  officers 
of  MBS  are  not  paid  and  that  the 

operation  "develops  toward  a  mu- 

tual setup". Messrs.  McGranery  and  McCosk- 
er literally  fought  it  out  toe  to  toe 

as  the  Pennsylvanian  plied  the  wit- 
ness with  questions  purporting  to 

bring  out  that  MBS  was  a  profit- 
making  organization. 

Several  times  Mr.  McCosker 
punctuated  his  responses  to  ques- 

tions with  the  observation,  "That's 
your   opinion".   He   suggested  to 
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Mr.  McGranery  that  the  whole  mat- 
ter was  so  complex  that  perhaps  it 

would  be  wise  for  him  to  sit  down 
and  discuss  it  privately.  Rep. 
Youngdahl  interjected,  however, 
that  the  whole  Committee  would  be 
interested  in  the  explanation. 
Mr.  McGranery  asked  about 

ownership  of  MBS,  and  after  elicit- 
ing the  information  that  the  Chi- 

cago Tribune,  R.  H.  Macy  and 
Don  Lee  interests  each  were  own- 

ers of  25  shares  of  stock,  observed 
that  it  "seems  to  be  a  pretty  for- 

midable outfit".  Mr.  McCosker, 
however,  commented  that  no  one 
claims  it's  a  sin  to  be  big  and  that 
MBS  aspired  to  become  formidable 
in  network  broadcasting,  and  for 
that  reason  sought  the  relief  which 
would  accrue  from  the  chain 

monopoly  regulations. 
Mr.  McGranery  handed  the  wit- 

ness a  copy  of  the  MBS  program 
release  of  Dec.  28,  1941,  carrying 
a  headline  that  the  network  was 
the  leader  in  broadcasting  of  sports 
events  and  that  it  had  acquired 
exclusive  contracts  for  champion- 

ship prize  fights,  among  others. 
Asserting  he  did  not  "want  to let  that  statement  stand  because  I 

don't  want  to  be  as  inconsistent  as 
that,"  Mr.  McCosker  said  there 
was  a  vast  distinction  between  ex- 

clusive program  contracts  and 
exclusive  affiliation  contracts. 

Network  Development 

Of  the  Radio  Art 
When  Mr.  McGranery  asked  if 

it  was  not  a  fact  that  practically 
every  network  affiliated  station  has 
been  "on  the  loose  at  least  a 
couple  of  times  since  Mutual  has 
been  in  business",  Mr.  McCosker 
said  that  contracts  may  have  ex- 

pired but  commitments  were  such 
that  not  many  stations  changed. 
He  vehemently  disagreed  with  the 
McGranery  contention  that  MBS 
had  become  a  formidable  competi- 

tor as  reflected  in  the  increase  in 
its  business,  pointing  out  that  it  is 
erroneous  to  reach  such  a  con 
elusion.  As  an  analogy,  he  cited 
that  he  might  have  5  cents  today 
and  10  cents  tomorrow,  which 
would  represent  a  100%  increase, 
but  that  he  would  still  have  only 
10  cents. 
When   Mr.   McGranery  said  it 
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appears  "you  want  the  law  to  help 
you  build  your  business  bigger," 
Mr.  McCosker  asked  that  it  "not 
be  put  that  way".  He  said  MBS  was 
not  seeking  a  "ceiling"  on  competi- 

tion, to  which  Mr.  McGranery  re- 
torted, "you  want  to  put  a  ceiling 

limiting  the  others". 
After  Mr.  McGranery  asserted 

that  he  held  Mr.  McCosker's  opin- 
ions in  respect,  the  MBS  executive 

responded  that  he  also  had  a  "great 
respect  for  your  views  and  I  must, 
in  addition,  abide  by  them". 

Using  the  press  association  anal- 
ogy, Mr.  McGranery  pointed  out 

that  if  a  newspaper  is  started  in  a 
town,  and  the  major  press  associa- 

tions are  tied  up,  that  newspaper 
gets  no  press  service.  Mr.  Mc- 

Cosker, however,  said  the  analogy 
was  not  apt  since  no  one  has  been 
willing  to  start  another  press  ser- 

"  vice,  whereas  MBS  is  willing  and 
■  anxious  to  become  a  full-scale  ma- 
'  jor  network  operation.  He  admitted, 
however,  that  MBS  had  "developed 
pretty  good"  in  spite  of  obstacles. 

Asserting  he  could  not  agree  that 
the  Commission  "should  limit  the 
right  of  any  other  chains",  Mr. 
McGranery    said    he    thought  it 

;  would  be  a  mistake  to  bring  them 
'  "down  to  your  level". 

He  asked  how  much  money  MBS 
had  spent  for  development  of  the 
radio  art.  Mr.  McCosker  said  all 
that  is  done  by  individual  members 
of  MBS,  rather  than  by  the  net- 

work itself.   Countering  the  Mc- 
■  Granery  statement  that  NBC  and 
CBS    had    spent   great    sums  of 

;  money  for  this  purpose,  Mr.  Mc- 
i  Cosker  said  there  are  many 
''.  "quirks"  in  comparing  "old  line" 
1  network  operations  as  against  a 
■i  mutual  operation, 
li  He  said  the  fact  that  MBS  leads 
■f  in  sports  is  not  in  any  wise  con- 
9  tradictory  to  the  MBS  contention 
I-  on  exclusivity.  "It  is  a  very  differ- 
rii  ent  type  of  contract,"  he  reiterated, 
a  one  covering  an  arrangement  with 
;  an  advertiser  and  the  other  cover- 
ing  an  exclusive  contract  with  an 

p:  aifiliate. 
When  Mr.  McGranery  said  he 

fli  thought  that  "nothing  but  chaos 
|i  and  confusion  would  result  by  leav- 
'  ing  these  networks  absolutely  on 
the  loose,"  Mr.  McCosker  retorted 

li  "that's  your  opinion". 

I  Weber  Calls  Rules 
I  Practical  and  Reasonable 

Mr.  Weber  began  reading  his 
prepared  statement  at  the  Thurs- 

day morning  session  but  had  com- 
pleted only  9  pages  of  the  56-page 

,  document,  exclusive  of  exhibits, 

'I  when  Committee  members  began  to 
pepper  him  with  questions  going 
into  the  network  monopoly  rules 
and  competitive  aspects.  They 
picked  up  almost  where  they  left 
off  with  Mr.  McCosker  the  preced- 

ing day. 
Explaining  he  had  been  general 

manager  of  MBS  since  1936  and  for 
the  preceding  two  years  had  been 
its  coordinator,  Mr.  Weber  said  in 
1933  he  became  vice-president  and 
general  manager  of  the  American 
Broadcasting  System,  "  a  company 

,  which  for  six  months  attempted 

DUAL  DUTIES  as  engineers  at 
NBC-Chicago  and  radio  instruc- 

tors in  the  campaign  to  train  men 
for  service  in  the  war  drive  bring 
professorial  dignity  to  the  brows 
of  (1  to  r)  W.  F.  Lanterman,  in- 

structor, and  E.  A.  Holm,  labora- 
tory assistant,  at  Northwestern  U ; 

P.  J.  Moore,  instructs  at  Illinois 
Institute  of  Technology. 

without  success  to  operate  a  na- 
tional network". 

Mr.  Weber  said  his  principal  pur- 
pose in  testifying  was  to  discuss 

the  network  regulations,  "the  evils 
and  abuses  that  made  the  regula- 

tions necessary,  and  to  demonstrate 
that  the  regulations  are  eminently 

practical  and  reasonable". 
Introducing  a  series  of  charts 

and  exhibits,  Mr.  Weber  first  broke 
down  industry  statistics  for  1940 
to  show  that  MBS  did  only  a  frac- 

tion of  the  total  network  business 
and  that  it  had  no  net  income  as  a 
cooperative  venture,  as  against  the 
substantial  incomes  of  its  competi- 
tors. 

Via  the  exhibit  route,  he  sought 
to  show  that  most  of  the  desirable 
stations  throughout  the  country  are 
with  "the  other  networks".  Of  49 
fifty  kw.  stations,  he  said,  the  Red 
Network  has  21;  CBS,  20;  BLUE, 
6;  MBS,  2.  At  the  other  extreme, 
in  low-power  local  stations,  he  said, 
MBS  has  111  as  against  34  on  the 
Red;  44  on  the  BLUE,  and  18  on 
CBS.  Moreover,  he  said  that  of 
MBS'  198  stations,  26— all  of  them 
in  important  cities — are  subject  to 
contracts  with  another  network, 
giving  the  latter  network  right  of 
way  over  practically  all  the  sta- 

tion's more  desirable  hours. 
These  "so-called  option  time  con- 

tracts", he  said,  are  primarily  NBC 
affiliates  or  those  of  the  BLUE,  al- 

though in  one  or  two  instances  they 
are  with  CBS.  MBS'  access  to  these 
stations  is  therefore  "on  a  very 
secondary  and  uncertain  basis",  he said. 

Compares  Stations 
By  Relative  Facilities 
Essaying  to  break  down  the 

NBC-BLUE  station  organization, 
Mr.  Weber  said  for  many  years  the 
Red  and  BLUE  had  shared  the  use 
of  a  large  number  of  stations  on  an 
equal  or  "first-come,  first-served 
basis.  Neither  network  had  option 
time  rights  against  the  other,  he 
said.  He  added  he  was  greatly 
mystified  by  the  recently  announced 
change  in  the  BLUE  rate  card. 

"It  seems  to  have  dropped  all  but 
three  or  four  of  these  shared  sta- 

tions, whereas  the  NBC  Red  Net- 
work continues  to  offer  them  as  part 

of  its  network.  We  know,  however, 
that  all  these  stations  are  still 
carrying    BLUE     Network  pro- 

grams." Then  he  ventured  that  the 
BLUE  will  continue  to  have  access 
to  all  or  most  of  the  stations,  par- 

ticularly since  the  "new  BLUE  Net- 
work company  is  a  100%  subsidiary 

of  RCA,  just  as  is  NBC". Mr.  Weber  introduced  an  exhibit 
showing  a  comparison  of  stations 
comprising  the  four  national  net- 

works as  to  relative  rank  of  facili- 
ties. He  said  NBC,  in  the  "first 

choice"  bracket,  in  the  first  60  mar- 
kets, had  33;  BLUE,  7;  CBS,  27; 

MBS,  7.  In  the  next  80  markets, 
NBC  had  30  first  choice;  BLUE, 
12;  CBS,  29;  MBS,  8.  In  all  other 
markets  he  ranked  NBC  with  36 
first  choice;  BLUE  with  37;  CBS 
21,  and  MBS  95. 

He  recalled  to  the  Committee  that 
NBC  in  one  of  its  exhibits  pur- 

ported to  rank  MBS  right  at  the 
top,  along  with  CBS,  in  the  num- ber of  affiliates  it  has  in  the  first 
140  metropolitan  areas  of  the 
United  States.  He  pointed  out  that 
the  first  140  areas  include  all  cities 
with  a  population  in  excess  of 
50,000,  and,  therefore,  include 
"quite  a  number  of  smaller  cities 
which  are  frequently  not  taken  by 

the  advertiser". 
Effect  of  Coverage 
By  50-kw.  Outlets 

He  elucidated  this  by  citing  ab- 
sence of  NBC  and  CBS  stations  in 

certain  cities  because  of  sufficient 
coverage  provided  by  50,000-watt 
stations  in  adjacent  metropolitan 
areas.  If  they  do  not  have  an  af- 

filiate in  any  particular  market,  "it 
is  because  they  do  not  want  it  or 
need  it,"  he  said.  On  the  other  hand, 
he  cited  that  MBS  "has  had  to  be 
satisfied,  in  most  cases,  with 
smaller  stations,  with  lower  power, 

that  do  not  have  such  coverage". 
Mr.  Weber  introduced  a  series 

of  colored  charts  depicting  a  com- 
parison of  number  and  power  of 

stations  composing  the  four  na- 
tional networks,  for  the  country  as 

a  whole,  for  the  first  140  markets, 
the  first  60  markets,  the  next  80 
markets  and  in  markets  other  than 
the  first  140.  These  tended  to  show 
that  MBS  has  a  total  of  only  336.3 
kw.  aggregate  power,  as  against 
1,310.45  kilowatts  on  the  Red; 
631.75  on  the  BLUE,  1,300.07  on 
CBS. 

The  MBS  column  achieves  "re- 
spectable proportions",  he  showed, 

only  in  markets  other  than  the  first 
140,  where  MBS  has  66.1  kw.  as 
against  97.85  kilowatts  for  Red; 
121.05  for  BLUE,  and  55.6  for 
CBS.  The  reason  MBS  does  not 
have  better  stations  in  the  larger 
cities  and  important  markets  is  to 
be  found  "in  the  five-year  contracts 
containing  option  time  and  ex- 

clusivity provisions,  and  in  the  way 
in  which  they  exploited  to  prevent 
the  establishment  or  growth  of  any 
new  national  network,"  the  witness 
asserted. 

The  barrage  of  questioning  real- 
ly got  under  way  when  Mr.  Weber 

commented  that  the  Commission 

regulations  were  designed  to  erradi- 
cate  "the  evils  and  abuses"  result- 

ing from  these  contracts.  He  said 

that  just  as  NBC  and  CBS  "are 
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really  before  you  in  the  capacity 
of  appellants  asking  that  you  set 
aside,  or  at  least  delay,  the  effective 

date  of  the  Commission's  regula- 
tions on  network  broadcasting,  Mu- 

tual is  here  defending  the  Commis- 
sion's action". 

Mr.  Weber  interjected  that  the 
regulations  would  not  aifect  net- 

works in  any  way.  When  he  was 
asked  by  Rep.  Sanders  to  clarify 
his  position  on  exclusivity,  in  the 
light  of  MBS  exclusive  contracts 
on  sports  programs,  Mr.  Weber 
countered  that  in  such  cases  ex- 

clusivity served  the  public  interest. 
Asked  by  Chairman  Lea  whether 

the  rules  would  affect  network 
operation,  he  said  it  would  have  a 
bearing  on  relationship  with  affili- 

ates bvit  not  on  corporate  function- 
ing. He  insisted  that  the  rules 

would  permit  more  competition  and 
disagreed  with  Rep.  Lea's  view 
that  they  would  seriously  affect  net- 

work operation. 

Constitutional  Issue 

Brought  Out  in  Questioning 

When  Rep.  Bulwinkle  (D-N.  C.) 
asked  Mr.  Weber  what  the  com- 

parative billings  of  the  various  net- 
works had  to  do  with  the  subject 

matter  of  the  Sanders  Bill,  he  re- 
plied that  other  network  witnesses 

had  been  allowed  to  enter  such 
testimony  and  he  wished  to  refute 
their  claims. 

When  Mr.  Weber  began  to  dis- 
cuss the  network  regulations,  Rep. 

Sanders  asked  for  a  copy  of  the 
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MBS  billings  for  May,  1942,  totaled 
$748,745,  an  increase  of  48.6%  over 
May,  1941,  when  the  figure  was 
$503,922.  Cumulative  total  for  the 
first  five  months  of  1942  was  $4,- 
669,731,  compared  with  1941's 
$2,445,368,  representing  an  in- crease of  90.96 7o. 

network  rules,  observing  that  one 
point  dealing  with  option  clauses 
needed  clarification.  He  said  he 
could  find  no  precedent  for  a  rule 
which  would  "forbid  the  right  of  a 
station  owner  to  sell  his  station 
time  as  he  wished,  providing  the 
public  welfare  was  not  interfered 

with  in  any  way". 
He  characterized  the  option  con- 

tract ban  by  the  FCC  as  a  "consti- 
tutional problem,"  observing  that 

he  was  "interested  in  the  funda- 
mental right  of  any  American  citi- 

zen to  sell  his  property".  When 
Rep.  Halleck  inquired  what  spe- 

cifically the  Commission  proposed 
to  permit  or  prohibit  in  this  rule, 
Mr.  Weber  said  the  rule  specified 
that  no  station  can  enter  into  an 
exclusive  contract. 

"Do  you  object  to  the  option  time 
contracts  as  eminently  wrong,  or 
because  they  affect  development  of 

Mutual?",  Rep.  Halleck  asked.  The 
witness  replied  the  contracts  were 
unfair  to  the  development  of  broad- 

casting, and  that  he  was  not  fight- 
ing solely  for  Mutual. 

He  contended  further  in  replying 
to  Rep.  Halleck  that  the  rules  would 
benefit  all  radio  and  that  MBS  as 
a  cooperative  organization  would 
not  be  benefitted  more  than  if  it 
were  a  private  concern.  Disagreeing 
with  the  Sanders  view  that  the 
rules  would  destroy  options,  Mr. 
Weber  said  they  would  "prevent 
monopoly"  on  station  time  by  net- works. Mr.  Sanders  insisted  that  an 
option  could  not  be  an  option  un- 

less it  was  exclusive,  but  the  wit- 
ness replied  that  options  were  still 

allowed  but  no  "perpetual"  options 
would  be  permitted. 

When  Rep.  Halleck  observed  that 
if  options  were  done  away  with  it 
would  be  possible  for  cooperative 

station  groups  to  take  the  "cream" time  and  limit  competition  to  the 
detriment  of  the  neworks,  Mr. 
Weber  said  he  did  not  feel  such  a 
condition  could  result.  The  public, 
he  insisted,  suffers  under  the  op- 

tion time  contracts. 

Increase  In  MBS 

Billings  Discussed 

A  humorous  note  was  interjected 
when  Rep.  Kennedy  asked  for  a 
definition  of  "exclusivity,"  pointing 
out  he  could  not  find  it  in  any  dic- 

tionary. Rep.  BrowTi  (D-0.)  com- 
mented that  it  probably  was 

created  "by  official  order". 
Rep.  McGranery  again  produced 

Broadcasting  Yearbook  and  re- 
ferred to  the  gross  billing  break- 

downs, repeating  questions  pro- 
pounded previously  to  Mr.  Mc- 

Cosker.  After  citing  the  rise  of 
MBS  billings  from  $529,000  in  1935 
to  $7,300,000  in  1941,  Rep.  Mc- 

Granery observed  that  the  growth 
of  MBS  in  time  sales  as  compared 
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with  the  other  networks,  tended  to 
show  that  the  network  had  not  been 
"adversely  affected".  Conversely, 
he  commented,  MBS  proportion- 

ately has  shown  greater  time  sales 
increases  than  the  other  networks. 

Asked  by  Rep.  McGranery 
whether  the  rules  could  not  be  con- 

sidered as  a  "double-edged  sword" in  weaning  stations  away  from 
other  networks,  Mr.  Weber  said  he 
felt  the  rules  would  not  affect  pres- 

ent network  affiliations.  He  further 
disagreed  that  the  rules  seem  to 
be  designed  to  "break  up  net- 

works", contending  that  they  were 
not  unfair  since  they  gave  stations 
a  choice  of  networks. 
"Mr.  Weber,"  interposed  the 

Pennsylvanian,  "you  are  asking 
this  Committee  to  do  something  for 
Mutual  that  will  encourage  chi- 

canery and  bootlegging  of  the  worst 

sort." 

Alluding  to  MBS  ownership,  Mr. 
McGranery  said  the  Macy-Trihune- 
Don  Lee  interests  had  what  he  de- 

scribed as  "control"  of  the  network, 
pointing  out  that  any  two  entities 
could  have  control  by  owning  25 
shares  each  of  the  outstanding  105 
shares  of  stock.  Mr.  Weber  agreed 
the  latter  statement  was  correct. 

MBS  Option  Contracts 
Are  Considered 

When  Rep.  Kennedy  drew  from 
the  witness  the  fact  that  basic  rates 
of  the  networks  were  comparatively 
the  same  and  inquired  whether  the 
networks  had  ever  gotten  together 
to  "discuss"  rates,  Mr.  Weber  re- 

plied in  the  negative. 
Rep.  McGranery  produced  MBS 

advertisements  published  in  a  New 
York  trade  paper,  in  which  MBS 
made  claims  to  getting  new  sta- 

tions, and  asked  the  witness  how 
he  could  reconcile  this  to  this  state- 

ments that  the  activities  of  other 
networks  were  holding  MBS  down. 
Mr.  Weber  said  that  in  the  case  of 
the  particular  advertisement,  which 
mentioned  addition  of  WCAE, 
Pittsburgh,  and  WFBR,  Baltimore, 
as  MBS  affiliates,  the  stations  had 
been  told  by  NBC  that  in  the  future 
they  would  be  served  by  the  BLUE 
instead  of  the  Red.  He  described 

the  latter's  programs  as  "inferior 
in  quantity  and  quality"  to  the 
Red.  I 

Reverting  to  stock  ownership  in 
MBS  Mr.  McGranery  asked  what 

benefits  a  stockholder  derives.  "A 
voice  in  the  management"  and 
nothing  more  accrues  to  the  stock- 

holder, said  the  witness.  When 
Rep.  McGranery  asked  what  would 
happen  if  "Colonel  McCormick  of the  Chicago  Tribune,  Macy,  and  the 
Don  Lee  were  to  withdraw  from 
MBS,"  Mr.  Weber  replied  that 
either  other  stations  would  be 
sought  or  a  new  network  would  be 
formed. 

The  crossfire  went  to  net  profit 
of  network  operations  when  Rep. 
Brown  said  he  had  heard  that  the 
networks  other  than  MBS  made 
"very  substantial"  returns.  Mr. 
McGranery  interjected  that  de- 

preciation figures  on  network 
tangible  property  would  show 
"enormous  losses". 

Recalling  the  Transcontinental 
Broadcasting  System  venture, 
launched  by  Elliott  Roosevelt,  Mr. 
McGranery  said  he  understood  that 

MBS  had  not  developed  its  "ex- 
clusivity" contracts  until  that  ven- ture had  been  launched.  Mr.  Weber 

asserted  the  contracts  had  been 
drafted  when  the  Roosevelt  at- 

tempts were  on  the  wane,  and  that 
"no  serious  attempt"  had  been 
made  by  Mr.  Roosevelt  to  start  a network. 

He  disclaimed  the  McGranery 
charge  that  the  MBS  exclusivity 
contracts  were  an  attempt  to 
"hedge  out"  the  threat  of  another 
network. 
Mr.  McGranery  stated  it  was 

surprising  to  learn  that  MBS, 
which  had  taken  up  the  cudgels 
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against  exclusive  option  contracts, 
should  have  been  "guilty  of  using 
these  contracts  to  keep  competition 
:away".  Mr.  Weber  insisted,  how- 

ever, that  the  contract  had  been 
brought  out  only  when  the  Roose- 

velt project  was  almost  disbanded. 

Weber  Not  Allowed 
To  Finish  Statement 

Mr.  Weber  again  testified  at  the 
Friday  session,  but  did  not  com- 

plete reading  of  his  detailed  state- 
ment. Chairman  Lea  suggested 

after  he  had  been  on  the  stand  more 
than  four  hours  that  he  might  sub- 

mit his  statement  for  the  record 

and  subsequently  "revise  and  ex- 
tend" his  remarks  as  desired.  Mr. 

Weber,  however,  elected  to  continue 
reading  the  statement,  on  the 
ground  that  many  of  the  questions 
in  the  minds  of  Committee  mem- 

bers would  be  answered  by  it  and 
in  the  light  of  statements  made  by 
witnesses  of  competing  networks. 

The  upshot  was,  after  about  an- 
other hour,  with  only  two  or  three 

members  of  the  Committee  present, 
and  following  a  conference  between 
Chairman  Lea  and  Counsel  Cald- 

well, Mr.  Weber  submited  the  bal- 
ance of  his  prepared  statement  for 

the  record.  He  had  completed  read- 
ing about  39  pages  of  his  56-page 

statement,  but  frequently  had  been 
interrupted,  primarily  by  Rep.  Hin- 
shaw,  who  delved  deeply  into  busi- 

ness aspects  of  MBS. 
Picking  up  where  he  had  left  off 

on  his  prepared  statement  as  the 
hearing  resumed  Friday,  Mr.  Weber 
continued  his  stout  defense  of  the 
regulations  and  of  the  FCC  and 
sharply  criticized  the  competitive 
networks  both  for  their  position 
with  respect  to  the  rules  and  for 
competitive  tactics.  He  character- 

ized the  "misrepresentation"  of  the 
regulations  as  extremely  unfair  to 
the  FCC. 

Mr.  Weber  analyzed  the  regula- 
tions, as  revised,  one  by  one.  He 

sought  to  show  that  the  major  net- 
works would  not  be  detrimentally 

affected  to  the  degree  they  contend- 
ed, but  that  free  competition  would 

be  introduced  in  network  broad- 
casting benefiting  public  and  in- 

dustry alike. 

Directs  Most  Criticism 
At  NBC  and  Blue 

He  was  particularly  critical  of 
the  operation  of  two  of  the  four 
networks  by  one  concern — NBC  and 
the  BLUE  under  RCA  ownership. 
Saying  that  some  of  the  "worst 
abuses  which  Mutual  and,  we  be- 

lieve, the  public  have  had  to  suffer" 
stemmed  from  this  operation,  he 
charged  that  "these  abuses  are  still 
continuing  in  just  as  obnoxious  a 
form  as  ever".  These  related  pri- 

marily to  the  hold  acquired  by  the 
RCA  subsidiaries  through  option 
time  and  exclusivity,  "devices  which 
were  used  for  all  they  were  worth 
by  NBC,  and  now  by  RCA,  to  ac- 

complish its  purpose  of  preventing 
the  inauguration  or  growth  of  any 
competing  national  network". 

One  of  the  "mysteries  of  this 
hearing",  Mr.  Weber  said,  is  "what 
has  happened  to  the  BLUE  Net- 

WPB  Order  Clarifies 

Definition  of   Radio  Set 
CLARIFYING  an  earlier  WPB 
order  (L-44),  which  restricted  pro- 

duction of  domestic  radio  receivers 
and  phonographs,  the  WPB  last 
week  issued  an  interpretation  which 
expands  the  definition  of  a  radio  set 
to  include  combination  radio  re- 

ceivers and  transmitters,  television 
receivers,  and  blackout  devices  us- 

ing vacuum  tubes. 
Furthermore,  this  interpretation 

also  established  that  persons  who 
merely  assemble  or  convert  sets 
which  have  been  produced  by  some- 

one else  are  not  bound  by  the  re- 
strictions of  the  order.  At  the  WPB 

it  was  pointed  out  that  "blackout 
devices"  had  to  be  included  in  the 
definition  of  radio  sets  since  their 
construction  so  closely  resemble 
that  of  a  radio  set. 

work?"  He  asked  why  it  hadn't 
been  represented  in  the  hearings 
and  said  he  felt  confident  that  if 
"it  were  really  separately  owned 
and  its  officers  were  free  to  express 
opinions,  they  would  almost  neces- 

sarily be  supporting  the  Commis- 
sion's regulations". 

At  great  length  Mr.  Weber  out- 
lined what  he  described  as  the  evils 

of  option  time  and  exclusivity,  giv- 
ing testimony  similar  to  that  ad- 

duced in  the  Senate  hearings  a  year 
ago.  The  difficulty  of  MBS  in  pro- 

curing outlets  in  cities  having  three 
or  less  stations  was  cited  because 
of  existing  practices. 

He  inserted  in  the  record  a  list 
of  27  cities  in  which  MBS  uses  a 

station  "subject  to  priority  rights 
of  another  network  under  option 
time  contracts".  There  are  only  36 
cities  in  the  country  in  which  there 
are  enough  stations  so  that  each 
national  network  can  have  its  own 
exclusive  outlet,  he  said. 

Mr.  Weber  charged  that  both 
NBC  and  CBS  have  developed  a 
sort  of  "ownership  psychology" with  reference  to  their  affiliated 
stations  and  seem  to  forget  that  the 
stations  are  independently  owned. 

Claims  Blue  Outlets 
Are  I\ot  Satisfied 

Again  lunging  at  the  BLUE,  Mr. 
Weber  charged  that  stations  affi.li- 
ated  with  that  network  are  "dis- 

satisfied because  of  the  small  in- 
come and  program  service  received 

from  the  BLUE  and  have  wanted 

to  affiliate  also  with  Mutual".  These 
stations  are  in  cities  desired  by  the 
advertiser,  he  said. 
When  Mr.  Weber  referred  to  a 

suggestion  that  MBS  programs 
could  be  brought  into  three-station 
or  less  cities  through  delayed 
transcription  broadcasts,  v/hich  he 
described  as  "really  a  phonograph 
record"  and  as  an  "artifice".  Rep. 
Hnlleck  interjected  to  inquire  what 
misrepresentation  was  involved.  He 
said  he  could  not  understand  why 

there  should  be  any  "fraud  or  de- 
ception" through  a  transcription  or 

record  broadcast  as  against  live 
talent. 

Mr.  Weber  said  the  FCC  always 
has  required  announcement  of  re- 

corded broadcasts  as  such  to  avoid 
any    misrepresentation    and  that 

while  quality  of  transcriptions  in 
some  cases  may  be  unusually  good, 
in  others  they  are  not  as  good  as 
live  pickups.  He  added  he  could  not 
take  a  strong  position  either  way 
on  transcription  versus  live  talent 
broadcasts. 

Mr.  Halleck  said  he  could  see  no 
justice  whatever  for  discrimination 
between  the  two  types  of  broad- 

casts unless  there  was  some  ele- 
ment having  to  do  with  the  employ- 
ment of  more  people.  He  said  he 

raised  the  question  only  because 
the  witness  had  observed  that  there 
were  "sound  reasons"  why  MBS 
prefers  not  to  use  delayed  broad- 
casts. 

At  this  point,  Chairman  Lea  sug- 
gested to  Mr.  Weber  that  he  might 

file  his  statement  for  the  record, 
because  of  the  pressure  of  other 
House  business  and  since  only  two 
or  three  members  of  the  Commit- 

tee were  present.  Mr.  Weber,  how- 
ever, asserted  he  preferred  to  con- 
tinue his  prepared  statement,  since 

allegations  of  other  witnesses  had 
not  been  adequately  covered.  He 
undertook  to  speed  up  his  reading, 
however. 

Says  Limited  Number  of 
Agencies  Control  Accounts 

Describing  the  manner  in  which 
network  business  is  placed,  Mr. 
W^eber  said  practically  all  national 
advertising  is  controlled  by  a  lim- 

ited number  of  agencies  intimately 
familiar  with  the  facts  and  circum- 

stances bearing  on  network  service. 
Trade  journals  regularly  report 

acquisition  or  loss  of  business  by 
any  network  and  "frequently  specu- late on  the  reasons  therefor  with  a 

constant  influence  on  the  network's 
prestige."  He  said  no  one  could 
charge  MBS  competitors  "with  hav- ing failed  to  make  the  most  of  the 
advantages  accruing  to  them  from 
these  contracts."  He  said  that  "in- 

cessantly, persistently  and  relent- 
lessly" NBC  and  CBS  salesmen 

and  agents  have  told  the  story  to 
advertising  agencies  and  advertis- 

ers, always  with  some  effect,  more 
often  than  not  "with  fatal  effect". 

Cracking  the  "philanthropic  pol- 
icy" expressed  by  the  competitive 

networks,  Mr.  Weber  said  they  did 
not  adopt  some  of  these  policies  un- 

til they  began  to  make  "immense 
profits".  Moreover,  he  charged  that 

NBC  did  not  hesitate  to  abandon 
two  of  its  program  policies  last 
fall  in  order  to  take  network  com- 

mercials away  from  MBS.  He 

charged  that  many  millions  of  dol- 
lars have  been  lost  to  stations  af- 

filated  with  MBS  because  of  NBC 
and  CBS  contracts.  The  business 
lost  included  not  only  advertisers 
who  were  persuaded  to  take  MBS 
in  the  first  place  but  a  number  of 
advertisers  who  have  been  per- 

suaded or  forced  to  leave  MBS,  he 
charged. 

Alluding  to  the  network-monop- 
oly litigation,  Mr.  Weber  alleged 

that  the  networks  have  told  their 
aflSliates  the  chain-monopoly  regu- 

lations will  not  go  into  effect  in 
less  than  two  or  three  years,  if  at 
all,  and  that  affiliates  may  safely 
enter  into  "these  restrictive  con- 

tracts". Moreover,  salesmen  of  the 
networks  have  told  prospects  that 
the  delays  will  be  brought  about 
by  other  proceedings  which  would 
be  instituted  or  have  been  instituted 
or  by  other  action  in  Congress. 

Discusses  Effects  of 

Restrictive  Contracts 

"These  very  hearings  are  being 
widely  represented  in  the  trade 
press  as  like  to  have  the  effect  of  de- 

lay," he  said.  Mr.  Weber  then  pro- 
ceeded to  cite  "examples  of  the  ef- 
fect of  restrictive  contracts". 

Among  these  were  the  Ballantine 
program  which  switched  from  MBS 
to  the  BLUE  and  which  he  said 

resulted  from  the  BLUE's  option time  contracts;  the  March  of  Time 
program,  which  went  on  the  BLUE 
instead  of  MBS  and  now  is  slated 
for  the  Red;  the  original  Kay 
Kyser's  Lucky  Strike  program, 
which  he  said  began  on  MBS  over 
three  years  ago  under  American 
Tobacco  Co.  sponsorship  and  which 
switched  to  the  Red;  True  or  False, 
sponsored  by  J.  B.  Williams,  orig- 

inally on  MBS  which  went  to  the 
BLUE  when  the  option  time  privi- 

lege was  exercised,  and  several  other 

programs. Representatives  of  three  of  the 
largest  agencies  handling  an  im- 

portant volume  of  national  adver- 
tising, Mr.  Weber  said,  have  ex- 
pressly stated  to  MBS  that  they 

would  not  purchase  time  for  any 
client  during  hours  covered  by  op- 

tion time  purchases  unless  and  un- 
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til  MBS  "can  give  equal  assurance 
to  that  which  NBC  and  Colum- 

bia are  able  to  give".  These  expe- 
riences, he  said,  have  had  an  ef- 

fect on  MBS  affiliates  and  the  net- 
work is  in  "continuous  danger  of 

losing  them  through  this  loss  of 
business  and  consequent  loss  of 

prestige." 
Rep.  Hinshaw  agreed  that  con- 

tinuity of  advertising  was  desir- 
able. He  said  it  appeared  to  him 

the  difficulty  was  in  the  manner  of 
obtaining  that  assurance. 

Mr.  Hinshaw  asked  if  the  whole 

problem  didn't  resolve  itself  into  a 
question  of  whether  a  sufficient 
number  of  stations  exist  in  im- 

portant cities  to  accommodate  all 
four  networks.  He  said  he  assumed 
the  Commission  has  not  been  will- 

ing to  "put  other  stations  in  these 
cities"  because  of  technical  limita- 

tions. Asserting  this  was  the  pre- 
cise problem,  Mr.  Weber,  however, 

said  that  stations  were  complain- 
ing about  the  present  practices  and 

wanted  to  take  MBS  programs. 

Recalls  Rosenbaum 
Testimony  to  FCC 
He  mentioned  specifically  the 

testimony  of  Samuel  R.  Rosenbaum, 
president  of  WFIL,  Philadelphia, 
during  the  network-monopoly  hear- 

ing, in  which  he  had  stated  that 
WFIL,  a  regular  BLUE  outlet,  de- 

sired the  programs  of  MBS.  He  said 
he  would  produce  this  testimony 
for  the  record,  pointing  out  that 
Mr.  Rosenbaum  then  spoke  as 
chairman  •f  Independent  Radio 
Network  Affiliates  (since  dis- 

banded) and  that  he  assumed  it 
represented  the  viewpoint  of  the 
majority  of  affiliated  stations. 

"Then  the  whole  thing  resolves 
itself  into  the  'wooing'  of  stations 
in  these  important  cities,"  com- 

mented Rep  Hinshaw. 
Mr.  Weber  disagreed,  holding 

that  as  things  stand  MBS  is  unable 
to  bargain  with  affiliated  stations 
on  the  same  basis  as  the  other  net- 
works. 

Asking  the  witness  point-blank 
if  the  question  was  not  one  of  "get- 

ting more  advertising"  into  cities 
having  less  than  four  stations,  Mr. 
Weber  said  that  network  service 
covered  sustaining  programs,  too. 

"But  you  are  not  excited  about 

providing  sustaining  service  to 
more  affiliates,  are  you?"  inquired the  Californian. 
"Hardly,"  said  Mr.  Weber. 

"What  we  want  is  to  see  that  sta- 
tions are  given  the  freedom  of 

choice  of  which  they  have  been 

deprived  in  the  past." The  Hinshaw-Weber  cross-fire 
got  down  to  a  discussion  of  the  de- 

gree of  FCC  control  over  programs 
and  sales  and  implications  of  cen- 

sorship which  might  be  involved. 
Mr.  Hinshaw  contended  that  after 
all  the  question  basically  was  one 
of  competition  among  the  networks 
on  sale  of  advertising.  Mr.  Weber 
contended  that  he  was  opposed  to 
regulation  of  rates  because  sta- 

tions would  be  reduced  to  common 
carriers.  He  said  he  felt  he  was 
representing  stations  on  MBS  more 
so  than  any  other  network  execu- 

tive because  MBS,  as  such,  makes 
no  profits. 
Asking  Mr.  Weber  whether  it 

wasn't  a  fact  that  there  were  "too 
few  eggs  in  the  basket  and  if  there 
are  enough  to  go  around  everybody 
would  be  satisfied,"  and  failing  to 
receive  what  he  regarded  as  a  re- 

sponsive answer,  Mr.  Hinshaw 
dropped  the  interrogation  at  this 

point,  asserting  that  he  couldn't 
"develop  that  any  further  now". 
Licensing  Procedure 
Of  FCC  Discussed 
FCC  licensing  procedure,  now 

limiting  stations  to  two-year  ten- 
ures before  renewal,  was  questioned 

by  Rep.  Hinshaw.  He  asked  wheth- er it  would  not  be  advisable  to  have 
a  10-year  license  in  lieu  of  a  two- 
year  certificate,  or  perhaps  a  per- 

petual one,  conditioned  on  "good 
behavior"  as  is  done  in  the  case 
of  appointment  of  judges. 

Mr.  Weber,  however,  took  the 
position  that  the  FCC  should  have 
complete  control  over  such  situa- 

tions and  that  while  broadcasters 
advocated  extension  of  licenses,  he 
had  never  given  any  detailed  study 
to  this  matter  or  to  the  subject 
of  transfer  or  sale  of  stations.  He 
suggested  that  these  questions  be 
posed  to  Mr.  Caldwell. 

Mr.  Hinshaw,  however,  asked  for 
the  personal  views  of  the  witness 
since  he  said  these  matters  em- 

braced operating  policy.  Mr.  Weber 
persisted  that  they  fell  in  the  legal 
category  and  that  he  would  not 
venture  beyond  the  general  view 
that  it  had  been  demonstrated  the 
FCC  knows  how  to  handle  such 
matters.  He  commented  further, 
however,  that  he  thought  the  FCC 
should  have  complete  power  to  see 
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that  the  public  interest  is  served. 
Asked  by  Rep.  Hinshaw  whether 

he  did  not  think  that  Congress 
should  lay  down  some  rules  on 
qualification  of  applicants,  particu- 

larly in  connection  with  transfer 
cases,  Mr.  Weber  said  he  had  no 
objection  to  such  rules  if  they 

would  "prevent  current  abuses". 
"If  the  Chicago  Tribune  were 

sold,  would  you  say  that  the  license 
of  the  station  it  owns  should  come 

up  for  renewal  immediately?", asked  Rep.  Hinshaw. 
Mr.  Weber  said  he  had  not  con- 

sidered such  a  situation  and  would 
prefer  to  have  Mr.  Caldwell,  who 
had  made  an  intensive  study  of 
the  whole  subject,  testify  as  to  it. 
Mr.  Hinshaw  observed  that  if  the 
Commission  could  say  who  shall  or 
shall  not  own  stations,  it  could 

very  effectively  exercise  a  "censor- 
ship". For  example,  a  commission 

operating  under  a  dictatorship 
could  say  who  could  or  could  not 
have  stations.  He  agreed  with  Mr. 
Weber  that  nobody  expects  such  a 
situation  to  develop,  but  that  it  con- 

ceivably could  as  things  stand  now. 

No  Realignment  Plans 
Pending,  Says  Weber 

Continuing  his  prepared  state- 
ment, Mr.  Weber  went  into  what 

he  described  as  the  practical  effect 
of  the  regulations.  He  pointed  out 
that  NBC  and  CBS  at  the  outset 
had  argued  that  exclusive  contracts 
were  absolutely  vital  to  the  continu- 

ance of  the  American  system  of 
broadcasting,  "but  somehow  that 
position  has  tended  to  disappear". He  dissected  the  regulations  as  they 
would  effect  network  operation,  in 
his  view. 

Questioned  again  by  Rep.  Hin- 
shaw, Mr.  Weber  said  that  if  the 

regulations  became  effective,  MBS 
would  not  abandon  its  present  out- 

lets, except  for  "normal  exchanges". He  said  the  network  had  never  had 
in  mind  realignment  as  a  result  of 
the  rules. 

There  ensued  a  discussion  of  the 
makeup  of  MBS,  and  when  Mr. 
Weber  revealed  there  were  a  half- 
dozen  regional  networks,  such  as 
Don  Lee,  Yankee,  Texas  State  and 
others  that  have  contracted  inde- 

pendently with  MBS,  Mr.  Hinshaw 
asserted  it  would  be  interesting  to 

know  whether  these  "sub-networks" 
operate  on  a  profit  basis  or  are  co- 

operative, as  is  MBS.  Mr.  Weber 
said  he  did  not  know.  He  said  per- 

haps a  third  and  surely  not  more 
than  half  of  MBS'  198  outlets  were 
identified  with  regional  networks. 

Asked  by  Rep.  Hinshaw  to  pro- 
duce this  data,  Mr.  Weber  said  he 

would  seek  to  get  the  data,  but 
suggested  that  NBC  and  CBS  also 
deal  with  regional  networks  and 
that  similar  data  should  be  pro- 

cured from  them.  As  to  several 
other  requests  made  by  Mr.  Hin- 

shaw, Mr.  Weber  suggested  that 
similar  comparative  data  be  pro- 

cured from  the  other  networks, 
particularly  cost  accounting  state- 

ments as  to  payiTients  to  affiliates 
of  the  older  networks,  as  against 
payments  credited  to  their  man- 

aged and  operated  stations. 
Rep.    Hinshaw   also   sought  to 

learn  whether  any  or  all  of  these 
"subnetworks"  have  option  time  of 
the  character  employed  by  the  ma- 

jor networks.  Mr.  Weber  said  that 
of  his  own  knowledge  some  of  them 
do,  but  that  it  did  not  have  the 
same  practical  effect  since  these 
networks  operate  only  beyond  the 
hours  covered  in  the  major  net- 

work time  options. 

Tells  of  Expenses 
Caused  by  Investigations 

In  the  case  of  MBS,  Mr.  Weber 
said  it  has  option  time  arrange- 

ments with  its  stockholder  sta- 
tions, but  reiterated  that  the  net- 
work has  operated  under  the  pro- 
posed FCC  rules  without  serious 

effect. 
Mr.  Hinshaw  said  he  was  trying 

to  reconcile  the  statements  that 
MBS  is  a  cooperative  network  mak- 

ing no  profit  as  against  the  situa- 
tion wherein  it  has  stockholder 

members  who  are  "sub-networks" 
and  who  may  have  option  time  ar- 

rangements. Mr.  Weber  explained 
that  MBS  sells  the  regional  net- 

works at  regular  rates  and  did  not 
know  how  much  of  that  rate  they 
retained  for  themselves.  He  said 
he  assumed  some  of  them  operated 
on  a  cooperative  basis  and  others 
on  a  profit  basis. 

Further,  he  said  that  because  of 
special  events  entailed  by  the  war 
and  expenses  incurred  by  virtue 
of  "legal  hearings"  growing  out  of 
the  network  rules,  there  have  been 
extra  assessments  against  stock- 

holder members.  He  said  this  was 
"no  complaint  but  a  statement  of 

fact". 

After  Mr.  Weber  had  continued 
a  few  moments  on  his  statement, 
and  following  a  huddle  between 
Chairman  Lea  and  Mr.  Caldwell, 
Mr.  Weber  offered  the  balance  of 
his  statement  for  the  record,  with- 

out reading.  The  only  other  Com- 
mittee member  present  was  Mr. 

Hinshaw.  The  Chairman  advised 
the  witness  that  he  could  revise 
and  extend  his  remarks  as  he  saw 
fit  and  pointed  out  that  he  had  been 
on  the  stand  about  5%  hours. 

Discusses  Separation 

Of  NBC  Networks 
Rep.  Hinshaw,  however,  said  he 

wanted  to  ask  another  question  or 
two,  since  the  witness  was  not 
scheduled  to  return.  He  sought  to 

ascertain  what  proportion  of  MBS' income  went  to  stockholder  stations 
as  against  non-stockholder  stations. 
Mr.  Weber  said  that  all  stations 
and  regional  networks  get  their 
precise  rate  cards  minus  MBS 
discounts  and  commissions.  The 
only  yardstick  is  the  rate  card, he  said. 

That  portion  of  Mr.  Weber's statement  placed  in  the  record  with- 
out reading  covered  the  need  for 

the  non-exclusive  feature  in  the 

Commission's  option  time  regula- 
tion and  an  analysis  of  the  balance 

of  the  regulations. 

His  final  chapter  was  titled  "The 
BLUE  Network"  and  described  the 
separation  of  the  Red  and  the 
BLUE,  with  both  networks  100% 
subsidiaries  of  RCA. 

BROADCASTING  •  Broadcast  Advertising 



Roy  Corderman  Shifted 
To  COI  Technical  Post 
ROY  C.  CORDERMAN,  for  the  last 
six  months  with  the  Office  of  the 
Coordinator  of  Inter-American  Af- 

fairs (Rockefeller  Committee)  and 
one  of  the  coun- 

try's best  known 
radio  amateurs, 
on  June  1  was 
transferred  to  the 
Office  of  the  Co- 

ordinator of  In- 
formation (Dono- 

van Committee) 
as  a  communica- 

tions engineer  in  ̂ *^' 
the  technical  divi- 

sion headed  by 
Murry  Brophy,  ex-CBS  artist  bu- 

reau representative  on  the  West 
Coast. 
Having  completed  a  survey  of 

the  shortwave  setup  of  the  Western 
Hemisphere  for  the  Rockefeller 
Committee,  Mr.  Corderman  will 
work  as  liaison  between  COI  and 
international  broadcasting  stations 
and  communications  companies.  For 
15  years  he  has  been  with  AT&T, 
the  last  eight  as  commercial  repre- 

sentative in  Washington.  His  "ham" 
station,  W3ZD,  in  Chevy  Chase, 
Md.,  suburb  of  Washington,  has 
many  times  served  as  a  key  outlet 
for  amateur  emergency  networks 
and  he  has  long  been  active  in  the 
American  Radio  Relay  League. 

Court  Review  Given  Net  Rules 
(Continued  from  page  8) 

Mr.  Corderman 

Larson  Offered  Post 

JOHN  LARSON,  of  the  NBC  New 
York  engineering  staff,  has  been 
tendered  an  appointment  as  engi- 

neer for  the  Office  of  the  Coordina- 
tor of  Inter- American  Affairs 

(Rockefeller  Committee),  and  will 
probably  accept  effective  June  1. 
Mr.  Larson  would  have  charge  of 
technical  relations  with  shortwave 
stations.  His  experience  includes 
traveling  as  engineer  with  Tosca- 
nini  and  the  NBC  Orchestra  dur- 

ing their  South  American  tour  last 
year. 

More  Drop  Out 
THREE  MORE  stations  on  June 
4,  through  their  attorneys,  asked 
the  FCC  to  dismiss  their  applica- 

tions for  new  facilities  due  to  the 
freeze  order  situation  [see  earlier 
story  on  page  20].  They  are: 
KXRO,  Aberdeen,  Wash.,  seeking 
a  shift  from  1340  kc.  to  1520  kc, 
and  power  increase  from  250  to 
1,000  watts;  WDBO,  Orlando,  Fla., 
now  operating  with  5,000  watts 
fulltime,  seeking  10,000  watts  day; 
WDGY,  Minneapolis,  seeking^  a 
power  increase  with  directional  an- 

tenna and  changes  in  equipment 
and  hours  of  operation.  Also 
dropped  was  the  application  of 
Truett  Kimzey,  of  Greenville,  Tex., 
seeking  a  new  250-watt  station  on 
1400  kc.  in  that  community. 

'  WBNX,  New  York,  has  appointed 
'.Forjoe  &  Co.  as  its  national  sales  reji- 1  resentative. 

as  an  immediate  problem.  Because 
NBC  operates  on  a  block-time  basis 
on  options,  whereas  CBS  has  what 
is  characterized  as  a  "roving  op- 

tion", CBS  regarded  the  issue  as one  of  life  and  death. 
How  far  any  move  to  achieve  a 

negotiated  settlement  will  go,  is 
problematical.  The  sweeping  nature 
of  the  Supreme  Court  majority's 
ruling,  it  was  believed  by  observers, 
would  make  any  modification  short 
of  dropping  of  the  option  time  rule 
altogether  still  fall  within  the  pur- 

view of  the  opinion.  Nevertheless, 
it  was  thought  likely  that  there 
would  be  conversations,  probably 
initiated  by  the  FCC,  looking  to- 

ward some  sort  of  adjustment  to 
avoid  protracted  litigation  during 
the  war. 

Court  Acted  Quickly 

The  Supreme  Court  acted  with 
almost  unprecedented  celerity  in 
deciding  the  network  cases.  It  ac- 

cepted jurisdiction  on  March  16  and 
heard  arguments  on  the  bills  of 
complaint  on  April  30  and  May  1. 
The  decision  came  a  month  later — 

just  prior  to  the  court's  recess  for the  summer. 
Charles  Evans  Hughes  Jr.,  son 

of  the  former  Chief  Justice,  argued 
the  case  before  the  Supreme  Court 
for  CBS,  and  John  T.  Cahill,  RCA- 
NBC  chief  counsel,  presented  argu- 

ments for  that  network.  The  Gov- 
ernment case  was  presented  by  Tel- 

ford Taylor,  FCC  general  counsel. 
It  is  expected  the  same  attorneys 
will  handle  the  trial  on  the  merits 
in  the  court  below. 

Chief  Justice  Stone,  in  his  de- 
tailed opinion,  brought  out  that  of 

critical  importance  in  the  litigation 
is  the  stipulation  of  the  affiliated 
station  that  it  will,  upon  not  less 
than  28  days'  notice  from  appellant 
(CBS),  broadcast  the  sponsored 
programs  furnished  it  by  the  net- 

work for  at  least  50  converted 
hours,  averaging  79  regular  clock 
hours,  per  week.  This  compares  to 
the  FCC  proposed  requirement  of 
56  days'  notice  on  option  time  of  not more  than  three  hours  within  each 
of  four  specified  segments  of  the 
broadcast  day. 

The  majority  put  little  stock  in 
the  FCC  argument  that  the  minute 
it  had  adopted  immediately  follow- 

ing the  appeals,  allowing  stations 
to  test  the  valiidty  of  the  regula- 

tions without  danger  of  loss  of 
license,  mitigated  the  injury. 

Relying  on  the  CBS  allegations 
that  even  since  the  adoption  of  the 
minute  by  the  FCC,  it  had  con- 

tinued to  receive  indications  that 
its  affiliates  would  cancel  and  re- 

pudiate their  contracts,  the  major- 
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ity  said  it  is  evident  that  the  ap- 
plication of  the  regulations  by  the 

Commission  "would  disrupt  appel- 
lant's broadcasting  system  and  seri- 
ously disorganize  its  business". 

The  time  option  regulation  re- 
quiring 56  days  rather  than  28 

days  notice  and  specifying  that  no 
option  is  exclusive  of  other  net- 

works, in  effect  would  substitute  a 
system  in  which  every  station  is 
available  to  every  network  on  a 
"first  come,  first  served  basis",  said 
the  majority. 

Effect  of  FCC  Order 

The  Commission  conceded  in  its 
brief  that  the  regulations  by  their 
own  terms  "expose  licensees,  who 
renew  their  affiliation  contracts,  to 
revocation  proceedings  by  the  Com- 

mission whenever  upon  a  statement 
which  the  Commission  may  require 
it  appears  that  the  licensee  has  en- 

tered into  an  affiliation  contract 

which  the  regulations  proscribe", the  court  held. 

The  court  held  that  the  order  "in 
its  genesis  and  on  its  face,  and  in 

its  practical  operation"  is  an  order 
promulgating  regulations  "which operate  to  control  such  contractual 
relationships,  and  it  was  adopted 
by  the  Commission  in  the  avowed 
exercise  of  its  rule-making  power". 
Beyond  that,  it  held  that  the  regula- 

tions are  not  any  the  less  review- 
able because  their  promulgation  did 

not  operate  of  their  own  force  to 
deny  or  cancel  a  license.  It  is 
enough,  the  court  said,  that  failure 

to  comply  with  them  "penalizes 
licensees  and  appellant  with  whom 
they  contract.  If  an  administrative 
order  has  that  effect,  it  is  review- 

able and  it  does  not  cease  to  be  so 
merely  because  it  is  not  certain 
whether  the  Commission  will  en- 

force the  penalty  incurred  under 

its  reffulations  for  non-compliance." 
Penalty  for  Non-Compliance 
Declaring  that  the  regulations 

impose  a  penalty  and  sanction  for 
non-compliance  "far  more  drastic 
than  the  fines  customarily  inflicted 
for  breach  of  reviewable  adminis- 

trative orders,"  the  court  said  it  is 
common  experience  that  men  con- 

form their  conduct  to  regulations 
by  Governmental  authority  so  as  to 
avoid  "the  unpleasant  legal  con- 

sequences which  failure  to  con- 
form entails".  In  the  CBS  case, 

the  court  said,  "it  is  alleged  with- out contradiction  that  numerous 
affiliated  stations  have  conformed  to 
the  regulations  to  avoid  loss  of 
their  licenses  with  consequent  in- 

jury to  appellant." "Such  regulations  have  the  force 
of  law  before  their  sanctions  are 
invoked,  as  well  as  after.  When, 
as  here,  they  are  promulgated  by 
order  of  the  Commission  and  the  ex- 

pected conformity  to  them  causes 
injury  cognizable  by  a  court  of 
equity,  they  are  appropriately  the 
subject  of  attack  under  the  pro- 

visions of  Section  402  (a)  and  the 

Urgent  Deficiencies  Act." 
Terms  of  Command 

The  court  slapped  the  Commis- 
sion's contention  that  the  regula- 

tions were  no  more  reviewable  than 
a  "press  release".  It  said  that  the 
regulations  were  avowedly  adopted 
in  the  exercise  of  rule-making 

power,  couched  in  terms  "of  com- mand" and  accompanied  by  an  an- 
nouncement that  the  policy  is  one 

"which  we  will  follow  in  exercis- 

ing our  licensing  power".  It  said 
that  the  allegations  of  the  com- 

plaint and  of  the  effect  of  the  Com- 
mission's order,  if  sustained  upon 

trial,  is  enough  to  "establish  the 
threat  of  irreparable  injury". 

Concluding  that  all  the  elements 
"prerequisite  to  judicial  review 
are  present",  the  majority  said  the 
ultimate  test  of  reviewability  "is 
not  to  be  found  in  an  over-refined 
technique,  but  in  the  need  of  the 
review  to  protect  from  the  irrepar- 

able injury  threatened  in  the  ex- 
ceptional case  by  administrative 

rulings  which  attach  legal  con- 
sequences to  action  taken  in  ad- 

vance of  other  hearings  and  ad- 
judications that  may  follow,  the  re- 

sults of  which  the  regulations  pur- 

port to  control." 
"We  conclude,"  said  the  major- 

ity, "that  the  Commission's  promul- 
gation of  the  regulations  is  an 

order  reviewable  under  Section  402 
(a)  of  the  Act,  and  that  the  bill 
of  complaint  states  a  cause  of  ac- 

tion in  equity.  The  stay  now  in 
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effect  will  be  continued,  on  ternr.s 

to  be  settled  by  the  court  below." 
In  the  NBC  case,  which  the  ma- 

jority covered  in  about  700  words, 
the  court  referred  to  its  CBS 
opinion  as  encompassing  the  basic- 
issues.  It  pointed  out  that  NBC 
conducts  its  business  substantially 
in  the  same  manner  as  CBS,  but 
that  its  contracts  do  not  require 
that  the  stations  shall  broadcast 
the  programs  of  no  other  chain 
than  National. 

A  feature  of  the  contract  is  the 
option  given  NBC  for  use  of  the 
station  on  28  days  notice  "for  cer- 

tain specified  periods  of  radio  time 
in  broadcasting  commercial  net- 

work programs  provided  by  Na- 
tional". It  cited  that  the  bill  of 

complaint  makes  a  sufficient  show- 
ing of  irreparable  injury  to  NBC, 

including  an  allegation  that  48 
affiliated  stations  have  served  no- 

tice of  abrogation  of  the  contracts. 
Effect  of  Minute 

The  court  said  that  for  reasons 
stated  at  length  in  the  CBS  opinion, 
it  holds  that  the  order  of  the  Com- 

mission "is  reviewable  in  the  pres- 
ent suit  by  the  district  court  of 

three  judges."  It  ordered  the  judg- 
ment reversed  and  the  cause  re- 

manded for  further  proceedings. 
Unlike  the  CBS  case,  the  court 

said  the  record  discloses  no  facts 
showing  what  effect  the  Commis- 

sion's minute,  adopted  after  the 
present  suit  was  brought,  has  had 
or  will  have  upon  the  cancellation 

of  appellants'  contracts  by  the 
affiliated  stations.  So  far  as  rele- 

vant, that  will  be  a  matter  for  con- 
sideration by  the  court  below,  as 

will  be  the  question,  not  considered 
by  it,  whether  the  appellants  other 
than  NBC  [WOW,  Omaha,  and 
WHAM,  Rochester]  are  "proper 
parties  plaintiff". 

Justice  Frankfurter  and  his  two 
colleagues  based  their  dissent  on 
the  contention  that  a  district  court 
can  take  a  case  only  when  Congress 
has  authorized  that  type  of  case 
to  be  taken.  Congress,  they  held, 
"did  not  leave  opportunity  for  re- 

viewing damaging  action  by  the 
FCC  to  the  general  equity  powers 
of  the  district  courts." 

The  minority  held  that  the  regu- 
lations do  not  commit  the  Commis- 
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sion  to  any  "definitive  course  of 
action  in  passing  upon  applica- 

tions for  licenses".  They  said  the 
regulations  are  not  the  completion 
of  the  "adjudicatory  process".  To 
argue  that  irreparable  injury  "im- 

plies reviewability  is  in  effect  to 
contend  that  there  must  be  a 
remedy  because  the  plaintiff  claims 
serious  damage,"  said  Justice Frankfurter. 

The  dissenting  opinion  held  that 
the  Act  created  two  avenues  by 
which  orders  of  the  FCC  were  open 
to  review  by  the  federal  courts — 
one  under  402  (a)  and  the  other 
under  402  (b).  It  held  that  402  (a) 
was  improperly  invoked,  since  the 
regulations  did  not  constitute  an 
order.  Beyond  that,  the  minority 
contended  that  a  licensee,  by  vir- 

tue of  the  minute  adopted  by  the 
Commission,  is  under  no  compulsion 
to  cancel  or  modify  its  affiliation 
contract  since  the  minute  enables 
a  licensee  to  contest  the  validity 
or  reasonableness  "without  fear  of 
losing   its  license". 

Guardian  of  Liberty 
Justice  Frankfurter  went  to  the 

length  of  citing  individual  renewal 
cases  which  had  been  pending  be- 

fore the  FCC  to  prove  his  conten- 
tion that  intervention  is  allowed  in 

renewal  proceedings.  He  cited  the 
"unfortunate  effects  of  premature 
judicial  review".  The  regulations 
were  issued  on  May  2,  1941,  more 
than  a  year  ago,  he  said. 

"Hardship  there  may  well  come 
through  action  of  an  administra- 

tive agency,"  the  dissent  concluded. 
"But  to  slide  from  recognition  of  a 
hardship  to  assertion  of  jurisdic- 

tion is  once  more  to  assume  that 
only  the  courts  are  the  guardians 
of  the  rights  and  liberties  of  the 
people.  *  *  *  To  say  that  the  courts 
should  reject  the  doctrine  of  ad- 

ministrative finality  and  take  jur- 
isdiction whenever  action  of  an  ad- 

ministrative agency  may  seriously 
affect  substantial  business  inter- 

ests, regardless  of  how  intermedi- 
ate or  incomplete  the  action  may  be, 

ASCAP 
(Continued  from  page  10) 

ments  between  all  parties  and 

ASCAP." 

Acording  to  copyright  lawyers, 
this  means  that  if  a  writer  has  as- 

signed his  licensing  rights  to 
ASCAP  for  the  period  in  which  a 
number  is  written  his  contract  with 

a  publisher  does  not  give  the  pub- 
lisher these  rights  until  the  writer's contract  with  ASCAP  has  expired, 

but  at  that  time  they  do  become 
the  property  of  the  publisher  and 
may  not  be  reassigned  by  the  writer 
to  ASCAP. 

Like  a  Tenancy 

The  situation  is  comparable,  these 
lawyers  state,  to  the  sale  of  a  house 
which  has  been  rented  to  a  tenant. 
For  the  duration  of  the  lease  the 
new  owner  must  respect  the  rights 
of  the  tenant  but  at  its  expiration 
the  former  owner  cannot  renew  the 
lease. 

ASCAP's  final  argument  is  that 
Marks  sold  to  BMI  the  exclusive 
right  to  license  public  performance 
of  its  music  for  $1,000,000,  "part  of 
which  plaintiff  Marks  has  already 

received  and  kept  for  itself"  and that  in  withdrawing  the  licensing 

rights  from  ASCAP  Marks  "is  at- tempting to  deprive  the  individual 
defendants  of  their  livelihood."  BMI 
has  "aided  and  abetted"  Marks  in 
this,  ASCAP  charges,  so  that  both 

plaintiffs  come  into  court  with  "un- 

clean hands." John  Schulman,  attorney  for 
Songwriters  Protective  Assn.,  was 
granted  an  extension  of  time  to 
enter  his  answer,  which  is  ex- 

pected to  uphold  the  rights  of  the 
writers  as  opposed  to  those  of  the 
publisher,  a  point  not  mentioned  in 
the  ASCAP  answer. 

N.  Y.  Bond  Drive 

AS  PART  of  the  radio  publicity 
campaign  to  help  the  special  house- 
to-house  sale  of  war  bonds  in  the 
New  York  area,  June  12-24.  Ten 
committees  covering  the  various 
types  of  broadcasts  are  being  set 
up  to  arrange  for  announcements 
on  various  programs  the  week  prior 
to  the  drive  Details  are  being 
worked  out  by  Al  Simon,  publicity 
director  of  WHN,  New  York,  cur- 

rently on  leave. 

is,  in  effect,  to  imply  that  the  pro- 
tection of  legal  interests  is  en- 
trusted solely  to  the  courts.  The 

unbroken  current  of  this  court's 
decisions  in  construing  the  scope  of 
judicial  review  under  the  Urgent 
Deficiencies  Act,  and  which  is  the 
only  warrant  for  jurisdiction  in 
this  case,  repels  such  a  contention. 
The  decision  should  therefore  be 

affirmed." 

Watson  Dispute  Delays 

Action  on  FCC  Funds 
A  STALEMATE  was  reached  last 
week  in  the  discussion  by  House 
and  Senate  conferees  on  the  status 
of  Dr.  Goodwin  Watson,  chief  an- 

alyst of  the  FCC  Foreign  Broad- 
cast Monitoring  Service  who  has 

been  under  fire  for  alleged  Com- 
munist-front activities. 

Dr.  Watson's  status,  which  has 
been  undetermined  since  the  House 
voted  to  withhold  his  salary  in  its 
consideration  of  the  Independent 
Offices  Appropriation  Bill,  includ- 

ing the  FCC  allotment  of  funds  for 
the  1943  fiscal  year,  was  referred 
to  a  Congressional  joint  committee 
when  the  Senate  voted  that  the 
matter  required  special  considera- tion. The  Senate  asked  that  the 
matter  be  referred  to  a  suitable 
Governmental  agency,  such  as  the 
Department  of  Justice,  for  de- termination of  action  to  be  taken 
against  Dr.  Watson. 

Rep.  Woodrum  (D-Va.),  chair- 
man of  the  House  conferees,  last 

Friday  said  the  Dr.  Watson  mat- ter caused  a  stalemate  on  the  vote 
for  the  FCC  appropriation  and 
that  a  vote  would  have  to  be  taken 
on  the  House  floor  some  time  this 
week  to  determine  final  action. 

Fire  Halts  Sponsor 
WITH  its  factory  having  been 
recently  destroyed  by  fire,  Par  Soap 
Co.,  Oakland,  Cal.  (soap),  through 
Long  Adv.  Service,  San  Francisco, 
following  broadcast  of  May  27  cur- 

tailed its  radio  advertising  and  dis- 
continued the  weekly  quarter-hour 

program.  It  Happened  in  the  Ser- vice, on  21  NBC  Pacific  Coast  and 
Arizona  stations,  Wednesday,  5:30- 
5:45  p.m.  (PWT).  Future  radio 
advertising  plans  have  not  been announced. 

Zenith's  Video,  FM 
ZENITH  RADIO  Corp.,  Chicago, 
in  announcing  a  net  profit  of  $1,- 
637,049.25  or  $3.32  a  share,  in  the 
annual  report  to  the  stockholders 
by  Com.  E.  F.  McDonald  Jr.,  presi- 

dent, states  the  company  plans  to 
continue  operation  of  FM  station 
W51C  and  television  station 
W9X2V  on  a  limited  basis  during 
the  emergency.  Com.  McDonald  also 

reported  that  the  company's  whol- ly-owned subsidiary,  Wincharger 
Corp.,  Sioux  City,  has  become  the 
world's  largest  manufacturer  of 
wind-driven  electric  machinery  and 
is  manufacturing  motor  genera- tors. 

Ralph  Atlass  Scholarship 
1'  IRST  ANNUAL  Atlass  Scholarship 
of  $100  tuition  for  the  outstanding 
radio  student  of  Northwestern  U, 
Evanston,  was  presented  to  Vera 
Bantz  on  May  26  at  the  School  of 
Speech  honors  banquet.  The  scholar- ship has  been  established  by  Ralph  L. 
Atlass,  president  of  WJJD,  Chicago, 
and  WIND,  Gary,  Ind.,  in  recognition of  the  contribution  to  radio  by  the 
Northwestern  U  Radio  Play  Shop  of 
which  Miss  ISantz  is  a  producer, 
actress  and  announcer. 

WAVE 
5000  watts  ?  NBC 
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for  LOUISVILLE  —  not  China! 

Ask  your  Agency  to  ask  the  Colonel! 
^  FREE  &■  PETERS,  Inc.,  National  Representatives 
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Key  OFF  Officials 

To  Discuss  Future 

Operating  Methods 
New  York,  Chicago,  Hollywood 

■  Discussions  Are  Planned 

''  TO  DISCUSS  results  achieved  thus far  with  its  Allocation  Plan,  key 
'  radio  officials  of  the  Office  of  Facts 

'■  &  Figures  will  meet  in  New  York 
■  next  Friday,  June  12,  and  in  Chi- cago June  13  with  sponsors  and 
j  their  agencies  and  with  contact  men 
I  of  the  Advertising  Council  and  the 
,  networks,  and  will  lay  before  them 
tentative  plans  for  future  opera- 

)  tion. 

Since  the  whole  plan  of  alloca- 
■  tions   is   a  voluntary   one,  those 
,  carrying  the  OFF  "priorities"  un- 

der the  weekly  schedules  issued  to 
them  will  be  asked  for  suggestions 

I  and  ideas. 

Bulletin  Planned 
The  New  York  meeting  will  be 

1  held  at  2  p.m.  in  CBS  Studio  No.  2, 
i  and  the  Chicago  meeting  at  11  a.m. 

in  NBC  Studio  E.  Attending  both 
meetings  for  OFF  will  be  William 
B.    Lewis,    associate    director  in 
charge  of  radio;  Douglas  Meser- 

1  vey,  his  assistant ;  Seymour  Morris, 
:  agency  liaison.  Also  expected  to  be 
'  present  will  be  Nat  Wolff,  recently 
appointed  Hollywood  radio  liaison, 
who  will  later  conduct  a  similar 

'  meeting  in  that  city, 
i      OFF  has  tentatively  prepared  a 
•  bulletin  covering  the  "hows"  on 
!  treatment  of  war  subjects  not  em- 
'  braced  in  the  regular  allocation 

plan.  Before  it  is  published,  the 
ideas  of  the  sponsors,  agencies  and 
networks  will  be  sought. 

Following  the  two  meetings  of 
■  this  week,  it  is  planned  to  hold  ses- 
■  sions  with  writers  and  producers, 

''  also  in  New  York  and  Chicago,  but times  have  not  been  set. ( 
I  Cooperating  with  OFF,  NBC  and 
I  CBS  have  evolved  summer  cam- 
!  paigns  to  tie  in  with  the  war  ef- 
I  fort  which  will  feature  the  top 
'  programs  broadcast  by  the  two 
'  networks  in  special  series  donated 
j  to  OFF.  The  NBC  series,  known  as 
I  Victory  Parade,  started  June  7  and 

the  CBS  Victory  Theatre  will  be- 
gin July  20. 

The  NBC  Sunday  series  led  off 
with  a  program  starring  Fannie 

(  Brice,    Handley    Stafford,  John 
Conte  and  Meredith  Wilson's  or- 

•  chestra,  7-7:30  p.m.  Subsequent  pro- 
■]   

Hearing  on  WHIP  Sale 

'  APPLICATION  of  John  W.  Clarke, 
'  Chicago  investment  banker  and minority  stockholder  in  WHIP, 
Hammond,  Ind.,  for  acquisition  of 
control  of  the  station  from  Dr. 
George  F.  Courrier,  was  designated 
for  hearing  last  Tuesday  by  the 
FCC,  sitting  en  banc.  Mr.  Clarke, 
who  previously  had  acquired  most 

[  of  the  minority  interest  of  Mar- 
shall Field,  Chicago  merchant  and 

publisher,  proposes  to  acquire  an 
additional  10%  of  the  stock  from 
Dr.  Courrier,  which  would  give 
51%,  or  control  [Broadcasting, 
May  25]. 

Buddies  Meet 

SURPRISE  REUNION  of 
high  school  buddies  took  place 
when  Glenn  Miller,  band 
leader,  and  Owen  Binson, 
producer  of  CBS  That 
Brewster  Boy  bumped  into 
each  other  during  the  con- 

fusion of  getting  actors  out 
and  musicians  into  CBS-Chi- 

cago studio  before  Miller's late  broadcast  May  27.  They 
hadn't  seen  each  other  since 
high  school  band  and  glee 
club  days  at  Fort  Morgan, 
Colo. 

grams  will  be  Mr.  District  Attor- 
ney, the  Aldrich  Family,  Jack 

Benny,  the  Great  Gildersleeve, 
Burns  &  Allen,  Kay  Kyser,  Fibber 
McGee  &  Molly,  Bob  Hope  and 
others.  Victory  Theatre  will  bow 
Monday,  July  20,  when  Cecil  B. 
DeMille's  Radio  Theatre  is  pre- 

sented at  9  p.m.  Other  shows  in 
this  series  will  be  Fred  Allen,  the 
Screen  Guild  Theatre  and  the  Hit 
Parade. 

All  stars,  directors  and  writers 
will  contribute  their  services  and 
the  networks  will  contribute  the 
time.  In  the  place  usually  devoted 
to  the  commercial.  Government 
messages  will  be  read. 

Blue's  New  Plan 

A  PLAN  to  give  impetus  to  war 
messages  currently  designated  by 
OFF  as  of  secondary  importance 
has  been  evolved  by  G.  W.  John- 

stone, BLUE  director  of  news  and 
special  features. 

The  BLUE,  like  other  networks, 
has  followed  the  rankings  in  the 
OFF's  Radio  War  Guide  and  has 
woven  into  its  schedules  all  topics 
of  "AA"  and  "A"  rating.  But  sub- 

jects rated  B,  C  or  D  have  been 
comparatively  neglected. 

To  remedy  this  condition  John- 
stone has  arranged  for  such  war 

messages  to  be  used  on  the  BLUE 
news  commentary  programs,  which 
may  be  sold  locally  by  BLUE  affili- 

ates or  carried  as  sustaining  pro- 

grams. The  war  messages  are  timed  to 
fill  the  spots  left  for  commercials 
on  each  program,  so  that  stations 
which  have  not  sold  the  programs 
will  get  the  war  messages  while 
those  which  have  sold  the  broad- 

casts are  giving  their  commercials. 
The  three  BLUE  programs  to 

which  this  new  plan  is  being  ap- 
plied are  Baukhage  Talking,  News 

Here  and  Abroad  with  William 
Hillman  and  Ernest  K.  Lindley,  and 

Helen  Hiett's  Today's  News. 

Waring  Trophy  Winners 
WINNER  of  the  National  College 
Glee  Club  Competition,  conducted  by 
Fred  Waring,  maestro  of  NBC's  Pleas- ure Time,  is  Rochester  U,  with  Pur- 

due as  runner-up.  Results  of  the  con- test were  announced  on  CBS  May  31, 
11  :.30-12  p.m.,  in  connection  with  a 
banquet  honoring  the  glee  club  mem- bers of  the  eight  colleges  participating 
in  the  finals.  Liggett  &  Myers  Tobacco 
Co.,  New  York,  sponsor  of  Waring's show  on  NBC,  paid  all  expenses  in- 

volved in  bringing  320  students  to 
New  York  for  the  finals. 

Directors  of  AMP 

Elected  at  Meeting 

Eight  of  Nine  Members  Are 
Returned  to  Their  Posts 
EIGHT  of  the  nine  members  of  the 
board  of  directors  of  Associated 
Music  Publishers  were  reelected  by 

the  company's  stockholders  at  a 
meeting  held  last  Wednesday  in 
New  York.  No  replacement  was 
made  for  the  ninth  director.  Wad- 
dell  Catchings,  whose  former  inter- 

est in  the  company  was  recently 
acquired  by  William  B.  Benton 
[Broadcasting,  May  25],  now 
owner  of  all  AMP  common  stock. 
AMP  directors  are:  Mr.  Benton; 

Clinton  M.  Finney,  president;  H. 
C.  Freeman,  vice-president.  North 
American  Co.;  A.  M.  Davis,  attor- 

ney; William  J.  Herdman,  general 
manager.  Wired  Radio,  an  AMP 
subsidiary;  Ernest  R.  Voight,  vice- 
president  in  charge  of  AMP's  music 
department;  K.  R.  Smith,  vice- 
president  and  general  manager, 
Muzak  Transcriptions,  AMP  sub- 

sidiary; Ben  Selvin,  AMP  vice- 
president  in  charge  of  program  re- cording. 

Subsidiary  Officials 

Directors  of  Muzak  Transcrip- 
tions were  elected  as  follows: 

Messrs.  Benton,  Finney,  Smith, 
Voigt,  Selvin  and  John  R.  Andrus, 
AMP  treasurer.  Directors  of  Muzak 
Corp.;  a  third  AMP  subsidiary 
company  which  is  licensee  of 
W47NY,  FM  station  in  New  York. 

Klose  Joins  Y&R 

WOODY  KLOSE,  for  21/2  years 
with  Lever  Bros.,  Canada,  as  writer, 
director  and  performer  for  the 
CBC  shows  The  Family  Man  and 
the  Story  of  Dr.  Susan,  replaces 
Ben  Larson  as  assistant  to  Carol 
Irwin,  director  of  daytime  radio 
of  Young  &  Rubicam,  New  York. 
Klose,  who  has  done  a  daytime 
monolog  of  The  Family  Man  on 
NBC,  in  addition  to  writing  for 
Blackett  -  Sample  -  Hummert  and 
serving  with  WTMV,  St.  Louis, 
will  handle  the  development  of  new 
daytime  programs  for  the  agency. 
Larson  resigned  from  Young  & 
Rubicam  last  week  to  operate 
WWDC,  Washington,  which  he 
bought  in  partnership  with  Joseph 
Katz  of  the  Joseph  Katz  Co.,  Bal- 
timore. 

Maxwell  House  Plans  ■ 
GENERAL   FOODS   Corp.,  New 
York,  concurrent  with  its  shift  to  < 
the  summer  product  advertised,  on  ! 
June  4  changed  name  of  its  weekly 
half-hour    NBC    Maxwell    House  \ 

Coffee  Time,  to  Post  Toasties  Time,  » 
Thursday,  8-8:30  p.m.  (EWT)  with  > 
West   Coast   repeat,   8:30-9  p.m. 
(PWT).  Guest  star  policy  will  also  I 
be    inaugurated    June    11    when  ■ 
Frank  Morgan,  comedian,  starts  his  ? 
six  weeks  vacation.  Policy  will  be  : 

continued     through     absence     of  ' 
Fanny  Brice  when  she  vacations  ' from  July  23  to  Aug.  8.  Meredith  5 
Willson  remains  as  musical  direc-  I 
tor,  with  John  Conte,  vocalist-mc.  i 
Mann  Holiner,  Hollywood  producer  i 
of  Benton  &  Bowles  Inc.  on  the  \ 
show,  continues  in  that  capacity 
throughout  the  summer.  , 

as  elected  June  3  are :  Messrs.  Ben- 
ton, Finney,  Herdman  and  E.  A. 

Tracey,  vice-president  and  general 
manager,  Muzak  Corp. 

A  directors  meeting  of  AMP  and 
its  affiliate  companies  will  probably 
be  held  the  latter  part  of  June, 
when  officers  will  be  elected,  includ- 

ing a  new  board  chairman  to  suc- 
ceed Mr.  Catchings. 

Sanka  Drops  'Duffy's' FIRST  RADIO  casualty  caused 
by  the  threatened  coffee  shortage 
and  importation  difficulties  is  the 
Duffy's  Tavern  series  on  CBS, 
which  General  Foods  Corp.,  New 
York,  will  cease  sponsoring  San- 

ka Coffee,  June  30  at  the  end  of  the 
first  13  weeks  of  its  sponsorship. 
The  show  is  heard  Tuesdays  on  67 
CBS  stations,  9-9:30  p.m.  (EWT), 
and  was  sponsored  until  March  17 
by  Magazine  Repeating  Razor  Co., 
one  of  the  advertisers  forced  to 
cancel  radio  advertising  early  this 
year  because  of  priorities.  Agen- 

cy for  Sanka  is  Young  &  Rubicam, 
New  York. 

CBS  Check 

TO  AUTHENTICATE  all  an- 
nouncements and  data  concerned 

with  the  war  effort,  CBS  has  in- 
augurated the  Columbia  Bureau  of 

War  Time  Information  on  West 
Coast  stations.  Title  will  be  used 
as  a  tag  to  indicate  Government 
mesages  and  spot  news  had  been 
double  checked  for  correctness. 
CBWTI  will  operate  for  the  dura- 

tion checking  sources  via  long  dis- 
tance telegraph  and,  where  neces- 

sary, by  cable. 

POSTAL 
TELEGRAPH, 

PLEASE.  I'D  LIKE 
TO  SEND  A 
TELEGRAM 

*  Wherever  there's  a 

telephone  .  .  .  there's Postal  Telegraph! 

For  extra  convenience,  extra 

speed,  extra  care  at  no  extra 
cost — next  time  you  have  im- 

portant telegrams  to  send  — 

Telegraph 
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ADVERTISING  ROLE 

m  WAR  STRESSED 

ADVERTISING  has  a  job  to  do 
in  these  times  of  confusion  by  in- 

forming and  educating  the  public, 
Carroll  L.  Wilson,  director  of  the 
Bureau  of  Foreign  &  Domestic 
Commerce,  declared  in  an  address 
delivered  before  the  Seventh  An- 

nual Conference  of  the  National 
Federation  of  Sales  Executives, 
held  last  Thursday  and  Friday  at 
the  Hotel  Roosevelt,  New  York. 
Conference  was  keyed  to  the  theme, 
"Sales  Management  in  War  and 
After  Victory." 

Discussing  the  problems  arising 
from  the  "ever  widening  gap  be- 

tween the  money  plus  the  desires 
of  your  customers  and  your  ability 
to  supply  goods,"  Mr.  Wilson  stated : 
"We  in  the  Department  of  -Com- merce believe  that  it  would  be  a 
great  mistake  if  businesses  and 
sales  forces  failed  to  capitalize  on 
this  opportunity  to  help  people  get 
themselves  in  the  groove  for  the 
war.  Certainly  advertising  is  one 
way  to  do  that.  If  you  eliminate 
brand  names  entirely,  you  will  have 
a  devil  of  a  time  after  the  war  to 

get  straight  again." 
The  pattern  which  wartime  ad- 

vertising should  take  was  discussed 
by  Chai-les  E.  Carr,  director  of 
advertising  and  public  relations, 
Aluminum  Co.  of  America,  who 
reported  that  a  recent  survey 
showed  a  surprising  public  desire 
for  information  about  what  adver- 

tisers are  planning  for  after  the 
war.  One  of  advertising's  biggest 
jobs  today,  he  declared,  is  "to stimulate  savings  which  will  be 
money  in  pocket  when  the  war  is 
over.  On  that  day  the  saver  will 
have  the  cash  or  the  credit  which 
will  enable  him  to  select  from  the 
many  things  he  will  see  advertised 
and  on  display." A  feature  of  the  Friday  program 
was  a  "National  Radio  Victory 
Sales  Rally"  broadcast  coast-to- coast  on  the  BLUE  through  the 
cooperation  of  Edgar  Kobak, 
BLUE  executive  vice-president,  for 
the  benefit  of  sales  executives  who 
were  unable  to  attend  the  New 
York  meeting.  Clarence  E.  Fran- 

cis, president  of  General  Foods 
Corp.;  Charles  E.  Wilson,  presi- 

dent of  General  Electric  Co.;  Ar- 
thur H.  Motley,  vice-president, 

Crowell-Collier  Publishing  Co. ; 
Gene  Flack,  trade  relations  coun- 

sel, Loose-Wiles  Biscuit  Co.,  and 
Frank  W.  Lovejoy,  executive,  So- 
cony-Vacuum  Oil  Co.,  participated. 

"//  you  can't  find  anything  hut  setting- 
up  exercises  ive'll  just  have  to 

put  off  milking  awhile.'' 

Navy  Men  Only 
NAVY  MEN  ONLY  and 
their  girl  friends  are  admit- 

ted to  The  Bluejacket  Hop, 
weekly  half-hour  broadcast 
and  dancing  party  on  Sat- 

urday mornings  in  the  Chi- 
cago studios  of  the  BLUE. 

Admission  is  also  granted 
prospective  recruits  who  sign 
an  application  blank  at  the 
door.  The  program  is  part  of 
the  current  drive  for  10,000 
Chicago  recruits  which  cul- 

minates July  4. 

Aid  Safety  Project 
TO  ASSIST  in  the  advancement 
of  the  war  production  fund  to  con- 

serve manpower,  a  publicity  coop- 
eration committee  has  been  formed, 

comprised  of  leaders  in  the  radio, 
motion  picture  and  publishing  in- 

dustries. Niles  Trammell,  president 
of  NBC,  and  William  S.  Paley, 
president  of  CBS,  are  among  the 
members  of  the  committee,  organ- 

ized at  a  meeting  held  at  the  Union 
League  Club,  New  York,  June  4. 
An  organization  of  business  and 
industrial  leaders,  the  fund  was 
established  April  24  to  obtain  ade- 

quate financial  support  for  tlis 
work  of  the  National  Safety  Coun- 

cil for  a  drive,  launched  at  the  re- 
quest of  President  Roosevelt,  to 

reduce  preventible  accidents  in  or- 
der to  assure  maximum  war  pro- 

duction. 

Fleischmanns  Off  Nets 

For  the  Summer  Period 
STANDARD  BRANDS,  New  York, 
at  the  end  of  current  contracts  for 
two  network  programs  promoting 
Fleischmanns'  Yeast  will  discon- 

tinue for  the  summer  and  has  an- 
nounced no  decision  as  to  whether 

the  shows  will  return  in  the  fall. 
Programs  are  /  Have  A  Mystery, 

heard  on  63  BLUE  stations,  Mon- 
days 8-8:30  p.m.,  which  completes 

a  39-week  run  on  June  29,  and 
What's  Mil  Name,  quiz  program 
on  38  Mutual  stations,  Tuesdays 
8-8:30  p.m.,  which  will  be  discon- 

tinued June  30  at  the  end  of  a  26- 
week  contract.  According  to  Ken- 
yon  &  Eckhardt,  New  York,  agency 
in  charge,  the  discontinuation  of 
radio  advertising  for  Fleischmanns 
is  not  due  to  priorities  or  packag- 

ing difficulties,  but  no  explanation 
for  the  move  was  given. 

Eight  Serials  Renewed 
For  52  Weeks  by  P&G 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  June  29  will  renew  for 

52  weeks  eight  of  its  quarter-hour 
Monday  through  Friday  serial  pro- 

grams on  NBC,  as  follows:  Lone 
Journey  (Dreft),  on  19  NBC  sta- tions, and  Road  of  Life  (Chipso), 
on  38  stations,  both  heard  11:30- 11:45  a.m.,  Vic  &  Sade  (Crisco), 
71  stations,  11:15-11:30  a.m. 
Agaiyist  the  Storm  (Ivory  Soap), 
81  stations,  3-3:15  p.m.,  and  the 
following  shows,  also  heard  on  the 
CBC,  Ma  Perkins  (Oxydol),  on  81 
NBC  stations,  3:15-3:30  p.m..  The 
Story  of  Mary  Marlin  (Ivory 
Snow),  58  stations,  10:45-11  a.m., 
Pepper  Young's  Family  (Camay), 
78  stations,  3:30-3:45  p.m.,  and 
Right  To  Happiness  (White  Naph- 

tha Soap),  66  stations,  3:45-4  p.m. 
Agencies  are  Blackett  -  Sample  - 
Hummert,  Chicago,  for  Dreft  and 
Oxydol,  Pedlar  &  Ryan,  New  York, 
for  Chipso  and  Camay,  Compton 
Adv.,  New  York,  for  Crisco,  Ivory 
and  White  Naphtha  soaps,  and 
Benton  &  Bowles,  New  York,  for 
Ivory  Snow. 

RADIO  PROMINENT 

AT  COAST  MEETING 

RADIO  will  play  a  major  role  in 
the  39th  annual  convention  of  the 
Pacific  Advertising  Assn.,  to  be 
held  at  Paradise  Inn,  Mount  Ranier 
National  Park,  Wash.,  June  21-25. 
Don  Belding,  Los  Angeles  vice- 
president  of  Lord  &  Thomas,  and 
PAA  president  will  preside.  The 
Tacoma  ad  clubs  will  play  host. 

C.  E.  Hooper,  New  York  presi- 
dent of  C.  E.  Hopper  Inc.,  radio 

research  organization  will  partici- 
pate in  the  panel  discussion,  "What Do  the  General  Economic  Factors 

&  Trends  Hold  for  Advertising?" 
Robert  J.  McAndrews,  NBC  west- 

ern division  sales  promotion  man- 
ager, will  also  take  part. 

Donald  W.  Thornburgh,  CBS 
West  Coast  vice-president,  is  to  be 
a  member  of  the  panel  group  dis- 

cussing, "What  Is  the  Public  Atti- 
tude Toward  War-Flavored  Ads?" 

William  B.  Ryan,  manager  of  KGO, 
San  Francisco,  and  president  of 
the  San  Francisco  Ad  Club,  will 
be  a  participant  in  the  panel  dis- 

cussion, "Should  Advertising  Copy 
Be  More  Factual  &  Less  Emotional 

During  War  Time?" Howard  Lane,  manager  of 
KFBK,  Sacramento,  and  the  Mc- 
Clatchy  Broadcasting  System,  vnW 
participate  in  the  discussion  on 
"What  Is  Happening  to  Adver- 

tisers Whose  Output  Is  Curtailed 
Because  of  War  Production?"  Earl 
Hedrick,  manager  of  KSLM,  Sal- 

em, Ore.,  is  slated  for  the  panel  on 
"How  &  to  What  Extent  Should 
Advertising  Copy  Contribute  to  the 
War  Effort— or  Should  It  Stick  to 
Its  Knitting?"  Charles  W.  (Chuck) 
Myers,  manager  of  KOIN-KALE, 
Portland,  is  to  preside  over  the  Ra- 

dio Breakfast  session  slated  for 
June  24. 
Don  Francisco,  radio  division 

director  of  the  Office  of  the  Co- 
ordinator of  Inter-American  Af- 

fairs, Washington,  and  formerly 
president  of  Lord  &  Thomas,  is  to 
be  one  of  the  principal  speakers  at 
the  convention.  His  subject  is  "Ex- 

panding Opportunities  of  the  Amer- 

icas". 

Third  of  Petitions 

Ask  Modifications 

Pleas  for  New  Facilities  Are 
Submitted  Under  Ruling 

ABOUT  ONE-THIRD  of  the  more 
than  200  station  applicants  for 
modifications  of  their  present 
broadcast  facilities  and  only  15 
of  135  new  station  applicants  took 

advantage  of  the  FCC's  mandate 
that  special  petitions  for  consider- 

ation of  their  requests  be  filed  by 
June  1,  according  to  an  analysis 
made  last  week  by  Broadcast- 
ing. 

With  practically  no  chance  of 
procuring  equipment  for  new  or 
modified  construction  under  the 
existing  freeze  orders  entailed  by 
shortages  of  critical  material,  the 
petitions  nevertheless  sought  con- 

sideration by  the  FCC  of  the  ap- 
plication involved  on  national  de- 

fense or  other  grounds.  Those 
which  failed  to  file  petitions,  un- 

der terms  of  the  FCC's  special memorandum  opinion  of  April  27, 
have  abandoned  their  applications 
without  prejudice  to  reinstatement 
upon  termination  of  the  war  emer- 

gency. Defense  Shortages 

FCC  records  available  last  week 
revealed  that  15  applicants  for 
new  stations  had  requested  further 
consideration.  Possession  of  neces- 

sary equipment,  or  lack  of  ade- 
quate service  in  the  areas  pro- 

posed to  be  served  were  cited  as 
the  primary  reasons.  Approximate- 

ly one-third  of  the  218  stations 
applying  for  change  in  frequency, 
power  increases  or  other  modifica- 

tions, filed  petitions  requesting  ac- 
tion. The  list  had  not  been  complet- 

ed, however,  as  Broadcasting  went 
to  press. 

The  memorandum  opinion  auth- 
orizing the  petitions  was  issued 

pursuant  to  the  action  of  the  De- fense Communications  Board  in 

recommending  retention  of  the  stat- 
us quo  on  new  or  changed  broad- 

cast facilities  because  of  the  equip- 
ment shortage.  It  covered  standard, 

television,  facsimile,  relay  and  FM 
stations. 
FCC-DCB  Chairman  Fly  a  fort- 

night ago  strongly  advised  appli- 
cants not  to  waste  "time,  energies 

and  money  on  themselves  and  of 
the  Government  in  endeavoring  to 

pursue  applications  contrary  to  the 
rules".  For  that  reason,  many  of 
the  applicants,  including  those 
whose  applications  previously  had 
been  designated  for  hearing,  merely 

requested  that  their  pending  instru- 
ments be  dismissed  without 

prejudice. It  was  clearly  indicated  at  the 
FCC  that  its  legal  and  engineering 
divisions,  in  determining  the  status 
of  the  petitions  received,  v/ill  be 
disposed  to  recommend  adversely 
those  which  entail  the  use  of  criti- 

cal materials.  Where  no  new  ma- 
terials are  involved,  it  is  presumed 

the  FCC  will  follow  through  as  in 
the  past  in  meritorious  cases. 
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WDAS  DEFENDANT 

IN  CONTRACT  SUIT 
BECAUSE  of  an  effort  to  main- 

tain control  of  its  foreign-language 
broadcasts,  WDAS,  Philadelphia, 
is  faced  with  a  suit  filed  last  Thurs- 

day in  Philadelphia  Common  Pleas 
Court.  Theodore  Swystun  and  his 
wife,  Antoinette,  who  have  directed 
the  Ukranian  Hour  on  the  station 
for  the  last  seven  years,  filed  action 
in  equity  against  the  station  and 
P.  J.  Stanton,  general  manager,  to 
forestall  cancellation  of  an  asserted 
contract 

Mr.  Stanton,  following  the  claim 
of  Mr.  Swystun  that  he  was  told 
his  broadcasts  would  terminate 
Memorial  Day,  is  said  to  have  ad- 

mitted he  fired  Swystun  because 
the  Ukranian  broadcaster  repeat- 

edly violated  the  station  regulations 
governing  foreign-language  shows. 
It  was  said  two  warnings  had  been 
given  by  the  station  not  to  mention 
names,  bii'thdays,  marriages  or 
deaths  on  the  Swystun  program 
but  the  warnings  had  been  ignored. 
It  was  said  the  matter  was  brought 
to  the  attention  of  the  station  when 
other  foreign  listeners  complained 
that  on  their  programs  such  data 
was  not  permitted. 

In  the  suit  Swystun  complained 
that  the  sum  he  made  on  the  show 
was  important  to  him  and  that  he 
soon  expected  to  be  inducted  into 
the  Army. 

Records  for  Servicemen 

Sought  by  Music  Group 
RECORDS  For  Our  Fighting  Men 
Inc.,  a  non-profit  organization,  has 
been  formed  by  a  group  of  musical 
artists  in  the  concert  and  popular 
field,  to  provide  and  maintain  com- 

plete up-to-date  record  libraries  in 
every  U.  S.  Army  camp,  fort,  Naval 
station  and  Marine  base  here  and 
overseas.  Phonograph  players  will 
also  be  supplied  by  the  agency, 
which  will  raise  funds  for  the  gifts 
through  a  nation-wide  campaign  to 
collect  old  phonographs. 

Estimating  that  more  than  200,- 
000,000  unused  records  are  lying 
idle  in  American  homes,  the  organi- 

zation hopes  to  collect  at  least  10% 
of  them,  disposal  of  which  to  record 
manufacturers  will  bring  approxi- 

mately $500,000.  A  committee  of 
artists  will  he  appointed  to  select 
the  most  suitable  new  records, 
which  will  be  purchased  at  factory 
cost  and  shipped  continuously  to 
servicemen  for  the  duration. 
Edward  Wallerstein,  president  of 

Columbia  Recording  Corp.,  New 
York,  has  already  pledged  whole- 

hearted cooperation  to  the  plan, 
offering  to  sell  new  records  at  fac- 

tory cost,  to  help  in  promotion  plans 
and  to  purchase  all  scrap  the  or- 

ganization can  give  CRC. 

P  &  G  Drops  Show 
PROCTER  &  GAMBLE  Co.,  Cin- 

cinnati, which  is  discontinuing 
the  Ransom  Sherman  show  for 
Ivory  Soap  after  the  June  24 
broadcast  on  CBS  in  the  Wednes- 

day evening  9:30-10  spot,  is  al- 
so considering  discontinuing  Shir- 
ley Temple  in  Junior  Miss,  which 

is  heard  on  CBS  in  the  preceding 
half-hour  for  Dreft  and  Ivory 
Snow.  The  cancellation  of  the  lat- 

ter show  has  not  been  definitely  set, 
according  to  Benton  &  Bowles, 
New  York,  Ivory  Snow  agency,  but 
if  it  is  decided  upon,  it  would  take 
place  Aug.  26. 

UNITED  BUSINESS  JUNE  FORECAST  MAP 

This  map,  reproduced  by  courtesy  of  United  Business  Service,  Boston, 
shows  business  conditions  in  all  parts  of  the  U.  S.  and  Canada 

as  indicated  in  its  surveys. 

Probe  of  Foreign  Time  Brokers 
{Continued  from  page  16) 

periods.  There  has  been  no  indica- 
tion of  any  change  in  this  policy,' 

though,  in  normal  times,  the  FCC 
was  inclined  to  be  more  lenient  in 
the  case  of  foreign  language  pro- 

gramming because  of  the  highly 
specialized  nature  of  each  program 
operation. 

Of  the  some  210  stations  having 
foreign  language  programs,  it  is 
estimated  that  nearly  half  sell  time 
to  brokers.  The  Commission  pointed 
out  that  these  "brokers"  are  not 
station  employes  but  are  independ- 

ent contractors  "apparently  inde- 
pendent of  any  one  station  for  their 

livelihood". 
In  general,  brokers  buy  blocks  of 

time  over  a  given  station  and  ar- 
range their  foreign  programs,  sell- 

ing on  their  own  account  spot  an- 
nouncements for  use  during  the 

allotted  time.  Many  act  as  their 
own  announcers  and  "seem  to  enjoy 
large  followings  among  foreign- 
born  listeners". 

The  FCC,  the  announcement  said, 
seeks  to  learn  which  brokers  oper- 

ate over  which  stations ;  the  precise 
relationship  existing  between  the 
"brokers"  and  their  respective  sta- 

tions; the  titles  of  the  programs 
aired;  nature  of  the  program;  and 
whether  in  the  opinion  of  the  licen- 

see there  are  objections  to,  or  use- 
ful functions  for,  the  broker  sys- 
tem. Copies  of  contracts  and  agree- 

ments concerning  the  operations  of 
the  brokers  and  stations  in  connec- 

tion with  the  foreign  language  pro- 
grams are  to  be  filed  with  the  Com- mission. 

Detailed  Data  Sought 

The  letter-questionnaire  sent  sta- 
tions asked  them  to  furnish  infor- 

mation concerning  any  brokers  who 
are  or  have  been  connected  with 
foreign  language  programs  on  the 
stations  since  June  1,  1941.  A 
"broker"  is  described  as  any  per- 

son, form  or  organization  "who 
buys  time  from  the  station  and  re- 

sells it  on  his  own  account  to  any 

person,  advertiser  or  organization 
in  any  form  whatsoever,  whether 
all  the  time  purchased  by  the 
broker  is  resold  in  a  single  block, 
or  whether  the  time  purchased  by 
the  broker  is  resold  in  small  units 
or  in  the  form  of  announcements 

or  advertisements." Stations  then  are  asked  to  specify 
the  legal  name  and  address  of  each 
broker;  title  of  each  program 
broadcast  during  the  time  pur- 
purchased  by  the  broker;  whether 
the  broker  is  still  associated  with 
the  station,  and  if  not,  when  and 
why  the  relationship  was  termi- 
nated. 

Details  of  all  contracts,  agree- 
ments, arrangements  and  under- 

standings, oral  or  written,  which 
have  been  in  effect  between  the  sta- 

tion and  each  broker  at  any  time 
since  June  1,  1941,  are  requested. 

The  detailed  information  request- 
ed with  regard  to  each  contract 

goes  into  date  of  inauguration; 
length  of  time  covered;  total 
amount  of  time  purchased  by  the 
broker  and  actual  amount  of  money 
paid  for  this  weekly  time;  rate  at 
which  time  is  sold  to  broker;  rate 
at  which  comparable  amount  of 
time  is  sold  to  non-brokers;  if  the 
rates  are  different,  the  reason  for 
this  must  be  stated.  What  restric- 

tions, if  any,  are  placed  on  the 
price  at  which  the  broker  may  re- 

sell time;  what  rights  the  broker 
has  under  his  contract  or  under- 

standing to  select  personnel  who 
may  participate  in  the  creation  of 
the  programs  and  the  actual  broad- 

cast of  the  programs;  nature  of 
program  material  other  than  news 
and  music,  and  related  data. 

Copies  of  Contracts 

Stations  are  asked  to  give  their 
"considered  judgment  of  the  block 
system  in  the  foreign  language 
field",  including  a  list  of  the  useful 
functions  it  performs  and  any  ob- 

jections to  its  use. 
Finally,  stations  are  asked  to  sub- 

Gas  Ration  Brings 

Listening  Records 
Hooper  Survey  Shows  Gains In  the  East  During  May 

RATIONING  of  gasoline  in  the 
Eastern  States  has  increased  radio 
listening  as  well  as  curtailed  mo- 

toring, according  to  a  special  an- 
alysis included  in  the  May  30 

Hooper  National  Program  Rating 
Report. 
Comparing  listening  during  the 

week  of  May  15-21  with  that  of 
May  1-7  in  eight  Hooper  checking 
cities  along  the  East  Coast,  sub- 

ject to  the  gasoline  rationing  which 
went  into  efi'ect  May  15,  and  mak- 

ing the  same  comparison  in  the 
Midwest,  where  there  is  as  yet  no 
restriction  on  the  purchase  of  gaso- 

line, the  report  shows  that  the  first 
week  of  May  in  the  East  the  sets 
in  use  average  was  27.3%,  rising 
to  29.6%  after  gas  rationing  went 
into  effect.  In  the  Midwest,  sets  in 
use  were  30.0%  early  in  May  and 
29.1%  later  in  the  month. 

Largest  in  History 
The  Midwestern  figures,  showing 

a  drop  of  1  percentage  point  from 
early  to  late  May,  are  normal  for 
this  time  of  year,  Mr.  Hooper 
pointed  out,  while  the  increases  of 
2.3  percentage  points  for  the  period 
is  something  not  encountered  pre- 

viously in  the  seven  years  the 
Hooper  surveys  have  been  made. 
The  maximum  eft'ect,  he  said,  was 
shown  on  Sundaj'',  when  the  sets  in 
use  figure  rose  4.6  points  in  the 
East  while  remaining  unchanged  in 
the  Midwest. 

These  findings  indicate  that  the 
summer  audience  this  year  will 
probably  be  the  largest  in  radio history. 

mit  copies  of  all  written  contracts, 
agreement,  arrangements  and  un- 

derstandings and  any  written  sta- 
tion regulations  governing  foreign 

language  broadcasts  in  effect  at  any 
time  since  June  1,  1941.  Complete 
rate  schedules  for  foreign  language 

programs,  without  talent,  also  was 

requested. All  responses  are  requested  by 

June  22,  subscribed  by  a  "responsi- 
ble officer  of  the  licensee". 

Watts! 

W  C  K  Y  
^ 

STATION 
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Network  P\.ccounh 
Actions  of  the 

FEDERAL  C03IMUNICATI0NS  COMMISSION  All' time  Eastern  Wartime  unless indicabed 
 JUNE  1  TO  JUNE  5  INCLUSIVE  

Decisions . . . 

JUNE  2 
WALL,  Middletown,  N.  Y.— Granted modification  CP  new  station  to  1340  kc 

250  w  unl..  for  approval  of  transmitter  and 
studio  sites,  approval  of  antenna,  change 
transmitter. 
WHK,  WCLE,  Cleveland;  WHKC,  Co- lumbus— Granted  consent  transfer  control 

of  United  Broadcasting  Co.  from  Plain 
Dealer  Publishing  Co.  to  Forest  City  Pub- 

lishing Co.  on  condition  it  is  not  applicable 
to  any  future  transfer  of  control  arising 
from  changes  in  Forest  City  stockholdings 
or  otherwise. 
WJZM,  Clarksville,  Tenn.— Granted  vol- 

untary assignment  license  from  William  D. 
and  Violet  Hutton  Hudson  to  Roland 
Hughes  for  $26,500. 
W6XLA,  Los  Angeles— Granted  CP  tele- 

vision relay  station  204-216  mc.  800  w  peak 
visual  power  only,  A-5  emission. 
WEHX,  WEHU,  WEHV,  WRPM,  Cleve- 

land— Granted  consent  transfer  control  of 
United  Broadcasting  Co.,  licensee,  from 
Plain  Dealer  Publishing  Co.  to  Forest  City 
Publishing  Co.  on  condition  it  is  not  ap- 

plicable to  any  future  transfer  of  control 
arising  from  changes  in  Forest  City  stock- 

holdings or  otherwise. 

JUNE  3 
MISCELLANEOUS— KITE,  Kansas  City, 

granted  delayed  entry  of  appearance  in  re- newal hearing  and  dismissed  application  to 
continue  hearing  ;  WROL,  Knoxville,  grant- 

ed leave  amend  CP  application  to  omit 
request  for  construction  and  to  ask  only 
1  kw  unl,  and  denied  removal  from  docket 
and  cancellation  of  hearing  set  for  6-17-42  ; 
NEW,  Andrew  L.  Todd,  Murfreesboro, 
Tenn.,  granted  petition  dismiss  without 
prejudice  application  new  station ;  WOAI, 
San  Antonio,  granted  dismissal  without 
prejudice  application  CP  1200  kc ;  WGST, 
Atlanta,  granted  in  part  petition  for  ex- 

tension of  time  to  file  proposed  findings 
and  extended  to  6-8-42. 

JUNE  4 
MISCELLANEOUS— WHIP,  Hammond, 

Ind.,  set  for  hearing  application  transfer 
control  from  George  F.  Courrier  to  John 
W.  Clarke,  and  granted  modification  CP 
change  hours  etc.  to  extend  completion 
date  subject  to  condition  that  no  objec- 

tionable interference  be  caused  TGW,  Gua- 
temala City ;  KALB,  Alexandria,  La., 

hearing  continued  to  7-8-42. 

Applications . . . 
JUNE  2 

WKBN,  Youngstown  —  Modification  CP 
as  modified  for  new  transmitter  etc.  ex- 

tending completion  date  to  12-31-42. 
NEW,  Bob  Jones  College  Inc.,  Cleveland, 

Tenn.— CP  550  kc  1  kw  N  5  kw  D  unlimited 
directional  N,  amended  re  antenna,  trans- mitter site. 
KOAC,  Corvallis,  Ore.— Modification  CP as  modified  new  transmitter  etc.,  to  extend 

completion  date  to  7-1-42. 
WAWZ,  Zarephath,  N.  J. — Modification 

CP  increase  power  etc.,  dismissed  without 
prejudice  as  unnecessary. 
NEW,  Portland  Broadcasting  System 

Inc.,  Portland,  Me.— CP  47.1  mc  3,980  sq. 
miles,  256,466  population,  dismissed  with- out prejudice  at  request  of  attorney. 
WCHS,  Charleston,  W.  Va.— CP  increase 

power  to  5  kw  N  10  kw  D  dismissed  with- out prejudice  at  request  of  attorney  ;  also 
application  change  from  580  to  640  kc 
increase  from  5  to  50  kw,  dismissed  with- 

out prejudice  at  request  of  attorney. 
NEW,  Constitution  Publishing  Co.,  At- 

lanta—CP 45.3  mc  7380  square  miles  826,- 
864  population,  dismissed  without  prejudice 
at  request  of  attorney. 
WJNO,  West  Palm  Beach,  Fla.— CP change  from  1230  kc  250  w  to  1430  kc  1  kw, 

new  transmitter,  dismissed  without  preju- 
dice at  request  of  attorney. 

WIBW,  Topeka— CP  increase  from  5  kw to  5  kw  N  10  kw  D  directional,  dismissed 
without  prejudice  at  request  of  attorney. 
KFEL,  Denver — CP  increase  from  5  kw 

to  5  kw  N  10  kw  D,  change  transmitter, 
dismissed  without  prejudice  at  request  of 
attorney  ;  also  CP  46.5  mc  1361  square 
miles  430,402  population. 
WIBC,  Indianapolis  —  Amended  request increase  power  from  1  kw  N  5  kw  D  to  6 

kw  N  10  kw  D.  omitting  request  for  in- 
crease in  day  power  and  change  in  trans- mitter. 

WIUC,  Urbana,  111.— Modification  CP  as 
modified  for  non-commercial  educational 
station  re  transmitter  site,  antenna,  and 
extend  completion. 
W73I,  Indianapolis — Modification  CP  for 

approval  transmitter,  antenna  sites. 
W55M,  Milwaukee — Modification  CP  as 

modified  re  transmitter ;  also  modification license. 
KYA,  San  Francisco — Assignment  license 

from  Hearst  Radio  Inc.  to  Palo  Alto  Radio 
Station  Inc. 
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W65PH,  Philadelphia — modification  CP FM  change  transmitter,  studio  sites,  type 

of  transmitter  and  antenna,  decrease  cov- 
erage to  5,465  square  miles  temporarily, 

population  3,399,000. 
W71NY,  New  York— Modification  CP  as modified  FM  to  decrease  coverage  to  5,730 

square  miles,  change  antenna,  change  pop- ulation to  10.943,000. 
WDOD,  Chattanooga  —  Modification  CP 

incrase  power  to  change  type  of  trans- mitter. 
KDFM,  Beaumont,  Tex. — CP  new  trans- 

mitter, increase  1  to  5  kw,  amended  re 
type  of  transmitter,  change  directional  to 
N  only  change  transmitter  site.  , 
WJOB,  Hammond,  Ind. — CP  increase from  100  to  250  w,  change  transmitter, 

amended  re  transmitter. 
KGDM,  Stockton,  Cal.— Modification  CP 

increase  power,  etc.,  to  change  transmit- ter. 
KYA,  Palo  Alto,  Cal.— Modification  li- cense move  studio  from  San  Francisco  to 

Palo  Alto. 
KXO,  El  Centro,  Cal.— CP  change  from 1490  kc  100  w  to  1230  kc  250  w,  new 

transmitter,  move  studio  and  transmitter, 
amended  to  ask  modification  of  license 
instead  of  CP  by  omitting  request  for  in- crease in  power,  new  transmitter  and  move 
studio  and  transmitter. 
DISMISSED  WITHOUT  PREJUDICE— 

KXRO,  Aberdeen,  Wash.,  CP  change  1340 
kc  250  w  to  1520  kc  1  kw,  request  of 
attorney;  WDBO,  Orlando,  Fla.,  CP 
change  equipment,  increase  from  5  kw 
to  5  kw  N  10  kw  D  directional  N,  re- 

quest of  attorney ;  NEW,  Truett  Kimzey, 
Greenville,  Tex.,  CP  1400  kc  250  w  unl., 
request  of  attorney ;  WDGY,  Minneapolis, 
CP  directional  N,  increase  power,  move 
transmitter   etc.,   request  of  attorney. 

Tentative  Calendar . . . 

NEW,  Mosby's  Inc.,  Anaconda,  Mont. — CP  1230  kc  250  w  unl.  (June  8). 
NEW,  Constitution  Broadcasting  Co.,  At- 

lanta; NEW,  Bob  Jones  College,  Cleveland, 
Tenn.  (consolidated  hearing) — CPs  550  kc 
1  kw  N  5  kw  D  DA-night  unl.  (June  8). 

New  Business 

SKINNER  &  EDDY  Corp.,  Seattle  (Min- 
ute Man  soup ) ,  on  June  1  starts  five- 

minute  participations  on  Breakfast  at  Sar- di's  on  12  BLUE  Pacific  Coast  stations, 
Mon.  thru  Fri.,  9:30-10  a.m.  (PWT).  Agen- 

cy: J.  M.  Mathes,  Inc.,  N.  Y. 
ADAM  HAT  STORES,  New  York,  on  June 
15  only  will  sponsor  the  Sammy  Angott- Bob  Montgomery  bout  on  more  than  100 
BLUE  stations,  Mon.,  10  p.m.  to  conclu- sion. Agency  :.vGlicksman  Adv.  Co.,  N.  Y. 
GENERAL  MOTORS  of  Canada,  Oshawa, 
Ont.,  on  June  9  starts  Cheers  From  the 
Camp  on  19  Canadian  stations,  Tues.,  9:30- 
10:30  p.m.  Agency:  MacLaren  Adv.  Co., 
Toronto. 

Renewal  Accounts 
GENERAL  CIGAR  Co.,  New  York  (White 
Owl  Cigar),  on  June  25  renews  for  52 
weeks  Raymond  Gram  Swing,  news  anal- yst, on  85  MBS  stations,  Mon.  and  Thurs., 
10  p.m.  Agency:  J.  Walter  Thompson  Co., N.  Y. 
AMERICAN  CHICLE  Co.,  Long  Island 
City  (chewing  gum),  on  June  24  renews 
for  13  weeks  By  the  Way  on  19  NBC 
Pacific  Coast  and  Mountain  stations.  Wed., 
Thurs.,  Fri.,  Sat.,  5:45-6  p.m.  (PWT). 
Agency :  Badger  &  Browning  &  Hersey, N.  Y. 
KRAFT  CHEESE  Co.,  Chicago  (Parkay 
margerine) ,  has  renewed  The  Great  Gil- 
dersleeve,  on  56  NBC  stations  6:30-7  p.m. 
and  on  12  NBC-Pacific  11-11:30  p.m.  Sun- 

days, for  44  weeks  effective  Aug.  30.  Pro- gram will  be  discontinued  June  28  for  the 
summer.  Agency:  Needham,  Louis  &  Bror- 
by,  Chicago. 

NEW,  Chambersburg  Broadcasting  Co., 
Chambersburg,  Pa.— CP  1340  kc  250  w unl.  (June  9). 

WRAL,  Raleigh,  N.  C— CP  850  kc  1  kw N  5  kw  D  Da-night  unl.  (June  10). 
WICA,  Ashtabula;  WWSW,  Pittsburgh 

(consolidated  hearing) — WICA  seeking  CP 970  kc  1  kw  N  5  kw  D  unl.  directional  N ; 
WWSW  seeking  CP  970  kc  5  kw  unl., directional   (June  10). 

WPRP,  Ponce,  P.  R.— CO  1480  kc  1  kw  N 5  kw  D  unl.,  modification  CO  to  1520  kc 
1  kw  N  5  kw  D  unl.  and  renewal  of  license 
1420  kc  250  w  unl.  (June  10). 
WRUF,  Gainesville,  Fla.— CP  850  kc  5 kw  directional  N  unl.  (June  11). 
WSOO,  Sault  Ste.  Marie,  Mich.  Renewal 

of  license  1230  kc  100  w  N  250  w  D  unl. 
(June  11). 
NEW,  A.  M.  Burton,  Nashville— CP  1410 kc  1  kw  directional  N  &  D  unl.  (June  12). 

GENERAL  FOODS,  New  York  (Post 
Toasties ) ,  on  July  2  renews  Post  Toasties 
Period  with  Fanny  Brice  and  Frank  Mor- 

gan on  94  NBC  stations,  Thurs.,  8-8:30 
p.m.  Agency:  Benton  &  Bowles,  N.  Y. 
E.  R.  SQUIBB  &  SONS,  New  York  (Squibb 
products),  on  June  29  renews  Frank 
Parker's  Songs,  changing  name  to  Keep 
Working,  Keep  Singing  America  on  50 
CBS  stations,  Mon.,  Wed.,  Fri.,  6:30-6:45 
p.m.  Agency:  Geyer,  Cornell  &  Newell, N.  Y. 

CELANESE  Corp.  of  America,  New  York 
( yarns  and  fabrics ) ,  on  July  1  renews  for 
26  weeks  Great  Moments  in  Music,  with 
Jean  Tennyson  and  guest  stars,  on  59  CBS 
stations.  Wed.,  10:15-10:45  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 
GENERAL  FOODS  Corp.,  New  York 
( Postum ) ,  on  July  2  renews  for  52  weeks The  Aldrich  Family  on  92  NBC  stations; 
Thurs.,  8:30-9  p.m.  (rebroadcast,  12-12:30 
a.m.).  Agency:  Young  &  Rubicam,  N.  Y. 
BRISTOL-MYERS  Co.,  New  York  (Ipana, 
Sal  Hepatica),  on  July  1  renews  Eddie 
Cantor's  Time  To  Smile  for  52  weeks,  on the  same  date  replacing  it  for  13  weeks 
with  Those  We  Love  on  85  NBC  stations. 
Wed.,  9-9:30  p.m.  Agency:  Young  &  Rubi- cam, N.  Y. 

Network  Changes 

S.  C.  JOHNSON  &  SON,  Racine,  Wis.  (Glo- 
Coat,  wax,  Carnu) ,  on  June  30  will  re- place Fibber  McGee  &  Molly  with  America 
Sings,  featuring  Meredith  Wilson's  orches- tra on  120  NBC  and  CBC  stations,  Tues- 

days 9:30-10  p.m.  Agency:  Needham,  Louis &  Brorby,  Chicago. 

R.  J.  REYNOLDS  TOBACCO  Co.,  Win- 
ston-Salem, N.  C.  (Prince  Albert  Tobac- 

co) ,  on  July  4  adds  13  NBC  stations  to  The 
Grand  Ole  Opry,  Sat.,  10:30-11  p.m.,  mak- ing a  total  of  58  NBC  stations  carrying  the 
program.  New  stations  are:  WIRE  WMAQ 
KSD  WTMJ  KSTP  WOW  WDAF  WEBC 
WMFG  WHLB  WDAY  KPYR  KANS. 
Agency:   William  Esty  &  Co.,  N.  Y. 
ANDY  LOTSHAW  &  Co.  Chicago  (Gorjus 
and  Body  Rub),  since  June  1  originates Your  Date  With  Don  Norman,  on  2  MBS 
stations,  from  WOR,  New  York,  instead 
of  WGN,  Chicago,  Mon.  thru  Fri.,  1:45-2 p.m.  Agency:  Arthur  MeyerhofI  &  Co., Chicago. 

MILES  LABS.,  Elkhart,  Ind.  (Alka- 
Seltzer,  Vitamins),  on  June  29  shifts  Lum 
&  Abner  on  65  BLUE  stations,  from  Mon., 
Tues.,  Thurs.,  Fri.,  6:30-6:45  p.m.  (re- 
broadcast,  10:30-10:45  p.m.)  to  Mon.  thru 
Thurs.,  10-10:15  p.m.  (rebroadcast,  11:15- 11:30  p.m.).  Also  on  July  12,  company 
shifts  Quiz  Kids  on  68  BLUE  stations. 
Wed.,  8-8:30  p.m.  (reb.,  11-11:30  p.m.), 
to  Sun.,  7:30-8  p.m.  (reb.,  11:30  p.m.-12 midnight).  Agency:  Wade  Adv.  Agency, Chicago. 

PROCTER  &  GAMBLE  Co.,  Cincinnati, 
(Ivory  Soap)  on  June  27  discontinues Truth  or  Consequences  for  eight  or  nine 
week  summer  hiatus  on  45  NBC  stations 
Sat.,  8:30-9  p.m.  Agency:  Compton  Adv., N.  Y. 

GENERAL  FOODS  Corp.,  New  York  (San- 
ka  coffee) ,  on  June  30  discontinues  Duf- 

fy's Tavern  on  67  CBS  stations,  Tues.,  9- 9:30  p.m.  Agency:  Young  &  Rubicam, N.  Y. 

STANDARD  BRANDS,  New  York  (coffee) , 
on  June  28  discontinues  for  8  weeks 
Chase  &  Sanborn  Show,  on  92  NBC  and 
CBC  stations,  Sunday  8-8:30  p.m.  (EWT) 
Agency:   J.  Walter  Thompson  Co.,  N.  Y. 

LEVER  BROS.  Co.,  Cambridge,  Mass. 
(Lux),  following  broadcast  of  July  13, 
discontinues  for  8  weeks,  Lux  Radio 
Theatre  on  70  CBS  and  CBC  stations, 
Mon.,  9-10  p.m.  (EWT).  Agency:  J.  Walter 
Thompson  Co.,  N.  Y. 

CHESEBROUGH  Mfg.  Co.,  New  York 
(Vaseline),  on  June  3  for  4  weeks  shifted 
Dr.  Christian  from  Hollywood  to  New  York 
on  65  CBS  stations.  Wed.,  8:30-8:55  p.m. 
(rebroadcast  11:30-11:55  p.m.).  Agency: 
McCann-Erickson,  N.  Y. 

CARTER  PRODUCTS,  New  York  (Little 
Liver  Pills),  on  June  21  discontinues  The 
Good  Old  Days  on  9  BLUB  stations.  Sun., 
8 :30-9  p.m.,  adding  the  9  stations  to 
Inner  Sanctum  Mystery,  making  a  total  of 
81  BLUE  stations.  Sun.,  8:30-9  p.m. 
Agencies:  Street  &  Finney,  N.  Y.  (Good 
Old  Days) ,  and  Stack-Goble  Adv.  Agency, 
N.  Y.  (Inner  Sanctum) . 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Ivory  soap),  on  June  24  will  discontinue 
Ransom  Sherman  Show  on  73  CBS  sta- 

tions. Wed..  9:30-10  p.m.  (EWT).  Agency: 
Compton  Adv.  Inc.,  New  York. 

More  than  20  years  of  service  records 
prove  that  the  Lapp  curved-side 
compression  cone  of  electrical  por- 

celain meets  every  operating  require- 
ment. It  affords  double  the  strength 

of  an  ordinary  straight-side  cone, 
assuring  the  maximum  in  security  and  permanence.  Finally, 
each  insulator,  before  shipment,  is  tested  by  loading  to  50% 
more  than  maximum  design  load.  Most  radio  engineers  know 
they've  covered  the  insulator  question  adequately  when  they 
say  to  their  tower  manufacturer,  "Use  Lapp  Insulators." Lapp  Insulator  Co.,  Inc.,  LeRoy,  N.  Y. 

FOR  SECUkllY  IN  M 

ANTENNA  STRUCTURE  INSULATORS 
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AFRA  Signs  2  CBS 
NEGOTIATIONS  between  Amer- 

ican Federation  of  Radio  Artists 
and  the  management  of  WJSV 
and  WBT,  CBS  M&O  stations  in 
Washington  and  Charlotte,  are  con- 

cluded, the  union  reported  last 
week,  and  contracts  covering  an- 

nouncers and  talent  should  be 
signed  in  the  near  future. 

Help  Wanted 

Engineer — Western  Electric.  80  cents  per 
hour,  40  hours.  Box  544,  BROADCAST- ING. 

'  Experienced  Announcer  —  Familiar  with local  station  routine.  Send  voice  record- 
1     ing,  all  particulars.  WLAG,  LaGrange, 
,|  Georgia. 

,'  Engineer  wanted — For  Southern  Blue  Net- work Station.  State  qualifications  and 
give  references.  Box  549,  BROADCAST- ING. 

ENGINEER  WANTED— Combination  man 
preferred.  Permanent.  Write  full  details, 
draft  status  and  engineering  background. 
Box  538,  BROADCASTING. 

5  Kw  Station  —  Wants  experienced  an- 
nouncer. Must  be  competent  at  ad  lib, 

commercials,  news.  Give  draft  status, 
complete  details  first  letter.  Western 
station.  Box  540,  BROADCASTING. 

Continuity  Writer  —  For  5  kw  station 
wanted.  Give  experience,  draft  status, 
complete  details  first  letter.  Western  sta- 

tion.  Box   539,  BROADCASTING. 

Situations  Wanted 

15  Years'  Broadcasting  Experience — Man- agement -  announcer  -  selling  -  engineer- 
ing -  programming.  Steady  -  reliable  - 

draft  exempt.  Starting  salary  $65.00 
week.  Box  541,  BROADCASTING. 

Announcer  —  News,  sports.  Draft  exempt. 
Transcriptions  available.  Now  connected 
New  York  station.  Box  553,  BROAD- CASTING. 

Practical  Radio  Engineer  —  Chief  Engi- 
neering, development  and  broad  experi- 

ence to  50  KW.  Executive  ability.  CREI 
training.  Go  anywhere — first  class  posi- 

tion. Box  554,  BROADCASTING. 
PRODUCER-DIRECTOR— New  York  Uni- 

versity Radio  and  Advertising  Major.  23, 
draft  exempt.  Box  557,  BROADCAST- ING. 

STEEPLEJACK  —  Expert  radio  tower 
work.  Go  anywhere.  WRC  references. 
Box  555,  BROADCASTING. 

Experienced  lady  continuity  writer  —  And 
radio  time  buyer  on  National  Campaign 
seeking  new  connections  due  to  priori- 

ties. College  background,  top  references. 
Box  556,  BROADCASTING. 

STATION  OR  COMMERCIAL  MANAGER 
— Executive  now  employed.  Experience 17  years ;  newspaper  executive  in  local 
and  national  fields,  four  years  radio, 
contacts  coast  to  coast,  and  knowledge 
of  independent  and  network  operation. 
Excellent  background,  highest  references. 
Box  546,  BROADCASTING. 

Announcer  —  All  around  man,  draft  de- 
ferred, references.  Transcription  on  re- 

quest. West  Coast  or  Midwest  preferred. 
Box  547,  BROADCASTING. 

Successful  Salesman  —  Now  producing 
business  for  East  Coast  Thousand  Wat- 
ter  is  looking  for  real  opportunity  with 
progressive  station,  preferably  New 
York,  New  Jersey,  Pennsylvania.  Chris- 

tian, 34,  married,  family.  Excellent  back- 
ground, references.  Announcing,  copy- 

writing  experience.  Pleasing  personality. 
FIRST  on  sales  staff  of  six.  Executive 
ability.  Creative.  Travel  for  interview. 
Box  551,  BROADCASTING. 

Winchell's  Vacation 
WALTER  WINCHELL,  BLUE  com- 

mentator, whose  Jergens  Journal  is 
heard  on  BLUE  each  week,  will  be  off 
the  air  for  the  first  four  Sundays  in 
August.  No  plans  have  been  made  as 
yet  for  the  quarter-hour  program  dur- ing his  absence,  but  it  is  probable  a 
substitute  commentator  may  be  select- 

ed. Andrew  Jergens  Co.,  Cincinnati, 
is  the  sponsor,  and  Lenuen  &  Mitchell, 
New  Tork,  is  agency. 

Situations  Wanted  (cont.) 

CHIEF  ENGINEER  —  Experienced  on  Col- 
lins, Western  Electric.  Available  after 

June  15.  Want  responsibility.  Take 
charge  of  department.  Prefer  Ohio  or 
East.  Age  46,  married,  sober.  Expect 
$42.50  week.  Box  548,  BROADCAST- ING. 

Program  Director-Production  Manager  — 
With  modern  saleable  ideas.  Ten  years' experience.  $50  minimum.  Now  employed. 
3-A.   East.   Box  550,  BROADCASTING. 

Manager-Commercial  Manager  —  Presently 
employed,  desires  change.  Twelve  years' experience  in  Midwest.  Proven  sales  rec- 

ord. Thorough  knowldge  of  handling 
mail  accounts.  Excellent  agency  con- 

tacts. Box  543,  BROADCASTING. 

SALESMAN — Experienced,  successful.  Ex- 
cellent references.  Draft  exempt.  Avail- able now.  Box  536.  BROADCASTING. 

WRITER-PRODUCER— Seven  years  exper- 
ience network  stations.  3-A.  Fourteen 

years  musical  education.  Piano-organ. 
Only  permanent  position  considered.  Ex- cellent references.  Now  employed  but 
desires  change.  Box  535,  BROADCAST- ING. 

Engineer — Need  an  engineer?  Five  years 
all  round  experience.  Permanently  draft 
deferred.  Box  537,  BROADCASTING. 

Wanted  to  Buy 

833  and  828  tubes  burnt  out,  new,  any 
condition,  copper  ground  wire,  2-200 
Blaw  Knox  towers  with  lighting  equip- 

ment, anything  in  broadcast  station 
equipment.  Write  giving  cash  price,  age, 
condition,  and  with  what  equipment  and 
station  used.  Brown  Radio  Service  & 
Laboratory,  192  S.  Goodman  St.,  Ro- chester, N.  Y. 

Two  transcription  turntables — Presto,  or 
RCA.  Must  be  in  good  condition.  Give 
type  number  and  best  price.  Radio  Sta- tion WRGA,  Rome,  Ga. 

Good  single  or  twin  table  recorder  with  or 
without  amplifier.  Box  552,  BROAD- 
CASTING. 

For  Sale 

1  KW  Broadcast  Transmitter  —  Western 
Electric  106-B,  including  tubes,  etc.  Good 
condition.  Reasonably  priced.  Box  542, 
BROADCASTING. 

Presto  6B  Recorder — In  excellent  shape, 
special  30  watt  amplifier,  tuner;  also  two 
speed  twin  playback  in  portable  metal 
case.  Box  545,  BROADCASTING. 

Only  8  left  —  Michelson  Porto  Playback 
machines.  Plays  up  to  16  inch  transcrip- 

tions 33  1  /3 — 78  r.p.m.  AC  only.  Weight 21  lbs.  In  use  by  350  stations,  agencies. 
$60  each  while  they  last.  Charles  Michel- 
son  Transcriptions,  67  West  44th  Street, 
New  York  City. 

We  have  on  hand — And  for  sale  a  Delta 
Power  Supply — special  7413 — Rating  is 
200  volts,  3  phase — 60  cycles.  Output — 5000  volts  D.C.  at  IV2  amperes.  3000 
volts  D.C.  at  400  milli-amperes.  Manu- 

factured by  Raytheon  Mfg.  Co.,  190 
Willow  St.,  Waltham,  Mass.  Address 
Edney  Ridge,  Director,  WBIG,  in  Greens- 

boro, N.  C. 

RAF  Discs  in  Tulsa 
SOUTHERN  MILLING  &  MFG. 
Co.,  Tulsa,  on  June  11  will  start 
a  26-week  sponsorship  of  the  half- 
hour  variety  program,  Flying  for 
freedom,  prepared  by  NBC  Radio- 
Recording  Division  as  a  series  about 
flyers  in  the  RAF,  using  two  Tul- 

sa stations,  KTUL  and  KOME.  The 
company,  which  makes  prefabricat- 

ed houses,  will  sponsor  the  series 
at  8  p.m.  simultaneously  on  both 
stations.  Agency  is  Watts,  Payne 
Adv.  Inc.,  Tulsa. 

P.  BALLANTINE  &  SONS;  Newark, 
N.  J.  (beer,  ale),  following  broadcast 
of  June  2,  discontinued  for  the  sum- mer the  weekly  half  hour  Three  Ring 
Time,  on  80  BLUE  stations,  Tuesday, 
8:30-9  p.m.  (EWT)  with  West  Coast 
repeat  8-8:30  p.m.  (PWT).  Fall  re- 

sumption of  the  variety  series  depends 
on  availability  of  bottle  caps  at  that 
time.  Featured  on  the  program  was 
Milton  Berle,  comedian,  with  Shirley 
Ross,  vocalist  and  Bob  Crosby's  or- chestra. Wen  Niles  announced,  with 
Maurice  Holland,  producer  of  J. 
Walter  Thompson  Co.,  New  York  agen- 

cy servicing  the  account. 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bide.,  Wash.,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 

Specializing  in  Broadcast  and Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
flELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  SUte  BIdg. 
NEW  TORK  CITT 

An  Aeooanting  Serrie* 
Particolarlj  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Sliver  Sprlna  Md. 

(Suburb,  Wuh.,  0.  C.) 
Main  Office    Crossroad!  »1 

7134  Main  St.    /^T/N        tht  World Kansas  City,  Mo.  f     J,     1     Hollywood,  Cal. 

RING  &  CLARK 

Consulting  Radio  Engineers 
WASHINGTON,  D.  C. 

Mun«ey  BIdg.  •  Republic  2347 

Fred  Allen  May  Be  Cut 
To  30  Minutes  in  FaU 
TEXAS  Co.,  New  York,  on  July  5 
is  cutting  down  the  Fred  Allen 
Show  on  CBS  to  a  half  hour  with 
plans  to  keep  the  series  like  that 
in  the  fall  when  Allen  returns  from 
his  summer  vacation.  The  switch  to 
30  minutes  takes  effect  the  same 
day  Texas  Co.  starts  its  summer 
replacement  show  starring  Jane 
Frohman  and  Al  Goodman's  Or- 

chestra. Time  will  be  Sundays  9- 
9:30  p.m.,  instead  of  the  current  9- 
10  p.m.  period  on  85  CBS  stations. 
Agency  is  Buchanan  &  Co.,  New 
York. 

It  it  understood  that  Campbell 
Soup  Co.,  Camden,  is  interested  in 
the  CBS  9:30-10  p.m.  spot  Sun- 

days for  a  show  this  fall,  if  Texas 
Co.  decides  to  keep  the  Allen  pro- 

gram to  a  half  hour.  No  confirma- 
tion of  this  could  be  obtained  from 

Ruthrauff  &  Ryan,  New  York,  for 
Campbell. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      Dl.  1205 

Washington,  D.  C. 

GEORGE  C  DAVIS 

Consulting  Radio  Engineer 

Munsey  BIdg.  District  8456 

Washington,  D.  C. 

PAUL  F  GODLEY  * 

COA/SUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANT  DAT 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

BROADCASTING 

for 

RESULTS! 

CLA^$$IFIED 

Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.   Forms  close  one  week   preceding  issue. 

PROFESSIONAL 

DIRECTORY 
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Mandatory  Pool  Plan  Under  Scrutiny 

NAB  Adopts  Voluntary 

Fool  on  Temporary 

Basis 
CONSERVATION  and  pooling  of 
broadcast  equipment  to  tide  the  in- 

dustry over  the  war  emergency  was 
discussed  in  both  Government  and 
industry  quarters  last  week,  but 
with  no  conclusive  action  yet  in 
sight  on  the  far-reaching  plan  pro- 

jected by  the  Domestic  Broadcast- 
ing Committee  of  the  Defense  Com- 

munications Board  and  recommend- 
ed by  the  latter  to  the  War  Pro- 

duction Board. 

The  plan  [Broadcasting,  May 
25,  June  1]  was  considered  last 
week  by  the  communications  branch 
of  WPB,  headed  by  Leighton  H. 
Peebles,  and  by  Frank  H.  Mcin- 

tosh, chief  of  its  radio  section. 
Action,  however,  must  come  from 
Donald  M.  Nelson,  WPB  director. 
It  has  been  rather  clearly  indicated 
that  the  communications  branch 
and  WPB  attorneys  feel  the  plan 
as  projected  is  too  far-reaching  and 
possibly  inconsistent  with  estab- 

lished WPB  policies. 
Mandatory  Plan 

Under  this  project  the  FCC  in 
the  final  analysis  would  be  the  di- 

recting agency  in  allocation  of 
pooled  equipment  among  stations, 
though  voluntary  boards  would  be 
set  up  in  each  of  the  17  districts 
into  which  the  country  would  be 
divided. 

The  overall  view  at  WPB,  so  far 
as  can  be  ascertained,  is  that  the 
plan  in  essence  is  a  mandatory  one. 
In  its  dealings  with  other  indus- 

tries, WPB  has  favored  voluntary 
industry  collaboration. 

The  whole  plan  hinges  upon  the 
availability  of  a  "stock  pile"  of  re- 

placement equipment  to  meet  ra- 
dio's needs  and  keep  stations  on 

the  air  as  long  as  possible.  Here- 
tofore no  assurances  have  been 

given  by  WPB  that  stock  piles 
could  be  maintained  indefinitely. 
Moreover,  with  the  critical  material 
situation  becoming  tighter  daily,  it 
is  felt  that  a  plan  of  this  nature 
would  have  to  be  handled  on  a  catch- 
as-catch-can  basis — when  materials 
are  available,  they  will  be  allocated. 

Meanwhile,  the  NAB  Executive 
Engineering  Committee  at  a  meet- 

ing June  1  proposed  that  the  NAB 
establish  a  special  department  in 
the  nature  of  an  equipment  ex- 

change on  purely  a  voluntary  basis. 
This  was  projected  as  a  temporary 
expedient,  until  such  time  as  there 
is  action  on  some  formal  plan,  es- 

sentially along  the  lines  of  the  Do- 
mestic Broadcasting  Committee 

recommendation.  The  plan  was  out- 
lined in  the  NAB  bulletin  for  June 

5,  as  proposed  by  the  engineering 
committee,  comprising  Paul  Loyet, 
WHO,  Des  Moines,  chairman;  E. 
K.  Cohan,  technical  director  of 
CBS;  0.  B.  Hanson,  NBC  vice- 
president  in  chai'ge  of  engineering; 
G.  P.  Houston,  WCBM,  Baltimore. 

The  difficulty  in  obtaining  parts 

and  equipment  presents  a  "most 
serious  problem  to  most  stations", 
NAB  said.  "Various  plans  are  be- 

ing formulated  to  solve  the  prob- 
lem. Without  in  any  way  interfer- 

ing with  any  of  these  plans,  but 
rather  as  a  supplement  to  them, 
the  NAB  Engineering  Committee 
has  decided  to  try  an  experiment." 

Where  to  Get  It 

The  plan  is  based  on  the  premise 
that  the  most  important  informa- 

tion wanted  by  a  station  operator, 
either  prior  to  or  in  an  emergency, 
is  where  a  specific  item  may  be  pro- 

cured. To  meet  this  situation,  NAB 
said,  it  is  proposed  to  issue  periodi- 

cally —  weekly,  if  necessary  ■ —  a 
loose-leaf  sheet  or  sheets  contain- 

ing two  listings.  One  will  be  items 
"wanted";  the  other  "wanted  to 
sell"  items.  These  will  be  mailed 
weekly  to  all  stations. 

"Whether  you  want  to  buy  or 
sell,  this  plan  should  prove  help- 

ful. It  is  obvious,  however,  that  it 
will  work  only  if  station  engineers 
offer  surplus  items  for  sale  as  well 
as  register  their  wants.  There  will 
be  no  hesitancy  in  discontinuing 
the  service  if  it  does  not  work.  Each 
listing  will  be  uniform  as  to  type 
size.  If  the  first  listing  is  not  effec- 

tive, a  request  for  rerun  in  sube- 
quent  issues  may  be  made. 

"For  the  time  being  at  least,  no 
charge  will  be  made  for  listings  but 
we  will  ask,  through  the  medium 
of  a  simple  card  questionnaire, 
whether  or  not  the  listing  was  ef- 

fective in  solving  your  needs.  This 
will  be  our  only  means  for  gauging 
the  effectiveness  of  this  innovation. 
The  NAB  will  not  handle  any  deals. 

Buyers,  sellers  and  'swappers'  must 
conduct  their  negotiations  directly. 
The  sheet  is  only  a  medium  for  re- 

vealing potential  sellers  and  buy- 

ers." 

NAB  emphasized  that  "junk" 
should  be  excluded.  A  prospective 

buyer  can  request  any  type  of 
equipment,  but  the  seller  should 
list  only  available  equipment,  new 
or  used,  but  which  he  reasonably 
believes  can  be  of  use.  All  com- 

munications are  to  be  addressed 

POOL,  National  Assn.  of  Broad- 
casters, 1626  K  Street,  N.  W., 

Washington,  D.  C.  No  blind  list- 
ings will  be  allowed. 

The  Domestic  Broadcasting  Com- 
mittee of  DCB  met  last  Wednesday 

in  Washington  and  discussed  the 
situation.  In  the  absence  of  WPB 
action  on  the  conservation-pooling 
plan,  however,  nothing  could  be 
done.  Another  meeting  was  sched- 

uled for  June  24. 
WPB,  meanwhile,  was  working 

on  other  radio  matters  in  an  effort 
to  relieve  the  plight  of  stations. 
Revision  of  existing  orders  relating 
to  repair  and  maintenance  still  is 
under  consideration.  One  deals  spe- 

cifically with  tubes  and  would  limit 
the  number  of  spares  in  the  hands 
of  stations  to  100%  replacements. 

BAKER  CO  OP  PLANS 

TO  DISTRIBUTE  DISCS 

QUALITY  BAKERS  of  America, 
a  cooperative  organization  of  80 
wholesale  bakeries,  is  distributing 
one-minute  transcriptions  to  its 
members,  for  use  on  local  stations, 
as  part  of  a  campaign  to  promote 
"Flavor-Range  Baking",  a  new 
concept  in  baking. 

Transcriptions  consists  of  a  40- 
second  humorous  dramatization 
with  a  jingle  featuring  Jean  Roy, 
NBC  star,  and  the  Jesters  trio,  and 
a  separate  20-second  recording  by 
Warren  Sweeney,  announcer,  adver- 

tising the  member  bakery's  prod- ucts. 
Each  baking  company  receives 

a  series  of  20  transcriptions  for 
use  in  a  six-  to  eight-week  cam- 

paign on  local  stations.  Campaigns 
started  in  May.  Approximately  35 
stations  are  currently  carrying  the 
announcements,  with  more  to  be 
added  as  remaining  bakeries  place 
their  transcriptions  locally. 

Quality  Bakers  prepared  ma- 
terial for  the  transcriptions,  with 

Empire  Broadcasting  Corp.,  New 
York,  cutting  the  discs. 

Walter  Damm  Explains  WTMJ  Position 

In  Withdrawing  From  NAB  Membership 
EDITOR,  Broadcasting: 

In  all  the  years  that  I  have  read 
Broadcasting  I  have  always  had 
the  feeling  that  its  staff  rather 
carefully  checked  statements  which 
they  permitted  to  be  published. 

The  letter  which  you  carried  in 
the  current  issue  of  Broadcasting 
from  Harrison  Holliway  contained 
a  paragraph  referring  to  a  Mil- 

waukee broadcaster  • —  which,  as 
everybody  knows,  can  refer  to  no- 

body else  but  WTMJ  and  me.  Mr. 
Holliway's  statement  that  WTMJ 
resigned  from  the  NAB  because 
the  NAB  refused  to  reclassify  its 
dues  is  completely  erroneous.  The 
statement  issued  by  WTMJ  at  the 
time  of  its  resignation,  which  took 
effect  long  before  the  California 

convention,  stated  our  reasons — 
namely,  a  complete  and  utter  dis- 

satisfaction with  the  way  the  NAB 
was  being  operated. 

For  Mr.  Holliway's  information — and  that  of  any  others  to  whose 
attention  his  letter  may  have  come 
— the  suggested  reclassification  of 
dues  to  which  he  referred,  to  the 
best  of  my  knowledge  was  adopted 
by  the  California  convention.  While 
it  was  originally  suggested  by  the 
writer  it  certainly  could  have  had 
nothing  to  do  with  the  resignation, 
which  became  effective  long  before 
this  subject  was  brought  before  the 
convention. 

W.  J.  Damm, 

General  Manager  of  Radio, 
June  2    The  Milwaukee  Journal 

Pabst  Jive 

PABST  SALES  Co.,  Chicago  (Blue 
Ribbon  beer,  on  June  1  started  a 
six-weekly  half-hour  program  on 
WINS,  New  York,  titled  Ralph 

Cooper  &  His  Jumpin'  Jive  Music. Mr.  Cooper,  radio  and  stage  star, 
interviews  bandleaders  whose  rec- 

ords he  plays  on  the  show,  and  gives 
information  about  them  between 
records.  Agency  in  charge  is  Lord 
&  Thomas,  New  York. 

Milton  Weinberg 

MILTON  WEINBERG,  38,  presi- 
dent of  the  Milton  Weinberg  Adv. 

Co.,  Los  Angeles,  died  June  4,  fol- lowing a  heait  attack.  In  apparent 
good  health  he  attended  a  party  at 
Hilcrest  Country  Club,  Los  An- 

geles, the  night  before  where  he 
was  stricken.  Mr.  Weinberg 
founded  the  agency  together  with 
his  brother,  Bernard,  in  1923.  Sur- viving are  his  wife  and  a  daughter. 

Drawn  for  Broadcasting  by  Sid  Hix 

"/  Understand  You're  Interested  In  Hiring  An  Announcer 
Who's  Draft  Exempt?" 

DIF  CORP.,  Garwood,  N.  J.  ( Cleans- ers),  has  appointed  Grey  Adv.  Agene.v, 
New  York,  and  will  nse  spot  radio,  but 
no  plans  have  yet  been  announced. 
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II 

"^-"IT  IS  IMPORTANT 
TO  BUILD  AND 

TO  MAINTAIN 

PUBLIC  CONFIDENCE 

IN  INDUSTRY" 
Says  CHARLES  R.  HOOK,  President 

THE  AMERICAN  ROLLING  MILL  COMPANY 

tm merican  industry  is  all-out  to  help  win  this  war;  yet 

even  as  it  brings  to  bear  the  last  ounce  of  energy  and 

of  production  it  has  a  building  job  to  do  for  the  future. 

"We  see  it  this  way:  —  In  the  interests  of  our  em- 

ployees and  stockholders  we  must  keep  alive  a  con- 

sciousness of  our  products  and  services  among  con- 

sumers who  use  sheet  metal  goods,  as  well  as  among 

the  manufacturers  who  make  them.  Not  to  do  this 

would  be  to  court  disaster  in  the  post-war  period,  as 

some  companies  learned  after  1919. 

"It  is  important  to  build  and  to  maintain  public  con- 

fidence in  industry.  This  can  be  done  through  adver- 

tising by  keeping  the  public  informed  of  industry's 
tremendous  war  accomplishments,  particularly  by 

pointing  out  how  the  products  that  contributed  to  'a 

standard  of  living  worth  fighting  for'  are  being  used 

to  win  the  war  and  thereby  to  bring  a  brighter  and 

happier  tomorrow. 

"Manufacturers'  trademarks  and  reputations  die  on 

the  vine  unless  constantly  nourished  and,  in  our 

scheme  of  living,  no  better  way  has  been  found  to  do 

this  than  through  the  intelligent  use  of  helpful,  educa- 

tional advertising." 

^\  To  the  great  names  in  American  business  whose  continued  advertising  is  a  flaming  symbol  of  faith 

in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the  enemies 
of   free   American   enterprise   and   democracy  .  .  .  this  space   is   dedicated  by  The  Nation's  Station. 



O  WAYS  TO  MAKE  MERCURY^ 

VAPOR  TUBES  EAST  EOlVGER 

No.  3  of  a  series  devoted  to  extend- 
ng  the  life  of  Transmitting  Tubes 
which  may  be  difficult  to  replace. 

mercury -vapor  rectifier  tubes  are  operated  at 
'  ̂   conservative  ratings  and  in  conjunction  with  properly 

designed  smoothing  filters,  rectifier  tube  life  is  materially 
lengthened.  However,  there  are  at  least  six  operating  precau- 

tions which  warrant  careful  consideration  and  which  have  an 

important  bearing  upon  how  long  a  rectifier  tube  will  last: 

]^  Heat  the  tube  adequately  (without  the  application  of  high 
voltage)  the  first  time  it  is  used.  To  do  this,  merely  run  the 
filament  at  rated  voltage  for  sufficient  time  to  assure  evapora- 

tion of  all  mercury  from  the  tube  bulb  and  mount  before  the 
plate  voltage  is  applied.  The  reasons  for  this  operation  are: 
(a)  liquid  mercury  that  clings  to  any  part  of  the  mount  may 
cause  excessive  mercury  pressure  at  that  point  with  resultant 
local  arcs;  (b)  mercury  globules  that  adhere  to  the  anode  may 
act  as  a  pool  cathode  and  cause  arc-backs;  (c)  mercury  con- 

densed on  the  glass  may  cause  mercury-vapor  streamers  which 
can  produce  excessive  heating  of  the  bulb. 

Before  putting  a  rectifier  tube  into  service,  always  wipe 
the  bulb  clean  to  avoid  leakage  and  resultant  heating  effects. 

1^  Before  plate  voltage  is  applied,  always  allow  adequate 
time  for  pre-heating  the  cathode  to  insure  proper  mercury- 
vapor  pressure  for  the  best  operating  conditions.  Should  the 

plate  voltage  be  applied  too  soon,  the 
cathode  may  be  bombarded  and  harmed 
because  of  the  high  tube  drop. 

ift  Use  forced  ventilation  to  obtain  specified  ambient  temper- 
atures as  recommended  on  certain  mercury-vapor  tube  types. 

On  types  where  forced  ventilation  is  not  mentioned,  its  use  may 
be  desirable  under  some  conditions  of  operation.  For  any 
mercury-vapor  rectifier,  the  temperature  of  the  mercury  in  the 
base  of  the  tube  should  be  kept  within  specified  limits  to  insure 
proper  vapor  pressure  for  optimum  operation.  Too  much 
pressure  may  cause  arc-backs;  too  little  pressure  may  cause 
cathode  sputtering  because  the  tube  drop  is  high  under  such 
operation.  Either  condition  reduces  tube  life. 

Maintain  filament  voltage  within  the  specified  limits  to  pro- 
vide the  proper  amount  of  barium  at  the  surface  of  the  cathode. 

Limit  arc-back  current  to  a  reasonable  value  by  includ- 
ing protection  in  the  equipment.  Too  severe  an  arc-back 

may  prove  disastrous. 



ASTING 

The  Weeklv^^i^  Newsmagazine  of  Radio 

vertisingr 

E  S  O  T  A 

represented  by 
John  Blair  &  Comp 

MAP 

A  MILLION  AUDIENCE  LETTERS 

SHOW  WHERE  WLS  IS  LISTENED  TO! 

Mid-West  America,  a  four  billion  dollar  market,  is  covered intensively  byoneradiostation:  WLS.  Our  new  coverage 
map,  based  on  1,191,775  letters  received  last  year,  shows 

intensive  coverage  of  four  states:  Illinois,  Indiana,  Wisconsin 

and  Michigan,  with  additional  selling  impact  in  four  surround- 
ing states— 292  counties  in  all! 

It  shows  where  WLS  is  listened  to;  black  counties  are  those 
from  which  mail  response  was  50%  or  more  (per  100  radio  homes) 
of  that  from  our  home  county;  shaded  counties,  those  from 
which  response  was  25%  to  49%  of  that  from  the  home  county. 
And  in  these  counties  live  14,740,651  people  ...  in  3,591,270 
radio  homes  .  .  .  buying  $3,902,126,000  worth  of  goods  each 

year!  It's  a  big  market,  a  rich  market,  and  WLS  can  and  does 
sell  it.  For  evidence  of  advertising  results,  or  copies  of  our  new 
coverage  map,  write  and  ask  us  ...  or  ask  any  John  Blair  man. 

890  KILOCYCLES 

50,000  WATTS BLUE     NET  WO  R  K 

RAIRIE 
FARMER 

STATION 

;iDGE  D.  Butler 
President 

NN  S-NYDER .\Janager 

4-  3^ 

* 

MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHQfNiy   *    KTUC  TUCSON   *    KSUN  BISBEE-LOWELL 

IN  THIS  ISSUE:  NATIONAL  SPOT  SURVEY 



'^I^ouvenirs^^  from  Niagara  •  •  • 

Sales  for  you  right  here  •  • 

WWL  Daytime  Coverage 
PRIMARY  and  SECONDARY 

You  get  both  with: 

NEW  ORLEANS 

50,000  watts  -  -  clear  channel 

Honeymooners  go  to  Niagara  Falls — and  so  do  the  far- 

flung  programs  of  WWL,  New  Orleans.  We  have  post- 

marks to  suhstantiate  our  plus-coverage  all  over  the 

Western  Hemisphere. 

For  a  real  torrent  of  sales,  however,  WWL  users  need 

look  no  further  than  the  key  city  of  the  Deep  South. 

Unchallenged  leadership  in  power,  listener  loyalty,  and 

results  combine  to  make  WWL — 

The  greatest  selling  POWER 

in  the  South's  greatest  city 

CBS  Affiliate  —  Nat'l.  Representatives,  The  Katz  Agency,  Inc. 
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DON  SEARLE— Gen'l  Mgr. 

Ed  Petry  &  Co.,  Nat'l  Rep. 

It's  much  easier  to  buy  KFAB.  Get 
booming  sales  drives  off  the  first  tee. 
Score  birdies  in  all  the  rich  farm 
markets.  KFAB  keeps  you  out  of  the 
rough,  and  on  the  "folding"  green. 
You  need  KFAB,  to  get  around  Neb- 

raska and  her  neighboring  states  in 
par.  We're  not  rationing  time  . . .  but 
you'd  better  holler  "Fore"  now,  to 
get  the  best  availabilities. 

FAB 

N    C    O    L,  N 
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^  For  Distinguished  Activity  ... 

Proud  indeed  is  KMBC  to  have  been  chosen  from  among  the  nearly  300  regional 

radio  stations  in  America  to  receive  the  William  B.  Lewis  Award  for  outstanding  'i 
support  of  Civilian  Defense.    This  citation  again  focuses  attention  on  a  fact  vital  to  li 

advertisers:    That  in  wartime  as  in  peace  KMBC  is  an  integral  part  of  Midwestern  ■ 

community  and  family  life.    When  you  buy  KMBC,  you  buy  a  welcome  into  nearly  'i 
half  a  million  prosperous  Missouri-Kansas  homes.  ;! 
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ONE   OF   A  SERIES    FEATURING  THE  MEN   AND  WOMEN  WHO  MAKE   SONOVOX  SERVICE 

4  years,  University  of  Nebraska 
3  years,  U.  of  N.,  Dramatics 

22  years  in  the  entertainment  field  as 
writer,  song  writer  (over  300  songs), 
singer,  actor,  producer.  Associated with  network  shows  for  Foid  Motor, 
General  Foods.  Shell  Oil,  Swift, 
Pepsodent,  Miles  Laboratories,  elc., since  1923 

Joined  Wright-Sonovox,  Inc. — Sept. ,1941 

Here's  O.  A.  (Andy)  ANDREWS,  Sonovox  Producer! 

Remember  the  Sonovox  sequence  in  Walt  Disney's 
"Dumbo",  where  the  little  locomotive  chuffed  pain- 

fully up  a  long  grade  saying  "I  think  I  can,  I  — 
think — I — can,  etc." — then  went  accelerating  down 

the  other  side  saying  "I  —  thought  —  I  —  could, 

I  thought  I  could,  Ithoughticould!"? 

Well,  that  little  sequence  reminds  us  of  nothing  else 

quite  so  much  in  the  world  as  of  our  own  Mr. 

Andy  Andrews,  New  York  Production  Director  for 

Sonovox.  .  .  .  Confronted  with  any  sort  of  Sonovox 

problem,  Andy  is  at  first  pessimistic,  then  doubtful, 

then  hopeful,  then  enthusiastic — and  the  next  thing 

you  know  he's  got  the  whole  thing  under  control 
and  is  literally  running  away  with  it!  Probably 

over  half  the  wonderful  singing  and  talking  effects 

you  hear  on  the  radio  these  days  and  nights  were 

born  in  the  midst  of  Andy's  huffing  and  puffing! 

What  sort  of  singing  or  talking  sound  could  we  work 

out  for  your  radio  program?  Frankly,  we  don't 
know — the  possibilities  for  ear-catching,  merchan- 

dise-moving "plugs"  with  Sonovox  have  scarcely 
been  scratched.  ...  If  you  want  us  to  work  out 

something  hot  for  you,  all  you  have  to  do  is 
ask.   How  about  it? 

WRIGHT-SONOVOX.  INC 

"Talking  and  Singing  Sound" 

CHICAGO  ....  NEW  YORK  ....  HOLLYWOOD 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 

CHICAGO:  180N.  Michigan 
Franklin  6373 

NEW  YORK:  347  Park  Ai^e. 
Plaza  5-4131 

SAN  FRANCISCO:  1 11  Sutter Sutter  4353 HOLLYWOOD:  15,2  N.  Goriiou Gladstone  3949 ATLANTA:  322  Palmer  Bidg. 
Main  5667 
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U.  S.  Finds  Radio  Is  Main  News  Source 

Government  Survey  Shows  It  Leads 

Newspapers  in  Public  Preference 

THE  GOVERNMENT  has  found  that  in  World  War  II,  radio 

has  displaced  the  newspaper  as  the  public's  primary  source  of news. 
That  is  the  finding  of  the  Bureau  of  Intelligence,  Office  of 

Facts  &  Figures.  It  is  contained  in  a  study  of  American  Atti- 
tudes Toward  War  News,  currently  being  circulated  within 

the  Government  and  prepared  this  month. 
The    summary    of    the  survey   

states : 

"A  majority  of  Americans  have 
come  to  rely  upon  the  radio,  rather 
than  upon  newspapers,  as  the  pri- 

mary source  of  their  news  about 
the  war;  they  express  greater  con- 

fidence in  broadcast,  than  in 
printed,  news  on  the  grounds  that 
it  is  swifter,  more  condensed,  more 
accurate,  and  gives  a  greater  sense 
of  personal  contact  with  person- 

alities and  events. 

Like  Radio  Best 

"They  tend  to  regard  radio  as 
the  best  means  of  reaching  their 
own  minds  with  Government  mes- 

sages concerning  the  war.  And 
they  express  a  ready  receptivity  to 
increased  interpretation  of  the 
news,  either  by  Government  spokes- 

men or  by  regular  news  broad- 
casters. 

"Newspapers  are  a  primary 
source  of  news  for  a  considerable 
minority  of  the  public  and  a  sup- 

plementary news  source  for  most 
of  those  who  put  their  chief  re- 

liance upon  radio.  The  two  media 
together  afford  abundant  oppor- 

tunities for  the  promotion  of  pop- 
ular understanding  of  Government 

policies  and  problems." 
R.  Keith  Kane,  assistant  direc- 

tor of  OFF,  is  in  charge  of  the 
Bureau  of  Intelligence,  which  made 
the  survey.  Elmo  Roper,  noted  re- 

searcher and  consultant  to  Fortune 
Magazine  on  its  public  opinion  sur- 

veys, is  a  consultant  of  OFF.  He 
also  is  assistant  professor  of  jour- 

nalism at  Columbia  U. 
The  OFF  survey  has  been  rather 

widely  distributed  in  Government 
official  and  information  circles.  It 
has  been  a  topic  of  avid  conversa- 

tion among  news  and  radio  men 
who  have  learned  of  it.  Before 
publishing  this  analysis,  BROAD- 

CASTING checked  responsibile  Gov- 
ernment quarters  and  ascertained 

that  its  publication,  while  ad- 
mittedly provocative,  nevertheless 

was  not  inconsistent  with  the  war 
effort.  Moreover,  with  knowledge 
of  its  existence  so  widespread,  it 
was  concluded  that  publication  of 
portions  of  the  survey  was  inevita- 

ble in  the  immediate  future. 
A  survey,  made  by  the  bureau,  of 

a  national  sample  asked  the  ques- 
tion :  "Do  you  have  more  confidence 

in  the  war  news  on  the  radio,  or 

the  war  news  in  the  newspapers?" 
Radio  was  chosen  by  46%  and 

newspapers  by  18%.  Unaccounted 
for  was  36%  of  the  public,  which 
gave  answers  not  subject  to  classi- 

fication in  either  category.  The 
bureau  observed  "perhaps  many  of 
them  were  without  preference  be- 

tween the  two  media." 
Throughout  the  first  World  War, 

the  printed  media  provided  the  out- 
standing technique  for  the  dissemi- 

nation of  ideas  and  the  newspaper 
was  the  most  potent  and  familiar 
form  for  the  distribution  of  intelli- 

gence to  the  public,  stated  the  re- 

port. Comparative  Advantages 

"In  the  present  war,  however, 
radio  has  challenged  both  the  pres- 

tige and  the  power  of  the  press.  In 
the  reporting  of  news,  it  has  ri- 

valed, in  a  number  of  respects  sur- 
passed, the  newspaper. 

"More  than  half  the  American 
people  now  regard  radio  as  their 
prime  news  source.  In  the  months 
of  January,  February,  March  and 
May,  the  Bureau  of  Intelligence 
asked  a  national  cross-section  of 
the  public :  'Where  do  you  get  most 
of  your  news  about  the  war — from 
talking  to  people,  from  newspapers, 
or  from  the  radio?'  Radio  was 
chosen  over  newspapers  consistent- 

ly by  nearly  two  to  one." These  percentages  should  not  be 
interpreted  as  indicating  that 
those  who  say  they  rely  primarily 
on  radio  derive  no  news  from  the 
press,  it  was  pointed  out.  Radio 
was  said  to  possess  several  advan- 

tages over  newspapers.  They  were 
enumerated : 

"It  is  able  to  report  news  more 
rapidly;  its  news  can  be  received 
almost  without  cost  once  the  re- 

ceiving instrument  has  been  pur- 
chased; it  can  be  heard  with  a 

minimum  of  mental  effort  and 
while  the  listener  may  be  other- 

wise engaged;  and,  finally,  it  af- 
fords a  sense  of  intimate  partici- 

pation in  certain  events  through 
sound  effects  and  through  the 
voices  of  personalities  which  it 

transmits." Analyzing  the  results  of  the  na- 
tional sample  on  confidence  in  news, 

the  survey  said  that  in  explaining 
their  choice  the  people  who  ex- 

pressed a  preference  for  radio  most 
frequently  gave  as  a  reason  the 
statement  that  radio  has  a  better 
reputation  for  accuracy  than  the 
newspapers. 

"This  argument  may  seem  some- 
what anomalous,"  it  was  added,  "in view  of  the  fact  that  much  radio 

news  comes  from  the  very  press 
associations  which  serve  the  news- 

papers. It  is  a  fact,  however,  that 
broadcasting  networks  are  able  to 
maintain  a  higher  caliber  of  editor- 

ship in  the  processing  of  news  than 
is  the  average  newspaper. 

No  Headlines 

"One  factor  which  contributes 

significantly  to  radio's  reputation 
for  accuracy  is  its  freedom  from 
headlines.  Newspapers,  dependent 

in  part  for  their  sales  on  captur- 
ing the  interest  of  potential  read- 
ers, are  prone  to  bedeck  their  front 

pages  with  capsule  versions  of 
events  which  magnify  and  distort 
their  significance. 

"The  networks,  moreover,  have 
secured  ace  correspondents  for  the 
oral  transmission  of  news  from 
various  theatres  of  the  war — a  fact 
which  motivated  5%  of  the  public 
in  their  preference  for  radio.  These 
reporters,  who  are  merely  bylines 
to  newspaper  readers,  become  liv- 

ing human  personalities  to  radio 
listeners. 

"Other  factors  offered  as  expla- 
nations for  preferring  radio  were 

that  its  news  comes  direct  from 
the  sources,  that  it  is  briefer  and 
more  condensed  and  that  it  is 
swifter.  Among  the  persons  who 
expressed  greater  confidence  in 
printed  news,  the  following  expla- nations were  offered:  Newspapers 

have  a  reputation  for  greater  ac- 
curacy; radio  reporting  is  fre- 

quently colored  by  one  man's  opin- 
ion; radio  technique  is  too  spec- 

tacular; newspapers  have  time  to 
give  more  considered  judgment  and 
greater  detail;  evanescence  of  the 
oral  word  is  a  disadvantage. 

"As  in  the  choice  between  radio 
and  the  press  as  a  primary  source 
of  news,  educational  level  plays  a 
considerable  part  in  determining 
relative  confidence  between  the  two 
media.  There  is  a  direct  ratio  be- 

tween education  and  superior  con- 
fidence in  newspapers,  an  inverse 

ratio  between  education  and  su- 
perior confidence  in  broadcast 

news." 

Like  Interpretation 

A  considerable  portion  of  the 
survey  was  devoted  to  the  public 
satisfaction  with  news  and  knowl- 

edge of  the  war  itself  acquired  via 

press  and  radio  reports.  The  great- est number  of  people  wanted  to 
know  more  about  the  contribution 

of  each  of  the  Allies  to  the  win- 
ning of  the  war  and,  second  in  im- 

portance the  part  he,  as  an  individ- 
ual, could  play  in  winning  the  war. 

The  report  also  delved  into  the 
Government's  information  policy, 
and  other  aspects  of  the  attitudes 
of  the  public  toward  war  news, 
both  internal  and  from  the  enemy. 

The  public  was  construed  at  this time  to  be  extremely  receptive  to 
Government  efforts  toward  molding 

of  their  opinions.  Two-thirds  of 
those  interviewed  indicated  they 
would  be  in  favor  of  having  the 
Government  undertake  a  radio  pro- 

gram for  their  information.  When 
asked  if  they  would  prefer  having 

the  program  confined  to  facts  alone 
or  to  have  the  facts  supplemented 

by  comments,  they  chose  the  latter in  the  ratio  of  two  to  one. 

Radio  Preferred 

"Indeed,"  said  the  survey,  "a 

marked  general  preference  was  ex- 
pressed for  radio  news  programs 

combining  information  and  inter- 
pretation; 62%  of  the  sample  said 

they  would  rather  hear  a  radio  pro- 
gram which  told  facts  and  com- mented on  them;  32%  said  they 

would  rather  hear  a  radio  program 
that  just  told  the  facts  of  the  news. 

"This  preference  for  the  inter- 

mingling of  information  and  inter- 

BROADCASTING  •  Broadcast  Advertising June  22,  1942  •  Page  7 



Action  on  Fly's  Renomination 

Is  Subject  of  Senate  Hearing 

pretation  was  related  to  education- 
al background;  the  better  educated 

tended  to  prefer  it,  while  the  lesser 
educated,  although  also  predomi- 

nantly on  the  same  side,  were  more 
prone  to  say  they  would  rather 
have  facts  alone. 

Voice  of  the  President 

There  was  substantial  agreement 
among  the  American  people,  said 
the  survey,  that  the  one  particular 
mode  of  reaching  their  minds  most 
effectively  "is  through  the  voice  of the  President  of  the  United  States 

himself."  Asked  what  means  they would  choose  in  an  effort  to  reach 
the  most  people  to  tell  them  how  to 
win  the  war,  42%  said  "radio 
speeches  by  the  President."  One- 
third  of  the  sample  suggested  other 
uses  of  radio,  such  as  news  broad- 

casts, short  radio  announcements 
between  programs,  dramatized  pro- 

grams or  radio  speeches  by  Gov- 
ernment officials  other  than  the 

President. 

"Printed  matter  was  mentioned 
by  only  14%  of  the  persons  inter- 

viewed; 11%  suggested  front  page 
stories  in  newspapers;  2%  sug- 

gested editorials  in  newspapers  and 
magazines;  1%  suggested  adver- 

tisements in  these  publications.  5% 
of  the  whole  sample  regarded  news- 
reels  as  the  best  way  of  reaching 
the  bulk  of  the  American  people. 
And  6%  were  without  opinions  on 
the  subject. 

Two  Types  of  Listeners 

"The  predilection  of  better  edu- 
cated people  for  the  printed  word 

manifested  itself  in  response  to  this 
question,  too.  Among  people  who 
had  completed  college,  15%  elected 
front-page  newspaper  stories  as  the 
best  device  for  reaching  the  public, 
while  among  those  who  had  had 
only  grammar  schooling  or  less, 
9%  chose  this  method.  The  college 
graduates  were  also  somewhat  less 
disposed  than  those  with  inferior 
educational  background  to  regard 
radio  speeches  by  the  President  as 
the  best  means  of  getting  messages 

to  the  whole  public." 
The  report  referred  to  the  de- 

tailed study  of  the  characteristics 
of  radio  news  listeners  made  by 
Paul  F.  Lazarsfeld  in  his  book. 
Radio  &  the  Printed  Page.  The 
Lazarsfeld  study,  said  the  report, 
demonstrated  that  there  are  two 
types  of  listeners — those  who  sup- 

plement newspaper  reading,  which 
they  prefer,  with  radio  news  list- 

ening, and  those  whose  preferred, 
and  probably  main,  source  of  news 
is  radio.  The  latter  class  was  said 
to  be  composed  more  largely  of 
women  than  of  men,  of  rural  than 
of  urban  residents  and  of  persons 
on  the  lower  economic  and  cul- 

tural level. 

The  OFF  report  continued: 

"Radio  has  provided  a  means  for 
giving  news  to  elements  of  the  pop- 

ulation which  have  never  been  ade- 
quately served  by  any  other  medi- 

um; indeed,  it  has  greatly  widened 
the  knowledge  of  current  events, 
giving  news  to  great  numbers  of 
people  who,  without  this  instru- 

ment, would  neither  seek  it  nor  re- 

HEARINGS  on  the  renomination 
of  FCC  Chairman  James  Lawrence 
Fly  were  called  for  Monday  (June 
22)  by  Chairman  Wheeler  (D- 
Mont.)  of  the  Senate  Interstate 
Commerce  Committee.  The  hear- 

ings, behind  closed  doors,  will  be 
before  the  full  Committee. 

Mr.  Fly  has  been  nominated  for 
a  seven-year  term  by  President 
Roosevelt.  He  currently  also  is  ap- 

pearing before  the  House  Inter- 
state &  Foreign  Commerce  Com- 

mittee on  the  Sanders  Bill  (HR- 
5497)  and  is  scheduled  to  begin  his 
sixth  day  of  testimony  on  Tuesday 
(June  23). 
Transmitted  to  the  Senate  last 

Monday,  the  nomination  was  re- 
ferred to  the  Committee,  headed  by 

Senator  Wheeler  (D-Mont.)  but  no 
meeting  was  scheduled  that  week. 
The  nomination  came  just  a  fort- 

night before  Mr.  Fly's  present  term 
was  to  expire — on  June  30. 

Serving  both  as  Chairman  of  the 
FCC  and  the  Board  of  War  Com- 

ceive  it.  In  addition,  it  has  been 
an  important  supplementary  me- 

dium for  people  habitually  inter- 
ested in  news;  data  show  that  in 

periods  of  crisis  the  use  of  radio, 
as  well  as  of  newspapers,  rises 
sharply  among  all  levels  of  the 

public. 
Newspaper  Advantages 

"Newspapers,  on  the  other  hand, 
retain  certain  advantages  over  the 
radio;  they  deliver  some  kinds  of 
news  much  more  completely;  they 
serve  minority  groups  whose  inter- 

ests center  in  special  phases  of  the 
news ;  they  do  not  require  attention 
at  some  specified  hour;  they  permit 
selection  by  the  reader  and  the 
skipping  of  uninteresting  news; 
they  permit  the  reader  to  set  his 
own  pace  and  to  reread  where  he 
does  not  understand;  they  present 
news  pictures. 
"One  more  distinction  between 

the  two  media  should  be  noted.  The 
fact  that  radio  operates  under  a 
governmental  license  results  in  cer- 

tain editorial  restrictions  to  which 
the  press  is  not  subject;  radio  has, 
in  consequence,  kept  itself  rela- 

tively free  from  the  editorial  cam- 
paigns in  which  newspapers  so 

frequently  engage. 

"In  general,  as  has  been  estab- 
lished by  the  studies  conducted  un- 

der the  direction  of  Dr.  Lazarsfeld, 
those  who  employ  newspapers  as 
the  prime  source  of  news  are  more 
likely  to  be  men  than  women,  more 
likely  to  live  in  the  cities  than  in 
the  country  and  more  likely  to  be 
in  the  upper  economic  and  educa- 

tional brackets.  The  newspaper,  if 
slower  than  the  radio,  is  more  com- 

plete and  is  better  able  to  present 
a  rounded  picture  of  the  events 
which  it  reports. 

"It  appears,  therefore,  that  the 
radio  has  provided,  not  merely  an 

munications  (formerly  Defense 
Communications  Board),  Mr.  Fly 
has  been  the  target  of  considerable 

Congressional  and  industry  critic- 
ism. His  leadership  in  the  news- 

paper-ownership proceedings,  reg- 
ulation of  business  aspects  of  broad- 

casting and  other  regulatory 
forays,  now  is  under  scrutiny  by 
the  Interstate  and  Foreign  Com- 

merce Committee,  considering  the 
Sanders  Bill. 

Chairmanship  Not  Mentioned 
The  Presidential  appointment 

stated  simply: 

"James  Lawrence  Fly,  of  Ten- 
nessee, to  be  a  member  of  the  FCC 

for  a  term  of  seven  years  from 

July  1,  1942  (reappointment)." No  mention  was  made  of  the 
chairmanship.  That  designation, 
however,  is  made  by  the  President, 
under  the  statute.  Mr.  Fly  was  ap- 

pointed to  the  FCC  in  1939  to  fill 
the  unexpired  term  of  Frank  R. 
McNinch,  who  retired  because  of 
ill  health. 

alternative  source  of  news,  but  an 
additional  source.  It  has  helped  to 

give  to  large  portions  of  the  Ameri- 
can public,  whether  they  place  their 

primary  reliance  upon  it  or  not,  a 
more  intimate  acquaintance  with 
the  world  stage,  and  with  the  ac- 

tors who  play  the  leading  parts 
upon  it,  than  they  have  ever  had 
before.  In  this  respect,  it  is  the 
one  strikingly  new  factor  in  the 
psychological  phases  of  the  present 

world  war." 

RADIO'S  WAR  CODE 
OUT  THIS  WEEK 

A  REVISED  Wartime  Code  of 
Practices  for  broadcast  stations, 
superseding  that  issued  last  Janu- 

ary, will  be  issued  by  the  Office  of 
Censorship  this  week.  Simultane- 

ously, Director  of  Censorship  Byron 
Price  will  release  a  revised  volun- 

tary code  covering  newspapers  and 
magazines. 

It  was  understood  that  no  far- 
reaching  or  drastic  changes  in  vol- 

untary policies  are  involved  in  the 
revised  documents.  In  a  general 
way,  it  was  indicated,  they  em- brace refinements  and  modifications 
deemed  desirable  as  a  result  of  the 
experience  of  media  since  the  codes 
first  became  effective. 

The  broadcasting  code,  somewhat 
longer  than  that  issued  Jan.  16 

[see  Broadcasting  1942  Yearbook'], will  incorporate  provisions  cover- 
ing operations  of  stations  han- 

dling foreign  language  programs. 
These  were  dealt  with  only  in  cur- 

sory fashion  in  the  original  code. 
Revisions  in  the  broadcast  code 

were  agreed  upon  following  con- 
ferences with  representatives  of 

the  industry.  The  revisions  have 
been  made  under  the  direction  of 
J.  Harold  Ryan,  assistant  director 
of  censorship  in  charge  of  radio, 
and  his  executive  staff,  comprising 
Stanley  P.  Richardson,  Bob  Rich- 

ards and  Eugene  Carr. 

Warner  To  Leave 

For  Army  Service 
CBS  Commentator  to  Serve 

Under  Maj.  Gen.  Surles 
RESIGNATION  of  Albert  Warner, 

CBS  Washington  Bureau  chief,  ef- 
fective July  1,  was  announced  last 

week  when  he  revealed  that  he  will 

join  the  staff  of  Maj.  Gen.  Alex- ander D.  Surles,  chief  of  public 
relations   of  the 

Army,  with  the 
probability  of  a commission  as 

major.  In  this  ca- 
pacity he  will  as- sist in  the  prep- 

aration of  com- muniques and  the 
analyses  of  Army 

operations  for  the 
Mr.  Warner      press  and  radio. 

As  yet  no  suc- cessor has  been  named  but  it  was 
indicated  Eric  Sevareid,  CBS  com- 

mentator, would  assume  Mr.  Warn- 
er's duties  pro  tern  until  a  final 

decision  was  reached  by  CBS  offi- 
cials in  New  York.  As  is  the  case 

with  other  CBS  officials  who  have 

joined  the  war  effort,  the  resigna- 
tion is  for  the  duration. 

Newspaper  Career 
Mr.  Warner  resigned  as  chief  of 

the  Washington  bureau  of  the  New 
York  Herald  Tribune  in  April  1939 
to  join  CBS.  In  1930  he  was  named 
assistant  chief  of  the  Herald  Trib- 

une's bureau  rising  to  the  top  post 
in  1935.  Following  his  graduation 
from  Amherst  in  1924,  he  returned 
to  his  native  New  York  as  a  re- 

porter for  the  Brooklyn  Eagle. 
After  a  year  he  shifted  to  the  New 
York  Times  where  he  wrote  poli- 

tics and  covered  the  State  Legisla- 
ture in  Albany  for  six  years  before 

coming  to  Washington  for  the  Her- ald Tribune. 

During  his  long  career,  Mr.  War- ner has  been  on  the  scene  of  many 
important  political  events,  going  to 
London  in  1933  to  report  the  World 
Economic  Conference  and  covering 
every  presidential  campaign  since 1928. 

Born  in  Brooklyn,  in  1903,  he  is 
a  member  of  Phi  Beta  Kappa,  the 
Gridiron  Club,  Overseas  Writers 
Club  and  National  Press  Club.  He 
was  president  of  the  White  House 
Correspondents  Assn.  in  1935  and 
1936  and  president  of  the  Radio 
Correspondents' Assn.  (1940-41). 

Ward  Spots  Continue 
WARD  BAKING  Co.,  New  York 
(bread  and  cake),  which  ordinarily 
discontinues  its  spot  announcement 
campaign  at  this  time  of  year,  has 
extended  the  schedule  throughout 
the  summer  on  some  30  stations, 
effective  at  varying  times  during 
June  and  July.  Agency  in  charge 
is  J.  Walter  Thompson  Co.,  New York. 

MARS  Inc.,  Chicago  (candy  bars), 
which  discontinued  sponsorship  of  Dr. 
I.  Q.  March  30  on  NBC,  will  break 
with  a  heavy  magazine  campaign  start- 

ing in  September,  using  four-color  full 
pages  in  national  weeklies  and  month- lies. Agency  is  Grant  Adv.,  Chicago. 
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Spot  Broadcasting  Remains  at  High  Level 

War  Restrictions  Fail  to  Deter  Users 

Of  Medium — Future  Looks  Good 
IT  LOOKS  like  a  good  season  for  spot. 

In  fact,  it  may  be  the  best  spot  year  in  history,  provided  the 
present  trend  continues  through  next  December  and  all  hell 

doesn't  break  loose. 
Wartime  upsets  are  being  taken  in  their  stride  by  sponsors, 

agencies,  station  representatives  and  the  medium  itself,  judg- 
ing by  a  survey  of  principal  centers  conducted  last  week  by 

editorial  representatives  of  Broadcasting. 
Figures  covering  the  first  half  nue  for  stations  throughout  the 

of  1942  indicate  that  the  spot  place-    country.  Life  insurance  has  been  a 

NEW  YORK 

ments  are  running  well  ahead  of 
1941.  For  instance,  Chicago  radio 
men  report  gains  running  any- 

where from  5  to  12%  over  the  spot 
business  one  year  ago. 

April  Record 

An  all-time  high  in  spot  business 
was  encountered  last  April,  judging 
by  reports  gleaned  during  the  sur- 

vey. In  fact,  the  entire  spring  was 
fine  from  a  spot  standpoint. 

And  then  without  the  usual  late- 
April  daylight  time  switch  many 
sponsors  ran  their  campaigns  right 
through  May.  Moreover,  many  spot 
users  will  resume  next  Labor  Day, 
instead  of  waiting  until  the  end  of 
September  when  the  switch  to 
standard  time  occurred  in  past 
years. 
Many  difficult  factors  have  en- 

tered the  spotmarket  in  the  seven 
months  since  Pearl  Harbor.  Con- 

duct of  business  on  a  wartime  basis 
has  faced  such  obstacles  as  ration- 

ing, curtailment  of  products,  short- 
ages of  raw  materials,  packaging 

difficulties  and  lack  of  transporta- 
tion. Yet  all  these  problems  have 

been  absorbed  and  the  industry  has 
gone  ahead  to  open  new  sources  of 
revenue. 
Dwindling  as  radio  users  have 

been  such  industries  as  automotive, 
tire  and  rubber,  candy  and  soft 
drink,  some  proprietaries  and  gaso- 

line in  rationed  areas.  In  some  in- 
stances these  have  been  aggravated 

by  price  ceilings. 
New  revenue  sources  have  been 

developed  from  recently  introduced 
products  such  as  leg  cosmetics, 
handbooks  for  soldiers  and  manuals 
for  aircraft  spotters.  Then  there 
have  been  stimulated  markets  for 
items  such  as  foot  preparations, 
vitamins,  cleansers  and  polishes, 
magazines,  and  bread  and  cereals. 

In  instances  where  sponsors  have 
found  their  markets  reduced,  many 
have  turned  to  institutional  adver- 

tising through  the  medium  of  spot. 
AUis-Chalmers  is  running  an  ex- 

tensive spot  campaign  to  promote 
war  bonds.  Esso  is  plugging  con- 

servation and  war  bonds.  General 
Motors  is  about  to  place  a  series  of 
transcriptions  in  cities  where  it 
has  factories  as  a  means  of  boost- 

ing morale  of  workers.  Studebaker 
is  sponsoring  spot  news  campaigns 
on  76  stations. 

Direct  mail  accounts  are  provid- 
ing an  active  source  of  spot  reve- 

little  uncertain  but  some  business 
is  in  sight  for  the  autumn. 

One  of  the  most  lucrative  fields 

not  yet  properly  exploited  by  broad- 
casters is  that  of  dry-pack  foods. 

Packaging  and  production  prob- 
lems have  forced  many  manufac- 

turers to  turn  to  dry  packaging  in 
order  to  stay  in  business.  In  more 
than  one  case  the  manufacturers 
have  found  that  their  new  prod- 

ucts met  better  public  response 
than  old-time  lines.  To  date,  much 
of  the  dry-pack  advertising  has 
been  placed  in  other  media. 

Autumn  Prospects 
Prospects  for  other  branches  of 

the  broadcast  medium  are  not  quite 
so  favorable  as  spot  at  the  moment, 
judging  by  the  survey  of  principal 
radio  centers.  While  some  new  busi- 

ness is  in  sight  for  the  autumn 
months  for  the  nationwide  net- 

works, cancellations  have  been 
fairly  frequent  during  the  summer. 
Local  business  has  tended  to  de- 

cline in  many  sections  along  with 
the  sectional  drops  in  retail  sales. 

In  Canada  the  spot,  network  and 
local  business  are  about  the  same 
as  a  year  ago  or  perhaps  a  little 
better.  A  factor  in  the  Dominion  is 
the  increase  in  the  amount  of  paid 
radio  advertising  used  by  Govern- 

ment departments  especially  during 
the  summer  when  some  private 
sponsors  take  their  annual  layoffs. 
Fall  prospects  in  Canada  look  good 
at  this  writing  with  many  new 
sponsors  showing  an  interest  in  the 
air  medium. 

THIS  wartime  year  of  1942  may 
easily  turn  out  to  be  the  best  year 
in  the  history  of  spot  radio,  accord- 

ing to  station  representatives  and 
timebuyers  interviewed  recently  by 
the  New  York  office  of  Broadcast- 
ing. 

The  first  half-year  has  been  well 
ahead  of  the  first  half  of  1941; 
summer  business  apparently  will 

just  about  equal  last  summer's volume,  and  while  there  were  a 
few  who  said  that  everything  will 
be  shot  to  pieces  by  autumn  and  a 
lot  who  refused  to  hazard  any 
guesses  that  far  in  advance,  the 
consensus  was  that  spot  radio  this 
fall  will  be  comfortably  ahead  of 
1941. 

All  Sorts  of  Views 

It  should  be  noted,  however,  that 
there  were  many  individual  excep- 

tions to  the  general  point  of  view. 
Opinions  of  agency  men  reflected 
the  varying  plans  of  their  clients; 
station  representatives  naturally 
based  their  predictions  on  the  fu- 

ture bookings  of  their  station  list. 
Every  representative  agreed  that 

the  spring  quarter  had  been  excel- 
lent for  spot,  with  April  probably 

the  all-time  peak  month.  Most  of 
them  also  agreed  that  with  no 
change  to  Daylight  Time  on  the 
last  Sunday  in  April,  advertisers 
had  been  less  inclined  to  take  this 
as  a  deadline  date  for  ending  their 
seasonal  campaigns  and  that  many 
spot  programs  had  continued  longer 
than  usual  and  would  probably  re- 

sume earlier  than  usual  in  the  fall, 
starting  with  Labor  Day  rather 
than  waiting  for  the  final  Sunday 
in  .September. 

A  number  of  representatives  pre- 
dicted that  spot  would  fall  off  dur- 

ing the  summer  to  a  level  slightly 
below  that  of  1941,  "not  a  slump, 
but  a  dip"  as  one  representative 
phrased  it.  A  few  timebuyers  also 
foresaw  a  more  quiet  spot  summer 
than  usual,  but  the  majority  of  the 

HOMECOMING  is  observed  at  KYW,  Philadelphia,  with  the  return  of 
the  Philadelphia  Dairy  Products  Co.  program  to  the  station  where  it 
first  started  four  years  ago.  Morris  Scheck,  vice-president  of  Scheck 
Adv.  Agency,  Newark,  is  greeting  Leslie  W.  Joy,  general  manager 
of  the  station,  at  the  first  program  of  the  new  series  conducted  by  Rhona 
Lloyd  in  the  interest  of  Dolly  Madison  ice  cream.  At  the  broadcast 
were:  A.  H.  Gilbert,  merchandise  manager  of  the  dairy  company;  Miss 
Lloyd,  Mr.  Scheck,  Mr.  Joy,  Stanley  Smith,  head  of  the  advertising  de- 

partment of  the   sponsor;    B.   A.   McDonald,   KYW   sales  manager. 

agency  people  took  the  opposite 
view,  citing  new  or  increased  spot 
schedules  for  their  various  clients. 

All  predictions,  of  course,  were 
hedged  with  the  thought  that  these 
are  times  of  war  and  anything  can 

happen.  But  despite  all  the  uncer- 
tainties, despite  even  the  certain- 

ties that  further  rationing  and  cur- 
tailments in  materials  will  cut  into 

the  production  and  advertising  of 
certain  consumer  goods,  there  was 
still  a  general  feeling  of  optimism 
among  those  closest  to  the  spot 
radio  field. 

Gloom  of  the  Past 

A  year  ago  the  general  attitude 
was  one  of  "Sure,  business  is  swell 
now,  but  any  minute  it  will  all  be 
over."  Today,  six  months  after  the 
United  States  entered  the  war,  the 

attitude  has  changed  to  "Well, 
we've  had  rationing;  we've  had 
curtailments;  there  are  still  many 

problems  of  manufacture  and  dis- tribution not  yet  solved,  but  spot 
radio  advertising  has  held  up  and 
increased.  And  if  it  can  keep  going 

during  these  times  of  problem  solv- 

ing, why  shouldn't  it  be  even  better after  the  solutions  have  been 

found?" 

Looking  at  things  from  the  nega- 
tive side,  spot  has  lost  its  auto- 

motive advertising  and  its  tire  and 
other  rubber  accounts.  Some  cur- 

tailment in  candy  and  soft  drink 
advertising  has  resulted  from  the 
sugar  rationing  program.  A  few 
proprietaries  have  stopped  adver- 

tising, presumably  due  to  alcohol 
priorities  or  because  necessary  in- 

gredients obtainable  only  from 
abroad  can  no  longer  be  imported. 
A  gasoline  producer  has  stopped 
his  advertising  in  the  coastal  areas 
where  gasoline  is  rationed.  The  re- 

cent restrictions  in  metal  for  bottle 

tops  may  adversely  affect  the  adver- 
tising of  beer  and  wine.  Threat- 

ened rationing  in  coffee  and  tea 
may  curtail  the  advertising  of 
those  products.  Several  campaigns 
have  been  cancelled  because  of 
price  ceilings  which  caught  the 
manufacturers  at  a  disadvantage. 
And  other  examples  on  the  dark 
side  could  be  listed. 

Brighter  Side 
Reverse  the  coin,  however,  and 

we  find  more  than  equal  gains  for 
every  loss.  Shortages  have  produced 
new  spot  radio  campaigns  to  train 
people  to  save  paper,  rubber,  fats, 
scrap  metal  and  other  sources  of 
scarce  material.  New  products, 
created  by  the  war,  are  also  making 
extensive  use  of  spot  radio:  Leg 
cosmetics,  handbooks  for  soldiers, 
manuals  for  aircraft  spotters  have 
all  started  extensive  spot  cam- 

paigns within  the  month. 
Existing  products  with  war-in- creased markets  are  also  turning 

to  spot :  Foot  preparations  for  war- 
time walkers,  vitamins  for  in- 

creased energy  needed  for  maximum 
production,  cleansers  and  polishes 

{Continued  on  page  22) 
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Fly  Opposes  Sanders  Bill,  Raps  Industry 

Irked  Probers  Find 

Spleen  In  His 

Comments 

LIVING  UP  to  advance  billings  as 
"star  witness"  before  the  House 
Interstate  and  Foreign  Commerce 
Committee,  FCC  Chairman  James 
Lawrence  Fly  hit  practically  all 
the  notes  in  the  radio  scale  last 
week  in  opposing  the  Sanders  Bill 
(HR-5497)  on  the  ground  that  it 
would  "disrupt  a  war  agency"  and 
£omes  at  the  "worst  possible  time." 

The  FCC  Chairman,  whose  re- 
nomination  for  a  seven-year  term 
is  pending  before  the  Senate  Inter- 

state Commerce  Committee,  called 
the  entire  bill  a  "backward  step." 
He  laid  its  support  at  the  door- 

step of  CBS  and  NBC  and  "the 
so-called  NAB." 

Bitter  Comments 

All  the  spleen  that  Mr.  Fly  has 
directed  against  elements  in  the 
industry  at  one  time  or  another 
cropped  up  during  his  three  ap- 

pearances last  week.  He  charged 
that  the  New  York  corporations" 
and  the  "NAB  leadership,"  which 
he  alleged  was  network  dominated, 
had  tried  to  get  him  removed  from 
office.  He  said  he  thought  it  would 
be  "a  good  idea"  to  change  the 
management  of  the  NAB,  without 
mentioning  its  president,  Neville 
Miller,  by  name. 

Mr.  Fly  was  still  on  the  stand 
when  the  hearings  recessed  last 
Friday.  He  was  the  sole  witness 
at  the  morning  sessions  on  Wednes- 

day and  Thursday  supplementing 
two  appearances  the  preceding 
week.  It  was  expected  Mr.  Fly 
would  be  on  the  stand  for  at  least 
two  additional  morning  sessions, 
when  hearings  are  resumed  Tues- 

day (June  23). 
Chairman  Fly  is  slated  to  ap- 

pear, in  executive  session,  before 
the  Senate  Interstate  Commerce 
Committee  on  Monday  (June  22) 
in  connection  with  his  renomina- 
tion  by  President  Roosevelt  for  a 
seven-year  term.  His  present 
term  expires  June  30.  While  there 
is  considerable  opposition  to  him, 
as  evidenced  by  questioning  of 
House  Committee  members,  whom 
Mr.  Fly  alleged  had  been  encour- 

aged by  the  networks  and  other 
"minority  segments"  of  the  indus- 

try, his  confirmation  by  the  Senate 
was  expected.  The  House  does  not 
participate  in  confirmation  of  Pres- 

idential appointees. 
There  were  current  reports  that 

the  Cox  Resolution  (HRes-426), 
for  a  sweeping  investigation  of 
the  stewardship  of  Chairman  Fly 
and  the  FCC,  still  had  the  breath 
of  life.  It  is  pending  before  the 
House  Rules  Committee.  With 

Chairman  Fly's  reappointment  and 
expected  confirmation.  Rules  Com- 

mittee members  indicated  there 
was  possibility  the  resolution  in- 

troduced by  Rep.  Cox  (D-Ga.) 
would  be  considered  at  an  early 
date.  On  the  other  hand,  oppon- 

ents of  the  resolution  held  that  the 
investigation  now  is  in  progress 
before  the  Interstate  Commerce 
Committee. 

Piscatorial  Allusion 

The  NAB  convention  incident  of 
last  year,  when  Chairman  Fly 
stormed  out  of  the  meeting  after  a 
bitter  tussle  with  President  Miller 
and  Mark  Ethridge,  former  NAB 
president  and  head  of  the  Louisville 
Courier-Journal  and  WHAS,  was 
revived  during  the  Friday  hear- 

ings on  the  Sanders  Bill. 
Reps.  McGranery  (D-Pa.),  Hin- 

shaw  (R-Cal.)  and  Sanders  (D- 
La.),  author  of  the  measure,  be- 

sieged the  chairman  with  ques- 
tions about  the  St.  Louis  episode 

and  his  attitude  toward  the  net- 
works, the  NAB  and  other  indus- 

try segments  The  cross-fiire  was 
hot  and  heavy  most  of  the  time. 
Rep.  McGranery  alluded  to  the 
"cat  and  dog  fight"  of  the  chair- 

man with  the  industry  and  depre- 
cated the  "spleen"  he  had  shown. 

Mr.  Fly  said  his  "choice  phrase" 
in  describing  the  management  of 
the  NAB  was  that  it  was  "like  a 
dead  mackerel  in  the  moonlight — 
it  both  shines  and  stinks."  That 
renowned  old  quotation  was  made 
by  the  chairman  at  the  NAB  con- 

vention in  May  1941.  Rep.  Mc- 
Granery elicited  this  comment  from 

Mr.  Fly  in  asking  about  the  St. 
Louis  convention. 
The  fireworks  developed  last 

week,  after  Mr.  Fly  had  made  two 
appearances  before  the  Commit- 

tee the  preceding  week  when  rather 
desultory  interest  was  shown.  He 

MORE  PEOPLE  than  ever  before 
will  be  at  home  during  this  sum- 

mer of  1942  and  available  as  radio 
listeners,  according  to  conclusions 
derived  from  8,000  personal  inter- 

views by  the  WOR  (New  York) 
Continuing  Study  of  Radio  Listen- ing. 

Of  the  metropolitan  families  in- 
terviewed, 64%  intend  to  work 

straight  through  the  summer  with- 
out a  vacation  break,  while  last 

year  53%  of  New  York's  popula- tion did  not  take  a  vacation.  When 
questioned  in  May  of  this  year  by 
the  WOR  interviewers,  four  out 
of  five  families  had  no  definite 

plans. Staying  at  Home 
In  1941  the  number  of  families 

spending  their  vacations  entirely 
away  from  home  totaled  32%  of 
those  questioned,  while  this  year 
less  than  half  that  number  or  15% 
will  be  away  for  the  entire  vaca- 

tion period. 

had  devoted  about  all  of  his  time 
to  activities  of  the  FCC  other  than 
those  related  to  broadcasting,  em- 

phasizing the  Commission's  war work.  He  had  described  broadcast 
licensing  as  a  very  minor  phase 
of  the  Commission's  function. 
Members  of  the  Committee  at 

that  time  frankly  stated  they 

thought  Mr.  Fly  was  "filibuster- 
ing." It  was  not  until  Mr.  Mc- 

Granery, at  the  hearings  last 
Wednesday,  asked  what  chis  testi- 

mony had  to  do  with  the  Sanders 
Bill  that  the  chairman  diverted 
from  war,  common  carrier,  tele- 

phone, amateur,  cable  and  other 
aspects  of  the  FCC's  regulatory work. 

A  Bit  of  Praise 

Although  Chairman  Fly  flayed 
NBC  and  CBS  for  what  he  alleged 
to  be  domination  of  the  industry, 
he  nevertheless  said  that  in  many 

ways  they  are  doing  "splendid 
jobs."  He  contended  he  differed 
with  them  only  as  to  business  as- 

pects and  "basic  philosophy"  and 
that  he  felt  the  "industry  belongs 
to  the  public."  He  argued  that the  difference  between  the  FCC  and 
the  networks  on  the  chain-monopoly 
rules  had  narrowed  to  the  point 
where  there  was  little  controversy. 
He  commended  NBC  particularly 
for  its  "cooperation"  in  separating 
its  former  two  networks. 

Precisely  how  long  the  Sanders 
Bill  hearings  will  continue  was 
still  uncertain.  The  proceedings 

began  Api-il  14  and  only  FCC  wit- 
nesses remain  to  be  heard.  In  ad- 

dition to  Chairman  Fly,  it  is  likely 
the  Commissioner  C.  J.  Durr,  Chief 
Engineer  E.  K.  Jett,  and  Chief 
Counsel  Telford  Taylor  will  ap- 

The  average  New  York  listening 
family  hears  15.7  radio  programs 
each  weekday,  according  to  the 
study,  an  increase  from  the  14.6 
programs  a  day  listened  to  by  the 
average  family  in  November,  1941. 
The  survey  also  reported  that  more 
and  more  listeners  are  turning  to 
radio  as  an  "escape"  from  world 
events,  and  are  listening  to  dra- 

matic and  comedy  shows  and  to 
programs  of  nostalgic  music. 

Dr.  Watson  Ban  Lifted 
STATUS  of  Dr.  Goodwin  Watson, 
chief  analyst  of  the  Foreign  Broad- 

cast Monitoring  Service,  under 
Congressional  fire,  remains  un- 

changed following  action  last 
Wednesday  by  the  House,  which 
voted  to  recede  from  its  previous 
sta|id  aSnd  remove  the  Watson 
rider  from  the  FCC  appropriation 
bill.  The  Senate  previously  had 
voted  along  with  the  House  in 
originally  barring  use  of  funds  for 
Dr.  Watson's  salary. 

pear.  It  now  appears  a  certainty 
that  Commissioner  T.  A.  M.  Craven, 
who  with  Commissioner  Norman  S. 
Case  have  constituted  the  regular 
FCC  minority,  will  testify,  prob- 

ably in  opposition  to  most  of  the 
views  advanced  by  the  chairman 
on  controversial  issues. 

Mr.  Fly  identified  the  "three 
groups"  who  were  instrumental  in 
bringing  out  the  Sanders  Bill  as 
CBS,  NBC  and  the  NAB.  He  said 
they  "blow  the  big  wind  and  make 
the  big  noise."  He  ventured  that 
some  of  the  vice-presidents  of  the 
networks  "wouldn't  know  a  trans- 

mitter if  they  met  it  on  the  street." 
In  Midst  of  War 

Chairman  Fly's  primary  opposi- 
tion to  the  Sanders  Bill,  based  on 

provisions  thus  far  covered,  was 
that  it  would  disrupt  the  Commis- 

sion when  it  is  doing  a  war  job. 
Moreover,  he  contended  it  would 
allow  radio  to  become  "the  rich 
man's  field"  and  that  people  of 
moderate  means  could  not  compete. 
Threaded  throughout  his  testimony 
was  condemnation  of  the  major 

networks  and  of  the  "manage- ment" of  the  NAB. 
The  chairman  frequently  tangled 

with  members  of  the  Committee 
and  at  one  or  two  junctures  found 
himself  asking  the  questions  rather 
than  answering  them. 

Rep.  Sanders  asked,  during  one 
heated  colloquy,  whether  Mr.  Fly 

was  "trying  to  oust  the  president" 
of  the  NAB.  The  chairman  prompt- 

ly retorted  that  he  was  doing 

nothing  about  it  but  that  "  I  really 
think  it  would  be  a  good  idea  to 
change  the  management  of  the 
NAB."  Then  he  added  that  under 
existing  conditions,  "a  couple  of 
companies  in  New  York  dominate 
its  operations."  At  another  junc- 

ture, he  said  "if  you  want  to  turn 
this  industry  over  to  a  couple  of 
men  in  New  York,  go  ahead  and 

enact  this  legislation." Making  his  third  separate  ap- 
pearance before  the  Committee  last 

Wednesday,  Chairman  Fly  ex- 
plained that  in  his  previous  testi- 

mony he  had  covered  activities 
which  consumed  half  of  the  FCC's 
funds  and  staff,  all  exclusively  de- 

voted to  the  war  effort.  All  the 
Commission's  work,  he  said,  is 

geared  toward  "winning  the  war." 
Prefacing  his  coverage  of  broad- 

cast licensing  as  one  of  the  routine 
functions  of  the  FCC,  Mr.  Fly  first 
said  he  would  describe  common  car- 

rier aspects  of  the  Commission's 
work  and  then  get  into  broadcast- 

ing. In  detail  he  described  tele- 
phone, telegraph,  cable  and  other 

FCC  regulatory  functions  and  re- ferred to  them  in  terms  of  military needs. 

When  Chairman  Lea  inquired 
whether  telephone,  telegraph  and 
cable  rates  were  pretty  well  estab- 

lished, Mr.  Fly  said  that  recently 
there  was  a  move  by  AT&T  com- (Continued  on  page  51) 

More  People  Expecting  to  Stay  At  Home 

This  Summer^  New  York  Survey  Reveals 
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«NOW  HE'S  JUST 

NEXT  OOORf" 

0  During  the  past  couple  of  months  a  crew  of 

well-trained  young  men  from  several  colleges  in 

Iowa  has  been  ringing  door-bells  all  over  the  State 

— talking  with  over  10,000  typical  Iowa  families — 

getting  the  detailed  testimony  that  will  soon  be 

available  in  the  1942  Iowa  Radio  Audience  Survey. 

And  what  testimony!  Gathered  in  all  of  Iowa's  99 

counties  according  to  the  most  approved  "sam- 

pling" methods,  it  establishes  exactly  what  radio 

stations  Iowa  people  listen  to,  county  by  county, 

and  throughout  the  State  as  a  whole — the  hours  at 

which  they  listen — the  kinds  of  programs  they  pre- 

fer, in  order  of  their  preferences — and  many  other 

facts  which  will  enable  you  to  plan  your  Iowa  radio 

eflForts  with  real  perception  and  confidence. 

The  Iowa  Radio  Audience  Survey,  an  annual  event 

for  the  past  five  years,  is  widely  acknowledged  to  be 

the  most  scientific,  unbiased,  enlightening  study  of 

radio  listening  habits  in  the  Mid- West.  The  1942 

Survey,  like  all  the  rest,  will  be  a  "must"  for  every 

sales  or  advertising  executive  who  is  advertising  any 

sort  of  product  in  Iowa.  Copies  will  be  available 

July  15.  Let  us  put  you  down  now  for  yours — 

without  obligation,  of  course.  Just  drop  us  a  line 

and  say  you  want  it.  Address: 

BROADCASTING  •  Broadcast  Advertising 

WHO 

+  fir  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.  .  .  .  National  Reprasentativcs 
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Davis  Takes  Over  Government  News  Role 

Names  Eisenhower  Administrative  Aide; 

To  Centralize  Radio  Functions 

EXCEPT  for  increased  tempo,  elimination  of  confusion  and 
perhaps  a  better  break  for  radio  on  war  news,  there  will  be 

little  immediate  or  discernible  change  in  radio's  overall  war 
functions  as  a  result  of  the  creation  of  the  Office  of  War  In- 

formation by  President  Roosevelt,  with  Elmer  Davis,  erstwhile 

CBS  analyst,  as  its_director. 

Drafted  by  the  President  to  tackle  the  world's  biggest  news 
assignment,  Mr.  Davis  arrived  in  Washington  last  Wednesday 

and  promptly  plunged  into  the  job.  Armed  with  a  far-reaching 
Executive  Order,  whereby  the  func 
tions  of  the  Office  of  Facts  &  Fig- 

ures, which  heretofore  has  been  the 
Government's  radio  funnel;  the  Of- 

fice of  Government  Reports;  the 
Division  of  Information  of  the  Of- 

fice for  Emergency  Management, 
which  has  produced  its  own  pro- 

grams; and  the  Foreign  Informa- 
tion Service  of  the  Office  of  the 

Coordinator  of  Information,  Mr. 
Davis  was  empowered  to  issue  di- 

rectives to  all  departments  and 
agencies  of  the  Government  relat- 

ing to  their  informational  services. 
He  indicated  he  would  move  slowly 
on  personnel  but  act  swiftly  on  the 
war  news  front. 

Tribute  to  Radio 

Mr.  Davis'  appointment  was 
hailed  as  an  unprecedented  compli- 

ment to  radio  and  as  recognition  of 
the  job  radio  is  performing  in  the 
war  effort.  A  journalist  for  the  last 
40  years  and  CBS  news  analyst 
since  1939,  Mr.  Davis  was  given 
broader  powers  on  direction  of 
Government  news  than  those  ever 
held  by  any  man  in  Government. 

Mr.  Davis'  first  official  act  was 
to  ask  the  President  to  appoint 
Milton  Eisenhower,  director  of  the 
War  Relocation  Authority  handling 
evacuation  of  Japanese,  and  a 
veteran  Government  executive  as 
deputy  director  of  OWI  in  charge 
of  administration.  The  White  House 

DEBUT  FOR  DAVIS 
CBS  Commentator  Submits  to 

 Newsreel  Session  

PICTORIAL  mauling  from  the 
newsreel  men  gave  Elmer  Davis, 
former  CBS  commentator,  his 
Washington  baptism  June  17  as  he 
assumed  the  post  of  Director  of 
the  Office  of  War  Information.  Mr. 
Davis  told  the  movie  men  his  office 
would  aim  to  provide  as  much  news 
as  possible,  as  often  as  possible  and 
as  accurately  as  possible. 

Continuing,  he  said  previous  in- 
formation offices  endeavored  to  ac- 

complish the  same  end  but  lacked 
the  necessai-y  machinery.  Through 
the  authority  vested  in  him  by 
President  Roosevelt,  he  expressed 
the  hope  of  being  able  to  accom- 

plish the  job. 
Mr.  Davis  declined  to  make  any 

statements  regarding  the  informa- 
tion setup  until  he  had  studied  de- 

tailed functions  of  each  part  of  the 
structure. 

announcement  on  the  appointment 
came  last  Wednesday  with  Mr. 
Davis'  formal  assumption  of  his duties. 

A  radio  veteran  himself,  Mr. 
Eisenhower  was  instrumental  in 
organizing  the  Dept.  of  Agriculture 
radio  service  in  the  20's  and  played 
a  prominent  part  starting  the  Na- tional Farm  &  Home  Hour  on  NBC 
in  1928. 

Mr.  Davis  established  head- 
quarters at  OFF  upon  his  arrival 

in  Washington  yesterday.  He  con- 
ferred v/ith  top  Government  of- 
ficials, including  Vice-President 

Wallace  and  Secretaries  Knox  and 
Stimson,  and  afterward  visited  the 
Bureau  of  the  Budget,  where  he 
took  his  oath  of  office. 

While  it  was  too  early  to  ascer- 
tain the  shape  of  things  radio-wise 

under  the  new  organization,  it  was 
evident  Mr.  Davis  would  handle 
over-all  policy,  with  administration 
and  personnel  matters  left  largely 
to  Deputy  Director  Eisenhower. 

There  will  be  a  director  of  do- 
mestic information — possibly  Arch- 
ibald MacLeish,  who  relinquishes 

his  directorship  of  OFF.  The  direc- 
tor of  foreign  information  (except 

Latin  America)  is  expected  to  be 
Robert  E.  Sherv/ood,  playwright 

now  heading  the  foreign  informa- 
tion service  of  the  late  Office  of  the 

Coordinator  of  Information. 

Order  Specifies  Radio 
Creation  of  the  new  office,  while 

it  found  many  Government  infor- 
mation and  radio  employes  in  a 

state  of  uncertainty,  nevertheless 
did  not  disturb  the  status  quo  of 
radio  programming  operations.  W. 
B.  (Bill)  Lewis,  heretofore  as- 

sistant director  of  OFF  in  charge 
of  radio  operations,  so  far  as  known 
will  continue  in  an  executive  ca- 

pacity under  the  reorganized  struc- 
ture. He  resigned  as  CBS  vice- 

president  in  charge  of  programs 
to  take  the  OFF  post  last  January. 

Precisely  what  will  happen  to 
the  various  radio  functions  of  the 
Office  for  Emergency  Manage- 

ment's Division  of  Information, 
abolished  under  the  order,  is  prob- 

lematical. More  than  likely  it  was 
thought  most  if  not  all  of  the  radio 
personnel,  headed  by  Bernard  Scho- 

AIDE  TO  DAVIS 

Low-Down  on  Elmer  Davis 

WHAT  MANNER  of  man  is  Elmer 
Davis?  What  are  his  views  on  han- 

dling of  war  news? 
These  questions  spontaneously 

arose  with  the  weekend  announce- 
ment by  President  Roosevelt  of  the 

selection  of  the  distinguished  writer 
and  commentator  as  director  of  the 
newly-formed  Office  of  War  In- 

formation, constituting  a  fusion  of 
the  functions  of  the  Office  of  Facts 
&  Figures,  the  Office  of  Government 
Reports,  the  division  of  informa- 

tion of  the  Office  for  Emergency 
Management,  and  the  foreign  in- 

formation service  of  the  Office  of 
the  Coordinator  of  Information. 

In  this  issue  the  "We  Pay  Our 
Respects  to"  department  is  devoted to  the  new  director  of  information. 
This  is  an  intimate  biography.  His 
views  on  handling  of  war  news  and 
more  particularly  of  radio  were  ex- 

pounded to  the  House  Interstate  & 
Foreign  Commerce  Committee  in 
testimony  given  on  May  7  in  con- 

nection with  the  Sanders  Bill  (HR- 
5497) ,  for  revision  of  the  Communi- 

cations Act  of  1934. 
Mr.  Davis  defended  radio's  edi- 

torial freedom.  Highlights  of  his 
testimony  follow : 

"I  have  been  engaged  in  some 
form  of  the  news  business,  off  and 
on,  for  nearly  40  years.  *  *  *  j 
had  also,  from  time  to  time  after 

1932,  analyzed  the  news,  particu- 
larly of  domestic  politics,  in  broad- 
casts from  Station  WEVD,  in  New 

Yoi*k,  and  had  occasionally  done 
the  same  sort  of  thing  for  Colum- 

bia, particularly  during  the  sum- 
mer of  1937."  *  *  *  [engaged  as 

regular  news  analyst  by  CBS  Aug. 
23,  1939]. 

• 

"Radio  has  nothing  but  a  f^ront 
page.  *  *  *  Any  piece  of  news  you 
hear  must  seem  the  most  important 
news  while  you  are  listening  to  it; 
and  accordingly  the  increased  em- 

phasis which  newspapers  can  give 
by  putting  a  story  on  the  front 
page  can  be  achieved,  in  radio,  only 
by  beginning  the  broadcast  with  it, 
and  treating  it  at  somewhat  greater 

length  than  other  items." 

"Headlines  are  necessary  in 
newspapers,  but  even  there  they 
are  likely  to  be  seriously  mislead- 

ing as  oversimplifying  a  situation; 
and  the  danger  is  quite  as  great  in 
radio.  The  broadcaster  must  again 
rely  on  position  in  his  broadcast, 
the  amount  of  space  he  gives  to 
each  item;  and,  in  the  case  of  con- 

troverted or  variously  reported 
news,  by  some  endeavor  to  assess 
the  credibility  of  the  different  ver- 

(Continued  on  page  ̂ 8) 

MR.  EISENHOWER 

enfeld,  would  be  absorbed  in  the 
new  radio  branch  of  OWI.  There 
has  been  considerable  criticism  of 
the  decentralized  radio  program- 

ming operations  of  Governmental 
and  war  agencies. 

The  President's  Executive  Order 
creating  OWI  makes  specific  men- 

tion of  radio,  both  domestic  and 
foreign.  All  information  policies 
using  all  media  (press,  radio,  mo- 

tion picture  and  other  facilities) 
will  be  directed  by  Mr.  Davis.  He 
will  issue  directives  as  needed,  cov- 

ering such  work. 
Among  the  duties  assigned  in 

the  Executive  Order  are  to  "review, 
clear  and  approve  all  proposed  ra- 

dio and  motion  picture  programs 
sponsored  by  Federal  departments 
and  agencies;  and  serve  as  the 
central  point  of  clearance  and  con- 

tact for  the  radio  broadcasting  and 
motion  picture  industries,  respec- 

tively, in  their  relationships  with 
federal  departments  and  agencies 
concerning  such  Government  pro- 

grams." 

To  Work  With  Price 

These  powers  are  much  broader 
than  heretofore  prescribed  for  any 
other  agency.  All  told,  there  are 
some  2,000-2,500  Government  in- formation personnel  affected  by 
the  consolidation.  Of  these,  possi- 

bly 200  are  directly  or  indirectly 
identified  with  radio,  most  of  whom 
were  drawn  from  the  industry  or 
from  advertising  agencies. 
.  Aside  from  the  virtual  plenary 

powers  given  Mr.  Davis  over  war 
information,  the  Executive  Order 
directs  that  he  collaborate  with 

(Continued  on  page  47) 

For  other  features  on  Office 

of  War  Information  see  "We 
Pay  Our  Respects  to"  on  page  35, texts  of  executive  orders  on  page 
48,  and  stories  on  page  47. 
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Let's  Throw  Some  Light  on  the  Subjett  of 

tOiVJRAGE 

/ 

**★ 

Troy-Albany-Schenectady — the 

Tri-City  Market — is  rich, booming, 

buying.  It's  a  concentrated  area, 
whose  wealth  tapers  off  sharply 

outside  the  city  limits. 

When  it  comes  to  selling  this 

great  three-in-one  combination, 

you  can  rely  on  WTRY.  With 

ample  power  to  cover  the  entire 

market,  with  top-notch  Blue  Net- 

work and  local  programs,  and  with 

an  unusually  favorable  dial  loca- 
tion— WTRY  is  the  station  that 

not  only  gives  you  coverage  where 

it  counts  but  also  gives  MORE 

COVERAGE  PER  DOLLAR. 

1000  watts  full  time— penetrates  a  prosperous  population  of 

820,458— serves  the  nation's  27th  largest  metropolitan  district 
its  trading  area— annual  buying  income  now  $796,489,000.''' 

Lowest  cost  per  listener.  In  the  three  cities  WTRY  gives  you 
more  coverage  per  unit  of  cost  than  any  other  station,  accord- 

ing to  advertisers.  It's  a  clear  first  in  economy! 

WTRY 

Convenient  position  for  easy  tuning— 980  Kc— right 
middle  of  the  dial. 

the 

The  Only  Basic  BLUE  Network  Station  covering  Eastern  New 
York  State. 

*  According  to  Sales  Management  1942  "Survey 
oj  Buying  Power"  figures. 

TROY,  N.Y.  1000  Watts  980  Kc. 

BASIC  liUe  NETWORK  STATION    c4.  C.  WMe^,  Pne^,.    Represented  by  RAYMER 
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FCC  Drops  22  Applications; 

Nine  500  kw.  Cases  Off  Books 

Group  of  17  FM  Petitions  Also  Included 
Commission  Weeds  Out  Accumulations  in  File 

as 

SWEEPING  out  a  large  portion  of 
new  station  applications,  both 
standard  and  commercial  FM,  as 
well  as  applications  for  increased 
power  to  500,000  watts  that  have 
accumulated  over  the  last  several 
years,  the  FCC  June  16  ordered 
dismissed  without  prejudice  22 
standard,  17  FM  and  nine  500,000- 
watt  requests. 
The  drastic  action,  which  in- 

cluded certain  applications  in  the 
suspense  file  under  the  Commission 
Order  79  relating  to  newspaper 
ownership,  was  based  on  the  FCC 
memorandum  opinion  of  April  27. 

Statement  of  Policy 

The  Commission  at  that  time 
stated  as  its  policy,  among  other 
things,  that  it  would  not  grant  ap- 

plications involving  the  use  of  stra- 
tegic materials  for  construction  of 

new  standard  and  FM  broadcast 
stations.  To  date,  this  policy  has 
been  rigidly  adhered  to  except  on 
very  special  occasions  where  a  defi- 

nite need  for  such  facilities  has 
been  shown.  Accordingly,  the  dis- 

missals were  effected. 
The  22  new  standard  station 

applications  were :  Confederate 
Broadcasting  Co.,  Marietta,  Ga. ; 
Walter  H.  Nelson,  Cadillac,  Mich.; 
Sikeston  Broadcasting  Co.,  Sikes- 
ton.  Mo.;  J.  A.  Eisle,  Ft.  Worth, 
Tex.;  Green  Mountain  Broadcast- 

ing Corp.  Inc.,  Brattleboro,  Vt. ; 
W.  J.  Harpole  &  J.  C.  Rothwell, 
Plainview,  Tex.;  Valley  Broadcast- 

ing Co.,  Columbus,  Ga. ;  Portland 
Broadcasting  Co.,  Portland,  Ore.; 
Etowah  Broadcasting  Co.,  Gadsden, 
Ala. 

Danville  Broadcasting  Corp., 
Danville,  Ky.;  WJPS  Inc.,  Evans- 
ville,  Ind.;  KTOP  Inc.,  Topeka; 
Sikeston  Community  Broadcasting 
Co.,  Sikeston,  Mo.;  B.  Loring 
Schmidt,  Salem,  Ore.;  Burlington 
Broadcasting  Co.,  Burlington,  N. 
C;  William  Price,  Burlington;  Ra- 

dio Corp.  of  Orlando,  Orlando, 
Fla. ;  Contra  Costa  Broadcasting 
Co.,  Richmond,  Cal. ;  Birney  Imes, 
Tupelo,  Miss.;  J.  I.  Sims,  Orange- 

burg, S.  C;  Howard  R.  Imboden, 
Pulaski,  Va. ;  High  Point  Broad- 

casting Co.,  High  Point,  N.  C. 
The  17  commercial  FM  applica- 

tions were:  Star-Times  Publish- 
ing Co.,  St.  Louis;  A.  S.  Abell  Co., 

Baltimore;  Ashland  Broadcasting 
Co.,  Ashland,  Ky. ;  The  Gazette  Co., 
Cedar  Rapids,  la.;  Courier-Jour- 

nal &  Louisville  Times  Co.,  Louis- 
ville; Gibraltar  Service  Corp.,  Phil- 

adelphia; E.  Anthony  &  Sons  Inc., 
New  Bedford,  Mass.;  United 
Broadcasting  Co.,  Cleveland;  Indi- 

anapolis Broadcasting  Inc.,  Indi- 
anapolis; The  Evening  Star  Broad- 

casting Co.,  Washington;  Globe- 
Democrat  Publishing  Co.,  St.  Louis; 
Tribune  Bldg.  Co.,  Oakland,  Cal.; 
Sun  Co.  of  San  Bernardino,  San 
Bernardino,  Cal.;  The  Outlet  Co., 

Providence;  Cherry  &  Webb  Broad- 
casting Co.,  Providence;  Boston 

Edison  Co.,  Boston;  Pulitzer  Pub- 
lishing Co.,  St.  Louis. 

The  nine  500,000-watt  applica- 
tions dismissed  since  petitions  were 

not  received  from  the  applicants 
seeking  to  keep  the  requests  open, 
according  to  the  FCC,  were:  WJZ, 
New  York;  WGN,  Chicago;  KFI, 
Los  Angeles;  WJR,  Detroit;  WSM, 
Nashville;  WOR,  New  York;  WGY, 
Schenectady;  WSB,  Atlanta;  WHO, 
Des  Moines. 

Harvard  Radio  Board 
FORMATION  of  a  Harvard  Radio 
Board  to  supervise  and  control  par- 

ticipation of  the  university  or 
groups  affiliated  with  Harvard  in 
radio  programs  and  to  further  a 
continuing  study  of  the  possibili- ties of  Harvard  concern  with  radio 
has  been  effected,  according  to  A. 
Calvert  Smith,  assistant  to  Dr. 
John  B.  Conant,  Harvard  presi- 

dent, who  outlined  the  purposes  of 
the  new  radio  board.  The  board 
along  with  World  Wide  Broadcast- 

ing Corp.  on  June  13  launched  the 
new  Fight  For  A  Free  World  series 
on  WRUL,  Boston. 

AFTER  A  CEREMONIAL  broad- 
cast on  WLAW,  Lawrence,  Mass., 

Irving  Rogers,  general  manager  of 
the  station  (right),  receives  a 
silken  American  flag  from  Mrs. 
Agnes  Ruddlock,  former  director 
of  Essex  County.  The  flag  was 
awarded  to  the  station  "for  meri- torious service  to  the  American 
Legion  and  American  Legion  Aux- 

iliary" in  that  county  by  the  Mass. 
Dept.  of  the  Legion. 

Vick  Fall  Plans 
VICE  CHEMICAL  Co.,  New  York, 
will  start  a  five-minute  period  on 
WJZ,  New  York,  Monday  through 
Friday,  6:40-6:45  p.m.,  sometime  in 
the  fall.  Vick  products  for  colds 
will  be  promoted  on  the  series,  the 
nature  of  which  has  not  been  set- 

tled. Also  it  is  understood  that  Vick 
is  looking  for  a  new  network  show 
for  the  coming  winter.  Agency  is 
Morse  International,  New  York. 

Acquisition  of  KTHS^  Little  Rock^  Ark.^ 

By  George  D.  Wray  Group  Is  Approved 
SALE  of  KTHS,  Little  Rock,  Ark., 
to  Radio  Broadcasting  Corp.,  an 
Arkansas  corporation  headed  by 
George  D.  Wray,  Shreveport,  Baton 
Rouge,  Chattanooga  and  Marshall, 
Tex.,  automobile  dealer,  was  au- 

thorized June  16  when  the  FCC 
granted  consent  to  the  assignment 
of  license  from  Hot  Springs  Cham- 

ber of  Commerce  to  the  new  as- 
signee. 

Under  the  terms  of  the  applica- 
tion, which  was  submitted  to  the 

FCC  last  spring,  the  transferee 
corporation  has  been  authorized  to 
issue  750  shares  of  6%  preferred 
stock,  par  $100,  and  2,000  shares 
of  common  stock,  same  par,  with 
one-fourth  of  the  common  stock  al- 

ready subscribed  to. 
Headed  by  Wray 

Mr.  Wray  is  president  of  the  new 
company;  Allen  D.  Morris,  also  a 
Shreveport  auto  dealer,  vice-presi- 

dent, has  200  shares;  and  P.  E. 
Furlow,  associated  with  Mr.  Wray, 
holds  100  shares. 

Under  the  deal,  Radio  Broadcast- 
ing Inc.  pays  $12,000  cash  to  the 

Hot  Springs  Chamber  of  Commerce, 
whose  membership  have  voted  in 
favor  of  the  transaction,  and  this 
cash  is  to  be  used  to  clear  up  out- 

standing indebtedness. 
All  of  the  750  shares  of  preferred 

stock  would  be  held  by  the  Chamber 
of  Commerce,  but  would  be  callable 

in  10  years  at  105%.  In  addition, 
if  the  FCC  approves  a  50,000-watt 
construction  permit  for  KTHS  and 
its  removal  to  a  more  favorable  site, 
the  company  agrees  to  pay  the 
Chamber  of  Commerce  an  addi- 

tional $5,000  cash  one  year  after 
construction  and  $10,000  two  years 
after  construction. 

Also  involved  in  the  deal  is  a  10- 
year  agreement  under  which  six 
50-word  spot  announcements  would 
be  carried  daily  in  the  interests  of 
Hot  Springs,  the  State  of  Arkansas 
or  the  Federal  Government. 

This  deal  follows  the  dropping 
[Broadcasting,  Feb.  23]  of  a  proj- 

ect under  which  Col.  Tom  H.  Bar- 
ton, Arkansas  oil  magnate  and 

owner  of  KARK,  Little  Rock,  and 
KELD,  El  Dorado,  would  have  pur- 

chased KTHS  and  moved  it  about 
50  miles  nearer  Little  Rock.  The 
Barton  deal  was  dropped  when  the 
FCC  insisted  that  Col.  Barton  re- 

linquish KARK  upon  acquiring 
control  of  KTHS. 
KTHS  is  licensed  for  1090  kc. 

with  10,000  watts  daytime  and 
5,000  night,  sharing  time  with 
KRLD,  Dallas,  and  also  holds  a 
special  service  authorization  to  op- 

erate on  1090  kc.  with  WBAL,  Bal- 
timore, until  9  p.m.,  with  power  of 

10,000  watts  day  and  1,000  night. 
The  FCC  last  Tuesday  also 

granted  consent  to  voluntary  trans- 
fer of  control  of  WMRN,  Marion, 

CALEY  QUITS  WMBD 

TO  JOIIS  AIR  FORCE 
COMMISSIONING  of  Charles  C. 
Caley,  assistant  manager  of 
WMBD,  Peoria,  111.,  as  a  lieutenant 
in  the  Army  Air  Force,  has  been 
announced  by  the 
station.  Lt.  Caley 

will  report  to  of- f  i  c  e  r  s'  training 
school  at  Miami 
Beach,  Fla. 

Lt.  Caley,  one 

of  radio's  out- standing young 
executives,  has 
been  active  in  the 
national  sales 
field  and  for  five 
years  served  as  member  of  the 
sales  managers'  committee  of  the NAB.  He  was  also  chairman  of 
the  Peoria  Community  Fund  cam- 

paign in  1941  and  was  prominent 
in  the  conduct  of  such  local  organ- 

izations as  the  Better  Business  Bu- 
reau, YMCA,  Red  Cross,  Junior 

C.  of  C,  Greater  Peoria  Commun- 
ity and  War  Fund  and  other 

groups. For  seven  years  prior  to  his  ele- vation in  1941  as  assistant  to 
Edgar  Bill,  WMBD  president,  Lt. 
Caley  was  commercial  manager  of 
the  station.  No  successor  has  been 
announced  yet  by  the  station. 

Lt.  Caley 

Renewal  Hearing  Set  For 

WDSU,  WMIS,  WGRM 
CONSOLIDATED  hearing  for  the 
license  renewal  applications  of 
WDSU,  New  Orleans;  WMIS, 
Natchez,  Miss. ;  and  WGRM,  Green- 

wood, Miss.,  was  designated  last 
Tuesday  by  the  FCC.  In  connec- 

tion with  WDSU,  another  applica- 
tion of  that  station  to  reinstate  a 

construction  permit  for  an  increase 
to  5,000  watts,  which  it  had  held  for 
some  time,  as  well  as  for  a  new 
transmitter,  move  of  transmitter 
and  installation  of  a  directional  an- 

tenna, was  included  in  the  order 
for  joint  hearing. 
WMIS  and  WGRM  are  owned  by 

P.  K.  Ewing,  who  is  also  vice-presi- dent and  general  manager  of 
WDSU,  although  the  latter  station 
is  ovraed  by  J.  H.  Uhalt.  It  is 
upon  these  interconnections  that 
the  FCC  presumably  questions  the 
advisability  of  renewing  the  li- 

censes. Mr.  Ewing  also  controls 
another  station,  WGCM,  Gulfport, Miss. 

It  is  undertood  that  all  the  equip- 
ment necessary  for  the  construction 

permit,  which  WDSU  has  asked  to 
be  reinstated,  is  on  hand  and  that 
such  an  action  would  not  require 
the  acquisition  of  strategic  mate- 
rials. 

Ohio,  to  Howard  F.  Guthrey,  local 
lawyer  and  secretary  of  the  sta- 

tion, and  Florence  Guthrey.  The 
Guthreys  for  a  total  consideration 
of  $13,000  acquire  the  130  shares, 

or  65%,  of  the  station's  stock owned  by  Prank  E.  Mason,  NBC 
vice-president,  and  his  wife,  Ellen. 
The  other  35%  continues  to  be  held 
by  Mr.  Mason's  younger  brother, 
Robert  T.  Mason,  who  is  also  man- 

ager of  the  station.  WMRN  was 
granted  July  17,  1940  to  the  Marion 
Broadcasting  Co.  for  250  watts  on 
1490  kc.  and  commenced  operation 
in  December  of  that  year. 
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WE  PLACE  THIS  READY  MADE  AUDIENCE  RIGHT  IN  THE  PALM  OF  YOUR 

HAND  ...  A  PARTICIPATION  IN  A  SPECIFIC  15  MINUTE  PERIOD  (ACROSS  THE 

BOARD)  WHICH  ACCORDING  TO  THE  HOOPER  "CONTINUING  MEASUREMENT 

OF  RADIO  LISTENING  REPORT,"  (DECEMBER  THROUGH  APRIL)  OF  8  BOSTON 

STATIONS,  COMMANDS  22%  OF  THE  ENTIRE  LISTENING  AUDIENCE.  WE  BELIEVE 

IT  TO  BE  THE  BEST  BUY  IN  THE  COUNTRY'S  FOURTH   LARGEST  MARKET. 

•        time  is  subject  to 

prior  sale,  of  course. 
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Radio  Acclaimed 

On  Rubber  Drive 

OFF  Praises  Support  Given 
Despite  Difficulties 

RADIO'S  ROLE  in  the  rubber 
drive  which  began  June  15  has 
evoked  considerable  expressions  of 
satisfaction  in  Washington  official 
quarters.  At  the  Office  of  Facts  & 
Figures  it  was  said  that  radio's  job 
was  made  extremely  difficult  since 
the  start  of  the  rubber  drive  coin- 

cided with  the  drives  for  10%  in- 
vestment of  wages  in  war  bonds 

and  the  United  Nation's  week-end. 
Following  original  instructions 

and  plans  sent  stations  throughout 
the  country  in  connection  with  the 
rubber  drive,  OFF  last  week  wired 
each  station  in  the  country  asking 
them  to  use  at  least  10  spots  a  day 
to  push  the  rubber  drive.  From  re- 

ports already  received  by  OFF 
from  350  stations  it  was  pointed 
out  that  radio  has  given  more  aid 
to  the  drive  than  was  requested. 
Some  stations  have  developed 

war  bond  gifts  for  quantities  of 
rubber  collected;  others  organized 
searching  parties  to  collect  rubber 
along  highways  and  in  remote  sec- 

tions of  towns  and  cities  where  rub- 
ber may  have  been  discarded.  Sta- 

tions have  also  tied  up  with  thea- 
tres to  promote  attendance  at  spe- 

cil  shows  using  rubber  as  token  of 
admission. 

Special  Events  Programs 

Special  events  of  all  types  have 
also  been  developed  to  stimulate 
consciousness  of  the  campaign.  Irv- 

ing Caesar,  popular  songwriter, 
composed  an  original  song  complete 
with  lyrics.  Bring  Some  Rubber 
Around,  which  MBS  has  been  using 
frequently  as  a  station  break. 

The  OFF  sent  out  a  five-minute 
transcribed  speech  June  18  featur- 

ing Harold  L.  Ickes,  petroleum  co- 
ordinator, and  William  R.  Boyd,  Jr., 

chairman  of  the  petroleum  indus- 
try's war  council,  urging  public 

participation  in  the  campaign. 
In  the  first  two  days  of  the  rub- 

ber drive  stations  in  some  sections 
of  the  country  even  served  as  "trou- 

ble shooters"  according  to  the  OFF. 
Since  the  drive  had  to  be  mobilized 
swiftly  it  was  impossible  to  inform 
every  filling  station  in  the  country 
and  instances  arose  where  people 
brought  rubber  to  the  stations, 
claiming  the  collection  depots  were 
ignorant  of  their  duties.  In  these 
cases,  radio  stations  called  the  OFF 
and  petroleum  companies'  individ- 

ual filling  stations  were  quickly  in- 
formed. 

As  yet  no  suitable  figures  are 
available  for  release  which  would 
indicate  the  success  of  the  cam- 
paign. 

'Mrs.  Miniver'  Spots 
NBC  RADIO  -  RECORDING  Di- 

vision is  preparing  and  cutting  a 
series  of  spot  announcements  for 
Metro-Goldwyn-Mayer,  which  plans 
to  use  the  campaign  on  stations 
throughout  the  country  in  cities 
where  its  latest  release  "Mrs.  Mini- 

ver" is  playing. 

WPB  Weighs  Pool  Increase 

To  Include  All  Radio  Service 

Officials  Indicate  Conservation  and  Salvage  Will 

Affect  Grants  of  Priority  in  Future 

PROUD  EXHIBITORS  of  this 
beautiful  catch  of  black  bass  are 
Ralph  D.  Foster  (left),  manager  of 
KWTO-KGBX,  Springfield,  Mo., 
and  John  E.  Pearson,  station  rep- 

resentative, who  made  the  haul  in 
an  afternoon  on  a  four-day  float 
trip  down  the  Buffalo  River  in  the 
Ozarks  in  Northern  Arkansas..  The 
trip  was  sponsored  by  Mr.  Foster 
in  honor  of  Don  McNeill,  m.c.  of 
NBC  Breakfast  Club. 

Campbell  Buys  Time 
CAMPBELL  SOUP  Co.,  Camden, 
reported  to  be  interested  in  the 
Sunday  evening  9-9:30  p.m.  period 
on  CBS  for  a  fall  series,  has  def- 

initely signed  for  the  time,  although 
no  details  as  to  starting  date,  pro- 

gram, stations  to  be  used  or  prod- 
uct promoted  have  been  decided 

[Broadcasting,  June  8].  The  half- 
hour  was  formerly  a  part  of  the 
hour  Fred  Allen  Show,  which  this 
fall  will  be  cut  to  a  half -hour  by  its 
sponsor,  Texas  Co.,  when  Allen  re- turns to  the  air  after  his  summer 
vacation.  Allen  will  be  heard  on 
CBS  in  the  succeeding  half -hour 
9:30-10  p.m.  Agfency  for  Camp- 

bell Soup  is  Ruthrauff  &  Ryan,  New 
York,  and  Texas  Go's  agency  is Buchanan  &  Co.,  New  York. 

WHEN  the  Defense  Communica- 
tions Board  made  its  recommenda- 

tion to  the  War  Production  Board 
concerning  a  plan  to  pool  all  broad- 

cast equipment  [BROADCASTING, 
May  25]  it  was  intended  to  solve 
the  critical  tube  and  equipment 
shortage  of  the  broadcasting  in- 

dustry. According  to  latest  WPB 
advices,  this  plan  has  been  ex- 

panded to  include  all  users  of  equip- 
ment such  as  police  radio  units  of 

which  the  WPB  claims  there  are 
13,000  in  the  United  States. 

Last  week  there  was  no  indica- 
tion of  the  present  status  of  the 

plan.  Although  WPB  officials  rec- 
ognized need  for  such  a  program 

they  disclaimed  knowledge  of  the 
actual  form  it  would  take  or  the 
probable  date  of  effect. 

Salvage  Stressed 

Meanwhile,  WPB  officials  are  ac- 
tively promoting  conservation  and 

salvage  of  all  transmission  equip- 
ment. They  are  urging  broadcast- 

ers to  return  transformers,  filter 
condensers  and  vacuum  tubes  over 
100  watts  to  the  manufacturer. 
Where  repair  is  more  expedient 
than  replacement  the  manufacturer 
can  best  decide,  the  WPB  feels,  but 
cautioned  that  under  no  circum- 

stances should  equipment  be  care- 
lessly discarded.  In  cases  where  ma- 
terial cannot  be  returned  to  the 

manufacturer  the  WPB  urges  sta- 
tions to  dispose  of  material  through 

licensed  salvage  operators. 
Stressing  importance  of  salvage 

OCD  Says  No  New  Equipment  Is  Needed 

In  Civilian  War  Emergency  Radio  Setup 

ACCORDING  to  the  Office  of  Ci- 
vilian Defense  the  new  War  Emer- 
gency Radio  Service,  formed  jointly 

by  the  OCD,  Board  of  War  Com- 
munications (formerly  the  DCB) 

and  the  FCC  [Broadcasting,  June 
15]  will  not  require  any  new  ma- 

terials or  equipment. 

"All  equipment  must  be  in  exist- 
ence and  must  be  owned  by,  or  in 

the  legal  possession  of  the  prospec- 
tive station  licensee  at  the  time  of 

application,"  the  OCD  said  last 
week.  The  plan  calls  for  use  of  sets 
using  ultra-high  frequencies  and 
25  watts  limited  power  in  a  relay 
system  which  will  take  over  when 
normal  comunications  are  cut  off. 

Single  Licenses  For  'Nets' 
It  was  further  revealed  that  the 

FCC,  which  will  handle  licensing, 
will  issue  single  licenses  to  cover  all 
transmitters  to  be  operated  or  con- 

trolled as  one  "net"  or  control  area 
and  that  each  transmitting  unit  will 
be  assigned  a  unit  number  which 
will  be  designated  in  the  station 
license.  Also,  it  was  said  that  "ad- 

joining municipalities  will  operate 

by  intermunicipaj  agreement  under 
one  station  license."  It  was  added 
that  "such  an  agreement  will  pro- 

mote coordination  of  frequency  al- 
locations, thus  minimizing  interfer- 

ence." 

The  OCD  warned  that  all  "War 
Emergency  Radio  Service  net  oper- 

ating within  a  warning  area  (an 
area  activated  from  a  District 
Warning  Center  upon  orders  of  the 
military)  must  furnish  proof  sat- 

isfactory to  the  FCC  that  all  trans- 
mitters within  the  area  can  be  in- 
stantly silenced  upon  the  receipt 

of  a  single  order  at  the  District 

Warning  Center." 
Operation  of  the  emergency  serv- 

ice;, it  was  said,  can  be  undertaken 
by  all  radio  operator  license  or  per- 

mit holders  in  any  class  upon  cer- 
tification and  enrollment  in  the 

Citizens'  Defense  Corps.  It  was 
emphasized  that  such  "certification 
will  go  beyond  mere  technical 
citizenship  and  fingerprinting 
which  has  heretofore  been  a  re- 

quirement for  a  radio  operator's 

license." 

where  repair  is  impossible,  one 
WPB  official  pointed  out  that  they 
are  "satisfied  as  long  as  there  is 
salvage".  In  that  way,  he  pointed 
out  that  much  scarce  material  can 
be  reclaimed,  reprocessed  and  ap- 

pear again  in  vital  equipment. 
Conservation  is  vital,  according 

to  Frank  H.  Macintosh,  chief  of  the 
radio  division  of  the  Communica- 

tions Branch  of  the  WPB.  Elabo- 
rating on  this,  he  said  that  a  sta- 

tion's record  of  repair  would  have 
an  important  effect  on  future  WPB 
grants  of  needed  material.  For  ex- 

ample, if  a  station  is  not  conserv- 
ing its  equipment  and  is  using  more 

equipment  than  most  other  sta- 
tions of  its  size,  the  WPB  indicated 

it  will  not  be  inclined  to  grant  the 
needed  material. 

Care  will  prolong  the  life  of  all 
sorts  of  equipment  and  the  WPB 
means  to  see  that  such  care  is  ef- 

fected, if  necessary,  it  was  added. 
Mr.  Macintosh  emphasized  that 
conservation  is  now  voluntary  in 
the  best  interests  of  defense  and 

hoped  that  it  would  not  be  neces- 
sary to  impose  any  specific  restrict- 

ing orders. 

Suggests  Power  Reduction 
As  a  further  aid  to  conservation 

there  have  been  suggestions  that 

the  power  of  stations  could  be  re- 
duced without  impairing  listener 

service.  Since  this  authority  rests 
with  the  FCC,  nothing  can  be  done 
unless  the  Commission  chooses  to 
act.  Until  now,  the  FCC  has  not 
been  inclined  to  take  such  action 
and  has  offered  no  comment. 

Engineering  standards  may  also 
have  to  be  lowered,  it  was  sug- 

gested, to  allow  continued  opera- 
tion of  stations  if  the  war  is  ex- 

tended for  any  considerable  period 
of  time.  For  the  immediate  present 
there  has  been  no  indication  of  such 
action. 

It  was  also  learned  that  the  WPB 
has  established  a  committee  to  deal 
with  the  problems  involving  trans- 

mitters, receivers  and  both  types 
of  vacuum  tubes. 

Johnstone  Honored 
G.  W.  (Johnny)  JOHNSTONE,j 
BLUE  director  of  news  and  special 
features,  recently  received  two 
honors :  An  autographed  photo- 

graph from  President  Roosevelt, 
and  a  certificate  of  membership  in 
the  Twenty  Year  Club  for  radio 
veterans,  founded  by  H.  V.  Kalten- 
born,  NBC  news  commentator.  In- 

scription on  the  photo  "For  Johnny 
Johnstone  from  Franklin  D.  Roose- 

velt," bears  witness  to  a  friend- 
ship stemming  from  Johnstone's work  as  director  of  radio  for  the 

Democratic  National  Committee 
1940  campaign,  and  as  chairman  o 
the  radio  division  of  the  Commit 
tee  for  the  Celebration  of  the  Presi 
dent's  Birthday  Ball,  1940-42. 
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WHN  Advertiser  Report  No. 

(A   series   of  comments   written   by   leading   advertising  men.) 

Another  WHN  advertiser  reports  —  in  different  words  perhaps, 

but  it's  the  same  old  story:  America's  most  powerful  independent 

station  does  the  biggest  selling  job.  Fifty  thousand  watts,  a  WHN- 

planned  program,  and  America's  greatest  buying  market  is  the 

combination  that  pays  off.  Better  check  us  for  Summer  and  Fall 

availabilities  now. 

50,000  WATTS  •  1050  CLEAR  CHANNEL 

NEW  YORK 

Chicago  Office:  360  N.  Michigan  Avenue 



XV— CENSUS  OF  RADIO  HOMES  IN  THE  STATE  OF  MISSISSIPPI 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  25,000  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm :  1940 

County 

Adams  
Alcorn  
Amite  
Attala  
Benton  
Bolivar  
Calhoun  
Carroll  
Chickasaw  
Choctaw  
Claiborne  
Clarke  
Clay  
Coahoma  
Copiah  
Covington  
DevSoto  
Forrest  
Frj^nklin  
George  
Greene  
Grenada  
Hancock  
Harrison  
Hinds  
Holmes  
Humphreys.  .  .  . 
Issaquena  
Itawamba  
Jackson  
Jasper  
Jefferson  
Jefferson  Davis. 
Jones  
Kemper  
Lafayette  
Lamar  
Lauderdale  
Lawrence  
Leake  
Lee  
Leflore  
Lincoln  
Lowndes  
Madison  
Marion  
Marshall  
Monroe  
Montgomery .  .  . 
Neshoba  
Newton  
Noxubee  
Oktibbeha  
Panola  
Pearl  River.  .  .  . 

Perry  Pike  
Pontotoc  
Prentiss  
Quitman  
Rankin  
Scott  
Sharkey  
Simpson  
Smith  
Stone  
Sunflower  
Tallahatchie  
Tate  
Tippah  
Tishomingo .  .  .  . 
Tunica  
Union  
Walthall  
Warren  

Washington  .  . .  . 
Wayne  
Webster  
Wilkinson  
Winston  
Yalobusha  
Yazoo  

State  Total .  . 

All  Units 

% Radio 
Units Radio Units 

7,556 38. 6 2,909 
6,755 56 7 3,847 5 , 035 34 4 1 , 732 6 , 937 

39. 4 2 , 733 2,373 34. 4 813 
18,138 28 4 5,123 
4,924 48 8 2,404 
4 , 746 

33 
1 1 , 576 

5 , 085 
40 

3 
2 , 041 3 , 007 38 6 1 , 160 

3,385 25 5 873 
4,803 39 2 1,881 
4 , 709 37 

5 1 , 765 13 , 529 29 6 4 ,  Oil 
8 , 252 38 5 3, 177 
3,792 

42 
2 1,602 

6,660 23 4 1,556 
9 , 098 54 5 4 , 952 3 , 061 36 

7 1 , 122 
1 ,942 

39 
8 773 

2,044 
34 

2 698 
4,493 39 2 1,759 
2,808 47 5 1 , 331 13 ,020 63 1 8,219 26 , 921 56 8 15 , 334 

9,540 26 3 2,515 6,522 28 2 1,832 
1 ,779 18 0 320 
4,562 38 

2 1 , 740 5 , 191 62 3 3,225 
4,308 33 5 1,443 
3,538 19 2 676 
3 , 527 31 0 1 , 095 11 , 626 54 6 6,342 4 , 746 27 4 1,301 
5,157 

41 
3 2,137 2,857 40 
4 1,155 14,894 49 5 7,344 

3, 178 31 2 990 
5,487 34 9 1 ,917 

9,653 50 5 4,863 
13,979 36 g 5,128 
6,559 42 g 2,799 
8,991 41 2 3 , 699 
8,861 30 

8 2,719 

5,622 38 3 
2,153 5,967 23 9 1,425 

8,988 
42 

5 3,823 
3 , 776 

42 
4 1,604 

6,303 39 
3 2,481 

5,528 39 6 2,188 
6,010 18 9 1,125 
5,090 38 

I 1,944 
8,250 36 

3 2,990 
4,644 52 

1 2,420 
2,067 

37 
3 770 

8,651 
50 

g 4,373 
5,459 45 2 2,467 5,000 

46 
7 2 ,338 

6,887 
40 

2 2,759 

5,668 39 2 2,231 
5,259 

43 
2 2,392 

3,941 35 4 1 ,393 4,975 43 5 2,164 
4,235 41 4 1 ,765 

1 ,500 44 0 660 
14,889 32 5 4,825 
8,598 32 6 2,815 
4,687 35 0 1,631 
4,577 47 4 2,168 

3,978 47 6 1,891 
6,271 23 

2 1,451 
5,417 49 9 2,701 
3,899 33 9 1,318 11,471 47 8 5,490 

19 , 067 33 7 6,441 3,700 31 
2 1,154 

3,320 45 0 1,494 
3,810 33 9 1,284 
5,047 35 

4 
1,789 

4,505 40 3 1,814 9,872 29 9 2,950 
534,956 39 9 213,312 

Urban  Units Rural-Nonfarm  Units Rural-Farm  Units 
% Radio % 

Radio 
% Radio 

Units Radio Units Units Radio Units Units Radio Units 
4,642 50.6 

2,351 1,072 
37.3 

400 1,842 
8. 6 158 

2,289 
68.8 

1,574 1 ,074 
70.4 

756 3 , 392 
44 

7 
1 , 517 

1 ,045 
54.9 573 

3,990 

29. 
0 

1,159 1^202 
ei.e 740 

1,031 
55.2 

569 4,704 

30. 3 

1,424 305 55.7 
170 

2,068 

31 . 1 643 

1,094 
63.2 691 

3,846 

43.5 

1,674 
13,198 

20. 9 

2,758 1,473 
59.0 870 

3,451 

44. 4 
1 , 534 751 58.2 437 

3,995 

28 5 
1,139 

1,765 

55.3 
975 3,320 

32 

1 

1,066 
669 56.6 379 

2,338 

33. 4 781 

828 
40.6 

336 
316 

41.5 
131 2,241 

18 1 406 

1,899 
48.4 

919 2 ,904 

33 1 962 
1  669 53  8 

898 298 
37.4 

111 
2,742 

27 

6 756 

3,589 

54.3 
1 ,949 

1 ,374 
40.4 555 8,566 

17 6 

1,507 1,718 
58.6 

1,006 1,220 42.2 515 
5,314 

31 2 
1,656 825 54.2 

447 2,967 

38 9 
1,155 899 52.9 475 

5,761 

18 8 

1,081 
5,762 58!  9 

3!  396 1 ,801 
48.3 870 

1,535 
44 

7 686 

1,243 
42.7 531 

1.818 

32 

5 591 
837 43.2 362 

1,105 

37 

2 411 

1,044 32.8 342 1,000 
35 

6 

356 1,593 57.  i 9i6 
542 51.2 

277 2,358 
24 

3 572 
1,034 61.8 639 

1 ,299 35.7 
464 

475 
48 0 228 

9  213 68.4 6,303 
2,674 

51.8 1,384 1,133 
46 9 

532 

16! 423 73.4 12 , 047 
3,266 

54.6 
1,782 

7,232 
20 

8 
1,505 

1,606 49,5 795 
1,509 

49.1 740 
6,425 

15 

3 980 

1,071 
45.7 490 542 48.5 

263 4,909 
22 0 

1 , 079 128 
49.2 

63 
1,651 

15 

6 257 
442 61.4 271 

4,120 
35 

6 
1,469 2,303 7i!6 1  !636 

2,110 53.4 1 ,126 778 
59 5 463 

847 49.7 421 
3,461 

29 5 
1,022 723 39.1 

283 2,815 

14 

0 

393 

503 
49.2 

247 3,024 

28 

0 

848 

5,863 60!  2 
3!  530 1 ,395 

58.8 
820 4,368 

45 

6 1 ,992 
1,012 51.9 525 

3,734 
20 

8 

776 1,033 
72.1 745 

544 
50.2 273 

3,580 31 

3 

1,119 1,274 
39.7 

505 

1,583 

41 1 650 

9]  648 
58!  4 

5!  637 1,362 39.8 
542 

3,884 
30 

0 
1 ,165 813 50.1 408 

2,365 
24 

6 582 

1,313 
51.9 

681 4,174 
29 6 1 ,236 

2,335 
66.9 

1,563 
1,752 

53.9 
945 5,566 

42 3 
2,355 4,169 

61.9 
2,582 

1,480 
49.6 

734 8,330 
21 

8 
1,812 1,751 

63  5 1,113 812 
36.1 

293 

3,996 
34 

9 
1.393 

3,894 55.8 
2,174 1,016 54.8 

557 4,081 

23 7 968 

1,771 
50.2 

889 

1,086 65.8 714 

6,004 

18 6 
1,116 

1,637 
53.5 876 

690 43.5 300 3,295 
29 

7 977 
776 57.5 446 659 

46.5 307 4,532 
14 8 

672 

2,426 
61.6 

1,494 844 52.7 
445 

5,718 

32 9 
1 ,884 

783 61.7 483 553 56.2 311 

2,440 

33 2 810 
1,022 56.1 573 472 51.6 

244 4,809 
34 

6 1 ,664 

1,629 
59.3 966 

3,899 

31 

3 
1,222 1 ,272 

45.3 576 
4,738 

11 6 549 
i,sii 

822 

476 
64.5 307 

3,243 

25 1 815 

2,090 
61.4 

1 ,284 6!l60 
27 7 

1 ,706 1^399 
854 

1,679 
43.7 733 

1,566 
53 2 833 

908 
43.1 

391 1,159 

32 

7 

379 

2,791 2,046 2,572 
48.2 

1,241 
3,288 

33 0 1,086 

1,124 
62.3 701 

4,335 
40 7 1,766 

1,365 55.2 754 

3!  635 

43 6 1  584 
1,261 58.4 

736 5!  626 
36 0 2 !  023 

1,786 
58.8 1,050 3,882 

30 

4 
1,181 709 585 

998 
55.7 556 

3,552 
35 

2 
1,251 

781 55.6 434 

3,160 
30 

3 

959 

1,399 
54.9 

768 3!  576 
39 0 1  396 

705 63.7 
449 

3!  530 
37 3 

1  '3I6 

899 
44.5 

400 
601 43 2 260 

1,093 
650 

1,993 62.9 1,254 11,803 

24 

7 
2,921 

1 ,749 
55  8 

976 6  849 

26 

9 1  839 

'907 

63!  5 576 
3!  780 

27 9 l!055 
1,095 

66.4 727 
3,482 

41 4 
1,441 1  152 

59  8 

689 

2  826 42 5 1  202 

'861 

55'.! 

479 

5!  410 

18 

0 

'972 

1,689 
69!? 

'759 

645 
47.1 

304 
3,683 

44 

5 1,638 
485 

63.7 
309 3,414 

29 

6 
1,009 

7  [363 
58  !i 4!281 1,775 

34.7 
616 

2,333 
25 4 593 

7,397 
52.2 

3,860 2,136 
40.9 874 

9,534 

17 

9 
1,707 1,323 35.5 469 

2,377 

28 

8 
685 

842 54.6 459 
2,478 

41 

8 1,035 
1,435 54.0 775 2,375 

21 

4 

509 
946 56!9 538 

498 
46,3 230 3,603 

28 

3 1,021 

998 
62.7 626 

402 
59.5 

239 
3,105 30 6 949 

2,060 36.4 
1,161 1,229 

42.8 
526 

6,583 
19 2 

1,263 120,360 61.5 74,048 95,920 50.9 48,834 318,676 28 4 90,430 

Cities  of  25,000  Or  More  Population 

% Radio 

City 

Units 
Radio 

Units 

16,423 
73.4 

12,047 
Meridian  

9,648 

58.4 

5,637 

STATE  RADIO  CENSUS 
With  Date  of  Publication 

in  BROADCASTING 

New  Hampshire, 
March  16 

Wyomint; — April  l.'i 

Vermont,  Nevada- 

Montana,  Idaho — May  12 
Maine — May  25 
Arizona,  Delaware — June  2 
North  Dakota,  Utah — June  8 
New      Mexico,      Nebraska,  Oklahoma- June  15 

NOTE:  Number  of  Occui)iecl  Dwelling  Units  as  reported  by  Census  Bureau 
in  advance  releases.  Percent  radio-equipped  calculated  by  NAB  Research  Dept. 
from  Series  H-7  Bulletin  following  the  Census  Bureau  practice.  Number  of 
radio  units,  or  radio  homes,  estimated  by  applying  percent  ownership  to  those 
units  not  answering  radio  question  and  adding  such  to  those  reporting  radio. 
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•  There  is  power  in  "The  Valley"  .  .  .  power 

in  the  rushing  waters  controlled  by  more  than  one- 

half  billion  dollars  worth  of  mighty  dams.    There  is 

power  in  the  scores  of  giant  industrial  plants  in 

"The  Valley".    And  there  is  power  in  the  payrolls 

.  .  .  purchase  power  generated  to  the  hundreds  of 

thousands  of  men  and  women  at  work  in  one  of  the 

nation's  richest  industrial  areas. 

F.  C.  SOV/ELL.  MANAGER 

J.    T.    V/ARD,  OV/NER 

• 

PAUL  H.  RAYMER  CO. 

NATIONAL  REPRESENTATIVES 

NASHVILLCTBNN 

going  soon  to 

T  H  E  S  T  AT  I  O  N   O  F  T  H  E  GREAT  TENNESSEE  VALLEY 
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MUSIC  WAS  DEFINITELY  in  the  air,  as  this  quartet  outlined  plans 
for  the  13  week  summer  musical  show  to  replace  the  weekly  NBC 
Fibber  McGee  &  Molly  program  sponsored  by  S.  C.  Johnson  &  Son.  Glanc- 

ing over  a  music  sheet  are  (1  to  r)  :  William  Connelly,  advertising  man- 
ager of  S.  C.  Johnson  &  Son;  John  Louis,  vice-president  of  Needham, 

Louis  &  Brorby,  Chicago  agency;  Cecil  Underwood,  Hollywood  agency 
producer  and  Meredith  Willson,  musical  director  to  be  featured.  Summer 
replacement  show  starts  June  30,  Tues.  9:30-10  p.m.(EWT). 

Emphasis  on  Broadcasting  Is  Prominent 

As  AFA  Convenes  for  Annual  Session 

REVERSING  the  usual  convention 
emphasis,  the  38th  annual  conven- 

tion of  the  Advertising  Federation 
of  America,  now  in  session  at  the 
Hotel  Commodore,  New  York,  and 
continuing  through  Wednesday, 
features  discussions  and  questions 
from  the  floor  as  the  most  impor- 

tant part  of  the  program,  with 
speeches  relegated  to  a  secondary 
place. 

Wartime  Issues 

In  the  convention  announcement, 
AFA  President  James  A.  Welch 

states:  "Everyone  in  any  way  con- 
nected with  advertising  is  not  only 

welcome,  but  urged  to  come — to 
discuss  the  crucial  problems  which 
the  whole  advertising  industry 
must  now  solve."  And  Bruce  Bar- 

ton, chairman  of  the  convention 
general  program  committee,  ex- 

pressed that  committee's  hope  that 
"every  man  and  woman  can  go 
home  from  the  convention  saying : 
'I  can  now  see  the  path  ahead  more 
clearly.  I  can  plan  better,  and  do 
better  work'." 
This  "audience  participation" 

theme  permeates  the  entire  conven- 
tion program,  even  at  the  annual 

banquet  on  Monday  evening  when 
Miss  Clare  Booth,  war  correspon- 

dent for  Life,  will  follow  her  talk 
on  "How  Near  Is  the  Far  East?" 
■with  a  period  of  answering  ques- tions from  the  audience. 

The  Tuesday  evening  session  is 
frankly  a  "roundtable  dinner",  at 
which  the  editorial  board  of  News- 

week will  answer  the  guests'  ques- tions on  current  events. 
So  too  is  the  general  luncheon 

session  on  Wednesday,  when  Lowell 
Thomas  will  act  as  quizmaster  for 
a  "stump  the  experts"  program, 
firing  questions  from  the  floor  at  a 
panel  including  John  P.  Cunning- 

ham, vice-president,  Newell-Em- 
mett  Co.;  William  H.  Howard,  ex- 

ecutive vice-president,  R.  H.  Macy 
&  Co.;  Thomas  H.  Young,  adver- 

tising manager,  United  States  Rub- 
ber Co.,  and  James  E.  Weber,  ad- 

vertising director,  Armour  &  Co. 
Among  the  departmental  ses- 

sions, those  on  direct  mail  adver- 
tising, house  magazines,  and  public 

utility  advertising  have  scheduled 
"Information  Please"  periods  with 
people  prominent  in  each  field 
answering  questions,  and  all  de- 
partmentals  allow  time  for  gen- 

eral discussions  following  the 

speeches. 
NAB  Participation 

The  radio  departmental,  sched- 
uled for  Wednesday  morning,  will 

be  conducted  under  the  auspices  of 
the  NAB  sales  managers  division, 
with  Frank  E.  Pellegrin,  director 
of  the  NAB's  department  of  broad- 

cast advertising,  presiding.  Speak- 
ers include  Samuel  R.  Rosenbaum, 

president,  WFIL,  Philadelphia,  on 
"Radio's  Greatest  Challenge;"  Lt. 
Col.  Edward  M.  Kirby,  chief,  radio 
branch,  bureau  of  public  relations. 
War  Dept.,  on  "Radio  Goes  to 
War",  and  John  M.  Outler  Jr., 
commercial  manager,  WSB,  At- 

lanta, and  newly-appointed  chair- 
man of  the  NAB  sales  managers 

executive  committee,  on  "Radio  as 
an  Advertising  Medium  in  War- 

time". The  NAB  is  maintaining  an  ex- 
hibit at  the  convention  and  Neville 

Miller,  NAB  president,  is  a  mem- 
ber of  the  general  program  com- 

mittee. Only  broadcast  scheduled 
from  the  sessions  is  the  Monday 
luncheon  keynote  address  of  Bruce 
Barton,  BBDO  president,  which  will 
be  broadcast  by  NBC,  1:30-2  p.m., 
and  repeated  for  a  CBS  broadcast, 
3:30-4  p.m. 

Hayden  Heads  Guides 
HARRY  ILVYDKX  h;is  Ihmmi  nnmpd 
nencral  niiiii!iK''r  "f  (Jiiidc  ̂ Iii;;M/,inps,  a 
division  of  TriaiiKlc  Pulilical  ions, 
(iiiidc  ̂ lagazines  include  ainmi^  hIIkm-s Click,  ficrfcn  fhiide,  Slmiloiii  and 
}foi  ir-Rfi(lio  Guide. 

Industry  Benefited 

By  New  York  Laws 
Legislative  Analysis  Shows 
Fate    of    Radio  Measures 

THAT  in  general,  the  radio  indus- 
try benefited  directly  or  indirectly 

from  the  action  of  the  1942  New 
York  State  Legislature  and  of  the 
Governor,  is  indicated  in  a  brief 
review  of  the  outcome  of  various 
bills  relating  to  radio. 

While  the  Ehrlich  bill,  liberaliz- 
ing restrictions  on  child  actors  and 

generally  acceptable  to  broadcast- ers in  its  final  form,  was  vetoed  by 
the  Governor,  the  Parsons-Stokes 
bill  was  enacted,  continuing  the 
New  York  State  milk  publicity 

campaign  for  another  year.  The  ac- 
companying appropriation  of  $300,- 

000  will  be  used  exclusively  on 
radio  by  J.  M.  Mathes,  New  York, 
agency  for  the  drive  for  the  eighth 
consecutive  year.  Lost  in  committee 
was  the  Coughlin  bill  calling  for 
restrictions  on  freedom  of  speech 
on  the  air. 

Fee  Bill  Voted 

The  Governor  vetoed  a  measure, 

opposed  by  the  American  Federa- tion of  Radio  Artists,  which  would 
do  away  with  the  provision  that 
theatrical  employment  agencies 
charge  a  gross  fee  of  59f  of  wages, 

and,  according  to  AFRA,  "would make  the  fixing  of  commissions  a 
matter  of  collaboration  between 

agents  and  a  License  Commis- 

sioner." 
Sponsored  by  the  Children's  Aid Society  of  Buffalo,  the  Ehrlich  Bill 

(Pr.  S.  2245)  was  opposed  by  sev- 
eral branches  of  the  Society  for  the 

Prevention  of  Cruelty  to  Children, 
as  well  as  the  Public  Education 
Assn.  and  the  Board  of  Education 
of  New  York  City.  It  was  vetoed. 
The  measure  sought  to  amend  the 
penal  and  labor  laws  and  to  add 
a  new  section  to  the  education  law 
in  regard  to  restrictions  on  the  em- 

ployment of  children  under  16  in 
radio,  theatrical  and  other  per- 
formances. 
AFRA  claims  credit  for  the  Gov- 

ernor's veto  of  the  Condon-Oster- 
tag  bill  (Pr.  S.  2155)  through  a 
campaign,  intensified  after  the 
measure  passed  both  houses.  The- 

atrical employment  agencies  are 
understood  to  have  sponsored  the 
measure,  which  substitutes  for  the 
5%  commission,  a  provision  that 
agents  adhere  to  a  schedule  of 
maximum  fees,  to  be  filed  with  and 
subject  to  the  approval  of  a  com- missioner of  licenses. 

Senator  Coughlin's  Bill  (S.  Pr. 
8384)  declared  it  a  misdemeanor 
to  broadcast  statements  promoting 
hatred  in  regard  to  race  or  re- 

ligion. Sponsored  by  a  local  branch 
of  the  American  Legion,  the  meas- 

ure is  similar  to  one  which  became 
a  New  Jersey  law  in  1935  and 
which  was  declared  unconstitu- 

tional by  the  highest  court  of  that 
State  in  1941. 

Enacted  was  the  Buckley  bill 
permitting  corporations  engaged  in 
or  controlling  radio  communica- 

tion or  operating  a  broadcasting 

BOUGHT,  CANCELLED 
Stanco  Order,  Abrogation 

 Come  at  Same  Time  

STANCO  Inc.,  Nev/  York,  which 
every  summer  conducts  a  spot  cam- 

paign for  Flit  insecticide,  has  can- 
celled the  drive  for  this  year  re- 

portedly because  of  the  canning- situation.  Slated  to  start  June  15, 
the  campaign  of  five  to  six  an- 

nouncements weekly  was  to  run  13 
v/eeks  on  about  14  stations,  which 
received  notice  of  the  new  contract 
as  well  as  the  cancellation  at  the 
same  time. 

This  unusual  situation  developed 
after  the  stations  had  been  selected, 
but,  under  terms  of  the  contract, 
the  stations  had  to  receive  two 
weeks  notice  of  the  cancellation 
even  though  the  drive  had  not  yet 

begun.  Agency  is  McCann-Erick- 
son.  New  York. 

Blue  Adventure  Serial 

Based  on  Latin  Nations 

AN  ADVENTURE  serial  designed 
to  entertain  children  and  at  the 
same  time  provide  them  with  edu- cational information  starts  on  the 
BLUE  on  a  five-weekly  basis  June 
29  5:15-5:30  p.m.  Presented  in  co- 

operation with  the  Office  of  Co- 
ordinator of  Inter-American  Af- 

fairs, the  serial  centers  around  the 
adventures  of  "Capt.  Silver"  and three  comrades  on  a  sailing  trip  to 
South  and  Central  American  coun- 

tries on  the  boat  The  Sea  Hound, 
also  title  of  the  show. 

Aiming  to  "create"  in  the  minds 
of  children,  desirable  attitudes  to- 

ward our  Latin  American  neigh- 
bors, the  serial  will  weave  in  a 

variety  of  information  on  the  his- 
tory and  customs  of  Latin  Ameri- 

can people,  as  well  as  plenty  of  ex- citement and  thrills. 

Spots  for  Movie 
UNIVERSAL  PICTURES,  New 
York,  is  using  spot  announcements 
in  major  markets  for  a  two-week 
period  to  promote  its  new  release 
"Eagle  Squadron",  prior  to  the 
opening  of  the  show  in  various 
cities,  towards  the  end  of  June. 
Stations  in  Baltimore,  Dayton, 
Harrisburg,  San  Francisco  and 
Buffalo  are  being  used,  with  a  ra- 

dio budget  of  from  $500  to  $1,000 
for  each  city.  Picture  will  proba- 

bly be  promoted  in  other  markets 
in  a  similar  manner  at  a  later  date. 
An  inspirational  foreword  to  the 
movie  by  Quentin  Reynolds,  cor- 

respondent for  Colliers',  has  been transcribed  for  additional  radio 
promotion.  J.  Walter  Thompson 
Co.,  New  York,  is  agency. 

station  under  U.  S.  license  to  pro- 
hibit or  restrict  the  transfer  to  or 

ownership  and  voting  rights  of 
capital  stock  by  aliens.  Another 
measure  to  become  a  law  was  the 
Mahoney-Dooling  Bill,  'providing 
that  total  gross  receipts,  for  pur- 

pose of  taxing  boxing  and  wrest- 
ling matches,  include  gross  price 

for  sale,  lease  or  other  exploita- 
tion of  broadcasting,  television  and 

motion  picture  rights,  without  de- 
ductions for  commissions,  broker- 

age, distribution  fees,  advertising 
or  other  expenses. 
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BKST  FOR  TESTS! 

In  evaluating  the  favorable  factors  of  60  cities  for  advertising  "test" 

campaigns,  an  Eastern  newspaperf  recently  named  Denver  "America's  First 

Test  Market." 

KOA  is  first  in  sales  results  in  this  Number  One  test  market.  Dollar  for 

dollar,  KOA  reaches  more  people  at  less  cost  than  any  other  medium  in  the 

Rocky  Mountain  region. 

If  you're  contemplating  a  test  campaign  in  any  market,  it  will  pay  you 

to  first  get  the  facts  about  Denver  and  KOA.  Proof  of  KOA's  power  to  sell 
goods  is  yours  for  the  asking.  Simply  phone,  write,  or  wire  your  nearest  NBC 

Spot  Sales  Office,  or  write  us  direct. 

50:000
  WATt

S 

KO
IV
 

t  Name  on  request 

From  Every  Vantage  Point  ... 

fimisiHim  NATiomLY  by 
 A( 

KOA 

is  FIRST 
in  DENVER!! 

SPOf  SALES  OFFICE! 



Spot  Broadcasting  Remains  at  High  Le
vel 

War  Restrictions  Fail  to  Deter  Users 

Of  Medium — Future  Looks  Good 

{Continued  from  page  9) 

to  help  take  cai'e  of  things  which 
must  last  through  the  war. 

Magazines  are  using  spot  radio 
to  tell  us  about  special  features  in 
their  new  issues;  there  is  a  large 
volume  of  advertising  for  bread 
and  for  breakfast  cereals ;  cigarette 
advertising  is  continuing  full  force 
right  through  the  summer. 

Institutional  advertising,  gener- 
ally thought  of  in  terms  of  elabo- 
rate network  programs,  is  begin- 
ning to  make  use  of  spot  as  well. 

Gasoline  companies,  notably  Esso, 
have  for  months  devoted  much  of 
their  time  on  the  air  to  plugging 
war  bonds  and  stamps  and  to 
preaching  conservation  rather  than 
maximum  immediate  consumption. 

Allis-Chalmers  Mfg.  is  currently 
sponsoring  announcements  on  40 
stations  for  war  bonds.  General 
Motors  is  reported  to  be  preparing 
a  transci-iption  campaign  for  use 
in  cities  w'here  the  company's  fac- 

tories are  located,  designed  to 
boost  morale  among  GM  workers. 
Studebaker  Corp.  sponsors  news  on 
76  stations. 

Institutional  Spots 

Other  manufacturing  concerns 
have  used  spot  radio  for  morale 
purposes  by  broadcasting  the  cere- 

monies accompanying  the  receipt  of 
awards  for  exceptional  service  to 
our  war  effort.  It  is  anticipated 
that  institutional  advertising  will 
increase  as  more  advertisers  with 
nothing  to  sell  to  their  normal  con- 

sumers during  the  war  realize  the 
necessity  of  keeping  their  names 
alive  if  they  hope  to  resume  their 
former  business  when  peace  comes 
again.  The  tax  situation  will  pro- 

vide an  added  stimulus  in  keeping 
these  out-of-the-market  manufac- 

turers advertising-minded  it  is  be- 
lieved. 

All  in  all,  then,  the  picture  for 
spot  radio  is  reasonably  bright, 
despite  the  war  and  its  multiple 
problems,  brighter  by  far  than  the 
outlook  of  some  other  media.  The 
reason  for  the  preference  for  spot, 
stated  by  almost  every  person  in- 

terviewed in  this  survey,  is  flexi- 
bility. 

The  advertiser  using  spot  radio 
can  pick  his  markets  and  his  times; 
he  can  place  his  message  for  work- 

ers in  war  plants  on  the  stations 
they  listen  too  and  at  the  times  they 
listen,  whether  it  be  at  7  a.m.,  noon 
or  midnight.  Of  equal  importance 
in  these  times  of  rapid  change,  the 
advertiser  on  spot  can  place  or 
change  his  copy  on  almost  a  mo- 

ment's notice,  with  no  copy  dead- lines three  or  six  weeks  in  advance 
of  publication  to  worry  him. 

The  recent  experience  of  Lysol  in 
ordering  spots  in  the  Pennsylvania 
flood  areas  and  getting  the  first 
ones  on  the  air  within  less  than 
two  hours  [Broadcasting,  .lune  1] 

is  a  perfect  example  of  spot  radio's 
ability  to  supply  coverage  where, 
when  and  as  soon  as  needed. 

Turning  from  the  optimistic  out- 
look of  the  spot  side  of  radio,  a 

thorough  analysis  of  programs  on 
the  four  major  networks,  although 
not  gloomy,  does  not  elicit  as  rosy 
a  picture  for  this  fall  as  that  por- 

trayed for  spot  business. 
Network  Prospects 

The  war  has  definitely  affected 
the  networks — each  can  report  the 
loss  of  specific  programs,  cancelled 
because  the  advertiser  involved 
either  faces  a  priority  problem  or 
feels  that  further  promotion  of  his 
particular  product  is  unnecessary 
and  even  risky  in  view  of  the  in- 

definite future. 
Four  programs  have  left  CBS, 

for  example,  as  a  result  of  the 
present  emergency.  Campbell  Soup 
has  taken  two  of  its  programs  off 
that  network,  decreasing  its  radio 
advertising  until  the  canning  situa- 

tion for  concentrated  products  is 
clarified. 

Transportation  difficulties  have 

caused  the  cancellation  of  Duffy's 
Taveryi  on  CBS,  program  promot- 

ing Sanka  coffee  for  General  Foods 
Corp.  Similarly,  United  Fruit  Co. 
has  discontinued  The  World  Today 
news  program,  which  it  sponsored 
for  its  bananas,  a  product  facing 
shortage  through  lack  of  shipping 
facilities.  Merchandising  difficul- 

ties in  the  soap  industry  are  said  to 
be  the  reason  for  Procter  &  Gam- 

ble's cancellation  of  the  Ransom 
Sherman  show  on  CBS. 

To  offset  these  losses,  CBS  has 
gained  new  accounts,  including  the 
new  General  Motors  institutional 
series;  the  Burns  &  Allen  show 
formerly  on  NBC,  to  be  replaced 
this  summer  with  Tommy  Riggs  & 
Betty  Lou  for  Swan  soap;  the 
Camel  Caravan  variety  series  for 
R.  J.  Reynolds  Tobacco  Co.;  the 
Welch  Grape  Juice  program,  for- 

merly on  the  BLUE,  and  the  new 
Pillsbury  Flour  Mills  series  Clara, 
Lu  'n  Em.  Close  to  ten  CBS  pro- 

grams, which  normally  take  a  sum- 
mer hiatus,  have  their  usual  re- 

placement shows. 
Summer  Replacements 

Both  NBC  and  the  BLUE  have 
reported  usual  cancellations  as  con- 

tracts reached  their  termination  in 
June  and  July.  Of  these,  some  ad- 

vertisers have  already  announced 
the  dates  this  fall  when  their  net- 

work shows  will  return  to  the  air, 
while  others  have  stated  resump- 

tion in  the  fall  is  a  moot  point  to 
be  decided  late  in  August  when  the 
entire  war  picture  may  be  clearer. 
Many  of  NBC's  programs  are 

taking  their  usual  summer  hiatus 
periods,  and  as  in  past  years,  shows 
like  Bristol-Myer's  Time  to  Smile, 
S.  C.  Johnson  &  Son's  Fibber  Mc- 

Gee  &  Molly,  or  the  Bob  Hope  Show 
for  Pepsodent,  have  already  been 
replaced  with  summer  programs. 

A  summer  variety  show  is  now 
being  lined  up  by  Arthur  Kudner, 
New  York,  to  fill  in  the  Sunday 
8-8:30  p.m.  period  on  NBC,  to  be 
vacated  for  the  summer  by  the 
Chase  &  Sanborn  series,  with 
Standard  Brands  continuing  as 

sponsor  for  the  baker's  division  of its  Fleischmanns  Yeast  product. 
Lever  Bros.  Co.  has  definitely 

signed  to  fill  the  Jack  Benny  time 
on  NBC,  Sundays  7-7:30  p.m.,  with 
a  summer  variety  program  starring 
Edna  May  Oliver.  To  start  July  5, 

the  show  will  promote  Rinso,  -with 
Ruthrauff  &  Ryan,  New  York,  in 
charge.  In  August,  a  BLUE  net- 

work of  94  stations  will  carry  a  new 
show  Meet  You)-  Navy,  to  be  spon- 

sored by  Hall  Bros.,  Kansas  City 
(greeting  cards),  from  the  Great 
Lakes  Naval  Station. 

Still  unsettled  this  month  are 
such  shows  as  that  planned  by  the 
Assn.  of  American  Railroads,  insti- 

tutional programs  by  Ford  Motor 
Co.  and  RCA.  and  a  new  series, 
probably  on  CBS,  to  be  sponsored 
by  Colgate-Palmolive-Peet  Co. 

CHICAGO 

DESPITE  production  difficulties 
and  uncertain  marketing  condi- 

tions, a  surprising  number  of  Mid- 
west advertisers  are  maintaining 

their  spot  advertising  schedules 
throughout  the  summer  and  a  large 
number  of  accounts  are  planning 
early  fall  campaigns.  This  has  been 
corroborated  by  station  executives 
and  their  representatives  who  have 
garnered  a  healthy  backlog  of  con- 

tracts for  the  summer  months. 
Conservative  sources  estimate 

placement  of  national  spot  business 
out  of  Chicago  from  5  to  12  9f  above 
the  similar  period  last  year.  Indi- 

vidual market  conditions  and  local 
situations  make  it  difficult  to  chart 
the  over-all  picture.  However,  a 
survey  by  the  Chicago  office  of 
Broadcasting  reveals  some  inter- 

esting trends  in  spot  placement. 
Direct  Mail  Tipoff 

Direct  mail  accounts,  to  a  cer- 
tain degree  quantitative  indicators 

of  listenership  which  usually  taper 
off  during  summer  months,  are  in 
many  cases  showing  surprising  re- 

sults despite  the  turn  of  warm 
v/eather.  N.  J.  McMahon,  president 
of  United  Adv.  Co.,  Chicago,  which 
handles  some  21  direct  mail  ac- 

counts reports  that  the  results  from 
such  accounts  on  stations  within 
the  pale  of  the  gasoline  rationing 
sector  have  considerably  increased 
since  the  rationing  went  into  effect. 
Although  the  Midwest  is  still  free 
from  gasoline  rationing,  many  sta- 

tions report  a  spirited  direct  mail 
business.  On  many  Midwestern 
stations,  mail  account  billings  rep- 

resent 15-20  of  the  gross  reve- nues. 

Olson  Rug  Co.,  Chicago,  has  just 

purchased  periods  on  12  stations 
selling  rugs  by  direct  mail.  Mat- tresses are  being  sold  on  WLW, 
Cincinnati,  and  WOR,  New  York. 
Telescopes  and  fountain  pens  are 
being  sold  on  WHN,  New  York. 

On  the  other  hand  the  direct  sale 
of  life  insurance  is  considerably  be- 

low last  year.  Some  of  the  prod- 
ucts currently  sold  by  direct  mail 

are  jewelry,  razor  blades,  weather 
indicators,  life  insurance,  rugs, 
mattresses,  telescopes,  vitamins, 
photo  enlargements,  fountain  pens 
and  leg  cream. 

Federal  Life  lusurance  Co.,  Chi- 
cago, which  has  been  licensed  to  do 

business  in  some  36  States,  has  just 
released  a  number  of  contracts 
through  J.  L.  Stewart  Co.,  Chicago. 
Sterling  Insurance  Co.  which  is 

tapering  off  for  the  summer,  ac- cording to  Louis  Breskin,  president, 

is  planning  the  largest  fall  cam- 
paign in  its  history. 

Bottle  caps  have  not  as  yet  af- 
fected brewery  radio  advertising. 

Peter  Fox  Brewing  Co.,  Chicago, 

a  heavy  user  of  spot  throughout  the 
Midwest,  reports  it  has  developed 
machinery  for  used  caps.  Most  of 
the  breweries  have  been  promoting 

the  sale  of  their  32-ounce  and  half- 

gallon  bottles  and  feel  confident 
that  they  will  be  able  to  maintain 

production  through  distribution  in 
these  large  containers.  Midwestern 

brewers,  in  fact,  are  trying  to  ef- 
fect an  agreement  whereby  the 

small  12-ounce  bottles  will  be  en- 

tirely discontinued  and  large  bot- 
tles promoted. 

Heavy  Industries 
The  recent  placement  of  spot  bus- 

iness by  some  of  the  heavy  goods 
industries  has  been  a  heartening 

COSMETIC  HOSE  are  tested  by  a 
trio  of  secretaries  of  WHK-WCLE, 
Cleveland,  in  a  demonstration  of 
loyalty  to  a  sponsor's  product.  The 
girls,  (1  to  r)  Doris  Stanford,  Pearl 
Stephan  and  Elma  Kendall,  applied 
the  liquid  "Victory  Stockings"  of Bonnie  Bell  Inc.  with  the  aid  of 
a  cotton  dauber. 
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he  new 
KGO 

.  ,  .  to  give  you  the  best  radio  buy  in 

the  San  Francisco-Oakland  market 

New  studios  in  San  Francisco's  new  Radio  City!  New, 

improved  program  structure!  Nfz^^  promotion  tie-ups! 

New  local  live-talent  shows!  New  programing  direct- 

ed at  Oakland  market!  Complete  staff  of  writers  and 

producers!  All  added  since  January  on  the  new  KGO. 

NEW  STUDIOS  IN  "MILLION 

DOLLAR"  RADIO  CITY 

Now,  for  the  first  time,  thousands  of 
San  Francisco  and  Oakland  people 

are  seeing  radio  in  the  making.  It's  a 
great  new  audience  builder  and  sales 
producer  for  KGO  advertisers. 

NEW,  IMPROVED 

PROGRAM  STRUCTURE 

27  new  news  periods  have  been  added, 
including  4  news  analysts.  New,  too, 
are  4  participation  shows,  4  daytime 
dramatic  strips,  5  new  kids  shows.  All 
ADDED  to  make  KGO  a  better  buy. 

EXCLUSIVE  TIE-UP  WITH 

GROCERS'  ASSOCIATION 

Posters  featuring  KGO  programs  are 

placed  in  5,000  grocery  outlets,  repre- 
senting nearly  70%  of  the  grocery 

sales  in  KGO's  signal  area.  Grocers' 
publication  also  features  KGO  shows. 

5  NEW  LOCALLY  PRODUCED 

Vi  HOUR  SHOWS 

With  5  netv  live-talent  shows,  KGO 
has  ADDED  more  live-talent  com- 

mercial shows  than  any  other  local 
station.  This  indicates  the  high  regard 
of  local  advertisers  for  the  new  KGO! 

AUDIENCE  BUILDING  PROMOTION 

IN  OAKLAND  TRADING  AREA 

Already  regular  broadcasts  are  being 
originated  from  Oakland.  Always  a 

favorite  Oakland  station,  KGO's  new 
programing  gives  its  advertisers  an 
ADDED  lift  in  this  big  defense  market. 

The  new  KGO  has  fast  become 
the  best  radio  buy  in  the  San 
Francisco-Oakland  trading 
area.  Now,  the  new  KGO  can 

offer  you  top  availabilities  in 
news  strips,  participation  pro- 

grams, locally  produced  shows 
and  spot  announcements.  Let 

your  Blue  Spot  Representative 

bring  you  up  to  date  on  KGO, 
Keep  posted  on  the  new  KGO. 

Represented  Nationally  by  Blue  Spot  Sales  Offices 

NEW  YORK  *  CHICAGO  •  DETROIT  *  HOLLYWOOD  •  SAN  FRANCISCO 

mo 

SAHmHCISCO'QAmHD 

810  KCYLS  •  7500  WATTS 



factor  in  the  radio  picture.  Allis- 
Chalmers,  General  Motors  and 
Studebaker  are  active. 

While  this  billing  represents  a 
small  percentage  of  the  total  busi- 

ness, it  is,  nevertheless,  a  vv^elcome 
re-entry  into  radio  by  industries 
who  have  too  long  been  absent  from 
the  radio  picture. 

Radio  has  not  for  the  most  part, 
however,  secured  any  degree  of 
test  advertising  introducing  new 
food  products,  many  of  which  are 
rapidly  appearing  on  the  market. 
At  a  recent  grocers  convention  in 
Chicago  the  dry  packs  and  dehy- 

drated foods  dominated  the  ex- 
hibits. The  entire  dog  food  industry 

has  been  converted  to  dry  packag- 
ing, but  the  bulk  of  the  business 

thus  far  has  gone  to  newspapers 
and  magazines.  Wilson  &  Co.,  Chi- 

cago (Ideal)  ;  John  Morrell  &  Co., 
Ottumwa,  la.  (Red  Heart)  ;  Rival 
Packing  Co.,  Chicago;  Chapell 
Bros.,  Chicago  (Ken-L-Ration) ,  re- 

cently purchased  by  Quaker  Oats 
Co.,  Chicago;  and  Kellogg  Co.,  Bat- 

tle Creek  (Gro-Pup),  are  actively 
using  newspapers. 

Tale  of  Tenderoni 

Probably  the  most  phenomenal 
success  story  of  the  introduction  of 
a  new  wartime  product  is  Tender- 

oni, manufactured  by  Stokely  Bros., 
who  less  than  a  year  ago  purchased 
a  macaroni  factory  in  Joliet,  111. 
When  the  company  was  informed  it 
could  no  longer  pack  pork  and 
beans,  its  largest  seller,  it  shifted 
the  bulk  of  the  advertising  appro- 

priation to  the  new  Tenderoni, 
which  was  advertised  on  some  50 
stations.  Today  the  sales  of  Tender- 

oni are  greater  than  previous  sales 
of  pork  and  beans. 
Many  midwestern  food  manufac- 

turers are  experimenting  with  vari- 
ous products.  Quaker  Oats  has  been 

preparing  a  dehydrated  soup  origi- 
nally scheduled  for  introduction 

about  three  months  ago.  General 

Mills  is  marketing  a  dehydrated 

soup  called  Betty  Crocker's  noodle soup.  The  field  of  dehydrated  foods 
which  will  increase  as  the  war  pro- 

gresses, should  offer  radio  a  tre- 
mendous oportunity  for  increased 

revenue. 
The  retail  price  ceilings,  by  and 

large,  have  not  affected  radio  ad- 
vertising. However  two  accounts, 

both  placed  out  of  New  York,  re- 
acted immediately.  Sweetheart 

Soap,  manufactured  by  Manhattan 
Soap  Co.,  New  York,  and  Swan, 
manufactured  by  Lever  Bros.  Co., 

Cambridge,  were  temporarily  with- 
drawn because  the  price  ceilings 

established  on  the  basis  of  March 
prices  created  chaotic  marketing 
conditions  in  certain  areas. 

Soap  spot  schedules,  nevertheless, 
despite  the  unsettled  conditions  in 
certain  markets  and  primarily  be- 

cause of  the  competitive  nature  of 
the  business,  have  been  maintained 
for  the  most  part.  Procter  &  Gam- 

ble Co.,  Cincinnati,  has  recently 
released  contracts  for  night-time 
chain  break  announcements  for 
Oxydol  to  run  through  the  summer. 

Farm  Prosperity 

The  outlook  on  the  farm  market 
which  has  a  definite  bearing  on 
radio  advertising  is  rosy  indeed. 
The  per  capita  income  of  the 
farmer  has  tremendously  increased 
with  the  absence  of  price  ceilings 
for  which  he  sells  his  products  al- 

though ceilings  have  been  placed  on 
the  merchandise  which  he  buys. 

Large  oil  companies  have  been 
very  carefully  surveying  the  farm 
market  with  intentions  of  intensify- 

ing their  sales  efforts  and  advertis- 
ing in  rural  areas.  Farm  products, 

such  as  feed  companies,  live  stock 
remedies,  etc.,  traditionally  with- 

drawn for  the  summer  months  in 
many  instances  are  going  through 
the  warm  weather  without  a  break. 

One  of  the  feed  companies  which 
is  making  a  concerted  summer  drive 
is  G.  E.  Conkey  Co.,  Cleveland.  A 

SIGNING  THE  CONTRACT  for  the  first  women's  program  to  be  used 
in  a  campaign  for  "Press  On"  Mending  Tape  [Broadcasting,  June  15], Charles  Emmey,  president  of  Chemical  Treating  &  Equipment  Co.,  New 
York,  a  newcomer  to  radio,  signs  on  the  dotted  line  for  participations  on 
Pegeen  Prefers  on  WOR,  New  York.  Looking  over  his  shoulder  is  Pegeen 
Fitzgerald,  who  presents  consumer  information  on  the  thrice-weekly 
quarter-hour  show.  Standing  (1  to  r)  are:  Herman  Maxwell,  of  the 
WOR  sales  division,  and  Simon  Goldsmith,  radio  director,  Reiss  Adv., 
New  York,  agency  for  the  account.  Seated  are:  Max  Katzenstein,  vice- 
president,  and  Arthur  Anson,  advertising  manager  of  Chemical  Co.  Two 
other  sponsors  for  the  show  are:  Associated  Labs.,  New  York  (Vitamin 
Quota)  and  Davison  Bros.,  New  York  (Mary  Barron  Slips). 

H.  V.  on  Sports 
H.  V.  KALTENBORN,  NBC 
commentator,  will  give  list- 

eners lighter  fare  than  usual 
July  13.  He  fills  in  for  Bill 
Stern,  NBC  sportscaster,  in 
a  one-time  shot  on  Sportsreel 
of  the  Air  on  that  day,  while 
Stern  is  on  vacation.  Another 
NBC  commentator  to  take 
on  unaccustomed  duties  be- 

cause of  summer  vacation 

plans  is  John  W.  Vander- 
cook,  who  will  replace  Kal- 
tenborn  as  newsreel  commen- 

tator while  the  latter  is  on 
vacation. 

number  of  the  poultry  and  live- 
stock remedy  manufacturers  are 

planning  fall  schedules  to  start  as 
early  as  August  this  year. 
A  composite  summation  of  the 

Midwestern  radio  picture  might 

run  something  like  this:  "Business 
is  good.  National  spot  billings  out 
of  Chicago  are  up  5-12%,  some 
cases  more.  Local  business  on  most 
stations  is  below  what  it  was  last 
year  due  possibly  to  the  fact  that 
retail  index  is  16%  below  last  year. 
We  have  not  too  carefully  analyzed 
the  reasons  for  the  spot  activity 
because  of  the  many  factors  in- 

volved, but  like  everyone  else,  we've 
got  our  fingers  crossed  in  the  hopes 
that  the  situation  remains  un- 

changed." 
DETROIT 

SPOT  broadcasting  prospects  for 
the  summer,  as  gleaned  from  time- 
buyers,  stations,  representatives 
and  clients  in  this  area,  are  some- 

what better  than  expected,  and 

perhaps  will  turn  out  slightly  bet- 
ter than  last  year's  aggregate 

volume.  But  inside  of  that  overall 
anticipation  are  several  variations 
in  individual  classifications. 

Retail  advertising  appears  to  be 
slated  for  definite  lowering.  This  is 
seasonally  inspired  and  also  grows 
out  of  the  present  uncertain  feeling 
among  retailers  faced  with  the 
effects  of  price  fixing  and  shorten- 

ing of  many  merchandise  lines.  On 
the  other  hand,  somev/hat  of  a 
pick-up  seems  to  be  developing  in 
national  spot  placement  emanating 
from  this  area,  after  six  months 
of  comparative  quiet. 

The  impact  of  increases  in  spot 
business  was  characterized  by  one 
station  sales  executive  as  being 
sufficient  to  bring  overall  national 
business  above  1941  comparative 
levels  this  summer. 

New  Advertisers 
A  representative  pointed  out 

that  a  fairly  interesting  proportion 
of  national  spot  business  is  grow- 

ing out  of  test  campaigns  planned 
by  new  advertisers,  some  of  whom 
have  not  been  on  the  air  in  many 
years,  and  others  who  have  been 
strangers  to  the  microphones  for 
several  seasons. 

It  was  also  noted  that  manu- 
facturers, coming  out  of  shells 

which  were  created  by  the  uncer- 

tainties of  the  start  to  active  war 
more  than  six  months  ago,  are 
evidencing,  interest  in  developing 
some  new  cooperative  campaigns 

v/ith  retailers  Oj'.  their  products. But  the  life  expectancy  of  such 

campaigns  was  expected  to  be  ma- 
terially shortened  by  the  forthcom- 

ing curtain  on  consumer  goods 
manufacture  in  many  categories, 
although  no  definite  indications 
have  yet  been  sigtited. 

As  an  outcome  of  this  uncertain 
feeling,  incidentally,  one  radio  man 
said  that  spot  broadcasting  ap- 

peared to  be  moving  into  more  of 
an  institutional  phase  than  ever  be- 

fore. The  institutional  motive,  he 
declared,  is  becoming  increasingly 
apparent  alongside  the  more 
orthodox  spot  approach  of  direct 
sales. 

Auto  Activity 

Insofar  as  Detroit's  one-time 
principal  subject  of  advertising 
activity  —  automobiles  —  is  con- 

cerned, the  outlook  is  still  vague. 
General  Motors  has  taken  on  a 
chain  show,  and  Ford  is  reported 
to  be  cohsidering  some  radio  activ- 

ity. Studebaker  continues  its  spot 
newscasts  and  musical  programs 
over  various  stations. 

Major  Bowes  goes  on  for  Chrys- 
ler. But  aside  from  those  instances, 

little  activity,  radiowise  or  other- 
v/ise,  is  manifested  or  indicated  in 
the  agencies. 

Station  men  in  this  area,  saying 

their  situation  parallels  that  of  sta- 
tions at  other  points,  declare  they 

are  able  to  clear  time  fairly  satis- 
factorily for  new  inquiries  from 

their  representatives  or  from  agen- 
cies. The  indication  is  that  the 

lightening  of  retail  commitments 
makes  available  a  fair  number  of 
choice  spots.  This  declaration  is 
borne  out  by  representatives  who 
say  they  are  urging  advertisers  to 
take  advantage  of  the  present 
situation  by  signing  up  for  sub- 

stantial terms  in  the  time  blocks 
now  available. 

PHILADELPHIA 

PREDICTIONS  by  Philadelphia 
stations  and  advertising  agencies 
on  the  outlook  for  spot  business  this 
summer  vary  from  buoyant  optim- 

ism to  extreme  caution.  The  big 
increase  in  purchasing  power  is 
given  by  some  as  reason  enough 
for  an  optimistic  outlook.  Others 
point  out  that  while  certain  adver- 

tisers are  curtailing  activities  be- 
cause of  conversion  to  the  war  in- 

dustry and  priorities,  this  is  being 
offset  by  larger  expenditures  by 
others  and  new  and  seasonal  ad- 
vertisers. 

Moreover,  the  hope  is  expressed 
that  smart  advertisers  will  profit 
by  the  experience  of  the  first  war, 
when  accounts  which  either  quit 
advertising  or  cut  their  appropria- 

tions to  the  bone,  lost  their  leader- 
ship in  the  field  after  the  war. 

Those  expressing  extreme  cau- 
tion point  out  that  spot  radio  busi- 
ness will  be  no  better  or  worse  than 
(Continued  on  page  28) 
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THERE'S  NOT  ANOTHER  LIKE  IT! 

There  is  only  one  Grand  Canyon,  an  unparalleled  beauty  spot,  and  a  unique 
creation  of  the  combined  forces  of  time  and  weather. 

Unique,  too,  is  the  combination  of  WTIC's  leadership  in  a  market  where  buy- 

ing income  per  family  is  66%  above  the  national  average.* 

Use  the  power  and  prestige  of  WTIC  to  establish  and  maintain  good  will  in  this 

prosperous  Southern  New  England  area.  Let  us  show  you  that 

THERE'S  NOT  ANOTHER  LIKE  IT! 

*  Sales  Management,  April  10,  1942 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Red  Network  and  Yanicee  Network 

Representatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 
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PRESENTING  A  NEW  PLAN  TO  PROTECT  TOMORROW'S  BUSINESS  TODAY! 

Where  tomorroiv — who  knows?  Yet  it  takes  no  crystal 

ball  for  you  to  realize  that  your  business  of  tomorrow 

rests  upon  what  you  do  today.  Likewise  it  is  clear 

to  us  that  any  advertising  medium  which  wishes  to 

be  of  real  assistance  must  recognize  that  the  prob- 

lems of  its  clients,  present  and  potential,  are  more 

varied  than  ever  in  this  wartime  economy. 

To  advertisers  who  still  have  sales  as  their  imme- 

diate objective,  the  Blue  continues  to  offer  nation- 

wide coverage  of  all  income  groups  at  the  lowest  cost 

per  family  reached  of  any  medium  entering  the  home. 

But  there  is  an  ever-growing  list  of  firms  who  have 

been  completely  removed  from  the  competitive  sales 

picture. 

Their  problem  today  is  to  protect  the  markets  so 

dearly  won  and  the  brand  names  so  patiently  regis- 

tered on  the  public  mind.  Radio  is  the  most  econom- 

ical means  to  "keep  'em  remembering,"  but  even_ 
radio  can  seem  expensive  when  no  immediate  re- 

turns can  be  expected. 

The  Blue  Network  has  taken  the  lead  in  recognizing 

the  need  for  special  consideration  for  such  adver- 

tisers. Likewise  the  Blue  has  introduced  a  practical 

plan  to  meet  the  problem. 

the 
blue 

network 

The  plan  is  called  "TEAMED  SPONSORSHIPS 
Through  it  advertisers  who  qualify  may  obtain  a  52- 

week  "keep  'em  remembering'^  schedule  at  the  rate  for- 

merly paid  for  13  weeks  of  competitive  selling.  It  pre- 

serves the  principle  of  the  13-week  cycle  which  has 
been  such  a  vital  factor  in  the  success  of  radio  adver- 

tisers, while  the  "teaming"  feature  extends  the  effec- 
tive life  of  a  13-week  contract  over  a  52-week  period. 

"Teamed  sponsorship"  is  the  first  basic  "market 

insurance"  plan  especially  suited  to  the  needs  of 
advertisers  whose  consumer  sales  have  been  stopped 

by  the  war.  It  could  only  have  come  from  the  Blue 

— a  company  young  enough  to  be  free  from  conven- 
tion, yet  old  enough  in  the  ways  of  radio  to  realize 

that  unusual  situations  call  for  unusual  remedies. 

If  your  Blue  representative  hasn't  already  called  on 
you  and  you  want  full  details  about  this  unique  plan, 

just  ring  us  on  the  phone  and  we'll  be  right  over. 

Whether  you're  still  selling  competitively  or  just 

want  to  "keep  'em  remembering,"  you'll  find  it's 
easy  to  do  business  with  the  Blue! 

Blue  Network  Co.,  A  Radio  Corporation  of  America  Service 



MAIL  INTEREST  being  shown  by  Leila  Gillis  (left)  and  Betty  Davidson, 
of  the  publicity  department  of  WCCO,  Minneapolis,  Minn.,  in  the  six- 
foot-long  letter  which  goes  to  WCCO  boys  in  the  service.  The  first  in  the 
series  was  sent  last  week  with  contributions  from  members  of  the  staff 
being  mimeographed  and  pasted  end-to-end,  producing  the  mammoth 
letter  which  was  mailed  to  staff  members  in  the  armed  forces. 

Spot  Survey 
{Continued  from  page  2^.) 

for  other  aspects  of  private  enter- 
prise. The  consensus  of  the  local 

market  is  that  spot  business  vnll 
easily  hold  its  own  during  the  sum- 

mer, but  many  feel  that  a  slump 
in  spots  in  possible  after  the  sum- 

mer season  is  over. 
At  the  present  time,  agencies  and 

advertisers  seem  to  be  following  a 
middle-of-the-road  policy.  While 
virtually  every  account  has  been 
hit  by  priorities  in  one  way  or 
another,  a  serious  attempt  is  being 
made  to  keep  advancing  in  face  of 
these  obstacles,  at  the  same  time 
keeping  a  weather-eye  on  the  many 
changing  conditions. 

Despite  production  and  distribu- 
tion problems  faced  by  every  en- 

terprise, the  fact  remains  that 
there  is  still  more  money  in  the 
hands  of  those  vdlling  to  spend  it, 
despite  increasing  taxes  and  de- 

fense bond  purchases.  And  for  those 
who  are  in  any  way  able  to  sup- 

ply a  measure  of  the  demands,  con- 
sumer purchasing  continues  at  high 

levels. 
At  the  moment,  spot  business  at 

the  radio  stations  has  been  on  the 
decline,  with  station  estimates 
ranging  as  high  as  25%.  However, 
such  large  decreases  at  the  moment 
are  explained  by  the  curtailment 
of  such  national  spot  advertisers  as 
Lydia  Pinkham  and  the  fact  that 
with  many  network  shows  going 
off  for  the  summer,  some  spot  an- 

nouncement campaigns  preceding 
and  following  such  shows  have  been 
cancelled. 

Store's  Spot  Contract 
An  auspicieus  omen  is  the  fact 

that  accounts  sponsoring  regular 
period  broadcasts  are  turning  their 
curtailed  appropriations  to  spot 
advertising  in  an  effort  to  main- 

tain liaison  with  their  markets  for 

the  duration.  Bailey's  Furniture 
Store  dropped  its  half-hour  and 
hourly  programs,  scheduling  a 
campaign  for  3,120  spot  announce- 

ments on  WIP  alone  for  52  weeks, 
started  June  15.  That  averages  10 
spots  each  week-day. 

While  there  is  little  long-range 
spot    planning,    it    is  hopefully 

pointed  out  that  many  enterprises 
are  turning  their  attention  to  the 
development  of  alternatives  for 
materials  now  denied  mass  markets. 
Thus  it  is  felt  many  national  spot 
advertisers  will  be  able  to  carry 
on  their  usual  campaigns,  even  if 
on  a  curtailed  basis. 

Still  another  factor  that  bright- 
ens the  summer  outlook  is  the 

amusement  field.  Gasoline  and  tire 
rationing,  and  the  curtailment  of 
one-day  excursions  by  the  railroads 
to  nearby  seashore  resorts,  are 
forcing  the  populace  to  seek  amuse- 

ment and  relaxation  closer  to  home. 
Amusement  parks,  sv\araming  pools, 
boat  rides,  night  clubs,  etc.,  here- 

tofore only  casual  spot  advertisers, 
are  expected  to  turn  to  radio  in  in- 

creasing numbers.  Already,  the 
Wilson  Line,  operating  a  Showboat 
cruise  here,  has  added  radio  to  its 
regular  newspaper  advertising. 

In  all,  the  summer  outlook  shows 
no  cause  for  any  real  alarm.  True, 
no  high  peaks  may  be  reached  in 
the  profit  columns,  but  there  vdll 
be  a  continuation  of  activity.  But 
the  fall  and  winter  are  unpredicta- 

ble at  the  moment. 

LOS  ANGELES 

DESPITE  the  war,  which  has  tem- 
pered optimistic  predictions  with 

"ifs  and  buts,"  West  Coast  broad- 
casters, station  representatives  and 

agency  account  executives  are  of 
the  firm  opinion  that  spot  broad- 

casting for  the  summer  will  more 
than  hold  its  own. 

This  encouraging  assumption  is 
based  on  actual  business  already  on 
hand  and  from  knowledge  of  cam- 

paigns in  the  making.  No  phenom- 
ena are  anticipated.  Major  stations 

hold  to  the  opinion  that  West  Coast 
local  retail  advertising  will  bog 
dowTi,  with  the  lift  which  lends  to 
optimism  coming  from  national  and 
regional  spot  business.  Highly  ac- 

tive accounts,  they  point  out,  are 
foods  and  beverages,  soaps  and 
cleaners,  cosmetics  and  toilet 
goods,  and  tobacco  products.  In- 

surance and  trade  schools  are  also 
on  the  list  as  heavy  spot  users. 

A  great  deal  of  the  station  busi- 
ness on  hand  consists  of  renewals. 

which  will  take  sponsors  through 
fall.  Some  advertisers  are  new  to 
radio.  Others  are  seasonal,  utiliz- 

ing both  regional  network  and  spot. 
The  general  inclination  at  the 

moment  tends  to  the  shorter  view 
into  the  future,  rather  than  the 
long-range  sight.  Danger  to  a  far- 
reaching  optimism  lies  in  the  vaga- 

ries of  war.  Priorities,  plus  ration- 
ing, plus  difficulty  in  distribution, 

along  with  the  major  problems  that 

may  yet  be  confronted  by  the  man- 
ufacturer, make  a  definite  opinion 

difficult.  Advertisers,  it  was  pointed 
out,  must  in  general  reclassify 
their  budgets  from  the  standpoint 
of  wartime  economy — reallocating 
funds  to  their  greatest  advantage. 

Although  there  was  a  general 
tightening  of  business  at  outbreak 
of  the  war,  with  a  few  cancella- 

tions in  the  Pacific  Coast  area, 
there  were  no  major  casualties.  Ad- 

vertisers for  the  most  part  con- 
tinued their  West  Coast  radio  cam- 

paigns. The  fear  of  widespread 
schedule  yanking  because  of  radio 
silences  or  blackouts  failed  to  ma- 

terialize. Radio  advertising  on  the 
West  Coast  continued  to  climb  with 
the  first  six  months  of  1942  pre- 

dicted to  make  an  all-time  high 
when  the  books  are  finally  checked. 

There  have  been  some  cancella- 
tion because  of  wartime  restric- 
tions and  priorities,  but  this  has 

been  made  up  by  new  business,  sta- 
tion executives  say.  In  some  in- 

stances old  accounts  have  been 
revived.  With  the  West  Coast  a  ma- 

jor production  center  in  the  war 
defense  activities,  local  payrolls  are 
higher  than  ever  before,  and  they 
continue  to  mount.  Because  of  this 
greater  buying  power,  particularly 
in  the  Southern  California  region, 

agency  timebuyers  and  account  ex- 
ecutives emphatically  declare  there 

will  be  no  trimming  of  advertising 

budgets — "unless." To  the  contrary,  they  opine  that 
advertisers  will  increase  appropria- 

tions with  added  short-term  cam- 
paigns, utilizing  spot  radio.  An 

excellent  example  of  this  is  Cali- 
fornia Fruit  Growers  Exchange, 

Los  Angeles  (Sunkist  oranges, 
lemons).  Dispensing  with  a  sum- 

mer layoff,  the  cooperative  organ- 
ization is  continuing  its  thrice- 

weekly  quarter  -  hour  program, 
Hedda  Hopper's  Hollywood  on  40 
CBS  stations,  Monday,  Wednesday, 
Friday,  6:15-6:30  p.m.  (EWT), 
and  on  June  1  also  started  a  short- 
term  campaign  for  its  Valencia 
oranges,  using  daily  transcriped 
announcements  on  more  than  a 
score  stations  in  the  Southern 
States.  Along  with  this  campaign, 
starting  June  25  day  and  night 
transcribed  announcements  will  be 
used  on  more  than  two  score  sta- 

tions in  the  interest  of  lemonade. 
Agency  is  Lord  &  Thomas,  Los 
Angeles. 

There  has  been  a  sudden  splurge 
of  wine  advertising  on  the  West 
Coast,  with  various  brands  being 
advertised.  Beer  accounts,  too, 
have  become  heavy  users  of  radio 
time  within  the  past  few  months, 
with  several  going  in  for  extensive 
schedules. 

Fruit  Industries  Ltd.,  Los  An- 

geles (F  I  Brand  California  wines) , 
in  addition  to  using  66  spot  an- 

nouncements per  week  on  KMPC, 
Beverly  Hills,  Cal.,  on  June  15 
started  for  8  weeks  sponsoring  the 
five-weekly  quarter-hour  program 

Jack  Stafford's  Sportscast  on  that station.  Following  a  brief  layoff, 
the  series  resumes  in  early  fall. 
Firm,  starting  June  22  will  also  use 
102  spot  announcements  weekly  on 
WEMP,  Milwaukee,  and  on  July  6 
inaugurates  a  schedule  of  66  per 
week  on  KYA,  San  Francisco.  Con- 

tracts are  for  eight  weeks.  Place- 
ment is  through  Brisacher,  Davis 

&  Staff,  Los  Angeles. 
Italian  Swiss  Colony,  San  Fran- 

cisco (wines),  through  Leon  Liv- 
ingston Adv.,  that  city,  currently 

sponsors  a  transcribed  version  of 
Fulton  Lewis  jr.  on  three  Don  Lee 
California  stations  (KHJ  KFRC 

KGB),  Tuesday,  Thursday,  9:30- 
9:45  p.m.  (PWT).  Gallo  Wine  Co., 
Modesto,  Cal.,  sponsors  a  nightly 
one-hour  live  and  transcribed  news- 

cast Continuous  Newsreel  on  KHJ, 
Hollywood.  Agency  is  Raymond  R. 
Morgan  Co.,  Hollywood.  Central 
Winery  Inc.,  Fresno,  Cal.,  in  early 
June  announced  an  extensive  three- 
month  campaign,  using  radio  ex- 

clusively. Agency  is  Weiss  &  Gel- 
ler,  New  York  and  Chicago. 

Other  Accounts 

Raineer  Brewing  Co.,  San  Fran- 
cisco, in  addition  to  using  spot  an- 

nouncements six  times  per  week  on 
18  western  stations,  currently  spon- 

sors the  Saturday  and  Sunday  Pa- 
cific Coast  Baseball  League  games 

on  KYA,  that  city.  Firm  also  spon- 
sors a  thrice-weekly  10-minute 

newscast  on  KFEL,  Denver.  Agen- 
cy is  Buchanan  &  Co.,  Los  Angeles. 
Acme  Brewing  Co.,  San  Fran- 

cisco (Acme  Beer),  is  sponsoring 
twice-weekly  quarter-hour  partici- 

pation in  Jack  Kirkwood's  Break- fast Club  on  15  Mutual-Don  Lee 
California  stations.  Firm  in  addi- 

tion utilizes  a  six-weekly  five-min- ute newscast  on  KNX,  Hollywood, 
with  twice-daily  participation,  five 

days  per  week  in  Hal  Berger's recreation  of  major  league  baseball 
games  on  KMPC,  Beverly  Hills. 
Contracts  are  for  nine  weeks,  hav-  - 
ing  started  June  1.  Acme  also  uses 
five  participations  weekly  in  Emily 
Barton's  Victory  Food  Reporter  on 
KFRC,  San  Francisco.  Agency  is 

Brisacher,  Davis  &  Staff,  San  Fran- cisco and  Los  Angeles. 
Los  Angeles  Brewing  Co.,  Los 

Angeles  (Eastside  Beer),  is  spon- 
soring a  one-hour  recorded  musical 

program  six  times  per  week  on 
KFWB,  Hollywood,  and  also  con- 

ducts the  nightly  quarter  hour 
Eastside  Merry-go-round  on  KTMS, 
Santa  Barbara,  in  addition  to  util- 

izing spots  on  other  Southern  Cali- fornia area  stations. 

Placement  is  through  Lockwood- 
Shackelford  Adv.  Agency,  Los  An- 

geles. 

General  Brewing  Co.,  San  Fran- 
cisco (Lucky  Tiger  beer),  sponsors 

a  six-weekly  two-hour  recorded 
program  on  KYA,  that  city,  and 
on  KFAC,  Los  Angeles.  Agency 
is  McCann-Erickson,  San  Francisco. 

Advertisers  who  formerly  concen- 
trated their  budgets  in  newspapers 
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What  Everyone 

in  Radio  Lilies 

Everyone  likes  Renewals.  So 
everyone  seems  to  be  happy 
about  sponsorship  of  Wayne 
Ackley  and  the  News  over 
KSO.  Everyone  including : 

Time-salesmen  who  feel  such 
accounts  are  due  for  a  long 
run. 

Advertisers  who  renew  year 
after  year,  like  Central  Na- 

tional Bank  (second  year), 
Socony-Vacuum  (second  year) , 
Flynn  Dairy  (third  year)  and 
Sears,  Roebuck  (eighth  year) . 

Advertisers  who  are  sur- 
prised at  sales-response,  like 

W.  H.  Bishop  of  Food  Prod- 
ucts Co.  who  reported: 

"Wayne  Ackley  and  the  News 
have  produced  more  traceable 
results  than  any  other  adver- 

tising we  have  used  in  ten 

years." To  more  than  a  million  lis- 
teners in  Des  Moines  and  Cen- 

tral Iowa,  Wayne  Ackley  has 
become  a  familiar  and  wel- 

come personality — one  of  the 
many  personalities  that  enable 
KSO  and  KRNT  to  out-per- 

form so  many  other  good  sta- 
tions. (Ask  Katz  for  the  com- 

plete story.) 

BASIC  BLUE 
AND  MUTUAL 
5000  WATTS 

KRNT  co'-uM
BiA 

lllll  1  I    5000  WATT 

AfRliatad  with  th*  Dm  Meinat 
Ragittar  and  Tribuna 

and  other  media  are  definitely  ex- 
pressing interest  in  radio,  accord- 

ing to  Los  Angeles  and  Hollywood 
agency  executives.  One  major  mail 
order  merchandising  concern,  with 
more  than  a  score  of  stores  on  the 
West  Coast  has  cut  its  Southern 
California  newspaper  appropria- 

tion by  a  reported  50%  and  will 
devote  that  extra  money  to  quick 
turn-over  radio  campaigns,  it  was 
said. 

With  a  curb  put  on  motoring  be- 
cause of  the  tire  situation,  dim- 

outs  and  other  Army  restrictions 
due  to  wartime  conditions,  and 
prospects  of  gasoline  rationing  on 
the  West  Coast,  radio  listening  has 
taken  an  upward  swing  of  from  35 
to  50%,  according  to  a  recent  sur- 

vey. Although  news  is  predomi- 
nant, interest  is  in  all  types  of  pro- 

grams and  it  is  the  consensus  that 
this  trend  will  continue  throughout 
duration  of  the  war.  Sponsors  are 
turning  more  and  more  to  news- 

casts to  sell  their  products.  It  was 
pointed  out  by  agency  executives 
that  news  and  commentary  pro- 

grams are  at  a  premium,  as  are 
the  spots  preceding  and  following 
same. 
General  Mills,  Minneapolis 

(Sperry  flour),  on  a  52-week  con- 
tract which  started  June  1  is  spon- 

soring a  five-weekly  quarter-hour 
newscast,  Sperry  News  by  Sam 
Hayes,  on  6  CBS  Pacific  Coast  sta- 

tions, Monday  through  Friday, 
1:15-1:30  p.m.  (PWT).  Firm,  in 
the  interest  of  Wheaties,  continues 
to  sponsor  Breakfast  News  by  Sam 
Hayes  on  6  NBC  West  Coast  sta- 

tions, Monday  through  Saturday, 
7:45-8  a.m.  Agency  is  Westco  Adv. 
Co.,  San  Francisco. 

Seaside  Oil  Co.,  Santa  Barbara, 
Cal.,  on  a  52-week  contract  which 
started  May  18  is  currently  spon- 

soring Seaside  News  on  8  Cali- 
fornia BLUE  stations.  Mon.,  Wed., 

Fri.,  5:30-5:45  p.m.  (PWT),  with 
repeat  on  4  Arizona  stations,  5:30- 
5:45  p.m.  (MWT).  Agency:  Mc- 
Carty  Co.,  Los  Angeles. 
American  Chicle  Co.,  Long  Is- 

land City  (chewing  gum),  on  June 
24  renews  for  13  weeks.  By  the  Way 
on  19  NBC  Pacific  Coast  and  Moun- 

tain stations,  Wed.,  Thurs.,  Fri., 
Sat.,  5:45-6  p.m.  (PWT).  Place- 

ment is  through  Badger  &  Brown- 
ing &  Hersey,  New  York. 

More  News  Contracts 
Planters  Nut  &  Chocolate  Co., 

San  Francisco,  sponsors  William 
Winter,  News  Analyst,  on  6  CBS 
West  Coast  stations,  Monday 
through  Friday,  2:30-2:45  p.m. 
Contract  is  for  52  weeks,  having 
started  May  4.  In  addition  the 
firm,  on  July  7  starts  for  52  weeks 
Harry  W.  Flannery,  News  Analyst, 
on  6  CBS  West  Coast  stations, 
Tuesday,  Thursday,  Saturday, 
5:30-5:45  p.m.  (PWT).  Raymond 
R.  Morgan  Co.,  Hollywood,  has  the 
account. 

Golden  State  Milk  Products  Co., 
San  Francisco  (Golden  V  milk), 
placing  through  Ruthrauff  &  Ryan, 
that  city,  on  June  14  started  for  7 
weeks  sponsoring  William  Winter 
on  4  CBS  California  stations,  Sun- 

day, 5:30-5:45  p.m. 
It  was  pointed  out  that  manuf  ac- 

SAN  FRANCISCO 

DESPITE  the  prospect  of  further 
rationing,  priorities.  Army  con- tracts for  the  entire  output  of 
commodities  of  some  manufacturers 
and  commercial  time  lost  due  to 
radio  alerts  and  blackouts — ^the 
broadcasting  business  of  the  San 
Francisco  Bay  area  holds  every 
promise  of  equalling  that  of  last summer. 

Here  are  the  factors  that  lend 
to  that  prediction  as  set  forth  by 
agency  timebuyers,  station  reps, 
managers  and  sales  directors  of 
the  stations  in  this  area : 

1 —  San  Francisco  bay  area  is 
one  of  the  key  national  defense  pro- 

duction centers  of  the  West.  Ap- 
proximately 200,000  workers  are 

employed  in  the  industrial  war 
plants.  The  payroll  in  this  classi- 

fication was  up  126%  over  a  year 
ago.  Some  of  this  is  due,  of  course, 
to  a  greater  number  of  employes. 

More  to  Spend 

2 —  There  is  a  70%  increase  in 
employment  in  these  industrial  war 
plants  over  last  year. 

3 —  With  this  high  employment 
ratio  and  the  subsequent  income 
increase,  the  average  person  has 
more  money  to  spend  and  is  spend- 

ing it. 
4 —  Due  to  this  increased  buying 

power  of  the  public,  new  types  of 
advertisers  are  turning  to  radio, 
such  as  the  amusement  and  enter- 

tainment field  —  theatres,  hotels, 
night  clubs;  and  so  are  luxury  deal- 

ers, banks  and  finance  companies. 
The  increase  in  these  categories  is 
making  up  in  part  for  the  other 
types  of  accounts  lost  due  to  ration- 

ing or  other  uncertainties. 
5 —  Several  national  network  ad- 

vertisers, who  have  cancelled  that 
type  of  broadcasting,  have  gone 
into  heavy  spot  campaigns  in  a 
dozen  or  so  sections  of  the  country 
where  employment  of  wartime  in- 

dustry is  heaviest.  The  San  Fran- 
cisco area  is  one  of  these.  Chester- 

fields, Quaker  Oats  and  Pall  Mall 
cigarettes  are  such  examples.  Each 
is  currently  using  a  heavy  spot 
campaign  on  a  number  of  stations 
in  this  region.  It  is  probable  that 
others  in  this  category  will  follow suit. 

6 —  California  this  year  will  have 
a  major  State  election,  which  will 
include  a  hot  gubernatorial  contest. 
A  heavy  radio  schedule  is  antici- 

pated and  will  start  during  the  lat- 
ter summer  months,  for  the  fall 

primary  election.  Practically  all 
California  stations  will  benefit  from 
this  additional  revenue. 

All  in  all,  the  majority  of  those 
interviewed  were  of  the  opinion 
that  the  buyers  of  national,  re- 

gional and  local  spot  time,  will  "let 
go  with  a  blast"  this  summer. 

turers  are  revising  their  entire  ad- 
vertising approach.  Some  are 

using  mailing  pieces,  with  radio 
as  the  contact.  Others  with  packag- 

ing problems  because  of  priorities 
are  directing  their  advertising  ef- 

forts to  other  products,  changing 
methods  of  merchandising. 

Some  daily  household  commodi- ties such  as  bread  and  milk  have 
pinched  their  radio  advertising 
budgets  due  principally  to  the  tire 
conservation  program,  which  calls 
for  home  deliveries  every  other  day. 
However,  one  of  the  largest  bakery 
advertisers  in  the  West,  Langen- 
dorf-United  Bakeries,  is  maintain- 

ing a  normal  radio  schedule.  Golden 
State  Milk  Co.,  using  spot  radio 
throughout  the  state,  will  use  con- 

siderably more  radio  this  summer 
than  in  the  past.  Both  accounts 
are  placed  through  the  San  Fran- cisco office  of  Ruthrauff  &  Ryan. 

The  Prune  &  Apricot  Growers 
Assn.,  San  Jose,  marketers  of  these 
fruits  from  the  famous  Santa  Clara 

Valley  region  of  California,  accord- 
ing to  present  plans,  will  hold  to 

their  normal  radio  advertising  dur- 
ing the  summer  and  fall.  Long 

Adv.  Service,  San  Jose,  has  this 
account. 
The  Washington  State  Apple 

Adv.  Commission,  Wenatchee, 

heavy  user  of  spot  radio  through- 
out the  nation,  plans  to  continue 

the  medium  full  blast  during  the 
coming  season,  according  to  its 
agency,  J.  Walter  Thompson,  San Francisco. 

Some  Optimism 
Some  timebuyers  were  optimistic 

enough  to  foresee  an  even  greater 
radio  volume  than  last  year.  Among 
these  was  Walter  Guild,  radio  di- 

rector of  Sidney  Garfinkel  Adv. 

Agency.  All  that  agency's  clients 
are  continuing  on  the  air — national, 
regional  and  local  accounts — and 
the  prospects  for  the  summer  look 
better  than  in  the  past  as  far  as 

this  agency  is  concerned.  He  attrib- uted his  forecast  to  the  increased 

buying  power  of  the  public,  to  in- 
creased listening  since  the  war  and 

the  fact  that  the  advertisers  are 

kept  satisfied. Others  interviewed  were  not 
quite  as  optimistic.  The  consensus 
was  that  in  an  emergency,  business 
trends  are  unpredictable.  Although 
from  the  present  sitting,  things 
may  look  normal  for  the  future, 
some  unforeseen  event  could  throw 
the  whole  business  picture  off  base. 

All  were  agreed,  however,  that  if 
such  an  unpredictable  event  did  not 
occur,  summer  radio  business  will 
be  healthy  and  normal. 

[Canada  Survey  on  page  38} 

WING 
The  Station  of 

Friendly  Personalities 

WING 
The  Station  of 
Listener  Loyalty 

WING 

The  Dayton  Station 

WING 
5000  Watts  Day  8C  Night 

Blue  &  NBC  Nets 

Call  WEED  &  Co. 
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^Ehese  days  add  new  meaning  to  the  word  ^''hero". 

True,  he  will  always  be  the  pilot  who  goes  through  hell  to  blast  a  Jap 

carrier  into  oblivion.  And  the  private  who  never  leaves  his  post. 

But  he  is  also  the  riveter  in  the  shipyard,  the  inspector  in  the  arsenal, 

the  designer  in  the  tank  factory.  He  is  the  warden  on  his  beat  and 

the  man  behind  the  plow. 

He  is  everyone  who  does  his  wartime  job ...  and  does  it  well. 

Radio  is  a  big  force  in  this  new  distinction.  It  helps  inspire  the  thought 

that  in  this  war  we  all  fight.  Not  one  of  us  is  idle. 

Uadio  does  this  job  well.  It  is  a  leader  on  the  road  to  VICTORY. 

BROAUtmSTING Th»  Weel.  ̂  





Proof  of  success  for  the  Westinghouse 

50  HG  Transmitter  is  in  the  key  sta- 
tions which  it  now  serves:  WBAL,  Balti- 
more; WKBW,  Buffalo;  WPTF,  Raleigh; 

WBZ,  Boston;  KDKA,  Pittsburgh; 

WBBM,  Chicago;  KXEL,  Waterloo. 

TWO    PROVED    SUCCESSES   "TEAM  UP 

AS   KXEL  GOES  ON  THE  AIR 

s  1 

BACK  IN  1927  a  lovable  radio  char- 

acter was  created — "Josh  Higgins  of 
Finchville."  He  was  the  brain  child  of 

Joe  Du  Mond,  a  one-time  Iowa  farm 

boy,  then  manager  of  a  small  radio 
station. 

Josh  Higgins  was  a  realistic  character. 
Folks  Hked  him,  and  he  soon  became  a 

living  part  of  Iowa.  Later,  on  joining  a 

network.  Josh  grew  into  a  nationwide 

family  favorite. 

This  month,  the  original  dream  of 

Josh's  creator  comes  true.  The  Josh 
Higgins  Broadcasting  Company,  headed 

by  Du  Mond,  begins  operation  of  Iowa's 
powerful,  new,  clear -channel  station 
KXEL — with  studios  in  Waterloo,  Cedar 

Falls,  and  Josh  Higgins  State  Park. 

FIVE  YEARS  BEFORE  Josh  Higgins 

was  born — back  in  1 922 — Westinghouse 

pioneered  in  commercial  radio  station 

operation.  Out  of  these  years  of  ex- 
perience came  the  development  of  the 

50  HG  Transmitter,  the  transmitter 
selected  by  KXEL. 

Its  proved  success  in  key  stations 

across  the  nation,  is  based  on  these  out- 

standing advantages:  Low  power  con- 
sumption; air-cooled  tubes  throughout; 

fuseless  operation;  surge-proof  metal 
rectifiers;  matched  cubicle  design. 

Today,  with  radio  stations  facing  the 

exacting  requirements  and  responsibili- 

ties of  wartime  operation,  here's  a  tip. 
Keep  an  eye  on  those  stations  equip- 

ped with  Westinghouse  Transmitters. 

J-08045 

A^stinghouse 
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War  News  Medium 

BROADCASTERS  long  have  had  the  im- 
pression that  the  public  was  more  receptive  to 

and  had  more  confidence  in  news  broadcast 

than  that  published  in  newspapers.  But  the  in- 
dustry has  tended  to  its  knitting  and  has  not 

agitated  the  issue,  despite  innuendos  and  criti- 
cisms by  certain  minority  segments  of  the 

press. 
Now  we  have  it  from  a  Government  agency 

— the  Bureau  of  Intelligence  of  the  Office  of 
Facts  &  Figures.  "A  majority  of  Americans 
have  come  to  rely  upon  the  radio,  rather  than 
upon  newspapers,  as  the  primary  source  of 

their  news  about  the  war,"  says  a  current 
OFF  survey,  prepared  for  Government  con- 
sumption. 

The  revealing  and  highly  significant  study, 
abstracted  in  this  issue,  on  its  face  was  not 
made  with  preconceived  notions  about  radio 
or  newspapers.  It  appears  to  be  the  result  of 
an  unbiased  study,  following  recognized  survey 
methods.  It  is  significant,  perhaps,  that  Elmo 
Roper,  noted  marketing  consultant  and  re- 

searcher, who  has  just  been  elected  president 
of  the  Market  Research  Council,  is  a  consultant 
to  the  OFF  and  a  deputy  director  of  the  former 
Office  of  the  Coordinator  of  Information. 

A  national  sample  was  asked  by  the  Bureau 
of  Intelligence  of  OFF  whether  they  had  more 
confidence  in  war  news  on  the  radio  or  in  the 

newspapers.  Radio  was  first  with  46%  ;  news- 
papers were  selected  by  18%.  There  remains 

36%  unaccounted  for — probably  because  they 
were  without  preference. 

Radio  has  put  its  best  foot  forward  in  war 
coverage.  The  networks — all  of  them — have 
been  oblivious  to  expense,  hours  and  commer- 

cial commitments  in  handling  of  war  news. 
Where  expedient,  stations  have  operated 
around  the  clock.  It  is  true  that  the  bulk  of  the 
news  has  come  from  press  associations,  in  the 
main,  those  serving  the  newspapers.  But  it  is 
equally  true  that  radio  has,  on  the  whole,  han- 

dled the  news  dispassionately,  without  editorial 
bias,  and  most  important,  swifter. 

Expect  a  hue  and  cry  from  the  press  over 
the  OFF  revelations!  Radio  does  not  contend, 
despite  the  survey  results,  that  it  can  or 
should  displace  the  newspaper.  We  have  always 
regarded  the  media  as  supplementing  each 
other. 

Needless  to  say  the  results  of  the  OFF  sur- 
vey are  highly  satisfactory  to,  and  welcomed 

by  radio. 

Elmer  Davis,  U.  S.  A. 

IF  PRESIDENT  Roosevelt  had  polled  the  na- 
tion on  selection  of  the  man  to  take  over  the 

directorship  of  war  information,  Elmer  Davis 
would  have  been  the  hands  down  choice. 

Since  August,  1939,  Elmer  Davis  has  been 
a  "must"  at  five-minutes-to-nine  for  most 

people.  He  had  the  public's  confidence.  He  sym- 
bolized unvarnished  truth  and  objectivity.  He 

crammed  into  his  five-minute  spot  on  CBS  as 
much  news  and  interpretation,  without  use  of 
superlatives,  as  most  commentators  do  in  15- 
minute  commentaries. 

The  selection  is  a  tribute  to  radio.  Mr. 
Davis  was  an  outstanding  writer  and  analyst 
before  radio  discovered  him.  But  it  was  his 
astute  use  of  the  medium,  his  talents  as  a  news 
analyst,  that  inspired  confidence  not  only  of 
the  public  but  Government  from  the  Chief 
Executive  down. 

Mr.  Davis  is  given  cart  blanche.  He  will 
work  closely  with  Byron  Price,  director  of  cen- 

sorship, under  the  Executive  Order.  Mr.  Price's 
stewardship  during  the  last  six  months  has 
won  widespread  respect  and  praise.  He  has 
handled  a  tough  job  with  no  discernible  dis- 

locations. Two  practical  newsmen,  one  of  them 

thoroughly  familiar  with  radio's  own  func- 
tions, thus  collaborate  in  handling  the  entire 

war  news  distribution,  domestic  and  foreign. 
The  problem  of  handling  Government  news 

has  been  fraught  with  difficulties.  The  pre- 
Davis  structure,  which  had  mushroomed  as 
agency  after  agency  was  created,  became  un- 
wieldly,  confused,  repetitious  and  somewat  po- 

litical. All  that  goes,  under  the  fusion  outlined 

in  the  President's  precisely  worded  Executive 
Order,  lumping  the  OFF,  Office  of  Government 
Reports,  Division  of  Information  of  the  Office 
for  Emergency  Management,  and  the  Foreign 
Information  Service  of  Col.  William  J.  Dono- 

van's COI  into  the  new  OWL 
Mr.  Davis  does  not  profess  to  be  an  execu- 

tive. He  is  not  given  to  upheavals.  Essentially, 
he  is  a  conservative  newsman.  Some  2,000  to 
2,500  information  men  in  the  agencies  which 
OWI  absorbs  are  affected  by  the  reorganization. 
Chances  are,  however,  that  most  of  them  will 
find  niches  in  the  new  organization,  subject  to 
directives  which  will  issue  from  Mr.  Davis. 

In  designating  Milton  Eisenhower  as  deputy 
director,  Mr.  Davis  makes  another  practical 
and  meritorious  selection.  A  genius  at  organi- 

zation, he  will  supply  the  administrative  di- 
rection which  Mr.  Davis  states  he  lacks.  Mr. 

Eisenhower  also  may  be  regarded  as  radio- 
bred,  for  he  established  the  Department  of 

Agriculture's  famed  radio  farm  service  in  the 
twenties.  He  leaves  the  directorship  of  the  War 
Relocation  Authority,  which  has  handled  the 
delicate  task  of  evacuating  Japanese  in  this 

country,  for  the  last  three-months  without  a 
single  untoward  incident. 

There  is  little  to  indicate  that  tlie  present 
OFF  radio  functions  under  W.  B.  (Bill)  Lewis, 

former  CBS  vice-president,  will  be  disturbed 
under  the  new  organization.  There  has  been  lit- 

tle, if  any,  criticism,  and  fulsome  praise  from 
the  industry  for  the  job  he  and  his  associates 
are  doing.  The  Executive  Order  creating  OWI 

specifies  that  it  shall  "review,  clear  and  ap- 
prove all  proposed  radio  and  motion  picture 

programs"  sponsored  by  Federal  agencies  and 
service  as  the  central  point  of  clearance  and 
contact  "for  the  radio  broadcasting  and  mo- 

tion picture  industries"  for  Government  agen- 
cies. That  is  precisely  what  Mr.  Lewis'  or- 

ganization has  been  doing  under  OFF. 
Mr.  Davis,  according  to  the  older  heads,  is 

given  greater  latitude  in  his  new  post  than  that 
assigned  George  Creel  during  World  War  I. 
Those  in  radio  who  know  him  and  who  have  ob- 

served his  work,  know  he  will  use  it  sagely  and 
with  maximum  results.  For  Elmer  Davis  typi- 

fies truth,  integrity  and  objectivity  in  the  best 
radio  tradition. 

ALFRED  J.  McCOSKER  may  he  drafted 
as  a  candidate  for  the  gubernatorial 
nomination  of  his  native  State  of  New 
York.  If  the  well-wishes  of  broadcasters 

could  he  counted  as  votes,  "Mac"  would 
be  in  by  a  landslide,  for  there  is  no  better- 
liked  or  respected  man  in  radio  than  the 

genial,  capable,  head  of  WOR.  He's radio's  candidate  on  all  tickets. 

You  Get  Used  to  It! 

ONE  YEAR  AGO  the  mere  hint  of  the  violent 
upsets  in  merchandising  and  production  that 
have  come  with  the  war — the  very  mention  of 
rationing,  for  example,  would  have  thrown  the 
entire  distribution  business  into  jitters. 

Yet  upsets  far  worse  than  anticipated  have 
been  encountered  and  what  happens!  Business 
takes  rationing  and  packaging  problems  in 
their  stride  and  broadcasters  are  getting  along 
nicely,  if  busily. 

Brightest  prospects  in  the  nationwide  radio 
picture  are  centered  at  the  moment  in  spot  ad- 

vertising. Flexibility  of  this  form  of  rendition 
has  brought  around  many  advertisers  who  here- 

tofore have  had  little  time  for  the  less  romantic 
form  of  broadcasting. 

Anything  can  happen,  as  all  in  the  advertis- 
ing business  realize  only  too  well.  What  looks 

like  a  good  summer  and  autumn  conceivably 
can  turn  into  relatively  hard  times. 

But  those  who  remember  the  ifs  and  buts 

that  tormented  them  a  year  ago  as  they  timor- 
ously contemplated  the  possibilities  of  war 

abroad  are  less  likely  to  worry  about  what's 
to  come  in  the  months  immediately  ahead. 

They  can  thank  broadcasting's  adaptability, 
its  grip  on  the  public  and  its  sales  potency  for 
the  ability  to  ride  storms  such  as  those  of  the 
past  12  months.  More  trouble  lies  ahead,  but 
here  again  the  industry  is  certain  to  find  new 
markets  to  replace  those  that  are  lost. 

So  far  the  chaos  of  wartime  operation  has 
been  highly  annoying  but  far  from  crippling. 
Like  a  cold  shower,  you  get  used  to  it! 
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U/e  Pay  Out  ?^e5faect5  'To 

ELMER  DAVIS 

1: 

|HIS  is  my  last  broadcast 
as  I  have  been  called  into 

the  Government  service." 
With  these  14  vi^ords  Elmer 

Davis,  vv^hose  voice  has  been  as 
familiar  to  the  nation  as  that  of 
any  man,  announced  his  departure 
from  the  air  to  become  head  of  the 
Office  of  War  Information. 

It  was  typical  of  the  man  that  at 
a  time  when  he  had  been  called  by 
his  country  to  a  war  post  of  vital 
importance,  he  made  no  refer- 

ence to  his  new  responsibilities. 
Just  the  plain  statement  of  fact 
.  .  .  free  of  all  other  influences, 
the  type  of  reporting  that  has 
earned  for  Elmer  Davis  the  respect 
and  trust  of  the  people  of  the  en- 

tire country. 
But  that  has  always  been  the 

great  virtue  of  Elmer  Davis  .  .  . 
plain,  simple  incisive  language. 
Paul  W.  White,  CBS  director  of 
public  affairs,  in  referring  to  Mr. 
Davis'  radio  m.anner  said,  "His 
style  on  the  air  has  been  note- 

worthy for  its  quality  of  incisive- 
ness  and  succinctness".  The  New 
York  Times  leading  editorial  com- 

menting on  Mr.  Davis'  appoint- 
ment, called  his  reports  on  the  war 

"compact,  objective  and  shrewdly 
interpretative"  and  said  that  he 
was  "an  admirable  choice". 

While  Davis'  comments  on  the 
air  are  admittedly  masterpieces  of 
conciseness,  his  conversational  hab- 

its are  masterpieces  of  another 
sort,  according  to  Paul  White.  For 
instance  ...  in  announcing  his 
intention  of  playing  bridge  of  an 
afternoon,  a  pastime  at  which  he 
is  more  than  expert,  he  would  say 
something  like  this:  "I  wish  to 
inform  the  management  that  I  am 
going  in  search  of  three  like-minded 
citizens",  or  "If  the  house  has  no 
objection,  I  am  going  to  inquire 
into  the  problem  of  distribution"! 

Elmer  Davis  has  been  through 
many  a  news  crisis  at  CBS  .  .  . 
and  through  them  all  his  calmness, 
modesty  and  sound  judgment  helped 

his  colleagues  do  a  better  job — 
during  Munich,  the  outbreak  of  the 
war,  the  hectic  hours  after  Pearl 
Harbor,  through  these  crises  and 
many  others,  Mr.  Davis  kept  coolly 
and  calmly  concentrated  oYi  the  bus- 

iness in  hand  with  his  unique 
ability  to  relax  in  a  moment  at 
bridge.  Columbia  newsmen  recall 
his  entrance  into  the  news  room 
prior  to  a  broadcast  during  the 
Munich  crisis  with  the  words:  "I 
just  had  the  ...  hand!" Mr.  Davis  came  to  work  for  CBS 
in  August,  1939.  His  tall,  erect 
carriage,  his  grey  hair,  thick  black 
eyebrows  and  black  bow  ties  have 
been  a  fixture  on  the  17th  floor  at 
485  Madison  ever  since. 
Born  in  1890,  the  son  of  an 

Aurora  (Ind.)  banker,  E.  H.  Davis, 
and  the  former  Louise  Severin,  he 
attended  Franklin  College  in  the 
Hoosier  State  and  won  a  Rhodes 
Scholarship  upon  his  graduation  in 
1910.  He  spent  two  years  at  Queens 
College,  Oxford,  and,  according  to 
Edward  R.  Murrow,  is  one  of  the 
few  Americans  to  survive  two 
years  at  Oxford  with  accent  and 
outlook  unimpaired. 

Davis'  first  introduction  to  the 
Fourth  Estate  came  when  he  was 

14.  He  was  hired  as  a  printer's devil  on  the  Aurora  Bulletin  at  a 
salary  of  $1  a  week.  Ten  years  later 
he  became  a  reporter  for  the  New 
York  Times  and  later  became  an 
editorial  writer  for  the  Times.  Dur- 

ing his  career  on  the  Times,  he 
represented  that  paper  aboard  the 
Ford  Peace  Ship  in  World  War  I, 
was  torpedoed  by  a  Gejman  sub- 

marine on  his  way  back  to  America 
and  covered  many  national  political 
conventions. 

Davis'  journalistic  career  was 
supplemented  by  a  long  series  of 
books,  short  stories  and  essays  be- 

ginning with  the  publication  of 
Princess  Cecelia  in  1915  and  in- 

cluding a  History  of  the  New  York 
Times,  Times  Have  Changed,  I'll 
Show  You  the  Town,  The  Keys  to 

NOTES 

MA  J.  LUTHER  L.  HILL,  on  Ipave  as 
station  manager  of  KSO-KRNT,  Des 
Moines,  and  vice-president  of  the  Iowa 
Broadcasting  Co.,  is  now  serving  as  an 
instructor  for  the  Army  Air  Force, 
stationed  at  Miami. 
C.  J.  THORNQUEST,  national  sales 
manager  of  WING,  Dayton,  has  joined 
the  Navy  in  Radar  training,  tempo- 

rarily stationed  in  Chicago. 
M.  M.  BOYD,  manager  of  local  and 
spot  sales,  and  Paul  J.  Moore,  engi- 

neer of  NBC-Chicago,  have  received 
first  lieutenant  commissions.  Mr. 
Boyd  is  stationed  with  the  Air  Force 
in  Washington  and  Mr.  Moore  with 
the  Signal  Corps  in  Monmouth,  N.  J. 
DUDLEY  TICHENOR,  manager  of 
KVOR,  Colorado  Springs,  Cel.,  has 
been  elected  ijresident  of  the  Colorado 
Springs  Lions  Club  for  the  coming 

year. 
JOHN  ELWOOD,  general  manager  of 
KPO-NBC,  San  Francisco,  was  in 
New  York  for  two  weeks. 
CARL  NIELSEN,  account  executive, 
recently  resigned  from  KSFO,  San 
Francisco,  to  join  the  sales  staff  of 
K.IBS,  San  Francisco. 
CHESTER  J.  DOYLE,  sales  executive 
of  CBS  San  Francisco,  has  joined  the 
armed  forces. 
FRANK  BYRNES,  of  KJBS,  San 
Francisco,  has  transferred  to  the  sales 
staff  of  KQW,  San  Jose-San  Francisco. 
LOU  M.  REKER  has  been  promoted 
to  assistant  manager  in  charge  of  sales 
of  WRAL,  Raleigh,  N.  C. 
.lAMES  BENEDICT  KOBAK,  young- 

er son  of  Edgar  Kobak.  executive  vice- 
president  of  the  BLUE,  and  Hope 
McEldowney,  of  Washington,  were 
married  .lune  13  in  that  city.  A  recent 
Harvard  graduate,  young  Kobak  is 
due  to  join  the  Army  within  a  month 
or  two. 

ART  BROWN  Jr.,  manager  of  the 
Kenosha,  branch  of  WRJN,  Racine, 
Wis.,  on  .June  6  married  Margaret 
Elizabeth  Hinz,  of  Kenosha. 

the  City,  Friends  of  Mr.  Sweeney, 
Strange  Woman,  Giant  Killer  and 
White  Pants  Willie.  His  radio  play, 
"The  Road  to  Jericho",  was  re- 

cently presented  over  the  air.  He 
has  been  a  constant  contributor  to 
the  Saturday  Evening  Post,  Col- 

lier's, Harpers,  the  Saturday  Re- 
view of  Literature  and  is  the  au- 

thor of  more  than  130  fiction  stor- 
ies. He  is  a  former  president  of  the 

Authors'  League  of  America. 
In  the  spring  of  1941  Davis  took 

a  flying  trip  to  the  British  Isles  for 
a  five-week  survey  of  Britain  under 
the  "blitz".  He  traveled  1,500  miles 
by  car  with  Ed  Murrow  through 
bombed  acres  of  England  and  in- 

terviewed most  of  the  prominent 
British  leaders.  In  his  whole  time 
there  Davis  never  heard  a  bomb 
drop  ...  he  was  in  Bristol  when 
London  was  being  bombed,  in  Man- 

chester when  Bristol  was  being 
bombed. 

Davis  is  married  to  the  former 
Florence  MacMillen.  They  live  in 
New  York  in  the  winter  and  in 
Mystic,  Conn.,  in  the  summer,  and 
have  two  children,  Robert  Lloyd 
and  Anne.  Robert  is  now  in  Officer's 
School,  Fort  Benning,  Ga. 

BILL  WISEMAN,  promotion  man- 
ager of  WOW.  Omaha,  recently  was 

the  featured  speaker  liefore  the  Ad- vertising Club,  Kansas  City. 

ROBERT  E.  DUNVILLE,  vice-presi- 
dent of  Crosley  Corp.  and  general  sales 

manager  of  WLW-WSAI,  Cincinnati, 
underwent  a  tonsillectomy  last  week 
at  Bethesda  Hospital,  Cincinnati. 
ED  KBMBLE,  merchandising  service 
manager  of  KH.T,  Hollywood,  has 
talcen  on  the  additional  duty  of  super- 

visor of  s])ot  announcement  schedules. 
KEITH  KIGGINS,  New  York  BLUE 
vice-president  in  charge  of  station  re- 

lations, is  on  a  six-week  tour  of  affili- ated stations. 
ARNOLD  BACON,  formerly  auditor 
of  the  WNAX,  YanlUon,  S.  D.  is  in 
the  Army  at  Ft.  Leavenworth,  Kan. 
.JACK  STRICKLAND,  formerly  sales 
manager  of  the  American  Network  of 
FM  stations,  has  been  assigned  to 
handle  time  sales  for  WG3NY,  FM  sta- 

tioned owned  by  WHN,  New  York. 
JAMES  V.  COSMAN.  president  of 
WPAT.  Paterson,  N.  J.,  has  been 
commissioned  as  a  lieutenant  (j.g. )  in 
the  Navy  and  is  now  serving  in  the 
Bureau  of  Ships,  Wa.shington. 
GRIFFITH  THOMPSON,  general 
manager  of  WBYN,  Brooklyn,  is  in 
Doctors  Hospital  with  a  hernia  suf- 

fered while  moving  a  heavy  desk  in 
his  office. 
GEORGE  L.  YOUNG,  auditor  of  the 
Fort  Industry  Co.,  Toledo,  and  assist- 

ant to  company's  vice-president,  J. 
Harold  Ryan,  currently  serving  as  di- rector of  radio  censorship,  is  in  the 
Navy  as  a  lieutenant.  He  resigned 
June  1.5  to  report  to  Quonset  Point, 
Rhode  Island. 
JAMES  J.  CAHILL,  formerly  of  the 
New  York  sales  staff  of  WAAT,  Jer- 

sey City,  has  -"oined  the  sales  depart- ment of  WQXR,  New  York. 

GEORGE  W.  SMITH,  managing  di- rector of  WWVA.  Wheeling,  W.  Va., 
has  been  elected  president  of  the  Ohio 
Valley  Board  of  Trade. 
.JOSEPH  W.  BAILEY,  business 
manager  and  attorney  of  Louis  G. 
Cowan  &  Co.,  producers  of  BLUE 
Quiz  Kids,  has  been  commissioned  a 
lieutenant- junior  grade  in  the  Navy 
and  is  temporarily  stationed  in  Chi- cago. 

DON  MENKE,  copy  editor  of  WFBM, 
Indianapolis,  has  shifted  to  the  sales 
denartment  replacing  .lames  Matheny, 
now  in  the  Army.  Dave  Milligan,  con- 

tinuity editor,  under  Menke,  has  be- come copy  editor. 
WILLIAM  L.  HENRY  of  the  market 
research  division  of  Hooper-Holmes 
Inc.,  New  York,  has  been  named  direc- tor of  that  division,  succeeding  Chester 
B'.  Haring,  who  has  resigned  announc- 

ing no  decision  on  future  plans.  Mr. 
Henry  has  been  with  Hooper-Holmes 
for  the  past  two  years  and  was  pre- viously with  the  American  Institute 
of  Food  Distribution. 
FRANKLIN  M.  DOOLITTLE,  gen- 

eral manager  of  WDRC,  Hartford,  is 
a  member  of  the  Coast  Guard  auxiliary 
and  has  donated  his  38-foot  cruiser Decihel  for  patrol  duty. 

STORM  WHALEY.  manager  of 
KUOA,  Siloam  Springs,  Ark.,  is  the 
father  of  an  S^^-pound  girl  born 
.June  14. 
BERT  GEORGES,  general  manager 
and  executive  vice-president  of  WHEB, 
Portsmouth,  N.  H.,  will  marry  Jus- 

tine Flint  of  Kittery.  Me.  Miss  Flint  is 
a  former  newspaper  woman  and  a  spe- cialist in  fashion  and  home  economics. 

MEREDITH  WILLSON,  Hollywood 
musical  director  of  the  weekly  NBC 
Post  Toasties  Time,  sponsored  by  Gen- 

eral Foods  Corp..  has  written  a  new 
patriotic  war-effort  song  titled  "Song 
of  Steel".  It  has  been  transcribed  by 
NBC  Radio-Recording  Division,  with 
Thomas  L.  Thomas,  Metropolitan 
opera  star,  as  singer,  and  will  be  re- leased shortly  to  stations  nationally. 
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FRED  WOOD,  former  announcer  of 
WIP,  Philadelphia,  and  WSNJ. 
Bridgeton,  N.  J.,  has  joined  the  civil- 

ian training  corps  of  the  Army  Air 
Force. 
JANET  RIGGIN  has  joined  WPTZ, 
Philco  television  station  in  Philadel- 
phia. 
ALWYN  BACH,  announcer  of  KYW, 
Philadelphia,  has  been  named  radio 
chairman  of  the  Pennsylvania  district 
of  the  Dogs  for  War  Assn. 
RICHARD  MORRISS  PITTENGER, 
announcer  of  WFBM,  Indianapolis, 
known  as  Dick  Morriss,  resigned  June 
18  to  report  for  supplementary  train- 

ing in  the  Naval  Air  Force  at  Glen- 
view,  HI. 
NORMAN  McDonald,  formerly  of 
the  New  York  stage,  has  joined  the 
announcing  staff  of  WFBM,  Indian- 
apolis. 
VAL  BROWN,  formerly  announcer  of 
KFEL,  Denver,  has  joined  KIEV, 
Glendale,  Cal.  as  summer  relief. 
BILLY  ARTZT,  Hollywood  musical 
director  of  the  weekly  CBS  Blondie 
program,  sponsored  by  R.  J.  Reynolds 
Tobacco  Co.  (Camels),  has  been 
signed  for  his  fourth  consecutive  year. 
KEYES  PERRIN,  recently  announcer 
of  WTIC,  Hartford,  and  formerly  of 
WOKO,  Albany,  and  WBZ,  Boston, 
has  joined  the  announcing  and  pro- 

duction staff  of  WOR,  New  York. 
ELINOR  BARNEY,  graduate  of  the 
U  of  Minnesota,  has  joined  WEBC, 
Duluth.  Ann  Chepel  and  Leigh  Kem- 
nien  have  also  been  added  to  WEBC. 

BOB  DAVIS,  formerly  feature  service 
editor  of  the  West  Coast  publicity  de- 

partment of  Warner  Brothers,  Holly- wood, has  joined  the  press  department 
of  WOR,  New  York,  as  copy  writer. 
Al  Durante  shifts  from  the  day  pub- 

licity desk  to  night-time  duty,  taking 
the  place  of  .John  Anspacher,  now  in the  Army. 

CLARENCE  VAN  AUKBN,  formerly 
in  charge  of  the  mail  department  of 
WOR.  New  York,  replaces  George 
Kiernan  in  the  sales  service  depart- 

ment, .lohn  Ruddley,  formerly  of  the 
building  service  division,  replaces  Van 
Auken  in  the  mail  room. 
BILL  SHAPARD,  announcer  of 
WHN.  New  York,  is  the  father  of  a 
baby  boy,  his  second  son. 

GEORGE  F.  PUTNAM,  NBC  news- caster heard  daily  on  WEAF,  New 
York  at  11  p.m.,  and  M.C.  on  the  NBC 
Army  Hour,  starts  announcing  on  the 
BLUE  with  an  assignment  on  the 
Parker  Family,  sponsored  by  Andrew 
.Tergens  Co.,  Cincinnati,  for  Woodbury 
Soap,  Sundays  at  9  :15  to  10 :45  p.m. 
Agency  is  Lennen  &  Mitchell,  New 
York. 
A.  EDMUND  LYTLE,  formerly  of 
KDKA,  Pittsburgh,  has  joined  the 
announcing  staff  of  WHAM,  Roches- 

ter, N.  T. 
BEN  KAGAN,  former  writer  of  The 
Parker  Family  and  Mainstreet, 
U.  S.  A.,  is  now  writing  the  tran- 

scribed series.  You  Can't  Do  Business With  Hitler  for  the  radio  section  of 
the  War  Production  Board.  Series  was 
originally  handled  by  B'lwood  Hoffman 
and  Frank  Teleford,  the  latter  con- 

tinuing as  production  director  of  the 
series  in  addition  to  his  new  assign- 

ment of  directing  the  WPB's  This  Is Our  Enemy  broadcasts  each  Sunday 
on  MBS. 
JIM  BRITT,  baseball  commentator  of 
the  Yankee  Network,  on  June  15 
started  a  new  series  of  sport  broad- casts for  our  armed  forces  abroad  on 
WRUL,  Boston  shortwave  station, 
Monday  through  Friday  7  :.50-8  p.m. 

WAXTED 

by  WHO,  Des  Moines 

SALES  DEPARTMENT  position  to  handle  station  advertising 
and  promotion  including  research  and  merchandising. 
Must  have  copy  ideas,  know  printing  and  be  sales- 
minded.  Excellent  future  possibilities.  Write  Hale  Bon- 
durant,  Sales  Manager. 

REWRITE  MAN  FOR  NEWS  DEPARTMENT  with  ability  to 
act  as  relief  man  on  the  air  for  present  staff  of  news 
broadcasters.  Right  man  can't  help  moving  up  because 
selective  service  will  make  openings.  Write  Jack  Shelley, 
News  Editor. 

ASSISTANT  FARM  EDITOR  with  ability  to  meet  and  talk 
with  farm  groups  and  to  broadcast  farm  news.  Should 
be  graduate  of  Mid-West  agricultural  college.  Newspaper 
experience  desirable.  Write  Herb  Plambeck,  Farm  News 
Editor. 

ANNOUNCER  with  general  experience  and  interest  in  sports. 
Graduate  of  Middle-Western  college  preferred.  Write 
Harold  Fair,  Program  Director. 

All  these  men  should  be: 

1.  Fundamentally    honest,   sincere,  enthusiastic, 
and  in  the  habit  of  working. 

2.  Married,  28  years  old  or  more,  with  two  or 
more  children. 

3.  From  one  of  the  Middle-Western  states. 

ARMY  PUTS  TRIO  of  former 
NBC  men  back  to  work  at  their 
old  civilian  jobs  to  handle  a  radio 
tribute  to  Army  chaplain  heroes, 
Soldiers  of  God,  single  program  on 
BLUE  June  16.  They  are  (1  to  r)  : 
Corp.  Bill  Davidson,  former  writer 
for  Bill  Stern,  NBC  sports  direc- 

tor; Staff  Sergeant  Bill  Eliscu,  and 
Private  Bob  Eisenbach,  both  form- 

erly of  the  NBC  news  staff.  David- 
son and  Eisenbach  wrote  the  show. 

WAYNE  ROBINSON,  formerly  of 
WIBM,  Jackson,  Mich.,  has  joined 
the  junior  announcing  staff  of  WKZO, 
Kalamazoo,  Mich, 
ED  HOERNER  production  manager 
of  WWL,  New  Orleans,  is  the  father 
of  a  boy,  Edward  Robert,  born  re- cently. 

WILLARD  SCOTT,  announcer  of 
WWVA,  Wheeling.  W.  Va.,  has  been 
accepted  as  a  flying  cadet  in  the  Army 
Air  Force. 

BOB  BENSON,  news  editor  of 
WDAS,  Philadelphia,  has  joined  the 
announcing  staff  of  KYW,  Philadel- 

phia. .Joseph  Corr,  former  summer 
relief  announcer  of  WDAS  replaces 
Benson  at  that  station. 
WALT  NEWTON  announcer  of  WIP, 
Philadelphia,  has  resigned  to  join 
WGN,  Chicago,  July  1. 
PAUL  KENNEDY,  radio  editor  of 
the  Cincinnati  Post  has  been  granted 
a  leave  of  absence  to  join  the  New 
York  office  of  the  Coordinator  of 
Inter- American  Affairs. 

AL  BLAND,  conductor  of  the  Bland- 
ivagon,  WCKY,  Cincinnati,  will  be  off 
the  program  for  two  weeks  starting 
June  22  when  he  will  go  to  a  hospital 
for  removal  of  tonsils  and  an  opera- tion on  his  nose. 
ROBERT  LA  BOUR.  formerly  of  the 
production  staff  of  KG-U,  Honolulu, 
has  joined  NBC  to  handle  general  pro- 

duction. Also  joining  NBC's  produc- tion staff  is  Martin  Jones,  theatre 
owner  and  former  director-producer, 
who  will  handle  dramatic  production. 

FRANK  ALLEN,  member  of  the  agri- 
cultural department  of  WLW,  Cincin- nati, is  the  father  of  a  baby  boy. 

JOHNSTON  SNIPES,  formerly  of 
UP,  Chicago,  and  of  the  news  staff  of 
WOW,  Omaha,  has  joined  the  Chicago 
staff  of  Press  Assn.  radio  subsidiary 
of  AP.  James  Bormann  of  the  Chicago 
bureau  has  been  named  acting  bureau 
chief. 

FRANK  KNIGHT,  announcer-pro- ducer of  WOR,  New  York,  has  won 
the  prize  awarded  by  Minicam  Photog- 

raphy Magazine  for  the  best  picture  of the  month. 

DON  DUNPHY,  MBS  sportscaster, 
who  married  Muriel  Keating  June  20, 
is  receiving  a  War  Bond  as  a  wedding 
gift  from  Sports  Broadcasters  Assn., 
of  which  he  is  a  member. 

MARY  FURLONG  MOORE,  free- 
lancer in  public  relations,  has  joined 

S.  Duane  Lyon  Inc.,  New  York,  as 
merchandise  publicity  director. 
DONALD  MATHERS,  formerly  of 
WMBO,  Auburn,  N.  Y.  and  WWNY, 
Watertown,  N.  Y.,  and  Frederick 
Peach,  formerly  of  WBRK,  Pittsfield, 
Mass.,  have  joined  the  announcing  staff 
of  WTRY,  Troy,  N.  Y. 
I'>ETTY  THRO,  new  to  radio,  has 
joined  the  continuity  staff  of  WROK, 
Rockford,  111. 

JAMES  HOPPERS,  announcer  of 
WT.JS,  Jackson,  Tenn.,  has  assumed 
fulltime  duties  following  completion  of 
his  sophomqre  year  at  Union  U,  Jack- 

son, "Tenn.  He  will  handle  continuity writing. 

ERNEST  COURTNEY,  formerly  of 
CKVD,  Val  d'Or.  Que.,  is  now  musical director  of  CFCH,  North  Bay,  Ont. 

BARBARA  WEST  has  joined  the  con- 
tinuity staff  of  KVOO,  Tulsa,  replac- 

ing Juanita  Mitchell. 
BOB  HARRIS,  announcer  of  KOIN- 
KALE,  Portland,  has  volunteered  for 
the  Coast  Guard  and  will  be  on  duty 
this  month. 
BILL  WARD,  formerly  of  KOL. 
Seattle,  has  joined  the  continuity  staff 
of  KOIN-KALE,  Portland,  Ore. 

ED  BARRY,  formerly  program  di- rector of  WMFF,  Plattsburg,  N.  Y., 
joined  the  news  staflE  of  WGEA- 
WGEO,  Schenectady,  as  news  editor 
and  English  language  news  announcer. 
BOB  RYAN,  formerly  of  KWIL,  Al- 

bany, and  KOAC,  Corvallis,  Ore.  has 
joined  the  announcing  staff  of  KGW- KEX  Portland. 

LOU  SILVERS,  Hollywood  musical 
director  of  the  weekly  CBS  Lux 
Radio  Theatre,  sponsored  by  Lever 
Bros.  Co.  (soap),  has  had  his  contract 
renewed  for  the  seventh  consecutive 

year. 

RAY  ERLENBORN,  Hollywood  sound 
effects  technician-actor  on  the  NBC 
Al  Pearce  Show,  and  Margaret  Len- 
hart,  vocalist  formerly  featured  on  the 
program,  were  married  June  12. 

FRANK  PITTMAN,  BLUE  HoUy- 
wood  sound  effects  technician,  is  the 
father  of  a  girl  born  June  8. 
MILDRED  KENEVAN  has  joined 
NBC  Hollywood  traffic  department  as 
teletype  operator  replacing  Harold 
Haklik,  recently  transferred  to  the  net- work's San  Francisco  studios. 

JOHN  BOYLAN.  formerly  writer  on 
the  staff  of  KFWB,  Hollywood,  has 
joined  NBC  that  city  in  a  similar capacity. 

JOE  RANSON.  for  many  years  radio 
editor  of  the  Brooklyn  'Daily  Eagle, 
last  week  joined  the  publicity  depart- 

ment of  NBC  in  New  York,  which  also 
last  week  lost  two  of  its  former  staff 
members,  Wallace  West,  who  is  now 
working  in  the  network's  news  and special  events  department,  and  Robert 
Wiggington,  now  with  the  publicity 
department  of  Pan  American  Airways 

System. JACK  KBLSEY.  formerly  production 
manager  of  WHOM,  Jersey  City,  has 
been  appointed  program  director. 

BOB  WEST,  formerly  with  M-G-M and  now  announcer  on  WHOM,  Jer- 
sey City,  married  Mary  Endicott Drane  June  7.  Miss  Drane,  a  concert 

violinist,  has  appeared  on  network 
programs,  including  the  Fred  Allen, 
Phil  Baker  and  Horace  Heidt  shows. 
Ceremony  was  performed  by  West's mother,  Mrs.  Georgiana  Tree  West,  an 
ordained  minister. 

EVERETT  PRITCHARD  has  been 
appointed  traffic  director  of  WJW, 
Akron.  Gene  Peterson,  Glenn  Phillips 
and  Jack  Frankel  have  joined  the 
WJW  announcing  staff. 

JOHN  LAWRENCE  has  joined  the 
announcing  staff  of  WELI,  New 
Haven,  replacing  Pete  Stoner,  who 
has  joined  WTIC,  Hartford. 
CHARLES  McCUBN  formerly  of 
KGLO,  Mason  City,  la.,  has  joined 
the  announcing  staff  of  KSO-KRNT, 
Des  Moines  replacing  Norman  Jolley now  in  the  Marines. 

WALT  DAVIS  commercial  continuity 
editor  of  WHK-WCLE,  Cleveland,  has 
resigned  to  become  program  director  of 
WRRN,  Warren,  Ohio. 

LEW  HENRY  announcer  of  WHK- 
WCLE,  Cleveland,  has  been  elected 
president  of  the  Cleveland  local  of 
AFRA.  Nieki  Burnett  has  been 
elected  executive  secretary. 
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Reach  the  Midwestern  Millions 

at  exceptionally  low  cost  with 

Chicago's  Basic  Blue  Network  Station 

Whether  you  want  sales  or  good  will,  tell  your  mes- 

sage to  the  midwestern  millions  over  WE  NR.  More 

and  more  advertisers  are  turning  to  this  powerful 

station  for  intensive,  economical  radio  coverage.  The 

All-County  Census  of  Radio  Listening— an  impartial 

survey  which  measures  all  stations  with  the  same  yard- 

stick—proves that  WENR  covers  more  families  than 

any  other  major  Chicago  station,  at  less  cost  per  thou- 

sand. Get  details  of  this  exceptional  radio  value  now. 

50,000  WATTS  ON  A  CLEAR  CHANNEL-890  k.  c 

WENR  is  represented  nationally  by  these 
Blue  Network  spot  sales  offices 

New  York        Chicago        San  Francisco 

Hollywood  Detroit 

*A  name  given  to  WENR*s  primary  station  area  which  includes  most  of  Illinois  and  Wisconsin,  and  half  of  Indiana  and  Michigan. 



News  for  Workers 
LUNCH  HOUR  newscasts  of 
WAIT,  Chicago,  are  heard  by 
nearly  1,400  war  workers  of 
the  Flexible  Shaft  Co.,  Chi- 

cago (electrical  supplies) .  Re- 
quest for  permission  to  air 

the  broadcast  on  the  plant's public  address  system  came 
to  the  station  in  a  recent  let- 

ter from  the  personnel  direc- 
tor of  the  company,  which  is 

working  on  ordnance  con- tracts. So  that  listeners  in  the 
plant  would  not  miss  the  op- 

ening of  the  program,  the 
company  has  moved  time 
clocks  up  one  minute. 

JAMES  BURKE,  news  editor  of 
WHK-^YCEE,  Cleveland,  took  leave 
on  June  1  to  accept  a  Navy  commis- 

sion as  an  Ensign  in  the  intelligence 
section. 
JACK  WORMSER.  formerly  XBC 
Hollywood  sound  technician,  writer 
and  producer,  is  in  training  at  Fort 
Monmouth,  N.  J.  for  a  writing  assign- 

ment with  Signal  Corps  film  produc- 
tion center,  Astoria,  L.  I. 

DAN  CUBBERLY,  formerly  an- 
nouncer of  KOY,  Phoenix,  has  joined 

the  announcing  staff  of  WLS,  Chicago. 
HARRY  HESS,  formerly  of  the  UP. 
Chicago,  has  joined  the  news  staff  of 
WBBM,  Chicago. 
MORRIS  MAMORSKY  of  the  NBC 
music  staff  has  been  appointed  staff 
composer  for  the  network  according 
to  Thomas  H.  Belviso,  manager  of  the 
NBC  music  division. 
MAL  HANSEN,  formerly  of  the  farm 
staff  of  WHO,  Des  Moines,  has  been 
named  farm  director  of  KSO-KRNT, 
Des  Moines,  replacing  Andy  Woolfries. 
BILL  COPE,  announcer  at  WLOL, 
Minneapolis,  has  been  inducted  in  the 
Army.  Roy  Schneider,  formerly  at 
WOMT,  Manitowoc,  Wis.,  replaces 
him. 
JOHN  WELLINGTON,  formerly  on 
the  writer-production  staff  for  Lanny 
Ross,  has  joined  the  BLUE  produc- 

tion staff  to  handle  programs  featur- 
ing new  talent. 

MARSHALL  HOLINGUE,  cartog- 
rapher, has  joined  the  sales  promotion 

department  of  NBC  Chicago,  succeed- 
ing A.  G.  Walser,  now  in  the  Army. 

DALE  McCAMPBELL,  from  the 
Denver  United  Press  bureau  has 
joined  KVOR,  Colorado  Springs,  Col. 
as  a  newscaster. 

GEORGE  AMBERG,  Continuity  de- 
partment head  of  KROD,  El  Paso,  has 

joined  the  Army.  He  will  be  suc- 
ceeded by  Marcia  Sanguiu,  former 

free  lance  writer. 

Kelley  to  Pro  Rams 
ELECTION  of  Bob  Kelley,  sports 
editor  of  WGAR,  Cleveland,  as  sec- 

retary of  the  Cleveland  Rams  pro- 
fessional football  club  at  a  meet- 

ing of  the  club's  board  of  directors, was  announced  last  week.  Kelley 
has  been  given  a  leave  of  absence 
from  WGAR  until  Jan.  1,  1943  to 
immediately  take  over  work  of  a 
publicity  and  promotional  nature 
for  the  Rams.  He  will,  however, 
continue  to  handle  a  11  p.m.  to 
midnight  program  and  the  play  by 
play  accounts  of  Ram  games  for 
WGAR,  which  he  has  done  for  the 
last  five  years. 

JAIME  DEL  VALLE.  formerly  pro- 
gram director  of  KARM,  Fresno,  Cal., 

has  joined  the  Hollywood  radio  di- 
vision of  the  Coordinator  of  Inter- 

American  Affairs,  working  under  Jack 
Runyon,  manager.  Alberto  Rondon, 
formerly  Hollywood  publisher  of  Cine- 
landio  Magazine,  and  writer-producer 
and  commentator  of  the  short-waved 
program.  Voice  of  Hollywood,  spon- 

sored by  that  publication,  has  also 
been  added  to  the  CIAA  radio  division. 
BILL  STAMPS,  formerly  of  WSM 
and  W47NY,  Nashville,  has  joined  the 
announcing  staff  of  WBIR,  Knoxville. 
SYDNEY  H.  EIGES  of  the  NBC 
press  department  in  New  York  and 
former  INS  night  editor  and  cable 
editor,  has  been  named  assistant  man- 

ager of  the  press  department  by  John 
McKay,  manager  of  that  division. 
KENNETH  W.  MacGREGOR,  pro- 

duction director  of  WGN,  Chicago,  on 
June  28  is  to  marry  Agnes  Jane  Amar 
of  Rockland  Lake,  N.  Y.,  in  the  Little 
Church  Around  the  Corner,  New  York. 

ARTHUR  HANNES,  formerly  an  an- nouncer of  WHDL,  Olean,  N.  Y.,  and 
WERC.  Erie,  Pa.  recently  joined 
WGAR  Cleveland. 

Survey  in  Canada 

Shows  Spot  Active 

Equal  or  Better  Than  Last 
Summer,    Inquiry  Reveals 
CANADIAN  spot,  network  and 
local  broadcasting  this  summer  will 
be  the  same  or  slightly  better  than 
last  summer,  according  to  station 
executives,  agency  timebuyers,  net- 

work officials  and  representatives 
in  Toronto.  Most  do  not  expect  to 
see  much  of  a  change  over  last 
year  in  this  third  summer  that 
Canada  is  at  war;  some  report  that 
business  will  be  up  because  local 
as  well  as  national  advertisers  are 
taking  advantage  of  the  fact  that 
more  listeners  will  be  at  home  to 
listen  this  summer  due  to  gasoline 
and  tire  conservation  and  ration- ing. 

Some  agency  men  interviewed  by 
Broadcasting  stated  this  will  be  a 
bonanza  year  for  some  advertisers 
who  are  accustomed  to  stop  during 
the  summer  and  some  summer  ad- 

vertisers because  of  the  increased 
summer  audience  this  year  and 
competitive  network  programs  off 
the  air.  That  some  advertisers  have 
taken  advantage  of  this  state  of 
affairs  is  seen  in  the  fact  that  a 
small  number  are  continuing  this 
summer  whereas  ordinarily  they 
lay  off  during  the  hot  months  and  a 
few  who  have  not  been  using  radio 
advertising  have  started  summer 
spot  campaigns. 

Government  Time 

Two  other  factors  are  important 
in  the  Canadian  broadcasting  busi- 

ness. The  Government's  paid  radio 
advertising  has  this  year  been 
steadily  increasing  with  more  de- 

partments buying  time,  and  there 
has  been  no  summer  layoff  on  these 
campaigns — in  fact  an  increased 
use  of  radio  both  for  network  and 
transcribed  spots.  Most  recent  are 
a  "soap  opera"  Soldier's  Wife,  day- 

time serial  on  a  large  network  for 
the  Wartime  Prices  &  Trade  Board, 
and  an  Ontario  provincial  govern- 

ment Department  of  Labor  weekly 
program  on  a  large  network. 

Then  the  clarification  recently  of 
the  amount  of  advertising  increase 
which  will  be  allowed  for  income 
and  excess  profits  taxation  pur- 

poses has  cleared  the  air  for  a  num- 
ber of  advertisers  who  have  held 

back  pending  government  ruling. 
Some  who  have  awaited  the  govern- 

ment edict  will  now  start  cam- 
paigns to  meet  increased  business 

within  the  allowances  announced 
by  Ottawa,  and  others  who  have 
already  been  spending  more  on  ad- 

vertising than  they  will  be  allowed 
under  the  new  regulations  will  have 
to  contract  on  certain  media. 

There  has  been  no  greater  layoff 
this  summer  of  spot  and  network 
sponsors  than  last  year;  in  fact 
there  has  been  less,  according  to 
the  consensus.  And  without  excep- 

tion those  sponsors  who  leave  the 
air  during  the  torrid  months  have 
signed  on  again  for  the  fall.  The 
increase  in  business  of  the  past 
winter  and  spring  has  been  well 

maintained  on  summer  bookings. 
Local  business  has  also  improved, 

especially  on  stations  which  have 
gone  after  local  business  aggres- 

sively. Local  business  was  forecast 
by  a  number  of  radio  men  in  Can- 

ada last  winter  as  an  untouched 
source  for  many  stations,  and  reps 
who  have  visited  their  stations  in 
recent  months  report  that  local  bus- 

iness is  being  sought  with  success. 
Individual  stations  report  that  local 
business  for  this  summer  is  up,  and 
such  local  sponsors  as  leave  for  the 
summer  have  renewed  for  the  fall, 
with  some  well  into  1943. 

Network  business  has  held  up 
well,  with  only  the  usual  network 
summer  fadeouts,  and  a  number  of 

new  sponsors  as  well  as  govern- 
ment departments  on  for  this  sum- 

mer on  both  regional  and  national 
networks.  Fall  bookings  are  holding 

up  well,  and  a  number  of  new  net- work advertisers  are  discussing 
late  summer  and  fall  programs. 

Canada's  wartime  experience  has 
been  a  steadily  increasing  amount 
of  business  placed  on  radio  sta- 

tions, with  only  a  few  casualties 

among  sponsors  due  to  wartime  re- strictions or  to  their  turning  all 
production  for  war  use.  While  some 
other  media  have  suffered  in  the 

Dominion,  broadcasting  has  in- 
creased its  sponsored  business,  and 

with  more  and  more  government 
use  of  paid  programs,  few  in  the 
industry  expect  to  see  a  drop  in 
business  for  some  time. 

FECIAL  EVENTS! 

You'll  hear  lots  of  them  on 
WSAI,"  points  out  Suzy  our 
Steno.  "Our  full-time  special 
events  department,  with  two 
mobile  units  and  every  other 
facility  at  its  disposal, 

takes  care  of  that." 
Cincinnati 

listeners  habitu- 
ally  tune  to  WSAI 

for  "on-the-spot" 
coverage  of  important 

events.  WSAI's  reputation  for 
service,  like  WSAI's  SOUND 
MERCHANDISING,   makes  it 
a  STANDOUT  in  the  eyes  of 
advertisers. 

5.  Taxicab  Covers 

6.  Downtown  Win- 

IT  SELLS   FASTER  IF  IT'S   

WSAI'S  SALES  AIDS 
1 .  Street  cor  and 

bus  cards 
2.  Neon  Signs 

3.  Display  Cards  Displays 4.  Newspaper  Ads  7.  House-organ 
>   8.  "Meet  the  Sponsor"  Broadcast 

lED 

CINCINNATI'S    OWN  STATION NBC  «  BLUE  NETWORKS  •  5,000  Wolls  Day  and  NIghl  •  Represented  by  Spot  Scries,  Inc. 

WSJSN 

Synonymous  ...  and  32  aggres- sive Alabama  newspapers  print 

WSGN  program  pictures  and 

publicity;  carry  the  WSGN 
radio  column. 

610 

Kc. 

BIRMINGHAM 
hieadley-Reed  Compony,  Repi. 

BLUE  NETWORK  and  Mutual 

Page  38  •  June  22,  1942 BROADCASTING  •  Broadcast  Advertising 



UtiA
e  ~ 

CONTRO 

FRANCIS  MORSE.  formerly  of 
WBBZ,  Ponca  City,  Okla..  has  ioined 
the  control  staff  of  WKZO,  Kalama- 

zoo, Mich. 
WILLARD  BOTTS.  former  engineer 
of  WIP,  Philadelphia,  has  been  made 
a  second  lieutenant  in  the  Signal 
Corps. 
JOHN  G.  GOULD,  technician  of 
KIEV,  Glendale,  Cal.,  has  joined 
KGFJ,  Los  Angeles. 
W.  FREDERICK  HENDERSON  Jr., 
CBS  engineer,  last  week  became  the 
father  of  a  baby  boy. 
CHARLOTTE  HEINIG  replaces 
Geraldine  Swanson  on  the  engineer- 

ing office  staff  of  WOR,  New  York. 
EMMETT  VOELLER.  Richard  Voel- 
ler  and  William  Foes,  of  Indiana  Tech- 

nical Colleire.  have  been  added  to 
WOWO-WGL,  Fort  Wayne,  Ind.,  as 
summer  relief  engineers. 
ANDREW  A.  COSTELLO.  formerly 
of  the  engineering  staif  of  WKIP, 
Poughkeepsie,  has  .ioined  WPAT,  Pat- 
erson,  N.  J.,  as  a  studio  engineer. 
WILLARD  DELANO  WHITFIELD. 
NBC  assistant  commercal  engineer  and 
supervisor  of  communications,  has 
been  granted  a  leave  of  absence  to  join 
the  Coast  Guard  Reserve  as  a  radio- 

man, first  class. 
W.  S.  CROOKS,  formerly  of  WBTH, 
Williamson,  and  WLOG,  Logan,  W. 
Va.  has  become  chief  engineer  of 
WFVA,  Fredericksburg,  Va. 
W.  C.  GROVES  Jr.  has  returned  to 
the  engineering  staff  of  WGNC,  Gas- 
tonia,  N.  C,  succeeding  Clarence 
Morse  who  has  joined  WLW,  Cin- cinnati. 

PRESTON  PEARSON,  radioman  sec- 
ond class.  Naval  Reserve,  and  form- 
erly of  WPTF.  Raleigh,  on  June  6 

married  Alice  Hall,  traffic  manager  of 
WRAL,  Raleigh. 
VERNON  BAUMGARDNER.  former 
chief  engineer  of  KWLM,  Willmar, 
Minn.,  has  ioined  the  engineering  staff 
of  WHK-WCLE,  Cleveland. 
WILLIAM  SANBTTRN  has  joined  the 
engineering  staff  of  WHO,  Des  Moines. 
Harold  Rissler,  formerly  of  WHO,  is 
in  the  Army  at  Jefferson  Barracks, 
Mo. 

WILLIAM  DANNEMAN,  from 
KYUM,  Yuma,  Ariz.,  has  ioined  the 
engineering  staff  of  KVOR  Colorado 
Springs,  CoL 

ROSS  GIBSON,  formerly  engineer,  an- 
nouncer and  remote  studios  manager  of 

KUOA.  Siloam  Springs,  Ark.,  has 
joined  KBIX,  Muskogee  Okla.  as  en- 
gineer-announcer. 
MILT  HALL  has  joined  the  engineer- 

ing staff  of  KOA,  Denver,  replacing 
Bill  Kumpfer,  who  resigned  to  accept 
a  civil  service  position  in  electronics 
research. 
DAVE  HARPLBY,  engineer  of 
WQAM.  Miami,  is  the  father  of  a  baby 
girl,  Hallie  Catherine. 
PAITL  SLOANE.  studio  operator  of 
KDKA,  Pittsburgh,  is  the  father  of  a 
son  born  June  14. 

Record  Committee 
TO  ASSIST  Records  for  Our  Fight- 

ing Men  Inc.  in  its  drive  to  collect 
old  phonograph  records,  convert  them 
into  scrap  and  buy  new  records  for 
service  men  with  the  proceeds,  a  com- 

mittee of  m.c.'s  of  recorded  shows  has 
been  formed,  headed  by  Dick  Gilbert, 
of  WHN,  New  York.  The  committee 
will  provide  conductors  of  recorded 
programs  with  spot  announcements, 
news  fliers  and  suggestions  for  tying  in 
the  drive  with  individual  programs. 

AM 

for  FARMERS 

is  "edited 

Tycoons! 

0  When  you  think  of  KMA,  don't  think 
only  of  Shenandoah.  Think  of  all  the 
other  towns  in  the  KMA  area.  Think  of  a 

primary  area  of  nearly  3,000,000  peo- 

ple— who  spend  over  $800,000,000  a 

year  in  retail  stores.  Think  of  a  150- 
county  audience,  66%  of  which  is  farm 

and  small  town.  And  think  of  an  "edi- 

torial" policy  that  devotes  131/^  hours 

daily  to  serving  the  specific  needs  and 
wants  of  this  audience! 

Think  of  all  this,  and  you  hegin  to 

understand  how  KMA,  with  only  5,000 

watts,  pulled  532,120  commercial  re- 

sponses last  year !  For  the  whole  amazing 

story,  send  for  our  latest  market  data 

brochure.  Or  just  ask  Free  &  Peters. 

The  No.  1  Farm  Station  in  The  No.  1  Farm  Market — 

150  Counties  Around  Shenandoah,  Iowa 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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DADDY'S  HELPER  in  the  control 
room  of  KLZ,  Denver,  20-month- 
old  Diana  Lee  Neubauer  lends  a 
hand  at  the  monitoring  board  to 
her  father,  Jack  Neubauer,  studio 
engineer.  She  sets  a  record  for 
youthfulness  among  feminine  in- 

vaders of  the  control  room. 

Fulton  Lewis  jr.  Honored 
FULTON  LEWIS  jr.,  MBS  news 
analyst,  received  a  citation  from 
Edward  McGrail,  National  Com- 

mander of  the  American  Legion,  on 
the  concluding  broadcast  of  his 
Production  for  Victory  series  on 
MBS  June  18.  Presented  in  coop- 

eration with  the  National  Assn.  of 
Mfrs.,  the  series  has  brought  re- 

ports by  Lewis  from  more  than  50 
industrial  centers  for  the  past  13 
months. 

REVISIOIS  OF  RULE 

OlS  TOWER  RIGHTS 

OVERZEALOUS  air  raid  wardens 
who  have  taken  tower  lights  into 
their  own  hands  during  blackouts 
■ — in  many  instances  demanding 
without  authority  that  they  be 
turned  off  and  in  some  cases  going 
so  far  as  to  shoot  them  out — will 
shortly  receive  specific  rules  on  the 
subject  from  the  Office  of  Civilian 
Defense,  it  was  announced  last 
week. 

Order  Revamped 

Also  to  avoid  station  operators' confusion  on  when  and  where  they 
may  keep  their  transmitter  tower 
lig-hts  on  during  blackouts,  the  FCC 
in  cooperation  with  the  War  Dept., 
is  revamping  the  confidential  Order 
No.  88,  issued  shortly  after  Pearl 
Harbor,  which  outlines  stations' conduct  during  blackouts  and  air 
raid  alarms.  The  FCC  said  the 
order  will  not  be  drastically  revised 
but  will  be  clarified  to  prevent  fur- 

ther clashes  between  stations  and 
local  defense  officials. 

At  the  OCD  it  was  said  that  in 
many  cases  it  was  preferred  that 
radio  tower  lights  remain  on  during 
blackouts  to  act  as  beacons  for 
friendly  aircraft.  However,  it  was 
said  air  raid  wardens  in  some  sec- 

tors, particularly  in  the  Northwest, 
had  undertaken  on  their  own  au- 

thority to  govern  station  practices. 
It  was  pointed  out  that  only  the 
Army  Fighter  Command,  new  name 
of  the  Army  Interceptor  Command, 
can  regulate  a  station's  tower  lights and  that  this  would  be  made  clear 
to  air  raid  wardens. 

Crystal  Revival 
CRYSTAL  SETS  are  still 
the  best  insurance  against 
power  failure  as  proved  re- 

cently by  George  Boltz,  trans- 
mitter engineer  of  KLZ,  Den- 

ver. During  a  recent  power 
failure  in  his  suburb,  George 
tried  to  monitor  KLZ  through 
his  car  radio  but  it  broke 
down  (there  was  no  power 
for  his  home  radio,  of 
course).  George  promptly 
built  a  crystal  set  from  spare 
parts,  put  on  the  headset  and tuned  in  to  find  his  station 
still  functioning. 

Requirements  Relaxed 
For   Aeronautical  Jobs 

UPON  recommendation  of  the  De- 
fense Communications  Board  the 

FCC  last  Wednesday  relaxed  li- 
cense requirements  for  aeronautical 

station  operators  where  telegraph 
transmission  is  utilized.  The  ac- 

tion permits  operation  of  a  fixed 
station  by  holders  of  a  radiotele- 

phone permit  or  radiotelephone  li- cense who  has  been  endorsed  as  able 
to  transmit  and  receive  at  least  16 
International  Morse  Code  groups 

per  minute. The  FCC  said  the  action  was 
taken  to  relieve  the  "rapidly  grow- 

ing shortage  of  skilled  operators 
being  caused  by  war  time  conditions 
and  the  requirements  of  the  mili- 

tary forces  for  radio  operators." 
It  was  also  said  the  move  "looks 
forward  to  the  possibility  of  train- 

ing women  to  assume  these  duties 
by  providing  for  such  operation 
without  the  detailed  technical  quali- 

fications necessary  for  the  more 

technical  grades  of  licenses." 
Permit  holders  may  receive  en- 

dorsement by  appearing  at  any  of 
the  FCC  field  offices  or  in  Washing- 

ton for  the  Morse  Code  test.  The 
order  requires  a  first  or  second 
class  radiotelegraph  or  radiotele- 

phone operator  be  assigned  to  sta- 
tions using  type  A-1  or  A-2  emmis- 

sion  to  make  equipment  adjust- ments. 

INTERNATIONAL  SALT  CO., 
Seranton,  Pa.,  has  denied  charges  filed 
with  the  Federal  Trade  Commission 
that  it  has  violated  the  Robinson-Pat- 
man  Antidiscrimination  Act  by  selling 
salt  to  some  customers  for  higher 
prices  than  salt  of  like  quality  to  other 
customers.  Hearings  have  been  sched- uled. 

MIKE  RETURN  of  two  former  an- 
nouncers took  place  when  the  CBS 

Cheeks  From  the  Camp  show  orig- 
inated June  16  from  Fort  Jackson, 

S.  C.  They  are  Corp.  William  D. 
Strauss  (left),  who  for  five  years 
prior  to  his  induction  last  year  an- 

nounced for  WQXR,  New  York,  and 
Pvt.  Gene  Whiteaker,  formerly  of 
WMCA  and  WINS,  New  York; 
WDNC,  Durham,  N.  C;  WBIG, 
Greensboro,  N.  C. 

Coast  Defense  Steps 

MORE  THAN  160  standard  gas 
masks,  through  arrangements  made 
by  the  Southern  California  Broad- casters Assn.,  have  been  issued  by 
the  Los  Angeles  County  Defense 
Council  to  the  four  networks  and 
16  stations  in  that  area.  Masks  are 
for  technicians  and  other  station 
personnel  required  to  remain  on 
duty  during  an  emergency.  Besides 
receiving  instructions  in  the  use  of 
gas  masks,  several  members  of 
each  station's  personnel  have  com- 

pleted the  Red  Cross  first  aid 
course  and  been  schooled  in  other 
emergency  precautions.  Special  fire 
wardens,  trained  by  the  Los  An- 

geles Fire  Department,  have  been 
appointed  by  each  station  as  well as  the  networks  to  take  charge  in 
the  event  of  a  disaster. 

Tennelly  Returning 
RICHARD  TENNELLY,  NBC 
Tokio  correspondent  interned  in 
Japan  since  the  outbreak  of  the 
war,  is  expected  to  arrive  in  New 
York  Aug.  17  in  an  exchange  of 
American  and  Japanese  nationals, 
the  State  Dept.  has  notified  NBC. 
No  mention  was  made  of  the  two 

other  missing  newsmen  on  NBC's 
Far  East  staff,  Edward  Hart  Mac- 
Kay,  former  Shanghai  correspon- 

dent presumably  interned  there, 
and  Bert  Silen,  stationed  at  Manila 
and  not  heard  from  since  the  fall of  that  city. 

W75NY  Readies 

EIGHTH  of  New  York's  FM  sta- 
tions is  to  go  on  the  air  this  sum- 

mer, according  to  FM  Broadcasters 
Inc.,  New  York,  which  reports  that 
W75NY,  owned  by  Metropolitan 
Television  Inc.,  is  now  well  under 
construction.  Studios  are  being 
built  in  a  penthouse  atop  654  Madi- 

son Ave.,  while  the  transmitter  has 
already  been  installed  on  the  roof 
of  the  nearby  Hotel  Pierre.  A  pro- 

gram schedule  of  at  least  six  hours 
daily  is  contemplated.  Metropoli- tan Television  is  ovraied  jointly  by 

Bloomingdale's  and  Abraham  & Straus,  both  department  stores. 

WHDH,  Boston,  has  appointed  George 
P.  Hollingberry  Co.  executive  national 
representative. 

Elmer  Diddler's  Doings: 

"REMEMBER  ME, 

ELMER?** 

My  girl-friend  and  I  are  a  couple  of  representa- 
tives from  the  big  throng  of  folks  who  think  that 

the  Great  Northeast  is  tops  for  vacations,  winter 

or  summer.  We're  as  anxious  to  hear  from  you, 
Elmer,  as  you  are  to  speak  to  us,  but  the  G.  N. 
is  a  big  place.  Takes  plenty  of  power  to  spread 
your  message  over  this  vacation-land.  Your  did- 

dling system  of  "piecemeal  coverage" — a  station 
here,  another  there — just  won't  do  in  this  region, 
for  there's  one  station  that  can  do  the  whole  job. 
That's  WGY— 

GENERAL  ELECTRIC 

WGY 

SCHENECTADY,  N.  Y. 

the  airea's  only  50,000-watt station 

the  airea's  lowest  frequency 

^  the  airea's   only   NBC  Red outlet 

the  airea's  only  20-year 
veteran 

WGY-68 
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KMOX  Silenced  Five  Hours 

Over  Employment  of  Woman 

Network  Calls  It  a  'Wildcat  Strike'  but  IBEW 

Says  It  Was  Authorized  by  National  Union 
KMOX,  50,000-watt  CBS  owned 
and  operated  station  in  St.  Louis, 
was  forced  off  the  air  from  3  p.m. 
to  8  p.m.  last  Tuesday  by  the  walk- 

out of  the  station's  21  technical 
employes. 

Walkout,  described  by  CBS  as  a 
"wildcat  strike  of  the  most  de- 

plorable kind",  climaxed  a  con- 
troversy over  the  station's  employ- 

ment of  a  woman  for  training  as 
a  technician,  which  the  St.  Louis 
local  of  the  International  Brother- 

hood of  Electrical  Workers,  to 
which  all  the  KMOX  technicians 
belong,  claimed  was  in  violation  of 
its  closed  shop  contract  with  the 
station. 

Disputing  the  network's  descrip- 
tion of  the  walkout  as  a  "wildcat 

strike",  F.  L.  Hurd,  an  interna- 
tional representative  of  the  IBEW, 

told  Broadcasting  the  action  was 

authorized  by  the  union's  national 
headquarters.  The  men  returned  to 
work  after  five  hours,  he  said,  with 
the  understanding  that  women  are 
not  to  be  trained  for  technical  serv- 

ice at  KMOX  until  a  plan  for  such 
training  has  been  worked  out  be- 

tween the  station  and  the  IBEW 
local  in  St.  Louis.  If  the  parties 
are  unable  to  agree  locally,  the  mat- 

ter will  be  considered  by  execu- 
tives of  CBS  and  of  the  union's 

national  organization,  he  stated, 
and  if  there  is  still  no  agreement, 
which  he  said  he  thought  extremely 
unlikely,  it  will  probably  be  sub- 

mitted for  arbitration. 

CBS  Statement 

The  formal  CBS  statement,  is- 
sued Tuesday  night,  reads  as  fol- 

lows : 

"The  arbitrary  walkout  of  engi- 
neers at  our  radio  station  KMOX, 

St.  Louis,  forcing  the  station  off  the 
air  this  afternoon,  was  in  open 
defiance  of  our  union  contract  and 
constitutes  a  wildcat  strike  of  the 
most  deplorable  kind.  The  engi- 

neers give  the  employment  by 
KMOX  of  a  woman  engineer  as  the 
reason  for  silencing  the  only  clear 
channel  station  in  the  St.  Louis 
area,  with  millions  of  listeners  de- 

pendent upon  it  for  broadcasting 
service. 

"The  fact  is  that  KMOX's  first 
step  toward  training  women  as  re- 

placements for  men  who  may  be 
called  into  the  service  was  sanc- 

tioned in  advance  by  the  interna- 
tional oflSce  of  the  engineer's  union, 

the  IBEW.  The  capricious  protest 
of  the  local  engineers  against  a 
patriotic  necessity,  aimed  at  main- 

taining wartime  radio  service  to 
listeners,  is  almost  unbelievable. 

"There  are  no  differences  what- 
ever between  KMOX  and  the  en- 

gineers on  wages,  hours  or  working 
conditions. 

"This  is  the  first  strike  of  its 
kind  in  broadcasting  history,  and 

has  no  base  except  discrimination 
against  women  at  work  in  war- 

time." 
A  radically  different  picture  of 

the  situation  was  given  by  Mr. 
Hurd.  Negotiations  have  been  un- 

der way  for  six  weeks  or  more  be- 
tween CBS  and  the  IBEW,  he  said, 

to  work  out  the  many  problems 
arising  from  the  employment  of 
women  as  temporary  replacements 
for  the  technicians  at  the  CBS 
M  &  0  stations,  all  of  whom  are 
IBEW  members,  who  are  taken 
from  their  jobs  for  war  duty. 

Closed  Shop  Pact 

The  union,  he  stated,  is  happy 
to  have  its  members  used  wherever 
and  however  they  can  best  serve 
their  country,  but  it  is  determined 
to  protect  their  jobs  and  standards 
of  employment  until  they  are  called 
away  and  to  insure  their  reemploy- 

ment after  they  return  from  war- 
time duties. 

CBS  has  engaged  women  tech- 
nicians, he  said,  in  New  York,  Chi- 

cago and  Boston,  as  the  network 
is  entitled  to  do  under  its  general 
agreement  with  the  union.  But,  he 
declared,  this  general  contract  does 
not  apply  in  St.  Louis,  where  there 
is  a  closed  shop  agreement  which 
requires  KMOX  to  apply  to  the 
IBEW  when  it  wants  to  hire  new 
technical  employes. 

When  a  woman  was  brought  into 
KMOX,  Mr.  Hurd  said,  the  super- 

visor, William  E.  Mansfield,  re- 
fused to  accept  her,  whereupon 

he  was  fired  by  the  station  man- 
ager. Merle  Jones,  who  said  any 

engineer  at  the  station  who  re- 
fused to  train  the  woman  would 

also  be  dismissed. 
Mr.  Hurd  said  Mr.  Jones  had 

denied  he  had  actually  fired  the 
supervisor.  In  any  event  the  men 
refused  to  work  with  the  woman  on 

the  ground  that  she  had  been  en- 
gaged in  violation  of  the  IBEW 

contract  with  the  station  and  when 
the  management  refused  to  dis- 

miss her,  the  walkout  occurred. 

Chicago  RWG  Elects 
CHICAGO  LOCAL  of  the  Radio  Writ- 

ers Guild  at  its  first  annual  election 
voted  George  Roosen,  of  CBS,  presi- 

dent ;  Fred  Kress,  freelance,  vice- 
president  ;  Pauline  Hopkins,  author  of 
CBS  That  Brewster  Boy,  secretary; 
Jack  Payne  of  MBS,  treasurer.  Coun- cil members  elected  in  addition  to  the 
four  officers  are  :  Leslie  Edsley  of  the 
BLUE,  George  SteUman  of  Blackett- 
Sample-Hummert,  Arch  Farmer  of 
CBS,  Ruth  Walliser  of  MBS.  Sidney 
Gerson,  freelance,  Louis  Scofield  free- 

lance. Hugh  Savage,  Chicago  attorney, 
was  appointed  by  the  Guild  to  conduct 
negotiations  on  behalf  of  the  news 
writers  with  CBS. 

DR.  WALTER  DAMROSCH,  con- 
ductor and  m.e.  of  the  BLUB  educa- 

tional Music  Appreciation  Hour,  now 
off  the  air,  has  been  named  music 
counselor  to  NBC,  to  serve  in  an  ad- 

visory capacity  for  musical  programs 
on  that  network. 

War  Spirit 
TO  MAKE  employes  more 
conscious  of  the  importance 
of  radio  products  to  each  of 
the  armed  forces.  General 
Electric,  Schenectady,  work- 

ers' committee,  headed  by 
Fred  Schoeffler,  chairman, 
has  started  a  V-7  program. 
Assembling  to  the  tunes  of 
martial  music,  at  the  initial 
ceremonies,  each  worker 
pledged  never  to  relax  their 
careful  workmanship. 

Dreier  for  Skelly 

SKELLY  OIL  Co.,  Kansas  City, 
is  temporarily  substituting  Alex 
Dreier,  former  NBC  Berlin  cor- 

respondent, for  Clifton  Utley,  effec- 
tive June  22,  on  the  Monday 

through  Friday  quarter-hour  news- 
casts on  21  NBC  Midwestern  sta- 
tions at  8-8:15  a.m.  Mr.  Utley  will 

return  after  a  13-weeks  absence. 
Agency  is  Henri,  Hurst  &  McDon- ald, Chicago. 

WNBC,  Hartford 
MODIFICATION  of  the  license  of 
WNBC,  New  Britain,  Conn.,  to  move 
its  studios  to  Hartford,  was  granted 
last  Tuesday  by  the  FCC. 

Huntington  PA  Bureau 
PRESS  ASSOCIATION  Inc.,  AP 
radio  subsidiary,  has  expanded  domes- 

tic coverage  by  establishment  of  a 
bureau  at  Huntington,  W.  Va.  Simul- 

taneous with  the  opening  of  the  new 
branch,  special  service  was  started  by 
WBLK,  Clarksburg  ;  WCHS,  Charles- 

ton ;  WSAZ,  Huntington  ;  and  WPAR, 
Parkersburg,  all  stations  being  aflHli- 
ated  with  the  West  Virginia  Network. 

RED  RIVER  VALLEY  FOLKS  HAS 

PLEHTY  OF  'BUCKS'  TOO.'  OVER  600 

MItUON  OF  'EM  IN  EFFECTIVE 

BUYING  INCOME!  ASK  WOAT,  AT 

FARGO,  HOW  TO  GIT  A  FEW.'^ 

5000  WATTS-NBC 
AFFILIATED  WITH  THE FAKGO  FORUM 
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WHEN  YOU  SEE 

"^^e^  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

^.000073  J^e^  FAMILY 

Check  WTAM'S  cost  two  ways:  First,  divide  the  15 
minute  Daytime  rate  of  each  Cleveland  Station  by 

the  number  of  families  each  claims  in  its  Primary 

Area.  Then  check  the  Surveys  for  actual  listeners. 

In  Metropolitan  Cleveland  and  all  through  the  Area 

WTAM  leads  by  a  wide  margin  .  .  all  day  ,  .  all 

night  .  .  all  week.  It's  this  low  cost  per  ear  that 
makes  WTAM  the  f/rsf  choice  of  shrewd  time  buyers, 

coast  to  coast,  for  local,  spot  arid  network  time. 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 

Blue  Campaigns — Free  Booklets — Miniature  Towers 

Autograph  Books — Theatre  Trailers 

^RIPRISIHTID  MATIONAllY  Wj^  BY  SPOT  SAllsl^^lCIS 

To  ADVISE  listeners  and 
 the radio  industry  of  their  affilia- tion with  the  BLUE,  eight 

New  England  stations,  four 
of  which  joined  the  BLUE  last 
week,  and  four  whose  BLUE  affilia- tion has  passed  or  is  in  the  near 
future,  are  conducting  extensive 
promotion  campaigns  through  spe- 

cial announcements  and  five-minute 
recordings  playing  up  BLUE 
shows. 

Five  outlets  are  broadcasting 
special  local  dedicatory  programs 
featuring  local  talent  and  civic  fig- 

ures; two  are  conducting  local  list- ener contests  for  slogans;  material 
has  been  mailed  to  advertisers  and 
agencies  with  special  BLUE  stick- ers and  novelties  to  timebuyers, 

and  supplementary  activities  in- 
clude trade  paper,  newspaper  and 

outdoor  advertising,  postcards  to 
listeners  and  window  displays. 

Joining  the  BLUE  last  week 
were  four  stations,  WHDH,  Bos- 

ton; WELI,  New  Haven;  WFCI, 
Providence,  and  WNAB,  Bridge- 

port, Conn.,  all  of  which  took  part 
in  the  June  16  This  Nation  At  War 
program  on  the  BLUE,  featuring  a 
special  welcoming  address  by 
Mark  Woods,  president  of  the 
BLUE.  Other  stations  joining  in 
the  celebration  are  WNBC,  Hart- 

ford, which  became  a  BLUE  affili- 
ate three  years  ago;  WMUR,  Man- 

chester, N.  H.,  a  new  member  of 
the  BLUE  last  year;  WSRR, 
Stamford,  Conn.,  which  joined 
April  15,  and  WSPR,  Springfield, 
Mass.,  to  become  a  BLUE  outlet 

Sept.  27. * 

Band  Leaders 

LIFE  STORIES  and  photos  are 
featured  in  America's  Band  Lead- 

ers, 32-page  booklet  offered  for  10 
cents  by  Red  Rock  Co.,  Atlanta 
(soft  drinks)  on  various  local  sta- tions, through  its  agency,  H.  A. 
Salzman,  New  York.  Agency  first 
tested  the  premium  offer  on  WNBC, 
Hartford.  Booklet  is  also  being 
offered  as  station  promotion  with- 

out commercial  sponsorship  on 
WCAU,  Philadelphia,  WBNS,  Co- 

lumbus; and  WGAR,  Cleveland. 

Yankee  at  Drug  Sessions 
STARS  of  the  Yankee  Network  are 
appearing  at  New  England  drug 
conventions,  June  21-22.  At  the 
61st  annual  convention  of  the  Mas- 

sachusetts Pharmaceutical  Assn. 
and  Traveling  Men's  Auxiliary  at 
Swampscott,  Sportscaster  Jim 
Britt,  Ruth  Moss,  Jack  Stanley  and 
John  Metcalf  are  featured.  At  the 
convention  of  the  Rhode  Island 
Pharmaceutical  Assn.  and  TMA  at 
Watch  Hill,  Cedric  Foster,  news 
commentator,  is  featured  speaker. 

Up  Pops  a  Tower 
CURRENT  version  of  the  promo- 

tion gadgets  of  WIBW,  Topeka,  is 
a  popup  tower  that  pops  up  when 
the  lid  is  taken  off  the  box.  Message 
on  lid  says,  "Caution!  Be  sure  to 
open  with  care — there's  a  radio 
transmitter  tower  inside!" 

WFCI  Blues 
MARKING  its  affiliation  last  week 
with  the  BLUE,  WFCI,  Paw- 
tucket,  R.  I.,  placed  an  exhibit  in 
the  show  windows  of  the  local 
David  Harley  Co.,  featuring  pic- 

tures of  BLUE  stars  on  a  rotating 
panel  nine  feet  high.  Also  shown 
were  a  number  of  unidentified 
photos  of  favorite  network  per- 

sonalities as  part  of  a  contest  to 
name  the  persons  pictured.  Win- 

ners are  to  be  awarded  trips  to 
New  York  with  a  tour  of  Radio 
City  and  Rockefeller  Center.  WFCI, 
to  further  its  BLUE  promotion  has 
erected  a  nine-foot  blue  neon  sign 
of  its  call  letters  and  have  com- 

pletely redecorated  its  office, 
studios  and  reception  room  in  that 
color.  Local  merchants  cooperated 
with  window  displays  also  in  the 
blue  theme. 

Autograph  Books 
AN  AUTOGRAPH  BOOK  in 
which  to  place  signatures  of  band 
leaders  and  their  staffs,  is  offered 
gratis  to  listeners  of  Band  of  The 
Week,  recorded  program  on 
WWRL,  New  York.  Promotion  is 
tied  in  with  Gene  Krupa,  drummer- 
leader,  who  is  featured  on  the  cover 
of  the  book. 

^  * 

San  Francisco  Shorts 
TRAILERS  in  the  Nasser  Bros. 
Theatres  in  San  Francisco  have 
been  placed  by  KQW  in  which 
local  and  CBS  network  shows  are 
featured. 

BROCHURES 

UNITED  PRESS— Folder  containing 
reproductions  of  typical  news  pages 
from  South  and  Central  American 
papers  with  UP  news  stories. 

WNOX,  Knoxville— Slateboard  style 
promotion  pieces  giving  results  of  re- cent survey  conducted  in  Knoxville  by 
U  of  Tennessee  departments  of  mer- chandising and  advertising. 

WTMJ,  Milwaukee — Yellow  booklet 
in  which  findings  of  64,591  telephone 
calls  in  a  survey  reveal  WTMJ's  popu- 
larity. 
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To  STIMULATE  public  inter- est in  old  and  new  tunes 
which  may  be  heard  on 
phonograph  machines  op- 

erated by  members  throughout  the 
county,  the  Cleveland  Phonograph 
Merchants  Assn.  has  contracted 
for  26  weekly  recorded  half-hours 
each  Saturday  beginning  June  27 
at  6  p.m.  if  there  is  no  baseball 
game  scheduled  and  immediately 
after  the  game  otherwise.  The 
broadcast  will  consist  of  the  top 
five  recorded  tunes  of  the  week  and 
the  memory  tune  requested  for  re- 

vival by  the  listening  audience. 

Sea  Heroes 
JOAN  HARDING,  commentator  on 
WMAL,  Washington,  starts  a 
weekly  broadcast  June  19  during 
the  Friday,  3:35  p.m.  period  of 
Men  of  the  Sea,  five-times  weekly 
program  on  BLUE.  George  Hicks, 
who  interviews  sailors  and  their 
officers  on  the  series,  will  make  his 
Friday  broadcast  at  9:45  p.m.,  leav- 

ing the  afternoon  spot  to  Miss 
Harding.  Hicks  will  continue  to 
seek  thrilling  stories  from  men  of 
the  merchant  marine  and  the  U.  S. 
Navy,  while  Miss  Harding  will 
"cover"  the  Marine  Corps. 

Radio-Press  Productions 
FOSTERING  increased  goodwill 
with  newspapers  in  nearby  cities, 
WWVA,  Wheeling,  W.  Va.,  is  pre- 

senting a  series  of  programs  on 
the  various  steps  being  taken  in  the 
cities  in  connection  with  the  war 
effort.  The  newspapers  are  asked 
to  prepare  and  publicize  the  mate- 

rial for  the  broadcasts  and  in  re- 
turn, WWVA  gives  proper  credit. 

fi^  PR
OGRAMS 

Aloha 

AMERICAN  servicemen  in  Ha- 
waii provide  the  entertainment  in 

Hello  From  Hawaii,  CBS  weekly 
series  originating  in  Honolulu  and 
produced  by  Webley  Edwards,  CBS 
correspondent.  Each  broadcast  sa- 

lutes a  different  State  in  the 
Union.  Series  presents  band  music, 
dramatic  sketches  and  talks  by 
enlisted  men  and  officers.  Several 
soldiers  read  letters  for  home,  just 
before  mailing  them. 

Vacation  Dope 
INFORMATION  to  vacationers  as 
to  where  to  spend  their  holidays, 
how  to  get  there  and  hints  to  motor- 

ing vacationers  on  gasoline  and  tire 
conservation  and  careful  driving, 
make  up  the  new  daily  dinner  time 
Leisure  Time  program  on  CKLW, 
Windsor-Detroit.  Show  is  designed 
to  facilitate  vacationing  with  the 
conservation  theme. 

House  Party 

VARIETY  keynoted  the  Yankee 
House  Party  which  bowed  in  over 
WNAC,  Boston,  and  the  Yankee 
network,  June  15.  Talent  included 
Bobby  Norris  and  his  orchestra, 
Ruth  Owens,  soprano,  George 
Wheeler,  tenor.  Leo  Egan,  special 
events  announcer,  served  as  m.c.  of 
the  program. 

Wagner  for  Waltz 
GORDON  WALTZ,  produc- 

tion staff  member  of  WLW, 
Cincinnati,  received  his  big- 

gest shock  while  supei-vising 
the  broadcast  last  Wednes- 

day of  Everybody's  Farm. Gordon  was  tip-toeing  across 
the  studio  floor  when  the  or- 

ganist suddenly  plunged  into 
Wagner's  Wedding  March.  It 
was  Waltz'  (not  Wagner's) 
last  broadcast  before  report- 

ing to  the  Army  Thursday 
morning  and  he  had  visions 
of  a  complete  blow-up  of  his 
final  program  after  a  perfect 
six-year  record.  Just  then  a 
member  of  the  publicity  de- 

partment started  toward  a 
microphone  with  Waltz'  girl friend.  The  secret  then  came 
out — news  of  the  Waltz'  mar- 

riage Monday  had  leaked 
out  and  revelation  was  made 
part  of  his  broadcast  without 
his  knowledge. 

KIRO  Aids  Labor  Drive 

In  State  of  Washington 

PRESSING  NEED  of  the  Wash- 
ington farmer  for  farm  labor  was 

emphasized  recently  by  KIRO, 
Seattle,  in  a  drive  in  cooperation 
with  the  Dept.  of  Agriculture's state  war  board  and  the  U.  S.  Em- 

ployment Service.  In  the  campaign 
for  more  workers,  Bill  Moshier, 
KIRO  farm  editor  and  publicity  di- 

rector, was  appointed  a  special  as- 
sistant to  A.  F.  Hardy,  state  direc- 

tor of  the  employment  service. 
On  May  30,  KIRO  broadcast  a 

special  panel  conference  in  which Gov.  Arthur  B.  Langlie  proclaimed 

the  ensuing  week  as  "Farm  Labor Week."  Moshier  then  enlisted  the 
aid  of  the  press,  radio,  state  board 
of  public  instruction,  organizations and  individuals  in  the  campaign 
which  was  culminated  June  6  with 
special  ceremonies  broadcast  by 
KIRO. 

Other  stations  cooperated  with 
spot  announcements  and  informa- tion while  newspapers  gave  the 
drive  complete  backing  with  edi- torials and  news  stories.  In  the 
June  6  ceremonies  which  included  a 
parade,  KIRO  participated. 

Broadcast  Burlesque 
A  BURLESQUE  of  radio  station 
practices  is  presented  on  MBS  in 
a  five  weekly  comedy  series.  Station 
I.  O.  U.  Principal  characters  are  a 
business  manager,  an  announcer 
and  a  general  handy  man. 

Tinney  Available 
CAL  TINNEY" S  program,  Sizing  Up 
the  Neics,  sponsored  on  72  MBS  sta- tions by  Bayuk  Cigars,  Philadelphia, 
for  ■"Phillies"  since  last  August,  is  now 
available  to  the  remaining  MBS  sta- 

tions on  a  sustaining  basis.  Under  the 
new  setup,  stations  carrying  the  pro- 

gram as  a  sustainer  will  fill  the  time 
given  to  commercials,  with  patriotic 
messages  of  the  same  length.  Program 
is  heard  thrice-weekly,  8  p.m.  Agency 
is  Ivey  &  Ellington,  Philadelphia. 

Availabilities  on 

MJB 

SHOW 

ST.  LOUIS 

KWK 

MUTUAL 

St.  LOUIS'  great 

multi- sponsored 

variety  program 

with  fifty-six 

weeks  of  contin- 

uous top  audience 

popularity. 
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STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 

sa — spot  announcements 
ta — transcription  announcements 

WGY,  Schenectady 
Kellogg  Co.,  Battle  Creek,  Mich.  (Corn- 

flakes), ta  weekly,  20  weeks,  thru  J. 
Walter  Thompson  Co.,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati  (Lava), 
ta  weekly,  28  weeks,  thru  Blow  &  Co., 
N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Oxy- 
dol) ,  5  t  weekly,  52  weeks,  thru  Blackett- 
Sample-Hummert,  Chicago. 

McKesson  &  Robbins,  Bridgeport  (Sore- 
tone)  ,  ta  weekly,  22  weeks,  thru  J.  D. 
Tarcher  &  Co.,  N.  Y. 

Beech-Nut  Packing  Co.,  Canajoharie,  N. 
Y.  (gum),  ta  weekly,  52  weeks,  thru 
Newell-Emmett  Co.,  N.  Y. 

Wilson  &  Co.,  Chicago  (Mor),  so  weekly, 
13  weeks,  thru  United  States  Adv.  Corp., 
Chicago. 

National  Biscuit  Co.,  New  York  (Na- 
bisco &  Shredded  Wheat) ,  sa  weekly, 

13  weeks,  thru  Federal  Adv.  Agency, 
N.  Y. 

Gulf  Oil  Corp.,  Pittsburgh  (insecticide 
Gulf  Spray),  2  t  weekly,  18  weeks,  thru 
Young  &  Rubicam,  N.  Y. 

McKesson  &  Robbins,  Bridgeport  (Bexel), 
3  Tie  weekly,  13  weeks,  thru  J.  D. 
Tarcher  &  Co.,  N.  Y. 

Wilson  &  Co.,  Chicago  (Bakerite  shorten- 
ing), sa  weekly,  13  weeks,  thru  U.  S. 

Adv.  Corp.,  Chicago. 
E.  L.  Knowles,  Springfield,  Mass.  (Rub- Ine) ,  sa  weekly,  13  weeks,  thru  Charles 

W.  Hoyt  Co.,  N.  Y. 
American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Mall),  sa  weekly,  7  weeks, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

KRNT,  Des  Moines 
California  Fruit  Growers,  Los  Angeles,  3 

sp  weekly,  thru  Lord  &  Thomas,  Holly- wood. 
Fenn  Bros.,  New  York  (Butter  Brickie),  sa 

weekly,  thru  BBDO.  N.  Y. 
Chicago,  Milwaukee  &  St.  Paul  R.R.,  Chi- cago, ta  weekly,  thru  Roche,  Williams  & 
Cunnyngham,  Chicago. 

Standard  Oil  Co.,  Chicago,  ta  weekly,  thru 
McCann-Erickson,  Chicago. 

F.  W.  Woolworth  &  Co.,  New  York,  3  sp, 
13  sa,  thru  Lynn  Baker  Agency,  N.  Y. 

Lever  Bros.,  Cambridge  (Vimms),  ta 
weekly,  thru  BBDO,  N.  Y. 

WNEW,  New  York 
L   Lewis   Cigar  Co.,   New   York  (Seiden- 

berg  Cigars),  weekly  ne,  36  weeks,  thru Lewis  Adv.  N.  Y. 
American  Tobacco  Co.,  New  York  (Lucky 

Strike   Cigarettes),    6    sp   weekly,  thru 
Lord  &  Thomas,  N.  Y. 

Ironized    Yeast   Co.,    Atlanta,    Ga.,    ta,  4 
weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Quaker  Oats  Co.,  Chicago  (Sparkies),  12  ta 
weekly,  8  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Pan  American  Coffee  Bureau,  New  York 
<iced  coffee),  25  ta  weekly,  8  weeks, 
thru  Buchanan  &  Co..  N.  Y. 

WKZO,  Kalamazoo 
American  Chicle  Co.,  New  York  (Clove 
gum),  6  ta  weekly,  17  weeks,  thru 
Badger  Browning,  Boston. 

Kellogg  Co.,  Battle  Creek,  Mich.  (Rice 
Krispies),  10  sa  weekly,  20  weeks,  thru 
J.  Walter  Thompson  Co.,  Chicago. 

WINS,  New  York 
Martin  J.  Pollak,  New  York  (Soldier's Souvenir  Handybook) ,  12  ta  daily,  in- 

definitely, thru  Emil  Mogul  Co.,  N.  Y. 
Lamont  Forbes  Co.,  Jersey  City,  N.  J. 

(La  Cumba  Cordial,  Cocktail).  6  sa 
weekly,  thru  Nachman  &  Co.,  N.  Y. 

KMPC,  Beverly  Hills,  Cal. 
Albers  Packing  Co.,  Riverside,  Cal.  (ripe 

olives),  2  sp  weekly,  thru  Brisacher, 
Davis  &  Staff,  Los  Anyeles. 

Seasonette  Distributing  Agcy.,  Pasadena, 
Cal.  (food  seasoning),  2  sp  weekly,  thru 
Eugene  Rouse  &  Co.,  Los  Angeles. 

THE  Sudinad±  OF 

BROADCASTING 

KDKA,  Pittsburgh 
Holland  Furnace  Co.,  Holland,  Mich.,  39  t. 

thru  Stack-Goble  Adv.  Agency,  Chicago. 
Kerr  Glass  Mfg.  Corp.,  Los  Angeles,  50  sa, 

thru  Raymond  R.  Morgan  Co.,  Hollywood. 
Lehn  &  Fink,  New  York  (Hinds  Honey  & 

Almond    Cream),    83   sa,    thru  William 
Esty  &  Co.,  N.  Y. 

Lady  Esther  Co.,  Chicago    (cosmetics)  13 
sa,  thru  Pedlar  &  Ryan,  N.  Y. 

May-Stern  Co.,  Pittsburgh  (furniture),  130 
t,  26  sa,  thru  J.  Grant  Co.,  Pittsburgh. 

Olson  Rug  Co.,  Chicago,  52  sp,  52  sa,  thru 
Presba  Fellers  &  Presba,  Chicago. 

Procter  &  Gamble,  Cincinnati  (Oxydol),  40 
sa,  thru  Blackett-Sample-Hummert,  Chi- cago. 

WRC,  Washington 
California  Fruit  Growers  Exch.,  Los  An- 

geles, so.  weekly,  13  weeks,  thru  Lord  & 
Thomas,  Hollywood. 

Kellogg  Co.,  Battle  Creek,  Mich.  (Rice 
Krispies),  130  sa,  thru  J.  Walter  Thomp- son Co.,  Chicago. 

Macfadden  Publications,  New  York  (Lib- 
erty), sa  weekly,  one  week,  thru  Erwin, 

Wasey  Co.,  N.  Y. 

KFI,  Los  Angeles 

O'Brien  Candy  Co.,  San  Jose,  Cal.  (nutty brittle) ,  weekly  ta,  thru  Brisacher,  Davis 
&  Staff,  San  Francisco. 

National  Funding  Corp.  of  Calif.,  Los 
Angeles  (finance),  5  sp  weekly,  thru 
Smith  &  Bull  Adv.,  Los  Angeles. 

Kerr  Glass  Mfg.  Corp.,  Los  Angeles 
(Mason  jars),  5  sp  weekly,  thru  Ray- mond R.  Morgan  Co.,  Hollywood. 

Industrial  Shipbuilding  &  Engineering  Co., 
Los  Angeles  (trade  school),  weekly  t, 
thru  Chas.  H.  Mayne  Co.,  Los  Angeles. 

National  Biscuit  Co.,  N.  Y.  (Shredded 
Wheat) ,  6  ta  weekly,  thru  Federal  Adv. 
Agency,  N.  Y. 

KNX,  Hollywood 
Kellogg    Co.,    Battle    Creek,    Mich.  (Rice 

Krispies),  10  ta  weekly,  thru  J.  Walter 
Thompson   Co.,  Chicago. 

Lyon    Van    &    Storage   Co.,    Los  Angeles 
(moving,    storage),    6   sp    weekly,  thru 
BBDO,  Hollywood. 

WGN,  Chicago 
Holland  Furnace  Co.,  Holland,  Mich,  (re- 

pair, service),  3  t  weekly,  13  weeks, 
thru  Stack-Goble  Adv.  Agency,  Chicago. 

WMAL,  Washington 
Kellogg  Co.,  Battle  Creek,  Mich.  (Rice 

Krispies),  130  sa,  thru  J.  Walter  Thomp- son Co.,  Chicago. 

WABC,  New  York 
Curtis  Publishing  Co.,  Philadelphia  (Satur- 

day Eve.  Post),  2  sa  weekly,  thru 
BBDO,  N.  Y. 

WLS,  Chicago 
Gruen  Watch  Co.,  Cincinnati,  25  sa  weekly, 
52  weeks,  thru  McCann-Erickson  Co., 
N.  Y. Shell  Oil  Co.,  New  York,  5  sa  weekly,  4 
weeks,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Adlerika  Co.,  St.  Paul  (proprietary),  3  sp 
weekly,  52  weeks,  thru  Campbell-Mithun, Minneapolis. 

Kerr  Glass  Co.,  Los  Angeles  (fruit  jars, 
caps,  jelly  glasses),  5  sa  weekly,  8  weeks, 
thru  Raymond  Morgan  Co.,  Hollywood, 
Calif. American  Aircraft  Institute,  Chicago  (trade 
school),  6  sa  weekly,  13  weeks,  thru  M. 
A.  Ring  Co.,  Chicago. 

Ironized  Yeast  Co.,  Atlanta   (yeast),  6  sa 
weekly,  13  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Olson  Rug  Co.,  Chicago,  3  sa  weekly,  52 
weeks,  thru  Presba,  Fellers  &  Presba, Chicago. 

WBBM,  Chicago 
Kellogg  Co.,  Battle  Creek  (Rice  Krispies), 

3  sp  weekly,  15  weeks,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Chicago  Sun,  Chicago,  4  so.  weekly,  13 
weeks,  thru  MacFarland,  Aveyard  & 
Co.,  Chicago. 

Curtis  Pub.  Co.,  Philadelphia  (Saturday 
Evening  Post),  3  sa  weekly,  4  weeks 
thru  BBDO,  N.  Y. 

Swift  &  Co.,  Chicago  (Silverleaf  lard),  5 
sp  weekly,  thru  J.  Walter  Thompson 
Co.,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati  (Oxy- 
dol), 7  sa  weekly,  thru  Blackett-Sample- Hummert,  Chicago. 

Goldenrod  Ice  Cream  Co.,  Chicago,  6  sa 
weekly,  52  weeks,  thru  Goodkind,  Joice 
&  Morgan,  Chicago. 

Universal  Pictures,  Chicago  (current  mo- 
tion pictures),  12  sa,  placed  direct. 

WJZ,  New  York 
R.  C.  Williams  &  Co.,  New  York  (Royal 

Scarlet  Food  Products),  6  sa  weekly,  2 
weeks,  thru  Alley  &  Richards,  N.  Y. 

Curtis  Publishing  Co.,  Philadelphia  (The 
Saturday  Eve.  Post),  6  sa,  2  days,  thru 
BBDO,  N.  Y. 

KHJ,  Los  Angeles 
Coast  Federal  Savings  and  Loan  Co.,  Los 

Angeles  (finance),  15  sp  thru  Robert  F. Dennis  Inc.,  Los  Angeles. 

WWRL,  New  York 
Cyprus  Hills  Swimming  Pool,  Long  Island, 

25  sa  weekly,  4  weeks,  thru  Diener  & Dorskind,  N.  Y. 

LATEST  SPORTS  news  and  play-by- 
play accounts  of  games  broadcast  by 

Bob  Elson,  sports  commentator  of 
WGN,  Chicago,  are  transcribed  by 
WGN  and  sent  to  the  OFF  to  be  aired 
by  the  Army  via  shortwave  to  the 
armed  forces  overseas.  Two  all-star 
baseball  games  and  the  World's  Series broadcasts  will  be  included  in  the 
service. 

CBC  MAY  REVAMP 

NEWS  FEE  SETUP 

CONSIDERATION  is  now  being 
given  to  a  new  arrangement  under 
which  the  Canadian  Broadcasting 
Corp.  would  make  payment  for  the 
news  services  supplied  to  it  by  the 
news  agencies,  CBC  general  man- 

ager Gladstone  Murray  told  the 
Parliamentary  Committee  on 
Broadcasting  at  Ottawa  June  16. 

The  gathering  of  news  was  be- 
coming more  costly  and  the  finance 

committee  was  making  an  immedi- 
ate study,  Mr.  Murray  said. 

The  Canadian  Press  now  has  fa- 
cilities through  Press  News  Ltd. 

for  selling  its  service  to  radio  sta- 
tions. He  said  the  Canadian  Press 

had  to  pay  the  Associated  Press  for 
news  which  it  gave  without  charge 
to  the  CBC  and  was  out  of  pocket 
to  that  extent. 

The  Canadian  Press  had  indi- 
cated it  was  not  seeking  the  full 

commercial  rate  which  would  be  be- 
tween $120,00  and  $125,000  a  year. 

Mr.  Murray  said  no  application 
had  been  made  by  British  United 
Press  for  revision  of  rates.  "We 
owe  a  great  debt  of  gratitude  to 
both  the  Canadian  Press  and  Brit- 

ish United  Press,"  he  said.  "I  should be  reluctant  to  see  either  service 

cut  off." Market  Research  Group 

Elects  Roper  President 
ELMO  ROPER,  marketing  con- 

sultant. New  York,  was  elected 
president  of  the  Market  Research 
Council  for  the  1942-43  season  at 
the  Council's  annual  meeting  June 
12  at  the  Yale  Club,  New  York. 
He  succeeds  Will  S.  Johnson,  of 
Vick  Chemical  Co. 

Dr.  D.  B.  Lucas,  professor  of 
marketing  at  New  York  U,  was 
named  vice-president  succeeding 
Mr.  Roper,  while  Ray  A.  Robinson, 
director  of  research  of  Crowell- 
Collier  Pub.  Co.,  takes  over  Mr. 
Lucas'  position  as  secretary-treas- 

urer. John  L.  Bogert,  vice-president 
ill  charge  of  research  and  develop- 

ment of  Standard  Brands,  replaces 
Dr.  Frank  Stanton,  CBS  director  of 
research,  as  executive  committee- 
man-at-large.  Arno  H.  Johnson, 
director  of  research  of  J.  Walter 
Thompson  Co.,  and  a  former  presi- 

dent of  the  (Council,  retired  as  a 
member  of  the  executive  committee. 

AFFILIATES 

TRIPLE  power  is  sure  to  make  a  HIT. 

Adv. 

Instructors  Announced 

For  Workshop  at  NYU 
REPRESENTATIVES  of  the 
Army,  and  of  advertising  and  radio 
will  discuss  different  phases  of  the 
role  of  radio  in  wartime  in  a  series 

of  lecture."?  at  New  York  U's  sum- mer Radio  Workshop,  which  opens 
July  6  [Broadcasting,  May  11, 
1942]. 

Speaking  on  successive  Thurs- 
days, starting  July  9,  vrfll  be:  Lieut. 

Col.  E.  J.  Kirby,  chief  of  the  radio 
branch  of  the  Army  Bureau  of 
Public  Relations;  H.  L.  McClinton, 
vice-president  of  N.  W.  Ayer  & 
Son,  New  York,  who  directed  the 
Government  scries,  This  Is  War; 
A.  A.  Schccliter,  NBC  director  of 
new  and  special  events;  William  H. 
Fineshriber,  program  director  of 
the  CBS  shortwave  department; 
Ireene  Wicker;  Lyman  Bryson,  di- 

rector of  the  CBS  department  of 
education. 
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.UIERICAN  INSTITUTIO  of  Food 
Products,  New  York,  has  juIcUmI  three 
sponsors  to  its  five-weekly  iiro^riini. 
Food  Forum,  ooiuhicted  on  WHN, 
New  York  by  Dr.  Walter  H.  Eddy, 
president  of  the  institute.  New  par- 

ticipating sponsors,  making  a  total  of 
nine  sponsors  in  all,  are  :  Mother  Hub- 
hard  Distributors,  New  York  (Golden 
Center  Toasted  Wheat  Germ)  ;  Sodus 
Creamery  Corp.,  Wolcott,  N.  Y.  (So- 

dus Brand  Creamed  Cottage  Cheese)  ; 
Standard  B  Vitamins  Inc.,  New  York 
("Major  B,"  B  Complex  tablets). Agency  for  Mother  Hubbard  Distrib. 
is  H.  O.  Morris  &  Co.,  New  York  and 
for  Standard  B  Vitamins,  Charles  W. 
Hoyt  Co.,  New  York.  Cottage  cheese 
account  placed  direct. 
AMEDRICAN  TOBACCO  CO.,  New 
York,  sponsor  of  a  six-weekly  strip  on 
the  evening  session  of  the  recoi'ded 
music  program  Make  Believe  BaUroom, 
on  WNEW,  New  York,  has  bought  an 
additional  ten-minute  strip  on  the 
morning  show  for  Luckies.  The  twice- 
daily  program  is  heard  Monday  through 
Saturday.  Martin  Block,  who  con- 

ducts the  show,  also  does  some  an- 
nouncing on  CBS'  Hit  Parade,  and 

NBC's  Kay  Kyser  Kollege  of  Musical Knowledge,  both  aired  on  behalf  of 
Luckies.  Lord  &  Thomas.  New  York, 
handles  the  account. 

EVANS  FUR  CO.,  Chicago  (retail 
furriers ) ,  on  June  8  replaced  Star 
Gaging  quarter-hour  four  nights  weekly 
on  WGN,  Chicago,  with  Hugh  Carson. 
Monday  and  Tuesday,  and  Wendell 
Hall.  Thursday  and  Friday,  ballad 
singers.  Contract  is  for  21  weeks. 
Agency  is  State  Adv.  Agency.  Chicago. 
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Sponsors  Galore 

SAID  by  WHIT,  New  Bern, 
N.  C,  to  be  perhaps  a  na- 

tional sales  record  the  sta- 
tion reports  that  it  is  now 

broadcasting  a  weekly  total 
of  91  sponsored  United  Press 
newscasts  and  features.  J.  Al- 

len Brown,  WHIT  commercial 
manager,  has  received  a  let- 

ter from  Walter  Rundle,  UP 
promotion  manager,  congrat- 

ulating him  on  the  sales  re- 
port claiming  that  this  was 

the  largest  number  of  spon- sored UP  news  and  features 
per  week  that  the  association 
had  heard  from  anywhere. 

HERMAN  I.EFKOE  Co.,  Philadel- 
phia (optical  store),  started  a  new 

series  of  dailv  news  programs, 
5  to  5:15  p.m.  on  WIP.  Philadel- 

phia, with  Norman  Jay  presenting 
New.t  Before  Supper,  started  June  8. 
For  many  years  a  direct  account,  the 
new  series  is  now  handled  by  H.  M. 
Dittman,  Philadelphia. 
M  a  c  F  A  D  D  E  N  PUBLICATIONS. 
New  York  (True  Sfori/  magazine), 
has  started  sponsorship  of  a  thrice- 
weekly  quarter-hour  on  Make  Believe Dance  Land  on  WCFL,  Chicago. 
Agency  is  Arthur  Kudner  Inc.,  New 
York. 

MOMENCE  (111.)  Chamber  of  Com- 
merce has  started  sponsorshii)  of  a 

weekly  quarter-hour  of  popular  re- cordings, titled  Come  to  Momence  on 
WCFL,  Chicago,  to  promote  summer 
tourist  trade.  Account  was  placed  di- rect. 

LOS  ANGELES  UNION  STOCK- 
YARDS, Los  Angeles,  Cal.  (livestock) 

has  started  a  five  week  annovmcement 
campaign  on  KMJ,  Fresno,  Cal. 
Agency  is  Allied  Advertising  Agen- 

cies, Los  Angeles. 
M.  L.  PRESSLER,  San  Francisco 
(men's  clothing),  has  renewed  for  13 
weeks  its  thrice-weekly  newscast  on 
KGO,  San  Francisco.  Agency  is  Kelso 
Norman  Organization,  San  Francisco. 
CITY  OF  PARIS,  San  Francisco  (de- 

partment store)  has  renewed  for  13 
weeks  its  five-minute  commentary  pro- 

gram, five  times  weekly  on  KGO,  San 
Francisco,  placed  direct. 
fishe:r    flouring  mills, 
Seattle,  has  started  a  weekly  partici- 

pation on  Bess  Bye-Market  Scout 
program,  on  KFRC,  San  Francisco. 
Agency  is  Izzard  Co.,  Seattle. 
LOTITO  BROS.  WINERY,  Roscoe, 
Cal.,  (West  Coast  wines),  placing  di- 

rect, is  using  three  spot  announcements 
per  week  on  KIEV,  Glendale. 

New  GE  Appointments 
APPOINTMENT  of  F.  A.  Ray  and 
H.  ,1.  Mandernach  to  new  assignments 
in  the  General  Electric  Radio,  Tele- 

vision and  Electronics  Department,  ac- 
cording to  a  recent  announcemenl:  of 

P.  A.  Tilley,  assistant  manager  of  the 
receiver  division.  Ray.  manager  of 
the  Musaphonic  Division  since  its  in- 

ception, has  been  named  Eastern  re- 
gional sales  manager  of  the  receiver 

division  at  Bridgeport,  in  addition  to 
continuing  as  manager  of  Musaphonic 
Sales,  Mandernach.  GE  district  radio 
representative  in  the  central  west  for 
the  past  six  years,  becomes  a  member 
of  the  headquarters  staff  in  the  Tube 
Sales  Division  of  the  GE  Radio  Tele- 

vision &  Electronics  Dept.  at  Bridge- 

port. ACME  BREWERIES,  San  Francisco 
and  Los  Angeles,  trading  as  the  Cali- 

fornia Brewing  Assn.,  has  received  an 
amended  and  siipplcuient.-il  coinphiint 
from  the  Federiil  '^rradc  ( "oniniission 
charging  niisrciirescntatioii  in  nilvcr- 
lising.  The  V'VC  iircvioiisly  issiird  a 
(•(ini])laint  in  the  case  l)eing  closed 
wilhdut  prejudice  in  1937. 

WMAQ  is  the  station  most 

Chicagoans  listen  to  most. 

WMAQ  is  the  station  which 
carries  7  of  the  8  most  popular  programs  on 
the  air. 

WMAQ  is  the  station  most 

people  in  33  important  trading  centers  listen  to 

most. 

WMAQ  is  the  Chicago  station 

listened  to  most  in  9  metropolitan  centers. 

WMAQ  is  the  station  that  most 

people  in  123  counties  of  Illinois,  Indiana,  Mich- 

igan, Iowa  and  Wisconsin  listen  to  most. 

And  as  a  consequence,  it  is  the 

best  vehicle  for  your  sales  message  in  the  Nation's 
second  market. 
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365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  Representatives 

WLAW 
Lawrence,  Mass 
5000  Watts 
680  KC. 
C.B.S. 

WLAW 
THE 

CAPITAL 

OF NEW 

ENGLAND'S -<P«^     7TH  STATE 
at.  Rep.,  The  Katz  Agency 

THE  MARK 

OF  ACCURACY, 

%     SPEED   AND  ' 
INDEPENDENCE/ 

IN  WORLD  WIDE 

NEWS  COVERAGE 

United  Press 

Columbia's  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

CARROLL  NYB,  after  several  weeks 
in  New  York,  has  been  transferred 
back  to  Young  &  Rubicam's  Holly- wood office  to  head  the  West  Coast  pub- 

licity department.  He  replaces  Jack 
Sayers,  now  in  New  York  on  a  special 
assignment. 
HUBBELL  ROBINSON,  New  York 
manager  of  Young  &  Rubicam's  talent department,  is  in  Hollywood. 
BERNARD  WEINBERG,  partner  in 
the  Milton  Weinberg  Adv.  Co.,  follow- 

ing the  death  of  his  brother  Milton 
on  June  4  has  assumed  complete  di- 

rection of  the  Los  Angeles  agency. 
JOHN  KRIMSKY  formerly  in  the 
motion  picture  and  theatrical  field,  has 
joined  Buchanan  &  Co.,  New  York,  as 
account  executive  for  Paramount  Pic- 
tures. 

FRANK  SMITH,  formerly  vice-presi- 
dent in  charge  of  production  of  Leo 

Burnett  Co.,  New  York,  has  joined 
Benton  &  Bowles,  New  York,  as  ac- count executive. 

JOHN  L.  VAN  ZANT,  for  the  last 
two  years  account  executive  of  Law- rence H.  Selz  Organization.  Chicago, 
has  been  named  publicity  director  of 
the  Chicago  office  of  J.  Walter  Thomp- son Co. 

GERRY  GAGHAN,  formerly  with  As- sociated Press  in  New  York,  is  now 
office  manager  of  Thos.  J.  LaBrum 
Agency,  Philadelphia,  replacing  George 
Grossman,  who  has  entered  the  Army. 
RALPH  DuBROWN,  assistant  man- 

ager of  the  Philadelphia  branch  of 
Redfield,  Johnstone  &  McNevin,  has 
joined  the  Army  Air  Force. 

ROBERT  A.  McINNES,  account  ex- ecutive of  Robert  F.  Dennis  Inc.,  Los 
Angeles,  has  taken  a  leave  of  absence 
and  joined  the  OPA  staff,  working  un- 

der Neil  Petree,  Southern  California 
director. 

.TANE  DOUGLAS,  formerly  New 
York  magazine  writer,  has  been  ap- 

pointed production  manager-copy  chief of  Harry  J.  Wendland  Adv.  Agency, 
Los  Angeles.  She  succeeds  Park  Woods, 
now  a  top-sergeant  in  the  coast  ar- 

tillery on  duty  overseas.  Hal  Peterson, 
account  executive  of  that  agency,  was 
recently  inducted  into  the  Army. 

]NrORRIS  LONDON,  former  secretary 
of  United  Service  Adv.,  Newark,  which 
recently  merged  with  United  Adv. 
Agency,  Newark,  has  announced  he 
will  continue  in  the  agency  field  as  a 
partner  of  Yogg  &  Co.,  Newark. 

AL  HANSEN,  commercial  writer  in 
the  radio  department  of  Young  & 
Rubicam.  New  York,  has  joined  the 
Navy  as  a  yeoman. 

CARTER-THOMSON  Co.,  Philadel- 
phia agency,  will  handle  the  affairs 

and  accounts  of  Wettlin  &  Co.,  Phila- 
delphia, for  the  duration.  The  Wettlin 

agency  will  remain  inactive.  Dan  Wett- 
lin Jr.,  president  of  the  agency,  having 

entered  military  service. 
LOWELL  MAINLAND,  of  J.  Walter 
Thompson  Co.,  has  been  appointed 
timebuyer  and  merchandising  manager 
of  the  agency's  San  Francisco  office. He  succeeds  Helen  McGrath  resigned. 
HASSEL  W.  SMITH,  radio  director 
of  the  San  Francisco  office  of  Bots- 
ford,  Constantine  &  Gardner,  has  been 
transferred  to  the  Los  Angeles  office 
as  local  manager.  He  succeeded  Wel- 
sey  Farmer,  recently  inducted  into the  Army. 

MURRAY  BOLEN,  for  31/2  years 
Young  &  Rubicam  producer  of  the 
weekly  NBC  Jack  Benny  Show,  has 
resigned  to  join  the  production  staff 
of  Ruthrauff  &  Ryan,  that  city.  It  is 
understood  he  will  assume  direction  of 
the  comedy-drama  featuring  Edna  Mae 
Oliver,  recently  auditioned  as  a  sum- 

mer replacement  by  Lever  Bros.  Co. 
(Rinso) . 

Agencies  Offer  Aid 
OFFERING  individual  or  collec- 

tive support  to  the  war  effort, 
members  of  the  National  Advertis- 

ing Agency  Network  adopted  a 
unanimous  resolution  to  accept 
w^ithout  reservation  whatever  as- 

signments the  Government  might 
require.  The  Network  also  named 
Henry  J.  Kaufman,  its  Washington 
member,  as  authorized  representa- 

tive for  this  purpose.  Consisting  of 
representatives  in  26  cities,  the 
group  is  composed  of  independent, 
non-competing  advertising  agencies 
rendering  reciprocal  branch-ofifice service  to  one  another. 

WAR  SAVINGS  SPOTS 

SPOmORED  BY  BC 
CONTRIBUTING  to  the  effort  to 
raise  $800,000,000  in  sales  of  War 
Bonds  and  Stamps  during  June  and 
a  billion  in  July  is  the  B.  C.  Rem- 

edy Co.,  Durham,  makers  of  BC 
headache  powders  who,  according 
to  the  Treasury,  have  donated  a 
"generous"  portion  of  its  paid  time 
on  approximately  225  stations 
throughout  the  country. 

C.  T.  Council,  president  of  the 
company  that  is  considered  to  be 
one  of  the  largest  users  of  spot 
broadcasting,  made  the.  offer  to  the 
Treasury  which,  it  was  said,  will 
enable  the  Government  to  reach 
hundreds  of  thousands  of  addi- 

tional people. 
Details  of  handling  the  com- 

pany's donated  time  will  be  han- 
dled by  C.  Knox  Massey,  vice-presi- 
dent of  the  Harvey-Massengale  ad- 

vertising agency,  Atlanta,  who  re- 
cently joined  the  Treasury  War 

Savings  Staff  as  special  assistant  in 
the  southeast  to  Charles  J.  Gil- 

christ, chief  of  the  radio  section. 

Westco  Absorbed 
MERGER  of  Westco  Adv.  Agency, 
San  Francisco,  with  Knox-Reeves 
Adv.,  Minneapolis,  was  announced 
in  early  June.  Personnel  of  the 
former  agency  is  being  retained 
and  will  continue  to  be  housed  at 
625  Market  St.,  San  Francisco.  Of- 

fice will  continue  to  service  the 
Sperry  Flour  Co.  account  and  cer- 

tain other  Western-placed  business 
of  General  Mills'  products.  Knox- Reeves  Adv.  also  maintains  New 
York  offices. 

New  Blue  Comment 
FOURTH  news  series  on  the 
BLUE  to  be  offered  to  network 
affiliates  for  participating  sponsor- 

ship is  Morgan  Beatty's  Daily  War 
Jovfnal,  heard  five  times  weekly 
8-8:15  a.m.  Available  on  this  basis 
as  of  June  22,  the  BLUE  reports 
that  two  stations  have  already 
signed  sponsors  for  the  newscasts, 
WOSH,  Oshkosh,  for  Nolte-Have- 
man  Feeds  and  Seeds  and  Pipkin 
Fuel  &  Supply  Co.,  and  WGAC, 
Augusta,  Ga.,  for  Maxwell  Furni- ture Co. 

MEL  WILLIAMSON,  Hollywood  pro- 
ducer of  Russel  M.  Seeds  Co.,  on  the 

NBC  Red  Skelton  d  Co.,  sponsored  by 
Brown  &  Williamson  Tobbaco  Corp. 
(Raleigh),  resigned  that  post  to  join 
the  Army  as  lieutenant  and  flying  in- 

structor. He  served  in  that  capacity 
in  the  last  war. 

KNOLLIN  ADV.  Agency  moved  its 
San  Francisco  office  June  22  to  the 
One  Eleven  Sutter  Bldg. 

WALTER  GUILD 

WORKING  toward  
his  goal 

from  both  ends,  sums  up 
the  story  of  Walter  Guild, 
radio  director,  timebuyer 

and  account  executive  of  Sidney 
Garfinkel  Adv.  Agency,  San  Fran- 

cisco. Walter  started  the  first  half 
of  his  career  in  vaudeville,  and 
he  can  mention  more  one-night 
stands  in  a  minute  than  the  average 
person  ever  thought  existed.  His 
switch  to  radio  was  made  when 
that  industry  was  a  babe  in  arms 
and  before  vaudeville  curled  up 
and  blew  away. 

Walter's  philosophy,  that  "adver- 
tising which  only  beats  the  drum 

but  sells  no  medicine  is  not  ad- 
vertising at  all",  is  based  on  early 

radio  experience.  As  radio  director 
and  timebuyer  today,  he  guides  the 
"big  medicine  selling"  of  such  agen- 

cy accounts  as  Polar  Brand  Frozen 
Foods,  Remar  Baking  Co.,  Gravem- 
Inglis  Baking  Co.,  El  Dorado  Oil 
Works,  El  Dorado  Brewing  Co., 
Haskin  &  Bros.  &  Co.,  Rose- 
field  Packing  Co.  Growing  up  with 
radio,  Wally  learned  a  lot  of  things 
that  are  not  found  in  books.  Most 
important,  he  learned  how  radio 

shows  can  become  "clicks"  or "clucks". 

y\GElCY 

CHARM-KURL  Co.,  St.  Paul,  to  Guen- 
ther-Bradford  &  Co.,  Chicago,  using  radio, 
newspapers  and  magazines.  Account  exec- utive  is   H.  Margulies. 
GOULD-MOODY  Co.,  New  York  (Black 
Seal  glass  base  recording  discs),  to 
Jasper,  Lynch  &  Fishel,  New  York.  Ra- dio is  being  considered.  Trade  papers  in 
the  radio,  electrical  and  motion  picture fields   will   be  used. 
AUSTIN  TECHNICAL  INSTITUTE, 
Newark,  (home  study  courses),  to  Emil 
Mogul  Co.,  New  York.  Extensive  radio 
advertising  is  planned  in  addition  to  news- 

papers and  periodicals.  Spot  announce- ments, five  and  fifteen-minute  programs will  be  used. 
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Davis  Assumes  Government  News  Role 

Appoints  Eisenhower  an 

Aide  in  Important 
Federal  Post 

(Continued  from  page  12) 
Byron  Price,  director  of  censorship, 
in  the  performance  of  their  respec- 

tive functions  "for  the  purpose  of 
facilitating-  the  prompt  and  full 
discussion  of  all  available  informa- 

tion which  will  not  give  aid  to  the 
enemy".  Thus,  Messrs.  Price  and 
Davis  are  delegated  all  of  the  war 
information  powers,  incoming  and 
outgoing,  divided  as  between  cen- 

sorship and  news. 

The  authority  to  "review,  clear 
and  approve"  all  proposed  radio 
programs,  as  well  as  other  infor- 

mational originations  of  Govern- 
mental agencies,  reposes  in  Mr. 

Davis'  full  powers  to  coordinate 
Government  radio,  whatever  the 
origin.  The  military  services  as 
well  as  the  war-created  agencies 
and  the  civilian  agencies  of  the 
Government  all  will  be  subject  to 
his  policy  direction  on  program- 

ming operations.  Regular  pro- 
grams, special  event  features  such 

as  speeches,  and  transcriptions  fall 
within  his  purview. 

At  this  writing,  there  is  no  dis- 
position to  disturb  Government 

programs  now  on  the  air.  Industry 
observers,  however,  felt  the  new 
authorization  would  make  for  more 
efficient  use  of  radio,  with  all  pro- 

gramming operations  cleared 
through  a  central  source. 

Military  Order 

The  Executive  Order  specifies 
that  Mr.  Davis  shall  collaborate 
with  the  Defense  Communications 
Board  [now  the  Board  of  War 
Communications]  headed  by  FCC 
Chairman  Fly  "in  the  performance 
of  their  respective  functions  for 
the  purpose  of  facilitating  the 
broadcast  of  war  information  to 

the  peoples  abroad."  Word  is  ex- 
pected shortly  on  the  appointment 

by  President  Roosevelt  of  a  three- 
man  board  to  supervise  the  opera- 

tion  of   the    country's  shortwave 

HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 

STATION 

broadcasting  system  [Broadcast- 
ing, June  15]. 

Coincident  with  the  issuance  of 
the  order  creating  OWI,  issued 
June  13,  President  Roosevelt  also 
issued  a  military  order  transfer- 

ring the  foreign  information  ac- 
tivities of  the  Office  of  the  Coordi- 

nator of  Information  to  OWI.  He 
also  created  the  Office  of  Strategic 
Services,  supplanting  COI,  to  con- 

tinue its  functions  of  collecting 
secret  and  strategic  information  in 
foreign  countries.  Col.  William  J. 
Donovan,  former  head  of  COI,  was 
named  head  of  the  new  Office  of 
Strategic  Services,  reporting  only 
to  the  combined  Chiefs  of  Staff  and 
to  the  President. 

Thus,  all  international  broad- 
cast activities  were  transferred  to 

Mr.  Davis'  organization.  The  Of- 
fice of  the  Coordinator  of  Inter- 

American  Aff"airs,  headed  by  Nel- son Rockefeller,  was  in  no  way 
afi'ected  and  will  continue  to  han- 

dle the  information  service  for 
Latin  America.  Shortwave  opera- 

tions also  figure  in  that  picture 
from  the  programming  end. 
FCC  Chairman  Fly,  as  head  of 

BWC,  said  last  week  that  an  Exec- 
utive Order  shortly  would  issue 

from  the  President  giving  the  plan 
of  shortwave  operation  for  propa- 

ganda service  and  explaining  the 
BWC  functions  in  the  setup.  He 
asserted  the  plan  had  been  worked 
on  for  a  long  time  in  anticipation 
of  the  OWI  order  and  that  it  was 

ready  for  the  President's  considera- tion. 

As  Much  as  Possible 

Upon  his  arrival  in  Washington 
last  Wednesday,  Mr.  Davis  said 
simply  that  he  hoped  to  have  his 
office  provide  as  much  news  as  pos- 

sible, as  rapidly  as  possible,  and 
as  accurately  as  possible.  He  ob- 

served that  through  the  authority 
granted  in  the  Executive  Order, 
the  proper  machinery  had  been 
provided  to  overcome  the  weak- 

nesses of  earlier  information  set- 
ups. Through  this  machinery,  he 

declared,  he  hoped  to  be  able  to 
perform  an  effective  job.  Mr.  Davis 
said  he  would  not  hold  a  press  con- 

ference until  "I  have  something  to 
say,  since  I  see  no  sense  in  wasting 

anybody's  time." Mr.  Eisenhower  is  credited  with 
formulation  of  the  original  plan 
for  creation  of  OWI.  It  is  under- 

stood the  Bureau  of  the  Budget 
called  upon  him,  as  an  experienced 
Government  administrator  and  in- 

formation director,  to  cut  a  pattern 
for  an  overall  Governmental  war- 

time information  agency.  The  plan 
as  evolved,  it  was  learned,  varies 
somewhat  from  that  originally  pro- 

posed by  Mr.  Eisenhower  but  in 
broad  essentials  follows  his  rec- 
ommendations. 

Recognized  as  an  ace  adminis- 
trator, Mr.  Eisenhower  three 

months  ago  resigned  from  the  Dept. 
of  Agriculture  where  he  was  Land 
Use  Coordinator  to  assume  the  deli- 

cate task  of  evacuating  Japanese 

as  Director  of  the  War  Relocation 
Authority. 

The  Executive  Order  made  spe- 
cial mention  of  elmination  of  over- 

lapping and  duplication  of  any  de- 
partment or  informational  activity 

regarded  by  Mr.  Davis  as  not  nec- 
essary or  useful  to  the  war  effort. 

The  Office  of  Government  Re- 
ports, headed  by  Lowell  Mellett, 

Administrative  Assistant  to  the 
President,  is  absorbed  in  the  new 
OWI.  It  is  expected,  however,  that 
Mr.  Mellett  will  continue  to  direct 

the  essential  policies  of  that  or- 
ganization in  addition  to  his  duties 

as  one  of  the  chief  assistants  to  the 
President.  Mr.  Mellett,  among 
others,  had  been  mentioned  for  the 
top  information  post,  before  the 
President  finally  prevailed  upon 
Mr.  Davis  to  accept  it. 

Mr.  Eisenhower  was  born  in  Abi- 
line,  Kan.  in  1899,  and  graduated 
from  Kansas  State  College  in  1924. 

Active  Career 

He  was  assistant  professor  of 
journalism  at  Kansas  State  in 
1924,  served  as  American  Vice 
Consul  at  Edinburgh,  Scotland, 
from  1924  to  1926,  and  became  as- 

sistant to  the  Secretary  of  Agri- 
culture 1926-1928.  From  that  time 

until  1940,  he  served  as  director  of 
information  of  the  Dept.  of  Agri- 

culture and  doubled  as  Land  Use 
Coordinator  from  1937  until  his 
assignment  to  the  War  Relocation Authority. 

During  his  early  days  with  Sec- 
retary of  Agriculture  Jardine,  Mr. 

Eisenhower  was  one  of  a  group  of 

young  Government  and  trade  asso- ciation officials  interested  in  radio, 
and  especially  in  its  educational 
and  public  affairs  reporting  possi- 

bilities. This  group  included  Sam 
Pickard,  first  chief  of  the  Depart- 

ment's radio  service  and  afterward 
a  member  of  the  Federal  Radio 
Commission;  Frank  M.  Russell, 
then  assistant  to  Secretary  Jardine 
and  now  NBC  Washington  vice- 
president;  Harry  C.  Butcher,  then 
information  man  for  the  National 
Fertilizer  Assn.  and  until  he  was 
called  to  active  duty  in  the  Navy 

last  month,  Washington  vice-presi- dent of  CBS. 

Mr.  Eisenhower's  interest  in 
matters  journalistic,  both  by  press 
and  radio,  kept  him  in  close  touch 
with  Frank  E.  Mullen,  now  vice- 
president  and  general  manager  of 
NBC,  who  was  then  (1927-28) 
farm  director  of  the  new  NBC  net- 
woi-k.  Mr.  Eisenhower  figured 
prominently  in  the  negotiations  for 
Department  participation  in  the 
National  Farm  &  Home  Hour, 

which  Mr.  Mullen  started  in  Oc- 
tober, 1928. 

When  Mr.  Eisenhower  moved 
from  the  office  of  the  Secretary  to 
the  directorship  of  information  in 
1928,  he  kept  a  close  watch  on  the 
development  of  the  network  pro- 

gram and  of  services  to  individual 
stations  which  made  the  Depart- 

ment for  years  far  and  away  the 
most  extensive  user  of  broadcast- 

I  HO 

HOOSIERS  HONORED 
Davis,  Price,  Mellett 

Fete  By  Indianans  
INDIANA'S  three  sons  who  are 
now  in  command  of  the  nation's war  news  will  be  honored  next 
Thursday  night,  June  25,  when 
newspaper  and  radio  men  with  a 
Hoosier  background  pay  homage 
to  Elmer  Davis,  director  of  the  new 
Office  of  War  Information;  Byron 
Price,  director  of  the  Office  of  Cen- 

sorship; and  Lowell  Mellett,  direc- 
tor of  the  Office  of  Government  Re- 

ports, now  absorbed  by  the  OWI, 
at  a  banquet  in  the  Willard  Hotel, 
Washington. 

All  members  of  the  press  and 
radio  who  are  from  Indiana  or  who 
have  worked  there  have  been  in- 

vited. Committee  in  charge  of  the 
dinner  is  Mark  Thistlewaite,  In- 

dianapolis News,  chairman;  Paul 
Wooten,  New  Orleans  Times  Picay- 

une, treasurer;  Rep.  Louis  Ludlow 
(D-Ind.)  ;  Labert  St.  Clair,  form- 

erly of  AP;  Robert  D.  Heinl,  Radio 
News  Service;  Everett  C.  Watkins, 
Indianapolis  Star;  Daniel  W.  Kid- 

ney, Indianapolis  Times. 

ing  facilities  in  the  Government. 
Information  service  to  farmers  and 
homemakers  was  inaugurated  over 
networks  and  stations. 

His  interest  in  radio  continued 
after  he  left  the  active  work  of  the 
director  of  information  to  concen- 

trate on  the  job  of  Coordinator  of 
Land  Use,  as  administrative  trou- 

ble-shooter and  hard-nut  cracker 
for  Secretaries  Wallace  and  Wick- 
ard.  In  the  coordinator's  job,  Mr. Eisenhower  continued  to  make  use 

of  radio  to  explain  the  Depart- 
ment's complex  attack  through  the 

democratic  device  of  land  use  plan- 
ning on  the  large  problems  of  the 

depression  years  in  adjusting  cop- 
ping and  tenure  systems  on  the 

land.  He  regularly  appeared  on  the 
Farm  &  Home  Hour  and  is  thor- 

oughly conversant  with  all  phases 
of  radio  programming  operations. 

McCosker  Is  Mentioned 

For  Governor  of  N.  Y. 
SPECULATION  has  been  aroused 
in  the  broadcasting  industry  by  a 

story  in  Danton  Walker's  syndi- cated column  on  June  17  reporting 
that  Alfred  J.  McCosker,  president 
of  WOR  and  chairman  of  the  board 
of  MBS,  is  a  possible  candidate  for 
the  Democratic  nomination  for  Gov- 

ernor of  New  York  State. 
"Is  Alfred  J.  McCosker,  presi- 

dent of  WOR  and  chairman  of  Mu- 
tual Broadcasting,  the  Democratic 

dark  horse  for  New  York's  Gover- 
nor? McCosker,  it  seems,  is  per- 

sona grata  with  FDR  and  Jim  Far- 
ley and  a  personal  and  political 

friend  of  four  out  of  seven  of  Ken- 
nedy's new  Tammany  Hall  steering committee  which  includes  Alfred  E. 

Smith  and  Bob  Wagner." When  queried  about  the  item  in 
Walker's  column,  Mr.  McCosker 
had  no  comment  to  make. 

Observers  pointed  out  that  this 
is  not  the  first  time  Mr.  McCosker 
has  been  mentioned  as  a  potential 
political  figure.  Several  years  ago 
he  was  approach  by  a  committee 
which  wanted  him  to  run  for  mayor 
of  New  York  City.  He  turned 
them  down. 
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Low-Down  On  Elmer  Davis 

{Continued  from  page  12) 
TEXT  OF  WAR  INFORMATION  ORDERS 

sions.  This,  it  may  be  said,  entails 
the  emplojTnent  of  editorial  judg- 

ment, and  is  thus  abhorrent  to  the 
self-denying  ordinances  which  radio 
stations  have  imposed  on  them- 
selves." • 

"If  radio  new^s  editors  have  on 
the  whole  shown  considerably  better 
judgment  in  the  past  two  or  three 
years  than  those  of  newspapers 
(and  I  believe  this  cannot  be  de- 

nied), it  is  probably  because  radio 
is  a  comparatively  recent  news 
medium;  and  indeed  only  became  a 
recognized  vehicle  of  general  news, 
as  distinguished  from  special 
events,  when  the  present  world  situ- 

ation was  sharpening  itself  toward 
a  crisis  and  the  maneuvers  of  for- 

eign propaganda  agencies  were  be- 
coming apparent." • 

"No  sponsor  has  ever  made  the 
slightest  attempt  to  influence  treat- 

ment of  the  news  in  any  way;  nor, 
if  he  had  so  attempted  it,  would  he 
have  got  anywhere.  The  only  dif- 

ference between  a  sponsored  and  a 
sustaining  program  is  that  on  the 
sponsored  program  there  is  forty 
seconds  less  of  news,  to  make  time 
for  the  commercial." 

• 

"Occasionally  material  appears 
on  the  press  association  wires 
which  is  marked  'not  to  be  broad- 

cast'; usually  there  is  good  rea- 
son for  this  prohibition  and  of 

course  we  obey  the  order  whether 
the  reason  seems  good  to  us  or 
not.  *  *  *  To  that  sort  of  Govern- 

ment censorship  no  one  objects;  but 
any  other  sort  of  Government  cen- 

sorship, whether  positive  or  nega- 
tive, would  be  as  abhorrent  to  any- 

one in  the  news  branch  of  radio  as 
it  would  be  to  newspaper  editors, 
and  in  my  opinion  would  be  quite 
as  injurious  to  the  public  interest." • 

"Need  for  Government  allocation 
of  the  air  channels  is  obvious;  but 
my  experience  and  observation  in 
radio  would  not  suggest  that  any 
advantage  could  be  gained  by  Gov- 

ernment control  over  news  or  other 
programs,   whether    such  control 

were  exercised  directly  or  indi- 
rectly. The  editorial  supervision  in 

the  office  of  which  I  have  spoken  is 
exercised  with  no  other  purpose 
than  giving  the  most  accurate  pos- 

sible news  picture  to  the  listeners. 
There  has  never  been  the  faintest 
idea  of  giving  the  public  what  we 
think  they  ought  to  believe  is  true, 
or  what  we  should  like  to  believe  is 
true;  but  only  what  seems  to  us  to 

be  true." 
• 

"No  doubt  the  private  executives 
who  at  present  control  (under  re- 

strictions) the  radio  industry  have 
made  some  mistakes;  they  are  hu- 

man beings.  But  any  governmental 
authority  which  might  take  their 
place  would  also  be  composed  of 
human  beings,  whose  infallibility 
could  not  be  too  confidently  pre- 

dicted. Such  a  change  in  the  con- 
trol of  radio  might  remove  some 

temptations,  but  at  the  expense  of 
importing  others;  and  so  far  as  my 
experience  and  observations  go, 
radio  news  executives  do  not  yield 
to  any  temptations  that  may  exist 
now,  but  are  animated  only  by  an 
honest  desire  to  present  the  news  as 
it  actually  is.  Under  a  Government 
commission,  however  high-minded 
its  personnel,  there  would  be  con- 

stant danger  that  presentation  of 
the  news  might  be  subject  to  other 
influences. 

e 

"Somebody — Julian  Huxley,  if  I 
remember — has  suggested  that  in 
the  ideal  state  radio  would  be  con- 

trolled by  the  Government,  but  that 
the  Government  would  maintain 
two  networks ;  one  speaking  for  the 
administration,  the  other  for  the 
opposition.  I  am  afraid  that  in 
such  cases  the  Government  officials 
who  controlled  the  opposition  radio, 
and  who  would  doubtless  hope  for 
eventual  advancement  in  the  Gov- 

ernment service,  would  be  under 
temptation,  whenever  any  hotly  dis- 

puted issue  came  up,  to  throw  the 
game.  No  such  temptation  can  ex- 

ist in  the  present  system  of  radio 
under  competitive  private  opera- 

tion." 

REPRESENTATIVE;   PAUL   H.RAYMEH  CO. 

FULL  TEXT  of  the  June  13  Execu- 
tive Order  consolidating  certain 

war  information  functions  into  an 
Office  of  War  Information  follows: 

In  recognition  of  the  right  of  the  Ameri- 
can people  and  of  all  other  peoples  oppos- 
ing the  Axis  aggressors  to  be  truthfully informed  about  the  common  war  effort, 

and  by  virtue  of  the  authority  vested 
in  me  by  the  Constitution,  by  the  First 
War  Powers  Act.  1941,  and  as  President 
of  the  United  States  and  Commander  in 
Chief  of  the  Army  and  Navy,  it  is  here- 

by   ordered    as  follows: 
Agencies  Involved 

1.  The  following  agencies,  powers,  and 
duties  are  transfprred  aiid  consolidated  into 
an  Office  of  War  Information  which  is 
hereby  established  within  the  Office  for 
Emergency  Manae-ement  in  the  Executive 
Office  of  the  President: 

a.  The  Office  of  Facts  &  Figures  and 
its   powers  and  duties. 

b.  The  Office  of  Government  Reports  and 
its  prwers  and  duties. 

c.  The  powers  and  duties  of  the  Coor- 
dinator of  Information  relating  to  the 

gathering  of  public  information  and  its 
dissemination  abroad,  including,  but  not 
limited  to.  all  nowers  and  duties  now  as- 

signed to  the  foreign  information  service, 
outpost,  publications,  and  pictorial 
branches  of  the  Coordinator  of  Informa- tion. 

d.  The  power  and  duties  of  the  Division 
of  Information  of  the  Office  for  Emergency 
Management  relating  to  the  dissemination 
of  general  public  information  on  the  war 
effort,  except  as  provided  in  paragraph 
10. 

2.  At  the  head  of  the  Office  of  War 
Information  shall  be  a  Director  appoint- 

ed by  the  President.  The  director  shall 
discharge  and  perform  his  functions  and 
duties  under  the  direction  and  supervi- 

sion of  the  President.  The  director  may 
exercise  his  powers,  authorities,  and  du- 

ties through  such  officials  or  agencies  and 
in  such  manner  as  he  may  determine. 

3.  There  is  established  within  the  Of- 
fice of  War  Information  a  Committee  on 

VV'ar  Information  Policy  consisting  of  the director  as  chairman,  renresentatives  of 
the  Secretary  of  State,  the  Secretary  of 
War.  the  Secretary  of  the  Navy,  the 
Joint  Psychological  Warfare  Committee, 
and  of  the  Coordinator  of  Inter-American 
Affairs,  and  such  other  members  as  the 
director,  with  the  approval  of  the  Presi- 

dent, may  determine.  The  Committee  on 
War  Information  Policy  shall  formulate 
basic  policies  and  plans  on  war  informa- 

tion, and  shall  advise  with  respect  to  the 
development  of  coordinated  war  informa- 

tion programs. 
4.  Consistent  with  the  war  information 

policies  of  the  President  and  with  the  for- 
eign policy  of  the  United  States,  and  after 

consultation  with  the  Committee  on  War 
Information  Policy,  the  director  shall  per- 

form the  following  functions  and  duties: 
List   of  Duties 

a.  Formulate  and  carry  out,  through 
the  use  of  press,  radio,  motion  picture,  and 
other  facilities,  information  programs  de- 

signed to  facilitate  the  development  of  an 
informed  and  intelligent  understanding,  at 
home  and  abroad,  of  the  status  and  prog- 

ress of  the  war  effort  and  of  the  war 
policies,  activities,  and  aims  of  the  Gov- ernment. 

b.  Coordinate  the  war  information  ac- 
tivities of  all  Federal  departments  and 

agencies  for  the  purpose  of  assuring  an 
accurate  and  consistent  flow  of  war  in- 

formation to  the  public  and  the  world  at large. 
c.  Obtain,  study,  and  analyze  information 

concerning  the  war  effort  and  advise  the 
agencies  concerned  with  the  dissemina- 

tion of  such  information  as  to  the  most 
appropriate  and  effective  means  of  keep- 

ing the  public  adequately  and  accurately informed. 
d.  Review,  clear  and  approve  all  pro- posed radio  and  motion  picture  programs sponsored  by  Federal  departments  and agencies:  and  serve  as  the  central  point of  clearance  and  contact  for  the  radio broadcasting  and  motion  picture  industries, 

respectively,  in  their  relationships  with 
Federal  departments  and  agencies  concern- 

ing  such    Government  programs. 
e.  Maintain  liaison  with  the  informa- 

tion agencies  of  the  United  Nations  for 
the  purpose  of  relating  the  Government's informational  programs  and  facilities  to those  of  such  nations. 

f.  Perform  such  other  functions  and 
duties  relating  to  war  information  as  the 
President  may  from  time  to  time  deter- 

mine. I 
5.  The  director  is  authorized  to  issue 

such  directives  concerning  war  informa- 
tion  as   he   may   deem   necessary   or  ap- 

propriate to  carry  out  the  purposes  of 
this  order,  and  such  directives  shall  be 
binding  upon  the  several  Federal  de- 

partments and  agencies.  He  may  estab- 
lish by  regulation  the  types  and  classes 

of  informational  programs  and  releases 
which  shall  require  clearance  and  approval 
by  his  office  prior  to  dissemination.  The 
director  may  require  the  curtailment  or 
elimination  of  any  Federal  information 
service,  program,  or  release  which  he 
deems  to  be  wasteful  or  not  directly  re- 

lated to  the  prosecution  of  the  war  effort. 
6.  The  authority,  functions,  and  duties 

of  the  Director  shall  not  extend  to  the 
Western  Hemisphere  exclusive  of  the  Unit- 

ed States  and  Canada. 
7.  The  formulation  and  carrying  out  of 

informational  programs  relating  exclusive- 
ly to  the  authorized  activities  of  the  several 

departments  and  agencies  of  the  Govern- ment shall  remain  with  such  departments 
and  agencies,  but  such  informational  pro- 

grams shall  conform  to  the  policies  form- 
ulated or  approved  by  the  Office  of  War 

Information.  The  several  departments  and 
agencies  of  the  Government  shall  make 
available  to  the  director,  upon  his  re- 

quest, such  information  and  data  as  may 
be  necessary  to  the  performance  of  his 
functions  and  duties. 

8.  The  director  of  the  Office  of  War 
Information  and  the  Director  of  Censor- 

ship shall  collaborate  in  the  performance 
of  their  respective  functions  for  the  pur- 

pose of  facilitating  the  prompt  and  full 
dissemination  of  all  available  informa- tion which  will  net  give  aid  to  the  enemy. 

Cooperative  Functions 
9.  The  director  of  the  Office  of  War 

Information  and  the  Defense  Communi- 
cations Board  shall  collaborate  in  the  per- 

formance of  their  respective  functions  for 
the  purpose  of  facilitating  the  broadcast of  war  information  to  the  peoples  abroad. 

10.  The  functions  of  the  Division  of 
Information  of  the  Office  for  Emergency 
Management  with  respect  to  the  provision 
of  press  and  publication  services  relat- 

ing to  the  specific  activities  of  the  con- 
stituent agencies  of  the  Office  for  Emer- 

gency Management  are  transferred  to  those constituent  agencies  respectively,  and  the 
Division  of  Information  is  accordingly 
abolished. 

11.  Within  the  limits  of  such  funds  as 
may  be  made  available  to  the  Office  of 
War  Information,  the  Director  may  em- 

ploy necessary  personnel  and  make  pro- vision for  the  necessary  supplies,  facilities 
and  services.  He  may  provide  for  the  in- 

ternal management  and  organization"  of  the Office  of  War  Information  in  such  man- ner as  he  may  determine. 
Records  Transferred 

12.  All  records,  contracts,  and  property 
(including  office  equipment)  of  the  several 
agencies  and  all  records,  contracts,  and 
property  used  primarily  in  the  administra- tion of  any  powers  and  duties  transferred 
or  consolidated  by  this  order,  and  all 
personnel  used  in  the  administration  of 
such  agencies,  powers,  and  duties  (includ- ing officers  whose  chief  duties  relate  to 
such  administration)  are  transferred  to 
the  Office  of  War  Information,  for  use  in 
the  administration  of  the  agencies,  powers, 
and  duties  transferred  or  consolidated  by 
this  Order;  provided,  that  any  personnel 
transferred  to  the  Office  of  War  Informa- 

tion by  this  Order,  found  by  the  Director 
of  the  Office  of  War  Information  to  be  in 
excess  of  the  personnel  necessary  for  the 
administration  of  the  powers  and  duties 
transferned  to  the  Office  of  War  Informa- 

tion, shall  be  retransferred  under  existing 
procedure  to  other  positions  in  the  Gov- ernment service,  or  separated  from  the 
service. 

13.  So  much  of  the  unexpended  balances 
of  appropriations,  allocations,  or  other funds  available  for  the  use  of  any  agency 
in    the    exercise   of    any   power   or  duty 
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Tank  Takes 

TANKS  are  not  usually 
known  for  their  test  radio 
reception  but  there  is  a 
strange  case  reported  of  one 
on  maneuvers  in  North  Caro- 

lina which  picked  up  an  ex- 
perimental broadcast  by 

W9XLA,  KLZ's  shortwave 
transmitter  in  Denver.  Har- 

vey Wehrman,  chief  engineer 
of  the  Denver  station,  has  a 
letter  from  an  Army  officer 
who  reported  reception  of  a 
strong  signal  while  cruising 
with  his  tank  division  in  the 
hills  of  North  Carolina. 

transferred  or  consolidated  by  this  order 
or  for  the  use  of  the  head  of  any  agency 
in  the  exercise  of  any  power  or  duty  so 
transferred  or  consolidated,  as  the  Direc- 

tor of  the  Bureau  of  the  Budget  with 
the  approval  of  the  President  shall  de- 

termine, shall  be  transferred  to  the  Office 
of  War  Information,  for  use  in  connection 
with  the  exercise  of  powers  or  duties  so 
transferred  or  consolidated.  In  determining 
the  amount  to  be  transferred,  the  Director 
of  the  Bureau  of  the  Budget  may  include 
an  amount  to  provide  for  the  liquidation 
of  obligations  incurred  against  such  ap- 

propriations, allocations,  or  other  funds 
prior  to  the  transfer  or  consolidation. 

FULL  TEXT  of  the  Military  Order 
accompanying  the  Executive  Order 
follows : 

By  virtue  of  the  authority  vested  in  me 
as  President  of  the  United  States  and  as 
Commander-in-Chief  of  the  Army  and 
Navy  of  the  United  States,  it  is  ordered 
as    follows : 

1.  The  office  of  Coordinator  of  Infor- 
mation established  by  Order  of  July  11, 

1941,  exclusive  of  the  foreign  information 
activities  transferred  to  the  Office  of  War 
Information  by  Executive  Order  of  June 
13.  1942  shall  hereafter  be  known  as  the 
Office  of  Strategic  Services,  and  is  hereby 
transferred  to  the  jurisdiction  of  the  Unit- 

ed States  Joint  Chiefs  of  Staff. 
2.  The  Office  of  Strategic  Services  shall 

perform  the  following  duties : 
a.  Collect  and  analyze  such  strategic 

information  as  may  be  required  by  the 
United  States  Joint  Chiefs  of  Staff. 

b.  Plan  and  operate  such  special  serv- 
ices as  may  be  directed  by  the  United 

States  Joint  Chiefs  of  Staff. 
3.  At  the  head  of  the  Office  of  Strategic 

Services  shall  be  a  Director  of  Strategic 
Services  who  shall  be  appointed  by  the 
President  and  who  shall  perform  his 
duties  under  the  direction  and  supervision 
of  the  United  States  Joint  Chiefs  of  Staff. 

4.  William  J.  Donovan  is  hereby  ap- 
pointed as  Director  of  Strategic  Services. 

5.  The  Order  of  July  11,  1941  is  hereby revoked. 

VEGETOLE  SERIES 

PLACED  BY  ARMOUR 

ARMOUR  &  Co.,  Chicago  (Vege- 
tole  shortening),  has  placed  13  one- 
minute  transcribed  announcements 
on  90  Southern  stations  to  run  June 
25  and  26  and  July  9  and  10,  an- 

nouncing a  jingle  contest  with  War 
Bonds  for  prizes.  Agency  is  Lord  & 
Thomas,  Chicago.  Stations  are: 
KFEQ  WHMA  WGST  WSGN  WDOD 

WGCM  WBHP  WROL  WCOC  WALA 
WCOA  WAIM  WWNC  WCSC  WAYS  WIS 
WBTM  WDNC  WFNC  WOLS  WGNC 
WBIG  WMRC  WLVA  WGH  WTAR  WRAL 
WMBG  WSTP  WORD  WMFD  WGTM 
WSJS  WGAC  WRPL  WMBR  WMAZ 
WQAM  WDBO  WSUN  WTOC  WFLA 
WJNO  WFAA  KEEW  KGBS  KRRV 
KFRO  KPLT  KRTS  KGKB  KRBC  KGKL 
KWFT  KVSO  KCRC  KBTX  KHBG  WBBZ 
KGFF  WGPn  WTAL  WGOV  KALB  KNOW 
WJBO  KROD  KLUF  KTRH  KPLC  KMLB 
KFDM  WSMB  KTSA  KTBS  KCMC  WACO 
WJHL  WKPT  WOPI  WDBJ  KGNC 
KFPW  WJPR  KFFA  KLRA  KFYO  WREC 
KOMA  KTUL. 

KRMD  to  Blue  July  1; 
KUTA  to   Raise  Rates 

KUTA,  BLUE  affiliate  in  Salt 
Lake  City,  on  June  22  began  opera- 

tions with  5,000  watts  on  570  kc. 
day  and  night,  and  on  July  1  will 
increase  its  evening  hour  rate  to 
$160.  The  station  has  heretofore 
operated  on  the  same  frequency 
with  250  watts  day  and  1,000  night, 
and  was  available  to  advertisers 
with  KLO,  Ogden,  at  a  rate  of  $200 
per  evening  hour.  KLO  ceases  its 
affiliation  v/ith  the  BLUE  Aug.  31. 

The  BLUE  also  announced  that 
KRMD,  Shreveport,  La.,  will  join 
the  network  as  part  of  the  South- 
central  Group  on  July  1  instead  of 
Sept.  1  as  oricinally  announced. 
One  of  the  BLUE's  Pacific  stations, 
KTKC,  Visalia,  Cal.,  has  increased 
its  power  from  920  kc.  on  1,000 
watts  to  940  kc.  on  5,000  watts  day 
and  night. 

TALL  CORN  Sweepstakes  will  be  con- ducted for  the  sixth  annual  occasion 
jointI.y  by  WHO,  Des  Moines,  and  the 
Iowa  State  Fair  during  the  fair  sched- 

uled for  late  in  August.  The  station 
and  the  fair's  board  jointly  share  the $250  in  cash  awards  and  WHO  also 
presents  the  Col.  B.  J.  Palmer  trophy 
to  the  exhibitor  of  the  tallest  stalk  of 
corn.  At  the  same  time,  WHO  an- nounced its  intention  to  discontinue  the 
Corn  Belt  ijlowing  matches  for  the 
duration  to  effect  conservation  of  rub- 

ber and  fuel  oils. 
CELEBRATING  its  tenth  year  on  the 
air  over  WCLE,  Cleveland,  the  Na- 

tional School  of  Radio  Broadcasting 
produced  by  the  Cleveland  Radio  and 
Dramatic  Arts  School  presented  a  one- 
hour  show  June  13  featuring  talent  de- 

veloped by  the  school.  Mildred  Cl.nire 
Boltey,  conductor  of  the  school,  served 
as  m.c. 

WLS,  Chicago,  has  a  troupe  of  11  en- tertainers of  the  National  Barn  Dance 
cast  on  a  USO  camp  circuit,  now  play- 

ing in  New  England. 
WTTM,  Trenton,  on  June  22  turns 
over  its  full  facilities  to  the  Treasury 
for  sale  of  War  Bonds  and  Stamps. 
From  sign  on  to  sign  off  only  the  Treas- 

ury will  be  promoted,  sponsors  co- 
operating in  the  plan.  From  8-9  p.  m. 

the  station  will  present  a  variety  show. 
Under  tertative  plans  Governor  Edi- 

son will  deliver  a  five-minute  talk  on 
the  show.  Booths  will  be  set  up  in  the 
city  to  be  manned  by  WTTM  employes 
and  volunteers. 

SUMMER  RADIO  Institute  of  NBC- 
Chicago  and  Northwestern  U,  to  open 
June  22  for  eight  weeks,  has  enrolled 
100  students  fi"om  18  states  and  Can- 

ada and  representatives  of  seven  sta- 
tions. Faculty  members  are  Albert 

Crews,  director  of  the  Institute  and  of 
Northwestern  U  Radio  Play  Shop  ; 
Allen  Miller,  production  director  of 
KWSC,  Pullman,  Wash. ;  Martin  Mag- 
ner,  producer ;  Charles  C.  Urquhart, 
assistant  production  director;  Judith 
C.  Waller,  public  service  program  di- 

rector, of  NBC-Chicago. 
RECOGNIZING  the  importance  of 
song  in  victory,  WLAC,  Nashville,  has 
started  a  program  called  8ongs  for 
Victory,  featuring  the  songs  that  sol- 

diers sing.  Ruth  Douglas,  station  vocal- 
ist, leads  an  audience  participation  in 

a  local  theatre.  Mary  Elizabeth  Hicks 
serves  the  organ  accompaniment  and 
the  program  is  sponsored  by  the  Mod- 

ern Retreaders,  Tennessee  tire  tread- 
ing concern. 

WHOM,  Jersey  City,  has  signed  a 
contract  with  American  Communica- 

tions Assn.  (CIO),  covering  English 
and  foreign-language  announcers,  fol- 

lowing a  two-year  period  of  negotia- 
tions and  labor  board  proceedings. 

Technicians  at  the  station  are  already 
under  an  ACA  contract. 

THE  MOST  INTIMATE 

AND  EFFECTIVE  SALES 

APPROACH  TO  AMERI- 

CA'S LARGEST  MARKET. 

FOR  OFFENSE  •  FOR  DEFENSE 
Bl/y  U.  5.  BONDS  TODAY 

W63NY,  FM  station  of  WHN,  New 
York,  has  started  twice-daily  10-min- ute  summaries  of  UP  and  AP  news, 
with  Richard  Dorf  announcing.  The 
news  originates  in  the  newsroom  of 
WHN,  and  is  piped  by  high-fidelity 
telephone  lines  to  the  FM  transmitter 
at  Clifton,  N.  J. 

ADVICE  to  the  foreign-born  who  wish to  become  naturalized  Americans  is 
offered  by  Sidney  Eckstein,  authority 
on  naturalization,  on  Hoio  to  Become 
an  American  Citieen,  weekly  program 
presented  on  WWRL,  New  York,  in 
cooperation  with  the  National  League 
for  American  Citizenship. 
KGHL  Billings,  Mont.,  presents  school 
board  members  along  with  classroom 
groups  when  In  Our  Schools  goes  on 
the  air.  Radio  adaptations  of  typical 
classroom  projects  are  reported  with 
youngsters  reciting  instructions  on 
such  topics  as  fire  drills,  health,  dra- matics and  history  of  the  community. 
Broadcast  is  every  Thursday,  3  p.m., 
direct  from  schools. 
HOME  FRONT  news  is  broadcast 
daily  by  the  OCD  Reporter  over 
WKBZ,  Muskegon,  Mich.  With  a 
background  of  continual  martial  music, 
the  announcer  reads  the  daily  schedule 
of  meetings,  timely  calls  for  volunteers, 
news  from  local,  state  and  national 
fronts  and  any  other  news  connected 
with  America's  war  effort  at  home. 
WSUI,  U  of  Iowa  station  at  Iowa 
City,  has  released  a  printed  program 
schedule  with  reviews  of  summer  pro- 

grams giving  information  on  the  Navy, 
RAF,  civilian  war  activities  and  in- 

terpretations of  current  wartime  regu- lations. 

TO  DEMONSTRATE  that  American 
women  can  not  only  "take  it"  but "dish  it  out,"  weekly  interviews  with 
women  contributing  to  the  war  effort 
are  presented  on  WMCA,  New  York 
under  the  auspices  of  the  Citizens' Committee  for  Army  and  Navy. 

FIRST  OUTING  of  the  BLUE  Ath- letic Assn.,  was  held  at  the  Crescent 
Country  Club,  Huntington,  L.  I.  June 
23.  NBC  Athletic  Association  held  its 
annual  outing  there  the  same  day  for 
all  staff  members  of  the  networks. 

FIRST  SECULAR  address  by  Wil- 
liam Temple  since  his  enthronement  as 

Archbishop  of  Canterbury  will  be 
heard  exclusively  on  CBS  June  21,  4- 
4 :30  p.m.  from  London. 

OVERHEARD  IN  FRESNO 

"Al,  have  you  heard  the  new 

BLUE  NETWORK  station?" 

"And  howl    Booms  in 

like  a  local  station 

right  in  the  middle 

Of  the  dial: " 

"I'll  say  you  can't  miss  it, 
no  matter  where  you  dial  you 

run  right  into  it!" 

KTKC 

'^^Voice  of  The  San  JoaquirC^ 

VISALIA- FRESNO,  CALIF. 

NOW 

5,000  WATTS   -   940  KC. 

BASIC  BLUE  NETWORK 

Represented  by 

William  G.  Rambeau  Co. 

Pacific  Coast  —  W.  S.  Grant  Co. 

CENTRAL  CALIFORNIA'S  ONLY  FULL  TIME  CLEAR  CHANNEL  STATION 
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Quick  Shortwave  Action 
Not  Favored  in  Canada 

THE  DOMINION  Government  has 
frequently  considered  the  estab- 

lishment of  a  highpower  shortwave 
system,  but  is  not  convinced  this  is 
the  proper  time  to  go  ahead  with 
such  a  project,  Munitions  &  Supply 
Minister  C.  D.  Howe,  under  whose 
jurisdiction  comes  the  Radio 
Branch,  Department  of  Transport, 
told  the  Parliamentary  Committee 
on  Radio  Broadcasting  at  Ottawa. 
He  is  reported  to  have  stated  that 
he  thought  the  propaganda  value 
of  shortwave  broadcasting  is  ex- 
aggerated. 

The  British  Broadcasting  Corp. 
had  proposed  that  Canada  establish 
a  system  supplementary  to  the 
BBC  system,  Mr.  Howe  told  the 
committee.  Britain  would  bear  the 
cost  of  foreign  propaganda  broad- 

casting and  possibly  share  the  capi- 
tal cost.  Dr.  A.  Frigon,  CBC  as- 

sistant general  manager,  told  the 
committee  he  had  learned  only  re- 

cently that  if  Canada  placed  an 
order  now  for  two  transmitters  de- 

livery could  be  obtained  within  10 
months,  but  that  any  delay  might 
mean  that  transmitters  would  no 
longer  be  immediately  available. 

Gillespie  Aids  Salvage 
WILLIAM  C.  GILLESPIE,  vice- 
president  and  general  manager  of 
KTUL,  Tulsa,  has  been  appointed 
state  radio  chaii'man  of  the  rubber 
collection  drive,  according  to  W.  G. 
Skelly,  state  chairman  of  Okla- 

homa's scrap  rubber  campaign  and principal  owner  of  KVOO,  Tulsa. 

NOT 

MUCH
 

SELL, 
 SIR, 

IN 

BROMO
  iKy.)

! 

^^^^^  r'rtws^'
^--'^"^' thing -but  ibere  ^^^^^ 

oiber  band,  the  i>o  the 

State's  BP^^'^^^Jti,  saleB'.  •  •  • 
bubbling  over  >v  ^^^^^^ 
Tbat'8  vpbat  y*''*  VAVE'the 

co8^^benyouu8e 

if ̂.v:: 

sir,  for  you? 

>>/HATS  WDONe  IN  1Vxe  ABOVE  PHOTO? 
AAAVBE     IT  WAS,  THE     CAMERA,  .  „ 

Cancl'.d     Shot  oS,  "Hiose  fu;o  HEP  CATS  -  iTEVE  M  BoB '     iru  ACTION 
WINNING  CARTOON  in  a  recent  contest  conducted  by  WCAR,  Pontiac, 
Mich.,  in  which  listeners  were  asked  to  draw  their  interpretation  of 
Music  In  The  Afternoon,  a  daily  platter  show  with  a  zany  twist,  was 
the  entry  of  G.  C.  Burgess,  an  amateur  cartoonist.  The  two  characters  in 
the  drawing  are  Bob  Mabry  and  Steve  Ryan,  emcees  of  the  program. 

BLUE  SALUTES  KTKC 

INCREASE  TO  5  KW. 

STEPPING  up  its  power  from 
1,000  watts  to  5,000  fulltime  on  940 
kc,  KTKC,  Visalia-Fresno,  Cal., 
was  accorded  a  special  dedicatory 
program  last  Tuesday  night  by  the 
BLUE  Network.  On  the  occasion 
KTKC  studios  and  the  new  trans- 

mitter building  were  thrown  open 
to  public  inspection  throughout  the day. 

Charles  P.  Scott,  station  man- 
ager, reports  that  the  five-year  rise 

of  KTKC  from  a  250-watt  local  to 
its  present  fulltime  regional  status 
now  gives  it  a  primary  signal 
through  San  Joaquin  Valley  to 
Oregon,  Nevada  and  Arizona. 

National  sales  representative  of 
KTKC  is  Wm.  G.  Rambeau  Co. 
with  the  W.  S.  Grant  Co.  handling 
Pacific  Coast  representation. 
Charles  A.  Whitemore  is  KTKC 
general  manager. 

WORCESTER  DRILLS 
But  WTAG  Listeners  Think 

 It's  a  Real  Attack  

WGES  and  WSBC,  Chicago  foreign 
language  stations,  on  June  14  com- 

memorated United  Nations  Day  by 
presenting  an  illuminated  scroll,  en- 
scribed  with  a  "pledge  of  loyalty"  and signed  by  34  program  directors,  to 
President  Roosevelt. 

One  of  New  England's 
best  mail  pulling  sta- 

tions—  per  inquiry  cost 
far  below  national  av- 
erage. 

ANXIOUS  to  avoid  any  repetition 
of  the  confusion  and  panic  that  re- sulted from  the  historic  Orson 
Welles'  "Martian  Invasion",WTAG, 
Worcester,  recently  went  to  great 
lengths  to  inform  its  audience  that 
a  forthcoming  description  of  a  sim- 

ulated raid  was  no  more  than  a 
drill  to  familiarize  local  defense 
divisions  with  raid  procedure. 

The  actual  broadcast  was  handled 
by  Barry  Barents  and  a  special 
events  crew  and  described  the  "ex- 

plosion" of  a  delayed  action  bomb 
at  a  Worcester  intersection,  ar- 

rival of  emergency  units  and  demo- 
lition squad,  and  other  work  of  the 

ARP  in  removing  the  "wounded". 
However,  despite  the  repeated  as- surances that  the  attack  was  a 

fake,  the  WTAG  switchboard  was 
deluged  with  anxious  calls  for  lists 
of  the  injured,  many  saying  that 
they  were  in  the  area  under  attack. 

To  Honor  Hughes 

JOHN  B.  HUGHES,  MBS  com- 
mentator on  the  West  Coast,  vnW  be 

honored  by  prominent  Chinese  for 
his  work  on  behalf  of  China,  in  a 
special  MBS  broadcast  Monday, 
June  22,  7:15-8:30  p.m.  from  the 
Chinese  junk,  Amoy,  moored  off 
New  Rochelle,  N.  Y.  on  Long  Island 
Sound.  Taking  part  will  be  Dave 
Driscoll,  special  features  director 
of  WOR,  New  York,  and  Alfred 
Nilson,  WOR  ■  engineer,  owner  of 
the  junk,  who  lives  aboard  the 
craft  with  his  family. 

ASCAP  To  Exceed 

Million  In  Royalty 

Quarterly  Payments  Approach 
Highs  Of  Best  Past  Years 
ASCAP'S  royalty  payments  for 
the  second  quarter  of  1942  will  be 
well  over  $1,000,000,  the  Society 
reported  last  week,  approaching  the 
highs  of  1939  and  1940  when  the 
second  quarter  dividends  totalled 
$1,132,000  in  each  of  those  years. 

Exact  amount  that  will  be  dis- 
tributed to  ASCAP  members  for 

the  spring  months  of  this  year  is 
not  known  yet  as  the  network 
checks  have  not  been  received, 
ASCAP  explained.  Dividend  will 

be  passed  by  the  Society's  board  at its  meeting  this  coming  Thursday. 
The  board  did  not  meet  last  week, 
since  Deems  Taylor,  ASCAP  presi- 

dent, was  out  of  town. 
700  Station  Licenses 

Approximately  700  stations  have 
taken  out  one  of  the  various  types 
of  ASCAP  licenses,  it  was  stated, 
with  about  50  or  60  additional  sta- 

tions which  are  considered  as  po- 
tential licensees.  A  number  of  li- 
censes received  recently  from  sta- 

tions are  credited  by  ASCAP  to  its 
new  program  service,  which  has 
evoked  favorable  comments  from 
many  stations.  Quite  a  number  of 
stations  have  written  ASCAP  to 

say  they  have  already  secured  one 
or  more  sponsors  for  the  musical 
programs  received  from  the  Society, 
according  to  Robert  L.  Murray,  di- 

rector of  ASCAP's  public  relations 
program  and  originator  of  the 
script  service  plan. 

As  an  additional  aid  to  stations 
using  the  scripts,  he  said,  the  fall 
series  will  include  listings  of  the 
transcriptions  of  the  various  songs 
included  in  the  scripts  as  well  as 

phonograph  records.  His  staff  is 
now  working  on  a  similar  series  of 
10-minute  programs,  for  use  after 
five-minute  news  periods,  he  re- 

ported, which  will  probably  be 
ready  for  distribution  by  fall. 
Comments  and  suggestions  made 
by  broadcasters  on  questionnaires 
recently  sent  them  by  ASCAP  are 

being  carefully  studied.  Mr.  Mur- 
ray stated,  and  will  undoubtedly  re- 

sult in  other  additions  to  and  im- 
provements in  the  service. 

Harold  A.  Dellon 
HAROLD  A.  DELLON,  55,  com- 

poser of  popular  songs  and  a  radio 
entertainer  in  the  early  days,  died 
June  14  of  a  heart  ailment  in  Cleve- 

land. Founder  of  the  Harold  Dellon 
Music  Co.,  an  affiliate  of  BMI,  and 
manager  of  the  T.  B.  Harms  Music 
Co.  in  New  York,  Mr.  Dellon  wrote 
among  other  songs,  "Just  Plain Folks",  "Little  White  Church  on  the 
Hill",  "Everybody  Loves  My  Baby" 
and  "There  Never  Was  a  Girl  Like 

Mary". 

NatReps.:  JOSEPH  Htl^SHtY  n^mm. 
r    Boston  Rep.:  BER.TH A  BANNAN  a 

WINS NEW  YORK 

CP  50,000  WATTS  •  1000  KC 

NEW  YORK'S  BEST  SPOT  BUY! 

^  4s<(  your  Agency  to  ask  the  Colonel! 
FREE  &•  PETERS.  Inc.,  National  Representatives 

Page  50  •  June  22,  1942 BROADCASTING  •  Broadcast  Adverting 



Fly  Opposes  Sanders  Bill  Provisions 

Points    Out  Objections 

At  Hearing  Before 

House  Group 
(Continued  from  page  10) 

panies  to  raise  rates  rather 
abruptly,  which  he  opposed.  He 
said  AT&T  wanted  to  maintain  its 
$9  dividend  by  increasing  rates  and 
asserted  while  he  thought  the  com- 

pany should  have  a  fair  return,  it 
should  not  be  possible  for  it  to  pass 
this  on  to  "an  overburdened  public" 
just  to  maintain  a  dividend.  The 
Bell  System  can  pay  this  dividend 
out  of  its  surplus  for  many  years, 
without  increasing  rates  and  tak- 

ing it  "out  of  the  hides  of  the  peo- 
ple in  wartime",  he  said. 

Rep.  McGranery  (R-Pa.)  inter- 
rupted to  inquire  of  Chairman  Lea 

whether  "any  of  this  testimony  re- 
lates to  the  Sanders  Bill".  Chair- 

man Lea  asserted  he  felt  it  did  not 
directly  cover  the  subject  matter, 
but  Mr.  Fly  interjected  that  the 
bill  proposed  a  drastic  reorganiza- 

tion of  the  FCC  and  that  he 
thought  the  Committee  should  be 
thoroughly  familiar  with  the  func- 

tioning of  that  agency.  He  said  he 
would  feel  "derelict"  if  he  didn't 
tell  the  Committee  "what  you're 
operating  upon". 
New  Problems  to  Arise 

After  War  Is  Over 

Rep.  Kennedy  (D-N.Y.)  ob- 
served that  the  testimony,  while 

interesting,  nevertheless  did  not 
go  to  the  merits  of  the  Sanders 
Bill.  With  what  Committee  mem- 

bers had  previously  characterized 
as  a  "filibuster"  broken.  Chairman 
Fly  discussed  broadcasting  licens- 

ing, having  devoted  practically  all 
of  his  previous  testimony  to  aspects 
other  than  broadcasting.  He  said 
this  constituted  one  function  in  all 
of  the  FCC's  work  and  that  it  was 
today  "a  relatively  minor  function." 
When  the  war  is  over,  Mr.  Fly 

asserted,  broadcasting  and  related 
services  vdll  be  confronted  with  a 
new  set  of  problems.  He  predicted 
both  FM  and  television  would  re- 

make the  entire  system  of  commer- 
cial radio.  "We  are  going  to  have 

an  industry  there  that  is  ready  to 
go,"  he  said.  "These  are  the  things 
that  will  dominate  the  broadcasting 

field  in  the  future  years." 
Chairman  Fly  loosed  another  ti- 

rade against  the  "two  or  three  spe- 
cial interests  in  the  broadcasting 

field"  sponsoring  the  Sanders  Bill. 
He  charged  that  no  support  had 
come  from  common  carriers  and 
that  the  only  ones  espousing  the 

legislation  apparently  want  "less 
attention". 
When  Mr.  McGranery  observed 

that  the  bill  in  no  way  affected 
common  carriers,  Chairman  Fly 
nevertheless  said  that  he  thought  it 
came  from  "ill  grace  for  these  two 
or  three  broadcasting  interests"  to 
foster  the  bill. 

Rep.  Sanders  (D-La.),  as  author 
of  the  bill,  asserted  that  with  the 
exception  of  paragraph  7,  calling 

upon  the  FCC  to  report  to  Congress 
on  certain  controversial  issues,  the 
bill  was  drafted  by  the  Federal 
Communications  Bar  Assn.  He  said 
he  understood  attorneys  represent- 

ing common  carriers  were  members 
of  that  association. 

The  whole  pitch  of  the  proceed- 
ings became  tense  when  Chairman 

Fly  charged  that  the  Bar  Assn. 
was  "dominated  by  these  broadcast- 

ing interests".  He  charged  that 
certain  "special  forces  in  broad- 

casting have  come  forward  here  to 

support  the  legislation". 
Says  Broadcasters 
Put  on  False  Front 

Rep.  Chapman  (D-Ky.)  asked 
Mr.  Fly  to  identify  these  "two  or 
three  interests"  and  the  Chairman 
veritably  shouted: 

"I  think  the  leadership  is  with 
CBS  and  it  also  has  the  support  of 
NBC  and  the  related  organization, 
the  NAB."  Afterward  he  referred 
to  the  "so-called  NAB"  and  reiter- 

ated these  charges.  He  said  it  "ill behooves  the  broadcasters  to  come 

in  and  put  on  this  false  front." Pointing  out  that  AT&T  and 
other  common  carriers  had  not 
sought  enactment  of  legislation, 
Mr.  Fly  said  the  telephone  company 
represents  several  billion  dollars  in 
investment,  whereas  the  broadcast- 

ing industry  has  only  some  $40,- 
000,000  in  plant.  The  broadcasting 

industry  could  take  the  "gold  dust 
and  blow  it  into  the  eye  of  AT&T 

and  it  would  never  whimper,"  he asserted. 
Subjected  to  a  cross-fire  of  Com- 

mittee questioning,  Mr.  Fly  talked 
about  these  "three  groups"  who 
"blow  the  big  wind  and  make  the 
big  noise".  He  also  alluded  to  po- 

litical pressure.  CBS  was  men- 
tioned first,  NBC  second,  and  the 

"so-called  NAB"  in  show  position. 
When  Rep.  Kennedy  said  he  as- 

sumed from  Mr.  Fly's  comments 
that  he  opposed  the  bill,  Chairman 
Fly  started  to  answer  indirectly. 
Rep.  Kennedy  said  it  would  take 
"one  word"  and  that  he  would  pre- 

fer a  direct  answer.  Chairman  Fly 
asserted  that  there  might  be  some 
justification  for  revised  legislation, 
but  that  the  time  of  "a  war  agency" should  not  be  consumed  as  it  is  by 
such  matters.  He  argued  that  this 
was  not  the  time  to  "disrupt  a  war 
agency  and  reorganize  it  at  this 

juncture." 

630   KC.    5000   WATTS   DAY  AND 
NIGHT    if    BLUE  NETWORK 

Rep.  Sanders  asked  whether 
MBS  was  included  in  the  group 
criticized  by  the  chairman,  and  Mr. 

Fly  replied  that  "all  of  the  big  net- works make  a  big  noise  and  blow 

the  big  wind".  The  man  who  "has his  hands  around  the  throat  of  the 

transmitters",  the  chairman  contin- 
ued, "can  assert  a  big  influence  on 

the  public".  He  said  this  was  far 
beyond  their  normal  size  and  said 
that  the  grants  made  by  Congress 
and  the  Commission  gave  the  net- 

works such  power.  He  observed  he 
was  sure  that  Congress  did  not 
want  "them  to  control  you". 

Answering  Rep.  Sanders  apropos 
MBS,  Mr.  Fly  said  he  held  no  brief 
for  that  network  and  that  they 
might  be  "here  tomorrow  and  op- 

pose me".  He  said  MBS,  however, 
did  not  support  the  Sanders  Bill. 

Claims  Nets  Are 

^Utterly  Unregulated' 
Lashing  out  again  at  the  net- 

works, Mr.  Fly  said  they  were  "ut- 
terly unregulated  up  to  this  point" 

and  that  they  have  forced  him  to 
spend  half  his  time  before  Congres- 

sional committees  because  "they 
come  running  up  to  you". 

Mr.  Fly  gave  no  direct  answer  to 
the  observation  of  Rep.  Chapman 
that  it  was  also  dangerous  for  a 
Commission  to  have  the  "life  and 
death  power"  over  the  broadcasting 
industry,  a  power  which  he  de- 
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Chairman  Fly's  condemnation  of 
radio.  He  said  he  had  the  notion 
that  the  broadcasting  companies 
were  doing  a  tremendously  useful 
job  in  the  war  interest  and  in  keep- 

ing the  public  enlightened 'and  en- 
tertained, and  that  he  had  been  im- 

pressed by  the  "wonderful  job" 
they  have  done  and  the  unstinted 
praise  from  high  officials. 

Chairman  Fly  said  he  thought 
that  was  true  and  that  on  the 
whole  broadcasting  had  done  a  good 
job.  His  criticism,  he  said,  was  di- 

rected against  the  "controls  in  the 
hands"  of  the  major  networks  and 
the  "strings  from  New  York". 
When  Rep.  Simpson  (R-Pa.) 

asked  about  the  status  of  the  chain- 
monopoly  regulations,  Chairman 
Fly  said  the  whole  controversy  was 
"motivated  by  them".  He  referred 
to  "two  or  three"  hearings  in  Con- 

gress which  he  said  were  instigated 
by  the  networks  and  referred  spe- 

cifically to  the  hearings  last  year 
before  the  Senate  committee.  He 
pointed  out  that  the  rules  are  now 
in  litigation  and  he  expected  they 
would  be  before  the  Supreme  Court 
again  "within  a  few  months". 

After  Rep.  Simpson  suggested 
that  perhaps  withdrawal  of  the 
regulations  would  lessen  the  agita- 

tion for  new  legislation,  Chairman 
Fly  said  he  felt  that  if  the  two  net- 

works would  write  a  one-paragraph 
letter  to  their  affiliates  and  tell 
them  that  their  contracts  will  con- 

form with  the  regulations,  which 
he  said  would  take  "about  one  min- 

ute", the  whole  matter  would  be 
solved.  He  said  he  made  this  ob- 

servation because  Rep.  Simpson 
had  suggested  that  "we  throw  it 
the  other  way". 
New  York  Dictation 

Is  Claimed  by  Fly 

Rep.  Kennedy  sought  to  ferret 
out  the  identity  of  these  "New 
York  corporations"  so  sharply 
criticized  by  the  chairman.  After 
Mr.  Fly  had  explained  that  he  was 
referring  to  CBS  and  NBC  and 
that  they  "control  all  the  choice 
time"  on  stations  throughout  the 
country,  Mr.  Kennedy  interposed, 
"then  your  point  is  simply  these 
networks  headquarters  in  New 

York." 
Pursuing  Chairman  Fly's  critic- ism of  the  networks  in  relation  to 

their  power  to  mold  public  opinion, 

VICTORY  CORSAGES  in  the  patriotic  theme  are  worn  by  members  of 
the  commercial  department  of  WTAG,  Worcester.  The  bouquets,  fashioned 
from  War  Savings  stamps  and  tied  with  red,  white  and  blue  ribbons,  are 
used  as  wrist,  shoulder  and  coiffure  adornments  by  (1  to  r)  Virginia 
Hanson,  secretary;  Mitzi  Kornetz,  publicity;  Katharine  Norsten,  secre- 

tary; Eleanor  Parmer,  secretary;  Marguerite  McCormack,  officer  manager. 

Rep.  Kennedy  asked  whether  the 
reports  of  news  commentators  were 
unbiased  and  not  "dictated"  from 
the  front  offices.  While  Chairman 
Fly  observed  that  most  commenta- 

tors were  all  right,  he  held  that 
free  speech  "should  not  hang  by 
such  a  narrow  thread"  and  be  "dic- 

tated from  New  York." 
He  pointed  out  that  some  stations 

had  found  it  advisable  to  discharge 
commentators.  When  Rep.  Ken- 

nedy observed  that  the  President 
had  paid  radio  a  great  tribute  by 
naming  Elmer  Davis,  of  CBS,  di- 

rector of  war  information,  Mr.  Fly 
rejoined  he  thought  Mr.  Davis  was 
a  "great  man,  too,"  but  he  felt  he 
was  not  controlled  by  CBS  "if  I 
know  Elmer  Davis." 

Rep.  Sanders  took  up  the  Fly 
criticism  of  Committee  procedure 
and  inquired  whether  there  was 
anything  wrong  in  getting  "public 
views"  on  legislation.  Chairman 
Fly  said  Congress  should  be  real- 

istic in  "appraising  the  source," 
asserting  that  broadcasters  held  a 

great  deal  of  authority  "far  beyond 
their  personal  abilities  and  under- 

standing" and  that  they  retained 
"smooth  boys." 

Rep.  McGranery  said  he  did  not 
think  the  chairman's  criticisms 
were  justified.  The  same  view  was 
advanced  by  Rep.  Wolverton  (R- 
N.  J.),  ranking  minority  member, 
who  commented  that  he  had  been 

Got  the  Gong 

THE  gong  that  was  heard  all 
over  Kalamazoo  and  West- 

ern Michigan!  Al  Hinckley, 
WKZO  apprentice  announcer, 
seized  his  first  cold  copy  the 
other  day  and  failed  to  sepa- 

rate continuity  from  sound 
effects  notes.  His  announce- 

ment read  "During  the  next 
half-hour  you  will  hear 
GQiNG  the  Michigan  Jour- 

nal." 

very  much  impressed  with  the  char- 
acter and  ability  to  express  opinion 

of  witnesses  who  had  appeared  be- 
fore the  Committee,  and  mentioned 

particularly  Judge  John  J.  Burns, 
CBS  counsel,  and  Louis  G.  Caldwell, 
MBS  attorney.  He  said  each  seemed 
to  have  a  background  of  experience 
on  which  to  base  opinions. 

Seeks  Background 

Of  FCC  Members 
Rep.  Wolverton  asked  the  chair- 

man to  supply  for  the  record  bio- 
graphical sketches  and  descriptions 

of  the  background  of  each  member 
of  the  FCC.  He  said  the  Commit- 

tee would  want  to  know  how  much 
importance  to  attach  to  their  views 

in  the  light  of  Mr.  Fly's  observa- 
tions. The  background  and  experi- 

ence of  members  of  the  Commis- 
sion should  be  weighed  against 

those  of  industry  witnesses,  he  said. 
Chairman  Fly  explained  that  the 

FCC  has  a  staff  of  experts  in  each 
branch  —  engineering,  legal,  ac- 

counting. He  asserted  the  Commis- 
sion as  a  whole  has  spent  years  of 

time  in  studying  problems  of  the 
industry's  regulating.  In  no  in- 

stance has  any  Commissioner  moved 
in  on  the  assumption  that  he  "knew 
all  about  it",  he  said.    He  prom- 

ised to  supply  the  Committee  with 
written  biographical  sketches. 

Asked  ty  Rep.  Kennedy  what 

percentage  of  the  Commission's time  is  devoted  to  broadcasting, 
Mr.  Fly  said  that  normally  60%  of 
the  work  (prior  to  the  war)  was 

given  over  to  this  phase,  and  "may- 
be more."  He  said  it  is  "much  less 

now". 

Reopening  the  network  investiga- 
tion question.  Rep.  McGranery 

asked  precisely  what  criticism 
Chairman  Fly  had  of  the  networks. 
There  came  another  barrage 

against  "monopolistic  control  ex- 
ercised by  two  dominant  com- 

panies" with  "free  speech"  affected 
by  virtue  of  such  concentration  of 
control  in  single  hands. 

Rep.  Brown  (R-0.)  said  he  was 
interested  in  the  chairman's  ob- 

servations about  "experts"  and asked  for  a  definition.  When  the 
chairman  humorously  retorted  that 

the  traveling  salesman's  definition 
was  "an  ordinary  damn  fool  away 
from  home".  Rep.  Brown  said  that 
is  what  he  had  in  mind  and  won- 

dered if  that  applied  to  the  FCC 

experts. 
In  a  light  vein.  Rep.  Brown  re- 

lated a  recent  experience.  He  said 
he  had  gone  to  one  of  the  Govern- 

ment agencies  on  a  matter  for  his 
district  and  had  been  referred  to 

an  expert,  a  1939  graduate,  "not 
quite  dry  behind  the  ears".  A  few days  later  he  said  he  journeyed  to 
OEM  to  talk  about  agriculture  and 
was  referred  to  this  same  expert, 
who  previously  had  been  identified 
as  an  accounting  expert. 

"Believe  it  or  not,"  said  the  Con- 
gressman, "a  couple  of  days  later, 

I  went  to  WPB  on  a  copper  matter, 
and  this  same  fellow,  class  of  1939, 

was  the  copper  expert." 
Asked  by  Rep.  Brown  the  aver- 

age age  of  experts  on  the  FCC,  Mr. 
Fly  judged  about  40,  both  for  the 
legal  and  engineering  departments. 
He  said  that  some  of  "our  better 
men"  on  the  legal  staff  are  younger. 

Discusses  Plan  to 

Bifurcate  Commission 
Still  on  the  subject  of  experts, 

Mr.  Fly  ventured  that  some  of  the 
"vice-presidents"  of  the  networks 
"wouldn't  know  a  transmitter  if 

they  met  it  on  the  street".  When Rep.  Wolverton  asked  what  about 
a  man  like  William  S.  Paley,  CBS 
president,  Mr.  Fly  retorted  that  he 
used  to  be  "a  cigar  manufacturer" but  that  he  was  able  and  astute. 

Harry  C.  Butcher,  former  CBS 
Washington  vice-president  now  on 
active  duty  in  the  Navy,  was  de- 

scribed by  Mr.  Fly  as  a  man  who 
had  his  beginning  in  agriculture 
and  came  to  Washington  for  the 
National  Fertilizer  Assn.  He  re- 

ferred also  to  F.  M.  Russell,  NBC 
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vice-president,  as  "a  very  engaging 
young  man"  and  said  he  used  to  be 
a  newspaperman. 

Finally  reaching  the  Sanders 
Bill,  Chairman  Fly  discussed  the 
"bifurcation  of  the  Commission"  or 
that  provision  which  would  sepa- 

rate it  into  two  independent  di- 
visions of  three  men  each,  one  to 

handle  broadcasting  matters  and 
the  other  common  carrier  aspects. 
The  chairman  would  be  the  execu- 

tive officer. 
Vigorously  opposing  this  provis- 

ion, Chairman  Fly  pointed  out  that 
the  Act  now  allows  the  Commission 
to  divide  into  committees;  that  it 
had  actually  operated  on  that  basis 
from  1934  to  1937,  and  that  this 
organization  was  dropped  for 
greater  efficiency. 

With  a  division  set  up,  the  work 
of  the  Commission  is  not  thoroughly 
coordinated  and  results  in  conflicts 
and  misvinderstandings,  he  held. 
Moreover,  with  the  chairman  as 
executive  officer  and  without  the 
right  to  sit  or  vote  on  either  di- 

vision, he  declared  his  "influence" 
as  a  coordinator  is  "destroyed". 
When  Rep.  Hinshaw  (R-Cal.) 

pointed  out  that  the  ICC  functions 
in  sections,  Mr.  Fly  said  he  did  not 
want  to  argue  the  organization  of 
that  Commission  but  he  felt  the 
FCC  should  act  as  a  unit  on  all 
important  matters.  He  asserted 
the  Commission  does  not  have  "too 
much  work  to  do"  and  that  there 
would  be  plenty  of  time  to  handle 
all  significant  matters  and  get  the 
benefit  of  the  judgment  of  all  com- 
missioners. 

Urges  Them  to  Read 
Monopoly  Report 

Asked  regarding  the  relation- 
ship between  common  carriers  and 

broadcasting  operations,  Mr.  Fly 
said  they  tied  together  in  a  number 
of  ways.  He  called  a  network  op- 

eration "a  vast  entanglement  of 
broadcasting  and  telephone  lines". 
When  Rep.  Hinshaw  asked  why 

the  FCC  should  go  into  economic 
aspects  of  broadcasting,  Mr.  Fly 
said  he  felt  it  would  be  most  un- 

fortunate if  business  aspects  were 
not  regulated.  He  suggested  to  the 
Congressman  that  he  read  the 
FCC's  monopoly  report,  asserting 
that  the  "monopolistic  condition  in 
the  industry"  must  be  handled. 
Either  the  FCC  or  somebody  else 
must  do  this,  he  asserted. 

Rep.  Hinshaw  asked  why  the 
Dept.  of  Justice  should  not  handle 
monopoly  and  the  chairman  com- 
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mented  that  it  had  entered  suits 
against  the  networks  after  the  FCC 
had  concluded  its  investigation. 
Chairman  Fly  said  the  Dept.  of 
Justice  was  the  "proper  place"  but 
he  thought  it  was  clear  that  the 
Congressional  mandate  to  the  Com- 

mission was  that  it  do  something 
about  monopoly.  He  said  he  did  not 
think  the  FCC  should  build  mo- 

nopolies by  virtue  of  its  licensing 
power  and  only  to  have  the  Dept.  of 
Justice  tear  them  down. 

Returning  to  the  Sanders  Bill, 
Mr.  Fly  pointed  out  that  under  the 
division  proposal  one  or  the  other 
of  the  divisions  would  be  controlled 

by  the  "opposition  party",  either 
through  the  designation  of  a  chair- 

man or  by  having  two  minority 
members  on  it.  While  he  commented 

this  "might  be  a  good  thing",  he 
said  he  thought  the  committee 
should  be  aware  of  the  result  . 

In  reply  to  a  question  by  Rep. 
Sanders  on  attendance  of  commis- 

sioners at  meetings  and  hearings. 
Chairman  Fly  produced  an  exhibit 
showing  that  from  Feb.  6,  1939  to 
June  9,  1942,  members  of  the  Com- 

mission had  an  average  attendance 
of  83.7%  at  all  such  sessions. 

The  late  Commissioner  Thad  H. 
Brown  and  former  Commissioner 
F.  I.  Thompson  were  included  in 
the  list,  together  with  the  seven  in- 

cumbent commissioners,  making 
for  a  better  average.  Mr.  Fly  said 
he  himself  had  attended  88%  of  the 
meetings  and  that  a  good  portion 
of  the  time  he  was  absent  was  spent 
before  Congressional  hearings. 

Rep.  Sanders  said  he  was  moti- 
vated by  complaints  that  the  full 

Commission  is  not  present  at  all 
arguments  and  hearings.  He  asked 
the  chairman  to  produce  additional 
data  on  this  subject. 

Fly  Swings 
To  Written  Testimony 

Resorting  to  prepared  rather 
than  extemporaneous  testimony  in 
his  fourth  appearance  before  the 
Committee  last  Thursday,  Mr.  Fly 
explained  that  some  of  the  obser- 

vations he  would  read  already  had 
been  covered  in  oral  comments  dur- 

ing his  preceding  appearances. 
Chairman  Lea  was  absent  and  Reps. 
Crosser  (D-0.)  or  Bulwinkle  (D- 
N.  C.)  presided. 

Before  resuming  his  testimony 
on  the  merits  of  the  Sanders  Bill, 
Mr.  Fly  was  questioned  by  Rep. 
Hinshaw  regarding  the  propriety 
of  operation  of  foreign  shortwave 
stations  on  Government  authority 
in  this  country.  He  said  he  had 
rented  a  home  in  Maryland,  ad- 

jacent to  Washington,  recently  and 
that  he  understood  there  had  been 
leased  to  foreign  interests  for  a 
shortwave  station  property  in  a 
nearby  locality.  Mr.  Fly  said  there 
was  no  such  authority,  within  his 
knowledge,  and  asserted  he  would 
have  his  engineers  investigate  the 
matter  and  determine  whether  the 
station  existed.  Rep.  Bulwinkle  ob- 

served he  knew  of  no  authority 
permitting  foreign  nations  to  op- 

erate shortwave  transmitters  in 
this  country. 
When  Chairman  Fly  held  that 

the  Sanders  Bill  would  repeal  the 
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It  was  at  the  NAB  convention  that  I  first  appeared  in 

aU  my  glory.  My  bright  sterling  silver  with  red,  white  and 

blue  enamel  captured  every  eye.  I  was  presented  to  the  dele- 

gates by  Radio  Stations  WJR  and  WGAR.  And  what  a 

reception  1  got! 

That's  why,  now,  through  a  non-profit  arrangement  made 

by  WJR,  WGAR  and  Broadcasting  Magazine,  I  am  of- 

fered to  everyone  in  this  great  business  of  Radio. 

A  mere  sixty  cents,  mailed  to  Broadcasting  Magazine, 

brings  me  right  to  your  lapel  .  .  .  right  where  I  belong. 

BROAI>j2ASTING 

The  Weekly/^^ Newsmagazine  of  Radio 
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Commission's  authority  to  dele- 
gate its  functions  to  individual 

commissioners,  boards  or  other  per- 
sonnel, Rep.  Sanders,  as  author  of 

the  bill,  insisted  that  the  provision 
was  a  substitution  for  functional 
aspects  and  was  not  in  the  nature 
of  a  repealer.  He  said  he  had  never 
heard  the  opinion  expressed  before 
that  the  section  would  take  away 
the  FCC's  delegatory  powers. 

When  Chairman  Fly  opposed  pro- 
visions of  the  bill  which  he  said 

as  a  practical  matter  would  make 
it  virtually  impossible  to  grant 
any  application  without  a  hearing, 
Rep.  Sanders  interrupted  that 
there  was  much  to  be  said  on  both 
sides  on  questions  of  intervention 
in  Commission  proceedings.  Mr. 
Fly  insisted  that  the  bill  would 
completely  alter  the  present  system 
and  that  it  would  make  it  possible 
for  stations  already  entrenched  to 
bar  newcomers  and  competitors. 

Asserting  that  it  is  impossible  to 
conduct  a  hearing  with  any  speed 
where  many  parties  are  involved, 
Chairman  Fly  said  various  pro- 

cedural devices  are  used  for  time 
consumption.  He  said  the  situation 
was  bad  enough  when  attorneys 
were  diligent  and  cooperative,  but  it 
is  much  worse  when  delay  is  the 
point  to  be  gained.  The  proposed 
intervention  rule  in  the  Sanders 

Bill  "would  provide  a  great  field 
day  for  lawyers,"  said  Mr.  Fly. 

Rep.  Sanders  told  Mr.  Fly  he 
was  "not  interested  in  what  the 
Commission  might  do — what  I  want 
to  know  is  what  the  law  is  in  such 

a  case."    Mr.  Fly's  position  was 

fcy 

ENGINEERS 

Wherever  mstalled  — 
Lingo  R«d!ators  have 
'1l)f*eed»cl  alt  efficiency 
expeciafiont.  No  won<ier 
alert  engineers  look  to 
Lingo  ior  top  efficiency, 
ana  managert  are  en- 

thused by  the  increased 
sales  made  possible 
by  increased  signal 
strength  and  coverage. 

Photo  ahowa  in- 
alallation  of  the 
■iriO  ft.  Lingo  Tub- 

ular Steel  Radiator 
at  station  WBOC, 
Salisbury,  Ud. 

FAIRMONT'S  FAIREST  are  well  represented  among  the  staff  employed 
at  WMMN,  Fairmont,  W.  Va.  Women  of  the  staff  (1  to  r) :  Jane  Chambers, 
business  department;  Mary  Jo  Gattain,  traffic;  Betty  Watson,  mail;  Jean 
Fluharty,  artist's  bureau,  and  Jean  Elder,  receptionist. 

that  the  new  section  was  too  broad 

and  would  allow  "every  Tom,  Dick 
and  Harry  to  intervene." When  Chairman  Fly  said  that 
the  section  in  the  bill  would  allow 

radio  to  become  the  "rich  man's 
field"  and  that  a  man  of  moderate 
means  could  not  compete.  Rep. 

Sanders  hotly  retorted:  "That  is 

your  opinion." Mr.  Fly  attacked  the  procedural 
provisions  of  the  Sanders  Bill  from 
virtually  every  angle.  He  insisted 
present  practice  was  more  efficient, 
fair  and  expeditious.  He  cited  only 
one  case  in  which  the  Commission's 
discretion  in  the  matter  of  issuance 
of  a  license  had  been  raised  in 
litigation,  alluding  to  the  KOA, 
Denver,  WHDH,  Boston,  case,  after 
consulting  his  legal  staff. 

Special  Authorization 
Again  Discussed 
Under  cross  -  examination,  Mr. 

Fly  talked  about  "very  versatile 
lawyers"  who  appeared  before  the 
Commission.  He  said  existing  li- 

censees could  advance  their  selfish 
interests  by  filing  protests  or  peti- 

tions for  rehearing,  which  would 
automatically  postpone  establish- 

ment of  new  facilities  and  result  in 
injury  to  the  public.  The  opportuni- 

ties presented  "for  harassing  the 
applicants  are  thus  unbounded," he  said. 

Discussing  the  effect  of  the  Bar 
Assn's  proposals  upon  the  issuance 
of  special  authorizations,  Mr.  Fly 
alluded  primarily  to  the  common 
carrier  field  and  particularly  to  the 
war  effort,  in  which  speedy  action 
must  be  taken.  He  also  mentioned 
safety  services  and  aviation,  citing 

several  instances  in  which  stations 

could  procure  special  service  au- 
thorizations for  operation  after 

hours  in  emergencies  or  for  public 
service  programs  such  as  Presi- 

dential speeches. 
Previous  witnesses  had  com- 

plained the  FCC  used  the  special 
service  designation  as  a  device  to 
avoid  issuing  licenses  as  such.  It 
was  held  that  a  license  is  a  license, 
whatever  its  name.  Mr.  Fly  held 
that  in  the  WLW  500,000-watt  case, 
discussed  by  previous  witnesses,  the 
court  of  appeals  had  flatly  rejected 
the  contention  of  WLW  that  its 

special  sei'vice  authorization  was  a 
license.  WLW  then  failed  to  get 
into  the  Supreme  Court,  he  asserted. 
When  Rep.  Sanders  asked  by 

what  authority  the  FCC  issued  such 
special  authorizations,  Mr.  Fly  re- 

ferred to  Section  303  (g)  of  the 
Act,  which  authorizes  the  Commis- 

sion to  provide  for  "experimental 
use  of  frequencies,"  among  other 
things.  Rep.  Sanders  observed  that 
the  authority  then  was  procured 
"by  implication,"  but  Mr.  Fly  held 
it  was  "pretty  explicit." 

Referring  to  management  con- 
tracts, Mr.  Fly  said  "a  minor  pro- 

cedural change"  proposed  in  the 
Sanders  Bill  would  result  in  a  "sub- 

stantive change  of  considerable  im- 
portance." By  the  deletion  of  a  few 

words  in  Section  310  (b)  of  the 
present  act,  governing  transfers,  it 
appeared  that  proponents  of  the 
bill  "intend  to  authorize  manage- 

ment contracts."  He  said  he  con- 
sidered this  highly  undesirable, 

pointing  out  that  such  a  contract 
is  one  whereby  the  licensee  of  a  sta- 

tion turns  over  to  a  third  person 
the  responsibility  for  the  manage- 

ment and  programming  of  the  sta- 
tion. The  Commission  has  held  that 

these  contracts  violate  Section  310 
(b)  in  that  they  constitute  an  as- 

signment of  some  of  the  rights 
granted  to  a  station  by  its  license, 
he  asserted.  Mr.  Fly  explained  that 
such  contracts  result  in  a  shifting 
of  the  responsibility  for  the  opera- 

tion of  a  station  by  a  person  who 
has  secured  a  license  to  a  person 

"Htn-m!  That  sports  announcer 
on  WFDF  Flint  Michigan  said  I 

was  well-proportioned." 

"about  whom  the  Commission  knows 
nothing  and  who  may  not  be  quali- 

fied to  operate  a  station." Questioned  by  Rep.  Hinshaw,  Mr. 
Fly  said  that  one  such  situation  in- 

volved WMAL,  Washington,  owned 
by  the  Evening  Star,  but  which  had 
been  managed  in  all  respects  by 
NBC.  He  said  the  operation  now  is 
in  the  process  of  being  transferred 
to  the  Star,  in  accordance  with  the 
FCC  rulings. 

Mr.  Fly  cited  another  such  situ- 
ation in  Georgia  "where  that  has 

been  done  through  a  couple  of  en- 
trepreneurs." (He  did  not  mention 

the  station,  WGST,  or  the  lessees, 
Sam  Pickard,  former  Radio  Com- 

missioner and  CBS  vice-president, 
and  C.  H.  Calhoun,  Atlanta  attor- 

ney.) "That's  the  sort  of  thing 
we're  shooting  at,"  Mr.  Fly  said. 

Rep.  Hinshaw  reopened  the  con- 
troverted network  operations  issue, 

which  elicited  from  Chairman  Fly 
his  description  of  a  network.  He 
called  it  "a  studio  and  a  bunch  of 
telephone  lines,"  emphasizing  that 
it  was  not  essential  for  a  network 
to  have  originating  stations  or  any 
other  owned  stations. 

Fly  Impatient On  Network  Question 

Mr.  Fly  agreed  that  a  substan- tial organization  for  programming, 
sales  and  other  operations  is  desir- 

able, but  not  essential  to  operating 
a  network.  He  said  he  did  not  want 
to  say  that  the  mutual  type  of  op- 

eration, such  as  that  of  MBS,  is  to 
be  preferred  over  the  other  network 
structures,  but  that  other  "vital 
considerations"  come  into  play. 
Then  he  loosed  another  tirade 

against  permitting  "networks  in 
New  York  and  Hollywood"  and  a 
"couple  of  men  in  New  York  and 

Hollywood  bossing  the  stations." When  networks  own  stations  in 
important  markets,  he  said  it  was 
a  "very  effective  way  of  excluding 
competition."  He  added  the  FCC 
had  raised  no  objection  to  the  own- 

ership of  "six  or  seven  stations" 
by  networks,  but  that  it  wanted  to 
prevent  absorption  of  stations  in 
cities  not  having  sufficient  outlets 
to  accommodate  all  networks. 

"What's  the  difference  between  a 

network  owning  stations  and  sta- 
tions owning  a  network?"  asked Rep.  Hinshaw.  Mr.  Fly  said,  as  he 

viewed  it,  in  one  case  "you've  got the  horse  in  front  of  the  wagon 
and  in  the  other  in  back  feeding 

out  of  the  contents  of  the  wagon." He  said  further  he  thought  he 

could  get  Mr.  Hinshaw  a  "good block  of  stock  in  MBS,  free  of 
charge."  The  reason  for  that,  he 
said,  was  that  the  stations  owning 
the  network  have  been  "operating 

at  a  loss." 
Chairman  Fly  became  impatient 

with  Mr.  Hinshaw's  questioning, 
observing  that  apparently  what 
the  Congressman  wanted  him  to  say 

AFFILIATE  OF  lOCI  ISLMI,  ILlllOlt  »Clt . 
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was  that  he  preferred  MBS  opera- 
tion over  that  of  NBC  and  CBS. 

He  said  he  did  not  approve  of  a 
situation  where  "two  New  York 
corporations"  controlled  all  the  im- 

portant time  of  their  affiliates,  but 
that  he  proposed  to  cover  this  more 
fully  in  the  balance  of  his  testi- 
mony. 

Rep.  Hinshaw  sought  to  follow 
through,  but  Mr.  Fly  turned  to  act- 

ing chairman,  Rep.  Crosser  and  ob- 
served that  he  wanted  to  continue 

his  testimony.  He  in  effect  cut  off 
Mr.  Hinshaw's  questioning.  Rep. 
Crosser  then  recessed  the  hearings 
until  the  following  morning,  with 
Mr.  Fly  to  return  to  the  stand. 

Sees  Entrenchment 

Of  'Vested  Interests^ 

Mr.  Fly's  fifth  appearance  de- 
veloped into  a  wild  session  at 

stages.  He  negotiated  only  four 
pages  of  his  13-page  statement 
dealing  with  comments  on  the 
Sanders  Bill,  which  it  became  more 
and  more  apparent  he  opposed  in 
all  particulars  and  on  the  overall 
grounds  that  Congress  was  inter- 

fering with  a  wartime  agency. 
The  Committee  did  not  allow 

Chairman  Fly  to  dwell  long  on  pro- 
cedural aspects  of  the  bill.  The 

cross-examination  went  to  his  atti- 
tude toward  the  NAB,  the  major 

networks  and  the  industry  in  gen- 
eral. 

In  his  prepared  statement,  Mr. 
Fly  opposed  changes  in  judicial 
procedure  which  would  permit  ap- 

peals to  three- judge  courts  in  the 
field,  as  well  as  to  the  court  of  ap- 

Nine-Tenths 

Wrong 

The  Blue  Network  hastens 

to  apologize  to  WMUR, 

Manchester,  N.  H.  For  the 

advertisement  in  last 

week's  B:iOADCASTING 

about  the  Blue  Network's 

revised  New  England  sta- 

tion line-up  gave  the  day- 

time power  of  WMUR, 

Manchester,  N.  H.,  as 

500  watts.  As  every  good 

time  buyer  knows 

WMUR's  daytime  power 
is  5,000  watts. 
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Right 

FATHERLY  ADVICE  apropos  of 
that  day,  Don  E.  Oilman,  BLUE 
Western  Division  vice-president, 
counsels  his  son.  Page  Oilman  who 
portrays  Jack  Barbour  in  the  week- 

ly NBC  One  Man's  Family  pro- 
gram, sponsored  by  Standard 

Brands  (Tenderleaf  tea) .  A  pioneer 
in  radio,  the  father  entered  the  field 
in  1927.  The  son's  activities  as 
actor  extend  over  10  years. 

peals  of  the  District  of  Columbia. 
He  urged  that  appeals  be  restricted 
to  the  single  local  court  on  the 
ground  that  stations  generally  have 
Washington  counsel  and  that  the 
FCC  is  headquartered  here. 

He  said  he  saw  no  reason  to  give 
appellants  an  option  to  sue  either 
in  their  home  districts  or  in  Wash- 

ington. He  said  the  provisions 

would  permit  the  "entrenchment  of 
vested  interests"  and  the  erection 
of  "barriers  to  the  entry  of  a  man 
of  moderate  means  into  the  radio 

field." 
Apropos  the  provision  changing 

the  scope  of  judicial  review,  Mr. 
Fly  said  he  thought  it  "tampers  in 
a  vague  and  formless  way  with  a 
large  body  of  well-defined  judicial 
doctrine  that  has  been  painstak- 

ingly built  up  over  a  long  period 

of  years". Reviewing  previous  testimony  of 
the  Bar  Assn.  witnesses,  he  called 
attention  to  omission  of  a  proviso 
in  the  report  of  the  Attorney  Gen- 

eral's Committee  on  Administra- 
tive Procedure,  which  he  described 

as  "typical  of  the  effort  which  the 
Bar  Assn.  has  made  in  this  bill  to 

tie  the  hands  of  the  Commission". 

Mr.  McCosker's  Position 
On  Network  Affiliations 
VIEWS  of  Alfred  J.  McCosker, 
chairman  of  the  MBS  board  and 
president  of  WOR,  on  regular  net- 

work affiliations  were  mis-stated 
in  the  course  of  the  running  ac- 

count of  his  testimony  before  the 
Sanders  Bill  hearings  in  the 
House.  On  page  59  of  the  June  8 
Broadcasting  his  position  was  re- 

viewed as  follows: 
"Mr.  McCosker  disagreed  with 

the  proposal  to  permit  regular  affili- 
ates for  any  network  in  a  given 

city,  asserting  it  would  bring  loose 

operation." The  word  "not"  was  inadver- 
tently omitted.  The  sentence  should 

have  read: 
"Mr.  McCosker  disagreed  with 

the  proposal  not  to  permit  regular 
affiliates  for  any  network  in  a  given 
city,  asserting  it  would  bring  loose 

operation." 

Sees  Trimming 

Of  Chairman's  Power 
Mr.  Fly  argued  against  the  pro- 

vision of  the  bill  which  he  said 
would  appeal  the  Pottsville  rule  as 
laid  down  by  the  Supreme  Court  on 
reconsideration  of  cases  remanded. 
Where  the  courts  find  an  error  of 
law  in  denying  an  application  on 
grounds  specified,  he  said  the  Com- 

mission can  reopen  proceedings, 
but  that  it  should  not  be  prevented 
from  considering  changed  condi- 

tions which  may  have  resulted  in 
the  interim.  He  argued  against  any 
"priority"  as  to  filing  of  applica- 

tions. He  said  the  proposed  amend- 
ment would  do  precisely  that. 

Directing  his  statement  to  the 
Committee  as  well  as  to  Mr.  Fly, 
Rep.  Hinshaw  said  that  in  connec- 

tion with  his  request  for  informa- 
tion about  a  purported  foreign 

radio  station  operating  in  nearby 
Maryland,  an  attache  of  the  Com- 

mission had  advised  him  that  the 
station  was  a  receiving  station 
and  not  a  transmitter,  and  that 
therefore  no  license  was  required. 

He  suggested  that  perhaps  there 
should  be  authority  for  the  Gov- 

ernment to  enter  embassy  prop- 
erty in  its  quest  for  illicit  station 

operations.  Mr.  Fly  said  he  was 
not  prepared  to  answer  such  a  ques- 

tion because  he  was  not  familiar 
with  the  privileges  and  immunities 
of  "foreign  territory".  There  might 
be  some  "countervailing  argu- 

ments" against  such  a  law,  he  as- 
serted. 
Resuming  his  discussion  of  the 

Sanders  Bill  and  more  particularly 
of  the  provision  which  would  make 
the  chairman  the  executive  officer, 

Mr.  Fly  said  that  since  the  chair- 
man would  not  have  a  vote  on 

either  division  of  the  Commission, 
he  would  be  in  an  awkward  posi- 

tion in  representing  that  agency 
before  legislative  bodies.  It  is  an 
established  legal  precept,  he  said, 
that  responsibility  for  actions  must 
be  accompanied  by  comparable  au- 

thority. He  asserted  there  was  no 
other  Government  agency  he  knew 
of  where  the  chairman  did  not  have 
a  vote. 

Arguing  against  the  division  set- 
up, Mr.  Fly  said  it  was  possible 

that  two  members  of  a  seven-man 
commission  could  decide  an  impor- 

tant issue  against  the  wishes  of  the 
five  other  members. 

Censorship  Agitation 

Is  Called  a  'Bugaboo' In  a  colloquy  with  Rep.  Sanders, 
Chairman  Fly  insisted  the  bill 
would  in  a  measure  give  private 
pai'ties  vested  rights.  He  admitted 
the  authority  of  Congress  to  "rec- 

tify deficiencies  in  the  law"  and 
added  that  "if  you  want  to  change 
the  basic  thesis  of  private  interest 

over  public  interest,  I  suppose  it's within  your  power  to  do  so.  I 
would  be  very  reluctant  to  advise 
such  a  course.  The  facilities  be- 

long to  the  people." When  Rep.  McOranery  sought  to 
ascertain  the  attitude  of  the  Com- 

mission on  program  service,  Mr. 
Fly  in  a  detailed  answer  pointed 
to  the   inhibition   in  the  statute 

Influencing  Sales 
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BULL  GUN  on  a  "dog  shoot"  gets  full  attention  here.  When  Russ 
Davis  (with  gun),  account  executive  of  Ferry-Hanley  Co.,  Kansas  City, 
recently  visited  KFYR,  Bismarck,  N.  D.,  he  expected  to  spend  all  his 
time  lining  up  the  new^  Spark-O-Life  five-times-w^eekly  show.  Instead 
he  was  pleasantly  surprised  to  find  that  John  Henlein  (left),  KFYR 
studio  engineer,  was  another  gun-building  hobbyist.  F.  E.  Fitzsimonds, 
KFYR  manager,  went  along  with  them  on  a  gopher  hunt. 

against  censorship.  He  said  that 
during  his  experience  on  the  Com- 

mission no  proceedings  had  been 
started  on  the  basis  of  quality  of 
programs. 

Then  the  chairman  loosed  an- 
other tirade  at  the  NAB.  All  this 

talk  about  censorship,  he  said,  is  a 
"bugaboo."  He  asserted  many  sta- 

tions had  made  mistakes  but  that 
the  FCC  had  done  nothing  about 
it  and  he  thought  NAB  President 
Neville  Miller  had  brought  the 
subject  into  the  picture  "for  some 
purpose  that  is  not  readily  ob- 
vious." 
When  Rep.  McGranery  com- 

mented that  the  answer  was  not 
responsive.  Chairman  Fly  said  he 
thought  the  news,  commentary, 
forum,  debate  and  fair  comment 
type  of  program  perhaps  was  pre- 

dominant today.  He  called  it  the 
most  "significant  feature"  of  radio 
service,  but  added  that  educational 
service  was  important.  The  enter- 

tainment feature  in  times  of  peace 
may  itself  be  predominant,  he  said, 
and  has  a  useful  diversion  in  that 
it  holds  the  audience  for  the  more 
serious  operation  which  comes  along 
in  time  of  war. 

Pressed  by  Mr.  McGranery, 
Chairman  Fly  said  the  Commission 
had  never  discussed  its  licensing 
power  with  respect  to  "control  of 
facts  or  opinion."  He  disclaimed 
Mr.  McGranery's  suggestion  about 
such  a  proposal  having  been  drafted 
by  its  lawyers. 

Touching  upon  the  foreign  lan- 
guage broadcast  situation,  Mr.  Fly 

said  that  a  "pretty  serious  effort 
on  the  part  of  the  industry"  is  be- 

ing made  to  prevent  subversive  ma- 
terial from  going  out.  He  said 

that  since  these  stations  are  owned 
by  American  citizens,  he  felt  the 
Commission  should  do  its  utmost 
to  cooperate. 

Debate  Gets  Brisk 

On  Subject  of  NAB 

"Did  you  tell  this  foreign  lan- 
guage committee  that  you  would 

have  nothing  to  do  with  them  if 
they  were  identified  with  the 

NAB?"  asked  Mr.  McGranery. 
"Hardly  that,"  Chairman  Fly 

said.  Then  he  essayed  to  explain 
that  there  were  "competing  organ- 

izations" in  the  industry  and  that 
efforts  had  been  made  by  each  to 

work  with  the  foreign  language 
group.  He  said  he  told  them  that 
so  far  as  he  was  concerned  he 

wouldn't  take  any  hand  in  that 
phase,  and  that  he  wanted  the  for- 

eign language  group  to  operate  in- 
dependently. 
When  Mr.  McGranery  said  he 

understood  Mr.  Fly  had  criticized 
the  NAB  on  this  score,  the  chair- 

man said  his  comments  "went  for 
both  organizations." 

The  cross-fire  got  hot  and  heavy 
at  that  point.  Mr.  McGranery 
wanted  to  know  why  Chairman  Fly 
opposed  the  NAB.  There  came  the 
prompt  retort:  "It  is  dominated 
by  two  networks." 

Mr.  McGranery  asked  where  "in 
the  law  do  you  find  the  authority" to  conclude  that  a  station  cannot 
belong  to  a  trade  association  and 
Mr.  Fly  rejoined  he  had  never  said 
that.  He  disclaimed  any  "strong 
feeling"  against  the  NAB  itself 
but  said  the  association  had  "moved 
in  on  the  network  fight  against 
the  views  of  the  great  majority 
of  stations  throughout  the  coun- 

try." He  reiterated  allegations  of 
domination  of  the  networks  and 

said  he  tried  to  "recognize  them 
for  what  they  are." 
Mr.  McGraneery  i  n  qu  i  r  e  d 

whether  MBS  had  withdrawn  from 
the  NAB,  and  Mr.  Fly  asserted  he 
understood  the  network  as  such  had 
never  been  a  member. 

"Did  you  attend  the  NAB  con- 

vention in  St.  Louis?"  asked  the 
Pennsylvanian. 

"I  certainly  did,"  Mr.  Fly  re- 
plied with  emphasis. 

Then  Mr.  McGranery  alluded  to 

Mr.  Fly's  famed  "dead  mackerel" 
statement — that  the  NAB  "both 
shines  and  stinks  in  the  moonlight." 
Before  Mr.  McGranery  could  con- 

clude his  question,  Mr.  Fly  inter- 
rupted that  the  statement  would 

have  to  be  read  in  conjunction  with 
two  speeches  made  at  the  conven- 

tion (alluding  to  the  address  of 
Mark  Ethridge,  WHAS,  Louisville, 
and  presumably  of  Neville  Miller). 

Confines  Criticism 

To  the  ̂ Managements 
When  Mr.  Fly  evidenced  visible 

excitement  in  his  denunciation  of 
the  NAB,  Mr.  McGranery  said  he 
could  not  reconcile  the  chairman's 
statement  that  he  had  "no  feeling 
against  the  NAB"  with  his  com- 

ments. The  chairman  said  a  read- 
ing of  the  full  statement  would 

provide  the  answer,  that  he  had 
never  expressed  ill-feeling  against 
the  broadcasters  ("They're  a  fine 
lot"),  but  that  his  criticism  was 
of  the  management. 

Mr.  McGranery  inquired  about 

the  chairman's  opposition  to  "net- 
work membership  in  the  NAB". Here  again  the  chairman  disclaimed 

any  action.  "We'll  deal  with  what- 
ever they  set  up,"  he  said. When  Mr.  McGranery  dropped 

this  line  of  questioning,  Rep.  San- 
ders promptly  picked  it  up,  assert- 

ing he  was  interested  in  the  "shine 
and  stink  aspects",  particularly 
since  the  chairman  had  said  he  was 
referring  to  the  "management,  not 
the  NAB".  The  chairman  again  re- 

lied on  the  "two  speeches"  and  said 
that  they  would  make  "very  good 

reading." 
Mr.  Sanders  observed  this  was 

a  "serious  matter  when  a  Commis- 
sioner has  such  a  strong  feeling 

against  a  trade  association".  He 
said  he  thought  the  Committee 
should  "get  to  the  bottom  of  it". 
Mr.  Fly  said  this  all  happened  two 
years  ago  and  that  the  Commit- 

tee should  have  the  "whole  state- 
ment", which  he  offered  to  supply. 

Asked  how  he  could  distinguish 
"between  the  management  and  the 
association",  Mr.  Fly  said  it  is  a 
very  easy  distinction  and  one  that 

can  be  generally  applied.  "I  think 
all  of  you  dislike  Mussolini,"  he 
said,  "but  I  don't  think  you  all  dis- 

like the  Italian  people." Then  came  a  reference  to  Mr. 
Miller's  stewardship  as  head  of  the 
NAB.  Mr.  Sanders  inquired  wheth- 

er Mr.  Fly  sought  to  "oust"  the President,  to  which  the  chairman 

responded  that  "I  am  doing  noth- 
ing about  it,  but  I  think  it  would 

be  a  good  idea".  He  continued  his 
condemnation  of  the  networks,  as- 

serting they  wielded  "life  and 
death"  power  over  their  affiliates 
because  of  their  control  of  "big, 
juicy  advertising"  contracts. 
Remarks  Are  Not 
'Emotional',  He  Says 

Chairman  Fly  waxed  warm  again 
when  Rep.  Sanders  commented  that 

he  could  not  reconcile  Mr.  Fly's statements  of  no  prejudice  and 
emotion  in  connection  with  the 
trade  association. 

"I  have  only  one  emotion,"  he 
retorted.  "This  is  a  public  business. 
If  that  constitutes  emotion  I  want 

to  be  on  that  side." 
Rep.  Sanders  asked  whether  "the 

people  to  whom  you  refer  as  dead 
mackerels  are  not  part  of  the  pub- 

lic". Mr.  Fly  said  that  in  his  opin- 
ion they  are  "insignificant  figures 

as  far  as  the  public  is  concerned, 
but  they  come  in  and  dominate  this 

industry." 
"If  you  want  to  have  this  indus- 

try taken  over  by  a  couple  of  men 
in  New  York,  you  go  ahead  and 

do  it,"  said  the  chairman.  "I  be- lieve the  industry  belongs  to  the 
people  and  I  am  going  to  stick  to 
it."  He  added  that  enactment  of 
the  Sanders  Bill  would  destroy  reg- 

ulation and  that  "if  you  turn  it 
over,  you've  got  an  entirely  differ- 

ent kettle  of  fish". Mr.  Sanders  said  there  had  been 

complaints  that  Mr.  Fly  was  "so 
prejudiced  against  these  two  net- 

works that  they  can't  get  a  square 
deal  before  you".  Mr.  Fly  retorted that  no  witness  had  made  such  a 
complaint  and  that  he  believed  the 
record  failed  to  show  any  such  con- 

tention. He  said  he  thought  NBC 

and  CBS  were  "splendid  organiza- 
tions in  many  ways"  and  ought  to 

be  preserved.  The  criticism,  he  said, 

is  "basic,  not  emotional." He  said  that  to  the  extent  he 
believed  the  networks  were  wrong, 
he  criticized  their  business  meth- 

ods. Asked  by  Rep.  Sanders  wheth- 
er MBS  was  in  the  "same  kettle 

of  fish",  Mr.  Fly  asserted  this  net- 
work had  not  "dominated  the  lives" 
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of  its  stations  but  that  whenever 
that  network  adopted  exclusive 
time  options  he  would  oppose  it. 

In  a  more  restrained  mood,  Mr. 
Fly  said  the  differences  between 
the  FCC  and  the  major  networks 
had  "narrowed  down"  and  that 
NBC  was  particularly  cooperative. 
He  said  there  had  been  "no  run- 

ning fight  with  them"  and  that  they 
had  worked  harmoniously  on  the 
separation  of  the  Red  and  BLUE 
Networks  on  a  sound  business  basis 
to  enable  RCA  to  eventually  dis- 

pose of  the  BLUE.  Asserting  he 
did  not  want  it  to  appear  that  there 
is  "a  wide  divergence  of  opinion", 
.Mr.  Fly  said  the  differences  have 
developed  only  in  isolated  cases. 

Sanders  Questions 

*  Square  DeaV 
Rep.  Sanders  interjected  that  in 

order  to  nrocure  a  sauare  deal  the 
industry  had  to  have  "confidence  in 
the  regulatory  agency".  "If  I  rep- 

resented either  of  these  networks, 
I  would  wonder  whether  I  would 

get  a  square  deal,"  he  said. 
Alluding  again  to  the  St.  Louis 

incident.  Chairman  Fly  said  it  all 
had  to  do  with  the  functions  of  a 
convention  and  nothing  to  do  with 
the  quality  of  the  men  in  these  big 
networks  or  the  quality  of  service 
they  are  doing  in  a  wide  area.  He 
said  that  if  the  network  litigation 
now  in  progress  does  not  provide 
adequate  controls,  then  he  felt  Con- 

gress should  enact  necessary  legis- 
lation. 

Rep.  Hinshaw  took  up  FCC  ac- 
tion over  the  years  in  matters  of 

revocation  or  refusing  to  renew  li- 
censes. Chairman  Fly  produced  an 

exhibit  indicating  that  of  215  sta- 
tion licenses  designated  for  hearing 

since  1934,  101  subsequently  were 
granted  without  hearing  and  of  the 
balance  only  13  were  denied. 

Rep.  Hinshaw  asked  Mr.  Fly 
whether  his  views  were  those  of 
the  Commission  or  his  own  individ- 

ual comments,  and  whether  the 
whole  matter  of  the  Sanders  Bill 
had  been  discussed  by  the  Commis- 

sion en  banc.  The  chairman  said 
that  in  general  his  comments  would 

represent  the  Commission's  views, 
but  that  the  testimony  had  gone 
into  a  vast  amount  of  detail  and 
that  while  the  controversial  prob- 

lems had  been  discussed  on  the  FCC 
for  years,  he  did  not  want  to  bind 
his  colleagues  to  all  of  his  detailed 
observations. 

Asked  specifically  whether  any 
meetings  had  been  held  on  the 
Sanders  Bill,  Mr.  Fly  asserted  that 
it  had  been  discussed  about  10  days 
before  and  that  an  outline  of  his 
proposed  testimony  had  been  given 
commissioners.  He  added  he 
thought  it  was  undoubtedly  the 
"general  consensus"  with  regard  to 
the  bill  that  it  was  being  consid- 

ered at  the  "worst  time"  because 
it  tended  to  "disrupt  a  war  agency". 
Therefore,  he  said  the  Commission 
was  opposed  to  the  bill. 
When  Rep.  Hinshaw  pointed  out 

\  that  the  ICC  usually  meets  to  dis- 
cuss legislation  before  any  of  its 

members  testify  and  asked  whether 
the  same  practice  had  been  followed 

Morris  to  Signal  Corps 

ROBERT  M.  MORRIS,  business 
manager  of  NBC's  radio  recording division,  has  been  granted  a  leave 
of  absence  from  this  post  for  the 
duration,  effective  June  22  when  he 
joins  the  Army  Signal  Corps  as 
chief  radio  engineer.  Although  he 
will  be  in  full  charge  of  the  Corps' radio  activities,  Mr.  Morris  will 
not  be  commissioned  but  will  serve 
as  a  civilian.  He  will  be  stationed 
in  the  office  of  the  Chief  Signal 
Corps  Officer  in  Washington. 

on  the  FCC,  Mr.  Fly  said  he  knew 
that  the  Commission  was  not 
unanimous  on  some  phases  of  the 
legislation.  He  referred  particu- 

larly to  the  chain-monopoly  report, 
asserting  thai  "two  commissioners" 
(Craven  and  Case)  had  filed  a 
minority  report  and  that  he  as- 

sumed their  views  had  not  changed. 
He  added  that  neither  commis- 

sioner had  sat  during  the  chain- 
monopoly  investigation. 

Says  Ethridge  Made 
A  ''Lot  of  Trouble' 
Asked  by  Rep.  Hinshaw  whether 

he  knew  about  Mr.  Ethridge  hav- 
ing been  appointed  by  President 

Roosevelt  to  make  a  survey  of 
broadcasting  policy,  Mr.  Fly  said 
Mr.  Ethridge  "threw  up  the  sponge 
at  the  St.  Louis  convention".  He 
made  a  speech  at  the  convention, 
he  declared,  adding  that  he  did  not 
think  he  ever  submitted  his  report 
to  the  President. 

Asked  what  else  Mr.  Ethridge 
had  done,  the  chairman  said  he 
"made  a  lot  of  trouble". 

Alluding  to  Mr.  Fly's  statement 
that  the  NAB  was  dominated  by  a 
few  interests,  Mr.  McGranery 
asked  whether  it  were  not  true  that 
the  vote  at  the  last  convention  was 
5-1  in  favor  of  admitting  the  net- 

works. Declaring  he  would  "like  to 
go  into  that",  Mr.  Fly  said  there 
were  900-odd  stations,  of  which  500 
are  members  of  the  NAB. 

Based  on  information  given  him 
by  a  representative  of  one  of  the 
networks,  he  said  there  were  not 
more  than  300  members  who  at- 

tended the  convention  and  that  the 
meeting  on  the  network  vote  was 

"postponed  to  the  last  afternoon". He  recalled  there  were  170  who 
voted  on  one  occasion;  about  100 

on  the  second  proposal,  and  "about 
19"  on  the  third  vote.  He  said  this 
had  been  "authoritatively  reported 

to  me". "CBS  got  the  vote  out  that  would 
be  favorable  on  those  particular  is- 

sues," Mr.  Fly  said.  He  asserted 
that  Edward  Klauber,  CBS  Execu- 

tive Committee  chairman,  "was 
there  and  did  a  very  effective  job". 
Asked  whether  he  thought  CBS 
was  influencing  the  NAB,  the  chair- 

man said  "I  think  they're  doing  a 
pretty  good  job  of  dominating  it 

nowadays". Rep.  McGranery  commented  that 
"you're  going  too  far  when  you  set 
yourselves  up  as  a  czar,"  but  be- 

fore he  could  complete  his  com- 
ment Mr.  Fly  interjected  "what 

do  you  mean  a  czar? — these  fel- 
lows have  tried  to  run  the  Govern- 

ment; they  adopted  a  resolution 

to  get  me  out  of  office." Rep.  McGranery  asked  what 
was  wrong  about  an  industry  op- 

posing a  public  official  and  the 
chairman  commented  that  perhaps 
if  all  900  stations  signed  a  peti- 

tion it  would  be  a  different  matter, 
but  then  he  commented : 

"Between  you  and  me  I  don't 
think  they  can  do  it." 
Rep  McGranery  observed  that 

Mr.  Fly  had  demonstrated  a  great 
deal  of  spleen  "right  down  the 
line."  He  said  contentions  had  been 
made  that  the  industry  would  not 
be  helped  by  the  proposed  regula- 

tions and  that  he  thought  Mr.  Fly 

"goes  pretty  far  when  you  tell  a 
station  that  you  will  take  his  license 
away  if  he  enters  into  an  exclusive 
contract."  Mr.  Fly  said  he  doubted 
whether  Mr.  McGranery's  com- 

ments expressed  the  views  of  the 
Committee.  He  said  it  was  tanta- 

mount to  allowing  a  company  in 
New  York  to  control  the  industry. 
Asked  by  Mr.  McGranery  what 

the  "practical  effect  of  the  rules" 
would  be  on  the  networks.  Chair- 

man Fly  said  they  would  "turn  the station  control  back  to  the  licensees 
and  let  them  take  the  programs 

they  like."  He  said  that  immedi- 
ately after  the  rules  become  effec- 
tive "approximately  nothing  will 

happen." 

He  added  that  he  did  not  think 
any  members  of  the  Committee 
would  oppose  the  regulations  if 

they  read  the  FCC's  chain-monop- 
oly report.  "I've  read  it,"  Mr.  Mc- 

Granery replied.  "I  see  nothing 
but  the  tearing  down  of  the  other 

networks  to  build  Mutual  up." 
Taking  issue,  Mr.  Fly  said  that 

if  NBC  and  CBS,  controlling  85% 
to  90%  of  nighttime  power,  feel 

they  can't  go  into  a  competitive 
field  and  land  on  their  feet,  they 
are  not  very  efficient.  He  said  he 

thought  that  NBC  and  CBS  "will 
do  a  good  job"  when  the  rules  go into,  effect. 
When  Mr.  McGranery  returned 

to  his  query  on  radio  advertising, 

Mr.  Fly  responded  that  "nobody likes  advertising  except  the  people 

who  are  doing  it."  He  added  he 
thought  it  was  not  his  function  to 
criticize  advertising. 

^EVD
 NEW  YORK'S  STATION  OF 

DISTINCTIVE  FEATURES 

NOW 5000 WATTS 

The  unique  position  of  WEVD  with  a  large 
section  of  Metropolitan  New  York's  radio audience  is  evidenced  by— 

(1).  The  feature  boxes  of  newspaper radio  program  pages 
(2.)  The  large  number  of  famous  adver- tisers on  the  station  continuously 

year  after  year. 
Ask    for    "Who's    Who    On    WEVD"   .   .  , sent  on  request* 
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OlJRY,WFCIHEAD, 

TO  SERVE  IIS  ISAVY 
RESIGNATION    of    Paul  Oury, 

general  manager  of  WFCI,  Paw- tucket-Providence,  R.  I.,  effective 
June  10,  to  enter  the  Navy  as  a 

lieutenant,  has 
been  announced 
by  Mr.  Oury.  No *         successor  has  yet 
been    named  by WFCL 

Lt.  Oury,  a  vet- 
eran New  Eng- land broadcaster, 

served  in  World 
War  I  as  a  naval 
radio  operator 
both  here  and 

abroad.  He  was  a  radioman,  first, 
second  and  third  class,  being  as- 

signed successively  to  the  USS 
Oregon,  USS  Pennsylvania  and 
USS  Florida,  the  Harvard,  Bar 
Harbor,  Great  Lakes  and  San  Diego 
radio  schools,  and  the  radio  stations 
at  Guantanamo,  Cuba;  Lyon, 

France;  Balboa,  Canal  Zone.  He  be- 
came general  manager  of  WPRO- 

WPAW,  Providence  and  Paw- 
tucket,  from  1932  to  1935,  orig- 

inally being  owner  of  the  Paw- tucket  outlet,  later  combined  with 
WPRO.  When  the  new  WFCI  went 
on  the  air  early  last  year,  Lt. 
Oury  was  named  general  manager. 

Oury 

Plaques  for  Headliners 
SILVER  plaques  for  journalistic 
achievement  during  the  past  year 
will  be  awarded  to  four  radio  men 
among  a  total  of  19  reporters  by 
the  National  Headliners  Club, 
meeting  for  its  ninth  annual  ban- 

quet June  27  in  Hotel  Claridge, 
Atlantic  City.  Radio  winners  will 
be  Royal  Arch  Gunnison,  MBS 
Manila  correspondent,  reportedly 
interned  there;  Cecil  Brown,  CBS 
correspondent  currently  on  a  lec- 

ture tour  following  his  return  from 
Singapore;  Bert  Silen  and  Don 
Bell,  NBC  reporters  in  Manila,  and 
Ted  Wallace  of  NBC. 
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NEW  LEVER  SERIES 

TAKES  BENNY  TIME 

LEVER  BROS.  Co.,  Cambridge, 
Mass.,  on  July  5  v/ill  take  over  the 
NBC  Sunday  evening  period  7-7:30, 
vacated  May  31  by  Jack  Benny, 
with  a  variety  show,  featuring 
Edna  Mae  Oliver,  comedienne,  and 
Leith  Stevens  orchestra.  To  pro- 

mote Rinso,  the  series  will  be  heard 
on  81  NBC  stations,  and  will  have 
repeat  at  11:30  p.m.  Directing  the 
show  from  Hollywood  will  be 
Murray  Bolen,  while  scripts  will 
be  written  by  Martin  Gosch  and 
Howard  Harris. 

-For  the  past  three  Sundays  NBC 
has  filled  the  half-hour  with  a 
special  series  donated  by  the  OFF 
titled  Victory  Parade.  This  sustain- 

ing show  will  shift  July  5  to  the 
earlier  half-hour  6:30-7  p.m.,  from 
which  spot  The  Great  Gilder  sleeve, 
sponsored  by  Kraft  Cheese  Co., 
Chicago,  is  vacationing  for  the 
summer. 

Lever  Bros,  is  taking  its  NBC 
show  for  Rinso,  Grand  Central  Sta- 

tion, off  the  netv/ork  for  the  sum- 
mer, effective  June  26.  Show  is 

heard  Fridays,  7:30-8  p.m.  Ruth- 
rauff  &  Ryan,  New  York,  is  the 
Rinso  agency. 

Fly  Promises  Measures  to  Check  Drain  WBZ  Fete  Marks 

Of  Industry  Personnel  Because  of  War 

Mr.  Larsen 

Larsen  Joins  WNAX 
AFTER  23  years  in  the  newspaper 
field,  Roy  (Whitey)  Larsen,  for- 

mer editor  of  the  Sioux  City  (la.) 
Tribune,  has  joined  WNAX,  Yank- 

ton, S.  D.,  where 
he  will  edit  news 
as  well  as  deliver 
the  Champlin  Re- 

fining Co.,  news- 
casts. John  Ran- 

dall,WNAX  news- 
man and  Frank 

Gillespie,  added  to 
the  staff  from 
WOOL,  Columbus, 
will  work  un- 

der Mr.  Larsen. 
During  World  War  1,  Mr.  Lar- 

sen spent  18  months  overseas  and 
since  then  his  travels  have  taken 
him  through  many  European  and 
Far  Eastern  countries. 

WCHSl 

CHARLESTON 

W.  VA. 

EXPRESSING  concern  over  the 
drain  of  radio  personnel  due  to  war- 

time conditions,  FCC-DCB  Chair- 
man James  Lav^rrence  Fly  at  his 

press  conference  last  Monday  stated 
that  efforts  would  be  made  to  ease 
the  condition  through  the  coopera- 

tion of  the  Commission,  the  De- 
fense Communications  Board,  the 

new  War  Manpower  Commission 
and  Selective  Service  [Broadcast- 

ing, June  8]. 
Chairman  Fly  said  the  matter 

had  been  given  "particular  atten- 
tion" by  the  DCB.  He  stressed  that small  stations  have  been  affected 

more  than  large  ones.  He  explained 
that  the  larger  stations  were  better 

able  to  "protect  themselves",  al- 
luding to  greater  inducements  of- 

fered such  as  salary  and  greater 

opportunities. 
A  Vital  War  Role 

In  expressing  apprehension  for 
the  future  "if  the  drain  keeps  on", 
Mr.  Fly  said  that  "in  back  of  the 
whole  thing  may  be  the  assumption 
that  the  broadcasting  industry  is 
not  vital  to  the  war  effort".  He  in- 

dicated that  in  some  instances  radio 
employees  feel  they  are  not  doing 
their  part  in  the  war  effort  unless 
they  are  wearing  uniforms.  He 
said  "we  feel  broadcasting  is  very 
essential  in  terms  of  mass  com- 

munication, information  and  in 
sustaining  morale."  He  added  that 
"this  can  hardly  be  overempha- 

sized". In  expressing  hope  that  employes 
would  stay  with  stations  as  long 
as  they  could,  Mr.  Fly  said  they 
"are  cei'tainly  doing  something  for 
the  war  effort".  He  concluded  that 
"I  am  hopeful  skilled  personnel 
will  think  twice  before  leaving  the 

public  in  the  lurch." Further  in  his  discussion  of  sta- 
tion personnel  losses,  Mr.  Fly  said 

the  four-agency  study  of  the  prob- 
lem would  be  made  to  see  that 

"manpower  available  will  do  the 
best  job  for  all  concerned".  He  did not  elaborate  on  how  the  studies 
would  be  conducted  but  said  he  felt 
in  "the  evaluation  of  different  ac- 

tivities broadcasting  should  stand 

high  in  the  list." 

He  did  not  claim  requests  would 
be  made  that  deferments  standards 
be  set  up  for  essential  broadcasting 
employes  by  Selective  Service  but 
it  was  indicated  that  Selective 
Service  may  be  asked  to  urge  local 
boards  to  give  careful  attention  to 
individual  cases.  Much  conjecture 
has  centered  on  this  matter  since 

Maj.  Gen.  Lewis  B.  Hershey,  Selec- 
tice  Service  chief,  indicated  last 
fall  that  radio  was  considered  vital 
to  the  war  effort. 

Chairman  Fly  commended  efforts 
of  the  Broadcasters  Victory  Coun- 

cil on  the  problem,  saying  they 
were  "right"  in  pressing  the  matter 
and  "we'll  try  to  do  anything  we 

can  about  it". At  the  War  Manpower  Commis- 
sion it  was  said  the  list  of  war- 

essential  industries  and  essential 
employes  in  the  industries,  being 
compiled  by  that  organization,  may 
be  released  this  week.  However,  no 
word  was  forthcoming  on  the  status 
of  radio  or  its  employes  since  the 
DCB  Labor  Advisory  Committee, 
which  is  taking  up  the  radio  per- 

sonnel problem  is  not  to  meet  until 
Monday.  DCB's  plans  are  expected 
to  be  set  up  promptly  following 
that  meeting. 

Transfer  to  NBC 

iTfi    Several  Stations  Involved  in 

WHERE 

THEY'LL  DO 

THE  MOST  GOOD! 

TEXAS'  BOOMING  GULF  COAST  INDUSTRIAL  AREA 
1000  WATTS 

Rapreitnled  by  HOWARD  H.  WILSON  COMPANY 

560  KG 

Ruth  Lyons  Joins  WLW; 

Heads  Consumer  Branch 
EMPLOYMENT  of  Ruth  Lyons, 
for  12  years,  with  WKRC,  Cincin- 

nati, was  announced  last  week  by 
James  D.  Shouse,  vice-president  of 

the  Crosley  Corp. 
in  charge  of 

broadcast- ing.  Miss  Lyons 
will  take  over 
WLW's  Consum- 
e  r  s'  Foundation 

program  which 

-i^k^     W  has    been  con- 

||^%hk^P'^      ducted  by  Marsha ■L^B&i^9k.    Wheeler  since  its ,  start   two  years Mrs.  Lyons 

The  program  serves  as  the  nerve- center  of  many  kitchens  in  homes 
throughout  the  station's  listening 
area.  Through  this  program  man- 

ufacturers submit  products  for 
testing  and  immediately  obtain  the 
likes  and  dislikes  of  consumers. 

Miss  Lyons  recently  sold  more 
war  bonds  in  90  minutes  from  a 
Victory  window  in  a  Cincinnati  de- 

partment store  than  any  other  per- 
son, including  several  movie  celeb- 

rities, in  a  comparable  period  of 
time. 

USE  RADIO 

WOW 

FOR  276  RICH  COUNTIES 
Mainly  In  Nebraska  and  Iowa 

590  KC^'SOOO  WATTS 

JOHN  J.  GILLIN,  JR.,  GEN'L  MGR. 
JOHN  BLAIR  CO..  REPRESENTATIVES 

June  15  New  England  Switch 
MARKED  by  the  attendance  of  a 
large  number  of  NBC  and  West- 
inghouse  Radio  executives,  the  af- 

filiation shift  of  WBZ,  Boston,  from 
the  BLUE  to  NBC,  took  place  last 
Monday,  June  15. 

The  changeover  was  part  of  a 
wholesale  move  in  New  England  in 
which  four  other  stations — WHDH, 
Boston;  WFCI,  Pawtucket,  R.  I.; 
WELI,  New  Haven;  WNAB, 

Bridgeport — went  to  the  BLUE; 
and  WEAN,  Providence;  WNAC, 
Boston;  WICC,  Bridgeport,  be- 

came MBS  aifiliates  [Broadcast- ing, June  15]. 
Following  a  preview  party  for 

newspapermen  and  radio  editors  in 
which  WBZ  introduced  its  new  pro- 

gram schedule,  a  similar  party  was 
held  the  following  evening  for  the 
NBC  and  Westinghouse  notables 
as  well  as  for  Massachusetts  ad- 

vertising agency  executives.  In  at- tendance from  NBC  were:  I.  E. 

Showerman,  eastern  sales  man- 
ager; John  McKay,  press  depart- 

ment manager;  Albert  Dale,  direc- 
tor of  the  press  department; 

Charles  B.  Brown,  sales  promotion 
manager;  W.  C.  Roux,  Spot  Sales 
promotion  manager ;  Sherman 
Gregory,  manager  of  WEAF,  New 
York;  James  V.  McConnell,  gen- 

eral manager.  Spot  Sales;  William 
S.  Hedges,  vice-president  in  charge 
of  station  relations;  Walter  E. 
Myers,  sales;  Reynold  R.  Kraft, 
sales;  Arthur  Feldman,  news  and 
special  events. 

Attending  on  behalf  of  West- 
inghouse were  Frank  L.  Nason, 

New  England  district  manager, 

Boston;  George  Sawin,  sales  pro- 
motion manager,  Boston;  Walter  C. 

Evans,  vice-president;  William  E. 
Jackson,  general  sales  manager; 
George  A.  Harder,  advertising  and 
publicity  manager;  Lee  B.  Wailes, 
general  manager;  B.  A.  McDonald, 
sales  manager  of  KYW,  Phila- 
delphia. 

The  change  of  affiliation  had  been 
widely  publicized  by  WBZ  so  there 
was  little  confusion  among  listen- 

ers when  the  shift  took  place  at  3 

a.m.  Spot  announcements,  news- 
paper stories  and  advertising  and 

a  special  program,  N.  B.  Seeing 
You  were  highly  successful  in  in- 

forming the  public.  To  mark  the 
occasion,  Fred  Waring  and  his 
Pennsylvanians  originated  the  daily 
quarter-hour  Pleasure  Time  twice- 
nightly  from  the  local  Statler 
Hotel  for  the  entire  week. 

Cigar  Campaign 
CONSOLIDATED  CIGAR  Corp., 
New  York,  during  the  week  of 
July  6  will  renew  its  contract  for 
thrice  -  weekly  five  -  minute  tran- scribed announcements  promoting 
Harvester  cigars  on  11  stations. 
Titled  Stand  By  America,  the  tran- 

scriptions are  heard  on  KBUR 
WHIO  KDAL  WEAU  WSAU 
WCCO  WDWS  WHBF  WTIC 
WBRE  and  WIBA.  Agency  in 
charge  is  Erwin,  Wasey  &  Co.,  New York. 
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CECIL  BROWN  GETS 

ELMER  DAVIS  SPOT 
CECIL  BROWN,  CBS  correspon- 

dent, will  take  over  the  CBS  news 
period,  Monday  through  Friday, 
8:55-8  p.m.,  sponsored  by  Johns- 
Manville  Corp.,  New  York,  and  re- 

cently vacated  by  Elmer  Davis, 
CBS  commentator  called  to  Wash- 

ington to  direct  the  new  Office  of 
War  Information. 

Returning  from  a  lecture  tour. 
Brown  will  be  heard  starting  Mon- 

day, June  22.  In  addition,  he  will 
alternate  with  other  CBS  news 
analysts  and  commentators  in  the 
five-minute  news  analysis  section 
of  the  nightly  CBS  program.  News 
of  the  World,  11-11:15  p.m.  Agen- 

cy for  Johns-Manville  is  J.  Walter 
Thompson  Co.,  New  York. 

Parker  Pen  Co.,  Janesville,  Wis., 
which  was  to  start  Elmer  Davis  on 
57  CBS  stations  June  27  for 

"Quink",  Saturday  and  Sunday, 
8:55-9  p.m.,  will  substitute  Eric 
Sevareid,  whose  news  program  is 
heard  four  times  weekly  on  WABC, 
New  York  for  Studebaker  Corp., 
South  Bend,  Ind.  J.  Walter  Thomp- 

son, Chicago,  was  recently  ap- 
pointed to  handle  the  Parker  Pen 

account. 

Home  Study  Institute 

Plans   Big   Spot  Series 
AUSTIN  TECHNICAL  INSTI- 

TUTE, Newark,  N.  J.,  publisher  of 
home  study  courses  on  a  variety  of 
technical  subjects,  through  its 
newly  -  appointed  agency,  Emil 
Mogul  Co.,  New  York,  is  conduct- 

ing a  test  campaign  in  three  major 
markets  prior  to  launching  an  ex- 

tensive schedule  of  radio  advertis- 
ing on  a  national  scale.  The  Insti- 

tute last  week  started  spot  an- 
nouncements on  WJR,  Detroit,  par- 

ticipations in  a  ten-minute  program 
on  WJZ,  New  York,  and  a  quarter- 
hour  show  on  WORL,  Boston. 

Continuing  its  advertising  in 
newspapers  and  periodicals,  the 
Institute  will  use  spot  announce- 

ments, participations,  and  pro- 
grams in  various  markets  through- 

out the  country,  following  a  two- 
week  test. 

McGillvra  Appointed 
APPOINTMENT  of  Joseph  Her- 
shey  McGillvra  as  exclusive  na- 

tional representatives  of  KLO,  Salt 
Lake  City,  and  the  Intermountain 
Network  was  announced  last  week. 
Intermountain  consists  of  KOVO, 
Provo,  and  KEUB,  Price,  Utah, 
in  addition  to  KLO.  Stations  are  the 
only  MBS  outlets  in  the  state. 

fi„,he  facts  WWOI- WASHINGTON,  D.C. 

AHiliated       MUTUAL  BROADCASTING  SYSTEM 
National  Repicsenlatiwes; 
SPOT  SAUS,  In. 

Morton  to  NBC 

OLIVER  MORTON,  special  Chi- 
cago representative  of  Westing- 

house  Stations,  has  been  appointed 
manager  of  spot  and  local  sales 

of  NBC  -  Chicago, 
suceeding  M.  M. 
Boyd,  on  leave  as 
a  lieutenant  in 
the  Army  Air 
Force.  Mr.  Mor- 

ton will  continue 
to  represent  West- 
inghouse  Stations 
while  resuming 
the  office  he  va- 
cated  in  1940 
when  Mr.  Boyd 

moved  to  Chicago  from  New  York. 

Mr.  Morton 

New  York  Court  Delays 

Networks'    Relief  Suits 
THE  STATUTORY  three-judge 
Federal  District  Court  in  New 
York  last  Thursday  put  over  until 
fall  the  hearing  on  the  merits  of 
the  suits  of  NBC  and  CBS  for  in- 

junctive relief  from  the  proposed 
network-monopoly  rules  of  the FCC. 

Notice  that  the  case  would  be 
placed  on  the  fall  calendar,  meaning 
that  the  hearing  will  not  be  held 
before  October  at  the  earliest,  was 
handed  down  by  the  same  trio  of 
Justices  who  in  March  denied,  by  a 
two-to-one  vote,  that  they  had  jur- 

isdiction in  the  matter,  but  whose 
decision  was  reversed  by  the 
Supreme  Court  of  the  United  States 
which  on  June  1  [Broadcasting, 
June  8]  sent  the  case  back  to  the 
New  York  court  for  full  review  on 
merits. 

These  justices.  Learned  Hand, 
Henry  W.  Goddard  and  John  W. 
Bright  whose  minority  view  that 
the  court  had  jurisdiction  was  up- 

held by  the  Supreme  Court,  will 
constitute  the  panel  to  hear  the 
case  in  the  fall,  it  was  reported. 

RCA-NBC  Motion  Hearing 
HEARINGS  on  the  motion  for  a 
bill  of  particulars  requested  by 
RCA-NBC,  defendant  in  the  $10,- 
000,000  triple  damage  suit  filed  by 
MBS,  has  been  set  for  Mondav, 
June  22  at  10:30  a.m.  in  the  Fed- 

eral District  Court,  before  Judge 
John  P.  Barnes,  to  whom  the  case 
has  been  assigned.  The  suit  was 
filed  by  MBS  on  Jan.  10.  RCA-NBC 
filed  a  brief  requesting  a  bill  of 
particulars  on  April  29  while  an 
answering  brief  was  filed  May  25. 
If  the  motion  for  a  bill  of  particu- 

lars is  denied,  then  RCA-NBC  will 
file  an  answer  to  the  MBS  charges. 

Ludens  to  Use  Spots 
LUDENS,  Inc.,  Reading,  Pa.,  plans 
to  use  spot  announcements  on  100 
or  more  stations  in  its  fall  and 
winter  campaign  for  menthol 
cough  drops.  WJZ,  New  York,  has 
already  signed  for  five  nighttime 
chain  breaks  weekly  for  26  weeks, 
starting  Sept.  15.  Company  used 
121  stations  in  its  1941-42  cam- 

paign, its  schedule  including  sev- 
eral 5  and  15-minute  programs  in 

addition  to  announcements.  J.  M. 
Mathes,  Inc.,  New  York,  is  agency. 

FCC  Grants  of  a  Decade  Ago 

Are  Dusted  Off  in  New  Probe 

INQUIRY  into  activities  of  more 
than  a  decade  ago  relating  to  sta- 

tion grants  of  the  Federal  Radio 
Commission  and  other  station 
transactions  is  being  undertaken  by 
the  FCC  under  special  orders.  A 
private  hearing  was  held  last 
Wednesday  in  Chicago.  Commis- 

sioner Ray  C.  Wakefield  presided 
at  the  session. 

It  is  understood  that  members  of 
the  FCC  staff,  including  John  D. 
Farnham,  Chicago  attorney  re- 

tained last  February  as  special 
counsel,  and  Marcus  Cohn,  FCC 
staff  attorney,  also  participated  in 
the  hearing. 

The  whole  procedure  was  under- 
stood to  be  of  a  confidential  nature, 

relating  to  ownership  transactions 
and  to  personnel  of  the  old  Radio 
Commission.  The  former  Commis- 

sion was  established  in  1927  and 
functioned  until  1934,  when  the 
FCC  was  created  and  took  over  all 
of  its  duties  plus  others.  Members 
of  the  original  Radio  Commission 
included  the  late  Adm.  W.  H.  G. 
Bullard,  the  late  Col.  John  F.  Dil- 

lon, the  late  Henry  A.  Bellows, 
Orestes  H.  Caldwell,  editor  of  Ra- 

dio Retailing  Today,  and  Judge  E. 
0.  Sykes,  Washington  attorney. 
Subsequently,  Sam  Pickard,  after- 

ward vice-president  of  CBS,  and 
Harold  A.  Lafount,  were  named  to 
the  Commission  in  1927. 
From  Chicago  came  the  report 

that  Mr.  Pickard  and  H.  Leslie 
Atlass,  CBS  Chicago  vice-president, 
and  Ralph  L.  Atlass,  owner  of 
WJJD  and  WIND,  among  othevs, 
had  been  subpoenaed  to  appear  be- 

fore Commissioner  Wakefield  on 
Wednesday.  The  only  information 
available  was  that  the  inquiry  was 
into  "stockholdings"  of  these  bi'oad- casters. 

Because  of  the  confidential  na- 
ture of  the  proceedings,  no  advance 

information  was  divulged.  It  is 
understood,  however,  that  charges 
of  improprieties  in  the  early  allo- 

cations are  involved  and  that  the 
inquiry  is  to  determine  their  truth 
or  falsity.  A  number  of  witnesses, 
it  is  understood,  have  been  sub- 

poenaed, based  on  these  complaints 
and  affidavits. 

Mr.  Farnham,  since  he  was  re- 
tained by  the  FCC  on  a  $35  per 

diem  basis  last  February,  is  said 
to  have  devoted  practically  all  of 
his  time  to  investigation  of  these 
complaints.  He  was  a  classmate  of 
FCC  Chairman  James  Lawrence 
Fly  at  Harvard  in  1926  and  for- 

merly was  with  the  SEC.  He  is  a 
native  of  St.  Paul. 

Four  More  Are  Named 

To  NAB  Sales  Committee 

ADDITIONAL  appointments  to 
the  Sales  Managers  Executive 
Committee  of  the  NAB  were  an- 
nounced  last  Friday  by  Neville 
Miller,  president. 

Frank  E.  Bowes,  WBZ,  Boston, 
will  represent  large  stations;  Wil- 

liam Malo,  WDRC,  Hartford, 
medium  stations;  Dietrich  Dirks, 
KTRI,  Sioux  City,  la.,  reappointed, 
small  stations;  Dan  Davis,  WHB, 
Kansas  City,  to  represent  Mutual - affiliates. 

Mr.  Bowes  succeeds  John  M.  Cut- 
ler Jr.,  WSB,  Atlanta,  who  re- 

cently was  appointed  chairman  of 
the  committee,  succeeding  Eugene 
Carr,  WGAR,  Cleveland,  now  with 
the  Office  of  Censorship;  Mr.  Malo 
succeeds  E.  Y.  Flanigan,  WSPD, 
Toledo;  Mr.  Davis  replaces  Linus 
Travers,  WAAB,  Boston. 

WMRF  Joins  NBC 

WMRF,  Lewistown,  Pa.,  has  joined 
NBC  as  a  bonus  outlet  available  to 
advertisers  using  the  combined  fa- 

cilities of  WFBG,  Altoona,  and 
WJAC,  Johnstown,  Pa.  Owned  by 
the  Lewistown  Broadcasting  Co., 
WMRF  operates  on  1490  kc,  250 
watts,  unlimited  time,  and  offers 
a  nighttime  cut-in  announcement 
rate  of  $6,  with  $3  for  daytime  and 
Sunday  cut-ins. 

Phillips  News 
PHILLIPS  PETROLEUM  Co., 
Bartlesville,  Okla.  (Phillips  66), 
has  purchased  on  WBBM,  Chicago, 
three-a-week  local  sponsorship  of 
CBS  World  Today  broadcast  at 
5:45-6  (CWT).  Contract,  through 
Lambert  &  Feasley,  New  York,  is 
for  52  weeks  effective  June  29. 

WHDH,  Boston,  has  appointed  George 
P.  Hollingbery  Co.,  New  York  as  its 
exclusive  national  representative. 

WJB 

2  5  0 WAT 

Covers  Greater  Detroit's  2^  Million  People^ 

Representing  57^c  of  Michigan's  Population 

24    HOURS    A  DAY 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 JUNE  13  TO  JUNE  19  INCLUSIVE  

Decisions . . . 

JUNE  16 
WEAN,  Providence — Gianted  modifica- 

tion of  construction  permit  for  changes  in 
directional  antenna  and  extension  of  com- 

mencement and  completion  dates;  granted 
subject  to  further  order  of  the  Commission 
to  require  appropriate  readjustment  when 
conditions  make  it  feasible. 
WNAC,  Boston — Granted  special  service 

authorization  to  expire  11-10-42  to  make 
changes  in  directional  for  night  use  with 
certain  provisions  attached  to  grant. 
WEMP,  Milwaukee — Granted  construction 

permit  to  install  new  RCA  250-K  trans- mitter. 
WNBC,  New  Britain,  Conn.— Granted modification  of  license  to  move  studios  to 

Hartford. 
KTHS,  Hot  Springs,  Ark.— Granted  con- 

sent to  assignment  of  license  to  Radio 
Broadcasting  Inc. 
WMRN,  Marion,  Ohio — Granted  consent 

to  voluntary  transfer  of  control  from  Frank 
E.  Mason  and  Ellen  Mason  to  Howard  F. 
Guthrey  and  Florence  Guthrey  for  $13,000, 
rerresenting  6090  of  stock. 
NEW,  WKAL  Inc.,  Kalamazoo,  Mich.— 

Denied  petition  for  grant  of  application 
of  new  station  and  on  own  motion  Com- 

mission amended  the  notice  of  hearing. 
WOPI,  Bristol,  Tenn.— Designated  for hearing  application  for  CP  for  550  kc, 

IQQ  watts  night.  250  day,  unlimited  time. 
WDSU,  New  Orleans;  WMIS,  Natchez, 

Miss. ;  WGRM,  Greenwood,  Miss. — Desig- nated for  consolidated  hearing  re  renewals 
for  WGRM,  WMIS  and  WDSU;  WDSU 
also  seeking  reinstatement  of  CP  as  modi- 

fied for  new  transmitter  and  move  locally, 
increase  in  power  and  installation  of  direc- 

tional for  day  and  night  use. 
WGRC,  New  Albany,  Ind. — Granted  mo- 

tion for  leave  to  amend  petitioner's  appli- cation to  request  790  kc,  1  kw.,  unlimited 
time,  and  on  own  motion  continued  6-22-42 
hearing  and  that  of  Kingsport  Broadcast- 

ing Co.,  Kingsport,  Tenn.  to  7-22-42. 
WROL,  Knoxville — Granted  motion  to 

continue  hearing  to  7-21-42. 
WMAN,  Mansfield,  Ohio— Granted  mo- 

tion to  continue  hearing  to  7-27-42. 
WFAS,  White  Plains,  N.  Y. — Granted 

motion  to  continue  hearing  to  7-23-42. 
NEW,  Murfreesboro  Broadcasting  Co., 

Murfreesboro,  Tenn. — Granted  petition  to dismiss  application  for  CP. 
WCLE,  Cleveland — Denied  motion  for 

leave  to  intervene  in  hearing  on  applica- 
tions of  WGAR  and  WADC. 

APPLICATIONS  DISMISSED  WITH- 
OUT PREJUDICE  IN  ACCORDANCE 

WITH  MEMORANDUM  OPINION  OF 
APRIL  27. 
For  Standard  Stations :  Confederate 

Broadcasting  Co.,  Marietta,  Ga. ;  Walter 
H.  Nelson,  Cadillac,  Mich.;  Sikeston 
Broadcasting  Co.,  Sikeston,  Mo.;  J.  A. 
Eisle,  Ft.  Worth,  Tex.;  Green  Mountain 
Broadcasting  Corp.  Inc.,  Brattleboro,  Vt.; 
W.  J.  Harpole  &  J.  C.  Rothwell,  Plain- 
view,  Tex.;  Valley  Broadcasting  Co.,  Co- 

lumbus, Ga.;  Portland  Broadcasting  Co., 
Portland,  Ore.;  Etowah  Broadcasting  Co., 
Gadsden,  Aia..;  Danville  Broadcasting  Corp.. 
Danville,  Ky.  ;  WJPS  Inc.,  Evansville,  Ind.; 
KTOP  Inc.,  Topeka ;  Sikeston  Community 
Broadcasting  Co.,  Sikeston,  Mo.  ;  B.  Loring 
Schmidt,  Salem,  Ore. ;  Burlington  Broad- 

casting Co.,  Burlington,  N.  C;  William 
Price,  Burlington;  Radio  Corp.  of  Orlando, 
Orlando.  Fla.;  Contra  Costa  Broadcasting 
Co.,  Richmond,  Cal. ;  Birney  Imes,  Tupelo, 
Miss.;  J.  I.  Sims,  Orangeburg,  S.  C;  How- 

ard R.  Imboden,  Pulaski,  Va.;  High  Point 
Broadcasting  Co.,  High  Point,  N.  C. 

For  FM  Stations:  Star-Times  Publish- 
ing Co.,  St.  Louis;  A.  S.  Abell  Co.,  Balti- 

more; Ashland  Broadcasting  Co.,  Ashland, 
Ky. ;  The  Gazette  Co.,  Cedar  Rapids.  la.  ; 
Courier-Journal  &  Louisville  Times  Co., 
Louisville ;  Gibraltar  Service  Corp.,  Phila- 

delphia; E.  Anthony  &  Sons  Inc.,  New 
Bedford,  Mass.;  United  Broadcasting  Co., 
Cleveland;  Indianapolis  Broadcasting  Inc., 
Indianapolis;  The  Evening  Star  Broadcast- 

ing Co.,  Washington;  Globe-Democrat 
Publishing  Co.,  St.  Louis;  Tribune  Bldg. 
Co.,  Oakland,  Cal.;  Sun  Co.  of  San  Ber- 

nardino, San  Bernardino,  Cal.;  The  Outlet 
Co.,  Providence;  Cherry  &  Webb  Broad- 

casting Co.,  Providence;  Boston  Edison  Co.. 
Boston  ;  Pulitzer  Publishing  Co.,  St.  Louis. 
For  increases  to  500  kw. :  WJZ,  New 

York  ;  WGN,  Chicago  ;  KFI,  Los  Angeles  ; 
WJR,    Detroit;    WSM,    Nashville;  WOR, 

New  York;  WGY,  Schenectady;  WSB,  At- 
lanta; WHO,  Des  Moines. 

JUNE  18 
WJW,  Akron — Granted  petition  for  an 

extension  of  time  in  which  to  file  an  op- 
position to  the  petition  for  rehearing 

filed  by  Oapitol  Broadcasting  Co.  Inc. 
against  WJW  application. 
NEW,  Herald  Publishing  Co.,  Klamath 

Falls,  Ore.;  NEW,  Dorman  Schaeffer, 
Klamath  Falls — Continued  until  7-2-42 
hearing  on  new  station  applications. 
WKBN,  Youngstown,  Ohio  —  Granted modification  of  CP  as  modified  for  ex- 

tension of  completion  date  to  12-31-42. 
WIUC,  Urbana,  III. — Granted  modifica- 

tion of  CP  as  modified  for  change  in  trans- 
mitter location,  change  in  antenna  sys- tem and  extension  of  commencement  and 

completion  dates  to  ten  days  after  grant 
hereof  and  60  days  thereafter,  respectively. 

Applications . . . 
JUNE  16 

W63NY,  New  York- Modification  of  con- 
struction permit  as  modified  for  extension 

of  completion  date  to  1-10-43. 
KFDM,  Beaumont,  Tex.— CP  to  install new  transmitter. 
WKY,  Oklahoma  City— Modification  of 

CP  as  modified  for  extension  of  completion 
date  to  1-20-43. 
KYA,  San  Francisco — Amended  appli- cation for  assignment  of  license  re  officers 

of  parent  company,  American  Newspapers 
Inc. 
KGER,  Long  Beach,  Cal.— Modification 

of  CP  as  modified  for  extension  of  com- 
pletion date  to  10-12-42. 

WINK,  Louisville— Modification  of  CP 
for  extension  of  commencement  and  com- 

pletion dates  to  7-12-42  and  1-12-43,  re- 
spectively. 
KLRA,  Little  Rock,  Ark. — Extension  of 

special  service  authorization  for  period 
from  8-1-42  to  8-1-44. 
KTRH,  Houston— Modification  of  CP  as 

modified  requesting  extension  of  comple- 
tion date  of  9-10-42. 

WGGA,  Augusta,  Ga. — Voluntary  assign- 
ment of  license  to  Blue  Ridge  Broadcast- 

ing Co. 
KHSL,  Chico,  Cal.— Modification  of  CP 

as  modified  for  extension  of  completion 
date  to  8-16-42. 
KSL,  Salt  Lake  City— CP  to  make 

changes  in  transmitting  equipment. 

Tentative  Calendar . . . 
NEW,  South  Florida  Broadcasting  Inc., 

Miami,  CP  new  station  op  1450  kc.  with 
250  watts,  unlimited  time    (June  24). 

New  Title  Is  Announced 

By  Communication  Body 
BY  EXECUTIVE  Order  of  Presi- 

dent Roosevelt,  the  name  of  the 
Defense  Communications  Board  has 
been  changed  to  Board  of  War 
Communications,  according  to  for- 

mal notice  published  in  the  Federal 
Register  last  Wednesday.  The  board 
was  created  on  Sept.  24,  1940  by 
the  President  to  coordinate  all 
phases  of  communications  of  the 
United  States  during-  the  national emergency. 

Change  of  designation  was  re- 
garded as  more  descriptive  of  the 

board's  functions  during  actual wartime.  Members  of  the  board 
are  Chairman  James  Lawrence  Fly 
of  the  FCC,  chairman;  Maj.  Gen. 
Dawson  Olmstead,  Army  Chief 
Signal  Officer;  Capt.  Joseph  E.  Red- 

man, Director  of  Naval  Communi- 
cations; Breckenridge  Long,  As- 

sistant Secretary  of  State,  and 
Herbert  E.  Gaston,  Assistant  Sec- 

retary of  the  Treasury.  All  com- 
mittees heretofore  functioning  un- 

der DCB  automatically  become 
committees  of  the  new  BWC. 

PROTECTED  but  not  hampered  by 
gas  masks  are  (1  to  r)  :  Curtis  Ma- 

son and  H.  L.  Blatterman,  co-chief 
engineers  of  KFI-KECA,  Los  An- 

geles, as  they  test  radio  control 
board  operation  under  possible  war 
emergency  conditions. 

WSIX  Becomes  Regional 

Shifting  To  New  980  kc. 
With  Increase  To  5  kw. 
SHIFTING  from  the  local  1240 
kc.  to  the  980  kc.  regional  channel 
WSIX,  Nashville,  on  June  12  in- creased its  operating  power  from 
250  watts  to  5,000  watts  fulltime. 
Change  was  effected  at  3:30  p.  m., 
prior  to  a  description  of  a  Nash- 
ville-Knoxville  baseball  game. 
WSIX  had  held  the  construction 

permit  for  the  new  facilities  since 
March  of  1941  and  just  recently 
completed  the  building  of  a  new 
transmitter  plant.  The  new  loca- 

tion is  a  60-acre  tract  on  Mc- 
Gavock  Pike  near  the  Cumberland 
River.  Latest  type  transmitter  and 
antenna  system  have  been  in- 

stalled with  three  265-foot  towers 
for  a  directionalized  nighttime  sig- 
nal. 
WSIX  announced  last  week  that 

a  contract  has  been  signed  with  As- 
sociated Press  giving  the  regional 

outlet  a  second  news  service.  The 
station  will  continue  to  carry 
Transradio  Press  news,  using  both 
wires  for  nine  daily  newscasts. 
With  H.  J.  Grimes  Co.,  local  de- 

partment store,  and  Nashville 
Pure  Milk  Co.,  an  affiliate  of  Na- 

tional Dairy  Products  Corp.,  each 
recently  undertaking  sponsorship  of 
a  daily  newscasts  six  times  weeklv, 
WSIX  reports  that  a  total  of  43 
quarter  hours  of  news  is  sponsored 
weeklv  on  the  station. 
WSIX  is  licensed  to  WSIX  Inc. 

and  is  operated  and  managed  by 
Jack  Draughon.  Station  is  also  the 
local  MBS  outlet. 

White  Rose  Tea  Off 

SEEMAN  BROS.,  New  York,  has 
discontinued  thrice-weekly  sponsor- 

ship of  Kitchen  Quiz  on  WJZ,  New 
York,  in  behalf  of  White  Rose  Tea, 
giving  no  reason  for  the  cancella- 

tion. The  show,  featuring  Ed  East 
twice  weekly  on  a  sustaining  basis 
as  well,  has  gone  off  the  air  for  an 
indefinite  period.  White  Rose  may 
resume  the  program  in  the  fall. 
Agency  is  J.  D.  Tarcher  &  Co., New  York. 

Press  Assn.  Moves 

PRESS  ASSN.  Inc.,  AP  radio  sub- 
sidiary, has  moved  to  the  sixth 

floor  of  50  Rockefeller  Plaza.  The 
association  has  announced  that 
more  than  300  stations  now  receive 
its  full  24-hour  service.  In  addi- 

tion to  its  own  bureaus  the  service 
is  also  supplied  by  more  than  100 
regular  AP  bureaus. 

Network  ̂ ccovnts 
All  time  Eastern  Wartime  unless  indicated 

New  Business 

PARKER  PEN  Co.,  Janesville,  Wis. 
(Quink),  on  June  27  starts  Eric  Seva- reid  on  57  CBS  stations.  Sat.  &  Sun., 
8:55-9  p.m.  Agency:  J.  Walter  Thompson 
Co.,  Chicago. 
GOLDEN  STATE  MILK  PRODUCTS  Co., 
San  Francisco  (Golden  V  Milk),  on  June 
14  started  for  7  weeks,  William  Winter, 
News  Analyst,  on  4  CBS  California  sta- tions (KNX  KARM  KROY  KQW),  Sun., 
5:30-5:45  p.m.  (PWT).  Agency:  RuthraufiE 
&  Ryan  Inc.,   San  Francisco. 
LEVER  BROS.  CO.,  Cambridge  Mass. 
(Rinso).  on  July  5  for  13  weeks  starts 
variety  show  with  Edna  Mae  Oliver  on  ?1 
NBC  stations.  Sun.,  7-7:30  p.m.  (repeat, 
11:30  p.m.-12  midnight).  Agency:  Ruth- rauff  &  Ryan,  N.  Y. 

PLANTERS  NUT  &  CHOCOLATE  Co., 
San  Francisco  (peanuts),  on  July  7  starts 
for  52  weeks  Harry  W.  Flannery,  News 
Analyst,  on  6  CBS  West  Coast  stations, 
Tues.,  Thurs.,  Sat.,  5:30-5:45  p.m.  (PWT). 
Agency :  Raymond  R.  Morgan  Co.,  Holly- wood. 

Renewal  Accounts 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Palmolive  shaving  cream),  on July  4  renews  for  52  weeks  Hobby  Lobby 

on  69  CBS  stations,  currently  Sat.,  8:30-9 
p.m.,  but  moving  July  21  to  Tues.,  8 :30- 
8:55  p.m.,  with  repeat.  12:30-12:55  a.m. 
Agency:  Ted  Bates.  N.  Y. 
GENERAL  MILLS,  Minneapolis 
(Wheaties),  on  July  6  renews  Stories America  Loves  on  40  CBS  stations,  Mon. 
thru  Fri.,  10:15-10:30  a.m.  (rebroadcast 
11:45  a.m.).  Agency:  Knox-Reeves  Adv., 
Minneapolis. 
LEVER  BROS.,  Boston  (Rinso),  on  June 
29  renews  Big  Sister  on  76  CBS  stations, 
and  30  CBC  stations,  Mon.  thru  Fri.. 
12:15-12:30  p.m.  Agency:  Ruthrauff  & 
Ryan,  N.  Y. LEVER  BROS.,  Boston   (Spry),  on  June 
29  renews  Aunt  Jenny  on  61  CBS  stations 
and  30  CBC  stations,  Mon.  thru  Fri.. 
11:45  a.m. -12  Noon.  Agency:  Ruthrauff  & 
Ryan,  N.  Y. 
KRAFT  CHEESE  Co.,  Chicago  (cheese, 
salad  dressing),  on  July  23  will  renew 
for  52  weeks,  Kraft  Music  Hall  on  87 
NBC  stations,  Thurs.,  9-10  p.m.,  and  on 
July  23  will  replace  Bing  with  Bob  Cros- 

by's orchestra  for  the  summer.  Agency : J.  Walter  Thompson  Co.,  Chicago. 
Network  Changes 

LEVER  BROS.  Co.,  Cambridge  (Rinso), 
on  July  2  discontinues  for  the  summer 
Big  Town  on  70  CBS  stations,  Thurs., 
9:30-10  p.m.  Agency:  Ruthrauff  &  Ryan, 
N.  Y. 
CREAM  OF  WHEAT  CORP.,  Minne- apolis (breakfast  food),  on  Oct.  2  resumes 
Breakfast  Club  on  75  BLUE  stations,  an 
addition  of  17  to  the  previous  network, 
Fri.  and  Sat.,  shifting  from  9-9:15  a.m. 
to  9:45-10  a.m.  Agency:  BBDO,  Minne- apolis, i] 
WHEELING  STEEL  Corp.,  Wheeling,  on 
June  28  discontinues  for  the  summer 
Musical  Steelmakers  on  67  BLUE  stations. 
Sun.,  5:30-6  p.m.,  and  on  Oct.  4  resumes 
the  program  for  39  weeks,  at  the  same 
time,  adding  8  stations,  making  a  total of  75  BLUE  stations.  Agency:  Critchneld &  Co..  Chicago. 
PROCTER  &  GAMBLE  Co.  of  Canada, 
Toronto  (Ivory  Snow)  on  June  29  trans- 
Life  Can  Be  Beautiful  on  28  Canadian 
Broadcasting  Corp.  stations,  Mon.  thru 
Fri.  from  3-3:15  p.m.  to  3:45-4  p.m. 
Agency:  Compton  Adv.,  N.  Y. 
PROCTER  &  GAMBLE  Co.  of  Canada, 
Toronto  (P  &  G  Soap)  on  June  29 
transfers  Right  to  Happiness  on  17  Canad- ian Broadcasting  Corp.  stations,  Mon.  thru 
Fri.  from  2:15-2:30  p.m.  to  4-4:15  p.m. 
Agency:    Compton   Adv.,   N.  Y. 
COLGATE-PALMOLIVE-PEET  Co.,  Jer- 

sey City  (Colgate  toothpowder)  on  July 
10  discontinues  Stepmother  on  54  CBS  sta- 

tions, Mon.  thru  Fri.,  10:30-10:45  a.m. 
Agency:  Sherman  &  Marquette,  Chicago. 

Sylvester  Thompson 

SYLVESTER  THOMPSON,  vice- 
liresident  in  charge  of  production  and 
export  of  Zenith  Radio  Corp.,  Chicago, 
died  June  8  in  Chicago. 
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Dr.  Christian  Award 

WINNER  of  the  $2,000  Dr.  Chris- 
tian Award  for  radio  dramatic 

writing  was  announced  last  week 
by  Jean  Hersholt,  star  of  the  CBS 
Dr.  Christian  Show,  to  be  John  L. 
Oberg,  28,  of  Los  Angeles,  now  em- 

ployed in  a  defense  plant.  The 
award,  open  to  any  writer,  profes- 

sional or  amateur,  was  established 
last  February  and  is  radio's  first 
prize  of  its  kind.  Twelve  other 
winners  of  $350  were  also  an- 

nounced. Judges  for  the  award 
Walter  Wanger,  movie  producer 
and  director;  Ben  Hibbs,  editor  of 
the  Saturday  Evening  Post;  An- 

toinette Perry,  stage  director  and 
chairman  of  the  Board  of  the 
American  Theatre  Wing;  Dorothy 
McCann,  producer  and  editor  of 
the  program,  and  Jean  Hersholt. 

Words  For  Bonds 
TEN  additional  words  or  less 
can  win  listeners  of  WHO, 
Des  Moines,  a  $25  war  sav- 

ings bond.  At  10:30  p.  m. 
daily,  listeners  are  uregd  to 
turn  in  their  old  rubber  and 
send  a  postal  card  to  the  sta- 

tion explaining  the  reason. 
Those  who  turn  in  the  most 
interesting  reasons  for  their 
action  receive  the  bond.  Each 
winner  must  have  his  sen- 

tence in  by  5  p.  m.  each  day. 

EXCLUSIVE  coverage  of  the  Na- 
tional Professional  Tennis  Champion- 

ships of  1942  will  be  broadcast  by  NBC 
from  the  Forest  Hills  Stadium,  N.  T., 
June  24-28,  with  Bill  Stern  reporting. 

CLA^$$IFIED 

Situaiions  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for  box  address.   Forms  close  one  week   preceding  issue. 

Help  Wanted 

Texas  Independent  Station — Desires  compe- 
tent announcer.  Tell  all.  Box  592, 

BROADCASTING. 

Operator-Announcer  —  Draft  exempt — for 
local  Southern  station.  Give  references, 
experience,  salary  expected.  Box  591, 
BROADCASTING. 

Network  Station  Manager — Man  or  Vifoman, 
South.  Must  be  reliable,  sober,  creative 
and  sales  ability.  Give  references.  Box 
590,  BROADCASTING. 

Experienced  Announcer — Wanted  for  perm- 
anent position.  State  salary  wanted  and 

where  employed  for  past  two  years.  State 
draft  status.  Also  send  photo  and  sample 
recording  if  possible.  P.  K.  Ewing,  Gen. 
Mgr.,  WDSU,  New  Orleans,  La. 

Two  Announcers — Needed  at  once.  Please 
state  experience  and  salary  expected  in 
first  letter.  Write  WMOG,  Brunswick, 
Georgia. 

Experienced  Engineer — State  qualifications 
and  salary  expected.  WHYN,  Holyoke, Mass. 

Situations  Wanted 

University  Graduate — Experienced  news- 
paperman, wishes  radio  writing  experi- 

ence. Dave  Lachenbruch,  117  South  Divi- 
sion, Ann  Arbor,  Michigan. 

ENGINEERS  —  Two  draft  deferred  men 
now  employed.  Experienced  installation, 
operation,  maintenance.  50  K.  W.  Not 
drifters.  Box  596,  BROADCASTING. 

Radio  Engineer — First  class  license.  No 
broadcast  experience — five  years  amateur 
experience.  State  salary,  hours,  etc. 
P.  O.  Box  971,  Knoxville,  Tenn 

Commercial  Manager — Who  can  sell  per- 
sonally, direct  salesmen,  provide  sal- 

able ideas.  Ten  years'  experience;  five with  major  station,  five  with  local  net- 
work stations.  Now  employed,  married, 

age  32,  finest  references.  Prefer  West. 
Box    593,  BROADCASTING. 

Production  Manager-Continuity  Director — 
Large  and  small  station  experience. 
Draft  deferred.  Employed.  Box  585, 
BROADCASTING. 

This  young  woman  knows  radio — And  she 
won't  be  drafted!  Five  years'  experience, programming,  acting,  continuity,  copy. 
Knows  layouts-promotion.  Go  anywhere. 
Box  582,  BROADCASTING. 

Experienced  Announcer — Draft  exempt. 
Money  secondary.  Can  write  continuity. 
Box  583,  BROADCASTING. 

Man  with  twelve  years  radio  experience — 
Ab  commercial  salesman  and  station  man- 

ager desires  job  in  southern  station.  Box 
581,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Production  Manager — Announcer,  singer 
with  sponsored  program.  Married, 
exempt:  with  western  station.  Because 
mother's  health  must  go  east,  prefer- able Northern  Ohio  or  vicinity.  Avail- 

able July  eighteenth.  Box  588,  BROAD- CASTING. 

ANNOUNCER — Eight  years'  experience news,  mc,  commercial.  3-A.  References. 
Go  anywhere.  .$47.50  week.  Box  587, 
BROADCASTING. 

Chief  Engineer — 5  kw  network  station  8 
years,  desires  change.  Draft  exempt. 
Box  594,  BROADCASTING. 

ANNOUNCER  —  Deferred.  All  shows, 
script,  news.  College  background.  Go- 
anywhere.    Box    595,  BROADCASTING. 

UNIVERSITY  TRAINED  WOMAN— de- 
pendable, good  voice,  experienced  school 

broadcasting,  program  director,  reader, 
writer.  References.  Box  586,  BROAD- CASTING. 

Wanted  to  Buy 

Used  portable  transcription  player — 78- 
33  1/3  r.p.m.  for  auditioning  spot  an- 

nouncements, transcribed  shows  etc.  Pre- 
fer jeweled  pick-up  point.  Address 

WICA,  Ashtabula,  Ohio. 
833  and  828  tubes — Burnt  out,  new,  any 
condition,  copper  ground  wire,  2-200 
Blaw  Knox  towers  with  lighting  equip- 

ment, anything  in  broadcast  station 
equipment.  Write  giving  cash  price,  age, 
condition,  and  with  what  equipment  and 
station  used.  Brown  Radio  Service  & 
Laboratory,  192  S.  Goodman  St.,  Ro- chester,  N.  Y. 

Blaw-Knox — Self-supporting  tower  200  foot 
or  over.  Address  P.  O.  Box  2299,  San 
Antonio,  Texas. 

For  Sale 

Complete  equipment — For  250  watt  station. 
Box    584,  BROADCASTING. 

RCA  76-B-l  Consolette— $865.00.  70-C 
Turntable  $325.00.  Box  589,  BROAD- 
CASTING. 

200-foot  Blaw-Knox— Type  CK  Tower  with 300  MM  beacon  and  flasher.  Station 
WIOD,  Miami,  Florida. 

Miscellaneous 

BOOK  MANUSCRIPTS  WANTED— MERI- 
TORIOUS works  of  public  interest  on 

all  subjects.  Write  for  free  booklet. 
MEADOR  PUBLISHING  CO.,  324  New- 

bury Street,  Boston,  Mass. 

GE  Campaign 

TO  REMIND  the  public  of  the 
General  Electric  radio  service  plan, 
the  radio,  television  and  electronics 
department  of  G-E  at  Bridgeport, 
Conn.,  is  running  a  national  cam- 

paign via  radio  and  magazines  an- 
nouncing the  emblem  of  the  G-E 

electronic  radio  tube  identifying 
qualified  radio  service  shops.  Pro- 

moted on  the  thrice-weekly  news 
broadcasts  by  Frazier  Hunt,  spon- 

sored by  G-E  on  CBS,  the  campaign 
stresses  G-E  service  rather  than 
new  sets  and  asks  the  public  to 
watch  for  the  emblem  on  shops  and 
in  local  telephone  directories  in 
cities  of  50,000  or  over. 

KWBW  Additions 
ADDITIONS  to  the  staff  of  KWBW, 
Hutchinson,  Kan.,  include  Margaret 
Spessard,  from  WFMD,  Frederick, 
Md.,  as  program  director ;  Herbert 
Clark,  continuity  and  production  staff ; 
Dave  Maekey,  formerly  of  KFBI, 
Wichita  and  KOMA,  Oklahoma  City, 
the  promotion  and  production  staff. 

CO-OP  AIR  SERIES 

TO  START  ON  BLUE 
TO  INTEREST  more  young  peo- 

ple in  aviation,  BLUE  will  launch 
a  weekly  series  July  10,  7-7 :30  p.m. 
in  cooperation  vvath  the  National 
Aeronautic  Assn.  and  the  Aeronau- 

tical Chamber  of  Commerce.  En- 
titled Scramble,  the  cry  which  sends 

United  Nations  flyers  to  their 
cockpits,  the  program  will  soon  be 
made  available  for  local  sponsor- 

ship on  BLUE  affiliates.  Partici- 
pation will  be  limited  to  manufac- 
turers of  aircraft  or  related  prod- 

ucts. A  total  of  about  500  com- 
panies in  this  field  are  scattered 

throughout  the  country  in  cities 
having  BLUE  stations. 

The  show  will  be  promoted  by 
ACCA  among  its  member  manufac- 

turers, while  NAA  will  publish  a 
weekly  magazine  directly  related 
to  the  program,  and  will  cooperate 
with  one  of  the  major  film  com- 

panies in  a  series  of  movie  shorts 
on  aviation  with  a  direct  tie-in 
with  the  BLUE  broadcasts,  for 
commercial  distribution. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

GEORGE  C  DAVIS 

Consulting  Radio  Engineer 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

PAUL  F  GODLEY 

CO/VSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

CLIFFORD  YEWDALL 
Empire  Stat*  BIdg. 
NEW  YORK  cmr 

An  Accounting  Servie* 
Particularly  Adapted  to  Radio 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Pork  Village 

Dallas,  Texas 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Sllvar  Spring  Md. 

(Suburb.  Wash.,  D.  C.) 
Main  OfDco:  Crossroad<  at 

7134  Main  St.    /"TT^  WarU Kan<a>  City.  M>  {     Jt     1     Hollywood,  Cal. 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANT  HOUR— ANT  DAT 
R.C.A.  Communications,  Inc. 
66  Broad  St..  New  York.  N.T. 

RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 
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Definite  Word  on  Ban  of  AFM 

Awaited  By  Recording  Firms 

Musicians  Union  Fails  to  Clarify  Its  Threat  to 

Ban  All  Making  of  Recordings  for  Public 

Appellate  Tribunal 

Holds  Clears'  Fate 
Federal  Court  Hears  Petition 

Appealing  WHDH  Decision 

THE  FATE  of  clear-channel  oper- 
ation, from  the  purely  legal  stand- 
point, rested  with  the  U.  S.  Court 

of  Appeals  for  the  District  of  Co- 
lumbia after  reargument  June  13 

before  the  entire  six- judge  bench 
on  the  appeal  of  NBC  from  the 
FCC  decision  granting  WHDH, 
Boston,  fulltime  on  the  850  kc. 
channel,  occupied  by  KOA,  Denver, 
as  the  dominant  station. 

The  court  appeared  to  be  sharply 
divided  on  the  jurisdictional  ques- 

tion, and  did  not  ask  counsel  to  go 
deeply  into  the  merits.  Duke  M. 
Patrick,  former  Radio  Commission 
general  counsel,  argued  for  NBC- 
KOA;  Telford  Taylor,  FCC  general 
counsel,  urged  dismissal  of  the  ap- 

peal for  the  FCC,  and  W.  Theodore 
Pierson,  counsel  for  WHDH,  sup- 

ported the  FCC  position. 
Interference  Claim 

The  case  originally  was  heard  by 
a  panel  of  three  members  of  the 
court.  The  decision  to  have  the  case 
reargued  before  all  six  judges  came 
after  the  Supreme  Court,  in  the  so- 
called  Scripps-Howard  case,  had 
upheld  the  right  of  the  lower  tri- 

bunal to  issue  stay  orders,  holding 
in  abeyance  FCC  decisions  until 
final  adjudication.  NBC  has  pend- 

ing a  petition  for  a  stay  order. 
The  crux  of  the  Patrick  argu- 

ment was  that  while  the  Sanders 
case  admittedly  allows  an  appeal  on 
the  basis  of  financial  injury,  the 
statute  itself  provides  for  appeal 
on  injury  resulting  from  electrical 
interference.  He  also  maintained 
the  FCC  had  erred  in  not  permit- 

ting NBC  to  intervene  in  the  pro- 
ceedings initially  before  the  FCC  on 

the  WHDH  application,  and  that 
when  the  Commission  amended  its 
clear-channel  rules  to  allow  it  to 
authorize  fulltime  for  WHDH,  it 
effectively  negatived  the  old  hear- 

ing record. 
General  Counsel  Taylor  held,  in 

essence,  that  if  financial  injury  had 
been  established,  the  right  of  KOA 
to  intervene  an  appeal  would  not 
be  seriously  questioned,  in  the  light 
of  the  Supreme  Court  opinion  in 
the  Sanders  case.  He  held,  how- 

ever, that  KOA  did  not  raise  the 
financial  aspect,  but  relied  on  inter- 

ference that  allegedly  would  result 
to  KOA.  He  argued  this  was  not  an 
appealable  ground. 

Five  Judges  Sitting 

Mr.  Pierson  contended  the  appeal 
was  insufficient  on  all  counts.  Even 
if  some  electrical  interference  re- 

sulted, he  contended  the  increased 
audience  resulting  from  the  dupli- 

cated operation  on  the  channel 
would  more  than  offset  it. 

Only  five  of  the  six  judges  ac- 
tually were  present,  with  Associate 

Justice  Stephens  absent  due  to  ill- 
ness. Counsel  agreed  by  stipula- 

tion, however,  that  Justice  Stephens 
should  participate  in  the  decision. 

Should  the  court  divide  3-3,  as  it 

MILLER  PROMISES 

RECORD  BAN  FIGHT 
WITH  THE  broadcasting  industry 
at  fever  pitch  over  the  recording 
ban  edict  of  James  C.  Petrillo, 
president  of  American  Federation 
of  Musicians,  an  all-out  fight 
against  the  revolutionary  move  was 
launched  last  week  by  NAB  Presi- 

dent Neville  Miller. 
Immediately  upon  receiving  the 

report  of  Joseph  L.  Miller,  NAB 
Labor  Relations  Director,  who  at- 

tended the  Dallas  convention  of 
AFM  where  Mr.  Petrillo  exploded 
his  bombshell.  President  Miller  be- 

gan preparation  of  plans  to  com- bat the  move.  The  NAB  Labor 
Committee  and  the  board  of  direc- 

tors will  be  consulted  on  the  proj- 
ect, regarded  as  a  life  and  death 

matter  to  the  broadcasting  indus- 
try. President  Miller  made  it  clear 

that  the  industry  would  not  take  it 
"lying  down." Mr.  Petrillo  announced  to  the 
some  700  musician-delegates  at  the 
Dallas  convention  that  recording 
and  transcribing  of  music  for  pub- 

lic consumption  would  stop  Aug.  1. 
There  has  been  no  clarification  of 
this  announcement  [BROADCASTING, 
June  15]. 

did  in  the  Scripps-Howard  stay  or- 
der case,  it  is  possible  questions  of 

law  involved  will  be  certified  to  the 
highest  tribunal,  as  in  the  former 
proceeding.  A  3-3  opinion  would 
sustain  the  FCC's  contention.  The 
way  then  would  be  open  for  a  pe- 

tition for  a  writ  of  certiorari  to 
the  Supreme  Court  for  review. 
Whereas  questions  certified  prac- 

tically automatically  are  taken  to 
the  highest  tribunal,  authorization 
of  a  certiorari  petition  is  infre- 

quent. Unusual  interest  attached  to  the 
KOA  appeal  since  WHDH  on  June 
15  became  the  BLUE  Network  out- 

let in  Boston,  by  virtue  of  its  full- 
time  operation  with  5,000  watts. 

AWAITING  formal  notification 
from  the  American  Federation  of 
Musicians  as  to  its  intended  pro- 

hibition of  the  manufacture  of  re- 
cordings for  any  use  outside  the 

home,  the  transcription  and  phono- 
graph record  manufacturers  took 

no  action  and  made  no  statements 
last  week. 

"All  we  know  is  what  we  have 
read  in  the  newspapers  and  the 

trade  press,"  one  transcription 
executive  said,  "and  until  the  mu- 

sicians' union  has  seen  fit  to  tell 
us  exactly  what  we  are  expected  to 
do,  it  would  be  foolish  for  us  to  do 
anything  at  all.  We  are  of  course 
considering  privately  the  implica- 

tions of  Petrillo's  address  to  the 
AFM  convention  regarding  re- 

corded music,  but  the  time  for  a 
general  conference  of  the  record- 

ing industry  to  plan  concerted  ac- 
tion has  not  yet  arrived." 

No  Clarification 

While  there  was  some  expression 
of  the  thought  that  an  industry 
meeting  should  be  called  within  the 
next  week  or  so,  the  general  con- 

sensus was  along  the  lines  that  "if 
you  don't  move  at  all  you  can't 
move  in  the  wrong  direction." 

Meanwhile,  the  AFM  had  done 
nothing  to  amplify  or  clarify  the 
all-inclusive  ban  on  "canned  music" 
which  James  C.  Petrillo,  AFM 
president,  had  told  the  convention 
would  be  put  into  effect  on  Aug.  1 
[Broadcasting,  June  15].  Mr. 
Petrillo  had  not  returned  to  New 
York  by  the  end  of  last  week  and 

the  executive  committee,  which  the 
convention  had  empowered  to  draw 
up  the  necessary  union  rules  for 
enforcing  the  edict,  had  held  no 
meeting  since  the  convention,  ac- 

cording to  the  national  headquar- 
ters of  the  union  in  New  York. 

Thomas  Gamble,  assistant  to  Mr. 
Petrillo  and  the  first  union  execu- 

tive to  return  from  Dallas,  said 
that  after  Aug.  1  no  AFM  member 
will  be  allowed  to  make  any  tran- 

scriptions, and  that  the  union  will 
make  phonograph  records  only  if 
assurance  is  given  that  these  rec- 

ords will  not  be  used  in  juke  boxes 
or  on  the  air  or  in  any  other  way 
than  for  home  entertainment.  No 
details  have  as  yet  been  worked 
out  for  the  carrying  out  of  this  or- 

der, he  said. 
The  union  will  undoubtedly  send 

official  notification  of  the  new  rules 
to  the  transcripiton  and  record 
companies  before  the  end  of  the 
month,  Mr.  Gamble  said,  pointing 
out  that  the  six-month  recording 
licenses  issued  by  the  union  expire 
June  30.  He  declined  to  comment 
on  the  possibility  that  these  licenses 
might  not  be  renewed  in  view  of 
the  impending  ban  on  recording. 

As  was  expected,  Mr.  Petrillo  and 
all  the  other  AFM  officers  were  re- 

elected by  the  convention,  Mr. 
Gamble  reported,  and  the  complete 
national  executive  committee  also 

stays  as  it  was  except  for  the  elec- 
tion of  A.  Rex  Ricardi,  secretary  of 

Local  77,  Philadelphia,  who  re- 
places A.  C.  Hayden,  Washington. 

Harry  Steeper,  president  of  the 
Jersey  City  local,  has  been  ap- 

pointed an  assistant  to  the  presi- 
dent, filling  the  vacancy  left  by  the 

recent  death  of  G.  B.  Henderson. 
Fred  Birnbach,  national  secretary, 
was  still  in  the  hospital  in  Dallas, 
Mr.  Gamble  said.  Mr.  Birnbach 
had  been  taken  ill  during  the  board 
meetings  preceding  the  convention. 

AFM  BAN  BACKFIRES 

WBBM,  KMOX  Give  Notice 
■  ^To  Record  Turners  

FIRST  EFFECT  of  music  czar 
Petrillo's  ukase  banning  the  tran- 

scribing and  recording  of  music  for 
public  consumption  has  been  a 
boomerang  to  the  membership  of 
his  own  union  locals  in  Chicago 
and  St.  Louis,  only  cities  in  the 
country  where  record  turners  must 
hold  an  AFM  card. 
WBBM,  Chicago,  and  KMOX,  St. 

Louis,  have  given  record  turners 
notice  that,  in  view  of  the  Petrillo 
decree,  their  services  will  no  longer 
be  required  after  Aug.  1,  when  the 
ban  is  supposed  to  go  into  effect. 
Ralph  Atlass,  president  of 

WIND-WJJD,  Chicago,  has  indi- cated he  vidll  take  similar  action. 
He  claims  the  AFM  contract  with 
his  stations  governing  conditions  of 
employment  has  been  breached  by the  union. 

Drawn  for  Broadcasting  by  Sid  Hix 

"This  Is  One  Mystery  This  Smart  Guy  Won't  Solve — I  Left  Off 
the  Last  Two  Pages  When  I  Mimeographed  the  Script!" 
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J|n  my  view,  ihe  most  imporlanl  reason 

why  business  should  carry  on  its  advertis- 
ing programs  during  the  war  is  one  that 

has  been  well-nigh  ignored.  Our  American 
press  and  radio  are  the  freest,  most  honest, 

independent  and  competent  in  the  world. 

They  are  so  because  their  chief  support  is 

advertising,  which,  reflecting  the  activities 

of  our  system  of  free  competitive  enterprise, 
affords  to  them  so  broad  a  basis  of  economic 

support  that  they  can  afford,  and  can  dare, 

to  be  independent.  Without  such  a  broad 

foundation  of  economic  support  they  would 

inevitably  fall  into  dependence  on  the 

favors  of  politics  and  the  subsidies  of  gov- 
ernment, as  in  nearly  all  of  continental 

Europe.  The  corrupt  and  venal  press  of 

France  was  in  large  part  to  blame  for  the 

moral  breakdown  and  final  disaster  which 

befell  that  country. 

"This  instance  of  France  is  not  unique. 
Rather  all  experience  has  shown  that  if  the 

press  is  denied  economic  indepedence,  it 

will  become  morally  and  spiritually  sub- 
servient to  selfish  and  vicious  influences. 

To  allow  our  press  to  be  subjected  to  the 

demoralizing  controls  of  government  and 

politics,  would  be  moral  and  economic  dis- 
aster of  the  first  order.  To  lose  our  free  press 

would  be  a  long  stride  toward  losing  the 

very  things  we  are  fighting  for.  To  preserve 
it  we  must  support  it;  and  the  only  way  to 

support  it  in  honesty  and  independence  is 

through  the  revenues  derived  from  adver- tising. 

"On  the  merely  economic  side,  it  has  be- 
come a  truism  that  mass  marketing,  pro- 

moted by  advertising,  is  the  handmaiden 

to  mass  production,  in  which  America  leads 
the  world.  In  our  service  as  the  arsenal  of 

democracy  we  are  now  doing  the  supreme 

job  of  mass  production.  When  the  war  is 
over  our  national  productiveness  and  high 

living  standards  can  only  be  maintained 

through  big-scale  operations  and  mass  dis- 
tribution,- and  this  requires  the  continuing 

stimulation  of  advertising." 

To  ihe  great  names  in  American  business  whose  continued  advertising  is  a  flaming  symbol  of 
faith  in  America's  future  .  .  .  whose  fortitude  in  total  war  adds  another  shout  of  defiance  to  the  enemies 
of  free  American  enterprise  and  democracy  .   .   .  this  space  is  dedicated  by  The  Nation's  Station. 

THE     NATION'S     MOST     MERCHANDISE-ABLE  STATION 



AGAINST  THE  BACKGROUND  OF  EXPERIENCE 

Against  the  background  of  millions  of  radios 

built  for  American  homes,  RCA  now  is  building 

radio  apparatus  to  strengthen  the  world-wide 

life-lines  of  American  communications  ashore, 

afloat  and  aloft.  Radio  has  gone  to  war! 

Almost  the  entire  development  of  radio  as  we 

know  it  took  place  during  the  two  decades  be- 

tween the  last  war  and  this  one.  During  that  time, 

RCA  Laboratories  worked  unceasingly  to 

perfect  existing  devices  and  to  invent  new 

ones.  Out  of  this  research  came  the  finest 

civilian  radio  equipment  the  world  has  ever 

seen . . .  and  the  finest  military  radio  equipment ! 

For  the  RCA  Manufacturing  Company  is  today 
on  a  war  footing. 

Some  day  when  peace  returns,  against  this 

dual  background  of  manufacturing  experience  in 

peace  and  war,  RCA  will  turn  from  military  to 

civilian  radio — and  gear  its  production  to  build 

new  radio  and  television  sets  for  the  home  — 

post-war  radios  designed  to  

incorporate  the  latest  scientific    :    BUY  ̂  

lessons  and  discoveries  made  in    :  "■S-**'* : 

*  BONDS  i 

RCA  Laboratories.  :  J 

Radio  Corporation  off  America 
PIONEER  IN  RADIO  •  ELECTRONICS  •  TELEVISION 

RCA  Building,  New  York,  N.  Y. 

The  Services  of  RCA:  RCA  Manufacturing  Company,  Inc.  •  Radiomarine  Corporation  of  America  •  National  Broadcasting  Company,  Inc.  •  RCA  Institutes,  Inc. 
R.  C.  A.  Communications,  Inc.  •  RCA  Laboratories  •  Blue  Network,  Co.,  Inc. 
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'SAY,  MR.  VIHGLE,  YOU  OUGHTA  COME  DOWN  TO  EARTH. 

WLS  IS  THE  SURER  WAY  TO  GET  RESULTS!" 

YES,  indeed,  when  we  put  a  product  on  the  air,  we  also 

put  it  over.  Consider  the  case  of  this  advertiser:  He  had  one 

of  those  little  "doodads"  women  use  in  dressing  their  hair.  They 

retailed  at  50c  each.  So  he  bought  a  schedule  of  128  daytime  quar- 

ter-hour and  24  ten-minute  programs  on  WLS — and  he  sold  94,231 

of  his  little  "whatnots"— all  in  a  25-week  period!  We  have  many 
similar  success  stories  on  other  WLS  programs  and  personalities  . . . 

plenty  of  evidence  that  WLS  Gets  Results!  Ask  any  John  Blair  man. 

890  KILOCYCLES 

50,000  WATTS BLUE  NETWORK 

represented  by 

John  Blair  &  Company 

CHICAGO 

PRAIRIE 

FARMER 

STATION 

BuRRiDCB  D.  Butler 
President 

Glenn  Snyder Manager 

MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  —  KOY  PHOENIX   *    KTUC  TUCSON   ♦    KSUN  BISBEE-LO WELL 



The  figure  "3"  has  many  pleasant 
connotations.  3 -point  landings. 

Triplets.  3  aces.  The  three  musket- 
eers. And,  of  course,  the  3  things 

you  like  so  much  about  WDRC. 

1)  WDRC  gives  you  coverage  for  your 

spots— you  reach  more  than  a  mil- 

lion people  in  WDRC's  Primary  Area! 

2)  WDRC  gives  you  programs  for 

your  spots— the  strong  schedule 

BASIC  CBS  HARTFORD 

of  the  only  Basic  CBS  Station  in 

Connecticut! 

3)  WDRC  gives  you  a  rate  for  your 

spots— you  can  afford  the  consist- 
ency which  spells  success! 

Your  good  judgment  tells  you  to 
get  all  3  on  WDRC,  when  you 

buy  spots  in  Hartford. 

Write  Wm.  Malo,  Commercial 

Manager,  for  full  information  on 

present  availabilities. 

Published  every  Monday,  B3rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C.,  under  act  of  March  3,  1879. 



C^M       Mm    tant  for  you  to  know — because  right  noix',  fresh  corn  is  pou '  ing  onto  the  markets. ..fresh  cash  pouring  into  farm  pocket 

Meaty  animals.  Encouragea  to  live  the  life  of  Riley,  eat 
Ww%MmMS   fattening  foods,   indulge  in   their   natural   inclination  to 

multiply.  Later,  are  "bumped  off"  in  packing  houses  which have  paid  farmers  top  prices  per  cwt. 

.OK'T  LOOK  ̂ 40W— 
UT  THAT  WVAN 
flTri  THE  BUCKET 
i5  HERE  AGAIN  ̂  

mm  m  m  mm  Liquid  food  tKat  gave  you  your  start.  In  Nebraska.  (A)  Farm- 
^^mLmC   ^""s  are  "pulling   hard"  to   keep  pace  with  unprecedented ^    demands.  (B)  This  extra  milk  is  selling  at  Grade  AAA  prices. 

It 

MONEY 

.  •  .  The  only  crop  of  which 
farmers  now  have  an  over- 
supply.  You  can  harvest  much 
of  this  income,  by  using 
KFAB  to  plant  your  sales 
messages  in  fertile  areas 
where  they  will  do  the  most 
good.  You  need  KFAB,  to  do 
a  complete  job  of  selling  your 
products  in  the  farm  mar- 

kets throughout  Nebraska 
and  her  neighboring  states. 
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there's  a  far  simpler  way 
Time  was  when  advertisers  had  to  tackle  the  New  York 

market  in  on  expensive,  elaborate  way.  Big  nome  pro- 
grams...Big  stations. .. Big  appropriations. ..in  order  to 

make  a  real  radio  impression  in  New  York. 

WMCA  has  changed  all  that. 

By  laying  back  its  audience  -  building  ears  and  hitting 
a  terrific  stride  in  programming  ,  .  .  like  winning  a  pair 

of  national  awards  two  years  in  a  row  and  broad- 
casting New  York  Times  bulletins  every  hour  on  the 

hour. ..WMCA  has  stepped  far  out  of  the  small,  inde- 
pendent station  class  in  prominence  and  prestige.  Offer- 

ing advertisers  their  first  opportunity  to  use  a  low  cost 
quality  station  to  reach  and  sell  New  York  radio  families. 

Have  you  listened  to  WMCA  lately? 

FIRST    ON    NEW    YORK'S    DIAL    •    FIRST    WITH    THE  NEWS 

WESTERN  REPRESENTATIVE:  VIRGIl  REITER  &  CO..  CHICACO w  m  c  a 



ONE    OF   A   SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE   &    PET
ERS  STATIONS 

kmi  M.  hum 

mum  MAMGER,  KSD,  st.  Lons 

1907- 
1913- 

1913- 

1922- 1928 
1931- 
1933- 3940 

-Advertising  representative,  the  Si.  Loui- 
Republic 

-Ciiicago  Manager,  the  St.  Louis  Republic 
-National   Advertising   Manager,  Munsev 
Newspaper  Group 

-Advertising   Manager,    St.  Louis 
Post-Dispatch 

-Director,  Pulitzer  Publishing  Co. 
-Director,  Audit  Bureau  of  Circulations 
-President,  Major  Market  Newspapers,  Inc. 
-General  Manager,  Station  KSD 
-Secretary,  Puliizer  Publishing  Co. 
Active  in  major  civic  affair^,  1902-1942, inclusive. 

N  ADVERTISING  man  of  national  stature 

since  1902,  George  M.  Burbach  is  without 
doubt  one  of  the  Deans  of  all  radio  executives 

in  America  today.  Starting  as  a  traveling 

advertising-sales  representative  when  he  was 

only  twenty -one  years  old,  ''GMB"  has 
helped  pioneer  almost  every  major  step  in 
the  advance  of  advertising  for  the  past  forty 

years.   And  that,  say  we,  is  quite  a  record. 

Alongside  a  history  of  that  length,  we  of 
Free  &  Peters  would  perhaps  hesitate  to 

mention  our  own  ten  years  of  service,  were 

it  not  that  in  radio-representation,  ten  years 
is  an  almost  unique  figure,  too.  Ten  years 

at£o  there  were  "time-brokers",  of  course,  but 

the  modern  idea  of  station -representation 
was  brand  new  and  really  revolutionary. 

Today  your  ability  to  sit  in  your  office 
and  easily  handle  a  spot  radio  campaign 
on  two  or  two  hundred  stations,  is  largely 

due  to  the  fact  that  Free  &  Peters  helped 

pioneer  radio-station  representation  ten 

years  ago. 

Next  time  you  have  a  spot-radio  problem  of 

any  sort,  give  us  a  ring  and  let  us  show  you 
how  much  insight  and  mature  good  judgment 

our  ten  years  of  experience  have  given  us. 

That's  the  principal  reason  we're  proud 
of  our  age,  here  in  this  group  of  pioneer 

radio-station  representatives. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
KDAL  DULUTH 
WDAY  FARGO 
WISH  INDIANAPOLIS 
WKZO  KALAMAZOO-GRAND  RAPIDS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .   .     MINNEAPOLIS-ST.  PAUL 
WINS  NEW  YORK 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  . .  IOWA  . .  . 
WHO  DES  MOINES 
VvOC  DAVENPOKF 
KMA  SHENANDOAH 

. .  .  SOUTHEAST . . . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  . . . 
KOB   ALBUQUERpUE 
KOMA  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KARM  FRESNO 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

and  WRIGHT-SONOVOX.  Inc. 

Free  &  Peters,  ikc. 

Pioneer  Radio  Station  Representatives Since  May,  1932 

CHICAGO:  ,8oN.  Michigan 
Franklin  6373 

NEW  YORK:  247  Park  At  e. 
Plaza  5-4131 

SAN  FRANCISCO:  1 1 1  Si/l/er            HOLLYWOOD:  1S12N.  Gordon 
Sutter  4353                                     Gladstone  3949 ATLANTA:  J22  Palmer  Bldg. 

Main  5667 
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Revised  Radio  Code  Clears  Many  Problems 

Voluntary  Policy 
Retained  in 

New  Text 

CONSIDERABLY  revised 

and  amplified,  and  incorporat- 
ing many  new  provisions 

based  on  experience  gained 
since  the  original  wartime 
censorship  codes  were  promul- 

gated last  Jan.  15,  the  new 
Code  of  Wartime  Practices  for 

American  Broadcasting,  bear- 
ing a  June  15  date,  was  re- 

leased in  a  new  format  by  the 
Office  of  Censorship  last  Fri- 

day. It  retains  the  voluntary 
aspect  of  the  old  code,  and  goes 
into  effect  immediately. 

Like  the  Code  of  Wartime 
Practices  for  the  American 

Press,  which  in  part  it  paral- 
lels and  a  revised  edition  of 

which  was  released  simultan- 

eously, the  new  broadcasters' 
code  is  designed  to  clarify  many 
questions  arising  in  the  daily 
handling  of  news,  commentaries, 
descriptions,  quizzes,  dramatic  pro- 

grams, commercial  continuity  and 
foreign-language  programs. 

Foreign  Language  Limitations 

Its  strictest  new  provision  re- 
quests station  managements  ac- 
cepting foreign  language  programs 

"to  require  all  persons  who  broad- 
cast in  a  foreign  language  to  sub- 

mit to  the  management  in  advance  ^ 
of  broadcast  complete  scripts  or 
transcriptions  of  such  material, 
with  an  English  translation"  and 
that  "such  material  be  checked  'on 
the  air'  against  the  approved 
script." 
No  deviations  are  to  be  per- 

mitted, and  such  foreign  language 
scripts  or  transcriptions  should  be 
kept  on  file  at  the  station. 

The  format  of  the  newly  revised 
code  presents  its  various  clauses 
in  outline  form,  making  possible  a 
reduction  in  the  number  of  words — 
but  the  revision  represents  an  ex- 

pansion of  the  Office  of  Censor- 
ship's "suggestions"  to  the  broad- 

casters. The  whole  code,  in  fact,  is 
in  the  form  of  "suggestions"  under 
two  general  headings:  News  Broad- 

casts and  Programs. 
In  the  weather  clause,  as  in  the 

original  code,  stations  are  asked  to 

broadcast  no  weather  information 
whatever  unless  specifically  per- 

mitted to  do  so  by  an  "appropriate 

authority." The  clause  covering  possible 
enemy  air  attacks  is  based  on  pre- 

cautions suggested  recently  by  Di- 
rector of  Censorship  Byron  Price; 

should  such  attack  occur,  broad- 
casters outside  an  area  under  at- 

tack are  asked  to  make  no  men- 
tion of  the  action  unless  expressly 

authorized  for  radio  by  the  War 
Dept.,  a  newly  added  clause. 

The  quiz  program  section,  which 
suggests  the  elimination  of  re- 

mote ad  lib  quiz  programs,  includ- 
ing man-on-the-street,  remains  un- 

changed except  for  one  short  clause 
in  the  quiz  portion  of  the  code 
which  drew  chief  criticism  when 
originally  promulgated,  but  which 
the  Office  of  Censorship  was  then 
and  still  is  determined  to  stand  by. 

FULL  text  of  the  revised 
Code  of  Wartime  Practices 
for  American  Broadcasters 
will  be  found  on  page  52. 
Pamphlet  copies  may  be  ob- 

tained from  the  Office  of  Cen- 
sorship, Washington,  where 

printed  copies  of  the  Press 
Code  may  also  be  obtained. 

It  represented  a  loss  of  business 
estimated  in  the  millions. 

The  program  clauses  relating  to 
forums,  interviews,  commentaries 
and  descriptions  remain  unchanged 
from  the  original  code. 

Price  Is  Gratified 

Mr.  Price,  at  a  press  conference 
last  Wednesday  at  which  he  ex- 

plained the  new  provisions  of  both 
press  and  radio  codes,  asserted  that 

he  "greatly  appreciated  the  ex- 
cellent cooperation  given  so  far" and  indicated  he  was  more  than 

please  with  the  voluntary  adher- ence to  the  codes  during  the  last 
five  months.  This  sentiment  was 
echoed  to  Broadcasting  by  J. 
Harold  Ryan,  assistant  director  of 
censorship  in  charge  of  broadcast- 

ing. 

Some  40,000  copies  of  the  radio 
code  will  be  printed  and  three 
copies  sent  to  each  station  and  ad- 

vertising agency  in  the  country, 
as  well  as  to  a  list  of  transcription 
companies,  program  producers  and 
other  users  of  radio.  Extra  copies 
will  be  made  available  upon  re- 

quest. Mr.  Ryan  asserted  that  the 
surprisingly  large  number  of  copies 
ordered  (there  are  only  some  900 
stations  and  about  1000  advertis- 

ing agencies  handling  radio  ac- {Continued  on  page  50) 

War  Inlor mation  Setup  Taking  Shape 

Sharp  Changes  Impend 
As  Davis  Assumes 

Enormous  Task 

THE  SHAPE  of  the  organizational 
structure  of  the  newly-created  Of- 

fice of  War  Information,  headed  by 
Elmer  Davis,  former  CBS  news 
analyst,  who  was  appointed  its  di- 

rector June  13  by  President  Roose- 
velt, is  rapidly  taking  form,  and 

it  is  expected  that  the  basic  setup 
and  most  if  not  all  of  the  key  ap- 

pointments will  be  made  known 
some  time  this  week. 

Holds  Conferences 

Mr.  Davis,  who  becomes  the  news 
chief  of  the  wartime  Government, 
with  all  news  and  radio  informa- 

tion employes  of  the  Federal  agen- 
cies subordinate  to  him  [Broad- 

casting, June  22],  has  been  closeted 
almost  continuously  for  the  last  two 
weeks  with  the  chiefs  and  informa- 

tion directors  of  the  departments, 
bureaus  and  agencies,  getting  their 
suggestions  and  correlating  them 
with  the  basic  plan  of  reorganiza- 

tion already  formulated  by  his 
deputy  director,  Milton  Eisenhower 
[see  page  35].  Mr.  Eisenhower 
had  been  designated  as  his  aide 

simultaneously  with  Mr.  Davis'  as- 
sumption of  office,  and  in  fact  had 

been  working  for  some  weeks  pre- 
viously on  a  plan  of  reorganization. 

The  fate  of  some  2,400  Federal 
informational  employes,  including 
the  entire  staff's  of  the  Office  of 
Facts  &  Figures,  Office  of  Govern- 

ment Reports  and  the  Division  of 
Information  of  the  Office  for  Emer- 

gency Management,  as  well  as  the 
Foreign  Information  Service  of  the 
Office  of  the  Coordinator  of  In- 

formation, rests  with  Messrs.  Davis 
and  Eisenhower. 

The  OFF,  headed  by  Archibald 
MacLeish;  OGR,  headed  by  Lowell 
Mellett,  and  the  OEM  information 
division,  headed  by  Robert  Horton, 
are  to  be  abolished  under  the  Presi- 

dent's Executive  Order.  The  COI 
(Donovan  Committee)  as  such  is 
also  abolished,  but  its  Foreign  In- 

formation Service,  headed  by  Rob- 
ert Sherwood  and  concerned  chiefly 

with  international  shortwave 
broadcasting  to  all  the  world  out- 

side the  Western  Hemisphere,  is 
taken  over  bodily  and  will  be  in- 

corporated into  the  new  setup.  The 
rest  of  COI  has  already  become  the 
Office  of  Strategic  Services  under 
Col.  William  J.  Donovan  and  re- 

ports to  the  combined  chiefs  of 
staff  of  the  military  services  and 
to  the  President. 

The  Office  of  the  Coordinator  of 
Inter- American  Affairs  (Rockefel- 

ler Committee) ,  which  in  radio  is 
concerned  only  with  the  Western 
Hemisphere,  remains  intact  as  a 
separate  independent  agency. 

The  new  OWI,  it  is  planned,  will 
tie  into  every  agency  of  the  Gov- 

ernment, including  the  War  and 
Navy  departments,  and  will  be  the 
supreme  news  outlet  of  the  entire 
Government.  All  press,  radio,  movie 
and  kindred  activities  will  report  to 
it,  though  its  chief  concern  at  the 
outset  at  least  will  be  war  news 
and  propaganda. 

Headquartered  for  the  present  in 
the  OFF  building  on  22d  Street  in 
Washington,  one  of  the  first  prob- 

lems facing  OWI  will  be  housing — 
and  it  expects  shortly  to  have  its 
own  building  to  place  its  own  setup 
under  one  roof. 

Five  or  More  Branches 
Tentatively,  it  was  learned,  it  is 

planned  to  set  up  five  divisions, 
and  possibly  more,  each  with  its 
own  chief  and  each  responsible  to 
Mr.  Davis,  who  will  be  responsible 
only  to  the  President.  The  five  di- 

visions already  understood  to  have 
been  decided  upon  are  press,  radio, 
motion  pictures,  graphic  arts  and 
publications.  There  may  also  be  di- visions for  shortwaves,  magazines, 
trade  journals,  foreign  press  and 
the  like,  though  these  may  possibly 
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A  Letter  from  Mr.  MacLeish 

OFFICE  OF  WAR  INFORMATION 
Washington 

June  24,  1942 
Dear  Mr.  Taishoff: 

The  June  22d  issue  of  the  magazine  Broadcasting,  of  which  you  are 
editor,  carries  an  article  which  quotes  from  a  report  of  a  survey  made 
by  the  Intelligence  Bureau  of  the  Office  of  Facts  and  Figures,  now  part  of 
the  Office  of  War  Information.  The  purpose  of  the  survey  was  to  ascer- 

tain what  the  public  thinks  and  feels  about  the  way  war  news  is  handled 
by  the  Government,  the  press,  the  radio  and  other  media. 

The  survey  was  undertaken  with  a  view  to  securing  information  on 
the  basis  of  which  the  handling  of  war  news  by  Government,  by  press 
and  by  radio  might  be  improved. 

The  making  of  such  a  survey  was  discussed  with  representatives  of 

the  media,  including  members  of  the  Editors'  and  Publishers'  Committee 
advisory  to  the  Office  of  Fact  and  Figures.  It  was  the  expectation  of  this 
committee  and  other  media  representatives  that  the  information  derived 
from  the  survey  would  be  valuable  to  the  press  and  radio  as  well  as  to 
the  Government,  and  it  was  our  intention  to  discuss  the  results  of  the 

survey  confidentially  with  the  Editors'  and  Publishers'  Committee  and 
with  representatives  of  radio. 

I  have  already  acquainted  your  publisher  with  my  view  of  your 
publication  of  excerpts  from  this  report.  For  the  sake  of  the  record,  I 
restate  to  you  in  substance  what  I  said  to  him  in  person. 

The  report  was  a  secret  document  of  the  United  States  Government 
and  was  so  identified.  Your  magazine  could  have  obtained  a  copy  of  the 
report,  or  had  access  to  it,  only  by  improper,  or  perhaps  illegal,  means. 
Publication  of  any  part  of  the  document  was  vsdthout  authorization  from 
the  Office  of  Facts  and  Figures  or  the  Office  of  War  Information,  which 
alone  could  grant  authorization.  The  extracts  from  the  report  represented 
a  comparatively  small  portion  of  the  text  and  covered  only  one  of 
several  principal  topics  with  which  the  report  dealt.  The  extracts  were 
chosen  with  the  apparent  purpose  of  extolling  the  radio  as  against  the 
press  as  a  medium  of  disseminating  war  news,  and  it  was  made  to  appear 
by  inference  that  a  Government  agency  held  one  medium  to  be  of  greater 
value  and  influence  than  another.  The  article,  therefore,  conveyed  an 
incomplete  and  misleading  picture  of  the  purposes  and  results  of  the 
survey. 

An  editorial,  which  appeared  in  the  same  issue  of  your  magazine  and 
which  commented  on  the  survey,  seemed  to  express  considerable  satis- 

faction over  the  "hue  and  cry"  which  might  be  expected  from  the  press. 
This  editorial  and  your  incomplete  and  misleading  publication  of 

fragments  of  the  survey  have  made  the  proposed  mutually  helpful  dis- 
cussion with  press  and  radio  more  difficult. 

In  fairness,  and  as  some  measure  of  amends,  I  ask  that  you  publish 
this  letter  in  the  earliest  possible  issue  of  your  magazine. 

A  copy  of  this  letter  is  also  being  sent  to  Editor  and  Publisher  for 
the  information  of  the  press. 

Faithfully  yours, 

Archibald  MacLeish 

be  made  sections  of  the  other  di- 
visions. 

The  press  division  will  be  the 
central  news  contact,  and  Mr. 
Davis,  while  he  has  made  no  public 
utterance  of  policy  as  yet,  is  ex- 

pected to  loosen  up  the  self-imposed 
secrecy  previously  prevailing  at 
some  of  the  Federal  agencies,  and 
to  foster  an  open  door  policy 
marked  by  frankness  with  news- 

paper and  radio  men.  Who  will 
head  it  is  conjectural. 

The  radio  division  is  expected  to 
take  over  all  the  radio  functions  of 
OFF,  now  headed  by  William  B. 
Lewis,  as  well  as  all  of  the  radio- 
producing  activities  hitherto  car- 

ried on  independently  by  OEM  un- 
der Bernard  Schoenfeld  and  by  the 

radio  directors  of  other  Federal 
agencies.  In  any  event,  anyone  in 
the  Government  concerned  with  the 
broadcast  of  news  and  propaganda 
will  clear  thru  this  division.  Thus 
all  matters  of  network,  station  and 
agency  contacts  and  Government 
program  pi'oduction  will  focus  at 
the  top. 

The  motion  picture  and  graphic 
divisions  will  assume  the  functions 
of  similar  divisions  now  centered  in 
OFF  as  well  as  those  in  other  de- 

partments, bureaus  and  agencies. 
The  publications  division  will  be 
concerned  primarily  with  Govern- 

ment-prepared and  issued  bulletins 
and  public  documents. 

Shortwave  Problem 

Just  where  the  shortwaves  will 
fit  in,  has  not  been  indicated,  but 
there  has  long  been  talk  of  a  three- 
man  committee  to  administer  our 
international  broadcasting,  with  a 
representative  of  the  FCC  sitting 
on  it.  The  Executive  Order  also 
specified  that  the  OWI  collaborate 
with  the  Defense  Communications 
Board  (now  the  Board  of  War 
Communications),  headed  by  FCC- 
BWC  Chairman  Fly.  The  FCC's 
information  office,  like  those  of 
other  departments,  will  of  course 
be  responsible  to  Mr.  Davis,  who 
is  also  expected  to  make  consider- 

able use  of  its  excellently  function- 
ing Foreign  Broadcast  Monitoring 

Service. 
It  was  indicated  that  every  Gov- 

ernment agency  will  be  responsible 
for  the  information  arising  in  its 
exclusive  field.  Donald  M.  Nelson, 
for  example,  through  an  informa- 

tion office  the  OEM  will  maintain, 
will  make  available  basic  informa- 

tion from  the  War  Production 
Board,  which  he  heads.  Similarly, 
Leon  Henderson  will  make  avail- 

able information  from  the  Office  of 
Price  Administration,  while  the 
other  units  of  OEM— the  Office  of 
Civilian  Defense,  Board  of  War 
Communications,  National  War 
Labor  Board,  Office  of  Defense 
Health  &  Welfare  Services,  Nation- 

al Housing  Administration,  Office  of 
the  Coordinator  of  Inter-American 
Affairs,  Lend  Lease  Administra- 

tion, Office  of  Scientific  Research 
and  Development,  Office  of  Defense 
Transportation  and  War  Manpow- 

er Commission — will  similarly  make 
their  news  available. 

Basic  policy  will  be  to  keep  noth- 
ing secret  unless  it  gives  aid  to 

Mr.  Sol  Taishoff,  Editor, 
Broadcasting 
870  National  Press  Building 
Washington,  D.  C. 

the  enemy  or  interferes  with  the 
higher  Government  policy. 

There  is  no  present  disposition 
to  interfere  with  the  smoothly 
functioning  information  services, 
including  radio  sections,  of  such 
Government  departments  as  Agri- 

culture which  have  been  long  estab- 
lished and  whose  news  channels 

have  long  been  clearly  delineated. 

High  Post  for  MacLeish 

Nevertheless,  some  2,400  em- 
ployes are  awaiting  word  of  their 

fate  under  the  new  setup.  The 
status  of  Mr.  MacLeish  and  his 
OFF  associate  directors  and  their 
staffs  is  uncertain,  but  Mr.  Mac- 

Leish is  practically  certain  to  have 
a  highly  responsible  post  in  OWI. 
He  is  still  on  the  Federal  payroll 
as  Librarian  of  Congress. 

William  B.  Lewis,  OFF  associ- 
ate director,  and  his  radio  staff, 

are  expected  to  be  incorporated  into 

the  new  setup  in  view  of  the  highly 
acceptable  character  of  the  work 
they  have  been  doing  with  networks, 
stations,  agencies  and  sponsors. 

Their  functions,  however,  will  in- 
evitably be  newly-defined  since  all 

radio  activities  will  center  in  the 
radio  division,  which  Mr.  Lewis 
may  be  named  to  head. 

Mr.  Mellett  is  expected  to  turn 
all  of  his  attention  to  his  duties  as 
one  of  the  administrative  aides  to 
the  President.  Mr.  Horton  may  be 
chosen  head  of  the  press  division, 
or  he  may  be  detailed  to  continue 
to  head  OEM's  informational  serv- 

ices under  Mr.  Davis'  pi-ess  chief. 
OEM  with  its  manifold  agencies 
employs  the  largest  number  of  per- 

sons drawn  from  newspaper  and 
radio  ranks  to  the  Government  serv- 
vice  and,  as  in  the  case  of  WPB, 
has  been  making  trade  specialists 
of  many  of  them. 

Mr.  Sherwood  may  continue  as 

chief  of  international  broadcasting, 
either  heading  a  major  division  or 
subordinate  to  one  of  the  major 
division  chiefs. 

There  also  may  be  some  associate 
directors  at  the  top,  working  hand 
in  hand  with  Mr.  Davis  and  Mr. 
Eisenhower.  The  latter,  whose 
forte  is  administration,  is  definitely 
No.  2  man  of  OWI  and  undoubtedly 
will  continue  so. 

An  Enormous  Task 

Inevitably  some  of  the  2,400  em- 
ployes will  be  dropped  since  sim- 

plification and  smoothness  of  ad- 
ministration is  the  basic  concept  of 

the  new  setup.  The  old  structures 
admittedly  had  become  top-heavy 
not  only  with  conflicting  officials 
but  conflicting  staff  functions. 
Some  new  appointments,  however, 
may  be  expected — and  these  are 
entirely  within  Mr.  Davis'  discre- tion. 

The  disposition  among  the  news- 
paper and  radio  fraternity  was  to 

give  Mr.  Davis  the  benefit  of  every 
break.  The  task  facing  him  is  an 
enormous  one  since  it  involves  re- 

aligning if  not  dismissing  hun- 
dreds of  holders  of  patronage  jobs, 

while  retaining  most  of  the  highly 

competent  men  in  the  service — 
many  of  whom  left  much  more  lu- 

crative private  posts  to  go  into  Gov- 
ernment war  work.  Admittedly, 

there  has  been  widespread  dissatis- 
faction with  the  helter-skelter  in- 

formation structure  as  it  grew  up 
under  wartime  stresses.  It  was  gen- 

erally conceded  that,  with  his  news- 
paper and  radio  background,  Mr. 

Davis  was  a  splendid  selection  for 
the  top  post. 

He  has  stated  frankly,  however, 
that  he  is  a  policy  man  rather 
than  an  administrator,  and  it  was 
to  be  relieved  of  the  latter  duties 
that  he  requested  Mr.  Roosevelt  to 
appoint  Mr.  Eisenhower.  At  the 
beehive  which  is  the  OWI,  they  tell 

an  amusing  story  that  is  charac- 
teristic of  Mr.  Davis.  Upon  re- 
porting for  work  a  week  ago  last, 

his  first  remark  to  the  secretary  as- 

signed to  him  was,  "Where's  my 

typewriter?" Coca  Cola  Special 

COCA  COLA  Co.,  Atlanta,  is  issu- 
ing transcriptions  titled  Minute 

Set  to  Music,  in  a  special  undertak- 
ing for  a  Coca  Cola  bottle  for  dis- 

tribution among  local  dealers  in 
about  35  communities  in  the  Mid- 

west. The  recordings  will  not  be 
used  elsewhere.  The  company  con- 

tinues to  use  the  quarter-hour  tran- 
scription Singing  Sam  as  its  stand- ard release  for  dealers,  the  series 

currently  running  five  times  weekly 
on  some  200  stations.  World  Broad- 

casting System  is  cutting  the  new 
discs  and  the  agency  is  D'Arcy  Adv. Co.,  New  York. 

Vitamin  Plans 

MAJOR  VITAMINS  Inc.,  New 
York,  has  appointed  Grey  Adv. 
Agency,  New  York,  as  its  agency 
and  is  planning  to  use  spot  radio 
and  participations  for  its  vitamin 
products.  No  details  of  the  cam- 

paign will  be  available  until  July. 
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Radio  Personnel  to  Learn  Draft  Status 

New  Federal  Directives 

To  Aid  in  Clearing 
Confusion 

RADIO  PERSONNEL'S  status  in 
the  manpower  drive  for  the  war  ef- 

fort has  not  yet  come  into  clear 
focus  but  activities  of  a  number  of 
Government  agencies  last  week  in- 

dicate that  radio  employes  will 
shortly  have  their  positions  de- 

fined, both  with  relation  to  military 
service  and  to  maintenance  of  the 
social  structure  of  the  nation. 

Principal  activity  of  the  week 
affecting  radio  employes  was  the 
issuance  by  the  War  Manpower 
Commission  of  eight  directives  to 
the  Selective  Service  System,  U.  S. 
Employment  System  and  the  War 
Production  Board.  Designed  to  fun- 

nel the  nation's  manpower  into 
occupations  most  useful  to  the  wa\' 
effort,  the  directives  set  forth 
definitions  of  critical  occupations 
and  set  up  the  machinery  by  which 
men  between  the  ages  of  18  and  65 
will  be  either  inducted  into  mili- 

tary service  or  serve  the  war  effort 
in  a  civilian  capacity. 

Essential  Activities 

In  its  Directive  1,  the  War  Man- 
power Commission  has  asked  the 

U.  S.  Employment  Service  to  main- 
tain lists  of  essential  activities  and 

essential  occupations  which  include 
"any  activity  essential  to  the  main- 

tenance of  the  national  safety, 
health  or  interest."  Certain  radio 
occupations  have  been  repeatedly 
placed  in  this  category  by  the  vari- 

ous Governmental  agencies  con- 
nected with  mustering  of  the  na- 

tion's manpower,  including  Selec- 
tive Service  which  has  placed  radio 

engineers,  radio  operators  and 
radio  repairmen  in  its  occupational 
questionnaires,  being  sent  to  all 
men  in  the  second  and  third  regis- 

trations and  shortly  to  be  issued  to 
all  men  in  the  first  registration. 

It  was  brought  out  in  the  WMC 
directives  that  the  Selective  Service 
occupational  questionnaire  would 
be  the  key  in  indexing  the  nation's 
manpower  supply.  Upon  reference 
to  this  questionnaire,  the  U.  S.  Em- 

ployment list  of  critical  occupations 
and  any  additional  list  that  may 
be  drawn  up  by  the  Manpower 
Commission  will  rest  the  induction 
or  deferment  of  men  called  up  by 
their  local  boards. 

Further  pointing  to  probable  in- 
clusion of  radiomen  in  "essential" 

occupations  was  the  definition  of 
the  WMC  that  these  would  be  ac- 

tivities "in  which  an  untrained  in- 
dividual is  unable  to  attain  reason- 

able proficiency  within  less  than 
six  months  of  training  or  experi- 
ence." 
Also  it  was  determined  that  "a 

critical  war  occupation  means  an 
essential  occupation,  found  by  the 
United  States  Employment  Service 
to  be  one  with  respect  to  which 
the  number  of  individuals,  avail- 

able and  qualified  to  perform  serv- 
ices therein,  is  insufficient  for  ex- 

isting or  anticipated  requirements 
for  essential  activities." 

According  to  the  directives  the 
U.  S.  Employment  Service  will  also 
set  up  standards  for  the  minimum 
training  or  experience  required  to 
qualify  a  person  as  reasonably 
proficient  in  the  various  vocations. 
Along  this  line  industries  have  al- 

ready been  called  into  consultation 
with  the  WMC,  including  repre- 

sentatives of  the  radio  and  com- 
munications fields. 

It  was  reported  authoritatively 
last  week  that  an  industry  group 
had  met  with  WMC  officials  follow- 

ing a  meeting  by  the  Industry  and 
Labor  Advisory  Committees  of  the 
Board  of  War  Communications 
(formerly  the  DCB)  at  which  a  list 
of  radio  employe  categories  were 
considered  to  be  included  in  the 
"essential"  lists  of  the  WMC,  Se- 

lective Service  and  the  U.  S.  Em- 
ployment Service. 

New  Radio  Step 

Result  of  the  meeting,  it  was 
said,  was  the  FCC  and  the  BWC 
are  to  jointly  draft  a  list  of  critical 
occupations  in  broadcasting,  radio 
communication,  telephone,  tele- 

graph and  cable  fields.  These,  it 
was  added,  will  be  submitted  to 
technical  committees  of  the  BWC 
and  after  study  will  be  certified  to 
be  submitted  to  the  WMC  and  the 
U.  S.  Employment  Service. 

Also  being  considered  by  the 
BWC  is  a  report  from  the  NAB 
Engineering  Executive  Committee 
which  met  last  Tuesday  and  drew 
up  recommendations  on  the  basic 
needs  of  the  industry  for  trained 
personnel.  A  recommendation  was 
also  drawn  up  by  the  NAB  commit- 

LESS  THAN  a  month  after  he  re- 
ported for  active  duty  in  the  Navy, 

Lt.  Com.  Harry  C.  Butcher,  one  of 
radio's  best-known  figures,  was  as- 

signed to  overseas  service.  Last 
week  announcement  was  made  of 

the  former  CBS  vice-president's 
appointment  as  personal  aide  to 
Maj.  Gen.  Dwight  D.  Eisenhower, 
commanding  general  of  the  Euro- 

pean theatre,  with  headquarters  in 
London. 

Com.  Butcher's  London  assign- 
ment was  ordered  by  Adm.  E.  J. 

King,  Naval  Commander-in-Chief 
and  Director  of  Naval  Operations. 
As  personal  aide  at  general  head- 

quarters in  London,  Com.  Butcher 
will  serve  under  Gen.  Eisenhower, 
who  has  announced  formal  estab- 

lishment of  the  European  theatre. 
Gen.  Eisenhower  is  former  as- 

sistant chief  of  staff  in  charge  of 
war  operations.  He  is  the  older 
brother  of  Milton  S.  Eisenhower, 
deputy  director  of  the  Office  of  War 
Information  and  a  veteran  Govern- 

ment official  and  career  man  [see 
page  35].   Com.  Butcher  has  been 

tee  and  forwarded  directly  to  Se- 
lective Service.  This  was  based  on 

the  results  of  a  questionnaire  sent 
out  by  the  NAB,  designed  to  slow 
up  or  prevent  undue  inroads  on 
station  personnel. 

Selective  Service,  which  has  re- 
peatedly taken  cognizance  of  ra- 

dio's part  in  maintenance  "of  the 
national  safety,  health  or  in- 

terest" and  which  has  publicly 
commended  radio,  through  Maj. 
Gen.  Lewis  B.  Hershey,  Selec- 

tive Service  chief,  for  its  contri- 
butions to  the  nation's  morale,  re- 

cently took  a  further  step  to  stop 
drain  of  radio  technical  personnel, 
it  was  revealed  last  week.  It  was 
reported  that  Selective  Service  on 
June  18  issued  a  bulletin  (No.  10) 
which  called  for  careful  considera- 

tion by  local  boards  of  certain  spe- 
cialized occupations,  including  ra- 

dio engineers. 
This  bulletin,  it  was  said,  was 

issued  following  a  report  given  to 
Selective  Service  by  the  National 
Roster  of  Scientific  &  Specialized 
Personnel  on  the  training  required 
for  a  number  of  occupations. 

Basis  of  the  NRSSP  report,  it 
was  said,  was  the  definition  of  spe- 

cialized personnel  as  those  "who 
arc  trained,  qualified,  or  skilled  in 
critical  occupations  necessary  to 
war  production  or  to  support  of 
the  war  effort."  Particularly  em- 

phasized were  occupations  requir- 
ing two  or  more  years  of  training. 

Revised  Policy 

There  are  still  a  number  of  con- 
fusing factors  entering  into  the 

war  manpower  picture  which  must 
be  cleared  up  before  programs  of 
the  WMC,  Selective  Service  and 

a  close  friend  of  the  Eisenhower 
brothers  for  many  years,  having 
known  them  in  the  Midwest  and  in 
Washington.  He  took  leave  June  1 
for  the  duration  as  CBS  Washing- 

ton vice-president,  and  received  or- 
ders to  report  to  the  office  of  the 

Director  of  Naval  Communications 
for  duty  at  headquarters.  His  in- 

itial assignment  was  as  adminis- 
trative assistant  under  Capt. 

Joseph  E.  Redman,  director  of 
Naval  Communications.  He  has 
been  with  CBS  since  1930,  first  as 
director  of  its  Washington  office 
and  since  1934  as  Washington  vice- 

president. 
Com.  Butcher's  post  in  Washing- 

ton has  been  taken  over  by  Earl 
H.  Gammons,  general  manager  of 
WCCO,  Minneapolis,  who  has  been 
named  Washington  director. 

While  it  is  unusual  for  a  Naval 
officer  to  be  named  aide  to  an  Army 
general,  it  was  underhtood  that 
Gen.  Eisenhower  personally  re- 

quested Com.  Butcher's  appoint- ment as  his  aide. 

the  U.  S.  Employment  Service  can 
be  sharply  defined.  For  example, 
no  word  has  been  forthcoming  on 
how  the  WMC  program  will  affect 
certain  Selective  Service  local 
board  directives.  Last  Thursday  Se- 

lective Service  directed  local  boards 
to  segregate  registrants  into  four 
broad  categories  from  which  men 
may  be  called  for  service. 

The  directive,  announced  simul- 
taneously with  the  signing  by  the 

President  of  the  bill  which  pro- 
vides family  allowances  for  de- 

pendents of  enlisted  men  in  the 
armed  forces,  sets  up  a  new  policy 
under  which  registrants  will  be  se- 

lected for  induction  in  the  follow- 

ing order: 
Category  1 — Registrants  otherwise 

qualified  for  military  service  who  have 
no  bona  fide  financial  dependents. 

Category  2 — Registrants  otherwise 
qualified  for  military  service  who  have 
financial  dependents  other  than  wives 
or  children  mentioned  in  categories 
8  or  4. 

Category  3 — Registrants  otherwise 
([ualified  for  military  service  who  have 
wives  with  whom  they  are  maintain- 

ing a  bona  fide  family  relationship  iu 
their  homes  and  who  were  married 
prior  to  Dee.  8,  1941,  and  at  a  time 
n'hen  induction  was  not  imminent. 

Category'  4 — Registrants  otherwise 
qualified  for  military  service  who  have 
wives  and  children,  or  children  alone, 
with  whom  they  maintain  a  bona  fide 
family  relationship  in  their  homes  who 
were  married  prior  to  Dec.  8,  1941, 
and  at  a  time  when  induction  was  not imminent. 

It  was  not  established  by  last 
week's  WMC  directives  what  would 
be  done  if  conflict  arose  between 

the  WMC's  program  and  the  broad 
disci-etion  given  local  boards.  How- 

ever, Selective  Service  stated  that 
in  selection  of  registrants  for  in- 

duction from  any  of  the  four  cate- 
gories, "the  full  facts  in  each  in- dividual case  shall  be  considered, 

and  the  local  board,  subject  to  the 
usual  appeals,  must  judge  whether 
cr  not  there  are  sufficient  unusual 
circumstances  to  justify  a  depar- 

ture from  the  general  rule  of  prior- 
ity of  induction."  It  was  also  said 

that  the  four-category  setup  "does 
not  affect  occupational  classifica- 

tion in  any  way." 

ELLIOTT  IS  NAMED 

TO  MANPOWER  POST 
APPOINTMENT  was  announced 
last  week  by  the  War  Manpower 
Commission  of  Edward  C.  Elliott, 
president  of  Purdue  U,  Lafayette, 
Ind.,  to  be  chief  of  the  Professional 
&  Technical  Employment  &  Train- 

ing Division.  Under  his  direction 
will  be  the  Engineering,  Scientific 
and  Management  Defense  Training 
program,  largely  concerned  with 
radio  technical  training,  now  be- 

ing conducted  in  more  than  200 
colleges  and  universities  through- out the  country. 

Also  under  him  will  be  the  Na- 
tional Roster  of  Scientific  &  Spe- 

cialized Personnel  which  the  WMC 

says  will  be  "charged  with  recruit- 
ing professional  and  technical 

workers  for  the  armed  services, 
war  industries  and  Governmental 

war  activities." At  the  WMC  it  was  said  that 
Mr.  Elliott  will  be  expected  to  in- 

clude in  his  program  a  plan  for 
recruiting  of  technical  radio  per- 

sonnel for  the  military,  war  indus- 
tries and  for  "essential  civilian 

work". 

Butcher  Given  Overseas  Post, 

Aide  to  Maj.  Gen.  Eisenhower 
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Federal  Reprisals  Threatened 

If  ASCAP  Bars  Free  Rights 

Dept.  of  Justice  Holds  Position  That  Refusal  To 

'       Grant  Rights  Violates  Consent  Decree 

g>gbnpg  SI.  Itxon 

ASCAP  EITHER  must  mend  its 

ways  by  allowing  its  writer  mem- 
bers to  grant  radio  gratuitous  per- 

formance rights  wherever  they  see 
fit,  or  face  litigation  involving  pur- 

ported violation  of  its  Government 
consent  decree.  That  is  the  ruling 

of  the  Dept.  of  Justice  after  con- 
sideration of  the  gratuitous  licens- 

ing issues. 
While  neither  the  ASCAP  peti- 

tion defending  its  action  nor  the 
Dept.  of  Justice  letters  reiterating 
its  previous  position  have  been 
made  public,  it  was  learned  that 
Assistant  Attorney  General  Thur- 
man  Arnold  had  advised  both 
ASCAP  and  the  complaining 
parties,  including  BMI,  that  it  had 
in  no  way  altered  its  position  of 
May  16. 

At  that  time  it  held  that  refusal 
of  ASCAP  to  permit  its  writers  to 
license  radio  without  performing 
rights  fees  was  a  violation  of  the 
consent  decree.  Mr.  Arnold  also 
held  that  if  the  action  continued, 
corrective  steps  would  be  taken. 

Probes  Postponed 

Queried  as  to  ASCAP  reaction  to 
the  letter  which  it  had  received 
from  Mr.  Arnold,  ASCAP  officials 
last  Thursday  declined  to  discuss 
either  the  contents  of  the  communi- 

cation or  the  organization's  reply. 
An  ASCAP  spokesman,  however, 
said  informally  that  the  Society  in- 

tends to  live  up  to  the  terms  of 
the  consent  decree  and  that  what- 

ever interpretation  the  Government 
places  on  conditions  of  the  decree 
will  be  observed  faithfully. 

It  was  reported  last  week  that 
ASCAP  had  notified  certain  of  its 
members  who,  having  issued 
gratuitous  licenses  to  broadcaster, 
had  been  summoned  to  appear  be- 

fore the  ASCAP  Complaint  Com- 
mittee, that  their  hearings  have 

been  indefinitely  postponed. 
The  following  letter,  bearing  As- 

sistant Attorney  General  Arnold's 
signature,  is  understood  to  have 
been  written  to  individuals  who 
complained  to  Justice  about  the 
ASCAP  action: 

"This  is  to  advise  you  that  after 
conference  with  ASCAP  and  an 
examination  of  correspondence 
passing  between  ASCAP  and  cer- 

tain of  its  members  against  whom 
disciplinary  action  is  pending,  we 
advised  ASCAP  that  we  were  of 
the  same  opinion  as  that  expressed 
to  them  in  our  letter  of  May  16, 
1942,  namely,  that  such  action  vio- 

lates the  consent  decree;  that  if 
persisted  in,  corrective  action  would 
have  to  be  taken  by  the  Depart- 
ment." 

In  the  light  of  ASCAP  reaction, 
it  was  believed  that  reopening  of 
the  consent  decree  matter  is  un- 

likely. Should  ASCAP  stick  to  its 
guns,    however,    the  Department 

normally  would  institute  contempt 
proceedings  in  the  Federal  courts 
under  the  consent  decree  entered  in 
March,  1941.  Such  a  proceeding 
would  ask  the  court  to  instruct 
ASCAP  to  correct  the  purported 
violation  or  suffer  whatever  penal- 

ties the  court  might  dictate. 

Greene,  Revel  Letters 
Meanwhile,  broadcasters  were 

perplexed  last  week  upon  receipt  of 
letters  from  Mort  Greene  and 
Harry  Revel,  well-known  song 
writers,  announcing  that  the  gra- 

tuitous licenses  which  they,  as 
ASCAP  composers,  had  issued  for 
the  broadcasting  of  their  18  com- 

positions had  been  withdrawn.  Sta- 
tions, and  transcriptions  companies 

which  had  included  these  tunes  in 

their  program  services,  were  an- 
gered because  the  action  appeared 

to  be  a  result  of  ASCAP  pressure 
upon  its  members,  which  the  indus- 

try viewed  as  a  violation  of  the 
ASCAP  consent  decree. 

Confusion  arose  from  the  fact 
that  while  Greene  and  Revel  are 
writer  members  of  ASCAP,  they 
are  also  members  of  the  music 
publishing  firm  of  Greene  &  Revel 
Inc.,  controlled  by  BMI,  and  which 
has  a  three-year  contract  for  the 
exclusive  rights  to  all  music  turned 
out  by  the  team.  Hence,  the  ef- 

(Contimied  on  page  58) 

SYDNEY  LAURENCE  DIXON, 
41,  for  more  than  three  months  in 
charge  of  NBC  national  spot  sales 
on  the  West  Coast,  died  June  23 

following  a  heart 
attack  while  at- 

tending the  PACA 
convention  at  Par- 

adise Inn,  Mt. 
Rainier  National 

Park,  Wash.  Com- 
plaining of  feel- ing ill,  Mr.  Dixon had  retired  to  his 

room  to  rest  that 
afternoon,  and  ap- Mr.  Dixon  parently  died  in 

his  sleep. 

Associated  with  NBC  western 
division  sales  department  since 
Oct.  1,  1933,  he  was  made  sales 
manager  four  years  later  with 
headquarters  in  Hollywood.  He  con- 

tinued in  that  capacity  until  Oct. 
1,  1940.  In  reorganization  of  NBC 
Pacific  Coast  sales  division  he  was 
named  manager  of  the  West  Coast 
Red  network,  with  Tracy  Moore  as- 

suming that  post  for  the  BLUE. 
On  March  1,  1942,  Mr.  Dixon  was 

appointed  NBC  national  spot  sales 
manager  on  the  West  Coast.  He 
started  his  radio  career  in  Seattle, 
and  was  associated  with  the  Ameri- 

can Broadcasting  Co.,  and  North- 
west Broadcasting  System.  Later 

he  came  to  San  Francisco,  and  be- 
fore joining  NBC  was  associated 

with  KYA,  that  city.  During  World 
War  I,  he  was  a  lieutenant  in  the 
infantry.  Besides  his  widow,  Mrs. 
Guinevere  Dixon,  surviving  are  two 
sons,  John  and  Laurence,  aged  7 
and  5  respectively,  residing  in  West 
Los  Angeles. 

LOWMAN  A  MAJOR 

IN  STRATEGY  UNIT 

LAWRENCE  W.  LOWMAN,  CBS 
vice-president  in  charge  of  opera- 

tions, has  been  commissioned  a 
major  in  the  U.  S.  Army  and  has 
left  for  Washing- 

ton to  serve  in 
the  Office  of  Stra- tegic Service,  a 
branch  of  Col. 

William  J.  Dono- van's office. 
With  CBS  since 

December  1927, 
Mr.  L  o  w  m  a  n 

joined  the  net- work as  traffic 

manager,  subse- 

Renomination 

Confirmation 

FAVORABLY  renorted  by  unani- 
mous vote  of  the  Senate  Interstate 

Commerce  Committee,  the  reap- 
pointment of  FCC  Chairman  James 

Lawrence  Fly  now  awaits  con- 
firmation of  the  Senate  itself.  Last 

Thursday,  when  the  nomination 
came  before  the  Senate,  Senator 
McNary  (R-Ore.)  minority  leader, 
asked  that  it  be  held  over  until 
Monday  (June  29)  at  the  request  of 
two  absentee  Senators,  who  were 
not  named. 

Mr.  Fly  appeared  before  the 
Senate  Committee  last  Tuesday,  in 
executive  session,  following  which 
the  Committee  acted  favorably  re- 

ported the  Presidential  nomination 
for  a  seven-year  term  from  July  1. 
His  confirmation  by  the  Senate  is 
expected. 

Senator  Tobey  (R-N.  H.)  who 
has  interested  himself  in  radio  and 
communications  matters  during  the 
last  two  years,  led  the  questioning 
of  the  official.  He  asserted  after- 

ward the  questioning  dealt  largely 
with  past  actions  of  the  FCC  and 
with  Mr.  Fly's  views  as  to  future 
regulation.  Mr.  Fly  asserted  he 
had  been  questioned  "substantially, 
but  not  over-extensively." 

of  Fly  Awaits 

by  the  Senate 

The  Fly  reappointment  was  dis- 
patched to  the  Senate  by  President 

Roosevelt  on  June  15.  The  reap- 
pointment was  for  Mr.  Fly  to  con- 

tinue as  a  commissioner,  but  this 
was  viewed  as  having  no  especial 
significance,  since  the  President 
designates  the  chairman  under  the 
statute.  Mr.  Fly  has  served  on  the 
FCC  since  1939,  when  he  was 
named  chairman  to  fill  the  unex- 

pired term  of  Frank  R.  McNinch, 
who  retired  due  to  ill  health,  and 
is  now  with  the  Dept.  of  Justice. 
He  also  has  served  as  chairman  of 
the  Defense  Communications  Board, 
now  the  Board  of  War  Communica- 

tions, created  by  Executive  Order 
in  September,  1940. 

Tomlinson  Renamed 

EDWARD  TOMLINSON,  author- 
ity on  Central  and  South  America, 

has  been  reappointed  by  NBC  as 
adviser  on  Inter-American  affairs. 
He  plans  to  take  two  extended 
plane  trips  to  the  other  Americas 
and  will  broadcast  to  this  country 
from  time  to  time.  He  will  take  his 
first  trip  in  August,  covering  Cen- 

tral America  and  northern  South 
America.  In  the  fall  he  will  tour 
interior  South  America. 

Mr.  Lowman 

quently  becoming  assistant  treas- urer and  secretary,  and  later 

appointed  vice-president  and  secre- 
tary. He  has  held  his  present  posi- 

tion in  charge  of  network  opera- 
tions since  1938,  and  among  other 

duties  has  been  handling  labor  re- 
lations, program  department  finan- 

ces, and  operation  of  WABC,  CBS's key  New  York  outlet,  as  affected  by 
network  programming.  No  succes- sor has  been  announced. 

Born  in  Philadelphia  Jan.  30, 
1900,  Mr.  Lowman  attended  the 
Wharton  School  of  Business  &  Fi- 

nance at  U  of  Pennsylvania.  In 
1921,  he  joined  J.  Jacob  Shannon 
&  Co.,  Philadelphia  contractors,  as 
credit  manager,  after  serving  in 
an  aviation  ground  school  during 
the  last  years  of  World  War  I.  He 
has  traveled  widely  in  Europe, 
South  America,  Canada,  and  this 
country.  Last  year  he  married  the 
former  Eleanor  Barry.  His  home 
is  in  Stamford,  Conn. 

BWC  URGES  SPOTS 

IN  PHONE  CAMPAIGN 

AT  THE  REQUEST  of  the  Board 
of  War  Communications,  the  tele- 

phone companies  are  expected  to 
use  spot  announcements,  plus  other 
advertising  media,  to  induce  the 
public  to  restrict  their  long  dis- 

tance telephone  calls  insofar  as 
possible  to  matters  directly  related 
to  the  war  effort  and  during  "off- 

peak  periods". 
BWC,  successor  to  the  Defense 

Communications  Board,  announced 
last  Thursday  that  it  was  asking 
the  telephone  companies  to  solicit 
voluntary  cooperation  of  the  public 
to  alleviate  overloading  of  telephone 
facilities — toll  service  as  well  as 
local  exchange.  In  addition  to  spot 
announcements,  it  was  suggested 
that  notices  be  inserted  in  telephone 
bills,  and  through  newspaper  adver- 

tising, toward  the  voluntary  cooper- 
ation objective. 

AFRA-WABC  Impasse 

NEGOTIATIONS  between  the 
American  Federation  of  Radio 
Artists  and  CBS  for  a  renewal  of 
the  contract  covering  staff  announc- 

ers, directors  and  producers  at 
WABC,  New  York,  had  reached  an 
impasse  late  last  week.  Both  sides 

may  agree  to  submit  their  differ- ences to  arbitration.  Present  con- 
tract expires  July  1.  George  Heller, 

executive  secretary  of  AFRA's New  York  local,  said  there  were 
still  two  points  to  be  settled:  The 
term  of  the  new  contracts  and  the 
wage  scale. 
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AFA  Dedicates  Industry  to  War  Effort 

All  Speakers  Stress  the  Need  for  Admen 

To  Lead  in  Molding  Public  Opinion 
DEVOTED  to  the  general  theme 
of  advertising  in  time  of  war,  the 
38th  annual  convention  of  the  Ad- 

vertising Federation  of  America, 
held  at  the  Hotel  Commodore,  New 
York,  June  21-24,  stuck  to  that 
theme  during  the  four  days  of  gen- 

eral and  departmental  sessions. 
At  the  luncheon  and  dinner  meet- 

ings leaders  of  the  advertising  in- 
dustry urged  it  to  devote  itself 

singlemindedly  to  the  task  of  win- 
ning the  war  and  distinguished 

speakers  from  other  fields  lauded 
advertising  for  the  wartime  job  it 
has  done  and  is  doing. 

Resolution  Adopted 

The  consensus  of  the  four-day 
session  is  ably  summarized  in  the 
resolution  adopted  at  the  business 
meeting  of  the  Federation,  which, 
after  pointing  out  the  responsibil- 

ity of  advertising  as  "the  principal 
opinion-forming  medium  in  this 
country,"  continues : 
"Among  the  specific  war  duties 

which  fall  to  us  as  advertising  men 
and  women  are  the  jobs  of  aiding 
our  Government  in  its  various  ap- 

peals to  the  people,  and  of  making 
known  the  actual  requirements  for 
victory. 
"We  also  recognize  the  need  of 

keeping  our  people  informed  of  the 
vital  part  in  the  war  effort  that  is 
being  performed  by  labor  and  man- 

agement in  our  great  industrial 
system  and  the  supreme  import- 

ance of  keeping  that  system  oper- 
ating on  the  sound  basis  which  has 

made  possible  its  present  indis- 
pensable performance.  A  well- 

informed  public  is  essential  not 
only  for  winning  the  war  but  also 
for  winning  the  peace  that  is  to 
follow.  It  must  be  well  understood 
that  only  through  freedom  of  indi- 

vidual economic  achievement  can 
our  country  and  our  people  remain 
free. 

"It  is  resolved,  therefore,  that 
the  Advertising  Federation  of 
America  and  its  individual  mem- 

bers dedicate  themselves  whole- 
heartedly to  these  wartime  duties, 

for  the  performance  of  which  they 
conceive  themselves  to  be  especially 
fitted." 

Barton  Is  Keynoter 
Bruce  Barton,  president  of 

BBDO  and  chairman  of  the  conven- 

tion's general  program  committee, 
delivered  the  keynote  address  on 
the  topic,  "What  To  Do  in  a  Revo- 

lution," at  the  opening  luncheon 
meeting,  Monday  noon.  Express- 

ing his  belief  that  after  the  war 
the  United  States,  while  undoubt- 

edly changed,  will  continue  to  be 
a  democracy,  he  concluded  that  the 
position  of  industry  in  the  post- 

war picture  will  be  determined  by 
the  men  now  in  uniform  and  their 
folks  at  home. 

He  added,  "they  have  now  only 
one  thought — to  win  the  war,  to 

win  it  quickly  and  with  the  least 
possible  loss  of  American  life.  They 
v/ili  have  only  one  standard  of 
judgment  for  men  and  institutions, 
both  public  and  private:  Did  he, 
or  it,  do  the  most  possible  to  win 

the  war?" Ballot  Box  Verdict 

Declaring  many  men  in  Wash- 
ington are  honestly  opposed  to  the 

American  business  system,  Mr. 
Barton  concluded:  "Whether  in  the 
long  run  their  anti-business  bias 
prevails  depends  not  on  them,  but 
on  us.  Let  us  say  it  again:  If 
American  business  rises  to  its  full 
opportunity  in  this  crisis,  if  it 
makes  the  right  kind  of  record  and 
unfolds  that  record,  in  simple  lan- 

guage, to  the  common  man,  we 
need  have  no  fear  of  the  verdict. 
That  common  man  and  his  wife  and 
their  boy  home  from  the  wars  will 
register  the  verdict  at  the  ballot 

box." 

Other  luncheon  speakers  included 
Joseph  B.  Eastman,  director.  Of- 

fice of  Defense  Transportation, 
talking  on  "Transportation  and 
Victory",  and  Thomas  H.  Beck, 
president,  Crowell-Collier  Publish- 

ing Co.,  who  spoke  on  "Industry  on 
the  Offensive".  Elon  G.  Borton, 
director  of  advertising,  LaSalle  Ex- 

tension U,  and  AFA  chairman  pre- 
sided. 

Snapp  Awards 
Barbara  Daly  Anderson,  home 

economics  editor  of  Parents  maga- 
zine and  director  of  its  consumer 

service  bureau,  received  the  Joseph- 
ine Snapp  Award  which  is  pre- 

sented annually  by  the  Women's 
Advertising  Club  of  Chicago  to 
the  woman  who  has  made  the  most 
outstanding  contribution  to  adver- 

tising during  the  past  year.  Mrs. 
Anderson,  newly-elected  president 
of  the  New  York  Women's  Adver- 

tising Club,  was  presented  with  a 
silver  trophy,  at  the  Monday 
luncheon  session. 

At  the  same  time  scrolls  were 
presented  to  the  four  runners-up : 
Ann  Ginn,  direc- 

tor of  women's activities  of 

WTCN,  St.  Paul- 
M  i  n  n  e  a  p  - 
olis;  Claire  Drew 
Forbes,  advertis- 

ing and  promo- 
tion manager  of 

Rhodes  Depart- 
ment  Store,  Se- 

attle; Marion  P. 
Morris,  head  of 
the  educational 
Bristol-Myers  Co.,  and  Kathleen 
Catlin,  fashion  editor  of  Munsing- 
wear  Inc. 

First  radio  woman  ever  to  re- 
ceive such  an  award,  Ann  Ginn 

was  honored  specifically  for  her 

Northwest    Homemaker's  Testing 

PRESIDENT  ROOSEVELT 

Lauds  War  Advertising 

Miss  Ginn 

department  of 

A  message  from  President 
Roosevelt,  congratulating  the  AFA 
for  "the  way  in  which  its  members 
have  already  contributed  of  their 

time  and  skill  to  the  war  effort," 
was  read  at  the  general  luncheon, 

Monday.  Pointing  out  that  "for the  duration  there  will  be  a  di- 
munition  in  product  advertising, 
but  this  does  not  mean  an  end  of 

advertising,"  the  President  said : 
"There  are  many  messages  which 

should  be  given  to  the  public 
through  the  use  of  advertising 
space.  The  desire  for  liberty  and 
freedom  can  be  strengthened  by 
reiteration  of  their  benefits.  If  the 
members  of  your  organization  will, 
wherever  possible,  assist  in  the  war 
program  and  continue  the  splendid 
spirit  of  cooperation  which  they 
have  shown  during  the  past  year, 
advertising  will  have  a  worthwhile 

and  patriotic  place  in  the  nation's 
total  war  effort." 

Bureau,  which  she  started  in  Jan- 
uary, 1941,  to  let  advertisers  know 

what  consumers  truthfully  think 
of  their  products  or  services. 

Nazi  Radio 

"The  advertising  profession  is 
the  voice  of  free  enterprise  ...  as 
necessary  a  part  of  a  free  press 
as  management,  editing,  reporting, 
paper  and  ink;  as  necessary  a  part 
of  our  radio  system  as  the  broad- 

casting and  receiving  sets  them- 
selves," Thomas  E.  Dewey  told  the 

Tuesday  luncheon  session  of  the 
convention,  sponsored  by  the  Ad- 

vertising Women  of  New  York. 
Pointing  out  there  can  be  no 

freedom  without  a  free  press  and 
no  free  press  unless  it  can  print  its 
papers  "without  subsidy  from  any 
man,  any  single  industry  or  any 
Government,"  Mr.  Dewey  declared 
that  "advertising  is  the  only  means 
yet  devised  for  producing  the  neces- 

sary revenue  to  support  a  free 
press  and,  I  may  add,  a  free  radio. 
"In  Nazi  Germany,"  he  pro- 

ceeded, "radio  has  been  the  domain 
and  prerequisite  of  Goebbels,  the 
master  of  propaganda.  The  Ger- 

man citizen  first  has  to  pay  for 
his  set.  Then  he  has  to  pay  a  yearly 
tax  for  the  use  of  it.  The  total 
sum  thus  paid  in  by  the  German 
radio  public  has  been  more  than 
the  total  yearly  gross  of  all  the 
big  radio  chains  in  America  and 
all  the  independent  stations  put 

together. 
"What  do  Hitler's  subjects  get  in 

return?  You  know  the  answer. 
They  get  the  most  undiluted  hog 
wash  that  the  air  waves  ever  car- 

ried. Here  in  America  the  con- 
sumer pays  no  radio  tax  and  is  of- 

fered the  best  of  entertainment  and 
programs  representing  not  only  the 
government  but  also  those  who  dif- 

fer with  its  policies.  So  we  have 
heard  free  expression  on  the  radio 
as  we  have  seen  it  in  the  press. 
It  is  our  business  to  see  that  it  is 

kept  that  way." Carr  on  Post  War 

Also  speaking  at  the  Tuesday 
luncheon,  Charles  E.  Carr,  direc- 

tor of  advertising  and  public  re- 
lations. Aluminum  Co.  of  America, 

repeated  the  theme  of  his  recent 
address  before  the  National  Fed- 

eration of  Sales  Executives 
[Broadcasting,  June  8]  that  one 
of  advertising's  biggest  wartime 
jobs  is  selling  war  bonds  and 
stamps.  This  will  not  only  help 
in  preventing  inflation  now  by  using 
up  the  $30,000,000,000  which  Mr. 
Carr  estimates  will  be  the  differ- 

ence between  the  income  of  the 
middle  and  lower  income  groups 
for  1942  and  the  amount  of  civilian 
goods  they  will  be  able  to  buy,  but 
will  also  provide  money  for  post- 

war buying,  he  said. 
Quoting  from  the  response  to  the 

ANA  survey  of  public  opinion  of 
wartime  advertising,  he  said  the 
public  showed  an  intense  interest 
in  post-war  plans  of  companies. 
This  interest,  he  said,  is  due  to  two 

things  the  public  wants :  "A  better and  fuller  living  after  the  war  and, 
even  more  important,  peace-time 

jobs." 

Advertisers,  regardless  of  their 
products,  can  stimulate  present 
savings  for  future  purchasing  by 
telling  the  public  about  the  goods 
they  will  want  and  need  after  the 
war  and  how,  by  buying  war  bonds 
now,  they  can  pay  for  them  then, 
Mr.  Carr  stated. 

Patriotism  in  Copy 

He  continued:  "Put  patriotism 
into  your  copy  by  all  means  and 
put  in  something  about  your  pres- 

ent all-out  war  effort  which  makes 
it  impossible  for  you  to  give  them 
the  civilian  things  they  now  want 
and  cannot  have.  But,  above  all, 

as  your  major  theme,  paint  a  pic- ture of  what  they  can  enjoy  in  a 
better  and  fuller  life,  along  with 

jobs,  if  they  will  save  now  the wherewithal  with  which  to  buy  and 
thus  preserve  their  jobs  after  the 

war. 

"In  short,  sell  them  on  the 
theme:  'Buy  Tomorrow  Today  — 
and  so  do  your  bit  toward  winning 

both  the  war  and  the  peace.'  Don't forget  that  every  dollar  invested 
today  in  savings  in  the  form  of 
war  bonds  and  stamps  means  one 
less  dollar  of  pent  up  spending 

power  that  might  go  into  an  illegal black  market.  And  every  dollar  30 

saved  by  investment  in  the  future 
means  the  purchasing  power  to 
answer  that  all-important  post- 

war question,  'What  will  they  use 

for  money?'  " 
Mrs.  Sara  Pennoyer,  vice-presi- 

dent, Bonwit-Teller  Inc.,  New  York 
womenswear  store,  speaking  on 
"The  Customer  Wants  News,"  con- 

cluded the  luncheon  session,  which 
was  presided  over  by  Barbara  Daly 
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Anderson,  president  of  the  AWNY. 
The  Tuesday  dinner  was  a  round- 
table  session,  with  the  editors  of 
Newsiveek  answering  questions 
from  the  audience  on  current  events 
and  with  a  program  of  entertain- 

ment m.c'd  by  Gene  Flack,  trade 
relations  counsel,  Loose-Wiles  Bis- 

cuit Co. 

At  the  concluding  general  ses- 
sion, the  Wednesday  luncheon,  Dr. 

Miller  McClintock,  executive  di- 
rector. Advertising  Council,  de- 

scribed the  work  of  the  Council  in 
coordinating  the  contribution  of 
advertising  to  the  war  effort,  citing 
the  schedule  of  government  mes- 

sages on  commercial  network  pro- 
grams, which  brought  harmony  out 

of  chaos  and  which  was  worked  out 
jointly  by  the  radio  committee  of 
the  Council  and  the  radio  execu- 

tives of  the  Office  of  Facts  and 
Figures,  as  one  of  the  major 
achievements  of  the  Council  during 
its  brief  existence. 

Dr.  McClintock 

He  also  described  the  way  in 
which  advertising  men  have  gone 
to  work  on  the  salvage  problem, 
outlining  the  job  to  be  done  and 
the  plans  for  doing  it  so  clearly 
that  already  some  $2,500,000  has 
been  raised  by  American  industry 
to  carry  the  job  through.  This  is 
the  way  most  wartime  advertising 
will  be  done,  Dr.  McClintock  stated, 
as  the  Government  has  no  money 
with  which  to  purchase  time  and 
space  and  probably  will  not  have 
any  for  such  a  purpose. 

A  quiz  session  on  questions  con- 
cerning wartime  advertising  prob- 

lems, asked  from  the  floor  and 
answered  by  a  board  of  experts 
with  Lowell  Thomas  as  quizmaster, 
concluded  the  meeting  at  which 
Elon  G.  Borton,  AFA  chairman, 
presided. 

Slate  Reelected 

Entire  roster  of  officers  was  re- 
elected for  another  year:  Elon  G. 

Borton,  director  of  advertising, 
LaSalle  Extension  University, 
chairman  of  the  board  of  directors; 
James  A.  Welsh,  vice-president, 
Crowell-Collier  Publishing  Co., 
president;  Clara  H.  Zillessen,  ad- 

vertising manager,  Philadelphia 
Electric  Co.,  secretary;  Robert  S. 
Peare,  manager,  publicity  depart- 

ment. General  Electric  Co.,  treas- 
urer, and  Charles  E.  Murphy,  of 

the  firm  of  Murphy,  Block,  Sulli- 
van &  Sawyer,  general  counsel. 

Miss  Zillessen  was  also  elected 
president  of  the  Public  Utilities 
Advertising  Assn.,  which  held  its 
convention  in  conjunction  with  the 
AFA  sessions.  She  is  the  first 
woman  president  of  the  organiza- 

tion in  its  20  years  of  existence. 
Seven  board  members  of  the 

Federation  were  elected  as  follows : 
Paul  Garrett,  vice-president,  Gen- 

eral Motors  Corp.;  William  A. 
Hart,  director  of  advertising,  E.  I. 
du  Pont  de  Nemours  Co.;  William 
G.  Savage,  advertising  manager, 
Cincinnati  Post;  Mabel  G.  Flanley, 
eastern  director  of  public  relations. 
The  Borden  Co.;  Ray  Maxwell,  ad- 

vertising manager,  Missouri  Pa- 
cific Lines;  Harry  Caswell,  vice- 

president,  Absorbine  Jr.  Co.;  D.  C. 
Murray,  Detroit  manager,  Fortune 
Magazine.  Garrett  and  Hart  were 
reelected;  the  others  are  new 
board  members. 

Forbes  McKay,  associate  adver- 
tising manager.  Progressive  Farm- 

er-Ruralist  Co.,  Birmingham,  Ala., 
was  elected  chairman  of  the  AFA 
Council  on  Advertising  Clubs  and 
Willard  Egolf,  manager,  KVOO, 
Tulsa,  and  Howard  Minnich,  ad- 

vertising manager,  Ohio  Fuel  & 
Gas  Co.,  Columbus,  were  elected 
vice-chairmen  of  the  Council  at 
the  convention.  By  their  new  offices, 
the  trio  automatically  become  AFA 
vice-presidents. 

Beatrice  Adams,  Gardner  Adver- 
tising Co.,  St.  Louis,  was  elected 

chairman  of  the  Council  on  Wom- 
en's Advertising  Clubs.  By  this 

office,  she  automatically  becomes  a 
vice-president  of  the  AFA. 

While  the  overall  war  job  of 
radio  was  dealt  with  on  a  broad 
scale  during  the  general  sessions  of 
the  AFA  Convention,  it  was  at  the 
departmentals,   conducted   by  the 

THERE  is  no  room  for  quitters  in 
the  front  or  rear  lines.  So  warned 
Sidney  N.  Strotz,  NBC  Western  di- 

vision vice-president,  as  a  luncheon 

speaker  at  the  Pa- cific Advertising 
Assn.'s  39th  an- 

nual convention 
on  June  24.  He  re- 

placed Don  Fran- 
cisco, radio  divi- sion director  of 

the  Office  of  the 
Coordinator  of  In- 

ter-American Af- 
Mr.  Strotz  fairs,  unable  to 

attend  the  con- 
vention because  of  Washington 

commitments. 

Five  day  convention  which 
started  June  21  was  staged  at 
Paradise  Inn,  Mount  Rainier  Na- 

tional Park,  Wash.,  with  an  esti- 
mated attendance  of  300  advertis- 

ing, agency  and  radio  executives 
from  the  Western  states.  Don 
Belding,  Los  Angeles  vice-president 
of  Lord  &  Thomas,  and  PACA 
president,  presided. 

Public  Pre-Selling 

Urging  the  advertising  frater- 
nity to  "pre-sell  today's  public  on 

tomorrow's  products,"  Mr.  Strotz 
said  "if  we  haven't  sold  ourselves 
on  the  tremendous  importance  of 
advertising  in  wartime  by  now, 
then  this  convention  is  certainly 
the  place  to  do  that  selling." To  substantiate  belief  that  the 
American  public  is  not  adverse  to 
advertising,  "so  long  as  that  ad- 

vertising performs  a  constructive 
task,"  the  speaker  referred  to  the 
recent  survey  of  the  National  Assn. 
of  Manufacturers. 

"That  public  which  you  and  I 
want  to  reach  is  reading  and  listen- 

ing more  than  ever.  It  is  staying 
home  more  because  restrictions  are 
compelling.    It  is  shopping  closer 

NAB,  the  Direct  Mail  Advertising 
Assn.,  the  Periodical  Publishers 
Assn.  and  the  other  organizations 
representing  the  various  types  of 
advertising  and  advertising  media. 
In  each  of  these  specialized  depart- 

mentals, speakers  and  discussions 
dealt  with  the  specific  advertising 
problems  created  by  the  war  and 
the  specific  solutions  developed. 

The  radio  departmental,  held 
Wednesday  morning  and  attended 
by  a  crowd  of  broadcasters  and  ad- 

vertising people  that  overflowed  the 
room  assigned,  turned  out  to  be 
one  of  the  hardest  hitting  meetings 
of  a  hard-hitting  convention.  Frank 
Pellegrin,  NAB  director  of  broad- 

cast advertising,  presided. 
Rosenbaum  Speaks 

Samuel  R.  Rosenbaum,  president, 
WFIL,  Philadelphia,  opened  the 
session  with  a  straightforward  ad- 

dress, "The  Challenge  to  Radio." 
Pointing  out  that  the  service 

radio  is  giving  to  the  war  effort  is 
"taken  for  granted"  by  the  broad- 

casters as  well  as  by  the  people  re- 

to  home  because  it  wants  to  save 
tires  and  gas.  With  the  neighbor- 

hood store  coming  into  its  own 
again,  private  brands  will  shrink 
in  importance  and  advertised  prod- 

ucts will  correspondingly  move 
ahead.  Food  men  realize  this.  At 
the  Grocery  Manufacturers  con- 

vention last  month,  37%  of  the 
companies  polled  reported  increased 
advertising  budgets  for  this  year 
— and  not  one  reported  a  cessation 

of  advertising." Following  a  brief  recapitulation 
of  products  receiving  their  impetus 
from  advertising  during  World 
Wai  I,  and  those  where  termina- 

tion of  advertising  led  to  disaster, 
M]-.  Strotz  discussed  radio  as  a 
medium.  He  pointed  out  that  it  is 
the  only  form  of  advertising  to 
gain  in  gross  revenue  for  the  first 
four  months  of  1942  against  a 
similar  period  last  year. 

Networks  Up  13% 

"Network  radio  is  up  13%,"  he 
said.  "National  spot  dipped  sharply 
in  December,  but  has  gained 
steadily  ever  since.  In  April  it  hit 
an  index  of  198,  using  the  years 
1935-1939  as  a  base  of  100.  The 
biggest  up-surge  came  in  the  gas and  oil  category,  followed  by  food, 
soap,  tobacco,  toilet  goods  and schools. 

Only  automobiles,  travel  and  re- 
sorts showed  a  decrease.  I  won't 

say  that  radio's  profits  are  up. 
They're  not,  and  we  don't  want them  to  be.  Radio  is  contributing 
more  time  and  talent  for  war  pur- 

poses than  ever  before;  and  in- 
cidentally it's  also  plowing  back 

more  taxes  than  ever  before." 
While  warning  that  the  broad- 

casting industry  will  not  expand 
pliysically  during  the  war  because 
of  the  priority  on  equipment,  he  al- 

layed fears  that  America  would 
run  short  of  receiving  sets  in  the 

{Continued  on  page  51) 

questing  radio's  aid,  Mr.  Rosen- baum asked  why  these  numerous 
and  often  arduous  tasks  were  ex- 

pected to  be  given  by  the  broad- 
casting industry  while  the  news- 
papers, magazines,  meeting  halls, 

telegraph  and  telephone  companies 
are  paid  for  their  services  to  the 
same  causes.  He  suggested,  for 

example,  that  the  telephone  com- 

pany might  match  radio's  contribu- tion to  the  public  morale  by  con- 
tributing free  of  charge  its  land 

lines  to  carry  Presidential  speeches 
and  other  messages  of  national 

import  to  the  country's  900  broad- casting stations. 
"It  is  a  matter  of  common  knowl- 

edge," he  said,  "that  every  radio 
station,  except  the  comparatively 
few  favored  stations  of  large  power 
in  metropolitan  centers,  is  begin- 

ning to  feel  the  reduction  in  com- 
mercial revenue  which  is  bound  to 

result  from  the  impact  of  war  pro- 
duction and  rationing  and  disloca- 

tion of  industry.  National  spot 
revenue  is  still  holding  up,  but  net- 

work revenue  is  beginning  to  feel 
it,  and  local  business  is  already 
causing  marked  concern  to  stations 
which  depend  on  it. 

War's  Effect 

"This  is  bound  to  have  its  effect 
not  upon  the  willingness  but  upon 
the  ability  of  radio  stations  to  con- 

tinue to  render  the  national  serv- 
ices which  are  so  generally  taken 

for  granted.  The  stations  on  the 
National  and  Columbia  networks 
are  in  a  fortunate  position  of  being 
the  most  prosperous  economically 
and  of  broadcasting  the  large  ma- 

jority of  the  great  popular  com- 
mercial programs  for  national  ad- 

vertisers who  are  making  a  real 
and  intelligent  use  of  the  medium 
to  get  the  war  message  across  to 
their  established  listening  audi- ences. 

"But  the  stations  on  the  other 
networks  and  the  non-affiliated  sta- 

tions are  those  who  make  the 

major  portion  of  their  contribution 
on  non-commercial  programs  and 
non-commercial  announcements  and 
therefore  on  a  sustaining  basis, 
and  therefore  at  their  own  expense 

as  a  public  service.  It  is  these  sta- 
tions which,  in  my  opinion,  will 

feel  the  impact  of  war  conditions 
more  and  more  in  the  next  twelve 
months,  with  declining  revenues 
and  increasing  demands  for  public 
service.  In  my  opinion  this  is  a 

problem  which  our  national  author- ities should  begin  now  to  plan  to meet. 

Radio  Not  Seeking  Pay 

"I  am  not  suggesting  that  radio 
stations  wish  to  be  paid  for  the 
national  contributions  they  are 

making.  On  the  contrary,  radio  sta- 
tions, even  the  very  smallest,  are 

proud  to  be  permitted  to  enlist  un- 
der the  flag  for  the  duration.  How- 

ever, it  must  be  realized  that  there 
are  many  stations,  especially  the 
small  ones  and  especially  those  in 
smaller  communities,  which  are 
equally  important  in  the  building 
of  public  morale  as  those  in  large 
metropolitan  centers,  and  I  believe 

{Continued  on  page  ̂ 8) 

No  Room  For  Quitters^  Front  or  Rear, 

Says  Strotz  Addressing  PACA  Conclave 
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Eric  Sevareid 

Sevareid  to  Head 

CBS  Capital  News 
Replaces  Warner,  Now  on  the 
Staff  of  Maj.  Gen.  Surles 
ERIC  SEVAREID,  CBS  news- 

caster in  Washington  for  the  past 
18  months  following  his  return 
from  Prance  where  he  was  a  CBS 
correspondent,  has  been  appointed 
chief  of  the  CBS  Washington  news 

bureau,  replacing 
Albert  Warner, 
who  on  July  1 
will  join  the  staff 
of  Maj.  Gen. 
Alexander  D. 
Surles,  chief  of 
the  public  rela- 

tions branch  of 
the  Army  [Broad- 
CASTING,  June 
22]. 

When  he  was  18,  Mr.  Sevareid 
became  a  reporter  for  the  Minneap- 

olis Journal  while  studying  politi- 
cal science  at  the  U  of  Minneosta. 

He  went  abroad  for  further  study 
in  London  and  at  the  Sorbonne  in 
Paris,  then  worked  as  night  editor 
for  United  Press  in  Paris  until  he 
was  named  city  editor  of  the  Paris 
Herald. 

At  Fall  Of  France 

Resigning  to  join  the  CBS  Paris 
staff,  he  was  in  that  city  when  the 
French  cabinet  fled  to  set  up  emer- 

gency headquarters  in  Bordeaux 
after  the  fall  of  France.  His  news- 

casts on  CBS  from  Bordeaux  were 
the  only  link  between  that  city  and 
the  outside  world  at  the  time,  and 
won  wide  acclaim.  Later,  Mr.  Se- 

vareid went  to  Vichy,  was  then 
transferred  to  the  CBS  office  in 
London,  and  finally  to  Washington. 

Since  Feb.  3,  1942,  Studebaker 
Corp.,  South  Bend,  Ind.,  has  been 
sponsoring  newscasts  by  Sevareid 
on  WABC,  New  York,  on  a  four 
times  weekly  basis.  The  CBS  news 
commentator  last  week  started  a 
Saturday  and  Sunday  series  on 
CBS  for  Parker  Pen  Co.,  Janese- 
ville.  Wis.,  as  a  substitute  for 
Elmer  Davis,  who  was  signed  for 
the  original  contract  prior  to  his 
appointment  as  director  of  the 
OWL 

In  addition  to  his  commercial  as- 
signments, Mr.  Sevareid  will  re- 

place Albert  Warner  on  the  six- 
time  weekly  World  Today  program 
"as  often  as  possible,"  according  to 
CBS.  He  is  also  expected  to  fill  the 
sustaining  spot  on  CBS  at  11:10 
p.m.  formerly  occupied  by  Albert 
Warner. 

Texaco  May  Repeat  Met 

I  TEXAS  Co.,  New  York,  will  prob- 
'  ably  sponsor  the  Saturday  after- 

noon broadcasts  of  the  Metropoli- 
tan Opera  Co.  on  the  BLUE  again 

this  coming  winter,  although  this 
was  not  definitely  confirmed  last 
weekend  as  Broadcasting  went  to 
press.  Whether  or  not  Texas  spon- 

sors the  opera,  the  BLUE  has  ar- 
ranged to  carry  the  broadcast  as 

usual  from  2  p.m.  to  approximately 
5  p.m.,  starting  Nov.  28  for  a  16- 
week  period.  Texas  agency  is  Bu- 

chanan &  Co.,  New  York. 

Ford  Buys  News  Quarter-Hour 

Across  Board  on  Blue  Hookup 

FORD  MOTOR  Co.,  Detroit,  on  July  12  will  start  a  seven-night-a-week 
quarter-hour  seiies  in  the  period  8-8:15  p.m.  on  the  BLUE.  A  total  of  107 
stations  will  be  used,  and  the  series  will  feature  straight,  factual  news- 

casts by  Earl  Godwin.  Godwin  will  continue  the  News  of  the  World 
roundup  on  BLUE  at  least  until  September.  A  repeat  broadcast  for  the 
Midwest  and  the  West  will  be  aired  11-11:15  p.  m. 
Commercials  for  the  series,  format  of  which  was  not  definitely  set  as 

Broadcasting  went  to  press,  will  be  of  an  institutional  nature,  stressing 
Ford  service.  Agency  is  Maxon  Inc.,  Detroit,  which  announced  June  26 
that  it  had  been  named  to  handle  the  entire  Ford  advertising  account. 

ESSO  GRID  HOOKUP 

HAS  160  STATIOISS 

ESSO  MARKETERS,  which  is  to 
be  the  first  commercial  sponsor  of 
an  Army-Navy  game  this  year 
[Broadcasting,  May  25],  has  com- 

pleted arrangements  with  officials 
at  Annapolis  and  West  Point  for 
160  stations  to  broadcast  the  game 
on  Nov.  28  from  Municipal  Stadium 
in  Philadelphia. 

Of  these  160  stations,  which  are 
distributed  in  the  18-state  Maine- 
to-Louisiana  area  where  Esso 
petroleum  products  are  marketed, 
61  are  MBS  aflSliates,  51  are  NBC 
outlets  and  48  are  CBS  stations. 
Each  network  will  cover  the 

game  with  its  own  staff  of  sports 
announcers  and  color  men,  Esso 
stated,  although  the  names  of  these 
men  have  not  yet  been  announced. 
No  supplementary  sponsors  to 

carry  the  game  in  the  remaining  30 
States  have  been  signed  so  far,  ar- 

rangements being  that  Esso  will 
pay  $100,000  for  broadcast  rights, 
the  sum  to  be  divided  equally  be- 

tween the  Navy  Relief  Society  and 
the  Army  Emergency  Relief. 
Agency  in  charge  is  Marschalk  & 
Pratt,  New  York. 

Lever  Completes  Plans 
For  Summer  Broadcasts 

LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Rinso),  on  July  5  starts 
for  13  weeks  sponsoring  a  weekly 
half-hour  comedy-drama  series 
titled  Private  Life  of  Josephine 
Tuttle,  on  100  or  more  NBC  sta- 

tions, Sunday,  7-7:30  p.m.  (EWT), 
with  West  Coast  repeat,  8:30-9 
p.m.  (PWT).  Featured  will  be 
Edna  Mae  Oliver,  film  character 
actress. 

Series  takes  over  for  the  sum- 
mer, network  time  utilized  by  the 

Jack  Benny  Show,  sponsored  by 
General  Foods  Corp.  Government 
sponsored  show.  Victory  Parade, 
produced  by  the  Office  of  Facts  & 
Figures,  and  currently  occupying 
that  spot,  is  being  shifted  to  time 
utilized  by  the  NBC  Great  Gilder- 
sleeve,  sponsored  by  Kraft  Cheese 
Co.  (Parkay),  Sunday,  6:30-7  p.m. 
(EWT). Latter  show  discontinued  for  the 
summer  following  broadcast  of 
June  28.  Besides  Miss  Oliver,  signed 
for  the  new  show  is  Lillian  Ran- 

dolph who  is  to  portray  the  maid. 
Leith  Stevens  is  musical  director. 
Martin  Gosch  and  Howard  Harris 
will  write  the  series  with  Murray 
Bolen,  Hollywood  producer  of 
Ruthrauff  &  Ryan,  agency  servic- 

ing the  account. 

Tax  Plan  Ignores 

Radio  Sales  Levy 
House  Committee  Leaves  Out 

Haggerty's  Franchise UNLIKE  last  year,  the  House 
Ways  &  Means  Committee,  in  re- 

porting its  decisions  last  Wednes- 
day to  raise  nearly  6  billions  in 

taxes  for  1943,  did  not  include  a 
graduated  sales  tax  on  radio 
which  in  1941  it  had  estimated 
would  bring  in  about  $12,500,000. 

No  such  move  was  recommended 
by  the  Committee  despite  requests 
from  various  quarters  that  levies 
be  put  on  broadcasting.  Leading 
the  pack  was  John  B.  Haggerty, 
president  of  International  Allied 
Printing  Trades  Assn.,  who  ap- 

peared before  the  Committee  again 
this  year  to  attempt  to  saddle  the 
radio  industry  with  a  discrimina- 

tory tax  and  who  circulated  a  let- 
ter June  5  among  Congressmen 

urging  a  radio  franchise  tax.  Mr. 
Haggerty  failed  in  a  similar  at- 

tempt last  year. 
Some  radio  advertisers,  however, 

will  find  themselves  carrying  a 
greatly  increased  tax  burden  if  the 
Committee's  proposals  are  accepted 
by  Congress.  Wine  and  beer  manu- facturers under  the  Committee  pro- 

posals will  be  asked  to  pay  $123,- 
000,000  in  taxes,  additional  to  those 
they  are  already  carrying,  with 
that  amount  equally  broken  down 
to  $61,800,000  each. 

Cigar,  cigarette  and  tobacco 
manufacturers  also  will  be  asked 
to  contribute  heavily  to  the  war 
effort  via  increased  taxes.  The 
Committee  asks  an  additional  $86,- 
800,000  for  next  year.  Cigarette 
manufacturers  are  asked  to  pay 

$51,400,000;  cigar  manufacturers, 
$15,800,000;  smoking  tobacco,  $11,- 
800,000  and  cigarette  papers  and 
tubes,  $7,800,000.  Lubricating  oil 
taxes  have  been  stepped  up  $13,- 
800,000. 

In  addition,  total  income  and  ex- 
cess profits  taxes  have  been  asked 

to  reach  $2,291,000,000. 

DON  McNeill  on  July  1  will  cele- 
brate his  tenth  year  as  m.c.  of  the 

BLUE  Breakfast  Clul. 

Gates  Named  V.  P. 
GORDON  GATES  was  appointed 
a  vice-president  of  Young  &  Rubi- 
cam.  New  York,  according  to  an 
announcement  last  Thursday  by 
Sigurd  S.  Larmon,  president  of  the 
agency.  Mr.  Gates,  before  joining 
Y  &  R  two  years  ago,  was  an  ac- count executive  of  Fuller  &  Smith 
and  Ross,  New  York  and  Cleveland. 

New  Federal  Rule 

Explains  Ad  Costs 
Firms  Doing  Business  With 
Government  Are  Affected 
ADVERTISING  by  firms  engaged 
in  the  production  of  Government 
contracts  cannot  generally  be  com- 

puted as  an  admissible  cost  in  the 
contract  on  the  theory  that  adver- 

tising is  not  "required  to  do  busi- 
ness with  the  Government",  accord- 

ing to  rulings  contained  in  a  writ- 
ten guide  recently  released  which 

sets  forth  the  "principles  for  de- 
termination of  costs  under  Govern- 

ment contracts". However,  the  guide  points  out, 
"advertising  of  an  industrial  or  in- 

stitutional character,  placed  in 

trade  or  technical  journals"  not  to 
promote  sales  of  particular  prod- 

ucts "but  essentially  for  the  pur- 
pose of  offering  financial  support 

to  such  trade  or  technical  journals, 
because  they  are  of  value  for  the 
dissemination  of  trade  and  techni- 

cal information  for  the  industry 
are  not  really  an  advertising  ex- 

pense to  effect  sales  so  much  as  an 
operating  expense  incurred  as  a 
matter  of  policy  for  the  benefit  of 

the  business  and  the  industry." 
Taxes  Not  Afifected 

At  this  point,  the  guide  cautions 
that  even  such  "contractor's  ac- 

counts should  provide  for  suitable 
analysis  to  distinguish  between 
possibly  admissible  and  inadmis- 

sible costs." This  guide  was  prepared  for  use 
by  the  Price  Adjustment  Boards 
set  up  by  the  War  and  Navy  de- 

partments for  the  renegotiation  of 
contracts.  This  stand  on  advertis- 

ing is  the  single  expression  of  the 
War  Production  Board  and  the 
War  and  Navy  Departments.  It 
bears  no  relation,  according  to 
Treasury  officials,  to  their  current 
consideration  of  advertising  ex- 

penditures as  a  possible  source  of 
taxable  revenue. 

The  status  of  advertising  as  a 
source  of  revenue  has  remained 
unchanged  since  the  Treasury  is 
still  stymied  by  the  statutes  which 
provide  that  "ordinary  and  neces- 

sary" expense  may  be  deducted 
[Broadcasting,  June  1].  Official 
opinion  still  holds  that  a  categorical 
definition  of  "ordinary  and  neces- 

sary" advertising  expense  is  un- 
lilcely.  Instead,  they  maintain  that 
the  success  of  such  attempts  will 
rest  entirely  on  the  facts  of  each 
individual  case. 

Blue  Outlet  Spot  Gains 
ALTHOUGH  a  normal  seasonal 
decline  is  usually  anticipated  in 
June,  national  spot  sales  on  the 
managed  and  operated  stations  of 
BLUE  showed  an  average  increase 

of  61%  in  June  over  last  year's figures  for  that  month,  according 
to  a  report  by  Murray  B.  Grab- 
horn,  national  spot  sales  manager 
of  BLUE.  Spot  sales  on  WJZ,  New 
York,  increased  45%  over  the  corre- 

sponding month  in  1941,  while  sales 
of  both  WENR,  Chicago  and  KGO, 
San  Francisco,  registered  a  93% 
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Fly  to  Ask  Congress  for  Law 

If  Courts  Upset  Network  Rule 

Tells  House  Probe  He  Opposes  NAB  Proposals  to 

Amend  Law;  Claims  He  Has  Net  Control  Power 
IF  LITIGATION  now  pending  re- 

sults in  a  determination  that  the 
FCC  is  without  power  to  regulate 
network-affiliate  station  relations, 
Congress  will  be  asked  to  give  the 
Commission  that  specific  authority, 
FCC  Chairman  James  Lawrence 
Fly  told  the  House  Interstate  & 
Foreign  Commerce  Committee  last 
Thursday  in  testimony  on  the  San- 

ders Bill  (HR-5497). 
In  his  sixth  successive  appear- 

ance before  the  Committee,  the 
chairman  continued  his  opposition 
to  provisions  of  the  Sanders  Bill 
and  particularly  opposed  amend- 

ments suggested  by  the  NAB.  The 
hearings  were  recessed  until  Tues- 

day (June  30)  with  Mr.  Fly  in  the 
midst  of  his  defense  of  the  chain- 
monopoly  regulations,  most  serious- 

ly contested  issue  before  the  Com- 
mittee. 

Mr.  Fly  hadn't  proceeded  vei'y 
far  in  his  extemporaneous  com- 

ments when  committee  members 
questioned  him  as  to  the  desirabil- 

ity of  Congressional,  rather  than 
FCC  action  in  connection  with  the 
whole  field  of  network  regulation. 

Sees  Ample  Power 

He  insisted  there  was  ample  au- 
thority in  the  statute  for  the  FCC's 

action;  that  there  had  been  a  Con- 
gressional demand  that  the  Com- 

mission do  something  about  "mon- 
opoly in  radio";  that  the  FCC's  re- 

ports and  proposed  regulations  were 
based  largely  on  network  testi- 

mony during  protracted  proceed- 
ings; and  finally,  that  NBC  has 

narrowed  its  difi'erences  to  the  sin- 
gle issue  of  option  time. 

CBS,  on  the  other  hand,  he  said, 
is  fighting  the  issue  of  exclusive 
contracts  as  well,  and  both  net- 

works are  challenging  the  FCC's 
jurisdiction. 
Commenting  on  litigation  pend- 

ing before  the  statutory  three- 
judge  court  in  New  York,  Mr.  Fly 
said  if  the  court  should  hold  that 
Congress  has  not  given  the  FCC 
authority  to  regulate  network- 
affiliate  activities,  "I'm  going  to 
ask  you  to  make  such  regulations." 
If,  on  the  other  hand,  the  FCC's 
authority  is  upheld,  Mr.  Fly  said 
it  would  mean  Congress  already 
had  delegated  the  authority  and 
the  rules  then  would  become  opera- 
tive. 

How  soon  hearings  on  the  San- 
ders Bill  will  be  concluded  is  still 

uncertain.  Mr.  Fly  is  expected  to 
occupy  at  least  one  additional  ses- 

sion, it  was  thought.  There  may  be 
other  witnesses  representing  the 
Commission,  aside  from  Commis- 

sioner T.  A.  M.  Craven,  who  al- 
ready has  been  notified  that  he  is 

expected  to  testify.  Comm.  Craven 
frequently  has  been  at  odds  with 
the  FCC  majority  on  policy  mat- 

ters. It  is  possible  that  General 
Counsel  Telford  Taylor  and  Chief 

Engineer  E.  K.  Jett  may  testify  on 
legal  or  technical  aspects,  if  de- 

sired by  the  Committee  or  by  Chair- man Fly. 

May  Name  Subcommittee 
With  the  hearings  nearing  their 

close,  there  were  indications  that  a 
subcommittee  would  be  named  to 
revise  the  Sanders  Bill.  Commit- 

tee sentiment  appeared  to  be  in 
favor  of  legislation,  though  a  gen- 

eral rewriting  of  the  measure  is 
foreseen.  Chairman  Fly  testified 
he  thought  some  changes  in  the  law 
would  be  "healthy,"  but  that  his 
views  generally  were  in  the  op- 

posite direction  of  those  proposed 
in  the  pending  bill. 

Chairman  Fly  agreed  to  "sit 
down"  with  Rep.  Bui  winkle  (D-N. 
C),  veteran  Committee  member,  on 
the  drafting  of  an  amendment  to 
extend  broadcast  licenses  on  a 
"more  permanent"  basis,  in  lieu  of 
the  present  three-year  maximum 
specified  in  the  law.  Mr.  Fly  had 
explained  that  licenses  now  are 
issued  for  two  years,  whereas  sev- 

eral years  ago  they  were  issued  for 
only  a  six-month  tenure.  He  said 
he  felt  three-year  licenses  shortly 
would  be  forthcoming,  but  that  he 
did  not  favor  permanent  ones. 
Chairman  Fly  said  he  thought 

the  matter  of  surveillance  of  for- 
eign stations  in  this  country  and 

certain  other  matters  discussed  be- 
fore the  Committee  should  be  in- 

corporated in  any  revised  statute, 
though  he  still  was  opposed  to  the 

Coffee  Scripts 

PAN-AMERICAN  COFFEE  Bu- 
reau, New  York,  in  addition  to 

its  current  eight-week  spot  an- 
nouncement campaign  promoting 

iced  coffee  [Broadcasting,  May  25, 
1942],  is  offering  radio  stations  a 
series  of  quarter-hour  scripts  con- 

taining information  of  general  in- 
terest to  women,  and  stressing  the 

proper  conservation  of  coffee  and 
the  use  of  coffee  in  various  dishes. 
More  than  80  radio  stations  are 
now  carrying  the  series,  which  may 
be  used  as  a  sustainer,  or  spon- 

sored by  local  coffee  roasters.  Titled 
Coffee  Time,  the  programs  are  pre- 

pared by  Mrs.  Ida  Bailey  Allen,  the 
Bureau's  home  economist,  and  are 
distributed  by  the  Bureau,  while 
Buchanan  &  Co.,  New  York,  han- 

dles the  iced  coffee  program. 

general  proposition  of  legislation 
on  broadcasting  during  the  war. 

Apropos  the  network  litigation. 
Chairman  Fly  said  in  response  to 
questions  of  Rep.  Wadsworth  (R- 
N.  Y.)  that  the  case  now  would 
come  up  before  the  statutory  three- 
judge  court  in  New  York  City  on 
Oct.  8,  on  the  preliminary  question 
of  FCC's  motion  for  summary  judg- 

ment. He  explained  that  parties 
had  agreed  to  expedite  the  case 
and  sought  a  hearing  before  the 
court  on  June  30. 

Court  Question  Raised 

The  court,  however,  by  a  two-to- 
one  vote,  with  presiding  Justice 
Learned  Hand  dissenting,  put  the 
entire  proceedings  over  until  Oct. 
8,  "for  some  unknown  reason." 
Voting  for  the  postponement  over 
the  summer  recess  were  Federal 
District  Judges  Henry  W.  Goddard 
and  John  Bright.  The  case  was  re- 

manded to  the  lower  court  for  trial 
on  the  merits  after  the  Supreme 
Court  early  this  month  held  the 
statutory  court  had  jurisdiction  in 

Broadcasting,  Video,  Other  Advertising 

Excluded  From  New  Price  Ceiling  Rule 
EXCLUDED  from  the  ceilings  es 
tablished  for  various  services  an- 

nounced June  23  by  Leon  Hender- 
son, price  administrator,  were  rates 

charged  by  radio  and  television  sta- 
tions, advertising  agency  service 

charges  and  the  rates  for  use  of 
such  advertising  facilities  as  out- 

door billboards. 
In  general,  two  types  of  services 

were  excluded  from  the  price  regu- 
lation issued  last  week.  In  one 

category  are  services  to  industrial 
or  commercial  users,  such  as  fac- 

tory boiler  repairs,  storage  of  com- 
mercial goods,  hotels  and  restau- 

rants and  repair  of  commercial 
vehicles.  These  are  already  covered 
under  the  general  maximum  price 
regulations  issued  April  28  by 
OPA. 

Effective  July  1 
The  second  group  of  services  ex- 

empted from  regulation  by  the 
Price  Control  Act  covers  wages, 
common  carrier  and  public  utility 
rates,  newspaper,  periodical  and 
radio  advertising  rates,  theatre  ad- 

missions and  charges  made  for 
medical  or  other  professional  serv- ices. 

Price  ceilings  for  those  services 
affected  constitute  the  highest  price 
charged  for  them  during  March 
1942  and  will  take  effect  July  1. 
Unprecedented,  though  not  unex- 

pected, this  latest  regulation  will 
establish  regulatory  procedures  for 
nearly  a  million  American  business 
establishments.  OPA  estimates 
place  the  annual  sum  spent  for 
newly-controlled  services  at  5  bil- 

lion dollars  a  year. 
Under  the  ceilings  established, 

such  consumer  needs  as  a  shoe 
shine,  clean  shirt,  mended  pair  of 
stockings,  or  straightened  fender 
are  all  affected.  Actually,  the  OPA 
did  not  attempt  to  issue  a  detailed 
list  of  every  commodity  affected  by 
the  ruling.  For  the  purposes  of 
general  illustration  only  a  com- 

paratively few  services  were  cited 
as  examples.  Aside  from  the  most 
common  consumer  services  it  was 
pointed  out  there  are  hundreds  of 
items  of  general  interest  which 
have  become  increasingly  important 
in  view  of  the  growing  scarcity  of 
new  goods. 

the  proceedings  [Broadcasting, June  8]. 

Mr.  Fly  said  if  the  networks  lose 
in  the  courts,  the  rules  will  become 
effective  and  that  in  the  case  of 
NBC  "only  a  minor  change  on  op- 

tion time"  will  be  necessary.  NBC 
has  voluntarily  acceded  to  other 
phases  of  the  rules  and  the  FCC 
has  postponed  the  provisions  re- 

lating to  dual  network  operation 
and  station  ownership,  he  pointed 
out. 

CBS,  on  the  other  hand,  the  chair- 
man declared,  has  not  conformed  to 

as  many  of  the  rules  as  NBC.  He 
pointed  out  CBS  is  challenging  the 
exclusivity  provision  as  well  as  op- 

tion time,  while  both  networks  are 
in  court  on  the  question  of  juris- 
diction. 

Network  Authority  Questioned 

Rep.  Wadsworth  raised  the  ques- 
tion whether  Congress  or  the  Com- 

mission should  have  assumed  au- 
thority on  network  regulation.  He 

said  the  general  subject  was  never 
discussed  when  original  legislation 
was  considered.  Chairman  Fly 

held,  however,  it  would  mean  a  pro- 
tracted study  for  Congress  and  felt 

in  the  final  analysis  the  matter 
would  have  been  delegated  to  the 
Commission  anyway,  as  was  the 
telegraph  merger  case. 

In  opening  his  testimony  Thurs- 
day, Chairman  Fly  placed  in  the 

record  several  exhibits  supplying 

information  requested  by  Commit- 
tee members.  These  included  a  list 

of  outstanding  developmental  and 
special  service  authorizations  in 
the  broadcast  band ;  the  biographies 
of  FCC  members  and  major  depart- 

ment heads ;  and  an  exhibit  showing 
the  average  age  of  FCC  attorneys, 
which  had  been  requested  by  Rep. 

Brown  (R-0.).  The  latter  exhibit 
showed  there  were  63  attorneys  on 
the  FCC  staff  and  the  average  age 
was  35.8  years. 
Commission  Attendance  Recorded 

Other  exhibits  introduced  during 
the  course  of  his  testimony  included 
a  revised  one  showing  attendance  of 
commissioners  at  Commission  meet- 

ings and  hearings.  All  members 
of  the  Commission  since  1939  have 
attended  83.7%  of  such  sessions, 
this  exhibit  disclosed.  Chairman 

Fly  explained  that  many  of  the  ab- 
sences were  ascribable  to  assign- 

ment of  commissioners  to  other 
duties,  such  as  out-of-town  hearings 
and  appearances  before  Congres- sional committees. 

Before  the  chairman  began  his 
oral  discussion  of  the  network- 
monopoly  rules,  he  completed  read- 

ing of  his  prepared  statement  cov- 
ering objections  to  provisions  of 

the  Sanders  Bill,  picking  up  where 
he  had  left  off  the  preceding  week. 

The  total  effect  of  the  suggested 
procedural  changes,  Mr.  Fly  said, 
"is  to  slam  the  door  in  the  face  of 
anyone  seeking  to  enter  the  radio 
broadcasting  field."  Under  the  pro- 

posed procedure,  the  first  thing 
that  would  happen  to  a  new  appli- 

cant is  that  his  application  would 
be  set  for  hearing,  which  takes 
time.  If,  after  the  hearing,  the 

(Continued  on  page  5i) 
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The  most  important  ̂  first ' 

ever  won  by  KMOX 

THROUGH  the  years  KMOX  has  won  blue  ribbons  for 

practically  every  important  phase  of  radio  broadcast- 

ing. Humanly  enough,  we  have  always  been  proud  of  our 

parti-colored  pattern  of  success.  But  recently,  a  single,  sig- 

nificant honor  has  given  us  our  deepest  pride. 

On  May  14, 1942,  the  National  Association  of  Broadcast- 

ters  granted  KMOX  the  William  B.  Lewis  award  for  "most 

effectively  inspiring  its  audience  to  continued  support  of  the 

war  effort!'  Of  all  the  awards  we  have  won,  this  is  the  best. 

It  surpasses  our  honors  for  talei^t  and  program  — our  cita- 

tions for  sports  and  showmanship  and  hillbillies.  It  over- 

shadows our  lead  in  listening  audiences  and  advertisers. 

For  here  is  concrete  evidence  that  our  knowledge  and 

skills  have  meshed  smoothly  into  an  instrument  of  public 

morale  — and  that  they  are  doing  the  most  vital  work  that 

can  be  radio's  from  now  until  Victory. 

KMOX  THE  VOICE  OF  ST.  LOUIS 

Owned  and  operated  by  Columbia  Broadcasting  System.  Represented  by  Radio 
Sales  located  in  New  York,  Chicago,  Los  Angeles,  San  Francisco,  Charlotte. 



Radio  Theme  "'After 'War  Prosperity 

Mr.  Carr 

Advertise  and  Sell; 

Then  Advertise 

And  Sell 

By  EUGENE  CARR 
THE  MAY  25th  issue  of  Broad- 

casting placed  before  the  radio 
industry  a  challenge  to  come  up 
with  a  theme  for  Wartime  Adver- 

tising. At  the 
time  this  is  being 
written  (June  22, 
1942)  that  chal- 

lenge has  not 
been  answered. 

The    need  for 
such  a  theme,  as 
stated  in  the  mag- 

azine's editorial, 
is  apparent.  The 
reasons  for  fulfill- 

ing that  need  are 
obvious.  That  the  radio  industry 
should  be  called  upon  to  develop 
that   theme   is   natural.  Someone 
should  take  a  try  at  it. 

Advertisers  today  fall  into  two 
general  classifications:  (1)  those 
who  are  still  selling  their  products 
and  services,  to  a  greater  or  lesser 
degree,  to  the  consumer  public; 
(2)  those  who  have  completely  con- 

vex ^ed  their  production  and  service 
facilities  to  the  war  program. 

Dozens  of  Problems 
In  the  first  classification  there 

are  a  few  advertisers  who  have, 
thus  far,  escaped  curtailment. 
These  few  have  no  uncommon  prob- 

lem. So  much  for  them. 
However,  the  majority  of  adver- 

tisers in  the  first  classification  have 
suffered  curtailment,  some  to  a 
.great  extent,  others  to  a  magnified 
small  detail.  For  these  advertisers 
there  is  one  straight  course  to  fol- 

low: Advertise  to  sell  your  goods 
so  long  as  you  have  any  goods  at 
all  to  sell  to  the  public.  Keep  your 
customers  asking  for  your  product 
or  service  even  though  you  cannot 
always  make  delivery.  You  know 
how  long  it  takes  to  switch  a  cus- 

tomer from  one  brand  to  another. 
Why  should  it  take  any  less  time 
to  switch  a  customer  from  your 
brand  to  a  competitor?  It  is  better 
to  have  them  ask  and  not  always 
receive,  than  to  have  them  not  ask 
at  all. 

Of  course,  there  are  packaging 
problems,  transportation  problems, 
price  problems,  and  problems  in  a 
dozen  other  catagories!  There  are 
restrictions  of  every  type  and 
more  to  follow.  But  there  are  no 
restrictions  on  the  advertiser's  in- 

genuity and  initiative,  and  for  this 
reason  alone,  he  has  no  reason  to 
feel  that  conditions  in  his  business 
can  only  get  worse. 

Already  in  this  war,  we  have  had 
first  rate  examples  in  some  well- 
known  business  classifications  that 
prove  out  the  time  worn  advice  that 
it  pays  to  keep  everlastingly  after 
advertising  and  promotion  during 
a  period  of  wartime  curtailment. 
Already,  we  have  had  proof  in  at 
least  one  case  that  it  is  necessary 

to  advertise  and  promote  aggres- 
sively in  order  to  sell  up  to  the 

limit  of  a  rationed  product. 
Business  is  operating  under  a 

great  variety  of  adverse  conditions 
but,  unfortunately,  too  many  busi- 

ness men  are  resigned  to  that  fate 
for  the  present  with  little  or  no 
hope  for  the  future.  Day-to-day 
operation  seems  to  be  the  keynote, 
and  there  is  no  quarrel  on  that 
point,  but  what  is  not  understand- 

able in  this  case  is  the  feeling  on 
the  part  of  businessmen  that  con- 

ditions for  them  as  individuals 
cannot  get  better  from  day-to-day. 

This  point  doesn't  refer  to  profits. 
Who  expects  to  earn  more  profits? 
Who  expects  to  earn  as  much  profit 
as  last  year  or  the  year  before? 
What  is  a  more  worthy  ambition 
for  a  businessman  today  than  to 
keep  his  business  going,  to  keep 
his  organization  intact,  to  gear  up 
his  establishment  to  a  fast  tempo 
of  sales  at  a  low  margin  of  profit. 
The  war  must  be  paid  for.  There  go 
the  profits.  It  takes  courage  to 
face  that  fact!  Would  you  rather 
throw  in  the  sponge? 

So,  the  theme  for  advertisers 

who  are  still  doing  any  business  at 
all  with  the  consumer  public  is — 
sell,  sell,  advertise,  and  sell!  There 
is  no  other  safe  way  out. 

After  the  War 

Now,  for  the  advertiser  whose 
business  is  completely  converted  to 
war  goods. 

Sell  the  post-war  prosperity 
period  to  the  public! 
"What!"  you  say,  "there  may 

not  be  a  Post-War  prosperity 

period!" 

If  we  aren't  convinced  that  we 
will  have  some  degree  of  Post-War 
prosperity  along  with  everything 
that  the  term  implies,  then  why  are 
we  fighting  this  war?  If  we  are 
resigned  to  a  state  of  economic 
chaos,  permanent  in  nature,  with 
the  attendant  loss  of  everything 
that  life  in  this  country  means, 
security,  health,  freedom,  business 
enterprise,  opportunity,  comfort, 
then  why  not  lay  down  the  arms, 
scuttle  the  ships,  ground  the  planes, 
and  wait  for  the  Axis  powers  to 
come  in  and  take  over! 

But,  if  we  aren't  resigned  to  such 
a  fate,  then  it  must  be  that  we  are 

ALL  OF  the  alphabet  agencies  identified  with  advertising  (ANA, 

AAAA,  AFA,  ANPA,  NAB)  would  do  well  to  digest  this  piece, 

on  what  has  become  a  familiar  topic  since  Pearl  Harbor.  The 

approach  is  different.  The  author  says  it  calls  for  "guts".  He 
knows  whereof  he  speaks  because  he  is  assistant  manager  of 

WGAR,  Cleveland,  immediate  past  chairman  of  the  Sales  Man- 

agers Executive  Committee  of  the  NAB.  For  the  present  he 

is  in  Washington  (for  the  duration)  as  assistant  to  J.  Harold 

Ryan,  assistant  director  of  censorship.  His  observations  here 

expounded  are  in  his  capacity  as  a  station  sales  executive,  and 

are  not  given  as  a  minion  of  Uncle  Sam. 

FLANKED  by  Paul  White  (left),  CBS  director  of  public  affairs  and 
Harry  M.  Shackelford  (right),  vice-president  in  charge  of  sales  promo- 

tion of  Johns-Manville  Corp.,  New  York,  Cecil  Brown,  CBS  correspondent, 
signs  a  contract  for  the  company's  five-weekly  news  period  on  CBS, 8:55-9  p.m.  On  behalf  of  insulation  Brown  started  the  program  June  22 
replacing  Elmer  Davis,  CBS  commentator,  now  director  of  the  Office  of 
War  Information.  J.  Walter  Thompson  handles  the  account. 

confident  of  ultimate  victory,  and 
being  confident  of  ultimate  victory 
in  the  military  zone,  we  have  every 
right  to  be  confident  of  victory 
in  the  economic  zone.  Courage  in 
these  times  must  not  be  confined  to 
the  field  of  battle.  Courage  in  these 
times  must  be  the  keynote  also  of 
the  economic  front,  but  with  one 
distinction.  When  the  war  is  over 
military  courage  can  collapse  for 
the  tirne  being.  The  economic  gen- 

eralissimo, however,  must  project 
his  courage  beyond  present  day 
needs,  he  must  project  his  courage 
into  the  years  following  the  war. 
How  else  can  we  expect  to  win  a 
permanent  peace  to  follow?  Who 
else  is  going  to  win  it? 

So,  sell  the  post-war  prosperity 
period  to  the  public! 

Quit  telling  the  world  how  much 
you  are  doing  to  help  win  the  war. 
Joe  America's  reaction  to  that  type 
of  advertising  is,  "yeah!  and  look 
how  much  dough  you  are  gettin' 

paid  to  do  it!" Start  using  your  space  and  time 
to  tell  the  American  people  about 
your  plans  for  the  Post-War  years, 
and  if  you  haven't  any  plans,  get some. 

There'll  Be  Jobs 

Tell  the  mother  and  father  of 
Danny  Doughboy  that  there  will 
be  a  job  waiting  for  him  when  he 
comes  home,  a  job  in  private  busi- 

ness and  industry,  not  in  a  CCC 
camp  or  in  a  housing  project  be- 

yond the  seas. 
Tell  the  mother  and  father  of 

George  Gob  that  there  will  be  a 
job  waiting  for  him  when  he  comes 
home,  a  job  in  the  new  industries 
of  tomorrow,  the  new  industries  de- 

veloped by  your  war  research. 
Tell  the  mother  and  father  of 

Mike  Marine  that  there  will  be  a 
job  waiting  for  him  when  he  comes 
home,  a  job  in  the  plant  he  left 
behind,  filling  the  backlog  of  orders 
for  automobiles,  electrical  appli- 

ances, tires  and  a  hundred  other 
items. 

Dramatize  the  paycheck  of  pri- 
vate enterprise,  the  bride-to-be, 

the  home,  the  children,  the  fun 
following  a  hellish  war  that  is 
being  fought  on  army  wages. 

Tell  them  that  this  is  the  plan 
of  American  business  and  industry, 
that  this  is  the  American  way  of 
doing  things. 

For  what  other  reason  are  these 

boys  fighting  this  war?  For  what 
other  reason  have  their  parents 
been  satisfied  to  see  them  go  to war? 

So,  you  think  that  would  be  go- 
ing out  on  a  limb!  Well,  it's  time for  the  American  business  man  to 

go  out  on  a  limb.  It's  time  for  the American  businessman  to  do  more 

than  make  a  prediction.  It's  time for  the  American  businessman  to 

gamble  on  something  that  isn't  a 
sure  thing.  It's  time  for  the  Ameri- 

can businessman  to  guarantee  the 

American  people  a  Post-War  Pros- 
perity Period. 

Have  American  businessmen  and 
industrialists  got  the  guts  to  do this? 

They'd  better  have! 
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but  we  are 

going^ 

0>i 

THIS  envelope,  addressed  to  one  of  our  dis- 
tributors in  the  Philippines,  was  returned  to 

us  stamped  "RETURN  TO  SENDER-SERV- 
ICE SUSPENDED". . . . 

A  minor  incident  in  the  struggle,  but  it  reminds 

us  of  General  MacArthur's  promise,  "We  are 

going  back." 

Today  Western  Electric  is  devoting  its  tremen- 
dous developing,  manufacturing  and  distributing 

facilities  to  help  the  General  keep  his  promise. 

We  are  doing  our  job— furnishing  communications 
equipment  in  ever  increasing  quantities  —  for  our 
fighting  planes,  our  tanks  and  our  ships  at  sea  — 
supplying  America  with  Voices  and  Ears  for Victory. 

We  won't  let  MacArthur  down ! . .  .We  are  go- 

ing back ! 

Western  Electric 

ARSENAL  OF  COMMUNICATIONS 



STATE  RADIO  CENSUS  TABLES 

Previously  Released  by  U.  S.  Census  Bureau 
With  Dates  of  Publication  in  Broadcasting 

New  Hampshire — March  16  Arizona — June  2 
Vermont — March  16  Delaware — June  2 
Nevada — March  16  North  Dakota — June  8 
Wyoming — April  13  Utah — June  8 
Montana — May  12  New  Mexico — June  15 
Idaho — May  12  Nebraska — June  15 
Maine — May  25  Oklahoma — June  15 

Mississippi — June  22 
NOTE:  Number  of  Occupied  Dwelling  Units  as  reported  by  Census  Bureau 
in  advance  releases.  Percent  radio-equipped  calculated  by  NAB  Bes'^arch  Dept. 
from  Series  H-7  BuHetin  following  the  Census  Bureau  practice.  Number  of 
radio  units,  or  radio  homes,  estimated  by  applying  percent  ownership  to  those 
units  not  answering  radio  question  and  adding  such  to  those  reporting  radio. 

Another  50  Cases 

Dismissed  by  FCC 
Total  of  98  in  Two  Weeks 

Dropped   by  Commission 
FOLLOWING  up  its  wholesale 
housecleaning  of  pending  applica- 

tions before  the  FCC,  started  a 
fortnight  ago,  the  Commission  last 
Tuesday  dismissed  without  preju- 

dice another  large  block  of  out- 
standing cases.  The  action  this 

time  included  50  requests  for  new 
standard,  FM  and  television  outlets 
as  well  as  those  from  stations  al- 

ready in  operation  seeking  in- 
creased and  better  facilities. 

Grants  Restricted 

Added  to  48  applications  dropped 
June  16  [Broadcasting,  June  22], 
the  total  number  dismissed  under 

the  FCC's  memorandum  opinion  of 
April  27  now  numbers  98.  The  Com- 

mission's policy  then  stated  it 
would  not  grant  such  applications 
for  construction  permits  which 
would  involve  critical  war  ma- 

terials unless  an  urgent  need  for 
such  facilities  existed. 

The  current  batch  of  dismissals 
include  30  applications  of  standard 
stations  for  new  facilities;  16  for 
new  standard  stations;  2  for  new 
FM  outlets;  and  2  for  television. 
Of  the  50  total,  26  had  already  been 
placed  on  the  docket  for  hearing. 

The  30  applications  from  current- 
ly operating  stations  were:  WTMJ, 

Milwaukee;  WMC,  Memphis; 
KXA,  Seattle;  WFBR,  Baltimore; 
KOWH,  Omaha;  KVAK,  Atchison, 
Kan.;  KOIN,  Portland,  Ore.; 
KGIR,  Butte,  Mont.;  KVNU,  Lo- 

gan, Utah;  WGOV,  Valdosta,  Ga.; 
WBAX,  Wilkes-Barre;  WTMC, 
Ocala,  Fla.;  KGW,  Portland,  Ore.; 
WHIS,  Bluefield,  W.  Va.;  WJHL, 
Johnson  City,  Tenn.;  KBPS,  Port- 

land, Ore.;  WJDX,  Jackson,  Miss.; 
WREN,  Lawrence,  Kan.;  WRUF, 
Gainesville,  Fla.;  KGHF,  Pueblo, 
Col.;  WICA,  Ashtabula,  0.; 
WWSW,  Pittsburgh;  KGNC,  Am- 
arillo,  Tex.;  WAGE,  Syracuse; 
WCBS,  Springfield,  111.;  WLAW, 
Lawrence,  Mass.;  WRAL,  Raleigh; 

KVI,  Tacoma;  WIRE,  Indianapo- 
lis; KTSW,  Emporia. 
New  Station  Requests 

The  16  applications  for  new 
standard  stations  were:  Frank- 

fort Broadcasting  Co.,  Frankfort, 
Ky. ;  Northern  Ohio  Broadcasting 
Co.,  Elyria,  0.;  Robert  V.  Lee, 
Bradenton,  Fla.;  Midstate  Radio 
Corp.,  Utica,  N.  Y. ;  Hoosier  Broad- 

casting Co.,  Indianapolis;  Radio 
Co.  of  Annapolis,  Annapolis;  East- 

ern Pennsylvania  Broadcasting 
Corp.,  Scranton;  Aloha  Broadcast- 

ing Co.,  Ltd.,  Honolulu;  Lake 
Shore  Broadcasting  Corp.,  Cleve- 

land; Charles  P.  Blackley,  Staun- 
ton, Va. ;  Bob  Jones  College  Inc., 

Cleveland,  Tenn. ;  Washtenaw 
Broadcasting  Co.  Inc.,  Ann  Arbor, 
Mich.;  William  L.  Klein,  Chicago; 
Western  Massachusetts  Broadcast- 

ing Co.,  Pittsfield;  Parkersburg 
Sentinel  Co.,  Parkersburg,  W.  Va. ; 
Colonial  Broadcasting  Corp.,  Nor- 

folk, Va. 
The  FM  applications  were  from 

Houston  Printing  Corp.,  Houston; 
and  Piedmont  Publishing  Co., 
Winston-Salem,  N.  C.  The  tele- 

vision cases  were  those  of  Allen  B. 
DuMont  Laboratories,  Washington; 
and  WIXG,  Springfield,  Mass.,  for 
commercial  facilities. 

JUNE  HYND,  former  assistant  direc- 
tor of  women's  activities  for  NBC,  has 

joined  Kellogg  Service  Inc.,  New  York, 
food  sales  consultant,  as  vice-president 
in  charge  of  promotion. 

Insecticide  Drive 

AMERICAN  HOME  Products,  Jer- 
sey City,  last  week  began  its  annual 

Southern  13-week  campaign  for 
Black  Flag  and  Flyded  insecti- 

cides, using  six  spot  announce- 
ments weekly  on  a  group  of  six 

Texas  and  Tennessee  stations.  The 
company  is  also  promoting^  the 
products  in  a  group  of  selected 
markets  with  spot  announcements, 
while  special  messages  are  being 
inserted  in  regular  commercials  of 
several  of  the  American  Home 
Products  serial  shows  on  the  net- 

works. Agency  in  charge  is  Black- 
ett-Sample-Hummert,  New  York. 

WMBH  Joins  MBS 

WMBH,  Joplin,  Mo.,  operating  full- time  with  250  watts  on  1450  kc. 
becomes  an  affiliate  of  MBS  July  1, 
making  a  total  of  206  MBS  affili- 

ates. The  station  is  owned  by  the 
Joplin  Broadcasting  Co. 

AP  News  to  Six 
ADDITION  of  six  more  stations  to 
those  subscribing  to  24-hour  special 
AP  news  has  been  announced  by 
Oliver  Gramling,  assistant  general 
manager  of  Press  Association,  radio 
subsidiary  of  AP.  The  stations  are : 
KFAB,  Laredo,  Tex.;  KGBB,  Long 
Beach,  Oal. ;  KFMB,  Sen  Diego. 

BENJAMIN  S.  KATZ  was  re-elected 
president  and  treasurer  of  The  Gruen 
Watch  Co.,  Cincinnati,  Ohio,  and 
George  J.  Gruen  was  re-elected  chair- man of  the  board  of  directors,  at  a 
recent  meeting.  All  other  officials  and 
directors  were  re-elected. 

C.  G.  PhilUps  of  KIDO 

Dies  Suddenly  at  44 
CURTIS  G.  PHILLIPS,  44,  man- 

ager of  KIDO,  Boise,  Idaho,  and 
partner  with  Frank  L.  Hill  in  the 
ownership  of  that  station  and 
KORE,  Eugene,  Ore.,  died  Satur- 

day, June  20,  of  a  heart  attack  at 
his  home  in  Boise.  He  was  appar- 

ently in  good  health  when  sud- 
denly stricken. Born  in  Portland  Dec.  29,  1897, 

he  attended  high  school  in  that  city 
and  was  a  four-letter  man  in  major 
sports.  At  the  U  of  Oregon,  from 
which  he  was  graduated  in  1923, 
he  won  letters  in  track  under  Bill 
Hayward  and  was  a  member  of Beta  Theta  Pi. 

Starting  in  radio  in  Portland 
with  a  small  station  in  1924,  he 
went  to  Eugene  in  1926  to  own  and 
manage  KORE.  In  1928  he  pur- 

chased KFAU  from  the  Boise  High 
School,  changed  its  name  of  KIDO 
and  stayed  there  to  operate  the  sta- 

tion. He  left  Mr.  Hill  as  operator 
of  KORE  and  they  became  partners 
in  both  enterprises. 
An  inveterate  sports  fan,  Mr. 

Phillips  was  instrumental  in  bring- 
ing many  big  sporting  events  to 

Boise  and  participated  when  pos- 
sible. Always  identified  with  civic 

affairs,  he  was  president  of  the 
Boise  Athletic  Round  Table,  in 
1939  post  commander  of  the  Ameri- 

can Legion  and  a  member  of  the 
Elks,  Rotary,  Shrine  and  Ad  Club. 
He  is  survived  by  his  wife  and  two 
daughters,  Shirley  Ann,  13,  and 
Betty  Lou,  10;  his  mother,  Mrs.  W. 
Phillips,  of  Portland;  two  brothers, 
Hoyt,  of  Portland,  and  William,  of the  KIDO  staff. 

GE  Staff  Appointments 

Given  Broth,  Fraenckel 
APPOINTMENT  of  Robert  T. 
Broth  as  manager  of  the  methods 
division  of  the  General  Electric 
Radio,  Television  &  Electronics  De- 

partment has  been  announced 
by  Dr.  W.  R.  G.  Baker,  GE  vice- 
president  in  charge  of  that  depart- 

ment, who  also  revealed  that  V.  H. 
Fraenckel  has  been  placed  in 
charge  of  the  coordination  of  com- 

mercial engineering  of  all  product 
lines  of  the  same  department. 

Mr.  Broth,  a  graduate  of  the  U 
of  Kansas,  joined  GE  in  1931  in 
the  disbursement  division  of  the  ac- 

counting department,  Schenectady, 
becoming  assistant  to  the  auditor 
of  disbursement  in  1936.  In  1937 
he  was  transferred  to  the  appli- 

ance and  merchandise  department 
and  two  years  later  was  named 
manager  of  commercial  service  in 
the  radio  receiver  division,  holding 
that  post  until  his  recent  appoint- ment. G.  E.  Burns,  formerly  the 
educational  supervisor  of  the  com- 

pany's appliance  and  merchandise 
department  in  Bridgeport  has  been named  assistant  to  Mr.  Borth. 

Mr.  Fraenckel,  a  graduate  of 
L'Ecole  Poly,  U  of  Chicago  and  U 
of  Michigan,  joined  GE  in  1937  in 
the  vacuum  tube  department.  In 
1939  he  was  transferred  to  the  re- 

search laboratory  where  he  en- 
gaged in  electronics  and  television 

problems  research  until  his  ap- 
pointment. He  succeeds  G.  F.  Met- calf  who  has  entered  the  Signal 

Corps  as  a  lieutenant  colonel.  Mr. 
Fraenckel  now  reports  to  G.  W. 

Henyan,  manager  of  the  transmit- 
ter and  tubes  division  of  the  de- 

partment. 

COMPETITORS  RUBBED  ELBOWS  when  rival  oil 
and  advertising  executives  assembled  June  13  at  NBC 
Hollywood  studios  to  hear  an  off  the  record  message 
by  Archibald  MacLeish,  director  of  OFF,  on  the 
rubber  conservation  drive.  Pictured  (1  to  r,  front  row) 
are  R.  A.  Gray,  assistant  petroleum  engineer,  geologi- 

cal department.  General  Petroleum  Corp.;  G.  K.  Breit- 
enstein,  president,  Hixson-O'Donnell  Adv.,  agency  ser- 

vicing Richfield  Oil  Co.  account;  Barton  A.  Stebbins, 
president,  Barton  A.  Stebbins  Adv.,  agency  servicing 
Signal  Oil  &  Gas  Co.  account;  and  Sidney  N.  Strotz, 
NBC  Western  division  vice-president;  (second  row, 
1  to  r)  F.  A.  Berend,  NBC  Western  division  sales 
manager;  Clarence  Krome,  vice-president  in  charge 
of  sales,  Douglas  Oil  &  Refining  Co.,  and  Ed  Barker, 
NBC  sales  representative. 
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XVI— CENSUS  OF  RADIO  HOMES  IN  THE  STATE  OF  COLORADO 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  25,000  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm:  1940 

All  Units Urban  Units Rural -Nonfarm  Units 
Rural-Farm  Un'ts 

or 

Radio 

/o  ̂ 

Radio 1? 

c? 

Kadro 
IT  "* 
units Radio Units Units Radio Units Units Radio 

IT  •* 

Units 

IT  "1 

units Radio units 
5.602 81.7 

4,577 1,765 
85.2 

1,503 1 , 645 83.1 
1,367 2,192 77.9 

1,707 
2,731 78.8 2,151 1,529 

85.6 
1,308 541 65.4 354 661 

74.0 
489 

8  977 89  2 8  007 3  242 95  2 3  086 4,347 87  1 3  784 1  388 
81  9 

1  1 
969 53  0 

'  514 

514 52  4 
269 

'  455 

53  7 245 
1  707 64  9 1  107 881 68  7 605 826 

60  8 502 2,422 77.6 
1,879 930 

75.9 706 641 81.3 521 851 
76.6 

652 
11,327 90.2 10,213 6,402 

93.8 6.008 2 , 954 
86.4 

2,552 1.971 83.9 
1,653 

2  398 82  4 1  977 1  494 86  0 1  284 564 76  0 429 340 77  5 

264 
826 80  1 662 

382 
84  2 

322 
444 76  6 

340 
1  172 84  8 994 1,122 

85  1 955 

50 

78  0 
39 

2,556 50.7 1.295 1 , 372 
53.2 730 

1,184 47.7 565 1,635 40.8 670 
909 36.3 

330 
726 

46.9 
340 

1  405 76  0 1  069 
745 80  1 

597 
660 

71  5 
472 

677 67  6 458 
317 66  2 

210 
360 68  9 

248 

4  509 76  5 3  449 1  069 79  8 853 
1,311 

77  3 1  014 2  129 74  3 1  582 
96,777 93.7 90,651 96,777 93.7 90,651 ■  ■  '  ■ 533 66.2 

353 279 
67^7 

189 
254 

64^5 

164 

1  033 81  3 840 495 
88  1 

436 538 
75  0 

404 
1  495 78  3 1  171 

1,038 80  5 835 
457 

73  5 
336 

1 '  537 
76  0 

1 '  169 

475 
82  0 

390 1  062 73  3 
779 16,532 90.9 15,026 11,842 92.7 10,982 

3 , 257 
91.7 

2,986 
1,433 73.9 

1,058 
5,246 81.9 

4.298 2,417 86.3 
2,086 1 , 721 78.4 

1,350 
1.108 77.8 

862 
3  063 74 . 7 2  288 1 , 848 

79.2 1  464 1  215 67  8 
824 

'  580 

76  0 441 523 
75  9 397 

57 

77  2 
44 

1  023 79  3 812 
716 79  6 

570 
307 

78  8 
242 1,763 81.4 

1,435 
1 ,36o 83.4 1,137 

400 
74.4 

298 
124 62.8 78 90 

53.4 

48 

34 
87.9 

30 

4  066 58 . 7 2  384 1  620 65  3 1  057 
1 , 646 

56 .9 937 
800 

48  7 

390 

525 74  4 392 301 
68.1 

205 
224 83 .4 187 

8  763 90  9 7  966 976 95 .9 936 
5,478 91 .6 5  019 2  309 87  1 2  Oil 

819 76.8 629 
79.6 810 

430 
74.3 

319 1,999 73.4 1.467 916 81.8 
749 

1.083 66.3 
718 

2  001 86  9 1 , 740 1  411 89  0 
1 ,256 571 82.6 472 

19 
63  2 

12 
4  112 72 . 2 2  966 1  677 

85 .2 

1 , 429 1,197 64  0 767 
1  238 

62  2 
770 

10  324 88  2 9  104 5  637 92. 8 5  230 
2,128 84  9 

1  806 2  559 
80  8 2  068 8,220 

61.5 
5,056 3,530 

73.4 
2,590 3 , 164 54.0 1,708 

1.,  526 49.7 758 1.656 78.8 
1,304 814 86.3 703 

842 

71.4 
601 

4  663 83  3 
3  880 2  081 90. 7 1  ̂888 713 

78.7 561 
1  869 76  5 1  431 9  156 80  5 

7'  370 
3 '  574 

89  8 3  211 2,223 74  1 
1  647 3  359 74  8 2  512 294 79  5 

'  234 

243 
82  2 

200 
51 

66  7 
34 

1,556 
75.1 

1.169 942 80.5 758 614 
67.0 

411 
2,679 65.6 

1.757 1 , 477 
66.0 

975 
1,202 

65.0 
782 

4  080 76  8 3  133 1  360 83  4 1  134 930 
70  3 654 

1  790 75  2 4  470 84  8 3  787 

1 '  439 

93 .7 1  348 
1,165 

83  1 
968 

1  866 
78  8 

1  471 6  446 77  9 

5 '  021 3 '  070 

84. 1 2  581 
1,714 

73  1 1  253 1  662 
71  4 

1  187 
625 81.4 

509 43o 86.0 
377 

187 

70.7 132 1,059 
75.9 803 661 79.0 

522 398 
70.6 

281 
1  395 84  5 1  179 

724 
84  2 

609 
671 

84  9 
570 

569 76  9 

'  437 

364 
77  8 

283 205 
75  3 

1 54 3,299 79^0 2,607 1,292 
87^7 

1 ',  i33 

865 76!3 660 1,142 
71^2 

814 

18,232 86.9 15,839 13,941 90.0 12,552 
2,711 

77.4 
2,097 1 ,580 75.3 1,190 851 78.9 671 

441 80.7 356 
410 76.8 315 3,135 

71.5 
2,245 

"916 

83^6 761 
1,110 

61.7 
685 1,115 

71.6 
799 3,028 79.8 

2,417 2,124 
82.0 1,741 

904 
74.8 

676 
1,556 62.7 976 908 60.5 

550 
648 

65.8 

426 
393 83.5 

328 393 

83.5  " 

328 1,028 69.2 709 804 73.4 590 
224 53  !i 

119 
1,385 84.2 1,164 

752 
90.8 683 633 76.0 

481 
666 73.7 490 594 

72.8 
432 72 

80.6 

58 

2,009 83.5 1,678 
1,767 85.7 1,515 

242 

67.2 

163 

2,200 
76.3 

1,680 703 
82.2 

578 
1.497 73.6 1,102 16,865 83.2 14 , 038 4^774 91.3 4^359 5,148 

81.5 
4,194 6,943 

79.0 
5,485 

3,257 79.3 2,582 1,388 
82.4 1,144 

1,869 76.9 

1,438 .  316,000 84.5 267,295 174,759 91.5 159,932 77,956 78.1 60,877 63,285 
73.5 

46,486 

County 

Adams.  .  . 
Alamosa.  , 
Arapahoe . 
Archuleta . 
Baca  
Bent  
Boulder.  .  .  . 
Chaffee  
Cheyenne.  .  . 
Clear  Creek . 

Conejos. 
Costilla. . 
Crowley. 
Custer.  . 
Delta .  .  . 
Denver.  . 
Dolores. . 
Douglas . 
Eagle .  .  . 
Elbert.  . 
El  Paso .  , 
Fremont. 
Garfield . 
Gilpin .  . . 
Grand.  .  . 
Gunnison . 
Hinsdale. . 
Huerfano . 
Jackson .  . 
Jefferson. . 
Kiowa.  ... 
Kit  Carson. 
Lake  
LaPlata .  .  . 
Larimer.  .  . 
Las  Animas. 
Lincoln  
Logan  
Mesa  
Mineral.  .  .  . 
Moffat  
Montezuma . 
Montrose.  .  . 
Morgan .... Otero  

Ouray.  . 
Park.  .  . 
Phillips. 
Pitkin .  . 
Prowers . 
Pueblo  
Rio  Blanco. . 
Rio  Grande. 
Routt  
Saguache. . . 
San  Juan .  .  , 
San  Miguel. 
Sedgwick.  . Summit .  .  .  . 
Teller  

Washington . Weld  
Yuma  

State  Total. 

Cities  of  25,000  Or  More  Population 

Radio 

City 

Units 
Radio 

Units 

Colorado 

Springs.  .  .  . 
11,842 

93.4 
10,984 

Denver  96,777 93.7 90,651 
Pueblo  13,941 90.0 

12,552 

THE  STANDOUT 

STATION 

DENVER 

5,000  WATTS— 56a  Kc. 
Affiliated  in   Management  With  The   Oklahoma   Puslishing  Co, 
AND  WKY,  OKLAHOMA  CITY  *  REPRESENTED  BY  THE  KaTI  AGENCY,  INC. 



XVII— CENSUS  OF  RADIO  HOMES  IN  THE  STATE  OF  TENNESSEE 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  25,000  or  More  Population 
Urban,  Rura  -Nonfarm  and  Rural-farm :  1940* 

All  Units 

% Radio % Radio Units Badio Units - Units Radio Units 

5 977 61 3 3,659 702 83 .  0 583 
6 199 67 7 4 , 196 1 , 968 73 .  6 1 ,449 2 999 41 8 1 ,253 1 744 41 7 727 
9 534 

72 
2 6 , 896 

■  ■  •  1 

2 ,715 87 .2 
2 , 368 

6 873 
66 

8 4,593 2,996 83 0 
2,486 6 709 56 4 3 , 783 967 71 2 689 

2 375 
39 

5 939 
6 713 

51 
9 3 , 483 ■  ■  ■  ■ •  ■  ■  ■ 7 761 66 6 5 , 158 2 , 016 85 3 

1 , 720 
2 33o o3 3 1,246 2 642 47 2 1 .248 5 338 48 2 2 , 568 2 313 

39 
3 910 .... •  ■  ■  * 5 284 

47 
6 2,530 867 78 6 681 

4 616 55 7 2,568 1,281 
76 9 985 

4 425 51 8 2 ,290 3 451 43 2 1 , 492 66 923 82 
1 54 , 922 45^804 80 5 6b , 890 2 444 52 5 1 ,284 

3 55o 48 1 1,711 ■  ■ ■ 
4 831 50 1 2 , 425 1 , 004 

85 
7 860 

9 016 63 1 5 , 685 2 , 847 72 4 2 , 061 6 813 21 6 1 , 476 2 888 
35 

6 1 , 029 
„ 0 oOo 59 1 3,254 

719 
76 9 553 

11 854 57 6 6 , 831 3 , 346 64 6 2 . 160 7 191 54 5 3 , 921 1 ,484 

71 
3 1 , 058 3 233 

38 
4 1 , 239 ■  ■  •  - ■  ■  '  " 9 065 

58 
1 5 , 272 1 , 587 75 2 1 , 193 

2 o74 o4 0 1,390 -  ■ ■ 
4 550 60 7 2 , 762 2 , 106 

73 0 
1 , 537 45 942 77 6 35 , 677 34,213 79 9 nT  OOO 

2 343 
35 

2 825 
5 033 38 7 1 , 946 
4 120 49 0 2,028 6 405 

52 
9 3 ,389 ■  •  '  ■ 

6 541 32 0 
2 , 096 1 , 193 54 2 647 

4 611 
53 

0 2 , 446 688 

69 
7 480 

6 893 53 4 3,676 1,838 

74 
4 

1,367 3 391 50 0 1,695 1 512 50 9 771 
2 958 46 1 

•1 , 368 

3 344 41 6 1 ,392 4 264 60 5 2,582 602 94 6 
570 2 825 44 3 1,254 43 990 78 6 34 , 573 28,601 82 9 

23,723 3 046 43 4 1 ,321 5 961 
46 

0 2 , 743 779 

59 

9 466 
6 533 49 7 3,253 998 76 8 766 
1 313 56 2 738 
6 651 61 5 4 , 084 1 ,386 78 4 1 , 086 4 571 66 0 3,011 1 ,789 

82 
3 1 ,472 7 376 

62 
5 4 ,603 2,698 

81 
2 

2,192 4 846 44 
5 2 , 155 

3 691 
48 

4 1,784 14 360 
59 

9 8 , 588 7 , 174 70 2 5 , 036 4 286 57 7 2,474 4 260 65 5 2 , 796 1,029 78 1 803 
10 377 64 9 6 , 728 3,882 75 5 

2,931 
1 395 50 3 702 
5 328 48 1 2 , 560 649 

79 4 515 
8 288 59 3 4,913 3,304 

72 

1 
2,382 1 031 

53 
5 551 

3 085 52 
3 1 , 614 

8 268 
65 

8 5,439 2,088 
74 4 

1,554 4 064 31 0 1 ,263 1 770 
54 

1 958 1 282 
36 

0 462 
3 242 54 8 1,774 
6 036 47 6 2,866 1,118 85 4 955 
3 754 55 7 2,085 
6 295 59 1 3,724 2,373 

73 6 1 ,746 7 182 56 4 4,049 1 ,716 63 2 
1,084 8 381 60 8 5,090 2,746 72 6 
1,993 

3 349 
44 

6 1,492 1 111 47 2 525 
5 078 48 5 2,462 96 769 

70 
6 68 , 364 81,081 

74 

9 
60,696 

4 168 56 0 2,335 
3 049 51 3 1,566 16 079 75 3 12,102 7,015 85 9 6,026 
8 146 

57 
5 4,680 1,359 

73 

8 1,003 
6 775 45 6 3,095 1,010 

65 
0 

656 

1 534 
61 

2 939 

3 050 58 3 1,783 
805 

89 8 

723 

2 004 40 8 818 
894 44 0 393 

4 939 52 9 2,617 1^297 76 6 
986 

11 690 70 4 8,231 5,632 

79 
7 4,487 

3 081 
40 

4 1,242 
8 092 54 1 4,382 l[664 

75 

i 799 
3 733 

43 
5 1,628 646 81 1 524 

6 080 57 4 3,487 1,208 

72 

5 
876 

6 699 60 0 4.016 1,666 73 1 1,217 
714,894 

62 
5 446,943 276,056 77.7  214,362 

Urban  Units Rural-Nonfarm  Units 
% Radio 

Rural-Farm  Units 
% Radio 

Units Radio 
Units 

Units Radio Units 

3,006 
DO 

Q 
2,012 2 ,269 

46 g 
1 ,064 1 .157 

lO 
852 

3,074 
61 

1 ,895 1,191 
47 

'.0 

560 
1,808 

38 

'.i 

693 

599 
48 

.3 
289 1 , 145 

38 

.3 

438 2,915 
Id 

ID 

g 2.242 3,904 58 
2,286 

1 .553 

DO 

981 
2,324 

48 
1,126 

3,586 
Oo 

2,113 2,156 
45 5 981 

395 56 2 222 
1 ,980 

36 

'.2 

717 

2.714 
62 

.4 

1 ,693 3,999 
44 

.8 
1 ,790 

2,839 

62 .  U 
1,760 

2,906 57 g 

1,678 
652 

DO 

o .  ̂  412 
1 ,683 

49 g 834 

980 
Oo g 525 

1 ,662 

43 

5 723 

1,429 
69 

.6 
995 3,909 

40 

.2 
1,573 

360 

54 

3 196 
1,953 

36 

.5 

714 
879 

4d .  t 

411 
3,538 

40 g 

1,438 873 65 6 573 
2,462 

41 Q 

1,010 1.114 
57 0 641 

3,311 
A  Q g 

1 ,649 
1 .168 

49 5 
578 2.283 

40 

!o 

914 

16,703 
89 5 

14.949 
4.416 

69 

8 

3,083 1 , 115 
Do 

Q y 
601 1,329 

Oi 
683 848 K9 0^ 5 

530 2,707 
43 

g 

1 ,181 1,000 
AQ 

497 2,827 
37 g 

1 ,068 1 ,649 
62 2 

1 ,025 4,520 
57 5 

2,599 1,127  . 

44 4 501 
5,686 

17 

2 

975 
935 A  A 416 

1 ,953 

Oi 

^ 

613 1,812 ftp; 
DO 

1 , 185 2,974 

til 

01 

Q 

1 ,516 1 ,587 997 6,921 
53 

■y 

3  ,674 776 
61 

9 
480 4,931 

48 3 

2,383 341 
49 0 

167 2,892 
37 1 

1,072 849 
Oo g 

498 6,629 
04 Q 

3,581 1 ,821 

DO 

g 

1,013 

753 OU u 

377 508 265 1,936 

49 g 

960 8,622 
75 7 

6,531 3,107 

58 5 

1 ,818 
149 30 3 45 

2,194 
35 

5 780 
1,746 

55 5 
969 3,287 

29 

7 977 

1 ,715 
XA 04 

r7 

i 
939 2,405 

A  c; 

40 q o 

1,089 1,586 
Do 

A 4 

1,085 
4,819 

4  I 

Q O 

2,304 

441 

38 

7 
170 4,907 

26 

1 

1,279 1,108 
41 5 

465 2,815 
53 3 

1 ,501 1 ,450 
50 2 

728 
3,605 

43 9 

1,581 
1,116 

54 Q O 606 

2,275 

47 Q 

1,089 506 
63 6 

322 1,006 

44 6 449 
1,039 

55 

6 
578 1,919 

41 1 

790 
312 

61 

1 
190 3,032 

39 6 
1,202 

768 67 2 516 
2 ,894 

51 7 

1 ,496 691 48 o 337 
2,134 

43 0 917 
8,747 

76 7 

6,713 6,642 

62 

3 

4,137 1,014 
62 4 633 

2,032 
33 

9 

688 1,031 
54 

9 
566 4,151 

41 

2 
1,711 1 ,554 

56 

7 
881 

3  981 40 3 
1 ,606 605 59 5 

360 
708 53 4 

378 865 
60 

9 
527 4,400 

56 2 

2,471 755 
69 

2 522 

2,027 

50 2 

1,017 1,198 
60 

1 
720 3,480 

48 6 

1,691 
1 ,673 

51 6 864 
3 , 173 

40 7 
1  291 654 

62 

0 
405 3,037 

45 4 

1,379 2,353 
68 7 

1,615 
4,833 40 1 

1,937 3,237 
60 

6 

1,961 1,049 
48 9 

513 
635 67 6 

430 2,596 
60 2 

1,563 
2 , 147 

60 

3 
1 ,294 

4  348 57 6 
2  503 

172 68 6 
118 

1,223 47 7 

584 1,022 
61 9 

633 3,657 
38 

6 
1,412 

997 56 4 562 
3,987 

49 4 

1,969 184 
60 5 

111 847 
52 0 

440 
1  379 61 9 854 1  706 44 5 760 

2,327 
56 8 

1,322 3,853 
66 5 

2,563 1,034 
43 0 444 3,030 

27 

0 

819 
624 

54 

3 
339 1,146 

54 

0 619 
185 45 9 85 

1,097 

34 

4 

377 
1 ,774 

67 

9 1  205 1  468 

38 

8 569 

1,511 
49 4 

747 3,407 
34 2 

1,164 2,135 
66 2 1.414 1,619 

41 4 

671 1,690 

58 

2 
984 2,232 

44 5 

994 1,301 

64 

9 
844 

4,165 

50 

9 

2,121 1 , 101 
63 5 

699 4 ,  0o4 
52 9 

2 ,398 1,823 
51 6 940 

1,526 
36 2 552 

408 54 2 221 
703 

43 3 

304 1,246 

66 

5 829 3,832 42 6 
1,633 6,256 

62 

6 
3,916 9,432 39 8 

3,752 
981 

61 

0 
598 3 , 187 

54 5 
1 , 737 770 58 8 

453 

2,279 
48 8 

1,113 
4,470 74 1 

3,314 4,594 
60 1 

2,762 1,494 
61 8 923 

5,293 
52 0 

2,754 

840 
46 2 

388 
4,925 41 6 

2,051 
485 67 2 326 

1,049 

58 

5 613 

1,094 
54 7 598 

1,151 
40 1 462 

227 
51 2 116 

1,777 
39. 5 

702 

323 46 3 149 571 42. 7 

244 
627 54 3 341 3,015 

42. 
8 

1,290 
2,229 60 9 

1,358 3,829 

62. 
3 

2,386 991 56 9 564 
2,090 

32. 4 

678 1,856 

60 

6 
1,125 5,172 

47. 
5 

2,458 
700 37 7 264 

2,387 

35. 
2 840 710 65 9 468 4,162 

51. 
5 

2,143 1,033 

62 

3 643 
4,000 

53. 9 2,156 152,197 
65. 

1 99 , 046 
286,641 

46. 
6  133,535 

Cities  of  25,000  Or  More  Population 

% Radio 

City 

Units Radio Units 

Chattanooga . 33,471 79.6 26,635 Knoxville .... 
28,601 82.9 23,723 

Memphis.  .  .  . 
81,081 

74.9 
60 , 696 Nashville.  .  .  . 

45 , 804 

80.5 

36,890 
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Authorized  over  a  year  ago — brought 
under  the  wire  almost  at  the  last 

minute  —  WSIX'S  NEW  FREQUENCY 

AND  NEW  POWER,  NOW  IN  OPERA- 

TION, are  the  answer  to  the  time- 

buyer's  prayer  for  perfect  market  cov- 

erage. The  change  in  this  station's 
frequency  from  1240  to  980  kc,  plus 

the  step-up  in  power  from  250  to  5,000 

watts  day  and  night,  gives  WSIX  the 

ideal  combination  of  top  rating  in  the 

two  mechanical  factors  governing  ra- 

dio reception — ^frequency  AND  power. 

Add  to  this  ideal  combination  the  sta- 

tion's preference  with  local  advertisers, 
its  yet  unchanged  rate  card,  and  the 

fact  that  the  Nashville  area  is  now  ex- 

periencing the  greatest  boom  in  its  his- 

tory, with  defense  industries,  agricul- 
ture and  army  camps  pouring  money 

into  advertisers'  arms.  For  full  facts  and 

figures  now,  before  any  rate  changes, 

contact  Station  WSIX  or 

SPOT    SALES,  Inc. 
20  E.  57th  St.,  New  York         360  N.  Michigan  Ave.,  Chicago 

Market  at  Third  St.,  San  Francisco 

5000 

WATTS 

0

1

X

 
If 

980 

KILOCYCLES 

NASHVILLE,  TENN. 

BROADCASTING  •  Broadcast  Advertising June  2%  1942  •  Page  21 



XVIII— CENSUS  OF  RADIO  HOMES  IN  THE  STATE  OF  IOWA 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  25,000  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm:  1940 

AI!  Units Urban  Units Rural-Nonfarm  Units 

% Radio % Radio % Radio % Radio 
Units Radio Units Units Radio Units Units Radio Units Units Radio 

Units 

3,763 87.7 3,299 1 553 88 5 
1,375 

2,210 

87 1 
1 ,924 2,930 87.7 2,570 1 

167 
87 9 

1,025 
1,763 87 6 

1 , 545 4,500 83  9 3,777 874 
88 

3 772 1 340 81 7 1  095 
2,286 

83 6 
1,910 6!975 80^9 5^647 2,494 

89 

1 2.221 2 271 78 2 
1,775 2,210 

74 7 
1,651 3,225 88.5 2,854 1 

341 
89 

1 
1,195 

1 ,884 

88 1 
1,659 6,435 91.2 5,866 2,209 92 2 

2,036 
1 490 

88 

3 
1,315 2,736 

91 

9 

2 , 515 
22,621 95.3 21,563 17,738 96 2 17,063 2 

222 

90 

6 
2,014 2,661 

93 

4 

2 ,486 
7,917 91  3 7  232 3,555 94 0 

3,341 
1 614 89 8 1  450 2  748 

88 

8 

2,441 4^962 88.6 
4!  399 1^257 

91 
4 

l!l49 
1 528 87 8 

1^342 2,177 
87 6 

1,908 5,348 89.1 
4,765 1 ,349 

93 
1 

1,256 
1 535 88 0 

1,351 2,464 
87 

6 

2 , 158 5,483 93.9 
5.148 1,511 

95 
7 1,447 1 719 

91 

4 
1 ,571 2  ,253 

94 

6 

2 , 130 
4,988 87.8 4,373 2 462 

87 

1 
2 , 145 2 , 521 

88 

4 

2,228 4,864 92  4 4  496 2 635 90 3 2  380 2  229 

94 

9 

2,116 5!697 93^4 5!  323 1I433 94 8 
1^358 

2 041 92 3 
l!884 2,223 

93 6 

2,081 5,465 89.0 
4,863 1 ,746 

94 0 
1,642 

1 412 85 6 

1,209 
2,307 

87 2 

2,012 4,845 88.4 4,286 759 85 5 649 1 
662 

87 8 

1 ,460 
2,424 

89 8 

2,177 
11,693 93.4 10,922 8,400 94 1 7,907 1 112 

92 

2 

1 ,026 2,181 
91 

2 

1 ,989 4,606 93  5 4  307 
1 , 596 

95 2 1  520 1 
025 

91 

7 
940 1,985 

93 

1 

1,847 
4!llO 87!o 

3 ',576 
850 

93 
0 

790 
1 124 

86 

4 
971 2,136 

85 

0 
1,815 3,047 84.3 

2,573 1,070 88 1 943 
435 

81 1 

353 
1 , 542 

82 

8 
1 ,277 

4,902 92.2 
4,520 1,960 93 7 

1,836 906 
88 2 

799 2,036 

92 6 
1 ,885 6,650 84.1 5,591 3 

445 
84 4 

2,908 3 ,205 
83 7 

2 ,683 
12,443 92  7 11 , 541 7,467 95 1 7  098 2 

218 
88 

5 1  964 
2,758 

89 9 

2,479 
5!361 89^4 

4!  790 1,235 90 6 1,119 1 
555 

88 

9 

1,382 2,571 
89 0 

2,289 
7, 178 90.4 

6,489 1 ,849 94 8 1 ,753 2 629 88 9 
2,338 

2,700 

88 8 

2,398 3,207 77.8 
2,498 

846 
90 9 769 434 

71 

5 
310 

1,927 
73 

6 

1 ,419 
3,970 79.3 

3,147 1 945 

82 

9 
1,613 2,025 

75 

7 
1,534 4,903 87  7 

4,300 
1  188 

91 
1 l!682 1 

345 
85 

2 1  145 
2,370 

87 5 

2,073 
10.875 89^9 9^777 7,861 

92 
0 7,232 1 113 86 5 963 

1,901 

83 

2 
1,582 3,294 92.1 3,035 1 928 91 7 

1 .768 1 ,366 
92 8 

1,267 15,915 91.7 14,587 11 ,513 

93 

9 10,810 2 
001 

86 

7 
1 , 735 

2,401 

85 1 

2,042 
3,548 91.0 3,228 1 ,598 90 8 1,451 614 

88 

9 546 
1,336 

92 

1 

1 ,231 
7,919 88  5 7 , 013 2 , 162 

94 9 2  051 2 
449 

86 6 
2  122 

3,308 
85 

9 
2  840 5,706 9l!2 5!  208 2,558 94 7 2U23 1 070 89 8 961 

2,078 
87 

8 

1,824 
4,446 92.3 4.102 1 ,209 92 2 1,115 938 

90 

5 
849 2,299 

93 0 

2,138 4,143 85.4 
3,539 1 998 

87 

5 

1,748 
2,145 

83 5 

1,791 
4,725 92.2 4,357 1 ,256 92 6 

1,163 
1 

178 
92 

0 
1,084 2,291 

92 1 

2,110 
3,703 94  3 3 ,494 1 

769 
93 4 1  653 

1,934 

95 2 1  841 4,889 

86  .'0 

4,206 2 305 85 6 
1^974 2,584 

86 4 

2,282 

5,380 93.4 5,024 1,931 95 9 1 ,852 1 128 

91 

4 
1,031 2,321 

92 2 

2,141 
3,965 91.6 

3,633 1 776 91 6 
1,628 2,189 

91 6 
.  2,005 6,301 92.2 5,810 2,209 

94 
6 

2,089 
1 818 89 6 

1,629 2,274 

92 0 

2,092 

6,143 81  1 4 , 984 1 , 130 

90 
1 1 , 018 2 

179 
81 

0 1  765 
2  834 

77 7 

2,201 

4,856 86^2 4^186 lUoo 90 8 
1^271 1 456 

84 

3 

1I228 2^000 
84 

3 

1^687 

3,592 86.1 3,095 1,057 89 4 945 763 

79 

8 
609 1,772 

86 

9 

1,541 3,565 91.6 3,264 
825 

90 5 
747 

1 
150 

90 

7 

1,043 1,590 
92 7 

1,474 

3,024 
92.0 

2,782 1 
544 

91 1 
1,407 

1,480 

92 9 

1,375 
4,662 87  9 4, 099 2 321 87 6 

2  034 
2,341 

88 2 

2,065 
5,198 87  !l 

4^528 1I226 9i 8 1 675 82 1 

l!376 2!  303 
88 2 

2!  032 
8.847 90.8 8,032 3,012 93 9 2,828 2 

561 
89 

1 
2,281 3,274 

89 

3 

2,923 4,641 86.1 3,997 2,067 93 8 1,940 721 78 3 565 

1,853 
80 

5 

1,492 
9,356 88.8 8,307 5, 174 94 7 

4,898 
1 345 86 9 

1,169 
2,837 79 0 

2,240 5, 144 88  3 4 , 540 1 ,598 91 3 1 ,460 1 
232 

83 

4 1  027 
2  ,314 

88 7 
2  053 5,520 86.9 4^799 2 

811 
87 8 

2!  469 2!  709 
86 0 

2!  330 6,511 91.1 5,933 ll385 

93 
7 1^298 1 745 88 

'7 

1,547 3,381 
91 

3 

3,088 11,425 87.1 9,952 8,198 90 8 7,445 1 
000 

81 

3 813 
2,227 

76 

0 

1,694 

26 , 378 92.8 24,490 19,952 95 1 18,970 2 
769 

85 0 
2,353 3,657 

86 

6 

3,167 
3.265 84  1 2 , 746 1 683 83 5 1  405 1  582 

84 

8 
1  841 4  487 m.& 3!  628 1^754 91 6 

l,k(ii 669 
85 7 

'573 

1^764 
82 

1^448 
3.772 89.3 

3,369 732 93 9 687 1 
152 

87 4 
1,007 

1,888 
88 7 

1,675 4,215 83.8 3,533 1,145 85 5 
979 

753 85 3 
643 2,317 

82 5 

1,911 
7,696 88.7 6,824 3,409 

92 
0 3,137 1 327 85 5 

1,135 2,960 

86 

2 
2,552 7,299 88  0 6  427 2  792 

94 
2 2  630 1 914 83 2 1  592 2  593 85 0 

2  205 9^702 94!  0 9^117 5^564 95 3 5!  304 1 540 91 8 
l!414 2^598 

92 3 

2,399 
3,662 85.7 3,136 754 88 2 

665 
1 094 

87 

2 
954 1,814 

83 6 
1,517 3,833 88.5 3,390 

973 
91 1 886 1 003 84 5 847 

1,857 
89 2 

1,657 4,861 83.0 4,032 974 
81 

8 797 1 
505 

84 4 
1,270 2,382 

82 5 
1,965 3,964 83  1 3 , 300 1 , 518 

92 
5 1 , 404 

650 
81 2 528 

J. ,  lyo 
76 2 

4!  606 92^0 4^238 l!764 95 4 l!684 1 099 87 g 
963 

1.743 

91 

3 
1,591 9,259 90.5 8,375 5,662 

92 
3 5,228 1 603 88 6 

1,420 
1,994 

86 6 
1,727 5,185 93.4 4,845 1,122 93 8 1,052 975 93 9 

1,854 2,088 
92 g 

1,939 

2,689 
90.2 

2,425 1 
285 

89 5 
1,150 1,404 

90 g 
1,275 6,678 89  1 5  952 3 , 495 

90 
7 3  168 899 83 5 751 

2 , 284 

89 

Q 

2 , 038 
4!  009 90!  1 3!612 

'874 

91 
8 

'802 

1 143 89 X 
1,019 1,992 

89 

9 
1,791 6,001 89.5 5,373 1,485 

93 
1 1,383 1 547 89 8 

1,389 
2,969 87 6 

2,601 4,204 
93,6 

3,934 1 954 92 9 
1,814 2,250 

94 2 

2,120 
56,516 94.0 53,129 47,856 

94 
9 45! 427 5 361 88 4 4,738 

3,299 
QQ OU Q 0 

2,964 
18  471 90.3 16  675 11  693 

92 

1 10,773 2 752 

88 

8 2  445 4 , 026 
00 

3 , 457 
51368 92^0 4!  937 lieio 

93 
4 1,503 1 

401 
91 Q 

1^275 2,357 
91 g 

2,159 
3,264 83.1 2,710 1 

314 
84 1 

1,105 1,950 
82 3 1,605 

4,763 92.6 4,412 
915 

92 

1 843 \ 
699 

91 3 
1,551 2,149 

93 9 
2,018 

24,166 93.9 22,686 19,950 
94 

g 18,918 845 88 
1,637 2,371 

89 
88 

9 
2,131 4  255 90  6 3  854 1  102 

95 
3 1  050 945 90 3 

858 

2 , 208 
4 

1 ,951 6!  647 86^9 5!  776 726 86 7 

'630 

2 
790 

88 

9 
2,482 

3,131 
85 1 

2,664 
9,286 

94.5 8,773 4,572 97 7 4,467 2 129 

91 

5 
1,947 2,585 91 3 

2,859 6,237 90.9 5,670 
860 

93 3 
803 

2 482 

90 

0 
2,234 2,895 

91 

Q 
2,638 

4  176 83  9 3  505 1 917 84 2 1  614 
2  259 

83 

7 

1 , 891 
4!  848 88.8 

4 '.  303 
2!  486 

90 
6 2,253 778 91 0 

'7O8 

l!584 

84 

7 1,342 
3 , 702 82.7 3,063 1 801 84 0 1,513 

1,901 
81 5 

1,550 12,834 89.5 11,479 9^262 

92 
8 8!592 1 375 84 7 1,165 2,197 

78 4 1,722 
5,110 84.5 4,321 1,325 92 5 1,226 1 283 

84 

8 
1,088 

2,502 
80 2 

2,007 5,746 87. 1 5,002 1,661 91 6 1 ,522 1 
485 

84 0 
1,247 2,600 

85 9 2,288 4,016 84.6 3,400 2 125 87 8 1,866 1,891 81 1 
1,534 11.374 92.9 10,. 568 6,481 

94 
4 6  420 1 976 90 1 1,781 

2,917 

91 
88 

4 
2,667 3 , 555 88,7 

3,152 
741 

89 8 665 1 074 88 0 
945 

1,740 
6 

1,542 5,807 87.2 
5,060 1 . 580 92 5 1 ,461 1 

192 
80 6 961 

3,085 86 9 
2,688 28,394 91.4 25 , 966 22,851 93 2 21,295 2 371 86 3 

2,047 3,172 82 

88 

7 
2,624 3,006 88.8 2.670 1 357 89 3 1,212 

1,649 
4 

1,458 5,442 93.5 5,085 2^004 94 1 l!886 1 308 92 1 1,205 
2,130 

93 6 
1,994 701,824 90.2 683,168 312,393 

93 

7 292 , 724 161,077 87 6 141,059 
228,354 

87 

3 199,385 

Rural-Farm  Units 

Cities  of  25,000  Or  More  Population 

% 
Radio 

City 

Units 

Radio Units 

Burlington .  .  . 
7,861 

92 0 
7,232 Cedar  Rapids. 

18,488 
95 3 17,611 Clinton  

7,467 
95 1 

7,098 
Council  Bluffs 11,693 92 1 

10,773 Davenport .  .  . 
19,141 94 8 

18 , 149 Des  Moines .  . 
46 , 629 

94 

9 
44,262 Dubuque.  .  .  . 

11,513- 

93 

9 10,810 Mason  City.  . 

7,238 
94 

1 

6,814 
Ottumwa.  .  .  . 

9,262 

92 8 

8,592 Sioux  City.  .  . 
22,851 

93 2 

21,295 Waterloo  14,930 96 2 
14,364 



XIX— CENSUS  OF  RADIO  HOMES  IN  THE  STATE  OF  RHODE  ISLAND 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  25,000  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm:  1940 

County 

Bristol  
Kent  
Newport. .  .  . 
Providence. . 
Washington . 

State  Total .  , 

All  Units 

%  Radio Units      Radio  Units 

6,478 15,302 
11,981 

145,070 
8,875 

96.7 
95.5 
95,9 
95.9 91.2 

6,266 14,615 
11,490 

139,184 
8,097 

187,706       95.7  179,652 

Urban  Units 

Units % Radio 
Radio 
Units 

6,478 13,269 7,663 140,888 
2,938 

96.7  6,266 
96.0  12,744 
96.5  7.393 
96.1  135.352 
93.9  2,760 

171,236        96.1  164,515 

Rural-Nonfarm  Units 

%  Radio Units      Radio  Units 

1,874 3,585 
3,243 
5,158 

92.6  1,736 
95.2  3,413 
92.8  3,010 
90.7  4,676 

13,860       92.6  12,835 

Rural-Farm  Units 

%  Radio Units      Radio  Units 

159  84.6  135 
733  93.4  684 
939  87.5  822 
779  84.8  661 

2,610 
?.2  2.302 

Cities  of  25,000  Or  More  Population 

City 

Central  Falls 
Cranston. .  . . East 

Providence 
Newport. .  .  . Pawtucket.  . 
Providence. . 
Warwick. .  .  . 
Woonsocket . 

Units %  Radio 
Radio  Units 

6,512 
11,2.52 
8,449 

7,663 
20,800 

67,501 
7,817 13,040 

97.7 

6,159 
10,997 

96.8  8,180 96.5  7,393 
96.1  20,420 
96.3  64,988 
96.9  7,575 94.1  12,271 
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WPRO  News  Service  Includes  BOTH  Associated  Press 

and   United   Press  .  .  .  plus  C.  B.  S.  World  Coverage 

Basic  Station  COLUMBIA  broadcasting  system 

5000  WATTS  Day  and  Night 

at  630  Kc. 

CHERRY  and  WEBB  BROADCASTING  CO. 

15  CHESTNUT  ST.    •    PROVIDENCE,  R.  I. 

National    Representatives:    PAUL      H.      RAYMER  COMPANY 
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XX— CENSUS  OF  RADIO  HOMES  IN  THE  STATE  OF  SOUTH  DAKOTA 

Number  of  Occupied  Dwelling  Units,  Percent  Radio  Equipped  and  Number  of  Dwellings  having  Radios  by  Counties  and  Cities  of  25,000  or  More  Population 
Urban,  Rural-Nonfarm  and  Rural-farm:  1940 

County 

All  Units 

Armstrong.  .  . Aurora  
Beadle  
Bennett  
Bon  Homme. 

Brookings. Brown .  .  .  . 
Brule  
Buffalo .  .  . 
Butte.  .  .  . 

Campbell .  .  . . 
Charles  Mix. 
Clark  
Clay  
Codington.  .  . 
Corson.  . 
Custer.  . 
Davison . 
Day  
Deuel.  .  . 

Dewey.  .  .  . 
Douglas.  .  . 
Edmunds .  . 
Fall  River. 
Faulk  
Grant .  .  . 
Gregory . 
Haakon . 
Hamlin . 
Hand.  .  . 
Hanson .  .  .  . 
Harding.  .  . 
Hughes.  ... Hutchinson. 
Hyde  
Jackson . .  . 
Jerauld. . . . 
Jones  
Kingsbury . Lak&  
Lawrence.  . 
Lincoln. .  .  . 
Lyman .... 
McCook.  .  . 
McPherson. 
Marshall. .  . 
Meade  
Mellette .  .  . 
Miner  
Minnehaha. 

Moody.  .  .  . 
Pennington . 
Perkins.  .  .  . 
Potter  
Roberts.  .  .  . 
Sanborn . 
Shannon. 
Spink.  .  . 
Stanley. . 
SuUy  
Todd  
Tripp  Turner.  .  .  . 
Union  
Walworth. . 
Washabaugh . 
Washington .  . 
Yankton  
Ziebach  

State  Total. 

Units  Radio 
11 

1.398 
5.231 991 
2.769 

4,266 
7,711 
1,674 434 
2,138 

1,120 
3,233 
2,315 
2,619 
4,318 

1,587 
1,708 
4,192 
3,346 
2,038 
1,338 
1,579 
1,830 
2,073 
1,329 
2,665 
2,404 
1,004 
1,893 
1,795 
1,368 831 
1,858 
3,111 788 

555 
1,271 690 
2,843 
3,159 
5,330 
3,429 
1,281 
2,466 
1.871 
2,122 
2,668 960 
1,781 

15,504 
2,460 
6,677 
1.705 
1,195 
3,815 
1,566 
1,183 
3,178 575 

656 
1,244 
2,482 
3,539 
3,058 
1,815 

439 
368 

3,870 
708 

Radio Units 
81.8 
80.0 
89.2 
55.4 
80.6 

89.8 93.0 81.1 
60.0 
83.9 
77.9 72.6 
86.2 
88.6 
90.4 
73.6 
72.9 
90.1 
85.0 
86.9 
71.6 
80.5 
82.5 
82.0 
90.1 
91.2 
75.7 
83.1 84.9 
87.4 

76.2 83.8 
82.5 
85.1 
89.7 
89.2 
88.2 
78.8 
85.2 
73.0 
84.3 79.8 
53.3 
85.5 
92.9 
90.0 
85.7 80.4 
85.2 
84.4 
80.4 
46.1 
90.1 83.9 
82.9 
54.2 
79.7 
85.6 
86.3 
87.3 
51.6 
51.8 
83.8 
63.2 

9 
1,118 4,665 548 
2,231 

3,830 
7,170 
1,357 

261 1,794 
873 

2,350 1,996 
2,320 
3,902 
1,167 
1,245 
3,779 
2,843 
1,772 

958 
1,271 1,511 
1,699 
1,198 
2,429 
1,821 834 
1,607 
1,569 
1,162 594 
1,639 
2,467 686 

423 
1,064 

569 
2,419 2,832 

4,753 
3,027 
1,009 2,101 
1,365 

1,790 
2,131 511 
1,523 

14,409 

2,214 
5,719 
1,371 
1,018 
3,221 
1,259 546 
2,864 483 

544 
675 

1,979 
3,029 2,639 
1,585 

227 191 
3,242 447 

Urban  Units 

%  Radio Units      Radio  Units 

165,428       84.6  139,854 

3,033       94.2  2,859 

1,530  92.2  1,410 
4,539       96.0  4,358 

982  91.1  895 
2,786       92.7  2,583 

3,008  92.4  2,780 

950  85!3  810 

744  91.5  680 

1,239  9i.'4  l!i32 

l.iOl  SOA  l!266 
3,350  90.4  3,030 
700  94.0  658 

880  82^8  729 

11^245  94^2  10^596 

3!95i  90^2  3^564 

644  87.6  564 

Rnral-Nonfarm  Units 

Units % 
Radio Radio Units 

769  93.0 715 

1,807       92.0  1,662 

43,558       92.5  40,291 

488 
602 422 

1,313 

802 1,127 823 
235 

1,165 
415 

1,210 918 

307 
427 719 

1,058 242 
1,531 758 

762 

578 846 
502 
603 

595 1,012 390 
840 
604 
499 

245 202 
1,381 

280 
596 
302 

1,394 436 

1.462 848 

511 1,083 729 
909 
411 
343 
720 

1,660 

1,060 1,634 
648 660 
823 
637 

514 
1,584 

269 
209 592 
942 

1,586 
1,354 439 121 

59 
507 
267 

84.1 
84.5 
44.9 81.3 

85.6 
85.1 
82.7 47.2 
85.8 

72.5 
77.8 85.1 
85.7 
83.9 
73.5 
72.4 
83.8 84.5 
86.2 

70.9 
83.9 
78.1 
81.1 88,7 

90.1 
78.2 87.3 
86,4 87.5 
89.1 
64.5 
78.6 79.9 
86.3 

77.8 83.3 
85.6 
85.9 87.0 
88.7 

83.5 
78.5 86.5 72.1 

82.0 78.5 
55.5 
89.4 89.2 
88.9 
78.8 
83.7 
83.4 86.3 

78.7 
58.9 91.2 
88.2 85.1 

46.9 84.1 
88.6 
86.1 
80.3 

410 
509 
189 1,068 
687 

959 
680 111 
999 

301 942 
782 

263 
358 528 
766 

203 1,293 653 

540 485 661 

407 
535 
536 
791 

340 
725 529 
445 
158 

159 1,103 
292 
218 
496 
258 

1,197 379 
1,297 

708 
401 
937 
525 745 

322 
190 
644 

1,480 942 

1,287 
542 

551 710 
501 
303 

1,444 
237 

178 
278 

792 

,404 
,166 

352 
44 
33 

374 
153 

Rural-Farm  Units 

Units 
% 

Radio 

Radio 
Units 

49,548       81.8  40,495 

11 
910 

1,596 569 

1,456 

1,934 
2,045 851 199 

973 705 

2,023 
1,397 1,330 
1,105 

868 
650 
942 

1,815 
1,280 

576 
1,001 984 

621 
726 

1,326 1,392 
614 1,053 

1,191 869 

586 
417 1,730 
450 
275 
675 
388 

1,449 1,322 

518 
1,881 

770 

1,383 
1,142 
1,213 

1,377 617 1,061 
2,599 

1,400 1,092 
1,057 535 

2,348 929 
669 

1,594 
306 
447 
652 

1,540 
1,953 1,704 607 

318 
309 1,556 

441 

81.8 
77.8 
81.2 
63.2 
79.9 
89.6 
90.6 
79.6 
75.4 81.7 

81.1 
69.6 
86.9 
87.4 87.0 

73,7 73.6 
84.4 
85.4 87.4 

91.5 74.0 80.5 

83.8 87.3 
82.6 

74.4 
83.5 
78.8 
87.5 

74,6 84.2 
80.1 84.3 
89.8 

86.1 78.4 
52.1 
82.8 

90.9 79.5 
78.4 
87.4 82.9 

81.5 36.3 89.1 

80.4 81.9 

60.9 77.1 
83.2 
86.5 
85.4 

57.4 
51,0 77.5 
66.7 

9 
708 

1,297 
359 1,163 

1,733 
1,853 677 

150 
795 

572 
1,408 1,214 1,162 961 

639 
479 
796 

1,550 
1,119 

418 
786 
850 

482 
663 

1,213 
1,030 494 

882 
1,040 

717 
436 

348 1,364 394 
205 
568 
311 

1,222 
1,187 426 

1,661 
608 

1,164 
840 

1,045 1,080 

321 
879 

2,333 
1,272 868 

829 
467 

1,947 

758 
243 

1,420 246 
366 
397 

1,187 1,625 
1,473 518 183 

158 

1,206 294 

Cities  of  25,000  Or  More  Population 

% Radio 

City 

Units Radio 
Units 

Sioux  Falls. .  . 11,245 94.2 
10 , 596 

72,322       81.7  59,068 

Matthews  Quits  WJHL; 

Joins  Army  Air  Force 
LEAVING  for  the  duration,  W.  K. 
Matthews,  busi- 

ness manager  of 
WJHL,  Johnson 
City,  Tenn.,  has 
entered  the  Army 
as  a  lieutenant  in 
the  Army  Air 
Force.  Before  re- 

ceiving an  assign- 
ment he  is  at- 

tending a  train- 
ing school  in  Mi- 
ami, Fla.  Mr.  Matthews  has  been 

with  the  station  since  its  start  in 
1938. 

Mr.  Matthews 

Lady  Esther  Change 
LADY  ESTHER  Co.,  Evanston, 
111.  (cosmetics),  with  broadcast  of 
June  29  changes  format  and  title 
of  lis  weekly  half -hour  program 
featuring  Freddy  Martin's  orches- 

tra on  65  CBS  stations,  Monday 
10-10:30  p.m.  (EWT).  Titled  Al- 

bum of  the  Week,  the  new  series 
will  include  dramatic  vignettes, 
each  associated  with  the  featured 
musical  numbers.  Tunes  will  honor 
weekly  a  different  type  character. 
Bob  Haymes  is  featured  vocalist, 
Bob  Lee  and  Jerome  Lawrence  are 
writers,  with  Bill  Lawrence  as 
Hollywood  producer  of  Pedlar  & 
Ryan,  agency  servicing  the  account. 

'Heir  Is  O.K. 

INDICATIVE  of  American 
aversion  to  censorship  is  this 
story  reported  by  WKBZ, 
Muskegon,  Mich.  Al  Beck,  in 
reading  a  UP  report,  recently 
quoted  words  of  airmen,  who 
after  chasing  Japs  at  the 
Battle  of  Midway  declared, 
"We  gave  'em  hell!"  When 
Al  reached  that  point  in  the 
dispatch  a  failure  of  current 
caused  a  dimout.  Promptly, 
the  station's  phones  began  re- 

ceiving listeners'  messages  to 
the  effect  that  "you  shouldn't have  taken  him  off  the  air 

for  saying  that.  We  liked  it." 

Set  Tactics  Criticized 

FOLLOWING  a  recent  investiga- 
tion conducted  by  regional  offices 

of  the  Office  of  Price  Administra- 
tion, particularly  in  the  New  York 

area,  it  was  announced  June 
19  that  some  customers  are  il- 

legally required  to  purchase  un- wanted merchandise  in  order  to 
purchase  radios,  phonographs  and 
certain  household  appliances.  In 

a  warning  that  such  "package 
deals"  were  in  violation  of  the 
General  Maximum  Price  Eegula- 
tion,  Price  Administrator  Leon 
Henderson  said  that  if  the  items 
were  not  sold  in  package  lots  last 

March  they  must  now  be  sold  in- dividually. 
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FCC  Is  Sustained 

On  WTNJ  Appeal 
Court  Denies  Stay  Order 
To  Stop  WTTM  Operation 
DECIDING  the  second  of  several 
pending  appeals  seeking  stay  or- 

ders from  decision  of  the  FCC,  the 
U.  S.  Court  of  Appeals  for  the  Dis- 

trict of  Columbia  in  a  per  curiam 
opinion  June  22  sustained  the  mo- 

tion of  the  FCC  to  dismiss  appeal 
of  WTNJ,  Trenton,  N.  J.,  from  the 
FCC's  action  in  granting  the  new 
WTTM  authority  to  operate  in 
that  city.  Associate  Justices  Miller 
and  Vinson  concurred  in  the  FCC 
motion,  while  Associate  Justice 
Stephens  dissented. 

"This  cause,"  said  the  court's 
order,  "came  on  to  be  heard  on  the 
transcript  of  record  from  the  FCC 
on  appellant's  petition  for  stay  or- 

der on  the  intervener's  [WTTM] 
motion  to  dismiss  and  on  the  mo- 

tion of  the  FCC  to  dismiss.  On 
consideration  hereof,  it  is  ordered 
by  the  court  that  the  motion  of  the 
FCC  to  dismiss  this  appeal  be  and 
it  is  hereby  granted,  and  that  this 
appeal  be  and  it  is  hereby  dis- 
missed." 

Justice  Stephens  dissented,  it 
was  stated,  because  he  was  of  the 
view  that  the  Commission's  motion 
to  dismiss  and  the  intervener's  mo- 

tion to  dismiss  should  both  be  de- 
nied, and  that  a  stay  order  should 

be  granted  but  its  eifect  limited  to 
enjoining  pendente  lite  of  the  issu- 

ance of  a  license.  His  proposal,  ac- 
cording to  counsel,  was  that  the 

regular  license  to  WTTM  should 
not  be  issued  until  the  appeal  had 
been  decided.  The  appeal  was 
brought  by  WTNJ  on  competitive 
economic  grounds. 

Other  Appeals  Pending 
On  April  22,  in  the  appeal  of 

Frequency  Broadcasting  Co.,  New 
York,  involving  an  FM  grant,  the 
court  dismissed  the  appeal  and  the 
petition  for  a  stay  order  without 
opinion. 

Still  pending  are  appeals  of 
NBC,  in  behalf  of  KOA,  Denver, 
from  the  decision  granting  WHDH, 
Boston,  fulltime  on  the  850  kc. 
clear  channel,  and  that  of  WCPO, 
Cincinnati,  from  the  FCC  decision 
granting  WCOL,  Columbus,  an  as- 

signment on  the  1230  kc.  local 
channel,  resulting  in  purported  cur- 

tailment of  service.  In  both  actions 
petitions  for  stay  orders  were  filed. 
The  Supreme  Court  on  April  6 
held  the  lower  court  is  authorized 
to  stay  authorizations  of  the  FCC 
when  the  conditions  warrant. 

The  NBC-WHDH  case,  construed 
as  involving  the  fate  of  clear  chan- 

nels from  the  purely  legal  stand- 
point, was  reargued  before  the  full 

appellate  court  on  June  13.  WHDH 
already  is  operating  full  time  on 
850  kc. 

Another  appeal  pending,  accom- 
panied by  a  stay  order  petition,  is 

that  of  WOW,  Omaha,  which  pro- 
tested an  increase  in  power  of 

WKZO,  Kalamazoo,  on  the  same 
590  kc.  frequency,  on  grounds  of  in- 

terference and  curtailment  of  serv- 
ice. 

BACON'S  WOES 
As  Fate  Stymies  Ballgame 

 Five  Times-  — 
THOSE  sand  traps  and  obstacles 
along  the  fairway  would  never  look 
hard  to  Roger  Bacon,  baseball  an- 

nouncer of  WTOL,  Toledo,  who  re- 
cently had  a  lesson  in  real  difficul- ties. 

Finishing  his  sports  review  at 
6:20  p.m.,  Bacon  prepared  to  leave 
for  a  broadcast  of  the  Toledo-Kan- 

sas City  game  that  night  only  to 
have  rain  suddenly  flood  out  the 
game  at  7.  Bacon  then  arranged 
for  a  telegraphic  description  of 
the  Columbus-Milwaukee  contest  at 
8,  but  received  a  call  at  7:30  from 
his  ace  telegrapher  that  he  was 
stranded  in  the  storm  without 
transportation  to  WTOL.  Bacon 
dashed  out  in  his  car  to  rescue  the 
telegrapher  only  to  return  at  8  and 
find  further  grief — the  game  was 
postponed  20  minutes  for  a  base- ball clown  act. 

At  8:20  the  game  finally  started, 
but  again  fate  struck — this  time 
lightening  through  the  telegraph 

CBC  Men  in  Service 
THERE  ARE  NOW  64  employes 
of  the  Canadian  Broadcasting  Corp. 
on  active  service,  Gladstone  Mur- 

ray, CBC  general  manager  reported 
to  the  Parliamentary  Committee  on 
Broadcasting  at  Ottawa.  Each  case 
was  considered  to  determine  where 
the  employe  could  be  of  greater 
service  but  care  was  taken  to  avoid 
interfering  with  the  desire  of  in- 

dividuals who  wished  to  join  the forces. 

wire.  However,  after  20  minutes  of 
furious  ad  libbing.  Bacon  breathed 
easier  when  the  game  came  in 
again  and  four  innings  proceeded 
without  mishap. 

Old  man  hard  luck  was  still  to 
be  reckoned  with,  however,  as  word 
came  in  from  Columbus  at  9 :30  that 
the  stadium  lights  had  suddenly 
gone  out.  At  10:45  after  Bacon 
had  been  frantically  filling  in  for 
an  hour  and  15  minutes,  the  um- 

pires in  Columbus  came  through 
with  the  straw  that  broke  the 
camel's  back — "game  called  on  ac- 

count of  darkness." 

Radio  Stars  Are  Signed 
For    Film  Productions 

FILM  rights  to  title  of  Bob  Hope's 
autobiography.  They've  Got  Me Covered,  have  been  bought  by 
Samuel  Goldwyn,  Hollywood  film 
producer.  Approximately  4,000,000 
copies  of  the  book  have  been  sold 
with  distribution  for  a  time  through 
hit;  NBC  sponsor,  Pepsodent  Co. 

True  Boardman,  Hollywood  radio 
writer,  has  completed  an  assign- 

ment on  the  Universal  film,  "What 
Happened,  Caroline?",  and  has been  re-signed  by  that  studio  to 
work  with  Ernest  Pascal  in  script- 
in(j  an  untitled  picture  to  be  pro- 

duced by  Charles  Boyer.  Sam 
Hayes,  West  Coast  newscaster,  has 
been  signed  to  portray  a  commenta- 

tor in  Paramount's  "Wake  Island." Harlow  Wilcox,  announcer  on 
the  NBC  Fibber  McGee  &  Molly, 
with  Gale  Gordon  and  Bill  Thomp- 

son who  portray  Mayor  LaTrivia 
and  Wallace  Wimple  respectively 
on  that  program,  have  been  signed 
for  feature  parts  in  the  RKO  film, 
"All  for  Fun". 

EXCLUSIVE  OUTLET  for  NBC 
in  5 

;T.  LOUIS  AREA 

POWERFUL  SALES 

STIMULATOR! 

NBC  Programs  on  KSD  Have  Been  Leading  in  "FIRSTS" 
Since  1935  in  All  Nation-Wide  Star-Program  Popularity  Polls 

If  Is  225  Miles  from  KSD  fo  fhe  Nearesf  NBC  Sfafion 

A  Distinguished  Broadcasting  Station 

Station  KSD    The  St.  Louis  Post -Dispatch POST-DISPATCH  BUILDING,  ST.  LOUIS,  MO. 

FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK                CHICAGO                ATLANTA               SAN  FRANCISCO        "  HOLLYWOOD 
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BACKYARD  ALCHEMY 
Draws  Frowns  as  Uncle  Sam 

 Scans  Gas  Book  

BROADCASTERS  Victory  Coun- 
cil has  followed  up  its  initial  ac- 

tion sending  telegrams  to  stations 
throughout  the  country  warn- 

ing against  a  book,  Fearless Motor  Fuel  Formulas  with  a 
lengthy  bulletin  on  the  situation. 
Selling  for  $2,  the  book  is  supposed 
to  provide  the  reader  with  the  ele- 

ments of  backyard  alchemy  to  pro- 
duce a  substitute  for  rationed  gaso- 
line [Broadcasting,  June  15]. 

Being  contrary  to  the  best  inter- est of  the  war  effort,  BVC  reports 
the  book  is  considerably  frowned 
upon  by  the  OFF  and  OPA.  First 
they  contend  that  the  use  of  such 
fuel  is  in  direct  violation  of  gaso- 

line definition  contained  in  the  gas- 
oline rationing  regulations  and  add 

that  it  is  contrary  to  rubber  con- 
servation efforts. 

Joe  Miller  Is  'Drafted' 
For  Labor  Board  Duties 
THE  WAR  LABOR  BOARD  has 
"drafted"  Joseph  L.  Miller,  NAB 
labor  relations  director,  to  serve  in 
a  part-time  capacity  as  a  panel 

mediator.  Mr. 
Miller  sat  last 
week  as  industry 
representative  on 
the  panel  hear- 

ing the  Montgom- 
ery Ward  &  Co. case. 

The  industry 

r  e  p  r  esentatives 
chosen  for  panel 
work  by  the  board 
are  generally  rec- ognized as  outstanding  experts  in 

the  field  of  labor  relations. 

Mr.  Miller 

Canada  Fee  Criticized 

TERMING  "scandalous"  the  pro- cedure of  placing  Government  paid 
programs  on  the  Canadian  Broad- 

casting Corp.  network  through  ad- 
vertising agencies,  M.  J.  Coldwell, 

member  of  the  Parliamentary  Com- 
mittee on  Radio  Broadcasting  at 

Ottawa,  criticized  the  paying  of  an 
agency  commission  for  placing  such 
programs  on  a  Government-owned 
broadcasting  system.  Evidence  was 
given  that  by  placing  the  programs 
through  agencies  the  cost  to  the 
Government  was  the  same  as  though 
it  were  placed  directly,  but  the 
CBC  by  allowing  discounts  to  the 
agencies,  received  less  revenue.  The 
committee  asked  for  a  statement  on 
the  total  amount  of  discount  paid 
by  the  CBC  on  government  adver- 

tising placed  through  agencies. 
Special  reference  was  made  to  the 
programs  placed  by  the  Wartime 
Price  and  Trade  Board,  the  War 
Finance  Committee  and  the  Depart- 

ment of  Munitions  and  Supply. 

Radio  Events  Gets  Forecasts 
SYNDICATION  and  servicing  of  the 
Dunkel  Football  Forecasts  for  1942, 
an  11-week  football  prediction  series 
by  Dick  Dunkel,  e.xeeiitive  of  Dona- 
liue  &  Coe,  New  York,  and  head  of 
the  Dunkel  Sports  Research  Service, 
will  be  handled  by  Radio  Events  Inc., 
New  York  and  Hollywood.  Mr.  Dun- 

kel will  continue  to  handle  the  fore- 
casts under  the  direction  of  Joseph  M. 

Koehler,  of  Radio  Events,  who  will 
handle  the  sale,  syndication  of  scripts 
and  distribution  of  the  football  fore- 

cast sheets.  More  than  120  stations 
used  the  service  last  year. 

Mr.  Pellegrin 

Pellegriii  Quits 
To  Join  Army 

Resigns  NAB,  To  Be  Captain 
Assisting  Lt.  Col.  Kirby 
COMMISSIONED  a  captain  in  the 
Army,  Frank  E.  Pellegrin,  direc- 

tor of  the  Department  of  Broadcast 
Advertising  of  the  NAB,  has  been 

ordered  to  report 

early  next  month 
to  the  Radio 
Branch,  Bureau 

of  Public  Rela- 
tions, at  Wash- 
ington headquar- 

ters. It  is  expect- ed he  will  become 
administrative  of- 

ficer under  Lt. 
Col.  Edward  M. 
Kirby,  chief  of  the 

the  Radio  Branch,  former  NAB 
public  relations  director. 

Capt.  Pellegrin's  departure  leaves 
three  vacancies  on  the  NAB  execu- 

tive staff.  Col.  Kirby's  post  as  pub- 
lic relations  director  has  been  va- 

cant for  more  than  a  year.  Lynne 
C.  Smeby,  director  of  engineering, 
resigned  last  April  to  join  the  Sig- 

nal Corps  as  a  civilian  consultant. 

Replacement  Soon 
All  three  posts  may  be  filled 

shortly.  The  NAB  Board  of  Direc- 
tors is  expected  to  meet  in  mid- 

July,  though  no  definite  date  yet 
has  been  set,  to  consider  personnel 
and  other  matters.  NAB  President 
Neville  Miller,  however,  may  fill 

the  engineering  and  Bureau  of  Ad- 
vertising posts  prior  to  that  time. 

Because  of  Capt.  Pellegrin's  ex- cellent record  since  joining  the 

NAB  on  April  1,  1941,  it  is  ex- 
pected every  effort  will  be  made  to 

fill  the  post  as  expeditiously  as  pos- 
sible, so  there  will  be  a  minimum 

of  loss  in  continuing  functions  of 
that  bureau.  Capt.  Pellegrin  was 
sales  manager  of  Central  States 
Broadcasting  System  (KOIL, 
KFAB,  KFOR)  before  joining  the 
NAB.  Prior  to  that,  he  was  public 
relations  director  of  Creighton 
University,  from  which  he  was 

graduated. The  34-year-old  broadcaster  was 
president  of  the  Junior  Chamber  of 
Commerce  of  Ohio  and  national 
director  for  Nebraska  of  the  U.  S. 
Chamber  when  he  joined  the  NAB. 
He  has  had  radio  experience  in  sell- 

ing, writing,  producing  and  an- nouncing, but  with  emphasis  on 
commercial  operations.  In  1940  he 
was  voted  Omaha's  "outstanding 
young  man"  and  received  the  U.  S. 
Chamber  award  for  contributing 
outstanding  civic  service  to  Omaha. 

New  Walgreen  Series 
WALGREEN  DRUG  Co.,  Chicago 
(drug  chain),  on  June  29  will  start 
sponsorship  of  five-minute  news- 

casts 20-49  times  weekly  on  12  sta- 
tions in  five  cities  as  follows:  Mil- 

waukee, WTMJ  40,  WISN  42;  Salt 
Lake  City,  KSL  20,  KYDL  21; 
Louisville,  WHAS  35,  WAVE  42, 
WINN  42;  St.  Louis,  KWK  42; 
KXOK  42,  WIL  42;  Memphis, 
WMC  49,  WMPS  42.  Agency  is 
Schwimmer  &  Scott,  Chicago. 
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ARCADY  FARMS  MILLING 
/%  Co.,  Chicago,  has  completed 

X  JL  introductory  distribution  in 
the  Cincinnati  marl^et  of 

its  dry  dog  food,  Arcady  Dog- 
Ration,  through  the  facilities  of 
Specialty  Sales,  a  subsidiary  or- 

ganization of  WLW,  Cincinnati, 
organized  four  months  ago  to  intro- 

duce and  gain  distribution  of  prod- 
ucts in  grocery  and  drug  stores 

throughout  the  Cincinnati  area. 
The  Arcady  Dog  Food,  the  first 

product  handled  by  Specialty  Sales, 
was  introduced  and  sold,  according 
to  W.  P.  McCarthy,  head  of  dog 
food  division  of  Arcady  Farms 
Milling  Co.,  to  over  800  retail  out- 

lets in  the  past  three  months  in 
Cincinnati,  Hamilton,  Covington, 
Newport,  and  other  cities  in  the 
area  where  it  formerly  had  no  dis- 
tribution. 

The  Specialty  Sales  organization, 
under  the  direction  of  Lou  Ser- 

geant, acts  as  a  sales  organization 
service  for  food  and  drug  manu- 

facturers and  distributors  who 
wish  to  introduce  a  product  or  in- 

crease present  distribution  in  the 
Cincinnati  market,  thereby  increas- 

ing the  scope  of  potential  adver- 
tisers for  WLW.  The  service 

charges  a  flat  fee  pro-rated  on  a 
per  salesman  basis,  with  four  non- 
competing  products  simultaneously 
introduced  within  a  stipulated  three 
month  period.  A  staff  of  salesmen 
introduce  and  sell  the  product  by 
calling  on  the  retailers  regularly, 
building  up  good  will  and  acquaint- 

ing the  trade  with  the  service. 
Products  currently  handled  by  the 
sales  organization  are  Karith 
Chemical,  Chicago  (cleaning  fluid) , 
Seal-Cote  Co.,  Hollywood  (finger- 

nail protector)  ;  Floret  Sales  Co., 
New  York  (perfume). 

Three-Way  Job 
REGARDED  as  a  promotional 
plus  by  the  sales  department  of 
the  CBS  Pacific  Network,  new 
brochures  and  printed  literature 
are  now  ofi^ering  three-way  aid  in 
the  job  of  selling,  according  to  Ar- 

thur J.  Kemp,  West  Coast  general 
sales  manager.  CPN  selling  litera- 

ture also  serves  as  a  base  for  ad- 
ditional sales  arguments  and  for 

"convincers"  when  the  need  arises. 
To  derive  maximum  benefit  from 

this  new  triple-threat  material, 
CPN  has  adopted  the  practice  of 
devoting  a  meeting  of  the  entire 
sales  department  to  the  introduc- 

tion of  a  single  piece  of  selling 
literature  with  its  specific  appli- 

cation being  thoroughly  discussed. 
Point-by-point  analysis  has  been 
found  to  not  only  stimulate  inter- 

est, but  also  to  bring  out  features 
which  the  individual  salesmen 
might  have  overlooked,  declared 
Mr.  Kemp. 

Effectiveness  of  promotional  ma- 
terial has  been  increased  as  well 

by  marking  a  piece  for  an  individ- 
ual prospect.  This  implied  consid- 

eration and  understanding  of  a 
client's  needs  pays,  Mr.  Kemp  has discovered,  large  dividends. 

WCPO's  Anniversary 
WCPO,  Cincinnati,  on  June  19  cele- 

brated its  fifth  anniversary  of 
using  news  on  the  hour  every  hour. 
Promotion  included  a  number  of 
newspaper  ads,  a  proclamation 
from  Cincinnati's  Mayor,  James 
Garfield  Stewart  and  special  pro- 

grams, including  a  birthday  for 
five-year-olds. 

Sales  Aids — Birthday  Celebration — Toy  Tops 
Campaign   Summaries — Tip  Sheet 

CJOR  Presentations 

TO  PROMOTE  advertising  cam- 
paigns being  conducted  over  CJOR, 

Vancouver,  B.  C,  the  station  care- 
fully plans  all  types  of  cooperation. 

At  the  conclusion  of  the  campaign 
the  station  develops  a  presentation 
describing  types  of  cooperation 
with  examples  included  and  sum- 

marizes activities  of  each  store 
participating  in  the  merchandising 
effort  complete  with  pictures.  Ac- 

cording to  the  station's  officials, 
this  type  of  promotion  though  in- 

expensive has  proved  to  have  ex- 
tensive appeal. 

Topeka  Tops 

CURRENT  in  the  promotional  bar- 
rage of  WIBW,  Topeka,  is  an  over- 
sized mailing  card  with  a  toy  top 

attached  and  stressing  WIBW  for 
"Tops  in  Sales  Results." 

In  the  Papers 

TITLES  and  ti  mes  of  programs  on 
WOR,  New  York,  are  carried  in 
218  daily  newspapers  reaching 
11,873,414  persons,  according  to 
figures  compiled  by  the  WOR  pro- 

motion department.  Of  the  total 
number  of  newspapers,  51.4%  were 
within  the  WOR  guaranteed  area, 
reaching  8,932,768  readers  or 
75.2%.  The  remaining  .48.6%  of  the 
papers  outside  the  guaranteed 
area  reach  2,940,646  people,  pro- 

viding a  bonus  coverage  for  WOR 
advertisers,  the  survey  states. 

*  * 

Service  Flags 

WTMJ,  Milwaukee,  has  distributed 
more  than  7,000  service  flags  in  the 
past  12  weeks  to  service  families. 
Flags  are  distributed  free  to  those 
requesting  them  in  writing. 

SPONSOR  WELCOME  is  proffered 
Ken  Aldington  (left),  advertising 
manager  of  Omar  Inc.,  Omaha 
(flour),  to  the  South  Dakota  Re- tailers Convention  in  Sioux  Falls. 
On  hand  was  Arden  E.  Swisher, 
merchandising  manager  of  WNAX, 
Yankton.  WNAX  provided  talent 
for  a  gala  program  closing  the 
three  day,  June  7-9  sessions. 

Tips  To  Sponsor 
A  Tip  Sheet  has  been  distributed 

to  agency  timebuyers,  station  reps 
and  prospective  advertisers  by 
KROW,  Oakland,  Cal.,  with  popu- 

lation figures. 

As  neighborly  and  welcome  as  the 

creamery  "pick-up"  man,  WIBW 
makes  daily  calls  on  678,400  farm 
homes  .  .  .  only  our  pick-ups  are 
sales,  good-will,  name  preference,  and 

orders  for  our  advertisers. 

Speaking  of  cream — dairy  products  bring  these  farms 

a  steady,  spendable  income  you  can't  afford  to  ignore. Over  116  million  dollars  EXTRA  MONEY  for  Kansas 

alone — and  WIBW  prys  loose  cream  dollars  for  your 
product  in  Nebraska,  Iowa,  Missouri  and  Oklahoma 
as  well. 

Just  ask  any  WIBW  advertiser  what  he  thinks.  You'll 
be  letting  yourself  in  for  one  of  the  doggondest  sales-talks 

you  ever  heard  .  .  .  things  we  wouldn't  dare  to  say  our- 
selves. WIBW  advertisers  are  our  best  salesmen  .  .  . 

and  the  reason  is  RESULTS. 

WI BW  ̂
^-^>JLw^  ̂

  T(c4^' 
WW    A  Jk#  WW  ^f^U^  '    COLUMBIA  OUTLET  FOR  KANSAS 

NEW  YORKi 

 :   BEN    LUDY,  G...  Mgr.   
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

DETROIT  CHICAGO  KANSAS  cItY SAN  FRANCISCO 
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SOMEWHAT  on  the  line  of  t
he 

BBC's  Music  to  Work  By 
programs  for  war  workers 
is  the  new  William  Wrigley 

Jr.  Co.  five  times  weekly  show 
starring  Ben  Bernie  &  All  the 
Lads  on  CBS.  Although  designed 
to  entertain  the  entire  listening- 
audience  in  the  5:45-6  p.m.  period, 
Bernie  takes  time  between  musi- 

cal numbers  to  give  messages 
of  encouragement  to  the  millions 
working  on  production  lines  who 
hear  the  program  over  public  ad- 

dress systems  in  war  plants 
throughout  the  country.  The  series 
started  June  15  as  a  summer  re- 

placement for  Scattergood  Baines. 
Agency  is  Arthur  Meyerhoff  &  Co., 
Chicago. 

Letter  from  General 

A  WEEKLY  LETTER  from  Maj. 
Gen.  Frederick  E.  Uhl,  command- 

ing officer  of  the  Seventh  Corps 
Area,  is  broadcast  by  KMOX,  St. 
Louis.  Letter  gives  a  brief  report 
of  activities  at  various  camps  plus 
general  information  for  persons  in 
the  Corps  Area. 

f**^  PROGRAMS 
Dear  Adolf 

LETTERS  to  Hitler,  composed  by 
Stephen  Vincent  Benet,  American 
poet,  for  the  weekly  NBC  series, 
Dear  Adolf,  are  to  be  shortwaved 
in  Spanish  to  Latin  American 
countries.  Alvaro  Gonzales,  an- 

nouncer-writer of  the  Spanish  sec- 
tion of  NBC's  International  Divi- 

sion, will  read  the  letters.  The 
Spanish  shortwave  version  of  the 
program  Sunday,  5  p.m.  will  also 
be  heard  by  U.  S.  listeners.  The 
domestic  broadcast  is  heard  Fri- 
days. 

Egad 
TALL  TALES  are  told  on  BLUE 
in  a  weekly  series  based  on  the 
comic  strip  character,  "Major 
Hoople,"  known  to  funny  page 
readers  for  20  years. 

Raffles  Returns 

REVIVING  the  melodramatic  Eng- 
lish mystery  character  and  in  a 

modern  war  setting,  a  weekly  half 
hour  adventure  series  titled  The 
Return  of  Raffles,  has  been  started 
on  CBS  West  Coast  stations.  Neil 
Hamilton,  film  actor,  has  the  title 
role.  Gaylord  Carter,  organist,  sup- 

plies atmospheric  background  mu- sic. Paul  West  writes  the  series. 
Ted  Bliss  is  producer. K'         ̂   * 

Shut  Up! 

TO  combat  loose  talk  and  rumor 
carrying  that  might  be  detrimental 
to  our  war  effort,  KTKC,  Visalia,  at 
each  station  break  uses  a  filtered 
mike  and  a  weird  voice  to  warn, 
"Button  your  lip,  or  you'll  sink  a 
ship",  or  "Close  your  yaps,  don't 

help  the  Japs". 

ri^^i'i  Ynatc/c 

50  KILOCVCL 

Dunce's  Delight 

COMEDIANS  serve  as  experts  on 
It  Pays  to  Be  Ignorant,  MBS  quiz 
program,  designed  to  boost  the 
self-confidence  of  people  whose  wits 
are  fagged  from  ti'ying  to  keep  up 
with  the  radio  experts.  Reversing 
the  usual  quiz  program  formula, 
listeners  are  challenged  to  submit 
questions  which  can  be  answered 
by  a  board  of  comedians  including 
Tom  Howard,  Harry  McNaughton, 
George  Shelton  and  Ann  Thomas. 
Prizes  of  minimum  usefulness  are 
awarded  to  those  succeeding  in 
drawing  correct  answers  from  the 
"experts,"  chosen  for  their  high 
I.Q.,  meaning,  according  to  How- 

ard, "Ignorance  Quotient." 

Lady  Commandos 
AS  THE  RESULT  of  favorable 
response  to  You  and  the  War,  five- 
minute  discussion  of  war  work  for 
women  by  Ernesta  Barlow  on 
WEAF,  New  York,  the  program 
has  been  extended  to  the  NBC 
network,  and  is  no  w  presented  each 
week  as  Commando  Mary.  Appear- 

ing on  each  broadcast  as  the  "Com- 
mando Mary"  of  the  day,  are 

women  playing  a  prominent  part 
in  the  nation's  war  program.  Mrs. 
Barlow  continues  to  present  dis- 

cussions of  courses  in  war-time  oc- 
cupations, and  salaried  and  volun- 

teer jobs  available  to  America's 
45,000,000  women. 

Art  That  Lives 

ART  will  be  spelled  with  a  small 
"a"  on  the  program  Living  Art  to 
be  presented  on  CBS  each  week 
in  conjunction  with  the  Metro- 

politan Museum  of  Art  in  New 
York.  Stressing  the  beauty  of  ob- 

jects not  found  in  museums,  and 
ranging  in  subject  from  advertis- 

ing posters  to  paintings  in  the 
National  Gallery,  Washington,  the 
series  starts  July  7  with  a  pro- 

gram featuring  William  Gropper, 
noted  painter,  and  Otis  Shepard, 

who  does  posters  for  Wrigley's 
chewing  gum,  discussing  "Easel  vs. 
Billboard".  Program  takes  the  place 
on  the  CBS  schedule  filled  by  Liv- 

ing History. 

Buddy  Letters 
SOLDIER  LETTERS  received  by 
listeners  provide  the  theme  of  Our 
Buddies  over  KSD,  St.  Louis, 
sponsored  by  the  Food  Center  and 
Jim  Remely  Super  Stores.  Friends 
and  relatives  of  servicemen  are 
also  interviewed  on  the  air.  A 
"Buddy  Box"  containing  cigarettes, 
shaving  cream,  razor  blades,  sta- 

tionery and  a  pencil  set  is  sent 
servicemen  whose  letters  are  read. 
Organ  and  piano  music  round  out 
the  musical  side  of  the  broadcasts. 
Already  letters  have  been  used 
from  men  in  India,  Australia  and Ireland. 

*      *  ❖ 

Relic  Records 

PHONOGRAPH  RECORD  "mu- seum" pieces  are  used  by  Al  Taylor, 
of  the  staff  of  WCAU,  Philadel- 

phia, for  a  new  record  show  heard 
each  morning  at  7:30.  Called  the 
Wax  Museum,  the  oldest  records  ob- 

tainable, including  cylindrical  discs, 
are  played.  Listeners  are  invited 
to  send  in  their  ancient  records  to 
be  played  during  the  program. 
Wherever  possible,  a  modern  ver- 

sion of  the  oldtime  recorded  selec- 
tion is  also  played  for  contrast. 
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House  Group  Asks 

Higher  Postal  Rate 
Suggests  Third  Class  Be  Put 
On  Self-Sustaining  Basis 
IN  ITS  QUEST  for  additional 
revenue  to  bolster  the  1943  tax  bill 
now  under  consideration,  the  House 
Ways  &  Means  Committee  last 
Wednesday  voted  to  direct  the  Post 
Office  to  increase  third  class  mail 
rates  to  the  point  vv^here  the  service 
will  pay  for  itself.  The  report  was 
included  in  the  Committee's  report on  the  new  6  billion  tax  bill  for 
1943. 

Third  class  mailing  privilege  ap- 
plies to  circulars  and  advertising 

matter.  The  Post  Office  claims  this 
mailing  class  last  year  showed  a 
deficit  of  $22,325,000.  A  special 
committee  has  been  appointed  to 
investigate  mailing  rates  and  it 
was  said  that  the  House  tax  com- 

mittee hopes  means  will  be  found 
to  bring  about  a  balance  in  rates. 

Periodical  Rates 

The  committee  already  has  voted 
to  increase  second  class  privileges 
to  a  pay-as-they-go  basis.  This  will 
affect  mailing  of  newspapers  and 
periodicals  and  it  is  hoped  that  an 
estimated  80  million  loss  yearly 
will  be  recovered. 

At  the  Post  Office  it  was  said  the 
report  asked  for  by  the  committee 
will  require  a  great  deal  of  de- 

tailed effort  and  that  it  cannot  be 
expected  for  some  time.  It  was  also 
indicated  that  some  objection  may 
arise  from  the  Post  Office.  It  was 
pointed  out  that  much  business  in 
first  class  mailing — which  more 
than  pays  for  itself — arises  from 
the  second  and  third  class  privileges 
being  extended  to  various  industries 
and  that  the  moves  proposed  by  the 
tax  committee  might  do  more  harm 
than  good.  It  was  explained  that 
the  present  Post  Office  setup  would 
have  to  be  maintained  in  any  case 
and  losses  in  business  because  of 
increased  rates  might  result  in  a 
greater  deficit. 

Mrs.  Roosevelt  Advises 

Freedom  of  the  Radio 

THROUGH  her  column  "You  Ask 
Me"  appearing  in  the  Ladies  Home 
Journal,  Mrs.  Eleanor  Roosevelt, 
wife  of  the  President,  recently  indi- 

cated her  wishes  for  a  free  radio. 
Mrs.  Roosevelt  was  asked  by  a 
reader  if  it  would  be  possible  to 
have  legislation  passed  forbidding 
gangster  and  horror  stories  on  the 
air  and  answered  that  "I  think  it 
would  be  a  pity  to  pass  legislation 
which  would  be  censorship  legisla- 

tion, either  for  the  press  or  the 
radio  or  the  movies."  She  contin- 

ued: "All  these  distributors  of 
news  and  entertainment,  of  ne- 

cessity, are  anxious  to  please  the 
public;  and  once  you  get  the  public 
educated  so  that  they  are  really 
determined  that  their  children  shall 
not  listen  to  certain  programs  on 
the  air,  you  will  have  no  difficulty 

getting  them  off  the  air." 

NBC-Chjcago  men  in  the  armed  forces 
totaled  37  last  week  with  the  entry  of 
David  J.  Kempkes,  studio  engineer, 
into  the  Army  Signal  Corps  as  a  Sec- 

ond Lieut.,  and  Paul  Anderson  an- 
nouncers' clerk,  in  the  Navy. 

Advertising  for  Consumer  Education 

In  Planning  for  Post-War  Era  Urged 
SOME  CURRENT  arguments 
against  advertising  in  wartime 
were  recently  discounted  by  Car- 

roll L.  Wilson,  director  of  the  Bu- 
reau of  Foreign  &  Domestic  Com- 

merce, Department  of  Commerce. 
In  "Markets  On  the  March — At 
Home  and  Abroad",  an  article  by 
Mr.  Wilson  appearing  in  Domestic 
Commerce,  weekly  bulletin  of  the 
Department,  he  said  in  referring  to 
national  advertising  that  "some 
people  believe  that  it  should  be 
abolished  for  the  duration". 

"I  disagree  heartily,"  Mr.  Wil- 
son declared.  "Today,  more  than 

ever  before,  distributors  and  con- 
sumers alike  are  confused.  Inform- 

ative advertising  can  and  will  help 

to  dispel  this  confusion." 
He  went  on  to  say  that  the  edu- 

cational value  of  advertising  "has 
been  greatly  underrated"  by  its 
critics.  "Frequently,"  he  added,  "it 
has  been  underrated  by  advertisers 

themselves  who  abuse  the  confi- 
dence consumers  would  like  to  place 

in  such  advertising." 
Mr.  Wilson  then  pointed  eut  that 

"with  new  price  regulations,  ra- 
tioning, shortages,  the  informative 

value  of  national  advertising  is 
evident."  "It  can,"  he  said,  "be  a 
powerful  force  for  distributor  and 

consumer  education." Mr.  Wilson  took  up  the  subject 
of  "brand  or  trade  mark",  which  he 
said  also  had  come  under  criticism 
in  the  light  that  it  should  be  laid 
aside  until  the  war's  end.  "I  dis- 

agree again,"  Mr.  Wilson  said. "These  brand  names  personify 
goodwill  and  goodwill  is  at  the 
basis  of  practically  every  sale  made. 
In  fact,  goodwill  is  about  all  some 
manufacturers  in  England  and  this 
country  have  today  with  which  to 

guarantee  jobs  of  millions  of  work- 
ers in  the  post-war  period." 

To  illustrate  his  point,  Mr.  Wil- 
son took  a  hypothetical  case.  "Let 

us  suppose,"  he  said,  "that  some hand  could  sweep  every  brand  name 
off  the  shelves  today.  Think  of  the 
confusion  after  the  war.  The  longer 
we  have  to  wait  for  peace,  the 
greater  the  confusion  of  buyers. 
Many  of  the  current  buying 
standards  would  disappear.  Con- 

sumers would  have  to  revert  to  the 
trial-and-error  method  of  buying 

and  experimenting." "I  do  not  mean  to  suggest  that 

all  brands  are  good,"  he  said,  "but 
I  judge  that  not  only  you  but  all 
sensible  people  agree  with  me  that 
the  life  blood  of  business — good- 

will— must  be  kept  flowing  during 
the  war  period  in  order  that  the 
conversion  from  war  to  peace  can 
be  made  as  quickly  and  as  smoothly 

as  humanly  possible." 
He  concluded  that  "goodwill  of businessmen  for  businessmen  and  of 

consumers  for  consumable  goods  is 
one  of  the  oils  which  will  reduce 

the  friction  of  conversion." 

Lima,  Ohio  is  an  ideal  test  town  for  your  radio  cam- 

paign. Lima  is  a  thriving,  multi-industry  city  of  44,71 1 

progressive  Americans.  Lima's  only  radio  station, 

WLOK,  is  heard  in  126,685  homes.  Try  it  in  Test  Town 

— and  get  America's  reaction. 

COVERAGE  AT  LOW  COST 

1 
"THE  VOICE 

THAT  SPEAKS  FROM  THE 

HEART  OF  LIMA" 
1  LIMA.  OHIO  1 

NBC  Affi Mate  ...Full  Tim e  Operation 
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Rogers  Flays  Newscaster 

On  Alleged  Campaigning 
ON  THE  HOUSE  floor  June 
18,  Cal  Tinney,  newscaster  with 
the  Will  Rogers  delivery,  was 
severely  criticized  by  Rep.  Hoffman 
(R-Mieh.)  for  an  alleged  political 
appeal  in  his  broadcast  for  Phillies 
cigars  over  MBS  the  preceding 
Wednesday  evening. 

Rep.  Hoffman  said  Tinney  advo- 
cated reelection  of  Rep.  Eliot  (D- 

Mass.)  and  declared  himself  in 
favor  of  the  defeat  of  Representa- 

tive Short  (R-Mo.)  Ford  (R-Cal.) 
and  Rep.  Hoffman. 

WARTIME  INDUSTRY  AND  RADIO 

Cleveland  Concerns  Buy  Time  to  Tell  Public 

 About  Government  Awards  

FORMER  PAGES  of  WBBM,  Chi- 
cago, now  serving  overseas  are  How- 
ard Utt,  Navy,  Ireland;  Eiarl 

Schwartzhopf,  Army,  Iceland,  Bill 
Mors,  Air  Corps,  India. 

By  HARRY  CAMP 
Sales  Manager,  WGAR,  Cleveland 

HUGE  industrial  concerns,  hither- 
to disregarded  as  prospective  radio 

advertisers,  are  buying  time  on 
WGAR,  Cleveland,  for  the  purpose 
of  dramatically  informing  the  pub- 

lic of  Government  honors  such  as 
the  presentation  of  the  Navy  E 
Award,  the  Treasury  Payroll  Pen- 

nant, and  the  Army  and  Navy 
Burgee  for  production  excellence. 
They're  buying  time  and  are  grate- ful for  the  opportunity  of  telling 
their  complete  story  to  the  com- munity. 
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That's  the  story  behind  WGAR's sales  effort  to  offset  revenue  lost 

because  of  war's  stringencies  af- fecting various  types  of  businesses. 

Upon  learning  of  the  announce- 
ments by  the  Treasury  and  the 

Army  and  Navy,  WGAR  sales  peo- 
ple contact  the  heads  of  companies 

singled  out  for  production  awards. 
Since  most  of  the  presentations  are 
made  at  times  which  permit  the 
workers  to  attend  the  ceremonies — 
at  lunch  hour,  or  during  the  period 
between  shifts — the  presentation  is 
recorded  and  scheduled  for  broad- 

cast during  the  evening,  when  most 
of  the  workers  can  listen  and  a 
peak  audience  is  available. 

Drill  Firm  First 

First  of  the  Cleveland  firms  ap- 
proached by  WGAR  was  the  Cleve- 

land Twist  &  Drill  Co.,  recipient 
of  a  Navy  E  Award.  Since  there 
was  no  precedent  for  such  a  broad- 

cast, a  clear  job  of  selling  radio's ability  as  a  public  relations  medium 
was  necessary.  Firms  such  as  this, 
working  at  top  speed  on  vital  Gov- 

ernment contracts,  immersed  as 
they  are  in  production,  have  not 
lost  sight  of  the  value  of  public 
goodwill.  The  Cleveland  Twist  and 
Drill  Co.  decided  to  avail  itself  of 
the  broadcast. 

To  insure  news  of  this  develop- 
ment passing  to  other  companies, 

possibly  in  line  for  similar  awards, 
the  WGAR  promotion  department 
sent  out  letters  to  the  presidents  of 
major  industrial  concerns  in  North- 

ern Ohio  telling  of  the  purpose  of 
the  broadcast,  time  and  station, 
and  urging  industrialists  to  tune 
in.  Courtesy  announcements  were 
generously  sprinkled  throughout 
the  day  of  the  broadcast.  The  suc- 

cess of  the  broadcast  was  evident 
in  the  interest  expressed  by  other 
companies. 
The  National  Screw  &  Mfg.  Co., 

informed  that  it  was  to  receive  the 
Treasury  Payroll  flag,  followed  the 
example  of  Cleveland  Twist  Drill 
and  purchased  a  half-hour  on 
WGAR.  Next  to  follow  was  the 
Moto-Truck  Co.  Other  prospects 
contemplate  the  use  of  WGAR, 
awaiting  only  their  notification  of 
award. 
As  a  temporary  source  of  in- 

come, this  type  of  sponsorship  is 
most  welcome  to  any  radio  station. 
More  important,  a  job  of  education 
is  being  done  in  a  classification  of 
sponsor  whose  possibilities  have 
been  only  faintly  exploited  in  the 
past.  Cleveland  Twist  &  Drill  Co. 
has  expressed  interest  in  a  series 
of  institutional  programs.  The  en- 

thusiasm of  other  companies  pro- 
vides a  foot  in  the  door  for  a  radio 

appropriation. 

AS  ADVANCE  publicity  for  the  cam- 
paign to  be  conducted  July  17-Aug.  2 

by  Records  For  Our  Fighting  Men. 
Kate  Smith,  the  CBS  singer,  has 
written  a  by-line  column  for  use  in 
various  publications  to  explain  the 
purpose  of  the  organization  and  call 
on  the  public  to  resurrect  their  old 
phonograph  records.  These  records 
will  be  collected  during  the  drive  by 
members  of  the  American  Legion  and 
the  Legion  Auxiliary  with  the  aim  of 
converting  them  into  scrap  and  with 
the  proceeds  buy  new  records  for  our armed  forces. 

DOROTHY  McCUNE 

LEAVING  a  city  room  for 
 a  po- 

sition in  the  continuity  de- 
partment of  KVOO,  Tulsa, 

was  an  easy  transition  for 
Dorothy  McCune.  That  was  five 
years  ago.  Since  then  she  has  per- formed a  variety  of  chores  for  the 
station,  beginning  with  a  daily  pro- 

gram of  women's  news  and  assum- 
ing the  duties  of  director  of  wom- en's activities  in  addition  to  con- 

tinuity responsibilities. 
Finally  it  became  necessary  for 

her  to  perform  the  operations  of 
traffic  manager  temporarily,  but 
the  exigency  lasted  two  years.  Now 
she's  back  bossing  women's  activ- ities and  writing  and  emceeing  a 

five-weekly  half-hour  called  It's  a Woman's  World,  which  highlights 
interviews  with  leading  civic, 
church  and  club  women  of  Okla- 

homa, Kansas  and  Arkansas. 

VP  LIST  GROWING; 

46  MORE  ADDED 
DURING  THE  first  six  months 
of  1942,  the  list  of  United  Press 
radio  clients  increased  by  46,  while 
five  new  radio  news  bureaus  were 
established  and  State  radio  cir- cuits were  created  in  Kentucky, 

Wyoming,  Nebraska  and  Texas,  ac- 
cording to  a  mid-year  report  issued 

last  week  by  Al  F.  Harrison,  UP 
radio  sales  manager. 

As  a  result  of  these  expansions, 
the  report  states,  more  than  510 
stations  in  this  country  and  its 
possessions  broadcast  UP  dis- 

patches, and  more  than  610  outlets 
in  the  western  hemisphere  receive 
UP  service.  The  company  also  has 
a  similar  radio  service  in  South 
America  and  in  Canada.  The  UP 
domestic  radio  wire  service,  Mr. 
Harrison  added,  now  links  stations 
in  45  of  the  48  of  the  United 
States  directly  to  the  transconti- nental radio  circuit. 

Stations  added  since  the  first  of 
the  year  as  clients  of  UP  are: 
KFAR  KLCN  KWKW  WTMC  WCOA 

WJHP  WDLP  WLAK  KTFI  KSEI  KID 
WJBC  WHIP  KVAK  KVGB  WSON  WHOP 
WPAD  WJLB  WGAN  WHDH  WBRK WFOR  KFVS  WKRO  KGKY  WTTN 
WPAT  WLIB  WMFF  WHIT  WEGO  KILO 
WADC  WIZE  WGAR  KCRC  KWRC  WMBS 
WJPA  KQV  KLO  WSYB  WPID  WHIS KFDN. 

HEARST  RADIO,   New  York,  has 
moved  from  20  East  57th  St.  to  235 
East  45th  St.  Telephone  is  Murray 
Hill  2-3636. 
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Congressional  Discord  on  Dr.  Watson 

Emphasized  in  Appropriations  Debate 

DEBATE  in  Congress  on  the  sta- 
tus of  Dr.  Goodwin  Watson,  chief 

analyst  of  the  Foreign  Broadcast 
Monitoring  Service,  was  strongly 
revived  last  Monday  during  final 
consideration  of  the  Independent 
Offices  Appropriation  Bill,  which 
includes  the  1943  appropriation  for 
the  FCC. 

Last  Monday's  House  debate, 
which  followed  a  joint  committee 
report  on  the  bill,  brought  out  that 
House  members  of  the  committee 
were  not  in  full  accord  in  the  vote 

to  adhere  to  the  Senate's  agreement 
that  Dr.  Watson's  status  remain 
unchanged. 

Wigglesworth  Opposes 

Rep.  Wigglesworth  (R-Mass.) 
revealed  that  he  had  not  signed  the 

committee  report  because  "no  evi- 
dence has  been  put  forward  war- 

ranting the  yielding  by  the  House 
conferees."  He  declared  that  evi- 

dence offered  by  Rep.  Starnes  CD- 
Ala.),  who  originally  proposed  that 
Dr.  Watson's  salary  be  withheld  be- 

cause of  alleged  communistic  lean- 
ings, "indicates  clearly  that  Dr. 

Watson  is  not  fit  for  his  present 
position,  first  by  reason  of  previous 
subversive  affiliations;  second  by 
reason  of  documented  public  state- 

ments indicating  his  lack  of  sym- 
pathy with  our  form  of  government, 

and  his  belief  in  totalitarian  prin- 

ciples." Rep.  Wigglesworth  then  declared 
that  evidence  of  Rep.  Starnes 
against  Dr.  Watson  had  been  in  the 
hands  of  the  FCC  some  time  before 
the  House  committee  originally  con- 

sidered the  amendment  but  that 
neither  FCC  Chairman  James  Law- 

rence Fly  nor  the  FBMS  analyst 
had  appeared  before  the  commit- 

tee. He  added  that  they  did  appear 
before  the  Senate  Committee  but 

their  testimony  "was  so  unconvinc- 
ing" that  the  Starnes  amendment 

was  included  in  the  report  "in  ex- 
actly the  form  in  which  the  House 

had  adopted  it."  "It  was  only  when 
the  bill  reached  the  floor,"  he  said, 
"that  the  amendment  was  stricken 
from  the  measure." 

Testimony  against  Dr.  Watson 
was  then  offered  by  Rep.  Case  (R- 
S.  D.)  and  Rep.  Starnes,  originator 
of  the  Watson  amendment,  who 
called  Dr.  Watson's  appointment  a 
trend  "toward  the  appointment  of 
too  many,  all  too  many,  men  and 
women  in  the  huge  enmeshing 
bureaucracy  that  now  almost 
throttles  the  administrative  force 
of  this  Government  who  are  not  in 
sympathy  with  our  system  of  Gov- 

ernment, our  system  of  society,  and 
with  our  traditional  way  of  life." 
Further,  he  said  that  "Dr.  Watson 
is  a  symbol  of  these  forces." 

Viewpoint  Criticism 

He  went  on  to  review  his  testi- 
mony given  before  the  original 

House  hearings  on  the  Watson 
amendment  in  which  he  appraised 
Dr.  Watson's  philosophy  and  po- 

litical viewpoint  and  declared  that 
"he  has  been  one  of  those  responsi- 

ble for  the  promulgation  of  the  pro- 
gram of  New  America,  an  organiza- 

tion dedicated  to  the  purpose  of  the 
destruction  of  the  capitalistic  sys- 

tem and  the  substitution  of  a  plan- 
ned economy  affecting  the  life  of 

every  citizen  of  this  republic." 
Rep.  Voorhis  (D-Cal.)  arose  to 

defend  Dr.  Watson  citing  a  letter 
from  Dean  Russell  of  Columbia  U 
had  which  established  that  the 
FBMS  analyst  while  a  member  of 
the  Columbia  faculty  had  aided  in 
suppressing  communistic  moves  af- 

fecting the  university.  He  also  said 
a  conversation  with  Dr.  Watson 
had  convinced  him  an  "evolution" 
of  mind  had  taken  place  since  the 
time  of  Dr.  Watson's  "earlier  writ- 

ings." 

The  conference  report  on  Dr. 
Watson  was  also  upheld  by  Rep. 

Vorys  (R-Ohio)  who  said  that  "we 

They  All  Listen 
ENTIRE  population  of  a 
Pennsylvania  town  listens  to 
Say  It  With  Music  on  WJZ, 
New  York,  every  night,  ac- 

cording to  a  letter  received 
by  the  station.  The  fan  mail 
for  WJZ's  all-night,  all-music 
show,  came  from  Bill's  Place, 
Pa.,  a  town  of  five  inhabi- 

tants, one  of  the  smallest 
postoffices  in  the  U.  S.  by 

population. 

cannot  very  well  arrange  to  give  a 
man  a  fair  trial  on  the  floor  of  this 
house  when  we  attempt  to  invade 

the  judicial  function." 
The  conference  report  was  ac- 

cepted by  the  House  and  will  now 
go  to  the  Senate  where  no  difficulty 
in  its  passage  is  expected  in  view 
of  that  body's  original  vote  to 
strike  out  the  House  provision  to 

withhpld  Dr.  Watson's  salary. 

Canada  Labor  Rules 

CANADIAN  broadcasting  stations 
are  not  exempt  from  the  new  labor 
rationing  regulations  which  were 
announced  at  Ottawa  and  became 
effective  June  17.  The  rules  re- 

quire employers  to  ask  for  permits 
in  the  hiring  of  new  employes,  re- 

quire notification  of  dismissals  or 
quitting  of  employes,  and  cover 
practically  every  field  of  labor  in- 

cluding emplo3Tnent  by  the  Domin- 
ion, but  not  by  provincial  govern- 

ments, agriculture,  hunting  and 
fishing,  domestic  service  in  private 
homes  and  part-time  subsidiary  em- 

ployment. Employes  can  still  change 
jobs,  but  must  obtain  a  permit. 

Christian  Science  Series 

CHRISTIAN  SCIENCE  Churches, 
New  York,  has  contracted  with 
WQXR,  New  York,  to  broadcast 
two  services  and  one  lecture  origi- 

nating from  different  metropolitan 
churches  each  month,  starting  in 
July.  Account  was  placed  by  Chris- tian Science  Radio  Committee  of 
Greater  New  York. 

Attack  in  Foree! 

as  in  war In  radio  .  . 

hold  your  objective. 

you  must  attack  in  force  to  gain  and 

With  50,000  watts  on  a  clear  channel  —  backed  up  by  a  heavy 

schedule  of  NBC,  TON  and  local  programs  —  WOAI  reaches  and 

holds  your  objective  throughout  Central  and  South  Texas  ....  an 

amazingly  rich  market  in  which  a  large  and  responsive  audience 

has  the  money  with  which  to  buy  the  things  you  want  to  sell. 

50,000 

WATTS 

CLEAR  CHANNEL 

AFFILIATE  NBC 

MEMBER  TQN 

Represented  Nationally  by  EDWARD  PETRY  CO. 
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Men  &  Materials 

RADIO,  we  hear  from  all  sides,  is  doing  a 
wonderful  war  job.  But  radio  folk  are  wonder- 

ing how  long  they  will  be  able  to  continue — 
not  because  of  the  wherewithal,  but  because  of 
the  manpower  situation  and  the  equipment 
outlook. 

Every  day  adds  another  long  list  of  radio 
men,  engineers,  executives,  announcers,  writers 
and  even  apprentices,  who  have  gone  to  work 
for  Uncle  Sam.  Each  day  so  much  more  vacuum 
tube  life  is  burned  out.  Without  rather  prompt 
steps,  some  stations  may  find  themselves  with- 

out sufficient  manpower  or  replacement  ma- 
terials to  maintain  regular  operation.  It's  as 

serious  as  that! 

The  Board  of  War  Communications  (formerly 
the  DCB),  the  FCC  and  the  industry  trade 
groups  are  fully  aware  of  this  condition.  FCC- 
BWC  Chairman  James  Lawrence  Fly  took 
cognizance  of  it  in  an  official  pronouncement 
dealing  with  manpower.  He  has  previously  ex- 

pressed himself  on  the  equipment  situation, 
where  the  prospects  are  for  some  sort  of  pool- 

ing arrangement  on  a  voluntary  industry  basis, 
with  supplies  to  be  replenished  through  WPB 
by  allocations  of  materials. 

"We  feel  broadcasting  is  very  essential  in 
terms  of  mass  communication,  information  and 

in  sustaining  morale,"  Mr.  Fly  asserted.  "This 
can  hardly  be  overemphasized." 

There  now  is  in  progress  the  evaluation  of 
manpower  in  essential  industries.  This  is  being 
done  by  the  War  Manpower  Commission,  headed 
by  Social  Security  Administrator  Paul  V. 
McNutt.  It  has  a  direct  relation  to,  but  is 

not  joined  with  Selective  Service.  "In  the 
evaluation  of  different  activities,"  said  Mr.  Fly, 
"broadcasting  should  stand  high  on  the  list." 

In  making  these  observations  at  this  time, 
Mr.  Fly  does  a  service  for  radio.  Every  station 
worker  should  think  twice  before  moving  to 
other  fields  which  he  may  regard  as  more 
closely  identified  with  the  war  effort.  Radio  is 
an  arm  of  the  military  operation.  It  is  the  link 
between  the  Government  and  the  people. 

In  total  war,  all  turrets  must  be  manned, 
whether  they  be  at  the  front,  in  the  factory, 
in  Government  headquarters  or  in  other  lines 
imbued  with  the  war  interest.  To  strip  radio 
of  necessary  expert  personnel  would  be  to 
threaten  the  continued  operation  of  what  has 
been  described  as  the  "Fourth  Arm  of  Defense." 

The  fact  is,  radio  has  not  yet  been  classified 

officially  and  technically  as  an  "essential"  or 

"vital"  operation.  But  nobody  questions  that  it 
is  just  that.  Until  it  is  done,  high-spirited 
young  men  in  radio  will  be  satisfied  with  noth- 

ing short  of  the  front  line. 
Steps  are  being  taken  to  this  end.  Industry 

and  Government  are  at  work  on  it.  But  rock 
bottom  is  close  at  hand  on  both  men  and  ma- 

terials. We  hope  action  comes  swiftly. 

The  Revised  Code 

WHEN  IN  DOUBT,  ask  the  censor  first. 
That's  still  a  safe  rule  when  it  comes  to 

interpretation  and  application  of  the  Code  of 
Wartime  Practices  for  American  Broadcasters. 
The  first  revised  edition  since  the  original  Code 
was  promulgated  five  months  ago  is  designed 
to  clarify  and  amplify  the  specific  points  on 
which  all  broadcast  management  is  expected 
to  cooperate  voluntarily.  In  its  new  outline 
format  and  with  its  additional  language,  it  is 
indeed  simpler  to  read  and  clearer  to  under- 
stand. 

The  strict  inhibitions  upon  foreign  language 
broadcasts  will  be  inconvenient,  but  should  be 

accepted  in  good  grace.  Everyone  has  long- 
recognized  that  this  segment  of  broadcasting  is 
fraught  with  dynamite.  Better,  then,  to  be 
inconvenienced  than  to  suffer  even  one  inadver- 

tent slipup  which  may  throw  all  foreign  lan- 
guage broadcasting  off  the  air. 

The  commentators  may  be  puzzled,  as  the 
newspaper  and  radio  men  at  his  press  con- 

ference frankly  told  Byron  Price  they  were, 

over  the  restriction  on  "premature  disclosure 
of  diplomatic  negotiations  or  conversations" 
which  at  first  blush  would  seem  to  ban  fair 
comment  and  speculation.  But  the  censors 
made  it  clear  they  intend  to  be  reasonable,  and 
were  concerned  only  with  avoiding  radio  and 
press  reports  of  information  that  might  be 
useful  to  the  enemy.  Common  sense  can  be 

the  hallmark — and  there's  always  the  24-hour 
Office  of  Censorship  watch  that  can  be  con- 
sulted. 

There  always  will  arise  questions  as  to  "re- 
lease by  appropriate  authority"  of  news  under 

the  various  listed  categories.  Is  a  Congress- 

man always  an  "appropriate  authority"?  Or  a 
bureau  chief?  Or  even  Mrs.  Roosevelt?  as  one 
correspondent  had  the  temerity  to  ask.  Radio, 
like  the  press,  has  had  occasion  to  know  what 
subordinate  officials  and  high  ones  working  at 
cross  purposes  can  do  to  its  operations  under 
the  stress  of  emergency  news  breaks. 

But  all  these  questions  bulk  small  against 

BOGUS  CLAIMS  of  large  American  shortwave 
audiences  by  Axis  broadcasters  are  minimized 
in  the  new  book,  Propaganda  by  Shortwave, 
edited  by  Harwood  L.  Childs  and  John  B. 
Whitton  [Princeton  University  Press  $3.75]. 
Although  Mr.  Childs  believes  that  little  Axis 
headway  is  being  made  with  shortwave  pro- 

grams beamed  to  the  U.  S.,  he  suggests  that  the 
existence  of  the  medium  represents  a  chal- 

lenge of  the  American  radio.  He  feels  American 
radio  must  convince  the  American  people  that 
facts  will  come  from  American  mikes  whereas 
Axis  news  is  seldom  reliable  and  often  dis- 

torted. Based  on  studies  carried  on  by  the 
Princeton  Listening  Center,  it  has  been  con- 

cluded that  the  constant  American  audience  is 

small.  However,  some  of  the  Center's  studies 
show  that  one-third  of  the  people  in  certain 
sections  of  the  country  have  listened  at  least 
once  in  their  lifetime  to  a  shortwave  program. 
In  the  opinion  of  Mr.  Childs,  author  of  the 

chapter  on  America's  shortwave  audience, 
many  American  listeners  are  first  attracted  by 
curiosity,  which  is  soon  whetted. 

ANYONE  who  has  been  involved  in  the  de- 
velopment of  the  broadcasting  industry  will  de- 

rive a  lot  of  nostalgic  chuckles  from  Sound  & 
Fury  by  Francis  Chase  Jr.  [Harper  &  Broth- 

ers, New  York.  $3],  despite  the  author's  irri- tating carelessness  in  checking  details  that 
permits  a  reference  to  WJZ,  Detroit,  instead  of 
WW  J,  for  example.  Strictly  informal,  the  vol- 

ume pays  more  attention  to  such  colorful  per- 
sonalties as  Dr.  Brinkley,  Huey  Long  and  W.  K. 

Henderson,  who  found  radio  a  profitable  means 
to  their  ends,  than  to  David  Sarnoff,  William 
Paley  and  the  others  who  have  actually  shaped 
the  course  of  American  broadcasting. 

EDUCATION  provided  by  colleges  and  uni- 
versities through  radio  forms  the  theme  of 

Radiobroadcasting  &  Higher  Education  by  C.  J. 
Friedrich  [Price  $1].  Individual  colleges  and 
universities  and  educational  groups  are  con- 

sidered and  evaluated;  universities  on  the  air 
are  dealt  with  at  length  and  the  power  of  the 
medium  in  reaching  the  masses  are  all  con-  | 
sidered.  1 

HANDY  SOURCE  of  information  on  copyright 
regulation  is  contained  in  The  Copyright  Law, 
by  Herbert  A.  Howell  [Bureau  of  National 
Affairs  Inc.,  $5].  Written  in  a  direct  style 
circumventing  wherever  possible  the  legal 
rhetoric  it  can  be  extremely  useful  to  authors, 
composers,  businessmen  and  lawyers  alike. 

the  over-all  desirability  of  voluntary  rather 
than  compulsory  codes.  So  far  they  have 
worked  amazingly  well,  as  Mr.  Price  and  nearly 
every  news  gatherer  who  has  had  experience 
with  his  office  will  testify.  For  it  should  be 
remembered  that  the  code  as  a  whole  consists 

of  "suggestions"  rather  than  legal  regulations 
— but  it  should  also  be  remembered  that  the 
Espionage  Act  can  be  invoked  instantly  if 
there  are  any  flagrant  violations. 

So  far  there  have  been  none,  as  the  record 
shows,  and  the  broadcasters  on  their  part 
should  continue  to  lean  over  backward  to  avoid 
any  semblance  of  disseminating  information 
which  will  be  of  value  to  the  enemy  and  inim- 

ical to  the  war  effort.  That  they  realize  this, 
is  manifest  from  their  record  of  the  last  five 
months  at  the  Office  of  Censorship. 
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IV e  J^ay  Qui  }Qe5facci6  'To 

MILTON  STOVER  EISENHOWER 

1AST   JANUARY   things  were 
popping  in  Washington.  But 

^they   weren't   popping  quite 
right  in  the  war  information 

line  because  several  agencies  were 
trying   to   do   approximately  the 
same  thing  at  about  the  same  time. 

Harold  D.  Smith,  the  President's 
budget  director  and  organization 
expert,  called  in  Milton  Eisenhower, 
at  42  a  veteran  Government  official 
and  possessor  of  the  prosaic  title 
"Land  Use  Coordinator",  a  sort 
of  Governmental  euphemism  for 
administrative  trouble-shooter  and 
hard-nut  cracker  for  the  Secretary 
of  Agriculture.  Milt's  forte  was Government  information  before  he 
acquired  his  reputation  as  a  red- 
tape  cutter  extraordinary,  and 
Budgeteer  Smith  knew  it. 
Handed  to  Mr.  Eisenhower,  who 

also  happens  to  be  the  "kid  brother" 
of  Maj.  Gen.  Dwight  D.  Eisen- 

hower, named  last  Thursday  as 
commanding  general  of  the  United 
States  forces  in  the  European 
theatre,  a  job  equivalent  to  that  of 
Gen.  Pershing  in  World  War  I,  was 
the  task  of  formulating  a  plan  for 
Government  information  in  war- 

time. A  few  weeks  later,  he  came 
up  with  a  blue-print  for  correlation 
of  the  functions  of  the  several 
agencies  which  had  mushroomed  in 
the  field  since  the  war's  outbreak. 
It  proposed  a  single  head,  but  he 
had  no  idea  he  would  be  called  back 
to  help  execute  the  very  project  he 
had  outlined  for  creation  of  an 
Office  of  War  Information. 

Today  (and  since  June  17)  Milton 
Stover  Eisenhower  has  been  deputy 
director  of  OWI,  and  its  adminis- 

trative chief.  The  day  Elmer  Davis 
took  office  as  OWI  director,  forsak- 

ing the  CBS  microphone.  President 
Roosevelt  announced  the  Eisen- 

hower appointment  as  No.  2  man, 
at  Mr.  Davis'  request.  Mr.  Davis 
said  he  had  no  mind  for  adminis- 

tration. He  knew  that  Mr.  Eisen- 
hower not  only  was  familiar  with 

thiit,  but  with  Government  prac- 

tices and  with  all  modes  of  news 
handling. 

Before  this  took  place,  and  im- 
mediately after  submitting  his 

OWI  plan,  Trouble-Shooter  Eisen- 
hower was  given  another  assign- 

ment falling  in  the  category  of 
administrative  miracle  -  passing. 
Last  March  he  was  named  director 
of  the  War  Relocation  Authority — 
handling  the  evacuation  of  Japa- 

nese from  the  Pacific  Coast  to  the 
hinterland.  He  handled  the  job, 
until  drafted  for  OWI,  without  a 
single  mishap.  There  were  civil 
liberties  to  be  protected  and  the 
Japs  had  to  be  moved  inland  with- 

out offending  sensibilities.  It  took 
hard-boiled  action  with  a  diplomat's 
finesse — the  "know  how". 

Radio  can't  claim  Milt  as  one  of 
its  boys,  because  he  has  always 
been  on  the  Government  side  of  the 
fence.  Milt  can  claim  radio,  for  he 
is  one  of  the  Government  pioneers 
in  its  use.  Moreover,  he  is  the  ex- 

ception among  a  whole  covey  of 
network  vice-presidents  and  ex- 
vice-presidents  who  started  in  ra- 

dio via  agriculture  back  in  the 

blooping  20's.  They  included  such 
names  as  Frank  E.  Mullen,  NBC 
vice-president  and  general  man- 

ager, who  started  the  National 
Farm  &  Home  Hour  in  1926; 
Frank  M.  Russell,  NBC  vice-presi- 

dent; Lt.  Com.  Harry  C.  Butcher, 
CBS  vice-president,  now  on  active 
Navy  duty;  and  Sam  Pickard, 
former  radio  commissioner,  later 
CBS  vice-president,  and  still  a  sta- 

tion operator.  Lt.  Comdr.  Butcher 
has  been  selected  as  personal  aide 
to  Gen.  Eisenhower,  and  will  be  in 
Europe  for  the  duration. 

Agriculture  was  the  first  Gov- 
ernment depai'tment  to  use  radio 

in  its  "extension"  work.  Milt  was 
there,  first  as  assistant  to  Secre- 

tary Jardine,  and  then  as  director 
of  information — the  post  he  held 
until  his  genius  for  organization, 
negotiation  and  untangling  admin- 

(Continued  on  page  36) 

NOTES 

NED  COSTELLO,  formerly  with 
O'Mara  &  Ormsbee,  New  York,  pub- 

lishers' representatives,  has  joined  the 
local  and  spot  sales  staff  of  NBC,  suc- 

ceeding Walter  Scott,  transferred  to 
the  network's  sales  staff.  Prior  to 
joining  O'Mara  &  Ormsbee,  Costello served  with  Katz  Special  Agency,  New 
York,  station,  newspaper  and  farm  pe- riodical representative. 
ALBERT  V.  DAVIS,  formerly  of 
.John  W.  Cullen  Co.,  publisher's  rep- resentative, and  prior  to  that  in  the 
research  and  copy  department  of  H. 
W.  Kastor  &  Sons  Adv.  Co.,  Chicago, 
and  salesman  of  KTOK,  Oklahoma 
City,  and  WING,  Dayton,  has  joined 
the  Chicago  sales  staff  of  .Joseph  Her- 
shey  McGillvra,  representatives. 
LT.  PAUL  M.  SEGAL,  Washington 
radio  attorney  now  on  active  duty  in 
the  Navy,  has  been  promoted  to  lieu- 

tenant commander.  He  recently  trans- 
ferred from  the  Judge  Advocate  Gen- 

eral's office  to  the  office  of  the  Director 
of  Naval  Communications. 

ROBERT  McKINLEY,  account  ex- 
ecutive of  WFDF,  Flint,  Mich.,  has 

been  named  sales  manager. 
EDWARD  J.  BERRY,  account  ex- 

ecutive of  WTRY,  Troy,  N.  Y.,  since 
the  station's  inception,  has  resigned  to 
join  the  armed  forces. 
WALT  DENNIS,  sales  promotion 
manager  of  KVOO,  Tulsa,  is  now  vice- 
chairman  of  publicity  of  the  Okla- 

homa rubber  scrap  campaign  commit- 
tee. 
HOWARD  LANE,  general  manager 
of  KFBK,  Sacramento,  has  been  re- 

elected a  member  of  the  board  of  di- 
rectors of  the  Sacramento  Advertising 

and  Sales  Club. 
JOHN  LEE  ASHBY,  son  of  A.  L. 
Ashby,  NBC  vice-president  and  gen- eral counsel,  and  Marian  Noleu  of 
East  Lansing,  Mich.,  were  married 
June  .20  in  Olivet,  Mich.,  by  the 
groom's  grandfather,  the  Reverend 
John  H.  Ashby,  retired  Congregational 
minister.  The  couple  will  settle  in 
Kalamazoo  where  Mr.  Ashby  will 
teach  English  at  Western  Michigan 
College  of  Education. 

Gammons  Assumes  Post; 

Forbes  His  Successor 

APPOINTMENT  of  William  E. 
Forbes  as  general  manager  of 
WCCO,  Minneapolis,  becomes  effec- 

tive coincident  with  assumption 
July  1  by  Earl  Gammons  of  his 

post  as  director 
of  the  CBS  Wash- 

ington office.  Mr. 
Forbes,  for  the 
last  four  years 
has  been  assist- 

ant to  Donald  W. 
Thornburgh,  CBS 

west  coast  vice- 
president.  Mr. 
Gammons  was  re- 

cently appointed 
to  direct  CBS  op- Mr.  Forbes 

erations  in  Washington  [BROAD- CASTING, June  15]. 
Mr.  Forbes  has  been  with  CBS 

for  five  years.  He  joined  the  net- 
work in  1937  as  an  account  execu- 
tive, assuming  the  post  of  sales 

service  head  and  assistant  to  Mr. 
Thornburgh  in  1938.  He  was  for- 

merly with  the  Don  Lee  Broadcast- 
ing System,  Los  Angeles,  having 

left  the  advertising  agency  field  in 
1933  to  join  radio. 

J.  MELVILLE  MAY,  formerly  of 
WRAW,  Reading,  and  WCBA,  Al- lentown.  Pa.,  has  joined  WBAX, 
Wilkes  Barre,  as  commercial  manager. 

LYNN  MEYER,  formerly  on  the 
sales  staff  of  WLOL,  Minneapolis-St. 
Paul,  has  been  named  promotion  and 
merchandising  manager,  succeeding 
Doug  Durkin,  now  with  the  British 
Purchasing  Commission,  Washington. 

STEPHEN  FULD,  of  the  CBS  sta- 
tion relations  department,  will  report 

to  the  Coast  Guard  as  ensign  in  the 
near  future. 

ROBERT  J.  McANDREWS,  NBC 
Western  division  sales  promotion  man- ager, has  enlisted  in  the  Army  Air 
Force  as  second  lieutenant  and  is  sta- 

tioned at  the  Santa  Ana  (Cal.)  re- 
placement training  center. 

ROLLIE  WILLIAMS,  account  execu- tive of  KMOX,  St.  Louis,  is  the  father 
of  a  girl,  Cathy  Lou. 
VIRGIL  E.  REAMES,  sales  staff 
member  of  KLZ,  Denver,  who  was 
recently  called  to  active  dut.v  with  the 
field  artillery  at  Camp  Cooke,  Cal,, 
has  been  promoted  to  rank  of  major 
in  the  Corps  Area  Service  Command, 

HAL  RORKB,  assistant  publicity  di- 
rector of  CBS,  has  been  named  a  cap- 

tain in  the  Army  Air  Force,  and  will 
leave  the  network  on  .luly  2,  No 
successor  has  been  named  as  yet, 

R,  J,  BIDWELL,  who  formerly  rep- resented various  station  lists,  has  been 
appointed  San  Francisco  manager  of 
the  Howard  H,  Wilson  Co,,  and 
Homer  Griffith  Co.,  station  represen- 

tatives, and  is  headquartered  at  681 
Market  St. 

LT,  J.  KENNETH  JONES,  USN, 
former  continuity  and  production  man 
at  WHAS,  Louisville,  and  afterward 
director  of  information  of  the  U.  S, 
Office  of  Education,  has  been  ordered 
from  Washington  to  the  Chicago  dis- 

trict for  special  training  and  eventual 
sea  duty.  He  has  been  on  active  duty 
in  the  Navy  Public  Relations  Branch since  Dec,  .3, 

REGINALD  CLOUGH,  managing 
editor  of  Tide  Magazine  since  last 
.January,  and  an  associate  editor  prior 
to  that  since  1936,  has  been  ap- 

pointed editor,  effective  July  1,  .Mr, 
Clough  succeeds  Ellen  Hess,  who  has 
resigned  to  become  director  of  the 
Washington  bureau  of  McCall's  Maga- zine. 
LOUIS  A,  ZANGARO,  formerly  in 
the  telegraph  division  of  the  NBC 
traffic  department,  has  been  appointed 
national  supervisor  of  the  communica- 

tions division  of  that  department,  as 
announced  by  H.  A,  Woodman,  traffic 
chief.  He  replaces  Willard  Delano 
Whitfield,  on  military  leave  in  the 
radio  communications  branch  of  the 
Coast  Guard, 
TOM  DAWSON,  formerly  sales  man- 

ager of  WCCO,  Minneapolis,  has  been commissioned  a  lieutenant  (j,g,)  in 
the  Navy  and  is  in  training  at  Quon- 
set,  R.  I, 

CBS  Names  Buckalew 
EDWIN  BUCKALEW,  formerly 
merchandising  and  sales  service 
manager  of  KNX,  Los  Angeles, 
has  been  appointed  to  the  CBS  sta- 

tion relations  department,  for 
which  he  will  open  headquarters 
before  July  1  in  the  network's  San Francisco  offices.  Move,  which  gives 
CBS  its  first  station  relations  of- 

fice outside  of  New  York  City,  is 
designed  to  provide  a  closer  con- 

tact with  affiliate  stations  on  the 
Pacific  Coast  than  is  possible  from 
New  York,  it  was  stated.  Creation 
of  a  station  relations  branch  in 
Chicago  to  serve  the  middle  west 
CBS  outlets  is  under  consideration 
by  network  executives,  it  was 
learned,  but  no  decision  has  been made. 
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Eisenhower 

{Continued  from  page  35) 
istrative  snarls  landed  him  into  the 
land  use  coordinator's  niche.  He 
never  lost  his  interest  in  radio,  no 
matter  how  far  afield  his  official 
duties  seemed  to  carry  him  from 
the  microphone.  He  always  recog- 

nized its  educational  and  public 
affairs  reporting  propensities. 

In  those  earlier  days  Sam  Pick- 
ard  was  the  first  chief  of  the  De- 

partment's radio  service;  Russell 
was  assistant  to  Secretary  Jardine; 
Butcher  was  information  man  for 
the  National  Fertilizer  Assn.,  and 
Mullen,  then  farm  director  of  NBC, 
was  developing  the  Farm  &  Home 
Hour  for  the  new  network  (1927- 
28).  Milt  kept  close  tab  on  radio 
development  when  he  moved  into 
the  directorship  of  information  in 
1928,  and  the  department  became 
by  all  odds  the  most  extensive  user 
of  broadcast  facilities  in  the  Gov- 
ernment. 

In  every  post  he  has  used  radio  to 
tell  the  Government's  story,  ap- 

pearing himself  or  arranging  series 
in  which  other  Government  speak- 

ers told  their  stories.  When  he 
turned  the  directorship  of  infor- 

mation over  to  Morse  Salisbury,  in 
whose  capable  hands  it  now  re- 

poses, he  maintained  close  con- 
tact with  radio. 

Milt  started  out  to  be  a  news- 
paperman, but  diverted  to  Govern- ment and  has  been  there  since.  He 

was  born  in  Abilene,  Kan.,  Sept. 
15,  1899,  the  son  of  David  Jacob 
Eisenhower,  an  engineer  with 
Kansas  Power  &  Light  Co.  He  re- 

ceived his  B.S.  at  Kansas  State  in 
1924,  took  the  foreign  service  ex- 

amination, and  was  American  vice- 
consul  in  Edinburgh,  Scotland,  in 
1924-26.  There  he  made  a  study 
of  the  British  press  and  became  a 
part-time  student  at  Edinburgh  U. 
He  planned  advanced  study  in 
journalism  upon  his  return  to  the 
States  but  was  never  able  to  under- 

take it  because  of  the  press  of 
official  duties  in  this  country. 
While  attending  school.  Milt 

served  on  the  home-town  paper, 
the  Abilene  Daily  Reflector.  He  was 
its  city  editor  in  1918  and  in  1920- 
21.  In  1924  he  was,  at  25,  assistant 
professor  of  journalism  at  Kansas 
State.  Then  came  his  foreign  serv- 

ice. Returning  to  this  country  in 
1926  he  became  assistant  to  Secre- 

tary Jardine,  and  began  his  official 
career.  If  you're  interested  in  dates, 
he  served  as  DOA  director  of  in- 

formation from  1928-40;  land  use 
coordinator  1937-1942;  member  of 
National  Water  Resources  Commis- 

sion and  National  Land  Commis- 
sion since  1938. 

Milt  is  the  youngest  of  six 
brothers.  His  eldest  brother,  Maj. 
Gen.  Dwight  D.  Eisenhower,  was 
chief  of  the  War  Plans  Division  of 
the  Army  General  Staff,  and  re- 

garded as  one  of  the  most  capable 
strategists  in  the  Army.  In  a  year 
he  has  come  up  from  a  lieutenant 
colonelcy.  Another  brother  is  execu- 

tive vice-president  of  a  Kansas  City 
bank;  another  a  lawyer  on  the 
Pacific  Coast;  one  an  engineer  in 

BEHI
ND* HAL  GIBNEY,  NBC  Hollywood  an- nouncer, has  enlisted  in  the  Army  Air 

Force  and  in  mid- July  reports  to  the 
Santa  Ana  (Cal.)  replacement  train- 

ing center. 
JEAN  PAUL  KING,  formerly  NBC 
New  York  announcer  and  more  re- 

cently on  the  staff  of  a  Seattle  station, 
is  completing  a  course  in  recruiting  at 
the  Naval  Training  Station,  San Diego. 
CHARLES  GARLAND,  Hollywood 
columnist  and  radio  commentator,  has 
been  inducted  into  the  Army. 

DICK  JOY,  CBS  Hollywood  an- nouncer, will  portray  a  reporter  in  the 
Warner  Brothers'  picture,  "Gentlemen 
.Tim  Corbett". FRANKLIN  BINGHAM,  Hollywood 
announcer,  has  been  signed  in  that 
capacity,  starting  July  1  on  the  weekly 
half  hour  NBC  program  Those  We 
Love,  sponsored  by  Bristol-Myers  Co., 
summer  replacement  for  Time  to  Smile. 
MAX  HUTTO,  NBC  Hollywood  pro- 

ducer, and  Don  Smith  of  program 
traffic  have  joined  the  Army  Air  Force. 
.Tack  Lyman,  night  manager,  has  taken 
over  Hutto's  former  post.  George 
Volger  of  program  traffic  has  been 
elevated  to  night  manager  with  Grace 
Guarnera  assuming  his  former  duties. 

Pennsylvania,  and  another,  who 
stayed  home,  the  leading  druggist 
of  Junction  City,  Kan. 
A  writer  and  a  student,  Mr. 

Eisenhower  is  an  expert  on  public 
opinion  formation  the  world  over — 
knowledge  that  will  prove  invalua- 

ble in  his  executive  work  at  OWI. 
He  has  contributed  to  many  lead- 

ing national  magazines.  His  fra- 
ternities are  Phi  Kappa  Phi,  Sigma 

Alpha  Epsilon  and  Sigma  Delta Chi. 

Mrs.  Eisenhower  is  the  former 
Helen  Elsie  Eakin,  of  Kansas.  They 
were  married  in  1927.  Milton  Stover 
Jr.  is  11,  Ruth  Eakin  4.  The  Eisen- 

howers have  four  acres  at  sub- 
urban Falls  Church,  Va.,  where 

Milt  indulges  in  his  main  hobby — 
gardening.  His  colleagues,  neigh- 

bors and  friends  insist  he  attempts 
practical  application  of  scientific 
farming  acquired  during  his  long 
experience  at  DOA,  and  sets  a  bad 
example  for  office-weary  husbands. 

LAMBERT  KOHR,  newly-appointed 
director  of  special  sound  effects  for  the 
production  department  of  KMOX,  St. 
Louis,  has  been  inducted  in  the  Army. 
Hoyt  Andres,  of  the  announcing  staff, 
is  the  father  of  a  baby  boy,  Charles Hoyt. 

ACTING  LT.  COM.  W.  E.  S. 
BRIGGS,  former  Canadian  Broad- casting Corp.  announcer,  has  been 
mentioned  in  dispatches  for  the  third 
time  for  "excellent  and  invaluable 
service  at  sea".  In  the  recent  King's Birthday  Honours  he  was  awarded  the 
Distinguished  Service  Cross  for  his 
rescue  of  the  torpedoed  tanker  Tachee. 
GLADYS  BOWDEN,  recent  graduate 
of  the  Missouri  U  school  of  journalism, 
has  joined  the  news  and  continuity 
department  of  KXOK,  St.  Louis.  She 
will  handle  all  public  service  programs 
in  addition  to  news  chores. 

JACK  STARR,  sports  editor  of 
KXOK,  St.  Louis,  has  been  assigned 
by  the  speakers  bureau  of  the  Office 
of  Civilian  Defense,  to  handle  all  radio 
assignments  on  KXOK. 
BARBARA  WEST  has  joined  KVOO, 
Tulsa,  in  the  continuity  department. 
ROGER  GOODRICH,  announcer  of 
WGY,  Schenectady,  recently  married 
Doris  Westcott  in  Syracuse  and  within 
the  hour  was  notified  to  report  to  his 
draft  board  for  service. 

ARNOLD  WILKES,  announcer  of 
WGY,  Schenectady,  was  recently 
felled  by  the  sun  while  on  vacation  in 
Utah  and  is  recuperating  in  Salt  Lake 
City. 

ED  BARRY,  formerly  of  WMFF. 
Plattsburg,  N.  Y.,  has  joined  WGEO 
and  WGEA,  GE  Schenectady  short- wave outlets.  He  will  edit  news  for 
foreign  language  programs  and  will 
announce  English  language  news  for 
European,  South  American  and  Aus- tralian broadcasts. 

DICK  VAIL,  formerly  announcer- salesman  of  KFRE,  Fresno,  Cal.,  and 
now  in  the  Army  Air  Corps,  is  sta- 

tioned at  Shepherd  Field,  Tex. 

BEN  BYERS,  formerly  of  NBC  Holly- 
wood publicity  staff  and  in  RAF  train- ing at  Lancaster,  Cal.,  for  the  past 

several  months,  is  now  in  Ottawa  for 
active  assignment. 

CECIL  WALKER,  service  director  of 
WTRY,  Troy,  N.  Y.,  has  been  com- 

missioned an  ensign  in  the  Naval  Re- serve. 

HAL  MILLER,  formerly  of  WNAC, 
Boston,  has  joined  the  announcing 
staff  of  WTAG,  Worcester,  Mass. 

GBRRl''  ERWIN,  production  manager 
and  musical  director  of  KTKC,  Visalia, 
Cal.,  is  to  succeed  Charles  Foil  as 
program  director  of  the  station.  Foil 
is  awaiting  a  call  to  the  Air  Force. 
DUDLEY  J.  CONNOLLY,  program 
director  of  WWRL,  New  York,  on 
.Tune  22  became  the  father  of  a  baby 
boy.  Mrs.  Connolly  was  formerly  with 
the  CBS  lecture  bureau  and  MCA. 

CHAT 
o  o  e  ̂  TEN 

H.  HAiVMEH  CO. 
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ALBERT  R.  PERKINS,  former  as- 
sistant dkeetor  of  the  CBS  script  di- 

vision, has  heen  named  director  of  the 
division,  replacing  William  Spier,  re- 

cently appointed  a  unit  producer  for 
the  network  under  its  new  program 
production  plan  [Broadcasting, 
June  22]. 
J.  ALAN  REINHART,  Clarence  P. 
Dooley  and  Harold  Le  Roy  Maus, 
male  members  of  "The  Novelty  Aces" quintet  of  WBBM,  Chicago,  on  June 
19  were  sworn  into  the  Navy  in  Chi- 

cago on  Hi  Sailor,  quarter-hour  thrice 
weekly  Navy  recruiting  program  of 
Stephano  Bros.,  Philadelphia. 

JOHN  MacVANE,  NBQ  correspond- 
ent in  London,  is  the  father  of  a  boy. 

RUTH  C.  LEAFER,  formerly  of  the 
program  department  of  WJHL,  John- 

son City,  Tenn.,  and  at  one  time  re- 
porter of  the  Netcs  &  Observer, 

Raleigh,  N.  C,  has  joined  WPAT, 
Paterson,  N.  J.,  as  assistant  to  Pro- 

gram Director  Henry  L.  Miller.  She  is 
the  wife  of  Woodrow  S.  Leafer,  of  the 
WPAT  announcing  staff. 

W^ILLIAM  H.  BOHACK,  formerly announcer  of  WAAT,  Jersey  City,  and 
of  WHBI.  Newark,  has  joined  the  an- 

nouncing staff  of  WPAT,  Paterson, 
N.  J. 

JEAN  HOLLO  WAT,  of  the  CBS 
script  department,  who  writes  the 
Kate  Smith  shows,  was  married  June 
6  to  Fred  L.  Benson,  musicians'  rank, Navy,  now  stationed  at  the  Great 
Lakes  Naval  Training  Station,  IlL, 
morale  division.  Mrs.  Benson  will  con- 

tinue living  in  New  York  for  the  dura- 
tion, and  continues  her  assignments 

for  Kate  Smith  and  CBS. 

MARIGRACB  STEWART,  formerly 
of  the  publicity  department  of  Sher- 

man &  Marquette,  Chicago,  has  joined 
the  program  department  of  WHIP, 
Chicago-Hammond. 
BOB  WALDROP,  former  BLUE  an- 

nouncer in  public  relations  at  Camp 
Lee,  Va.,  is  now  official  announcer 
for  This  Is  Your  Army  show  cur- 

rently touring  the  country. 

VIC  JETERSEN,  formerly  sales 
manager  of  the  Kridel  Hotels,  New 
York,  and  for  many  years  identified 
with  travel  and  hotel  fields,  has  been 
named  assistant  manager  of  the  NBC 
guest  relations  division.  Petersen  will 
handle  tours  and  promotion,  with 
Paul  Rittenhouse  continuing  as  as- 

sistant manager  in  charge  of  opera- tions in  that  division. 

KELLY  WOOLPERT,  KHJ,  Holly- 
wood, news  editor,  has  resigned  for 

active  duty  with  the  Navy.  Al  Lough- erie  takes  over  his  station  duties. 

ROY  PORTER.  AP  correspondent  re- 
cently returned  from  Europe,  has 

joined  BLUE  as  commentator,  and  is 
heard  in  a  weekly  series  of  news 
analysis.  Sunday,  3-3  :15  p.m.  Porter is  the  author  of  TJncensored  France, 
published  in  May  by  Dial  Press,  New 
York. 
BOB  McCOY,  vocalist  of  KOIN. 
Portland.  Ore.,  recently  married  Dora 
Dahl,  of  the  station's  business  office. 

WWNY  Stafif  Changes 

WWNY,  Watertown,  N.  Y.,  has  un- 
dergone several  changes  in  its  an- 

nouncing personnel :  Bill  Burns  has 
joined  WSYR,  Syracuse,  as  an  an- 

nouncer, and  Don  Mathers  has  gone 
to  WTRY,  Troy.  Replacing  them  are 
Fred  Shavor  former  actor  of  WGY, 
Schenectady,  and  George  Inglehart, 
Cornell  U  student. 

Arthur  Pryor 
ARTHUR  PRYOR,  71,  bandmaster 
and  composer,  formerly  with  John 
Philip  Sousa,  died  .June  18  at  his 
home  in  West  Long  Branch,  N.  J., 
as  the  result  of  a  stroke.  Surviving 
him  are  his  widow  and  two  sons,  one 
of  whom  is  Arthur  Pryor,  Jr.,  vice- 
president  and  radio  director  of  BBDO, 
New  York.  The  other  is  Roger,  or- chestra leader  and  movie  actor. 

RUTH  CHILTON,  director  of  fem- 
inine features  of  WSYR,  Syracuse,  has 

been  named  chairman  of  the  newly 
formed  women's  activities  section  for 
the  NAB  second  district,  comprising 
New  York  state. 
DICK  CHARLES,  song  writer,  has 
joined  the  BLUE  production  depart- 

ment. Charles  is  the  composer  of  "JIad 
About  Him  Blues,"  recently  recorded by  Dinah  Shore,  songstress. 
FRED  BEELBY,  program  director  of 
WAIT,  Chicago,  and  formerly  copy 
writer  of  MacDonald-Potter,  Chicago, 
on  July  1  will  be  inducted  in  the  Army 
at  Prescott,  Ariz. 
GORDON  PHILLIPS,  KHJ,  Holly- 

wood, junior  announcer,  and  Helen 
McKenzie  of  San  Bernardino,  Cal., 
were  married  June  13. 
FRANK  BROWNE,  formerly  of 
WROL,  Knoxville,  Tenn.,  has  joined 
the  announcing  staff  of  WMAZ,  Ma- 

con, Ga.,  replacing  W.  L.  Shannon, 
who  has  returned  to  WGAA,  Cedar- 
town,  Ga.  Gordon  Price,  high  school 
student,  has  joined  the  WMAZ  an- nouncing staff  for  the  summer  months. 
ABNER  GEORGE,  former  announcer 
at  WNAX,  Yankton,  S.  D.,  was  re- 

cently selected  as  a  candidate  for  offi- 
cers' training  school  at  Ft.  Warren, Cheyenne,  Wyo. 

DUNCAN  PIRNIE,  formerly  asso- 
ciated with  Harvard's  Crimson  Net- work, has  joined  WQXR,  New  York, 

as  announcer. 

JIM  CRUSINBERY.  formerly  sports 
editor  of  WBBM,  Chicago,  has  been 
apjjointed  news  editor,  succeeding  Arch 
Farmer,  who  with  Bill  Costello,  farm 
editor,  has  joined  the  staff  of  the 
Chicago  Sun.  Air  Edition,  directed 
by  Clifton  Utley  on  WHIP,  Chicago- Hammond. 

GEORGE  CASE,  formerly  program 
director  of  WCFL,  Chicago,  has  re- 

joined WING,  Dayton,  as  program 
director  a  position  he  held  with  that 
station  in  1939. 

DOROTHY  SHERMAN  has  resigned 
from  the  program  department  of  WOR, 
New  York,  to  join  her  husband  in  New 
Orleans. 
LARRY  ALEXANDER,  formerly  of 
WMMN,  WJLS  and  WDNC.  has 
joined  the  announcing  staff  of  KDKA, 
Pittsburgh. 

EARL  KASTNER  and  William  Dun- 
negan  have  joined  the  announcing  staff 
of  WDNC,  Durham,  N.  C. 

JOHN  ALEXANDER,  formerly  of 
KHQ-KGA,  Seattle,  has  joined  KSL, 
Salt  Lake  City. 

Leave  KYW  for  Service 

CALL  TO  COLORS  has  made  fur- ther inroads  in  the  staff  of  KYW, 
Philadelphia,  last  week.  Jay  Farag- 
han,  of  the  announcing  staff,  enters 
the  Air  Force,  and  is  succeeded  by 
Robert  Benson,  formerly  of  WDAS, 
Philadelphia.  Franklin  Evans,  formerly 
of  WDNC,  Durham,  N.  C,  joins  the 
announcing  staff,  replacing  .lames  Mc- Cann  who  is  to  enter  the  armed 
forces.  Marshall  Soura,  formerly  of 
WDAS,  Philadelphia,  has  been  added 
to  the  engineering  staff.  Frank  Davis, 
of  headquarters  auditor's  office,  has  en- listed for  aviation  cadet  training. 

LES  WEINROTT,  freelance  producer 
of  New  York,  is  in  Chicago  as  produc- 

tion advisor  for  CBS'  The  First  Line, 
Navy  program  sponsored  by  Wm. 
Wrigley  Jr.  Co.,  Chicago. 

CHESTER  CLARK,  former  announc- er of  WCAE,  Pittsburgh,  has  been 
promoted  to  master  sergeant  in  the 
Air  Force. 

HARRY  BECKER  has  been  named 
program  director  of  KGGM,  Albu- 

querque. Ken  Duke,  formerly  of 
KFYO,  Lubbock,  Tex.,  and  KBST, 
Big  Spring,  Tex.,  has  joined  the  an- nouncing staff  of  KGGM. 

WHAT   DO   YOU    KNOW    ABOUT    THE    TIP    END    O'  TEXAS? 

Q.  what  market  is  equivalent  of  Texas'  fourth 
city?  (Clue:  it  embraces  40  towns,  cities  and 
communities  within  a  50-mile  radius) 

A ns.  Lower  Rio  Grande  Valley. 

Q.  Why  is  Lower  Rio  Grande  Valley  compar- 
able to  the  Valley  of  the  Nile? 

Am.  It  has  the  richest  soil  in  the 

_  United  States — bountiful  crops  are 
harvested  every  month. 

Q.  For  what  else  is  Lower  Rio  Grande  Valley 
famous? 

Ans.  For  its  year  'round  climate,  for 
its  gigantic  canning  industry,  for  the 
sweetest  grapefruit  on  earth,  for  its 
abundance  of  oil  and,  last  but  not 

least,  for  its  participation  in  War  ac- tivities. 

Q.  what  is  the  only  single  advertising  medi- 
um that  completely  covers  the  rich  Lower  Rio Grande  Valley? 

A ns. KRGV 

at  Weslaco,  Te.xas-—It's  the  only  net- work outlet  that  can  be  heard  in  the 

Valley  at  all  times. 

CENTRAL  SALES  OFFICE 
805-6  Tower  Petroleum  BIdg.,  Dallas 

Ken  L.  Sibson,  Gen.  Sales  Mgr. 
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RATNER  QVITS  L&T 
FOR  FEDERAL  POST 

VICTOR  RATNER,  former  direc- 
tor of  sales  promotion  of  CBS  and 

afterward  with  Lord  &  Thomas  in 
New  York,  has  announced  his 
resignation  to  become  special  as- 

sistant to  Robert  E.  Sessions,  di- 
rector, Consumer  Division,  Office  of 

Price  Administration. 
Two  months  ago  Mr.  Ratner  took 

a  leave  of  absence  from  Lord  & 
Thomas  to  engage  in  special  work 
for  the  OPA  Consumer  Division. 
His  resignation  followed  his  deci- 

sion to  accept  the  permanent  post 
offered  him  by  OPA. 

Prior  to  joining  Lord  &  Thomas 
last  year,  Mr.  Ratner  for  the  pre- 

ceding 11  years  had  been  with  the 
CBS  promotion  department.  In 
1935  he  became  promotion  director 
succeeding  Paul  Kesten,  now  vice- 
president  and  general  manager. 
His  unique  promotions  won  him 
recognition  throughout  the  adver- 

tising field,  along  with  numerous 
awards. 

Council  Names  Bayles 
S.  HEAGEN  BAYLES,  vice-presi- 

dent and  assistant  radio  director  of 
RuthraufF  &  Ryan,  New  York,  has 
been  appointed  chairman  of  the 
Radio  Advisory  Committee  of  the 
Advertising  Council.  Former  chair- 

man was  Frederic  W.  Wile,  Jr., 
business  manager  of  the  radio  de- 

partment of  Young  &  Rubicam, 
New  York,  now  with  the  War  Man- 

power Commission  in  Washington. 

MAURICE  HOLLAND.  Hollywood 
producer  of  J.  Walter  Thompson  Co., 
on  .June  IS  took  over  production  of  the 
AVar  Dept.  series.  Command  Perform- 

ance, transcribed  weekly  for  shortwav- 
ing  to  U.  S.  forces  overseas.  On  ap- 

pointment by  Lieut.  Col.  Edwin  M. 
Kirby,  chief  of  the  radio  branch.  Army 
Bureau  of  Public  Relations,  Holland 
relieves  Vick  Knight  who  is  now  in 
New  York  for  agency  conferences  on 
a  proposed  sponsored  network  show. 
Knight  produced  17  of  the  programs. 
SHERMAN  K.  ELLIS,  president  of 
the  agency  bearing  his  name,  has  been 
appointed  chairman  of  the  advertising, 
publishing  and  graphic  arts  commit- tee of  United  China  Relief. 

FRITZ  BLOCKI,  of  the  radio  de- 
partment of  Benton  &  Bowles,  New 

York,  is  on  leave  of  absence  from  the 
agency  to  work  as  a  producer  on 
Cheers  from  the  Camps,  General  Mo- tors institutional  show  on  CBS. 

LAIRD  SPARKS,  formerly  promo- 
tion manager  of  Associated  Adv.  Agen- 

cy, Los  Angeles,  is  now  a  lieutenant 
in  Army  anti-aircraft. 
DANA  H.  JONES,  head  of  Dana 
Jones  Co.,  Los  Angeles,  has  been 
elected  president  of  the  Occidental  Col- 

lege Alumni  Assn. 
JAMES  WOODMAN  Jr..  account 
executive  of  Roche,  William  &  Cun- 
nyngham,  Chicago,  has  joined  the 
Navy  as  a  lieutenant  (s.g.). 
WILLIAM  S.  HARVEY,  III,  since 
19.3.5  on  the  staff  of  Aitkin-Kynett  Co., 
Philadelphia,  has  been  commissioned 
an  ensign  in  the  Navy  and  left  for  ac- tive service  last  week. 
RALPH  HART,  radio  director  of 
Harry  Feigenbaum  Agency,  Philadel- 

phia is  the  father  of  a  son,  born 
June  20. 
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Vick  Knight  Appointed 

Producer  For  Blow  Co. 

APPOINTMENT  "of  "Vick  Knight, 
producer  of  the  Command  Per- 

formance shortwave  series  for  the 
War  Dept.,  as  executive  producer 

of  radio  shows 
for  the  Biow  Co., 

has  been  an- 
nounced  by  Mil- ton Biow,  head  of 
the    New  York 

Mr.  Knight 

agency. 
In  his  new  po- 

sition, Mr.  Knight 
will  have  full  di- rection of  the 

NBC  Johnny  Pre- sents and  the 
CBS  Crime  Doctor  and  Phillip  Mor- 

ris Playhouse,  all  three  for  Phillip 
Morris  cigarettes;  Eversharp's 
Take  It  Or  Leave  It;  and  spot  air- 

ings for  Bulova  and  Tootsie  Rolls. 
In  addition  he  will  be  responsible 
for  the  creation  of  several  new 
shows  for  new  sponsors  this  fall 
to  be  handled  by  the  Biow  Co. 

Mr.  Knight  first  entered  radio  in 
1935  producing  a  show  for  Chrys- 

ler Corp.  Since  then  his  assign- 
ments have  included  among  others, 

Texaco  Town  and  Camel  Caravan 

with  Eddie  Cantor;  Calumet's  We 
The  People;  Kate  Smith's  Band- 
ivagon  for  A&P;  Rudy  Vallee's Sealtest  Show;  and  Fred  Allen. 

HAL  F.  CLARK,  formerly  of  Good 
Housekeeping  magazine,  where  he  han- 

dled special  merchandising  in  food  mar- 
kets, has  joined  Compton  Adv.,  New 

York,  where  he  will  be  associated  with 
the  Duz  account,  a  Procter  &  Gamble 
Co.  product.  New  member  of  Comp- 
ton's  merchandising  department  is 
George  B.  Brown,  formerly  of  J. 
Walter  Thompson  Co.,  New  York. 

KIRKLAND  ALEXANDER,  pro- 
ducer-director of  BBDO.  New  York, 

has  been  inducted  into  the  Army.  No 
successor  has  been  named  to  handle 
his  duties  in  connection  with  the  CBS 
serial  Bright  Horizon  which  the  agen- 

cy handles  with  Young  &  Rubicam. 
New  York,  for  Lever  Bros.  Co.  Also 
leaving  BBDO  last  week  was  George 
I.  Bushfield,  vice-president  handling 
the  E.  R.  Squibb  and  Reader's  Digest accounts,  who  has  joined  the  Navy. 
His  duties  will  be  taken  over  by  Rich- 

ard Blackwell  of  the  agency. 

ROBERT  MEYER,  formerly  in  charge 
of  publicity  of  Compton  Adv.,  New 
York,  has  resigned  to  join  the  public 
relations  department  of  Fleetwings 
Inc.,  Sikorski  plant  at  Bristol.  Pa. 
His  duties  have  been  taken  over  by 
Isabel  Olmstead,  radio  and  publicity 
supervisor  of  the  agency. 

WILLIAM  H.  FETRIDGE,  account 
executive  of  Roche,  Williams  &  Cun- 
nyngham,  Chicago,  has  been  commis- 

sioned a  lieutenant,  senior  grade,  in 
the  Navy,  and  on  July  1  will  begin 
training  at  Harvard  U  in  deck  volun- teer service. 

WES  STELLE,  formerly  with  Stew- 
art-Jordan Agency,  Philadelphia,  has 

taken  a  position  as  contact  man  with 
the  McLean  Organization,  Philadel- 

phia agency.  He  replaces  George  Miller, 
who  joined  the  Taylor  Fiber  Co.,  Nor- ristown.  Pa. 

ROLAND  VAN  NOSTRAND 

AN  ACID  critic  on
ce  com- 

plained that  it  was  a  shame 
youth  had  to  be  wasted  on 
the  young.  Roland  Van  Nost- rand,  timebuyer  of  Joseph  Katz 

Co.,  Baltimore,  wasted  little  of  his 
youth  before  deciding  upon  an  ad- 

vertising career  and  today  is  re- 
garded a  real  "comer"  by  his  em- ployers. Born  in  Sag  Harbor,  N.  Y., 

in  1910,  his  education  progressed 
through  Pierson  High  School  there, 
where  he  starred  in  football  and 
basketball. 

Following  graduation,  he  decided 
against  college  and  successively 
became  an  athletic  instructor,  gas 
station  operator  and  musician.  His 
genuine  ambition  lay  in  advertis- 

ing and  soon  was  employed  by  Lord 
&  Thomas  where  he  began  in  the 
research  department  but  after  sev- eral months  shifted  to  space  and 
timebuying.  There  he  remained  for 
five  years  before  coming  to  the 
Joseph  Katz  Co.  As  a  bachelor  he 
has  ample  time  for  his  hobbies — 
golf,  swimming  and  riding. 

Don  Law  Named 

DON  LAW,  in  charge  of  the  edu- 
cational and  children's  record  de- 

partment of  Columbia  Recording 
Corp.,  New  York,  has  taken  on 
additional  duties  as  head  of  all 
sales  activity  for  chain  store  ac- 

counts. Law  replaces  William  T. 

Meyers,  who  received  a  captain's commission  in  the  Army  Air  Corps 
and  is  at  Miami  Beach. 

DANIEL  S.  TUTHILL,  vice-presi- dent of  National  Concert  &  Artists 
Corp.,  New  York,  has  been  elected  a director  of  the  Advertising  Club  of 
New  Y'ork,  to  fill  the  unexpired  term 
of  Allan  T.  Preyer,  executive  vice- president  of  Vick  Chemical  Co.,  New 
York,  recently  elected  vice-ii resident. 

250    WATTS  9  1400  KILOCYCLES 
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Approval  of  FCC 

Given  KYA  Deal; 

WSNJ's  Transfer 
Stanford  Group  Buys  KYA; 
Rep.  Wene  Gets  WSNJ 

Principals  in  Palo  Alto  Radio 
Corp.  are  Wilfred  Davis,  former 
manager  of  the  San  Francisco 
Opera  who  was  at  one  time  as- 

sociated with  Sherman  Clay  &  Co., 
large  San  Francisco  music  house, 
president  and  20 9^  stockholder;  0. 
H.  Blackman,  president  of  the 
Blackman  Co.,  New  York  agency, 
vice-president,  6%;  Dr.  Frederick 
E.  Terman,  Stanford  U  professor 
of  engineering  and  former  presi- 

dent of  the  Institute  of  Radio  En- 
gineers, vice-president,  2%;  John 

M.  Kaar,  owner  of  Kaar  Engineer- 
ing Co.,  Memlo,  Calif.,  secretary- 

treasurer,  4%.  Other  stockholders 
include  three  Stanford  professors 
—Dr.  Harry  B.  Reynolds,  12%; 
Dr.  George  E.  Gamble,  10%;  Dr. 
E.  F.  Roth,  10%.. 
KYA  is  on  1260.  with  1,000  watts 

night  and  5,000  day,  and  its  man- 
ager is  Harold  H.  Meyer,  former 

manager  of  WSUN,  St.  Petersburg, 
Fla. 

The  sale  of  KYA  further  reduces 
the  number  of  stations  owned  by 
Hearst  Radio  to  four.  At  one  time 
it  held  about  a  dozen  stations,  but 
several  years  ago  began  to  gradu- 

ally liquidate  its  radio  holdings. 
The  others  still  being  held  by 
Hearst,  none  of  which  are  believed 
to  be  on  the  market  at  the  present 
time,  are  WINS,  New  York; 
WBAL,  Baltimore;  WCAE,  Pitts- 

burgh; WINS,  Milwaukee. 

WSNJ  Deal  Approved 

The  FCC  last  Tuesday  also 
authorized  the  transfer  of  control 
of  Eastern  States  Broadcasting 
Corp.,  licensee  of  WSNJ,  Bridge- 
ton,  N.  J.,  to  Rep.  Elmer  Wene  (D- 
N.  J.).  Rep.  Wene  purchases  the 
517o  interest  in  WSNJ  held  by 
Howard  Frazier,  a  former  consult- 

ing engineer  who  has  since  joined 
RCA  Mfg.  Co.,  Camden,  as  a  gov- 

ernment sales  engineer,  and  the 
10%  held  by  W.  Burley  Frazier,  a 
marine  engineer.  Total  price,  ac- 

cording to  the  FCC,  is  $3,047  for 
the  61%  involved.  The  remaining 

.'i9%  is  owned  by  Horace  L.  Lohnes, 

Valedictory 

GRADUATES  of  Chicago's 333  public  elementary  schools 
were  addressed  simultane- 

ously via  radio  by  Dr.  Wil- 
liam H.  Johnson,  superin- 

tendent,   during  commence- 

Name  Radio  Officers 

RADIO  liaison  officers  have  been 
added  to  the  Public  Relations 
Branch  of  the  Royal  Canadian  Air 
Force  and  the  Canadian  Army,  the 
first  such  officers  to  have  been  ap- 

pointed. Pilot  Officer  Andy  Mc- 
Dermott,  formerly  of  the  Montreal 
office  of  H.  N.  Stovin,  radio  station 
representative  company,  is  radio 
liaison  officer  in  the  air  force,  and 
Capt.  R.  A.  Diespecker,  formerlv 
with  the  prairie  regional  offices  of 
the  Canadian  Broadcasting  Corp., 
is  the  army  radio  liaison  officer. 

Columbia  Pix  to  Radio 

COLUMBIA  PICTURES,  New 
York,  will  use  radio  in  connection 
with  the  opening  of  its  pictures  in 
various  cities  for  the  1942-43  sea- 

son on  a  similar  scale  to  that  used 
last  year.  Company  has  appropri- 

ated the  largest  advertising  budget 
in  its  history  for  a  coordinated  pro- 

gram of  promotion,  in  magazines, 
newspapers  and  radio.  Agency  is 
Weiss  &  Geller,  New  York. 

AGENCY 

EMPIRE  CONSTRUCTION  CO.,  San  Fran- 
cisco, to  Brisacher,  Davis  &  StaiT,  San Fi'ancisco, 

RAILWAY  EXPRESS  AGENCY,  New 
York  (Air  Express  Division),  to  Erwin, 
Wasey  &  Co.,  New  York.  No  radio  at 

present. FLAG  PET  FOOD  Co.,  New  York  (de- 
hydrated dog  food),  to  Peck  Adv.  Agency, 

New  York.   No  radio  plans  at  present. 
HARRY  BLUM'S  NATURAL  BLOOM  Inc., 
Passaic,  N.  J.  (cigars),  to  Lester  Harri- son Associates,  New  York.  Currently  using 
50  spot  announcements  weekly  on  WPAT, 
Paterson,  and  may  add  stations  later. 
C.  WALKER  JONES  Co.,  Philadelphia 
(gloves),  to  Carter-Thomson  Co.,  Philadel- 

phia. 

GOODMAN  &  TUTTLEMAN.  Philadel- 
phia (Romar  shirts),  to  S.  Solis  Cantor 

Agency,  Philadelphia. 
MAJOR  VITAMINS  Inc.,  New  York  to 
Gi"ey  Adv.  Agency,  New  York.  Account executive:  Arthur  C.  Fiatt. 
ILLINOIS  MEAT  Co.,  Chicago,  to  Arthur 
Meyerhoff  &  Co.,  Chicago. 

SALE  of  KYA,  San  Francisco,  by 
Hearst  Radio  Inc.  was  approved 
June  23  by  the  FCC  which  granted 
consent  to  the  assignment  of  the 
station's  license  to  Palo  Alto  Radio 
Corp.  Purchase  price,  according  to 
the  FCC,  is  $50,000. 

The  Palo  Alto  company  is  the 
same  organization  that  had  previ- 

ously filed  an  application  for  a 
1,000-watt  daytime  regional  on 
1370  kc.  in  Palo  Alto,  the  home  of 
Stanfoird  U.  However,  with  the 
transfer  of  KYA  approved,  the 
new  licensee  has  stated  that  addi- 

tional studios  will  be  set  up  in 
Palo  Alto,  identifying  the  station 
with  both  cities. 

New  KYA  Owners 

ment  exercises  on  June  25. 
The  21,000  graduates  heard 
the  talk  on  each  school's  as- sembly hall  loudspeakers 
amplifying  the  broadcast  pre- 

sented by  the  school  radio 
council  on  WIND,  Chicago- Gary. 

Washington  radio  attorney,  and  is 
unaffected. 

Rep.  Wene,  who  owns  one  of  the 
largest  chick  hatcheries  in  the 
country  at  Vineland,  N.  J.,  is  also 
a  director  and  minority  stockholder 
in  WTTM,  Trenton,  and  WFPG, 
Atlantic  City.  WSNJ  is  on  1240  kc. 
with  250  watts. 

^^-Come,  my  good  man, 

what's  that  got  to  do  with 

buying  radio  time? 

LENTY,  guv 'nor. 
— You   mean   that   electrons   might  trip 

over  that  furrow? 

— 'Tain't  that  so  much  as  what  the  ground 
here  is  made  of.  The  reach  of  a  station's  signal 
depends  pretty  largely  on  its  power  and  fre- 

quency, of  course.  But  it  also  depends  on  the 
terrain  and  the  conductivity  of  the  soil. 
— You  mean  that  in  level  country,  with 

soil  that  is  a  good  conductor,  a  station  can 
send  its  signal  extra  distances? 

— That's  right.  In  South  Dakota,  for  in- 
stance, the  signal  of  even  a  low-power  station 

is  apt  to  just  go  and  go,  like  a  tumbleweed  in 
the  Dust  Bowl. 

— I  bow  to  you,  sir,  but  what's  that  got  to do  with  WGY? 

— Just  this:  central  and  eastern  New  York 
and  western  New  England  ain't  South  Dakota. 
Our  conductivity's  not  the  worst  in  the  world, 
but  there's  no  getting  around  the  fact  that 
electrons  have  a  pretty  hard  struggle  up  here. 
On  top  of  this,  the  markets  are  scattered — 
over  there  in  Albany  you  have  the  nation's 
61st  retail  market,  Utica  is  the  97th,  Sche- 

nectady the  101st,  Binghamton  the  104th, 

Troy  the  116th.  Not  a  bad  line-up.  But  it's  only 
when  you  can  reach  out  to  all  of  those  pretty- 

good  markets  and  hug  them  into  one  big  buy- 
ing unit  in  spite  of  so-so  conductivity  and 

choppy  terrain  that  you  get  a  really  out- 
standing market. 

That's  where  WGY  comes  in.  WGY  is  able 
to  round  up  these  scattered  markets  because 

its  50,000  watts  of  power  is  the  area's  greatest 
and  its  frequency  is  the  area's  lowest.  WGY 
is  thisregion's  strongest  listening  habit  because 
it  has  the  longest  record  of  service  and  is  the 
sole  outlet  here  for  those  popular  NBC  Red 
programs.  For  advertisers  seeking  broad 
selling  markets,  WGY  is  a   must  station. 
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Budget  Is  Small    But  Oh,  What  a  Show! 

EARLY  in  1935,  my  associates  and 
I,  at  the  Redfield-Johnstone  organi- 

zation, decided  that  the  national  ad- 
vertisers' radio  problems  had  been 

solved;  but,  what  of  the  local  and 
regional  advertisers?  Exactly  what 
were  their  problems?  And  had  they 
been  answered? 

In  a  sincere  effort  to  study  this 
situation,  in  cooperation  with  MBS, 
we  conducted  a  survey  from  coast- 
to-coast.  Visiting  key  cities 
throughout  the  country,  we  spoke 
to  manufacturers  and  retailers  in 
17  different  lines  of  endeavor.  The 
statements  of  these  businessmen 
boiled  down  to  this: 

Both  manufacturers  and  retail- 
ers said:  "Radio  is  an  excellent 

medium — we're  sold  on  radio,  but 
we're  not  using  it." 

The  retailers  said:  "Radio  does 
sell  merchandise — it's  proven  itself 
over  and  over  again,  with  the  ra- 

dio advertised  merchandise  we  sell 
in  our  stores." 
The  manufacturer,  with  only 

local  or  regional  distribution  said: 
"The  success  of  merchandise,  man- 

ufactured and  distributed  and  ad- 
vertised nationally  by  competitors 

in  our  own  business,  has  con- 
clusively proven  the  value  of  radio 

advertising." 
They  all  said:  "As  advertisers 

operating  on  a  limited  budget  we 

Cooperative  Programs  Offer  Big-Time 

Radio  for  Local  Advertisers 

By  NORMAN  LIVINGSTON 
Radio  Director 

Redfield-Johnstone,  New  York 

SOME  six  years  ago  they  had  an  idea  at  Redfield-Johnstone's 
New  York  office.  Their  brainchild  was  a  formula  by  which  local 

and  regional  advertisers  could  attract  the  audience  in  which  they 
were  interested  with  a  big-time  show,  and  all  the  trimmings. 
It  was,  of  course,  the  cooperative  program  on  a  nationwide  basis. 
Through  the  years  the  idea  has  grown  up,  along  with  the  rest 
of  the  industry.  Snags  have  been  struck  and  lessons  have  been 
learned.  But  cooperative  is  still  here  and  will  be  for  a  long  time, 

in  the  opinion  of  the  author.  And  he's  watched  it  grow  from  a 
gleam  in  a  sponsor's  eye  to  a  successful  advertising  medium. 

must  of  necessity  choose  the  type 
of  advertising  which  gives  us  the 
most  circulation  per  dollar  ex- 

pended. We'd  like  to  use  the  radio 
but  programs  represent  the  circu- 

lation values  of  broadcasting,  and 
as  a  local  or  regional  advertiser 
operating  on  a  limited  budget,  we 
find  that  we  cannot  hope  to  com- 

pete with  the  big  network  shows 
for  a  listening  audience.  Talent 

THEY'RE  WORKING  IN  WHAMIand 
THIS  SUMMER 

In  Rochester,  employment  is  at  an  all-time  high.  Business  is  3%  above  the  national 
average.  In  production  for  Victory,  Rochester  is  out  in  front — a  world  leader  in  six major  products. 
Here's  a  prosperous  city,  the  heart  of  WHAM-land,  every  one  of  whose  radio  homes are  easily  reached  by  WHAM. 
But  WHAM's  50,000  watt,  clear  channel  signal  gives  you  a  big  bonus  coverage.  It  gives you  all  of  the  Rochester  trading  area  and  18  other  trading  centers  in  a  wide  43  county 
area.  It  gives  you  vacation  time  coverage  of  the  beaches,  the  streams  and  mountains 
where  Rochester's  workers  and  thousands  of  others  will  relax  this  summer. WHAM  is  a  better  buy  because  WHAM  gives  you  more. 

WHAM 

ROCHESTER,  N.  Y. 

National  Representatives: 
GEORGE  P.  HOLLINGBERY  CO. 

50,000  Watts  .  .  .  Clear  Channel  .  .  .  Full 
Time  .  .  .  AfFiliated  with  the  Red  Network 
of  the  N.B.C.  and  The  Blue  Network,  Inc. 

costs  alone  make  this  impossible. 
"However,  if  you  can  give  us  a 

radio  program  as  big,  or  bigger 
than  that  of  the  national  adver- 

tiser— not  just  a  lot  of  phonograph 
records — but  a  live  show  present- 

ing top-name  talent  in  person — at 
a  good  hour  when  most  people 
listen — a  guaranteeed  time  period 
that  won't  be  taken  away  from  us 
to  make  room  for  some  new  na- 

tional network  program  just  when 
we've  established  an  audience  — 
then  we'll  buy  radio.  We've  wanted 
it  for  a  long  time  but  you  can  see 

why  it's  been  impossible  for  us." 
And  so,  there  we  were  faced  with 

the  problem  of  producing  and  de- 
livering an  important  live  radio 

program  that  in  some  way  could 
be  exclusively  sponsored  by  a  local 
or  regional  advertiser  in  any  given 
market  or  markets.  After  six 
months  study  we  found  the  an- 

swer, and  nationally  syndicated 
live  network  radio  programs  were 
born. 

Answer  Was  Simple 

Strangely  enough  the  answer 
was  simple — for  it  was  exactly  that 
used  for  years  by  the  national  ra- 

dio advertiser — who  built  a  net- 
work show  at  great  expense  and 

amortized  its  cost  against  results 
in  individual  markets  on  his  net- 

work, bringing  his  cost  per  city 
down  to  about  the  price  of  a  good 
local  show.  So  we,  too,  decided  to 
create  either  in  New  York  or 
Hollywood,  a  live  network  radio 
program  at  a  talent  cost  ranging 
from  $5,000  to  $7,000  per  broad- 

cast, and  feed  it  by  direct  wire,  to 
affiliated  stations  of  MBS  from 
coast-to-coast,  making  it  available 
for  exclusive  local  sponsorship  in 
any  market  or  markets  of  Mutual. 
The  local  or  regional  advertiser 
could  pay  only  his  prorated  share 
of  the  total  talent  cost,  and  since 
his  pro-rated  share  was  based  on 
the  actual  potential  of  the  market 
or  markets  involved,  big  name,  in 
person  network  radio  could  fit  im- 

mediately into  the  budget  of  the 

small  town  merchant  or  the  big 
town  manufacturer. 

Our  plan  met  with  immediate 
success,  both  for  ourselves  and  our 

participating  sponsors.  Let's  take a  look  at  the  record.  In  1935,  as  our 
first  syndicated  program,  we  pro- 

duced Morning  Matinee,  heard 

Thursday  morning  from  9-9:45 
a.m.,  and  presented  by  the  leading 
department  stores  in  America.  In 

1936,  by  popular  demand  we  re- 
peated Morning  Matinee  and  en- 

joyed a  90%  renewal  from  our 
original  advertisers.  To  this  group 
we  added  additional  furniture 

stores  and  grocery  chains  in  an  ef- 
fort to  diversify  our  sponsorship. 

What  Was  Learned 

During  these  two  seasons  we  es- 
tablished several  pertinent  facts. 

First — that  even.  Morning  Matinee, 
the  most  pretentious,  live,  daytime 
radio  program  ever  presented  in 
the  commercial  history  of  broad- 

casting— could  not  deliver  to  the 
advertiser,  that  vast  army  of  ca- 

reer women — bookkeepers,  stenog- 
raphers, waitresses,  sales  women, 

etc. — who,  in  themselves,  during 
staggered  luncheon  periods,  repre- 

sent an  important  part  of  the  store 
traffic,  of  the  retail  merchant  in 
any  community. 

Neither  radio  nor  programming 
can  be  blamed  for  the  inability  to 
reach  these  women;  obviously, 
their  working  and  living  habits 
control  their  listening  habits, 
which  means  they  can  not  be 
reached  in  the  daytime  hours. 

Second — we  found  that  although 

daytime  radio  could  sell  merchan- 
dise in  general,  it  could  not  eco- 

nomically sell  a  major  purchase. 
This,  because  a  major  expenditure, 
in  the  average  family  usually  re- 

quires a  family  conference.  Day- 
time radio,  reaching  only  the 

woman  in  the  house,  and  not  the 

entire  family  circle,  made  radio's 
selling  job  too  difficult  to  be  eco- nomical. 

We  reasoned  then,  that  a  night 
time  show,  a  program  of  such 

high  calibre,  as  to  compete  un- questionably with  other  programs, 
on  other  networks  reaching  the 
entire  family  circle  —  housewife 
and  husband,  career  man  and  ca- 

reer woman — at  the  same  time, 
could  produce  the  desired  results 
and  economically  sell  merchandise, 

large  or  small,  for  the  radio  ad- 
vertisers, at  the  lowest  possible 

cost-per-doUar  expended. 

An  Evening  Show 

Therefore,  in  1937,  we  presented 
our  first  evening  show  starring 

George  Jessel  and  Norma  Tal- 
madge  on  Sunday  evenings  6-6:30. 
For  the  1938,  1939  and  1940  sea- 

sons, we  produced  Show  of  the 
Week,  which  was  h'eard  Sunday 
evenings  6:30-7:00. 

For  the  1941-42  season,  we  pro- 
duced The  Radio  Adventures  of 

Bulldog  Drummond,  which  ran 
from  April  6,  1941,  through  June 
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22,  1941,  and  after  a  short  sum- 
mer hiatus  returned  in  September 

to  run  through  March  22,  1942. 
During  both  periods,  the  show  was 
heard  on  Mutual,  6:30-7  p.m.,  but 
for  its  new  series  on  Mutual,  Bull- 

dog Drummond  was  resumed  May 
25,  Mondays,  8:30-9  p.m. 
Our  reasoning  on  nighttime 

broadcasting  has  been  borne  out — 
and  we  are  proud  to  announce  that 
these  programs  have  been  spon- 

sored in  more  than  70  key  cities 
and  have  been  successfully  used 
by  leading  bakers,  brewers,  coffee 
roasters,  clothing  merchants,  dair- 

ies, drug  chains,  department  stores, 
grocery  stores,  furniture  stores, 
laundries  and  shoe  manufacturers 
— plus  such  national  advertisers  as 
Chrysler  Corp.,  Ford  Dealer 
Groups  and  The  Borden  Co.  The 
Pioneer  Ice  Cream  division  of  the 
latter  company  was  the  first  spon- 

sor signed  for  the  current  series 
on  WOR,  Mutual  key  outlet  in  New 
York,  and  other  advertisers  are 
being  lined  up  as  local  sponsors 
on  other  Mutual  stations. 

I  mentioned  our  diversified  list 
of  accounts  merely  to  prove  that 
a  radio  program  need  not  be  of 
a  particular  type  to  sell  any  spe- 

cific merchandise  or  service.  A 
large  audience  eagerly  listens  to  a 
really  good  radio  program  just  as 
that  same  audience  gladly  pays  ad- 

mission to  a  good  movie. 
Bulldog  Drummond  is  a  really 

good  program  and  has  a  large  au- 
dience. The  advertising  man's  word 

for  audience  is  "circulation."  Bull- 
dog Drummond  then  merely  bears 

out  the  oldest  maxim  in  advertising 
— "Circulation  will  sell  anything  if 
the  copy  is  right."  And  speaking 
of  old  maxims  leads  up  to  this  new 
one — When  you  buy  broadcasting 
remember — "The  success  of  a  ra- 

dio program  depends  not  alone  on 
its  listener  appeal,  but  also  on  the 
ability  and  sincerity  of  its  pro- 
ducer." 

Nationally  Successful 
In  the  seven  years  since  1935 

we've  seen  cooperative  radio  grow 
into  a  successful,  national  institu- 

tion, which  has  done  a  selling  job 
for  radio — and  a  selling  job  for  its 
sponsors.  Cooperative  radio  is  liv- 

ing proof,  that  radio  advertising 
pays,  which  leads  us  to  say: 

There's  no  mystery  about  the 
successful  use  of  broadcasting.  If 
more  radio  advertisers,  and  poten- 

tial radio  advertisers,  will  use  the 
same  common-sense  in  buying 
broadcasting  that  they  normally 
use  in  buying  other  media  there 
will  be  fewer  tombstones  and  more 
milestones  in  radio. 

Root  Beer  Spots 

DAD'S  ROOT  BEER  Co.,  Chicago 
(root  beer),  has  placed  a  total  of 
60  live  and  transcribed  announce- 

ments weekly  for  52  weeks  on 
WGN,  WIND,  WCFL,  WJJD  and 
WAIT,  Chicago,  and  15  to  30  chain- 
break  announcements  for  13  weeks 
on  WEMP,  Milwaukee;  WMIN, 
St.  Paul;  KQV,  Pittsburgh;  WGR, 
Buffalo.  Account  is  placed  by 
Malcolm-Howard  Agency,  Chicago. 

BRASS  RAIL  FOR  GOOD  OLD  DAYS 

Restaurant  Reports  'Memories'  Programs 

 Bring  In  the  Patrons  
DESIGNED  to  evoke  pleasant 
memories  of  the  "good  old  days"  in 
contrast  to  present  realities,  Mo- 

ment of  Memory  at  first  listening 
might  seem  more  like  an  invitation 
to  dream  than  a  call  to  action,  but 
these  daily  broadcasts  have  proved 
effective  in  attracting  patrons  to 
the  Brass  Rail,  restaurant  located 
in  the  heart  of  New  York's  Times 
Square  district,  probably  the  most 
competitive  restaurant  spot  in  the 
world. 

Broadcast  seven  nights  a  week 
on  WMCA,  New  York,  immediately 
following  the  New  York  Times  news 
bulletins,  which  go  on  at  11  p.m., 
Moments  of  Memory  are  planned 
to  fill  the  remainder  of  the  quarter- 
hour,  accounting  for  their  unusual 
length  of  8%  minutes.  Each  broad- 

cast opens  with  the  announcer  re- 
questing "A  little  soft  music,  pro- 

fessor" and  identifying  the  pro- 
gram through  the  thematic  back- 

ground. Then  the  announcer  starts 
the  memories  flowing  with  a  talk 
like  this  one,  which  was  used  on 
a  recent  program. 

Ties  in  the  Past 

"Peeking  down  the  corridors  of 
time,  it  seems  that  1915  must  have 
been  an  exciting  year.  A  little  war 
over  in  Europe  was  developing  into 
a  knock-down  and  drag-out  affair 
.  .  .  but  we  weren't  in  that  one  yet 
...  so  the  most  exciting  things  in 
1915  on  this  side  of  the  pond  were 
sports  events.  Two  things  hap- 

pened that  year  which  never  hap- 
pened before  .  .  ,  nor  since.  That 

fleet  little  filly  .  .  .  Regret  .  .  .  be- 
came the  first  .  .  .  and  so  far  the 

only  .  .  .  lady  horse  ever  to  win  the 
Kentucky  Derby.  And,  as  much  to 
their  own  amazement  as  well  as  the 
rest  of  the  country  .  .  .  the  Phila- 

delphia Phillies  won  the  National 
League  pennant.  And  another  great 
sport  in  1915  was  the  visit  to  one 
or  another  of  Broadway's  great 
restaurants  for  a  regal  dinner. 
They  took  their  eating  seriously  in 
those  days  .  .  .  and  while  most  of 

Serving  330,570  radio 
homes  —  in  an  area 

where  family  income  is 
more  than  20%  above 

national  average. 

those  great  taverns  are  long  gone 
.  .  .  The  Brass  Rail  continues  to 
carry  on  those  same  old  traditions 
of  grand  food  and  perfect  service 
that  have  made  it  an  eating  place 
of  international  fame.  And  in  the 
Tin  Pan  Alley  of  1915,  the  boys 
were  plugging  a  plaintive  tune  that 
still  lives  in  Bing  Crosby's  record- 

ing of  "I  Ain't  Got  Nobody." 
Has  One  Idea 

Follows  a  short  commercial,  an- 
other recording,  a  final,  longer 

commercial  and  an  invitation  to 

tune  in  again  tomorrow.  And  that's 
it;  nothing  super-colossal  or  ex- 
tragavant,  but  just  a  nice  little 
program  differing  from  hundreds 
of  other  nice  little  programs  only 
in  one  thing — that  every  Moment 
of  Memory  script  is  planned  and 
written  with  just  one  idea — to 
arouse  in  the  listener's  mind  a 
group  of  pleasant  memories  and  to 
link  them  firmly  to  the  Brass  Rail. 

Started  as  an  experiment  last 
November,  the  program  immedi- 

ately proved  its  worth,  and  a  simi- 
lar Sunday  noon  series  was 

launched  on  WOR,  New  York,  be- 
fore the  end  of  the  year.  Here's what  the  sponsor  thinks  about  it, 

taken  from  a  letter  which  Edward 
Levine,  president  of  the  Brass  Rail 
recently  wrote  to  WMCA : 

Now  a  Tradition 

"Our  WMCA  program  has  be- 
come something  of  a  tradition. 

Aside  from  the  detail  of  a  very 
gratifying  increase  in  business,  we 
find  that  people  like  this  type  of 
program  with  its  emphasis  on 
casual  talk  and  interesting  bits  of 
information  and  the  lack  of  heavy- 
handedness  in  trying  to  sell  them. 
We  have  had  many  patrons  tell  us 
they  came  in  just  because  they  ap- 

preciated the  program.  As  to  satis- 
faction with  results,  if  you  will 

look  in  your  files  you  will  find  that 
we  tested  the  program  for  13  weeks 
and  then  gave  you  an  additional 

52-week  contract." Echoing  his  client.  Jack  Steiner, 
vice-president  of  the  Blackstone 
Co.,  advertising  agency  in  charge 
of  The  Brass  Rail  account,  de- 

clared : 

"Personally,  we  don't  know  much 
about  'Hoopers'  and  "Crossleys' 
and  such  technical  intricacies;  we 
only  know  what  the  client  sees  on 
the  cash  register.  In  this  case,  the 
client  is  getting  back  from  the  pro- 

gram more  than  it  costs  him,  and 
we  don't  know  any  better  formula 
for  a  success  story." 

)j3t. Reps.:  JOSEPH  HBHSHEY  MtGILLVRAi 
\     Boston  Rep.:  BER.THA  BANNAN  i 

New  MB*  Pickup 

LESLIE  NICHOLS,  MBS  corre- 
spondent in  Cairo,  Egypt,  and  Frank 

Cuhel,  Mutual's  Australian  corre- 
spondent, share  a  quarter-hour  news 

period  on  MBS,  Wednesday,  9 :1.5- 
9 :30  p.m.  Nichols  is  also  heard  Sun- 

day, 12  :40  p.m.,  during  the  Overseas 
Report  on  MBS. 

Salt  Lake  City 

People 

Listen  Most 

to 

UTAH'S  ONLY 

NBC 

STATION 

'According  to  latest 

Hooper  ratings 

D 

POPULAR 

JOHN  BLAIR/""""^ &_COMPAIW"JS3 
K.U.r.l  nrpt,«.nl.li.e. 

NBC 
STATION 
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THE  (SuilnaM  OF 

BROADCASTING 

STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 

sa — spot  announcements 
ta — transcription  announcements 

KNX,  Hollywood 
American  Cigarette  &  Cigar  Co.,  New  York 

(Pall  Mall).  35  ta  weekly,  thru  Ruthrauff 
&  Ryan,  N.  Y. 

Wesson  Oil  &  Snowdrift  Co.,  New  Orleans 
(salad  oil),  3  *  weekly,  thru  Fitzgerald 
Adv.  Agency,  New  Orleans. 

Allis-Chalmers  Mfg.  Co.,  Milwaukee  (war 
bonds ) ,  3  sa  weekly,  thru  Bert  S.  Git- 
tins,  Milwaukee. 

Mentholatum  Co.,  Wilmington,  Del.,  4  sa 
weekly  thru  Dillard  Jacobs  Agency,  At- 

lanta, Ga. 
Lever  Bros.  Co.,  Cambridge,  Mass.  (Vimm), 

10  ta  weekly,  thru  BBDO,  N.  Y. 
Lehn  &  Fink  Products  Corp.,  New  York 

(hand  cream).  3  sa  weekly,  thru  Wm.. 
Estv  &  Co.,  N.  Y. 

Kellogg    Co..    Battle    Creek,    Mich.  (Rice 
Krispies),  10  ta  weekly,  thru  J.  Walter 
Thompson  Co..  Chicago. 

KFRC,  San  Francisco 
Acme    Breweries,    San    Francisco,    5  sa 

weekly,    3    sp    weekly,    thru  Brisacher, 
Davis  &  Staff.  San  Francisco. 

Sir  Francis   Drake  Hotel.   San  Francisco, 
3  sa  weekly,  thru  King  Harrington  Adv., 
San  Francisco. 

Fisher    Rlouring    Mills,     Seattle  (flour) 
weekly  sa  thru  Izzard  Co.,  Seattle,  Wash. 

J.  L.  Tuttle  Co.,  Oakland,   Cal.  (Cottage 
cheese)    3  sa   weekly,   thru  Emil  Rein- 
hardt,  Oakland. 

Wellman   Peek  Co.,   San   Francisco  (food 
products)    5   sa   weekly,   thru  Botsford, 
Constantine  &  Gardner,  San  Francisco. 

Liggett  &  Myers,  New  York  (Chesterfield 
cigarettes)    49  .sa  weekly,  thru  Newell- 
Emmett  Co.,  N.  Y. 

Petri  Wine  Co.,  San  Francisco,  weekly  sa 
thru  Erwin  Wasey  &  Co.,  San  Francisco. 

WHK-WCLE,  Cleveland 
Dr.  Ellis  Sales  Co.,  Pittsburgh  (cosmetics), 

26  sa,  thru  Smith  Taylor  &  Jenkins, Pittsburgh. 
I.  T.  S.  Co.,  Elyria,  Ohio   (rubber  heels), 

3  sa  weekly,  52  times,  thru  Carr-Liggett 
Adv.   Agency,  Cleveland. 

United    Insui-ance    Co.,    Chicago  (surety sales),  3  sp  weekly,  thru  J.  L.  Stewart, Chicago. 
Gruen  Watch  Co.,  New  York,  21  sa  weekly, 

52  weeks,  thru  McCann-Erickson,  New York. 

KLZ,  Denver 
Procter  &  Gamble  Co.,  Cincinnati  (Duz), 

.sa  weekly,  4  weeks,  thru  Compton  Adv. 
Agency.   N.  Y. 

Kellogg  Co.,  Battle  Creek   (Corn  Flakes), 
170  sa,  thru  J.  Walter  Thompson  Co., Chicago. 

Kellogg  Co..  Battle  Creek  (Rice  Krispies), 
200  sa,  thru  J.  Walter  Thompson  Co., Chicago. 

Curtis  Pub.  Co.,  Philadelphia,  (Sat.  Eve. 
Post)  11  sa,  thru  BBDO,  N.  Y. 

KHJ,  Los  Angeles 
Campbell  Cereal  Co.,  Northfield,  Minn. 

(Malt-O-Meal) ,  5  sp  weekly  thru  H.  W. 
Kastor  &   Sons,  Chicago. 

Consolidated  Hotels  Inc.,  Los  Angeles,  30 
«a,  thru  Allied  Adv.  Agencies,  Los  An- 
geles. 

Bohemian  Distributing  Co.,  Los  Angeles 
(Acme  beer).  6  sa  weekly,  thru  Bris- 

acher. Davis  &  Staff,  Los  Angeles. 

WOR,  New  York 
Davidson  Bros.,  New  York   (Mary  Barron 

Slips),  3  sp  weekly,  thru  Briggs  and  Var- 
ley.  Inc.,  N.  Y. 

Chemical  Treating  &  Equipment  Co.,  New 
York  (Mending  Tape),  3  sp  weekly,  thru 
Reiss  Adv.,   N.  Y. 

WINS,  New  York 
Ironized  Yeast  Co.,  Atlanta,  12  ta  weekly, 

12  weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

WJZ,  New  York 
California  Fruit  Growers  Exchange,  Los 

Angeles  (Sunkist  oranges),  5  sa  weekly, 
4  weeks,  thru  Lord  &  Thomas,  Los  An- 

geles. Reader's  Digest,  Pleasantville,  N.  Y.  (maga- zine) ,  5  sa  weekly,  21  weeks,  thru 
BBDO,  N.  Y. 

Ward  Baking  Co.,  New  York  (bread  and 
cake) ,  5  ne  weekly,  21  weeks,  thru  J. 
Walter  Thompson  Co.,  N.  Y. 

Larus  &  Bros.,  Richmond,  Va.  (Edge- worth  tobacco)  5  ta  weekly,  13  weeks, 
thru  Warwick  &  Legler,  N.  Y. 

Curtis  Pub.  Co.,  Philadelphia  (Saturday 
Evening  Post),  12  sa,  one  week,  thru 
BBDO,  N.  Y. 

KGO,  San  Francisco 
City  of  Paris,  San  Francisco  (department 

store)    5   S2^   weekly,  direct. 
Kellogg    Co.,    Battle    Creek,    Mich,  (corn 

flakes)  260  so,  thru  J.  Walter  Thompson, Chicago. 
McMillan    Petroleum    Co.,    Los  Angeles, 

(Ring  Free  Oil),  4  sa  weekly,  thru  Roy 
S.  Durstine  Inc.,  New  York. 

West    Coast    Soap    Co.,    Oakland  (navy 
soap)    26   sa,   thru   Brisacher,   Davis  & 
Staff,  San  Francisco. 

California  Retail  Grocers  Association,  San 
Francisco,  weekly  sp,  direct. 

Remar  Baking  Co.,  Oakland,  Cal.  (bread) 
weekly  sp,   thru  Sidney  Garfinkel  Adv. 
San  Francisco. 

WIND,  Gary 

Amb-A  Tip  Cigar  Co.,  Baltimore  (Earl 
Marshall  Amber  Tip  cigars),  5  sp  weekly, 
13  weeks,  thru  Milton  Adv.  Agency, 
Baltimore. 

Arlington    &    Washington    Park  Jockey 
Clubs,  Chicago,  36  sa  weekly,  11  weeks. 
thru  Schwimmer  &  Scott,  Chicago. 

Ironized   Yeast  Co..   Atlanta    (yeast),  130 
sa,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Universal      Pictures,      Chicago  ("Eagle 
Squadron"),  6  sa,  placed  direct. 

WRC,  Washington 
Clicquot  Club,  New  York  (ginger  ale),  208 

sa,  thru  N.  W.  Ayer  &  Son,  N.  Y. 
Dr.  Ellis  Sales  Co.,  Pittsburgh  (cosmetics), 

39  sa  thru  Smith  Taylor  &  Jenkins, 
Pittsburgh. 

Ford  Dealer  Adv.  Fund,  sa  weekly,  4  weeks, 
thru  McCann-Erickson,  N.  Y. 

Planters  Nut  &  Chocolate  Co.,  New  York, 
3  ne  weekly,   13   weeks,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

KECA,  Los  Angeles 
Eastern-Columbia,  Los  Angeles  (chain 

dept.  stores)  ,  weekly  sa,  thru  Stodel 
Adv.  Co.,  Los  Angeles. 

Interstate  Bakeries  Corp.,  Los  Angeles 
(Log  Cabin  bread),  4  sa  weekly,  thru 
Dan  B.  Miner  Co.,  Los  Angeles. 

WMAL,  Washington 
Ford  Dealer  Adv.  Fund,  sa  weekly,  4  weeks, 

thru  McCann-Erickson,  N.  Y. 

WFIL,  Philadelphia 

General    Baking    Co.,    New    York  (Bond 
Bread),  6  sa  weekly,  4  weeks,  thru  Ivey 
&  Ellington,  Philadelphia. 

Cooper    Blades    Corp.,    Brooklyn,    N.  Y. 
(razor  blades),   6   sa  weekly,   4  weeks, 
thru  Heffelfinger  Adv.,  N.  Y.  C. 

Shuman    Bros.,    Philadelphia  (department 
store),    6    sp    weekly,    6    weeks,  thru 
Julian  Pollock,  Philadelphia. 

Edgar    A.    Murray    Co.,    Detroit  (Doom 
insecticide),  6  .sa  weekly,  4  weeks,  thru 
L.  J.  DuMahaut,  Detroit. 

Sunway    Vitamin    Co.,    Chicago  (Sunway 
Vitamins),   5  sp  weekly,   thru  Sorenson 
Co.,  Chicago. 

Skinner   Mfg.    Co.,    Omaha,   Neb.  (raisin 
bread),    12   sa   weekly,   52   weeks,  thru 
Ferry-Hanley  Co.,  Kansas  City. 

Procter  &  Gamble  Co.,  Cincinnati  (Ivory 
Snow)     3    sa    weekly,    52    weeks,  thru Benton  &  Bowles,  N.  Y. 

KFBK,  Sacramento,  CaL 
Golden  State  Co.,  San  Francisco  (Golden 
V  Vitamin  Milk)  3  sp  weekly,  thru 
Ruthrauff  &  Ryan,  San  Francisco. 

Los  Angeles  Soap  Co.,  Los  Angeles  (Scotch 
soap)  6  sp  weekly,  thru  Raymond  R. 
Morgan,  Hollywood. 

W53PH,  Philadelphia 
General  Electric  Co.,  Bloomfield,  N.  J.  (FM 

sets)  3  sp  weekly,  13  weeks,  thru  Maxon, 
Inc.,  N.  Y.  C. 

Knell  Knows 

CAUTIOUS  of  strangers, 
the  entire  personnel  of  WBT, 
Charlotte,  have  been  alert  to 
the  presence  of  unrecognized 

people  in  the  station's  vulner- able zones.  Not  long  ago  Jack 
Knell,  news  editor,  stopped  a 
strange  man  in  the  hall  and 
asked  for  his  name.  "Grant 
Carey,"  the  stranger  replied. 
Knell  didn't  believe  that  but 
the  stranger  insisted  that  was 
his  name  and  urged  Knell  to 
have  the  control  room  engi- 

neer identify  him.  Suspecting 
horse-play,  the  engineer  de- 

cided to  go  along  with  it  and 
denied  ever  having  seen 
Carey  before.  At  this.  Knell 
was  reaching  for  Carey's collar  when  the  engineer 
hastily  identified  Carey  as  the 
new  engineer  recently  trans- ferred from  New  York. 

GOLAN  WINES  OPEN 

NEW  YORK  DRIVE 
DESPITE  the  shortage  of  most 
types  of  bottle  closures,  but  in  line 
with  the  intensive  use  of  radio  now 
in  progress  for  wine  and  beer  ac- counts. Central  Winery,  Fresno, 
Cal.,  distributor  of  Golan  wines, 
last  week  started  a  campaign  in 
the  metropolitan  New  York  area 
on  three  stations  for  Lango  and 
Legend  brands. 

On  WOR,  Don  Dunphy,  sports 
commentator,  is  sponsored  five 
times  weekly  in  the  five-minute  pe- 

riod directly  following  the  Yankee 
and  Dodger  baseball  games.  This 
series  promotes  Legend  wines  as 
does  the  WHN  schedule,  consisting 
of  news  summaries  every  12  min- 

utes four  times  weekly  on  News- 
reel  Theatre  of  the  Air.  For  Lango 
wine,  sports  resumes  and  commen- taries by  Mel  Allen  are  heard  on 
WMCA,  Monday  through  Saturday, 
6:30-6:45  p.m.,  and  quarter-hours 
six  times  weekly  on  WHN's  mu- sical program  with  Dick  Gilbert. 

To  handle  the  company's  sales and  advertising  in  the  Eastern 
market,  R.  S.  Heaton,  president  of 
Central  Winery,  has  appointed 
Leslie  Kozma  as  Eastern  regional 
manager,  and  Irving  Goldstein  as 
assistant  in  charge  of  sales  opera- 

tions in  New  York.  The  campaign 
also  includes  newspaper  and  trade 
advertising.  Agency  is  Weiss  & 
Geller,  New  York. 

Hope  Leads  Hooper 

FIRST  PLACE  in  the  Hooper  Na- 
tional Program  Ratings  for  June 

15  is  held  by  Bob  Hope  with  a 
rating  of  30.5.  Fibber  McGee  & 
Molly  ranks  second  with  28.9,  fol- 

lowed by  Charlie  McCarthy,  with 
25.  Fourth  place  goes  to  The  Al- 
drich  Family,  with  24.1.  Remaining 

programs  of  Hooper's  list  of  15,  in order  of  rating  are :  Radio  Theater; 
Walter  Winchell;  Fanny  Brice- 
Frank  Morgan;  Mr.  District  Attor- 

ney; Kay  Kyser;  Bing  Crosby; 
Rudy  Vallee;  Time  to  Smile;  Star 
Theater;  Take  It  or  Leave  It; 
Bandwagon. 

MBS  Compton  News 
WALTER  COMPTON,  newscaster 
of  WOL,  Washington,  and  MBS 
announcer  of  all  President  Roose- 

velt's broadcasts,  started  a  five- 
weekly  news  period  on  MBS,  4:15- 
4:30  p.m.,  last  week.  Compton  is 
also  m.c.  of  Double  or  Nothing, 
MBS  weekly  quiz  program  spon- 

sored by  Pharaco,  Newark,  for 
Feenamint.  Compton  is  said  to 
have  done  over  11,000  individual 
news  programs  on  WOL  during the  last  five  years. 

Carter  Shortwaves 

TWO  ADDITIONAL  shows  to  be 
shortwaved  to  American  troops 

abroad  by  NBC's  International  fa- 
cilities are  Inner  Sayictum  Myster- 

ies and  Counterspy,  both  heard  on 
BLUE.  Carter  Products  Co.,  New 
York,  is  sponsor  of  the  mystery 
story,  shortwaved  Friday,  1:15- 
1:45  p.m.  Agency  is  Stack-Goble 
Adv.,  Chicago.  Counterspy,  a  week- 

ly sustaining  show  centering 
around  the  adventures  of  "David 
Harding,"  who  upsets  plots  of 
enemy  spies,  is  beamed  to  Europe 
Wednesday,  10-10:30  a.m. 
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DR.  JOHN  MARTIN  HISS,  Los  An- 
geles (foot  clinic),  curreutly  spon- 

sors a  weekly  half-hour  live  and  tran- 
scribed ))rngram  Fli/iinj  Feet,  on  3 

Pacific  Coast  stations,  KH.J,  Holly- 
wood ;  KFRC.  San  Francisco  ;  KOL. 

Seattle.  Featuring  human  interest 
interviews  with  patients  at  the  clinic, 
the  live  broadcast  is  remoted  over 
KH.T  from  the  clinic.  Transcribed  ver- 

sions are  later  released  on  the  latter 
two  stations.  Agency  is  Erwin,  Wasey 
&  (Jo.,  Los  Angeles. 

CHICAGO  MOTOR  CLUB,  Chicago 
(membership,  insurance),  on  May  2S 
renewed  for  52  weeks,  sponsorship  of 
thrice-weekly  newscasts  on  WENR, 
Chicago.  Agency  is  Aubrey,  Moore  & 
Wallace,  Chicago. 

EXELLO  PRESS,  Chicago  (personal 
stationery  by  mail),  has  started  spon- 

sorship of  a  weeklv  (piarter-hour  of 
Grand  Old  Opery  on  WSM,  Nashville. 
Agency  is  Robert  H.  Kahn  &  Assoc., 
Chicago. 

GUTTA  PERCHA  &  RUBBER  Ltd., 
Toronto,  on  June  29  started  spot  an- 

nouncements for  Canadian  Army  Week 
on  Cl'RB,  Toronto.  Account  was 
placed  by  A.  McKim  Ltd.,  Toronto. 

PIEL  BROS.,  Brooklyn,  has  discon- 
tinued for  a  nine-week  summer  hiatus 

Jack  Dempsey's  AU-Spoi-ts  Quiz,  heard 
on  WOR,  New  York,  Saturday,  8  :30- 
9  p.m.  A  sustaining  show  W0J2  Sum- 

mer Theater  will  occupy  the  Dempsey 
spot  until  August,  when  Piel  Bros, 
resumes  the  sports  show.  Agency  is 
Sherman  K.  Ellis,  N.  Y. 

SPOT 

BROADCASTING 

permits 

SPOT  BUDGETING 

to  fit  each 

marltet's  Volume 

Mm  maney  fn 
ti1«  HOT  SPOTS 

Notiiuv  wasMi)  on 
th>  OEAO  SPOTS 

Sptcla)  (tUntion  <ot PROBLEM  SPOTS 

JOH 
■8 
LAIR 

6*  COMPANY 
nHusuRlBrrntj 
L  llUAiiLirf NATIONAL  STATION 

REPRESENTATIVES 
CHKACO  •  NIW  10** 

PUSHING  THE  CLOCK  figura- 
tively ahead,  fall  production  plans 

for  the  -weekly  CBS  Big  Town, 
sponsored  by  Lever  Bros.  Co. 
(Rinso),  engaged  attention  of  these 
Ruthrauff  &  Ryan  executives  dur- 

ing conferences  in  Hollywood. 
Planners  are  (1  to  r)  Merritt  (Pete) 
W.  Barnum,  New  York  supervisor 
of  evening  programs;  Thomas 
Freebairn-Smith,  producer ;  John 
Weiser,  Southern  California  man- 

ager of  the  agency;  Crane  Wilbur, 
director-editor  of  the  weekly  pro- 

gram. Following  a  13-week  sum- 
mer layoff,  starting  July  2,  the 

series  resumes  in  early  fall  to 
stress  the  all-out  war  effort. 

FOREMAN  &  CLARK,  Los  Angeles 
(men's  clothing  chain),  with  shifting of  account  to  Botsford,  Coustantine  & 
Gardner,  that  city,  is  continuing  its 
six-weekly  quarter-hour  early  morning 
newscasts  on  KFI,  Los  Angeles  ;  KGO, 
San  Francisco,  KJR,  Seattle;  WHB, 
Kansas  City. 

I[  O  L  L  Y  WOO  D  RESTAURANTS 
Inc..  Holl.vwood  (Earl  Carroll  The- 

atre-Restaurant), currently  is  spon- 
soring a  five-weekl.v  quarter-hour  news 

feature  program.  Between  the  Lines,  on 
KECA,  Los  Angeles.  Contract  is  for 
13  weeks  having  started  June  15. 
Agency  is  Theodore  B.  Creamer  Adv., 
Los  Angeles. 

EAGLESON  &  Co.,  Los  Angeles 
(men's  furnishings),  in  a  four-week campaign  which  started  June  21  is 
sponsoring  a  weekly  quarter-hour 
sportseast  featuring  Harold  Cowan  as 
commentator  on  KFAC,  that  city. 
Agency  is  Adolphe  Wenland  Adv., 
Los  Angeles. 
ONTARIO  FRUIT  &  VEGETABLE 
GROWERS  Assn.,  Hamilton,  Ont.. 
has  started  spot  announcements  on  a 
number  of  Ontario  stations  featuring 
fruits  and  vegetables  as  they  become 
marketable.  Account  was  placed  by 
Russell  T.  Kelley  Ltd.,  Hamilton. 

EX-LAX  INC.,  Brooklyn  (proprie- 
tary ) ,  has  started  spot  announcements 

on  16  Canadian  stations.  Account  was 
nlaced  by  Cockfield  Brown  &  Co. 
Ltd.,  Montreal. 
L.  R.  KALLMAN  &  Co.,  Chicago 
(Dress  Shield  deodorant),  is  testing 
with  twice-weekl.v  announcement's  on 
Myrna  Dee  Sergeant's  participating program  for  homemakers  on  W.IJD, 
Chicago.  Agency  is  .1.  R.  Hamilton 
Adv.  Agency,  Chicago. 

CALIFORNIA  Fruit  Growers  Ex- 
change, Los  Angeles,  (Sunkist  oranges) 

on  July  27  starts  six  weekly  five-min- 
ute transcribed  programs  on  CFRB, 

Toronto  :  CHNS.  Halifax,  CKY,  Win- 
nipeg ;  CFCF,  Montreal;  CHSJ,  St. 

John  N.  B.;  CKCK,  Regina  ;  CKOC, 
Hamilton,  Ont.;  CFCN,  Calgary.  Ac- 

count wa's  placed  by  Lord  &  Thomas 
of  Canada,  Toi'onto. 
QUAKER  OATS  Co.,  Peterborough, 
Ont.,  (feed  division)  has  started  a 
transcribed  program  on  VONF,  St. 
.Tohns,  Nefoundland.  Agency  is  Lord 
&  Thomas  of  Canada,  Toronto. 

K.  ARAKELIAN  Inc.,  San  Fran- 
cisco (Mission  Bell  wine),  placing  di- 

rect, on  July  15  starts  a  weekly  half- hour  musical-dramatic  program  on 
KFWB,  Hollywood.  Program  will  in- clude dramatized  culinar.v  and  beverage 
exploits  of  Chef  ̂ Nliliini  with  T,con 
Ijconardi's  orebeslra.  Firm  in  .'iddi- 
liou  will  use  a  total  of  20  spot  an- 

nouncements per  week  on  that  sta- lion.   Contracts  are  for  2Q  weeks. 

FOREMAN  &  CLARK,  Los  Angeles 
(chain  clothiers)  recently  renewed  for 
52  weeks  (Icorye  Applef/ate,  Ne2vs,  five 
times  weekly  on  KGO,  San  Francisco. 
Agency  is  Botsford.  Constantine  & 
Gardner,  San  Francisco. 
GOLDEN  STATE  Co..  San  Francisco 
(Golden  V  Vitamin  milk)  on  .Tune  8 
augmented  its  schedule  by  starting  a 
jiarticipating  snonsorship  six  times 
weekly  in  Hoiiseivives  Protective 
League  and  three-weekly  quarter-hour 
noonday  newscasts  on  KFRC,  San 
Francisco.  Agency  is  Ruthrauff  & 
Ryan,  San  Francisco. 
CALO  DOG  FOOD  CO.,  Inc.,  Oak- 

land, (Calo  Dog  Food  and  Victory 
Cat  Food)  after  a  layoff  necessitated 
by  sponsor  reorganization  and  packag- 

ing problems,  returned  to  the  air  on 
KFRC.  San  Francisco,  .Tune  21  for  a 
new  series  of  weekly  quarter-hour  pro- 

grams The  Calo  Pet  Exchange.  Con- tract is  for  52  weeks  and  the  agenc.y 
is  Theo.  H.  Segall  Adv.,  San  Fran- cisco. 

LEWIS  DISCUSSES 

PLANS  IN  CHICAGO 

WILLIAM  B.  LEWIS,  radio  direc- 
tor of  the  Office  of  Facts  &  Figures, 

met  June  17  with  Chicago  agency 
and  network  executives  to  explain 
the  method  and  manner  of  network 
allotments  and  to  ask  the  agencies 
and  networks  to  include  wartime 
realities  in  their  dramatic  and 
script  shows. 
Jack  Scott  of  Schwimmer  & 

Scott,  and  head  of  the  Chicago  ra- 
dia  committee  of  the  Advertising 
Council,  presided.  Those  who  at- 

tended were : 
Max  Wylie,  George  Stellman.  Leon 

Meadow  and  Alvin  Kabaker  of  Black- 
ett-Sample-Hummert ;  .lack  North. 
John  C.  Moore  and  L.  H.  Ploetz  of 
Aubrey,  Moore  &  Wallace ;  Arthur 
Meyerhoff  and  Nelson  Shaun  of  Arthur 
Meyerhoff  &  Co.  ;  Earle  Thomas  and 
.Tim  Shelby  of  McCann-Erickson ; Walter  Schwimmer  of  Schwimmer  & 
Scott :  R.  A.  Sorenson  and  L.  M.  Bell 
of  Sorensen  &  Co. ;  Kenneth  Hinks  of 
.1.  Walter  Thompson  Co., ;  Ben  Green 
of  H.  W.  Kastor  &  Sons  Co. 
Mary  Duffy  of  Sherman  &  Mar- 

quette ;  Ed  Simmons  of  Wade  Adv. 
Agency ;  Bnrke  Herrick  of  Leo  Bur- 

nett Co.;  M.  E.  Blackburn  of  Critch- 
field  &  Co. ;  M.  H.  Schwartz  of  Lord 
&  Thomas  ;  Harrv  Gilman  and  Edward 
Nix  of  Erwin.  Wa.sey  &  Co.;  .Tack 
Louis  of  Needham.  Louis  &  Brorbv ; 
J.  W.  Rosberg  of  Henri.  Hurst  &  Mc- 

Donald ;  L.  .T.  Sholty  of  Maxon  Inc., 
New  York  ;  .Tames  Woodman  of  Roche, 
Williams  &  Cunnyngham  ;  George  Bud- 
way  of  U.  S.  Court  of  Appeals  ;  Vern Brooks  of  WGN ; 

H.  C.  Kopf,  Paul  McCleur,  J.  A. 
McDonald.  Judith  Waller,  Frank  Chiz- 
zini  and  .Tules  Herbuveaux  of  NBC ; 
Lavinia  Schwartz  and  .Tack  Von 
Volkenburg  of  WBBM ;  William  N. 
Connelly  of  S.  C.  Johnson  Co. :  B.  B. 
Savage  of  General  Mills ;  C.  S.  Limd 
of  Swift  &  Co. ;  Victor  Hunter  of  Pep- 
sodent  Co. ;  H.  S.  Thompson  of  Miles 
Laboratories ;  Robinson  Murray  of AAAA. 

Keystone  Adds  Five 
KEYSTONE  BROADCASTING 
SYSTEM  had  added  the  following  sta- 

tions, making  a  total  of  176  affiliates, 
to  its  transcription  network  :  WRLC, 
Toceoa,  Ga. ;  KGBS,  Harlingen,  Tex. ; 
AV  JPF.  Herrin,  111. ;  KRLH,  Midland, 
Tex. ;  WAOV,  Vincennes,  Ind. 

l/IHat  nappenec/ 

when  all  5  Pittsburgh 

radio  stations  carried 

f/ie  some  program  at 

the  same  time? 

in  fii
fsburg

'' 

Perfect  test 

WCAE  popularity! 

All  5  Pittsburgh  stations  carried 

the  same  government- 
approved  program  at  7  to 
7:30  P.M.  Saturdays,  Feb,  21 

to  May  9 — a  bullet-proof  set- 
up for  a  popularity  check. 
The  HOOPER  Continuing 

Measurement  of  Radio  Listen- 
ing Report  on  that  time  period, 

December  through  April, 
shows  these  averages: 

( %  of  Listeners) 
WCAE  31.3 
Station  B  26.6 
Station  C  14.1 
Station  D  9.4 
Station  E  7.8 

Conclusive  proof  of  WCAE's 
popularity.  Same  program — same  time — all  stations  .  .  . 
and  most  Pittsburghers  tuned 
to  WCAE! 

*  ★ 

WCAt 

P^TTSBURGV^ 

\/250/^.C.'5000l/VaHs 
★  ★ 

MUTUAL  BROADCASTING  SYSTEAA 

The  KATZ  Agency 

New  York      Chicago       Detroit  Atlanta 
Kansas  City      Dallas      San  Francisco 
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NEW  YORK'S  NEWEST  STATION 

WUB 
THE   VOICE    OF  LIBERTY 
1190  KC CLEAR  CHANNEL 

"WLIB  is  fost  becoming  o  favorite with    motinee  dialers- 
Ben  Gross,  N.  Y.  DAILY  NEWS 

OFFICES:  m  Flatbush  Ave.,  Brooklyn,  N.  Y. 

WHO 

(ALONE!) 

IOWA  plus/ 

DES  MOINES-50,000  WATTS, 

CLEAR  CHANNEL 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

N«l'l  Rap.  -  Th«  Katz  Agency  Inc. 

Columbia's  Station  for  the 
SOUTHWEST 

KFH 

WICHITA 

KANSAS 

Call  Any  Edward  Petry  Office 

NUTRITION  PAMPHLETS 

Stations,  Advertisers  Offered 

 Inexpensive  Plan  

APPROPRIATE  way  for  radio  ad- 
vertisers to  tie  in  their  products 

with  the  Government  -  industry 
sponsored  National  Nutrition  Pro- 

gram is  described  in  a  four-page 
folder  being  released  by  the  Gro- 
very  Manufacturers  of  America, 
Inc.,  205  East  42nd  St.,  New  York. 
With  the  cover  of  the  booklet 

carrying  the  official  symbol  and 
slogan  of  the  campaign,  "U.  S. 
Needs  Us  Strong",  the  inside  spread 
lists  the  eight  categories  of  food 
recommended  in  the  nutrition  plan. 
The  idea  stresses  the  theme  of  eat- 

ing these  foods  and  "then  eat  any- 
thing else  you  want".  Back  of  the 

folder  is  blank  so  as  to  accommo- 
date an  advertising  message. 

By  placing  a  large  order  a  sta- 
tion carrying  several  food  accounts 

can  get  a  lower  price  on  the  leaflets 
than  could  an  individual  advertiser. 
Station  then  sells  the  leaflets  to 
the  accounts  with  individual  im- 

prints for  the  advertisers'  product on  the  blank  back  page. 
According  to  the  GMA,  success- 

ful tests  on  a  home  economist  pro- 
gram have  been  completed  with 

five  sponsors  reporting  great  read- 
er interest  in  the  folder,  probably 

due  to  the  great  wave  of  nutrition 
consciousness  which  has  been 
sweeping  the  nation.  Many  other 
national  food  advertisers  have 
found  the  little  pamphlets  an  in- 

expensive giveaways  on  their  pro- 
grams. 

MURRAY  IS  QUIZZED 

ON  CBC  PAYMEISTS 

GLADSTONE  MURRAY,  general 
manager  of  the  Canadian  Broad- 

casting Corp.,  was  questioned  by 
the  Parliamentary  Committee  on 
Radio  Broadcasting  at  Ottawa  as 
to  his  salary  and  expense  pay- 

ments since  taking  his  post  with 
the  formation  of  the  CBC  on  Nov. 
2,  1936.  He  stated  that  in  addition 
to  his  salary  of  $13,000  a  year  he 
was  given  in  March,  1937,  a  base 
allowance  of  $1,500  as  a  "contri- bution to  a  necessary  standard  of 
living."  In  March,  1938,  this  was 
increased  to  $4,800  and  in  June, 
1941,  at  his  initiative  was  reduced 
to  $3,000. 

Until  April,  1939,  he  was  given 
an  allowance  of  $10  a  day  for  ex- 

penses, other  than  transportation, 
while  away  from  his  base  at  Otta- 

wa. In  April,  1939,  this  was  in- 
creased to  $20  a  day  and  in  March, 

1941,  was  wiped  out  and  since  that 
date  actual  expenses  had  been  paid. 

During  the  time  the  $20  a  day 
allowance  had  been  in  effect  his 
actual  expenses  had  exceeded  that 
figure  and  he  was  better  off  re- 

ceiving actual  expenses,  Mr.  Mur- 
ray said. 

In  the  year  ending  March  31, 
1939,  payment  for  his  expenses 
totaled  $1,342,  Mr.  Murray  said. 

FOR  THE  exclusive  use  of  the  Army 
Recruiting  Service,  a  transcription  of 
the  SESAC  tune  "Our  Fightin'  Men," published  by  Frank  A.  Panella,  has 
been  made  by  the  U.  S.  Army  Band. 
SESAC  also  reports  that  54  radio  sta- 

tions in  the  Middle  West,  South  and 
Southwest  are  broadcasting  on  both 
sustaining  and  commercial  programs 
the  quartet  music  of  Stamps-Baxter 
Music  Co.  and  other  SESAC  publish- 

ers of  gospel  music. 

BEHIND  THE  ARMY'S  MIKES 

FOUR  SHOWS  a  week  originate 
from  Camp  Wolters,  Tex.,  over 
KRLD,  Dallas,  KGKO,  Ft.  Worth 
and  KSKY,  Dallas.  The  men  re- 

sponsible for  these  programs  were 
all  employed  in  the  radio  industry 
several  months  ago  and  now  they're 
right  back  where  they  started — behind  the  mikes. 

At  top.  First  Lieut.  Lester  W. 
Lindow,  former  manager  of 

WFBM,  Indianapolis,  "mixes"  as Camp  Wolters  goes  on  the  air.  Joe 
Graham,  pvt.  1st  class,  former  an- nouncer of  WCPO  and  WCKY, 
Cincinnati,  quizzes  Aubyn  Phillips, 
Ft.  Worth,  on  Mike  Maneuvers 
aired  over  KRLD,  Dallas. 

Musing  music  cues  (third  from 
top)  are  Pvt.  Russell  Lamb  (1), 
former  announcer  and  program  di- 

rector of  KFJZ,  Ft.  Worth,  with 
Eddie  Grimm,  pvt.  1st  class,  Brook- 

lyn, leader  of  the  post's  dance band.  Technician  Elmer  Borsuk, 
former  production  man  at  WINS, 
New  York  and  head  of  his  own 
transcription  agency  in  Manitowoc, 
Wis.,  ready  to  cut  a  platter  for  the 
radio  section  of  the  post's  public relations  office. 

Court  Allows  NBC-RCA 

60  Days  To  Answer  MBS 
A  MOTION  for  a  bill  of  particu- 

lars in  the  MBS  $10,000,000  triple 
damage  suit  against  RCA-NBC 
was  denied  by  Federal  District 
Judge  John  P.  Barnes  in  Chicago 
last  Monday,  following  a  20-minute 
oral  argument.  The  court  allowed 
RCA-NBC  60  days,  or  until  Aug. 
21,  to  answer  the  MBS  charges  of 
alleged  damages. 

The  MBS  suit  was  filed  shortly 
after  the  anti-trust  division  of  the 
Department  of  Justice  launched 
Sherman  Anti-Trust  Act  proceed- 

ings against  RCA-NBC  and  CBS, 
alleging  restraint  of  trade.  Edward 
R.  Johnston,  Chicago  attorney, 
represented  NBC  at  the  argu- 

ments along  with  Harold  S.  Glen- 
dening,  of  New  York,  and  Joseph 
McDonald,  staff  attorney  for  NBC 
in  Chicago.  MBS  counsel  were 
David  Fisher  and  Howard  Ellis,  of 
Kirkland,  Fleming,  Green,  Martin 
&  Ellis,  Chicago. 

It  was  indicated  that  the  MBS 
proceedings  probably  would  not 
come  to  trial  until  late  fall,  or  at 
least  until  after  hearings  on  the 
appeals  of  NBC  and  CBS  from  the 
FCC's  network  regulations,  sched- 

uled for  trial  before  a  statutory 
three- judge  court  in  New  York 
during  its  October  term. 

Kate  From  Camp 

FOR  THE  THIRD  successive  sum- 
mer, Kate  Smith  is  shifting  her 

daytime  program  Kate  Smith 
Speaks,  sponsored  on  CBS  by  Gen- 

eral Foods  Corp.,  New  York,  for 
Swansdown  Cake  Flour  and  Calu- 

met, to  her  vacation  camp  at  Lake 
Placid,  New  York.  The  five  times 
weekly  noonday  series  will  be  heard 
from  there  from  June  29  through 
September  when  she  returns  to 
New  York.  Final  broadcast  on  CBS 
of  the  Kate  Smith  Hour  was  June 
26,  the  show  to  be  discontinued  for 
the  summer  with  no  replacement. 
Agency  for  both  shows  is  Young  & 
Rubicam,  New  York. 

Maurice  Lowell 

MAURICE  LOWELL,  a  director 
of  the  Henry  Souvaine  office,  and 
scheduled  to  be  director  of  the 
General  Motors  program  Cheers 
From  the  Camps,  which  started  on 
CBS  June  9,  died  suddenly  in  Chi- 

cago June  19  after  a  short  illness. 

Entering  radio  in  1934  on  NBC's production  staff  in  Chicago,  Mr. 
Lowell  directed  such  programs  as 
Arch  Oboler's  Lights  Out  series, 
several  Procter  &  Gamble  serial 
shows,  Don  Winslow,  Uncle  Ezra 
and  various  variety  shows.  In  1939, 
he  joined  Benton  &  Bowles,  New 
York,  where  he  handled  Strange 
as  It  Seems,  Lincoln  Highway, 

Woman  of  Courage,  Ellen  Ran- dolph, When  a  Girl  Marries  and 
Kate  Hopkins.  After  a  period  of 
free-lancing,  Maury  Lowell  joined 
Henry  Souvaine  where  he  had 
charge  of  the  Government  program 
Listen  America.  He  is  survived  by 
his  wife  and  a  daughter. 
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GUEST  LECTURERS  of  the  North- 
western U-NBC  summer  radio  insti- 

tute in  Chicago  are  A.  L.  Ashby,  gen- 
eral counsel ;  Tom  Rishworth,  public 

service  directors ;  A.  A.  Selieehter, 
news  director ;  Dr.  Frank  Black,  mu- 

sic director,  NBC-New  York ;  J.  A. 
McDonald,  counsel ;  William  Drips, 
farm  director ;  Paul  McCluer,  sales 
manager ;  Emmons  Carlson,  sales  pro- 

motion director ;  William  Ray,  public 
relations  director ;  Kenneth  Fry,  news 
and  special  events  director,  NBC- 
Chicago.  Also  scheduled  to  appear 
are  John  J.  Lewis,  vice-president  and 
radio  director  of  Needham,  Louis  & 
Brorby,  Chicago ;  Sandra  Michael,  au- 

thor of  Against  The  Storm  and  Lone 
Journey,  and  William  B.  Lewis,  radio 
director  of  the  Office  of  War  Informa- 

tion, Washington. 
KTKC,  Visalia,  Cal..  cooperated  with 
the  rubber  salvage  committees  of  Tu- 

lare and  King  counties,  presenting 
public  affairs  in  each  county  with  an 
admission  charge  of  five  pounds  of 
rubber. 

AMERICAN  fighting  men  overseas 
from  Dutch  Harbor  to  Port  Darwin 
attended  via  shortwave  radio  San 
Francisco's  Army  Day  demonstratin in  celebration  of  MacArthur  Day  on 
June  13.  Several  San  Francisco  sta- 

tions broadcast  the  event  locally. 
KPO's  broadcast  was  i-ecorded  and 
played  later  for  shortwave  transmis- 

sion to  the  armed  forces  abroad. 
ROAD  show  version  of  the  Musical 
Clock  of  WFBL,  Syracuse,  has  been 
presented  in  a  score  of  towns  under 
the  title  of  "Minute  Men  Revue"  and 
a  special  nine-week  series  of  presenta- 

tions will  be  held  in  Syracuse  parks 
this  summer. 
NEW  two-hour  daily  shortwave  pro- 

gram to  men  in  the  armed  forces  in 
Australia,  New  Zealand  and  the  Anti- 

podes has  been  started  by  WGEO, 
General  Electric's  international  sta- 

tion in  Schenectady.  Program  includes 
a  dramatization  of  an  important  major 
league  baseball  game,  salutes  by  cities 
to  the  troops  and  other  netwoi-k  shows. 
CELEBRATING  its  1,000th  program 
of  Ooodwill  Devotions  on  KXOK,  St. 
Louis,  Goodwill  Industries  Inc.,  a  non- 

profit welfare  organization,  recently 
repeated  its  first  program  exactly  as 
it  was  given  on  Sept.  19,  1938.  Date 
was  also  KXOK's  first  day  of  opera- tion. 
MORE  than  100  San  Francisco  bay 
area  radio  executives  and  their  ladies 
were  guests  of  the  "Ice  Follies  of 
1942"  on  Radio  Night,  June  2,  fol- lowed by  a  reception  at  the  Palace 
Hotel.  The  Shipstad  and  Johnson  ice 
carnival  is  spending  several  thousand 
dollars  in  radio  time  on  bay  region  sta- 

tions. Frank  Schlessinger,  San  Fran- 
cisco manager  of  Allied  Advertising 

Agencies,  which  handles  the  account, 
arranged  details  for  the  Radio  Night. 

I  1 
I  BASEBALL!  i 

I  LACROSSE!  \\ 

I  HORSE  RACING!  | 

II  Covered  Only  in  Canada's  ̂   | 
I  Pacific  Coast  Area  by  CJOR.  | 

I    CJOR  I 
f\     Vancouver — B.  C.  | 
I  Nat.  Rep.:  i 
I  J.  H.  McGiUvra  (US)  | 
U  H.  N.  Stovin  (Canada)  i 

p  600  KC            1000  Watts  | 

Gate  Crashers 
RED  carnations  were  distrib- 

uted recently  to  WBZ,  Bos- 
ton, executives  and  their 

guests  and  soon  the  doormen 
for  the  Fred  Waring  Pleasure 
Time  programs  which  origi- 

nated for  a  week  from  the 
Statler  Hotel  in  the  Hub,  be- 

came familiar  with  the  bout- 
tionnieres  and  did  not  ask 
wearers  for  their  broadcast 
tickets.  The  ever  alert  public 
heard  of  this  by  Wednesday 
with  the  result  that  the  florist 
did  a  land  office  business  and 
the  surprised  doormen  swore 
that  everybody  in  Boston 
worked  for  WBZ. 

THIRD  BBC  news  program  to  be 
added  recently  to  WNEW,  New  York, 
is  a  daily  quarter-hour,  presenting 
Derrick  Prentise,  BBC  newscaster,  in 
addition  to  an  analysis  of  the  enemy's 
current  propaganda,  by  James  Fergus- 
son  and  Brent  Wood,  reporters  of  the 
BBC  radio  news  staff.  Station  also 
carries  a  weekly  news  period,  and  a 
discussion  of  the  war  by  J.  B.  Priest- 

ley, English  author-playwright. 

SPECIAL  second-anniversary  show  of 
the  U  of  Colorado's  History  in  the Making  show  will  be  presented  over 
KVOD,  Denver,  under  the  direction  of 
Joseph  E.  Finch,  program  manager 
and  Robert  B.  Hudson,  director  of  the 
Rocky  Mountain  Radio  Council.  For- 

mat of  the  show  has  been  changed  from 
background-of-the-news  to  a  broad 
summary  of  sweeping  changes  in  Amer- 

ican opinion  since  the  first  show  was 
aired  June  26,  1940. 

STARTING  June  29  the  last  Monday 
in  each  month  will  be  KWK  Night 
at  Jefferson  Barracks,  Army  induction 
center.  An  hour-and-a-half  show  will 
be  staged  by  the  St.  Louis  station  for 
draftees'  entertainment,  with  talent  re- cruited from  its  staff.  Included  will 
be  Rich  Hayes  and  the  KWK  or- 

chestra ;  the  Shady  Valley  Folks,  Roy 
Shaffer  and  his  Gang ;  Swingtones, 
girl  harmony  singers ;  Russ  Kaiser, 
sound  man  and  orchestra  leader ; 
Johnnie  O'Hara,  sportscaster.  Ed  Wil- son, announcer,  will  be  m.c. 

KMBC,  Kansas  City,  reports  that  its 
Victory  Caravan  to  date  has  raised 
more  than  half  of  its  goal  of  $100,000 
in  war  bonds  and  stamps  sales.  The 
traveling  unit  of  station  personalities 
and  talent  is  currently  in  Eastern  Kan- sas and  Western  Missouri  on  behalf  of 
the  drive. 

WTMJ,  NBC  affiliate  in  Milwaukee, 
on  Oct.  1  will  have  its  network  eve- 

ning hour  rate  increased  from  $340 
to  $360.  Advertisers  on  record  up  to 
and  including  that  date  will  be  pro- tected at  their  current  contract  rate. 

CBS  is  covering  the  convention  of 
the  National  Education  Assn.,  meet- 

ing in  Denver,  June  27-July  2,  with 
five  broadcasts,  including  a  discussion 
on  "The  Effect  of  the  War  on  Chil- 

dren," on  the  regular  CBS  program 
People's  Platform,  with  Lyman  Bry- 
son,  CBS  education  director,  presid- 

ing as  usual.  On  display  at  the  con- vention is  an  exhibit  of  CBS  material 

used  in  conjunction  with  the  network's educational  activities. 

MARK  VAN  DOREN,  Pulitzer  Prize 
poet,  who  started  the  CBS  series.  The 
Radio  Reader,  with  a  reading  of  The 
Scarlet  Letter,  has  gone  on  vacation. 
Substitute  for  Van  Doren  on  the  five- 
weekly  broadcasts,  presenting  readings 
of  literary  classics  in  their  entirety, 
will  be  Margaret  Webster,  noted  the- atrical director.  Miss  Webster  will 
read  Charlotte  Bronte's  Jane  Eyre from  cover  to  cover,  presenting  a  short 
synopsis  of  previous  action  on  each 
program.  Radio  Reader  was  started 
on  a  trial  basis  May  11. 

MANAGEMENT  and  staff  of  WTAD, 
Quincy,  111.,  were  guests  of  the  local 
Rotary  Club  recently  at  a  luncheon 
addressed  by  W.  E.  Lancaster,  Ro- 
tarian  and  president  of  the  Illinois 
Broadcasting  Corp.,  operators  of  the 
station.  He  briefly  traced  the  history 
of  radio  and  demonstrated  the  value  of 
the  station  to  the  community.  The  din- 

ing room  and  the  lobby  of  the  station 
were  decorated  with  displays  of  CBS 
radio  personalities  as  well  as  local 
personalities  broadcast  by  the  station. 
DRAMATIC  interview  was  aired  by 
CFAC,  Calgary,  Alta.,  recently  when 
Mrs.  Frances  Walsh,  a  schoolteacher, 
described  her  rescue  of  a  pilot  from 
a  burning  plane  which  crashed  near 
her  school.  In  spite  of  her  efforts,  the 
airman  died  and  she  was  awarded  the 
George  medal  for  bravery  becoming 
the  first  Canadian  woman  ever  to  re- 

ceive the  award. 
CHARLES  P.  SHOFFNER,  veteran 
farm  editor  of  WCAU,  Philadelphia, 
this  month  celebrates  his  12th  consecu- 

tive year  of  broadcasting  on  WCAU 
and  his  20th  year  in  Philadelphia 
radio.  On  WCAU  he  conducts  four 
rural  programs — Rural  Digest,  To 
Whom  It  May  Concern,  Garden  Spot 
and  Farm  Weekly. 

A  TOTAL  of  71  hours  and  43  min- utes of  BLUE  time  was  contributed 
to  the  war  effort  in  May.  A  breakdown 
shows  that  62  hours  and  21  minutes 
of  sustaining  time  was  devoted  to  the 
war  effort,  with  sponsored  time 
amounting  to  9  hours  and  22  minutes. 
The  figures  do  not  include  time  con- tributed locally  by  WJZ,  New  York ; 
WENR,  Chicago;  and  KGO,  San 
Francisco,  key  outlets  of  BLUE. 
NUMBER  of  programs  from  Fort  Des 
Moines  are  being  planned  by  the  Iowa 
Broadcasting  Co..  which  will  give  a 
picture  of  the  activities  of  the  WAAC, 
America's  growing  Army  of  women. 
WJAG.  Norfolk,  Neb.,  celebrated  its 
twentieth  anniversary  .Tune  26. 

WBBM,  Chicago,  stationed  mobile  re- cording equipment  outside  a  meeting 
of  half  the  Chicago  fire  department  in 
session  June  8  for  instruction  in  fight- ing chemical  warfare.  Recordings  of 
a  two-hour  talk  on  "Protection  Against 
Gas"  by  Prof.  Ward  V.  Evans  of Northwestern  U  will  be  distributed 
by  WBBM  to  the  fire  department  and 
Civilian  Defense  instructors  for  teach- 

ing auxiliary  firemen  and  defense workers. 

FRANCES  SCULLY,  mistress-of- ceremonies  of  the  weekly  BLUE  Your 
Blind  Date  program,  was  recently 
honored  when  a  new  song,  inspired  by 
and  taking  the  title  of  that  show,  was 
dedicated  to  her.  Miss  Scully's  picture also  appears  on  the  cover  of  the  sheet 
music.  Lew  Pollack  and  Herman  Ruby 
composed  the  song. 

CHEX,  Peterborough,  Out.,  uses  as  a 
sign-off  a  quotation  from  the  speeches 
of  Abraham  Lincoln  against  a  musical 
background  of  "Pomp  and  Circum- stance." Lincoln's  quotation  starts 
with  "Fondly  do  we  hope,  fervently 
do  we  pray  that  this  mighty  scourge 

of  war  may  speedily  pass  away." 
KDYL  and  the  Salt  Lake  City  Junior 
Chamber  of  Commerce  are  cooperating 
in  the  city's  War  Bonds  and  Stamps 
drive  by  setting  up  and  staffing  special 
booths  in  downtown  areas.  Promo- 

tion is  being  carried  on  by  special 
broadcasts  and  stunts  performed  at  the 
booths. 

HOLLYWOOD  film  talent,  sched- 
uled for  patriotic  network  broadcasts 

from  that  city,  will  go  ahead  with 
assignments  regardless  of  alerts  or 
blackouts  in  the  Pacific  Coast  area, 
according  to  Hollywood  Victory  Com- mittee announcement.  If  Coast  radio 
stations  are  ordered  off  the  air,  as 
occurred  June  3  and  4,  talent  will  con- tinue with  their  network  show. 
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FRANK  SOMERS.  of  the  CHS  eiifji- 
iieerini;  staff,  has  hocii  conimissidiicd 
a  lif'iilciiaut  in  the  Xavy  and  reports 
this  weelv  to  Coriuis  Christi.  Tex.,  to 
attend  the  na\al  aviation  radio  train- 

ing scho(d. 

EMERSOX  (J.  SQUIRES,  formerly 
instructor  of  RCA  Institute,  Chicago, 
has  joined  the  studio  engineering  staif 
of  NBC  Chicago. 

LINDSAY  COFFMAN  has  been  pro- 
moted to  chief  engineer  of  WDNC, 

Durham.  N.  C,  succeeding  R.  A.  Dal- 
ton  who  has  joined  the  staff  of  W.JSV, 
Washington.  Paul  Koontz  has  joined 
WDNC's  engineering  staff. 
ROSS  GIBSON,  former  manager  of 
Fayetteville  studios  of  KUOA,  Siloam 
Springs,  Ark.,  has  joined  the  engi- 

neering staff  of  KI5IX,  Muskogee, 
Olda. 

NICK  J.  ZBHR,  chief  engineer  of 
KWK,  St.  Louis,  was  elected  vice- chairman  of  the  St.  Louis  section  of 
tlie  Institute  of  Radio  Engineers  at 
the  closing  session  of  the  1941-1942 season. 

GEORGE  CHAPMAN,  formerly  of 
KTUL,  Tulsa,  has  joined  KVOO, 
Tulsa,  as  an  engineer,  replacing  John 
Barth,  now  in  the  Army. 

DWIGHT  A.  MYER,  chief  engineer 
of  KDKA,  Pittsburgh,  will  lead  that 
city's  delegation  to  the  annual  con- vention of  the  Institute  of  Radio  En- 

gineers which  opens  in  Cleveland 
.Tune  29,  having  just  been  elected 
chairman  of  the  Pittsburgh  chapter 
of  the  IRE. 

FORREST  DEAN,  engineer  of 
WKRC,  Cincinnati,  has  joined  the 
Signal  Corps  in  the  research  division 
at  Wright  Field,  Dayton. 
IVY  CALVEREY  has  joined  the 
operating  staff  of  CKGB,  Timmins, 
Out.,  replacing  Don  Montgomery  who 
lias  left  for  war  work  in  Southern 
Ontario. 

LES  CARR,  chief  transmitter  engi- 
neer of  WBBM,  Chicago,  on  June  23 

joined  the  LT.  S.  Bureau  of  Ships  in 
an  executive  civilian  capacity. 

AA'ALTER  PAYNE  and  Clinton  Foss have  resigned  from  the  engineering 
staff  of  WOR.  New  York,  the  former 
to  enter  the  Army  and  the  latter  to 
accept  a  civilian  defense  position.  Re- 

cent additions  to  the  engineering  staff 
are  Ann  Davidson,  who  succeeds 
Peggy  Bliss,  and  Joan  Cecil  Downing, 
who  rejihiced  Audrey  Hume,  now  in 
Chicago. 

PRESS  ROUTS  RADIO 

But  It's  On  A  Fairmont 

 Baseball  Diamond  

FIVE-HOUR  SILENCE  was  en- 
forced at  KMOX,  St.  Louis,  re- 
cently [Broadcasting,  June  22] 

when  Mrs.  Leta  Brush,  an  amateur 
radio  operator,  was  hired  as  an 
engineer-trainee.  The  silence  re- 

sulted from  a  protest  by  the  local 
chapter  of  IBEW  maintaining  that 
her  employment  represented  a  vio- 

lation of  the  union's  agreement 
with  the  station.  The  station's  21 
radio  engineers  and  technicians 
walked  out  for  five  hours  but  re- 

turned after  Merle  Jones,  general 
manager  of  the  station,  pointed  out 
that  the  contract  also  provides  for 
the  appointment  of  a  committee  to 
settle  such  disagreements. 

FRED  LEONARD,  formerly  of 
WWSW,  Pittsburgh,  and  more  re- cently with  the  Pressed  Steel  Car  Co., 
that  citv,  has  joined  the  technical  staff 
of  KDKA,  Pittsburgh. 
STENLEY  PEER,  of  the  engineering 
staff  of  WDRC,  Hartford,  has  joined 
the  Coast  Guard. 
CHET  GILLIGAN,  of  Waterford, 
N.  Y..  has  been  added  to  the  engineer- 

ing staif  of  WTRY,  Troy,  N.  Y. 
ROSS  DeROY,  a  professional  pianist 
and  engineer,  has  joined  the  transmit- 

ter staff  of  WMAL,  Washington. 
ROBERT  CALLEN,  NBC  Hollywood 
recording  engineer,  has  joined  the 
Army  Signal  Corps  as  civilian  instruc- tor and  is  stationed  at  Fort  Mon- 

mouth, N.  J. 

SHELDON  ANDERSON,  chief  engi- 
neer at  KFRE,  Fresno,  Cal.,  recently 

became  the  father  of  a  girl. 
AL  CHISMARK,  chief  engineer  of 
WTRY,  Troy,  N.  Y.,  has  been  com- 

missioned an  ensign  in  the  Naval  Re- serve. 

HARROLD  TKACH,  of  Minneapolis, 
has  succeeded  Ray  C.  Larson  on  the 
engineering  staff  of  WDAY,  Fargo, 
N.  D.  Larson,  who  left  to  become  a 
radio  mechanic  at  Patterson  Field, 
Fairfield,  O.,  recently  married  Le- 
dene  .Jenson,  of  Fargo.  Wesley  B.  An- 

derson has  joined  the  transmitter  staff 
of  WDAY,  replacing  Bey  Greene,  now 
with  KXEL,  Waterloo,  la.,  as  plant 
engineer. 

RADIO-NEWSPAPER  competition 
took  on  another  twist  in  Fairmont, 
W.  Va.,  when  WMMN  clashed  with 
the  local  press  on  the  baseball  dia- 

mond only  to  emerge  on  the  short 
end  of  a  19-2  drubbing.  The  con- 

test, which  had  been  widely  her- 
alded with  an  intense  "feud  in  fun" by  the  station  and  their  opponents, 

a  combined  team  from  the  staff's 
of  the  Morning  Times  and  Evening 
West  Virginian,  was  staged  in 
Fairmont's  East-West  Stadium  be- 

fore a  crowd  of  2,000. 
A  twenty-five  cent  admission 

charge  was  levied,  netting  $500 
which  was  turned  over  to  the 
Marion  County  Civilian  Defense 
Council  for  the  USO  and  other  war 
relief  agencies. 

Interest  in  the  game  had  been 
aroused  with  the  papers  and 
WMMN  baiting  one  another  when- 

ever possible.  Salt  in  the  wounds 
of  the  defeated  radiomen  is  the 
knowledge  that  they  issued  the 
original  challenge  to  the  newsies. 
However,  WMMN  undauntedly  re- 

ports a  return  match  may  be  ar- 
ranged later  in  the  summer. 

CBS  Listener  Guide 
AS  A  GUIDE  for  listeners  to  the 
summer  schedule  of  Invitation  to 
Learning  CBS  has  prepared  a 

handy  summary  of  each  week's  pro- gram from  June  7  through  Oct.  25 
providing  a  brief  sketch  of  the 
man  whose  works  are  considered 
each  week.  In  addition  the  pam- 

phlet also  describes  the  popular 
edition,  price  and  publisher  so  that 
listeners  may  obtain  a  copy  to  fa- 

miliarize themselves  with  the  ma- 
terial before  the  actual  broadcast 

Bernie  Shortwaved 

WILLIAM  WRIGLEY  Jr.,  Co.,  Chi- 
cago, has  added  Ben  Bernie's  five- weekl,v  musical  series  on  OBS  for 

Spearmint  gum  to  the  list  of  CBS 
shows  now  shortviraved  to  American 
troops  abroad.  Rebroadcasts  occur 
daily  9 :30-9 :45  p.m.,  each  program 
beamed  abroad  several  days  after  the 
original  broadcast  is  heard  in  the  U.  S. 
Arthur  Meyerhoff  &  Co.,  Chicago, 
handles  the  account  and  is  also  agency 
for  the  company's  The  First  Line,  an- other CBS  program  shortwaved 
abroad.  W^rigley  also  beams  Melody Ranch  aired  on  CBS  for  Doublemint, 
to  U.  S.  servicemen  abroad.  Agency  is 
J.  Walter  Thompson  Co.,  Chicago. 

GERALD  WOLPERT,  technical  staff 
member  of  WFDF,  Flint,  Mich.,  has 
enlisted  in  the  Marines  and  is  a  staff 
sergeant. 

Amateurs  to  Sign 

For  Transmitters 

Aug.  25  Deadline  Is  Set  For 

Equipment  Registration 
SUPPLEMENTING  its  order  of 
June  8  ordering  the  registration  by 
June  28  of  all  radio  transmitters 
not  now  under  license,  the  FCC 
June  19  announced  that  a  similar 
registration  will  be  held  for  every 
transmitter  in  possession  of,  owned 

or  operated  by  an  amateur  opera- 
tor or  organization.  Deadline  has 

been  set  for  Aug.  25. 
Action  was  taken  at  the  request 

of  the  Defense  Communications 
Board,  now  the  Board  of  War 
Communication,  and  seeks  to  cover 
all  those  not  registered  under  the 
June  8  Order  No.  99  [Broadcast- 

ing, June  15].  The  Commission  de- 
fines "radio  transmitter"  to  be  a 

device  designed  for  transmission  of 
communications  by  radio  fre- 

quency energy  and  does  not  intend 
this  current  order  to  include  phono- 

graph oscillators,  test  oscillators, 
signal  generators  and  wired  radio 

systems. Application  forms  for  the  regis- 
tration are  being  furnished  by  the 

FCC,  Washington,  and  all  of  its 
field  offices.  All  the  requests  for 
forms  should  state  the  number  of 
transmitters  to  be  registered  and 
all  returns  should  be  made  to  the 
Commission  in   Washington  only. 

It  is  understood  the  FCC  does 
not  have  an  accurate  inventory  of 
amateur  transmitters.  While  all 
amateurs  had  been  ordered  off  the 
air  after  the  outbreak  of  the  war 
with  a  partial  revival  of  operation 

being  permitted  in  certain  in- 
stances, no  specific  information  on 

the  equipment  is  on  hand.  Ama- 
teurs in  the  past  have  not  been  re- 

quired to  notify  the  Commission 
in  the  event  they  shut  down,  dis- 

mantled or  transferred  any  of 
their  equipment. 

Clears  in  Canada 
CLEAR  CHANNELS  assigned  to 
stations  other  than  those  of  the 
Canadian  Broadcasting  Corp.  can 
be  reclaimed,  Dr.  A.  Frigon,  Cana- 

dian Broadcasting  Corp.  assistant 
general  manager,  told  the  Parlia- mentary Committee  on  Radio 
Broadcasting  at  Ottawa.  He  said 
three  of  the  six  channels  allotted  to 
Canada  at  the  Havana  convention 
are  being  used  by  stations  not 
owned  by  the  CBC.  Canada  is  re- 

quired to  place  50  kw.  stations  on 
all  bands  by  1946,  he  explained. 

$100,000,000 

is  being  spent  by  the  Government  in 

San  Bernardino,  California,  home  of 
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'Sun'  to  Sponsor 
WHIFs  Newscasts 
Utley  To  Edit  Air  Edition 
Of  New  Chicago  Paper 
ARRANGEMENT  has  been  com- 

pleted by  the  Chicago  Sun  and 
WHIP,  Chicago-Hammond,  where- 

by the  newspaper  will  shortly  origi- 
nate all  news  programs  on  the 

station  from  its  own  studios.  Clif- 
ton Utley,  Chicago  news  commen- 

tator, has  been  appointed  editor 
of  the  Chicago  Sun  air  edition. 

Mr.  Utley,  a  U  of  Chicago  grad- 
uate and  a  former  research  assist- 

ant and  instructor  at  the  university, 
is  a  former  wire  editor  of  AP  in 
Chicago  and  travelled  widely  in 
Europe.  He  is  currently  handling 
three  news  programs  out  of  Chi- 

cago, but  has  been  granted  a  13- 
week  leave  of  absence  from  his 
early  morning  programs  on  NBC, 
sponsored  Monday  through  Friday 
by  Skelly  Oil  Co.,  Kansas  City,  Mo. 

Dreier  Subbing 

During  the  interim  Alex  Dreier, 
NBC  correspondent,  will  fill  in  for 
Mr.  Utley  who  will  return  to  that 
program  on  Sept.  21  in  addition  to 
carrying  on  his  Chicago  Sun  duties. 
He  will  be  replaced  by  John  Hol- 
brook  on  the  nightly  commentaries 
on  WGN,  Chicago,  sponsored  by 
the  Studebaker  Corp.,  South  Bend, 
but  will  continue  with  the  quarter- 
hour  news  program  sponsored  once 
a  week  by  Chas.  A.  Stevens  Co., 

Chicago  (women's  apparel),  un- 
til expiration  of  the  current  con- 

tract. 

Mr.  Utley's  staff  at  the  Sun  will 
consist  of  seven  news  writers,  four 
announcers  and  a  full  time  news 
research  assistant.  Joe  From,  for- 

merly acting  chief  of  the  Chicago 
Bureau  of  Press  Association,  AP 
subsidiary,  has  been  appointed 
executive  assistant. 

Arch  Farmer,  formerly  news  edi- 
tor, and  Bill  Costello,  formerly 

fr.rm  director,  of  WBBM,  Chicago, 
and  Roderick  Holmgren,  formerly 
news  editor  of  the  Iowa  Network, 
joined  the  staff  last  week.  Still  to 
be  appointed  are  three  news  writ- 

ers, four  announcers  and  the  re- 
search assistant. 

Arrangement  of  the  Chicago 
Sun  is  part  of  a  complete  repro- 
graming  of  WHIP  under  its  new 
management,  headed  by  John  W. 
Clarke  who  recently  acquired  con- 

trol of  the  station  [Broadcast- 
ing, June  15],  and  William  Cline, 

manager.  Marshall  Field,  owner 
of  the  Sun  and  the  New  York 
newspaper  PM,  retains  four  per 
cent  of  stock  in  the  station  after 
the  recent  transaction  in  which  Mr. 
Clarke  gained  control. 

The  Sun  occupying  a  portion  of 
the  Daily  News  building,  will 
broadcast  from  remodelled  studios 
atop  that  building,  which  formerly 
housed  WMAQ  and  the  Chicago 
studios  of  World  Broadcasting 
System. 

The  news  programs,  varying  in 
length  of  five,  eight  and  15  minutes 
each,  will  be  broadcast  22  times  a 
day,  but  viall  not  start  until  the 
station  goes  full  time. 

WITH  ELABORATE  newsroom 
and  remodeled  studios  atop  the 
Chicago  Daily  News  Building  which 
houses  the  Chicago  Sun,  the  air 
edition  of  the  Sun,  organized  to 
handle  all  the  news  programs  of 
WHIP,  Chicago-Hammond,  makes 
ready  to  roll  under  the  direction  of 
editor  Clifton  Utley  (right),  when 
William  Cline,  vice-president  and 
manager  of  the  station,  gives  the 
signal  within  the  next  few  weeks 
that  the  station  is  on  the  air  with 
its  new  fulltime  operation. 

Blended  Plugs 

ALLOCATION  of  war  serv- 
ice announcements  locally  on 

WOWO  and  WGL,  Westing- 
douse  stations  in  Fort  Wayne, 
has  been  placed  in  charge  of 
Ed  Koops  of  the  program  de- 

partment, who  has  announced 
a  plan  whereby  every  local 
sustaining  show,  either  tran- 

scribed or  live,  ad  lib  or  writ- 
ten, will  contain  announce- 

ments according  to  a  master 
plan.  Koops  supplies  the  en- 

tire staff  with  a  weekly  mime- 
ographed list  showing  the 

programs  and  type  of  an- 
nouncements to  be  used.  Tal- 

ent staff  and  continuity  de- 
partment are  constantly 

urged  to  make  the  announce- ments blend  into  the  content 
of  the  program  rather  than 
stick  out  like  a  sore  thumb. 

GEORGE  M.  MENDENHALL,  chief 
studio  and  recording  engineer  of 
WGKV,  Charleston,  W.  Va.,  has  joined 
the  Army  Signal  Corps.  His  station 
duties  have  been  taken  over  by  Jim 
Barnhart  in  the  studios  and  Ed  Pulley, 
doing  the  recording. 

O'Keefe  for  C&S 

A  VAUDEVILLE  show,  starring 
Walter  O'Keefe,  Broadway  and 
radio  comedian  and  m.c,  will  re- 

place the  Chase  &  Sanborn  Show, 
which  Standard  Brands  discontin- 

ued on  NBC  for  an  eight-week 
summer  hiatus  June  28.  With 
O'Keefe  as  m.c.  and  featuring 
Raymond  Paige's  orchestra,  the show  will  be  sponsored  for  the 
summer  by  Standard  Brands  for 
Fleischmann's  Yeast,  in  the  spot 
occupied  by  the  C&S  coffee  pro- 

gram, Sunday,  8-8:30  p.m.,  start- 
ing July  5.  Agency  is  Arthur  Kud- 

ner,  New  York. 

Nesbitt  Subs  For  Fibber 

JOHN  NESBITT,  radio  and  film 
commentator,  will  team  with  Mere- 

dith Wilson,  band  leader,  in  the 
13-week  summer  replacement  for 
Fibber  McGee  &  Molly  on  NBC, 
Tuesday,  9:30-10  p.m.,  starting 
June  30.  S.  C.  Johnson  &  Son, 
Racine,  Wis.,  continues  as  sponsor. 
Series  will  bear  the  name  of  its 
two  stars,  and  will  be  informal  in 
nature,  combining  dance  music 
with  casual  commentary  by  Nes- 

bitt. Agency  is  Needham,  Louis  and 
Brorby,  Chicago. 

Preparing  New  Guide 
ROCKY  MOUNTAIN  RADIO  Coun- 

cil Inc.,  Denver,  has  again  sent  out 
questionnaires  to  stations  in  the  area 
to  prepare  its  summer  edition  of  Guide 
To  Good  Listening,  seasonal  guide  to 
program  listings.  It  was  said  the  new 
guide  will  receive  wider  distribution 
than  past  issues  and  will  include  new headings. 

Fitzpatrick,WHDLHead, 
To  Serve  At  West  Point 

E.  B.  FITZPATRICK,  president  of 
WHDL,  Clean,  N.  Y.,  and  general 
manager  of  the  Olean  Times- Herald,  on  June  23  returned  to  the 
U.  S.  Military  Academy  at  West 
Point  where  he  has  been  assigned 
to  the  staff  with  the  rank  of  major. 

Maj.  Fitzpatrick  was  graduated 
at  West  Point  in  1918  and  served 
with  the  coast  artillery  until  1929. 
During  this  Army  tenure  he  served 
four  years  on  the  West  Point  staff. 
In  1929,  Maj.  Fitzpatrick  resigned 
to  become  business  manager  of  the 
Times-Herald,  becoming  president 
of  WHDL  when  the  newspaper  ac- 

quired that  station  in  1935. 
Thomas  L.  Brown,  station  man- 

ager since  1938,  will  be  in  active 

charge  during  Maj.  Fitzpatrick's absence. 

Henshel  in  Air  Force 

HARRY  DAVIS  HENSHEL,  man- 
aging director  of  WOV,  New  York, 

and  secretary  and  director  of  Bul- 
ova  Watch  Co.,  New  York,  has 
been  commissioned  a  major  in  the 
U.  S.  Air  Force,  and  reported  to 
officers'  training  camp  in  Miami 
last  week.  No  successor  at  the  sta- 

tion has  yet  been  named. 

WS  JS  To  Boost  Power 

WSJS,  NBC  southeastern  group  af- 
filiate in  Winston-Salem,  N.  C,  on 

Aug.  1  will  begin  broadcasting  with 
5,000  watts  power,  an  increase  over 
its  present  250  watts.  The  station 
will  continue  to  operate  on  600  kc. 

W  R  AK 

Williamsport,  Pennsylvania 

Announces  Its  Affiliation 

with  the 

NATIONAL  BROADCASTING  COMPANY 

RED  NETWORK 

JULY  1,  1942 

WILLIAMSPORT!   In   the   Heart   of  Central 

Pennsylvania  .  .  .  Long  established  diversi- 

fied industries  .  .  .  busy  defense  plants  .  .  . 

more  income  for  more  buying! 

National  Representatives 

J.  P.  McKinney  and  Son 
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GAS  MASKS  are  the  order  of  the  day  at  KMO,  Tacoma,  Wash.,  as  that 
station  receives  the  first  batch  of  masks  for  radio  men  in  the  city. 
Equipped  and  ready  for  whatever  the  Nips  might  offer  are  (1  to  r) 
Carl  E.  Haymond,  ovirner-manager  of  KMO  and  KIT,  Yakima;  Art 
Primm,  news  editor;  Max  Bice,  operator;  Jack  Clarke,  traffic  manager; 
Verne  Sawyer,  chief  announcer;  Joe  Kolesar,  chief  engineer.  Bice  is  chief 
of  the  local  civilian  defense  communications  setup,  in  which  Clarke  also 
serves,  and  Sawyer  is  public  relations  chief  of  the  Tacoma  civilian  defense. 

AFA  Dedicates  to  War  Effort 
(Continued  from  page  12) 

WHOM,  WOV  START 

SERIES  IN  ITALIAN 

AS  A  JOINT  project  for  the  entire 
foreign  language  broadcasting  field, 
WHOM,  Jersey  City,  and  WOV, 
New  York,  are  making  arrange- 

ments to  produce  a  series  of  pro- 
grams in  Italian,  the  first  to  be 

based  on  the  book  of  Douglas 
Miller,  You  Can't  Do  Business With  Hitler,  and  the  second  to  be 
a  dramatic  series.  Inside  Italy. 

Live  talent  from  both  stations 
will  enact  the  programs  for  the 
New  York  Metropolitan  area,  and 
OFF,  through  Lee  Falk,  will  tran- 

scribe the  series  through  Muzak  for 
distribution  to  foreign  language 
stations  throughout  the  coun- 

try. Assistance  will  be  given  to  the 
stations  in  this  special  setup  by 
volunteer  writing  talent  belonging 
to  P.E.N.,  international  literary  as- 
Foeiation,  and  by  free-lance  direc- 

tors, who  are  members  of  the  Ra- 
dio Directors  Guild. 

The  series  You  Can't  Do  Busi- 
ness With  Hitler  already  is  heard 

in  English  on  over  600  stations 
with  Larry  Elliott  announcing  and 
Frank  Telford  directing  the  tran- 

scribed program  for  the  OEM. 

Frances  Sprague  Marries 
FRANCES  SPRAGUE.  chief  lil)rarian 
of  NBC,  oil  June  27  was  married  to 
Robert  P.  .Toy,  New  York  editor  ©f 
Current  Events  and  publishers'  con- 

sultant. They  were  married  in  Pel- 
ham,  New  Yorlj.  at  the  home  of  the 
bride's  brother,  Stuart  Sjirague,  New York  attorney,  formerly  in  the  NBC 
legal  department.  The  day  before  the 
wedding,  the  NBC  press  department 
gave  a  cocktail  party  for  the  bride  and 
she  was  given  a  lunclieon  during  the 
week  by  feminine  memljcrs  of  lier  de- 
partment. 

OSCAR  LEVANT,  part-time  expert 
on  NBC's  Information  Please  program for  Lucky  Strikes,  marks  his  debut  on 
records  this  month  with  the  release 
by  Columbia  Masterworks  of  "A  Re- 

cital of  Modern  Music,"  on  which  he 
plays  piano  music  by  Gershwin,  De- 
l)ussy.  Ravel  and  other  20th  century 
masters. 

Available  also  to  agencies  and 
advertisers.  For  full  details,  write 

■ 
George  E. 
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HOTEL  PICKWICK   
 
•    KANSAS  CITY,  MO. 

it  will  become  urgent  within  the 
next  twelve  months  to  provide  some 
help  for  such  stations  if  they  are 
to  continue  to  render  the  service 

which  is  expected  of  them." Lieut.  Col.  Ed  Kirby,  chief  of  the 
radio  branch,  Bureau  of  Public  Re- 

lations, War  Department,  spoke  of 
the  Army's  demands  on  radio  and 
lauded  the  broadcasters,  artists 
and  advertisers  for  their  unstinted 
compliance  and  cooperation.  Stat- 

ing that  everyone  knows  about  the 
war  announcements  and  programs 
carried  on  the  national  networks, 
he  particularly  mentioned  the  work 
of  the  local  stations  which  is  less 
well  known  but  of  equal  import- 

ance. There  are,  he  declared,  more 
than  400  broadcasts  a  week  from 

army  camps  throughout  the  coun- 
try, broadcast  on  local  stations  and 

sponsored  by  local  advertisers. 
Praises  Shortwaves 

He  also  paid  tribute  to  the  pro- 
grams shortwaved  to  the  American 

troops  abroad,  which  are  prepared 
expressly  for  and  broadcast  ex- 

clusively to  them.  The  Conimand 
Performance  series,  he  said,  has  an 
average  weekly  talent  roster  which 
would  cost  a  sponsor  $65,000  if  any 
advertiser  could  be  found  to  meet 
such  a  payroll,  with  the  artists  as 
well  as  the  broadcasters  serving 
without  recompense.  He  flatly  re- 

futed reports  that  such  shortwave 
broadcasts  are  of  no  avail,  stating 
that  they  go  out  over  20  different 

Turn  the 

Tables! 

Give  lagging  sales  a  healthy 
dose  of  WAIR  and  watch  vol- 

ume shoot  skyward.  We've  GOT 
SOiVIETHING  and  what  we've 
got  you  need! 

WAIR 

Winston-Salem,  North  Carolina 

channels  and  that  "the  Army  has 
definite  knowledge  that  they  are 

being  heard  by  the  men." 
Discusses  Pacific  Coast 

Speaking  of  military  operations. 
Col.  Kirby  said  that  the  stations 
located  on  the  Pacific  Coast  "have 
been  in  the  war  since  Dec.  7th,  and 
added  that  without  exception  every 
station  on  either  coast  has  obeyed 
orders  and  gone  off  the  air  immedi- 

ately upon  receipt  of  any  air  raid 
alarm.  New  regulations  will  short- 

ly be  issued,  he  said,  for  stations 
located  in  the  interior  of  the  coun- 

try, ordering  them  not  to  broadcast 
reports  of  coastal  raids  while  they 
are  still  in  progress,  reports  which 
might  give  valuable  information  to 
the  enemy  as  to  the  success  or  fail- 

ure of  their  planes  in  reaching 
their  objectives.  The  Tokio  radio, 
he  said,  aided  our  bombers  immeas- 

urably by  broadcasting  reports  of 
hits  scored  and  damage  done.  These 
broadcasts  also  threw  the  Japanese 
population  into  a  panic  far  worse 
than  that  resulting  here  from  the 
famous  Orson  Welles  broadcast  a 
few  years  back.  Col.  Kirby  stated. 
Tokio,  he  declared,  has  given  Amer- 

ican broadcasters  an  almost  per- 
fect example  of  how  not  to  behave 

during  a  raid. 

Outler's  Talk 
John  M.  Outler,  commercial  man- 

ager, WSB,  Atlanta,  and  chairman 
of  the  NAB  Sales  Managers  Exec- 

utive Committee,  spoke  on  "Radio 
as  an  Advertising  Medium  in  War- 

time," in  an  address  that  outlined 
radio's  development  from  the  early 
play-boy  days  of  the  20's  through the  depression,  when  the  medium 

630   KC.    5000   WATTS   DAY  AND 
NIGHT    if    BLUE  NETWORK 

really  developed,  to  the  pi-esent 
time,  when  radio  offers  the  adver- 

tiser an  "opportunity  which  is  22- 
karat,  diamond  studded  and  neon 
lighted."  The  portion  of  Mr.  Out- 

ler's talk  dealing  with  current  war- 
time conditions  and  their  effect  on 

broadcasting  follows  in  condensed 
version : 

"It's  a  little  too  early  in  the 
painting  of  the  picture  to  know, 
within  any  fixed  limits,  just  what 
radio  has  done  in  the  war  effort. 
The  facts  are  coming  in  daily  and 
each  fact  is  being  added  to  the 
mosaic.  We  have  it  from  respon- 

sible government  officials  that  the 
free  system  of  American  radio  has 
enabled  a  conduct  of  our  war  ef- 

fort, in  all  its  phases,  which  far 
exceeds  a  normal  without  radio. 
The  radio  audience  of  the  country 
is  vitally  important  to  the  govern- 
ment. 

"With  radio  taking  such  a  vital 
part  providing  ships,  tanks,  planes, 
guns,  men  and  provisions,  it  is  even 
more  important  now  to  maintain 
those  radio  audiences.  This  is  the 
function  and — in  many  respects — 
the  obligation  of  the  advertiser.  I 
say  this  because  the  American  sys- 

tem of  radio  is  based  on  commer- 
cial effort  and  the  advertisers  are 

the  only  ones  with  the  budgets  and 
the  personnel  who  know  how.  And 
the  fact  that  the  advertisers  will 
maintain  these  audiences  provides 
the  means  and  the  channel  for  the 
government  to  get  its  message 
across  to  the  greatest  number  of 

people. 
"On  April  20  of  this  year,  Lux 

contributed  the  last  15  minutes  of 

its  program  to  the  War  Produc- 
tion Board,  who  wanted  to  put  on  a 

dramatization  of  price  fixing  fea- 
turing Frank  Craven.  Now,  as 

some  of  you  may  know,  the  Lux 
program  packs  in  quite  a  hunk  of audience. 
"On  this  particular  program, 

they  turned  over  to  the  Govern- ment an  audience  of  23  out  of 
every  100  sets  tuned  in — a  mighty 
nice  total.  The  following  week  the 
Kraft  Cheese  folks  duplicated  the 

job  by  setting  up  the  last  quarter- hour  of  their  Bing  Crosby  show  for 
Leon  Henderson.  Now  the  Govern- 

ment isn't  experimenting  with  this 
approach.  They  know  down  in 
Washington  where  the  audience  is 
and  when  they'll  be  there.  And 
they  know  how  to  use  the  oppor- 

tunity provided." 
President's  Audience 

Citing  a  chart  prepared  by  C.  E. 

Hooper  Inc.  of  Presidential  audi- 
ences which,  from  1936  to  1940, 

ranged  from  "a  puny  6,000,000  to  a 

paltry  19,000,000  listeners,"  but which  by  Dec.  9,  1941,  when  war 
was  declared  totaled  more  than 
62,000,000,  Mr.  Outler  continued: 

"Out  of  these  astronomical  fig- 
ures come  three  observations  which 

are  a  strict  phenomena  of  radio, 
and  which  occur  in  no  other  media. 

(1)  More  people  stay  at  home  dur- 
ing a  Presidential  broadcast  than 

at  any  other  time.  (2)  There  is  a 
reduction  of  telephone  traffic  dur- 

ing a  Presidential  broadcast  which 
amounts  to  between  40  and  50  per 
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cent.  And  (3)  there  is  a  larger 
number  of  listeners  per  set. 

"The  relationship  between  the 
President's  audience  before  and 
after  America's  entrance  into  the 
war  became  factual,  provides  a 
logical  deduction  of  radio's  place 
in  the  war  picture.  Economic  cir- 

cumstances created  by  the  war  have 
added  to,  rather  than  subtracted 
from,  radio's  effectiveness.  And  the 
fact  that  the  manufacture  of  radio 

receiving  sets  was  stopped  doesn't 
alter  the  picture.  There  are  more 
listeners.  We  know,  because  a  radio 
audience  can  be  accurately  meas- 

ured. The  advertiser  is  not  buying 
potential  circulation,  he's  buying 
an  actual  audience." 

Enger  On  People 

While  this  was  the  only  purely 
radio  session,  radio  was  touched  on 
at  other  departmentals  or  ideas 
were  advanced  which  were  as  ap- 

plicable to  broadcasting  as  to  other 
media.  For  example,  Frank  Engei', 
vice-president,  McGraw-Hill  Book 
Co.  at  a  conference  on  mail  order 
selling,  gave  the  following  advice 
to  mail-order  copy  writers  that  ap- 

plies just  as  well  to  the  writers  of 
copy  for  radio  or  newspapers, 
magazines  or  any  other  media : 

"Ride  in  the  Subways,  visit  the 
movies,  read  the  letters  from  read- 

ers in  the  Daily  News  and  the  little 
local  community  papers,  and  listen 
everywhere  to  the  people  talking, 
laughing,  worrying,  arguing.  And 
let's  remember  that  even  in  the 
midst  of  this  great  war — even  in 
the  midst  of  this  world-wide  up- 

heaval that  may  well  be  one  of  all 
history's  greatest  social  revolutions 
— people — the  little  average  people 
who  are  and  have  always  been  our 
customers — are  still  people." 

Walter  Weir,  vice-president  in 
charge  of  copy,  Lord  &  Thomas, 
addressing  the  publicity  utility  ad- 

vertisers on  "You  Have  the  Space 
— What  to  Do  v^dth  It,"  might  as 
easily  have  included  radio  time  as 
well  as  publication  space  when  he 
said: 

"What  can  you  do  with  the  space 
you  have  today?  I'll  tell  you.  If 
you're  going  to  advertise  to  men, 
tell  them  something  about  the  war. 
We've    discovered,    at    Lord  & 

365,000  people  make  the 

Youngstown  metropoli- 
tan district  the  third 

largest  in  Ohio. 

WFMJ 

Has  more  listeners  in 

this  rich  market  than 

any  other  station. 

Headley-Reed  Co. 
National  RepresentatiTes 

Thomas,  in  a  continuing  study  of 
attitudes  toward  advertising  in 
these  times,  that  advertising  with 
a  war  flavor  is  overwhelmingly 
prefei-red  by  male  readers.  If 
you're  going  to  advertise  to  women 
— well,  the  war  as  tanks  and  ships 
and  guns  and  planes  holds  little 
interest  for  them.  But  the  war  as  a 

household  problem — of  how  to  make 
what  you  have  last  longer,  or  how 
to  prepare  sugarless  desserts,  or 
how  to  buy  wisely  in  these  times — 
gets  a  tremendous  majority  of  fe- 

male preference.  This  is  not  fancy, 
this  IS  fact.  And  here's  another 
fact — men  and  women  are  looking 
with  decided  disfavor  on  straight 

'my  product  is  better  than  yours' 

advertising." 
At  the  same  meeting  Davis  De- 

Bard,  vice-president.  Stone  & 
Webster  Service  Corp.,  declared 
that:  "Cessation  of  utility  adver- 

tising for  the  duration  of  the  war 
would  be  deliberate  sabotage  of  the 
investment  built  up  during  normal 
times"  and  urged  his  audience  to 
retain  and  perhaps  increase  their 
advertising  "devoted  to  winning 
the  war  and  maintaining  the 
morale  of  the  customers  served  by 

the  utility." 
Utility  Awards 

Duquesne  Light  Co.,  Pittsburgh, 
won  the  national  award  of  the  Pub- 

lic Utilities  Advertising  Assn.  for 
the  best  radio  program  entered  in 
the  association's  1942  Better  Copy 
Contest.  Award  was  given,  the 
contest  judges  announced,  "for  the 
excellence  of  the  program,  A  Half- 
Hour  Organ  Show,  and  its  appeal 
to  all  ages  and  types  of  listening 
audiences.  Complementing  this 
with  a  series  of  well  produced  and 
interesting  transcribed  station 
break  announcements,  this  radio 

campaign  was  most  effective." 
Central  Hudson  Gas  &  Electric 

Corp.,  Poughkeepsie,  N.  Y.,  won 
second  place  and  an  award  of 
merit  for  its  Central  Hudson  Fam- 

ily News,  a  radio  edition  of  their 
publication  of  the  same  name. 
"Filled  with  local  news  and  names, 
it  successfully  competes  with  the 
best  national  talent  over  metro- 

politan stations,"  the  judges  stated, 
"and  edited  on  the  air  by  Carol 
Collyer,  a  company  employe,  it  had 

all  the  elements  of  a  'natural'." 
Third  place  and  another  award 

of  merit  went  to  the  Puget  Sound 
Power  &  Light  Co.,  Seattle,  whose 
radio  activities  were  "commended 
for  the  variety  of  appeal  to  every 
classification  of  customers,  the 
consistency  of  presentation  and  the 
interest  of  each  part  as  an  individ- 

ual effort.  The  Greater  Washing- 
ton Hour,  the  Highlight  Hour,  the 

Home  Service  Program,  Farm 

Talks  and  Top  O'  the  Morning 
consitituted  an  effective  combina- 

tion." Strang  &  Prosser  Adv. 
Agency,  Seattle,  handles  the  ac- 
count. 

The  judges  requested  that  a  spe- 
cial national  award  of  honorable 

mention  be  given  to  the  Dayton 

Power  &  Light  Co.  for  "the  most 

excellent  presentation  of  their  pro- 

gram. Great  Days  in  Dayton." 
Job  In  War  Economy 

Robert  S.  Peare,  manager,  pub- 
licity department,  General  Electric 

Co.,  addressed  the  club  activities 
conference  on  "Our  Job  in  the  War 
Economy,"  speaking  particularly 
on  the  topic  "Through  Our  Jobs  as 
Advertising  Men  and  Women"  and stating,  in  part: 

"The  sale  of  products  is  only  one 
factor  of  advertising's  job.  Adver- tising deals  with  people,  the  way 
they  live,  what  they  think,  what 
they  are  afraid  of  and  what  they 
will  respond  to  and  respect.  The 
war  may  have  shut  down  on  the 
production  with  which  you  are  fa- 

miliar but  the  people  are  still  there 
— your  main  job  is  still  there — and 
if  daily  papers  mean  anything,  that 
job  is  bigger  than  ever. 

"Over  the  gap  of  the  war  period 
advertising  must  construct  a  bridge 
of  sturdy  faith  in  democratic  pro- 

cesses, a  desire  for  continued  prog- 
ress in  our  standards  of  living,  a 

realistic  appreciation  of  the  dy- 
namic system  of  free  enterprise, 

a  willingness  to  gamble  our  talents 
and  resources  as  Americans  in 
shaping  the  new  markets  of  the 
future. 

"Across  such  a  bridge  the  sales 
organization  can  carry  its  products 
and  its  services  safely  and  profit- 

ably at  such  a  time  as  those  prod- 
ucts and  services  are  once  more 

available." Keti  R.  Dyke,  currently  on  leave 
from  NBC  to  serve  as  chief  liaison 
officer.  Advertising  Division,  Office 
of  Facts  and  Figures,  addressed 

the  same  session  with  the  topic  "In 
Cooperation  with  the  Government." 

Effect  on  Premiums 

The  war  has  killed  the  kitchen 

gadget  type  of  premiums,  the  can 
openers,  ice  box  dishes  and  other 
similar  articles  made  of  materials 
no  longer  available  for  civilian  use, 
Phyllis  Cunnyngham  of  Duane 
Jones  Co.  stated  during  a  "Town 
Meeting"  session  on  "The  Place  of 
Premiums  in  the  War  Economy," 
conducted  by  the  Premium  Adver- 

tising Assn.  of  America  as  a  de- 
partmental of  the  AFA  convention. 

There  are  still  many  premiums 
available,  however,  she  pointed  out, 
citing  as  an  example  a  book  of  in- 

come tax  instructions  which  was 
offered  on  two  radio  programs  prior 
to  March  15  and  produced  the 
lowest  cost-per-inquiry  of  any  pre- 

mium the  agency  had  ever  used. 
Flower  seeds  are  another  popular 
premium  item  not  affected  by 
priorities,  she  said. 

Coast  Defense  Video 
TELEVISION  is  being  used  by  the 
Southern  California  Office  of  Civilian 
Defense  to  i-nform  civilians  what  pro- 

tective measures  have  been  adopted 
for  their  safety  in  case  of  bombings, 
fires  and  other  war  catastrophes.  With 
approximately  500  television  receivers 
in  the  area,  all  such  programs  origi- nate at  Don  Lee  television  station 
W6XA0,  Hollywood.  Jack  Stewart  is 
producer,  with  Harry  R.  Lubcke,  Don 
Lee  television  director,  supervising. 

r CREATING 

Amicizia 
Freindshaft 

Przyjazn 
Amistad 
Freundschaft 

1 

FRIENDSHIP  Is  spelled  differently  In  every 

language  but  5,000,000*  listeners  in 
greater  New  York  have  learned  to  identi- 

fy WBNX  as  the  FRIENDLY  VOICE  of 
their  own  tongue.  All  of  which  adds  up 
Jo  proven  sales  satisfaction  for  na- 

tional and  regional  advertisers  in  the 
world's  richest  market.  For  effective  yet 
economical  coverage  of  metropolitan  New 
York,  WBNX  is  an  outstanding  value. 

Over  70%  of  New  York's  popu- 
lation is  foreign  born  or  of  for- 

eign parentage. 

Winner  of  the  PEABODY 
CITATION  for  Public  Ser- 

vice to  Foreign  Language Groups. 

J 

WBNX 

5000  Watts 

FOR  OFFENSE,- 
FOR  DEFENSE  tftVg^^j;^ 
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Revision  of  Code 

Serves  to  Clear 

Doubtful  Clauses 

(Continued  from  page  7) 

counts)  was  due  to  the  exceptional 
demand  from  Government  depart- 

ments, such  as  the  Dept.  of  Agri- 
culture, which  are  widespread  users 

of  radio. 

Broadcasters  Aided  Framing 

The  code  revisions,  it  was  an- 
nounced, were  submitted  to  a  rep- 

resentative group  of  broadcasters 
before  being  finally  approved  by 
Mr.  Price.  Among  the  broadcasters 
and  representatives  of  broadcaster 
organizations  who  consulted  with 
the  Office  of  Censorshop  were  Wil- 

liam B.  Dolph,  general  manager, 
WOL,  Washington ;  C  a  r  le  t  o  n 
Smith,  general  manager,  WRC, 
Washington;  Kenneth  H.  Berkeley, 
general  manager,  WMAL,  Wash- 

ington; Kenneth  Yourd,  CBS, 
Washington;  Neville  Miller,  presi- 

dent, NAB;  C.  E.  Arney  Jr.,  as- 
sistant to  Mr.  Miller;  John  Shepard 

3rd,  president,  Yankee  Network, 
and  chairman  of  the  Broadcasters 
Victory  Council;  0.  L.  Taylor, 
BVC  secretary;  Victor  Sholis,  Clear 
Channel  Broadcasting  Service; 
Philip  G.  Loucks,  FM  Broadcasters 
Inc.;  Paul  D.  P.  Spearman,  Net- 

work Affiliates  Inc. 

News  Sections  Parallel 

The  News  Section  of  the  new 
code,  paralleling  the  revised  code 
issued  to  the  American  press  in  all 
particulars  except  the  clauses  cov- 

ering weather  information,  enemy 
air  attacks  and  communications, 
first  points  out  that  "radio,  be- 

cause of  the  international  character 
of  its  transmissions,  should  edit 
all  news  broadcasts  in  the  light  of 
this  code's  suggestions,  and  of  its 
own  specialized  knowledge,  regard- 

less of  the  medium  or  means 
through  which  such  news  is  ob- 

tained." (Italics  represent  new 
verbiage).  Additionally  new  in  this 
section  is  the  following: 

"Stations  should  refrain  from 
broadcasting  any  news  relating  to 
the  results  of  weather  phenomena 
such    as    tornadoes,  hurricanes. 

TOMMY  TUCKER  and 
AMY  ARNELL  record 

for  LANG -WORTH 

If  in  Doubt,  Phone 

THAT  radio  station  manage- 
ments will  continue  to  func- 

tion as  their  own  censors,  is 
a  fundamental  precept  laid 
down  in  the  new  Code  of 
Wartime  Practices  for 
American  Broadcasters.  In 
this  connection,  the  preamble 
to  the  code  points  out  that  fa- 

cilities of  the  Office  of  Cen- 
sorship are  now  at  their  dis- 

posal 24  hours  a  day  to  as- sist them  with  consultation 
and  advice  when  any  doubt 
arises  as  to  the  application 
of  the  code.  Telephone  num- 

ber of  the  Office  of  Censor- 
ship in  Washnigton  is  Execu- tive 3800. 

storms,  etc.  unless  it  is  specifically 
authorized  for  broadcast  by  the 
Office  of  Censorship.  Occasionally 
it  is  possible  to  clear  such  news, 
but  for  security  reasons  this  office 
cannot  authorize  blanket  clearance 
in  advance.  Each  case  must  be  con- 

sidered individually  in  the  light  of 
the  extent  to  which  the  enemy  will 
be  benefited  if  such  information  is 
broadcast.  Confusion  and  inequal- 

ities of  competition  can  be  avoided 
if  stations  will  consult  the  Office  of 
Censorship  promptly  in  all  such 
cases,  either  directly  or  through 
their  news  service." 

Exceptions  are  listed  in  the  cases 
of  "emergency  warnings  when 
specifically  released  for  broadcast 

by  Weather  Bureau  authorities" 
and  "announcements  regarding 
flood  conditions  may  be  broadcast 
provided  they  contain  no  reference 
to  weather  conditions." 

Troops  and  Ships 

With  respect  to  the  provision 
covering  troops,  one  category — • 
prospective  embarkation — is  added 
anew,  as  well  as  the  prohibition  of 
"revelation  of  possible  future  mili- 

tary operations  by  identifying  an 
individual  known  for  a  specialized 
activity."  Names  and  addresses  of 
troops  in  domestic  camps  may  be 
broadcast  "if  they  do  not  give  loca- 

tion of  units  disposed  for  tactical 
purposes  or  predict  troop  move- 

ments or  embarkations." 
Under  the  section  covering  ships, 

convoys  etc.,  the  new  code  adds  that 
not  only  type  and  movements  of 
Navy  or  merchant  vessels  must  not 
be  carried,  but  also  transports,  con- 

voys, neutral  vessels,  ports  or  call, 
nature  of  cargos,  enemy  naval  or 
merchant  vessels  in  any  water.  Ex- 

ceptions are  made  in  the  case  of  in- 
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formation  made  public  outside  of 
the  United  States  if  the  origin  is 
stated,  and  in  the  cases  of  move- 

ments of  merchant  vessels  on  Great 
Lakes  or  other  sheltered  inland 
waterways  unless  specific  instances 
require  special  ruling. 
The  sections  covering  damage 

by  enemy  land  or  sea  attacks,  ac- 
tion at  sea,  enemy  air  attacks,  air- 

craft, civil  air  patrol,  miscellaneous 
and  commercial  airline  planes  in 
international  traffic,  are  new. 
Added  to  the  section  covering 

fortifications  and  bases,  is  the  pro- 
hibition against  carrying  "infor- mation concerning  installations  by 

American  Military  units  outside  the 

continental  United  States." 
About  Production 

Most  all  of  the  wording  under 
Production  is  new,  with  particular 
emphasis  on  eliminating  exact  esti- 

mates, exact  contract  amounts,  sta- 
tistics which  would  disclose  the 

amount  of  strategic  or  critical  ma- 
terials produced,  sabotage  etc.  The 

new  wording  urges  that  nature  of 
production  should  be  generalized 
when  concerned  with  tanks,  planes, 
parts,  motorized  vehicles,  unifrom 
equipment,  ordnance,  munitions, 
vessels.  However,  information 
about  the  award  of  contracts  when 
officially  announced  by  the  WPB, 
the  Government  agency  executing 
the  contract,  a  member  of  Congress, 
or  when  disclosed  in  public  records, 
is  permissible. 

With  respect  to  unconfirmed  re- 
ports and  rumors,  the  new  wording 

reads : 

Unconfirmed  Reports,  Rumors 

"The  spread  of  rumors  in  such 
way  that  they  will  be  accepted  as 
facts  will  render  aid  and  comfort  to 
the  enemy.  The  same  is  true  of 

enemy  propaganda  or  material  cal- culated by  the  enemy  to  bring 
about  division  among  the  United 
Nations.  Enemy  claims  of  ship 
sinkings,  or  of  other  damage  to  our 
forces  should  be  weighed  carefully 
and  the  sources  clearly  identified, 
if  broadcast.  Equal  caution  should 
be  used  in  handling  so-called 
'atrocity'  stories.  Interviews  with 
service  men  or  civilians  from  com- 

bat zones  should  be  submitted  for 
authority  either  to  the  Office  of 
Censorship  or  to  the  appropriate 
Army  or  Navy  public  relations 

officer." 

Under  the  heading  General  in 
the  News  Broadcast  section,  it  is 
newly  suggested  that  names  of  per- 

sons arrested,  questioned  or  in- 
terned as  enemy  aliens;  names  of 

persons  moved  to  resettlement  cen- 
ters; location  and  description  of 

interment  camps;  location  and  de- 
scription of  resettlement  centers; 

identification  of  naval  casualties 
with  ships,  unless  such  ships  have 

been  officially  reported  damaged  or 
lost;  information  about  movements 
of  the  President;  premature  dis- 

closure of  diplomatic  negotiations 
or  conversations — all  should  be 
kept  off  the  air. 

Telephone,  Telegraph  Requests 

Under  the  general  section,  Pro- 
grams, the  old  provision  with  re- 

spect to  request  programs  are 
clarified  to  ban  telephone  or  tele- 

graph requests  for  musical  selec- tions and  for  service  announce- ments. 

Wording  of  the  quiz  programs 
subsection  remains  virtually  the 
same  except  for  the  clause  reading 
"wherein  extemporaneous  back- 

ground noises  cannot  be  eliminated 
at  the  discretion  of  the  broad- 

caster." It  was  explained  that  this 
related  to  the  possibility  of  auto 
noises  being  used  as  code  signals. 

Under  the  new  heading,  Dramatic 

Programs,  "radio  is  requested  to 
avoid  dramatic  programs  which  at- 

tempt to  portray  the  horrors  of 
war,  and  sound  effects  which  might 
be  mistaken  for  air  raid  alarms,  or 

for  any  other  defense  alarms." 
Under  the  new  heading,  Commer- 

cial Continuity,  broadcasters  are 
told  to  "be  alert  to  prevent  the 
transmission  of  subversive  in- 

formation through  the  use  of  com- 
mercial continuity  in  program  or 

announcement  broadcasts. 

In  this  connection,"  the  code  con- 
tinues, "the  continuity  editor  should 

regard  his  responsibility  as  equal 

to  that  of  the  news  editor." 
Foreign  Language  Section 

The  tightest  new  provision  in  the 
code  is  that  relating  to  foreign 
language  programs.  It  is  again 
stated  that  broadcasters  have 
recognized  that  the  loyalty  of  their 
personnel  is  of  supreme  importance 
in  voluntary  censorship;  they 
recognize  the  dangers  inherent  in 
those  foreign  language  broadcasts 
which  are  not  under  the  control  at 

all  times  of  responsible  station  ex- ecutives. 

"Station  managements,  there- 
fore," the  new  language  reads,  "are 

requested  to  require  all  persons 
who  broadcast  in  a  foreign  lan- 

guage to  submit  to  the  manage- 
ment in  advance  of  broadcast  com- 
plete scripts  or  transcriptions  of 

such  material,  with  an  English 
translation.  It  is  further  requested 

that  such  material  be  checked  'on 
the  air'  against  the  approved  script, 
and  that  no  deviations  therefrom 
be  permitted.  These  scripts  or 

transcriptions  with  their  transla- 
tions should  be  kept  on  file  at  the 

station." 

The  old  code  did  not  provide  for 
such  pre-censorship  activity  on  the 
part  of  stations  carrying  foreign 
language  programs. 
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NEITHER  RAIN  nor  snow  nor 
sleet  would  have  stayed  the  engi- 

neering staff  of  WDAF,  Kansas 
City,  from  the  appointed  chore  of 
repairing  damages  done  to  the 
radiator  in  a  storm.  Eight  staff  en- 

gineers and  two  Kansas  City  Power 
&  Light  Co.  linemen  worked  in  the 
muck  to  put  the  station  back  on  the 
air.  At  midnight  June  18,  the  sta- 

tion went  off  the  air  and  shortly 
afterward  about  half  of  the  425- 
foot  tower  fell.  At  4  a.m.  the  re- 

pair was  complete  and  at  5:30  the 
transmitting  equipment  was  tuned 
to  the  new  aerial  and  the  station 
did  not  lose  any  scheduled  time. 

Front  Line  Action  Given 

In  UP  15-Minute  Series 
EYEWITNESS  accounts  of  front- 

line action  by  United  Press  war 
correspondents  are  the  basis  of  We 
Cover  the  Battlefronts,  quarter- 
hour  weekly  series  available  to  UP 
radio  wire  clients  for  weekend 
presentation.  According  to  UP,  a 
large  number  of  stations  already 
have  the  program  on  the  air,  while 
WPTF,  Raleigh,  is  setting  the 
scripts  to  sound  and  dramatizing 
them  Monday  evenings  as  part  of 
its  war  morale  effort. 

Two  special  features  offered  UP 
clients  have  recently  been  made 
available  on  a  seven-day-a-week 
basis  in  response  to  requests  from 
stations  and  sponsors,  including 
Today's  War  Commentary  and  On The  Farm  Front. 

TENTH  ANNIVERSARY  of  Vic  & 
Sade,  sponsored  by  Procter  &  Gamble 
Co.,  Cincinnati,  on  71  NBC  stations 
Monday  through  Friday  11 :15-11 :30 
a.m,  will  be  celebrated  .Tune  29.  All 
roles  have  been  played  by  four  actors, 
Art  (Vic)  Van  Harvey,  Bernardine 
(Sade)  Flynn,  Billy  (Rush)  Idelson 
and  Clarance  (Uncle  Fletcher)  Hart- 
zell.  Writer  is  Paul  Rhymer. 

PACA  Conclave 
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near  future,  and  further  pointed 
out  that  radio  has  a  new  and  ever 
increasing  important  buying  group, 
the  army."  That  big  new  market 
which  has  just  gone  on  a  $50-a- 
month  basis  has  radio  in  every  tent. 
Network  radio  has  no  circulation 
problem.  It  follows  both  the  Army 
and  our  shifting  labor  population 
as  it  leaves  the  South  and  mid-West 
to  fill  up  the  shipyards  and  plane 
factories  of  our  Pacific  Coast. 

Looking  to  Long  Pull 
Looking  into  the  postwar  fu- 

ture, Mr.  Strotz  anticipated  Amer- 
ica's tremendous  productive  capac- 

ity tooled  up  for  maximum  output. 
"It  will  be  a  production  and  con- 

sumption capacity  never  before 
reached,  but  without  meaning  un- 

less there  are  markets  for  the  prod- 
ucts," he  warned.  "These  markets 

must  be  created.  Their  creation 

is  a  long  pull  which  can't  wait 
until  after  the  war."  Adding  a  som- 

ber note  to  his  talk,  Mr.  Strotz  in 
closing  reminded  convention  dele- 

gates that  among  things  being 
fought  for  in  this  war  is  "freedom 
of  the  press  and  radio,  and  free- 

dom of  private  enterprise.  These 
freedoms  are  inextricably  inter- 

twined. Free  private  enterprise 
must  have  a  free  press  and  free 
radio  through  which  to  express 
itself  or  it  ceases  to  remain  free. 
Newspapers,  magazines,  radio — 
everyone  of  us  can  keep  going  as 
private  entities  during  this  war 
only  through  continued  advertis- 

ing." 

Program  Summary 

Monday's  program  was  chiefly 
concerned  with  advertising's  part 
in  the  preservation  of  free  enter- 

prise and  winning  the  war.  Har- 
ford Powell,  former  editor  of  Col- 

lier's, now  advertising  director  of 
the  Treasury's  War  Savings  Stamp 
and  Bond  program,  addressed  the 
meeting  and  praised  "the  magnifi- 

cent part  advertising  men  were 
playing  in  the  unification  of  public 
opinion  on  war  and  in  publicizing 
the  war  bond  campaign. 

"It  is  seldom  that  a  representa- 
tive of  the  United  States  Govern- 

ment will  cross  a  continent  to  say 

two  words,  'thank  you',"  Mr.  Powell 
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said  in  pointing  out  the  important 
role  played  by  the  PACA  in  the 
nationwide  campaign. 

Government  recognition  of  ad- 
vertising's importance  was  also  em- 

phasized by  Raymond  Reeves,  De- 
partment of  Commerce,  and  Henry 

M.  White,  Seattle  bureau  of  the 
Federal  Trade  Commission. 

Theme  of  Tueseday's  program 
was  "The  Post  War  Day,"  which 
featured  a  discussion  of  the  prob- 

lems of  peace.  Chairman  Engle 

said  in  summary,  "We  must  ex- 
pect a  new  economic  order  after 

the  war  and  those  who  are  not  pre- 
pared for  tremendous  post-war  de- 

velopments and  changes  will  fall 
behind."  Looking  into  the  post- 

war future  other  speakers  stressed 
the  industrial  growth  of  the  Pacific 
and  prospects  of  extensive  trade 
with  China,  South  America  and 
Canada. 

Chinese  Opinion 

An  interesting  address  by  Chi- 
nese Consul  Kian  warned  that  "the 

United  States  must  expect  that 
special  privileges  and  concessions 
in  China  are  things  of  the  past. 
Future  trade  will  be  on  the  basis 

of  reciprocity  and  equality." 
Wednesday's  sessions  winding 

up  the  convention  program  dealt 
with  "Advertising  in  Action". 
Panel  chairmen  conducted  discus- 

sions of  the  wartime  roles  of  news- 
papers, radio,  outdoor  advertising, 

direct  mail,  magazines  and  car 
cards.  It  was  emphasized  that 
sound  advertising  will  help  busi- 

ness in  its  war  efforts  and  that  it 
was  necessary  for  advertising  to 
inform  the  American  people  on  the 
best  way  to  win  the  war. 

New  Officers 

Officers  elected  at  Tuesday's business  meeting  were :  L.  W.  Lane, 
San  Francisco  publisher,  president; 
Marion  Nelson,  Salt  Lake  City 

agency  executive,  senior  vice-presi- dent; Ruth  Callahan,  publisher  of 
Parent  Teachers  Magazine,  Los 

•  Angeles,  vice-president  at  large; 
Carl  Eastman,  N.  W.  Ayer,  San 
Francisco,  secretary-treasurer. 

A  sad  note  pervaded  the  closing 
day's  sessions  because  of  the  death 
of  Sydney  Dixon,  NBC  executive, 
who  died  of  a  heart  attack  Tues- 

day night. 
Movie  Spots 

PARAMOUNT  Pictures,  New 

York,  will  promote  "Holiday  Inn" with  two  special  broadcasts  on  over 
100  BLUE  stations  following  simi- 

lar network  promotion  of  two  other 
releases  during  the  past  year.  On 
the  occasion  of  the  New  York  and 
world  premiere  of  the  movie,  Aug. 
4,  BLUE  will  present  a  half-hour 
at  9:30  p.m.  of  Irving  Berlin's music  from  the  picture,  featuring 
name  bands.  Stars  from  the  pic- 

ture cast  will  appear  on  a  second 
half-hour  program  on  the  BLUE 
Aug.  26,  date  set  for  national  re- lease. In  addition  Paramount  plans 
a  campaign  of  snot  announcements 
with  opening  of  the  picture  in  vari- ous communities  throughout  the 
country.  Buchanan  &  Co.,  New 
York,  handles  the  account. 
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Code  of  Wartime  Practices  for  American  Broadcasters 

As  Revised  June  15,  1942 ;  Released  June  24,  1942,  Effective  Immediately 

Five  months  have  passed  since  the 
Office  of  Censorship  issued  the  Code 
of  Wartime  Practices  for  American 
Broadcasters.  This  is  a  revision  of 
that  Code,  combining  original  pro- 

visions with  supplemental  suggestions 
and  interpretations  which  have  devel- 

oped out  of  our  experience  in  worljing 
with  the  broadcasting  industry. 

The  broad  approach  to  the  problem 
of  voluntary  censorship  remains  un- 

changed. In  sum,  this  approach  is 
that  it  is  the  responsibility  of  every 
American  to  help  prevent  the  dissemi- nation of  information  which  will  be  of 
value  to  the  enemy  and  inimical  to  the 
war  effort.  It  is  true  now,  as  it  was 
five  months  ago,  that  the  broadcasting 
industry  must  be  awalve  to  the  dangers 
inherent  in  (1)  news  broadcasts  and 
(2)  routine  programming. 
To  combat  these  dangers  effectively, 

broadcast  management  must  be  in 
complete  control  of  all  programming 
every  minute  of  every  day  of  opera- 

tion. That  accomi^lished — the  broad- 
casting industry  will  have  fulfilled  an 

important  wartime  obligation. 
Radio  station  managements  will 

continue  to  function  as  their  own 
censors.  The  facilities  of  the  Office  of 
Censorship  are  at  their  disposal  24 
hours  a  day  to  assist  them  with  con- 

sultation and  advice  when  any  doubt 
arises  as  to  the  application  of  this 
Code.  The  following  are  the  principal 
advisory  guideposts  which  are  intended 
to  aid  them  in  discharging  their  cen- 

sorship responsibilities. 
I_NEWS  BROADCASTS 

Radio,  because  of  the  international 
character  of  its  transmissions,  should 
edit  all  news  broadcasts  in  the  light 
of  this  Code's  suggestions,  and  of  its own  specialized  knowledge,  regardless 
of  the  medium  or  means  through 
whieli  such  news  is  obtained. 

Ir  is  requested  that  news  in  any  of 
the  following  classifications  be  kept  off 
the  air,  loiless  released  or  authorized 
for  release  by  appropriate  authority. 

fa)  WEATHER 
ALL  deather  data,,  either  forecasts, 

summaries,  recapitulations,  or  any  de- 
tails of  weather  conditions. 

Stations  should  refrain  from  broad- 
casting any  news  relating  to  the  results 

of  weather  phenomena  such  as  tor- 
nadoes, hurricanes,  storms,  etc.,  unless 

it  is  specifically  authorized  for  broad- 
cast liv  the  Office  of  Cen.sorship.  Oc- 

casionally, it  is  possible  to  clear  such 
news,  but  for  security  reasons  this 
office  cannot  authorize  blanket  clear- 

ance in  advance. 
Eacli  case  must  })e  considered  indi- 

vidually in  the  light  of  the  extent  to 
which  the  enemy  will  be  benefitted  if 
such  information  is  l)roadcast.  Con- 

fusion and  inequalities  of  competition 
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can  be  avoided  if  stations  will  consult 
the  Office  of  Censorship  promptly  in 
all  such  cases,  either  directly  or 
through  their  news  service. 
Exceptions:  Emergency  warnings 

when  specifically  released  for  broadcast 
by  Weather  Bureau  authorities. 

Announcements  regarding  flood  con- 
ditions may  be  broadcast  provided  they 

contain  no  reference  to  weather  con- ditions. 
Information  concerning  hazardous 

road  conditions  may  be  broadcast  when 
requested  by  a  Federal,  State  or  Mu- 

nicipal source,  if  it  avoids  reference 
to  weather. 

( Note  :  Special  events  reporters  cov- 
ering sports  events  are  cautioned  es- 

pecially against  the  mention  of  weather 
conditions  in  describing  contests,  an- 

nouncing their  schedules,  suspensions, 
or  cancellations.) 

(b)  TROOPS 
Type  and  movements  of  United 

States  Army,  Navy  and  Marine  Corps 
Units,  within  or  without  Continental 
United  States,  including  information concerning 

Location Identity 
Composition 
Equipment Strength 
Routes 
Schedules 
Assembly  for  Embarkation 
Prospective  Embarkation 
Actual  Embarkation 
Destination 

Such  information  regarding  troops 
of  friendly  nations  on  American  soil. 

Revelation  of  possible  future  mili- 
tary operations  by  identifying  an  indi- 

vidual known  for  a  specialized  ac- tivity. 
Exceptions:  Troops  in  training 

camps  in  United  States  and  units  as- 
signed to  domestic  police  duty,  as  re- 

gards location  and  general  character. 
Names,  addresses  of  troops  in  domes- 

tic camps  (if  they  do  not  give  location 
of  units  disposed  for  tactical  purposes 
or  predict  troop  movements  or  em- 

barkations). Names  of  individuals  sta- tioned in  combat  areas  outside  the 
United  States  (after  presence  of 
American  troops  in  area  has  been  an- nounced and  if  their  military  units 
are  not  identified).  Names  of  Naval 
personnel  should  not  be  linked  with 
their  ships  or  bases. 

(c)  SHIPS  (Convoys,  etc.) 
Type  and  movements  of  United 

States  Navy,  or  merchant  vessels, 
or  transports,  of  convoys,  of  neutral 
vessels,  of  vessels  of  nations  opposing 
the  Axis  powers  in  any  waters,  includ- 

ing information  concerning Identity 
Location 
Port  of  Arrival 
Time  of  Arrival 
Prospect  of  Arrival 
Port  of  Departure 
Ports  of  Call 
Nature  of  Cargoes Assembly 
Personnel 

"Tune  in  WFDF  Flint  Michigan, 
everybody,  for  an  important  news 

flash!" 

Enemy  naval  or  merchant  vessels  in 
any  waters,  their Type 

Identity 

Location 
Movements 

Secret  information  or  instructions 
about  set  defenses,  such  as 

Buoys,  lights  and  other  guides 
to  navigators 

Mine  fields  and  other  harbor 
defenses 

Ship  construction Type 

Number 
Size Advance  information  on  dates 

of  launchings,  commission- 

ings 

Physical  description,  techni- cal details  of  shipyards 
Exceptions:  Information  made  pub- lic outside  United  States  and  origin 

stated.  Movements  of  merchant  vessels 
on  Great  Lakes  or  other  sheltered  in- 

land waterways  unless  specific  in- stances require  special  ruling. 
(d)  DAMAGE  BY  ENEMY  LAND 

OR  SEA  ATTACKS 
Information  on  damage  to  military 

objectives  in  continental  United  States 
or  possessions,  including Docks 

Railroads Airfields 
Public  utilities 
Industrial  plants  engaged  in 

war  work 
Counter-measures  or  plans  of  de- fense. 

(e)  ACTION  AT  SEA 
Information  about  the  sinking  or 

damaging  of  Navy,  or  merchant  ves- sels or  transports  in  any  waters. 
Exceptions:  Information  made  pub- 

lic outside  United  States  and  origin 
stated. 

Appropriate  authority:  For  news 
about  Naval  action  AGAINST  United 
States  vessels  in  or  near  American 
waters :  Naval  Office  of  Public  Rela- 

tions, Washington.  For  news  about  ac- 
tion BY  United  States  vessels  or  air- 

craft against  the  enemy  in  or  near 
American  waters :  Naval  commander 
in  district  where  action  occurs  or 
Naval  Office  of  Public  Relations, 
Washington. 

(f)  ENEMY  AIR  ATTACKS 
Estimates  of  number  of  planes  in- volved ;  number  of  bombs  dropped ; 

damage  to 
Fortifications Docks 
Railroads Ships 

Airfields 
Public  Utilities 
Industrial  plants  engaged  in 

war  work 
All  other  military  objectives 

Warnings  or  reports  of  impending 
air   raid ;    remote   ad   lib  broadcasts 
dealing  with  raids,  during  or  after  ac- 
tion. 

Mention  of  raid  in  the  continental 
United  States  during  its  course  by  sta- 

tions OUTSIDE  the  zone  of  action, 
unless  expressly  announced  for  broad- 

cast by  the  War  Department  in  Wash- ington. 
News  which  plays  up  horror  or  sen- sationalism ;  deals  with  or  refers  to 

unconfirmed  reports  or  versions ;  re- 
fers to  exact  routes  taken  by  enemy 

planes,  or  describes  counter-measures 
of  defense  such  as  troop  mobilization 
or  movements,  or  the  number  and  loca- 

tion of  anti-aircraft  guns  or  search- 
lights in  action. 

Exceptions:  After  an  air  raid,  gen- 
eral descriptions  of  action  after  all- 

clear  has  been  given.  Nothing  in  this 
request  is  intended  to  prevent  or  cur- 

tail constructive  reporting  or  program- 
ming of  such  matters  as  feats  of  hero- 
ism, incidents  of  personal  courage,  or 

response  to  duty  by  the  military  or  by 
civilian  defense  workers. 

(g)  PLANES Air  Units — Military  air  units  of  the 
United  States  and  the  United  Nations as  to 

Disposition 
Missions 
Movements 
New  Characteristics 
Strength 

Aircraft — New  or  current  military 
aircraft  or  information  concerning 
their 

Armament 
Construction 
Performance 

Equipment 

Cargo 

Civil  Air  Patrol — Nature  and  extent 
of  military  activities  and  missions. 

Miscellaneous — Movements  of  per- 
sonnel or  material  or  other  activities 

by  commercial  airlines  for  military 
purposes,  including  changes  of  sched- ules occasioned  thereby. 

Activities,  operations  and  installa- 
tions of  United  States  and  United  Na- 
tions Air  Forces  Ferrying  Commands, 

or  commercial  companies  operating 
services  for,  or  in  cooperation  with 
such  Ferrying  Commands. 

Commercial  airline  planes  in  inter- national traffic. 
Exceptions:  When  made  public  out- 

side continental  United  States  and  ori- 
gin stated. 

(h)  FORTIFICATIONS  AND BASES 

The  location  of  forts,  other  fortifi- 
cations, their  nature  and  number,  in- 

cluding 

Anti-aircraft  guns 
Barrage  balloons  and  all  other 

air  defense  installations 
Bomb  shelters 
Camouflaged  objects 
Coast-defense  emplacements 

Information  concerning  installations 
by  American  Military  units  outside 
the  continental  United  States. 

Exceptions:  None. 

(i)  PRODUCTION 
Plants — Specifications  which  sabo- 

teurs could  use  to  gain  access  to  or 
damage  war  production  plants. 
Exact  estimates  of  the  amount, 

schedules,  or  delivery  date  of  future 
production  or  exact  reports  of  current 
production. Contracts — Exact  amounts  involved 
in  new  contracts  for  war  production 
and  the  specific  nature  or  the  specifi- cations of  such  production. 

Statistics — Any  statistical  informa- tion which  would  disclose  the  amounts 
of  strategic  or  critical  materials  pro- 

duced, imported  or  in  reserve,  such  as 
tin,  rubber,  aluminum,  uranium,  zinc, 
chrominum,  manganese,  tungsten,  silk, 
platinum,  cork,  quinine,  copper  optical 
glasses,  mercury,  high  octane  gasoline. 
Disclosure  of  movements  of  such  ma- terials and  of  munitions. 

Sabotage  —  Information  indicating 
sabotage  in  reporting  industrial  acci- dents. 

Secret  Designs — Any  information 
about  new  or  secret  military  designs, 
formulas  or  experiments,  secret  manu- 

facturing processes  or  secret  factory 
designs,  either  for  war  production,  or 
capable  of  adaptation  for  war  produc- tion. 
Roundups — Nation-wide  or  regional 

roundups  of  current  war  production  or 
war  contract  procurement  data  ;  local 
roundups  disclosing  total  number  of 
war  production  plants  and  the  nature 
of  their  production. 

Type  of  production — Nature  of  pro- 
duction should  be  generalized  as  fol- lows :  tanks,  planes,  parts,  motorized 

vehicles,  uniform  equipment,  ordnance, 
munitions,  vessels. 

Exceptions:  Information  about  the 
award  of  contracts  when  officially  an- nounced by  the  War  Production  Board, 
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the  government  agency  executing  tlie 
contract,  a  member  of  Congress,  or 
when  disclosed  in  public  records. 

(j)  UNCONFIRMED  REPORTS, 
RUMORS 

The  spread  of  rumors  in  such  way 
that  they  will  be  accepted  as  facts  will 
render  aid  and  comfort  to  the  enemy. 
The  same  is  true  of  enemy  propaKan{ia 
or  material  calculated  by  the  enemy 
to  bring  about  division  among  the 
United  Nations.  Enemy  claims  of  ship 
sinkings,  or  of  other  damage  to  our 
forces  should  be  weighed  carefully  and 
the  sources  clearly  identified,  if  broad- 

cast. Equal  caution  should  be  used  in 
handling  so-called  "atrocity"  stories. Interviews  with  Service  men  or  ci- 

vilians from  combat  zones  should  be 
submitted  for  authority  either  to  the 
Office  of  Censorship  or  to  the  appro- 

priate Army  or  Navy  public  relations officer. 
(k)  COMMUNICATIONS 
Information  concerning  the  estab- 

lishment of  new  international  points  of 
communication. 

(1)  GENERAL 
Aliens — Names  of  persons  arrested, 

questioned  or  interned  as  enemy 
aliens ;  names  of  persons  moved  to  re- 

settlement centers ;  location  and  de- 
scription of  internment  camps ;  loca- 

tion and  description  of  resettlement 
centers. 

Art  Ohjects,  Historical  Data — In- 
formation disclosing  the  new  location 

of  national  archives,  or  of  public  or 
private  art  treasures. 

CasiivUies — Mention  of  specific  mili- 
tary units  and  exact  locations  in 

broadcasting  information  about  casual- 
ties from  a  station's  primary  area,  as obtained  from  nearest  of  kin.  Indenti- 

fication  of  naval  casualties  with  their 
ships,  unless  such  ships  have  been  of- 
ficiall.v  reported  damaged  or  lost. 

Diplomatic  Information —  Informa- 
tion about  the  movements  of  the  Presi- 
dent of  the  United  States  or  of  official, 

military  or  diplomatic  missions  or 
agents  of  the  United  States  or  of  any 
nation  ojoposing  the  Axis  powers — 
routes,  schedules,  destinations  within 
or  withut  continental  United  States. 
Premature  disclosure  of  diplomatic  ne- 

gotiations or  conversations. 
Lend-Lease  War  Material — Infor- 

mation about  production,  amounts, 
dates  and  method  of  delivery,  destina- 

tion or  routes,  of  Lend-Lease  war  ma- terial. 
Exceptions:  None. 

II— PROGRAMS 
The  following  suggestions  are  made 

in  order  that  broadcasters  will  have  a 
pattern  to  follow  in  accomplishing  the 
most  important  censorship  function  of 
program  operation :  keeping  the  mi- 

crophone under  the  complete  control 
of  the  station  management,  or  its  au- 

thorized representatives. 
(a)  REQUEST  PROGRAMS 
Music — No  telephoned  or  telegraphed 

requests  for  musical  selections  should 
be  accepted. 
No  requests  for  musical  selections 

made  by  word-of-mouth  at  the  origin 
of  broadcast,  whether  studio  or  re- 

mote, should  be  honored. 
Talk — No  telephoned  or  telegraphed 

requests  for  service  announcements 
should  be  honored,  except  as  herein- 

after qualified.  Such  service  announce- 
ments would  inchide  information  re- 

lating to  : 
Lost  pets 
"Swap"  ads 
Mass  meetings 
Club  meetings 
Club  programs,  etc. 

No  telephoned,  telegraphed  or  word- 
of-mouth  dedications  of  program  fea- 

GOVERNMENT  POLICIES  pertaining  to  good  neighbor  shortwave  pro- 
grams were  explained  by  (1  to  r)  Jack  Runyon,  Hollywood  radio  division 

manager  of  the  Office  of  Coordinator  of  Inter-American  Affairs,  to 
John  W.  Swallow  and  Harold  J.  Bock,  NBC  Western  division  program 
director  and  press-relations  manager,  respectively. 

tures  or  segments  thereof  should  be 
broadcast. 

Exceptions:  Emergency  announce- 
ments (such  as  those  seeking  blood 

donors,  doctors,  lost  persons,  1st  ijrop- 
erty,  etc.)  may  be  handled  in  conven- 

tional manner  if  the  broadcaster  con- 
firms their  origin.  They  should  ema- 

nate from  the  police,  the  Red  Cross, 
or  similar  recognized  governmental  or 
civilian  agency. 

Service  announcements  may  be  hon- 
ored when  source  is  checked  and  ma- 

terial is  submitted  in  writing,  subject 
to  rewriting  by  station  continuity  staff. 
Requests  for  the  broadcast  of  greet- 

ings or  other  programs  to  commemo- 
rate personal  anniversaries  may  be 

honored  on  the  anniversary  date  or  at 
the  time  or  on  the  date  designated  in 
the  request.  These  and  ALL  requests 
may  be  honored  when  submitted  via 
mail,  or  otherwise  in  writing  if  they 
are  held  for  an  unspecified  length  of 
time  and  if  the  broadcaster  staggers 
the  order  in  which  such  requests  are 
honored,  rewriting  any  text  which  may 
be  broadcast. 

(b)  QUIZ  PROGRAMS 
It  is  requested  that  all  audience- 

participation  type  quiz  programs  origi- 
nating from  remote  points,  either  by 

wire,  transcription  or  short  wave,  be 
discontinued,  except  as  qualified  here- 

inafter. Any  program  which  permits 
the  public  accessibility  to  an  open 
microphone  is  dangerous  and  should 
be  carefully  supervised. 

Because  of  the  nature  of  quiz  pro- 
grams, in  which  the  public  is  not  only 

permitted  access  to  the  microphone  but 
encouraged  to  speak  into  it,  the  danger 
of  usurpation  by  the  enemy  is  en- 

hanced. The  gi'eater  danger  here  lies in  the  informal  interview  conducted  in 
a  small  group — 10  to  2.5  people.  In 
larger  groups,  where  participants  are 
selected  from  a  theater  audience,  for 
example,  the  danger  is  not  so  great. 

Generally  speaking,  any  quiz  pro- 
gram originating  remotely,  wherein  the 

group  is  small,  wherein  no  arrange- 
ment exists  for  investigating  the  back- 

ground of  participants,  and  wherein  ex- traneous background  noises  cannot  be 
eliminated  at  the  discretion  of  the 
broadcaster,  should  be  discontinued. 
Included  in  this  classification  are  all 
such  productions  as  man-in-the-street 
interviews,  airport  interviews,  train 
terminal  interviews,  and  so  forth. 

In  all  studio-audience  type  quiz 
shows,  where  the  audience  from  which 
interviewees  are  to  be  selected  num- 

bers less  than  50  peoiJle,  program  con- 
ductors are  asked  to  exercise  special 

care.  They  should  devise  a  method 
whereby  no  individual  seeking  par- 

ticipation can  be  guaranteed  partici- 

pation. (c)  FORUMS  AND  INTER- VIEWS 

During  forums  in  which  the  general 
public  is  permitted  extemporaneous 
comment,  panel  discussions  in  which 
more  than  two  persons  participate,  and 
interviews  conducted  by  authorized 
employees  of  the  broadcasting  com- 

pany, broadcasters  should  devise  meth- ods guaranteeing  against  the  release 
of  any  information  which  might  aid 
the  enemy  as  descrilied  in  Section  I  of 
the  Code.  If  there  is  doubt  concerning 
the  acceptability  of  material  to  be  used 
in  interviews,  complete  scripts  should 
be  submitted  to  the  Office  of  Censor- 

ship for  reviews. 
(d)  COMMENTARIES  (ad  lib) 
Special     events     reporters  should 

study  carefully  the  restrictions  sug- 
gested in  Section  I  of  the  Code,  espe- 

cially those  referring  to  interviews  and 
descriptions  following  enemy  offensive 
action.  Reporters  and  commentators 
should  guard  against  use  of  desci'ip- tive  material  which  might  be  employed 
by  the  enemy  in  plotting  an  area  for 
attack. 

If  special  programs  which  might  be 
considered  doubtful  enterprises  in  view 
of  our  effort  to  keep  information  of 
value  from  the  enemy  are  planned, 
outlines  should  be  submitted  to  the 
Office  of  Censorship  for  review. 

Caution  is  advised  against  reporting, 
under  the  guise  of  opinion,  speculation 
or  prediction,  any  fact  which  has  not 
been  released  by  an  appropriate  au- thority. 

5000  WATTS 

AT  570  KC. 

The  Perfect  Combination 

(e)  DRAMATIC  PROGRAMS 
Radio  is  requested  to  avoid  dramatic 

programs  which  attempt  to  portray 
the  horrors  of  war,  and  sound  effects 
which  might  be  mistaken  for  air  raid 
alarms,  or  for  any  other  defense alarms. 

(f)  COMMERCIAL  CONTINU- 
ITY 

Broadcasters  should  be  alert  to  pre- vent the  transmission  of  subversive 
information  through  the  use  of  com- 

mercial continuity  in  program  or  an- nouncement broadcasts. 
In  this  connection,  the  continuity 

editor  should  regard  his  responsibility 
as  equal  to  that  of  the  news  editor. 

(g)  FOREIGN  LANGUAGE  PRO- GRAMS 
Broadcasters  have  recognized  that 

the  loyalty  of  their  personnel  is  of  su- 
preme importance  in  voluntary  censor- 

ship ;  they  i-ecognize  the  dangers  in- herent in  those  foreign  language 
broadcasts  which  are  not  under  the 
control  at  all  times  of  responsible  sta- tion executives.  Station  managements, 
therefore,  are  requested  to  require  all 
persons  who  broadcast  in  a  foreign 
language  to  submit  to  the  management 
in  advance  of  broadcast  complete 
scrips  or  transcriptions  of  such  ma- terial, with  an  English  translation.  It 
is  further  requested  that  such  material 
be  checked  "on  the  air"  against  the 
approved  script,  and  that  no  devia- tions therefrom  be  permitted.  These 
scripts  or  transcriptions  with  their 
translations  .should  be  kept  on  file  at 
the  station. 

Broadcasters  should  ask  themselves, 
"Is  this  information  of  value  to  the 
enemy?"  If  the  answer  is  "yes",  they shuld  not  use  it.  If  doubtful,  they 
should  measure  the  material  against 
the  Code. 

If  information  concerning  any  phase 
of  the  war  effort  should  be  made  avail- 

able anywhere,  which  seems  to  come 
from  doubtful  authority,  or  to  be  in 
conflict  with  the  general  aims  of  these 
requests  ;  or  if  special  restrictions  re- quested locally  or  otherwise  by  various 
authorities  seem  unreasonable  or  out 
of  harmony  with  this  summary,  it  is 
recommended  that  the  question  be  sub- 

mitted at  once  to  the  Office  of  Cen- 
sorship. 

THREE  radio  commentators,  Ray- 
mond Clapper,  Eric  Sevareid  and  Ma- 

jor George  Fielding  Eliot,  are  con- tributors to  the  June  30  issue  of Look. 

POWER! 

—WHERE  POWER 

COUNTS  MOST 

TEN 
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NASHVILLE,  TENN; 

soon  going  fo 

50,000  WATTS 
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Fly  Wm  Request 

Change  in  Law  if 

Net  Rule  Is  Upset 
{Continued  from  page  H) 

Commission  should  grant  a  license 
to  the  newcomei',  any  competitor  or 
other  interested  party  could  file  a 
petition  for  rehearing  and  this 
would  automatically  serve  to  stay 

the  Commission's  action  and  keep the  newcomer  off  the  air  for  still  a 
further  period.  He  said  as  many 
as  a  dozen  stations  might  inter- 
vene. 

After  final  determination  of  such 
petitions  by  the  Commission,  any 
competitor  or  other  interested  per- 

son could  gain  further  delay  by 
appealing  to  the  courts.  Appeals 
would  be  allowed  either  in  the  Dis- 

trict of  Columbia  or  in  the  Circuit 
Court  of  Appeals  for  the  circuit 
where  appellant  resides.  Thus,  he 
said,  a  station  in  Oregon  might 
have  the  option  of  forcing  a  pro- 

posed newcomer  in  Iowa  to  litigate 
either  in  Washington,  D.  C,  or  in 

Oregon.  "Only  after  this  long  and 
tortuous  road  would  an  applicant 
gain  the  right  to  go  on  the  air." 

Objects  To  Miller  Proposals 
In  taking  up  the  proposals  of 

NAB  President  Neville  Miller, 
Chairman  Fly  objected  most  vigor- 

ously to  the  provision  which  would 
authorize  mandatory  declaratory 
rulings  by  the  FCC  on  the  applica- 

tion of  any  proper  person.  Beyond 
that,  Mr.  Fly  said  the  provision 
would  hold  in  abeyance  all  pro- 

ceedings having  to  do  with  revoca- 
tion, modification  or  failure  to  re- 

new or  extend  an  existing  construc- 
tion permit  or  license  until  all  pe- 

titions for  declaratory  rulings  in- 
volving the  same  parties  and  sub- 

ject matter  have  been  determined 
by  the  Commission.  Provision  also 
is  made  for  judicial  review  of  de- 

claratory rulings. 
Favoring  permissive  rather  than 

mandatory  declaratory  judgments, 
Mr.  Fly  said  he  believed  the  pro- 

visions as  proposed  "are  unwork- 
able, productive  of  delay  and  detri- 

mental to  the  effective  functioning 
of  the  Commission."  He  said,  under 
cross-examination,  the  Commission 

^EVD
 

NEW  YORK'S  STATION  OF 
DISTINCTIVE  FEATURES 

NOW  5000  WATTS 

Tlie  nnique  position  of  WEVD  with  a  large 
section  of  Metropolitan  New  York's  radio 
andtence  is  evidenced  by^— 

(1).  Hxe  feature  boxes  of  newspaper 
radio  pro-am  pages 

(2.)  The  large  number  of  famoas  adver- 
tisers on  the  station  coQtinaonslj 

year  after  year. 
A»k    for    '*Who*»    Who    On    WEVD"   .   .  , tent  on  requetU 

WEVD 
117-119  We»t  46th  St.,  New  York,   N.  Y. 

would  favor  permissive  declaratory 
judgments  but  not  the  mandatory 
kind.  The  major  vice  of  the  man- 

datory provision,  he  said,  is  it 
opens  the  door  to  the  imposition 
of  "an  intolerable  burden  of  work 
upon  the  agency."  By  making  a 
fairly  large  number  of  requests  for 
declaratory  rulings,  he  said,  a  sta- 

tion could  forestall  for  a  substan- 
tial time  revocations  or  refusal  to 

renew  a  license. 

Commenting  on  Mr.  Miller's  other 
proposals,  Mr.  Fly  said  he  regarded 
them  as  "entirely  superfluous."  He 
said  these  stated  in  the  main  "that 
the  Commission  is  not  authorized 
to  do  the  things  which  it  is  not 
authorized  to  do."  Deviating  from 
his  prepared  statement,  Mr.  Fly 
said  he  thought  the  matter  was 

approached  "in  a  left-handed  man- 
ner and  in  a  vague  way,"  and  sug- 

gested that  the  proposals  should 
have  been  made  "out  in  the  open." 

Apropos  Mr.  Miller's  final  pro- 
posal, suggesting  the  language  in 

the  so-called  Sanders  Supreme 
Court  case  be  incorporated  in  the 
law,  Mr.  Fly  said  he  thought  this 
was  "obviously  designed  to  affect 
our  network  broadcasting  regula- 

tions, and  raises  a  wholly  different 
point  from  that  decided  in  the  San- 

ders case." 
Renewal  "Pro-Forma" 

Rep.  Bulwinkle  raised  the  ques- 
tion of  longer  license  tenures  when 

Chai  rman  Fly  stated  that  of  ap- 
proximately 8,000  applications  for 

renewal  filed  with  the  Commission, 
only  234  were  designated  for  hear- 

ing since  1934. 
Chairman  Fly  observed  handling 

of  license  renewal  was  "pro  forma 
and  routinized."  He  asserted  that 
five  or  six  people  pass  upon  them 
and  it  was  largely  a  job  of  intelli- 

gent review  by  Commission  clerks 
along  with  several  lawyers  and  en- 

gineers, giving  the  applications 
some  scrutiny. 
Asserting  that  if  he  were  a  broad- 

cast operator,  he  would  regard  the 
renewal  matter  as  "more  than  pro 
forma"  because  of  the  risk  to  his 
investment,  Mr.  Bulwinkle  said  the 
renewal  would  be  "a  constant  sword 
hanging  over  my  head."  Chairman 
Fly  said  that  in  cases  involving 
very  substantial  or  grave  questions, 
the  Commission  itself  handled  them. 

Permanent  License  Issue 

"Frankly,  don't  you  think  the 
statute  should  be  amended  to  make 

licenses  more  permanent?"  asked Mr.  Bulwinkle. 
Chairman  Fly,  after  considerable 

discussion  agreed  the  matter  should 
be  discussed  and  that  he  was  quite 
sympathetic  with  the  view  that  any 
fear  about  renewal  should  be  allevi- 

ated. He  added,  however,  he  would 
not  want  to  see  any  legislation  that 
would  give  a  property  right  to 
broadcasters.  Mr.  Bulwinkle  as- 

serted he  was  not  talking  about 
revocation  proceedings,  and  was  not 
attacking  the  Commission  but  that 
back  in  1934,  when  the  Communi- 

cations Act  was  passed,  he  had 
wondered  whether  licenses  should 
not  have  been  issued  on  a  perman- 

ent basis. 
Mr.  Sanders  interjected  that  in 

Submerged 
STAGING  a  mock  interview 
in  the  script  of  Company  At 
Ease,  KOIN,  Portland,  series. 
Bill  Mears,  scripter,  turned 
a  fine  submersed  phrase. 
Staged  before  a  soldier  audi- 

ence Bill  played  the  role  of  a 
newscaster,  Flower  Garden 
Swing,  arranging  an  inter- view with  the  commander  of 
a  Japanese  airplane  carrier 
now  "permanently  based  near 
the  American  island  of  Mid- 

way." When  asked  for  his version  of  the  recent  naval 

battle,  the  commandei"  said: 
Gurgle,  gurgle,  gurgle  (ob- 

viously babbling  water bubbles) . 

introducing  his  bill  he  did  not  have 
in  mind  past  actions  of  the  FCC  or 
allegations  of  abuse  of  powef,  but 
that  his  sole  purpose  was  to  seek 
a  better  law. 

"Do  you  know  of  any  way  at  all 
in  which  the  statute  could  be 

amended  to  make  it  better?"  asked 
Rep.  Halleck  (R-Ind.).  Mr.  Fly 
said  he  thought  there  were  several 
changes  that  could  be  made  and 
that  he  had  no  objection  to  Con- 

gress making  them  as  it  sees  fit. 
He  characterized  broadcasting  as  a 
relatively  minor  phase,  but  a  con- 

troversial one.  He  added  that 
"those  of  us  in  Government  feel 
that  if  the  Act  should  be  amended 
it  should  be  in  the  opposite  direc- 

tion." He  reiterated  previous  com- 
ments that  he  thought  it  unwise  to 

enact  new  legislation  in  wartime. 
Mr.  Halleck  said  he  had  "chafed 

a  little"  because  of  the  attitude  of 
most  agencies  in  stubbornly  op- 

posing amendment  of  the  statutes 
under  which  they  function.  Chair- 

man Fly  said  he  thought  it  would 
be  a  "healthy  thing"  to  consider 
legislation  in  a  "more  studious 
atmosphere."  He  commented  he  re- 

ferred more  to  previous  witnesses, 
probably  including  himself,  rather 
than  to  Committee  members. 

Bill  Revision  Favored 

When  Rep.  Bulwinkle  inter- 
posed that  the  present  law  was 

enacted  in  peacetime;  that  it  is 

some  15  years  old,  and  that  "we 
are  going  to  get  back  to  peace  one 
of  these  days,"  Chairman  Fly  said 
he  thought  it  would  be  "a  good 
idea"  to  revise  certain  provisions 
of  the  bill. 
"Then  let's  get  together,"  as- 

serted Rep.  Bulwinkle,  who  was 
acting  as  Committee  chairman. 
"There  is  no  law  enacted  by  man 
which  can't  be  improved." Before  launching  his  discussion 
on  the  chain-monopoly  regulations. 

Mr.  Fly  introduced  excerpts  from 
Congressional  comments  on  chain 
broadcasting  and  monopoly.  These, 
he  said,  exhorted  the  FCC  to  do 
something  about  the  whole  ques- 

tion. He  described  these  speeches, 
resolutions  and  other  comments  as 

the  "imperative  background"  which 
impelled  the  FCC  to  act  on  the  is- 

sue. These  included  comments  of 
former  Senator  Dill,  Rep.  McFad- 
den  (R-Pa.),  Senator  White,  the 
late  Rep.  Connery,  and  former  Rep. 
McFarlane,  of  Texas. 

Also  placed  in  the  record  was  a 
summary  of  chain  broadcasting 
proceedings,  which  Mr.  Fly  said 
showed  clearly  that  there  was 
"nothing  impulsive  about  the  Com- 

mission's action."  Rep.  Halleck 
noted  that  96  witnesses  were  heard 
in  the  proceedings  which  began  be- 

fore the  FCC  in  Nov.,  1938,  and 
concluded  in  May,  1939.  He  said 
his  calculations  showed  51  wit- 

nesses were  unaccounted  for,  the 
others  having  appeared  for  the  net- 

works, and  asked  whether  they 
were  all  FCC  witnesses.  Chairman 
Fly  said  most  of  them  volunteered, 
and  Rep.  Halleck  requested  ther^ 
be  placed  in  the  record  a  breakdown 
of  witnesses  called  by  the  FCC  and 
whether  the  testimony  was  in  fa- 

vor of  the  so-called  network  regu- 
lations. 

Halleck  "Wrong,"  Says  Fly 

When  Rep.  Sanders  asked 
whether  the  FCC  had  not  under- 

taken the  study  on  doubtful  au- 

thority, which  he  said  was  "a  slen- 
der line  and  a  half  in  the  Act"  and then  had  given  the  industry  only  90 

days  in  which  to  conform  to  the 
rules.  Chairman  Fly  explained  the 
90-day  requirement  was  no  longer 
on  the  books.  He  said  NBC  volun- 

tarily had  separated  its  two  net- 
works and  disagreed  with  Rep. 

Halleck  that  this  was  "an  admis- 

sion you  were  wrong." It  was  concluded,  Mr.  Fly  said, 

that  the  FCC  should  avoid  a  "forced 
sale'  'of  the  BLUE,  but  that  there 
was  an  understanding  with  RCA 
that  the  network  in  due  course 
would  be  sold.  He  said  there  was 
no  "quarrel"  and  that  NBC  had 
moved  itself  to  abandon  the  exclu- 

sive contracts.  The  difference  with 
NBC  boils  down  only  to  the  ques- 

tion of  option  time,  he  said,  de- 
scribing this  as  "the  whole  area 

in  dispute." NBC,  he  declared,  apparently  de- 
cided to  conform  to  certain  of  the 

rules  because  it  wanted  to  get 

away  from  the  charge  of  domi- 
nating stations.  Moreover,  Mr.  Fly 

said  he  was  "quite  confident"  that 
NBC  felt  there  was  a  serious  ques- 

tion about  the  "legal  propriety  of 

the  exclusivity  provision." 

'S  MORE  FOR  YOUR  MONEY  AT 

,  CFNB 
BOSTON  F  R  E  D  E  R  I  C  T  O  N  — N.  B. 
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In 

Even  an  old  Rainbow  Divisioner  like 
you  would  pop  your  eyes  at  the  army 
we're  putting  together  this  time. 
Let  me  tell  you,  they're  doing everything  to  make  up  just  about 
the  best  bunch  of  fighting  galoots 

you  ever  saw. 
And  that  goes  for  what  they  do  for 
us  off  duty,  too!  Take  this  new  club- 

house we  got  just  outside  of  camp. 
It's  got  radios,  dance  floors,  nice soft  chairs  and  everything.  And, 
Pop,  you  can  get  something  to  eat 
that  won't  cost  you  a  month's  pay! 

Nov/,  the  army  isn't  running  this. The  USO  is.  And  most  of  the  other 
camps  got  USO  clubs  too,  because 
you  and  a  lot  of  other  folks  dug 
down  and  gave  the  money  to  the  USO 
last  year. 

But,  Pop,  you  know  what's  happened 
since  then.  Guys've  been  streaming into  uniform.  Last  year  there  was 
less  than  2  million  of  us.  This 

year  there'll  be  4  million.  And  the USO  needs  a  lot  more  dough  to  serve 
that  many  men — around  32,000,000 
bucks  I  hear. 

Now,  Pop,  I  know  you  upped  with  what 
you  could  last  time.  But  it  would 
sure  be  swell  if  you  could  dig  into 
the  old  sock  again.  Maybe  you  could 
get  some  of  the  other  folks  in  the 
neighborhood  steamed  up,  too. 

It  will  mean  an  awful  lot  to  the 
fellows  in  camp  all  over  the  coun- 

try. Sort  of  show  'em  the  home- folks  are  backing  them  up.  And, 
Pop,  an  old  soldier  like  you  knows 
that's  a  mighty  nice  feeling  for  a 
fellow  to  have.  See  what  you  can 

Send  your  contribution  to  your  local  USO  Committee  or  to  National  Headquarters, 
USO,  Empire  State  Building,  New  York,  N.  Y. 
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Transcribing  on  Thin  Wire  Developed 

A  FINE  BLONDE  HAIR  is  plucked  from  the  head  of  Ethel  Bresin, 
secretary,  by  Dr.  Harold  Vagtborg  (right),  director  of  Armour  Research 
Foundation,  Chicago,  with  microphone  in  hand,  while  Marvin  Camras, 
unwinds  a  strand  of  steel  wire  from  the  recorder  which  he  developed. 
The  wire  is  slightly  thicker  than  Miss  Bresin's  hair. 

But  Process  Does  Not 

Provide  Multiple 

Re  production 

A  NEW  TRANSCRIPTION  device 
for  recording  sound  by  means  of 
magnetic  impulses  on  a  steel  wire 
as  thin  as  a  human  hair  has  been 
developed  by  the  Armour  Research 
Foundation  of  the  Illinois  Institute 
of  Technology,  Chicago.  The  nu- 

merous applications  of  the  instru- 
ment in  radio  and  communications 

will  have  to  wait  until  the  U.  S. 
wins  the  war,  but  in  the  meantime 
the  device  is  being  utilized  by  the 
armed  forces. 

The  recorder,  about  a  cubic  foot 
in  size  with  an  all-over  weight  of 
about  40  pounds,  was  recently  dem- 

onstrated in  the  studios  of  WGN, 
Chicago,  where  samples  of  Mutual 
programs  were  recorded  off  the  line 
and  played  back.  The  fidelity  of  re- 

production was  reported  to  be  as 
high  as  5,000  cycles,  and  indications 
are  that  the  cycle  reproduction  can 
be  greatly  increased. 

Magnetic  Charge 

Technically,  this  is  how  the  in- 
strument operates:  A  steel  thread 

4/1,000  of  an  inch  thick  uncoils 
from  one  spool  to  another  through 
a  magnetic  field  set  up  by  a  tiny 
magnet,  which  corresponds  to  the 
cutting  head  of  the  conventional  re- 

corder. The  sound  from  the  ampli- 
fier is  fed  into  a  coil  attached  to 

the  magnet  which  produces  a  vary- 
ing magnetic  field,  and  as  the  wire 

passes  over  that  field,  it  is  charged 
with  these  magnetic  impulses. 

There  is  no  mechanical  change 
in  the  recorded  wire,  no  grooves 
or  notches,  except,  of  course,  the 
molecular  quality  has  been  changed 
by  magnetic  charges.  The  recording 
is  instantaneous,  and  the  recorded 
wire  is  played  back  in  the  same 
manner  as  it  is  recorded.  The  two 
spools  around  which  the  steel  wire 
winds  and  unwinds  are  5  inches 
in  diameter,  2  inches  wide,  can  fit 
in  the  ordinary  coat  pocket,  and 
can  hold  three  hours,  and  even 
more,  of  continuous  recording.  The 
sound  potential  of  the  wire  can 
be  retained  for  years,  or  it  can  be 
immediately  erased  by  passing  the 
wire  through  a  demagnetizing  coil, 
and  the  wire  used  over  and  over 
again. 

Although  the  magnetic  recording 
of  sound  on  a  steel  wire  is  not  new, 
the  device,  chiefly  the  work  of  26- 
year-old  Marvin  Camras,  Armour 
research  staff  member,  is  the  first 
practical  application  of  a  long- 
known  principle,  according  to  Mr. 
Harold  Vagtborg,  director  of  the 
foundation.  Its  radio  application 
has  limitations,  however,  since  the 
recorded  wire  cannot  be  reproduced 
in  quantities  as  in  the  case  of  tran- 

scription pressings.  For  wide  dis- 
tribution of  the  same  program,  a 

large  battery  of  the  wire  recorders 
would  have  to  be  set  up,  each  in- 

staneously  recording  the  identical 

program. 
Valdamar  Poulsen,  Danish  scien- 

tist, at  the  turn  of  the  century, 
pioneered  the  field  of  magnetic  re- 

cordings on  heavy  steel  wire,  but 
reproduction  was  poor.  Later  tape 
recordings  were  developed,  but 
their  fidelity  of  reproduction  still 
left  much  to  be  desired.  Young 
Camras,  who  has  been  working  on 
the  device  since  he  was  an  under- 

graduate, found  that  by  bringing 
the  poles  of  the  magnet  closer  to- 

gether, a  truer  reproducing  mag- 
netic field  was  effected,  and  it  is 

on  this  discovery  that  the  instru- 
ment has  been  developed. 

In  other  words,  the  inventor 
brought  the  magnetic  poles  within 
1/1000  of  an  inch  of  each  other, 
drilled  a  groove  along  the  surface 
of  the  poles,  and  slotted  the  wire 
along  the  greased  groove,  passing 
at  right  angles  to  the  1/1000  of 
an  inch  aperture.  The  wire  is  mag- 

netically charged  when  exposed  to 
that  tiny  aperture,  at  the  rate  of 
two  and  a  half  to  five  feet  a  second. 

The  device  can  be  used  to  monitor 
foreign  as  well  as  domestic  broad- 

casting, and  the  wire  can  be  used 
many  times  after  the  recording  has 
been  transcribed.  It  has  a  number 
of  immediate  military  uses.  It  has 
an  application  as  home  recorder 
for  radio  programs — with  a  time 
clock  attachment  it  could  record 
programs  in  the  listeners  absence 
to  be  played  back  at  his  leisure.  It 
can  be  used  in  court  proceedings, 
hearings,  etc.  It  can  be  used  in 
planes  as  flight  recorders.  And 
these  are  just  a  few  of  its  uses, 
according  to  the  Armour  Founda- 

tion. The  device  can  be  produced 
in  quantities  to  sell  for  around  $45, 
it  is  said. 

CBS  PRODUCTION  PLAN 

Unit  Idea  Adopted  to  Foster 
 Producer  Initiative  

REVAMPING  its  method  of  han- 
dling sustaining  programs,  CBS  has 

instituted  a  unit  producer  plan,  with 
each  producer  assuming  control  of 
all  details  of  several  programs.  A 
portion  of  the  departmental  budget 
will  be  alloted  to  each  of  the  unit 
producers,  which  he  in  turn  will 
apportion  among  the  programs  in- cluded in  his  unit.  He  will  have 
general  control  of  the  entire  pro- 

g-ram set-up  of  each  of  his  shows, 
including  supervision  of  scripts 
and  assignment  of  directors,  al- 

though he  will  sometimes  person- 
ally direct  a  series  or  a  particular broadcast. 

As  explained  by  Douglas  Coulter, 
director  of  broadcasts  for  CBS  and 
exercising  an  overall  supervision  of 
the  work  of  the  various  unit  pro- 

ducers, the  new  method  is  designed 
to  decentralize  program  production 
and  to  encourage  initiative  on  the 
part  of  the  producers  in  developing new  ideas. 

Earle  McGill,  Brewster  Morgan, 
William  Robson,  William  Spier  and 
Charles  Vanda  have  been  appointed 
unit  producers,  Mr.  Coulter  said, 
adding  that  Norman  Corwin  will 
be  added  to  the  group  upon  his  re- 

turn from  England,  where  he  is 
going  shortly  on  a  special  assign- ment for  the  BBC. 

MARKING  TIME  until  iMusical 
Stcehiiuhcni  relnrns  to  BLUE  as  a 
ccunnicrcial  for  Whcelins  Steel  Co.  in 
October,  after  a  summer  hiatus.  Tom- 

my Whiteley  and  his  Steelmakers  Or- 
chestra will  be  heard  on  BLUE  in  a 

weekly  sustaining  program  of  popu- 
lar music  similar  to  the  spousored 

show.  Starting  July  4,  Saturdays,  11- 11 :30  p.m. 

RMA  reorg:^^^
^'' ON  WARTIMl^  P-  ̂̂ ^^^^^ FOLLOWING  its  recent  annual 

convention  held  in  Chicago'*'  the Radio  Manufacturers  Assn.  haJ  es- 
tablished its  activities  on  a  coi  i- 

plete  wartime  basis,  it  was  an  - nounced  last  week.  President  Pau 
V.  Galvin  has  virtually  completea 

reorganization  of  the  association's standing  and  special  committee. 
Under  the  reorganization  the 

Priorities  Committee,  of  which 
President  Galvin  and  Fred  D.  Wil- 

liams were  chairmen,  has  been  re- 
placed with  a  new  War  Production 

Committee  whose  personnel  will 
later  be  announced.  Committees, 
dealing  with  civilian  radio  affairs 
and  problems  have  generally  been 
suspended,  it  was  said,  as  well  as 
the  association's  industry  promo- 

tion. A  special  committee  has  been 
set  up  on  replacement  and  repair 

parts. 

RMA  committee  chairmen,  who 
have  been  appointed  by  President 
Galvin  for  the  ensuing  year,  fol- 

low: Replacement  &  Repair  Parts, 
J.  J.  Kahn  of  Chicago;  Engineer- 

ing Dept.,  W.  R.  G.  Baker,  Bridge- 
port, Conn.,  Virgil  M.  Graham  of 

Emporium ;  Export,  W.  A.  Coogan, 
New  York;  Membership,  Ernest 
Searing,  Philadelphia;  Traffic,  0.  J. 
Davies,  Camden;  Service,  M.  J. 
Schinke,  Chicago;  Legislative,  A. 
H.  Gardner,  Buffialo;  Credit,  J.  J. 

Kahn,  Chicago;  By-Laws  &  Organ- ization, Leslie  F.  Muter,  Chicago. 

New  RCA  Egypt  Service 

Shortcuts  Radiophotos 

FIRST  DIRECT  radiophoto  serv- ice between  this  country  and 

Egypt,  a  distance  of  5,639  miles, 
was  opened  June  24  by  RCA  Com- munications, as  a  supplement  to 
the  RCA  direct  radiotelegraph  cir- 

cuit in  operation  between  New 
York  and  Cairo  since  1940.  The 

Egyptian  end  of  the  new  circuit 
is  operated  by  the  Marconi  Radio- telegraph Co.  of  Egypt,  and  is 
equipped  with  radiophoto  apparatus 
of  RCA  design  and  make. 

Heretofore,  news  pictures  from 
Cairo  had  to  be  forwarded  by  radio 
to  London  and  then  across  the  At- lantic. The  new  direct  service  will 

greatly  reduce  time  of  transmis- sion and  will  make  it  possible  for 
pictures  of  current  happenings  in 
the  near  East  to  reach  the  United 
States  without  delay. 

Aid  Old  Record  Drive 
A  SUBCOMMITTEE  of  radio  ac- tresses headed  by  Joan  Blaine,  star  of 
the  CBS  Valiant  Lady  program,  has 
been  formed  to  assist  the  American 
Legion  and  Records  For  Our  Fight- 

ing Men  Inc.,  in  their  current  drive 
to  collect  old  phonograph  records  for 
re-sale  as  scrap  to  record  manufac- turers [Beoadcasting,  June  8]. 
Other  members  of  the  committee  are 
Helen  Twelvetrees,  woman  commenta- tor of  WMCA,  New  York;  Betty 
Winkler  of  NBC's  AUe's  Irish  Rose; Ann  Thomas  of  Joe  &  Mahel  on  NBO 
and  Elizabeth  Keller  of  the  CBS 
Young  Dr.  Malone  program. 

MURRY  BROPHY,  former  CBS 
artist  bureau  head  on  the  West  Coast, 
now  technical  chief  of  the  Foreign  In- formation Service  of  the  COI,  which  is 
currently  being  merged  into  the  Office of  War  Information,  is  on  a  flying 
trip  to  Alaska,  reportedly  on  a  morale mission. 
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Radio  Drive  Slated 

In  Salvage  of  Fat 

On  National  Basis 

Government  and  Business  to 

Conduct  Joint  Campaign 

RADIO'S  part  in  the  nationwide 
fat  salvage  campaign  began  to  take 
shape  last  week  when  Kenyon  & 
Eckhardt,  New  York  agency  han- 

dling the  campaign,  announced 
that  radio  would  be  used  on  a  na- 

tional scale  along  with  newspaper 
promotion. 

At  the  same  time  it  was  learned 
at  WPB  in  Washington  that  the 
fat  drive  scheduled  to  start  about 
July  8  [Broadcasting,  June  15] 
would  probably  coincide  with  a 
coordinated  and  concentrated  gen- 

eral salvage  campaign  likely  to  be 
announced  by  Donald  M.  Nelson, 
WPB  chief,  at  a  press  conference 
tentatively  scheduled  for  July  6. 

Soap  sponsors  and  other  inter- 
ested companies,  have  already 

agreed  to  push  the  fat  drive  on 
their  regularly  scheduled  pro- 

grams. In  some  cases  salvage  mes- 
sages will  replace  commercials  en- 

tirely. Spot  announcements  may 
also  become  part  of  the  radio  cam- 

paign but  this  is  not  yet  definite. 
Collection  Plans 

Through  the  Office  of  Facts  & 
Figures'  network  allocation  pro- 

gram, arrangements  will  be  made 
to  include  announcements  urging 
housewives  to  save  pan  drippings 
and  cooking  fats  to  be  turned  over 
to  local  grocers  and  meat  markets 
at  an  average  of  5  cents  a  pound. 
Collection  agents  such  as  meat 
markets  will  be  reimbursed  by  the 
renderers  who  will  convert  the  col- 

lected fats  into  glycerine  vital  in 
the  production  of  explosives. 
OFF  fact  sheets  have  already 

been  sent  to  stations,  networks,  and 
sponsors  alike,  providing  the  nec- 

essary facts  on  the  over-all  salvage 
drive  as  well  as  the  fat  drive.  In 
the  over-all  campaign,  scrap  iron, 
copper,  brass,  zinc  aluminum,  lead, 
rubber,  rags,  manila  rope  and  bur- 

lap bags  are  the  objectives. 
It  is  understood  in  Washington 

quarters  that  the  need  for  the 
over-all  salvage  drive  has  been  oc- 

casioned by  a  seeming  forgetful- 
ness  as  soon  as  any  single  drive  has 
lost  its  initial  novelty.  WPB  officials 
have  pointed  out  that  all  the  scrap 
rubber  available  could  not  possibly 
be  uncovered  in  a  two-week  cam- 

paign; such  is  the  case  with  every 
other  needed  material  which  can 
be  reclaimed  through  salvage. 
Through  a  constant  campaign,  for 
the  duration,  WPB  officials  hope 
to  keep  salvage  objectives  always 
before  the  people. 

Some  of  the  campaign's  details 
were  revealed  at  a  meeting  of  food 
and  meat  trade  publications  in 
Washington,  June  23,  which  was 
organized  at  the  invitation  of 
Lessing  J.  Rosenwald,  chief  of  the 
Bureau  of  Industrial  Conservation. 
At  that  time  it  was  pointed  out 
that  the  annual  waste  of  fats  and 
oils  through  carelessness  in  home 

Agency  Names  Dorrell 
SWITCH  of  W.  Ward  Dorrell, 
of  the  Chicago  sales  staff  of  Paul 
H.  Raymer  Co.,  to  Henri,  Hurst  & 
McDonald,  Chicago,  as  radio  direc- 

t  o  r,  was  a  n- nounced  last  week 
by  William  B. 
Henri,  president. 
Before  joining  the 
Raymer  Co.,  Mr. 
Dorrell  was  man- 

Dorrell 

ager  of  the  West- inghouse  stations, 
WOWOandWGL, 

Fort  Wayne.  Be- 
fore entering  ra- 
dio he  was  as- 

sistant to  the  president  of  the  To- 
ledo Scale  Co.,  Toledo,  and  a  dis- 
trict manager  of  General  Motors 

Radio  Corp.,  Detroit.  David  Dole, 
assistant  radio  director  of  Henri, 
Hurst  and  McDonald,  will  remaiij 
in  that  capacity. 

Service  Sticker 

SERVICE  decals  have  been 
designed  by  KLZ,  Denver,  for 
free  distribution  to  listener 
families  with  members  in  the 
services.  Red,  white  and  blue, 
featuring  a  blue  service  star, 
decals  contain  sketches  of 
men  in  each  branch  of  serv- 

ice— Army,  Navy,  Marines  or 
Air  Forces.  Listener  reaction 
to  this  offer  is  claimed  to  be 
high. 

cooking  amounts  to  2  billion  pounds 
a  year.  Through  salvage,  WPB  au- 

thorities hope  to  reclaim  at  least 
500  million  pounds  a  year. 

At  the  same  time  it  was  an- 
nounced that  a  $500,000  advertis- 

ing fund  appropriated  by  the 
glycerine  and  related  industries 
would  be  used  for  radio,  news- 

papers and  motion  pictures  to 
carry  the  story  of  the  need  for  re- 

claiming waste  kitchen  fats  for 
the  war  effort. 

According  to  WPB  officials,  the 
advertising  campaign  will  be  con- 

ducted in  400  newspapers  covering 
192  cities  about  July  8  and  will 
last  for  eight  weeks. 

In  general,  the  nationwide  cam- 
paign will  follow  the  form  of  an 

experimental  campaign  which  has 
been  conducted  in  Chicago  for  five 
months.  The  government  and  in- 

terested industries  will  urge  house- 
wives to  save  as  much  bacon  grease 

and  similar  fats  as  possible,  plac- 
ing them  in  tin  cans.  Then  they  are 

asked  to  take  the  grease  to  their 
neighborhood  collection  point  and 
sell  it. 

LOETA  &  BOB  ATCHER,  hillbilly 
entertainers  of  WBBM,  Chicago,  are 
on  leave  in  Hollywood  to  make  a  Co- 
himbia  picture,  "Panhandle  Trail." 

KRUMim  ASSUMES 

ROCKEFELLER  POST 

PAUL  R.  KRUMING,  president  of 
Export  Advertising,  New  York 
agency  and  a  veteran  in  the  field, 
has  joined  the  Office  of  the  Coordi- 

nator of  Inter-American  Affairs 
(Rockefeller  Committee)  to  take 
charge  of  program  arrangements 
for  the  other  Americas.  He  will 
headquarter  in  New  York.  He  suc- 

ceeds Jack  Cleary,  vice-president 
and  export  advertising  manager  of 
Bristol-Myers  Co.,  who  returns  to that  company. 

Paul  Kennedy,  radio  editor  of  the 
Cincinnati  Post,  on  July  1  joins  the 
Rockefeller  Committee's  press  divi- sion. 

John  W.  G.  Ogilvie,  associate  ra- dio director  of  the  COIA  under 
Don  Francisco,  has  returned  from  a 
five-week  flying  trip  to  Central  and 
South  America  and  is  back  at  his 
desk  in  Washington  headquarters. 

Farewell  Testimonials 

Accorded  to  Gammons 
FAREWELL  dinner  to  Earl  H. 
Gammons,  manager  of  WCCO, 
Minneapolis,  recently  named  CBS 
Washington  head,  was  attended 
last  Tuesday  by  over  200  leading 
citizens  of  Minneapolis  at  the  Ho- 

tel Nicollet.  Testimonial  was  ten- 
dered by  the  Civic  &  Commerce 

Assn. 

Mr.  Gammons,  who  left  last  Fri- 
day for  his  new  duties  was  pre- 

sented with  gifts  on  behalf  of  the 
gathering  including  a  gold  clock 
from  Mayor  Marvin  L.  Kline.  Spe- 

cial guest  was  William  E.  Forbes, 
who  came  from  CBS  Los  Angeles 
to  succeed  Mr.  Gammons  at  WCCO. 

In  addition,  two  other  parties 
were  staged  for  Mr.  Gammons.  On 
June  22  executives  of  Twin  Cities 
and  Minnesota  stations  honored  Mr. 
Gammons  with  a  celebration  that 
was  also  attended  by  Barney  Lavin, 
manager  of  WDAY,  Fargo,  N.  D.; 
P.  J.  Meyer,  manager  of  KFYR, 
Bismarck,  N.  D.;  and  Mort  Henk- 
ins,  manager  of  KSOO,  Sioux  Falls, 
S.  D.  On  the  night  before  his  de- 

parture the  entire  WCCO  staff 
staged  a  cocktail  party  and  buffet 
supper  for  Mr.  Gammons. 

Gohring  in  Air  Force 
RUSSELL  ALLEN  GOHRING,  pro- 

gram director  of  WSPD,  Toledo,  for 
nine  years,  left  Toledo  last  week  for 
training  in  the  Air  Force  at  Miami 
Beach.  Mr.  Gohring  has  been  commis- sioned a  first  lieutenant. 

MICHAEL  FIELDING,  news  com- 
mentator of  WIND,  Gary-Chicago,  is 

conducting  twice-weekly  lecture  forums 
on  various  phases  of  the  war  in  the 
Victory  Center  of  Marshall  Field  & 
Co.,  Chicago  department  store.  Mr. 
Fielding's  appearances  are  being  pro- moted with  newspaper  ads  in  Chicago 
dailies. 

ILLINOISl 

For  a  big  chunk 

of  it,  use  the 

DECATUR  station, 

250  W.  1340.  Full  time. 
Sears  &  Ayer,  Reps. 
How  can  we  help  you? 

SOY 

Conservation  Plan 

Receives  Attention 

Equipment  Shortage,  Silence 
Periods  Are  Studied 
EARLY  ACTION  is  foreseen  in 
connection  with  conservation  of 

broadcast  equipment,  from  micro- 
phone to  transmitter,  as  constant 

attention  is  being  given  the  over- 
all problem  by  the  Board  of  War 

Communications,  War  Production 
Board  communications  branch  and 
the  FCC. 

Crystallization  of  a  plan  for  pro- 
longation of  the  life  of  vacuum 

tubes  and  component  parts,  prob- 

ably by  modifying  operating  stand- 
ards, is  foreseen  as  a  result  of 

official  conversations.  It  was  ex- 
pected that  within  the  next  fort- 

night formal  action  will  be  taken 
on  an  over-all  conservation  project, 
possibly  having  certain  pooling  and 
equipment  replenishment  features. 

Problem  of  Silences 
Meanwhile,  other  war-developed 

broadcast  operation  problems  re- 
ceived consideration.  Aside  from 

the  BWC-WPB-FCC  activities,  the 
whole  question  of  radio  silences  is 
being  considered.  Focusing  re- 

newed attention  on  this  problem 
was  the  June  6  order  of  the  South- 

ern Defense  Command  in  San  An- 
tonio, instructing  stations  in  the 

Gulf  area  to  go  off  the  air  at  mid- 
night until  6  a.m.  While  this  had 

little  effect  on  normal  operating 
schedules,  the  matter  nevertheless 
is  being  discussed,  with  the  objec- 

tive of  War  Dept.  steps  which 
would  result  in  uniformity  in  all 
defense  areas. 
Frequent  meetings  are  being 

held  by  the  Domestic  Broadcast 
Committee  of  BWC  and  by  its  sub- 

committee, on  assignments  dele- 
gated by  the  top  board.  Matters  re- 

lating to  station  operation  under 
the  rigors  of  war,  availability  of 

spare  equipment,  occupational  de- ferments in  radio  under  Selective 
Service,  and  kindred  operative  and 

manpower  problems  are  dominat- 
ing its  agenda. 

CHARGING  plagiarism  of  her  show, 
miniature  Playhouse,  .Jane  Arkin, 
Hollywood  radio  producer,  has  filed 
a  $50,000  damage  suit  in  Los  Angeles 
Superior  Court  against  CBS,  Phillip 
Morris  Co.,  and  Blow  Co.,  New  York. 
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i  IT'S  ViTAL  FOR  WAR  PROOUCTIO 

NORWEGIAN  NEWS 

On  Expanded  WHOM  Foreign 

 Language  Programs  
STEMMING  from  its  coverage  of 
the  recent  United  Nations  Flag 
Day,  WHOM,  Jersey  City,  has 
established  a  contact  with  the 
Royal  Norwegian  Broadcasting 
Service  in  London  whereby  the 
station  is  broadcasting  a  series  of 
quarter-hour  news  programs  in 
Noi^wegian  Sunday  evenings  at  11. 
Program  is  largely  a  summary  of 
a  similar  series  of  Norwegian 
news  programs  shortwaved  daily 
by  WRUL,  Boston.  The  first  such 
series  to  be  heard  in  New  York  in 
that  language,  it  is  expected  the 
broadcasts  will  reach  an  estimated 
12.3,000  Norwegians  in  New  York, 
and  65,000  Norwegians  in  New 
Jersey. 

Further  expanding  its  service  to 
foreign  speaking  residents  of  this 
country,  WHOM  is  planning  an 
adult  education  program  School  of 
the  Air,  to  start  in  July  under  the 
direction  of  Charles  Baltin,  WHOM 
director  of  war  activities.  Program 
will    be    heard    each    evening  on 

^jUme  Sate^Tfldtiplif 

NASHVILLE.  TENNESS 

THE  NATIOHJIL  LITC  AKD  ACCtOOfT  INSUIUNCt 

RUBBER  REPORTS  from  radio  stations  throughout 
the  country  bear  testimony  to  the  industry's  whole- 

hearted cooperation  in  the  two-week  salvage  campaign. 
Appraising  a  part  of  the  Los  Angeles  take  at  one  Sea- 

side service  station  (top  left)  are  William  Frogge, 
Southern  California  manager.  Seaside  Oil  Co.,  (left) 
and  Clete  Roberts,  BLUE  Hollywood  commentator, 
sponsored  thricc-weekly  by  the  company  which  de- 

voted its  entire  commercial  radio  time  to  the  cam- 

paign. To  dramatize  the  drive,  KLZ,  Denver,  produced  a 
special  program  describing  the  various  reclamation 
steps.  Bob  Harris,  KLZ  announcer  (left)  is  inter- 

viewing John  Gates,  president  of  the  Gates  Rubber 

Co.,  Denver,  at  the  start  of  the  tour  through  the 
firm's  reclamation  plant. 

Stretching  things  a  bit  (top  right).  Announcer 
Gunnar  Back,  WJSV,  Washington  is  vainly  trying 
to  squeeze  an  oversize  tire  into  the  collection  barrel 
at  the  collection  depot  set  up  outside  the  Earle  Bldg. 
where  WJSV  has  its  quarters.  To  stimulate  listener 
participation  in  the  drive  the  station  offered  four  $25 
bonds  and  many  secondary  prizes  to  those  who  brought 
in  the  greatest  variety  of  rubber  articles,  classified 
by  weight,  uniqueness  and  sheer  quantity. 

At  WBNS,  Columbus  (bottom  left).  Uncle  Ben  & 
the  Hired  Hands  are  spurring  the  drive  with  per- 

sonal appearances  at  collection  points. 

ASCAP 
(Continued  from  page  10) 

feet  of  their  withdrawal  was  seen 
as  a  self-prohibition  of  the  broad- 

casting of  their  works  for  three 
years  by  all  stations  which  are  not 
licensed  by  ASCAP. 

At  BMI  headquarters  in  New 
York  it  was  stated  that  this  or- 

ganization, as  majority  stockhold- 
er in  Greene  &  Revel  Inc.,  will 

live  up  to  its  contract  with  the 
writers,  which  recognizes  their  as- 

signment of  their  performing 
rights  to  ASCAP. 

In  Hollywood  last  week,  it  was 
reported  that  Greene  and  Revel  had 
returned  to  ASCAP  membership 
but  will  continue  to  publish  music 
as  Greene  &  Revel  Inc.,  releasing 
through  BMI.  Greene  and  Revel 
severed  their  association  with 
ASCAP  in  1941  and  affiliated  with 

WHOM  in  English,  and  will  be 
produced  in  various  foreign  lan- 

guages for  daytime  airing.  The 
material,  including  American  his- 

tory, government  and  principles,  is 
based  on  interviews  and  informa- 

tion obtained  by  WHOM  from  the 
thousands  attending  its  naturaliza- 

tions school,  discontinued  for  fed- 
eral reasons  when  war  was  de- 

clared. 

I    The    Northwest's    Best  I    Broadcasting       Buy  I 

WTCN 

BLUE  NETWORK 
MINNEAPOLIS  ST.  PAUL 

Owned  and  Operated  by 
ST.    PAUL    DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS 
DAILY  TIMES. 

PREE    &    PETERS,    INC.  —  Natl.  Rep. 

BMI.  Mr.  Greene  said  the  new  ar- 
rangement discontinues  the  former 

free  radio  licensing  of  the  team's 
songs  and  performing  rights  to  the 
music  will  go  to  ASCAP. 

Text  of  Letter 

The  June  17  letter  of  Greene  and 
Revel  to  all  stations  reads  as  fol- 

lows : 
The  undersigned  is  a  member  of  the 

American  Society  of  Composers,  Au- thors and  Publishers. 
Heretofore  the  undersigned  has  de- 

livered to  you  documents  purporting 
to  grant  non-exclusive  licenses  to  per- form and  broadcast  certain  musical 
compositions.  Attached  hereto  is  a 
list  of  such  compositions.  No  fee  or 
other  consideration  was  promised  or 
paid  to  the  undersigned  for  such  li- censes. 

The  undersigned  notifies  you  that  he 
has  elected  and  does  hereby  terminate 
the  aforesaid  licenses  to  the  fullest  ex- 

tent permitted  by  law,  effective  immedi- 
ately. The  aforesaid  licenses  are  being 

so  terminated  with  respect  to  all  broad- 
casting stations  which  received  such 

licenses  gratuitously  and  which  have 
paid  no  fee  or  other  consideration therefor. 

Following  is  the  list  of  numbers  af- 
fected:  Beware;  Zana  Zaranda; 

You're  Bad  for  Me;  Until  I  Live 
Again;  I  Haven't  a  Thing  to  Wear; Hing  Your  Worries  Away ;  Cindy  Lou 
McWilliams ;  You  Go  Your  Way  (And 
I'll  Go  Crazy)  ;  When  There's  a 
Breeze  on.  Lake  Louise;  I'm  In  Good 
Shape  (For  the  Shape  I'm  In);  The Light  of  My  Life  Went  Out  Last 
Night  (With  Somebody  Else);  Kara- nina;  Wherever  You  Are;  Heavenly, 
Isn't  It;  Call  Out  the  Marines;  How 
Do  You  Fall  In  Love;  Hands  Across 
the  Border;  A  Million  Miles  From Manhattan. 

Brewery  Discs 

FALLS  CITY  BREWING  Co.,  Louis- 
ville, is  stressing  the  "good  fellowship" 

angle  of  beer-drinliing  in  its  current 
Let's  Get  Together  on  Sports,  six- 
weekly  on  WHAS,  Louisville,  in  ad- 

dition to  a  weekly  half-hour  of  music 
and  dramatic  sketches,  Falls  City  Get- 
Together.  The  theme  is  carried  out  in 
transcribed  announcements  presenting 
an  orchestra  playing  in  discord  and 
then  in  harmony.  The  discs  are  used 
in  the  southeastern  part  of  Kentucky. 
Agency  is  Anfenger  Adv.  Agency,  St. Louis. 

FM  and  Video  CPs 

Abandoned  by  Two 
Materials    Shortage  Prompts 

Cancellation  Requests 

INABILITY  to  obtain  materials 
necessary  for  building  has  prompted 
the  abandonment  of  immediate 

plans  for  the  new  KSEE,  commer- 
cial television  station  that  had  been 

authorized  for  construction  in  Los 
Angeles,  and  W63SY,  commercial 
FM  permittee  in  Syracuse. 

Materials  Scarce 

In  a  letter  to  the  FCC  request- 
ing cancellation,  Earl  C.  Anthony 

Inc.,  operator  of  KFI  and  KECA, 
which  held  the  video  authorization, 
stated  that  it  could  not  obtain  the 
necessary  equipment  especially 
now  that  the  Commission  memor- 

andum opinion  of  April  27  would 
positively  exclude  their  type  of  con- 

struction from  any  priority.  The 
letter  further  said  that  after  the 
war,  however.  Earl  C.  Anthony 
would  again  seek  to  pursue  its 
television  activities.  KSEE  was  to 
have  operated  on  channel  6. 

The  deletion  request  of  Central 
Broadcasting  Corp.,  licensee  of 

WSYR,  Syracuse,  as  well  as  per- 
mittee for  W63SY,  was  also  based 

on  failure  to  procure  necessary 

materials  and  the  Commission's 
April  27  opinion.  Like  Earl  An- 

thony Inc.,  Central  Broadcasting 
Corp.  indicated  in  its  letter  to  the 
FCC  that  its  commercial  FM  plans 
would  be  again  revived  after  the 
war.  W63SY  had  been  authorized 
for  46.3  mc. 

DON  DUNPHY  and  Bill  Corum,  an- 
nouncers of  boxing  broadcasts  spon- 

sored on  MBS  by  Gillette  Safety  Razor 
Co.,  Boston,  for  the  past  year,  have 
been  signed  to  cover  the  fights  for  an- other year.  Gillette  renewed  MBS 
broadcasts  of  the  bouts  for  one  year, 
starting  June  1  [Broadcasting, 
March  30].  Maxon  Inc.,  New  York,  is agency. 
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Closure  Shortage  Blue  Series  Draws  lOOfiOO  Requests; 

Affects  Beer  Time  Dramatizes  Accidents^  Manpower  Toll Use  of  Larger  Containers  to 
Relieve  Some  Breweries 

STEPS  to  retrench  spot  schedules 
were  taken  last  week  by  some  of 
the  large  midwestern  breweries  as 
a  result  of  the  bottle  cap  situation. 
Under  the  WPB  30%  restriction 
of  black  plate,  the  steel  metal  from 
which  the  caps  are  stamped,  brew- 

eries have  been  forced  either  to 
seek  substitute  materials  for  caps 
or  shift  bottling  to  large  size  con- 
tainers. 

St.  Louis  breweries  for  the  most 
part,  among  them  Falstaff  Brewing 
Corp.  (Blackett-Sample-Hummert) , 
Hyde  Park  Breweries  Assn., 
(Young  &  Rubicam,  Chicago), 
Columbia  Brewing  Corp.,  (Olian 
Adv.  Company)  ,  Griesedieck 
Brothers  Brewing  Co.,  (Ruthrauff 
&  Ryan,  Chicago) ,  all  heavy  radio 
advertisers,  do  not  have  the  bottling 
equipment  for  the  larger  size  con- 

tainers to  be  bottled  in  large  quan- 
tities. As  a  result  Falstaff  has  can- 
celled Justice  Rides  the  Range, 

quarter-hour  transcribed  serial  five 
days  a  week  in  21  markets.  Other 
breweries  are  tapering  off  in  cer- 

tain markets. 

Brighter  in  Chicago 

Picture,  however,  is  brighter  in 
Chicago  where  the  breweries  among 
them  Fox  Deluxe  Brewing  Co., 
(Schwimmer  &  Scott),  Peter  Hand 
Brewing  Co.  (Mitchell-Faust  Adv. 
Co.)  and  Atlas  Brewing  Co.  (Ar- 

thur Meyerhoff  &  Co.)  are  equipped 
to  package  the  large  containers 
and  have  been  promoting  the  32- 
ounce  and  gallon  bottles  through 
radio.  These  breweries  report  main- 

tenance of  present  schedules  for 
the  time  being  at  least.  Meanwhile, 
breweries  are  frantically  seeking 
a  solution  to  their  problem.  Results 
of  a  recently  developed  operation 
for  reclaiming  old  caps  are  un- 

certain. Experiments  with  a  plas- 
tic cap  have  been  unsuccessful 

since  the  cap  buckles  after  the 
bottle  comes  through  the  sterilizing 
process.  In  Chicago,  caps  have  been 
hand-punched  out  of  reclaimed 
large  size  tin  cans,  but  the  process 
is  a  slow  one  and  the  supply  of 
these  cans  is  limited. 

MUSICAL  transcribed  announcements, 
"Victory  Nursery  Rhymes."  are  being distributed  by  Kaspi^r-Gordon  Inc.. 
Boston,  using  nursery  rhymes  adapted 
to  the  war  effort.  Most  recent  sub- 

scribers are  WSFA,  WENY,  WNAX. 

IN  A  POLL  drawing  more  than  370,- 
000  votes  from  high  schools,  prep 
schools  and  colleges  in  the  Greater 
New  York  area,  Glenn  Miller  was 
voted  the  most  popular  band  leader. 
WOV,  New  York,  conducted  the  sur- 
very  over  a  period  of  seven  months  on 
its  1280  Cluh  program,  directed  by 
Alan  Courtney. 

^^irfiuwE  OF  loei  hum,  imioit  wsos^ 

ON  THE  BLUE  for  only  four 
weeks,  the  weekly  quarter-hour  se- 

ries Men,  Machines  &  Victory,  con- 
ducted in  cooperation  with  the  War 

Production  Fund  to  Conserve  Man- 
power, has  drawn  requests  from 

listeners  for  100,000  additional 
copies  of  the  promotion  leaflet  dis- 

tributed by  the  Fund. 
Further  indication  of  the  excel- 

lent response  to  advance  promotion 
for  the  series  can  be  seen  in  the 
posting  of  bulletin  board  notices  in 
hundreds  of  industrial  concerns, 
and  in  special  bulletins  made  up  by 
such  companies  as  Westinghouse 
Electric  and  the  B.  &  0.  Railroad 
to  call  the  program  to  the  atten- 

tion of  their  employes. 
The  series,  which  uses  drama- 

tized incidents  to  emphasize  that 
every  accident  takes  its  toll  of  man- 

power and  reduces  equipment  avail- 
able for  men  in  the  armed  forces, 

was  further  promoted  through  au- 
dition transcriptions  of  the  opening 

show  June  5,  which  was  sent  to 
various  groups  of  BLUE  stations. 

According  to  a  bulletin  released 
by  Dr.  H.  B.  Summers,  head  of  the 
blue's  public  service  division, 
the  campaign  is  an  excellent  ex- 

ample of  what  a  "promotion- 
minded  organization  can  do  to 
secure  advance  publicity  for  a 

public  service  program."  The  cam- 
paign was  planned  and  carried  out 

by  H.  W.  Hazelrigg  and  Martha 
Lin  of  the  War  Production  Fund. 

NEW  CONSIGNMENT 
Penal  Series  Is  Revived  as 

-Talent  Appears- 

WITH  new  "talent"  having  ar- 
rived, and  following  a  layoff  of 

several  weeks  due  to  prison  term 
expirations  of  several  program 
key  men,  San  Quentin  On  the  Air, 
weekly  half-hour  broadcast  origi- 

nating from  the  California  penal 
institution  mess  hall,  resumes  July 
3  on  32  Mutual-Don  Lee  Pacific 
Coast  stations,  Friday,  8:30-9  p.m. 
(PWT).  Series  is  to  be  under  su- 

pervision of  Ted  Stanich,  non- 
inmate  head  of  the  prison  music 
department. 

Besides  an  orchestra  directed  by 
John  A.  Hendricks,  and  glee  club 
with  Jack  Reavis  directing,  weekly 
program  will  also  feature  vocal  and 
instrumental  soloists  and  groups, 
all  participants  being  inmates  of 
San  Quentin  penitentiary.  A  dif- 

ferent prison  department  head  will 
also  be  interviewed  on  work  being 
carried  on  by  men  under  him.  Pris- 

on inmates  will  produce,  announce 
and  mc.  the  series  which  is  pre- 

sented as  part  of  the  rehabilitation 
program  carried  on  under  super- 

vision of  Warden  Clinton  Duffy 
and  California  State  Board  of 
Prison  Directors. 

Basic  Mutual  Network  Outlet 
FULL  TIME  1270  K  C  .   __  , 

THE  5000  WATT 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE! 

WATCHING  THE  MAYOR  drive 
the  first  nail,  Frank  E.  Miller 
(right),  secretary  -  treasurer  of 
WRDW,  Augusta,  Ga.,  was  the 
lone  witness  as  construction  on 
WRDW's  new  transmitter  house 
was  started  without  fanfare. 
Wielding  the  hammer  is  Mayor 
Woodall  of  Augusta.  Preliminary 
tests  are  to  begin  soon  and  WRDW 
anticipates  increasing  its  power  to 
5,000  watts  by  Sept.  1. 

WQAM  Files  Exception 
To  Labor  Board  Ruling 
AN  EXCEPTION  was  filed  last 
Thursday  by  Miami  Broadcasting 
Co.,  operator  of  WQAM,  Miami,  in 
answer  to  a  recommendation  made 
June  1  [Broadcasting,  June  8],  by 
the  National  Labor  Relations  Board 
that  the  station  "cease  discourag- 

ing membership  in  the  American 
Federation  of  Radio  Artists  (AFL) 
or  in  any  other  labor  organization 

of  its  employes." The  station  charged  that  the 
NLRB  trial  examiner,  W.  P.  Webb, 
had  "shown  a  profound  disregard 
for  the  testimony"  offered  by  the 
station  in  its  appeal  from  his  find- 

ings and  cited  "33  instances"  in 
which  it  claims  Webb  "had  delib- 

erately refused  to  consider  plain 
evidence"  of  its  friendliness  to- 

wards organized  labor.  Charges 
against  Webb  and  brief  of  the  case 
are  included  in  the  appeal  of  the 
station  from  Webb's  rulings. 

Advertising  Urged 

To  Aid  Price  Plan 

Official  Action  Now  Awaited 
On  Regulation  Project 

SINCE  "inflation  is  of  such  mo- 
ment today,"  an  Office  of  Price  Ad- ministration official  explained  it 

was  necessary  to  create  the  Com- 
mercial Relations  Branch  of  the 

Commodities  Division  to  enlist  the 
aid  of  manufacturers,  advertising 
agencies,  trade  associations  and 
trade  journals  to  insure  the  suc- 

cess of  various  price  regulations. 
Though  not  officially  in  existence 

as  Broadcasting  went  to  press,  the 
framework  of  the  organization 
awaited  only  an  official  order  by 
Lean  Henderson,  price  administra- 

tor, which  was  anticipated  in  a 
day  or  two. 

Explaining  the  Need 
This  new  branch,  it  is  said,  will 

encourage  advertisers  to  explain 
the  need  for  various  wartime  price 
regulations  and  resultant  priva- 

tions. It  was  reported  in  some 
quarters  the  new  division  would 
encourage  people  to  commit  part 
of  their  incomes  for  the  purchase 

of  goods  to  be  delivered  at  the  war's 
end,  but  no  policy  has  been  an- nounced. 

Wroe  Alderson,  market  research 
expert  of  Curtis  Pub.  Co.,  has  been 
named  to  head  the  new  office.  Per- 

sonnel is  already  set  but  not  an- 
nounced. However,  it  was  indi- 

cated many  prominent  men  in  mar- 
Iceting  and  advertising  have  been 
hired,  though  not  yet  on  the  Gov- ernment payroll. 

Charles  E.  Manson 
CHARLES  E.  MANSON,  64,  recent- 

ly with  the  Yankee  Network  News 
Service  and  formerly  a  Boston,  New 
York  and  Washington  newspaperman, 
died  .Tune  23  at  his  ht^me  in  Dorches- 

ter, Mass.  He  is  survived  by  a  widow 
and  brother.  Prof.  Edmund  Manson 
of  Ohio  State  U. 
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Actions  of  the 

FEDERAL  COMMUNICATIONS  COMMISSION 

 JUNE  20  TO  JUNE  26  INCLUSIVE  

Decisions . . . 

JUNE  23 

WSNJ,  Bridgeton,  N.  J. — Granted  trans- 
fer control  of  Eastern  States  Broadcasting 

Corp.  from  Howard  S.  Frazier  and  W. 
Burley  Frazier  for  $3,047,  representing  603 
shares  of  common  stock. 
KYA,  San  Francisco — Granted  assign- ment of  license  of  KYA  from  Hearst  Radio 

Inc.  to  Palo  Alto  Radio  Station  for  $50,000. 
KINY,  Junean,  Alaska — Designated  for 

hearing  modification  of  construction  permit 
to  change  frequency  to  1050  kc.  and  make 
changes  in  transmitting  equipment  and 
commencement  and  completion  dates. 
KTBI,  Tacoma,  Wash. — Designated  for 

hearing  application  for  construction  per- 
mit to  change  frequency  to  1050  kc.  and 

increase  height  of  antenna  (to  be  consoli- 
dated with  KINY  hearing). 

WJOB,  Hammond,  Ind. — Designated  for 
hearing  application  for  construction  permit 
to  increase  to  250  watts  and  make  changes 
in  equipment. 
NEW,  Mosby's  Inc.,  Anaconda,  Mont.  — Denied  petition  for  reconsideration  and 

grant  of  application  for  new  station  and 
amended  issues  heretofore  released  to  elim- 

inate reference  to  memorandum  opinion  of 
Feb.  23  and  substitute  therefore  an  issue 
in  the  opinion  of  April  27. 
NEW,  Beauford  Jestor,  Individually  and 

as  Trustee,  Waco,  Tex. — Denied  petition 
for  reconsideration  and  grant  of  new  sta- 

tion and  denied  petition  to  prosecute  pend- 
ing application  pursuant  to  provis!i;ns  of 

April  27  memorandum  opinion. 
NEW,  South  Florida  Broadcasting  Inc., 

Miami — Denied  petition  to  reconsider  and 
grant  application  for  new  station  pursuant 
to  April  27  opinion. 
NEW,  The  Evening  News  Press  Inc., 

Port  Angeles,  Wash. — Denied  petition  for 
grant  of  application  for  construction  per- 

mit for  new  station  and  designated  said 
application  for  hearing. 
NEW,  John  H.  Stenger,  Wilkes-Barre— 

Granted  petition  for  extension  of  effective 
date  of  Commission's  order  on  application for    renewal   of  license. 
K49KC,  Kansas  City — Granted  modifica- 

tion of  construction  permit  for  extension 
of  time  to  11-23-42  to  complete  construction 
of  station  and  granted  special  temporary 
authority  to  operate  commercially  with 
temporary  equipment. 
W49FW,  Fort  Wayne— Granted  modifica- 

tion of  construction  permit  to  extend  time 
to  10-15-42  within  which  to  complete  con- 

struction and  granted  special  temporary 
authority  to  operate  commercially  with 
temporary  antenna. 
W57PH,  Philadelphia — Granted  modifica- 

tion of  construction  permit  for  proposed 
antenna  system,  transmitter  site  and  equip- 

ment. Also  granted  special  temporary  au- 
thority to  operate  station  commercially 

with  temporary  antenna. 
NEW,  Columbia  Broadcasting  System, 

Boston  —  Denied  petition  for  grant  of  new FM  station  near  Paxton  and  designated 
said  application  for  further  hearing. 
W63SY,  Syracuse — Granted  authority  to 

close  Commission's  records  and  cancel  out- standing construction  permit,  deleting  call 
signals. 
KSEE,  Los  Angeles — Cancelled  outstand- 

ing construction  permit  for  new  commercial 
television  station  and  deleted  call  letters. 
WSAM,  Saginaw,  Mich.  —  Scheduled  for 

oral  argument  7-8-42  re  application  for modification  of  license. 

OUTSTANDING  APPLICATIONS  DIS- 
MISSED WITHOUT  PREJUDICE  IN 

CONFORMITY  WITH  MEMORANDUM 
OPINION  OF  APRIL  27: 

For  new  or  increased  facilities :  WTMJ 
Milwaukee;  WMC,  Memphis;  KXA,  Seattle 
WFBR,  Baltimore;  KOWH,  Omaha;  KVAK 
Atchinson,  Kan.;  KOIN,  Portland,  Ore. 
KGIR,  Butte,  Mont.;  KVNU,  Logan,  Utah 
WGOV,  Valdosta,  Ga.  ;  WBAX,  Wilkes 
Barre;  WTMC,  Ocala,  Fla.;  KGW,  Port- 

land. Ore.;  WHIS.  Bluefield,  Wa.  Va, 
WJHL,  Johnson  City,  Tenn.;  KBPS,  Port 
land,  Ore.;  WHIS,  Bluefield,  W.  Va. 
Lawrence,  Kan.;  WRUF,  Gainesville,  Fla. 
KGHF,  Pueblo,  Col.;  WICA,  Ashtabula,  O. 
WWSW,  Pittsburgh;  KGNC,  AmariUo 
Tex.  ;  WAGE,  Syracuse;  WCBS,  Spring, 
field.  111. ;  WLAW,  Lawrence,  Mass. 
WRAL,  Raleigh;  KVI,  Tacoma;  WIRE 
Indianapolis;  KTSW,  Emporia. 
For  new  standard  broadcast  stations 

Frankport  Broadcasting  Co.,  Frankport, 
Ky.;  Northern  Ohio  Broadcasting  Co.,  Ely 

ria,  O.  ;  Robert  V.  Lee,  Bradenton,  Fla.; 
Midstate  Radio  Corp.,  Utica,  N.  Y. ; 
Hoosier  Broadcasting  Co.,  Indianapolis,  Ra- 

dio Co.  of  Annapolis,  Annapolis;  Eastern 
Pennsylvania  Broadcasting  Corp.,  Scran- 
ton  ;  Aloha  Broadcasting  Co.,  Ltd.,  Hono- 

lulu; Lake  Shore  Broadcasting  Corp.,  Cleve- 
land; Charles  P.  Blackley,  Staunton,  Va.; 

Bob  Jones  College  Inc.,  Cleveland,  Tenn.; 
Washtenaw  Broadcasting  Co.,  Inc..  Ann 
Arbor,  Mich.;  William  L.  Klein,  Chicago ; 
Western  Massachusetts  Broadcasting  Co., 
Pittsfield  ;  Parkersburg  Sentinel  Co.,  Park- 
ersburg,  W.  Va.;  Colonial  Broadcasting 
Corp.,  Norfolk,  Va. 

For  FM  and  television:  Houston  Printing 
Corp.,  Houston;  Piedmont  Publishing  Co., 
Winston-Salem,  N.  C;  Allen  B.  DuMont 
Laboratories,  Washington  ;  WIXG,  Spring- 

field, Mass. 
JUNE  24 

WKAL,  Kalamazoo,  Mich. — Granted  mo- tion to  dismiss  application  for  new  station. 
KYW,  Philadelphia— Granted  petition  for 

dismissal  of  application  for  modification  of 
construction  permit  for  extension  of  com- 

pletion date. 
NEW,  South  Florida  Broadcasting  Inc., 

Miami — Granted  motion  for  continuance  to 
7-14-42  of  hearing  on  new  station. 

Applications . . . 
JUNE  24 

WEBR,  Buffalo — Construction  permit  for 
booster  station  on  1340  kc,  100  watts, 
nighttime  only. 
WGRC,  New  Albany,  Ind. — Amend  ap- 

plication for  construction  permit  to  change 
power  to  1  kw.  D  and  N,  change  type  of 
transmitter  and  employing  directional  an- tenna D  and  N. 
KFVS,  Cape  Girardeau,  Mo. — Construc- 

tion permit  for  equipment  changes. 
woe,  Davenport,  la.  —  Modification  of 

construction  permit  requesting  extension 
of  completion  date  to  9-19-42. 
KMPC,  Beverly  Hills  —  Modification  of 

construction  permit  requestmg  extension 
of  completion  date  to  8-2-42. 
KRKO,  Everett,  Wash.— Amended  modi- 

fication of  license  to  change  name  from 
Lee  E.  Mudgett  and  change  from  applica- 

tion for  construction  permit  to  one  for 
modified  license. 

Tentative  Calendar . . , 

NEW,  Herald  Publishing  Co.,  Klamath 
Falls,  Ore.;  NEW,  Dorman  Schaeffer, 
Klamath  Falls,  CP  for  new  station  on  1400 
kc.  with  250  watts  unl.  (further  consoli- 

dated hearing,  July  2). 

Cash  Retriever 

RECEIVING  a  phone  call 
from  a  Clarkdale,  Ariz., 
woman  saying  that  she  had 
lost  a  purse  containing  a 
large  sum  of  money,  KCRJ, 
Jerome,  gave  a  spot  an- nouncement of  the  loss  at 
5:30  p.m.  Not  only  did  the 
station  receive  a  call  from 
the  owner  a  scant  15  minutes 
later  that  the  pocketbook 
had  been  found,  but  the 
Clarkdale  police  also  called 
to  find  out  what  KCRJ  had 
done,  saying  that  135  people 
were  cluttering  the  streets  in 
search  of  the  purse. 

Takes  CBS  Discount 

FIRST  sponsor  to  take  advantage 
of  the  new  CBS  discount  rate  of 
15%  for  the  use  of  the  full  CBS 
network  of  114  stations,  is  Lever 
Bros.  Co.,  Cambridge,  which  on 
July  7  starts  Tommy  Riggs  &  Betty 
Lou  as  summer  replacement  for 
Burns  &  Allen  in  the  Tuesday 
evening  period,  9-9:30.  Heard  for 
Swan  soap,  the  summer  series 
will  continue  until  Burns  &  Allen 
return  in  the  fall  in  the  same  period 
on  CBS.  When  Lever  announced 
its  decision  a  month  ago  to  shift 
the  Swan  show  from  NBC  to  CBS, 
the  total  number  of  stations  were 
not  included  in  the  contract,  ac- 

cording to  Young  &  Rubicam,  New 
York,  agency  in  charge,  the  spon- 

sor deciding  to  take  the  full  CBS 
network  after  the  new  15%  dis- 

count plan  was  announced  [Broad- casting, June  15]. 

TRUMAN  BRADLEY,  Hollywood  an- 
nouncer-actor, and  Phyllis  Ruth,  Para- 

mount actress,  were  married  June  22. 

Oboler  Ends  Series 

ARCH  OBOLER,  writer  and  pro- 
ducer of  Plays  for  Americans  on 

NBC  has  brought  the  weekly  se- 
ries to  a  close,  fulfilling  his  agree- 

ment several  months  ago  to  an  ex- 
tended run  of  the  radio  plays  "as 

long  as  his  strength  and  nerves 
held  out."  Originally  scheduled  for 
eight  weeks,  the  series  has  had  20 
broadcasts.  Oboler  is  said  to  be 
physically  exhausted  from  the 
labors  involved  in  writing  and 
staging  the  show  each  week,  in  ad- 

dition to  producing  nearly  20  other 
dramatic  pieces  for  the  Canadian 
and  U.  S.  governments. 

FATHERS  DAY  m  the  home  of  Sam  Baiter,  sports  announcer  of  WCPO Cincinnati,  meant  just  that  with  father  Sam  being  attended  hand  and foot  m  regal  manner.  Serving  breakfast  in  bed  as  well  as  a  double  ration 
of  sugar  to  the  family  head  are  Mrs.  Baiter  and  daughter  Barbara 

Radio  Folk  Honored 
RADIO  was  honored  at  the  cur- 

rent convention  of  the  Advertising 
Federation  of  America  where  Ann 
Ginn,  director  of  women's  activities  at 
WTCN,  Minneapolis,  received  honor- able mention  for  the  annual  Josephine 
Snapp  Award  presented  annually  to 
the  woman  of  the  year  in  advertising. 
The  award  was  recognition  of  her 
breakfast  broadcasts  and  her  special 
war  broadcasting  in  behalf  of  the  Red 
Cross  and  the  Treasury.  Winner  of 
the  award  is  Barbara  Daly  Anderson, 
director  of  the  Parent's  magazine  con- sumer service  bureau  and  home  eco- nomics editor. 

He/mr/:  Accounts 
All  time  Eastern  Wartime  unless  indicated 

New  Business 
PLANTERS  NUT  &  CHOCOLATE  Co., 
San  Francisco  (peanuts),  on  July  6 
starts  for  52  weeks.  Boh  Garred  News, 
on  6  CBS  West  Coast  stations,  Mon.,  Wed., 
Pri.,  5:45-5:55  p.m.  (PWT).  Agency: 
Raymond  R.   Morgan   Co.,  Hollywood. 
TIME  INC.,  New  York  (publication),  on 
July  9  starts  March  of  Time  on  53  NBC 
stations,  Thurs.,  10:30-11  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 
CREW  OF  THE  GOOD  SHIP  GRACE 
Inc.,  Los  Angeles  (religious),  on  June 
18  started  for  52  weeks.  Haven  of  Rest,  on 
32  Don  Lee-Pacific  Coast  stations,  Tues., 
Thurs.,  Sat.,  8-8:30  a.m.  (PWT).  Agency: 
Cochran  Adv.,  Los  Angeles. 

Renewal  Accounts 
PROCTER  &  GAMBLE  Co.  of  Canada 
Ltd.,  Toronto  (Oxydol)  on  July  1  renews 
Ma  Perkins  on  27  Canadian  Broadcasting 
Corp.  stations,  Mon.  thru  Fri.  3:15-3:30 
p.m.  Agency:  Blackett-Sample-Hummert, Chicago. 
PROCTER  &  GAMBLE  Co.  of  Canada 
Ltd.,  Toronto  (Camay,  Chipso)  on  July  1 
renews  Pepper  Young's  Family  on  27  Ca- dian  Broadcasting  Corp.  stations,  Mon. 
thru  Fri.  3  :30-3  :45  p.m.    Agency  :  Pedlar 
6  Ryan,  New  York. 
LEWIS-HOWE  Medicine  Co.,  St.  Louis 
(Tums),  on  July  21  renews  for  26  weeks 
Horace  Heidi's  Treasure  Chest  on  60  NBC 
stations,  Tues..  8:30-9  p.m.,  and  on  Aug. 
18  adds  a  rebroadcast  12:30-1  a.m.  Agency: 
Stack-Goble  Adv.  Agency,  N.  Y. 
PROCTER  &  GAMBLE  Co.  of  Canada 
Ltd.,  Toronto  (Ivory  Bar)  on  July  1  re- 

news Life  Can  Be  Beautiful  on  25  Cana- nadian  Broadcasting  Corp.  stations,  Mon. 
thru  Fri.  3:45-4  p.m.  Agency:  Compton 
Adv.  New  York. 
GENERAL  CIGAR  Co.,  New  York  (Van 
Dy ck  cigars ) ,  on  July  1  renews  WMiam 
Winter — News  Analysis,  adding  4  CBS  Pa- 

cific Coast  stations,  making  a  total  of 
seven  CBS  Pacific  stations,  and  shifting 
from  Wed.  and  Sun.,  9:30-9:45  p.m., 
(PWT)  to  Wed.  and  Fri.,  9-9:15  p.m. 
(PWT).  Agency:  Federal  Adv.  Agency,  ^ New  York. 

Network  Changes 
STANDARD  BRANDS,  New  York,  on  July 
5  replaces  for  8  weeks  Chase  &  Sanborn 
Show  for  C  &  S  coffee,  with  vaudeville 
show  starring  Walter  O'Keefe,  for Fleischmann's  Yeast  on  92  NBC  and  CBC 
stations.  Sun.,  8-8:30  p.m.  Agencies:  Ar- 

thur Kudner,  N.  Y.  (Fleischmann's Yeast),  and  J.  Walter  Thompson  Co., 
N.  Y.   (Chase  and  Sanborn  Coffee). 
iBROWN  WILLIAMSON  Corp.,  Louis- 
ville  (Bugler  tobacco),  on  July  8  will  dis- 

continue for  the  summer  Uncle  Water's 
Dog  House,  on  61  NBC  stations  Wed.,  8:30- 
9  p.m.,  and  9  NBC-Pacific  stations,  11:30- 12.  Agency :  Russell  M.  Seeds  Co.,  Chicago. 
PROCTER  &  GAMBLE  Co.  of  Canada 
Ltd.,  Toronto  (Oxydol,  Ivory)  on  June  29 
replaces  The  Bartons  with  Road  to  Life 
on  20  Canadian  Broadcasting  Corp.  sta- 

tions Mon.  thru  Fri.  11-11:15  a.m.,  and  on 
7  CBC  stations  10:45-11  a.m.  Agency: Blackett-Sample-Hummert,  Chicago.   
GENERAL  MILLS,  Minneapolis  (Kix 
cereal)  on  July  6  shifts  Lightnin'  Jim  on 11  Pacific  BLUE  stations  from  Monday, 
10-10:30  p.m.  to  10:30-11  p.m.,  continuing 
Wed.  and  Fri.,  10:30-11  p.m.  Agency: Blackett-Sample-Hummert,  Chicago 

COLGATE-PALMOLIVE-PEET    Co.,  Jer- 
sey City  (Colgate  dental  cream),  on  July 

11  discontinues  Guy  Lombardo  and  His  Or-  —4 
chestra  on  73  CBS  stations,  Sat.  8-8  :30  p.m.  " (reb.  11-11:30  p.m.).  Agency:   Ted  Bates 
Inc.,  N.  Y. 
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DAILY  CALL  TO  THE  COLORS 

All  Cincinnati  Pauses  40  Seconds  at  6  Each 

 Evening  to  Salute  Old  Glory  

AN  ENTIRE  city  pausing  for  40 
seconds  at  6  o'clock  each  evening 
to  salute  Old  Glory!  That  is  the 
idea  behind  the  "Call  to  the  Colors" 
ceremony  inaugurated  in  Cincin- 

nati June  22  at  the  suggestion  of 
Jerry  Belcher,  public  events  di- 

rector of  WCKY,  that  city.  The 
brief  rite  is  broadcast  by  WCKY 
and  WCPO,  with  other  stations 
expected  to  follow  suit  when  sched- 

ules can  be  adjusted. 
The  ceremony  is  held  seven  eve- 

nings a  week  as  the  flag  is  lowered 
from  its  staff  on  Fountain  Square 
in  the  heart  of  downtown  Cincin- 

nati. A  different  color  guard  is  pres- 
ent each  evening,  the  Army,  Navy, 

Marine  Corps  and  patriotic  civilian 
and  veteran  organizations  taking 
part. 

The  observance  was  inaugurated 
June  22  with  cooperation  of  the 
city  of  Cincinnati  and  the  Army, 
Navy  and  Marine  Corps  recruiting 
stations.  Flags  of  the  26  United 
Nations  were  massed  on  the  square. 
The  banner  of  the  Free  French 
was  given  an  important  place. 

Prior  to  lowering  the  flag.  Mayor 
James  G.  Stewart  spoke  briefly.  On 
the  speakers'  stand  were  City  Man- 

ager C.  0.  Sherrill  and  the  heads 
of  the  Cincinnati  recruiting  offices, 
Lt.  L.  E.  Oehring,  USN;  Capt. 
Guy  Beatty,  USMC,  and  Col.  W. 
H.  Cureton. 

Representatives  of  the  American 
Legion,  Navy  Mothers,  Boy  Scouts, 
Girl  Scouts,  Campfire  Girls,  Junior 
Chamber  of  Commerce,  luncheon 
clubs,  and  other  organizations  were 

CLi«'S$IFIED 

Situations  Wanted,  10c  per  word.  Help  Wanted  and  other  classi- 
fications, 15c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words  for   box   address.   Forms   close   one  week   preceding  issue. 

Help  Wanted Wanted  to  Buy 

PARTNER  WANTED— In  promotion  of 
timely  national  radio  program  of  great 
merit  and  unlimited  possibilities.  Excep- 

tional opportunity.  Requires  $5,000  to 
$10,000  with  or  without  services.  Box 
604,  BROADCASTING. 

Situations  Wanted 

Young  Announcer — With  restricted  phone 
license.  Now  employed  at  network  sta- 

tion. Entertainer.  Desires  change.  Prefer 
South.  Box  601,  BROADCASTING. 

ENGINEER  —  Semi-invalid,  draft  exempt, 
wants  permanent  job  with  opportunity 
for  advancement.  Three  months  broad- 

cast experience ;  ten  years  "ham"  ex- perience. 1st ,  telephone,  3rd  telegraph. 
Steady,  sober  worker.  Single,  age  29. 
Now  employed.  Good  reference.  Leroy 
E.  Kilpatrick,  WTJS,  Jackson,  Tenn. 

Manager  or  Assistant — For  small,  progres- 
sive Southern  station.  Capable  handling 

all  operations.  Successful  experience  in 
program,  commercial  and  administrative 
departments.  Licensed  engineer.  Hard 
worker,  clean  personal  life,  associate 
good  people  of  community,  draft  ex- 

empt. For  details  and  references,  write Box  599,  BROADCASTING. 

Announcer-Writer-Operator     Combined  ■ — 
Five  years'  experience.  Young,  married, dependable,  draft  exempt.  Go  anywhere. 
Start  immediately.  References.  Box  600, BROADCASTING. 

Chief  Engineer — 15  years'  experience  con- struction, maintenance,  operation,  sur- 
veys and  measurements  up  to  5  kilowatts. 

Can  take  full  technical  responsibility  and 
guarantee  economy,  efficiency.  Have  nec- 

essary tools,  meters.  Member,  Institute 
of  Radio  Engineers.  Sober,  good  ref- 
ences,  draft  3-A.  Box  598,  BROADCAST- ING. 

Experienced  Announcer — All  'round  ability. Newscaster.  References.  Box  597,  BROAD- CASTING. 

Home    Economics    Department  Manager — 
Cultured  woman,  excellent  Radio  back- 

ground. Now  conducting,  writing,  an- 
nouncing two  money-making  group  spon- 

sorship programs.  Desires  change.  In- 
telligent, cooperative.  Sample  scripts — 

references  furnished.  Box  603,  BROAD- CASTING. 

Two  RCA  72C — Or  previous  model  Record- 
ers with  Cutting  Heads  in  good  operat- 
ing condition.  Two  RCA  44  type  B  or 

BX  Microphones  in  good  order.  Four  828 
Tubes.  Box  602,  BROADCASTING. 

RCA  or  GR  Modulation  Monitor — Meeting 
FCC  requirements.  Station  WPRA,  Ma- 
yaguez,  P.  R. 

Blaw-Knox — Self-supporting  tower  200  foot 
or  over.  Address  P.  O.  Box  2299,  San 
Antonio,  Texas. 

For  Sale 

FOR  IMMEDIATE  SALE— All  New  West- 
ern Electric  Broadcast  Equipment.  No. 

443A-1  1000-watt  AM  transmitter,  com- 
plete. No.  25A  Frequency  Monitor,  with 

tubes.  No.  731B  Modulation  Monitor,  with 
tubes.  No.  MT8C  Reproducer  Set  No.  559. 
No.  CRJ  52  Reproducer  ST609.  Five  No. 
3000  Reproducers  ST.  No.  1126A  Program 
Amplifier,  with  tubes.  Also  Complete  Con- 

centric Transmission  Equipment  made  by 
Communications  Products  Co.,  including: 
3,200  ft.  7/8  in.  and  3,001  ft.  %  in.  hard- 
drawn  copper  line  in  20-ft.  lengths.  One 
type  2001  dehydrating  unit ;  plus  all  neces- 

sary couplings,  anchor  joints,  end  seals, 
expansion  joints,  needle  and  bleeder 
valves,  pressure  gauges  and  flare  fittings, 
copper.  Also  40,000  ft.  (2,000  lb.)  No.  8 
bare  copper  wire  for  ground  system,  and 
1,300  lb.  No.  30  insulated  copper  cable. 
All  is  brand  new,  never  used.  Far  par- 

ticulars write  Box  605,  BROADCAST- ING. 

Radio  Tower — 165  feet  high,  complete  for 
sale.  Victory  Cable  Co.,  412  East  16th  St., 
New  York. 

200-foot  Blaw-Knox—Type  CK  Tower  with 300  MM  beacon  and  flasher.  Station 
WIOD,  Miami,  Florida. 

Miscellaneous 

BOOK  MANUSCRIPTS  WANTED— MERI- 
TORIOUS works  of  public  interest  on 

all  subjects.  Write  for  free  booklet. 
MEADOR  PUBLISHING  CO.,  324  New- 

bury Street,  Boston,  Mass. 

present  on  the  square.  Consular 
representatives  of  several  of  the 
United  Nations  had  places  of  hon- 

or. Two  Cincinnati  boys,  members 
of  the  crew  of  the  U.  S.  Aircraft 
Carrier  Lexington  and  survivors 
of  the  Midway  Battle,  were  intro- 

duced to  the  crowd  assembled.  Uni- 
versity of  Cincinnati  and  Xavier 

color  guards  assisted  in  the  cere- 
mony. 

Belcher  was  master  of  cere- 
monies for  the  opening  observance 

and  the  WCKY  loudspeaker  on  the 
Hotel  Gibson,  opposite  the  square, 
was  used  to  amplify  voices  of  the 
speakers  and  for  the  bugle  call.  At 
6  p.m..  Belcher  made  the  announce- 

ment, "Ladies  and  gentlemen,  Cin- 
cinnati's 'Call  to  the  Colors.'  You 

are  requested  to  remain  silent  dur- 
ing the  40-second  interval  which 

follows." 
As  "To  the  Colors"  was  sounded, 

all  present  saluted  the  flag  and 
traffic  on  nearby  streets  was 
stopped  for  one  traffic  light  cycle, 

40  seconds.  Flags  on  the  Federal 

Bldg.  nearby,  were  lowered  simul- 
taneously with  the  Fountain 

Square  flag. 
Belcher's  idea  for  the  nightly 

ceremony  was  first  given  to  the 
Army,  Navy  and  Marine  Corps 
recruiting  offices  and  with  their 
approval  was  passed  on  to  the  city 
government,  which  quickly  gave 
permission.  Mayor  Stewart  issued 
a  formal  proclamation  inviting 
citizens  to  take  part. 

Heads  Record  Group 

BEN  GRAUER,  NBC  announcer,  i.s 
NBC  chairman  for  Armed  Forces 
Master  Record  Inc.,  a  non-profit  or- 

ganization seeking  sponsors  for  library 
units  of  100  classical  music  records 
for  Army  camps.  Dr.  Frank  Black, 
music  director  and  Don  Goddard,  news- 

caster, were  the  first  NBC  members 
to  sponsor  units  for  the  organization, 
not  to  be  confused  with  Records  for 
Our  Fighting  Men  Inc.,  which  aims  to 
buy  new  records  for  service  men  from 
proceeds  raised  from  the  collection  and 
sale  of  old  records. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bids.,  Wash.,  D.  C. 

McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineers 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

GEORGE  C  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIEID     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

PAUL  F  GODLEY 

CO/VSUL  TING  RADIO  ENGINEERS 

MONTCLAIR,  N.J. 

MO  2-7859 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Servic* 
Particularly  Adapted  to  Radio 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineers 
Highland  Park  Village 

Dallas,  Texas 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Sllvgr  Spring  Md. 

(Suburb,  Wash.,  D.  C.) 
Main  Offlca: 7134  Main  St. Kansas  City.  Mo 

Crossroads  •( 
the  World Hollywood,  Cal. 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RING  &  CLARK 

Consulting  Radio  Engineers 
WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 
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AFM  Formally  Bang  Recording  Aug.  1 

Appeal  to  Government 

By  Transcribers 

Is  Expected 

ANSWERING  clearly  and  suc- 
cinctly the  question  of  the  record- 

ing and  broadcasting  industries  as 
to  whether  James  C.  Petrillo,  presi- 

dent of  the  American  Federation 
of  Musicians,  really  meant  what 
he  said  about  "canned  music"  at  his 
union's  recent  convention  in  Dallas 
[Broadcasting,  June  15],  the  union 
head  last  Thursday  mailed  the  fol- 

lowing letter  to  all  manufacturers 
of  transcriptions  and  phonograph 
records : 

"Your  license  from  the  AFM  for 
the  emplojnnent  of  its  members  in 
the  making  of  musical  recordings 
will  expire  July  31,  1942,  and  will 
not  be  renewed. 

"From  and  after  Aug.  1,  1942, the  members  of  the  AFM  will  not 
play  or  contract  for  recordings, 
transcriptions  or  any  form  of  me- 

chanical reproductions  of  music." 
Movies  Status 

But  while  this  letter  seems  defi- 
nite enough  about  the  prohibition 

of  recordings,  it  would  also  seem 
to  stop  AFM  members  from  work- 

ing on  any  musical  motion  picture, 
since  such  movies  are  certainly 
"mechanical  reproductions  of  mu- 

sic." This  interpretation  of  the 
phrase  was,  however,  emphatically 
denied  by  AFM  spokesmen  when 
it  was  called  to  their  attention  last 

Friday.  "There  is  no  ban  on  musical 
films,"  they  stated,  adding  that  the 
letter  was  aimed  solely  at  the  re- 

cording field. 
Letters,  the  union's  first  official 

affirmation  of  Petrillo's  convention, 
were  received  too  late  for  the  re- 

cording industry  to  take  any  ac- 
tion, either  collectively  or  as  indi- 

vidual companies,  last  week.  There 
seemed  little  doubt,  however,  that 
the  recorders  would  take  legal  steps 
to  stop  the  union  from  effecting  the 
withdrawal  of  its  members  from 
the  recording  field  at  the  end  of 
July. 

It  was  considered  probable  that 
the  recorders  would  request  Thur- 
man  Arnold,  Assistant  Attorney 
General  in  charge  of  the  Anti-Trust 
Division,  to  institute  a  criminal 
action  against  the  AFM  on  behalf 
of  the  Government  on  the  grounds 
that  this  order  constitutes  illegal 
restraint  of  trade. 

To  cite  only  one  possible  basis  for 
such  a  suit,  transcription  execu- 

tives pointed  out  that  the  same 
rate  is  paid  to  musicians  for  work 
on  commercial  transcriptions  as  for 
work  on  commercial  network  pro- 

grams. If  the  AFM,  they  stated, 
pei-mits  its  members  to  continue  to work  on  network  shows  but  not 
on  transcriptions,  that  constitutes 
unfair  competition  and  restraint  of 
trade. 
NAB  President  Neville  Miller 

was  in  New  York  several  days  last 
week,  and  among  other  things,  dis- 

cussed the  Petrillo  ban  with  tran- 

scription company  officials.  He  will 
be  in  New  York  this  week,  too,  on 
the  same  matter.  An  NAB  Board 

meeting  is  contemplated  in  mid- 
July,  but  it  is  expected  plans  will 
be  evolved  prior  to  that  time. 

WPB  Names  Kettering 

As  Consultant  on  Radio 
APPOINTMENT  of  Charles  F. 

Kettering,  president  of  the  Gen- eral Motors  Research  Corp.  and 
vice-president  of  General  Motors 
Corp.,  as  consultant  to  the  radio 
branch  of  the  War  Production 
Board  was  announced  June  26  by 
Donald  M.  Nelson,  WPB  chief.  Mr. 
Kettering  is  prominent  as  an  in- 

ventor of  many  basic  automobile 
devices.  In  his  new  capacity  he  will 
serve  as  an  advisor  on  the  produc- 

tion of  radio  communication  equip- 
ment, aircraft  detectors,  and  sig- 

nalling and  fire  control  devices. 
In  announcing  the  appointment, 

Mr.  Nelson  made  public  a  portion 
of  a  letter  to  Mr.  Kettering : 

"Our  Radio  and  Radar  program 
has  assumed  such  tremendous  pro- 

portions that  I  feel  it  is  now  vital- 
ly important  to  Viave  someone  of 

your  outstanding  capacity  and  ac- 
complishments in  the  scientific 

world,  to  whom  we  can  turn.  .  .  ." 

Rubber  Pickup 

RADIO  SQUAD  cars  were 
mustered  by  WGBF  and 
WEOA,  Evansville,  Ind.,  re- 

cently to  collect  1500  pounds 
of  rubber  in  60  minutes  for 
the  local  salvage  committee. 
Listeners  were  urged  to  tele- 

phone names  and  addresses  if 
they  had  any  old  rubber. 
These  were  then  announced 
by  the  stations.  The  squad 
cars,  stationed  in  stratepfic 
spots  throughout  the  city, 
made  quick  pickups.  In  many 
instances  listeners  formed 
g'roups  to  meet  the  cars. 

CALLED  TO  SERVICE 

COL.  DAVID  SARNOFF 

COL.  DAVID  SARNOFF,  presi- 
dent of  RCA  and  chairman  of  the 

board  of  NBC,  entered  active  ser- 
vice with  the  Army  Signal  Corps 

last  Wednesday  on  special  assign- 
ment of  Maj.  Gen.  Dawson  01m- 

stead.  Chief  Signal  Officer.  It  was 
said  he  would  be  on  active  duty 
several  weeks. 

One  of  the  highest  ranking  re- 
serve officers  of  the  Signal  Corps, 

Col.  Sarnoff  is  a  member  of  the 
Advisory  Council  of  the  Chief  Sig- 

nal Officer.  While  on  active  duty, 
it  is  understood  he  will  devote 
himself  entirely  to  the  Signal  Corps 

assignment.  He  also  has  been  serv- 
ing on  the  Committee  on  Fair  La- 
bor Practices  named  by  President 

Roosevelt  last  year,  which  studied 
employment  for  minority  racial 

groups. 

DON  LEE  TO  FIGHT 

PETRILLO'S  EDICT 
DETERMINED  to  fight  the  recent 
transcription-recording  ban  edict  of 
the  American  Federation  of  Mu- 

sicians slated  to  be  put  into  effect 
Aug.  1,  Lewis  Allen  Weiss,  vice- 
president  and  general  manager  of 
Don  Lee  Broadcasting  System, 
Hollywood,  on  June  23  notified  San 
Francisco  Musicians  Mutual  Pro- 

tective Assn.  and  AFM  New  York 
headquarters  that  his  organization 
will  not  increase  orchestra  or  scale 
of  musicians  on  KFRC,  San  Fran- 
cisco. 

In  breaking  off  negotiations,  Mr. 

Weiss  contended  the  AFM's  arbi- trary action  violates  an  agreement 
that  permits  use  of  recordings.  Don 
Lee  network  was  negotiating  to  in- 

crease time  of  KFRC  musicians 
from  one  to  two  hours  daily,  with 
salary  boosted  from  $41  to  $56 
weekly  per  man,  so  long  as  permit- ted contractual  prerogatives  that 
the  new  AFM  edict  rescinds. 

Not  permitted  the  transcribing 
of  network  shows  for  later  Pacific 
Coast  release,  Mr.  Weiss  cancelled 
ail  further  discussion  to  consider 
the  musicians  increases.  He  pointed 
out  that  the  present  KFRC  orches- 

tra was  not  really  needed.  The  sta- 
tion, he  said,  thought  the  invest- 
ment worthy  in  view  of  the  record- 

ing and  transcription  privileges. 

KMPC,  Beverly  HiUs, 

Victim  of  Band  Walkout 

HAVING  failed  to  negotiate  a  new 
working  agreement  with  KMPC, 
Beverly  Hills,  Cal.,  Los  Angeles 
Musicians  Protective  Assn.,  Local 
47,  on  June  22  called  a  walkout  of 
the  station  staff  orchestra.  With 
KMPC  increasing  its  power  from 
5,000  day  and  1,000  night  to  10,000 
watts  fulltime,  and  also  becoming  a 
unit  of  the  Golden  West  Broadcast- 

ing System,  new  regional  network, 
the  union  demanded  the  station 
staff  orchestra  be  increased  from 
six  to  ten  men. 
A  scale  increase  to  $55  weekly 

per  man,  plus  time-and-a-half  for steward  and  Rex  Koury,  musical 
director,  also  was  demanded.  Rob- 

ert Reynolds,  station  manager,  at 
press  time  stated  that  both  sides 
were  trying  to  work  out  an  amica- ble solution. 

Production  Firm 

PLAYWRIGHT  PRODUCERS, 
New  York,  a  radio  production  firm, 
has  been  formed  by  Peter  Lyon, 
Robert  Richards  and  Robert  Tall- 
man,  freelance  writers.  The  firm 
will  specialize  in  the  production  of 
package  shows.  First  series  to  be 
placed  on  the  market  is  For  Us 
the  Living.  The  three  writers  took 
part  in  writing  the  original  March 
of  Time  series.  Lyon  writes  scripts 
for  the  CBS  show.  Are  You  a  Miss- 

ing Heir.  Richards  and  Tallman  do 
free-lance  writing  for  Cavalcade  of America  on  NBC. 

BERTHA  BRAINARD,  NBC  man- 
ager in  charge  of  program  and  talent 

sales,  has  been  made  a  member  of  the 
Twenty  Tear  Club  for  radio  veterans, 
founded  by  H.  V.  Kaltenborn,  NBC 
commentator.  Miss  Brainard  started 
her  radio  career  with  W.TZ,  then  in 
Newark,  N.  J.,  in  1922,  with  a  series 
of  play  reviews  titled  Broadcastinff Broadioay. 

Drawn  for  Broadcasting  by  Sid  Hlx 

"The  First  Prize  Winner  Returned  This— He  Wants  His  Jingle  Back!" 
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"THERE  IS 

A  BIG  JOB  FOR 

ADVERTISING  
TO  DO' 

Says    NATHAN    D.    GOLDEN,    Induslrial  Conjullanl 

U.  jS.  DEPABTMENT  OF  COMMERCE   .  ' 

A Am  DVERTISING  can  contribute  to  the  war  effort  in 

many  ways.  It  does  not  become  a  non-essential  with 

the  advent  of  war.  In  fact,  its  function  becomes  increas- 

ingly important . . . 

"There  is  a  big  job  for  advertising  to  do  in  keeping 
hope  and  courage  and  determination  blazing  in  the 

minds  of  those  on  the  production  lines  —  and  in  the 
minds  of  those  behind  the  production  lines. 

"People's  habits  change.  They  forget  how  much  they 
desired  many  things.  They  become  rooted  in  different 

ways  of  life.  Advertising  con  keep  the  spark  of  life  in 

that  deferred  demand  —  keep  it  flickering  gently  until 

that  day  when  the  United  States  returns  to — not  normal 
demand,  but  our  usual  stimulated  demand. 

"We  did  not  build  our  standard  of  living  on  the  nor- 
mal demands  of  human  beings,  for  no  one  has  ever  op- 

erated in  a  ̂ normal'  market.  We  have  had  a  'stimulated 

demand'  economy  throughout  our  lifetime  —  and  adver- 
tising has  been  the  great  stimulator.  Now  is  no  time  to 

shut  off  the  spark  which  energizes  American  business. 

"As  the  war  economy  matures  —  as  more  of  our  cur- 
rent life  becomes  chaimeled  into  a  definite  part  in  the 

wiiming  of  the  war  —  there  will  be  time  to  look  ahead 
and  explore  these  possibilities.  This  may  have  much  to 

do  with  establishing  advertising  policies  which  will 

speed  up  the  process  of  converting  the  United  States 

to  a  post-war  plenty,  by  telling  and  selling  the  public 

the  real  part  played  by  business,  just  as  advertising 

in  the  past  has  speeded  up  the  distribution  of  product 

throughout  our  national  economy." 

To  those  whose  foilitude  in  ioial  war  adds  another  shout  of  defiance  to  the  enemies  of 

free  American  enterprise  and  democracy  .  .  .  this  space  is  dedicated  by  The  Nation's  Station. 

THE     NATION'S     MOST     M  E  R  C  H  A  N  D  I  S  E- A  B  L  E  STATION 



than  all  3  other  stations  combined 

in  Oklahoma  City 

"
"
■
"
T
T
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#  WKY  reaches  more  people.  WKY  reaches  more  con- 
sumers. WKY  reaches  more  buyers.  WKY  is  being  listened 

to  morning,  afternoon  and  evening  by  more  persons  in  Okla- 
homa City  than  listen  to  all  three  other  stations  combined. 

Hooper's  continuing  measurement  of  radio  listening 
in  Oklahoma  City  shows  that  for  the  five  months  ending 
last  April,  WKY  averaged  55.3  out  of  every  100  radio 
listeners  while  the  three  other  stations  had  20.2,  11.7,  and 
11.2  respectively. 

WKY's  bigger  audience  is  a  bigger  market... a  bigger 
market  for  sellers  of  drugs,  toiletries,  food  products,  and 

commodities  of  all  kinds.  WKY's  advertising  is  more  result- 
ful,  more  economical,  more  profitable  than  selling  effort  on 
any  other  single  station  in  Oklahoma  City... than  ALL 
THREE  other  stations  put  together! 














